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ACLU Levels Blast At
FCC Indecency Rules

Rights group in support of WLUP/Chlcago

The federal law banning
broadcast indecency is uncon-
stitutional because it doesn’t
serve any legitimate govern-
mental purpose, according to
the Illinois chapter of the Amer-
ican Civil Liberties Union.

That charge and other criti-
cisms of the FCC’s anti-inde-
cency efforts are contained in
an ACLU federal court petition
in support of Evergreen Media,
which is battling a $6000 inde-
cency fine levied against its
WLUP (AM)/Chicago.

The ACLU petition takes is-
sue with the notion — endorsed
by some federal courts — that
narrowly tailored attempts to
corral indecency are constitu-
tional because the government
has a “compelling interest” in
protecting children from such
material.

“Parents should supervise
children,” said Ilinois ACLU
attorney Harvey Grossman.
“Restricting the pool of [broad-
cast) material available to chil-
dren that may be grazing the
dial is an abridgement of the
free expression rights of broad-
casters and listeners.”

And even if protecting kids
was a legitimate government
goal, the petition adds, the
FCC’s approach to achieving
that end is far too sweeping.
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The ACLU charges that the
FCC’s current definition of in-
decency is so vague that it gives
the agency ‘“‘excessively broad
discretion” to decide what is in-
decent and that the Commission
has used that discretion in an
“arbitrary and discriminatory
manner.”’

Listerers Lose

Grossman told R&R that the
current indecency definition
and enforcement procedures
‘“create so much uncertainty
that [licensee) self-censorship
is inevitable, and listeners are
the losers.”

The ACLU petition, filed in
Federal District Court at Chi-
cago, asks the court to dismiss
the Justice Department’s pend-
ing suit to recover the $6000 in-
decency fined levied against

ACLU/See Page 40
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’93 Radio Revenue Gains
Continue Through March

Radio revenues continued
their rapid climb during March.
Of the 71 markets surveyed by
CPAs Miller, Kaplan, Arase &
Co., 86% reported increases.

From March 92 to March '93,
87% showed a rise in local rev-
enues and 69% were up in na-
tional revenues. March marked
the sixth consecutive month of
local business increases and

third straight up month for na-
tional.

In standard broadcast March
1993’s four weeks, eight of the 71
markets surpassed figures
from 1992’s five-week standard
broadcast March. The percent-
age of markets showing in-
creases in total radio revenues
is the greatest so far this dec-
ade.

—George Nadel Rivin, CPA

waana amaricanradiohistonscom

News Not A Fiscal Burden
But Staffing Down Anyway

RTNDA survey says 90% of newsrooms
broke even; big markets feel biggest pinch -

Nearly 9% of radio news op-
erations were generating a
profit or breaking even in mid-
1992, according to a recently re-
leased RTNDA survey. How-
ever, the report notes that sta-
tions continued to cut their news
staffs last year.

Almost half (44%) of radio re-
spondents to RTNDA’s June
1992 survey said their news op-
erations were making money;
another 41% said news was
breaking even. Just 14% of the
respondents said their news de-
partments were losing money.

Those figures are essentially
unchanged from the previous
year, when 43% of respondents
were turning a profit, 46% were
coming out even, and 11% were
suffering losses.

Newsrooms with three or
more fulltime staffers reported
the best financial performance:
66% said they were making
money. FM stand-alones and
stations with no more than one
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fulltime newshound had the

lowest instance of news profita-

bility, both at 41%.
Shrinking Staffs

Despite those positive finan-
cial performances, the radio
news workforce saw continued
reductions in 1992. Overall, 2%
of respondents’ newsrooms
reported staff reductions, either
through layoffs (13%) or failure
to replace departing staffers.
Major market stations and
those located in the East.had
the highest rates of staff reduc-
tions, both at 33%.

Based on the survey data,
RTNDA estimates tctal radio
news employment in mid-1992
was down 8% from the same
period one year earlier.

The RTNDA news profitabili-
ty and employment survey is
based on data from 343 radio
news operations. It was con-
ducted by University of Mis-
souri Professor Emeritus Ver-
non Stone.
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Arbitron: Diary Dea

Is

Merit ‘Death Penalty’

KWAC delisted, sued for on-air solicitations

Arbitron is throwing the
gauntlet at Spanish-language
KWAC/Bakersfield. The
ratings company has filed a
$50,000 suit against the station
and delisted it from the Winter
’93 ratings book after determin-
ing that station personnel ob-
tained and returned listening di-
aries through illicit means.

Delistings — Arbitron’s most
severe punishment for ratings
distortion — are rare. The last
station to have suffered the so-
called “death penalty” was
KELI/Tulsa in 1986. In addition
to monetary damages, Arbitron
is also asking a federal court to
prevent KWAC staff from traf-
ficking any more diaries.

According to Arbitron VP/
Communications Thomas Mo-
carsky, a competing station
called Arbitron to report that
KWAC had broadcast requests
for people who ‘‘received cash
in the mail” to call the station.

Arbitron hired a private in-
vestigator, who called the sta-
tion February 1 to say that he
was in possession of some di-
aries. The next day, the investi-
gator met with a station repre-
sentative, who received two
blank diaries in return for a $25
restaurant coupon and “offers
of other compensation.”

Mocarsky would not identify
the person who the investigator
dealt with, nor would he specify

NAC/Jazz Hybrids: Best Of Both Worlds?

what other compensation that
person offered. He said Arbi-
tron received the two diaries
shortly after their February 5
postmarks.

KWAC/See Page 40
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Naftaly

Kelley

Evergreen Resets
KMEL Team

Kelley to VP/GM;
Naftaly named VP

Evergreen CEO Scott Gins-
burg and COO James de Castro
jointly announced two promo-
tions of KMEL/San Francisco
personnel: Director of Sales
Dick Kelley is now the station’s
VP/GM, and PD Keith Naftaly
earns corporate stripes, be-
coming Evergreen's VP/Pro-
gramming. Naftaly will cversee

KMEL/See Fage 40
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Hamlin Appointed
Asylum Sr. VP/GM

Elektra Enter-
tainment Sr. VP/
Sales & Distribu-
tion Kenny Ham-
lin has been ap-
pointed Sr. VP/
GM for Asylum
Records. He will
join the Nash-
ville-based label
in July; the post
has been vacant
since Kyle Leh-
ning was promoted to President
last month.

Bob Krasnow, Chairman of Asy-
lum parent Elektra, commented,

* “Kenny’s talent and expertise will
be missed here at Elektra, but his
contributions to Asylum will prove
to be an invaluable asset to the
whole company’s future.”

Lehning said, “I couldn’t be hap-
pier about the opportunity to work
with Kenny. His experience, genu-
ine enthusiasm, and love of music
offer Asylum the very best possi-
bilities for success."”

Hamlin added, “T'm fortunate to
have worked with Bob Krasnow for

HAMLIN/See Page 42

Hamlin '

Lesourd New VP/
GM At WACD/NY

WRQX/Wash-
ington President/
GM Maureen Le-
sourd will leave
the CapCities/ e,
ABC Hot AC to T
become WQCD/ §&
New York's VP/ g *
GM. She begins
her new duties at
the Tribune NAC
next month (5/2),
succeeding Ray
Gardella, who recently exited.

Lesourd told R&R, “There’s a lot
of emotion involved when you

LESOURD/See Page 42

Lesourd

Boss Jock Takes Walk

s

KRTH/Los Angeles veteran personality Robert W. Morgan (c) was awarded
a star on Hollywood's Walk of Fame last week (4/8). Morgan was the orig-
inal morning man on L.A.’s legendary “30ss Radio,” KHJ. Other former
“Boss” jocks in attendance were (I-r} radic programmer Chuck Blore and
KRTH air personality Johnny Hayes, PD Mike Phillips, and consuitant Bill
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Drake.
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Analysts High On Evergreen Offering

Evergreen Media Corporation’s
first public stock offering should
find smooth sailing on Wall Street,
according to analysts who've ex-
amined the deal.

Evergreen recently filed to sell
up to $64 million in stock to the pub-
lic (R&R 4/2). Evergreen's foray
onto Wall Street follows recent
stock offering successes by Infinity
Broadcasting and Saga Communi-
cations.

“Evergreen is ‘Son of Infinity,””
quipped Paul Kagan Associates
VP/Broadcast Bishop Cheen, who
also noted that the financial mar-
kets tend to like sequels. That’s
particularly true when the original
feature was as successful as Infini-
ty, whose stock has lately been
trading at double last year’s offer-
ing price.

At an anticipated offering price
of $15 per share, Cheen said Ever-
green would be selling its stock for
9% times cash flow — a bit less
than Infinity (about 10 times), but
richer than Saga (nine). Saga is a
much smaller company with all of
its stations in medium markets.

amusing events from R&R’s archives

upwardly mobile

® much more favorable toward
women’s rights (at least
that’s what they said)

® more fashionable

@ much more educated, affluent,

What Sort Of People
Read R&R . . . In 1979

ying in with our 1979 convention, R&R conducted an extensive life-
style survey of our radio and record readership. Fourteen years ago,
compared to the general public, R&R readers were . . .

@ more likely to read
science fiction

® more into cooking

® more into hiking

@ jess into fishing

®less into gardening

While two-thirds of the public thought there was too much sex on TV,
only one-third of our readers agreed. And readers were significantly more
verbal than the public. Considering the amount of communication neces-
sary to our business, let's hope so . . .

Also Celebrating 20 Years Of Excellence:
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But Evergreen, like Infinity, is a
major market radio group.

Cheen said Evergreen’s track
record of growth should make the
stock attractive to investors. He
noted that the company’s revenues
grew from $41 million in 1989 to
$116 million in 1992, and that Wall
Street will be expecting continued
strong growth in revenues and
cash flow. “When [the market]
pays 9% times, it’s looking for
double-digit cash flow growth,”
Cheen said.

One negative Cheen found in the
offering was Evergreen’s state-
ment that first quarter cash flow
would be off for its Chicago and Los
Angeles stations. He said that
could be offset somewhat by
stronger cash flow in Washington
and San Francisco.

Timing Perfect

Star Media Group Managing
Partner Bill Steding also said that
Evergreen has positioned itself for
dramatic growth in both revenues

EVERGREEN/See Page 40

RCA Names Loncao
VP/Album Promo

Dave Loncao
A

has been given

the VP/Album
Rock Promotion
post at RCA Rec-
ords. Loncao,
who had been
John Mellen-
camp’s co-man-
ager, will be bas-

ed in New York
and report to la-

bel Sr. VP/Pro- Loncao
motion Butch Waugh.

Waugh commented, “Dave br-
ings a wide variety of experience
that can only be considered a plus.
Throughout his work in artist man-
agement and label promotion, he
has fine-tuned his knowledge of the
album rock marketplace and our
artists will reap the benefits.”

Loncao told R&R, “[Working
with Mellencamp] gave me a
much better understanding of rec-
ord companies and how they work.
It's a matter of continuing to build
credibility for the rock department
here and taking projects further
than they’ve been taken before.”

Prior to his work with Mellen-

LONCAOQO/See Page 42
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ATLANTA DUOPOLY DETAILS

Contemplating the forthcoming WKHX-AM &
FM and WYAY/Atlanta Country duopoly,
Cap Cities/ABC President/Group Il Norm
Schrutt admits, “It took me two days to wipe
the smile off my face.” Find out why.
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Satellite DAB Applicants
Attacked By Broadcasters

Four applicants for nationwide satellite DAB licenses
came under attack at the FCC by broadcasters fearful of
being driven out of business by new competitors. But the
four were also blasted by original satellite DAB applicant
Satellite CD Radio and, in some cases, by each other.

A group of 19 broadcasters, in-
cluding Shamrock Broadcasting
and Franklin Communications
Partners, said it was premature
for the FCC to do anything other
than dismiss the applications until
the Commission resolves “critical
issues” about the proposed service.
In particular, the broadcasters
said the FCC needs to explore the
“issue of undue concentration of
media ownership raised by the pro-
posed common control of multiple
stations with national reach.”

Contrary to claims by satellite
DAB applicants that they would
provide expanded service to under-
served rural areas, the broad-
casters said the impact would be
just the opposite. “[Small market
stations] likely will be devastated
by new services that are projected
to triple or quadruple the number
of channels available in an area,”
the coalition of licensees told the
FCC.

‘Resist Temptation’

“The Commission should resist
the temptation to let loose new ser-
vice proposals before it considers

the big and future picture,” said
the NAB. The trade group reit-
erated its position that no satellite
DAB applications should be con-
sidered until the FCC charts a
course for terrestrial DAB and de-
cides whether it is in the public in-
terest to devote any spectrum to
satellite service. NAB urged the
Commission to deny all of the ap-
plications.

Satellite CD Radio, which has
said its satellite DAB proposal will
leave spectrum space for up to
three competitors, found reasons to

urge the FCC to deny all four of the
new applications.

It accused American Mobile Ra-
dio Corporation of being a ‘“stalk-
ing horse” for its co-owned sister,
American Mobile Satellite Corpor-
ation. AMSC, which SCDR referred
to as “the insatiable spectrum-
eater,” holds the U.S. monopoly li-
cense to provide mobile satellite
services, primarily mobile tele-
phone service outside cellular mar-
kets.

SCDR charged that the propos-
als by AMRC and Primosphere
L.P. were wasteful in their spec-
trum use. And it claimed that ap-
plications by Sky-Highway Radio
and Digital Satellite Broadcasting
Corp. should be denied because
neither application articulated a
‘““concrete satellite proposal.”
AMRC also got in some licks at
other applicants, claiming there
were technical deficiencies in the
Primosphere and Sky-Highway
proposals.

National Public Radio, which
has been a promoter of satellite
DAB as a way to expand NPR’s
rural coverage, filed a petition to
deny all four applications, citing
“lack of concern” for public radio’s
needs. NPR wants the FCC to set
aside 25% of satellite DAB spec-
trum for public radio.

Westwood One To Market R&R

Westwood One Inc. has announced plans to commence
the marketing of wholly owned subsidiary Radio & Rec-
ords Inc. The move reflects WW1’s continuing efforts to re-
duce debt, strengthen its capital structure, and allow man-
agement to focus on its core network radio business. In-
vestment banking firm Lazard Freres & Co. will coor-
dinate the divestiture process.

“Westwood One intends to use
proceeds generated from the po-
tential sale of R&R to further re-
duce its outstanding debt,” re-

marked Chairman/CEO Norm
Pattiz. “The marketing of R&R
comes on the heels of two other re-
cently announced divestitures

The trade group's support for
C-Quam is based on the technolo-
gy's curent market dominance
over a competing system created
by Long island inventor Leonard
Kahn. Motorola claims some 615
stations are equipped with
C-Quam, while Kahn recently re-
ported that between 150 and 200
stations have installed his gear. And
while many GM venhicles are equip-
ped with C-Quam-compatible
receivers, there are no Kahn
receivers currently on the market.

Last year Congress passed legis-
lation requiring the FCC to set an

NAB Backs C-Quam AM Stereo

NAB has urged the FCC to adopt Motorola’s C-Quam
as the official AM stereo standard.

AM stereo transmission standard
for the U.S., something the agency
has refused to do for over a
decade.

Kahn believes broadcasters
would be better served if the gov-
ernment would bow out and let the
marketplace set a standard. And he
remains optimistic about the out-
come of the standard setting — de-
spite NAB's endorsement of his
rival: “l think the FCC will listen to
the [individual] broadcasters..They
should be listening to them instead
of lobbyists.”

valued at approximately $90 mil-
lion. Our ultimate goals are to al-
low management to better focus on
our core network radio business
and return the company to profita-
bility.”

R&R was founded by Publisher
Bob Wilson in 1973. In addition to
the weekly newspaper, it also has a
growing information services divi-
sion, providing products such as
weekly fax newsletters and cus-
tomized airplay data upon request.

R&R is also expanding into inter-
active real-time information ser-
vices products. The company is in
the rollout stage of the R&R Online
interactive information system
and the R&R AirCheck monitoring
system. The R&R Online system
provides up-to-the-minute music
airplay information and business
news on a real-time basis. R&R
Online will incorporate airplay re-
ports generated from the R&R Air-
Check system, a computerized
self-learning system that has the
capability of tracking all current
and non-current music played on
monitored radio stations. R&R is
committed to continuing the rollout
and completion of its new systems
throughout the selling process.

Once the sale of R&R is com-
pleted, WW1’s remaining sub-
sidiaries will be the Westwood One
Radio Networks, Mutual Broad-
casting System, the Source, NBC
Radio Network, and Talknet.
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Peeking In Partech’s Pocketbook

artech Holdings Corporation is well on its way to

acquiring a string of Southeastern radio stations. But

a recent SEC filing by the pubilicly traded computer
leasing company shows it’s not putting much cash down for
the stations — and even that money is borrowed.

Partech bought WDZD/Shallotte, NC for $260,000 cash and
$202,000 in seller paper and 49% of WKKB (FM CP)/Key Colony Beach,
FL for $20,000, but estimates it will have to spend an additional $150,000
to build that station. It's buying WGMX/Marathon, FL for $20,000 cash and.
$180,000 in seller paper. In addition, Partech said it has a deal pending to
buy an unnamed Tallahassee combo for $50,000 cash and $225,000 in
seller paper.

Partech's SEC filing said it borrowed $625,000 on March 8 to close
the WDZD purchase and fund other operations and acquisitions. To get the
loan from Funder’s Trust 1992-A — identified as a short-term business
lender of which Partech CEO John Rayl is a trustee — Partech incurred
fees and interest totaling $125,000. And if the loan isn't repaid by May 7, a
30-day extension will cost $62,500. Rayl didn't return R&R's calls.

The collateral for the loan is the stock of Partech’s radio group sub-
sidiary, Partech Communications Group. According to the SEC filing: “In
the event the loan is not timely repaid, the lender may foreclose upon the
collateral and the company could potentially lose its ownership interest in
[the subsidiary], which includes all radio stations previously described
herein."”

(For more on Partech’s finances, see Eamings, Page 16.)

Marshall To Ex?l FCC For L.A.

ame-duck FCC Commissioner Sherrie Marshall has
announced plans to step down on April 30. She plans
to open a Los Angeles-based consulting firm.

The commish, whose term officially expired last June, told R&R the
Marshall Company will provide policy guidance and acquisition advice to
cable companies and other firms looking to cash in on new video technolo-
gies. She will also serve as consultant to Ziffren, Brittenham & Branca, an
L.A. entertainment law firm. A Republican appointed by George Bush in
1989, Marshall was never particularly visible on radio issues.

Among those who have been mentioned recently as possible replace-
ments for Marshall: Senate staffer Regina Keeney, Maine television execu-
tive Bruce McGorrill, and Federal Elections Commission official Frances
Hughes Glendening.

Also at the FCC:

® The agency said it is difficult to estimate what impact proposed
stricter RF radiation rules will have on radio stations. But it cites an eight-
year-old EPA study for some ballpark figures.

The report estimated that only 100 to 500 AM stations nationwide and
about 750 FMs would have to take corrective action. However, the FCC
noted that the study didn't take into account all of the RF restrictions in the
new guidelines and didn’t figure the cumulative RF effects where several
stations have their transmitters at a single site.

* The FCC has launched license revocation proceedings against two
dark radio stations: WKLO/Danville, KY and WJHH/Soperton, GA. WKLO
has been silent since 1989 because of financial trouble. WJHH has been
off the air since 1990.

Fairmont’s Portiand AM On The Block

airmont Communications is shopping KMJK (AM)/

Portland, OR following bankruptcy court approval of

a deal to sell its FM sister, KMXI, to Bay-Com for
$3.6 million.

But Frank Osborn, whose Osborn Communications manages Fair-
mont, said no other stations are being put on the market — at least not yet.
Osborn said negotiations with Fairmont's creditors over the company's fate
are "still in flux.” He doesn't expect to see a reorganization plan confirmed
by the Manhattan U.S. Bankruptcy Court until late May.

Deals cut just prior to the NAB convention, but with prices not yet an-
nounced:

* Clear Channel js buying Inner City's KSJL (AM)/San Antonio
(completing a four-station duopoly), with Lee Hague of Hague & Co. as
broker.

* Ray Lamb’s Radio One is acquiring Duke Wright's KFMQ/Lincoin
in a deal brokered by Dick Chapin of Chapin Enterprises.

¢ Michael Cutchail's New West Broadcasting is purchasing Sher-
man Broadcasting’s KKRD/Wichita (FM duopoly), with Elliot Evers of Me-
dia Venture Partners as broker.

* Penn Par Associates is buying WHUN & WLAK/Huntingdon, PA
for an as-yet-undisclosed price. Brokerage honors go to Jack Satterfield.

* Robert F.X. Sillerman and Bruce *‘Cousin Brucie’’ Morrow can
proceed with plans to take Muiti-Market Radio public after settling an EEQ
dispute with the NAACP. They'll pay the civil rights group $8884 for its
legal fees.

—Jack Messmer, Randall Bloomquist

oA
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- Coming Soon From ABC Radio Networks. . .

TOM JOYNER!

A NEw ERA IN MORNING RADIO

Radio's strongest
Urban personality,
Tom Joyner,
goes national
The first and
only syndicared
Urban mcacrning prograin.,
Auvdilable Janucry 1994.

| » Cal Darryl Erown a:
21z-456-5540

Qualitv Programming From

©ABC RADIO NETWORKS



www.americanradiohistory.com

8eRaR Aprit 16,1993

RADIO BUSINESS

TRANSACTIONS

Bay-Com Bags KMXI/Portland
In $3.6 Million Chapter 11 Deal

Corpus Christi attracts buyers: KYRS combo to Ranger for $3.1 million;

KOTX to SHP for $818,000
WACV/Montgomery

KMXI/Lake Oswego

(Portland), OR

PRICE: $3,625,000

TERMS: Asset sale pursuant to an or-
der of the U.S. Bankruptcy Court for
the Southern District of New York
BUYER: Bay-Com Partners, headed
by Jack McSorley. It owns KSJX &
KSJO/San Jose. Phone (408)
453-5400

SELLER: Fairmont Communications
Corporation, a debtor-in-possession
headed by President/COO Mark Hub-
bard. It also owns KMJK/Portland,
KIOl/San Francisco, WMTG & WNIC/
Detroit, WLAC-AM & FM/Nashville,
and KKOB-AM & FM/Albuquerque.
Phone: (513) 421-6726
FREQUENCY: 106.7 MHz

POWER: 94kw at 879 feet

FORMAT: AC

| nnouncing the formation of

e

FORCE

8 3

the market to purchase or to sell,
Force Communications & Consultants

PRICE: $125,000

TERMS: Asset sale for $100,000 cash
at closing with the payment to be plac-
ed into escrow if liens by Gary Acker
are not satisfied prior to closing. An ad-
ditional payment of $25,000 is due
two years after closing, with 8% inter-
est to be paid annually. The buyer is
programming this station under an
LMA.

BUYER: Montgomery Broadcast
Properties Ltd., whose general partner
is Stroh Communications Corp., own-
ed by Allan Stroh of Montgomery.
Limited partners are B. Stephen
Schloss, June Collier, Carl Barranco,
Johnnie Knight, and Allan Stroh of
Montgomery. Montgomery Broadcast
Properties owns WLNE/Montgomery.
Stroh Communications also controls
WSSY/Talladega, AL. Collier is a lim-

ited partner in WDBB-TV/Tuscaloosa,
AL. Phone: (205) 244-0961 .
SELLER: Meyer-Baldridge Radio Inc.,
owned by Kenneth Meyer and George
Baldridge. They own KATP/Amarillo;
KBOA & KTMO/Kennett, MO; KFAL &
KKCA/Fulton, MO; KCFM/Lexington,
MO; and KTXR/Springfield, MO.
Phone: (417) 862-3990
FREQUENCY: 1170 kHz

POWER: 10kw day/1kw night
FORMAT: AC
S g
3;@ % jgel w 1
WKKB (FM CP)/Key Colony
Beach

PRICE: $20,000 for 49%

TERMS: Stock sale for cash. An an-
nouncement by the buyer states that it
expects to invest another $150,000 to
construct the station.

BUYER: Partech Communications

Group Inc., a wholly owned subsidiary
of publicly traded Partech Holdings

Radio
TV

TRANSACTIONS AT A GLANCE

1993 Deals To Date:

$783,880,718
(Last Year: $351,722,154)

Total Stations Traded This Year: . ... . . 382
{Last Year: 337)
............ $9,702,000
(Last Year: $8,539,077)
Total Stations Traded This Week:. . .. . .. . 17
{Last Year: 25)

This Week's Action:

® Deal Of The Week:
OKMXI/Lake Oswego(Portland),OR
$3,625,000

® WACV/Montgomery $125,000

® WKKB (FM CP)/Key Colony Beach, FL. $20,000 for 49%
® WAUC/Wauchula, FL $50,000

® WYPI (FM CP)VLagrange, IN $26,000

® KSEK/Pittsburg, KS (Joplin, MO) $140,000

® WBEY (FM CP)iCalifornia, MD $65,000 for 27.82%

® WETT & WWTR/Ocean Cty, MD-Bethany Beach, DE $500,000
® WAKK & WAKHIMcComb, MS $600,000

® FM CP/Northumberland, PA $165,000

© WONO/Walterboro, SC $220,000

® KRYS-AM & FM/Corpus Christi $3.1 miltion

® KOTX/Portland (Corpus Christ), TX $818,000

® KFBC/Cheyenne $248,000

Corp., headed by President/CEQ John SELLER: Ted L. Hite Sr. of Wauchula,

. . . a broadcast brokerage partnership.
Combining the outstanding talents of
John L. Pierce, Harold W. Gore and
John E. Lauer. These creative and uni-
fied forces, offer over 100 combined
years of broadcast experience, dedica-
tion, and efficiency. Whether you are in

Cable
Sales & Appraisals

CoOMMUNICATIONS & CONSULTANTS

Rayl. It owns WDZD/Shallotte, NC and
is buying WGMX/Marathon, FL.
Phone: (614) 538-0660

SELLER: Richard L. Silva
FREQUENCY: 105.5 MHz

POWER: Bkw at 226 feet
COMMENT: The announcement states
that this station will upgrade to 50kw.

WAUC/Wauchula

PRICE: $50,000

TERMS: Asset sale for $10,000 cash
and a promissory note for $40,000 at
8% interest. The note is payable in 16
equal payments over two years, with
no payments in the months of June, Ju-
ly, August, and September of each
year.

BUYER: Marlene Ayala of Inmokalee,
FL. Phone: (813) 657-3011

FL. He aiso owns W2ZS/Zolfo
Springs, FL. Phone: (813) 773-5008
FREQUENCY: 1310 kHz

POWER: 5kw daytimer

FORMAT: Spanish

COMMENT: This station sold for
$330,000 in 1983.

s

.
§ D=

i
WYPI (FM CP)/Lagrange
PRICE: $26,000

TERMS: Asset sale for cash
BUYER: Lake Cities Broadcasting
Corporation, owned by Thomas An-
drews, Garrett Osborn, William Ker-
ner Jr., and Carter and Sandra Snider
of Angola, IN; David Czurak of North
Continued on Page 10

Lok

——

can make it happen.

Put FCC to work for you.

John L. Pierce
(606) 344-8881

580 Centre View Boulevard
Crestview Hills, Kentucky
41017

John E. Lauer
(404) 841-6487
3343 Peachtree Road
Suite 200

Atlanta, Georgia 30326

L

Harold W. Gore

(404) 528-1421

200 North Cobb Parkway
Suite 114

Marietta, Georgia 30062

T
A

WWW.americantadiohistorv-com

At NAB/Las Vegas.
Contact via Las Vegas Hilton
or call for appointment.

BARRY
SKIDELSKY

Aftorney at Law

655 Madison Ave, 19th Floor
New York, NY 10021
(212) 832-4800

The Industry’s Lawyer.
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Unfair

Competitive

StarCruiser™

Now

Appearing
In...

Agana, Guam

Atlanta
Austin
Birmingham
Boston
Chicago
Cincinnati
Cleveland
Columbus
Dallas

Des Moines
Detroit
Elko

Fort Wayne
Hartford
Houston

Kitchener, Ontario
Los Angeles
Miami
Minneapolis
New York
Norfolk
Philadelphia
Phoenix
Providence
Raleigh
Sacramento

San Diego

San Francisco
San Juan

Seattle

St. Louis
Washington, DC.

—feemaa-auctaaar o cial oo, oooa

Advantage.

oGruse™®

In radio, where innovation is the difference between
winning and losing, StarCruiser is visibly creating an
unfair advantage for more than 30 stations in some of the
most competitive markets in North America.

Turn-key from Broadcast Products, Inc. Broadcast ready.
Easy to drive. Programmable double-bright LED moving
message signs, instantly changeable at the touch of a
keyboard from inside the StarCruiser. Front wheel drive
with custom-designed body and chassis from the frame
up. And much more. Dimensions: 18'6" long x 6’6" wide
x 85" high.

Gain an unfair advantage before your competition does,
starting with this phone call... 800-433-8460.

BROADCAST
PRODUCTS

i NC ATED

P.O. Box 2500
421 South Second Street
Elkhart, IN 46515 USA

219/293-4700
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

Muskegon, MI; and Jack Maciejewski
of Muskegon. They own WLKWAR-
gola, and WLZZ/Montpelier, OH.
Phone: (219) 665-9554

SELLER: Northern Indiana Broad-
casters Inc.,, headed by President
Lynn Bradley. it owns WKAM &
WZOW/Goshen, IN. Phone: (219)
533-1514

FREQUENCY: 105.5 MHz

POWER: 3kw at 328 feet

ey - R

£ R e

KSEK/Pittsburg (Joplin, MO)
PRICE: $140,000

TERMS: Asset sale for cash

BUYER: KCBR-AM L.P., whose gener-
al partner is Greystone Broadcasting
Inc., owned by William and Susan
Johnson of Kansas City, MO. The
partnership owns KHNN/Kansas City,
KS. Phone: (913) 342-1600
SELLER: Freeman Broadcasting Inc.,
headed by President Rob Freeman.
Phone: (3186) 232-1340
FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: AC (The buyer plans a si-
mulcast of KEHHNN's CNN Headline
News format.)

COMMENT: The buyer has applied for
an experimental synchronous transmit-
ter at Amoret, MO on 1340 kHz, the

same frequency as KHNN and KSEK.
This would produce a coverage area
stretching from Kansas City to Joplin.

.mu(

WBEY (FM CP)/California
PRICE: $65,000 for 27.82%
TERMS: Stock sales for cash. The ap-
plicant states that its cash expenses to
date are $234,902.

BUYER: Ted Tate of Lusby, MD; John
and Marilyn Baggett of Leonardtown,
MD; Robert Clark of Hollywood, MD;
George Sparling and Ronald Pickett
of Mechanicsville, MD; Michael Powell
of Waldorf, MD; and John Parlett of
Charlotte Hall, MD, acquiring 27.82%
of Tidewater Broadcasting Co. Inc.
They have also agreed to lend the
company a total of $19,500 under the
terms of their stock subscription agree-
ment. Powell has an interest in
WQMR/Federalsburg, MD.

SELLER: Richard Myers of Hollywood,
reducing his ownership interest from
100% to 72.18%.

FREQUENCY: 102.9 MHz

POWER: 6kw at 328 feet

WETT & WWTR/Ocean City,
MD-Bethany Beach, DE

PRICE: $500,000

TERMS: Duopoly deal; asset sale for
cash pursuant to an order of the Dela-
ware Court of Chancery.

March, 1993

BUYER: Benchmark Communica-
tions, headed by general partners
Bruce Spector and Joseph Mathias.
They are buying WKHI/Ocean City for
$2.2 million and own a number of other
stations. Phone: {410) 385-5249
SELLER: Attorney Roger Akin of Wilm-
ington and Banking Services Corp. of
Baltimore, co-receivers of KAT Broad-
casting Corp., formerly owned by El-
lek Seymour. The broadcast opera-
tions of Banking Services are managed
by George Hankins. KAT also owns
WDSC & WZNS/Dillon, SC; WFLB/
Fayetteville, NC; WHCC & WQNS/
Waynesville, NC (sale pending); and
recently sold WSVS-AM & FM/Rich-
mond.

FREQUENCY: 1590 kHz; 95.9 MHz
POWER: 1kw day/500 watts night;
Bkw at 328 feet

FORMAT: Sports/Talk; AOR
BROKER: Tony Rizzo of Blackburn &
Company

COMMENT: This FM has a CP to in-
crease power to 25kw.

WAKK & WAKH/McComb
PRICE: $600,000

TERMS: Duopoly deal; asset sale for
$500,000 cash. The buyer is also as-
suming a $100,000 obligation of the
seller to HWH Corporation. This sale is
contingent .on AM South Bank pro-

$32,000,000

SENIOR CREDIT FACILIT

has been arranged for

PAXxSoN ENTERPRISES, INC.

Lowell W. ""Bud’’ Paxson, President

with

BANQUE PARIBAS

Agent
d

THE DAIWA BANK, LIMITED

The undersigned represented the borrower in this transaction

€

COMMUNICATIONS

EQUITY

ASSOCIATES

101 East Kennedy Blvd. Ste. 3300, Tampa, FL 33602 (813)222-8844
TAMPA ® NEW YORK @ PHILADELPHIA @ LONDON @ MUNICH® PRAGUE

This notice appears as a matter of record only.

CEA is a member of the National Association of Securities Dealers, Inc.
and its professional associates are registered with the NASD. Member SIPC.

WWW..americanktadiehisterscom

viding a loan to the buyer in the amount
of $450,000.

BUYER: San-Dow Broadcasting Inc.,
owned by J. Morgan Dowdy of Gulf-
port, MS; Henry Sanders of McComb
MS; and C. Wayne Dowdy of Summit,
MS. They own WAPF & WXLT/
McComb, MS-Kentwood, LA. Both
Dowdys have interests in a number of
other stations. Phone: (601)
832-5111

SELLER: Fortune Media Inc., repre-
sented by VP Rish Wood. It is owned
by Ray Noojin, James Thompson Jr.,
John Haley, D. Leon Ashford, and
Thomas Thornton of Bimingham.
They also own KACY & KSMB/Latay-
ette, LA.

FREQUENCY: 1140 kHz; 105.7 MHz
POWER: 1kw daytimer; 100kw at 490
feet

FORMAT: Country

COMMENT: This combo sold for $1
million in 1986.

PRICE: $165,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Sunbury Broadcasting Cor-
poration, owned by Roger and Lois
Haddon of Northumberland, and Dr.
Harry Haddon Jr. of Chambersburg,
PA. They own WKOK & WQKX/Sun-
bury, PA. Phone: (717) 286-5838
SELLER: William P. Zurick of
Shamokin, PA. Phone: (717) 644-
0403

FREQUENCY: 107.3 MHz

POWER: 550 watts at 682 feet
COMMENT: The buyer states that the
county-by-county Arbitron data for the
duopoly market created by FM CP-
WKOK & WQKX produces a combined
share of 14.08.

il e AR

WONO/Walterboro

PRICE: $220,000

TERMS: Asset sale for $130,000 and
a 10-year promissory note for
$90,000 at 8% interest.

BUYER: Greene Communication of
$.C. Inc., owned by Daniel Greene Jr.
He owns WWIT/Canton, NC. Phone:
(706) 543-6235

SELLER: TBJ Broadcasting Partner-

ship, headed by general partner Terry
O’Quinn. Phone: (803) 549-1543
FREQUENCY: 93.7 MHz

POWER: 6kw at 328 feet

FORMAT: Country

BROKER: Gordon Rice of Gordon
Rice Associates/MLN

9 e T
2 ) 1
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KRYS-AM & FM/

Corpus Christi

PRICE: $3.1 million

TERMS: Asset sale for $3 million cash
and a promissory note for $100,000.
BUYER: Ranger Communications
Company, whose general partners are
Richard Hull Jr., Edward Rose lil,
Harry Cruthcer Il as trustee for the
Hull Family Trusts, and Marshall
Payne of Dallas. Rose is a director of
companies — owned by former U.S.
First Lady Lady Bird Johnson and
other Johnson family members —
which own KLBJ-AM & FM/Austin;
29% of KWTX-AM, FM & TV/Waco;
29% of KBTX-TV/Bryan, TX; and are
buying KMXX/Killeen-Austin. Richard
Hull Jr.’s father, Richard Hull, is also a
director of the Johnson companies.
The application states that Ranger
Communications may be changed from
its general partnership structure to a
corporate structure and that Richard
Hull may be a party to the new entity.
Phone: (214) 954-1888

SELLER: Corpus Christi Media Part-
ners L.P., represented by general part-
ner JPP Broadcasting Inc. VP B.
Dwight Perry. Phone: (512) 289-
0111

FREQUENCY: 1360 kHz; 99.1 MHz
POWER: 1kw; 100kw at 1049 feet
FORMAT: Country

BROKER: Dick Chapin of Chapin En-
terprises

KOTX/Portland

(Corpus Christi)

PRICE: $818,000

TERMS: Asset sale for $50,000 cash
and a balloon payment of $500,000
on the fourth anniversary of closing. An
additional $268,000 is due under a
noncompete and consulting agreement
with seller Donald Donovan in pay-
ments of $5250 monthly for 12 mon-
ths, $5000 monthly for the next 36
months, and $25,000 on April 13,

Continued on Page 42

Lauren A. Colby, Esq.

COMMUNICATIONS ATTORNEY

10 East 4th Street
Frederick, Maryland 21701

SPECIAL ATTENTION
TO DIFFICULT CASES

- TELEPHONE: 301-663-1086
FAX: 301-695-8734
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(SAVIFLE PRIZE POSTER)

We need an exclusive host
for the NBC/CHEERS “Last
Call” promotion, and your
station could be chosen to
give away special edition
CHEERS merchandise,
including limited edition
CHEERS Barstools!

The final CHEERS episode
promises to be one of the
highest-rated events ever,
and you can be part of the
excitement by hosting your
market’s official Last Call
party and on-air contests.
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Hurry — this is the year’s
hottest event — bar none!

This exclusive

For more information,

g;‘;’i';::;&“i:lstag‘:; Greensboro/Salem Philadelphia

Harrisburg Phoenix H = T
markets tgstar Airiilah Call Stacie Seifrit at
Atlanta Houston Portland
Baltimore Indianapolis Providence
Boston Kansas City Raleigh
Buffalo Los Angeles Sacramento
Charlotte Louisville St. Louis
Chicago Memphis Salt Lake City
Cincinnsti Miami San Antonio
Cleveland Milwaukee San Diego "

Minneapolis San Francisco ]

Columbus Nashville Santa Fe )
Dallas New Orleans Seattle '
MARKETING
Detroit Norfolk Washington D.C. _
Grand Rapids Oklahoma City West Palm Beach _
Greenville Orlando Wilkes Barre-Scranton 3 ] 0 . 553 . 4330

WAWWAALamericanradiohistorv.com
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NEWSBREAKERS

Wood To Program
WCTS/Minneapolis

Former WNSS R
& WEZG/Syra-
cuse VP/GM Bob
Wood has been
appointed PD of
Colfax Communi-
cations’ WCTS/
Minneapolis.

Colfax, which
also owns Twin
Cities Gold FM
KQQL, purchas-
ed (currently
dark) WCTS in February from
Central Baptist Theologic Semin-
ary. Wood declined comment on
when WCTS would return to the air
and its future format plans.

VP/GM Kevin McCarthy noted,
“Bob Wood is a very bright man
with a diverse broadcasting back-
ground. His work in CHR, Hot AC,
and consulting gives him the abil-
ity to tap into and utilize a very
broad knowledge base.”

Wood added, “It took quite a
force to move my focus from the
GM’s chair. Colfax is building a
group of out-of-the-box collabor-
ators; I'm thrilled to join them.”

Prior to joining the Syracuse
combo, Wood programmed
KFMK/Houston, was VP/Pro-
gramming for WBEN/Buffalo, and
presided over his own consultancy.

Wood

Wicked Pic

Reprise artist Chris Isaak struck a
pose with MTV VJ Kennedy at the
recent NARM convention in Orlan-
do.

VP/A&R Bob Skoro.

America’s Platinum Kids

T - PR, i
. -9 4
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Mercury execs presented Ugly Kid Joe with platinum plaques for their
debut LP, “America’s Least Wanted.” Displaying the awards are (I-r) band

members Whitfield Crane, Dave Fortman, and Cordell Crockett, label Presi-
dent Ed Eckstine, UKJ's Mark Davis and Klaus Eichstadt, and Mercury Sr.

Columbia Scores The Bucket

Composer/quitarist Buckethead (c) has signed with Columbia Records.
Completing the pact are (I-r) Columbia’s Steve Berkowitz and VP/GM Fred
Ehrlich, recording act Material’s Steve Sapporta, and label President Don
lenner and Sr. VP/A&R David Kahne.

Mason New PD At WFMS/Indianapolis

Kevin Mason, most recently PD/
morning personality at AC WRXZ/
Bloomington, IL, is the new PD at
Susquehanna Country WFMS/Indi-
anapolis. He succeeds Charlie Mor-
gan, who became Marketing & Op-
erations Manager for WFMS and
WGGR in February when Susque-
hanna LMA’d the latter.

Morgan commented, ‘“Kevin's
strong Country background, pro-
motional philosophies, and intensi-
ty will make him an important part
of WFMS’s continued success.
Kevin has all the tools necessary to
strengthen our position as the No. 1

station in Indianapolis.”

Mason told R&R, “WFMS has a
great heritage and staff. Working
with Charlie will be a great experi-
ence. I hope to complement what
he brings to the table to achieve
even greater success. We're No. 1
in Indianapolis, but not the No. 1
Country station in the nation . . .
yet.”

Mason spent two years in Bloom-
ington. He previously worked at
Country outlets WCMS/Norfolk,
WLVK/Charlotte, and WBHP/
Huntsville.

-

WLTI/Detroit Name

s Cyburt GSM

Former WLLZ/Detroit National Sales Manager Marcy Cyburt has mov-
ed to crosstown WLTI as GSM. She succeeds the exiting John Comenos
at the Viacom AC, which presently has seven AEs and is set to add two

more.

According to VP/GM George Kenyon, "“The addition of Marcy to our
team is an extremely positive move. She’s well-respected in the advertising
community and brings nine years of radio sales and management experi-

ence to her new position.”

Cyburt had been with WLLZ since 1986 and previously worked in the

market as an AE for WNIC.

Powell Eisenstadt GSM At Kids Station

Nancy Powell Eisenstadt has been named the new General Sales
Manager at KPLS (Radio Aahs)/Orange (Anaheim).

Station VP/GM Danny Villanueva commented, “Nancy brings a great
deal of knowledge and enthusiasm to this new format.’

She joins the Children’s Satellite Network affiliate after 12 years at
the Interep Radio Store, most recently as an account executive at D&R

Radio.

Rivers Leaves WMZQ/Washington,
Surfaces At WQYK-AM & FM/Tampa

Tom Rivers ac-
cepted the newly
created OM posi-
tion at WQYK-AM
& FM/Tampa
Monday (4/12),
just three days

after resigning as -
WMZQ/Washing-

ton’s PD/mor-

ning man. Riv- P
ers, who was :
WQYK’s PD be- Rivers

fore joining WMZQ last July, cited
“personal reasons” for his return
to Florida.

WQYK GM Jay Miller told R&R,
“It’s a pleasure having Tom back
at Infinity. He knows the market
extremely well, has hundreds of
friends here, and will be of great
benefit to WQYK.” Miller added

that though Rivers will not be on
the air fulltime, he will be on the
air in some capacity. Beecher Mar-
tin remains as the stations’ PD.,

Rivers commented, “I made a
lot of friends in DC and I'll miss
them. I'm excited about the chance
to work with [Infinity President/
CEO] Mel Karmazin and Jay.
Once I decided to move back and
talked to Jay, I figured the oppor-
tunity to [return to WQYK] was a
once in a lifetime chance and
Jjumped at it. My job is to help pro-
tect the franchise.”

Rivers’s last day at WMZQ is
Friday (4/16). Prior to Rivers’s
earlier five-year stint at 'QYK, he
was an air personality at crosstown
CHR WKRL and APD/MD at
Country WKJN/Baton Rouge.

A GREAT PROMOTIONAL GIVE-AWAY!

