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THE RETAIL-REVENUE
RELATIONSHIP

Among the gems in BIA’s latest “Investing
In Radio: Market Report 1997~ are retail
revenue figures and their relationship to
radio revenues. The top 100 markets are
detailed in this special breakout.

D E
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TIME FOR A NEW
SALES APPROACH?

As radio consolidates, the medium has
resisted consolidating its sales
departments. But former cable TV sales
manager Mark DeBoskey provides an
alternate view of how sales departments
should be structured.

Begins Page 16

MARKETING &
PROMOTION IN MOTION

It's time for R&R’s annual salute to the
industry’s marketing and promotion
efforts. Here's a format-by-format
breakdown:

® AC: Spotlights on KSSK/Honolulu
and WPCH/Atlanta

* Alternative: Promoting the '80s legacy
with KROQ/L.A.’s Richard Blade

* CHR: Marketing guru Jack Trout
discusses positioning, imaging

* Country: Two stations promote their
products with Country star power

* NAC/Smooth Jazz: KTWV/LA's
success with loyalty marketing

* Rock: The importance of
marketing at KSHE/St. Louis

® Urban: Multiple-station marketing

Begins Page 36

| IN THE NEWS
FCC’s Reed Hundt opens liquor probe

* Dennis Frawley GM for KEGL/Dallas

* WGST-AM & FM/Atlanta drops

traditional N/T format for “PlanetRadio”
Page 3

CHR/POP
* HANSON Mmm Bop (Mercury)

CHR/RHYTHMIC
« BLACKSTREET Don't Leave Me (/nterscope)

URBAN
o ERYKAH BADU Next Lifetime (Kedar/Universal)

URBAN AC
« TONY TONI TONE Thinking Of You (Mercury)

COUNTRY |
o TIM MCGRAW W/FAITH HILL It's Your Love... (Curb)

NAC/SMOOTH JAZZ
* RICK BRAUN Notorious (Mesa/Bluemoon)

HOT AC
o WALLFLOWERS One Headlight (/nterscope)

AC
*BOB CARLISLE Butterfly Kisses (DMG/Jive)

ACTIVE ROCK
¢ TONIC If You Could Only See (Polydor/A&M)

ROCK
* SAMMY HAGAR Little White Lie (Track Factory/MCA)

ALTERNATIVE
+ THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)

ADULT ALTERNATIVE
+ TOAD THE WET SPROCKET Come Down (Columbia)
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WZLS Ordered Off The Air

W WZRQ/Asheville takes over after long battle

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

Orion Communications’
WZLS/Asheville, NC is off the
air, and Biltmore Forest Radio’s

© WZRQ has taken its place — but

it wasn’t easy. When WZRQ) de-
buted at 12:01am Monday 16/2),
Orion continued to jam the 96.5
MHz frequency with WZLS’s
broadcasts. The FCC that after-
noon ordered Orion off the air, but

Orion didn’t shut the transmitter
down unti} 10:30pm. And Orion
didn’t formally agree to the FCC
order until the parties reached the
steps of the district court house
— seconds before a Tuesday
morning court hearing that might
have ended in an Orion restrain-
ing order.

The trouble stemmed from a
years-old battle between the com-

WZLS/See Page 8

R&R’s Marketing
& Promotion Guide

Ifit's June, it must be time for R&R’s annu-
al Marketing & Promotion Guide — and if

you're reading this at the PROMAX con-
venticn ... welcome to Chicago! This year’s
edition is chock full of tips, advice, and how-
tos about radio’s most pertinent market-
ing issues. Plus, an expanded month-by-
month calendar of promotable events.
Look for the Marketing & Promotion Guide
included with this issue!

Promotion Depts. Take Boutique Approach

By Frank Mmiact
R&R RADIO EDITOR

Consolidation has changed tra-
ditional marketing and promotion
departments — creating a slew of
new titles, responsibilities, and
structures that are reshaping how
the traditional “Fun & Games” de-
partment operates.

Marketing departments have tak-
en on the guise of small ad agen- |
cies or boutiques that control a
group’s overall marketing strategy.
While many owners are developing harmo-
nious relationships within their market clus-
ters, some are attempting to try “business as
usual” to encourage the competitive edge

Tilden

that has created the uniqueness ra-
dio listeners have enjoyed over the
| years.

This week, we examine two dif-
fzrent marketing experts’ view-
points on how to deal with radio’s
competitive nature while retaining
a sense of cooperation and team-
vsork for the 2ood of the whole.

Evergreen Media & WXKS/
Boston VP/Marketing Beverly Til-
den works within the company phi-
losophy that competition among
their own group promotes solid entertain-
ment value and keeps the station fresh and
interesting. _
TILDEN/See Page 18
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| RIDE THE WAVE—

NAC/Smooth Jazz
I KTWV/Los Angeles
is riding the magic
bus for its Spring '97
ad campaign. The
CBS station used its
core artists to vinyl-
wrap a bevy of MTA l
buses throughout
Southern California.

Giant/Nash. Names
Johnson President,
Burns Executive VP

Senators Challenge

tough’ by one, ‘not tough

BY JEFFREY Y ORKE
R&R WASHINGTON
BUREAU CHIEF

Talk about govern-
ment oversight inWash- |
ington. Joel Klein, act-
ing Director of the
Department of Jus-
tice’s Antitrust Divi- §
sion who was nomi-
nated in February by
President Clinton to
get the position free
and clear, is being challenged
for the job again by a member
of the Senate — this time for
not being tough enough on
communications mergers.

Sen. Emest “Fritz” Hollings
(D-SC). the ranking minority
member of the Senate Com-

Johnson Burns

Giant/Nashville has tapped
Doug Johnson as President and
John Burns as Exec. VP. Johnson
previously was Epic/Nashville’s
Sr. VP; Johnson formerly was
UNI Disribution’s President. |

Giant/Revolution owner Irving ‘
Azoff commented. “We are in-
credibly fortunate to welcome

GIANT/See Page 30

& DOJ Antitrust Div. Acting Dir. called ‘too

Klein

Klein’s D0OJ Seat

enough’ by another

m merce Committee, has
1 put a hold on Klein’s
nomination, blocking
M the Senate from voting
d on the appointment.
So what is Hollings's
beef with DOJ’s top
antitrust lawyer?
Klein has been “‘m:s-
reading the Telecom-
munications Act.”
Hollings's spokesman
Maury Lane told
R&R. “The senator is uncom-
fortable with his interpretation
of the act and will oppose him
until they can come to some
sort of understanding.” Earlier
this week, Hollings told the

KLEIN/See Page 30
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SBS Taps Cansela,
Diaz-Albertini As
General Managers

By ApaM JAcoBsoON
R&R STAFF WRITER

KXMG-AM & KLAX-FM/
LosAngeles GSM Eddie Canse-
la has been promoted to GM of
the Spanish Broadcasting Sys-
tem Spanish Oldies-Regional
Mexican combo, R&R has
learned. Also, Luis Diaz-Alber-
tini — GM at Heftel Broadcast-
ing’s WAQI-AM, WQBA-AM,
WAMR-FM & WRTO-FM/Mi-
ami — has exited the quartet to
become GM of SBS’s newly ac-
quired WYSY-FM/Chicago.
Both assume duties previously
held by SBS Western Regional
VP Steve Humphries, who de-
parted the company May 27.

Diaz-Albertini told R&R, “We
need to find out how satisfied

S$2S/See Page 30
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Frawley Upped To
KEGL/Dallas GM

Nationwide Communications
has promoted Dennis Frawley to
. - GM of Active
{Rock KEGL-

| FM/Dallas. He
q| had been GSM
| for Hot AC sister
|KDMX-FM
since last July.

According to
Nationwide VP/
Western Opera-
tions Clancy
Woods. “Dennis
will bring intelli-
gence, passion, and a bias for action
that will serve us well in a highly
competitive and consolidated mar-
ketplace.”

Frawley told R&R, “I'm excited
about the opportunity to work with
a legendary Rock station.”

Frawley joined Nationwide in
1988 as an AE at WOMX-FM/Or-
lando, where he was promoted to
LSM in 90 and GSM in '93.

Frawley

Meltzer Moves To
Jacor/Cleveland
Combo As VP/GM

Simultaneous with its official take-
over of WTAM-AM & WLTF-
FM/Cleveland last Monday (6/2),
Jacor Communications has ap-
pointed Jim Meltzer VP/GM of the
News/Talk-AC combo. The one-
year WFLN/Philadelphia VP/GM
succeeds Dennis Best, who exits.

“T've known the Jacor people for-
ever, and it’s great to be working
together again,” Meltzer told R&R.
“WTAM & WLTF sound good, and
I've inherited a great staff. We'll just
give both stations a dose of Jacor
voodoo.”

Concerning speculation about
WLTE, Meltzer told R&R, “At this
point, I don’t think there’s going to
be a format change there — it
doesn’t make any sense. Our feel-

MELTZER/See Page 30

’GST/Atlanta Evolves
To ‘PlanetRadio’

Longtime Atlanta News/Talk fix-
ture WGST-AM & FM has dropped
its traditional approach and adopted
a lifestyle-oriented identity known
as “PlanetRadio.” To accommodate
the move, the station furloughed sev-
eral longtime on-air staffers, includ-
ing morning man Tom Haynes and
afternoon anchor Denis O’Hayer.

Known as “Life Support For Busy
People.” the Jacor station now of-
fers a morning drive talk show host-

WGST/See Page 10

Virgin Records has signed a deal with renowned production/songwriting
duo SoulShock & Karlin to head the newly launched Soulpower Records.
Originally from Denmark, the hitmaking pair has worked in the past with
such talent as Toni Braxton, Monica, Madonna, Sting, and Babyface. Look
for debut Soulpower artist Shiro to unveil a release in late '97 or early '98.
Anticipating a successful launch are (I-r) VMG Worldwide Chairman/CEQO
Ken Berry, Noo Trybe VP/Promotions Dwight Bibbs, SoulShock & Karlin
co-managers Randy Cohen and Ned Shankman, SoulShock, Noo Trybe
President Eric Brooks, Karlin, Noo Trybe GM Michael Mack, and Virgin
President/CEQ Phil Quartararo.

FCC To Seek Gomments On Liquor Spots

It may be getting close to “last call” for FCC Chairman Reed Hundt, but
if the liquor industry thinks it’s going to start advertising on the airwaves
without a brawl, it had better rethink its plan. At least, that's the message
Hundt uncorked on Tuesday (6/3) in an address at the Museum of Televi-
sion and Radio in New York City.

Hundt said FCC staff has “prepared a Notice of Inquiry on the introduc-
tion of broadcast hard liquor advertisements” and hopes *“we can find some
common ground among Commissioners to find out the facts and see if the
broadcast commitment not to carry hard liquor ads is truly widespread.”

A year after the liquor industry unveiled plans to spread its advertising to
the broadcast medium, Seagram, Allied Domecq, and International Distill-
ers & Vintners are reportedly making plans to advertise on radio and TV,
Hundt said.

Although the notions of liquor spots have generally received a thumbs
down from politicians, broadcasters, and advocacy groups, “They aren’t
quitting yet,” Hundt said. *“The issues raised by the introduction of broad-
cast hard liquor ads demand serious attention. The FCC has been given the
obligation to ensure the public airwaves are used in a way that is consistent
with the public interest.”

Hundt said the inquiry “‘is nothing fancy — just about nine pages setting |

forth some background, asking interested parties to give us the facts and
their views on the proposals we've received.”
— Jeffrey Yorke

Evered Elevated To Blue Note’s VP/GM

Blue Note/Metro Blue |
Records has upped Tom |
Evered to VP/GM. Evered
will report to President
Bruce Lundvall and oversee
worldwide marketing, ad-
ministration, and exploita-
tion of Blue Note, Metro
Blue, and the newly ac-
quired Hemisphere label.

“Tom is an outstanding
executive and very much the
other side of my heartbeat
in running Bluc Note and our label
groups,” Lundvall said. “This is a
richly deserved promotion and one

that will further benefit our
business and creative vision
in the years ahead.”

Evered, who joined the
Capitol Records jazz sub-
sidiary in 1990, previous-
ly served as VP/Market-
ing. He began his tenure
with Capitol in 1983 in the
label’s sales office in
Minneapolis. In 1987 he
moved to Los Angeles as
a regional sales rep for
Angel Records and became Dircc-
tor/Marketing for that label in
1989.

Evered
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WGLD & WGRL Set To Swap Frequencies
M Morgan, Wood, McGuire, Skjodt are promoted

There’s been a flurry of activity at
Susquehanna/Indianapolis and
Country combo WFMS-FM &
WGRL-FM following the compa-
ny’s acquisition of NAC/Smooth
Jazz WGLD-FM. Last Friday
(5/30) at 7pm, WGLD
(93.9) began simulcasting
WGRL’s (104.5) Country
format as a precursor to
WGRL's permanent move
to the 93.9 frequency. With-
in the next two weeks,

WGLD will flipto Goldon | %

the 104.5 dial position. The [
following personnel chang-
es also were made:

* Three-year WFMS &
WGRL Station Manager
Charlie Morgan has been
elevated to GM of WGLD. He
joined WEMS in 1986 as an air per-
sonality and later was elevated to PDr
and OM/Operations & Marketing.

* WEMS PD David Wood has
been promoted to OM of WGLD.
He joined 'FMS as PD in late 9%
from his OM post at WOCT-FM &
WWMX-FM/Baltimere. Prior tc
his two years there, he programmed
WRAL/Raleigh and WSNX/Grand
Rapids.

* WGRL PD Sam McGuire has
been upped to OM of WFMS &
WGRL. Prior to joining '"GRL ir
"93, he was PD at KNUE-FM/Tyler
TX.

Mergan

* WGRL Director/Sales Jennifer

Skjodt has risen to Marketing Man-
ager of WFMS & WGRL; the 12-
year company vet’s duties now in-
clude programming, promotions,
and database marketing.
WFMS & WGRL VP/
| GM Monte Gerard said,
“Charlie deserves a project
like WGLD due to his suc-
cess with programming and
f| managing both WFMS and
| WGRL. It will give his de-
velopment a real boost by
being involved with other
non-Country formats.

“I’'m especially proud of
Sam’s and Jennifer's pro-
motions. Sam has been
WGRL's PD since its in-
ception. Now he’ll further develop
the on-air execution of both stations
and keep them positioned distinctly
for their respective Indianapolis lis-
teners.”

Morgan told R&R, “This is a ra-
dio junkie’s dream come true —
parttime weekend jock to GM all in
the same city in the same company.
Now it’s time to step up to the plate
and hit a horme run with Gold 104.5.

“It’s rare for a start-up station to
begin with an OM with the exper-
tise of a David Wood,” Morgan add-
ed. “In his 18 months asWFMS PD,

INDY/See Page 12
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AM Broadcasters Break With NAB

7 New group is challenging FCC translator rules

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

A group of AM broadcasters, disgruntled by what they see
as the NAB'’s lackluster representation of their causes, have
created a new association. The Kentucky-based, nonprofit
American Community AM Broadcasters’ Association
(ACAMBA) formed just three weeks ago, intends to pick up
where it believes the NAB left off; and its first mission is to
petition the FCC to change the rules so that AM broadcasters

can use FM translators at night.

ACAMBA's web site is unforgiv-
ing of the NAB — even if it doesn’t
refer to it by name. "ACAMBA is not
organized to be a major money-mak-
er like some organizations we all
know.” the site reads. “We don’t have
a bunch of pencil-pushing bureaucrats
sitting in a lavishly furnished office
in some large city. making their liv-
ing off the backs of the broadcasters
who are paying exorbitant dues to sup-
port a staff of personnel who for the
most part wouldn’t know which end
of a microphone to speak into.”

ACAMBA is headed by President
Bryan Smeathers, who also owns
WMTA-AM/Central City, KY. Radio
consultant Ed Crook is the group’s
Exec. VP. As of Monday (6/2) ACAM-
BA said it had 68 stations in its mem-

bership. Annual dues range from $100
to $275, depending on a station’s sig-
nal strength. and membership is lim-
ited to independently owned AMs or
AMs that are part of a small group.

‘Completely Ignored’

NAB spokesperson Dennis Whar-
ton declined to comment on the new
association. ACAMBA sees deregu-
lation as generally harmful to indepen-
dent radio operators. As Crook told it,
“In the small towns, AM stations are
getting a lot of competition in their
markets. There’s nothing wrong with
competition, but we just want a fair
footing. The NAB is evolving where
the little guys are completely ignored.”

The group wants the FCC to come
up with new ways of defining what

oL g e L L TN T R O T e 1 R

E\;ér reen, Inner City Press
Agree On Ad Rate Break

vergreen Mediahas reached an agreement with Bronx-based Inner
City Press/Community On the Move for discounted advertising.

The deal comes in the wake of Inner City’s petition filed with the FCC
claiming that Evergreen failed to sufficiently recruit minority employees.
As part of its agreement, Inner City has withdrawn its petition protesting
Evergreen's $2.58 billion merger with Chancellor Broadcasting.

As part of its agreement with Inner City, Evergreen will expand recruit-
ment of Hispanic and black employees, produce a new public affairs pro-
gram aimed at the minority community, increase public service announce-
ments of interest to that community, and offer discounted radio and adver-
tising to minority businesses.

In the petition, ICP claimed that the mega-merger would concentrate
adtime among too few outlet owners in major markets including New York
and Washington and could, in turn, result in higher ad rates.

An Evergreen spokesman told R&R the Irving, TX-based group has main-
tained a quality minority recruitment effort in all of its cities of operation.

L€ After analyzing all the available radio personals services...

ENT WITH RADIODATE!” |

the bottom line dollars
have been incredible.”’

Rick Beizen,
General Manager
KYQQ/KLLS
Wichita, Kansas

...let your imagination go to work!

Call today for a demo tape and more
information and a fact filled kit with case
histories of stations just like yours!

1-800-320-7870

constitutes a radio market so that the
definitions do not place a small-town
broadcaster in a large, metropolitan
market, as ACAMBA claims now hap-
pens with Arbitron definitions. ACAM-
BA also opposes loosening foreign-
broadcast ownership restrictions.

Taking On Translators

Enemy No. | for ACAMBA is the
FCC’s rule that FM translators can-
not be used by AM stations. ACAM-
BA wants the rules changed so AM
stations may use the translators at
night as a“fill-in” service so that their
nighttime coverage would equal day-
time coverage without interfering with
clear-channel AMs.

“It’s better use of the FM translator.
Most are simply repeating the satellite
signals from some network thousands
of miles away. They don’teven tell you
the local weather,” Smeathers said.

Broadcasting AM signals via FM
translators in this way isn’t new: cur-
rently there are a handful of AM sta-
tions in Alaska that have received
waivers to use the translators. That,
ACAMBA charges, is discrimination.

“If it’s OK for one state, the same
standards should be applied to the oth-
er 49,” Smeathers said. *“That’s been
an argument for the last 15 years. If
[increased competition] is the purpose
...of the 1996 Telecom Act ... then the
FCC will have to grant us the petition.
But 90% of deregulation is for the
benefit of the huge broadcasters.”

FCC Audio Services Division Chief
Linda Blair told R&R, *Traditional-
ly. Alaskan broadcasters have been
given special consideration in various
areas because of the sparse population
and difficulty in establishing broad-
casting stations in the state under the
geographic circumstances in the
state.”” Non-commercial stations also
operate under different rules and with
fewer translator restrictions. Blair add-
ed that the group’s petition. when re-
ceived. will be reviewed.

Crook said ACAMBA intends to
petition the FCC within the next three
to four months.

station’s sound. It will give you the opportunity to cash in on the 45%

“ol” users can pick @ RADIODATE is completely customized to fit your format and your
their OWN dates, all

of the other radio of your audience that is single.

persanqls SEIVICES da.n t & RADIODATE gives you the opportunity

affer_ this - this Is a big to plan market promotions around dating,

Rad/_aDate PLUS!_The love and marriage...Imagine the

service, the creative, the promotion potential of a wedding

promotional support and on air, or a singles concert or

RadioDate Offices in:
New York, Washington D.C., Rhode Island, Dailas,
Los Angeles, Seattle & Longview, Washington

BUSINESS BRIEFS
SFX/ARS Swap Cleared By FTC

he Federal Trade Commission has granted early antitrust clearance

for SFX Broadcasting’s swap of WDSY-FM/Pittsburgh for Ameri-
can Radio Systems’ WRFX-FM/Charlotte; SFX is also giving ARS $20
million in cash. The deal rose out of the ashes of a previous agreement in
which SFX would have traded WTDR-FM/Charlotte and $65 million for
EZ Communications’ WNKS-FM, WRFX & WSSS-FM/Charlotte. That
deal was dissolved last November.

-Triathlan Stebs Up On Nasdaq

T riathlon Broadcasting's (TBCOA, TBCOL) Class A common stock
and its depository shares representing preferred stock Monday (6/2)
moved Monday (6/2) to the Nasdaq National Market from the SmaliCap
Market. Triathlon President Norman Feuer said given the stringent finan-
cial and liquidity requirements of the National Market, “We believe that our
acceptance on this exchange attests to the growth and maturity which our
company has attained in the relatively short period of 21 months since
our inimal public offering.”

In other Triathlon news, the company Tuesday (6/3) closed its $38 mil-
lion purchase of KFAB-AM & KGOR-FM/Omaha as well as the Muzak
franchise for the Omaha and Lincoln markets from American Radio Sys-
tems. Triathlon also said AT&T Commercial Finance Corp. and Union
Bank of California increased its credit line from $40 million to $80 million,
part of which will be used to fund the ARS acquisition.

ARS Declares Dividend

merican Radio Systems announced Friday (5/30) it will pay $17.50

per share June 30 to each record holder of its 7% convertible ex-

changeable preferred stock. That's $0.875 per depository share. ARS held

its annual shareholders meeting last Thursday. A company spokesperson
said the meeting held no surprises: “Everything went as expected””

FCC Nails Pirate For Pocket Change

U nlicensed broadcaster Lawrence Scott Gallagher Friday (5/30) was
given 30 days to pay a $250 fine. Gallagher, who operated WHDL-
FM/Braintree, MA at 102.1 MHz, had been given a $750 fine in '91. He
admitted to the violation, but asked that the fine be reduced. It was, but in
December '92 Gallagher wrote to the FCC, “I shall not surrender a mone-
tary forfeiture of any kind without a proper hearing.’ The FCC reviewed the
case again, and now he has a month to pay up. Gallagher had been on
the air intermittently from 1989 to 1991.

Cox, TSB Announce Latest Deals

ox Radio Inc. picked up four more Birmingham stations this week:

WAGG-AM & WENN-FM from Booker T. Washington Broadcast-
ing Service Inc. and WBHJ-FM & WBHK-FM from H&P Radio L.L.C. ...
TSB L.L.C. has completed its $8 million purchase of Bristol Broadcast-
ing's WKDQ-FM/Henderson, KY. Blackburn & Co. served as the broker
for the deal.

™

“It Makes
Dollars
& Sense.”
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ICEOMAIL™,"

“VIDEOMAIL" IS THE BEST NEW
CATALYST FOR YOUR MARKETING
MIX, A TARGETED MAILING IS THE
QUICKEST, MOST EFFECTIVE WAY
TO POSITION YOUR STATION AS
WELL AS DELIVER AN IMMEDIATE
CALL TO ACTION.”

“ITM’s VIPEOMAIL™, IS
HANDS DOWN THE MOST

POWERFUL MARKETING
TOOL FOR THE BROAPCAST
INDPUSTRY. | THINK YoUu

HAVE A WINNER!”
David Perlmutter

Director of Marketing, WLUP/Chicago Guy Zapoleon

President
Zapoleon Media Strategies

* Lightest video in the world

» Most compelling video packaging

* Only 16¢ to mail

* Power of television

* Targetability of direct mail

¢ More efficient than TV and Direct Mail
* Creates immediate call to action

WHILE YOUR
1S AVAILABLE

1-888-700-1500

Impact Target Marketing, Inc.

TELEMARKETING ¢ INTERACTIVE TELEVISION « DIRECT MAIL * COUNTRY CALL » DATABASE MARKETING
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DEAL OF THE WEEK 1997 DEALS TO DATE

® WBZT-AM, WEAT-AM,

Dollars to Date:

$4,917,070,738

(Last Year: $4,563,278,061)

This Week’s Action: $100,950,000

n//l{b'f;ﬂy &B WUI#'FM/ (Last Year: $365,918,000)
'est Palm Beac , . ]
$33 million Stations Traded This Year.(Last Year.ggﬁ)g
Stations Traded This Week: 45
(Last Year: 70)
TRANSACTIONS

Paxson Packs On West Palm Beach Quartet

L1 Citadel becomes instant player in Little Rock with seven-signal acquisition

WBZT- AM WEAT AM
WKGR-FM & WOLL-FMW/

West Palm Beach

PRICE: $33 million

TERMS: Not available

BUYER: Paxson Communications
Corp., headed by CEO Bud Paxson.
Phone: (561) 659-4122

SELLER: American Radio Systems
Corp., headed by CEQO Steve |
Dodge. Phone: (617) 375-7500
FREQUENCY: 1290 kHz; 850 kHz;
98.7 MHz; 94.3 MHz

POWER: 5kw; 5kw day/1kw night;
100kw at 974 feet; 13kw at 453 feet
FORMAT: News/Talk; News/Talk;
Classic Rock; Oldies

BROKER: Blackburn & Co.

[ TN T
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WDLT-FM/Chickasaw

(Mobile)

PRICE: $3 million

TERMS: Asset sale for cash
BUYER: April Broadcasting Inc.,
headed by President Phillip Gior-
dano. It owns WHOZ-AM & WBLX-
FM/Mobile. Phone: (908) 758-8900
SELLER: United Broadcasting Co.,
headed by President Thomas Wil-
son. Phone: (334) 380-9098
FREQUENCY: 98.3 MHz

POWER: 3%kw at 551 feet
FORMAT: Urban

FM CP/Columbiana
PRICE: $75,000

COUNTRY COUNTDOWN expusure dn

TERMS: Asset sale for cash
BUYER: Capstar Acquisition Co.,
headed by President Steve Hicks.
Phone: (305) 530-1322

SELLER: Sharepoint Management
Inc., headed by President Michael
Stainback

¥ % : |
&

KARN-AM & FM KKRN-
AM & FM, KAFN (FM
CP), KESR-FM & KIPR-

FM/Little Rock

PRICE: $25 million

TERMS: Asset sale for cash
BUYER: Citadel Communications
Corp., headed by President Larry
Wilson. It owns or operates 89 sta-
tions. Phone: (406) 837-5360 |
SELLER: Arkansas Radio Network,
headed by President Ted Snider Sr.
Phone: (501) 661-7500
FREQUENCY: 920 kHz; 101.7 MHz;
1380 kHz; 101.7 MHz; 102.5 MHz;
102.1 MHz; 92.3 MHz ‘
POWER: 5kw; 6kw at 328 feet; Skw;
6kw at 328 feet; 4.1kw at 384 feet:
100kw at 938 feet

FORMAT: News/Talk; News/Talk;
News; News/Talk; (CP); CHR; Urban

KKCN-FM/Trumann

PRICE: $540,000

TERMS: Asset sale for cash ‘
BUYER: Pressly Enterprises
L.L.C., headed by owners Robert
and Elizabeth Pressly. It owns |
KDEZ-FM & KDXY-FM/Jonesboro,

| AR.
! SELLER: Eagle Communications

Inc., headed by President Doug
Moulds

BROKER: Bill Cate of Sunbelt Me-
dia

KYTN-FM/Wrightsville

(Little Rock)

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: CDB Broadcasting Corp.,
headed by owners Cal Arnold and
Dub Snider

SELLER: Natural States Commu-
nications Co., headed by owners
Felix and Oletia McDonald
FREQUENCY: 107.7 MHz
POWER: 50kw at 312 feet
FORMAT: Religious

BROKER Bill Cate of Sunbelt Media

S
N !

KXDC- FM/CarmeI
KCDU-FM/Hollister &
KPIG-FM/Freedom

(Monterey)

PRICE: $5.3 million

TERMS: Not available

BUYER: New Wave Broadcasting
L.P., headed by President Jon Ferrari
SELLER: Elettra Broadcasting
Inc., headed by Steve Welch and
Ken Dennis
FREQUENCY:
MHz; 107.5 MHz
POWER: 2.4kw at 529 feet; 1kw at
2297 feet; 2.9kw at 335 feet
FORMAT: NAC/Smooth Jazz; Alter-
native; Adult Alternative

BROKER: Kalil & Co.

101.7 MHz; 93.5

e

TRANSACTIONS AT A GLANCE

* WDLT-FM/Chickasaw (Mobile), AL $3 million

* FM CP/Columbiana, AL $75,000

* KARN-AM & FM, KKRN-AM & FM, KAFN (FM CP), KESR-FM & KIPR-

FM/Little Rock $25 million

* KKCN-FM/Trumann, AR $540,000

* KYTN-FM/Wrightsville (Little Rock), AR $1.5 million
* KXDC-FM/Carmel, KCDU-FM/Hollister & KPIG-FM/Freedom

(Monterey), CA $5.3 million

* KID-AM & FM/Idaho Falls and KWIK-AM & KPKY-FM/Pocatello, ID

$3.4 million
* WEMG-FM/Crete, IL $1.8 million
* WJCP-FM/Austin, IN $275,000

* KNEI-AM & FM/Waukon, |A $600,000
* KSEK-FM/Girard, KS (Joplin, MO) $270,000
* KPHN-AM/Pittsburg, KS (Joplin, MO) $110,000

* KCVS-FM/Salina, KS $260,000

* KRCQ-FM/Detroit Lakes, MN $1.2 million
* KGHL-AM & KIDX-FM/Billings and KCAP-AM & KZMT-FM/Helena, MT

$3 million

* WRDR-FM/Atlantic City, NJ $6.05 million

» WZOS-FM/Oswego (Syracuse), NY $65,000

* WBAG-AM/Burlington (Greensboro-Winston Salem), NC $135,000
* KLTC-AM & KCAD-FM/Dickinson, ND $1.4 million

* WJZA-FM/Columbus, OH $4.5 miflion

* WWXM-FM/Georgetown (Myrtle Beach), SC $7 million

* WMRB-AM/Columbia, TN $50,000

* KOYN-FM/Paris, TX $280,000

* WCZR-AM & WKAZ-FM/Charleston, WV $2.14 million

KID-AM & FM/Idaho Falls
and KWIK-AM & KPKY-
FM/Pocatello

PRICE: $3.4 million

TERMS: Not available

BUYER: Jacor Communciations,
headed by President Randy Michaels.
Phone: (606) 655-2267

SELLER: Lartigue Multimedia Sys-

| tems, headed by President John

Lynch

FREQUENCY: 590 kHz; 96.1 MHz;
1240 kHz; 94.9 MHz

POWER: 5kw day/1kw night; 100kw
at 1500 feet; 1kw; 100kw at 996 feet
FORMAT: News/Talk; Country;
Sports/Talk; Oldies

BROKER' The Crisler Co.

P ?-': . -i.::z t‘l:'.':

WEMG-FM/Crete

PRICE: $1.8 million

TERMS: Not available

BUYER: Crawford Broadcasting,
headed by President Don Crawford. It

ownsWEJM-FM &WYCA-FM/Chicago.
SELLER: Trustee in bankruptcy for

|

the Word of Faith Fellowship Inc.
FREQUENCY: 102.3 MHz
POWER: 3kw at 300 feet
FORMAT: Religious

BROKER: Michael Berner & Co.

ol ="
WJCP FM/Austln

PRICE: $275,000

TERMS: Asset sale for cash
BUYER: Pieratt Communications
Inc., headed by President Marty Pier-
att. Phone: (812) 346-1927
SELLER: Austin Radio, headed by
President Keith Reising. Phone:
(812) 738-3482

L lowa e

0 P NN
KNEI-AM & FM/Waukon
PRICE: $600,000

TERMS: Asset sale for $200,000
cash and a 10-year, $400,000 prom-
issory note at 10% interest

BUYER: Marathon Media of lowa
L.P., wholly owned by Marathon Me-
dia IV L.L.C., headed by President
Bruce Buzil. Phone: (312) 755-1300
SELLER: David Hogendorn. Phone:
(319) 568-3476

Continued on Page 8

The ONLY Country Radio Team, with the added

d fans from a nationally syndicated TV show!

Already on 375+ radio stations,
110+ major market TV stations and TNN.,

Crook & Chase - Hotter Than Ever!
Put their power to work for you today! jones rabio NEWORK:

Call Jones Radio Network. Gene Ferry, NSM 303 ¢ 784 « 8700

®
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Chicago's Attitude
Adjustment.

‘ ‘ No other station energizes Chicago like WRCX. We use our stickers at every
event, every concert. It’s the cheapest, easiest and fastest way to get our name

out there. CGI has given us great quality and service for years. | love their

creative. We just give them a concept, and they run with it.

NATALIE DIPIETRO, PROMOTION DIRECTOR '°""""""Cﬂmml.llllcaﬂ0ll
oeeessdaraphics Inc
I M A G LS BT LA S T

1765 North Juniper, Broken Arrow, OK 74012 » 1-800-331-4438
918-258-6502 * Fax 918-251-8223 ¢ radio @cgilink.com
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

—— - . ==

KSEK-FM/Girard (Joplin,

MO)
PRICE: $270,000

TERMS: Asset sale for cash
BUYER: Innovative Broadcasting
Inc., headed by President Robert
Strand. It has agreed to purchase
KPHN-AM/Joplin, MO (see following
deal).

SELLER: Freeman Broadcasting
Inc., headed by President Robert
Freeman. Phone: (316) 232-1340
FREQUENCY: 99.1 MHz

POWER: 3kw at 328 feet

FORMAT: AC

KPHN-AM/Pittsburgh

(Joplin, MO)

PRICE: $110,000

TERMS: Asset sale for cash
BUYER: Innovative Broadcasting
Inc., headed by President Robert
Strand. It owns KWXD-FM/Asbury,
MO and is buying KSEK-FM/Girard,
KS. Phone: (316) 231-5620
SELLER: KCBR-AM L.P.
FREQUENCY: 1340 MHz

POWER: 10kw day/5kw night
FORMAT: News/Talk

KCVS-FM/Salina

PRICE: $260,000

TERMS: Asset sale for cash
BUYER: VCY America Inc., headed
by President Randall Melchert. It
owns WVCY-AM/Fort Scott, KS.
Phone: (414) 935-3000

SELLER: North Central Kansas
Broadcasting Inc. Phone: (913) 823-
5200

BROKER: Johnson Communica-
tions Properties

KGHL-AM & KIDX-FM/
Billings and KCAP-AM &

KZMT-FM/Helena

PRICE: $3 million

TERMS: Asset sale for $1.65 million
and a two-year, $1.35 million promis-
sory note at 10% interest

BUYER: American Cities Broad-
casting L.P., headed by President
Aaron Shainis. Phone: (312) 755-
1300

SELLER: One-on-One Sports Ra-
dio Stations Inc., headed by Presi-
dent Chris Brennan. Phone: (847)
509-1661

FREQUENCY: 790 kHz; 98.5 MHz;
1340 kHz; 101.1 MHz
POWER:5kw; 85kw at 370 feet; Tkw; |
95kw at 1900 feet

FORMAT: Country; Country; News/
Talk; Classic Rock

TR T
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WRDR-FM/Atlantic Clty
PRICE: $6.05 million

TERMS: Asset sale for $3.55 mitlion
cash and a five-year, $2.5 million
promissory note at 8.5% interest
BUYER: New Jersey Broadcasting
Partners L.P., wholly owned by New
Jersey Broadcasting Inc., headed
by President Beth Colon. it owns
WRAT-FM/Point Pleasant (Mon-
mouth-Ocean), NJ.

Phone: (201) 538-1250

SELLER: Rodio Radio Inc., head-
ed by President James Rodio.
Phone: (609) 965-1055
FREQUENCY: 104.9 MHz

' POWER: 10kw at 510 feet

KRCQ FM/Detront Lakes
PRICE: $1.2 million

TERMS: Asset sale for $400,000
cash, and a 13-year, $800,000 prom-
issory note at 9% interest

BUYER: Detroit Lakes Broadcasting
Co., headed by President Kenneth
Buehler. Phone: (218) 722-1599
SELLER: Spilman Broadcasting
Inc., headed by President Robert
Spilman. Phone: (218) 847-2001
FREQUENCY: 102.3 MHz

POWER: 50kw at 492 feet
FORMAT: Country

‘ T wo couples have

already set the
date! RadioDate has
created top of mind
awareness for our
station... It’s great
fo make money on
something that
doesn’t cost us
anything.”’

Steve Lewis,

Program Director WKSF
Asheville, North Carolina

FORMAT: Oldies

WZOS FM/Oswego
(Syracuse) |
PRICE: $65,000

TERMS: Asset sale for cash
BUYER: Craig Fox; he owns WOLF-
AM & WXCD-FM/Syracuse
SELLER: Mary Leonard, trustee in
bankruptcy

| FREQUENCY: 96.7 MHz

POWER: 3kw at 328 feet
FORMAT: AC
' BROKER: Ray Rosenblum

& RADIODATE is the most sophisticated interactive radio personals service available

WBAG AM/BurImgton
(Greensboro-Winston

Salem)

PRICE: $135,000

TERMS: Asset sale for $30,000 and
a seven-year, $105,000 promissory
note at 7.5% interest

BUYER: Key Broadcasting Corp.,
headed by President Joel Key.
Phone: (910) 885-2590

SELLER: Sumner Broadcasting
Co.Inc., headed by President Wayne
Sumner. Phone: (704) 264-2787
FREQUENCY: 1150 kHz

POWER: 1kw day/48 watts night
FORMAT: Talk

W P ADdas e .r
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KLTC-AM & KCAD-FM/

Dickinson

PRICE: $1.4 million

TERMS: Not available

BUYER: Roberts Radio L.L.C.,
headed by President/CEQ Bob Sher-
man. It owns KRRZ-AM, KIZZ-FM &
KZPR-FM/Minot, ND. Phone: (914)
741-1133

SELLER: Western Media & Rough-
Rider Communications Inc.
FREQUENCY: 1460 kHz; 99.1 MHz
POWER: 5kw; 100kw at 712 feet
FORMAT: Country; Country

WJZA-FM/Columbus
PRICE: $4.5 miliion

TERMS: Not available

BUYER: Blue Chip Broadcasting,
headed by President/CEO Ross
Love. Phone: (513) 679-6006
SELLER: Horrance Broadcasting.

. Phone: (614) 238-0887

FREQUENCY: 107.5 MHz j
POWER: 1.9 kw at 413 feet
FORMAT: Urban
BROKER: The Crisler Co.

"!.= T s’ T TN =]
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WWXM -FM/Georgetown

(Myrtle Beach)

PRICE: $7 million

TERMS: Asset sale for cash
BUYER: Root Communications
Ltd., headed by PresidentJim Devis.
It owns WGTR-FM & WWSK-FM/
Georgetown. Phone: (904) 258-4700
SELLER: Coastline Communica-
tions of Carolina Inc., headed by
President Jerome Bresson. Phone:
(803) 236-9800

FREQUENCY: 97.7 MHz

POWER: 100kw at 492 feet

rr.l'-

- FORMAT: CHR

-,
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|
ennessee - |
WMRB- AM/Cqumbla
PRICE: $50,000

TERMS: Asset sale for cash

T T g

e

BUYER: Ogilivie Family Ministries
Inc., headed by President Trent Ogil-
vie

SELLER: B & B Broadcasting.
Phone (615) 381 -7100

o ..¢ ] b r, -

KOYN FM/Parls

PRICE: $280,000

TERMS: Asset sale for cash
BUYER: CarePhil Communications
Inc., headed by President Phil Silva.
Phone : (903) 785-1068

SELLER: C & E Broadcasting inc.,
headed by President Glada Chase.

Phone: (903) 784- 1293

WCZR-AM & WKAZ-FM/
Charleston

PRICE: $2.14 million

TERMS: Asset sale for cash
BUYER: WestVirginia Radio Corp.
of Charleston, headed by President
Dale Miller. It owns WCAW-AM,
WCHS-AM, WKWS-FM & WVAF-FM/
Charleston, WV. Phone: (304) 296-
0029

SELLER: Empire Broadcasting
System Inc., headed by President
Don Cavaleri. Phone: (904) 233-
6606

FREQUENCY: 1490 kHz; 107.3 MHZz
POWER: 1kw; 24kw at 676 feet
FORMAT: Religious; Oldies
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Continued from Page 1

panies and the FCC over which should
receive a temporary license to broad-
cast while the matter was stalled in the
Commission’s comparative hearing
process (R&R 5/9). Last fall the FCC
gave Biltmore interim authority to
broadcast, but since then Orion has
been fighting to stay on the air, argu-
ing that Biltmore’s principals are not
qualified to be station licensees.

A source close to the situation said
Orion continued broadcasting Mon-
day because it believed the FCC’s
October "96 action awarding Biltmore
interim authority was not legitimate.
But after Orion received Monday's
direct order from the FCC. it relent-
ed.

Since Monday, WZRQ has received
a bomb threat and menacing phone

for radio today! Your listeners will love it.

O You'll love the substantial revenues it draps directly to your boftom line!

@ RADIODATE is the only service your
station will ever find that costs absolutely
nothing, but generates big dollars and
listener loyaity every month,

¥ can you think of a better promotion
opportunity for your station than love?

Call today for a demo tape and more
information and a fact filled kit with case
histories of stations just like yours!

