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INSIDE:

KILLER ROCK
PROMOS 1995
Encasing your morning dude in a
block of ice. Sending your
afternoon guy on a ‘One-Man
March.’ Turning one of your air
talents into the ‘Human Pinata.’
These are just three of the most
original, most outrageous Rock

promotions of the year.
Page 71

BA’S CODY RETURNS
HIS CRITICS’ FIRE

Broadcast Architecture CEQ Frank
Cody and his company have come
under attack on several fronts. This

week, Cody shoots back.
Page 67

B P L T A W T 4 O S

MUSIC BOOKS THAT
MAKE GREAT GIFTS

Whether they be tell-all star bios or
six-volume sets of reference
guides, 'tis the season to give the

gift of music books.
Page 16

WUSN PLAYS CUPID
FOR CASH & CUME

Fun, promotional opportunities,

and big bucks. WUSN/Chicago VP/
GM Steve Ennen explains how the
Country outlet’s popular “Dateline”

feature works.
Page 56

IN THE NEWS...

* David Ross appointed
Capitol VP/Rock Promo

¢ Dan Morris, Clancy Woods
now Nationwide VPs/Radio;
Dave Robbins becomes
WNCI/Columbus, OH GM

¢ Dan Sullivan named

WWDB-FM/Philly GM
Page 3

* Kipper McGee named
KBZT/San Diego PD

* Gwen Irby now GM at
Perspective Records

* Chris Miller becomes
PD for KKRH/Portland

e Jeff Salgo named GM at
KYMX & KCTC/Sacramento

Page 8

NEWSSTAND PRICE $6.50

THE INDUSTRY"S wasmpm

Motrris In; Teller, Palmese
Exit In Stormy Week At MCA

By COREY LEVITAN
R&R STAFF WRITER

Doug Morris, Chair- :

man/CEO of Rising |
Tide Entertainment,

has ascended to Chair-

man/CEO of the entire |
MCA Music Entertain-
ment Group during a
bloody upheaval that re-

motion, made last Thurs-
day (11/16), transfers
MCA’s power base from
L.A. to New York.
“Under Doug Morris’s
leadership, we will con-
tinue to build on [our]
foundation and focus
even more aggressively
on developing talent

sulted in the ousting of M ris across all areasof our mu-
his predecessor, Al Tell- sic business,” said MCA
er, and MCA Records President  Inc. President/CEO Ron Meyer.
Richard Palmese. Morris’s pro- MCA/See Page 18

By Roy FURCHGOTT
R&R WaSHINGTON BUREAU
When the gavel fell on the
marathon Liberty Broadcast-
ing auction, Bob Sillerman
had the winning bid of $223
million. Sillerman will split the
19 Liberty stations between
two of his investments, SFX
Broadcasting and Multi-

Multi-Market  will get
WMXB-FM/Richmond;
WPOP-AM, WHCN-FM &
WMRQ-FM/Hartford;
WHIJJ-AM, WHIJY-FM &
WSNE-FM/Providence; and
WGNA-AM & FM, WTRY-
AM & WPYX-FM/Albany
for $100 million.

The deal is structured as a
stock purchase by SFX, which

® Sillerman snaps up Liberty for $223 million

Market Radio.

SFX will take i
wosi-am, BT
WXTR-FM &
Metnbobd Launch Pad
Washington; BEA="8r N EiT
WHFS-FM/ e et i s
IV;Va ! thl'm Al market stations
e l;’l';: go fo Multi-Market
AM, WBAB- [ebe:EURiCIREE
FM, WBLI- B EEEHELE
FM & WHFM- Rty R BT T
FM/Long Is- BRUETRERIELIEN
land for a price
of $123 million.

One Deal Takes Shape, Another Collapses

transfers the 11 stations to
Multi-Market in a tax-free
transfer simultaneous to clos-

ing.
Lowered Price

A source close to the bid-
ding said the finalists were
Charlie Banta’s Mercury
Radio, Clear Channel, EZ
Communica-
tions, and
American Ra-
dio Systems.
Banta and Clear
Channel had put
in a joint bid, but
the bidding rules
said the winner
had to be able to
take the stations
the day of clos-
ing. That elimi-
nated Clear
Channel be-
cause the acqui-
sition would have put the com-
pany over the current FCC
ownership limit. EZ was alleg-
edly knocked out on price, and
ARS supposedly chose todrop
out.

Liberty’s major backer, Jo-
seph Littlejohn & Levy —
through investment bankers-

SILLERMAN/See Page 18

Cutthroat Talks
Kill Citicasters-
OmniAmerica Deal

iticasters blind-sided

OmniAmerica Commun-
ications last week, abruptly
pulling out of its reportedly
$200 million deal to buy the
10 CmniAmerica stations. But
the companies have resumed
disgussions concerning indi-
vidual stallons, Clticasters
CFO Gregory Thomas con-
firmad.

According to sources close
to the negotiations, the two
companies were still trying to
work out some kind of a deal
~—perhaps just buying or trad-
ing select stations — when
Citicastars unilatarally re-
leased a statement saying the
deal was off.

“There are several reasons
the partes decided not to go
forward; we are nol revealing
thosa,” samd Thomas. Although
the companies valued the deal
at 5200 million, industry ob-
servers valued the deal at be-
tween 5110 million o $132 mil-
fion, Thomas now says talks
have resumed conceming spe-
cific stations, but he declined to
namea those staticns.

CITICASTERS See Page 18

Lindahl Named
President/GM
0f WLS-FM

Former KUPL-AM & FM &
KKJZ-FM/Portlard GM Gregg
Lindahl has been named Presi-
dent/GM of
Capital Cities/
ABC Talk sta- @
tion WLS-FM/ &
Chicago.

That com- |
pletes the re-
structuring of
top manage-
ment at WLS-
FM and simul- §
cast partner
WLS-AM fol-
lowing the October 30 resignation
of combo President/GM Tom
Tradup. Former WMAL/Wash-
ington GSM Zemira Jones trans-
ferred to WLS-AM as President/
GM three weeks ago (R&R 11/3).

The Tuesday (11:21) afternoon
announcement to the station’s staff
comes just one day after the FM
began airing promos teasing a pro-
gramming change this week. Cap
Cities/ABC Group II President
Norm Schrutt previously had an-
nounced intentions to end the si-
mulcast. Chicago media reported
that WLS-FM will have begun
playing holiday music by a wide
range of artists latz= Wednesday

LINDAHL/See Page 10

Lindahi

Daly, Semel To I.ead WMG

In a move

that shocked
the record in-
dustry, Micha-
el Fuchs was
unseated as
Warner Mu-
sic  Group
Chairman last
Thursday (11/
16) by Warner
Bros. film divi- Daly
sion Chairmen/
Co-CEOs Robert Daly and Ter-
ry Semel. Expanding their duties
to include similar titles at WMG,
Daly and Semel will now oversee
the combined $10 billion Warner
entertainment operation from
their offices on the Burbank stu-
dio lot.

“I want to send a clear message
to our shareholders and our em-
ployees that, going forward, we
will be managing our businesses

in a manner
designed to
maximize
shareholder
value,” said
Time Warner
Chairman/
CEO Gerald
Levin. “Today
we take a ma-
jor step toward
that goal. The
creation of this
structure is also another important
step in our simplification pro-
cess.”

Levin called Daly and Semel
“two of the most respected peo-
ple in the entertainment industry.”
It is hoped that the pair, insepara-
ble at the Bunny for 15 years, will
retum WMG to the stable man-
agement style of Warner Com-

Semel

WMG/See Page 18

Ay amaricanradichistons.com.

Beatles Are Toppermost At Tower

o celebrate the release of the “Beatles Anthology, Vol. One,”
the Fab Four find themselves once again atop Capitol's equal-
ly famous L.A. tower building.

Radio rose to the occasion by staging a wealth of promotional
events, ranging from KTYD/Santa Barbara, CA’s “Beatle ForA Day”
contest to WDHAMMarristawn, NJ PD/morning bloke Lenny Bloch's
airing of the group’s new single (“Free As A Bird™) from &am to 10am
continuously. Yeah, yeah, yeah.
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How’m 1 gonna
LiVe my life if I’'m
ositive?

At noon on Friday, December 1, two hundred Radio stations will be playing “Positive”
by Spearhead as they inform listeners how to get an HIV test.

Capitol Records asks for your help in broadcasting this very important message. Videe outlets are

encouraged to join BET who has also pledged their support to increase AIDS awareness.

Contact your local Capitol representative for the CD single and video. All proceeds from single sales of

“Positive” will benefit AIDS organizations across the country.

positive

The next single from the album Home

spearhead

Some Startling Facts:

The Centers For Diseass Contro} & Prevention estirrates over 1 mitlion Americans are HIV positive.  More than 50% do not know they are positive.
Every 13 minutes another persor: is infeeted. ® Each day 175 Americans die of AIDS. Do you know your status? ® Get Tested!

1-800-342-AIDS CIC NATIONAL AIDS HOTLINE ¢ DEC. 1 NATIONAL AIDS AWARENESS DAY

v
S World Wide Wes: A ttp:/fhotlywoodancvine com
m ! tripte j Qf Frogaced by Miciest Pranti end Jes “The Suma® Mntd « Nenageme s, Ty Braawst! 81905 Cap-ici Fecords. inc. M


www.americanradiohistory.com

Capitol Adds Ross |
As VP/Rock Promo

David Ross has been named |
VP/Rock Promotion for Capitol
Records. Most recently, he held
a similar post
with Island
Records.

“My old man
always told me
to surround
myself with
| great people
' and you can’t
lose,” said Sr.
E VP/Promotion
Phil Costello,
to whom Ross
reports at the label’s Hollywood
headquarters. “Dave is a reflec-
tion of that philosophy. Now if
you’d excuse me, I've got to get
back to kicking his ass for more
Everclear adds!”

Ross joined Island as National |
Director/Rock Promotion. He
also held that post at Chrysalis
Records after being elevated
from West Coast Director. He
worked in rock promotion at Def
American and began his career
at WMET/Chicago.

Ross .

WWDB/Philly Ups
Sullivan To GM

All-Talk WWDB-FM/Phila-
delphia has promoted eight-year
GSM Dan Sullivan to GM. He
replaces Chuck Schwartz, Pres-
ident of Panache Broadcasting.

Mercury Radio Communica-
tions purchased WWDB from
Panache early last month for $48
million and is currently operating
the station under an LMA.

Mercury President Charlie
Banta called the promotion “log-
ical.” He told R&R, “We didn't
pay $48 million for the station
because we thought it was bro-
ken. Dan is very responsible for
the station’s revenue success.”

Sullivan said he isn’t planning
any major changes for WWDB
over the next couple of years: “In
the short term, Banta’s focus is on
researching the market, research-
ing the stations, and understand-
ing what we have.”

Sullivan joined Greater Me-
dia’s WPEN-AM & WMGK-
FM/Philadelphia in 1972 as an
AE. In 1982, he was promoted to
GSM at the group’s WMEX-AM
& WMJX-FM/Boston.

WWDB’s GSM post is expect-
ed to be filled after the holidays.

'For The Record
‘Sports Marketing co-owner
Tom Wiison owns WRMR-AM:
- & WDOK-FM/Clevaland, not
crosstown WKNR-AM as report-
ed lastweek (R&R 11/17).

310553
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CBS Shareholders Approve
Merger; ‘Group W’ To Fade

L ast week, CBS shareholders gave an expected nod to the com-
pany’s merger with Westinghouse Electric Corp. The merged
group reportedly will operate under the CBS Radio name.

About 79% of the shares were voted in favor of the deal, well in
excess of the required two-thirds majority. The shareholders’ adop-
tion of the merger agreement means the deal must obtain only one
more stamp of approval — the FCC's.

The FCC has given no indication when it will vote on the merger.
The issue was not on the agenda for last Monday’s (11/20) sched-
uled monthly open meeting, which was canceled in the wake of the
four-day government shutdown.

The CBS-Westinghouse union would create the country's larg-
est radio group with 39 stations. CBS's 21 stations and Westing-
house's 18-station Group W are each estimated to be worth $850
million. And itis expected that the Group W name will fade away —
the combined stations will be known as “CBS Radio.”

But to clear the FCC hurdle, Westinghouse will have to obtain a
waiver to exceed existing local ownership caps of two AMs and two
FMs for KIKK-FM, KILT-FM & KKRW-FM/Houston. The merger
would not exceed the national cap of 20 AMs and 20 FMs.

Norris, Woods, Robbins, Hoyt

Promoted At Nationwide Group |

Nationwide
Communica-
tions Inc. has
announced
several key ap-
pointments
following the
death of VP/
Radio Mickey
Franko last
month (R&R
10/27):

¢ NCIRadio
Properties Group Manager and
WNCI/Columbus GM Dan
Morris has been elevated to VP/
Radio, responsible for NCI sta-
tions East of the Mississippi.

¢ WHTZ/New York GM
Clancy Woods also has been
named VP/Radio. He'll oversee
NCI stations West of the Missis-
sippi.

¢ NCI Group PD and seven-
year WNCI PD Dave Robbins
has assumed Morris’s previous
WNCI GM post.

“NCl is fortunate to have such
a strong group of leaders,” Presi-
dent Steve Berger commented.
“We’ve long prided ourselves on
having only the best people, and

Morris

Woods

Robbins

— in times like these — their val-
ue shines through.”

Morris told R&R, “Mickey
Franko was a great friend, leader,
and broadcaster. He set the bench-
mark for success and achieve-
ment, which is now our challenge
and commitment to him.”

Prior to arriving at WNCI as
GM in 1988, Morris was GM at
NCI's WKZL-FM/Winston Sa-
lem. A 35-year Columbus radio
veteran, he held various positions
with WBBY-FM, was GM of
WCOL-AM for 10 years, and be-
gan his career as an on-air per-
sonality at WTVN.

NATIONWIDE/See Page 10

R&R’s Site On World Wide Web

R&R’s new site on the World Wide Web is up and running.
The site features a weekly summary of top news in the radio
and record industries — updated whenever major news breaks
— along with chart information from eight formats, eye-pop-
ping photos, and Arbitron ratings updated daily. “R&R On
The Web” also contains the Internet’s most extensive list of
radio station and related industry links.

Like any other service, the site works best with a fast mo-
dem. It looks best when viewed with Netscape Navigator.

Look up “R&R On The Web” at http://www.rronline.com.
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1995 DEALS TO DATE

Dollars To Date:  $5,437,323,676

(Last Year: $2,142,643,526)

This Week’s Action: $334,375,000

(Last Year: $34,795,372)

Stations Traded This Year: 1235
(Last Year: 1149)
Stations Traded This Week: 37

(Last Year: 27)

R
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e[ iberty Broadcasting Inc.
$223,250,000

Robert F.X. Sillerman picks up the entire Lib-
erty group, then splits it between two of his
holdings: SFX and Multi-Market. (See story,

DEAL DETAILS BEGIN OM FAGE 6

Page 1)

Netting License Fees In Cyberspace

(] Cyber-fees? AudioNet of Dallas and net.radio of

Minneapolis have entered into a voluntary music li-

censing agreement with ASCAP — just to be safe.
See Page 6

Commiissioners Slug It Out

(] Tempers flared last week when FCC tensions sim-
mering around the Westinghouse/CBS merger reached
a full boil.

See Page 6

RADIO BUSINESS

Telecom Bill Slowed By Budget Snarl

The juggernaut that was the telecom bill has apparently lost
some momentum, presenting an easier target for opponents.

Prognosticators predicted a final
version of the bill would hit Presi-
dent Clinton’s desk by the Thanks-
giving break. But they hadn’t count-
ed on the budget standoff. Some of
the same staffers assigned to help
hammer out a joint House-Senate
telecom bill are also working on the
budget crisis.

While the members of the House-
Senate conference committee that
must craft an acceptable telecom bill
have been distracted by the budget
problem, opponents of the legisla-
tion have been taking shots at vari-
ous aspects of the measure. Four
Democratic senators recently issued
a letter asking their colleagues to
oppose the current bill unless broad-
cast ownership caps are added. Both
the House and Senate versions of the
bill would erase all limits on radio
ownership.

Signed by Byron Dorgan (D-
ND), Paul Simon (D-IL), Robert
Kerrey (D-NE), and Patrick Leahy
(D-VT), the letter said, “We urge you
to oppose the current telecommuni-
cations legislation and support
changes to the bill that will protect
against these kinds of concentration
of media and control. The telecom-

£ B

el

7
&

munications legislation can be cor-
rected in such a way that the Presi-
dent can sign it and consumers’ in-
terests — rather than corporate in-
terests — are served.”

The nation’s long-distance tele-
phone companies have also been
beating the public relations drum
against the bill, which includes pro-
visions they find unacceptable.

All of these factors are adding to
the pressure of getting the bill craft-
ed before the Christmas break. “If
Congress goes home without a bill,
it’s easier for it to fall apart — not

| that it will,” said Andy Schwartz-

man of the Media Access Project.

Possible Compromises

The Republicans continue to put
pressure on congressional confer-
ees to finalize the bill. Although
staffers have met and are making
progress, the committee members
themselves have not met. Mass
media issues — including radio
ownership limits — will be left to
the members to handle.

Senate Majority Leader Bob Dole
(R-KS) previously sent a letter to
Larry Pressler (R-SD), chairman of
the committee handling telecom, en-

couraging him to push the bill
through Congress. Dole has also tried
to schedule the bill for floor debate,
which would constitute a deadline for
the commiittee. The floor debate has
not yet been scheduled.

President Clinton has consistent-
ly warned Congress that he would
veto the bill if it has no ownership
limits. Lobbyists and observers say
the White House is more concerned
with media crossownership issues
than with radio ownership limits.
Observers now expect to see the
Republicans make some compro-
mises allowing crossownership lim-
its and a national cap on TV owner-
ship, but no limits on radio.

The bill’s slowdown is likely to
have an ongoing effect on broadcast-
ing stocks. “Our view with regard
to telecom is you are going to have
paranoia before euphoria,” said Alex
Brown broadcast analyst Drew

| Marcus. “The lobbying efforts on

both sides will intensify, and the
paranoia is likely to hit the trough at
the moment of passage.”

Stocks are also being driven down
by decelerating ad sales. Added
Marcus, “We continue to believe
radio rules will change, hopefully,
due to telecom. But if not, through
the FCC. So it’s when, not if.”

Hicks Brothers, Texas
Broadcaster In Legal Brawl

t started as a simple station purchase. However, the bat-
tle between William Vance and Steve, Tom, and Bill
Hicks has spread from Texas bankruptcy courts to feder-
al district courts to the FCC. Vance contends the three
brothers and their agents are racketeers, and the Hicks

brothers counter that Vance is an extortionist.

Vance is taking his claims to the Commission in an effort to block the
transfer of various properties between such Hicks-owned companies as
Gulfstar Communications and Sonance Communications.

How It All Started

The initial complaint began when Vance, filing as Tricom Broadcast-
ing Inc., was allegedly approached by John Barger, who offered to bro-
ker the sale of Vance's KJCS-FM/Nacogdoches, TX to the Hickses for a
$25,000 fee. Vance claims Barger turned out to be an agent working
secretly for the Hickses. He subssquently charged in federal court that
the three brothers and their agents undertook a program of subterfuge to
run his station out of business.

The Hicks brothers agreed to buy the station for $1.25 miliion and, in
November 1993, started operating the station under an LMA. After the
station’s format had been changed, the FCC ruled that a Hicks purchase
of the station would violate ownership rules and denied the transfer.

in an attempt to circumvent the ownership restrictions, the LMA was
transferred to a different Hicks-owned radio holding in February 1994
and again, the format changed. But again, the sale was denied. “We
wanted to do something for him, so we tried to find a friendly third party,”
said Steve Hicks, who is now President/CEQ of SFX Broadcasting, which
is named in the suit.

That third party was Hooten Broadcasting, which took over the LMA
in March 1994, the suit says, and again changed the station’s format.
While Hooten was operating the station, ASCAP won a court judgment
against KJCS for back payments, and Hooten’s LMA payments to Vance
were gamished by the court. The station also lost its contract to broad-
cast S.F.A. State University men’s sports for non-payment.

Continued on Page 6

Q. How Fast Is The DSE 7000
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Fast enough to plug & play

. in thirty minutes or less.

Produce the best sounding spots in one-third the time. Be more creative and
productive. Orban's DSE 7000 was designed for radio. It's very fast. Very
friendly. No setup. No confusion. No trouble. Ask anyone who has a DSE
and they'll tell you there's no comparison. Why bother with anything else.
The DSE digital workstation is everything you need. One quick call to
Harris Allied will put you in the fast lane.

Phone: 800-622-0022
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Fax 317-966-0623
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© 1994 Harris Corp.
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FRom YOUNG AND NEW
TO TRIED AND TRUE...

PARAGON’S GoT YOUR FOrRMAT COVERED.

Research and listener-driven strategic planning is the
key to our clients’ ratings and revenue success.

KODA-FM Houston
WRMX-FM Nashville
KMJZ-FM  Minneapolis

WFMS/WGRL Indianapolis

WGH-FM Norfolk
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| WXBQ-FM Johnson City

| Alternative/Progressive |

KXPK-FM Denver
WXRT-FM  Chicago
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i  WNEW-FM New York
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i WIMZ-FM  Knoxville i  KNBR-AM San Francisco
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RADIO BUSINESS

Internet Broadcasters Strike Deal With ASCAP

here there’s music, there are fees —even
in cyberspace.

AudioNet of Dallas and net.radio of Minneapolis have
entered into music licensing agreements with ASCAP. Audio-
Net provides sports, entertainment, and Talk radio program-
ming for the intemet; net.radio is a 24-hour, Intemet-only ra-
dio network that primarily broadcasts music.

The partners approached ASCAP with the idea. Net.radio
VP Scot Combs said they wanted to let copyright holders
know “we’re not just out there to make a buck out of them.”
Combs also said the agreement shows the Internet can be

Noting that the agreement offers access to a wider range
of programming sources, Combs added, “It's easier to get
services out of companies if you pay for them.”

FCC’s War Of The Words

he ongoing controversy over the Westing-
house/CBS merger added a bit of fireworks
to an FCC week that was largely quiet because of

Chairman Reed Hundt opened the verbal sparring with a
jab at Commissioners Andrew Barrett and James Quello. In
Communications Daily, Hundt accused the two of “holding
Westinghouse hostage in their campaign against kids.”