Roll-A Sign™ disposable plastic banners are a cost-effec-
tive way to promote your radio station. Each banner is

printed on high quality, sunstabilized, 4 or 6 mil plastic
film from 3 inches to 36 inches in width. We can print
up to four colors of ink per banner. Depending on the
configuration of your logo, you can get either 330 or 169
banners on a 1000" roll. It’s easy to use... just roll off the
desired length and cut!

Indoors or outdoors, Roll-A-Sign gets your message
across and is ideal to give away at concerts and other
public events. Fax us your station's logo along with the
specifics on color separations, and we will give you a free
quote. If you have any questions regarding quantities,
sizes, tmprints, and/or colors available, please call us.

1-800-231-2417

or call collect 713-484-6892
Roll A Sign™ * Reef Industries, Inc. » P.O. Box 750245 » Houston, Texas 77275-0245 » Fax 713-947-2053

WAAW-akaeticaklkacieohister~com
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Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research,
one of America’s top two research companies.

Most researchers generate piles of
paper, offer no recommendations and leave
the real work up to you. Enter Coleman
Research. One of the two top radio
research companies in the business. Top-
notch researchers, yes. But also successful
radio marketers. Strategic thinkers who
create a powerful position for your station
and drive it home.

Coleman’s step-by-step programming

and marketing plans have worked for
more than 100 top stations — all of them
winners. Stations like Power 106 Los
Angeles, Mix 106.5 Baltimore, WGCI
Chicago and KBLX San Francisco.

Give us a call today at 919-571-0000.
And watch the market notice a startling
new trend. Yours.

COLEMAN RESFARCH

Box 13829 Research Triangle Park, NC 27709 (919) 571 -0000

\WWWWamericanradiohistorv.com
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NEWSBREAKERS

| tions at WWVA &

I pany

EARNINGS

sborn Communications
OCorp. (NASDAQ: OSBN)
reported a net loss of $4.5

million (65 cents per share) for
1992, compared to a net loss of
$8.3 million ($1.19 per share) for
1991, Net revenues were $26.9
million, up 8% from $24.9 million
the previous year. Operating cash
flow was $5.0 million, up 44% from
$3.5 million ‘I
Increased rev-
enues were at- //
tributed in part to i
improved opera-

WOVK/Wheel-
ing. The com-
reported
operating losses
for WAZU/Dayton and WFXK/Ra-
leigh, but said that should not be
the case in 1993 because both sta-
tions are now in LMAs.

Osborn’s annual report revealed
that the company has agreed to sell
a $2 milion note (which had been
for five years at 10% interest) back
to Keymarket of NEPA for $1.4 mil-
lion as part of Keymarket's financial
restructuring. Osborn received the
note when it sold a Wilkes-Barre
combo to Keymarket for $12 million
in 1989.

In addition to those named above,
Osborn’'s radio properties are
WBYB/Jacksonville, WNDR &
WNTQ/Syracuse, and WTJS &
WTNV/Jackson, TN. It also owns
25% of Fairmont Communica-
tions Corp., which owns nine sta-
tions and is in Chapter 11 reorgani-
zation. Osborn also owns TV pro-
perties, a hospital cabie TV service,
Capitol Music Hall in Wheeling,
and Muzak franchises.

atz Corporation (bonds) re-
Kported a net loss of $2.0

million for 1992, compared
to a net profit of $1.7 million for
1991. Preferred stock dividends
were $9.6 milion, compared to
$8.6 million in 1991, leaving a net

loss attributable to common shares
of $11.6 million ($7.63 per share)
for 1992, compared to a loss of
$7.0 million ($4.69 per share) for
1991 (The preferred stock was re-
tired in conjunction with a $100 mil-
lion public bond offering in Decem-
ber. The common stock is not
publicly traded.

Operating revenues for 1992
were $146.0 million, up 24.3%
from $117.5 milion. Operating in-
come was $18.5 miltion, up 17.4%
from $15.7 million

Katz Corporation owns Katz
Communications, a national radio
and TV rep firm whose Katz Radio
Group includes Banner Radio,
Christal Radio, Eastman Radio,
and Katz Radio.

artech Holdings Corpora-
Ption (NASDAQ Small Cap:

APHC) reported a net loss of
$143,000 (five cents per share)
for its fiscal third quarter ended Jan-
uary 31, compared to a loss of
$1.2 million (96 cents per share)
for the same period a year ago.
Total revenues were $12.0 million,
down from $21.6 million. (The peri-
od did not include any broadcast
revenues, since Partech acquired
its first station in March. Its primary
business has been computer leas-
ing.)

Partech owns WDZD/Shallotte,
NC; 49% of WKKB (FM CP)/Key
Colony Beach, FL; and has deals
pending to buy three other stations.

estwood One Inc. (NAS-
DAQ: WONE) reported a
net loss of $9.2 million

(61 cents per share) for its fiscal
first quarter ended February 28,
compared to a loss of $7.2 million
(49 cents per share) for the same
period a year ago. Revenues were
$20.4 milion, down from $23.4
million.

WW1 has deals pending to sell
WYNY/New York and KQLZ/Los
Angeles. In addition, it has an-

Osborn, Katz, Partech, WW1, CBS, Westinghouse

nounced its intention to sell R&R
(see Page 6). Considering those as
discontinued operations, the com-
pany reported a first quarter loss
from continuing operations of $5.4
million (36 cents per share), com-
pared to a loss of $5.1 million {35
cents per share) for the same oper-
ations a year earlier

WW1's continuing operations are
Mutual Broadcasting System,
NBC Radio Network, Talknet, the
Source, and Westwood One Radio
Networks.

estinghouse Electric
Corp. (NYSE: WX) re-
ported first quarter earn-

ings of $64 milion (15 cents per
share), compared to a loss of $246
million a year earlier. Revenues for
the first quarter were $1.86 billion
up slightly from $1.85 billion.

The company attributed its im-
proved eamings to gains in its
broadcasting and power systems
units. Westinghouse's Group W
Radio operation consists of 17 sta-
tions in 11 major markets, including
WINS & WNEW/New York, KFWB
& KTWV/Los Angeles, and
WMAQ/Chicago.

BS Inc. (NYSE: CBS) re-

ported first quarter earnings

of $54.2 million ($3.50 per
share), compared to a loss of $64
million a year ago. Revenues were
$878.9 milion, off 19% from
$1.08 billion a year ago (which had
included Winter Olympics and Su-
per Bowl TV revenues).

The company said radio profits in-
creased, primarily because of sales
gains by its FM stations and cost
controls instituted throughout the
radio group.

CBS's radio group consists of 21
stations in 13 markets, including
WCBS-AM & FM/New York, KNX &
KCBS/Los Angeles, and WBBM-
AM & FM/Chicago. It also consists
of CBS Radio Networks and CBS
Radio Representatives.

ABC Buys Piece
Of UK Distributor

ABC Radio Networks has in-
vested in Satellite Media Services,
a London-based program distribu-
tor that provides programming to
virtually all of England’s commer-
s - cial radio stations. This is the first
i S Tt venture for ABC’s overseas unit,
ABC Radio International.

“We're delighted to become
partnered with some of the most
successful radio companies in the

" PUT SOME BITE INTO
YOUR RADIO SHOW!

The Humane Society of the
United States, the nation’s larg-
est animal-protection organ-
ization, presents its actuality
line, Animal “Bites”,
sixty-second sound-bites on
animat topics that will amuse
and astound your listeners.
The bites change weekly and
are suitable for all formats.

-

United Kingdom and Europe, in a Call
business that we understand and
one that is very well-managed,” | 1-800-HUMANE-1

remarked ABC Radio Networks
Exec. VP Bart Catalane. “The UK
radio market is poised for signifi-
cant growth and we want ABC to
be a part of it.”

(1-800-486-2631)

In Washington, D.C
call 301-258-3074

The Humane Society of the United States

i Satellite Media Services is own- 2100 L Street NW P =
{ ed by a consortium of commercial Washington, DC 20037
] 202-452-1100

ABC/See Page 42
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WE WANTED T0 THANK ALL OUR CLIENTS
FOR MAKING US THE WORLD'S FASTEST GROWING
MUSIC SCHEDULING SYSTEM.

It's easy to see Wl’ly MusicSCAN is beating the pants off everyhody else at a record pace.

MusicSCAN has options nobody else has. With our flexible coding restrictions, unique innova-

tions in the log editor and easy-to-establish scheduling rules that work, MusicSCAN is today’s

smart choice for music scheduling

W Music Scheduling with an Edge

205-987-7456
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NEWSBREAKERS

Neben

Drath

Priority Opens
New Division

Priority Records has formed a
new division that will concentrate
on the development of rock and al-
ternative acts. Priority Exec. VP
Stephen Drath and Divisional VP/
GM Jeff Neben will spearhead the
new effort.

“Our focus will be on develop-
ment,” Drath said. “Priority is
committing extensive resources to
the new division, and we plan to
use those resources to present im-
portant new music to a wide au-
dience.”

“Priority built its reputation be-
lieving in artists and utilizing inno-
vative marketing techniques,”

PRIORITY/See Page 42

BMG’s Giant Agreement

BMG International President/CEQ Rudi Gassner (r} and Giant co-owner/
CEO Irving Azoff have announced a new international agreement wherein

BMG will license and distribute Giant product outside of North America.

BMG also announced that Gassner had signed a new multiyear contract
with the company.

LETTERS

Sinton Missing The Facts?

Dear R&R:

In response to Jon Sinton’s AOR
column (R&R 4/9):

While much of what was stated in
your article regarding album radio’s
future is very true, you forgot to
check one source: the fatest Seat-

_ tle Arbitron book. There are six,

not five, AORs in Seattle — KZOK-
FM, KISW, KXRX, KMTT, KNDD,
and KZOK (AM).

According to the article, your cli-

25-49 adufts, and 25-54 men.
KXRX also beats KISW in most of
the other aduit demos.

Jon, your client does a good job
serving the low end. But in Seattle,
the “Search For No. 1 25-54 Male
Status” (as you put #t) has been
found — aiong with the other most
desirable demos — by the devil, the
unthinkable: a Classic Rock station.

—Dave Richards
PD, KZOK-FM/Seattie

and the

Brooklyn Bridge?

What’s More New York Than ...

Bagels, Broadway

The answer could only come
from the very middle of
Manhattan. it's Loews New
York Hotel. Completely new,
classically New York ...
including the comfortable
Lexington Avenue Grill.
Come experience it all soon.

LOEWS NEW YORK HOTEL

569 Lexington Ave at East 51st St, New York, NY 10022 ¢ 212-752-7000
For reservations call your travel expert or 1-800-23-LOEWS

ent (KISW) leads the AOR race. A
closer inspection of the fall book
would show that the only No. 1
demo cells KISW owns in the AOR
arena are 18-34 men, 12-24 men,

R&R welcomes your com-
ments on a variety of topics.
Write to us at 1930 Century
Park West, Los Angeles, CA

and teens. Congratulations! 90067 or fax to (310)
For the record, KZOK-FM is the 203-9763.
No. 1 rocker with 25-54 aduits,
Greenberg Joins Frequent

Filer Smiles

Liberty Staff

Industry vet
Bruce Greenberg
has joined Nash-
ville-based Liber-
ty Records as
Special Assistant
to the President.

“I'm  very
pleased to have
an old friend and
colleague joining |
my staff,” de-
clared label
President Jimmy Bowen, “I first
worked with Bruce at MGM in Los
Angeles and have always re-
spected his grasp of the industry.
He’ll be a big asset to us.”

Greenberg most recently oper-
ated a marketing and sales con-
sulting firm in Cherry Hill, NJ. He
previously spent seven years as
Regional Promotion and Market-
ing Director at Motown, was
VP/GM for WMOT, a production
company that specialized in R&B
acts distributed by Atlantic, and
was VP of Pye Records. He also
worked in the promotion depart-
ments of Liberty/UA and MGM.

-
A Healthy
Relationship . . .

Greenberg

WAJR/Morgantown, WV's Chris
Slemp poses with the $100 check
he won from ABC Radio Networks’
NewsWire “Frequent Filer” pro-
gram. The monthly award is given
to subscribers who contribute the
most stories to their state
News Wire services.

=,

Your station and Health NewsFeed!

Rely on Health NewsFeed to provide your listeners
with the latest health and medical information. Our free
one-minute reports are available via Satcom C5, Asso-
ciated Press audio and telephone. More than 250 sta-
tions have made a healthy choice . . . you can, too! For
details, call 410-955-2849,

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS

\_ . J
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JOIN WESTWOOD ONE AS

MUSIC TELEVISION®

PRESENTS

~jolo|
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AN INTIMATE |

\ AN

ACOUST[C PERFDRMANCE

N m— A

FEATURES HITS Ll’E

A\ - v
“ST‘AY\WITH ME " k \“

“MAGGIE MAY?”

e ' W
-5 LY

“HAVE TOLO YOU LATELY’

L‘-

“TONIGHT'S THE NluHT

“HWHANDBAGS AND GLAD RAGS"”

T |

“EVERY PICTURE TELLS A STORY”

L WLEENE

«“REASON TO BELIEVE” AND MORE. - STi2re. v Lo GO EE T NN
> , 1 CONTACT YCUR

FE RN

WORLD PREMIERE OF THIS
- -

WESTwWOOD ONE

REPRESENTATIVE

-
EXCLUS|VE SIMULCAST
: TODAY. CALL

WEDNESDAY, MAV 5_‘$ = 5 -t (370) 204-5000 OR
AT 10PM (ET/PT

% WESTWOOD ONE RADIO NETWORKS ¥ Labatt's Blue
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NEWSBREAKERS.

Radio

©® JESSICA ETTIN-
GER segues to all-
News WBBR/New
York as Director/
Marketing & Crea-
tive Services. She
most recently was
an air personality at
crosstown WLTW
as well as Manager/
Network Program
ming for Capital .
Cities/ABC’s six ra-
dio networks.

Ettinger

® GAIL RUWE assumes Sales Man-
ager duties at WDEA & WWMJ/Ells-
worth, ME. Her experience includes
10 years in media buying and radio
sales positions.

Records

Lewow

© DEBORAH LEWOW and DUKE
DuBOIS have been elevated from Di-
rectors to Sr. Directors in GRP Rec-
ords’ NAC and Jazz Promotion Depart-
ments, respectively. The label also ups
ERICA LINDERHOLM from Manager/
National Promotion to Director/National
Promotion, Special Projects.

® SUE RAFFMAN has been named
Manager/Production at RCA Records.

Changes
Mike Perez and Bill Stolp assume
AE and Local Co-op Vendor Sales
duties, respectively, at KTXQ/Dallas.
RCA Records adds Production As-

sociate John Matich and Administra-
tor/Product Library Jimmy Waters.

©® KOOKIE GONZALEZ joins Warner
Bros. Records as National Rap Promo-
tion Manager. He previously spent 10
years at Island Records.

® MARTY MAIDENBERG shifts from
Publicity Manager to Director/Mar-
keting at Mercury Records. Concur-
rently, DAVID McPHERSON — who
joined the label in 1991 — becomes

Cannon

Maidenberg

A&R Manager. in related news, BUDDY
CANNON moves up from Manager/
A&R to Director/A&R at Mercury/Nash-
ville.

® ALYSSA PISANO has been pro-
moted from Exec. Director/Marketing
to VP/Marketing & Creative Services at
Priority Records.

® ANDI MOGUS steps up from Artist
Relations Coordinator to Manager/Art-
ist Relations at Atlantic Records.

©® JOHN HAGELSTON has been pro-
moted from Publicity Coordinator to
Manager/National Publicity at Rhino
Records. Effective April 26, the label
can be contacted at 10635 Santa
Monica Blvd., second floor, Los An-
geles, CA 90025; (310) 474-4778.

Births

: Epic act Allman Brothers
Band keyboardist Gregg All-
man, girlfriend Shelby Black- i
burn, daughter Layla Brooklyn,
March 31 b

WFBQ/Indianapolis morn-
ings Tom Griswold, wife Betsy,
son William Hart, April 8

. DeMers Programming con- '
o sultant Jeff Murphy, wife Di-
. anne, son Justin Murphy, April
2 12 &

£
R e s s

®PAM MARCELLO segues from Di-
rector/Marketing to Director/Video Pro-
motion at MCA Records.

® DON HARDER becomes Sr. VP/in-
formation Technology at EMI Records
Group North America. He formerly was
a partner at the accounting firm of Ernst
& Young.

®BRIAN SUTNICK has been tapped
as International Production Manager/In-
ternational Marketing at PolyGram
Holding Inc.

National
Radio

® THE POWER STATION NETWORK
INC. is set to offer Music Channel One
— a market-exclusive, satellite-deliv-
ered CHR music service originating
from KMCK/Fayettevile, AR — begin-
ning August 2. The service will air 6pm-
6am on weekdays and 24 hours on
weekends; (501) 521-5128.

® A, RICHARD MARKS — a former
Shadow Traffic Network Inc. President
— has established Select Traffic Radio

e
R e e e e
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g Hutch Adams — Momings

#  KFBQ/Cheyenne, WY (904)
i 694-2283
i Steve Cochran — Mornings

#  KDWB/Minneapolis (612) 340
# 1303

g Joff Katz — Afternoons

% WPOP/Hartford (203) 246

& 9758

E Lorna Love — Mornings

| WOWF/Detroit (817) 596
7339

Melanie Mackert — MD/mor-
ning co-host KWNZ/Reno (702)
359-1424
i 0z Madina — Afternoons
: KQLZ/Los Angeles (213) 874-
5371

Sales (STARS). Offering advertisers
the opportunity to sponsor traffic re-
ports on a daily basis, the new com-
pany is ocated at 2 Bala Plaza, #300,
Bala Cynwyd, PA 19004; (215)
668-9830.

© GLOBAL SATELLITE NETWORK is
presenting “Food For Thought.” Host-
ed by Melinda Lee and Chris Lane, the
program airs weekdays at 10am ET

g e
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Edgar Ombac (aka Eddie 0)
— Nights KPLZ/Seattle (206) i
284-2505 r

Marlene Otto (aka Lucy Ot-

to) — Mornings/sidekick
WQMX/Akron (216) 784-5419 i

Jim Radford — OM Jones I
Sateliite (303) 646-3405 ;

J.T. Stevens — PD WQFM/
Milwaukee (414) 453-1041

Norm Tanner — OM/mom-
ings WZAT/Savannah, GA
(912) 234-7701

Jim West — Air personality
KMLE/Phoenix (602) 894
2676

(one hour) and Saturdays at noon ET
(two hours); (818) 906-1888.

Industry

® ANDREW GOLDSTONE has been
upped from Manager/Radio Promotion
to Director/Radio Promotion at Advanc-
ed Alternative Media.

Pioneer Spirit

Martha Reeves, Wilson Pickett, and Lowell Fulsom were honored at the fourth annual Pioneer Awards. Gathered at
L.A.'s Palace Theatre are (I-r) Don Henley, Bonnie Raitt, Etta James, Pickett, Reeves, Fulsom, and Rhythm & Blues
Foundation Exec. Director Suzan Jenkins.

@]

COMPACT

3

DIGITAL AUDIO

The world standard in music libraries in use on over 2700 stations.

For Information Call: (800) TM Century,

WWAA -americanradiohistorv.com
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ABC Satellite Services! 4
M

Whether you're talking politics, medicine, music or sports, even automobiles
and gardening -- ABC Sarellite Services distributes it all to millions of listeners
and thousands cf radio stations, coast fo coast, everyday!

ABC Satellite Services lets you reach
the largest possible audience with. . .

Highest Quality Digital Audio
Reliable Delivery

Engineering Experience
Automation Systems Compatibility

National or regiondl, talk radio's profitability and success has
never been better Count on ABC Satellite Services to deliver!

Call Joe Busch at
212-456-5606

ABC Satellite Services...the technology behind the talk.
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The Ulrimare Digiral Studio is A powerful
broadcast 100l Thar saves you Time and MONEY.
The UDS controls music from CD jukeboxes
OR CONSUMER-TYpE compAcT disc players and
computer Audio hard disc systems so thar all
YOUR music, commercials, jingles and voice

TRACks can be viewed and schieduled on one

ERESEETR B B oESAREl | T

SCREEN. TM Century has also developed
inTerfaces for A wide variery of music and

traffic scheduling systems.

TM Century has delivered over 200 Ulrimare Digiral Studio Systems worldwide. The hardware
And sofrware that comprise the UDS is highly dependable and proven. Both the new Generation
of Sony CD Changers and the extremely reliable CDK-006 jukebox Are available 1o TM Century.

Parrs and service will be supporred unril the next century. Prices start ar under $8,200.

See the new Ulrimate Digiral Studio 2
and The New Sony CDK-3600 jukebox
AT TM Century’s Booth 1926 ar the Las Vegas NAB.

My

The world Standard®

ForInformation call:
(BO0) TMCENTURY
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What Secretaries Want From Their Bosses

work week on secretarial

chores, the company could be
wasting much as 15% of its annual
payroll, according to Management
Review.

In light of Professional Secre-
taries Day being just around the
corner (April 21}, the editors of the
Blackwood, NJ-based Communica-
tions Briefings newsletter recently
conducted a series of focus groups
with secretaries and administra-
tive assistants, asking them for
suggestions on how to increase
their productivity:

I f managers spend 30% of their

Allow secretaries to make deci-
sions. And — once they’ve proven

their ability to deal with specific
situations — give them the authori-
ty to act upon those decisions.

Value secretaries’ time. If a
chore can be handled by someone
else, have that person do it. And —
if your secretary is working on
something important — don’t inter-
rupt the process with other jobs
that can be done later.

Communicate your priorities
clearly. It's frustrating for a
secretary to work late wrapping up
one job, only to be asked to produce
a different finished project the next
morning.

Discuss your plans daily. By set-
ting aside some time to meet with

Controlling The Company Grapevine

or many companies, the
grapevine is still the pri-
mary source for informa-
tion. Instead of fighting the grape-
vine, Sam Deep and Lyle Sussman,
authors of “Smart Moves” (Addi-
son-Wesley), suggest the following
four ways to make it work for you:

Acknowledge that few employ-
ees get the information they feel
they need. Anticipate their in-
quiries and be more forthcoming
about information — before they
start asking questions.

Correct erroneous or false ru-
mors as soon as they start to sur-
face. Set the record straight in per-
son — written messages are more
likely to be misunderstood.

Create a well-publicized rumor
hotline. Make someone available to
answer all questions as honestly as
possible.

Keep your most-respected group
leaders informed and rely on their
support. Put them in charge of
spreading the truth and catching
rumor sparks before they become
sweeping fires.

Remember: You couldn’t kill the
grapevine if you tried, so devote
your efforts to knowing what's on it
and taking the appropriate action.
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i ® April 18-22 — 71st Annual
& NAB Convention. Convention
Center, Las Vegas.

®May 11 — 28th Annual
Academy of Country Music
Awards. Universal Amphi-
theatre, Los Angeles.

®May 16-23 — T.J. Martell
Rock 'N Charity Week. Los An-
geles.

® May 19-23 — AWRT Conven-
tion. Walt Disrey World, Orlan-
do.

®June 9 — Second Annual
RAB Radio Creative Fund Mer-
cury Awards. Waldorf Astoria,
New York.

® June 12-18 — NAB Execu-
tive Management Development
Seminar for Radio Broadcast-
ers. University of Notre Dame,
South Bend, IN.

Smart Money ..
with The Dolans_ " :

;;ﬁ@% g

N

Newsweek’s #1 Choice!*

your secretary each day, you can
avoid missing appointments, as
well as talk about little things you
might not have time for later.

Treat secretaries as team mem-
bers. Always introduce office
visitors to your secretary, so that
when they talk on the phone, both
parties will feel more comfortable.

Use a Dictaphone {or other re-
cording device). They make it
much easier for your secretary to
get to your work.

Keep secretaries informed. Al-
ways tell your secretary where
you're going and when you plan to
return. Trying to find someone in
an emergency can be difficult and
time-consuming.

Admit your mistakes. Your hon-
esty will be appreciated. Blaming a
secretary or an assistant for your
mistakes will cause you to lose
their loyalty fast.

® June 13-16 — Promax Inter-
national (formerly BPME) & BDA
Ccnference & Exposition. Walt
Disney World, Orlando.

® June 17-20 — National Asso-
ciation of Radio Tak Show
Hosts Convention. Sheraton
Chicago Hotel and Towers.

®July 79 — McVay Media
Management & Programming
Seminar. Pierre Radisson Hotel,
Cleveland.

® July 15-18 — Upper Midwest
Conclave. Radisson Hote!
South, Bloomington, MN.

@ July 20-24 — New Music
Seminar. Sheraton Hotel, New
York City.

® August 12-15 — Jack The
Rapoer Convention. Marriott
Marquis, Atlanta.

© 1091 LBO LM
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“He makes it all seem so effortless.”

Increasing Productivity:
Seven Styles That Work

roductivity is affected when employees aren't suited to their work
P styles. Stephanie Winston — head of the NYC-based Organizing

Principle time-management firn — suggests you experiment with
the following seven basic work styles and choose those that feel most
comfortable:

Tackle your most difficult assignments first. Nevertheless, make
sure not to dismiss your simpler tasks completely.

Ease into your tougher tasks by warming up with smaller assign-
ments. However, don't procrastinate by filling up your entire workday
with secondary chores. Set an ease-in time limit.

Focus on cne project. Many workers immerse themselves in one as-
signment for hours — even days — at a time. Still, it's important tc recog-
nize when you should quit: Once you've read the same sentence three
times, move on.

Vary your tasks by working in short “bursts” of time. Organize your
workday by completing certain assignments between appointments and
meetings. Beware: Don't spread yourself so thin that you leave an array
of unfinished tasks behind.

Concentrate on producing raw material. Some people are good at
conceiving ideas, but falter when they try to work them into final form.
These employees should turn their first drafts over to others for critique
and execution.

Transform raw materials into finished products. Detail-oriented peo-
ple should take staffers’ ideas, proposals, and plans and adapt them into
practical form.

Determine how time constraints affect your work. Even if you thrive
under deadlines, failing to secure all the back-up information you need
can sabotage your efforts. If you're the type who withers under pressure,
schedule twice the amount of time you think the assignment will take.

America’s Fastest Growing

Talk Network Will Work For YOU!

Very Personal!

—iaii-aRekicanradiohistopnscom-—

Contact Rich Wood at (212)642-4533.

Radio’s best Talk Talent is ready to work for you!

All barter, flexible scheduling,

plenty of local avails and localizing elements!
COST-EFFECTIVE PROGRAMMING THAT GETS RESULTS!

* Newsweek Focus August 3, 1992.
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The Evolution From PD To Brand Manager

s the radio industry continues to mature — seeking

new ways to create a more sophisticated and prof-

itable franchise with listeners and clients — con-
sider the value of evolving PDs into brand managers.

Successful packaged-good man-
ufacturers usually are led by brand
managers. These leaders not only
provide vision and strategies to
create brand equity with con-
sumers, but also provide profitable
and top sales positions for their
brands.

Theory Of Evolution

A PD’s evolution into a brand
manager starts with the under-
standing and practice of consistent
marketing strategies. There are
three components to be concerned
with when it comes to radio mar-
keting:

1. Listeners

2. Advertisers

3. Successful client investments

These three areas — which com-
prise programming, sales, and
marketing — often conflict with
each other rather than work to-
gether. A successful brand man-
ager first must identify where the
three can meet to create mutually
beneficial synergies.

To help the three areas come to-
gether, formulate a mission state-
ment. For example, “Create and
develop a profitable, market-lead-
ing brand that enjoys a franchise
with listeners and clients that goes
beyond the commodity that radio is
to consumers and advertisers.”

66

Consider this
question: is
perception the
reality or is reality
the perception at
your station?
99!

Perception Vs. Reality
Consider this question before be-

ginning the transition: Is percep-

tion the reality or is reality the per-
ception at your station? In other
words, does your station enjoy a
franchise in the market that trans-
cends the last good or bad book,
staff departure, or sale rumor?

Developing a brand franchise is
the most critical step in creating
the *‘perception is the reality” posi-
tion: Even if a book goes down, it
doesn’t have to be perceived as
detrimental.

With the “reality is perception”
position, however, such short-term
realities as a drop in the book, per-
sonality loss, and management

m

A PD’s evolution
into a brand
manager starts with
the understanding
and practice
of consistent
marketing
strategies.

%9,

turnover could develop into percep-
tions. Consequently, people may
believe things are falling apart at
your station.

Since carefully created percep-
tions can help brands go beyond
day-to-day realities, PDs who view
themselves as brand managers of
a packaged-good product — rather
than focusing only on rotations,
liners, etc. — are the future of pro-
gramming.

Knowledge Is Power

Owing to the mind-boggling
number of media impressions con-
sumers are exposed to daily (com-
monly referred to as “garbage
data”), brand managers must
know the characteristics, shopping

By Chris Beck
66

PDs who view
themselves as
brand managers of
a packaged-good
product — rather
than focusing only
on rotations, liners,
etc. — are the
future of
programming.

99)

habits, product purchasing pro-
files, and lifestyle needs of current
and potential users. (As if garbage
data wasn’t enough, consider the
tremendous time pressures placed
on people these days — it's a
serious challenge just to break
through.)

Possessing the above-mentioned
knowledge gives you absolute
power to reach a target by develop-
ing marketing strategies, soliciting
cross-marketing and promotional
partners, and analyzing direct
marketing and advertising oppor-
tunities.

To create your brand or
strengthen your existing one
consider the following four com-
ponents:

1. Using direct-marketing

strategies.

2. Compensating PDs not only
for ratings, but also
for revenues and/
or profitability.

3. Transforming the marketing
and promotions department
into a profit center.

4. Selecting advertising media
based on breakthrough
opportunities.

For more information about the
first component, refer to the above
story, “Building A Better Brand.”
I'll address points 24 in a future
column.

SEVEN STRATEGIES

Building A Better Brand

irect-marketing information can be used to build
your station’s “brand.” The following seven strate-
gies can help PDs-turned-brand managers with the

task:
Create listener information files
(LIFs) containing lifestyle and

product-use characteristics. This
will allow you to have tremendous
flexibility when offering premiums
and incentives to help build relation-
ships with listeners.

Depending on the sophistication
of your LIFs, you may be able to an-
ayze when a listener starts and
stops using your product. Deter-
mining which listeners are depart-
ing — and their reasons for doing
SO — is extremely valuable in the
quest to reconvert them.

Target new users by compiling
direct-marketing data on con-
sumers who have music-pur-
chasing profiles that match the for-
mat.

Evolve your current in-house or
ongoing research into “selling un-
der the guise of surveying”
(SUGS). This technique not only
anonymously surveys, it also uses
consumer response to suggest try-
ing the product. For example, if the
survey elicits the response, “Traffic
reports are important,” you then
can say, “You might consider lis-
tening to ‘KXXX' tomorrow morning;
they have traffic reports every 10
minutes.

Use your listener information files
and potential partisan data to create

relationship marketing programs.
Remember: Direct-marketing strat-
egies fail to create consistent rela-
tionships (most rely on one impres-
sion). Therefore, use your direct-
marketing data to produce several
sampler cassettes containing five
or six core selections. Have an air
personality record a brief message
at the end of the tape stating that
more great music is available on
‘KXXX." When you send out these
collections, inciude a signed invita-
tion to listen from the GM or a high-
profile personaiity.

Invent a mascot whose market
position can be manipulated to
touch the lives of current as well as
potential listeners. For example, the
character can be used at listeners’
birthday parties not oniy to enter-
tain, but also to sell the brand by
distributing materials. This strategy
can be extremely effective when
one of your partisans’ character-
istics is households with preteens.

Collaborate with record labels
and TV stations to create a music
video or entertainment program
hosted by your station’s talent

Force brand trial through partner-
ships with various local establish-
ments: Have them agree to play
your station, or provide prere-
corded entertainment showcasing
your frequency.

Chris Beck is a Managing Direc-
tor at Los Angeles-based Beck
Marketing Group International, a
consulting firm specializing in ac-
quisitions, duopoly strategies, man-
agement, marketing, and sales. He
can be reached by phone at (818)
594-0851, by fax at (818) 594-
5030, or by mail at 22647 Ventura
Blvd., Suite 234, Woodland Hills,
CA 91364

AFFORDABLE MUSIC ON CD!

GRAFFITI

ROCK’N’ROLL

THE

THE

Over 500 stations worldwide rely on Halland
for the best music mix and superb digital
sound. All libraries include a FREE
comprehensive DATABASE on floppy disc.

SEVENTIES

EIGHTIES +

SEE US IN NAB
BOOTH 2700

BN S e
HALLAND BROA SERVICES, INC.

The most requested hits of the
50s & 60s. All original hits by
the original artists, digitally
remastered for superb sound.

The best AC and CHR
GOLD of the 1970s.

The best AC and CHR
HITS since 1980!

ryy

1 Halland Broadcast Services, Inc.
1289 E. Alosta Ave.  Glendora, CA 91740

(818) 963-6300
FAX (818) 963-2070

1980-1992
769 songs on 44 CDs

1954-1969

1970-1979
1,229 songs on 50 CDs

945 songs on 30 CDs
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On the air across America...
and it’s working!
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“The reaction throughout Southern California has been unbelievable. "
We receive phone calls constantly informing us that Radio AAHS
has already become part of our listeners’ lives.”
Dan Villanueva, President & GM
KPLS/Los Angeles =

“The feedback on Radio AAHS has been incredible... and not just
from kids, but from adults, too. They all love the songs, the DJs, and
especially the brain teaser games.”

Barbara Dean, GM
KIDR/Phoenix
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“An advertiser gave away 48 tickets to our listeners and sold
merchandise to one-third of the people who came in for tickets.
Needless to say, the store owner was very pleased!!”
Lawrence A. Kessner, President
Radio Zone/Washington, DC

CHILDREN'’S
SATELLITE
NETWORK

Join America’s Fastest Growing Audience... and Network!
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Geffen & Tina:
What's Age Got
To Do With It?

avid Geffen submits to an
Dexhaustive and rather per-

sonal interview in Roliing
Stone. He notes, “I'm 50 now, and
I dom't know that I'm supposed to
relate to {Nirvana’s] ‘Smells Like
Teen Spirit’ the way somebody who
is 16 in Greece is supposed to re-
late to it. Of course, somebody
Clearly got it, because it was No. 1
in Greece. But in my house today,
No. 1 is Mozart.’

He adds, “You can't be on the
cutting edge forever. | was on the
cutting edge when | was young.
Now my company is on the cutting
edge.”

Tina’s Tale

Tina Turner's all over the cover
and 15 pages of Vanity Fair, where-
in she talks about her childhood,
ex-husband lke, her life now, and
her desire to act. “I can't stand the
idea of just standing there like Bar-
bra Streisand or Ella Fitzgerald
or Diana Ross. | have never been
that kind of performer. | have been
in rock & roll all my life. You can't
be a rock & roll old woman. You
can be a rock & roll old man.”

Madonnaramal

M adonna received a telegram
from Prince demanding she
come to his NYC hotel immediately
to co-write a song. "He can drive
that little red Corvette over to my
house,” she sniffed. The Globe al-
S0 reveals that Prince has copies of
all his own positive reviews sent to
Michael Jackson!

“I've slept with Madonna. I've
slept with Prince. And yes, I'm
gay,” jokes Chris Isaak. Actually,
he's very cautious. “I'm just like the
guy in the driver training films,” he
tells US. Modest, too: He says he
has “some talent, but mostly | work
atit.”

Finally, Big Daddy Kane explains
the working relationship he had with
Madonna when he posed for her
“Sex” book: “It was like one freak to
another. | use the term ‘freak’ on a
business level” (Vanity Fair).

Sex & The Single Man

Dwight Yoakam says, “| was
taken a little off guard by the re-
sponse to the way | moved on-
stage. I'd been doing the same
thing in clubs, but nobody scream-
ed until | had a couple hits” (US).

Guesting on-air at KROQIL.A.,
actor Keanu Reeves invited “eligi-
ble” women 18+ to the station.
About 60 showed up, and he
chose four to drive off with (Globe).

THE LAST HUNGRY MAN —
“When you're hungry in a monetary
way, sometimes it clouds artistic vi-
sion. What's wrong with so much
music today is that it comes from
people struggling for success as
opposed to struggling for great-
ness” — Rick Rubin defends his
upper middle class beginnings in
Spin. In the same article, Russell
Simmons, who co-founded and
partnered with Rubin in Def Jam un-
til their rocky spiit, says, “Rick al-
ways wants to make everything
more radical . . . If | could just man-
age him, Def Jam could have made
a billion dollars by now."”

Revolt Into Style

Trisha Yearwood, whom Enter-
tainment Weekly calls “Cinderella
with a business plan,” says, I
didn’t want sequins and big hair. |
wanted a classy image because |
feel that the music is classy . . . If
you saw me on the street you
wouldn't say, ‘I bet she’s a country
singer." You might think | was a
business executive.”

Asked what “the most grunge
thing” about him is, dapper crooner
Bryan Ferry tells Details, “I'm not
really sure. | think I'm grunge-free.”

Ido! Worship

Belly leader Tanya Donelly tells
Entertainment Weekly, “| have ev-
ery record that Paul McCartney
ever made. | feel a combination of
shame and childhood pride over
that.”

Tom Jones, who plans to guest
star on “Beverly Hills 90210 this
summer, was dining with stars Luke
Perry and Jason Priestley. *| start-
ed singing ‘Love Me,’ and the lads
did backup. They can sing! Then
they said, ‘Wouldn't it be great if we
could record together?' | said, ‘Why
not? So it’s a big possibility” (US).

End Cuts

Business Week casts an admiring
look at Bertelsmann's recent U.S.
successes, citing the notable roles
played by Arista's Whitney
Houston and Kenny G.

Rolling Stone canonizes cover
star Eric Clapton with an essay, a
discography, and excerpts from
seven interviews he's done with the
'zine from 1968 to 1991.

Olivia Newton-John is spending
$8 million to build a totally toxin-free
mansion (Globe, Star).

R&R OVERVIEW

WEEKEND BOX OFFICE
APRIL 9-11

1 Indecent Proposal $18.38
(Paramount} *

2The Sandlot (Fox)* $4.91
3Cop And A Half $4.50
(Universal)
4 The Adventures $4.20
Of Huck Finn
(Buena Vista)
5 Teenage Mutant $3.15
Ninja Turtles Ill...
(New Line)
6 The Crush (WB) $2.64
7The Crying Game  $2.19
(Miramax) :
L 8Point Of No $2.04
Return (WB) .
9 Unforgiven (WB) $2.01
. 10Born Yesterday $1.85

(Buena Vista)

All figures in millions |
“First week in release 3
Source: Exhibitor Aelations Co.

COMING ATTRACTIONS: No =
music-related movies opening
this week.

:
R

Music Business Pilots Fall TV

s TV's fall season ap-
proaches, three of the four
major networks are devel-

oping prime-time pilots involving
musical stars or premises.

Fox
The Fox comedy ‘“City High”
stars Capitol recording artist Ham-

mer as a singer-turned-history
teacher to tough inner-city kids.
Meanwhile, Tommy Boy artist
Queen Latifah is slated to play one
of four female rommates in an-
other Fox comedy, “My Girls.”

ABC

ABC’s most notable musical ef-
fort features Select/Elektra act
Kid 'N Play, who are set to portray
the title characters in the comedy/
action drama “Bodyguards.”

Also vying for a slot in the net-
work’s fall lineup is “Divas,” a
drama about four African-Amer-
ican women struggling to succeed
as a singing group.

Incidentally, ABC also is devel-
oping a half-hour retrospective
reality series entitled “American

Kid 'N Play

g

— hair-raising.

Bandstand —~ One More Time,”
which will examine 40 years of
American popular music.

CBS

Over at the CBS network, MCA
artist Glenn Frey co-stars in the
drama ““South Of Sunset.” The ex-
Eagles member will play a detec-
tive who deals with the glamorous
as well as the seedy sides of Los
Angeles.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.
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Congratulations

7aI§o fo the

following
~ Golg, Silver and

Bronze Eagle Award

recipients:

|
]

-

Carl Archacki, WRIC-TV, Richmond, VA, Gold: Catherine Baker, WRIC-TV, Richmond, VA, Silver. Shaun Bryne, WNCI-FM, Columbus, OH,
Sitver, Hella Buchheim, KITN-TV, Minneapolis, MN, Silver, Gail Flaherty, WPOC-FM, Baltimore, MD, Gold: Mary Garlington, WPOC-FM
Baltimore, MD, Siiver; Jan Jenkins, KDMX-FM, Dallas, TX, Gold, Adam King, KITN-TV, Minneapolis, MN, Siver Joe Laux, KITN-TV,
Minneapolis, MN, Silver; Tongila Manly, WRIC-TV, Richmond, VA, Bronze; Katie Milam, WNCI-FM, Columbus, OH, Bronze' Rick Morein,
WBAY-TV, Green Bay, WI, Gold, Rogan Oliver, WATE-TV, Knoxville, TN, Silver, Terryl Oliver, WATE-TV, Knoxville, TN, Silver, Laura Parks,
WPOC-FM, Baltimore, MD, Silver, Gordon Pirie, KNCI, Sacramento, CA, Bronze; Rick Poggenburg, WBAY-TV, Green Bay, Wi, Bronze:
Lisa Ryce, WPOC-FM, Baltimore, MD, Gold: Van Sarantis, KNCI. Sacramento, CA, Bronze; Jay Schraff, WGAR-FM, Cleveland, OH, Gela,

Jon Schwartz, KDMX-FM, Dallas, TX, Silver, Denice Seley, KDMX-FM, Dallas, TX, Go/d; Bob Siegel, KITN-TV,
Minneapolis, MN, Bronze; Rocki Solis, KNCI-FM, Sacramento, CA, Bronze: Kathy Spencer, WGAR,
Cleveland, OH, Bronze; John Stein, WPOC-FM, Baltimore, MD, Bronze; Steve Sullivan, KOMX-FM, Daflas,
TX, Silver, Ed Timek, KITN-TV, Minneapolis, MN, Bronze; Cindy Voinovich, WGAR-FM, Cleveland, OH.
Gold, Pat Wilson, WATE-TV, Knoxville, TN, Silver, Scott Wood, WATE-TV, Knoxville, TN, Bronze.

wWWW. americanradiohistorv.com
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THE E! ENTERTAINMENT
RADIO NETWORK
An absolute Elssential for your station.
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for more information at 212-245-5010.



www.americanradiohistory.com

26 e April 16,1993

R&R OVERVIEW

SCREEN SCENE

MEDIA

Tina Turner Biopic ST Set

ina Turner will make her

Virgin label debut with the

soundtrack to her forthcom-
ing film biography, “What’s Love
Got To Do With It.” As reported
earlier (R&R 12/18/92), the Touch-
stone production stars Angela
Bassett and Larry Fishburne (who
last teamed in “Boyz N The
Hood”) as the reel-life Tina and
Ike. Based on the vocalist’s 1986 “I,
Tina” autobiography, the film is
set to open June 25

The soundtrack LP will arrive 10
days earlier, preceded by the sin-
gle “I Don’t Want To Fight,”” which
is scheduled for release May 3.
Written by Steve DuBerry and Lu-
lu, the single is one of three songs
recorded especially for this pro-
ject. “Why Must We Wait Until To-
night,” penned by Bryan Adams
and Rebert John “Mutt” Lange,
and “Stay Awhile,” composed by
Terry Britten and Graham Lyle
(who wrote “What’s Love Got Do
With It”), are the others.

Aside from the original versions
of the title track and ‘“River Deep,
Mountain High,” the rest of the al-
bum is devoted to rerecordings of
vintage Tina material: “A Fool In
Love,” “It's Gonna Work Out
Fine,” CCR’s “Proud Mary,” “Nut-
bush City Limits,” the Trammps’
“Disco Inferno,” and a pair of B.B.
King numbers (“Rock Me Baby”
and “You Know I Love You”).

‘Made In America’ ST

Whoopi Goidberg and Ted Dan-
son star as an unlikely couple in
‘““Made In America,” a broad com-
edy about parenthood in the '90s.
Nia Long (“Boyz N The Hood")
plays Goldberg’s daughter, the
product of a mistaken sperm dona-
tion, and Will Smith (aka Jive art-
ist the Fresh Prince) plays her
friend. Richard Benjamin directed
the WB film, which opens in late
May. The Elektra soundtrack hits
stores May 11.

