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NEW CELL FOR ARBITRON

Responding to continuing diary return
problems from 18-24 men, Arbitron has
instituted a new Differential Survey
Treatment to target the nation’s vast
prison population. “The real reason it's
been so difficult to reach the 18-24 cell
is that so many of them arein a cell,”
explained Arbitron diary queen Nan
Myers. “So we decided to take
advantage of this captive audience for
radio. Whenever we got complaints
before about people not filling out diaries,
we said, ‘Well, we can’t put a gun to
their heads.’ But in this case we can.”
Page 133

NEW BLOOD FOR CHR

CHR needs to find new leaders to keep
the format from going stale and following
the same old programming philosophies.
Joel Denver talks about this crucial
problem with Scott Shannon, Buzz
Bennett, Guy Zapoleon, Randy Kabrich,

and Larry Berger.
Page 170

AOR RADIO/RECORD
RELATIONSHIP REVIEWED

In Part 16 of Harvey Kojan's “Reviewing

The Radio/Record Relationship Revisited:

A Fresh Approach,” he arrives at some

startling new conclusions:

® Record reps feel AOR is deathly
boring, doesn’t sell records, and
doesn’t break new artists

© AOR radio doesn'’t give a damn what
record reps think

@ Both sides see mutual respect and
better communication as the keys to a

fruitful relationship
Page 122

INDUSTRY’S MOST EXCITING
RATINGS COVERAGE

Continuing the most thorough and
absorbing ratings coverage provided
anywhere west of Laurel, R&R’s editors
go in-depth to give you the full story.
Mike Kinosian analyzes AC ratings wars
in the Top 250 markets in Part | of a six-
part series, while Lon Helton concisely
explains how he’s adjusted his famous
Country Ratings Index by multiplying the
total 25-54 share figure by .90783 to
allow for unseasonable snow flurries in
Southeastern markets.

AC: Page 113

Country: Pages 114-123

SINKING INTO A
TERMINAL COMMA

With Billy Ocean’s “Get Outta My
Dreams, Get Into My Car” racing up the
Back Page, “On The Records” presents
a timely and fascinating essay on hit
songs with commas in their titles. Bonus:
a graph showing a ten-year trend in
comma title use in the five major formats.
Page 146

The opening and two closing pages of this issue are a special Apni
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NEW ‘INSTANT RECORDING’ TECHNOLOGY

Just as the industry was com-
ing to grips with DAT, a new
technological innovation threat-
ens to wreak havoc. The RIAA
issued a sternly-worded state-
ment about the new Japanese
RAT (Recorded in Actual
Time) devices, calling for an
all-out campaign to stamp them
out.

The microminiaturized RAT
devices, when placed in a re-
cording studio, transmit direct-
ly to the owner, on digital-qual-

FCC Fingers Indecency Issue

New Rules ‘“Clarify’’ What You Can & Can’t Say On-A|r
Gu:de To Acceptable Radio Usage—l

The FCC issued a new “‘clar- [
ification” of its rules on inde-
cency this week, in an attempt
to clear up widespread broad-
caster confusion over what can
and cannot be said on the radio.
But broadcasters polled by
R&R still seemed confused
about the new rules. The actual
breakdown:

@ Very confused 33.4%
® Somewhat confused  19.5%
o Hopelessly confused  38.7%
@ Favor public hangings 8.4%

At the heart of the 6900-page
FCC document is a radical shift
in perspective. A source close to
the Commission (right next
door, in fact) admitted, “We
were barking up the wrong
dress with our past policies, and
we confused a lot of people.
We're sorry about that. We're
not in the business of confusing
people At least, that’s not our
primary purpose. Where was
I"’!

Reminded that he was close
to the Commission, he con-
tinued, “It’s a question of ambi-
guity — when Howard Stern
starts in about bunster rods and
poussois, what is he really talk-
ing about?”

’ Can Say
[ humiob
gazongas
smegma breath
spunkguzzier
dooky stick
l hide the weasel
crabs on the clamshet}
carpetmuncher
eat the peanuts out of it
sugarfish

i)y

The FCC clarifies /ts stand on polic-
ing indecency.

“Damaging”’ Cliches
New Target
The source told R&R worn-
out liners that annoy listeners
are the Commission’s new
focus. “We're aiming at state-

Old Age Format Makes

Programming gurus John Se-
bastian, Frank Cody, and Steve
Feinstein have each simultane-
ously announced plans to devel-
op a unique, higher-demo for-
mat to be known as “Old Age.”

“It’s an organic reaction to
the greying of America,” ex-
claimed an excited Frank Cody.
“We’ll have no trouble selling
the format. Everyone from All-
Bran to Polident is chasing the
higher demos that we know ‘Old
Age’ can deliver.”

“We've definitely got our fin-
gers on the very pulse of this
demographic,” Feinstein re-
flected. *“But our audience is go-
ing to live or die on my staff’s

ability to project and sustain the
enthusiasm, intelligence, and
genuine warmth generated by
the proper eclectic mix of such
core artists as Rosemary Cloo-
ney, Sammy Davis Jr., Mitch
Miller, Lawrence Welk, Crosby,
Stills & Nash, the Grateful
Dead, and Ronnie Dio.”’

While Cody’s version of ‘‘Old
Age’’ will be jockless, Feinstein
and Sebastian remain support-
ed by live personalities. “I be-
lieve in back-announcing every-
thing, real slow and real loud,”
said Sebastian. “We’ve done ex-
tensive psychographic research
with hundreds of focus groups
and we've found that only the

another half-hour of non-stop rock 'n’ roli

Can’t Say
commercial-free |
the phrase that pays
Twofer Tuesday
in its entirety
Rocktober
less talk, more music
no-repeat Thursday
psychedelic psnack
the request lines are open

ments over the air that cause
real damage. We want to get rid
of all the truly disgusting, mind-
rotting comments that irritate
everybody. When some DJ
keeps saying, ‘Up next, 12 in a
row of your Country favorites’
or ‘Another rock block from
Genesis,’ it drives people crazy
— and drives them away from
radio. And that causes real
damage — to the station
owner's bottom line.”

Asked about the seven dirty
words and other historically
verboten verbiage, the source
said, “All that other double en-
tendre stuff just keeps people
listening — especially all the
self-appointed bluenoses who
spend all their time monitoring
morning shows. So we don’t
give a shit.”

Waves

most sophisticated listener can
distinguish Mantovani from
Ray Conniff.”

Industry reaction ranged
from lemming-like agreement
to outright skepticism. Noted
consultant Dwight Douglas
noted, “What no one is telling
station owners is that for this
format to break out of its niche,
you're going to have to spend
millions of dollars to upgrade
your station’s signal. When
you're targeting 65+, you've
gotta have something that’ll cut
through those one-piece hi-fi
consoles like a leaf blower on a
lazy Sunday morning.”

RIAA: RAT ‘Plague’
Menaces Industry

The new microminiaturized RAT
device (see arrow} is easy to in-
stall in any studio console

ity tape, actual recordings as
they are taking place. The
RIAA has intercepted some
promotional literature on RAT
planned for late spring release.

It says in part, “Tired of
waiting three years for Bruece
Springsteen’s latest album?
Now you can hear his new mu-
sic AS IT'S BEING RECORD-
ED! Tune in every day to hear

RAT Tale

® RAT captures new
studio tracks as
they're recorded

@ RIAA declares war,
announces “‘RAT
trap'’ device

® Bureau Of Standards
rats on RIAA

how Michael Jackson’s new
record is coming along. RAT
gives you the freshest music
mix — before it’s even releas-
ed! Plus all the in-studio banter,
arguments, and on-the-spot con-
tract renegotiations . . .”
Thomas Friel of the Electron-
ic Industries Association de-
fended RAT, saying, ‘‘You can't
stop progress. In an age of ins-
tant information, the consumer
has a right to hear new music as
quickly as possible, on the high-
est-quality equipment.”

RAT Trap Easily
Sprung

The RIAA has already an-
nounced plans for a ‘RAT
trap,” a microchip to be placed
on every studio console that
would inhibit the RAT copying
device. But the National Bureau
of Standards, in an unusually
quick response, reported that
the “trap” affects the sound
quality of digital recordings (“it
sounds like a quart of Ragu
sauce has been poured over the
record’) and that the trap tech-
nology could be neutralized “‘by
any moron with 35 cents worth
of electronic equipment and a
pair of tweezers.”

MORE LEFTOVER CONVENTION PHOTOS

www.americanradiohistorv.com
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ONE MORE TIME.

“ONE MORE TRY.”

38-07773

THE NEXT NO. 1 SINGLE FROM GEORGE MICHAEL.

“FAITH THE QUADRUPLE-PLATINUM NO. 1 ALBUM
THAT ALREADY INCLUDES THREE NO. 1 HITS.
ON COLUMBIA RECORDS, CASSETTES AND COMPACT DISCS.

@ Written, Arranged and Produced by George Michael.

MANAGEMENT: LIPPMAN KAHANE ENTERTAINMENT

“Columbia' ® are trademarks of CBS Inc. © 1988 CBS Records Inc.
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I N S 1 D E:

URBAN PDS SPEAK OUT
ON ACCURATE REPORTING

Concern about dropping Urban hits too
early has spread to programmers in the
format. WHUR's Mike Archie and
KMY X's Howard Thomas discuss
misleading impressions arising from the
practice and professional pride in
reporting accurately.

Page 59

WBCN: OEDIPUS’S COMPLEX

Modern-day WBCN/Boston is built on the
programming philosophies of seven-year
PD Oedipus. In Part Il of our WBCN
20th anniversary salute, Oedipus ranges
far, wide, and candid in explaining
WBCN'’s ratings success and new music
orientation.

Page 62

THE R&R INTERVIEW:
SEYMOUR STEIN

In a rare and in-depth interview,
Sire chief Seymour Stein, a new
music champion for 20 years,
provides a broad and profound
perspective on historic and
worldwide trends in popular music.
Page 32

FCC FIRM
ON FAIRNESS PHASE-OUT

The FCC denied two petitions that
sought to modify its decision to stop
enforcing the Fairness Doctrine. Court
tests await.

Page 8

CUTTING DOWN
CANCELLATIONS FROM
NEW CLIENTS

Once you've sold new clients, you've got
to keep them pleased and ready to
renew. Chris Beck outlines some useful
techniques involving attentiveness and
adaptability.

Page 16

COMEDY: CROSSING THE
OFFENSIVE LINE

Much contemporary comedy falls into a
gray area where satire and offensiveness
meet. Dan O’Day takes a stab at
isolating where humor leaves off and
hurting people begins.

Page 61

Newsstand Price $5.00
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SAVES $1 MILLION

Gabbert Wins FCC
OK To Buy KHIT

San Francisco broadcaster
Jim Gabbert has dodged a $1
million bullet. On Friday (3/25),
the FCC approved his acquisi-
tion of Olympic Broadcasting’s
KHIT (formerly KKCY)/San
Francisco, a deal it had re-
jected earlier. According to
Gabbert, the sale will now close
in approximately 30 days.
Olypmic President Ivan Brai-
ker declined comment, but
Olympic officials indicated
some doubt about the sale (see
Street Talk).

The terms of Gabbert's con-
tract with Olympic specified
that he would forfeit $1 million if
he could not overcome the
FCC’s one-to-a-market opposi-
tion by April 17. Gabbert said
repeatedly that he would have
to sell his two broadcast proper-
ties, KOFY/San Francisco and
KOFY-TV/San Francisco, in
order to raise the $1 million.

Retirement Averted

“We had an accountant come
in and look at the tax situation
regarding the sale of the (TV)
station,” Gabbert said, ‘‘and for

Philips
Programs
KDWB Combo

Brian Philips
Brian Philips has been named
PD at Legacy Gold/CHR com-
bo KDWB-AM & FM/Minneap-
olis. Philips, who joined WBJW
(BJ105)/Orlando only three
months ago as PD after a year
as programmer at WMMS/
Cleveland, replaces three-year
PD Dave Anthony.
PHILIPS/See Page 36

Back-Announcing: Consumers Speak Out

the first time I was seriously
thinking about retirement.”

In February, eight months af-
ter the paperwork was initially
filed, the Commission quashed
Gabbert’s deal by refusing to
grant him a waiver of its one-to-
a-market ownership rule. Such
waivers may be granted to own-
ers of UHF stations who can
demonstrate that their owner-
ship of a radio property in the
same market will benefit the
TV station. Gabbert received a
waiver when he purchased
KOFM (AM).

In the KHIT proceeding, how-
ever, the FCC said it did not un-
derstand Gabbert’s theory that
the combination of three mon-
ev-losing broadcast properties
would result in a profitable
ccmbination. Gabbert immedi-
ately filed a petition for recon-

sideration.
GABBERT/See Page 36

DRISCOLL SUING

Westwood One Signs
New Show

Kasem For

Casey Kasem, longtime host
of “American Top 40,” has join-
ed Westwood One to host a new
four-hour Top 40 countdown pro-
gram, debuting in January 1989.
Terms of the multi-year con-
tract were not disclosed.

In announcing the deal, WWI
Chairman Norm Pattiz com-
mented, “Casey Kasem and
countdowns are synonymous.
He created the prototype and is
still the heavyweight champion.
Kasem’'s Top 40 countdown
show will continue to provide
millions of listeners with the
best of what they have come to
expect from a countdown pro-
gl.anl'l’

Kasem'’s contract renewal ne-
gotiations with ABC Radio Net-
works, anticipating the expira-
tion of a seven-year contract in
1989, had broken off last month.
He stated, ““After reviewing out-
standing offers from the leading
radio entities, including ABC,
I've decided to team up with
Norm Pattiz and Westwood
One. I know I will not only con-
tinue growing with the Top 40,
but will expand my base to in-
clude additional projects that
can fill a gap in radio syndica-
tion . . . I know I will continue to
reach for the stars.”

ABC: Status Quo

ABC Radio Networks VP/
Programming Tom Cuddy com-
mented to R&R, “Casey has
done a tremendous job for us
over the past 18 years, but we
felt this was the best time to go
our separate ways. The secret
behind the show’s success has
been as much the features, the
writing, and the format of the
show as the host.

H&G Breaks Up After
Bankers Call Loans

Friction among the co-found-
ers and heavy corporate debt
has triggered the breakup of
H&G Broadcasting, one of the
nation’s largest privately-held
group operators, only one year
after the firm’s formation.

In a related matter, the settle-
ment agreement revealed that
former Programming VP Mark
Driscoll is suing H&G for
breach of contract. Scott Gins-
burg’s new firm will assume fi-
nancial responsibility for the
case.

$76 Million
Corporate Divorce

The company’s top partners,
Cecil Heftel and Scott Ginsburg,
are calling it quits and going
their separate ways after ham-
mering out a $76 million corpor-
ate divorce agreement.

Heftel did not return R&R’s
phone calls, but Ginsburg called

wwaaLamericantadiohistorv . com

the arrangement a ‘““depooling”
of the company’s resources and
attempted to cast it in a positive
light.

“It’s an opportunity to take
these radio stations forward,”
Ginsburg said. “What it really
came down to was an opportuni-
ty for a group of managers and
talent to let me put together a
group that could go forward in a
positive direction and whose ul-
timate aim is to acquire more
stations and to eventually go
public.”

H&G was created in January
1987 when Heftel and the Gins-
burg-controlled Statewide
Broadcasting merged several
major-market properties. At
the time, Ginsburg predicted a
happy relationship between the
two family-controlled com-
panies because of ‘‘superb
chemistry.”

H&G/See Page 38

Casey Kasem (1), Norm Pattiz

“All the elements of the show
will remain the same, including
the use of the Billboard charts,
the personnel, and the features
our listeners have come to
know.” He said it was undeter-
mined whether Kasem would
continue on-air with AT40 until
his ABC contract expires.

Rhone Now
Atlantic
Sr. V

% iE
Sylvia Rhone

Atlantic VP/GM of Black Mu-
sic OperationsSylvia Rhone has
been promoted to Sr. VP. She
came to the label as Director/
National Black Music Promo-
tion in June 1985.

The appointment sees Rhone
joining Atlantic’s senior execu-
tive staff while continuing to
head its black music division
Company ChairmanAhmet Er-
tegun said, “Since joining the
Atlantic family less than three
years ago, Sylvia has proved to
be a tremendously valuable
member of our executive team.
Under her expert guidance, our
commitment to black music has
seen a revitalization marked by
innovation, imagination, and
freshness.”

Atlantic President Doug Mor-
ris added, “Sylvia brings to her
new post a rare combination of
talents, from A&R to promotion
to marketing. Her recent suc-
cess with such artists asLevert,
the System, Miki Howard, Ger-
ald Albright, and others heralds
the beginning of a new wave of
Atlantic achievements in black
music, with artist development
as the keystone.”

Rhone, who could not be
reached for comment, has held
her current post since August
1986. Previously she was Direc-
tor of Marketing/Special Mar-
kets at Elektra from 1983-85.

Page 42
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ONE MONTH TO TRIAL

Judge Dismisses Label
Moves In Isgro Case

Aftorneys for indie promoter Joe
Isgro are preparing for the trial of
his $25 million antitrust action
against four major labels, buoyed
by the rejection Monday (3/28) of
the defendants’ most recent efforts
to have the suit dismissed. The tri-
al is scheduled to begin April 26 in
Los Angeles.

At the same time, Isgro’s counsel
was “surprised and disturbed” by
a development at Monday’s court
hearing. Richard Stavin, the US at-
torney who heads the govern-
ment’s payola investigations in Los
Angeles, asked US District Court
Judge Consuelo Marshall to delay
the trial because it involves some
of the same people who are central
to the payola prosecutions.

Judge Marshall ‘‘tentatively”
denied the move, according to
Steven Cannata, an attorney for Is-
gro. Cannata contended that defen-
dants in the antitrust suit are work-
ing with the government in its

CONLEY WMC-FM PD

criminal case against payola fig-
ures. ‘“We have the sinking feeling
that we’re fighting City Hall,” he
said.

The Marshall ruling on defen-
dant motions to have Isgro’s suit
dismissed was handed down when
attorneys for both sides arrived in
court for a discussion of trial proce-
dures. Those remaining in the case
are A&M, MCA, the Warner/Elek-
tra/Atlantic and Geffen labels, and
the RIAA.

Lawyers for the defendants
could not be reached for comment
at presstime. An RIAA spokes-
woman said the trade association
would have no comment.

Aside from her two rulings,
Judge Marshall indicated that she
felt the trial should proceed in two
phases. The first would involve lia-
bility, and if the case were proven,
the second phase would tackle the
question of damages.

ISGRO/See Page 36

John Upped To New
WMC Programming Post

Robert John

WMC-FM (FM100)/Memphis
PD Robert John has been elevated
to the new position of Operations
Director/Programming for the
CHR and its Country sister WMC.
Midday personality Steve Conley
has been promoted to PD at WMC-
FM, while WMC PD Ron Jones
continues with his duties.

WMC GM Don Meyers com-
mented to R&R, “Both of these
guys are deserving of these promo-
tions. It only makes us deeper in
our management structure. They’re
both bright, hard-working guys
who complement each other in
their different strengths.”

John, who programmed FM100
for the past four years, told R&R,

UPI’'s New
Game Plan

Cost-Cutting, Full-
Service Top Priority

The new managers of United
Press International have unveiled
a two-stage business plan they be-
lieve will bring the financially-trou-
bled company to profitability with-
in two years even as UPI continues
to operate as a full-service,
worldwide news gathering opera-
tion,

Phase one of the business plan,
which was outlined Wednesday
(3/30) by UPI Chairman Earl Bri-
an and President Paul Steinle, will
emphasize cutting operating costs

UPI/See Page 38

“This promotion will afford me the
ability to broaden my involvement
with the company in the areas of
programming, research, and mar-
keting of both WMC-AM & FM.”

Conley, a station veteran since
1979, said, “There are few broad-
cast organizations like Scripps-
Howard, and this opportunity re-
flects this company’s desire to in-
spire the growth and development
of its own people. The company’s
been home to me for nine years;
it’s a real pleasure to have a direct
hand in charting its successful fu-
ture for years to come.”

Dene Hallam o

Hallam
Adds KCMO
Duties

Now Combo Director
Of Programming

& Operations

KCPW (Power 95)/Kansas City
PD Dene Hallam has been pro-
moted to the new post of Director
of Programming/Operations for
the Gannett CHR and its AM sister,
News/Talk KCMO. He replaces
KCMO PD John Mainelli, who is
likely to become PD at
WABC/New York (see Street
Talk).

KCMO & KCPW President/GM
Don Troutt told R&R, “I think
Dene has demonstrated his fine
programming capabilities and a
real sensitivity to this
marketplace. He’ll perform very
admirably in the News/Talk for-
mat, and his varied progranming
expertise will bring fresh ideas to
KCMO.” HALLAM/See Page 38

LAKEY GSM

Hazen VP/
GMAtKXXR

KLTY/Kansas City, which will
become KXXR when its transfer
from Trans Columbia to Olympic
takes place (projected for April),
has appointed former WRXR/Chi-
cago GSM Bill Hazen VP/GM.
Gary Lakey, LSM at Taft’s
crosstown WDAF, has been named
GSM.

Olympic VP/Operations Tim
Roberts told R&R, “Kansas City is
a very important market for us. We
have looked all over America for
prospective managers, and Bill
was head and shoulders above any-
one else. He will be the stabilizing
rudder for a somewhat crazed
crew heading into Kansas City.

HAZEN/See Page 36

Newman, and Elston Ridgle.

Newman Has Crush On K-tel

K-tel will distribute new urban/dance label Crush Music, headed by Chair-
man/General Counsel Robert Lieberman of L.A. law firm Andelson,
Andelson, Brass & Lieberman and President Joel Newman, formerly in pro-
motion with Motown, Handshake, Infinity, and CBS. Elston Ridgle, former
Buffalo Bills defensive end, will serve as Director of A&R. Initial acts for
Crush include vocal group Master Plan and L.A. artists 10dB, with first
releases scheduled for May. Pictured (I-r) are K-tel Int? Exec. VP Mickey
Elfenbein, Robert Lieberman, K-tel Records Sr. VP/GM Al Bergamo, Joel
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APRIL 1, 1988
FOOLS FOR YOU

Five years ago R&R’s issue date fell on April
1, and we couldn’t resist taking a humorous
shot at radio and record trends — and, of
course, ourselves. This year the calendar did
it to us again, so the Occasional R&R April
Fool's Parody Issue is back, with a new
technological threat to the music industry, the
hottest format to superserve the prime upper
demos, and the final solution to the FCC's
indecency dilemma.
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MARKETING, DISTRIBUTION DEAL

Cypress Moves To A&M

DONAHUE STATION MGR., LINDSEY PD

WORZ Goes Urban

Cypress Records has signed a
distribution and marketing deal

Davis Appo

GSM At KJQY

Beth Davis

KZEW & KLDD/Dallas LSM
Beth Davis has been appointed
GSM at Group W’s KJQY/San Di-
ego. The Easy Listening station
had been operating without a GSM.

VP/GM Chris Claus told R&R,
“She’s a delightful addition to the
staff. She comes with a wealth of
background from the Dallas mar-
ket. My early impressions are
she’s a fantastic find for us.”

Prior to joining KZEW & KLLDD
in 1986, Davis was an AE atKTXQ/
Dallas andKRIX & KRIO/Browns-
ville, TX.

KJQY ranked second in the fall
Arbitron with an 8.5 share (12+),
0.3 behind market pacesetter CHR
KKLQ.

inted

with A&M, effective Friday (4/1).
The label was previously handled
by PolyGram.

The company, formed in 1986 to
specialize in what President Craig
Sussman calls “adult rock & roll,”
has released albums by Jennifer
Warnes, Michael Tomlinson, Jes-
se Colin Young, Tower of Power,
John Stewart, and Wendy Wald-
man, among others.

A&M is to distribute new and
catalog Cypress product, and will
market new singles by Warnes and
Tomlinson this month. Spring/
summer releases from the label
will include albums by Gary
Wright, Kenny Rankin, Shirley
Eikhard, and Tony Wilson.

Sussman commented, “I'm
proud that A&M had the foresight
to recognize the continued commit-
ment and potential represented by
the Cypress label, its artists, and
its staff.”

A&M President Gil Friesen said,
“Craig Sussman has a very clearly
defined direction for his label, and
has geared his product line to the
upper demographic. A&M and its
distributed labels have been ex-
tremely successful in tapping into
that same audience, and we’re con-
fident that we can help him build
on the foundation he has already
established.”

Mike Ntcassw

LAHEY EASTERN
REGION MGR.

Nicassio To
Eastman
Exec. VP

Eastman Eastern Region Man-
ager Mike Nicassio has been pro-
moted to Exec. VP/Sales Manager
of the independent rep firm. He
succeeds Carl Butrum, who was
promoted to President of the com-
pany in February.

Said Butrum, ‘‘Mike’s experi-
ence, integrity, and tenacity make
him the perfect choice to take over
as Sales Manager for Eastman.”

Nicassio has held several posi-
tions with Eastman, including AE
in its Los Angeles office, Western
Region Sports Director, and man-
ager of the New York office. He
previously handled sales for Xer-
ox.

Eastman VP Lee Lahey has
been named to replace Nicassio as
Eastern Region Manager.

I

Demand

the

best.

I like a music test to be very comprehensive. I was very
happy with the results I received on my music test from
Surrey Research.”

Guy Zapoleon

Program Director

WORZ/Orlando has dropped its
AOR format for a new identity as
Urban “102JAMZ.” A call letter
change is planned.

Dave Donahue, GSM at WPOW/
Miami, has joined as Station
Manager and is expected to
replace Darrell Goodin as GM
when the_station’s sale from Duffy
to Beasley Broadcasting goes
through. Former WHQT (Hot
105)/Miami PD Duff Lindsey has
assumed the PD post at WORZ,
replacing three-week PD Neal Mir-
sky, who exits. WHQT Asst. PD/-
MD Cedric Hollywood segues to
WORZ with the same duties.