Barrett countered: “All I'll say is, Reed Hundt is a gut-
less liar.”

Barrett and Quelio have openly criticized Hundt's alleged
ties to a deal in which Westinghouse pledged to add two hours
of children’s programming to CBS-TV's weekly schedule. In
return, a kids’ TV watchdog group dropped its opposition to
the merger. But the approval process reportedly slowed after
aides to Barrett, Quello, and Rachelle Chong drafted language
clearly stating that the Commission’s blessing is not linked to

self-regulating and profitable.

the appropriations shutdown.

that pledge.

TRANSACTIONS

Sillerman Takes Liberty For $223 Million

L1 Then spins off 11 of the stations — to himself — for $100 million

Liberty Broadcasting Inc.
PRICE: $223,250,000

TERMS: Duopoly deal; terms not dis-
closed

BUYER: SFX Broadcasting Inc.,
headed by Exec. Chairman Robert
Sillerman. It owns 23 other stations.
SELLER: Liberty Broadcasting Inc.,
headed by Chairman Michael Craven
and President Jim Thompson
BROKER: Radio Consultants inc.
represented SFX; Goldman, Sachs &
Co. represented Liberty

COMMENT: SFX is simultaneously
spinning off 11 of the Liberty stations
to Multi-Market Radio for $100.1 mil-
lion. Listed below are the eight stations
SFX will retain after the sale to Multi-
Market. See story, Page 1.

WQSI-AM & WXVR-FM/
Frederick, MD

FREQUENCY: 820 kHz; 103.9 MHz
POWER: Skw day/1kw night; 420 watts
at 910 feet

FORMAT: Country; Oldies

WXTR-FM/Waldorf, MD
FREQUENCY: 104.1 MHz
POWER: 22kw at 764 feet
FORMAT: Oldies

WHFS-FM/Annapolis, MD
FREQUENCY: 99.1 MHz
POWER: 50kw at 449 feet
FORMAT: Rock

WGBB-AM/Freeport, NY;
WBAB-FM/Babylon, NY;
WBLI-FM/Patchogue, NY &
WHFM-FM/Southampton, NY
FREQUENCY: 1240 kHz; 102.3 MHz,
106.1 MHz; 95.3 MHz

POWER: 1kw; 3kw at 268 feet; 48.5kw
at 499 feet; Skw at 400 feet
FORMAT: News/Talk; Rock; AC; Rock

SFX Stations/Liberty

Broadcasting

PRICE: $100.1 million

TERMS: Duopoly deal; terms not dis-
closed

BUYER: Multi-Market Radio Inc.,
a Sillerman company headed by
President Michael Ferrel. It owns 15
other stations, including WPLR-FM
& WYBC-FM/New Haven and
WHMP-AM & FM & WPKX-FM/
Springfield, MA.

SELLER: SFX Broadcasting Inc.,
headed by Exec. Chairman Robert
Sillerman. It owns 23 other stations.

A SERVICE OF THE |OHNY

105 years of
]ohns Hopleins medical

o7
exceHence, and 1ts yours

in 60 secon&s. Free.

Introclucing the Jolms Hoplzins Health NewsFeed. A
daily :60 radio news report for your listeners, procluced
by the prestigious Johns Hopkins Medical Institutions.
Featuring physicians, scientists, and other healthcare
experts, this informative news segment is available
every weelzclay l)y satellite and a toll-free network.

Ana’ it'S Yours z[ree. For more in£ormation contact
Jack Sheehan at 410-955-2877 or 1-800-MED-RADIO.

P HEALTH NEWSFEED

HOPKINS MEDICAL INSTHTUTIONS

BROKER: Radio Consultants Inc.
COMMENT: See previous deal and
story on Page 1.

WPOP-AM, WHCN-FM &

WMRQ-FM/Hartford
FREQUENCY: 1410 kHz; 105.9 MHz;
104.1 MHz

POWER: Skw; 16kw at 867 feet; 18kw
at 836 teet

FORMAT: News/Talk; Rock; Rock

WSNE-FM/Taunton, MA
FREQUENCY: 93.3 MHz
POWER: 29.8kw at 619 feet
FORMAT: AC

WTRY-AM, WGNA-AM & FM

& WPYX-FW/Albany, NY
FREQUENCY: 980 kHz; 1460 kHz;
107.7 MHz; 106.5 MHz

POWER: 5kw; Skw; 13.4kw at 980
feet; 15.3kw at 902 feet

FORMAT: Oldies; Country; Country;
Rock

WHJJ-AM & WHJY-FM/
Providence

FREQUENCY: 920 kHz; 94.1 MHz
POWER: Skw; 50kw at 440 feet
FORMAT: News/Talk; Rock

WMXB-FM/Richmond
FREQUENCY: 103.7 MHz
POWER: 20kw at 840 feet
FORMAT: AC

KRZQ-FM/Tahoe City
(Reno, NV)

PRICE: $1,225,000
TERMS: Duopoly deal; asset sale for
cash

BUYER: Americom LP, controlled by
partners Tom Quinn and Rick Nagler.
It owns KODS-FM/Reno, KEYQ-FM &
KEZL-FM/Fresno, and KFSO-FM &
KTHX-FM/Visalia, CA.

SELLER: Red Dog Broadcasting
LLC, controlled by partners Jeff
Southmayd and Dan Cook
FREQUENCY: 96.5 MHz

POWER: 4kw at 2966 feet

FORMAT: Rock

BROKER: Elliot Evers of Media Ven-
ture Partners

KSCJ-AM/Sioux City &
KSUX-FM/Winnebago, NE

(Sioux City)
PRICE: $3.8 million

WAAAA-aRericantadichistor

com

TRANSACTIONS AT A GLANCE

® WSNE-FM/Taunton, MA

* WMXB-FM/Richmond

(Sioux City) $3.8 million

(Greenville) $3 million

® SFX Stations/Liberty Broadcasting $100.1 million
» WPOP-AM, WHCN-FM & WMRQ-FM/Hartford

® WTRY-AM, WGNA-AM & FM & WPYX-FM/Albany, NY
® WHJJ-AM & WHJY-FM/Providence

® KRZQ-FW/Tahoe City, CA (Reno, NV) $1,225,000
© KSCJ-AM/Sioux City, IA & KSUX-FM/Winnebago, NE

® WNCT-AM & FM/Greenville, NC $3 million
® WXWX-FM/Easley, SC (Greenville) & WXWZ-FM/Greer, SC

Due to the dissolution of the Citicasters/OmniAmerica merger (see
story, Page 1) the 1995 Dollars to Date and Stations Traded figures have
been reduced by $200 million and 12 stations, respectively.

TERMS: Asset sale for cash

BUYER: Powell Broadcasting Co.,
headed by CEO John Peroyea
SELLER: DCP Broadcasting Corp.,
headed by CEO Christopher Dahil. It
owns five other stations.
FREQUENCY: 1360 kHz; 105.7 MHz
POWER: S5kw; 50kw at 462 feet
FORMAT: News/Talk; Country
BROKER: Questcom Media Broker-
age

WNCT-AM & FM/Greenville
PRICE: $3 million

TERMS: Undisclosed

BUYER: Beasley Broadcasting,
headed by President George Beasley
SELLER: Park Acquisitions Group
Inc., headed by President Wright
Thomas

FREQUENCY: 1070 kHz; 107.9 MHz
POWER: 10kw; 100kw at 1800 feet
FORMAT: News/Talk; AC

BROKER: Brian Cobb and Charles
Giddens of Media Venture Partners

WXWX-FM/Easley
(Greenville) & WXWZ-FMW/
Greer (Greenville)

PRICE: $3 million

TERMS: Duopoly deal. Asset sale for
cash

BUYER: Palm Broadcasting Compa-
ny LP, headed by Gregory Filandri-
nos. He is President of GF Inc., a gen-
eral pariner of Palm.

SELLER: HMW Communications
Inc., headed by President George
King. It owns five other stations, which
are being sold to SFX Broadcasting.
FREQUENCY: 103.9 MHz; 103.3 MHz
POWER: 3kw at 328 feet; 2.7kw at
495 feet

FORMAT: Rock; Rock

BROKER: George Otwell and
Charles Giddens of Media Venture
Partners

Continued from Page 4

and KYKS had a 21.0 share.

sity.

greenmail, it's blackmail.”

Hicks Brothers, Texas
Broadcaster In Legal Brawl

Vance said the Hickses and their agents — Hooten included — pur-
posely failed to make ASCAP- payments to put the station in financial
straits and failed to pay the university so Hooten could buy the rights for
its KYKS-FM/L.ufkin. Vance also charges that the succession of format
changes was planned to drive away KJCS's audience. Before the se-
ries of “anti-competitive acts,” Vance's suit claims, KJICS had a 24.6
Arbitron share and KYKS had a 4.8 — afterward, KJCS had a 4.0 share

But the Hickses say Vance’s ASCAP problems preceded the LMAs
and that they weren't liable for back dues or payments to S.F.A. Univer-

In their reply comments, the Hickses say Vance is just “trying to use
the Commission'’s petition to deny process as leverage to force Gulfstar
to pay them money in settiement of a pending civil suit.” Sonance Pres-
ident Bill Hicks elaborated, “This is an extortion case, essentially. It's not

——

e —
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LON HELTON

NEST MARKETING

Nest Marketing: The Latest Database Weapon

H Trademarked tool converts at-work listeners into station advocates

TV, billboards, bus sides, and bumper stickers are tradi-
tional marketing tools that get listeners to try your station.
But now there’s a new implement in the toolbox, one design-
ed to build listener loyalty in a way never before attempted.

“Nest Market-
ing" — a term
trademarked by
Critical Mass
Media — targets
listeners where
they gather and
turns them and
their peers into sta-
tion advocates. Ac-
cording to CMM
Exec. VP/Market-
ing Michael Albl, Nest Marketing
allows a station/company to tailor its
marketing to the individuals who'll
offer the greatest rewards.

‘Maximedia’ Faults

“Stations must stop spending a lot
of money on maximedia that have
little impact and start talking to peo-
ple who will hang around the sta-
tion longer than anybody.” says Albl,
who contends Nest Marketing is on
the verge of replacing “branding™ as

CRITICAL
MASS MEDIA

a method of creating product loyal-
ty. “Branding is fading because
there's very littie loyalty left for any-
thing, particularly radio stations. As
the number of choices increase, lis-
teners regard radio more as a utility
or commodity — resulting in disbe-
lief of brand imaging. Like any other
product, a radio station must go be-
yond branding itself as ‘Oldies’ or
“foday's Hot Country. It must en-
dear itself to listeners.”

Albl says these endearment at-
tempts often fail because most mar-
keting is done in time of need.

Michael Albl

[ I

Stations must stop
spending a lot of
money on maximedia
that have littleimpact
and start talking to
people who will hang
around the station
longer than anybody.

%

“Managers then grab onto the latest
hot marketing item for a quick fix.
They usually run to TV — it's the
easiest way to achieve universal
awareness and great as a mass-ap-
peal, top-of-mind cume builder.

“Stay away from billboards and
bus sides — the recall is low and ef-
fectiveness is difficult to measure.
Consumers are bombarded by
20,000 messages a day. and only a
few cut through the clutter. The
average person must see a message
eight times before achieving the "Tri-
ple A’: awareness, acceptance, and
action.

“Broadcasters also throw a lot of
money at people with contests. In an
age when people can buy a $1 lot-
tery ticket that offers a chance to win
millions, asking them to sit around
and listen for hours for a chance to
win $100 just doesn’t work anymore
as a tool to build cume or TSL."

Group Efforts
So why Nest Marketing? Albl re-
sponds, "It recognizes that individ-
vals form collective groups that

CRITICAL MASS MEDIA

Revolutionary Radio Research » Nest Marketing » Mental Weaponry

For more information about Nest Marketing
please call (513) 631-4CMM.

Michael Albl
Abbe Harris
Jennifer Hodlick
John Martin

Visit Radio’s Home On The Internet
World Wide Web Site: http.//www.cmmnet.com
World Wide E-Mail: cnm@cmmnet.com

[unite] based on interests, attitudes,
and opinions. As a group, they tend
to emulate or mirror one another
and adopt similar behavior traits to
fit into the group. They have a strong
sense of loyalty to that group, which
can be as small as a family unit or
as large as a social club or compa-
ny.”
Albl says nests can be transient
(short-term gatherings with no set
location) or rooted (those with a
foundation such as an office); rooted
nests are much easier to track than
either transient nests or individuals.
“It's easier to market to 50 people
at one location than 50 people at 50
different locations. You spend less
and maximize every available lim-
ited marketing dollar.

“We market to offices and find
people we call ‘gatekeepers’ — those
who will advocate your station to
others. We also seek referrals, ask-
ing them to recommend the station
to friends. Gatekeepers act as entry

fax numbers.

one-way relationship.

further relationships.

decide which radio station to turn
on. It's important to reach them at
these times, because once they be-
come engrossed in their work, radio
becomes secondary. At-work tele-
marketing is very effective in reach-
ing these folks and affecting their
decision.”

Albl says marketing to the data-
base is very efficient. “It allows you
to approach gatekeepers as individ-
uals. The most cost-effective mar-
keting is done to an individual who
wants or needs a product and is
ready or able to buy it. Being able
to isolate that individual enables you
to maximize those limited marketing
dollars.”

[

It's easier to market to 50 people at one
location than 50 people at 50 different
locations. You spend less and maximize
every available limited marketing dollar.

= ————— ——— %

points into that office. One listener
becomes two, then four, and so on.
We go back to them again and again,
in a variety of ways, and sell the sta-
tion to them. It's a pyramid. like
Amway — they sell it to other folks.”

The lasting effects of that loyalty
is critical, says Albl. “Imagine a
competing station trying to come in-
to an office where we've recruited
a number of gatekeepers. It's very
difficult to get them to switch over.”

Work Vs. Drive Times

CMM targets at-work listeners for
ratings reasons. Albl explains, “The
four prime hours of daily drive time
— two AM and two PM — yield 80
available quarter hours. The hours
from 8am-4pm offer 160 available
quarter hours. No matter what you
do in moming or aftérmoon drive,
if you don't win those 160, you can't
make it up with the 80 from the
drives.”

Nest Marketing targets people at
specific times of day, aiming to max-
imize listening during those daytime
quarter-hour availabilities. Notes
Albl, "People treat the first 20 min-
utes in the morning and just after
Ipm — right after lunch — as "per-
sonal time.” They're preparing for
the workday or planning the remain-
der of the afternoon. We try to reach
them then because they're about to

Albl adds that marketing to peo-
ple at work is also highly efficient
because they’re “captured” there for
more than 160 quarter hours a week.
Because you know where and when
they’re at work — as opposed to
guessing when they might be home
—- it's easier to reach them. In ad-
dition, he says there’s a 25% tur-
nover in residences, making it diffi-
cult to track individuals in their
homes. Once you’ve made numer-
ous contacts within a workplace, a
25% yearly database turnover won't
drastically damage your efforts —
there usually are a number of folks
remaining to carry the message.

Create, Cultivate,

Superserve

Albl outlines Nest Marketing’s
strategies:

1. To create and form a long-term
integrated direct response marketing
program designed to influence hs-
tener behavior at point of decision
(when they get to work) and time of
tune-in (when they decide what
they're going to listen to).

2. To cultivate listeners in order
to develop a mutually beneficial. co-
dependent relationship.

3. To superserve the core, expand
cume. and convert present cume to
core and ratings to revenue.

These strategies are carried out to
answer the listener’s usual gquestion:

Building The Perfect Nest

ritical Mass Media Exec. VP/Marketing Michael
Albl offers a step-by-step guide to Nest Marketing:

® Secure business names, addresses, and phone and
® Cultivate the nest through interactivity to avoid a

©® Implement and maintain an ongoing impact, reach, and
frequency program with the targeted at-work nests.

® Use gatekeepers to advocate the station.

@ infiltrate the nest through additional gatekeepers.

® Recontact the nests in order to cultivate

® Expand the number of nests continually.

“What's in it for me?” Says Albl,
“How — and how often — does a
station answer that question? It rare-
ly answers in listener terms. Man-
agers and programmers have a bad
habit of not doing perceptual re-
search to find out what listeners
want. Instead, they go by what they
read in the trades or do what their
mentors taught them.

“If we can endear the station to
listeners and make them dependent
on it for entertainment, information,
and other things of value, chances
are they'll keep coming back. That’s
how we create co-dependency. We're
their friends all the time, not just in
times of need. We don't just stop by
when we need something.”

And when it comes to “stopping
by," friends get a much warmer wel-
come than strangers. “When person-
alities visit a nest — whether to
deliver lunch or say hello — they ask
for gatekeepers by name and person-
ally thank them for being part of the
station’s network. Asking for them
by name creates a big impression on
them and their co-workers.” Gate-
keepers also are rewarded with in-
vitations to special station eveats by
mail or fax — sent to the office, of
course.

[

If we can endear the
station to listeners
and make them
dependent on it for
entertainment,
information, and
other things of value,
chances are they'll
keep coming back.

I (1)

Nest Marketing can also play a
key role for a station’s sales depart-
ment. Albl suggests sales people use
the database when targeting an ad-
vertiser to see if any key contacts are
already in place within the business.
“If a nest is active with listeners, the
potential advertiser will be more in-
clined to accept the sales message
— especially if the station has done
something nice for the people in the
business. Each potential advertiser
not only is a possible revenue
source. but also a potentied diary-
keeper.”

Copyright ©, Radio & Records, Inc. Reprinted by permission.

(ADVERTISEMENT)
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NEWSBREAKERS.

Irby Finds New
Perspective As
General Manager

Gwen Irby has
been appointed
GM of Perspec-
tive Records, the
joint-venture label
owned by A&M
Records with
producers Jimmy
“Jam” Harris
and Terry Lewis.
Irby had served as
Sr. VP/Business
& Legal Affairs at
Records for two years.

“Gwen’s a great people per-
son,” said Lewis. “She’s very
good at interacting with everyone
from the artists, managers, and
department heads to executives at
the corporate level. She brings the
necessary communication and
people skills to speak to every-
body on all levels.”

Prior to Motown, Irby was Sr.
VP/Business & Legal Affairs at
Tabu Records for two and a half

Irby

Motown

years. She began her career in pri- |

vate practice with entertainment
attorney Ron Siveeney.

| McGee Fills PD Hole At KBZT/San Diego

BZT/San Diego has chosen veteran PD Kipper McGee to fill
the Oldies station’s two-year programming vacancy.

GM Jeff Parke told R&R, “I came here in March 1994, and the most
glaring hole we had was [the lack of] a PD. Programming had been a col-
laborative effort.

“Friends of mine in the business knew | was looking for a PD and
told me Kipper was the guy. He has an unbelievable imagination,
which is a big key when you're playing music that's 30 years old. In
addition to his creativity and [Oldies programming background}, he’s
a coach. He's not here to end the war in Bosnia — he's here to ¢coach
his team.”

Currently OM of Des Moines quartet KIOA-AM & FM (Oldies), KRNT-
AM (Nostalgia), and KSTZ-FM (Hot AC), McGee is set to arrive at KBZT
the first week in December. He previously programmed WOKY-AM &
WMIL-FM/Milwaukee, WEZB/New Orleans, and WROK-AM & WZOK-
FM/Rockford, IL.

Miller Heads Down To Earth 105/Portland

Former KKJZ/Portland PD Chris Miller has invaded Earth — cross-
town Heritage Classic Rocker KKRH (Earth 105), that is, which has cho-
sen Miller as its new OM.

“I am very excited to be working with Chris again,” said KKRH Presi-
dent/GM Harry Williams. “He brings exactly the vision and experience

Earth 105 needs to continue its spectacular growth.”

Before heading to Portland two years ago, Miller programmed several
other radio stations, including KLRX and KQZY in Dallas, KQLD/New
Orleans, and WDAE-AM & WUSA-FM/Tampa.

l{erever your listeners celebrate the holidays, they'll
enjoy a special gift from the Air Force and Reba. On this free
hour-long program, she sings songs of the season and some
selections from her new album, Starting Over. Licensed
country music stations will receive this holiday program on CD
the first week in December. If you're not on our Country Music
Time mailing list, or a country station, fax 210-652-4892

Lo request your copy.

Sanchez Snares KBIG/L.A.’s GSM Slot

BIG/Los Angeles Regional AE Karen Sanchez has been boosted
to GSM. She succeeds Steve Oshin, who recently became VP/
GM of the Bonneville Bright AC (R&R 10/20).

Oshin noted, “Combine Karen’s enthusiasm, passion, and love for
our business with her great relationships and people skills, and our sales
department truly becomes the best in the business,” notes Oshin.

Prior to joining KBIG as an AE last year, Sanchez had been GSM for
KTWV/L.A. and its previous incamation, KMET. She also served as Sr.
AE at KFWB/L.A. and AE at KHJ/L.A. and KNBR/San Francisco.

Lamme Now GSM At KMEN & KGGI/Riverside

hancellor Broadcasting’'s KMEN-AM & KGGI-FM/Riverside has
tapped 20-year radio veteran Dennis Lamme as GSM. He most
recently was Sales Manager at KEYV-FM & KFMS-FM/Las Vegas.
“Dennis is an extraordinary talent,” KMEN & KGG! VP/GM Bob Bern-
stein commented. “We are fortunate to have access to his creativity,
leadership, and drive.”
Lamme also has served as VP/GM at WKBF-AM & WPXR-FM/Quad
Cities, IL-IA as well as KDHT/Denver.

Epic/Nashville Ups Dalton To Sr. Director

pic/Nashville Director/National Promotion Rob

Dalton has been elevated to Sr. Director/Pro-
motion & Artist Development, reporting to Epic Sr. #
VP/National Country Promotion Jack Lameier.

“Rob has proven himself to be one of the most tal-
ented and driven individuals in Country promotion to-
day,” commented Sony Music/Nashville Exec. VP/
GM Allen Butler. “He has played a vital role in the
recent chart successes of Epic/Nashville artists and
has worked closely on a daily basis with key.program-
mers at Country radio.”

