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HOW’S YOURNTR?

Non-traditional revenue, that is. Sales
consultant Laura Van Son outlines 10
nontraditional and heretofore non-radio
spending categories worth pursuing in the
new year.
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CREATING CREATIVE TV

In today’s TV world, image campaigns are
replacing tactical spots when promoting
radio stations. Frank Miniaci finds out
where one company’s vision of TV
advertising currently stands.
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WOMEN IN THE PRESS BOX

fn part two of her “Women in Sports
Radio” series, Patrice Wittrig interviewed
four women who have broken into the
male stronghold otherwise known as the
broadcast booth.

Page 31

CONSOLIDATION CONVERGENCE

R&R Urban Editor Walt Love goes one-
on-one with KPRS/KC PD Sam Weaver
about changes in the biz. Country Editor
Lon Helton presents “Seven habits of
highly successful radio programmers,” as
outlined by WFMS & WGRL/Indianapolis
VP/GM Monte Gerard.
; Pages 46, 56

e Mark Edwards upped to VP/
Programming at WLIT/Chicago

¢ John Roberts promoted to VP/
Programming for Clear Channel

» Doug Banks show on ABC Nets moves
from PM drive to mornings
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(THis #] WEEK |

CHR/POP
» CHUMBAWAMBA Tubthumping (Republic/Universal)

CHR/RHYTHMIC
* USHER You Make Me Wanna... (LaFace/Arista)

URBAN
* ERYKAH BAOU Tyrone (Kedar/Universal)

URBAN AC
* ERYKAH BADU Tyrone (Kedar/Universal)

COUNTRY
* MICHAEL PETERSON From Here To Eternity (Reprise)

NAC/SMOOTH JAZZ
* CHRIS BOTTI Regroovable (Verve Forecast)

HOT AC
o PAULA COLE | Don't Want To Wait (/mago/WB)

AC
* GARY BARLOW So Help Me Girl (Arista)

ACTIVE ROCK
* CREED My Own Prison (Wind-Up)

ROCK
* DAYS OF THE NEW Touch, Peel... (Outpost/Geffen)

ALTERNATIVE
* CHUMBAWAMBA Tubthumping (Republic/Universal)

ADULT ALTERNATIVE
o MATCHBOX 20 3am (Lava/Atlantic)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

New GBS Corp.

Unveiled: Is

Its ‘Eye’ On A ‘For Sale’ Sign?
# Also: Pittshurgh officials drop objections
to industrial deal, but Hollings presses on

By MATT SPANGLER
R&R WASHINGTON BUREAU

To casual observers, it may
have appeared on Monday that
the New York Stock Exchange
had transformed into the “CBS
Stock Exchange”: The compa-
ny’s “eye” logo
graced the flag fly-
ing outside the ex-
change and the
caps of floor trad-
ers as CBS Corp.
Chairman/CEO
Michael Jordan
sounded the open-
ing bell. All this fanfare was to
mark the first official day of
Westinghouse Electric Corp.’s
transformation into a pure-media
company.

Of course, the consummation
of a merger as large as the West-
inghouse-CBS deal would not be
complete if itdidn’t have its share
of rumors in attendance. The buzz
this time is that, by leveraging it-
self as a pure-media company,

“For anyone to buy CBS,
they would have to write

a pretty big check.”

— CBS spokesman
Jack Bergen

CBS is ripe for takeover by a
megaconglomerate.

Morgan Stanley analyst Frank
Bodenchak believes the divesti-
ture of the company’s industrial
operations — which was sealed
last month when Westinghouse
announced it
would sell its pow-
er-generation unit
to Siemens AG for
i $1.53 billion and
| spin off the re-
maining business-
es by mid-1998 —
~ makes for ““a clean
balance sheet,” with substantially
reduced debt, for CBS Corp.

The first test for a buyer would
be stomaching the price tag: CBS
spokesman Jack Bergen told
R&R that “for anyone to buy
CBS, they would have to write a
pretty big check.” Bodenchak said
that with a sale price of $32 per
share (at 705 million shares out-

CBS/See Page 8
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The Pattiz Perspective On
Networks And Consolidation

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

It was 1976 when Norm Pat-
tiz found himself out of work. At
33, he’d just been fired from his
$70.000-a-year sales
manager’s job at KCOP-
TV/LosAngeles to make
room for the GM’s little
brother. Working from
his one-bedroom apart-
ment in Westwood with
a telephone, $10,000 in
the bank, and a dream,
the L.A. native packaged
a 24-hour “Sound of
Motown” special and
sold it to 200 radio sta-
tions. Despite a number of “mis-
takes.” which Pattiz accepted as
learning experiences, the pro-
gram earned about $200,000. It
was the start of what has become
a giant radio network and syndi-
cation operation, Westwood
One.

Pattiz

Pattiz's creative juices were
flowing. He quickly became as-
sociated with entertainment acts,
broadcasting music specials and
creating a production portfolio
that now reads like a
" showbiz who's who.

M Overthe years, WW1 has
| carried shows from such
{ performers as Paul Mc-
Cartney, Gloria Estefan,
Reba McEntire. and
Stone Temple Pilots. And
WW 1's talk division,
grown from its acquisi-
tion of talk syndication
pioneer Mutual Broad-
casting System, now has
a stable of talkers that includes
Larry King, Don Imus, G. Gor-
don Liddy, Tom Leykis, Jim Bo-
hannon, and Bruce Williams.

The company’s fast growth
was countered in the late '80s,

See Page 16

To Test ... Or Not Too Test

™ Paragon finds the fewer hooks, the better

How many songs can a station safely play in an auditorium test?
That’s a question Paragon Research tried to answer when it broke
out several years' worth of results from auditorium tests it conducted.
The conclusion: The number of songs tested can skew the results

toward the end of the test.

* Under 500 titles: There is no statistically significant difference
between the mean scores of titles tested early in a session and those

tested at the end of a session.

* 500-600 titles: There is a slight but consistent difference in mean
scores of first-played versus last-played hooks.

« 600+ titles: There is a significant difference in mean scores when
testing more than 600 titles. This occurs regardless of format or de-

mographic.

As hook-testing progresses beyond 500 titles during a session, re-
spondents use a narrower range of the scoring table. This phenome-

PARAGON/See Page 30

Heftel Nabs 'NWK/
NY In $135M Deal

Heftel Broadcasting, which
spent $112.5 million for KSCA-
FM/Los Angeles earlier this year
(R&R 1/10). has outdone itself
in a bid to duplicate its Southern
California success in the Big Ap-
ple.

The Daillas-based, Spanish-
language broadcaster announced
on Monday (12/1) that it has en-
tered into an agreement to ex-
change WPAT-AM/Paterson,
NJ — which the company esti-
mated to be worth $20 million
when contacted by R&R —
along with $115 million in cash
for Multicultural Radio Broad-
casting’s WNWK-FM/New
York. WADO-AM/NY David
Martinez will serve as Station
Manager for both of Heftel’s
Gotham properties.

Heftel President/CEO McHen-
ry Tichenor Jr. commented, “New
York is the only top 10 Hispanic
market in which we have not had

WNWK/See Page 8
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By Apam JACOBSON
R&R STAFF WRITER

At 5:07pm on November 21,
Greater Media’s WQRS-FM/
Detroit stunned the Motor City
when it abandoned 37 years of
fine arts programming. Follow-
ing a three-hour send-off host-
ed by two longtime station
personalities, '
an opera aria
suddenly re-
ceived a sur-
prising music
bed: It was the intro to Nine
Inch Nails’ “Closer,” featuring
the lyrics, “1 want to (bleep) you
like an animal.”

Detroit, along with Philadel-
phia, is now devoid of any ra-
dio station — public or com-
mercial — that offers continu-
ous Classical programming.
Greater Media’s WFLN-FM
had served the City of Brother-
ly Love with symphonies and

Classical Radio: Bitter Sweet Symphony?

W Several executives examine the current state of the format

fugues since 1949. It adopted
“modern music” as WXXM on
September 5.

With such high-profile loss-
es in two top 10 markets, and
instability in such markets as
Miami and San Diego, one has
to wonder: Does Classical have
a place in commercial radio’s
new order?
According to
Astor Broad-
cast Group
President Art
Astor, it most certainly does.

Eleven months ago, Astor ac-
quired the entire music library
and calls of 61-year-old KFSD-
FM/San Diego, which Nation-
wide Communications has
flipped to Oldies as KXGL.Al-
though the new KFSD now
broadcasts from a diminutive
6000-watt tower based in north-

See Page 13

| Advertisers
" Return To
- Classical Buys

It's no surprise that Classical
has seen a significant dec ‘ease
in its power ratio over the past
several years. The format s the
second-lowest of the 16 tracked
by Miller, Kaplan, Arase & Co.
But there is a light at the end
of the tunnel for the format Mill-
er, Kaplan partner Gearge
Nadel Rivin told R&R. “We are
showing that our sample of 10
stations is doing quite weil this
year. For the 10 months ending
October 1997, it's up 19% com-
pared to last year. Local sales
are up 19%, and national sales
are up 18%. That's an indication
that there’s room for the Classi-
cal format in sizable markets.”

RIVIN/See Page 13

w for The R&R Talk Radio Seminar ’98. February 19-21 in Washington, DC. .



MAJOR MARKE]
CHR/POP REPORTED
STATIONS INCLUDE:
B94/Pittshurgh
WXKS/Boston
WSTR/Atlanta

~ WNKS/Charlotte

[

Q102/Cincinnati
WNCI/Columbus
WRVW/Nashville
B97/New Orleans
KHOM/New Orleans
KMXV/Kansas City
Q106/San Diego
KBKS/Seattle

and many, many,
many more!

Produced by: Rob Cavailo & Green Dzy
Management- Ailas Third Rait: Bob Cavallo & Patrick Magnarelta

#1 MOST ADDED
AT CHR/POP!

TIME OF YOUR LIFE

[GOOD RiZPANCE]

_—

THE NEW SINGLE FROM

nimrod.
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Roberts Now Clear |

Channel’s VP/Prog.
@ New Austin PDs set

John Roberts, who has served as
Clear Channel/Austin’s Director/
g Operations &
Programming
L since 1993, has
been promoted to
| the newly created
VP/Program-
ming post for
Clear Channel
Radio. Roberts
will remain in
Austin, where he
reports to Clear
Channel Sr. VP
Stan Webb. In his new role, Roberts
will provide in-house consulting ser-
vices to various CHR, Classic Rock,
Rock, and Oldies properties under
Webb’s oversight.

“I don’t have a list of all the sta-
tions that Roberts will be working
at yet,” Webb told R&R. “Some sta-
tions are still under contractual ob-
ligations with other consultants. He
was instrumental in putting on Q100
[KQLR]in Little Rock. He is work-
ing in Grand Rapids at WVTI next
week and will then go to our Oldies
station in Milwaukee, WZTR.
He’ll continue consultation of our
Austin properties [Sports KFON-
AM, Oldies KEYI-FM, CHR/Pop
KHFI-FM, and Classic Rock KPEZ-

Roberts

ROBERTS/See Page 30

Seven For Sevens
‘ N/

Yes, it's Garth Brooks’ seventh album, named Sevens, the first 777,777
copies of which are collector’s editions, hoping to sell over 700,000 copies
its first week — aliright, enough! MJI Broadcasting produced a 90-minute
special celebrating the release, and the fans came out of the woodwork.
Pictured after the show are, yes, “seven” friends (I-r) Singer/songwriter
Steve Wariner, Trisha Yearwood, MJI Dir./Country Prog. Maurice Miner,
Brooks, MJ! Pres./CEQ Joshua Feigenbaum, MJI VP/Prog. Phil Redo,
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and MJI Dir./Prog. Operations John Weber. l

' WLIT/Chicago Ups Edwards To VP/Prog.

' WLIT/Chicago PD Mark Ed-
\ wards has been boosted to VP/Pro-

gramming of the Chancellor Media
| Lite AC. WLIT is among the stations
’ Chancellor Media recently acquired

from Viacom.
| Edwards told R&R, “I'm extreme-
ty grateful for this recognition and
to have my contract extended until
the end of the century. Programming
WLIT and being part of Chancellor
Media is the ultimate job; I'm
blessed to be working with the best
team in the business.

“Chancellor COO Jim de Castro
and Sr. VPs/Regional Operations
Larry Wert and Bill Figenshu. as

< - | 4 _
Z|25 YEARS

LOOKIN

G BACK

R&R started year-end charts in 1975. In that year, the Captain
& Tennille were tops in AC and CHR, while Freddy Fender led
Country, and Jefferson Starship ruled Rock.

As more formats (and year-end charts were added), other art-
ists managed to score No. 1 year-end honors in multiple formats,
with U2 garnering the most: Four (one from Alternative and three
from Rock). A few artists have three No. 1 crowns to their name:
Boyz Il Men (two CHR, one Urban), Mariah Carey (CHR), Stone
Temple Pilots (Rock) and Stevie Wonder (AC shared with Paul

McCartney, and two from
Urban).

Of course, that could
change when the 1997
i year-end charts come out
next week. We'll update you
if it does.

Sticking With Radio For 25 Years

L Gommunication

'V‘Q“GG

0v6
e e
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well as WLIT VP/GM Kathleen
Cabhill, were all involved in this pro-
motion. It’s a very big vote of confi-
dence in what we’ve accomplished
here and shows Chancellor Media’s
commitment to this station. I’'m sure
that the new company will have me
do other stuff, but nothing official
has been discussed.”

Cahill added, “Mark’s played a
pivotal role in developing WLIT’s
unique image in this very competi-
tive market. With his creative ener-
gy and passion for our business,
Mark’s made a significant contribu-

EDWARDS/See Page 30

ABC NetBets On
Banks For Mornings

ABC Radio Networks is set to
debut “*Fhe Doug Banks Mommg |
Show™ on March
2, 1998 from Dal-
las. Banks
who currently
does an afternoon |
show syndicated
by ABC in 29
markets — isn’t
new to mornings,
however: He held
that shift at
WGCI-FM/Chi-
cago a few years
ago.

“Doug owned mornings in Chica-
go with the No. 1-rated show among
18-34 and 18-49 listeners,” stated
ABC Radio Networks President Lyn
Andrews. “I have every confidence
in Doug’s phenomenal talent, that he
will be able to achieve fantastic re-
sults in cach of these markets across
the nation.”

The network 1s billing the four- |

BANKS/See Page 30

Banks

News/Talk 31 Hot AC Chart 70
Pop/Alternative 35 NAC/Smooth Jazz 72
CHR 36 NAC/Smooth Jazz Tracks Chart 73
CHR/Pop Chart 37 NAC/Smooth Jazz Albums Chan 74
CHR/Rhythmic Chart 43 Rock 77
Hip-Hop Chart 44 Active Rock Chart 78
Urban 46 Rock Chart 81
Urban Chart 48 Alternative 83
Urban Action 50 Alternative Chart 84
Urban AC Chart 55 Alternative Action 85
Country 56 Alternative Specialty Show 89
Country Chart 58 Adult Alternative 90
Country Action 59 Adult Alternative Tracks 90
Adult Contemporary 66 Adult Alternative Albums 3
AC Chart 67

( The Back Pages 98

The Gift Keeps On Giving
{1 1] Igomid i

That would be Jim Brickman’s (second from left) gift as a musician as well
as his album The Gift, which continues to establish him as one of the most
notable composers of the past few years. After the album went gold recent-
ly, a gift of a different sort was handed his way. Givers here include (-r)
President & CEO/BMG North America Strauss Zeinick, President/The
Windham Hill Group Steve Vining, and Brickman'’s manager David Pringle.

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

NASHVILLE BUREAU:

LETTER TO THE EDITOR

Levine Clarifies McLaren Story

Mt. Wilson FM Broadcasters Pres-
ident Saul Levine sent the follow-
ing letter regarding last week’s sto-
ry on Kingsley McLaren’s appoint-
ment as KFSD-FM/Escondido San
Diego’s PD (R&R 11/28).

The article referenced in last
week’s issue stating that Mt. Wilson
FM Broadcasters’ Classical
XBACH-AM/San Diego had offered
employment to Kingsley McLaren is
completely false. No one connect-
ed with XBACH has ever offered Mr.
MclLaren any employment at any
time.

Furthermore, XBACH, which op-
erates on 540 kHz and covers the
entire Southern California coast,
also is presented in FM stereo over
the area’s two cable systems. It is

310-553-4330
202-463-0500
615-244-8822

310-203-8727
310-203-9763
202-463-0432
615-248-6655

the only Classical San Diego sta-
tion carried on Cox Cable, which is
the largest cable system in San Di-
ego County.

As a note of interest, Mt. Wilson
FM Broadcasters is now the nation’s
largest Classical radio broadcaster,
serving not only San Diego, but Los
Angeles, San Francisco, and, since
November, the Philadelphia area.

Editor’s Note: Mt. Wilson FM Broadcast-
ers offers Classical programming 1o Phil-
adelphia via a secondary audic channel
on Paxson Broadcasting’s WTGI-TV 6.
Additionally. the company's KKHI-FM
originates from San Rafael, CA aund cov-
ers a portion of the San Francisco market.
The views expressed in a letter to the edi-
tor are those of the writer onlyv. The writer
is solely responsible for the content.

WEB SITE: www.rronline.com

kmumaw @ rronline.com
mailroom @ rronline com
jyorke @rroniine.com

iheiton@rronline.com



_RADIO BUSINESS

NAB Urges FCC To Act Quickly
On Tower Buildout Rule

[ Group wants to preempt state, local government restrictions

4 ® R&R December 5,1997

T BUSINESS
BRIEFS
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% Saga Closes On Illinois Network

» Saga Communications Inc. ciosed on the purchase of the Illinois Ra-
i dio Network, which has more than 50 affiliates across the state, last

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

The NAB this week urged the FCC to act quickly to keep
on track its original and ambitiously rapid Digital Television
(DTV) buildout schedule, despite objections raised by state and
local governments. Some have been led to believe that the FCC’s
digital TV rollout plan will require placement of 2000-foot tall
towers across the land and take away local decision-making in

land-use matters.

The world of radio is pulled into
the debate since a number of FM op-
erators lease tower space on television
towers. Their operations could poten-
tially be affected by delays caused by
restrictions on the placement, con-
struction. and modification of broad-
cast transmission facilities.

TV operators believe that they must
be able to preempt some of the local
zoning issues and clear land-usc de-
cision obstacles without long bureau-
cratic delays or fail to meet the DTV
deadline, which is now about 12
months away.

Rule To Provide

Cooperative Guidance

“Contrary to the characterization of
the opponents of commission action
in this proceeding, the rule under con-
sideration should not be viewed as an
attempt to intrude upon state and lo-
cal government prerogative, but in-
stead should be viewed as an oppor-
tunity for the commission to provide
cooperative guidance to state and lo-
cal governments, as well as broadcast-
ers, concerning the review of broad-
cast facility citing applications,” said

the NAB inits reply to comments filed
by opponents to the plan.

“It will be in the public interest for
the commission to provide reasonable
procedural constraints on state and
local action so that the federal inter-
est in ensuring the swift roll-out of
digital television in particular and the
advancement of radio communica-
tions service in general will be pro-
moted.”

The original comment period end-
ed October 30. and replies were due
on Monday.

Possible Tower Relocation

In August. the NAB and the Asso-
ciation of Maximum Service Televi-
sion asked the FCC to preempt state
and local laws that might obstruct the
relocation or construction of radio
towers as a result of DTV buildout. In
October, Susquehanna Radio Corp.
and the Children’s Broadcasting Corp.
filed comments with the FCC point-
ing out that the rapid buildout could
force many radio facilities currently
housed on TV towers to relocate or
collocate their antennas. They request-
ed that preemption rights be granted

FCC Not AIIowmg ﬁForeigh lnvasion Of Airwaves

BY MATT SPANGLER
R&R WASHINGTON BUREAU

Although the commission last week liberalized its rules to
allow more participation by foreign companies in U.S. tele-
communications markets, don’t expect the Sonys and the Sea-
grams of the world to start gobbling up domestic broadcast

companies anytime soon.

“I’'m not aware of any particular
pressure for an alteration there,” Bob
Ratcliffe, an attorney with the Mass
Media Bureau told R&R, though he
suggested that there are more advo-
cates for changing the rules to allow
more foreign ownership in American
broadcast companies now than there
were a decade ago.

The current rules allow foreign en-
tities to control no more than 25% of
a broadcast company. Concerns over
foreign control of broadcast content
in the U.S. date back to World War I,
when the government feared the
spread of enemy propaganda through
the airwaves.

Globalization

Opened Doors
Common carriers, on the other
hand, are “facilities-based.” meaning
that the service is merely providing
a pathway for speech. Ratcliffe said

that this, in addition to the globaliza- however, the word is humdrum, with only a moderate growth IRT L2107 112897 T 1728
tion of telecommunications markets, i i i 1 .
SR R 4 e Pyt AR SRt o e el : AR Radio Index 10037 17363 17088 +70.71% -158% |
ision 1o sien on to the World Trade New York City-basedMyerscom-  ad industry executives, in which _
8510n. (o} t_ngnB : Teele O] e piled its data through question- they were asked to analyze where Dow Industrials  6611.05 757248 7823.13 +14.68% -1.09% ;
rgantzation basic com ree- g s d \ .
eg G oo . 'L £ naires and interviews with leading S&P 500 759.64  963.09 95540  +22.10% -1.19% :
1 > STUDY/See Page 6

At least one famous media mogul,

the late Jack Kent Cooke, renounced
his Canadian citizenship to become
a U.S. citizen in the early 1960s so
that he could operate radio, and then
ultimately cable, chains in this coun-
try.

Congress did liberalize broadcast
foreign ownership rules in the Tele-
communications Act of 1996. Where-
as previously none of the officers and
directors of an FCC licensee could
be aliens, and only one-fifth of
them could be aliens under the old

Study Forecasts Marginal Increase
In Spending On Radio

he news is real good if you're in TV, magazines, or on-
line advertising, according to The Myers Report Media

in the case of construction of radio
facilities. :

But, in many ways, it could be a case
of much ado about nothing. In an Oc-
tober letter to the editor in the Arling-
ton (VA) Journal, NAB spokesman
Dennis Wharton noted that the FCC's
“plan for the transition to digital tele-
viston is based on existing stations us-
ing existing towers. In fact. according
to the chief engineers of these stations,
the digital transmission facilities of
Washington’s major network affiliated
stations will operate from existing tow-
ers, with modest improvements made
to these towers’ structural strength.
These towers are generally of the 700-
foot variety, and most have existed for
decades.”

Inits Monday filing to the commis-
sion, the NAB also noted that “it ap-
pears that much of the commenters’
jurisdictional argument is based on a
misperception of the scope of the rule.
Likewise, these commenters’ con-
cerns regarding potential constitution-
al issues arising under the First, Fifth,
Tenth and Fourteenth Amendments of
the United States Constitution are ill-
founded.”

The NAB said that the proposed
rule will have no environmental effect
“because the rule itself will not cause
the construction or modification of
facilities.”” As part of the plan, the FCC
has adopted an environmental review
process that meets Environmental Pro-
tection Agency requirements.

provisions at the holding company
level. now all of them can be.

The commission addressed the is-
sue in a couple of decisions in the
last decade, notably the 1995 Fox de-
cision in which News Corp. was al-
lowed to have 99% alien ownership
of its TV stations on the condition
that the company not acquire any
more properties under that ownership
structure. These cases looked at how
much non-voting equity and voting
power should constitute ownership.
“That has always led to some fulmi-
nation about how you figure that out.”
Ratcliffe said, “especially when the
‘aliens’ are up some corporate chain,
if they’re held through limited part-
nerships, or things like that.”

Spending Forecasts Through 2005, to be released next
month by the Myers Consulting Group. For “national radio,”

week. The company also announced that Dennis Mellott — who was
Director of Sales and GM for the radio properties under LH&S Communi-
cations Inc., from whom Saga purchased the network — will serve as
GM of the network. Saga owns two FMs in Champaign, IL and two AMs
and four FMs in Springfield, IL. President’/CEO Ed Christian told R&R
that the company is interested in picking up other networks and is cur-
rently fooking at an agribusiness network.

FCC Says Mississippi Broadcaster Must Pay Up

ddie Bond — former owner of WOHT-FM/Drew, MS — was initially

fined $15,000 by the FCC in 1995 for three unauthorized transfers of
control of the station license. Bond contested the forfeiture, stating the
station and Drew had “financial problems” that were aggravated by his
failing health. The FCC asked for additional financial information, which it
said Bond did not provide. Although the license of the station was trans-
ferred to Delta Radio in 1994, the FCC is pursuing Bond for not paying the
fine. Calls to Bond by R&R were not returned.

Cox Agrees To LMA Dayton Trio

C ox has entered into a programming agreement with Xenia Broad-
casting for WPTW-AM, WCLR-FM & WZLR-FM/Dayton. Terms were
not released. Cox currently owns WHIO-AM & WHKO-FM/Dayton in ad-
dition to 50 other stations in 12 markets.

Disney Offers Dividend

O nTuesday (11/25), directors of the Walt Disney Co. declared a quar-
terly cash dividend of 13.25 cents per share. The dividend will be
payable February 20, to shareholders of record by January 9. Last week,
Disney reported a fiscal fourth-quarter profit rise of 18%.

CD Radio Offers Options

ARS provider CD Radio Inc.began trading stock options on the Amer-

ican Stock Exchange Monday (symbol: CDRD/QXO). The options
opened with strike prices of 17.5, 20, and 22.5, with position limits of
4500 contracts. Expiration months will be December 1997 and January,
March, and June 1998. GHM Inc. will serve as the specialist for the op-
tions.

Metro Grows In Baltimore Area

raffic, weather, and news reporting provider Metro Networks

has added five new affiliates in Maryland. WCEI-FM/Easton and
WNAV-AM/Annapolis have signed on for traffic coverage, as has non-
commercial WEAA-FM/Baltimore. Also in Baltimore, WWLG-AM signs
on for weather and WRBS-FM for Metro news.

Sinclair Changes Debt Offering

altimore-based Sinclair Broadcast Group. said last week that it

has amended the terms of its 10% senior subordinated notes due
2003 debt offering. The amendment increases the consent payment from
$5 per note to $40 per note.

Analyst Rates Westinghouse ‘Outperform’

S chroder & Co. analyst Niraj Gupta reiterated a rating of “outperform
significantly” for Westinghouse Electric Corp. and set a 12-month
price target of $38 per share last week. Two weeks ago, Gupta said CBS
Radio’s earnings were “outstanding” in the third quarter and placedWest-
inghouse on his “recommend” list.

Milkman Delivered To New FCC Bureau

R uth Milkman, former deputy chief of the International Bureau and
senior legal advisor for former chairman Reed Hundt, has been named
deputy chief of the Common Carrier Bureau. At the International Bureau
she oversaw satellite policy, which included establishing rules for DARS.

Granite Broadcasting Declares Dividend

On December 15, Granite Broadcasting (Nasdag: GBTVP) will pay
48 cents on shares of cumuiative convertible exchangeable preferred
stock, to shareholders of record December 5.

R&R/Bloomberg Radio Stock Index

This weighted index consists of al/ publicly traded companies that de-
vise more than 5% of gross revenues from radio advertising.

Change Since
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Industry Leaders who know it well talk
about Interactive music testing...

Alan Dick, President

Dick Broadcasting Company:

“Music Technologies’ system for Interactive music testing is state-of-the art and it works. It's
that simple. We've used it for some time now and if it didn’t work and work well, how could
we have a 22.5 share at our country station in Knoxville and great in-demo ratings at
all our other properties?”

Guy Zapoleon, President

Zapoleon Media Strategies
“Interactive music testing creates a more normal and accurate testing environment.
I've been very impressed with the results.”

Norm Feuer, President

Triathalon Broadcasting Company

“Music Technologies’ Interactive system works. We were one of the first to use it starting a
number of years ago. Our stations using the system are rated first or second in their
demo target in every market and our P.D.s love it. Music Technologies’ prices are consid-
erably lower than auditorium testing so they can have more research at their disposal.”

Dan Vallie, President

Vallie/Richards Consulting, Inc.
“Interactive music tests minimize fatigue, are more listener-friendly, and you can target the
sample better. It’s the cutting edge...and it’s about time.”

Terry Patrick, President

Patrick Programming, Inc.
“The results look great and the stations I've worked with that use Interactive testing-
in three different format arenas—are doing well by it in the ratings.”

| Music Technologies LLC

First in Fully-Digital

~ INTERRCTIVE

Music Library Testing

205 East Cheyenne Mountain Boulevard, Colorado Springs, Colorado 80906-3768 ¢ (719) 579-9555
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DEAL OF THE WEEK

® WNWK-FM/New York
$135 million (est.)

S

TBANSAGTIONS

Ty

Heftel Lands FM Outlet In Big Apple

[ With $135 million WNWK deal, company now has an FM presence

RADIO BUSINESS

Sy

¥ 1997 DEALS TO DATE §

Dollars To Date:
Dollars This Week:
Stations Traded This Year:

Stations Traded This Week:

$13,352,384,325

(Last Year: $13,650,767,638)

$139,420,000

{Last Year: $27,292,000)

2236

(Last Year: 2051)

10

(Last Year:6)

$1.5 mitlion

$25,000

T R PR

TRANSACTIONS AT A GLANCE

® KWMX-FM/Williams, AZ $385,000
® WSDR-AM & WSSQ-FM/Sterling & WZZT-FM/Morrison, IL :

® WHMV (FM CP)/Woods Hole & WNAN (FM CP)/Nantucket, MA

® KICM-FM/Healdton, OK $1.65 million
® WZOD-AM/Richmond $860,000 i

in each of the top 10 Hispanic markets

R S

e e
i

e

WNWK-FM/New York

PRICE: $135 million (estimated)
TERMS: Asset sale for $115 million
cash plus the assets of WPAT-AM,
worth an estimated $20 million
BUYER: Heftel Broadcasting, head-
ed by President/CEO McHenry
Tichenor Jr. It owns WADO-AM/New
York. Phone: (214) 855-8882
SELLER: Multicultural Radio Broad-
casting

NAB Seeking Entries
For "98 Crystal Awards

he National Association of Broadcasters is seeking nominees for
its 11th annual Crystal Radio Awards. Ten winners will be recognized

FREQUENCY: 105.9 MHz
POWER: 2.5kw at 722 feet
FORMAT: Ethnic

BROKER: Rumbaut & Company Inc. |
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KWMX-FM/Williams

PRICE: $385,000

TERMS: Asset sale for cash

BUYER: Red Rock Communications
Il Ltd., headed by President Thomas
Rockler. It owns KFLX-FM/Flagstaff,

for providing “exceptional service to their communities during the calen-
dar year” at the radio luncheon Apri! 7 during the NAB’s conventionin Las
Vegas. Finalists will be chosen by an independent panel of judges from
the radio and community service fields.

“Radio leads the way in public service” said NAB President/CEO Ed-
die Fritz. “As we seek to document and promote broadcast industry puitic
service efforts to policymakers and the general public, the NADG Crystal

Radio Awards reaffirm radio broadcasters’ tremendous commitrmant to-

serving their communities”

The entry deadline is February 3, and a list of finalists will be published
in early March. For an entry form or more information on the convention,
call the NAB's NJ-based Helpfax at {732) 544-2884 or {202) 429-5420, or
go to its web site at www.nab.org/radio.

AZ and KSED-FM/Sedona, AZ. Phone:
(520) 282-4096

SELLER: Jana Tucker. Phone: (520) |
797-1008

wEx-ns/w ox ""“m“»wwm.&«
. HYHS
WSDR-AM & WSSQ-FM/
Sterling & WZZT-FM/
Morrison

PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: Withers Broadcasting Co.,
headed by President W. Russel With-
ers. It owns 14 other stations, includ-
ing six in lifinois markets. Phone: (618)
242-3500

SELLER: LH&S Communications |
Inc., headed by Chairman Alex Seith. |
Phone: (312) 943-6363

STupY

Continued from Page 4 '

the ad industry is going in the short-
and long-term. In general, the sur-
vey found that the execs think there
will be a slight downturn in 1998
(7% growth from 1997 in media
spending, to $58.7 billion), but they
ara “extremely bullish” in the fong-
term (an average annual com-
pounded growth of 9.9%._ 1o $116
billion, through 2005),

The major finding of the forecast
is a shift in madia spending from

SHNSE

FREQUENCY: 1240 kHz; 94.3 MHz; |
95.1 MHz

POWER: 500 watts day/1kw night; 6kw
at 309 feet; 3kw at 328 feet
FORMAT: News/Talk; AC; Classic |
Rock

BROKER: Frank Boyle & Co. |

o
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WHMV (FM CP)YWoods |
Hole & WNAN (FMCPY
Nantucket {
PRICE: $25,000

TERMS: Construction permit sales for
cash

BUYER: WGBH Educational Founda-
tion, headed by President Henry Bec-
ton Jr. It owns WGBH-FM/Boston.
Phone: (617) 492-2777 |

| SELLER: Cape & Islands Community

Public Radio Inc., headed by President
Jay Allison. Phone: (508) 548-8519

R
S
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KICM FM/HeaIdton
PRICE: $1.65 million

retail promotion, slotting costs, and cou-
poning to brand-equity-building adver-
tising. (Myers specializes in brand po-
sitioning for the media industry.) in
1992, brand-equity advertising ac-
counted for 22% of all ad dollar spend-
ing. This has increased to 26% today,
and Myers predicts that it will grow to
one-third of media spending by 2005.

Television and magazines are “the
dynamic duo” of this brand-equity ad-
vertising, said Myers CEO Jack Myers.
“National radia” which the firm defines
as a combination of network and na-

TERMS: Asset sale for cash
BUYER: Dick Witowski

SELLER: Lake Country Radio, head-
ed by owners Jim Fischer and Pat
Owenby. Phone: (405) 226-5105
FREQUENCY: 93.7 MHz

POWER: 33kw at 600 feet

FORMAT: Country

BROKER: Dave Garland Media Bro-
kerage

oofﬁ;.h
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WZOD-AM/Richmond
PRICE: $860,000

| TERMS: Asset sale for cash

BUYER: Hibernia Communications,
headed by owners Mike Craven, Jim
Thompson, and Kevin Reymond.
Phone: (617) 328-0880

SELLER: Fletcher Communications
Inc., headed by President Dave
Fletcher. Phone: (804) 768-1290
FREQUENCY: 1290 kHz

POWER: 5kw day/41 watts night
FORMAT: Nostalgia

BROKER: Bergner & Co.

tional spot revenue, is only expect-
ed to grow 4.3%, compared to 7%
for all national media, next year —
from $2.78 billion this year to $2.9
biltion in 1998. Growth for national
radio will increase slightly through
2005, with an estimated rate of
7.4%, which is still less than the
9,9% for all media, fo $5 billion. The
survey says national radio’s share
of the overall media spending pie
will decline 17% over that period.

STUDY/See Page 8

o KARN/Little Rock KFHIWichi_ta__- KI_lTI._IAIhuuueruue

Ratings up 20%
Book To Book on KXL/Portland

{For affiliation information, call (408) 420-1400.
www.kfi640.com

FISHER

i L ENTERTAINMENT
WNISINannIk ° WWKYILoulswlle e KVBG/Las Vegas » WRBZ/Raleigh « WPRO/Providence « WARM/Wilkes Barre « WHIO/Dayton

° K)(TKII)es Moines ¢ KFIII.os Angeies « WGST/Atlanta » KST/Sacramento » KXL/Portiand « KFMB/San Diego « KCMO/

The Next Generation of Talk Radio

Adding Stations Weekly!
Hear John & Ken by calling our Listen Line:
(310) 246-1580, M-F, 3-7pm Pacific.

o SNQWN|OY/IIIM © OlEHNG/HIM « M1 Sesuey



B-101, Philadelphia
Ratings “Skv High”
With

Music Testi

THE FACTS:

B-101, one of America’s leading A.C. stations, has been doing INTERACTIVE testing for
its last eight music library tests...two full years of it. That’s longer than any other Music
Technologies client. The results? In the 8 Arbitrons before switching from auditorium, B-
101 averaged an 8.29 in their target demo of 25-54 Women (Mon-Sun 6 AM-MID). In the

~ seven books they’ve had since going to INTERACTIVE they’ve averaged 9.89...that’s a
whopping gain...worth, in Philadelphia, over $3,000,000.

L]
] 'llllllll

“I think some people are a little hesitant about getting with new technologies,
but, with this one, there’s no reason to hold back. We’ve checked it out every
way possible over the last two years and it works beautifully.

“Early on, one skeptic told me he didn'’t trust it because he couldn’t see the
respondents taking the test and thought they might get distracted. We’ve found
that’s just not an issue. Some good research shows that people are very
conscientious when they take these interactive tests and the system is specifically
designed to handle distractions or interruptions. Most people are alone in a
quiet environment when they take the survey, but if they do get distracted, they
are encourage repeatedly to just hang up the phone...then, when they can take it
again later; they call back and the system picks right up where they left off.

“After 15 years of it, we’ve found that auditorium testing, on the other hand,
has lots of problems...serious respondent fatigue distorting song scores, lack of
good random recruiting all over the metro, song order bias, and a lot of

] “professional test takers” taking the survey instead of real listeners. Interactive
Ch ris Con f}el.())’l ends all those problems.
Program Director;

“The results speak for themselves. If it weren't a clearly better way to test
music, then how come after two years and eight Interactive tests our music
images are sky high and we’re an incredibly strong #1 in 25-54 Women...up
almost 2 share points from when we did auditorium testing?”

For a free copy of the booklet MuSic TeChnOl()gieS LL C

“What’s So Bad About Audi- . . =
torium Testing/What'’s So Good First in Fully-Dlgltal

About Interactive Testing?” EE——— = —

just call us at (719) 579-9555 —— : = — :
and see for yourself. Ask for = = mt
either Skip Joeckel or Mike ———— ———— ==

At 2 Music Library Testing
205 East Cheyenne Mountain Boulevard, Colorado Springs, Colorado 80906 - (719) 579-9555
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Continued from Page 1

standing) and nearly $5 billion in
debt, CBS could fetch $28 billion.
UBS Securities analyst Ed Hatch
upped the ante, with a three-year tar-
get of $49 per share. (On its first day
of trading Monday, the stock gained
62.5 cents, up from its Friday close
of $30.625 per share.)

However, the bigger hurdle,
Bodenchak said, would be that a
number of potential TV buyers would
be unable to acquire CBS under the
current regulatory environment: FCC
rules only allow ownership of one
television station per market, and for-
eign ownership rules restrict a foreign
entity to 25% of a broadcasting com-
pany. “You need to have several bid-
ders in order for a company to sell
for a price that is above the fair mar-
ket value,” Bodenchak told R&R. “I
don’t know whether, under current
regulations, you have that scenario
where you have several bidders.”

The suspects in a bidding war for
CBS would most likely be Barry
Diller’s HSN Inc., which is purchas-
ing Seagram Co. Ltd.’s USA Network
and Sci-Fi Channel to combine with
the Home Shopping Network, or an-
other media conglomerate like Sony
Corp. or Fox Network owner News
Corp. Ltd. Sony would run into dif-
ficulty with the FCC’s restrictions on
foreign ownership, while News Corp.
would raise red flags in markets
where its TV stations overlap those
of CBS.

On the other hand, Hatch called
HSN “a perfect fit” for CBS. “I think
[HSN] would find CBS a very attrac-
tive cash cow to fund its growing ca-
ble and network operations,” he told
R&R. “[Diller] loves cable net-
works,” said Bodenchak. “I have to
imagine that TNN. CMT, and the
CBS Network would be a fantastic
platform for him.”

The engine that drives CBS, of
course, 1s radio, accounting for about
60% of cash flow. Much of the suc-
cess is due to “Zen Master” station
head Mel Karmazin, whose success
at building the radio group and turn-
ing around TV performance was
lauded by Howard Stern, who joked

TALLY

STATION MAGAZINES o CO & CASSETTE MAILERS DIRECT MAIL  MAILING LISTS
CALL NOW FOR MARKET/FORMAT EXCLUSIVITY

on Tuesday’s show that the company
was changing its name from CBS to
“M-E-L.” Hatch said that Karmazin
would have no difficulty adjusting to
the HSN culture. “He is going to be
a much more effective competitor to
other media in making sure his radio
stations get their fair share of ad doi-
lars in a market,” Hatch told R&R.

HSN would not comment on the
speculation.

In other CBS news, commission-
ers from Allegheny County, PA
dropped their opposition last week to
Westinghouse's sale of its power-gen-
eration unit to Siemens, which local
officials claimed would result in the
loss of nearly 6000 jobs in the area.
Sandy Hamm, press secretary for Al-
legheny County Commissioner Bob
Cranmer, told R&R that the county
is no longer asking Sens. Arlen Spec-
ter (R-PA) and Rick Santorum (R-
PA) or the White House to request
that the Justice Department intervene
in the deal. Hamm said that commis-
sioners met with Jordan, who assured
them he would work with the county

gaino

B oo ST RS

to find domestic buyers for the re-
maining industrial businesses that
would keep the operations in the area
and preserve local jobs.

On the other hand, Sen. Ernest
Hollings (D-SC) has not withdrawn
his objection to the Siemens deal,
which he says may jeopardize nation-

STuDY
Continued from Page 6

Marginal Increase

This may come as a surprise in
light of the resuits from Veronis,
Suhler & Associates’ recently re-
leased Communications Industry
Report, which showed radio net-
works as postinga 17.1% increase
in operating cash flow margins over
the 1992-1996 period. Myers said
that he didn’t see the decline in
national radio’s share so much as
“a dropoft” as “a marginalincrease.’
The news isn'tall mediocre though.

cchiaad Ll S

al security and threaten the nation’s
economic welfare. Hollings’ Press
Secretary Maury Lane told R&R that
the Committee for Foreign Invest-
ment in the United States, which is
chaired by Treasury Secretary Rob-
ert Reich, has not yet scheduled a
hearing on the matter.

Myers said that radio will benefit
from the shift in advertising to “re-
cency,” as national marketers iook
to hit consumers “at the moment a
purchase decision opportunity may
arise” Furthermore, the forecast
predicts that consumers will spend
more time listening to national ra-
dio as commuting times increase
and as they rely more on portable
media.

Myers will release a study that
measures spending on local me-
dia, including local spot revenue for
radio,‘ next year.

— Matt Spangler

2k

THE ROAD’S NEW COURSE — Execs from United Stations Radio Networks and Stillman & Company recently
gathered in New York City to mark the successful deal transaction between the two companies. United Stations
Radio Networks acquired the music property, The Road, a weekly country music program featuring live concert
performances by country music artists. Signing on the dotted line are (standing, I-r) USRN legal counsel Martin
Weisberg, Director/Finance Bill Adams, and VP/Programming Andy Denemark; (sitting, I-r) Stillman & Company’s
Exec. VP Charles Crutchfield and President Winslow Stillman and USRN President/CEQ Nick Verbitsky.
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WNWK

Continued from Page 1

an FM station, so the WNWK acqui-
sition fills a major void in our station
lineup. This acquisition — together
with our Spanish News/Talk station,
WADO — will create a strong foun-
dation for Heftel’s future in the New
York market.”

The company plans to unveil a new
Spanish-language format for WNWK
next February, when the transaction
is expected to close. Company offi-
cials would not comment on the sta-
tion’s new format, but it will most like-
ly reflect the market’s heavy Puerto
Rican and Dominican population. It
directly competes against Spanish
Broadcasting System’s Spanish AC-
Tropical combo WPAT-FM &
WSKQ-FM/New York, Heftel CFO
Jeff Hinson told R&R. “We're defi-
nitely going to do some market re-
search, probably commencing by the
end of this week [12/5], which will
end in January,” Hinson said.

WNWK serves the five boroughs
and northern New Jersey with bro-
kered ethnic programming from a
transmitter located atop the Empire
State Building; its signal is hampered
in eastern Queens and most of Long
Island due to its adjacency to Chan-
cellor Media’s WBLI-FM. WPAT-AM
also offers brokered ethnic program-
ming with a signal that covers most
of the New York metropolitan area.

Tichenor commented, “Buying
English-formatted stations and con-
verting them to Spanish-language
formats is an essential part of our
strategy. We have a track record of
creating value with start-ups, as evi-
denced by our KSCA-FM, which is
now the No. 2-ranked station in L.A.
among adults 25-54.”

Heftel expects to incur operating
costs associated with WNWK'’s
launch in the fourth quarter of this
year, as well as operating losses in
1998 once the new format is un-
veiled. WNWK'’s acquisition will
most likely be financed with bor-
rowings under its $300 ‘million
credit facility. The announcement
of WNWK’s purchase did not ad-
versely affect Heftel's stock: It rose
2.750 to 41.500 on Tuesday.

WSJTTampa
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Strategic & Tactical Audience Research

America's leadin
callout program

From K-Rock in New York to WJLB in Detroit, from Alice in Denver to CFOX in Vancouver,
STAR is North America's leading program of ongoing music and perceptual research.
For a 1998 research proposal for your station, call Kurt Hanson at Strategic Media Research.

1-800-777-8871
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SFX Fllps ’TAE
To Sports; WVTY
To ‘River’

Within one week. two SFX
Broadcasting/Pittsburgh stations
found themselves sporting new for-
mats: Traditional HotAC WVTY-FM
(Variety) became Pop/Alternative Hot
AC *96.1. The River” on November
26, and Talk WTAE-AM switched to
“Sports Radio 1250” on December 1.

New call letters for WVTY re-
portedly are forthcoming. Repre-
sentative artists on The River —
which is targeting women 25-44 —
include Counting Crows, Hootie &
The Blowfish, Jewel, and Sarah
McLachlan.

The River currently is running
without air personalities, but recent-
ly appointed PD Chris Shebel (R&R
10/24) hopes to have a new lineup
in place by Christmas. Among those
exiting are morning co-hosts Barry
Beck & Stephanie Greathouse, af-
ternoon driver Blake Thunder, and
nighttimer Randy Brooks.

Shebel commented, “There’s a
definite place for Pop/Alternative in
Pittsburgh, and we're pleased to of-
fer the market this new station with
new hits.”’

At WTAE, afternoon driver/10-
year station veteran Doug Hoerth
moves to mornings, while former
WTCK/Greensboro personality
Tom Williams joins for afternoons.
The syndicated Fabulous Sports
Babe will occupy the 10am-1pm
slot starting January 28.

“It’s like walking into a Pittsburgh
sports bar and hearing everything
that happened in sports that day,”
remarked WTAE PD Ron Adams.
“We're very excited about this trans-
formation into Sports radio. Pitts-
burgh’s a huge sports town, and this
format change further enhances
WTAE's sports image here.”

WTAE and The River are flagship
stations for the NFL’s Pittsburgh
Steelers; WTAE airs University of
Pittsburgh football and basketball
games. Among 28 rated signals in
the summer Arbitron (12+). WTAE
tied for 10th (3.6), withWVTY right
behind at No. 12 (3.5).
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FAIRVIEW AVENUE & ST.LOUIS,

Not Afraid Of Young Americans

In the midst of his North American Earthling tour, David Bowie (c) is
finally getting some much overdue attention for his most recent work.
Some of that attention came in the form of a visit backstage from such
“young Americans” as Red Hot Chili Peppers’ Anthony Keidis (i) and
actor Johnny Depp.

KGBY & KHYI. Get Thelr VP/GM S Werth

KMVK-FM, KOLL-FM & KSSN-FM/Little Rock §
GM Jay Werth has been named VP/GM of Chancellor
Media AC-Oldies combo KGBY-FM & KHYL-FM/ |
Sacramento.

“After a long search, we believe Jay’s the best candi-
date for the job. and we feel fortunate to have him on-
board,” remarked Chancellor VP/Regional Manager Skip
Weller. “Jay has a long and distinguished career and dis- |
plays the talent it takes to operate these formats.”

Werth added, I couldn’t be more thrilled to manage
these two great Sacramento stations. I’m looking forward
to working with a terrific staff and partnering with [co-
owned] KFBK-AM & KSTE-AM’s GM Marc McCoy
to continue a winning legacy in Sacramento.”

Prior to his 10 years in Little Rock, Werth spent eight years in sales and
sales management positions at WIBA/Madison, W1.

Werth

Lehow Joins Chancellor As VP/Station Research

D avid Lebow has been named VP/Station Re-
search & Development for Chancellor Media.
Most recently President of Rating Point Management,
Lebow now will work with Chancellor’s stations to
maximize use of research in the areas of program-
ming, marketing, and sales.

“David is an excellent addition to the company;'
COO Jim de Castro said. “His diverse background in
research, sales, and programming will increase and
drive shareholder value.”

Lebow spent nine years with Emmis Broadcasting
in various management positions, inciuding GM at
WCDJ/Boston and Sales Manager at KPWR/Los An-
geles. He was also an executive at the Arbitron Co.

Garris Now Stratford Dir./Prog., Rock/Top 40

Stratford Research has hired Val Garris as Di-
rector/Programming, Rock/Top 40. Garris most
recently was VP/Programming & Research at
Burkhart/Douglas & Associates, where he spent eight
years.

“Val's background is perfect for this position,” said
Stratford VP/John Dickey. “He is well-versed in all ar-

eas of radio strategy. As our company continues to o
grow, Val's strong programming skills will help us pro- |
vide a full complement of services to client stations” |

Garris added, “My tenure at B/D&A was wonder-
ful, but consolidation has provided me with a new
challenge. Stratford Research is a company that will

Garris

flourish in radio’s new ownership era, and | look forward to contributing to

their future.”

Mark & Brian Fight The “War’ Again

co-host Mark Thompson, and Entertainment Tonight’s Leonard Malitin.

KLOS-FM/Los Angeles’ morning team “Mark & Brian” re-created Orson Welles’ infa-
mous 1938 radio broadast of The War Of The Worlds at the Museum Of Television &
Radio recently. The show was performed live in front of 100 ticket winners who earned
the right to see William “Captain Kirk” Shatner and actor Paul Sorvino in action. Pic-
tured after the war was won are (I-r) KLOS PD John Duncan, KNBC-TV/Los Angeles
News Anchor Paul Moyer, morning co-host Brian Phelps, Shatner, Sorvino, morning

Clive Connects With Carlos ... Again!

