I N S I D E

KABC’S ELDER
STATESMAN

He’s been the target of
local protests and the
subject of a glowing
“60 Minutes” profile.
Love him or hate him,
KABC/L.A.’s Larry
Elder has developed a :
reputation for tackling the
tough issues head-on.

Page 26

KNOW YOUR COMPETITION!

When you go on sales calls, arm yourself
with the facts: How does radio compare to
TV and print? And how can radio be used
in conjunction with other media? Interep’s
Michele Skettino provides the answers.
Page 18

ACHIEVING THE DREAM

After losing one too many jobs as a CHR
jock, Russ Qasis decided it would never
happen again. Now he’s a station owner
and muftimillionaire. Tony Novia finds out
how he did it.

Page 43

BIRTH OF A FORMAT

Sky Daniels talks to some of Pop/
Alternative’s founding fathers about how
the fragmentation-spawned hybrid evolved
into a full-fledged format all its own.

Page 94

Lewis Schreck appointed
VP/GM at WTEM-AM/DC

Ed Eckstine becomes President
of new Debris Records label

Glen Brunman named Exec. VP
of Sony Music Soundtrax

Steve Massie to head Nat'l Promo/
Country Music for Almo Sounds

Page 3

(THIS #] WEEK

CHR/POP
* HANSON Mmm Bop (Mercury)

CHR/RHYTHMIC
* BLACKSTREET Don't Leave Me (/nterscope)

URBAN
* ROME | Belong To You.. (RCA)

_ URBAN AC
o KENNY LATTIMORE For You (Columbia)

12 COUNTRY
&% * BRYAN WHITE Sittin' On Go (Asylum/EEG)

"NAC/SMOOTH JAZZ

* LEERITENOUR Water To Drink (L.ENVerve)
z-"’ ,ﬁ§
sis AC

Pir' . \A‘IALLFLO"J}ERS One Headlight (Interscope)

AC
* BOB CARLISLE Butterfly Kisses (OMG/Jive)

ACTIVE ROCK
F#%QFFSPRING Gone Away (Columbia)

é’,@’-&SAMMY HAGAR Little White Lie (Track Factory/MCA)

2 ALTERNATIVE
" o THIRD EYE BLIND Semi-Charmed Life (Elektra/FEG)

ADULT ALTERNATIVE
» VERVE PIPE The Freshmen (RCA)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEVSPAPER

Emmis Will ‘Manage’ Tribune’s
WQCD For Up To Three Years

B Firm can buy the NAC outlet when deal is up

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU
For the next three years, Em-
mis Broadcasting Corp. will
control three of the top 10 radio
stations in New |
York City — this in
a day when it
seemed the largest

wrapped up consol- |
idation.

“The deal was done this
way to give Tribune an
markets had all but . opportunity to trade for a

TV station, which will

have resulted from an outright
sale.

A source close to the deal said
the value of the transaction is
about $160 million. Last Friday,
. Prudential Securi-
i ties reiterated its
‘ “buy’ rating on Tri-
i bune and estimated

that price at approx-

imately 20 times

1996 cash flow.

. preserve some tax
Emmis last Thurs- benefits for them “The deal was
day (5/15) signed a o yive that it i almost 901 LPis way to
contract with Tri- | give Tribune an
a perfect match for our

bune Co. to manage
NAC/Smooth Jazz
WQCD-FM (CD
101.9¥New York for |
up to three years.
Emmis will then
have the right to
purchase the station for an undis-
closed amount. During that peri-
od. Tribune will ook for another
property. likely a TV station. to
exchange. The deal’s structure
will allow Tribune to avoid the
enormous tax liability that would

Campbell Climbs
To PD At Inner
City’s WBLS/NY

After operating without a
permanent PD for six months,
Urban AC
WBLS-FM/
New York has
| appointed its
new program-
mer. The posi-
tion has been
filled by
station MD
Michelle
4 Campbell,
4 who ascends

to PD after

eight months
in her previous post.

Campbell, whose radio career
started as an intern in WBLS’s
programming department. takes
over for interim PD Reggie
Rouse, who exits. Rouse had
been programming 'BLS since
the departure of PD Frankie
Crocker, who left the Inner City
outlet late last year.

Campbeil

stations in New York;
our goal is to buy
our competitors.”
—Jeff Smulyan

opportunity to trade
for a TV station.
which will preserve
some tax benefits
for them.” Emmis
i President/CEO
Jeff Smulyan told
R&R. “We like that it is almost a
perfect match for our stations in
New York: our goal is to buy our
competitors.” Emmis also owns
CHR/Rhythmic WQHT-FM and

WQCD/See Page 29
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Jackson’s Rainhow Coalition
Trying To Stall Viacom Sale

Jesse Jackson's civil
rights group is asking the
FCC to hold back on its
approval of Viacom’s
sale of WBZS-AM,
WZHF-AM, WJZW-
FM & WMZQ-FM/
Washington to Ever-
green Media — unless
Viacom honors a 1993
pledge made to the FCC
that it would try to sell at
least two of the stations
to minority buyers. The other
option, Jackson’s Rainbow-
PUSH Coalition says, is for Ev-
ergreen to seek minority owners.

The 1993 pledge was made so
Viacom could receive an 18-
month waiver of the radio-TV
cross-ownership rules. At the

time, it was purchasing
Paramount’s WDCA-
TV, WBZS (then
WCPT), and WIZW
(then WCXR). Rainbow
is alleging Viacom never
4 followed through with
the agreement — a
charge Viacom says is
“without substance.”

In its petition to the
FCC, Rainbow makes
some hefty accusations,
including that Viacom’s request
for a temporary waiver in 1993
for the DC properties “was a
sham.” Rainbow also claims “that
Viacom lacked candor or misrep-
resented its plans when it sought

Jackson

VIACDM/See Page 8

CBS Radio Chairman/
CEO Mel Karmazin was pre-
sented with the Internation-
al Radio &Television Soci-
ety's “Foundation Award” at
the group’s annual luncheon
at NYC's Waldorf-Astoria on
Tuesday (5/20). Karmazin,
who last year helped engi-
neer the nearly $5 biilion
merger between his Infinity

Broadcasting and CBS, was [}

recognized for his*outstand-
ing achievement in the elec-
tronic media industry.”

Also being saluted for their
contributions to the industry

Clark, CBS “Evening News”

anchor and managing editor Dan Rather, and Senior FCC Com-
missioner James Quello, who will leave the Commission after
23 years of service at the end of June.

Paul Goldstein has
been promoted toVP/
Programming  at
NAC/Smooth Jazz &
WNUA/Chicago. He #
most recently served
as the Chancellor
Media outlet’s OM.

WNUA VP/GM
Ralph Sherman told
R&R, “I've had the [
opportunity to work
with some tremen-
dous programmers in this for-
mat — [former "NUA PD and
current KKSF/San Francisco
OM] Lee Hansen, [former
"NUA Asst. PD/MD and cur-
rent KOAI/Dallas PD| Mike
Fischer, [Broadcast Archi-
tecture’s] Frank Cody and
Allen Kepler, [former 'NUA
PD] Tom Miller — and Paul
Goldstein epitomizes what
NAC is about. He s incredible!

WNUA/Chicago Elevates OM
Goldstein To VP/Programming

Goldstein

We've been very suc-
cessful, but he’s mov-
ing us into a whole
B ncw realm. The things
%] he’s done since he’s
come aboard are just
tremendous.”
Goldstein added,
“It’s such a pleasure
working for a general
manager like Ralph
Sherman. who not
only encourages big
thinking, but wholeheartedly
supports the process. Ralph’s
encouragement, coupled with
an unparalleled array of hu-
man resources — including
Broadcast Architecture. a
world-class airstaff, and our
extraordinary new MD Steve
Stiles — help make this pro-
motion even sweeter.”

GDLDSTEIN/See Page 29

IRTS Gives Kudos To Karmazin

were entertainment person- [§
ality and business czar Dick [

—

Beasley Appointed
WRKS/New York PD

Urban AC WRKS/New York
has promcted MD/Programming
Asst. Toya Beasley to PD. She
has been the station’s acting PD
for several months.

“In the past three months, Toya
has proven she can take Kiss FM
to new heights, and I'm very
pleased tc congratulate her on a
well-deserved promotion,” said
Emmis/New York Director/Pro-
gramming Steve Smith.

“She’s done an outstanding
job.” commented Emmis/NY Sr.
VP/GM Judy Ellis. *“We feel for-
tunate to have a person with her
talent. dedication, and energy pro-
gramming Kiss FM.”

“I"m just elated about the chal-
lenge,” Beasley told R&R. "I
look forward to adding something
to the market. It's kind of rare to
find females programming radio
stations, so — being a female —
I feel it’s a great opportunity for
me and women and the industry

BEASLEY/See Page 29

Program Supplier Guide With This Issue
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Schreck Shifts To
WTEM/DC As VP/GM

WSB/Atlanta Director/Sports
Sales Lewis Schreck has been
named VP/GM of Sports WTEM-
AM (The Team)/Washington, ef-
fective May 27. He replaces Bob
Snyder, who joined Paxson Com-
munications last March as President
of its sports division.

Chancellor Broadcasting Presi-
denv/CEQSteven Dinetz comment-
ed, “We are proud of the quality of
people who operate our stations on
a day-to-day basis. Lewis is one of
those broadcasters who can make a
difference.”

Schreck added. “I'm thrilled to
head up ‘The Team’ that takes
WTEM to prominent success as the
ultimate Sports station in Washing-
on.

Prior to joining WSB in 1994,
Schreck served as Director/Sports
Sales and, before that. as NSM at
WFAN/New York. He began his
radio career in 1984 at Katz Radio
Group'’s Sports Sales Division; he
moved to "'FAN in 1987.

Debris Flies With

Eckstine At Helm

B New label created
by ex-Mercury President

Ed Eckstine has formed Debris
Records and entered into a first-look
deal with Mer-
cury Records,
where he served
as President be-
tween 1991-95.
Minneapolis-
based rock band
the Honeydogs
are the label’s first
release. which is
being distributed
by Mercury.

Commenting
on the new company. whose only
employees are himself and an A&R
assistant, Eckstine said. “‘I'm really
excited to be working in a more cre-
ative capacity with a band that I'm
over the moon for. as well as with
[Mercury President/CEO] Danny
Goldberg, [Exec. VP] David
Leach, and the Mercury team. | feel

Eckstine

ECKSTINE/See Page 29

R&R Observes
Memorial Day

In observance of the Memonal
Day holiday, R&R’s Los Ange-
les, Nashville, and Washington,
DC offices wilt be closed Mon-
day, May 26.

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., STH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

RAR ONLINE SERVICES:
ADVERTISING/SALES:

‘Ultra’ Hip Cyberchat

KROQ/Los Angeles morning drive guys Kevin and Bean hosted a histor-
ical event at the House Of Blues with Depeche Mode. A first-ever live chat
in RealVideo enabled Mode members to talk with fans on the Internet.
The cyberchat recorded the highest ever number of participants in a live
concert/chat situation. Resting on their laurels are (I-r) Depeche Mode’s
Andy Fletcher, KROQ's Kevin, Mode's Dave Gahan, KROQ's Bean, Mode's
Martin Gore, HOB New Media GM Phil Fracassi, Internet Music Market-
ing’s Ken Krasner, and HOB New Media VP Marc Schiller.

'Massie Goes To Almo Sounds/Nashville |

B He’ll head the Nat’l Promo/Country Music dept.

Industry veteran Steve Massie has arrived at Almo Sounds to head its

| Nashville division’s National Promotion/Country Music department.

| bel, Lucky Dog; he’ll report

In making the announcement, Almo Sounds Director/Nashville Opera- |
tions Garth Fundis pointed to Massie’s past work for Mercury, CBS/
Sony, and A&M, adding, “I am excited to have this seasoned professional (
on the Almo Sounds team.” |

Massie began his record career in 1975 in Minneapolis as Manager/Local ‘
Promotion for the pop divisions of Mercury and RSO. In Chicago. his
Country promotion resume began in 1981 with a four-year stint at Mercu-
ry, followed by nine years with CBS/Sony. Massie’s most recent label job
was as Director/Midwest Regional Promotion for A&M/Nashville. He has
done independent promotion out of Chicago since A&M closed its country
division.

Massie told R&R, “This is truly an opportunity. perhaps of a lifetime, to
be able to work with Garth Fundis. as well as Herb Alpert and Jerry
Moss. It doesn’t hurt to come on board at a time when the excitement is
building around the Billy Yates record. ‘Flowers.” We feel that Billy Yates
can very well become the next superstar. Our objective is to make that
happen while we continue aggressively working our other projects.”

| Records Group Chairman

Chancey Takes Sony/Nash. VP/A&R Post

Columbia/Nashville Sr.
Director/A&R Blake
Chancey has been promot-
ed toVP/A&R at Sony Mu-
sic/Nashville. In his new
post, Chancey will guide the
creative and strategic direc-
tion of Columbia and Epic/
Nashville, as well as Sony's
newly created alternative la-

lent job in overseeing the |
rest of the productions for
the Columbia roster. Now ’
that he will be working with |
the Epic, Columbia, and
Lucky Dog labels, there
will be unlimited growth
potential for Sony Music/
Nashville”

began with a stint as a
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Brunman Appointed Exec. VP Of Newly
Formed Sony Music Soundtrax Imprint

Sony Music Entertain-
ment has tapped 20-year
company veteran Glen
Brunman as Exec. VP of
its new label, Sony Music
Soundtrax. Most recently
Epic Soundtrax Sr. VP.
Brunman is based in Los
Angeles and reports to Epic
Records Group Chairman
David Glew, Columbia

Don lenner, and Epic

| Records President Richard Grif-

fiths.

“With the creation of Sony Music
Soundtrax, we unify all of our
soundtrack efforts under the super-
vision of one person, who, with the
full cooperation of all the labels in-
volved. will mobilize our artists for
participation in film/music projects,”
said SME Presiden/COO Tommy
Mottola. “This is an unprecedented

Brunman

development in the music
industry and parallels Glen’s
unique success in develop-
ing soundtracks that com-
memorate the films they un-
derscore.”

In the newly created post.
Brunman will be responsi-
ble for creating and acquir-
ing soundtracks for all la-
| bels and divisions of SME.
In recent months he worked
with Columbia on the
soundtracks for “One Fine Day.”
*“The Mirror Has Two Faces.” and
*“Love Jones.” At Epic Soundtrax. he
oversaw such projects as “Forrest
Gump,” “Sleepless In Seattle.”
“Philadeiphia.” “Singles,” “Honey-
moon In Vegas.” “Judgment Night.”
and “Jerry Maguire.”

Brunman began his career with the
company in 1975 as a Tour Publi-
cist for CBS Records.

to Sony Music/Nashville
Exec. VP Paul Worley.
Sony Music/Nashville President
Allen Butler noted. “Blake has done
an incredible job of signing and de-
veloping new artists. It was Blake
who brought Ricochet and Deryl

| Dodd to Columbia, and these new
| artists have already made a major

impact on the country music mar-
ket. Blake has also done an excel-

310-788-1625  310-203-8727
310-553-4330  310-203-9763
310-788-1675  310-553-4056
310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom @ rrontine.com
jitt@ rronline.com

hmowry @ rronline com

song-plugger for Combine
Music, a Nashville-based
company that later changed its
name to EMI Publishing after be-
ing purchased by Charles Koppel-
man and Marty Bandier. As
Chancey’s role in the company ex-
panded, he was responsible for
signing new singer/songwriters and
developing them into potential art-
ists.

www americanradiohistorv com
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Chancey’s industry career 1
[

R&R DC Bureau: On The Move!

| On May 29, 1997, R&R's Washington, DC Bureau offices will move to the
following address:

R&R
888 17th St. N'W. Suite 310, Washungton, DC 20006
Main Phone: (202) 463-0500 Fax: (202) 463-0432

WERB SITE: http/iwww.rronline.com

OPPORTUNITIES/MARKETPLACE: 310-788-1621  310-203-8727 garrett@ rronline.com
EDITORIAL, OTHER DEPTS: 310-553-4330  310-203-9763  mailroom @ rronline.com
WASHINGTON, DC BUREAU: 202-783-3826  202-783-0260  mailroom @rronline.com
NASHVILLE BUREAU: 615-244-8822 615-248-6655 lhelton @ rronline.com
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Investment Fight In Texas

By PATRICE WITTRIG
R&R WASHINGTON BUREAU

Singer/songwriter Willie Nelson has asked legislators in
his home state of Texas to vote against a bill aimed at prohib-
iting investment of state pension funds in any media compa-
nies that produce or market music recordings containing of-

fensive lyrics.

Wrote Nelson, “There is a great
deal of music I don't listen to. But it
is my choice, and above all it's my
right not to listen. If this bill is
passed, my right disappears. The

Texas Pension Board should not be
in the business of taking decisions
away from me, my family, and ev-
ery family in Texas.”

Senate Bill 1923, which passed in

MADD, Others Want Free Airtime

Twenty-five groups, including Mothers Against Drunk
Driving (MADD) and the National Council on Alcoholism
and Drug Dependance, have asked the FCC to force stations
to provide *“a significant amount” of commercial time to warn
about the health and safety risks of drinking. Furthermore, they
want these warnings to run near any alcohol ads, including

those for beer and wine.

The groups’ petition dovetailed a
speech by FCC Chairman Reed
Hundt to the Mothers Against
Drunk Driving Youth Summit on

Call now for fast response, huge
savings and major market
experience in audio processing,
coverage improvement and digital

Underage Drinking, in which he
outlined his plans for limiting hard
alcohol ads on radio and TV. “Hard

Continued on Page 8

the Texas Senate last month, propos-
es to ban such investments by “the
comptroller, the state or any entity
of the state, or board/board of trust-
ees. The bill defines offensive lyrics
as those discussing criminal vio-
lence, necrophilia, pedophilia, bes-
tiality, illegal drug use, gang activi-
ty, or degradation of women and vi-
olence against a particular sex, race,
or ethnic group.”

In a letter sent to Barry Telford,
Chairman of the House Committee
on Pensions and Investments, Nel-
son wrote, “Like many artists, [
speak quite frankly with my audi-
ence. Oftentimes it is the only way
to talk about certain subjects and sit-
uations that some may find unpleas-
ant but are a very real part of Amer-
ica; country music does it, the blues
does it, rock does it, opera does it,
and so does rap.”

At presstime, the Committee was
in session listening to testimony on
the proposed legislation. Witnesses
who testified at the hearing includ-

Continued on Page 8
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And that's as good as winning

the lottery!
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Jacor Expects $216 Million From Offering

J acor Communications has made good on last week’s promise of a
public offering. The Cincinnati-based company has offered 6.65 mil-
lion shares at $31 per share. Another 673,000 shares were purchased
for $20 million by Equity Group Investments, an affiliate of Jacor's
largest shareholder, Zell/Chilmark Fund, which is headed by Jacor
Chairman Sam Zell. Underwriter Donaldson, Lufkin & Jenrette has
an option to buy up to 997,500 more shares. The offerings were expect-
ed to close May 21.

In other Jacor news, the FTC gave the company an early thumbs-up
to buy Secret Communications’ WTAM-AM & WLTF-FM/Cleveland.
The stations are going for $23.9 million cash and 750,000 shares of
Jacor common stock worth about $21.1 million.

Capstar Shows Revenue, Cash Flow Leaps

S oon-to-be-public Capstar Broadcasting Partners had net revenues
of $14.1 million, up from $6.7 million in first-quarter 1996; same-
station revenue increased 33% to $22.5 million. Broadcast cash flow
was up 83.8% — from $2 million to $3.8 million, and pro-forma cash flow
was $4.5 million, up from last year's $3.5 million.

Pulitzer Gets Another Permanent Waiver

O nce again, Pulitzer Broadcasting has received a permanent waiver
of the FCC’s one-to-a-market rule. This time, it's for the acquisition
of WETR-AM/Eden, NC (Greensboro-Winston Salem) from Triad Sky-
waves. Pulitzer already owns NBC-affiliate WXII-TV/Winston-Salem.
Pulitzer reported to the FCC an expected savings of about $110,000 in
cross-promotion, $90K in rent, and $200,000 in employee salaries if the
stations decide to use the same facilities. Pulitzer late last month re-
ceived a waiver to co-own WAVG-AM & WLKY-TV/Louisville.

Radio One Issues $75 Million In Debt

rivately held Radio One last week announced the issuance of $75

million in debt. The private offering of senior subordinated notes
was priced May 14, and will be used to wrap up acquisitions and for
general corporate purposes, the company said. CS First Boston and
NationsBanc Capital Markets were joint lead managers on the deal.

SBS Stock A Strong Buy

C IBCWood Gundy analyst Steven Shapiro called Spanish Broad-
casting System'’s bonds and preferred stock, “extremely attractive
opportunities for high-yield media investors” SBS's revenues for its sec-
ond quarter increased to $11.4 million from $9.1 million, and broadcast
cash flow nearly doubled, to $5.3 million. Shapiro placed the value of
8BS at more than $700 million, and said logical buyers might be Cox
Radio, CBS, Clear Channel, or head-to-head competitor Heftel Broad-
casting.

Metro Adds Three In DC

M etro Networks will now provide coverage to suburban Washing-
ton WKCW-AM & WINX-FM/Warrenton, VA and WINX-AM/Rock-
ville, MD. WINX-AM was slated to be sold for $450,000 to the Mont-
gomery County (MD) Government, and was to be programmed as a
24-hour traffic station, but the Washington Post reported this week that
the county council denied a top county executive the funds to com-
plete the deal.

NetRadio CEQ Resigns

Robert Griggs, head of the Minneapolis-based Internet radio net-
work NetRadio, has “resigned to pursue other interests” There's
no word yet on what those “other interests” might be, and no successor
has been named, a company spokesperson said.

Miles Added To Broadcasters’ Foundation

eorge Miles Jr. will begin a three-year stint in his new post on the

board of directors of The Broadcasters’ Foundation (formerly
Broadcast Pioneers). Miles is a longtime television broadcaster and is
currently CEO of WQED Pittsburgh, which includes an FM station and
two TV stations. The Broadcasters’ Foundation was founded in 1942 to
provide “aid to colleagues in acute financial need.”

Dvorkin Added As NPR Acting VP/News

effrey Dvorkin has been appointed National Public Radio's acting

VP/News & Information. The appointment still must be approved by
NPR’s board of directors. Dvorkin was most recently Chief Journalist
and Managing Editor for CBC Radio News and Information, a division
of the Canadian Broadcasting Corp.
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I DEAL OF THE WEEK N 1997 DEALS TO DATE [l TRANSACTIONS AT A GLANCE |
Dollars To Date: ,816,120,7.
1 ’D’ﬂuylaslﬂ‘r 0chasting/ ate ﬁteearg{ 736,0082,3;‘; * WDLT-FM/Mobile $3.4 million

ersonal Achievement . . * WKLN-AM/St. Augustine, FL $80,000

g B;igio acquisitions This Week's Action: (Laﬁﬁf $7245375’950306g * WYOO-FM/Springfield (Panama City), FL $770,000
il * WMKS-FM/Macon $1,225,000
$ A V%%‘-’ZM & WZHF-AM/ Stations Traded This Year: 874 * WAXL (FM CP)/Santa Claus, IN $130,000
was hi"y tﬂ" (Last Year: 896) * WCAK-FM/Carlisle, KY $4§0,000
* KDFC-AM/San Francisco | Stations Traded This Week: 23 o T
(CesHiEeE ) WUPK-FM/Margquette, MI $700,000

Fr—— i ° : ey * WICY-AM & WVNV-FM/Malone, NY $761,000
TRANSACTIONS * WSFW-AM & FM/Seneca Falls, NY $241,000

Douglas Achieves New Heights
With Coastal Acquisitions

4] Dlvestures allow Evergreen to eomply with ownership nules

Douglas Broadcastlng/
Personal Achievement
Radio acquisitions
PRICE: $18 million

TERMS: Not available

BUYER: Douglas Broadcasting/ |
Personal Achievement Radio,
headed by N. John Douglas. |
Phone: (415) 324-5888
SELLER: Evergreen Media, |
headed by Chairman/CEO Scott
Ginsburg. Phone: (972) 869-
9020

BROKER: William Steding of
Star Media Group

\
WBZS-AM & WZHF-AM/ |

Washington

FREQUENCY: 730 kHz; 1390 kHz
POWER: 5kw day/380 watts night;
Skw |
FORMAT: Business News; Health
News

KDFC-AM/San

Francisco

FREQUENCY: 1220 kHz
POWER: 5kw day/145 watts night
FORMAT: Children’s

Now adult contemporary music
has taken on a new energy...

and, in turn, a new life!

WDLT-FM/Mobile

PRICE: $3.4 million

TERMS: Not available

BUYER: April Broadcasting,
headed by President Phil Gior-
dano

SELLER: United Broadcasting,
headed by President Tom Wilson

| FREQUENCY: 98.3 MHz

POWER: 40kw at 548 feet
FORMAT: Urban

BROKER: Michael Bergner of
Bergner & Co.

'Floridz -
WKLN-AM/St. Augustlne
PRICE: $80,000

TERMS: Asset sale for cash
BUYER: Betty’s Communica-
tions Companies Inc., headed by
President Harold Osborne.
Phone: (904) 672-1550
SELLER: WKLN Radio-TV Inc.,
headed by President David
Crane. Phone: (904) 461-6905

WYOO-FM/Springfield
(Panama City)
PRICE: $770,000

TERMS: Asset sale for $570,000 |
cash and a $200,000 promissory |
note

BUYER: Styles Broadcasting of |
Alabama Inc., headed by Presi-

dent Thomas DiBacco. It owns |
WDLP-AM, WAKT-FM & WRBA- |

FM/Panama City. Phone: (904)
769-2299

SELLER: Tideline Broadcast-
ing Inc., headed by President
RandallWahlberg. Phone: (304)
265-4096

FREQUENCY: 101.3 MHz
POWER: 5.2kw at 236 feet
FORMAT: News/Talk

WMKS-FM/Macon

PRICE: $1,225,000

TERMS: Asset sale for cash
BUYER: Styles Broadcasting of
Alabama Inc., headed by Presi-
dent Thomas DiBacco. Phone:
(904) 769-2299

SELLER: Radio Macon Inc.,
headed by President Charles
McClure. Phone:(912) 784-
9230

FREQUENCY: 92.3 MHz
POWER: 3kw at 328 feet
FORMAT: Country

% * KQSY-FM/Collinsville (Tuisa) $1.9 million
* WXTC-AM, WBUB-FM & WJZK-FM/Charleston, SC

$5.6 million

* WRJN-AM & WEZY-FM/Racine (Milwaukee)

: $5 million

| WAXL (FM CP)/Santa

Claus

PRICE: $130,000

TERMS: Asset sale for cash

BUYER: Dubois County Broad-

‘ casting Inc., headed by President
Paul Knies
SELLER:T.C. MONTE Inc., head-
ed by COO Robert Laurence.
Phone: (606) 655-2267

[ COMMENT: The permit's original
call letters were WAZU.

W«gwg»;\” P pa i s iR '3: :
G

e,
WCAK-FM/Carlisle

| PRICE: $450,000
| TERMS: Asset sale for cash

BUYER: Mortenson Broadcast- |

ing Co. Inc., headed by President
Jack Mortenson. Phone: (606)
245-1000

SELLER: James Gray. Phone:
(606) 781-5715

WNFT-AM/Boston
PRICE: $4.5 mition
TERMS: Asset sale for cash

o

BUYER: American Radio Sys-
tems Corp., headed by President
Steve Dodge. it owns WEEI-AM,
WRKO-AM, WWTM-AM, WAAF-
FM, WMBX-FM & WEGQ-FM/
Boston. Phone: (617) 375-7500
SELLER: Greater Media, head-
ed by COOTom Milewski. Phone:
(908) 247-6161

FREQUENCY: 1150 kHz
POWER: S5kw

FORMAT: Country

BROKER: Glenn Serafin of Se-
rafin Bros.

WMIQ-AM & WIMK-FM/
iron Mountain & WUPK-
FM/Marquette

PRICE: $700,000

TERMS: Asset sale for $500,000
cash and a five-year, $200,000
promissory note at 7% interest
BUYER: Zephyr Broadcasting
Inc., headed by President Timo-
| thy Martz. itowns WZNL-F\M/Nor-
way, MI. Phone: (216) 498-1221
SELLER: Superior Media Group
Inc., headed by President James
| Klungness. Phone: (906) 774-
( 4321

Continued on Page 8

Radio One’s CHOICE/AC plays the top selling artists of today plus the biggest hits of the 80’s and 90’s.

It’s today’s AC...

with a new modern flavor...

And with Radio One’s unique TRUE LOCALIZATION techniques, your

station can sound seamlessly live and local 24 hours a day. To find out more

about a state-of-the-art combination you can bet on... call us today!

N1

800.

www americanradiohistorv com

the real music of “choice” for professional adults.

RADIO - ONE

W O R K S
746.2141
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CONGRATU_LATIONS‘

Rates skyrocket, billings double,
and your profits triple!!!

The Steve and D.C. Morning Show has

dominated in their target demo on every

station on which they air. January 27th,

Emmis Broadcasting moved Steve and D.C.

From CHR WKBQ to Country WKKX St Louis,

(one third through the Winter Arbitron). .
Steve and D.C. took WKKX From N211 to N22 in

. 18-49 persons, almast tied For N21 (8.1 to 8.4) Steve and D'C

Morning Show

you can pour money and sweat into your current morning show, pay through the
nose For somebody else's Failed morning show, put a morning show tegether from
scratch and hope fFar some ratings improvement...

OR you can put The Steve and D.C. Morning Show on your station.
This show s totally listener addictive - check out their incredible TSL!

Steve and D.C. gives you a proven eight person
team with the highest probability of top ratings
in your second book with top guests like

Rosie O'Donnell, Garth Brooks, Jay Leno, and
Ellen DeGeneres...even Axl Rose's grandmother!

(We guarantee it!

Our guarantee? You have the option to cancel
at the end of your First year if For any reason
you are unhappy...no strings attached.

Take the first step to lock up Steve and D.C.
in your market. Call Superadio today'

Call Superadio « 1.508.480.9000

WwWWW . americanradiohistorv.com
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TRANSACTIONS

Continued from Page 6

WICY-AM & WVNV-FMW/

Malone

PRICE: $761,000

TERMS: Asset sale for cash
BUYER: Cartier Communica-
tions Inc., headed by Presdient
Timothy Martz. It owns WYUL-
FM/Chateaugay, NY. Phone: (216)
498-1221

SELLER: L.C.C. Media inc.,
headed by President James
Coughlin Jr. Phone: (518) 483-
1100

WSFW-AM & FM/Seneca

Falls

PRICE: $241,000

TERMS: Asset sale for cash
BUYER: Souhan Radio L.L.C.,
headed by President George
Souhan. Phone: (315) 568-9888
SELLER: BJR Broadcasting
Corp., headed by President
Brian Rogers. Phone: (315)
568-9888

RADIO BUSINESS

KQSY-FM/Collinsville
(Tulsa)

PRICE: $1.9 million

TERMS: Asset sale for cash
BUYER: Clear Channel Radio
Licenses Inc.