Dalton began his career in 1988 as Coordinator/
Promotion for CBS Records/Nashville (now Sony
Music). He was later named CBS's Manager/Mid-Central Regional Coun-
try Promotion.

Dalton

wyww-armerteantradiohistorvconT

Salgo Named VP/GM For KCTC & KYMX

Jeff Salgo has been tapped as VP/GM of KCTC-AM |
& KYMX-FM/Sacramento. He succeeds Mike Knox, [}
who exits the Henry Broadcasting Nostalgia/Soft AC §
combo. Salgo will retain his duties as VP/Programming §
for the group’s 16 stations.

“I’11 be able to do two jobs at once because our com-
pany has very good PDs who can think on their feet,”
Salgo told R&R. “We’re very dedicated to AC and feel
‘Mix 96’ is in the right format at the right time and in
the right market.

“Our company is very marketing-driven and radio-fo-
cused. [Former owner] Tribune is very big, but radio
isn’tits primary thing. This will be Henry Broadcasting’s flagship station. A
year from now, KYMX will be our top-biller, so it will really get the support
it [deserves].”

Before joining Henry Broadcasting six years ago, Salgo spent two years
as the company’s consultant. He was formerly GM of KUFO/Portland,
KHTX/Riverside, and KDON/Monterey. He also programmed KMGG/
Los Angeles.

Salgo

L H B ) rba

The “‘Christian Research Report” AC Radio Seminar, the first condlave to focus
exclusively onAC Christian radio, was held inAtianta recently. Speakers included
(-r) CRR" Publisher/AC Christian consultant Brad Burkhart, President of Strate-
gic Radio ResearctvAccuRatings Kurt Hanson, Burkhart/Douglas & Associates
founder Kent Burkhart, McVay Media President/CEO Mike McVay, author Dan
ODay, Jefferson Pilot Communications VP/Radio Operations & Programming
Don Benson, and Burkhart/Douglas President/COO Dwight Douglas.
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Mark Kassof & Co. delivers
the most powerful, advanced
research in radio

TO GIVE YOUR STATION A COMPETITIVE EDGE.

You know all the standard questions... Which station plays
the most music? Which one plays the best music? Which
station is your favorite? Every research company uses
questions like these. We do, too.

PAST

But at Mark Kassof & Co.,
that’s only the beginning...

i WBBB +

l WEEE +

MARK KASSOF & CO. Waka s
GOES BEYOND THE | T
BASICS... TARGET SEGMENT @)
We specialize in the application
of powerful, advanced MULTI-
VARIATE ANALYSIS tools to L

LIVEL
WFFF +

WCCC +

|

TODAY

i

real-world radio situations like “Multi-Dimensional
yours. Multi-Variate Analysis Scalin_g_ is a power ﬁll
looks at the pattern of listeners’ positioning tool
responses to many questions — not any one or two — to
provide a clearer picture of your station, competitors,
listeners. The result? Focused, actionable strategies that

WIN in today’s competitive, fragmented radio markets.

POWERFUL RESEARCH + PERSONAL SERVICE
= SUCCESS STRATEGIES

Statistics alone (no matter how advanced) never helped
any station. Success requires the application of research
into easy-to-understand, actionable
strategies. Mark Kassof is uniquely
qualified to apply powerful Multi-
Variate Analysis tools to radio.

He has solid research credentials —
an M.B.A. in Marketing and years of
experience applying it. And he has

E more — over ten years at stations as a
programmer, researcher and air talent.
Radio isn’t an “academic exercise” to
him...he’s been there.

Mark Kassof’s research and radio expertise means we give
your station much more than statistics...

-~
ROCKERS

v/ It means we deliver our
findings and analysis in
a clear, graphic, easy-
to-understand way.

____ CLASSIC CORE

o .

DJ- F
LOVIN' [
UIVELIES I-'

INFO-MANIACS

J
5 POP
HIPSTERS

v/ It means we work
with you to turn
research into a
decisive “plan of action”
customized to your
station and focused on
your market situation.

HOT COUNTRY
JUNKIES

UNINVOLVEDS

“Cluster Analysis
pinpoints meaningiul
targets for your station”

v/ It means we are “on your team” exclusively in your
market for a full year...to answer questions and
provide additional input based on the research.

Most importantly, this combination of powerful research
and personal service

WORKS for our clients’ { 3
o A
success! In fact, Mark * o
. . 3
Kassof & Co. has applied | w, % ] !
advanced research and | % \ |/ Y e
\ F. 5,@0
has helped develop S, L
winning strategies for EASYGOING +———ope i
g a g ) - — __.-",'?x.nag"rsssusnr
some of the biggest e PR T 2,
successes in North S BN Ny
. . Qg?‘ 045 | %0 /:"4«/
American radio. o S 4
S g %
.. i %
Get the competitive edge | 3

of Mark Kassof & Co.’s

powerful, advanced “Multiple Discriminant

, Mapping determines your
research. Call us at: station’s optimum
313-662-5700 Stationality”

SUCCESS STRATEGIES FOR RADIO e

waand amaricantadiahistars. com
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NEWSBREAKERS.

Matthews Appointed
WDJX/Louisville PD

[ Exits WVOR Post

C.C. Mat- y
thews has been
appointed PD at
Regent CHR
WDJX/Louis-
ville. He most
recently held a
similar post at
WYOR/Roch-
ester, NY.

“We are excited
about C.C. joining ‘
our teamin Louisville,” said VP/GM ‘

|

Matthews

Jim Beard. “[His] experience and
successful track record will help take |
our stations to a new and higher lev-
el and help Regent move toward its
goal of becoming a dominant radio
company in Louisville.”

Prior to "VOR, Matthews held
programming positions at
WWNK/Cincinnati, KWK/St.
Louis, WGCL/Cleveland, and
WZPL/Indianapolis. He also has
worked at Louisville’s WQMF
and WKJJ (whose call letters have
since flipped to WDJX).

Ingram Named WPXY, WVOR/Rochester OM

PXY-FM/Rochester, NY PD Clarke Ingram '_""4"|
has been appointed to the newly created OM e % I
post for the Lincoln Group CHR and its AC sister, T
WVOR-FM. Meanwhile, WWORAsst. PD/MD Dave Le- | 1P
Frois succeeds 'VOR PD C.C. Matthews, who exits | ﬁ“% i

to program CHR WDJX/Louisville (see story at left).
“Clarke has proven himself to be very strong in pro-
gramming, music, and handling on-air personalities,” VP/ |

GM Jack Palvino told R&R. “In a broader spectrum,
he’s also talented in station administration and has been
quite successful everywhere he’s worked. We felt this
= SR

was a natural next step for him.”

Ingram’s past programming credits include WBZZ/
Pittsburgh and KRQQ/Tucson.

“Dave’s another growth story,” Palvino continued. “He’s a Rochester
native and has been with us for about nine years in a variety of capaci-
ties. In addition to handling music — which he does quite well — he also
understands [the bigger picture].”

Ingram

Hawkins Adds Birmingham Duties

WJOX-AM & WZRR-FM/Birmingham VP/GM Davis Hawkins has
added similar duties at Dick Broadcasting co-owned WAPI-AM &
WMXQ-FM, succeeding Bernie Barker.

“We're very excited to finally bring all four of Dick Broadcasting’s prop-
erties under one roof on May 1, 1996,” Hawkins told R&R. “This is some-
thing we’ve been working on for about a year and a half, and it will help
create a synergy and chemistry with all of the radio stations. There will be
no [personnel] changes.”

Hawkins joined WJOX & WZRR in 1982 and has been VP/GM since
1993. Prior to that, he was a WAPI-AM & FM AE.

MUSIC DATEBOOK

MONDAY, DECEMBER 4 J§

1956/Johnny Cash, Jerry Lee Lewis,
Carl Perkins and Elvis Presley
— later billed as the “Million
Doilar Quartet” — jam togeth-
er in the Sun recording studio.
Cash leaves before tape starts
rolling, however.

1980A.ed Zeppelin breaks up when
surviving members decide their
late drummer John Bonham is
irreplaceable.

1987Madonna files for divorce from
Sean Penn. She changes her
mind, but files again in January.

1993/ rank Zappa, 52, dies of pan-
creatic cancer.

Born: Chris Hillman (Byrds) 1944, the
late Dennis Wilson (Beach Boys)
1944, Southside Johnny 1948

TUESDAY, DECEMBER 5

1968/Graham Nash quits the Hollies. |
He announces the formation of
Crosby, Stills & Nash three
days later.

1994/The Beatles “Live At The BBC”
debuts atop the British album
chart after only four days on sale.
Also ... Gloria Estefan and
husband Emilie become par-
ents to daughter Emily Marie.

Born: Little Richard 1935, Jimmy |
Messina 1947

WEDNESDAY, DECEMBER 6

1877/Thomas Edison records “Mary
Had A Little Lamb,” but decides
not-to tour. |

1969/During a Rolling Stones concert
at Altamont Speedway, four peo-
ple die, including one stabbed by ‘
a Hell's Angel who'd been hired
to provide security. The murder |
is filmed as part of the “Gimme
Shelter” movie, which premieres '
exactly one year later.

1985/Producer Terry Lewis marries
singer Gwen Taylor.

1988MRoy Drbison, 52, dies of cardi-
ac arrest.

1993/The Eagles reunite for the first
time in 13 years to appear in
Travis Tritt's “Take It Easy”
video.

Born: Peter Buck (R.E.M.) 1956

THURSDAY, DECEMBER 7

1964/Beach Boys leader Brian Wil-
son suffers a nervous break-
down on a flight from L.A. to
Houston, which leads him to
stop touring with the group.

1990/Stevie Nicks and Christine
McVie play their last show (ex-
cluding presidential inaugura- ’
tions) as members of Fleet-
wood Mac. ]

Born: The late Harry Chapin 1942, |
Tom Waits 1949, Brian Futter
(Catherine Wheel) 1963, J.
Mascis (Dinosaur Jr.) 1965

FRIDAY, DECEMBER 8

1961/The Beach Boys release their
first single, “Surfin".”

1991/ ollowing a long legal battle,
Bob Marley’s $11.5 million es-
tate is awarded to his wife Rita
and her children. Ziggy Mar-
ley’s daughter is born on this
day, and he names her Justice
in honor of the verdict.

1992/Bassist Bill Wyman announces
he’s leaving the Rolling Stones.

Born: Joan Armatrading 1950, Don-
ny Dsmond 1957

SUNDAY, DECEMBER 10

Otis Redding — dreams to remem-
ber.

1967/0tis Redding and four members
of the Bar-Kays are killed in a

) plane crash.
1980/John'Len'non is shot and killed 1976/The Bee Gees release “Stayin’
outside his New York apartment. Alive.”

Born: Jerry Butler 1939, the late Jim
Morrison 1943, Gregg Allman
1947, Warren Cuccurulio (Du-

1984/Band-Aid release the “Do They
Know It's Christmas” famine

elief single.
ran Duran) 1956, Phil Collen rellefsing
(Def Leppard) 1957, Sinead 1991/Pioneering rock 'n' roll DJ Alan
D'Connor 1966 : Freed is posthumously award-

‘ ed a star on the Hollywood
Walk of Fame.

| 1994/Saugerties, NY sues Woodstock
Ventures, claiming local mer-
chants were cheated out of
Woodstock 94 gate receipts.
Town ctaims lax security al-
lowed thousands of gate crash-
ers in for free.

— Paul Colbert

SATURDAY, DECEMBER 9

1972/The Who perform “Tommy” live
for the first time in London. |
Guest performers include Rod
Stewart, Steve Winwood, and
Peter Sellers.

Also ... Elton John releases
“Crocodile Rock.”

spectively.

Trio Upped To VPs At Two Katz Companies

he Katz Radio Group has announced three promotions: Tucker
Flood has been elevated to VP/Stations, Eastern Division for
Christal Radio; Tom O’Brien and Rich Farquhar have been upped
to VP/Stations for Eastman Radio's Detroit and Atlanta offices, re-

Fiood first joined Christal in 1982 as AE/New York. For seven years, he
held NSM posts at KMJI & KRZN/Denver and WEBE & WICC/Bridge-
port, CT, returning to KRG in 1990 as a Katz Radio/NY AE. He segued
back to Christal in 1993 as Sales Manager/NY.

O'Brien, who'll continue as Manager of Eastman's Detroit branch, pre-
viously had served as VP/Central Region and VP/Midwest Division.

Farquhar joined Eastman in 1986 as AE/New York, then was promot-
ed to VP/Manager of the firm’'s Houston bureau. In 1991, he became
Eastman/Atlanta’s VP/Southern Region, his most recent post.

Lindahl

Continued from Page 1

(11/22) and will switch to a perma-
nent format sometime around the
first of the year.

Lindahl’s varied background
sheds a hazy light on the station’s
much-speculated formatic future. He
joined Country KUPL in December
1993, and later flipped its FM
duopoly sister to NAC KKJZ. Prior
to that, he spent seven years as a GM
at former Cox stations — four at
Country WSOC-AM & FM/Char-
lotte and three at AC KLRX/Dal-
las. Before becoming WSOC’s GM
in 1986, he programmed Country
outlets WSM-AM & FM/Nashville

and WDGY/Minneapolis.

‘A Great Manager’

Declining to name WLS-FM’s
new format, Schrutt told R&R, “I
don’t care what the format is, the first
thing you must have in building a
station is a great manager — and
that’s what we’ve done in hiring
Gregg. It all starts with management;
you take care of the format later. I've
known Gregg for a long time and
have been a great admirer.”

Lindah! added, “This really is a
dream come true. What a thrill to be
working with one of broadcasting’s
premiere companies and radio sta-
tions and for a guy who's a real
kick.”

Nationwide
Continued from Page 3
Woods rejoins g
NCI from
WHTZ, where §
he’s worked since
January. Prior to §
that, he was GM
at WFOX/Atlan-
& and Group
Manager for NCI
stations in the
West. He’s also
served as GM at
KHMX/Hous-
ton and KKRQ & KNST/Tucson
and KISW/Seattle’s NSM. He

Hoyt

founded the Arizona Sports Net-
work in 1983 and was an AE with
Western Cities Broadcasting’s
Tucson properties.

Robbins’s 20-year radio career
includes stints as PD at KHTR/St.
Louis, Asst. PD at WBBM-FM/
Chicago, and PD at WXGT/Co-
lumbus. Robbins was also an air
personality at KRUX/Phoenix,
KELP/EIl Paso, and WQIO/Can-
ton, OH.

In other news, NCI VP/Treasurer
Willard Hoyt has been upped to Sr.
VP-Treasurer/Administration. Pro-
moted to VP in 1975, Hoyt joined
Nationwide in 1973 as Treasurer.

special hosted by Ed McMahon (r).

Publishers Clearing Mouse — ABC Radio Networks will present “Mickey
and Minnie's Merry Christmas from Walt Disney World," a three-hour holiday

wywwamericanradiohistorvcom
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This Christmas CaP1TOL RECORDS wishes you a holiday filled with the brightest of stars

Paur McCARTNEY RicHARD MARX PecGy LEE
“"WonperrFuL CHRISTMASTIME" "You'LL I'NEVER BE ALonE” “Santa CLAuUS
is Comin’ To Town”
JouN LENNON & YOkO ONO Jon SEcaDA
Harpy Xmas (WAR is OVER) O HoLy ITiGHT Eiik Errrcenad s
DiaNa Ross THE BeacH Boys “Ihae sy Mo, 4
“SiLenT [TiGHT” "LitTLE SAinT I'lick”
NaTt Kinc CoLE
WiLLiE NELSON FRANK SINATRA “ADESTE FIDELES
"PRETTY PAPER” “I’tL BE HomE For CHRiSTmAS” (O, ComE ALL YE FAiTHFUL)”

An album of wonderful Christmas favorites and never-before-available standards
‘ from Richard Marx, Jon Secada and Diana Ross
At 015 oprt s 1 SUuPERSTARS OF CHRISTMAS 1995

Wwaanar anaricanradiobhicton, oo
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NEWSBREAKERS.

® JOHN GUT-
BROD has been
appointed VP/
GM of Triathlon
Broadcasting's
Wichita outlets:
KFH-AM,
KQAM-AM &
KRBB-FM &
KXLK-FM. He
will also oversee
the company’s
joint sales agree-
ment with cross-
town KEYN-FM. In other news, PEG-
GY LAW has been named Regional
Sales Manager.

Gutbrod

© JOEL OXLEY steps up from NSM to
LSM at all-News outlet WTOP/Washing-
ton. Concurrently, LEO DONOHOE
has been promoted from AE to
NSM.

© JOHN MATTHEWS has been named
News Director at Capital Cities/ABC out-
let WMAL/Washington, He most recent-
ly was the station's Managing Editor.

Records

e PHIL BLUME
has been named
Sr.  Director/
Sales & Market-
ing at Arista
| Records. He pre-
| viously was VP/

Sales & Distribu-
tion for Alliance
Entertainment
Group.

e LINDA AD-
AMS joins EMI
Records as Sr.
Director/Market-
ing. She most re-
cently was As-
soc. Director at
Columbia
Records.

Adams

CHRONICLE

MARRIAGES

WFLY/Albany PD Mike Mor-
gan to Cayte Lowden, November
14,

BirtHs

KJOT/Boise, ID PD/MD Bry-
an Michaels, wife Theresa, son
Nicholas, November 13.

WQCB-FM/Brewer, ME PD
Bob Potts, wife Melissa, daughter
Emily Barbara Ann, Novermnber 9.

WZPT/Pittsburgh APD Jay
Slivers, wife Carla, son Zachary,
November 6.

BMI Nashville Director/Writ-
er & Publisher Relations Clay
Bradley, wife Sara, son John
Owen, October 20.

CONDOLENCES

Beat Famﬁ drummer/sing-
er Country Dick Montana,
40, November 8.

Tews Waxler

e KATE TEWS
steps up from Di-
rector to Sr. Di-
rector/Advertising
& Merchandising
at Virgin Records.
In other fabet
news TODD
WAXLER and
B.J. LOBER-
MANN have
been named Di-
rectors of Busi-
ness Affairs and National Sales, re-
spectively.

Lobermann

e JOHN MAYS
has joined Spar-
row Communica-
tions Group as
VP/A&R. He ex-
its a similar post
at Word Records
in Nashvitle.

Mays

| TERNAK has

® JULIO SAENZ has peen appoinieq
President/Latin North American Oper- |

ations for Wamer Music Latin Ameri- |
ca. He will retain his duties as Manag-
ing Director/Warner Music Mexico.

¢ PETER PAS-

been promoted
from Internation-
al Director to Sr.
Director of Rhino
Records’ intema-
tional Division.

Pasternak

®* HOLLYWOOD RECORDS has
signed an exclusive U.S. distribution
deal with Britain’s Acid Jazz label.
The four debut releases from the
new pact are albums from the Brand
New Heavies, Mother Earth, Cordu-
roy, and Vibraphonic; (818) 560-
6197.

~ National Radio

e ABC RADIO NETWORKS witl broad-
cast “The Best of Hugh Downs '95," a l
special Thanksgiving edition of the |
weekly program “Perspective;” (214)
448-3342.

s WESTWOOD ONE RADIO NET-
WORKS’ Mutual News and NBC Ra-
dio Network are offering the following
year-end specials in December; (212)
641-2052: |
* “NBC Year In Review” hosted by
Dirk Van
® “NBC Extra: The Year In Review”
® “Mutual Year In Review: The Big
Stories” hosted by Dick Rosse

® “Mutual Year In Review: People,
Sports, and Entertainment” hosted
by Sam Litzinger

® “Mutual News Year End Reports”

® RICH RENIK will host Ultima Ra-
dio Network's internationally syndi-
cated series, “Country Flashback”;
(708) 758-2500.

Industry

e ARNOLD
BOATNER has
joined the Ar-
bitron Compa-
ny’s Atlanta of-
fice as an AE.
He exits a Direc-
tor/Sales & Mar-
keting, West Re-
gion post at
Broadcast Mu-
sic Inc.

Boatner

* MIMI JAMES joins VH1 as Director/
Talent & Creative Development. She
most recently was Talent Coordinator for
the “Late Show With David Letterman.”

PROS ON

THE LOOSE

Chuck Geiger — PD KISF/
Kansas City (816) 224-9122

Scott Gentle — Evenings
WFYV-FM/Jacksonville (904)
246-6885'e-mail:75131.1005@
compuserve.com

Jack Holiday — Evenings
WMJI/Cleveland, late-nights
WPHR/Cleveland (406) 892-
2037

Stosh — Afternoons WZZO/
Allentown (610) 264-8308

Alan Zarek — News Direc-
tor WCHS-AM/Charleston, WV
(304) 343-1915

¢ TIM SEATON, JUDY SORENSON,
and DONNA WEST join AE! Music Net-
work Inc. as Director/National Music
Sales, Corporate Controller, and Direc-
tor/Human Resources, respectively.

Speakers and topics include:

Grad School Schedule

an O’'Day has announced the guest-speaker lineup for his PD Grad
Schoot running February 3 & 4, which will take place in Dallas.

® Dick Orkin/How To Make Every Feature Your Own”

» Lew Dickey/Branding Your Radio Station”

© Harold Taylor/*How To Delegate Effectively”

¢ Larry Rosin/Attacking Radio’s Sacred Cows”

® Dan O'Day/“Creating Commercials & Promos That Get Results”

Changes

AC: Hot AC KVRY/Phoenix Pro-
duction Director Jason Garrett adds
evening duties ... Country KUBL/Salt
Lake City Promotion Director Julie
Brown is named to a similar assign-
ment at co-owned Hot AC KBEE ...
Diane Tracy exits Hot AC WWSN/
Charlotte ... Mike Beach joins Hot
AC WMYI/Greenville, SC for after-
noon drive ... WYAV/Myrtle Beach,
SC’s Tank Sherman invades morn-
ings at WDLX/Greenville, NC, with
PD Gary Jackson seguing to after-
noons ... KVLY/McAllen (http://
www.kvly.com) claims to be South
Texas’s first station to place a Web
site on the Internet ... Ron Anthony
takes MD/afternoon drive duties at
WLRQ/Melbourne ... WIDX/Jack-
son, MS’s revised on-air lineup: Andy
Thornhill & GM/PD/MD Wayne
Scott (mornings), Guy Austin (mid-
days), Chris Bailey (afternoons),Jan
Michaels (evenings), and Harold
Cannon (overnights) ... Parttimer
Kenn Johnson replaces Willie Dick-
son in afternoons at KEZA/Fay-
etteville, AR ... New address for
WMXYV: 1120 Avenue of the Ameri-
cas, 18th Floor, New York, NY
10036-6700. Reach PD Steve Weed
and his staff at (212) 704-1051 ... A
few hundred miles west, PD Gary
Havens and WTPI move to 9245
North Meridian, #300, Indianapolis,
IN 46260 ... WKTI/Milwaukee, WI
welcomes Kathleen Jennings and
Michele Schuch as marketing con-

sultants.

