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BEHN HARPER
® HHR INNOCENT CRIMINALS ®

STEAL MY KISSES FROM ROMEO MUST DIE: THE ALBUM
IMPACTING MAINSTREAM ON 4/24/2000 T R Y A G A I N
R&R Adult Alternative @ Two Weeks in a Row!

PRODUCED BY TIMBALAND FOR TIMBALAND PRODUCTIONS INC

MODERN ADULT MONITOR: 20* 562 SPINS+132 . 2000 BLACKGROUP RECORDS LLC
ADULT TOP 40: DEBUTS @ 34* 628 SPINS+177 R ey himle € s e
“The staffs PICKS TO CLICK is Ben Harper's ‘STEAL MY KISSES,’ which has » R&R CHR / ) op 399: *263
monster hook, ali the secretaries hers are singing itl” '
Tom Cuddy/VP of Programming WPLJ New York BD_S
"We are extremely encouraged by the early, but Rhythmic Top 40 6" 1799x (+302)
very, very strong callout. it's a smashl” Crossover 3 2536x (+242)
Kozman APD/MD-KALC Denver R&B 3 2454x (+224)
“An outstanding live performer and a song that is Mainstream Top 40 300x (+146)
nothing but a hook... how can you possibly go
wrong with ‘STEAL MY KISSES’ by Ben Harper? New At:
We think it is the first of several hits on the albumi” KIS KZZP KKRZ KSLZ
Tracy Johnso/PD & Jen Sewell/MD
KFMB San Diego WPXY KDND KCHZ WRHT
“I know it sounds like a cliche, but the second WAKS  WLDI KQCGH ~ KHTE
now it soun 0 secon '
'STEAL MY KISSES’ hit the airwaves the phones WAOA KZII KPRR  KFFM
started to light up. We aiready have Top 10 phones.” KPRF WYKS
Chris Patyk/MD KYSR Los Angeles
“I always knew Ben Harper could be a star and HUGE PHONES &
he’s proving it now! Early ressarch shows reaily RESEARCH EVERYWHERE!
strong indications that this is a hit, the phones
hot and we’ ited t rt the next bl
TN R R CHECK OUT THESE MAJORS:
Mike Mullaney/APD WBMX Boston HOT 97 B96 WPOW
“I knew from the very first listen that this song had KMEL KYLD KRBV
hit potential. Combine that huge, established fan WJMN KUBE KKFR
base, and it made it quite simple to give Ben H: 'S
'STEAL MY KSseS'sgnncant otatons on koo, [LGLCIC BRRRLLLL,
The proot Is Inl it is already TOP 10 REQUEST!' WFLZ KQKS KXJM
‘Michelle Engel/PD KBBT Portiand § WFKS KSFM KBMB
ON TOUR THIS SUMMER KGGI WXSS KTFM
WITH DAVE MATTHEWS!!!! WWKX WKSE WEZB

and many, many more!

BURN TO SHINE RIS Ge o
Produced by J.P. Plunjer m _/‘1-‘
© 2000 Virgin Records America L8 A

www.benharper.com Over 1,000,000 shipped!! IRL o=
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CEO Salaries Rose 17% In 1999

B Mays, Karmazin in millions; AMFM pays severance

BY JEREMY SHWEDE:
R&R WASHINGTON BUREAU
Jjshweder@ rronline.com

management ¢ marketing ¢ sales

Finding a personal mission can be crucial
to leading a healthy, happy and
meaningful life. And, as Success Journal
host Chris Witting reveals, having a
mission can sometimes help defeat
“seemingly impossible odds. Learn how to
- start discovering your talents and find
your own life mission in this week's

Next time you walk into your GM’s office and
ask for a raise, go in with this ammunition: Your
boss probably got at least a 10% salary increase
last year. According to Business Week’s annual ex-
ecutive compensation roundup, the average salary §
for CEOs of publicly traded companies rose by
17% in 1999. In the survey of 362 major U.S. com-
panies, the average CEO compensation was $12.4

THE [NDUSTRY'S NEWSPAPER

wwwirronline.com

Management, Marketing & Sales section.
Pages 10-13.

BABY BOOM ON 'BIG

Though it took-more than 12 hours, KBIG/
Los Angeles morning co-host Leigh Ann
Adam held true to her promise to have
her baby live on the air and on the KBIG
website. Mom and baby are fine, and the
whole story is in this week's Street Talk.

Page 22

FCC DISMISSES EEO APPEAL

~ Despite broadcasters’ protests of
burdensome paperwork, the commission
goes ahead with plans to change its Equal
Employment Opportunity guidelines. See
Business Briefs.

Page 4

® Jeremy Coleman is named PD
at WNEW-FM/New York

* Bruce Gilbert is tapped as
Susquehanna/Dallas Dir/AM Prog.

® Jay Michaels is the new
PD at KRBE/Houston

* Steve Moore becomes Program
Mar. for KMOX/St. Louis

® John McMann is appointed -VP/
Crossover Promo for Atlantic

Page 3

s #] WEEK

L » "N SYNC Bye Bye Bye (uive)
CHR/RHYTHMIC
» $1S00 Thong Song (Dragon/Def Soul/IDIMG)

URBAN
» $1SQ0 Thong Song (Dragon/Det Soul/IDJMG)

URBAN AC
* JOE | Wanna Know (Jive)

« GEORGE STRAIT The Best Day {MCA)

AC

« FAITH HILL Breathe (Warner Bros.)

HOT AC N
 FAITH HiLL Breathe (Warner 8ros.)
NAC/SMOOTH JAZZ

= LARRY CARLYON Fingerprints (Warner Bros.)

ROCK
+ 3 DOORS DOWN Kryptonite (Republic/Universal)

ACTIVE ROCK
« 3 DOORS DOWR Kryptonite (Republic/Universal)

ALTERNATIVE
« RED HOT CHILI PEPPERS Otherside (Warner Bros.)

ADULY ALTERNATIVE
« BEN HARPER Steal My Kisses (Virgin)

SALARIES/See Page 33

W Tom Joyner to launch
BlackAmericaWeb.com

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

LAS VEGAS — The Internet, and
America’s growing love for it, will
not be the death of radio. That's the
prediction of two of the nation’s lead-
ing expeits on broadcasting, technol-
ogy and entertainment.

The feeling that broadcasting will
continue to ride high was evident this

‘Opportunity Is All Around Us,’ Says Fritts l

Redstone

Fritts

weck at the NAB's annual spring
convention in Las Vegas, which attracted a
record 113,000 attendees.

“Opportunity is all around us. The Internct
people are coming to broadcasters almost daily
sceking partnerships,” NAB President/CEO
Eddie Fritts told a packed house during
Monday's opening address. “The very fact that
these high-tech dot-com companies desire part-
nerships with broadcasters should tell us some-
thing.”

Fritts added. “They have investors with
money, but they don’t have the eyes and ears
that broadcasters can deliver. They don't know
how to aggregate an audience as we do.”

But there is also cause for concem, Fritts
said. “While things may seem calm on the sur-
tace — like a duck in water — we are paddling

like hell undemeath. The NAB is in the midst
of some of the roughest fights we’ve ever ex-
perienced. Our biggest fight is to preserve the
very quality and clarity of radio by preventing
a significant increase in interference from low-
power FM. | don’t know what’s fuzzicr, the
static from low-power FM or the FCC’s think-
ing on the issue.” (See LPFM story. below.)
Among other hurdies facing the NAB, Fritts
observed, “For both radio and TV, the govern-
ment must fulfill its responsibility to provide an
orderly transition from analog to digital” He
added that the government has been “dithering
and indecisive™ in its failure to meet its “basic
obligation to guide this process.” In dddition to

NAB/See Page 33

Siegel Will Host
Coast To Coast

@ Veteran talker to take
over for Art Bell

By AL PeTERSON
R&R NEWS/TALK FDITOR
alpeterson@ rronline.com
Twenty-
five-year vet-
eran talk show
host Mike
Siegel has been
tapped by Pre-
micre  Radio
Networks as
Ant Bell’s suc-
cessor and will
become  the
new host of
Coast 10 Coast
AM. Siegel, who was introduced

tions —

Siegel

For most Americans, Ho-
nolulu is a vacation destina-
tion half a world away. For
the music industry, it’s a hot-
bed for the exploding Hawai-
ian music scene — and two
of America’s largest radio cor-
porations have taken notice.

Cox Radio announced in
carly January that it intends to
purchase KCCN-AM & FM
and KINE-FM — Honolulu's
biggest Hawaiian-music' sta-
from Howard
Anderson’s KHWY Inc. for
$17.8 million. The purchase
would increase Cox’s Hono-

Radio Packs Hawaiian Punch

B Local music helps Cox, AMFM win in Honolulu

By ApAM JACOBSON
R&R RADIO EDITOR
Jjacobson@rronline.com

tening, a whopping 19.2%
goes to KCCN-FM and
KINE.

The acquisitions, if ap-
proved. place Cox almost
on a par with AMFM Inc.,
which now operates six sta-
tions in Honolulu thanks to
the company’s merger with
Capstar. Among AMFM’'s
portfolio: heritage AC combo
KSSK-AM & FM, CHR/
Rhythmic KIKI-FM (1-94).
and the station formerly
known as KKLV-FM. Until
October '99 KKLV oftered
Classic Rock programming
and achieved lackluster re-
sults compared tosthe rest of

Mays

Clear Ch., Infinity
Dominate Listening

By -Rox RovkiGues
R&R EDITOR.-IN-CHIEF
ronr@ rronline.com

After the AMFM-Clear Chan-
nel merger is completed later this
year, about 40% of all radio lis-
tening over the course of a week
will be to a Clear Channel or In- -
finity radio station. This informa
tion was compiled by extracting
AQH listening data from every
in-tab diary in all Arbitron rated
markets from the fall *99 survey.

AMFM 16.5
Infinity - —TST
Clear C Channel 1.7
ABC Radio 3.1
Cox 29
Entercom 29
] Hispanic ) T 27
Emmis 2.1
Ctladel s 1.7
Cumulus 1.6
'sBs 16
Bonneville 1.3
~ Greater Media 1.3
Susquehanna 1.1
Radio One 1.0

Complete list of groups by
AQH listening: Page 13

Kennard Asks For
Delay In LPFM Vote

LAS VEGAS — In this town of
stretch limos, high rollers and
big bucks. low-power FM radio’s
biggest advocate, FCC Chair-
man Bill Kennard, again tried his
luck with broadcasters. The
game is far from over. but one
thing is for sure — low-power
radio is Kennard’s big gambie
The FCC Chairman is betting
that when his term ends in 14
months. his legacy will be, in
part, that he oversaw the launch
of a new service that gave the
little peoplie — churches, schools
and community groups a
voice on the airwaves alangside
the big boys.

On Tuesday morning, while
delivering his third annual

NEWSSTAND PRICE $6.50

to the audience by Bell person-
ally on the late-night host’s
show ecarlicr this week, will be-
gin hosting Coast to Coust AM
after Bell signs off for the last

SIEGEL/See Page 14

lulu holdings to six. It would
also give the company 37.8%
of all radio listening in the
market, according to the most
recent Arbitrends. Of that lis-

“Chairman’s Breakfast” address
to the NAB convention. Kennard
approached the controversiai
subject of LPFM by accusin

broadcasters of wasting goodwill

AMFM’s roster. According to
BIA. the station’s billing
shrank from $1.2 million in

HAWAII/See Page 15

Plan now for R&R Convention 2000: On-Air/Online — Jur

e __ ____________ __________________________ uvwwwamericanradiohistorv com

LPFM/See Page 16

2 14-17 in Los Angeles.
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EIFFEL 65 “Move Your Body”

THE #1 INTERNATIONAL SMASH

AROUND THE WORLD
EUROCHART  #1

FRANCE #1
ITALY #1
DENMARK #1
FINLAND #1
SWITZERLAND #1
AUSTRIA #1
UK #1

Now Breaking In America At
These #1 Pop Stations:

KIS KHKS WDRQ WXKS KRBE KHTS
WBLI KSLZ WXYV KDND KMXV KZHT
WXXL WKSE WBBO WPXY WKGS WDJX

WBTT WFLY WBHT and many more

ALICE DEEJAY

BETTER OFF ALONE

“We have been playing Alice Deejay
since January and from the first week to
this week it is consistently Top 5 in
our research.”