After signing him for his first-ever record deal waaaaaay back in
1968, Clive Davis (then with Columbia Records) has signed Car-
los Santana (r) to Arista Records this time, to an exclusive con-
tract for future works.
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Sales: (800) 658-4403

Support: (308) 284-8450

Prophet Systems, Inc Sales & Support Fax: (308) 284-4181

AudioWizard™ for Windows E-mail: sales@prophetsys.com




‘ ‘ Sacramento is a unique 1.6 million metro market that looks to KSFM

to break the rules. We are a CHR station that allows our listeners to

remain on the edge. We are intense in our street marketing and our stickers

play an important role in accomplishing our goals. | look to CGI for sharp

creative and first-rate service. They meet my constant challenges. , , SN
ROB RIDDLEMOSER MARKETING DIRECTOR ICE

Communication
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eeeennndGraphics Inc
i

1765 North Juniper, Broken Arrow, OK 74012 - 1-800-331-4438
918-258-6502 « Fax 918-251-8223 » radio@cgilink.com

WORLD 'S LEADING PRINTER OF STICKERS AND DECALS.
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Classical Radio: Bitter Sweet Symphony?

Continued from Page 1

ern San Diego County, the station
has succeeded in attracting much of
the market’s Classical listenership.

In addition to KFSD, Mt. Wilson
FM Broadcasters’ high-powered
XBACH-AM has also attracted a
significant portion of San Diego’s
disenfranchised Classical listeners
with its massive Mexican AM ste-
reo signal. In fact, when Summer ’97
Arbitron ratings are combined for
KFSD and XBACH, the Classical
format received a 2.8 in San Diego.
That’s higher than any ratings
KXGL has received to date. But
good ratings didn’t necessarily mean
good revenue for Nationwide, and
the company literally had to face the
music.

“[The former] KFSD had dropped
significantly, billing-wise; the bill-
ing had sunk,” Astor says. “They did
less than $2 million in 1996. In the

good old days, they were billing $2
1/2-$3 million, and that remained
pretty constant. But in their final
year, they dropped 25% in sales rev-
enue.”

Astor claims there were many fac-
tors involved with the old KFSD’s

demise. But above all is the lack of
buyer awareness on the part of new-
er business executives entering the
San Diego marketplace, he says.
“Businesses are now owned by
younger people who don’t under-
stand that Classical has more prow-
ess in the market than any other for-
mat.”

But attracting the elusive ad dol-
lar is still a difficult task for Astor.
“This is a specialty format that you
really have to sell. It’s a format with
both the constant listener and the
sporadic listener who tunes in at
‘mood moments.” If I'm driving and
I don’t want to fall asleep, I'll listen
to the Rock station. We even day-
part by putting in some show tunes
during the day.

“We’re trying to tell our people
that you can sell this format to any
business. But Classical stations are
more vulnerable because they can
attract an upscale, high-style interi-
or decorator. If that’s the case, would
I go to a waterbed store or a Lexus
dealer? We have a lot of kids at col-
leges. We have as many closet Clas-
sical listeners as there are Country
listeners. I have no reservations
about going to Honda dealers, but
we’d be stupid not to concentrate on
upscale advertising.”

Lack Of Support

The demise of both WFLN/Philly
and WQRS/Detroit, along with var-
jous circumstances in the Miami

tiori)” he states.

in 1548 bry Seattle broad-
casi pioneer Dorothy
Bulitt; a classical music
fover, Buliitt took great
pleasure in providing

The KING Of Classical Radio
rié look at the biography of KING-FM/Seattle PD/GM
. Peter Newman on the station’s web site, and you'll
know this isn’t your typical Classical programmer — oOr ra-
dio station. “} am particularly proud of my Hallo Kitty collec-

KIMG is perhaps the most unique Classical station in the U.S. Founded

KING FM 98.1

————(Classic————

KING to Seattle-ites. Following her death in 1992 — when the rest of

: I_(ing Broadcasting was sold — KING continued to be run by members
of the Buliitt family under the corporate name of Classic Radio Inc. in.
' 1984, Classic Radio's single assef (KING) was dunated by the Bullitts to

the Seattle Symphony, Seattle Opera, and Corparata Council for the
Arts with the understanding that a dividend from KING's profits would
be split between the three entities. This partnership is known as
Beethoven, a nonprofit corporation that now owns Classic Radio.

Newman explains, “They wanted to keap their mother's vision intact. if
they had sold KING-FM in 1994, there was no guarantee it was going to
remain Classical” By establishing this unique business arrangement, a
powerful fund-raising toot has been given to the Seattle arts community:
Al after-tax profits go to Beethoven and are equally distributed among the
three groups.

Thus, Newman has more job security than any programmer could wish
for,“The symphony is not going to change the format of this radio station.
The ownership has a vested interest in keeping it Classical, and it's a
great fund-raiser for them. Since 1994, $1 million has been pumped into
the local aris scene. We have ownership that won’t change, and that's
dying and going to radio heaven. | started here as a part-time announcer
just over 20 years ago; | then did mornings and worked my way up to OM/
PD and now PD/GM”

Newman's “cake” job is even greater when you consider how ads are
sold on KING-FM. “In these days of big fish gobbling up little fish, the
idea of a stand-alone Classical property is a little dicey. When King was
selling all of its assets, we immediately formed a joint sales agreement
with Bonneville, which has now been assumed by Entercom. They have
use and control of our inventory. In exchange, based on a complicated
formula, we make money. And we don’t have a sales department — it's all

Continued on Page 30

market, has prompted Marlin Broad-
casting owner Woody Tanger —
who operated those stations five
owners ago — to review the status
of his flagship WTMI-FM. “Our
commitment is to classical music in
Miami. It has been since 1979. We
have fought battle after battle for
Classical, knowing full well that
there are other formats that could
generate more revenue.”

But with a lack of advertising
support and, to some degree, a lack
of listener support, that battle may
come down to one last confronta-
tion in the next 12 months. “1998

Mg Pl Lowderdshe Poly Bench
Sett Fhorseh's Chggicnl Magic # #31 FM

is the critical year for determining
WTMI’s future. Without the ag-
gressive support of the South Flor-
ida advertising community, I don’t
know what the future holds.”

Tanger’s frustrations are centered
on Miami’s two largest corporations:
Ryder Trucks and Burger King.

“I had personally gone on sales
calls 1o Ryder, and — to be blunt
about it — aside from the pleasant-
ries, I was shown the door. Ryder
has never once placed an order with
us. We don’t necessarily fit into the
demos of the stations that Ryder may
tend to place its ads with. But, be-
ing headquartered in Miami, you’d
think they would. And Burger King
has nct spent as much as a BK Broil-
er on advertising for this station. If
the two largest companies in Miami
can’t support the station, people
shouldn’t be asking a year from now
why it isn’t on the air anymore.”

WTMI’s future depends largely
on Tanger’s newest project: a clas-
sical music delivery system set to
launch in early 1998. Since Tanger
now has possession of the music
catalogs of WFLN and WQRS,
thanks to an agreement stipulated in
Marlin’s sale to American Radic
Systems in June 1996, he envisions
an economically viable satellite for-
mat offered to about 30 different
markets of all sizes. “We have had
discussions with KBOQ/Monterey
and WFMR/Milwaukee about what
we are trying to do.”

Rivin
Continued from Page 1

Rivin cites the return of ad-
veftisers who left the format in
the late '80s due to budgetary
restraints reflecting the nation’s
economy. “Between 1988-91,
when advertisers were pulling
dollars away from radio and re-
examining what buying patterns
they should be going with, a lot
of advertisers abandoned non-
mainstream formats and, to a
large extent, did not come back.
But times are good for those ad-
vertisers, and they’re now re-
turning to Classical buys”
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Then & Now ...

he following chart illustrates the fading appearance of

commercial Classical radio stations in the Top 100 mar-
kets. Current stations are listed in bold, followed by their
owner. Classical stations that have left the format since fall
1987 are listed in bold italics. Footnotes below give that
station’s current identity and the present location (if any) of
its former calls.

Market (Size) Calls Owner
New York (1 WaQXR-FM New York Times
' WNEN-FM '

Los Angeles (2) KKGO-FM Mt. Wilson FM Broadcasters
KFAC-FM?

Chicago (3} ‘WNIB-FM ‘North [Hlinois

g . "WFMT-FM Chicago Educ.

San Francisco (4) KDFC-FM Bonneville
KKHI-FM?

Philadelphia (5) WFLN-FM*

Detroit (6) WQRS-FM ¢

Dallas (7) WRR-FM City of Dallas

Washington (8) WGMS-FM Bonneville

Houston {9} KRTS-FM K-Arts Inc.

Boston (10) WCRB-FM Charles River

Miami (11) WTMI-FM: Marlin

Atlanta (12) WGKA-AM WGKA Inc.

Seattle {13) KING-FM Classic Radio

San Diego (14) KFSD-FM Astor
XBACH-AM . . Mt.Wilson FM Broadcasters
KFSD-FM® '

St. Lotiis (17) KFUO-FM ~ Lutheran Church/MOS

Phoenix (18) KONC-FM’

Tampa {21} . WXCR-FM*®

Cleveland (22) WCLV-FM Radio Seaway

Denver (23) 'KVOD-FM Changcellor

Portland (24) 'KYTE-FM®

Kansas City {27) KXTR-FM Sinelair

Milwaukee (29) WFMR-FM Saga

Indianapolis {36) WSYW-FM Universal Broadcasting-

Albany(57) WBKK-FM Gem Properties

Grand Rapids (66) ‘WFGR-FM GT Leasing Inc.

Albuguerque (71) KHFM-FM Citadel

Monterey (78) KBOQ-FM J and M Broadcasting

1. Became Rock WAXQ on December 31, 1993

2. Became Urban KKBT in September 1989; calls now used on noncom-
mercial KUSC-FM/L.A’s Santa Barbara, CA simulcast

3. Became Talk KPIX, now CHR/Pop KZQZ; call letters now used at 100.9
MHz by Mt. Wilson FM Broadcasters in San Rafael

4. Became Pop/Alternative WXXM in September '97; Temple University’s non-
commercial WRTI immediately adopted the WFLN calls

5. Flipped to Alternative on November 21

6. Became QOldies KXGL in January 1997; call letters now used at 92.1
MHz by Astor

7. Became Alternative KEDJ in January 1993

8. Became Oldies WYUU in October 1989

9. Became B/EZ KESI in May 1990, now Rock KUFO

WBKK-FM/Albany, which will
continue airing Sony’s “‘SW Classic”
format until its final air date of Feb-
ruary 15, added the format to the
market on Christmas Day 1994 by
flipping from AC, OM Neil Hunter
said. For stations in smaller markets
such as Albany, satellite suppliers are
vital to Classical’s longevity. “We’'ve
contacted some other suppliers, and
we are very much trying to keep it
Classical,” Hunter says. “Having a
live, local operation would never be
cost-effective in this market. We're
working on a very small budget, and
we do very little advertising — it’s
mostly word-of-mouth.”

Translating Ratings
To Revenue

In New England, Charles River
Broadcasting has successfully tak-
en flagship WCRB-FM/Boston and
WFCC-FM/Cape Cod, MA to new
heights. WFCC shot to No. 1 in its
last Arbitron book — the first time
in years a Classical station sat atop
the ratings anywhere. Granted,
WECC's listeners arc extremely af-
fluent and reside in such places as

Martha’s Vineyard and Nantucket.
But one may be surprised to find out
who’s listening to Mozart and Mahl-
er in the Back Bay.

“The biggest listeners to WCRB
are taxi drivers and bus drivers,” says
company GM Bill Campbell. “The
Boston Pops and the Boston Sym-
phony Orchestra are like the Red Sox
and Celtics here. You’ll find that those
who have Celtics season tickets will
also have season tickets for the BSO.”

WCRB is a truly universal station,
eager to involve itself with the city’s
many college students and large arts
community. According to Boston’s
Summer 97 Arbitron ratings,
WCRB’s cume duplication percent-
ages include Adult Alternatives
WXRV-FM (15%) and WBOS-FM
(13%)., Alternative WFNX-FM
(14%), CHR/Pop W XKS-FM (7%).
and Active Rock WAAF-FM (5%).
Campbell says, “In Prague. the CHR
station goes head-to-head with the
Classical station for teens. Once peo-
ple like that learn how to use-our sta-
tion, they’ll become our P3s and

Continued on Page 30




R&R Talk Radio Seminar 98

FEBRUARY 19-21, 1998
WASHINGTON D.C.

Participate in the most focused and
informative radio seminar
you’ve ever attended!

on-music programming grows more important every day, and
R&R’s commitment to Talk Radio continues with the R&R Talk
Radio Seminar '98. This is an excellent opportunity for general

managers, program directors, and producers to increase their

success with the Talk Radio format. Keynote speakers and concurrent

sessions will address the broad spectrum of issues which currently

confront Talk Radio: from increasing the bottom line to the challenges of

managing talent, from today’s ownership consolidation to tomorrow’s tech-

nological advances, and much more. Fill out the forms below and mail or
fax them to our Los Angeles office. REGISTER TODAY!
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Seminar Registration

INFORMATION

FAX BACK THIS FORM T0 (310)203-8450 OR MAIL TO:

R&R Talk Radio Seminar
10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

Please print carefully or type in the form below. Full payment must accompany registration
form. Please include separate forms for each registration. Photocopies are acceptable.

MAILING ADDRESS

Call Letters/Company Name

Street

City

Telephone #

SEMINAR FEES

BEFORE JANUARY 23, 1998 $350
AFTER JANUARY 24, 1998 $400

There is a $50.00
cancellation fee.

No refunds after

February 11, 1998.

ON-SITE REGISTRATION $450

METHOD OF PAYMENT: SEMINAR

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed:  $

D Visa D MasterCard D American Express D Discover D Check

Account Number, |

Expiration Date

[ |

Month Year Signature

Print Cardholder Name Here

Hotel Registration

Amount §

Date of Arrival Time of Arrival

at Washington Center

We look forward to hosting you in
The Grand Hyatt our nation’s Capital at the Grand

Hyatt Washington. located in the
heart of downtown Washington DC.

3 American Express D visa [ MasterCara [ Discover

Date of Departure

The Grand Hyatt at Washington Center is conveniently located 15 minutes
from Washington National Airport, and within walking distance of the White

[ Diners/Carte Blanche [ Check

House. Ford’s Theatre and Lincoln Museum. The US Capitol, Smithsonian,
Vietnam Memorial and more are located nearby. e To guarantee your reser-
vation we require either an enclosed check or money order covering the first

Account Number

night's stay, or a major credit card number, expiration date, and signature.
Deposits will be refunded only it cancellation notification is received at ieast 7
days prior to arrival. e Reservations requested after January 28, 1998 or
after the room biock has been filled are subject to availability and may not be

Company

Expiration Date: Month

availabie at the convention rate. Check in time is 3:00 pm; Check out time is
12 noon. * NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR
HOTEL RESERVATIDN TO THE GRAND HYATT, AND A SEPARATE CHECK TO

Address

Signature

R&R FOR YOUR SEMINAR PAYMENT.
TYPE OF ROOM NO. OF ROOMS

City
CONVENTION RATES

Print Cardholder Name Here

$149 / night
$169 / night

Singfe (1 person) * Telephone #

Doubie (2 people) *

Gold Passport #

1 Bdrm Suite $475-1000 / night

* Regency Club Rates Avaitable

Sharing Room with

Non-Smoking Room Requested D

R S—— " —




® BRIAN ROBINSON is upped from
Account Executive to GM at Urban
KJMM/Tulsa.

® PHIL SIRKIN has been hired as VP/
Radio Operations at Sweet Talk Pro-
ductions. He comes to the company
from WLKW-AM & WPRO-AM/Provi-
dence, where he served as OM/PD.

Records

® HEIDI JO SPIE-
GEL has joined
Robbins Enter-
tainment as Sr.
VP/Promotion.
She comes to the
label after holding
similar positions at
Next Plateau
Records and Big
Beat Records.

Spiegel

o DAVID SANTANIELLO has been
named VP/Special Marketing at Co-
lumbia Records. Prior to this position,
he served as Sr. Director/Special Mar-
keting at the label.

National Radio
o MJ! BROADCASTING has an-

nounced its national satellite tour fea-
turing Ozzy Osbourne on Friday, De-

cembert2.  _ (212)2455010

® SW SATELLITE has booked the fol-
lowing guests for the upcoming week:
December 8: Early Edition's Kyle
Chandler
December 10: Lorrie Morgan
December 12: author Bill Zehme
— (212) 833-7320

e WESTWOOD ONE and SKY RADIO
AUSTRALIA have joined forces to
broadcast the former's programming in
Australia and New Zealand.

— (212) 641-2052

o NETSTAR ENTERTAINMENT, in
cooperation with CHUM RADIO NET-
WORK, has launched the Susan Pow-
ter Show in Canada.

—(310) 914-5259

MARRIAGES

Warner Bros. Records VP/Le-
gal & Business Affairs Fred
Brown to Walt Disney Pictures
and Television Dir/Music Busi-
ness & Legal Affairs Liz McNi-
coll, September 6.

BiRTHS

WNOR/Norfolk morning co-host
Rick Rumble, wife Mary, daugh-
ter Molly Elizabeth, November 25.

WUSY/Chattanooga PD Clay
Hunnicutt, wife Wendy, daughter
Alyssa Brooks, November 25.

Wind-Up VP/Promotion Shanna
Fischer, husband Mark, daughter
Lilly Elaine, November 22.

Warner Bros. Records VP/Ad-
vertising & Merchandising Laurie
Burke and Dir/Mktg. Services
David Burke, son Jesse David,
October 30.

Changes

Adult Contemporary: WSRS/
Worcester, MA boosts midday tal-
ent Moneen Daley to APD ...
Former KTLI/Macon, MO night-
man Dave Mason moves to after-
noons at KRT/Grinnell, IA.

CHR: KTST/Oklahoma City after-
noon driver Tod Tucker joins cross-
town sister KJYO for similar duties
as KIYO APD/afternoon driver
Ronnie Rocket segues to mormings
.. WRHT/Greenville, NC elevates
nighttimer Greg Brady to after-
noons as Tommy Collins exits ...
WDGC/Raleigh swinger Chris
Lester joins WKSI/Greensboro for
nights, and WZJZ/Columbus, KY
Production Director Jim Scottjoins
WKSI for similar duties ... Former
KZFM/Corpus Christi, TX MD
Danny B rejoins for middays ...
KCAQ/Oxnard, CA co-nighttimer
Rico Santana exits ... Former
KZHT/Salt Lake City morning show
co-host Rick Dunn and SIS morn-
ing show parody writer Stace Dear-
inger join KFFM/Yakima, WA for
mormnings.

Country: KC Kruz joins KITY/Des

December 5, 1997 R&R ® 15

Moines’ morning team for news
duties ... WHOK & WQHK/Dayton
afternoon driver Jake Calhoun ex-
its ... Jacor Broadcasting’s Dir./
Country Programming Jaye Al-
bright has a new address: 251
Southgreen Valley Parkway, #214,
Henderson, NV 89012.

News/Talk: The following chang-
es take place at WABC/New York:
Lionel becomes morning co-host
as Penny Crone exits to focus on
her late-night news duties with Fox
TV/New York, and Shawn Han-
nity moves from evenings to af-
ternoon drive on an interim basis.

Oldies: The new lineup for KKDJ/
Bakersfield is as follows: J.J.
Jacksen takes 5:30-10am, Mark
Montana takes 10am-3pm; 3-7pm
features Spydee; 7pm-midnight
showcases Jonathan Powers
(who also does wakeups on sister

PROS ON

THE LOOSE

Sue Turk — middays WSPK-
FM/Poughkeepsie, NY (914)
691-2742

KSMJ); and midnight-5:30am be-
longs to Scott “Rebojock” Stu-
dios.

Rock: Former KCQQ/Davenport,
IA Dwyer & Michaels mormning co-
host Katherine Kelly joins KISW/
Seattle’s Bob Rivers Twisted Ra-
dio morning show for similar du-
ties ... WRAT/Monmouth-Ocean
welcomes former WCCC/Hart-
ford's Stacy X aboard for nights.

Records: Barbara Fairbairn ris-
es to Regional Sales Mgr. at Gef-
fen Records ... Atlantic Records
ups Stephanie Kavoulakeos to As-
soc. Dir./Media Rel., West Coast;
Byron Ward to Mgr./Media Rel,,
West Coast: and both Nick Romei
and Ilene Budin to Mgrs./Packag-
ing & Pre-Production. Beth Nar-
ducci joins asA&R Rep. ... Kathe
Malta ascends to VP/Creative
Exec., Adv. & New Media Music
Licensing at Sony Music, while the
company promotes Ronald J.
Mirro to Sr. Dir/Financial Plan-
ning & Analysis ... Ignition
Records hires David Jansen as
Dir. A&R/Alt. Mktg., Hillary Sis-
kind as Nat’l Dir./Publicity, and
Liz Koch as Mgr./Alt. Radio Pro-
motion.

The RIAA has issued the following awards for the month of November:

MULTIPLATINUM
ALBUMS

Led Zeppelin 1V, Led Zeppelin,
Swan Song/Atlantic (17 million);
The Woman In Me, ShaniaTwain,
Mercury; Music Box, Mariah Carey,
Columbia; Metallica, Metallica, Ele-
ktra/EEG (10 million); Physical
Graffitti, Led Zeppelin, Swan Song/
Atlantic (9 million); Houses Of The
Holy and Led Zeppelin Il, Led Zep-
pelin, Atlantic (8 million); Pieces Of
You, Jewel, Atiantic (7 million); Led
Zeppelin and Led Zeppelin I, Led
Zeppelin, Atlantic; And Justice For
. All, Metallica; In Through The Out
Door, Led Zeppelin, Swan Song/
Atlantic (6 million); Blue, LeAnn
Rimes, MCG/Curb; Strait Out Of
The Box, George Strait, MCA;
Heart in Motion, Amy Grant, A&M
(5 million); Another Level, Black-
street, Interscope; Load, Master Of
Puppets, and Ride The Lightning,
Metallica; Led Zeppelin lli, Led Zep-
pelin, Atlantic (4 million); The Art Of
War, Bone Thugs-N-Harmony,
Ruthless/Relativity; Yourself Or
Someone Like You, Matchbox 20,
Lava/Atlantic; Sublime, Sublime,
Gasoline Alley/MCA; The Concert
— Live At Madison Square Garden,
Barbra Streisand, Columbia; Gold
— Greatest Hits, Abba, Polydor;
Home For Christmas, Amy Grant;
Presence, Led Zeppelin, Swan
Song/Atlantic (3 million); Gang Re-
lated ST, Various Artists, Death
Row/Interscope; The Dance, Fleet-
wood Mac, Reprise; Share My
Worid, Mary J. Blige, MCA; The
Early Years, LeAnn Rimes; Evil
Empire, Rage Against The Ma-
chine, Epic; Dazed And Confused
ST, Various Artists, Giant; Remas-
ters, Led Zeppelin, Atlantic (2 mil-
lion).

PLATINUM ALBUMS

The Velvet Rope, Janet, Virgin,
Gang Related ST, Various Artists;
Bridges To Babylon, Rolling
Stones, Virgin;, Tubthumper,
Chumbawamba, Republic/Uni-
versal; Be Here Now, Oasis, Epic;
Backstreet Boys, Backstreet
Boys, Jive; The Art Of War, Bone
Thugs-N-Harmony; The Carnival,
Wyclef Jean & Refugee All-
Stars, Columbia; The Early Years,
LeAnn Rimes; Travelling Without
Moving, Jamiroquai, Work; Far
Beyond Driven, Pantera, East-
WesVEEG; The Complete Studio
Recordings and Remasters, Led
Zeppelin, Atlantic; Change Your
World, Michael W. Smith, Re-
union; Vulgar Display Of Power,
Pantera, Atco; Michael Crawford
Performs Andrew Lloyd Webber,
Andrew Lloyd Webber, Atlantic;
Timespace: The Best Of Stevie
Nicks and The Other Side Of The
Mirror, Stevie Nicks, Atlantic; Ex-
citable Boy, Warren Zevon, Asy-
lum; Best Of B.B. King, B.B. King,
MCA; Will The Circle Be Unbro-
ken, Vols. 1 & 2, Nitty Gritty Dirt
Band, Liberty; Wednesday Morn-
ing, 3 A.M., Simon & Garfunkel,
Columbia.

GOLD ALBUMS

Brand New, Salt-N-Pepa, Red
Ant/Lendon/Island; Phenomenon,
L.L. Cool J, Def Jam/Mercury;
Anastasia ST, Various Artists, At-
lantic; The Velvet Rope, Janet
Jackson; Gang Related ST, Vari-
ous Artists; Bridges To Babylon,
Rolling Stones; Back In Business,
EPMD, Def Jam/Mercury; Great-
est Hits, John Michael Montgom-

ery, Atlantic; Love Always, K-Ci &
JoJo, MCA,; Be Here Now, Oasis;
Days Of The New, Days Of The
New, Outpost/Geffen; The Art Of
War, Bone Thugs-N-Harmony,
The Early Years, LeAnn Rimes;
No Doubt, 702, Motown; The
Jerky Boys 3, Jerky Boys, Mer-
cury; Keep The Faith, Various Art-
ists, TV First; Turn The Radio Off,
Reel Big Fish, Mojo/Universal,
Wildlife Concert, John Denver,
Legacy/Columbia; Secret World
Live, Peter Gabriel, Geffen;
Street Angel, Stevie Nicks; Where
it All Begins, Allman Brothers,
Epic; Boxed Set, Lynyrd
Skynyrd, MCA; Never Say Die,
Black Sabbath, Warner Bros;
Best Of B.B. King, B.B. King; Live
At Carnegie Hall, Benny Good-
man, Legacy/Columbia.

MULTIPLATINUM
SINGLE

“Mow Do I Live,” LeAnn Rimes
(2 million).

PLATINUM SINGLE

“Look Into My Eyes,” Bone
Thugs-N-Harmony.

GOLD SINGLES

“Sock It 2 Me,” Missy “Misde-
meanor” Elliott, EastWest/EEG;
“Feel So Good,” Mase, Bad Boy/
Arista; “My Body,” LSG, EastWest/
EEG; 1 Will Come Back To You,’
Hanson, Mercury; “If | Could
Teach The World” and “Look Into
My Eyes,” Bone Thugs-N-Harmo-
ny; “Butta Love,” Next, Divine Mill/
Arista; “| Care ‘Bout You,” Mile-
stone, LaFace/Arista.

NATIONAL
RADIO
FORMATS
ABC RADIO NETWORKS
Robert Hall ® (972) 991-9200

Hot AC — Gary Leigh
SARAH MCLACHLAN Sweet Surrender

ALTERNATIVE PROGRAMMING
Steve Knoll ® (300) 231-2818

Rock

BRYAN ADAMS Back To You
AEROSMITH Taste Of india
COREY STEVENS Take It Back

CHR/Mot AC

AEROSMITH Pink
SAVAGE GARDEN Truly Madly Deeply
SPACE MONKEYS Sugar Cane

Mainstream AC

BRYAN ADAMS Back To You
BILLIE MYERS Kiss The Rain

Lite AC

BRYAN ADAMS Back To You
CELINE DION My Heart Wil Go On

NAC

MICHAEL BOLTON The Best Of Love
RICK BRAUN Chelsea
KENNY G Loving You

uc

BOYZ Il MEN A Song For Mama

TONI BRAXTON w/KENNY G How Could A Angel...
GINUWINE Only When U R Ready

WYCLEF JEAN Gone 'Til November

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

CHR — Casey Keating

BRYAN ADAMS Back To You

Hot AC — Casey Keating

BRYAN ADAMS Back To You

Digital Soft AC — Mike Bettelli
CELSNE DION My Heart Will Go On
Digital AC Mix — Mike Bettelli
BRYAN ADAMS Back To You

Delilah — Mike Bettelli
VANESSA WILLIAMS Oh How The Years G By

Alternative — Teresa Cook

AQUABATS Super Rad
JIMMIE’S CHICKEN SHACK High
OUR LADY PEACE Clumsy

JONES RADIO NETWORK
Phil Barry ® (303) 784-8700

Adult Hit Radio — JJ McKay
SARAH MCLACHLAN Sweet Surrender

Rock Alternative — Doug Cliftan

A3 Ain't Goin’ To Goa

LOVE SPIT LOVE Fail On Tears
MARCY PLAYGROUND Sex And Candy
RADIOHEAD Karma Police

Soft Hits — Rick Brady
CELINE DION My Heart Will Go On

S

RADIO ONE NETWORKS
Tony Mauro ® (970) 949-3333

Hot AC

BRYAN ADAMS Back To You
CHICAGD The Only One
Alternative

LOREENA-MCKENNITT The Mummer's Danze
THIRD EYE BLIND How's It Going To Be
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The Pattiz Perspective On
Networks And Consolidation

Continued from Page 1

however. by a quickly contracting
national economy that forced Pattiz
to make a series of money-saving
moves that included staff cutbacks.
Stock value and revenues plummet-
ed. While Pattiz and WW1 plugged
away, other groups experienced sim-
ilar financial hardships, and some
disappeared entirely. By the early
'90s, though, Pattiz had stabilized
the company but felt that it needed
to go in a new direction with new
blood at the helm. Four years ago,
Pattiz lured radio’s King Midas, Mel
Karmazin, into the fold by giving
50% of the WW1 operation to Kar-
mazin’s Infinity Broadcasting Corp.
(which, in turn, became part of
CBS). Pattiz tells R&R that the
company is now worth $1 billion.
In WW1’s current corporate struc-
ture, Karmazin is CEO, while Pat-
tiz is Chairman.

In an exclusive R&R interview.
Pattiz reflects on his 21 years in the
business, discusses how network
radio has changed and where he ex-
pects consolidation to take it, and
explains why the radio industry
needs to attract new talent.

R&R: How has the Telecommu-
nications Act affected what listen-
ers hear on the air?

Norm Pattiz: If they’re listening
to music radio stations, they are still
listening to the formats they like and
changing the buttons on their radio
based upon the stations that are play-
ing the music they want to hear. Talk
radio listeners are listening to the
same programs, maybe a few more.
There is the same amount of —
maybe more — sports on the air.

The name of the game is still pro-
gramming. Whether you’re one sta-
tion owned by one company or 10
stations owned by one company,
there’s still a certain amount of mag-
ic to finding the formats that attract
the most listeners.

R&R: So. 1n the end, it’s a mat-
ter of what comes out of the speak-
ers?

NP: Absolutely right. You can
make it run more efficiently, but you
can’t drive listeners to those speak-
ers unless you’ve got the goods.

R&R: Has consolidation made a
difference in the way networks are
doing business?

NP: AMFM from Chancellor is
a direct product of consolidation.
They determined that they had 90
good, strong stations and that they
were going to create a RADAR-
rated network. That will have an im-
pact on the network radio business.
It may be very helpful in giving the
industry the boost it needs to gener-
ate more revenue. L.ook back to the
growth of network radio in the *80s,
which was phenomenal. A large part
of that was because of Westwood
One. It's a company that didn’t ex-
ist in 1976 and started to really move
in the late *70s and early "80s.

R&R: As a new competitor in
network radio, did Westwood bring
new sponsors to radio?

NP: It attracted advertising busi-
ness because, until Westwood One,

the show business part of the net-
work radio business was only
through small, one- and two-prod-
uct companies. We were the big
player that was approaching adver-
tisers with volume, quality entertain-
ment programming. That attracted
new revenues to the marketplace.
Hopefully, a new, serious player will
do the same.

R&R: As the radio business has
consolidated, it has also grown.
What’s your take on this contraction
and expansion of the industry?

NP: Consolidation doesn’t mean
fewer voices in the marketplace, less
programming, or less diversity.
There’s a very good chance that it’ll
create more diversity. more voices
in the marketplace.

RR: Has consolidation been good
for Westwood One?

NP: It’s been a big benefit to us.
When a significant portion of the

@

The name of the game
is still programming.
Whether you’re one

station owned by one

company or 10
stations owned by one
company, there’s still
a certain amount of
magic to finding the
formats that attract
the most listeners.
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company is owned by a group that
is probably the consolidator — that
being CBS — it is very helpful to
have the relationship we have with
the group. We can talk to fewer peo-
ple on the programming side in in-
dividual companies, make larger
deals, group deals, along with the
standard operating procedure of
dealing with each station individu-
ally.

R&R: How will deals like Rush
Limbaugh’s $50 million and Dr.
Laura’s $71.5 million affect the fu-
ture of the Talk format?

NP: They point out very clearly
how important and profitable pro-
grams like that are. Nobody would
be paying those kinds of dollars if
they were not buying some signifi-
cant cash flow. For the longest time,
the rap on Rush was “Sure, he real-
ly makes a big impact and has le-
gions of listeners, but he’s not ad-
vertiser-friendly.” Well, he’s not ad-
vertiser-friendly to some advertisers,
but there’s obviously enough adver-
tisers who want to be in that radio
program that somebody was willing
to pay $50 million to get that show.
In the case of Dr. Laura, it raised a
lot of eyebrows, but the people who
are paying this money are doing it
because they see continued growth
in these programs.

MANAGEMENT

R&R: How important is Talk ra-
dio to Westwood One?

NP: Talk radio has always been
an important part of Westwood.
Mutual spawned the first successful
radio talk show of the modem radio
era — Larry King. So we’ve been
close to this for a long time.

R&R: Westwood One was
founded as an entertainment com-
pany doing business with music sta-
tions — is that still your business?

NP: It’s certainly still part of our
business. When you consider the
size of Westwood now and all of its
elements — from NBC to CBS,
from Mutual to CNN — with our
formats and sports and talk, enter-
tainment programming and music-
oriented programming are a much
smaller percentage of what West-
wood One is. But it is still an ex-
tremely important part of what we
do. I think it has a lot to do with our
overall image. When you consider
the nature of the events we’ve done
in the last few months —U2 live,
Garth Brooks from Central Park, the
Fleetwood Mac tour, the Rolling
Stones, the 25th anniversary of the
Doors — those are the kinds of
things the industry expects West-
wood One to be involved with.

R&R: So you have not moved
away from the entertainment busi-
ness, but rather expanded into other
areas and in new directions?

NP: Sure. As radio grows, as
more formats proliferate, and as the
industry gets more segmented, we
simply take the things that work in
one format and move them into an-
other. We know certain things: We
know that countdown shows work.
We know that live concert broad-
casts work. We know that music and
interview specials work. So, as mu-
sical tastes narrow and formats are
created around those musical tastes,
we provide more programming for
the additional formats.

R&R: What do you see as the
most important elements for radio
to be conscious of over the next five
years?

NP: Traffic jams and increasing-
ly lower speeds on highways are
something to be considered. Radio
is an ingrained part of the national
lifestyle that cannot be duplicated by
other mediums. Radio travels and
keeps company. You just turn it on
and listen to your friends and go
about your business. Radio does not
have to do anything special.

R&R: What’s it like to work with
Mel Karmazin? Does he do any-
thing you wish you had done?

NP: Working with Mel is like
being a pro athlete who’s preparing
for the world championship. The
rewards for success are great, but the
journey is only for those who are the
best at what they do. If you don’t
love what you do and you aren’t
great at it, you're better off playing
somewhere else. I think he only ex-
pects of other people what he ex-
pects of himself, and he’s — well,
the man’s track record speaks for it-
self.

When I made my own personal.

T

* September 18 (through De-
cember 10) — Fall Arbitron.

1998

* January 9 (through April 1)
— Winter '98 Arbitron

e January 25 — Super Bowl
XXXIl. Qualcomm Jack Murphy
Stadium, San Diego; (212) 450-
2000.

* January 26 — American Mu-
sic Awards. Shrine Auditorium, Los
Angeles; (213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

* February 5-8 — RAB 98 Mktg.
Leadership Conference & Exec.
Symposium. Wyndham Anatole
Hotel, Dallas; (800) 722-7355.

* February 13-14 — Dan
O'Day’s PD Grad School. Summit
Hotel, Los Angeles; (310) 476-
8111.

* February 19-21 — R&R Talk
Radio Seminar. Grand Hyatt
Washington, DC; (310) 788-1619.

* February 25 — 40th Annual
Grammy Awards. Radio City Mu-
sic Hall, New York City; (310) 392-
3777.

* February 25-28 — 29th Coun-
try Radio Seminar. Renaissance
Hotel Convention Center, Nashville;
(615) 327-4487.

* March 11-15 — Pollack’s New
Media & Music Conference ’98.
Beverly Hilton, Beverly Hills, CA;
(310) 459-8556.

* March 14-17 — 40th Annual
NARM Convention. San Francisco
Marriott; (609) 596-2221.

conscious decision to turn the reins
of Westwood One over to Mel Kar-
mazin four years ago, it was because
I felt that he was better suited to run
the company in the environment that
existed than I was. And the last four
years have proven me right. I start-
ed the company from nothing, built
it to half a billion dollars in value,
and then watched it lose half of that
value and go through some very dif-
ficult times. Mel took that company
when our stock was trading around
$3, $4 a share, got the confidence
of Wall Street back, and moved us
from No. 2 to No. 1. Now we are
worth more than $1 billion. The man
has never failed to make money for
his partners and his shareholders!
R&R: Does that mean you have
benefited greatly from Karmazin’s
association with Westwood One?
NP: I'm a primary beneficiary of
the success of Westwood One in the
last four years, and I believe the
major reason for that was the deal
that brought Mel Karmazin in to run
the company and sold 25% owner-
ship to, then, Infinity and now to
CBS. Are there things I would do
differently? Yeah, of course there are
things I would do differently. But I
felt it needed his touch, not mine, to
move the company forward to the
maximum degree possible. I’m ab-
solutely, completely satisfied with
the job that’s been done, and I can’t
imagine anyone who could have du-
plicated it.
R&R: Earlier this year there was
a marriage of sorts between West-
wood One and CBS Radio as far as
marketing affiliations. How has that
been received by the industry, and
is it working for both companies?
NP: [ think it's been warmly re-
ceived by the industry. It certainly
has been by the advertising and fi-
nancial communities. It’s a big job
to integrate all the resources of CBS,
and it’s going to take time. What we
have now is a company that is larg-
er than any company in the history
of the modern radio network busi-

ness. We’ve got more programs than
all of our competitors combined.
When you are the dominant player
in literally every segment of the busi-
ness, it’s a massive task. I'm fully
confident that we’re up to that task
and that the company and the indus-
try will be better off for it.

R&R: You've been active with
the BEA [Broadcast Education As-
sociation]. Why?

NP: I became active about four
years ago. I was unaware of the
BEA., even though it was partially
funded by the NAB. I just thought it
was a tremendously underutilized
resource. There was this organiza-
tion of over 1000 college professors
who taught radio and television that
most NAB members weren’t even
aware of. Working more closely with
the academic community, which
prepares literally thousands of stu-
dents to come into the industry at
regular intervals, was an important
task.

R&R: The BEA has established
a program called the Journal of Ra-
dio Studies. What is that?

NP: It will be the first academic
journal of its kind devoted solely
to radio. It will have scholarly piec-
es, research information, and it will
also include interviews and ques-
tions posed to industry leaders. 1
think it will give an interesting per-
spective to those of us in the indus-
ry on how we are viewed by re-
searchers who are not necessarily
part of the industry and by academ-
ics who study and view our indus-
try. It will also be a forum for in-
teraction between the industry and
the academic community that,
heretofore, didn't exist. It would be
nice to see this become the radio
industry’s Journal of the American
Medical Association. That can only
be helpful to an industry that is
growing financially and needs (o
grow in terms of its position of im-
portance and respect in places like
Capitol Hill as well as with the pub-
lic in general.




You lose control. witou comues

Call-Out you can’t change demographic, ethnic, gender and
pariisan quotas on the fly, or control how often panels get
re-lested.,

YOll lOSC time. With ComQuest, live inter-

viewers screen & recruit qualified participants. Actual song
scores are collected through Interactive Voice Response
(IVR) technology. There is no time-consuming, error-prone
data entry with ComQuest!

YOll IOSC tOllCh. ComQuest is more than

just song scores. Weekly Cume & Pref. reports, in-depth
perceptual testing and crosstabs help you stay on top of
vour market.

You lose patience. waiing for song
hooks to be produced... Waiting to hit quotas...Waiting for
results to be faxed or e-mailed 10 you. With ComQuest Call-
Out, you'rein control.

YOll lOSC IIlOIle. Also known as “The

Bottom_Line.” Because it's so efficient, ComQuest Call-Out
actually costs less than manual in-house call-out research...and
ComQuest costs less than balf of raditional out-of-house/out-
of-your-control Call-Out.

Call us, and we'll show you how we're helping #1 rated sta-
tions from Los Angeles 10 New York get better, quicker,
cheaper weekly Call-Out music research. After all. .what
have you got to lose?

CUIIlT WUEDL

619-659-3600




‘ SlCRcAPERS

Printed One Color

$30 Set-up charge

900 1000
J8 .1

[~ N\ RESULTS MARKETING
Creative Promotions...Lasting Impressions

800.786.8011

www.resultsmarketing.com

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free: RS

U.S. 1-800-231-2417
Canada 1-800-847-5616 BANIIERS
(713) 507-4295 FAX

PUBLICITY PRINTS \

Lithographed On Heavy Gloss Stock

* REQUEST FREE

CATALOG AND SAMPLES!
- B/W - 8x10’s

| 500 — $80.00
- g 1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

# OTHER SIZES & COLOR
PRINTS AVAILABLE

PICTURES

1867 E. Florida St. « Dept. R
Springfieid, MO 65803
(417) 869-3456 FAX (417) 869-9185
hitp://Awww.abcpictures.com

ECONQMIC A

PRODUCT

Remote Talk Made Easy

The Nexus ISDN

codec is an ideal

solution for

remote talk

hosts, daily

features or

sports feeds.

The Nexus delivers 15 kHz
two-way, low delay audio and contains
everything needed for direct ISDN
line connection.This is definitely the
easiest-to-use ISDN box available!

FALINREWY
\vl%l\ﬁl\ Comrex Corp, USA

Tel:508-263-1800 Fax:508-635-040 |
Fax-on-Demand:508-264-9973 (Doc #1 1 4)

White
Porcelain

Includes ONE COLOR
IMPRINT on both sides.
Extra colors - 35¢ /color.
Minimum 288
Set up $50/color

CALL FOR OUR FREE CATALOG!

Great ideas for promotions and special events.

/N ;
ADOBE[GRAPHICS[SIDESIGN
1-800-7-COYOTE

1-800-726-9683 Leslie ¢ Lisa * Michele

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call today for your free
illustrated booklet“29 Creative LEHRER
Ways To Use Banners on a Roll” V LLEN

1-800-786-7411 2068837400 Fux 883499

ONMENTENT EEFLCTINE

A VAVACATAVAY,
PROMO SPECIAL

of the month
best quality fast service lowest prices
ICE SCRAPER
%

A\

1 color imprint
1000 pc. min

LEE ARNOLD PROMOTIONS
(414) 351.9088 + Fax (414) 351-6997

ONYNYNYINZONTPONTZN
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plus freight
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ADOBE/GRAPHICS!S!DESIGN
1-800-7-COYOTE

I -800-726-9683 Leslie « Lisa « Michele
SERVICE

We are either away from our desk or on
the other line. Please leave a message or €3
hit 0 for the operator and have us paged

DEADLINES

Haven't made one yet.
Goin' for the record.

PRICES

All costs are dependent upon
the attitude of the client.

32 page catalog with promouonal

and premium items specifically
designed for the broadcasting and
recording industry. Quarterly specials.
Valuable gift, worth millions.

REFERENCES:

ABC RADIO NETWORK * UNITED STATIONS » WARNER BROTHERS
JONES SATELLITE NETWORKS » WESTWOOD ONE * CNN
BILLBOARD » BMG/RCA * MCA * Plus over 1,000 Radio & TV stations!

L — —|

INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212, FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES. ..
Phone: (330) 273-3200, EXT.137.
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SALES

Is Your NTR In Shape For *98?

1 Ten trends in nontraditional revenue for the upcoming year

Any new business is good business, right? Many would argue

by Laura Van Son

Revenue Development Systems

that the best orders are those from nontraditional accounts
with non-radio-designated budgets. Here are some ideas to put
on your new-business treadmill for the coming year.

Telecommunications

The Telecommunications Act of
1996 has deregulated this industry
and allowed companies to cross the
lines of local telephone, long dis-
tance, cellular, Internet, cable, tele-
vision, and radio. This has created
fierce competition and much con-
sumer confusion. While the indus-
try saw growth in the last year due
to the additional services and in-
crease in technology, profits fell
significantly due

Additionally, critics of deregulation
say the free market will result in the
displacement of clean, expensive
technologies with dirty, cheap ones.
It’s possible that nonprofit/special-in-
terest groups will be spending mon-
ey to voice their opposition or sup-
port.

Pharmaceutical

The door has opened wider than
ever for prescription drug advertis-
ing. The FTC re-

to the competi-
tion. So, while
companies will
eventually con-
solidate, now is
the time to take
advantage of the
fact that they are
all aggressively
pursuing custom-
ers. Regional
Marketing Direc-
tors are looking
for events where
they can sign up
new customers.

Energy
Next on the
block for deregula-
tion is the energy

As long as the
unemployment rate
remains low,
recruitment will
continue to be a
smart focus. A
recruitment cr
career fair is a low-
overhead event that
you can use to make
a lot of contacts, as
well as some non-
spot revenue.

cently revoked the
rules that required
companies to
have so much dis-
claimer informa-
tion in their print
ads. The rules
have loosened as
long as the drug
manufacturers
provide atoll-free
number or web
site address for
more information.
The prescription
drug goalis to ed-
ucate consumers
so that we will ask
our doctors for
their products by
name. The best

industry. Electric

power restructuring is a complex pro-
cess that has already begun with five
states (California, Massachuselts,
New Hampshire. Pennsylvania, and
Rhode Island) passing laws to end
power company monopolies. Sever-
al bills before Congress would make
a similar change nationwide. While
local utilities will continue to control
transmission and distribution, gener-
ating companies nationwide will
market themselves directly to con-
sumers. Herein lies the opportunity.

news is that they
have plenty of dollars to do this! Talk
to them about events where they can
hand out pamphlets, do on-site test-
ing, etc.

Wellness

Aging baby boomers and an over-
all increase in health awareness have
created a huge market for an entire
“wellness” category that is sure to
continue growing in the coming year.
Included in this category are all the
herbal remedies, vitamins. and supple-

ments, as well as home diagnostics.
There are in-home tests now available
for HIV, cholesterol, colorectal can-
cer, abnormal skin growth, and more.
A subscription to a trade magazine
such as Drug Store News is a great
place for leads. Consider doing a
Wellness Guide in which participat-
ing companies can provide editorial
content.

Web Site Sales

Now that stations have their own
sites up and functioning, there will
be more focus on utilization of the
site as a revenue source. The best
sources of income continue to be the
Internet/software/hardware products
themselves. This includes search en-
gines, service providers, and comput-
er manufacturers. Recruitment is an-
other strong category for web site
sales. Your ability to really make
money from your site depends on
your station’s commitment. Those
that employ a full-time web expert
who can update, add, and accommo-
date client requests will be in a bet-
ter position to property focus on the
sales effort.

Internet As A Sales Tool

Looking to get the NTR edge on
your competition or just increase
your success rate? Be sure to train
and give your staff access to the In-
ternet. The best “hook™ you can

- have in approaching a manufactur-

er is often a piece of information
about the company such as a new
product, marketing theme, etc. Pull-
Ing up a prospect’s web site provides
an account executive with that quick
hook that not only gives them con-
fidence in picking up the phone and
calling that scary manufacturer, but
also creates credibility with the cli-
ent as well.

Computers

It only makes sense that more tech-
nology means more competition and,
therefore, more opportunity for us. As
mentioned previously, a station’s web

Salespeople On The Move

« John Spahn joins WTEM-AM/Washington as LSM. He most recently
served as Sr. AE at WHWH-AM & WPST-FM/Trenton-Philadelphiz.

« Laura Resendes is named NSM while Richard Betro becomes New
Business Mgr. for Clear Channel duo WWBB-FM & WWRX-FM/Providence.
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site provides a great medium for many
companies. Intel recently amended its
co-op plan to include web site adver-
tising. Software makers, especially,
want consumers to try their titles be-
fore getting to the store, so events
where they can demo are key. Software
also makes for a valuable promotional
partner as a gift with purchase. as we’ve
witnessed in many programs. The
companies that have more of a busi-
ness-to-business focus are often inter-
ested in entertainment and schmooze
opportunities like tickets, suites, etc.
This can be an intimidating category
for sellers. Remember, the computer in-
dustry is no different than other manu-
facturers. They want displays, consum-
er trial, trade incentives, traffic, and hot
links to their web sites.

Recruitment

As long as the unemployment rate
remains low, recruitment will contin-
ue to be a smart

tising will dictate, in part, what you
can do with this category. Howev-
er, realize that the liquor companies
are looking for opportunities to ad-
vertise wherever they can get them.
If your station does not allow liquor
on-air, you may be able to sell a li-
quor company an event sponsorship
(a concert, for example) that is
done strictly on-site via signage, PA
announcements, etc. Another idea
is to hold an on-premise event
where station promos ¢with no
mention of the liquor) drive them
to the location. Once there, custom-
ers are bombarded with specials,
merchandise, and signage from the
sponsoring liquor compaity.
Non-Spot
The non-spot arena heals up big
in "98, with many NTR departments
having responsibility for an addi-
tional non-spot budget. How to get
there? Events, for

focus. A recruit-
ment or career fair
is a low-overhead
event that you can
use to make a lot
of contacts, as
well as some non-
spot  revenue.
Turnover for most
companies is very
expensive. A
smart approach is
to show them how
reducing (not
eliminating) their
print ads and put-
ting the balance
into radio can in-
crease the quality
of respondents
and, therefore, the

The door has opened
wider than ever for
prescription drug
advertising. The
prescription drug
goal is to educate
consumers so that
we will ask our
doctors for their
products by name.
The best news is that
they have plenty of
doliars to do this!

one. More sta-
tions are budget-
ing in hard costs
to cover the pro-
duction of addi-
tional large-scale
events. Gther pop-
ular sources of
non-spot include
web sites, printed
pieces, database
marketing, and
promotibnal in-
ventory, as well as
a promotional fee
added on to man-
ufacturer sales
promotions. One
of the benefits of
industry consoli-
dation is paying

longevity of their
employees.

Alcohol

Your state’s liquor laws and your
company’s policy on liquor adver-

off here. We don’t
have to give all our goodies away
anymore. We can ask for, and right-
fully get, revenue for our promotion-
al extras. Retraining your staff may
be your only obstacle.

GIVE UOUR §POT ITS REST SHOT.

Enter the 1998 $225,000
Radio-Mercury Awards

Call for Entries will be mailed in early January.

For more information, call (212) 681-7207 or ftax (212) 681-7223.