The FCC approved the sale of
WORZ from Duffy to Beasley last
September. Several closing dates
have passed since. Three weeks
ago Goodin hired Mirsky to make
the station competitive as an AOR
in case the sale didn’t go through.

Goodin commented, ‘“After see-
ing Beasley’s research and under-
standing what they were going to
do, we decided to hire all the people
they had earmarked for this mar-
ket. That eased the tension of the
whole situation, because now both
sides are working together. We're
now confident the sale will go
through in the next three to eight
weeks — it’s been secured enough

Duff Lindsey
to the point where we can pretty
well take that for granted. In the
event that lightning strikes and the
station doesn’t sell, we’re comfort-
able with the quality of the people
and the format and would be will-
ing to execute it ourselves.”
Lindsey told R&R, “I can't
believe I'm actually sitting at a
desk with a phone again. It's amaz-
ing how long this thing has taken.
Actually, what’s been beautiful is
that we’ve been able to sit here and
watch the competition prepare for
us, and in essence they’ve already
put their cards on the table. So in-
stead of coming on, making mis-
takes, and having someone coun-
terprogram us successfully, we
watched them counterprogram
before we got on.”
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Is this the kind of party animal
yow’ve got ontheair onweekends?

Let’s face it, no matter how you
spell it, weekend radio is a bore.

To CHR listeners, it’s the
hottest time of the week. To you,
it's the leading cause of Valium®
consumption.

Your top talent only works
bankers’ hours, which means you're
stuck with a parade of part-timers
or something that comes in a can.

It makes for some relentlessly
dull weekend radio that just happens
to account for nearly 30% of your
ratings.

Things are bleak.

We think you should throw a party:

The Open House Party.
A wild, coast-to-coast extrava-
ganza that’s not canned, but beamed

show charisma to your weekends
with talent, staff and resources
unavailable locally.

For an exclusive invitation in
your market, pick up the phone right
now and give Sam Kopper a call at
(617) 266-2900. Find out how you
can become the exclusive Open
House Party broadcaster in your city.

live from a satellite dish the size of
a '66 Buick.

The Open House Party is hosted
by one of Boston’s legendary DJs,
John Garabedian. And backed by the
leading programming gurus in the
industry like John Gorman, Rick
Sklar and Sunny Joe White.

The Open House Party gives
CHR listeners what they want—an
intense music mix with one great
song after another. Plus top celeb- §7 J8
rity guests—from Jon Bon Jovi back- L’i@;-
stage at the Meadowlands to g
Jeanne Dixon live from the twi-
light zone, along with live national
toll-free request lines and some
fairly strange contests.

Open House adds morning

OpenHouseParty

WAAMALamereanradiohistor.-com
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PAT CLAWSON

FM Translator Review Sparks
Fritts-Patrick Dispute

NAB And FCC Bosses Go Head-To-Head Over Low-Power FM

_A new proposal to review FM translator rules is pro-
voking an angry war of words between NAB President Ed-
die Fritts and FCC Chairman Dennis Patrick.

Fritts warns his group’s gearing
up for a fight over what it views as
an attempt to create a low-power
FM service that would threaten the
pocketbooks of local broadcasters,
but Patrick insists there’s nothing
to worry about and accuses the
NAB of needlessly crying wolf.

The controversy started last
Thursday (3/24) when the FCC
voted to review rules governing
FM translators, low-power devices
that receive the signal of a full-
power FM station and retransmit
the signal on a different frequency.
Commissioners froze all new FM
translator applications and, much

to the NAB’s chagrin, voted 240 to
allow certain noncommercial edu-
cational FM translators to receive
signals via satellite, microwave
link, and other alternative delivery
methods. Under the old rules,
translators could not originate pro-
gramming.

Commissioner James Quello
abstained from last week’s vote,
but later indicated that he favors
tightening translator rules in order
to protect local broadcasters.

Angry War Of Words
“If the Commission’s proposal to
establish a new FM low-power ra-

dio service is adopted, broad-
casters and the public will have the
worst of all worlds,” said Fritts.
“Local radio markets will be seri-
ously damaged by facilities that
will not contribute one iota to the
level of issue-responsive communi-
ty programming available to local
listeners.”

But the FCC insists the NAB has
overreacted to the Commission’s
actions. Responding to Fritts's
statement, Patrick said the FCC
“did not and does not’’ propose to
create a low-power radio service.
“Any statements to the contrary
are NAB hype,” Patrick added.

“It’s a strong statement, but it
was intended to be,” said FCC
spokesman John Kamp. ‘“We want
broadcasters to know NAB is

‘Dial Rider’

Perfect positioning for AC
stations and others that are
“not too hard, not too soft.”

50 Minutes of Music.
‘A perfectly clear communica-
tion that is perceived as more
music than 10-in-a-row.”

5 brand-new alternatives
- to Film House.

Best Mix of 60’s, 70’s & 80's
“The best spot we’ve ever run
— Rosler knows how to cre-

atively define the message.”
BARBARA VARDIN.
VP & GM. STAR 101, Orlando

JON COLEMAN,
Coleman Research

Introducing Rosler Creative:
TV commercials that inform and entertain, that clearly communicate a
benefit, that raise CUME and awareness. You work directly with Peter
Rosler, who personally supervises every production, and also creates
custom campaigns strictly for your marketing objectives. Call for the
reel, and see for yourself.

CALL NOW 1-800-858-8880.
In Texas call collect (214) 9:34-2222.

=t r Corm

FirstCom ... First again

FirstConv13747 Montfort Drive/Suite 220/Mxallas, Texas 75240/Jim Long Companies, Inc.

Home of Rock 'n Roll.
“Rosler’s created one of the
best-looking rock ’n roll spots
I've seen.”

Listener Testimonials.
“Rosler has the uncanny abil-
ity to translate research into
very effective commercials.”

MA
VP & GM. WNS

BILL KNOBLER,
VP & GM. KZEW, Dallas.

RK BENCH,
R. New York

WWW americanradiohistory com

Washington power brokers.

CORRESPONDENTS DISCOURSE — NBC News President Lawrence
Grossman (l) was all ears last week as he listened to points made by new
NAB chief lobbyist Jim May (c) and NAB President Eddie Fritts (r). The trio
met briefly in the NBC hospitality suite following the annual Radio-TV Cor-
respondents Association dinner at the Washington Hilton Hotel. Always the
social event of the year for the DC broadcasting community, this year’s
black-tie event was attended by over a thousand newshounds and

wrong on the facts and is doing a
disservice to its members by say-
ing the sky is falling.”
Western Broadcasters
Most Affected

On Tuesday (3/29), the NAB Ex-
ecutive Board decided to file a peti-
tion for reconsideration of the al-
ternative delivery rulemaking. The
NAB filing will oppose noncom-
mercial program feeds to transla-
tors, call for heightened enforce-
ment of existing translator rules,
and oppose creation of any low-
power radio service.

Translators were first authorized
by the FCC in 1970 in order to bring
service to areas, especially in
Western states, where reception is
obstructed by distance or terrain.
In a March 1986 petition, the NAB
asked the Commission to crack
down on broadcasters who abuse
the translator system by using the
devices to penetrate distant but
fully-served markets.

FCC Upholds

Sanford Cohen, President of
KIHX/Prescott, AZ, said he must
contend with translator broadcasts
from three Phoenix stations. “I
don’t see any point in stations being
translated into markets where
there is local service,” he said. “It
serves no purpose other than to
take listeners away from the local
stations.”

KTKT & KLPX/Tueson VP/GM
Allan Browning Hammerel, who
may soon be competing against as
many as six translator signals,
blamed some of the problem on the
FCC bureaucracy, which he said
has not enforced existing rules
against translator abuse.

“It’s like the right hand doesn’t
know what the left is doing,” said
Harmmerel. ‘“The Mass Media Bur-
eau is saying local broadcasters
must serve the local community.
Meanwhile, over in the bureau’s
Audio Services Branch, they are
routinely approving translator ap-
plications.” — Randall Bloomquist

Decision

To Drop Fairness Doctrine

The FCC last week reaffirmed its controversial deci-
sion to stop enforcing the Fairness Doctrine by denying
two petitions that sought modification of that policy.

At its monthly meeting, the Com-
mission denied a Freedom of Ex-
pression Foundation petition call-
ing upon the FCC to expand its
Fairness Doctrine nonenforcement
policy to include the personal at-
tack and political editorial rules.
FEF views those policies as uncon-
stitutional and refers to them as
“direct progeny’’ of the Fairness
Doctrine.

However, the commissioners
said neither the personal attack
nor the editorial rule were involved
in the case that led to the FCC’s
decision to abandon the Fairness.
Doctrine. Therefore, the commis-
sioners said, the FEF petition
should be considered under an up-
coming proceeding involving those
rules.

The Commission also denied the
petition of Henry Geller and Donna
Lampert, which argued that en-
forcement of the Fairness Doctrine
is mandated by the Communica-
tions Act and that the FCC should
not have dropped enforcement of
the doctrine as unconstitutional
without adopting an enforceable
standard. Commissioners said they
were free to drop the Doctrine

because a federal appeals court
has ruled it is not written into the
Communications Act.

Geller said he was not surprised
by the denial and that a Commis-
sion ruling on the petition was
necessary in order to clear the way
for a legal battle to require en-
forcement of the Doctrine. The
latest round in that fight will take
place later this year in the US
Court of Appeals in Washington.
Briefs in the case are due May 16,
with oral arguments set for Sep-
tember 13.

For The Record

Because of an aditing erorin last
weak's story 'FCC  Refersnce
Room  Described As ‘Helihods™
RE&R, 3725, FOC Managing Direc-
tor Edward Minkle was incorrectly
identified as having said a plan to
pul -station - records on videodiscs
was underfunded and ll-concehead,
Those sentiments should have
been atiributed to House Govern-
ment Operations Subcommittee
Chairman Glenn English (D-OK).
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Four great reasons why
Radio Networks
is the new choice

F

CBS RADIO NETWORK Celebrating over 60 years as the most re-
spected news service onthe air. Hourly newscasts and daily features with
news professionals that listeners trust— Charles Osgood, Dan Rather, Mike
Wallace and Judy Muller. Special services including CBS InfoLink, Funny
Stuff, Campaign '88 Coverage, Newsfeeds, to name a few.

F

CBS RADIORADIO Hourly 2 minute broadcasts from CBS newsroom
targeted specifically to young adults. Daily sports and entertainment
features. Special services such as Lafftrax, CBS infoLink, and extensive

newsfeeds. Exciting coverage of celebrities and major events, such as
the Grammys, Oscars and Rock and Roll Hall of Fame.

&

4 CBSRADIOSPORTS Over 400 hours a year of award winning play-
by-play and reporting by an exciting lineup of sports broadcast personali-
ties, including Brent Musburger, Jack Buck, Hank Stram, Bill White, Johnny
Bench, Tom Seaver and Steve Garvey. Exclusive coverage of NFL Foot-
ball (pre and post season, Super Bowl, Pro Bowl), Major League Baseball
(Game-ofthe-Week, League Championships, All-Star Game, World Series),
NCAA Basketball (Final Four) and the Masters.

CBS RADIO PROGRAMS Innovative formats and the country's most
popular hosts: Billboard's 1987 “Urban Radio Personality of the Year”
Tom Joyner with On the Move; legendary Cousin Brucie, the recognized
authority who brings the music of the past into the present, with Cruisin’

America, L.A.KIIS afternoon drive personality, M.G. Kelly, with his three
hour weekly countdown, Top 30 U.S.A.

Changing to improve your business!
Credibility...Flexibility...Creativity

B CBS RADI() e

CBS
RADIO
SPORTS

CBS Radio Networks at the 66th Annual NAB Convention

Saturday, April 9

Sunday, April 10 5PM-11PM Monday, April 11 6PM-9PM
CBS Hospitality Suite, Las Vegas Hilton Affiliates Celebration Dinner
Central Tower Suite 29-11 Las Vegas Hilton

Ballroom E

Everyone’s a winner!
Special gala for all affiliates

Spin the Wheel of Fortune with :
Tor Joyner, Cousin Brucie of the CBS Radio Networks.
and a certain famous “blonde’ With guests Charles

Osgood, Brent Musburger

Win World Series and Super Bow and Cousin Brucie.

tickets, radios, sportsbags,
mugs, T-shirts and more. Invitation only.

wwwLamericanradiohistorv.com -
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i- FORMAT: Spanish FORMAT: CHR BUYER: Robert Forrester, the current  John Lich, Edward Taylor IV, and
) terest 75% owner of the station. Suzanne Taylor. The Taylors are
SELLER: Dana Atchley Jr. is seling stockholders in Tempo Enterprises
his 25% stock interest in Martha’s  Inc., which operates cable TV systems
Vineyard Communications Inc. in Arkansas, Oklahoma, and Texas.
FREQUENCY: 92.7 MHz SELLER: Mayle Broadcasting Co.
4 POWER: 3 kw at 300 feet Inc., principally owned by Donald
i SELLIN G FORMAT: AOR Mayle. He recently announced plans to
; ; sell WXOX/Bay City, MI.
4 ¢ o Jim B.lac.:kburn Dick Blackburn ey o
] BUYING Joe Sitrick Jack Harvey POWER: 2 kw at 360 fost
. . A RMAT: Urban
e TOI'ly RIZZO Char he KUI' tz x}ﬁ’:’g{s gg%‘é‘:w COMMENT: Mayle acquired this sta-
oy Rowan eil Rocko BUYER: WTL Inc., principally owned : :
REFIN ANCING . R y R N 1 R k ff tion for $690,000 in December 1986
by Stephen Taylor, Donald Wiggins, Continued on Page 12
Greg Johnson  Jay Bowles —
ThiS ear George Otwell Howard Stasen 4 }
y 4 Steve Pruett Wendell “Bud” Doss Who's own
more than €Ver, Alan Tindal Susan Byers kn
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TRANSACTIONS

- -~ .. RADIO BUSINESS

H&G Breakup Settlement
Totals $76 million

NYC FM Going ‘‘Private’’ In $25 Million Deal, Dorton Unloads Rochester
Combo, Todd Jumps Into Oregon Ownership

GROUP BREAKUP: H&G Com-

munications Stations

PRICE: $76 million in cash and debt
assumptions

SELLER: H&G Communications Inc.,
a Hawaii corporation whose stock is
held in two voting trusts. One trust is
headed by Cecil Heftel, the other by
Scott Ginsburg. Each trustee has
authority to vote 50% of the stock.
COMMENT: H&G, which was created
in 1986 as a result of a merger be-
tween Heftel Broadcasting and State-
wide Broadcasting, is in the throes of
a corporate divorce. Heftel will retain
two combos and relinquish its interests
in the company’s other properties.
Statewide will assume control of six of
the chain’s ten stations in exchange for
payments to Heftel and debt assump-
tions.

HEFTEL GROUP

PRICE: $29 milion in debt assump-
tions

BUYER: An investor group headed by
Cecil Heftel.

KTNQ & KLVE/Los Angeles
FREQUENCY: 1020 kHz; 107.5 MHz
POWER: 50 kw; 29.5 kw at 2999 feet

KSSK & KXPW/Honolulu
FREQUENCY: 590 kHz; 92.3 MHz
POWER: 5 kw; 100 kw at 1950 feet
FORMAT: AC

STATEWIDE GROUP

PRICE: $47 million in notes and debt
assumptions

BUYER: An investor group headed by
Scott Ginsburg.

WLUP-AM & FM/Chicago
FREQUENCY: 1000 kHz; 97.9 MHz
POWER: 50 kw; 6 kw at 1170 feet
FORMAT: AOR

WVCG/Coral Gables, FL
FREQUENCY: 1080 kHz

POWER: 50 kw days/10 kw nights
FORMAT: AC

WAPE-AM & FM/Jacksonville
FREQUENCY: 690 kHz; 95.1 MHz
POWER: 50 kw days/10 kw nights
FORMAT: CHR

KHYI/Dallas
FREQUENCY: 94.9 MHz
POWER: 33 kw at 1510 feet

KMOA/Kensett

PRICE: $55,000

BUYER: Red River Broadcasting Inc.,
owned by Shirley Capps.

SELLER: Harvey Fritts, an individual
who also owns KABK/Augusta, AR
and KKDI/Sheridan, AR.
FREQUENCY: 1190 kHz

POWER: 500-watt daytimer
FORMAT: Country

e
ﬁ : L

WCKC/Milton

PRICE: $125,000

BUYER: Alli-Bird Communications
Inc.,, owned by Dan Shadday and
Allison Shadday.

SELLER: LuLu Communications Inc.,
owned by Janet Taylor.
FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: Country

BROKER: Chapman Associates
COMMENT: LulLu acquired the station
in December 1986 via a $300,000
debt assumption.

WMVYITisbury-Cape Cod
PRICE: $190,000 for 25% stock in-

TRANSACTIONS AT A GLANCE

' $488,610,243

Deal Of The Week:

® KHYI/Dallas

‘Deals So Far In 1988:

Total Stations Traded This Ysar: 267
This Week's Action: $133,359,000
- Total Stations Traded This Week: 32

® H&G Communications Stations: $76 Million

©® Heftel Group Purchase: $29 million in
debt assumptions

OKTNQ & KLVE/Los Angeles

® KSSK & KXPW/Honolulu

® Statewide Group Purchase: $47 million in
notes and debt assumptions
® WLUP-AM & FM/Chicago
® WVCG/Coral Gables, FL
® WAPE-AM & FM/Jacksonville

® KMOA/Kensett, AR $55,000

® WCKC/Milton, FL $125,000

® WMVY/Tisbury-Cape Cod, MA $190,000 for 25%
® WWWS/Saginaw, Ml $650,000

® KMTY/Aurora, NE $275,000 (approximate)
®WTSL-AM & FM/Hanover, NH $1.95 million

® WOKO & WGNA/Albany $6.75 million

® WNCN/New York $25 miliion (estimate}

® WNYR & WEZO/Rochester $7.3 million

® KFGO-AM & FM/Fargo, ND $6.1 million

® WDBN/Medina (Cleveland), OH $4.6 million

® KLAD-AM & FM/Klamath Falls, OR $239,000
® KZAN/Ogden-Salt Lake City $1,825,000
®WLLL & WGOL/Lynchburg, VA $1.45 million
® WJMA & WVJZIOrange, VA $850,000

as the valuation expert

ou need our , :
Y in the broadcast industry?

expertise.

Our expert advice is only a phone

call away. Call now for an appoint-
ment or visit us at Suite 6-121 at the .
Las Vegas Hilton. ==z

BLACKBURN @5@)MPAN\/

I N C O R O R A T

Media Brokers & Appraisers Since 1947
CHICAGO, IL 60601

Broadcast Investment Analysts, Inc.

Post Office Box 17307
Washington, D.C. 20041
(703)661-8515

BEVERLY HILLS, CA 90212

WASHINGTON, DC. 20036 ATLANTA, GA 30361

1100 Connecticut Ave., NW 400 Colony Square 333 N. Michigan Ave. 9465 Wilshire Blvd. . . . . ]
(202) 331-9270 (404) 892-4655 (312) 346-6460 (213) 274-8151 Asset Appraisals - Publications - Fair Market Valuations
£ L
- _ wasrnaL amaoricanradiohistorv-com——— - —_ — e -
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Associates

Come by our Hospitality Suite in the Las Vegas
Hilton, Suite 10-121 in the North Tower, during the
NAB Convention to talk about our availabilities.

NE
NE
NE
var.
SE
SE
SE
SE
SE
SW
SW
SW
SW

AM/Class B
AM-Day
TV-UHF

5 stn. group
AM/Class A
Fulltime AM
Fulltime AM
Class A FM
AM/Class A
AM/Class C
Class C FM
Class C FM
AM/Class C
UHF-TV
Audio Prod.
Fulltime AM
AM/Class A
Fulltime AM
Class A FM
AM/Class B
Class C FM
Class B FM

$5.4M
$550K
$17M
$8.5M
$1.2M
$1.45M
$425K
$750K
$350K
$1.5M
$550K
$2.8M
$2.4M
$11M
$2M
$950K
$600K
$400K
$1.3M
$4.5M
$2M
$4M

Well established, resort mkt. real estate
Excellent NJ facility at 1.5 x gross
Independent, major market

Resort markets, 4 FMs and 1 AM
Profitable combo, medium market
Local leader, FL coast mkt., cash flow
FL growth market, excellent real estate
Med. FL market, real estate included
Small market, cash flow, $125K down
Combo w/ f.t. AM, serves 175k+ metro
New C2 serving 47,500, $100K down
Covers 2 western metro areas, terms
AZ, new Class C, 9 x ‘88 cash flow
Top 40 TV market

Well known production firm, revenues
Midwest metro, top 100 market, terms
Profitable, priced at 2x gross, terms
Top 50 market, $75,000 down
California market with high growth
Central California growth market

Top 50 market, excellent signal

Top 75 market, good ratings, terms

Kevin Cox

Ron Hickman
Kent Replogle
Younts/Shaffer
Mitt Younts
George Reed
Jim Brewer

Ed Shaffer
Ernie Pearce
Bill Whitley
Bill Whitley
Bernie Kvale
David LaFrance
Peter Stromquist
Bill Lochman
Sharon Fisher
Bill Lytle
Greg Merrill
Jim Mergen
Ray Stanfield
Greg Merrill
George Reed

Jim Brewer « 904/353-2522
Kevin Cox « 617/330-7880
Sharon Fisher ¢ 312/490-0470
Ron Hickman » 201/579-5232
Bemie Kvale « 312/490-0470
David LaFrance » 818/893-3199

Bill Lochman ¢ 816/932-5314
Bill Lytle « 816/932-5314
Jim Mergen « 818/893-3199
Greg Merrill » 801/753-8090
Ernie Pearce « 404/998-1100
George Reed » 904/353-2522

Kent Replogle « 202/822-1700
Ed Shaffer « 404/998-1100

Ray Stanfield ¢ 818/893-3199
Peter Stromquist « 818/893-3199
Bill Whitley « 214/788-2525
Mitt Younts » 202/822-1700

Chapman Associates ¢ Corporate Offices
2300 M St. NW, Suite 900 « Washington, DC 20037 « 202/822-1700 « FAX: 202/331-8634
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 10

KMTY/Aurora

PRICE: $275,000 (approximate)
BUYER: Viking Broadcasting Corp.,
principally owned by Randall Boesen.
The company also owns KMMJ/Grand
Island, NE and KDKD-AM & FMIClin-
ton, MO.

SELLER: Mile Hi Broadcasting, a Col-
orado partnership headed by Tony
Cranford.

FREQUENCY: 103.1 MHz

POWER: 3 kw at 280 feet

FORMAT: AC

COMMENT: Mile Hi acquired this sta-
tion for $55,000 in January 1985. Vik-
ing, a company whose stock is traded
over-the-counter, is acquiring this
property through a transaction involv-
ing cash, stock, and debt assumptions.
it will pay $85,000 cash and give Mile
High 500,000 shares of its common
stock. That stock was quoted Tuesday
(3/29) at $.19 bid, $.29 ask. Viking
will also assume approximately
$95,000 in liabilities. A competitor,
KRGI, has asked the FCC to revoke
KMTY's license. KRGI has alleged that
KMTY has been invoived in several vio-
lations of Commission rules, including
an unauthorized transfer of control to
Boesen.

WTSL-AM & FM/Hanover
PRICE: $1.95 million

BUYER: CM Communications Corp.,
owned by Darrel Clark and Phillip
Mans. Clark is currently VP/GM of the
station

SELLER: Sound Citizen Communica-
tions Corp., owned by James Canto, a
Nashville businessman.

FREQUENCY: 1400 kHz; 92.3 MHz
POWER: 1 kw; 3 kw at 326 feet
FORMAT: AC

Wk - by a ot e Sl

WOKO & WGNA/Albany
PRICE: $6.75 million

BUYER: New Barnstable Broadcast-
ing Inc., owned by Albert Kaneb. The
company also owns WHLI & WKJY/
Hempstead, NY; WGKX/Memphis;
KSSNiLittle Rock; WSLR & WKDD/Ak-
ron; and WHOM/Mt. Washington, NH.
SELLER: Team One Radio Inc., head-
ed by President Michael Hanson. The
comipany also owns WNLK & wWLYQ/
Norwalk, CT.

FREQUENCY: 1460 kHz; 107.7 MHz
POWER: 5 kw; 12.5 kw at 980 feet
FORMAT: Country

BROKER: Blackburn & Co. Inc.
COMMENT: Team One acquired an Al-
bany combo in November 1986 for

YUIRED

WKXA-AM ... WCLZ-FM

in Brunswick, Maine,
Assets of Laurel Group Limited,
have been acquired by

HAWTHORNE COMMUNICATIONS

LIMITED PARTNERSHIP

Douglas H. Tanger, President

The undersigned represented the buyer in this transaction.
This notice appears as a matter of record only.

$4.5 million. It acquired WOKO in May
1987 for $615,000, and spun off
WHAZ for $300,000 in July 1987.

WNCN/New York

PRICE: $25 million (estimate)

BUYER: Newco HoldIngs Inc., a new
firm headed by Samuel Heyman. He is
the Chairman/CEQ and largest share-
holder of GAF Corp., the parent cor-
poration of the station’'s current licen-
see.

SELLER: GAF Broadcasting Co. Inc.,
headed by Samuel Heyman and Mat-
thew Field.

FREQUENCY: 104.1 MHz

POWER: 7.8 kw at 1230 feet
FORMAT: Classical

COMMENT: GAF Corp., a chemicals
and building materials conglomerate, is
fraded on the New York Stock Ex-
change and has about 20,000 share-
holders. Heyman has announced plans
to take GAF private in a management-
led leveraged buyout valued at $1.4
billion. WNCN, the company's sole
broadcast property, is included in the
buyout.