ROB ROBERTS, PD, WHYI/Miami

\[\

‘ mMove your body

EIFFEL 65

R&R CHR/Pop: €) - (D) BREAKER

R&R CHR/Rhythmic: €)
Major Market Airpla y:

WKTU/New York 38x  WHTZ/New York
KilS/Los Angeles 23x  B96/Chicago
WI0Q/Philadelphia 24x  KYLD/San Francisco
KZQZ//San Francisco 52x KHKS/Dallas
KRBV/Dallas 32x WDRQ/Detroit
WWZZ/Washington 31x KRBE/Houston
WBLI/Long Island  44x KDWB/Minneapolis

WFLZ/Tampa 91X  WLLD/Tampa

WHYI/Miami 75x  WPOW/Miami

KDND/Sacramento  29x  WXYV/Baltimore

WPTO0/Orlando 92x  WXXL/Orlando

KKRZ/Portland 17x  KXJM/Portiand
and many more

21x
31x
50x
16x
36x
67x
13x
42x
99x
25x
29x
16x
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Olesen Hops To Island
Def Jam As VP/Nat’l
Top 40 Promo

Island Def Jam Music Group
has appointed Erik Olesen its new
VP/National Top
40 Promotion.
Based in New
York, he reports
to IDIMG Sr.
VP/Promotion
Ken Lane.

Commenting
on the appoint-
ment, Lane said
“I have watched
Erik’s growth at
Elcktra Records
through the years and have seen his
relationships develop at radio. His
passion for music, combined with
his great radio associations —
along with his mastering of the new
technologics available to radio to-
duy — make Erik a prime candidate
to help run the top 40 department
at the Island Def Jam Music
Group.”

Olesen noted. 1 feel like this is
the opportunity of a lifetime. It’s an
honor to work with a great promo-
tion staff and with the incredibic an-
ists on the Island Def Jam roster.”

Olesen was most recently Sr. Di-
rector/National Top 40 Promotion at
Elektra Records. a post he held for
the last two years. He joined Elektra
over 12 years ago.

Olesen

Michaels Elevated
To KRBE/Houston PD

Jay Michaels has been promoted
from Asst. PD/MD to PD at CHR/
Pop KRBE/Houston. He replaces
John Peake. who
announced his de-
parturc last month
and left the sta-
tion April 1.

“Jay has been a
big factor in
the success of
S KRBE.” said GM
N Nancy  Vaceth-
Dubroff. ~“We are
proud to be able
to promote him
1o this position”

Michaels added. “KRBE is an
amazing heritage radio station thit
I always wanted to be a part of. and
to be appointed PD fulfills the
dream of a lifetime. It is truly an
honor to work for a visionary man-
ager like Nancy Vacth. I would like
to thank Nancy and everyone at
Susquchanna for this opportunity
and for providing us with the very
best statt and all of the tools so we
may continue the success of
KRBE.”

Michaels

'MICHAELS/See Page 33

HOW TO REACKH
CIRCULATION:

NEWS DESX:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

. N ¥i

A

“Sweatr It Again,” last month.

The label is ready to roll with its new act Westlite, and to make history
for- another 25 years. One main ingredient for success is Arista Presi-
dent Clive Davis, who poses here with Westlife band members (I-r)
Nicky Byrne, Mark Feehily, Shane Filan, Bryan McFadden and Kian
Egan. The boys from Britain released their first single in the U.S.,

Infinity Sets New PDs In New York And DC
m Coleman to WNEW-FM, McClure upped at WJFK-FM

Infinity promoted two
from within its own Talk
radio programming ranks
this week. sending long-
time WJIFK-FM/Washing-
ton. DC programmer Jer-
emy Coleman to take over
the vacant PD chair at
WNEW-FM/New York and
promoting JFK Asst. PD
Jim McClure to PD for
that station. Coleman wiil
continue to consult WJFK-
FM while based in New York City.

Following his carly carcer as
Asst. PD at WKLH-FM/Milwau-
kee and later as Marketing Direc-
tor for WNOR-FM/Nortolk, Cole-
man joined WIFK in 1993 as PD.
In making the move to the Big
Apple, Coleman will retcam with
his old DC boss, Ken Stevens

Colerman

now VP/GM at WNEW —
who commented. “Jere-
my’s expericnce in devel-
oping top-level radio talent
is unequaled. The ratings
results in DC speak for
themselves. I'm looking
forward to Jeremy having
the samc success at
WNEW-FM."

Alrcady in the house and
on the job at WNEW,
Coleman told R&R, “Our
on-air lincup is set. and the product
is something we believe in all the
way. For me, just being able to do
this Kind of programming in the best
market in America — New York
City — is really i great opportunity.
and I'm very enthusiastic about it.”

COLEMAN/See Page 33

Susquehanna/Dallas Promotes Gilbert

KTCK-AM/Dallas PD
Bruce Gilbert has been
named to the newly cre-
ated position of Director/
AM Programming for
Susquchanna Radio’s Dal-
las-Fi. Worth cluster. Gil-
bert will continue handling
the day-to-day program-
ming chores at Sports/Talk
KTCK and will assume
additional supervisory du-
ties for co-owned Talker
KLIF-AM. which recently re-

launched as “Big 570 KLIF PD -

Steve Konrad remains in place but
will work more closely with Gilbert
on the overall development and im-
aging of that station.

“Bruce's tremendous success in
the spoken-word arcna with *The
Ticket” and his talents as a pro-
grammer with branding and imag-
ing provide a solid complement to

310-788-1625
310-788-1699
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

Gilbert

moreinfo @rronline.com
newsroom @ rronline.com
jil@monline.com

hmowry @ rronline.com

Steve Konrad.” Susque-
hanna Market Manager
Dan Bennett told R&R.
“Together we're confident
that Big 570 will reach its
| full potential.”

Gilbert. a self-proclaimed
“radio junkie.” began his
broadcast career at WNBF-
AM/Binghamton. NY at
the age of 15. He then went
on 1o hold various on-air
and programming positions
at stations across Wisconsin, Hli-
nois, Missouri, West Virginia, Texas
and Pennsylvania before landing at
The Ticket as PD in 1997.

“T've really enjoyed working for
Susquehanna here in Dallas for
these past 2 1/2 years, and I'm
thrilled that they think enough of
me to give me this opportunity.”

GILBERT/See Page 33
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McMann Now Atlantic VP/Crossover Promo

Atlantic Records has
tapped John “The Horse™
McMann as VP/Crossover
Promotion. Based in New
York. he reports to Exec.
VP Andrea Ganis.

Commenting on the ap-
pointment. Ganis said.
“John comes to Atlantic
with a remarkable track
record, atong with the re-
spect and admiration of his
peers throughout the indus-
try. Given the increasing cross-
pollination among today's many ra-
dio formats, his wealth of experi-

McMann

ence at both the radio sta-
tion and label levels make
him idcally suited to take
on this vital new post. With
his boundless energy and
creative mind. John will
naturally find himself right
at home with our promo-
tion family. It gives me
great pleasure 1o make this
announcement and to wel-
come John to the com-
pany.”

McMann was most recently Sr.

MCMANN/See Page 33

Moore To KMOX/St. Louis Program Mgr.

Former KTRS-AM/St. Louis PD
Steve Moore has been named to
the newly created Program Man-
ager post at [nfinity’s crosstown
News/Talk KMOX-AM. The new
position came about as the result of
KMOX PD Tom Langmyer's re-
cent promotion to Operations Di-
rector (R&R 3/24). Reporting di-
rectly to Langmyer, Moore will
help guide the hosts’ and produc-
ers’ day-to-day programming top-
ics and help build KMOX's brand
identity through on-air imaging.

v

310-553-4330
202-463-0500
615-244-8822

WEBSIY
BS

310-203-8727
310-203-9763
202-463-0432
615-248-6655

“I've known Steve for a number
of years.” Langmyer told R&R.
“He's a very passionate, bright and
driven-to-win guy. And as a native
St. Louisan. Steve has a great fecl
for the market. already Knows the
station and brings a fresh perspec-
tive to our operation. We feel very
lucky to have him join us in this
new role at KMOX.™

Moore. who began his radio ca-
reer at KFRU-AM/Columbia, MO,

MOORE/See Page 33
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Radio Business

Going Digital

[ Former radio heads Marcus, Kakoyiannis find work on the *Net

BY JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jshweder@ rronline.com

s

Old radio executives never die, they just go to work at Internet
companies. That’s certainly the way it seemed after successive
announcements last week about former radio group heads taking
the helm at Internet-related companies.

The most prominent radio exec
landing a "Net job had to be former
Chancellor CEQ Jeffrey Marcus, who
became Chairman/CEO of the Inter-
net venture company eVentures
Group, arelatively new group that will
invest in Internet communications
companies. Marcus, who feft Chan-
cellor early in 1999 during a manage-
ment shake-up, brought several
former Chancellor executives with
him to eVentures.

Former Chancellor CFO Tom
McMilin will soon become CFO for
eVentures, and former Chancellor VP/
Strategic Development Dan Wilson
and Director/Strategic Development
Chad Coben are now eVentures Sr.
VPs/Corporate Development.

eVentures was founded tast fall
and trades on the OTC Bulletin

Board. The company’s stock has
jumped trom a low of $6.75 10 its
current price of around $30 in just
six months. and a company
spokesman told R&R that the
group will likely move 1o a higher-
profile exchange in the near tuture.
Also announced last week was a
$58.5 million investment in
eVentures by several prominent
groups, among them Liberty Me-
dia and Chase Capital Partners.
eVentures will probably not be do-
ing any work with Internet radio
companies for now.

Big City CEO Stays In Radio

Former Big City Radio CEO
Michael Kakoyiannis, who in No-
vember suddenly left the company
that he had founded and taken pub-

lic, was named President/CEQ of
Steliar Networks last week. The
Internet audio broadcaster says it
has up to 80.000 unique listeners
monthly and writes on its website
that its programming targets
“women, teens. gays and Latinos.”

Kakoyiannis will help lead Stel-
tar Networks in its launch of three
new larget channels over the next
year. The company alrcady has one
channel up and running.

The final radio exec to land an
Internet-related position last week
was Westwood One’s Norm Patiiz.
who was elected Chairman of
"nterPacket Networks. Pattiz is still
Cn. irman of Westwood One. but
he’ll also lead the board of direc-
tors for InterPacket. a satellite-
based Internet services network.
This isn’t Pauiz’s first venture into
the web he is already on the
boards of Internet holding company
c¢Angels and digital content pro-
ducer Studiox2.

Calls From Wall Street
Company Analyst Rating Torget Price
AMFM VintonVickers, ING Barings i “strong buy” -
Beasley Tim Wallace, Banc of America “strong buy” $20
Beasley Paul Sweeney, Credit Suisse First Boston “buy” -
Beasley Drew Marcus, DB Alex. Brown “buy” —
CBS VintonVickers, ING Barings “strong buy” S65
Citadel Vinton Vickers, iNG Barings “strong buy™ -
Citadel James Marsh, Prudentiai “strong buy” -
Clear Channei VintonVickers, ING Barings “strong buy™ _
Clear Channel Michael Kupinski, A.G. Edwards “accumulate” —_
Clear Channel Richard Read, Credit Lyonnais “buy” $89
Cumuslus Richard Rosenstein, Goldman Sachs “market perform” -
CALLS/See Page 10

Bloomberg “Zs/az="

FCC Pushes On With EEO Rules

he FCC on Monday dismissed an appeal by the NAB and 50 state

broadcast associations to stay the FCC's planned EEQ employment
guidelines. While the broadcasters’ groups have stated that the rules wil
not hold up in court and present burdensome paperwork demands, the
FCC argued that the new EEO rules wilt require only two new forms. FCC
Commissioner Harold Furchtgott-Roth dissented on the ruling. A U.S. Court
of Appeals has yet to rule on a motion by the state broadcasters associa-
tions to stop the FCC from implementing the rules.

Clear Channel To Divest WIRA/Ft. Pierce, FL

The company will sell the station as a result of its merger with AMFM Inc.,
and itis expected to be the final spinoff derived from the combination of
the two entities. The intention to sell the AM station, iocated on Florida's
Treasure Coast, was found in a contract filed at the FCC by Clear Channel
that would transfer all of the divested Clear Channel properties to a trustee,
Charles Giddens. Giddens, who also served as a trustee for the Clear
Channel-Jacor spinoffs, would operate the stations if it appears the spinoff
deals won't close before the Clear Channel-AMFM merger closes later this
summer. No potential buyer was listed for WIRA.