1-800-320-7870

RadioDate Offices in:
New York, Washington D.C., Rhode Island, Dallas,
Los Angeles, Seattle & Longview, Washington

calls.Asto the alleged bomb, Biltmore
attorney Stephen Yelverton said the
police were able to track the call to its
maker. but he “doesn’t know who that
person is or what their motivation
was." Biltmore nevertheless has re-
ceived a “generally positive™ reaction
from the community, Yelverton said.
Biltmore changed the station's format
from Alternative to Classic Rock.

Biltmore contends Orion has been
operating the station illegally since it
signed on in July 1994. Orion dis-
agrees, and points out the FCC said it
could continue broadcasting until it
made a decision. In late "95 the Com-
mission pulled Orion’s temporary li-
cense and said Orion could form a
consortium with Biltmore, which Ori-
on would not do. Since that time, Ori-
on has been pushing its case in court
to maintain the interim license.

™

“It Makes
Doliars
& Sense.”

If the Commission is able to
straighten out its comparative hearing
rules, the case of WZLS and WZRQ
would go back to the hearing stage. If
that were to happen, Orion could still
apply for the license. The process has
been stalled since a 1993 appeals court
decision that rejected the FCC’s cri-
teria for granting new licenses.

Orion attorney Lee Peltzman said
the FCC should give some preference
to Orion President Zebulon Lee, who
has been an Asheville broadcaster for
more than 60 years; Biltmore has a
time brokerage agreement with former
Florida broadcaster Tom DiBacco.
Orion could still make an agreement
to operate with Biltmore, although that
seems unlikely. Other Orion represen-
tatives could not be reached for com-
ment: the matter is still pending in the
U.S. Court of Appeals.

www.americanradiohistorv.com
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NEW ANSWERS

How does your Latest Trend Look?

The Next Book Can Be Better with a TrueVariety™ AMTI!

Is your current Auditoriuum Test this Good?

1. Does it give you Windows™ based results?

2. Can you design your own mnlimited custom rankers?

3. Camn you access real cluster analysis with every test?

4. Can you (and your listeners) define clusters on your PC?

5. Can you fine-tune Powers & Secondaries to fit your core sound?
6. Can yvou find Powers that don’t match your core sound?

7. Can your test “teach®> you which songs work together & which don’t?

Ifyour answerisn’t“yes” to each of these questions,
then you won't get the answers that you need to create a
personal jukehox for each of your listeners.

You can get the answers that you need
with a TrueVariety™ Auditorium Music Test,
exclusively from Critical Mass Media.

CRITICAL MASS MEDIA

Revdlutionary Radio Résearch ¢ Nest Marketing ® Mental Weaponry

To upgrade to Critical Mass Media’s revolutionary services, call now:

John Martin, Elizabeth Hamilton, Abbe Harris, Jennifer Hodlick, Donna Leonard.
(847) 441-9CMM -+ (847) 441-4FAX » cmm@cmmnet.com

© 1997 Critical Mass Media, inc. internet site: www.cmmnet.com

www americanradiohistorv com


www.americanradiohistory.com

10 ¢ R&R June 6, 1997

Johnson Steps Up To |
Step One VP/Promo

_1 Mooring moves to

National Director
Step One Records Director/Nation-
al Promotion Linda Johnson has been
elevated to VP/Promotion and regional
promoter Todd Mooring has been
upped to National Director/Promotion
of the Nashville-based label. The moves
— and subsequeént restructuring of the
promotion department — follow last
week’s departure of seven-year VP/Pro-
motion Buzz Ledford, regional Roy
Perry, and secondary rep Teresa
Johnson-Chance. ‘
SOR President Ray Pennington
commented, “We're restructuring our
promotion team; it’s apparent we need-
ed to make some changes. We will con-
tinue to seek innovative and creative
means to promote, market, and sell |
Country and other genres of music.”
Remaining in their present regions
are Tammy Lovett, Gilda Jordan, Julie
Phillips-Rae, Leslie Elliott, Chance
Rule, and Curtis Potter. No new sec-
ondary rep will be hired.
Concurrently, publicity head Sharon
Pennington moves to sales to assistVP/ |
Sales & Marketing Jeff Brothers. Lynn
Reed moves from customer service to
Sales Representative.
e ]

WGST
Continued from Page 3

ed by lan Punnett, formerly of WGN/
Chicago. He'll be accompanied by a
comedienne-sidekick and guest celeb-
rities, and they’ll present a lineup of
programming by which listeners can
schedule their day. That show will be |
followed by a local psychologist, Paul
Harvey, a 10-minute consumer pro- |
gram, Rush Limbaugh, and a few more
local talk programs.

GM Bob Houghton said inspiration
for the format came after research
pointed out a need for more program-
ming and information geared directly
to listeners’ desires. Further input was
obtained from Joey Reiman of Bright-
House, a nationally recognized cre-
ative source. As an example, listen-
ers will be able to speak directly
to PlanetRadio’s street reporter, |
Paul Mann, following his reports.

f

NEWSBREAKERS.

in February '95.

m ‘
Burns To Program SFX/Raleigh Quartet

B rian Burns has been promoted to Director/Programming Op- -
erations for SFX Broadcasting's four Raleigh outlets: CHR/
Pop WDCG-FM, Classic Rock WRDU-FM, AC WRSN-FM, and
Oldies WRTG-FM. He had been PD of 'DCG until August '96,
when he was upped to-OM for WDCG & WRDU.

“Brian offers a unique global programming strategy for our cluster
of stations,” stated VP/GM Mark Kopelman. “We have no doubt
he will be an even greater asset in this role to help guide our
programming departments to their maximum potential”

A programming veteran, Burns has worked at stations in Buffa-
lo, Kansas City, and Salt Lake City. He also served as VP/Manag-
ing Editor for L.A.-based Network 40 before relocating to Raleigh

2
"

WLRS/Louisville Flips To Alternative

After dropping Hot AC in favor of the Beatles’ “I Am The Walrus” 24

changes have taken effect.

| hoursa day, Jacor Broadcasting ended the stunt by flipping WLRS/Lou-
isville to Alternative on May 27. John Robertson remains PD; no staff

|

|
|

OM C.C. Matthews told R&R, “There has been no Alternative station in y
Louisville since WXNU abandoned the format [for Hot AC]. It made sense
for us to adopt this approach at WLRS. This is a way for us to revive the
legacy of this frequency as an innovative station in the market.”

Questions have arose over WLRS's use of the positioner*“The New Rock
Alternative,” which crosstown Active Rock WTFX claims to have service-
marked. Matthews replied, “We play new rock and we re alternative. We're

confident this will be worked out.”

According to Matthews, look for newly appointed Jacor VP/Program-
ming Gene Romano to be involved in the development of WLRS in its

new formatic approach.

Thomas Adds SFX/Jacksonville OM Duties

Cat Thomas has been named
OM for SFX Broadcasting’s Jack-
sonville outlets: Sports WBWL-
AM, News/Talk WOKV-AM,
CHR/Pop WAPE-FM,AC WIVY-
FM, Oldies WKQL-FM, and
Rock WFY V-FM. Thomas retains
PD duties at WAPE.

SFX/Jacksonville President/GM
Mark Schwartz told R&R, *‘In the
12-year history of WAPE, we’ve
had some extraordinarily talented
PDs — but none has produced the

results Cat has. If there was ever a
person in programming who de-
serves this kind of promotion, it's
Cat. In the world of consolidated
radio, there was no question |
needed someone capable of work-
ing with our other PDs; Cat has
that ability.”

Thomas’s programming back-

ground includes WPHR/Cleve-
land, WXLK/Roanoke, and
WZYP/Huntsville, AL. He also
worked on-air at WDCG/Raleigh.

EXECUTIVE ACTION

Clark Climbs To GSM At KABC & KTZN/L.A.

ABC-AM, KTZN-AM & KLOS-FM/Los Angeles NSM Leon Clark

has been promoted to GSM of KABC & KTZN. He replaces Dina
Silverman, who recently became GSM at CBS Ra-
dio’s crosstown KFWB.

“Leon is the complete package,' said KABC, KTZN
& KLOS Director/Sales Louis Chelekis, to whom Clark
reports. “He is a hard worker, proven leader with integ-
rty, and a great motivator. All those qualities have earned
him the respect, admiration, and a positive reputation in
the local and national advertising community”

Clark joined KABC & KMPC (now KTZN) in May
'96 and added duties at KLOS two months later upon
the arrival of KABC, KTZN & KLOS President/GM Mau-
reen Lesourd. Prior to his tenure at the ABC Radio -
trio, he held the Sr. AE, NSM, and LL.SM posts at cross- Clark
town KFI-AM & KOST-FM. He's also been an AE at KGFJ-AM and the
former KUTE-FM as well as President of the Black Media Network.

Elektra Has Vendetta For Nat’l Rock Promotion

lektra Records has named Joey Vendetta Director/National Rock
Promotion. Based in New York, he reports to VP/Rock Promotion
George Cappellini

Sr. VP/Promotion Greg Thompson said, “By bring-
ing Joey into our rock department, George Cappellini
rounds out our rock arsenal with a team of executives
that will help maximize our impact with all of our art-
ists in that arena”

“Joey’s vast knowledge of radio and his energetic
personality will make him a perfect match for the Elek-
tra rock department,” Cappellini added.

Vendetta joined Elektra after serving as APD/host
of the “Six O'Clock Rock Report” for CILQ-FM/Toron-
to. From January 1993 until September 1996, he was
APD/afternoon drive host for the same station. He be
gan his career in the music business in 1983, when
he hosted a variety of Canadian music shows.

Grand Gets Red Ant Nat’l Dir./Rock Promo Post

ed Ant Entertainment has tapped Joanne

Grand as National Director/Rock Promotion,
Based in Los Angeles, she reports to Sr. VP Nancy
Levin and will oversee all rock and metal promotion,
as well as related releases on Castle Communications,
Malicious Vinyl, and Ozz Records.

Levin stated, “Joanne’s ability for devil music is a
little more than that of the average tax-paying Ameri
can citizen. She rocks, in all meanings of the word "

Grand previously was Manager/Promotion for Cas
tle. Prior to joining that company, she was National
Rock Director at AIM Marketing. She began her mu-
sic industry career in 1991 at RCA Records, where
she was in charge of National Hard Rock Promotion

Vendetta

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism
and loss, it becomes a costly proposition to continuously replace
expensive signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great cost-
effective promotional give-aways. Just roll off what you need and cut.

A | .
;_l'm BT B ok
baé,-“umtx%\‘ﬁg

E

.

¢ Durable banrers at an affordable price.
¢ UV stabilized plastic won't fade mdoors or outdoors.

5 ot 4 price

quotation today.

Reef Industries, Inc. P.O. Box 750245
Houston, TX 77275-0245

713/507-4200 713/507-4295 FAX
©1997 Reef Industries, Inc.

Call today
800/231-2417

PLASTIC W
BANNERS
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THE MUSIC SCHEDULING SYSTEM

Whatever The Format... Tune-Up Your Music Library!

HOT AC * MODERN COUNTRY * CLASSIC ROCK
CONTEMPORARY CHRISTIAN * SMOOTH JAZZ
CLASSICAL * NEWS TALK * ADULT ALTERNATIVE
OLDIES * DANCE * MODERN AC * COUNTRY GOLD
HEAVY METAL * GOSPEL * HEAVY METAL GOSPEL
BIG BAND * BEAUTIFUL MUSIC * RAP * TRIPLE A
ADULT TOP FORTY * RHYTHM & BLUES
POLKA * HOT POLKA * POLKAS OF YOUR LIFE
ALTERNATIVE CHR * LATIN * NEW AGE * OLD AGE
URBAN * MODERN ROCK

* Improved Ratings

* Increased Profits

* Decreased Workload

* 24-Hour Toll-Free Support

A-Ware Software, 22600 Arcadian Ave. Waukesha, WI 53186 P
USA 1-800-326-2609 e-mail: info@a-ware.com / \\\Q\\\
CAN 1-800-255-1346 web: www.a-ware.com

FAX 1-414-521-2892 BBS: 1-414-521-2893 AYI&\RE

www.americanradiohistorv.com
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* DAN DERMODY has been promot-
ed to Corporate VP at Kelly Communi-
cations. He formerly served as PD/
mornings for WXCL/Peoria, IL.

* ZACK OWENS has been named OM
for Gulfstar's six properties inWaco, TX:
KKTK-AM & FM, KWTX-AM & FM,
KBRQ-FM, KCKR-FM, andWACO-FM.
Owens most recently held OM/morning
show co-host duties at WACO-FM.

* SCOTT COX has been elevated to
Director/Programming for Zimmer/
Southern IL. Cox, who will oversee
WJFP, WCIL, WOOZ & WXLT, former-
ly handled PD duties for WOOZ.

Records

* JAMES DOWDALL and ROSE
NOONE have been appointed VPs/
A&R for Epic Records. Dowdall and

Noone

Dowdall

| CHRONICLE

MARRIAGES

Magnatone Records singer
Kenny Rogers to Wanda Miller,
June 1,

BirTHS

Confederate Railroad lead vo-
calistDanny Shirley, wife Jenni, son
Nicholas Devin, May 30.

WROO-FM/Jacksonville VP/GM
Linda Byrd-Portman, husband
WCKT-FM/Ft. Myers VP/GM Shawn
Portmann, son Riley Byrd, May 27.

ConNDOLENCES

River North artist Holly Dunn
and songwriter/producer ChrisWa-
ters’s father Frank Dunn, June 3.

Former Roulette Records artist/
composerJohnny Jack, 56, May 23.

t has really

paid off for
our station!
They have great
service, quality
controls and
payouts.”

Randy Bush,
General Manager

KURB
Little Rock, Arkansas

Noone were previously VP/A&R and Sr.
Director/A&R, respectively, for Island
Records.

*JENNY PRICE
has been promot-
ed from Directorto
VP/A&R for Mer-
cury Records.

Price

* MICHAEL WHITE, GIA DE SAN-
TIS, and NANCY PEPONIS have

White De Santis

been named Di-
rectors/Market-
ing for Capitol
Records. White
formerly served
as Director/Field
Marketing &
Sales for the la-
bel. De Santis
most recently
was Director/Vid-
eo Promotion for
Reprise Records;

Peponis
Peponis was Manager/Strategic Mar-
keting for EMI Distribution.

* MIKE GRIF-
FITHS has been
named CFO/North
American opera-
tions for V2 Rec-
ords. Prior to join-
ing the label, Grif-
fiths served as Di-
rector/Finance &
Administration for
Sony Independent
Network Europe.

Griffiths

Call today for a demo tape and more
information and a fact filled kit with case
histories of stations just like yours!

1-800-320-7870

NEWSBREAKERS.

National Radio

E . .

Sens. Fred Thompson (R-TN) (r) and
Edward Kennedy (D-MA) are anticipat-
ing their debate on Westwood One's
two-minute daily feature “Face-Off”
which tackles today’s hottest issues.
“It's a treat to be teamed with a distin-
guished Washington veteran like Sen-
ator Kennedy,” commented Thompson
of the May 29 debate. “Maybe | can set
him straight on the issues!”

* UNITED STATIONS RADIO NET-
WORKS INC. has selected Martina
McBride as host of its Father's Day
syndicated radio special, “Dad's Day In
The Country,"the weekend of June 14.
The three-hour program will feature in-
terviews with dozens of country stars
honoring their fathers; (212) 869-1111.

In related news, the network has also
launched national advertising sales
representation for “The Techno-File,”a
60-second informative technology up-
date focusing on web sites, software,
and other hot spots; (212) 869-1111.

* WESTWOOD ONE has been grant-
ed exclusive worldwide broadcast
rights to simulcast the "Fruit of the Loom
Countryfest '97 " The show will air June
14 and feature Vince Gill, LeAnn
Rimes, Bryan White, Wynnona, Ran-
dy Travis, Charlie Daniels, Jo Dee Mes-
sina, and Travis Tritt; (212) 641-2052.

* SONY’s SW NETWORKS has se-
cured exclusive rights to the live broad-
cast of JamesTaylor’s “Live By Request,’
an interactive performance scheduled
to air on the A&E cable TV network June
25.The network is currently signing up
stations for the event; (818) 382-2233.

* SPORTSFAN ENTERPRISES has
signed a multiyear agreement with NFL.
legend Gil Brant to provide a variety of
exclusive consulting and content ser-
vices on college and professional foot-
ball for SportsFan’s media properties;
(212) 681-1947.

“RADIODATE IS TERRIFIC!”

& RADIODATE is a completely turn-key operation and totally maintenance free. It's
so user-friendly, RADIODATE has the hest service call record in the industry.

& RADIODATE will give you an incredible ahility to produce exciting listener
promaotions, allow you to offer your advertisers new value-
added opportunities, and cash in on the huge
singles’ market.

@ The best part is RADIODATE has the highest
payouts in the radio personals husiness...
payouts that go directly to your bottom line!

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214) 991-9200

Starstation - Peter Stewart
MICHAEL BOLTON Go The Distance

Touch - Monica Logan

PATTI LABELLE When You Talk About Love
MARK MORRISON Return Of The Mack
Classic Rock — Chris Miller

BLUES TRAVELER Carolina Blues

e RS SR e i =

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rock

JOHN FOGERTY Walking In A Hurricane
MOTLEY CRUE Atraid

NIXONS Baton Rouge

SMASHING PUMPKINS The End Is The...

Mainstream AC

JON BON JOVI Midnight In Chelsea
JAMES TAYLOR Little More Time With You
Lite AC

WHITNEY HOUSTON My Heart Is Calling
ERIC MARTIN | Love The Way You Call Me
JAMES TAYLOR Little More Time With You
uc

BABYFACE How Come, How Long

EN VOGUE Whatever

PATTI LABELLE When You Talk About Love
ROBIN S It Must Be Love

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082
CHR - J.J. Cook

JON BON JOVI Midnight In Chelsea

Digital AC - J.J. Cook

JAMES TAYLOR Little More Time With You
Hot AC - Mike Bettelli

SPICE GIRLS Say You'll Be There

Digital Soft AC - Mike Bettelli
WHITNEY HOUSTON My Heart Is Calling
Digital AC Mix - Mike Bettelli

AZ YET/PETER CETERA Hard To Say I'm Sorry

Alternative - Leslie Cohan

MANBREAK Ready Or Not
R AR T o IR T Sl P

JONES RADIO NETWORK
Phil Barry » (303) 784-8700

Adult Hit Radio - JJ McKay

SHERYL CROW A Change Would Do You Good

OMC How Bizarre

SPICE GIRLS Say You'll Be There

Rock Alternative - Doug Clifton

BIG HEAD TODD & THE MONSTERS Please Don't Tell Her

BLUES TRAVELER Carclina Blues

TONIC !f You Could Only See

Soft Hits - Rick Brady

SHAWN COLVIN Sunny Came Home
WESTWOOD ONE RADIO NETWORKS
Charlie Cook * (805) 294-9000

Adult Rock & Roll - Jeff Gonzer
AEROSMITH Pink

Bright AC - Bill Michaels

BEE GEES Alone

BLESSID UNION OF SOULS | Wanna Be There
COUNTING CROWS Daylight Fading

Soft AC - Andy Fuller

MONLCA For You | Will

Industry

* BOB HOWARD has been namedVP/
Sales for Digital Generation Systems
Inc. Prior to joining the company, he
served as VP/Agency & Rep Systems
for Columbine/JDS.

* BARRY KOLSKY has been appoint-
ed Creative Director for Famous Music
Publishing. He most recently served as
Creative Director for All Nations Music.

* JACK LaGRONE has formed his own
management company to represent
artist Rhett Atkins. LaGrone formerly
worked in management for Starstruck
Entertainment; (615) 329-1102.

PROS ON

THE LOOSE

Bob Walton — PD WTBT/
Tampa (813) 942-8886

Dollars

RadioDate Offices in:
New York, Washington D.C., Rhode Island, Dallas,
Los Angeles, Seattle & Longview, Washington =y

“It Makes

& Sense.”

www.americanradiohistorv.com
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Indy

Continued from Page 3

he has proven he’s a leader and a
winner. His experience in AC
makes him ideal for launching Gold
104.5.

“This market has been without
an Oldies station since September
'94. There’s a huge hole for this
format, which will also comple-
ment our other two products — we
have the young audience with
WGRL, the 25-54s with WFMS,
and now we can solidify the top end
with Gold. Everyone’s going after
18-34s, virtually ignoring the baby
boomers. Gold 104.5 is going
straight after those boomers who
represent 51% of the Indianapolis
adult population. We intend to be
their favorite station.”

B AN
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IT’S 100%RADIO0

At The NAB Radio Show you can take charge of
era in radio. Help control the destiny of your business
and your career. This is radio’s most exclusive event,

Focused on one thing only—your business, the business

of radio! Plan now to attend The NAB Radio Show and...

o Weigh ir on the critical issues for » Capitalize on special small/rural mar-
programming, management, sales & ket stations
marketirg, production and promotions. e Network with radio’s movers and

« Benefit from format specific sessions  shakers.
addressing the topics vital to your  « Make the business deals that wil
format. take you into the next century.

« Interact with the industry gurus on e« Experience ground-breaking tect -
the issLes and opportunities facing nologies first-hand.
‘your station. » Meet face-to-face with the suprliers

that are shaping the new era of radio!

PLUS, you won’t want to miss these exciting events:

« Radio’s Opening Reception

« The NA3 Marconi Radio Awards Dinner and Show

« The NA3 Radio Luncheon and National Radio Award Presentation

o The NAB Career Fair

o And so much more!

The excitement is building—Register Today!

For more information:

« WEB: Point your web browser to www.nab.erg/conventions/ to register
on-line or to receive up-to-the-minute conference, hotel and travel information.

« FAX-ON-DEMAND: Dial 301-216-1847 from the touch-tone handset cf
your fax machine and follow the voice instructions.

. CALL: 800-342-2460 or 202-775-4970. Want to exhibit? Call 202-775-4988

SUCCEED IN THE NEW ERA OF RADIO

GET MORE INFO TODAY'!
Fax this completed form to 202-429-5343.
Please send me more information on O Attending O Exhibiting

Name Title

Company Call Letters OM OM
Address

City State

Country Email

Phone Fax

wWwWw. americanradiohistorv.com
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MANAG E__MEN T
Radio’s Retail/Revenue Ranks

DATELINE

By Ron Rodrigues o June &7 — PROAX |+ July 1620 Concive
: z onvention. Chicago Nav . i i -
R&R Managing Editor Pieril (310) 788-760%' : tsat; (i;it.jel)%g?::g%mmeso
IA has published “Investing In Radio: Retail et Growth cury :cvzrys W;ngﬁ‘gg : O’B;\;’? llj;:e:n-azti;\a(ljrl:g‘dg
Market Report 97, its annual market-by-mar- Market Sales* Retail Sales Rate % ;'267N9W vork; (212) 681- | Creative & Voiceover Sum-
ket report of demographic and economic activity in | 34. San Antonio 12.704 474 5.3 * June 11-14 — 46th An- | Téts' iﬁ,”;g}is”‘i‘ii OB)e‘I{;\g_
264 radio markets. Among the most important fea- | “35. Salt Lake City 12322 4.08 58 nual AWRT Convention. Ad- | g111 ’
tures in the report are the retail sales figures foreach | “36. Indianapolis 14137 468 5.3 3'8";?.‘7‘28';“9" Palag R vBugust 1T 16T o
of the markets. They provide a solid indicator of the | 37. Charlotte 12.134 4.91 5.7 * June 16-22 — Interna- E‘Sﬁigrsvv“ﬁii{ll”éfﬁiwp?;’cﬁ
kind of revenue potential radio can expect to see. 38. Orlando 13758 468 41 tFio.”a'T i “g”sac FF"‘.‘” Hotel, New Orleans. (770)
Listed belgw are the 1995 retail sales figures for the top 100 | “39 New Orleans 11.871 358 45 g?éranzrsxf\erj assz"}:t.e(ma g) 926-7573
markets_, radio revenues tpr each $1000 of those sales figures, 20, Buffalo T B, o 244-2840. ' * August 23-26 — Jack
and projected annual retail growth rates between 1996-2000 : : : « June 26 (through Sep- | 1 he Rapper Convention. Site
revense por 41. Greensboro 11.194 297 46 tember 7) — Summer Ar- | 1BA:
Retail 000 Of Growth | 42. Hartford 10773 459 17 bitron , _* September 3-6 —CMJ.
Market Sales* Retail Sales Rate % | 43 Memphis 10.451 3.99 52 Ba.s :ll;:?lll i "-—ngjg; h:e:gﬁ . g?;?r:g ggrs\,tiel;?\r(;z?(;eé;
1. NewYork $134.154 $3.41 28 | 44. Nashville 11.675 4.21 6.5 cobs Field, Cleveland 466-6000,
2. Los Angeles 92.320 556 0.1 | 45. LasVegas 10.991 354 6.9 *July 16-18 — Mcvay | «September 17-20 —
3. Chicago 77.722 425 41 | 46. Rochester 9.337 3.34 25 gjﬁg?siaﬁzeﬂﬁglzi,sé?;‘;': l’i‘;ﬁsﬂéﬂfvesr',‘,?;”;, %egﬁ,g
4. San Francisco 59.081 3.63 25 47. Monmouth-Ocean 10.005 1.41 3.6 land; (216) 892-1910. (202) 429-5420.
5. Philadelphia 43.901 4.44 3.2 | 48. Raleigh 10.331 4.04 6.8
6. Detroit 43.253 3.91 3.3 | 49. W. Palm Beach 11.299 3.39 59 Revenue Per
7. Dallas 43.993 463 48 | 50. Louisville 9.512 4.04 5.2 Market Son e oo %
8. Washington, DC 42694 484 36 | 51. Austin 10.492 417 77. Springfield, MA 4.358 3.74 0.2
9. Houston 38.704 4.77 55 | 52. Oklahoma City 9.282 3.62 45 | "7g. Monterey-Salinas 4885 268 20
10. B?stc?n 34.159 5.46 1.8 53. Jacksonville 9.441 4.07 3.6 79. Sarasota 5.451 0.94 3.3
11. Miami 38.800 411 34 | 54. Dayton 9.402 3.41 37 | "80. Greenville, SC 4555 299 58
12. Atlanta 34.926 4.97 58 | 55. Birmingham 9.190 3.61 4.7 | Tg1. Baton Rouge 5507 367 6.1
B ® e omem Al Y c=-m oam o IE
. van Di : . . 5 an enec 5
15. Nassa:iuffolk 28.993 1.46 2.2 58. Honolzlu ” ;zz :'iz :g = New-Bedford el o 28
: ! : : : - 84. Mobile 4.665 2.83 6.4
16. Mlnnear-)olls 28.188 3.97 4.7 59. Greenville, SC 8.106 3.81 4.8 85. Stockton 3.737 233 35
17. St. Lotus 24,684 3.86 4.0 | 60. Tucson 6.826 3.62 54 | “g6. Bakersfield 3.459 425 24
18. Phofamx 24576 4.24 54 | 1. Tu-lsa 7.259 4.09 46 | "g7. Spokane 4993 312 55
i e wmaw Ak 1 ciow. R meme Nf . SRR
5 . 5 . 5 CAllen-Brownsvilie 5 : : A
21. Tampa 22.667 3.74 3.6 64. Fresno 5.536 izz :; o D?S pomnes e = >
: . 90. Wichita 5.147 3.75 38
22. Cleveland 19.486 4.10 34 65. Allentown 5715 3.74 2.0 91. Charleston, SC 4.508 3.46 3.7
23. Denver 21.104 5.18 52 66. Grand Rapids 7.433 4.30 55 92. Youngstown, OH 4710 3.31 33
24. P<->rtl.and, OR 19.786 3.74 59 67. Akron 6.523 2.10 4.3 93. Daytona Beach 3918 1.56 38
25. C!ncm.nati 17,912 4.64 4.7 68. Knoxville 7.856 2.79 59 94. Johnson City-Bristol 3,959 308 4.9
26. RlversldejSan Bern. 12,327 217 1.8 69. El Paso 5.145 3.23 4.4 95. Colorado Springs 4.494 285 5.7
27. Kansas City 17.110 3.47 4.6 70. Syracuse 5.496 3.77 22 96. Melbourne 4.826 1.20 3.7
28. s.:.acramento 14.237 4.93 3.0 | 71. Albuquerque 6.666 4.37 6.0 97. New Haven 3.862 3.96 0.1
29. Milwaukee 15.777 3.99 45 72. Omaha 6.969 4,12 6.0 98. Lafayette, LA 4277 2138 5.8
30. San ..Jose 15.302 2.58 2.8 73. Harrisburg 5.944 *3@9 40 99. Ft. Wayne 4.300 3.91 37
31. Providence 12.206 297 1.7 74. Wilmington, DE . 5774 3.27 23 | 100. Chattanooga 4524 387 53
32. Columbus, OH 17.213 3.78 53 | 75. Toledo 6.423 318 34 T )
' 33 Norfolk 13510 3.31 36 | 76. FL. Myers 6.696 306 5.0 é’of’,’,’ﬁf,ff'Z,A Publications

Ti68 3
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UMPER STICKERS A ND WINDOW DECALS.
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US TARPE & LaBEL

1561 FAIRVIEW AVENUE | ST LOUIS, MO 63132 | 1.800.569.1906 | PHONE: 314.423.4411 FAX: 314.423.2964
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An Alternate Viaw On Selling Consolidated Radio

Radio consolidation continues to unfold as many markets
now boast single ownership of six or eight stations. In
fact, in border cities, more than eight stations can be singularly
owned. Regardless of the ultimate number, all of these multi-
ple ownership giants face the daunting challenge of growing
revenues to justify the multiples paid for the radio properties.

It appears the current philosophy
of sales structure for these groups
has been to keep the staffs apart with
separate account lists. The prevail-
ing. logic seems to be that the indi-
vidual station will benefit most from
the focused efforts of sellers of ra-
- dio commercials whose livelihood

is solely dependent on selling com-
mercials on that singular station.
The thought process also express-
es the desire that each seller of ra-
dio air time be an expert about their
particular station. And that by sell-
‘ing up competition among the vari-
ous stations in the group, each sell-
er is likely to fight harder for avail-
able billing. Hence, the group stands
a greater chance of “wringing” all
of the available radio moneys from
“the client. .
This is a very logical approach.
And very traditiomal.- A thought to
" ponder, however, is whether tradi-
tional sales approaches are the most
productive in this new radio environ-
ment. One needs only to look at the
newer, non-traditional world of ca-
ble television to observe a different
. philosophy that has been explosive-
ly successful, even in the light of
fractionalized cable ratings, where
ratings are available at all. The strat-
egy has been to treat cable as a sin-
gular medium with a customer-
friendly multitude of choices.

Arrange Accounts
By Seller

A cable TV seller approaches a

prospective advertiser with a port-
folio of 14, 18, or more cable tele-
vision stations. Each station is, for
the most part, highly targeted, with

programming that is aimed at sports

fans, business junkies, busy work-
ing women, newsaholics, nostalgia
-fans, history buffs, science fiction-
ites, and so forth.

The seller, as in radio sales, sets
out to determine business problems
that advertising can help solve.
When those problems are identified,
the cable seller opens the portfolio

and, working with the customer

chooses from among that portfolio,
those cable stations that target the
apprapriate andience. This allows
the seller to ally themselves with the
customer and is the opposite of tra-
ditional radio sales where the seller

Group ownership’s
success ina
particular market is
determined not by
the success of each
station, but rather by
the bottom line
delivered for the
market group as a
whole. Doesn’t it
make sense for the
'success of the AE to
also be determined
by the group’s
success?

. ; m

makes every effort to convince the
buyer that their singular radio sta-
tion is just right for their situation ...
every situation. In the case of an ad-
vertising agency, cable’s approach
establishes the seller as an objective
consultant, able to adjust their port-
folio for various clients.
Accordingly, accounts are de-
signed by seller as opposed to radio’s
designation by station, then by sell-
er. Management’s choice is to assign
accounts to those sellers with the
strongest customer relationship and
then monitor their ability to work

. within the customer’s organization to

help solve marketing objectives. Each
seller is assigned fewer major ac-
counts with the goal of greater depth
of involvement with each customer.
The business that might be “left on
the table” because of a lack of per-
ceived competition from within the
radio group is more than compensat-
ed for by both a greater depth of
knowledge of the customer’s business
plus the added benefit of an unlimit-
ed prospecting universe. The seller
can take their “station portfolio” any-
where, to any potential client and
develop a media plan that covers ev-
erything from professional sports to
news sponsorships, in-office listen-
ing, or “Love Songs At Night.”
Think about it. Obviously some
stations in the group are going to be

By Mark DeBoskey

stronger than others. Group owner-
ship’s success in a particular mar-
ket is determined not by the success
of each station, but rather by the
bottom line delivered for the mar-
ket group as a whole. Doesn’t it
make sense for the success of the AE
to also be determined by the group’s
success? Assign and compensate the
sellers on revenue budgets as a por-
tion of the group’s market budget.

Becoming True
Consultant Sellers

What does it mean? One could
argue that the above approach trans-
lates into a customer-driven sales
philosophy while the current ap-
proach is station-driven. Retention
of good sellers would increase as
their marketing skills are challenged,
as opposed to paying them to jam a
single station at a buyer. They be-
come true consultant sellers. The
radio industry constantly bemoans
its fate as a commodity being sold
transactionally. This approach
would seem to assist in moving from
a transactional sell into selling mar-
keting solutions.

“Forget the cost per point, Mr./
Ms. Customer. I can put together a
group of stations and features that
specifically target your customers,
both demographically and psycho-
graphically.” Additionally, in order
for radio to “get into the products
of television and print, it has to es-
tablish itself as more than a per-
ceived “frequency medium.” The
selling of additive stations moves
radio into a “reach” environment
which, when combined with its fre-
quency benefits, produces an ex-
tremely viable marketing tool. And,
as buyers of media become encum-
bered by mere and more choices,
what could be of greater benefit
than “one stop shopping?”

Further, in newly consolidated
markets, one hears buyers deeply
concerned that new, multiple station
ownership is going to attempt to re-
coup their. “exorbitant” station pur-
chase prices by forcing radio rates
and combinations upon clients. This
suspicion has customers poised to
Jjump to alternative media and radio
can show no greater respect for those

concerns than by rethinking the tra-
-ditional sales approach.

If you think that radio is alone at
looking at redesigning its sales ap-
proach to being more customer driv-
en, look at the front page feature in
The Wall Street Journal from Janu-
ary 15. The article explains the over-
haul of sales and marketing at the

at sister KQRS-FM.

sister WRDU.

Salespeople On The Move
* Lance Richard is appointed GSM at KHMX/Houston.
* Val Carolin is the new GSM at WAOK & WVEE/Atlanta. He previ-

ously served as GSM of CBS Radio sister WBBM-AM/Chicago.

* Jeffrey Litt joins KOOL-FM/Phoenix as GSM. He formerly held the
GSM post atChancellor sister KQQL-FM/Minneapolis and, before that,

* Nancy Wilson is now Director/Sales for KRXQ-FM, KSEG-FM &
KXOA-FM/Sacramento. She previously served as GSM of KXOA.
* WDGC/Raleigh LSM Kim Gattis is promoted to GSM of WDGC and

* Jeff Stein is the new NSM for SFX/Houston, where he will oversee
KQUE-AM, KKPN-FM, KKRW-FM, and KODA-FM. He most recently
served as NSM of WCOL & WFII/Columbus, OH.

* Laura Wilkinson is now LSM at WNNX/Atlanta.

world’s foremost marketer, Procter
& Gamble. “The company decided
itis wiser to let consumers drive sup-
ply than to force-feed retailers by
making them buy more products
than they can sell ... A rep’s job was
to move as many cases you could
and caveat emptor.”

It seems that P&G was selling
from ‘“the top down” and didn’t
project a concern for their cuystom-
er’s success. “Gone ... are the Seven
Dwarfs, the seven sales representa-
tives, each with a specific product
line ... and each assigned to make
separate sales calls on one retailer
- Today, a retailer deals with just
one P&G employee.”

The article explains, in depth, the
steps that P&G took to consolidate

We don’t design a
format and then tell
listeners they have to
listen and have to like
what they hear. We
research their tastes,
we view ratings, and
we adjust the sound
of the radio station
accordingly. Shouldn’t
we approach our
customers — our
advertisers — with
the same philosophy?

t8

their customer orientation. The con-
clusion? “P&G’s relationship with
retailers has improved markedly.
Two recent national surveys ...
show P&G outscoring every other
consumer-goods company by two
to one in helping retailers become
more efficient.” In fact, a Sr. VP at
the 176-store chain, Washington,

DC- based Giant Food, says, “We
view Proctor as a partner.”

And a former P&G executive,
now a consultant, sums it up by say-
ing, “When they write the next book
on P&G, these initiatives will be the
most important, most telling chang-
es in the history of the company.”
Interestingly, P&G’s profits are
growing quite nicely.

Mall Of The Internet

Retailing is changing. The new-
est success on the Internet is the
shopping mall, where users
choose from a wide variety of
competitive buying opportunities.
Cable television is having success
with customer-driven sales.
Doesn’t it make sense for radio
to examine the traditional “buy
my station or I don’t eat” sales ap-
proach? It will be, after all, ra-
dio’s customers who decide ra-
dio’s success. That’s certainly
true on the consumer side. We
don’t design a format and then tell
listeners they have to listen and
have to like what they hear. We
research their tastes. We view rat-
ings as somewhat reflective of
their likes and dislikes. And we
adjust the sound of the radio sta-
tion accordingly. Shouldn’t we
approach our customers — our
advertisers — with the same phi-
losophy?

Obviously, implementation of this
sales philosophy would require care-
ful thought and planning. After all,
it requires a new mindset for radio.
But isn’t that what consolidation is
all about?

Mark DeBoskey is Sr. VP of San Di-
ego-based Analysis Research, a full
service media research firm with a
particular interest in Customer Sat-
isfaction Studies. He has more than
25 years of media management and
sales experience, including four
years as Advertising Sales Manag-
er at one of America’s largest cable
television systems.
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Prophet Systems has expanded to better serve our customers. Here are just some of the things you will notice-

AGGRESSIVE - Aggressive pricing and delivery schedules for 1997 EXPANDED - Manufacturing capabilities fourfold

New changes in hardware prices and configurations enable us our expanded facility and inventory allow us to ship more

to be very aggressive in pricing both the CFS and XPS systems. systems faster.

HARDWARE - We continue to expand our approved hardware ADDED - Hundreds of software additions and improvements

list as hardware becomes more stable industry-wide. Ask us We are well known for offering the most innovative software.

about using your own hardware. Last year was no exception. With the additions over the last
four years, Audio Wizard for Windows is the most complete, full-

SALES - More sales people and a Sales Manager! featured system on the market. o

our Sales Manager will make sure your account gets the attention

you deserve. And with a larger sales staff we will respond quickly OEFICE MANAGER - Fast and accurate business system

to your needs. Colleen, our new Office Manager, will make sure your accounting

and sales orders will be processed quickly.
SALES SUPPORT - Pre-Sales Engineering Support

More support! We have added a broadcast engineer with 15 DEVELOPED - An internal support/business database system
years of experience to our staff to help your engineer configure We have developed an extensive support and business database
the system. system that allows us to track your needs on a continuous basis.
,,,,,,,,,,,,,,,,,,,,,,,, We can access your records quickly to reduce the time you
j JD (HARDWARE supporm IS STARING AT A SILENT PHONE BECAUSE: | spend on the phone.

i
|

. A) OUR SYSTEM IS JUST THAT GOOD | GEORG* (L] AND SCOTT (R} ARE THE ONLY ONES
| WEARING TIES BECAUSE:
‘ A) THEY ARE VERY PROFESSIONAL PROGRAMMERS
B) THEY WEAR A SUIT AT LEAST ONCE A ‘
YEAR TO SEE IF IT STILL FITS ,j
C) PROGRAMMERS WEARING TIES ARE

COOL {PROGRAMMERS CREEDO # 3|

B) HE REALLY WANTED TO BE A
MAYTAG REPAIRMAN

| C) KEVIN TURNED HIS
PHONE OFF AGAIN

i

| JEFF (ENGINEERING SUPPORT) IS POINTING TO A MAP BECAUSE:

| A) HE IS POINTING TO % -
OGALLALA, NEBRASKA et =
THE HEADQUARTERS
OF PROPHET SYSTEMS
B) WE CAUGHT HIM
| PRETENDING TO BE A
TV WEATHERMAN
C) WHERE THE HECK IS
| SOLDOTNA, ALASKA
ANYWAY?

KEVIN'S OFFICE IS FULL

OF \WOLF PICTURES

BECAUSE:

A) PROPHET SYSTEMS IS
LIKE A WOLF-
INNOVATIVE AND

! ASGGRESSIVE

B} PLEASE- DON'T GET HIM

STARTED ON WOLVES!

* YES, THAT IS HOW GEORG SPELLS HIS NAME.

o Y A) SHE USES 20-YEARS EXPERIENCE SM
™ TO KEEP PROPHET SYSTEMS

TODD (SALES) IS GETTING READY  ORGANIZED

; TO LEAVE BECAUSE: - B) SHE STARTED WORK

A,TSEGI:/EE:\MNG | SRR f €] ALL OF US THINK HE WAS
{SEE ABOVE) f . RAISED BY WOLVES
DEMONSTRATION C) 5 KIDS- ‘NUFF SAID! y -
B) OUT OF SIGHT,
OUT OF MIND =

{SALES RULE #1)
C} ITIS 5 O'CLOCK-
WATCH OUT!

; udioWizard for Windows .

Flexible Digital Automation System featuring Windows and Novell Technology

i
gl m
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MARKE TING & PROMOTION

Promotion Departments Take Boutique Approach

Continued from Page 1

R&R: How has consolidation
affected your job?