Entry deadline: February 27, 1998

All spots mudst air between
January 1 and December 51, 1997.
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FRANK MINIACI

S ARRELING

B

Creating A Creative TV Campaign

~! Using the medium to bond with your listeners

T elevision campaigns have long been a staple of radio sta-
tion advertising. Over the years, styles have come and
gone. The trend today is to make the commercial spot as “big
market” as possible, so that a radio station can compete with
the look and presentation of major advertisers like Pepsi, Levi’s,

or General Motors.

Tactical campaigns were long
the norm and usually branded a sta-
tion with a contest giveaway or a
zany morning show. Now, howev-
er, well-crafted creative campaigns
are leading the way in placing a
specific brand on a radio station
that is highly targeted to a specific
lifestyle group.

This week we look at CMI, a
company designed to provide radio
stations with highly effective strat-
egies, well-crafted concepts, and
resources that help to create inno-
vative spots. Founder Robert
Benderson and GM Jeff Wyatt
discuss in depth the state of televi-
sion advertising.

R&R: What advertising/market-
ing strategies have come about
since the advent of consolidation?

JW: Consolidation offers an op-
portunity for groups to realize
economies of scale like never be-
fore. We're talking to GMs, VPs of
Marketing, programming manag-
ers, and COOs about creating cus-
tom spots that can be used for mul-
tiple properties. They talk about
now being able to brand their prod-
ucts because they own many of
their former competitors. There are
also the economies they can real-
ize when buying TV time with so
much more buying power. So the
impact of consolidation is two-
fold: One, it presents the opportu-
nity to build brands in the minds
of the audience, and two, buying
the television time for multiple
properties makes TV a much more
affordable option.

RB: Television has also become
part of the strategy to grow the ad-
vertising pie for radio. With clus-
ters dominating the marketplace,
stations don’t need to grow at each
other’s expense as much as at the
expense of other mediums. Nobody
makes this appeal more fervently
than CBS Radio’s Mel Karmazin,
but every company we talk to is
concerned about how to get that
done. Groups are now looking at
TV to help them grow the overall
share of radio listening, as well as
to raise their profile and the over-
all quality of the medium to adver-
tisers. Well-crafted campaigns can
achieve all of those objectives, so
it's a tremendous return on the
company’s investment.

R&R: What makes CMI’s ap-
proach different from other TV
Strategists?

RB: CMI has long been a leader
in quality TV campaigns for radio.
We achieve that quality not only by
using the resources we’ve devel-

Robert
Benderson

Jeff Wyatt

oped over the 17 years we’ve been
in business in L.A., but also by us-
ing a unique process that has at its
core the desire to create “bonding”
with their target audience. The con-
cept of branding is all-important to
services today, but there is no
branding without bonding. It’s a
three-step process. Step one is
Jeff’s specialty. He has each mem-
ber of the station’s team fill out a
needs analysis and facilitates
achieving consensus on the power-
ful message that needs to be com-
municated. Step two is our talent
pool. We go into development with
some of the finest creative talent in
L.A. We’ve established relation-
ships with talent from agencies and
production studios whose work is
seen nationally and worldwide in
both commercials and movies.
These people do powerful national
campaigns for TV’s biggest users.

JW: Step three is Bob’s special-
ty. We produce the commercial to
dramatically communicate the
message and create a bond, which
brings the brand to life in the mind
of the audience. Bob’s an Acade-
my Award-nominated director and
multiple Clio Award winner.

RB: CMTI's difference is in our
ability to balance the strategic and
creative, the emotional and the lit-
eral, to cause bonding, which leads
to branding.

R&R: How are shorter spots ef-
fective?

JW: Two ways. One, if you can
identify a perceived vulnerability in
one product to exploit for the ben-
efit of another product, it’s proba-
bly worth attacking it yourself as
opposed to letting another compa-
ny take the position. Especially if
it’s a “fringe” vulnerability — one
that is important to P2s but not per-
ceived as a vulnerability by the core
audience. For instance, a Hot AC
calling a Soft AC “background”
may only raise the consciousness
of the fringe, because the core uses
it as background and looks at that
quality as a benefit. Two, as Bob

said, our biggest goal as an indus-
try in the new model of configura-
tion is to get a larger piece of the
pie overall. So with the competitive
playing field under control “be-
cause we won the largest share of
females 25-54 in the market by
cluster,” a market manager can now
spend time building the brand
through TV and raise levels of
cume and TSL in the marketplace
from those females.

R&R: What type of creative
techniques do you use 10 “brand”
a station?

RB: Dick Springfield, from the
Research Group, recently talked
with me about the “emotional
cord” that needs to be established
between the target audience mem-
ber and the product. This concept
is at the heart of what we do.
Branding of a product cannot be
achieved without creating a bond
using drama and stimulating emo-
tion in the target about the product.
We specialize in creating that bond
by linking the message to the tar-
get in any number of ways, includ-
ing humor, familiar context, rivet-
ing visuals, and more. We look for
ways to take a message and build
an emotional cord to cause inter-
action in the mind between the tar-
get audience and the product.

R&R: What is the difference be-
tween a tactical campaign and an
image campaign?

JW: Simply stated, tactical cam-
paigns bribe the viewer to listen.
They’re strictly based on a call to
action. An example is “Listen to-
morrow at 7:10am and win!” I call
itdirect TV. Image campaigns work
on the much larger picture: what
we desire our station to stand for.

RB: Both types of campaigns
have their value, depending on the
station’s needs at the time. Step one
of our development process ex-
poses which direction is most ap-
propriate at the moment. We're
meeting with stations that like to
mix it up — one campaign a year
to contribute to the brand through
a tactical campaign, and the other
to work specifically on developing
or reinforcing the brand. We be-
lieve the key to both of these cam-
paigns is still the notion of creat-
ing a bond in order to get the mes-
sage through. Also, both must re-
flect the product’s “stationality.”

R&R: What are the latest adver-
tising trends?

RB: “Branding” is clearly the
buzzword. But watch out with.the
trends. You're noticed if you’re on
the first wave of a new trend, but
at some point the use of a trendy
technique or device becomes pre-
dictable. Don’t become a victim of
trends.

R&R: With TV using “seamless”
programming techniques — going
directly from one show into the next
— what are the challenges?

PROMOTION

TWENTY YEARS OF ROCKIN’ INDY — WFBQ/Indianapolis celebrates
its 20th anniversary with a History In Billboards in a cool 1998 calendar.

SERAREN,
J opEnted \

RB: Though the programming
may be leaning toward seamless,
the commercial pods are still intact.
So, the mission is still the same: to
create breakthrough campaigns.
Our goal is to not have your mes-
sage blend in at all. We want to
make our campaigns an appealing
exclamation point to seamless pro-
gramming.

JW: We want to stop people
from going to the kitchen, the bath-
room, or going upstairs to switch
TV sets during the spot break. We
want to stop them in their tracks
and communicate a clear, compel-
ling message about our client.

R&R: Describe a TV advertis-
ing campaign from start 1o finish.
What is ideal and realistic? Who
should be in charge to coordinate
the effort and the vision of the sta-

“tion?

JW: We design our process to
achieve a balance that is an effec-
tive, compelling campaign with
needs between the strategic and the
creative. Our three-step process
mentioned earlier is done with
whomever the station would like.
That may include the GM, market-
ing director, PD, consultant, VP/
Programming, and even the re-
search representative. It’s not a fast
process. A gualiry campaign needs
quality time — especially if we’re
talking about the “brand.” The sta-
tion chooses a point person for us
to deal with, and the creative pro-
cess begins.

RB: We move with input from
the team on creative ideas they may
have collectively or individually, as
well as those offered by our hand-
picked creative team, to make the
message “dance.” After we’ve pre-
sented multiple ideas and pieces of
copy, the client chooses one, and
we move into execution. That’s my
specialty. I make sure what we see
conceptually is what we get in the
finished product. I'm passionate
about each project by the time it
gets to this stage, and I don’t sleep
a lot until it’s an effective, compel-
ling communication of the mes-
sage.

R&R: What separates you from
other TV production companies?

RB: Number one is our sense of
the need for balance between the
literal and the creative. Other com-
panies are often thought of as too
literal in their approach or too cre-
ative or too trendy. Second, we
know we are only as good as the
message. Give us a powerful mes-

sage, and we’ll give our clients
powerful results.

R&R: Is it a trend to use film &
TV show producers 10 put together
radio campaigns?

RB: That’s what I'd call the in-
telligent trend. It’s where I come
from, beginning with the USC
School of Film. TV uses an adver-
tising agency to effectively use ra-
dio for advertising. They don’t use
TV people. Just like radio people
know the best way to use radio, TV
people know how to get the target
to hear, retain, and act upon a mes-
sage through TV.

JW: It’s funny, when a client
considers doing radio, the PD and
GSM discourage at least three
things: the client being on the spot,
laundry-listing price points in an
unimaginative way, and measuring
radio in direct response — “Men-
tion our call letters and receive 10%
off,” or, “The first 50 people in the
door get a free gift.” Yet, when we
get the opportunity to do TV, what
do we sometimes do? We put sta-
tion people on the spot and simply
bang the audience over the head
with a simple laundry list of at-
tributes that our research shows
they will respond to positively, or
we bribe them to “win a free gift at
7:20am.” I've done it, too, but that
should be disturbing to us,
shouldn’t it?

R&R: /s there a trend 1o spend
less on TV advertising todav, and
what are you doing to better edu-
cate marketing directors?

RB: We don’t see a marked de-
crease in the dollars coming to the
marketplace. If anything, the oppo-
site is true. I’ve seen our business
go up 400% since the doldrums of
’91-792. I think with consolidation,
as I’ve said, groups are learning
they can benefit more than ever
from branding their products. As
they generate more revenue in
these marketplaces, they’ll smart-
ly look to spend to keep their share
of the advertising pie growing. It’s
an exciting time, and we feel CMI
1s positioning itself to serve the ra-
dio industry better than ever.

TALK BACK TO R&R!

e encourage your feedback.

If you have comments regard-
ing this column or would like to see
your work here, contact Frank Mini-
acidirectly at (310) 788-1650 or by
e-mail at miniaci@rronline.com.
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GOES @ WORK

But, it’s not 9 to 5, it’s not all women and
it’s not chosen by others.

= More than two-thirds of the workforce is already on the
job by 8AM, and more people leave work between 4PM
and 5PM than any other hour!

m 54% of the workforce is male and 46% is female.
m 61% of at-work listeners choose their own radio station.

Arbitron’s At-Work Listening Survey unveils some as-
tounding facts that will impact the way you program your
station to this significant daytime audience. We talked to
more than a thousand of our diarykeepers across the
country to discover who is listening, when they listen,
where they listen and how they listen.

Find out how you can maximize your at-work audience.
To get your copy of the Arbitron At-Work Listening Study
and your At-Work Local Market Profile, call your Arbitron

representative.
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Life & Death INXS

he untimely death of INXS

lead singer Michael
Hutchence is covered in a
variety of ‘zines, including En-
tertainment Weekly, People,
and Time, which asks, “How
Could He Have Done It?”
Most have varying accounts of
Hutchence's girlfriend/Bob
Geldof’s ex-wife PaulaYates’
accusation of how it was Geld-
of’s fault that Hutchence killed
himself. The StarquotesYates
as saying, “Bob Geldof mur-
dered Michael Hutchence.
That b***** killed Michael.
Geldof makes me sick. We
had three years of this,” refer-
ring to the bitter custody bat-
tle between Yates and Geldof
for their three children.

There Are No Words ...

“Baby, don’t hurt him. This
has got to get me through the
rest of my life. Kids, thisis go-
ing to get me through the rest
of my life” — Pamela Ander-
son Lee to hubby Tommy
Lee’s penis, as seen in the
much-circulated home-porn
videotape the couple have
been trying to keep the public
from viewing (New York).

The Spice Girls are not
only producing their version of
A Hard Day’s Night, they've
also inspired a new deodor-
ant, in five scents, that the
manufacturer promises will
give “girl power confidence”
(Allure).

Celine Dion won't talk while
touring or recording to save
wear and tear on her voice, so
she has sister Manon read
her lips and speak for her (Na-
tional Enquirer).

Janet Jackson employs a
guy named Rob whose sole
duty is to take care of her pre-
cious pierced nose! The task
is more complicated than
changing earrings ... pliers are
needed (Star).

Star Quality?

“People think of us as stars,
and we don't think we're stars
at all, not even for a second”
says Taylor Hanson. “If | saw
a band like us, the first thing |
would say was, ‘Fake!’ They're
put together; they don't write
their own songs” (Seventeen).

“Sexy Secrets Of Country’s
New Glamour Queens” spot-

lights Mindy McCready, Dea-
na Carter, Trisha Yearwood,
Patty Loveless, and Shania
Twain (Star).

Incidentally, Twain tells us
how she used to be ashamed
of large breasts ... but not any-
more. “I'm going to feel com-
fortable about my breasts,”
she vows (Globe).

A Night Out

In one of the wildest night-
club blowups ever, Whitney
Houston got embroiled in a
bizarre melee after downing
champagne that hubby Bob-
by Brown had mixed with a
white substance. Both Brown
and Houston were cursing
patrons, dirty-dancing on a
pool table, and lashing out at
the help, according to bounc-
er Saumalu Mataafa (Nation-
al Enquirer).

Dating Game

Mariah Carey is complain-
ing that, since she split up with
Tommy Mottola, she can’t get
a date. It's apparent everyone
in the music business knows
how powerful Tommy is, so
they're scared to ask her out
(Star).

Both the Globe and the Na-
tional Enquirer run photos of
Madonna and her new “boy
toy” Andy Bird.

We’re All Shook Up

Michael Jackson has
hatched a wacky plan to have
a baby with Lisa Marie Pres-

ley — because he’'s con- -

vinced they could create the
next Elvis (Star).

Just Say No!

“Drugs are part and parcel
of life and music these days.
It's like cheese with the wine.
But it's a problem when peo-
ple get to a stage where
they're saying,‘l can’t sing, or,
‘I can’t write a song’ That
definitely happened to me.
And sometimes that is the sit-
uation, and you have to put
your hands up and say that
this thing I'm doing isn’t hav-
ing the desired effect. It's got
nothing to do with Nancy fook-
ing Reagan whatsoever” —
the Verve frontman Richard
Ashcroft tells why the drugs
don't work (Rolling Stone).

#
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* FLUBBER (Walt Disney)

CURRENT

Featured Artists: Danny Elfman, KC & Sunshine Band

* ANASTASIA (Atlantic)

Single: At The Beginning/Richard Marx & Donna Lewis
Other Featured Artists: Deana Carter, Aaliyah

* THE JACKAL (MCA)

Featured Artists: Fatboy Slim, Prodigy, Primal Scream
* MORTAL KOMBAT: ANNIHILATION (TVT)

Featured Artists: KMFDM, Megadeth, Urban Voodoo
* | KNOW WHAT YOU DID LAST SUMMER (Columbia)

Single: Hush/Kula Shaker
Clumsy/Our Lady Peace

Other Featured Artists: Korn, Soul Asylum

« EVE’S BAYOU (MCA)

Featured Artists: Erykah Badu, Ray Charles, Etta James

+ BOOGIE NIGHTS (Capitol)

Featured Artists: Marvin Gaye, ELO, Night Ranger

* SOUL FOOD (LaFace/Arista)
Singles:What About Us/Total

A Song For Mama/Boyz Il Men (Motown)
We're Not Making Love .../Dru Hill
Boys + Girls/Tony Toni Tone (Mercury)
Other Featured Artists: En Vogue, Outkast
» A LIFE LESS ORDINARY (London/Island)

Single: Deadweight/Beck

Other Featured Artists: Sneaker Pimps, Folk Implosion, Cardigans

COMING

 GOOD WILL HUNTING (Capitol)

Featured Artists: Elliott Smith, Dandy Warhols, Luscious Jackson
* HURRICANE STREETS (Mammoth/Capitol)

Single: Sex And Candy/Marcy Playground

Other Featured Artists: Seven Mary Three, De La Soul, Vic Chesnutt
* AN AMERICAN WEREWOLF IN PARIS (Hollywood)

Single: Mouth/Bush

Other Featured Artists: Better Than Ezra, Refreshments, Caroline’s Spine

* TOMORROW NEVER DIES (A&M)

Featured Artists: Sheryl Crow, Moby, k.d. lang

* SCREAM 2 (Capitol)

Single:Your Lucky Day In HellEels

Other Featured Artists: D’Angelo, Dave Matthews Band, Tonic

* TITANIC

Single: My Heart Will Go On/Celine Dion (550 Music)
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Hot, new music-related World g

Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

Net Chats g

; Wynonna, Friday (12/5) at
§ 8pm ET/5pm PT, America On-
| line (keyword: ELECTRA).

Ricky Skaggs, Friday at
10pm ET/7pm PT, Microsoft
Network (Country Music forum).

= OnThe Web

Gavin Rossdale of
. Bush chats Tuesday (12/
. 9) at 8pm ET/5pm PT

(www.ticketmaster.com).

Joey Molland and Mike
Gibbons of Badfinger chat
Friday at 9pm ET/6pm PT
(www.LiveConcerts.com).

Chat with Recoil Monday
(12/8) at 5pm ET/2pm PT
(www.sonicnet.com).

The Ventures chat Monday
(12/8) at 10pm ET/7pm PT
(www.WasWorid.com).

. Reel Big Fish chatThursday
(12/11) at 10pm ET/7pm PT
(www.Earwig.com).
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Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MONDAY, DECEMBER 15

1967/The Beatles’ Magical Mystery
Tour LP goes gold.

1977Mwo days before their scheduled
Saturday Night Live appearance,
the Sex Pistols are denied visas
to enter the U.S.

1988/James Brown is sentenced to six
years in prison for leading police
on a late-night, two-state car
chase two months earlier.

Born: Dave Clark (Dave Clark Five) 1942

Releases. Johnny Cash's “Folsom Pris
on Blues™” 1955

B TUESDAY, DECEMBER 16

1968/Creedence Clearwater Revival's
.debut LP goes gold.

1988/Sylvester, falsetto disco master in
drag who recorded with 2 Tons O’
Fun, dies of AIDS at the age of 40.

1992/Barbra Streisand inks a 10-year,
$60 million film/record deal with
Sony.

Born: Anthony Hicks (Hollies) 1945,
Benny Anderson (Abba) 1946,
Billy Gibbons (ZZ Top) 1950,
Robben Ford 1951

Releases. Jimi Hendrix’s “Hey Joe”
1966

WEDNESDAY, DECEMBER 17

1957/Bobby Helms’ “Jingle Bell Rock”
enters the pop chart for the first
time.

1970/The Beach Boys perform for Prin-
cess Margaret at London’s Royal
Albert Hall.

1986/Paul and Linda McCartney es-
cape injury when their limo
catches fire en route toa TV
taping in Newcastle, England.

MUSIC DATEBOOK

S BB Vel

1994/Celine Dion marries Rene Angelli.
Also... Bon Jovi guitarist Richie
Sambora marries actress Heather
Locklear.

Born: Mike Mills (R.E.M.) 1956

Releases: Pink Floyd's “Careful With That
Axe, Eugene” 1968

THURSDAY, DECEMBER 18

1969Tiny Tim, 40, marries Miss Vicki,
17, on The Tonight Show.

1975/At a London press conference, Rod
Stewart announces his plans to
leave the Faces and go solo.

1983/Rolling Stones guitarist Keith
Richards marries Patti Hansen
in Cabo San Lucas, Mexico. Mick
Jagger is Richards’ best man.

1985/The Band's Lee Michaels, 37, dies
in a car crash.

Born: Keith Richards 1943

Releases: Steve Miller Band's “Fly
Like An Eagle” 1976

FRIDAY, DECEMBER 19

1970/President Richard Nixon com-
mends MGM chief Mike Curb for
his highly publicized dismissal of
18 MGM acts who allegedly
advocated drug use.

Simon — getting into Paul-itics?
1987/Paul Simon, the musician, and
Paul Simon, the presidential

candidate, host Saturday
Night Live.

1986/Johnny Cash undergoes heart
bypass surgery in the same
Nashville hospital where his
friend Waylon Jennings is
recuperating from a triple bypass.

1993/0riginal Byrds drummer Michael
Clarke, 49, dies of liver failure.

Born: Phil Ochs 1940, Chris Robinson
(Black Crowes) 1969

SATURDAY, DECEMBER 20

1973/Bobby Darin, 37, dies of a heart
attack in Los Angeles.

1975/Joe Walsh joins the Eagles. He
replaces guitarist Bernie Leadon,
who leaves for a solo career.

1996/REQ Speedwagon’s Kevin Cronin
and wife Lisa become parents to
daughter Holly Patrice.

Born: Peter Criss (Kiss) 1945

Releases: the Hollies’ “He Ain’'t Heavy
(He's My Brother)” 1967, Eric
Carmen's “All By Myself” and
Paul Simon's 50 Ways To Leave
Your Lover” 1975

SUNDAY, DECEMBER 21

1969/The Supremes make their last TV
appearance with Diana Ross on
The Ed Sullivan Show.

1970/Tim Rice and Andrew Lloyd
Webber are awarded a gold
record for the rock opera Jesus
Christ Superstar.

1989/Carlos Santana and wife Debbie
become parents to daughter
Angelica Faith.

1992/Blues guitar giant Albert King, 69,
dies of a heart attack.

1996/Lionel Richie marries Diane
Alexander.

Born: Frank Zappa 1940, Cari Wilson
(Beach Boys) 1946

Releases: the Doobie Brothers’ “Black
Water” 1974

— Frank Correia
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ENJOY A DYNAMIC, GLITTERING,
SMASHING VIP EVENING!

Festive Attire - Live Entertainment - Tommy Tang's Global Cuisine

Comic Relief Private Preview Night

AT THE GREATER LOS ANGELES AUTO SHOW TO BENEFIT HOMELESS HEALTH CARE LOS ANGELES

TUESDAY - DECEMBER 30, 1997 - 6:30 - 11:00 PM
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Sneak preview The Greater Los Angeles Auto Show before it opens to the general public.
If you like cars, having fun and helping people, don't miss this special night and support an

incredible organization. For more information, and tickets please call 213-741-0325.

SPONSORED BY

SOUTHERN CALIFORNIA
CADILLAC DEALERS
@ » ’.x“\‘( -y
RR eviar.
‘ﬂl_‘s Mlnwmrullwsf;m A design for marketing

DESIGN DONATED BY: MCNULTY & CO. + THOUSAND OAKS * 805.381.1852
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WWESTWOOD ONE | PRESENTS |

Fapds

WESTWOOD ONE, the Exclusive
Rolling Stones “Bridges to Babylon” Radio Network,
will simalcast the December 12, 1997 pay-per-view concert

LIVE from St. Louis, 10PM-1AM(ET) 7pm-10pm(PT)

rmlt E
ir WESI*WOOD ONE W»{"‘ epresentative @ 310-204-5000

l_"pfge':gt@ the “Bridges to Babylon” Tour
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a9 MUSIC TELEVISION®
59.4 million households
Patti Galfuzzi,
VP/Music Programming

MUSIC ARST
50.8 million households
Lee Chesnut, YP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS ]

ADDS |

311 Beautiful Disaster (Capricorn/Mercury)
BACKSTREET BOYS As Long As You Love Me {Jive)
KOTTDNMDUTH KINGS Suburban Life (Capitol}

LSG My Body (FastWesVEEG)

PUFF DADDY & THE FAMILY !t's All About...(Bad Boy/Arista)
U2 If God Will Send His Angels (/sland)

| HEAVY |
AERDSMITH Pink (Columbia)

DAVID BOWIE I'm Afraid Of Americans {Virgin)

BOYZ Il MEN A Song For Mama (Motown)

BUSH Mouth (Hollywood)

CHUMBAWAMBA Tubthumping (Republic/Universal)
DAYS OF THE NEW Touch, Peel, And... (Outpost/Geffen)
EVERCLEAR Everything To Everyone (Capitol)

JANET Together Again (Virgin}

MASE Feel So Good (Bad Boy/Arista)

MATCHBOX 20 3am (Lava/Atlantic)

METALLICA The Memory Remains (Elektra/EEG)

PUFF DADDY & THE FAMILY Been Around... (Rad Boy/Anista)
SERMDN, MURRAY & REOMAN Rapper’s Delight (Priority)
WILL SMITH Gettin’ Jiggy Wit it (Columbia)

USHER You Make Me Wanna ... (LaFace/Arista}

BDB DYLAN Not Dark Yet (Columbia)

ENYA Only if (Reprise) g
AARON NEVILLE Say What's In Your Heart (A&M)

NO DDUBT 0i To The World (A4M)

TRANS-SIBERIAN DRCHESTRA Christmas Eve... (Atlantic)

E &

FIDNA APPLE Criminal (Work)

PAULA COLE | Don't Want To Wait (/mago/WB)
CELINE DION My Heart Will Go On (550 Music)
SMASH MOUTH Walkin' On The Sun (/nferscope)
SUGAR RAY Fly (Lava/Atlantic)

| LARGE |

MEREDITH BROOKS What Would Happen (Capitol)
MARIAH CAREY Butterfly (Columbia)

HARRY CONNICK JR. Let's Just Kiss (Columbia)
SHERYL CROW Tomorrow Never Dies (A&M)

JANET Together Again (Virgin)

ELTON JOHN Something About... (Rocket/A&M Assaciated)
MATCHBOX 20 3am (Lava/Atlantic)

SARAH MCLACHLAN Sweet Surrender (Arista)
WALLFLOWERS Three Marlenas (/nterscope)

ROBYN Show Me Love (RCA)

| MEDIUM

QURAN DURAN Electric Barbaretla (Capitol)

LISA LOEB | Do (Geffen)

SAVAGE GARDEN Truly Madly Deeply (Columbia)
THIRD EYE BLIND How's It Going To Be (Elektra/EEG)
U2 Please (/sfand)

[custom |

|STRESS |

ALLURE 1112 All Cried Out (Crave)

ERYKAH BADU Tyrone (Kedar/Universal)

BEN FOLDS FIVE Brick (550 Music)

BUSTA RHYMES Dangerous (Elektra/EEG)

MARIAH CAREY Butterfly (Columbia)

CORNERSHDP Brimful Of Asha (Luaka Bop/W8)
SHERYL CROW Tomorrow Never Dies (A&M)

DEATH IN VEGAS Dirt ( Time Bomb)

MISSY “MISDEMEANOR” ELLIOTT Sock It . (EastiWestEEG)
FIRM Phone Tap (
HANSON | Wilt Come To You (Mercury)
KOTTONMOUTH KINGS Suburban Life (Capitol)
SARAH MCLACHLAN Sweet Surrender (Arista)

PUFF DADDY & THE FAMILY Its Alt About ..(Bad Boy/Arista)
RADIOHEAD Karma Police (Capitol)

ROBYN Show Me Love (RCA)

U2 Please {/sland)

VERVE Bitter Sweet Symphony (Hut/Virgin)
WALLFLOWERS Three Marlenas (/nterscope)

scope)

| ACTIVE |
311 Beautiful Disaster (Capricom/Mercury)
AQUA Lollipop (MCA)
BACKSTREET BOYS As Long As You Love Me (Jive)
BECK Deadweight (London/Island}
BLINK 182 Dammit (Growing Up) (Cargo/MCA)
MARIAH CAREY The Roof (Columbia)
DRU HILL We're Not Making Love No More (LaFace/Arista)
GRAVEDIGGAZ The Night The Earth Cried {Gee Street/V2)|
JAY-Z Sunshine (Roc-A-Fella/Def Jam/Mercury)
KENNY WAYNE SHEPHERD Slow Ride (Revolution)
L.L. COOL J /METHOD MAN 4,3.2,1 (Def Jam/Mercury)
LISA LOEB | Do (Geften)
LSG My Body (EastWesVEEG)
MARCY PLAYGROUND Sex & Candy (Capitol)
MARILYN MANSON Long Hard Road... (fmmoral/Epic)
MASTER P Scream (Capitol)
BILLIE MYERS Kiss The Rain (Universal}
NEXT Butta Love (Divine Mill/Arista)
02ZY 0SBOURNE Back On Earth (Epic)
RAGE AGAINST THE MACHINE The Ghost Of Tom Joad (Epi)
ROBERT BRADLEY'S BLACKWATER. .. Once Upon... (RCA)|
SOMETHIN' FOR THE PEOPLE My Love Is... (Wamer Bros.)
SPACE MONKEYS Sugar Cane (ChingorvFactory/interscope)
SUGAR RAY RPM (Lava/Atiantic)
THIRD EYE BLIND How's It Going To Be (Elektra/EEG)
U2 If God Wil Send His Angels (/sfand)

Video airpiay from December 8-14.

“Playlist is frozen from last week.

AALIYAH Journey To The Past (Atiantic)

ALLURE Al Cried Out (Crave)

ERYKAH BADU Tyrone (Kedar/Universal)

BEN FOLOS FIVE Brick (550 Music)

BOYZ Il MEN A Song For Mama {Motown)

TONI BRAXTON w/KENNY G How Could... (LaFace/Arista)
MARIAH CAREY The Roof (Columbia)

IMAN| COPPOLA Legend Of A Cowgirl (Columbia)

BOB DYLAN Not Dark Yet (Columbia)

ENYA Only If (Reprise}

DRU HILL We're Not Making Love No More (LaFace/Arista)
HANSON | Will Come To You (Mercury

JAl | Believe (RCA)

JAMIROQUA! Alright (Work)

BEHAN JOHNSON World Keeps Spinning (RCA)

DIANA KING L-L-Lies (Work)

CHANTAL KREVIAZUK Surrounded (Columbia)
LONGPIGS On & On (Mother/Island)

LSG My Body (FastWest/EEG)

KAM! LYLE Polka Dots (MCA)

PAUL MCCARTNEY Beautifut Night (Capitol}
MILESTONE | Care 'Bout You (LaFace/Arista)

BILLIE MYERS Kiss The Rain (Universal)

AARON NEVILLE Say What's In Your Heart (A&M)

NO DOUST 0i To The World (A&M)

OLIVE You're Not Alone (RCA)

KENNY WAYNE SHEPHERD Slow Ride ( Revoiution)
SISTER HAZEL Happy (Universal)

SOUNDS OF BLACKNESS Hold On... (Perspective/A&M)
SPICE GIRLS Spice Up Your Lite (Virgin)

B. STREISAND*C. DION Tell Him (550 Music/Columbia}
SUNDAYS Summertime (DGC/Geffen)
TRANS-SIBERIAN ORCHESTRA Christmas Eve... (Atiantic)
EVA TROUT Beautiful Seuth (Traumna/interscope)
USHER You Make Me Wanna... (LaFace/Arista)

VERVE Bitter Sweet Symphony (Hut/Virgin}

BEBE WINANS In Harm’s Way (Atlantic)

Video airplay from December § - 14.
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NOVEMBER 24-30

o Total Audience:
(48 million households)
1 Movie (Sunday)
(Borrowed Hearts)
2 60 Minutes
3 Magic’s Biggest Secrets -
Revealed
4 Touched By An Angel
5 Dateline NBC (Tuesday)
6 Dateline NBC (Monday)
7 Monday Night Football
(Raiders vs. Broncos)-
8 Frasier
9 Home Improvement
10 Movie (Sunday) (National
Lampoon’s Christmas Vacatlon)

Teens 12-17

1 Magic’s Biggest Secrets
Revealed

2 The Simpsons

3 King OfThe Hill

4 Movie (Sunday) (National
Lampoon's Christmas Vacation)

5 Movie (Tuesday)
(Home Alone 2: Lost In New York)

6 Boy Meets World

7 Teen Angel

8 SabrinaThe Teenage Witch

9 Home Improvement

(tie} World’s Greatest Magic IV

Source: Nielsen Media Research

, TOPTEN SHOWS

All show times are ET/PT unless
otherwise noted; subtract one hour
for CT. Check listings for showings
ir the Mountain time zone. All list-
ings subfect to change.

Tube Tops

Aaliyah, Bryan Adams the
Bacon Brothers, Mariah Carey,
Mary Chapin Carpenter, Shawn
Colvin, Taylor Dayne, Celine
Dion, Aaron Neville, Simply Red,
Duncan Sheik, Rod Stewart, and
DianeWarren are slated to appear
when TNT presents A Gift Of Song:
A Concert To Benefit The Children
Of The World live from New York's
Beacon Theatre (Wednesday, 12/
10, 8pm ET/5pm PT).

Friday, 12/5
* Missy “Misdemeanor” Elliott

performs on CBS’ Family Matters
(9pm).

e
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* Love Riot perform on Homicide:
Life On The Street (ABC, 10pm).

« Spice Girls, The Tonight Show
With Jay Leno (NBC, 11:35pm).

* Bacon Brothers, Vibe (check
local listings).

¢ Nitty Gritty Dirt Band, The
Statler Bros. Show (TNN, 9pm ET/
6pm PT).

* Metallica, Saturday Night Live
(NBC, 11:30pm).

" Monday, 12/8

* Patty Loveless, Prime Tlme
Country (TNN, 9pm ET/6pm PT).

* BR5-49, Diamond Rio, Alan
Jackson, Lee Roy Parnell, and
Pam Tillis celebrate gospel music
onTNN's Peace InThe Valley (10pm
ET/7pm PT).

¢ ShaniaTwain, Late Show With
David Letterman (CBS, 11:35pm).

“Tuesday, 12/9

* Sawyer Brown invite Toby
Keith, BryanWhite, Chely Wright,
and Wynonna for their Where
Christmas Goes special (TNN, 8pm
ET/5pm PT).

¢ Deana Carter and Diamond
Rio, Prime Time Country.

* Reel Big Fish perform on Viva
Variety (Comedy Central, 10pm).

¢ Chumbawamba, David Letter-
man.

* Matthew Ryan, Late Night
With Conan O’Brien (NBC,
12:35am).

Wednesda

¢ Faith Hill and LeAnn Rimes
perform on Christmas Time With Eddy
Armnold (TNN, 8pm ET/5pm PT).

¢ Buck Owens and Dwight
Yoakam, Prime Time Country.

¢ A Merry Christmas With Col-
lin Raye and Pam Tillis — featur-
ing performances by Linda Davis,
Mannheim Steamroller, Ray
Stevens, and Bryan White — airs
on TNN (10pm ET/7pm PT).

* Hootie & The Blowfish, Jay
Leno.

* Enya, David Letterman.

~ Thursday, 12/11

¢ Randy Travis, Prime Time
Country.

* Jackson Browne, Jay Leno.

* Bryan Adams, David Letterman.

A B s A B A R
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WEEKEND BOX OFFICE
i NOVEMBER 28-30
.1 Flubber $26.72
: (Buena Vista)” :
2 Alien Resurrection $16.47
(Fox)*
3 Anastasia (Fox) $11.83
4 The Rainmaker $10.61
(Paramount)
" 5 The Jackal $7.56
(Universal)
: $6.78

. 6 Mortal Kombat:

: Annihilation (New Line)

7 Midnight InThe $5.32
Garden Of Good
And Evil (WB)

8 The Little Mermaid $3.99
(Rerelease)
(Buena Vista)

9 Bean (Gramercy)

10 StarshipTroopers

(Sony)

$2.95
$2.75

All figures in millions
* First week in release

Source: Entertainment Data inc.

COMING ATTRACTIONS:
Opening in limited release this
week is Good Will Hunting, star-
ring Robin Williams and Matt
Damon. The film's Capitol
soundtrack sports a remix of
Luscious Jackson's “Why Do
| Lie?" as well as the Dandy
Warhols' “Boys Better,” the
Waterboys' “Fisherman’s
Blues,” Gerry Rafferty's “Bak-
er Street,” Andru Donralds’
“Somebody’s Baby’ Jeb Loy
Nichols' “As The Rain," and Al
Green’s rendition of the Bee
Gees' “How Can You Mend A
Broken Heart” Danny Elfman’s
score rounds out the ST,
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. VIDEO

: NEWTHIS WEEK

* RAGE AGAINSTTHE
MACHINE (Epic)
This 70-minute collection

_.\' 36 million households
) Lydia Cole,
N\ IR Ve Music Programming

[ Video Playlist |
LSG My Body (FastWestEEG)

MISSY “MISDEMEANOR” ELLIOTT Sock t... (EastWestEEG)
MASE Fee! So Good (Bad Boy/Arista)

ERYKAH BADU Tyrone (Kedar/Universal)

JANET Together Again (Virgin}

SOMETHIN’ FOR THE PEOPLE My Love Is... (Wamer Bros.)
PLAYA Don't Stop The Music (Def Soult/Def JamMercury)
NEXT Butta Love (Divine Mill/Arista)
FIRM Firm Biz (7rack Aft
RAKIM Guess Who's Back (Universal)

interscope)

Video playlist for week ending December 5.

[ RepCityTop 10|
SERMON, MURRAY & REDMAN Rapper’s Delight (Priority)
MASE Feel So Good (Bad Boy/Arista)

RAKIM Guess Who's Back (Universal)

WU-TANG CLAN It's Yours (Loud/RCA}

COCO BROVAS Won On Won (Duck Down/Priority)
L.L. COOL J /METHOD MAN 4,3.2,1 (Def JamMercury)
BEATNUTS Off The Books (Relativity)

BIG PUN 'm Not A Player (Loud)

MIC GERONIMO Nothing Move But The ...
BUSTA RHYMES Dangerous (ElektradEG)

Video playlist for week ending December 5,

(Blount)

. 21 million households
Liz Kitey,
VP/Programming

MUSKC TELEVISION ¢ o
YOU CONTROL.

[ NationalTop20 |

2PAC 1/OUTLAWZ Made Figgaz (Death Row/Priority)
IMMATURE Give Up The Ghost (MCA)

E-A SKI /MONTELL JORDAN Showdown {Relativity)
DRU HILL We're Not Making Love No More (Laface/Arista)
NEXT Butta Love (Divine MilllArista)

MASE Feel S0 Good (Bad Boy/Arista)

SERMON, MURRAY, & REDMAN Rapper’s Delight (Priority)
QUEEN PEN Man Behind The Music (Li Man/Interscope)
AQUA Barbie Girl (MCA)

K.P. & ENVY1 Swing My Way (EastWest/EEG)

MACK 10 {ICE CUBE Only In California (Priority)
ERYKAH BADU Tyrone (Kedar/Universai)

TONI BRAXTON w/KENNY G How Could... (LaFace/Arista)
MASTER P Ghetto D (No Limit/Priority)

E-40, B-LEGIT & RICHIE RICH Yay Deep (Sick Wid it/Jive)
USHER You Make Me Wanna... (LaFace/Arista)
MARIAH CAREY Butterfly (Columbia)

L.L. COOL J1/METHOD MAN 4,3.2,1 (Def JamMercury)
BUSTA RHYMES Dangerous (Elextra/EEG)

BILLIE MYERS Kiss The Rain (Universal)

Most requested for week ending November 28.

PRILSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)
1 ROLLING STONES $3,325.6
2 FLEETWOOD MAC $915.9
3 “AFKAP” $552.8
4 ELTON JOHN $544.1
S BROOKS & DUNN/REBA McENTIRE $528.1
6 AEROSMITH $416.7
7 JAMES TAYLOR $326.9
8 LUTHER VANDROSS $320.1
9 ALAN JACKSON $249.7
10 RAGE AGAINSTTHE MACHINE $244.0
11 SANTANA/RUSTED ROOT $221.4
12 BOB DYLAN $185.1
13 DAVID BOWIE $183.7
14 HANK WILLIAMS $181.8
15 ZZTOP $175.0

Among this weel’s new tours:
ENUFF Z'NUFF
FU MANCHU
G.E, SMITH & TAYLOR BARTON
IMMATURE
MARCY PLAYGROUND
RENT

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

contains video clips and live
concert footage and comes
complete with a free CD single
of “The Ghost Of Tom Joad.”
That song is included among
the live tracks, as are “Killing In
The Name,” “Bulls On Parade,’
“People Of The Sun,” and more.
“Bullet InThe Head, “Freedom’
and “Memory Of The Dead
(Land And Liberty)" are includ-
ed among the six video cfips.

* MY BEST FRIEND’S
WEDDING (Columbia
TriStar)

Julia Roberts and Dermot
Mulroney star in this feature film,
which carries aWork soundtrack
with Diana King's renditian of “l @
Say A Little Prayer” and Mary :
Chapin Carpenter's version of
“'l Never Fall In Love Again”
Cuts by Amanda Marshall,
Jann Arden, Ani DiFranco,
Tony Bennett, and others com-
plete the ST.
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YOU SHOULD
BE GETTING IT
ONCE A DAY.

® Timely chow prep material catellite
delivered everyday

® Daily fun faxes
® Chow openere
® Cuctom drop-ine
® Cong parodiec with mucic beds
® Phone ccame & Interactivee
® Comical bumpere & Exciting teacec

® Cpoof commerciale
Qo!;"ib

Yoer /N

NS FACTIORY
%lp s‘,‘é F\\_///
For AC

For CHR

CALL US, WE'LL KEEP
YOU WELL FED.

(212) 679-3200 EXT. 210
(sJs entertainment

'STREET TALK-

Plrate Radio Returns To Tampa

ou may recall that, a few weeks back,

the FCC closed down two pirate radio

stations in Tampa. ST has learned that
one of the stations, “The Party Pirate 102.1,"
has returned illegally to the Tampa Bay
airwaves, this time broadcasting from a
mobile van to avoid location by the FCC. The
FCC bulldozed the station’s old 200-foot,
6000-watt tower two weeks ago. Head Pirate
Dave Brewer is distributing bumper stickers in
the Tampa Bay area and brazenly selling
remotes and advertising throughout the
market. Meanwhile, did the FCC discover that
some of the equipment it confiscated was
sold to Brewer by local major broadcasters,
with Brewer duping them into believing he
was reselling the equipment to an out-of-state

Mel Karmazin

station?
Orders Blackout! {

The CBS honcho recently pulled the plug
on a radio spot that ran on the company’s
WCBS-AM,WFAN-AM & WINS-AM/NY, the
New York Post reported. It seems an issue of
Crain’s New York Business Weekly features a
rosy profile of the very private Karmazin. Not
being into self-promotion, Karmazin ended
the weekly’s attempt to advertise the story on
the air. The front-page Crain’s story describes
Karmazin as “brave,” “smart,” “the most feared
visionary,” and “the de facto successor” to
CBS chief Michael Jordan. Karmazin’s office
offered no comment,

WSSX/Charleston, SC GM Hugh Jett
has stepped down, and former radio exec
Terry McWright re-enters the business as
'SSX GM,

Rumors

» [s Rick Gillette the new WKQI/Detroit PD? And what
role will former PD Tom O'Brien take at the station?

* insiders say a 50,000-watt move-in is set to hit the
Shreveport, LA airwaves in the coming week. Specu-
lation is centered on a contemporary format with a “Star
95,7” handle.

* |s KBOS/Fresno, currently minus a PD and MD,
thisclose to naming a new PD?

* Which veteran Philly programmer/air talent is be-
ing courted by a Seattie station to possibly flip its for-
mat to Hot AC?

WKTU/NY’s rained-out “Saturday Night
Fever” party has been rescheduled for
January 31 at the Theater at Madison Square
Garden.

} Sex, Pies, And Vidéot"ap_e-‘

Last year, WW1’s syndicated WJFK/
Washington-based afternoon drivers Don
Geronimo and Mike O’Meara shot a 50-
minute video at the White Tail Park nudist
camp in Northern Virginia that was sold via
direct mail. This month, Fairfax County’s
Media General Cable is airing the video as a
$24.95 pay-per-view option! An MGC
spokesperson said the cable system’s already
taken over 900 orders for the show, hosted by
Geronimo and O’Meara. There’s no sex on
the video, but plenty o’ nudists of all sizes and
shapes (including many contest winners who
came along as part of the live broadcast).

One of the features in the current issue
of Buzz magazine is a not-so-flattering story
on Disney/ABC Radio's KABC-AM, KTZN-
AM & KLOS-FM/L.A. Topics include the
short-lived KTZN experiment with female-
targeted talk (the station now airs Radio
Disney), KABC’s move of longtime middayer
Michael Jackson to weekends, and the ever-
shortening shift of controversial KABC talker
Larry Elder. Meanwhile, ST learned Tuesday
night that a station meeting had been called
for 9:30 Wednesday morning... check the
Today’s News section of R&R ONLINE
(www.rronline.com) to see what transpired.,

} Butt Seriously, Folks 4

KKRZ/Portland’s morning team has the
market's hottest gift this holiday season with
its three-in-one “Morning Zoo Christmas 97"
CD/calendar/CD-ROM. Its “Celebrity Butt
Calendar” features the famous fannies of
such stars as Elton John, Bruce Springsteen,
Hanson, and actor Chris O’Donnell. The CD
has music from Coolio, Adam Sandler, and La
Bouche. The CD-ROM portion features the
Zoo's own version of The Full Monty.

Continued on Page 28

SPICE GIRLS

GOT RUN OVER BY A REINDEER
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28 - 24* TOP 40 MONITOR "AIRPOWER"

@ - BREAKER R&R CHR/POP

*Over 1800 Hot 100 spins with an audience over 11 million™
*Sales are re-exploding!! Up 50% at Musicland!*

WPLL #5 out of 30

KLLC #5 out of 35. 51% Familiar
KBKS #2 Phones. Early callout potential
B94 Top 5 phones. Strong callout potential WGTZ Top 10 phones
Q106 Still unfamiliar but very strong potential WRHT Top 10 phones

WRVW Top 20 phones. Good callout
WXXL #13 phones. Up 50% at Musicland!
WSSX Top 15 phones in 2 weeks

"Meredith is spanning the gap between Pop and Modern AC. We have Top 5 phones for
this record this week at both stations.....

Produc=d by .

4

and that's a very rare occurance. THIS IS A HIT!!"
-Rob Robherts, PD
WHYI/WPLL

Extra Large!

MUSIC FIRST

%
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Third Eye Blind

“How’s It Going To Be”

MONITOR MAINSTREAM 34-29*

NEW Modern Adult
KMXV Kansas City 38-36* Adult
WHTS Quad Cities 16-16* Modern

WPXY Rochester
WMEE Ft. Wayne

22-21* R&R AC
Modern Rock 12-12%*

™ H E

I

MUSIC TELEVISION
YOU CONTROL.

MUSIC FIRST

LSG “My Body”

Box Scores
Monitor Rhythmic 6-3*

Monitor Crossover 6-4*

Soundscan Single 3-2%
Soundscan Album #10

New This Week:

KYLD San Francisco KDON Monterey
KHOM New Orleans WVKS Toledo
KPWR Los Angeles KKXX Bakersfield
WFLY Albany WKFR Kalamazoo
WXYK Biloxi KISR Ft. Smith
WIBT Jacksonville KWTX Waco

- i

. MUSiC THEVISION
MUSIC FIRST You CONTROL.

Alana Davis ‘32 Flavors”

Already On AAA
KGSR
WHPT Tampa
CIDR Detroit
WBOS Boston
WXRYV Boston
WXPN Philadelphia

Debut #40 Mainstream Monitor

New at Pop
KBKS Seattle

KKMG Colorado Springs
WVAQ Morgan Town
WSKS Utica

WDBR Springfield

Austin

New At Modern AC Already On
WCGQ Columbus Modern Rock
WVMX Cincinnati 99X 15x
KKPN Houston WLUM 16x
WBMX Boston KDGE 19x
. WPLT 18x
Monitor Adult 36-30* .

Modern AC 27-23*

R&RAC D -BD

2

Eloktra Eatartainment

STREET TALK.

Rumbles

* KEZN/Salt Lake City PD Bruce Jones adds PD
duties at Active Rock sister KBER.

* WKPO/Madison, WI has hit the air with a CHR/
Rhythmic format. Doug Hayden is the PD; Diane
Becker is MD.

* After 50 years at WOAI-AM/San Antonio,
weatherman/farm and ranch broadcaster Bill
McReynolds retired last Wednesday (11/26).

* WFLZ/Tampa MD Domino is now interim PD,
while Stan“The Man” Priest becomes interim MD.

* WRVQ/Richmond APD/MD Billy Surf is named
PD at Clear Channel's new Pop/Alternative KQLR/
Little Rock, effective December 17.

* At Jacor's new CHR KSLZ/St. Louis, PD Jeff
Kapugi (aka Jeff Tanner) has broken the jockless
silence by taking mornings himself and shifting sis-
ter KHTS/San Diego morning co-host Boomer for
afternoons.

* KKXX/Bakersfield afternoon driver Craig Mar-
shall segues to middays, nighttimer Kris Sereno
moves from nights to afternoons, and Kenny Her-
nandez joins for nights.

« Jeff Silvers is appointed interim PD of KSSK-FM/
Honolulu.

* Mike Parsons replaces Nick Melloy as PD of
Pop/Alternative KPEK/Albuquerque.

* WEBN/Cincinnati's Scott Reinhart joins WYNF/
Sarasota as PD; Ron Michaels officially becomes
WYNF's APD.

» Satellite-delivered Country WXVO/Knoxville up-

« Virgin Records co-founderRichard Branson forms V2.

« Nancy Levin joins Red Ant Entertainment as Sr.VP

* Tom Connolly elevated to VP/Atlanta Mkt. Mgr.
for Jacor.

« Bill Louis boosted to PD of WNCX/Columbus.

v

* Stephen Morris named Arbitron President.

* Mike Dirkx recruited as WCKG/Chicago PD.

* Chuck Field promoted to OM of KSFM/Sacramento.

* Billy Shears named WLAC-FM/Nashville PD.

» San Diego morning duo Jeff & Jer plan to leave
KFMB-FM for KKLQ.

A4

* Allan Chlowitz tapped as VP/GM of KTWV/L.A.

* Jim Taszarek returns to KTAR & KKLT/Phoenix as
VP/GM.

* Ted Stecker drafted as OM of WBAP & KSCS/Dallas.

* Ed Walsh chosen as WOR/NY ND.

graded its transmitter and became Rock “98-7, The

* Tom Chase catches KROY/Sacramento PD gig.
X" on Sunday (11/30). Todd Thomas is PD.

4

* Jim Haviland elevated to VP/Viacom Radio.
* John Mackin Ade tapped asVP/GM of KLVU/Dallas.

v

* Capitol Records forms EMI America under Pres.
Bhaskar Menon.
* Joe Isgro promoted to VP/Pop promo Motown.
* 18-year KRAK/Sacramento vet and Hercules
LBroadcasting VP/Programming Jay Hoffer exits.

Continued from Page 26

Meanwhile, after watching Janet
Jackson’s Oprah interview — in which she
admitted to getting coffee enemas to rid
herself of fat cells — Zoo-keepers John
Murphy, Dan-o Clark, Valerie Ring, and
Nelson developed “Janet Jackson’s Asswell
House Coffee” The station is giving away
free 1-lb. bags of their “special enema
blend” from “Starbutts” at various
promotional appearances.