Cumulus To Trade Chattanooga Cluster

s part of its deal to buy 11 Clear Channel spinoffs, Cumulus is trading

WUUS-AM, WKXJ-FM, WLOV-FM, WRXR-FM & WUSY-FM — worth
$68.25 million — to the company. Nelther Clear Channel nor AMFM have
stations in that market. In related news, Barnstable Broadcasting is trading
WTOU-AM & WKDD-FM/Akron to Clear Channel as part of its deal to buy
four stations from the company.

Study Shows Limited Appeal For Satellite Radio

n independent survey conducted by radio research firm Mark Kassof

& Co. found that 6% of 18-to-64-year-old car radio fisteners said they
were “very likely” to subscribe to satellife-to-car radlo services. An addi-
tional 16% said they were “somewhat likely” to subscribe. Most interest
came from young men, Kassof said, with people who listen to Rock, CHR
and Country formats the most likely to purchase a sateliite system. Kassof
tells R&R that while the numbers don't show overwhelming support for
satellite radio, the survey does show that the service“will be another source
of erosion” for radio. “Youth-oriented stations should be concerned;” he said.

Continued on Page 6

R&R Radio Stock Index

This weighted index consists of ali publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Yewr Ago 4700 VA0 (e Yewr Ago Ome Woek Ago
Radio Index 281.19 338.57 32744 +2041% +3.40%
Dow Industrials 1049389 11,111.48 1092192  +589% +1.74%
S&P 500 1319.00 151635 149858 +14.96% +1.19%

Youf’ ND’V c}lance [0 Le a hefo.

In your cluster, there’s one lousy FM station. You can turn it to gold. Show your
owner the profits of the 24/7 FM Talk format from Sabo Media. You get all the
ammunition. You be the hero. We invented targeted FM talk and have ten years of
success in all size markets. Don't guess at this. Go with proven success.

Call us for a confidential strategic plan.

]érge)[e‘l /’FW\ (alk] -SABO MEDIA —
212-808-3005 -
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| Where Top 40
is going NOW
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Congrats to Chris, Greg, Scrap, Rick,

Doyle, Jeff, the Air Personalities,
Street Freaks, and staff on your debut
of the NOW format.

We're proud to be part of the
EMMIS team in Indianapolis!

l« - For more info on the N0 format call

(703)648-0000
Donna@Burnsradio.com
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Business

DEAL OF THE WEEK 2000 DEALS TO DATE

TRANSACTIONS AT A GLANCE

Dollars To Date:  $1,281,441,925
o WKDM-AM/New York , {Last Year: §1,226,519,745.38) ® KCLA-AM, KOTN-AM, KPBQ-FM & KZYP-FM/Pine Bluff, AR
$24.5 million, WKDV-AM & Dollars This Week:  $380,300,000 o
WZHF-A M/Washimfmn and (Last Year- $76,000,000) * KDTH-AM & KATF-FM/Dubuque, 1A $3.68 million
the Ffeedam ”etwnfk g ) ® KGRR-FM/Epworth (Dubuque), IA $1.5 million
Stations Traded This Year: ‘_’2 7 * WMSK-AM & FM/Morgansfield, KY $125,000
oS  WWMD-FM/Hagerstown, MD $2.5 milion and
Stations Traded This Week: 18 WAYZ-FiiMeicarsburg, Pa
(Last Year: 13) ® WCFX-FM/Clare, Mi $1.1 million
* KHAD-AM/De Soto, MO $125,000
mA”SA cnaﬂs e WLYC-AM/Williamsport, PA No cash consideration

® WMIW-FM/North Myrtie Beach (Myrtie Beach), SC $1.2 million
® KDKR-FM/Decatur, TX $900,000

® KVLT-FM/Victoria, TX $350,000

¢ FM CP/Glendo, WY $150,000

Mega Makes NY Entrance With 'KDM

1 Trades two in D.C. for Gotham AM; Nobles nabs Dubuque duo for $3.68 million

WKDM-AM/New York

PRICE: $24.5 million cash, plus
WKDV-AM/Manassas, VA and
WZHF-AM/Arlington, VA (Washing-
ton, DC).

TERMS: Asset sale for cash
BUYER: Mega Communications,
headed by President Alfredo
Alonso. It owns 20 other stations.
Phone: (301) 588-6200

SELLER: Multicultural Broadcast-
ing, headed by President Arthur Liu.
It owns 24 other stations. Phone:
(212) 431-4300.

FREQUENCY: 1380 kHz

POWER: Skw

FORMAT: Ethnic

COMMENT: In March, the Freedom
Network soid KDFT-AM/Dallas
KFNI-AM/San Antonio, KLIB-AM/
Sacramento, WUNA-AM/Orlando
and WATB-AM/Decatur, GA to Multi-
cultural Broadcasting for $12 million.
The Freedom Network is funded by
Adam Lindemann, who also provides
funding for Mega Communications.
Mega'’s present deal has been com-
bined with that deal, thus giving the
deal a total value of $45 million.

KCLA-AM, KOTN-AM,
KPBQ-FM & KZYP-FM/
Pine Bluff

PRICE: $1.9 million
TERMS: Asset sale for cash
BUYER: Equity Broadcasting,
headed by President Larry Morton.
Phone: (501) 219-2400
SELLER: Searcy Radio and Delta
Radio, headed by President Dawn
Dean. Phone: (870) 534-8979
FREQUENCY: 1400 kHz; 1490 kHz;
101.3 MHz; 99.3 MHz
POWER: 1kw: 1kw; 25kw at 328 feet;
6kw at 157 feet
FORMAT: Adult Standards; News/
Talk; Country; Urban

b

e @
KDTH-AM & KATF-FMW/

Dubuque

PRICE: $3.68 miltion
TERMS: Asset sale for cash

s

BUYER: Nobles Broadcasting.
Phone: (920) 921-1135
SELLER:Woodward Communica-
tions, headed by President Donald
Rabbit. Phone: (319) 588-5687
FREQUENCY: 1370 kHz; 92.9 MHz
POWER: 5kw; 100kw at 470 feet
FORMAT: Talk;: AC

KGRR-FM/Epworth
(Dubuque), IA

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Rabbit Enterprise Corp.,
headed by President Donald Rabbit.
No phone number available.
SELLER: Hemmer Broadcasting,
headed by President Paul Hemmer.
Phone: (319) 556-7625
FREQUENCY:97.3 MHz

POWER: 19kw at 380 feet
FORMAT: Classic Hits

BROKER: BuySeliRadio Online

WMSK-AM & FM/
Morgansfield

PRICE: $125,000

TERMS: Asset sale for cash
BUYER: Southern Wabash Com-
munications, headed by President
Randolph Bell. Phone: (812) 479-
0300

SELLER: Union County Broad-
casting, headed by President J. B.
Crawiley. Phone: (270) 389-1550
FREQUENCY: 1550 kHz;95.3 MHz
POWER;: 250 watts day/9 watts night;
6kw at 328 feet

FORMAT: Country; Country
BROKER: American Communica-
tions Partners Inc.

e

1

1
i

o

WWMD-FM/Hagerstown -
PRICE: $2.5 million and WAYZ-FM/
Mercerburg, PA

TERMS: Station swap

BUYER: HJV LP, headed by John
VerStandig. It owns nine other sta-
tions. Phone: (202) 244-1422
SELLER: Hagerstown Broadcast-
ing, headed by John and Carol
Staub. It owns one other station.
Phone: (301) 739-2323
FREQUENCY: 104.7 MHz
POWER: 8.32kw at 1,378 feet

| FORMAT: B/EZ

BROKER: Blackburn & Co.

WCFX-FM/Clare

PRICE: $1.1 million

TERMS: Asset sale for cash
BUYER: Goldsen Broadcasting,
headed by Bruce Goldsen. Phone:
(517) 263-7835

SELLER: Mackin Broadcasting,
headed by President J.D. Mackin.
Phone: (517) 772-4173
FREQUENCY:95.3 MHz

POWER: 6kw at 328 feet

FORMAT: CHR/Pop

KHAD-AM/De Soto
PRICE: $125,000

TERMS: Asset sale for cash
BUYER: Radio Free Texas Trust,
headed by Jerome Freimel. It owns
one other station. Phone: (281) 564-
7064

SELLER: Schafermeyer Broad-
casting Corp.,headed by President
Kim Schafermeyer. Phone: (573)
449-3883

FREQUENCY: 1190 kHz

POWER: Skw

FORMAT: This station is presently
dark.

BROKER: John Saunders

Lrmsntate e s SRRSO
WLYC-AM/Williamsport
PRICE: No cash consideration
TERMS: Option to purchase
BUYER: Brown ‘Bear Irrevocable
Common Law Trust, headed by
Michael Martin & Frederick Stein.
Phone: (410) 857-4441

SELLER: Doris Zmyewski. (814)
692-8020

FREQUENCY: 1050 kHz

POWER: 1kw day/36 watts night
FORMAT: Country

L. : -
WMIW-FM/North Myrtle
Beach (Myrtie Beach)
PRICE: $1.2 milion
TERMS: Asset sale for cash
BUYER: Covenant Educational
‘Fellowship, headed by President
Richard Jenkins. Phone: (843) 399-
9649
SELLER: Educational Media Foun-
| dation, headed by President Gard-

ner Altman Sr. It owns one other sta-
tion in the market. Phone: (843) 399-
9026

FREQUENCY: 88.9 MHz

POWER: 100kw at 328 feet
FORMAT: Religious

= - P S3E
= ‘-__;_'u}

KDKR-FM/Decatur

PRICE: $900,000

TERMS: Asset sale for cash
BUYER: CSN International, headed
by President Charles Smith. it owns
10 other stations. Phone: (714) 979-
0706

SELLER: Creative Educational
Media, headed by President Gerald
Ingles. It owns five other stations.
Phone: (918) 455-5693
FREQUENCY: 91.3 MHz

POWER: 21kw

FORMAT: Religious

KVLT-FM/Victoria

PRICE: $350,000

TERMS: Asset sale for cash
BUYER: Gerald Benavides. He
owns two other stations. Phone: (361)
289-0125

SELLER: Elis Broadcasting,
headed by John Ellis. Phone: (512)
573-9176

Bloomberg

Continued from Page 4

FREQUENCY: 92.3 MHz

POWER: 3kw at 328 feet

FORMAT: AC

BROKER: Norman Fischer & As-
sociates

Aabcwe ey oo -

FM CP/Glendo

PRICE: $150,000

TERMS: Asset sale for cash
BUYER: Canned Ham Communi-
cations, headed by Darrell Woolsey.
Phone: (303) 279-5629

SELLER: Michael Radio Group,
headed by MichaelVictor Jr. it owns
two other stations. Phone: (307) 778-
9318

For the record: In the March 24
Issue of R&R, WIXE-AM/Mon-
‘roe, NC was incorrectly listed
as being sold in a multistation
deal with WNGY-AM/Babylon
(Nassau-Suffolk), NY to Multi-
cultural Broadcasting for $1.25
million. WIXE President Jim
Reddish is transferring control of
the station to partner Archie
Morgan In a stock purchase
agreement vatued at $389,936.

BUSINESS
BRIEFS

Avis To Offer XM In Rental Cars

Avis Rent A Car is the first car rental agency to specifically state that it
will place satellite radio receivers in its cars in addition to standard
AM/FM receivers. XM Satellite Radio and Avis will also develop strategic
marketing and promotional alliances, the companies said.

Clear Channel Estabﬁshes $3 Billion Credit Line

Clear Channel last week arranged for a $3 billion loan from Bank of
America and Chase Manhattan, Bloomberg has iearned. The loan

increases Clear Channel's borrowing capacity by $2 billion and builds on
an existing $1 billion loan arranged by Banc of America Securities in 1999.

in related news, Regent Communications said last week that it was re-
ceiving a $125 million credit line from FleetBoston Financial's Media & En-
tertainment Group. Regent said it will use its first borrowings on the credit
to help fund its acquisition of nine Clear Channel stations for 11 Regent
properties and $67 million.