WNYR & WEZO/Rochester
PRICE: $7.3 million

BUYER: Atlantic Ventures, headed by
Chairman Steven Dodge and Presi-
dent/COQ Eric Schultz. Dodge is the
former Chairman/CEQ of American
Cablesystems. it was ranked on Inc.
magazine’s list of the 500 fastest grow-
ing private companies in 1986. Ameri-
can was acquired by Continental Ca-

851 Lincoln Center, 5401 W. Kennedy Blvd., Tampa, FL 33609 813/877-8844
1133 20th Street, N.W,, Suite 200, Washington, DC 20036 202/778-1400
1235 Westlakes Drive, Suite 140, Berwyn, PA 19312 215/251-0650

— EQUITY
ASSOCIATES

WWW-americanradiohistorv.com

blesystems Corp. earlier this year.
SELLER: Dorton Broadcasting Corp.,
headed by Joe Dorton. The company
also owns WCZY/Detrolt; KSKY/Dal-
las-Ft. Worth; and WPEG & WGIV/-
Charlotte. It has announced plans to
buy WMBX/Chicago.

FREQUENCY: 990 kHz; 101.3 MHz
POWER: 5 kw days/2.5 kw nights; 27
kw at 640 feet

FORMAT: Gold; AC

COMMENT: These stations were last
sold in September 1986 for $9.1 mil-
Iion
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v‘!f e R ‘; in f ”‘ \' - P
= o

KFGO AM & FMIFargo

PRICE: $6.1 miliion

BUYER: Fargo/Great Plains Broad-
casting Inc., owned by Frederick
Wall, Pierce McNally, Richard Voight,
Charles Burns, and Dunmore Capital
Group Inc.

SELLER: Communications Properties
Inc., owned by Philip Kelly and
Richard Voight. The company also
owns WDBQ & KLVY/Dubuque, IA
and KATE & KCPl/Albert Lea, MN.
FREQUENCY: 790 kHz; 101.9 MHz
POWER: 5 kw; 100 kw at 866 feet
FORMAT: AC; Country

BROKER: Bud Doss andTony Rizzo of
Blackburn. & Co. Inc.

COMMENT: Plans were announced in
March 1986 to sell the FM for $1.2
million

e R

WDBN/Medina (Cleveland)
PRICE: $4.6 million
BUYER: Gordon-Thomas Communi-
cations, headed by Gordon Stein-
beck. He is the former GM of WRMR &
WLTF/Cleveland.
SELLER: WDBN Inc., headed by Presi-
dent Robert Miller. The company also
owns WKSW/Urbana, OH.
FREQUENCY: 94.9 MHz
POWER: 118 kw at 310 feet
FORMAT: AC
COMMENT: WDBN plans to relocate
its transmitter from Medina to north-
western Summit County in May. Anten-
na height will be increased to 880 feet
and power will be reduced to 16.2 kw,
allowing the station to increase its cov-
erage of the Greater Akron-Cleveland
are
-: < ”"‘|lv\
Vi Gyl

KLAD—AM & FM/Klamath Falls
PRICE: $239,000
BUYER: Gary Todd, the 20-year morn-

a.
o L
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ing personality of WIBC/Indianapolis.
SELLER: Lost River Broadcasting,
owned by Norman Rogers andDonald
Rogers, Southern California business-
men with no other broadcast holdings.
FREQUENCY: 960 kHz; 92.5 MHz
POWER: 5 kw; 30 kw at 2300 feet
FORMAT: Country; AC
BROKER: Roy Rowan of Blackburn &
Co. Inc.

IO TP i
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KZAN/Ogden-Salt Lake City
PRICE: $1,825,000

BUYER: Utah Broadcasting Company
Inc., headed by President John Mat-
tus and VP Paul Spranger. They also
own KLCY & KYSS/Missoula, MT;
KLCl/Nampa-Boise, ID; KMON-AM &
FM/Great Falls, MT; and KKLR/Ed-
mond, OR.

SELLER: Ben Lomond Broadcasting
Co. Inc., headed by John Webb and
Richard Webb. The company also
owns KLO/Ogden, UT.

FREQUENCY: 97.9 MHz

POWER: 25 kw at 3650 feet
FORMAT: Country

BROKER: Chapman Associates

WLLL & WGOL/Lynchburg
PRICE: $1.45 million

BUYER: George Douglas, who is cur-
rently Sr. VP of American Cablesys-
tems of California.

SELLER: C.G.S. Communications,
owned by Michael Cefaratti and Dick
Singer. They also own KAAA &
KZZZ/Kingman, AZ.

FREQUENCY: 930 kHz; 98.3 MHz
POWER: 5 kw days/500 watts nights;
3 kw at 240 feet

FORMAT: Religion; AC

BROKER: Chapman Associates
COMMENT: GCS acquired this combo
in July 1986 for $1.35 million.

WJMA & WVJZ/Orange
PRICE: $850,000

BUYER: Radio Virginia L.P., a limited
partnership headed by Carl Hurle-
baus. He also owns WGRQ/Colonial
Beach, VA.

SELLER: Solomon & Lowe Communi-
cations, headed by Digby Solomon.
He also owns WSPV/Buffalo Gap, VA.
FREQUENCY: 1340 kHz; 96.7 MHz
POWER: 1 kw; 3 kw at 300 feet
FORMAT: AC

BROKER: Tony Rizzo of Blackburn &

/
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Ted Hepbumn, President
325 Garden Rd.,
(305) 8638995

Spring NAB
LasVegas

If you plan to attend the Spring NAB,
call us now at 513-791-8730
to set up an appointment
for a confidential discussion
in our suite at Bally’s in Las Vegas.
Phone 702-739-4111 from Apr. 9-12.

Contiany ¢

im Beach Flonda 33480 PO Box 424 1, Cincinnati, Ohio 45242

Co. Inc.

burn, Vice-President

(513) 791-8730
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FEEDBAGK FROM
YOUR LISTENERS

Overwhelmingly, the largest problem facing radio programmers and managers
is the reality of how removed they are from their listeners.

Your typical listener never calls your request line or appears at a station
promotion. You never hear from him until he fills out a diary—and then its
too late.

Strategic Radio Research provides the most useful tool any management
team can have—a system that gives you feedback from your listeners. You'll
know instantly if your listeners think your jocks are talking too much. If your
spot load is getting too high. If your TV commercials are ineffective. If your
music is on-target or off-base.

Feedback really helps. Thats why almost every Strategic Radio Research client
is the dominant station in its format. Call Kurt Hanson collect at {312, 280-8300
today. It will be the first step toward the smartest management decision you'll
make this year

i

Chicago. IL 60611
(312) 280-8300
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RR mMANAGEMENT

OVERVIEW

Excuse Me, Excuse Me,
But Are You An “Interruptaholic’?

e’ve all heard the term
“workaholic” used to de-
scribe those compulsive-

ly busy office bees who all too often
aren’t even aware of their own ob-
sessive behavior.

Now researchers have come up
with a new term that addresses
another problem in the workplace
— ‘““interruptaholics” people
who quite literally crave the plea-
sure of being constantly distracted,
or (even worse) create a distrac-
tion if none exists.

Causes And Symptoms

According to Michael Schrage, a
senior editor at Manhattan Inc., an
interruptaholic may be the execu-
tive who has a habit of making

w%mﬁ

unrelated phone calls right in the
middle of a meeting with a subor-
dinate. Or he might be that ex-
ecutive who’s constantly walking
through the halls just ‘“to see
what’s going on” outside his own
workspace. It’s definitely the
worker who jumps from one task to
another, often without finishing the
previous duty.

“There’s this constant search for
arousal,” explains USC psychiatry
professor Edward Stainbrook.
“They want to keep constantly on a
high of doing something new.”

Dr. Abraham Zaleznik of the
Harvard Business School feels that
many companies actually condi-
tion their employees to create
these distractions for themselves

i @@ =y §m - % 'wf%" : ‘é}
" £ s g ' e &:’W
@April 9-12 — NAB 66th An- ® June 8-11 — American Wom-
nual Convention. Las Vegas en in Radio and Television 37th i
Convention Center. Las Vegas  Annual Convention. Westin Wil-
liam Penn. Pittsburgh, PA. .

NV.

§ ® April 11 — Academy of Mo-
tion Picture Arts and Sciences
60th Annual Academy Awards.
Shrine Auditorium. Los Ange-
les, CA.
® April 16 — Specs Howard
School of Broadcast Arts 11th
Annual Great Lakes Radio Con-
ference. Central Michigan Uni-
versity, M.
eMay 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY

® May 11-15 — National Asso-
ciation of Independent Record
Distributors and Manufacturers
Convention. Monteleone Hotel.
New Orleans, LA.

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel.
New York, NY.

®May 18-22 — National Public
Radio Annual Public Radio Con-
ference. Adam's Mark Hotel. St.

Louis, MO.

s oy ”

® June 8-11 — BPME & BDA
Association 32nd Annual Sem-
inar. Bonaventure Hotel. Los
Angeles, CA.

® June 13-14 — 22nd Burns
Media Radio Studies Seminar
Westin Hotel, Dallas Galleria.
Dallas, TX.

® June 16 — International Ra-
dio Festival of New York
Awards. Sheraton Center. New
York, NY.

@ Juty 29-30 — Coast Seminars
Aduit Radio Conterence. Hotel
Le Meridien. Newport Beach,
CA.

® September 14-17 — Radio
‘88, sponsored by NAB. Wash-

ington DC.

® September 15 - October 4 —
Summer Olympics. Seoul,
South Korea.

® September 22-25 — Society
Of Broadcast Engineers Third
Annual National Convention.
Denver Convention Center. .
Denver, CO.
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by insisting that managers take on
more tasks than they can handle on
schedule — or by simply showing
disregard for the individual’s time.

In such cases, these self-imposed
distractions often become a com-
fort zone or a defense mechanism
for the worker, although Schrage
points out that interruptions can
also be used as a form of pro-
crastination that keeps the worker
from getting the job done on time.

Because these distractions can
be indicative of either self-defense
or laziness, it’s sometimes difficult
to diagnose the interruptaholic.
Schrage advises that the best bet is
for executives to examine the time-
styles of their managers, as noth-
ing is more revealing than the way
an employee handles — or mishan-
dles — his time.

Diagnosis And Treatment

Nevertheless, the best way to
determine whether an employee
suffers from interruptaholism is to
examine that person’s feelings at
work. Do they feel antsy after talk-
ing to someone for more than 15
minutes? Do they feel they have to
be doing something even when it’s
best to sit back and wait for the
results of the task at hand?

Schrage stresses that interrupta-
holism isn’t a disease, but a condi-
tion. Therefore, it’s important for
the victim to determine whether
the problem is self-imposed or a
result of the working environment.

If it’s the latter, it’s best to deal
with the problem directly, i.e., dis-
connecting the phone when neces-
sary, hiring another secretary to
handle incoming calls, etc. How-
ever, if the problem is more inter-
nal, it's important to recondition
your work habits by steadfastly
following a schedule that will
create a different behavior pattern.
In extreme cases, Schrage recom-
mends a course in time manage-
ment and a serious job reevalua-
tion.

HA NDS ON OPERA TION — Shot during the fitming of the “Great Takes™
syndicated TV radio promotional spots are stars Ronnie Schell (I} and Gor-

don Jump doin’ that crazy hand jive.

New Custom Radio
Promotional TV Spots

el

new series of syndicated television ID spots for radio stations fi-
tied “Great Takes" will be unveiled at the upcoming NAB conven-
tion in Las Vegas. The creation of Los Angeles-based Media Head-

quarters Inc., the spots feature various television celebrities and ¢an be
customized to incorporate dial position, logo, and personalized hook lines
for radio stations regardless of format, geographic location, or market size.

The celebrities signed to star in the spots include Gordon Jump of

‘WKRP In Cincinnati”
VH-1 personality Roger Rose,
Rubinoff.

TV series fame, actor-comedian Ronnie Schell,
and actress/voiceover talent Marla

The five spots are available in 30-second and ten-second packages,
and are sold on a cash or cash/barter basis. For more information on the
“Great Takes™ spots, call Media Headquarters Inc. at (213) 467-2741.

Angry Boss Is A Bad Boss

xecutives whose manage-

rial style consists of rant-

ing and raving at fellow
workers may find their misplaced
anger falling on deaf ears.

That’s because most employees
don’t respond to managers who
behave in a hostile and angry man-
ner, according to family counselor
Betty Dory, author of “Shake The
Anger Habit!”

Although too many managers
believe that by escalating their
anger they can force employees to
accomplish a specific task or moti-

vate a worker to do a better job,
Dory claims anger is counter-
productive to succeeding in the
workplace.

Dory says that such aggressive
behavior is used by a manager try-
ing to change the way things are to
the way he wants them to be. He
notes that successful managers
channel their anger into construc-
tive energy by developing non-
aggressive approaches that en-
courage employees to accomplish
a specific duty.

BE ONE OF THE FIRST TO HOLD
A REVOLUTION IN YOUR HAND!

Introducing Moment-To-Moment" Research

Sunday, April 10th, at 2:30pm at the NAB Convention,
Jhan Hiber will unveil a new high-tech/high-touch research
tool. You'll be able to use the hand-held M-T-M units to
record responses to TV commercials and song hooks. Then,

the attitudes of the participants will be tallied

and displayed almost instantly!

Ad

Come experience this advance in focus group/music test research.

JMALRITE COMMUNICATIONS GROUP

(216) 781-3010
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AFTER 10 INAROW, PLAY

TODAY'S SMASH HIT SINGLE.

Think of AP as an exclamation
point at the end of a 27 minute
music statement.

A way to focus your audience’s
ear and brain; a way to set up a
commercial break, a station promo,
or a new addition to your playlist.

AP’s resources are so vast, our
coverage of news, weather, sports,
lifestyle and entertainment fea-
tures so broad, you can literally
cherry-pick AP for the script or

sound that best fits your audience.
Point is, your “news” doesn’t :
have to be 51mply a two- mmute
affair at the top of the hour.
Use it throughout the
hour to add spice and
personality to your

program format. . i
Use AP. Then oo Senicns
watch your ratings eVen\
out. AP works wonders
every quarterhour. Y Associated Press

Broadcast Services

WWW-americanradiohistorv.com = 2
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R sALES STRATEGY

OVERVIEW

Keeping New Clients Sold

uestion: While radio salespeople are always talk-
ing about how to generate new business, no one
seems to want to talk about exactly how to keep
this new business sold. It’s no secret that the cancellation
rate for new radio advertisers is extremely high. Any com-

ments or suggestions?

nswer: There are several things you can do to
help avoid cancellations and up your renewal
rate, even when you’re dealing with agency ac-

counts.

The most important tactic is to
increase your station’s on-premise
visibility with accounts. Start by
using tent cards at the point-of-
sale. These are easy to have made,
and bring your station added ex-
posure within the market as well.

Se_ond, increase your personal
visibility with those account
salespeople who are on the front
lines. Start by meeting the ac-
counts staff; in the case of a multi-
location business, make sure you

meet the managers of each store.

One way to do this is by sug-
gesting to all new advertisers that
you would like to take five minutes
at an upcoming sales meeting to in-
troduce yourself to their staffs,
whereupon you can not only make
yourself available for questions but
also explain the campaign, ideas,
promotion, etc.

Give each salesperson one of
your business cards, and if possible
make arrangements to develop a
mailing list of the salespeople so

By Chris Beck

you can mail them a printed ver-

sion of the ad copy that’s running
on the station. After all, how many
times has an advertising manager
bought a radio station, then asked
his salespeople at the next week’s
sales meeting if the radio spots
pulled anything, only to find that
the staff had no idea the ads were
even on the radio?

This same sad story occurs all-
too-frequently with agency-placed
business. The agency negotiates
the media, reports back to the
advertising manager, and the
schedules run. Eventually the store
managers get asked how the radio
pulled, the question draws a dum-
founded stare, and they say, ‘“Well,
nobody mentioned it.”

That’s how the old story of
“radio doesn’t work” starts all
over again. The intelligent sales-
person has to wonder if it’s really a
case of radio not working, or if the

Introducing the FirstCom CD Sales Library.

100% guaranteed to increase your
station’s sales. Immediately!

The best-sounding, best-selling, easiest-to-use sales library
ever produced.

Here’s why we guarantee

Take control of the account

improved sound and increased with long-term sales.
billing in just 30 days: You're not peddling a short-term
In today’s market, you have to be package. [

quicker. Smarter. Better. [

You need proven tools to help lock- :
in substantial long-term contracts.
You need the FirstCom CD Sales
Library® and its powerful, proven
advertising campaigns.

They generate steady monthly
business, giving your station a solid
base, and your advertiser a hard-
working ‘national sounding’ adver-
tising campaign that sounds great

You're offering clients big ideas that |
| really work, wrapped in top-quality
Great spec spots are the best Hollywood music. .
closers. And generating a client commit-
There are 3 ways FirstCom’s CD ment to long-term advertising for

Sales Library helps you close faster maximum effect. _
and better. 100% Guaranteed! You'll in-

First, we provide a fully-produced = Crease new business in 30 days.
customized sales presentation, Turn on your sales force, and watch

tested and proven to lock in long- the,new business turn up.
e We're so sure it works, we guaran-

OmdilE . L . Second, you can get your client ~ teeit.
| It sounds just like the music on-air immediately. Tomorrow. And Call t@a?'. Before your
you hear from top Hollywood CD lets you create spec Spots competition does.

To assure market exclusivity,

faster and easier than ever.
please call today.

Third, you'll simply blow
them away with the
sound and music
quality!

| producers ... because it is!
Now you can give your local auto
dealer the same big, national sound
he hears on prime-time TV.
Every song is produced in Holly-
wood — the music capital of the
world — by the world’s best and
busiest commercial producers.
50 campaigns for every
category of business.
You can present to a broader base
of business, with campaigns for car
dealers, banks, restaurants, de
partment stores, jewelry stores,
and many more. ,fé
And every campaign canbe  Fao
completely customized in Holly- Il“‘ W
wood to your client’s exact FIRS
specs.

FIRSTCOM
CD SALES

Call #iK)-858-H580. In Texas
call collect 214-934-2222.

See Us At
NAB Booth #829

FrsrCorn . .. First Again.

i ; 1988, CD Sales Library is a Service Mark
of FirstCom, a dwtswm of Jim Long Companes, Inc
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majority of the time the people on
the front line have no idea that the
business was on the radio in the
first place.

A True Story

Here’s a true story from a top
Southern market: An agency
bought six stations deep for a local,
multi-location luggage chain.
There were five major stations and
one that had “no numbers.” The
account exec with the station that
had no numbers took the time to
drop by and meet every store man-
ager. He introduced himself and
gave the manager his business
card as well as a tent card, sug-
gesting that they place the prod-
ucts advertised next to the tent
card so when the station’s listeners
came in the door they were direct-
ed toward the products they’d
heard about on the radio.

At the end of the eight-week
schedule, the store managers were
(finally) asked how the radio cam-
paign had worked. The only station
that was mentioned? The station
that did the work! It got a 52-week
contract as a result, while the other
stations wound up with a once-a-
year buy around the holidays.

Tent cards aren’t the only way to
go, but they're definitely a good
start. Even if the stores never

“Mini-indy”’

Capitalize on the upcoming
Indianapolis 500 by staging a
local “Mini-indy" race with a lo-
cal retailer or shopping mall
Cordon off part of the parking
lot, or stage this promotion dur-
ing a break in the action at a
local race track

Featuring small, radio-con-
trolled cars racing around a
scaled-down track, these
#  “Mini-Indy” events also enable
g you to tap into special promo-

tional dollars that several
manufacturers (such as oil
companies and auto after-mar
ket producers) make available
to dealers to promote their pro-
ducts either around the time of
the race or using a racing
theme

e

R

Trade associations are a frequently overlooked, potentially lucrative
category that’s becoming increasingly more “media active” in local mar-
kets. Beer distributors associations, real estate associations, and home
decorating associations are just a few examples of trade groups across
the country that are using radio to promote their members’ business

Trade Associations §

display them, the managers have
at least met your salespeople. And
if they do put the cards up next to
the hot merchandise, guess who
gets the credit when the customer
comes inand says, ‘“Great radio
station! I love that music,” or
“Hey, that guy in the mornings
kills me.” That’s right — the sta-
tion that did the work.

Should you decide to go beyond
tent cards, you may want to try
mailing your on-air copy to the

“Is it really a case of
radio not working, or is
it that the majority of
the time the people on
the front line have no
idea that the business
was on the radio in the
first place?”’

store managers, or taking your on-
air copy around to the retailers and
showing the salespeople what
items are being promoted over the
air. This is particularly important
when the copy features multiple
items or the copy is changed fre-
quently.

After all, retailers change their
copy weekly in the newspaper.
How often do we sell a new client
and proceed to leave the same copy
on the air for the entire duration of
the campaign?

You’d never see any business al-
low that to happen in print, yet
when it comes to radio you hear
this all the time. Changing the spot
doesn’t have to be a production
nightmare either. All you have to
do is pick up three or four items
that can be stuck in the middle of a
donut each week. Mick Anselmo at
K102/Minneapolis uses a client ser-
vice line, whereby advertisers are
frequently called and told what
time their spots will be on that day,
etc.

Remember, there’s absolutely
no reason to accept an astronomi-
cal cancellation rate as a fact of
life. We work too hard to get new
business; why not work just as
hard to keep it?

Chris Beck is President of
Chris Beck Communications, a
sales consuiting firm. If you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.
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On
Commitment..

“Personal Commitment to a job
or a company is hard to find today.
At Durpetti & Associates our
clients get the kind of commitment
that comes from within. It means
long hours and personal sacrifice
at times, but that's what a
commitment to excellence is
all about.
Our stations expect it, they
deserve it, and we deliver it.”

Cheryle Hangartner
Account Executive
San Francisco Ofﬁce

DURPETTIGASSOCIATES

A Commitment To Excellence

& AN INTEREP COMPANY
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TOP TEN SHOWS
MARCH 21-27

1 The Cosby Show
2 A Different World
3 Cheers
4 Murder, She Wrote
5 Who's The Boss
6 60 Minutes
7 CBS Sunday Night Movie
(“Too Young The Hero”)
8 Wonder Years
9 Golden Girls
10 ALF

Source: Nielsen Media Research

Al show times are EDT/PDT; subtract
one hour for COT. Check listings for show-
ings in the Mountain Time Zone. All listings
subject to change. i

e Woltman Jack on the
Nashville Network? No, the
Wolfman hasn’t gone a lil’ bit
country, but heis the host of a
new half-hour program, "Rock
And Roll Palace,” debuting this
Saturday on the cable channei
(4/2, 8:30pm).

The program — taped at Little
Darlin’s Rock And Roll Palace in
Kissimmee, FL (!) — features
live performances by vintage.
rock 'n’ rollers. Guests on the
premiere show are the Shir-
elles and the Diamonds. -

¢ Linda Ronstadt and Gram-
my Awards telecast scene
stealer Little Richard are the
musical guests on the latest in-

HOWLIN’ WOLFMAN — Once
heard on the X, now seen on
the Nashville Network.

stallment of ‘“The Smothers
Brothers Comedy Hour” (CBS,
Wednesday, 4/6, 8pm).

¢ Performers featured this
week on the Fox network’s
“Late Show” include Pepsi &
Shirlle (Friday, 4/1, 11:30pm),
the Jets (Monday, 4/4), and
Salt-N-Pepa (Thursday, 4/7).

» The Nitty Gritty Dirt Band
and the New Grass Revival are
the scheduled artists on this
week's edition of “Austin City
Limits” (PBS, Saturday, 4/2,
8pm).

CURRENT

® JOHNNY BE GOOD (Atlantic)

Single: Johnny B. GoodeAdudas Priest

Other Featured Artists: Ted Nugent, Dirty Looks, Saga
® GOOD MORNING, VIETNAM (A&M)

Singles: What A Wonderful WorldLouls Armstrong

5

A I S N

PHONE SERVICE

“Rock Talk’
Links Bands
With Fans

“ R ock Talk,” a new na-
tional telephone serv-
ice that provides a di-
rect link between musical artists
and the public, will debut April 1
(no foolin’) with Aerosmith as the
first featured act. Each day of the
month, “Rock Talk’ will provide a
different two-minute message
wherein artists talk about their ca-
reers, personal lives, upcoming
concerts, and record releases.

Using a combination of compu-
ter technology and AT&T’s “Dial It
900” system, the Reno-based serv-
ice can field literally millions of
phone calls on a ’round-the-clock
basis. The phone number for
“Rock Talk” is (900) 660-1200. Calls
cost $1.85 for two minutes.

WEEKEND BOX OFFICE

MARCH 25-27
1 Biloxi Blues $7.0
(Universal) *
2 Johnny Be Good $5.2
(Orion) *
3 The Fox And $4.8

The Hound (Buena Vista)* *
4 Police Academy V:  $3.6
Assignment Miami Beach

(Wamer Bros.)
5 Good Morning,
Vietnam (Buena Vista)

$3.3

|
|

L
3

| Got You (| Feel Good)James Brown
Baby Please Don't Go/Them

Other Featured Artists: Martha & Vandellas, Marvelettes, Beach Boys
® SCHOOL DAZE (EMI-Manhattan)

Single: Da ButtE.U.

Other Featured Artists: Phyllis Hyman, Pieces Of A Dream, Rays
®@HAIRSPRAY (MCA)

Single: HairsprayRachel Sweet

Other Featured Artists: Five Du-Tones,Gene & Wendelt.
® ACTION JACKSON (Lorimar/Atiantic)

Single: UndressNanity

Other Featured Artists: Pointer Sisters, Madame X, Levert
® SHE’S HAVING A BABY (IRS)

Featured Artists: Dave Wakellng, Bryan Ferry, XTC
® DIRTY DANCING (RCA)

Single: YesMerry Clayton

Other Featured Artists: BHl Medley & Jennifer Warnes, Eric Carmen
® MORE DIRTY DANCING (RCA)

Featured Artists: Contours, Otis Redding, Solomon Burke
® LESS THAN ZERO (Def Jam/Columbia)

Singfe: Goin' Back To CaliL.L. Cool J

Other Featured Artists: Bangles, Poison, Aerosmith
® HIDING OUT (Virgin)

Single: You Don't Know/Scarlett & Black

Other Featured Artists: Pretty Poison, Boy George, All That Jazz.