Adult Alternative: KUMT has
moved to new state-of-the art facili-
ties: 4001 S. 700 East #800, Salt
Lake City, UT 84107, phone (801)
262-9797; fax (801) 262-9772.

Alternative: Former KLCQ &
KUSF/SF air personality Peter
Choyce returns to Boston for nights
atWFNX ... Ross Man gets the cov-
eted night slot at XTRA-FM/San Di-
ego after a monthlong trial run ...
KRRK/Omaha afternooner Nikki
Boulay adds MD duties and relin-
quishes Promo Director chores (mu- |
sic call hours: Thursdays, 10am-
1pm); nighttimer Kevin Callahan
becomes Promo/Creative Services
Director ... KFRR/Fresno announc-
es lineup changes: Former WTKS/
Orlando Production Dir. Rob Fra-
zier and KMPH/Fresno morning
news anchor Jennifer Newman
team for mornings. They replace
Bob & Tom, who move to crosstown
Classic Rock sister KJFX. Cross-
town KSKS middayer Jason Allen
takes the same shift at KFRR, replac-
ing Phil Marks, who becomes Pro-
duction Director of KYNO-AM,
KFRR-FM & KJFX-FM. Dave
Craig is elevated from late-nights to
afternoons, relieving PD Don
O’Neal. O’ Neal adds programming
duties for all three stations and now
consuits KDJK/Modesto ... KMYZ/
Tulsa hires Jonathan Lund from
crosstown KHTT for parttime/swing
... WKQM/Ft. Wayne officially flips
call letters to WEJE ... KNRQ/Eu-
gene, OR launches “Home Grown,”
a one-hour regional/indie show (Sun-

WWW-. americantadiohistorv-eem

days, 10-11pm) ... WOWW/Pensa-
cola, FL announces Web site: http:/
/wwwcheney.net/new rock.

CHR: Chris Knight resigns as
WVAQ/Morgantown, WV APD/
MD but stays on as the night jock.

Country: WWQM/Madison, WI
night jock Tammy Lee Baker
moves to mornings with J.D. Bar-
ber ... KAGG/Bryan-College Sta-
tion, TX interim night jock Mark
Henley has officially been named
MD/evenings ... Sammy Stripes is
the new APD/evening talent at
KTCO-FM/Duluth, MN.

Rock: Mike Grayeb has been
named Director/Marketing & Pro-
motions at WRCN/Long Island ...
New additions on-air at WIST/Ft.
Myers: Just Kevin (6-10am), Kurt
Windandrain and Shark (3-7pm),
Sammy (7-midnight), and Gunner
(midnight-6am).

UC: Former WAMO/Pittsburgh
middayer Jasmine James joins
WQOK/Raleigh for the same shift.
She replaces Jerry Jam, who
moves up to mornings with Jam-
min’ Jay Michaels to form “The
Jam Brothers” ... KVSP/Oklahoma
City weekender Maurice Prince
adds MD stripes and Terry “Big
Daddy” Monday tags APD duties
to his 6-10pm shift ... WACR/Tu-
pelo, MS programming assistant
Janice Richmond has been pro-
moted to AE. She replaces Angela

Griffin, who exits; Tina Rogers
nabs Richmond’s assistant gig ...
WBLX/Mobile ups parttimer Terri
McAlpine to News Director. She
replaces Nona Simmons, who de-
parts the station to pursue a televi-
sion career. PD J.B. Louis is re-
questing T&Rs for future openings.

Records: EMI welcomes former
Giant publicity exec Leslie Crock-
ett as Dir/National Publicity ...
Julie Zeitlin exits her National Pro-
motion post at Quality Records to
to start her own label, Spark ... Su-
zanne Steers has been named Man-
ager/International Marketing at
Tommy Boy Music. Also at Tom-
my Boy, Jason Rand becomes
Asst. Art Director ... Arista/Nash-
ville receptionist Kim Wiggins is
now the Exec. Asst. to label Presi-
dent Tim DuBois ... RCA/Nash-
ville Coor./Creative Services Reese
Faw becomes administrator in the
A&R Department. She is replaced
by Julie Blair.

Industry: Paulette McCubbin,
formerly of Lee Arnold Marketing,
launches her own independepent
promotion firm — Big Emotion Pro-
motion at 1109 N. Cass St. #405,
Milwaukee, WI 53202; (414) 226-
0328; fax (414) 224-8021 ...
Michele Schweitzer becomes a
managing partner at Kathryn Schen-
ker Associates ... Peter Larsen is
named AE for McGavren Guild Ra-
dio/Boston ... Rick Osmanski is
named RTNDA Director/Conven-
tions & Meetings.
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Puzzied By Your
Latest Ratings?

Research Director, Inc. has the solution.

Quarterly Sales Research PD PROFILE® l/
The most complete ratings analysis tool
Good book or bad book, we’ll turn available today!

inags i 1
your ratings into a revenue producer! e Quickly Learn Risks and Opportunities

through our Executive Summary

¢ Track Station Performance over Five Surveys
(raw and weighted diary data)

e Compare Station to Format Norms
¢ Core Audience and Preference Profile
* Complete Analysis of Competitive Threat

e Sales One Sheets

¢ The Buyer’s Guide

e Media Kits

e Video Sales Training

¢ Custom Sales Presentations

Diary Review

Raw diary
data answers your questions!

/\J ¢ Slogan and Brand Identification
¢ Diarykeeper Comments
* Audit Arbitron Diary Editing

¢ Diarykeeper
Confusion

Rhody Bosley, Julie H=ath
and Marc Greenspan,
Owners/Partners in
Research Director, Inc.

PResearch Director, Inc.

Call Rhody Bosley ¢ (410) 377-5859

waana, amaoricanradighictary com
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Howard Stern Covers ‘New York’!

ulticity morning manster/

New York cover starHoward
Stern tells the ’zine: “Life isn’t a
radio show. Radio is intense.
You've got a microphone in front of
you, you've got to sit there, and
you've got to rap. When you're
writing a book, you're not just tell-
ing any story. You're being selec-
tive. It's the same thing on the ra-
dio. But everything | say on the
radio is absolutely for real. | think
I'm most myself when I'm on the
radio.”

Stern also says, “If you want real
cynicism, look at that fat-ass Rush
Limbaugh ... V'd respect Rush if
once in a while he found something
wrong with a Republican ... That's
why his show is worthless. He is
good at shilling for Pizza Hut, and
sitting there and biting into that dou-
ble-edged cheese so he can get
fatter, that big, fat, pumpkin-head-
ed jerk. He's good for selling beer
steins and tape recorders to his au-
dience. That's what he is. He's gar-
bage. And that is the hypocrisy |
have trouble with.”

Elsewhere in the eight-page
story, Stern muses, "l try to ana-
lyze why I'm so damn vicious,
and | realize it's because radio
is the only thing I'm good at.”

Whitney Watch

While the National Enquirer re-
ports Whitney Houston had to get
20 stitches inside her lip after she
slipped while exiting the pool at her
Miami condo, the Globe claims
Houston and “Bodyguard” costar
Kevin Costner spent a secret
weekend holed up in a romantic
California hotel suite.

The Star, meanwhile, says
Houston and hubby Bobby
Brown spent 12 long hours hash-
ing out their problems behind
closed doors at an Atlanta hote!.

No wonder that Houston tells
People, “The friends | have are all |
want. | don’'t want any new friends.”

Houston also explains why she
refused the song “Why Does it Hurt
So Bad” when Kenny “Babyface”
Edmonds first offered it to her two
years ago: “| wasn't really in the
mood for singing about why it hurts
so bad,” noting that now she’s
ready to sing “not only the joys of
things, but the pains of things, also”
(Entertainment Weekly).

Meanwhile, cover star Houston
tells Vibe, “The independence of
black women is very difficult for
black men.”

Gums 'N’ Poses

The Starreports Guns N’ Roses
guitarist Slash was reprimanded
for smoking in a Sherman Oaks
movie theatre, then an usher was
forced to rouse the riffslinger from
a snoring stupor. And if you're won-
dering why there’s no new GNR
album, the Starclaims it's because
Axl Rose consults three psychics
and compares their findings before
doing ... nothing.

Love Is Strange

The two-year marriage be-
tween country star Tracy
Lawrence and the woman he met
in an auto-
graph line is
headed for di-
vorce court
(Star, People).

Long years
"1 ago, actress
Courteney
Cox was ro-
| manticaliy in-
volved with FBI
booking agen-
cy head lan
Copeland (People).

Now that they're no longer a cou-
ple, Nicolette Sheridan was spot-
ted at a used CD store trading in
her entire Michael Bolton collec-
tion — for discs by Michael Jack-
son, R.E.M., and Sheryl Crow
(Globe).

Selena’s killer tells the Globe the
singer’s ghost has been talking to her.

Country Life

“It occurred to me that the
themes of country music are con-
sistent with the talk show themes
— broken relationships, divorce,
cheatin’, who slept with whose dog.
Basically country is a talk show put
to music” — syndicated talk host
Jerry Springer, explaining why he
cut a country album (“Dr. Talk,” on
Fiddlefish Records) and plans to
open for Billy Ray Cyrus (People).

Idle Worship

“Woody Alien is the only celeb-
rity | was ever scared to meet. | was
in Paris shopping for a dress for my
mother and wearing this big Rasta
hat. | saw him in the store and stut-
tered something to him. He just
looks at me and says, ‘You're the
only person I've met whose hat is
bigger than mine” — Rolling Stone
cover star Lenny Kravitz, who
adds that his professional ambition
is “to be like John Lee Hooker: all
in my little suit, with my little gut
hanging out, playing music, strum-
ming my guitar.”

Funky Divas

Ex-Wilson Phillips diva Chyn-
na Phillips tells En Vogue gal-
tumed-solo artist Terry Ellis that
“singing was just a fluke.” Eliis sec-
onds that emotion, claiming, “| need
to take voice lessons” (People)

“ think she’s an untapped ac-
tress. Given the right material, I'd

lan Copeland

work with Madonna” — ex-hubby

Sean Penn on the possibility of re-
kindling the spark that made

“Shanghai Surprise” so great (En-

tertainment Weekly).
Battered Or Fried?

Entertainment Weekly reports
that Ozzy Osbourne did an online
session where he answered the
musical question “did you really eat
bat heads?” with “Yes, and they
tasted like McDonald'’s.”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

WEEKEND BOX OFFICE
NOVEMBER 17-19

1 GoldenEye $26.20
(MGM/UA)*

2 Ace Ventura: $19.51
When Nature Calls (WB)

3 The American $10.01
President (Columbia)*

4 It Takes Two (WB)" $5.56

5 Get Shorty $4.33
(MGM/UA)

6 Copycat (WB) $3.00

7 Powder $2.41
(Buena Vista)

8 Home For The $1.96

Holidays (Paramount)
9 Seven (New Line) $1.64
10 Now And Then $1.51
(New Line)

All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include “Ca-
sino,” starring Robert De Niro
and Sharon Stone. The film's
MCA soundtrack —a two-CD set
— is a compilation of vintage
tunes. Disc one showcases 16
tracks, including the Stapie Sing-
ers’ “I'll Take You There,” the
Moody Blues’ “Nights in White
Satin,” Nilsson's “Without You,"
Roxy Music's “Love Is The
Drug,” Fleetwood Mac’s “Go
Your Own Way,”B.B. King's ‘The
Thriltis Gone,” Muddy Waters’s
“Hoochie Coochie Man,” Louis
Prima's “Angelina/Zooma, Zoo-
ma Medley,” and cuts by Les
Paul & Mary Ford, Clarence
“Frogman” Henry, Brenda Lee,
Mickey & Sylvia, Ramsey
Lewis, Hoagy Carmichael, Timi
Yuro, and Georges Delerue.

The second disc contains 15
songs, including Jeff Beck's “|
Ain't Superstitious” (vocals by
Rod Stewart), Otis Redding’s
“Fa-Fa-Fa-Fa-Fa (Sad Song),”
Devo's version of “(I Can’t Get
No) Satisfaction,” Dinah
Washington’s “What A Differ-
enceA Day Makes,” Lee Dors-
ey's “Working In A Coaimine,”
Cream’s “Those Were The
Days,” Tony Bennett's “Who
Can | Tum To (When Nobody
Needs Me),” Little Richard's
“Slippin’ And Slidin’,” and ma-
terial by the Velvetones, Eric
Burdon, Dean Martin, Les
McCann & Eddie Harris, Jim-
my Smith, Louis Prima, and
the Chicago Symphony Or-
chestra.

Trains & Toys

Also opening this week is
“Money Train,” starring Wesley
Snipes and Woody Harrelson.
The film's 550 Music/Epic
Soundtrax LP features Skee-
Lo's current single (“Top Of The
Stairs”) as well as “The Train {s
Coming” by Shaggy f/Ken
Boothe. Total's “Do You Know,”
Luther Vandross's “The Thrill
I'm in,” Trey Lorenz's “Still Not
Over You,” the Nevitle Broth-
ers’ “Hold On I'm Coming,” and
cuts by Terri & Monica, Men
Of Vizion, Assorted Phlavors
f/Patra, 112, 4.0, and Ubu com-
plete the album.

“Toy Story,” featuring voice-
overs by Tom Hanks and Tim
Allen, rounds out this week’s
openers. The fiim's Walt Dis-
ney soundtrack spotlights score
and cast recordings composed
by Randy Newman, who also
duets on “You've Got A Friend
In Me” with Lyle Lovett.

DI A

TOP TEN SHOWS
NOVEMBER 13-19

ER

Seinfeld

Friends

Caroline In The City
Single Guy

Beatles Anthology, Pt. 1
Home Improvement
NFL Monday Night Football
(Browns vs. Steelers)
NYPD Blue

60 Minutes

WNOIUDHRAN~-

-
o ©

Source: Nielsen Media Research

All show times are EST/PST unless other-
wise noted; subtract one hour for CST. Check
listings for showings in the Mcuntain time zone.
All listings subject to change.

coming NexT WEEK k

Tube Tops

“Fantasy: Mariah Carey At Mad-
ison Square Garden” — an hour-
long Fox special — spotlights se-
lections from the singer’s October
concert, a guest performance by
Boyz Il Men, and backstage foot-
age (Wednesday, 11/29, 9pm).

Friday, 11/24

* Reba McEntire’s 20-year re-
cording career is documented in
“Reba: Starting Over,” an hourlong
CBS special also featuring perfor-
mances with Linda Davis, Marti-
na McBride, and Trisha Year-
wood (10pm).

* Natalie Merchant, “The To-
night Show With Jay Leno.”

eL.L.Cool J, “Late Show With |

David Letterman.”

*“ABC In Concert” presents a
retrospective of Tom Petty’s career
(check local listings).

Saturday, 11/25

* Mary-Louise Parker portrays
Phyllis McGuire — one-third of
'50s recording act the McQGuire
Sisters — when HBO premieres
the movie “Sugartime” (8pm).

Monday, 11/27

® RuPaul appears on “The 1995
Clio Awards” (Fox, 9pm).

® Bruce Springsteen, “Jay
Leno.”

® Tim McGraw, “David Letter-
man.”

® Queen Latifah is interviewed
and 7 Mary 3 perform on “Late
Night with Conan O'Brien.”

Tuesday, 11/28

® Anthrax members John
Bush, Scott lan, and Frank Bello
guest-star as themselves onNBC's
“NewsRadio” (8:30pm).

® PBS premieres the hourlong
“Bonnie Raitt: Road Tested,An ‘In
The Spotlight’ Special,” which fea-
tures guest performances by Bry-
an Adams, Charles Brown, Ruth
Brown, Jackson Browne, Bruce
Hornsby, and the Fabulous Thun-
derbirds’ Kim Wilson (check lo-
cal listings).

® Clint Black, “Jay Leno.”

® Jewel, “Conan O'Brien.”

Wednesday, 11/29

® Tracy Chapman, “David Let-
terman.”

Thursday, 11/30

® TLC guest-star on Fox’s “Liv-
ing Single” (8pm).

® George Clinton & The P-
Funk All-Stars perform on “New
York Undercover” (Fox, 9pm).

® Howard Stern, “Jay Leno.”

® Danny Bonaduce is inter-
viewed and Sponge perform on
“Conan O'Brien.”

NEW THIS WEEK

® STREET FIGHTER (MCA/
Universal)

Starring Jean-Claude Van
Damme and Raul Julia, this
feature film spawned a Priori-
ty soundtrack with Deion
Sanders & Hammer’s “Straight
To My Feet,” along with tunes
by Public Enemy, ice Cube,
L.L. Cool J, and more.

® MIRACLE ON 34th STREET
(Fox)

A remake of the 1947 origi-
nal, this feature film starring Ri-
chard Attenborough and Eliz-
abeth Perkins sports a Fox
soundtrack with traditional
Christmas tunes performed by
Natatie Cole, Sarah
McLachlan, Kenny G, Ray
Charles, and others.
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Get Away
With
Murder!

Competitive reality for radio in the 90's means higher reliance on promotions than at any other time in its
history. What it also means is a tireless tug of war between advertisers, stations, and listeners. While quality
station promotions remain critical to the successful marketing of a station, value-added promotions have become
critical to station buys. Reconciling these two views is the complex role of today's Promotion Director and the
need for which Promotional Warfare was created.

Promotional Warfare is the most complete book on promotions on the market today, containing more than
1,000 pages of promotional ideas from the top stations across the country.

Promotional Warfare is indexed as follows: Billboard, Bumper Sticker, Charity, Contest, 42 Holiday categories,
Marketing, Merchandising, Miscellaneous, 65 Sales categories, Station Vehicles, Stunts, and many more.

Each individual promotion contains detailed information on set-up, time and cost requirements, sponsorship
opportunities, and benefits for both the station and the community.

Some stations already using Promotional Warfare include: WVEE-Atlanta, Star 94-Atlanta, WVAZ-Chicago,
WGCI-Chicago, B96-Chicago, KS 104-Denver, KZPS-Dallas, K104-Dallas, The Edge-Dallas, The Eagle-Dallas, WDJB-
Ft Wayne, KRBE-Houston, KIIS-LA, The Beat-LA, WCBS-NY, WYNY-NY, WZAK-Cleveland, Jammin 92-Cleveland,
WMMS-Cleveland, WABQ-Cleveland, KSAN-San Francisco, KMEL-San Francisco, WILD 107-San Francisco, KIIM-
Tucson, WAVW-Vero Beach, WKQS-Vero Beach, 99X-Ft. Myers, Rock 106-Ft. Myers, Top Club Promotions-Greece,
WROQ-Greenville, KLTQ-Springfield, WMBD TV-Peoria, WRQK-Canton, Big Dog Radio-Farmington, WCOL-
Columbus, Barbados Rediffusion Svc.-Barbados, 4SS-Australia, KBLQ-Logan, KWNZ-Reno, BWRT-Phillipines, RCT
FM-Indonesia, Cox Broadcasting-Atlanta, WXRB-Pittsburgh, KRAK-Sacramento, WJJB-Cumberland, ZFZZ-Grand
Cayman, Radio Taipai-Taiwan, KPRS-Kansas City, Mix 99,9-Toronto, KPSN-Phoenix, KKRD-Wichita, JACOR-
Cincinnatti, Austero-Australia, RS 2-Berlin, KFBI-Las Vegas, WKSI-Greensboro, Triple M-Australia, KSTO FM-Guam,
KBSG-Seattle, WZNT-Puerto Rico, Gentsevaart-Netherlands, Radio Nova-Sweden, KLIN-Lincoln, KSJO-San Jose,
RTL Radio Berlin-Berlin, La Sargentana-Spain, WKGR-Palm Beach, and many many more!

'I:) order Promotional Warfare for just $495 (less than 50¢ per promotion), Please fill - Check Enclosed
out the order form and enclose a check made payable to: Sun Broadcast Publishing. All

orders will be sent out via Federal Express. For more info call Nikki at 904/255-9300 Name

We moved! New mailing address:
Sun Broadcast Publishing Co., 444 Seabreeze Blvd, Suite 435, Daytona Beach, FL. 32118

Station

21 Copy for $495 22 Copies for $795 2 3 Copies for $995 RS
Please Charge My: 1 Visa 1 Mastercard Account# City State Zip__
Expires Signature Phone

______\wuny amaricanradiohistonscom.
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R&R OVERVIEW

BOOK BEAT

"MEDIA

Star Bios, Reference Guides & Holiday Gift Ideas

Whether you're looking to update your radio station’s refer-
ence library or simply searching for the perfect something for
those music fanatics on your holiday shopping list — why not

give the gift of music books?

A trio of hardcover biographies
published earlier this year are real
treasures. “You Send Me: The Life
And Times Of Sam Cooke” (Mor-
row, $23), written by Daniel WolfT
with S.R. Crain, Clifton White,
and G. David Tenenbaum, traces
the late singer’s career from teen-
age gospel star to crossover R&B/
pop success, examining his un-
timely death from every possible
angle.

“To Be Loved: The Music, The
Magic, The Memories Of Me-
town” (Warner Books, $22.95) is
founder Berry Gordy’s autobio-
graphical look back at his label’s
history-making accomplishments.