Beverly Tilden: In Boston,
even though WJMN is a compet-
itor of [WXKS], the edge is off.
We don’t work together on things
because we need to stay competi-
tive and have our own direction.
If I have an idea that I think is
more suited to their morning guy,
I’ll call up “Jammin™’s PD Cadil-
lac Jack to talk about it. In the old
._days, that would not have hap-
‘thegned. We do share a national
S%ales manager — he is the only

jomotion person that we share.

: are some sales-oriented pro-

mlgns that could end up on both

stations. For the most part, we stay

pretty much separate and try to

avoid a bloody war which would
waste the company’s money.

R&R: What changes have oc-
curred in the staff?

BT: Just one. “Kiss” has specif-
ically grown because of our non-
traditional revenue person, [a job
which previously] was handled by
one of our sales people. We now
have a specific person to handle
1t.

R&R: Who do you report to
overall?

BT: Evergreen COQ/President
Jim de Castro is my boss. We
have what he calls a SWAT team
— a team of consultants within
our own company. Steve Rivers
and I work together on that. When
we launched WKTU/NY, Jimmy
jumped on as GM, Steve became
the PD, and I became the market-
ing director until we got the right
people in place. Having that kind
of talent in-house gives the com-
pany great flexibility.

R&R: How have your day-to-
day tasks changed?

BT: Most of the changes have
occurred in my corporate respon-
sibilities now that I travel and
work outside WXKS. My “Kiss”
promotion manager, Melissa Be-
atrice, has to take a bigger role
which is very specific to Kiss and
not company-wide.

R&R: What kind of advice
could you give a promotion direc-
tor?

BT: I would say to every cor-
porate person and GM that it is
very important for each station to
have its own identity — to have
your own marketing director and
PD. One thing we do each year at

the PROMAX convention is we
all get together for a marketing
meeting. You end up getting com-
petitors in a room within the com-
pany, but it is very important that
they all know direct marketing.

- You teach them all the basics, then

they apply each thing to create
their own specific station identity.
We treat the meeting as a resource.

R&R: How long have you been
doing these marketing meetings?

BT: It started last year with
about 15-20 people. This year, we
will have 40,

R&R: Do you have a weekly
conference call?

BT: We have a monthly confer-
ence call and split it up into four
groups, because those get a little
more specific. A
classic example .
of why we split m
them up is at our
stations in San

Francisco —
KMEL & KYLD.

You can view the
future of market
clusters as a tiny

tant — now more than ever — to
understand marketing, because

you may be told how to focus on.

a particular audience and you need
to be a savvy marketer. You need
to understand database marketing,
direct marketing, and how to hit
the target for the company. This
makes you a much better ally to a
PD than someone who doesn’t un-
derstand.

My ego would like to tell me
that I can become the marketing
director for four stations in L.A.,
but what ends up happening is that
everything comes to you and you
start to dole things out. Everything
becomes easy, and the edge comes
off of creativity because you have
it all planned out in a simple form.

I don’t think
great radio will

come from that .

scenario of one
person making
all those deci-
sions. You end up
passing things

t\t(lou Car:;lt have  advertising agency  out rather than
coenr?e?ennceecsjl[]ne or an outside working as se E:‘l_
. . rate entity within

R&R: Tha: Promotion company. a team. ny I was

must pose a ma-
Jjor challenge.

BT: Could you
imagine that situation with one
marketing director? They would
get killed!

R&R: How do you keep them
separate within your own compa-
ny?

BT: It’s difficult with people
who care that much about their ra-
dio stations. Both of those stations
have incredible promotions direc-
tors who are very passionate. |
want to present to them the infor-
mation they need — then they take
that information back to their re-
spective stations, and how they
apply it is up to them. Every sta-
tion has its own needs and goals.
Everything is completely separate.

R&R: What do you see in the
future of promotions and market-
ing?

BT: What I tell promotion di-
rectors is that they need to become
students of marketing. Very few
promotion directors were market-
ing majors in college — I wasn’t,
myself. You have to become part
of a management team so you
don’t end up being the person to
whom the program director says,
“Here’s an idea, go look up a num-
ber.” You can originate and carry
your own ideas. It is really impor-

m to give an idea to
John Ivey, how
do I face Cadil-
lac the next day? They’re compet-
itive and all have a potential sales
tie-in. Everyone would fight over
the promotion. I don’t think that
can work in a big market. where
you have a lot of competition.

Cooperation Between
Stations

Former Granum Communica-
tions principal Herb McCord,
now an independent consultant,
agrees the entertainment level
must remain elevated. However,
he believes there must be more co-
operation between stations in mar-
kets.

R&R: How do you deal with
competition within your own
chain?

HM: I think that many of the
radio groups haven’t sat down and
thought about it clearly. Last year
and this year are the years of ac-
quisition, and the next years for-
ward will be the years of manag-
ing. In many of these cases, com-
panies have bought these stations
and haven’t thought through how
they are going to achieve efficien-
cies within their own stations.
Many are letting stations continue
competing like hell, and in some

Pro: Motions

& Promotions at KSHE/St. Louis.

FM & WING-FM/Dayton.

= Tony Jordan ascends from Asst. Dir./Mktg. & Promotions to Dir./Mktg.

* Garret Doll is the new Promotion Dir. at KYGO-AM & FM/Denver.

* Amy Green rises from Promotions Asst. to Promotions Dir. at WGTZ-

* Former WGUF/Ft. Myers PD Mike Bode joins crosstown Jones Ra-
dio Network affiliate WDRR as Marketing Consultant.

cases they become even more com-
petitive. It becomes very much like

sibling rivalry. If they don’t begin

to get control, I think you will see
some real inefficiencies in the sys-
tem. It is unprofitable for both sta-
tions to play against each other.

I would expect that over time, es-
pecially if there are stations in rel-
atively competitive formats, you
will begin to see at some level a
market promotion director with a
team of promotion directors report-
ing to him or her — or, a separate
promotion director at each of the
stations reporting to some central
authority, maybe even the GM.
Somebody has got to stop the fight-
ing and encourage the sharing of
ideas. If you for instance have a
Modem Rock station and a Clas-
sic Rock station, one might come
up with great ideas, but not for their
own station. It’s hard to change old
habits.

R&R: What do you see as a via-
ble structure within a group?

HM: The structure in the past
where the station had its own pro-
motion director — where it
couldn’t afford somebody who
was really good — may present
an opportunity to have a promo-
tion director who is really a pow-
erhouse and has people under him

or her who are more executers or

strategists. There’ll be somebody
who’s supervising and working
with the budget while deciding
which promotions go to which sta-
tions. Then there are people who
are being trained, who are at an
entry-level position.

What you may get is a new
level of promotion director in
these market groups, a higher
level and a better-paying job than
what any individual stations have
been able to afford before. The
other structure model would
have staff under the group mar-
keting director, with specialists
under them rather than general-
ists. You might have somebody
who is in charge of media place-
ment, one who is in charge of
creativity, and one in charge of

execution of outside events. It
could be organized so each sta-
tion has their own person or a
team of people with an area of
expertise, all working on behalf
of all the stations. Clearly the
model of “every station for them-
selves” doesn’t make sense.

R&R: What type of tools are
important to a promotion director
if he or she wants to be competi-
tive in the future?

HM: You can view the future of
market clusters as a tiny advertis-
ing agency or an outside promo-
tion company. There’s going to be
administrative skills needed to
manage people. The days of do-
ing it yourself are almost over.
Creativity and intelligence are
very important and at a much
higher level. You are talking about
someone with a considerable
amount of experience, perhaps
someone who has worked in oth-
er promotionally related indus-
tries. A group might hire the pro-
motion person from the local beer
or soft drink company, somebody
who has developed many skills
who can get things done.

R&R: Is it a good idea to have
a marketing degree?

HM: You might be looking at
that kind of person, but that
doesn’t mean that a really bright

‘person can’t come up through ra-

dio station hierarchy. You can
learn it from inside the business.
But now you've created a position
within the group with a salary suf-
ficient to hire a promotion direc-
tor who, for instance, used to han-
dle the local basketball team and
can bring in ideas that are fresh for
the industry.

You really have to look ahead
— not at how things have been
done in. the past. As these radio
clusters evolve, you must see the
big picture, and know what skills
are needed as a promotion/mar-
keting person. Take some class-
es. The business is becoming
more professional and less “go
hand out bumper stickers and bal-
loons.”

100%
GUARANTEED

™ ¥ % T

- N\ RESULTS MARKETING

Creative Promotions...Lasting Impressions
www.resultsmarketing.com

800-786-8011
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Sports
(847) 509-1661
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SHOW PREP

Us presents a 10-page fea-
ture on young, male rock-
ers called "He Rock." Those pro-
filed include Beck, who says, “I
embrace success because it
gives me license to do whatever
| feel like”

Also spotlighted are Walliflow-
ers frontman Jakob Dylan, Foo
Fighters’ Dave Grohl, Jon
Spencer, Maxwell, Coolio, and
Smashing Pumpkins guitarist
James iha.

Dylan s also the Rolling Stone
cover boy. On the oft-asked ques-
tion about his famous father, Dy-
lan says, “I get asked all the time,
‘What was your dad like as a par-
ent?” And | say, 'm 27 years old;
I'm not a crackhead; | don't go
on afternoon talk shows and spill’
| mean, you can probably figure
it out for yourself that he did a
decent job”

Minor Achievers

“It does have its price. I'm mak-
ing all my mistakes with every-
one watching. | can’t have any
training wheels, and I'm up there
expected to do wheelies,” so says
19-year-old Fiona Apple, who
along with other “minor majors”
Hanson, 16-year-old Radish
frontman Ben Kweller, and 16-
year-old Ray J are profiled in
EntertainmentWeekly.

Telling It Like It Is

Fox News Channel commen-
tator Chuck D made his debut
with this, among many observa-
tions on current events: “To think
that kids will run out and get Amer-
ican Express cards because of
[Tiger] Woods is stupid. Howev-
er, that's a lot of money” — (En-
tertainment Weekly).

“The only reason you'd want to
do that was when everyone’s
broke. No one would begrudge
you that. But I'm a bit worried that
nothing would come of that but a
repetition of the tunes. If you're not
creative, you're dead, you know”
—former Clash leader Joe Strum-
mer contemplates jumping on the
reunion bandwagon (GQ).

Also in GQ, cover boy Will
Smith discusses Jive Records’
breach-of-contract lawsuit that
charges Smith and partner Jeff
Townes (otherwise known as DJ
Jazzy Jeff &The Fresh Prince)
owe the company more albums.
On the post-Grammy winning al-
bums not selling well and his
missed recording deadline: “l was
going through a divorce. That
might have had something to do
with my [loss of] creativity. Let me
get myself back together. But

The ‘It’ Boys Of He Rock Talk!

that's not the music business. it's
“Get everything you can as fast as
you can getit, and fuck everybody”

Artist Angst

“All the ingredients were there
for me to want to be involved in
music or art. | felt kind of lonely
and misunderstood” — Shawn
Colvin (People).

“I thought | would be judged by
what my mind and soul had to
offer. Then your chest starts to
grow, and people look at your
chestinstead of talking to you. So
you start to hunch in. And there-
fore your self-esteem starts to
shrink” — Paula Cole recalls her
adolescent confusion (Us).

Keeping Up
Appearances

Carly Simon, TinaTurner, Di-
ana Ross, and Barbara Man-
drell tell how they stay fabulous
in their 50s in the National En-
quirers two-page spread on
“Sexy Songbirds”

On that note, Michael Jack-
son is urging wife Debbie Rowe
to undergo extensive plastic sur-
gery to transform her from frumpy
to fabulous. First wife Lisa Marie
Presley went under the knife at
his request and says it was the
only good thing to come from
their union (Stan.

The 'zine contends in a sepa-
rate story that Jackson has lent
0.J. Simpson $1.6 million be-
cause he felt sorry for him.

Copy Me, Flatter Me

“l like the fact that they're live
and they can play their instru-
ments. | like the fact that they
honor us by using us as their
source, so it's a tribute. The worst
| could say about them is their
stuff is derivative” — Paul Mc-
Cartney comments on Oasis,
which has been criticized as
copying the Beatles’ sound
(Time).

“The reason | got into this had
nothing to do with the money or
the damage done to the labels. it
was the artists’ integrity” — Dor-
othy Sherman, a paralegal and
investigator, on why she'’s involved
with stopping pirated music on the
Internet (Rolling Stone).

Girl Talk

*l did tongue kiss Tiny, the girl
across the street. | also took her
panties off — mainly because |
wanted them for myself"— RuPaul
kisses and tells in a six page picto-
rial as she/he gets in touch with her/
his feminine/masculine side (GQ).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC & MOVIES

CURRENT

* AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY (Hollywood)
Single: You Showed Me/Lightning Seeds
Other Featured Artists: Susannah Hoffs, Cardigans

* SPRUNG (Qwest/WB)
Singles: | Still Love You/Monifah
Who You Wit/Jay-Z

Other Featured Artists: E-40, Aaliyah f/Ginuwine

o THE SAINT (Virgin)

Single: 6 Underground/Sneaker Pimps
Other Featured Artists: Duncan Sheik, Luscious Jackson, Daft Punk

* GROSSE POINTE BLANK (London)

Single: Blister In The Sun/Violent Femmes
Other Featured Artists: David Bowie & Queen, Clash

* LOVE JONES (Columbia)
Singles: Hopeless/Dionne Farris

I Got A Love Jones For You/Refugee Camp All-stars
Other Featured Artists: Maxwell, Xscape, Groove Theory

« WHEN WE WERE KINGS (Mercury)

Single: When We Were Kings/Brian McKnight & Diana King (Das/Mercury)
Other Featured Artists: James Brown, B.B. King

« B.A.PS. (Milan)

Singles: No One But You/Veronica {/Craig Mack (H.O.L.A /Island)
Get Your Groove On/Gyrl (Silas/MCA)
Other Featured Artists: Alex Brown, Kool & The Gang

¢« BOOTY CALL (Jive)

Singles: Don't Wanna Be A Player/Joe
Call Me/Too Short & Lil’ Kim

Other Featured Artists: KRS-One, R. Kelly, Johnny Gill
COMING

« CONAIR

Single: How Do | Live/Trisha Yearwood (MCA/Nashville)
* SPEED 2: CRUISE CONTROL (Virgin)

Single: Make Tonight Beautiful/Tamia

Other Featured Artists: Mark Morrison, Leah Andreone

« BATMAN & ROBIN

Singles. The End Is The Beginning.../Smashing Pumpkins (Wamer Sunset\WB)
Look Into My Eyes/Bone Thugs-N-Harmony (Ruthless/Relativity)

* HERCULES

Single: Go The Distance/Michael Bolton (Columbia)

* MY BEST FRIEND’S WEDDING

Single: | Say A Little Prayer/Digna King (Work)

* MEN IN BLACK

Single: Men In Black/Will Smith (Columbia)

CYBERSPACE
Hot new music-related World
Wide Web sites, cool cyberchats,

and other points of interest along
the information superhighway.

’Net Chats

Pat Boone, Friday (6/6) at 2pm
ET/11am PT, Microsoft Network
(“Nelson’s World," Onstage).

MTV Movie Awards chat
(guests TBA), Friday at 6pm ET/
3pm PT, America Oniine (key-
word: LIVE).

New Edition’s Ricky Bell, Fri-
day at 10pm ET/7pm PT, Ameri-
ca Online (keyword: LIVE).

INXS, Sunday (6/8) at 9pm ET/
6pm PT, Microsoft Network
(“Hard Rock Live; Onstage Chan-
nel 2).

Boney James, Monday (6/9)
at 9:30pm ET/6:30pm PT, Amer-
ica Online (keyword: WARNER).

XTC's Andy Partridge, Thurs-
day (6/12) at 9pm ET/6pm PT,
Microsoft Network (“Rifff,” On-
stage Channel 3).

On The Web

The Tibetan Freedom Concert,
featuring the Beastie Boys, Blur,
Foo Fighters, Patti Smith, Ran-
cid, U2 and other artists, will be
cybercast Saturday and Sunday
(6/7-8) starting at noon ET/9am
PT (http:/ftibet.sonicnet.com).

MUSIC DATEBOOK

MONDAY, JUNE 16

1967/The three-day Monterey Pop Fes-
tival opens in California. Perform-
ers include Jimi Hendrix, Janis
Joplin, the Who, and the Mamas
& The Papas.

1970/Woodstock Ventures, sponsors of
the Woodstock Festival, announc-
es it lost $1.2 million on the show.

1982/Donny Van Zant of .38 Special is
arrested on stage for public drink-
ing in Tulsa, a dry town.

1994/Hole bassist Kristen Pfaff dies of
a heroin overdose.

Born: Reg Presley (Troggs) 1944

TUESDAY, JUNE 17

1965/The Kinks arrive in NYC for their
first U.S. tour.

1968/The Ohio Express is awarded a
gold record for “Yummy Yummy
Yummy.”

1977/Steve Winwood releases his first
solo LP.

1994/Jon Secada disfocates his shoul-
der falling through a hole in a
stage set up on Chicago’s Soldier
Field. Secada continues singing
for the opening of soccer's World
Cup with only his head visible.

Born. Barry Manilow 1946

Releases: The Hollies’ “Carrie Ann”
(1967), Looking Glass’s “Brandy
(You're A Fine Girl)" (1972)

WEDNESDAY, JUNE 18

1974/Rare Earth drummer Peter Hoo-
relbeke is arrested for throwing
his sticks into the crowd.

1977/Sex Pistols singer Johnny Rotten
and drummer Paul Cook are beat-
en up and stabbed in a North Lon-
don pub’s parking lot. The incident
causes a delay in the completion
of the Pistols’ debut LP.

1987/Luther Vandross cancels two sold-
out shows in Phoenix to protest
the loss of the Martin Luther King
Jr. holiday in Arizona.

WWW.americanradiohistorv.com

1995/Notorious B.1.G., aka Christopher
Wallace, is arrested in Camden,
NJ on robbery and aggravated
assault charges.

Born: Paul McCartney 1942

THURSDAY, JUNE 19

1973/Edgar Winter receives a gold
record for “Frankenstein.”

1980/Donna Summer becomes the first
Geffen Records signing.

1988/East German police use cattle
prods to repel teenagers gathered
near the Berlin wall to hear Micha-
el Jackson performing 200 yards
away in West Germany. Western
TV crews are also harassed.

Born: Ann Wilson (Heart) 1950

Relgases: Wild Cherry’s “Play That Funky
Music” (1976)

FRIDAY, JUNE 20

1969/Jimi Hendrix accepts $125,000 to
appear at the Newport Jazz Festi-
val outside of Los Angeles. It is
the highest fee ever paid to a rock
act for a single appearance.

1987/Scalpers offer up to $700 for Ma-
donna’s first Tokyo show. The
show is postponed a day because
of rainstorms.

k.d. lang meats the press.

1990/Several Minnesota, Nebraska, and
lowa stations begin boycotting
k.d. l1ang’s music after her “Meat
Stinks” PSAs begin airing on TV.
The ads are sponsored by People
for the Ethical Treatment of Ani-
mals.

Born: Brian Wilson 1942, Anne Murray
1946, Lionel Richie 1950, Cyndi
Lauper 1953, Michael Anthony
(Van Halen) 1955, John Taylor
(Duran Duran) 1960

Releases: Neil Young's “Cinnamon Girl”
(1970)

SATURDAY, JUNE 21

1948/Columbia Records begins the first
mass production of the 33 1/3
RPM LP

1975/Ritchie Blackmore quits Deep
Purple to form Rainbow. He's re-
placed by Tommy Bolin. A/so:lan
Kilmister, aka Lemmy, leaves
Hawkwind to form Motorhead.

1981/Steely Dan disbands.

1990/Little Richard is awarded a star on
the Hollywood Walk Of Fame.

Born: Ray Davies (Kinks) 1944, Nils Lof-
gren 1951, Joey Kramer (Aero-
smith) 1956, Kathy Mattea 1959,
Kip Winger 1961

Releases: James Taylor's “How Sweet It
Is” (1975)

SUNDAY, JUNE 22

1969Blind Faith's first and only LP is
released.

1981/Mark David Chapman pleads
guilty to charges of first-degree
murder for the shooting of John
Lennon six months earlier.

1995/CBS news anchor Dan Rather joins
R.E.M. onstage in New York dur-
ing a soundcheck to perform
“What's The Frequency, Ken-
neth?” The appearance is filmed
for David Letterman’s show.

Born: Kris Kristofferson 1936, Todd
Rundgren 1948, Garry Gary
Beers (INXS) 1957

Releases: Chuck Berry’'s “Memphis”
(1959), The Safaris’ “Wipe Out”
(1963), Mason Williams's “Clas-
sical Gas” (1968)

— Frank Correia
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#1 in Persons 12+

~Four reasons

Cliff Tredway Is a happy
graduate of the Arbitron
PD Seminar

#1 1n Teens

#1 in Persons 1834 #1 in Persons 25-54

(KTFM-FM, San Antonio Metro, Winter 1997 Survey, Monday-Sunday, 6AM-Midnight, AQH Share)

Cliff Tredway’s CHR station had not hit #1 in all demos
since the early 1980s. Last September, Clif attended the
Arbitron PD Seminar. He walked away with valuable
insights in how to use Arbitron information to be a
better programmer. Two books later, KTFM is at the
top of the ratings.

Not every PD who attends our seminars will learn all it
takes to rack up the same spectacular rating results,
but a diligent student will learn how to:

m Use Arbitron’s new Programmers Package to
understand your station’s strengths and weaknesses.

m Use Scarborough/RetailDirect™™ qualitative
information to better match your listeners’ lifestyles.

m Pinpoint where your listeners and your competition’s
listeners live in your market.

m Double<check Arbitron’s performance as well as
your own.

F——————— e —— — — —
This is your last chance to enroll for Arbitron’s 1997 | @Y Sicn me up for the PD seminar at:
PD Seminars held in Los Angeles or Chicago. Simply | []Los Angeles (Tuesday, June 17, 1997)
submit the registration form at right by June 10 for the | Iu uescay, ’
Los Angeles seminar and June 17 for the Chicago | [ Chicage (Wednesday, June 25, 1997)
seminar. Act now! |
|
Summer Seminar Agenda* : Name
8:30AM-4:30PM | Title
m“The New Programmers Package” |
m“Scarborough and RetailDirect™: What | Station
Programmers Can Learn About Their Listeners” | Ad
m“How to Talk to Your Personalities About the Book” | U
m“What to do When the Book Comes Out” I City
m“MapMAKER*"” : ’
m“MaximiSer®/MaximiSer ’97: What's in It for | State Zip
Progrmers | - -
m Question & Answer Session | ne ax
* Program topics are subject to change. L-—r——————- - — ==
Maximi$er® is a regi d f
Thae /r\r;b:ron sCir:pg:r:;red rademarco ARBI TR‘_—JI. ©1997 The Arbitron Company

Seminar Locations/Dates

Los Angeles Chicago

Tuesday, June 17, 1997 Wednesday, June 25, 1997
Beverly Hilton Hotel Rosemont Hotel O’Hare
9876 Wilshire Blvd. 5500 North River Rd.

Los Angeles, CA Rosemont, IL

Seminar Sign-Up

Fax this form to register, and send a check for $90
made out to “The Arbitron Company.” Send to Ms. Pat
Duggan, Arbitron, 9705 Patuxent Woods Drive,
Columbia, MD 21046. Fax: (410) 312-8606.

For more information, call Ms. Pat Duggan, Arbitron’s
Client Services manager, at (410) 312-8599.

www.americanradiohistorv.com
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PrRODUCT RREKREEEE

HAND HELD FANS

one color imprint
minimum of 1000 @ 21¢ each
set up charge $40

» N@\ RESULTS MARKETING
Creative Promotions...Lasting Impressions
800-786-8011 « www.resultsmarketing.com

INFLATABLE IMAGES. .Attract attention to your
station events with a customized giant inflatable.
Perfect far your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212 FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES. ..
Phone: (330) 273-3200, EXT.137.

GET READY
FOR SUMMER!

The Competition’s Heating Up and
Soon You'll Have a Remote Event at a....
VENUE * GRAND OPENING
CHILI COOK OUT -WEEKEND FESTIVAL
RODEO - BLOCK PARTY - PARADE
STATE FAIR - RACE TRACK
You'll need custom imprinted
WRIST TICKETS, REPEAT ROLLS OF BANNERS
MICROPHONE FLAGS.BUMPER STICKERS
REGISTRATION BOXES, BACKSTAGE PASSES etc

SEND FOR OUR 1997 CATALOG!
IT’S FREE.

(You even get a gift)

/
iy SNy

Call our toll-free number for
catalogs, samples and ideas.

1-800-7-COYOTE

R + (1-800-726-9683) FAX: 516.482.7425

ADOBE GRAPHICS & DESIGN

Leshe 3imone + Lisa Censi » Michele Bruzga

Really Great Sounding
Telephone Audio!

The new HotLine
POTS codec sends
up to 10 kHz
two-way audio

on a single, |

standard dial )

: >
telephone line. 2.
it’s ideal for drop-in b

remotes or breaking news.

The HotLine is compact,
lightweight and easy-to-use.

Call today for more information!

\V%RSA Comrex Corp, USA

Tel:508-263-1800 Fax:508-635-0401
Fax-on-Demand:508-264-9973 (Doc #1 16)

PUBLICITY PRINTS

Lithographed On Heavy Gloss Stock

* REQUEST FREE

CATALOG AND SAMPLES!

B/W - 8x10’s

——— 500 - $80.00
1000 — $108.00

4x6 - JOCK CARDS
1000 — $91.00
2000 — $125.00
# PRICES INCLUDE

—
ﬂ TYPESETTING & FREIGHT
= % FAST PROCESSING
KCBX * OTHER SIZES & COLOR
PRINTS AVAILABLE

ﬂl‘l

PICTURES

1867 E. Florida St. » Dept. R.
Springfield, MO 65803
(417) 869-3456 - FAX (417) 869-9185
httpz//www.abcpictures.com

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call tnday for your free
illustrated bookler-"29 Creative
Ways To Use Banners on a Roll”

1-800-786-7411

ECONOMIC AL CONVENIENI LEFECTIVE

LEHRER
VANALLEN

2068837400 Fax 8834499

www.americanradiohistorv.com

NTAATATATATAVAY

TEMPORARY
TATTO00 sy =cldlL

The last frontier in call-letter placement
X  iEhee

¢ v

EFMI:

GG mmvon

Includes all charges, no hidden costs

YONT/NZ N/

NYINTY NG NG N

PN ZANTALNTHENIINTY ENTIINTIINT PN

c.m

LAZIR 193

L2 [oer1000.000
S t
ast year alone

LEE ARNOLD PROMOTIONS

(114) 351-9088 ¢ Fax (41-1) 351-6997

ONYINYNZINZENTYIINTN

NZ

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free

U.S. 1-800-231-2417 PLASTIC
Canada 1-800-847-5616 BANNERS
(713) 507-4295 FAX

Display Your Wares In

PRODUCT
SHOWCASE

Call Dawn Garrett

;e N W
THe INDUSTRY'S NEWSPAPER

310-788-1622
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MUSIC TELEVISI
59.4 million households
Patti Galluzzi,
VP/Music Programming

MRISIC ARST

|ADDS

]

BLUES TRAVELER Carolina Blues (A&M)

MARY J. BLIGE | Can Love You (MCA)

BONE THUGS-N-HARMONY Look Into... { Ruthiess/Relativity)
COMRADS Homeboyz { Street Life/All American)

COOLIO 1/40 THEVZ C U When You Get... (Tommy Boy)
MISSY ELLIOTT The Rain (Supa Dupa Fly) (EastWestEEG)
MAXWELL Whenever, Wherever, Whatever (Columbia)
MOTLEY CRUE Afraid (Elektra/EEG)

REEF Place Your Hands (Epic)

REEL BIG FISH Sell Out (Mojo/Universal)

REFUGEE CAMP ALL-STARS The Sweetest... (Columbia)

| EXCLUSIVE |

AEROSMITH Hole In My Soul (Columbia)

| HEAVY |

BABYFACE How Come, How Long (Epic)

ERYKAH BADU Next Lifetime (Kedar/Universal)

JON BON JOVI Midnight In Chelsea (Mercury)
MEREDITH BROOKS Bitch (Capitol)

BUSH Cold Contagious { rauma/interscope)

CHEMICAL BROTHERS Block... (Astralwerks/Caroline)
COUNTING CROWS Daylight Fading (DGC/Geffen)

EN VOGUE Whatever (EastWest/EEG)

FOO FIGHTERS Monkey Wrench (Roswell/Capitol)
JONNY LANG Lie To Me (A&M)

R. KELLY Gotham City {Jive)

MIGHTY MIGHTY... The Impression That | Get (Mercury)
PRODIGY Breathe (Maverick/Mute/W8)

PUFFOADDY & FAITH EVANS ['l| Be Missing... (Bad Boy/Arista))
SMASHING PUMPKINS The End Is... (Warner Sunset/WB))
WILL SMITH Men In Black (Columbia)
WALLFLOWERS The Difference (/ntérscope)

|JAM OFTHEWEEK _|

GOD'S PROPERTY Stomp (B-Rite/Interscope}

|STRESS B

BLUES TRAVELER Carolina Blues (A&M)

CHANGING FACES G.H.E.TT.0.U.T. (Big Beat/Atiantic)
COOLID 1/40 THEVZ C U When You Get... (Tommy Boy)
DEPECHE MODE It's No Good (Mute/Reprise)

UL’ KIM Crush On You {Big Beat/Atlantic)

MARK MDRRISON Return Of The Mack (Atiantic)

NO DOUST Sunday Morning { Trauma/Interscope)
RADIOHEAD Paranoid Android (Capitol)

REEF Place Your Hands (Epic)

ROBYN Do You Know (What It Takes) {RCA)
SCARFACE Smile {Rap-A-Lot/Noo Trybe)

SUBLIME Wrong Way (Gasoline Alley/MCA)

THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
WHITE TOWN Your Woman (Chrysalis/EMI)

|ACTIVE j

112 Cupid {Bad Boy/Arista)

AZ YET Hard To Say I'm Sorry (LaFace/Arista)

MARY J. BUGE/LILKIM | Can Love You (MCA)

BONE THUGS-N-HARMONY Look Into... (Ruthiess/Relativity)
SHAWN COLVIN Sunny Came Home (Columbia)
COMRAOS Homeboyz {Street Life/All American)

OAVE MATTHEWS BAND Tripping Billies (RCA)

MISSY ELLIOTT The Rain (Supa Dupa Fly) ( EastiesVEEG)
SAMMY HAGAR Little White Lie ( Track Factory/MCA)
K'S CHOICE Not An Addict (550 Music)

MATCHBOX 20 Push {Lava/Atiantic)

MAXWELL Wh , Wh , Whatever (Columbia)
MOTLEY CRUE Afraid (Elektra/EEG)

OMC How Bizarre (Mércury)

REEL BIG FISH Sell Out (Mojo/Universal)

REFUGEE CAMP.. LAURYN HILL The Sweetest .. (Columbia)
ROME | Belong To You (RCA)

702 Get It Together (Biv 10/Motown)

SNEANER PIMPS 6 Underground { Virgin)

THAT DOG Never Say Never (DGC/Geffen)

TOAD THE WET SPROCKET Come Down (Columbia)
TONIC If You Could Only See (Polydor/A&M)

U2 Staring At The Sun {/sland)

WARREN 6 Smokin' Me Out ( Viokator/Def JamyRAL/Mercury)

Vidso airplay from June 15,

50.8 million households
Lee Chesnut, VP/Music Programming

BOB CARLISLE Butterfly Kisses (DMG/Jive)

SHERYL CROW A Change Wouid Do You Good (A&M)
BLUES TRAVELER Carofina Blues (A&M)

JOHN FOGERTY Walking In A Hurricane (Warner Bros.)
GOD'S PROPERTY Stomp (B-Rite/Interscope)
MEREDITH BROOKS Bitch { Capitol)

PAULA COLE Where Have All The Cowboys Gone? (imagoWB)
HANSON Mmm Bop (Mercury)

WALLFLOWERS One Headlight (/nterscope)

BOB CARLISLE Butterfly Kisses (DMG/Aive)

SHERYL CROW A Change Would Do You Good (A&M)
DAVE MATTHEWS BAND Crash Into Me {RCA)

PAUL McCARTNEY The World Tonight (Capitol)
SAVAGE GARDEN | Want You {Columbia)

SPICE GIRLS Say You'll Be There (Virgin)

COUNTING CROWS Daylight Fading (DGC/Geffen)
JEWEL Foolish Games (Atiantic)

JONNY LANG Lie To Me (A&M)

JAMES TAYLOR Little More Time With You (Columbia)
VERVE PIPE The Freshmen (RCA)

AZ YET Hard To Say I'm Sorry (LaFace/Arista)
BABYFACE How Come, How Long (Epic)

BARENAKED LADIES The Oid Apartment (Reprise)
ERIC BENET Femininity { Warner Bros.)

BLACKSTREET Don't Leave Me (/nterscope)

BLUES TRAVELER Carolina Blues (A&M)

BRAND NEW HEAVIES Sometimes (Delicious VinyVRed Ant)
CHANGING FACES G.H.ETT.0.U.T. (8ig Beat/Atiantic)
JOHN FOGERTY Walking In A Hurricane (Warner Bros.)
KENNY G Havana (Arista)

GOD'S PROPERTY Stomp (B8-Rite/Interscope)

KENNY LATTIMORE For You (Columbia)

MATCHBOX 20 Push (LavarAtlantic)

MONICA For You | Will (Wamer Sunsel/Atlantic)

MARK MORRISON Return Of The Mack (Atlantic)

OMC How Bizarre (Mercury)

MICHAEL PENN Try (57/Epic)

ROBYN Do You Know (What It Takes) (RCA)

ROME | Belong To You (Every...) (RCA)
SISTER HAZEL All For You (Universal)

Wayne Isaak, Sr. VP/Music & Talent Relations
BLESSIO UNION OF SOULS | Wanna Be There (EM))
DIANA KING | Say A Little Prayer (Work)

SHAWN COLVIN Sunny Came Home (Columbia)

JON BON JOV! Midnight In Chelsea (Mercury)

EN VOGUE Whatever (EastWesVEEG)
WALLFLOWERS The Difference (/aterscope)
INDIGO GIRLS Shame On You (Epic)

STEVE WINWOOO Spy In The House Of Love (Virgin)
ERYKAH BADU Next Lifetime (Kedar/Universal)
BLESSID UNION OF SOULS | Wanna Be There (EM)
DIONNE FARRIS Hopeless (Columbia)

JAMIROQUAI Virtual Insanity (Work)

ABRA MOORE Four Leat Clover (Arista Austin/Arista)
LEANN RIMES How Do | Live (Curb)

THIRD EYE BLIND Semi-Charmed Life ( Elektra/EEG)

T TELEVISION |

TOPTEN SHOWS
MAY 26-JUNE 1

! Total Audlence
(97 million households)

| 1 NBA Finals, Game One

l (Jazz vs. Bulls)

2 20/20

3 NBA Piayoffs (Wednesday)
(Heat vs. Bulis)

4 NBA Playoffs (Thursday)

(Jazz vs. Rockets)

Home Improvement

Primetime Live

Seinfeld

60 Minutes

Touched By An Angel

10 Friends

© W N, O

Aduits 18-49

NBA Finals, Game One
Seinfeld
NBA Playoffs (Wednesday)
NBA Playoffs (Thursday)

5 Friends
(tie) Home Improvement

7 NBA Tipoff (Thursday)
(tie) 3rd Rock From The Sun
(tie) Spin City
(tie) 20/20

oW N -

| Source: Nielsen Media Research

NG MexT Week

{ All show times are ET/PT
unless otherwise noted; sub-

i tractone hour for CT. Check list-
ings for showings in the Moun-

i tain time zone. All listings sub-
ject to change.

Tube Tops

Bush, En Vogue, and Jew-
el are siated to perform when

R A WO ST,

Friday, 6/6

* John Fogerty, “Late Show
With David Letterman.”

» Syndicated Sports person-
ality Jim Rome, “Late Night
With Conan O'Brien.”

* Rusted Root and Sting,
“ABC In Concert” (check local
listings).

Saturday, 6/7

» Steve Earle, Nil Lara,
Amanda Marshall, and Sting
perform when PBS debuts “On
Tour” (check local listings).

Monday, 6/9

* Tim McGraw, “Prime Time
Country”(TNN, 9pm ET/6pm PT).

* Rockabilly is the theme
when Bryan Setzer and Marty
Stuart perform on TNN’s “Mon-
day Night Concerts With Ricky
Skaggs,' featuring a cameo
appearance by Elvis Costello
(10pm ET/7pm PT).

* Dave Matthews Band, |
“David Letterman”

Tuesday, 6/10

* Billy Dean, “Prime Time
Country”

 Squirrel Nut Zippers per-
form on “Viva Variety” (Come-
dy Central, 10pm).

* Ben Folds Five, “Conanr
O'Brien” ]

Wednesday, 6/11

* AaronTippin, “Prime Time
Country”

« Anita Baker, “The Tonight |
Show With Jay Leno”

* Seven Mary Three, “David
Letterman” i

Thursday, 612

* Crystal Bernard and Kippi
Brannon, “Prime Time Country”

TOAD THE WET SPROCKET Come Down {Columbia) “The 1997 MTV Movie Awards” X M i

TONY TONI TONE Thinking Of You (Mercury) are handed out at Santa Moni- * Trisha Yearwood, “Jay |

U2 Staring At The Sun (isiand) CA's Barker H Th Leno’ ‘

WHITE TOWN Your Woman (Chrysalis/EM) Za - 152 9rker angar (Thurs- « Sheryl Crow, “David Letter- ,

Video airplay from June 9-15. ay. » 9pm). man”
J S L 21 million households
) y Lydia Cole, Liz Kiley
[\ PN vP/Music Programming VP/Programming CONCERT PULSE

| Video Playlist VBRI e
Pos. Artist (in 000s)

MICHAEL JACKSON Biood On The Dance Floor (Epic [ National Top 20 J ; ':;I‘égf:ns g

ERYKAH BADU Next Lifetime (Kedar/Universal)
TONI BRAXTON | Don't Want To (LaFace/Arista)
NOTORIOUS B.1.6. Hypnotize (Bad Boy/Arista)

JOE Don't Wanna Be A Player (Jive)

SWV Can We (Jive)

KENNY LATTIMORE For You (Columbia)

MARY J. BLIGE Love Is All We Need (MCA)

112 Cupid (Bad Boy/Arista)

CHANGING FACES G.H.ETT.0.U.T (Big Beat/Atlantic)

Information for week ending June 6.

| RapCityTop10 |

SCARFACE Smite (Rap-A-Lot/Noo Trybe}

MAKAVELI Hail Mary (Death Row/interscope)
NOTORIOUS B.1.6. Hypnotize (Bad Boy/Arista)
MASTER P If | Coutd Change (No Limit/Priority)

BIG MIKE Dream (Rap-A-Lof)

LADY OF RAGE Sho Shot (Death Row)

CAMP LO Black Nostaljack { Profike)

KRS-ONE Step Into A World (Rapture's Delight) (Jive)
SUBA FREE If U Say Ready (/sland)

JAY-Z Who You Wit (QwestWB)

intormation for week ending June 6.

PUFF DADDY & FAITH EVANS.... 1) Be Missing... (Bad Boy/Arista)
MASTER P !f | Could Change (No Limit/Priority)
GOD'S PROPERTY Stomp (B-Rite/Interscope}

LOX We'll Always Love You... (Bad Boy/Arista)
HANSON Mmm Bop (Mercury)

TWISTA Emotions (Atlantic)

ROCK-D-ZEL State 2 State (Black-On-Black)

DRU HILL In My Bed (/siand)

AALIYAH 4 Page Letter (BlackGround/Atiantic)
CHANGING FACES G.H.ETTO.U.T. (Big Beat/Atiantic)
K-Ci & JO JO You Bring Me Up (MCA)

FREAK NASTY Da Dip (Power)

BACKSTREET BOYS Quit Playing Games... (Jive)
ROME | Belong To You (RCA)

B-ROCK & THE BIZ Mybabydaddy (LaFace/Arista)

EN VOGUE Whatever (EastWestEEG)

ROBYN Do You Know (What It Takes) (RCA)

BIG MIKE Dream (Rap-A-Lot)

COMRADS Homeboyz ( Street Lite/All American)

SCC AN Day, Every Day (Def Jam)

Most requested for week ending May 30.