FCC Actions
he FCC flagged several more Clear Channel divestitures last
week, including URBan Radio’s purchase of WMEZ-FM & WXBM-
FM/Pensacota, FL. URBan head KevinWagner told R&R that he's not too
Continued on Page 8
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www.rcsworks.com
sam@rcsworks.com
in USA (914)428-4600 ext.444
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The on-air digital solution

SAM is the first and only digital automation
system powered by Selector.

Built-in tools for Live Assist, Satellite
and Full Automation

Plays compressed and linear audio files
on standard wave cards

SAM can even automate multiple
stations from one computer

Selector AutoMation for every station

starting at $1 ,499*

Bu ware price applies to all market sizes. 24/7 Certified
Support additional. Ask about our turnkey systems, or RCS can even
onfigure customer:supplied hardware. Configuration fee may app'y
Hardware spe 1 request: e-mail SAM@rcsworks.com
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Broadcaster Files $50 Million Suit
Against Citadel, AMFM

[J Court case claims companies acted as monopolies in Spokane

A Spokane broadcaster has filed suit against Citadel Commu-
nications and against AMFM in its position as parent of the former
Triathlon Broadcasting. alleging that the companies acted as mo-

nopolies in the Spokane market.

Z-Rock Communications, headed
by Al Hochstadt. at one time owned
KCDA-FM & KNJY-FM/Spokane. In
the suit. filed at U.S. District Coun
in Dallas. Hochstadt claims that Cita-
del and the former Triathlon con-
spired to monopolize the Spokane
market, forcing Z-Rock to enter into
a joint sales agreement that was
harmful to the company. AMFM and
Capstar are named as defendants in
the suit because AMFM assumed the
liabilities of Triathlon and Capstar
when it took over those groups, said
Hochstadt's lawyer. Dacna Ramsey.

Z-Rock claims that Citadel and

Triathlon controlled 70% of the Spo-
kance market in 1996 through JSAs. This
control of the ad revenue in the market
“prevented [Z-Rock] from competing
for adventising revenue outside of the
JSA”" the count papers say. Since Z-
Rock was unable to compete in the
market as a standalone operator, the
company was forced to enter into a JSA
with Triathlon, according to the suit.
The crux of the lawsuit is that
Triathlon did not perform its required
duties under the JSA. Z-Rock argues
that Triathlon “intentionally and sys-
tematically undersold the airtime ...
and diverted advertising revenue to

other stations controlled by Tri-
athlon in the Spokane market.” With
the value of the Z-Rock stations
lowered, Z-Rock was eventually
forced to sell KNJY-FM at a reduced
price. No one from Citadel could be
reached for comment. Triathlon no
longer exists. but has been merged
into AMFM.

To back up its argument, Z-Rock
points to a DOJ ruling in 1999 that
forced Triathlon and Citadel. among
other requirements. to divest one ra-
dio station and terminate a JSA be-
tween Citadel and Triathlon in the
Spokane market.

The lawsuit asks for the maximum
allowed in this type of antitrust case.
which Ramsey said could be in ex-
cess of $50 million.

~— Jeremy Shweder

Bloomberg ~=gzixess

Continued from Page 6

worried and describes the process as“a formality” The FCC is scrutinizing

some Clear Channel spinoffs because the combination of Ciear Channel

stations with the divested properties gives the two companies more than
70% of market ad revenue.

® The FCC last week flagged Cumulus Media's $2 million purchase of
KDAB-FM/Fayattevilie, AR from Vinewood Communications. The purchase
would give Cumulus seven stations in the market. Together, Cumulus and
AMFM would own close to 90% of the market revenue, according to BIA
estimates. That level is far over the FCC's 70% threshold for two compa-
nies. An FCC flagging has never caused the FCC to deny a transfer.

* Also last week, the commission said that James Dispoto failed to pro-
vide sufficient justification for it to cancel or reduce a $2,000 fine levied
againsthim in Dec. 1998. Dispoto contested the fine, claiming that he had
no way of paying it. Dispoto was illegally operating an unlicensed radio
station at 96.3 MHZ from his parents’ Ocala, FL home.

USRN, NBC Cut Deal To Distribute Dobbs Vignettes

BC and United Stations Radio Networks on Tuesday announced a deal

to syndicate and distribute The Lou Dobbs/NBC Financial Report, one-
minute featurettes that focus on the stock market., economic trends and
other business issues. Dobbs is known for his previous stintas CNN's lead
financial anchor. The programs, which air three times a day, will begin on
July 10 and will be distributed by USRN,

Radio Unica Execs Can Sell Shares

YOUR ADVERTISING DOLLARS

Today’s level of fierce competition demands that you prominently dis-

: = il e T ~ P RS A T a . PR T mandatory “lockup” period for Radio Unica has ended. This means
Calls that the company’s senior management can setl stock in Radio Unica
Continued from Page 4 if they desire. Investment banks typically impose tockup periods for six
Comanay Asalyst Rating Target Price months after an IPO to show investors that the company executives aren't
E iy P e planning a “get rich quick™ scheme. A company’s stock often declines ini-
_ Cumutus Niraj Gupta, Salomon Smith Barney neutral $18-820 tially after the lockup period ends because more shares become available
Cumuius Tim Waliace, Banc of America “market perform” -— on the market.
LN il o D SR = Arbitron’s InfoStream Goes International
_ Emmis LeeWesterfield, PaineWebber “buy” $67 London-basedegin Radio is the first international webcaster 1o join the
Entercom Vinton Vickers, ING Barings “strong buy” o InfoStream audio streaming survey coalition. Had Virgin Radio joined
] - v - 3 - Infostream in time for the Dec. 1999 ratings, it would have been ranked the
_Hispanic Broadcasting Vinton Vickers, ING Barings “strong buy” = No. 1 webcaster for cumulative listening, thanks to its monthly audience of
Infinity Vinton Vickers, ING Barings “strong buy” - 205,000.Virgin Radio is a broad-spectrum Rock station available at 105.8
— . MHz in London and at 1215 kHz throughout most of Great Britain.
Interep Timothy Keefe, HCFP/Brenner “strong buy” $24 > =
Radio One Frank Bodenchak, Morgan Stanley DeanWitter  “strong buy” $100 Mare L'llmullls clm Actlaﬂ s”'$ F ”ed
; T 5 a wo more class-action suits were filed last week against Cumulus Me-
_Radlo = Paul Sweeney, Credit Suisse First Boston .y S dia, raising the total count to nine. The latest suit was filed by Boca
Salem VintonVickers, ING Barings “strong buy” — Raton, FL-based Cauley & Geller. Last week, Bala Cynwyd, PA-based firm
Sirius John Coates, Saiomon Smith Barney “outperform” $68 Schiffrin & Barroway filed against Cumulus.
Sirlus Armand Musey, Banc of America “buy” 8 Tl'lb""e, Times Mirror Clear DOJ Hurdle
Spanish Broadcasting System Chris Ensley, Lazard Freres “buy” $37 he DOJ granted Tribune Cos request for early termination of the 15-
2 - - day waiting period set by the Hart-Scott-Rodino Antitrust Act in the
XM Sateflite , John Coates. Salomon Smith Barney “buy $59 company’s $8 bitlion acquisition of the Times Mirror Co. Tribune's $95 per
XM Sateliite Armand Musey, Banc of America “buy” - share offer expires Apni 17.Tribune Broadcasting owns WGN-AM/Chicago
. s i i and three Denver radio stations.
XM Sateliite Timothy O'Neil, Wit Soundview “strong buy” $67 Continued on Page 16
STRETGCH

Reef Industries, Ine.P.O. Box 750250

Houston, TX 77275-0250
T13/507-4200 713/507-4295 FAX
©2000 Recf Industries, Inc.

PLASTIC
BANNERS

play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft. vandalism and
lass, it becomes a costly prop to conti ly replace expensive
signs and banners. Roll-A-Sign®™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on

durable, high quality 4 or 6 mil plastic film to display your logo and

message brilliantly for an economical price. Now you can afford to dis-

play o bright new sign at every public event. They even make great
cost-¢ffective promotional give-aways. Just roll off what you need and
cut.

¢ Durable banners at an affordable price,

* UV stabilized plastic won't fade indoors or outdoeors,

« Simply FAX your logo and color separation information for a price
quotation today.

Call today
800/231-6074
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Digital audio delivery.
Available in S, M, L and multi-market sizes.

Whether you need a standalone digital storage system for a single, small radio station
or the ability to share audio and data among multiple stations in various markets, we've
got a solution that’ll fit like a glove. Take a good look at DAD_ 32 from ENCO Systems.
It's powerful, flexible and modular, designed to support you no matter what your
application. DAD_ 32 works in live assist, automation, production and news. Integrate
scheduling, billing, news and audio delivery. It's easy with the powerful ENCO DADD,OBZ
And ask us how you can share your resources among any number of stations—efficiently,

effectively and easily. DAD_ 32 make a perfect fit. Try us on for size.

800-622-0022 s www.harris.com

" www americanradiohistorv com

Play, produce, schedule and
share audio with multiple stations
from your ENCO DAD 32
workstation.

next level solutions
WIRELESS
BROADCAST
GOVERNMENT

NETWORK SUPPORT
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* RAB: Frisky pet store promo, Page 12
* Radio groups by AQH listening, Page 13
¢ Four Weeks Forward, Page 13

“We are what we repeatedly do. Excellence,
therefore, is not an act but a habit.”
— Aristotle

DESTINY IS A CHOICE

B Finding your mission may save your life

BIChﬂSAWfﬂfl" Many top achievers

believe that their suc-
cess came out of following their personal
destiny. Some put it more simply: They
played to their strengths, or they did what
came naturally.

In 1984 Greg Anderson was diagnosed
with lung cancer that had spread through his
lymphatic system. A surgeon told him he
had just 30 days to live. Since
medicine couldn’t help him,
Anderson decided to help
himself. He researched those
who had survived a medical
“death sentence” like his own
and discovered that, in case
after case, every survivor had
a burning, driving, over-
whelming  reason to stay
alive. Everyone he studied
who had experienced a
miracle cure had been fully
committed to a purpose. They
knew absolutely that they
were on this earth with a
mission to accomplish, and

CHRIS WITTING |

Anderson told me that limiting thoughts
like those are common. “People tell me that
there are three things that stand in the way of
capturing their mission. One is time. They
don’t have the time, they have too many
obligations, and their work gets in the way.
Another is money. They don’t have the
money, it'’s overwhelming, they can’t do it.
The third is that, although they know they
should do it, they don’t have the courage.

“Frankly, it's the third one
you need to focus on. There’s
always a way to find the time.
And if the mission is right, the
money will always be there.
The issue is to have the heart
and the courage to move
ahead, to have the courage to
take one step forward and
know that will open up doors
to new levels of well-being.”

Make your decision boldly.
You will discover incredible
opportunities, and you will be
delighted to find that the
universe will suddenly start
providing you with what you

they wanted to complete it.

Anderson’s search revealed to him that his
own mission was to inspire others to
wellness.

Today Anderson is happy and healthy. He
is the author of six books and the founder of
the American Wellness Project. His powerful
book Living Life on Purpose (Harper Collins,
1997) is an excellent guide to the life-
changing process of finding your mission,
your personal purpose for being alive.

FINDING YOUR MISSION

You may not feel that you were born for a
purpose or that your life has any mission at
all. If that's so, 1 recommend that you
pretend you have a purpose and a goal and
that you will find them. Fake it until you
make it. There’s a 99% chance that you will
become energized, you will become a
believer, and you will find your mission.
Believe me, it is there.

Also, you may wonder if it is possible to
change your life’s work at this point. Is it
worth the effort without the threat of mortal
illness? Is it wise to upset your routine when
you have a family to support, a mortgage
to pay, a busy schedule and all sorts of
commitments to honor?

need to keep going. Never
have I heard this concept expressed so well
as it was by Parade magazine Editor-In-Chief
Walter Anderson, who said to me, “Destiny
is not something we wait for. Destiny is not
something that happens to us. Destiny is a
choice, and we can choose to be the people
we want to be.”

UNLOCK YOUR POTENTIAL

It is possible for you to achieve a measure
of success without doing what fits your
unique talents and skills. But you will
achieve the greatest satisfaction, you will get
the most out of your lifetime, and you will be
most likely to realize your personal destiny if
you do what you do best. One way to know if
you’re on the right track is to ask yourself if
your job excites, fulfills and satisfies you. If it
doesn’t, theh it’s time to find out what you
could be doing to fit who you are inside.
When you do that, you will unlock your
highest potential.