“Have Mercy! Confessions Of

The Original Rock N’ Roll Ani-

mal” (Warner Books, $21.95),
written by legendary air talent
Wolfman Jack with Byron
Laursen, provides some highly
amusing insights into the nether-
world of “border radio” as well as
the late entertainer’s career.

| The New |
ROLLING STONE

ROLL

[Cmnplulcl) Revised and UpJutcd }

Stern’s Second
Book Scores Big

ast week, Howard Stern’s

second foray into the print me-
dia, “Miss America” (Regan
Books, $27.50), rocketed to the
top of the nation’s book charts,
debuting at No, 1 and out-selling
its closest competitor by a 10-to-

1 margin, -

Star Time

Top new hardcover radio- and
records-related bios include F.B.L
booking agency founder Ian Co-
peland’s “Wild Thing: The Back-
stage, On The Road, In The Stu-
dio, Off The Charts Memoirs Of
Ian Copeland” (Simon &
Schuster, $23), which whips
brothers (IRS label founder) Miles
Copeland and ex-Police drummer
Stewart Copeland into the mix.
Bear in mind these three guys are
the sons of an American CIA agent
and a British Intelligence spy, too.
Contact: Pamela Duevel, (212)
698-7277.

Then there’s celebrity biogra-
pher Victor Bockris’s “Trans-
former: The Lou Reed Story” (Si-
mon & Schuster, $25), a warts 'n’

er’s life, that’s marred by a cut 'n’
paste approach to Reed’s art. Con-
tact: Pamela Duevel, (212) 698-
7656.

} In contrast, the focus of Will
l Friedwald’s “Sinatra! The Song Is
‘ You: A Singer’s Art” (Scribner,

$30) is on Frank Sinatra’s music,
drawing richly on interviews with
the icon’s associates that almost

all portrait of the cult hero rock- |

counterbalance the author’s gener-
al lack of enthusiasm for the last
25 years of his subject’s career.
Contact: Heather Donlon, (212)
702-3476.

Brand New Heavies

On a more practical note, sever-
al worthy reference books are new
arrivals. “The New Rolling Stone
Encyclopedia Of Rock & Roll” |
(Rolling Stone Press, paperback,
$25), edited by Patricia Ro-
manowski and Holly George-
Warren, has been thoroughly re-
vised and updated — the first edi-
tion came out way back in 1983
— and profiles more than 1800
artists in 1120 pages.

-

BTLE]
THE SECRET

HISTORY OF
THE OTHER
REC G

JUSTRY

BY CLINTON HEYLIN

“The Da Capo Companion To
20th-Century Popular Music” (Da
Capo, ppbk., $29.50), written/ed-
ited largely by Phil Hardy and
David Laing, offers a more Brit-
ish as well as a wider musical per-
spective over its 1220-page length. |

Contact Gretchen Griffin, (212) ' -

620-8479.

“The Green Book Of Songs By
Subject” (Nashville-based Profes-
sional Desk References, ppbk.,
$49.95), written by CMA Sr. Dir/ |
Strategic Mktg. (and former R&R
Managing Editor) Jeff Green, also l

has been updated for 1995. At 730 | &

pages, this fourth edition remains
the source for a quick list of songs
about coffee, Tuesdays, weasels,
and just about anything else. Con-
tact: Mark Schlicher, (615) 832-
1942.

And the grandaddy of 'emall ....
the second edition of the “Guin-
ness Encyclopedia Of Popular
Music” (Steckton Press, hardcov-
er, $450) is now available in the
U.S. Edited by Colin Larkin, this
six-volume set weighs in with
15,000 entries, surely making it the
final word on the subject. Contact:
Doug Kolmar (212) 689-9200.

Thangs N’ Stuff

Moving beyond the reference
stacks, three recently published
books should tantalize those read-
ers with more specialized taste-
buds.

Although former New York
Times critic Robert Palmer’s
“Rock & Roll: An Unruly Histo-
ry” (Harmony, hardcover, $40)
was designed as a companion piece
to the largely excellent PBS tele-
vision series that aired back in Sep-
tember, this 325-page, lavishly il-
lustrated book needs no justifica-

tion. Sure it’s just another rock his- |

tory book, but one that spends
more time off the beaten path —
and is all the better for it. Contact:
Brian Belfiglio, (212) 572-2551

&Roll”

(East/Midwest); Diana Faust,
(310) 582-8800 (West).

Written by UK-based pop jour-
nalist Clinton Heylin, the 450-
page “Bootleg: The Secret Histo-
ry Of The Other Recording Indus-
try” (St. Martin’s Press, hardcov-
er, $29.95) illuminates the shad-
owy world of a subject that re-
mains elusive by definition. Con-
tact: John Karle, (212) 674-5151,
extension 528.

Meanwhile, recovering British
pop iconoclast Nick Kent collects
some of his best work — and some
of the most vivid writing about
rock’s wildest performers — into
370 pages of “The Dark Stuff: Se-
lected Writings On Rock Music,
1972-1995” (Da Capo, ppbk.,
$14.95). Fans of Lou Reed, the
Rolling Stones, the Sex Pistols,
Syd Barrett, Neil Young, Brian
Wilson, e al., may find this is one
rock book that nearly lives up to
its title. Contact: Gretchen Griffin,
(212) 620-8479.

A Lyrical Bent

Finally, there’s ‘“’Scuse Me
While I Kiss This Guy: And Other
Misheard Lyrics” (Fireside/Simon
& Schuster, ppbk., $8.95), where-
in Details Assoc. Editor Gavin
Edwards collects 275 incredible
examples of lyrical misunder-
standings to which anyone who’s
ever spent any time answering a
station’s request line can relate.
Contact: Walter Halee, (212) 698-
4665.

.

THE

*This is musical

history in the making.”

- Rolling Stone

GUINNESS
ENCYCLOPEDIA

OF :
_POPULAR MUSIC

15,000 individual articles
$495 (plus shipping)

over 5,000 pages

345 Park Avenue South, New York, NY 10010
Toll-free:

Internet: htt11://www.stocktonPress.com/ guinness/

6 volumes

Phone: 212-689-9200

e-mail: grove@ _arovestocktn.com

A

Stockton Press

Fax: 212-689-9711

1-800-221-2123
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s Your News Wi
Sockin’

UPI News Picture, Holmes vs. McCall, Las Vegas. Nevada, 04 08/85

it toYa?

Are you spending too much money for a wire UPI has bulletins, spotlights, weather, sports

that’s too hard to get ready for air?

and stocks with more show-prep features than any
other wire.

United Press International has the solution!

Our broadcast services offer the most selectivity

For stories with the right length, right punch

in the industry. You only pay for what you want. So, United Press International. Call toll-free to discuss
you don’t waste paper or computer space. pricing and get samples of our broadcast products.

UNITED PRESS INTERNATIONAL

If it’s time for you to get the upper
hand, call UPI — the only news service
written by Broadcasters for Broadcasters.

800.503.9993

Worldwide Headquarters 1400 Eye Street NW, Washington, DC 20005

______ywww americanradiohistorvy.com.. —
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“

NEWS

Hongin’ Out

-ju.r.

Two former L.A. radio personailities greeted Nancy Plum of Westwood One’s
“Adult Rock N Roll” format when she was in Hong Kong recently. Pictured
are (I-r) FM 104 PD Lanry London (once heard in the U.S. on Unistar’s
Special Blend format), Plum, and former KLOS, KMET, and KLSX person-
ality Billy Juggs, now the moming anchor on Metro News/Hong Kong us-
ing the nom de plume Michael Brown.

Sillerman
Continued from Page 1

turned-broker Goldman Sachs —
was reportedly looking for $300 mil-
lion at the start of the auction, which
began months ago. It was pressured
into a lower price by several factors:

¢ Falling stock prices, caused by
delays in pending telecommunica-
tions legislation, creating market-
place fears that ownership limits may
not be abolished;

¢ Prism Radio Partners — with
duopolies in five medium markets —
announced it was for sale, which
threatened to draw away Liberty bid-
ders;

* And, due diligence showed Lib-
erty’s cash flow to be less than the
originally presumed $19 million,
thanks to some underperforming sta-
tions, according to sources close to
Liberty. If those weak links don’t

improve their performance, the sale

price could drop before closing.

“The investment bankers blinked,”
said a broker familiar with the deal.
“They panicked a little.”

Observers say SFX or Multi-Mar-
ket may put some of the stations back
into play, which the company does
not dispute. “If it makes sense to
swap or sell some stations, we will,”
said SFX CFO Geoffery Arm-
strong. “We’ll do whatever it takes
to improve shareholder value.”

Although Liberty top executives
Jim Thompson and Michael Cra-
ven did not return phone calls to
R&R, SFX confirmed the pair were
not offered positions in the deal; the
parties are discussing the possibility,
however.

Group owners said the duo — who
owned less than 1% of Liberty — is
well-respected and, if not hired by
SFX, will have a choice of new op-
portunities elsewhere.

WMG

Continued from Page 1

munications founder Steve Ross,
with whom they had strong ties.

Daly and Semel jointly said, “Unit-
ing under one roof, the unrivaled
leader in every entertainment cate-
gory creates a global powerhouse that
will generate its own new growth
opportunities.”

Before being named Chairman/
CEO of Warner Bros. in 1981, Daly
was President of CBS Entertain-
ment, where he had 25 years’ ten- |
ure. Semel, named WB Chairman/ |
Co-CEO last year, served as the com-
pany’s President/CEO since 1982.
His other WB posts included Vice
Chairman/COQ and Exec. VP/COO.

Daly and Semel both reportedly
renewed their expiring Warner con-
tracts as part of the restructuring and
after considering other offers.

HBO Taps Bewkes

Fuchs was also stripped of his
HBO chairmanship. He’s replaced in
the cable organization by Jeff
Bewkes, who becomes Chairman/
President/CEO.

“Michael has had great success at
HBO over many years, and he de-
serves a full measure of credit for its
preeminence,” Levin said. “Over the
past several months, he has worked
hard to bring the music group togeth-

er and has accomplished much. He
will be missed from our company,
and we wish him well.”

Fuchs said, “I’ve loved this com-
pany for the nearly 20 years I’ ve been
here. I’'m proud of my record and for
what we all built, first at HBO and
the efforts and accomplishments we
have made at Warner Music Group
in the last six months. I'm particu-
larly disappointed not to have been
able to finish my tasks at Warner
Music Group, and I am deeply sad-
dened to leave Time Warner.”

‘A Shock’

Fuchs was dismissed during a reg-
ularly scheduled Thursday meeting.
“It came as a shock,” a spokesper-
son told R&R, adding that Fuchs is
discussing his next move with law-
yers. (His payoff is expected to be
about $20 million.)

Levin’s dissatisfaction with Fuchs |

had been the subject of speculation
for months, centering on the nearly
$100 million in executive exit-pack-
age debts that may have been in-
curred during Fuchs’s regime. In ad-
dition, Fuchs had publicly criticized
Time Warner’s impending Turner
Broadcasting takeover deal, in
which Ted Turner would have sur-
passed Fuchs in the company ranks.

Fuchs’s spokesperson, Richard
Plepler, also was dismissed as WMG
Exec. VP, but continues as Sr. VP/
Corporate Affairs at HBO.

Time Warner stock rose 6% last
week, most of the increase coming
after Thursday’s announcement.

—Corey Levitan

MCA

Continued from Page 1

“I feel delighted to be in the com-
pany of Ron, Edgar [Bronfman,
CEO of MCA owner Seagram],
and this management group,” Mor-
ris told R&R. “But I have to be
honest — it’s way too early to say
[where I intend to take the compa-
ny]. I've only had the job fora sec- |
ond!” [

Prior to MCA imprint Rising
Tide, Morris was Chairman/CEO |
of Warner Music U.S., which at
the time of his departure in July
1995, led all record labels in mar-
ket share. His legacy includes run-
ning Atlantic Records, establish-
ing Atlantic/Nashville, purchasing
50% each of Interscope and Rhi-
no Records, and launching East-
West Records with now-Elektra
Entertainment Group Chairper-
son Sylvia Rhone.

‘Philosophical
Differences’

Of Morris’s predecessor, Meyer
said, “I have great respect for all
that Al Teller has accomplished
with the MCA Music Entertain-
ment Group, both in the U.S. and
the expansion into international
markets.”

Under Teller, the label group
achieved record profits. (Last-quar-
ter music revenue reportedly rose
35% over the same quarter last
year.) Teller is also credited with
acquiring Geffen Records and ex-
panding international operations to
23 companies worldwide. Yet an
MCA statement said there were
“philosophical differences” be-
tween Teller and management.

“Sometimes it’s not about the
figures, it’s about people connect-
ing with each other,” said a source
inside the label. “Al made the num-
bers every quarter with almost
nothing to work with, but Ron and
Edgar just didn’t meet eye-to-eye
with him.” Some reports say Teller
was forced out for not attracting |

enough young rock acts and relying .

on joint-venture labels rather than
shoring up the core organization.

SaidTeller, who also vacates a VP
post at MCA Inc., “The past seven
years have been incredibly gratify-
ing both personally and profession-
ally, as we developed MCA Music
into a global business. [ am happy
that I leave all of the labels and op-
erating divisions in capable hands
and thank everyone for their sup-
port.” Teller will reportedly be com-
pensated for the three years remain-
ing on his contract.

Palmese Follows Suit

Four days after Teller’s resigna-
tion, MCA Records President Palm-
ese announced his own departure, of-
fering no explanation.

Said Palmese in a statement, “I
leave MCA Records with the satis-
faction of a job well done and wish
everyone at MCA the very best in
the future. The men and women here
at MCA are the greatest team of ex-
ecutives in the music industry, and I
will forever cherish my 12 years with
the label.”

Morris told R&R, “I’ve always
liked Richard. I have nothing but the
greatest respect for him, and I really
appreciate the efforts he’s made on
behalf of the company.” Morris ad-
mitted that Palmese had been let go,
but denied rumors it was because of
his close association with Teller.

“I like Al,” Morris said. “I didn’t
fire Al, and I didn’t know he was get-
ting fired.”

Morris is overseeing daily MCA |

Records operations until he an-
nounces Palmese’s replacement. Al-
though he wouldn’t reveal who that
might be, Morris said the decision
has already been made, and it is nor
— as has been heavily rumored —
Sylvia Rhone.

*“Sylviais under contract, and we
don’t tamper with contracts,” he
said. “[Those rumors] are a lot of
bullshit. I will never tamper with
anyone who’s under contract at
Time Warner.”

Citicasters

Continued from Page 1

Stock Swap

Those close to the aborted trans-
action said the collapse was sim-
ply a matter of money. Citicasters
commonly buys distressed proper-
ties and is used to controlling a ne-
gotiation. It had already beaten at
least two seven-figure concessions
out of Omni when it said it wanted
the price lowered again.

“In the last round, [Citicasters]
asked for a price adjustment,” said
a source. “They said their analysts
thought the market had softened
and that Omni wouldn’t make its |
fourth-quarter projections, so they |

|
|

wanted the price adjusted down.”
That was the last straw for Omni,
especially since it was already get-
ting less money than it bargained
for due to a drop in Citicasters stock |
price. Citicasters was giving 2.75
million shares of stock and $25 mil-
lion cash to Omni for equity. At the
time the deal was made, Citicast-
ers stock was at $39 a share. At
R&R’s Tuesday (11/21) deadline,
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it closed at $33 a share, up from a
low of about $31.

At the time the transaction col-
lapsed, the value of the stock in-
volved dropped to about $87 mil-
lion from about $107 million, a $20
million difference. “Because it was
a stock swap, Omni was getting
hosed on price,” said a source.

‘A Definitive Deal’

That the deal would break up so
suddenly at this late stage was a
shock. “This was not a letter of in-
tent,” said a source. “This was a de-
finitive deal.”

It was a surprise even to Omni
Chairman/CFO Carl Hirsch, who
confirmed he learned the deal was
off when someone who’d seen the
press release called him at 6:30am.

Sources say the parting was not
exactly amicable, but at the moment
doesn’t seem headed for court. Even
if Citicasters were vulnerable to a

| breach-of-contract suit, Hirsch did

not want to comment on the possi-
bility of a suit: “For the record, we
have no comment today. But no
tears are being shed.”

— Roy Furchgott

Uncertain Futures

Neither Teller’s nor Palmese’s
next moves are known, although un-
confirmed reports have aligned
Palmese with Arista, where he
worked in promotion before join-
ing MCA in 1983.

Morris’s Rising Tide is expected
to remain a stand-alone MCA label,
with Exec. VP/GM Daniel Glass
possibly assuming a greater role.

Morris says the fact that his pro-
motion occurred on the same day
as the firing of Warner Music Chair-
man Michael Fuchs — who in June
dismissed Morris as WMG U.S.
Chairman/CEO — gave him no
pleasure.

“It was ironic,” Morris agreed,
“but I never take anything person-
ally. This is business. It’s not per-
sonal.”
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Vice PResiDent/Execurive Epitor: Gail Mitchell
Senor Ebitor: Don Waller
ManaginG EniTos: Ron Rodrigues
DIReCTOR/CHARTS & FormaTs: Kevin McCabe
Music EpTor: Steve Wonslewicz
Format EpiTors: AC: Mike Kinoslan
AERMIMVE: Shawn Alexander CHR: Tony Novia
CounTRY: Lon Helton NAC: Carol Archer
News/Tak: Randall Bloomquist
Rock: Cyndee Maxweli
Ureax: Walt Love
DIRECTOR OF ReSEARCH ServiCeS: Hurricane Heeran
AssocIATE Eomors: Jeff Axelrod, Julie Gidiow,
Corey Levitan, Margo Ravel
AsSISTANT CHART DIRECTOR: Anthony Acampora
AsstsTant EorTors: Greg Burt, Paut Colbert,
Angela Crawford, Lanetta Ki
Scott Lenz, Tanya O"Quinn

INFORMATION SERVICES

SaLes & MarxennG DIRecToR: Jeff Gelb
Manacer: Jill Bauhs
CuSTOMER SERVICE REPRESENTATIVES:
Marko Kiric, Frank Roth
D M John E p

DATA PROCESSING

DP/CommunicaTions DIRECTOR: Mike Onufer
Computer Services: Mary Lou Downing,
Dan Holcombe, Saeid trvani, Mark Micklich,
Cecil Phillips, Marjon Shabanpour,
Kenton Young

CIRCULATION

CIRCULATION MANAGER: Paige Beaver
CircuLaTion C Kelley S
Jim Hanson

ELECTRONIC FUBLICATIONS

Hotrax ProDucTiON: Jeff Steiman, Carl Harmon

PRODUCTION

Proouction DIRecTOR:. Kent Thomas
PRODUCTION MANAGER: Roger Zumwalt
AovermisinG Design Director: Gary van der Steur
AsS0CIATE ART DiRecTor: Marilyn Frandsen
Grarsics: Tim Kummerow, Lucie Morris,
Derek Cornett

ADMINISTRATION

Lesat CounseL: Lise Deary
Orrice ManAGER: Jacqueline Lennon
ControLLer: Marta Gluck
AccounTinG: Maria Abuiysa, Nalint Khan,
Aubra Cohen
Receprion: Juanita Newton, Karen Mumaw
Maw Services: Rob Sparago, Tim Walters

BUREAUS

o=
WaSNGTON, DC: 202978303822, FAX: 20297830260
Bureau Crier: Randall Bloomquist
RePorTER: Roy Furchgott
EoiroriaL AssISTANT: Heather Van Slooten
LecaL CounseL: Jason Shrinsky

NastviLLE: 61592448822, FAX: 61502486655
Bureau CHier: Lon Helton

AssociaTe Eormor: Calvin Gilbert
Orrice ManaGER: Shawna Hayhurst

ADVERTISING

Los AngaEs: 31025534330, FAX: 310720348450
Vice PRESOENT/SALES, WESTERN Recion: Michael Atkinson
SaLes Manacer: Henry Mowry
ADVeRTISING COORDINATOR: Nancy Hoff
SaLes Representative: Missy Haffley,
Kristy Reeves
ADVERTISING ASSISTANT: Alssa Juarez
A A : Ted Koziowski
MARKETPLACE SALES: Matt Parvis
OpPORTUNITIES SALES: Joanna White
WASHINGTON: 202¢7833826, FAX: 2027830260
Vice PresioenT/ Saces: Barry O’Brien
Saves RepresenTative: Elizabeth Hamilton
Saies Assistant: Colleen Patrick
NashviLLe: 61592448822, FAX: 6152486655
DirecTOR/SALES: Jennifer Scruggs

A Perry Corp. Company
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Nice Work If You Can’t Get It

iming /s everything. Randy Phillips, co-

owner of Stiefel Phillips management

(and Prez of MCA-distributed Gasoline
Alley Records), had fully negotiated a deal
with Al Teller to become MCA Records Prez
— just as the MCA Entertainment Chairmar/
CEO was asked to resign last week.

Phillips, who's currently renegotiating
Gasoline Alley’s deal with MCA, told ST that
he’s not bitter about the turn of events: “It's
business. This is the way it is. Besides, if you're
going to do something with your life other than
be President of MCA Records, | can think of
worse things than being Rod Stewart’s and
Toni Braxton's manager.”

Meanwhile, look for Rising Tide exec Mel
Lewinter to become Prez/COO of MCA
Entertainment, unseating Zach Horowitz.
Rising Tide, incidentally, has acquired Velvet
Records (the label formerly known as Rising
Tides Records). One of the deal's incentives
was a promise that the SF-based indie would
drop its challenge to use of the Rising Tide
name.

Curb chatter also has MCA bidding on
Thorn/EMI's Music Division in order to become
the leading record company in total sales. And
... is Doug Morris thinking about purchasing
Interscope Records (again)?

Rumors have been swirling ‘round the Big
Apple following prodigal air personality Ken
Webb’s return to WBLS/NY for the third time.
In the wake of this turn of events, the station
has begun calling itself “Power 107.5 WBLS.”

When asked if this signaled a change in
programming direction, PD Frankie Crocker
told ST to “stay tuned.” Pressed for details,
Crocker added only that Webb's on-air debut is
“a secret — and whenever he does go on, he'll

Rumors

o Will KXE2AL.A. PD Dave Beasing segue from:
interim PD to official PD at Viacom duopoly partner
KYSR? Will Viacom promote the new KXEZ PD from
within the company? Will KXEZ switch formats in the
near future?

® s WPNT/Chicago morning driver Steve Co-
chran about to cop the coveted Z100/NY morning.
nod? And is seven-year WQHT & WRKS GSM Jeft

. Dinetz really a candidate for the newly opened 2100
GM siot? (isn't Steve Dinetz Z100's President?) Jeff
Dinetz vehemently denied the rumors.