3 REBA McENTREBROCNS &DUNN - $499.6

4 CELINE DION $455.9
5 KENNY G/TONI BRAXTON $343.3
6 KISS $342.7
7 BARRY MANILOW $331.3
8 BUSH $285.7
9 ALAN JACKSON $235.8
10 NO DOUBT $205.1
11 STONE TEMPLE PILOTS $140.0
12 STEVEN CURTIS CHAPMAN $89.3
13 COUNTING CROWS 384.0
14 MARILYN MANSON 379.4
15 CLAY WALKER $78.3

Among this week’s new tours:

COWSLINGERS
H.0.R.D.E. FESTIVAL - NEIL YOUNG &
CRAZY HORSE, TOAD THE
WET SPROCKET, PRIMUS
MY LIFE WITH THE THRILL KILL KULT
NAKED AGGRESSION
PETER, PAUL & MARY
SKELETON KEY
SUPERSUCKERS
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings. (800)
344-7383; California (209) 271-7900.

www americanradiohistorv com
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WEEKEND BOX OFFICE
MAY 30-JUNE 1

1 The Lost World: $34.11
Jurassic Park
(Universal)

2 AddictedTo Love  $6.23
(wB)

3 Gone Fishin’ $5.78 |
(Buena Vista)* |

4 Trial And Error $4.90
(New Line)*

5 The Fifth Element  $4.03
(Columbia)

6 Breakdown $3.20 |
(Paramount)

7 Austin Powers $3.17
(New Line)

8 Liar Liar $1.61
(Universal)

9 Father’s Day (WB)  $1.60

10 Til There Was $1.31

You (Paramount)*

All figures in millions
* First week in release
Source: Entertainment Data Inc

COMING ATTRACTIONS:
This week's openers include
“Con Air," starring Nicolas
Cage, John Cusack, andJohn
Malkovich. The fim's opening
and closing scenes showcase
a new version of MCA/Nash-
ville artist Trisha Yearwood’s
“How Do | Live”

e e e

NEW THIS WEEK

* KEPPEL ROAD:THE LIFE
AND MUSIC OF THE BEE
GEES (PolyGram)

The video companion to the
band's current album, “Still Wa- |
ters” this 90-minute collection |
spotlights interviews, songs from |
the new LP, and vintage material |
rerecorded exclusively for this |
package. |
* BEAVIS AND BUTFFHEAD {
DO AMERICA (Paramount) |

The Geffen soundtrack to this |
animated feature film sports the
Red Hot Chili Peppers’ cover of !
the Ohio Players’ “Love Roller- 1
coaster” andL.L. Cool J’s version
of Rufus & Chaka Khan's “Ain’t |
Nobody” The LP also showcas-
es Isaac Hayes performing the
movie’s theme song, “Two Cool
Guys, as well. as tunes by No |
Doubt, Ozzy Osbourne, Butt-
hole Surfers, AC/DC, White i
Zombie, and others.

* SWINGERS (Miramax) :
Starring writer/co-producer
Jon Favreau, this feature fiim ¢
carries a Miramax/Hollywood
soundtrack with songs by Dean
Martin, Love Jones, Count
Basie & Tony Bennett, Louis
Jordan, Roger Miller, George
Jones, Average White Band,
Bobby Darin, Big Bad Voodoo

Daddy, and more.
* BEAUTIFUL THING (Colum-
bia TriStar)

This feature film's MCA
soundtrack features nine cuts by
the Mamas & The Papas — in-
cluding “California Dreamin’,” {
“Monday, Monday,” “Dedicated To
The One | Love” and “Dream A
Little Dream Of Me™ — along with
six solo tunes by Mama Cass.

o IO———————
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Released in December '96
Exploding in June '97
Why?

It’s researching huge!
It’s requesting huge!
99X #2 Callout
KTBZ #2 Callout
KOME Top 5 Callout
KROQ #1 Most Played
WHFS Top 5 Callout

BDS MODERN ROCK 20*

R&R ALTERNATIVE (B

Breaking on over
100 Alternative Stations:

Over 1500 Spins

KALC Ao~ WDBZ
WXRK WBCN  WHYT
KNDD LIVE 105 KWOD
WENZ KZON  KXRK
KEDJ WLOM 91X
KPNT KDGE  XHRM

Over 7000 Scld This Week

7

KLLC

WFNX
WPLY
WRLG
KNRK
KROX

! Remixed by
o % gl Nellee Hooper
ACTIVE g

i

f‘“ = STy

REET TALK.

Pirate Radio Returns To L.A.]

here is a “new” billboard on the Hollywood

corner of Sunset and Highland reading
“100.3 — stay tuned.” Industry pundits
started speculating that the board may
have been a teaser from Chancellor Media,
which is buying Viacom’s KIBB (now on
that frequency). Some even suggested it
might be a stunt by Jacor, which owns
crosstown KliIS-FM. But in reality, the ad
actually belonged to KQLZ — the old
Pirate Radio. It was uncovered as crews
tore off layers of old billboards. But amid all
the speculation, you've got one happy PD
at KIBB: Tony Coles sez he’'s thrilled with
all the chatter about his station.

Programming guru Lee Abrams signs
as Active Rocker KEGL/Dallas's on-site
programming consultant. Abrams told ST,
“We hope to evolve the Eagle into one of
the great Rock stations of all time” Abrams
had been working with crosstown Classic
Rocker KZPS. “The first priority is to hire a

Rumors

* KDWB/Minneapolis PD Dan Kieley exits — is
he heading to L.A.? Meanwhile, longtime MD Rob
Morris is named interim PD — but the station has
posted job openings for both the PD and MD gigs.

* ST has learned that the bidders for Heritage’s
radio division are Jacor, Emmis, and Secret. But both
Clear Channel and Sinclair have shown interest in
buying the company’s entire radio/TV empire.

*Is Alternative WKQX-FM/Chicago interim PD
Mary Shuminas set to go as PD? After all, posses-
sion is nine-tenths of the law.

* The rumor milt is busy babbling about the future
of Country KSAN/SF, with prognosticators promot-
ing Rock as the most likely scenario. Susquehan-
na’s Dwight Walker told R&R the company expects
to close on the property this summer, but doesn’t know
exactly when, since it's contingent upon the comple-
tion of the Evergreen/Chancellor/Viacom merger.

* Is the crazy world of mergers about to hit the in-
dependent business? Did Jeff McClusky break the
ice by merging with Modern Music? What major indie
is already lining up its next deal?

* Will former WQNJ/Monmouth-Ocean, NJ night-
timer Jo Jo land his first PD gig in New Mexico?

* Was that Jacor CHR chief B.J. Harris hanging
with KKRZ/Portland PD Ken Benson at the Salt Lake
City airport?

* Now that Paxson has acquired four West Palm
Beach stations, will one of them go CHR?

=

Stay Tune

THE MYSTERY BOARD — Is this 1992 or what?

PD,” he said. Although Abrams was spotted
in L.A. last week with voiceover/
programming specialist Mark Driscoll,
Driscoll adamantly denies any connection.

KFI/L.A. morning talk host Bill Handel
went berserk last week after hearing that fill-
in host Phil Hendrie, impersonating PD
David Hall, announced that Handel had been
fired for stealing office supplies and ramming
Hall's car in the station parking lot. Of
course, the whole thing was a hoax, and
though the real Hall defended the broadcast,
Handel said his reputation had been
damaged by the escapade. He has, however,

returned to his on-air shift.

Look out, “America’s Most Wanted” The
forces of good have found a powerful new
ally: KSSK-FM/Honolulu morning drivers
Michael W. Perry & Larry Price. Perry &
Price have taken to the streets with “The
Posse,” a band of dedicated listeners who
have been roaming Oahu, seeking out crime
as it happens. And when it does, they
dutifully report the misdeeds to Perry &
Price, who broadcast descriptions of the

KSSK’s Posse:
Book ’Em, Dano

Continued on Page 26
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Where Have
They Gone?

Country's biggest hits and
the artists everyone knows!

JONES RADIO NETWORK

Call Jones Radio Network.
Gene Ferry NSM, 303 ¢ 784 « 8700

Merle Haggard »

STREET TALK.

Continued from Page 24

crooks to the audience — and local law
enforcement. So far, KSSK’s dynamic duo
and legal beagles have helped police track
down lost Alzheimer's patients and missing
children, foil a meat-snatching, and even
save a meandering pig before it could
wander into a luau. The station's chopper
even got into the act, helping police put an
end to a high-speed chase. The local
police have become big fans of the show,
and the program’s drawn nationwide
interest from PDs (police departments, that
is) that would like to institute similar
programs in their towns.

Legendary KVIL/Dallas
morning man Ron
Chapman will host this
year's NAB Marconi Radio
Awards in New Orleans. The
Gordon McClendon disciple
has dominated “Big D" radio
for the last 35 years.

Ron Chapman

Not Just Another
Hockey Puck

)

With police escort in tow, Country
WWWW/Detroit listener (and loyal Red
Wings hockey fan) Jim Bosh completed
his 587-mile trek to Philadelphia in a
Zamboni (with a top speed of 17mph)
Tuesday (6/3). With the Red Wings facing
Philadeiphia’s Flyers in the Stanley Cup
finals, “W-4 Country” has challenged
WXTU/Philly to a Zamboni Radio Rodeo.

WRMF/West Palm Beach vet
“Dandy” Don Wright, who held the
afternoon drive shift since 1980, passed
away Sunday (6/1) at the age of 51,
following a series of heart attacks that
began Saturday evening — just hours after
he finished his weekend shift. Wright had a
bevy of friends at his bedside, including
former ‘RMF morning host Kevin Kitchens,
who dedicated his morning show on
crosstown WEAT-FM to him the next day.
AC WRMF held a minute of silence for
Wright at 3pm Monday, when Wright would
have started his shift. Nighttimer Brad
Jeffries is handling afternoons until further
notice.

KRTH-FM/L.A. radio legend Robert
W. Morgan is off the air on medical leave.
He told his listeners, “I have lung cancer.

My doctors aren’t quite sure what caused
it, but suspect those two packs a day for 35
years might be a factor” Morgan, the
longest-running morning personality in L.A.
radio, quit smoking last year. “K-Earth has
asked me to take some time off to devote
fulltime to beating this thing, and that’s
what I intend to do” Jim Carson will host
mornings at the Oldies station in the
interim.

Twister Relief

Clear Channel brought all of its San
Antonio stations together for an industry-
wide event called “Cans Across Texas.” It
raised over $27,000 in cash and 22
truckloads of food and merchandise for
victims of the recent Texas tornadoes. A
few miles up the interstate, WACO-FM/
Waco collected over $45,000 in cash, food,
and clothing last Thursday (5/29) for
tornado victims.

Condolences go out to Time Warner
Inc. CEO Gerald Levin, whose son
Jonathan Levin, 31, was found murdered
in his New York apartment Tuesday (6/3).
Investigators revealed that Levin had been
dead since last week.

Continued on Page 28

Rumbles, Pt. 1

* No smokescreen here: CHR/Pop KBKS/Seattle
hires former San Jose Sharks sportscaster and
KSFM/Sacramento morning vet Chris Collins for
wake-ups. He will be joined by current co-host Dana
Dearden.

* At Classic Rock WCKG/Chicago, middayer Pat-
ti Haze is joined by new co-host Mary Pat LaRue;
the two will try out a Talk format. With Howard Stern
in mornings and Steve Dahl in afternoons, the station
already programs a significant amount of talk. Cross-
town WKXK's flip to Classic Rock from Country was
based on WCKG's heavy talk lineup, according to the
Chicago Sun-Times.

* Bonneville’s KPIX-FM/SF is simulcasting sister
Hot AC WTMX/Chicago.

* KISW/Seattle Promo Dir. Gus Swanson resigns
to accept.the Events Marketing Director position at
New Century Media's Seattle stations: CHR KUBE,
Sports KJR-AM & '70s KJR-FM.

» Coming soon to a bookstore nearyou: Syndicat-
ed talk host Don Imus and his brother Fred are tour-
ing the country, promoting their new book, “Two Guys,
Four Corners” The |-men have vowed to stay at each
store untit every book is signed.

*» WKLX/Rochester, NY PD Denny Alexander is
named OM for Paxson/Tallahassee: WNLS-AM,
WJUTZ-FM, WSNI-FM, WTNT-FM & WXSR-FM.
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The Los Angeles Chapter of NARAS
has honored KIIS-FM morning man Rick
Dees with the “Governor's Award;”
recognizing him as a radio pioneer who has
shown a commitment to the vitality of the
industry and has been an important friend
to recording artists.

Texas legislators last week (5/29)
passed a bill barring state investments in
any media company that releases records
with offensive lyrics. The bill was expected
to go before Governor George Bush Jr. this
week. RIAA, President Hilary Rosen said,
“is appealing to Governor Bush to stop this
discriminatory and unworkable censorship
proposal from become law. This bill
infringes the constitutional rights of
musicians as well as the citizens of Texas.”
Stay tuned. ..

West Arkeen, the renowned songwriter/
musician, accidentally died in L.A. Friday (5/30)
while recovering from 2nd and 3rd degree
burns after returning home from the hospital
intensive care unit. Arkeen wrote and played on
numerous chart-topping hits for Guns n’ Roses,
Sly Stone, Johnny Winter, and Brother Cane.

Rumbles, Pt. 2

* KMEUSF MD Joey Arbagey adds APD duties.

* KGGO/Des Moines Promo Dir. Mark Hendrix
adds APD stripes.

» KCLB/Palm Springs, CA MD/evenings Tony Mon-
tana exits; PD Ron Stryker assumes MD duties.

* KPTY/Phoenix afternooner Chio the Hitman takes
a similar shift at Jacor's KKLQ/San Diego. Middayer
Karen Kay segues to sister XTRA-AM as morning co-
host, replacing Jeannie Zalasko.

* WNAP/Indianapolis morning drivers Dan Osborne
and Joni Michaels exit.

* KDGS/Wichita names Steve Dorrell PD. Dorrell
will also remain GM at sister KAYY. KDGS PD A.J.
Willoughby exits.

* KXMX/Cedar Rapids, IA APD/MD Jim Allentakes
over as PD of KFFM/Yakima, WA.

«CHR WRZE/Cape Cod, MA nighttimer Mike
O’Donnell adds PD duties.

* Aaron Roberts resigns his PD/MD post at Rock
WTAO/Marion-Carbondale, IL to accept the PD/mid-
day gig at Active Rock WZMT/Wilkes Barre-Scran-
ton. WTAO Programming Asst./night slammer Mel-
lonhead is upped to MD.

* KMGZ/Lawton, OK PD Robert Elfman takes the
APD/MD slot atWLSS/Baton Rouge, replacing Spen-
cer Kane.

« Congratulations to voiceover artist extraordinaire
Randy Thomas and husband ArnieWoht on the birth
of Rachel Morgan Woh! Tuesday (5/27).

* MCA Records sets Ken Wilson as Pres./Black
Music Division and Stanley Winslow
as VP/Urban Promo.

* John Fullam recruited as WKTU/NY VP/GM.

» Chancellor Broadcasting taps two for
San Francisco: Tim Roberts as PD for KNEW &
KSAN;Lynn Anderson as NSM for KABL, KBGG,
KNEW & KSAN.

* WMTX/Tampa PD/morning guy Mason Dixon
crosses the street for WUSA.

* Bob Neumann named WENZ/Cleveland PD.

v

» Virgin Records appoints Jordan Harris and
Jeff Ayeroff co-Chairmen.

» Greg Batusic becomes Westwood One
Network Radio Division Pres.

* Lloyd Roach returns to WKSZ/Philadelphia
as Station Mgr.

» John McCrae tapped as KSD-FM/St. Louis PD.

\ 4

» Peter Crawford selected as WZOU/Boston VP/GM.
» Charlie Cook boosted to McVay Media Sr.VP/Prog.
* Hugh Surratt named RCA Records

Mgr./Nat’l Album Promo.-West.
* Dr. Chuck Crane joins KKHT/Houston as PD.
*» Dick Curtis chosen KVI/Seattle PD.
* Don Keliey designated WWMX/Baltimore PD.

v

* Richard Greener promoted to WAQK/Atlanta VP/GM.

* Frank Cody tapped as Dir./Affiliate Reiations/
Program Development for The Source.

» Dave Lange appointed WSRF & WSHE/Miami OM.

* Tim Baxter becomes WQAM/Miami PD.

)4

« Jeff Lucifer chosen WNDE/Indianapolis MD.

l * Tim Kelly selected as WRKO/Boston afternoon driver. I

Records

« |s Daniet Glass thisciose to inking a deal with Mer-
cury for his new imprint?

* Geffen/DGC pared 20 staffers from its payroll last
week, including head of CHR promotion Steve Leav-
itt and head of A&R Roberta Petersen.

* Universal has inked a joint venture with Celtic
Heartbeat, the label owned by U2 manager Paul
McGuinness, Dave Kavanagh, and Barbara Galavan.

+ ESP Management's Bud Prager s closing the com-
pany's NY offices to open its new location in L.A. Rich
Totoian opts to remain in NY and exits the company.
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NEWS

Giant
Continued from Page 1

Doug Johnson, one of Nashville’s
most respected, artist-friendly, cre-
ative executives. Doug will have
available to him every means nec-
essary to carry our partnership to
the next level of success.”

Johnson succeeds James Stroud.
who resigned in April and is ru-
mored to be named head of Dream-
Works™ possible entry into the
Nashville label scene.

Johnson joined Epic in 1991 as
VP/A&R and was elevated to Sr.
VP in ’95. The veteran producer
and songwriter has written the No.
I hits “[ Don't Think I Will" for
James Bonamy and “Living In A
Moment™ for Ty Herndon. As a
producer, his album projects in-
clude John Michael Montgomery’s
“Life’s A Dance,” Herndon’s
“What Mattered Most,” and
Bonamy’s “What I Live To Do.”

“I want Giant to be a safe haven
for creative people in this commu-
nity,” Johnson said. “A great artist
and great songs properly set up and
promoted can connect with people
in a way that reminds them they’re
living, breathing, feeling beings.
That, to me, is what it’s all about
— and what our mission at Giant
is going to be.”

Regarding Burns's appointment,
Johnson added, “John’s enthusiasm
for both the music and the business

side of this industry make him the
perfect person to help bring togeth-
er all the elements necessary for
artists to break through. His vast
experience coupled with the rela-
tionships he’s built over the years
offer a tremendous asset to us all.”

Burns will be responsible for the

day-to-day business dealings of the |

label, in addition to serving as the
liaison between Giant and sister la-
bel Warner/Reprise Nashville. He
most recently served as sales and
marketing consultant to Azoff En-
tertainment. Prior to that, he spent

23 years moving through the ranks |

of MCA and UNI Distribution be-
fore being named Exec. VP in 1987
and President in 1993.

Azoff noted, “John Burns is a
consummate record executive. In
the many years we have worked to-
gether, he has always displayed a
vast and professional knowledge in
all facets of our business. Doug and
I are lucky to have him aboard.”

Burns noted, “Joining Doug
Johnson in taking Giant to a new
plateau is an exciting undertaking.
I’m thrilled to once again renew my
association with Irving Azoff and
the great staff of people he’s assem-
bled. I've travelled to Nashville a
great deal during my career and
have always found it to be an ex-
ceptionally musical city. With Gi-
ant’s commitment to creative integ-
rity, I feel fortunate to be with the
company at this time.”

Klein

Continued from Page 1

Washington Post, “We’ve got an an-
titrust fellow here who rolls over
and plays dead.” On Tuesday (6/3),
Hollings and Klein met to discuss
Klein's nomination. *'It was a good
exchange of information, but the
senator is still not comfortable with
him,” Lane reported.

Hollings apparently objects to an
April decision by Klein not to
block the $21 billion merger of Bell
Atlantic Corp. and Nynex Corp.
Hollings reportedly would like to
see DOJ determine whether the
merger of two East Coast telephone
monsters will give the two compa-
nies too much market power.

Last month, Senate Deputy Whip
Conrad Burns (R-MT), a former
broadcaster who also serves on the
Commerce Committee, also put
Klein’s nomination on hold. But he
said he felt Klein would be too
tough on communications mergers.
In a four-page letter dated May 15,
Burns told Klein he has “concerns
as to whether your views of the im-
plementation of the Telecommuni-
cations Act of 1996 are in accor-
dance with Congressional intent.”

While most of Burns’s questions
concerned telephone company
mergers, DOJ’s regulation of radio
mergers raised great concern
among industry titans last fall af-

ter the Antitrust Division, under
Klein's direction, forced several
groups to divest certain properties
and reconfigure deals. Since then,
however, Klein has met with indus-
try leaders, provided them with in-
sight on his view of mergers. invit-

ed ideas and criticism, and gener- |

ally impressed broadcasters. In
fact, during an address by Klein at
the NAB’s spring convention in Las
Vegas last April, Klein managed to
pack a conference room with some
of radio’s most powerful decision-
makers for more than 90 minutes
and make them laugh, ask ques-
tions, and exchange ideas.

While the NAB declined to dis-
cuss Klein’s nomination, one in-
dustry insider told R&R the group
would likely back the 50-year-old
lawyer’s confirmation. “Joel has
said all along he will be happy to
address any questions the senators
have,” DOJ spokeswoman Gina
Telemona told R&R. She said
Tuesday’s meeting was “produc-
tive” but declined to characterize
it further.

Telemona added that a meeting
between Burns and Klein had not
been scheduled yet, but Burns
spokesman Matt Raymond told
R&R the two could met as early
as this week. Hollings spokesman
Lane was less optimistic about a
speedy decision by the Senate on
Klein’s appointment: “I wouldn’t
look for it to be resolved soon.”
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Continued from Page 1

[Hispanics in Chicago] are about
what is available now in the mar-
ketplace. From a revenue stand-
point, we're terribly excited about
the prospective growth aspects.
Our goal is simple: We’re not here
to destroy anybody, we’re here to
be the best Hispanic radio station
we can be and hopefully have a lot
of fun.”

One of Diaz-Albertini’s top pri-
orities has been to review studies
under preparation by Coleman Re-

Great Songs, Great Singer

search, which are scheduled for
completion on June 13. The other
isto find a new PD for WYSY. “We
planned to have Jesse Rios as our
PD here. but will not be now,”
Diaz-Albertini said. Rios had been
hired by Humphries in April (R&R
4/18) with the intention of signing
on the new format by May 15.
Diaz-Albertini has narrowed the
PD candidate field down to two.
When asked what direction the new
PD will take "YSY, he responded,
“Romance is definitely an option,
but by no means is that considered
a slam dunk by anyone right now.”

WYSY will be flanked by four Re-
gional Mexican outlets, including
Heftel’'s WOJO-AM, and Tropical
WLXX-AM. WYSY, divested by
CBS Radio to comply with FCC
ownership regulations, is expected
to flip from *70s Oldies by the end
of this month.

Diaz-Albertini began his career
as a sales assistant at WCMQ-AM/
Miami in 1973. He then joined
WRBQ-AM & FM/Tampa in 1982
as GSM under Edens Broadcasting
before rising to the GM slot in
1986. Diaz-Albertini shifted to In-
finity’s crosstown WQYK-AM &

NUSIC of YOU

FM in "91 as GSM before landing
his most recent post in September
"95.

Cansela was unavailable for
comment at presstime.

' Meltzer

RLIT

Continued from Page 3

ing is we can take something and
make it better.”
Meltzer previously was Sr. VP/

Radio for Price Communications. |

He also was VP/GM of Buffalo
combos WWKB & WKSE and
WGR & WGRFE

T
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Stop The Music, You Want To Talk

[ Here’s what you need to know hefore you take the host plunge

You're doing a show. The on-air CD player starts to die.
You start CD 2, it’s dead. You don’t have any music on cart or
disc; you have no music. Then you look at the Jog and it’s
empty — no spots. They’re putting in a new phone system, so
you can’t take calls. Imagine that situation. Congratulations,

now you're a talk show host.

The Dirty Secret

Many DJs have the fantasy of
being allowed the freedom to
endlessly emote. Once a day,
honest, some DJ contacts Sabo
Media for advice on breaking in
to Talk radio. OK, here’s our
team’s advice. First, know the
dirty secret: The job is NOT to
talk to callers. The job is to get
callers. Listeners aren’t waiting
for the host to answer the phone.
They aren’t planning to call.
They have lives. Calling a Talk
station is the last thing a normal
person would ever do. The chal-
lenge is to inspire that person to
pick up a phone and call a radio
station. Have you ever called in
to a talk show? So, why would
they?

The Tyranny Of
Liner Cards

When jocks call for advice, 1
can make a bet that they will
say,“Hey, I don’t want to read lin-
er cards anymore. | want freedom,
man.” They usually say this in a
DI rockin® voice. Al Brady Law,
head of programming for Com-
mand Audio and former KABC
OM says that “‘every DJ has one
great talk show in him.” Thou-
sands of hours of imagining all
the things he could say if he just
wasn’t bound by those liner cards
has given most jocks material for
one talk show.

Good Talk stations
have format rules:
clocks, liners, cross
promos, call-length
rules, the whole
package! A DJ
telling a Talk PD
that he wants to do
talk so he won't
have to read liners
anymore makes that
PD pretty nervous.

The second show is the chore.

WRKO/Boston PD Kevin
Straley points out that most
jocks have trouble with the fifth
minute. That’s their “wall.” It’s
the longest they have ever had
their mic open. Good Talk sta-
tions have format rules: clocks.
liners, cross promos, call-length
rules, the whole package! A DJ
telling a Talk PD that he wants
to do Talk so he won’t have to
read liners anymore makes that
PD pretty nervous.

So, do you have an opinion on
anything? People don’tcall in to
respond to a topic. They don’t
listen to a topic. They call in to

FAMEm(;A’sD =

By Walter Saho

agree or disagree with another
person — the host. Listeners
don’t call a reasonable person,
they call an opinionated person.
Radio Wrestling: Host states his
opinion. Host won’t change
mind no matter what. Voila: Peo-
ple call to cheer the opinion or
“fix” the opinion. The result:
Off-air people hate you.

It’s Just A Show

Off the air the public often
doesn’t understand it’s just a
show. Your spouse’s friends won't
understand, your kid’s friends
won’t understand, the guy at the
deli won’t understand, and the
person threatening to fire bomb
your home won’t understand. Do
you understand what that’s like?
Great hosts revel in that reaction.
Losers become fearful of it and
begin to mitigate their passion.
Then they become a tape on some
consultant’s desk rather than a
star on an agent’s list.

Think it through. Are you pre-
pared to be the town jerk? Are you
prepared to put your family and
current lifestyle on the block?

Fair Or Public Affairs?

Presenting a reasonable as-
sessment of the day’s events is
called public affairs. The differ-
ence between public acceptance
and public affairs is the word
“fair.”” PA shows are scheduled
on Sunday mornings for a good
reason: no ratings.

So. can you talk normally? The
common trait of every big Talk
star is they just talk. They do not
yuck or jock or have some wacky
affectation. Can you lose that ri-
diculous, anachronistic way of
speaking — now?

Provocative. Conservative i ———

Satirical. Adored by tens ot

millions. known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PM (ET)

Talk Basics

« Is the host clearly, passionately stating
their opinion on a subject?

* How long has it taken me to hear the
name of the station and the topic — the
longer the wait, the less likely they are to
reach a listener under 83.

political theory?

* Are they talking real-life or some insane

Life Is Show Prep

In order to generate four hours
aday of programming out of your
head, it is necessary to prepare the
show for 20 hours. That means no
more hosting the “Wet T on La-
dies’ Nite at Big Crawdaddy’s. It
means four VCRs to tape all the
big prime-time shows and so-
called news magazines, and it
means you watch them.

It means that two newspapers
won’t be enough. And it means,
and this is the hard part, you have
to know yourself. You have to
know yourself so well that you

So, can you talk
normally? The
common trait of every
big Talk star is they
just talk. They do not
yuck or jock or have
some wacky
| affectation. Can you
lose that ridiculous,
anachronistic way of
speaking — now?

are completely fearless in pre-
senting your feelings. All the
good talk show hosts are racked
with anxiety during the prepara-
tion of their show. They are in
endless agony over which topics
will get calls, which will be en-
tertaining, and which won’t
make them sound stupid. Prep is
all they do. Everything in their
day becomes show prep. They
never have another passive mo-
ment as long as they live. They
cannot detach. Are you ready for
that life?

No Agendas Please

When our team receives a tape,
this is what we listen for:

« Is the host clearly, passionate-
ly stating their opinion on a
subject?

* How long has it taken me to
hear the name of the station
and the topic — the longer the
wait, the less likely they are to
reach a listener under 83.

* Are they talking real-life or
some insane political theory?

Unfortunately a lot of people
in this industry of mimics lis-
tened to Rush and thought he
was getting ratings because he

Continued on Page 32
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Both programs via Sjtcol(is,Iranspondgr 23, Channel 54: For the full story please call Lee Vanden-Handel at 212-338

www.americanradiohistorv.com

NADIV

-1406 or Catherine Beronilla at 212-338-1405.

Health-medical news,
issues, opinions and
advice to callers by

America’s favorite M.D.

| DR. DEAN EDELL

SHOW |

MONDAY-FRIDAY 4PM-5PM (ET)
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Stop The Music, You Want To Talk

Continued from Page 31

was talking about politics. If pol-
itics were the draw, William F,
Buckley’s TV show would have
a 40 share. It’s as though one
concluded that rock and roll be-
came a phenomenon strictly be-
cause of the lyrics.

Rush gets ratings because he is
an extraordinary entertainer. En-
tertainer. He could talk about any-
thing and get ratings. (And
should. Soon. Please.) A good PD
gets a tape and hears a wacky po-
litical agenda, they have no inter-
est in that host. The only agenda
should be to be so entertaining,
you get ratings.

Your Strengths:
Melrose Power

There are several skills you
have that people who have only

done Talk probably don't. Those
skills are of extraordinary value
to any PD claiming to want Talk
listeners under 50. (All say they
do, few actually act that way.)

* First., you already understand
the importance of saying the
name of the station a lot. The
ongoing tragedy of Arbitron is
that people have to write down
the name of the station — it
doesn’t matter if they listen. So,
listeners have to be taught the
name of the station.

* You understand the importance
of forward momentum; getting
to the next event.

* You know how to structure a
radio show and how listeners
listen. Most traditional talk
show hosts don’t.

The “Melrose Place™ and “X-

_NEWS/TALK

e PEFRESETE A ) ’ S T e = B R

Know the dirty
secret: The job is
NOT to talk to
callers. The job is to
get callers. Listeners
aren’t waiting for the
host to answer the
phone. They aren’t
planning to call. : S SEENSSERS -
They have lives.

TATTOO YOU — As part of an effort to help legalize tattooing in Massa-
chusetts, WRKO-AM/Boston personality Jeff Katz (r) broadcast live from

Salem, NH's Dragon’s Lair Tattoo Studio and, yes, got a tattoo live on the
air by Dragon’s Lair owner Jamey Proctor. The station also paid for a
number of Katz's listeners to get tattooed at the remote for free.

Files” season finales are quite
important to people who are
ambulatory. Great jocks trust
the power of those events. It is
fun for people to talk about
them at work and on the radio.
You understand that. Loser Talk
guys don’t. Use what your ex-
perience shows you works with
younger listeners and don’t
apologize for it. The great Talk
PDs are looking for hosts who
understand, love, and can com-
municate their passion for eye-
level. top-of-mind popular
events.

Walter Sabo
is President
of New York-
based Sabo
Media, a con-
sulting firm
that has work-
ed with major
Talk stations

GENTLEMEN, START YOUR ENGINES ... — KTRH/Houston staffers for 14 years. He =

recently particpated in the Texaco “Racing For Children” Mini Grand Prix can be reached ? MATHERS & MATTHEWS — Actor Jerry Mathers (r), TV's “Beaver Cleav-
Series, which took place as part of the Houston Children’s Festival. Ready at (212) 808- oy er,”was a recent guest on WBT/Charlotte's Mike Matthews Show. On the
to race are (I-r) reporter Pat Trahan, KTRH ringer Paul Kehoe, GSM Mark 3005, program, Mathers revealed that as a kid he was best-known not as “The

Masepohl, and promotion asst. Rick Boeker. Beav” but as the leader of his own local rock band!

Keep bad & boring callers
off the air!

TalkBack Software for talk hosts, screeners, PDs

B Instant history of all recurring callers

B Cool colorful icons help host pick best line

W Caller clocks for time on hold, time on air

B Pie charts & bar graphs analyze calls

Free Fast Fax Form: Busy? Simply jot your
name and call letters in this box and fax to 914-723-2258.
We'll send you a Free Demo and info on TalkBack. «ERS OF

\&\?‘
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Fax: 914-723-2258 Tel: 914-723-8567 www.rcsworks.com Frt RS R By 2 et (i
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STEVE WONSIEWICZ

What A&R Is Thinking

J A trio of A&R pros talk about what’s going on with the music

A&R — it’s the heart of a record company, Without it, prof-
its slip away or, in the case of start-ups, never materialize. With
the recorded music business experiencing flat sales, I thought it
might be informative to read what some of the best and brightest
have to say about what’s going on in the music biz.

First, however, a little background
about this column. Originally, it was
designed to focus on A&R pros who
double as producers. After one in-
terview, however, that viewpoint
seemed limited. The topic then mor-
phed into a story featuring A&R
execs who first started out in anoth-
er department, like promotion. Same
thing; too confined. Finally, after
talking with a couple of people and
hearing what they had to say, I
scratched it all in favor of just let-
ting these pros talk about what’s top
of mind.

Lame
Generation

Take Colum-
bia Sr. VP/A&R
| John Kalodner,
an industry vet
who’s worked
with a diverse
group of artists,
including Shawn
Colvin, Journey,
Kenny Loggins,
Boston, Cher, Wang Chung, Ber-
lin, and Olivia Newton-John. When
asked which direction he thought the
industry was heading musically, he
frankly admits he “has no idea.”
When pressed, he responds, “Be-
cause in general the generation the
record companies are targeting most
of their sales toward, the 12-24 year
olds, are the lam-

John Kalodner

est. They have the
worst taste of any
generation ['ve
seen since I've

Look at the power

songs, and stars; like the way other
generations were.”

Laying blame elsewhere —
such as MTYV, radio, or retail —
isn’t fair. “Look at the state of the
industry in the late '80s when there
were so many great, powerful, are-
na-rock bands. It was great for the
business and great for fans. There
was MTYV back then and it didn’t
have a negative effect. I would like
to blame it on MTYV, but that’s not
fair or accurate.

“And it’s not radio’s fault either.
It’s a sociological statement about
the state of 12-24 year olds in the
U.S.” As for the Internet, “That’s
areal negative. If the Internet were
focused on selling music, then it
would be a great thing. But it’s not.
It’s more focused toward allowing
people to do other things, which
is totally distracting them from lis-
tening to and buying music. I may
be wrong, but I cannot see that it
has done one thing for album sales,
concert sales, or establishing art-
ists when it comes to the 12-24 de-
mographic.”

It isn’t all hopeless. Kalodner ad-
mits certain albums still strike a
chord, like Alanis Morissette’s
“Jagged Little Pill.” The same goes
for the Spice Girls’s “Spice.”
“Those are great artists and great
records, but I just don’t see the di-
versity now that there used to be.”
And he warns not
to expect older
folks to pick up
the slack. since
baby boomers

SOUND DECISIONS

is waning is there is so much from
which to choose, it’s all being treat-
ed the same; the music and artists
become commodities instead of
stars. Observes RCA Sr. VP/A&R-
Artist Development Bruce Flohr,
“Maybe we need to decrease the
amount of music we release and give
people fewer choices so that the ones
we do give them become part of
their lives.”

Passion
For Artists?

Flohr agrees
with Kalodner
that something is
going on with the
$83 younger genera-
" tion. “What con-
cerns me is that
we are breaking
records that are
not becoming
part of their cul-
ture. The next record is not an an-
ticipated release like it was in years
past. We need to find ways to get
people to think like, ‘I really believe
in Jewel and the Dave Matthews
Band so I'm going to follow them
for the next five years’ — like you
and I followed
U2 or R.EM.

Bruce Flohr

There is this big thing about the future of
alternative music and where it’s going. It's
a segment that has been the meat and
potatoes in terms of sales for record
companies, and it’s waning.

— FRob Cavallo

“One of the things my promotion
background taught me is the value
of making sure we have a story that
goes beyond the disc and to make
sure we have multiple singles be-
cause you can never assume they are
going to be discovered by radio.

“Korn, for instance, established
themselves as a solid act by them-
selves. Radio didn’t embrace that
group at first. Korn forced them-
selves to be dealt with at radio.

“We are starting to realize that if
we have a real act, regardless of the
Alternative or Active Rock station,
we are going to deliver this record.
And if we don’t, at least program-
mers are going to know we tried.”

Reprise Sr. VP/A&R Rob Cav-
allo — who doubles as producer for
many acts and who’s spent mast of
the past two years in the studio —
acknowledges that radio has been do-
ing its job to help break artists. “They
have been almost over-aggressive in
a certain way. I see radio stretching
and reaching for something right
now. What it is, ['m not sure.

“Radio also continues to splinter.
Look at the backpages of R&R. It
used to have only a handful of charts.
Now there are these different for-

mats for different
segments af the

Maybe that pas-  @Qne of the things my population.

sion doesn’t exist . “And now there
like it used to, promotion is this big thing
and maybe part background taught about the future

of that is due to
the fact that we
are removing so

me is the value of
making sure we have

of alternaiive mu-
sic and where it’s
going. It’s a seg-

rpuch of the mys- a story that goes ment that has
Uacolihearis:  beyond the disc and KT
difficult to sell to make sure we of sales for record
records, the labels  have multiple singles .compaqies. and
o overy e,  becauseyoucan TGO
nue of exposure, never as.sume they with Green Day,
which means not are going to be Cavallo admits
only [‘The Late record companies

discovered by radio.

Show With David

— Bruce Flohr

will have to be

been doing this.” and money people have other things
How it hap- 35-50 years old on their minds
pened isn’t clear have. That right now. “Look

to Kalodner. "It

at how the demo-

sort of evolved in
the early "90s.You
can see the de-
cline in concert
ticket sales and
record sales. It
doesn’t take a ge-
nius to realize that
something is go-
ing on.”
Kalodner is
pretty convinced
the current gener-
ationisn’t about to
change. “I tend to
think we are going to have to wait
for the next generation of kids and
hope they will be more knowledge-
able about music, musicianship,

demographic is very
knowledgeable
about music, but it’s
not their first
priority these days,
so they have to be
highly motivated to
buy a CD.

— John Kalodner

graphics  are
changing. Look at
the power and
money people 35-
50 years old have.
That demograph-
ic is very knowl-
edgeable about
music, but it’s not
their first priority
these days, so
they have to be
m highly motivated
to buy a CD.
That’s something

the industry has not had to deal with
before. Maybe now it will have to.”
One reason cited as to why the
younger demo’s passion for music

Letterman’] and
‘Saturday Night
Live’ but ‘Rosie
O’Donnell’ and ‘Regis & Kathy
Lee.” But with that we're also con-
tributing to a quicker burn on those
artists. One of the hardest things to
do in this business is to just walk
away even though things are going
well.”

Flohr, who spent six years in pro-
motion, says hit singles will contin-
ue to fall through the cracks, mostly
because programmers can’t devote
the time required to listen to the in-
creasing flood of product. Neverthe-
less, the record industry is getting
better at “not losing artists. We're
finding the value of selling records
without radio.

www.americanradiohistorv.com

more proactive in
m promoting

records, even in-
ternally, and that includes A&R.
“After we finished [the album] ‘In-
somniac, the band didn’t want to
do any press. They were of the
mindset to just put the record out
and let it happen. It was their reac-
tion to the enormous Success on
‘Dookie.’

“Yet one of the things I did — and
which I'm going to do again for the
new album — is go on a mini-pro-
motional tour and visit our offices
around the world. That’s one of the
benefits of being both a producer of
a band and the A&R person. Hav-
ing an external producer do it
wouldn’t make since.

“On ‘Insomniac’ I traveled to
markets like Japan, Australia, and
Europe, played them the album and
in a very personal way told them all
about it. I definitely believe it had a
very positive effect — and the band
believes it too — on the success the
album had in those countries. There
was a direct correlation.”

Delivering The
‘Good Stuff’

As with Ka- -
lodner’s example [N
with Morissette,
Cavallo says ra- |
dio and the gen-
eral public still
know a hit when
it’s broadcast on
the airwaves. It’s
just that the in-
dustry needs to
deliver more of -
them. “Ttruly be- ~ Fob Cavallo
lieve the public picks up on the good
stuff. They feel it; they know it. If
you play a song thatisn’t a hit to the
average person on the street, some-
how they know something’s wrong.
They might not be able to tell you
exactly what the problem is, but they
kind of feel it.”

Cavallo, like Flohr and Kalodner,
isn’t about to predict where the mu-
sic is heading. “We’re on the cusp
of some kind of change. Things are
turning more pop to a degree. But
the worst thing you can do as a pro-
ducer with your band is try to make
your sound fit radio. Once you do
that you’re changing your perspec-
tive from the original intent. Also,
once the album is released radio
might not sound like that.

“I’ve been working with [a teen
group| Kara’s Flowers. There’s
no way we could have known that
pop music would be more [in
vogue] when we signed them over
a year ago. | just feel lucky as hell
that I came across them and that
we're getting ready to release an
album because it fits with what's
going on.

“What gets you a hit is great
songwriting, a band or artist with
great personality and chemistry,
and great staying power. That’s
what makes it sound unique and
fresh on the radio and what makes
you sell records.”

TALK BACK TO R&R!

Do you have questions,
comments, or feedback regarding
this column or other issues?
Call me at (615) 244-8677 or
e-mail: swonz@aol.com
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‘Ready Or Not,” Manbreak-ing At Active Rock, Altemative

I’s not quite another British inva-
sion, but it’s hard to ignore the grow-
ing number of UK alterna-rock bands
crossing the Atlantic.

The latest group to make some
noise is the Liverpool-based quintet

the station. Music is moving away
from being somber and more serious
to a ‘et’s has some fun and rock’ kind
of attitude. And this song represents
that pertectly”’

Another key factor to the add: “

Manbreak

Manbreak, whose new Almo
Sounds/Geffen, single “Ready Or
Not,” is turning some heads at Active
Rock andAlternative. Stations report-
ing the single include Active Rock-
ers KEGL/Dallas, WAAF/Boston,
KUPD/Phoenix, WMMS/Cleve-
land, KBPI/Denver, and KRXQ/
Sacramento. Alternatives on the
track include WBCN/Boston,
WFENX/Boston, KNDD/Seattle,
WENZ/Cleveland, and KTCL./Den-
ver.

According to KKND/New Or-
leans PD Vince Richards. it was the
guitar that “hooked” him. “The way
the guitars drive the song is perfect for
a Rock-oriented station like us. From
the word go 1 said we gotta’ have it

Richards, whose station was the
first major-market outlet to report the
track at Alternative — says the track
is getting some calls, but doesn’t ex-
pect the song 1o take off on the phone
lines overnight. “People are just now
finding out who the band is. A song
doesn’t necessarily have to get a great
response out of the box to be success-
ful on the station. We believe this one
has the potential to be around for a
long time.”