Name some things you do as easily as
breathing. What skills, abilities and talents
do you use without thinking, because you
enjoy it? If you had a week all to yourself

Continued on Page 12
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SOMEPLACE TO PUT YOUR STUFF

By Dick Kazan
started, people had stuff. And it was

somewhere, but we're not exactly sure where it was. You woke up
in the morning, you'd stumble over a pile of stuff on your way to the
bathroom. So you'd say, ‘| have to put this stuff someplace else.'”
That is how Harvey Lenkin, President of Glendale, CA-based Public
Storage, describes the birth of ‘his industry. With nearly 1,400
miniwarehouses coast-to-coast and $700 million in annual revenue,
Public Storage is by far the largest owner-operator of self-storage
facilities in the United States — and a major advertiser.

Public Storage began in 1972, when real estate veterans Ken
Volk and Wayne Hughes each
invested $25,000 to buy fand,
BN e e e - then starteq'b.uilding small .

storage facilities to sell profitably
S U B C E S 5 to investors. They'd then generate
additional fees by managing the
properties. But after a few years they realized that the
buyers were making much more money than they were, so the
venture was restructured from guick-turn real estate deals to a
long-term investment. Hughes, who is today the company's
Chairman/CEOQ, and Volk raised money through limited partnerships
and eventually listed Public Storage on the New York Stock
Exchange as a Real Estate Investment Trust.

Public Storage owns its properties free and clear, a tremendous
competitive advantage. Harvey says, “We've made a concerted
effort to finance the growth of our business without the use of.debt,
because you have to pay debt back. Because we don’t borrow, our
properties break even at just 30% occupancy.” That means Public
Storage has the cash to advertise extensively, can readily afford to
underprice competitors with short-term discounts, can keep its
properties well-maintained and, as occupancy rates rise, can attain a
very high profit margin.

Another smart business practice used by Public Storage is
clustering its warehouses close to one another so it can share the
cost of advertising across many facilities. That practice also lets the
company allocate management more effectively, because one
person can easily oversee several units. Of course, that's something
radio is now in the process of mastering.

But, as Harvey says, “A lot of what makes our business success-
ful is the consumer's imagination as to how to use our service. For
example, envision a storage space that's 5 feet by 10 feet, occupied
by a large, comfortable chair, an ottoman and a smali side table on
which sets a humidor full of cigars and a large ashtray. Our user
rents the space so that he can come there nightly to enjoy his cigar
without his wife criticizing him.

“In another case, we had a property that could be accessed 24
hours a day. A storage space under the manager's apartment was
large enough to accommodate vehicles, which would arrive during
the wee hours of the morning. The manager suspected the user was
a car thief and reported it to the police. It turned out the user was in
the business of repossessing vehicles on behalf of a financial
institution and would bring the vehicles to the storage space until
the following day.”

So what advice does Harvey have to offer? “A successful
business is built on many building blocks. Focus on the needs of the
customer, have a facility that shows well, and pay attention to the
details. Woody Allen said 80% of success is showing up. Beyond
that, what separates the successful businesspeople from the
unsuccessful is hard work.”

| THE ROAD 10

Next week: 'l tell you how a rapidly growing, profitable,
multimillion-dollar business is being built with just five employees.

Dick Kazan is a successful entrepreneur who founded one of the largest computer
leasing corporations in the United States. He created and hosts The Road to
Success. the first radio talk show to offer on-air business consulting to business
owners and employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com.
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TWENTY X-RAY MARKETS SEE
RADIO’S SHARE OF TOTAL MEDIA RISE*

Results show that all 20 markets using Media Market X-Ray software have experienced

significant increases in radio’s share of total media spending. With X-Ray, track agency
buying trends. Determine the media patterns of advertisers. Identify new and rapidly

growing accounts. Reap the benefits of enhanced prospecting. And so much more.

Miller Kaplan’s X-Ray...working for radio’s growth. To see how Miller Kaplan’s X-Ray
can work for you, contact George Nadel Rivin, CPA, at 818.769.2010.

f\r) Miller, Kaplan, Arase &Co., LLp

Y
*BASED ON 1" QUARTER 1999 vs. 1" QUARTER 1998 N CERTIFIED PUBLIC ACCOUNTANTS
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with no commitments and no plans, what would
you enjoy doing most? Don’t think only of work.
Think of what you enjoy.

Another way to think about this is to consider
the small things people compliment you on. For
example, maybe you have done a great job of
decorating yvour home, and you receive many
nice comments about it. Maybe you are a
wonderful cook. Maybe you have a good
memory for batting averages and sports facts.
Mike North, in Chicago, had a hot dog
restaurant. His red hots were delicious, and the
place was successful, but what he really loved to
do was talk sports. A few years ago he
discovered his true calling, and today he hosts
popular radio and TV sports shows. Is there a
hobby or pastime that you really enjoy? Is there
something that you feel passionate about doing?
Passion is a good way to describe the feeling you
will have about whatever it is you do best.

Think of the people who are really successful
at what they do, who have set the standards of
excellence in their fields. Microsoft founder Bill
Gates was once the voungest billionaire in
America and is now the world’s richest man. In a
one-on-one interview Gates told me the simple
reason for his success: “I did what I enjoy doing.
Because I loved it, | worked hard and got into a
lot of depth and got a lot of friends who felt the
same way. So picking something that you really
like, at any level of success, is the best choice.”

DESTINY IS A CHOICE

YOUR TOP FIVE TALENTS

Take a few minutes today to list five of your
natural abilities and aptitudes. Don’t think
about it too much or overanalyze. Just jot down
five things you enjoy doing most. Then decide
how you can use your unique skills to get
maximum results. There are thousands of
choices in every general field, but only one that’s
best for you. As you consider your unique
talents, also consider what accomplishments
would give you the greatest satisfaction. That
involves the creation of a set of lifetime goals —
what some call a “life mission.” In creating your
mission statement or statement of purpose, look
at the big picture. Have the end result in mind.
Don’t let the process intimidate you. Your
statement may end up being something as basic
as "My mission in life is to use my special talents
as a parent to raise my children to be happy,
healthy, peaceful souls who help make the
world a better place for everyone.”

Remember, you're not carving this in stone.
You can change your mission statement at any
time and as often as you want as your life
changes. However, having a written statement
will provide clarity for you and will help sustain
you when life gets confusing. Having a clear
understanding of your natural abilities and
creating’ a life mission statement for yourself
may well be your personal pathway to success.

Chris Witting’s Success Journal is heard on 200
stations. For free syndication tips, visit www.
syndication.net. This article was adapted from 21-
Day Countdown to Success, available at 1-888-GO-
FOR-IT.

KPWR

FM-Los Angeles

WUBT

FM-Chicago
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WWYZ

FM-Hartford

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

NEW CAMPAIGN FOR OLD MILL PETS

SITUATION: Located in a low-visibility portion of downtown Grand
Rapids, M1, a new branch of Old Mill Pet Foods used newspaper and
radio to compete with a variety of other stores in the market for
awareness among pet owners. With signs too small for the location,
the branch was difficuft for consumers driving by to notice.
OBJECTIVE: Create tratfic for the new branch of Old Mill Pet Foods.
CAMPAIGN: WCUZ/Grand Rapids developed a special four-week
campaign for the Greenville Chamber of Commerce and its annual
Danish Festival. As a participant in the festival, Oid Mill Pet Foods
benefited from a schedule of 10 60-second commercials per week.
running every other day. While they had some assistance from a
local newspaper, WCUZ was the only broadcast advertising resource
for the campaign.

RESULTS: The response was almost instant, and customers arrived
at the store saying that they had heard about Old Mill Pet Foods on
WCUZ. The consumers clearly got the message, thanking Old Mill
Pet Foods for their presence as a premium pet supply store in the
community and saying they would no longer have to drive out of
town for their pet supplies. The client summed up the campaign by
saying, “This has been too good to be true!”

————RABTOOLBOX-——

More markermy information and resources Irom the RAB

MEDIA TARGETING 2000

Forty percent of pet owners eam in excess of $50,000 per year.
and 27% are college graduates. Almost four-fifths (79%) own their
own homes, and 41% have children living at home. This group
spends an average of 46% of its daily media time with radio.
INSTANT BACKGROUNO — PET CARE

in the U.S. fewer than 1% of the nation’s pets are covered by
health insurance. Coverage costs anywhere from $120 to $360
per year, depending on the animal’'s age and other variables.
Plans cover 80% of veterinary care after a deductible of $S40 to
$100, with most plans capping annual payouts at $7,500 to
$12,000. The largest issuer of pet policies, Veterinary Pet
Insurance, has written some 850,000 policies in 46 states. (Trend
Letter, 1999)

RAB CATEGORY FILES

“Maybe retailers should do a pet census in their marketing areas.
While the number of households that own pets has remained
refatively constant since 1988, the American Pet Products
Manutacturers Association (APPMA) reports that some con-
sumers are moving away from the standard dog, cat or bird and
toward more exofic animals.” (Supermarket Business, 10/98)

For more information, call RAB's Member Service HelpLine at
{(800) 232-3131 or log on to RadioLink at www.rab.com.

FM-Philadelphia

FM-Washington, D.C.

WPGC WQYK WRIF

FM-Tampa

WMMR WTFX WFAN

FM-Louisville

AM-New York

FM-Detroit

i

To find out more, contact MJI Interactive: (212) 896-5283 or EMD@MJI.com

E-Mail Director from RDG - Radio's #1 choice.
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These radio groups earned 0.2% or greater of Journal 06" Albany 0.2
the national radio audience. Saga 0.6 Bloomington 0.2
Uno Radio 0.6 Centenniat 0.2
AMFM 16.5 Tribune 0.5 CHUM 0.2
Infinity 13.1 Barnstable 0.4 Crawford 0.2
Clear Channe! 1.7 Connoisseur 0.4 Hall 0.2
ABC Radio 3.1 EXCL 0.4 Liggett 0.2
Cox 2.9 Liberman 0.4 Marathon 0.2
Entercom 29 Renda 0.4 Midwest 0.2
Hispanic 2.7 Sandusky 0.4 Midwestern 0.2
Emmis 21 Big City 0.3 Mt. Wilson 0.2
Citadel NG Blue Chip 0.3 Radio Unica 0.2
Cumulus 1.6 Dick 0.3 Regent 0.2
SBS 1.6 El Mundo 0.3 Service 02
Bonneville 1.3 Fisher 0.3 Simmons 0.2
Greater Media 1.3 Hearst-Argyle 0.3 South Central 0.2
Susquehanna 1.1 Lotus 0.3 WEAZ 0.2
Radio One 1.0 N.Y. Times 0.3 Z-Spanish 0.2
Jefferson-Pilot 0.9 Salem 0.3
Beasley 08 Sinclair 0.3 113 groups had 0.1% of listening each.
Buckley 0.6 Sunburst 03 Source: Arbitron national database, Fall '99, 12+, Mon-
Inner City 0.6 Ackerley 02 Sun, 6am-mid. Compiled by R&R's Dr. Gary Heller

FOUR V/EF XS FORWARD _sates & Promotion Planning Catendar _ [N ETRL

May 14-20 National Police Week, National Hospital Week, Flexible Work Arrangements Week, Preservation Week

— i —— @

{ 1

Crazy Day Straw Hat Day Love A Tree Day | Pack Rat Day | Dress In Black Day | National Bike To Work Send Someone Flowers
Help Clean Up Your Don’t Turn Your Back Biographers Day Cherry Cobbler Day International Museum Day ‘ Day

Street Day On The Ocean Day Easy As Falling Off A |  New York Stock | Day | National Devil's Food Quiche Lorraine Day
National Buttermilk Listen To The First Log Day Exchange launches National Cheese Souffle Cake Day Welghts And Measures
Biscuit Day Music You Ever Wear Purple Day | (1792) | Day : Send A Memo Day Day

Dance Like A Chicken Bought Day | Watergate hearings Abraham Lincoln gets Radio airs its first

Day ! begin (1973) the Republican ' complete opera {

nomination (1860) (1921)

E-Mail Director working hard at these stations:
WCBS WWZZ WXTU WODS KFRG

FM-New York  FM-Washington, D.C. FM-Philadelphia FM-Boston = FM-Los Angeles

- KYXY KLLC WAAF WASH WSIX

FM-San Diego FM-San Francisco FM-Boston FM-Washington, D.C. FM-Nashville

%’Kx\ %L £ Mad DuecTor

T RADIO'S E-MARKETING SOLUTION N # 38

To find out more, contact MJI Interactive: (212) 896-5283 or EMD @ MJl.com
E-Mail Director from RDG - Radio's #1 choice.

www americanradiohistorv com


www.americanradiohistory.com

14 ® RgR 4pril 14, 2000

Moultrie Rises To
Broadcast Prog. VP

Broadcast Programming Di-
rector/BP Consulting Group Ken

— 7 Moultrie has
| been named to
the newly cre-
| ated post of VP/
Programming &
Consulting Ser-
vices. He'll lead
BP’s TotalRadio
team, which pro-
vides some 700
stations with a
menu of services
ranging  from
weekly new hit music 10 fully
voice-tracked formats in all music
categories, as well as full-service
consulting. He will continue as PD
of Neon Nights With Lia. BP’s
nightly syndicated country show.