Gloria Estefan’s “Go Away”
ships to radio April 19, and will be

-

G

5y

Tina Turner — Keeps on rollin’.

worked by Epic as well as Elektra.
Lisa Fischer’s “Colors Of Love”
ships to radio May 11, the same day
Elektra expects to ship Del
Thafunkee Homosapien’s title
track. Other acts on the LP: DJ
Jazzy Jeff & The Fresh Prince
(“Dance Or Die”), Keith Sweat
and Silk (‘‘Made In Love”), Ben E.
King (“If You Need A Miracle™),
Laura Satterfield and Ephraim
Lewis (“I Know I Don’t Walk On
Water”), and Mark Isham (“Made
In Love™).

YT Style contribute a remake of
Sly & The Family Stone’s ‘‘Stand.”
The two licensed tracks are Deep
Purple’s “Smoke On The Water”
and Sergio Mendes’s 1992 song
“What Is This?”

Jackson & The ‘Beanstalk’?

Michael Jackson may produce
and even act in a new urban mu-
sical film version of the children’s
classic “Jack And The Beanstalk.”
According to the Hollywood Re-
porter, Columbia Pictures has se-
cured the rights to a new script of
the old fable for the Epic act to
make his own. With a year left on
the film aspect of his Sony deal,
this project could sprout soon.

NEW THIS WEEK

@ THE FREDDIE MERCURY
TRIBUTE CONCERT
(Hollywood)

Taped at London's Wembley
Stadium, this three-hour con-
cert collection showcases “A
Concert For Life” — last year's
AIDS fundraiser tribute to the
late Freddie Mercury — with
performances by Guns N’
Roses, Metallica, Def Leppard,
Extreme, Elton John, David
Bowie, Annie Lennox, Lisa
Stansfield, George Michael,
Robert Plant, Roger Daltrey,
Paul Young, Seal, and more.

®DIANA ROSS: THE LADY

SINGS ... JAZZ & BLUES

(PolyGram)

Jazzers Ron Carter, Roy Har-
grove, Grady Tate, Gil Askey,
Bobby Tucker, and John Fad-
dis join Diana Ross for this
90-minute video, taped at
NYC’s Ritz Theatre. Selections
include George & Ira Gersh-
win’s “The Man | Love,” Sarah
Vaughan's “Mean To Me,” Bil-
lie Holiday's “Strange Fruit,”
and more.

® NIGHT AND THE CITY (Fox)

Starring Robert De Niro and
Jessica Lange, this feature film
spawned a Hollywood sound-
track with the late Freddie Mer-
cury's version of “The Great
Pretender,” along with vintage
songs by Smokey Robinson &
The Miracles, Sam The Sham
& The Pharaohs, the Capitols,
and others

® HERO (Columbia TriStar)

Starring Dustin Hoffman,
Geena Davis, and Andy Gar-
cia, this feature film sports an
Epic Soundtrax LP consisting
of a George Fenton score and
“Heart Of A Hero,” a track per-
formed by Luther Vandross —
who also wrote and produced
the song — with members of the
Los Angeles Children’s
Chorus.

e

A

)

2

ﬂ“ o

GO -

TOP TEN SHOWS
APRIL 5-11
1 NCAA Basketball
Championship
(Wolverines vs. Tar Heels)
2 Home Improvement
3 Roseanne
4 20/20
S Seinfeld
6 Coach
7 60 Minutes
8 Movie (Monday)
(“Diana: Her True Story”
Part 2)
9 NCAA Basketball
Championship Pregame
10 Primetime Live
Cheers (tie)

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
6rwise noted, subtract one hour for COT.
Check listings for showings in the Mountain
time zone. All fistings subject to change.

[ Coming NexT weex |

Friday, 4/16

* Leonard Cohen, “The To-
night Show Starring Jay Leno”
(NBC, 11:35pm).

* David Sanborn sits in with
the band on “Late Night With
David Letterman’” (NBC,
12:35am, Saturday).

* Mary J. Blige, Jodeci, Dina
Carroll, and Eddie Murphy,
**ABC In Concert” (check local
listings).

-

Saturday, 4117

* Lenny Kravitz, “Saturday
Night Live” (NBC, 11:30pm)
Monday, 4/19
® Aaron Neville, “The Ar-

senio Hall Show" (syndicated:;
check local listings).

Tuesday, 4/20
* Shenandoah, “Nashville
Now” (TNN, 9pm EDT/6pm
PDT}.
® Shai, “Arsenio Hall.”

Wednesday, 4/21

e Clinton Gregory, “Nash-
ville Now.”

Thursday, 4/22

* Geto Boys member Bush-
wick Bill guest stars as “Tiny”
— the leader of a group of hate-
ful short people — on Fox's
“Martin” (8:30pm).

* Dave Koz performs with the
posse on “Arsenio Hall.'

CURRENT

® INDECENT PROPOSAL (MCA)

Single: 'm Not In Love/Pretenders

Other Featured Artists: Vince Gill, Seal, Bryan Ferry
©® TEENAGE MUTANT NINJA TURTLES Iil... (SBK/ERG)
Featured Artists: Baltimora, Technotronic, 2Z Top

® THE CRYING GAME (SBK/ERG)

Single: The Crying Game/Boy George
Other Featured Artists: Lyle Lovett, Dave Berry, Percy Sledge

® THE BODYGUARD (Arista)

Single: | Have Nothing/Whitney Houston

Other Featured Artists: Lisa Stansfield, Curtis Stigers, Soul System

®CB4 (MCA)

Single: Baby Be Mine/Blackstreet fITeddy Riley
Other Featured Artists: PM Dawn, Public Enemy, MC Ren

®BODY OF EVIDENCE (Milan)

Single: The Passion Theme/Warren Hill (Novus/RCA)
Other Featured Artist: Graeme Revell

R B oA
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AUSTING K-MACK

Call Us Today! 1-800-331-4438

104 3FN

YOU’RE Not Just BUYING A BUMPER STICKER.
YOU'RE BUYING AN IMAGE THAT STICKS,

Your decals are one of the best visual images you have that your listeners see each and every day. Communication
Graphics can offer you design & consulting as well as great bumper stickers that last. Producing a product you're
proud of is one of the most important things we do. It let's you build instead of replace.

“~—Lommunication

raphics Inc

313 N. Redbud  Broken Arrow, OK 74012 « (918) 258-6502 « Fax 918-251 8223
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More Americans Believe Balance Of Economic |

Iy

Growth & Environmental Concerns Is Possible

T he majority (68%) of Amer-
icans believe economic
growth and a clean environ-
ment are possible. This figure is up
7% since 1991 and 19% since 1989,
according to a recent survey con-
ducted by Cambridge Reports/Re-
search International.

When asked to choose between
economic growth or environmental
quality, however, 56% sided with
economic growth. Nevertheless,
that figure is down 7% from 1991.

Government’s Role

The majority of Americans
(56%) also say more jobs would be
created if a strong national com-

2 i =
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mitment to environmental protec-
tion and preservation existed.

Although a majority (55%) say
there is not enough government
regulation, 22% say it's sufficient,
an increase of 6% from 1991. More-
over, 40% feel the costs of lost jobs
and declining international com-
petitiveness outweigh the environ-
mental benefits.

Wishy Washy

Surprisingly, while 40% of the
Americans surveyed believe the
water they drink and the air they
breathe is worse than five years
ago, only 8% feel the environment
is one of the two most important
dilemmas facing the country to-
day.

i
i e

- Taxi To The Terminal Zone

wing to the proliferation of computers in today’s ;
society, the English language has become host to

%

g a new set of cybernetic words and phrases.
Sprinkle your conversation with this sampling from the cy-
berlexicon and you can sound like a hacker, too:

Droid: Also called a “suit,” this word refers to a typical low-level cor-
porate bureaucrat who has a clerical mentality, displays naivete and
~ shortsightedness, and always plays by the rules.

Macdink: To make numerous unnecessary and incremental cosmet-

ic alterations to a file or program.

Twonkie: An appealing but useless feature added by software and
hardware manufacturers’ marketing departments.

Glork: Used as an interjection, this term conveys mild surprise or

outrage.

Barfulation: This word is used as an interjection to convey disgust.

Angry fruit salad: This phrase refers to those flashy, attractive, and
ultimately uncomfortable color visual-interface designs.

% Many of the above-mentioned words and phrases can be found in the American Heritage Dic-

tionary Of The English Language. Third Edition (Houghton Mifflin Co0./$40). For more info, call

Sandy Goroff-Mailly at (617) 725-5966.

G

How to Have Great Jingles:

1.

That"s all you have to do!

identification for all formats. That’s why the biggest and best stations
in the world all agree that JAM is the #1 Choice for Jingles. And you
always hear JAM on stations like Z2-100, KOST, WCBS-FM, KKBT,
WFAN, KZLA, the B.B.C., the Voice of America, and hundreds more.
So to have great jingles (on tape, DAT, or compact disc) call JAM!

e

Call JAM

In fact, assuming 95% of pollu-
ion was already eliminated,

Americans were asked how impor-
tant it would be to wipe out the re-
maining 5% — only 81% responded
it would be very important.

And . . . if the cost of cleaning the
remaining 5% would cost as much
as the first 95%, only 53% said it
would be worth the money.

Auto Aftermarket
Services Explode

merica’s automobile own-

ers spent a staggering $111

billion — up from $107 bil-
lion in 1990 — on aftermarket (post-
car purchase) products and ser-
vices in 1991, according to the Re-
search Triangle Park, NC-based
Motor & Equipment Manufactur-
ers Assn.

The majority of that money —
$83 billion, a $2 billion (1.7%) in-
crease from 1990 — went to auto-
mobile aftermarket products.

However, the real growth was in
service expenditures: $28 billion in
1931, up 7.2% from $26 billion in the
previous year.

High Caffeine
Diet Soda Bows

T he Rochester, NY-based
Jolt soft-drink company re-
cently announced plans to
market a diet beverage (“Diet Ci-
tra Soda”) that will boast 72
milligrams of caffeine per 12
ounces — but with only one calorie
per can.

This means the new diet drink
will pack the exact same caffeine
punch as “Jolt,” introduced seven
years ago. This caffeine content is
just below the maximum permit-
ted by the U.S. Food & Drug Ad-
ministration and double that found
in regular “Pepsi” and “Coca-
Cola.”

A -arericanradiohistorv-com
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year.

of future buyers.

round out the Top 5

“Juanita, it’s me. I'm calling from my portable phone.

Cellular Phones Expected
To Ring Up Sales Success

C ellular phone sales are expected to escalate by more thar 76% in
1993, according to a recent survey conducted by the Houston-
based Media Audit local market consumer research firm.

While 9% of the 41,400 household heads surveyed presently own
cellular phones, 7% plan to purchase the portable units within the next

Interestingly, men are more inclined than women to use cellular
phones. Males comprise 60% of current cellular phone owners and 62%

Dialing For Demos
Americans aged 25-34 are most likely to purchase cellular phones
this year (32%). However, 24% of expected buyers are in the 35-44 age
cell, and 21% are 18-24. Future purchase percentages among older
demos are 13% (45-54s), 7% (55-64s), and 4% (65+).

Hot Markets
Of the 40 markets studied, Dallas/Ft. Worth houses the most con-
sumers (11.3%) who intend to buy cellular phones in 1993. Houston
(10.3%), Atlanta (9.5%), Greensboro {8.5%), and Chicago (8.2%)

What's more, prospective cellular phone buyers' average family in-
come is $52,627 — almost $16,000 less than that of current owners.

-

-

\
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State Lotteries Vs. Sports Betting

T he majoricy of Americans
(75%) feel state lotteries
are the most acceptable
way to increase state revenues, ac-
cording to a recent Gallup poll.
Bingo for cash prizes is the second-
most acceptable form of gambling-
based revenue, supported by 72%.

However, 65% of Americans find
professional sports betting an

jam

unacceptable means of generating
state revenues — and 48% want
sports betting banned outright. On-
ly 33% say sports betting should be
expanded to other states.

Nearly two-thirds (64%) of the
U S. adults surveyed believe sports
betting affects the integrity and
honesty of pro sports (31% disa-
gree, and 5% have no opinion).

PRODUCTIONS.

JAM produces creative and effective

JAM Creative Productions, Inc.
5454 Parkdale Drive

Dallas, TX 75227

Phone (214) 388-5454

Fax (214) 381-4647
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TECHNOLOGY

OLD SOUND, MODERN TECHNOLOGY

New Microphone Preamp
With Old-Fashioned Vacuum Tube

oday’s high-tech electronic amplifiers and processors are able to re-
Tcreate a wide range of sounds, but few can approach the warmth of
vintage tube amplifiers.

With that in mind, D. W. Fearn has introduced its new “VT-1" vacuum
tube microphone preamp. The tube is surrounded by modern components
and computer-optimized circuitry to provide more clarity, presence, and
warmth than previous generations of tube preamps. Suggested retail price:
$2000. For more information, call the Pocopson, PA-based manufacturer
at (215) 793-2526.

Films On CD Opening Soon

oon you'll be able to own a
S library of full-length movies
and videos on compact discs.
Philips Interactive Media’s Full
Motion System cartridge adds on
to Philips’s existing CD-I players to
produce VHS-quality pictures with
CD-quality audio.
The full-motion process — made
possible through digital data com-
pression — allows for 72 minutes of

video and audio on a standard CD.
The system also provides-a num-
ber of special features, including
seven-speed slow-motion and
freeze-frame.

The Full Motion System car-
tridges will be available later this
year, carrying a tentative retail
price of $250. For more informa-
tion, call Philips Interactive at
(310) 444-6600.

Byte The Beatles On Personal Computer

he Fab Four will soon be
playing on your PC, cour-
tesy of “The Compleat
Beatles,” a forthcoming CD-ROM
release for Apple Macintosh and
IBM-compatible PCs. The two-disk
set chronicles the history of the
band, allowing users to take an in-
teractive tour through volumes of
audio, video, and printed material
about JohnPaulGeorgeandRingo.
The software package contains a
two-hour ‘‘rockumentary,” trun-

cated versions of 66 songs, and 175
pages worth of text accessible
through a number of menus. In-
cluded in the text are interviews
with John Lennon and Paul Mc-
Cartney.

Produced by Carlsbad, CA-based
New Media Inc., the disks will be in
record stores, computer stores,
and electronics stores by the end of
the summer. Expected retail
price: $90.

New Wireless Telecommumcatlans Systems Coming

T here’s a new breed of wire-
less technology on the hori-
zon. These new communica-
tions devices will act as telephones,
fax machines, and personal com-
puters — and they'll be small
enough to hold in your hand.

Motorola’s “Iridium” system
{pictured) will provide a wide ar-
ray of services, including world-
wide data communication, paging,
and global locating — not to men-
tion basic telephone services.

The system will operate within
cellular grids when possible, but 66
satellites circling the planet will
enable users to access the system
from anywhere on the globe.

Incoming data communications,
such as faxes, are stored by the Iri-
dium and may be viewed on the
unit’s small screen or — using the
handset’s data connectors —
printed out on a printer or fax ma-
chine or transferred into PC
memory.

Motorola and its global consor-
tium of backers have been granted
an experimental license to develop
the technology. The first satellite
launch is projected for 1996, and
the entire Iridium network is ex-
pected to be in operation by 1998.

Meanwhile, Apple introduced the
first working prototype of its “New-
ton” system at the Consumer Elec-
tronics Show this January. The

Cleaning Unit
For DCC Decks

ollowing last fall’s rollout of
F the first digital compact

cassette decks, Belling-
ham, WA-based Allsop Inc. has in-
troduced the first DCC deck clean-
ing system. The nonabrasive wet
system, compatible with all DCC
units, cleans the record/playback
head, tape drive mechanism, and
tape guide corners.

The system’s suggested price of
$29.95 includes the cleaning unit
and replacement cartridges. Addi-
tional cartridge refills retail for
$9.95. For more information, call
Allsop at (206) 734-9090.

_—HH

Newton has no keyboard — it re-
sponds to commands written on the
machine’s screen.

The device receives, organizes,
and processes data, communicat-

ing via wireless datastream Sys-
tems. Future models will also fea-
ture telecommunications capabili-
ties.

Currently, more than 100 com-
panies and groups are seeking
federal approval for their personal
communications networks. Among
them: IBM, which is working on a
personal communicator capable of
cellular voice and data communi-
cations, and AT&T, which is offer-
ing a phone-fax-PC hybrid that,
like the Newton, can read hand-
writing.

The market for these high-tech
products is expected to become as
large as, if not larger than, today’s
cellular market. Motorola projects
that by the year 2000 as many as 20
million Americans will own these
advanced wireless telecommuni-
cations systems.

Portable DCC Player
Set For Summer

anasonic will make its first portable Digital Compact Cassette player
P available in August. The "RQ-DP7" weighs slightly more than a
pound and plays either digital or analog tapes.

Like home DCC players, the portable unit can display text such as artist
names and song or album titles. A remote control built into the headphone
wire gives listeners easier access to tape functions.

The player comes with a rechargeable battery that allows for two hours
of continuous play. Suggested retail price: $549. For more information,
call the Secaucus, NJ-based company at (201) 348-7000.

Coast-to-Coast Digital Audio From $1,262 per month.

for qualified clients.

With VISION from the National Supervisory Network, send-
ing programming via satellite is easy and affordable. VISION
is a combination of satellite services designed to guide radio
group and network operations to peak performance.

We’ll help you put together your own fully integrated VSAT
system to centralize programming and production for your
radio group or network.

NSN provides network design, equipment, installation, and
very affordable spacetime. We even have equipment leasing

NATIONAL
SUPERVISORY

NETWORK:
AVON, COLORADO

1-800-345-VSAT (8728)

WWW.americarmradiohistory.com
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MORNING DRIVE

MIDWEST

* We’re Commited to Being #1 in
Morning Drive.

* We’re looking for America’s
Best Morning Talent or Team.

* We’re not being LMA’d, SOLD
or Changing Format.

* We’re looking for individuals
who are Self-Motivated,
Talented, Dedicated to Winning
and have the Ratings to
Prove It!

* We’ll provide the Facilities,
Resources and Promotion you
need to Win.

* We’re offering Excellent
Compensation and
Full Benefits.

* We’ll keep all inquiries
Confidential.

* We Want to Hear from YOU
or tape on the Guy whose
kicking your BUTT!

Send Overnight Package to:
Mark Bolke
Program Director
KDWB
708 S.3rd St. #200
Mpls., MN 55415

KDWB-FM IS AN EQUAL OPPORTUNITY EMPLOYER and encourages women and minorities to apply for this and all positions. Federal law obligates us to provide r bl dations to the known disabilities of appiicants and
empioyees, uniess to do so would pose an undue hardship. Please let us know if you require an accommodation in order to complete this application process or to perform any ial of the position sought.

s ek ey anaricanradinhictary com
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WCBS’s Winning Ways

At the RTNDA awards luncheon in NYC, WCBS/New York copped top
honors in three categories: overall excellence, investigative reporting, and
W} L=k : " continuing coverage. Exchanging kudos are (I-r} Associate News Director
Motown artist Eddie Murphy poses with Epic artist Michael Jackson and the Boys Choir of Harlem on the video set for Bemie Gershon, News Director Harvey Nagler, Managing Editor Terry I'
Murphy’s latest single, “Whatzupwitu.” Raskyn, awards host Phil Donahus, and reporter Fred Fishkin.

K-Mart Keeps The Faith

4 By ,
Bon Jovi rendered an acoustic performance for more than 500 K-Mart employees at the company’s Troy, Ml head-
quarters. Seen on the scene were (kneeling, I-r) PGD's Mike Pulgini and Mercury's Sr. VP/Sales Jeff Brody, VP/Sales

Letterman’s Had Enuff

Arista act Enuff Z'Nuff recently performed on NBC-TV's“Late Night With Joe Parker and Chuck Swaney, (standing, I-r) band members David Bryan and Jon Bon Jovi, Lebow Unlimited Presi-
David Letterman.” Posing after the show are (I-r} Letterman band member dent Judy Lebow, band members Richie Sambora, Alec John Such, and Tico Torres, Handleman VP/Marketing & Mu-
Will Lee, EZ’s Chip Znuff and Donnie Vie, Letterman, and EZ’s Derek Frigo. sic Purchasing Jerry Adams, Mercury Sr. VP/GM Larry Stessel, Handleman Sr. VP/Merchandising Larry Hicks, and

PGD'’s Bill Twyman.

\
RADIO & RECORDS

ONLINE EDITION ==

-

15) Transactions

- WWALameticantadieohister/-com — S I R 1 A $1 0
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KKRZ’s G Thing

Kenny G (c) recently performed in Portland, OR to celebrate KKRZ's ninth
annual Birthday Bash. Flanking the saxophonist are (I-r) Anista’s Gregg
Feldman and station PD Ken Benson.

‘One’ Performance For Me

| TR

David Crosby (third from left) was on hand when the Bobby Brooks Foundation — formed in memory of the CAA agent
who was killed in the same helicopter crash that claimed the lives of Stevie Ray Vaughan, Colin Smythe, and Nigel
Brown — raised more than $20,000 toward the fight against illiteracy at its first annual music industry party. Founda-
tion board members posing with Crosby at L.A.’s CAA building are (I-r) Kushnick Passick Management’s David Passick
and Ken Kushnick, BMI's Barbara Cane, Siddon & Associates’ Bill Siddons, CAA’s Rob Light, and Graham Nash.

Show Us Your Smiles

Motown artist Shanice congratulated labelmate Andrew Logan when he
previewed his “Show Me Your Heart” debut LP at L.A.’s Glam Slam.

Me Phi Me performed at NYC’s Paramount Theatre in support of his debut LP, “One.” Backstage are (I-r} RCA Sr.
VP/Marketing Randy Goodman and Sr. VP/Black Music Skip Miller, BMG international President/CEQO Rudi Gassner,
Me Phi Me, and RCA President Joe Galante and Sr. VP/A&R David Novik.

Ahem! AC and CHR Radio Stations:
THE STARS SHINE BRIGHTER
IN THE MIDDLE OF THE NIGHT...

*Michael Jackson

*Billy Crystal

*Jerry Seinfeld

*Kevin Costner

*Arnold Schwarzenegger

*Whitnev Houston
*Tim Allen

*Bono

*Bob Saget

*Christian Slater
*Denzel Washington
*Bonnie Raitt

*Mary Stuart Masterson
*PM Dawn

*Celine Dion

*Madonna
*Demi Moore
*Kim Basinger
*Geena Davis
*Tom Hanks
*Bobby Brown
*Chuck Norris
*Janet Jackson
*Amy Grant
*Jon Secada
*Annie Lennox
*Dennis Miller
*Richard Marx
*Nicole Kidman
*Tom Selleck

*Robin Williams
*Tom Cruise
*Bill Murray
*Danny DeVito
*Robert DeNiro
*Jav Leno

*Jon Bon Jovi
*Color Me Badd
*Woody Harrelson
*Johnny Depp
*Spike Lee

*En Vogue
*Ellen Barkin
*Bovz 11 Men
*Roxette

...AND THE MUSIC HAS UNIVERSAL APPEAL!

i\ AAN-SREFICaRFadiohistern~com

Lve Midnig 1 S © Sx N

(4

ights a Week « From Sea to Snining Sea
For wore information on market exclusivity, call Affiliate Relations

1-800-MITE-USA

A Division of Elgar Entertainment



www.americanradiohistory.com

32eRaR April 16,1993

99X add 29
KOY-FM deb 30
WLAN deb 27
WQGN add
Y102 deb 31
WPST deb 32
K106 deb 35
195 add
WCGQ deb 37
WMXF add
WQuT 33-29
KTUX add 37
KWOD 26-22
WPRR add

95XIL deb 24
WRKY deb 30
KTRS add
KQIX add

NEW ROCK 29 - €2
AC CHART 30 - €5
VH-1 GREATEST HITS

(3w dOLS OL) ONIHL Y 00 LNV —

 © 1993 REPRSE RECOROS

THE PREMIER SINGLE FROM SAN FRANCISCO DAYS

“feed the tree”

new single and video
frem belly’s debut album star.

WXKS add WRHT deb 29 WHTO add
2100 29-24  KTUX 28-19  KYYY 30-23
99X 3-4 2104 deb 30 KLYV add
KRBE add 22 KQKQ add KFBQ deb 33
Q99 add WMGV add  KTMT 38-33
WPST 30-27 WIFC add KFFM 36-32
WKRZ 40-34 KWOD 11-8

MTV BUZZ BIN ﬂ

on tour énril.

©.1993 Sire Rreorts Company. It's okay, you're eating for two.

The Z100 Mystery Deepens . . .

oliowing an out-of-court settlement,

Malrite sources indicate that WKSZ

(Z100)/Philly will change its on-air
moniker by Monday (4/19), with
complementary calls also on the way. Some
Main Line mumblings, however, wonder
whether the Philly CHR will actually comply.
Calls to WKSZ GM Lloyd Roach and PD Eric
Johnson went unreturned.

Malrite is banking on the change in Z100/
Philly’s identity to clear the way for a much-
speculated John Lander simuicast from WHTZ
(Z100)/NY back to Philly.

One possible Philly simulcast partner could
be WYXR (Star 104.5) — if Z100 ends up
winning the continental Lander derby ahead of
Star 104.5. (KFMB-FM [B100)/San Diego’'s
also still in the running, though it's exploring
other options as well.)

Star 104.5 VP/GM Jeff Spector offered
no new info, but ST hears that Malrite and
Shamrock honchos are huddling in NYC this
week about this simulcast scenario. Also on
the agenda: finding a new Philly affiliate for
Z100’s “Lovephones” nocturnal sexchatfest.

Sony Restructures ‘
Nashville Promo

Epic/Nashville VP/Promo Jack Lameier
has been named acting head of Sony Music
Promotion in the wake of Columbia VP/Promo
Michael Moore’s exit last Friday. The five Epic
and five Columbia regional promo managers
will report to Lameier.

Rumors

* Following the hinted exit of Paxson Hot AC
WVRI/Ortando GM Matt Mills, will "VR go CHR by
early next week? Is former KIISIL.A. PD Bifl Richards
a prime candidate to become PD? Will Paxson take a
move-in signal from Lakeland into Tampa? And . . _ is
Bud Paxson a target of a Tampa federal grand jury
probe into Home Shopping Network, which he co-
founded in the mid-'80s? (Paxson did not return ST's
calls on the last matter.)

* Wil entertainment attorney Peter Lopez socon
take a major post at Capitol? Lopez denies it to
friends, but not to ST . . . yet,

* Will KCKC/San Bernardino forsake 27 years
of Country for CNN’s Headline News?

* iIs WCDJ/Boston interviewing Country PDs?

¢ is Bahal Entertainment Prez Greg Peck about
to be named VP/Urban Promo at Qwest? And is Cap-
ttol VP/Promo Rich Bloom headed Qwest himself?

® Is Vallie Consulting’s Jim Richards calling the
shots on CHR WKDDJ/Akron's 20-titie drop and ac-
companying tempo-softening this week?

{advertisement)

5

PRACTICAL YOLK — Scrambling for laughs, KKMG/
Colorado Springs morning crackups Jonathan Wilde
& Erin Brady hatched the follo wing scenario by egg-
ing hard-boiled producer Rich Ward (pictured) into
participating in the CHR’s “Where's Baido? The Eas-
ter Egghead Hunt'" contest. After submitting to having
his pate painted live! on-air (and on the local CBS-TV
morning news show), Brady was quickly nestled in
the bushes of a nearby park and — with Wilde &
Brady giving listeners over-easy clues to his where-
abouts — the shell game began.

The move also heralds a change in
promotional responsibilities, as each of the 10
regionals will now work all of Sony/Nashville’s
product. Previously, Epic and Columbia
promoters worked only product from their
respective labels.

In other Sony/Nashville news, Dave
Rakich and Phil Little are upped to Dir./Sales.
Rakich, who's been the label’s Cincy-based
sales rep since 1984, will handle the East.
Little, who's been Mgr./Southwest Regional
Promo since 1986, will be responsibie for the
West.

} Suits In Season Pt. | {

Former WKYS/Washington ““Slow Jam”
host Kevin James has filed a $1.2 million
lawsuit against the station, according to the
Tuesday (4/13) edition of the Washington
Post.

The complaint charges breach of contract,
invasion of privacy, and fraudulent inducement
to return to the station, and revolves around an
incident in which PD Barbara Prieto allegedly
“was responsible for removing and copying
about 50 music cartridges that James kept in
a personal locker at WKYS. The recordings
were later returned to James.”

Also among the seven charges are
“emotional distress” over the alleged locker
break-in, breach of an oral agreement that
James wouldn't be bound by “pre-
programming [music],” and “defamation.”

Continued on Page 34

Just Announced From Pollack Media Group:

NAC FORMAT EXPERT
RICH McMILLAN

|

| Exclusively through PMG

| Call for details: (310) 459-8556
|
|
|

Director of Programming, LOVE 94/Miami | % 1

Consistently one of the highest rated NACs in the country | misssvcammisyiumas ey

| Pollack Media Group

WWW..americanradiohistorv.com
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AFI'ﬁR 5 MILLION SALES WORLDWIDE...

L

AFTE;_SRO CONCERTS IN OVER 40 CITIES...

AFTER NATIONAL TV APPEARANCES ON

SATURDAY NIGHT LIVE

THE AMERICAN MUSIC AWARDS
THE TONIGHT SHOW

DAVID LETTERMAN

AND A GROUND-BREAKING

MTV SPECIAL"...

"IN THESE ARMS"

et St et e P e e T

"I'HE FOI.LDW-UP TO THE TOP 10 SMASH AND
#1 MOST REQUESTED VIDEO, "BED OF ROSES"

FROM KEEP THE FAITH ON JAMBCO/MERCURY COMPACT DISCS, CASSETTES AND DCC.

* The MTV performance, 'Keep The Faith: An Evening With Bon Jovi," is now availsbiein stores on VHS:and laser disc.

Produced by Bab Rock  Engineered by Randy Staub M, Bon Jovi M

Jambeo ¥

2 PetyGram company PolyGram Viceo
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ME NO GOOD

the new single
and video from
the album
SONIA DADA.

Produced by Laszlo

EARLY ACTION:
WNVZ Debut 23
WYYS 2-1 HOT
WVKS add
WZ0U add

B ¢

ON CHAMELEON RECORDS

© 1993 Chomeleon Records

YOU DON'T TREAT

STREET TALK .

BRIAN

L2 » I~ B o

to feast their eyes on the new Mark & Brian billboards.

e Wi

‘t{‘ ; &

NG S

'KLOS 955

S nat 2SI R ot

BELLY LAUGHS — In an amazing display of corporate guts, Cap Cities/ABC AOR KLOS/L.A. invites local commuters

Continued from Page 32

A hearing is set for July 2. James —
who's relocating to L.A. to work on his
voiceover career and concentrate on his
weekly syndicated “Love Affair” show — had
“no comment.” Calls to WKYS went
unreturned.

} Suits In Season Pt. Il ‘

Down South a bit, two WRXL/Richmond
employees have filed discrimination complaints
against Clear Channel Communications,
claiming they were cut back from fulltime to
parttime when Clear Channel LMA'd the station
(with a purchase pending) so the company
wouldn’t have to provide health care
insurance.

Rumbles

e KDGE (The Edge)Dallas PD Wendy Naylor
resigns to pursue other interests. She'll remain on the
Edge through the end of the month.

o Former KXXRIKC GM Jack Alix joins cross-
town KLZR as Dir./Sales & Mktg.

o WCMB & WIMX/Harrisburg, PA co-owner
Christine Hillard segues to VP/GM for WFRG/Utica-
Rome.

o KOUL/Corpus Christi afternooner Jim Prewitt
moves up to PD/morning man.

e Buddy Van Arsdale becomes PD at KROW/
Reno. He had been Mgr./Affiliate Relations for Olym-
pia Broadcast Networks.

o Z102/Savannah OM/morning man Norm Tan-
ner exits. Dean Jackson is the new OM and Ron &
Ron sign on for momings, beginning Aprit 26.

* Don Robertson — aka “Dangerous” Don Da-
kota — becomes PD at KTTX/Bryan-College Sta-
tion, TX.

o KZON/Phoenix afternoon driver Brad Cope-
land rejoins KATT/Oklahoma City as APD. He'll join
Rick Walker on the moming show as well.

o KZDG/Denver middayer Jon Holliday be-
comes APD/MD and KVOX-FM/Fargo PD Pete Miller
comes aboard as Production Dir./evening personali-
ty. KVOX-FM night talent Gary Dixon moves to PO/
momings.

According to the Richmond Times-
Dispatch, former night jock Gretchen Hart's
husband has multiple sclerosis and parttime air
personality {formerly Production Dir.) Rik
Maybee has a son with cerebral palsy.

“We didn’t know anything about their
problems,” Clear Channel Sr. VP/Ops Mark
Mays told ST, adding that Clear Channel
intends to fight the complaint.

Mays said all WRNL & WRXL employees
were fired by Capitol Broadcasting before
Clear Channel's LMA took effect April 1, and
that about 75% were hired for the new
combined operation with Clear Channel's
WRVA & WRVAQ. He said nine fulltimers were
not rehired at all, while Hart and Maybee got
parttime jobs.

“These guys were hired, and they're
mad,” Mays exclaimed.

Hart was terminated just a few days after
Clear Channel took over. ““She insulted a lot of
our advertisers and listeners at a remote,”
Mays said. Maybee continues in his parttime
position.

By the way, WRVQ GM Linda Forem is
overseeing WRXL under the LMA. WRVA GM
Carl McNeill is similarly handling WRNL.

What's up with WIYY/Baltimore? MD
John Knapp exits, replaced by former
WNVZ/Norfolk Music Coordinator/Research
Dir. Jonathan Shapiro. Now ST hears that all
'IYY air personalities are off the air, attending
“listener sensitivity school.” They're expected
to return shortly in a new configuration, with
PD/morning man Russ Mottla moving to
afternoons and his partner, Sherri, segueing to
overnights. No word from Mottla.

’KCBS Turns Down The Heat<

While “Hot Hits" consultant Mike Joseph
has been spotted in L.A. the past two

Continued on Page 36

You've invested in

Call AIR SUPPORT
training and d

CHUCK BUELL, LORNA OZMON,

the right research, the best format,

and the strongest promotions.

But then, so have fey. Now what?

to solidify your station’s position by
eveloping your air personalifies

to get better ratings.

CLEVELAND WHEELER, & FRED WINSTON

WWA-akRericantadiohistor=ecom

863 North Dearborn, Chicago IL 60610 PH: 312-642-7977 FAX: 312-642-4975
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“HAVE | TOLD YOU LATELY”

(Writenm by Van Morrison)

Tkis compalling performance of ane of rock’s most romantic
songs lzuaches a wholz new chapter in MTV?s Uaplugged.

From the new a bum UNPLUGGED...ard seated.

Produaed by Patrick Leonard

-------------

@ -r‘%""@ STIEFEL PHILLIPS

©1993 Wa ner Bros. Records Inc.
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PO.
San Diego, CA 9

An equal opportunity employer

San Diego’s FM

STREE T TALK.

e

Continued from Page 34

weekends, he’s not working out a deal with
Gold-formatted KCBS-FM. CBS Radio VP/
Owned-Stations Rod Calarco told ST: “Talk is
cheap. We have absolutely nothing to do with
Mike Joseph in any of our markets. KCBS-FM
is staying Gold.”

Joseph also won't be taking KKYK/Little
Rock in a Hot Hits direction — despite his
having spent six weeks in the Arkansas
metropolis researching the market. He
acknowledged that he hasn’t spoken to KCBS-
FM, and commented on persistent rumors of a
Gannett hookup: “I've always maintained a
good relationship with Gannett. Having lunch
with them is nothing new. | am, however,
involved in ongoing discussions with five major
groups about a Top 10 market Hot Hits sign-
on.”

UC WHUR/DC has shifted in a decidedly
gold-based direction.

Mainstream CHR Y107/Nashville heads in
a Rock 40 direction under Gorman Media’s
John Gorman. Y107 PD Kris Earl Phillips
remains.

KNACIL.A. PD Gregg Steele exits. Will he
fill the vacant KRXX/Minneapolis PD chair?
KRXX GM Steve Woodbury says the position
is still open.

Susquehanna’'s WARM & WMGS/Wilkes-
Barre flipped the format of LMA’ed Fairview
satellite AC WYXY to mainstream CHR last
Saturday (4/10). New calls and handle are
WBHT (Hot 97).

Rumbles, Pt. Il

* KBXX/Houston night jammer Golden Boy (ST
ar name o' the week) shifts to nights at Power
99/Phiily.

* Bill Handel moves from fill-in tatker to evening
host at KFI/L.A. He replaces Barbara Whitesides,
who now hosts a weekend show.

¢ Bernie Ward becomes late-night host at KGO/
SF. He succeeds Michael Krasny, who joined the
morming team at crosstown noncommercial KQED.

® Former WEFX/Norwalk, CT parttimer Erica
**Samantha’’ Pierson joins WRCNJLong Island as
morning co-host.

¢ Classic Rock KCFX/KC filis its night stot with
former KCCQ/Ames, IA afternoon driver Scott John-
son.

* KGB-FM/San Diego hires KLOL/Houston af-
ternooner Cindy Spicer for similar duties, replacing
Sue Delany.

® Former KPEN/Los Aitos, CA PD/afternooner
Mike Jacoby and UK personality Tim Kelly will be the
new morming team at KMBY/Monterey, replacing
Steve Castelio.

® Ex-KLOSIL.A. nighttimer Cindy Scull joins
crosstown KNAC for weekends.

* WELV/Ellenville, NY drops AC for Talk. The
station features a local morning show followed by net-
work talkers. WELV is owned by Straus Broadcast-
ing, one-time licensee of WMCA/INY.

hile some insane number of recording art-
Wists have gone on to become record execs,

very few record execs — despite their de-
lusions of grandeur — have become artists. Who'd be
SO crazy? Well . . .

Refusing to be strait-jacketed in his active current
role as Virgin's VP/Radio Promo, Jeff Naumann re-
cently committed himself to building a recording ca-
reer with a rather couched remake of Napoleon XIV's
1966 class-sick “They're Coming To Take Me Away,
Ha-Haa.” (Naumann’s nutty buddy, Virgin Sr. VP/Pro-
mo Michael Plen, displays serious co-dependent
tendencies by releasing the deranged disc on his
very independent Pe O¢ C [Pigs On Corn] label.)

Speaking of flipped sides, “Naumannclature” —
the second song on the two-track CD single — is
straight outta Wig City, with Naumann rattling off 3:04
of undefined terms from his inimitable, personal Dic-
tionary of Soul over a sonic backdrop created by Pigs
On Corn, who produced both cuts. For those inter-
ested in How To Speak Hip — or simply communicate
with the Jesusmeister — the lyrics to “Naumanncla-
ture” are reproduced in the full-color CD booklet.
Yesuhhh!

Jim Loftus is GM of all three stations,
while "YXY PD Bill Sheridan (formerly PD of
crosstown CHR WKRZ) remains. Premiere
Radio Corporate PD Joe Montione and his
consulting firm Joe Montione & Associates
assisted with the transition. New Montione
associate John Hartman, formerly Variety
Video & Music chart editor, will remain on-site
at Hot 97 for the next few weeks.

} Let’s Go KAZY <

As expected, KAZY/Denver unveiled its
new lineup Monday (4/12), ending several
months of jocklessness that began after its
LMA with crosstown KRFX late last year.

Mornings go to Beau Bennett, previously
KRFX APD. Former KAZY morning sidekick
Lois Todd takes middays, while KAZY night
errant Buzz Hernandez segues to afternoons.
Replacing Hernandez at night is former Z-Rock
afternoon delight Madd Maxx Hammer, while
ex-KRFX parttimer Crash Fender is the
overnight supercollider.

Continued on Page 38

(adverti;

} McVay Media Seminar

The 7th Annual McVay Media Radio
School will be held July 7-9, 1993 at the
Pierre Radisson Hotel, Cleveland. The three-
day seminar is presented for clients of McVay
Media and Burkhart/Douglas & Associates
as part of the Advisors Alliance. Registration
for non-clients is $295.

Dan O’Day Speaks

Guest lecturers include personality
consultant and author Dan O’Day, rating
analyst and former Arbitron head Rhody
Bosley, futurist and researcher Larry Rosin,
consultants Kent Burkhart and Dwight
Douglas, and McVay Media consultants Mike
McVay, Charlie Cook, Dan Garfinkel, and
David Rogerson.

Limited space is available. Call Doris McVay for more information (216-892-191 0).

WWALamericantadiohistorn/. com
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VAN HELEN LIVE:

REAL AS IT GETS.
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The New Single From the Soundscan Top Five Album Van Halen Live: Right here. right now.
Over One Million Albums Sold Worldwide! rrobucep BY VAN HALEN AND ANDY JOHNS Persoral Management: Ed Leffler/E.L. Management, In

@ 198 NMarmer Bros Recards Inc
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"HERE TODAY, GONE TOMORROW"
NEW ROCK DPRO AT RADIO APRIL 19.

Puzzle album sales over 250,000 Top 5 on Billboard's New

Artist Chart for over 3 months.

Two Top 20 New Rock Hits with "DIZZ KNEE LAND" and
"DIM." On The New Rock Charts for 5 months. "DIZZ KNEE
LAND" has been a crossover CHR and AOR hit.

Continued great press exposure that started with Rolling

Stone, Spin, Musician and an Arsenio Hall appearance.
Non-Stop club touring in America since last September.

ON TOUR WITH Sty
North American dates begin April 30 through June 22. San
Francisco, Seattle, Vancouver, Costa Mesa, Los Angeles, Salt
Lake City, Denver, Dallas, Houston, New Orleans, Memphis,
Atlanta, Charlotte, Richmond, Toronto, Montreal, Boston, New

York, Detroit, St. Lovis, Minneapolis, Milwaukee

Management: HIT & RUN © Wally Versen, Paddy Spinks ond John Arnisan

©mmsm&

STREET TALK.

SRR

Continued from Page 36

In other Mile High City news, KRFX
afternoon driver Atan Roach scores the
Colorado Rockies' public address announcer
gig. He'll continue to do his airshift.

KDWB/Minneapolis morning man Steve
Cochran has exited the station, despite earlier
denials from Mid-Continent President David
Martin. KDWB has launched a nationwide
talent search.

Cochran told ST, “It was time to leave,”
but had no comment on his next stop. ST
hears WCKG/Chicago is a possibility, as is
99X/Atlanta, where he'd be reunited with
former KDWB PD Brian Philips. Is a Twin
Cities opportunity in the cards as well? What
effect would Cochran’s noncompete have on
that scenario?

WOVVIW. Palm Beach PD Kurt Kelly
exits the CHR, citing philosophical differences.
APD/morning man M.J. Kelli will handle music
duties, but is not a candidate for the PD gig.
Look for a number of staffers to split the
programming chores while GM/owner Steve
Lappa fields the candidates.

WTMX/Chicago returned to full-airstaff
status last week after running jockless for
seven days in the wake of chucking its all-
request presentation. The station's now calling
itself “Mix 101.9, the best mix of music from
the '70s, '80s, and '90s” via consultant Tom
Watson's Adult Contemporary Concepts.

Watson is temporary on-site PD, replacing
Ford Coley, who returned to owner
Bonneville’s corporate offices. Look for a new
Mix PD within the next three weeks.

WRFX/Charlotte morning guys John Boy
& Billy — already simulcast on WROQ/
Greenville, SC — will add WZZUJRaleigh to
their resumes beginning in early May.
’ Night Hawker? ‘

Portland Drugs & Vice Division detectives
arrested KKSN/Portland night personality
Andy Manuel last Friday (4/9), charging him
with four counts of delivery of a controlled
substance (cocaine). GM Harry Williams told
ST that Manuel is no longer with the station.

Officers believe Manuel, who worked the
7pm-midnight shift at the Heritage Media Gold
outlet, used KKSN's phone lines to arrange
drug deals. According to police investigators,
no other KKSN employees were involved.

Indications are drug sales took place when no
other station staffers were present.

Records

. sBNA Ewmm u;man_ ngr Overton
'ﬁbﬂfh&m AEH mﬁaﬁaamrlh-msedhhd

= Capricorn Dir /Artist Development John f.:uf-

; _ﬂsmtoumuﬂwmarm a:

It's Here!