UPCOMING

® BRIGHT LIGHTS, BIG CITY (Warner Bros.)
Singles: Kiss And TellBryan Ferry (Reprise)
Century’'s EndDonald Fagen
Divine EmotionNarada Michael Walden (Reprise)
Other Featured Artists: M/AIRIRIS, Prince, Depeche Mode
® SWEET LIES (Island)
Single: Sweet LiesRobert Palmer
Other Featured Artists: Trevor James, Salif Keita, Gold

18 m RaR April 1, 1988

6D.0.A. $2.51
{Buena Vista)
7 A New Life $2.50
(Paramount) ™
8 Masquerade 32.0
(MGM/UA)
9 Vice Versa $1.8
(Columbia)
10 Moonstruck $1.7
(MGM/UA)
" First week in release
* *Re-release

All figures in millions §
Source: Exhibitor, Relations Co. %
g

This week's openers include
“Bright Lights, Big City,” star-
ring Michael J. Fox as an
estranged writer snowblinded
by the Zoo York City nitelife.
Adapted by Jay Mclnerney
from his own recent hit novel,
the James Bridges-directed
fim features .a Warner Bros.
soundtrack- that includes a hith-
erto-unreleased Prince tune,
the recent M/A/R/R/S hit “Pump
Up The Volume,” and current
chart climbers from Bryan
Ferry, Narada Michael Wal- |
den, and Donald Fagen, the lat-
ter of whom scored the film as
well.

Also opening this week. @
“Beetlejuice,” a comic ghost |
story, starring Michae! Keaton
and Geena Davis and sporting a
musical score by Oingo Bo-
ingo 's Danny Elfman.

COMING ATTRACTIONS: é

wyww-americanradiohistorv.com
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NEW THIS WEEK

® ELECTRA GLIDE IN BLUE (MGM/UA)

This 1973 film garnered a strong cult following upon its release due to its
“Easy Rider™-like social commentary. Starring Robert Blake (TV's
“Baretta’’) as a motorcycle cop whose beat is the Arizona highway, it's
perhaps most notable for its director, James William Guercio, who pro-
duced hit records for Chicago and the Buckinghams. (Street date: 4/1)

® BRING ME THE HEAD OF ALFREDO GARCIA (MGM/UA)

The late Sam Peckinpah directed this 1974 Western, whose cast in-
cludes Warren Oates, Gig Young and singer-songwriter Kris Kristoffer-
son. {4/1)

® ATHENS, GA — INSIDE OUT (PolyGram)

This critically-acclaimed documentary explores the Georgia college town
that's managed to produce some of the most original American rock music
of recent years, including R.E.M., the B-52’s, Pylon, and Love Tractor,
all of whom talk, play, and perform throughout. Along with anIRS sound-
track LP, the 90-minute film features a cast of small-town crazies straight
from the pages of a William Faulkner novel. (4/3})

® EURYTHMICS LIVE (PolyGram Music Video)
Swingin’ British duo Annie Lennox and Dave Stewart are captured iive
onstage for 90 minutes during their recent “Revenge” tour. Digitally-

mastered sound enhances some of their greatest synth-soul hits, including
“Sweet Dreams Are Made Of This,” “Who's That Girl,"” “There Must Be An
Angel,” and “Would | Lie To You,” among others. (4/3)

THE SLY, THE SLICK, & THE WICKED — While Annie Lennox tips her
brim and partner Dave Stewart shades his eyes, Chuck Berry demon-
strates how greatness was thrust upon his ownseif.

® CHUCK BERRY: HAIL! HAIL! ROCK 'N’ ROLL! (MCA)

Part rockumentary, part all-star concert celebrgting the maestro's birth-
day in his native St. Louis, this Taylor Hackford -directed vehicle is in a
league with “The Last Waltz” and “The Kids Are Alright” as one of the finest
rock documentaries ever produced. The concert footage, much of which
can be heard on the MCA soundtrack LP, includes performances by Keith
Richards (who organized the event), Eric Clapton, Robert Cray, Julian
Lennon, Linda Ronstadt, and the Brown-Eyed Handsome Man himself.
Meanwhile, the interview segments (which provide the real meat here) fea-
ture Bruce Springsteen, John Lennon, the Everly Brothers, Bo Diddley,
Jerry Lee Lewis, Roy Orblson, and a hitarious (“Shut up! Shut up!”) Little
Richard, who practically steals the film. (4/7)
®NIGHTFLYERS (IVE)

A sci-fi thriller in the “Aliens” mold, this features the celluloid debut of vet-
eran rock vocalist Michael Des Barres, who'’s perhaps best known these
days as the estranged husband of groupie-turned-namedropping autobiog-
rapher Pamela Des Barres. (4/7)

STEP UP TO THE FUTURE
10 Vol. CD Sound Effects Library
10 Vol. CD Music Library

FOR A FREE COMPACT DISC SAMPLE, 'CONTACT:

27TH DIMENSION, INC., P.O. BOX 1564, JUPITER, FLORIDA 33468
FLORIDA COLLECT ~ W ouvsm FLORIDA — 800/634-0094

mI'....-<\. "m‘ =
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OVERVIEW

35-59 Age Group Earns, Spends
More Than Half Our Nation’s income

S a generation of baby

boomers moves through

the US population like a fat
rat through the belly of a boa con-
strictor, households headed by per-
sons aged 3559 have become the
most sought-after demographic in
marketing.

According to a recent article in
Prevention magazine, 4% of all
US households are headed by per-
sons aged 35-59, and these particu-
lar households are earning (and
spending) more than half of the na-
tion’s total income.

Furthermore, it’s estimated that
by the year 2000 more than half of
America’s households will be head-
ed by 35-59-year-olds, and they will
be earning more than 60% of the
nation’s income.

Americans are getting a little
more culture in their diets these
days, as yogurt sales have in-
creased from 740 million
pounds in 1983 to an estimated
more than one billion pounds in
1987. ]

Our five favorite flavors, bas-
ed upon percentage of total yo-
gurt sales, are:

Flavor % Of Total Sales

. Strawberry 15%
Plain 14%
Strawberry-Banana 12%
Raspberry 8%
Vanilla 8%

Source: Dannon Yogurt
Information Center

e - = - -

Currently, the 35-59 group is al-
ready outbuying the 18-34 as well as
the 60+ demographic segments in
a variety of areas, including:

eFood: The 3559 segment
spends 76% more on food than
households headed by persons ag-
ed 18-34 and 124% more than those
headed by persons age 60+.

* Personal Care: Persons in the
35-59 age bracket spend an average
of $324 annually on personal care,
as compared to the average $202
spent by persons in the 18-34 age
bracket and the average $225 spent

Canned Air:

by those aged 60+. The 60+ group
does lead, however, in prescription
drug items.

¢ Automobiles: The 35-59-year-
old group spends 80% more than
the 18-34 segment and 102% more
than the 60+ set.

e Travel: People in the 35-59 age
group are the most frequent fliers
in America, spending nearly 90%
more on air travel than 18-34s. The
60+ group does lead in boat travel,
however, spending 12% more on
cruises and sea fares than the
35-59-year-old demographic.

The Pause

That Refreshes?

n the grand tradition of drink-

ing water that’s been chilled

with thousand-year-old Ant-
arctic ice, or sprinkling gold flakes
over bowls of hot noodles, thous-
ands of otherwise normal Japanese
citizens are currently spending $5 a
can to breathe oxygen.

According to the Wall Street
Journal, Michael Jackson caused
this oxygen-sniffing craze to bal-
loon when he brought his own air
with him on his recent Japanese
tour. Since the current healthy
Japanese economy has given the
country’s population money to
burn, burning it they are by bring-
ing the bug spray-sized cans of oxy-
gen cans home or visiting their lo-
cal “‘oxygen bars.”

Although attendence at oxygen
bars is said to be dropping off,
sales of the cans for home usage
are currently estimated to be in ex-
cess of 130,000 units per month.

Despite its popularity, doctors

PAT PAULSEN
SPEAKS OUT"

NEW!
Original 60-second
radio editorials.

¥r Market Exclusivity.
¥ Personalized ID’s.
vr Generates Audience.
v¢.Creative Support.

¥r Lots of Hooks.

Call
David McGahey at

, DAVID LAIRD
¥ MARKETING

(415) 383-2919

say that sniffing oxygen has little
effect other than putting money in
the manufacturers’ pockets. The $5
cans actually contain about a
dime’s worth of air.

The extra money may in part be
attributed to the various scents
available. Manufacturers such as
Daido Senso K.K., which controls
about a third of the market for the
oxygen spray cans, are marketing
oxygen in scents ranging from
green-apple to peppermint to
mushroom (!). The makers claim
they scent the product because oth-
erwise people wouldn’t know when
the unscented oxygen was re-
leased. Sniff.

find it more and more expensive

. to take thelr cars into the “shop”

. for repairs, total US expendi-
i tures for auto parts and service |
stores climbed to upwards of

; $70 billion in 1987.

] Ranked below are the top 15
ﬁ US firms that primarily sell auto &
parts; that is, at least 50% of
their sales are retail: |

i As more and more Americans {
|.

] Company Stores

" Northern Automotive 820
Chief Auto Parts 470
Autozone 400

. Waestern Auto 278
Nationwise 260
Trak 250 ¢
Otasco 220
Pep Boys 210
Whitlock 160
Paccar 140
Advance Auto 130
Champion 125
Super Shops 100
O’Reilly Automotive 87
Aid Auto 82

Source: Automotive Marketing
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Mechanical Man’s
Best Friend

R

keting a robotic dog.

emember Astro, the futuristic family’s best friend on the TV cartoon
series “The Jetsons?” Where little Elroy's dog was real, the Ham-
macher Schlemmer & Co. has gone the future one better by mar-

The mechanical pooch — which comes to America by way of Australia
— walks, turns in different directions, picks up objects, explores, and
stands guard. Using a voice-recognition system, the computerized canine
understands and obeys up to 15 different vocal commands at distances of
up to 32 feet. In addition, the “dog” can be programmed to perform up to
20 learned sequences by the individual owner through use of the existing

voice commands.

Best of all, the “stands guard” feature turns the programmable pooch
into a fearsome watchdog, as the unit sports a passive infrared sensing
system that detects the presence of a person entering the room. This in
turn causes the bionic bitch to respond by speaking a warning message in
its allophoic digitized voice. {The infrared sensor also prevents the creature
from walking into walis, furniture, and other obstructions as it pads around

your pad.)

Made of perspax plastic and aluminum, the 14" x 19" x 6%" mechan-
ical mutt will run for three hours on six AA rechargable NiCad batteries. it
retails for $1350 {which includes postage and an unconditional guarantee)
— but just think of the time and money you'll save on housetraining.

To order the robotic dog by phone, call {800) 543-3366. Now if Ham-
macher Schlemmer would only get around to marketing a model of Rosie,

the Jetsons' robotic maid . . .

Electronic Monitor For Diabetics

long with the daily insulin

A shots and the regimented
diet, one of the biggest has-

sles the more than five million
American diabetics face is mon-
itoring the ups and downs of their
blood sugar levels. An accurate
record must be maintained daily,
or the patient risks severe illness.
Recently, however, the Indian-
apolis-based Boehringer Mann-
heim Corp. has developed ‘“Mer-

Fancy
Footwork

Americans purchased $10bi-
fion worth of tootwear in 1987,
a figure that's expected to rise
to $13 billion by 1996.

One of the fastest-growing
trends in the footwear market is
the increasing demand for wom-
en's flats and low-heeled shoes.
Sales of these types of shoes
have more than doubled over
the past three years, due in part
to the larger number of women
in today’s workforce who re-
quire practical and comfortable
footwear.

Source: Business Trend Analysis

lin,” a calculator-like electronic
logbook that enables a diabetic to
record the results of self-adminis-
tered blood tests before and after
activities such as insulin injections,
eating, and exercising.

This information can then be
transferred to a personal computer
equipped with a $400 software pro-
gram that graphs the results, anal-
yzes them, and helps to identify
glucose changes that can lead to
serious damage.

Priced at $150, “Merlin” is
scheduled to hit the market in May
1988.

Born To:
Columbia recording artist De-
niece Williams, husband and
manager Brad Westering, son
Forrest Matthew, March 12,
WSTZlJackson, MS MD The
Glad Man, wife Judith, daugh- |
ter Victoria Eileen, March 20.

Condolences:

Richard Fulgham, veteran
radio ND (KILT/Houston, KBOX
and KIXK/Dallas) and consul-
tant, March 3.
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IT SIZZLES!

The hattest collection of its kind on CD.

No other production library is as fresh.
More than 400 original 60’s and 30’s
plus 15 edits and power parts.

And they all sizzle.

Broadcast Services, Inc.
Put LAZER power in your production. For demo call 1-800-527-2514.

WIN AT NAB

Look for the Lazer Lady. If she gives you a winning ticket, a CD Player is yours!
Visit our suite at the Lzs Vegas Hilton and register to win a Caribbean Cruise for two.

BE A WINNER WITH MGBS
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Hughes Muuais's arqmr Golch ueieoxated his birthday recertly at a post-concert reception following a
perfdrmance by Capitor racording artists-Flesh For Lulu. Seen on the scene backstage-atthe Universal
Amphitheatre in Los Angeles are (fron®) Gotch, {back row. -7} movie directar John Hughes, Capitol's. Dr;
rector A&R Promotion  Hitch Bloom., VP/A&R -Tom Whaliey. VP Marketing. Ron McCarrell, and band
members Derek Greemng and Nick Marsh. Flesh For Luli's song “} Go Crazy” was.teatured on the

soundtrack to Huuhes 's-movie “Some Kind ©f Wonderiul. '

Once-upon-a- Texptations Eddie Kendrick (1 andd David Rutfiri (r} cre
seen gettin’ ready to demonsttate a few of theur oid dance rautines to
Chicago Mayor Eugene Sawysr  Currently working as a duo, Pe
Soutful singers were in the Windy Cuily tecently to promote therr latest
RCA album, aptiy titled “Ruffin"& Kendrick ™

They’ve Got Too Much Soul!

- Industry insiders gathered at Cyrll's Restaurant in Los Angeles recently to present the nominations for
e 3 = : e : in Music Awards, which were handed out during a televised program Wed-
Singer songwite: Debbie Gib j1at 3 o of fars — the Second Annual Soul Train ;
e T G s m".." i b o4 mc:! A nesday (3/30). Shown at the reception are (I-r) Nicholas. Caldwell and Walter Scott of Solar Records
but in this case the-ammgals are all members ofzhe banad White Lion- ] ) ) : - . .
The beauty and the beasts {all ANIIIE ~6OINNG Artiels] Wore cag- group the Whispers, Central City Productions President Don Jackson, Wing/PolyGram recording artist
= o2 A == and former Miss America Vanessa Williams, the television show's co-executive producer Don Cornelius,

tured at a recent pady hosted by the WEA group of labels i 3 ) 2 e : : ;
are 1) White Lign's Mike Tramo and Jemes Lomenzo. Gibsert, ang g)ae;ry,a/i‘?gs Wallace “Scotfy” Scott, VP/Coca-Cola USA Chuck Morrison, and A&M recording artist

the group’s Greg D'dngeio.

_Nashville Receives Chmese Royal,ty Students Study Washington

Columbia recording artist Grover Washington Jr sighs onthe dotizd
fine for mgh schoo! students after serving as the guest speaker &L &
“mractice’ press conferencd. The event was held during the 23rd &n

A&M recording artists the Royal Court Of China recently joined the Nashville Symphony Players at a
press conference promoting a campaign to raise money for the city's out-of-work orchestra musicians.
Shown at the recent gathering are (kr) Chris Mekow and Drew Cornutt of the Royal Court Of China, David
Davidson, Bl Wiggins, and Randy Ford of the Player's Assembly, RCOC's manager Grace Reinbold, and
RCOC's Joe Blanton and Josh Weinberg.
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nual broadcast-journatisin seminar taught by the management and
staff of News-formatted KYW Pniladelphia. The "Newstidied &8’

program — the ofly one of its kind in the nation —~ enables studentsio
Jearn firsthand the workings of a major market radio station Stories
written and recorded by the participants wilt air on K YW i the eprirg

v =
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Announcing DATGOLD
The most dramatic development
in music programming since the
invention of the Cart Machine.

DATGOLD, from FirstCom,

is the first gold library on

DAT (Digital Audio Tape).
DATGOLD makes an immedi-
ate and obvious improvement in
the sound of your station.
Here’s why:

With the help of internationally
recognized audiophile Paul Ward,
FirstCom has gained access to an
incredible archive of original mas-
ters and source material.
DATGOLD has been mastered di-
rectly to DAT from the original
source material. The result?
Stunning sonic clarity and vastly
expanded dynamic range for your
format. Here are the advantages:
DATGOLD sounds great played
next to a current or recurrent.
You won'’t cringe when
DATGOLD is played next to cur-
rents; every DATGOLD cut has
been EQ’d to modern specs. So
you have the most consistent,
highest quality sound reproduc-
tion across your station’s entire
format.

The benefits of DATGOLD

over CD.

Experts agree that Digital Audio
Tape is the most highly-advanced
technology for radio, offering
playback quality equal to or
greater than CD.

Unlike CD, however, DAT
is a recordable medium.
So you can do digitally
recorded production and voicework
to further enhance your
on-air sound.

1981-1987

The greatest hits of all time on Digital Audio Tape.

See us at NAB Booth #829

1988, DATGOLD Oldies Librarv is a Service Mark of FirstCom, a dwsum of Jim Long Companes, Inc.

DATGOLD sounds absolutely
perfect.
There’s no noise, tape hiss, dis-
tortion, wow and flutter, or phase
problems. It won’t skip or miscue,
and isn't sensitive to vibration. A
snap to use.
9 out of 10 PD’s agree.
In preview market tests, 9 of 10
program directors found
DATGOLD to sound superior to
CD oldies.
Take their word for it.
Get all 2,000 cuts ... or just
enough for your format.
The choice is yours. DATGOLD
is divided into 4 musical eras:
1954-1963, 64-72, 73-80, and 1981
to 1987. So you can select exactly
what era(s) fit your format. That’s
convenient. And cost-effective.
For a free test, complete with
Sony DAT player, call
1-800-858-8880.
No risk. No cost. No obligation.
Simply call FirstCom toll-free. (In
Texas, call collect 214-934-2222.)
Can you honestly think of a rea-
son not to call?
FirstCom ... First Again.

Yes! [ want to be first to hear: [ DATGOLD Oldies Library

I'm also interested in: ] The Digital Production Systemn
Please send [] cassette or [] compact disc.

[ Digiffects SFX Library [3 Rosler Creative TV spots
[ FirstCom CD Sales Library [ IDs (3 AC 1 CHR [ Country
3 Other

NAME TITLE
COMPANY

ADDRESS

cIty STATE o
TELEPHONE

oo

FirstComv13747 Montfort Drive/Suite 220/Dallas, Texas 75240/Jim Long Companies, Inc.

waany amaricanradiohistorvy. com
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ONE OF THE MOST ADDED

LOU SIMON, PD, KCPX/SALT LAKE CITY -- “Tied with ‘Every

coung et usoncs i oont s on e o« 00 GHR ADDS OUT OF THE BOX!!
AOR TRACKS: #1 MOST ADDED
DEBUT &

firstht”

[}

et

HOTTEST AT:

KEGL 6-5 KPLZ 22-15 WWEFX 10-8 WPFM 14-11 WAZY 6-4
Q102 14-10 WMEE 7-5 KAKS 17-10 WHSL 14-11 WDBR 16-12
WMMS 8-4  FM104 6-4 WJMX 16 WBWB 2-2 SLY96 12-10

CHR CHART: @ WZPL 117  KZZU 14-10 Q104 20-15 Y94 11-9 0K95 10-8
o AOR TRACKS SECOND WEEK IN A ROW!!

0N
A

L%

CBS ASSOCIATED RECORDS

| L - '_

s 1 5
-

* 000 LA LA LA

© URBAN CONTEMPORARY ... AND
CROSSING BIG!

KEVIN CATER, PD, KMGX/FRESN -- "We've got Top 10 WHYT 22_1 7 HOT" 03 add WPST 29

phones and Top 5 Sales after only two weeks . . . Play it and see

for yourseit” KROY 18-15  WPCG 16 KXX106 20-12
LARRY MORGAN, MD, FM102/SACRAMENTO -- “weve got-  K\WOD 25 WNNK 30 KMGX 21-16

ten immediate adult phones and great adult female response. Don't
be fooled by the unusual vocal, this is a HIT!I!”

0

TOM CHASE, PD, KROY/SACRAMENTO -- “Reguests have
spread from teens all the way to adult females 25+ e ——

wann=americanradiohistorvy com = —


www.americanradiohistory.com

ow that it's definite that Casey Kasem

will NOT be hosting “American Top

40" after January of next year (see
Page 1), ABC Radio Network officials are
expecting another wave of auditions for the
lucrative job — and not only from radio
personalities.

ST not only hears that Donny Osmond
and Ron Reagan Jr. have auditioned for “The
Caser’’s old gig, but also that the current
front-runner is none other than “Hollywood
Squares” regular and veteran air talent Shadoe
Stevens, who's probably best-known in the
Southwest for his longstanding role in some
memorable TV spots he created for the
Federated electronics chain.

While ABC/VP Programming Tom Cuddy
would confirm none of this, he did say that the
net will announce Casey’s replacement in
about a month.

Rumors that PolyGram is being quietly
shopped by its parent company, the Holland-
based Philips firm, hit the New York
newsstands last week. However, a
spokeswoman for the US company said it had
“no such information.”

When NBC-TV airs its three-part season
finale of “Crime Story,” the hard-hitting urban
drama will feature five of radio’s finest.

While KNBR/San Francisco 's Frank Dill
and WXKS/Boston 's Dale Dorman will play
reporters, WLUP/Chicago’s Jonathon
Brandmeier will portray a police officer,
KVIiL/Dallas's Ron Chapman will play a prison
inmate, and WMMRI/Philadelphia's John
DeBella wiil take on the role of an airline pilot.

Veteran programmers Alan Mason and
Kate Hayes are teaming up for a new, aduit-
oriented format at current Religious outlet
KEBR/Sacramento. New calls will be KQPT,
with Mason the OM and Hayes taking on the
Asst. PD/morning show responsibilities. The
new GM is Henry Grambergu.

Hayes told ST that they're hoping to flip

\ STREET TALK
The Césey Case: Not Closed

the format by mid-June, but declined comment
as to exactly what formatic fork they’d take.

Meanwhile, crosstown in Cal's Cap City,
ST heard that record reps were disappointed
to learn this week that 20-year AOR
KZAP/Sacramento had chopped its current list
in half. “Obviously this is not a popular
decision with the record community,” PD Tom
Cale told ST. “But this is what we feel we
have to do for the betterment of this radio
station.” KZAP fell 8.8-7.2 in the fall and was
down sharply in the latest Arbitrend.

Arista will achieve a first this week (3/31,
4pm EST) with its closed-circuit, live,
simultaneous audio and video press
conference and simulcast of the label's debut
album from Daryl Hall & John Oates, titled
“Ooh Yeah!” The hookup will link NY with
Boston, Washington, Atlanta, Cleveland,
Detroit, Chicago, Minneapolis, Dallas, L.A.,
Seattle, San Francisco, Calgary, Toronto, and
Montreal.

Hosted by Z100’s Scott Shannon, the
show will feature Daryl and John playing their
new LP in full digital stereo, and talking about
each cut. At the end, the duo’ll do something
Ted Koppel doesn’t do . . . they’'ll take live
questions from those watching in each of the
15 cities, with viewers able to see and hear
the questions and responses.

in an economy move, WLOOI/Chicago
released its staff of six board ops, leaving the
announcers to go combo. According to station
management, WLOO was one of the last
stations in the country to keep such a staff.
Meanwhile, a programming move is expected
by mid-month with regard to WLOO's sister,
Format 41 affiliate WCZE. Considering
WLOO's strength, it's a strong possibility that
WCZE will can the bird to simulcast
programming from the 'LOO.

Also in the Windy City, Beth Kay, five-year
sidekick to WKQX (Q101)’s Murphy In The
Morning, has been replaced by weekender
Susan Anderson. Continued on Page 26

®

WWCK’s LEPRECHAUN ‘‘BOWL & TOSS’’ GETS LITTLE PEOPLE’S IRISH UP — When WWCK (105 FM)/Flint’s
top o' the morning madmen Sean McNeil and Tom Easton decided tc celebrate St. Patrick’s Day by holding an on-air
leprechaun “bowl! and toss” — in other words, using the wee creatures as almost-human bowling balls — a group of
the “little people” suddenly materialized outside the AOR outlet’s studios bearing picket signs that read “Toss Salads
— Not Leprechauns.” The small army of protestors then follawed station staffers to the “One O’Five” St. Paddy’s Day
party at a local watering hole, where they continued their nonviolent demonstration, as pictured.
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KISS AND TELL

CHR NEW & ACTIVE I

114 CHR REPORTERS #1 MOST ACTIVE

WXKS 26-21 WBBQ 30-27 KCAQ 39-34
CKOI 26-22 WKQB 24-15 KZZU 20-16
PRO-FM 30-26 WBCY 21-18 95XXX 24-20
KEGL deb 38 WZYP 23-20 95XIL 29-25
WMMS 26-23 WQUT 25-22 WIJAD 30-26
WKTI 6-4 WOKI 24-21 Q101 35-29
Y108 28-26 WTNZ add 29  KNAN 26-23
KwOD 32-29 WHHY 24-21 KYYY 28-23
KCPX 31-28 WDTX 19-16 WBNQ 30-23
KKLQ 19-17 KLQ deb 28 Y94 16-13
KMEL 29-26 WGRD add 27  WKFR 22-19
KPLZ 21-16 WIXX 30-27 WSPT 32-26
KITS 3-3 2104 32-27 KDVV 30-24
WEFLY 35-30 WZOK 28-24 KUUB 28-18
Q100 37-32 KF95 10-7 KOZE 8-7
K104 add KIYS 15-13 SLY96 17-11
WERZ add KYRK 21-17

MOTION PICTURE OPENS
THIS WEEKEND NATIONWIDE

PRODUCED B'Y PATRICK LEONARD,

CHESTER KAMEN AND BRYAM FERRY

FROM L B ALBUM g ETE M OIRE

ALSO FEATURED ON BRIGHT LIGHTS, BIG CITY

ORIGINAL MOTION PICTURE SOUNDTRACK ON WARNER BROS. RECORDS
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Continued from Page 25

After almost nine years, consultant Bob
Elliot has resigned from Burkhart/Abrams, et
al. He'll remain with B/A through April 15, and
will be announcing his future plans soon.