“Ken has huilt a stellar reputation
as a programming consulant during
his six years at BP” BP President/
GM Edie Hilliard commented. “He’s
eamed the respect of stations, groups,
co-workers and competitors. His ex-
ceptional programming instincts
combined with his vision and dem-
onstrated leadership ability are ex-
actly what we need o direct the con-
tinued growth of our programming
and consulting business.”

Moultrie said. “I'm thrilled with
the opportunity 1o Icad such an ex-
ceptional group of radio profession-
als while maintaining one-on-one
relationships with our clients. It's
gratifying to work for a company that
supports a strong custonier service
ethic and is willing 10 adapt itself to
accommodate the constant and rapid
change in our industry.”

A 25-year radio vet, Moultric
Joined the Seattle-based company in
1994 as a programmer/consultant,
working primarily with Country. Old-
ies and Classic Rock clients.

Moultrie

Infinity Promotes
Payton In Las Vegas

Two-year Pop/Aliemative KMXB-
FM/Las Vegas PD Duncan Pay-
ton has been elevaied 10 OM of
KMXB and Infinity Broadcasting
AC sister KMZ.Q-
FM. He also adds
PD duties at
KMZQ after serv-
ing as interim PD
following Burke
Allen’s departure
last August.

“In the consoli-
dated radio in-
dustry. Duncan
has developed
the skills to e-
volve our products while paying
close attention to the company’s
business and financial needs.” re-
marked VP/GM Tom Humm. “In
the face of an ever-changing com-
petitive environment he’s demon-
strated a desire and dedication to
develop both stations 1o their full-
est potential.”

Before joining KMXB. Payton
programmed KRUZ/Santa Barbara,
CA. He was previously Director/
Promotion & Marketing at KOST/
Los Angeles and programmed
KAY/Tulsa.

Payton

WOR Expands Web, Network Presence

OR Radio will expand its radio network and Internet presence with

the addition of a second network channel and two new Internet sites.
The new network channel, WOR2, will be a companion to the original WOR
Radio Network, and WORMUSIC.com and WORTALK.com will join
WOR?710.com in cyberspace. All of the new ventures will be managed by
WOR Radio Network President Kirk Stirland.

“WOR2 will allow us to serve up our programming in a way most conve-
nient to our primary customer base — our affiliates” Stirland told R&R.
“There Is much we can do creatively with our current lineup of stars”

WORMUSIC.com will present a variety of music formats targeting adults
45-64 and will ultimately serve as the model to market the format for na-
tional radio syndication. WORTALK.com will offer a combination of special-
ized Internet talk programming along with selected shows from the WOR
Radio Network. “This will be a great place to extend some of the terrific
talent we have into unique programming areas,” VP/GM Bob Bruno said. “It
will be our place to experiment with new Ideas inside of the WOR brand.”

In conjunction with the network’s expansion, ChrisThompson has been
named to the newly created Director/WOR internet Services post, report-
ing to Stirland. Thompson, who has been a producer for WOR for the past
seven years, also includes an on-air stint at WGY-AM/Albany as part of his

Dateline.

classified advertising”

Radio Vet Fox Joins RegionalHelpWanted.com

im Fox has been named Director/Station Relations, Eastern Region for
RegionalHelpWanted.com, which builds and maintains“help wanted”
advertising websites in partnership with local radio groups. Fox most re-
cently worked for Spark Network Services as VP/Station Relations for

“I've known Jim and done business with him for many years”
RegionaiHelpWanted.com Exec. VP & Director/Sales Bill Cloutier com-
mented. “There is perhaps no one in the business who has the skill set or
possesses the knowledge that Jim does. We are absolutely delighted to
have someone of his caliber representing RegionalHelpWanted.com.”

Early In his career Fox was GSM at WIP/Philadelphla. He went on to
work for McGavren-Guild Radio and Jater worked in Baitimore as GSM for
WBAL & WIYY and GM for WBSB. “I welcome the opportunity to present a
cutting-edge revenue program to the radio Industry” Fox said. “It is the first
NTR program that really breaks the monopoly that newspapers have on

10-year broadcast resume.

Capricorn Awards Fisher SVP Stripes

Capricorn Records has elevated
Nan Fisher to Sr. VP/Alternative &
Rock Promotion. Based in Atlanta,
she was previously VP/Alternative
Promotion and reports to Capricorn
Exec. VP/GM Mike Bone.

“Nan is the consummate profes-
sional and team leader,” Bone said.
“She is on the cutting edge at the
formats that are normally the early
believers in Capricorn Records mu-
sic. Her enthusiasm. professional-
ism and passion for music make
her a joy to work with. She has

earned this promotion.”

Fisher noted. “I am thrilled that
[Capricorn execs] have shown this
confidence in me. It’s been an
amazing ride over the last six years,
and I look forward to continuing 1o
help not only break new acts. but
establish careers.”

A 20-year music industry vet-
eran, Fisher began her career in
1978 in retail and has worked with
MCA Records and Image Consult-
ants. She joined Capricorn in
March "94.

Guderian Tapped As PD At WEQX/Albany

Albany-arca Aliernative WEQX/Manchester, VT has announced the
appointment of WEJE/Ft. Wayne. IN PD Kyle Guderian as the station’s
new Program Director. Guderian replaces John Allers. who exited the sta-
tion to join WKLS/Atlanta for APD/midday host duties. Guderian's last
day at WEIJE wilt be April 21, and he is expecied 1o start at WEQX April 24,

“I centainly enjoyed working at WEJE.” Guderian told R&R. T had a
wonderfut staft there. and I'm centain they will continue to do well. As to
WEQX, it is a station with a great history and independent ownership,
and that's a magic combination [ really look forward to taking part in.*

In Fi. Wayne. WEJE immediately promoted MD Phil Grosch o PD.
Production Director J.J. Fabini will drop his production duties and take

over is Music Director.

Siegel

Confinued from Page 1

time on April 26. “We identified
more than 100 candidates,” said Pre-
mierc  President/COO  Kraig
Kitchin. “More than 80% were ex-
perts on the paranormal. and the
other 20% were seasoned broadcast-
ers. We decided that a Talk radio
broadcaster with real maturity and
a very developed curiosity would be
best for Coast 10 Coast AM. With
that in mind. we collaborated with

Art and mutually decided on Mike:

Sicgel. Ant feels a connection with
Mike and believes he is the best per-
son to carry on his legacy.”

Siegel has been in Talk radio for
the past 2 172 decades, working at
stations in major markets including
New York, Miami. Boston, Seatile,
St. Louis, Cleveland and Washing-
ton. DC. Following his controversial
departure from KVI-AM/Scattle in
1995 — where the talk host was
dismissed following on-air remarks
about the then-mayor of Seattle’s al-
leged involvement in a homosexual

relationship — Siegel went on to re-
gionally syndicate his talk show to
what ultimately became a 22-station
network across Washington State. A
former college professor and a so-
cial activist, Siegel is also a licensed
attorney who has practiced law in
Florida and Massachusetts and is
also licensed in New York and
Washington. DC.

Commenting on what it feels like

"10 inhenit the coveted Coxist 10 Coast

microphone. Siegel t0ld R&R. “An
Bell has created something that is
enormous, and he must truly be ad-
mired and congratulated for the suc-
cess that he has created. [ want this
transition 10 be as scamless as pos-
sible. and I want to give every pro-
gram director the absolute assurance
that the audience for the show will
stay with us. because the quality of
the program is going to continue to
remain at the level that An has al-
ways demanded.

“lam absolutely delighted tha this
opportunity has ¢ome to me. I'm
ready for it, I'm convinced I'm the
right person to take over hosting the

Ciear Channel/S.D. Realigns Sales Department

HTS & KMSX/San Diego GSM Rob Worden has shitted to Clear

Channel sister KGB-FM for similar duties. As @ result, KHTS & KMSX
up LSM Tim Stemler to Worden's old post and AE Cory Cuddeback to
LSM.

Concurrently, Director/National Sales Dan Charleston adds duties as
Director of Ciear Results Marketing-West to replace Jeff Wilson, who was
named VP/Market Manager for Clear Channel/Monterey.

“We love It when we can promote from within;” said Mike Glickenhaus, VP/
Market Manager for Clear Channel's San Diego FMs. “These individuals
have all produced spectacularly for our company and have earned these
opportunities. We expect great future successes from each of them”

Wilson: Clear channeI/Montérey VP/Market Mgr.

eff Wilson has been named VP/Market Manager for Clear Channel's

Monterey-Salinas-Santa Cruz cluster, including Sports KTXX-AM,
Country KTOM-AM & FM, Rock KMJO-FM, CHR/Rhythmic KDON-FM
and Oldies KOCN-FM. The 20-year radio veteran most recently worked in
San Diego as Director of Clear Results Marketing-West, a Clear Channel
marketing subsidiary.

“Jeft's been around the business a long time in just about every position
out there — from on-air talent to controlier, GSM, marketing director and
finally VP/Market Manager,” said Clear Channel Radio Sr. VP John Hogan.
“One of these days we're bound to find something he can do”

Wilson worked directly for Clear Channel Radio President Randy
Michaels in the early "80s, when Michaels was filling in as PD and Wilson
was on the air in Columbus. “I'm pleased to see someone of Jeff's talent
move up through the ranks,” Michaels added. "l think he was afraid | was
going to fire him when | caught him and some young coed in the WTVN
music library at 1am years ago. But he was just a kid. Plus, he’s been
cutting my grass ever since”

Booth Becomes FOX Sports Radio Net Affil. Mtg. Dir.

ami Booth has been named Director/Affiliate Marketing for the fledg-
ling FOX Sports Radio Network. She reports directly to VP/GM Scott
Savage.

As part of her new duties Booth is presently focusing her efforts on
developing market initiatives for the network and securing affiliates. Once
the network begins its regular broadcasts, she will provide support and
marketing resources for.existing affiliates white continuing to develop new
partnerships.

The FOX Sports Radio Network is a joint venture between FOX and
Premiere Radio Networks, which owns and operates FSRN. Premiere Presi-
dent/COO Kralg Kitchin remarked about Booth, “This talented executive is
a double threat who knows her stations and her sports. She'lt be tremen-
dously helpful to affiliates”

Before joining FSRN, Booth held ‘various management positions at
Westwood One and programming positions at KABC-AM and KMPC-AM/
Los Angeles, where she worked on sports broadcasts for, among others,
the Los Angeles Dodgers, Anaheim Angels, Los Angeles Clippers and Los
Angeles Rams and worked on both USC and UCLA sports play-by-play.

show, and 1 know I'm going to give
listeners a quality program within
what Ant has left as a legacy. Coast
10 Coast will not change — it will be
the same format and the same pro-
gram, with the exception that it will
now be hosted by me being me. This
is a very special audience, and | know
it will continue to grow, because

they’ll appreciate the way they will
be treated — with respect and dignity
as together we inquire, seek out and
present the truth.”

More on Art Bell. including
comments from programmers on
the late-night talker's retirement an-
nouncement and their advice for the
new host. begins on Page 19.
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1996 10 $625.000 in 1998. Further-
more. AMFM had seen massive lis-
tener defections from 1-94 10 New
Planet’s direct format rival, KXME-
FM. KSSK-AM & FM were also
experiencing significant listencr
erosion. What to do? Follow the old
adage, “If you can’t beat *em, join
‘em.”