SELLER: Friendship Broadcast-
ing L.L.C., headed by managers
Anthony Bono and Raymond
Clatworthy. Phone: (302) 697-
2998

FREQUENCY: 101.5 MHz
POWER: 6.2kw at 656 feet
FORMAT: Religious

WXTC-AM, WBUB-FM &

WJZK-FM/Charleston
PRICE: $5.6 million

TERMS: Asset sale for cash and
assumption of $2.9 million of ex-
isting debt

BUYER:WBG Management Inc.,
a wholly owned subsidiary of Wicks
Broadcast Group, headed by
President Edgar Berner. It owns
WTMA-AM, WTMZ-AM, WMGL-
FM, WSSX-FM & WWWZ-FM/
| Charleston. Phone:(212) 838-2100

| SELLER: Dudley Communica-
tions, headed by President Will-

| iam Dudley 1iI. Phone: (803) 884-

0520

FREQUENCY: 1390 kHz; 107.5

MHz; 96.9 MHz

POWER: 5kw; 100kw at 984 feet;

99kw at 1768 feet

FORMAT: Country; Country; NAC/

Smooth Jazz

WRJN-AM & WEZY-FMW/

Racine (Milwaukee)
PRICE: $5 million

TERMS: Cash

BUYER: Bliss Communications
Inc., headed by President S.H.
Bliss. It owns WBKV-AM & WBWI-
FM/Milwaukee-Racine and four
other Wisconsin stations. Phone:
(608) 754-3311

SELLER: M.G. Radio L.L.C.,
headed by principals Gregory
Marcus and Anthony Gazzana.
Phone: (414) 272-6020
FREQUENCY: 1400 kHz; 92.1
MHz

POWER: 1kw; 27kw at 492 feet
FORMAT: News/Talk; B/EZ
BROKER: Susan Patrick of

Patrick Communications

femama e e = e e e e ]

Viacom

Continued from Page 1
the waiver, that Viacom has intention-
ally ignored the commitments it made
to the Commission ... and that Viacom
has abused the Commission’s process-
es for its own private gain.”

In its response last month to Rain-
bow’s petition, Viacom categorically
denied all of Rainbow’s claims. Via-
com said it had scheduled to solicit
minority offers beginning in April
1995 and expected to have sale agree-
ments by that summer. That, howev-
er, never happened.

“When it came time to begin the
divestiture process under Viacom’s
adopted schedule, it was apparent that
the regulatory landscape had changed
and that opportunities had arisen
whereby the Commission might ob-
viate the need to proceed with divesti-
ture,” Viacom wrote, In particular, the
FCC had begun an inquiry into cross-
ownership rules that would allow Vi-
acom to own the four radio stations
and one TV outlet.

The 18-month waiver expired in
September 1995, but in early May
1995 Viacom asked for an exten-
sion. The FCC never responded to
that request, Viacom says, and un-
der Commission rules, the group
says it may continue to run the sta-

tions until the FCC acts on the ap-
plication.

And although Viacom admits the
Washington quartet has not been mar-
keted to minorities, it points out the
recent sales of KSOL-FM/San
Francisco and KSRI-FM/Santa
Cruz, CA were made to Crescent
Communications, whose general
parter is Hispanic. The deal, they ar-
gue, illustrates the group’s willingness
to structure transactions to the advan-
tage of minority buyers.

WIZW is to be sold to ABC Ra-
dio. Evergreen this week also an-
nounced it is selling WZHF and
WBLZS, as well as KDFC-AM/San
Francisco toDouglas Broadcasting/
PersonalA chievement Radio for $18
million to comply with the FCC’s
ownership limits. That is a move Rain-
bow is likely to protest, as well.

Evergreen is acquiring all of the
Viacom radio properties and is merg-
ing with Chancellor Broadcasting to
form Chancellor Media. Since April
8, the merging enterprise has divested
properties worth $436 million in or-
der to meet the limits. Chancellor and
Evergreen expect to complete their
merger in the third quarter.

Since the Viacom statement, Rain-
bow has filed a reply reiterating many
of its earlier arguments and charging

Investment Fight In Texas

Continved from Page 4

ed Carlos Resendez of the Nation-
al Council on Public Employee
Retirement Systems, the only in-
dividual to take a neutral stance.
Those who testified against the bill
were Kendall Thomas, represent-
ing the Austin Police Retirement
System; Fred Holmes of the Hous-
ton Municipal Pension System;
Larry Eddington of the Dallas
Police and Fire Pension System;

Dr. Michael Eric Dyson, a Baptist
minister & professor, and Paul
Russinoff, Director of State Rela-
tions for the Recording Industry
Association of America. In an is-
sued statement, Russinoff said,
*“This legislation is unworkable, un-
constitutional, and plays politics
with the pension income that thou-
sands of Texas state employees de-
pend on. The RIAA and others will
continue to fight this attack on the
music industry.”

that Viacom still has not satisfied its
agreement with the FCC. The matter
now awaits FCC action.

R&R’s calls to Viacom counsel
went unreturned, and a senior Vi-
acom official said the company was
not commenting on the petitions.

Washington’s current minority ra-
dio ownership already includes Ra-
dio One’'s WOL-AM, WKYS-FM
& WMMJ-FM, and that company is
rumored to be buying WYCB-AM.
There is also Howard University’s
WHUR-FM and two independently
owned Spanish-language stations,
WMDO-AM and WILC-AM.

— Heather Van Slooten

formed by the FCC”

New Public Safety Spectrum
Allocation Questioned

ew public safety broadcast spectrum should be taken
from spectrum used to duplicate FAA air traffic control
channels — “a complete waste of valuable spectrum” —
former Chief of the FCC’s Private Radio Bureau Ralph

Haller told the Senate Commerce Committee last week.

Haller's proposal follows committee chairman John McCain's (R-AZ)
legisiation to take spectrum from TV or an other part of the radio spec-
trum. Haller said his proposal would immediately solve the public safety
communications problems and eliminate commercial spectrum concerns
about creating new interference among commercial broadcasters.

NAB spokesman Charles Jackson also argued against McCain's pro-
posal, which calls for the creation of the Public Safety Telecommunica-
tions Institute, because the institute “will duplicate functions currently per-

H eftel Broadcasting’s first-
quarter 1997 revenues
jumped, due in part to its merger
with Tichenor Media Systems.
The 47% revenue increase from
$15.7 miltion to $23 million in the
first quarter was aiso due to start-
up stations and same-station
growth, Heftel reported. The com-
pany posted earnings of $566,000
{three cents per share) compared
to a first-quarter '96 loss of
. $972,000 (negative 10 cents). Af-
ter-tax cash flow was up to $3.5
mitkion, from $836,000 a year ago.

he Katz Media Group posted
a smaller first-quarter loss, and
Kaiz's revenues were down slight-
Ty, from $38.3 million in first quarter
1996 to $37.2 million in the most

dip to television consolidation. The

Heftel Revs Head Upward;
Katz, CBC See Lower Losses

recent quarter. Katz attributes this |

same consolidation increased the
number of clients for the Katz Ra-
dio Group, the company said. Katz
had a loss of $484,000 (negative
four cents per share), compared to
aloss of $1.2 million (negative nine
cents) last year. :

hildren’s Broadcasting

Corp.’s per-share losses .
were slightly smaller this quarter,
The company had a loss of $2.8 -
raillion (47 cents per share) on rev~
enues of $1.2 million, compared to
last year's loss of $1.9 million (5%
cents) on revenue of $1.2 million.: -
CBC President/CEQ Christopher
Dahl said ABC Radio’s cancella-
tion of a joint operating agreement
with CBC has meant it had to en-
dure a “sales rebuilding process? .. .
ABC tast week announced the
{aunch of a 24-hour kids' format.

MADD, Others Want Free Airtime

Continved from Page 4

liquor ignores the obvious fact that if
it were a bad idea to have beer on
TV, then putting hard liquor ads on is
a perfect example of the theory that
two wrongs don’t make a right,” Hun-
dt noted.

Earlier this month, 240 organi-
zations asked that the Commission
begin a notice of inquiry to exam-
ine the effects of radio and televi-
sion alcohol advertising on chil-
dren. Hundt has been pressing hard
for a formal inquiry, and is now
suggesting the FCC should “figure
out” rules requiring a minimum
number of mandatory public ser-
vice announcements that broad-
casters should carry. He also wants
a “sensible rule” about what
should be advertised and when.
Vice President Al Gore is leading
a commission that is trying to find
a way to determine just that.

The MADD petition claims al-
cohol advertising includes “mis-

WwWWW . americanradiohistorv.com

leading images,” and that the
counter-advertisements would be
designed to challenge those im-
ages. “Counter-ads would ... ‘de-
glamorize’ alcohol consumption.
Counter-ads reveal how advertise-
ments can create false percep-
tions,” the groups wrote.

The petitioners also argue that
the airtime devoted to these ads
must be free, because, “having ac-
cepted alcohol ads that reach such
a huge audience of underage
youth and pose such a danger to
the public’s health and welfare,
the broadcasters, as public trust-
ees, cannot properly take the po-
sition that they will permit the
audience to be informed by
counter-ads only if they are com-
pensated.”

Distilled Spirits Council of
the United States (DISCUS)
President/CEO Fred Meister re-
iterated that “alcohol is alcohol”
at a recent policy forum spon-
sored by Washington think tank,

the Cato Institute. Meister
placed part of the blame for the
confusion over alcohol equiva-
lence on the distilled spirits indus-
try. “By keeping our products off
the air for the last five decades,
we have helped to reinforce the
myth that spirits are somehow
harder or different than beer or
wine.”

Meister’s group has asked
President Clinton to develop a
common code and uniform guide-
lines for alcohol advertising on
electronic media, and does not
support a Commission inquiry.

Although public support seems
to be mounting for the FCC to take
action, it has not yet been resolved
whether the Commission even has
the jurisdiction to regulate adver-
tising content. That role, many leg-
islators (and even Hundt’s fellow
commissioners, Rachelle Chong
and Jim Quello) argue, is the re-
sponsibility of the Federal Trade
Commission. The FTC is report-
ed to be looking into the matter
separately, but does not comment
on its investigations.
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Puzzled By Your
Latest Ratings?

Research Director, Inc. has the solution.

)
PD PROFILE®

The most complete ratings analysis tool
available today!

e Quickly Learn Risks and Opportunities

Sales Materials

Good book or bad book, we’ll turn
your ratings into a revenue producer!

¢ Sales One Sheets through our Executive Summary
e The Buyer’s Guide » Track Station Performance over Five Surveys
o Media Kits (raw and weighted diary data)

e Compare Station to Format Norms
¢ Core Audience and Preference Profile
e Complete Analysis of Competitive Threat

o Qualitative One Sheets
o Custom Sales Presentations

Diary Review

Raw diary
data answers your questions!

¢ Slogan and Brand ldentification
e Diarykeeper Comments
e Audit Arbitron Diary Editing

e Diarykeeper
Confusion

Rhody Boslzy, Julie Heath
and Marc Greenspan,
Owners/Partners in
Research Director, Inc.

esearch Director, Inc.
Call Rhody Bosley ¢ (410) 377-5839

www americanradiohistorv com
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James Named Clear
Channel VP/Market
Magr., New Orleans

Earnest James, GM of Clear
Channel’s WODT-AM, WYLD-
AM & FM & WQUE-FM/New
Orleans, has been promoted to VP/

Market Manager, New Orleans. He |

will now oversee all seven of Clear
Channel’s Crescent City outlets:
WODT, WYLD-AM & FM.
KHOM-FM, KL JZ-FM, WNOE-
FM & WQUE.

“Pm very excited about it,” James

told R&R. “I'm excited forme. I'm |

excited for the company, and I'm
excited for everybody in the indus-
try because what it says is that the
enlightened companies — like our
company — give people opportuni-
ties based on ability, and that is very
exciting.”

James will lead a group of stations
that’s currently spread out over four
locations. “Hopefully soon, we’ll be
in two locations. Our goal is to have
all the stations under one roof. The
most important thing, as a manager,
is that I have a whole bunch of good
managers that work with me. That
is what makes it possible for me to
oversee this organization: a group of
very talented managers who do an
excellent job. My job is more of a
facilitator — a person who makes
sure we have the tools we need to
operate.”

James’s previous experience in-
cludes stints as President/GM at
WCIN/Cincinnati and at WVON-
AM & WGCI-FM/Chicago, as
well as holding the GM position at
KDIA/Oakland.

I

NEWSBREAKERS.

Women Of Achievement

I

Hedges, Keay, Krueger Cop CBS Sales Slots

C BS Radio has tapped three execs to lead its sales efforts in the Wash-
ington-Baltimore area, New York, and San Francisco.

® Jeffrey Hedges has been named VP/Sales for nine outlets —
WPGC-AM & FM, WARW-FM, WHFS-FM & WJFK-FM/Washington
and WCAO-AM, WJFK-AM, WLIF-FM & WXYV-FM/Baltimore — ef-
fective May 27. He spent 15 years as Station Manager for WWDC-AM
& FM/Washington.

® WABC/NewYork Director/New Business Development Jay Keay has
become Director/Business Development for CBS's six Big Apple proper-
ties: WFAN-AM, WINS-AM, WCBS-AM & FM, WNEW-FM & WXRK-FM.

! ® And KFRC-AM & FM/San Francisco New Business Manager/LSM
Kelly Krueger has been chosen as Director/Sales Development for KFRC,
KCBS-AM, KPIX-AM, KITS-FM, KLLC-FM, KOME-FM & KYCY-FM,
effective June 2.

CBS Regional GM Benjamin Hill said Hedges's appointment is part of
the industry’s evolution: “First we concentrated on acquisitions and now
it's how do we operate these properties. We are coordinating the assets

R&R Publisher/CEQ Erica Farber (i), last year's radio Genii honoree by the
Southern California Chapter of American Women In Radio & Television,
passes the torch to this year's recipient, KNBC-TV/L.A. Director/Marketing

Communications (formerly VP/Promotion at KIIS-AM & FM) Karen Tobin. and strategizing as a group a lot more effectively” -
Also honored at the luncheon were Melissa Gilbert (Talent & Performance) WCBSVP/GM Maire Mason, to whom Keay reports, commented:“This
and “Star Trek Voyager” Exec. Producer Jeri Taylor (Production). group of legendary radio stations reaches more than 7 million listeners

each week — that's one out of every two people in the New York metropol-
itan area. It's impossible to find another print or electronic entity that can
be as effective as the CBS Radio Group in New York. Jay's 25-plus years

stouer segues To WQRS station Manager of experience in sales and management, coupled with his in-depth knowl-

edge of the New York sales market, make him the perfect choice for this
WCSX-FM & WRIF-FM/Detroit GSM Bruce Stoller has been named ground.breaking role”

Station Manager of Greater Media Classical sister WQRS-FM/Detroit. Krueger reports to KFRC VP/GM Will Schutte, who remarked: “Since
“Bruce has done an outstanding job of guiding the sales effort of WCSX joining the company, Kelly has set a new standard for business develop-
and WRIF” said Greater Media/Detroit VP/GM Tom Bender, to whom Stol- ment in San Francisco radio. Her professional skills and determination
ler reports. “He has acquired the management skills necessary to take on this will make her an effective leader for CBS Radio/SF in this important area.
new challenge. As an 18-year Greater Media employee, Bruce is intimately She will be instrumental in the growth of our franchise in this market”

familiar with the policies and procedures of the company. He will accelerate
WQRS’s consolidation into the Greater Media family of stations.”

Stoller added, “WQRS is a unique radio station and unique resource in . . . .
our community. My goal is to maximize the tremendous potential for growth Faison Rises To SJS Dir./Urban Programmmg
in every aspect of the operation.”

Since joining Greater Media in 1979, Stoller has served as NSM, LSM,
and GSM of WCSX. He rose to his most recent position in November
1989, when WRIF was known as WHND.

JS Urban Entertainment has elevated Eric Fai-

son to Director/Urban Programming & Affiliate

Relations. Prior to joining the firm last December, he

held programming posts at WBLK/Buffalo and
WAMO/Pittsburgh, among others.

SJS Entertainment President June Brody com-

mented, “Eric’s tremendous product knowledge and

After putting on a fantastic show at the impact Convention in Miami, Elektra Records a
ed with a plaque for his most recent album’s quadruple-platinum status. Crowding in for a photo op are (I-r)WEA rep
ColieenWilson Urban Music NSM Marsha Bowen, Urban Promo manager Lydia Andrews, and Directors/Marketing

Breakiﬂg A Sweat At Impact ‘ programming experience has proven to be invaluable

in SJS Urban Entertainment's development and strat-
egies for bringing the best radio event programs to
Urban radio. In his new capacity, Eric will help SJS
continue to maintain our position as a leader in the
production of special programs, long- and short-form,
for Urban radio”

Faison will also oversee “SOUL-UTIONS; a com-
plete production library set to be offered by SJS Urban Entertainment on
June 1.

Metro Nets Lift Laurel To Dir./Ops, Houston

ike Laurel has been promoted to Director/Operations, Houston for
Metro Networks. The Texas veteran’s previous position with the
company was Director/Operations, Austin. Prior to that, he was Metro's
Asst. Director/Operations, San Antonio.
“Metro Networks works hard to maintain its position as a respected
partner of its broadcast affiliates,” said VP/GM, Houston Mike Haake.
"Mike’s experience in traffic reporting, plus his relationships and knowl-

il

rtist Keith Sweat was present-

Lisa West and Michelle Murray, Sweat, WEA's Voodoo Shelton and Sr. VP/Urban Promo Richard Nash, WEA’s edge of the Houston radio market, will be essz_antia] to his new position”
Ornettar Barber, VP/Urban Promo Michelle Madison, National Dir/Urban Promo Mike Kelly and Dir./Marketing Laurel began his career at radio stations in Milwaukee, Detroit, and
Jayson Jackson; (sitting, I-r) National Dir. Rap Promo Rene McLean and WEA rep Joe Diaz. Corpus Christi, TX.

“Get the talk show that gets advertising dollars!”

BULLETPROOF YOUR FINANCIAL FUTURE

"He’s been a well kept secret that | highly "
recommend to stations looking for quality , HOSted b A Bruce Lefaw
Financial Talk Programming.” o Accredited talk show host
-Diane Bonilla Lee Ps .
President, Master Media . BeSt Se”lng cUthor

For market ovcilobility call Pe%y Row|in§s at 800-422-9997

WWW.americanradiohistorv.com



www.americanradiohistory.com

_AC's Seven to Midnight Solution

- Stefan Rybak, Program Director,
WLVG-FM, Love 96.1, Long Island, NY

Live M-F via satellite

Delilah Delivers!*

#1 Women 25-54, WSHH-FM Pittsburgh, with a 9.0
#1 Women 25-54, WEJZ-FM Jacksonville, with a 12.2
#2 Women 25-54, WLTQ-FM Milwaukee, with a 10.7

*ARBITRON, Winter 1997, M-F 7PM-12M, subject to limitations published in the survey report.

Now, in over 30 marketfs,
including:

WYSF-FM Birmingham
KESZ-FM Phoenix
KUDL-FM Kansas City

MUSIC PROGRAMMING SOLUTIONS FOR THE NEW RADIO

© 1997 Broadcast Programming, Seattle www.bpradio.com

WwWwWw.americanradiohistorv.com
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NEWSBREAKERS.

1"2"7 |

shrevepbﬁ; LA

Santa Maria-Lompoc, I....

Arbltron s mg ’97 Market Bankings
rbitron has added two markets for the spring book — Santa Maria- 128 Beaumont-Port Arthur, TX 197 Florence, SC
Lompoc, CA (No. 196) and Sussex, NJ (No. 232). Here are the revised ~_129_Boise, D 198 Cedar Rapids, IA (tie)
rankmgs 130 ' Reading, PA 198 Frederick, MD (tie)
Pa—— York : o Fresno 131 Reno, NV - 200 Al'ex?r.ldrla,u
132 Quad Cities IA-IL 201 Tri-Cities, WA
2 Los Angeles 65 Allentown-Bethlehem 133 Biloxi-Gulfport, MS 202 Medford-Ashland, OR
3 _Chicago 66 _Grand Rapids 134 Stamford-Norwalk, CT 203 Lake Charles, LA
4 San Francisco 67 Akron 135 Peoria, IL "~ 204 Laurel-Hattiesburg, MS
5 Philadelphia 68 Knoxville 136 Atlantic City-Cape May, N 205 Marion-Carbondale, IL
6 Detroit 69 El Paso 137 Trenton, NJ 206 Ft. Walton Beach, FL
7 Dallas-Ft. Worth 70 Syracuse 138 Appleton-Oshkosh, Wi 207 Blackshurg-Christianburg, VA
8 Washington 71 Albuquerque 139 Huntington-Ashland, WV-KY 208 Fargo-Moorhead, MN
9 Houston-Galveston 72 Omaha-Council Bluffs 140 Montgomery, AL 209 Sioux Falls, SD
10 Boston 73 Harrisburg-Lebanon-Carlisle 141 Newburgh-Middletown, NY 210 Redding, CA
11 Miami-Ft. Lauderdale 74 Wilmington, DE 142 Utica-Rome, NY 211 Laredo, TX
12 Atlanta 75 Toledo 143 Killeen-Temple, TX 212 _Champaign, IL
13_ Seattle-Tacoma 76 _Ft. Myers-Naples 144 Tyler-Longview, TX SR MIclonsa AL
14 San Diego 77 Springfield, MA 145 Springfield, MO 214 St. Cloud, MN
15 Nassau-Suffolk (Long Island) 78 Monterey-Salinas 146 Eugene-Springfield, OR 215 Duluth-Superior, MN-WI
16 Minneapolis-St. Paul 79 _Sarasota-Bradenton 147 Ann Arbor, MI 216 Wheeling, WV
17 St. Louis 80 Greenville-New Bern 148 Macon, GA = LR e 11 N
18 Phoenix 81 Baton Rouge 149 Rockford, IL ::: :;;::’::t':g":a"m’ WV-0H
19 Baltimore 82 Little Rock 150 Palm Springs, CA = :
20 Pittsburgh 83 New Bedford-Fall River 151 Evansville, IN gg :'u"r':;::;n o
21 Tampa-St. Petershurg 84 Mobile 152 Erie, PA 229 chaﬂoms",i“e A
22 Cleveland 85 Stockton 153 Savannah, GA 273 Abilene. TX :
23 Denver-Boulder 86 Bakersfield 154 Salisbury-Ocean City, MD 224 Joplin ;ao
24 Portland, OR 87 Spokane 155 Fayetteville, AR 225 Water;oo-ce dor Falls. IA
25 _Cincinnati 88 _Columbia, SC (tie) 156 _ Charleston, WV 226 PanamaCity, FL
26 Riverside-San Benardino 88 Des Moines (tie) 157 South Bend, IN 227 Monroe, LA
27 Kansas City 90 Wichita 158 Wausau-Stevens Point, Wi 228 Bloomington, IL
28 Sacramento 91 Charleston, SC 159 Hagerstown-Chambersburg, MD- PA 229 Eau Claire, WI
29 Milwaukee-Racine 92 Youngstown-Warren 160 Poughkeepsie, NY 230 Battle Creek, MI
30 San Jose 93 Daytona Beach 161 Binghantton, NY 231 Lafayette, IN
31 Providence-Warwick 94 Johnson City-Kingsport 162 Portland, ME 232 Sussex, NJ
32 _Columbus, OH 95 Colorado Springs 163 New London, CT 233 Santa Fe, NM
33 Norfolk-Virginia Beach 9 Melbourne-Titusville 164 Columbus, GA 234 State College, PA
34 San Antonio 97 New Haven 165 Anchorage, AK 235 Bryan-College Station, TX
35 _Salt Lake City-Ogden 98 _Latayette, LA IECOREIORES TS 236 Altoona, PA
36 Indianapolis 99 Ft. Wayne 167 Tallahassee, FL 237 Wichita Falls, TX
37 _Charlotte-Gastonia 100 Chattanooga ::: f;l" ::lr:s::lspo, £ 238 _Pueblo, CO
38 Orlando 101 Morristown, NJ o "sm“sh r 239 Columbia, MO
39 New Orleans 102 Roanoke-Lynchburg, VA = K:;Iamazt;n i 240 Billings, MT
40 Buffalo-Niagara Falls 103 York, PA TR T,X 241 Texarkana, TX-AR
41 Greenshoro-Winston Salem 104 Lakeland-Winter Haven, FL e 242 Williamsport, P‘_\“
42_Hartford-New Britain 105 Lexington-Fayette, KY T zﬁ ::‘“"’;"w‘l':e"' L
43 Memphis 106_ Visalia-Tulare-Hanford, CA RN .
44 Mashille 107 Worcester, MA 176 Aaborile, NG 246 Watoroen NY
45 Las Vegas 108 Gainesville-Ocala, FL 177 Topeka, KS 247 Rochester ,MH
46 Rochester, NY , 109 Oxnard-Ventura, CA 178 Dothan, AL 248 Lawton, 0;(
L) Monfnnuth-()cean, N 110 Lancaster, PA 179 Morgantown-Clarksburg, WV 249 Grand Junction, CO
48 Raleigh-Durham 111 Augusta, GA 180 Wilmington, NC . 250 Rapid City, SD
49 West Palm Beach-Boca Raton 112 Bridgeport, CT 181 Green Bay, Wi 251 La Crosse, Wi
50 _Louisville 113 Lansing-East Lansing, M| 182 Cape Cod, MA (tie) 252 San Angelo, TX
51 _Austin 114 Santa Rosa, CA 182 Terre Haute, IN (tie) 253 Grand Forks, ND-MN
52 Oklahoma City 115 Huntsville, AL 184 Santa Barbara, CA 254 Ithaca, NY
53 Jacksonville 116 Flint, MI 185 Myrtle Beach, SC 255 Harrisonburg, VA
54 Dayton 117 Portsmouth-Dover-Rochester, NH 186 Chico, CA 256 Owensboro, KY
55 Birmingham 118 Jackson, MS 187 Yakima, WA 257 Danwille, IL
56 Richmond 119 Ft. Pierce-Stuart-Vero Beach, FL 188 Merced, CA 258 Bismarck, ND
57 hlbany-Schenectady-Troy 120 Canton, OH 189 Amariilo, TX 259 Jackson, TN
58 Honolulu 121 Madison, Wi 190 Waco, TX 260 Bangor, ME
59 Greenville-Spartanburg 122 Modesto, CA 191 Danbury, CT 261 Great Fails, MT
60 Tucson 123 Fayetteville, NC 192 Springfield, IL 262 Beckley, WV
61 Tulsa 124 Saginaw-Bay City, MI 193 Manchester, NH 263 Cheyenne, WY
62 Wilkes Barre-Scranton 125 Pensacola, FL 194 Eimira-Corning, NY 264 Meridian, MS
63 McAllen-Brownsville 126 Corpus Christi, TX 195 NW Michigian 265_ Casper, WY
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Plug into the smartest audio workstation ever created.

The new AUDICY® was designed from the ground up to do what no other broadcast audio work-
station has done: plug directly into the creative mind. Unlike complex workstations. it treats the editing
process like an “inspiration with a deadline.” If youve ever watched an editor sit down and try to read
a manual under pressure. you'll understand why the new AUDICY is a study in “see it. get it, do it.”
The clean, uncluttered contral surface was specifically designed to look smart, feel good, and be instant-
ly productive. The screen interface combines simplicity with a brilliant use of “irtual hardware™ graphics.
And to keep pace with the endless rush of ideas and deadlines, AUDICY offers unrivaled speed and power -

With RAM-based editing and mixing, you edit in real time—by ear—working on up to 24 tracks.
Access to audio is instantaneous, even when using the complete suite of built-in effects |ntr‘ndur3|ng AU[”EY

including compression, EQL and reverb. AUDICY even lezs video peaple plug into advanced audio production
with flexible SMPTE features. All of which means that creative minds can spend less time learning, more
time creating, and still get on-air, on time. The genius of AUDICY is in making power simple.

orban

H A Harman International Company

© 1997 Orban. Inc. Orban and Audicy are registered trademarks. 1525 Alvarado St. San Leandro, CA 34577 USA  Phone 1+ 51035123500 Fax 1+ 510+351+0500 E-mail custserv@orban.com Web www.orban.com
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® GERRY
KUSTER has
been promoted
from Sr. Director to
VP/Production for
Zomba Recording
Corporation.

" Kuster

® JOLYN MATSUMURO has risen
from Director to Sr. Director/Media &
Artist Relations for Mercury Records.

Additionally, DARRYL LINDSEY
joins Mercury as Sr. Director/Product

Matsumum Lindsey
Management. He most recently served
as Product Manager for Columbia
Records.

® DOUGLAS
McVEHIL has
been named Di-
rector/National
Video Promotion
for Sony 550 Mu-
sic. He had most
recently been
Manager/Video
Promeotion for Epic
Records.

McVehil

BirTHS

WMC-FM/Memphis PD Russ
Morley, wife Cindy, daughter Na-
talie, May 15.

WBZZ/Pittsburgh OM Keith
Clark, wife WBZZ Sales Promotion
Dir. Marie Stover, son Alec, May 13.

WJCO-FM & WXTK-FM/
Cape Cod, MA Production Dir.
David Iseman, wife Laurie,
daughter Alexandra Jane, May 11.

B T R R S TR e

Berkowitz Lafayette

* ANDREW BERKOWITZ has been
promoted from Associate Director to Di-
rector/Video Promotion for Arista
Records.

Meanwhile, DEREK LAFAYETTE
joins Arista as Associate Director/Ur-
ban Artist Development. Prior to join-
ing the label, he was Product Develop-
ment Coordinator/Black Music for BMG
Distribution.

* KRISTIN ROLLA has been elevated
from Nationat Director/Retail Marketing
to Sr. Director/Sales & Marketing for
Way Cool Music.

* JOHN SCHUCH has been appoint-
ed Chief Operating Officer of Sub Pop
Records. He most recently served as
Sr. Director/A&R Administration for
Warner Bros. Records.

¢ KELLY LYNAS has been named As-
sociate Director/Sales & Marketing at
BMG Entertainment. She was former-
ly Country Regional Specialist for the
label.

* DEB MARKLAND has been elevat-
ed from Manager/Marketing & Product

| Minute," produced by HEALTH maga- | py 1. 4ephia Promotions Dir.

Development to the newly created As-
sociate Director/Sales & Consumer
Marketing post at Arista/Nashville.

National Radio

* WESTWOOD ONE has launched a
new daily feature, “Today's Health

zine. The one-minute segments focus
on the latest diet, exercise, and nutri-
tion news; (212) 641-2052.

¢ KUSC/LOS ANGELES and PUBLIC
RADIO INTERNATIONAL have
reached an agreement to produce and
distribute a new national travel pro-

| served as Publici- |
ty Manager/West
Coast for Warner
Bros. Records;
(213) 467-7367.

gram, “The Sawy Traveler,” starting
August 9. The hourlong program will
focus on the travel business and how it
works, travel tips, and trips to exotic
locales; (612) 330-9230.

Industry

* WHEATSTONE CORPORATION, a
leading supplier of audio consoles for
live television, cable, and radio appli-
cations, is moving its administrative and
manufacturing facilities from Syracuse,
NY to New Bern, NC. Full relocation
will be completed by October of this
year. For more information, call (718)
788-5916.