The most amazing
Music/SFX Rock Radio
PRODUCTION LIBRARY
in histary!

Joe Kelly's

PRODUCTION
TRACKS!

WA mericanradiohieteorv-com

il mes
A e

RADIG & REGORDS

Net Prophet

Ten years ago this week,
CHR WNBC/NY became the
flagship station of the New
Jersey Nets, and morning
mouth Don Imus donned the
appropriate jersey to com-
memorate the occasion. To-
aay, as all-Sports WFAN, the
station is the flagship of the
New York Knicks and Imus is
still jts morning star.

<

e Unistar President/Programming Ed Salamon expands duties
to oversee all network programming.

eAndy Schuon becomes MTV VP/Promations.

eDanny Buch named Atlantic Records VP/Promo.

4

eDave Milner promoted to Great American VP/Radio.
eJohn Mainelli becomes WABC/NY Ops Dir.
oBrian Thomas returns to WBJW-AM & FM/Orlando as PD.

4

*Bill Stakelin accepts RAB Presidency.

*Bili Hogan named RKO Radio Exec. vP.
eVince Faraci appointed WB/Nashville VP/MKg.
eJon Rivers named KLIF/Dallas PD.

oRad Messick becomes WDiZ/Orlando PD.

N4

 Mutual buys WCFL/Chicago for $12 million.

I Sky Daniels joins WWWW/Defroit for nights. I

DIRIGIBLE PLAN, NYET? — Giving new meaning to
the word “airshift,” Adams NAC KHIH/Denver recent-
ly unveiled its latest promotional vehicle — the “KHIH
Blimp.”

Call for a Demo!

414/632-8611 » 414/632.5527 fax
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Produced By David Bowie & Nile Rodge
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GOING FOR CHR ADDS APRIL 19 & 20

RECORD BREAKING AT MULTIPLE FORMATS!

NEW ROCK:@-©

AOR TRACKS: €D
AOR ALBUMS: €®
BILLBOARD DANCE: 45* - 32* (2nd HIGHEST MDVER!)

#1 GOLD ALBUM IN THE U.K. FIRST WEEK OUT!!

I vad

I

EXPLODING AT RETAIL TﬁuIS WEEK!
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NEWS

ACLU

Continued from Page 1

Evergreen for segments of the
Steve [Dahl] and Garry [Meier]
show.

In a recent filing, Evergreen
warned that the FCC’s “unprece-
dented, aggressive attack” on al-
legedly indecent programming is
“punishing speech which occurs
not at the periphery of America’s
cultural tastes, but rather at center
stage, among the most popular ra-
dio programs in the United States.”

Safe Harbor
Hearing Date Set

In another indecency develop-
ment, the U.S. Court of Appeals for
the DC Circuit has set a September
3 date for oral arguments on an in-
dustry coalition’s suit to overturn a
pending FCC rule that would limit
indecent programming to
midnight-6am. Observers say the
three judges who will hear the case
— Patricia Wald, Abner Mikva,
and Harry Edwards — are among
the federal judiciary’s strongest
free speech advocates.

Lo

Evergreen
Continued from Page 3

and cash flow. The stock offering,
he added, is hitting the market at
the “perfect” time, since Infinity’s
success has educated many inves-
tors about radio. “It’ll probably be
the hottest pure radio IPO yet.”

Steding also valued the Ever-
green offering price somewhere
between Infinity and Saga. His cal-
culation was 9% times cash flow.
According to Steding, Evergreen
may have even better prospects
than Infinity, owing to its diversifi-
cation of markets, depth of mar-
kets, and strong management
team.

One thing Infinity had that Ever-
green lacks is a high-profile signal
that actually covers Wall Street.
“That certainly helped Infinity,”
said Cheen, noting that many bro-
kers were WFAN or WXRK lis-
teners.

Steding said Evergreen’s lack of
a New York station shouldn’t mat-
ter now that Wall Street is more fa-
miliar with the radio industry.

Evergreen’s lineup includes sta-
tions in the other two “Big Three”
markets, KKBT/Los Angeles and
WLUP-AM & FM/Chicago.

e e e —— )
| Ido TIk

oun TERA
&

Chrysalis/ERG artist Billy Idol
shows support for LIFEbeat’s forth-
coming “CounterAid,” a May 22
fundraiser wherein recording artists
will sign autographs, collect dona-
tions, and help various Los
Angeles, New York, and Nashville
record stores sell merchandise.

WWW.americantadiohisteor-—com

KMEL

Continued from Page 1

both KMEL and sister station
KKBT/Les Angeles.

De Castro commented, “Dick
has demonstrated an entrepreneu-
rial spirit and keen sense of what
it takes to oversee a radio station
in this competitive time. Scott and
I are pleased to promote from
within and let Dick run his own
ship.”

Kelley remarked, “The chal-
lenge of managing Northern Cali-
fornia’s premier music station is
exciting. I'm thrilled to be a part of
the growing Evergreen family.”

Regarding Naftaly, de Castro
said, “One of the highlights of
[having acquired KMEL has been]
getting to know and work personal-
ly with Keith. He’s a magician with
music and one of the smartest
broadcasters I've had the pleasure
of working with.”

Naftaly noted, ‘“The KMEL team
is tighter and more focused than
ever. With the caliber of Bay Area
radio having never been stronger,
this is truly an exciting time to be-
gin my next chapter at this legen-
dary station. I'm also psyched to
have the opportunity to help
[KKBT PD] John Monds achieve
his realistic goal of total L.A. dom-
inance. With the passionate sup-
port of Scott Ginsburg, Jimmy de
Castro, and Dick Kelley, nothing
can hold us back.

Kelley’s previous experience in-
cludes a stint as Unistar’s Exec.
VP/Sales. He has also held po-
sitions at the Christal Company’s
New York and Philadelphia offices
and WHN/New York.

Naftaly’s career began in 1980 as
Music Coordinator at crosstown
KFRC. He joined KMEL in the
same capacity in 1984, became MD
in 1985, and PD in 1987.

B T
R

KWAC

Continued from Page 1

KWAC GM Mike Allen told R&R
that he queried his on-air staff as
soon as he found out about the vio-
lation earlier this week. “Finally”
Allen said, “One DJ came forward
and said, ‘Yes, I did say on the air,
if you have received cash in the
mail [issued by Arbitron as an in-
centive to fill out the diary], give
me a call.”

Allen wouldn’t identify the per-
sonality, a 15-year station em-
ployee. Allen said he occasionally
gave restaurant -certificates to
staff members as a perk, but said
the DJ in question claimed he re-
ceived no diaries in response to his
solicitation. “If our own investiga-
tion finds it went deeper than that,
he will be let go.

““Our position is that we take the
blame for this,”” said Allen, but he
stressed that station management
had no prior knowledge of the
transgression. “We're just as
shocked as everyone else.”

Allen said the station has ratings
distortion guidelines posted in five
places in the studio in Spanish and
English. He feels it’s not coinciden-
tal that the station canceled its Ar-
bitron contract last quarter after 15
years.

Arbitron’s Mocarsky declared,
“The fact that they are no longer a
subscriber has nothing to do with
this. They would have been delisted
no matter what.”

) -,
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Hamlin
Continued from Page 3

the last eight years — it’s been a
tremendous learning experience.
I'm looking forward to working
with Kyle, and I couldn’t be more
excited about the music he’s bring-
ing to Asylum.”

Hamlin joined Elektra’s sales
department in 1985 as Director/
Western Region. He was promoted
to VP/Sales later that year and to
Sr. VP in 1990.

R

Loncao
Continued from Page 3

camp, Loncao was VP/AOR Pro-
motion at Mercury. Before that, he
co-owned New Avenues Music Inc.,
a Chicago-based promotion, mar-
keting, and management firm.

Lesourd
Continued from Page 3

leave a station you’ve helped build,
but I've had a very large piece of
my heart in New York. WQCD has
had a history of changing format.
But when I heard its present for-
mat, I knew they finally had the
right format. I'll have a lot of fun
with it.”

Lesourd doesn’t anticipate any
major changes: “Whenever you
have a Top 10 25-54 station in New
York, you should be able to make
large profits. WQCD will never
have huge 12+ numbers, but it has
a loyal upscale audience.”

Prior to joining WRQX five
years ago, Lesourd was Sales Man-
ager at WPLJ/New York. She also
spent four years as an AE for Grey
Advertising.

Philadelphia Fame

NARAS President Michael Greene (I) was on hand to announce the latest
inductees into the Philadelphia Music Alliance’s Walk of Fame. He's joined
by (I-r) recording artists Grover Washington and John Oates, producer
LeBaron Taylor, and recording artist Daryl Hall.

Black 47 Arouse Eire

Following a recent Black 47 performance, band member Larry Kirwan (se-
cond from right) was greeted backstage by (I-r) actors Fisher Stevens and
Matt Diflon and EM! Records Group President/CEQ Daniel Glass.

Great products . . .

Perceptual Studies
Auditorium Music Tests

Auditorium Format Analyses

Focus Groups

Tracking

Silk were presented with gold awards for their “L.ose Control” album. Proudly displaying the plaques are (I-r) Elektra Sr.
VP/Business Affairs Gary Casson, Silk's Gary Glenn, former label Sr. VP/Sales Kenny Hamiin, group member
Jonathan Rasboro, Elektra VP/Black Music Marketing & Promotion Joe Morrow and Sr. VP/Promotion Rick Alden,
Silk’s Gary Jenkins, Keia Records President Keith Sweat, and group members Timothy Cameron and Jimmy Gates Jr.

ABC

Continued from Page 14

UK broadcasters, including Cap-
ital Radio, Metro Radio, Radio Ci-
ty, and Radio Clyde. It was origin-
ally formed as a distribution ve-
hicle for commercials but eventu-
ally expanded to distribute pro-
gramming, press releases, and
other audio and data services.

Priority

Continued from Page 16

Neben said. “We plan to establish
this division in much the same
way. We're putting together a dedi-
cated, streetwise team; I'm confi-
dent our artists will enjoy suc-
cessful long-term careers as a
result.”

TRANSACTIONS

Continued from Page 10

1994 (in a cashier’'s check payable to
the IRS for Donovan's benefit).
BUYER: SHP Communications Inc.,
owned by Jim Sumpter, Rodney
Popejoy, and Mary Hurt of Corpus
Christi. Phone: (512) 883-3977
SELLER: Chitex Communications
Inc., headed by President Donald Don-
ovan. Phone: (512) 994-7700
FREQUENCY: 105.5 MHz

POWER: 1.9kw at 353 feet
FORMAT: Classic Rock

BROKER: Norman Fischer of Norman
Fischer & Associates

KFBC/Cheyenne
PRICE: $248,000
TERMS: Asset sale. The buyer is loan-

Cox Broadcasting
Nininger Stations

Rogers Broadcasting

Susquehanna Radio
WIN Communications

ing the seller up to the full purchase
price for the soie purpose of making
payments to lienholders and account
creditors of the seller. The loan will be
canceled at closing, with the outstand-
ing balance to be credited against the
sale price.

BUYER: Montgomery Broadcasting
Limited Liability Company, owned by
David and Kathy Montgomery of
Cheyenne. David Montgomery is GM
of KFBC & KFBQ/Cheyenne and in-
tends to continue as GM of both sta-
tions following this sale. Phone: (307)
632-4162

SELLER: Buck Broadcasting Corpora-
tion, owned by Harold and Jill Buck of
Cheyenne. They also own KFBQ.
Phone: (307) 635-2195
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: News/Talk

for great companies . . .

Paragon Research

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600

The Research Company of Choice

WWW-americanradiehtstery-com
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See us at NAB Booth 4306-4307.

eve Just Made Your
er One Prospecting
 Tool Obsolete.

Through an exclusive arrangement with Dun and Bradstreet, TAPSCAN adds another dramatic enhancement to its advancec
radio ratings analysis systems. PROSPECTOR utilizes D&B'’s marketing information for your market, scanning over 160
advertiser categories.. for virtually every local business that’s a candidate to buy advertising on your station. In fact,
PROSPECTOR is so advanced, we were a little reluctant to compare it to “Old Yellar” in the first place. PROSPECTOR is a
complete business intelligence system providing vital data about your customers (and potential customers) including the ability
to prospect l)y ZIpP code, county, and business type, annual sales volume ranges, competitors, number of locations, and
yes...the name, address and phone number. Additionally, PROSPECTOR combines with Retail Spending Power, and just like
Retail Spending Power, it's a no-extra-cost™ addition to your TAPSCAN system. See PROSPECTOR at NAB ‘93 in Las Vegas.

TAPSCAN

INCORPORATED

3000 Riverchase Galleria * Suite 850 ¢ Birmingham, Alabama ¢ 35244 < 205-987-7456
Boston ° Cllicago * Los Angeles * Toronto * Vancouver

PROSPECTOR, Retail Spcnding Power and TAPSCAN are trademarks of TAPSCAN, Inc. ©1993
'Sma“ Annual Data Fee.

WA -americanradiohistonscom
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RATINGS AND RESEARCH

The Decade Of Change: Good News For Radio @

Study offers insight into industry’s success and clues for its future

The '90s will be known as the Decade of Change.
Sweeping changes are evident everywhere, including ra-
dio. In an effort to make sense of these developments,
we’ve been collecting information from contemporary
music radio listeners over the past two years. We wanted
to know how their music and radio tastes have changed

over time.

We've all spent a great deal of
time lately deciphering the signifi-
cance of change in our industry.
Who'd have thought, even five
years ago, that four radio groups
would some day operate 13 stations
in Denver, or that the same jock
would be heard on 15 stations in
five different formats? Who’d have
guessed GMs might manage four
stations at once? And how many
PDs expected to be programming
two or more formats in a market?
No one could have predicted the
changes in radio, and it’s too early
to tell if these changes will be posi-
tive or negative in the long run.

Radio has always lagged behind
society in terms of change, and
now is no exception. Yes, changes
have been rampant in our industry
lately, but most of our listeners’
lives changed several years ago, in
the mid- to late-'80s. While our in-
dustry is just now facing up to the
“new reality,” listeners have al-
ready dealt with major lifestyle
changes and are well on their way
to adjusting their social patterns.
As lifestyles continue to change,
stations must stay current and de-
velop strategies to meet the mov-
ing target.

Within the industry, the most
adept radio groups and managers
have prepared for change. In all
likelihood, they won't just survive
the Decade of Change, they’ll suc-
ceed because of it.

CHR/AC Bias

Our survey collected data from
930 music test respondents who are
core listeners of CHR (62%) and
AC (38%) stations. Therefore, most
of the respondents are female
(94%) and 1844 (95%). The re-

66)

Fully 81% of
listeners say their
music tastes have
changed to some
degree in the past

five years.

search is based on contemporary
music listeners and excludes AOR
and Country listeners. Some of the
information retrieved is surpris-
ing, and most of it confirms widely
held suspicions. All of it helps us
understand how these radio listen-
ing lives have changed in the past
few years.

We categorized the issues into
three distinct areas of questioning
and two related areas, all of which
follow.

How have music tastes changed
since the late 1980s?

Over the past five years or so,
would you s3y that your taste in
music has changed . . .

Alot = 15%
Somewhat = 66%
Not at all = 18%

Fully 81% of listeners say their
music tastes have changed to some
degree in the past five years. These
changes are highest among the
younger demos (89% of 18-24s, 79%
of 25-34s), but even among older lis-
teners, 66% of 35-54s say their
tastes have changed in the past five
years. Fully 20% of 18-24s said their
tastes had changed ‘‘a lot,” com-
pared to only 3% of 45-54s. Con-
versely, only 11% of 18-24s said
their tastes had changed ‘“not at
all,” compared with 24% of 45-54s.

Compared to five years ago,
would you say the music you listen
tonowon radio s . . .

Better = 36%
About the same = 46%
Worse = 14%

Once again, younger and older
listeners are at opposite ends of the
spectrum. The 18-24s and 25-34s are
resounding in their support for to-
day’s music (4% and 34% say it’s
“better,” respectively), while most
of the 35-44s and 45-54s perceive no
difference (58% and 52% say
“about the same,” respectively).
Interestingly, the responses for
‘“‘worse” are consistent across all
age cells, ranging between
12%-17%.

Compared to five years ago, do
you now enjoy listening to new hit
songs on the radio . . .

More = 32%
About the same = 45%
Less = 23%

Not surprisingly, the desire for
“more”’ newer music is highest in
the lower demos (42% of 18-24s)
and lowest in the upper demos
(14% of 35-54s). Conversely, the up-
per demos want ‘“‘less’”’ new music
(0% of 35-54s), compared to the
18-34s, only 19% of whom want less
new hit music.

By Mike Henry

Compared to five years égo,
would you say the music you listen
to now on the radio is . . .

Harder = 15%

About the same = 51%

Softer = 32%

Generally speaking, the desire
for “harder” music declines with
age. Even among the 18-24s, 26%
are listening to ‘“softer” music,
compared to 20% who listen to
“harder.” This process accelerates
with age: 34% of 35-54s are listen-
ing to “softer** music compared to
five years ago. The majority of lis-
teners, however, haven't changed
their tempo tastes at all (50%-
55%).

66)

Listeners recognize
additional format
choices exist today,
and their
satisfaction has
increased.

99,

How have the choices in radio
stations changed since the late
1980s?

Compared to five years ago, do
you think the number of different
kinds of radio stations to choose
fromnow s . ..

More = 72%

About the same = 17%

Less = 9%

is there a radio station in your
market that you feel is very close to
perfect for your tastes?

Yes = 70%
No = 25%

This level of satisfaction in-
creases with age: 69% of 18-24s say
*“yes,” compared to 76% of 45-54s.

How have listening habits chang-
ed since the late 1980s?

Compared to five years ago, is
the amount of time you now spend
listening to the radio . . .

More = 47%
About the same = 33%
Less = 20%

Radio listening is highest among
18-24s (55% ) and 25-34s (44% ), and
lowest among 35-54s (35% ).

Compared to five years ago, are
you now listening to radio news
programs an talk Shows . . .

‘More = 44%
About the same = 33%
Less = 20% ‘

WWW.americantadiohisterreom

Yes, changes have been rampant in
our industry lately, but most of our
listeners’ lives changed several
years ago, in the mid- to late-'80s.

Interest in news and talk — a ra-
dio forte — is up substantially
among these listeners, even among
18-24s and 25-34s (41% and 46% say
“more,” respectively). The figure
rises to 50% among 35-54s.

Compared to five years ago, are
you now listening to AM radio sta-
tions . . .

More = 11%
About the same = 27%
Less = 57%

If many of these respondents are
listening to more News/Talk,
much of it must be on the FM band,
because AM listening continues its
15-year decline.

Talents, Video Up

When asked if air personalities
were ‘“better” or ‘“‘worse” now
than they were five years ago, 45%
responded ‘‘better.” Younger
demos showed greater support
(53% of 18-24s), but even 39% of the
35-54s responded ‘‘better.” Only
14% of the total said ‘“‘worse,”
while approximately one-third said
“‘about the same.”

While radio listening is up 14%
among those surveyed, music vid-
€o viewing has risen only 5% . Vid-
eos’ highest net gain is among 18-
s (8%), compared to a 9% net
loss among 35-54s.

Break It Down

The study offers insight into ra-
dio’s overall success and clues for
its future success. Knowing that
most people’s music tastes change
over time, stations may elect to
mature with their audiences; e.g.,
CHR evolves to Hot AC, or Young
Country evolves to Mainstream
Country. Upper demo stations may
attempt to capture listening from
like-formatted stations as listeners
age; e.g., Classic Rock pulls from
AOR. Evolving music tastes also
hold promise for acceptance of new
and original music formats.

The fact that many people see
positive change in music over the
past five years is good news for all
music stations, and especially for
the ground-breaking formats that
have provided the greatest impetus
for changing contemporary music
styles. Our industries are doing a
better job of giving the people what
they want to hear, as compared to
the 1980s, when, it could be argued,
much of the contemporary music
on radio was years behind reality.

While the music alterations on
franchise-formatted stations have
been subtle, fresh and exciting new
music on New Rock and other
niche stations has changed the
landscape of many markets, and

99

the listeners have noticed. New
music is still a major attraction for
most 18-34s, and even among some
35-44s.

Most listeners are aware of ra-
dio’s fragmentation. While they
probably could not verbalize this
knowledge in radio terminology,
they recognize additional format
choices exist today, and their satis-
faction has increased. More than
two-thirds of our survey respon-
dents listen to a station that’s very
close to perfect for their tastes,
which counteracts an '80s research
trend that found many listeners
complaining that ‘‘everything
sounds the same.” Once again,
these findings bode well for niche
stations and not so well for second,
third, and fourth choices within a
given format.

Perhaps most encouraging for
our industry is that, at least for this
sample of almost 1000 listeners, ra-
dio listening is up. Despite the com-
petition radio’s faced in the past
decade from new media, the indus-
try’s future appears strong.

Finally, listeners are pleased by
the changes in presentations over
the past few years. Perhaps even
more than music, presentation
styles have lagged behind listener
tastes. As they’'ve softened and be-
come more realistic, if not human-
istic, satisfaction has increased
among listeners.

Across the board, this study
shows extremely encouraging re-
sponses to the on-air changes radio
has instituted in the past few years.
Stations are doing a better job of
understanding and catering to lis-
teners, who are reciprocating with
positive reviews. Stations that have
recognized and capitalized on the
changes in their audience bases
are well-positioned to grow. Per-
haps the industry is finally on the
verge of “growing up.”

Mike Henry is VP of Paragon Re-
search, a Denver-based broadcast
research firm specializing in cus-
tomized programming and market-
ing research for radio stations na-
tionally. He can be reached at
(303) 922-5600.
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We’re All Ears

The Great Radio Promotion #2
wants to hear from you.

Last year we asked you to write to us and tell us why radio is so great. This year, we ask you
to sing its praises. Or say it or play it. Let the world hear what a great advertising medium radio is.

Create a radio spot or a speech, a song or a jingle. Sell radio, not just your station, not just
your format. Put it on a cassette tape and send it to us. (No more than 60 seconds, please.)

For the first time, The Great Radio Promotion #2 is a special category of the Mercury
Awards, the awards that celebrate radio’s creativity. The winner will be announced and the spot
played at the second annual Mercury Awards dinner on June 9, 1993. The winning spot will be
included in the CD commemorating all the Mercury Award winners. ,

Entries will be judged by the Arbitron Radio Advisory Council. All entries must be post-
marked no later than April 30, 1993. Send 2 cassette copies of your entry to: The Great Radio
Promotion #2, The Arbitron Company, 142 West 57th Street, New York, NY 10019.

ARBITRUP

T - AR o e anradiohistans, com _ =

1993 The Arbitron Company
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Charting Listeners’ Prevailing

Moods And Attitudes

In this final look at the results of a recent Alan Burns
& Associates national radio study (R&R 1/29, 2/26), I'll
focus on active listeners — who they are and what they
buy, request, and listen to — along with an overview of lis-
teners’ attitudes toward various types of music.

Mood Swings

More than 8% of respondents in
the 1444 age cell don’t have a
favorite radio station — that’s
about eight shares of 12+ listening
to whatever fits their moods. You
certainly can’t afford to chase
these people; they’re too unpre-
dictable. But you can take advan-
tage of these listeners by defining
your station’s mood — and execut-
ing that mood consistently.

What mood are people looking
for? Country, Modern Rock,
Dance, and Oldies were tapped as
formats that “help get [listeners)
going.” Along with Soft AC, Coun-
try also was named as a “relax-
ing” format. (There are two kinds
of Country listeners, as proven by
Young Country.)

Respondents said CHR, Adult
Hit Radio, and mainstream AC
serve both functions. With about as
many ‘“relaxing” as ‘‘get going”
votes, these formats must take
care to avoid being too up or too
down.

Today’s Music

As expected, the younger the
listeners, the more they want to
stay in touch with today’s music. A
majority of listeners aged 1417
(73%) and 1824 (64%) want to be
up-to-date musically. While 53% of
25-34s also want to stay in touch,
3544s (42%) aren’t as concerned.
Meanwhile, Modern Rock, Coun-
try, and Dance partisans are
equally or more interested in to-
day’s music than their CHR coun-
terparts.

Listeners generally are satisfied
with the existing formats and sta-
tions. The demo showing greatest

-

More than 8% of
respondents in the
14-44 age cell don’t

have a favorite radio
station — that’s
about eight shares
of 12+ listening to
whatever fits
their moods.

@

dissatisfaction, however, was 25-34
(both male and female). Most peo-
ple who agreed with the statement
“There’s really no station that does
a good job of playing the music I
like best” tended to be shifting to or
from soft stations; some 25-34s
may be ready to mellow out a bit
but don’t care for the “soft”

m':.

Does this mean
CHR is ‘dead.’ |
don’t think so ...
well-run CHRs
operated by people
who believe in the
format are making a
lot of money.

99)

choices in their market. Anyone
hear an opportunity here?

About 30% of the national sample
said they ‘“‘regularly watch MTV.”
MTV viewing regularity also de-
clines with age. However, AHR
partisans watch MTV more regu-
larly than CHR or Dance fans. One
possible reason: AHR adults like to
know the artists and titles of their
favorite songs, and MTV consis-
tently provides that information.
Conversely, radio does a poor job
of back-announcing songs.

‘Active’ Activity

In this study of 1019 people, we
asked two questions geared toward
locating those who are the most ac-
tive consumers of recorded music
and broke out the extremes: those
who buy five or more units of mu-
sic (in any form) per month, and
those who call or attempt to call a
radio station 5+ times in a month.
(Note: AOR partisans were not in-
cluded in these figures.)

The following chart breaks down
the results to both questions,
respectively:

9+ o+
Purchases Requests
1417 28% 21%
18-24 29 16
25-4 15 4
3544 10 5

Clearly, heavy consumption of
recorded music is not confined to
teens; there’s some heavy buying
going on among 18-24s. Request ac-
tion, however, practically ceases
after age 24.

The ethnicity of your target au-
dience should significantly influ-
ence the emphasis you put on rec-
ord sales and requests: Blacks
(33%) and Hispanics (20%) make
five or more music purchases a
month, compared to 17% of whites.
What’s more, 19% of blacks and
15% of Hispanics make requests
five or more times a month; whites
comprise only 8%.

Breaking out heavy actives by
format, we see that CHR is not now

By Alan Burns

the format of actives: It's very
likely that the people who are most
passionate about their music —
and thus most likely to request and
buy records — have gravitated to
stations that specialize in the kind
of music they like (Dance for
dance fans, AHR for pop fans,
efc.).

As a result, Dance and Country
listeners buy the most recorded
music (5+ each). Soft AC and
Modern Rock (two each) and AHR
and mainstream AC (one each)
round out the list. Looking at these
numbers, is it any wonder the rec-
ord industry is cranking out coun-
try and dance music as fast as it
can? Also, country and dance lead
in “heaviest requests.”

Incidentally, rap fans are by far
the heaviest consumers of record-
ed music. More than a third of rap
fans buy five or more pieces of
music a month. It makes sense for
Dance and CHR outlets that stra-
tegically play rap to look at “ac-
tive” music indicators; others
should not.

Study High Points

Here are some of the high points
of the national listener study:

* Formats which base them-
selves in some variant or descen-
dant of rock still account for the
plurality of listening by Americans
age 14-44. However, there's a new
generational gap developing:
While the '60s saw the gulf between

m:

Heavy consumption
of recorded music is
not confined to
teens; there’s some
heavy buying going
on among 18-24s.
Request action,

however, practically
ceases after age 24.

o

parents’ music (pop) and kids’
music (rock) develop, the last five
years have marked a third (and
equally large) split into rhythmic
music.

* Country isn’t the most popular
music form in the U.S.; it’s actual-
ly No. 3. But the country audience’s
relative lack of fragmentation
makes it the most-listened-to for-
mat. Two major forces driving
country’s recent popularity are
America’s shift toward conserva-
tism and adults’ desire for more
relevant song lyrics. Once the
country ball got rolling, publicity
and peer pressure added to its
momentum.

* Hard Rock, AHR, Soft AC, and
Modern/Alternative Rock showed
the most growth. If you're looking
for a format to move into, take a
good look in these areas.

WAAA-aRericantadiohistaa—cor-——

America’s Musical Preferences

In its national radio listening study, Alan Burns & Asso-
ciates asked respondents to listen to 14 music styles,

The following chart displays the scores these styles earned by age
cell (artist and title information is included in parentheses) These scores
are based on a 4.0 scale, 4.0 being best. (Note: C/R refers to current/re-

(R.E.M./Losing My Religion)

current.)

Style 1417 18-24 25.34 3544
'80s Pop 2.04 2.35 2.56 2.66
(MEDLEY & WARNES/Time Of My Life)

C/R Pop-Rock 2.22 2.31 2.14 2.16
(EXTREME/Hole Hearted)

C/R House 2.75 2.59 2.38 1.98
(MARKY MARK/Good Vibrations)

Soft Pop 2.23 2.33 2.41 2.52
(BETTE MIDLER/From A Distance)

'80s Pop-Dance 2.25 2.33 2.47 2.31
(MADONNA/Into The Groove)

Hard Rock 2.62 2.46 1.97 1.60
(NIRVANA/Smells Like Teen Spirit)

C/R Rap 3.01 2.53 1.90 1.65
(KRIS KROSS/Jump)

'80s Rock 2.15 2.27 2.40 2.34
(JOHN COUGAR/Hurts So Good)

Hispanic Dance 2.28 2.21 1.98 1.82
(LISETTE MELENDEZ/Together Forever)

'70s Pop-Rock 1.90 2.34 2.33 2.50
(FLEETWOOD MAC/Dreams)

Rhythmic Ballad 2.47 2.28 2.35 2.30
(MINT CONDITION/Breakin' My Heart)

C/R Pop 2.32 2.26 2.48 2.38
(ROD STEWART/Rhythm Of My Heart)

Alternative Pop 2.54 2.49 2.53 2.19

* Big losses were registered by
both mainstream and dance-
oriented CHR. Does this mean
CHR is “dead?” I don’t think so,
and neither do the operators of win-
ning CHRs in cities like Los An-
geles, Boston, Providence, and Chi-
cago. Those are just a few of the
cities where well-done CHRs oper-
ated by people who believe in the
format are making a lot of money.
CHR is, however, going through a
period of redefinition: In highly
fragmented markets, most CHRs
are finding it necessary to stake
out very rhythmic or very pop-
based positions.

» Contemporary music stations
(CHR, AOR, and AC) now fall into
the following four broad segments:

* Rock: Classic Rock, Mod-

ern Rock, Hard Rock

e CHR: primarily rhythmic

hits

* Young Pop: current and re-

cent pop, ’'80s pop, and
some pop-dance and pop-
rock.

* Older Pop: softer pop, and
’80s and ’70s pop.
Finding your target and position
within one of these segments is the
key to success,

Remember: National studies are
no substitute for local market
research. But a national overview
like this can help you put your
specific format and market into
perspective.

Alan Burns is President of Alan
Burns & Associates, which pro-
vides programming, marketing, and
management advice to AC, CHR,
Gold, and Adult Hit radio stations.
He can be reached at (703) 648-
0000.
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Stewart Sets ‘Unplugged’ LP, TV Date

Notably, the first track is titled
““The New Life Starts Here.” Other
cuts include *‘Corn Circles,” “Won-
ders Of Lewis,” and “The Return
Of Jimi Hendrix” (!). “The Return
Of Pan” ships April 27. The com-
plete CD hits stores May 25.

Run-D.M.C. Return

“Down With The King” marks
Run-D.M.C.’s first studio release
since 1990’s “Back From Hell.”
Production credits range from
Pete Rock & C.L. Smooth (three
cuts, including the current single),
the Bomb Squad (Public Enemy’s
knob-twirlers did two tracks), and
Naughty By Nature, to Jermaine
Dupri (Kris Kross's svengali),
Mad Cobra, Q-Tip, EPMD, and the
trio’s own Jam Master Jay, who
produced the rest of the set. Rage
Against The Machine’s Tom Mor-
ello plays guitar on “Big Willie.”
The Profile LP hits stores May 4.

Gutterball Strikes

Gutterball’s lineup boasts an im-
pressive pedigree: Steve Wynn
(ex-Dream Syndicate and solo al-
bums), Bryan Harvey and Johnny
Hott (of House Of Freaks), Stephen
McCarthy (ex-Long Ryders), and
Bob Rupe (ex-Silos). Outstanding
titles on their self-titled, self-
produced debut include ‘“Lester
Young,” “When You Make Up
Your Mind,” and “Falling From
The Sky.” ‘Trial Separation
Blues” (which made its vinyl debut
on Bob Mould’s Singles Only label),
ships to radio May 10. Mute/Elek-
tra will have the full disc in stores
June 4.

od Stewart takes an acoustic trip through his

career on “Unplugged ... And Seated,” the

audio document of his forthcoming MTV
“Unplugged” performance. Stewart’s former Faces
bandmate (and current Rolling Stones guitarist) Ron
Wood plays on nine of the set’s 15 cuts.

About 35 musicians, including
current and former members of
Stewart’s regular band, also play
on the album, which features a
string section arranged and con-
ducted by Jeremy Lubbock on
four cuts. The first two tracks are
“Have I Told You Lately,” which
ships this week to CHR, and “Cut
Across Shorty,” which goesto AOR
next week. The MTV show pre-
mieres May 5. The full Warner
Bros. disc arrives on May 25.

Freedom’s First

“Freedom’” marks the solo
debut of former C&C Music Fac-
tory lead vocalist Freedom Wil-
liams, who shares production
credits on the set with Mike
Moses More, Jeffrey Smith &
Peter Lord (members of the
Family Stand and producers of
Paula Abdul), and Daryl Pitt-
man. Sandra St. Victor of the
Family Stand sings backup on
“Groove Your Mind,” and Wil
liams co-wrote ‘“Re-spect” with
Ashford & Simpson.

“Voice Of Freedom” ships to
dance outlets the last week of April
and to CHR in the third week of
May. Zalman King (“Two Moon
Junction,” “Wild Orchid”) direct-
ed the video while shooting an epi-
sode of his Showtime series, ‘“The

Red Shoe Diaries,” that stars
Williams and airs June 12. The full
Columbia CD hits stores June 1.

Crosby & Friends

David Crosby gets a little help
from his friends on ‘‘Thousand
Roads,” his new Atlantic/AG LP.
Phil Collins co-wrote, plays, and
sings on ‘“Hero,” which hits radio
this week. Sean Penn’s directing
the video. Other cuts include
“Helpless Heart,” “Too Young To
Die,” and the title track.

The LP also features appear-
ances by Graham Nash, Marc
Cohn, and Joni Mitchell, as well as
writing and/or production credits
for Crosby, Collins, Cohn, Don Was,
Glyn Johns, Phil Ramone, Andy
Fairweather Low, Jimmy Webb,
John Hiatt, Stephen Bishop, and
many others. The album hits the
streets May 4.

Jello To Jelly

Success has changed Green
Jello. The Zoo act has changed its
name to Green Jelly to avoid prob-
lems with General Foods, which
owns the trademarked brand
name. The band is also deleting the
tune “Cereal Killer” from its al-
bum and full-length video because
the video features copyrighted

Pere Ubu Bio
On Mac Disc

n artist bio that talks? Mot
only does “Story Of Pere

Ubu” have a brief speaking

Benatar Rocks
Pat Benatar returns to a rock 'n’
roll approach and her regular band
on ‘“Gravity's Rainbow.” Neil
Giraldo, her husband/guitarist,

COLLECTORS’ CORNER

Beach Boys Box Set On Horizon

he first Beach Boys box set
Tis due from Capitol on June

15. Entitled “Good Vibra-
tions — Thirty Years Of The Beach
Boys."” the five-CD collection con-
tains all the band’s top hits from
1962-1988 and 23 previously un-
released tracks. About half of the

latter come from the band’s never-

The Beach Boys — check out
those stripes!

released mid-'60s “Smile” LP, and
the others consist largely of demos,
single versions, live versions, and
alternate takes.

The rarities — which include sev-
eral radio station promos — are
sprinkled throughout the set. The
last disc offers a variety of studio
outtakes and fragmentary record-
ings, including vocals-only or
music-only versions of several
songs. Much of the set’s material is
presented in the original mono.

The 6 x 12-inch set includes a

four-color, 46-page booklet that
features rare pix, aletter from group
co-founder Brian Wilson, and his-
torical notes by set co-producer
David Leaf.

J. Geils Band:
B-Sides The Point

J. Geils Band members Peter
Wolf and Seth Justman assisted in
the compilation of "The J. Geils
Band Anthology: Houseparty,” a
double-CD hits package that covers
the band’s years on Atlantic and
EMI America.

The set sports 38 cuts, 10 of
which are live recordings and three
of which were non-LF B-side re-
makes: the Supremes’ “Where Did
Our Love Go,” the Marathons’
“Peanut Butter,” and Willie Dixon’s
"“Dead Presidents.” Rhino will have
this in stores April 20.

Womack Solo Set

Soul survivor Bobby Womack’s
biggest solo hits are assembled on
CD for the first time on “Lookin’ For
A Love (1968-1975),” a 14-track
anthology from Razor & Tie Music.
The set focuses solely on Wo-
mack’s solo efforts, nat those on
which he’s heard as a group mem-
ber or as a sideman, and arrives in
stores this week.

pant, it's probably the most produced the set with Don Gehman  cereal box figures.
p{et:a artist bio ever serviced. . (of John Mellencamp prod_uc_:tlon
Thanks to computer technology fame‘)‘. Among the dozen orlgmalf
and multimedia, Imago and fong- | 2r€ ‘Everytime I Fall Back,”
time altemnative faves Pere Ubu “grazy,b()dan(]l-‘a Kll)nogdoyryn Key.to p‘“ k‘llmﬂ
have provided several hundred kilo- A O‘I]{er{\p n{ 9% yan d )f’sf‘omggﬁzy,s A ©
bytes’ worth of info about the band Baby” shibs to CHR and AOR June CONCERT PULSE
on a floppy disc. Group leader - e .
David Thomas, who wrote and co- 29. The Chrysalis/ERG LP arrives Avg. Gross
prog od the disc, has re- June 1. Pos. Artist (in 000s)
Ay R . 1 GRATEFUL DEAD $1092.0
portedly been working on it for sev- Winger Shows ‘Pull’ 2 NEIL DIAMOND $518 3
eral years, Produced by Mike Shiol 3 GUNS N’ ROSES $340.4
The hypercard program is play- . roduced by ike ipley, 4 REBA McENTIRE $241 1
abio on most any Mactosh. The | Winger's third LP (“Pull”) is the 5 BOBBY BROWN 5235 3
menu offers several routes through |  band’s first under its new lineup, A oo
the information. In addition to a | With John Roth having replaced 8 ALABAMA $165.9
(semi-conventional) text bio, keyboardist/guitarist Paul Taylor. 9 TRAVIS TRITT $1259
viewers may peruse the group'’s Among the 10 songs on the Atlan- 10 KEITH RICHARDS $1166
various lineups since its September tic/ “}G album are “Who's The 1;:1;:”“ :::}: f-,
1975 inception, as welj as minute Ong and two .emphams tracl.(s: 13 HOWIE MANDEL $95 7
details on all recordings, production “Blind Revolution Mad,” which 14 SAWYER BROWN $94 9
credits, recording locations, and goes to metal outlets this week, and B RO
labels. “Down Incognito,” which ships to
Brief biographical notes on se- AOR next week. The LP goes on Amo’:’ i:v .';Qurs
lected former members and pro- sale May 18. § s ek newours
ducers are included. A fair number ‘ R COLLISION NEVILLE BROTHERS
of graphics are featured, most of Waterboys ‘Dream Harder JOE ELY PAUL OVERSTREE'
them based on the band's abum The Waterboys make their Gef- A e
covers. You'll also find every band fen debut with “Dream Harder,” MOODY BLUES  KIRK WHALUM
contact, from publicity to merchean- their sixth disc overall. Bill Price
dising, listed in the program. produced. Leader Mike Scott wrote
: S A . 5 The CONCERT PULSE is a weekly compu-
“S‘T::p(:;zlck?ccsgza?oem: bgg ks ﬁllLolvze ilnngsf)etgg;:’g};rt:g L)(’)eljlﬁ? bt; tenized regsn ranking each artist by Th;l
" average x office gross reported per
college, and other alternative for- the late Irish poet William Butler venue. Courtesy of Polsar, a publcation
mats last week. Yeats. Jules Shear makes an ap- e
: pearance on the set.

= - - ricantadichistanscom

MUSIC DATEBOOK

1977/New York's disco haven, Studio 54,
opens

Born: Duane Eddy 1938, Giorgio
Moroder 1940, Gary Wright 1943,
Roger Taylor (ex-Duran Duran)
1960

Not the Lemonheads.

TUESDAY, APRIL 27

1968/ Simon & Garfunkel release “Mrs
Robinson *

1981/Ringo Starr marries actress Bar-
bara Bach.

1982/ Frank Zappa issues “Valley Girl

1990/Guns N’ Roses frontman Ax|
Rose weds Erin Everly (daughter
of rocker Don). The marriage will last
27 days

Born: Ann Peebles 1947, Kate Pierson
(B-52's) 1948, Ace Frehley
(Kiss) 1950, Sheena Easton 1959

WEDNESDAY, APRIL 28

1963/Andrew Loog Oldham sees the
Rolling Stones perform at
London's Crawdaddy Club. By the
next day he's become their manager

1968/ “Hair"" shifts to Broadway. It even
tually settles in for 1729 con-
secutive performances

1997/Bonnie Raitt marries actor
Michael 0’Keefe.

1976/Bruce  Springsteen hops the
Graceland fence in hopes of sighting
Elvis Presley. Guards give the Boss
the boot — even though he brags
about having simultaneously graced
the covers of Time and Newsweek,

1989/Jon Bon Jovi marries high school
sweetheart Dorothea Hurley in Las
Vegas

1992 /Paula Abdul marries actor Emilio
Estevez.

Born: the late Duke Ellington 1889,
Tommy Jones 1947, Carnie
Wilson (Wilson Phillips) 1968

FRIDAY, APRIL 30

1965/Bob Dylan begins the UK tour
documented in the “Don't Look
Back” film

1983 /Blues giant Muddy Walters dies

Born: Willie Nelson 1933

SATURDAY, MAY 1

1967/Elvis Presley marries Priscilla
Beaulieu in Las Vegas

Born: Ray Parker Jr. 1954, Johnny Colt
(Black Crowes) 1968

SUNDAY, MAY 2

1957 /Elvis Presley records “Jailhouse
Rock

1960/ Ben E. King exits the Drifters for a
solo career

1979/ Kenney Jones plays his first gig as
the Who's new drummer

1991/ Whitney Houston announces she'll
make her acting debut playing a
singer in “‘The Bodyguard *

Born: Lou Gramm (Foreigner) 1950

— Paul Colbert
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ALTERNATIVE PROGRAMMING
Mickey Briggs o (800) 231-2818
Country Alternative

MARY-CHAPIN CARPENTER The Hard Way

TIM McGRAW /Memory Lane

DUDE MOWREY/Maybe You Were The Ore

T. TUCKER w/D. McCLINTON/Tell Me About It

Super AC/AOR
BDBBY BROWN/That's The Way Love Is
DURAN DURAN,Come Undone
JEREMY JORDAN/Wanragil

STEREQ MC'S/Comnecied

BONNEVILLE
Ford Colley o (800) 631-1600

Soft AC
RAY CHARLES/A Song For You

AC Mix
BOY GEORGEThe Crying Game

BROADCAST PROGRAMMING
Ron Harris e (800) 426-9082
Today’s Country/Young Country/

Pure Country

OIXIANA/Now You're Talking

K.T. DSLIN/New Way Home

T. TUCKER w/D. McCLINTON/Teil Me About It

Hot AC/Original AC/Utimate AC/
The AC

RAY CHARLES/A Song For You

OURAN DURAN/Come Undone

BRUCE HORNSBY Harbor Lights

CHRIS ISAAK Can't Do A Thing (To Stop Me)
PRETENOERS/'m Not In Love

SADE/Kiss Of Lite

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

BRUCE HORNSBY Hartr Lights

JEFF HEALEY BANO/Los! In Your Eyes
PAUL WELLER/Above The Clouds

Concept 4 Country

DEBORAH ALLEN/t Youre Not Going To Love Me
MARY-CHAPIN CARPENTER The Hard Way
VERN GOSOIN/Back When

TIM McGRAW Memary Lane

PAUL DVERSTREET Take Anciher Run

MARTY STUART Hey Baby

JONES SATELLITE AUDIO
Phil Barry o (800) 766-3251
AC

BOY GEORGE The Crying Game

80Y KRAZY/That's What Love Can Do
BRUCE HORNSBY Hartor Lights

Country

COLLIN RAYE/Somebody Flse's Moon
MARTY STUART Hey Baby

RANDY TRAVIS/An Old Parr Of Shoes

SATELLITE MUSIC NETWORK
Robert Hall » (800) 527-4892

Real Country

CONFEDERATE RAILROADWhen You Leave That.
BILLY OEAN/1 Wanna Take Care Of You

McBRIDE & THE RIDE/Love On The Loose.