Expect N/T KCMOI/K.C. PD John Mainelli
to be named PD at Talk-formatted WABCINY
in the near future.

Bill Hill has been named GM at N/T-
formatted WOAI/San Antonio.

WPIX/New York MD Wendy Leeds has
been promoted to Assistant PD at the AC
outlet. One minor detail — with last Friday’s
{3/25) departure of PD Rich Wood, there's no
PD for her to assist. Once again, rumors
persist regarding the station’s future direction.
Speculation includes satellite programming and
NAC.

Nothing official, but consultant Jerry
Clifton has been seen hanging around KS104
(KQKS)/Denver, and has also been spotted at
KKBQ/Houston.

And speaking of KKBQ, former PD Ron
Parker recently auditioned live, on-air at
B104/Baltimore to determine whether he was
indeed the man to be partnered with morning
driver Brian Wilson.

Legacy’s WCXR/Washington has
purchased all the parking spaces at the Capitol
Center for Bruce Springsteen’s April 4th and
5th shows so that fans can park free of
charge. Let's see, that's 7727 spaces, going
for $3.50 each, which totals out to
$27,044.50 per night, or $54,089 for the
two concerts. No word on whether 'CXR got a
group rate.

e
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Word out of Washington is that KOFY-AM
& TVISan Francisco owner Jim Gabbert has
come to terms with the local citizens group
that opposes the transfer of Olympic’s former
free-form AOR KKCY, now CHR-formatted
KHIT (see Page 1). Gabbert has received an
FCC staff grant, with a formal order to follow
soon.

Although it looks like the path is clear, the
official word from Olympic is that “the ability to
close this deal is in question.” No specifics
were given, but ST has learned that audience
response to KHIT's mass appeal CHR
approach is significant enough to warrant
Olympic’s holding onto the property.

Forget the rumors about former Drake-
Chenault President Jim Kefford returning
from Australia to buy a syndication company.
Look for the former DC exec to surface near
San Francisco as Owner/President of a seven-
station chain in Northern California (Santa
Rosa, Ft. Bragg, and Lakeport), and a combo
in Eugene, OR. Purchase price is said to be
“around $5 million.” Details next week.

In the April Foolery department, Power
99/Atlanta has promised its listeners that
nothing said on-air from 6am to 6pm on April 1
will be factual, except the station’s calls.
Anyone hearing them speak the truth will win
$8138. Why the odd amount? OM Matt
Farber replied, “Why not?”

Recently-exited A&M VP Alan Oken
called the ST “fun-fone” to let the world know
that contrary to what anyone may have
surmised from last week’s item, his future
plans are strictly TBA.

www-—amereanradiohistory com

'SMORE FUN THAN IT LOOKS — KKQV/Wichita
Falls, TX asked listeners to perform something out-
rageous in return for tickets to fly to Kansas City to
see Michael Jackson. Some contestants ate worms,
some covered themselves with banana cream pies,
and some slapped on the cow pies. But the winner
(pictured above) turned himself into a "Human
‘Smore” by rolling around in chocolate syrup, then
adding a layer of puffed rice, and topping it all off with
a layer of marshmallows. Ummmm-ummmm!

o
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More troubles for WLIR/Long Island
owner Elton Spitzer. His Hempstead studios,
silent since the station was forced to give up
its 92.7 frequency to WDRE last December,
have been seized for non-payment of more
than $68,000 in state withholding taxes. The
contents of 'LIR’s offices could be auctioned
to satisfy the debt, although it's far more likely
a deal will be worked out.

“Of the 77,000 warrants we file in a year,
maybe 30 or 40 will result in an auction,”
explained tax agency spokesman Paul
Rickard. ““We avoid all of the compliance
routines that we can and try to work things out
with the taxpayer. Unfortunately, this one’s
taking longer than we would like.” Spitzer also
has problems with the IRS, which claims he
owes over $30,000 in federal taxes.

Q106/San Diego Programming Assistant
Donna Cassidy has been named MD.

Condolences to the family of former
Casablanca VP Marc Paul Simon, who
passed away (3/18) from complications
caused by AIDS at age 41. Prior to joining
Casablanca, where he helmed his own label,
EarMarc, Simon headed Provocative
Promotions and served as a publicist for 20th
Century Fox Records.

And, longtime WCBM/Baltimore newsman
Eddie Fenton passed away (3/25) at age 70.
Fenton had retired in 1980 after 47 years at
WCBM, the only station on his resume.

Some lucky Russian teenagers will get to
experience an American Dream first-hand —
thanks to the efforts of WIYY
(98-Rock)/Baltimore. Here on a cultural
exchange mission, the Soviet students
expressed a desire to check out a rock 'n’ roll
show. 98-Rock notified Bruce Springsteen’s
management, which agreed to provide tickets
for the rockin’ Rooskis and their American
counterparts. The station plans to present all
involved with a unigue memento of next
Monday’s (4/4) outing: 98-Rock/Springsteen
T-shirts — in Russian.
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NEWSBREAKERS

DIRECTOR/A&R EAST

Feiden Promoted At RCA

Bob Feiden has been named
Director/A&R, East Coast at RCA
Records. He joined the label’s A&R
department approximately one
year ago, and played a key role in
the acquisition and development of
the “Dirty Dancing” soundtrack.

In his new position, Feiden will
act as liaison between RCA and the
movie industry for all soundtrack
projects. He’ll also continue to
evaluate and pursue new artists for
the label.

RCA President Bob Buziak, to
whom Feiden reports, commented,
‘“‘Bob’s insatiable appetite for
media has given him the ability to
pick up early clues on new and
developing talent. He has been an
asset to the new and developing
RCA Records label.”

Buziak, who previously worked
with Feiden when both were at
Arista, added, “I have always ad-
mired his song instincts and his
ability to interpret the visual value
of the written word, as demonstrat-

Bob Feiden

ed by the success of ‘Dirty Danc-
lng., "

Feiden said, ‘““This is a great vote
of confidence. I'm thrilled to be
working with Bob, and I hope to be
very aggressive in developing tal-
ent for RCA.”

Before Feiden came to RCA, he
worked for MCA Records as VP/
A&R and GM of the label’s New
York operations, and earlier at
Arista as VP/A&R.

Chameleon Gets CEMA Distribution

Chameleon Records is changing
— from independent to branch dis-
tribution. The label, which is part
of the Chameleon Music Group, is
now being handled by the CEMA
(Capitol/EMI-Manhattan/Angel)
system.

First releases under the deal, ef-
fective immediately, are new al-
bums by the Bonedaddys and the
Buddy System. Current

Chameleon titles by Silent Rage
and Walking Wounded will ship
through CEMA in May.

The Chameleon group markets
and distributes 17 indie labels, in-
cluding Posh Boy, Mountain Rail-
road, Vee Jay, Epitaph, andSierra.
In future, CEMA can opt to distrib-
ute certain top-selling titles from
any of these imprints.

Barrett Programs KXPW

Brad Barrett, afternoon driver
at KXPW (Power 92)/Honolulu,
has been named PD following the
departure of PD Dean Stevens over
philosophical differences.

KSSK & KXPW President/GM
Earl McDaniel told R&R, “Brad’s
been in town, so he knows the mar-
ket and can quickly pick up the
pieces, tighten up the nuts and
bolts of the operation, and keep
things moving in an upward direc-
tion.”

Barrett, who will remain on-air
in afternoons, said, “The station is
built on a solid foundation. The only
area of concern is the music, which
needs a bit of tweaking. We
aiready have a strong airstaff,
which is only missing one player at
present. With this company, Power
92 has all the tools and the
knowledge, so we’re not looking
over our shoulders at the competi-
tion. It’s too warm and sunny here
to be concerned with them.”

Chameleon President Stephen
Powers said, “It’s a ‘cream-of-the-
crop’ type deal. Throughout our
four-year history, we’ve relied on
— and succeeded with — our in-
dependent distributors.

“We don’t intend to desert them
now. We have more than 250 titles,
including many punk,
underground, folk, jazz, and blues
titles, that are the bread and butter
of independent distribution.

“These specialty titles will re-
main through Chameleon distribu-
tors, including Sounds Good Music,
as will certain unique licensing
situations which are contractually
restricted, such as our new Byrds
album on ReFlyte.”

Powers was Manager/A&R at
Capitol, which was a key factor in
the new deal, according to CEMA
VP/Distributed Labels Dan Davis.
“He has been in the forefront of
discovering music before it actual-
ly happens,” said Davis. “I look
forward to a long and successful
association with Chameleon.”

-]
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DENIX

High Fidelity

Only one audio processor combines four-
band, digital control with the NRSC standard.
The TEXAR PHOENIX™ packs a clean,
powerful wallop in one very small package.
For monaural AM, you can’t buy more proc-
essing power for less money anywhere. Com-
paring in performance and features with units
costing nearly twice as much, the TEXAR
PHOENIX™ features variable asymmetry, a
voice phase-rotator to insure maximum mod-
ulation, and a low-frequency tilt-corrector that
can compensate for some weaknesses in
plate-modulated transmitters.

The PHOENIX™ also includes features
you don’t get with the competition, like the
. clean, powerful sound of digital control and
individual gating of bands, so record fades
don't “swish up”. But high technology doesn’t
mean complicated installation. A simple AC
voltmeter (like a Simpson 260 or a Potomac
Instruments AA-51) is the only test equipment
required for set-up. Simply set six voltage
readings to equal the recommended values
for your situation. The Users’ Manual’s table
of time-proven set-up values insures you get
immediate results. The PHOENIX™’s open-

\

architecture design means repairs or up-
grades are only a card-swap away. (PC
boards in some other processors are sol-
deredin.)

Compare features. Compare perform-
ance. Compare ease of customer use. We
think you’ll choose the TEXAR PHOENIX"™.
At $4,000.00, the PHOENIX™ would be a

es ToAM!

good deal. At $2,745.00, it’s a steal! Financ-
ing is available.

You can listen to the PHOENIX™ in Booth
5415 (Hilton Annex) of the Las Vegas NAB
Convention. See Barry Honel in the booth,
or see your favorite equipment distributcr to
arrange for a 10-day demo to insure thatthe

PHOENIX™ s right for your needs.

RUDIG poisI
nTEXRAR

616 Beatty Rd. « Monroeville, PA U.S.A. 15146-1502 « 412-856-4276 « Telex 910-240-9185 « Fax 412-856-4656
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NEWSBREAKERS

EDITED BY JIM DAWSON

Radio

@ JOHN MARIN has been named GM
at KNCN/Corpus Christi, TX. He was
previously Regional Sales Manager at
KLZE/San Francisco. In addition,
RANDY MARX has been named OM.
He previously was Production Manag-
er at KHFI/Austin.

® TORI CHRISTOPHER has been

named GM at KWDQ/Woodward, OK.
He formerly held the station’s morning
host position.

Tori Christopher

Lorraine Rapp

©® LORRAINE RAPP has been upped
from MD to PD at WAQX/Syracuse.
She's been with the AOR since 1982.

® MARK STRAUSS has been named
GM at WBNJ/Cape May Court House,
NJ. He was previously PD at WVEZ/
Louisville, where he worked for seven
years.

® HEDY POE has been appointed
GSM at WKIX & WYLT/Raleigh. She
was previousty LSM at crosstown
WRAL.

®MIKE JOHNSON has joined
KAY|/Muskogee-Tulsa as GSM. He
was previously NSM at crosstown
KWEN & KRMG.

CHANGES

Kathy Fricano has joined WSEN/
Syracuse as an AE.

Karen Crawford, Paul Hood,
Dorothy Williams, Jeff Kolb, Karel
Divilbiss, and Pat Madry have joined
the WGFX/Nashville sales staff.

Barbara Lane has joined KRZN &
KMJl/Denver as an AE.

Liz Rooney has joined Major Market
Radio as an AE.

Millard Engleka

Cindy Walk

® CINDY WALK has been promoted
to Operations Coordinator at WYST-
AM & FM/Baltimore, and will be re-
sponsible for computer programs for
the combo and other United Broad-
casting stations. She was previously
WYST's PD.

® SHARON ELKINS has been upped
to National Sales Director at WFOX/-
Atlanta. She had been National Sales
Coordinator at the station since 1984.

® BRYAN RICHARDS has been up-
ped to Operations Coordinator at
WSEN-AM & FM/Syracuse.

® KATHERINE BACON has been
named Advertising/Promotion Direc-
tor at KTRH/Houston. She was previ-
ously Media Director at Tracy-
Locke/BBDO Public Relations in
Dallas.

® SUE GIOVANNI and KEVIN LOR-
ANCE have been named LSMs at
WLAC-FM and WLAC/Nashville, re-
spectively.

® CHERYL QUIROZ has been named
Director/New Business Development
at KIS-AM & FM/Los Angeles. She
has been with the station's sales
department since 1985.

®DON WATSON has been named
host of WWJ/Detroit's weekly “Mid-
days” program. He joined the station’s
news staff last year.

®RODNEY KROL has joined
WOWO/Ft. Wayne, IN as GSM. He
previously served as President/GM at
WKWK-AM & FM/Wheeling, WV for
six years.

® LORI HERTEL has been upped
from GSM to Station Manager at
KTHO-AM & FM/South Lake Tahoe,
CA. She succeeds former President/
GM NORM HANKOFF, who has
resigned.

©® CHRIS JOHNSON has been named
Sales Director at KXLU/Los Angeles.

SOUND IDEAS PRODUCTION MUSIC

SEE US AT

NAB BOOTH
#2605

Records

® MILLARD ENGLEKA has been pro-
moted to VP/Business Planning at
CBS Records International. He was
previously Asst. Controlier.

@ JURGEN OTTERSTEIN has been
named Managing Director of Teldec
Records in Germany, concurrent with
the country's approval of WEA Inter-
national’s purchase of the label. MAN-
FRED ZUMKELLER has been named
Chairman. Otterstein was Director/
Marketing, Europe, for WEA Interna-
tional. Zumkeller was Managing Direc-
tor of WEA Musik in Germany, a posi-
tion he retains.

® BERNIE HOROWITZ has been
named National Sales Manager and
MELANIE JORDIN has been upped to
Director/Artist Development at Music
West Records. Horowitz was previ-
ously Northwestern Sales Manager
for Kartes Video, and Jordin's back-
ground includes 20 years of perform-
ance and management experience.

Laura Swanson Mariel Pastor

® LAURA SWANSON and MARIEL
PASTOR have been named West
Coast Publicists at A&M Records.
Swanson joined the label in 1985,
and was most recently Publicity Coor-
dinator. Pastor joins from Passport
Records, where she was Director/
Publicity.

PROS ON THE
LOOSE

Carl Enna — Asst. PD/mornings
KLTY/Kansas City (913) 642-6768

Ray Erick — Mornings KJJO/Min-
neapolis-St. Paul (612) 572-1791

Doug Mliler — Air talent KAY107/
Tulsa (918) 687-0341

Lucy St. James — Nights WGFM/
Schenectady (518) 372-5713

Scott Wynn — Mornings WKHK/
Richmond (804) 320-4973

Jeff Rougvie

Kathi Moore

® JEFF ROUGVIE has joined Ryko-
disc as A&R Director/Special Projects
Coordinator, based out of the all-CD
label's Minneapolis office. He was
previously VP at East Side Digital.

® KATHI MOORE, UNICE RICE, and
DAVE ROSAS have been named Vir-
gin Records’ R&B Regional Promotion
Managers for New York, Cleveland,
and Chicago, respectively. Moore
was National Secondary Promotion
Manager with Epic. Rice was an Area
Manager for the Camelot Music retail
chain. Rosas formerly served as Vir-
gin's R&B Regional Promotion Manag-
er in Detroit.

@ JO-ANN CIAVOLELLA has been
upped to Manager/Sales Administra-
tion & Marketing Services at BMG
Distribution. She has been with the
company 20 years and was most re-
cently Advertising Administrator for its
Eastern division.

Industry

® PETE DANIELSON has been nam-
ed Manager/Record Retailing and
Promotion at MTV and VH-1. He join-
ed parent Warner Amex Satellite
Entertainment Co. in 1985, and later
was named Coordinator/National Pro-
motion.

@ SUE BELL has been named Direc-
tor/Media Sales at Strategic Radio.
She previously served as Sales
Manager at Westinghouse Broad-
casting for three years.

® RONALD WILLMAN has been nam-
ed Director/Sales for Billboard Direc-
tories. He continues as Director/Sales
for Billboard magazine's Video/Sound
Business.

® ROD LOUDEN, who retired from
SRO's broadcast division after 38
years, has formed R-D-L Broadcast
Consultants, based in Sun City West,
AZ.

® RUTH PRESSLAFF is President of
the Media Gallery, a new company
which will sell RadioWare's Genera-
tion Il Music Scheduling and Research
Software Systems. She was previous-
ly VP/Affiliate Relations at United Sta-
tions.

® MICK PERRY and BOB BURKE
have been named to head the new
Seattle office of Metro Traffic Control.
Perry will serve as Director/Opera-
tions, and Burke will be Director/
Marketing.

Gold For ‘“Canciones’’

et

R
i

Linda Ronstadt was presented with a gold record for her “Canciones De Mi
Padre” LP by (I-r) Elektra VP/Sales Kenny Hamiin, producer Peter Asher, VF/A&R,
East Coast Howard Thompson, and Sr. VP/Business Administration Gary Casson.

A Great Big Kiss
124 & .

i
g

ti

First 25 CD Volumes now in stock.

This is the library that's turning every-
one’s head...the music themes of our
times for the times you need an excellent
selection of moods and styles...every-
thing from rock to romance. to action!
And new releases on a regular basis.
The Sound Ideas Production Music
Library sounds incredible. Call and ask
for a free demonstration.
In Canada (416) 977-0512.
In U.S.A. 1-800-387-3030.

SOUNDS
INCREDIBLE!

86 MCGill Street, e i & e

Toronto. Ontario Kiss's 21st album, “Crazy Nights,” was recently certified platinum, marking the 13th platinum Kiss LP and the 19th gold. Pic-
Canada, M5B 1H2 tured with certification plaques of several Kiss releases are (I-r) PolyGram’s Cliff O’Sullivan, Kiss's Eric Carr, Glickman/Marks
Management's Howard Marks, PolyGram's Drew Murray, Bruce Kulick and Paul Stanley of Kiss, label Sr. VP/National Sales &
Branch Distribution Jim Urie, Exec. VP/Marketing & Sales Bob Jamieson, and Kiss’s Gene Simmons.
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TEAMWORK

A lot of companies talk about teamwork, but we've got muscle
behind our words. We work as a team with our client stations to

determine mutual goals, and then to achieve and exceed those goals.

We emphasize another kind of teamwork, too—internal
teamwork, which has everyone at HNWH working and pulling
together in the right direction. It's an unbeatable combination,
one that gives our clients a winning bottom line. HNWH

THE FACTS SPEAK FOR THEMSELVES

HILLIER, NEWMARK, WECHSLER & HOWARD / & AN INTEREP COMPANY
New York, Atlanta, Boston, Chicago, Dallas, Detroit, Los Angeles, Minneapolis, Philadelphia, St. Louis, San Francisco.

www.americanradiohistorv.com
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GLOBAL, HISTORICAL VIEW

Sire’s Seymour Stein:
New Music In Perspective

opular music,”’
says Sire Records

“D
President Sey-

mour Stein, “is always on the
verge of exciting new ideas.”
Since forming his company
(with Richard Gottehrer) more
than 20 years ago, Stein has
championed his share of those
ideas — and been tagged “the
most eccentric record execu-
tive in America” along the way.

He began in the music business as a
pop-chart clerk at Billboard, graduated
toKing Records andRed Bird, worked
as ar indie promotion man, and at age
24, launched Sire with Gottehrer in
1966. Since then he has consistently
come up with hits from left-field artists
in disco, punk, new wave, and other
genres considered on the fringe. In the
following interview with R&R's Adam
White, Stein focuses on new music,
applying the authoritative global and
historical perspectives that he's famed
for to provide an insightful look at this
key issue.

R&R: How does the viability of
today’s new music scene compare
with that of other periods?

SS: Sometimes it’s only possible
to judge the viability or longterm
credibility of new music in retro-
spect. Rap, for example, has been
around for a long time, and up until
recently. most people thought it
was a passing phase. It’s only now
they’ve come to realize that rap
has a permanent, solid place in the
overall pop music market.

This, like everything else, has
been the case throughout most of
rock & roll’s history. When it first
burst onto the scene, it was given
six months to a year at most by the
then-prevailing pundits of Tin Pan
Alley.

I can remember as a kid attend-
ing the Alan Freed Christmas and
Easter shows at the Brooklyn Fox
and Brooklyn Paramount theaters,
and hearing Freed rub it in the
noses of those critics as rock & roll

S

‘““New trends are not
going to walk in your
office in the form of a
cassette and a video
reel tucked under the
arm of a music industry
lawyer. You must look
well beyond the surface
and evaluate the
emerging sounds. The
esoteric music of today
may very often become
the pop music of
tomorrow.’’

continued to survive and flourish
year after year.

R&R: Is popular music on the
verge of any exciting new ideas or
new forms, or is it a less-than-orig-
inal period right now?

SS: It's somewhat unfair to cite
certain times as breakthrough per-
iods, since most of the long-lasting
and important musical trends
didn’t just explode out of the blue
but actually took years to develop
before gaining momentum and
credibility. R

Rock & roll’s first major accep-
tance came in mid 195556, al-
though many of its biggest artists
— Fats Domino, Little Richard,
Lloyd Price, Ray Charles — had
been recording successfully in the
R&B field as far back as the late
1940s.

Elvis Presley’s first hit, ‘‘Heart-
break Hotel,” was in 1956, but he
had been releasing records on Sun
since 1954. Many of the big artists
to break during the British Inva-
sion of 1964 had been around for
years. And the Beatles’ earliest
performances and records with
Tony Sheridan in Hamburg date
back to 1960.

The same was true with the folk/
rock movement in the early sixties,
when Bob Dylan was struggling to
survive, playing small clubs on the
East Coast, and also in the midsix-
ties when the first wave of ‘“‘under-
ground” music began emanating
from the Avalon and Fillmore ball-
rooms in San Francisco. Jimi Hen-
drix had to leave America to get a
record deal and achieve initial ac-
ceptance in Britain.

More directly related to Sire, al-
most everyone in New York ignor-
ed the punk and new. wave scene
that grew out of CBGB’s on the
Bowery and spawned the Talking
Heads, Television, Ramones, Mink
De Ville, Blondie, etc.

Popular music is always on the
verge of exciting new ideas. It isup
to the individual A&R men to go out
and find these acts, and then have
the courage to sign them and the
patience and energy to encourage
their development.

New trends are not going to walk
in your office in the form of a cas-
sette and a video reel tucked under
the arm of a music industry law-
yer. To really gauge whether we’re
on the verge of uncovering a new
music breakthrough, you must
look well beyond the surface and
evaluate the emerging sounds. The
esoteric music of today may very
often become the pop music of to-
MOITOW.

R&R: Do the economics of to-
day’s music industry have an ad-
verse effect on new talent? The
cost of launching an artist is so
great that the pressure to make ob-
viously commercial (but not neces-
sarily innovative) music must be
considerable.

SS: Many people in the music in-
dustry choose to play it safe and

not take chances with new artists.
They prefer to put together groups
of tired musicians, propping up
these dinosaurs in the belief that
the market which was there for
them 10 or 15 years ago is still
there. Sometimes it works, some-
times it doesn’t.

Some record companies do their
yearly sales projections based on
past sales of their superstars,
many of whom are in the last
phases of their artist agreements
or have just signed new agree-
ments. In either case, the advances
and guarantees are astronomical.

The financial exposure of these
agreements makes these bands in-
stant priorities, thus choking off
much of the money available to
break new acts. I'm happy to say
that because of the depth and
strength of the artist roster of the
combined Warner Bros./Reprise/
Sire and other affiliated labels, we
don’t suffer very much because of
this. But in general the music in-
dustry plays it very safe.

£ s i

‘‘Many people in the
industry choose to play
it safe and not take
chances with new
artists. They prefer to
put together groups of
tired musicians,
propping up these
dinosaurs in the belief
that the market which
was there for them 10
or 15 years ago is still
there.”’

Fortunately, I’ve never felt that
pressure. I love a great song, and
as we all know, the song is the most
important ingredient in the making
of a hit record. But most of all, I en-
joy working with new artists. Mu-
sic, like most art forms, is a mirror
of the times in which we live. If you
believe in someone, you must give
them time to develop. It’s not so
much that I resent pressure being
put on me to make obviously com-
mercial records, but rather my
having to put pressure on my art-
ists for them to make unnecessary
compromises.

R&R: What are the obstacles, in
your view, to greater support atra-
dio for new music and new talent?
What can record companies do to
overcome these?

SS: Radio and the music busi-
ness are two separate and very dis-
tinct industries. Our business is
centered on the discovery, produc-
tion, marketing, and promotion of
recording artists. Radio is all about

W Lamericanradiohistorv.com
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advertising revenues, which, of
course, is very closely tied to
ratings.

Radio, with few exceptions,
plays it very safe. But considering
the great deal of restraint exercis-
ed by our own industry, it would be
very hypocritical of me to attack
radio for its lack of courage in
breaking away from old formats
and playing a greater variety of
music. All I can say is, “Alan
Freed, Tom Donahue: where are
you now that we need you?”