¢ KEN PHILLIPS
has launched his |
own independent
publicity firm, the
Ken Phillips Pub- §
licity Group. Phil-
lips most recently

Phillips

* MICHAEL BEN-
SON has been
promoted from

VP/Promotion &
| Program Planning
to Sr. VP/Promo-
tion & Program
Planning for VH1.

Changes

AC: Melissa Moore is named ND/
morning co-host at KOSI/Denver.

Adult Alternative: FormerWPLY/

Marilyn Russell is now midday
host at crosstown WXPN.

Alternative: WBOS/Boston MD
CIiff Nash moves from nights to
middays, while overnighter Julie
Devereaux assumes his former slot

NEWSBREAKERS. |

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214} 991-92,

Starstation — Peter Stewart
BEE GEES Alone

ADDED
THIS
WEEK

Hot AC — Robert Hall
SHERYL CROW A Change Would Do You Good

Ctassic Rock — Chris Miller
JON BON JOVI Queen Of New Orleans

JOHN FOGERTY Walking In A Hurricane
10,000 MAMIACS More Than This

fo ot e e R

ALTERNATIVE PROGRAMMING
Steve Kaoll » (800} 231-2818

CHRRock

JOHN MELLENCAMP The Full Catastrophe
NO DOUBT Sunday Moming
SUGARTOOTH Booty Street
WALLFLOWERS The Difference

KIP WINGER How Far Will We Go

TN B Rl

Mainstream AC

SHERYL CROW A Change Would Do You Good
SISTER HAZEL Al For You

TINA TURNER On Sitent Wings

KIP WINGER How Far Will We Go

Lite AC

Digital AC — J.J. Cook
PAUL CARRACK For Once In Our Lives

STYX Paradise
Digital Soft AC — Mike Bettelli
KATHY TROCCOLI He'l Never Leave Me

Digital AC Mix — Mike Bettelli
PAUL CARRACKX For Once In Our Lives

Alternative — Leslie Cohan

BEN FOLDS FIVE Battle Of Who Could Care Less
DAVE MATTHEWS BAND Tripping Biltie
WALLFLOWERS The Differsnce

i e e

i o T

JONES RADIO NETWORKS
Phil Barry » (303) 784-8700

Adult Hit Radio — JJ McKay
MARK MORRISON Retum Of The Mack
SISTER HAZEL All For You

VERVE PIPE The Freshmen

KYLE VINCENT Wake Me Up

Soft Hits — Rick Brady
MICHAEL BOLTON Go The Distance
PETER CETERA Do You Love Me That Much

BLESSID UNION OF SOULS | Wanna Be There WESTWOOD ONE RADIO NETWORKS
TINA TURNER On Silent Wings Charlle Cook » (805) 294-9000
uc
CHRISTION Fult Of Smoke | Adult Rock & Roll — Jeff Gonzer
KEITH SWEAT Come With Me SAMMY HAGAR Littie White Lies
ERIKA YANCEY So Good
— . Bright AC — Bill Michaels
S S MONICA For You I Wil
BROADCAST PROGRAMMING VERVE PIPE The Freshmen
Walter Powers * (800} 426-9082 Soft AC — Andy Fuller
CHR — J.J. Cook BEE GEES Alone
BOB CARLISLE Buttertly Kisses MICHAEL BOLTON Go The Distance
...Greg Brady and Dick Daleteam  blend of 80s and current music.

for mornings as Sally moves to
nights at WPLA/Jacksonville ...
Russ T. Nailz will not join KCXX/
Riverside for mornings, as previ-
ously reported ... KXPK/Denver
has two new music programs:
*Zoom,” Mondays at 1 Opm, featur-
ing new music; and “S.N.A.FU.."
Saturdays at 8pm, combining a

Country: KHTC/Phoenix after-
noon driver Scott Fisher moves to
crosstown KNIX for evenings ...
Hubert Clay joins WPOC/Balti-
more for swings ... Stan Parman
is named AMD at WKCQ/Saginaw,
MI ... WKZW/Peoria, IL MD/

Continued on Page 29
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Reef Industries, Inc. P.O. Box 750245
Houston, TX 77275-0245

“(ﬁ\_ju
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STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism
and loss, it becomes a costly proposition to continuously replace
expensive signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-5ign banners you get up to four vibrant colors printed on
durable, high quality 4 or & mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great cost-
effective promotional give-aways. Just roll off what you need and cut.

* Durable banners at an affordable price.

¢ UV stabilized plastic won't fade indoors or outdoors.

* Simply FAX your logo and color separation information for a price
quotation today.

Call today

R

e

S ——

"W THOKAS o

713/507-4200 713/507-4295 FAX s iy

©1997 Reef Industries, Inc.

800/231-2417
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We let Rick Dees use one
and now he won't give it back!

-

“Nope. No way. Forget it.
This Instant Replay is mine.”

Hey, we understand. Afte- all, Instant Replay
puts 1,000 of his favorite noises right in front of him
— ready for instant playback. No other audio player
makes it so easy to be spontaneous and creative.
it's fast, it's easy and it’s fun.
Check it out. One Instant Replay can store
up to 16 hours of stereo sound. That's 16 hours
of sound effects, spots, promos, even entire
| songs — anything — and you can play any
B Of them back instantly just by pressing one of
50 Hot-Keys! There’'s no need for a computer
and no need for training. It's self-contained
and it works right out of the box — just
push the buttons anc go!
To prove
how Instant

Try Instant Replay Free! ¥
Call 818.991-0350

Replay can make
your station better, you can Test Drive
one with no obligation! Call us now for
free overnight delivery of your Test Drive
unit. And like kick Dess, once you get
your hands on Instant Replay you
won't want tc give it back either.

Transfer one cut or one Print hard copy lists of all Store up to 16 hours
thousand between machines stored cuts so you always of CD-quality digital
e 4 hebe ot b b using the D-NET high-speed know what's where! audio on Instant Replay's
EEY S O T W (YW ) Sy — digital audio network. internal hard disk.

e ey e wewr W e ey T wE . ®

PROFESSIONAL DIGITAL AUDIO

5321 Sterling Center Drive ® Westlake Village, CA 91361

(818)991-0360  fax (818) 991-1360 * http.//www.360systems.com
If you're a call-letter station, you can try Instant Replay for 10 days with no obligation. If you decide to buy Instant Replay, we'll make
arrangements through one of our authorized dealers. Offer good in the continental US only. Offer expires December 31, 1996.

*Suggested retail prices: $2995 for 4 hours of storage; $3495 for 8 hours of storage and $3995 for 16 hours of storage.
360 Systems Instant Replay is a registered trademark of 360 Systems. ©1996 360 Systems.
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MANAGEMENT

From Truth To Myth: Radio In The 90s

My career in radio started 40 years ago this coming Sep-
tember. I was fortunate to begin at the start of a long cycle of
growth. The industry had been turned on its ear by the arrival
of TV. In those days, we were reinventing the medium — we
were discovering and developing the knowledge and technol-
ogy that would “recycle” radio and carry it through four more

decades of incredible growth.

It was an exciting time. But it was
also tragic for countless radio veter-
ans who were left over from radio’s
“golden years”” As time passed, I
watched many of them fail and fade
away because they could not, or
would not, free themselves from
some very basic assumptions that
were no longer valid. What were
once rules had become myths.

And now, so very soon, we have
come full circle. The wisdom of the
last 40 years has again grown obso-
lete. Consider two fundamental
truths that have turned into myths:

Myth 1: Radio Is

A Product-Driven
Business

Programming is what saved radio
in the late "50s. The medium sud-
denly found itself without a viable
product. TV completely took over
as the “sit-together-in-the-living-
room, family entertainment medi-
um.” With the rise of the deejay as
an entertainment focus, talented
young people from all over the coun-
try came into our profession and
saved it. They combined popular
music of every conceivable shade
with witty and topical commentary.

They created an entirely new form
of entertainment. Radio went from
a sequential series of programs to an
ongoing stream of consciousness.
People no longer tuned for specific
events. Radio had become an ongo-

@

No one can stand up
and honestly say radio
is product-driven
anymore. Look at the
lead stories in any
radio trade
publication. The
business is focused on
business itself.

£

ing experience. Time Spent Listen-
ing was invented.

Over the last 40 years, I've found it
useful to occasionally contemplate the
cycles through which radio ebbs and
flows. Throughout this period, the only
cycles that seemed to matter involved
programming. Different types of rock
came and went. AC styles came into
being and then disappeared. Today’s
Michael Bolton became tomorrow’s
Neil Diamond. Forms of non-musi-
cal programming
changed and
evolved. No matter m
where we worked
in radio, the com-
ing and going of
program cycles
fascinated us all.

There were, of
course, other parts

Radio was once, in
fact, a people
business. But that’s
not radio anymore.
Let’s face it:

By George Burns

I’m not suggesting we will have
no programming in the future. But
radio’s on-air product is now enter-
taining in the same way a Big Mac
is technically food. McDonald’s
isn’t really in the business of serv-
ing meals (happy or otherwise). It’s
an ongoing, food-related promotion.
And so with us: We are no longer in
show business. We are marketing
channels. The people who are trad-
ing the value of radio up and up and
up are buying spectrum, not creative
organizations.

Myth 2:

Radio Is

A People Business

There’s an inside joke running
around one of America’s fastest-
growing radio groups. A newly ac-
quired station re-
cetves its first visit
from corporate
headquarters. The
guy is very reas-
suring and sin-
cerely tells the as-
sembled staff,
“People are our
most important

to radio besides the Prostitution is a resource.” Then
programming. But . he disappears and
the business iself  People business — ;o1 hears from
was unusually fo- sois slavery. Cow anyone else

cused on its own
content. And with
good reason! Pro-
gramming saved
radio’s ass. Look-
ing back over the
last 40 years, I can
think of no other
for-profit enterprise in which the
whole organization talked so much
about the product. Radio was the pro-
gramming. Secretaries, salesmen,
even the cleaning people had strong
opinions about what went out over the
air. Radio was unlike other ways of
making a living. We used to say, “It’s
not copper tubing.”

All that has changed now. No one
can stand up and honestly say radio is
product-driven anymore. If you don’t
believe me, look at the lead stories in
any radio trade publication. The busi-
ness is focused on business itself. The
spotlight has slowly panned away
from the audience, the music, and the
talent. Now it’s the stock price we care
about. The quarterly report takes cen-
ter stage. Who owns how much spec-
trum where? That’s the primary con-
cem. We have become a commodity.
Radio is like copper tubing after all.

manure is an
important resource,
but it still stinks.

again, until the

new management

team arrives and
plugs in the satel-
lite.

m Radio was
once, in fact, a
people business.

That’s because it was product-ori-

ented, and product demanded he-

roes. Programming created stars.

And not only on the air! Salesmen

were stars; so were managers and

PDs. Even the go-fers who answered

the request lines had “air names.”

But that’s not radio anymore. Let’s

face it: Prostitution is a people busi-

ness — so is slavery. Cow manure
is an important resource, but it still
stinks.

I have hoped some innovative pro-
gramming idea would be the vehicle
to carry us to the dawn of a new day.
It would have been fun to have a
whole new batch of heroes and heav-
ies parade across the trades. But that’s
not the way it’s going to be. Those of
us who intend to stay in this profes-
sion need to put away these old ideas
and get on with the new cycle of ra-
dio. If we want to rediscover excite-

* May 21-24 — 37th Annual
Broadcast Cable Financial Mgmt.
Convention. Hyatt Regency, San
Francisco; (847) 296-0200.

* June 4-7 — PROMAX Conven-
tion. Chicago Navy Pier; (310) 788-
7600.

*June 11 — Radio Mercury
Awards. Waldorf-Astoria, New York;
(212) 681-7207.

*June 11-14 — 46th Annual
AWRT Convention. Adolphus Ho-
tel, Dallas; (818) 783-7886.

*June 16-22 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840,

* June 26 (through September
7) — Summer Arbitron,

* July 8 — Major League Base-
ball All-Star Game. Jacobs Field,
Cleveland.

* July 16-18 — McVay Media’s
'97 Radio School. Renaissance
Hotel, Cleveland; (216) 892-1910.

* July 16-20 — Upper Midwest
Conclave. St. Paul Radisson, Min-
nesota; (612) 927-4487.

* August 1-2 — Orkin & O’Day’s
International Radio Creative &
Voiceover Summit. Summit Hotel
Bel-Air, Los Angeles; (310) 476-
8111,

* August 14-16 — Talentmasters
Morning Show Boot Camp. Wes-
tin Canal Place Hotel, New Orleans;
(770) 926-7573.

* August 23-26 — Jack The
Rapper Convention. Site TBA.

* September 3-6 — CMJ. Lin-
coln Center For The Performing
Arts, New York; (516) 466-6000.

* September 17-20 — NAB Ra-
dio Show. New Orleans Convention
Center; (202) 429-5420.

* September 17-20 — 52nd RT-
NDA International Conference &
Exhibition. New Orleans Conven-
tion Center; (202) 659-6510.

* September 18 (through De-
cember 10) — Fall Arbitron.

*September 24 — CMA
Awards. Grand Ole Opry, Nashville;
(615) 244-2840.

* October 19 — Radio Hall Of
Fame Awards Ceremony. Chicago
Cultural Center; (312) 629-6005.

* October 27- November 7 —
Museum of Television & Radio’s
Third Annual Radio Festival. New
York; (212) 621-6735.

* November 16-18 — Annual
NAB European Radio Operations
Seminars. Hotel Loews Monte-
Carlo, Monaco; (202) 429-5426.

1998

¢ January 9 (through April 1)
— Winter '98 Arbitron

*January 25 — Super Bowi
XXXII. Qualcomm Jack Murphy Sta-
dium, San Diego; (212) 450-2000.

* February 2 — American Mu-
sic Awards. Shrine Auditorium, Los
Angeles; (213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

ment and creativity, we will not do it
by dwelling in the past. Here are
some thinking points for the future:

* The transformation of the late
’50s came out of adversity. Radio
had lost its mission. The revolution
of the late *90s came during a peri-
od of prosperity. Deregulation has
created an opportunity. In 1957 the
challenge was to create new prod-
uct ... or die. In 1997 the trick is to
define and maximize that new op-

@

In 1957 the challenge
was to create new
product ... or die. In
1997 the trick is to

define and maximize

that new opportunity
. OF die.

portunity ... or die.

* Program creativity was the ve-
hicle that drove us through the last
half of the 20th century. The prima-
ry engine of the next few decades
will be business creativity: new ways
of organizing, new concepts in pric-
ing and selling. The word is mar-
keting.

* The primary asset being bought
and sold in radio today is the fre-
quency. Not reputation. Not creativ-
ity. Not programming. Not people.

* The most important lesson I
learned in radio came from Kent
Burkhart. “Georgie,” he said, “it’s
ratings and rates that count. Never
talk results.” Wise words — but
could it be that some day soon the
reverse will be true?

George Burns is President of
Burns Media Consultants.
Reach him at (714) 758-7057 or
burnsmedia@earthlink.net

DID YOU SEE

Now you can see Radio’s industry headlines,
station trades, and Street Talk delivered daily
via fax, Monday through Friday for just $10* a
month! Plus, you’ll have personal password

access  to R&.R ONLINE and get same-day

coverage of industry events, breaking ratings
results, and group owner listings updated daily.

Call R&R at (310) 788-1 625 to ssgn up for your
:-_f'_free tﬂal offer. __ -

"R&R Subscnbefs Onty i
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Marketing Trend Analyst
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SALES

The Lowdown On Competing Media

() Come armed with the facts at your next meeting with a media planner

You can probably talk at length about most of your com
petitors. You know: The guy down the street who can’t
produce a decent rating book without a 300-point-per-week
TV campaign — or your format competitor’s PD who won’t
play a cut unless she hears it on your station first.

And how about that new
station that stole your cume
(sampling, of course, just wait
until the next book) and
seemed to cause a dip in your
station’s audience that every-
one knows, in reality, is clear-
ly due to a statistical wobble.

Okay, so you’ve got that
part covered. However, in to-
day’s media world it is in-
creasingly likely that you will
find yourself face-to-face with
a media planner who is not

giving money to the station
down the street, but to news-
papers, television, or maga-
zines.

Should you find yourself
tongue-tied, here are some
“cheat sheets” which will pro-
vide ammunition against that
media planner who thinks you
can be stumped when the hard
questions are asked. Rip it out,
stick it in your sleeve, and
briefly excuse yourself when-
ever you're in a jam.

; »
Radio
Share of Total Ad Dollars: 7%

Time Spent by Adults 18+: (6am-
6pm): 2 hrs. 9 mins. (Bam-6pm), 2
hrs. 33 mins. (Bam-midnight).

Heavy Users Age Breakout: 18-
34 (42%), 35-54 (36%), 55+
(21%)

Audience Synopsis: Along with

magazines, radicks heavy listen-
ers are among the youngest

dio offers excellent representa-
tion in the key buying cells, and
since the bulk of listening occurs
during the daytime, it is the prime
medium to reach consumers at
exactly the same time that they

skewing of all major media. Ra- -

are making most of their purchas-
ing decisions. The average aduit
spends 2 hrs., 9 mins. each
weekday from daybreak to sun-
down listening fo the radio ¢ the
longest time spent with any me-
dium.

A qualitative analysis of radios
heavy users gives testament 1o its

diok heavy users aiso miror the

population in percentages of pro-

workers and those who attended
college.

- F
Magazines
Share of Total Ad Dollars: 5%

Share of Nationat Ad Dollars: 9%-
18% (estimales vary)

Time Spent by Adults 18+: 15
mins. (6am-6pm), 23 mins. (6am-
midnight)

Heavy Users Age Breakout: 18-
34 (40%), 35-54 (40%), 55+ (20%)

Audience Synopsis: Unlike
newspapers, heavy magazine
readers are well represented in
the younger skewing demograph-
ic groups. Heavy readers also
tend to enjoy higher than average
household incomes, and are well-
represented among profession-
als and college graduates. Of
course, demographic statistics
vary dramatically by individual
magazine.

Because of the enormous num-
ber of titles available, it is possible
to reach highly targeted audienc-
es, but they are frequently very
smallin number. Therefore, achiev-
ing adequate reach or frequency
levels using magazines only could
prove cost-prohibitive. Also, you
should be aware that most media

planners reduce the quoted reach
of magazines. Estimated pass-
along readership, sometimes as
high as eight or more readers per
copy depending on the title, is of-
ten thought to be inflated, thus pro-
ducing artificially high reach num-
bers.

Quick Points on Magazine/Radio
Synergy: Radio can supply the ad-
ditionat reach and frequency levels
necessary to execute a successful
campaign, often for the same total
budget.

1 Radios heavy users are demo-
graphically compatible with magazine
readers & both reach consumers in
their prime buying years, and both
show strong usage among upper-in-
come, educated professionals.

i Radio controls when an ad is
heard, so reach can be built quick-
ly, while a single magazine issue
can take up to 10 weeks to reach
its total cume.

i The lead time required for mag--
azine production prohibits last-
minute changes resulting from a
modified marketing strategy or
changing market conditions.

By Michele Skettino

Television

Share of Total Ad Dollars: 22%
Network: 8%
Spot/Syndicated: 13%

Time Spent by Adults 18+: 1hr.
58 mins. (6am-6pm), 4hrs. 11 mins.
{6am-midnight)

Heavy Users Age Breakout: 18-
34 (32%), 35-54 (35%), 55+ (33%)

Audience Synopsis: While virtu-
ally all households view television,
heavy viewers are among the old-
est skewing of all media except
newspapers. One-third are over the
age of 55. Since television viewing
is generally limited to the home,
many heavy viewers are unem-
ployed (45%) and 1/4 live in house-
holds with incomes under $20,000.
Only 6% of all heavy viewers live in
households earning $100,000 or
more.

Quick Points on Television/Radio
Synergy: Radio can reach profes-
sionals and high-income individuals,
as well as other light television view-
ers. It has been shown that light TV
viewers spend an average of 40 min-
utes a day with television and over
three hours a day with radio.

1 Radio increases the impact
and reach of a TV campaign with-
outlosing the visual message.The
concept of imagery Transfer tells us
that three out of four consumers
who have seen aTV spot will recall
the visual images when they hear
a similar audio spot on the radio.

1 Television viewing varies by
season and by daypart. Daytimes
are generally the weakest daypart
with the |east favorable demograph-
ics. Radio is an all-day medium,
with middays generally as strong as
drivetimes.

i Televisioni audience is frag-
menting and the networksishare of
primetime viewership is at an all-
time fow.

i Competition from VCRs, ca-
ble, and satellite dishes has made
mass reach more difficult and more
costly. Radio can achieve high reach
schedules with efficient CPMs.

1 Most viewing is done in the
home, while radios mobility catch-
es consumersiattention close to the
point-of-purchase.

1 Television creative is costly
and requires long production time.
Radio copy can be changed quickly
to announce sales or other chang-
ing points of consumer interest.

|
|

Michele SkettinoisIntereps
Research Director/Marketing
Communications.

Sources: Revenue data from
Robert Cohen/McCann-Erick-
son, prepared for Ad Age, and
from LNA/Competitive Media
Reporting. Time Spent Listen-
‘ ing data from RAB/Arbitrons
| MediaTargeting 2000. Heavy lis-
tener data from Simmons

Spring 1997 survey.

Salespeople On The Move

T Steve Goldstein will become GSM of CBS Radios WCAO-AM &
WXYV-FM/Baltimore, effective May 27. He has been a regional AE at
sister WJFK-FM/Washington since 1993.

T Tom Schiller rises from AE to LSM at KMOX/St. Louis. Prior to join-
ing KMOX in March, Schiller served as LSM of Heritage Radio cross-
town KIHT-FM, WRTH-AM & WIL-FM. Heis also been an AE at KATZ-

AM & FM & KMJM-FM.

i Michael Bartels is appointed LSM of WHLI-AM & WKJY-FM/Nas-

sau-Suffolk.

i Katz Radio Group has made the following appointments at its vari-

ous sales arms:

Jon Latzer joins Amcast Radio Sales as VP/Dir., Sales. Latzer 6
who will be based in New York 6 previously served as Dir./Sales, Cap
Cities/ABC for KRG. In related news, Jamie Kriegel rises from Sr. AE/
NY to VP/Sales Mgr., L.A. Bill Freund and Dennis Sternitzky take VP/
Sales Mgr. posts in NY and Chicago, respectively, while Stan Greenberg
joins Amcast in a similar role for its St. Louis office.

Sue Marohl-Freund becomes Dir./Sales for Amcast in NY, while Mel-
issa Sarcia assumes Sales Mgr. duties in the Windy City. Among other
sales managers joining Amcast are Mary Tierney (Chicago), Leslie Hei-
nemann (Detroit), Nunzio DeGregorio (Dallas), and Mark Lively (Hous-
ton), Norman Wondero (Minneapolis).

At Eastman Radio, St. Louis Sales Mgr. Scott Kolp transfers to Dal-
las, but will retain his St. Louis Sales Mgr. duties.

At Katz Radio, Sales Mgr. Kenny Ossen relocates from L.A.to NY, as
Larry Roberts ascends from VP/Sales to Ossenis former post. Shan-
non Trigony is upped from AE to Sales Mgr. in Atlanta.

At KRG Sports Dimensions, James Austin is promoted from Mgr. to
VP/Mgr.in L.A. while Maryanne Maguire assumes similar duties in Dal-

las.

Lastly, Dan Bershad joins Christal Radio as a NY-based Sr. AE. He
previously held a similar position at Banner Radio.

Newspapers

Share of Total Ad Dollars: 22%
National: 3%
Local: 19%

Time Spent by Adults 18+: 29
mins. (am-6pm), 37 mins. (6am-
midnight)

Heavy Users Age Breakout: 18-
34 (18%), 35-54 (41%), 55+ (43%)
Audience Synopsis: Heavy news-
paper readers are older skewing

* than all other mediak heavy users.

While newspaper does have an af-
fluent, educated portion to its read-
ership, heavy usage by older adults
also means that 41% of its heavy
users are hot employed.

Quick Points on Newspaper/
Radio Synergy: Radiok superior
efficiency allows an advertiser to
achieve higher reach and frequen-

" cy levels for the same budget, ei-

ther on its own or in conjunction with
a newspaper schedule.

T Radio is highly targeted, allow-
ing you to place added weight
against target demographic or life-
style groups.

T Newspapers reach and read-
ership is declining in most markets,
especially against younger demo-
graphic groups, where persons us-
ing radio levels remain strong
across the board.

T Radio adds audio supportto a
print campaign, increasing creative
options and a messagek impact.

T Newspapers are often used as
a reference or shopping guide for
consumers who are consciously
ready to buy. While this is benefi-
cial, radiofs intrusive nature also has
the ability to persuade or tempt fu-
ture consumers of a product or ser-
vice.

Cable Television

Share of Total Ad Dollars: 3%

Share of National Ad Dollars: 4%-
7% (estimates vary)

Time Spent by Adults 18+: Un-
available

Heavy Users Age Breakout: 18-
34 (33%), 35-54 (51%), 55+ (26%)

Audience Synopsis: Cable now
reaches 67% of all households.
Heavy cable users tend to skew
slightly younger than heavy view-
ers of over-the-air television and are
also slightly more upscale.

Quick Points on Newspaper/Ra-
dio Synergy: Like magazines, nu-
merous cable viewing options offer
very targeted audiences, although

these audiences are generally
small in size. Radio can be used
with cable to produce a highly fo-
cused campaign that also achieves
a reach and frequency level nec-
essary to the success of a cam-
paign.

i Radio can be used to cover a
market, while cable stations could
provide added weight in specific
pockets of a market, such as the
area of a retail location.

7 If visuals are a desired element
of a campaign, cable can offer a
lower-cost alternative to regular
television. Then, an accompanying
radio campaign would reinforce the
advertiseris visual message
through Imagery Transfer.

www.americanradiohistorv.com
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NEST MARKETING

LON HELTON

Nest Marketing: The Latest Database Weapon

M Trademarked tool converls at-work Ilsteners into station admates

TV billboards, bus sndes, and bumper stlckers are tradi-
tional marketing tools that get listeners to try your station.
But now there’s a new implement in the toolbox, one design-
ed to bunld listener loyalty in a way never before attempted.

= Nest Market-

. ing” — a term
trademarked by
Critical Mass
Media — targets
listeners where
they gather and
turns them and
their peers into sta-
tion advocates. Ac-
cording to CMM
Exec. VP/Market-
ing Michael Albl, Nest Marketing
allows a station/company to tailor its
marketing to the individuals who'll
offer the greatest rewards.

‘Maximedia’ Faults

“Stations must stop spending a lot
of money on maximedia that have
little impact and start talking to peo-
ple who will hang around the sta-
tion longer than anybody,” says Albl,
who contends Nest Marketing is on
the verge of replacing “branding” as

CRITICAL
MASS MEDIA

a method of creating product loyal-
ty. “Branding is fading because
there's very little loyalty left for any-
thing, particularly radio stations. As
the number of choices increase, lis-
teners regard radio more as a utility
or commodity — resulting in disbe-
lief of brand imaging. Like any other
product, a radio station mnust go be-
yond branding itself as ‘Oldies’ or
“foday's Hot Country.” It must en-
dear itself to listeners.”

Albi says these endearment at-
tempts often fail because most mar-
keting is done in time of need.

Michael Albl

WMM
spending a let of
money on maximedia
that have Bttie impact
and start talking %o
people who will hang
around the statien

lenger than anybody.
I (1)

*“Managers then grab onto the latest
hot marketing item for a quick fix.
They usually run to TV — it’s the
easiest way to achieve universal
awareness and great as a mass-ap-
peal, top-of-mind cume builder.

“Stay away from billboards and
bus sides — the recall is low and ef-
fectiveness is difficult 10 measure.
Consumers are bombarded by
20000 messages a day, and only a
few cut through the clutter. The
average person must see a message
eight times before achieving the “Tn-
ple A': awareness, acceptance, and
action.

*“Broadcasters also throw a lot of
money at people with contests. In an
age when people can buy a $1 lot-
tery ticket that offers a chance to win
millions, asking them to sit around
and listen for hours for a chance to
win $100 just doesn’t work anymore
as a tool to build cume or TSL.”

Group Efforts
So why Nest Marketing? Albl re-
sponds. “It recognizes that individ-
uals form collective groups that

CRITICAL MASS MEDIA

Revolutionary Radio Research « Nest Marketing » Mental Weaponry

For more information about Nest Marketing
Please call (513) 631-4CMM

Donna Leonard
Abbe Harris
Elizabeth Hamilton
John Martin

Visit Radio’s Home On The Internet
World Wide Web Site: http://www.cmmnet.com
World Wide E-Mail: cnm@cmmnet.com

[unite} based on_m!erEsts, attitudes,
and opinions. As a group. they tend
to emulate or mirror one another
and adopt similar behavior traits to
fit into the group. They have a strong
sense of loyalty to that group, which
can be as small as-a family unit or
as large as a social club or compa-
ny.

yAlbl says nests can be transient
(short-term gatherings with no set
location) or rooted (those with a
foundation such as an office); rooted
nests are much easier to track than
either transient nests or individuals.
“It's easier to market to 50 people
at one location than 50 people at 50
different locations. You spend less
and maximize every available lim-
ited marketing dollar.

“We market to offices and find
people we call ‘gatekeepers’ — those
who will advocate your station to
others. We also seek referrals, ask-
ing them to recommend the station
to friends. Gatekeepers act as entry

fax numbers.

one-way relationship.

further relationships.

Building The Perfect Nest

ritical Mass Media Exec. VPMarketing Michael
Albl offers a step-by-step guide to Nest Marketing:

® Secure business names, addresses, and phone and
® Cultivate the nest through interactivity to avoid a

o Implement and maintain an ongoing impact, reach, and
frequency program with the targeted at-work nests:

® Use gatekeepers to advocate the station.

@ infiltrate the nest through additional gatekeepers.

® Recontact the nests in order to cultivate

® Expand the number of nests continually.

decide which radio station to tumn

on. It's important to reach them at
these times, because once they be-
come engrossed in their work, radio
becomes secondary. At-work tele-
marketing is very effective in reach-
ing these folks and affecting their
decision.”

Albl says marketing to the data-
base is very efficient. “It allows you
to approach gatekeepers as individ-
uals. The most cost-effective mar-
keting is done to an individual who
wants or needs a product and is
ready or able to buy it. Being able
to isolate that individual enables you
to maximize those limited marketing
dollars™

M

it's easier to market to 50 people at one
location than 50 people at 50 different
locations. You spend less and maximize
every available imited marketing dollar.

A |

points into that office. One listener
becomes two, then four, and so on.
We go back to them again and again,
in a variety of ways, and sell the sta-
tion to them. It’s a pyramid, like
Amway — they sell it to other folks.”

The lasting effects of that loyalty
is critical, says Albl. “Imagine a
competing station trying to come in-
to an office where we've recruited
a number of gatekeepers. It's very
difficult 1o get them to switch over.”

Work Vs. Drive Times

CMM targets at-work listeners for
ratings reasons. Albl explains, “The
four prime hours of daily drive time
— two AM and two PM — yield 80
available quarter hours. The hours
from 8am-4pm offer 160 available
quarter hours. No matter what you
do in moming or afternoon drive.
if you don’t win those 160. you can't
make it up with the 80 from the
drives.”