Condolences go out to the family of
Georgia State University’s WGUR-FM
announcer Ben Deitsch, 26, who died of a
seizure Friday (11/28).

} Helping The Hungry ‘

KKBA-FM/Corpus Christi, TX PD/
afternoon host Ron Anthony decided to get
into the holiday spirit this past week by
helping to feed the hungry of C.C. by living
on top of a 44-ft. semi-trailer for nine days
until it was filled with food. Armed with the
bare necessities, Anthony wanted to draw
attention to how some families live day-to-
day without electricity or running water. The
station helped to gather over 50,000 pounds
of non-perishable food and $6500 for the
Food Bank of Corpus Christi (which
translates into $104,000 worth of food).

’ po
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PROMO OF THE WEEK — The musical maestro of
the Me Decade, WHTZ/NY personality and “Back-
trax USA” host Kid Kelly, provides one and all with a
very artistic mousepad.
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New This Week at:

WXXL
KDWB
WPRO
WFL2
WKSE
KHOM
WHTT
KFFM
and more!

Breaking Big At3

B3

KYLD

wWw2z

2100

WKTU | Los Umbrellos History Lesson

igggz Record Released Dne Year Ago
Total BDS Spims: Almost 10,000 with

KzQz an Audience Reach of 1,281,890

KIS ¢ Highlights Include:

WWKX STATION  MARKET TOTALPLAYS TWSALES  YRTODATE 8%

mrle WKTU NEWYORK 286X #17-3108 21,563 =
WHTZ NEWYORK 136X \

:’(V&HN KHKS  DALLAS 563X #15-456 10,295

IN KHYS HOUSTON 1033X #23-425 12,803

wXyYv KRBE  HOUSTON 205X

KHKS KQMQ HAWAN 464X #1-889 10,295

POWER 96 . KIKI HAWAII 423X

KTFM b KPRR ELPASO 1087X #5-115 2,924

| ¢ KHYS | KOHT  TUCSON 1086X  #16-90 1,060
. =" KRQQ TUCSON 85X
Y g p -
- KHFI  AUSTIN 534X #5-204 4,540 {The Debut Single
KKSS ALBWB‘QUE zogx #1 2'1 77 3!262 i Orginal production recorded,
KTFM  SAN AMTONIO 274X #14-80 4,708 e e P . . T
KKXX CORPUS CHR. 756X 81 2,932 _ Remix & additional productior by
i ' Cutfather & Joe for XL Talent

KZFM BAKERSFIELD 488X N/A N/A Management:

KBFM MCALLEN 497X N/A N/A S3as Christidis & Arma Andon for Pure

a
A//,;?«}‘ Fli=iX
www.virginrecords.com

AOL. Keyword: Virgin Records

©1997 Flex Racords,
underexclusive license to Virgin Records America Inc.
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Classical
Continued from Page 13

slowly become involved in it. And
it's great to listen to when you’re
stuck in traffic — especially in this
city”

That point is driven home to po-
tential advertisers by WCRB’s sales
staff. “The sales department is re-
ally into the music,” Campbell
says. “There’s a feeling that the sta-
tion is not going to be sold, that we
can always figure out how to be
better for our advertisers, and that
there’s always room to look at the
areas that other formats may not be
able to get 10.

CLASSICAL RADIO BOSTON

“People might be afraid of this for-
mat. But, as in all formats, you have
to continuously cater to the audience
and sell to new people. It’s a constant
challenge in any format, and anyone
who can hear is a potential listener
tous.”

One Classical station that has
grown tremendously in the last year
is KHFM/Albuquerque, which rose
to fourth overall in the most recent
Arbitrends. The station’s staff of nine
has successfully proven to owner Cit-
adel Communications that the Clas-
sical format is an important asset to
the community and the state of New
Mexico.

“We’re very responsive to the com-
munity.” comments Marty Ronish,
who holds a live shift between 9am-
3pmand a prerecorded shift between
10pm-6am daily. “I personally took
75 phone calls in one day ... because
we don’t have a receptionist.”

The station’s staff also includes
PD/moming talent Kip Allen, after-
noon host Bob Bishop, and evening
host Kathy Taylor, who just joined
the station. Five members of the sales
staff round out the KHFM fumily.
Such a close-knit atmosphere has
helped the station successfully carry
out its basic game plan.

“Our goal 1s to be very warm and
very friendly — we don’t want to
sound snobby,” says Ronish, who
holds a Ph.D. in musicology from the
University of Maryland. “We have a
lot of educated listeners in the area,
with Sandia and Phillips National
Laboratories and Los Alamos near-
by. We cater to a lot of the govern-
ment officers and those involved in
soft-tech engincering. In fact, our
highest listening is found in middays
and we're No. | in morning drive
in Santa Fe.”

KHFM is currently simulcast via
translators in Ruidoso and Conscious
Lake. It will debut a translator in af-
fluent Taos in a couple of months,
Ronish says. While statewide signals
are nol uncommon in the vast Amer-
ican Southwest, advertising consists
primarily of Albuquerque business-
es that range from furniture stores,
groceries, and restaurants to car deal-
ers.

Citadel paid $5.5 million to New
Mexico Classical Radio for KHFM
in July 1996. While rumors swirled
around town concerning a format
change, Citadel has remained com-

mitted to the format. “They know
they can change it. but they realize
just how vital this station is to the
community.” Ronish says. “They’ve
been very good toward us and very
supportive of our station. We’ve got
a real niche here — why would we
even consider filling another one with
Pop/Alternative?”

‘A Little Passion’

At Bonneville’s recently acquired
KDFC-FM/San Francisco, a “re-
launch” of sorts is chipping away at
any preconceived notions that listen-
ers may have held about the station.
“T've looked at this station as an en-
tity unto itself that has always had
this aloof feeling,” PD Suzy Mayzel
says. “We simply asked ourselves,
‘Why not make this station more ac-
cessible? Why can’t this be a viable,
live radio format with presenters who
have a little passion, to make the mu-
sic come alive?” It can be all of 10 to
15 seconds, but it brings a certain
amount of passion and accessibility
1o the station.”

“This isn’t rocket science,” GM
Valerie Howard adds. “Let’s find
out what the audience wants, and let’s
give it to them. The Bay Area is in-
credibly lucky that Bonneville has
purchased KDFC. because it is tak-
ing this format commitment very se-
riously. It says a lot for the company,
and I truly think they have a desire
to do something good for the com-
munity.”

Meanwhile, Chancellor Media
moved KVOD-FM/Denver from its
longtime 99.5 MHz signal to 92.5
MHz, and replaced that signal’s
Country format. “The Country sta-
tion didn’t make any money; this sta-
tion makes money,” KVOD GM
Pam Kenny says. “Denver is a very
cultural community. The arts outsold
the Broncos, Rockies, and Nuggets
$7 million to $3 million in 1995. Our
arts complex is second to Lincoln
Center!”

From a billing perspective,
KVOD’s power ratio and margin are
good. but it does not bill the market
average. “The listener universe is fi-
nite. You can’t just expose someone
to classical music and expect them
to like it”” The station is very active
promotionally. and regularly holds
major public events. On Wednesday
(12/3), the station celebrated
Beethoven’s birthday for the eighth
consecutive year at the Colorado
Convention Center with 10,000 Clas-
sical aficionados on hand.

Unfortunately, the numbers don’t
always appear where they often count
most. “It’s tough to measure a Clas-
sical audience.” Kenny admits. “We
measure high with those who cross-
country ski. But to carry around a
diary when you're i busy profession-
al or active individual is a very diffi-
cult task. Our advertisers kecp com-
ing back. though, and our listeners
have a personal pride with them and
our station.”

Astor adds, “The biggest single
problem with all these major com-
panies buying all these stations is
‘drugstore chain” syndrome. Are we
going to get stations that are licensed
to program to the benefit of the com-
munity? Saul Levine [who owns Mt.
Wilson FM Broadcasters] and 1 are
the only real independent broadcast-
ers left. We're almost dinosaurs.”

| Roberts

Continued from Page 3

’ FM], and will also do some work
with Oldies KOLL/Little Rock.”

Roberts added, “I'm very cxcit-

ed to be given this opportunity. It’s
| been a career goal of mine since
| joining Clear Channel in 1993, and
|1 very much appreciate the vote of
| confidence from Lowry and Mark
Muays and Stan Webb in creating
this position. I can’t wait to get
started!”

Prior to joining Clear Channel,
Roberts served as PD of WAFX/
Norfolk. He’s also programmed
Philadelphia’s WIOQ and WYSP,
WBZZ/Pittsburgh, KEGL/Dallas,
WLLT/Cincinnati, and Indianapo-

lis WFBQ and WNDE.

As a result of Roberts’ promo-
tion, Clear Channel/Austin has el-
evated KHFI Asst. PD/middayer
Krash Kelly and KPEZ Asst. PD/
MD Jim Spector to PDs of their
respective stations. Leslie Basen-
berg. who is Clear Channel/Aus-
tin’s Research Director and Asst.
Promotion Director, adds KHFI
MD duties. All three report to Webb
and Clear Channel/Austin GM
Judy Laskin.

“Each one of these employees
has shown a willingness to take on
new challenges in the company.”
Laskin said. “I'm confident they
will continue to succeed as we grow
our franchises here.”

‘ “

Paragon

Continued from Page 1

non grows more pronounced as the
number of hooks increases. Ac-
cording to Paragon’s Mike Henry,
as the repetition of the scoring task
becomes more familiar, respon-
dents break a comfort zone by fall-
ing into a scoring pattern ... a pat-
tern they are less likely to break as
time goes on.

To alleviate this problem. Henry
suggests that stations:

* Test fewer than 500, and never
more than 600, titles in a session.

* Give respondents a break after
an hour’s testing.

* Reiterate and encourage use of
the full scale during the test.

« Insert other non-hook exercis-
es into the session.

* Foster a convivial, profession-
al rapport with the room.

| Continued from Page 13

done at KIRO."

ing abilities.

The KING Of Classical Radio

The five-year deal started in July of this year, which means New-
man doesn’t need to worry about sales until 2002, when the radio
landscape could have evolved even more than it has in the last five
years. But he doesn’t seem too concerned about KING’s profit-tak-

| “We have a guarantee. As long as we keep our ratings high, we
know how much money we’re going to be making. With KIRO-AM
sitting at an 8.5, they can sell us as a combo and make it work both
w ways. it's very important for KIRO to make money off this venture. If
‘ it’s not profitable for them, it's bad news for us”

‘We Don’t Want To Be Intimidating’

With large media congiomerates spending inordinate amounts of
money in the top radio markets, could such a setup as KING-FM’s
work in another city with the desire to preserve its threatened Classi-
l cal station? “You have to be dealing with a station that is, potentially,
really profitable. We've been sitting on a four share for the last year.
| When you have a stafion that's in the low ones or low twos, you're not
making a profit, and there's nothing to split”

A majority of KING’s listeners fall into the traditional 35+ demos.
However, Newman says the station makes a concerted effort to at-
tract listeners of all ages, particularly the younger ones.

‘ “I don’t think we sound like a typical Classical station. We deliber-
ately attempt to sound younger and less scholarly, the way an intelli-
I gent AC might. | think our morning show is the liveliest one in the
country for Classical radio. it's a very up-tempo show. At 7:15am, we
have a weather forecast based on the number of birds perched on
\ the Denny’s sign across from the station. That’s certainly something
one wouldn't think of expecting from a Classical radio station!”

’ And when KING afternoon host Tom Dahlstrom makes station ap-
pearances, he almost always wears a tuxedo with tennis shoes.
“That's very deliberate,” Newman says. “It's done because we don’t
| want to be intimidating, and that's what Classical music is”

By eliminating any intimidation factor, Classical’s fate looks better,
| but not great. “Classical listening will, at the very least, stay steady
or increase a little bit. A lot of radio and a Iot of music is getting so
bland that there’ll be a tendency to at least start listening to KING, so
| 1 that’s the good side of it. The bad side is this: The stick value of all
| these stations is getting so high that, uniess you have protected own-
| ership, the tendency is to make more money by flipping to a more
profitable format. The future of Classical broadcasting turns on the
J business of radio, rather than the success of the format.”

| Banks
Continued from Page 3

{
| hour program as “the first syndicat-
| ed moming show targeted to an 8-
| 34. mainstream Urban radio audi-
ence.” ABC Radio Networks Format
’ Manager/Urban Radio Steve Harris
told R&R that the company’s “Tom
‘ Joyner Moming Show” — which tar-
gets an older, Urban AC audience —
‘ “will continue to roll on.”
Harris added that, after its debut,
} Banks’ moming show will be re-fed
in the afternoon slot to satisfy affili-
\ ate agreements.
|
|

L= ——————
Edwards
Continued from Page 3

tion to WLIT’s unprecedented suc-
cess.”

Prior to joining WLIT eight years
ago. Edwards programmed WTAG-
AM & WSRS-FM/Worcester. MA
and WTPVIndianapolis.
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A Woman’s Place Is In The Press Box ¢

] More females are sitting in traditionally male-dominated sports broadcast

hooths

Now that there are the Women’s National Basketball
Association (WNBA), the American Basketball League
(ABL), boxing champ Kristi Martin, and a couple of wom-
en vying for spots on pro football teams, women are mak-
ing a strong drive for recognition in the sports-broadcast-
ing world. Women in Sports radio are establishing a niche
for themselves, and they’re certainly not looking to host a
play-by-play Tupperware party at halftime.

These women are coming (o
the airwaves — radio and televi-
sion — and giving the Fran
Tarkentons and Harry Carays of
the broadcast world a run for
their money. And there’s plenty
of evidence that many of these
women know more than some of
the guys out there, since it takes
them that extra edge to get a foot
in the door. Women have come a
long way in the broadcasting
field, but the road ahead is not
free of pitfalls just yet.

“I don’t think it’s changed a
lot; it’s very difficult,” says
WFAN/New York’s Suzyn
Waldman. She’s been covering
the Yankees for 11 years and is
involved with pre-/post-game
coverage and halftime reports for
the Knicks.

“It’s hard for women,” says
Dara MclIntosh, half of an af-
ternoon-drive team at Sports Talk
WCHB-AM/Detroit. “Being a
minority sportscaster, you can
get your foot in the door, but you
really have to know your stuff.”

“The problem with women in
sports broadcasting is that every
station or newspaper has to have
one, so there’s usually only one,”
Waldman adds. “And once

there’s a woman there — and if
she performs well — she’s not
leaving that job. So, it’s almost im-
possible for an-
other person to
get a job there.”

Regardless of
quotas to fill, a
female presence
in the broadcast
booth has gone
i hand-in-hand
with the surge of
women in Sports.
Having women
on the playing
field has made it easier for more
women to cover them.

Dara Mcintosh

“The fast growth of women’s
sports leagues will help, but
we're not going to see changes
from those influences for two or
three generations,” Waldman fig-
ures. “The people that the
WNBA, the ABL, and the wom-
en’s sports movement are help-
ing are the little girls who are
going to grow up with an idea of
what they want to do. Now they
see women on television, and
they hear women on the radio.”

Among the Sports Talk PDs
R&R spoke with, the response was

By Patrice Wittrig
R&R Washington Bureau

unanimous: Give us more women.

“This business is clamoring for
females,” says WTEM/Washing-
ton OM/PD Tod Castleberry.
“We’ve been actively looking for
women for the airwaves.”

If You Build It,
She Will Come

As simple as it may sound,
women love sports, too.

“Female listenership doesn’t
have an avenue,” says Mcintosh.
At WCHB, Thursday is “Ladies
Day,” when women exclusively
are invited to call in and talk about
anything they would like to dis-
cuss — sports-related, of course.
“Ladies Day has been very well-
received,” McIntosh says. “The
only thing that entices women to
listen is when I'm on.”

And Mclntosh is not alone.
“When I first started, I had a lot of
women call and say, ‘We're glad
to hear a female, and, more im-
portantly, ‘We’re glad to hear a
female doing sports who knows
what she’s talking about,’” says
Jeannie Zelasko, who was heard
for four years at XTRA-AM/San
Diego and is now doing on-air
television work for Fox Sports
West. Zelasko started in San Di-
ego, covering all of the sports
teams — L.A. Lakers, Clippers,
Raiders, and Dodgers; San Diego
Chargers and Padres; Anaheim
Mighty Ducks; and more.

Zelasko, Mclntosh, and Castle-
berry agree that no promos or ad-
vertisements were ever targeted
specifically to women at their re-
spective stations. “Women listen

Male athletes are less reticent to show their
emotions with a woman. Once you get an
athlete to trust you, once he knows you know
what you're talking about, he’ll tell you things

he’ll never tell a man.
—Suzyn Waldman

because they like sports,” Mcln-
tosh observes. “We don’t run any
promos geared toward women. Let
them know that they’re recognized
as fans — they’ll come.”

KRLD/Dallas’ Kate Delaney,
known as the “Sports Princess,”
reported an 80% jump in the
amount of wom-
k| en callers at the
inception of her
daily, two-hour
show — and the
numbers keep
growing. “There
are 20 female
callers to every
80 male callers
{ in an evening,”
Jeannie Zelasko Delaney says.

“Our female rat-
ings went through the roof.”

Kris O’Donnell, who does a
Prime Sports show with Annie Z,
said, “We've got a lot of women
calling our show. I think women
are a hugely untapped market.
People are missing the boat when
they don’taddress the female mar-
ket.” Kris & Annie are heard three
hours a day, five days a week, on
110 affiliates nationwide. Accord-
ing to Prime Sports Marketing
Director Christa Dahlander, Kris
and Annie reach an estimated 1.2
million listeners every week.

The current version of the Kris
& Annie Show will cease Decem-
ber 28. However, Kris will be
teamed with Pete Stein for an ex-

E

panded six-hour, daily sports show
offered to the same affiliates, while
Annie will host a new Saturday
afternoon sports show. She was
also recently named Director/
Prime Sports Programming.

Waldman, however, disagrees
with catering to the niche of fe-
male listeners
and says she
doesn’t do any-
thing to entice
them. “If you do,
you’re making
women differ-
ent. Sports fans
are sports fans. I
get letters, I meet §
them at the stadi-
um, but they just
don’t call. At
‘FAN, with the hundreds and hun-
dreds of calls, there are probably
five women who call regularly —
and they call all shows, not just
mine.”

Credibility, Not Cleavage

“Even though women’s pro-
gression in the sports broadcast-
ing field is moving at a snail’s
pace, women are everywhere,
whether they’re producing, edit-
ing, filming, or writing,” Mcln-
tosh says. “Those in upper man-
agement know that times are
changing. We can do this job just
as well. Women tend to be accept-

Kate Delaney

Continued an Page 32

Provocative. Conservative.
Satirical. Adored by tens of

millions. Known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PM (ET)

Both programs via Satcom C5, Transponder 23, Channe! 54.

Health-medical news,

issues, opinions and
advice to callers by
America’s favorite M.D

DR. DEAN EDELL

SHOW

MONDAY-FRIDAY 4PM-5PM (ET
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ed better in the bigger markets.
It’s taking a little longer to filter
down to the smaller markets.”

Castleberry adds, “We’ve been
looking for diversity. So far,
we’ve had a disappointing search.
What comes up more often is lack
of experience, a lack of knowl-
edge or understanding of the ma-
jor-market sports business. We
need someone who knows all the
players and all the players’
names. I’ve found that upper
management has no problem with
a female if she knows her stuff.”

Zelasko — who was half of the
morning-drive team at XTRA-
AM — says, “Credibility can be
an obstacle, but it can be a road-
block for women not to be them-
selves. We worry so much about
getting a lot of facts out — really
showing that we know what we’re
talking about — that I think we
can be boring. We need to be our-
selves. I think, ‘Am I putting too
many facts in here because I'm
trying to prove a point, or am I
being myself?’

“Our audience at XTRA-AM
was dominated by men, so we ap-
pealed mostly to men. I just want-
ed to fitin — to be one of the guys
around the guys, one of the girls
to the girls. I would have been
uncomfortable if the guys would
have drawn attention to me being
female. Give a woman a shot to
do a show and behave like a wom-
an. She doesn’t have to belch or
make kissing sounds; just be a gal
doing a show like any other guy.”

The playing field has leveled in
recent years, and now brains and
substance mean more than beau-
ty, saucy talk, or having been a
star athlete.

Zelasko, who covered the first
WNBA game at the Great West-

- HIS.

] at
54 CONNGISSEYR RADIO NETWE

ern Forum in Los Angeles, offers,
“When I first started, the only
women in sports had won a beau-
ty pageant or had known some-
body.”

Waldman agrees: “We had
years of the beauty queen or the
ex-jock. There are a lot of people
out there who are neither beauty
queens nor ex-jocks who know
what they’re talking about. In-
stead of hiring the best, as some
will do with a man, they hire
somebody they think will be pal-
atable to a predominately male
audience. It never works that way.
Management’s ideas of what is
acceptable are way off.

“I think the locker room is the
least of the testing. The problems
are with your male colleagues
who think you’re taking a job
away from a real reporter or
broadcaster. It’s rarely the athlete
who has a problem. The relation-
ship between the media and an
athlete is adversarial at best.
When you’re a woman, you walk
in, and you’re not just another in
the faceless band of men.”

Who Says Girls
Can’t Play?

For every woman who hears,
“You didn’t play the game,” keep
in mind Howard Cosell, Bob
Murphy, and Mel Allen. “There
are just as many men who didn’t
play,” Zelasko says. “Just because
you didn’t play sports on a pro-
fessional level doesn’t mean you
can’t talk about it. If that’s the
case, you might as well fire most
of the men who are broadcasting.

“The majority of people in the
free world have not played pro-
fessional sports. There are people
who have questions out there, and
most jocks won’t think to ask

It's the hottest, bippest show to bit the air.
Led by the “Cigar General,” SMOKE THIS! celebrates
the cigar resurgence in a lively, fast paced, downright
entertaining format. It's your chance to generate
big nontraditional revenues at the bigh rates you've
only dreamed about on the weekends. '
In other words, it's smokin’!

those questions because they’ve
already been there.”

Women broadcasters believe
they offer a different perspective
on things because they haven’t
played the sport. “Women are go-
ing to ask different questions,
take a different approach,” Zelas-
ko figures.

The female perspective on a
male-dominated format can be
very refreshing. “Women aren’t
afraid to show their emotions, and
male athletes, in particular, are
less reticent to show their emo-
tions with a woman,” Waldman
thinks. “Once you get an athlete
to trust you, once he knows you
know what you’re talking about,
he’ll tell you things he’ll never
tell a man.”

Zelasko adds, “Regardless of
what some people say about the
mistreatment some women get in
the locker room, I think women
get treated a whole lot better than
a typical male reporter. There are
still some men in our society who
will say, ‘Let’s open her door,
let’s talk to her first., They [ath-
letes, managers, etc.] open up to
you in a different way. They may
tell me about their family, but they
don’t tell male reporters about
their wife and family. You may get
to know some intimacies about
these players, coaches, and man-
agers that they may not share with
a man, because guys just don’t
talk like that. They choose to talk
with me about that stuff along
with sports.”

Big Red Flag

Taking into consideration the
highlights — and lowlights — of
being a woman in the boys’ lock-
er room, Zelasko says that one
of her favorite aspects of being a

For market availability call Victoria Miller at (813)832-1971

Satcom C-5, Transponder 23, SEDAT Channel 49

Give a woman a shot to do a show and
behave like a woman. She doesn’t have
to belch or make kissing sounds; just be a

gal doing a show like any other guy.
—Jeannie Zelasko

sports broadcaster is the oppor-
tunity to conduct her show “like
a woman.” She fields the calls,
answers the questions, and sticks
to her personal rule to refrain
from spewing stats like a man.

“Women might focus on some
of the more surface issues, as op-
posed to guys, who really talk
numbers,” Zelasko adds. “On an
overall basis, I have never run
into a woman who can spew stats
at you.”

Rattling off stats or not, all the
female sportscasters R&R inter-
viewed said the hardest part of
the job was always being on
guard; they’re never allowed to
make even the smallest mistake.
The situation for Waldman be-
came even more serious than hy-
persensitivity to error: She re-
ceived used condoms in the mail
and, after a death threat, was es-
corted for a year by a Yankee sta-
dium police officer. The situation
has since been resolved, but there
are still bias hurdles for women
to overcome.

“Guys will look at you, and
some have tried to toss me from
the locker room, saying, ‘What
is this girl doing in here, what's
she doing in the locker room?’
Zelasko says. *“You're a big red
flag sometimes.”

MclIntosh states, “We don’t get
some of the breaks and/or oppor-
tunities the guys get. We might
not get to go on big assignments.

| Cigar Dave i

m

More often than not, it becomes
an issue of the assignment not
being appropriate in the assign-
ment editor’s eyes. Women just
have to remember to be more ag-
gressive.”

MclIntosh is thrilled that she’s
“doing what I love to do. Sports
isn’t a gender-specific passion.
There are so many people who get
up every day and hate their jobs.
But I get to cover sports — my
favorite pastime — every day.”

“I love a woman’s voice broad-
casting a Yankees’ game,” Wald-
man muses. “It gives me great
joy to do that.”

In 1995, Waldman became the
first woman to do a national
baseball broadcast. After the
hundreds of letters and phone
calls she received, she also made
over 100 appearances on talk
shows in the wake of her stamp
on history. But Waldman says
one of the most memorable com-
ments came from an ex-football
player in Philadelphia.

“Suzyn, I don’t like women
doing sports. I've listened to you
for years, but I don’t like wom-
en doing sports, and I particular-
ly don’t like women doing base-
ball,” he said. “*But I sat and
watched this broadcast with my
10-year-old daughter. I looked at
her and realized that this is some-
thing that she’s never going to
know she can’t do, because there
you were.”

Hosted by:

T8 W e [T
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Stein Outlines Sire’s Game Plan

Renowned record exec hopes to build the perfect beast via joint ventures

with key indies

Sire Records Group (SRG) President/CEO Seymour Stein
isn’t wasting any time now that he has officially been handed the
reins to the company he founded over 30 years ago.

Within days of unveiling
the newly created division
within the Warner Music
Group, Stein announced
two joint ventures: one with
alterna-rock indie darling,
Seattle-based Sub Pop, and
the other with widely
respected Austin-based
Americana imprint, Water-
melon Records. More are on
the way, Stein stresses.
“That’s one thing I wasn’t
able to do with the old Sire — work
with American independents. We are
now doing that in a very big way.”

In an in-depth interview with Stein
— his first with R&R in nearly 10
years — he outlined some of the key
events that propelled Sire when it de-
buted in 1966 and how they relate to
the current business climate. Not sur-
prisingly, he plans to apply many of
the same strategies when it comes to
growing SRG. In fact, it was Stein’s
ability to link with talented indies —
not to mention his own ears for tal-
ent — that led to the success of the
original Sire.

London Calling

Says Stein, who the night before
this conversation had stayed up until
the wee hours seeing a band perform
in Philadelphia, “When we started
the company, [Arista Records Presi-
dent/CEQ] Clive Davis had recently
taken the helm of Columbia Records.
He had inherited a very big record
company, but one that was not really
involved with the music of the day.
So in order to sign the best new rock
bands and artists, he had to pay big
money. At Sire, we had a hard
enough time competing under the old
rules of the time, because we didn’t
have any money; but with the new
rules, we didn’t have a chance.”

Fortunately for Stein, he had become
somewhat of an Anglophile and paid
close attention to what was happening
in the UK. It was something that would
eventually provide the boost that would
put Sire on the map. “I met with Len
Wood, who was MD of EMI UK, and
through him I was able to acquire cer-
tain artists, like the Climax Blues Band
and Renaissance.”

Those signings and the creation of
UK-based Blue Horizon Records
(the original home of Fleetwood
Mac), says Stein, “helped start Sire
off”” With the baby company up and
running, he then turned his attention
to continental Europe and hit pay dirt
with the Dutch rock band Focus. It
was, as he puts it, “another major step
forward for Sire.”

Seymour Stein

Duplicating that kind of
success so quickly, says
Stein, “would be very hard
to do right now. because in
those days the major labels
— even though they had
overseas companies —
weren't that well connected.
That’s how I was able to get
Soft Cell and the song ‘Taint-
ed Love’ even years later.

“When I started Sire, I had
no money and strong com-
petition in America, but I was able 10
acquire some great repertoire from the
UK for very little money. That oppor-
tunity is gone. because the major la-
bels now put everything through their
own companies.”

Focus On Indies

Nevertheless, Stein still has his eye
on the UK when it comes to build-
ing SRG. He is digging deep into the
indie well and teaming with imprints
like Che Records and Amos Records.
The groups he will be working state-
side from those liaisons include the
Scottish band Yatsura from the
former and Rip-
cord from the lat-
ter. There’s even a
blast from the
past. as he’s work-
ing with an act
called Hurricane
#1, which is led by
former Ride mem-
ber Andy Bell.
Ride was signed
to Sire years ago.

While Stein is
basically starting
another record
company from
scratch, there is one huge difference
this time around: He can draw upon
the marketing and promotion mus-
cle of Bugs. Another big plus: “Our
size is very important. We are not a
small company. This isn’t just me,
[Sire co-founder] Richard
Gottehrer, and asecretary. It’s a fully
staffed company with 50-60 people
and offices in New York, Los Ange-
les, and London. Having [Exec. VP/
GM] Randy Miller also provides a
perfect counterbalance to me. And,
fortunately, my reputation seems to
have preceded me. We have not been
having a hard time finding and sign-
ing new acts.”

It’s that one-two combination that
Stein is banking on to lure indies
into the SRG family. While it’s hard-
ly a new strategy, he believes that
he can do it better than others.
“From '92-’96, independent compa-

When | started Sire, |
had no money and
strong competition in
America, but | was able (hc futvre. Stein
to acquire some great
repertoire from the UK country movement
for very little money.

SOUND DECISIONS

nies grew from having around 11%
market share to something like 19%:
but, at the same time, many of their
distributors have gone downhill. I
would like to get involved with a se-
lect group of indies that we can be
of assistance to in varying ways. We
can’t be all things to all companies.
Some will have different require-
ments, like only needing an open
door to WEA or ADA distribution.
Others will need the full range of
marketing, promotion, and publici-
ty that we can offer. Others will lie
somewhere in between.

“These companies have to be re-
sourceful, just as I was in the "60s.
They can’t go head-to-head with the
majors. They have to find the artists
before anyone else is ever interest-
ed, especially if the artist comes any-
where close to approaching main-
stream or is obviously commercial.
They have to find the new trends in
music, wherever they are coming
from. They have to be far, far ahead
of the majors, because the majors can
simply outbid them.”

Keen Music Sense

When it comes to the music. Stein
remains a firm believer that it’s up to
A&R execs to sign artists who repre-
sent the best of
burgeoning under-
ground scenes and
to have the where-
withal to stick with
those acts for the
long haul. As for

likes what he sees
in the alternative

and electronica. In
the former genre,
’ he’s already signed
Im artist Tim Carroll
and the more-
mainstream ex-Asylum/Nashville
singer Mandy Barnett, who is current-
ly in the studio with legendary coun-
try producer Owen Bradley.
“Alternative country is going to
make a major leap at some point for
a couple of reasons. Aside from the
music being so good, traditionally
there were three types of music: pop,
country, and R&B. Pop and R&B
have spread into so many categories,
but country is still like one big pifiata.
If you take one whack, it could spill
out. I still don’t know what that whack
is going to be; maybe it’s the [Robert
Redford movie] The Horse Whisper-
er, which is loaded with the music.
But it’s still going to explode and be
very good for the country industry.”
As for electronica, Stein notes, “It’s
come a long way in the last year or
two. U2 had the DI Howie B as their
opening act; David Bowie is working
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The Thrill Is Back!

M B.B. King plays the hand of a lifetime on
Deuces Wild
By Jay J. Levy

You would think that after 50 years as a professional mu-
sician, being loved and revered around the word, and
touring year after year after year, that B.B. King wou d want
to slow it down a bit. What | learned was that playing over
200 dates a year on the road is slowing down, “a la King” (if
you will). The man has a highly praised new alburr of du-
ets, Deuces Wild, featuring some of the biggest names in
the music industry, and a Top Ten hit with Tracy Chapman
(a new version of “The Thrill Is Gone,” which was Nc. 10 on
Adult Alternative, R&R 11/28)! How many 72-year-ods can

claim that?

With so many big names on Deuces Wild, | wondered how the project
took shape. “It took about six or eight months, and we actually used four
different studios;” King says. “We started off in L.A. We did the Rolling
Stones, Tracy Chapman, Willie Nelson, Dr. John, and Marty Stuart at one
studio. Then, Joe Cocker did his. They produced it in another studio, and
1 wasn’t there. | did come as soon as they finished, and Joe was there
when | did my part. But, everybody else, | was with them. The next studio,
we went to London and did Van Morrison and quite a few peaeple over
there. Then, we came back to New York, and that's where we did Heavy D,
D'Angelo, and Bonnie Raitt. It was just an idea that | wanted to do a long
time ago. | spoke to my manager, he spoke to the record comp=ny, they
were able to get producer John Porter, and it went from there”

King is a hard man to catch up to. I just missed him on his way out of
Topeka, KS and finally nailed him down in Albuguerque, NM. -ow, after
all this time, does he get the energy and enthusiasm to play so many
cities? “f think | enjoy it more today than when | first started,” he explains.
“Because, for one thing, now it means more than it did to me at hat time.
| know a little bit more about what 'm doing, and I'm concerned about the
young people that will be listening to me later. | want to make sure 'm
doing my very best”

Ah, the “young people” What age group does King see most in those
200-plus audiences a year? “Every night, after the concert, | usuzly spend
some time signing autographs, and | geta chance to meet ther that way.
We figure that our audience is about 18-45. A lot of times there are as
many women as there are men. It's funny. Here | am, 72 years o-d, and all
the pretty young girls are coming up, saying, ‘Hello, B.B.I' And Hike hear-
ing them say it. Makes me happy”

‘Get High Off Your Music’ J

With so many young {and established) musicians looking up to him as
a master in the field, how could you not want to know what acvice King
would pass down? “l only offer advice when asked. They're play'ng things
| wish | could play at their age, so | think they're doin’ alright. Eut, if he's
young and a student, I'd tell him to finish high school and go © college.
Major in computers or software or something, and minor in mausic. Get
high off your music, nothing else; get your rest; treat people the way you
want to be treated; and you'll make it. And don't get married tilt after 40.

“You better practice though” he adds humbly. “And not like | do, be-
cause I'm lazy. 've never practiced as | should, so that's why I'n not any
better than | am. If they practice, though, they can make it. Thirty to 45
minutes a day. Believe me, the instrument will give you back what you put
in it, and more””

When did King start practicing? “That's a question | can’t answer,” he
says honestly. “When | first decided | wanted to make a living at it, | was
about 18. In church, my pastor played guitar. That's what really made
me want to play, because | wanted to be like him. | never thought of
being a blues singer; | wanted to be a gospel singer. | used ta sit on the
street corners and play, and people would request gospel sangs. They
would always praise me highly. You know, pat me on the head or the
shoulder and say, ‘Go "head, boy! You're gonna be good?!’ But, they didn't
put nothin’ in the hat. The ones that asked for blues songs, thoLgh, wouid
always tip me” i

with Trent Reznor; the Rolling Stones
have worked with the Dust Brothers;
and MTYV is really behind one of our
acts, Aphex Twin, but also several oth-
er artists. It’s well on its way.”

Lastly, being true to his roots, he still
believes that intemational acts will con-
tinue to cross over to the States. “There
is still great music from all over the
world — call it ‘world music’ or what-
ever you like — that isn’t getting ex-
posed over here. One of the effects of
the massive popularity of the Beatles
that is still being felt today is that so
much music is Anglo-American-ori-
ented. Prior to the Beatles, hits came

to America from all over the world. You
had great French hits like ‘Only You’
or ‘Love Is Blue,” and you had hits from
Italy and Germany.”

In the end, however, Stein realiz-
es that it all comes down to finding
talent. “I just think about finding
great artists. Certainly SRG has more
staying power than a true indepen-
dent, because we’re a part of the
Warner Music Group. But just be-
cause we are bankrolled by them
doesn’t mean you can throw that
money around. It doesn’t do anybody
any good. There is still no replace-
ment for artist development.”



Universal Records has once
again reached outside the U.S. bor-
ders for a hit maker. This time it’s

here is so much more friendly than
in England for artists like myselt.
And England continues to be so in-

b 1 (e

A UNIVERSAL THUMP! — That's the sound made when indie label Thump
Records entered into an exclusive distribution agreement with Universal Music
& Video Distribution, effective immediately. Enjoying the beat are (standing,
I-r) Thump attorney Scott Harrington, Universal Music Special Markets Exec.
VIP/GM Bruce Resnikoff, Universal Music & Video Distribution Exec. VP/GM
Jim Urie, Universal Music Group President Zach Horowitz, and Universal
Music & Video Distribution VP/Sales-Associated Labels Rod Linnum; (sit-
ting, I-r) Universal Music & Video Distribution President Henry Droz andThump
Records President Bill Walker and CEO Alberto Lopez.

27-year-old British singer/song-
writer Billie Myers, whose debut
single, “Kiss The Rain,” from the
Desmond Child-produced album
Growing Pains, has found a wel-
come home at Hot AC and a hand-
ful of leading CHR/Pop stations.

The track, which debuted at Hot
AC over a month ago and is climb-
ing the chart. is being reported by
major-market outlets WPLJ/New
York, WTMX/Chicago, KLLC/
San Francisco, KDMX/Dallas.
WPLL/Miami., WKQI/Detroit,
WQAL/Cleveland, KALC/Den-
ver, KBBT/Portland. and KFMB/
San Diego. CHR/Pop reporters on
the song include WXKS/Boston,
KRBE/Houston, and KHOM/
New Orleans.

Interestingly. Universal elected
to launch Myers’ careerin the U.S.
before taking on her homeland.
Comments Myers, “Radio over

fluenced by U.S. singer/songwrit-
ers. Radio over there follows in your
footsteps, so you need that success
first in order to get the opportunity
over there.”

Myers understands that, given the
competition for playlist slots during
this time of year, it will take a while
before the ball really begins rolling at
radio, but she’s happy the U.S. is lead-
ing the way. “It’s such a bigger mar-
ket. You may not get the attention of
all the stations, but we’ve been lucky
to have a lor of people champion the
record. In the UK, it’s primarily BBC
Radio I or Capital Radio.”

Universal has been working the
record since Labor Day. having
mailed the full-length advance CD
to industry taste-makers late in the
summer. Hot AC, CHR, and Adult
Alternative were the targeted for-
mats. Notes Sr. VP/Promotion Steve
Leeds, “It’s one of those records

Hot AG, CHR Singing In The ‘Rain’ With Myers

that requires kid-glove treatment, and
Billie and her team understand that,
which is great. We’ve been fortunate
to get VHI and MTV to buy into it
early, and we’ve had some great sta-
tions on the track that saw instant re-
sults. That’s all we need to know we
have something special
The slow growth also suits Myers
Just fine in another way: “To see that
kind of organic growth is very impor-
tant to me. It’s very difficult to write a
song, period, let alone get other peo-
ple to buy into what you were imaging
at the time you wrote. It takes time.
“I don’t want to be hyped at all.
This is a much more reasonable way
because — and I don't want this to
sound too cocky or arrogant — we’re
confident that there are a couple of
other singles on the album. We're at
the threshold of what I hope is a 15-
or 20-year career. It takes patience.”
At 'PLJ, MD Tony Mascaro is
definitely pleased with the results so
far. “I’s sull early in the growth of
the record. since we’ve only been on
it for over a month. It’s a great-
sounding record that fits our station.
We added it thinking it would react
right at the beginning, and it did.”
Over at KRBE, PD John Peake —
who just added the track — says he's
“always liked the record and played
it sporadically over the last few
weeks. But when we looked at spe-
cific markets where it had been get-
ting played, we saw a clear request
picture and sales pick-up. That was
enough for us to go on it. We’re al-
ways looking for those records that
connect with listeners in a special
way. And when it’s an unknown art-
ist, that really gets our attention. be-
cause there’s no better test than peo-
ple plunking down cash for a record.”

Commenting on why he likes the’

cut, Peake notes. “It’s a great balance
record, but it also has a somewhat ethe-
real sound. It's mysterious enough that
i’'s already getting curiosity calls.”

RCA Believes

i

RCA newcomer Jai (“! Believe”) wowed the crowd at a recent performance at the Spy Bar in New York. The British crooner’s
album Heaven is already in stores. Shown (-r) are Jai's manager Dick O’'Dell, Jai, and RCA Exec. VP/GM Jack Rovner.

»

Actors, Beatles ‘Come Together’

File under*you gotta love it " Legendary producer George
Martin is putting together an album of Beatles covers that
includes a couple of tunes sung by movie stars, according
to the Los Angeles Times. Celluloid heroes said to be par-
ticipating include Jim Carrey (“| Am The Walrus”), Robin
Williams with Bobby McFerrin (“Come Together”), and
Goldie Hawn (“A Hard Day’s Night”). Other artists who
contribute to the disc, tentatively titled /n My Life, are Jeff
Beck, Celine Dion, and Phil Collins. The album is ex-
pected to be released sometime next year.

Super R&B Halftime Show ]

The Super Bowl halftime show is shaping up to be an
R&B extravaganza.
Acts slated to perform
include Boyz Il Men,
Smokey Robinson,
and the Tops, the group
formerly known as the
FourTops.The event is
in honor of Motown
Records’ 40th anniver-
sary. An estimated 800
million viewers in 180 countries will watch the game on

Boyz Il Men

January 25.

Capitol Bows Robertson CD “

Capitol will release noted singer/songwriter and former
Band member Robbie Rob- ;

ertson’s first album in three §s
years. Titled Contact From The
Underworld Of Red Boy, the
disc hits retail on March 10.
Featured on the album are a
spoken-word piece from impris-
oned American Indian Move-
ment leader Leonard Peltier
and the Howie B-remixed song
“Take Your Partner By The
Hand”

Robbie Robertson

Hard Rock Bows Dec. 31 Lineup

Here’s the lineup for the Hard Rock Cafe’'s New Year's
Eve concerts: Maui (Tonic), Honolulu (Third Eye Blind),
Phoenix (Mighty Joe Plum), Las Vegas (Jonny Lang),
San Francisco (Cheap Trick), San Antonio (Cool For Au-
gust), Dallas (War), New Orleans (Goo Goo Dolls), Chi-
cago (Nixons), Baltimore (Creed), Washington, DC (Jim-
mie’s Chicken Shack), Niagara Falls (Moxy Fruvous),
Miami (Sister Hazel), Sacramento (Dick Dale), and Atlan-
ta (Gov’t Mule & Cadillac Voodoo Choir).

% Croslsy,' Nash ‘Grateful’
For New CD =

The Grateful Dead’s record company, Grateful Dead
Records, will release its first non-Dead release: David
Crosby’s and Graham Nash’s Another Stoney Evening.
The disc will hit retail on January 13 and is culled from an
October 21, 1991, concert by the two singer/songwriters.
Songs include “Wooden Ships," “Deja Vu,” and “Teach Your
Children.”

This 'n’that: Word is that Madonna could be touring next
year. Nothing's official, but it would be her first full-scale tour
since 1990 ... MTV will televise an Oasis concert from the
band’s hometown of Manchester, England, on December
14 .. Ex-Soundgarden drummer Matt Cameron will guest
on the forthcoming new album from the Smashing Pump-
kins ... Velvel Records has slated February 24 as the re-
lease date for former Rolling Stones bassist Bill Wyman &
The Rhythm King's album Struttin’ My Stuff.

Jazz Great Grappelli Dies

Lastly, sad to note the passing of famed jazz violinist
Stephane Grappelli on December 1 from complications
after a hernia operation. He was 89. Grappelli was a found-
ing member of the influential 1930s jazz group the Hot Club
Of France.
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POP/ALTERNATIVE

R&R’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

— TOTALPLAYS 4 1o7s

LW TW ARTIST TITLE LABEL(S) ™ v STATONSAODS The Peak 100.3 7// / / }
e (7544 “arsons
@ CHUMBAWAMBA Tubthumping (Republic/Universal) 1954 1953  42A1 - o ; ; e
., T t year was quite to or me as | competed ogainst a Pop/Alternative
SMASH MOUTH Walkin’ On The Sun (Interscope) 1851 1857 390 e g e e Sre ok,
s SUGAR RAY Fly (Lava/Atlantic) 1615 1666 37/0 It's a tight — but not necessarily a niche — format. It goes ofter a certain
@ MATCHBOX 203am (Lava/Atiantic) 1592 1463 43/0 ii::)g;c:F;\I'Ei:chznsdbzz);c:jzgrcphic, but it's a hard format to pinpoint. It's almost
+ s TONICIf You Could Only See (Po/ydor/A&M) 1510 1522 3400 Some traditional Hot ACs are still straddling the fence by playing Elton Jonn,
5 6 PAULA COLE | Don't Want To Wait (/mago/WB) 1403 1436  34/0 Richard Marx, and LefAr:; Rimes along with Matchbox 20 and Tonic. But
stations like that are finding it harder to get audience when one station in a
o LISALOEB | Do (Geﬁen) 1332 1241 420 market plays all Elton John ond Richard Marx while another plays nothing but
© SUNDAYSSummertime (DGC/Geffen) 1317 1308 39/0 pop/alternative music..
s o SISTER HAZEL All For You (Universal) 1236 1289 32/0 POP{)A“;:zﬁvez o;:)e ﬂ::m fgr twtﬁmeg:i-?s Iv::: J:"JZ?"L tﬁsit‘::! :;pt.o cPr:s/
o may be yped for them, but they don’t fee rrasse )
10 10 FIONA APPLE Criminal (Work) 1108 1120 29/0 Alternative. It's a format that con be played in offices.
12 @ SARAH MCLACHLAN Sweet Surrender (Arista) 1038 963 38/0 The biggest downside is figuring out what to do when the “newness” wea~s
. off. There’s still not a defined answer to that question. However, even a year
1112 MATCHBOX 20 Push (Lava/At/ant/c) 1020 1110 320 into the format, we’re still seeing it make gains. You obviously con't make "wo-
13 @ THIRD EYE BLIND How’s It Going To Be (Efektra/EEG) 982 942 38/0 share increases forever, but Pop/Alternative is a format that will be around for
ite some time.
w @ JEWEL Foolish Games (Atlantic) 840 838 2300 e
) ) That's especially true if there’s product to support it and there seems to be
15 @ THIRD EYE BLIND Semi-Charmed Life (E/E/(UB/EEG) 838 829 28/0 plenty thot fits. A song like Chumbawamba’s “Tubthumping” really gives Pap/
] Alternative some life. In a few years, Pop/Alternative may evolve into
" @ CHANTAL KREVIAZUK Surrounded (Co/umb/a) 785 687 3072 something else, and I’'m not sure what that will be. It isn’t a format, though,
16 17 SARAH MCLACHLAN Building A Mystery (Arista) 768 817 26/0 that will soon go away.
17 18 OASIS Don't Go Away (Epic) 660 735 220 Mike Parsons formerly programmed traditional Hot AC KKOB-FM/
w w i (= sak”
@ ALANA DAVIS 32 Flavors (E/ektra/EEG) 635 499 262 »&lt;gg)tferque and now programs crosstown Pop/Alternative Hot AC “The P2a
18 20 WALLFLOWERS Three Marlenas (Inferscope) 618 702 26/0

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week.
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This sub-chart is ranked by total plays and combined from the custom chart function on
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New & Active COntnbutm Stations

VERVE Bitter Sweet Symphony (HutVirgin) i LOREENA MCKENNITT The Mummer's Dance (Quinian Road/VB) KAMX/Austin, TX (HAC) KOZN/Kansas City, MO (HAC) WINE/Rochester, NY (HAC)
Total Plays: 577, Total Stations: 25, Adds: 2 Total Plays: 372, Total Stations: 19, Adds: 7 KLLY/Bakersfield, CA (HAC) K220/Sacramento, CA (HAC)

GREEN DAY Time Of Your Life (Good...)
Total Plays: 519, Total Stations: 23, Adds: 4

SISTER HAZEL Happy (Universal)
Total Plays: 489, Totat Stations: 20, Adds: 1

BILLIE MYERS Kiss The Rain (Universal)
Total Plays: 478, Total Stations: 20, Adds: 0

(Reprise)

|
EVERCLEAR Everything To Everyone (Capito)
Total Plays: 314, Total Stations: 9, Adds: 0

MARCY PLAYGROUND Sex And Candy (MamimothCapitol)
Total Plays: 261, Total Stations: 9, Adds: 0

LONGPIGS On And On (Mother/Island)
Total Plays: 258, Total Stations: 16, Adds: 0

WBMX/Boston, MA (HAC)
WLCE/Buttalo, NY (HAC)
WLNK/Charlotte, NC (HAC)
WTMX/Chicago, IL (HAC)
KDGE/Dallas, TX (Alt)
KALC/Denver, CO (HAC)
KXPK/Denver, CO (AA)
WPLT/Detroit, MI (Alt)
KVSR/Fresno, CA (HAC)
WJIBX/F. Myers, FL (AA)
WKSi/Greensbora, NC (HAC)

WLIR/Long Island, NY (Alt)

KMXB/Las Vegas, NV (HAC) ‘
|
|

KYSR/Los Angeles, CA (HAC)
WPLL/Miami, FL (HAC)
WXPT/Milwaukee, WI (HAC)
KZNZ/Minneapolis, MN (AA)
K0S0/Modesto, CA (HAC)
WPTE/Norfolk, VA (HAC)
WSHE/Orlando, FL (HAC)
WPLY/Philadelphia, PA (Alt)
K2ON/Phoenix, AZ (AlY)
K22P/Phoenix, AZ (HAC)

WALC/S!. Louis, MO (HAC)
WVRV/St. Louis, MO (AA)
KENZ/Salt Lake City, UT (AA}
KFMB/San Qiego, CA (HAC)
KLLC/San Francisco, CA (HAC)
KSLY/San Luis Obispo, CA (CHR/P)
KRUZ/Santa Barbara, CA {HAC)
WHPT/Tampa, FL (AA)
WMTX/Tampa, FL (HAC)
WMBX/West Palm Beach, FiL (HAC)

~ WXLO/Worcester, MA (HAC]
43 Total Stations

BARENAKED LADIES Brian Wilson (Reprise)
Total Plays: 420, Total Stations: 16, Adds: 1

BEN FOLDS FIVE Brick (550 Music)

Total Plays: 253, Total Stations: 13, Adds: 2 WKZL/Greenshora, NC (HAC)

KKPN/Houston, TX (HAC)

KBBT/Partiand, OR (HAC)
WOCG/Raleigh, NC (CHR/P)

Songs ranked by total plays HAC-Hot AC Alt-Alternative AA-Adult Alternative CHR/P-CHR/Pop
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Unveiling Diarykeeper Secrets

[ An R&R exclusive: Arhitron’s newest CHR listener profiles

Many stations are already preparing their marketing plans for the winter *98 book, but what if
there was a way that you could help maximize your station’s ratings beginning today? A new study
just released by Arbitron may help you do just that.