Classic Rock
AEROSMITH/Livin' On The Edge

Country-Coast-To-Coast
MARY-CHAPIN CARPENTER The Harg Way
COLUN RAYE/Somebody Else's Moor

T. TUCKER w/D. McCLINTON/Tell Me About I

SUPERADIO
Rich O'Brien e (508) 480-9000
CITY-FM

D. CROSBY & P. COLLINS/Hero
JEREMY JOROAN/Wannagiri

Super Hit Country
BILLY RAY CYRUS/Some Gave All

UNISTAR
Chris Kampmeier o (805) 294-9000
Hot Country

VINCE GILL/No Future In The Past
RANOY TRAVIS/An Old Pair Of Shoes

Unistar Country
JOHN M. MONTGOMERY/ Love The Way You Love Me
WYNONNATeI Me Why

=R

3
57 million households
Patti Galluzzi
VP/Music Programming

l VIORC TS (e
46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program

& Artist Development

Weeks On Weeks On
[ ADDS , || | [FIVESTAR ]
ROD STEWART Have | Told You Lately (WE) CLANNAO/Harry's Game (AUnticiaG) . . ... 12
sk BTt e iy o 4 'GREATESTHITS |
WIDMGHT OAL/Truganil (Calurbia) WHITNEY HOUSTON/I Have Nothing (Arista) ... ...

BIG HEAD TODD &... /Broken... (Giant/Reprise)

| EXCLUSIVES ]

AEROSMITH/Livin' On The Edge (Geffen) ... ... ... 3
BLACK CROWES/Bad... (Def American/Reprise) . . . . . 5
GUNS N’ ROSES/Dead Horse (Geffen) .. ......... 5
RDD STEWART/Have | Told You Lately (WB) . ..ADD
VAN HALEN/Dreams (WB) ............... .. .. 5
| HEAVY ]

DR. DRE/Nuthin'.. (Death Row/interscope/aG) ... 13
GREEN JELLY/Three Littie Pigs (Z0o). . . ...... ... 7
WHITNEY HOUSTON!| Have Nothing (Arista) . . . . . . 5
JANET JACKSON/That's The Way.. (Virgin) . ... ... 2
JADE/Don't Walk Away (Giant/Reprise} . ... ... .. 12
SILK/Freak Me (Elektra) .. ............ ... ... 8
SPIN OOCTORS/Two Princes (Epic) ......... 15
STING/H ! Ever Lose My Faith In You (A&M) .. .. .. 11

UGLY KID JOE/Cats In The... (Stardog/Mercury) . .. 72

| BUZZ BIN

5
BELLY/Feed The Tree (4AD/Sire/Reprise). ... ...... 9
9

CHRIS ISAAK/Can't Do A Thing (To Stop Me) (Reprise) . 3
JANET JACKSON/That's The Way... (Virgin) . ... ADD

ELTDN JOHN/Simple Life (MCA).. ... .. ... ... 6
JON SECADA/Angel (SBK/ERG) ... ........... 14
STING/If | Ever Lose My Faith In You (AGM) ... . .. 10

WILLIAMS & McKNIGHT/Love Is (Giant/Reprise) . . . 7

| HEAVY

BON JOVI/Bed Of Roses (Jambco/Mercury) .. . ... .. 5
BOY GEORGE The Crying Game (SBK/ERG) ... .. .. 6
BOY KRAZY/That's What... (Nexi Plateau/London/PLG) 3
MICHAEL JACKSON/Who Is It (Epic) ........ ADD
GO WEST/What You Won't Do For Love (EMI/ERG) . .7
BRUCE HORNSBY /Marbor Lights (RCA). . ... ... .. 7
PRINCE & N.P.G./The Moming... (Paisley Park/WB) . .6
SADEKiss Of Life (Epic) .. ................... 8
WHAT'S NEW
DAVID BOWIE/Jump They Say (Savage} ......... 4
DINA CARROLL/So Close (A&M) . ............. 7
RAY CHARLES/A Song For You (WB) ...... ... .. 3

SHAWN COLVIN/I Don't Know Why (Calumbia) ....5
CELINE DION/Water From The Moon (Epic) ....ADD
EXPOSE/I'lt Never Get Over You.. (Arista) ... .. ... 2
FREODIE MERCURY /Time (Hollywood) . . . . . . . ADD
WENDY MOTEN;Come In Out Of The Rain (EMIZERG) . 77
AARON NEVILLE/Don't Take My Heart Away (A&M) .2
RESTLESS HEART 1/W. HILL/Tell Me... (RCA).. . . .. 7

5 LEVERT/Good O Days (Atlantic/AG)

TASMIN ARCHER/Sleeping Satelilte (EMI/ERG) [ ARTIST OF THE MONTH I
STERED MC'S/Connected {Gee Street/Island/PLG) . . . OWIGHT YOAKAM/Ain't That Lonely Yet (Reprise) . .3
STONE TEMPLE PILOTS/Plush (Atlantic/AG) . . . . . . 6
Information current as of April 13
| STRESS |
i
_/ 36 mithon households
Cind) h d,
BON JOVI/Mn These Arms (Jamboo/Mercury) .. .2 Y LG T T
A Y VIP/Entertainment
OURAN DURAN/Come Undone (Capital) . .... ...2 & Original Programming
MICHAEL JACKSON/Who fs It (Epic) .. ..5 ot |
omvienzse s 0 || | VIDEQ SOUL TOP 10 |
MIDNIGHT DIL/Truganini (Calumbia) ...ADD W Tw
PM DAWN/Looking  (Gee Street/Istand/PLG) ... .. 2 11 SILK/Freak Me (Remix) (Elekira)
POSITIVE K/l Got A Man (Island/PLG) . . .. .. i 4 2 2 ROKELLY & P.A./Dedicated (Jwe)
SHAL/Comorter (Gasoline Aliey/MCA) ... .. .10 4 3 WHITNEY HOUSTON/ Have Nothing (Arista)
SOUL ASYLUM Biack Goid (Columbia) . ... ... 10 5 4 SADE/Kiss Of Life (Epic)
7
8

WILLIAMS & McKNIGHT/Love Is (Giant/Reprise} .. 5

| ACTIVE |

BOY GEORGE/The Crying Game (SBK/ERG) . ... ... 7
BOBBY BROWN/That's The Way Love is (MCA} . ADD
NENEH CHERRY Buddy X (Virgin) .. ... .. ... 8
CARMEN ELECTRA /Everybody... (Paisiey Park/WB) . . 3
DEF LEPPARD Tonight (Mercury) .. ... ... . .. 7
DEPECHE MODE/! Feel You (Sire/Reprise) . . . . . . . 10

4 NDN BLONDES/What's... (Interscope/Atantic Grp.) . 6
ICE CUBE/It Was A Good Day (Priority) . .

JEREMY JORDAN/Wannagir! (Giant/Reprise) . ... .. 2
L.L. COOL J/How I'm Comin’ (Def Jam/Columbia) .. &
G. MICHAEL & QUEEN/Somebody To.. (Hotlywood) . 3

EODIE MURPHY /Whatzupwitu (Motown) . . . . . . ADD
NEW DRDER/Regret (Qwest/WB) ... ... .. .. 2
POISON;Untit You Suffer Some... (Capitol) . . ... . . .2
PRINCE & N.P.G./The Morning... (Paisley Park/WB) . . 7
RUN-0.M.C./Down With The King (Profile) . ... . ... 8
SUNSCREEM/Love U More (Columbia) ... ... ... 8
SWV/'mSointo You (RCA) ... ... ..... .. .. 10

LON ]

ALICE IN CHAINS/Rooster (Columbia) .. ......... 9
BiG HEAD TODD &.../Broken... (Giant/Reprise} . . ADD
DAVID BOWIE Jump They Say (Savage) ......... 2
DREAM THEATER/Take... (EastWest/Atlantic Grp.). . .3
GIN BLOSSOMS/Hey Jealousy (AGM) ...... ... .. 3

GDO GDD DOLLS/We Are The... (Metal Blade/WB) . .. 3
JOEY LAWRENCE/Nothin' My Love.. (Impact/MCA) .8
SUNOAYS/Wild Horses (DGC). . ............... 4
Y.B.T./Tap The Bottle (Soul/MCA) .......... .. .. 4

6 LD-KEY?/Sweet On U (Perspective/A&M)
7 MEN AT LARGE/So Alone (Eastwest/AG)
9 8 ICE CUBE/ Was A Good Day (Priority)
— 9 PORTRAIT/Honey Dip (Swazz Mix) (Capitol)
10 10 REGINA BELLE/If | Coutd (Cotumbia)
Information current as of April 16.

|RAPCITYTOP 10 |

LW TW
1 RUN-0.M.C./Down With The King (Profiie)
4 2 PHARCYOE/Passin.. (Delicious Vinyl/AG)
5 3 FLAVOR UNIT MCS/Roliin".. (Flavor Unit/Epic)
6 4 LORDS OF THE.../Funky Child {Pendulum/Eleidra)
2 5 PETE ROCK & C.L. SMOOTH/LOtS Of.. (EleKra)
6 LL CODL J/How 'm Comin (Def Jam/Columbia)
8 7 COMMON SENSE/Breaker 1/3 (Relativity)
3 8 BRAND NUBIAN/Love Me Or Leave.. (Elektra)
9 YOUNGSTAS/Crewz Pop (EastWest/AG)
— 10 SHOWBIZ & A.G./Bounce.. (Payday/London/PLG)
Information current as of Aprii 17

T H E

13 million households

Les Garland,
VIP/Programming
John Robson, Director/

MUSIC YELEVISIOT Music Programming

YOUCONTRO
Lw W
— 1 DR. DRE/Ore Day (Death Row/interscope/AG)
2 SILK/Freak Me (Elektra)
3 DUICE/Dazzey Ouks (Bellmark)
4 SNOW/Informer (Eastwest/Atlantic Group)
5 WHITNEY HDUSTON/I Have Nothing (Arista)
6 H-TOWN/Knockin' The Boots (Luke)
7 ICE CUBE/t Was A Good Day (Priority)
8 2 LIVE CREW/Mega Mix (Luke)
10 9 EAZY-E/Only Il You Want It (Priority)
— 10 DNYX/Throw Your Guns In. (RAL/Columbia)

® ® N e o

Mos! requested for the week ending Aprit 9.

C JTNN

THE NASHVILLE NETWORK »
53.9 million households
Lyndon LaFevers,
Video Program Administrator
Weeks On

| HEAVY ]

CLINT BLACK/When My Ship Comes in (RCA) ... 717

GARTH BROOKS/We Shall Be Free (Liberty) =~ §
BROOKS & DUNN/Hard Workin Man (Arista) 72
MARK CHESNUTT/OI" Counlry (MCA) .. ... 17
MARK COLLIE/Born To Love You (MCA) .. 17
BILLY RAY CYRUS/She's Not Cryin'... (Mercury) .. 17
RADNEY FOSTER/Nobody Wins {Ansta) ... ... 17

ALAN JACKSON/Tonight t Climbed The Wall (Arista) . 9
TOBY KEITH/Should've Been A Cowboy (Mercury). 72
TRACY LAWRENCE /Alibis (Atlantic Nash/AG) ... .9
LITTLE TEXAS/I'd Rather Miss You we)y. .. . .18
KATHY MATTEA/Standing Knee Deep... (Mercury) .. 16
R. McENTIRE & V. GILL/The Heart Won't... (MCA) 70
JOHN M. MONTGOMERY/I Love... (AUl Nash/AG) . 7
LEE ROY PARNELL/Tender Moment (Arista) . ... 10
DOLLY PARTON & FRIENDS/Romeo (Columbia) ... 9

RESTLESS HEART/Mending Fences (RCA) 13
LARRY STEWART/Alright Already (RCA) . .8
DOUG STONE/Made For Loving You (Epic) . . 4
PAM TILLIS/Let That Pony Run (Arista) ... 18
AARON TIPPIN/My Blue Angel {RCA) . 12
RANOY TRAVIS/An Oid Pair Of Shoes (WB) .ADD
TRAVIS TRITT/T-R-0-U-B-L-E (WB) . 7

OWIGHT YOAKAM/Ain't That Lonely Yet (Reprise) = 3

[ADDS 1

TISH HINDJOSA Closer Still {Rounder)
BRIAN JAMES/Ore Single Night (wB)
RANDY TRAVIS/An Otd Pair Of Shoes (W8)

Intormation current as of Aprif 12,

M1

gl

COUNTRY music TILIVISION
18.1 million households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

o e
2 e

¥ s &
:-\’;,5‘:,:? i 4

LW TW
1 R. McENTIRE & V. GILL The Heart. (MCA
2 BROOKS & DUNN/Hard Workin' Man (Arista)
3 ALAN JACKSON/Tonght | Climbed.. (Ansta)
4 TRACY LAWRENCE/Alibis (Atiantic Nash /AG)
5 RADNEY FOSTER/Nobody Wins (Arista)
4 6 KATHY MATTEA/Sanding Knee Deep... {Mercury)
7 MARK COLLIE/Bom To Love You (MCA)
— & AARDN TIPPIN/My Biue Angel (RCA)
9 LEE ROY PARNELL/Tender Moment (Arista)
7 10 RESTLESS HEART/Mending Fences (RCA)

—- @ N oW

Weeks On

=

| HEAVY

GARTH BRODKS/We Shall Be Free {Liberty) 5
KENTUCKY HEADHUNTERS Dixiefred (Mercury) ADD
LITTLE TEXAS/'d Rather Miss You (WB) 18

JOHN M. MONTGOMERY/I Love._ (Al Nash/AG) 9
DOLLY PARTON & FRIENDS/Romeo (Cotumbia) 9
LARRY STEWART/Alnght Already (RCA) 9
DOUG STONE/Made For Loving You (Epic) )
TRAVIS TRITT/T-R-0-U-B-L-E (WB) 8
OWIGHT YOAKAM/AIN't That Lonely Ye! (WB) 4

| HOT SHOTS =

JOHN ANDERSON/Money In The Bank (BNA Ent)
SUZY BOGGUSS Heartache (Liberty)
CONFEDERATE RAILRDAD/When...(All Nash/AG)
JOE DIFFIE/Honky Tonk Attitude (Epic)

DEAN DILLON/Hol, Country & Single (All. Nash /AG)ADD

oW

DIXIANANow You're Tafidn' (Epic) 4
PATTY LOVELESS/Blame it On Your Heart (Epic) .5
TIM McGRAW/Memory Lare (Curb) . . .3
MARTY STUART/Hey Baby (MCA) . ... 6
RANOY TRAVIS/An Old Pair Of Shoes (WB) ... .. .. 2

DEAN DILLON/Hot, Country & Single (Atl. Nash./AG)
KENTUCKY HEADHUNTERS: Oixiefried (Mercury)

CASSANDRA VASIK/Sadly Mistaken (Epic/Canada)
HANK WILLIAMS JR./Diamond Mire (Curb/Capricorn)

Heavy folation songs receive five plays per day. Hot Shots
receive four plays per day. Breakout Videos and Picks (Pick
Hits of the Week) receive an extra play above heavy rotation
per day. All Top 10 videos also receive heavy rotation.

information current as of Aprif 14.

BRITAIN

W Tw

11 BLUEBELLS/Young

At Heart
2 SNOW/Informer
SHAGGY/Oh Carolina
4 SUB SUB /M. WILLIAMS/
Ain't No Love (Ain't No Use)
SYBIL/When I'm Good
And Ready
ROBIN S./Show Me Love
SHABBA RANKS/Mr. Loverman
JADE/Don't Walk Away
CAPELLA/U Got 2 Know
2 UNLIMITED/No Limit
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w
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fee) U b o
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Moving Up

NEW ORDER/Regret

PRODIGY/Wind It Up (Rewound)
DURAN DURAN/Come Uindone

EAST 17/Slow It Down

TERENCE TRENT D’ARBY/Do You Love
Me Like You Say?

WORLD PARTY/Is It Like Today?

DR. ALBAN/Sing Hallelujah!

ROD STEWART/Shotgun Wedding
R.E.M./Everybody Hurts
LEMONHEADS/It's A Shame About Ray

Courtesy Chart Information Network

AUSTRALIA

W Tw

11 MIDNIGHT OILTruganini
2 2 SCREAMING JETS/Shivers
3 3 PETER ANDRE/Gimme
Little Sign
4 4 COMPANY OF STRANGERS/
Daddy's Gonna Make You A Star
6 5 BOOM CRASH OPERA/In
The Morning |
5 6 THINGS OF STONE &
WO0O0D/Happy Birthdav Helen
— 7 BLACK STICK/The Cruel Sea |
7 8 INXS/Beautiful Girl
8 9 HUNTERS & COLLECTORS/
Holy Graif
9 10 JIMMY BARNES/Stand Up

Most Added

BADLOVES/Los! '
JIMMY BARNES/Stone Colc
HUNTERS & COLLECTORS/Holy Grail

Top 10 Australian records from playhsts of 3 Triple
M-FMMelbourne, FOX-FMMelbourne, 96 FMPerth
SA-FM /Adelaide. 2-DAY Sydney, 2 Triple M-FM Sydney,
MMM-FM /Brisbane. 8105 /Brisbane, FM-104 7/
Canberra, and KIX106 Canberra

CANADA

w ™w

11 SNOW/Informer

2 2 TRAGICALLY HIP/Courage

3 3 JEFF HEALEY BAND/Lost In |
Your Eyes

5 4 BARENAKED LADIES/Brian
Wilson

6 5 CELINE DION/Water From
The Moon

i 6 KON KAN/Sinful Wishes

% 7 SOFIA SHINAS/One Last Kiss

4 8 RANKIN FAMILY/Fare Thee
Wil Love

7 9 MAE MOORE/Because Of Love

10 10 WALTONS/Colder Than You

Most Added

VIVIENNE WILLIAMS/Look Me In The Eye
JOHN JAMES/Feeling Twilight

Top 10 Canagian CHR hits courtesy
The Record (416) 533-9417

WWW.americanradiohistopnrcom———
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DAN O’DAY

A Plea For Professionalism

Do unto job-seekers as you’d have them do unto you

Not a week goes by without someone asking
me, “Why don’t you write about the inconsider-
ate ways PDs treat job applicants?”’ I explain
that I’ve written about that . . . more than once.

The stories are the same:

The PD says, ‘“‘I've got to
fill this position right away.
Use an overnight delivery
service to get your package
to me tomorrow morning!”
Two weeks later, the PD
still hasn’t opened your
package.

The PD says, “It's down
to you and one other guy.
I'll make a decision this
week and call you by Fri-
day.” The PD never calls
and won’t accept or return
your calls.

This week I got a call
from a jock who was told by
a PD in Cleveland, “I've
heard your tape and defin-
itely want you to fly in for
an interview. Find out what
flights you can get for Wed-
nesday, and call me to-
morrow.”’

The jock did what she
was told and called back
Wednesday morning, but
the PD was in a meeting.
He didn’t return her call, so
she called again that after-
noon. He was unavailable.
She called him every day
for two weeks. He never

66)

The owners set the
standards for their
stations. If they act
unprofessionally
with their staff,
that’s how the staff
will treat
everyone else.
—Robert Ottaway

199)
was available, and he never
returned her call.

Finally, disillusioned and
disgusted, she wrote to ask
him why he’d led her to be-
lieve he wanted to interview
her and then refused to ac-
cept or return her calls.

This drew a response

from the PD. He wrote
back, “If you really wanted

66/

People shouldn’t be
required to act
‘creative’ to get you
to behave like
a professional.

99,

to talk to me, you should
have come up with some
real creative way of getting
my attention.”

Widespread Problem

I beg to differ. People
shouldn’t be required to act
“creative’ to get you to be-
have like a professional.
The lack of professionalism
in our industry is appalling.
From the way receptionists
handle callers (i.e., cus-
tomers) to the ways man-
agers motivate employees
(by giving feedback only
for screw-ups), to the man-
ner in which PDs treat job
applicants, we have a long
way to go before we can ex-
pect to be treated as re-
sponsible businesspeople.

The root of the problem,
of course, is that no training
is required to become a PD
or GM. The initial program-
ming job usually begins
when a PD leaves, and the
manager points at someone
— maybe you — and says,
“You're the new PD.”

Do you then go to a spe-
cial school to learn how to
be a program director?
Does the station enroll you
in management courses?

Well, no. You’re just sup-
posed to know all that stuff
somehow.

So you learn what you
can by reading programm-
ing books and trade publi-
cations. Perhaps you attend
conventions and an occa-
sional seminar. Mostly,
however, you learn by
watching other PDs. Many
of them act unprofessional-

ly. You've probably already
observed that as a disc

jockey. Now that you're the

PD, it’s your turn to act like
a big shot. And the way to
show everyone you're a big
shot, of course, is to be too
important to be courteous
to “the little people.”

Too Hip For The Room

A couple years ago I con-
ducted a couple of seminars
in Michigan. On Sunday I
worked with a station in
Grand Rapids. On Tuesday
I did one in Lansing for the
Michigan Association of
Broadcasters.

Lansing Community Col-
lege was holding its annual
Radio Day on Monday.
When the event organizers
heard I'd be in town, they
asked me to speak to their
students. I accepted the in-
vitation.

I awoke Monday in Grand
Rapids to find a fierce
storm in progress. As a Cal-
ifornian, I'm not used to
driving in heavy weather,
and the trip to Lansing took
forever. I was scheduled for
noon. I reached the hotel at
11:15am, threw my bags in
my room, and plunged back
into freezing rain for what
was supposed to be a 10-
minute walk to the audi-
torium.

66

It’s up to you to
seek and maintain
your own high level
of professionalism.

99,

Naturally, I got lost. I
reached the auditorium at
11:50am, exhausted, wet,
and cold . . . but on time. I
found the professor who’d
organized the event and
said, “Sorry I cut it so
close!™

“At least you showed
up,”’ he said. “I had
scheduled a panel of five
local program directors for
this morning. All five gave
me firm commitments two
months ago. We printed

—\AAW-adericantadiehistons.com

For starters, don't teli someone
to Fed-Ex a job package unless you
actually plan to review it the next
day. Similarly, if you ask someone
to call back at a certain time (oron a
certain day}, you should honor the
commitmént you've implicitly made
to accept the call. if you're unable
to accept the call when it comes in,
call back promptly, even if it's a
busy day. When are your days not
busy?

Follow-Up Calils

Set up a system to handle follow-
up calils. To handle the inevitable
calls from job-seekers who haven'’t
yet received your form letter, pro-
vide your assistant, secretary, or
receptionist with a list of people
whose tapes you've heard and re-
jected.

When someone calls to see if Mr.
PD has heard my tape yet, the call-
er can be fransferrad to the appro-
priate person. That person checks
the list, finds the applcant’s name,
and says, “Yes, Ms. Reilly, | see
your name right here. Mr. PD has
heard your tape and wants me to
tell you that although he ap-
preciates your taking the time to ap-
ply for the job, you're not exactly
what he's looking for at this time."

Create A Form Letter

Reply to all solicited job applica-
tions. f you've advertised a job

their names in our pro-
grams and in our press
releases. We sent them
reminders. Yesterday, we
called each one to remind
them of the time and place
of their panel session. Two
of them said they couldn’t
make it — they’re too busy
this week.”

I hit the roof. “What? I
broke my neck to keep my
promise to you, and two out
of five local PDs are too
busy to drive a few blocks
to keep their promises?”’

Inconsiderate? Yeah. Ir-
responsible? Sure. Un-
usual? Sadly, no.

The Fish Stinks

From The Head Down

Those two PDs were
much too important to keep
their words to a bunch of
college people. Of course,
one presumes that if their
appointments that day had
been with the VP of a major
radio group or the GM of a
Detroit station, they some-
how would have managed
to honor their commit-
ments.

In a coincidence so great
that I can only beg you to

Courtesy Made Easy

ou should treat job applicants with the same courtesy

you'd expect to be shown. Here are a few tips on

| how to stay polite and professional with a minimal
expediture of your own energy.

opening or specifically asked a jock
for a tape, you owe a response to
any good faith submission. A form
letter is your easiest option. This
letter might include several possible
replies, such as:

¢ The position has been filled
Thank you for expressing an in-
terest in working at WXXX.

* The position has been filled, 1
think your style might fit in well
here, however, and am keeping
your tape on file for future open-
ings.

* | have listened to your tape,
and you don't fit my needs at this
time.

¢ Owing to the volume of re-
sponses to our ad, | have not yet
been able to listen to your tape.
You will, however, receive a re-
sponse once I've had a chance to
hear your work.

¢ | don't think you're quite ready
for WXXX, but | hear a lat of poten-
tial and invite you to send me
another tape six months from now.

Simply check the apprapriate box
for each tape and give the form let-
ter and job package to your assis-
tant or intem or secretary. Have
that person address an envelope
and insert the form letter for you.
And now, with a minimum of effort
you've discharged your obligation
to that eager job-seeker

believe me, just after I
wrote the above I received
a phone call from Robert
Ottaway, who formerly
owned and managed a sta-
tion in Lansing and now has
a thriving business as a
radio management & sales
consultant.

I told him about those two
Lansing PDs. He wasn’t
surprised. He pointed out,
“The owners set the stan-
dards for their stations. If
they act unprofessionally
with their staff, that’s how
the staff will treat everyone
else.”

If you’re not lucky
enough to work for a profes-
sional owner or manager,
then it’s up to you to seek
and maintain your own high
level of professionalism.

Dan O’Day, author of “Personali-
ty Radio,” consulis a limited num-
ber of radio stations and individual
air personalities, and conducts air
talent and commercial copywriting
seminars for stations, groups, and
associations. He can be reached at
(310) 476-8111 (or via fax at
[310) 471-7762).
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Talkin’ *Bout Generation X

Here’s a snapshot of the group demographers call

IF IT PLAYS IN PEORIA . . .

KZ93 Refocuses For Generation X

“But will it play in Peoria?” Heritage mainstream
CHR WKZW (KZ93)/Peoria is about to find out. The sta-
tion has reinvented its traditional sound to target the
much-hyped Generation X listeners in a market that has
traditionally reflected much of middle America (see
“Talkin’ 'Bout Generation X.”)

Attitude Adjustment

Will the new KZ93 play in Peor-
ia? According to Station Manager
Lindsay Wood Davis, “We’ve had a
landslide of positive reaction from
everyone, including clients.” (See
“Zagging While Everyone Else Is
Zigging.”) PD Scott Wheeler adds,
“A change like this takes the full
cooperation of programming and
management, as well as an adjust-
ment of attitudes and expectations
for sales and clients.”

This modification in direction —
which aims KZ93 at the 18-29-year-
old male and female X’er audience
— kicked off April 1 with 24 hours
of David Bowie's ‘“Changes.” The
new music debuted the following
day sans airstaff, and the per-
sonalities returned April 3.

Davis and Wheeler are both fa-
miliar with the market’s tastes.
Davis joined the station in 1989, and
Wheeler, who became PD in April
1991, has been with KZ93 since 1981
(except for a brief detour to
WGCL/Cleveland).

Davis explains the 18-29 target
and how K793 is attempting to cap-
ture it. ‘“We're trying to home in on
the target not only with the music,
but with the promotions and the
technical air sound. Generation

m

KZ93 sounds
totally different
from just about

anything else. Our
music now comes
from three main
areas: rhythmic
crossovers, New
Rock crossovers,

and the big pop hits.
—Scott Wheeler

X’ers have grown up with MTV,
and they know how to use a chan-
nel changer, so we had to do some-
thing to keep them enthralled with
the radio station.”

What precipitated the change?
Falling ratings, to be sure. In-
cluding the Fall 92 Arbitron, the
last five 12+ scores had dropped
15.4-15.2-13.8-11.7-10.3, bringing
KZ93 to fourth place among 17 sig-
nals.

Davis explains, ‘“This is not a
failing station. We still have great
demos, but we had to ask ourselves

Scott Wheeler

how long we could realistically
keep heading a CHR northward for
upper demos. The older segments
of our audience felt we were too
wild, while the younger demos felt
we were too conservative. Our
cume was giant, but the TSL was
dropping, which we believe was a

function not only of the music, but
of listener comfort with our presen-
tation.”

Radically New Music

Compared to the sound the sta-
tion had featured in recent months,
KZ93’s music profile is now radic-
ally different. Still, it isn’t as ex-
treme as New Rock-leaning CHRs
WENZ (The End)/Cleveland or
WNNX (99X)/Atlanta, for exam-
ple. Wheeler says, “KZ93 sounds
totally different from just about
anything else in America. The clos-
est comparison would be Z100/New
York’s current approach. Qur mu-
sic now comes from three main
areas: rhythmic crossovers, New
Rock crossovers, and the big pop
hits in between.

“We're leaning away from the
Michael Bolton-Wilson Phillips-
Celine Dion-type records. The only
exception is Whitney Houston,
which had to get as big as it did to
finally get on the station. In a
sense, K793 is almost like MTV on
the radio. We're identifying the
records that are most important to
this demo and playing them, al-
most regardless of sound. The au-

dience is just happy to hear fun, en-

te
b

. They rie usualy rhihmic and very hip. Pepsi's slogan is 'Be young, have .
" fun, drink Peps.” This should be a big eye-opener toalf of us thatit's time to
" "refiect what's Goari on around us. Qur slogan is ‘Today's Best Music, The

-

DEPECHE MODE/Parsonal Jesus™ - - WHITNEY HOUSTON!
- INXS/Beautiful Gid . Pm Every Woman

RYTHM SYNDICATE/ 10,000 MANIACS/
FASSION, Candy Evervbody Wants
SPIN DOCTORS Two P:ms NATURAL SELECTION/
10,000 MANIACS! “ - Do Anything

Candy Everybody Wants © i JEREMY JORDANS
SHAMICE ! 'Saving Farever Par You “ The Right Kind OF Love
TASMIN ARCHER! ¢« SILK/Freak Me

Sleeping Satellits i . - TOAD THE WET SPROCKET/
K.W.8,Flease Don't Go T AT Want
: ©UUTo ot STEREQ MG'S/Connected

s ~ . . BOBBY BROWN'Good Encugh

zsalPeoria PD scutl Whoder pﬂ.ms to commercrds asa ctue to -
where music is headed. “Listen {o the music beds behind commer- -
cials, and on TV luok at the prochiction and music vakies togemer

New Sound of KZ83." It says what we're amut Hﬁres vmal the new__v__
xzsaﬂunﬂapkedtnmnanddm. 50 : . o

4pm

Noon -
SNAF/Rhythm Is A Dancer . . ARRESTED DEVELOPMENT/
WIDNIGHT OiL/Bsds Are Bummg L M Wendal
BOY KRAZY/ 2 - EURYTHMICS/Swest Dreams
That's What Love Can Do = INXS/Beattiful G

SOUP DRAGONS Divine Thing
MICHAEL JACKSON/ho Is 1t
TLCWhat About Your Friends

" M#. BIGTo Be With Yeu
. AEROSMITHiLivin' On The Edge  *
ROXETTE The Look E
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“Generation X.” They are:

and “baby busters”’

hard-sell advertising

ergy, and tempo again, which goes
right back to what it’s expected
from us all along. [We had gotten
to the point where] our DJs would
come in and tell us we were playing
the same song at the same time as
the Soft AC and AC/Gold stations.

“The music presentation is still
very tight: The powers still turn up
every two and a half hours, and
we're still current-intensive. We
lifted a lot of the dayparting, be-
cause we’d become schizophrenic,
going from Hot AC in the daytime
to super-youth-driven at night.
Now we’re more consistent around
the clock, and we're only daypart-
ing a handful of records.

“The biggest changes were the
songs within the categories — espe-
cially gold, which now features the
big hits from Depeche Mode, INXS,
and U2. Recurrents are a bit thin
because a lot of AC music came
out, and we purged some of the
older corporate rock stuff, like

66)

We still have great
demos, but we had
to ask ourselves
how long we could
realistically keep
heading a CHR
northward for upper

demos.
—Lindsay Wood Davis

99)

REO Speedwagon, Bon Jovi, White-
snake, and Firehouse, from the
gold category. We'll still play their
music, but it has to sound contemp-
orary.”

Finding The Songs

Davis says, “It’s sad to hear
CHRs all over America that sound
like ACs, loaded down with ballads
and midtempo records. Yes, we're
taking a lot of cues from MTV, but
KZ93 can be even more effective
than that channel in reaching this
Generation X target, because
we’re airing the titles that actually
do ‘play in Peoria.” The music is
more urban than the market is us-
ed to hearing from us, but the

'®18-29 years old, aka *“Twentysomethings”

® America’s second-largest consumer group
® Going to be 62 million strong by the year 2000
® Suspicious of hype, and they don’t trust

® Entering their peak buying years

® More open to a wider spectrum of music genres —
from rap to grunge to world beat —
than baby boomers are

® Very conscious of the environment and what the _
boomers have done to the economy,

metro is about 8% black and the ci-
ty itseif is roughly 20% black, so
this music will play here.

Lindsay Wood Davis

“The closest thing to an Urban
outlet here is WBGE, which airs
SMN’s ‘Touch’ format. We've in-
troduced some of the most mass
appeal rap records, like Naughty
By Nature and Wreckx-N-Effect.
We in the industry may categorize
these records as rap, but we've
seen them evolve into hits,” says
Davis. “MD Gene Stern, who does
afternoons, goes out almost every
night, so he’s very in touch with
rhythmic and New Rock music
from the clubs.”

“He’s also quite aware of what’s
selling in town,” adds Wheeler. “A
lot of the input for our music now
comes from retail sales, which
showed me that records like Silk’s
‘Freak Me' and the Stereo MC’s’
‘Connected’ were hits here, even
though they might not have fit, ac-
cording to my ears. We found the
market based its initial reactions to
these records on MTV.

“Most importantly, KZ93 has
shifted from being passive-based to
active-based,” says Wheeler. “The
[request] phones have become im-
portant to us again. We're very in-
terested in what the audience
wants to hear, and we're finding
some of the New Rock stuff is get-
ting huge phone reactions. A good
example is Tasmin Archer’s
‘Sleeping Satellite.” Many of our re-
quest callers also involve the ques-
tion ‘What was that song?’ Unlike
many CHRs that place format
form over format function, we’re

Continued on Page 52
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FOUNDATION

FOR LEUKEMIA. CANCER. AND AIDS RESEARCH

CHICAGSO JEFF McCLUSKY & ASSOCIATES
IS HOSTING
A ROAST

IN HONOR OF A LEGENDARY PROMOTION MAN,
HOWARD BEDNO

THE ROAST IS THURSDAY, MAY 13TH
AT THE RITZ-CARLTON IN CHICAGO, ILLINOIS.

COCKTAIL RECEPTION AT 7:00 P.M. « DINNER AT 8:00 P.M * ROAST AT 9:00 P.M.
TICKETS ARE $100. PER PERSON TABLES ARE $725.00 (8 PEOPLE)

DURING THE DAY, THE 2ND ANNUAL T.J. MARTELL GOLF AND TENNIS CLASSIC
WILL BE TAKING PLACE AT INDIAN LAKES RESORT. EVERYONE IS INVITED TO PARTICIPATE.

FOR ADDITIONAL INFORMATION PLEASE CALL 800-280-8479.

PROCEEDS TO BENEFIT PEDIATRIC CANCER RESEARCH AT WYLER CHILDREN'S HOSPITAL,
A DIVISION OF THE UNIVERSITY OF CHICAGO AND THE T.J. MARTELL FOUNDATION.

CHICAGO COMMITTEE: ROCKY BLONIARZ MARK GARRY JEFF AND JiLL McCLUSKY SHELLEY SHAKES
Rick COOPER SCOTT GELMAN JOHN MCNAMARA ANDREA AND GREG THOMPSON
JAMES EVANS JOHN ILTIS DAVID PERLMUTTER DAVE WitzIG

WWWAR-aericantadiohistens.com I
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“The Genius of Soul
returns to peak incendidry form.

A classic song meets a class act.

Hit potential galore!” —Billboard

RAY CHARLES

I

“A SONG FOR YOU”

the debut song from MY WORLD

©1993 Warner Bros. Records Inc

NEW & ACTIVE

60/15

KPLZ add KYYY add

WKEE 26-17 WCIL add

PWR92 add 106KHQ add

999KHI deb 33 WKFR add

WMMZ deb 30 WZ0Q deb 34

WAPE add KFRX add

WQUT deb 36 WRKY deb 26

WA1A add KPXR add

KTUX 33-24

KISX add 39

CK105 add 40 ' PLUS...

KKHT deb 32 KBXX

WVKS deb 30 WHHH

KKSS add WKBQ

KZMG add Q99

KAKS add Q106

WKMX deb 34 KMEL

KISR deb 33 HOT977
URBAN CHART @ AC CHART @

\
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KZ93 Refocuses For Generation X

Continued from Page 50

trying to front- and back-sell all
newer music.”

More Natural Delivery

As part of its presentation reno-
vations, KZ93 has replaced the jin-
gles with Premiere’s ‘““‘Anti-Jin-
gles” and a new sweeper voice.
Wheeler notes, “We're using Jim
O’Brien out of Rhode Island be-
cause he has a friendly voice, in-
stead of the growly delivery that’s
become so prevalent. KKLQ/San
Diego’s Dave Dhillon has done the
mixing on the sweepers, which has
made all the difference in the
world. The jocks are still very up-
tempo, fun, and youthful-sounding.
The mission is to become a part of
this demo and talk to it, not at it.

“We’ve also canned the tried and
true contests and promotions —
things like song of the day — be-
cause we believe they're over.
We're into marketing and pro-
moting without a lot of hype. We of-
fer activities surrounding things
these listeners like to do. A good ex-
ample would be a ‘Workout Week-
end,” when we'd gather listeners to-
gether for a bike ride, a run, or a
workout-based event. We're still
making lots of personal appear-
ances, and we're finalizing plans
for an Earth Day event.”

MOTION

* Matt Harris leaves WZBH/
Ocean City, MD to become
morning man at WNCI/Colum-
bus, OH, succeeding John
Cline.

* D.J. Walker trades morn-
ings at KKLQ (Q106)/San Di-
ego for wakeups at KWIN/
Stockton, CA.

WFMF/Baton Rouge, LA hires
Chazrin Blake from WILN/Panama Ci-
ty, FL to fill MD/middays . . . Changes
at KiOC (K106)/Beaumont, TX: Metro
Traffic's Chris Chambers joins as Pro-
motion Dir./middayer, APD/Marketing
Dir. John Trapane adds MD duties as
Pam Pace exits, and staffer Chuck
Bennett fills the late-night slot vacated
by Skid Marxx, who's now doing mid-
days at KPRR/EI Pasu ... WNNX
(99X)/Atlanta hires Georgia Renais-
sance Festival Marketing Coord. Amy
Henry as Dir./Marketing & Promotions
while upping staffer Anne Marie Beg-
ley to Asst. Dir./Marketing & Promo-
tions.

At KAKS/Amarillo, weekender Rebel
Shelene grabs the open midday shift,
fill-in talent Drew Bennett takes the full-
time night slot, and Mindy Rine joins as
AM Producer . . . Scott Murphy from
WMMZ/Ocala, FL moves into nights at
WYKS/Gainesville . .. New faces at
KYYY (Y93)/Bilings, MT include Scott
Simmons from crosstown KZLS (Z297),
who takes afternoons, and Jumpin’
J.J. Cruise from KRBL/Albuguerque,
who settles into nights.

KZIO/Duluth, MN needs a middayer
following Chris Daniels’s defection to
Meteorology Consulting . . . WBNQ/
Bloomington, IL experiences musical
chairs: PD Scott Robbins leaves after-
noons to join MD Scott Laughlin in
AMs, middayer J.D. Scott goes to af-
ternoons, and weekender Patti Crilly
takes middays.

WAAMW-ahRekicanrtadiohistorv-eem

Turnaround Expected

Davis notes the on-air changes
have affected every aspect of
KZ93. “Scott’s even removed all
the usual features like ‘Hot 8 At 8.’

m

Generation X’ers
have grown up with
MTV, and they know

how to use a
channel changer, so
we had to do
something to keep
them enthralled
with the radio

station.
—Lindsay Wood Davis

99

the ‘New Music Challenge,’ and
other things that remind listeners
of what the station used to sound
like. These things will eventually
return, but we’ll have reinvented
them with a focus toward the Gen-
eration X listener.”

The station moved morning man
Gary Olson, a six-year station vet,

to afternoons at Full-Service sister
WMBD, in order to capitalize on
his strongest cell, women 35-44.
Davis points out, “Our salespeople
can still sell him as a known com-
modity, and they can be excited
about a new product, KZ93.”

Wheeler’s still hunting for the
right morning person, but all the
other personalities have made the
transition to the new presentation.
“The timing is wonderful from a
sales point of view, now that na-
tional attention is focusing back on
this demo. Also, we’re into spring
and summer, when any CHR
should be thinking about being up-
tempo again. To back it up, we just
got an auditorium test back that
says the listeners are sick of the
music we just got rid of. While I
don’t think this will evolve in one
book, I believe we’ll move from
fourth to first in this spring’s Ar-
bitron.

“Our consultants, Alan Burns &
Associates — Jeff Johnson specific-
ally — have expressed some real
excitement and genuine support of
our concept. They believe that if
this is successful, it will offer them
a new challenge to spread the con-
cept. They also feel it’s time to go
back and be true to the format and
play what’s happening in the mar-
ket. But most of all, they've com-
plimented us for not just sitting on
our hands and doing nothing.”

long.”

Davis presents practical business
reasons for focusing KZ93's
demos away from 25+ in market
No. 133 (124 population is
278,600). “If 1 was doing this for
national business, I'd never have
made this decision, because that's
stilf a 25-54 meat grinder. Only the
bigger markets are getting any siza-
ble national teen buys. But our iocal
advertisers who know KZ93's herit-
age want to reach that 20-year-old
who’s buying a car, buying clothes,
spending money on beer and soda,
and developing brand loyalties.

“This is not a niche — it’s & huge
market that radio has done a pretty
piss-poor job of reaching for the last
seven or eight years. in 1993 it's
46 million strong and growing, so if
you're not going for 25+, then go
for this group.

“The watershed for CHR seems
to have been 1985 — that's when
the problems began to creep in.
Advertisers and programmers were
justly scared of having a format tar-
geted at this [younger] group when
the boomers’ spending was in full
swing. | was a proponent of Adult

Zagging While Everyone
Eise Is Zigging

he rest of the market is zigging toward 25+,
and we’re going to zag,” says WKZW (KZ93)/
Peoria Station Manager Lindsay Wood Davis.
“We have this huge, unserved market, and we've lost sight
of the common thread to reach the mass market because
we've been narrowcasting to the wrong demos for too

‘matter of education.

CHR, and we shot ourselves in the
foot doing it, like many stations.”

PD Scott Wheeler adds, “it's a
I've been
amassing as much information
about Generation X as | can find.
We've used this data to heip with
the music, but also to bond with the
sales staff and fully explain to them
and our clients what's going.

“In a sense, we've made the
sales staff experts on the demo and
on our format. The clients have re-
sponded that they want to attach
themselives to the excitement and
buzz the new sound of KZ93 is
generating — whether they like the
music or not.”

“We're doing this to make
money, and that may come as a
shock to some other managers,”
concludes Davis. “t fear many of my
fellow managers and the ad agen-
cies with which they do business
have faited to realize that this group
has matured, that it's very different
from the preceding generation, and
that it carries tremendous ciout.”
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‘BREAK-IT THINKING’

Format’s Success Depends
On Unconventional Wisdom

The right signal, positioning, talent, music, and pro-
motion can make any AOR the top-rated station among
adults 18-34 and 25-54. These days, however, the number of
AORs achieving No. 1 adult rankings is trending down.