Nest Marketing targets people at
specific times of day. aiming to max-
imize listening during those daytime
quarter-hour availabilities. Notes
Albl. “People treat the first 20 min-
utes in the moming and just after
Ipm — right after lunch — as “per-
sonal time They're preparing for
the workday or planning the remain-
der of the afternoon. We try to reach
them then because theyre about to

Alb! adds that marketing to peo-
ple at work is also hlghly efficient
because they're “captured” there for
more than 160 quarter hours a week.
Because you know where and when
they’re at work — as opposed 10
guessing when they might be home
— it’s easier to reach them. In ad-
dition, he says there’s a 25% tur-
nover in residences, making it diffi-
cult to track individuals in their
homes. Once you've made numer-
ous contacts within a workplace, a
25% yearly database turnover won't
drastically damage your efforts —
there usually are a number of folks
remaining to carry the message.

Create, Cultivate,
Superserve

Albl outlines Nest Marketing's
strategies:

1. To create and form a long-term
integrated direct response marketing
program designed to influence lis-
tener behavior at point of decision
(when they get to work) and time of
tune-in (when they decide what
they're going to listen to).

2. To cultivate listeners in order
to develop a mutually beneficial. co-
dependent relationship.

3. To superserve the core, expand
cume. and convert present cume to
core and ratings to revenue.

These strategies are carried out o
answer the listener’s usual question:

“Wha's in it for me?” Says Albl,
“How — and how often — does a
station answer that question? It rare-
ly answers in listener terms. Man-
agers and programmers have a bad
habit of not doing perceptual re-
search to find out what listeners
want. Instead, they go by what they
read in the trades or do what their
mentors taught them.

“If we can endear the station to
listeners and make them dependent
on it for entertainment, information,
and other things of value, chances
are they'll keep coming back. That’s
how we create co-dependency. We're
their friends all the time, not just in
times of need. We don't just stop by
when we need something.”

And when it comes to “‘stopping
by.” friends get a much warmer wel-
come than strangers. “When person-
alities visit a nest — whether to
deliver lunch or say hello — they ask
for gatekeepers by name and person-
ally thank them for being part of the
station’s network. Asking for them
by name creates a big impression on
them and their co-workers.” Gate-
keepers also are rewarded with in-
vitations to special station events by
mail or fax — sent to the office, of
course.

¥ we can cndoar the
siation o Esteners
and make them
Oepevdent on it for
emwrininment,
infermation, and
other things of value,
chances are theyl
keep coming back.

Nest Marketing can also play a
key role for a station’s sales depart-
ment. Albl suggests sales people use
the database when targeting an ad-
vertiser 1o see if any key contacts are
already in place within the business.
*If a nest is active with listeners, the
potential advertiser will be more in-
clined to accept the sales message
— especially if the station has done
something nice for the people in the
business. Each potential advertiser
not only is a possible revenue
source. but also a potentis] diary-
keeper.”

Copyright ©, Radio & Records, Inc. Reprintec by permission.

(ADVERTISEMENT)
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MANAGEMENT: THE LEFT BANK ORGANIZATION
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June’s Promotable Events

H ere’s a list of June’s notable events and promotional op-
portunities. Get out your calendars and take advantage
of this month’s considerable compilation of landmark dates!

NAACP is founded (1909)
“Sergeant Pepper’s Lonely Heart’s
Club Band” is released (1967)

First night baseball game
National Rocky Road Day
Radio is patented (1896)

First U.S. spacewalk (1965)

Lou Gehrig hits four home runs
in one game

Impersonate Authority Day

“Star Wars” premieres (1977)

Beatles’ first world tour begins

Cheese Day

Feast Day

Monkees win Emmy for comedy
series (1967)

Swing Day

D-Day

First drive-in movie opens

First rollercoaster opens at
Coney Island

National Applesauce Cake Day

Salvation Army Donut Day

YMCA founded (1844)

Rock opera “Tommy” premieres at
Metropolitan Opera House, New
York City (1970)

Children’s Sunday

Ice cream is invented (1786)
United Cerebral Palsy Casual Day
Vacuum cleaner is patented (1869)

National Yo-Yo Day

“E.T”” premieres (1982)
Ferris Bueller takes the day off

Butter Cookie Day

Civil rights lawyer Medgar Evers

is murdered in Mississippi (1963)

Magic Day

Nicole Brown Simpson and
Ronald Goldman are found
murdered

Kitchen Klutzes Of America Day
National Juggling Day

Flag Day
National Strawberry Shortcake
Day

JUNE1S

A Frlend In Need Is A Frlend
Indeed Day

Father’s Day

Fly A Kite Day

Monterey Pop Festival opens
(1967)

Blues Brothers’ first album

is released

Democratic headquarters (Water
gate) is burglarized (1972)

Disneyland opens (1955)

Eat All Of Your Vegetables Day

Pirate Radio Day

Alcoholics Anonymous is
established (1935)
National Black Cow Day

FCC is established
“Garfield” comic strip debuts

(1978)

“Ed Sullivan” debuts

Lizzie Borden is found innocent
(1893)

Loch Ness Day

Cancer zodiac sign cycle begins

CBS begins production of the 33
1/3 LP record (1948)

National Peaches & Cream Day

Teddy Bear
(Philadelphia Zoo)

National Forgiveness Day

Secret Service is established

Great Rally

JUNE 24

Natlonal Columnists’ Day
Sally Ride becomes first woman
in space

JUHE 35

CBS broadcasts first color
TV pictures
Minimum Wage Act passes

Nat10na1 Chocolate Puddmg Day
Watermelon thump and world
champion seed-spitting contest

Hugh Grant is arrested with
hooker (1995)
National Orange Blossom Day

National Ice Cream Soda Day

Twenty-sixth U.S. Amendment is
ratified, giving vote to 18 years
& older (1971)

Adopt-A-Cat Month
American Rivers Month

& slosh in the mishmash.

in wintef...

Southwest Airlines flies, and

Wel(:omlng SHmmer In The Snow?

Jhat do ya get when you cross a huge pile of snow_
with live music on Memorial Day weekend? No, not'_ :

Acmaﬁy,lts&efmmmEQX, mes _
AImahveWElehmy whid&bmadmﬁsifﬁmnearbyh!mhesmfwig_ :

"h'lg wall. There's a&oamuntambﬁmslﬂanmumeand mud bag 3
- WEQX will provide the music, which includes a live pedormarwe
- local band Barbacoa; an “EQX barbeque is also in the works. And who
: c&nforgetmepmes?f:ef%, visﬁmscagpunmaseawnstbamentenng;_;i
" theminto araffie in which they can go home with amsmwboard cmus—“'-
et bike, Discrnan, ski glasses and goggles, and free CDs. S
~ No'word on whether they'll be 1hrowmg a Beach Bash to walcome'i

Show Your KGO

That's the latest promo vehicle used by Talk KGO/San Francisco. The
contest, unveifed Sunday {5/18) at the ¢ly's Examiner Bay 1o Breakers.
foot race, encouraged listeners to displav the station’s calls somewhere
on them ... or dress up like any KGO personality, including Bernie Ward.
After a full day of careful judging, David Saunders of Wainut Creek, CA
was declared the winner and given twa round-trip tickets to anywhere
and $810 in spending money. His winning dis-
play? A “human sandwich board” with KGO vertically cut on front and
back. Maybe the blue leotards were the glincher. '

< At Stration Mountain, heldby

Cancer In The Sun Month

Dairy Month

Fight The Filthy Fly Month

Fireworks Safety Month

Gay Pride Month

National Accordion Awareness
Month

National Dairy Month

National Dreamwork Month

National Fresh Fruit & Vegetable
Month

National Iced Tea Month

National Patriots Month

National Pest Control Month

National Rose Month

National Scleroderma Month

Own Your Share Of America
Month

Recycling Month

Seafood Month

Turkey Lovers Month

Zoo And Aquarium Month

Week of June 1

America The Beautiful Week
Brain Tumor Awareness Week
International Volunteers Week
Kitchenerring Week

National Bathroom Reading Week

National Boat Safety Week
National Fishing Week
National Fragrance Week
Teacher “Thank You” Week

Week of June 8

Brain Tumor Awareness Week

Graffiti Week

National Carp Week

National Clay Week

National Flag Week

National Fraternal Week (ends
Flag Day)

National Little League Baseball
Week

National Therapeutic Recreation
Week '

Week of June 15

Amateur Radio Week

Captive Nation Week

Hug Holiday Week

Men’s Health Week

National Fink Week

National Grasslands Week
National Physical Therapy Week
National Tennis Week

Week of June 22

National Camping Week

Extend your on-air image!

Quick STAND"

“They look great! We're very happy with the QuickStands.”
— Kathy Preim, WFPG & WKOE/Atlantic City

“We’ll do 80-100 remotes this year, and the QuickStands will be at every one.
They’re functional, practical and easy to use.”
— Bill Baker, WKKD AM & FM & WRWC/Aurora, IL

“We used it the day after we received it. Easy to set-up and take down; it is
wonderful for us.” — Ed Schumacher, WTUZ/New Philadelphia, OH

- Dress up your events
- Maximum Portability

- Durable Construction
- Set up in 30 seconds

P.O. Box 2500 « Elkhart, IN 46515

BROADCAS]
PRODUCTY

INCORPORATED

1-800-433-8460

USA « (219) 293-4700
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Press Interviews Worse Than Torture!

&&J love making records and |

hate talking to the press. The
cumulative psychological effect of
being interrogated seven hours a
day is how they break down hard-
ened soldiers! Have dental work
done at the same time and you're
a prisoner of war’ — Joni Mitch-
ell lets her hair down.

Also in the revealing, 16-page
pictorial/interview in Vanity Fair,
Mitchell lets loose on former boy-
friend David Crosby, describes
her time in the music industry as
the “McCarthy era;” and says this
about her work as a songwriter:
“I's a very frustrating thing to try
to make enduring literature and
real music in a world that is suspi-
cious of it and wants to call it pre-
tentious. I've tried to make music
that was enduring and classical
with lyrics of the same standard,
and I've been a recipient of preju-
dice as a result of it. America
cheats on its exams. It likes copy-
cats, it likes mediocrity”

Wellll ... You
Said It First

“l wear provocative clothes be-
cause they make me feel sexy. If
an artist like Madonna is wearing
her booty hanging out, she’s con-
sidered a genius. But if a black
person does it, we're considered
skank whores or sluts,” cover girl
Toni Braxton bares pretty much
allin Vibe.

While Braxton says she’s tired
of being accused of “one year be-
ing a lesbian, the next year 'm a
whore who dated the whole
NBA,"here’s her coy response to
why she has decided not to have
sex again until after she’s mar-
ried: “Well, it's not like | was in
the brothel and now [ have to air
myself out. A guy might be able
to slow me down, but he’s not
going to break me”

Girls Who Need Girls,
Boys Who Need Boys

The National Enquirer “pierc-
es the veil of secrecy” to who's
gay, who’s denying it, and who's
been the focus of false rumors.
Making the four-page spread:
Dolly Parton, k.d. lang,Whitney
Houston, Madonna, Melissa
Etheridge, and Elton John.You
figure out who belongs where ...

What’s Love?

When asked, “How deep is
your love?” the Bee Gees’ Bar-
ry Gibb responds, “Extremely
deep,” while brother Maurice
suggests, “Oh, it’s fucking deep
— it's an endless pit” Robin
pipes in, “A huge, festering pit”
(Rolling Stone). The brothers

Gibb are also featured in Enter-
tainment Weekly, where they dis-
cuss their career zenith and sub-
sequent backlash: “To have the
music loved so much and then
rejected out of hand within a de-
cade ... Your family thinks it's over
for you. You're no longer going to
be a pop star.'What are you gon-
na do now dad?”

Musical Muses

“Experience — and a certain
amount of sex. | mean success.
A certain amount of success and
a certain amount of failure” —
Shawn Colvin explains the rea-
son for her confidence in the stu-
dio (Newsweek).

“l don't find any similarities. My
whole album is about resurrection.
I don't know what her album is
about” — Meredith Brooks tries
to put a stop to the Alanis Moris-
sette comparisons (Newsweek).

Babe Moms With Kids

Among the songbirds featured in
People's cover story on new, sexy
moms are Madonna, Whitney
Houston, Vanessa Williams, and
Courtney Love.

And speaking of moms, ac-
cording to the Star, Debbie Rowe
is expecting baby No. 2 with hub-
by Michael Jackson.

And speaking of Jackson, both
the National Enquirerand the Star
run photos of “Wacko Jacko” in
disguise as the Mayor of Normal
(don’t go there) Valley for his up-
coming mini-movie, “Ghosts.” He'll
play five different characters.

...But I Play One
Onstage

“Shock Rock Fraud!” hisses
the headline in the National En-
quirer about Marilyn Manson,
who it claims goes to church and
visits his grandma. “Marityn Man-
son is a pathetic, stomach-turn-
ing fraud!” The story further
claims he just made up the char-
acter to sell records(!).

Fashion’s Latest Victim

Wdetails Courtney Love’s first
fashion collection appearance at
notably rock-friendly designer
Gianni Versace. Her comments:
“If | could do it all over again, I'd
be a fashion intern. I think I'd work
with either John Galliano or
Anna Sui. | could make them a
lot of money.

“I've been so sucked into fash-
ion,” Love says. “My mother ran
the first store in Eugene, OR that
sold Birkenstocks. So you can
understand my beauty problem.
I grew up surrounded by hairy
legs and sandals”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

SHOW PREP_

MUSIC & MOVIES

CURRENT

AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY (Hollywood)

Single: You Showed Me/Lightning Seeds
Other Featured Artists: Susannah Hoffs, Cardigans

SPRUNG (Qwest/WB)
Singles: t Still Love You/Monifah
Who You WitJay-Z

Other Featured Artists: E-40, Aaliyah t/Ginuwine

ROMY AND MICHELE'S HIGH SCHOOL REUNION (Hollywood)

Featured Artists: Smithereens, Vapors, Go-Go’s

THE SAINT (Virgin)

Single: 6 Underground/Sneaker Pimps

Other Featured Artists: Duncan Sheik, Luscious Jackson, Daft Punk

GROSSE POINTE BLANK (London)

Single: Blister In The Surv/Violent Femmes
Other Featured Artists. David Bowie & Queen, Clash

THE 6TH MAN (Hollywood)

Single: Like This And Like That/LaKiesha Berri
Other Featured Artists: Johnny Gill, Mint Condition, Pharcyde

LOVE JONES (Columbia)
Singles: Hopeless/Dionne Farris

| Got A Love Jones For You/Refugee Camp All-stars
Other Featured Artists: Maxwell, Xscape, Groove Theory

WHEN WE WERE KINGS (Mercury)

Singles: When We Were Kings/Brian McKnight & Diana King (Das/Mercury)

Keep On Risin’/Jade

Other Featured Artists: James Brown, B.B. King

B.A.PS. (Milan)

Singles: No One But You/Veronica t/Craig Mack (H.O.L.A /Island)
Get Your Groove Onv/Gyrl (Silas/MCA)
Other Featured Artists: Alex Brown, Kool & The Gang

BOOTY CALL (Jive)
Singles: Can We/SWV

Don’t Wanna Be A Player/Joe
Call Me/Too Short & Lil’ Kim

Other Featured Artists: KRS-One, R. Ketly, Johnny Gill

NOWHERE (Mercury)

Featured Artists: 311, Chemical Brothers, James
COMING

ALL OVER ME (TVT)

Featured Artists: Ani DiFranco, Murmurs, Amps

SPEED 2: CRUISE CONTROL (Virgin)

Featured Artists: Tamia, Mark Morrison, Leah Andreone

BATMAN & ROBIN

Singles: The End in The Beginning Is The End/Smashing Pumpkins (Warner Bros.)

Look Into My Eyes/Bone Thugs-N-Harmony (Ruthless)

HERCULES

Single: GoThe Distance/Michael Bolton (Columbia)

CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
estalong the information super-

. highway.

’

Mint Condition, Thursday (5/
29) at 9pm ET/6pm PT, Prodi-
gy (jump: CHAT).

The Lovemongers (featur-

ing Heart's Ann & Nancy Wil-

_ son), Thursday at 9pm ET/6pm
. PT(“Rifft” Onstage Channel 3).

OnThe Web

Wu-Tang Clan chats Friday
. (5/23) at 7pm ET/4pm PT
(http:/www.sonicnet.com).

Radiohead chats Saturday

morning at 11am ET/8am PT in

. the House Of Blues Palace —

_ http:/twww.hob.com — where

- you'll also find the Palace chat
~ software.

i 5O AR St

MONDAY, JUNE 2

1896/Guglielmo Marconi's radio is pat-
ented in the U.S.

1988Mhile in court fighting numerous
traffic tickets, James Brown’s
wife, Adrienne, claims diplomat-
IC immunity since she’s the wife
of the “Official Ambassador of
Soul.” Honestly!

1993Ronald Ray Howard's murder tri-

al begins in Austin. The prosecu-

tion alleges Howard was inspired

to shoot a state trooper while lis-

tening to 2Pac’s “2Pacalypse

Now” album. 2Pac is exonerat-

ed, but Howard gets the death

sentence.

Charlie Watts (Rolling Stones)

1941

Bom:

TUESDAY, JUNE 3

19704imi Hendrix's “Band of Gypsies”
LP goes gold.

1991Millie Nelson begins paying off his
$16 million IRS debt with the re-
lease of “Who'll Buy My Memo-
ries -- The IRS Tapes.” The album
is comprised of tunes seized by
the government.

199302 becomes the richest group in
rock when they ink a 10-year, six-
album, $60 million deal with Is-
land Records. The deal includes
a 25% royalty rate.

Born: Curtis Mayfield 1942, Michae!
Clarke (Byrds) 1944, lan Hunter
1946

Releases. the Doors’ “Light My Fire”
(1967), the Eagles’ “Take It Easy”
(1972)

WEDNESDAY. JUNE 4

1942K apitol Records is launched.

1967/The Monkees TV show wins an Emmy
for “Outstanding Comedy Series.”

1987/The Eurythmics play West Berlin.
One thousand youths gather in
East Berlin and chant “the wall

must go” before riot police dis-
perse them.

Born: Gordon Waller (Peter, Paul &
Mary) 1945

Releases: Supertramp’s “Give A Little Bit”
(1977), Bruce Springsteen’s
“Born In The U.S.A™" LP (1984)

THURSDAY, JUNE 5

7969/The Doars’ documentary “Feast Qf
Friends” premieres with Andy
Warhol's “I A Man” at the Los
Angeles Cinematheque.

1977/Mlice Cooper’s boa constrictor is
mortally bitten by a rat it was fed for
breakfast. Cooper holds auditions
to replace the snake for his act.

Cooper’s constrictor bitten by breakfast.

1993€ountry legend Conway Twitty, 59,
dies of an abdominal aneurysm.

1995/Breeders guitarist Kelley Deal
pleads guilty to drug possession
charges and is sentenced to stay
in a drug rehab center.

Born: Nicko McBrain (Iron Maiden)
1954

Releases: James Taylor's “You've Got A
Friend” (1971)

FRIDAY, JUNE 6

1969Rod Stewart signs with Mercury
Records.

1982/0ver 85,000 people pack the Rose
Bowl in Pasadena, CA for the anti-
nuke rally “Peace Sunday.”
Among those performing are
Joan Baez, Bab Dylan, Jackson
Browne, and Stevie Wonder.

1993/The Who's Pete Townshend wins
a Tony Award for Best Original

Score for the stage production of
“Tommy.” The musical also wins
for Best Director, Scenic Design,
Lighting Design, and Choreography.

Born: Steve Vai (1960)

Releases:Roy Orbison’s “Only The Lone-
ly" (1960), Crosby, Stills, Nash
& Young’s “Teach Your Children”
(1970), David Bowie's “Ziggy
Stardust And The Spiders From
Mars” LP (1972)

SATURDAY, JUNE 7

1963/The Rolling Stones releases their
first single, “Come On."

1979/Chuck Berry is charged with three
counts of tax evasion one day be-
fore performing at the White
House for President Jimmy Cart-
er and First Lady Rosalyn.

71993/4roundbreaking ceremonies take
place for the Rock & Roll Hall of
Fame in Cleveland. Those attend-
ing include Sam Phillips, Chuck
Berry, Pete Townshend, and Billy
Joel.

Born: Tom Jones 1940, Bill Kreutzman
(ex-Grateful Dead) 1946, the Art-
ist Formerly Known (and often
still referred to) As Prince 1958

SUNDAY, JUNE 8

1982/5imon & Garfunkel kick off a nine-
date European reunion tour.

1974/Keyboardist Rick Wakeman quits
Yes for his solo career. He rejoins
the group two years later.

1991Bruce Springsteen marries girl-
friend/backup singer Patti Scial-
fa in Los Angeles.

Born: Nancy Sinatra 1940, Chuck Ne-
gron (Three Dog Night) 1942, Boz
Scaggs 1944, Nick Rhodes (Du-
ran Duran) 1962, Roh Pilatus
(Milli Vanilli) 1965

Releases: the Rolling Stones’ “Jumpin’
Jack Flash” (1968)

— Frank Correia
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: . " Dalfas TX 7523
. L0 1 972°406-68
DISC | 40 tmci@tmcentury.co

Espafiol: §2/406-6821(
Canada: 905/709-37982

Thal which separates a pair of Nike's from all other sneakers & ‘branding’.
creating an image that transcends the product line.

What separates you from all the other stations? When your listeners become diary
keepers...what makes you so sure they're writing down your call letters and not the
competition’s?

Image is everything,
Imagio™ (i*MAH-je+0) is everything your station needs to build brand dominance.
Imagio is radio's first and only imaging library,

The legendary composer Rob Rettberg and a team of nine other award-winning

writers have created in Imagio all the tools your station needs to build promos,
{

stagers, IDs and sweepers,

Each quarter brings a new two-disc box set jammed with brand new elements along
with a CD-ROM datahase for searching and sampling,

2002 Academy e Dallas, TX 75234 cor . N -
972/406-6800 » Imci@{meentury.com Imagio: Audio Architecture™ for imaging and brand building,

Espafiol: 972/406-6821 * Canada: 905/709-3738 For a demo and to check on the availability of Imagio in your market, call us today.
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SHOW REP

MUSIC TELEVISION®
59.4 miftion househoids
Patti Galluzzi,
VP/Music Programming

MUSIC PRST
50.8 miflion households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS

—

|ADDS |

AEROSMITH Hole in My Soul {Columbia)

PRODIGY Breathe (Maverick/Mute/W8)

SMASHING PUMPIONS TheEnd Is...(Warmer Sunset/W8)
SCARFACE Smile (Rap-A-Lot/Noo Trybe)

SUBLIME Wrong Way (Gasoline Alley/MCA)

702 Get It Together (Biv 10/Motown)

CH/NGING FACES G.H.ET.T.0.U.T. (Big Beat/Atiantic)
GOD’S PROPERTY Stomp (8-Rite/Interscope)

OMC How Bizarre (Mercury)

JEWEL Foolish Games (Atlantic)

STEVE WINWOOD Spy In The House Of Love ( Virgin)
ROBYN Do You Know (What It Takes) (RCA)

ROME | Belong To You (Every ...) (RCA)

SISTER HAZEL All For You (Universal)

MEREDITH BROOKS Bitch.( Caﬁitol)
PAULA COLE Where Have Al The Cowboys Gone? (imaga/ W)
HANSON Mmm Bop (Mercury)

SAVAGE GARDEN | Want You (Columbia)

TOAD THE WET SPROCKET Come Down (Columbia)

[EXCLUSIVE |

AEROSMITH Hole In My Soul (Columbia)

]

BABYFACE How Come How Long (Epic)

BLUR Song 2 (Virgin)

MEREDITH BRDOKS Bitch (Capitol)

BUSH Cold Contagious (Trauma/Interscope)
CHEMICAL BROTHERS Block Rk Beals (Astamerks Carolrg)
EN VOGUE Whatever (EastWestEEG)

FOO FIGHTERS Monkey Wrench (Roswell/Capitol)
FREAK NASTY D2 Dip (Power/Triad)

LIL' Kt Crush On U (Undeas/Big Beat/Atlantic)
MIGHTY MIGHTY .. The Imression That | Get (Mercury)
NOTORIOUS B.1.G. Hypnotize ( Bad Boy/Arista)
PRODIGY Breathe (Maverick/Mute/W8)

PUFF DADDY I'll Be Missing You (Bad Boy/Arista)
SMASHING PUMPXINS The End Is... (Warmer Sunset/WB)
WALLFLOWERS The Ditference (/nterscope)

|JAM OFTHEWEEK |
SCARFACE Smile { Rap-A-Lot/Noo Trybe)
|STRESS ]
ERYKAH BADU Next Lifetime (Kedar/Universal)

MARY J. BLIGE Love Is Ail We Need (MCA)

JON BON JOVI Midnight In Chelsea (Mercury)

TONI BRAXTON | Don't Want To (LaFace/Arista)

FOXY BROWN I'll Be Good (Def JanvRAL/Mercury)
COUNTING CROWS Daylight Fading (DGC/Geffen)
OEPECHE MODE lt's No Good (Mute/Reprise}
HANSON Mmm Bop (Mercury)

JONNY LANG Lie To Me (AZM)

LIVE Freaks (Radioactive)

MARK MORRISON Return Of The Mack (Atfantic)

NO DOUBT Sunday Moming ( Trauma/Interscope)
ROBYN Do You Know (What It Takes) (RCA)

SUBLIME Wrong Way (Gasoline Alley/MCA)

THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
U2 Staring At The Sun (/sfand)

AALIYAH 4 Page Letter (BlackGround/Atianta)
AZ YET Hard To Say I'm Sorry (LaFace/Arista)
BEN FOLDS FAVE Battie Of Who Could Care L ess (550 Musi)
CHANGING FACES G.H.ETT.O.UT (Big Beat/Atiantic)
SHAWN COLVIN Sunny Came Home (Columbia)
DAVE MATTHEWS BAND Tripping Billies (RCA)
WARREN G Smokin' Me Out (Def Jam/RAL/Mercury)
GINUWINE Tell Me Do You Wanna (550 Music)
GOD'S PROPERTY Stomp (B-Rite/Interscope)
SAMMY HAGAR Little White Lie ( Track Factory/MCA)
K'S CHOICE Not An Addict (550 Music)
MATCHBOX 20 Push (Lava/Atiantic)
OMC How Bizarre (Mercury)
112 Cupid (8ad Boy/Arista)
ROME | Belong To You (RCA)
702 Get It Together (Biv 10/Motown)
SNOOP DOGGY DOGG Doggtather ( Death Row/Interscope)
TOAD THE WET SPROCKET Come Down (Columbia)
TONIC if You Could Onty See (Polydor/A&M)
WHITE TOWN Your Woman (Chrysalis/EM1)

Video airplay from May 26-June 1.

WALLFLOWERS One Headlight (/nterscope)

|LARGE

BARENAKED LADIES The Old Apartment (Repnse)
BEE GEES Alone (Polydor/A&M)

DAVE MATTHEWS BAND Crash into Me (RCA)
JON BON JOVI Midnight In Chelsea (Mercury)
SHAWN COLVIN Sunny Came Home (Columbia)
EN VOGUE Whatever (Elektra/EEG)

PAUL McCARTNEY The World Tonight (Capitol)
SPICE GIRLS Say You'll Be There (Virgin)
WALLFLOWERS The Difference (Interscope)

[MEDIUM

TONI BRAXTON | Don’t Want To (LaFace/Aﬁm)
COUNTING CROWS Daylight Fading (DGC/Geffen)
JEWEL Foolish Games (Atiantic)

JONNY LANG Lie To Me (A&M)

JAMES TAYLOR Littie More Time With You (Columibia)
U2 Staring At The Sun (Isiand)

STEVE WINWOOD Spy In The House Of Love (Virgin)

[cusTOM

AZ YET Hard To Say I'm Sorry (LaFacs/Ansm)
BABYFACE How Come, How Long (Epic)
ERYKAH BADU Next Lifetime (Kedar/Universal)
BLACKSTREET Don't Leave Me (/nterscope)
CHEAP TRICK Say Goodbye (Rad Ant)
SHERYL CROW A Change Would Do You Good (A&M)
ERASURE (n My Arms (Mute/Maverick/W8)
DIONNE FARRIS Hopeless (Columbia)
KENNY G Havana (Arista)
JAMIROQUAI Virtual insanity (Work)
KENNY LATTIMORE For You (Columbia)
MATCHBOX 20 Push (Atiantic/Lava)
MONICA For You | Will (Wamer Sunset/Atiantic)
ABRA MOORE Four Leaf Clover (Arista Austin/Arista)
MARK MORRISON Return Of The Mack (Atfantic)
ANN NESBY This Weekend (Perspective)
OMC How Bizarre (Mercury)
MICHAEL PENN Try (57/Epic)
ROBYN Do You Know (What It Takes) (RCA)
ROME | Belong To You (Every ...) (RCA)
SISTER HAZEL Al For You (Universai)
THIRD EYE BLIND Semi-Charmed Life (Elektra/FEG)
TOAD THE WET SPROCKET Come Down (Columbia)
TONY TONI TONE Thinking Of You (Mercury)
VERVE PIPE The Freshmen (RCA)
WHITE TOWN Your Woman (Chrysalis/EMI)

Video airplay from May 26-June 1.

TOPTEN SHOWS
MAY 12-18

Total Audience
(97 mitlion households)

1 ER

2 Seinfeld

3 Movie (Sunday)

(“The Odyssey;, Part 1)
Friends

Fired Up (9:30pm)
Movie (Wednesday)
(“The Last Don, Part 37
7 Touched By An Angel

[ I BN

8 Movie (Tuesday)

(“The Last Don, Part 2)
9 Home improvement
10 Fired Up (8:30pm)

Teens 12-17

-

Movie (Sunday)

(“The Odyssey, Part 1"}
Home Improvement

ER

The Simpsons (8:30pm)
The X-Files

Seinfeld

The Simpsons (8pm)
Sabrina The Teenage Witch
(te) Step By Step

10 3rd Rock From The Sun

NGO AWN

Source: Nielsen Media Research

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
ject to change.

- Friday, 5/23

* Sammy Hagar, “Late Show
With David Letterman.”

* Jimmy Vivino, “Late Night
With Conan O’Brien”

*John Lydon, “Late Late
Show With Tom Snyder”

* Paul McCartney and Tina
Turner, “ABC In Concert”
(check local listings).

Sunday, 5/25

* Martina McBride is slated
to perform live from the West
Lawn of the Capitol when PBS
presents the “National Memori-
al Day Concert” (check local list-

ings).

Tuesday, 5/27

* Reba McEntire and Trisha
Yearwood have “Conversations
With Burt,” hosted by Burt Rey-
nolds (TNN, 10pm ET/7pm PT).

* King Chango perform on
“Viva Variety” (Comedy Cen-
tral, 10pm).

Wednesday, 5/28

« Carl Perkins is profiled on
TNN's “The Life And Times Of
. series (8pm ET/5pm PT).