¢ Ex-WXXL/Orlando GM Randy Rahe resurfaces
as the Nat'1 Sales Mgr, for crosstown CHR competitor
WJHMOrlando.

* Wili WNCUColumbus, OH MD Dan Bowen be
promoted to PD? Will the station’s new MD also come
from inside the building?

® Despite 16 tongues o’ rumors about changes at
KMXV/KC in the wake of the sale from Apolio to
Regent Communications, insiders sdy PD Steve
Wail is still the man.

® is WEND/Charlotte about to ink Howard Stern
for momings?

s Is exiting 14-year WMXQ & WAPUBIimmingham
VP/GM Bernie Barker off to the beach to constder
his new year's options?

WWW.americantadiohistory €on

probably bring his daughter with him.” Likely
name of the show: “Webb & Company.”

New-Look Book Delayed

Arbitron is holding up the introduction of
its redesigned market report to continue testing
some of the new features. Instead of debuting
this fall, the new-look book will be introduced
with the Winter 96 survey to ensure that all
data within the new report is accurate.

The expected resolution to the Joe Isgro
payola case was delayed when the Justice
Dept. assigned the case to a new prosecutor. A
settlement had been expected this week, but
now it looks likely that the plea bargain
arrangement — in which Isgro will not have to
face payola charges — will be finalized next
month.

Sixteen tongues o’ talk on the street that
Zoo Records laid off employees last Friday,
including Sr. VP/Mktg. Brad Hunt. Prez Lou
Maglia denied the reports, noting Hunt merely
was on vacation until December.

} Radio Gives A Hoot <

WMFS/Memphis, WLUP/Chicago, and
WZGC/Atlanta took advantage of the EEOC's
well-publicized battle with Hooters over the
restaurants’ refusal to hire male foodservers by
sending male staffers to the chain’s local
outlets — dressed in their best Hooter girls’
garb.

SF Mayor Frank Jordan issued an
apology for posing nude with syndicated
morning hosts Mark & Brian earlier this month,
explaining it was all done to show he had a
sense of humor, but that “some people thought
I et them ... and the city down.”

Kudos 'n’ superiatives to the cool cats 'n’
kittens at Capitol Records, who saw night one
of ABC-TV’s “The Beatles Anthology” score a
17.4 Nielsen rating/26 share — making it the
sixth most-watched TV show of the week.

The Sunday (11/19) special ranked No. 1
among males 18-49 and pulled in an estimated
47 million viewers.

Condolences to the family 'n’ friends of
Ron Diaz of the syndicated Ron & Ron show,
whose wife, Debbie, died of AIDS on Monday
(11/13) at age 34.

Similar sentiments to the family 'n’ friends
of David Knight, who succumbed to bone
cancer on Sunday (11/19). Knight was a Cincy
CHR air talent in the late '60s, prior to
becoming producer of D.I.R.’s “King Biscuit
Flower Hour,” Westwood One’s East Coast
VP/Talent Acquisition, and — most recently —
VP/int'l Talent Acquisition for the MCM
international Group.

Continued on Page 22°
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_ Congratulations to KEDG/Las Vegas PD/

nighttimer John Griffin, whose station raised ;
more than 21 tons of food for a local food bank
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“Amnesty Is Gronted” At Rock Radio
‘ Toﬁgl‘l Show Dacember 13

And That’s Just The Beginning!

The Left Bork Braouizati MCTA. BI995 MO Recards, Inc.

last week.

Rumbles

® WYCD/Detrolt hires Joe Wade Formicola for
mornings and returns Dr. Don Carpenter to the after-
noon shift he held about seven months back. Formi-
cola spent 10 years in momings at crosstown Country
rival WWWW before exiting about 18 months ago.

® \eteran programmer — most recently at WWCD/
Columbus, OH — Tom Teuber resurfaces as MD/
middays at WMMM/Madison.

¢ Lady Bird Johnson's LB.J Broadcasting signed
on a new NAC, KAJZ/Austin, last Thursday (11/16).

¢ KISF/KC PD Chuck Geiger exits.

® WTMX/Chicago names ex-KHIH/Denver PD
Jaime Kartak APD, replacing Brian Kelly.

¢ KUPD/Phoenlx 14-year moming “mayor” Dave
Pratt has signed a six-year contract extension with
the station. Concerning the monetary details, Pratt
said, | have no idea. | haven't seen my paycheck since
| got married seven years ago. | imagine [GM] Chuck
[Artigue] worked it out with Paula.”

® Country WJLW/Green Bay flips calis to WKSZ,
moniker to “Kiss-FM,” and format to CHR.

* WKBC/Wilkesboro, NC flips from AC to CHR.

¢ Longtime WFNX/Boston air personality — cur-
rently doing middays — Nik Carter exits for mornings
at WDGE/Providence, effective December 11.

* WMMJ/Washington appoints APD/morming man
Doug Gilmore acting PO/MD in the wake of Terry
Avery's exit.

¢ KALC/Denver aftemoon driver the Real Deal
Mike Neal exits.

* WGTR/Myrtle Beach, SC weicomes a new GM
— former WKIX & WRBZ/Raleigh GM Rennold
Madrazo, who replaces Terry Cooper.

® UAC WSOJ/Richmond PD/MD/morning host
Tony Love becomes PD at WLJL/Chariottesville, VA,
WSO evening star Kevin Kofax is upped to PD/MD/
momings, and parttimer Melondy Masters cops the
evening nod.

* KPOVHonolulu APD Nikki Basque is appointed
acting PD.

e Former WKDY/Utica PD Wally McCarthy be-
comes OM at WHEN-AM & FM/Syracuse.

® WOKVKnoxville Promotion Dir. Brian Landrum
is upped to PD, succeeding Vic Deigiorno,

* Former KHQT/San Jose GM Dayton Phiilips has
been named GM at KDON-FM & KRQC-FM/
Monterey-Salinas-Santa Cruz, CA.

* WMPZ/Chattanooga PD Thomas Henderson
exits; OM Dr. Alfred Bibbins will take the music reins
until a replacement is named.

» WSSL-AM & FM/Greenville, SC PD Paul Orr
exits.

® WHZZ/Lansing, Ml GM John Dew exits.

* W2ZQ/Terre Haute, IN PD Jack Lawson seg-
ues to the KSD/St. Louis Mkig. Dir. slot.

¢ WNCD/Youngstown, OH PD Gary Jay splits for
a sales gig with WKDD/Akron.

» WXLP/Davenport, A ups MD Guy Perry to PD.

o KFLD-AM & KORD-FM/Tri Cities, WA welcomes
new PD Rick Stewart, coming from the PD post at
KRBT/Fresno.

* WRRV/Alexandria, LA welcomes new PD Rick
Knighten, coming from KNOE/Monroe, LA.

o WDEZ/Wausau, Wl PD R.W. Smith wili exit on
December 8.

* WQMG/Greensboro, NC PD Brian Wallace ex-
its; MD Jackson Brown beomes acting PD.

® [ pap O' The Week: WAEB/Allentown, PA (Mar-
ket No. 64) AE Darrin Broderson soars to the same
position at WRKS-FM/NYC (Market No. 1).

o After 90 days as moming man at '70s Oldies
WOCT/Baltimore, Brian Wllson departs. One sign
o' the times — Wilson received the news via a fax
sent to his home.

WWW americanradiohistorv.com

® Russ Thyret and David Altschul upped to Warner
Bros. Records Vice-Chairmen.

® Don Benson becomes Jefferson-Pilot Corporate
VP/Ops & Programming.

® Bob Moore retums to KRLA & KLSX/L.A. as
VP/GM.

¢ Bill Pasha appointed WQSR/Baitimore PD.

4

® Lee Rogers rejoins WQIK-AM & FM/Jacksonville
as OM.

e Stef Rybak named KZZP/Phoenix PD.

* Bill Bailey becomes KZBS/Oklahoma City PD.

4

 Sillerman Communications and Regency
Broadcasting merge to form Legacy
Broadcasting with Carl Hirsch as President/CEQ.

¢ David Bernstein becomes WTIC-AM/Hartford PD.

4

® Russ Regan appointed Polygram Record
Operations West Coast VP/GM.

9

® Tommy Edwards takes middays at WLS/Chicago.

Thanks to Moonshine recording artists
Zen Cowboys, who performed at the world-
famous Club R&R last Friday (11/17).

’ Pyramid Power Party ‘

When the (recently sold to Evergreen)
Pyramid held weeklong meetings on the West
Indies island of Nevis, one attendee drily noted,
“[Pyramid principal] Richie Balsbaugh really
knows how to throw a party!” Reportedly, the
tab for housing 23 Pyramid execs in the
manner to which they’re accustomed reached
well into six figures.

Records

® Former KHQT (now KFFG)/San Jose APD
Trevor Carey becomes Relativity West Coast Re-
gional Promo Mgr.

| ook for Columbia Mgr/Secondary Promo Tony
Morreale to fill the label’s vacant Southeast promo
siot, working out of Atlanta.

® Decca welcomes Tami DeVito for Southwest
promo, based in Dallas; she'd been doing promo for
Arista/Nashville in the the Big D.

® PLA Media VP Carey Baker segues to VP/Me-
dia at Discovery Records.

e Capricorn Prez Phil Walden has dropped his
$250,000 libel suit against ex-Capricom VP Dick
Wooley. Walden's suit claimed his good name and
character were libeled in a letter printed by Atlanta
magazine. A countersuit against Walden is still pend-
ing.
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“My Way™ (Duer witw Lociano Pavanorti)

from SINATRA S80TH: LIVE IN CONCERT

Following the phenomenal success of Duets and Duets II, this inspired pairing of the world’s
greatest tenor with the world’s greatest entertainer redefines Frank’s signature song.
You don’t know “My Way” until you've heard it this way.

Produced by Eliot Weisman and Don Rubin.

“Twe Conrstmas Sone”™ (Douer Wirw Nat Kine Cove)

from SINATRA 80TH: ALL THE BEST

Thanks to the digital studio wizardry of Phil Ramone, everyone’s favorite Christmas song is
now a brilliant duet. Two of the best-loved voices of all time combine to make this never-
before-heard version of “The Christmas Song” a classic this and every holiday season.

waany americanradinhictoryy com
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ABC/SMN

Robert Hall ® (214) 991-9200
Starstation — Peter Stewart
MADDNNA/ou'l See

Touch — Glen Coshy
ASANTE/Look What You've Done
JERALD DAEMYON/Summer Madness
JESSE & TRINAWhere Is The Love
Classic Rock — Chris Miller
PASSENGERS/Miss Sarajevo

TOM PETTYMWaiting For Tonight

ADDED
THIS

AFEK

WEEK

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR

GOO GOO DOLLS/Name

HOOTIE & THE BLOWISH/Time

EDWIN McCAIN/Solitude

Mainstream AC

LINDA RONSTADT/A Dream Is A Wish...
STEVE WINWOOD/Reach For The Light
Lite AC

MARIAH CAREY/One Sweet Day

WHITNEY HOUSTON/Exhale (Shoop Shoop)
MADONNA/You'N See

LINDA RONSTADT/A Dream s A Wish...
uc

FAITH EVANS/Soon As | Get Home
WHITNEY HOUSTON/Exhale (Shoop Shoop)
SILKHooked On You

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital AC — J.J. Cook

BRUCE HORNSBY/Swing Street

Digital Soft AC — Mike Bettelli
SELENA/Dreaming Of You

Digital AC Mix — Mike Bettelli
TYLER COLLINS/Never Alone

Digital Hot AC — J.J. Cook

BIG MOUNTAIN/Come Together

JUDE COLEBelieve In You

SEALDon't Cry

Digital CHR — J.J. Cook

BIG MOUNTAIN/Come Together

PM DAWN/Sometimes | Miss You So Much
SEAL/Don't Cry

Modem Rock — J.J. Cook

COLLECTIVE SOUL/The World | Know
NATALIE MERCHANTWonder

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700

Adult Hit Radio — J.J. McKay
ACE OF BASE/Beautiful Life
BEATLES/Free As A Bird

Soft Hits — Rick Brady
BEATLES/Free As A Bird
CORRS/Runaway

WESTWOOD ONE NETWORKS
Bob McNeill » (805) 294-9000

Bright AC — Bill Michaels
BEATLES/Free As A Bird

Soft AC — Andy Fuller
MARIAH CAREY/One Sweet Day

Adult Rock & Roll — Diana Laird
BEATLES/Free As A Bird

RADIO AAHS
Chiidren’s Satellite Network

Stix Franklin » (612) 926-1280
W W

1 1 REN & STIMPY/ Wanna Be A DJ
(Somy Wonder/Sony Music)
2 2 MICHAEL JACKSDN/You Are Not Alone (Epic)
5 3 ANIMAMNIACS/The Cheese Roll Call
(Kid Rhino/Rhino)
3 4 L0S DEL RIDMacarena (Ariola/BMG)
4 5 PARACHUTE EXPRESS/Dr. Looney
(Radio AAHS Exclusive)
7 6 JANET & JUOY/Caveman Boogie
(Janet & Judy)
9 7 ELMER FUDO & BUGS BUNNY/With A Little
Help From My Friends (Kid Rhino/Rhino)
6 8 SCATMAN JOHN/Scatman (RCA)
- 9 ACE OF BASE/Beautiful Life (Anista)
10  NIKI HARIS/ Believe In You (Walt Disney)
©Children’s Broadcasting Corporation

-]

€ JTNN

THE NASHVILLE NETWORK o

MUSIC TELEVISION® MUSIC RRST
59.4 million households 50.8 million households 60.2 million households
Patti Galluzzi, Lee Chesnut, VP/Music Programming Traci Todd,
VP/Music Programming Wayne Isaak, Sr. VP/Music & Talent Relations Manager/Video Programming
Weeks On Weeks On Weeks On
SN g%mmm%mmwwm BEATLES/Free As A Bird (Apple/Capitol) TRACY BYRD/Love Lessons (MCA)
CYPRESS HILL/Throw Your... (Ruffouse/Columbia/CRG) AFKAP"/Gold (NPG/WB) JEFF CARSON/The Car (MCG/Curd) ..
LENNY KRAVITZ/ Circus (Virgin) NATALIE MERCHANT/Wonder (Elektra/EEG) MARK CHESNUTT/Trouble (Decca) ..
SILKHooked On You (Elektra/EEG) COLLECTIVE SOUL//The Worid | Know (Atiantic) VINCE GILL/Go Rest High On That Mountain (MCA) 1

BETTER THAN EZRA/Rosealia (SwellElektra/EEG)
BLACK GRAPE/In The Name Of The Father (Radioactive)
DAVE MATTHEWS BAND/Satellite (RCA)

|HEAVY l

BUSH/Glycerine {Trauma/Interscope) ...................... 2
MARIAH CAREY/One Sweet Day (Columbia/CRG) ...
COLLECTIVE SOUL/The World | Know (Atiantic) ......

COO0LID/Too Hot (Tommy BOY) ....oeoeveeeeeerceeennen 4
DOGG POUND/Let's Play House (Death Row/nterscope) 4
GOO GOO DOLLSName (Metal Biade/WB) ........... 16

WHITNEY HDUSTON/Exhale (Shoop Shoop) (Arista) 7
MADONNAYou'll See (Maverick/WB) ..................
ALANIS MORISSETTEMand In... (Maverick/Reprise) . 9
PRESIDENTS OF THE USALump (COlumbiaCRG) ...

RED HOT CHiLi PEPPERS/My Friends (WB) ........... 8

SMASHING PUMPKINS/Buiet With Butterfly... (Virgin) 7

TLC/Diggin’ On You (LaFace/Arista) ........................

| JAM OF THE WEEK ]
L.L. CODL &Hey Lover (Def JamAsland) ................ [

| STRESS |
ALICE IN CHAINS/Gring {Columbia/CRG) ................ 4

BONE THUGS-N-.../1st Of Tha... (Rmemw!y)
DEEP BLUE.../Breakfast... (RainMaker/interscope) .. 11
MELISSA ETHERIDGE Your Littie Secret (Island) ..... 8
GARBAGE/Queer (Almo Sounds/Geffen) ..
GRDOVE THEORY/Tell Me (Epic) .........
HOOTIE & THE BLOWFISH/Time (Atiantic)

BON JOVILie To Me (Mercury)
TERRY ELLISWhere Ever You Are (EastWest/EEG)

INDIGO GIRLS/Bury My Heart At Wounded Knee (Epic)

| XL

MICHAEL JACKSON/Earth Song (Epic) ..
MADONNA/You'll See (Maverick/WB) ....

BEATLES Free As A Bird (AppI&/Capitol) ........... ADD
MARIAH CAREY/One Sweet Day (Columbia/CRG) ... 4
WHITNEY HOUSTON/Extale (Shoop Shoop) (Arista) .. 6

| LARGE

HOOTIE & THE BLOWFISH/Time (Atlantic) .
JANET JACKSON/Runaway (A&M) ....
ELTON JOHN/Biessed (Rocket/Island)
K.D. LANG/H | Were You (WB) .
MEAT LOAF/d Lie For You... (MCA) .
NATALIE MERCHANT/Camival (Eleltra/EEG) ..
JOAN 0SBDRNE/One Of Us (Mercury)
BONNIE RAITT & BRYAN ADAMS/Rock... (Captlol)

“AFKAP™/Gold (NPG/WB) ..........ccoovvvucnrccienans ADD
MELISSA ETHERIDGE/Your Litte Secret (Island) ..... 7
SOPHIE B. HAWKINS/As | Lay Me... (Columbia/CRG) . 19

| MEDIUM

MICHAEL JACKSONEarth Song (Epic) ... 3 o
NATALIE MERCHANTWonder (EleKIr/EEG) ... 3 ACE DF BASE/Beautiful Life (Arista) ..
JOAN DSBORNE/One Of Us (Mercury) ..... 8 BLUES TRAVELER/Hook (A&M)
OZZY DSBOURNEPery Mason (Epic) . 7 HEART/Alone (Capitof)
PASSENGERS/Miss Sarajevo (Island) .. 3 ALANIS MORISSETTE/Hand In... (Maverick/Beprise) ... 8
ggﬂcww e i 4 PRETENDERS/Sense Of PUrpose (W) ................ 2
suNLT/Domrgnyd(sm/s'iSyweTc. _____ i) o ROLLING STONES/Like A Rolling Stone {Virgin) ..... 3
TOADIES/Possum Kingdom (Interscope) . 20 TINA TURNER/GoldenEye (VIrgin) .........c.cooccene. 3
CANDLEBOX/Understanding (Maverick/WB) ...... ADD JON B./Prety G (Yab Yurva50 Music) .
l ACTIVE BON JOVILie To Me (Mercury)

COLLECTIVE SOUL/The World | Know (Atiatic)
ACE OF BASE/Beautiful Life (Arista) . DEBORAH COX/Sentimental (Arista) .
BLUES TRAVELER/Hook (A&M) . DEEP BLUE... /Breakfast... (RainMakerinterscope) . 17

BON JOVULie To Me {Mercury) ...
CYPRESS HILL/Throw... ('Iu"lm.mb:hl ha Y IG) ADD
D'ANGELO/Cruisin’ (EMI) ...
FOLK IMPLOSION/Natural One (London/lsland)
FOO FIGHTERS/I'll Stick Around (Capitol)
JODECWLove U 4 Life (UptownyMCA) ...
R. KELLY/You Remind Me Of Somemmg (Jwe)
LENNY KRAVITZ/Circus (Virgin)
L.V./Fhrow Your Hands Up (Tommy Boy)
MONICA/Betore You Walk Out Of... (Rowdy; ) ..
HEATHER NOVA/Walk This World (Big CatANurIvCRG) 1
DASISWonderwall (Epic)
PHARCYDE/Runnin’ (Capito) ..
TONY RICH/Nobody Knows (LaFace/Arista) .
ROLLING STONES/Like A Rolling Stone (Vlruln)
7 MARY 3/Ci {Mamr
SILK/Hooked On You (Elektra/EEG)
SILVERCHAIR/Pure Massacre (Epic) ....
TOAD THE WET.../Good... (Reprise/Colu .
3V/ANYthing (MUJ/SS0 MUSIC) .......ooreee oo
XSCAPE/MWho Can ... (So So Def/Columbia/CRG) ...

[ON |

AC/DCMard As A Rock (EastWestEEG) ... .12
ANTHRAX Fueled (Elektra/EEG) ...
BETTER THAN EZRA/Roseatia (Swel .
BLACK GRAPE/In The Name Of... (Radioactive) .. ADD
DAVE MATTHEWS BAND/Satellite (RCA) ...........

ELASTICA/Car Song (DGC/Geffen) ......
EVERCLEAR/Santa Monica... (Capitot) . .
CHRIS ISAAK/Go Walking Down There (Reprise) .....
JAWBREAKER Fireman (Geffen) ...
MARILYN MANSON/Dope Hat (Nommg/lnterswpe)
MR. MIRAINGA/Bumin' Rubber (Way Cool MLsr/MCA)
RUTH RUTH/Uninvited (Ventrue/AmericarvWB) ....... 4
SPONGE/Rainin’ (WOrK/CRG) ............cccorrverirrnrinn 3

current as of

T H E
21 miltion households
Les Garfand,
Exec. VP/Programming

Frankie Blue,
NOUCIEEVON  Director/Music Programming

LWTW

1 R. KELLY/You Remind Me Of Something (Jive)
2 MOKENSTEF/n The Rain (OutBurst/RAL/island)
3 MARIAH CAREY/One Sweet Day (Columbia/CRG)
4 MONICA/Before You Walk Out... (Rowdy/Arista)
5 BONE THUGS.../East 1999 (Ruthless/Relativity)
6 KOOL G RAP/Fast Life (Cold Chillin'/Epic Street)
7 EIGHTBALL & MJG/Break 'Em... (Suave/Relativity)
8 MYSTIKAL/Y'ali Ain't Ready Yet (Jive)
9 LUNIZA Got 5 On It (Noo Trybe)

10 SPICE 1/1990-Sick (Get 'Em Ali) (Jive)

I ~Nwm| a0 w= |

Most requested for week ending November 17.

GROOVE THEORY/Tel: Me (Epic) ..
JOHN HIATT/Cry Love (Capitol) ..