WAAF PD Dave Douglas is an-
other big believer in the single. “It’s
a great summer record. The response
from our listeners from the start has
been very good. People at first were
intrigued, but it’s moved beyond that
now.

Like Richards, the song was an
immediate add for Douglas. “From
the beginning I knew it was right for

have enormous respect for [Almo
Sounds VP/Promotion] Alan Ore-
man, Almo, and Getfen. That played
a big role in my championing the
record as well”

Munbreak was one of the first
records that Oreman began setting up
upon joining Almo. “Our head of
A&R. Howard Thompson, signed
them probably about one year ago,”
Oreman explains. “And [ first heard
the song in its present form about sev-
en months ago when I was at

British alterna-rock at radio. “That’s
good and bad because there are so
many of them. Yet it probably works
more in our favor because so much of
itis great so it’s causing people to pay
more attention to it.”

Manbreak’s album “Come And
See™ hit retail on Junc 3.

Rhythmic, Urban Partying
To Wyclef’s ‘Alive’

If you think Manbreak’s “Ready Or
Not” is a summertime rock hit, then
check out Fugees member Wyclef
Jean’s new Columbia single “We Try-
ing To Stay Alive”

The single — a smokin’ hip hop/
dance groove that samples the Bee
Gees classic “Staying Alive” —— is be-
ing embraced by sonte major market
CHR/Rhythmic and Urban outlets.
Crossover stations reporting the track
include WQHT/New York, KYLD/
San Francisco, WPGC/Washington,
and KBXX/Houston. Urban stations
on the single include WEJM/Chica-
g0, WCHB/Detroit, KKDA/Dallas,
WEDR/Miami, WHTA/Atlanta, and
WXYV/Baltimore.

KBXX PD Rob Scorpio culls the |
single, “a pure party record and that’s
the kind of vibe we portray. I’s some-
thing you can really bop to. I'm really
happy with the way it sounds. We be-
lieve it’s going to be a big crossover
record for us.”

As to its appeal? Scorpio observes,
“The Bee Gees are coming back.
They’re all over the place. But in some
ways | don’t think they ever left. Peo-
ple still love *Staying Alive.” And when
you add a group as hot as the Fugees,
that’s a great combination.”

To market and promote the record,
Columbia is working the largest car-
nivals in the U.S. and abroad. They’ll
also have the artist doing a string of
publicity dates and listening parties this

Geffen and absolutely fell in
love with it.

“When [ joined Almo, we
knew the record wasn’t going to
come out until later next year,
but I went ahead and started
playing for people around De- |
cember and January, and the
teedback from both formats was
overwhelmingly positive. That
made me feel like we had the
potential for a big hit”

Not knowing the exact re- |y
lease date also played an unwit- §
ting role. “That’s the best part |
because the pressure wasn’t on.
I was just telling people. ‘Hey,
here’s this new record. Tell me
what you think.”

Nevertheless, Oreman — who
gives props 1o the work of Gef-
fen’s staff — knew the best shot

Wyclef Jean

for the record was to work it dur-
ing the spring-early summer. *“We want-
ed itto come out in the summer because
we felt it was a summertime hit. We
didn’t want to miss that opportunity.”
Oreman agrees there’s a wealth of

month, prior to the album (‘Wyclef
Jean Presents The Carnival’) hitting
retail on June 23. Also, Wyclef will
host an Internet radio hour, including
live chat, on June 22.

X-Filer Anderson
Goes To ‘Extremis’

The truth is out there — that Virgin has released a
new single, “Extremis,” featuring “X-Files” co-star Gillian
Anderson on vocals and backed by the British/French
techno/ambient collective known as Hal. An album fea-
turing more songs with Anderson on vocals (the single
goes to retail on May 20) is slated for release this sum-
mer. The track is also featured on the Virgin double CD
“Future — A Journey Through The Electronic Under-
ground” which is due to hit stores on July 29.

MTV will hold its first alternative “Sports & Music Fes-
tival” on October 17 in Austin. The event will be tele-
vised November 7-9 and will feature performances by
new and established alternative artists and competition
in such categories as in-line skating, BMX, skateboard-
ing, and snowboarding. Details are forthcoming about
the artist lineup.

Young Cancels Euro Trip, Foos
Begin 12-City Tour

Neil Young has been forced to cance! his five-week
European tour after accidentally cutting the tip of his left
index finger while slicing
a ham sandwich at his
North California home.
The tour was supposed
to start on June 9in Lux-
embourg. The rocker's
doctors expect Young to
be able to perform dur-

LI

ing this summer’s
H.O.R.D.E. tour that be-
gins in mid-duly ... In

Supergrass
other tour news, the Foo

Fighters will take off on a 12-city tour in July that will hit
smaller venues of 1000-2500 seats. Opening act hon-
ors go to Supergrass. The tour begins in July in Detroit
and ends on July 23 in
Seattle ... Concert pro-
moter Avalon Concerts
is putting together an
'80s new wave traveling
show featuring Bow
Wow Wow, Berlin,
Howard Jones, and the
Human League. The
tour kicks off on August
2 and lasts until Labor
Day. Other acts are ex-
pected to join the lineup ... It's official: U2 and rapper
Chuck D. have joined the Tibetan Freedom Concert.

In the studio: Word is that an album featuring collabo-
rations from Beck, Wu-Tang Clan’s RZA, members of
Cornershop, and DJ Shadow is forthcoming. Rum-
blings says the album could come out by this fall. Pro-
ducers include Mike Simpson of the Dust Brothers and
De La Soul producer Prince Paul ... Me’shell Ndegeo-
cello and jazz saxophonist Wayne Shorter will appear
on the new Rolling Stones album due this fall. The
former plays bass on the working title track, “I'm Not A
Saint” while the latter appears on a trio of other songs
... The latest on Courtney Love’s new album has her
tentatively eyeing a September release ... Unconfirmed
reports have Guns N’ Roses naming Mike Clink (“Use
Your lllusion | & II”) as producer of the band’s upcoming
album. Moby will twirl the knobs on a few tracks.

Lastly, sad to report the deaths of legendary jazz trum-
peter Adolphus “Doc” Cheatham and critically ac-
claimed Columbia alterna-rocker Jeff Buckley last
week. Cheatham — who played with such greats as Cab
Calloway, Billie Holiday, and Benny Goodman, col-
lapsed after a recent concert in Washington and died
soon thereafter of a cerebral hemorrhage. He was 92.
Buckley, 30, is believed to have drowned while wading
in the Mississippi River in Memphis. The singer/song-
writer had been in Memphis recording his second full-
length album.

Chuck D
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R&R’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

RANK ARTIST TITLE LABEL(S) LEEE STAT}-CCJ)J‘S\I';\DDS
) “Easy Listening,” “uptempo,”
1 WALLFLOWERS One Headlight (Interscope) 1048 24/0 “relaxing,” “fun,” “soff,” and
2 SHAWN COLVIN Sunny Came Home (Columbia) 1040 25/0 keeps me going.
‘Can all these describe the same station? If your
3 VERVE PIPE The Freshmen (RCA) 1033 29/0 Pop/A ternative station has conductzd focus
4  THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 1008 2972 groups since it signed on, you know they can.
Listeners shared with Alternative stctions might
5  DAVE MATTHEWS BAND Crash Into Me (RCA) 912 23/0 use you to relax with, or to have on while they're
6  SISTER HAZEL All For You (Universal) 769 2311 Aok
. , Meanwhile for listeners more accustomed to

7  DUNCAN SHEIK Barely Breathing (Atlantic) 14 20/0 iraditional AC, you micht be the herdest-rocking

8  SHERYL CROW A Change Would Do You Good (A&M) 706 211 buttor on their radios.

9 MEREDITH BROOKS Bitch (Capitol) 660 22/0 Make sure that Pop/A ternative fans with both kackgrounds have

, a say 'n your decisions  Your music meetings should include a

10 INDIGO GIRLS Shame On You (Epic) 611 24/4 staffer whose personal tastes have only recently started to

1 U2 Staring At The Sun (Island) 558 18/0 "outgrow” your market’s Alternativz station.

12 PAULA COLE Where Have All The Cowboys Gone? (Imago/WB) 556 171 b[thfe?;ﬁ :23323:;‘;'_ g fhyc’gj]rfg;*jgl["igffw'ﬁ‘gz el

ive. s )
13 COUNTING CROWS Daylight Fading (DGC/Geffen) 549 26/2 should be cross-tabulated. Every r2cord you put on the air should
‘ i | f th. K i song’
14 WATETOWNYou Woran s @ T s et ekl et e
15 SAVAGE GARDEN | Want You (Columbia) 313 130 Succassful Pop/Alternatives satisfy a delicate cocliticn of listeners.
16 JEWEL You Were Meant For Me (Atiantic) 510 16/0 '.(J:IL‘JST otne wrong add is all it takes to lean your station too far in cne
irect on.
17 OMC How Bizarre (Mercury) 461 171
) Former KYSR/Los Angeles PD Dave Becsing is now a consultant

18 TOAD THE WET SPROCKET Come Down (Columbia) 433 19/0 for Jacobs Media.

19 DEPECHE MODE 't's No Good (Mute/Reprise) 431 181

20  TORIAMOS Silent All These Years (Atlantic) 431 12/0 Forward-thinking executives lend their perspectives about

o N Pop/Alternative music and formatics each week. m
%4

This sub-chart is ranked by total plays and combined from the custom chart function on
R&R ONLINE. © 1997, R&R Inc.

UTING

NEe VY Ok -

MATCHBOX 20 Push(Lava/Atlantic) HANSON Mmm Bop(Mercury) KAMX/Austin, TX (HAC) KMXB/Las Vegas, NV {HAC) | KzIP/Phoenix, AZ (HAC)
Total Plays: 345, Total Stations: 13, Adds: 1 Total Plays: 242, Total Stations' 6, Adds: 0 WBMX/Boston, MA (HAC) WLIR/Long Island, NY (A1t KBET/Portiand, OR (HAC)
SUBLIME Santeria(Gasoline Alley/MCA) COLLECTIVE SOUL Listen(Atiantic) WLUP/Chicago, IL (HAC) ‘ KYSR/Los Angeles, CA (HAC) i WDCG/Raleigh, NC (CHR/P)
Total Plays: 342. Total Stations' 15, Adds: 0 Total Plays: 233, Total Stations: 15, Adds: 5 WTMX/Chicago. IL (HAC) WPLL/Miami, FL (HAC) | Kzzo/Sacramento, CA (AA)
WALLFLOWERS The Difference(/nterscope) JAMIROQUAI Virtual Insanity (Work) KDGE/Dallas, TX (Alt) WDBZ/New York, NY {HAC) KENZ/Salt Lake City, UT (AA}
Total Plays: 282, Total Stations: 14, Adds: 1 Total Plays: 232. Total Stations: 10, Adds: 0 KALC/Denver, CO (HAC) \ WPTE/MNorfolk, VA (HAC) KFMB/San Diego, CA (HAC)
TONIC If You Could Only See(Polydor/A&N) ABRA MOORE Four Leaf Clover(Arista Austin/Arista) KXPK/Denver, CO (AA) | KTNP/Omaha, NE (HAC) KLLC/San Francisco, CA (HAC)
Tota! Plays: 281, Total Stations: 14, Adds' 4 Total Plays: 211, Total Stations 11, Adds: 2 WHYT/Detroit, M1 (Alt) | 'WSHE/Orlando, FL (HAC) | WVRV/St. Louis, MO (AA)
. . ) ‘

NRGHTY MIGHTY BOSSTONES The Impression..(Vercury) | MEXICO 70 | Want You(Big Pop/Red Ant) KVSR/Fresno, (A (HAC) WPLYPhiladelphia, PA(AR) | WHPTTampa, FL (A)
Total Plays: 249, Total Stations. 11, Adds: 2 Total Plays: 207, Total Stations: 10, Adds: 5 WJBX/Ft. Myers, FL (AA) KZON/Phoenix, AZ (Alt) 29 Total Stations

Songs ranked by total plays HAC - Hot AC  All-Altemative AA-Adult Altamative CHR/P-CHR/Pop

- |
- t
l l A' ' h I ' ' Most Added at Pop/Alternative and Hot AC!

| WANT YOU WTMX/Chicago add 31x WPLL/Miami add 20x Star 98/L.A. add
KZZP/Phoenix add WPTE/Norfolk add WBAM/Montgomery

KFMB 50x WSHE 30x KZZO 30x
KALC 26x KLLC 22x KOSO 22x

Y UE l

1€ neu Al
Already added:

KZON/Phoenix WAKS/Tampa

WMTX/Tampa WDAQ/Danbury

VUMW ¢

-V
m
Ao

BIG
POP

|
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TONY NOVIA

Trout Touts Preferred Positioning, Imaging

.7 Author, consultant offers ideas on becoming No. 1

Jack Trout knows a thing or two about radio promotion,
marketing and positioning. As the president of Greenwich, CT-
based Trout & Partners Ltd., Trout has co-authored five best-
selling books. Among them is the recent “The New Position-
ing” (McGraw-Hill, 1995), a sequel to his 1981 book “Posi-
tioning, The Battle For Your Mind” that sold over 500,000 cop-
ies and was published 18 languages. Trout certainly knows his
way around the broadcasting block.

When asked to evaluate a client’s
marketing strategy, he says,
“The first thing we look at
is the competition. We feel
marketing has to become §
‘competitor oriented.” The
key to an effective strategy
is to avoid your competitor’s
strengths and exploit their
weaknesses.”

While everyone can’t be
No. I, Trout recalls working
with a company that was
No. 2 who asked him for a
second opinion on strategy.
“It didn’t take us long to realize that
their problems were caused by ‘act-
ing like a leader” They had stopped
attacking and were now using strat-
egies more appropriate for being No.
1. In other words, they were not do-
ing the opposite of the leader. Get-
ting back to the attack was the key
to restoring their former glory.”

When Trout’s business works
with a client, one of the first things
it does is constructs a positioning
map. For, as he points out, “You win
or lose marketing wars in the minds
of your customers and prospects:
advertising is more crucial than ever.
Every category has a certain num-
ber of attributes that make up the per-
ceptions of the product. (Toothpaste,
for example, has five attributes that

Jack Trout

account for perceptions: cavity
prevention, taste, breath pro-
tection, whitening, and tar-
tar control.) Constructing a
J category map tells us what
your attributes your compe-
tition owns and what at-
tributes are available to you.”

It should come as no sur-
prise that Trout’s approach
is to use “positioning” as his
basic tool. His client list in-
cludes Apple Computer —
where they came up with
the “Apple 11,” which went on to be-
come the world’s largest selling sin-
gle computer model, Xerox, NEC,
Proctor & Gamble, and many,
many more. In this week’s column,
Trout talks radio in an exclusive in-
terview.

Conceptual Positioning

R&R: What should the promotion
and marketing directors gathered at
this year’'s PROMAX Convention
and all other radio promotion and
marketing directors focus on in to-
day’s environment?

Jack Trout: Obviously, they have
to find a way to position their sta-
tions conceptually. That's important.
But at the same time, it’s very im-
portant that all the station managers
put together a more powerful pre-

ITCANT GET ANY
HOTTER THAN
o8
THIS SUMMER

m

(244

sentation that sells radio as a medi-
um. In other words. a percentage of
time should be dedicated by promo-
tion people to developing tools to
sell the medium. The industry at
large and the big groups at large
should develop a more uniformed
approach to *how do I sell the me-
dium of radio.”

R&R: What are the best ways for
radio stations to promote them-
selves?

JT: Well, for one, I think stations
need to do a better job of self-pro-
motion.

R&R: Can you further explain
that?

JT: Look at television. CBS,
ABC, NBC, and Fox do an incredi-

Radio personalities
tend to come off with
the attitude, ‘We're it

and the rest of the

station is garbage.’
Can you imagine that?
That’s lunacy.

ble amount of self-promotion. They
promote their new shows, lineups.
and personalities. I'm not convinced
that radio does such a good job at
self-promotion. With radio being a
cume driven format, they should
take advantage of the audience:
*“Hey, you might want to check in at
four 'cause we've got this ...." You
have to find a way to sell the rest of
your lineup. Radio personalities tend
to come off with the attitude, “We’re
it and the rest of the station is gar-
bage.” Can you imagine that? That’s
lunacy. Television on the other hand
does a lot of promos for other shows.
*“Tonight on ‘60 Minutes’ ... or to-
morrow on whatever ..” They all
cross-promote and do it very, very
well.

R&R: In the very simplest terms,
what’s the formula for success in the
world of promotion?

JT: Find a way to differentiate
your station. It’s always a little tricky
with music, because everybody can
play the same music. So you’ll have
to find some other way to separate
yourself as to what you represent.

R&R: Anything come to mind as
an example?

JT: Well, some formats set them-
selves apart very easily, obviously
like all-News, Sports and Oldies. For
others, you need to search and find

www.americanradiohistorv.com
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People’s minds are basically very insecure.
They don’t know what they should listen to.
Leadership tends to get around the
inconsistencies and it reinforces
the stations’ strength with the listeners.

things crystal clear that explain what
you are. It may be music or person-
alities. It would be something that
sort of says, “No, no. What makes
us a little special is that we do this.”
That’s what youre after. Sometimes
you can do it by listenership, such
as “We're the No. | station.”

R&R: Do listeners really care
about who is No. | any more?

JT: Yes they do. People love un-
derdogs, but they tend to bet on the
winners. | think that sometimes it’s
helpful to give people a reason why
you're No. 1. If you have some big
numbers you might want to use some
of them. That’s credentials, and
there’s nothing wrong with creden-
tials. If they’re not listening to the No.
1 station, most people feel a little out
of it. People’s minds are basically
very insecure. They don’t know what
they should listen to. Leadership
tends to get around the inconsisten-
cies and it reinforces the station’s
strength with the listeners. The peo-
ple listening say “I always thought
this was the best station.” So you're
reinforcing your existing crowd and
also establishing a set of credentials
to get listener insecurity.

R&R: | know you are a strong
believer in personalities, but at times
the industry in its effort to save mon-
ey fires personalities and tries to
succeed with more music. Doesn’t
this tend 1o stifle differentiation?

JT: Again it’s the cottage indus-
try problem: “How do [ get mycosts
down?” Well, we get rid of the per-
sonalities. Now you’ve just got mu-
sic, and everybody’s got the same
kind of music so there’s no differ-
entiation. It’s funny, it’s the person-
alities that gave a little bit of differ-
entiation.

Everybody does the same research
with music, the same stuff shows up
everywhere, and it’s a blur. I've al-
ways found that music is tough as
hell. In most markets there’s no ex-
clusivity in most music formats.

R&R: So, outside of personali-
ties, is there any other way to differ-
entiate yourself?

JT: There could be insights. You
could go behind the scenes on cer-
tain things. In other words, give peo-
ple a little background and get be-
hind what’s happening in terms of
music. I don’t feel radio stations do
enough of that. To me, that’s sort of
alittle informational angle. There are
things that can be done to make your
station special, but unfortunately it’s
going to have to revolve around hu-
man beings.

R&R: As a marketer, is bigger
still better today?

JT: No. Bigger can be good, but
sometimes the little guys beat the big
guys. Big guys are discovering they

39

fall into the everything for everybody
trap and they become very hard to
manage. They tend to be all over the
map. Southwest Airlines has done
very well against the big airlines by
being very focused and very narrow
on what they are. There’s a compa-
ny called Papa John’s Pizza that’s
really starting to beat up the Domi-
no’s, the Pizza Huts, and the Little
Caesar’s because they are very
tightly focused on what they do and
they use better ingredients. If you're
well positioned and well focused on
what you're doing, the small guy can
do some serious damage to a big guy.

R&R: What do vou think you
have to do to get people to be loyal
and write your station’s call letters
down in their Arbitron diary?

JT: You have to build those per-
ceptions in their mind as to why
they’re listening to you. Then you
have to reinforce those perceptions.
The mission is to dig your way deep-
er into their minds as being a great
station to listen to.

R&R: How important is the sta-
tion logo?

JT: It’s very important because
it’s all part of the brand. While you
can get logo crazy, it’s most impor-
tant to remember that it’s visualiza-
tion and the positioning concept that
go with the logo that says why you
should listen to the station.

R&R: When it comes to radio sta-
tions promoting on TV, what's the
most effective type of campaign?

JT: First and foremost, a very
good positioning concept. Explain
exactly what you are. Give me the
key words. Ownership of a word is
what it’s all about. Think [BMW’s]
“The Ultimate Driving Machine,”
“Safety from Volvo,” “Crest Fights
Cavities.” You have to get it down to
anoversimplified concept. Once you
have that, it doesn’t matter how you
wrap the concept. You can use hu-
mor or anything clse you want to
dramatize the concept. Humor, for
example, can be good, but humor is
also dangerous. First of all, it’s tough
to be funny. Second of all, humor’s
not great in some categories.

The real key is not to lose sight
that the campaign depends on the
concept and on the category. But,
what happens is most people get
hung up on the dramatization, and
the concept isn’t there. It doesn’t
deliver those key set of words over
and over again. It would be ridicu-
lous for Volvo to do a fast sporty,
convertible. They can’t do that be-
cause it’s not a safe car. You have to
know what you are, then ask, what's
my set of words? After that it’s OK
to dramatize it.

Asst. CHR Editor Jay Levy contrib-
uted to this column.

T a 1\;\:"" ?4.:1'_\ . ..

et A e P P i o Y T I SR o T

i

RN e,

e AL

g

i
FES


www.americanradiohistory.com

MUSIC FROM AND INSPIRED BY THE "“BATMAN & ROBIN” MOTION PICTURE

-
- ‘ £1997 Zoraba Recording Corporatse Y. 1397 Narns S 84 e i reteeg o1 aherere names and Indcia are tragamans 61 LG i

’ & .

www. americanradiohistorv.com


www.americanradiohistory.com

g

f CALLOUT AMERICA.

j\_ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES JUNE 6, 1997

CacLout America ..song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of May 12-18.

CaLLout AMERICA®

TOTAL%  TOTAL% HOt scores
ARTIST TITLE LABEL(S) ™W w 2w 3w FAMILIARITY ~ BURN By Kevin McCase
VERVE PIPE The Freshmen (RCA) 395 3.83 400 —  527% 10.3% | Dinatc i weeks Catous
SHAWN COLVIN Sunny Came Home (Columbia) 386 372 371 3.82 81.9% 13.1% | mereatoh o e iy
WALLFLOWERS One Headlight (/nterscope) 3.82 373 3.95 3.85 82.3% 27.7% | Thisisavery positive trend for the
increasing number of stations com-

HANSON Mmm Bop (Mercury) 3.79 376 366 3.78 87.6% 23.6% | miing tothe formas
MEREDITH BROOKS Bitch (Capitol) 3.73 372 370 365 752% 17.2% (;{gf’f) f}foelj;";f";(gylgvg f;j;;g
DAVE MATTHEWS BAND Crash Into Me (RCA) 3.72 3.64 —_— —_— 748.7% 11.7% | week with a 3.95 over.all score.
PAULA COLE Where Have All The Cowboys Gone? (imago/WB) 3.72 345  3.52 371 78.0% 19.6% | Freshmenis the favoricc among
AZ YET Hard To Say I'm Sorry (LaFace/Arista) 371 368 3.86 3.52 71.6% 15.5% | the West region. It's No. 6 in air-
BOB CARLISLE Butterfly Kisses (DMG/ive) 371 364 —  —  551%  12.9% [P cominn ot
THIRD EYE BLIND Semi-Charmed Life (Flektra/EEG) 369 363 350 3.48 56.6% 11.0% | Home” (Columbia) s
WHITE TOWN Your Woman (Chrysalis/EMI) 3.67 3.62 3.68 3.70 73.7% 18.9% | all familiarity o almost 82%. “Sun-
BLACKSTREET Don't Leave Me (/nterscape) 365 361 373 365 67.8% 17.4% | rnie No2in e 1624 ool
DUNCAN SHEIK Barely Breathing (Atlantic) 3.63 344 361 356 80.2% 21.2% 34.1ts No. 2 in airplay at KDWB/
MONICA For You | Will (Warner Sunset/Atiantic) 358 3.63 370 363 B84.5% 27.2% | ot i Mc by Dave Mat
SAVAGE GARDEN | Want You (Columbia) 356 3.53 3.58 3.58 84.5% 26.7% | thewsBand (RCA)hasbeenacall-
Lo pul ghamp for a number of slaugns
SPICE GIRLS Wannabe (Virgin) 3.56 3.56 3.48 3.62 88.8% 36.3% | in differcnt formais programming
SPICE GIRLS Say You'll Be There (Virgin) 354 353 345 3.58 84T% 27.0% | [renens miste o anks
TONI BRAXTON | Don’t Want To (LaFace/Arista) 354 353 — — 58.5% 14.1% | 34and 18-24, respectively. KKLQ
OMC How Bizarre (Mercury) 3.53 347 348 363 55.6% 13.4% | (Q96/San Diego adds “Crash”
BLESSID UNION OF SOULS | Wanna Be There (EMI) 348 325 326 —  36.8%  7.9% | “Where Have All The Cowboys

Gone?” by Paula Cole (I /
MARK MORRISON Return Of The Mack (Atlantic) 340 341 350 3.35 621% 20.5% | WB) reaches s highes seor o

SHERYL CROW Everyday Is A Winding Road (A&M) 338 343 353 356 90.7% 38.7% e o the (op
ROBYN Do You Know (What It Takes) (RCA) 331 325 320 — 49.6% 11.5% | boys”is No. 4 in airplay at WSTR
U2 Staring At The Sun (Island) 327 335 338 348 50.2% 19.3% |(oriiAtana
SISTER HAZEL All For You (Universal) 315 3.00 337 3.9 31.5%  9.5% | Lifc’ by Third Eye Blind (Elek-
ERASURE In My Arms (Mute/Maverick/WB) 277 291 305 3.08 28.6% 11.5% | 3e0moremom ot ooy

10 in all three demos), while “How
Bizarre” by OMC (Mercury) ranks
Total sample size is 400 respondents with a +/-5 margin of error. Tofal average lavorability estimates are based on a scaie of 1-5 (1 = dislike very much, 5 = like very much). No. 4 among women 18-24 and No.
Total familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the 5 in the West, where it’s receiving
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montags in the following regions and markets: EAST Boston, key airplay from KKLQ, KITS/Los
Buffalo, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, Angeles. KZHT/Salt L ke Cit
Tampa. MIDWEST. Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portiand, Salt Lake City, San Diego. Songs are removed from ngeles, alt Lake City,
Callout America after 20 weeks of testing. © 1997, R&R Inc. and KKRZ/Portland.
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NO MERCY When | Die (Arista)
Total Plays: 515, Total Stations: 50, Adds: 7

LE CLICK Call Me (Logic)
Total Plays: 498, Total Stations: 23, Adds: 1

JAMIROQUAI Virtual Insanity (Work)
Total Plays: 467, Total Stations: 40, Adds: 12

TONIC If You Could Only See (PolydorA&M)
Total Plays: 462, Total Stations: 34, Adds: 2

COLLECTIVE SOUL Listen (Atlantic)
Total Plays: 458, Total Stations: 44, Adds: 8

SAVAGE GARDEN To The Moon And Back (Columbia)
Total Plays: 449, Total Stations: 57, Adds: 23

NEW EDITION One More Day (MCA)
Total Plays: 423, Total Stations: 42, Adds: 8

DJ COMPANY Rhythm Of Love (Crave)
Total Plays; 412, Total Stations: 41, Adds: 11

SUBLIME Santeria (Gasoline Alley/MCA)
Total Plays: 384, Total Stations: 19, Adds: 0

MIGHTY MIGHTY BOSSTONES The Impression... (Mercury)
Total Plays: 372, Total Stations: 29, Adds: 1

JOCK JAM Jock Jam (Tornmy Boy)
Total Plays: 369, Total Stations: 16, Adds: 1

112 Cupid (Bad Boy/Ansta)
Total Plays: 339, Total Stations: 18, Adds: 0

PAUL MCCARTNEY The World Tonight (Capitol)
Total Plays. 295, Total Stations: 23, Adds: 2

JONNY LANG Lie To Me (A&M)
Total Plays: 279, Total Stations: 23, Adds: 1

REAL MCCOY | Wanna Come (With You) (Arista)
Total Plays: 265, Total Stations: 34, Adds: 7

NU FLAVOR Sweet Sexy Thing (Reprise)
Total Plays: 261, Total Stations: 14, Adds: 1

JOCELYN ENRIGUEZ A Little... (Classified/Timber!/Tommy Boy)
Total Plays; 193. Total Stations: 7, Adds: 0

ROME | Belong To You (Every Time | See Your Face) (RCA)
Total Plays: 178, Total Stations: 6, Adds: 1

ALISHA'S ATTIC | Am, | Feel (Mercury)
Total Plays: 146, Total Stations' 14, Adds: 2

SWV Can We (Jive)
Total Plays: 145, Total Stations: 3, Adds: 0

Songs ranked by total plays.

SERIOUS SINGLE IN STUDIO CITY — In a gracious attempt to help Mr. and Ms. Right meet
the L.A. way, KYSR has taken it to the streets with its “Drive-by Dating” promo. One Friday a
month, one desperate, er, lucky listener stands on a busy street corner throughout Southern
California with the above sign. Interested parties slow down to 30 mph, call the station, and a
proper match is chosen. Stopping traffic at a recent San Fernando Valley visit are: (I-r) KYSR
Visibility Coordinator Efren Meza, morning co-host Shirley, and bachelor of the day Derek
Czarnecki.

&

TATTOO SUE — When WKSE/Buffalo PD Sue O'Neil (1) told Mercury’s NY local Promo Mgr.
Dave Bouchard the only way he would get an add at the station was if he tattooed the station’s
logo across his head, he took her up on the offer. What a man doesn't do for his music, eh
Dave? Now how ‘bout a free cell phone?

Apbps June 10

10,000 MANIACS “More Than This” (Geffen)

BONE THUGS-N-HARMONY “Look Into My Eyes” (Ruthless/Relativity)

DAMAGE "Love Il Love” (Critique)
MATCHBOX 20 "Push” (Lava/Atlantic)
AMANDA MARSHALL “Let It Rain” (Epic)

ZIGGY MARLEY “People Get Ready” (Elektra/EEG)

e
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HOME IS WHERE THE CONTEST IS — WRVQ/Richmond recently proved there's *There's
No Place Like Home” — a new one that is. Listeners called in whenever they heard the famous
phrase and qualified to win a brand new $140,000 home build just for them. Pictured on the
new front porch are: (I-r) WRVQ VP/GM Linda Forers, morning man Jeff Wicko, morning snow
producer Travis Dillon (w/sign), morning co-host Betty Bodine (on his r), and winning listener
Venus Watson (holding baby), surrounded by family.

EDDIE MURPHY WOULD HAVE! — Inspired by Mr. Murphy's now infamous ride-share el
forts of last month, WSTR/Altanta held the “Eddie Murphy Challenge.” Tom Sullivan, the Man,
um. Person in the Street of the Steve & Vikki Morning Show. tested the waters to see if he could
get someone good enough to give him a lift, too. Here’s Tom (r) with a curious unnamed truck
driver wanting to know the real deal.
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WSTR 25x
WAPE 41x
WXXL 38x
WFLZ 71x
WXKS 61x
WPRO 33x
WNKS 62x
WKRQ 40x
WBZZ 37x
KHOM 82x
KIIS 49x

KKI.Q 48x
WHTZ 56x
KKRZ 47x
KZHT 62x
KDWB 61x
WPST 40x

R&R CHR/POPQ-O
BDS TOP 40 MONITOR 14 - 10%
+682!1
BB SOUNDSCAN LP CHART 31 - 24%
R&R HOT AC @-Q
MODERN AC MONITOR 9 - 7%
R&R ALTERNATIVE )

2,988 SPINS
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_CHRPOPTOP50 [ mreaxers
JUNE 6, 1997 SHERYL CROW
A Change Would Do You Good (A&M)
[ TOTALPLAYS —————— oTad TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
W 2W LW TW  ARTISTTITLE LABEL(S) ™ w W W STATIONS/ADDS 2252/397 102/3 @
+ 1+ 1+ € HANSON Mmm Bop (Mercury) 6623 6379 6323 5984 12700 ,
« « o @ SPICEGIRLS Say You'll Be There (Virgin) 5642 5523 5402 5121 12500 L BACKSTREET BOYS ,
» 3 s s WALLFLOWERS One Headlight (/nterscope) 5314 5365 5577 5536 1150 Quit Playing Games (With My Heart) (Jive)
> 2 o 4 SAVAGE GARDEN|Want You (Columbia) 5094 5278 5600 5727  118/0 T“;L[;;;s/";;“;‘“ T°T‘;;‘3I71"§‘°°5 %‘"
s s 7 €@ WHITE TOWN Your Woman (Chrysalis/EMI) 4563 4350 4261 4040 12372
s 5 s 6 MONICAForYou | Will (Warner Sunset/Atlantic) 4476 4678 5073 5041 11400 EN VOGUE
1w o o @ MARKMORRISON Return Of The Mack (Atfantic) 4427 4150 3990 3501 112A Whataver (EastWesVEEG)
2 1 1w @ SHAWN COLVIN Sunny Came Home (Columbia) M97 3007 3769 3399 1152 | romueivsmcncas  TOALSTATONSIADDS o
6 6 9 PAULA COLE Where Have All The Gowboys... (Imago/WB) 4167 4427 4822 4960 11470 2029/548 110/7 (26)
77 8 1w JEWELYou Were Meant For Me (Atiantic) 4154 4255 4635 4942 10500
% 13 n @ ROBYN Do YouKnow (What It Takes) (RCA) 3853 3514 3184 2752 1230
s 1w 1 @ AZYETHard To Say I'm Sorry (LaFace/Arista) 3531 3205 3156 2873 10271 MOST ADDED-
7 2 1 & MEREDITHBROOKS Bitch (Capitol) 331 2789 2396 1892 10872 LSRRGS LT ' LL
w 5 1w @ OMC HowBizarre (Mercury) 3224 2907 2708 2496 10855 | WILL SMITH Menn Biack (Columbia) %
% 1w s @ BOBCARLISLE Butterfly Kisses (DMG/ive) 3208 2798 2464 1560  111/2 g:‘{‘;“mjlfg‘,?;’werﬁ?m A;:%Back (el fg
113 16 DUNCAN SHEIK Barely Breathing (AtlantIC) 3025 3078 3245 3509 93/0 BACKSTREET BOYS Quit Playing Games (With...) (Jive/13
w s = @ VERVEPIPEThe Freshmen (RCA) 2775 2299 2183 2005 10655 | pAVE MATTHEWS EAND Crash Into Me (RCA) 13
% 23 2 @ SISTERHAZEL All For You (Universal) 2719 2319 2214 1959 101/4 BABYFACE How Come, How Long (Epic) 12
2 1 18 @ BLACKSTREET Don't Leave Me (Interscope) 2669 2517 2443 2290 99/2 JAMIROQUAI Virtual Insanity (Work) 12
2 % 2 @ THIRDEYE BLIND Semi-Charmed Life (Elektra/EEG) 2511 2059 1839 1461  112/6 DJ CUMPANY Rhytam Of Love (Crave) "
% 2 19 @ BLESSID UNION OF SOULS | Wanna Be There (EMI) 2485 2428 2309 2202 94/ GINA G Gimme Some Love (Eternal/WB) 1
o 1w v =z CARDIGANSLovefool (Mercury) 2351 2602 3216 3728 940 | KYLEVINCENT Wahe Me Up (CarporsHollywood) 11
BREAKER @ SHERYL CROW A Change Would Do You Good (A&M) 2252 1855 - 1420 598 10283
s % 2 o NODOUBTDon't Speak (Trauma/interscope) 2126 2311 2560 2044 90D MOST INCREASED
BREAKER € BACKSTREET BOYS Quit Playing Games (With... (Jive) 2087 1412 787 433 10313 PLAYS o
BREAKER ) ENVOGUEWhatever (EastWestEEG) 2029 1481 350 — 107 ARTIST TITLE LABEL(S) INCREASE
19 2 26 22 BABYFAGE Every Time | Close My Eyes (Epic) 1508 1841 2195 2481 47/0 BACKSTREET BOYS Duit Playing Games (With...) (Jve) ~ +675
w 19 2 25 SHERYLCROW Everyday Is A Winding Road (A&M) 1586 1886 2419 2843  66/0 MEREDITH BROOKS Bitch (Capitol) +582
% 2 2 2  TONIBRAXTONIDon't Want To (LaFace/Arista) 1506 1620 1622 1576 80/ | ENVOGUE Whatever (Eastiest/EEG) +548
% =z 2w GINAGOohAah..Just ALittle Bit (Eternal/WB) 149 1644 1797 1898 630 | VERVEPWEThelustmer (RO e st
s s s @ COUNTING CROWS Daylight Fading (DGC/Geffen) 1360 T8 1042 BB BUB | a e e ek (o) 425
— a u € JON BUN.JUVI Midnight In Chelsea (Mercury) 1275 1036 776 133 795 BOB CARLISLE Butterfly Kisses (DMG/Jive) 410
— % 3 € GINAGGimme Some Love (Eternal/WB) 1259 1015 879 605  86A1 SISTER HAZEL All For You (Universal) +400
5 s 3 € 3RDPARTY Can U Feel It (DV8/A&M) 1255 1142 1075 780 70/2 SHERYL CROW A Change Would Do You Good (A&M) +397
» o 3 3  SPICEGIRLS Wannabe (Virgin) 1210 1447 1660 2018 510 ROBYN Do You Know (What It Takes) (RCA) +339
% 3 33 o  BEEGEES Alone (Polydor/A&M) 1189 1205 1180 1194 76/0
v » w w  U2Staring AtThe Sun (Island) 1011 1502 2382 2740 4400 HOTTEST
w0 3 3 s  NODOUBTSunday Morning (Trauma/interscope) LTA| 997 940 927 680
— _— 4 € BABYFACEHow Come, How Long (Epic) 866 582 155 29  58A12 ARt Tl 5&50 URRENTS
— 42 4 @ AEROSMITH Hole ln My Soul (COIUmbI&) 854 829 mn 537 57/0 EN VOGUE Don't Let Go (LOVe) (EaStW@St/EEG)
~ o % @ FREAKNASTY DaDip (Power) 767 6% 689 613 382 DONNA LEWIS | Love You Aiways Forever (Atlantic)
7 4 4«  MARYJ.BLIGE Love Is All We Need (MCA) 744 760 726 3 54/0 COUNTING CROWS A Long December (DGC/Geffen)
w s s @ JOCELYNENRIQUEZ Do You... (Classifiec/Timber!/Tommy Boy) 733 715 718 2 291 TON! BRAXTON Un-break My Heart (LaFace/Arista) i
29 32 a0 4  BRUCESPRINGSTEEN Secret Garden (Columbia) 672 923 1271 1686 3110 R. KELLY | Believe | Can Fiy (Jive)
v w @ s KEITHSWEATNobody (Flektra/EEG) 663 786 942 1129 270 | NO MERC’BW“GFE Do LOU Go (Arista) I
% m o« LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol) 658 831 1005 1351 280 thssmsfrlsfﬂjd (‘;jgkggjggf‘ (LT A
__— _ (D DAVEMATTHEWS BAND Crash Into Me (RCA) 583 489 428 334 33713 MERRIL BAINBRIOGE Mouth (Universal)
_ — 5 @ TOADTHE WET SPROCKET Come Down (Columbia) 578 530 425 250 4013
@ INDIGO GIRLS Shame On You (EplC) 557 521 429 302 46/6 Breakers: Songs registering 2000 plays or more for the first time. Bullets
a.warded to songs gaining plays over the previous week. If two songs are
This chart reflects airplay from May 26-June 1. Songs ranked by total plays. Highlighted songs indicate Breaker. 2?3"Lﬂiﬂﬁ;‘:’;’:ﬁ.‘,’l’..ii’;‘%?'!é%;’l’m?&";?Lii':f'&?ﬂi!i!l':ﬁ
129 CHR/Pop reporters. 125 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc. e e
Hot AC Adds Include: Top 40 Adds Include:
WPLL Q102
VR KCIX WWCK
fin A WWNK WNDU
L and many more and many more
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REPORTERS