* Erykah Badu, “The Tonight
Show With Jay Leno”

Thursday, 5/30

* Mark Chesnutt and the
Mavericks’ Raul Malo, “Prime
Time Country” (TNN, 9pm ET/
6pm PT).

* Verve Pipe, “Jay Leno”

36 million households
) ‘ Lydia Cole,
(A AN /rMusic Programming

NOTORIOUS B.1.G. Hypnotize (Bad Boy/Arista)
MICHAEL JACKSON Blood On The Dance Floor (Epic)
ERYKAH BADU Next Lifetime (Kedar/Universal)

SWV Can We (Jive)

112 Cupid | (Bad Boy/Arista)

TONI BRAXTON | Don’t Want To (LaFace/Arista)
MARY J. BLIGE Love Is All We Need (MCA)

ROME | Belong To You (Every ...) (RCA)
JAMIROQUA! Virtual Insanity (Work)

HEAVY 0 Big Daddy (Uptown/Universal)

Information for week ending May 23.

NOTORIOUS B.).G. Hypnotize (Bad Boy/Arista)
MAKAVELI Hail Mary (Death Row/Interscope)
SCARFACE Smile (Rap-A-Lot/Noo Trybe)

LADY OF RAGE Sho Shot (Death Row)

KRS-ONE Step Into A World ... (Jive)

SUGA FREE If You Say Ready (/sland)

SHAQUILLE O"NEAL Strat Py ( TWisM. Trauma/intersoope)
MASTER P If | Could Change (No Limit/Prionty)

BIG MIKE Dream (Rap-A-Log)

CAMP L0 Black Nostaljack { Profil)

Information for week ending May 23.

T H E
21 million households
Liz Kiley,
VP/Programming
%CTSNTROL.

| National Top 20 |
TONI BRAXTON | Don't Want To (LaFace/Arista)
CHANGING FACES G.H.E.TTO.U.T. (Big Beat/Atiantic)
AALIYAH One In A Million (BlackGround/Atiantic)
ORU HILL (n My Bed (/sland)

112 Cupid (Bad Boy/Arista)

SPICE GIRLS Say You'll Be There ( Virgin)

MARK MORRISON Retum Of The Mack (Atlantic)
HANSON Mmm Bop (Mercury)

MASTER P If | Could Change (Ao Limit/Priority)
BACKSTREET BOYS Quit Playing Games... (Jive)
GOO'S PROPERTY Stomp (B-Rite/Interscope)
JOCELYN ENFIOUEZ A Ltk Bt OF.. (Classilecy TimberTormmy Boy)
FREAK NASTY Da Dip ( Power/Triad)

ROME | Belong To You... (RCA}

HELMET Exactly What You Wanted (/nterscope)
B-ROCK & THE BIZ Mytabydaddy (LaFace/Arista)
ROBYN Do You Know (What It Takes) (RCA)
SCARFACE Smile (Rap-A-Lot/Noo Trybe)

ERYKAH BAOU Next Lifetime (Kedar/Universal)
MAKAVELI Hait Mary (Death Row/interscope)

Most requested for week ending May 16.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 0008)
1 GARTH BROOKS $883.2

2 METALLICA $602.2

3 PHIL COLLINS $558.6

4 BROOKS & DUNN $503.6

5 KENNY G/TONI BRAXTON $453.7

6 CELINE DION $362.7

7 KISS $342.7

8 BUSH $290.6

9 ALAN JACKSON $229.0

10 NO DOUBT $197.1
11 STONE TEMPLE PILOTS $139.4

12 STEVEN CURTIS CHAPMAN $93.9

13 CLAY WALKER $79.8
14 COUNTING CROWS $79.0
15 MARILYN MANSON $75.5

Among this week’s new tours:

AGENT ORANGE
BUFFALO CLUB
JAZZ CRUSADERS/PATTI AUSTIN
MOTLEY CRUE
NEW EDITION
REO SPEEDWAGON
BOZ SCAGGS
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

WEEKEND BOX OFFICE
MAY 16-18
1 The Fifth Element $11.41
(Columbia)
2 Father's Day (WB)  $6.10
3 Breakdown $5.94
(Paramount)
4 Austin Powers $5.84
(New Line)
5 Volcano (Fox) $3.59
6 Liar Liar $3.20
(Universal)
7 Night Falls On $2.93
Manhattan (Paramount)*
8 Sprung (Trimark)*  $2.48

9 Romy And Michele's $2.24
High School Reunion
(Buena Vista)

10 Anaconda
(Columbia)

$2.22

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
No music-related movies open-
ing this week.

NEW THIS WEEK

* CINDERELLA: LOOKING
BACK, THE VIDEO
COLLECTION (PolyGram)

This 50-minute collection
spans 15 years of live perfor-
mances with such songs as
“Nobody’s Fool,” “Don’t Know
What You Got,” “Gypsy Road,
and “Shelter Me”

i

* THE MIRROR HAS TWO
FACES (Columbia TriStar) :

Columbia recording artist
Barbara Streisand directs,
stars in, and contributes her
duet with Bryan Adams (“| Fi-
nally Found Someone”) to her
label’s soundtrack to this feature
fim. Songs by Richard Marx,
David Sanborn, and others
complete the CD.

S

* JERRY MAGUIRE
(Columbia TriStar)

Starring Tom Cruise, this fea-
ture film sports an Epic Sound-
trax LP with Bruce Springs-
teen’s “Secret Garden” and cuts
by Paul McCartney, the Who,
Elvis Presley, Nancy Wilson,
Ricky Lee Jones, Neil Young,
Bob Dylan, Aimee Mann, and
His Name Is Alive.

* CAUGHT (ColumbiaTriStar)

The Geffen soundtrack to
this feature fitm starring William -
Baldwin contains two cuts by
Guns N’'Roses guitarist Slash:
“Obsession” (with vocals by
Marta Sanchez) and the instru-
mental“Obsession Confession.”
Spanish-language material by
the Latin Brothers, the Blaz-
ers, and others round out the
album.

* CURDLED (Miramax)

Verve released a soundtrack
of 20 Chris Botti cuts for this
feature film, which stars Ed-
ward James Olmos and Mar-
ia Conchita Alonso.
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Mark Kassof & Co. delivers

the most powerful, advanced
research in radio

TO GIVE YOUR STATION A COMPETITIVE EDGE.

You know all the standard questions... Which station plays
the most music? Which one plays the best music? Which
station is your favorite? Every research company uses
questions like these. We do, too.

But at Mark Kassof & Co., -

that’s only the beginning...

MARK KASSOF & CO. Y =
BASICS... TARGET SEGMENT @)

We specialize in the application K8
of powerful, advanced MULTI- En

VARIATE ANALYSIS tools to

real-world radio situations like “Multi-Dimensional
yours. Multi-Variate Analysis Scalin.g. Is a Powe'flll
looks at the pattern of listeners’ positioning tool
responses to many questions — not any one or two — to
provide a clearer picture of your station, competitors,
listeners. The result? Focused, actionable strategies that

WIN in today’s competitive, fragmented radio markets.

POWERFUL RESEARCH + PERSONAL SERVICE
= SUCCESS STRATEGIES

Statistics alone (no matter how advanced) never helped
any station. Success requires the application of research
into easy-to-understand, actionable
strategies. Mark Kassof is uniquely
qualified to apply powerful Multi-
Variate Analysis tools to radio.

He has solid research credentials —
an M.B.A. in Marketing and years of
experience applying it. And he has
more — over t2n years at stations as a
programmer, researcher and air talent.
Radio isn’t an “academic exercise” to
him...he’s been there.

Mark Kassof'’s research and radio expertise means we give
your station much more than statistics...

v’ It means we deliver our
findings and analysis in
a clear, graphic, easy-
to-understand way.

b o
ROCKERS

ow /
LIVELIES |

v It means we work
with you to turn
research into a

HOT COUNTRY
JUNKIES

UNINVOLVEDS

decisive “plan of action” “Cluster Analysis
customized to your pinpoints meaningful

station and focused on
your market situation.

targets for your station”

v It means we are “on your team” exclusively in your
market for a full year...to answer questions and
provide additional input based on the research.

Most importantly, this combination of powerful research
and personal service

WORKS for our clients’ :
o)
success! In fact, Mark %, S g
. L m =
Kassof & Co. has applied %, KX . ‘é* 2
advanced research and kS " P
- pR!
has helped develop iy~
winning strategies for EASYEONG +——— e AN S
. ET SEGMENT
some of the biggest ot \Q Uy,
. o0
successes in North o SN
. . & 3 %@
American radio. & &, % ™
§ 2 %
Get the competitive edge 3

of Mark Kassof & Co.’s

powerful, advanced “Multiple Discriminant

. Mapping determines your
research. Call us at: station’s optimum
313-662-5700 Stationality”

—

SUCCESS STRATEGIES FOR RADIO
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Larry Elder: Hitting The ‘Real’ Issues =

KABC talker’s ability to ask inquisitive questions lands him the ‘controversial’ title

Some things really irk Larry Elder. For instance, last
month on the fifth anniversary of the race riots in South
Central Los Angeles, the KABC-AM afternoon drive talk-
er was besieged by print and broadcast reporters who asked,
“Do you think race relations in Los Angeles are getting better

or are they getting worse?”

“Of what possible relevance is
that?” Elder asked his Southern
California audience. “My alarm
goes off at 6 o’clock in the morn-
ing. Is it going to go off at 6:30,
or 7:30, or not go off at all if the
answer is ‘race relations are get-
ting worse?’ This incessant atten-
tion on whether or not we like
each other, whether or not we
think swell of each other, blows
my mind!

“I don’t know whether or not
race relations are getting better or
not, and furthermore, 1 don’t
know how you measure that.
What?You analyze the number of
Latinos you’ve had over for din-
ner over the course of a 12-month
period of time. If it goes up, race
relations are getting better and if it
goes down, they’re getting worse?
What does this mean?” Elder asks
incredulously.

These are actually pretty good
questions. And it’s typical of Elder
to ask what’s behind the question.
After all, he was trained as a law-
yer, and he clearly thinks like one.
While he’s careful not to bully lis-
teners, he does push them to think.

Asking ‘Right’ Questions

“The right question isn’t being
asked at all. And of course, the right
question is as follows: What is it
about our country where there are
some people — a minority of peo-
ple — who so lack hope, so feel
that the system conspires against

them, that they are willing to rob,
loot, and set fire to businesses in
their own neighborhoods?

“That's really what the question
is. Why do so few people among
this group of people believe in the
American dream? Believe that if

@

| want the best
doctors, not people
who are there because
of affirmative action.
When | wheel my
mother into UCLA
Medical Center, | don’t
want to see a doctor
and worry that he or
she is there because
of affirmative action.
—Larry Eider
7))

you get a good education, you can
make it. That really is a much more
interesting, and a much more rele-
vant question. Because Mark Fu-
hrman ain’t stopping you from
doing two good, hard hours of
homework every night! Mark Fu-
hrman is not stopping you from

Coming Attraction

By Jeffrey Yorke

having choices in your schools so
people can graduate with degrees
that are meaningful so that when
they enter the marketplace they can
getajoborgotc college. These are
tar more important issues. 1t doesn't
make any sense. But we have all of
these leaders with a vested interest
in keeping people at each others
throats. We have the media that has
the vested interest in doing the same
thing because it sells!”

Admittedly, there was little to
celebrate in South Central but El-
der just doesn’t think that racism is
the most serious problem in Amer-
ica. Instead, he has a knack for not
so gently turning things upside
down and looking at them in a dif-
ferent way. For instance, in a inter-
view with R&R last week, Elder
offered, “Johnnie Cochran is a
walking contradiction. He is the
first one in his office and the last
one out the door. He is the hardest
worker and the best prepared. But
he doesn’t preach what he practic-
es. Why doesn’t he preach his own
hard work? Not that blacks are vic-
tims!”

To that end, Elder continues.
“Look at Bill Clinton. You see a
picture of [the late Secretary of
Commerce] Ron Brown with the
President and Clinton talks about
Brown’s hard work and his suc-
cess.” But Elder isn’t as impressed
with Brown, noting that Brown
started off life in a much better po-
sition than Clinton. Brown’s parents
were both upscale, well-educated,
and prosperous living in New York
City. And they were together and
able to help their son.

On the other hand, Elder points
out, Clinton was from a broken,
downtrodden home in rural Arkan-

I describe my political ideology as fiscally
conservative and socially liberal. But don’t label
me a conservative. My overall positions are
more Libertarian but with a small ‘L.’
—Larry Eider

sas, and his mother was beaten by
the man in her life. It certainly
wasn't the smoothest road to the
White House. “Ron Brown is far
more likely to be in a picture with
the President than [this] President
is.” Elder figures that Clinton could
inspire more folks with his own sto-
ry than with anyone else’s.

Sage From South Central

It’s those kinds of observations
that make Elder’s listeners stop and
think. Of course, they don’t all
agree with him. In fact, some want
the self-described “Sage from
South Central” to stuff a sock in it.
For example, last year the L.A .-
based Talking Drum Community
Forum pressured Elder’s advertis-
ers to drop their support of his show.
Some did and it stung the station’s
coffers.

It’s the sort of thing that can’t go
on for too long before the GM starts
giving the host the hairy eyeball.
And when it gets really bad, the
hairy eyeball is soon followed by
the pink skip.

But it never came to that for El-
der, even though he is only a fair-
rated talent on the on the KABC
team. Early on, GM/President
Maureen Lesourd stood behind
Elder despite departing sponsors.
She told R&R that simply, “Larry
is very issue-driven. He’s in your
face and very passionate about his
viewpoint.”

PD Dave Cooke agrees. “The
most important thing about Larry
is that KABC has been extremely
supportive of Larry. In the face of

39

advertiser boycotts, I'm proud to be
working for a company that recog-
nizes the importance of the First
Amendment.”

Lesourd and the rest of the staff
at KABC have flatly refused to say
how many sponsors left, nor would
they identify any of those who
dropped spots. And a discussion
about lost revenues goes nowhere
with Lesourd and her people.

But last week during a conversa-
tion with R&R, KABC spokesman
Bill Lennert confirmed that sever-
al sponsors who dropped their sup-
port of Elder’s show are now back
on the afternoon drive program.
Lennert credited an Elder profile
that aired on CBS’s “60 Minutes”
on April 27 for helping changing
the advertisers perception of Elder,
who is often billed as “controver-
sial.”

Taking A Position

In the land of Talk radio, that’s a
to-die-for label sought by every
talker, but one that only a few real-
ly deserve. (Maybe “worth listen-
ing to” ought to be the most covet-
ed label. Certainly, Elder has earned
that tag.) And, as far as the “60
Minutes” episode goes, *“pro-Elder”
is an understatement. It was a “Lar-
ry Lovefest,” the sort of 13 minutes
of glory that an average talk host
would give three of his first-born
to get.

“I couldn’t be more pleased with
it,” Elder told R&R the following
day. And why not. As he spoke,
about 50 of his listeners gathered

Continued on Page 28

Debuts in July!

Susan talks about real issues that need to be discussed, but aren't.. issues
that concern you and will change your life! She will stir your heart and soul!
Don't miss TalkRadio’s next SuperStar! 3 Hours per day, Monday-Friday.
Offered by NETSTAR ENTERTAINMENT. Call for information... Los Angeles: Alan

.......

Fuller (714) 650-3800/New York: Steve Youlios (201)890-9192
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Benefiting the T.J. Martell Foundation

15th Annual

%c& 0’ Mﬂgl Cdelration

eil Bogart Memorial Fund for
Cancer. Leukemia IDS Research

Thursday, Friday & Saturday

June 26, 27 & 28, 1997 ¢

Los Angeles

o@@ Gl g gics

Calaba ountry Club
4515 Park Entrada. Calabasas. CA
Tee Times at 7:30 am & 1:00 pm

This fabulous tournament is always a sell-out. Top industry insiders and celebrities from music.
film. TV and sports make up the 250 players each year. Major gift bags and tee prizes, a beautiful
course and a guaranteed good time have made this a spectacular event for over a dozen years.

Aftr Dok o illynol P, o @

Hollywood Park Race Track and Casino
1050 South Prairie Avenue. Inglewood. CA

An encore event... the second annual party at Hollywood Park will include nine thrilling thoroughbred races.
live music, the “Pick A Winner Prizes Extravaganza™ plus food and drink. The incredible silent auction will
wow everyone with packages for all budgets. ‘

The T.J. Martell Foundation “From the Heart” Award will be presented to National Radio Chair
Curtiss Johnson, Station Manager at KRXQ in Sacramento. Don’t miss this special presentation.

fEinthdey Bk posh

The Sports Center (next to Jerry’'s Deli)
12655 Ventura Boulevard. Studio City, CA

BACK BY POPULAR DEMAND!

To celebrate the 15th Anniversary of the Rock ‘n’ Charity events. This fabulous favorite started it all!
The vintage bowling alley at the Sports Center in Studio City (right next to Jerry’s Deli) will be our
home for bowling, In-n-Out burgers and big birthday surprises!

Sponsorships for Golf, Hollywood Park and Bowling are available.
Please call the Martell/Bogart office for more information, invitations,
or tickets at 310.247.2980.
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NEWS/TALK

Larry Elder: Hitting
The ‘Real’ Issues

Continued from Page 26

just outside the ABC Radio com-
plex on La Cienega Boulevard,
many carrying placards that read
“Honk If You Love Larry,” in re-
sponse to verbal attacks from the
black community and other detrac-
tors who want to label Elder a rac-
ist or an Uncle Tom.

While Elder was savoring a vic-
tory of sorts, he was also careful
to not appear a braggart. That’s part
of his charm. Although he spent
some time on the East Coast — he
earned a Bachelor of Arts degree
in political science at Ivy League
Brown University in Rhode Island
— Elder comes across on and off
the airwaves like a stereotypical
Midwesterner, a guy with tradi-
tional values about family, hard
work, and people. A “no excuses
for not doing a good job” kind of
fellow.

Elder, 45, jokes that the Midwest
tone might come from the time he
spent at the University of Michi-
gan earning a law degree coupled
with the 18 years he spent in Cleve-
land, the first three as a commer-
cial trial lawyer for a big firm, an-
other 15 years operating a highly
successful executive search firm
that specialized in recruiting and
placing experienced attorneys. But
that only helped. The foundation
of those so-called Midwestern
traits was laid by his folks as he
grew up in South Central L.A. His
mother is a Democrat and his fa-
ther a Republican. He’s a regis-
tered Independent.

“I'have my father’s head and my
mother’s heart,” Elder likes to say.
“I describe my political ideology
as fiscally conservative and social-
ly liberal. But don’t label me a con-
servative. My overall positions are
more Libertarian but with a small
Qe

Take Responsibility
For Actions

For starters, government needs to
getout of the child rearing business,
Elder believes. *“Your job as a par-
ent is to tell your children not to do
things that are self destructive.” So
it’s no wonder that former FDA
Commissioner David Kessler, a
pediatrician and a lawyer who craft-
ed and led the federal government’s
ongoing charge against the tobac-
co industry’s targeting of children,
drives Elder bonkers.

“My mother and father both
smoked. But they told me not to do
it and I haven’t.” That’s fodder
enough for Elder to launch into why
“society should not be your nanny.”

About the affirmative action pro-
gram, Elder says, “I’m not a believ-
er in affirmative action but that’s not
to say that I am not a beneficiary of
it. At the University of Michigan, 1
saw a number of my classmates
who maybe should not have been
there.” He believes that a dispropor-
tionate number of his classmates
dropped out or performed badly
because they were not prepared for
the work. The other way would be
to lower the standards to pass the
classes. Elder has pondered that
route and it scares him.

“I want the best doctors, not peo-
ple who are there because of affir-
mative action. When I wheel my
mother into UCLA Medical Cen-
ter, I don’t want to see a doctor and
worry that he or she is there because
of affirmative action.”

Then there’s Ebonics, which Elder
characterizes as “an excuse to jus-
tify bad grammar,” prompting one
KABGC listener to ask, “What'’s
next? Black math?”

And Elder does not like to de-
scribe himself as an ‘AfricanAmer-
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About 50 fans of KABC talk host Larry Elder collected outside the L.A. ABC Radio studios to show their support of
Elder after he was featured on CBS's “60 Minutes.”

S

ican.’ “We discovered the hyphen
because Jesse [Jackson] told us to
doit”

He calls welfare reform “a step
in the right direction.”” Elder says
that he was recently interviewed by
reporter from George magazine,
who was working on a story on
Maxine Waters. the congresswom-
an who represents South Central
L.A. and whose politics are gener-
ally at the opposite end of the spec-
trum from Elder. The host became
incensed when the reporter asked:
*What does it take to make schools
good for blacks?” While the report-
er probably didn’t intend it to be a
condescending question, Elder saw
it that way.

“Why are black kids different
from all kids? It’s like we are vul-
cans, and our interests are separate
and apart from those of all other
Americans. Are we like visiting
aliens? I reject that.” Elder’s point:
blacks are not genetically inferior
and with hard work, a solid educa-
tion, and more hard work, they are
as ready for primetime as anyone.

It just seems like a controversial
message.

Victim Overkill

Being a victim has no appeal to
Elder and he refuses to embrace the
victim mindset. On the air, Elder
tells L.A., “Rodney King was beat-
en. He should not have been beat-
en. It was vicious. It was wrong and
the Simi Valley verdict was wrong.
Having said that, Rodney King was
the only person in that car who did
not stop and do what he was told to
do by the police. Not saying he
should have been beaten. Officers
are human beings, too. Lead them
ona high-speed chase ... it gets kind
of annoying.

“Officers are flawed people. They
come from the same gene pool as
the rest of us. It doesn’t excuse it but
itexplains it. It was a police thing. It
wasn’t a ‘let’s beat up this black per-
son’ thing. And those officers should
have been dealt with by the Simi Val-
ley verdict, they weren’t. They
should have been. It was a miscar-
riage of justice.

“But did you see white people
burning down their own neighbor-
hoods because of the miscarriage
of justice on Q.J. Simpson? Did
you see Jews burning down their
own neighborhoods or other neigh-
borhoods in Harlem because that
Jewish scholar who was stabbed to
death by a young black man had
blood on his clothing, had the knife
in his hand, confessed. Then he
took the confession back, pleaded
not guilty and was acquitted by a
predominantly black jury. Did Jews
march on Harlem? Did they burn
Harlem? Did they loot their own
neighborhoods because of that?
What is this all about? I mean, I
don’t understand this”

Without a doubt, Elder has a lot
to say. He admits, “I'm no differ-
ent from any other talk show host.
Thatis, I think I ought to be syndi-
cated.” But before that happens
“management wants to see me do
extremely well locally.”

Jeffrey Yorke is R&R Washing-
ton Bureau Chief.

YOUR

With This Week’s R&R

COMPLETE
DIRECTORY OF

PROGRAMMING
SERVICES

syndicated Redic
NeYW°"‘s &

Rodio packa

Progrom™*®

ots
Wtime For™ ;
v es, SoN9 Libraries
ges,

BROUGHT TO YOU
IN PART BY:

Los Angeles « New York

www americanradiohistorv com


www.americanradiohistory.com

May 23, 1997 R&R ® 29

Eckstine
Continued from Page 3

itis only fitting that after a well-need-
ed sabbatical, my first creative foray
would be with an executive | respect,
Danny, and a team ! am fond of. This
1s cool.”

Goldberg added, “I'm very excit-
ed that Ed Eckstine and his talents,
which have been so beneficial to
Mercury, will be available to us.”

As Mercury’s President, Eckstine
was responsible for signing Vanes-
sa Williams, Tony Toni Tone,
Brian McKnight, the Mighty
Mighty Bosstones, Rusted Root,
INXS (for the U.S.), and the Re-
freshments. The Honeydogs’ debut
album, “Seen A Ghost,” is slated for
release on August 26; the first sin-
gle, “Rumor Has It.” goes to radio
on August 4.
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Urban AC WRKS-FM in the Big
Apple.

Smulyan said the deal withTribune
has been in the works for some time.
“We started talking right at the end of
the Johnson Administration,” he
joked. Smulyan added that Tribune,
not Emmis, is primarily responsible
tor finding a tradable property.

Tribune VP/Radio Wayne Vries-
manexplained the groups have had a
“close relationship” for years, adding,
“When the value of radio stations
went so high, we made a decision to
enter into the financial transaction
with Emmis.” Vriesman said the pos-
sibility Tribune would trade for a ra-
dio station or stations still exists.

Format Evolution

One of the nation’s premiere NAC/
Smooth Jazz radio stations, WQCD
has evolved in recent years. In the
early "90s, the station had made lit-
tle impact, earning less than a two
share in the target 25-54 demo. Then-
PD Shirley Maldonado — who
now serves as WLVE/Miami's PD
— instituted music testing under the
aegis of BroadcastArchitecture. By
Fall 1994, WQCD’s numbers had
risen to a 5.5 share 25-54.

With Maldonado’s departure, PD
Fleetwood Gruver continued audi-
ence research and WQCD incorpo-
rated a decidedly Urban lean in its
music mix. In late 1996, longtime

rr—

NARM ‘Flipps’ Out

Hollywood Records act Flipp wowed the crowd at the recent NARM convention with its “rock ‘n’roll burlesque show.”
It's only rock and roll with {I-r) Flipp’s Kilo Bale and Chia “Karoke” Arens, PolyGram Distribution President/CEQ Jim
Caparro, Hollywood Records VFP/Sales Dutch Cranblitt, and Flipp’s Cherry Forever.

"QCD Asst. PD/MD Steve Williams
— considered by format-watchers to
be one of the most astute program-
ming and music minds in NAC —
was named PD.

For Tribune’s part, the company
said in arelease it “remains commit-
ted to ownership of the companies’
four other radio stations ... as these
stations represent core elements in
Tribune’s local market strategy.”
Those four stations are WGN-AM/
Chicago and KEZW-AM, KKHK-
FM & KOSI-FM/Denver.

R&R NAC/Smooth Jazz Editor
Carol Archer contributed to this story.
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Continued from Page 1

to have someone like me program-
ming Kiss FM. It’s a great station and
one that I've worked very hard for.
“What you can expect from me is
to keep it fresh and competitive. |
want it to be one of the favorite radio

stations among women 25-54. There
are a whole lot of things going on
with women, and I want to offer
those things through the program-
ming of the radio station.”

Beasley, a native New Yorker, has
been WRKS’s MD since 1990. Be-
fore that, she worked in various ca-
pacities for WNJR-AM/Newark,
NJ.
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Goldstein

Continued from Page 1

As a member of the brain trust that
created KTWV/Los Angeles in
1987, Goldstein has been one of the
NAC format’s key figures for the past

decade. His previous programming
posts include Sony’s SW Networks’
VP/Programming Development,
KOAI/Dallas’s PD, Digital Planet's
Sr. VP/Programming, and the Wave
Network's VP/Programming Oper-
ations.
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The Power Of Amy

Celebrating the signing of its new artist Amy Powers (c), who wrote the title
song from the Oscar-nominated film “When We Were Kings,” are Chrysalis
President Leeds Levy and VP/Creative Services Mark Friedman.

www americanradiohistorv com

High Street Goes Hollywood

High Street s set to jump into the soundtrack arena with the release of “Trial
And Error” for the upcoming movie. The track includes the Taj Mahal single,
“Mr. Pitiful.” High-fiving the debut are (I-r) Windham Hill Group VP/Market-
ing Ron McCarrell, Michael Richards, “Trial And Error” director Michael
Halsband, Taj Mahal manager Jay Wilson, Taj Mahal, High Street Records
VP/A&R Patrick Clifford, and Windham Hill Group President Steve Vining.

Changes

Continued from Page 14

nighttimer Jeff Williams exits ...
WTNT has a new address: 325 John
Knox Rd., Suite G, Tallahassee, FL.
32303. Phone numbers remain the
same, but the new fax number is
(904) 383-0747.

Hot AC: Tommy Mattern is pro-
moted to APD/MD at WALC/St.
Louis ... Michael Ross is appointed
APD/MD at WIKZ/Hagerstown,
MD.

News/Talk: Pat Mellon is promot-
ed from evenings to afternoon drive
at WRBZ/Raleigh ... Changes to
KTRH/Houston’s Sports lineup:
Sports Director Russ Small is now
handling the morning sports wake-
up call, while Tom Franklin joins
Charlie Pallilo to host “SportsBeat.”

Rock: WPYX/Albany parttimer
John Clark moves to overnights ...
WAVF/Charleston, SC morning men
Atom & Storm exit with no replace-
ment named ... WBYR/Ft.Wayne
overnighter Woody moves to nights
as parttimer Mike Edwards takes
overnights. Joel Haas joins as morn-
ing show producer, Buster McKen-
zie exits ... Bill Crooks leaves
WWDX/Lansing. MI to join cross-
town WJXQ for nights. Night man
Kevin Conrad moves to middays
and assumes Production Director du-
ties ... Following its change from
CHR to Rock. WWUC/Union City,
TN has a new lineup: Rodney Tay-
lor and Big Bob & The Rooster on

mornings. Stephanie Sturgis takes
middays; Don Wilson helms the
*“Classic Lunch Crunch™ from noon-
2pm, Robin Francis assumes after-
noons; David Houston nails nights:
C. Tom lands late-nights; and Rob-
ert Haley takes overnights ... WM-
MR’s new address is: One Bala Pla-
za, Suite 424, Bala Cynwyd, PA
19004; Phone: (610) 771-9748, fax:
(610) 771-9749.

Records: Whayne Herriford is
named VP/Human Resources at Rhi-
no Records ... Ken Weinstein be-
comes Dir./Product Development for
Mercury Records ... Steven Cohen
joins Moonshine Music as Dir./Me-
diaRelations ... AdamAinley is ap-
pointed Dir./Planning for the Univer-
sal Music Group ... Lori O’Brien is
named Mgr./Alternative Marketing
& Sales for MCA Records ... Light-
year Entertainment has signed eight-
ball records and its affiliates for ex-
clusive U.S. distribution ... Veteran
Arista Baltimore/Washington promo
rep Jonny Powell exits.