Here’s an overview of why:

* Increased competition within
the format. Since the late '80s, the
success of Classic Rock has cost
many AORS 30%-60% of their au-
dience, depending on the stations’
vulnerability. The recent prolifera-
tion of such splinter formats as
New Rock, Progressive/Adult Al-
ternative, Rock/AC, and Hard/Z-
Rock has fragmented the rock au-
dience even further. What’s more,
it’s becoming common for one
market to house three or even four
rock stations.

* Increased interest in other for-
mats. The infusion of popular and
talented new country performers
has made that format more ap-
pealing to the AOR audience. And
an awakening interest in current
affairs has drawn AOR listeners to
Talk radio and its superstar per-
sonalities.

e Stagnant AOR programming
and reluctance to change. Any suc-
cessful station eventually will be
challenged by fiercer competition.
Although we can’t control our com-
petitors, we can control what we do
about them. Ideally, your station
should anticipate competition and
position itself accordingly. A new
competitor’s growth can be block-
ed or delayed by swift action.
AORs that are afraid to change and
adopt a *‘wait and see’ attitude are
those that are most damaged by
new competition.

Embracing Change

AORs need to change their think-
ing processes to discover new pos-
sibilities. Unfortunately, conven-
tional wisdom opposes change.
This is especially true at many
AOR stations, where ‘‘executing
the format” means playing the
same overresearched music and
recycling the same old ideas.

Many AOR programmers be-
lieve the format has a set of univer-
sal, unbreakable rules and make
their decisions accordingly. They
fear any break with tradition is
liable to alienate their core listen-
ers. But when AORs maintain the
status quo and stop evolving, they
become boring for their listeners
and sitting ducks for the competi-
tion.

Taking A Break

In his book “If It Ain’t Broke . . .
Break It!.,” human performance
expert Robert J. Kriegel advocates
“Break-It Thinking,” which re-
places outmoded conventional wis-
dom with unconventional wisdom.
This concept has helped many
businesses and is especially needed
at AOR. Consider how the major
points of Break-It Thinking apply
to radio:

* Things don’t happen in cycles.

Since unpredictability and

m

Perhaps the most
difficult part of
implementing Break-
It Thinking is selling
other people on
an innovation.
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change are the norm, things
never will get back to
“normal.”

e If you don’t mess with your
success, someone else will.

e The best time to change is
when you don’t have to.

* The biggest risk is not to take
risks. Playing it safe is danger-
ous.

* When you play not to lose, you
don’t win.

» Competition encourages con-
formity. You can’t jump far
ahead of the pack simply by be-
ing better at playing by the
rules. To excel, you need to
reinvent the game, break the
old rules, and create new ones.

¢ Breakthroughs are found in the
exceptions to rules.

e When you think of limits, you
create them.

¢ Get in the habit of breaking
your habits. Round up the sa-
cred cows.

Note: I'm not suggesting AORs
are in such a crisis that radical
change is the best cure, nor am I
advocating change for change’s
sake — AOR stations are doing a
lot of things right. But reluctance to
change has resulted in missed op-
portunities. Risk doesn’t mean
making snap judgments or taking
foolish chances.

Shattering Myths

It was Break-It Thinking that
created AOR and has helped it de-
velop into a more popular format.
It wasn’t long ago when many AOR
programmers believed their listen-
ers would stop liking a record once
their Top 40 competition began
playing it. If a current crossed over
and became a hit, the AOR stopped
playing it. We now know avoiding
the hits is a good way to guarantee
your station a two share.

Many of the format’s biggest
successes have been achieved by
doing the unthinkable. Noble
Broadcasting helped pioneer the
New Rock format with XTRA-FM
(91X)/San Diego. Its mainstream
AOR competitor, KGB-FM, has
been well-positioned, well-research-
ed, well-programmed, and also has
had popular morning shows. Rather
than compete head to head with

By George Harris

KGB (as most secondary AOR sta-
tions would have done in those
days), 91X blazed its own trail. The
station championed new artists
and literally created a new au-
dience. Over the years, shares rose
steadily as listener tastes matched
91X’s programming. It took vision,
commitment, and passion to make
91X a success — qualities that un-
fortunately are now found in many
radio groups.

For years, AORs were reluctant
to employ air talent with ‘“per-
sonality”’ because that trait would
“get in the way of the music.”
(Besides, it was cheaper and easier
to deal with generic DJs who read
liner cards.) Now we know how
crucial it is to have outstanding
talent in as many dayparts as
possible.

Many people did a double take
when Bill Sommers hired KLOS/
Los Angeles morning team Mark &
Brian. They didn’t fit the perceived
requirements for AOR major mar-
ket morning talent: They came
from a CHR; previously worked in
Birmingham (not a Top 50 mar-
ket); didn’t play any music; and
sounded like a couple of ‘“hicks
from the sticks.” Would this play in
cosmopolitan L.A.?

Simulcast Success
Philadelphia’s simulcast of ““The
Howard Stern Show” represents
another example of Break-It
Thinking. Network radio talent
was the norm in the pre-TV era.
But since that concept hadn’t been

g 1 JAY: Technically it was answering Gary Bryan’s phones at KYA/San Francizco
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AORs that are afraid to change and
adopt a ‘wait and see’ attitude are
those that are most damaged by
new competition.

used for so long, it became foreign
to modern broadcasters. Conven-
tional wisdom dictated that local
origination was essential to a
morning program’s success. But
the Stern show’s New York City
tone and news content haven’t
hindered its popularity in other
markets.

Hiring a syndicated mega-talent
is becoming a game-breaking tac-
tic for the '90s. It may not be long
before Stern and other syndicated
talent like Stevens & Pruett, Ron &
Ron, or the Greaseman pop up in
your market.

Another Break-It Thinking trend
we’ll probably hear more about is
the addition of nonmusic content
outside of morning drive. For ex-
ample, some AOR stations have
unconventionally made sports a
greater part of their programming.
WDVE/Pittsburgh is broadcasting
the Penguins’ hockey playoffs. And
WYSP/Philadelphia has benefited
from covering the Eagles’ football
games.

Break-It Thinking requires us to
free our own minds from the con-
fines of ‘‘the way it’s supposed to
be done” in order to see beyond our
limitations. Innovations come from
breaking the rules. Research won'’t
identify what to do next; it can only
confirm or deny what has already
happened. Furthermore, research
tends to survey the most inactive
people — those least likely to want
change. By the time stagnancy-

99)

related trouble appears in the
perceptual study, it might be too
late to do anything about it.

Perhaps the most difficult part of
implementing Break-It Thinking is
selling other people on an innova-
tion. The path to a more successful
future for AOR depends on our col-
lective courage to change, create,
and innovate. With Break-It Think-
ing, we can redefine what we need
to do to meet the demands of the
'90s.

gy

George Harris is CEO of Harris,
Utz & Associates, a full-service
consultant firm that specializes in
the programming and marketing of
rock radio. He can be reached at
(215) 788-0100.

JAY PHILPOTT, APD/MD, WNOR/Norfolk

WHAT WAS THE FIRST RECORD YOU BOUGHT?
JAY: “‘Red Octopus,” Jefierson Starship. | rode my bicycie to the Wherehouse

store in San Jese; | had to have it!

WHO WAS THE FIRST PD TO TAKE YOUR CALL?
JAY: Rob Sherwood, KSTP/Minneapolis, a Top 40.

WHAT WAS YOUR FIRST RADIO JOB?

" in 1975.

TRACK @ - &

NEW ARTIST #3

WHAT WAS THE FIRST CONCERT YOU ATTENDED?
JAY: ELO and Little Feat, April 1975, at San Jose’s Civic Center.

WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?
i JAY: In a raft on Lake Nacomas, outside Minneapolis.

ARCADE “Nothing To Lose”

WNOR WBZX
WXTB  WRZX
WWBZ KQRC

KRXX
KSHE
KBPI
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SHAWN ALEXANDER

Managing Your Music Library

Which gold titles are relevant today? Which ones
aren’t? Programmers fight a never-ending battle to keep
their libraries fresh. This week, two format vets explain

how they do it.

Kevin Stapleford

Noble Broadcast Group VP/Pro-
gramming and XTRA-FM (91X)/
San Diego OM Kevin Stapleford
utilizes research to help keep his li-
brary up to snuff. “A lot of people
cringe when they hear the word re-
search. I believe in it. I research
my library once or twice per year.

“My active library is 1300 titles
segregated into three levels: pri-
mary, secondary, and spice. The
primary category consists of 300
titles, each played about twice a
week. Secondary has 500 titles ro-
tated about once every 10 days.
Spice consists of 400 titles rotating
approximately once per month.

“Primaries are the hits — they
research and request well. I still

m
A lot of people
cringe when they
hear the word
research. | believe
in it. | research my
library once or

twice per year.
—Kevin Stapleford
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have UB40's ‘Red Red Wine’ and
X’s ‘Walk On The Wild Side’ in my
primary category, because they're
still requesting and researching
well.

Kevin Stapleford

“I use the spice category to
frame currents and recurrents
they’re interesting, familiar, and
fun songs that people remember
Modern English’s ‘I Melt With
You,” Devo’s ‘Whip It,” B-Movie's
‘Nowhere Girl,” etc. They need to
be researched to see if listeners
still want to hear them. Off-the-
wall stuff is also part of the cate-
gory — for example, Nancy Sin-
atra’s ‘These Boots Are Made For
Walkin’.’ It's a double take for the
listener — it has that ‘wow factor.’
These songs are heard every few
months, so you've probably forgot-
ten the last time you heard them.”

Stapleford has a category of ap-
proximately 50 burnt songs that
don't get scheduled. “The biggest
burnt song right now is ‘Money For
Nothing’ by Dire Straits. I can’t
play that song, but someday it
might be heard again. They’re not
forgotten. Midnight Oil’s ‘Beds Are
Burning’ and Sinead O’Connor’s

TMUSIC

FEATURING “DO YOU RIGHT”

NOW ON MTV-"120 MINUTES™!

New Rock New & Active

iy

©1993 (APRICORN RECORDS. NO BUZZ HACK.
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‘Nothing Compares 2 U’ were burnt
for a while — people liked them,
but they were fried. I recently put
them into my secondary library,
and they sound good again after
the rest.”

Adding, Subtracting

Stapleford doesn’t have any
problems with adding gold titles he
never played as currents. He re-
calls, “We didn't play the first
Black Crowes album, but when we
added ‘Remedy’ and it got re-
quests, I added ‘Hard To Handle’
and ‘She Talks To Angels’ to the li-
brary, even though I never played
them before. We play so much new
music; we need the anchors.
That’s the library’s purpose.

“Right now we're in a period of
strong currents that will become
strong recurrents, then strong li-
brary songs. In about a month, I'll
have 20 titles to put in my library
and 20 to take out. I've taken out a
lot of bands that never went any-
where — I can’t even remember
who they were. And we used to
play Genesis, but I don’t think we’ll
play them anymore because
they’ve turned into a bland AC-type
band.”

Mike Summers

“I've made adjustments, mak-
ing sure songs don’t play too often
or in specific dayparts,” explains
KXRK (X-96)/Salt Lake City PD
Mike Summers. “In working with
Selector, I've discovered that hav-
ing a wide variety of artists helps
the scheduling process. The core
doesn’t get burned completely with
the 12-15 artists we play constantly.
But there aren’t a lot of things I
schedule 24 hours a day, seven
days a week.

“I have 2500 titles in my data-
base, although only 600-800 are in
active rotation. It won’t get much
larger, because as I add artists,
tracks are subtracted from other
artists. I base my gold on artists —
I don’t get rid of many artists, just
the irrelevant tracks. Most of those
are album tracks that only get
played six to eight times a year.
They’re used to expose artists who

REVOLUTION

Lineup changes at KROQ/Los An-
geles: Richard Blade shaves an hour
off middays (10am-1pm), Tami Heide
shifts from nights to early PMs (1-
4pm), Jed The Fish (oses an hour in
afternoons (4-7pm), and Sluggo slides
into nights (7-10pm) . . . Ginny Welsh
rejoins WRLT (Radio Lightning)/Nash-
ville to handle morning drive news and
mid-mornings. Morning co-host Pat
Reilly transfers to the sales depart-
ment; mid-morning man John Conlon
relinquishes his airshift to concentrate
on station projects . . . WEQX/Albany
Production Director/nighttimer Shelley
Miller exits to Minneapoiis to pursue
other interests . . . WCHZ (Channel Z)/
Augusta, GA Promotion Asst. Michael
Berger departs.

WAAALalpeticakkadiehistery-com

Young.

are relevant at the time. The active
library changes about every eight
to 10 days.

“It takes a long time for a recur-
rent to turn into a gold. It really de-
pends on what the artist is doing. I
have Cure and Depeche Mode
songs from their last couple of rec-
ords that are still in recurrent. I
look at it every month and base my
decision on: Will there be anything
else from the album? Are they pro-
ducing? Is it something I want to
give more exposure?”

Summers uses the same basic
gold categories as Stapleford. ““I

Mike Summers

move bands back and fourth be-
tween categories. I have 10-15 pri-
mary artists — some of which have
25-35 songs rotating - scheduled
60% of the time. Obviously, we play
a lot more New Order than Jesus
Jones, based on the artists’ longev-
ity. Secondary has about 40-50 art-
ists scheduled 3540% of the time.
Tertiary consists of 40-70 artists
scheduled 25% of the time. Many of
these artists are bands in limbo.”

One-Shot Wonders

Summers programs 50-75 “one-
shot wonders” once an hour during
the week and twice an hour on
weekends (including Fridays).
“We have an audience that enjoys
artists from 10 years ago — for in-
stance, Dexy’s Midnight Runners’
‘Come On Eileen.’” These have a
rest category like the rest of the Li-
brary. Songs move in and out bas-
ed mostly on gut reaction. These
songs are limited because the ma-
jority of my audience isn’t familiar
with them.

“I also have a daily feature call-
ed ‘File 13’ for the station’s early

SPICY TREAT — Mark Curry and friends hang backstage with WWCD
(101)/Columbus, OH staffers: (I-r} Virgin’s Dave Watson, 101 overnighter
Andy Davis, Curry, 101 Promotion Dir. Randy Malloy, and Virgin's Kevin

’80s library. I stole it from [MD]
George Gimarc at the Edge
[KDGE/Dallas] a long time ago.
It’s worked well for showcasing
rare and live tracks that don't war-
rant regular rotation . . . for exam-
ple, a live Cure album called ‘En-

66

1 have 2500 titles in
my database,
although only
600-800 are in

active rotation. It
won’t get much
larger, because as |
add artists, tracks
are subtracted from
other artists.
—Mike Summers
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treat’ or Rhino’s ‘D.LY. series.
The majority of our audience isn’t
familiar with what’s gone on in the
past like the junkies and core au-
dience. This category is played on-
ly five to six times a day — rotating
every eight to 10 days.”

Summers feels research is nec-
essary, but bases many of his de-
cisions on gut. “I'm not looking for-
ward to what research is going to
tell me. I still count on the jocks.
They have the best feel asto what’s
going on. They talk to the listeners
constantly and get valuable info
from them. The most important
thing a PD can do is step away
from the station as much possible
and make it for the listeners.”

FEED THE EGO — KROQ/L.A.'s
Rodney Bingenheimer chats with
Belly’s Tanya Donelly during a re-
cent station visit.
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31D OF M=, available
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Recorded by
Steve Albini
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WALT LOVE

THE HIRING GAME

URBAN CONTEMPORARY

Unsolicited T&Rs Don’t Go
Go Unnoticed By Programmers

What do PDs do with unsolicited airchecks and resu-

mes?

Since many air personalities
become distressed — and possibly
discouraged — when those in
charge don’t respond, three PDs
discuss the abundance of unre-
quested T&Rs and offer advice to
job applicants.

Honest Response

WQQK/Nashville PD “Majic”
Jackson says, “I respond to every
tape I receive. I don’t just trash
them like some other PDs have
been known to do. I don’t want
someone [believing] no one would
respond to their inquiry or that it
wasn't received. Frankly, that’s
how I was treated early in my ca-
reer; I don’t think that type of

6]

An aircheck should
be short — no longer
than five minutes.
PDs don’t have a lot
of time; if you don’t
make an impression
within the first two
minutes, it’s over.
— “Majic” Jackson
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treatment is professional. I try to
be as honest as possible, so I write
a letter to thank them for [consi-
dering] our station as a possible
place of employment and [inform]
them of any openings. I want to
treat people the way I wanted to be
treated.”

When Jackson hears a tape he
likes, he writes the person’s name
on his “hit list”: “Things happen
quickly in our industry, so I keep a
list of people I would hire if a posi-

‘Majic’ Jackson

tion opens. I tell people they’re go-
ing into my ready-access file,
which is constantly updated. I also
tell them to call me if anything
changes — like their phone num-
bers or if they’ve changed jobs —
so I can stay up to date with them.
This helps me respond rapidly
when I need to find someone.”

Jackson shares his opinion on
what comprises a good aircheck
and resume. ‘““‘An aircheck should
be short — no longer than five
minutes. Some people think more
is better; in my opinion, that’s not
the case. PDs don't have a lot of
time — if you don’t make an im-
pression within the first two min-
utes, it’s over. PDs have other
tapes to listen to and other duties to
perform.”

According to Jackson, appli-
cants’ resumes should include
“good, concise, honest, and verifia-
ble information about [their] pro-
fessional careers.”

AMASS THE BUCKS — WRNE/Gulf Breeze, FL PD Guy Broady (l) and YP/
GM Robert Hill show off some of the cash and checks the station’s radio-
thon helped raise for the local Martin Luther King Center.

Talent Test

WILD/Boston PD Steven Hill
likes to receive unsolicited air-
checks. “Two of my fulltime per-
sonalities were hired [after they
sent unsolicited tapes!,” Hill notes.
“One day a week, I listen to air-
checks to see if anyone has the tal-
ent to work here. Then I separate
who I can and can’t use if an open-
ing occurs.

“While I'm listening to air-
checks, I call the people who have
potential and tell them what I like
about their tapes. I also give them
advice if they ask for it. When we
don’t have any openings, I tell peo-
ple I'll get in touch with them
fwhen we do]. I also recommend
other places to try if I know other
PDs are looking for on-air talent at
that time.”

Hill adds, “Just because a PD
doesn’t get back to you in a week or
two doesn’t always mean that PD
has forgotten about your aircheck
or your work. Our afternoon person
was hired one year after sending
an unsolicited aircheck to our sta-
tion.” And what about those people
who don’t register high on Hill’s
talent meter? ““I must admit I'm

66)

1 want to hear a
person’s show, not a
‘best of’ collection.
1 want to hear how
people recover from
mistakes ... That
[proves] what they
can and can’t do.
— Steven Hill
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not consistent with writing letters
or calling people who send unsolic-
ited airchecks; I don’t have an
assistant to help me. I do keep all
the airchecks I receive for about a
month. When [prospects] calls me,
I can listen and respond immedi-
ately — but only if they take the
time to call me.

“It’s really surprising how many
people send unsolicited airchecks
and don’t follow up with a phone
call. If you want someone to take
the time to listen to your aircheck,
you should be willing to call and
find out [your status]. When pros-
pects follow up, they show me they
are the types of people who will
follow through on assignments as
employees here at the station.”

Hill believes applicants’ resumes
are secondary to their tapes. “I'll
always pop in the tape to take a lis-

WYWWoaTercarrecioetory com

ten before I even look at the resu-
me. I want to hear personality. I
also want to hear people who know
the music and the cities they're

working in. This comes through in
what they say and how they say it.
Hopefully, I'll hear some of those
things in the first few breaks.”

A short tape also is in order, ac-
cording to Hill. “The first couple of
breaks should be killers. I want to
hear a person’s show, not a ‘best of’
collection. I know something is re-
miss if I don’t hear a mistake in the
presentation. I want to hear how
people recover from mistakes and
how they sound when making ad-
Jjustments; that [proves] what they
can and can’t do. I want to hear
what’s real about them on the air. I
don’t want to hear a cut-up tape
anybody can do that.”

Avoiding The Masses

KYEA (K98-FM)/Monroe, LA
PD Rockey Love holds applicants’
cover letters in high esteem. “I
want to see who’s sending [tapes]

66]
it’s important for
talent to know
someone cares
about their feelings
and is taking the
time to listen to

their airchecks.
— Rockey Love
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THERE’S NO PLACE LIKE HOME — WBLX/Mobile Production Director
Don “Double D" Davis (c) smiles for the camera during a welcome-home
motorcade for Dallas Cowboy Emmitt Smith (seated). An unidentified of-
ficer keeps a watchful eye on the crowd.

and why. Since I don't receive
many unsolicited tapes and
resumes, applicants are looking
where they think they may have a
better chance of getting someone’s
attention — and, possibly, a [job].
Then I listen to the tape to see what
they sound like and what they have
to offer as an air talent.”

Love believes an aircheck should
be no longer than three minutes
and adds, “If someone’s tape and
resume impress me, I immediately
give that applicant a call. In our
business, things can change at a
moment's notice. If we have an
opening at that time, I invite the
person to come by and talk to me.
If we don’'t have any openings, I
still let applicants know I like what
they do and want to stay in touch
with them; we’ll already be com-
municating with each other if
something opens up later.”

Love responds to all aircheck
submissions, regardless of their
quality. “It's important for talent
to know someone cares about their
feelings and is taking the time to
listen to their airchecks. People in
positions of authority must realize
they’re dealing with other human
beings who’d like to be treated in a
thoughtful manner. When I was

trying to get my first gig in the in-
dustry, I often got no response to
my tape and resume; I don’t want
to treat people like that. I want ap-
plicants to know the human side of
radio is still in our business — we
are a people business, first and
foremost.”
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YOU'VE ALWAYS KNOWN THE VOICES,
NOW GET ON A FIRST NAME BASIS.

“I WANT TO KNOW
YOUR NAME"

THE INTIMATE AND BEAUTIFUL DEBUT SINGLE AND VIDEO FROM

FROM THE FORTHCOMING ALBUM MY BROTHER'S KEEPER

GETTING BETTER ACQUAINTED ON CAPITOL COMPACT DISCS AND CASSETTES
EXFULDVE PRODUCER NMICHOLAS CALDWELL foz BLACK TIE ENTERTAINMENT | GARDNER/HOWARD MANAGEMENT

1
&4(4‘0& © 1905 CAPITOL RECORDG, (Mo T Bk e
.

URBAN BREAKER MOST ADDED AGAIN!! 62 UC REPORTERS — 70%!
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WXYV
WBLK
WBLS
WDAS

WRKE
WATV
293
WLWZ
WJMG
WEUP
KFXZ
KIPR

FIRST WEEK:

ALREADY ON

WUSL
WEDR
wowi

WJJS
WFXM
K97
KJMS
WQQK
KSJL
WEAS
KMJJ
K98-FM

o

SIRE. MAVERICK

URBAN MOST ADDED!

36 UC REPORTERS!

WZAK
WJLB
WKKV
KMJM

WDZZ
WQHH
WMVP
WNOV
WTLZ
KTOW-FM
KJLH
KMJK

JADE TO THE MAX — While in Baltimore recently, Giant's Jade stopped by WX YV to promote their album. Hamming it

up for the camera are (I-r) Jade's Tonya, WXYV Public Service Director Jean Ross, Jade's Joi, WXYV’s Bee J. Mur-
phy, and Jade's Di.

LOOKING FOR THE PERFECT PRINCE — WVEE/Atlanta offered front-row concert tickets to the winner of its Prince
lookalike contest. Striking a royal pose at the Five Points MARTA (rapid transit) station are (I-r} contestants Valarie
Wylie and Steve Cantrell, WVEE'’s Carol Blackmon, contestant Anthony Lamont, WVEE's Mike Roberts, MARTA Com-
munity Relations Officer Evelyn Moore, winner George Drake, and contestant Stan Ponder.

A MUSICAL AFFAIR — Sharing a special moment after a listening party are (I-r) Columbia’s Robert Watson, artists
Peabo Bryson and Regina Belle, KKBT/Los Angeles PD John Monds and wife Nancy, and Columbia’s Demmette
Guidry.

R ST ST S d 0N IStory com
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Sometimes, you've gotta fight for what you believe in.

?OSS

{11454-008)-2/4]

THE ORIGINALD SOUNDTRACK ALBUM

Featuring ™ Onéfgmht Of Freedom ...

=

the new track from B.B.O.T.I. (BADD BOYZ OF THE INDUSTRY)

“"The Posse (Shoot "Em UP) e
the slammin’ new track from Intelligsent Hoodlum

And brand-new music from Vesta, Tone Loc § The Neville Brothers

L " Executive soundtrack producer: Mario Van Peebles a sI —
RECORDS " 0igg AuM Racords. i0<.iPolyGran Film reiduc s 618 Al rights reserved. watch for the videos on A
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LON HELTON

New Day Dawns For WKHX & WYAY

Cap Cities/ABC’s Schrutt discusses Atlanta duopoly

Cap Cities/ABC and NewCity’s nine-year battle for
Country supremacy in Atlanta has been one of the most
fierce in Country radio history. In this age of duopoly,
however, that war is about to conclude: About a month
ago, Cap Cities/ABC — owner of Country combo WKHX-
AM & FM — purchased WYAY from NewCity for a report-

ed $19 million.

Prior to the sale, the ratings lead
often changed hands: WKHX-FM
had the upper hand during the ear-
ly years, increasing its lead after
the purchase of Country WPLO
and its subsequent simulcast as
WKHX (AM). The tide shifted dra-
matically when NewCity bought
WYAI: it was a masterful pre-
duopoly maneuver enabling
NewCity to cover a part of
WKHX's stronghold where WYAY
had a weak signal. WYAY & WYAI
went on to beat WKHX-AM & FM
many times. The battle also has in-
volved the morning men. WYAY's
Rhubarb Jones often had things his
own way until WKHX’s Moby ar-
rived from AOR KLOL/Houston
two years ago. The mornings have
belonged to WKHX ever since.

As the war comes to a close, Cap
Cities/ABC President/Group II
and WKHX-AM & FM President/
GM Norm Schrutt outlines his
plans for the company’s duopoly
and offers his thoughts on the nine-
year battle with WYAY & WYAI:

66

If you had one highly
rated morning guy
named Moby and
another named
Rhubarb, which
station would you
tilt younger?

99,

R&R: How does it feel to know
you'll soon have control of all Coun-
try radio stations — and the 14
shares they deliver (124, Fall '92
Arbitron) — in the nation’s 12th
largest city?

NS:It took me two days to wipe
the smile off my face. But we’re
not going to [change] the com-
petitive mode in which both sta-
tions have been operating. Some-
body might say, ‘“Let’s take a shot
at those two.” Everybody believes
they can do it better than the next
guy. Who would have ever thought
there would be five Country sta-
tions in both Dallas and Houston?

R&R: When will you take over
WYAY?

NS: I'd be surprised if {the FCC
approves the sale] before the end
of July.

R&R: Are you going to get pro-
gramming control of WYAY before
the actual FCC approval through
some kind of LMA arrangement?

Norm Schrutt

NS: No. NewCity will run the sta-
tion until the deal is final. That’s
the way we prefer to do it.

R&R: NewCity had a duopoly
with WYAY and WYAI Whydidn't
you buy WYAI as well?

NS: NewCity acquired WYAI to
cover an area where WYAY was
weak. In fact, our initial losses [to
the combo] came from that area.
But WKHX's signal covers that
area very well; once WYAI [ceases
as a Country outlet], its listeners
will go to either WKHX or WYAY.
WYAY covers Atlanta’s fastest-
growing counties — Gwinnett and
Hall counties — very well. Togeth-
er, WKHX and WYAY will cover
the 15 Atlanta counties like the pro-
verbial blanket.

R&R: Will you continue to oper-
ate WKHX and WYAY as direct
mainstream Country rivals, or will
you reposition one or both to cover
the entire audience spectrum?

NS: We plan to run them as
separate stations in a combined

facility. This actually comes at a
good time for both stations: Both
are bursting at the seams, and both
have equipment that’s more than
10 years old. We'll either move to
the WYAY facilities [the stations
currently are located across the
street from each other} or to a dif-
ferent building in the same area,
then expand to accommodate our
three stations. We'’ll have the
chance to upgrade the equipment
on the stations at that time.

R&R: How will the two be posi-
tioned from a programming stand-
point?

NS: We may tilt one station a lit-
tle younger. That will give us a
traditional Country outlet on the
AM, asmainstream station, and one
on the young end.

R&R: Which will you skew to-
ward the young end?

NS: If you had one highly rated
morning guy named Moby and an-
other named Rhubarb, which sta-
tion would you tilt younger? The
music they play isn’t that dif-
ferent; it's mostly a matter of
presentation. Therefore, we’ll
target WKHX to a younger audi-
ence.

R&R: You now have two of the
most prominent morning personal-
ities in Atlanta. How do you think
this new arrangement will affect
them?

NS: There’s no question they’ll
be competitors. I have great re-
spect for Rhubarb. In fact, we tried
to hire him once. Moby is very
special to WKHX. When he came
in, he worked hard and played a
major role in helping WKHX beat
WYAY & WYAI But Moby and
Rhubarb are very different. I'm
not sure they laugh at all the same
jokes; each has his own style and
presentation.

The numbers show people who
like Rhubarb and WYAY [only]
like Rhubarb and WYAY: those
who like Moby and WKHX [only]
like Moby and WKHX. The shared

——

audience is very low: 37% of
WYAY’s audience listens to
WKHX; 22% of WKHX’s audience
listensto WYAY. As far as I'm con-
cerned, that’s a great position for
us to be in.

R&R: How would you character-
ize the stations’ nine-year war?

NS: The only wars worth win-
ning are the tough ones — and this
has been a tough one. NewCity is a
good company that has possessed
and used the resources to make
this one of the most competitive
Country fights in the nation. It’s

66

The most important
aspect of any
station is marketing.
You can’t walk
around afraid to
make mistakes. You
must continue to
be aggressive.

99)

been like a chess game; they had
us a couple of times, but we were
fortunate to have been the one to
proclaim ‘‘checkmate.” Our goal
was to keep them at a five share.
[We succeeded] until they bought
WYAL

But it’s also a credit to the top
people at Cap Cities/ABC who let
their managers manage and who
provide the resources to help us
figure it out. When one station
fights two others, the one station
has to fight hard. Everybody from
the receptionist to the top person
must be on the stick. If that hap-
pens, one can beat two. But it ain’t
easy — I had hair nine years ago!

JAIL 'N’ BAIL — WSSL/Greenville, SC morning teamers Bill Ellis (I} and Chris James cooled their heels in the
hoosegow until they’d raised $ 100,000 for the American Cancer Society.

MOBY & RHUBARB — From fierce to friendly competitors

WWW armerncanr oo SO corm

R&R: Isn't the “‘beat ’em and
buy ‘'em” scenario a bit familiar to
you?

NS: We did it a few years ago in
Atlanta when we bought what was
then WPLO. And when I was the
GM at KZLA/Los Angeles in the
early ’80s, we bought [crosstown]
KLAC.

R&R: Can one company run two
stations in the same competitive
manner that two separately owned
stations run against each other?

NS: It happens all the time.
Many companies have an AM and
FM fighting for the same demo.
And when the 25-54 buy comes
along, both hands go up. It’s up to
the manager to set the standard by
which the players operate. The two
staffs must not be polarized. Ev-
erything from the sizes of depart-
ments, offices, and studios to the
sizes of the logos must be the same
— separate, but equal. If one side
has a bell and whistle, the other
side must have them, too.

R&R: What’s the most impor-
tant aspect of operating the two
FMs?

NS: The most important aspect
of any station is marketing. You
can’t walk around afraid to make
mistakes. You must continue to be
aggressive. Both WKHX and
WYAY will remain aggressive; it’s
that spirit that will galvanize the
two stations.

R&R: How will the personnel be
divided?

NS: [WKHX-AM & FM] PD Neil
McGinley will be the OM for all
three stations; we’ll hire a PD for
WYAY. We'll have separate MDs
and promotion directors, but we’ll
combine sales. There will be one
GM.

R&R: There’s been a little bad
blood over the years — and a few
dirty tricks. Do you have any con-
cerns about the relationship bet-
ween the two staffs as you prepare
to bring them into the same build-
ing?

NS: There were some black
roses and nasty faxes that flew
during the very early days of the
battle. WYAY was in an attack
mode at the time, but we never
reacted. Those days have been
gone for quite a while. Things have
been on an extremely professional
level in recent years.

Since WKHX and WYAY will be
run as two separate stations, there
will be some fighting for promo-
tions and dollars. If we can’t reach
the ideal case of melding the two
into a camaraderie, at least we’'ll
strive for mutual respect. Daddy’s
just gonna have to put his arms
around both kids — and there’s
enough of me to go around.
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Labels Toe The Line With
Customized Dance Promotions

With the ‘‘Boot Scootin’ Boogie” craze in full swing, at
least three new singles have arrived on the Country scene
this spring complete with their very own dances.

BNA Entertainment is betting
the dance promotion created
around John Anderson’s new single
will be ““Money In The Bank.” Mel-
anie Greenwood (of ‘‘Achy
Breaky” dance fame) choreo-
graphed a line dance titled
Breakin’ The Bank’ to the tune,
and it will appear on Vol. III of her
“Hot Country Dancin’ "’ instruc-
tional dance videos.

As part of the “Breakin’ The
Bank™ promotion, the label has
elected to hold a dance contest in 50
clubs nationwide. Country Club
Enterprizes’ Wynn Jackson and
AristoMedia’s Jeff Walker were re-
cruited to service the clubs with an
instructional video, CD single, and
song video. Clubs are encouraged
to tape their winners and submit
them to a panel of judges for con-
sideration.

According to BNA Sr. Director/
Sales & Marketing Tommy Daniel,
this is BNA’s first venture into the
club market. “There are so many
ways to gain exposure for an artist
now besides radio, and the clubs
are a whole other market that of-
fers a chance to get a buzz going
about an artist. We feel this song is
a great opportunity to tap into that
market.”

In keeping with the “Money In
The Bank’” theme, regional contest
winners will be awarded $50 in
coins in pewter armored car
banks, copies of which will also be
sent with the CD single to stations.
Those winners will also take home
clothes from such “Hot Country
Dancin’ ™ sponsors as Stetson Hats
and Mo Betta Shirts. Each national
winner will receive a trip for two to
Nashville, a $1000 bond, and the
chance to appear with Greenwood
on a national dance show.

The single, which shipped this
week, will be hand-delivered to

some media outlets and local radio
stations in an armored truck by
Anderson and his wife, Jamie
(who's also in the video). The song
will be available in stores as a
cassette single April 23.

Get In Line

Larry Boone’s new single, “Get
In Line,” naturally lent itself to the
idea of an accompanying dance
club promgtion. After all, the lyrics
refer to a place where ‘500 pair of
Wranglers in a row”’ are enjoying a
line dance.

Choreographer Lisa Cudworth
created “The Boone Walk'* espe-
cially for the tune, and 400 Nash-
ville dancers learned the dance and
participated in filming the video at
a Nashville club. An instructional
video on the “Boone Walk,” a CD
single, contest instructions, and a
blank tape were sent to instructors
at 350 clubs around the country,
with the idea that participating
clubs will teach their entire
clienteles the dance and enter as
units.

The Top 10 clubs selected as fi-
nalists will receive a personal visit
from Boone, with the winners ap-
pearing on TNN’s “Club Dance”
show. The promotion, which is also
being handled by Wynn Jackson,
runs through the end of May.
Boone's single was released March
29.

Dancin’ Hearts

Fans of Texas native Ricky Lynn
Gregg'’s debut single, “If I Had A
Cheatin’ Heart,”” will be happy to
know they can now hear several
versions of it in their local dance
clubs. Producer Chuck Howard
remixed the tune and three album
cuts (“Three Nickels And A
Dime,” “Bring On The Neon,” and
“Can You Feel It”) into three dif-
ferent dance mixes, which were

T

serviced to 350 clubs nationwide
over a month ago.

Dallas choreographer Steve
Giles developed a “Cheatin’
Heart” line dance for the song. and
instructional videos were sent to
clubs with the single and remixes.
Fifty clubs in the top markets are
being targeted through the end of
this month for a dance promotion
which includes giveaways such as
posters, remix CDs, and Ricky
Lynn Gregg concho pins.

ACM Action

The ‘““28th Annual Academy Of
Country Music Awards” will fea-
ture a taste of Hollywood along
with the usual country glamour
when they air May 11 on NBC-TV.
Awards will be presented on this
vear’s three-hour telecast by ac-
tors Lisa Hartman Black, James
Brolin, Lee Horsley, and Park
Overall, as well as by Clint Black,
Charlie Daniels, Sawyer Brown,

1 YEAR AGO

® No. 1: “‘There Ain’t Nothin’
Wrong With The Radio’’ —
Aaron Tippin

5 YEARS AGO

®No. 1: “‘I’'m Gonna Get You™’
— Eddy Raven

10 YEARS AGO

® No. 1: ‘“‘American Made” —
Oak Ridge Boys

15YEARSAGO

® No. 1: ‘“‘Every Time Two

a2 Fools Collide”” — Kenny

Rogers & Dottie West

Doug Grau.

Restless Heart, Dan Seals, and
many others.

Several performers will team up
onstage this year: Tanya Tucker
and Delbert McClinton will per-
form their new duet, “Tell Me
About It,” and Billy Dean and Suzy
Bogguss are also expected to join
forces on a surprise duet. Reba Mc-
Entire, George Strait, and Randy
Owen host this year’s show from
Los Angeles’s Universal Amphi-
theatre.

The Eyes Have It

Thanks to her new endorsement
deal with the Liberty Optical Com-
pany, Wynonna’'s signature will
soon adorn an eyewear line. The
frames, which begin in the $50
range, debuted at a New York eye-
wear show last month. A portion of
the proceeds will go to the Second
Harvest Food Bank, which pro-
vides food to the needy. Wy em-
barked on the first date of her new
tour with Clint Black this week.
The two have reportedly recorded
a duet together, ““A Bad Goodbye,”
which will be released in May.

The Write Track

The Nashville Songwriters Asso-
ciation International is offering a
new songwriting video called “The
Write Track,” which provides an
inside look at the music business
through the eyes of prominent
writers and other industry leaders.

WRITES OF SPRING — The Nashville Songwriters Association Iaternation-
al recently hosted its 15th annual Spring Symposium in Nashvife. Partici-
pants learned about songwriting from some of Nashville's top tunesmiths,
publishers, and A&R execs. Pictured after one of the sessions are (Ir)
PolyGram Music Creative Manager Billy Lynn, writer Greg Moore, Warner
Songs Director/Publishing Pete Fisher, and WB'Nashville Director/A&R

The hourlong tape features inter-
views with songwriters like Pat
Alger, Clint Black, Harlan
Howard, Hal Ketchum, and Ri-
chard Leigh, as well as industry
honchos like Almo Irving Music VP
David Conrad, RCA/Nashville
VP/Operations Thom Schuyler,
and R&R Nashville Bureau Chief
Lon Helton. Proceeds from the
video go to the NSAI Endowment
Fund. To order, call (800) 544-6300.

Bits & Pieces

Alan Jackson and Clint Black
come to a “Crossroads” in a new
Miller Lite TV commercial they
recently filmed together. The two,
who are both sponsored by Miller
Lite, filmed the spot in Tucson . . .
Aaron Tippin appeared on the
“Donahue’ show for a segment
about available millionaires ear-
lier this week. An airdate has not
been determined . . . K.T. Oslin’s
back with some “Songs From An
Aging Sex Bomb,”” her new hits col-
lection. “New Way Home,’” a new
song from the LP, will be released
to AC, CHR, and Country radio by
the end of the month ... Kathy
Mattea and Mark O’Connor per-
form some favorites from ‘“The
Beatles Songbook’” on a segment of
a new PBS series called “In The
Spotlight.”” The show airs May 5.

— Lorie Hollabaugh

LART WL
“Lead mMe not”

The Termmptation Bég//_ﬁ_s April 26
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How To Handle Those Swinging ’60s

Nearly 30 years have passed since the British Inva-
sion, and many ACs still play music from that era. Al-
though some AC PDs insist ’60s music doesn’t mesh well
on contemporary stations, others remain loyal propon-
ents. Here’s a look at both sides of the issue.

“Not playing '60s music makes
us different from many other
[market] stations,”” maintains
KSTP-FM/Minneapolis PD Bob
Davis, who formerly programmed
[Gold] WWSW/Pittsburgh. “Peo-
ple can hear '60s music on the other
AC [WLTE] or the well-program-
med Gold station [KQQL]. We
aren't going to ‘out-gold’ them, so
why try?

“Research also indicates that
our core listeners don't feel '60s
music is as powerful as ’70s and
'80s music. Our female listeners
aren't very interested in '60s mu-
sic. With our target, the really
great '80s power oldies test as well
or better.”

Satisfying Expectations

KSTP-FM plays early '70s mu-
sic, but that's where it draws the
line. “If a Gold station is program-
med correctly, it can make a
strong statement for what it is. Any
station playing oldies to compete

Bob Davis

with the market’s Gold station
won't help itself.”

Content with his station’s '70s,
’80s, and ’90s configuration, Davis
comments, ‘“You must give your
audience what they expect from
you. We play adult music . . . with-
out the rap, hard rock — or ’60
music. ;

"The occasional ‘'oh wow! song
is very nice for in-office listening.
Oldies tend to work better in highly
ethnic markets. They do especially
well here because of the large His-
panic population [approximately
40%]. There's a certain type and
texture of music we program. Since
our music mix is about 90% of what
we do, we're careful about the '60s
music we pick.”

Accent On Dayparting

Commenting on the placement of
the station's approximately 150
'60s songs, Michaels notes,
“They're strategically placed — we
try to target different audiences in
different [dayparts].

“The Carpenters are too wimpy
[for morning and afternoon drive],
so we put them in middays and
overnights. I'll play ‘The Letter’ [Box
Tops) on weekends, but it's too
rough to play during the week. The
beauty of AC is that we can fall
back on oldies when current [pro-
duct] isn’t very good.”

Acknowledging that other ACs
may purposely avoid '60s music,

KJSN Feasts On Older Songs
“P laying '60s music is another course we offer

on our menu,” notes KJSN/Modesto, CA PD

Gary Michaels, who believes '60s oldies ap-
peal to 35-54s adults. KJSN placed first in last fall's Arbi-
tron among 25-54s and 35-64s.

66]

Playing ’60s music
is another course
we offer on our
menu. The
occasional ‘oh
wow!’ song is very
nice for in-office
listening.
—Gary Michaels

9

Michaels opines, “We bring a ‘hip-
ness’ to a Soft AC. Our musical
depth is greater than the traditional
300 safe records.”

For those interested in incorpor-
ating '60s gold into their libraries,
Michaels urges that songs should
not “sound archaic. The further
back in time you go, the more [im-
portant it is) that the song was a hit.
But chart position doesn't always
dictate relevance.”

m.

Research...
indicates that our
core listeners don’t
feel ’60s music is as
powerful as ’70s
and ’80s music.
With our target, the
really great '80s
power oldies test as
well or better than

'60s music.
—Bob Davis

99

“There’s enough '80s music we
haven’t touched yet that can be ex-
panded. The danger with AC is that
it may get too narrow and burn out.
We can’t ignore 35-44s, especially
females. This format needs the
older demo to survive.”

. , ]
Who Plays '60s Music?
ationwide responses from about 100 ACs | recently
polled indicate that half (actually 50.5%) slot '60s

songs throughout the day.
Here are the breakouts by parallel, region, and format

Change Is Possible

An important key to KSTP-FM’s
music equation is the market’s cur-
rent complexion. “Without a Gold
station in town, I'd definitely play
'60s music. The absence of a Gold

station would probably cause the
market’s ACs to pursue older
demos. The great thing about
oldies is that they [attract] older
demos. I'd try to occupy as much of
that territory as possible.

flavor. Yes No
P1 44% 56%
P2 62% 38%
P3 33% 67%
East 67 % 33%
South 46% 54%
Midwest 48% 52%
West 45% 55%
‘‘Bright AC”’ 55% 45%
‘““Hot AC”’ 8% 92%
‘‘Mainstream AC”’ 61% 39%
‘‘Soft/Lite AC”’ 82% 18%

“But there’s a big problem when
you put ’60s music on a Mix AC —
the station becomes very broad.
It’s difficult to tie everything to-
gether. Playing ’60s music on an
AC is like a Gold station playing
[dated] *50s music.