“America’s Top Stations: A Format Profile” explores How They Listen
this country’s most successful stations by format in Diarykeepers listen to an average of 4.1 stations during
the top 100 markets. The study focuses on listening  an average week. The average time a diarykeeper spends
patterns by format, paying special attention to Arbitron  with his or her P1 station is 16 hours and 47 minutes, rep-
diarykeepers and the crucially important Pls, who typ-  resenting about 68% of his or her TSL. On average, a dia-
ically account for the majority of a station’s average  rykeeper will listen to his or her P1 station 10.6 times dur-
quarter-hour listening. ing an average week for an average of 1 hour and 35 min-

Here's just one example of how you can use the data  utes per occasion. The station’s format is also strongly
in this study: While a station’s Pl listeners represent  linked to the percent of P1 listening at work.
approximately 36% of diarykeepers, those listeners This new study also explores how diarykeepers identify sta-
represent about 72% of all average quarter-hour lis-  tions and how well they respond to specific types of station
tening. When it comes to P2 listening, P2s represent  identifiers. You may be surprised to discover that diarykeepers
about 25% of all diarykeepers, but they only account  most often use call letters or frequencies in a diary, even if the
for 16% to 24% of a station’s quarter-hours, depend-  station doesn't use them as part of its primary on-air identifier.
ing on the format. Thus, maximizing P1s and P2scan  Nicknarnes such as Alice, Star, and Kiss account for only 23%
make a significant impact on TSL, and perhaps the  of the station’s entries. Arbitron further points out that listen:
place to start is by reviewing your callout screener. Do ers generally tend to identify stations by exact frequency slight-
you also collect responses from P2s, and, if so,do you  ly more often than they do by exact call letters. Older diary-
break them out and look at their listening habits and  keepers use call letters more frequently, while formats with
favorite songs along with your P1s’? younger diarykeepers report the opposite.

Tracking CHR Diarykeepers

What percentage of a station’s P1 diarykeepers listen

to only one station? Two stations? Three stations?
Four stations? Five-plus stations?

: z J . 5+
CHR/Pop 19% 21%  19%  19%  23%
CHR/Rhythmic 19%  23%  22% 17%  19%

Average of all formats  21% 23% 21% 16% 20%

How much P1TSL is at home,
in the car, and at work?

Average
P1TSL
(HH:MM) Percentage of P1 TSL
per
Diarykeeper Home Car Work Other
CHR/Pop 14:30 44% 27% 26% 3%
CHR/Rhythmic 15:33 52% 21% 21% 6%

Average of all formats  16:47  47%  24%  26% 2%

What is the gender of the P1 diarykeeper?

Male Female
CHR/Pop 35% 65%
CHR/Rhythmic 43% 57%

What 10-year age range accounts for the highest
percentage of P1 quarter-hours?

Age Range % of Qhrs
CHR/Pop 12-22 47%
CHR/Rhythmic 12-22 58%

What is the race/ethnicity of P1 diarykeepers?

Getting The Diary Credit You Deserve!

How do diarykeepers respond to how stations identify themselves?

* 73% of a station’s entries have the call letters if a station's primary identifier includes the call letters.

* 44% of a station’s entries have the call letters if a station's primary identifier does not include the call letters.

* 60% of a station’s entries have the exact frequency if a station’s primary identifier includes the exact frequency.

*47% of a station’s entries have the exact frequency if a station's primary identifier does not include the exact
frequency. ’

* 19% of an FM station’s entries have the whole number frequency if a station's primary identifier includes the whole
number.

* 12% of a station’s entries have the whole number frequency if a station's primary identifier does not include the
whole number. :

* 4% of an FM station’s entries have the format if a station’s primary identifier includes the format.

* 3% of an FM station’s entries have the format if a station's primary identifier dogs nof inclide the format.

* If a station includes in the primary identifier a word that scunds like the calf letters {for axamplae, “peach” for WPCH
or “Alice” for KALC), 35% of the station’s entries will contain the ward.

* If a station includes in the primary identifier a combinaticel of call fatters and numbers (for example, B101, KQ92,
or 93Q)}, 34% of the station’s entries will contain the combination.

* If a station includes a nickname in the primary identifier (ko example, Star or Hiver); 23% of the Stalion’s éntrias will
contain the name. - A v

Thanks to Arbitron and Thom Mocarsky for compiling this data and assembling it in a very easy to read and
use format, For further study details, check out the Arbitron web site at hitpwwwiarbitron. comftopsiations.

CHR’s Spring Report Card

ccording to Arbitron’s National Format Share Trends and Persons Using Radio Report,
here is how CHR fared from the winter '97 to the spring '97 ratings period. Numbers
are for Mon-Sun, 6am-midnight for the total U.S. in 94 Continuous Measurement Markets.

National CHR AQH Audience Composition
The strength of CHR continues to be in the younger demos where, nationally, CHR/Rhythmic ranks No. 1
(28%) and CHR/Pop (22%) ranks No. 2 with teens, and Urban (21%) and Alternative (19%) rank No. 3 and No.
4, respectively. With Adults 18-24, CHR/Rhythmic (28%) is tied with Alternative (28%) and followed closely by
CHR/Pop (24%). Moving up to Adults 25-34, CHR/Pop (28%) ranks fourth behind Active Rock/Rock (39%),
Adult Alternative (36%), and Alternative and Hot AC (tied at 34%).

P12+ P12-17 A18-24 A25-34 A35-44 A45-54 A55-64
CHR/Pop 100% 22% 24% 28% 17% 7% 2%
CHR/Rhythmic 100% 28% 25% 25% 13% 4% 1%

Black Hispanic Other
CHR/Pop 2% 11% 87%
CHR/Rhythmic 38% 25% 37%

What are the second preference formats among
my format’s P1 listeners?

Most Next

Frequent % of Format  Most Frequent % of Format
P2 Format Diarykeepers P2 Format Diarykeepers
CHR/Pop Hot AC 10% Country 10%
CHR/Rhythmic  Urban 25% CHR/ 21%
& Urban AC Rhythmic

What percentage of TSL do diarykeepers spend
with the P1 and others?

% of TSL % of TSL % of TSL % of TSL
with with with with
P1 P2 P3 P4
CH R/Pop 69% 18% 7% 5%
CHR/Rhythmic 69% 19% 7% 5%
Average of all formats 68% 19% 7% 5%

What percentage of a station’s quarter-hours come
from P1 diarykeepers and others?

%P1 %P2 %P3 %P4 %P5+
CHR/Pop C72%  18% 6% 2% 2%
CHR/Rhythmic 74%  18% 5% 2% 1%
Average of all formats  72% 18% 6% 2% 2%

What is the average number of stations listened to

by a station’s P1 diarykeepers? P2 diarykeepers?
P3? P4? P5+7 AlI?

P1 P2 P3 L] P5+ All
CHR/Pop 33 3.7 4.4 51 71 42
CHR/Rhythmic 341 37 4.2 5.1 69 40

Average of all formats 3.1 3.6 4.3 52 74 41
How do diarykeepers identify stations?

Exact Exact

Call Letters Frequency
CHR/Pop 17% 59%
CHR/Rhythmic 24% 53%
Average of all formats 49% 51%

ETRET | FRTT | | IIT.ﬂ..
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CHRPOPTOPS0 BREAKERS.
DECEMBER 5, 1997
MATCHBOX 20
[ TOLPLAS ————— oL 3am (Lava/Atlantic)
W W LW ™ ARTIST TITLE LABEL(S) ™ w 2w W STATIONS/ADDS TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
. 2 1+ @ CHUMBAWAMBA Tubthumping (Republic/Universal) 7325 7295 7155 6737  134/0 2621/625 115/5 (21
o2 2 SUGAR RAY Fly (Lava/Atlantic) 6775 7106 7167 7253 132/0
s 3 3 € ROBYN Show Me Love (RCA) 5949 5893 5556 5250 1290 Whaﬂ;:ﬁgg:pﬁg? ((]llt(aspitol)
7 s 4 @ SMASH MOUTH Walkin' On The Sun (/nterscope) 5616 5328 5026 4702 126A OTAL PLAYSIWCREASE  TOTAL STATIONSIADDS cHAAT
s o o @ PAULACOLE | Don't Want To Wait (/mago/WB) 4660 4569 4536 4465 1180 2124/238 104/4
1w 1 1w @ BACKSTREET BOYS As Long As You Love Me (Jive) 4513 3933 3530 3102 13072
10 9 & 7 ALLURE All Cried Out (Crave) 4330 4336 4039 3853 11010
3 4 5 s MATCHBOX 20 Push (Lava/Atlantic) 4137 4680 5045 5359 108/0
1 1 @  SAVAGE GARDEN Truly Madly Deeply (Columbia) 4121 3558 2968 2286  127A1 MOST ADDED.
6 6 7 1 LEANN RIMES How Do | Live (Curb) 4034 4436 4809 5003 97/0 ARTIST TITLE LABEL(S) ADDS
% 15 M m USHER You Make Me Wanna... (LaFace/Arista) 3917 3579 3238 2863 111A GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 60
s 7 9 12 JEWEL Foolish Games (Atlantic) 3677 4042 4694 5169 100/0 UNCLE SAM | Don't Ever Want To See... (Stonecregi/Fpic) 17
s 16 13 & LISALOEB | Do (Geffen) 3514 3328 2976 2461 119A4 LOREENA MCKENNITT The Mummer's... (Quinlan Read/WB) 15
1w 13 1 14 TONIC If You Could Only See (Polydor/A&M) 3278 3288 3339 3327 88/0 BRYAN ADAMS Back To You (A&M) 12
7 1 s @  SHE MOVES Breaking All The Rules (Geffen) 3151 3069 2930 2748 112/0 | LAUREN CHRISTY Magazine (Mercury) 12
2 a2 O JANET Together Again (Virgin) 3033 2772 2410 1922 11073 | SPACEMONKEYS Sugar Cane (Chingon/Factory/Inierscope) 12
w = o @ FIONA APPLE Criminal (Work) 202 2764 2041 2670 up | AR 'D“I%L,f&'ﬁraivxﬁf g(‘,‘%f]”?ggo(’,‘&’j;fg) "
w w 1w THIRD EYE BLIND Semi-Charmed Life (Elektra/FEG) 2191 3131 3262 3626 940 | pEroSMITH Pink (Columbia) 9
o 1 17 19 BOYZII MEN 4 Seasons Of Loneliness (Motown) 2755 2980 3397 3895 7300 NU FLAVOR Heaven (Reprise) 9
19 19 18 2  HANSON | Will Come To You (Mercury) 2724 2831 2828 2664 116A WILL SMITH Gettin’ Jiggy Wit It (Columbia) 9
BREAKER @) MATCHBOX 20 3am (Lava/Atlantic) 2621 1996 1173 482 1155
% 26 22 € ELTON JOHN Something About The Way... (Rocket/ A&M Associaled) 2334 2299 2169 2041 99/0
BREAKER @  MEREDITH BROOKS What Would Happen (Capitol) 2124 1886 1667 1370 104/ MOST INCREASED
s 2 2 @ INOJ Love You Down (So So Def/Columbia) 2057 2017 1882 1838 6355 PLAYS oL
1212 19 25  MARIAH CAREY Butterfly (Columbia) 2044 2824 3375 3579 821 ARTIST TITLE LABEL(S) INCREASE
2 25 22 2  AMY GRANT Takes A Little Time (A&M) 2031 2375 2481 2496 8510 BRYAN ADAMS Back To You (A&M) +892
s » ax @ THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 1832 1649 1453 1224 106/4 MATCHBOX 20 3am (Lava/Atiantic) +625
s s 3 @  BLESSID UNION Light In Your Eyes (Capitol) 1791 1530 1244 902 82/2 BACKSTREET BOYS As Long As You Love Me (Jive) +580
2 % u @ NUFLAVOR Heaven (Reprise) 1635 1442 1197 910 879 SAVAGE GARDEN Truly Madly Deeply (Columbia) ~ +563
% m »n € WALLFLOWERS Three Marlenas (/nterscope) 1583 1582 1483 1356 821 USHER You Make Me Wanna... (LaFace/Arista)  +338
2 25 2 u  SARAH MCLACHLAN Building A Mystery (Arista) 1562 1774 2264 2654 510 gmgﬂ m]zlf%””\jya‘;{ ( ,Ug:]Vf;’;a’)S - *’z‘;g
# s @ @ NOTORIOUS B.LG. Mo Money Mo Problems (Bad Boy/Aristz) 1550 1533 1476 1538 4700 | jeoocuimiion Sl
47 43 35 @ SOMETHIN' FOR THE PEOPLE My Love Is The Shhh! (Wamer Bros,) 1471 1369 1036 760 66/3 BLESSID UNION Light In Your Eyes (Capitol) +261
€ BRYAN ADAMS Back To You (A&M) 1310 418 40 - 96112 JANET Together Again (Virgin) +261
so 4 « @  ALANA DAVIS 32 Flavors (Flektra/EEG) 1190 1028 812 620 78/5
— _— wu € AEROSMITH Pink (Columbia) 1144 864 484 126 7919
s 2 3 s  IMANI COPPOLA Legend Of A Cowgirl (Columbia) 1016 1221 1577 2145 360 HOTTEST
2 % w s WILL SMITH Men In Black (Columbia) 1015 1162 1208 1499 4470 RECURRENTS
— — s €D SARAH MCLACHLAN Sweet Surrender (Arista) 1014 768 403 35 M T s ]
29 3 38 4 98 DEGREES Invisible Man (Mofown) 1007 1162 1449 1705 3710 .
w s w o MIGHTY MIGHTY BOSSTONES The Impresson.. (g Righlercuy} 885 1086 1195 156 34D | puvcsTnEer BOYS cut Plorne Comes (With iy ive)
— — & (® SPACE MONKEYS Sugar Cane (Chingon/Factory/Interscope) ~ 815 715 376 84 7512 ROBYN Do You Know (What It Takes) (RCA)
s as 41 4  PUFF DADDY & FAITH EVANS {112 I'l Be Missing... (Bad Boy/Anista) 859 998 1188 1365 3810 OMC How Bizarre (Huh!//Mercury)
4w 4 4 SPIGE GIRLS Spice Up Your Life (Virgin) 843 967 1007 926 49/0 MEREDITH BROOKS Bitch (Capitol)
@  SISTER HAZEL Happy (Universal) 834 524 56 49 65/7 WALLFLOWERS One Headlight (Interscope)
— s s @ AQUA Lollipop (Candyman) (MCA) 735 692 614 484 5772 | SHAWN COLVIN Sunny Came Home (Columbia)
w & & 4  SPICEGIRLS 2 Become 1 (Virgin) 724 764 1119 1365 370 ;“AA‘fA"G’E“g:::)SEUN"l R\A‘j;‘:mf T(*(‘foxfnc;a()“”a”f"’)
@  OLIVE You're Not Alone (RCA) 720 600 540 481 544 | yeovE bipE The Freshmen (RCH)
@ JAl I Believe (RCA) 638 480 346 336 49/4
39 42 43 50 GARY BARLOW So Help Me Girl (AfiSta) 623 876 1051 1030 32/0 Breakers: Songs registering 2000 plays or more for the first time. Bullets
ded to songs gaining plays over the previous week. If twb songs are
This chart reflects airplay from November 24-30. Songs ranked by total plays. Highlighted songs indicate Breaker. 3",3.",',22{'}:3;’,';'3?.;;?.;?S?h?lﬁig';m ‘:’L‘;’Z‘?Lﬁﬁ""‘@ﬁiﬁ
134 CHR/Pop reporters. 130 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R inc. increases in total plays. Weighted charl appears on R&R ONLINE.

Why should you wait a month to get your decals? At Images INK, we can turn
your order around in LESS THAN 3 WEEKS, WITH NO "RUSH" CHARGES!
Best Quality - Best Price - Best Turnaround!

&RO‘ Toll Free 1-888-768-4259 * http://www.images-ink.com

. Tulsa, OK 74120 « (918) 561-8732 + Fax (918) 561-8734 + E-mail: imagink@acl.com
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NEW & ACTIVE

DIANA KING L-L-Lies (Work) EDWIN MCCAIN 'l Be (Lava/Atlantic)
Total Plays: 580, Total Stations: 41, Adds: 4 Total Plays: 324, Total Stations: 21, Adds: 3

JOHN MELLENCAMP Without Expression (Mercury)
Total Plays: 564, Total Stations: 31, Adds: 0

SUMMERCAMP Should | Walk Away (Maverick/Reprise)
Total Plays: 265, Total Stations: 19, Adds: 0

BILLIE MYERS Kiss The Rain (Universal)
Total Plays: 539, Total Stations: 28, Adds: 4

NO AUTHORITY Don't Stop (MU/Mork)
Total Plays: 264, Total Stations: 18, Adds: 1

MASE Feel So Good (Bad Boy/Arista)
Total Plays: 534, Total Stations: 42, Adds: 7

LSG My Body (FastWestEEG)
Total Plays: 225, Total Stations: 25, Adds: 7

WILL SMITH Gettin’ Jiggy Wit It (Columbia)
Total Plays: 532, Total Stations: 47, Adds: 9

BOYZ Il MEN A Song For Mama (Motown)
Total Plays: 218, Total Stations: 21, Adds: 8

LONGPIGS On And On (Mother/island)
Total Plays: 475, Total Stations: 48, Adds: 3

VERVE Bitter Sweet Symphony (HutVirgin)
Total Plays: 200, Total Stations: 19, Adds: 6

CELINE DION My Heart Will Go On (550 Music)
Total Plays: 457, Total Stations: 48, Adds: 10

BIG HEAD TODD & THE MONSTERS Please... (Revolution)
Total Plays: 189, Total Stations: 18, Adds: 2

GREEN DAY Time Of Your Life (Good Riddance) (Reprise) | LE CLICK Don't Go (Logic)
Total Plays: 434, Total Stations: 79, Adds: 60 Total Plays: 187, Total Stations: 9, Adds: 1

LOS UMBRELLOS No Tengo Dinero (Flex/Virgin)
Total Plays: 386, Total Stations: 23, Adds: 8

LUTRICIA MCNEAL Ain't That Just The Way (Crave)
Total Plays: 183, Total Stations: 21, Adds: 8

BEE GEES Stil Waters (Run Deep) (PoldorA&M Associated)
Total Plays: 175, Total Stations: 11, Adds: 0

LAUREN CHRISTY Magazine (Mercury)
Total Plays: 325, Total Stations: 43, Adds: 12

Songs ranked by total plays
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HAPPY HOMEMAKERS — In order to help Jackson's local chapter of Habitat For Humanity,
WYOY/Jackson morning man Mike Montana put his faith in a parachute. Montana offered to
Jjump out of an airplane if listeners raised enough money to build a house. They did, so he took
the plunge. Encouragement was offered by (I-r) WYOY PD Dick O’'Neil, Montana, WYOY MD
Kevin Kasey, Habitat rep. Mary Gill, WYOY Promo Dir. Johnny O.

ALL FOR SAN DIEGO —KKLQ/San Diego’s Dave Smiley of the “Smiley Morning Show!" was
certainly “Happy” when Universal recording artist Sister Hazel came to San Diego’s “Street
Scene '97" and did a meet-and-greet VIP party for lucky listeners. Pictured are (I-r) Hazel's
Andrew Copland, Jeff Beres, and Ryan Newell, Smiley, and Hazel's Ken Block.

Samantha Cole “Without You” (Universal)

Blenders

“Any Difference” (Universal)

Loreena McKennitt “The Mummers Dance” (Quinlan/WB)

CO-HOSTESS WITH THE MOSTEST — WMRV/Binghampton, NY morning co-host Taylor
Morgan shined ever so bright at a recent Star 105.7 shindig, and members of Capitol’s Blessid
Union were there to bask in her light. Pictured here (I-r) are Union’s Eliot, Morgan, and Union’s
Tony, C.P, and Eddie.
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discuss her recent movie, Kull The Conqueror. Needless to say, she put smiles on everyone’s
faces and a ‘warm fuzzy” feelin’in their hearts. Pictured are Carrere and (back) Showgram co-
host Blain Ensley and (front) 'PLJ afternoon driver Rocky Allen.
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CHR/POP REPORTERS _

Stations and their adds listed alphabetically by market

December 5, 1997 R&R ] 39

WFLY/Albany, NY
DM: Michael Morgan
PD: Rob Dawes

MD: Ron Williams
SISTER HAZEL “Happy™
1NOJ “Low™

WAEB/Allentown, PA
PD: Brian Check

MD: Chuck McGee
E

. KQiz/Amarillo, TX
PD En: Stevons i

HAGAR *Both
WI DAY “Tima”

DWIN MCCAM ™Y
KM PASSION “Tc™
OUEEl PEN 'l

KGOT/Anchorage, AK
DM: Mark Murphy

PD: Paul Walker

APD: Bill Stewart

10 AERDSMITH “Pai”
GREEN DAY “Tame™

WSTR/Atlanta, GA
PD: Dan Bowen

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly

AERDSMITH ‘P’
NUFLAYOR “Hoven"

WINY/Augusta, GA
PD: Bruce Stevens

MD: Michael Chase
VERVE

SPACE S “Sugar”
BILLIE MYERS “Rawn”
LOREENA MCKENMITT “Musmmer's”

KHF|/Austin, TX
VP Programming: John Robests
PD: Krash Kelly
MD: Leslie Bosenberg
No Adds.

WXYV/Ballimore, MD
PD: Dave Ferguson
APD: MD Throbb

MD: Athie Dee

No Adds

WLSS/Baton Rouge, LA

PDMD: Robert Etfman
GREEN DAY “Teme™
LAUREN CHRISTY “Wagazme”

Umw‘bf

KQXY/Beaumont, TX
PD: Dale Baird
MD: Jammer

WXYK/Biloxi, MS
PD: Patty Steele
MD: Kenny Vest
BOYZ K MEN “Song”
GREEN OAY "Tiae
S6 "Bogy”

WMRY,
OM: Bill Sheridan
PD:

, NY

KZMG/Bolse, ID

PD/MD: Mike Kasper

] GREEN DAY Tams™
MEREDITH SROOKS
BRYAN ADAMS “Back”
AEROSMITH “Pink”

WXKS/Boston, MA
PD: John Ivey
MD: David Corey

W BENFOLDS FIVE "Back™

WKSE/Butfalo, NY
PD: Sue 0'Neil

APD/MOD: Dave Universal
WILL SMITH *
L05 UMBRELLOS “Tengo"

WRZE/Cape Cod, MA
PD: Mike 0’Donnel}

MD: Kevin Mattews
LUTRICIA ucum Wy
K1 & 900 "L

WSSX/Charleston, SC
PD: Calvin Hicks
MD Christine Cross

ll! BOYZ I MEN

WVSR/Charieston, WV

PD: Bill Shahan
16 Al “Beheve™

WNKS/Charlotte, NC
PD: Brian Bridgman
MD: Danny Wright

GREEN DAY “Tome™
SISTER HAZEL "Happy™

WKRQ/Cincinnati, OH
PD: Bill Klaproth

MD: Rodney Lear

3 SUNDAYS “Summertms*

WZIM/Cleveland, OH
PD: Dave Eubanks
MD: Action Jackson

UNCLE SAM “Ever”

MD: Tim McKenna

SARAH MCLACHLAN “Sursender™
LISALOES “Do”

ALANA DAVIS Flavors™

WNOK/Columbia, SC
PD: Jonathan Rush

MD: T.J. McKay
" SISTER HAZEL “Happy™
GREEN DAY “Time™

WNCt/Columbus, OH

PD: John Dimick-

) APD ; Neat Sharpe
9 IM KREVIAZUK *Surrounded”
6 s1svsn HAZEL Hapr®

KHKS/Dallas, TX
DM: John Cook
PD: Ed Lambert
MD: John Reynolds

DIANA KNG “L-4-Lues™

WGTZ/Dayton, OH
OM/PD: Michael Luczak
MONKEYS “Sugar™

WKMX/Dothan, AL
PD: Phil Thomas

MD: Tim Godwin
GREEN DAY “Tum*

WNKI/Elmira, NY
PD: Bob Quick
MD: Eric Moon

WJET/Erie, PA
PD: Dana Lundon
MD: Dino Robitaille

MASE “Feer”
SPACE MONKEYS “Sugar”

WRTS/Erie, PA
PD/MD: Jon Reilly

APD: Beth Ann McBride
GREEN DAY Inm

LUYRIC!AWW
RVE “Symphany™

KDUK/Eugene, OR
PD/MD: Barry MacGuire

LOREEMA MCKENNITT “Mummer's™
AUTHORITY "Stop™

AEROSMITH “Pink™

WSTO/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaeison

o Adds.

KMCK/Fayetteville, AR
PD: Scott Johnson
MD: Min Chase

JAI“Benve”

GREEN DAY 'Til‘

WWCK/Flint, M|
PD/MD: SumSQipeI

WILL SUITH “Jogy™

WJMX/Fiorence, SC
OM: Keith Mitchell

MD: Jack Kahan
AL -
JAI “Beheve*

GREEN DAY “Tume*

KISR/Ft. Smith, AR
PD/MD: Fred Baler

WMEE/Ft. Wayne, IN
OM: Dean McNeil
PO/MD: Captain Chris Didier
APD: Ange Canessa
12 GREEN DAY “Time

INIRD (VE BUIND “How™

MCLACHUAN "Sutrender™
LONGPIGS o,

WYKS/Gainesville, FL
PD/MD: Jeri Banta
APD: John Harlow

- GREEN DAY “Tims™
BIG HEAD TODO... “Tol

WSNX/Grand Rapids, Ml
PD: John Thomas
APDMD: Keith Curry

Mo Adds

WIXX/Green Bay, Wi
PD: Dan Stone
MO: David Bums

No Adds

WFBC/Greenville, SC
PD: Rob Wagman

APD/MD: J. Love
‘SPACE MONKEYS “Sugn™

WNNK/MHarrisburg, PA
PD John 0'Dea

WKSSMHartford, CT
PD: Jay Beau Jones
MD: Miks McGowan

KRBE/MHouston, TX
PD: John Peake
APD: Scotty Sparks
MD: Jay Michaels

16 NG Lowe®
LOREENA MCKENNITT TMusmmes's”

WZYP/Huntsvilie, AL
PD: Bill West
MD: Chris Callaway

WZPL/Indianapolis, IN
PD: Tom Gjerdrum

MD: Dave Decker
GREEN DAY “Time®

WYOY/Jackson, MS
GM/PD: Dick 0'Neil
MD: Kevin Vaughan

Mo Adds

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

No Adds.

WAEZ/Johnson Clty, TN
DM: Bill Hagy

PD/MD: Gary Blake

7 AL "Beleve”

WGLU/Johnstown, PA
PD: Rich Adams
MO: Mitch Edwards

9  GREEN DAY Time™

WKFR/Xalamazoo, MI
PD: Dave Michaels
MD: Craig Russell
1?2 LOREENA MCXENNITT “Mummers*
MCLACHLAN “Surrender™
GREEN DAY “Twme™
L5G “Body*

KMXV/Kansas City, MO
PD: Jon Zeliner
MD: Dylan

12 THIRD EYE BLIND “How™ v
7 SARAH MCLACHLAN “Surmender”
7 GREEN DAY "Tune”

WWST/Knoxville, TN
PD: Rich Bailey
MD: Jake Edwards

KSMB/Lafayette, LA
PD: Larry LeBlanc
APD/MD: Sam Diamond

" Ml DAY “Time™

SMITH ‘vf
MM MCKENNITT “Mumemer's™
Q{)V'I IIDU'E“N‘SGU

WLULAN/Lancaster, PA
PD: Jordan Walsh
APD/AMD: Vince D'Ambrosio

GREEM DAY “Tume™
CELINE DION “Heart™

WHZZ/Lansing, MI
PD/MD: Woody Houston

GREEN DAY “Tums™
L3
£ ou v

WLKTAexington, KY

KFRX/Lincoln, NE
PD: Jerry Valletta
APD: uny qu

'l.l!lmi.bf
OLWVE “Alone™

WWXMMyrte
PD/MD: Nilki Nite

KDRE/Little Rock, AR
PD: Neal Ardman
MD: Alyne Hoover

WILL SMITH * g™
GREEN DAY 'lﬂ

KESR/Little Rock, AR
PD: Tom Gallagher

T -
LE SAM “Ever”

WBLi/Long Island, NY
VP/Prog.: Gene Michaels
PD: Ken Medek

MD: Al Levine

12 LUTRICIA MCNEAL "Way"

10 mmu mwn 'Iumeu
10 IKEYS “Sugas™

KIIS/Los Angeles, CA
PO: Dan Kleley
APD/MD: Tracy Austin

No Asds

WDJX/Louisville, KY
PD: C_C. Matthews
APDMD: Xaren Rite

GREEN DAY “Time”
AQUA “Lolgop™

WMGB/Macon, GA
PD/MD: James Gregory

WZEE/Madison, Wi
APDMD Jimmy Stoele
NG Love'

mmm

KBFM/McAllen, TX
OM: Billy Santiago

APD/MD: Jeft DeWitt
LUTRICIA MCNEAL “Way'

| WAOAMeIbourne, FL

PD: J.T. Daniels
0 GREEN DAY “Tyme*
8- U2-Paase
SPACE MONKEYS “Sugar™

WHYIMiami, FL
PD: Rob Roberts
APD: Al Chio

MD: Diedre Pnymr

nsgvm ADAMS *Back’
W!Ll SI‘ITN Wl
m II KH ‘Sun

KDWEMimmeapalis, MN
#0: Rob Morris

APD/MD: Rich Davis
8 LOSUMBRELLOS Tango"

WABB/Mobile, AL
PD: Wayne Coy
APDMD Darrin Stone

Beach, SC

GREEN DAY “Tme™
DHANA KING “L-t-Lies”

WRVW/Nashville, TN
PD: Charlie Quinn

APDMD: Tom Psace
6 GREEW DAY Tum™
BLESSIO LWHON “Lght™

WKCI/New Haven, CT

PD: Kelly Nask
SISTER HAZEL "Hapoy”

WQGN/New London, CT
PD: Jody Morris

APD: Brent McKay

MD: Chico Marrero

MIGHTY MIGHTY,

KHOM/New Odeans, LA
OM: Dave Stewart
PDMD Kandy Kiutch

LOS UMBRELLOS “Tengo™

N

WEZB/New Orfeans, LA
PD: Jog Larson

No Adds

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly

MO: Cubby Bryani
il MATCHBOX 20 “Janw
1% SARAR

WNVZ/Norfolk, VA
PD: Don London
MD: Jay West

LL.COOLJ Fadwr"

WKPK/NW Michigan
PD: Rob Weaver
MD: Brent Carey

AEROSMITH “Prrk™

BRYAN ADAMS “Back”

GREEN DAY “Time™

WILL SMITH “goy”

WY Didahoma
PD: Mike McCoy

MO: Jimmy Barreda
GREEN DAY “Time™
LACHLAN 7

KQKQ/Omaha, NE
PD: Mike J. Steele
APD/MD: J J. Morgan

GREEN DAY “Time”
AEROSMITH “Prk”™

WXXL/Orlando, FL
OM: Adam Cook
APDIMD Pete DeGrasf!

\VOR “Hogven™
LN UMBRELLOS “Tengs*

WIOOMhilageipha, PA
PD: Glenn Kalina

WBZZ/Pitisburgh, PA
PD: David Edgar
MD: Laura Lilley

GREEN DAY “Trme™
BACKSTREET BOYS “Lomj"

WJBQ/Portiand, ME
PD: Tim Moore

MD: Keith Scott
BRYAN ADAMS “Back”

KKRZ/Portland, OR
PD: Ken Benson
APD/MD: Tommy Austin
" ADAM SAMDLER “Chenulas™

WERZ/Portsmouth, NH
OM/PD: Jack D’Brien
CD-MD: Jay Michasis
CO-MD: Chris Tyler
mmmu
mw-rm

WPRO/Providence, RI

PD: Tony Bristol

MD: Dave Morris

2 MARLAH CAREY “Sutiertly”

3 LOREENA MCKENNITT “Mummer's™
LOS UMBRELLOS “Tango™

WHTS/Quad Cities, IA-IL
OM: Tony Waitekus
MD: Brian Scott

1 THIRDEYE BLIND “How"
1 SARAH MCLACHLAN

WDCG/Raleigh, NC
OM: Brian Burns

PD: Kip Taylor

APD: Chris Edge

20 JONATHA BROOKE "Crumds™

WRVQ/Richmond, VA
PD: Lisa McKay
APD/MD: Billy Surt

MASE Foul*

WXLK/Roanoke, VA
DM/PD: Russ Brown
MD: Lisa Jo Ellitm

UNCLE SAM
GREEN DAY ‘ll'

WPXY/Rochester, NY
OM: Clarke Ingram
APDMD: J.J. Rice

MATCHBOX 20 ~Jam™

AERDSMITH "k’

THIRD EYE BLIND “How™

WZ0K/MRockiord, IL
PD: Scott Chase
MD: David Jay

WTCF/Saginaw, MI
PD: Mark McGill
APD/MD: Juli Jay

BRYAR ADAMS “Back”
SOMETHIN FOR... “Shbh!™

KZHT/Salt Lake City, UT
PD: Marc Summers
MOD: Dr. Doug

Mo Adas

KKLQ/San Diego, CA
PD: Mark Todd

HD Cindy Spicer

BACKSTREET BOYS “Long"

Juer N

:; mlbﬂ “Tews®

KSLY/San Luis Obispo, CA
OM/PO: Dave Christopher

1 SPACE MOMKEYS
1 “l'ﬁlﬁ"_’

KZQZ/San Francisco, CA
PD: Miks Edwards
APDMD: Danny Ocsan

No Agds

KBKS/Seattle, WA
PD: Mike Preston
Mo: Chet Buchanan

ALANA DAVIS “Favors®

KRUF/Shreveport, LA

PD/MD: Gary Robiason
UNCLE SAM “Ever”
GREEN OAY “Tima"

VERVE
W

KZZU/Spokane, WA

WNDU/South Bend, IN
PD/MOD: Bill Mitchelt

12 JAHET Topether”
T GREEN DAY “Time®
WU FLAVOR “Heaven™

PD: Ken Hopkins
MD: John Conner
8 SPACE MOMKEYS “Sugar”

WDBR/Springfield, IL
MO: Rik Bade
AuNlDAVIS Msw
LOREENA MCXENNITT “Momener's”™

KHTO/Springfieid, MO
DM: Dave Alexander
PD: Ray Michaels
MATCHBOX 20 “Tam™
“Sutrender®
U2 “Please”

WNTQ/Syracuse, NY
PD: Tom Mitchell

MD: Jimmy Disen
" GR[(HDAV “Tima”
SAM “Ever”

wmunmm

WWHT/Syracuse, NY
PD: Ed Lacomb
12 OLVE “Aone”
12 MASE Ferl”

WWLDTalishaszae, FL
PD: Orlando
No Aads

WFLZ/Tampa, FL

DM: B_J. Harris

Interim PD: Domino
Interim MD: Stan “The Man™

7 msgmu.os “Tengo"

WMGI/Terre Haute, IN
PD: Rich D'Brien
MD: David Day

GREEN DAY “Tume"
LOREENA MCKENMITT “Mumemer's™
LAUREN CHRISTY “Magamme™

WVKS/Toledo, OH
PD: Mike Wheeler
APD/MD Bilt Michaels

1 56 *Body”
1 Lummucum‘wn

WPST/Trenton, NJ
PD: Dave McKay

KRQQ/Tucson, AZ
PD: Tim Richards
APD: Mark Medina
MD: Im (Dino) Nespoli

WMM'M'

KHTT/Tulsa, 0K

DM: Sean Phillips

PDMD: Carly Rush
SMASH MOUTH “Wallan™
i

134 Total Reporters
134 Current Reporters
130 Current Playlists

Reported Frozen Playlist (2):

WRHT/Greenville, NC
KZILubbock, TX

Did Not Report, Playlist Frozen (2):

WXKB/Ft. Myers, FL
WRFY/Reading, PA

WWKZ/Tupels, MS
PD/MD: Rick Stevens
BREEN DAY “Time”
VERVE ~
SOMETI s

KISX/Tyler, TX
PD: Michael Sterm

MD: Mick Fulgham
GREEN DAY “Time™
BRYAN ADAMS *!

WSKS/Utica, NY
PD: Blll Catcher

MD: Gina Jones
GREEN DAY “Twae™
ALANA DAVIS “Panvoss™

KWTX/Waco, TX
PD: Flash Philligs
MD:; Jeii Miles

tSﬁ
WEI DAV ‘lm
SARAH MCLACHLAN “Surrsndes™

, DC

PD: Dale 0’Brian
APMII) Ron Ross

LI JOY “Movin™
l| HARSON “Come”
10 WHITE TOWN “Womas™
5 JANET T s

MASE

WIFC/Wausau, Wi
PD: Rod Phillips
5 GREEN DAY "Time™
CELIME DION “Hoart”,
NUFLAYOR “Heaven®

KKRD/Wichita, KS
PD: Jack Oliver
MD: Craig Hubbard

GREEN DAY “Time”
CELINE DION “Heat*
LAUREN CHRISTY “Magsizss®

WBHT;
PD: Steve McKay
MD: Mark M:Clnhy

lII WMICKM %
MU FLAVOR “Heaven*

, PA

, PA
PD: Tony Banks
MO: Jeny Padden

WIEWLM "Suerender™

WSTW/Wilmingios, DE
MD: Mike Rossi

R “Wana®
M HEAD TO0OD...
LOREENA u:mum “Miummer's”

KFFM/Yakima, WA
POMD: Jim Allen
wsmos-rmw

WYCR/York, PA
OM: Rick McCausiia
PD: Davy Crockett
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CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

WHTZ/New York I=] KIIS/Los Angeles KZ02/San Francisco WI00/Philadelphia KHKS/Dallas
(212) 239-2300 FM (818) 845-1027 (415) 957-0957 (610) 667-8100 1061 KISSFM (214) 891-3400
Poleman/8ryan! 102.7 Kieley/Austin Edwards/Ocean Kalina/Towers Lambert/Reynoids
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTATILE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W W W TW IW W W TW IW W LW TW IW 2W W
39 41 40 63 USHER/You Make Me Wanna 47 49 63 83 BACKSTREET BOYS/As Long As You. 72 74 71 70 CHUMBAWAMBA/Tubthumping 49 53 60 66 OIANA KING/ Say A Littie 47 68 74 74 INOJ/Love You Down
60 60 53 63 SUGAR RAY/Ry 60 60 79 82 BOYZ I MEN/4 Seasons Of 28 42 59 67 SOMETHIN' FOR../My Love Is The Shhh! 68 59 60 61 USHER/You Make Me Wanna.. 70 69 71 71 LEANN RIMESHow Do | Live
60 58 60 62 LEANN RIMES/How Dol live 80 81 78 81 JEWELFooiish Games 52 42 60 67 ALLURE/AN Cried Out 69 57 57 56 SUGARRAY/Fy 54 52 54 70 BOYZII MEN/4 Seasons Of
65 65 64 62 CHUMBAWAMBA/Tubthumping 82 78 B3 B1 ALLURE/AI Crigd Out 62 61 67 66 JEWELFoolish Games 68 57 45 55 ROCKELL/In A Dream 56 63 59 g8 JEWELFoolish Games
64 62 61 60 NOTORIOUS 8.1.G/Mo Maney Mo Problems 34 49 55 56 NOTORIOUS 8.1.G/Mo Monsy Mo Problems 58 65 69 65 BOYZII MEN/4 Seasons Of 24 19 59 54 SOMETHIN' FOR. /My Love is The Shhn! 74 76 72 67 SUGAR RAYMFly
37 33 34 42 BACKSTREET BOYS/As Long As You 57 69 68 48 CHUMBAWAMBATubthumping 63 69 67 65 USHER/You Make Me Wanna.. 71 56 36 53 MARY J. BLIGE/Everything 72 73 73 57 ALLURE/AI Cried Out
29 34 36 40 TONIG/! You Could Only. 30 40 46 47 SMASH MOUTHWalkin' On The Sun 37 59 54 57 NUFLAVOR/Meaven 45 45 57 51 NOTORIOUS B..G./Mo Money Mo Problems 48 63 50 47 RO8YN/Do You Know (What.}
41 37 36 39 ALLURE/AIl Crieg Qut 23 25 31 45 JANET/Together Again 71 72 53 49 SUGAR RAY/Ry 70 44 42 51 CHUMBAWAMBA/Tubthumping 55 45 46 46 PUFF DADOY../1'l Be Missing You
40 34 37 38 JEWELFoolish Games 5 15 26 44  SAVAGE GARDEN/Truly Madly Deeply 42 48 48 49 SHE MOVES/Breaking All. 24 15 57 48 ROBYN/DO You Know (What. ) - 40 47 46 LOS UMBRELLOSMNa Tengo Dinero
59 61 62 38 SMASHMOUTHMWalkin' On The Sun 29 44 46 44 USHER/You Make Me Wanna. 52 52 44 48 INOJ/Love You Down 35 55 46 47 INOJ/Love You Down 53 44 43 45 SHAWN COLVIN/Sunny Came Home
35 35 34 37 MATCHBOX 20/Push 61 60 47 44 ROBYN/Show Me Love 26 26 40 48 ROBYN/Show Me Love 28 44 43 45 HANSON/ Will Come To You 45 40 48 45 BACKSTREET 80YS/Qurt Playing
35 33 35 37 PAULA COLE/ Oon't Want To Wart 45 45 41 39 SUGAR RAY/Fly 51 47 49 47 MATCHBOX 20/Push 54 30 45 41 SHE MOVES/Breaking All. 30 39 42 45 OUNCAN SHE!K/Barely Breathing
31 29 30 36 ROBYN/Show Me Love 41 - 42 39 ROBYN/DO You Know (What ) 71 44 41 41 THIRO EYE BLINO/Semi-Charmed Life 57 35 42 40 LECUICKDontGo 39 42 42 44 NUFLAVOR/Heaven
15 24 34 35 [0S UMBRELLOS/No Tengo Dinero 34 34 34 37 (EANN RIMES'How Do Live 29 25 25 41 BACKSTREET B0YS/As Long As You . 28 32 40 39 98 OEGREES/Invisible Man 44 14 36 44 AZ YET/Hard To Say I'm
18 19 20 33 JANET/Together Again 42 42 39 37 BACKSTREET BOYS/Quit Playing 30 29 27 37 AMBER/This Is Your Night 20 13 37 37 COLLAGE & DENINE/Love Me Or eave Me 38 40 44 44 THIRD EYE BUIND/Semi-Charmed Life
17 22 25 32 AEROSMITH/Pink 47 44 43 36  INOJ/Love You Down - 30 32 35 OLIVENou're Not Alone 23 36 33 36 ROBYN/Show Me Love 41 41 45 41 MEREDITH BRODKS/Bitch
16 12 21 29 LISA LOEB/ 0o 24 21 28 34 OLIVE/You're Not Alone 49 48 48 35 BACKSTREETBOYS/AQuit Playing.. 63 28 29 29 3RD PARTY/Can U Feel It 15 20 37 4D JANET/Together Again
27 22 24 28 BOYZ I MEN/4 Seasons Of.. 38 29 - 34 MATCHBOX 20/Push - 27 35 35 LECLICKOontGo 33 21 28 28 ACIO FACTOR/Fantasy 35 39 36 37 ROBYN/Show Me Love
13 13 17 24 SAVAGE GAROEN/Truly Madly Deeply 29 31 28 33 MARIAH CAREY/Butterfly 32 32 47 34 AZYETMard To Say I'm... 31 24 26 27 JOCELYN ENRIQUEZ/A Little Bit Of 29 32 28 35 CHUMBAWAMBA/Tubthumping
27 25 23 24 FIONA APPLE/Criminal 36 31 32 33 PUFF OADOY../I'l Be Missing You 67 67 53 33 PUFF DAODY./Vll Be Missing You : ° 25 ROCKELL/I Feli In Love 24 26 25 25 QUAD CITY 0J'S/C'mon ‘N Ride it.
25 30 20 23 DIANAKING/I Say A Little 28 30 34 33 PEACH UNION/On My Own 27 27 24 33 LABOUCHE/Be My Lover 22 - - 24 AZYET/Mad ToSayi'm. 16 12 17 24 USHER/You Make Me Wanna .
25 26 22 23 MR.PRESIDENT/Coco Jamboo 14 21 26 27  SHE MOVES/Breaking All.. - - 25 31 WILL SMITH/Gettin' Jiggy Wit It - - - 22 SPiCE GIRLS/2 Become 1 23 22 24 24 PLANET SOULSSet U Free
17 18 18 22 SHE MOVES/Breaking All 3 13 18 26 LOS UMBRELLOSMNo Tengo Dinero 29 26 26 30 REAL MCCOY/Another Night 14 15 14 21 SPICE GIRLS/Spice Up Your Life 37 24 22 23 WILL SMITHMen in Black
22 - 15 22 AZYET/Hard ToSay I'm 33 32 32 24 OAFT PUNK/Azound The World 20 18 19 29 MARK MORRISON/Return Of The Mack 20 17 16 21 OLIVENou're Not Alone 25 22 19 19 BLACKSTREETMNo Diggity
g & 21 MATCHBOX 20/3am b 7 22 MATCHBOX 20/3am 38 43 35 28 98 DEGREES/nvisible Man 22 18 16 20 BACKSTREET BOYS/As Long As You. 19 20 17 19 ENVOGUE/Oon't Let Go {Love)
39 37 36 21 THIRD EYE BLIND/Semi-Charmed Lite -~ 10 17 NO AUTHORITY/Oon't Stop 25 25 27 27 04 COMPANY/Forever Young 25 14 19 20 PUFF DADDY. /Il 8¢ Missing You - - - 1B JOCELYN ENRIQUEZ/A Little 81t Of.
19 24 21 21 VERVE PIPE/The Freshmen 14 21 21 17 HANSON/I Will Come To You 27 27 27 27 AQUA/Lollipop {Candyman) 10 17 20 BEE GEES/Still Waters.. - 16 17 17 2UNLIMITED/Get Ready For This
22 26 22 20 OAVE MATTHEWS BAND/Crash Into Me 10 - - 14 TONICAf You Could Only... - - - 24 L0S UMBRELLOS/No Tengo Oinero 31 18 28 19 WILL SMITHMen In Black 18 18 20 17 COOLI0/.2,34 (Sumpin'..)
9 11 17 19 WALLFLOWERSThree Marlenas - 5 13 14 MASEfFeel So Good 22 22 22 20 SPICE GIRLS/Spice Up Your Life - - - 19 SPICE GIRLS/Say You'll Be There 16 13 15 17 BABYFACE/Every Timel.
10 10 17 18 THIRO EYE BLINO/How's It Going To Be 8 14 16 14  WILL SMITH/Gettin' Jiggy Wit It 18 18 18 18 HANSON/ Will Come To You 35 25 28 1B CULTURE BEAT/Take Me Away -7 20 16 N-TRANCE/Oa Ya Think I'm Sexy
26 23 17 17 HANSON/I Will Come To You -5 12 11 AQUA/Lollipop (Candyman) 32 32 28 18 NOTORIOUS B..G /Mo Money Mo Problems 19 16 14 14 NUFLAVORMeaven 7 10 12 16 MEREOITH BROOKS/MWhat Wouid Happen
- - - 16 SARAH MCLACHLAN/Sweet Surrender 9 12 13 10 MEREOITH BROOKSMWhat Would Happen 13 17 17 17 MARIAH CAREY/Butterfly - - 1113 WILL SMITH/Gettin' Jiggy Wit it 22 20 21 16 MARK MORRISON/Return Of The Mack
- 12 13 16 CARDIGANS/Lovefoo! - - 4 9 NUFLAVOR/Heaven - - 15  SPICE GIRLS/2 Become 1 11 14 10 11 AQUA/Lollipop (Candyman) 8 13 t1 12 OLIVENou're Not Alone
23 28 23 16 JOCK JAMJock Jam 10 12 11 8 SOMETHIN' FiDR../My Love s The Shhh! = - - 14 MASEfFeel So Good 12 18 18 11 JANET/Together Again 20 20 16 11 HANSON/I Will Come To You
~ - 8 15 MASEFeel So Good - = -3 CELINE DIONMy Heart Will Go On 44 20 10 6 ENVOGUE/Oont Let Go (Love) - - - 11 BOYZIIMEN/A Song For Mama 36 38 13 10 3RD PARTY/Love Is Alve
14 - - 15 BACKSTREET BOYS/Auit Playing.. - - - 3 BRYAN ADAMS/Back To You 10 10 10 10 STING F/PUFF DACOY/Roxanne 97 7 11 15 9 MARIAH CAREY/Butterfly
13 13 15 15 DJ COMPANY/Rhythm Of Love 19 14 8 1 SPICE GIRLS/Spice Up Your Life - 11 10 10 MASE/Feel So Good 8 B 9 8 DURAN DURAN/Ekct:ic Barbarehia
- 12 - 14 WALLFLOWERS/One Headlight - - - 10 HANSONMmm Bop B 7. 8 7 BACKSTREET 80YS/As Long As You .
29 29 29 13 SARAKMCLACHLAN/Buifding A Mystery - - - - SAVAGE GARDEN/Truly Madly Deeply 7 7 7 & MICHAEL BOLTON/The Best Df Lave
13 13 LA BOUCHE/Sweet Dreams - = - - LUTRICIA MCNEAL/An't That Just . -+ - - OIANAKING/L-L-Lies
MARKET #8 > MARKET #10 1 Ik,
:f;[}f;)llz/‘zﬂashingmn KR8EHouston WXKS/Baston WHYI/Miami Ky / | | WSTR/Atlanta
703) 522-1041 (713) 266-1000 (781) 396-1430 1 (954) 463-9299 ATLANTA (404) 261-2970
O'8rian/Ross KRHE Peake/Michaels IOSFM Ivey/Corey ~5;' s“‘\e Roberts/Poyner Bowen/Ammons
PLAYS ARTIST/TITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW2W LW TW IW W LW TW IW 2W LW T IW W LW TW W 2W LW TW
61 63 65 66 80YZI!IMEN/4 Seasons Of 58 67 67 68 CHUMBAWAMBATubthumping 61 61 62 61 CHUMBAWAMBA/Tubthumping 66 65 87 65 CHUMBAWAMBA/Tubthumping 25 53 62 61 CHUMBAWAMBA/Tubthumping
68 66 61 64 SUGARRAY/Fly 59 62 62 63 ROBYN/Show Me Love 56 58 57 58 SUGAR RAY/Fly 66 65 87 65 ROBYN/Show Me Love 61 51 58 60 SISTER HAZEL/AIl For You
62 64 62 64 JEWELFoolish Games 62 61 61 63 SUGAR RAY/Fly 54 60 57 S7 TONIC/f You Could Only. 61 63 82 63 LEANN RIMES/How Dot Live 59 49 60 59 SUGAR RAY/Fly
11 44 60 64 USHER/You Make Me Wanna. 31 39 39 62 NOTORIOUS B.t.G/Mo Money Mo Problems 47 38 54 57 SMASHMODUTHWalkin' On The Sun 65 66 85 63 SUGAR RAY/Fly 57 51 61 58 PAULACOLE/! Don't Want To Wart
64 64 65 64 CHUMBAWAMBA/Tubthumping 50 57 57 59 JEWELFoolish Games 28 29 36 56 FIONA APPLE/Cniminal 51 42 67 62 MATCHBDX 20/Push 32 30 34 58 MATCHBOX 20/3am
41 44 56 52 AOBYN/Do You Know (What ) 21 25 25 48 USHER/You Make Me Wanna... 58 55 55 54 LEANN RIMESMHow Qo Live 43 50 83 62 PAULACOLE/ Don't Want To Wait 54 50 58 54 OAVE MATTHEWS BAND/Crash Into Me
38 41 50 50 SMASHMOUTHWalkin' Dn The Sun 40 44 44 47 ROBYN/Do Ycu Know (What ) 35 32 33 44 FLEETWOOD MAC/Silver Springs 30 32 46 55 BACKSTREET 80YS/As Long As You.. 33 30 33 36 SARAH MCLACHLAN/Buiding A Mystery
62 53 50 50 [NOs/Love You Down 30 26 26 44 PUFF DADOY. /Il Be Missing You 58 57 45 41 MATCHBDX 20/Push 35 35 68 44 ALLURE/AY Cred Qut 55 17 61 35 TONIC/f You Could Dnly.
44 46 47 48 BACKSTREET BOYS/As Long As You.. 56 57 57 44 BACKSTREET 80YS/Quit Playing. 57 56 46 39 MIGHTY MIGHTY../The Impression 44 55 60 39 BOYZ Il MEN/4 Seasons Of.. 22 32 38 34 |MANICOPPOLA/Legend Ot A Cowgirl
49 49 55 48 SHE MOVES/Breaking All. 45 47 47 40 MATCHBOX 20/Push 24 22 22 38 BLESSID UNION/Light In Your Eyes 35 38 50 38 JANET/Together Again 32 31 36 34 SNEAKER PIMPS/G Underground
29 30 45 48 MR PRESIDENT/Coco Jamboo 37 44 44 40 THIRD EYE BLIND/Semi-Charmed Lite 20 35 37 37 ROBYN/Show Me Love 37 35 48 37 THIRDEYE BLINO/Semi-Charmed Life 24 24 30 33 VERVE/Bitter Sweet
34 39 48 48 ALLURE/AIl Cried Qut 23 31 31 38 BACKSTREET 80YS/As Long As You... 38 33 36 36 PAULACOLE/ Oon't Want To Wait 20 22 41 36 IMANI COPPOLA/Legend Ot A Cowgiri 18 18 32 33 FLEETWOOD MAC/Siver Springs
20 24 40 4B  MARIAH CAREY/Honey 37 38 38 36 SPICE GIRLS2 8ecome 1 39 27 24 35 OASIS/Don't Go Away 11 25 61 35 REAL MCCOY/(if._ )} 'm Qutta. 33 51 37 32 FIONA APPLE/Cnminal
15 15 33 42 ROBYN/Show Me Love 32 41 41 36 JOCK SAM/Jock Jam 25 25 25 29 HANSON/IWill Come To You 45 33 44 35 DIANAKING/ Say A Little.. 28 22 28 31 LISALOEB/ Do
38 38 36 40 NOTORIOUS 8.1.G/Mo Money Mo Problems 22 21 21 29 QUVENou're Not Alone 24 24 24 2B AMY GRANT/Takes A Littie Time 32 33 43 33 SPICE GIRLS/2 Become 1 - - 17 29 GREEN DAY/Time Of Your Life.
47 45 39 35 LECLICKMDon't Go 26 28 28 28 PAULA COLE/ Don't Want To Wait 20 20 21 25 MEREDITH BROOKSAWhat Would Happen 25 28 42 31 USHER/You Make Me Wanna.. - 24 30 27 SAVAGE GARDEN/Truly Madly Oeeply
31 36 43 34 AZYET/Hard To Say I'm. 15 15 - 27 EVERYTHING BUT. Missing 24 25 25 23 BILLIE MYERS/Kiss The Rain 19 21 30 28 NOTORIOUS B.I.G/Mo Money Mo Problems - - 23 26 SARAH MCLACHLAN/Sweet Surrender
23 26 25 33 MATCHBOX 20/Push 25 27 - 24 OMC/How Bizarre 34 23 22 22 ELTON JOHN/Something About. 23 24 30 28 HANSON/ Wil Come To You 16 17 21 23 ELTON JOHN/Something About...