AMFEM bid farewell to yester-
year hits from Joumey. Boston and
The Rolling Stones and replaced
KKLV with Hawaiian-formatted
KDNN-FM. known as “Island
Rhythm 98.5." The new format,
complete with such artists as Fiji.
Na Leo. Brownskin, Bob Marley
and Jimmy Cliff. was poised to
help lead the turnaround at
AMFM's Honolulu cluster. Now,
with Clear Channel set to assume
control of AMFM''s Honolulu quin-
tet. KDNN has soared to seventh in
the recent Arbitrends. Very few ra-
dio executives in the market ques-
tioned KKLV's flip to Island
Rhythm: Honolulu ranks at No. 73
in terms of revenue. attracting $27
million in 1998. Hawaiian formats
are where the dollars are.

Mike Kelly. who scrves as GM
of KCCN-AM & FM. KINE and
Oldies simulcast KGMZ-AM &
FM, says the surge in popularity for
Hawatian music is a fairly recent
occurrence. In fact. just one station
served the needs of Hawaiian mu-
sic fans until 1989: KCCN-AM.
“We've realty seen a natural expan-
sion for Hawaiian music. evolving
over a period of five to 10 yeuars,”
says Kelly. “"KCCN-AM was the
major source and only station that
predominantly played Hawaiian
music, ncw and old. You might
have heard a little bit here and
there, but AM 1420 was it from
1966 to 1989. And it would always
have a five. six or seven share. Now
when you add up all the shares, it's
pretty dynamic. It may parallel Mi-

ami in secing the market growth of

the Spanish-tanguage stations there.
Nevertheless, there are 25 shares of
some sort of Hawaiian music here
in Honolulu, and that’s phenom-
enal”

Kelly is a Maintander, in local
terminology. He traveled across the
Pacific in 1968 to open a record
store and his years of experience
with the local music scene ad-
equately prepared him for radio
management in Honolulu. “An in-
timatc knowledge of the market is
probably necessary” to succeed
there. he admits.

KCCN PD David Daniels was
born and raised in Honolulu. so bal-
ancing the mix of island rhythms
and traditional reggac hasn’t been
a tremendously difficult task. “This
is the only station I've worked at
for cight years.” Danicls says.
“It’s really casy to be in touch with
what we do because we live next
door or down the street from the
stars of our format. | rcaily enjoy
that. Where else do they support
100% of the music from their
state””

As the sun begins to set, KCCN-
FM — known simply as “FM 100"
to most of its listeners — wraps up
its “Top 5 at § countdown. The

day’s most-requested song: “My
Love Is Your Love™ by Terry L. It’s
beaten out Ho’onu’a’s “Fire.” Na
Kane Nui's “Make This World Go
Away.” Norm’s “Thinking of You,”
and Na  Waiho'olu'u O Ke
Anuenue’s “You That | Want™

FM 100 dominates in just about
every demo: In the fall "99
Arbitrons the station received a
16.4 in persons 12-24 (No. 2): a
15.4 among 18-34s (No. 1);a 12.4
among 18-49s (No. 1): a 10.6
among 25-54s (No. 2); and a 7.4 in
persons 35-64 (No. 3). It's No. 1
among women |8-34 and tops
among men 18-34 and 25-54. A big
reason for those impressive num-
bers is its “stationality” and its
large-market CHR approach. FM
100 offers three big personality-
oriented shows, which air in morn-
ing drive. afternoon drive and eve-
nings. Middays also offer many op-
portunities for listener interaction,
although the focus is on the music
to increase at-work listening.

“The basics of KCCN are pretty
much like any Urban or CHR.”
Daniels says. “There is just a-dif-
ference in the feeling of this Kind
of radio. We have the same prob-
lems in sales and marketing that
other stations do, but what's best
about this is that were like family.”

Wayne Maria. a former KCCN
PD who now programs Cox AC
KRTR-FM (Krater 96). adds. “The
Hawaiian format is very people-
driven and personality-driven.
You're very close 10 your audience
here: the artists are your neighbors.
Even with Krater. 1 had a guy come
in and bring us food today because
he heard it was our news director’s
birthday. He’s covered in leis right
now. It's a nice thing. and that
closeness sets us apart from ali
other markets. Plus. you've got a
listener for life.”

Lanai, who became PD of
KDNN late last year (R&R 11/5/
99), explains why AMFM decided
to venture into the Hawaiian music
scene: “The island music industry
is growing at an amazing rate and
is really just beginning to define it-
self. The format gives local artists
a venue, and we'll help promote the
growth of this expanding scgment.”

In addition 10 Honolulu’s three
all-Hawaiian stations, Cox AC
KRTR-FM and New Wave Broad-
casting’s upstart AC KORL-FM
both incorporate island product into
their playlists. It is this growth in
local music that radio hopes will
yield increased revenues. Accord-
ing to BIA data for 1998, KCCN-
FM billed just $2.5 mitlion, while
KINE billed $1.4 million. KIKI
landed $3.2 million, while KSSK-
FM took in $4.5 million.

Magical Music
Sends Sales Soaring

For visitors to the islands or
those who have found FM 100’s
live audio streaming on the Internet.
a quick tune in to KCCN-FM  dis-
pels many stereotypes. What is
commonly understood by Main-
landers as “Hawaiian music™ can
be found on KINE. but most of its
listeners are over the age of 40.
Nevertheless, KINE has risen to
No. 2 in the most recent trends and
trails FM 100 by just one-tenth. As

Maria explains. “KINE ofters Ha- -
waitan music in the Hawaiian lan-
guage. KCCN is "modern’ Hawai-
iun music with some Hawaiian lyr-
ics and more of an island beat. It's
not Don Ho and steel guitars any-
more. Hawaiian music has grown
up, and a lot of influences come
from mainland artists.”

A lot of hit records originate on
the mainland too. It's just that ver-
sions by Hawaiian artists are the
ones that become popular. “Hawai-
ian music features lots of cover
songs, and a lot of Hawaiians get
confused because the Hawaiian
versions get released here betore
the originals,” Maria says. “For ex-
ample. “Wonderful Tonight” by Eric
Clapton was a huge Hawaiian hit
tirst!” Other popular Hawaiian cov-
ers include such diverse titles as 4
Non-Biondes’ “What's Up™ and
Randy Van Warmer's “Just When |
Needed You Most.”

Kelly compares Hawaiian
music’s incredible growth to coun-
try music’s explosion in the carly
*9s: “We're like a country music
station in Nashville — we're a
Hawaiian-music station in Hawaii.”
However. Hawaiian music’s appeal
may be far more fixed. “The suc-
cess is limited with this isiand
genre.” Kelly said. 71 think it’s pos-
sible for it to become popular on
the West Coast. but 1 can’t say for
surc. 1t's a mix of reggae. hip-hop
and this island thing. Would it ap-
peal to people in California? Yeah,
it might. But there’s so much else
available that it may be-diflicult to
come across and get out. But re-
member this: There are $20 million
to $25 million in retail sales of lo-
cally recorded music cach ycar.
That's phenomenal. because its
mostly sold in the state.”

A walk into any of Tower
Records™ three Honolulu locations
demonstrates the tremendous shift
in demand toward local product.
*When | arrived here cight years
ago, there were two racks in the
middle of the store for Hawaiian
music.” says Tower Regional Man-
ager Matthew Koenig. “Now there
are 10 CD racks — two complete
rows — in our Ala Moana store for
Hawaiian music, and it has front-
door space. [U's our country music.”

Koenig says Hawaiian music’s
growth on the sales side is a natu-
ral result of the industry’s impres-
sive expansion since the carly "90s.
“Back then KCCN wasn’t what it
is today. New stars came along. and
it just exploded. We've added two
stations to the radio dial. and we
may get a fourth by the end of the
month.” Honolulu's radio dial
wasn't always this large. cither.
“Until 1989 or 1990. 97.5 MHz
was the highest commercial fre-
quency in Honolulu,” says Jay
Stone, PD of Oldies combo
KGMZ-AM & FM. “The military
had cverything higher than that,
Since then eight or nine stations
have gonc on the air, including
KGMZ’s FM signal. which was the
first one.”

Mecanwhile. year-to-year sales
figures for Tower's three Honolulu
stores show no signs of slowing.
According to Kocnig, sales at its
Pearl Kai store are up 58.4%. while
sales at Tower’s Kahala and Ala
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Lanai pose with the station logo.

AMFM's KDNN/Honolulu morning hosts Augie T., Lois Miyashiro and

Moana locations rose 28% and
19%. respectively. About 13% of
each store’s total sales are from Ha-
walian music, he says.

Such figures were unhcard of in
the "70s and "80s. Cox’s Kelly
adds, “They treated it as a forgot-
ten section, and 1 don’t think any-
one cared. It just got bigger and
bigger and bigger. The most frus-
trating thing for labels here was that
20 years ago Hawaiian music was
placed in the international section
of record stores — even in Hawaii!
Now, even if you go to the Tower
on Sunset [in Los Angeles]. you'li
find & Hawaiian section.”

Mountain Apple. a Hawaiian
music company founded in the
1940s by the father of current CEO
Jon de Mello. has enjoyed new-
found success from acts such as Na
Leo and Isracl Kamakawiwoole on
the mainland. VP Suzy Mechler
comments. “We're getting some
notice even in the Northeast. The
Wushington Post did an article on
Israel, and we saw a spike in sales
trom that. An NPR aftiliatc in Ver-
mont picked up on the popularity of
an ¢Toys holiday spot featuring his
music, and we saw some sales from
that.” ,

Primarily a record label. the
company also serves as a distribu-
tor. publisher and administrator of
Hiwaiian product. While most of
the people who work at Mountain
Apple are native Hawaiians,
Mechler considers herself “istand
bom.” The distinction has become
a topic of debate throughout the

50th state and has helped foster
Hawaiian music’s resurgence.
“There is a huge difterence be-
tween being a native and being a
tocal.” said Mechler, a 24-year vet-
eran of KSSK-AM & FM who had
served as the stations” Director/Op-
erations under Pacific Star owner-
ship. “The big issue here is sover-
eignty among native Hawaiians.
There are Caucasians born and
raised in the Hawaiian islands who
can go back five or six generations
who are not considered native Ha-
witiians.”

Still, “traditional”™ Hawaiian mu-
sic can’t truty be claimed by na-
tives. Mechler says. “Remember.
the ukelele came from Portugal.
and today’s heavy reggace intluence
came from the extensive touring of
Jamaican artists in the *70s” Ha-
wailan music and cultural identity
started to reappear in the carly part
of that decade, she says. The Broth-
ers Cazimero. a Mountain Apple
act. were instrumental in that resur-
gence. “They were doing songs that
people had never heard before, in
Hawiiian but not necessarily about
Hawaii. To some degree there has
been a natural progression in Ha-
wailan music since then. When
visitors come out here, there is still
an amazing charm and mystery
ubout the islands. and the music is
a Jarge part of that. A lot of [main.
tand] markets that are stitt untapped
can benefit from Hawaiian music.
And with crossover success. more
and more people will become
aware of it.”
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Newsbreakers

= BT = o
. recenlly an AE for Pacific Research &
ABDED Mike Bettelli
* BOBBY GAILES Is named Dir./Af- ” " RADIO THIS
filiate Relations, Urban Programming Natlonal Radm Bl WEEK SANTANA YROB THOMAS Smooth

tor United Stations Radio Network. He
was most recently the overnight per-
sonality at Urban WRKS-FM/New
York.

® WILLIAM HOPKINS is namedWest
Coast Regional Sales Mgr. for Dalet
Digital Media Systems. He was most

® MEDIATRACKS COMMUNICA-
TIONS launches Viewpoints, a nation-
ally syndicated public affairs program.
debuting June 4. The half-hour show Is
available on a barter basis. For more
Information, call (847) 299-9500 or visit
www.mediatracks.com.

KQRS/Minneapolis Promotion
Dir. SophieWoodle, husband Ron,
daughter Mallory Jane, Feb. 27.

ConpoLences

Folk singer-songwriter Ed

McCurdy, 81, March 23.

m

Changes

AC: KFMB-FM/San Diego mid-
dayer Anita Rush signs through
May 2003.

Oldies: Geno Pearson joins Clas-
sic Rock WKRR/Greensboro for
swings ... WTJM/New York picks
up Fred “Bugsy" Buggs Jr. for
middays.