NATALIE MERCHANTWonder (Elektra/EEG) .....
PASSENGERS/Miss Sarajevo (island)

TERRY ELLISMVhere Ever You Are (EastWestEEG) .. ADD
GOO GOO DOLLS/Name (Metal BladeWB) ........... 9

NDBUGRLS/BuryMyHmnNWourned (Epic) - a0
JEWEL/You Were Meant For Me (Atantic) ............... 1
QUINCY JONES /TAMIA/YOU Put AMove..(QwestWB) 5
GERALD & EDDIE LEVERT SR_/Arready... (Eleesi/EEG) . 6

ALAN JACKSON/Tail Tall Trees (Arista) ...
LITTLE TEXAS/Life Goes On (WB) ......
MAVERICKS/Here Comes The Rain (MCA) ..
NEAL McCOY/If | Was A Drinkin’ Man (Atiantic) .....
TIM McGRAW/Can't Really 8e Gone (Curb) ............ §
JOHN MICHAEL MONTGOMERY/No Man's... (Attantic) 77
LEE ROY PARNELLWhen A Woman Loves... (Career) 74
GEORGE STRAIT/Check Yes Or No (MCA)................ 7
PAM TILLIS/Deep Down (Arista)
AARON TIPPIN/That's As Close As 11 ... (RCA) ......
SHANIA TWAIN/(If ...) I'm Outta Here! (Mercury) ADD
CLAY WALKER/Who Needs You Baby (Giant)
BRYAN WHITE/Rebecca Lynn (Asylum)

| ADDS ]

CHARLIE DANIELS/Same O Me (Capitol)
DARYLE SINGLETARY/Too Much Fun (Giant)
SHANIA TWAIN/(If ...) I'm Outta Here! (Mercury)

Information current as of November 20.

(M

COUNTRY MUSIC TELEVISION
30.8 million households
Tracy Rogers, Director/Programming
Paul Hastaba, VP/GM

| o M%k

W W

2 1 REBA McENTIRE/On My Own (MCA)

2 LITTLE TEXASALife Goes On (WB)

3 AARON TIPPIN/That's As Close As I'll ... (RCA)
4 VINCE GILL/Go Rest High On That Mountain (MCA)
5 GEORGE SYRAIT/Check Yes Or No (MCA)

6 ALAN JACKSON/Tall, Tall Trees (Arista)

7 PAM TILLIS/Deep Down (Arista)

8 CLAY WALKER/Who Needs You Baby (Giant)
9 TRACY BYRD/Love Lessons (MCA)

10 MAVERICKS/Here Comes The Rain (MCA)

| = | 3= aw

Weeks On

| HEAVY l

CHYNNA PHILLIPS/Naked & Sacred (EM)
TONY RICH/Nobody Knows (Arista)
SOLOMeaven (Perspective/A&M)

Information current as of November 27.

TEMPTATIONS/Some Encharted Evening (Motown) .. 4
TLC/Diggin’ On You (LaFace/Arista) ..........ccoowuunne 3
TOAD THE WET.../Good... (Reprise/Columbia/CRG) .. 3
XSCAPEWho Will You... (So So Det/Columbia/CRG) 3

) 36 million households
) % Lydia Cole,
P2l BN VPMusic Programming

| Video Soul Top 10

wWTw

1 MONICA/Like This And Like... (Rowdy/Arista)
2 GROOVE THEORY/Tell Me (Epic)

w

4 TLC/MDiggin’ On You (LaFace/Arista)

6 L.L. CDDL JHey Lover (Def Jamvisland)
7 SILKHooked On You (Elektra/EEG)
8 G. & E. LEVERT/Already... (EastWestEEG)

-
| O W N WLae =

10 D’ANGELO/Cruisin’ (EMI)
Information current as of November 24.

3 WHITNEY HOUSTON/Exhale (Shoop...) (Arista)

5 XSCAPEMho Can... (S0 So Det/Columbia/CRG)

9 MARIAH CAREY/One Sweet Day (Columbia/CRG)

| Rap City Top 10

LWTW

1 BLAHZAY BLAHZAY/Danger (Mercury)

2 L.L. CODL JHey Lover (Def Jam/island)

3 GOODIE MOB/Celt Therapy (LaFace/Arista)
4 PHARCYDE/Runnin’ (Capitol)

5 ERICK SERMDN/Bomdigi (RAL/Island)

6 FAT JOE/Success (Relativity)

8 GENIUS/Liquid Swords (Geffen)

| O ~N© @M ase =8N

10 DNYX/Last Dayz (Def Jam/RAL/sland)
current as of November 25.

7 WO & THE MAAD. . West. . (Payday/Londarvisland)

9 CYPRESS HILL/Thiow... (it sedobamiiad A1)

TRACY BYRDALove Lessons (MCA) ...
JEFF CARSON/The Car (MCG/Curb) ..
VINCE GILL/Go Rest High On That... (MCA)

ALAN JACKSON/Tall, Tall Trees (Arista) 9
LITTLE TEXAS/Life Goes On (WB) ...... 13
MAVERICKS/Here Comes The Rain (MCA) .. 18
NEAL McCOYAf | Was A Drinkin’ Man (Attantic) ...... 16
REBA McENTIRE/On My Own (MCA)

TIM McGRAW/Can't Be Realty Gone (Curb)
JOHN MICHAEL MONTGOMERY/No Man's... (Atiantic) 72

PAM TILLIS/Deep Down (Arista) ............
AARON TIPPIN/That's As Close As ['ll Get
BRYAN WHITE/Rebecca Lynn {Asylum)

| HOT SHOTS

LISA BROKDP/She Can't Save Him (Capito!)
JOE DIFFIE/Bigger Than The Beatles (Epic)
WADE HAYESWhat | Meant To Say (Coiumbia/DKC) 6

FAITH HILL/It Matters ToMe (WB) ..............cccoeves 4
MARTINA McBRIDE/WIId Angels (RCA) ................... 3
PAUL OVERSTREETWe've... (Scarlet Moonintegrity) 3
SAWYER BROWN/Round Here (Curb) .

OARYLE SINGLETARY/Too Much Fun (Giant) ..
RICKY SKAGGS/Sokid Ground (Atlantic)
SHANIA TWAIN/'m Outta Here (Mercury) ...
TRISHA YEARWDDD/On A Bus To St. Cloud (MCA) 5
DWIGHT YDAKAM/Nothing (Reprise) .3

| ADDS

CURTIS DAY/My Baby’s Cookin'(Asylum)

COLLIN RAYEMNot That Different (Epic)

RICKY SKAGGS/Solid Ground (Atlantic)

SMOKIN' ARMADILLDS/Let Your Heart... (MCG/Curb)

Heavy rotation songs receive five plays per day. Hot
Shots receive four plays per day. Breakout Videos and
Picks (Pick Hits of the Week} receive an extra play above
heavy rotation per day. Al Top 10 videos also receive
heavy rotation.

Information current as of November 22.

AUSTRALIA

WTwW

DENI HINES/It’s Alright
CDB/Let's Groove

TINA ARENA/Wasn't It Good
CAVE & MINOGUE/Where The
Wild Roses Grow
SWOOP/Apple Eyes
AMMONIA/Drugs

PETER ANDREMysterious Girt
MAX SHARAMLay Down
(Candles In The Rain)

— 9 SCREAMING JETS/Friend Of Mine
-~ 10 CHOCOLATE STARFISH/Apni
The Fool

Most Added

CRUEL SEA/Cool it Down

SHOCK POETS/

Never Should Have Bothered You

SILVERCHAIRFindaway
Top 10 Australian records from playlists of 3Triple
M-FM/Meibourne, FOX-FM/Melbourne. MMM/
Perth. PMFM/Perth, SA-FM/Adelaide, 2-DAY/

Sydney, 2 Triple M-FM/Sydney, MMM-FM/
Brisbane, B105/Brisbane FM-104/Canberra

— N N
B P —

OO
o o~ oh oL

CANADA

W W

1 1 ALANIS MORISSETTE/
Hand In My Pocket
2 2 TOM COCHRANE/I Wish You

Well

3 3 AMANDA MARSHALL/Let It
Rain

4 4 BASS IS BASE/Diamond
Dreams

7 5 DEBORAH COX/Sentimental

6 6 JANNARDEN/Good Mother

5 7 KIM STOCKWOOD/She's Not
In Love

10 8 HEMINGWAY CORNER/
Watch Over You

9 9 LAWRENCE GOWAN/Guns
And God

8 10 MAE MOORE/Watermark

Most Added

No new adds this week
Top 10 Canadian CHR hits courtesy

The Record (416) 221-3366.
PRILISTAR.
CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ELTON JOHN $955.5

2 JIMMY BUFFETT $615.7

3 ERIC CLAPTON $603.2

4 PAGE & PLANT $569.0

5 R.EM. $563.5

6 DAVID BOWIE $401.9

7 VAN HALEN $397.2

8 “H.0.R.D.E. FESTIVAL" $388.0

9 REBA McENTIRE $358.3

10 BOYZ Il MEN $326.7
11 GEORGE STRAIT $312.2
12 TOM PETTY $310.1
13 LIVE $292.7
14 CRANBERRIES $273.5

15 STEVE MILLER/DOOBIE BROS. $253.7

New Tours
Among this week's new tours:

DONOVAN

BOB DYLAN

LOTION

BRUCE SPRINGSTEEN

GEORGE THOROGOOD &
THE DESTROYERS

TOADIES

JUNIOR WELLS

The CONCERT PULSE is a weekly comput-
@erized report ranking each artist by their aver-
age box office gross reported per venus. Cour-
tesy of Polistar, a publication of Promoters’ On-
Line Listings, (800} 344-7383, or in California
(209) 224-2631.

WWW. americanradiohistory-eom
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“You’ve Got A Friend In Me” {({¥=1

Performed by
Lyle Lovett and Randy Newman

going for adds at Hot AC & AC November 28

Produced by Don Was

; Written by Randy Newman
Publlshed by Walt Dlsney Music Company (ASCAP)
Recorded and Mixed by Rik Pekkonen

Lyle Lovett appsars courwsy ot Jurt Music Company and MCA: Fucords. Rar ~dy Newman appears courtesy of Raprise Records,

= P r
© #1995 Walt Disneg Musie Company (ASCAP). International Cogyaiiht Secisred. AB Rights Reserved @The Walt Disney Company. $31995 Bugna Vista Pictures Distibution, Inc. (Hol'ywood
. Manufactured anc Marketed by Hollywoad Retords. 500 S. Buena Vista St., Burbank, CA 91621. ., =i

REZQGRDS



www.americanradiohistory.com

26 * R&R November 24, 1995

b=

RANDALL BLOOMQUIST

EXIT INTERVIEW

Tom Tradup On The Lessons 0f WLS/Chicago

On November 1, Tom Tradup stepped down as Pres-
ident/GM of Capital Cities/ABC’s WLS-AM & FM/Chi-
cago. Tradup, a programmer by training, was named Pres-
ident/GM of WLS-AM in 1989 when ABC decided to take
the legendary station into the Talk format. He added re-

sponsibility for the FM two years later.

Prior to joining WLS,
Tradup was Operations Di-
rector of KRLD/Dallas.
His resume also includes
stints as OM of AC WASH/
Washington, Exec. Pro-
ducer of Talk WMCA/New
York, and PD of KCMO/
Kansas City.

In this interview, Tradup
holds forth on what he
learned during his six years
in the WLS hot seat, includ-
ing the special challenges confront-
ing programmers who get a chance
to run the whole shootin’ match.

R&R: What was your greatest
accomplishment at WLS?

TT: We took WLS and restored it
to greatness, and that’s very impor-
tant to me. When we took over, the
station was 24th in the market and
hemorrhaging red ink. This year, it
was in the black, and the NAB

Tom Tradup

named us Talk Station of
the Year.

I had a rare opportunity
here. It isn’t often that
you’re handed a 50,000-
watt station with a legend-
ary set of call letters and are
told, “It’s your blank canvas,
do whatever you want to
make it work.”

R&R: Was there any as-
pect of the GM job that took
you by surprise?

TT: I was really unprepared for
the myopic attitude that some mem-
bers of the media-buying commu-
nity have towards Talk radio and
what it stands for.

When we began simulcasting Talk
on WLS-FM, I had a representative
of a major cola — let’s leave it at
that — tell me he would no longer
buy the station because of the con-
troversy surrounding our Talk pro-

Politicians - while they sometimes make
great hosts - are not the group we should be
hanging our hats on. The future of the Talk
format is with entertainers, not politicians.

gramming. I told him that was fine
and that I assumed he wouldn’t be
buying time on B96 [WBBM-FM],
where the morning team was being
sued for slander, or on WLUP,
where they were facing several FCC
indecency fines.

I just don’t understand why Talk
stations get painted with the broad
brush of controversy while music
stations get a buy. It still perplexes
me.

R&R: We hear a great deal about
the art of managing Talk personali-
ties. Did your experience in that area
adequately prepare you to manage
other types of station staffers?

TT: I think I was pretty well-pre-
pared for it. My overriding philoso-
phy has always been to hire talented
people, give them the support they
need, and get out of their way. It
would have been the most natural
thing in the world for me to hire a
weak programmer and try to pro-
gram the station myself given my
background in news and program-
ming. But instead, I hired a very
strong programmer and let him pro-
gram the station.

If you are doing things properly
asaGM, it’s a great job because you
don’t have to do anything!

R&R: Having been a GM, do you
think you’ll ever go back to program-
ming?

TT: I like both jobs. But there are
frustrations that are unique to being
a news director, PD, or OM in that
you always have to be subordinate
to someone else. Programming is

very exciting, but after six years as

My philosophy has always been to hire

talented people, give them the support they
need, and get out of their way. If you are doing
things properly as a GM, it’s a great job
because you don’t have to do anything!

a GM, I think I'd like to continue
doing that. If you like radio and you
like the people in radio, [being a
GM] is the greatest job on the plan-
et.

R&R: Do you have any tips for
PDs who want to build a good rela-
tionship with their GMs?

TT: Radio is a business, and the
more a PD understands that, the bet-
ter he’ll get along with his GM. PDs
need to understand that because ra-
dio is a business, they can’t always
do everything they want to do. Just
as you can'’t let the sales department
run every schlocky feature just be-
cause they can sell it, the PD has to
understand that you can’t put some-
thing on that you can’t sell.

PDs should also remember that
the GM has to answer to many dif-
ferent audiences — the owners, the
advertisers, the audience, the com-
munity. And never forget that the
GM doesn’t always have all the an-
swers.

R&R: Do you think we’ll see

more programmers moving into the
GM spor?

TT: Yes. That’s a natural out-
growth of the fact that people are
realizing content is king in the in-
formation and entertainment busi-
ness.

R&R: What was your biggest dis-
appointment at WLS?

TT: We tried a Young Talk for-
mat on our FM, and that didn’t work
out as well as it might have. I was
also disappointed to discover that
politicians are even less trustworthy
than I believed before I took the job.

One local politician who hosted a
show for us, Mel Reynolds, is now
in prison. We hired [former Chica-
go Alderman] Ed Vrdolyak to host
a show, and he developed a sore
throat and disappeared when he de-
cided he wasn’t getting enough
money. The It. governor of Illinois
quit his job and signed a contract to
host a show for us — then he broke
that contract.

I think the moral here is that pol-
iticians — while they sometimes
make great hosts — are not the
group we should be hanging our hats
on. The future of the Talk format is
with entertainers, not politicians.

PDs should remember that the GM has to
answer to many different audiences - the
owners, the advertisers, the audience, the

community. And never forget that the GM

doesn’t always have all the answers.

The Dolans
Jay SEVERIN

Dr. Joy BROwNE

Money News You Can Use
Dr. Ronald Hoffman

ArRTHUR FROMMER

WAaRReN Eckstein
Ralph Snodsmith

OnLine Today
ARTHUR SchwaRrTz

For availability in your marker Call Rich Wood at
(212)642-45%73

TALK...FOR EVERY TASTE

One-Stop For All Your Talk Programming Needs

All programming is 100% barter
Customizable to your market
15kHz - FM Quality
Complete with automation cues
Exclusive in every market

RADIO VETWOIRK

WWW- atretteantadiohistoryv—eer—
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Get Ready to Roll Up Your Sleeves and
Participate in the Most Useful, Informative,
and Comprehensive Radio Seminar
You’ve Ever Attended

The R&R Talk Radio Seminar

February 22-25, 1996 ® Washington D.C.

If you’re working hard to build a Talk station, this meeting is the blueprint for your success. It’s a conference §

fignana g |

[. ‘e .37
- o

nid.
790

with real substance, devoted exclusively to the Talk format. The R&R Talk Radio Seminar offers a wealth of LA

'5'q 4olBuIyEBpY «

learning and networking opportunities for radio programmers, managers and producers who are looking to excel [XX]
and achieve in a non-music format. Among the highlights: 15 Talk-specific workshops and general sessions featuring addresses by prominent politiciams
and Talk radio figures. You can participate in a working lunch session dedicated to brainstorming format issues. In addition to those top-flight sessiors,
your registration fee also includes receptions, continental breakfasts, lunches and a very special closing dinner. Register today - fill out the form below,
mail or fax it, and get ready to receive valuable insight from the people shaping Talk radio today.

: [ ] [}
;ISe inar Registration Hotel Registration
You Can Mail This Form To:

R&R Talk Radio Senunar @

10100 Santa Monica Blvd. 5th Floor The Grand Hyatt |3 |H Street

Los Angeles, CA, 90674004 at Washington Center P -

-

You Can Fax This Form To:
(310) 203-8450

e
[=]
~
T

1000 H Street NW

N . The Grand Hyart ar Washington Cenier is conveniently Washington DC 2000
Please print carefully or type in the form below. Full payment must focated 15 nmuies from Washington Naonal Airpar, (202) 582-1234 ——

accompany this registration form. Photocopies are acceptable. L TP L g WU i ||

Theatre and Lincoht Musewn. The 1S Capitol, Smithsonian,
Vietnam Memorial and wore are located nearby.

We look forward to hosting you in our Naton’s Capital at the
Grand Hyatt Washington, located in the heart of downtown
Washington. To guarantee your reservation we require either an
enclosed check or money order covering the first night’s stay, or a
major credit card number, expiration date, and signature. Deposits will
be refunded only if cancellation notification is received at least 7
days prior to arrival.

Reservations requested after February 1, 1996 or after the room
block has been filled are subject to availability and may not be avail-
able at the convention rate. Check in time is 3:00 pm, Check out
time is 12 noon. Note: If paying by check, make a check out to The
Grand Hyatt for your hotel reservation, and a separate check to R&ER
Sfor the Seminar payment.

Name

Call Letters/C N
A Letters/-ompany fName Type of Room No. of Rooms | Convention Rates

Single (1 person) * $139 a night

Street Double (2 people) * $159 a night

1 bdrm Suite $475-1300 a night
* Regency Club Rates Available

Reservation Request

Date of Arrival

Time of Arrival

Telephone # < Date of Departure

eminar rees Name

Compan
Before January 19, 1996 $300 i

After January 19, 1996 $375 Address
There is a $50.00 cancellation fee. There will be no refunds after February 1, 1996. City

Telephone #

Amount Enclosed: Sharing Room with

[JVisa [JMasterCard [] American Express [J Check N‘[;‘)k;;g""h]e Amount  $

Account Number [] Anerican Express [_] Visa [ ]MasterCard [_] Discover [_]Diners/Carte Blanche [_]Check

Account Number

1
Expiration Date

Expiration Date: Month

| | | Signature

Print Name Here

Month Year Signature
Gold Passport #

Non-Smoking Room Requested

Print Name Here
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Christian Music Industry Sees The Light

STEVE WONSIEWICZ

1 A growing number of new, emerging acts are getting a shot at mainstream radio

The ongoing debate about mainstream radio’s willingness
to play contemporary Christian music won'’t be resolved any-
time soon. But owing to an expanding market, 1996 is being
viewed as pivotal in contemporary labels’ efforts to cross over

artists to the secular market.

Industry observers say the con-
temporary Christian music indus-
try has never been armed before
with as much quality product that’s
comparable to its mainstream
brethren. That, coupled with more
readily available retail sales data
and the fact that several major
Christian music acts like Amy
Grant, Michael W. Smith, Steven
Curtis Chapman, and the Winans
are now promoted to mainstream
radio virtually out of the box, has
sharpened the focus on contempo-
rary Christian music.

Now labels are giving a grow-
ing number of new and emerging
acts their shot at mainstream radio.
Here are a few examples:

*Epic band Anointed is enjoy-
ing mainstream success with its de-
but song, “It’s In God’s Hands
Now.”

*Forefront Records has already
started working platinum-plus Chris-
tian rock group DC Talk to main-
streamn Alternative and Rock radio.

*And in spring ’96,Curb
Records will begin working Chris-
tian rock act Whiteheart to main-
stream radio (singles have already
been released to Contemporary
Christian radio).

Observes artist CeCe Winans,
“When BeBe and I first started,
[crossing over] wasn’t something
we set out to do. We were not tar-
geting the rest of the marketplace,
like Urban and Pop radio. If we had
tried to plan it, it probably never
would have happened.

“Performing for different audi-
ences is very important to us now
because we feel we have something
to say. Now we know the whole
world can listen, not just one cor-
ner. But [ don’t want it ever to get
to the point — and it hasn’t yet —

that if it doesn’t cross over, it’s not
a success. If it happens, great. If it
doesn’t, that’s okay, t0o.”

Battling Stereotypes

Like many performers who have
crossed over, Winans says she has
confronted a multitude of stereo-
types. “We were accused of a lot
of things when we first started. It
was mostly a fear that we wouldn’t
remain who we are. Luckily, we
don’t have a problem with that
now.”

The key, she stresses, is simply
meeting people. “A couple of inter-
views and station visits is all it
takes. It’s the same with Gospel sta-
tions as it is with pop stations. If
people aren’t playing your music,
you have nothing. It’s important
that radio gets to know the people
behind the music. Who you are
helps your music, too.

“We still have a long way to go
because people still believe that if
it’s gospel it won’t work on their
stations. But when one person starts
playing it, then another will — and
that gets the ball rolling.”