24 27 29 27 SOMETHIN' FOR../My Love s The Shhh! 23 21 - 24 LABOUCHE/Be My Lover 20 23 25 21 WALLFLOWERS/Three Marienas 22 23 32 28 MEREOITH BROOKS/What Would Happen 60 27 32 22 THIRD EYE BLIND/Semi-Charmed Life
42 45 31 26 BACKSTREET B0VS/Quit Piaying. 30 35 35 24 LEANN RIMES/How Do | Live - 18 20 21 B8EE GEES/Stll Waters. 12 10 22 27 NUFLAVOR/Heaven 22 21 21 20 SMASH MOUTH/MWalkin’ On The Sun
4 13 26 SAVAGE GAROEN/Truly Madly Deeply 18 21 21 22 FONA APPLE/Criminal 20 20 20 20 MICHAEL BOLTON/The Best Of Love 26 19 35 26 ELTON JOHN/Something About. 17 18 19 20 INDIGC GIRLS/Shame On You

23 27 25 22 NUFLAVORHeaven - - 10 22 SAVAGE GARDEN/Truly Madly Deeply 12 12 13 19 BACKSTREET BOYS/As Long As You. 26 25 31 26 AMY GRANT/Takes A Little Tme 34 13 17 20 JEWELFoolish Games
18 18 20 19 AQUA/Lollipop {Candyman) - - 20 22 AEROSMITHPink 18 16 15 18 OLIVE/You're Not Alone 15 25 36 26 SAVAGE GARDEN/Truly Madly Deeply 32 31 16 19 SHAWN COLVIN/Sunny Came Home
14 19 19 18  DAFT PUNK/Around The World 16 17 - 21 WHITE TOWN/Your Woman 21 18 19 18 GREEN DAY/Time Of Your Life.. - - 17 22 CELINE 0ION/My Heart Will Go On 21 25 29 18 ROBYN/Show Me Love
20 22 19 17 SPICE GIRLS/Spice Up Your Life 16 23 23 19 LISA LOEB/I Do -9 15 18 MATCHBOX 20/3am 15 25 37 21 SMASH MOUTHWatkin' On The Sun 16 19 19 18 LEANN RIMES/How Do | Live
- -2 17 WILL SMITH/Gettin' Jiggy Wit It 22 24 24 19 JANET/Togetaer Again 20 20 18 18 THIRD EYE BLIND/Mowss It Gaing To Be 11 15 22 19 SHE MOVES/Breaking All 15 13 15 17 AMY GRANT/Takes A Little Time
- - - 16 L0OS UMBRELLOS/No Tengo Dinero 31 33 33 18 MR. PRESIDENT/Coco Jamboo 10 106 15 18 SPACE MONKEYS/Sugar Cane 14 16 21 19 DIANAKING/L-L-Lies < - - 17 LOREENA MCKENNITT/The Mummer's Dance
15 15 16 14 0J COMPANY/Forever Young 13 17 - 18 WALLFLOWERS/One Headlight = 11 18 17 SARAH MCLACHLAN/Sweet Surrendey 36 23 25 18 3RDPARTY/Can U Feel it 17 18 17 MEREDITH BROOKSMWhat Would Happen
10 - - 12 LIVIN' JOY/Don't Stop Movin® 21 27 27 17 ALLURE/A) Cried Out 16 15 17 17 SAVAGE GARDEN/Truly Madly Deeply 20 17 23 18 LECLICK/Call Me 21 16 21 17 HANSON/ Wil Come To You
18 21 - 11 HANSON/ Will Come To You -1 15 17 CELINE OIOMMy Heart Wili Go On 14 15 15 17 LiSA LOEB/ Do 11 12 22 16 OMC/How Bizarre - - - 16 WALLFLOWERS/Three Marlenas
12 .12 12 11 GINA G/Ooh Azh. Just. 16 - 17 REAL MCCOY/Another Night 19 21 16 CELINE DION/My Heart Will Go On 15 15 21 16 MARK MORRISON/Return Of The Mack 26 27 27 13 BACKSTREET BOYS/As Long As You.
18 13 14 11 QLIVE/You're Not Alone - - - 16 INOJ/Love You Down - - - 14 BEN FOLDS FIVE/Brick 13 13 19 16 OLIVE/ou're Not Alone 10 - 10 13 SPICE GIRLS/Say You'll Be These
11 - 11 11 AMBER/This is Your Night - 8 14 16 LOS UMBRELLOSMo Tengo Dinero 15 15 14 12 ALANA OAVIS/32 Flavors 8 9 14 16 LISALOEBAO0 20 17 16 12 MATCHB0X 20/Push
11 14 12 10 3RO PARTY/Can U Feel it 20 27 27 16 SOMETHIN' FOR. /My Love Is The Shhh! - - - 12 BRYAN ADAMS/Back To You B 14 13 SAVAGE GARDEN/I Want You == - 12 DUNCAN SHEIK/Barely Breathing
- - - 10 WHITE TOWN/Your Woman 16 16 16 16 GARY BARLOW/SC Help Me Girl = - 12 ROBERT BRADLEY'S.. /Once Upon A Time 17 15 18 13 TONI BRAXTON/Un-break My Heart - 11 - 12 HOOTIE & BLOWFISH/ Go 8lind
28 28 17 10 WILL SMITH/Men In Biack 14 - 16 2 UNLIMITED/Get Ready For This - T4 8 AEROSMITHPink -+ 12 QUADCITY DJ'S/C'mon N Ride It.. 16 12 12 12 ENVOGUEDon't Let Go (Love)
10 - 11 10 0J COMPANY/Rhythm Of Love 24 18 18 15 SNEAKER PtMPS/Spin Spin Sugar 8 6 LAUREN CHRISTY/Magazine 12 10 14 11 JOCK JAMAock Jam 13 13 - 12 CARDIGANS/Lovefool
- - §  JANET/Together Again 13 15 - 15 GINUWINE/Pony - 11 BLESSID UNION/Light In Your Eyes 15 10 14 12 OMCMow Bezarre
- - - MASE/Feel So Good 13 14 15 JOCELYN ENRIQUEZ/Do You Miss Me - - 11 11 ALANAOAVIS/32 Flavors 15 12 14 10 THIRD EYE BLINDMows it Going To Be
- DIANA KING/L-L-Lies - - - 14 ALANIS MORISSETTE/Ironic - 10 13 11 HANSONMmm Bop - BRYAN ADAMS/Back To You
o D7
KBKS/Seatile B KDWB/Minneapolis (‘ KKLQ/San Diego ‘/ WBLI/Long Island 7 WXYV/Baltimare
(206} 282-5477 ,‘} (612) 340-9000 (619) 565-6006 iyl s;ggéisvﬂn()em H (F410) 65%2200
Prestan/Buchanan ,0 Marris/Davis Todd/Spicer Ay TODAY'S 1T MUSIC erguson/Dee
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W 2W W TW IW 2W LW TW IW W LW TW IW W LW TW IW2W W TW
53 66 63 65 SMASHMOUTHMalkin' On The Sun 44 53 29 68 PAULA COLE/ Don't Want To Wait 80 81 81 82 CHUMBAWAMBA/Tubthumping 48 48 48 48 CHUMBAWAMBA/Tubthumping 42 63 71 73 INOJ/Love You Oown
62 62 66 65 SUGAR RAY/Fly 34 47 49 68 ROBYN/Show Me Love 71 51 75 79 JEWEL/Foolish Games 48 48 48 48 DIANA KING/i Say A Little.. 71 72 71 72 MATCHBOX 20/Push
62 64 66 64 CHUMBAWAMBA/Tubthumping 68 73 68 67 CHUMBAWAMBA/Tubthumping 77 78 9 78 PAULA COLE/ Don't Want To Wait 48 48 48 48 LECLICK/Call Me 13 38 71 72 AQUA/Lollipop {Candyman)
39 39 59 64 TONIC/f You Could Only. 70 73 71 67 SUGARRAY/Fly 42 46 73 78 MATCHBDX 20/3am 30 30 30 48 LIVIN'JOY/Don't Stop Mowin' 71 71 72 72 SUGAR RAY/Fly
63 62 64 62 SISTER HAZEL/AN For You 42 44 66 66 NOTORIOUS B.I.G./Mo Money Mo Problems 61 79 79 61 SMASH MOUTHMWalkin' On The Sun 48 30 30 48 MATCHBOX 20/Push 28 30 41 71 USHERNou Make Me Wanna.
61 58 62 59 JEWEL/Foolish Games 36 41 49 43 USHER/You Make Me Wanna. 18 21 32 50 BLESSID UNION/Light In Your Eyes 30 48 30 48 LEANN RIMES/How Dol Live 69 72 71 70 CHUMBAWAMBA/Tubthumping
46 35 53 52 PAULA COLE/I Oont Want To Wait 44 51 62 42 BOYZ Il MEN/4 Seasons Of. 19 22 32 48 SAVAGE GARDEN/Truly Madly Oeeply 48 4B 48 48 SUGAR RAY/Fly 71 69 72 54 HANSON/I Wili Come To You
18 34 38 50 MATCHBOX 20/3am 37 37 32 40 BACKSTREET 80YS/As Long As You 47 78 49 47 ROBYN/Show Me Love 30 30 10 30 3RDPARTY/Can U Feel it 43 44- 48 47 ROBYN/Show Me Love
37 36 42 41 BACKSTREET BOYS/Quit Playing 65 64 43 40 ALLURE/AIl Cried Out 13 22 43 46 THIRD EYE BLIND/How's It Going To 8¢ 30 30 30 30 AMBER/One More Night 11 18 28 47 MASEFeel So Good
39 39 41 41 FIONAAPPLE/Criminal 46 47 31 40 SMASH MOUTHMWalkic' On The Sun 34 34 44 46 LISALOEB/ 0o 16 10 18 30 BACKSTREET BOYS/As Long As You 42 38 45 46 BACKSTREET BOYS/As Long As You.
36 38 40 40 ROBYN/Show Me Love 29 30 33 40 INOJ/Love You Down 46 46 46 45 TONIC/t You Could Only.. 18 18 18 30 JANET/Together Again 71 71 43 44 NOTORIQUS B.1.G Mo Money Mo Probiems
38 39 39 39 MEREDITHBROOKS/MWhat Would Happen 44 45 46 39 MATCHBOX 20/Push 47 45 47 45 |MANI COPPOLA/Legend Of A Cowgirl 16 10 30 30 LOS UMBRELLOS/No Tengo Dinerc 39 41 43 43 LEANN RIMES/How Do | Live
33 35 36 39 SARAH MCLACHLAN/Building A Mystery 24 23 28 33 JANET/Together Agan 45 45 44 41 MATCHBOX 20/Push 30 30 48 30 ROBYN/Show Me Love 37 19 35 42 THIRD EYE BLIND/Sem-Charmed Lite
39 38 41 39 SAVAGE GARDEN/Truly Madly Deeply t0 18 21 33 LISALOEB/: Do 25 23 20 38 SISTER HAZEL/AIl For You 18 18 30 30 SHE MOVES/Breaking All - 37 33 40 NUFLAVORMeaven
63 63 44 38 LEANN RIMES/How Do | Live 19 34 31 33 SAVAGE GARDEN/Truly Madly Deeply 34 34 34 37 MEREDITH BROOKS/What Would Happen 30 30 30 30 THIRD EYE BLIND/Semi-Charmed Life 41 34 38 39 SMASHMOUTHWalion' On The Sun
63 59 43 37 MATCHBOX 20/Push 37 33 48 33 PUFF DADDY../Il Be Missing You - - 32 36 BRYAN ADAMS/Back To You 18 30 30 30 TONIC/if You Couid Only. 21 25 32 38 SAVAGE GARDEN/Truly Madly Deeply
6 30 27 33 THIRD EYE BLINDMows It Going To Be - - 6 31  MATCHBOX 20/3am - - - 31 SISTER HAZEUHappy 18 18 18 18 AALIYAH/The One t Gave My - - 24 37 AEROSMITHPink
37 40 39 31 THIRD EYE BLIND/Sem+-Charmed Life 25 27 25 31 JOCELYN ENRIQUEZ/Do You Miss Me 1 23 27 30 BOYZHMEN/4 Seasons Of.. 12 12 18 18  ALLURE/AI Cried Out 70 69 60 36 ALLURE/ANCried Out
- - 16 29 VERVE/Bitter Sweet.. 25 23 24 30 SISTER HAZEL/AI For You 71 78 27 27 SARAH MCLACHLAN/Building A Mystery 12 12 18 18  SAVAGE GARDEN/Truly Madly Deeply - 18 5 33 BOYZ Il MEN/4 Seasons Of
- 20 27 LOREENA MCKENNITT/The Mummer's Oance 37 28 28 29 AZYET/Hard To Say I'm. 25 24 22 24 DISHWALLA/Counting Blue Cars 18 30 30 18 SMASHMOUTHMWalkin' On The Sun 39 21 31 32 JEWELFoolish Games
- - 14 26 WILL SMITH/Men in Black 21 23 26 28 MR.PRESIDENT/Coco Jambao 23 25 23 24 MARK MORRISON/Return Of The Mack 12 18 18 18 USHER/You Make Me Wanna 20 19 42 25 LECLICK/Cal Me
39 37 28 24 LISALDEB/ Do 26 23 22 26 SHE MOVES/Breaking All.. 21 22 20 24 LUSCIOUS JACKSON/Naked Eye - - 16 16 INOJ/Love You Down 15 21 11 25 SOMETHIN' FOR.. /My Love Is The Shhh!
18 27 27 21 OLIVEYou're Not Alone 28 44 44 26 TONICA You Couid Only. 21 20 21 23 MEREDITH BROOKS/Bitch 12 12 16 16 LISALOEB/ Do 25 34 35 25 LISALOEB/ Do
- - 10 20 GREEN DAY/Time Of Your Life. 60 61 62 26 JEWEL/Foalish Games - - - 23 BACKSTREET BOYS/As Long As You - 12 16 16 NUFLAVOR/Heaven 28 20 22 25 JOCELYN ENRIQUEZ/Do You Miss Me
- 15 20 VERVE PIPE/The Freshmen 42 45 32 26 BACKSTREET 80YSAuit Playing.. 22 24 19 22 THIRD£YE BLINO/Semi-Charmed Life - 12 10 16 WILL SMITH/Gettin' Jiggy Wit It 27 27 31 25 OMC/How Buarre
- 19 16 19 ALLURE/AIl Cried Out 33 33 32 26 THIRD EYE BLIND/Semi-Charmed Life 24 22 20 22 MIGHTY MIGHTY.. /The Impression.. - - 12 12 BRYAN ADAMS/Back To You 16 19 19 16 SPICE GIRLS/2 Become 1
14 24 21 18 SARAH MCLACHLAN/Sweet Surrender 27 26 23 25 FIONA APPLECriminal - - 20 22 SARAH MCLACHLAN/Sweet Surrender 12 12 12 12 ELTON JOHN/Something About.. 40 39 31 11 QLIVE/You're Not Alone
- - 11 18 SAVAGE GARDEN/| Want You 28 26 21 24 OMC/How Buarre 21 22 22 22 ENVOGUE/Don't Let Go (Love) - - - 12 LUTRICtA MCNEAL/AIn't That Just . 71 38 5 9 SPICE GIRLS/Spice Up Your Life
- - 16 17 MEREDITH BROOKS/Bitch 34 32 32 23 ROBYN/Do You Know {(What.) 20 19 20 22 SHAWN COLVIN/Sunny Came Home - 12 10 10 AMY GRANT/Takes A Little Time 4 15 17 18 9 MARIAH CAREY/Honey
- 19 17 DUNCAN SHEIK/Barely Breathing 23 24 21 23 WILL SMiTH/Men In Black 22 - 17 21 ROBYN/Da You Know (What..) 5 5 10 10 HANSON/ Wi Come To You - - 22 9 JAV Believe
- - 23 17 SHAWN COLVIN/Sunny Came Home 18 22 21 23 MARK MORRISON/Return Of The Mack 15 20 - 20 WALLFLOWERS/The Difference’ - - - 10 LOREENA MCKENNITT/The Mummer's Dance 41 43 37 B SHE MOVES/Breaking Al
37 37 19 16 DAVE MATTHEWS BAND/Crash Into Me - - - 22 MEREDITH BROOKS/What Would Happen 81 60 53 20 SUGAR RAY/Fly - - - 10 SPACE MONKEYS/Sugar Cane 18 25 7 6 THIROEYE BLINDMows It Going To Be
14 15 13 16 ROLLING STONES/Anybody Seen My. 45 36 23 21 LEANNRIMES/How Do | Live 16 20 17 19 DAVE MATTHEWS BANO/Crash into Me 30 30 10 10 98 DEGREES/Invisible Man
- - 15 15 SPACE MONKEYS/Sugar Cane - 17 21 21 BEE GEES/Still Waters.. 17 19 - 19 WALLFLOWERS/One Headlight 10 10 10 10 BACKSTREET BOYS/Quit Playing.
15 15 9 12 HANSON/ will Come To You 12 16 20 20 HANSONA Will Come To You 35 23 35 18 WALLFLOWERS/Three Marlenas - 10 10 10 PAULA COLE/I Don't Want To Wart
21 18 15 10 WALLFLOWERS/Three Marlenas 15 20 2t 20 DAVE MATTHEWS BAND/Crash Into Me - - - 17 JANET/Together Again 10 10 10 10 FUN FACTORY/Close To You
- - - - ALANADAVIS/32 Flavors - - 14 20 BLACKSTREETMDon't Leave Me - - - 37 SAVEFERRIS/Come On Eileen 10 10 10 10 LOVE TRIBE/Stand Up
- - - 19 SPACE MONKEYS/Sugar Cane 50 39 37 16 MARIAH CAREY/Buttertly 30 10 10 10 DAVE MATTHEWS BAND/Crash Into Me
- - - 19 BLACKSTREET/No Diggity - - - 16 ALANA DAVIS/32 Flavors 30 48 48 10 MR. PRESIDENT/Coco Jamboa
14 15 17 17 ENVOGUE/Don't Let Go (Love) - - 14 LAUREN CHRISTY/Magazine - - 10 10 ULTRA NATE/Free
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today's hit music — Domino/Stan Eubanks/Jackson Benson/Austin | Klaproth/Lsar
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3IW 2W LW TW IW 2W LW TW W 2w W TW W 2W W IW 2W W TW
44 53 61 65 CHUMBAWAMBATubthumping 50 70 71 73 INDJ/Love You Down 67 64 65 67 CHUMBAWAMBATubthumping 63 74 72 73 CHUMBAWAMBA/Tubthumping 68 67 67 68 JEWELFoolish Games
61 58 58 63 MATCHBOX 20/Push 65 70 71 71 SUGAR RAYRy 65 60 57 66 SUGAR RAYFy 45 42 55 70 NDTORIDUS B.L.G.Mo Money Mo Problems 67 68 66 G8 LEANN RIMES/How Dol Live
58 §8 57 58 THIRD EYE BLIND/Semi-Charmed Life 72 71 67 78 NDTORIDUS B.1.G/Mo Money Mo Problems 61 58 59 61 ALLURE/AI Cried Out 55 68 69 70 98 DEGREESAnvisible Man 68 67 65 66 SMASHMOUTHWaikin' On The Sun
20 29 38 55 LEANN RIMESMHow Dol Live 71 71 70 69 CHUMBAWAMBATubthumping 67 53 67 57 USHER/You Make Me Wanna... 69 72 71 70 ROBYN/Show Me Love 48 44 69 66 FIONAAPPLE/Criminal
57 38 42 54 SUGAR RAY/Fy 45 47 49 56  LEANN RIMES/How Do | Live 26 45 52 53 LEANN RIMES/How Do Live 19 43 68 68 PAULACOLE/ Don't Want To Wait 48 48 47 65 CHUMBAWAMBATubthumping
52 63 59 52 TONICAf You Couid Only... 20 31 41 53 JEWEUFooiish Games 33 34 33 52 SMASHMOUTHWalkin' On The Sun 33 32 42 48 USHER/You Make Me Wanna. 45 47 43 49 SUGAR RAYFy
45 40 41 44 ROBYN/Show Me Love 36 39 43 44 ROBYN/Show Me Love 31 29 28 52 NUFLAVORHeaven 34 36 38 46 SAVAGE GARDEN/Truly Madly Deeply 69 71 68 47 TONIC/H You Could Only.
23 30 37 43 SMASHMOUTHWalkin On The Sun 33 29 32 42 SHE MOVES/MBreaking Al.. 50 56 56 36 BOYZ IIMEN/4 Seasons Of... 41 34 42 46 BOYZ|)MEN/4 Seasons Of.. 66 69 41 46 MATCHBOX 20/Push
46 46 29 41 SISTER HAZEL/AI For You 38 35 40 41 BACKSTREET BOYS/As Long As You... 63 59 58 35 9B DEGREES/mvisible Man 66 69 57 45 MATCHBOX 20/Push 33 37 38 44 OASISDon't Go Away
30 34 38 37 PAULACOLE/ Don't Want To Wait 33 37 36 41 JANET/Together Again 33 30 33 32 BACKSTREET BOYS/As Long As You... 4¢ 48 52 44 SUGAR RAYFly 47 41 47 44 PAULA COLE/ Don't Want To wait
41 38 36 37 SHAWN COLVIN/Sunny Came Home 72 71 60 40 BOYZ t MEN/4 Seasons Of.. 28 29 27 31 INDJ/Love You Down 60 48 39 39 MARIAH CAREY/Honey 40 38 43 44 SAVAGE GARDEN/Truly Madly eaply
33 36 37 37 SAVAGE GARDEN/Truly Madly Deeply 39 36 37 40 ROBYN/Do You Know (What.} 28 31 30 30 NOAUTHORITY/Oon't Stop 3z 35 32 38 BACKSTREET BOYS/As Long As You... 43 41 44 42 BLUES TRAVELERMost Precanous
18 31 34 36 MEREDITH BROOKS/What Would Happen 32 22 28 39  IMANICOPPOLA/Legend Of A Cowgir 27 26 25 30 SHE MOVES/Breaking All.. 33 34 36 37 ALLURE/AIl Cried Out 17 13 13 38 SARAH MCLACHLAN/Buiking i« Mystery
34 38 40 35 SARAH MCLACHLAN/Buiiding A Mystery 31 35 31 38 MARIAH CAREY/Honey 63 30 30 28 GDD'S PROPERTY/Stomp 21 23 26 34 WILL SMITHMen In Black 37 35 35 38 JEN TRYNIN/Getaway (February)
43 39 36 35 OMC/Mow Bizarre 24 24 32 38 TONIC/H You Could Only... 30 27 27 27 MARIAH CAREY/Butterfly 45 48 39 33 THIRD EYE BLIND/Semi-Charmed Life - - 36 38 MATCHBOX 20/3am
28 26 34 34 ALLURE/ANCried Out 15 27 32 37 USHER/You Make Me Wanna. . 12 23 22 27 DIANA KING/L-L-Lies - 5 26 33 MATCHBOX 20%am 27 32 38 37 MEREDITH BRODKS/What Would Happen
- 23 34 33 LISALOEB/ Do 35 37 36 37 SMASHMOUTHWalkin' On The Sun 19 25 25 26 NOTORIOUS B..G./Mo Money Mo Problems 26 31 32 32 ROBYNDo You Know (What ) 38 37 36 37 ALANADAVIS/32 Flavors
- - 22 33 MATCH8OX 203am 32 32 35 37 LISALOEBA Do - - 13 26 SAVAGE GARDEN/Truly Madly Deeply 15 34 30 32 JANET/Together Again 38 36 40 36 LISALOEB/ Do
40 40 32 31 JEWELoolish Games 32 33 31 36 SAVAGE GARDEN/Truly Madly Deeply 28 30 29 25 ROBYN/Show Me Love 32 25 26 32 SMASHMOUTHMWalkin' On The Sun - - - 36 BRYAN ADAMS/Back ToYou
22 24 23 27 AMY GRANT/Takes A Little Time 34 38 37 34 MATCHBOX 20/Push 31 29 26 24 JANET/Together Agam - - 16 30 INOJ/Love You Down 37 33 35 35 JAUABalieve
- 20 30 27 USHER/You Make Me Wanna.. 56 36 36 32 ALLURE/AIl Cried Out 26 27 25 24 HANSON/ Will Come To You 12 15 25 30 LISALOERA Do 34 35 34 33 SUMMERCAMP/Should | Walk wzy
11 21 22 25 FIONA APPLEXCrminal 5 15 26 31 THIRO EYE BLINO/Mow's !t Going To Be 20 19 24 23 OMC/How Bizarre 67 56 31 28 LEANN RIMES/How Do | Live 8 28 31 31 THIRDEYE BLIND/How's It Going To Be
17 15 16 22 THIRD EYE BLIND/Hows It Going To Be 29 22 28 28 98 DEGREES/Invisible Man 21 31 22 SPICE GIRLS/Spice Up Your Lite 33 30 27 26 PUFF DADOY../iMl Be Missing You 33 26 26 30 WALLFLOWERS/One Headlight
18 17 - 28 NODOUBT/Don't Speak 7 7 24 27 NUFLAVORMeaven 20 21 16 21 ROBYN/Do You Know (What.} 19 19 20 25 ELTON JOHN/Something About... 47 42 43 29 SISTER HAZEU/AN For You
21 19 16 20 DUNCAN SHEIK/Barely Breathing 27 21 25 27  PAULACOLE/ Dont Want To Wait 28 30 28 21 PUFF DADDY. /Tl Be Missing You 13 9 23 23 MEREDITH BROOKS/WHat Would Happen - - 32 29 GREEN DAY/Time Of Your Life..
22 21 19 20 WALLFLOWERS/One Headiight 29 34 33 26 MATCHBOX 20/3am 14 16 21 WILL SMITH/Gettin' Jiggy Wit It 36 32 34 23 BACKSTREET BOYS/Quit Playing. 31 28 29 29 THIRD EYE BLIND/Semi-Charmed Life
16 20 19 19 SHAWN COLVIN/You And The Mona... 21 16 18 25 BABYFACE/Every Time |. 18 15 18 20 MARY J. BLIGEEverything 28 27 22 23 SOMETHIN FOR../My Love Is The Shhh! 28 29 2B 28 SNEAKER PIMPS/6 Underground
20 16 17 18 MEREDITH BROOKS/Bitch - - 9 21 AEROSMITHPink 27 24 23 20 BLESSID UNION/Light In Your Eyes - - - 14 BRYAN ADAMS/Back To You 32 30 31 28 MIGHTY MIGHTY. /The Impression .
21 19 18 17 WILL SMITHMen In Biack 23 19 21 21 KIM FOX/) Wanna Be A Witch 27 23 23 20 9t1/Love Sensation - - - 14 ADAM SANDLER/The Chanukah Song 27 30 29 27 CRANBERRIES/Dreams
14 15 15 17 TONI BRAXTONNoU're Makin' Me... - - - 17  L0SUMBRELLOS/No Tengo Dinero 18 15 16 20 LL COOL J/Phenomenon 20 16 9 10 HANSON/I Will Come To You 26 27 29 26 SUBLIMEWrong Way
- - 14 17 DISHWALLA/Counting Blue Cars 14 17 16 16 GINUWINEAhen Ooves Cry 17 19 15 19 THIRD EYE BLINO/Semi-Charmed Lie 22 22 17 8 AMY GRANT/Takes A Litte Time 43 42 41 26 BARENAKED LADIES/The Oid Arartment
18 19 - 17 ROBYNDo You Know (What.) 10 16 SPACE MONKEYS/Sugar Cane 20 15 17 19 BLACKSTREET/No Diggity - 5 § 8 BLESSID UNION/ight in Your Eyes 18 25 20 24 SHAWN COLVIN'Sunny Came Home
15 14 15 15 OASISDon't Go Away 14 16 15 15 MEREDITH BROOKS/What Would Happen 25 22 22 18 MARK MORRISON/Return Of The Mack 14 8 6 6 MARIAH CAREY/Butterfly 25 25 23 23 SAVAGE GAROEN/I Want You
15 - 15 CARDIGANS/Lovefool 15 25 19 15 THIRD EYE BLINO/Semi-Charmed Life - 16 11 18 SPICE GIRLS/Say You'l Be There - - 5 5 CELINE DION/My Heart Will Go On 24 27 23 22 VERVE PIPE/The Freshmen
- - - 15 GINBLOSSOMS/Follow You Down 29 27 15 13 MARIAH CAREY/Butterfly 12 16 20 17 BACKSTREET BOYS/Quit Playing... 14 14§ 5 FIONAAPPLECriminal 23 27 21 22 DAVE MATTHEWS BAND/Crash Iuto Me
46 48 31 15 MARKMORRISON/Retum Of The Mack 10 14 12 12 SPICE GIRLS/2 Become 1 10 13 11 17 MASEFesl So Good - - - 5 THIRDEYE BLIND/How's it Going To Be 18 25 20 18 BLESSID UNIONLight In Your Eyes
19 20 27 6 HANSON/ Will Come To You 9 12 9 12 FIONAAPPLE/Criminal 24 18 21 16 WILL SMITH/Men In Black 40 36 12 17 AMY GRANT/Takes A Littie Time
- - - - GREEN DAY/Time Of Your Life... 12 12 13 11 BACKSTREET BOYS/Quit Playing... 20 17 i1 16 AALIYAH/The One | Gave My.. 9 11 8 10 ELTON JOHNSomething About...
- - - BACKSTREET BOYS/As Long As You. 8 11 12 11 JANETF/O-TIP../Got Til its Gone 17 17 17 15 WALLFLOWERS/One Headiight 13 14 9 3 MARIAH CAREY/Butterfly
7 10 12 11 SOMETHIN FOR../My Love Is The Shit! 13 10 10 15 NO MERCYAWhere Do You Go - - - 3 SUNDAYS/Summertime
Wi
KMXV/Kansas City WPRO/Providence WNCI/Columbus, OH KZHT/Salt Lake City
(816) 753-0933 (401) 433-4200 M_L:I ,.,.'9]'&? (614) 224-9624 (801) 263-9930
ﬂjj fM Zeliner/Ollon BristolMortis Dimick/Sharpe London/West Summers/Dr. Joug
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW IW 2W W TW W 2W LN TW IW W LW TwW IW 2W W TW
56 58 58 58 CHUMBAWAMBA/Tubthumping 64 58 58 63 SMASHMOUTHMalkin' On The Sun 59 60 58 67 CHUMBAWAMBA/Tubthumping 71 71 71 71 USHER/You Make Me Wanna... 37 64 66 75 CHUMBAWAMBATubthumping
56 58 58 58 SMASH MOUTHMalkin' On The Sun 58 64 57 61 SUGARRAY/Fy 62 5B 58 62 SUGAR RAYFy 37 46 B4 71 ROBYN/ShowMeLove 6B 70 74 72 SUGAR RAYFy
58 58 58 58 SUGAR RAY/Fy 65 32 34 59 ROBYN/Show Me Love 38 38 39 59 MATCHBOX 20/Push 70 71 71 71 BOYZIIMEN/4 Seasons Of... 39 38 52 72 THIRD EYE BLIND/Semi-Charmed Life
52 52 52 56 ROBYNShow Mg Love 84 65 60 59 CHUMBAWAMBA/Tubthumping 58 §2 57 58 THIRD EYE BLINO/Semi-Charmed Life 65 72 71 70 SUGARRAYFly 55 48 63 69 PAULACOLE/ Oon't Want To Wait
54 54 56 54 PAULACOLE/ Don't Want To Wait 65 61 59 59 TONIC/H You Couid Ony... 47 41 41 57 WILL SMITHMen in Black 37 &2 47 69 SOMETHIN FOR../My Love Is The Shhh! 68 73 71 69 LEANN RIMESHow Dol Live
56 56 54 54 LEANN RIMESHow Do | Live 61 60 56 57 LEANN RIMESHow Dol Live 47 53 56 57 SISTER HAZEL/AII For You 67 71 71 68 ALLURE/AICried Out 34 39 44 43 ROBYN/Show Me Love
48 48 48 52 JEWELFoolish Games - 60 57 55 JEWELFoolish Games 56 50 58 52 JEWELFoolish Games 37 3 36 52 NUFLAVORMHeaven 59 71 62 40 BACKSTREET BOYS/Quit Playing..
36 36 36 48 FIONA APPLE/Criminai - - - 33 MEREDITH BAOOKSMNat Would Happen 57 54 55 46 BACKSTREET BOYS/Quit Playing... 40 39 39 41 HANSON/ Will Come To You 47 26 32 48 SARAH MCLACHLAN/Buikding A Mystery
14 24 26 46 MATCHBOX 20/3am 32 13 29 33 BACKSTREET 80YS/As Long As You... 40 41 43 45 ROBYN/Show Me Love - T3 37 39 MASEFeel SoGood 39 39 37 38 ALLURE/AN Cried Out
20 26 28 42 BACKSTREET BOYS/As Long As You... 35 38 33 30 SAVAGE GARDEN/Truly Madly Deeply 37 36 39 42 ALLURE/A Cried Out 35 38 36 39 CHUMBAWAMBA/Tubthumping 32 32 33 37 SAVAGE GARDEN/Truly Madly Degphy
32 32 34 36 AMY GRANT/Takes A Little Time 39 6 18 28 HANSON/ Wil Come To You 36 39 35 41 BOYZ I MEN/4 Seasons Of.. 22 3 39 38 BACKSTREET BOYS/As Long As You. 71 70 57 37 JEWELFoolish Games
26 30 32 34 JANET/Together Again - - 15 28 MATCHBOX 203am 40 38 40 41 PAULACOLE/ Don't Want To Wait 35 3 38 38 AALIYAHThe One | Gave My... 26 27 30 37 BACKSTREET BOYS/As Long As You.
14 18 24 32 MEREDITH BROOKSMhat Would Happen 10 26 30 28 SISTER HAZEL/AIl For You 62 50 33 38 LEANN RIMESHow Dol Live 25 3 37 37 JANET/Together Again 29 38 41 33 MATCHBOX 20/Push
16 18 24 28 LISALOE& Do 11 23 28 26 LISALOEBA Do 31 33 37 37 GARY SARLOW/So Help Me Girl 25 2D 20 37 UNCLE SAMA Oon't Ever Want . 16 20 25 24 JANET/Together Again
18 18 24 26 ELTON JOHN/Something About... 38 28 31 26 PAULA COLE/ Don't Want To Wait 9 8§ 13 36 FIONAAPPLECriminal 35 34 36 36 MARIAH CAREY/Butterfly 5 12 20 23 MATCHBOX 20/3am
22 28 30 24 HANSON/I Wilt Come To You - 10 21 25 JANET/Together Again 14 19 19 36 SMASHMOUTHWaliin' On The Sun 22 25 22 34 MISSYELLIOTT/Sock it 2 Me 20 21 19 23 ROBYN/Do You Know (What )
14 16 22 24 BLESSID UMON/Light In Your Eyes 20 25 - 22 MARIAH CAREY/Butterfly 35 31 33 34 TONIC/f You Could Dnly... 2 32 18 25 SPICE GIRLS/Spice Up Your Life 17 21 24 23 SMASHMOUTHWalkin' On The Sum
12 14 20 24 SAVAGE GARDEN/Truly Madly Oeeply 35 27 26 22 ALLURE/AI Cried Out 32 35 32 34 BLESSID UNION/ Wanna Be There - 22 17 24 WILL SMITH/Gettin' Jiggy Wit It - - 18 21 DONNA LEWISA Love You Aways..
-~ 14 20 22 ALLURE/AN Cried Out 13 8 27 22 FIONA APPLE/Criminal 28 29 29 33 SHAWN COLVINSunny Came Home -2 13 18 LUTRICIA MCNEAL/Ain't That Just.. 20 14 19 21 SHAWN COLVINSunny Came Home
14 14 20 20 JAV] Believe 35 15 15 17 SHE MOVES/Breaking All... 27 25 41 33 ELTON JOHN/Something About.. 20 27 13 17 SHE MOVES/Breaking All. 21 21 21 21 CRANBERRIES/Dreams
14 14 14 14 AQUA/Lofipop (Candyman) 39 27 19 16 AMY GRANT/Takes A Littie Time 12 23 41 25 HANSON/I Will Come To You - - 13 16 DIANA KINGA-L-Lies 15 20 21 21 USHER/You Make Me Wanna...
- - 14 14 BRYAN ADAMS/Back To You 23 17 18 15 ELTON JOHN/Something Abous... 12 15 20 SAVAGE GARDEN/Truly Madly Deeply - 11 12 16 BOYZ Il MEN/A Song For Mama 23 27 25 20 LISALOES/ Do
- - - 12 THIRDEYE 8LIND/Howss It Going To Be - 13 14 CELINE DIONMy Heart Will Go On 14 12 13 16 LISALOEB/ Do 12 12 14 LSGMy Body 32 - 15 19 WILL SMITHMen In Slack
- - 12 12 CELINE DIONMy Heart Will Go On 34 9 10 14 USHER/You Make Me Wanna... - - 11 16 MEREDITH BROOKS/What Would Happen - 113 12 2PACAWonder If.. 17 10 20 19 JAVI Believe
7 10 12 12 10,000 MANIACS/Rainy Day 13 15 14 14 OMCMow Bizarre 17 16 17 16 BACKSTREET BOYS/As Long As You.. 6 13 12 5 OLIVENou're Not Alone 19 19 20 19 CARDIGANS/Lovefool
-7 10 12 OUNCAN SHEIKMWishful Thinking 10 15 12 14 DUNCAN SHEIK/Barely Breathing 15 15 12 16 BLESSID UNION/Light In Your Eyes - - - LL COOL WFatner 17 19 19 18 SAVAGE GARDEN/I Want You
- - T SARAH MCLACHLAN/Sweet Surrender - 14 13 14 WALLFLOWERS/One Headlight 13 13 15 MATCHOX 20/3am - - 14 17 ALANIS MORISSETTE/Ironic
-7 GREEN DAY/Time Of Your Life... 11 11 13 CAROIGANS/Lovefool 15 15 13 14 JANET/Together Again - - 10 16 INOJ/Love You Down
7 7 LAUREN CHRISTYMagazine 13 13 13 SHAWN COLVIN/Sunny Came Home 15 15 14 14 SHE MOVES/Breaking All.. 16 14 17 16 NOTORIOUS 8.1.6./Mo Mosey Mo Priblems
- - - 13 SAVAGE GARDEN/I Want You 18 17 17 14 USHER/ou Make Me Wanna... - - 10 15 ELTON JOHN/Something About .
1115 - 13 PAULA COLEMhere Have Al - - - 9 BRYAN ADAMS/Back To You - - - 15 NATALIE MERCHANT/Wonder
- 14 12 AEROSMITHPink .- 9 CHANTAL KREVIAZUK/Surrounded 18 15 16 14 ENVOGUEDon't Let Go {Love)
- 28 13 12 THIRD EYE BLIND/Semi-Charmed Life 6 8 9 THIRD EYE BLINDMow's t Going To Be 16 16 14 14 AMY GRANT/Takes A Littie Time
- - 12 SPICE GIRLS/Say You'll Be There 5 7 8 NUFLAVORHeaven 17 - - 14 PUFF DAODY. /Tl Ba Missing You
- 16 - 11 MEREDITH BROOKS/Bitch 30 29 30 7 AMY GRANT/Takes A Litte Time 17 19 19 14 BLACKSTREET/MNo Diggity
- - - 18 ROBYN/Do You Know (What.) . 7 CELINE DION/My Heart Wil Go On - - - 13 AEROSMITH/Pink
- 10 10 8 SUMMERCAMP/Shoukd | Walk Away - 6 SISTER HAZEL/Mappy 14 15 15 13 AZYET/Hard ToSay I'm..
- - 5 BRYAN ADAMS/Back To You 14 15 13 5 MARIAH CAREY/Butterfly 8 10 8 13 MEREDITH BROOKSMnat Would Happen
- - - 3 LOREENAMCKENNITT/The Mummers Dance - - GREEN DAY/Time Ot Your Life... 10 13 15 12 SHE MOVES/Breaking All.
- - LOS UMBRELLOS/No Tengo Dinero 10 11 11 10 BLESSID UNION/Light In Your Eyes
o MRRKET 238
WNKS/Charlotte WZPL/ndianapolis WXXL/Orlando KHOM/New Orleans % ? WEZB/New Orieans
(704) 331-9510 (317) 816-4000 (407) 339-6539 (504) 679-7300 m | |(504) 581-7002
OS.1FM Bridgman/Wright Gjerdrum/Decker Cook/DeGraaft Stewart/Klutch LI Larson
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W LW W 2w LW TW 3W 2w LU ™ 3W W W TW W 2W LW TW
59 66 69 62 CHUMBAWAMBA/Tubthumping 36 45 61 63 CHUMBAWAMBA/Tubthumping 43 43 49 60 ROBYN/Show Me Love 63 65 63 66 CHUMBAWAMBA/Tubthumping 43 44 44 44 SARAH MCLACHLAN/Buiiding A Mystsy
51 58 59 58 JEWELFoolishGames 38 59 62 59  LEANN RIMESHow Do | Live 51 52 58 58 ALLURE/AIl Cried Out 60 57 60 64 BOYZIIMENA4 Seasons Of.. 26 35 43 43 SUGAR RAYFly
42 60 56 58 TONICAf You Could Onty... 60 60 61 57 SUGAR RAYFy 29 47 56 §7 NOTORIOUS BJ.G/Mo Money Mo Problems 63 §7 61 63 MARIAH CAREY/Butterfly 18 21 35 43 CHUMBAWAMBA/Tubthumping
66 69 59 58 SUGAR RAY/Fy 42 54 42 57  DAVE MATTHEWS SAND/Crash Into Me 55 54 5B 50 CHUMBAWAMBA/Tubthumping 37 39 56 62 SAVAGE GARDEN/Truly Madly Deepty 43 44 43 42 MATCHBOX 20/Push
43 57 64 55 LEANN RIMES/How Do | Live 62 56 60 55 MATCHBOX 20/Push 30 40 41 49 PAULACOLE/ Don't Want To Wait 39 33 38 58 BACKSTREET BOYS/As Long As You.. 37 43 43 42 BOYZ Il MEN/4 Seasons Of...
48 54 52 49 MATCHBOX 20/Push 42 41 42 44 SISTER HAZEUAI For You 55 53 38 49 LEANN RIMESHow Do | Live § 32 34 56  PAULACOLEA Don't Want To Wait 43 45 45 41 PAULA COLE/ Don't Want To Wait
46 40 49 48 PAULA COLE/A Don't Want To Wait 54 55 55 43 JEWELFoolish Games 31 31 44 45 JCCELYN ENRIOUEZ/A Littie Bit OF... 35 31 30 48  INOVLove You Down 44 42 35 31 AMY GRANT/Takes A Littie Time
- 49 46 BOYZ Il MEN4 Seasons Of... 30 34 35 43 SMASH MOUTHMWalkn' On The Sun 41 42 43 42 BOYZ Il MEN/4 Seasons Of.. 62 58 B3 48 SUGAR RAY/My 16 19 27 30  SMASH MOUTHMalkin' On The Sun
22 41 42 43 BACKSTREET BOYS/Quit Playing... 39 42 40 42 ROBYN/Show Me Love 42 46 51 42 TONIC/ You Could Only.. 29 56 54 48 SMASHMOUTHMalkin' On The Sun 17 19 19 30 ELTON JOHN/Something About...
46 30 38 41 THIRD EYE BLINO/Semi-Charmed Life 57 39 30 42  PAULACOLE/ Don't Want To Wait 53 56 45 42 SUGARRAYFlY 61 59 B3 46 USHER/You Make Me Wanna... 31 27 26 38 TONIC/K You Could Only...
28 33 35 41 ROSYN/Show MeLove 39 40 40 41 TONICA You Could Only... 26 19 37 39 INOJ/Love You Down 42 49 42 40 HANSON/ Will Come To You 21 23 26 29 MARIAH CAREY/Butterfly
42 41 38 40 SMASH MOUTHMalkin' On The Sun 42 41 39 40 AMY GRANT/Takes A Littie Time 29 26 35 36 BACKSTREET 80YS/As Long As You.. 32 35 31 34  ALLURE/AN Crie Out 32 29 27 29 JEWEUFoolish Games
51 37 34 40 SISTER HAZEL/AIl For You 21 27 30 34 SAVAGE GARDEN/Truly Madly Deeply 34 37 31 34 OLIVENou're Not Alone 9 31 35 34 MEREDITH 8BROOKS/What Would Happen 29 29 29 29 ROBYN/Show Me Love
27 33 35 36 SAVAGE GARDEN/Truly Madly Deeply - - 25 32 BACKSTREET BOYS/As Long As You.. 34 30 44 33 SMASH MOUTHMWalkdn' On The Sun 18 9 24 33 ROBYN/Show Me Love 22 25 29 29 HANSON/ Will Come To You
10 24 28 33 MATCHBOX 20/3am 19 27 32 26 LISALOEBA Do 19 23 26 32 SAVAGE GARDEN/Truly Madly Desply 51 60 42 33 JEWEL/Foolish Games 19 22 24 28 JANET/Together Again
22 30 32 32 DUNCAN SHEIK/Barely Sreathing 27 27 29 25 FIONA APPLECriminal 46 38 16 31 MATCHBOX 20/Push 26 32 25 32 AALIYAH/The One | Gave My... - - 26 26 BRYAN ADAMS/Back To You
26 20 28 30 JEWEL/You Were Meant... 23 24 25 25 WALLFLOWERS/One Headlight 22 29 29 30 USHER/ou Make Me Wanna... - 18 %7 32 AEROSMITH/Pink - 10 20 25 SAVAGE GARDEN/Truly Madly Deeply
37 29 33 28 WILL SMITH/Men In 8lack 24 28 27 24 MARIAH CAREY/Butterfly - 16 20 27 SEE GEES/Stll Waters... 16 33 23 31 JANET/Together Again 42 41 40 25 THIRD EYE SLIND/Semi-Charmed Life
9 19 20 25 BACKSTREET BOYS/AS Long As You.. 27 27 27 24 MEREDITH 8ROOKS/Bitch 22 23 18 25 JANET/Together Again 16 27 4 30 SOMETHIN' FOR../My Love Is The Shhh! 13 15 19 25 THIRD EYE BLIND/How's it Going To Be
19 20 20 23 FIONA APPLE/Criminal 24 23 25 24 TON) SRAXTON/You're Makin' Me... 25 23 25 25 SISTER HAZELIAI For You 30 30 34 30 SHE MOVES/Breaking All... 23 23 24 24 LISALOEB/ Do
19 19 16 22 LISALOEBA Do 16 23 16 24 BLESSID UNION/ight In Your Eyes 38 30 26 25 THIRD EYE BLIND/Semi-Charmed Life - - - 29 80YZ! MENA Song For Mama 21 19 19 21 FIONA APPLE/Criminal
26 20 24 22 WALLFLOWERS/One Headlight - - 14 24 LOREENA MCKENNITT/The Mummers Dance 14 14 18 24 DIANA KING/L-L-Lies 4 7 %6 29 THIRD EYE BLIND/Hows it Going To Be -8 12 19 MATCHBOX 20/3am
- - 11 22 ALLURE/NICried Out - - 23 BLESSID UNION/ Wanna Be Thers 21 23 23 24 HANSON/ Wil Come To You 17 23 26 26 NUFLAVORMeaven 10 18 16 16 JOHN MELLENCAMP/Without Expression
26 21 23 21 OMCHow Sizarre - 19 22 22 MATCHBOX 20/3am 24 23 22 24 SHEMOVESreaking All... - - 11 24 MATCHBOX 20/3am 17 15 13 15 FLEETWOOD MAC/Silver Springs
35 19 20 20 ROSYNDo You Know (What ) 7 17 21 22 MEREDITH BROOKS/MWhat Would Happen 24 25 19 24 LECLICKCallMe 35 35 36 23 IMANI COPPOLA/Legend Of A Cowgirl - - 9 14 BACKSTREET BOYS/AS Long As You..
19 12 14 18 PAULA COLEWhere Have All. 24 19 19 21 WALLFLOWERS/Three Marienas -6 21 23 LISALOEBA Do - - - 22 LOSUMBRELLOSMo Tengo Dinero - - 10 12 GREEN DAY/Time Of Your Life...
18 19 14 17 PUFF DADDY. /'l Be Missing You 14 25 17 21 JOHN MELLENCAMPMWithout Expression -~ - 19 MR. PRESIDENT/Coco Jamboo 9 12 3 20 FIONAAPPLE/Criminal -6 14 11 LAUREN CHRISTYMagazine
19 20 18 17 DAVE MATTHEWS BAND/Crash Into Me 15 17 18 18  EN VOGUE/Dont Let Go (Love) 51 47 21 19 JEWEUToolish Games 8 6 9 20 AMY GRANT/Takes A Little Time 6 9 7 11 MEREDTHBROOKS/What Would Happes
- 4 16 SPACE MONKEYS/Sugar Cane -~ - 18 BRYAN ADAMS/Back To You 13 11 17 17 MEREDITH 8ROOKSWhat Would Happen 14 16 10 20 SPICE GIALS/Spice Up Your Life 12 11 - 11 HANSONWhere's The Love
§ 15 14 13 ELTON JOHN/Something About . 9 - 18 THIRD EYE BLIND/Semi-Charmad Life 26 21 21 1?7 BACKSTREET 80YS/Quit Playing... 23 17 23 20 LISALOEW Do 18 13 14 10 DURAN DURAN/Bectric Barbarelia
- - 8 12 USHER/ou Make Me Wanna .. = - - 18 SAVAGE GARDEN/ Want You = - 7 1B MATCHBOX20/3am 22 26 31 20 NOMERCY/Kiss You All Over 7 10 7 10 BLESSID UNIONLight In Your Eyes
- - 5 10 THIRD EYE BLINDMows It Going To Be 58 31 25 17 SHERYL CROW/A Change Would Do... 5 11 14 15 THIRD EYE BLIND/How's it Going To e - - - 19 LSGMySody 12 13 10 10 SISTER HAZEL/AIl For You
- 6 6 8 AQUMLolipop (Candyman) 13 22 25 17  ELTON JOHN/Something About... 25 21 25 13 FIONA APPLE/Criminal 11 15 13 18 AQUAZLolipop (Candyman) 10 10 1t 18 LA BOUCHE/Sweet Dreams
7 7 8 T JAINBskeve 21 20 15 17 ROBYNDo You Know (What.) - 9 LUTRICIA MCNEAL/Ain't That Just... 35 21 15 18 OMCHow Bizarre 12 13 11 18 GIN BLOSSOMS/Foliow You Down
7 6 6 7 BILLIEMYERS/Kss The Rain 14 16 14 16  DONNA LEWIS Love You Always... 8 AERDSMITHPink © - - 16 CELINE DIONMy Heart Will Go On 10 11 13 18 NOMERCY/Where Do YouGo
6 6 7 7 OLVEYou'reNot Alone 21 20 17 15 HANSON! Will Come To You 6 BRYAN ADAMS/Back To You - 10 - 16 LEANN RIMESHow Do | Live 11 11 - 10 SAVAGE GARDENA Want You
6 5 4 4 WALLFLOWERS/Three Marlenas 13 17 16 15  JEWEL/You Were Meant.. - NU FLAVORHeaven 63 36 14 15 MATCHBOX 20/Push 26 17 - 10 MARIAH CAREYMoney
= = - 1 MEREDITH BROOKS/What Would Happen - - 16 15 JOHN MELLENCAMPJust Another Day - LOS UMBRELLOSNo Tengo Dinero 40 - 17 14 SISTER HAZEUAY For Yau 11 10 10 18 DUNCAN SHEIK/Barely Breathing
- - - - GREEN DAY/Time Of Your Life... - 14 13 14 PAULA COLEMMers Have AL . 14 14 12 13 SPICE GIRLS/2 Become 1 9 10 - 10 DAVE MATTHEWS BANDVCrash Into Me
- - - - SISTER HAZELMappy 12 14 15 13 CARDIGANS/ovefool 18 18 14 13 SPICE GIALS/Say You'd Be There 44 35 20 10 OMCHow Bizarre