Industry: Guy McCain is named
Sr. Account Exec./Music Division
at the Lee Solters Company ...
Charles “Chip” Meehan is pro-
moted to Dir./Advertising Sales,
Western Region for MTV Networks
... Clay Bradley is named Creative
Mgr. at Opryland Music Group ...
Dir./Artist Development Suzanne
Perl departs Jeff McClusky & As-
sociates to form her own music
marketing corporation ... Mark
Kaufman is promoted to VP/Mu-
sic-Business Affairs at New Line
Cinema.
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Keep on Risin’

by JADE

f e aturing
Lil' Rachett & VAZ

KEEP ON RISIN’
@ - €)) R&R URBAN CHART

69 stations and risin’ including:

WAMO, WJHM, WCHB, WZAK, WCKX, KSJL, WJZA, WCDX, WEDR,
WTLC, WNOV, KPRS, WEUP, WJTT, WPLZ, WXQL, WIZF, WROU,
KMJM, WJMI,. WYOK, WWDM, WWWZ, WQQK, KJMM

The 2nd single from the blockbuster
soundtrack The 6th Man

Fve beon Jaded! 1ts the first record to take
theadea of the Phil Spector wall of sound and
delver a =1 Urban to-maimnstream bt to racio
Mover heard a produchon that soundoed this full

Chuck D (.1LA (i

Produced by Vassal Benford

Executive Soundtrack Producer Kathy Nelson
Soundtrack Album Produced by Mitchell Leib
Jade appears courtesy of Giant Records

featuring hits by

L'il Rachett appears courtesy Big Kid Prod. LaKiesha Berri  Doug E. Fresh - JADE featuring Lit Rachett & VAZ
Pharcyre - Sovory = Stokley of Mint Condition - Guru
P © 1997 Disney Enterprises, Inc P 1997 Hollywood Records, Inc Json Public Demand Johnny Giti Marqlns
Hellbvwaod L Dominica Ortis and Marcus Miller
RECLOwND S
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Heaven S Gate Opens For Lex And Terry

TXQ/Dallas & WFYV/Jacksonville
morning guys Lex & Terry broadcast
live from the San Diego-area

to life in prison if he is convicted of the
forcible sodomy charge.

mansion of the Heaven’s Gate cult — l
{ where 39 followers took their lives in hopes Be sure to check out next week’s R&R
; of riding the Hale-Bopp comet to the new for our “Urban Crossrocads” special, which
5 world — on Thursday morning (5/22). spotlights the changes and challenges
¢ Listeners from Dallas and Jacksonville that have dramatically reshaped Urban
© joined the pair after a long, frightening I radio. Look for exclusive interviews with
f night inside the mansion. Also on hand l the radio industry’s top GMs, PDs, and
® was psychic/spiritual researcher Peter consultants; the record industry’s top
#-_James, who captured the first-ever actual execs; and artists Mary J. Blige, Michael
footage of his communication with ghosts | Franti, and Kenny Lattimore — who
‘aboard the Queen Mary ocean liner. | spent six weeks at No. 1. Radio Agreeso
[ ]

v o8 R S G, A

Distressed properties specialist Randy
Bell — who has prepared such other high-
profile homes as Sharon Tate’s and Nicole
Simpson’s — joined in, as did Chris Milas
of Mars Media, who helped the cult design
its web site. Margie Starr, a San Diego
psychic and channeler, added claims that
she has been contacted by the Heaven’s
Gate members. R&R’s own Rock Asst.

The battle for Sports radio domination
in Columbus, OH is turning ugly. WTVN-AM
PD Darryl Parks told Business Firsthe
“vows to destroy’ crosstown ali-Sports rival
WBNS-AM. Parks is floating the claim that
‘BNS and Oldies sister WBNS-FM are
trying to renegotiate their agreement with
Ohio State University, wishing to only

It is Time

World Party
“It Is Time”

May 23, 1997 R&R ®

*  Editor, Frank Correia, was on hand. broadcast the school’s athletic events on
the AM, rather than the current simulcast.
According to a Philadelphia Tribune “Not true,” says ‘BNS VP/GM Dana TOP 5 MOST ADDED
report, nine-year WDAS/Philadelphia VP/ Harmon. “They’re trying to draw us into this
GM Kernie L. Anderson will leave tc mud fight, and we're content to just sit back ADULT ROCK AND
assume similar duties at WBLS/NY. The and enjoy the free promotion they give us” MODERN ROCK!
African-American paper says that But Parks is sticking to his story: “l don’t
Anderson is expected to join WBLS as deal in rumor and innuendo.” TOP |0 MOST ADDED
soon as “the second week of June,”but no . ROCK:
official announcement has been made to After 25 years it (thie SRy
either staff yet. Speculation has it that one Jacor/Cincinnati GM Jaqui Brumm s . il ;
of Anderson’s first moves at WBLS will be ~ r€tiring on June 1 to“pursue personal “Think about it...this song doesn't
to hire consultant Randy Kabrich, with goals. Brumm said, “My career with sound like anything else - that's a
whom Anderson worked very closely at Jacor h:S b‘fe? re"ﬁrd'zg'tf“””“”g’ and positive. Wake up and smell the
tremendously fun. Thanks to everyone "
WDAS. LA
o s . MR ENEIETG melody!” - SEAN DEMERY, 99X.
WFAN/NY and NBC-TV play-by-play  the way” Dave Crowl,
guru Marv Albert has been indicted on Jacor President/Radio - A
charges of assault and sodomy after he E)nvispp, commented, This is §uch an |nf.ec.t|o‘us.upbeat
allegedly forced a woman to perform a sex Jaqui is a true success song! Simply put,it is time to play
act. Albert and a 41-year-old Vienna, VA story in the annals of World Party!” - SHERRI SEXTON,
woman (whom he’s known for 10 years) Cincinnati radio. She has WKDF
got into an argument in his room at the successfully held almost
Ritz-Carlton Hotel in a Washington suburp ~ €Very position at WEBN- e
on February 12, police spokesman Tom FM, but shined most Jaqui Brumm “Triole A de for World
Bell said. Albert, who is divorced, threw brightly as the VP/GM of FIplc /.5 4SS 10K o
the woman onto a bed and bit her several ~ Cincinnati FM statlo”ns: WEB,N' WOFX, Party,and vice versa. It's about
times on her back, Bell reported. Albert, WAQZ, and WWNK." Brumm’s time for “It Is Time" - JODY
53, could receive a sentence of five years Gontinued on Page 32 DENBERG, KGSR
who do you want
Sl to research today?
A I W - Y Bl 85 1 ]
.................................................... b Lulll uu:,t
’—% INTERACTIVE IN-HOUSE CALL-OUT MUSIC RESEARCH
g G ooy o 4 . N e T — THE ENCLAVE
5 6 1 9 2 6 8 4 8 21 WWW.cCa l l out.com 936 Broadway New York. NY 10010 www.the-enclave.com
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song

Exploding at Radio!

R&R Alternative o
2150 Plays

BDS Modern Rock 7*
1716 Spins

R&R Active Rock @
730 Plays -

BDS Rock Debut38*
436 Spins

Buzz Bin
SoundScanning Over
15000 Units Per Week

On Tour

6/7 Boston

6/8 New York

6/10 Philadelphia
6/11 Washing fon D.C.
6/13 San Francnsco
6/15 San Dieqgo
6/17 Portlan E i
and more!

STREET TALK®

Continued from Page 31

replacement will be announced next
month.

RCA Plugs A Leak

It's a question that may never be <
answered, but inquiring minds — especially
those at RCA — want to know:

How did some of Chancellor
Broadcasting’s Country outlets get an
advance copy of “Still Holdin’ On,” the new
Clint Black/Martina McBride duet? RCA,
which still hasn’t provided the finished single
to radio, issued a cease-and-desist order
against KMLE/Phoenix PD Jeff Garrison
after the station debuted it at 5:30pm Friday
(5/16).

The 1997 Radio-Mercury Awards
finalists in the “Radio Station Produced”
category are: WHUD-FM/Peekskill, NY’s
Dick Terhune (writer/producer/Creative Dir.);
WEZE/Boston’s Matt Hillas (writer), Mark

Stevick (writer/producer), and Carol Smith- ~

Austin (Creative Dir.); KRMG/Tulsa’s Scott
Yates (writer/producer/Creative Dir.); and
KFDI/Wichita’s Raleigh Drennon (writer)
and Scott Piper (producer). The awards will
be presented June 11 at NYC’s Waldorf-
Astoria.

Chicago radio legend Studs Terkel will
retire from broadcasting after 45 years. The
WFMT-FM/Chicago veteran’s last interview
show will air January 1. He'll then move to
the Chicago Historical Society to oversee the
creation of the WFMT/Studs Terkel Audio
Archive, featuring 6000 tapes of his radio
interviews and documentaries. Terkel turned
85 last Friday (5/16).

Effective next Friday (5/30), KPIX/SF
will simulcast KYCY-FM’s “Young Country”
format, but only after 10am — “Imus In
The Morning” remains in the 6-10am slot.
Meanwhile, KYCY GM Tom Matheson has
resigned. KFRC/SF GM Will Schute will
serve as interim GM while retaining his
existing duties at the Oldies outlet.

Speaking of Imus, he will again be
heard on the station that once gave his
career a big boost, WKNR-AM/Cleveland.
He'll air 6-10am along with the ‘KNR
sports dept.: Marc Kestecher, Don
Webster, Holly Cooper, and John Antus.
Local TV sports anchor Ronnie Duncan
joins for middays.

‘FIFE MEETS FIFE’— Columbia's L.A. Jocal promo
Greg Pfifer meets Don “Barney Fife” Knotts.

Wall-To-Wall ‘Walrus’

Louisville residents will soon hear a new
format on Jacor’'s WLRS. But for now, all
they're hearing is the Beatles’ “i Am The
Walrus.” The former Hot AC started the stunt

_Monday evening (5/19) at 6pm; at presstime,

it was not yet known when the new format
would debut or what it woulid be, koo koo ka
choob.

Congrats to N2K Encoded Music Pres.
Phil Ramone, who has been elected
Chairman of the National Academy of

Continued on Page 34

Rumbles, PL. 1

* Will a new CHR/Pop debut this Friday (5/23) ina
top Northeastern market? Is the new PD former
WOVV/W. Palm Beach PD Neil Sullivan?

» KZHT/Sait.Lake City PD Chet Buchanan exits.
Could hie be heading back fo the home of Starbucks?
Will he be “Kissing™?

* CHR/Rhythmic-Tejano hybrid KSUM-FM/Tucson
drops all Tejano product, but will coftinue to target
Hispanics under PD Rick Verdugo.

* in Denver, KEZW-AM midday hostMurphy Hus-
ton and KIMN traffic reporter Melissa Moore come
together at KOSH as “Murphy & Moore in the Marn-
ing”

« WWDX/Lansing, Ml PD Chris Kerr joins Pop/
Alternative WXPT/Milwaukee as PD. MD Chris Blunt
is uppedto PD, and WPGU/Champaign, IL. MD Jas-
on Jackson moves to MD/mornings.

'+ KEZO/Omaha MD Alison Steele exits. Exec
Prog. Asst: Bruce Patrick replaces Steele.

s Congrats to WPGC/Washington MD/nighttimer
Alble Dee, who celebrates his 10th year with the top-
ranked CHR. ,

* WTBB/Panama City, FL PD Brian Holmes and
OM Dom Theadore resign. Holmes secures evenings
at WSR2Z/Sarasota. Theodpre moves to WFLZ/Tam-
paas MD, :

* KQiz/Amarilio PO Ted Kelly relocates tothe PDI
morning siot at new Country WKSY/New Orleans.

Original ’80s Show is...
Hot!

&€ We're sweatin’ to the '8os
here in Minneapolis. ¥ #

—Dan Kieley, KDWB Minneapolis

Call Kathy Gilbert at

201-487-0900

www americanradiohistorv com
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R&R Alternative @ - BB Modern Rock 26*-20* Airpower
R&R Rock O - @ BB Mainstream Rock 20*-12* Airpower

I{&R Adult Alternative ® - © BB AAA 15*-10* Airpower

MHeavynotation! w,il_mlarge Rotation! ,@m

PRODUCED BY T-BONE BURNETT

MIXED BY ANDY WALLACE
MANAGEMENT: ANDREW SLATER
A&R DIRECTION: TOM WHALLEY

1997 INTERSCOPE RECORDS. ALL RIGHTS RESERVED. FROM THE INTERSCOPE RELEASE im.ﬁmi‘";lgw

_‘}
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TRY
MICHAEL
PENN

THE FIRST TRACK AND VIDEO FROM
IS LONG AWAITED NEW ALBU M
"RESIGNED?”

Produced and Mixed by Brendan O 'Brien.

Management: Andrew Slater/HK Management

www.michaelpenn.com

36 Stations including: |

WHYT KZON WENZ WAQZ KWOD
WBRU WRLG WPBZ WXEG WBZU

epic
cords g

“Epic” and #= Reg. U.S. Pat. & Tm. Off. Marca Registrada. 57 Records and design are

registered trademarks. @ 1997 Sony Music Entertainment inc. 67710

STREET TALK.-

Continued from Page 32

Recording Arts & Sciences. Concurrently,
NARAS has created the following new Grammy
Award categories: Dance, Remixer, and Latin
Rock/Alternative.

Need free tickets? Former KFOG/San
Francisco Station Mgr. Pat Cline has been
named Director/Sales & Marketing for the
Oakland Raiders. Meanwhile, the team
recently signed a new radio broadcast deal
with Susquehanna’s KOFY-AM/SF (it had
aired on KYCY). Susquehanna also owns
Talk/Sports KNBR-AM/SF.

National heroes remembrance group
No Greater Love is launching a campaign
to renew the meaning of the Memorial Day
holiday by asking radio stations nationwide
to air its 60-second “Proud To Remember”
spot at 3pm EDT on Monday (5/26).

Former KMBZ/Kansas City middayer
Steve Glorioso has landed the former
Bonneville (now Entercom) property into
some legal wranglings. According to the
Kansas City Business Journal, Glorioso is
being sued by a woman for slander over
remarks broadcast by Glorioso in
September. Glorioso allegedly said that
then-Republican presidential candidate
Bob Dole had once had an affair with a
woman, Phyllis Wells, and arranged for her
to have an abortion. Claiming she has
suffered embarrassment and
humiliation, Wells is seeking $500,000 in
damages.

Rumbles, Pt. 2

* WGUF/Ft. Myers MD/Creative Dir. Bill Gray adds
PD/morning duties.

¢ WIXY/Champaign, IL PD/MD Rob Kelly be-
comes APD/MD/PM driver for KZKX/Lincoln, NE.
Afternoon hostRon Edwards moves to middays, with
PD Charlie Thomas relinquishing his airshift to con-
centrate on his duties as PD of KZKX and AC sister
KKNB.

« KFXD/Boise, ID PD Greg Roberts exits; MD
Kevin Weich steps in as interim PD.

» Former WKBQ/St. Louis nighttimer Chad Elliot
rejoins Zimmer Broadcasting as PD of Classic Rock-
er WXLT/Carbondale, IL.

» Radio Incorporated will launch 100kw Country
outlet KKQY-FM/Hays, KS to complement AC sister
KJLS on June 9. Ken Billinger will serve as Dir/Ops
for both stations.

* Lisa Stephen Farmer elevated to
Tapscan Pres./COO.
* Bill Pugh drafted as WMVP/Chicago PD.
* Steve Hoffman recruited as KRQR/SF PD.
* KTWC/Phoenix goes NAC with Angela Handa as PD.
* Eric Beggs upped to RCA/Nashville

Dir/Nat't Promo.

v

* Harley Park appointed RAB Sr. VP/CFO.

* Bob Hamitton tapped as KFRC-AM & FM/SF Dir/Prog.
» Kevin Metheny moves to Minneapolis as KQQL PD.
* Evergreen buys KMEL/SF for $44 million.

» Erica Farber joins R&R as Sr.VP/Sales & Marketing.

A4

* KMOX & KHTR/St. Louis Station Mgr.
Tim Dorsey gets VP stripes.
* BrianWhite lands as WBJW-AM & FM/Orlando PD.
» Shelly James tapped as WWSN/Dayton PD.
» Carmy Ferrari chosen as WCCG/Charieston, SC PD.

)4

* Pete Salant promoted to WYNY/NY Dir./Ops. & Prog.

* Harvey Pearlman becomes WYSP/Philadelphia GM.

» Mike McGann made WTVN/Columbus, OH PD.

» Joe Krause selected WAPP/NY Asst. PD.

¢ Ron Diaz moves to middays at WYNF/Tampa as
Charlie Logan joins for nights.

\:4

» Charles Warner appointed VP/NBC Radio.

» DeanTyler tapped as WNEW-AM/NY PD.

*» Bob English named WUBE/Cincinnati PD.

* Howard Hoffman joins WPRO-FM/Providence
airstaff.

» Barry Mardit joins WFEC/Harrisburg airstaff.

A o

WPYX/Albany MD/afternooner John
Cooper adds PD duties at the Rocker.

April Broadcasting Inc. acquires United
Broadcasting’s Urban AC WDLT/Mobile. This
will pair up ‘DLT with April's Urban
powerhouse, WBLX. “We are committed to
this community, our customers, and these
formats,” said April President Tom Wilson.
“The addition of WDLT will make it possible to
superserve the entire African-American
community within our coverage area and
provide greater value and better service to our
advertising customers along the Gulf Coast”

Now you can see Radio’s industry headlines, station trades, and Street
Talk delivered daily via fax, Monday through Friday for just $10* a I
month! Plus, you’ll have personal password access to R&R ONLINE
and get same-day coverage of industry events, breaking ratings results,
and group owner listings updated daily.

Call R&R at (310) 788-1625 to sign up for your free trial offer.

*R&R Subscribers Only
x — = SO

www americanradiohistorv com



www.americanradiohistory.com

HERE WE GO WITH ANOTHER HARD ROCKIN’

LOCAL H FOLD-IN!

An Even Flow of cold and warm air will gather
over Zion, lllinois today, creating startling
cumulus cloud formations. To see the full
impact of this weather system simply fold in
the page as shown in the diagram to the right.

FOLD BACK S0 “A” MEETS “B”

EDGY AND FUN, WITH AN INFECTIOUS HOOK YOU'LL HUM TILL YOU DIE
VERY LOUD AND INTENSE. THESE GUYS ROCK FOR REAL! NOT JUST FODDER
FOR THE MASSES.

3

BSLAND

Managerment. Steve Smith
and Peter Freedman F .
©1997 isiand Records, Inc., a PolyGram company 7’:.;& HY e irad gf PolyGram


www.americanradiohistory.com

36 * R&R May 23, 1997

& £,

STEVE WONSIEWICZ

From Smooth Sounds To Acid Allusions

O A new crop of acid jaz artists give NAC/Smooth Jazz a rebirth of the genre

Ask 10 people their definition of acid jazz and odds are
you’ll get 10 different answers. The response from a CHR/
Rhythmic programmer more than likely will be different from
an NAC/Smooth Jazz promotion executive. That’s the beauty
of the arts, especially music, where informed people’s opin-

ions shouldn’t be discounted.

The acid jazz I'm talking about
has both feet firmly planted in the
NAC/Smooth Jazz world. It's a
sound which may leave one very
intrigued, as a
collage of music
develops from
the collision
(and collusion
among artists) of
traditional and
contemporary f
jazz, electronica,
"60s-style
lounge music,
hip-hop, and
dance. The freshness of the music
reminds me of the first time I heard
the jazz-rock fusion of artists such
as Herbie Hancock, Weather Re-
port, Jeff Beck, and Billy Cob-
ham; or bopping to the pop-jazz of
Grover Washington Jr., Chuck
Mangione, George Benson, and
Bob James.

Now I'm learning new names.
On the mainstream, contemporary
side of the spectrum are such art-
ists as Gota, Count Basic, and
Heavyshift. On the other end is the
electronica spin from UK innova-
tor Chris Bangs and side project
Mr. Electric Triangle; and the trip-
hop street beat of Sharpshooter’s
aptly titled song “Jazz Confusion,”
from the album “Choked Up.”

Jazz traditionalists may scoff at
the genre, that it’s a bastardization
of one of the purest forms of mu-
sic. Yet acid jazz pioneers scoff
right back, contending they are
moving the genre into the millen-
nium, taking it to new areas, and
broadening the appeal (and con-
sumer base) of the jazz.

Acid jazz at NAC/Smooth Jazz
isn’t anything new, as promotion
and programming execs point to
the 11-week No. | run that Count
Basic’s “M.L. In The Sunshine”
enjoyed in early 1995, as well as
subsequent hits from acts like
Heavyshift and even US3. What's
more, the movement continues to
gain ground.

Comments KIFM/San Diego
APD/MD Kelly Cole, “The pas-
sion scores are much higher for the
tracks that push the envelope a lit-
tle bit, like US3’s *Cantaloop.’ Go-
ta’s ‘European Comfort,” and
Heavyshift’s *Hawaii Five O.” A lot
of the artists seem to be taking
music that’s smooth and slick and
giving it an edge, or vice-versa.

Kelly Cole

Some of them are taking the old
lounge records, the old hi-fi and
bachelor pad music and polishing
itup.

Michelle Chase Gerald Helm

“It’s working very well for peo-
ple who are doing it right and tak-
ing care in the production of the
records. The music that doesn’t
work comes across rough or raw.
That might work in a club, but not
on the air.”

Nonetheless, it’s the more radio
friendly material — much like what
Alternative is doing with electron-
ica — that furthers the cause. Cole
continues, “Playing the accessible
stuff on the air benefits the listener
who wants to venture out and buy
the CD or go to the clubs and get
deeper into the music. You don’t
have to go over the edge to keep
people happy.”

Cole predicts bigger things from
the music; that it’s still the early
days. “It’s not like we’re getting
flooded with releases. Only the
smaller labels are doing much. It’s
very cool music because, depend-
ing on the style, you can fit it into
just about any daypart. But I don’t
think you’re ever going to see the
really serious acid jazz getting
played on the air, unless an Alter-
native station really decided to be
alternative.”

Brass In The Wheat Fields

Interestingly, America’s heart-
land is also embracing the music.
Recalls KCIY/Kansas City MD
Michelle Chase, “Acid jazz caught
my ear when I first got into the for-
mat about two years ago. During
the "70s I enjoyed a lot of the fu-
sion that was being released. This
music sort of took me back to bands
like Deodata and Return To For-
ever. | remember thinking it wasn’t
that much different, just a little
modified for the times. For me, the
turning point was ‘90 Degrees In
The Shade’ by Heavyshift. It just
seems the music had been around,

but nobody was paying much atten-
tion to it. It adds the needed spice.
NAC can’t be all saxophones and
trumpets.”

Chase says the same thing is hap-
pening to a new generation of jazz
fans. “I had a 14-year-old boy call
me about the Soundscape record
and ask where he could get it be-
cause he really liked the sound. I
was pleased that we had a kid like
that out there listening. When [ was
14-years-old, I owned Weather Re-
port’s ‘Heavy Weather.” It goes to
show that you never should under-
estimate your audience because
you never know who’s listening.”

For Instinct Records co-
founders Gerald Helm and
Jared Hoffman, NAC’s move to
embrace acid jazz is a welcome
sign. Started a little over five
years ago, the New York-based
label has released a wide variety
of music, ranging from electron-
ica, trip-hop, and acid jazz.

Says Helm, “To some people it
seems a little schizophrenic that we
do acid jazz that eventually ends up
on NAC radio because of the elec-
tronic stuff we do. But it’s not a
stretch at all given the history of the
label, which basically started as a
dance label because of Jared’s
background as a DJ and producer.
I brought an alternative perspective
from my days at Rough Trade.
When I heard acid jazz music, I
never heard it as dance music be-
cause I didn’t go to the clubs. I
heard it as jazz.”

To get things going in the early
days, Instinct released a wide vari-
ety of compilations, a practice that
it still adheres to, which draws raves
from NAC/SJ programmers. “We
send the CDs out with the realiza-
tion that programmers will take
them home, enjoy the music, and
learn more about it. We don’t ex-
pect them to do anything with it on
the air. It’s a great, non-pushy way
to stretch the boundaries.”

To date, the music has grown up,
away from the public spotlight for
the last couple of years, and has
developed in a very organic way.
The time. says Helm, has allowed
the DJs and producers “to evolve
into bands and learn how to write
melodies. There’s a big difference
between doing a dance track,
where you are relying on the
groove, and writing songs that
have more structure.

“After our first hit with Count
Basic, it took us another year be-
fore we had another song that chart-
ed. We didn’t send out any other
releases because at the same time
we were developing bands and
were also releasing some of the
more funky or groove-oriented acid

www americanradiohistorv com

SOUND DECISIONS

Investigation Behind Him,
Isgro Unwraps Raging Bull

Joe Isgro is ready to talk again.

With a payola investigation now behind him, he’s ready to spread the
word about his latest venture, Los Angeles-based Raging Bull Records,
a rap and urban-leaning imprint that's home to such
veteran acts as the Gap Band, Cameo, Evelyn
“Champagne” King, and Deniece Williams. Addi-
tionally, the “Bull” has signed west coast rap acts in-
cluding Problum Child, Killafornia, Ghetto
H.LP.PLE., Black Noyzz, and Prophets Of Rage. It
has even branched out into alternative with the band
Bedrin Daddys.

Says Isgro, “We've been in business for over two
years, but we were doing it very low key. | didn't ;
want any publicity because of what was going on at Joe Isgro
the time. Now that it's all cleared up — it didn't officially end until De-
cember 26 — I'm ready to talk about the business.”

As to why he chose to focus mostly on rap and urban, Isgro com-
ments, “'ve been working with this type of music all my fife. it's the area
that | know best. We're shooting for the most contemporary markets,
and that's rap and Urban. Rap’s a genre where if you have a hit, you can
sell a lot of records quickly. But f also see Urban changing and coming
back around to the great old songs that we had when | was at Motown”

Like other entrepreneurs bowing labels these days, Isgro isn't con-
cerned about the state of the record industry. “You run into lull times, but
it's an exciting time to be in the business. This is the first time since Arista
and Motown were distributed by indies that boutique labels are really
doing well. Five years ago you couldn't say that”

Commenting on whether it's easier or more difficult to break records
now versus his indie heyday, Isgro observes, “During that period of
time we didn’t have any of the computerized tracking that goes on now.
And formats were still pretly restricted and tough. It's hard to weigh
whether it's tougher today to break a new artist or not. it's just that the
times are different. What's happened is that marketing has become
more sophisticated since people saw how well rap records could sell
without airplay. It opened people’s eyes that there were alternative ways
to getting records sold.

“Airplay is still the biggest factor, but depending on the genre you
can still do very well by focusing on things like the clubs. Years ago,
marketling meant taking orders on records. it's much more creative
now. Working the clubs, stickering, and street teams weren't around
when | was doing promotion.

Leave tToThe Ears

Isgro, who enters his third decade in the industry, is giving his younger
AR coileagues free reign in signing acts.“l depend on their ears a great
deal. You have to count on them because they're on the streets and
know what's happening. | have a great deal of respect for their ability to
pick hits”

Despite being identified with the payola investigations, lsgro says that
hasn't hindered his ability to sign talent.“No one can complain that | can't
get records played.” he jokes. “Seriously, though, when it comes down to
it, artists want hits. if they believe you're a guy who can do that, then
they're all for it. My past hasn’t been a problem with any of my artists or
signing new ones’

Isgro also believes he's being treated fairly at radio. “Y'm not in di-
rect contact with radio or calling on stations. | have very good people
who promote my records and have hired the same independents
who work records for all the other record companies. There's abso-
lutely no resistance. Maybe it exists, but I've never felt it. If the record's
good, they'll play it”

As for the power of independents, Isgro says, “l don't ever remember
independent promotion men ever being out of business. There were
certain guys who were targeted by the investigation, but that wasn't the
end of independent promotion. Those people provide a very viable ser-
vice. [The investigation] only ruined the careers of some people and
helped put a generation of independent people out of business. It didn’t
eliminate anything”

S skl ket

jazz. But it worked.”

Helm admits it’s been a hard row
to hoe. “It was a learning curve on
both radio and records. We had to
learn what would make a single
work. We had to make sure what
we were sending to them was just
a little left of center to what they
already were playing because we
don’t want to be seen as only a

smooth jazz label. That might hurt
what we're trying to do and might
hurt the identity of the artists we're
working with.

“As for radio, they had to learn
where the boundaries were — that
acid jazz wasn’t a bad thing. For a
while people were shoving acid
jazz out there, but the artists weren’t
as developed. That’s changing.”

o8
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Can’t stop the shining.

A sneak preview of the coming attraction:
“Wyclef Jean Presents THE CJ\RNM\L featuring Refugee Allstars”

i
www.americanradiohistorv.com

Produced by Wyclef and Prakazrel “Pras” for R.C.E. Already On:
Co-produced by Jerry “Te Bass” Duplessis for R.C.E. WQHT WPOW WERQ WBTT KDGS
KYLD KHTS WWKX KKSS WJJS
. WPGC XHTZ WHHH KDON KHTN
M]H KBXX KKFR WJIMH WFHN WOCQ
covmpia 1O Yy 1
http://vww.sony.com R al a1 # M, ey 1 A At ] | IE @f\])\‘N [\l’u ,, anvthlng can hanpe“.
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THE SMASHING PUMPKINS

“THE END IS THE BEGINNING IS THE END”

BDS ALREADY OVER BOO SPINS IN JUST 4 DAYS!
#1 MOsT ADDED AT ALTERNATIVE
#1 MosT INCREASED AT ALTERNATIVE
ON OVER 100 ALTERNATIVE STATIONS

ADD
m HEAVY WORLD PREMIERE 5/22 AT 10 M

P}

ALBUM STREET DATE:6/10 IN THEATRES:6/20

Produced by Nellee Hooper and Billy Corgan Management: Cliff Burnstein and Peter Mensch for Q Pnime Management The Smashing Pumpkins Appear Counesy of Virgin Records America. Inc http /Awww.wbr.com batman http. www.wbr com radio

MUSIC FROM AND INSPIRED BY THE

"BATMAN & ROBIN"

MOTION PICTURE

MWAIRNE 1R
Motion Picture Elements 1997 Warner Bro 1997 Warner Bros. Records Inc. BATMAN. ROBIN and all related ¢haracters. names and incicia are trademarks of DC Comics C11996 \\ Y 4
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SOUND DECISIONS

A Favorable Critique Done To Damage

British alternative and dance styles
aren’t the only types of contemporary

come up with it is beyond me, but it’s
working. Playing it is a no brainer.”

company. After hearing the music, I
thought it was a smash and we told Big

Damage

Life we were very interested
in the group. There were two
or three majors competing
with us and we were able to
convince them that it was in
their best interests to go with
a smaller company that’s
aligned with BMG because
we can really focus on the
group and make it the ulti-
mate priority”

Strube and his promo team
naturally also sought out ra-
dio. WIMN APD/MD Cat
Collins says, “Critique’s right
in our backyard and we have
a great relationship with
them. [VP/Promotion| John
*JC* Colasanti came to us

pop crossing the Atlantic. Two weeks
ago, UK vocal group Damage —
signed to Critique for North Ameri-
ca — joined Atlantic’s Mark Mor-
rison as the latest R&B act to get the
nod from stations in the states.

The group’s debut single, “Love
I Love,” was the second-most added
song at CHR/Rhythmic with 13 new
stations (trailing only Notorious
B.I.G.’s “Mo Money, Mo Problems”).
It broke at Urban two weeks ago. In-
fluential stations reporting early adds
on the track include CHR/Rhythmics
WJIMN/Boston, San Diego’s XHTZ
and KHTS, WWKX/Providence,
and KTFM/San Antonio; Urbans
include WQQK/Nashville and
WPLZ/Richmond.

At WWKX, PD Joe Dawson al-
ready is playing the song close to 25
times per week. “It's been getting
calls for quite a while. The band has
an interesting but somehow familiar
mix of R&B and pop that’s going over
well, especially with women. How
somebody from the UK was able to

Originally signed in Great Britain
to Big Life Records. the group’s so-
phisticated groove offers listeners an
appealing blend of music based firmly
in American R&B yet flavored with
the growing British acid jazz sound.
British listeners have tfirmly embraced
the band. “Love 11 Love” debuted on
the UK charts at No. 12. The group’s
second single, the power bailad “For-
ever.” bowed at No. 6. The two fol-
lowing tracks also fared just as well,
with the latter of them — a cover of
Eric Clapton’s “Wonderful Tonight”
— entering the hit list in the top five.