R&R: Do you hear anything on
the radio, either in terms of new
music or new formats, which ex-
cites you? Are there stations which
exemplify what you feel a station
should offer its listeners?

SS: For my personal taste, in
New York I listen to WDRE, for-
merly WLIR. Denis MacNamara
really loves and understands the
new music scene today, and keeps
his eyes and ears open for exciting
sounds all the time. I also like the
spontaneity and vibrancy of Hot
103.

When I'm in L.A., I alternate be-
tween KROQ and Power 106, as
well as occasionally tuning in to the
rap show on KDAY. I hear a lot
about WCGI/Chicago, which plays
alot of rap, and I'd be interested to
hear the station, as it appears to
have a very innovative format —
capitalizing on a local phenomenon
that is spreading internationally.

In general, I feel a station should
allow the listener to have some role
in determining what music is play-
ed, whether it’s through “pick of
the week”-type contests or some
other means. But wherever possi-
ble, the records should be totally
new and exciting. It makes no
sense to have a contest between the
Pet Shop Boys, Billy Idol or David
Lee Roth for “record of the week.”
I'm talking about brand new artists
who haven’t been heard anywhere
before, except in some of the more
progressive clubs.

In addition, I understand there
are certain markets around the
country taking the lead in offering
exciting new music. This is not only
in the traditionally progressive
markets like San Francisco with
KITS and KMEL, but even in a city
like Houston, where the two CHR
giants, KRBE and 93FM, have

Sire co-founder/
President Seymour Stein

taken an aggressive stance to-
wards new music and where the
mega-AOR station, KLOL, has
opened up to new music in a major
way.

The situation in Boston is also
very encouraging, with WBCN
playing plenty of new music, with
the top CHR, WXKS, constantly be-
ing the first to try new artists, and
with an incredibly all-progressive
WFNX growing by leaps and
bounds.

I've been encouraged by main-
stream stations in all sizes of mar-
kets opening up to new music, like
KCPX/Salt Lake City, a medium-
sized market; and KTMT in Med-
ford, OR, a small market.

I've also noticed great stations in
Toronto (CFNY), Washington
(WHFS), San Diego (91X), and
Chicago (WXRT). And I've been
encouraged by the continued suc-
cess of some of the broad-based
college stations around the coun-
try, like WRAS in Atlanta, KUSF in
San Francisco, and WTUL in New
Orleans.

S e T

‘‘Popular music is
always on the verge of
exciting new ideas. It is
up to the individual
A&R men to go out and
find these acts, and
then have the courage
to sign them and the
patience and energy to
encourage their
deveiopment.’’

T e SR
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R&R: Major labels are again
recognizing and dealing with col-
lege and alternative radio. Is this a
short or longterm development?

SS: By now everyone must real-
ize the importance of college and
alternative radio and the role they
play in exposing new music. Col-
lege stations tend to be totally indi-
vidual and don’t influence each oth-
er in the way commercial stations

Continued on Page 34
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Ask Them

"What a great job on our recent Strategic Market Study. You virtually
predicted what would happen in the Arbitrends the following week.
The analysis was extremely well done and your recommendations on
point.”

Stuart Layne
VP/GM
WQHT New York

A sincere thank you for the fine job done by Emmis Research for
WKQX. The answers to our questions were clear and the study is, at
present, our most useful tool.

Michael D. Lonneke
V.P./G.M.
WKQX — Chicago

About Us
EMMIS RESEARCH

Success Through Intensity And Integrity
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To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204.

ATTN: Jon Horton

Name Station/Company
Title Street

City/State Telephone

Zip
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Sire’s Seymour Stein: New Music In Perspective

Continued from Page 32

often do. This can be at various
times both positive and negative.

Another potential drawback for
college radio is that you have to get
reacquainted with new people ev-
ery year. But this is more than
made up for by the fact that college
radio is an excellent training
ground for people who want a ca-
reer in either the music industry or
radio.

With the confirmed tightness of
AOR formats, college stations have
become just about the last vestige
of real album radio, where you can
hear a whole side — or at least
many tracks — of a new album.
These stations are also bold enough
to experiment with African, Middle
Eastern, Spanish, reggae, calypso,
and other forms of ethnic music.

e

‘““It makes no sense to
have a [radio] contest
between the Pet Shop
Boys, Billy Idol, and
David Lee Roth for
‘record of the week.’
Wherever possible, the
records should be
totally new and
exciting.”’

R

R&R: With Sire celebrating its
22nd anniversary this year, and
your own career in the industry
stretching back over 30 years, what
would you say the greatest changes
have been?

SS: For the most part, it’s been
watching the constant evolution of
rock & roll become the single most
dominant factor in popular music.
Once exclusively American, it has
long since become a universal phe-
nomenon.

In the late 1950s, the US domin-
ated the music industry worldwide.
England had virtually no interna-
tional stars. Italy, because of the
importance of the San Remo Music
Festival, was responsible for plac-
ing more records in the American
charts most years. Even France
and Germany had a stronger pres-
ence on the international charts
than Britain,

At the time, Britain’s pop music
scene consisted mainly of local art-
ists churning out cover versions of
American rock hits — although
there were some notable excep-
tions, such as the skiffle and trad
jazz movements, and certain,
more innovative records by Adam
Faith, Cliff Richard & the Sha-
dows, Joe Brown, and Johnny Kidd
& the Pirates.

The British Invasion, spearhead-
ed by the Beatles, changed every-
thing to the point where the UK has
become as great a talent source for
new music as the United States.

When Richard Gottehrer and I
started Sire in 1966, England and
the US were still the two main
forces — except that in many
ways, the positions of the two mar-
kets have dramatically reversed
themselves.

R&R: How has that reversal
happened?

SS: In the late ’60s in the UK,
there were basically four major
companies: EMI and Decca, who
together probably accounted for
70% of the market, and Pye and
Philips. There were also a number
of independent labels dealing with
specialty or ethnic product.

In America, in addition to the
majors, there were major indepen-
dents like Paramount, Mercury,
ABC, MGM, and United Artists, as
well as scores of other important
indies — not just in New York and
Los Angeles, but scattered
throughout every major US city.

““I’ve been encouraged
by mainstream stations
in all sizes of markets
opening up to new
music.”’

For the most part, it was these
labels — like Chess, Atlantic, Sun,
King, Imperial, Specialty, and
later Motown and Stax — that en-
couraged and inspired many of the
musical genres upon which rock &
roll’s foundation was built.

Although there has been a recent
resurgence in the indie scene in
America, it's the UK indies and
some of the more aggressive major
labels and their subsidiaries that
are today’s leaders, setting the
pace in new music. This is true not
only with regard to local British
repertoire, but also American mu-
sic. House music, for example, is
all over the British charts and is a
more dominant factor there than

anywhere else — including the mu-
sic’s home base, Chicago.

American A&R men and record-
ing company presidents make reg-
ular pilgrimages to the UK, some
in search of the next Duran Duran,
Pet Shop Boys, Simple Minds,
Tears For Fears, Eurythmics, Cur-
iosity Killed The Cat, and Swing
Out Sister.

The more aware talent hunters
go over in the hope of licensing
something totally new from one of
the hipper companies like Mute,
Rough Trade, Beggars Banquet,
Go-Disc, Kitchenware, Rhythm
King, 4AD, and scores more. This
is quite the reverse of 30 years ago
when the likes of EMI’s Len Wood,
Decca’s Sir Edward Lewis, and
Pye’s Louis Benjamin would comb
the American charts to sign any
new record that showed some signs
of action on US radio or on the
charts.

R&R: What about talent else-
where in the world?

SS: Beside the centerstage spot-
light fixed on England, serious at-
tention over the past five or more

Stein’s New Music Credo

® Take a close look at what’s happening

underground.

® Have faith in the artists’ vision |
® Patiently encourage their development
® Consider worldwide opportunities

® Don't play safe

Available Now!

Hanna-Barbera

years has been paid to most new
acts from Australia, Canada, Ger-
many, France, and Holland. Many
others have become forces to be
reckoned with, and even a small
country like Sweden has given us
two giant world-class acts, Abba
and Europe.

There’s A-Ha from Norway and
now even a band called the Sugar-
cubes from Iceland, who are cur-
rently taking the UK by storm and
could easily have great worldwide

success.

“It’s not so much that |
resent pressure being
put on me to make
obviously commercial
records, but rather my
having to put pressure
on my artists for them
to make unnecessary
compromises.’’

All of this is very positive for our
industry. The universal appeal of
today’s pop music and, in particu-
lar, rock & roll — plus the ability
of, for example, a continental Eur-
opean hit to find the right market in
Japan, Brazil, or the US — expands
our horizons.

The knowledge that this could
happen on a regular basis, thus
widening the global sales potential
of a record, can only help stimulate
companies to be more aggressive
in their signings and in the market-
ing and promotion of their product.

As one who has always believed
in the music’s ability to transcend
all national boundaries, it has been
truly remarkable to be a spectator,
and exciting to play a part in some
small way in the global evolution of
rock & roll.

LIBRARY OF SOUNDS

e The Sound Effects
We All Love

To order

wwwe=amerieanradiohistorv com

Now Available on CD’s!
$200 (No discount plus tax)

Only $150.0

(plus tax where applicable)
with this ad

send a check made payable to Interlock Mtg. Corp. to Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Bivd., Hollywood, CA 90068
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FHANK SIVATRA

(- CONLERT

He's been called the greatest pop vocalist
ever, and at age 72 he still commands that
unique style and presence that has cap-
tivated generations of audiences around
the world for six decades. He's FRANk
SINATRA, live and in concert, only from
the Mutual Broadcasting System.

The week of April 18, join host Jim Lange
for a truly special “Main Event” as Frank
Sinalra takes to the stage in his first and
only radio concert of the decade. You'll hea>
all of Frank’'s most memorable songss
American popular songs like “Moonlight In
Vermont”, “Where Or When”, “The Summer
wind”, "Angel Eyes”, “New York New York”,
“My Way” and many more. Songs from the
pens of Cole Porter, Sammy Cahn, Joz
Raposo and charted by musical greats
Nelson Riddle, Billy May and Axel Stordahl.
IU's Sinatra as you've never heard hin
before in this radio-only musical event.

So be a part of radio history in thz
making'! For more information about Com=
Swing With Me: Frank Sinatra in Concer-.,
call us in Arlington at (703) 685-205)
or Los Angeles at (213) 204-5000. FAX
(213) 204-4375 or Telex 4996015 WWONE.
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DONALD
FAGEN

“CENTURY’S END”

PRODUCED BY DONALD FAGEN AND GARY KATZ

| CHR NEW & ACTIVE |

PRO-FM add 95XIL 35-28
KEGL deb 36 CKOI on
WLAN add 40 B98 40-37
WZYP 39-34 WPFM 40-31
WTNZ 36-34 WHSL add
WKDD add 36 WBNQ 38-30
KZIO add WBWB deb 36
WIXX 39-35 KQCR 40-36
WZOK deb 33 KKXL add
KIYS 35-30- KKRC deb 39
KZZU 40-37 WSPT deb 39
KXYQ on WCZY on
KPLZ on KOZE 35-32
WWFX 28-25 KZOZ add
95XXX add SLY96 37-34
TRACK §
AC BREAKER

From the Original Motion Picture Soundtrack
BRIGHT LIGHTS, BIG CITY. A United Artists Film.

© 1988 Warner Bros. Records Ine.

Doobie Brothers Toast Capitol Signing

NEWS

A

The Doobie Brothers recently celebrated their signing to Capitol Records, and a summer album from the group is anticipated.
Raising their glasses are (I-r) the group’s Tom Johnston, manager Bruce Cohn, VP/A&R Tom Whalley, Capitol President David
Bemman, group’s John Hartman and Patrick Simmons, Capitol Industries-EM! President/CEO Joe Smith, and Doobies Michael
Hossack, Bobby LaKind, and Tiran Porter.

Philips

Continued from Page 1

Although unconfirmed at press-
time, it appears Anthony will have
a hand in the transition, as Philips
won’t be joining KDWB for about
three weeks. Philips will also assist
BJ105 in its transition to an as-yet-
unnamed PD.

KDWB and Legacy Regional VP/
GM Gary Swartz commented to
R&R, “Legacy has shown its re-
newed commitment to this station
by hiring me, and now Brian.
We've just invested $300,000 in new
studios which should be ready in
the next 30 days, and promotionally
we are stocked with all the tools
necessary to win. I've known Brian
for over a year, and he’s universal-
ly acknowledged as one of the best
CHR programmers in America.”

Philips noted, “It’s all worked
out very well despite having to
leave BJ105 so quickly. Legacy and
Nationwide are amiable about this
change, because I'll be assisting
BJ105 until a successor is named.

“In spite of rumors to the con-
trary, the strength of Legacy’s of-
fer to me indicates how seriously
they are commited to KDWB,”
Philips continued. ‘“They’ve shown
me they plan to bring this station
back around. I like everything I see
about the operation at KDWB. It’s
hard to predict what really needs to
be done, but for sure we’re not go-
ing satellite — and we will stay
CHR with a capital ‘C.”

Hazen
Continued from Page 3

“I've known Gary for nearly 20
years,” he continued. “I've never
met a more creative sales manag-
er in the business. He knows the
town intimately and will go a long
way in helping us tie in locally with
the community.”

A lifelong resident of KC, Lakey
has also worked atKJLA. He com-
mented, “It was not an easy choice
to move from the area’s number
onerated station to an unknown
commodity. I'm convinced,
though, that Olympic has a firm
commitment to the station and the
community, and that we will be
very successful. I want to be part of
it.”

www-americanradiohistorv-com

Gabbert

Continued from Page 1

O’hair Hiring
Quiets Citizen Protest

Gabbert’s acquisition of KHIT
also was opposed by the Coalition
to Save the City, a citizens group
that sought to preserve the exper-
imental AOR format Olympic air-
ed on KHIT (then KKCY, *“The Ci-
ty”) for two years but abandoned
earlier this year. Just days after
the FCC rejected his application
for KHIT, Gabbert struck a deal
with the Coalition. Under the terms
of that agreement, the citizens
group withdrew its opposition and
Gabbert promised to adopt an
eclectic music format. Gabbert
hired progressive radio veteran
Thom O’hair to program the sta-
tion.

“The turning point (in winning
approval for the transfer) was
coming back to the FCC with data
that showed how we were going to
make this thing work,” said Gab-
bert. “But I think the petitions to
deny were the real reason the deals
were rejected in the first place.
You have a group of people at the
FCC who had never experienced
anything like that before. They
weren’t around in the late ’60s
when it happened all the time.”

Gabbert said he and O’hair are
just beginning to map out a format
for KHIT. According to O’hair, the
two have no idea how the station
will eventually sound.

“In the broadest sense, it will be
a progressive station,” said O’hair.
“The station has to survive in the
1980s, so I'm not going to put on an
old hippy station or ‘The City II.’
My goal has been to set standards,
not follow them. This station will
defy description by those people
who like three-letter format defini-
tions.”

Isgro
Continued from Page 3

Cannata, asked whether Judge
Marshall’s ruling increased the
likelihood of settlement ap-
proaches by the defendants, said,
“T wouldn’t be surprised if they set-
tled with the Bama defendant. I
wouldn’t be surprised if they settl-
ed with us. I wouldn’t be surprised
if they didn’t settle at all. Our inten-
tion is to proceed to trial.”

Bama was a Las Vegas-based in-
die promoter who took antitrust ac-
tion against the major labels in the
wake of Isgro’s suit, and whose
case is similarly pending. Its prin-
cipal, Mario Fontana, died recent-
ly.

Sweet Sensation Signs In A Big Way

Sweet Sensation, whose debut Atco album “‘Take It While It's Hot” will be released
this spring, is shown signing on the dotted line at Atco’s New York offices. Pic-
tured are (seated, I-r) the group’s Margie, Betty D., and Mari; (standing, I-r) pro-
ducer Ted Currier and Atco President Jerry Greenberg.
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You can stop worryin

about who'’s setting the

AM Stereo standard.

We Are. With C-QUAM° AM Stereoi

Some people will think we're pretty bold making that
claim. You bet we are! Because we're confident. And
here's why, when you modemize with C: QUAM AM

Stereo, you can be confident too.

MORE STATIONS...Nearly 9 times more C-QUAM
stations worldwide than any other AM Stereo
system -- over 600! And still growing.

# MORE RECEIVERS...C-QUAM is already in
more than 65 models marketed by over 30
manufacturers; approximately 15 Million IC's
shipped to date! Plus, our new IC's will put
C-QUAM in virtually any type receiver.

m MORE IC’'S/NEW FEATURES...Automatic band
width control, notch filtering, low or medium
voltage operation...Our new C-QUAM IC's offer
enhanced AM Stereo performance! In fact, the
MCI3024 contains all active devices for receiver
and stereo decoding functions from antenna to
left and right low level audio output.

m MORE COUNTRIES...4 Nations already have
named C-QUAM their official AM Stereo

standard; many more are currently testing

C-QUAM AM Stereo broadcast gear!

m TOTAL COMMITMENT...IC technology,
broadcast equipment, receiver design,
international seminars, technical/marketing
support -- from studio to listener, Motorola
is totally committed to AM Stereo!

Now if this isn't "Setting the Industry
Standard,” what is? So stop worrying.
Call Steve Kravitz (collect) on the Motorola
C-QUAM Hotline -- 312/576-0554.

Visit Motorola Booth #117 at NAB ‘88 in
Las Vegas! See our new Model 1400 Exciter,
1410 Monitor and new C-QUAM receivers.

(M

MOTOROLA

C-QUAM® SETTING THE INDUSTRY STANDARD |

C-QUAM® iS A REGISTERED TRADEMARK OF MOTOROLA. INC
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UpPI

Continued from Page 3

at the news service, which is losing
$2 million a month.

Brian and Steinle believe they
can save $10 million in the first
year of the plan through adminis-
trative cost controls. Additional
savings will be realized as UPI be-
comes involved in various unspeci-
fied joint ventures in the informa-
tion industry, the pair said.
News Products Overhauled

The initial phase of the business
plan also calls for changes in UPT’s
editorial strategy and products.
These changes, prompted by inter-
views with 500 news executives,
are designed to make sure UPI is
producing a product news organ-
izations want.

As a result of its market re-
search, UPI plans to strengthen
state and regional reporting, which
Steinle described as the backbone
of the UPI national report. The
news service will also emphasize
coverage of ‘‘technical” subjects —
such as business, health, science,
law, and medicine — that the local
media can’t always cover proper-
ly. No specific plans for the UPI
Broadcast Division, including the
UPI Radio Network and broadcast
news services, were included in the
plan outline, other than adoption of
a new writing style.

More Personnel Cutbacks

Steinle’s renewed commitment
to state and regional reporting
comes just three months after UPI,
then under the management of
Mario Vazquez Rana, cut at least
24 employees from its bureaus and
reduced the number of days each
week that several smaller bureaus
would be staffed.

More staff cuts are slated.
Steinle and Brian said UPI will un-
dergo a “major realignment” that
will result in layoffs in some de-
partments and hirings in others.

“There will be fewer than 150 net
staff reductions, and less than 100
of those will be editorial,” said
Steinle. “We have planned these
changes carefully to allow us to
continue to deliver a high quality
news product. At this time, we do
not anticipate further cutbacks.”

Officials of the Wire Service

UPE The .
Deficit Details
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Guild, which represents many of
UPT’s 800 US employees, could not
be reached for comment.

During the second phase of the
plan, UPI executives will be look-
ing at new fields UPI may wish to
enter, including database services,
electronic feeds to corporate and
government users, and distribution
of information products created by
other companies.

Brian said UPI will require $15
million in equity financing to real-
ize the goals of the business plan.
Until such financing is in place,
Brian said, interim financing will
be provided by two firms he con-
trols — UPI parent company WNW,
Inc., and Infotech, Inc., an infor-
mation technology and venture
capital firm.

Hallam
Continued from Page 3

Hallam, with Gannett since July
’86, has multi-format experience.
He was formerly PD at Country
WHN and WKHK in New York
(now WFAN and WLTW) and
WWWW/Detroit, and programmed
AC at KUDL/Kansas City. He told
R&R, “I’ve been programming for
12 years and have been lucky
enough to grow and develop. Each
new station and format has helped
me become a more well-rounded
programmer.

“KCMO is doing very well,
which makes it an easy transition.
Nonetheless, I'll still be actively in-
volved with the music at Power 95,
and will integrate my ideas into the
programming at the legendary
KCMO.”

Guy Hackman
KSLY/KLTW

§ Paul Bather
 WYL-FM
! Louisville, KY

The Best Managers
Deserve Ownership

* OUR PARTNERS -+

San Luis Obispo, CA

Paul Fink
WLMX/WGVT
Chattanooga, TN

Marvin Ceder
WJYQ-FM
Charleston, SC

Call or Write:
Michael Hesser, President
550 Price Avenue, #8
Redwood City, CA 94063
(415) 366-1781

NEWS

H&G

Continued from Page 1

Staggering Debt,
Scared Bankers

A settlement agreement filed
with the FCC says H&G is burden-
ed with heavy debt, with loans to-
talling $67 million from a banking
syndicate composed of Citibank,
First Hawaiian Bank, and Chase
Manhattan Bank. The document
indicates that the corporate di-
vorce was triggered after quarrels
among company executives scared
bankers to the point of calling in
their loans.

“Certain demands have been
made to the company by the banks,
including a demand for the com-
pany to present to the banks a plan
to repay or refinance the bank
debt. The bank’s demands have in
part been made because of continu-
ing irreconcilable differences be-
tween the officers and directors of
the company as to the ongoing
course of the company’s manage-
ment and operations,” the settle-
ment agreement states.

A corporate insider told R&R
that personality clashes and differ-
ences in operating style were at the
heart of the breakup. “Heftel and
Ginsburg are like oil and water —
they just don’t mix,” he said.

Carving Up Family Assets

Among key points of the seftle-
ment agreement:

¢ Cecil Heftel will keep two com-
bos, KTNQ & KLVE/Los Angeles
and KSSK & KXPW/Honolulu. He
also will assume $29 milllion of
bank debt.

e Heftel will surrender any inter-
est inWLUP-AM & FM/Chicago in
exchange for a $7 million promis-
sory note personally guaranteed by
Ginsburg. The note carries an in-
terest rate of two percent below the
prime rate charged by Citibank,
and is due in three years. Ginsburg
will assume a $2 million share-
holder debt owed by Heftel; sur-
render warrants allowing him to
buy stock in Heftel’s enterprise;
and assume $38 million of bank
debt.

» In addition to the WLUP com-
bo, Ginsburg’s group will keep
WVCG/Coral Gables, FL; WAPE-
AM & FM/Jacksonville; and
KHYI1/Dallas.

» Heftel and Ginsburg will each
pony up $500,000 by the end of
March in order to pay bankers.

» Heftel agrees not to hire any of
Ginsburg’s ‘‘key employees”’
(those with paychecks exceeding
$100,000) or “indispensable em-
ployees” (those earning more than
$250,000) for three years. Any
breach of that agreement could
cost Heftel up to $5 million in
damages.

o Washington communications
attorney Eric Bernthal of Latham
& Watkins has been given czar-like
powers to referee any disputes be-
tween Heftel and Ginsburg over
the settlement agreement.

Ginsburg told R&R the refinanc-
ing “will be done through tradi-
tional bank financing,” but Citi-
bank would no longer be involved.
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When asked to identify the banks
that will participate in the refinan-
cing, he replied, “I don’t have an
absolute answer for you on that
right now.”

He added that he has no plans to
change the station’s formats, plans
to acquire more properties in the
top 20 markets, and hopes to even-
tually take his company public.

Driscoll Suit
In a suit filed in the US District
Court in Dallas, Driscoll contends
that H&G violated a five-year, no-
cut contract valued at over $500,000

when he was terminated last sum-
mer after working only one year.

“In this day and age, with guys
signing big longterm contracts
with radio companies, I think it’s
real important for them to unders-
tand what’s going on as far as how
real those contracts are,” Driscoll
told R&R. “Do they bank their
whole family on it?”

“We're vigorously pursuing a
counterclaim against him,” Gins-
burg responded. “I assume that
trial will be held within the next 12
months, and we anticipate winning
that suit.”

Five years ago today, R&R whimsically reported KHJ/Los Angeles would
drop Country for an all-Elvis format. Instead, the station changed to a Gold
format billed as “The Boss Is Back.” In 1984 KHJ switched to “Car Radio”
and in 1986 retumed to Gold as AM 93 (KRTH-AM), playing an Elis
Presley tune each hour.

The Real Don Elvis, Robert W. Elvis, J.J. Presley, and Dr. Elvis

11 YEAR AGO TODAY

® Jim McKinney fires warning shots at ‘‘blue’’ radio at NAB

convention

@ Infinity buys KVIL/Dallas combo for $82 million in cash

¢ ©®Step Johnson named VP/GM for Capitol Black Music Division

% eDon Davis named WLLT/Washington PD

¢ ®#1 CHR: "Nothing's Gonna Stop Us Now" — Starship (Grunt/RCA)

(2 wks)

® #1 AC: "Nothing's Gonna Stop Us Now" — Starship (Grunt/RCA)

(3 wks)

S
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® RCA buys into Arista
(2 wks)

(3 wks)

R R e

named PD

® #1 UC: “Sign 'O’ The Times"” — Prince (Paisley Park/WB) (2 wks)
® #1 Country: “Rose In Paradise” — Waylon Jennings (MCA)

® #1 AOR Track: "With Or Without You” — U2 (Island) (3 wks)

® #1 AOR Album: “The Joshua Tree” — U2 (Island) (3 wks)

® #1 Jazz: “"Manhattan Burn' — Paquito D’Rivera (Columbia) (2 wks)

® WHBQ/Memphis goes News/Talk after 30 years of music

® B/A/MID moves Kent Burkhart to Chairman of the Board,
Dwight Douglas upped to President

® #1 CHR: “Separate Ways (Worlds Apart)” — Journey (Columbia)

® #1 AC: “Make Love Stay” — Dan Fogelberg (Full Moon/Epic) (2 wks)
® #1 UC: "I Just Gotta Have You (Lover Turn Me On)” — Kashif (Arista)
® /1 Country: "Dixieland Delight” — Alabama (RCA)

® /1 AOR Track: “Photograph™ — Def Leppard {Mercury/PolyGram)

® #1 AOR Album: "Pyromania” — Def Leppard (Mercury/PolyGram)
® #1 Jazz: "“Asphalt Gardens” — George Howard (Palo Alto)

10 vcARs AGO TODAY

© WWDC/Washington combo appoints Eddie Sacks GM, Dave _.owi.