e —
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MARKET #42 MARKET #44 MARKET #48
> WKSE/Butfaio e WKSSMHartford WRVW/Nashvilie 98 m WPXY/Rochester, NY WDCG/Rateigh
98.5 |70 850 ’5}950 (860) 524-7819 (615) 664-2400 (716) 239-7440 (919) 871-1051
- 0 Neil/Universal Jones/McGowan Quinn/Peace THE % 1 MIT MUSIC STATION! Ingram/Rice ] Burns/Taylor
PLAYS ARTISTATITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTIST/TITLE
IW 2w W TW W W LW TW W oW W TW IW W LW TW W W LW TW
54 50 56 60 NOTORIOUS B..G/Mo Money Mo Problems 35 50 60 65 TONIC/If You Could Only. 54 54 54 54 SUGAR RAY/Fly 64 68 64 63 CHUMBAWAMBA/Tubthumping 58 58 55 56 SMASH MOUTHMWalkin' On The Sun,
60 56 59 60 CHUMBAWAMBA/Tubthumping 58 55 59 64 LEANN RIMES/How Do | Live 35 33 40 54 TONIC/f You Could Only.. 56 52 52 65 LEANN RIMESHow Dol Live 54 56 53 56 CHUMBAWAMBA/Tubthumping
63 57 56 59 USHER/You Make Me Wanna.. 43 60 64 64 CHUMBAWANBATubthumping 43 38 54 53 JEWELFoolish Games 58 58 57 54 SUGARRAY/Fly 47 45 48 55 MATCHBOX 20/3am
56 59 55 58 SUGAR RAY/Fy 57 56 53 63 MATCHBDX 20/Push 58 54 54 52 MATCHBOX 20/Push 30 40 45 53 PAULACOLEA Qon't Want To Wait 44 39 16 52 TONIC/If You Coutd Only.
54 56 59 56 SMASHMOUTHWatkin' On The Sun 61 62 62 61 SUGAR RAYFy 56 57 54 45 THIRD EYE BLIND/Semi-Charmed Life 57 50 55 53 JEWEL/Foolish Games 43 37 34 51 SEVEN MARY THREE/Lucky
55 44 52 54 LEANN RIMES/How Dol Live 51 37 34 52 AULURE/AN Cried Out 34 33 35 42 CHUMBAWAMBA/Tubthumping 56 50 49 48 BACKSTREET BOYS/Quit Playing 26 38 39 51 EQWINMCCAIN/'l 8¢ |
38 38 47 48 CELINE DION/To Love You More S 38 37 42 46 ROBYN/Show Me Love 33 35 33 38 SHERYL CROW/A Change Would Do... 31 42 43 41 THIRD EYE BLIND/Semi-Charmed Life 56 58 58 50 FARTOO JONES/As Good As You
46 40 30 48 SISTER HAZEL/AY For You 27 34 40 46 SMASHMOUTH/MWalkin' On The Sun 42 53 47 36 SISTER HAZEL/AIl For You 45 43 40 40 SISTER HAZEL/AI For You 27 37 44 46 LISALOEB/ Do
58 58 51 44 INOJ/Love You Down 36 41 41 45 NOTORIOUS B1.G/Mo Money Mo Problems 25 32 34 34 SHAWN COLVIN/Sunny Came Home 35 38 37 34 ROBYN/Show Me Love 15 18 37 40 MARCY PLAYGROUNO/Sex And Candy
30 27 39 42 ROBYN/Show Me Love 34 42 40 44 BACKSTREET BOYS/As Long As You.. 45 33 31 33 LEANN RIMES/How Do | Live 20 27 26 33 SAVAGE GARDEN/Truly Madly Deeply 37 37 35 38 TOAD THE WET. /Crazy Life
36 42 40 42 MARIAH CAREYMHoney 32 4t 44 14 ROBYNDo You Know (What.) 25 22 26 32 ELTON JOHN/Something About. 33 35 31 31 MATCHBOX 20/Push 55 43 37 36 FIONA APPLE/Criminal
38 41 44 40 MIGHTY MIGHTY. ./The Impression.. 52 50 50 42 JEWEL/Foolish Games - 10 22 31 LiSALOEB/ Do 27 29 32 31 USHER/You Make Me Wanna... 14 15 16 35 BARENAKED LADIES/Brian Wilson
28 31 41 40 ROCKELL/In AOream 4t 31 32 40 BACKSTREET BOYS/Quit Playing.. 43 46 31 31 PAULACOLE/ Don't Want To Wait 29 30 34 27 BACKSTREET BOYS/As Long As You. 32 38 45 35 BENFOLDS FiVE/Brick
46 40 48 39 98 DEGREES/Invisibie Man 42 38 36 39 INOJ/Love You Oown 29 26 26 30 ROBYN/Show Me Love i 28 29 31 27 SHE MOVES/Breaking All. 51 49 38 35 SUGAR RAY/Fly
41 37 40 38 BACKSTREET 80YS/As Long As You. 28 30 27 35 SHEMOVES/3reaking All 33 34 29 25 AMY GRANT/Takes A Little Time 46 44 41 25 ROBYN/Do You Know (What..) 27 22 28 26 SARAH MCLACHLAN/Building A Mystery
39 47 43 38 ALLURE/ANCned Qut 26 25 25 33 98 DEGREES/Invisible Man 21 20 23 24 MEREDITH BROOKS/What Would Happen 17 .22 21 23 NOTORIOUS B..G./Mo Mansy Mo Prablems 22 25 23 25 INDIGO GIRLS/Shame On You
39 37 37 36 BOYZIIMEN/4 Seasons Of. 20 24 28 30 HANSON/I Will Come To You 24 25 25 24 JOHN MELLENCAMP/Without Expression 15 21 22 22 ALLURE/A! Cried Out 4 13 14 24 GREEN DAY/Time Of Your Lite.
54 45 17 34 MATCHBOX 20/Push 56 37 27 30 THIRD EYE BLIND/Semi-Charmed Life 22 23 22 24 SARAH MCLACHLAN/Building A Mystery 37 36 28 22 OMCHow Bizarre 6 24 25 23 SARAH MCLACHLAN/Sweet Surrender
- 17 22 21 JANET/Together Again 11 20 20 30 MARIAH CAREYMoney 26 34 32 24 ROBYN/Do You Know (What.) 19 18 17 21 SPICE GIRLSWannabe 17 25 26 21 THIRO EYE BLIND/How's it Going To Be
10 12 13 26 PAULACOLE/ Don't Want To Wait - - 17 29 JANET/Together Again 13 11 16 23 SAVAGE GARDEN/Truly Madly Deeply 14 25 23 20 LISALOEB/A Do 21 19 19 21 FOREST FOR THE TREES/Dream
23 23 24 24 SOMETHIN FOR../My Love Is The Shhh! 16 18 20 28  USHER/You Make Me Wanna.. 27 22 28 23 WALLFLOWERS/The Difference 24 22 22 20 WILL SMITHMen In Black 8 11 22 20 0ASIS/Dont Go Away
19 21 18 22 SAVAGE GARDEN/Truly Madly Oeepty 8 21 16 27 PAULA COLEA Don't Want To Wait 25 17 20 22 MEREDITH BROOKS/Bitch 19 20 14 19 BLESSID UNION/l Wanna 8e There - - - 20 JONATHA BROOKE/Crumbs
36 47 38 22 JEWELFoohsh Games 21 17 18 26 AZ YET/Hard To Say 'm.. - - 3 21 BRYAN ADAMS/Back To You 9 11 12 19 BLESSID UNION/Light n Your Eyes 18 15 17 18 VERVE PIPE/The Freshmen
- - 18 20 MASEfFesl So Good 21 22 23 25 NUFLAVOR/-eaven 23 22 23 20 ALLURE/AI Cried Out 25 18 17 18 VERVE PIPE/The Freshmen 11 13 11 17 ALANA DAVIS/32 Aavors
25 26 22 20 SHE MOVES/Breaking All 5 13 12 20 SAVAGE GARDEN/Truly Madly Degply 26 19 18 20 DUNCAN SHEIK/Barely Breathing 18 19 18 18 HANSONMmm Bop 19 17 17 17 THIRD EYE BLIND/Semi-Charmed Life
26 25 24 20 LISALOESA Do 12 19 15 20 WILL SMITH/Gettin’ Jiggy Wit It 26 25 19 19 WALLFLOWERS/One Headlight 19 19 17 18 ENVOGUE/Don't Let Go (Love) 21 16 17 17 SISTER HAZEL/AIl For You
19 19 22 18 LL COOL J/Phenomenon 19 25 20 19 MERECITH BROOKSMWhat Would Happen 19 20 17 18 NODOQUBT/MDont Speak 19 22 28 17 JOCK JAM/Jock Jam 27 14 15 17 JEWELFoolish Games
° 16 18 NU FLAVORMeaven 26 23 20 15 OMC/How Bearre 13 18 18 16 SMASH MOUTHMalkin’ On The Sun - - 5 17 SMASHMOUTHMalkin' On The Sun - 6 14 16 G.LOVE & SPECIAL. /Stepping Stones
19 18 16 18 NOTORIOUS B I.G/Mypnotize 10 14 13 11 MASEfFeel So Good -3 10 16 EDWIN MCCAIN/I Be 13 14 16 17 PUFF OADDY. /I'll Be Missing You 40 49 49 15 MATCHBOX 20/Push
21 22 17 17 FIONA APPLE/Criminal = 11 10 SOMETHIN' FOR.. /My Love Is The Shhh! 11 12 13 15 BACKSTREET BOYS/As Long As You 19 22 2t 17 CARDIGANS/Lovefool 45 51 37 15 PAULACOLE/I Oon't Want To Wait
28 36 29 17 TONIC/f You Could Only. 14 12 10 9 THIRD EYE BLIND/How's It Going To Be - - - 15 OMC/How Bizarre 24 21 24 16 TONIC/f You Could Only. - 9 13 14 VERVEBitter Sweet
20 14 16 15 MARYJ. BLIGE/Everything 5 8 15 9 DIANA KING/L-L-Lies 19 19 19 15 ALANIS MORISSETTE/Ironic 15 17 14 16 DIANA KING/L-L-Lies 17 15 12 13 BARENAKED LADIES/The Old Apartment
23 19 16 16 BOYZII MEN/A Song For Mama 2 -8 NOAUTHORITY/Don't Stop 13 13 14 14 SHE MOVES/Breaking All.. 19 19 18 16 OUNCAN SHEIK/Barely Breathing -5 11 10 00G'S EYE VIEW/Last Letter Home
19 15 13 16 HANSON/ Wil Come To You 19 14 13 7  MARIAH CAREY/Butterfly 13 13 13 13 CARDIGANS/Lovefool 24 25 22 15 SHAWN COLVIN/Sunny Came Home - - 5 8 SISTER HAZEL/Happy
21 21 18 16  AALIYAH/The One | Gave My... - - 6 7 WALLFLOWERS/Three Marlenas 14 15 15 13 SAVAGE GARDEN/I Want You 19 19 20 15 SAVAGE GARDEN/ Want You 24 19 11 5 WALLFLOWERS/Three Marlenas
19 15 16 16 WILL SMITH/Men (n Black 7 5 8 6 SALTN-PEPA/R UReady 10 12 13 12 FIONA APPLE/Criminal 17 18 19 15 SPICE GIRLS/Say You'll B There
17 14 16 16 OMCHow Bizarre - - - & [LSGMyBody - 4 10 12 MATCHBOX 20/3am 17 21 21 15 WALLFLOWERS/One Headiight
15 16 14 16 MARK MORRISON/Return Of The Mack - 5 8 § AEROSMITH/Pink 33 37 26 12 BACKSTREET BOYS/Auit Playing.. 711 12 14 ELTON JOHN/Something About.
17 15 MATCHBOX 20/3am c 7 5 OLIVENou're Not Alone - 13 14 12 ENVOGUE/Don't Let Go (Love) - 13 17 14 FIONA APPLE/Griminal
16 13 12 15 PUFF DADDY. /Il Be Missing You 7 5 6 5 ALANADAVIS/32 Flavors 20 17 19 12 NATALIE MERCHANT/Jealousy 5 12 14 SOMETHIN FOR../My Love s The Shhh!

MARKET #50
" RIS S ]
KHFI/Austin WAPE/Jacksonville WDJX/Louisville KJYD/Oklahoma City WGTZ/Dayton
l:l (512).474-9233 (904) 642-1055 (502) 589-4800 % S (405) 840-5271 (937) 294-5858
“renvn Kelly/Basenberg Thomas/Mann Matthews/Rite McCoy/Barreda Luczak/Steele
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTAITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
W 2w LW TW IW 2W LW TW W 2W LW TW W 2w LW TW W 2W LW TW
46 54 71 73 ROBYN/Show Me Love 63 64 64 67 CHUMBAWAMBA/Tubthumping 76 76 74 71 SUGAR RAY/Fly 68 70 70 71 TONIC/ You Couid Only. 73 71 73 75 TONIC/I You Could Only..
71 71 70 72 CHUMBAWAMBA/Tubthumping 62 64 67 65 SMASHMOUTHMWaikin' On The Sun 76 76 73 71 CHUMBAWAMBA/Tubthumping 71 71 71 7t SUGAR RAY/Fly 44 48 46 74 SMASHMOUTHWalkin' On The Sun
71 71 73 71 SUGAR RAY/Fly 39 36 39 60 PAULA COLE/I Don't Want To Wait 71 71 71 71 BOYZ It MEN/4 Seasons Of.. 69 69 69 7t CHUMBAWAMBA/Tubthumping 50 80 76 73 CHUMBAWAMBA/Tubthumping
46 71 70 71 ALLURE/AN Cried Qut 62 62 64 58 SUGAR RAY/Fly 57 57 71 71 LEANNRIMES/How Do Live 71 70 70 69 ROBYN/Show Me Love 70 72 46 72 PAULACOLEA Don't Want To Wait
7172 7t 70 {EANN RIMES/How Do | Live 41 49 39 58 TONIC/f You Could Only. 44 44 62 71 ALLURE/AIl Cried Out 29 29 29 61 SAVAGE GARDEN/Truly Madly Deeply 44 40 43 72 |MANI COPPOLA/Legend Of A Cowgirl
23 32 42 46 {NOJ/Love You Down 57 50 54 56 JEWEL/Fooish Games 72 72 41 53 JEWEL/Fooiish Games 22 23 23 54 SMASHMOUTHMWalkin' On The Sun 77 76 75 72 SUGAR RAY/Fly
34 38 37 46 JANET/Together Again 60 58 52 55 MATCHBOX 20/Push 26 26 41 49 JANET/Together Again 71 70 70 46 LEANN RIMES/How Do | Live 41 41 72 70 SARAH MCLACHLAN/Buikiing A Mystery
34 40 43 44 SAVAGE GARDEN/Truly Madly Deeply 23 25 26 44 BACKSTREET BOYS/As Long As You.. 23 23 48 46 SAVAGE GAROEN/Truly Madly Desply 31 48 48 39 IMANI COPPOLA/Legend Of A Cowgirl 12 37 42 48 BACKSTREET BOYS/As Long As You.
42 44 42 43 USHER/You Make Me Wanna.. ' 25 35 36 41 SAVAGE GARDEN/Truly Madly Deeply 46 46 43 46 ROBYN/Show Me Love 70 57 57 38 PAULA COLE/ Don't Want To Wait 45 45 41 47 FIONAAPPLE/Criminal
36 31 36 38 LiSALOEB/ Do 51 54 58 37 ALLURE/AI Cried Qut 46 46 45 45 (NOJ/Love You Oown 19 21 21 30 ELTON JOHN/Something About. - 40 48 47 SAVAGE GARDEN/Truly Madly Deeply
36 37 36 37 JEWELFoolish Games 27 29 28 34 ROBYN/Show Me Lave 10 1D 34 44 LISALOEB/ Do 28 27 27 28 ALLURE/AI Cried Qut 19 21 43 46 ALLURE/AI Cried Qut
37 34 35 37 PUFF DADDY../fll Be Missing You 17 17 24 34 JANET/Together Again 19 19 36 43 TONIC/f You Coutd Only. 27 23 23 28 LISALOEB/ Do 43 42 43 44 LISALOEB/ Oo
35 37 36 37 WILL SMITHMen In Black 16 16 21 33 AMY GRANT/Takes A Little Time 43 43 41 43 BACKSTREET BOYS/As Long As You. 28 28 28 26 WILL SMITH/Men In Black 29 32 45 44 BLESSID UNION/ight In Your Eyes
7 32 32 36 FIONA APPLE/Criminal 49 39 34 29 THIRD EYE BLIND/Sem-Charmed Lite 18 18 41 42 USHER/You Make Me Wanna .. 7 14 14 25 MATCHBOX 20/3am 47 46 44 43 ROBYN/Show Me Love
36 35 36 35 BACKSTREET BOYS/Quit Playing.. 25 31 36 29 1ISALOEB/ Do 35 35 35 34 NOTORIOUS B..G/Mo Money Mo Problems 22 23 23 25 JANETfTogether Again 45 42 41 42 98 DEGREES/nvisible Man
17 18 19 34 BACKSTREET BOYS/As Long As You. - - - 28 SPICEGIRLS/2 Become 1 46 46 43 27 SMASHMOUTHMalkin' On The Sun 13 15 15 23 USHER/You Make Me Wanna.. 73 73 69 41 MATCHBOX 20/Push
- - 1 34 MATCHBOX 20/3am - - 14 25 MEREDITH BROOKS/What Would Happen 25 25 26 26 SHE MOVES/Breaking All.. 19 19 19 21 [0S UMBRELLOS/No Tengo Dinero 30 32 36 41 USHER/You Make Me Wanna.
71 61 44 34 MATCHBOX 20/Push - - - 22 BRYAN ADAMS/Back To You 12 12 22 25 THIRDEYE BLIND/How's it Going To Be 18 13 19 20 AMY GRANT/Takes A Litle Time - - - 40 MARIAH CAREY/Honey
26 26 26 27 CARDIGANS/Lovefool - - 16 21 SPACE MONKEYS/Sugar Cane 18 18 17 24 HANSON/I Will Come To You 14 15 15 18 MEREDITH BRODKS/What Would Happen 43 21 40 39 SISTER HAZEL/AIl For You
27 26 25 26 BLACKSTREET/No Diggity - 12 16 20 MATCHBOX 20/3am 77 21 24 MATCHBOX 20/3am - 9 9 15 AEROSMITH/Pink 29 32 25 38 SHE MOVES/Breaking All.
21 25 22 25 ENVOGUEMDon't Let Go (Love) = - - 18 INOJ/Love You Down 33 33 24 20 IMANICOPPOLA/Legend Of A Cowgirl 7 8 8 14 BACKSTREET BOYS/As Long As You. 31 29 31 31 MEREDITH BROOKSWhat Would Happen
65 35 27 24 NOTORIOUS B..G/Mo Money Mo Problems - = - 17 JOCK JAM/Jock Jam 23 23 21 19 BACKSTREET BDYS/Quit Playing.. 12 10 10 14 BLESSID UNION/Light In Your Eyes - - 21 28 ALANA DAVIS/32 Flavors
24 27 26 24 10SUMBRELLOS/Na Tengo Dinero - - - 16 GREEN 0AY/Time Df Your Lite .. 10 10 16 18 SOMETHIN'FOR. /My Love is The Shhht - - - 13 SPACE MONKEYS/Sugar Cane 21 24 24 26 HANSON/ Will Come To You
25 25 27 24 WALLFLOWERS/One Headlight 38 31 30 15 RODBYN/Da You Know (What.) - - - 17 BRYAN ADAMS/Back To You 7 10 10 12 SHE MOVES/Breaking ANl . 68 72 66 25 JEWELFoalish Games
- - 1 23 MASEfeel So Good 22 23 9 6 HANSON/I Will Come To You 76 76 30 17 MATCHBOX 20/Push 13 12 12 12 HANSON/I Will Come To You - 27 22 25 TAJASEVELLE/N&|
16 18 19 19 MICHAEL BOLTON/The Best Of Love 13 13 17 16 SALT-N-PEPAR U Ready 7 11 11 11 THIRO EYE BLIND/How's It Going To Be 31 27 27 24 AMY GRANT/Takes A Littie Time
19 18 23 19 SDMETHIN' FOR. /My Love is The Shhh! 42 42 26 16 PAULA COLEA Don't Want To Wait 9 12 12 9 FIONAAPPLE/Criminat = 13 24 MATCHBOX 20/3am
22 20 20 19 NO DOUBT/Don't Speak 14 14 10 15 BLESSID UNION/Light in Your Eyes 7 7 7 7 JAl/IBelieve 40 43 42 22 THIRD EYE BLIND/Semi-Charmed Lite
17 18 18 19 JEWEL/You Were Meant. 17 17 15 15 VERVE PIPE/The Freshmen 5 7 7 7 WALLFLOWERS/Three Marlenas =l : 22 SPICE GIRLS/2 Become 1
17 16 18 18 BABYFACEEvery Timel 14 14 14 13 FIONA APPLE/Criminal S 7 7 7 ALANADAVIS/32 Flavors 75 44 69 22 LEANN RIMES/How Do i Live
S 18 19 17 THIRD EYE BLIND/Hows It Going To Be = - 12 13 ALANA DAVIS/32 Flavors - 5 & 7 VERVE/Bitter Sweet. - 15 21 22 JANET/Together Again
4 16 17 15 MEREDITH BROOKSMWhat Would Happen 10 10 14 13 SUMMERCAMP/Should | Walk Away - 5 5 7 LAUREN CHRISTY/Magazine - - - 21 ROBYN/Do You Know (What.)
-8 12 WILL SMITH/Gettin' Jiggy Wit 1t J 7 SISTER HAZEL/Happy 42 17 19 21 MARIAH CAREY/Butterfly
12 12 11 12 NU FLAVOR/Heaven - - = 7 SOMETHIN FOR../My Love Is The Shhn! 17 23 24 21 SPICE GIRLS/Spice Up Your Life
10 10 12 11 GARY BARLDW/So Help Me Girl = 7 LONGPIGS/0n And On 18 19 20 19 WALLFLOWERS/One Headlight
- - 10 11 AEROSMITH/Pink F I 7 OLIVE/You're Not Alone - - - 19 GREEN DAY/Time Of Your Life.
11 11 11 11 MEREDITH BRODKSAhat Would Happen 5 7 7 7 AQUA/Loflipop (Candyman) 17 19 12 17 MEREDITH BRODKS/Bitch
11 11 9 11 BILLIE MYERS/Kiss The Rain - - - GREEN DAY/Time Of Your Life - 10 14 16 AZ YETMHard To Say I'm.
- - 9 10 LAUREN CHRISTY/Magazine - = - - SARAH MCLACHLAN/Sweet Surrender 14 18 15 16 SHERYL CROW/A Change Would Do..
- - - 10 SISTER HAZEL/Happy -~ - - DBRYANADAMS/Back To You 15 15 16 16 INDJ/Love You Down

MARKET #56 MARKET #58 MARKET #60
WRVQARichmond | . WELY/Albany, NY B@,u WFBC/Greenville, SC ,74“"77 KHTT/Tulsa 937 KRQO/Tugson
(804) 576-3200 !.H%mzﬂ_ (518) 786-6600 (864) 271-9200 m (918) 492-2020 £ (520) 323-0400
McKay/Surf Dawes/Williams | Wagman/J. Love Philfips/Rush Todoy's Begt Muse Richards/Nespoli
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
IW 2w LW Tw 3w 2W LW Tw IW 2w LW Tw W 2W LW Tw 3w 2w 1w TwW
69 69 69 67 SUGAR RAYFly 58 60 60 59 CHUMBAWAMBATubthumping 155 53 54 57 SUGAR RAY/Fly 89 88 89 98 SUGAR RAY/Fly 40 34 44 48 CHUMBAWAMBA/Tubthumping
70 70 69 63 CHUMBAWAMBA/Tubthumping 10 28 55 59  USHER'You Make Me Wanna... 40 39 49 55 ALLURE/AI Cried Out 89 89 88 97 JEWEL/Foolish Games 39 50 50 46 BACKSTREET BOYS/Quit Playmg.
66 67 68 62 MATCHBOX 20/Push 57 60 59 59 ROBYN/Show Me Love 38 52 53 55 SMASHMOUTHMWalkin' On The Sun 72 72 72 97  CHUMBAWAMBA/Tubthumping 52 37 39 41 SUGAR RAY/Fly
70 68 66 60 LEANNRIMES/How Dol Live 58 60 59 58 SUGAR RAYFly 56 56 54 54 USHER/You Make Me Wanna. . 29 29 43 71 NOTORIOUS B! G /Mo Money Mo Probiems 14 15 18 39 USHERoU Make Me Wanna..
69 65 67 60 JEWEL/Foolish Games 60 58 58 58 PAULACOLE/ Don't Want To Wat 36 39 40 54 CHUMBAWAMBATubthumping 43 45 14 70 98 DEGREES/Invisible Man 36 53 53 37 THIRD EVF BLIND/Semi-Charmed Life
67 70 63 60 THIRO EYE BLIND/Sem-Charmed Lite 28 58 59 57  SMASKMOUTHMalkin' On The Sun 53 51 52 42 MATCHBOX 20/Push 28 30 31 50 OMCMow Buzarre 26 35 36 37 ROBYN/Show Me Love
48 45 44 54 98 DEGREES/nvisibie Man 20 20 30 55 BACKSTREET BOYS/As Long As You... 32 24 38 41 TONIC/If You Couid Only. 30 29 30 50 JOCK JAMJock Jam 48 38 31 35 ALLURE/AY Cried Out
59 59 55 49 SISTER HAZEL/AI For You 30 31 30 31 AAUYAH/The OnelGaveMy.. 25 28 37 40 BLESSIO UNION/Light In Your Eyes 88 88 89 47 LEANN RIMES/How Dol Live 36 29 36 34 AZYETMard To Say I'm.
33 35 43 49 PAULA COLE/ Don't Want To Wait 30 30 31 30 SPICE GIRLS/Spice Up Your Life 21 30 27 39 SAVAGE GARDEN/Truly Madly Deeply 71 72 71 43 ALLURE/AN Cred Out 32 34 36 34 ROBYN/Do You Know (What )
- 26 44 49 ROBYN/Show Me Love 29 31 31 30 SHE MOVES/Breaking All. 38 40 40 38 SARAH MCLACHLAN/Buikding A Mystery 43 41 42 41 MATCHBOX 20/Push 26 14 13 33 MATCHBOX 20/Push
45 52 48 44 BACKSTREET BOYS/Quit Playing.. 31 30 31 29 JANETogether Again 40 40 41 36 THIRO EVE BLIND/Semi-Charmed Life 8 8 30 41 USHER/You Make Me Wanna. 37 37 37 32 LEANN RIMESHow Dol Lwe
43 45 50 44 INOJLove You Down 26 29 30 29 GARY BARLOW/So Help Me Gir 37 40 39 36 MARIAH CAREY/Buttertly 43 42 42 40 ROBYN/Show Me Love | 47 34 36 32 BABYFACE/Mow Come, How Long
45 45 45 43 ALLURE/AIl Cried Out 26 29 30 28 ALLURE/AIl Cried Out 53 51 35 35 BOYZII MEN/4 Seasons Of. 42 41 42 40 INOJ/Love You Oown 24 22 21 31 JEWELFoolish Games
48 45 49 41 SMASHMOUTHAValkin' On The Sun 29 26 30 27  SAVAGE GARDEN/Truly Madly Deeply 23 26 27 32 LISALOEB/ Do 45 45 44 31  WILL SMITHMen In Black 17 16 16 29 WILL SMITHMen In Biack
41 44 42 40 JANET/Together Again 25 29 26 26 LISALOEB/ Do 27 26 30 30 EOWIN MCCAIN/'I Be 31 31 32 31 LL COOLJ/Phenomenon - - 24 28 JANET/ogether Again
41 40 45 40 SHE MOVES/Breaking All. 5 6 7 25 NUFLAVOR/Heaven 13 13 11 29 MATCHBOX 20/3am 29 29 29 31 BACKSTREET BOYS/As Long As You 35 37 33 28 SHAWN COLVIN/Sunny Came Home
- - 15 35 NUFLAVORMeaven 8 22 28 25 MEREDITH BROOKS/Mhat Would Happen 27 31 31 29 WALLFLOWERS/Three Marlenas 45 45 45 30  PUFF DADOY. /Il Be Missing You ! 21 36 36 25 MARIAH CAREY/Honey
43 57 56 35 TON(C/If You Couid Only. 28 25 25 23 FIONAAPPLE/Cniminal 41 40 38 28 CRAVIN' MELON/Sweet Tea 29 29 29 30 JANEW/Together Again 27 24 30 25 HANSON/ Will Come To You
33 36 36 35 BACKSTREET BOYS/As Long As You. 22 18 21 22 PUFF 0AODY../Il Be Missing You 15 13 22 26 JANET/Together Again 29 29 30 29  ROBYN/DO You Know (What ) 22 25 21 24 BACKSTREET BOYS/As Long As You .
35 35 37 31 MARIAH CAREY/Butterfly -7 12 21 BLESSID UNION/ght in Your Eyes 20 23 27 24 BACKSTREET BOYS/As Long As You. 21 22 21 28 THIRD EYE BLIND/Semi-Charmed Life 36 35 40 21 OMC/How Bizarre
16 33 29 29 SOMETHIN FOR..My Love Is The Shhh! 18 20 20 21 ELTON JOHN/Something About.. 24 22 22 23 PAULACOLE/ Qon't Want To Wait 45 44 87 28 BOYZ Il MEN/4 Seasons Of 26 27 28 20 NOTORIDUS B.16./Mo Money Mo Problems
25 27 28 28 USHER/You Make Me Wanna.. 17 16 17 21 SISTER HAZEL/AY For You 24 26 26 23 SISTER HAZEL/A For You 28 30 29 27 BACKSTREET BOYS/Quit Playing. 27 22 20 20 INOJ/Love You Down
45 45 38 25 SPICE GIRLS/2 Become 1 15 15 16 20 THIRD EYE BLIND/Semi-Charmed Life 23 18 23 22 AMY GRANT/Takes A Litle Time 29 29 29 27 MEREDITH BRODKS/Bitch 18 14 19 20 SOMETHIN' FOR /My Love Is The Stinht
- 17 29 24 SPACE MONKEYS/Sugar Cane 18 15 11 19 MARIAH CAREY/Honey 18 15 18 21 MEREDITH BROOKS/What Would Happen 22 20 21 23 SISTER HAZEL/AN For You 7 22 20 19 LOS UMBRELLOS/No Tengo Dinero
19 21 23 24 HANSON Will Come To You 18 14 16 19 OMC/How Bizare 13 19 20 21 SOMETHIN FOR. /My Love Is The Shh! 42 16 22 21 MARIAH CAREY/Butterfly 9 11 19 17 AQUA/Loflipop (Gandyman)
27 21 24 22 NOTORIOUS B.I G/Mo Money Mo Problems 17 15 17 19 JOCK JAMJock Jam 38 20 18 21 JEWEL/Foolish Games 32 23 20 20 HANSON/ Wit Come To You - = - 17 BLACKSTREET/No Diggity
- 19 WILL SMITH/Gettin' Jiggy Wit it - 14 15 18 98 DEGREES/nvisible Man 11 11 21 20 ROBYN/Show Me Love < 16 16 16 WILL SMITH/Gettin' Jiggy Wit it 14 18 8 15 MARIAH CAREY/Butterfly
- - - 18 SAVAGE GARDEN/Truly Madly Desply 18 17 20 17 HANSON/ Will Come To You - 15 25 19 NUFLAVOR/Heaven - 17 15 16 SERMON, MURRAY /Rappers Delight 6 14 14 15 MASEfFee) So Good
9 8 8 12 GARY BARLOW/So Help Me Girl 29 16 14 17 MIGHTY MIGHTY. /The Impression. 26 19 20 19 AALIYAH/The One | Gave My. 11 11 12 12 CRUSHLuvd Up 16 - - 15 NOMERCYMhere Do You Go
111 19 11 ELTON JOHN/Something About.. 60 59 20 17 JEWELFoolish Games 14 16 16 19 MARK MORRISON/Return O The Mack 10 13 13 11 3R0 PARTY/Love s Alive < - 15 2UNLIMITEO/Get Ready For This
- - - 11 MATCHBOX 20/3am - 14 14 17  MATCHBOX 20/Push - - 16 19 PUFF DADDY../I') Be Missing You - - - 11 QUBSTAR/Stars - 14 - 14 SPICE GIRLS/Say You'h Be There
- - MASETeel So Good 16 - 14 17 SPICE GIRLS/Z Become 1 21 20 19 18 LEANN RIMES/How 0o | Live - - - 11 AQUA/Loliipop (Candyman) - - - 13 SHE MOVES/Breaking All. .
15 - 12 17  SHERYL CROW/A Change Wouid Do. - - 15 18 WALLFLOWERS/Bth Avenue Heartache 9 8 7 9 NOAUTHORMY/Dont Stop 9 17 11 12 SPICE GIRLS/Spice Up Your Lite
<= - 17  DAVE MATTHEWS BAND/Crash Into Me 14 18 17 17 BETTER THAN EZRADesperately Wanting 5 9 8 8 NUFLAVORHeaven 11 16 13 11 NUFLAVORHeaven
16 15 15 16 LEANN RIMES/How Do | Live 15 - 14 17 311/l Mixed Up 8 8 11 8 SPICEGIRLS/Spice Up Your Life 16 15 16 11 DIANAKINGL-L-Lies
15 - - 16 MEREDITH BROOKS/Bitch - 15 16 17 AZ YET/MardTo Say I'm. 10 8 6 8 SHE MOVES/Breaking All. 12 11 12 10 SMASH MOUTHMalkin' On The Sun
- - 10 15 JA! Believe - 15 15 17 DUNCAN SHEIK/Barely Breathing - - - 7 MASEfeel SoGood - - 9 9 WILL SMITH/Gettin' Jiggy Wit It
-7 26 13 LEANN RIMESfYou Light Up My Life 15 15 14 17 VERVE PIPE/The Freshmen 8 8 7 7 LECLICKDontGo 8 7 7 7 NOAUTHORITY/DontStop
9 26 28 13 WALLFLOWERS/Thres Marlenas 14 - - 17 WALLFLOWERS/One Headiight 7 6 6 5 SAVAGE GARDEN/Truly Madly Deeply - - 10 6 PAULACOLE/ Dont Want To Wart
< - 11 12 CELINE DIONMy Heart Will Go On 15 19 18 16 GOD'S PROPERTY/Stomp <= - - SMASHMOUTHMalkin' On The Sun 5 6 7 6 AMYGRANT/Takes A Littis Time
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2PAC
[ TOTALPLAYS —————— ot | Wonder If Heaven Got A Ghetto (Amaru,Jive)
kid} W W W ARTIST TITLE LABEL(S) ™ Lw 2w 3w STATIONS/ADDS TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
.+ 1 1 USHER YouMake Me Wanna... (LaFace/Arist)) 2480 2564 2611 2714 460 522/42 -0 28]
2 2 2 2 SOMETHIN' FOR THE PEOPLE My Love Is The Shhh! (Wamer Bros,) 2336 2369 2456 2389 4710
s ¢ 4 @ LSG My Body (EastiWest/EEG) 1602 1394 1187 1025 415
6 5 3 4  MISSY “MISDEMEANOR” ELLIOTT Sock It 2 Me (EastlVestEEG) 1422 1425 1221 1100 381
s 1 s @ UNCLE SAM | Don't Ever Want To See You... (Stonecreek/Epic) 13717 1199 908 666 36/0
w 7 5 @ MASE Feel So Good (Bad Boy/Arista) 1365 1340 1172 934 43 MOST ADDED -
s a o @ ALLURE Al Cried Out (Crave) 1327 1324 1420 1611 3210 ARTIST TITLE LABEL(S) LEL
o & o s  TOTAL What About Us (LaFace/Arista) 1104 1147 1072 1001 280 K-C1 & JOJO All My Life (MCA) 6
4 3 7 9 BOYZIIMEN 4 Seasons Of Loneliness (Motown) 1028 1288 1528 1535 2910 MARY J. BLIGE A Dream (Arista) 5
i 15 1 Q) NEXT Butta Love (Divine Mill/Arista) 1003 988 900 796 36/0 K.P. & ENVY! Swing My Way (EastiWest/EEG) 5
s n w2 @  JANET Together Again (Virgin) 1002 986 994 940 29/ LSG My Body (EastiVestEEG) 3
2 1 15 @ BACKSTREET BOYS As Long As You Love Me (Jive) 972 872 758 699 26/ BUSTA RHYMES Dangerous (Elektra/EEG) .
\ WC Just Clownin’ (Payday/FFRR) 4
s 9 10 1 NUFLAVOR Heaven (Reprise) 972 1042 1058 1128 26A DRU HILL 5 Steps (/sland) 3
2 2 19 @ BOYZII MEN A Song For Mama (Motown) 879 742 683 507 3872 KAI Say You'll Stay (Tidal Wave/Geffen) 3
7 10 13 15 AALIYAH The One | Gave My Heart To (BlackGround/Atlantic) 859 943 1017 1072 3010 LOX I You Think I'm Jiggy (Bad Boy/Arista) 3
— — u @ KCI&JOJOAI My Life (MCA) 842 564 281 142 33/%6 MILITIA Burn (Red Ant) 3
12 12 1 17 SUGAR RAY Fly (Lava/Atlantic) 830 922 960 9 18/0 PUFF DADDY & THE FAMILY its Al About... (Bad Boy/Arista) 3
u » 2 O ROBYN Show Me Love (RCA) 818 724 679 680 230 KIM SANDERS Jealousy (Dancin’ Music/isiand) 3
2w 1w @ JONB. Are U Still Down? (Yab Yum/550 Music) 792 754 674 581 26 WILL SMITH Gettin’ Jiggy Wit It (Columbiz) J
w 1 16 20 NOTORIOUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista) 754 839 818 883 2400
— a2z @ WILL SMITH Gettin’ Jiggy Wit It (Columbia) 733 581 380 248 3383
5 2 2 @ ERYKAH BADU Tyrone (Kedar/Universal) 723 17 612 500 232 MOST INCREASED
s 1 2 2 MARIAH CAREY Butterfly (Columbia) 636 713 937 1067 230 PLAYS o
— 3 3 € SERMON, MURRAY & REDMAN Rapper’s Delight (Priority) 634 518 375 129 31A ARTIST TITLE LABEL(S) INCREASE
17 0 20 2 MARYJ. BLIGE Everything (MCA) 627 641 720 845 19/0 K-Cl & J0J0 All My Life (MCA) +218
5 16 17 2  BUSTA RHYMES Put Your Hands Where My... (Elektra/EEG) 603 7176 865 924 2110 L.L. COOL J Father (Def Jam/Mercury) +211
' = = @ BILLY LAWRENCE Up & Down (EastWestEEG) 586 556 471 421 180 | LSGMy Body (astWestEEG) +208
BREAKER @  2PAC ! Wonder If Heaven Got A... (Amaru/ive} 522 480 433 333  24m UNCLE SAM | Don't Ever Want To See... (StonecreekEpic) +178
s w w» » SPICE GIRLS Spice Up Your Life (Virgin) 5177 524 512 415 160 WILL SMITH Gettin' Jiggy Wit It (Columbia) +152
] . : BOYZ Il MEN A Song For Mama (Motown) +137
2 2 2 3  DRUHILL We're Not Making Love No More (Laface/Arista) 515 578 581 481 16/0 SERMON, MURRAY & REDMAN Rapper's... (Priority)  +116
@ L.L. COOL J Father (DefJam/Mercury) . 489 218 —_ 16 26/0 CHUMBA;NAMBA Tubthumping (Republic/Universal)  +101
w 3 3 ) LOS UMBRELLOS No Tengo Dinero (Flex/Virgin) 489 451 412 383 15/0 BACKSTREET BOYS As Long As You Love Me (Jive)  +100
s 3 5 3 TONY TONI TONE Boys + Girls (Mercury) 486 489 408 394 18/0 ROBYN Show Me Love (RCA) +94
2 2 xu  MACK 10 Backyard Boogie (Priority) 455 512 576 696 1410
19 26 25 s L.L.COOLJ Phenomenon (Def Jam/Mercury) 451 618 646 742 16/0
w 3 3 3  NOAUTHORITY Don't Stop (MJJ/Work) a7 486 416 383 17/0 HOTTEST
20 21 25 37 BONE THUGS-N-HARMONY if | Could Teach... (Ruthless/Relativity) 446 567 693 723 15/0
2 o # € LEANN RIMES How Do | Live (Curb) 444 383 324 330 110 RECURRENTS
— @ a @ QUEEN PEN All My Love (/nterscope) - 443 387 308 117 242 ARTIST TTLE  LABELIS) N N
~ _ & @ DESTINY'S CHILD No, No, No (Grass Roots/Columbia) 428 384 205 177 19p | DADDY & FAITH EVANS /112 I Be Missing You (Bad BoyAistz)
. MARK MORRISON Return Of The Mack (Atlantic)
2 25 2 a  INOJ Love You Down (So So Def/Columbia) 413 598 649 703 1310 WILL SMITH Men In Black (Columbia)
— a5 3 @ H-TOWN They Like It Slow (Re/alflwty) 408 407 313 269 18A ROME | Belong To You (Every Time | See...) (Grand Jury/RCA)
v 17 20 4  MARIAH CAREY Honey (Columbia) 406 132 837 976 1510 BLACKSTREET No Diggity (/nterscope)
o a — @ DRUHILL 5 Steps (/sland) 363 295 301 334 2073 112 Cupid (Bad Boy/Arista)
— 50 4 a5 MARY J. BLIGE A Dream (Arista) 323 321 296 245 1955 BLACKSTREET Don't Leave Me (/nterscope)
DEBuTP @ CHUMBAWAMBA Tubthumping (Republic/Universal) 318 217 109 105 91 GINUWINE Pony (550 Music)
s @ w© o  JAY-Z(Aways Be My) Sunshine (Roc-A-FellDef JamMercury) 316 319 338 310 15m | ENVOGUE Don't Let Go (Love) (EastWestEEG)
@ KAl Say You'll Stay (Tidal Wave/Geffen) 32 241 247 225 1453 | NOTORIOUS B.LG. Hyprotize (Bad Boy/Aristz)
so. — — @ MARIAH CAREY Breakdown (Columbia) 296 263 245 2n 9A
@ @ s s VERONICA Rise (H.0.LA/Island) 286 302 305 283 15 oreakers Sangs reqstering 500 plays o mre for the frat tme. Butets
ded to songs gaining plays over the previous week. If two songs are
This chart reflects airplay from November 24-30. Songs ranked by total plays. Highlighted songs indicate Breaker. 2?;’.,‘?,2:{“.'.’.33;1?1’?;&‘.&'@2%? l'é?.;’l“ﬁi‘iﬂe”g"&ﬁf‘ﬁlik'iﬁﬁ
47 CHR/Rhythmic reporters. 47 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc. increases in total plays. Weighted chart appears on R&R ONLINE.
[}
Q u a I Ity For information contact
Auditorium st e
(573) 443-4155
Te St H 0 o k Ta pe S H Internet: hooks@hooks.com
U N L TED http://www.hooks.com
Digitally Produced Hooks w._..-—-._..- Compuserve: 72223,2705
FAX: 573-443-4016
200 Old 63 South, Svite 103 * Columbia, Missouri 65201-6081
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HIP HOP TOP 20

CHR/RHYTHMIC

— TOTALPLAYS = TOTAL
LW TW ARTIST TITLE LABEL(S) ™ w smnonsmoosi
i+ MASE Feel So Good (Bad Boy/Arista) 2506 3060 870
s @ 2PAC1 Wonder If Heaven Got A... (Amaru/Jive) 2065 1805 1052 5
2 3 BUSTARHYMES Put Your Hands Where My... (Elektra/EEG) 1971 2522 640
s @ SERMON, MURRAY & REDMAN Rapper's Delight (Priority) 1934 1689 110/4
7 € TIMBALAND & MAGOO Luv 2 Luv You (BlackGround/Atlantic) 1910 1686  95/4 §
4 o PUFFDADDY & THE FAMILY Been Around The World (Bad Boy/Arist2) 1870 1939 81/2
15 @ L.L. COOL JFather (Def Jam/Mercury) 1681 1109 105A
s @ JAY-Z (Always Be My) Sunshine (Roc-A-Fella/Def Jam/Mercury) 1637 1609 83/
10 @ M.J.G. That Girl (Universal) 1624 1568 741
1 ) WILL SMITH Gettin’ Jiggy Wit It (Coiumbia) 1524 1178 946 |
-2 () RAKIM Guess Who's Back (Universal) 1352 1195 842
18 (® BUSTARHYMES Dangerous (Elektra/FEG) 1276 946 96/11
7 (® STING F/PUFF DADDY Roxanne 97 (A&M) 1231 911 862
1 @ LUNIZ Jus Mee & U (C-Note/Noo Trybe) 1179 1183 7IA
s 15 L.L. COOL J Phenomenon (Def Jam/Mercury) 1043 1653 410
19 ) 2PAC F/OUTLAWZ Lost Souls (Death Row/Priority) 1040 936 741
20 @ SAM SALTER It's On Tonight (LaFace/Arista) 1034 710 690
— (D QUEEN PENAIl My Love (Interscope) 1004 593 95A2
16 19 NOTORIOUS B.I.G. Mo Money Mo Problems (Bad Boy/Arista) 1003 1034 342
1120 SALT-N-PEPAR U Ready (Red Ant/London/Island) 8271 1566 420

. This chart reflects airplay from November 24-30. Songs ranked by total plays. 47 CHR/Rhythmic reporters and
87 Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually extrapo-
lated. For complete reporter lists refer to Rhythmic and Urban sections. © 1997, R&R Inc.