“Thus format is so unpredictable
— playing '60s music sometimes
works. At one time, it was OK to do
so on KSTP-FM; it may be OK in
the future. It doesn’t fit what we’re
doing now, but I'd never say it’s
right or wrong.”

Trolling For Timeless Tunes

A typical WLTT/Washington music clock includes one

’60s tune per hour.

“There’s a trend for some ACs to
play music only from the '70s, ’80s,
and ’90s. But ’60s music is impor-
tant to [WLTT’s] sound,” com-
ments PD Chuck Morgan.

“Our music’s tested frequently,
and in these tests, we ask people if
they feel *60s music fits. By a large
majority, the answer is yes. I don’t
think ’60s records have been over-
played here. When WYNY/New
York was AC, they’d play four 60s
songs an hour — if ACs did that to-
day, listeners would tell us to
[stopl.”

According to Morgan, females
are more likely to appreciate mu-
sic from that era. ‘“[25-54 females]
tend to accept them more than
males. Even some younger women
we test don’t object to these songs.
We turn over the ’60s music cate-
gory several times a week, com-
pared to a day and a daypart with
our power gold.”

Like KSTP-FM/Minneapolis PD
Bob Davis (see top left), Morgan is
faced with a fulltime Gold competi-
tor (WXTR) that plays a signifi-
cant amount of ’60s product. Addi-
tionally, Washington is home to a
crowded AC field that includes
WLIT, WASH, WGAY, and WRQX.

WWW americanradionhistorrcorm

Chuck Morgan

“Our perceptual and music re-
search remind us that we have to
be careful about the types of music
we play,” explains Morgan. “Our
audience strongly suggests we con-
tinue playing '60s music. But if the
music sounds dated, our audience
won'’t be interested in it. We yank
songs that are no longer ap-
propriate.

“Listeners want music that has a
contemporary feel to it and fits in
1993. There must be a timeless
quality to it. You'd expect us to
play Beatles and Motown music.”

e ————
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There’s a trend for
some ACs to play
music only from the
’70s, '80s, and '90s.
But '’60s music is
important to

[WLTT’s] sound.
—Chuck Morgan
199

WLTT
Music Monitor

LIONEL RICHIE/Say You, Say Me
PAUL DAVIS/| Go Crazy
RICHARD MARX/Hazard
WHITNEY HOUSTON/

Saving All My Love For You
LOGGINS & MESSINA/

Danny’s Song

MICHAEL BOLTON/

When I'm Back On My Feet Again
DIONNE & FRIENDS/

That’s What Friends Are For
EAGLES/Best Of My Love
RONSTADT & NEVILLE/All My Life
MARVIN GAYE/

| Heard it Through The Grapevine
DAN HILL/Can't We Try

KENNY G/Forever in Love
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RANDALL BLOOMQUIST

NATIONAL GABFEST DEBUTS

Are You Ready For Liddy?

Fourteen months ago, renowned Watergate figure G.
Gordon Liddy debuted a midday talk show on Infinity’s
WJFK/Washington. ‘“Radio Free D.C.” was an instant hit
with young men — such a hit that this week (4/15), Unistar
was slated to begin distributing the show nationwide.

Should you consider Liddy for
your lineup? Would he pose a seri-
ous threat in a competitor’s hands?
To help you decide, I present the
answers to some of the questions
most frequently asked about Lid-
dy’s program.

Q: How has Liddy done in Wash-
ington?

A. In the Fall '92 Arbitron,
WJFK was No. 1 with men 25-54 in
middays, a period encompassing
Liddy’s 11am-2:30pm show as well
as Howard Stern’s last hour (or so)
and the Don Geronimo and Mike
O’Meara show’s first 30 minutes.

While WJFK was No. 1 with men
25-54 in both drivetimes, the Liddy-
dominated middays generated the
station’s biggest numbers — a 10+
25-54 figure that put him marginal-
ly ahead of Stern and two full
shares beyond Geronimo and
O’Meara.

And those numbers are holding.
WJFK finished No. 1 in middays
with men 18+ in both the January
and February Arbitrends. It was
No. 2 with persons 25-54 in January
and No. 1 in February.

Q: Is there a pattern here or are
these numbers a fluke?

A: Liddy has only three full
books under his belt — Spring,
Summer, and Fall 92.

In the spring book — which was
marked by a ton of publicity for the
show — Liddy was No. 1 with men
25-54, scoring in the mid-sevens.

W

Thete are no
preproduced bits,
song parodies, or

~_ hip bumpers.
it’s not unusual

to hear Liddy
knock the mike

or fumble with
his headphones.

2 . i

That was followed by a dreadful
summer %00k in which all of
WJFK’s numbers tumbled precipi-
tously. Despite a huge gain among
men 18-24, Liddy lost half his male
25-54 audience. WIFK GM Ken Ste-
vens blames the setback — which
was more than overcome in the fall
— on summer listening patterns
and diary placement.

Q: Does Liddy really beat Rush
Limbaugh?

A: The fall book marked Liddy’s
first clear victory over Limbaugh.
Liddy lured significantly more
men 25-54 in each of their two full
hours of head-to-head combat. Al-
though Rush scored a narrow vic-
tory in males 35-64, Liddy ran away
with men 18-49.

Bear in mind that Liddy follows
Stern (No. 1 among men 25-54),
while Limbaugh is preceded by an
interview show with mediocre
ratings in that demo.

Q: So what’s Liddy’s show
about?

A: Like most successful talk
shows, it’s about its host. The pro-
gram is absolutely personality-dri-
ven. It’s at its best when Liddy
holds forth on topics of interest to
him. While his most intense pas-
sion is reserved for military/intelli-
gence matters, firearms, and his
colorful history, he has a full spec-
trum of enthusiasms ranging from
public policy to classical music to
muscle cars.

Perhaps most importantly, Lid-
dy has a unique personality and
world view. He projects a confi-
dence, competence, and ‘‘don’t
tread on me” strength that capti-
vates young men. “They’re totally
into the Liddy persona,” says
WJFK producer John Popp. “They
want to know what he eats, what
exercises he does, what kind of
martial arts he practices — every-
thing about him.”

Q: Is he good with callers?

A: Yes. While he never hesitates
to challenge their statements, Lid-
dy is unfailingly polite to callers

. . maybe too polite at times. He’s
slow to interrupt ramblers and will
answer the same question over and
over during the same segment.
Nevertheless, phone segments tend
to be the best parts of Liddy’s show
because they showcase his quirky
personality.

Q: How does Liddy’s style com-
pare with Limbaugh’s?

66)

They’re totally into the Liddy
persona. They want to know what
he eats, what exercises he does,

what kind of martial arts he

practices — everything about him.
—John Popp

A: It’s very different. While both
are extremely entertaining, con-
servative personalities, Liddy gen-
erally takes a more serious, sober
tone than Limbaugh.

e,

G. Gordon Liddy

Liddy’s show also lacks the slick
production and flawless delivery of
Limbaugh’s program. There are
no preproduced bits, song paro-
dies, or hip bumpers. It’s not unus-
ual to hear Liddy knock the mike or
fumble with his headphones.

Because he’s not a radio veteran,
Liddy has no qualms about break-
ing programming rules. Some of
the resulting innovations have pro-
ven successful. For example, Lid-
dy spends roughly the first hour of
his show reading newspaper arti-
cles to his audience. While that
could make for tedious listening, it
works well for Liddy. In fact,
WJFK staffers say listeners con-
sistently identify that segment as
one of their favorite parts of the
show.

99

Q: Reads the newspaper? Is this
guy an over-serious s@ff?

A: No. Liddy’s a born showman.
Some of his monologues are abso-
lutely gripping. He alsb has a quick
wit and a self-deprecating sense of
humor.

Q: So what’s the worst part of the
show?

A: You think I’'m going to answer
that? Don’t you realize that Liddy
knows 412 ways to kill a man with
his bare hands and wrote an auto-
biography (‘“Will”’) that Bob Wood-
ward described as *a study in
psychopathology?”

But seriously, the one minor
weakness in Liddy’s act is his
tendency to fade into the back-
ground while moderating on-air
debates. While it’s nice of him to let
his guests make their arguments,
the show isn’t as captivating when
Liddy strolls offstage.

Q: Does Liddy still use the show
to peddle his version of Watergate?

A: No. During his first few mon-
ths on the air, Liddy beat that
drum obsessively. In one of its few
interventions, WJFK management
asked Liddy to limit his Watergate
talk and John Dean-bashing. Of
course, if callers to the national
show want to talk about it . . .

Q: What happens if I take
Liddy’s show and later drop it?

A: Liddy and his son, a Navy
SEAL, will do a night parachute
drop onto your transmitter site,
blow up your tower, and hold your
overnight board op hostage. If that
doesn’t bring you around, you’ll get
a call from the one person even
Liddy fears — Mel Karmazin.

'Presents two of America’s most

~- listened to radio talk shows.

at (212) 661-7500,

THE RUSH
LIMBAUGH
SHOW

Monday-Friday 12 noon-3pm (ET)

America’s most listened to
radio talk show!

For more information call Ed McLaughlin,
Lee Vanden-Handelor Stu Krane

——$AAAAecHRCEIcaRradiohistornsL com

The Dx.Dean
Edell Show

Monday-Friday 4-5pm (ET)

Plus—the iwice daily feature,

Dr.Dean Edell’s
Medical Minutes

America’s most listened to
health programs!
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Hybrids:

“Yes, but is it jazz?”” That’s a familiar refrain to any-
one involved with jazz music, be it on the radio side or the
records side. And it’s an especially pertinent question as a
new breed of Contemporary Jazz/NAC hybrid stations
blur the genre’s formatic lines.

When Bernie and Jane Perry
bought WOTB/Providence in 1986,
they committed to programming
some form of jazz. But they
couldn’t decide whether to lean in
an NAC or Contemporary Jazz di-
rection. WOTB PD Bill Gray re-
flects, “When I came to WOTB last
May, the station had gone back and
forth between NAC and CJ for
years. I wanted to focus it and
make it more accessible.

“This is a business. We're not
lucky enough to be state- or
federaily-funded. We can’t play
whatever we want — we have to
get numbers. I decided to start
playing more familiar cuts, fewer
extended jams, and fewer solos. It
made the station more listenable.
Our TSL has increased and our
ratings are improving.” In fact,
WOTB posted the most dramatic
improvement of any CJ/NAC in
the Fall '92 Arbitrens, jumping to
No. 13 after a No. 25 showing in
Fall '91.

m

Some people call
what we do ‘Smooth
Jazz.’ We’re really a

combination of all
the different flavors

of jazz.
—Bill Gray
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Daypart Believer

Gray carefully steers clear of
both formats’ perceived negatives
when determining the station’s
music mix. “NAC sometimes gets
a reputation for being sleepy; CJ
stations get a reputation for being
boring. There’s a lot of great music
on both sides, but there’s a lot of

WOTB
Music Monitor

4pm hour:
SAM CARDON/Chelsea’s Day
SERGIO MENDES/Toucan’s Dance
CHERYL BENTYNE/Fever
DAVE VALENTIN/Blackbird
WILL DOWNING/
Something’s Goin’ On
BOBBY MILITELLO/Cadillac Club
B.B. KING/Since | Met You Baby
SADE/Smooth Operator
ROB MULLINS/The Bush Patrol
DAVID SANBORN/
Straight To The Heart
LES McCANN/
Papa Was A Rolling Stone

Bill Gray

marginal music as well. We take
the best of both worlds. People
wonder how you can play contemp-
orary jazz and NAC and the same
time and make it fit. The secret lies
in dayparting.

“I know the sound I want on the
air. If a CD has a track that
matches that sound, we add it. We
stay away from labeling artists as
NAC artists or Contemporary Jazz
artists. We simply decide whether
the music fits our station or not. We
don’t play some records that chart
in the Top 10 at both NAC and Con-
temporary Jazz because they don’t
fit. It’s not really a rule, but if a
track is five minutes or less, has a
melody, and doesn’t have any blar-
ing solos, we can probably play it.

“Some people call what we do
‘Smooth Jazz.’ We're really a com-
bination of all the different flavors
of jazz. We do the bluesy stuff, the
urban stuff, the fusion, and we play
pop artists who have delved into
the jazz arena. One thing that sep-
arates us from a ‘pure’ Contempor-
ary Jazz station is that we play a
lot of vocals. We play about five or
six an hour in the drives and four
per hour in middays and evenings.
Basia, Sade, Carmen Bradford, Al
Jarreau. and Kenia are some ex-
amples of vocal artists you'll hear
on the station. Basia might be con-
sidered a core NAC artist, but we’ll
play her alongside John Pizzarelli
and Nancy Wilson.”

Mood Swings

Combining contemporary jazz
and NAC music allows WOTB to
adopt different personalities
throughout the day. “A station is

The Best Of Both Worlds?

like a human being,” says Gray.
“In the morning, when you're get-
ting ready to go to work, you want
something peppy. So the music we
play in the mornings is uptempo
and we have more of a latin flavor.
We keep this uptempo approach
through morning drive, then we
bring the tempo down a little bit in
middays. That’s when we’ll throw
in some of the melodic contempor-
ary jazz stuff. For example, Gene
Harris can be played during mid-
days along with David Sanborn,
Grover Washington, or Steely Dan.

“The longer tracks play at night
because the listener has more time
to listen at night. We play more
blues and mainstream jazz artists
at night. As we get to 9pm, we slow
the tempo down to do our version of
‘Quiet Storm.” We don’t get as ur-
ban as most quiet storms; we stick
with more soft, melodic jazz.”
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It’s not really a rule,
but if a track is five
minutes or less, has
a melody, and
doesn’t have any
blaring solos, we

can probably play it.
—Bill Gray
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Cool World

Along with the changes in the
music mix, WOTB altered its iden-
tity when it chose to take the hybrid
approach. Gray explains, ‘“We
were calling the station ‘Rhode Is-
land’s Jazz Station.’ Now we identi-
fy it as ‘100.3 Cool FM.” The tran-
sition seemed to cause some confu-
sion, so we made an effort to push
the call letters and our positioning
statements on the air.

Lawrence Tanter

“It all goes back to basic for-
matics. You play good, familiar
music and you tell the audience
what they're listening to. We do
frontsells, backsells, and IDs as of-
ten as we can. We came up with an
ID — ‘Serving three states, two is-
lands, and a sailing paradise’ —

WA Cantadionistory.com

CJ/NAC Hybrid How-Tos

and integrity

that’s unique and memorable, yet
conveys the feeling of the station.”

When it switched, the station had
problems with some of its older lis-
teners who still wanted more tradi-
tional jazz. “They wanted to hear
the Miles Davis and Coltrane ex-
tended jams,” says Gray. “It’s not
the same station they were used to,
but they seem to like the new direc-
tion. We don’t target any specific
demographic other than the 25-54s
this format pulls. But we're very
strong 35-54 and we’re hoping to
pick up some more listeners in the
25-54 range. The familiarity of the
music has made us very strong
with women and we’re holding on
to the men from before.”

Gray thinks stations like WOTB
are a natural offshoot for NAC or
Contemporary Jazz stations.
“We’re going to see more and more
of these hybrid stations. Radio’s a
business and you have to adapt
with the times. Listeners pay our

66)

We could have been
the market’s fifth
AC or sixth AOR. We
decided to go with
something that

filled a new niche.
—Lawrence Tanter

99

salaries, not sales departments. If
you aren’t reaching them, it’s not
going to work. But you have to find
some middle ground. Listeners'
tastes are changing. I remember
when NAC was all waterfalls and
rainbows — everything used to be
Windham Hill and Narada. Now
ii’s all over the place.”

Niche In Time

Why did JAZZ-FM 103.1/Los An-
geles PD Lawrence Tanter and

® Dayparting is key
® Avoid categorizing artists

©® Choose music for tempo, texture,

_ @ Play fewer extended jams and
improvisational solos

station owner Ken Roberts decide
to go with a CJ/NAC hybrid ap-
proach? “We didn’t have too many
directions to go in when we were
looking at formats,” says Tanter.
“We could have been the market’s
fifth AC or sixth AOR. We decided
to go with something that filled a

m

This format
presents enormous
programming
challenges. Every
CD has to be
listened to with the
competition in mind.
You can’t lean too
far one way or
another because
you’ll confuse the

listener.
—Lawrence Tanter

99,

new niche. Our situation grew out
of the research we did. We did one-
on-one interviews and focus groups
to determine what niche was avail-
able in our target demographic and
what format was possible. In other

Continued on Page 66

JAZZ-FM
Music Monitor

4pm hour:
BOB JAMES & EARL KLUGH/
Fugitive Life |
CHARLES FAMBROUGH/
Lullaby For Shana Bly
DIANE SCHUUR/Love Dance
JOE HENDERSON/Miles Ahead
LEE RITENOUR/San Juan Sunset
SARAH VAUGHAN/So Many Stars
BILLY CHILDS/The Island
SCOTT HAMILTON/
The Look Of Love
CAL TJADER/Speak Low
| GEORGE BENSON/
This Masquerade
MILES DAVIS/Summertime

v
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THANKS NAC RADIO!
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HEAVY PHONES!

WQCD, WNUA, KIFM, KHIH, KKSF,
KBLX, WFAE, KOAI, WJZZ, KTNT & More

al

“)VC should have a megahit on its hands. .. You can jump
on the bandwagon once these sides break or you can get in
the driver’s seat now!” — Gene Kalbacher/CM)
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NATIONAL TOUR BEGINS APRIL 30
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L
Management:

= Gardner Howard Entertainment
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Hybrids: The Best Of Both Worlds?

Continued from Page 64

words, would it be a traditional
Jazz station, an NAC, or a Smooth
Jazz station?

“Frank Cody of Broadcast Arch-
itecture handled the research. It
showed us that, with the loss of

66

Smooth Jazz can
encompass acoustic
or fusion, as long as

the music has
tempo, texture,
and integrity.

—Lawrence Tanter

99,

Jazz outlet KKGO a few years ago
and the more recent departure of
Quiet Storm station KACE, there
was a niche which would accom-

modate a Smooth Jazz presenta-
tion. Smooth Jazz can encompass
acoustic or fusion, as long as the
music has tempo, texture, and in-
tegrity.

“There’s a well-positioned and
well-programmed NAC station al-
ready entrenched in this market
[KTWV (The Wave)]. On the jazz
side of things, there’s KLON/Long
Beach. Consequently, there was a
void. Research told us there was
room for a facility that would in-
corporate elements of both sta-
tions, combined with elements of
the two defunct stations, KKGO
and KACE.”

Without A Net

With the decision made to go
with a hybrid approach, Tanter be-
gan the daunting task of selecting
the music. “This format presents
enormous programming chal-
lenges. Every CD has to be listened
to with the competition in mind.
You can'’t lean too far one way or
another because you’ll confuse the

CAPITOL IDEA — WJZE (Jazzy 100)/Washington recently initiated its
“Jazzy 100 Office Recycling Project.” The program, a partnership with the
DC Office of Recycling, calls for distribution of 9000 cardboard bins to
businesses in the DC area. Ready to recycle are (I-r) air personality John
Horan, DC Office of Recycling Dir. Evelyn Shields, and WJZE PD Bob
Linden.

listener. We can’t play music that’s
too synthesizer-based because of
the New Age connotations; con-
versely, we can’t play music with
too much improvisation that’ll ap-
peal only to the jazz listeners.

66/

NAC is going
through a major
metamorphosis
right now. We’re

moving away from
the ambient, New
Age material that
used to dominate
the format and
toward more
saxophone:,
keyboard-, and

guitar-based music.
—Lawrence Tanter

99,

“I can’t put Kenny G next to Os-
car Peterson or Wes Montgomery
next to Dan Siegel. You have to
take every nuance into considera-
tion. There are some artists I can’t
program at all because it would
send out a signal that we're not
really a Jazz station. For instance,
it’s difficult for me to program
Sade because she leans pop. Her
crossover success has moved her
into the mainstream, and you can’t
atford to offend your core listeners.
You have to massage these core lis-
teners and be very careful with the
peripheral elements you bring in.

“This is still an instrumental-
based format and vocals are an
added sprinkle. One of the
challenges I've faced is getting the
right amount of vocals. We're play-

ing about a 70/30 ratio of instru-
mentals to vocals now. We do a lot
of dayparting, but we try to main-
tain one station personality 24
hours a day. There’s obviously a
difference in the music’s tempo
throughout the day, but we don’t
lean NAC in the morning and Jazz
at night.”

Border Crossing

Tanter sees the widening of
NAC'’s boundaries as encouraging.
“NAC’s going through a major
metamorphosis right now. We're
moving away from the ambient,
New Age material that used to
dominate the format toward more
saxophone-, keyboard-, and guitar-
based music. If you can have facili-
ties like KBLX/San Francisco,
KOAI [The Oasis]/Dallas, anl
WQCD [CD 101.9]/New York all
under the same umbrella, this is
healthy.

“There shouldn’t be a cookie-
cutter approach to this. We have to
push the envelope if this format's
going to be successful. This exists
in CHR, AOR, and Urban . . . why

KEEPIN’ THE FAITH IN SAN DIEGO — Denon artist Steve Laury (r), out
promoting his “Keepin' The Faith” album, dropped by the studios of KIFM
(FM98)/San Diego for an interview with the station’s Greg Faulkner.

shouldn’t it exist in NAC? NAC is
the most embryonic of the formats.
Every time there’s a new move-
ment within the format, people
look at it and think this fragmenta-
tion is odd, when it's really just a
natural evolution. JAZZ-FM was
designed in layers: the layer we
launched with, the second layer,
the third layer, and so on. The en-
velope is still unfolding.”

—Geoff Schackert

Picture This...

Your photo handsomely repro-
duced for posterity in the pages of
R&R. It can’t happen if you don't

| send your clearly labeled black &
white .or color pictures of special
events, promotions, and celebrity
visits to. Geoff Schackert, 1930
Century Park West, Lo Angeles,
CA 90067.

R&R CJ

Gavin Jazz 39

“A House Is Not A Home”
“Come Rain Or Come Shine”

Chart Extra!

Jns Hdman

“Wish”
“Trinkle Tinkle”

R&R CJ
Gavin Jazz

Debut €

Debut 23°

“Now We're One’
“Jo Ann’s Song”

R&R CJ

Gavin Jazz

29

31"

“Isla Mujeres”
“Woman In Chains”

R&R CJ
Gavin Jazz

)

19*

©
4 PdlsleyPark we| ©1993 Warner Bros. Records Inc. And quit calling me “Doc”

WYVW amerncarmTaoosStor com
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AIR TALENT SERVICES
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PERSONAL AIR TALENT CONSULTING

Dan 0’Day is accepting a limited number of air personalities for
personal consulting: show structure, job-hunting, resumes, con-
tract negotiations, aircheck review, career planning. Short-term,
affordable. For info, leave name & mailing addres at (310)
476-2091 for a confidential reply. It’s your career; why not go
with the best?

.%‘fl-l- -l-l-l-l-l-.-l%.lwl-l-l..-l-l-lﬁ.l-l-lﬁ-l.l‘.‘l‘l‘l‘l‘l‘fl“

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS «
11060 Cashmere Street, Suite 100 « Los Angeles, California
90049...or leave complete address at (310) 476-2091...0r via fax
at (310) 471-7762!

|

MAJOR MARKET AIRCHECKS

{All tapes $7 each...2 or more $6.50 each...overseas add $1 per tape
#105...Chicago Mornings! (April Fools Day...Urban WGCI goes Country! CHR B-96
goes classical! plus AC's WLIT, WPNT.. AOR's WLUP-FM, WWBZ...New Rock
WKQX ..oldies WIMK)

#106...Chicago Contemp! {All Dayparts B-36, WPNT)
#104.._Houston Contemp! (All Dayparts KRBE, KBXX. KHMX)
#103...Houston Mornings! )Top ACs, CHRs, AORs, Oidies)
#C-35...Country! (All Dayparts WDAF/KC, KWEN/Tulsa)

#C-34...Country! (All Dayparts Houston's KILT and KIKK)

Call 913-492-1711 to charge VISA/MC...or for catalogue or monthly subscription info.

Calli for subscriber info or charge at 913-492-1711
HECHT ENTERPRISES, P.O. Box 2235, Kansas City, KS 66110

PDs and MDs asked for it, CIJA delivers:

#74  The last days of WNEW-1130: Make Believe Ballroom. AM drive, Bruce
Wwilliams w/Mark Simone; Simone's final show.

#74B The first days of WOEW-1560 air talent sampler

#93  Los Angeles March 1993: KQLZ, KROQ, KIIS-FM evenings, KIIS, KPWR.
KLOS, KLSX morning drive; The New Star 98.7.

#92  Z-100/WPLJ Air Talent Sampler. March ‘93 {2 hours!)

#85  Last Greaseman show on DC-101; #86 First National Greaseman show

11ape = $6; Special #1: Tapes 74A. 748 $10. Special #2: every tape in this ad

$30 New 18 page listing of current and archive tapes for SASE or free with order.

CJIA BOX 126. LINCROFT, NJ 07738

BOOKS

A fan, practical, Programming Manual and
Idea Book for Program Directors
and Operations Managers

by Steve Warren

£ F b T 3
(800) 827-1722
Also available at the NAB bookstore

LS BN
COMEDY SERVICE

Jokes, Bits, Joke Books, at a reasonable
price. Send for samples & rates:
COMEDY CONNECTION
406N, BREWSTER RD. RR1 BOX 112 VINELAND, NJ 08360
or call (609) 697-2298 ( fax avaliable)

LIRS FREE

TO NEW SUBSCRIBERS

PRE-PRODUCED WEEKLY COMEDY TAPE EIGHT-VOLUME
PARODIES OF COMMERCIALS, MOVIES, T.V., . COMEDY LIBRARY!
CURRENT EVENTS, SONGS = INTERACTIVE BITS © 160 OF-OUR MOST

CONTINUING CHARACTERS « REGULAR FEATURES . HILARIOUS BITS!

A T < %ﬁ@
ING: D 7z
e AT CHINITONS

'DEMO: (303) 733-5850 + NOW WITH BARTER FOR TOP-100 MARKETS

—AIRLINES

FIRST CLASS COMEDY
MONTHLY SERVICE « « NEW TRIVIA BOOK
FREE SAMPLE USE STATION LETTERHEAD

P.0. BOX 80816, ST. CLAIR SHORES

MICHIGAN 48080-0816

COMEDY
MEDICAL BREAKTHROUGH

Listeners hearing Dr. Sal Monella reported imrrovemenfs |
i in yeast infections, bunions and navel fint.* |
Are ratings giving you hemorrhoids? Call a doctor!

Dr. Sal Monella's “For the Hedlth of it", dispensing humor and medical
I mis-aevice. Call for a prescription and demo tape today! l

~ Alimm SPLASH! ADVERTISING
: & COMMUNICATIONS |
CALL NOW! (904] 244-5866 |

*ACCORDING TO 9 OUT OF 10
SUICIDE DOCTORS!

;
— -_—

COMEDY BITS WANTED
ATTENT'UN WE PAY CASH for funny radio

bits. We need characters,

song/commercial parodies.

HUM“HUUS Send non-returnable cassettes

to: Producers, P.0. Box

TYPES. 170036, St. Louis, MO

"W 63117-1100. EOF
COMPUTER SOFTWARE

SureSystem Music Scheduling Software
Music Scheduling System $95.00 (buy-out)
MusicPro Scheduling System $495.00 or $45/month
Research Package $195.00 (buy-out)

Call for a free demo disk at (801) 576-9289

Radio Software Services 1567 E. Transwest Dr. Sandy UT 84092

SEC L=l

CHR » AC » ROCK » COUNTRY

These stations have made the switch to the best!
KLOS Los Angeles, DC101 Washington, D.C.

KLBJ Austin, 107KIK-FM Calgary, Q94 Central Oregon
95YNF Tampa, 98ROCK Honolulu, WXRX Rockford
Music International Italy, 100.3 WHEB Portsmouth
THUNDER 99.5 New Bern, 99.9 Ki$S FM Asheville

ADVANTAGE

PRODUCTIONS, INC.
Call (813) 433-3458 for demo
Ac | HUGE SOUND, teeny prige.
Lightening turnaround, too.

Awesome stuff! Call for free demo!
"“l\ilg'}js 1-800-451-KENR (5367)

I \< =

or SOFT

LP's WANTED

CUSTOM TATTOOS

C U 51’0 'g g W Your logo or design.

Great promotion for
Tem pord rg bands. clubs,

TCI 1'1'005 special events
1-800-347-2836

rﬁ’ﬂf/dl:‘ é/:/’/f/ Preser?

“THE NIGHT WE NEVER MET”
interview with
Matthew Broderick Annabella Sciorra

Free Satellite Delivery Hard Copies Available
Contact Lori Lerner at (310) 457-5358

. (310) 457-9869 {Fax)
Call for list of free iNEIVIEWS e ___‘

KATY (Dashwi
BEE'S
Live reports on Country news and artists

customized for your AM or PM drive slots,
plus weekly FAX feature available.

CALL NOW FOR UNIQUE DEMO & DETAILS
1800-728-8856

IDs, JINGLES, SWEEPERS

BRENDA BISSETT
WXTU FM PHILADELPHIA
Voice work for all formats

credits include V103 Baltimore.

WIRZ NJ/NY,
WLAN Lancaster PA

CALL (717) 235-2799 5228,

dingles, Jocks and jokes -- they’re all
in the R&R Marketplace --
Call 310-883-4330.

www.americanradiohistorv.com

— WANTED

‘ 1950's & 60's Jazz & Vocal LP's|
, TOP DOLLAR PAID

[_ JERRY
801-277-7100

MAILING LABELS

IBM PC COMPATIBLE DATABASES

RECORD COMPANY DIRECTORIES!
700+ CO's * Prints Mailing Labels
$19.95 ea. Visa/MC 24-hour orders

1-800-626-2360 ext. 200
Info: (303) 592-3780
Great marketing & employment tools!

— BBH SOFTWARE INC.—

RADIO STATION

ADDRESS LISTS

and group mailings to PDs & GMs.

CALL (612) 522-6256
THE RADIO MALL

/ =

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tiona! space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

Per insertion

1time $90.00
6 insertions $85.00
13 ipsertions $80.00
26 insertions $70.00
51 insertions $65.00

Wil include camera-ready logo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to pubtication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4333

Fax: 310-203-8727
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MARKETPLACE

MUSIC SOFTWARE

CHANGING

_ FORMAT?
[fparcsean FORMAT COMPLETE

Complete formats for your MusicScan system. Done by our
best programmers, datasets contain music (keyed to Century 21)
with codes, categories, clocks and policies. Have a new format
up and running in a matter of seconds! Cali for format availability!

From the makers of MusicScan,
A-Ware Software, (414) 521-2890

Aulo-Jock

MUSIC SCHEDULING SOFTWARE

Used by Hundreds of radio stations around the world. Quit throwing
money away on a lease and purchase AUT0-JOCK. 60-day money
back guarantee. Absolutely no risk. Call for a FREE demo package.

304+232+1773 Phone * 304-232+1783 FAX

AFFORDABLE
Music Software

Features & Flexibility PD’s want at a
price even small markets can afford.
For More Information call:

HALPER & ASSOCIATES

617-786-0666

OLDIES SERVICES

OLDIES

Best source of hard

to find oldies MSA

Music Service Associates
Delivered RTR or DAT
918-492-7222
(FAX) 918-492-2211
FAX US YOUR LIST

Os, '60s, '70s, '80s.

Most in stereo
clean bright quality,
fast service.

CASH CUBE

“MONEY MACHINE”
gives your
station instant
impact...

800-747-1144

i .

¥ =

&
1 _gFAX
EXPANDED MUSIC STATS!
/\/‘\/ Easier to read..more detail...

~-} 2 day advance via R&R HOTFAX

service. Try it free....Call R&R
today. 310+553-4330

“SALES STRATEGY”

" R&R columnist Chris Beck has
compited the most street-wise
strategies and technologies for
seling and managing in the 90's.

Cail R&R to order your copy.
310-553-4330

Now Only
ax/‘f% Tax ug:o Honding $17.50°

RESEARCH SERVICES

CLEAN UP YOUR
PLAYLIST NOW!

COUNTRY-AOR-OLDIES

TARGETED MUSIC SAFELISTS

1-800-879-1729

NATION MARKETING RESEARCH

[FAST / AFFORDABLE / MARKET EXCLUSIVE]

SALES CONSULTANTS

saLES A [RF

POWER sALEs

THE SYSTEMATIC SALES APPROACH
THAT WILL INCREASE THE BOTTOM LINE

IMMEDIATELY

We train your staff hands on, in your market, to get the sales job done now

RON SMALLCOMB ASSOCIATES
Mountaintop, PA 717.474.0456

WE GIVE YOU THE NEWS YOUR WIRE MACHINE MISSES.

You don't need another wire service — you

WIRELE SS

need a source of wild-and-woolly-stories —
zany, crazy, loopy, meshuginah tales from all
over the world.

We're wired for weird at WIRELESS FLASH
and you get the benefit. The worid's one
and only oddball news service.

Six products to choose from and all priced
to please a pinchpenny station manager.
Weird News, Tantalizing Trivia, Fabulous
Entertainment, complete Daily Almanac
and a Horoscope. Not to mention the ail-in-
one PREP Sheet from radio’s own Brad
Messer.

CALL FOR A TWO WEEK FREE SAMPLE: EliR:V. By d: 15}

MORNING MAN

MATERIAL

Money back guarantee
Pleasing listeners across America

Rick Dees (for six years) “I love your stuff”

ROGER DORFMAN RADIO
5635 Medeabrook Drive Agoura Hills, CA 91301 818.889.1685

LOOKING FOR SOMETHING FRESH TO SAY
NEED TO SAVE BOTH TIME & MONEY?

THE LIFESTYLE
INFORMATION SERVICE

An overnight topical script service - faxed daily!

“The most concise and the most useful service of its kind..’
-David Hall, Program Director - KFI/LA

FREE TRIAL WEEK (800) 598-3571

Join such prestigious subscribers as: KABC, KFI, The Satellite
Music Network, DC101, KIOI, KYNG ... and dozens more!

VOICE OVER REPS

for one year to all major Ad

RN agencies & Radio/TV production
MAKE YOUR Co. tor regional & national voice

VOICE AVAILABLE & voice-over work. Send a :60

production tape along with a short bio. and $15.00 check
or money order to: America's Media Voice Bank
P.O. Box 1148

-JOCKS -

Ll Dorado, CA 95623

~| RADIO'S #1
AIRWARE v ener
SOFTWARE

CALL for Demo and list of showprep

oriented shareware available:
(804) 227-3390

or download a DEMO right now

from our BBS: (804) 227-3348

SPECIALTY PROGRAMMING

ATTENTION

URBAN CONTEMPORARY RADIO STATIONS

Announcing the return of the dance mix show that
creates the energy while bringing back the ‘
class and style of R&B music.
The “URBAN DANCE PARTY MIX™ ’
is a blend of the best of todays R&B/house music
Programmed for the 21 to 40 demographic. the
“URBAN DANCE PARTY MIX”
combines the tempo and harmonies created by the best
in music today. Now available for barter.

For more information and a demonstration phone

FIRST FLITE PRODUCTIONS INC.

at (800) 468-5518 or fax (410) 358-6528

WWW.americanradiohtistery-ecent

VOICEOVER SERVICES

“THE CAPTAIN”

BILL VOGEL
IDs « SWEEPERS
PROMOS ¢ VOICE OVERS

1-800-75-MOUTH

JO “MADAME”® MAEDER - ALL FORMATS

= CLASSIC ROCK - WXRK, NYC!!
m AC - Y-100, Miami'!
i Churban - WWHT/WTLT, Columbus!!

DONAHUE and GERALDO!!
i “So many stations had big voiced men. I wanted
B something that was different and could cut through.
QQ 2 /’3?] People come up to me af events and ask about her.
¥ ‘,\ That's the best result any voice talent can provide for

dio station.”
y\f\, i 0 radi0 SIBROR " 1 m Gilligan/GM WWHT/WTLT
\ s

( ,
| e N\ Call Martha Robertson
N 212.371.7500

YOUR SOUND
INVESTMENT

BOBBY

OCEANC®INC.

——
TN

(415) 472-5625 FAX 472-1686
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OPENINGS

OPENINGS

Media You hea.rd iton the grapevine!
Grapevine

Disc Jockey, Program Director,
Sales, News, Production and
Entry Level Jobs!

117 W. Hamson Bivd. 6th Floor Suite R-347
Average ol 2-3 mnw Avg. Cost §555 hust heve & uch-

Call
now for your
subscription

IL 60605
‘phone and be 16 years or oder

L NaTesar

We're the largest Help Wanted Listing
publication in Radio and Television.

Delivered to you weekly fast!

' 1-602-797-2511
! For jobs via the phane call

1-900-787-7800

$1.95 per min

N WY

WEST CHICAGO, IL 60185

“The 25V%%  job 7i
The "On-Alr‘g;: Job Tip Sheet

We're the largest, most complete Help Wanted/Job Listing
CALL » N publication in radio, with over 350 of the HOTTEST job

leads per issue! Call today for your subscription.

*Published weekly *Radio only ——
937 WILD GINGER TRAIL *All formats *All markets

*Radio stations, place your job openings for free! w

—— RADI0 PROGRAMMING

ASSISTANT
Executive Vice President and Group Pro-
grammer for large radio company is
looking for a talented self-starter.
Strong organizational skills, some travel
and general computer experience is es-
sential. Wordperfect, Microsoft Word,
Lotus. Work with research, music and
other aspects of radio station program-
ming. Some secretarial. Resume and re-
ferences to: Mr. Steve Goldstein, Execu-
tive VP, Saga Communications, 100
Prospect Street, Stamford, CT 06901,
No phone calls. EOE/MF

The Research Group is looking for a
morning show co-host and a morning
team. Please send tape and resume to:
Bill Moyes, The Research Group, 660
Southpoint Ct., Colorado Springs, CO
80906. EOE

HotLine

Get R&R job
openings mailed
two days early!

310-553-4330

4 weeks
$18.00

12 weeks

$42.00

MASTERCARD
VISA/AMEX

MORNING STARS wanren com 1

MORNING STARS WANTED FOR

| souTHEASTERN CoUNTRY sTaTioN | |
' ARE YOU: Warm, Friendly and Community ' '

l

Involved? A team player?
DO YOU: Have a sense of humor? A creative l
show using character parodies or
' multiple voices and no blue humor? '
' CAN YOU: Integrate full service elements -news, '
traffic, weather and sports?

' IF YOU SAID YES, YES, YES, YES AND YES, '
I send tape and support materials to: '
Shane Media

2450 Fondren Rd., Suite 112
Houston, TX 77063 '
EQE

N —

WGSM, Long Island seeks dynamic parttime /fill-in talent for
nostalgia/full service format. CALL: Martin Woolf, (516)
423-6740. (4/16) EOE

96-WLEV seeks overnight FT talent. Two years’ experience
preferred. T&R: WLEV, Shelly Langen, Box 25096, Lehigh
Valley. PA 18002. (4/16) EQE

WEQX Manchester/Albany seeking 7-mid air talent/produc-
ton director. New music knowledge:production experience
essential. T&R: WEQX, Jim McGuinn, Box 1027, Manches-
ter, VT 05254. (4/16) EOE

Seeking night announcer for Classic Goid/hot AC AM/FM.
Great first job' T&R: WGLL, Box 92, Mercersburg, PA 17236.
{4/16) EOE

New director sought. If local news is important to you, send
T&R. WHUN/WLAK Radio. Box 404, Huntindon, PA 16652
(4/16) EOE

Creative talent sought for rare fulltima opening. Beautiful re-
sort town, great company! T&R: WSBG, 22 S. Sixth St.,
Stroudsburg, PA 18360. (4/16) EOE

Sought-Weekend/swing personalities for Pocono Mountains
station. Females/minorities encouraged. T&R: WVPO/WSBG,
Steve McKay, 22 S. Sixth St., Stroudsbourg, PA 18360. (4/9)
EOE

| PD’s/AIR TALENTS

I Fast growing group needs Coun-
| try PD, CHR PD and jocks to go
| with 'em. Morning drivers en-
I couraged to apply. This will be
! fun! Rush T&R to Radio &
:Records, 1930 Century Park
I West, #886, Los Angeles, CA
|l‘_90067. EOE

NETWORK SALES
ACCOUNT EXECUTIVE

Do you have station, rep or net-
work sales experience? Do you
know the New York agency com-
munity well? Do you live within
daily commuting to New York Ci-
ty? If you can say yes to all of the
above questions, there are oppor-
tunities with a growing radio net-
work available. If you are intelli-
gent, work smart, sell creatively
and know how to dig, send your
resume and a cover letter explain-
ing why we should speak with
you to: Vice President Sales, NSE
Radio Network, 300 Park Avenue,
Suite 1700, NY, NY 10022. EQE

Iy |

r
I
|
]
]
I
]
]
]
i
]
]
I
|
i
]
I
|
]
I
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OPENINGS OPENINGS

: ----------;;—;E;{-A.S.--------I

GENERAL MANAGER , EA :

M K*IFOX 95 FM needs M Drive announ- :

Middletown, New York Heritage : cer/production director. Top-rated Hot AC. :
WALL-AM and dominant AOR : Send T&R including air work and production
WKOJ-FM. This is a growing group . s;u_mplcs i PD. P.O. Box 588, Lufkin, TX 4
with strong ownership, excellent N 75902, EOE ”

benefits and compensation for the
very special person qualified for this
opportunity. Successful General
Management track record with mar-
keting strengths necessary. < Detailed
resume to: Group Vice President, At-
lantic Morris Broadcasting, 28 West
Grand Avenue, Montvale, New Jer-
sev 07645, EOE

TV ANNOUNCER: Top ten mar-
ket seeks versatile ‘'voice’* for in-
station announcing. Range from
VO’s to promos and everything
in-between! Send demo, resume
and salary requirements to: Radio
& Records, 1930 Century Park
West, #888, Los Angeles, CA
90067. EOE

e o S ST |

PD, LI, NY. market leader with
Unistar's Format 41 and heavy local
orientation. Management experience
mandatory, plus creative programming,
promotion and production expertise.
Possible duopoly soon. WBAZ-FM, Box
1200, Southold, NY 11971 or FAX
516-765-1662. EOE

e S AR T S

Country/AC combo seeks experienced communicators for
AT/news openings! T&R: WSLC/WSLQ, Box 6002, Roanoke,
VA 24017. {4/16) EOQE

WSFL seeking fulltime air personality. Two years’ experience
in AOR/good production skills a must. T&R: WSFL, Jay Lo-
pez, Box 3436, New Bern, NC 28564. (4/16) EOE

28 share 95.7 KARX AOR Amarillo, TX is seeking mature
voice production talent. TIFFANY: {(806) 359-4000. (4/16)
EOE

Experienced parttimers sought. No cails! T&R: WGYL/WTTB,
Bill Harman, 1235 16th Street, Vero Beach, FL 32960. (4/16)
EOE

Central Arkansas Country powerhouse seeking morming mad
man who can work the crowds! T&R: KWCK, Todd Scott,
Box 1300, Searcy, AR 72143. {4/16) EQE

Oldies station seeking PD genius with great production skills.
T&R: WCRQ, GM, 112 Eva Court, Huntsville, AL 35811.
(4/16} EOE

Midday/MD opening at one of the south’s hottest P2 CHR
Rock n’ Roll stations. No calls. Rush T&R: KTUX, Ken Shep-
herd. Box 1036, Blanchard, LA 71009-1036. {4/16) EOE

KFXI Country FM seeks morning AT with experience and pro
duction skills. Excellent opportunity. T&R: KFX| Radio. Box
433, Lawton, OK 73501. (4/16) EOE

100kw Country powerhouse on the Georgia coast seeks
morning talent. T&R: WBGA, Sean Thomas, 3833 Hwy 82,
Brunswick, GA 31525, {4/16) EOE

Radio talk host 9am-noon weekdays, TV show possible, no
calls. T&R: WINK, Jim Casale, Box 331, Ft. Myers, FL
33902. (4/16) EQE

Advertising sales pro sought for NR One Radio Show. aired in
Europe. Start today, PT. CALL: MARIE MARIE MUSIC INC.,
Tampa, FL {813) 876-1521. (4/16) EQE

Hard sell, off-the-wall, soft sell.
special effects . . . If youre a pro-
duction director who can handle it
all, then this News-Talk/CHR com-
bo needs you! Must have excellent
organizational skills and be able to
write, edit and produce spots that
sell. T&R to Brian Check, Station
Manager, WAEB/B104, 700 Fen-
wick Street, Allentown, PA 18103
An equal opportunity employer.