- s B e RN 3 e wE ST T T LT e
Stations and their adds listed alphabetically by market
WFLY/Albany, NY WKSE/Buffalo, NY KDUK/Eugene, OR KRBE/MHouston, TX WDJX/Louisville, KY WEZB/New Orleans, LA |WPRO/Providence, Rl KZzU/Spokane, WA WSKS/Utica, NY
PD: Michael Morgan PD: Sue O'Neil PD/MD: Barry MacGuire PD: John Peake PD: C.C. Matthews P1: Joe Larson PD: Chris Shebat PD: Ken Hopkins PD: Bill Catcher
MD:Ron Williams APD/MO: Dave Universal LEANN RIMES “How™ APD: Scotty Sparks APD/MD: Karen Rite APD/MD: Joey G. MD: Dave Morris MD: John Conner MD: Diane Chase
5 WILLSMITH "Men® MR. PRESIDENT “Jamboo" SAVAGE GARDEN "Moon™ MD: Jay Michaels JAMIROQUAI “Insanty” INDIGO GIRLS “Shame” DJ COMPANY “Rythm” VERVE PIPE “Freshmen” 7 SAVAGE GARDEN “Moon”
RAHSAAN PATTERSON “Where" 3RD PARTY “Can” INDIGO GIRLS “Shame" 14 DJCOMPANY “Rhythm™ ALISHAS ATTIC “Feel” DEL AMITRI “Where JON BON JOVI “Midnight” 7 BABYFACE “Come”
WILL SMITH “Men® 13 MR. PRESIDENT “Jamboo” SHADES “Serenate” COUNTING CROWS “Dalight” CHICANE “Oftshore™ 7 DEL AMITRI “Where”
10 WILLSMITH Mer” NEW EDITION “One” TOR! AMOS “Silent” WDBR/Springfield, IL
WAEB/Allentown, PA | WRQK/Canton, OH E1 VOGUE: Whatee OM: ik Kapreth
PD: Brian Chack PO/MD: Rick Michaels WSTO/Evansville, IN TR WHTS/Quad Cities, IL-IA | wo: Riksiade KWTX/Waco, TX
MO: Chuck McGee APD: Todd Downerd PD: Barry Witherspoon KZli/Lubbock, TX WHTZ/New York, NY OM: Tony Waitekus DAVE MATTHEWS BAND “Crash”. | PD: Fiash Phillips
No Ads K'S CHOICE “Addict” STEVE WINWOOD “Spy” PD: Jay Shannon PD: Tom Poleman MD: Brian Scott COLLECTIVE SOUL “Listen” K'S CHOICE “Addict”
MICHAEL PENN “Try" SAVAGE GARDEN “Moon™ WZYPMuntsville, AL WD: Chris Kelly MO: Cubby Bryant No Adds WILL SMITH “Men
PAT BENATAR "Wine” PD: Marc Summers SHAWN COLVIN “Sunny" 20 VERVE PIPE “Freshmen”
KQIZ/AmanIIO, ™ FOOL'S GAR[I)EN “Le:non" MD:chrIsCaIIawly“ ) WlLl.“SMlTH :MEH" KHTO/Spnngfleld, MO
PD/MD: Eric Stevens e KMCK/Fayetteville, AR SRR Qe WDCG/Raleigh, NC OM: Oave Alexander WWZZ/Washington, DC
14 AMBER “Night" EEME LR PD: Bo Shannon WNVZ/MNorlolk, VA DM; Brian Bums PD: Ray Michaels PD: Dale 0'Brian
10 NOTORIOUS B..G. “Hyprotze” MD: Mike Chase PD: Don London PD: Kip Taylor 24 WHITE TDWN "Woman" APO/MD: Ron Ross
9 FREAKNASTY “Dp” DEL AMITRI “Where™ WZPLAndianapolis, IN | WMGB/Macon, GA MD: Jay West COLLECTIVE SOUL “Listen” WILL SMITH “Men” SUMMER JUNKIES “Gonna™
9 JOCELYN ENRIQUEZ "Miss” WSSX/Charleston, SC WILL SMITH *Men" PD: Tom Gjerdrum PO/MD: James Gregory 9 DAMAGE "Love” ME & MY “Dub-1-Dub”
8 CULTURE BEAT “Take” PD: Catvin Hicks JON BON JOVI "Midnight” MD: Dave Decker 21 THIRD EYE BLIND "Lite” REAL MCCOY “Wanna”
KYLEVINCENT “Wa” MD: Christine Crass SAVAGE GAROEN ‘Moon No Adds 21 BACKSTREET BOYS “Playing WILL SMITH "Men WRFY/Reading, PA WNTQ/Syracuse, NY
;;?H%?xfidxf” AR S U RIS PD: Al Burke PU: Tom Mitchel WIFC/Wausau, W
SUNLAND “Human® . ) L MD: Mike Browne MD: Jimmy Oisen PD:Rod Phillips .
L e ) WAPE/Jacksonville, FL | WZEE/Madison, W| WKHQ/NW Michigan 23 10,000 MANIACS “More” R § JAVIROQUA “Insarit”
T WVSR/Charleston, WV | WWCK/Flint, MI OM/PD: Cat Thomas PD: John Hamrison PDMD: Ron Pritchard 10 PAT BENATAR "Wine” K'S CHOICE “Addict” 3 COLLECTIVE SOUL “Listen”
WILL SMITH "Men” PD: Bill Shahan PD/MD: Scott Selpel APD/MD: Tany Mann Music Coord.: Tom Dean 9 BABYFACE “Come” 6 DEL AMITRI “Where™ PAT BENATAR “Wine”
2 DJ COMPANY "Rhythm” TDAD THE WET .. “Came” BACKSTREET 80YS “Playng™ 17 ENVOGUE "Whatever” 6 TOAD THE WET. “Came” 6 MICHAEL PENN “Try" LEANN RIMES “How”
REAL MCCOY “Wanna™ 16 BABYFACE "Come” 6 BIG HEAD TODD... “Tell KKRD/Wichita, KS
A X DEL AMITRI “Where” 7 PAUL MCCARTNEY “World"™ 5 SAVAGE GARDEN “Moan” o
Pkl WNKS/Charlotte, NC e e ke WGLU/Johnstown, PA | 7 GMAGGimme KCHDdossa Mo, TX | 5 SR NG | WWLD/Tallahassee, FL | woicaigosome
PO: Paul Walker PD: Brian Bridgman PD: Rich Adams PDMD: Leo Caro PD: Oclando SAVAGE GARDEN "Moon™
APl Stowat MD: Marcie Crescente MD: Mitch Edwards WILL SMITH “Men® SAVAGE GARDEN "Moon™ COUNTING CROWS “Daylight”
o Adts 18 THIRO EYE BLIND "Life” 10 SAVAGE GARDEN "Moon™ KBFM/McAllen, TX ROME “Belong” WILL SMITH “Men” DEL AMITRI “Where”
o 17 BLACKOUT ALLSTARS “Like” WJMX/Florence, SC MR. PRESIDENT “Jambac” DM: Billy Santiago BONE THUGS-N-HARMONY “Eyes” | WRVQ/Richmond, VA JAMIROQUAI “Insanity” LEANN RIMES “How"
11 DAVEMATTHEWS BAND “Crash” | DM:Keith Mitchell APD/MD: Joft DaWitt P Lisa MeKay BABYFACE “Come” INDIGO GIRLS “Shame”
9 SISTER HAZEL “AI" MD: Jack Kahan 15 OMC“Bizare™ APD/MD: Billy Surt
B || Do elomazn, W | 7 S| ovonusbomaciy oK | sk v .
N TRT e PO/MD: Dave Michaels WILL SHTH Vi Pl:):mw-mmy . V:FLZITampa, FL WBHT/Wilkes-Barre, PA
p . o No Adds . . MO: Jimmy Barre M: B.J. Hamis PD: Kid Kelly
R g:&%?&iigstﬂ;ﬁ" WZST/Chattanooga, TN U ig'ﬁggfg:;l's"f:"oz, TOAD THE WET. “Come™ PD: Joft Kapugi APD/MD: Danny Doean
PD: Robin Danieis K'S CHOICE “Addict™ WXLK/Roanoke, VA MD:Domino 11 DAVE MATTHEWS BAND “Crash™
APDMD: Mike Gibson ; PD: Russ Brown WILL SMITH “Men” SAVAGE GARDEN “Moon™
GINAG "Gimme” WXKB/Ft. Myers, FL KMXY/Kansas City, MO MD: Lisa Jo Elliott NO MERCY “When™ BACKSTREET BOYS “Playing”
WAYV/Atlantic City, NJ MICHAEL PENN “Try” PD: Chwis Cue ;’;"; D':‘_’;_Z'""," WAOAMelboume, FL KOKQ/Omaha, NE WILL SMITH “Men” DAVE MATTHEWS BAND “Crash” COLLECTIVE SOUL “Listen”
PD: Tommy Frank DEL AMITRI “Where” MD: Randy Shervyn 7 M’:gm”:;]';m Je— T COUNTING CROWS “Dayight” NO MERCY “When”
APD/MD: Paul Kelty PAT BENATAR "Wine™ 2 SHAWN COLVIN “Sunny” MD:Rich 0'Brien UMD DEL AMITRI “Where"
o Adds e D ~Cm o Adds BABYFACE Come” WMG)/Terre Haute, IN
L Al S RS WWST/Knoxville. TN NG MERCY “When” WPXY/Rachester, NY PD:Boau Richards
WKRQ/Cincinnati, OH ’ WILL SMITH “Men™ DM: Clarke ingram JONNY LANG “Lie”
WZNY/Augusta, GA PO immy Siea PD: Rich Balley WHYIMiami, FL APOMD: .1, Rice REAL MCCOY “Warra” WKRZ/Wilkes-Barre, PA
PD: Brico Stevens APD/MD: Raco Taylor KISR/Ft. Smith, AR Mnlcm::namows - PD: Rob Roberts B SISTER HAZEL “AI PD: Tony Banks
MD: Michasl Chasa KYLE VINCENT “Wake™ PO/MD: Frad Baker RTEE ‘m?\o” MD: Al Chio WXXL/Orlando, FL EN VOGUE "Whatever” APD/MD: Jarry Padden
8 RLKELLY “Gotham” DAVE MATTHEWS BAND “Crash” 16 BAHAMEN “Down” B VERVE PIPE “Freshmen” WVKS/Toledo, OH COLLECTIVE SOUL “Listen"
INDIGO GIRLS “Shame™ DEL AMITRI “Where” : BLACKSTREET “Leave” ’ 10,000 MANIACS “More”
e TR APO/MD: Pete DeGrantt PD: Mike Wheoler
WZIM/Cleveland, OH e KSMB/Latayette, LA SAVAGE GARDEN “Moon™ APDMD: Bill Michasis
PD: Dave Eubanks mco\cpmcmmun- e — ! KDWB/Minneapolis, MN JAMIROQUA! “Insanity” WILL SMITH *Men™
MD: Action Jacksan ’ Interm PD: Rob Morris WZO0K/Rockford, IL ENVOGUE “Whatever”
KHFi/Austin, TX 0J COMPANY “Rhythrm™ ‘:DMD'S'RD“""”"“ 19 WILL SMITH "Men” PD: Scatt Chase WSTW/Wilmington, DE
PD: John Roberts NU FLAVOR “Sweet” ) mgﬂ rrnm" 12 JAMIROQUAI “Insanity” KPSU/Paim Springs, CA | "D:Erc Wison PD: Mike Somers
MD: Famando Ventura WILL SMITH “Men” WMEE/Ft. Wayne, IN 0 TR 7' JON BON JOVI “Midnight” e ' 6 KYLEVINCENT “Wake” WPST/Trenton, NJ MD: Mike Ross!
8 OMC “Bizare” OM: Dean Mchell i e eV o mﬁ::; JON BON JOVI “Midnight” e ' 23 10000 MANIACS "More”
S Sl LE L K'S CHOICE “Addict 11 DAMAGE "Love” ST L APDMD: Miks Kapian Al
KKMG/Colorado Springs, CQ | €0-70: Age Canessa GOLDENMAN "Spies” WVAQ/Morgantown, WV | 7 purr oaDoY.. ‘Missing” LML DJ COMPANY “Riythym” BABYFACECome
PD: Scooter B. Stevens LB PO/MD: Jon Andersan 5 WILL SMITH "Men"

WLSS/Baton Rouge, LA | wp: Tim Mckenna LSRR BACKSTREET BOYS “Playng™ 2 BABYFACE “Come™ e -

DM/PD: Chuck Glger EN VOGUE “Whatever” KYLE VINCENT “Wake" GINAG “Gimme” aginaw, i

APD/MD: Rober! Eftman THIRD EYE BLIND “Life" Wmnwmer, = PD: Mark McGil KRQOﬂumon, A KFFM/Yakima, WA
LEANN RIMES How” BACKSTREET BOYS “Playing” WYKS/Gainesville, FL oS ) APDMD: Juli Jay o in Rickarss PD: Jim Alion

AIMES X APD/AMD: Vinca D'Ambrasio . A e Smashey APD: Scary darry Kelly
GINAG “Gimme PO/MD: Jeri Banta — WWXMMyrtle Beach, SC | WKZW/Peoria, IL SISTER HAZEL "AX ’ iy deery ]
MARK MORRISON “Retun™ APD: John Harlow LT ’ ' SAVAGE GARDEN “Moan” WO: Dan (Dina) Nespol SHERYL CROW “Change

. T T NEW EGITION “One” PD: Nikki Nits POYMD: B.J. Stone R JAMIROQUAI “nsanty” e A e
WNOK/Columbia, SC o EN VOGUE “Whatever” MD: Wally . 3 KYLE VINCENT “Wake™ i LE CLICK “Call
PD: Jonathan Rush SR BACKSTREET BOYS “Playing” 3 DL AMITRI “Where" LSRR WILL SMITH "Men”

KQXY/Beaumont, TX MD: T.J. McKay i COMPA"Y Rm:"' SAVAGE GARDEN “Moon” 2 DJCOMPANY “Rhythm” JON BON JOVI “Midrght”

PD: Dale Baird 12 BACKSTREET BOYS “Playing” LA WHZZLansing. MI

MD: Jammer 11 SAVAGE GARDEN “Moon”™ on: wmnmung, KZHT/Salt Lake City, UT WYCR/::':(‘ iPA
st : MO et WRVW/Nashville, TN WIOQ/Philadelphia, PA [ eim Pomo:0r.oug KHTT/Tulsa, OK ——

DJ COMPANY Ryt WSNX/Grand Rapids, MI . SAVAGE GARDEN “Moon” i PD: Davy Crockett
PD: John Thomas SAVAGE GARDEN "Moon PD: Charile Quinn PO/MD: Gisn Kaiina GINAG “Gimme" DM: Sean Phillips 15 SAVAGE GARDEN "Moon”
KHKS/Dallas, TX ' DIANA KING “Sy” APD: Tom Peace 13 PUFF DADDY., "Missing o PO/MD: Carly Rush WILL SITH "Mer”
e — APOMD: Kt Cury - Sevnter NEW EDITION “One BB CARLISLE “Butiery” DSCOuPARY -t
LGB e ! :3:3:21\;;&4 “Moon” S EF 3RDPARTY “Can® DAVE MATTHEWS BAND “Crash”

PD: Patty Steele SPICE GIRLS “Become” . JAMIROQUAI“Insanity” ; MEREOITH BROOKS “Bitch”

m: xen:;vm WILL SMITH “Men” ‘fﬂl‘ﬂﬁ ye:mgton, Ky V:ljﬂ:ﬂl::’burgh, PA KKLQ/San Diego, CA WHITE TOWN "Woman®

22 JOURNEY “Woman™ PO: Mark Todd

. MD: Shane Cotlins MD: John Cline )

ZRELT WIXX/Green Bay, Wi NEW ECITION “One" WKCI/New Haven, CT 12 SHERYL CROW “Happy” LA X WHOT/Youngstown, OH
BACKSTREET BOYS "Playing wﬁmnavmn' OH PD: Dan Stone SAVAGE GARDEN “Moon™ PD: Tony Bristol 20 BLESSIO UNION OF.. “Wanna WWKZ/TupeIo, MS o0 ,
NOMERCY “When" MD: David Bums o : COUNTING CROWS “Oaylight” ! :Tom Pappas

i DM/PD: Michael Luczak L SISTER HAZEL *All APD: Ed Sabatino " | pomo:Rickstevens MD: Mike Thomas
GINA G "Gimme - 9 THIRD EVE BLIND “Lite DAVE MATTHEWS BAND "Crash :

NEW EDITION “One” A MD: Jot! McCartney KKRZ/Portiand, OR DEL AMITRI “Where K'S CHOICE “Addict”
COLLECTIVE SOLL “Listen” UL WAL PD: Ken Bensan LEANN RIMES “How" SAVAGE GARDEN “Moon”
incoln. NE e KYLE VINCENT "Wake™ BABYFACE “Come”

i WRHT/Greenville, N | KFRXLincoln, APOMD: Tomimy Austn RAHSAAN PATTERSON “Where” G

WMRV/Binghamton, NY PD:4.T.Boseh ;’;j‘;'m:;"“ x :ﬁtﬁiﬂoﬁ"ﬂm KRUF/Shreveport, LA K CHOICE “Aact B el
;%:T:“s::::;r“ WKMX/Dothan, AL mf::,;s ':T;:!How.. couNTNG crows Dayighe | WIAGN/New London, CT REAL MCCOY “Wanna” PMJ‘:“'A?E' z:::;:’." o LR BN
FOOL'S GARDEN “Lemmon™ PD: Phil Thomas o NEW EDITION “One” PD: Jody Morris .
) JAMIROQUAI “Insanity : WILL SMITH "Men
KYLE VINCENT “Wake" MD: Tim Godwin Lo GINAG *Gimme" APD: Brent McKay ; "
. . PUFF DADDY... "Missing . FOOL'S GARDEN “Lemon’
OEL AMITRI "Where™ R L DAVE MATTHEWS BAND “Crash” Ll la O WERZ/Portsmouth, NH
R KESRLittle Rock, AR AT DM/PD: Jack 0'Brin e ——— e ——
BAHA MEN “Cowr" PD: Tom Gallagher :Véw ESDIT;I:NT(:;" C0-MD: Jay Michaels
HMTESSOE | NKyEimira, Ny WNNKHarrisburg, PA | /e  ewnTess ey | WNDUS0Uh Bend, N
) 1 T
KZMG/Boise, ID PD/MD: Bob Quick mﬂ’"““ Dl PAUL MCCARTNEY “Worig" DAVE MATTHEWS BAND “Crash” ::”::T.ZEI'J'::::EI\:WW” 129 Total Reporters
PD: Mike Kasper BAHAMEN “Down” LT B DEL AMITRI “Where" BACKSTREETBOYS “Playng” 14 KYLE VINCENT o 129 Current Reporters
APDMD: Ed Pameir OEL AMITRI“Wher R A e KHOM/New Orleans, LA Al 125 Current Playlists
o MEREDITH BROOKS “Bich " FOOL'S GARDEN “Lemon
COLLECTIVE SOUL "Listen” NEW EDITION “One RS WBLI/Long Island, NY PD: Bill Thorman s
BACKSTREETB0YS “Playng’ PID: Kon Medek O WSPK/Poughkeepsie, NY Reported Frozen Playlist (2):
GINA G "Gimme” MD: Al Levine 3 VERVEPI reshmen PD: Stew Schantz WNCVColumbus, OH
16 THIRD EE BLIND “Life” BROWNSTONE "Miles’ MD: Scoty Mac KISX/Tvler. TX
WXKS/Boston, MA WJET/Erie, PA WKSS Hartford, CT FIAN DOWNE “Winere o DWVEMATIHEWS BAND Crash” | KHT(/Spokane, WA yier,
PD: John Ivey PD: Dana Lundon PD: lay Beau Jones KIIS/Los Angeles, CA ST ] i sumiver . ' g ;
MD: David Corey MD: .1, o WL AT PO: John Cook SQE*SIQA" PAm;JS(E"N‘fW‘m 1 foous GaRDEN “Lemon :;.s;::"ss":;'""" Did Not Report, Playlist Frozen (2):
7 JAMIEWALTERS “Anything GINAG “Gimme" gg ng:RggoN ear APD/MD: Tracy Ausiin okup:war%fmfe;' Dancehal REAL MCCDY * Wanna ) WFBC/Greenville, SC

& NIGHT RANGER "Furever”
SAVAGE GARDEN “Moon”
GINA G "Gimme”

COUNTING CROWS “Daylight”
SHERYL CROW “Change
BABYFACE “Come™

3 WILL SMITH “Men"
NO MERCY “When"

21 R KELLY "Gotham”
WILL SMITH “Men”

MASTER P "Change”
KEITH SWEAT “Come”

DEL AMITRI “Where
BAHAMEN "Down”

KYLE VINCENT “Wake"
DEL AMITRI “Where™
SHADES “Serenade”

WABB/Mobile, AL
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CHR/POP PLAYLISTS