At the start of their career, Win-
ans and her brother also encoun-
tered the same stereotypes at their
label. “When our record company
first signed us, they thought we
were only a gospel act. So they
didn’t put as much money into us.
When our records started selling, it
was like a light went on.

“When you're dealing with the
secular market, it’s all about how
much you’re selling. We’re now be-
ing treated as artists. We want the
label to get behind us like they
would with anyone else. If people
say, ‘No, we don’t want to hear it,’
that’s okay. But at least give them
[listeners] the chance.”

Bruno.

STILL WATERS RUN GOLD — Offering kudos to Crystal Waters
gold status of her “Storyteller” LP are (I-r) Mercury Sr. Director/Marketing
Josh Zieman, Exec. VP & Sr. VP/Promotion David Leach, VP/A&R Bruce
Carbone, President/CEQ Danny Goldberg, and Waters manager Vito

on the

| I

Pushing The Envelope

One programmer who believes in
giving listeners the chance is Ur-
ban AC KMJQ/Houston PD Carl
Conner, whose station flipped
from an 18-34 focus to 25-54 ear-
lier this year. Now being serviced
with more crossover product, he
says stations can push the contem-
porary Christian envelope as far as
they want.

“As programmers, we have to
keep an open mind. We’re often
more close-minded than listeners.
We must remove the wall that says,
‘If I like this type of music then I
can’t like that type of music.” We
will embrace the artists as close as
they want. However, we always
have to be careful and not try to turn
an Anointed into Brownstone. We
still have to be careful not to cross
that fine line so we don’t cheapen
the inspiration and message of their
music.

“Well-known antists will go over
well because they’ve been around.
However, there will be projects we
don’t play because the appeal of those
artists is regional. For example, we're
not going to play the Five Blind Boys
From Alabama. When we first
played Kirk Franklin, he was still a
relatively new artist.

“We’re here to entertain and give
our listeners what they want to hear.
And if you see how large some of
the churches are, you begin to see
the potential. Many people attend-
ing church will also attend a radio
function.”

When WBLS/New York flipped
from Urban to Urban AC this year,
APD/Research Director John
Mullen says all contemporary
Christian music in the library made
the cut. “It was a no-brainer. How
can you go wrong playing gospel?
You'’re not going to offend anyone.
In fact, people will take notice and
think you care.”

Mullen says programmers need to
be flexible with the music. “It de-
pends on the song and the daypart.
Like with any music genre, you need
to give listeners measured doses.
You can’t say you're only going to
play one per hour. That’s too artifi-
cial.

“It also depends on the format.
AC can easily play Amy Grant, but
Rock stations can [play contempo-
rary Christian Rock music] as well.
When I programmed Heavy Metal
WCWP/Long Island in the mid-
*80s, we played Stryper because of
all the requests. As long as the Chris-
tian group fits with the genre of mu-
sic you're playing, you can do it.”

From the label and artist manage-
ment perspectives, it boils down to
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CeCe Winans

the artist’s sales history and poten-
tial, as well as his or her desire to

cross over. Many artists are just as |

happy to remain in the Christian
market and sell hundreds of thou-
sands of records.

Comments Curb Records VP
Claire Parr — who spearheaded
Michael W. Smith’s successful
crossover in the early "90s — “It’s
not about the quality of music. It’s
about having the promotion resourc-
es to reach the market.

“Christian labels naturally allo-
cate the bulk of their marketing and
promotion budgets to the Christian
market. But with the larger acts, it’s
logical to take them into the main-
stream market if the base is there
financially and consumer-wise.
That’s because the bands are capi-
talized to the point where it makes
sense. Some of that’s a business de-
cision. But some of it truly is about
whether the band is comfortable
with going outside the Christian
market.”

As for radio, Parr notes, “No-
body knows what’s going to be a
hit. I’ve seen stations benefit tre-
mendously when the music fits be-
cause they gained access to con-
sumers with large disposable in-
comes whom they did not know lis-
tened. Many of those listeners are
very loyal consumers of Christian
music, and they’re quite happy to
hear those artists along with other
pop artists. It’s not a stretch for
them.”

Parr calls '96 a “wait and see”
year for crossing over contempo-
rary Christian acts. “More acts will
be moved into the mainstream. But
there are still a lot of walls and ste-
reotypes. The bottom line is if the
record is a hit, it’s going to be a hit
in some format. If you’ve got the
support and you can fight through,
it will work.”

Opinions vary as to who will lead
the charge — the superstars or the
newcomers — and what type of ma-
terial will work. Adds Parr, “Micha-
el W.’s ‘Place InThis World’ was ob-
viously a Christian song, but it
worked. Look at the Mariah Carey/
Boyz I Men song ‘One Sweet Day’
that’s out now. How much more spir-
itual can you get? No one is calling
that a Christian song.”

Watch The Hype

Chaz Corzine, Sr. VP/Artist De-
| velopment for the artist manage-
| ment firm of Blanton/Harrell En-

tertainment, says, “It only takes a

| couple of people at radio who real-
| ly get it to get things going. In
| Amy’s case, there were a couple of
| stations that went out on a limb and
| played ‘Baby Baby.” If you break
| it regionally, it will catch on.
l “There’s always a fear factor to
overcome. Having an artist labeled
Christian is very alarming to a pro-
grammer. That goes for TV, too.
They often assume the artist has
an agenda. Before Amy crossed
over, somebody told us that if the
record was in a brown paper wrap-
per without her name on it, it
would get played. That’s still true
today, although the quality of the
music is competitive with every-
thing out there.”

Corzine agrees with Winans
about the importance of meeting
mainstream programmers. “The
competition is so much tougher
now. I guarantee that if a Rock pro-
grammer meets DC Talk and gets
to know how great the guys are, it
will make a difference. Instead of
DC Talk, the Christian group, the
act will become known as DC Talk,
the group.”

Corzine also cautions the con-
temporary Christian music indus-
try about believing its own press.
“We hurt ourselves when we start
saying things like, ‘We're going to
be the next country.” When people
talk like that they set goals that
might not be attainable. As a result,
you feel like you’ve failed.

“Retail became disenchanted
with Christian music when every-
body talked about how huge it was
going to be. Immediately, retailers
like Target and K-Mart started
stocking Christian artists 20-40
deep, and they didn’t sell. But if
you take the top five or six, those
artists will sell as well as the top
country and pop artists. If the
Christian music industry does the
same thing in the crossover
scheme, it could hurt us. We
should focus on the five or six new
artists who have a legitimate shot
and back off the rest.”
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SOUND DECISIONS

Big Pop Pulls “An Allnighter’

ometimes you can’t keep a good

hit down.
Like a cat with nine lives, “Pulling
An Allnighter On Myself” from Big

Pop Records quintet the Melting
Hopefuls is getting a new lease on
life — thanks to audience response
to Alternative radio specialty shows
at stations like KTBZ/Houston,
KGDE/Omaha, and WEQX/Alba-
ny. The track, featured on the “Space
Flyer” EP, was a college radio hit last
year and has picked up rave reviews
in such magazines as Spin, Melody
Mabker, and New Musical Express.

For Big Pop President Rick Win-
ward, the challenge now is to build
on the college radio fan base and
translate that success into commer-
cial airplay at Alternative radio. The
label recently released a new eight-
song EP, “Viva La Void.” That album
contains a new version of “Allnight-
er,” remixed by Roger Seibel, who
has worked with Veruea Salt and
Liz Phair. “Viva La Void” currently
enjoys Top 5 status on the college
front.

“Given the acclaim ‘Allnighter’ re-
ceived, it was obvious that the song
should be the first track for commer-
cial radio,” says Winward. “But we

Melting Hopefuls

knew we had to make the song
more radio friendly sonically.
That’s why we brought in Seibel.
He brings us a lot of credibility
with both com-
mercial and
college radio
because of his
work with Phair
and Veruca Salt.”
Winward’s
game plan is as
grass-roots as
you can get. He
will continue
working addi-
tional “Viva”
tracks to college
radio, while si-
multaneously
pushing  for
— more specialty
show airplay
and regular rotation adds. “We’re
looking at the more cutting-edge and
starter stations. While we already
have a fan base from one-and-a-half
years of working the college market,
there are still a lot stations that
missed it the first time
around. ‘Allnighter’
will introduce radio to
the band.”

For The ‘Love’
Of Earth Gyrlz

Capitol Records VP/
Promotion & Market-
ing Manny Bella took
advantage of a prime
opportunity to promote
the Earth Gyrlz debut
single, “Love Of

in a sterile convention room. People
want to have some fun, and this is a
great way to do it.” One week after
the event, Bella and company racked
up 27 adds for the single; last week
the track picked up another nine.

A “big believer” in radio promo
tours, Bella plans to wait until the
new year to line up station visits.
“With the holidays coming, not many
stations are very receptive to groups
coming by because of [holiday] pro-
motions. After the first of the year
we’ll probably do a 10-day run. The
one thing we’re focusing on is there
isn’t one person in the group who'’s
the center of attention when it comes
to singing. All five of them are equal-
ly talented.”

Earth Gyrlz’s self-titled debut al-
bum is slated for a January-Febru-
ary release.

Loud Lucy Breathing
Well At Alternative
DGC/Geffen is picking up Rock
and Alternative airplay with “Tick-
ing,” the first track from Loud
Lucy’s inaugural effort, “Breathe.”

Mine,” at the recent

National Black Programmers Co-
alition conference. “We invited
about 25-30 programmers to dinner
and let them get to know the group,”
says Bella. “It’s much more person-
al having something like that at a res-
| taurant rather than doing a showcase

The Chicago trio’s tune moved from
No. 48 to 40 on the Active Rock chart
this week, while at Alternative it has
42 stations. Already playing the track
nearly 30 times are Active Rock
WAAF/Boston and Alternative
KNRK/Portland.

For Active Rock WMFS/Mem-
phis PD Jim Fox, “Ticking” gives
needed balance to his station.
“We’re constantly walking a tight-
rope with our music since we com-
pete with an Alternative on one side
and a heritage AOR on the other
side. I’'m not into block program-
ming, where you do something like
30-minutes sweeps of rock or al-
ternative music. We can’t go a quar-
ter-hour without a gold or a tradi-
tional rock song. Our best defense
is balance. While we always play
the hits, we need songs with the
right texture. ‘Ticking’ is not a
heavy Alternative record, but it’s
not a traditional rock ’'n’ roll one,
either.”

Arista Builds Up
For ‘Exhale’ Debut

A rista Records has teamed with na- |
tional theater chain General Cine- &
ma to promote Whitney Houston’s
new movie, “Waiting To Exhale,” and
the corresponding soundtrack. Billing
the promotion as “the most comprehen-
sive plan ever developed with a theat- (%
rical exhibitor" to sell music, the two
firms are using on-screen ads, mer-
chandising, and intermission music for
the buildup to the film's December22 L d
release. Whitney Houston
The soundtrack, which hit retail last
week (I/14), features the Houston lead single, “Exhale (Shoop
Shoop).” Rounding out the package are performances by
Toni Braxton, Aretha Franklin, Brandy, TLC, Mary J. Blige,
Chaka Khan, Faith Evans, Chante Moore, For Real, SWV,
Shanna, Sonja Marie, CeCe Winans, and Patti LaBelle.
New tunes for the soundtrack were written by Kenny “Baby-
- face” Edmonds.
Web browsers take note: Maverick/
A Warner Bros. Records has officially
. | gone live with Madonna's home page to
‘:ﬁ promote the release of her new album,
“Something To Remember." The site is
among the first to use Real Audio 2.0,
' ‘lan improved technology that allows
browsers to hear music automatically as
58 opposed to the standard, lengthy down-
e T loading process. The address 's http:/
Madonna  www.wbr.com/Madonna.

Counter Proposal
Benefits AIDS

Consumers buying records on December 2 in New York,
Los Angeles, Miami, and Atlanta might find a celebrity ring-
ing up their purchases on behalf of “Counter Aid,” organized
by the music industry AIDS foundation LIFEbeat. Evan Dan-
do, Juliana Hatfield, Lisa Loeb, and Dinosaur Jr's J Mas-
cis will man Big Apple counters, while in Miami the Rem-
brandts will be on hand. In Atlanta it's Arrested Develop-
ment's Speech. And Coolio, Me’shell NdegeOcello, and
Weird Al Yankovic will be serving customers in the City of
Angels. Consumers will be asked to round up their purchas-
es to the nearest dollar, with proceeds going to LIFEbeat.

Christian Crossing

On the contemporary Christian music front (also see re-
lated article on page 28): Island Records will release “Don’t
Give Up” to mainstream radio on December 5. It’s the lead
track from the Marlon and Shawn Wayans comedy film,
“Don’t Be A Menace To South Central While Drinking Your
Juice In The Hood.” The track was recorded by tte Island
Inspirational Ail-Stars, which includes gospel veterans
Donald Lawrence & The Tri-City Singers, the Clark Sis-
ters' Karen Clark-Sheard, Grammy award-winning Hezeki-
ah Walker & The Fellowship Choir, and platinum-plus sell-
ing Kirk Franklin & Family.

Odds & Ends

Hitting stores this week is the eponymous Capitol Records
debut of P, the band fronted by actor Johnny Deppp and the
Butthole Surfers’ Gibby Haynes. The first single, "Michael
Stipe,” ships to Alternative Rock in January... Attention Boss
fans: Part two of a special edition of the “Columbia Records
Radio Hour” featuring Bruce Springsteen airs December 14,
the highlight of which will be a live acoustic performance. Part
one of the program, hosted by sports commentator Bob Cos-
tas, was broadcast this week (11/21) and spotlightea cuts from
the Boss's “The Ghost Of Tom Joad” LP.

Scratch U2's Bono from the list of artists performing at
the all-star bash for Frank Sinatra's 80th birthday on ABC-
TV (12/14). He was working on the band's new abum, due
nextyear ... American Recordings band the Jayhawks has
called it quits. Co-founder Mark Olson exited to pursue oth-
er opportunities ... Da Brat is back in the studio working ona
new album; producer Jermaine Dupri is at the helm ... News
of the weird: An unconfirmed report says Britain's Love To
Infinity is readying a remixed club dance version of Reba
McEntire’s cover of “You Keep Me Hangin’ On" ... Chalk up
another one million in shipments for Hootie & The Blow-
fish's “Cracked Rear View.” The album has hit the 11 million
units mark, according to the RIAA.
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CONTEMPORARY HIT RADIO

Hits Of The ’80s & ’90s:
The Next Major Format?

Envisioning what he calls the next major offshoot of the CHR
genre, KZDG/Denver moming talentJonathan Wilde recently
wrote me about his “Hits Of The *80s & ’90s” format.

Wilde sees an opportunity for ra-
dio stations to fill a void for CHR
e listeners who are
bored with to-
day’s current-
i based music and
stale *80s gold.
He points out,
4 “There are so
% many '80s and
’90s titles that
have been forgot-
| ten. When people
hear them on the
radio or in night-
clubs, they freak out. The music pre-
sentation on this format would be
upbeat — no Michael Bolton, Glo-
ria Estefan, or Phil Collins — with
fun and personality.”

Jonathan Wilde

Sample Hours

Here’s what could be
played on a “Hits Of
The '80s & '90s” format:

VAN HALEN/When it's Love
PAULA ABDUL/Straight Up
ROMANTICS/

What | Like About You

MARIAH CAREY/Dreamlover
PRINCE & SHEENA EASTON/
U Got The Look

.38 SPECIAL/Like No Other Night
BRYAN ADAMS/Summer of '69
ANIMOTION/Obsession
BANGL.ES/Manic Monday
DEPECHE MODE/

Enjoy The Silence

ESCAPE CLUB/Wild, Wild West
AEROSMITH/Love In An Elevator

Sample Hour 2

GO-GO'S/Our Lips Are Sealed
FIXX/One Thing Leads To Another
JANET JACKSON/Love Will
Never Do (Without You)
MADNESS/Our House
RICHARD MARX/

Should Have Known Better
NEW ORDER/

Bizarre Love Triangle
OUTFIELD/Your Love
POLICE/Every Little Thing
She Does Is Magic
MADONNA/Crazy For You
BLONDIE/Call Me
COLLECTIVE SOUL/Shine
TIL TUESDAYVoices Carry

Optional Currents

Wilde feels the '80s and "90s for-
mat can be programmed with or
without current music. He notes,
“Depending on the market, you can
add a percentage of current hits in a
high recurrent rotation. If you decide
to program currents, be selective and
limit your list — using artists like
the Dave Matthews Band and
Blues Traveler. Watch the edges of
everything current and gold, mak-
ing sure not to take any chances.
Only program the biggest songs in
the genre.

“You can call it ‘Classic Top 40,’
‘Retro Radio,” ‘Generation X Gold,’
or “Yuppie Classic.” But Hits Of The
'80s & ’90s is a viable option for
radio stations looking for a success-
ful format. Evidenced by the huge
success of Classic Rock, Oldies, and
the newest Arrow formats — which
feature music from the 60s, *70s,
and "80s — it’s clear that people love
to relive the past. With radio frag-
mentation increasing over the past
several years, listeners are left won-
dering what happened to Top 40’s
good old days, where if it was a hit
it was on the air. Hits Of The *80s &
’90s brings that tradition back.

“Signs pointing to public demand
for '80s music are everywhere —
VHI’s ‘Big '80s’ weekends, *80s
CD TV commercials, and ‘Retro
Nights’ at nightclubs. Record stores
devote entire sections to '80s mu-
sic, and radio stations (like cross-
town rivals KWMX and KALC)

Getting Right
To The Core

Core artists for Hits Of
The '80s & '90s would in-
clude: '

Paula Abdul, Bryan Adams,
-Aerosmith, Bananarama, Pat Be-
natar, Blondie, Bon Jovi, Cars,
‘Cure, Duran Duran, General Pub-
lic, Don Henley, Whitney Houston, -
‘Human Lieaguea, Billy idol, INXS,
Janet Jackson, Howard Jones,
Journey, Madonina, John Cougar
- Melencamp, Men At Work, Mot-
~ lay Cruse, Prince, R.E.M., Roxette,

" Donna Sumimer, Tona Loc, UB40,
‘U2, and Van Halen, just to name |
| afew. CE

are playing more ’80s gold than ever
before. Many stations feature ‘Flash-
back Lunch Hour,’ ’80s at Eight,’
or ‘All ’80s Request Weekend’ seg-
ments. Why not capitalize on this
interest and program a station that
plays all the great hits from the
’80s?”

But Is It Hot AC?

Wilde offers a few examples of
how Hits Of The *80s & *90s differs
from Hot AC:

¢ “Many Hot ACs play some *70s
gold along with current AC releas-
es. Hits Of The "80s & *90s focuses
on well-researched gold and recur-
rent hits from the '80s and "90s only.
It’s more upbeat and bright than Hot
AC, so the marketable demograph-
ic is slightly younger, and the for-
mat is more cume-driven.

J

Q: /s this a novelty format?

'80s?

ones along the way.

Questions Anyone?

onathan Wilde offers answers to questionsabout
Hits Of The '80s & '90s.

A: Absolutely not, Hits Of The '80s & '90s is as mainstream as
acurrent-based contemporary music format. Any song thathas a
novelty feel to it will be in a very light rotation. The music library
consists of many songs in gold rotation on other formats.

Q: Does the format lean one wa y musically ?

A: No, it's very balanced and mainstream: rock, pop, R&B, al-
ternative, and dance. If it was a legitimate CHR hit and tests well,
you'll hear it on Hits Of The '80s & '90s.

Q: /s the on-air presentation similar to that of stations in the

A: Not hardly. No “hot rockin, flame-throwin’, moming zoo crew,
10-in-a-row” radio. The format is slick and well-produced, yet laid
back and conversational. The on-air personalities will not contin-
ually clutter the format with useless '80s trivia. The format will
certainly follow the current trends in presentation and create new

Q: Why include music from the '90s?

A: Including '90s hits adds to the “hip” factor and gives the
format room to grow. There are also great year-to-year similari-
ties in the music for the first five years of the '90s. The musical
breakdown will consist of approximately 70% '80s music, and the
rest '90s music. By bridging both decades, the format attracts a
larger, more mainstream audience, resulting in higher TSL.

Q: /s the format marketable?

A: Yes! The target demo of adults 21-40, emphasizing women
25-35 is obviously a great sales tool. Whereas CHR stations av-
erage high cume and lower TSL with a large teen base, Hits Of
The '80s & '90s should average moderate to high cume with high-
er TSL and fewer teens. The music is upbeat and very familiar to
a potentially very large adult audience.

All rights reserved. Copyright Jonathan Wilde, 1995

® “Hits Of The '80s & '90s will
be an ever-evolving format. Classic
Rock still hasn’t decided how to in-
clude great music from the past 10
years without scaring off its core au-
dience. Eventually, that format will
either evolve or fade away as its au-
dience ages. The prime demo will
soon be people who love ’80s mu-
sic, with a 25-45-year-old target.
Hits Of The '80s & ’90s will con-
tinually evolve by adding gold and
recurrent titles from the *90s. With
upbeat music from the *90s, the for-
mat can’t be pigeonholed as stale or
oldies only.

“With so many musical choices
and formats,” Wilde continues, “it’s

hard for professional, working adults

Here are some of the Hits Of The ‘80s & ‘90s core artists.

to keep up with the ever-changing
music scene. It’s been said that peo-
ple don’t necessarily know what
they like, but like what they know.
Listeners will know 80s and *90s
hits. Whereas ’70s-based Arrow for-
mats focus on 10 years of music, Hits
Of The ’80s & "90s starts with 15
years of music and rotates an ex-
panding playlist. On Arrow, a 1970
song may be completely different
from a 1979 song in style and qual-
ity. Not so with this format. A hit
from 1983 sounds just as good as a
hit from 1993.

“CHR has always been female-
based. But with the decline of CHR
and rise of Country the past five
years, it’s hard for a current-based
CHR to attract women 30 and older.
When CHR was at its peak in the
’80s, women were its core audience.
These women, who’ve since left for
Country, Soft Rock, or AC, will be
able to rediscover their favorite songs
with Hits Of The '80s & *90s!”

For more information please con-
tact Jonathan Wilde via e-mail:
Jjonwilde@aol.com; beeper: (303)
612-8333; KZDG:<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>