YOUR PICTURE

COULD BE HERE!

R&R wants your best snapshots
(color or black & white).
Please include the names and titles
of all pictured and send them to:
R&R c/o Tony Novia:

10100 Santa Monica Bid., Fifth Floor
Los Angeles, CA 90067

, NEW & ACTIVE

LUTRICIA MCNEAL Ain't That Just The Way (Crave)
Total Plays: 204, Total Stations: 13, Adds: 1

DIANAKING L-L-Lies (Work)
Total Plays: 285, Total Stations: 14, Adds: 1

USHER Nice & Slow (LaFace/Arista)
Total Plays: 269, Total Stations: 8, Adds: 2

SHE MOVES Breaking All The Rules (Geffen)
Total Plays: 204, Total Stations: 9, Adds: 0

STING F/PUFF DADDY Roxanne '97 (A&M)
Total Plays: 264, Total Stations: 17, Adds: 0

NASTYBOY KLICK The AZ Side (GlassNote/Mercury)
Total Plays: 195, Total Stations: 12, Adds: 0

HANSON { will Come To You (Mercury)
Total Plays: 258, Total Stations: 10, Adds: 1

SMASH MOUTH Walkin' On The Sun (Interscope)
Total Plays: 165, Total Stations: 5, Adds: 0

TIMBALAND & MAGOO Luv 2 Luv You (BiackGround/Atiantic)
Total Plays: 248, Total Stations: 16, Adds: 2

MASE F/TOTAL What You Want (Bad Boy/Arista)
Total Plays: 164, Total Stations: 4, Adds: 0

LIGHTER SHADE OF BROWN Whatever You Want (Greenside)
Total Plays: 234, Total Stations: 9, Adds: 1

BORN JAMERICANS Send You My Love (Delicious Viny¥Red Ant)
Total Plays: 157, Total Stations: 8, Adds: 0

ROME Crazy Love (Grand Jury/RCA)
Total Plays: 225, Total Stations: 16, Adds: 1

2PAC F/OUTLAWZ Lost Souls (Death Row/Priority)
Total Plays: 156, Total Stations: 9, Adds: 1

K.P. & ENVYI Swing My Way (EastWestEEG)
Total Plays: 222, Total Stations: 13, Adds: 5

MILITIA Burn (Red Ant)
Total Plays: 141, Total Stations: 14, Adds: 3

RAKIM Guess Who's Back (Universal)
Total Plays: 215, Total Stations: 13, Adds: 1

NASTYBQY KLICK Down For Yours (GlassNote/Mercury)
Total Plays: 141, Total Stations: 5, Adds: 0

BUSTA RHYMES Dangerous (Flektra/FEG)
Total Plays: 210, Total Stations: 18, Adds: 4

OLIVE You're Not Alone (RCA)
Total Plays: 140, Tota! Stations: 6, Adds: 0

Songs ranked by total plays

N a 7 3 ;

THE FEELIN’FORTHE FLAVOR — of Red Ant/Londorn/Island recording artists Salt-N-Pepa,
that is. Here’s a whole crew of flavor savors during the group’s recent visit to Los Angeles.
Pictured are (I-r, back) R&R's Walt Love, R&R's Paul Colbert, and Tony Novia, Pepa, Salt-N-
Pepa Mgr. Daryll Brooks, Salt, Red Ant's Ruben Rodrigues, Spinderella, R&R’s Tanya O'Quinn,
Red Ant's Eddie Jorge, Island’s Bronwyn Webber-Greeg; (I-r, seated) Island’s Marthe Reynolds,
Red Ant's Margaret Locicero, Red Ant's Philip Mataragas, Red Ant's Tes Tesfay.

e

CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KKSS/Albuguergue, NM
PD: Tony Manero
APD/MD: Jackis James

WBBM/Chicago, IL KBOS/Fresno, CA
PD: Todd Cavanah No Adds
MD: Erik Bradley

KPWR/Los Angeles, CA
PD: Michelie Mercer
MD: Damion Young

QUEEN PEN “Love"
DRU HILL “S1eps'

KKXX/Bakersfield, CA
PD: Chris Squires
MD: Tony Manes

WILL SMITH “Jiggy

BOYZ I1 MEN “Song

WERQ/Baltimore, MD
PD: Tom Calococel

APD: Frank Ski

MD: Darren Brin

TIMBALAND & MAGOO “Luwv
K-Cl & JOJO "Lt

WBHJ/Birmingham, AL
PD: Mickey Johnson

APD/MD: Daysha Parker

33 MASTER P "Scream™

30 MARY J. BLIGE “Seven

16 BIG PUN "Player”

WJMN/Boston, MA
PD: Cadlllac Jack McCartney
APD/MD: Cat Collins

KP. & ENVY] "Swang™

WKXJ/Chattanooga, TN
Station Mngr.: Roy Jaynes
PD/MD: Bobby Corona

MARY J. BLIGE “Dream”

BUSTA RHYMES ~Dangerous™

KP. & ENVYI “Swing”

STAR "Want"

DRU HILL Steps™

K-Cl & JOJO "Life”

14 KP. & ENVY) "Swing”

KZFM/Corpus Christi, TX
PD: Ed Dcanas
MD: JoJo

ERYKAH BADU “Tyrone”

JON B. “Stil”

X-CI & JOJO “Life

FOME “Crazy

WBTT/Dayton, OH

PD: Jeft Ballentine

MD: Raye Kimberlin
BIG PUN “Player’
MILITIA “Bunr”

LOX "Jiggy
KP. & ENVYI “Swang

KQKS/Denver, CO
PD: Rick Stacy
MD: Lee Cagle

No Adds

WDRQ/Detrait, Mi
PD: Lisa Rodman
APD/MD: Jimi famm
CLUB 69 "Mush™
COLLAGE & DENINE "Lease”
NU FLAVOR "Heaven”
DIANA KING *L-L-Lies”

KPRR/EI Paso, TX
PD/MD: Johin Candelaria
25 GELINE DION “Heart”

15 WILL SMITH “Jiggy”
K-CI & J0JO "Lite”
CHUMBAWAMBA “Tub™
HTOWN “Sicw"

WJMH/Greensboro, NC
PD: Brian Douglas

MD: Mary Kay

45 LOX “Jiggy"

25 LL.COOLJ 4321

KiKi/Honolulu, HI
PD: Alan Dda

MD: Richie Aqul

31 DREAM HOUSE ~Sha™

KamaHonolulu, HI

PD: Kimo Akane

MD: Kathy Nakagawa
PUFF DADDY & FAMILY “Benjamins
2PAC F/OUTLAWZ “Souls'
STREISAND* DION “Telf

KBXX/Houston, TX
PD: Rob Scorpio
MD: Greg Head

No Adds

WHHH/Indianapolis, IN
PD: Scott Wheeler

MD: Carl Frye
MILITIA “Burn’

WJBTAacksonville, FL
PD: Dave Wynter

MD: Tittany Green

22 1SG "Body”

KLUCA as Vegas, NV
PD: Cat Thomas

MD: Melisa Stefas
SERMON, MURRAY . “Dengm”

LSG "Body

WPOW/Miami, FL
PD: Kid Curry
MD: Phil Jones

14 BEENIE MAN “Rom
MISSY ELLIOTT “Sock’

KHTN/Merced, CA

PD: Pete Jones

MD: Mark Medina
BUSTA RHYMES "Dangerous™
SAVAGE GARDEN “Truly™

KDON/Monterey, CA

Acting PD: Maverick
VERONICA "Rise”
LSG “Body”

WFHN/New Bedtord, MA
PD: Jim Reitz
MD: Kevin Palana

LIL" suzy "Memanes

WKTU/New York, NY
PD: Frankie Blue
APD/MD: Andy Shane

KIM SANDERS *Jealousy”
SIMONE JAY "Wannz"

WQHT/New York, NY
PD: Steve Smith

APD/MD: Tracy Cloherty

23 DAVINA “Good"

19 MASE “Live”

14 LLCOOLJ 4321 "

KCHX/Odessa-Midiand, TX

PD/MD: Leo Caro
DESTINY'S CHILD “No*

KWNZ/Reno, NV
PD: Jaft Davis
APD/MD: Bill Shakespeare

KHTS/San Diego, CA
PD: Todd Shaanon
APD: Ron Geronimo

KWIN/Stockton, CA
PD/MD: Steve Wall
APD: Stacy Lynn

QUEEN PEN "Love™

KCAQ/Oxnard, CA

PD: Dan Garite

APD/MD: Jacque Gonzales James
JAY-Z Girls
MARY J. BLIGE "Dream”
KP. & ENVYI "Swing
PLAYA “Don't

KPSi/Paim Springs, CA
PD: Mike Keane
MD: Bobby Sato

1 K-Cr & J0J0 “Lite

5 DAFT PUNK "World

KKFR/Phoenix, AZ
PD: Don Parker

MD: Mike Freeman
No Adds

KPTY/Phoenix, AZ
PD: Rick Thomas
APD: Crazy Kid
MD: Eric Valdez
RAKIM “Guess
USHER “Nics™
MARY J. BLIGE “Dream
LOX “Jiggy”
BUSTA RHYMES “Dangerous
BRIAN MCKNIGHT “Anyhme”

WWKX/Providence, R

PD: Joe Dawson

MD: Sandy B.

28 MARY J. BLIGE "Dream”
MYRON “Fly"

UL SUZY “Memones™

KiM SANDERS “Jealousy™

DRU HILL Steps™

o

LUTRICIA MCNEAL “Way"
BOYZ N MEN “Song™
I “Say

KGGi/Riverside, CA
PD: Diana Laird
APD/MD: Jesse Duran

4 BACKSTREET BOYS "Long

WJJS/Roanoke, VA

PD: David Lee Michaels

MD: Melissa Morgan
PUFF DADDY & FAMILY "Benjamins
BROWNSTONE "Game”

KSFM/Sacramento, CA
PD: Bob West
MD: Trejo

No Adds

WOCQySalisbury, MD
PD: Wookie
MD: Maritou
BUSTA RHYMES "Dangerous”
GINUWINE “Lonely™
MILITIA “Bum”
CAVINA “Good”

KTFM/San Antonio, TX
PD: Clift Tredway

MD: Steve Chavez
No Adds

MD: Hitman Hayes
KA "Say”

XHTZ/San Diego, CA
OM/PD: Lisa Vazquez
MD:; Dale Solivan
&  ERYKAH BADU “Tyrone’
5 FIAM *Phone
5 WC "Clownin’
MARY.J. BLIGE "Oream”

KMEL/San Francisco, CA
PD: Joey Arbagey

WILL SMITH “Jiggy

JANET “Togatner”

WC “Clownin™

KYLD/San Francisco, CA
PD: Michael Martin
APD/MD: Jazzy Jim Archer

WC “Clownin™

LSG “Body’

KAl “Say"

KUBE/Seattle, WA

PD: Mike Tiemey

APD: Eric Powers

MD: Christine Fox

17 700 TIGHT “Toasted”

13 PUFF DADDY & FAMILY “Beryams™
5 TIMBALAND & MAGOO "Luv"
5 K-CI & JOJO “Lite”

25  KIM SANDERS “Jealousy”
18  HANSON “Come’

14 CLUB 69 “Much™

13 KINSUI *Hop

1 LUNIZ “Jus

FIONA APPLE “Crminal

2 LIVE CREW “Prvate™

w0

WPGC/Washington, DC
PD: Jay Stevens

MD: Maurice Devoe

18 WYCLEF JEAN "November™

14 BRIAN MCKNIGHT “Anytime

13 SEAN "PUFEY* COMBS "Butt
12 LYSETTE "Young

MARIAH CAREY "Breakdown

3

KDGS/Wichita, KS

PD: Steve Dorrslt

APD: Ricardo Cherry

MD: A.J. Jones

47 USHER "Nice™

10 WYCLEF JEAN “November”

6 LIGHTER SHADE .. "Whatever"

Wek o

47 Total Reporters
47 Current Reporters
47 Current Playlists
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WKTU/New York WQHT/New York P“WER KPWR/Los Angeles WBBM/Chicago KMEL/San Francisco
(8202)8420-3700 {212) 229-9797 (';318) 9/33-4200 5:312) 9471/‘:3-6000 8 (415) 538-1061
lue/Shang i ercer/Youn: e —— avanah/Bradl Arbi
M= M | | SirConery FM g Tl ey agey
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTIST/TITLE
W 2w LW IW W LW TW IW W W TW W W TW W IW W TW
42 42 56 57 ALLURE/AN Cried Out 18 26 37 37 RAKIM/Guess Who's Back 50 75 70 39 SNOOP DOGGY DOGG/MWe Just Wanna. 2 70 69 70 USHER/You Make Me Wanna. 44 53 44 64 BUSTA RHYMES/Put Your Hansis
38 39 57 52 NOTORIOUS B..G/Mo Money Mo Problems 41 39 40 37 BUSTA RHYMES/Put Your Hands... 38 26 71 38 MACK 10/Backyard Boogie 48 54 50 67 ALLURE/AIl Cried Out 60 64 S0 54 USHER/You Make Me Wanna.
42 42 52 45 AMBER/One More Night 39 33 42 37 USHER/You Make Me Wanna... 59 71 69 38 PUFF DADOY/Senorita 36 38 54 64 JANET/Together Again 37 58 61 52 TOTAL/What About Us
14 14 30 43 SUGAR RAY/Fy 26 36 38 37 ERYKAH BADU/Tyrone - 41 47 37 SERMON, MURRAY../Rapper’s Delight 57 63 56 63 BACKSTREET BOYS/As Long As You.. 32 52 42 45 MARYJ. BLIGE/Everything
§2 57 55 41 LECLICK/Cail Me 41 42 40 36 TOTALWhat About Us 37 47 74 36 WG/ust Clownin' 9 28 45 59 BOYZII MEN/A Song For Mama 43 25 15 44 DRUHILLSS Steps
29 37 42 41 BACKSTREET BOYS/As Long As You... 35 40 40 36 MASE/Feel So Good 23 50 48 26 IMMATURE/Give Up The Ghost §6€ 60 55 56 BOYZ Il MEN/4 Seasons Of.. 27 37 59 43 2PACA Wonder If..
48 50 3B 40 DIANAKING/ Say A Little.. 40 41 40 36 BUSTA RHYMES/Dangerous 54 73 46 26 NOTORIOUS B.i.G/Lovin’ You Tonight 4% 52 59 51 SOMETHIN FOR../My Love Is The Shhh! 32 37 58 40 JONB/Are U Still Oown?
49 38 25 37 BACKSTREET BOYS/Quit Playing.. 32 42 41 35 DRUHILLWe're Not Making... 35 45 20 25 PUFF DADDY & FAMILY/Been Around... 43 51 56 45 INOJ/Love You Down 65 55 §7 37 MISSY ELLIOTT/Sock It2 Me
28 31 33 35 USHER/You Make Me Wanna.. 31 29 31 35 ALLURE/AI Cried Out 34 46 45 23 MASE/Feel So Good 40 42 47 42 PUFF DADDY../ Be Missing You 42 65 45 37 ERYKAH BADU/Tyrone
37 34 34 35 ULTRA NATE/Fres 16 24 28 34 MARYJ. BLIGE/A Dream §2 72 69 22 USHER/You Make Me Wanna.. 64 56 41 41 NOTORIOUS B..G/Mo Money Mo Problems 8 17 14 36 LSGMyBody
33 23 29 34 LOS UMBRELLOS/No Tengo Oinero - 18 24 32 FIRM/Phone Tap - - 40 21 NEXT/Butta Love 43 54 35 37 ROBYN/Show Me Love - 10 22 33 KCI&JOJO/AI My Life
49 49 28 29 MR.PRESIDENT/Coco Jamboo 41 34 32 30 LORDTARIQ../Deja Viu - - - 21 LL COOL J/Father 15 20 2B 34 MASE/Feel So Good 20 23 28 30 BILLY LAWRENCE/Up & Down
26 23 28 24 JANET/Together Again 13 22 23 28 BOYZIIMEN/A Song For Mama - 40 39 20 SOMETHIN' FOR../My Love Is The Shhh! 22 21 26 32 LL.COOL J/Phenomenon 33 55 52 30 NEXT/Butia Love
- - 18 22 MASE/Feel So Good 41 39 39 28 MISSY ELLIOTT/Sock it 2 Me - 40 39 20 RAKIM/Guess Who's Back 47 43 49 30 JANET F/AQ-TIP. /Got ‘Til It's Gone 6 26 29 25 QUEEN PEN/ANMy Love
9 11 17 22 SOMETHIN' FOR../My Love Is The Shhht 39 40 36 27 MARYJ. BLIGE/Everything - - - 20 WYCLEF JEAN/Gone Til November - - 1t 30 LEANNRIMESMHow Dol Live 6 27 35 25 BIGPUN/'m Not A Player
- - - 22 RICKY MARTIN/Mana 27 35 35 27 DRUHILLSS Steps - 39 38 19 QUEEN PEN/AIl My Love 39 28 36 27 SUGAR RAY/FRy 14 22 18 24 DRU HILL/We're Not Making..
- 15 19 21 LUTRICIA MCNEAL/AIn't That Just... 24 32 30 26 SOMETHIN' FOR../My Love Is The Shhn! - = - 18 LUNIZJusMee&U 18 17 25 27 HANSONA Will Come To You - - 18 24 BUSTA RHYMES/Dangerous
20 17 22 20 BEE GEES/Stii Waters... 34 33 30 26 MARY J. BLIGE/Seven Days 32 29 25 14 WARREN G/Smokin' Me Out 20 24 25 24 AALIYAH/The One | Gave My... 26 32 2B 23 BRIAN MCKNIGHT/Anytime
21 18 22 19 TONI BRAXTON/Un-break My Heart 24 25 24 24  WYCLEF JEAN/Gone 'Til November 17 - 22 14 SCARFACE/Smile 27 14 13 23 OLIVE/You're Nol Alone - 21 16 23 JANET/ Gat Lonely
- - - 18 SELENA/Dreaming Of You - - - 23 DAVINA/So Good 29 42 21 13 2PAC/ Wonder If.. 29 31 29 21 LECLICK/Dont Go - - 14 21 SERMON.MURRAY. /Rappers Cehght
14 17 17 17 SPICE GIRLS/Spice Up Your Life 26 30 32 22 AALIYAH/The Ons | Gave My... 22 28 26 12 CHANGING FACES/GHETTOUT - 5 12 20 WILL SMITH/Gettin' Jiggy Wit it - - 13 21 MILITIABum
14 18 14 16 LIVIN' JOY/Don't Stop Movin' 24 22 23 20 7 MILEAust A Memory 21 28 24 12 ROME/ Belong To You... 32 22 17 17 JEWEL/Foolish Games 24 52 22 20 BOYZ I MEN/A Song For Mama
§ 5 14 16 REAL MCCOY/One More Time - - 23 20 H-TOWN/They Like It Stow §5 70 49 11 BONE THUGS-N-HARMONY/H | Could Teach. - - - 14 KP &ENVYISwing My Way 42 27 31 20 ERYKAH BADWOther Side Of...
39 36 1B 14 0JCOMPANY/Rhythm Of Love - = - 19 MASE?4Hrs. To Live - - - - LSGMyBody - 11 14 13 CHUMBAWAMBA/Tubthumping 34 28 20 16 MILESTONE/ Care ‘Bout You
§ 10 13 13 CLUB 6%Much Better - 14 18 18 2PAC/ Wonder If... § 7 14 13 SHE MOVES/8reaking All.. 13 22 23 14 MASEFeel So Good
- - 9 12 NOAUTHORITY/Oon't Stop - - 19 18 CHANGING FACES/AN Of My Days - - 6 12 LOSUMBRELLOS/No Tengo Dinero 28 39 23 14 SALT-N-PEPA/R U Ready
41 39 17 11 PUFF DADDY./" Be Missing You 26 32 18 17 8IG PUNY'm Not A Player 23 17 10 10 B8USTA RHYMES/Put Your Hands.. 31 24 14 11 SOMETHIN' FOR../My Love Is The Shhh!
- - 8 11 WILL SMITH/Gettin' Jiggy Wit It 17 17 18 14 PUFF DADDY/Senorita 40 23 9 10 MARIAH CAREY/Butterfly 22 11 11 10 CHICO DEBARGE/Iggin’ Me
13 14 21 11 LECLICKDont Go 29 17 17 14 JAY-Z'Streets Is Watching - 6 13 9 LYSETTE/oung, Sad And Blue
- - 10 10 UNCLE SAM/I Don't Ever Want... - - - 14 LLCOOLN4321. 15 20 16 9 IMMATURE/Give Up The Ghost
- - 5 9 DUKE/Soln Love With You 17 18 15 13 MIC GERONIMO..Nothin' Move But. - - - 8 GINUWINEOnly When U R Lonely
8 11 5 9 AZYETMard ToSayIm... 10 9 9 9 YVETTE MICHELLE/DJ Keep Playing -. - - 5 TIMBALAND & MAGOO/Luv2 L~ You
20 15 15 9 GALAFreed From Oesire - - 10 5 UNCLE SAM/t Don't Ever Want.
25 24 13 8 AALIYAH/The One | Gave My... 26 21 13 5 DAVINA/So Good
- - 5 8 CELINE DIDNMy Heart Will Go On - - - 5 LLCOOLJFather
9 7 10 6 AQUA/Lolipop (Candyman) - - - - WILL SMITH/Gettin' Jiggy Wit It
- - 8 5 HANSON/ Will Come To You - - - - JANET/Together Again
- - - 5 SHEMOVES/Breaking All... - - = - WCAustClownin'
- - - 5 OLVEYou're Not Alone
- - - - KIMSANDERS/Jealousy
MARKET £4
§579m
KYLD/San Francisco WDRQ/Detroit w WPGC/Washington L KBXX/Houston WJMN/Boston
(415) 356-0949 EEB (810) 354-9300 (301) 441-3500 (713) 623-2108 (781) 290-0009
Martin/Archer f Rodman/Jam 95.5 FM Stevens/DeVoe Scorpio/Head McCartney/Colins
PLAYS ARTIST/TITLE PLAYS ARTISTATTILE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTIST/TITLE
3IW 2w LW W 2W W IW W W TW WA W TW W IW LW TW
69 63 63 70 MACK 10/Backyard Boogie 50 60 54 66 SUGAR RAY/Fly §3 56 51 39 LILKIMManey Talks 51 @ 69 66 DESTINY'S CHILD/No, No, No 66 66 66 66 LSG/My8ody
68 63 63 70 TOTALWhat About Us 33 37 41 65 DIANAKING/I Say A Littie... 64 60 5¢ 37 USHER/Nice & Slow 60 58 56 66 USHERYouMake Me Wanna... 41 52 65 66 ALLURE/AllCned Out
67 63 65 68 USHER/You Make Me Wanna... 45 38 53 63 USHERNou Make Me Wanna... 49 54 44 36 DRU HILLWe're Not Making... 21 22 52 63 UNCLE SAM/ Don't Ever Want .. 69 66 66 65 USHER/You Make Me Wanna...
72 67 53 63 SOMETHIN' FOR../My Love is The Shhh! 34 36 48 63 ALLURE/AI Cried Out 38 41 38 35 USHERNou Make Me Wanna.. 26 53 58 62 MISSY ELLIOTT/Sock it 2 Me §2 65 66 65 UNCLE SAM/I Don't Ever Want.,
23 34 36 58 MISSY ELLIOTT/Sock it 2 Me 19 44 47 46 JANET/Together Again 67 63 48 34 JANET/ Get Lonely 61 57 55 60 JON 8/Are U Still Down? 66 65 64 65 NOTORIOUS B.1.G/Mo Money Mo P-oblems
68 62 41 55 PUFF DADDY/Senorita 21 35 39 46 ROBYN/Show Me Love - 33 38 34 D'ANGELO/She's Atways In.. 52 53 51 57 LSGMy Body 41 41 56 65 AALIYAH/The One | Gave My..
§7 57 61 55 SNOOP DOGGY DOGGAVe Just Wanna... 34 39 48 46 INOJ/Love You Down 60 50 46 31 SOMETHIN' FOR. /My Love Is The Shhh! 14 33 44 56 MASE/feel SoGood 66 56 42 56 MASE/Feel So Good
33 45 61 55 MASE/Feel SoGood 24 - 19 45 LEANN RIMES/How Do | Live 56 56 47 28 MISSY ELLIOTT/Sock It 2 Me 33 34 55 55 MILESTONE/ Care 'Bout You 67 64 67 53 INOJLove You Down
38 30 53 54 BUSTA RHYMES/Put Your Hands. - 5 5 42 CHUMBAWAMBA/Tubthumping 38 48 49 28 MASE F/TOTAL/What You Want 14 16 34 50 BOYZIIMEN/A Song For Mama 46 44 44 42 LIU KIMNot Tonight
11 16 27 42 KINSUUPha Hop 17 28 39 41 SHE MOVES/Breaking All... 32 48 40 27 TOTALMWhat About Us 10 26 33 43 BRIAN MCKNIGHT/Anytime 36 41 44 42 SOMETHIN' FOR../My Love Is The Shhn!
- - 17 35 AALIVAH/Hot Like Fire 24 26 21 41 MARY J. BLIGE/Everything 36 31 40 27 ERYKAH BADU/Tyrone o 15 43 LL COOL JFather - 17 37 41 K-CI & JOJO/AN My Lite
8 23 20 34 2PAC/! Wonder If. 31 28 30 39 BOYZ |l MEN/4 Seasons Of... 48 39 47 26 MARY J. BLIGE/A Dream 18 43 43 42 ERYKAH BADWTyrone 64 67 50 39 80YZ!IMEN/4 Seasons Of.
- 12 32 29 K-Cl & JOJO/AIl My Lite 31 35 33 38 3RD PARTY/Can U Feel It - 11 34 24 SERMON, MURRAY../Rapper’s Oelight 59 5& 52 41 GHETTO TWINZ/Responsibility 32 32 36 38 WILL SMITH/Gettin’ Jiggy Wnt It
43 46 54 28 NUFLAVORMeaven 44 37 38 37 BACKSTREET BOYS/Quil Playing... - - 23 24 LSGMy Sody 54 56 49 36 SOMETHIN' FOR../My Love Is The Shhh! 17 31 31 38 TOTAL/What About Us
- - 8 27 MILITIAVBum 37 57 52 35 MARK MORRISON/Retum 01 The Mack - 33 33 23 LSG/A The Times 14 22 23 32 USHERMNice & Slow - - 38 32 LL.COOL JiFather
- 26 34 27 MASE F/TOTAL/What You Want 47 58 50 35 ROBYN/MDo You Know (What.) - - 21 20 REDHOT R&B. /Every Nation 35 35 34 31 MASTER P/l Miss My Homies 37 43 42 30 LL COOL J/Phenomenon
30 31 41 25 ROONEY O/What U Gotta Say 25 20 18 33 BACKSTREET BOYS/As Long As You... - - - 18 WYCLEF JEAN/Gone Til November 27 36 32 27 MARIAH CAREY/Breakdown - - 30 28 USHER/MNice & Slow
21 19 8 22 MARYJ. BLIGE/Everything - - 3 28 LECLICKDontGo 42 37 36 17 BUSTA RHYMES/The Body Rock 54 44 27 27 JANET/I Get Lonely 6 14 21 27 MISSY ELLIOTT/Sock 1t 2 Me
- - 13 21 BORN JAMERICANS/Send You My Love - - 16 27 AMBER/Qne More Night 20 18 17 17 BOYZII MEN/A Song For Mama 22 21 21 25 ODRUHILL/In My Bed 43 38 36 20 MARIAH CAREY/Honey
- - 12 17 WILL SMITH/Gettin’ Jiggy WAt ft - - 26 27 NOTORIOUS B.1.G/Mo Money Mo Probiems - - 11 15 2PAC/ Wonder If.. - - 8 24 SWV/Rain - 9 34 20 SALT-N-PEPA/Gitty Up
32 32 35 15 BONE THUGS-N-HARMONY/It i Could Teach... 9 19 19 26 SPICE GIRLS/Spice Up Your Lite 36 15 15 15 BUSTARHYMES/Put Your Hands. 20 22 22 24 H-TOWN/They Like It Stow 8 10 11 11 BLACKSTREET/(Money Can't) Buy..
63 61 36 15 ALLURE/AIl Cried Out 1B 24 29 25 NOMERCY/Kiss You All Over 25 28 11 15 TIMBALAND & MAGOO/Luv 2 Luv You - = 9 22 DRUHILLS Steps 10 10 10 10 JANET/Together Again
36 31 36 15 BOYZ I MEN/4 Seasons Of. 23 16 18 24 PUFF DADDY../I'l Be Missing You 19 20 16 14 BOYZ Il MEN/4 Seasons Of... - - 8 20 MARIAH CAREY/Butterfly 7 10 10 10 JAY-ZH{Always...} Sunshing
7 14 14 14  BILLY LAWRENCE/Up & Down 11 21 36 24 3RD PARTY/Lowe Is Alive - - - 14 BRIAN MCKNIGHT/Anytime - 20 22 19 5THWARD BOYZ/! Know - 5 10 10 NEXT/8utta Love
- 7 7 13 SEAMON, MURRAY. /Rappers Oefight 34 62 39 23 AZYET/Hard To Say I'm... - - - 13 SEAN“PUFFY" COMBS/Big Ote Butt - 7 18 15 K-CI&JOJO/AN My Life 7 7 7 7 TONYTONI TONEBoys + Girls
31 21 21 13 BOYZ It MEN/A Song For Mama - - - 22 AMBER/This Is Your Night - - - 12 LYSETTE/Young, Sad And Blue 49 52 33 14 M.J.G/ThatGir 5§ 6 7 7 DESTINYS CHILD/No. No. No
9 5 9 12 NEXT/ButtaLowe - - 4 19 KM SANDERS/Jealousy 7 23 19 11 BUSTA RHYMES/MDangerous 53 53 35 12 BOYZ Il MEN/4 Seasons Of.. - 5 7 7 GINUWINEOnly When U R Lonely
13 8 10 11 QUEEN PEN/AIl My Love 9 22 20 18 OLIVE/You're Not Alone 15 25 27 11 2PAC FOUTLAWZ/Lost Souls 40 34 20 11 MASEThe Player Way 6 6 6 6 SPICEGIRLS/Spice Up Your Life
- - 8 10 LOSUMBRELLOS/No Tengo Omnero - = 7 17 WILL SMITH/Gettin Jiggy Wit It 16 16 13 11 PUFF DADDY & FAMILY/It' All About.. 6 6 5 5 FIRMFim Bz .
- - - 9 LL COOL JFather 25 20 2 17 SOMETHIN' FOR../My Love Is The Shhh! 13 11 11 9 MARY ). BLIGEEverything - - 5 5 NASTYBOY KLICK/The AZ Side
11 17 7 8 AALIYAH/The One! Gave My... - - 2 16 MASE/Feel So Good 8 18 12 8 RAKIM/Guess Who's Back - - - 5 BOYZIIMEN/A Song For Mama
14 7 7 7 PUFFDADDY & FAMILY/Been Around.. - - 5 9 SAVAGE GARDEN/Truly Madly Deeply - - 9 7 MICGERONIMO.. Nothin' Move But. & - 5 BUSTA RHYMES/Dangerous
- - - 6 MARYJ. BLIGE/A Dream - - - - CLUB6Y/Much Better 25 10 - 7 MARIAH CAREY/Breakdown o - - KP & ENVYISwing My Way
7 11 5 DESTINY'S CHILDNo, No, No - - - - COLLAGE & DENINE/Love Me Or Leave Me B 9 8 7 DRUHILLS Steps
7 11 10 5 UNCLE SAM/I Don't Ever Want... - - - - NUFLAVOR/Heaven 12 18 11 7 FiAM/Phone Tap
- - - - WG/Aust Clownin' - - - - DIANAKING/L-L-Lies 29 23 9 7 STING F/PUFF DADDY/Roxanne '97
9 - - - LSGMyBody
- - - - KAl/Say You'll Stay
MARKET #17
WPOW/Miami KUBE/Seattle KHTS/San Diego XHTZ/San Diego KKFR/Phoenix
(305) 6536796  _ (206) 285-2295 (619) 291-9191 (619) 585-9090 (602) 258-6161
Curry/Jones Tierney/Fox Shannon/Hayes Vasquez/Solivan Parker/Freeman
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW 3IW oW W IW W W W 2w 0 ™
47 49 47 47 USHER/You Make Me Wanna... 78 75 75 74 SOMETHIN' FOR../My Love Is The Shhh! 81 81 84 80 HEAVY D/l Do Anything 70 66 70 65 TOTALWhat About Us 72 74 72 69 SOMETHIN' FOR../My Love Is The Shhi«t
10 17 32 46 MASEfFeel So Good 66 67 69 71 UNCLE SAM/I Don't Ever Want.. 46 70 64 T3 SOMETHIN' FOR../My Love Is The Shhh! 5 26 35 65 SERMON, MURRAY./Rapper' Delight 37 60 65 65 L:
50 51 48 46 ALLURE/AN Cried Out - - 68 70 LL.COOL JFather 79 80 79 76 BOYZII MEN/4 Seasons Of... 37 56 2 61 NEXT/Butta Love 64 58 65 65 SNOOPDOGGY DOGG/MWe Just Wanna.
37 29 41 46 MARY J. BLIGE/Everything 70 57 67 69 JON BJjAre U Still Down? 80 84 80 75 USHER/You Make Me Wanna.. 58 59 47 61 BONE THUGS-N-HARMONY/If | Could Teach... 70 70 62 60 USHER/You Make Me Wanna.
41 41 41 46 SOMETHIN' FOR../My Love Is The Stihh? 75 69 56 62 USHER/You Make Me Wanna .. 57 65 71 68 NOTORIOUS B.i.G/Mo Money Mo Problems 45 51 46 61 JAY-Z/(Aways..) Sunshine 40 48 66 57 LIGHTER SHADE.. /Whatever You Want
48 48 37 41 NU FLAVOR/MHeaven 42 48 68 62 BOYZ Il MEN/4 Seasons Of... 44 42 50 55 NOAUTHORITY/Don't Stop 71 65 3 61 MISSY ELLIOTT/Sock it2 Me 50 51 37 46 T0O SHORT/I Need A Freak
25 25 35 35 BOYZIIMEN/4 Seasons Of.. 45 45 58 57 L.L COOL J/Phenomenon 15 18 32 45 DAFT PUNK/Around The World 59 56 56 59 MASE/Feel So Good 67 55 43 46 MACK 10/Backyard 8oogie
49 49 41 33 AQUABarbie Girl - 5 43 48 MISSY ELLIOTT/Sock It 2 Me 43 50 45 A0 JANET/Together Again 29 34 46 59 RAKIM/Guess Who's Back 42 42 43 44 TOTALWhat About Us
39 42 39 32 ILLUSION/ust An lliusion 41 42 42 45 STING F/PUFF DADOY/Roxanne '97 13 10 25 38 TONY TONI TONE/Boys + Giris 58 54 55 59 TONY TONI TONE/Boys + Girls - 39 42 44 DESTINY'S CHILD/No, No. No
24 29 31 30 BUSTA RHYMES/Put Your Hands. 18 21 27 45 ERYKAH BADU/Tyrone 39 42 40 3% BACKSTREET BOYS/As Long As You... 62 62 57 58 VERONICA/Rise - 22 39 43 IMMATURE/Give Up The Ghost
35 50, 42 30 NO MERCYAWhen | Die - 5 40 43 DRU HILL/We're Not Making... 7 15 25 35 WILL SMITH/Gettin' Jiggy Wit It 27 45 47 55 JANET/Together Again 41 42 47 43 JON B/Are U Still Down?
38 20 12 30 BACKSTREET BOYS/As Long As You... 38 58 4B 42 BOYZ!I MEN/A Song For Mama 26 36 39 35 NUFLAVOR/Heaven 28 53 50 55 2PAC FOUTLAWZ/LostSouls 27 28 37 39 MISSY ELLIOTT/Sock It 2 Me
17 21 23 28 BEATMATIC/With You Again - - 5 41 LSGMyBody 40 38 35 33 ROBYN/Show Me Love 30 38 5D 55 TIMBALAND & MAGOO/Luv 2 Luv You 38 34 38 39 PUFF DADDY/Senorita
45 47 35 28 PUFF DADDY/Senorita 37 39 40 41 WILL SMITH/Gettin' Jiggy Wit It 7 7 21 33 UNCLE SAW/I Don't Ever Want... - 16 45 52 ROME/Crazy Love - 33 40 38 MARYJ. BLIGE/A Dream
20 - 30 26 NOTORIOUS B.1.G.Mo Money Mo Problems - - 37 37 WYCLEF JEAN/Gone il November 37 42 37 33 MARIAH CAREYHoney 58 54 57 52 H-TOWN/They Like It Stow 21 27 28 36 BUSTA RHYMES/Put Your Hands...
- - 14 24 STING F/PUFF DADDY/Roxanne ‘97 26 26 26 26 MARIAH CAREY/Butterfly 67 65 34 30 SUGAR RAYFy §3 53 52 52 SOMETHIN' FOR../My Love Is The Shhh! 45 34 29 34 ROME/Do You Like This
14 14 17 23 PUFF DADDY & FAMILY/Its All About... 40 40 38 22 TOTAL/What About Us 33 34 26 29 SALT-N-PEPAR U Ready 52 52 53 52 BORN JAMERICANS/Send You My Love 26 33 35 33 QUEEN PEN/AIl My Love
28 28 15 21 JEWELFoolish Games 61 45 33 20 ALLURE/AN Cried Out 26 23 26 28 DIANAKING/L-L-Lies 46 42 47 51 LIGHTER SHADE../Whatever You Want 23 25 31 32 VERONICARise
- - 2 21 SERMON, MURRAY. /Rapper’s Delight 23 30 25 19 GOD'S PROPERTY/Stomp 16 13 22 26 LL.COOL J/Phenomenon - - 27 50 DESTINY'S CHILD/No, No, No 26 24 38 30 MASTER P/How Ya Do Dat
- - 11 21 HOUSE HEROES/Magic Orgasm 20 21 18 18 MASEfFeei So Good - 10 19 25 LOSUMBRELLOS/No Tengo Dinero 21 45 47 49 QUEEN PEN/AIl My Love 15 19 20 27 LUNIZJusMee & U
23 25 29 19 DIANA KING/L-L-Lies - - - 17 TOOTIGHT/Let's Get Toasted - 8 22 24 OLIVENou're Not Alone 39 45 43 43 NO AUTHORITY/Oon't Stop 25 19 26 27 NEXT/Butta Love
18 16 16 19 MASTER P/l Miss My Homies 24 18 15 15 NOTORIOUS B..G/Mo Money Mo Problems 13 31 29 19 AALIYAH/The One | Gave My.. 10 25 32 43 LSGMy Body - - 22 23 BUSTA RHYMES/Dangerous
25 27 27 19 SPICE GIRLS/2 Become 1 15 14 16 15 PUFF DADDY./Ill Be Missing You 26 15 14 18 SHE MOVES/Breaking All.. - 18 3% 42 K-C! & JOJO/AH My Life 38 40 32 20 2PAG/ Wonder It.
30 28 27 19 MONA Q/Stay In Love 21 21 15 15 BUSTA RHYMES/Put Your Hands... 17 20 17 17 98 DEGREES/Invisible Man - - & 41 LL COOL JFather 39 38 24 20 JOE/The Love Scene
17 19 19 17 ALEXIANumber 1 20 24 20 14 WILL SMITHMen in Biack 20 14 15 16 MIRANDAWNO'S Got The Power 41 36 3 39 CHANGING FACES/ANOf My Days 18 14 20 19 UNCLE SAW/I Don't Ever Want ..
- - 7 17 WILL SMITHMiami 14 14 14 14 JANET/Together Again 5 14 15 15 MASEFeel So Good 39 31 36 35 AALIYAH/The One | Gave My... - - 8 16 LL COOL JFather
7 17 15 15 GET SOME CREW/Stomp 14 14 13 13 NEXT/Butia Love 137 10 11 MISSY ELLIOTT/Sock ft 2 Me - - 11 33 DRU HILL Steps - - 11 15 MILTIABum
- - - 14 BEENIE MAN/Romi - - - 13 PUFF DADDY & FAMILY/It's All About... - - 7 10 LL COOL JfFather 16 25 21 24 UNCLE SAM/ Dot Ever Want .. 12 10 26 14 MASE/Feel So Good
- 21 27 13 KIM SANDERS/Jealousy 15 18 12 12 2PAGA Wonder If... - - 10 10 LUTRICIA MCNEAL/AIn't That Just... -5 15 23 MIC GERONIMO. Mothin’ Move But. 7 8 12 14 SERMON, MURRAY../Rapper's Delight
- 10 - 10 INOJLove You Down 5 12 10 12 SERMON, MURRAY../Rapper's Delight - 10 7 10 LSGMy Body 28 31 21 12 IMMATURE/Give Up The Ghost 17 17 18 12 NASTYBOY KLICK/The AZ Side
23 26 13 10 SASHEncore Une Fois 12 12 12 12 PUFF DADDY & FAMILY/Been Around... 10 15 10 10 BOYZ I MEN/A Song For Mama - - - 10 2PAC/ Wonder If.. - - 10 10 ROME/Crazy Love
- - 4 9 WILL SMITH/Gettin Jiggy Wit It - 65 5 7 NUFLAVORMeaven - - - T K-C1&JOJO/A My Lite - - 1G 8 BUSTARHYMES/Dangerous - = - 9 KCI&JOJO/AN My Lite
B 5 6 8 SPICEGIRLS/Spice Up Your Lite 5 8 5 6 GINUWINEDOnly When UR Lonely 10 11 7 5 SPICE GIRLS/Spice Up Your Lie - - - 6 ERYKAHBADWTyrone 31 17 15 9 STING F/PUFF DADDY/Roxanne '97
6 7 7 7 ROLLING STONES/Anybody Seen My... 7 8 6 6 JAY-Zi{Aways..) Sunshine - - - - KAvSay You'l Stay § 5 § 5 KINSUIPha Hop
- 3 7 7 MIRANDAWho's Got The Power - - - 5 TIMBALAND & MAGOO/Luv 2 Luv You 21 20 § 5 BOYZIIMEN/A Song For Mama
- - 4 7 LLCOOLFather - = - 5 K-CI& JOJOAI My Life - - - 5 MILUTABum
- 4 7 7 BOYZII MENA Song For Mama - - - 5 FIRM/Phone Tap
- - 4 6 NATURAL BORN../Rock The Funky Beat - - - 5 WGAust Clownin’
14 8 8 5 MARIAH CAREY/Butterfly 5 - MARY J. BLIGE/A Dream
9 11 8 4 BONE THUGS-N-HARMONY/H [ Could Teach...
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How To Survive 1998 In
Our Changing Industry

-/ KPRS/Kansas City PD Sam Weaver talks about the
importance of going for it rather than hoping for the best

Our industry is evolving at a phenomenal pace, and sur-
vival in it has become an art. Knowledge is crucial, but wis-
dom is almost more important at this time. Experience was
what I wanted in a person to discuss this subject with, and
KPRS-FM/Kansas City PD Sam Weaver was my choice,
because not only has he climbed the ladder of success from
the programming ranks, he’s also been an educator at Chi-
cago’s Columbia College for four years.

Weaver’s mainstream Urban
Contemporary-formatted KPRS-
FM continues to hold onto the No.
! ranking 12+ for the Kansas City
market. In the most recent Arbi-
trends, KPRS-FM had a 9.2 share,
up from an 8.6 in the summer "97
book. As they say in the industry,
“Weaver knows the game!”

Looking Ahead With
A Good Attitude

Weaver has a BS in speech com-
munications from the University
Of Missouri-Columbia. He was
MD at Country outlet WUSN/Chi-
cago for several years and did yeo-
man service in the famous Bartell
chain, working at such power-
houses as KSLQ/St. Louis and
WDRQ/Detroit. Weaver’s R&B/
Urban radio history includes a
stint as a jock at KDIA/Oakland
and PD gigs at WAMO-FM/Pitts-

@

With change, there
are going to be a lot
more opportunities,
but not the same
opportunities that we
were told about four
years ago. | think we
have to be very open
to changes, period!

e

burgh, WQMG-FM/Greensboro,
NC. and WYLD-FM/New Or-
leans. He’s been at his present po-
sition at KPRS-FM for the past
five years.

I first asked Sam to tell us how
he looks at our changing industry.
“I look at things this way: With
change, there are going to be a lot
more opportunities, but not the
same opportunities that we were

told about four years ago. I think
we have to be very open to chang-
=1 es, period! Don’t

think of any of
these things as
negatives. Look
1 at the positive
side of the things
we can do. If one
always thinks of
themselves as
being at a disad-
| vantage, they
probably are, be-
cause they’ve
done it to themselves mentally.
Nothing is easy, but all of us have
to look for the opportunities.
There’s always an opening to get
through, and the key is to be pre-
pared when you see your chance.”

Desirable Assets
As An Employee

I wondered what Sam consid-
ered to be some of the key things
that can make the difference
when it comes to being desirable
as an employee. “First of all, let’s
face it: Everyone has to be as
computer-literate as possible to
even be considered for a posi-
tion,” he said. *“We also know that
everybody’s not going to be able
to be an air personality. So, the
people who are talent and have
only desired to be talent have to
be prepared to be involved in oth-
er parts of the industry so they can
find work.”

Weaver then commented on
something we had been discuss-
ing prior to this interview. virtual
radio. “We were talking about how
this new technology has the poten-
tial to replace a lot of announcers,”
he said. “Well, we have to find a
way 1o participate in this. Some-
body’s got to run it! It’s not gonna
run itself, to my knowledge.
Somebody’s got to program it and
do other things that require hu-
mans in some capacity. So, what
do I need to know and how do I
get that job?”
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Sam Weaver

Experience Has The Edge

“I really feel sorry for young
people in college right now, be-
cause it’s going to be harder than
ever to break into the business. I
wonder what they're learning and
what they’re being taught about
our industry at this point. I haven’t
talked to anyone in a while who
teaches. On the other hand, I think
the veterans will be OK — at least
those who keep an open mind. In
the next two or three years, it will
all shake out, because right now
everything is changing so fast. I
also think that the people who
show confidence, a work ethic, a
will to cooperate, and enthusiasm
will make themselves attractive
and desirable to those who are
making the decisions about who
they want on their teams.”

Weaver aptly pointed out that,
“Consolidation isn’t just some-
thing that is happening in radio.
It’s a reality that all companies in
this country are looking to con-
solidate and streamline. This is
how it is. The question is, How
do we adapt and survive in this
area? We all have to take a realis-
tic look at the industry we’re in.
And that’s not a negative, because
it’s always been hard. Now, it’s
just gonna be a little harder. What
does that mean? It means we have
to go to the left instead of going
to the right as we once did. We
have to look at things a little more
in depth than we used to in de-
ciding where we want to go and
where we ultimately want to be
within this industry.”

Hold On To And
Study Information

On the subject of survival, Sam
suggested, “Never overlook any
information pertaining to the in-
dustry that might be helptul to
you. I think we all need to keep
an ear open for anything that may
help us. Pieces of useful informa-
tion come from everywhere. You
never know. Information in this
day and age is king and becomes
more so every day. Staying abreast
of information may tip you off 10
something adjacent to this indus-
try or new on the horizon in this
industry that you may want to get
into as a new career. You’ve got to
look at all innovations and chang-
es and things you think you might
be interested in knowing more

and fitness guru Donna Richardson.

THE ESSENCE OF A WOMAN — WALR/Atlanta personality Melissa
Summers (second from left) is pictured here with fellow panelists for the
Essence Relationships Seminar geared toward self-love, parenting, and
dating in the '90s. Participating in Essence’s five-city tour are (I-r): Dr.
Barbara King, Summers, Essence Beauty & Cover Editor Mikki Taylor,

A HARMONIOUS ACQUISTION — Singer Deniece Williams (c) has found
a new home at Harmony Records. Witnessing Williams sign on the dot-
ted line are (I-r) Harmony's VP/Business Affairs Jim Cooper, Relativity
President/CEQ Sal Licata, Williams, Harmony’s VP/GM Raina Bundy, and
Red Distribution’s GM Ken Antonelli.
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When | talk with my
contemporaries in the
market, sometimes
someone walks in
and says, ‘Well, guys,
we're now owned by
so-and-so this week.’
They don’t always
say so, but that’s
gotta mess with
anyone a little bit.

5y

about, especially things that deal
with computers.”

Earlier, | mentioned that KPRS-
FM continues to stay at the top of
the ratings heap in Kansas City. 1
asked Sam how he plans to keep
the ship on course in '98. “We’ll
continue to work on the product
itselt. the radio product. Fortunate-
ly, my situation is different from
that of most people in our indus-
try, and 1 know that I just have to
stay focused on what I'm doing.
When I talk with my contempo-
raries in the market, sometimes
someone walks in and says, ‘Well,
guys, w<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>