June 6, 1997 R&R ® 43

* FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R 6NLINE

o MARKET 45 MARNET 48
WHTZ/New York KiIS/Los Angeles 0‘7' WI00/Philadelphia KHKS/Dallas WWZZ/Washington
(212) 239-2300 1027 (818} 845-.1027 'j_l] {610} 667-8100 1061 l(ISSFM {214) 891-3400 (301) 899-1041
Poleman/Bryant 5 Cook/Austin Kalina Lambert/Reynolds 0'Brian/Ross
PLAYS ARTISTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTITLE
IW W LW TW W IW LW TW IW W LW TW 3W 2w L W oW LW TW
63 62 53 64 HANSONMmm Bop 80 82 80 83 BABYFACEEvery Timel.. 30 33 30 69 BACKSTREET BOYSAQuit Playing .. 40 40 76 76 HANSONMmm Bop 43 65 63 70 LUSCIDUS JACKSON/Naked Eye
40 43 56 63 OMCMow Bizarre 68 82 79 82 AZYETMardTo Say I'm... 61 58 49 67 AZYET/Mard ToSay 'm... 49 70 75 73 LECLICKTonight Is The Night 15 32 57 67 MARK MDRRISON/Retum Of The Mack
38 59 59 61 SHAWN COLVINSunny Came Home 53 71 82 81 BLACKSTREET/Don't Leave Me 67 67 53 63 MONICAFor You | Will 78 71 74 70 MEWEL/You Were Meant.. 50 66 67 66 BABYFACE/Every Time .
32 35 36 59 MEREDITH BRDOKS/Bitch 46 43 71 81 MARK MORRISON/Retum Of The Mack 65 66 50 63 BABYFACEEveryTimel.. 43 45 68 69 AZYETMard To Say I'm... 64 67 65 64 JEWEL'You Were Meant...
41 44 37 59 WHITE TOWN/Your Woman 79 82 78 80 JEWEL/You Were Meant . 48 52 37 61 SPICE GIRLS/Say You'll Be There 43 42 56 55 MARK MORRISDN/Return Of The Mack 32 69 63 63 HANSONMmm Bop
61 62 60 41 WALLFLOWERS/One Headlight 81 82 78 79  MONICAFor You | Will 38 61 42 59 LECLICK/Call Me 43 37 40 51 ROBYN/Do You Know (What | 49 68 67 63 SPICE GIRLS/Say You'li Be There
65 62 62 40 SPICE GIRLS/Say You'll Be There 24 41 47 50 ROBYN/Do You Know {What ) 44 71 47 58 HANSONMmm Bop 44 43 46 51 KEITH SWEAT/Twisted 10 24 28 55 WALLFLOWERS/One Headlight
30 29 23 39 MARK MORRISON/Retum Of The Mack 19 31 40 50 MEREDITH BROOKS/Bitch 54 71 53 43 SUMMER JUNKIES/'m Gonna Love. 47 45 43 S0 JOCELYN ENRIQUEZ/Do You Miss Me 45 44 44 45 SAVAGE GARDEN/ Want You
62 43 39 38 SAVAGE GARDEN/I Want You 49 51 50 50 HANSONMmm Bop 39 33 48 41 ROCKELLA Fell In Love 78 75 70 49 BABYFACE/Every Time |. 65 44 45 44 ENVOGUEDon't Let Go {Love)
34 38 33 37 OUNCAN SHEIK/Barely Breathing 46 42 46 45 JOCELYN ENRIQUEZ/Do You Miss Me 27 34 26 41 ROBYN/Do You Know (What.) 44 49 51 49 CARDIGANS/Lovefool 44 37 44 42 LECLICKCall Me
18 32 33 36 BACKSTREET BOYS/Qut Playing... 71 57 44 45 BLACKOUT ALLSTARS/ Like It 19 36 32 40 WHITE TOWN/Your Woman 74 51 52 46 ENVDGUEMDon't Let Go (Love) 27 41 42 42 DJ COMPANY/Rhythm Of Love
60 60 37 36 PAULA COLE/Where Have All.. 44 69 54 45 SPICE GIRLS/Say You'll Be There - 21 29 39 3RD PARTY/Can U Feel it 78 73 48 44 MONICAFor You | Will 44 35 42 42 MONICAFor You | Will
17 17 26 33 ROBYN/Do You Know (What) 15 33 43 45 SELENA/Dance Mediey 38 34 25 39 REAL MCCOY/One More Time 12 11 12 38 OMC/How Bizarre 26 28 33 37 GINAG/Gimme Some Love
29 29 25 29 ERASURE/n My Arms 51 46 44 44  LE CLICK/Tonight Is Thie Night 54 39 49 37 DENINE W/COLLAGE/Love Of A Lifetime - - 32 37 ENVOGUEWhatever 46 42 41 38 LIVIN' JOY/Don't Stop Movin'
17 16 26 28 THIRD EYE BLIND/Semi-Charmed Life 36 30 37 42 PAULA COLEMMere Have All.. 41 36 49 37 LIVIN' JOY/Don't Stop Movin' 37 31 28 35 BLACKOUT ALLSTARSA Like It 16 17 29 34 ROBYN/Do You Know (What.)
40 44 33 27 JEWEL/You Were Meant... 62 55 44 42 WHITE TOWN/Your Weman 21 29 30 37 GINAG/Gimme Some Love 49 49 31 34 GINA G/Ooh Aah_Jdust. 21 33 32 34 BACKSTREET 80YS/Qun Playing...
29 28 16 26 BABYFACE/Every Time .. 25 34 39 41 TONY TONI TONE/Let's Get Down 12 39 26 36 ACID FACTOR/Fantasy -7 35 34 GINA G/Gimme Some Love - 13 23 34 WHITE TOWN/Your Woman
- 17 19 25 SHERYL CROW/A Change Would Oo.. 37 43 45 39 GINA G/Ooh Aah...Just. . 30 32 24 35 SANOY B/Make The World Go. 24 26 27 33 JOCK JAM/Jock Jam 66 55 56 34 CARDIGANS/Lovetool
16 10 11 24 BLACKSTREET/Don't Leave Me 45 40 39 37 CARDIGANS/Lovefool 64 39 29 35 CARDIGANS/Lovefool 25 27 31 30 SPICE GIRLS/Wannabe - 44 38 33 PAULA COLEMMere Have All.
15 12 13 24 SISTER HAZEL/All For You 37 40 39 37 NO MERCYMhere Do You Go 17 14 15 35 JOCELYN ENRIQUEZ/A Little 8it Of. - 17 22 29 FREAK NASTY/Da Dip 19 21 41 32 3RDPARTY/Can U Feel it
15 16 14 23 BABYFACE/MHow Come, How Long 34 40 36 35 TONI BRAXTON/Un-break My Heart 29 31 29 35 NOMERCY/MWhere Do You Go 39 33 33 26 NODOUBT/Don't Speak - - 11 29 AZVYETMard To Say 'm...
38 37 33 23 MONICAFor You | Will 37 38 29 33 NODOUBT/Don't Speak 42 37 24 35 SPICE GIRLSWannabe 10 19 23 28 BACKSTREET BOYS/uwit Playing. - - - 22 OMCHow 8izarre
12 - 11 23 DONNA LEWISA Love You Always... 32 31 29 31 ENVOGUEDon't Let Go (Love) - 15 16 34 CULTURE BEAT/Take Me Away 25 22 24 28 TONY RICH PROJECT/Nobody Knows - - - 21 REAL MCCOY/I Wanna Come..
12 12 12 22 LIVIN' JOY/Dreamer 23 21 25 26 FREAK NASTY/Da Dip 23 31 29 34 MARK MORRISON/Retum Of The Mack 23 22 20 24 REAL MCCOY/Another Night 10 21 22 21 DJKOOL/Let Me Clear My...
18 24 28 21 CAROIGANS/Lovefool 17 19 22 24 OMCMHow Bizarre - - 15 33 EN VOGUEMWhatever 22 21 22 23 PLANET SOUL/Set U Free - - *3 17 CULTURE BEAT/Take Me Away
13 13 14 21 AMBER/This Is Your Night 18 24 21 24  SAVAGE GARDEN/ Want You 35 38 27 33 KEITH SWEATNobody 18 - 20 22 AMBER/This Is Your Might - 3 35 16 EN VOGUEMWhalever
- - - 20 VERVE PIPE/The Freshmen 10 21 24 24 BACKSTREET BOYS/Cuit Playing.. 27 23 19 28 BLACKSTREETMNo Diggity 16 14 16 21 BLACKSTREET/Don't Leave Me 28 25 19 12 NO DOUBT/Don't Speak
4 9 13 20 JON 8ON JOVIMidnight In Chelsea - - - 21 R KELLY/Gotham City 27 23 19 24 KEITH SWEAT/Twisted 27 35 30 20 808 CARLISLEMButtertly Kisses - 13 12 12 BLACKSTREET/Don't Leave Me
15 14 17 20 GINA G/Gimme Same Love - 12 19 21 JON BON JOVIMidnight In Chelsea 25 23 15 23 TONI 8RAXTON/Un-break My Heart 20 23 22 19 DONNA LEWIS/I Love You Always. §7 30 11 12 SPICE GIRLS/Wannabe
6 14 8 18 BOB CARLISLEButterfly Kisses 8 11 16 18 3RDPARTY/Can U Fesl it 21 24 19 22 JOCELYN ENRIQUEZ/Do You Miss Me 18 17 21 18 BLACKSTREETMNo Diggnty 13 14 10 11 LA BOUCHE/Sweet Dreams
- - 6 17 AZYETMardTo Say I'm. 22 21 16 16 MARYJ BLIGE/Love Is All We Need 19 19 20 21 BLACKSTREET/Don't Leave Me - - - 18 TLCWateralis - - 3 11 FREAK NASTY/Da Dip
- 15 19 17 EN VOGUE/Whatever 6 10 9 12 GINAG/Gimme Some Love §2 44 22 19 GINA G/Oah Aah._Just... 19 19 20 18 LA BOUCHE/Sweet Dreams 15 11 10 10 QUAD CITY DJ'S/C'mon ‘N Ride 1t. .
26 24 27 17 NODOUBT/Don't Speak - - 13 12 SHAQUILLE O'NEAL/Strait Playin’ 50 20 12 18 FUNKY GREEN DOGS/Fired Up 15 - 16 DES'REE/You Gotta Be 10 - 10 10 LECLICKTonight Is The Night
- - - 17 LIVIN JOY/Don't Stop Movin' 4 11 8 11 TONI 8RAXTON/I Dor't Want To 25 22 16 17 ENVDGUEMDon't Let Go (Love) 15 17 - 16 ALANIS MORISSETTE/MHead Over Feet 11 10 - 10 NOMERCY/Wnere Do You Go
15 13 13 16 LABOUCHE/Be My Lover 6 6 8 9 KATALINAYou'f Be My Future 28 17 11 16 NO DOUST/Don't Speak - - - 15 COO0LI0N.2.34 (Sumpin'..} - -~ 10 WILL SMITHMen In Black
15 11 12 16 LA BOUCHE/Sweet Dreams - 10 9 8 80BCARLISLEButterfy Kisses - 9 13 16 DJ COMPANY/Rhythm Of Love 18 14 14 14 ERASUREAN My Arms 38 - 10 10 AMBER/This Is Your Night
22 22 22 15 TONI BRAXTON/I Don't Want To 6 4 3 4 NUFLAVOR/Sweet Sexy Thing - - - 14 FREAKNASTY/Da Dip -6 11 13 JON 80N JOVIMidnight in Chelsea §7 45 20 10 BLACKOUT ALLSTARSA Like It
13 13 13 15 FUN FACTORY/Close To You - - - - WILL SMITHMen In Black - - - 13 PUFF DAODY./I'l Be Missing You 55 55 11 11 TONI 8RAXTON/Un-Lreak My Heart - - - . SUMMER JUNKIES/'m Gonna Love...
14 10 17 15 JOCELYN ENRIGUEZDo You Miss Me 17 13 11 11 DJKOOLLet Me Clear My. - 6 11 7 MARYJ BLIGELove Is Alt Ve Need - - - - MEB&MY/Dub-Dub
- - - 15 NODOUBTAust AGirl - - - 10 WILL SMITH/Men In 8iack 15 11 9 7 BEEGEES!Alone
MARKET #8
104 KRBEMouston WXKS/Boston WHYI/Miami mﬂ WSTR/Atlanta KKLQ/San Diego
(713) 266-1000 (617) 396-1430 (305} 620-9299 ATLANTA (404) 261-2870 {619) 565-6006
K‘Rm Peake/Michaels Ivey/Corey Roberts/Chio Bowzn/Ammons Todd/Spicer
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTITLE PLAYS ARTIST/TITLE
W 2W W TW 3W W LW TW 3W W LW TW 3W 2W LW TW 3W 2W LW TW
60 58 58 59 CARDIGANS/Lovetool 62 58 61 65 HANSON/Mmm Bop 63 60 46 54 HANSONMmm Bop 6t 58 56 63 JEWEL/You Were Maant.. 59 60 59 71 OMC/Mow Bizarre
60 58 58 59 JOCELYN ENRIQUEZ/Do You Miss Me 56 56 57 58 TORIAMOS/Silent All These. 46 41 37 52 LECLICK/Call Me 36 34 37 63 HANSONMmm Bop 61 59 62 71 WALLFLOWERS/One Headlight
59 56 56 59 SPICE GIRLS/Say You'll Be There 58 56 59 58 SHAWN COLVIN/Sunny Came Home 42 57 42 52 JEWELYou Were Meant .. 32 55 59 62 SHAWN COLVIN/Sunny Came Home 59 48 58 B9 WHITE TOWN/Your Woman
62 61 61 58 SAVAGE GARDEN/I Want You 57 53 54 56 JEWEL/You Were Meant .. 34 35 38 46 SPICE GIRLS/Say You'li Be There 62 64 58 61 PAULA COLEMWhere Have All.. 44 59 61 69 SHAWN COLVIN/Sunny Came Home
30 39 39 49 MEREDITH BROOKS/itch 26 25 32 55 MEREDITH 8ROOKS/Bitch 21 19 18 45 TONI BRAXTONA Don't Want To 63 60 56 58 WALLFLOWERS/One Headlight §1 49 47 67 HANSONMmm Bop
28 26 26 44 QUNCAN SHEIK/Barely Breathing 34 46 37 45 WHITE TOWN/Your Woman 35 51 34 36 ENVOGUEDon't Let Go (Love) 61 58 51 53 COUNTING CROWS/A Long December 15 54 60 54 CARDIGANS/Lovefool
21 28 28 41 FAITHLESS/Insomnia 22 53 52 42 BRUCE SPRINGSTEEN/Secret Garden 60 58 34 36 SAVAGE GARDEN/t Want You 61 43 33 39 SAVAGE GARDEN/I Want You 61 47 43 52 LUSCIOUS JACKSON/Naked Eye
54 49 49 40 JEWEL'You Were Meant.. 56 42 37 42 WALLFLOWERS/One Headlight 34 29 34 34 MONICATor You | Wilt 40 21 30 36 SPICE GIRLSWannabe 43 44 43 49 ERASURE/In My Ams
38 37 37 38 HANSONMmm Bop 39 38 53 41 PAULA COLEWhere Have Al 36 34 25 33 WHITE TOWN/Your Woman 20 21 33 35 JOHN MELLENCAMP/Just Another Day 14 39 44 49 PAULA COLEMMere Have All...
33 33 33 37 JOCELYN ENRIQUEZ/A Litie 8it Of 42 38 35 40 SAVAGE GARDEN/I Want You 33 34 25 32 DUNCAN SHEIK/Barely Breathing 30 32 36 34 VERVE PIPE/The Freshmen 46 44 45 47 SPICE GIRLS/Say You'll Be There
38 33 33 37 SPICE GIRLS/Wannabe 35 42 39 38 DUNCAN SHEIK/Barely Breathing 27 29 24 31 MEREDITH 8ROOKS/Bitch 33 34 31 34 SHERYL CROW/A Change Would Oo.. 31 25 30 44 SISTER HAZEL/AIl For You
31 30 30 31 AMBER/This Is Your Night 38 38 33 38 SISTER HAZEL/AIl For You 33 35 25 31 PAULA COLEMWhere Have All. 36 33 58 34 DUNCAN SHEIK/Barely Breathing 48 51 45 42 MARK MORRISON/Retumn Of The Mack
32 24 24 29 FUN FACTORY/Close To You 18 23 22 37 THIRD EYE BLIND/Semi-Charmed Life 22 31 18 30 MARKMORRISONRetum Of The Mack 31 31 32 33 TONI BRAXTON/ Don't Went To 42 28 42 42 VERVE PIPE/The Freshmen
19 28 28 28 ERASURE/n My Arms 7 29 27 34 DAVE MATTHEWS BAND/Crash Into Me 34 33 24 30 AZYETMard To Say I'm.. 35 20 36 32 SPICE GIRLS/Say You'll Be There 32 25 32 36 SHERYL CROW/A Change Would Do..
40 36 36 27 ENVOGUEDont Let Go (Love) 24 22 27 27 OMC/Mow Bizarre 28 27 17 29 GINA G/Gimme Some Love 28 53 26 31 WALLFLOWERS/6th Avenue Heartache 31 28 31 34 ROBYN/Do You Know (What.)
24 26 26 26 MARK MORRISON/Retum Of The Mack 42 38 36 25 CAROIGANS/Lovefool 8 20 20 25 ROBYN/Do You Know (What.) 31 27 32 31 INDIGO GIRLS/Shame On You 16 17 19 34 MEREO{TH BROOKS/Bitch
- 21 21 24 ROBYN/Do You Know (What ) 24 27 26 24 BOB CARLISLE/Butterfly Kisses 25 24 16 24 NO MERCY/When | Oie 29 28 26 31 BLESSIC UNION OF./ Wanna Be There - - 12 31 ALISHAS ATTICA Am, | Feel
- 18 18 24 NOMERCYAWhen | Die - - - 22 VERVE PIPE/The Freshmen - - 13 24 CELINE DION/To Love You More 5 27 28 30 JON BOM JOVIMidnight n Chelsea - - 16 31 BACKSTREET BOYS/Quit Playng..
23 28 28 24 WHITE TOWN/Your Woman 16 17 22 22 ROBYN/Do You Know (What.) 26 27 19 23 BACKSTREET BOYS/Quit Playing. - - 30 28 JAMIROGUAWirtual Insanity 45 47 43 27 LEAH ANDREONEALs Alright. It's
32 29 29 24 GINA G/Ocoh Aah.. Just. 14 17 18 20 AEROSMITHMHale In My Soul 20 18 12 22 WALLFLOWERS/One Headlight 23 25 17 26 COUNTING CROWS/Daylight Fading 43 59 44 27 DUNCAN SHEIXBarely Breathing
23 24 24 23 EVERYTHING 8UT. Missing 18 20 20 19 JON BON JOVIMidmght in Chelsea 48 50 33 21 BLACKOUT ALLSTARS/I Like It 17 19 22 25 MEREDITH BROOKS/Bitch 28 19 14 25 THIRD EYE BLIND/Semi-Charmed Life
18 21 21 22 LA BOUCHE/Be My Lover 12 14 14 19 BACKSTREET BOYS/Quit Playng. 16 20 12 20 JOCK JAM/dock Jam 20 22 22 22 WHITE TOWN/Your Woman - - 10 24 JAMIROGUAINirtual insanity
34 32 32 20 BLACKOUT ALLSTARS/ Like It - 12 16 18 SHERYL CROW/A Change Wouid Do. 46 32 23 19 JON SECADA/Too Late, Too Soon - 22 21 ALISHA'S ATTIC/ Am. | Fee! - - - 20 BLESSID UNION OF./t Wanna Be There
14 15 15 19 ALANIS MORISSETTE/Iroric 15 16 18 18 BLESSID UNION OF. /1 Wanna Be There 32 35 20 19 CARDIGANS/Lovefool 36 30 16 20 SHERYL CROW/Evarycay Is.. 11 38 42 20 JEWELYou Were Meant.
18 19 19 19 CELINE DION/Because You Loved Me - - 11 15 ALISHA'SATTIC/I Am, i Feel 19 17 14 17 SMASHING PUMPKINS/1979 21 19 21 20 THIRD EYE 8LIND/Semr-Charmed Life - - 12 17 NODOU8T/Sunday Morming
18 21 21 19 PLANET SOUL/Set U Free 13 12 15 15 COUNTING CROWS/Daylight Fading 9 11 18 17 BOBCARLISLEButterfly Kisses 39 33 18 20 CARDIGANS/Lovefool 11 16 16 17 CC TALK/Just Between You .
15 14 14 18 ALANIS MORISSETTE You Lean § 10 12 13 10.000 MANIACS/More Than This 13 12 7 17 3RDPARTY/Can U Feel it 63 36 18 19 NO DOUBT/Don't Speak 13 15 17 17 TONNALEWIS/ Love You Always
- 14 14 17 OMC/How Bizarre 18 17 17 13 INDIGO GIRLS/Shame On You - - - 16 BAHAMEN/That's The Way |. - - 15 18 OMCHow Buzarre 12 12 14 16 ENVOGUEDon't Let Go (Love)
20 18 18 17 2 UNLIMITED/Get Ready For This 5 5 5 12 WALLFLOWERS/The Cifference 18 - 10 16 ALANIS MORISSETTEHead Over Feet 14 11 17 16 ENVOGUEDon't Let Go {Love) 14 15 16 16 OEPECHE MOOEAt's No Good
25 13 13 17 BLACKSTREETMNo Diggity 6 7 13 11 KIMRICHEY/ Know 20 19 14 16 AMBER/This Is Your Night 13 15 14 15 BEE GEES/Alone - 14 13 16 SMASHING PUMPKINS/1979
18 21 21 16 PAULA COLE/MWhere Have All. 9 9 10 10 LECLICK/Call Me 18 17 11 16 DISHWALLA/Counting 8lue Cars - 18 22 14 EN VOGUEWhatever 61 48 20 15 SAVAGE GARDEN/ Want You
25 20 20 16 SHERYL CROW/Everyday Is.. - - 7 9 AMBER/One More Might 22 17 15 15 SHERYL CROW/Everyday Is. 12 11 11 13 DONNA LEWIS/I Love You Always... - 10 6 14 BLACKSTREET/No Diggtty
- - - 16 DONNA LEWIS/ Love You Always - - - 9 COUNTING CROWS/A Long December 11 15 13 15 OMC/How Bizarre 13 12 13 13 NO MERCYMWhere Do You Go 16 12 11 14 GRUSH/Jellyhead
- - - 16 NO MERCYAvhere Do You Go 9 10 13 8 SPICE GIRLS/Say You'll 8¢ There 60 31 14 15 NO OOUBT/Don't Speak 13 11 - 13 MARIAH CAREY/Always Be My Baby 13 13 13 13 MO 00UBT/Don't Speak
17 14 14 15 AZ YET/Mard To Say I'm . 6 7 8 7 MIGHTYMIGHTY BT/The Impression... 16 17 10 14 SPICE GIRLSMannabe 8 8 12 12 RICHARD MARXUnti | Find You. 8 10 10 13 TONY RICH PROJECTMabody Knows
18 16 16 14 SHAWN COLVIN/Sunny Came Home - - - T JAMIROQUAIVirtual Insanty 13 12 11 14 DJCOMPANY/Rhythm Of Love - - - 11 B80B CARLISLE/Butterily Kisses 10 8 10 13 CRANBERRIES/When You're Gone
-~ - - 14 DJCOMPANY/Rhythm Of Love © - - T JAMIEWALTERS/'d Do Anything. © 5 8 14 THIRD EYE BLIND/Semr-Charmed Life 11 - 11 TONI BRAXTONNou're Makan' Me < 1% 14 12 OISHWALLA/Counting Blue Cars
14 - - 18 ALANIS MORISSETTE/Head Over Feet - 5 6 7 REALMCCOY/Wana Come. 18 18 - 14 BABYFACE/Every Time | © - - 10 LABOLCHE/Be My Lover 12 13 11 12 HOOTIE & BLOWFISHA Go Blind
19 - - 14 NOOOUBT/Don't Speak 7 7 7 6 BEEGEES/Alone 5 8 13 JON BON JOViMidnight In Cheisea - - - - SAVAGE GARDENTO The Moon And Back 11 12 10 11 ALANIS MORISSETTEMMead Over Feet
- - - 13 MR PRESIDENT/Coco Jamboo 5 6 6 6 TOAD THE WET./Come Down - - 9 13 R KELLY/Gotham City -9 11 10 ALANIS MORISSETTEfronic
B R JAMMIN
{ WBLi/Long Istand KDWB/Minneapolis [22as ) = _ | | wezzpitisburgh LZ WFLZ/Tampa WZJM/Cleveland
(516) 732-1061 (612) 340-9000 (412) 920-9400 (813) 839-9393 (216) 621-9300
e NG W Medek/Levine ’0’3 Morris today's hit music Edgar/Cline - | | KapugDomino Eubanks/Jackson
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW IW W LW TW 3W W LW 3W W LW TW 3W W LW
18 30 30 42 3RO PARTY/CanU Feel it 33 36 42 65 BLACKSTREET/Don't Leave Me 55 55 47 56 JEWELNou Were Meant. 69 69 51 75 OMCMow Buarre 49 64 66 69 AZ YETMard To Say I'm...
18 42 42 42 808 CARLISLE/Butterfly Kisses 64 65 68 64 SHAWN COLVIN/Sunny Came Home 37 43 51 55 HANSONMmm Bop 27 41 73 75 MEREDITH BROOKS/Bitch 44 47 59 67 HANSONMmm Bop
42 42 42 A2 ENVOGUEMDon't Let Go (Love) 66 64 63 64 AZYETHard ToSay I'm.. 44 57 44 54 MONICAFor You | Will 73 74 74 74 MARK MORRISON/Retum Of The Mack 50 60 64 63 WALLFLOWERS/One Headlight
42 42 42 42 FUN FACTORY/Close To You 30 33 38 60 MEREDITH BROOKS/Bitch 42 53 56 53 ENVOGUEDon't Let Go (Love) 22 32 49 73 AZYETMard o Say fm... 48 59 58 61 KEITH SWEATMNobody
30 30 30 42 HANSONMmm Bop 63 70 41 59 WALLFLOWERS/One Headiight 56 55 55 52 NO DOUBT/Don't Speak 74 73 74 73  HANSONMmm Bop 17 16 56 61 JOOSE/f Tomorow Never..
42 42 42 42 NODOUBT/Don't Speak 56 69 70 53 HANSONAMmm Bop 28 34 36 44 SPICE GIRLS/Say You'll Be There 39 55 56 59 WALLFLOWERS/One Headlight 60 59 61 61 BLACKSTREET/Don't Leave Me
30 30 30 42 SPICE GIRLS/Say You'll Be There 65 63 64 48 JEWEL/You Were Meant.. 49 45 43 43 PAULACOLEMWhere Have All. 32 35 40 40 WHITE TOWN/Your Woman 61 56 56 57 MONICAFor You | Wil
30 18 18 30 TONIBRAXTON/I Don't Want To 32 41 47 47 SAVAGE GARDEN/ Want You 27 25 46 42 DUNCAN SHEIK/Barely 8reathing 35 35 39 35 BACKSTREET BOYS/uit Playing... 46 43 51 56 MARK MORRISONReturn Of The Mack
30 42 42 30 PAULA COLE/Where Have All... 17 26 33 46 PAULA COLEWhere Have All... 43 35 32 40 SHERYL CROW/Everyday Is. 35 34 38 34 ROBYN/Do You Know (What.) 48 42 38 AT SPICE GIRLS/Say You'l Be There
18 18 16 30 SHAWN COLVINSunny Came Home 48 45 67 45 MARK MORRISON/Retum Of The Mack 39 45 34 40 WALLFLOWERS/One Headtight 36 36 37 34 SPICE GIRLS/Say You'll Be There 26 39 36 41 3RDPARTY/Can U Feel it
42 30 30 30 JOCELYN ENRIQUEZDa You Miss Me 30 32 36 42 ROBYN/Do You Know (What ) 22 24 36 38 SHAWN COLVIN/Sunny Came Home 28 31 32 32 BLACKSTREET/Dont Leave Me 27 36 40 39 WHITE TOWN/Your Woman
15 42 42 30 GINA G/Ooh Aah...Just . 38 43 42 39 SPICE GIRLS/Say You'll Be There 22 25 27 36 MEREDITH 8ROOKS/Bitch - 18 34 32 EN VOGUE/MWhatever 28 36 34 38 BACKSTREET BOYSAuit Playing...
42 30 30 38 LECLICK/Call Me 23 23 19 38 JOCK JAM/Jock Jam - - 25 33 SISTER HAZEL/AN For You 49 74 56 29 MONICAFor You | Will 19 19 25 34 OMCHow Bizamre
42 42 42 30 LMVIN' JOY/Don't Stop Movin' 41 42 46 37 OMC/How Bizarre 28 29 30 31 TONi BRAXTON/I Dont Want To 36 36 33 29 ENVOGUE/DonY Let Go {Love) 34 28 33 34 ROBYN/Do You Know (What.)
30 30 30 38 REAL MCCOY/One More Time 32 35 48 36 WHITE TOWN/Your Woman 21 - 29 31 TONI BRAXTON/Un-break My Heart 11 13 15 28 TON} BRAXTONA Don't Want To 30 30 26 29 BOB CARLISLEButterfly Kisses
30 30 30 38 SAVAGE GARDEN/ Want You - - 26 35 THIRO EYE BLINO/Semi-Charmed Life 19 25 24 30 ROBYN/Do You Know (What ) 30 31 29 27 BABYFACE/Every Time .. - 76 26 28 MEREDITH BROOKS/Bitch
- - 18 18 BACKSTREET BOYS/Quit Playing.. 18 18 16 34 VERVE PIPE/The Freshmen 41 30 34 30 SAVAGE GARDENA Want You 46 32 30 27 SAVAGE GARDEN/ Wart You 61 58 39 26 BABYFACE/Every Time!.
18 18 21 18 MEREDITH 8ROOKS/Bitch - - 28 32 BACKSTREET 80YSAuit Playng.. 59 5t 43 26 CARDIGANS/Lovefool - - 19 26 NEW EDITION/One More Day 43 28 27 26 DJKOOL/Let Me Clear My...
- 18 18 18 SHERYL CROW/A Change Would Do... 29 30 33 30 ENVOGUEMDon't Let Go (Love) 24 20 24 26 R.KELLY/I Believe | Can Fly 68 56 45 2B KEITH SWEAT/Nobody 23 16 24 26 NEW EDITIONTm Stil In Love..
18 18 18 18 DJ COMPANY/Rhythm Of Love 32 33 29 30 CARDIGANS/Lov=fool 25 26 22 26 SPICE GIRLS/Wannabe 45 28 27 25 PAULA COLE/Where Have All... - - 14 23 BABYFACE/Mow Come, How Long
18 18 18 18 GINA G/Gimme Some Love 31 29 28 30 NO DOUBT/Dont Speak - § 23 25 SHERYL CROW/A Change Would Do... 12 16 20 24 THIRD EYE BLIND/Sem-Charmed Life 18 13 18 21 SUBLIME/Santeria
- 18 10 18 OMC/Mow Bizame 24 21 20 29 FREAK NASTY/Da Dip 13 17 14 22 THIRD EYE BUIND/Semi-Charmed Life 16 19 19 24 DUNGCAN SHEIK/Barety Breathing 28 24 33 21 TONI BRAXTON/ Don't Want To
18 18 18 18 ROBYN/Do You Know (What ) 26 26 23 28 SPICE GIRLS/Wannabe 20 22 21 22 COLLECTIVE SOUL/The World | Know 19 18 17 23 3RD PARTYAan U Feelt 24 15 16 21 MARY J. BLIGE/Love Is All We Need
30 18 18 18 SANDY B/Make The World Go... 30 28 25 27 GINA G/Och Aah..Just.. 17 21 16 22 LiVEAightning Crashes 24 25 24 23 TONLBRAXTON/You're Makdn' Me... 31 20 15 20 SAVAGE GARDEN/ Want You
- - 18 16 JON BON JOVI/Midnight In Chelsea 45 44 28 27 BLACKSTREETMNo Diggity 22 22 19 21 BLESSID UNION OF../l Wanna Be There 23 20 14 22 JEWEL/You Wese Meant... - - 15 19 EN VOGUE/MWhatever
- 18 16 16 EN VOGUEWhatever 42 26 37 27 MONICAFor You | Wil - - 14 21 MARK MORRISON/Retun Of The Mack 11 9 9 21 SHAWN COLVIM/Sunny Came Home - 14 24 18 FREAK NASTY/Da Dip
18 18 16 16 JON SECADA/Too Late, Too Soon - 20 24 26 EN VOGUEMWhatever 22 22 24 21 WO DOUBT/Sunday Moming 34 20 17 28 NO DOUBT/Sunday Moming 16 12 18 18 NO DOUBT/Don Speak
- - - 18 THIRD EYE BLIND/Semi-Charmed Life 25 27 40 25 LUSCIOUS JACKSONMNaked Eye 17 18 22 19 SMASHING PUMPKINS/1979 17 20 25 20 LUSCIOUS JACKSONNaked Eye 12 15 19 18 LE CLICKCaH Me
- 18 10 18 ROBIN S/t Must Be Love 24 24 22 24 KEITH SWEAT/Twisted - - - 18 EN VOGUEMWhatever 18 14 20 19 ERASUREAn My Arms 18 16 13 18 MAX-A-MILLION/Sexual Heafing
18 18 10 10 WHITE TOWNNour Woman 28 25 22 22 JOCELYN ENRIQUEZ/Do You Miss Me 22 28 23 18 WHITE TOWN/Your Woman 17 14 12 19 NUFLAVOR/Sweet Sexy Thing 16 26 24 17 SPICE GIRLS/Wannabe
15 15 10 10 AMBER/This Is Your Night 10 10 15 22 TONI BRAXTONAIn-break My Heart 21 22 19 18 DiSHWALLA/Counting Bive Cars § 11 15 18 GINA G/Gimme Some Love 54 60 35 17 TONY TON! TONE/Let's Get Down
-~ - 10 MERRIL BAINBRIDGEMouth 28 22 19 21 KEITH SWEATNobody 21 22 15 18 GIN BLOSSOMS/Follow You Down g 15 14 18 MARY ). BLIGE Love Is All We Need 17 18 16 18 GINA G/Ooh Aah...Just...
15 15 10 18 CARDIGANSAovefool 52 38 17 20 BABYFACEEveryTimel.. - 16 - 17 ALANIS MORISSETTEMead Over Foet 15 9 8 17 VERVE PIPE/The Frashmen - 14 19 18 GINA G/Gimme Some Love
- - - 10 SHERYL CROW/Everyday Is... - - - 19 WILL SMITHMen In Black 34 26 36 18 LUSCIOUS JACKSONNaked Eye 10 - - 15 GINUWINEPony 28 19 11 15 BLACKSTREETANo Diggity
15 15 10 1@ LE CLICK/Tonight Is The Night 27 28 13 18 DUNCAN SHEIKBarety Breathing 17 - 14 18 ALANIS MORISSETTE You Leam 29 25 21 15 WAMG CHUNG/Dance Hak Days - - 5 15 REAL MCCOYA Wanna Come...
15 15 10 10 LIVIN' JOY/Dreamer 36 30 17 17 BOB CARLISLEButterfly Kisses 12 14 14 15 AZYETMard To SayI'm... 16 16 22 15 BLACKOUT ALLSTARSA Like It 15 13 13 15 LA BOUCHE/Sweet Dreams
15 15 10 10 ALANIS MORISSETTE/Mead Over Feet 17 19 14 17 R KELLY/ Bebieve | Can Fly 16 15 11 15 BLACKSTREET/Dont Leave Me 18 15 16 12 BLACKSTREET/No Diggity - 11 13 15 JAMIROQUALVirtual Insanity
- 15 10 19 REAL MCCOY/Another Night 20 18 13 17 GINUWINEPony 14 - - 15 GOO GOO DOLLS/Name 15 13 13 12 PUFF DADDY/an't Nobody Hoid 12 10 11 14 MERRIL BAINBRIDGEMouth
15 15 10 180 WALLFLOWERS/One Headlight 12 12 10 18 GINA G/Gimme Some Love 16 16 14 1S ALANIS MORISSETTE/ronc 19 24 18 18 FREAK NASTY/Da Dip 31 11 14 13 311/A1 Mixed Up
16 22 15 14 SHERYL CROW/Everyday Is... - - 19 14 OMGHow Bizarre 8 6 8 9 BEEGEES/Aone 15 11 17 13 NO MERCYMWhere Do You Go
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d KKRZ/Portland, OR WKRQ/Cincinnati KMXV/Xansas City WPRO/Providence WNVZ/Nortolk
(503) 226-0100 (513) 763-5500 (816) 753-0933 (401) 433-4200 (804) 497-2000
Benson/Austin Steal/Taylor []13 f Zeliner Shebel/Morris London/West
R
s ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/THTLE PLAYS ARTIST/TITLE
IW W LW IW W IW TW IW W W TW IW W W TW W 2W W TW
46 47 47 T1 HANSONMmm Bop 44 63 63 67 TORI AMDS/Silent All These... 50 56 56 56 HANSONMmm Bop 65 65 46 56 HANSONMmm Bop 52 58 58 72 HANSONMmm Bop
70 69 69 69 MARK MORRISONRetum Of The Mack 63 64 64 67 JEWEL/You Were Meant.. 56 56 56 56 WALLFLOWERS/One Headnght 36 39 40 52 BOBCARLISLEMButterfly Kisses §9 53 60 62 SPICE GIRLS/Say Youl Be There
43 57 57 65 MONICA/For You | Wil 44 48 48 66 OMCHow Bizarre 56 56 56 56 SAVAGE GARDEN/I Want You §9 61 44 50 SHAWN COLVIN/Sunny Came Home 58 56 59 59 AALIYAH/One In A Millon
20 32 32 60 SHAWN COLVIN/Sunny Came Home 47 50 50 65 SHAWN COLVIN/Sunny Came Home 52 54 54 54 PAULA COLE/Where Have All.. 34 33 40 49 ERASURE/In My Arms 49 43 55 §7 AZYET/Mard To Say I'm..
70 68 68 59 SPICE GIRLS/Say You'll Be There 46 47 47 65 DAVE MATTHEWS BANO/Crash Into Me 50 52 52 52 OUNCAN SHEIK/Barety Breathing 36 41 27 49 OMC/How Bizarre 51 58 57 57 BLACKSTREET/Don't Leave Me
35 35 35 52 WHITE TOWN/Your Woman 62 50 50 55 CRANBERRIES/Dreams 54 52 52 52 SPICE GIRLS/Say You'll Be There 36 25 22 49 TONI BRAXTON/I Oon't Want To 53 53 54 57 SwviCanWe
69 59 59 45 SAVAGE GARDEN/ Want You §2 47 47 54 BLESSID UNION OF ./t Wanna Be There 4B 50 50 50 JEWEL/You Were Meant. 26 2B 16 45 AZ YETMard To Say im. §4 51 53 56 MARK MORRISON/Return Of The Mack
45 50 50 45 BLACKSTREETMNo Diggity 67 64 64 54 DUNCAN SHEIK/Barely Breathing 48 48 4B 48 MONICAFor You | Will 60 55 43 39 SPICE GIRLS/Say You'll Be There 29 28 42 51 BACKSTREET BOYS/Quit Playng.
23 32 32 44 MEREDITH BROOKS/Bitch 50 53 53 52 WALLFLOWERS/One Headlight 46 46 46 46 ENVOGUE/Don't Let Go {Love) 35 52 42 37 OUNCAN SHEIK/Barely Breathing 50 50 51 50 3RD PARTY/Can U Feelt
36 43 43 44 GINAG/Och Aah._Just... §7 61 61 51 SAVAGE GARDEN/I Want You 26 36 38 40 WHITE TOWN/Your Woman 64 63 28 34 PAULA COLE/MWhere Have All... 60 57 55 49 SAVAGE GARDEN/ Want You
48 48 48 44 WALLFLOWERS/Dne Headkght 65 53 53 51 HANSONMmm Bop 16 24 32 40 MEREDITH BROOKS/Bitch 40 38 28 32 WHITE TOWN/Your Woman 53 52 50 49 ROBYN/Do You Know (What )
43 50 50 41 PAULA COLE/Where Have All.. 44 52 52 51 THIRD EYE BLIND/Semi-Charmed Life 24 36 36 38 MARKMORRISON/Return 0f The Mack 21 31 21 31 U2Staring At The Sun 48 48 50 47 702/Get It Together
47 45 45 38 CRYSTAL WATERS/Say... You Feel.. 40 45 45 46 PAULA COLEMWhere Have All.. 42 42 42 36 SHERYL CROW/Everyday Is.. 35 39 26 31 ROBYNDo You Know (What. ) 46 50 46 46 MARYJ. BLIGE/Love Is All We Need
36 36 36 38 ROBYN/Do You Know {What..) 39 40 40 45 SISTER HAZEL/AIl For You 20 26 36 36 THIRD EYE BLIND/Semi-Charmed Life 60 61 40 31 MONICAFor You | Wil 49 42 45 45 GINUWINE/Teli Me Do U Wanna
36 33 33 36 OMCHow Bizarre - - - A5 DONNALEWIS/ Love You Always.. 44 44 44 34 R KELLY/I Believe | Can Fly 43 38 26 30 SAVAGE GARDEN/I Want You - 34 42 48 112Cupd
- 26 26 35 EN VDGUEMhatever 46 43 43 43 NO DOUBT/Don't Speak 26 28 28 28 VERVE PIPE/The Freshmen 31 31 25 27 MEREDITH BROOKS/Bitch 23 26 35 44 NEW EDITION/One More Day
29 30 30 32 FREAK NASTY/Da Dip 34 39 39 42 VERVE PIPE/The Freshmen 16 20 2B 28 ROBYN/Do You Know {What.) 34 30 20 27 JEWEL/You Were Meant. 14 26 25 39 BABYFACE/MHow Come, How Long
- 18 18 32 THIRD EYE BLIND/Semi-Charmed Lde 25 38 38 41 COUNTING CROWS/Daylight Fading 16 20 22 26 SHAWN COLVIN/Supny Came Home 26 21 14 26 SISTER HAZEL/AN For You 34 33 38 35 DRU HILLIn My Bed
24 25 25 31 AZYETMard To Say I'm.. 37 37 37 40 SHERYL CROW/A Change Would Do . 18 20 20 24 SISTER HAZELAI For You 28 31 18 25 FAITHLESS/Insomnia - 427 27 ENVOGUEMWhatever
38 48 48 30 KEITH SWEATNobody 25 31 31 40 MEREDITH BROOKS/Bdch - - 16 24 SHERYL CROW/A Change Would Do. 20 27 18 25 THIRD EYE BLIND/Semi-Charmed Lite - - 17 26 NUFLAVOR/Sweet Sexy Thing
34 32 32 30 JEWEL/You Were Meant.. 29 35 35 37 TOAD THE WET /Come Oown 20 22 24 24 BOB CARLISLEButtertly Kisses 23 25 14 24 SHERYL CROW/A Change Would Do. 25 29 26 25 GINAG/Gimme Some Love
- - - 26 WILL SMITHMen In Black - 11 11 34 SUBLIME/Santeria 38 38 26 22 BLESSID UNION OF./! Wanna Be There 23 25 16 23 3RDPARTY/Can U Feal It - 7 24 24 0J COMPANY/Rhythm Of Love
29 18 18 25 R.KELLY/I Believe | Can Fly 4t 38 38 34 WHITE TOWN/Your Woman - 16 18 22 COUNTING CROWS/Daylight Fading 24 24 12 22 BLESSID UNION OF./| Wanna Be There - - 18 22 BILLY LAWRENCECome On
31 27 27 25 BLACKSTREET/Don't Leave Me 28 33 33 28 SHERYL CROW/Everyday Is - - - 20 OMCHow Bizarre 25 27 14 22 VERVE PIPE/The Freshmen - - - 22 ROME/ Belong To You.
30 29 29 24 NO DOUBT/Don't Speak 21 23 23 27 NATALIE MERCHANT/Jealousy - - 14 16 EN VOGUEMnatever - - 10 21 EN VOGUEWhatever S - 9 DAMAGE/Love Il Love
34 28 28 22 ENVOGUE/Don't Let Go (Love) - - - 27 MERRIL BAINBRIDGEMouth 7 14 14 14 JON BON JOVIMidmght In Chelsea 23 25 16 21 GINA G/Gimme Some Love = -3 CHANGING FACESGHETITOUT
37 30 30 22 CARDIGANS/Lovefool 27 27 27 24 SHERYL CROW/If ft Makes You . 18 18 14 14 TONI BRAXTON/I Oon't Want To - - 12 20 NO MERCYMWhen | Die - - - - REALMCCOY/I Wanna Come.
27 23 23 21 BLESSID UNION OF./A Wanna Be There 36 25 25 24 JEWELWho Will Save... - - 7 14 COLLECTIVE SOUL/Listen - - - 19 BACKSTREET BOYS/Quit Playwg.. - - - - WILL SMTHMen in Black
51 36 36 20 DUNCAN SHEIK/Barely Breathing 47 28 28 23  JOHN MELLENCAMP/Key West... 16 16 14 14 NO DOUBT/Sunday Moming - - - 15 SAVAGE GARDEN/To The Moon And Back
18 18 18 18 SHERYL CROW/A Change Would Do. - - - 23 BLUES TRAVELER/But Anyway 12 14 14 14 OEPECHE MODE/'s No Good 61 33 10 13 WALLFLOWERS/One Headlight
17 17 17 17 TONI BRAXTON/You're Makin' Me... 18 10 10 22 B0B CARLISLE/Butterfly Kisses 7 10 10 10 AZ YETMard To Say i'm.. - 10 - 12 GINAG/Ooh Aah.. Just...
7 11 11 15 BRUCE SPRINGSTEEN/Secret Garden - - - 22 ALANIS MORISSETTE/You Leam - - T MIGHTY MIGHTY 8T/The Impression... 10 - - 11 CARDIGANS/Lovefool
- - - 15 SAVAGE GARDEN/To The Moon And Back 22 23 23 22 NATALIE MERCHANTAWonder - - - 10 OONNA LEWIS/I Love You Always...
15 19 19 15 ALANIS MORISSETTE/Head Over Feet 18 19 19 16  MONICA/For You | Wil - - - - DJCOMPANY/Rhythm Of Love
19 12 12 14 SPICE GIRLS/Wannabe 20 17 17 14 CELINE DION/It's All Coming. - - - - JON BON JOVIMidnight In Chelsea
-5 5 12 JON BON JOVI/Midnight In Cheisea 22 17 17 12 BRUCE SPRINGSTEEN/Secret Garden - - - - CHICANE/Cftshore
- - - 12 VERVE PIPE/The Freshmen - - - 12 JANN ARDEN/Insensttive
- 5 § 11 GINAG/Gimme Some Love 24 18 18 10 BARENAKED LADIES/The Old Apartment
- 10 10 10 BOB CARLISLE/Butterfly Kisses - 7 7 8 JONBON JOVIMidnight In Chelsea
10 10 10 10 BEE GEES/Alone 9 7 7 7 BEEGEES/AlOne
T 08
L o 106,770
"l e Y, [° KZHT/Salt Lake City WZPL/Indianapolis WNKS/Charlotte WXXL/Orlando KHOM/New Orleans
‘M (801) 263-9950 (317) 816-4000 (704) 331-8510 (407) 339-6539 (504) B76-5465
Dr. Doug Gierdrum/Oecker 95.1FM Bridgman/Crescente Cook/DeGraaff Thorman/Jammer
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W oW W TW W W LW TW IW W LW TW IW W W TW IW W W TW
47 42 60 66 HANSONMmm Bop 60 53 60 62 DUNCAN SHEiK/Barely Breathing 59 67 68 66 HANSONMmm Bop 47 59 62 62 HANSONMmm Bop 65 85 62 76 HANSON/Mmm Bop
65 69 60 66 SAVAGE GARDEN/ Want You 61 63 59 59 JEWEL/You Were Meant.. 54 59 63 63 MEREDITH BROOKS/Bitch 55 45 49 59 SAVAGE GARDEN/I Want You 12 72 59 74 ROME/ Belong To You.
64 70 60 66 MARK MORRISON/Return Ot The Mack 45 46 47 59 HANSONMmm Bop 54 54 56 58 SPICE GIRLS/Say You'll Be There 56 58 59 56 SPICE GIRLS/Say You'll Be There 87 84 60 74 BOB CARLISLE/Bulterfly Kisses
64 68 57 65 BABYFACE/Every Time | 59 60 60 58 WALLFLOWERS/One Headiight 33 34 52 57 WALLFLOWERS/One Headuight 33 31 33 50 BLACKSTREET/Don't Leave Me 66 81 60 74 SPICE GIRLS/Say You'li Bs There
44 30 34 61 WMEREDITH BROOKS/Brich §9 54 56 58 ENVOGUE/Don't Let Go {Love) §4 52 51 50 JEWEL/You Were Mean!. 45 58 50 50 AZYET/MHard To Say I'm... S0 84 59 73 SAVAGE GARDEN/ Want You
52 47 43 A0 BLACKSTREET/Don't Leave Me - 19 41 45 BOB CARLISLE/Buttertly Kisses 57 85 56 45 SPICE GIRLS/Wannabe §7 57 59 46 WALLFLOWERS/One Headlight 85 84 59 72 MERED!TH BROOKS/Bitch
49 35 35 48 OMGHow Bizarre 43 45 42 44 PAULA COLEWhere Have All... 54 62 48 43 DUNCAN SHEIK/Barely Breathing 37 43 53 46 WHITE TOWN/Your Woman 11 59 45 69 112Cupd
65 69 55 40 WHITE TOWN/Your Woman 23 36 43 43 SHAWN COLVIN/Sunny Came Home 30 38 37 40 SAVAGE GARDEN/ Want You 30 40 44 38 JOCELYN ENRIQUEZ/Do You Miss Me 87 85 58 67 MONICAFor You | Wil
22 21 27 38 ROBYN/Do You Know (What.) 29 25 37 43 BARENAKEO LADIES/The Oid Apatment 18 21 26 38 SHAWN COLVIN‘Sunny Came Home §5 §5 47 36 JEWEL/You Were Meant.. 71 71 51 62 SPICE GIRLS/Wannabe
46 30 31 35 AZYET/Mard To Say I'm... 20 25 39 42 SISTER HAZEUAI For You 35 34 36 35 GINA G/Ooh Aah...Just... 28 33 31 36 MEREDITH BROOKS/Bitch 86 84 61 52 B-ROCK AND THE BIZZMybabydaddy
48 33 31 34 SPICE GIRLS/Say You'll Be There 57 42 40 40 BABYFACE/Every Timel... 27 22 31 34 NODOUBT/Don't Speak 31 35 30 34 MARK MORRISON/Retum Of The Mack - 11 14 50 CHANGING FACES/GHETTOUT
- 23 22 33 BACKSTREET BOYS/Quit Playing.. 18 18 25 31 MONICAFor You | Will 35 31 28 31 SHERYL CROW/Everyday Is.. 39 31 26 34 MONICAFor You | Witt 7 1 3 49 WALLFLOWERS/One Headlight
- 829 31 ENVOGUEWhatever 21 22 30 30 VERVE PIPE/The Freshmen 30 30 29 31 WHITE TOWNYour Woman 19 28 32 33 BOBCARLISLE/Butterfly Kisses 34 25 15 37 BLACKSTREET/Don' Leava Me
66 67 52 30 MONICAFor You ! Will 26 22 27 30 CHEAP TRICK/Say Goodbye §5 56 40 31 BLACKSTREETNo Diggity 25 28 26 33 ROBYN/Do You Know (What.} 87 70 51 36 DRU HILL/In My 8ed
19 25 2t 30 SHAWN COLVIN/Sunny Came Home 27 32 30 28 BLESSID UNION OF./I Wanna Be There 38 40 31 30 CARDIGANS/Lovefool 13 27 31 32 BACKSTREET BOYS/Quit Playing . 19 47 14 23 GINUWINETell Me Do U Wanna
20 18 16 28 TONI BRAXTON/ Oon't Want To 20 23 24 26 TONI BRAXTON/ Don't Want To 24 24 17 29 MARK MORRISON/Return Of The Mack 19 18 20 32 LUSCIOUS JACKSON/Naked Eye 73 16 6 21 BRICKMAN & MCBRIDENaigntine
42 26 25 26 PAULA COLEWhere Have All. 42 43 28 25 NO DOUBT/Don’t Speak 27 23 20 28 ROBYN/Do You Know (What..) 42 42 43 30 PAULACOLE/MWhere Have All. 71 23 15 21 JEWEL/You Were Meant .