It was that early English success
that led Critique President Carl
Strube to court the band aggressive-
ly between November and December
of lasi year, eventually landing the
group for five albums. Scouting Eu-
rope for hits is a strategy that’s paid
off for Strube. His label landed 2 Un-
limited and Nicki French.

Says Strube, “I saw what was hap-
pening on the UK charts and asked
our A&R people to track down the

about three months ago with
a demo of the album and asked us what
we thought of it. We thought it was a
very good, mainstream pop record that
had a lot of potential. We said if the
numbers worked out, to sign them be-
cause it has a good chance”

Even though Critique had a prov-
en UK hit, Strube says he didn’t want
to rush into the project. “Having a
hit in the UK is only going to have
so much influence in America. We
wanted to make sure we had the
proper amount of set-up time be-
cause we knew if we came several
months later it would only help us.
It’s not as if the song is dated, so
wailing wasn’t an issue.”

As for the set-up. Strube has his
team keep things personal. “We
wanted the music to speak for itself.
We had everybody sit down with ra-
dio and play the record for them be-
cause we hoped people would react
as favorably as we did. It seems to
have worked.”

Damage’s debut album, “Forev-
er,” hits retail on July 15.

Legal Affairs Jeffrey Harleston.

WASHINGTON LOVES AND KISSES SILAS — R&B singer Keith Washington, who struck goid with the album “Making
Time For Love” and won over radio with the single “Kissing You,” has signed with Silas/MCA. He's currently in the studio
working on a new album that's slated for a fall release. Shown (I-r) are Washington's manager Michael Gardner, Silas
Records President/CEQ Louil Silas, Washington, Silas Director/Operations Sharon Hicklin, and MCA VP/Business &

¥

" Dark Side Of The Rainbow?

Pink Floyd’s seminal alboum“Dark Side Of The Moon”
as the replacement sounctrack to “The Wizard Of Oz"?
A fun story making the
Classic Rock rounds §
centers on the weird
coincidences between
the classic album and
many of the scenes in
the classic movie.
WNEW/New York
morning man Dave
Herman and WZLX/
Boston have been cit-
ed as two major mar-
ket outlets that men-
tioned the connections on air. Both were deluged with
calls. Some of the juxtapositions: The Scarecrow be-
gins his jig on the lawn as the band sings “the lunatic is
on the grass”; and the Scarecrow goes into “If | Only
Had A Brain” at the same time as “Brain Damage" be-
gins. To check it out, begin the album — which will have
to be played one and a half times to approximate the
length of the movie — when the MGM lion completes
the last roar.

Sony Gives Light To
‘isle Of Wight’

Some 27 years after the film, “Message To Love: The
isle Of Wight Festival — The Movie” finally is being re-
leased as a soundtrack. The concert — the British equiv-
alent of Woodstock — features the final concert perfor-
mances by Jimi Hendrix and the Doors’ Jim Morri-
son. The two-hour video, on Sony Music Entertain-
ment, includes backstage footage and performances'by
the Who, Free, Jethro Tull, Miles Davis, Joni Mitch-
ell, and the Moody Blues.

Signings: Lionrock and Death In Vegas, two of the
most sought after UK electronica acts, have inked U.S.
deals with Time Bomb Records, the imprint owned by
Offspring manager and former A&M exec Jim
Guerinot. The bands originally signed to UK indie De-
construction. Look for albums later this summer ... Hard
rockers Biohazard ink with King Records, a new label
distributed by Mercury/Def Jam. The band had been
with Warner Bros. for two albums ... Discovery has
signed veteran R&B vocalist Patrice Rushen

Release news: No firm date has been set, but Mam-
moth reportedly plans to issue a tribute album dedicat-
ed to the best of “southern rock,’ circa 1975-85. Some
of country’s biggest artists are slated to sing on the
project ... Epic will re-
lease a four-CD boxed
set from singer/song-
writer Dan Fogelberg
on June 3 ... Those
kings of electronica,
Kraftwerk, are working
on a new album tenta-
tively slated for a Sep-
tember release.

Fun tour news: WB
singer/songwriter Rick-
ie Lee Jones begins her
North American club
tour on June 9 in Santa Cruz in support of “Ghostyhead,”
her first studio album in four years ... Keanu Reeves’s
band Dogstar “officially” begins a 50-city national tour
on May 28 in Las Vegas. The label-less trio will be sell-
ing copies of their album, *Our Little Visionary,” at each
venues since it amicably parted ways with Volcano Re-
cordings in March.

‘Musicians sJJoin To Help
One Of Their Own

Lastly, Laughing Gull Records is releasing a 14-
song compilation to benefit noted drummer Mark
Craney, who is seriously iil and in need of a kidney and
pancreas transplant. The set — titled "Mark Craney —
Something With A Pulse” — was culled from Craney's
work with such artists as Jethro Tull, Gino Vannelli,
Jean-Luc Ponty, Eric Burdon, Tower Of Power, and
Jetf Beck. Proceeds from the album’s sale will go to-
ward helping pay Craney’s medical costs. I's sched-
uled to be in stores on June 2.

Pink Floyd

Rickie Lee Jones

WWW.americanradiohistorv.com
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R&R’s exclusive sub-chart combining airplay form Hot AC, Alternative, Adult Alternative, and CHR/Pop

RANK ARTIST TITLE LABEL(S) ;EE; STA‘I’I(?JQ/';\DDS di fwh
: egardless of what it's
1 WALLFLOWERS One Headlight (/nterscope) 996 230 R ollEl, et e
2 SHAWN COLVIN Sunny Came Home (Columbia) 928 23/0 exciting and loved by the
industry today because there are dozens of new
3 VERVE PIPE The Freshmen (RCA) 850 261 stations exposing mostly new music. But perhaps
4  DAVE MATTHEWS BAND Crash Into Me (RCA) 832 22/0 it's exciting the industry a bit more than its
. . listeners.
9  THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 732 2412 With the possible excéption of NAC/SJ, no
6  JEWEL You Were Meant For Me (Atlantic) 639 18/0 format is strong enough to reach its fullest
potential through music alone. Our stations
7 PAULA COLE Where Have All The Cowboys Gone? (/mago/W8) 629 18/0 need to stand out with a fresh, hip delivery that
8  WHITE TOWN Your Woman (Chrysalis/EMI) 620 211 matches our music — “FM 98" jukeboxes don't
. . cut it. What hip, 23-36-year-old adult listener
9  MEREDITH BROOKS Bitch (Capitol) 617 2110 wants 1o get excited about “FM 982"
10 SISTER HAZEL All For You (Universal) 612 201 That’s why “Alice” is such a brilliant idea. By virtue of name
) ] alone, these stations start out ahead of the game — even in the
11 DUNCAN SHEIK Barely Breathing (Atiantic) 607 1770 s ‘most crowded marketplaces. Alice is different in attitude and
12 U2 Staring At The Sun (/sfand) 559 19/0 matches the type of music it plays.
: The same is true with morning shows and personclities in
13 SHERYL CROW A Change Would Do You Good (A&M) 498 222 g general: Let’s develop some talent here. This format desperately
14 SAVAGE GARDEN | Want You (Columbia) 490 130 needs the next Sky Daniels and John “Records” Landecker. I'm
i - afraid AC, Hot AC, or Pop/Alternative is too afraid that big
15 SHERYL CROW Everyday Is A Winding Road (A&M) 482 150 personalities will detract from the music. But let’s remember how
: 16 INXS Elegantly Wasted (Mercury) 465 15/0 people use radio. They'll remember us when we’re rocking on
) i all cylinders, when our image exudes fun, when production is
f 17 COUNTING CROWS Daylight Fading (DGC/Geffen) 450 223 wild and entertaining, and when our personalities are engaging.
- 18 INDIGO GIRLS Shame On You (Epic) 430 181
i : Greg Solk is VP/P i f WLUP (The Loop) Chi .
© 19 TOAD THE WET SPROCKET Come Down (Columbia) W w2 'eg Sollcis VP/Programming o (The Loop) Chicage
. 20 OMC How Bizarre (Mercury) 372 1372 ;

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week. m.

This sub-chart is ranked by total plays and combined from the custom chart function on
R&R ONLINE. © 1997, R&R Inc.

DEPECHE MODE It's No Good(Mute/Reprise) WALLFLOWERS The Difference(/nterscope)

Total Plays: 301, Total Stations: 13, Adds: 2

SUBLIME Santeria(Gasoline Aliey/MCA)
Total Plays: 270, Total Stations: 11, Adds: 0

MATCHBOX 20 Push(Lava/Atiantic)
Total Plays: 227, Total Stations: 10, Adds: 0

HANSON Mmm Bop(Mercury)
Total Plays: 216, Total Stations: 6, Adds: 1

ERASURE In My Arms (Mute/Maverick/WB)
Total Plays: 204. Total Stations: 10, Adds: 0

Total Plays: 199, Total Stations: 10, Adds: 0

JAMIROQUA Virtual Insanity(Work)
Total Plays: 182, Total Stations: 10, Adds: 1

ABRA MOORE Four Leaf Clover (Arista Austir/Arista)
Total Plays: 167, Total Stations: 7, Adds: 0

TONIC If You Could Only See(Poilydor/A&M)
Total Plays: 162, Total Stations: 8, Adds: 1

MIGHTY MIGHTY BOSSTONES The Impression .. Mertury)
Total Plays: 101, Total Stations: 7, Adds: 2

W3BMX/Boston, MA (HAC)
WLUP/Chicago, IL (HAC)
WTMX/Chicago, IL (HAC)
KALGC/Denver, CO (HAC)
KXPK/Denver, CO (AA)
WHYT/Detroit, MI (Alt)
KVSR/Fresno, CA (HAC)
WIBX/Ft. Myers, FL (AA)
KMXB/Las Vegas, NV (HAC)

WLIR/Long Island, NY (Alt)
KYSR/Los Angeles, CA (HAC)
WPLL/Miami, FL (HAC)
WDBZ/New York, NY (HAC)
WPTE/Norfolk, VA (HAC)
KTNP/Omaha, NE (HAC)
WSHE/Orlando, FL (HAC)
KZON/Phoenix, AZ (Alt)
KZZP/Phoenix, AZ (HAC)

KBBT/Portiand, OR (HAC)
WDCG/Raleigh, NC (CHR/P)
KZ20/Sacramento, CA (AA)
KENZ/Sait Lake City, UT (AA)
KFMB/San Diego, CA (HAC)
KLLC/San Francisco, CA (HAC)
WVRV/St. Louis, MO (AA)
WHPT/Tampa, FL (AA)

26 Total Stations

Songs ranked by total plays HAC ~ Hot AC  All-Altemative AA-Aduft Altemative CHR/P-CHR/Pop

Early Adds: KLLC 34X  WSHE 26X  KZON 21X

/WANTYOU  KALC22X  KOSO 22X WDAQadd

"Mexico 70 did a live show for KLLC. Their connection
with my audience was made clear when | noticed
everybody singing 'l Want You' word for word. 68 CDs
sold — pretty amazing for a club date!”

re : ,
an Official Add Date: 6/2 - Julie Stoeckel MD KLLC/San Francisco

www americanradiohistorv com
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NEW & ACTIVE

LE CLICK Call Me (Logic) 112 Cupic (Bad Boy/Arista)
Total Plays: 526, Total Stations: 26, Adds: 1 Total Plays 249, Total Stations: 17, Adds: 4

NO MERCY When | Die (Arista)
Total Plays: 459, Total Stations: 42, Adds: 4

NU FLAVOR Sweet Sexy Thing (Reprise}
Total Plays 232, Total Stations: 12, Adds: 1

TONIC If You Could Only See (PolydorA&M)
Total Plays: 458, Total Stations: 33, Adds: 1

DJ COMPANY Rhythm Of Love (Crave)
Total Plays 213, Total Stations: 22, Adds: 8

INDIGO GIRLS Shame On You (Epic}
Total Plays: 429, Total Stations: 39, Adds: 6

JANA What Am | To You (Curb)
Total Plays 207, Total Stations: 12, Adds: 0

DAVE MATTHEWS BAND Crash Into Me (RCA)
Total Plays: 428, Total Stations: 17, Adds: 2

LAKIESHA BERRI Like This And Like That (Holywood)
Total Plays: 191, Total Stations: 19, Adds: 0

TOAD THE WET SPROCKET Come Down (Columbia)
Total Plays: 425, Total Stations: 35, Adds: 4

JAMIROQUAI Virtual Insanity (Work)
Total Plays: 181, Total Stations: 20, Adds: 13

JOCK JAM Jock Jam (Tormmy Boy)
Total Plays: 372, Total Stations: 17, Adds: 1

B-ROCK AND THE BIZZ Mybabydaddy (LaFace/Arista)
Total Plays: 165, Total Stations: 5, Adds: 1

EN VOGUE Whatever (FastWest/EEG)
Total Plays: 350, Total Stations: 93, Adds: 93

BABYFACE How Come, Hew Long (Epic)
Total Plays: 155, Total Stations: 37, Adds: 33

CARDIGANS Been tt (Mercury)
Total Plays: 287, Total Stations: 25, Adds: 0

SWV Can We (Jive)
Total Plays: 147, Total Stations: 3, Adds: 0

IMIGHTY MIGHTY BOSSTONES The impressin Tret |Get (Vi) | PUFF DABDY Can't Nobody Hold Me Down (Bad Boy/Arista)
Total Plays: 251, Total Stations: 27, Adds: 5 | Total Plays: 123, Total Stations: 7, Adds: 0

Songs ranked by tolal plays

POPPING WITH MOTHER’S DAY PRIDE — KKRZ/Portland held a “Pregnant Mom Bikini
Contest” for a recent Mother’s Day promotion. Twenty moms-to-be were judged on categories
such as puffiest ankles, most unique belly button, and best bikini. Picured in back are the four
finalists (with winner Irena Gayle second from left) as well as the KKRZ Morning Zoo: (i-r} Val
Ring, Nelson, John Murphy, and Dano Clark.

Mwm a | ; ~F {4

TAKE ME OUT TO THE ... GROCERY STORE? — Protesting the Chicago Cubs’less than
stellar start to the '97 baseball season, WZOK/Roekford, IL morning man Steve Shannon
staged a four-day protest on top of Cub Foods grocery store vowing not to leave until the Cubs
won a game. He raised spirits and $5000 in the process, which will be spent taking kids from
Big Brothers/Big Sisters to future Cubs games.

Apps May 27

Bone Thugs-N-Harmony “Look Into My Eyes” (Ruthless/Relativity)

Fool's Garden “Lemon Tree” {Universal)

Savage Garden “To The Moon And Back” (Columbia)

PARKING UPTHE RIGHT TREE — To celebrate Cinco De Mayo, WPXY/Rochester's “Spezzano
In The Morning” hid the station pinata somewhere in the city and gave out clues to listeners
throughout the show. This lucky listener found the exploding prize pack hanging from a tree at
the city zoo's parking lot. PXY filled it with $98 dollars worth of pesos, concert tix, and other
goodies.

ONE FOR THE ‘LADIES’ — That's one year since the Barenaked Ladies released their song,
“The Old Apartment,”to be specific. To celebrate the event, WNCI/Columbus, OH and Reprise
threw the Ladies boys a little party. Congrats, guys! What's next?

www americanradiohistorv com
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quit pvaytnggaes?\im my heart)

/N -
the debut S/ng/e

#2 Most Added ‘““CHR/Pop Debut @
CHR Rhythmic Debut )

; /
Already on over 100 stations! “We've been on this for

With 15 million in audience! | aimosta month and record
stores are so in need of
copies, to meet demand,
they’re buying the import!”
— BIG DAVE EUBANKS

PD WZJM/CLEVELAND

Single in stores: June 9th
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CONTEMPORARY HIT RADIO

Achieving Ultimate Reward:
From Jock To Station Owner

] Qasis put everything on the line to prove tenacity, a passion for radio, and even
luck are sometimes enough for success

Capitalism is a beautiful thing, just ask Russ Oasis. On a day
that will probably never be forgotten by this intrepid editor — March
27 to be exact — at around 6am PST I was awakened by a phone
call. On the other end was Russ Qasis, radio station owner, GM,
jock, and just about every other title that exists in the business.

Oasis, with sheer delight I might
add, told me what I've been dread-
ing, but what I knew was ultimately
forthcoming: I was on the
very unfortunate losing end
of an ongoing seven-year
bet on whether he or I
would first become a mil-
lionaire. And I mean losing
in a big way — apparently,
according to Oasis, $46
million had just been wired
into his bank account.

This week and next, I'm
going to lay out for you how
a CHR jock rose up the
ranks, first to a radio station owner
then multimillionaire.

A Bullet To The Top

Qasis’s story of achieving radio
ownership is one of absolute love of
radio, perseverance, never taking no
for an answer. following your vision,
and having the guts to put it all cn
the line for what you believe in. |
know this because I was a GM for
Qasis for two years at the first station
he owned, WXDJ/Miami. I was able
to watch someone do whatever ittock
to fulfill a personal dream.

After holding down many CHR
jobs as a jock and getting bounced
from market to market. in 1979 Oa-
sis decided he was getting fired for
the last time in radio and made the
move to start up an advertising agen-
cy with a couple of friends. They
called it the Ad Team. With Oasis’s
drive and radio expertise, the agen-
cy took off and was soon billing $40-
$45 million a year. The agency
found a niche by focusing on the
highly volatile local and regional au-
tomobile business, real estate, and
— much to Oasis’s satisfaction —a
lot of radio representation.

While the agency achieved almost
immediate success, for Oasis, it wasn't
all about money. He missed the day-
to-day feeling of being inside a radio
station. As luck would have it. in his
travels throughout the advertising
community, the became friendly with
automobile mogul Alan Potamkin.
Qasis had pitched Potamkin and his
brother numerous times to secure their
business at his agency.

While doing so, he struck up a per-
sonal relationship with Potamkin and
his wife. OQasis recalls, “1 was out with

Russ QOasis

my girlfriend and he was out with his
wife. We were somewhere up in Ft.
Lauderdale goofing around. and we
started talking about the new
move-in signal, which was
WXDJ. We decided to buy
it at that moment.”

Luck, Fate &
Courage

In 1987, Oasis and his part-
ner decided to take the big
step. They leveraged every-
thing they had, including
their homes and the busi-
ness, and joined Potamkin
and his brother to buy a new WXDJ
for $8.1 million: New Age Broad-
casting was born. Oasis had always
been a risk-taker. When it was nec-
essary to do what he believed was
right and appropriate. he did it. This
was one of those
times.

For Oasis. it
was a matter of
fate. Without the
Potamkin broth-
ers’ ability to ob-
tain instant loans
(and large ones)
and a lot of luck.
he and his partner
would never have
been able to pur-
chase the station.
“Potamkin was
the reason we
were able to get
the financing. The
station had be-
come available
because the stock
market had
crashed, and the people who origi-
nally held the contract couldn’t get
the financing for it. They knew they
were going to lose their deposit.

“We only had three days to get
the financing and one of those days
was Thanksgiving, so realistically,
we only had two days to find some-
body to show up with $5 million
dollars at the closing table to buy the
station. Without the Potamkin con-
nection, I couldn’t have gotten a
bank to give us $5 million, even on
a short-term basis.”

To fulfill his dream of ownership,
Qasis also knew he had to put ev-

| wanted the
opportunity to prove
that broadcasting in
a product-driven
manner is what
succeeds best.
Ultimately the only
way | could get to
do that was by
owning.

erything he had on the line. “I took
incredible, incredible risks. I took a
risk that goes beyond what any nor-
mal person could tolerate. I put
$750,000 cash into the deal, it was
every penny | had ever saved.

“My partner in the advertising agen-
cy also put in the same. One year into
the deal he says, ‘I can’t stand it any-
more. I've got to get out. Please buy
me out.’ I then went out and borrowed
amillion dollars more to buy him out.
So not only did I put the $750,000 1
had into the deal, but I then went out
and borrowed another million on top
of that. Towned 50% and that was pure
borrowed money. I had very little eq-
uity to support that loan.”

Between when the station was
built and put on the air (1987-1992),
Qasis put on a Light Jazz/Soft Rock
format and lost about $2 million
dollars in the process. But Potamkin
and Oasis believed in each other and
kept putting money into the station.
In 1992 with his advertising agency
still flying high, Oasis felt the need
to get back into radio fulltime. He

sold his 50%
share of the agen-
cy and moved
back into radio.

In 1992, Oasis.
taking everything
he ever learned
about CHR —
formatics, music
focus and rota-
tions, callout. per-
ceptual research
and all of the oth-
er CHR philoso-
phies he learned
— decided to put
this knowledge to
work in Hispanic
radio. (Oasis
m couldn’t speak a

word of Spanish.)
He took the plunge, believing the
Hispanic format would flourish un-
der a CHR philosophy, and WXDJ
was flipped to Spanish. The station
became the number one Hispanic
25-54 station in 90 days.

Regarding the station’s immediate
success, Oasis remarks, “The Hispan-
ics in Miami saw Hispanic radio as a
cultural issue. and | always saw His-
panic radio as a broadcasting issue.
It could have been Chinese radio. it
could have been Hebrew radio, it
could have been Italian radio — 1
would have approached the situation
in exactly the same manner: Play the
hits, play a tight playlist, watch the

www americanradiohistorv com
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| took a risk that goes beyond what any normal
person could tolerate. | put $750,000 cash into
the deal, it was every penny | had ever saved.

rotations. don’t do sales promotions.
limit the number of commercials per
hour, keep clutter off the air — all
the sound principals that go along
with operating a CHR radio station.
The only ditference is you're plug-
ging in Spanish records.

“Now, some people say, ‘Well,
how could you do that? You didn’t
know Spanish music.’ That turned
out to be a blessing because the truth
is, [ didn’t have the temptation to
play my personal favorites. I used
pure, objective analysis and infor-
mation to determine what should be
played and how Ishould de it.  had
no particular attachment at all to
whether we played Los Hermanas
Rosario or the Salsa Kids. I could
have cared less.”

A Unique Management
Philosophy

While excited and confident about
radio ownership, Oasis was also, to
put it mildly. nervous. While he had
always wanted to own a radio station,
his goal was to manage one first. He
wanted to run a radio station that
didn’t compromise the product and
avoided potential sales and program-
ming conflicts. He strongly felt prod-
uct quality was the key to success,
and no matter what station he worked
at, he never saw that being done. 1
wanted the opportunity to prove that
broadcasting in a product-driven
manner is what succeeds best.

“Ultumately the only way I could
get to do that was by owning.” He
admits the six or seven times he was
fired from stations was because he
was attempting to be a purest and
perfectionist. That was something he
felt the CHRs he worked for early
in his career didn’t strive for. *’1
would say that [ was very vocal and
when | saw something wrong [ was

)

a constant complainer. So [ was fired
a lot. Most stations just don’t want
to hear that.”

Many of Oasis’s philosophies
will make many PDs smile and
bean-counters cringe. With lit-
tle prodding, he proudly reels
them off: “First of all, I don’t
believe in sales-oriented promo-
tions on the air.”” Then how does
the sales department get cn buys
that require added value? “Well,
the reason you may not have the
ratings could be because you’ve
been giving away so much add-
ed value and you’ve cluttered
the air so much that your prod-
uct has become inferior.”

Qasis’s rule is, “I don’t do pure
sales promotions. In other words, if
I were to get Pizza Hut to deliver
lunch every day to a different office,
and I can say on the air, ‘I'm going
to get you a lunch at Pizza Hut and
send it over to your place,’ then I
might do something like that. But
I'm not going to do some compli-
cated cross-promotion.”

Other allowable exceptions in-
clude paid live remotes or client- run
corntests within paid spots, but they
can’t use the station’s call letters in
that spot. “I don’t want anything to
do with a client’s paid time.” Oasis
says. “What they do with their one
unit in their minute or 30 seconds is
their business.” For advertisers who
threaten not 1o advertise without a
promotion. Oasis says, “] waik away
from that money.”

CER Asst. Editor Jay Levy contrib-
uted to this column.

You can reach Russ Oasis at
| {305)447-9595.
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CALLOUT AMERICA.

BiGst p a

............

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES MAY 23, 23, 1997

CaLLout AMERICA ¢, SONG Selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of Aprit 28-May 4.

CALLouT AMERICA®

HR/POP :
o o | HOE Scores i
ARTIST TITLE LABEL(S) ™w Lw 2w 3w FAMILIARITY ~ BURN | By Kevin McCase o
VERVE PIPE The Freshmen (RCA) i 4.00 — — — 49.0% 87.3%c ith one month left in Ar- [o%
WALLFLOWERS One Headlight (Interscape) 3.95 385 391 365 76.0% 20.9% | 7% Cionh e 9Tne e 4
AZ YET Hard To Say I'm Sorry (LaFHCG/AfISta) 7 3.86 - 3.52 3.62 3.44 64.6% 10.9% | of hiss perched atop R&R’s Callout
BLACKSTREET Don’t Leave Me (/nterscope) 373 365 369 — 59.5% 16.0% [/l‘:;zl“;i\l‘i‘zl;‘r‘vde“ym“ (LS RD T
SHAWN COLVIN Sunny Came Home (Columbia) 371 3.82 374 363 79.9% 13.3% | -The Freshmen- by Verve Pipe
MEREDITH BROOKS Bitch (Capitol) ’ 370 365 —  —  63.1% 15.0% { (RCA) debuisat No. I witha 400 |
MONICA For You | Will (Warner Sunset/Atiantic) 370 363 3.85 3.67 76.2% 21.1% [ eore I fourth among e, |
CARDIGANS Lovefool (Mercury) 3.68 378 371 3.85 90.8% 36.7% | A suonsbusear Altemaive and Popl
WHITE TOWN Your Woman (Chrysalis/EMI) 3.68 370 363 383 66.7% 16.5% | [y mue TheFremera |
HANSON Mmm Bop (Mercury) 3.66 3.78 3.52 348 74.8% 19.7% | WSTR (Star 94) Atlanta reports 32
DUNCAN SHEIK Barely Breathing (Atlantic) 3.61 356 3.64 3.64 78.6% 25.7% g}gg;;::;"';?(’;ggf:gf‘; ;;Pf;p;iz
LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol) 358 347 356 3.56 59.2% 20.6% | 39 plays.
SAVAGE GARDEN | Want You (Columbia) 358 358 3.44 347 835% 24.5% e
BABYFACE Every Time | Close My Eyes (Epic) 3.55 347 3.67 351 T76.7% 24.8% | andNo.3 in the roon ooll with o 4.00.
SHERYL CROW Everyday Is A Winding Road (A&M) 353 356 3.49 343 89.1% 39.6% | WFLZ/Tampa reports 41 plays, [

PAULA COLE Where Have All The Cowboys Gone? (Imago/WB) 3.52 3.71 3.48 330 71.8% 22.3% s, ant WXL 1Mt oo

MARK MORRISON Return Of The Mack (Atiantic) 3.50 3.35 3.71 349 49.5% 15.0% | 33plays. “Bitch" also post the high- |
THIRD EYE BLIND Semi-Charmed Life (ElektraEEG) 350 348 —  —  51.0% 12.6% | g omuchoe dbum sorin §
BRUCE SPRINGSTEEN Secret Garden (Co/umbla) - 7 3.48 - 315 3785 i43;7_65:3°/o - 23L5°/9 cate they’re going out to buy Brooks’s

OMC How Bizarre (Mercury) - 348 363 332 — M42% 12.1% ‘r‘fclggg'y‘gbfj;j;dﬁgg"zfgl‘;f:ajgg;;*; ,
SPICE GIRLS Wannabe (Virgin) 348 362 359 3.61 87.4% 38.8% | saes \
DRU HILL In My Bed (/siand) 346 345 363 356 43.0% 14.3% oo Me” by Macksireet
SPICE GIRLS Say You'll Be There (Virgin) 345 3.58 350 348 77.9%  25.5% | score, oud for fourth averall With s |
U2 Staring At The Sun (Island) 338 348 345 329 60.7% 18.2% | stong CHRRhythmic airplay base,

“Leave” has almost reached 60% fa-

SISTER HAZEL All For You (Universal) 337 319 —  —  283%  BA% | e e oo,
BLESSID UNION OF SOULS | Wanna Be There (EM)) 326 — —  —  294%  8.0% | plays KDWB/Minneapolis report
GINA G Ooh Aah...Just A Little Bit (Eternai/WB) 325 344 342 335 73.8% 31.1% i P
ROBYN Do You Know (What It Takes) (RCA) 320 — - - 37.4% 107% most accurate and reliable data to the
INXS Elegantly Wasted (Mercury) 309 299 314 298 45.9% 17.2% | oo iduies Weapre
ERASURE In My Arms (MUtE/M&l_/GfiCk/WB) 3.05 3.03 — ] 25.7% 1.8% feedback. Any questions, thoughts, or

Total sample size is 400 respondents with a +/-5 margin of error. Tofal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). observations about C allout Amgnca
Tolal familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the | ©r callout research in general will be
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the foltowing regions and markets: EAST: Boston, | addressed in this column. Phone (310)
Buffalo, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Datlas, Houston, Miami, New Orteans, Norfolk, Orlando, 788-1635 or e-mail kmeccabe@
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, ndianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego. Songs are removed from
Callout America after 20 weeks of testing. © 1997, R&R Inc.

rronline.com.

THE VERVE PIPE
“the freshmen”

‘ﬁﬁim ﬂIIT.( Tﬂll‘ Ih’[ ¢ M’I“MI' i www amdleanradiobitorn coit © »



www.americanradiohistory.com

- o : e g _

The | - % Whtten by
' @ . Diane

.~ Warren

much for the
- Summer
anticipated Blockbuster
film Con Air

CHR * (staming

~ Nicolas
I Cage).

song |

’»% Single

- Release

Date:

6/1]

! Airplay
Now!

WWwW americanradiohistorv.com®


www.americanradiohistory.com

' THE woRLD i
TON qH T

MOST ADDED!

Already On:

WPU
WDBZ
WTMX
WMGX
WMXS
WNSN

New This Week:

KYKY
WKTI
WMC
KLAZ

WZEE
2104
WABB
WNNK
WRQK
WRFY

and many more! |
Already over 482 total BDS spins!