WAWW-americanradiehistorv-com _

ey = A

Market-leading Florida adult sta
tion needs creative Production Di-
rector to head award-winning de-
partment. Multi-track experience
a must. Write and produce spots
and promos that sell. Bring your
get-it-done attitude to an innova-
tive station in one of America’s
great groups. Send your best
now. Radio & Records, 1930
Century Park West, #882, Los
Angeles, CA 90067. EOE

’----------

[} WANTED \
I #1 Country station in the south seeks |
§ morning talent. Phones, humor and g
community involvement. Growing
'group on the coast. T&R: Patrick'
Broadcasting Consulting, 607 Green-
I wood Avenue, LeHigh Acres, FL 33936. !

‘ SOURCE: Fall 1992 Arbitron 12+, Mon-Sun, 6a-12Mid '
- aEp N Gn aP = e G en an o

AIR TALENT _
WZZK Birmingham has a rare fulltime

air shift opening. Strong production
skills, minimum one year experience.
T&R: Jim Tice, WZZK-AM & FM, 530
Beacon Parkway West, Birmingham,
AL 35209. EOE

Rock leaning, adult oriented AC KZ-106 in Chat-
tanooga, Tennessee seeking overnights. Respon
sibilities inctude airshift, production, ap-
pearances, team player. Tapes amd resumes to
Scott Chase, P.0. Box 11202, Chattanooga, TN
37401, Radio Chattanooga is an equal opportuni-
ty employer.
——

& SATELLITE RADIO ™=

Investor Group seeks aggressive and
well connected sales and marketing ex- I
ecutive to join management team of a
new satellite radio network. Exciting
WIN WIN opportunity! Knowledge of ad
sales helpful. Attractive compensation. |
Please FAX resume with past com-
prehensive history in confidence to Mr.
J. Smith. (214) 363-2262. )

- e e o os s®

JOB HUNTING? —
Sign up for THE HOT SHEET----broadcasting's
most comprehensive employment-listings jour-
nal From major-market to entry-level. Now in
our 9th year. We don’t just do it better----we do

it best!
P.O. Box 1476

I | |edia
arketin Palm Harbor, FL 34682-1476

9
(813) 786-3603 - FASTFAX: (813 787-5808

I
I
I
I
\

Austin’s legendary radio sta-

tions, KVET and KASE, are
I searching for the finest Chief
Engineer in America. Our cur-
rent Chief is retiring after thir-
teen years.
Send resumes and references to:

Bob Cole
General Operations Manager
P.O. Box 380
Austin, TX 78767

et LI DL ETEITTEE T DL L LTS

b

: Top 50 market, contemporary Country
1 station seeks experienced MD, AT. Must
: know the music and scheduling software.
: T&R and log samples. Radio & Records,
1 1930 Century Park West, #881, Los
i Angeles, CA 90067. EOE

L]

1
1
1
1
1
1
1
1
1
1
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OPENINGS

Savannah’s #1 rated 12 plus heritage
leader has lost its PD to Chicago’s US
99. We need an experienced program
director with strong leadership and
management skills. Organized, detail-
oriented. Successful candidate must
have the strategic vision to carry us
to the next level. Send cover, resume
and tape to: General Manager,
WCHY, P.O. Box 1247, Savannah,
GA 31405. EOE

Source: Fall 1992 Arbitron 12+, Mon-Sun, 6an1-12 Mid

OPENINGS

Martz Communications Group is

now accepting applications for ad-
ditional on-air/news/program-
ming openings. If you're a straight
shooting, take-charge individual
who considers radio more than
something to do between pay-
checks, we want you! T&R. Jerry
Noble, Corporate Program Direc-
tor, 1402 Ashmun, Sault Ste.
Marie, MI 49783. No calls. No
loafers. Meateaters only. EOE

WANTED:

EVENING PERSONALITY
Bright AC station in Virginia Beach is
looking for a 7-to-MIDNIGHT talent
who can work the phones and have
fun. Experienced ONLY. Salary in the
mid 20s. NO CALLS. T&R and
photo to: Bill Campell, JOY 95, 5544
Greenwich Rd.,, VA Beach, VA
23462. M/F, EOE.

Quality air talent needed now! On your
way up? Hone your skills in the sunny
southeast! Send tape/photo/resume to:
Radio & Records, 1930 Century Park
West, #884, Los Angeles, CA 90067.
EQE

MIDWEST

Suburban Chicago Country FM seeks afternoon drive person-
ality with good production skills. T&R: WCCQ, Bob Channick
1520 N. Rock Run, Joliet, IL 60435. (4/16} EOE
WXXA-FM. Findlay. OH seeks local parttime talent. Some ex-
perience preferred. T&R: WXXA, Pat McCauley, P.O. Box
1507, Findlay. OH 45840. (4/16) EOE

PD for Unistar Qldies affiliates. T&R: WERK AM/FM, 8510 S
State Rd., #3, Muncie. IN 47302. {4/16) EOE

Top 50 market AC seeking
production director with
creative writing style and
super voice and production
skills. Music talent a plus.
We're willing to pay top dol-
lar including commission on

AM SHOW PRODUCER

Are you funny? Do you have vision? Can
you get the hot issues of the day on our
cutting edge top-rated 25-54 morning
show? Send your creativity along with an
aircheck to: Radio & Records, 1930 Cen-
tury Park West, #893, Los Angeles, CA
90067. EOE

)

Rock CHR looking for morning show
host. Great stepping stone to the majors.
Liveable community with low cost of liv-
ing. Tape, resume and photo to: Radio &
Records, 1930 Century Park West,
#883, Los Angeles, CA 90067. EOE

—— WM

M 157

CLEVELANDS OLDIES FM

America’s #1 Oldies station is looking
for an outstanding Production Assist-
ant. From dubs to cinematic master-
pieces . . . you'll do it all! Multi-track
experience necessary; voice-over
skills, and keyboard knowledge also a
plus. We are a very alive, very produc-
ed, aggressive radio station with all
the tools. Tape & resume to: Mitch
Todd, Production Director, WM]I
Radio, 310 Lakeside Avenue, Sixth
Floor, Cleveland, Ohio 44113-1021.

Source: Fall 1992 Arbitron 12+, Mon-Sun, 6 am-12 Mid

=

‘News Director/Reporters
AM 950 KLIK, Jefferson City’s leg-

endary full service Country radio sta- I

OPENINGS

N

“TALENT NETWORK*

PLACED: OH, GA, NM!
Job market tight? That's one reason TALENT
has us assist in their search. If you're average
or above and looking, contact us for informa-

tion TODAY. Jocks, News, M/F, Side-kicks,
Personalities, and PDs needed to replace those
hired. When you really get serious about your
ob search, give us a call. We make the presen-
tations for you.

NATIONWIDE ALL LEVELS
Confidential Orlando, FL

wrrrss (407) 679-8090 rewendl
COUNTRY GIANTS

Company specializing in Country
formatted radio stations seeks
program/music/promotions direc-
tors and air talent in all dayparts.
We're looking for entertainers,
not liner card jocks. Relatable
professionals and programming
management that can coach, lead
and promote will be our focus.
Most openings will be in medium/
small markets. Rush your best
and most current T&R to find out
more. Solid company offering
benefits and competitive pay plus
incentives, REPLY: Radio & Rec-
ords, 1930 Century Park West,
#889, Los Angeles, CA 90067.
EOE

N NN

NMALILI SIS NN
R RN I

Ra

ADULT CHR MORNINGS
Leading Midwest Adult CHR is searching
for a morning anchor. No buzzes and
bells. Relatable content, good phones
and topical humor are what will carry this
three person show. Great town, growing
radio chain. T&R: Radio & Records, 1930
Century Park West, #885, Los Angeles, CA
90067. EQE

Midwest AOR seeks creative production
director equally good with programming
and sates production. !f heavy volume
and digital doesn't scare you, send T&R
to: Radio & Records, 1930 Century Park
West, #891, Los Angeles, CA 90067.
EQE

stations is searching for a killer
‘production talent. We need a self-
starting pro who can direct our
production department with ex-

OPENINGS

" west

KATM Modesto/Stockton California seeking weekend CHR
style personalities. T&R: KATM, Ed Hill, 1581 Cummins Dr

#1

35, Modesto, CA 95358. (209) 523-7756. (4/16} EQE

Classical FM seeks a triendly, engaging. conversational talent

10

host music programming. T&R: Colorado Publis Radio, Mu-

sic Director, 2249 S. Josephine St.. Denver, CO 80210.
(4/16) EOE

Morning man/PD sought in beautiful, small southwestern re-
sort market. Successful AC FM seeks talent who can wear
many hats. Minimum five years’ exp. JERRY: (310} 374-
2424 (4/16) EOE

KOW-FM seeks FT/PT air talent for all shifts. T&R: KOW,
Dave Dame, 1523 E. Valley Pkwy., Suite 212, Escondido, CA
92027. Females encouraged. {4/16} EQE

Phoenix FM needs creative, organized
production director to work commercial
and station imaging magic. Let’s hear

what you can do! T&R: Radio & Records,
1930 Century Park West, #892, Los
Angeles, CA 90067. EQE

JONES SATELLITE
NETWORKS
America’s fastest growing radio net-
work is searching for Operations
Managers for the following formats:

Country, AC, Oldies, Soft AC and Sports

Successful candidates will be responsi-
bie for a short airshift, managing and
continuing to develop our personalities,
programming the music (where appli-
cable) and working with the best affili-
ates in the country. If you've got the
kind of track record and attention to de-
tail which qualifies you for a move to
the network level, we want to hear from
you. Please send tapes & resumes to:
Phil Barry, VP Operations & Program-
ming, Jones Sateliite Networks, 8250
S. Akron St., #205, Englewood, CO
80112. Jones is an equal opportunity
employer.

~

Skyview Traffic Watch is looking for
experienced broadcasters for air-
borne, studio, and sidekick reporter

agement potential. Send T&R to Bri-

an Force, 14605 North Airport
Drive, #200, Scottsdale, Arizona
85260.

new business. We are only
interested in the best. Send
tape and writing samples to:
Radio & Records, 1330
Century Park West, #890,
Los Angeles, CA 390067.
EOE

SPORTS TALK STARS WANTED
Now seeking professional broad-
casters for sports talk show and
major league broadcast positions.
Applicants must be unpredict-
able, creative, controversial, in-
formative and credible - Big Foot-
ball Fan a must! 3-5 years’ medi-
um-major market experience nec-
essary - Great Company - Incred-
ible Opportunity - We're looking
for great team players to help lead
young airstaff by example. Tapes
and resumes to: Radio & Records,
1930 Century Park West, #880,
Los Angeles, CA 90067. EOE

tion seeks news director and report- I
ers to handle all aspects of news ga-
thering, writing and reporting in this
I capital city. Experience required.
Full benefit package and competitive
pay for the right person. Minorities
I and females encouraged to apply.
Rush vour resume, tape, writing
samples and other information to:
I Geoff Davis, Program Director,
KLIK, P.O. Box 414, Jefferson City,
| MO 65102, Or call 314/893-569, |
L11-3pm. EOE

[EEEEEEEETEETEEREEERERYS

FEMALE NEWSPERSON/SIDEKICK i

for
THE RANDY MILLER MORNING SHOW
YOUNG COUNTRY 104

KBEQ AM/FM
KANSAS CITY

This is your chance to join the top-rated AMD g4
show on the market’s hottest station. Send tape
and resume to: Mike Kennedy, Program Director ko
KBEQ/Young Country 104
Radio Station
4710 Pennsylvania
Kansas City, Missouri 64112

*
*
*
*
*
"
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cellent creative writing and as-
sembly skills. No beginners. Old-
ies experience helpful; ability to
perform on-air shifts necessary.
Send resume, production samples
to: Roy Laurence, WKLR, 9292
North Meridian, Indianapolis, IN
46260. EOE

WIBL

NEWS - TALK - 1070 AM.

Market Leader has a rare management
opportunity for an experienced news an-
chor. Must possess a creative, contem-
porary writing style with strong on-air
presentation as well as the ability to
direct and lead a large, accomplished
news team. If you're not ready for
management but have an extraordinary
writing and delivery style, you may fit.
Interested candidates should call GM,
Tom Durney or PD, Ed Lennon at
317-844-7200.

1
|
|
I
I

positions. Not a gig, a career. Man- :
|
|
1
|
I

R |

Experienced weekend and overnight
air talent sought. Women and minori-
ties are encouraged to apply. T&R:
KIOT, 418 Cerrillos Road, Santa Fe,
NM. No calls please. EOE

T R e S A |
MORNING SHOW PERSONALITY

Legendary call letters looking to create
new morning show legend in Califor-
nia’s Central Valley. KNAX FM Fresno is
looking for an experienced on-air talent
with a proven track record to lead this
top-rated station through the nineties.
Active community involvement with a
real presence in the market place is a
must. Send resume and tapes (no phone
calls) to: Mike Brady, 999 N. Van Ness,
Fresno, CA 93720. Equal Opportunity
Employer.

e ——— P
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OPENINGS

Fresno's Classic Rock station needs
a morning show. Rush materials to
David Moore, KJFX, 2125 N. Bar-
ton, Fresno, CA 93703. Females
and minorities encouraged to ap-
ply. EOE

POSITIONS SOUGHT

NEWSPERSON

Top-rated major market CHR seeks
morning newsperson. No sidekicks.
Commitment to cover news with heavy
local emphasis. Press conterences and
desire to ‘'get the scoop’’. Minorities and
women encourged to apply. T&R: Radio
& Records, 1930 Century Park West,
#887, Los Angeles, CA 90067. EOE

PROGRAM DIRECTOR

Top-rated country FM and CNN AM in Anchor-
age, AK. Quarter million market with 15 signals.
Excellent facility, staff, and pay. Looking for
focused motivator, strong on organizational skitls
and promotions. Airshift required. No calls. Re-
sume and philosophy to:

Bill Fink
10721 Smetana Rd.
Suite 105
Minnetonka, MN 55343
EOE

POSITIONS SOUGHT

“PROGRAM DIRECTOR - |

PROGRAM DIRECTOR -
| KXRX RADIO

I Experience in large or major market. Man-
agement of on-air talent mandatory. AOR
I experience preferred. Familiar with music.
marxeting, promotions, FCC. Resumes to:
Steve West, KXRX-FM, 3131 Elliott Ave.,
7th Floor, Seattle, WA 98121. No phone

I calls please. KXRX is an Equal Opportunity

Employer
_—_——_—_J

KIASSY I0Q5

Southem Nevada's Best Music Mix

FEMALE MORNING STAR
KLASSY 100.5 - Las Vegas' spectacular AC
needs a morning show co-host immediately!
We're looking for a funny, relatable, outgoing in

dividual that enmjoys putting on “"a show’. lf
that’s you, send me a tape of your best stuff.
Tape & resume to:
Jeft Cochran
Klassy 100.5
2880 East Flamingo
Suite F
Las Vegas, NV 89212 EOE

HoNONCHNONONCNONONONONONONON
Today's new Country hits K-HITS

FM has an opening for a 7-12m
high-energy personality pro. Must
be experienced, with a major mar-
ket sound! K-HITS is owned by
Henry Broadcasting, and is locat-
ed in Southern California’s fastest
growing area! Minutes from snow
skiing in winter and less than two
hours from the beaches in sum
mer. Send tapes and resumes to
Jan Jeffries, Director of Program-
ming and Operations, K-HITS FM,
P.O. Box 50005, San Bernardino
California 92412. EOE

Southern California adult format ra-
dio station has opening for parttime
AM drive news anchor. Min 2 yrs'
exp. in top-20 market. Adult presen-
tation and ability to follow instruc-
tions required. Send T&R to: K,
Weber, 3655 Nobel Dr., #470, S.D.
CA 92122. An Equal Opportunity
Employer. NO CALLS PLEASE

Weekend wonder to be your next weekday warrior at your
midwestern AC/CHR/CR/Gold. Two-year AT with production,
ramote and automation experience. CHRIS: (708) 895-8588.
(4/16)

Recent graduate/University Miami Music Business program
seeks entry position with record label/radio station. Market-
irg/sales/promotion. SHAWN: (305) 858-1146. (4/16)

Competition taxing your ratings? Don’t call Clinton. Get a real
return on your investment. Experienced AC/CHR AT/MD
writes off foes. CALL: (717} 285-4975. {4/16)

20+ year production pro currently on th2 beach in South Tex-
as due to format change seeks production/programming. Or
ganized, degreed, multi-track. JOHN: {210} 421-2856.
(4:16)

50,000 watt aggressive sports producer seeking a challenge
to take you to the top. JOE: (216) 255-9477. (4/16)

RJ Stene, former PD Q96 29 Palms, seeking new home. Solo
show or morning sidekick. Excellent multi-track production.
FJ: (714) 373-0189. (4/16)

AT specializing in Country seeks FT in medium/large market.
TOM: {702) 786-6353. {4/16)

Hardworking. pleasant professional. Willing to relocate, any
format. DAVID: (417} 883-4060 or {417) 865-7228. {4/16}

Two years’ experience in Country and seeking a FT Country
career. 1'm young and | truly love my Country. MARTY: {206}
734-3143. (4/16}

Just freed from Texas cult compound, newsman seeks to get
back on the radio. Experienced professional personality.
Award winner. Majors only. CALL: (713) 975-7735. (4/16}

22-year pro, displaced by duopoly, operations manager/PD
eader withresults, NT, FS, Oldies. DOUG: {513) 451-7841.
i4/16)

Free beer! AOR/CR morning show seeks PD to share it with.
Great phones, topical, informative. All this and music know-
ledge too. STEVE: (714} 778-0356. (4/16)

Veteran female sports journalist seeking small/medium mar-
k2t station that'il give me a shot at my own sports talk show.
TERRY: {(612) 938-7610. (4/16}

Twenty-year radio veteran, news director/anchor seeking a
change. All markets except Tennessee considered. CALL:
{615) 671-8840. {4/16)

PD available. CHR/AC/AOR. 17 years' experience. Creative
compensation packages considered for competitive small
market situation. CHRIS: {207} 828-0025. {4/16)

AT hulk seeks place to flex creative muscle! Production wiz,
killer copy, AOR/CHR music lover. DAVE: (314) 947-7457.
(4/16)

Program director/operations manager. Major market and net-
work talk/AC experience. People oriented, creative team
leader. A proven winner! CALL: {619) 990-5225. {4/16}

Air talent with experience in AOR and
Country seeks new opportunities in
small market. | would prefer the south-

east, but all inquiries will be considered.
Bill (502) 339-8336.

Denver parttimer seeking next fulluime position. AOR, CHR.
AC. Programming, morning and production in my back-
ground. RICH: {303) 980-9931. (4/18)

well, what are you waiting for. I'm your next radio personali-
ty. An incredible phone message when you call me. LARRY:
1310) 435-3357. (4/16)

Jack of all trades seeking work in Chicagoland area. Creative,
dynamic, you can’t lose with TiM: (312) 545-4791. (4/16)

PD/AT seeks next challenging opportunity. AC, light AC,
Country. Any market size. 12+ years’ radio experience.
Great track record. CALL: (800} 745-6495. {4/16)

Hot night AT, 90's personality, seeks move. CHR/Alterna-
tive. Creative, unique, great phones. Currently working LA
metro fringe. WOODY: {805) 942-6828. (4/16)

Ready to step up to the plate and deliver 210%. Country or
hot AC. Southeast or midwest. CALL: {904) 654-5043.
{4/16)

Unemployment’s fun? Ask Kentucky’'s Janet Lynch. Manage-
ment skills, six years’ marketing. three years’ PT announcing,
research. Wannabe PD/AT. JANET: {502) 895-5888. (4/16)

Alternative/progressive programmer with 16+ years’ NYC/
major market experience seeks to PD/MD and AAA, PAR,
TAR or modern rocker. BRUCE: (215) 38-BRUCE. (4/16)

e ——WAAML- SR ENIcantadichistons,com. .

POSITIONS SOUGHT

| seek to be number one. Afternoon or evening CHR personali-
ty. RICH: {708} 469-7155. (4/16}

Three years on overnights, seeking to relocate to NW Indiana
or Southwest Michigan. DREW: {219) 744-4088. {4/16)

Experienced and energetic. Five-time award winning PBP/
sportscaster seeks new challenge in medium market. STE-
PHAN: {313} 598-5132. (4/16}

Announcer with eighteen years’ experience who is also an
Oldies collector desires working at an all Oldies station. MI-
CHAEL: {502) 351-0848. (4/16)

If you haven't any openings, call me so | can at least use you
on my unemployment job search! NE Florida AT. AC/CHR/
AOR/Oldies. JOHN: (904) 264-9185. {4/16)

Strong morning man, PD. Promotions, strong production,
original comedy, voices, hard work lover. Flexible, all for-
mats, markets. MICHAEL: {713) 667-8386. {4/16)

My station’s going with the bird and giving it to me! APD/af-
ternoon AT seeks home. CHR/AOR. CALL: (814) 944-1970.
{4/16)

PD/APD seeking to do mornings together at small CHR. Used
to being poor, so pay is no big deal. CALL: {814) 643-0901.
(4/16)

19-year Country pro seeking PD/APD position. Background-
KNIX, KMLE, WFMS. | am ready! BILL: (602} 894-2676.
(4/16)

World class top 15 nighttime dominator/music director seeks
mission for maximum market penetration at your top 50 CHR/
CHURBAN. SCOTT: {314) 453-9876. (4/16}

Seven years’ experience MD/PD/news director/sports direc-
tor. Will relocate.JOHN: (903) 342-5106. (4/16)

Sought: Healthy, wealthy and wise husband. Will settle for
better paying job. 15 years’ experience. LINDA: {503} 388-
9021. {4/16)

Win Generation X! P1 CHR AT knows Generation X, seeks a
place to be creative. PD/morning experience. ACE: (816)
364-3066. (4/16)

As KFRG GSM, he increased sales by
2.8 million in '92. As KFRG local AE,
she generated 800k in new retail sales.
Gerry Cunningham and Leigh Hacker,
ready to relocate to major market sta-
tion. (714) 281-5105.

Dynamic talk duo available! We did LA, now what? Plus Chi-
cago experience in programming, sales, news and research.
GLENN & MICHAEL: (708) 636-8711. {4/16)

Seek the best of the next generation? Seek no further! P2
seeks big break in any northeast/midwest P1 or P2. Program-
ming, on-air, everything. PETE: {219) 634-1077. {4/16)

Is it Santa or a Dom Deluise look alike? Three years' Oldies ex-
perience, seeking AT in NW IN. BRIAN: {219) 744-4088.
{4/16)

Long-haired freak seeks gig. | give PDs coronaries and listen-
ers thrills. | live, breathe and regurgitate rock. DAN: (717}
839-6693. (4/16)

College graduate seeking work. Experienced in news., sports,
AT, management and production. Will relocate. PAT: Box
5505 Gunnison, CO 81231. {4/16)

Hot M/F morning team. Fun, topical, phones, bits and cheap!
Seeks midwest gig now! CALLAHAN & CANDY: (219) 534-
3632. (4/16}

Robyn Bleech, Bullwinkle and other comical voices dry for
you to produce for your smali/medium market station. DA-
VID: (208} 356-3651. {4/16)

I’'m seeking work! Experienced Country and Oldies personali-
ty. Also, an award winning PBP person. Up-tempo. Love per-
sonal appearances. CHUCK: (408) 266-0223. (4/16)

| do it all well. Utility/swing desired. Very flexible. North/mid-
west. Announcing, writing, producing. Serious offers only.
MARK: (918) 230-1026. {4/16)

29-year major market alumnus seeks south/southwest mar-
ket opportunity as AT/PD/management to help you shine. I'm
Dick Power, let’s talk! DICK: {505) 663-4136. (4/16)

Warm, energetic. adult female voice. Five years’ varied expe-
rience. All market sizes. Northern California. KATHY: (707}
765-0266. (4/16)

Format change has left me unemployed. Family man, 16
years’ experience, seeking eastern medium or major AC/Old-
ies/Country. Good references. MARK: (302) 994-3934.
(4/16)

Oldies expert seeks Oldies station. Hardworking, intense Old-
ies knowledge, excellent production. Did | mention Oldies?
MIKE: {312) 252-1561. (4/16)

21-year broadcaster seeks programming in medium market
with or without air shift. Team leader ready to contribute.
JAY: (419) 478-4306. {4/16)

You seek me on the overnight show for your AC or AOR sta-
tion! Dependable with character voices. TROY: (713) 977-

9052. (4/16)

POSITIONS SOUGHT

Major market air talent — Hous-
ton, Chicago, St. Louis — looking
for opportunity in any format.

Most experience in Couniry and
Oldies. Call Charlie O'Neil (815)
636-0640.

Small market program director with 18 years’ experience,
seeking to build a winner. AC, CHR, Oldies. RICK: {717) 544-
4532. (4/16)

Attention Florida: Humorous, enthusiastic AT seeks FT/PT in
sunshine. Oldies, CHR, hot AC. NEIL: (304) 745-1976.
{4/16)

Seeking a solid morning show or producer with superb history
and passion for the business? Power 106, XS-104, KRFX,
KIXX, CD Country. HAL: (303} 671-7092. 1¢/16)

MISCELLANEOUS

KG-104/WKGW seeks service from all labels on new AC/-
Adult Alternative/Contemporary Jazz. SEND TO: WKGW,
Thomas Rd., Oriskany, NY 13424. (4/16}

Superaudio national cable FM network seeks product service
for it's fulltime Jazz and Classical stations. BEPLY: 9697 E.
Mineral Ave., Englewood, CO 80112. (4/16)

Alternative/Dance/Rock service sought from &ll labels for new
alternative late night talk show. SEND TO: KNUS, Terry Hick
man, 5800 W. Alameda, Denver, CO 80226. (303}
935-7171. (4/16)

For sale-Back issues of Billboard magazire. 1982-present
{95%) of all issues). Excellent conditon n dated order.
$2,200. Negotiable. STEVEN: (617) 332-7021. (4/16)

R&R Opportunities
Display Advertising

1% 2
Display $85/inch $60vinch

Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add %2 inch ($38 for 1X, $30 for 2Xx).

1x o

Biind Box $100/inch  $75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R's ad-
dress). {f custom border or larger heading is re-
quired, add Y2 inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box rumber, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310+203+8727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box resposes are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310+203-8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (2D words or 3
lines) Iistings to radio stations anc record com-
panies in Openings. Free listings of the same
length are also available to indivijuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 8%2” x
11" company /station letterhead ard are accept-
ed only by mait or fax: 310-203+£727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067.

Free fisfings are on a space availabdity basis only.
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COUNTRY

72 e Aprii16,1993

NATIONAL AIRPLAYs

Sy 222 REPORTERS APRIL 16, 1993 Total ; = :
WKS WKS (W TW Reports/Adds  Heavy Medium Light ™ J" > _f‘ ‘E_":“;:
5 5 3 € SAMMY KERSHAW/She Don't Know She's Beautiful (Mercury) ............ ... 2220 222 0 0 AHDTTAIULED
n & s € TRACY uwnENcE/;\nbis (;mannc Nashvill/AG) ... I 222/0 215 7 0 BILLY RAY CYRUS (89)
19 7 & € ALAN JACKSON/Tonight | Climbed The Wall (Arista) .. .. ... . ... ...... ........... 222/0 204 16 2 TANYA TUCKER & DELBERT McCLINTON (58
7 6 4 ¢ BROOKS & DUNN/Hard Workin' Man (Arista) . ... ........ ... .. ... ... ............. 221/0 200 21 0 MARY-CHAPIN CARPENTER (57)
1 11 8 € HALKETCHUM/Hearts Are Gonna Rolf (Curb) .. ... ... .. ... ... ... iiiiinn. 222/0 189 32 7 MARTY STUART (44)
13 10 7 © MARKCOLLIEBomn ToLove You (MCA) . ... o oot 222/0 177 44 7 DEBORAH ALLEN (42)
15 13 o @ AARONTIPPIN/My Blue Angel (RCA) . .. ... . o 219/0 156 62 7 LARRY BOONE (40)
5 . RICK VINCENT (37)
19 14 10 @ DOUG STONE/Made For Lovin' You (Epic) ... ... oo ... 222/0 148 73 7 K.T. OSLIN (36)
2 1 1 € LEEROY PARNELL/Tender Moment (Afista) . ... ... oo 222/0 135 83 4 PEARL RIVER (34)
% 15 12 O UTTLE TEXAS/'d Rather Miss You (WB) .. .. ... o o 217/4 94 115 8 RANDY TRAVIS (24)
% 20 14 ) JOHN MICHAEL MONTGOMERY/ Love The Way You Love Me (Atlantic Nashville/AG) . ... ... ... 221/1 77 141 3 -
1 15 13 (B TRISHA YEARWOOD/You Say You Will (MCA) ... ... ... ... . ... ... 221/1 67 139 15
6 3 2 13 RADNEY FOSTER/Nobody Wins (Arista) . .. .. ... ... ... .. ... . . ... ... ... ... ... ... 171/0 130 36 5
u 1 15 @ DWIGHT YOAKAM/AIN' That Loely Yel (Reprise) . .. ... . . o 2220 39 180 3 HOTTEST
s 27 O WYNONNA/Tel Me Why (Curb/MCA) . ... 222/1 27 187 8
2 2w O GIBSON MILLER BAND/High Rolfin (Epic) ....... ......... ... ................. 22172 31 169 217 SAMMY KERSHAW (156)
3 2 1 17 REBA MENTIRE & VINCE GILL/The Heart Won't Lie (MCA) ... .. 1610 123 28 10 TRACY LAWRENCE (151)
. BROOKS & DUNN (122)
a7 25 20 O LARRY STEWART/Alright Already (RCA) . ... .. ... oo, . 219/3 19 175 25 ALAN JACKSON (99)
3 26 21 ® TRAVISTRITI/T-R-0-U-B-L-E(WB) ... 217/2 13 168 36 REBA MGENTIRE & VINCE GILL (74)
3 29 2 € SAWYERBROWN/Trouble OnThelLine (Curb) ... ...... ... .. . ... .................. 220/2 6 166 48 AARON TIPPIN (66)
3 30 2 € JOE DIFFIE/Honky Tonk Attitude (EPIC) . ... ...\ oo o 216/8 5 159 52 RADNEY FOSTER (65)
_ 3 27 €D ALABAMA/Hometown Honeymoon (RCA) . ... ... .. oo 221/13 5 151 65 HAL KETCHUM (55)
28 28 26 € TOBY KEITH/Should've Been A Cowboy (MEICUMY) .. .. oo 209/9 13 138 58 JOHN Mla%ilc%grl?gr)mv (46)
st 13 2 € PATTY LOVELESS/Blame It On Your Heart (Epic) ... .. ... .. . ... .. .. ... ... 21211 5 133 74
45 3% 2 €D DIAMOND RIO/Oh Me, Oh My, Sweet Baby (Arista) . ... ... 214/9 5 113 96
¥ R % g RICKY VAN SHELTON/Just As | Am (Columbia) . ... ... .. . .. .. ... .. ... ... ... 197/10 7 116 74
a4 3 3R SUZY BOGGUSS/Heartache (Liberty) ... ... ... ... 209/6 7 171171 97 AAT A —
a5 3 €D VINCEGILL/NoFuture InThe Past(MCA) ... ..o o 205/17 4 91 110 -‘-/’-L’!-[J:J
u 1 3 €D TRACY BYRD/Someone ToGive My Love To(MCA) . ... ... . ... ... ... ........... 188/6 4 97 87
s % ) COLLIN RAYE/Somebody Eise’s Moon (EDIC) . ... ..o . 196/20 1 82 113 Reports/Adds
% 2 3 & McBRIDE & THE RIDE/Love On The Loose, Heart On The Run (MCA) . .. .. ... .. ... ... 198/21 2 73 123 1 DUDE MOWREY/Maybe... (Arista) 707/16
_ 4 3 € RANDY TRAVIS/An Oid Pair Ot Shoes (WB) ... ............. ... . ... ... 196/24 0 52 144 2 SHANIA TWAIN/What Made... (Mercury) . 705/8
2 « w €O ROBERTELLIS ORRALL/A Little Bit Of HerLove (RCA) ... .. ... ... ... . ... 181/15 1 68 112 3 PEARL RIVER/Fool ToFali {Liberty) . ... .. 36/34
4 43 €D BILLY DEAN/ Wanna Take Care Of You (SBK/Liberty) . . ... ... . .. . 179/19 1 51 127 4 CELINDA PINK/Pack Your Lies & Go (SOR) . 36/7
; 5 CORBIN/HANNER/Any Road (Mercury) . . . 35/73
a7 & €O LORRIE MORGAN/ Guess You Had Tg Be There (.BNA Entertainment) . ... ... ... R 179/18 0 50 129 6 MARTY BROWN/It Must Be The Rain (MCA) 24/22
4 4 3 €D RICKY LYNN GREGG/I! | Had A Cheatin’ Hear! (Liberty) .. ... ... IR . b W 154/4 17 76 77 7 BILLY BURNETTE Still.. (Capricom/WB) . 27/20
BREAKER ) TANYA TUCKER w/DELBERT McCLINTON/Tell Me About It (Liberty) . ... ... ... .. ... . .. 175/58 17 23 151
2 1 13 38 GARTH BROOKS/Learning To Live Again (Liberty) .. ........... .. ... .. ... ... .. ... 83/0 30 33 20
BREAKER ) MARY-CHAPIN CARPENTER/The Hard Way (Columbia) ... ... ... .. WG . iddu . ., 171/57 1 23 147 New artists have not yet had a Country
0 4 @ CONFEDERATE RAILROAD/When You Leave That Way You.. {Atiantic Nashwille/AG). . .. ... .. 165/21 0 29 136 Breaker or concurrent airplay from 60%
9 9 15 41 RESTLESS HEART/Mending Fences (RCA) ...\ oo oo 76/0 11 41 24 of reporting stations.
4 4 25 42 BILLY RAY CYRUS/She’s Not Cryin’ Anymore (Mercury) ... ... ... ... 61/0 20 27 14
DEBUT P> ® MARTY STUART/Hey Baby (MCA) ... .. oo 128/44 1 14 113
@ DEBORAH ALLEN/If You're Not Gonna Love Me (Giant) ... ... ...................... 125/42 0 11 114 e Rt —
- 48 @ SHANIA TWAIN/What Made You Say That (Mercury) ... ... ... ... ... .. ... .. ... 105/8 7 23 81 nationally, and the songs reported ‘'hottest compiled
50 D DUDE MOWREY/Maybe You Were The One (Arista) ... .................... ... .. ... 107/16 7 11 95 from all our reporters. The number in parentheses im-
~ 4 @ TIMMcGRAW/Memory Lane (Curb). .. ... T 99/13 0o 19 80 e e
1 23 33 48 CLINT BLACK/When My Ship ComesIn(RCA) . ... ... ... ................. 65/0 14 33 18 adding the song this week or noting that the song is
5 22 40 49 MARKCHESNUTT/Or Country (MCA) ... ... . 47/0 13 20 14 among their five hottest.
@ BILLY RAY CYRUS/Some Gave All (Mercury) . ............ (AN, . . MR . . . . EBATTR.. . 90/89 0 4 86

Breakers are those records that have achieved concurrent airplay at 60% of our reporting sta-
tions. New & Active records are those receiving airplay at 30-59% of the stations. Records in
Significant Action are receiving airplay at 5-29% of the stations. Records do not have to
reach Breaker in order to chart.

TANYA TUCKER W/DELBERT McCLINTON MARY-CHAPIN CARPENTER
Tell Me About It (Liberty) The Hard Way (Columbia)
On 79% of reporting stations. Rotations: Heavy 1, Medium 23, Light 151, Total Adds 58, On 77% of reporting stations. Rotations: Heavy 1, Medlum 23, Light 147, Total Adds 57,
including WFGY, WXKX, WPKX, WYYD, WQYK, KKYR, KXXY, WLLR, WDEZ, KKCS, including WQCB, WPOR, WBEE, WYNK, KAYD, KHEY, WUSN, WAVC, WFMS, KQFC,
KORD, KIIM. Moves 46-37 on the Country chart. KFMS, KUPL. Moves 47-39 on the Country chart.

Oh Yeah, Tell Us About It, Tanya and Delbert!

TANYA TUCKER wirs DELBERT McCLINTON

The Grammy ° Nominated Vocal Collaboration

“TELL ME ABOUT IT”
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COUNTRY

NATIONAL AIRPLAYs

MARTY STUART ‘‘Hey Baby’’ (MCA) 128/44

Rotations: Heavy 1, Medium 14, Light 113, Total Adds 44 including WYNY, WXKX, WUSY, WMS!, WIVK, KSSN, WCMS,
WGH-FM, WWKA, WYYD, WCHY, WUSN, WHOK, KFKF, WITL, KZKX, WMUS, KFDI, KNAX, KFMS, KMIX, KHAY, KNIX,
KUPL, KSOP, KDRK. Debuts at number 43 on the Country chart.

DEBORAH ALLEN “If You're Not Gonna Love Me” (Giant) 125/42

Rotations: Heavy 0, Medium 11, Light 114, Total Adds 42 including WPOC, WCTK, WEZL, KRYS, KHEY, WOKK, WSM,
WRNS, KNUE, WTQR, WUBE, WHOK, WDAF, WMIL. WMUS, KXXY, WKCQ, WFMB, KNAX, KZLA, KMIX, KHAY, KNIX,
KBUL, KNCI, KRAK, KKAT. Debuts at number 44 on the Country chart.

DUDE MOWREY ‘“‘Maybe You Were The One" (Arista) 107/16

Rotations: Heavy 1, Medium 11, Light 95, Total Adds 16, WQCB, WYNY, WWNC, WSTH, WHLZ, KSSN, WRNS, WGH-FM,
WCHY, WACO, WWQQ, WKCQ, KCTR, KMUS, KSOP, KXDD. Heavy: KUGN. Medium: KEAN, KRRV, WWKA, WXBM, WAXX,
WFMB, KVOO, KFDI. Moves 50-46 on the Country chart.

SHANIA TWAIN ““What Made You Say That'’ (Mercury) 105/8

Rotations: Heavy 1, Medium 23, Light 81, Total Adds 8, KRRV. WKML, KYKS, WTQR, WUSN, WDEZ, KFMS, KCKC. Heavy:
WFMB. Medium: WKAK, KTCS. WQIK, KTEX, KLUR, KCLR, WAVC, WXCL, KTTS, WTCM, KUZZ, KMUS, KALF. KUGN,
KNCQ, KRTY, KORD. Moves 48-45 on the Country chart.

TIM McGRAW ‘‘Memory Lane’ (Curb) 99/13

Rotations: Heavy 0, Medium 19, Light 80, Total Adds 13, WFGY, WCTK, WHKZ, WSTH, WPCV, WTNT, WWQQ, KCLR,
KMON, KFMS, KSAN, KOLT, KDRK. Medium: KEAN, WKAK, KRRV, KTCS, KOOV, KYKX, KGKL, KLUR, KTTS, KNCQ,
KRAK, KMPS. Moves 49-47 on the Country chart.

BILLY RAY CYRUS “‘Some Gave All"" (Mercury) 90/89

Rotations: Heavy 0, Medium 4, Light 86, Total Adds 89 including WGNA, WPOC, WWYZ, WFRG, WUSY, WSSL, KSSN, KLLL,
WLWI, WSIX, WGH-FM, KIXS, KLUR, KHAK, WAXX, KFKF, WDAF, WDDD, KEEY, KEBC, KRST, KUZZ, KMUS, KUGN, KHAY,
KNIX, KUPL. Debuts at number 50 on the Country chart.
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PAUL OVERSTREET “‘Take Another Run" (RCA) 61/2

Rotations: Heavy 0, Medium 14, Light 47, Total Adds 2, WKAK, KYKX. Medium: WWYZ, KEAN, KRRV, KTCS, WIVK, WKNN,
KQDY, KTTS, WTCM, KVOO, KFDI, KUGN, KNCQ, KRPM. Light: WAYZ, WCTK, KOUL, WSM, WGAR, KEBC, KXXY, WOW,
WTHI, KFMS, KHAY, KNCI.

DIXIANA “Now You're Talkin’" (Epic) 53/19

Rotations: Heavy 0, Medium 0, Light 53, Totat Adds 19, WTCR, WIOV, KRRV, KOUL, KHEY, WYGC, KMDL, WYAK, KTEX.
KIXS, WAXX, WMUS, WXCL, WWJO, WTHI, WTCM, KFDI, KYGO, KXDD. Light: WWYZ, WSSL, WVLK, WOWW, KLUR,
KQDY, WOW, KVOO, KALF

LARRY BOONE “Get In Line’’ (Columbia) 43/40

Rotations: Heavy 0, Medium 1, Light 42, Total Adds 40 inctuding WQBE, WQSI, WAYZ, WRKZ, WIOV, WICO, WGTY, KRRV,
KMML, WXBQ, WYGC. WVLK, KTEX, KGKL, KLUR, WAXX, KEBC, WGTC, KTTS, WTHI, WTCM, KFDI, KCTR, KUGN, KHAY,
KRAK, KRTY, KRPM.

K.T. OSLIN ‘‘New Way Home" (RCA) 39/36

Rotations: Heavy 0, Medium O, Light 39, Total Adds 36 including WGNA, WAYZ, WRKZ, WRWD, WFRG, WKAK, KMML,
KHEY, WYGC, WMSI, WVLK, KSSN, KYKX, KTEX, KGKL, WCHY, KLUR, KQDY, WASKFM, WTHI, KTPK, KVOO, KMON,

KWNR, KUPL, KNCQ, KSAN.

RICK VINCENT “Ain’t Been A Train Through Here In Years’ (Curb) 38/37

Rotations: Heavy 0, Medium O, Light 38, Total Adds 37 including WRKZ, WRWD, WFRG, KRRV, KMML, WTVY, KKIX, WHLZ,
KTCS, WYGC, KMDL, KYKX, KTEX, WCMS, WOWW, KGKL, WCHY,'WACO, KLUR, KIXQ, WOW, WXCL, KTTS, WTHI, KTPK,

WTCM, KUZZ. KNCQ.

PEARL RIVER “‘Fool To Fall” (Liberty) 36/34

Rotations: Heavy 0, Medium 0, Light 36, Total Adds 34 including WRKZ, WFRG, WGTY, KRRV, KMML, KKIX, WMSI, KMDL,
WVLK, KYKX, WOKK, KTEX, WBKR, WOWW, KGKL, WTNT, KQDY, WAXX, WDDD, WOW, KTTS, WTHI, KTPK, KFDI, KEKB,
KSOP.

CELINDA PINK ‘“‘Pack Your Lies & Go’’ (SOR) 36/7

Rotations: Heavy 0, Medium 3, Light 33, Total Adds 7, WYNY, KAYD, WBKR, KLUR, WAXX, KVOO, KVOC. Medium: WSM,
WRNS, WTCM. Light: WWYZ, WIOV, WFRG, WGTY, KRRV, WSOC, WHKZ, WYGC, KTEX, WSIX, KGKL, KIXS, WGTC, KTTS,
KTPK, KNCQ.

CORBIN/HANNER “‘Any Road" (Mercury) 35/13

Rotations: Heavy 0, Medium O, Light 35, Total Adds 13, WAYZ, WIOV. KMML, WYGC, WOWW, KQDY, WWJO, WTCM,
KVOO, KFDI, KWNR. KRWQ. Light: WQSI, WWYZ, WRKZ, WDSY, WCTK, WICO, WFRG, WTVY, KGKL, WAXX, KTTS, KRST,
KRPM, KDRK.
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