43 23 21 24 BOB CARLISLE/Butterfly Kisses 26 22 24 24 SHERYL CROW/Everyday Is 31 24 26 27 MONICAFor You | Will 32 25 28 29 JOCK JAM/Jock Jam 3 - - 20 OMC/Mow Bizarre
58 55 45 24 WALLFLOWERS/One Headlight 23 21 23 24 TONt BRAXTON/You're Makin' Me... 23 24 23 27 OMCHow Bizarre 38 30 27 28 CARDIGANS/Lovefool 3 4 3 20 AALIYAH/A Page Letter
6 10 19 19 BEE GEES/Alone - - 17 24 THIRD EYE BLIND/Semi-Charmed Life 13 21 25 25 PAULA COLEMWhere Have Al 34 34 43 28 BLACKOUT ALLSTARS/ Like It 11 10 10 20 WHITE TOWN/Your Woman
- 5 10 19 THIRD EYE BLIND/Sem-Charmed Lite 21 19 21 23 ROBYN/DO You Know (What..) 10 15 13 24 VERVE PIPE/The Freshmen 15 16 20 27 SHAWN COLVIN/Sunny Came Home 46 23 14 20 AALIYAH/One In A Million
-7 11 18 SHERYL CROW/A Change Would Do 22 21 20 23 SPICE GIRLS/Say You'll Be There 40 27 19 22 ENVOGUEDon't Let Go (Love) 22 24 25 24 OMCMow Bizarre 32 26 16 20 A7 YETMard Yo Say I'm...
46 29 25 18 ERASURE/In My Ams 20 22 22 21 WHITE TOWN/Your Woman 23 20 23 20 FREAK NASTY/Da Dip 22 23 20 23 KEITH SWEAT/Nobody 7 13 8 16 MARK MORRISON/Retum Df The Mack
-5 8 15 NODOUBT/Sunday Morning - 15 16 19 MEREDITH BROOKS/Bitch - - - 18 THIRD EYE BLIND/Semi-Charmed Lite 30 28 27 22 GINA G/Ooh Aah...Just. - 10 8 14 DJ TAZThat's Right
19 14 14 15 B_ESSID UNION OF../| Wanna Be There - - 13 19 WALLFLOWERS/6th Avenue Heartache - 10 - 17 BLACKOUT ALLSTARS/! Like It - - 10 21 EN VOGUEMhatever - 168 - 14 KEITH SWEAT/Twisted
8 13 13 14 JANAWhat Am | To You 41 51 51 17 R.KELLY/I Believe | Can Fly 16 24 17 17 AMBER/This Is Your Night -7 11 21 VERVE PiPE/The Freshmen 83 17 - 13 KEITH SWEAT/Nobody
42 20 19 14 NU FLAVOR/Sweet Sexy Thing 14 14 17 17 NATALIE MERCHANTMWonder - - 16 DISHWALLA/Gounting Blue Cars 15 17 16 21 GINA G/Gimme Some Love 17 18 - 13 ENVOGUEDon' Let Go {Love)
18 16 16 14 VERVE PIPE/The Freshmen 16 14 14 17 BRANDY/Sittin’ Up In My.. -7 16 BACKSTREET BOYS/Qurt Piaying. . 23 19 21 21 NO DOUBT/Den't Speak 13 15 7 12 4PM/i Gave You.
6 7 5 7 SUBLIMESanteria 14 18 17 16 DAVE MATTHEWS BANDWhat Would You Say 17 14 12 13 DONNA LEWIS/| Love You Always... 45 40 34 20 BABYFACE/EveryTimel. 12 13 - 11 CARDIGANS/Lovefool
10 7 6 6 MARYJ BLIGE/Love Is All We Need 25 18 15 16 OONNA LEWISA Love You Always... 19 16 - 13 TONI BRAXTON/Un-break My Heart - - 9 19 LECLICK/SCai Me 14 13 - 11 TONI BRAXTON/Un-break My Heart
- - 5 5 BABYFACE/Mow Come, How Long - - 9 16 COLLECTIVE SOUL/Listen 11 17 10 12 GINA G/Gimme Some Love - 6 14 18 3RD PARTY/Can U Feel It 17 20 - 11 BLACKSTREETNo Diggty
- - - - SAVAGE GAROEN/To The Moon And Back 43 42 - 16 CARDIGANS/Lovefoot 10 13 12 12 BOB CARLISLE/Buttertly Kisses -8 14 16 THIRD EYE BLIND/Semi-Charmed Lite 10 14 - 11 R KELLY/ Believe | Can Fiy
- - - - GINAG/Gimme Some Love - 15 15 15 SHERYL CROW/A Change Wouid 0o... - - - 11 DAVE MATTHEWS BAND/Crash Into Me 15 13 16 15 NO DOUBT/Sunday Morning 13 14 - 11 BABYFACEEvery Time ...
- - - NEWEDITION/One More Day - - 14 15 COUNTING CROWS/Daylight Fading 7 12 9 10 BLACKSTREET/Don't Leave Me 15 12 11 15 BLESSID UNION OF../| Wanna Be There 20 19 6 10 NO DOUBT/Don't Speak
13 12 12 15 BEE GEES/Alone - - 5 10 BABYFACEHow Come, How Long o 6 15 SHERYL CROW/A Change Would Oo. 12 12 - 10 NO OOUBT/Spiderwebs
12 13 12 14 JOHN MELLENCAMP/Just Anather Day - - - 9 SISTER HAZEL/ANl For You - -7 13 MARYJ BLIGE/Love IS All We Need - - 3 9 PUFF DADDY. /7l Be Missing You
- - - 13 JON BON JOVIMidnght n Chelsea - 5 7 9 AMBER/One More Night 19 16 18 11 OUNCAN SHEIK/Barety Breathing 8 7 7 8 BEEGEES/Alone
- - 13 13 LABOUCHE/Be My Lover 12 17 13 8 AZYETMard ToSay Im. - - - - SAVAGE GARDEN/To The Moon And Back 21 21 10 7 WARREN G/ Shot The Shenff
12 11 8 8 RICHARD MARXUnti [ Find You.. - 3 9 6 ENVOGUEWhatever - - - - JAMIROQUAWVirtual Insanity 3 3 3 4 MARYJ. BLIGELove Is All We Need
- - - 5 OMCHow Bizarre 7 5§ 6 5 NODOUBT/Sunday Morning - - 3 4 BABYFACE/How Come. How Long
08 r
WEZB/New Orieans WKSE/Buffalo WKSS/Hartford WRVW/Nashville WPXY/Rochester. NY
(504) 581-7002 {716) 884-5101 (860} 524-7819 — (615) 664-2400 (716) 233-7440
- (= Larson/Giovingo O'Neil/Universat Jones/McGowan Quinn/Scooter Ingram/Rice
PLAYS ARTISTMITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW IW W LW TW IW W LW TW Iw W LW TW IW 2W LW TW
46 45 47 46 SHAWN COLVIN/Sunny Came Home 57 56 54 58 WALLFLOWERS/One Headlight 34 42 50 57 WALLFLOWERS/One Headlight 54 57 57 56 SAVAGE GAROEN/I Want You 50 58 59 60 HANSONMmm Bop
47 46 45 45 DUNCAN SHEIK/Barely Breathing 25 54 53 56 BRUCE SPRINGSTEEN/Secret Garden 45 47 42 54 HANSONMmm Bop 33 33 49 55 HANSONMmm Bop 56 60 56 56 JEWEL/You Were Meant .
45 45 45 45 WALLFLOWERS/One Headiight 58 54 56 56 HANSONMmm Bop §5 55 52 48 JEWEL/You Were Meant. 30 46 56 52 WALLFLOWERS/One Headiight 37 48 48 55 DUNCAN SHEIK/Barely Breathing
44 44 44 45 SAVAGE GARDEN/ Want You §5 48 47 55 SPICE GIRLS/Say You'll Be There 40 49 48 47 ENVOGUE/Don't Let Go (Love) 51 85 52 52 DUNCAN SHEIK/Barely Breathing §4 57 54 53 NOOOUBV/Dont Speak
46 45 45 45 PAULA COLEMnere Have AlL.. 59 57 57 55 JEWEL/You Were Meant... 24 29 28 47 MARK MORRISON/Return Of The Mack 51 54 56 51 JEWEL/You Were Meant... 59 56 50 52 SAVAGE GARDEN/ Want You
41 45 45 44 HANSONMmm Bop 31 51 57 54 BOB CARLISLE/Butterfty Kisses 45 46 30 47 BLACKSTREET/No Oigity 27 30 33 34 WHITE TOWN/Your Woman 52 53 49 49 PAULA COLEWhere Have Al..
28 37 44 44 MONICAFor You | Wil 25 39 40 53 AZ YETMard To Say I'm. 21 33 31 44 SPICE GIRLS/Say You'll Be There 19 30 32 33 ROBYN/Do You Know (What.) 42 29 37 44 SHERYL CROW/Everyday Is...
32 33 32 32 U2Staring At The Sun 58 56 55 51 SAVAGE GARDEN. Want You - 12 21 43 BOB CARLISLEMButterfly Kisses 14 26 32 33 OMCMow Bizare 37 34 37 44 GINAG/Ooh Aah. Just.
33 29 30 31 JOURNEY/If He Should... 48 41 41 40 BARENAKED LAOIES/The Oid Apartment 32 41 48 43 SAVAGE GARDEN/ Want You §7 34 31 33 CARDIGANS/Lovefoo! 36 41 33 39 WALLFLOWERS/One Headlight
22 26 30 31 MEREDITH BROOKS/Bitch 56 42 41 40 OMC/Mow Bizarre 38 39 34 38 GINA G/Ooh Aah..dust. 29 24 29 32 NODOUBT/Don't Speak 54 58 43 36 CAROIGANS/Lovefool
10 24 30 31 BOB CARLISLE/Butterfly Kisses 27 38 40 40 LE CLICK/Cali Me 39 37 33 38 PAULA COLEMhere Have All... 30 33 30 32 SHAWN COLVIN/Sunny Came Home 37 37 31 35 SPICE GIRLS/Say You'lt Be There
28 32 31 30 SISTER HAZEUAN For You 38 42 40 39 MONICAFor You | Wil 48 39 29 37 SPICE GIRLS/Wannabe 31 34 33 31 SPICE GIRLS/Say You'll Be There 26 26 27 34 BLESSIDUNION OF../ Wanra Be There
23 27 31 30 SPICE GIRLS/Say You'll Be There 40 27 26 38 LUSGIOUS JACKSON/Naked Eye 27 29 22 37 KEITH SWEAT/Twisted 30 24 27 30 SHERYL CROW/Everyday Is... 20 19 18 34 CRUSH/Jeilyhead
- 13 20 27 SHERYL CROW/A Change Would Oo... 28 26 25 37 BACKSTREET BOYS/Quit Playing .. - 23 25 35 ENVOGUEWhatever 28 29 30 29 BOB CARLISLE/Butterfly Kisses 21 26 25 28 REAL MCCOY/One More Time
- 11 22 26 AEROSMITH/Hoke In My Sout - 21 26 37 SHAWN COLVIN/Sunny Came Home 13 17 25 31 AZ YETMard To Say I'm . 16 27 31 29  MONICAFor You | Wikl 19 29 31 28 MARK MORRISON/Retum Of The Mack
- 13 23 26 THIRD EVE BLIND/Semi-Charmed Lite 27 27 24 36 DUNCAN SHEIK/Barely Breathing 40 36 31 29 R KELLY/I Believe | Can Fly §3 56 30 27 PAULA COLEMWhere Have All... 24 30 29 28 ROBYN/Do You Know (What )
17 21 22 25 WHITE TOWN/Your Woman 19 39 40 29 BLACKSTREET/Don't Leave Me 42 40 44 29 NO DOUBT/Don Speak 14 30 30 26 MARK MORRISONReturn Of The Mack 20 26 26 27 THIRD EYE BLIND/Semi-Charmed Lite
- 13 23 25 JON BON JOViMidnight n Chelsea 19 33 35 28 L.L COOL JLoungin 11 18 24 28 SHAWN COLVIN/Sunny Came Home - 16 23 26 SHERYL CROW/A Change Would Oo. . 14 16 22 27 LE CLICKSCall Me
16 22 21 25 DAVE MATTHEWS BAND/Crash into Me 25 28 26 28 DJCOMPANY/Rhythm Of Love 25 28 24 28 MON!CAFor You ! Will 13 21 25 26 MEREDITH BROOKS/Bitch 33 33 30 26 AMBER/Colour Of Love
23 21 24 21 BLESSIO UNION OF../ Wanna Be There 16 21 16 26 GINA G/Gimme Some Love 9 15 16 28 WHITE TOWN/Your Woman 21 20 2t 25 DC VALK/Aust Between You.. 29 22 22 26 WHITE TOWN/Your Woman
45 37 29 18 SHERYL CROW/Everyday Is.. - 17 18 25 THIRD EYE BLINO/Semi-Charmed Lite 20 22 24 27 BLACKOUTALLSTARS/ Like it - 12 14 25 TONI BRAXTON/Un-break My Heart 28 29 24 26 MONICAFor You | Wil
29 22 17 18 JEWEL/You Were Meant .. 29 39 41 25 LIVIN' JOY/Dont Stop Movin 25 29 25 26 KEITH SWEATMNobody 14 20 23 24 VERVE PIPE/The Freshmen 21 25 23 25 OISHWALLA/Counting Blue Cars
32 22 17 17 CARDIGANS/Lovefool 42 19 15 24 LEAH ANDREONEAt'S Alnght, It's.. 20 20 - 25 TONI BRAXTON/Un-break My Heart 32 24 23 24 ENVOGUE/Don't Let Go (Love} 30 31 21 25 HOOTIE & BLOWFISH/ Go Biind
20 15 14 16 COWBOY MOUTH/Jenny Says 41 42 39 24 TEMPERANGE/Forever Young - - - 23 JEWELWho Wilf Save . 20 21 23 24 R KELLY/ Believe | Can Fy 12 .20 21 23  SHAWN COLVIN/Sunny Came Home
12 - 13 14 JOHN MELLENCAMP/Xey West. 15 24 24 22 VERVE PIPE/The Freshmen - - - 23 AMBER/Ths s Your Night 23 22 20 23 BLESSID UNION OF./ Wanna Be There 18 22 20 23 BOB CARLISLE/Butterfly Kisses
12 - - 13 ERIC CLAPTON/Change The World 17 19 21 22 MEREOITH BROOKS/Bitch S - 18 2 UNLIMITED/Get Ready For This 11 20 22 23 SISTER HAZELAI For You 35 21 23 23 SPICE GIRLSWannabe
13 - 14 13 HOOTIE & BLOWFISH/ Go Biind 34 29 25 22 ROCKELL/! Fell In Love - - 6 18 BACKSTREET BOYS/Quit Playing... 29 31 26 23 JOHN MELLENCAMP/Just Another Day 12 11 21 23 AZ YETMard To Say I'm...
12 12 - 13 ALANIS MORISSETTE Head Over Feet 19 19 19 22 ROBYN.Do You Know (What .} 16 10 15 18 ROBYN/Do You Know {(What ) 15 20 22 21 TONi BRAXTON/ Don't Want To -7 15 21 MEREDITH BROOXS/Bitch
- 12 12 13 TRACY CHAPMAN/Give Me Dne Reason 29 27 28 22 FREAK NASTY/Da Dip 23 20 - 16 MERRIL BAINBRIDGEMouth 20 14 15 16 GINA G/Ooh Aah...Just... 21 20 18 19 BLUES TRAVELER/But Anyway
13 13 12 13 NO MERCYMhere Do You Go - 21 25 21 BABYRACE/How Come, How Long - - - 16 TONY RiCH PROJECT/Nobody Knows - - 13 15 BACKSYREET BOYS/Quit Playing... 18 16 15 17 ALANIS MORISSETTE/onic
13 13 - 13 MERRIL BAINBRIOGEMouth 18 19 19 20 DRU HILL/n My Bed - - - 12 TRACY CHAPMAN/Give Me One Reason 9 17 15 15 THIRD EYE BLIND/Semi-Charmed Lite 17 18 17 17 NATALIE MERCHANT/Wonder
12 - 12 13 MARIAH CAREY/Always Be My Baby 38 24 18 19 WHITE TOWN/Your Woman - - - 11 TONI BRAXTON/You're Makin' Me. 22 14 16 14  REAL MCCOY/One More Time - - 7 16 BACKSTREET BDYS/Quit Playing...
12 12 12 12 LA BOUCHE/Sweet Dreams 20 18 19 18 MARK MORRISON/Return Of The Mack 10 10 10§ BLACKSTREET/Dont Leave Me 8 14 14 14  AEROSMITHHole In My Soul 16 16 16 16  ALANIS MORISSETTE/Head Over Feel
- 12 13 12 TONY RICH PROJECT/Nobody Knows - - - 18 SPICE GIRLS/2 Become 1 30 18 12 8 CELINE DION/AK By Myseft 25 15 14 14  AMANDA MARSHALL/Fall From Grace 8 7 8 15 BARENAKED LADIES/The Oid Apartment
- - 12 12 CELINE DION/It's Alt Coming... 16 14 17 18 DONNA LEWISWithout Love - - 6 7 DJCOMPANY/Rhythm Of Love - 10 14 13 COUNTING CROWS/Daylight Fading 17 16 16 15 ALANIS MORISSETTE/You Leam
12 - - 12 SHERYL CROW/If it Makes You. . 18 16 16 17 LABOUCHE/Be My Lover - 7 7 7 GINAG/Gimme Some Love 16 14 12 13 COUNTING CROWS/A Long December 14 15 17 15 ALANIS MORISSETTE/You Oughta Know
32 20 - 12 NO DOUBT/Dont Speak 18 18 15 17 QUAD CITY DJ'S/C'mon ‘N Ride It.. 5 5 6 6 NODOUBT/Sunday Moming 18 14 14 13 NATALIE MERCHANT/Jeglousy 15 15 13 14 NATALIE MERCHANT/Carmval
12 12 - 12 DONNA LEWIS/I Love You Always... 16 14 - 186 MERRIL BAINBRIDGEMouth 6 8 5 6 3RDPARTY/CandU Feetit 16 15 15 13 ALANIS MORISSETTE/Head Over Feet 13 13 14 14 JEWELWho will Save...
29 18 13 12 COUNTING CROWS/A Long December 17 17 17 18 OUTHERE BROTHERS/Boom Boom Boom - - - 5 OMCMow Bizarre - - 13 12 EN VOGUE/Wnatever 23 32 20 13 BRUCE SPRINGSTEEN/Secret Garden
- - - 11 VERVE PIPE/The Freshmen - - - 18 PUFF DADOY../'ll Be Missing You - 5 5 5 JONBON JOViMidnight In Chelsea 14 14 11 12 ERIC CLAPTON/Change The World 7 12 11 13 OMC/How Bizarre
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FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE
00, /R i
WDCG/Maleigh 98.7 WDJX WDJX/Louisvllle KHFI/Austin XJY0/Oklahoma City WAPE/Jacksonville
(919) 361-1051 Today's BEST Mustot | | (502) 3394800 l:l (512) 474-9233 (405) B4G-5271 : (904) 642-1055
Burns/Taylor Matthews/Rite — Roberts/Ventura McCoy/Barreda Thomas/Mann
[T
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
3W 2W LW W 2w LW W 2W W TW IW W W TW W 2w LW TW
57 58 58 58 WALLFLOWERS/One Headlight 72 76 76 7T  MONICAFor You | Wil 58 70 71 73 SPICE GIRLS/Say You'l Be There 69 71 71 71 WALLFLOWERS/One Headlight 57 61 56 64 SAVAGE GARDENA Want You
34 39 44 56 SISTER HAZEL/AI For You 64 71 73 77  MARK MORRISON/Retum Of The Mack 72 73 70 70 WALLFLOWERS/One Headlight 69 68 70 70 SAVAGE GARDEN/ Want You 58 60 56 62 DUNCAN SHEIK/Barely Breathing
50 59 58 56 BARENAKED LADIES/The Ofd Apartment 24 50 73 76 AZYETMard To Say I'm.. 71 72 73 70 MARK MORRISON/Return Of The Mack 51 26 36 70 DUNCAN SHEIK/Barely Breathing 55 62 55 62 HANSONMmm Bop
53 52 51 44 DAVE MATTHEWS BAND/Crash Into Me 38 55 73 74 MEREDITH BROOKS/Bitch 72 70 71 70 JEWELNou Were Meant... 24 28 56 T0 BABYFACEfEveryTimel.. 5 32 35 60 BOB CARLISLE/Butterfly Kisses
32 31 34 43 THIRD EYE BLINO/Semi-Charmed Life 66 61 56 54 HANSONMmm Bop 42 41 50 70 MONICAFor You | Wik 72 70 70 68 JEWEL/ou Were Meant. 42 58 52 60 OMCMow Bizarre
46 46 46 41 VERVE PIPE/The Freshmen 38 39 46 48 WALLFLOWERS/One Headlight 24 34 33 45 AZYETMard ToSayI'm.. 27 27 24 60 WHITE TOWN/Your Woman 60 56 50 60 PAULACOLEMhere Have Al..
-39 39 40 CRAVIN' MELON/Sweet Tea 40 40 41 44 WHITE TOWN/Your Woman 17 23 32 45 BLACKSTREET/Dont Leave Me 31 26 27 60 SPICE GIRLS/Say You'll Be There 57 54 53 59 JEWELYou Were Meant...
39 37 39 36 MATCHBOX 20/Push 43 42 41 43 SPICE GIRLS/Say You'll Be There 38 42 45 43 HANSONMmm Bop 26 29 58 38 HANSONMmm Bop 22 30 23 40 MEREDITH BROOKS/Bitch
53 43 40 34 JAMIROQUAWirtual insanity 41 44 40 42 SAVAGE GARDENI Want You 52 36 37 37 NODOUBT/Dont Speak 25 26 28 29 LUSCIOUS JACKSON/Naked Eye 27 31 32 36 SHAWN COLVINSunny Came Home
31 31 36 33 SHAWN COLVIN'Sunny Came Home 40 43 47 42 BLACKSTREET/Don't Leave Me -~ - 11 35 BABYFACEMow Come, How Long 3 18 19 28 BOB CARLISLE/Butterfly Kisses 35 30 34 36 SPICE GIRLS/Say You'll Be There
- - 28 32 BARENAKED LADIES/Brian Witson 29 35 44 41 ROBYN/Do You Know (What ) 10 20 25 34 MEREDITH BROOKS/Bitch 70 72 63 28 PAULA COLEMhere Have Al.. 37 21 22 35 WHITE TOWN/Your Woman
48 35 37 31 CRAVIN' MELONCome Undone 20 31 40 40 BACKSTREET BOYS/Quit Playing... 34 36 36 34 ROBYNDo You Know (What ) 7 7 13 27 SHAWN COLVINSunny Came Home 17 31 27 3 SISTER HAZEL/AN For You
24 22 35 31 INDIGO GIRLS/Shame On You 29 27 33 32 OMCMow Buzame 35 40 42 33 SHAWN COLVINSunny Came Home 18 23 25 26 AZYETMard To Say Im. - 18 24 30 SHERYL CROW/A Change Wouid Do...
46 50 47 31 WHITE TOWNYour Woman 26 30 31 32 FREAK NASTY/Da Oip 34 28 28 33 ENVOGUEDon't Let Go (Love) 71 70 40 26 SHERYL CROW/Everydayls... - 21 26 28 BLESSID UNION OF..7 Wanna Be There
16 5 15 25 MEREDITH BROOKS/Biteh 8 21 30 30 THIRO EYE BLIND/Semi-Charmed Life 42 43 35 32 BABYFACE/EveryTimel.. 19 21 23 25 BLESSID UNICN OF../ Wanna Be There 12 16 15 26 ROBYWDo You Know (What )
22 25 27 24 TOAD THE WET../Come Down 32 27 30 27 SHAWN COLVINSunny Came Home 22 43 43 30 PAULA COLEMhere Have Al... 18 19 18 24 VERVE PIPE/The Freshman 59 55 51 25 WALLFLOWERS/One Headhght
14 17 24 24 MIGHTY MIGHTY BT/The Impression... 21 23 27 26  BLESSID UNION OF..1 Wanna Be There 28 28 25 29 DONNA LEWISA Love You Aways... 19 22 21 22 THIRD EYE BLIND/Semi-Charmed Life 13 16 15 24 THIRD EYE BLIND/Semi-Charmed Life
- - 23 23 10,000 MANIACSMore Than This 27 - - 28 GINAG/Ooh Aah..Just . - - 9 28 NUFLAVOR/Sweet Sexy Thing 13 13 13 21 MONICAor You | Wit 38 23 - 22 MONICAFor You | Wil
9 - 14 21 DUNCAN SHEIK/Barely Breathing 21 21 21 23 ERASURE/in My Arms 34 32 27 26 BRUCE SPRINGSTEEN/Secret Garden 20 22 21 20 OMCMow Bizarre 23 26 21 22 JOCK JAM/Jock Jam
19 20 18 21 COWBOY MOUTHiJenny Says 52 36 24 23 JEWEL/You Were Meant... - 11 18 23 THIRD EVE BLIND/Semi-Charmed Life 7 7 9 18 SISTER HAZEUAN For You - - - 21 VERVEPIPE/The Freshmen
14 13 21 16 SHERYL CROW/A Change Would Do... - - 19 22 BABYFACEMow Come. How Long 31 37 29 23 B-ROCK AND THE BIZZ/Mybabydaddy - 5 7 14 SHERYL CROW/A Change Would Do.. -~ - 8 21 MARKMORRISON/Return Of The Mack
37 37 29 14 PAULA COLEMWhere Have Al.. 20 19 23 22 NO DOUBT/Sunday Morning 22 20 22 22 ALANIS MORISSETTENou Leam 7 9 11 13 MEREDITH BROOKS/Bitch - - - 16 ENVOGUEMWnhatever
10 9 18 13 COUNTING CROWS/MDaylight Fading - 25 23 22 JON BON JOVYMidnight In Chelsea 21 24 24 22 TONI BRAXTONNou're Makin' Me.. 10 11 11 12 TONIC/ You Could Only.. -« - - . BACKSTREET BOYS/Quit Playing...
© 7 13 13 DAVE MATTHEWS BAND/Tripping Billies 65 43 22 22 BABYFACEEvery Time|.. 27 26 23 21 JOCELYN ENRIQUEZDo You Miss Me 6 9 8 12 MARKMORRISONReturn Of The Mack
13 14 - 13 SUBLIMEMhat | Got 56 38 22 22 DUNCAN SHEIK/Barely Breathing 10 20 21 20 BACKSTREET BOYS/Quit Playing... 12 12 12 11 BUACKSTREET/Don't Leave Me
14 21 12 12 JEWEL/You Were Meant . 23 23 19 20 TONI BRAXTONI Don't Want To 17 20 20 20 CELINE DION/It's All Coming... 7 6 7 10 ROBYNDo You Know (What.)
13 13 13 12 CARDIGANS/Lovetool 18 27 23 19 JOOSEAf Tomorrow Never. - - 7 19 JOCELYN ENRIQUEZ/A Lite Bit Of... 10 10 10 10 BEE GEES/Alone
7 B 11 11 TONIC/f You Could Only. - - 18 18 EN VOGUEMhatever - 10 19 19 EN VOGUEMWhatever 7 710 8 NO DOUBT/Snday Moming
13 15 11 11 NO DOUBT/Don't Speak - - 11 14  COLLECTIVE SOUL/Listen 10 12 14 18 BOB CARLISLEButterfly Kisses - - 5 8 ENVOGUEMnatever
27 28 10 11 COUNTING CROWS:A Long December 10 13 11 12 SISTER HAZEL/AN For You 53 35 29 18 DUNCAN SHEIK/Barely Breathing 5 7 7 7 GINAGGimme Some Love
12 10 - 11 JEWELWho Will Save... 27 20 17 12 WANG CHUNG/Dance Hall Days 11 16 1B 15 MARY J. BLIGELove Is All We Need - - 6 T NEWEDITIDNOne More Day
31 50 30 11 RED HOT CHILl../Love Rollercoaster 6 11 9 11 COUNTING CROWS/Daylight Fading 16 13 11 14 NO MERCYMMere Do You Go -5 7 T JONBONJOVIMidnight In Chelsea
10 11 9 10 CHEMICAL BROTHERS/Block Rockin' Beats 14 13 11 11 CAMUSU Who B 11 11 12 ALANIS MORISSETTEMead Over Feet 7 7 7 T MARYJ BLIGERove Is All We Need
13 15 10 10 FOO FIGHTERS/Big Me 12 12 11 18 LE CLICK/Call Me 9 6 8 9 SPICEGIRLSMWannabe 5 7 7 7 INDIGO GIRLS/Shame On You
10 10 10 10 NATALIE MERCHANT/Jealousy - - 8 10 DJCOMPANY/Rhythm Of Love - - - 8 OMC/Mow Bizarre 5 7 7 T MIGHTY MIGHTY BT/The impression..
12 7 5 7 POEFyAway 1713 9 9 ROBIN S/t Must Be Love - - - T FREAKNASTY/Da Dip < - 5 T REALMCCOY/ Wanna Come.
14 10 B 6 DEPECHE MODE/MSs No Good - 10 11 9 BOB CARLISLEButterfly Kisses 9 8 10 7 KEITHSWEAT/Twisted 5 7 7 7 COUNTING CROWS/Dayight Fading
- - - - COLLECTIVE SOUL/Lssten 6 8 7 9 TONIC/I You Could Only.. 7 7 7 T TONIBRAXTONA Don't Wark To
- 10 9 8 NOMERCYMhen | Die 6 6 7 7 CARDIGANS/Been It
- - -8 JONNY LANG/e To Me 7 B 7 T OAFT PUNK/Da Funk
WGTZ/Dayton WRVQ/Richmond o WELY/Albany, NY 937 KROO/Tucson KHTT/Tulsa
(513) 294-5858 (804) 576-3200 e o | | (518) 786-6600 (520) 323-9400 (918) 492-2020
Luczak/Steele McKay/Surt Morgan/Witliams Today s Begt Music Richards/Nespok Philtps/Rush
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW W 2w LW TW aw W w W W 2w W TW IW 2w W TW
44 58 67 64 HANSONMmm Bop 57 39 39 78 HANSONMmm Bop 58 60 58 60 MARKMORRISON/Return Of The Mack 54 58 55 58 ENVOGUEDont Let Go (Love) 92 88 89 87 JEWEL/You Were Meant...
63 65 63 63 JEWELYou Were Meant 61 58 58 77 WALLFLOWERS/One Headght 56 60 60 60 HANSONMmm Bop 59 58 58 58 NO DOUBT/Don't Speak 73 90 8¢ B85 SPICE GIRLS/Say You'll Be There
25 42 47 60 MEREDITH BROOKS/Bitch 48 58 58 74 MONICAFor You | Wil 57 59 60 58 SAVAGE GARDEN Want You 55 57 56 57 JEWELMou Were Meant... 43 72 71 70 MONICAFor You i Wit
47 34 48 59 JOCK JAMJock Jam 70 55 55 74 JEWEL/You Were Meant. 55 59 59 58 SPICE GIRLS/Say You'll Be There 48 48 56 57 BABYFACE/Every Time ! 29 71 72 69 HANSONMmm Bop
51 52 43 58 MARK MORRISON/Return Of The Mack 71 53 53 74 SPICE GIRLSMannabe 57 58 43 50 MONICAFar You | Wil 56 58 58 55 CARDIGANS/Lovetool 47 31 46 45 NO DOUBT/Dont Speak
65 66 64 49 SAVAGE GARDEN/ Want You 65 55 55 73 SAVAGE GARDEN/ Want You 56 59 43 50 WALLFLOWERS/One Headiignt 28 30 44 50 HANSONMmm Bop 71 44 42 44 SPICE GIRLSMannade
25 22 44 49 OMC/How Bizarre 38 30 30 73 SPICE GIRLS/Say You'll Be There 25 33 31 44 ROBYN/Do You Know (What.) 50 48 45 42 MARK MORRISON/Return Of The Mack 43 44 44 44 GINAG/Ooh Aah. Just..
42 40 56 45 SPICE GIRLS/Say You'll Be There 64 45 45 51 CAROIGANS/Lovefool 28 31 25 40 WHITE TOWN/Your Woman 35 40 41 41 SPICE GIRLS/Say You'l Be There 46 26 45 43 R KELLY/I Befieve | Can Fly
16 25 37 44 ROBYN/Do You Know (What ) 69 40 40 50 ENVOGUEDont Let Go (Love) 28 32 30 30 OMCMow Bizarre 22 24 37 41 AZVETMardTo Say Im. 93 89 43 43 CARDIGANS/Lovefocl
63 41 38 41 KEITH SWEAT/Nobody 46 37 37 48 SHERYL CROW/Everyday Is. . - 20 30 29 MEREOITH BROOKS/Bitch 41 41 38 41 OMC/How Buarre 29 43 43 43 ROBYN/Do You Know (What )
43 42 38 39 MONICAFor You | Wil 30 23 23 48 WHITE TOWN/Your Woman 11 27 31 29 MARY J. BLIGELLove IS All We Need 40 41 40 41 SPICE GIRLS/Wannabe 46 3C 43 43 BLACKSTREETMNo Diggty
46 42 36 39 BLACKSTREET/Don't Leave Me 39 29 29 AT PAULA COLEMhere Have All. 27 31 29 28 TONI BRAXTON/ Oon't Want To 42 40 41 40 SELENADance Mediey 46 45 46 42 EN VOGUE/Don't Let Go (Love)
10 11 12 35 SHAWN COLVIN/Sunny Came Home 55 39 39 47 NODOUBT/Oon't Speak © - 11 27 BACKSTREET BOYS/Qut Playng... 37 40 40 40 SAVAGE GARDEN/I Want You 43 43 43 42 PAULACOLEWhere Have All
27 33 30 33 FREAK NASTY/Da Dip 49 36 36 45 KEITH SWEATNobody 17 29 22 27 NOMERCYAWhen | Die 41 42 40 39 MONICAFor You | Wil 43 42 42 42 SAVAGE GARDEN Want You
- 15 15 32 OUNCAN SHEIK/Barely Breathing 20 22 22 35 MARK MORRISON/Return Of The Mack 25 30 20 27 AZYETMard ToSay f'm 25 31 30 36 FREAK NAS™V/DaDp 29 29 30 42 GINAG/Gimme Soms Love
36 13 12 31 BABYFACE/Every Time . 36 21 21 35 BABYFACE/Every Time | 15 21 19 25 BLACKSTREET/Don' Leave Me 28 32 31 35 PUFF DADDY/Can't Nobody Hold... 32 32 24 38 GINUWINEPony
- - 25 28 THIRD EYE BLINO/Sem-Charmed Lite 26 23 23 34 AZYETMard To Say fm - 19 22 23 SISTER HAZEL/AI For You 45 43 37 35 BLACKSTREETNo Diggity 31 32 31 32 FREAK NASTY/Da Oip
62 64 38 26 SPICE GIRLS/Wannabe - - - 32 OMCHow Buzare 10 13 18 23 THIRD EYE BLINO/Sem-Charmed Lie 21 24 26 28 ROBYN/DO ¥ou Know What ) 26 29 29 31 KEITH SWEAT/Nobody
15 24 23 26 3RD PARTY/Can U Feel It - 18 18 31 MEREDITH BROOKS/Bitch 24 32 20 22 BLESSID UNION OF..i Wanna Be There 21 24 22 24 BLACKSTREET/Don't Leave M2 32 32 23 31 LABOUCHE/Be My Lover
46 35 24 25 WALLFLOWERS/One Headlight 3 13 13 31 BOB CARLISLE/Butterfly Kisses 29 33 37 22 JOCK JAM/ock Jam - - 12 22 BACKSTREET BOYS/Quit Piaying.. 30 30 30 30 JOCELYN ENRIQUEZDo You Miss Me
20 21 24 25 WHITE TOWNAYour Woman - - - 26 ROBYNDo You Know (What ) 8 11 12 21 COUNTING CROWS Daviight Fading < - 16 21 BABYFACEHow Come. How Long -~ 30 30 30 MARK MORRISON/Return Of The Mack
21 49 39 25 NODOUBT/Don't Speak 37 17 17 26 LUSCIOUS JACKSON/Naked Eye 10 13 21 21 FREAK NASTY/Da Dio 8 11 14 18 MARY . BLIGERove Is All We Need 32 29 29 28 KEITH SWEAT/Twisted
25 26 24 24 JOCELYN ENRIQUEZOo You Miss Me 23 13 13 23 BLACKSTREET/Oon' Leave Me 24 23 32 21 JOCELYN ENRIQUEZ/Do You Miss Me 9 11 15 18 WHITE TOWN/Your Woman - - 5 28 ENVOGUEMWhatever
19 23 17 24 SISTER HAZELAI For You - - - 22 FREAKNASTY/Da Dip 10 10 9 20 NO DOUBT/Sunday Moming 9 11 15 17 3RO PARTY/Can U Feel It 29 29 30 27 ALL-4-ONE/(She’s Got) Skilz
- - 19 23 ENVOGUEMWhatever - - - 19 SHAWN COLVIN/Suany Came Home 57 59 58 20 PAULA COLEWhere Have All. - - - 15 REAL MCCOY/Another Night 14 29 27 26 KEITH SWEAT/Just A Touch
14 24 20 22 AZYETiHard ToSay I'm. 21 17 17 17 3RO PARTY/Can U Feel It 13 10 14 17 JANAWhatAm | To You 14 15 15 14 OONNA LEWIS/ Love You Aways. 43 43 43 22 LECLICK/Call Me
17 19 17 22 KEITH SWEAT/Iwisted - - - 12 MARYJ. BLIGE/Love Is Al We Need 18 17 18 17 CRYSTAL WATERS/Say...f You Feel... 18 14 - 14 MERRIL BANBRIDGEMouth 43 44 43 21 LEC.ICK/Tomght Is The Night
40 22 22 22 BLACKSTREET/No Digoty - - - ENVOGUEWhatever 18 18 21 17 SPICE GIRLSMannabe 14 15 14 14 NOMERCY:Where Do You Go 27 29 27 20 QUADCITY DJ'S/Space Jam
20 22 22 21 ENVOGUE/Dan't Let Go (Love) - - JOCK JAM/Jock Jam 17 17 18 17 GINAG/Ooh Aah. .Just - - - 14 EVERYTHING BUT./Missing - - 16 16 B-RGCK ANO THE BIZ/Mybabydaddy
17 21 18 21 A KELLY/I Can't Sleep... 19 15 16 17 ENVOGUEDont Let Go Love) 5 10 10 13 LAKIESHABERRULike This And.. - 16 15 WARREN G./! Shot “he Shenff
.~ - 15 20 BACKSTREET BOYS/Qut Playing. 20 - 17 17 DONNALEWIS/I Love You Always. 9 13 12 12 NUFLAVOR/Sweet Sexy Ting 47 13 14 14 TON. BRAXTON/Un-break My Heart
- - 18 19 SHERYL CROW/A Change Would Do... 21 17 16 16 REAL MCCOY/One More Time 12 14 13 12 TONI BRAXTON/ Dont Want To - - - BOB CARLISLE/Butterfly Kisses
22 42 22 19 GINAG/Ooh Aah..Just... 18 18 18 16 BLACKOUT ALLSTARS/ Like It 9 10 12 9 PAULACOLEMWhere Have All. - - - - 3ROPARTY/Can Ufeel It
- - - 18 WYCLEF JEANWe Trymg To Stay.. 17 16 14 16 NODOUBT/Don't Speak - - 5 6 ENVOGUEWnatever .- - MEREOITH BROOKS/Bitch
- - - 18 GINAG/Gimme Some Love 8 10 2% 15 3RDPARTY/Can UFeellt - - - JAMIROQUAINirtual insanty .- - WHITE TOWN/Your Woman
11 13 11 17 BLESSID UNION OF /I Wanna Be There 17 - 17 15 MADONNADon't Cry For Me. - - LECLICK/Call Me
9 15 14 14 INOIGO GIRLS/Shame On You 17 16 17 15 CARDIGANS/Lovefool - - WILL SMITH/Men In Black
44 27 26 11 PAULA COLEMWhere Have All - 15 - 15 BOB CARLISLE/Butterfly Kisses - - JON BON JOVI/Midnicht In Chelsea
15 10 10 10 LAKIESHA BERRULIke This And.. 12 13 11 14 ROBIN S/t Must Be Love
28 24 24 7 B-ROCK AND THE BIZ/Mybabydaddy 14 16 11 14 SHAWN COLVIN/Sunny Came Home
) A w I
WEHT/Wilkes-Barre WKRZ/WIlkes-Barre m KBFM/McAllen 2 WAEB/Allentown WSNX/Grand Rapids
(717 824-3000 lmz {717 883-9850 (210) 383-461 ol | |60 s z 1616) 956-3323
Kelly/Ocean Barics/Padden Santiago/Dewitt ‘_.Jf | CheckMcGee ’04, Thomas/Curry
s A R P e
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/IITLE PLAYS ARTIST/TITLE
3W W w TW W 2w LW TW W O2W LW TW IW W LW TW W 2w W TW
55 66 63 68 BRUCE SPRINGSTEEN/Secret Garden 48 46 47 50 SHAWN COLVINSunny Came Home 24 24 49 50 PAULACOLEMhere Have All. 30 35 39 38 HANSONMmm Bop 28 49 49 48 MARK MORRISON/Retum Of The Mack
64 70 69 68 HANSONMmM Bop 21 45 47 47 SPICE GIRLS/Say You' Be There 48 48 49 49 LECLICKTall Me 27 28 31 37 PAULA CCLEMmere Have All.. 47 49 49 48 HANSONMmm Bop
34 59 66 68 BETTER THAN EZRA/Desperately Wanting 35 34 37 44 GINAG/Ooh Aah..Just.. - 26 49 46 ENRIQUE IGLESIAS/Only You 38 36 36 36 SAVAGE GAROEN! Want You 43 47 47 48 AZYETMardTo Szy I'm.
67 67 66 67 SHAWN COLVIN/Sunny Came Home 34 28 26 41 HANSONMmm Bop 25 44 46 44 BLACKSTREET/Don' Leave Me 29 29 35 36 JOURNEY/H He Should... 45 a5 45 46 SP'CE GIRLS/Say You'l Be There
66 68 67 67 WALLFLOWERS/One Headlight 48 46 45 40 BABYFACE/Every Time . 17 20 24 41 MARK MORRISON/Retum Of The Mack 35 23 23 33 NO DOUBT/Don't Speak 29 5 27 45 MEREDITH BROOKS/Bitch
65 46 57 66 JEWEL/You Were Meant.. 34 45 49 40 WALLFLOWERS/One Headight 44 45 41 41 WALLFLOWERS/One Headlight 39 34 33 32 JEWELNou Were Meant... 43 44 44 45 ROBYN/Do You Krow (What.)
69 70 59 53 SPICE GIRLS/Say You'll Be There 27 33 36 37 TONICf You Coukd Only.. -~ - 14 40 BOB CARLISLE/Butterfly Kisses 30 27 25 32 SHERYL CROW/Everyday Is... 46 &5 44 44 WHITE TOWN/Your Woman
20 32 41 41 GHOST TOWN DJSMy Boo 13 34 37 37 SAVAGE GARDEN/I Want You 44 45 38 39 AZ YETMard To Say Im... 33 36 33 31 R.KELLY/ Believe | Can Py 45 «3 45 44 SAVAGE GARDEN/I Want You
40 40 39 41 SAVAGE GARDEN/ Want You 27 26 26 36  SISTER HAZELAI For You 45 40 46 39 SPICE GIRLS/Say You'l Be There 14 17 26 29 WHITE TOWN/Your Woman 27 24 45 43 BLACKSTREET/Dont Leave Me
39 37 39 40 DUNCAN SHEIK/Barely Breathing 46 38 35 35 LEAH ANDREONE/M' Alright, Its. 28 45 47 38 HANSONMmm Bop 17 18 23 28  MONICAor You | Will 21 21 41 42 VERVE PIPE/The Freshmen
27 16 35 39 WHITE TOWN/Your Woman 36 36 36 34 BETTER THAN EZRA/Desperately Wanting 16 35 36 31 FREAK NASTY/Da Dip 19 19 26 27 BLESSID UNION OF. .1 Wanna Be There 45 <0 41 36 REAL MCCOY/One More Time
37 39 35 39 LEAH ANDREONE/s Alnght. Its. 8 22 23 33 BLESSID UNION OF.1 Wanna Be There 17 25 25 28 WHITE TOWN/Your Woman 20 36 29 26 CHICAGOMere in My Heart 39 39 37 35 JOOSEM Tomorrow Never..
32 38 37 39 AEROSMITHMole in My Soul 19 18 31 29 VERVE PIPE/The Freshmen 6 17 15 27 NOMERCYMnen i Die 30 30 26 26 CARDIGANS/Lovetool 41 42 41 32 MONICAor You | Wil
40 21 27 38 MONICAFor You | Wil 33 35 33 28 BRUCE SPRINGSTEEN/Secret Garden - 1B 28 27 BACKSTREET BOYS/Qut Playing.. 15 13 17 25 SPICE GIRLS/Say You'h Be There 21 24 26 29 NUFLAVOR/Sweet Sexy Thing
21 32 36 38 SUBLIME/Santeria 29 25 28 28  WHITE TOWN/Your Woman 24 26 25 26 SFSPANISH FLY/t Can See 28 26 26 25 DUNCAN SHEIK/Barsly Breathing - 32 21 26 EN VOGUEMWhatever
24 15 31 38 NO DOUBT/Don't Speak 46 35 27 26 JEWELNou Were Meant . - 16 26 25 GINA G/Gimme Some Love 13 16 21 24 ROBYNDo You Know (What ) - 18 21 24 BABYFACEMow Come, How Long
5 11 24 37 SHERYL CROW/A Change Would Do... 9 12 19 25 MARK MORRISON/Ratum Of The Mack 16 24 25 25 ROBYN/Do You Know (What ) 23 35 37 24 808 CARLISLEutterfly Kisses 25 28 26 24 SHAWN COLVIN/Sunny Came Home
- 10 14 28 NOOOUBT/JustA Gir 22 25 25 25 AEROSMITH/Hole In My Soul 24 26 24 23 JOCELYN ENRIQUEZ/A Littie Bit Of... 18 20 17 22 BEE GEES/Alone 26 26 27 23 GiNAG/Ooh Aah._Just...
19 19 17 24 VERVE PIPE/The Freshmen 7 23 24 24 COUNTING CROWS/Daylight Fading 41 44 41 23 NUFLAVOR/Sweet Sexy Thing 32 41 41 22 ENVOGUE/Dont Let Go (Love) 23 22 23 22 BACKSTREET BOYS/Quit Playing...
- - 18 23 EN VOGUEMhatever - 21 23 24 SHERYL CROW/A Change Would Do... 13 13 14 22 3RD PARTY/Can U Feel it 21 26 20 21 WALLFLOWERS/One Headhght 21 1B 19 22 FREAK NASTY/Da Dip
23 16 17 22 MEREOITH BROOKS/Bitch - 25 25 24  JONBON JOVIMidnght In Cheisea - - 17 21 SHADES/Serenade 21 17 18 21 NOMERCYMhere Do You Go 18 20 20 21 THIRD EYE BLINO/Semi-Charmed Life
17 20 16 22 COUNTING CROWS/A Long December 14 14 12 23  THIRD EYE BLIND/Semi-Charmed Lite 6 13 20 20 DEPECHE MOOE/'s No Good © 15 17 20 JON BON JOVUMidmught In Chelssa 10 16 18 20 SPICE GIRLS/2 Become 1
69 69 39 20 SPICE GIRLS/MWannabe 21 32 38 23 MONICAFor You | Wil 15 13 12 20 NO DOUBT/Sunday Moming - - 16 20 BACKSTREET BOYS/Qui Playing... 22 22 - 20 AMBER/THs Is Your Night
19 15 12 20 THIRD EYE BLIND/Semi-Charmed Life 19 20 20 23 R KELLY/ Believe | Can Py - 6 13 18 DJCOMPANY/Rhythm Of Love 35 23 17 20 JOHN MELLENCAMP/ust Another Day - - 21 19 R KELLY/Gotham City
- 12 13 20 JON BON JOVYMidnight In Chelsea 27 18 18 23  PAULA COLE/Where Have All.. - 45 17 17 ROCHELLE/Me Ne - 12 16 19 AEROSMiTHMole In My Soul - 15 14 18 TONtBRAXTON/ Don't Want To
18 20 7 19 SISTER HAZEL/AN For You 16 19 17 23 NO DOUBT/Dont Speak - - 14 18 NEW EQTION/One More Day 21 22 19 19 DONNA LEWIS/ Love You Always... 17 15 14 17 WALLFLOWERS/One Headight
17 15 17 18 MERRIL BAINBRIOGEMouth 20 18 17 22 SUBLIME/Santeria 13 14 17 15 NO MERCY/Please Don't Go 13 20 20 18 THIRD EVE BLIND/Sem:-Charmed Lite - 14 15 17 B0B CARLISLE/Butterfly Kisses
46 40 26 19 CARDIGANSALovetool 24 25 25 22 ENVOGUE/Don't Let Go (Love) 10 15 12 15 DONNA LEWISA Love You Always... 19 20 18 18 AMBER/This Is Your Night 13 16 19 17 NOMERCYMnere Do You Go
11 15 17 18 BLACKSTREET/Don't Leave Me 21 20 16 22 COUNTING CROWS/A Long December 15 17 17 15 CAROIGANS/ovefool 19 18 18 17  TONI BRAXTONA Don't Want To 25 22 20 17 OUNCAN SHEIK/Barely Breathing
7 11 16 18 TONIBRAXTONA Don't Want To 25 23 20 21 SHERYL CROW/Everyday Is... 42 41 19 15 SAVAGE GARDEN/ Want You 19 16 16 17  SHAWN COLVINSunny Came Home -~ - 14 18 PUFF DADOY./li Be Missing You
21 32 30 18 GINA G/Ooh Aah..Just... 20 18 22 20 TONI BRAXTONYou're Makin' Me... - 15 12 15 CHRIS WAYNEALang Down Under - - 14 16 SHERYL CROW/A Change Would Oo. . 11 12 10 18 LUSCIOUS JACKSONNaked Eve
24 16 18 17 BLESSIOUNION OF ./l Wanna Be There - - 10 18 BACKSTREET BOYSAuit Playing... 17 19 13 15 AMBER/Colour Of Love - 13 18 15 SISTER HAZEL/AK For You 44 41 18 16 CARDIGANS/Lovetool
13 15 16 17 ALANIS MORISSETTE/Head Over Feet 17 18 16 16 BOB CARLISLEButterfly Kisses - - - 15 OMGMow Bizame 34 18 16 14 STREISAND & ADAMSA Finally Found. . 19 19 17 15 SHERYL CROW/Everydays...
15 12 17 16 COUNTING CROWS/Daylight Fading 8 5 8 16 TONIBRAXTON/ Dont Want To 13 13 15 15 BLUES TRAVELER/But Anyway - - - 13 VERVE PIPE/The Freshmen 16 17 17 13 BLACKSTREET/No Diggty
48 39 21 16 ENVOGUEDon't Let Go (Love) 20 24 20 16 ROBYN/Do You Know (What.) 14 17 13 15 BLACKOUT ALLSTARSA Like it -9 12 13 COUNTING CROWS/Dayhght Fading < - - 13 QUADCITY DsS/IC'mon N Ride It .
39 23 11 15 BLACKSTREET/No Diggity - - 7 12 BLACKSTREET/Dont Leave Me -9 12 14 CORINASummertime... 35 35 19 13  CELINE DION/A By Myself 13 11 10 12 3RD PARTY/Can U Feel i
12 18 16 15 ROBYA/Do You Know (What.) 13 12 13 11 OMCiHow Bizarre - 15 13 14 ALAMIS MORISSETTENou Leam 13 14 14 12 AZYETMard To Say I'm... < - - 11 LAURNEACantietGo
- - 14 14 JAMIROQUAINirtual Insanity - 8 12 8 MEREDITH BROOKS/Bitch 13 16 10 13 JEWEL/You Were Meant... 8 10 13 12 JOURNEY/MWhen You Love.. 10 10 10 18 SNEAKER PIMPS/S Underground
8 12 11 14 NODOUBT/Sunday Moming - - 10 9 3RO PARTY/Can U Feel h 16 18 16 13 LUSCIOUS JACKSON/Naked Eye - 8 7 8 SEALDontCry - 710 8 CJLTURE BEAT/Take Me Away
37 39 24 14 NO OOUBT