R&R Adult Alternative ()
 R&R Mainstream Rock €X).. ¢%) BREAKER

P il 2 i casdabe c kel haat il iy ook
btk 4 . e R A, D RECTEN % A 205 A
3 ] g s v ST B
-y 1

S (RS, A s SR S o ey i

@ June Artist of the Month ‘

Album in stores May 27th

't’ www.flamingpie.com

©1997 MPL Communications Ltd. and MPL Communications Inc. under exclusive licence to Capitol Records, Inc. ey
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47

_CHR/POPTOPSO = BREAKERS.
MAY 23, 1997 BOB CARLISLE
Butterily Kisses (DMG/Jive)
———— TOTALPLAYS ——— TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
W oW W TW  ARTISTTITLE LABEL(S) ™ w W w snnoTnosT/:les 2464/304 10814
s 3 1 @ HANSON Mmm Bop (Mercu 6323 5984 5369 4765 1277 .
> 1 2 2 SAVAGE GARDEN | Want(You (Coll%l?nbia) "~ 5600 5727 5573 5504 12170 MEREDITH BROOKS
. 2 3 @ WALLFLOWERS One Headlight (Interscope) 5577 5536 5440 5420 117/ Bitch (Capitol)
s 7 4« @ SPICEGIRLS Say You'll Be There (Virgin) 5402 5121 4707 4167 12610 | Thaomorest  TOMLEROOSANS -y
s s s @ MONICA For You | Will (Warner Sunset/Atlantic) 5073 5041 4986 4818 12110 2396/504 103/5 @
§ 4 & 5 5 PAULA COLE Where Have All The Cowboys... (/mago/WB) 4822 4960 4964 4853 122/0 SISTER HAZEL
¥ + 4 7 7 JEWEL You Were Meant For Me (Atlantic) 4635 4942 5162 5520 107/0 All For You (Universal)
. 2 1w s @ WHITE TOWN Your Woman (Chrysalis/EMI) 4261 4040 3658 3330  122/2 | o pLArSNCREASE  TOTALSTATIONSADDS s
E s 1w 1 € MARKMORRISON Return Of The Mack (Atfantic) 3990 3501 3083 2631 11173 2214/255 97/3 (23]
3 5 1 12 @) SHAWN COLVIN Sunny Came Home (Columbia) 3769 3399 3075 27M1 11373
2 ©w o 1 1 DUNCAN SHEIK Barely Breathing (Atiantic) 3245 3509 3711 3754 94/
» s s 1 CARDIGANS Lovefool (Mercury) 3216 3728 4207 4701 10170 MOST ADDED-
w 2 15 @ ROBYN Do You Know (What It Takes) (RCA) 3184 2752 2084 1043 122/2 ARTIST TITLE LABEL(S) ADDS
’ » 1 15 @ AZYET Hard To Say I'm Sorry (LaFace/Arista) 3156 2873 2446 2247 10473 EN VOGUE Whatever (FastWest/EEG) 93
% 2 18 @ OMC How Bizarre (Mercury) 2709 2496 2154 1866 10177 BACKSTREET BOYS Qut Playing Games With My Heart (Uie) 44
s 1 1 s NODOUBT Don't Speak (Trauma/interscope) 2560 2944 3251 3738 93/ BABYFACE How Come, How Long (Epic) 33
BREAKER () BOB CARLISLE Butterfly Kisses (DMG/ive) 2464 1560 687 161 1084 | COLECTNE SOULLSER (RIEED, st 2
% 2 0 () BLACKSTREET Don'tLeave Me (Interscope) 2443 2290 2098 1863 975 NEW EDITION On: :;Ere ({))n;: ;MZJA) o) (s 18
9 11 14 19 SHERYL CROW Everyday Is A Winding Road (A&M) 2419 2943 3452 3779 83/0 JONNY LANG Lie To Me (A&M) 16
BREAKER ¢ MEREDITH BROOKS Bitch (Capitol) 2396 1892 1159 483 10355 SHERYL CROW A Change Would Do You Good (A&M) 15
w1 17 2 U2 Staring At The Sun (/sland) 2382 2740 2698 2559 90/0 BOB CARLISLE Butterfly Kisses (DMG/Jive) 14
s 2 2 € BLESSID UNION OF SOULS | Wanna Be There (EMI) 2309 2202 1914 1502 93/0 JAMIROQUAI Virtual Insanity (Work) 13
BREAKER ¢@® SISTER HAZEL Ali For You (Universal) 2214 1959 1824 1529 97/3
i3 15 19 22 BABYFACE Every Time | Close My Eyes (Epic) 2195 2481 2743 3070 62/0
s 29 24 @ VERVE PIPE The Freshmen (RCA) 2183 2005 1627 1361 93/2 MOST;?E?SE ASEDTOTAL
— & w» € THIRD EYE BLIND Semi-Charmed Life (Elekira/EEG) 1830 1461 1020 343 10566 |, o Bo
2 2 2% 2 GINA G Ooh Aah...Just A L!ttlg Bit (Eternal/WB) 1797 1898 2088 2310 70/0 BOB CARLISLE Butterfly Kisses (DMG/ive) 4904
1418 22 28 SPICE GIRLS Wannabe (Virgin) 1660 2018 2295 2752 63/0 SHERYL CROW A Change Would Do You Good (A&M) +822
v 3 3 @ TONIBRAXTON | Don't Want To (LaFace/Arista) 1622 1576 1423 1325 92/2 JON BON JOVI Midnight In Chelsea (Mercury) +643
s 2 2 3 ERASUREIn My Arms (Mute/Maverick/WB) 1578 1864 1817 1705 76/0 MEREDITH BROOKS Bitch (Capitol) +504
€ SHERYL CROW A Change Would Do You Good (A&M) 1420 598 152 23 92/15 MARK MORRISON Return Of The Mack (Atiantic) ~ +489
w7 w0 25 3 BRUCE SPRINGSTEEN Secret Garden (Columbia) 1271 1686 2250 2587 49/0 ROBYN Do You Know (What it Takes) (RCA) +432
w wm % wx  BEEGEES Alone (Polydor/A&M) 1180 1194 1145 1022  79/4 ;:"{‘WDNE{:EE;:”:%SE”“';;“M”:?“ Life C(El’e“f./fff") *g;g
_ _ & €@ 3RDPARTY Can U Feel It (DVS/A&M) 1075 780 597 376  68/6 | pawsTRETBOYS d‘&fgaw[fgmga”;mvsmﬂ ,\‘],y”@f()m) "3
—  — 49 @ COUNTING CROWS Daylight Fading (DGC/GBfan) 1042 689 263 78 69/10 COUNTING CROWS Daylight Fading (DGC/Geffen) ~ +353
2w = 3  LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol) 1005 1351 1589 1749 40/0
% w w w KEITH SWEAT Nobody (Elektra/EEG) 942 1129 1331 1448  36/0 HOTTEST
s 4 « € NODOUBT Sunday Morning (Trauma/Interscope) 940 927 852 703 75/2
€ GINA G Gimme Some Love (Eternal/WB) 879 605 327 257 65/6 U 5EECURRENTS
@ BACKSTREET BOYS Quit Playing Games With My... (Jive) 787 433 258 182 73/44 EN VOGUE Don't Let Go (Love) (EastWest/EEG)
@ JON BON JOVI Midnight In Chelsea (Merciry) 776 133 16 — 67/8 BLACKSTREETnNo%%ggity (lntLrscope)
@ AEROSMITH Hole In My Soul (Columbia) ™ 537 129 58 54/5 R. KELLY | Believe | Can Fly (Jive)
s 3 a2 4 COUNTING CROWS A Long December (DGC/Geffen) 746 849 1203 1380 39/0 DONNA LEWIS | Lov= You Always Forever (Atlantic)
_ s a1 WMARYJ.BLIGE Love Is All We Need (MCA) 726 731 610 490 63/5 TONI BRAXTON Un-break My Heart (LaFace/Arista)
o s « @ JOCELYN ENRIQUEZ Do You Miss Me (Classified) 78 712 612 570 28/9 NG MERCY Where Do You Go (Arista)
0 2 u s  INXS Elegantly Wasted (Mercury) 709 1341 2236 2410 32/0 MERRIL BAINBRIDGE Mouth (Universal)
@« _ _ (@ FREAKNASTY DaDip (Power) 689 613 604 593 362 | CELINEDIONAIEY Kisol (0% LR
o — — (D DEPECHE MODE It's No Good (Mute/Reprise) 680 666 608 528 54/3 :EIAT,:SS xggssvé?’t];d r{ea%kt(;?/{eErEF?et (Maverick/Reprise)
s s & 4 KEITH SWEAT Just A Touch (Elektra/EEG) 663 861 958 908 37/0
23 31 39 50 REAL MCCOY One More Time (Ar/'sta) 630 999 1437 2070 29/0 Breakers: Songs registering 2000 plays or more for the first time. Builets
a.war‘ded to songs gaining plays over the previous week. If t‘wo songs are
This chart reflects airplay from May 12-18. Songs ranked by total plays. Highlighted songs indicate Breaker. i:fi"&';‘iﬂﬁiﬁfa's‘l'ﬁﬁaf.fsﬂ'?h? L'L?.Sfm7&";?33:::'32332'3227(
129 CHR/Pop reporters. 129 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc. increases I tota plays. Weighted chart appears on RER ONLINE.
Cost effective plastic banners for your station.
We print any picture, logo or design in up to four colors. Perfact for
concerts, public appearances, expos and giveaways. Packaged on
a roll and easy to use. Put up brand new signs at every event!
e Durable banners for a throw-away price
o UV stabilized plastic won't fade indoors or outdoors 1-800-231-2417
« Simply fax your logo and color separation Canada 1-800-847-5615
information for a free price quote Fax (713) 507-4295
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48 * R&R May23, 1997

CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

WFLY/Albany, NY

PD: Michae! Morgan

MD: Roa Willlams
LEANN RIMES “How"
BABYFACE “Come™
BACKSTREET BOYS “Playing”
EN VOGUE “Whatever"
GINAG “Gimme™

WAEB/Allentown, PA
PD: Brian Check
MD: Chuck McGee
SHERYL CROW “Change™
BACKSTREET BOYS “Playig”

KQIZ/Amarillo, TX
PDMD: Ted Kelly
5 NEW EDITION “One”
REAL MCCDY "Wanna”
LEANN RIMES “How"
EN VOGUE "Whatever”
JONNY LANG “Lie"

COUNTING CROWS "Oaylight”
CHICANE “Offshore”
ROME “Like"

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Paul Walker
APD: Bill Stewart
EN VOGUE "Whatever"
BABYFAGE "Come”

WSTR/Atlanta, GA

PD: Dan Bowen

MD: J.R. Ammons

18 EN VOGUE "Whatever”
ALISHAS ATTIC "Feel"
JAMIROQUAI “Insanity”
OMC “Bizarre"

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Paul Keily

3 JON BON JOVI “Midnight”

MIGHTY MIGHTY 8T “impression”

WKSE/Buffalo, NY
PD: Sve D'Neit
APD/MD: Dave Universal
No Adds

WRQK/Canton, OH
PD/MD: Rick Michaels
APD: Todd Downerd
ALISHA'S ATTIC “Feel”
JONNY LANG "Lie”
PAUL MCCARTNEY "World”™
BEE GEES "Alone”

WSSX/Charleston, SC
PO: Catvin Hicks
MD: Christine Cross
26 AZ YET “Sorry”
EN VOGUE "Whatever”
JAMIROQUA! “(nsanity”

WVSR/Charleston, WV
PD: Bill Shahan
APDMD: Lisa Jo Eliott

NEW EDITION *One”

EN VOGUE "Whatever”

TDAD THE WET... “Come™

WNKS/Charlotte, NC
PD: Brian Bridgman
MD: Marcie Crescante
3 EN VOGUE “Whatever"
BACKSTREET 80YS “Playing”
BABYFACE “Come”

WZST/Chattanooga, TN
PD: Robin Daniels
APD/MD: Mike Gibson

& EN VOGUE “Whatever”

5 JONNY LANG “Lie”

5 COLLECTIVE SOUL “Listen”

2 BACKSTREET BOYS “Playing”

NEW EDITION “Dne”

WKRQ/Cincinnati, OH
PD: Jimmmy Steal

WJET/Erie, PA
PO: Dana Lundon
MD:J.J. Faxx
BACKSTREET BOYS “Playing”
ENVOGUE “Whatever"

KOUK/Eugene, OR
PD/MD: Barry MacGuire

JAMIRDQUA! “Insanty”

EN VOGUE “Whatever”

WSTO/Evansville, IN

PD: Barry Witherspoon

23 STYX"Paradise”

10 BOB CARLISLE “Butterfy"

9 OMC “Bizarre”

8 AMBER “Night"

8 PATBENATAR "Wine™
SHERYL. CROW “Change”
EN VOGUE "Whatever"

KMCK/Fayetteville, AR
PD: Bo Shannan
MD: Mike Chase
EN VOGUE "Whatever”
BACKSTREET BOYS “Playing”
COLLECTIVE SOUL “Listen”
JONNY LANG “Lie"

WWCK/Flint, MI
PD/MD: Scott Seipel
BABYFACE “Come”
EN VOGUE “Whatever”
JAMIROQUA! “Insanity”
JONNY LANG "Lie"
COLLECTIVE SOUL "Listen”

WJMX/Florence, SC

DM: Keith Mitcheli

MD: Jack Kshan
EN VOGUE “Whatever"
JAMIROQUAI “Insantty”
COLLECTIVE SOUL "Lssten”
80B CARLISLE “Butterfly”
0J COMPANY “Rhythm”

MIGHTY MIGHTY BT “Impression”

WNNKMHarrisburg, PA
PD: Joha D'Dea
MD:; Scott Shaw
THIRD EYE BLIND "Life”
BABYFACE “Come”
DEPECHE MODE “Good”
GINA G “Gimme"

WKSSMartford, CT
PD: Jay Beau Jones
23 EN VOGUE “Whateves”
12 BOB CARLISLE "Butterfly”
BACKSTREET BOYS “Piaying”
DJ COMPANY “Rhythm”

KRBEMouston, TX
PD: John Peake
APD: Scotty Sparks
MD: Jay Michaels
No Adds

WZYPMuntsville, AL
PD: Mart Summers
MD: Chris Callaway
6 AEROSMITH “Hole”
INDIGO GIRLS “Shame™
SISTER HAZEL "All"

WZPL/Andianapolis, IN

PD: Tom Gjerdrum

MD: Dave Decker

19 BOB CARLISLE “Butterfiy”
THIRD EYE BLIND “Life”
COLLECTIVE SOUL “Listen™
COUNTING CROWS “Dayhght”

WAPE/Jacksonville, FL
PD: Cat Thomas
APO/MD: Tony Mann

MARK MORRISON “Retum”

WGLU/Johnstown, PA

PD: Rich Adams

MD: Mitch Edwards
BACKSTREET 80YS “Playing”

WBLI/Long Island, NY
PD: Xen Medek
MO: Al Levine
18 SHERYL CROW “Change”
18 EN VOGUE “Whatever"
18 OMC “Bizarre”
18 ROBIN S “Must”

KliS/Los Angeles, CA
PD: John Cook
APD/MD: Tracy Austin
10 808 CARLISLE “Butterfty"

WDJX/Louisville, KY

PD: C.C. Matthews

APDMD: Karen Rite
COLLECTIVE SOUL “Listen”
DJ COMPANY “Rhythm”
EN VOGUE “Whatever"
BABYFACE “Come™
GINAG "Gimme”

KZli/Lubbock, TX

PO: Jay Shannon

MD: Chris Kelly
EN VOGUE “Whatever”
BACKSTREET BOYS “Playing”
TONIC “Couid”

WMGB/Macon, GA
PD/MD: James Gregory

47 TONI BRAXTON “Want”
37 BLACKSTREET “Leave”

21 EN VOGUE “Whatever”

WZEE/Madison, Wi
PD: John Harrison

Music Coord.: Tom Dean

13 SHERYLCROW “Change”
9 JON BON JOVI "Munight”
7 3RDPARTY “Can”
7 FREAK NASTY “Dip"

OEPECHE MODE “Good"

KBFM/McAllen, TX

WOQGN/New London, CT

PD: Jody Momis

APD: Brent McKay

MD: Chico Marrero
B0B CARLISLE “Butterfly”
EN VOGUE "Whatever"
LEANN RIMES “How”
REAL MCCOY “Wanna"

KHOM/New Orieans, LA

PD: Bilt Thorman

APD/D: Kandy Kiutch
NEW EDITION “One”
KATALINA “Future”
EN VOGUE “Whatever”
REAL MCCOY “Wanna"
PUFF DADDY... "Missing”
BABYFACE "Come”
CHICANE “Offshore”

WEZB/New Orleans, LA
PD: Joe Larson
APD/MD: Joey G.
No Adds

WHTZ/New York, NY
PD: Tom Poleman
MO: Cestabry Bryant
17 SHERYL CROW “Change”
15 EN VOGUE "Whatever”

WNVZ/Norlolk, VA
PD: Don London
MD: Jay West
7 DJ COMPANY "Rhythm”
4 ENVOGUE "Whatever
NU FLAVOR “Sweet”
BILLY LAWRENCE “Come”

WKHQ/NW Michigan
PD/MD: Ron Pritchard
13 SHERYL CROW "Change”
13 COUNTING CROWS “Daylight”
8 3RO PARTY “Can”
EN VOGUE “Whatever
JON BON JOV! “Midmght”

WERZ/Portsmouth, NH
DM/PD: Jack D'Brien
CD-MD: Jay Michaels
CO-MD: Chris Tyler
BABYFACE “Come”
EN VOGUE “Whatever”
REAL MCCOY “Wanna"
NEW EOITION “Dne”
SHADES “Serenade™
JAMIROQUAI “Insanity”

PD: Stew Schantz

MD: Scolty Mac

16 JAMIROQUA! “insanity’
PAUL MCCARTNEY “Workd™
COLLECTIVE SOUL “Listen”
BACKSTREET 80YS “Playing”
BABYFACE "Come”
EN VOGUE “Whatever”
ALISHAS ATTIC “Feel”
LEANN RIMES “How"

WPRO/Providence, RI
PO: Chwis Shebel
MD: Dave Mosris

ND MERCY “When"

EN VOGUE “Whatever"

DM: Tony Waltskus

MD: Brian Scoft
EN VOGUE “Whatever”
BACKSTREET BOYS "Playing"
AEROSMITH “Hole”

WOCG/Raleigh, NC
DM: Brian Burns

PD: Xip Taylor

39 CRAVIN' MELON “Sweet”

WRFY/Reading, PA
PD: Al Burke

MD: Miks Browne

26 PAUL MCCARTNEY “World™

WSPK/Poughkeepsie, NY

WHTS/Quad Cities, IL-1A

7 DAVE MATTHEWS BAND "Tripping”

WNDU/South Bend, IN

PDMO: Bill Mitchell

23 PAUL MCCARTNEY “World"

14 COLLECTIVE SOUL "Listen”

12 STEVE WINWOOD “Spy”

11 BACKSTREET BOYS “Playing”
EN VOGUE “Whatever"

KHTQ/Spokane, WA

PD: Scott Shannon

MD: Brian Scott
BLACKSTREET “Leave”
JAMIROQUAI “Insarity”
JON BON JOVI "Midnight”
CDUNTING CROWS “Daylight”
EN VOGUE "Whatever”
LEANN RIMES “How"

KZZU/Spokane, WA
PD: Xen Hopkins
MD: John Conner
29 EN VOGUE "Whatever"

9 AALIYAH “Million™
SHAWN COLVIN “Sunny”
BABYFACE “Come”

PUFF DADDY. “Missing”

WDBR/Springfield, IL
DM: Bill Klaproth

MD: Rik Blade

3 EN VOGUE “Whatever”

KHTO/Springfield, MO
DM: Dave Alexander
PD: Ray Michaels

BABYFACE “Come”

GINA G "Gimme"

EN VOGUE "Whatever"

REAL MCCOY “Wanna"

NO MERCY "When"

WNTQ/Syracuse, NY
PO: Tom Mitchell
MO: Jimmy Disen

EN VOGUE “Whatever”

WWKZ/Tupelo, MS
PD/MD: Rick Stevens

COLLECTIVE SOUL “Listen”
ENVOGUE “Whatever”
BACKSTREET BOYS “Playing”
REAL MCCOY "Wanna”
112" Cupid”
NEW EDITION *One"
JONNY LANG "Lie"

KiISX/Tyler, TX
PD: Michael Storm
MD: Mick Fuigham
COLLECTIVE SDUL “Lssten”
EN VOGUE “Whatever"
AZ YET “Sorry"

WSKS/utica, NY
PO: Bill Catcher
MD: Diane Chase
7 EN VOGUE “Whatever"
7 AEROSMITH “Hole”

KWTX/Waco, TX

PD: Flash Phillips

29 ENVOGUE “Whatever

25 MEREOITH BROOKS "Bitch”

21 BACKSTREET BOYS “Playng”
NO MERCY “When”
COLLECTIVE SOUL “Listen”

WW2Z/Washington, DC
PO: Dale D'Brian
APD/MD: Ron Ross
13 BLACKSTREET “Leave”
13 WHITE TOWN “Woman™
3 EN VOGUE “Whatever"
AZYET "Somy”
CULTURE BEAT “Take"

WIFC/Wausau, Wi
PD: Rod Phillips
4 EN VOGUE “Whatever”
3 BACKSTREET BOYS “Playing”

| R 2

COLLECTIVE SOUL "Listen” .
BACKSTREET BOVS “Playing® | APD/MD: Race Taior NEW EDITION “One” OM: Billy Santiago o0 TR INDIGO GIRLS “Shame” KKRD/Wichita, KS
1 SUBLIME “Santena” JONNY LANG “Lie" APD/MD: JottDeWit 13 DAVE MATTHEWS BAND “Crash” PO: Jack Oliver
WXKB/FL. Myers, FL ENVOGUE “Whatever” 45 ROCHELLE“Ne" KCHX/Odessa-Midland, | g o e woon s MD: Craig Hubbard
WZNY/Augusta, GA WZJM/Cleveland, OH PD: Chris Cue 26 ENRIQUE IGLESIAS "Only” ™ 8 COLLECTIVE SOUL “Listen” WWLD/Tallahassee, FL EN VOGUE “Whatever"
PD: Bruce Stevens i MD: Randy Sherwyn 7 BABYFACE “Come” PO/MD: Leo Caro LY PD: Lee Reynolds COLLECTIVE SOUL "Listen"
PD: Dave Eutanks WKFR/Kalamazoo, M| § JON BON JOVI "Widnight
MD: Michasl Chase MD'MWMH EN VOGUE “Whatever” T ’ EN VOGUE “Whatever” BACKSTREET BOYS “Playing” 6 SHERYL CROW "Change” MD: Driando JONNY LANG “Lie"
JAMIROQUAI “Insanty o——— 3RD PARTY “Can” : "'g — BOBCARLISLE “Butterty” PUFF DADDY "Missing” 8 BACKSTREET BOYS *Playng” REAL MCCOY “Wanna"
BACKSTREET BOYS “Playing” gud THIRD EYE BLIND “Lie" LSRR NEW EOIION “One” EN VOGUE "Whatever” 7 AMBER "Night" BACKSTREET BOVS "Playing”
EN VOGUE "Whatever” E’:;’LOGUEW“&‘W" BEE GEES “Alone” LRI AL SHADES “Serenade” WRVQ/Richmond, VA 7 VERVE PIPE “Freshmers DJ COMPANY “Rhytim®
WAL SHERYL CROW "Change” LEANN RIMES “How REAL MCCOY “Wamna” ] PO: Lisa McKay 6 ENVOGUE "Whatever”
) EN VOGUE “Whatever” KJY0/Okiahoma City, OK | apomo: ity surt
KHFI/Austin, TX s, €0 . MIGHTY MIGHTY BT “Impression” PD: Mike McCoy FREAKNASTY “Dip" WBHT/Wilkes-Barre, PA
PD: JohnRoverts Iapqn-vsnmmyamm&.m g, KISR/Ft. Smith, AR WAOA/Melhoume, FL WD: Jimmy Bareda s WFLZ/Tampa, FL PD: Kid Keily
MD: Fernando Ventura MD" n d PDMD: Fred Baker KMXV/Xansas City, MO PE: J.T. Daniels EN VOGUE “Whatever” ROBYN “Know” DM: B J. Hanis APD/MD: Danny Ocean
11 THIRD EYE BLIND “Life" - Tim Mckenna JONNY LANG "Lie’ d ity, MD: Rich D'Brien “One” po— D: Jeft Kapugi 5 g
2 N OOLB -Soea o NEW EDITION “One SHAWN COLYIN “Sunny PD: Jett Kapug EN VOGUE “Whatever
10 ENVOGUE “Whatever” T"Spea NEW EDITION “Ore” POMD: Jon Zellrer o 2 BOB CARLISLE “Butterty” REAL MCCOY “Wanna® NARY L. BLIGE “Need” MD:Domino BABYFACE “Come”
18 HANSON “Mmm REAL MCCOY “Wanna" 16 COUNTING CROWS “Dayiight 10 TOAD THE WET.. "Come” ) 18 ENVOGUE "Whatever” JAMIROQUAI “Insanity”
EN VOGUE "Whatever™ 8 COUNTING CROWS “Dayigrt” | KQKQ/Omaha, NE NEW EDITION “Dne” JONNY LANG "Lie”
WLSS/Baton Rouge, LA . . . e ’
DMPD: ChuckGelger WNOK/Columbia, SC ggc&scmsviraovs“ Paving” | WWST/Knoxville, TN 8 BACKSTREET BOYS "Piayng PD: Miks J. Stesle WXLKRoanoke, VA BABYFACE “Come”
APDMD: Spencer Kane PD: Jonathan Rush LLECT! ! SOU!I_ Listen’ PD: Rich Bailey EN VDGUE “Whatever APD/MD: Jimi Jamm PO: Russ Brown ) WKRZ/WiIkes-Barre PA
14 DAVE MATTHEWS BAND “Crash” | MU:T.J. MeKay BABYFACECome MD: Andi Jackson e L WMGI/Terre Haute, IN PD: Tony Banks '
. " . I “Playing” MEREDITH BROOKS “Bitch” '  Tony
12 EN VOGUE "Whateves” " WTCHBDXfO P"Sh 5 DJCOMPANY “Rhythry ) WHYIMiami, FL :a:\g(csm_:"ﬂaovs Piaying ENVOGUE “Whatever" PD: Beau Richards APD/MD: Jerry Padden
INDIGO GIRLS "Shame” WD ST WMEE/Ft. Wayne, IN SHERYL CROW “Change PD: Rob Roberts upi 10 ENVOGUE "Whatever” 3RD PARTY “Can”
ENVOGUE "Whatever DM: Dean McNeil EN VOGUE "Whatever MD: Al Chie WXXL/Oriando, FL 10 AEROSMITH “Hole™ BLACKSTREET “Leave”
C0-PD: Capain Chris Didier EN VOGUE “Whatever” ’ “One’” “Playng”
KQXY/Beaumont, TX .cm KSMB/Latayette, LA VOGUE W“haevir e —— WPXY/Rochester, NY 10 NEW EDITION "One ‘ BACKSTREET BOYS “Playing
wucwolumbus OH CO-PD: Ange Canessa CELINE DION “More' DM: Clarke Ingram 10 BACKSTREET BOYS “Playing”
PD: Dale Baird ’ COUNTING CROWS “Dayight" PU: Bobby Novosad R. KELLY “Gotham” APDMO: Pete DeGraat OMD: 4. Rice “Leave”
MD: Jammet P°=-';""'°""‘°“ e S r.am APDMD: Sam Diamond ) ENVOGUE “Whatever” A; Mmelp)z'er;nluaaooxsmmn" :g :n&("sgi;r“&:v:w" WSTW/Wilmington, OE
“Playing” APD/MD: Neal Sharpe o . . o
16 SACKSTREET80YS ‘Payig T e 10N BON JOVI ‘Midnght 13 BABYFACE “Come ] KDWB/Minneapolis, MN ekt T PD: Mike Somers
B ateuer PAUL MOCARTNEY “Workd” AT T PD:Dan Kisiey SHERYL CROW “Chinge BACKSTREET 8OYS “Paying” AL
(s)HACD:s “Serenade” f m’fﬁ;@g&::v? BACKSTREETB((;YS *Playing” APDMD: Rob Moris MARY J. BLIGE “Need" WVKS/Toledo, OH COLLECTIVE SOUL "Listen”
MC “Bizarre” NEW EDITION “One” 20 EN VOGUE “Whatever" . PD: Mike Whesler NO MERCY “When”
TONI BRAXTON “Wart WYKS/Gainesville, FL REAL MCCOY “Wanna® 7 counachows Tapgre | KPSUPalm Springs, CA | wzoK/Rockford, IL APD/MO: Bil Michaels BACKSTREET BOYS “Piayng”
. POMO: Jeri Banta EN VOGUE “Whatever” PO: Mike Keane : \ -
WXYK/Biloxi, MS ’ . WD: S0y P Scat Crase 21 FOOLS GARDEN “Lemor”
KHKS/Dallas, TX APD: John Harlow WABB/Mobile, AL : MD: Eric Wilson SAVAGE GARDEN “Moon
PO Patty Stoelo allas, : “Letter"
i ST EN VOGUE “Whateves” WLAN/Lancaster, PA PD: Wayne Coy AALIVAH "Letter 14 MEREDITH BROOKS “Bitch” BOB CARLISLE “Butterfy”
: Kenny ) NEW EDITION “One” PD: Jordan Walsh APOMD: 12 *Cupic” TN tover” .
MARY ). BLIGE “Need" MD: Johw Reynalds i e :DainSione OMC “Bizarre” T e KFFM/Yakima, WA
} . JONNY LANG “Lie APD/AMD: Vince D'Ambrosia ALISHAS ATTIC “Feel 1 BACKSTREET BOYS “Playing
S ITRE RS EN VOGUE tratever COLLECTIVE SOUL "Lsten” IR0 PARTY “Car” . o WPST/Trenton, NJ interim PR/APD: Scary Jomy Kelly
WHITE TOWN “Woman” g PAUL MCCARTNEY “Workd WIKZW/Peoria. iL AEROSMITH Hole ) 1 112°Cupic”
MIGHTY MIGHTY BT “Impression” BEE GEES “Alone” JONNY LANG “Lie® /Peoria, DEPECHE MOOE *Good” Lol 10 EN VDGUE “Whatever'
WMRV/Binghamton, NY . POMDBLSne T ey
T WGTZ/Dayton, OH WSNX/Grand Rapids, MI WHZZA ansing, MI WVAQ/Morgantown, WV | 3 BACKSTREET BOYS “Playng ¢ ; iy
T OMPD: Michasi Luczak pids, PD: Woody Hovston R e 3 NEW EDITION “One” WTCF/Saginaw, MI 5 BACKSTREETBOYS *Playing
16 JAMROQUAIInsary” 15 DUNGAN SHEIK *Barely” PO: Jolin Thomas MD: Jamis Hanes 14 BABYFACE “Come” 3 ENVOGUE “Whatever" PD: Mark el SHERYL CROW "Change”
. THIRD EYE BLIND “Lfe” APD/MD: Kekth Curry 5 ENVOGUE “Whatever” . 2 ALISHAS ATTIC Feer” APDMD: Jii Jay
§ PAUL MCCARTNEY “Word 22 ENVOGUE “Whatever” | 12 PAULMCGARTNEY “World 2 COLLECTIVE SOUL “Listen” BACKSTREET BOYS “Paying” WYCR/York, PA
TOAD THE WET..“Corme” VDS UE vy N 5 MIGHTY MIGHTY 8T “mpression” | 10 e VOGUE “Whatever” e KRQQ/Tucson, AZ ,
O SHERYL CROW “Change” ¢ BOBCARUSLE -ty 5 BACKSTREETB0YS "Playing” GINAG “Gimme” e PD: Tim Richards OM: Rick MeCaesin
BACKSTREET BOYS Playing” BACKSTREET BOYS “Playing” INDIGO GIRLS “Shame” 1 PAUL MCGARTNEY “World KZHT/Salt Lake City, UT | 100 