A e R R B
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® Dale Dorman leaves WRKO/Boston mornings after nir s years

® Wit of Gary Owens joins R&R, body to follow later

@ #1 CHR: "Night Fever” — Bee Gees (RSO) (4 wks)

##1 AC: "Can't Smile Without You” — Barry Manilov (Arista) (" wks)
#4#1 Country: “Ready For The Good Times” — Cryst. Gayle UA)

& #1 AOR Album: "Earth” — Jefferson Starship (Grunt (2 w s}

st
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CKOI 39-35
KRBE add
KCPX 35-31
KATD add
KPLZ 33-30
KITS 15-11
KQKQ add
KF95 36-28
KIYS add
KMGX add
KYNO add
KCAQ 22-17
KZZU deb 40
KISR add
WPFM 25-20
KKXL 38-33
KFMW add
KFBQ add
KOZE 20-17
KTMT add
KZFN 29-24
Y97 add
OK95 36-29
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“UNDERNEATH THE RADAR”

The Debut Single

Produced by Rupert Hine

From The Album

Underneath The Radar

Direction: Rupert Merton and Charly Prevost

RATINGS

Fall ‘87 12+ Results

Memphis

In one of the most congested
UC markets, WHRK pulled away
from the competition and stayed
on top of the ARB with a half point
increase. it continued a firm com-
mand of the Birch race. Competi-
tor KRNB earned back double
digits in the Birch and put up its
best fall ARBs since '82. WLOK
oddly had better ARB numbers
than it did in the Birch. In some of
the other races, WGRX sent some
of its listeners on a $10,000 jewel-
ry spree and posted its best fall
books since going Country in '83.
The rather close AOR battles rock-
ed on, with WEGR faring higher in-
the ARB, while bettered by comba-
tant KWLN in the Birch.

ARBITRON

Summer '87 Fa'87

WHRK (UC) 135 14.0
WMC-FM (CHR) 11.2 9.1
WGRX (Ctry) 9.6 90
KRNB (UC) 9.2 84
WLOK (UC) 63 68
WRVR-FM (AC) 80 67
WEZIFM (B/EZ) 57 6.2
WDIA (UC) 53 57
WEGR (AOR) 52 54
KWLN (AOR) 43 40
WMC (Ctry) 33 39
WHBQ (N/T) 46 29
WREC (BBnd) 30 25
KFTH (Rel) 717
WCRYV (Rel) 10 1.6
KWAM (Rel) 8 1.2
WRVR (Gold) 22 1.2
BIRCH

Summer '87 Fa'87

WHRK (UC) 18.4 16.5
KRNB (UC) 96 116
WMC-FM (CHR) 11.8 111
WGKX (Ctry) 9.4 9.6
WRVR-FM (AC) 6.6 7.1
KWLN (AOR) 6.0 6.3
WDIA (UC) 5.2 5.9
WEGR (AOR) 6.8 5.9
WLOK (UC) 4.5 5.4
WHBQ (N/T) 3.9 4.0
WEZI-FM (B/EZ) 5.3 3.0
WMC (Ctry) 1.6 2.4
WREC (BBnd) 2.2 2.4
WKNO (Clas) .9 1.2
b e

© 1988 Arbitron Ratings Co. May not be
quoted or reproduced without Arbitron’s prior
written permission.

Oklahoma
City

AOR/Gold KRXO’s debut jolted
fongtime AOR KATT and the rest
of the market. After stealing half of
its competitor’'s morning team, the
station generated healthy debuts
in both surveys, including an
8-share in middays. It performed
best 25-34, topping the market
with women (a near-12 share),
and coming within 3 points of
KATT's 20 in the cell. Meantime,
KATT lost 40% of its 124 ARB
audience, and its Birch figures
were sliced in half. Five of the six
Country figures in the surveys in-
creased. Although it's held the for-
mat lead for some time, KZBS
threw in the towel at the end of the
survey and switched to CHR, giv-
ing the three lower-rated ACs a
chance for better numbers.

ARBITRON

Summer '87 Fa'87

KJYO (CHR) 16.1  13.4
KXXY-AM & FM

(Ctry) 11.9 13.4
KATT (AOR) 125 7.6
KTOK (N/T) 74 786
KKNG (B/EZ) 76 7.4
KRXO (Gold) 29 67
KZBS (AC) 682 57
KEBC (Ctry) 46 55
WKY (Ctry) 35 49
KMGL (AC) 32 486
KLTE (AC) 42 40
KOMA (AC) 39 33
KPRW (UC) 45 33
KJIL (Rel) 12 22
WWLS (Gold) 1.4 11
KQCV (Rel) 1.0 1.0

BIRCH

Summer ‘87 Fa'87

KJYO (CHR) 16.3 14.7
KXXY-AM & FM

(Ctry) 10.8  14.7
KATT (AOR) 22.2 10.8
KRXO (Gold) 1.9 8.5
KTOK (N/T) 6.0 6.3
KPRW (UC) 4.2 55
KEBC (Ctry) 3.4 4.8
KZBS (AC) 9.0 4.8
KKNG (B/EZ) 4.2 4.5
KLTE (AC) 3.2 4.3
KOMA (AC) 2.8 3.3
WKY (Ctry) 3.5 26
KMGL (AC) 2.4 2.3
KJIL (Rel) 2.3 1.8
KKLR (Gold) 1.0 1.6
KOKF (CC) 6 1.6
WWLS (Gold) 1.3 1.2

Orlando

WSTF was the market's big win-
ner, adding some four points in
each survey. It employed a direct
mailer to keep it far ahead in
the AC race. Country WWKA pro-
pelted itself past WBJW for its best
fall in three years and the market
lead in the ARB. The station went
south in the Birch, however.
WSSP, which had an outstanding
summer book, took serious hits in
both tallies, but particularly so in
the ARB. Its 35-64 share dropped
a mind-numbing 10 points to a
near-11.

ARBITRON

Summer '87  Fa ‘87

WWKA (Ctry) 9.3 121
WBJW-AM & FM

(CHR) 10.3  10.4
WSTF (AC) 57 98
WSSP (B/EZ) 122 82
WDIZ (AOR) 63 6.8
WJYO (AC) 76 6.1
WDBO (AC) 6.7 55
WCAT (CHR) 75 52
WORL (UC) 48 52
WKIS (N/T) 3.7 39
WHTQ (AOR) 47 37
WOCL (AC) 44 35
WLOQ (NAC) 28 32
WORZ (Gold) 28 3.1
WWLV (B/EZ) 6 24

Su'g7  Fa'87
WBJW-AM & FM

(CHR) 134 136
WDIZ (AOR) 76 98
WWKA (Ctry) 130 96
WCAT (CHR) 95 9.2
WSTF (AC) 50 89
WOCL (AC) 34 54
WSSP (B/EZ) 85 53
WDBO (AC) 59 5.1
WHTQ (AOR) 49 50
WJYO (AC) 41 46
WORZ (Gold) 33 41
WKIS (N/T) 28 37
WLOQ (NAC) 41 33
WORL (UC) 40 286
WMFE (Clas) 9 15

VSRS TS T

Format Legend

AC-Adult Contemporary, AOR-AI-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, Ctry-Country, Gold-
Oldies, Jazz-Jazz, Misc-Miscellan-
eous, NAC-New AC, News-News,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Talk-Talk, UC-Urban
Contemporary.

WWW.americanradiohistorv.com
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HERE'S WHAIT

THE BEST HAVE
TO SAY ABOUT
SELECTOR.

(#9 IN A SERIES)

“I don’t know how I ever lived without Selector! I especially like Johnny Dark
the new recycling feature. And, unlike some of the other systems Program Director
around, Selector’s enhancements are an ongoing process. RCS is WCAO—Baltimore

always looking to improve the product for us”

“Merely to say that Selector understands WMAL is a compliment. Eileen Griffin
As we move through 5 or 6 different format styles in the course Program Director
of a day, Selector is expected to recognize and adapt to the subtle WMAL—Washington, DC.

differences in them all. That’s a tough order. We looked at other
systems but they didn’t seem to understand us like Selector does.

"”

This system is ‘format friendly!

‘An excellent system! Selector is a very versatile music scheduler Joe Krause

and certainly the best one around. The people who support the Program Director

system are great too, and that makes a big difference!” WCSX-FM—Detroit

“With our all oldies format we rely on innovative programming Shawn Stevens

and creative music scheduling to keep our sound “fresh”.. . with Music Director—*Kool 105”
Selector we have more time for programming. Selector guarantees KXKL-AM/FM

us maximum rotation with minimum burn” Denver

RADIO COMPUTING SERVICES, INC.
One Chase Road * Suite 206 * Scarsdale, New York 10583 ¢ (914) 723-8567

™
il

waawy americanradiohictorv.com.
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VITAL SIGNS: MARKET RESEARCH

MIKE SHALETT

Survey Hits Hot
Radio Issues

33% Say Back-Announcing Occurs Often; CHR Lone Pro-DJ Format

Times Announcer Failed To Identify
Song Or Artist

Never
3%

All The Time
2~ 10%

Once In A While
62%

sumer (95%) at least “once in a
while.” One out of three said it oc-
curred ‘“‘often,” while an additional
ten percent said announcers failed
to identify songs and/or artist

Record company executives believe there is a lack of
artist and title identification by radio stations, which can
significantly affect record sales. Is this true? And how im-
portant are DJs to listeners? To find out, the Street Pulse

Group polled its Soundata panel of music consumers.

* How often have you wanted to  to identify either one?

know the name of a song or its art-

The responses indicated this hap-
ist, but the radio announcer failed pens to almost every record con-

names ‘‘all the time.”

Nearly half of the females polled
(46% ) said it occurred either all the
time or often, compared to 39% of

Announcer Falled To identify All The Time Or Often

60

50 ............

40
30 e Py o

20 ...... vanss
10 Joerens

MO PEAZMOIMD

12-15

Soundata — October 1987

16-17

18-20 21-24

Age Clusters

25-34

35-44 45+

Soundata — October 1987

the male respondents. Panelists
falling into the 16-17, 25-34, and
3544 age groups (see accompany-
ing chart) outpaced the other
demos voting for either often or all
the time. Interestingly, 45+ year-
olds tied with the 12-15 year-olds.

Regionally speaking, emotions
about this issue ran strongest in the
heartland and the South. The West
Coast was the least affected.

* Would you listen to a station
without DJs?

A majority of men said yes, a
majority of women said no. In
terms of age, a majority of those
under 21 said they wouldn’t, while a
majority of those 21+ said they
would.

It appears education could be a
factor. Three out of five college

graduates said they would listen to
a station without announcers;
those with less formal education
went for announcers. By region,
panelists from the South and East
agreed that they wanted announc-
ers. Those from the West and cen-
tral parts of the country voted for
the announcer-less concept.

Breaking the responses down by
radio format, we found a majority
of AC and AOR listeners would
tune in a station that has no an-
nouncers or DJs. Meanwhile, 79%
of Jazz radio listeners, 75% of
Classical fans, and 62% of those
favoring college radio would do
likewise. The only format where a
majority of consumers said they
would not listen to announcer-less
stations was CHR: 53% were in
favor of DJs; 47% would listen
without them.

CONCERT SOUVENIRS

clusters.

Pink Floyd, Def Leppard,
Aerosmith, and Motley Crue
rounded out the fourth quarter’'s
top five. Two-thirds of the Floyd
fans were men, while Leppard en-
thusiasts were almost the exact
opposite. Audiences for the re-
maining bands were almost evenly
split.

Spend Over $20

One of every three concert fans
purchased related merchandise at
the shows. Cf the two fans who
didn’t buy, most were 21 years of
age or older. Seventy-five percent
of the non-buyers came from the
older consumer segment (not to

U2 Nation’s Top
Audience Draw

U2 was the concert ticket in the last quarter of 1987.
According to Soundata information from that period, those
attending U2 performances made up more than 6% of all
concert audience figures recorded. The award-winning Irish
band attracted nearly twice as many women as men, with
drawing power evenly distributed among various age

say that 21 is old .. .). Mean-
while, two out of three buyers
under 18 plunked down cash for
concert night goodies.

What did they buy? A T-shirt or
sweatshirt was the hot item for
four out of five souvenir pur-
chasers. Programs, buttons, and
posters satisfied one of every five.
And there was ample evidence
that some buy more than one item
— average spending was over
$20. Active buyers who spent the
most per show fell in the 21-24
range. In gross dollars, however,
12-15 year-olds spent 73% more
overall.

Would You Listen To Station
That Did Not Have Announcers

OmMmO>wN2Z2MOIIMD

12-15

_Soundata ~— November 1987

16-17

18-20 21-24 25-34
Age Clusters
Yes No |
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Music 88

The Music Scheduler That Responds To

Today’s Programming Demands Just Got More Responsive...

Up to 5 times faster. Schedule an
entire day in minutes!

“The speed with which our stations can program their
playlists now makes music scheduling a breeze. More
importantly, we had asked RadioWare for a faster system and
we got it. [ like the way they respond to their clients.”’

Bill Figenshu,

President/Viacom Radiw Group,

New York

Six song sweep control.

““We now have greater flexibility in controlling our music on
more than a two song segueway. RadioWare has taken the
easiest music scheduling system and made it even more
flexible.”’

Moon Mullins,

WSM-AM Program Director/Consultant,

Nashuille

Enhanced playlist editor.

“We require a perfect mix of our music sequencing. The
new playlist editor gives us the information we need to quickly
and efficiently edit our logs.”’
Sal LoCurto,
Darector of Music Programming/VH-1,
New York

4 N

GENERATION II products are now
exclusively marketed by

AVA
T HE
MEDTIA

GALLERY

For more information and a free
demo disk on GENERATION 11
Music '88 or Research Systems, call
The Media Gallery at 214-948-7202.

RadioWare’s Carl Barringer

is the foremost expert on
music scheduling systems.
Barringer pioneered the first
music scheduling system for
microcomputers and has
refined music systems for
MTV and many top stations
during the past six years.

Block program scheduling automated.

“GENERATION II Music '88 completely programs our
‘BLOCK PARTY WEEKENDS'. I can choose the artist or let
the computer choose the longest rested ‘block’ artist. It's a
great time-saver and my blocks never sounded so fresh.””
Trip Reeb,

Operations Manager/91X,
San Diego

3 R T e S

3

RadioWare

Software Specialists for Radio

P.O. Box 36385 e Dallas, Texas 75235
(214) 350-7216

———)ad A2 AR LI cantadicohistanL.com
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~ KEN BARNES

AOR’S 100-ADDS CLUB

Vets Are Best Bets
For Instant AOR Success

Earning 100 adds or more in the first week of AOR re-
lease is a virtual guarantee of a hit in the format. But vir-
tually the only artists who can get 100 AOR adds in a week
are veteran, well-established acts.

I know I'm not exactly Nobel ;
Prize bait with startling conclu-
sions like those. (I've got plenty
more equally revolutionary find-
ings. Ask me sometime about the
shape of the earth or where the sun
sets.) But it’s interesting to take a
sample like the 42 tracks which re-
ceived 100 or more adds (all in the
first week) in 1987 and evaluate the
data.

First, here’s the impressive ros-
ter itself:

Ticket To The Top?
Looking at the peak positions in
parentheses at the right of the col-
umn, it’s obvious that a 100-add
week is a pretty good guarantee of
abig AOR hit. Interestingly, the re-
sults aren’t too different from the

Mellencamp: On fire in the paper first
week out.

CHR 100-add club. Fourteen of the
42 AOR add monsters went on to hit
No. 1; 15 of 4 CHR counterparts
reached the top. The Top 5 percent-
age in AOR was higher — 31 for 42

100 Adds Club, 1987
ARTIST/[Title # Adds (Peak Pos.)
FLEETWOOD MAC /Big Love 156 (2)
BRUCE SPRINGSTEEN /Brilliant Disguise 183{1)
U2 /With Or Without You 152(1)
JOHN C. MELLENCAMP /Paper In Fire 151 (1)
BOB SEGER /Shakedown 151 (1)
TOM PETTY /Jammin' Me 149 (1)
YES /Love Will Find A Way 149 (1)
BRYAN ADAMS /Heat Of The Night 148 (2)
PINK FLOYD/Learning To Fly 148 (1)
FOREIGNER /Say You Will 146 (1)
GEORGE HARRISON /Got My Mind Set 146 {2)
GRATEFUL DEAD /Touch Of Grey 145 (1)
HEART /Alone 142 (2)
SAMMY HAGAR /Give To Live 140(1)
PETER WOLF /Come As You Are 140 (2}
DAVID BOWIE /Day-in Day-Out 138{3)
CARS /You Are The Girl 135{2)
RUSH/Force Ten 133 (5)
AEROSMITH /Dude 132(4)
FABULOUS THUNDERBIRDS /Stand Back 129 (12}
MICK JAGGER /Let's Work 128 (10)
LOU GRAMM /Midnight Biue 128 (1)
JOE WALSH /The Radio Song 127 (10}
INXS & JIMMY BARNES/Good Times 123 (3}
DEF LEPPARD /Women 122 (6)
GREGG ALLMAN BAND /I'm No Angel 121 (1)
WARREN ZEVON /Sentimental Hygiene 121 {11)
ROBBIE ROBERTSON/Showdown At Big Sky 120{2)
STARSHIP /it's Not Over Till It's Over 1201(8)
LOVERBOY /Notorious 118(10)
R.E.M./The One | Love 118(3)
REO SPEEDWAGON /That Ain't Love 118 (4)
RICHARD MARX /Don’t Mean Nothin’ 17 (1}
BRUCE SPRINGSTEEN /Tunnel Of Love 117 (1)
38 SPECIAL /Back To Paradise 111(4)
HOOTERS /Johnny B 110(3)
JOHN WAITE /These Times Are Hard For Lovers 110 {5)
LYNYRD SKYNYRD /Truck Drivin' Man 109 (10)
SAMMY HAGAR /Winner Takes It All 105 (3)
STING /We'll Be Together 102 {18}
INXS /Need You Tonight 101 (10}
ROGER WATERS /Radio Waves 100(16)

(74% ) compared to 26 for 44 (59% )
in CHR. Only two of the AOR
tracks here, by the way, failed to
hit Top 15.

However, only half (21) of these
42 AOR tracks went on to become
Top 15 CHR hits (three of the
tracks were never released as sin-
gles at all), and a lot of those
wound up at #12 or 14 or 10. Does
that mean AOR’s impact as a cat-
alyst for mass appeal hits is wan-
ing? Not necessarily; it may be
more an indication of how hard it is
to take a rock hit all the way in
CHR in this ultrafragmented era
(some CHRs won’t play rock rec-
ords; others won'’t play Urban rec-
ords, and the subject could fill col-
umns from now till November, so
let’s cut it off here).

More fun fax: all of these block-
busters were leadoff tracks, ex-
cepting “Tunnel Of Love.” Colum-
bia leads the pack with eight 100-
adds club entrants, and member-
ship is split among 17 labels, which
is a pleasant show of diversity.

Time Of The Seasoned

OK, about that veteran artist
finding I mentioned at the top. I di-

Fleetwood Mac: “Big Love” = big adds.

Would U2 wither without your support?

Bruce matches his CHR 100-adds
club achievement.

DOUBLE DECADE CLUB

A move to WB in 1970 and the
resultant "Sweet Baby James” LP
and "Fire & Rain" single establish-
ed Taylor as a generational idol,
and the hits have continued to
come, "with the gaps more attri-
butable to Taylor's deliberate re-
cording pace than to any loss of
popularity.

Along with his own, often deeply
personal compositions, Taylor is
notable among singer-songwriters
for his enthusiasm in tackling
cover versions, and several of his
hits (“How Sweet It Is,” “Handy
Man,"” his collaboration with Si-
mon & Garfunkel on '"Wonderful
World"”) are modifications of '60s

hits.
" Fact File

First recording: "Knocking
'Round The Zoo"/"“Brighten Your

Taylor Launched
From Flying Machine

James Taylor’s first album and “Carolina On My Mind”
single came out in early 1969 on the Beatles’ Apple label.
But he qualifies for the 20 Years Club thanks to a single he
cut for a small New York label, Rainy Day, in 1967. Rainy
Day was a project of Chip Taylor, composer of “Wiid
Thing,” ““Angel Of The Morning”; the single was later reissu-
ed on Euphoria (pictured because the Rainy Day single has
a black label that won't print) when Taylor became a star.

sam.

%{;:.:'.
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b
ARSI TORN T T MY DAY

402 YAVIER & THE ORGRL
b RONGMALHIME 1587

Night With My Day*/Flying Ma-
chine (1967) |
Best-known LP: “Sweet Baby
James"” (1970)
Highest-Charting  Hit:
Got A Friend” (#1, 1971)

“You've

www_americanradiohistorvy com

vided the artists from this list into
categories of how long they’ve been
prominent in the format (20+
years, 10-20, 5-10, under 5), and
found, to no one’s surprise, I'm
sure, that AOR likes 'em seasoned.
Eighty-six percent of the 100-adds
club have been hitmakers for more
than five years. Perhaps even
more remarkably, 62% have been
active hitters for more than ten
years. Here’s the breakdown:

20+ yrs. 17%

10-20 45%

510 24%

Under5 14%

Even the under-five-years cell
needs asterisks — INXS, the Fab T
Birds, and R.E.M. have all been in
existence for well over five years,
but they didn’t score real AOR hits
until later in their careers.

Just to compare, here’s the CHR
100-adds club breakdown:
20+ yrs. 7%

10-:20 30%

510 18%

Under5 45%

CHR artist turnover and superstar
status change at a much faster rate
than AOR. Which makes Richard
Marx’s achievement that much
more impressive.

Most Added New Artists

Marx was the only out-of-the-box
new artist to score over 100 AOR
adds. (Lou Gramm and Robbie
Robertson are technically new art-
ists as soloists, but as group mem-
bers had been prominent forever:
they were counted in the 10-20-yr.
categories.)

'l research it further, but I
doubt whether Marx’s feat has
been matched very often. Certainly
no one else came close this past
year; only four other new artists

exceeded 60 first-week adds:

OMAR & THE HOWLERS 80
CUTTING CREW 69
INSIDERS 69
MELVIN JAMES 63

So on the basis of the 100-adds club,
AOR might now stand for “All Old
Rockers.” Listeners seem to stand
for a hefty dose of veterans, any-
way.
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Special Guests:
EDDIE MONEY,

JOE PISCOPO and
more to come!

Join an all-star crew of radio and music stars
aboard the super-yacht Princess for the First Annual
Radio Roast to support The T. J. Martell Foundation
for Leukemia, Cancer and Aids Research.

A Hot Time Is Guaranteed For All!!!

The Honoree: Tickets: For Further
KID LEO of WMMS, $100 per person Information Contact:
Cleveland Make your RAY ANDERSON
The Host: tax dedudtible check CBS Records
'SCOTT SHANNON payable to: 212-975-7571
of Z100, New York The T.J. Martell DON IENNER
Friday, April 15 Foundation Arista Records
(The night before and send to: 212-803-2172
The Martell Dinner) Muriel Max, DENNIS LAVINTHAL
Cocktails: 7 PM. 730 Fifth Avenue, Hits Magazine
Dinner: 8 PM. New York, NY 10019 818-501-7900
(Dress Informal) JOHN SCOTT
Music Awareness

1388 CBS Records inc 8] 8'883'7625
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]_ ] DATEBOOK PAUL COLBERT
" NOEL - .
| | Snow White Swoons

MONDAY, APRIL 11

| ‘ ‘ ; ” 1956/Elvis's plane develops engine trouble en route to Nashville. He arrives safely, in time to record "l Want
You, | Need You, | Love You."”
| 1970/Paul McCartney announces he'll not record with Lennon again — marking breakup of the Beatles. Aiso,

Peter Green splits Fleetwood Mac to do “what God woulid have me do.”

\ 1977/8Blly Vera's LP on Midland International is released. It resurfaces ten years later on Macola.

1980/1t's ecstasy when you lay your degree on me — Barry White receives an honorary degree in Recording
Arts & Sciences from the UCLA Faculty Club.

1981/Eddie Van Halen marries Valerie Bertinelll

H OT 1 03 1 0_8 H OT 1986/Capitol Hill staffers watch as Capitol Steps sing “We Arm The World” and “Thank God I'm A Contra
Boy" at the annual DC Radio-TV Correspondents dinner.

' Born: Chris Difford (Squeeze) 1954, Delroy Pearson (5 Star) 1970

TUESDAY, APRIL 12
1954/8Bill Haley & His Comets record "“Rock Around The Clock.”

1966/Jan Berry (Jan & Dean) crashes his corvette into a parked truck in L.A. “I got a letter saying | was
wx KS add FM1 02 drafted, so | jumped in my car, turned a corner, and there was this truck” He suffers severe paralysis for over

a year.
897 add WFLY add 1974/Don’t look Ethel, we got us a bullet! — Ray Stevens’s "The Streak” debuts on the country chart.
WPGc 25 WAEB add 1979/Mickey Thomas replaces Marty Balin as lead singer for the Jefferson Starship

1981/Victor Flamingo & the Birds of Passion form in L.A.

Pwngs 1 6.1 3 WNNK add 1986/Belinda Carlisle weds actor Morgan Mason at Lake Arrowhead.

1987/Springsteen & E Street Band play a surprise set at the Stone Pony. Jon Bon Jovi jumps on stage for

PWR106 31-28 WPST add “Kansas Ciy."

Born: Herbie Hancock 1940, David Cassidy 1950, Tiny Tim 1932, John Kay 1944, J.D. Nicholas

HOT1 05 deb 28 Kxx1 06 (Commodores) 1952
2102 36-31 KKFR 28 WEDNESDAY, APRIL 13

1965/King of the Grammy road, for now — Roger Milier wins five Grammys. His record isn't topped until
KMGX 35'32 KNAN add Michael Jackson takes eight in 1984.

1967/The Rolling Stones play their first gig behind the Iron Curtain. Police armed with batons & tear gas are
PWRgg 26 KHTZ needed to repel 2000 fans hoping to get in.
KITY ) 1979/David Lee Roth collapses on stage in Spokane on the fifth day of Van Halen'’s latest tour.

1986/The Alarm go to Disneyland. Both Snow White and Pluto ask to be photographed with Mike Peters.
1987/NBC TV announces “Hill St. Blues” will end its six-year run.
Born: Wayne Lewis (Atlantic Starr) 1956, Al Green 1946, Peabo Bryson 1951, Louis Johnson 1955, Max
Weinberg (E Street Band) 1951

BILLBOARD
DANCE CHART ®-

.THUR SD AY, APRIL 14 Peabo Bryson, Sam_antha Fox, Chris Difford, Herbi; Hancock

1969/"33 1/3 Revolutions Per Monkee’’ airs on NBC-TV.

1970/Stephen Stills crashes his car and breaks his wrist while watching a cop in the rear view mirror.
1976/After months of speculation, Stevie Wonder takes a break from mixing "Songs In The Key Of Life” to
confirm a multi-multi million-dollar deal with Motown.

1980/A New Jersey State Assemblyman proposes that Springsteen’s “Born To Run” become the official state
song.

1987/Mickey Gllley files suit to sever ties to Gilley’s the club. Gilley says he hasn't spoken to operator
Sherwood Cryer for over a year.

Born: Loretta Lynn 1935, Ritchie Blackmore 1945

FRIDAY, APRIL 15

1965/Supremes “Back In My Arms Again” is released.

1973/"The Divine Miss M" goes gold for Bette Midler.

1980/Red-headed stranger plays for peanuts — Willie Nelson piays two shows in Atlanta for Jimmy Carter;
tickets sell from $12.50 to $200.

1982/8illy Joel smashes his left hand when a car turns in front of his motorcycle. After rehabilitation, he
records “The Nylon Curtain.” Also, Victor Flamingo plays Carnegie Hall.

1983/"Flashdance,” “the silliest excuse yet for big backlit closeups of pretty girls,” according to LA Times,
opens nationally. Also, Marvin Gaye begins his first tour in seven years at San Diego's Golden Hall.
1987/Too many girls, girls, giris inside — Motley Crue’s Vince Neil & Tommy Lee arrive at a Northern
California Golf tournament by helicopter, with their clubs dangling below because they won't fit inside.

Born: Roy Clark 1933, Samantha Fox 1966, Dave Edmunds 1944,

SATURDAY, APRIL 16

1972/Move spinoff, the Electric Light Orchestra, play their first live gig. Multitude of instruments causes members to
trip over cords trying to get to them.

1973/Paul McCartney's first TV special alrs. Featured are performances of “Yesterday,” a video of “Live And
Let Die,” and his version of “Mary Had A Little Lamb.”

1983/EMI Records, which had held out, joins the CD market. »

1987/The FCC cracks down on “obscene broadcasting,” cites KPFK, WYSP, and KCSB.

Born: Dusty Springfield 1939, Jinmy Osmond 1963, Bobby Vinton 1935, Kurt Maloo (Double) 1953

SUNDAY, APRIL 17
1960/Eddie Cochran dies in a hospital in England from severe brain damage after a car accident.
1969/The Band play their first gig (solo, not backup) at San Francisco’s Winterland, just west of Cripple

Creek.
1970/Johnny Cash plays the White House for Nixon. When the President requests “Okie From Muskogee,”

Cash says no, that's not my song, but does ‘A Boy Named Sue.”

Tl{ o e 1979/KHJ becomes the first West Coast station to broadcast in AM stereo. . .
. 1987/Drummer for Bob Marley’'s group the Wallers, Carlton Barrett, is shot and killed outside his home in
Lo O Kingston, Jamaica.
& Born: Michael Sembello 1954, Jan Hammer 1948, Jerry Knight 1953

www.americanradiohistorv.com
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NEW TIMBUK 3 RELEASE

IRS To Take Both CHR,

AOR Down

RS is aiming to hit AOR and

CHR audiences simultaneous-

ly with the release of “Eden
Alley,” the upcoming second al-
bum from Timbuk 3.

“Eden” — which will ship to
radio the beginning of this month
and is scheduled to hit the streets
on April 18 — is the first new music
from the husband and wife team of
Pat and Barbara MacDonald since
“The Future’s So Bright (I Gotta
Wear Shades)” hit the Top 20 sin-
gles chart 18 months ago. The al-
bum was produced by Dennis Her-
ring, who was also responsible for
the duo’s debut, “Greetings From
Timbuk 3.”

The LP’s first commercial single
— a ballad entitled “Easy” — will
be sent to CHR stations later this
month and will be available to re-
tail on May 2. Concurrently, the
label will also court AOR program-
mers with the release of an uptem-
po song, “Reverend Jack & His
Roamin’ Cadillac Church.” A pro-
mo-only 12-inch of that track will
be shipped to AOR stations April
11.

“The previous LP had a quarter
million sales when most people ex-
pected them to only hit a small col-
lege audience,” said IRS Director/
National Publicity Cary Baker.
“We want to keep that momentum
alive, and we’re very prepared on
this one.”

Part of that preparation includes
the planning of several marketing
strategies for the new release. The
most distinctive is a promotional
tour dubbed “Radio Free Timbuk
3.” During the past year, the Mac-
Donalds used their home garage to
design a miniature guitar, bass,
drum machine, tape recorder, and
various signal processing devices
which they molded into a suitcase.
They will use the suitcase to tour

“Eden Alley”

various MCA branches throughout
the US, stopping at radio stations to
perform mini-concerts on their
mini-instruments over the air.

IRS is also preparing an advance
“video press kit” that will include
five video clips from “Eden Alley,”
produced by Carl Grasso of MTV’s
“The Cutting Edge” fame. “We've
got the videos ready,” said Baker,
who helped mastermind the pro-
mo, “‘and we’re prepared to go five
deep on this one.”

.

Timbuk 3 takes it ‘“‘Easy.”’

Baker said stations will receive
an extensive listing of all planned
promotions, to be included with the
advance copies of “Eden.”

Following the radio tour, Timbuk
3 will embark on a national head-
lining tour in June and July. They
recently completed an opening act
stint with Sting during the British
leg of his current tour.

Chrysalis
Comrades

A trio of Chrysalis recording artists converged backstage recently at the
Ritz in New York City following Paul Carrack’s show, part of his seven-city
“Seven Good Reasons” mini-tour in support of his current “One Good
Reason” LP. Shown are (I-r) Elisa Fiorillo, Dweezil Zappa, and Carrack.
Fiorillo’s self-titled debut album and Zappa's second album, “My Guitar
Wants To Kill Your Mama,” also are current label releases.

Houston: set for Mandela tri-
bute.

Benefit
Concerts
Upcoming

In addition to the ongoing tours
by major artists such as Michael
Jackson, Bruce Springsteen —
and a possible tour by his Purple
Highness Prince — several of
rock’s biggest names will be lend-
ing their talents to some upcoming
international benefit concerts.

David Bowie, U2, and other
Western artists will join Russian
rockers Agquarium, Bravo, Bri-
gade S, and Black Coffee for a
series of benefit concerts to help
fight drug addiction. The three six-
hour shows will be held at the
30,000-seat Olympic Stadium in
Moscow later this month. Pro-
ceeds will be donated to both the
United Nations fund for fighting
drug addition and a Soviet tox-
icology research center.

London’s Wembiey Stadium will
be the site for a June 11 tribute to
South African black leader Nelson
Mandela. Performers scheduled
for the benefit include Whitney
Houston, Dire Straits, and Simple
Minds. Ticket sales will be split
between the campaign against
apartheid and various children’s
aid projects on the African conti-
nent.

Mandela, who will turn 70 July
18, has been incarcerated by the
South African government for a
continuous 25 years.

Sampling
CD3

avid Lee Roth, Keith

Sweat, Aerosmith, and

Debbie Gibson are fea-
tured artists on a new three-inch
CD (CD3) sampler from the War-
ner/Elektra/Atlantic labels.

It was assembled especially
for the CD3 promotion jointly un-
derwritten by Sony and WEA,
which kicked off last month. First
phase consists of radio tie-ins with
CHR stations in New York, Los An-
geles, Boston, Dallas, Detroit, Mi-
ami, and 13 other major markets.
Listeners can win Sony hardware
and WEA product. Top music and
hi-fi retailers are also involved.

The campaign’s second phase,
planned for April through June,
will offer customized CD3s featur-
ing WEA artists to consumers who
buy a Sony Discman (the com-
pany’s new CD3 player) or hi-fi CD
player.

WWW.americanradiohistorv.com

Island’s New Label

Island is launching Great Jones Records, alabel devoted to street art,
including music, poetry and “other types of underground expression.”

The soundtrack from “Mondo New York™” is the first Great Jones
release, featuring such Big Apple characters as Alan Douglas.

Graham Cracks Back

Graham Parker has signed withRCA, and his album, “The Mona Lisa’s
Sister,” is scheduled for release in May. It was produced by Parker and
Brinsley Schwartz. A single, “Start A Fire,” is due later this month.

Money For Muddy

ZZ Top are spearheading a drive to raise $1 million for a permanent
Muddy Waters exhibit in Clarksdale, MS. It would be part of the existing
Delta Blues Museum, housed at Clarksdale’s Carnegie Public Library.

The little of band from Texas cites Muddy as a major musical influence,
and Billy Gibbons is working on the construction of a special guitar —
made from wood taken from the cabin where Waters was raised — for the
exhibit. The delta bluesman died April 30, 1983.

The (Good) Godfather Is Back

The new James Brown album (withFull Force producing) looks like it'il
be a May release fromScotti Bros. Then in June, PolyGram is expected to
ship a compilation of previously-unissued JB material under the title
“Motherlode.”

The latter will include "She’s The One,” recently released on 12-inch
in the UK, and an instrumental, “Funk Bomb,” from the “Cold Sweat” ses-
sions, plus some live recordings.

Pangaea’s Premiere

Pangaea Records, the MCA-distributed label in which Sting is a part-
ner, will release its first albums April 18. They come from the American
Clave label, which Pangaea will now handle.

There are two titles by New York composer/producer Kip Hanrahan
(with Jack Bruce among the musicians) and one by bandoneon player
Astor Piazzolla. Also, “Conjure: Music For The Texts Of ishmael Reed,” a
project featuring Allen Toussaint, Carla Bley, Taj Mahal, and Lester
Bowie.

‘Skin’ Tight

Jennifer Warnes's newest partner in song is Harry Belafonte. “Skin To
Skin” is the title of their duet on Belafonte’s upcoming EMIFManhattan
album, “Paradise In Gazankulu.” It's due for release later this month, and
features African music recorded in both South Africa and Los Angeles.

Adams Remembers

Bryan Adams has donated his song “Remembrance Day” to Canada’s
Department of National Defense for use as the soundtrack for a video mon-
tage celebrating the country’s Victoria Cross medal. The film is being
shown as part of a non-profit exhibition which will travel Canada July through
November.

Sun Set To Rise

RCA has been distributing a special five-song sampler of Kings Of The
Sun, promoting the rockers’ label debut produced by Eddie Kramer. Retail
and aibum radio contests are planned, with trips to Australia as giveaways.

Short Cuts

* DEBBIE GIBSON will be a celebrity spokesperson for Revion’s
“Natural Wonder” cosmetic line.

* DAVID RUFFIN & EDDIE KENDRICK make their soap opera debut
this month on ABC-TV's “Ryan’s Hope." One of the show's characters fan-
tasizes about singing with the TEMPTATIONS, so . . .

* U2 producer DANIEL LANOIS is set to work with the NEVILLE
BROTHERS on their next A&M release.

* JACK MACK & THE HEART ATTACK have been signed as the
house band for Fox Broadcasting's “The Late Show.” They've guested on
the program three times since its 1986 debut.

* EDDIE MURPHY is back in the studio — no, not a movie studio but a
recording studio. He's working on a song with NILE RODGERS for the
soundtrack to his upcoming film “Coming To America.”

* HOWARD HEWETT's promotional video for “Strange Relationship”
was choreographed by “Top Of The Pops” host NIA PEEPLES, whose
debut album on PolyGram, “Nothin’ But Trouble,” features three cuts pro-
duced by Hewett.

* The RIAA has just issued an updated edition of a two-volume
reference guide filled with statistical and background information on the
music industry. “An Introduction to America's Music Business,” and "A
Statistical Overview — Update ‘87" (edited by R&R’s ADAM WHITE) are
available from the RIAA. For more information call (202) 775-0101.
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CHR Breaker

The Debut Single
Produced By
Steve Barri, Tony Pelusg, Shanti and Gardner Cole

From The New Album X 2

_ BRAD MESSER

Little-Known International News

The same few nations monopolize American news
every day. No matter how responsible a citizen you are,
don’t you secretly get just a little bored with Panama,
Nicaragua, Israel, and the Soviet Union? Doesn’t anything
ever happen in, say, Antigua and Finland?

If you're a nation, it’s no mystery
how to dominate world news.
Whack a few civilians on the head.
Give ’em a stiff whiff of tear gas.
Page One, almost guaranteed.
Well, let’s get beyond all that now,
with Brad’s World News Update.

Belize lawmakers were carried
on the shoulders of cheering
crowds last week after voting to cut
military spending and use the
money for liposuction and chin
tucks for all adult civilians.

Yugoslavia notified Afghanistan
and Argentina that it had “had it
up to here” and would no longer
tolerate Alphabetical Order.

Mongolia fired its entire Conven-
tion and Tourist Bureau after it

was discovered that a widely-circu-
lated brochure’s cover photograph
of Miss Mongolia was actually a
retouched photo of a moose in a
blonde wig, a prank that was un-
covered when postal authorities
noted an unusually high number of
marriage proposals being mailed
in from Turkey.

A nationwide strike by midget
auto workers in Tonka shut down
production of small cars and trucks
at the peak of the short selling
season. Angora lowered the speed
limit on federal highways to reduce
road kills of sheep, while Burma
legislated a special tax on mus-
taches (men’s and women'’s) to
subsidize its failing shaving in-
dustry.

Chad, which gained its indepen-
dence from France in 1960, finally
changed its name to Jeremy. That
had the unexpected effect of spark-
ing a lively national dialog in
Oman, where citizens are now seri-
ously considering the possibilities
of renaming the nation Oboy or
Owow.

As for Antigua and Finland, my
sources report they’ve never been
better. An Antiguan research
scientist, working on an anti-
gravity formula until he went bats,
accidentally discovered a useful
anti-guano spray. He’s up for the
Nobel.

Finland is celebrating unprece-
dented prosperity as virtually the
only supplier of reliable finish lines
for athletic events around the
world, and everyone there has
bought a BMW.

And that’s Brad’s World News
Update for April 1, 1988.

World Champ Solo Sailor

MONDAY, APRIL 11 — American sailor Dodge Morgan set the solo around-the-world record of 150 days in
1986.

South Africa banned protests on behalf of detainees in 1987. Scientists said in 1985 that they had measured the
exact distance to the moon, give or take one inch. Sexual harassment of workers by supervisors was explicitly
outlawed by a regulation issued by the EEOC in 1980.

Birthdays: Musician Stuart Anderson 30. Actress Louise Lasser 49. Actor Joel Grey 56. RFK widow Ethel
Kennedy 60. Ex-NY Gov. Hugh Carey 69. Designer Oleg Cassini 75.

Two Weeks in the Shower

TUESDAY, APRIL 12 — Kevin McCarthy ended the world's longest shower in 1985 after 340 hours 40
minutes, just over two weeks.

Texaco filed for bankruptcy in 1987. Jake Garn (R-UT) became the first US Senator in space when the shuttle
“Discovery” went into orbit in 1985. The late Yuri Gagarin became the first man in space in 1961. The Civil War
began in 1861 at Fort Sumter in Charleston, SC.

Birthdays: David Letterman 41. Musician John Kay 44. Musician Herbie Hancock 48. Actress Jane Withers 61.
Dancer/actress Ann Miller 65. Entertainer Tiny Tim (Herbert B. Khaury) 66.

Thomas Jefferson’s Birthday

WEDNESDAY, APRIL 13 — state holidays in Alabama and Oklahoma commemorate the birth of third US
President Thomas Jefferson in 1743.

Pope John Paul Il concluded his South American visit in 1987. Jack Nicklaus became a six-time Masters Golf
Tournament winner in 1986. President Reagan was widely criticized in 1985 for his visit to a West German cemetery
where Nazi SS troops are buried. The USA offshore fishing limit went from 12 to 200 miles in 1976. At the 1964
Academy Awards, Sidney Poitier became the first black to be voted Best Actor (in “Lilies of the Field”). The first
elephant arrived in America for exhibit in 1796.

Birthdays: Actor Ricky Schroder 18. Singer/preacher Al Green 42. Musician Jack Casady 44. TV/movie composer
Bill Conti 46. Actor Lyle Waggoner 53. Actor Bradford Dillman 58. Atheist Madalyn Murray O’Hair 69.
Actor/singer Howard Keel 69.

First Videotape Recorder

THURSDAY, APRIL 14 — Ampex demonstrated its first commercial videotape recorder in 1956.

Libya was attacked by American planes in 1986, in what President Reagan called retaliation for Moamar Ghadaty's
“reign of terror.” British PM Thatcher had the House of Commons cheering during a speech in 1982, warning
Argentina’s Navy not to go near the Falkland Islands. The “Titanic" hit an iceberg in 1912 and sank early the morning
of the 15th. President Lincoln was shot in 1865 and died the foliowing morning.

Birthdays: Actress Julie Christie 47. Baseball star Pete Rose 47. Singer Loretta Lynn 53. Actor Anthony Perkins
56. Actor Rod Steiger 63. Ex-news exec Richard Salant 74 Actor Sir John Gielgud 84.

Sinking of the ‘‘Titanic’’

FRIDAY, APRIL 15 — The “Titanic” sank in 1912.

The USA and USSR agreed in 1987 to cooperate in some space exploration efforts. Amy Carter, daughter of the
former President, was cleared in 1987 of charges growing from demonstrations against CIA campus recruiting. South
Africa announced in 1985 that it would eliminate iegal barriers to racially-mixed marriages. The Washington Post
returned a Pulitzer prize in 1981 after learning its reporter had fabricated the winning story. McDonald's first
restaurant franchise opened in 1955 in Des Plains, IL. Abe Lincoln, shot by John Wilkes Booth the previous
evening, died in 1865 and Andrew Johnson became the 17th President.

Birthdays: Singer/guitanst Dave Edmunds 44. Actress Claudia Cardinale 49. Musician/composer Roy Clark 55.
Actress Elizabeth Montgomery 55. Actor Michael Ansara 66.

Saturday (4-16) Kareem Abdul-Jabbar 41, Denmark Queen Margrethe Il 48, Bobby Vinton 53, Edie Adams 59,
Henry Mancini 64.

Sunday {4-17) Don Kirshner 54, Harry Reasoner 65.
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ninety-minute Source broadcast
spotlighting the extraordinary
band whose biggest hits have
included classics like “You Really
Got Me”, “Sunny Afternoon” and
“Loa”. Led by Ray and Dave
Davies, The Kinks crank up the
volume to bring you some of their
most memorable early gems as
well as songs from their current
album, “The Road”.
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JOELDENVER

Welcome
New Reporters

I've been staring at Arbitron books for what seems
like forever and a day. Finally, however, it’s time to intro-
duce the new CHR Parallel reporters. This current review
resulted in a net gain of two stations for a total of 238 CHR

reporters,

There are a few changes worth
noting. The San Antonio and In-
dianapolis markets have both at-
tained 12+ metro populations of
over one million. This means
KITY/San Antonio and WZPL/In-
dianapolis have jumped from P-2
to P-1 status. Also returning to P-1
is WMJQ/Buffalo. Brand new to
P-1 is KXYQ/Portland.

Joining the P1A department are
Jerry Clifton clients WPGC/Wash-
ington and WZGC (Z93)/Atlanta,
which shifted to a more dance-
oriented format.

New P2 reporters include Phoe-
nix’s KKFR and KOY-FM, WTNZ/
Knoxville, and returnees KKYK/-
Little Rock, WGRD/Grand Rapids,
and KYRK/Las Vegas. A couple of
down books caused both WHQT
(Hot 105)/Miami and KCPW/Kan-
sas City to move back to P-2. And
KFMY/Salt Lake City, WFMI/
Lexington, WCAT (Y106)/Orlando,
and KMAI (I94)/Honolulu have
lost their reporting status owing to
down books.

R&R CHR reporters are chosen
primarily on the basis of Arbitron
numbers, the benchmark being the
station’s 124 share. If you're in-
terested in becoming a reporter,
send a scoped aircheck, several

weeks of playlists, and anything
else pertaining to your station and
market. The next review will take
place following the winter num-
bers.

And now, a closer look at the new
reporters . . .

WPGC/Washington
PD: Bob Mitchell
MD: Albie D.
(301) 441-3500

WPGC reverted to CHR last
May, after spending a number of
years as AC outlet WCLY. Under
the direction of consultant Jerry
Clifton, it’s made remarkable
ratings progress with its dance-
oriented CHR mix. Bob Mitchell
joined this past January as PD
after a two-year stint at WKSS/
Hartford.

Discussing WPGC’s unique
sound, Mitchell said, “A record we
play must appeal to the ethnicity of

Washington, DC itself, as well as to
the surrounding suburbs. We play
what appeals to the greatest num-
ber of people. Because WPGC,
Q107, and WAVA all serve a dif-
ferent role in the market, I believe
all three can stay within format.”

This past fall, WPGC promoted
itself via the “WPGC Money Man,”
who passed out $100 bills on the
streets, and “Hot Tracks For
Cash,” worth $1000 a day.

HOT HITS
92.3 KKFR

KKFR/Phoenix
PD: Jim Gillie
MD: Steve Goddard
(602) 258-6161

After trying a number of PDs
and different formats, KKFR got
serious this past fall with the hiring
of KRQ/Tucson PD Jim Gillie.
Now six months into the format,
Gillie says, “We are by far the
most musically aggressive station

HEAD ‘EM UP, MOVE ‘EM OUT — KKBQ/Houston’s John Lander admitted he always wanted to be a cowboy when
he found himself herding cattle with celebrities at the local livestock show and rodeo. Sitting astride champion show
horses are (I-r} Pamela Sue Martin, Lander, Patrick Swazye, and Steven Ford.

wWwWW.americanradiohistorv.com

PASS THE MOO JUICE, MAMA — WMMS/Cleveland'’s
“Buzzard Morning Zoo" sits down to eat a hearty bow! or
two or three or four of its latest promotional item, Buzzard
Corn Flakes, which is on sale in local food stores. Shown

in the market. We lean a bit dance-
oriented and have a similar list to
KZZP. The difference between the
other guys and us is we end up
playing all the hits, while they’ll
rule certain songs out completely.”

Promotionally, KKFR recently
aired “Mystery Tracks,” in which
listeners unscrambled five songs to
win $1000. It also held a gas promo-
tion with 7-11, selling gas for 49
cents per gallon.

KOY-FM (Y95)/Phoenix
PD: Michael St. John
MD: Kevin Robinson

KOY-FM switched from AC to
CHR on July 10, initially taking a
soft approach to the format before
broadening to become a full-ser-
vice, down-the-middle CHR.
“We're the only true CHR in
town,”” claims PD Michael St.
John. “The music is moderately
aggressive when compared to the
national picture, but Y9 often
leads the competition on non-ethnic
selections.” St. John picks the hits
by monitoring ‘“‘market activity
and watching stations formatically
similar to ours. Our guts help us as
well. We look for records the other
guys aren’t playing — or won't
play'!!

Y95 just wrapped up its ‘“Million
Dollar Dash For Cash.”

WINZ

WTNZ/Knoxville
PD: Jeff Freeman
MD: Joe Marshall
(615) 637-9900

PD Jeff Freeman came aboard
last November. He succeeded Tom
Miller, who took over for Chris
Mae, the man who originally put
WTNZ on the air. “Musically, we
lean slightly to the dance side, but
we’ve backed off a bit as research
showed we were missing some bal-
ance,” says Freeman. ‘“Our slo-
gan, ‘Power 95, Share The Power,’
complements our ‘out-in-front’

music policy. Promotionally, we
did very little in the fall except in-
volve ourselves with community-
oriented events and lots of re-
motes.”

INIY
L 4 L

KKYK/Little Reck
PD: Greg Rolling
MD: Hollywood Harrison

(501) 661-7570

PD Greg Rolling left KS103/San
Diego’s MD chair to run KKYK,
which was formerly consulted by
Ron White. Having taken the sta-
tion back to double digits (8.4-10.5),
he remarked, “All we had to do
was improve the variety on the sta-
tion. Our music image was in trou-
ble, so I installed a ten-in-a-row
concept with straight-ahead CHR
music.

“We’re very aggressive, al-
though we tend to let KZOU open a
lot of music up for us. But we’re
certainly not the last to add the
hits, either.” With few outside pro-
motions in the fall, KKYK used a
TV campaign to highlight its slo-
gan, “A Better Mix Of Music And
More Of It.”

(S8WeRD)

WGRD/Grand Rapids
On-site consultant: Harry Lyles
MD: Phil Kelly
(616) 4594111

On-site consultant Harry Lyles
has modified the format. As oppos-
ed to a previous AOR lean, it’s
more hit-oriented CHR with a
broadbased music image. “‘The
Original Rocker, 98 WGRD’ is our
positioning statement,” says Lyles.
“We've instituted 40-minute music
sweeps each hour, and this has
done wonders to improve the music
image. In the fall, we offered
listeners the chance to w<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>