Bloomberg

Continued from Page 8

News/Tatk: KNEW-AM/San Fran-
cisco adds Online Tonight With
David Lawrence, weeknights from
7-10pm. WGN-AM/Chicago also
picks up the show, Satrdays from
9pm-midnight ... KLIF/Dallas adds
Dame-Gallagher's Mike Gallagher
Show daily from 6:30-10pm. Addi-
tionally. KIEV/Los Angeles will
add the show from 2-4am. begin-
ning May 1.

Records: Al Lindstrom joins the

promo staff at Tommy Boy Music
... John Austin is tapped as Mgr./
Contract Administration & Li-
censing for Rhino Entertainment
... Cindy Barr becomes VP/Pur-
chasing for Alliance Eniertain-
ment’s AEC One Stop Group ..
Linda Metz rises to Sr. Reg. Dir./
Sales at Columbia Records ... In-
novative Distribution Network
signs an exclusive deal to distrib-
ute the King Biscuit Flower Hour
Records catalog.

BUSINESS
BRIEFS

USADR, SANYO To Work Togther On iDAB

E lectronics manufacturer SANYO will help USADR develop its iDAB technology, which uses the current radio
spectrum to broadcast both current AM and FM analog signals as well as higher-quality digital signals.

Lucent Completes Digital Testing Phase

L ucent Technologies has successfully demonstrated its patented multistreaming technology at three radio sta-
tions, includingWPST-FM/Trenton, NJ and KNPR-FM/Las Vegas. Multistreaming helps to counter the effects of
degraded channel conditions, which Include interference and fading. Even if part of the signal experiences interfer-
ence, multistreaming allows for high-quality, digital reception. i

LT;;ffic. com Hits The Streets

T raffic.com has started to provide tratfic reports for AMFM's Pittsburgh antt Philadelphia stations. R&R first re-
ported In January that AMFM had formed an alllance with the new traffic information provider. Traffic.com places
radar-based sensors along traffic travel routes. Data from the sensors is then used to estimate travel times. Six
stations in Pittsburgh and five in Philadelphia will be serviced, with two more set to be added in Philty. Traffic.com also
will act as a national representative for a part of AMFM's advertising inventory.

R e SR S ——

LPFM

Continued from Page t

in Washington by fighting his
LPFM plans.

“Why, amid all this opportunity
for broadcasters. have you chosen o
muster your considerable resources
1o deny churches and schools and
community-based organizations just
a litde piece of the broadcast pie? In
every one of my speeches to the
NAB over the last two years | have
asked this same guestion. Why don't
you work with the FCC 1o find ways
for low-power FM (o coexist with
full-power stations?"

Kennard argued that communi-
ties have much to gain from adding
new noncommercial voices to the
airwaves that “do not in any way
threaten the existence of full-power
stations.” He asked broadcasters,
“Why have you squandered your
goodwill to fight churches and
schools and community organiza-
tions?”

Kennard added that he isn’t buy-
ing the NAB'’s interference argu-
ment. “Interference is and always
has been a solvabie problem. I am
committed categorically to protect-
ing every incumbent FM service
from harmful interference, from the
radio reading services to the com-

mercial stations and everything in
between.”

Busting Broadcast Pirates

In an attempt to show broadcast-
ers that he is concemed about main-
taining the integrity of the FM band.
Kennard pointed to his aggressive ef-
forts 10 rid radio of pirate broadcast-
ers. saying. ~'I have shut down more
pirates than any chairman in the his-
tory of the agency. yet you think that
the commission would create an in-
terference nighimare that the agency
[itself] would be responsible for cur-
ing.” FCC Enforcement Bureau Chief

David Solomon told R&R that 130 -

pirates had been busted in both 1998
and 1999 and that this year 44 pirates

had been shut down as of the hegin- c

ning of this month.

Kennard has been criticized for
rolling out LPFM without complete
field-testing. Asked by R&R after
his NAB address why he would not
consider a 10-market LPFM pilot
program as proposed by Congress,
Kennard responded. “My speech
will have to speak for itself on that.”
The speech. however. never ad-
dressed the pilot proposal.

As congressional eftorts 10 stem
the proposed late-May launch of
LPFM have escalated recently. so
has Kennard's public criticism of

his opponents. On March 28 he is-
sued a statement that said, “Those
who want 1o silence low-power FM
radio are ignoring a strong. sub-
stantive. methodically developed
two-year public record replete with
solid engineering analysis. As some-
one who began my career in college
radio, I would never authorize or
approve a new radio service that
causes harmful interference 1o exist-
ing broadcasters. The only real in-
terference to low-power FM radio is
from high-priced Washington lob-
byists.”

Appealing To Capitol Hill

Last Friday (4/7) Kennard wrote
to Speaker of the House Dennis
Hastert asking him to delay the
House vote on the “Radio Broad-
casting Preservation Act.” which
seeks to force the FCC to conduct
a pitot program to study LPFM. He
asked that the House delay debate
on the Act while the commission re-
solves Petitions for Reconsideration
of low-power FM filed in March by
NPR and others.

NPR Supports LPFM
Amendment

Kennard's letter to Hastert came
on the heels of NPR's announce-
ment that it backed the anti-LPFM
legislation. NPR President/CEO

FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

PINK FLOYD Young Lust

INCUBUS Pardon Me

LIMP BIZKIT Break Stuft

Alternative

ELWOOD Sundown

CHRMot AC

CHRISTINA AGUILERA | Turn To You
BBMAK Back Here

EIFFEL 65 Move Your Body

GO0 GOO DOLLS Broadway

Mainstream AC

BEN HARPER Steal My Kisses
SPLENDER | Think God Can.Explan
Lite AC

STEELY DAN Cousin Dupree
CELINE DION | Want You To Need Me

NAC

BRIAN CULBERTSON Do You Really Love Me
DOWN TO THE BONE The Zodiac

EUGE GROGVE Vinryl

JOHN TESH & RICHARD PAGE When She Loved Me

uc

BLAQUE | Do

ANGIE STONE Everyday

SANTANA {/PRODUCT G&B Maria, Mana
JAGGED EDGE Let's Get Married

BROADCAST PROGRAMMING
Walter Powers  (800) 426-9082

Alternative

Teresa Cook
STONE TEMPLE PILOTS Sout Girl

Hot AC

Josh Hosler
CREED Higher

CHR

Josh Hosler
BBMAK Back Here
MANDY MOORE | Wanna Be With You

Urban Contemporary

Josh Hosler
$04 BOYZ Wobbie Wobbie
JAY-Z Big Pimpin

Malnstream AC

Mike Bettelll

SAVAGE GARDEN Crash & Burn
Delilah

Mike Bettelli
No Adds

JONES RADIO NETWORK
Jon Holiday » (303) 784-8700
Adult Hit Radio

JJ McKay
DESTINY'S CHILD Say My Name
SAVAGE GARDEN Crash And Burn

Rock Classics

Rich Bryan
No Adds

Soft Hits

Rick Brady
No Adds

RADIO ONE NETWORKS

Tony Mauro * (970) 949-3339
Chaice AC

Yvonne Day

60O GOO DOLLS Broadway

New Rock

Steve Leigh
COUNTING CROWS Mrs. Potter's Lullaby
NINE DAYS Absolutely ... Story Of A Girl

WESTWOOD ONE RADIO NETWORKS
Charlle Cook * (805} 294-9000

Bob Blackburn

Adutt Rock & Roll

Jeff Gonzer

22 TOP Poke Chop Sandwich

Soft AC

Andy Fuller

LEANN RIMES | Need You

Bright AC

Jim Hays
MELISSA ETHERIDGE Encugh Of Me

Kevin Klose said the pilot study as-
pect of the legislation took “a care-
fully balanced approach™ o the li-
censing of new LPFM stations.
NPR said it supports LPFM in con-
cept and believes that “public radio
and LPFM can be compatible,
complementary services.” but that
the FCC has taken “inadequate
steps in adopting its LPFM decision
to protect the signals and transmis-
sions of public radio stations and
radio reading services.”

And vet another lawmaker has
asked the FCC to reconsider its
plan. In a letter made public this
week. Rep. David Minge of Minne-
soti asked the commission to under-
take engineering studies to fully ad-
dress concerns about interference
from LPFM. “There are special con-
cemns about interference regarding
the Minnesota Services for the
Blind.” Minge wrote, adding that
the service uses Minnesota Public
Radio subcarrier frequencies for
such services as Radio Talking
Book.

www americanradiohistorv com

On Monday FCC Deputy Chief
Engineer Bruce Franca, speaking on
an NAB panel on LPFM, character-
ized the NAB's compact disc LPFM
demonstration as “a lot of smoke and
mirrors”” He defended LPFM. add-
ing that FCC engineers “used good
judgment. They used reasonable de-
terminations and used good science
here ™

But the NAB's Sr. VP/Science
& Technology Lynn Claudy re-
sponded that the FCC's research-
ers did not include any radios that
had internal antennas — such as
clock radios — and thus excluded
radios that are used daily by
thousands of Americans. “Can we
at least keep the protections that
we have?” asked Claudy. agree-
ing that radios have different pur-
poses. but saying that the FCC's
original proposal to eliminate
third adjacent-channel protection
would lead to great interference.
LPFM, Claudy said. “means less
people get FM.”

— JefTrey Yorke
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Hot new music-related
World Wide Web sites,
cool cyberchats and other
points of interest along the
information superhighway.

'Net Chats

¢ Talk your type with Dez and
Rayna from Coal Chamber to-
night (4/14) at 8pm ET/5pm PT
(www.rockonline.com).

e Ask the guys from Travis
why it always rains on them
Thursday evening (4/20) at 9pm
ET/6pm PT (www.twec.com).

On The Web

* Brush up on your ska and
tune in to a live performance
from The Specials on Wednes-
day evening (4/19) at 8pm ET/
5pm PT (www.rollingstone.
com).

The Specials

« Fight the evils of boring rock
'n’ roll with a live cybercast fea-
turing Powerman 5000 on
Thursday evening (4/20) at 8pm
ET/5pm PT (www.rollingstone.
com).

CURRENT

HERE ON EARTH (Columbia)

Single: JESSICA SIMPSON t/NICK LACHEY Where You ...

Other Featured Artists: SIXPENCE NONE THE RICHER, TORI AMOS,

TAL BACHMAN
HIGH FIDELITY (Hollywood)

Featured Artists: ELVIS COSTELLO, STEREOLAB, BOB DYLAN
THE NEXT BIG THING (Maverick)

Single: MADONNA American Pie

Other Featured Artists: MOBY, GROOVE ARMADA, OLIVE
ROMEQ MUST DIE (BlackGround)

Singles: AALIYAH | Don't Wanna

AALIYAH Try Again

Other Featured Artists: DESTINY’S CHILD, GINUWINE
SCREAM 3 (Wind-up)

Singles: CREED What it

SYSTEM OF A DOWN Spiders

Other Featured Artists: POWERMAN 5000, INCUBUS, STATIC-X
SNOW DAY (Geffen)

Single: HOKU Another Dumb Blonde

Other Featured Artists: JORDAN KNIGHT, SIXPENCE NONE THE

RICHER, SMASH MOUTH
3 STRIKES (Priority)

Single: EASTSIDAZ t/SNOOP DOGG G'ed Up

Other Featured Artists: E-40, SILKK THE SHOCKER, TOTAL
WHATEVER IT TAKES (Hollywood)

Featured Artists: MELANIE C., BASEMENT JAXX, STEREOPHONICS

COMING

JOE GOULD’S SECRET (RCA Victor)
Featured Artists: CHARLIE PARKER, WOODY HERMAN, LOUIS
ARMSTRONG
THE MILLION DOLLAR HOTEL (Interscope)
Featured Artists: U2, DANIEL LANOIS, MILLA JOVOVICH
READY TO RUMBLE (143/WB)
Featured Artists: OFFSPRING, KID ROCK, P.O.D.
RETURN TO ME (RCA Victor)
Featured Artists: SMOKEY ROBINSON, DEAN MARTIN, JOEY GIAN
WHERE THE HEART IS (RCA)
Featured Artists: BOB DYLAN, LYLE LOVETT, JOHN HIATT

and other featured artists.

“Music & Movies" lists current and coming film soundtracks according to
box office standing, as well as singles appearing on R&R's format charts

MUSIC DATEBOOK

MONDAY, APRIL 24

1988/ Fieetwood Mac's Mick Fleet-
wood marries Sarah Recor in
Malibu. CA.

1989/The Who announce they'tl
perform a 25-city 25th anni-
versary tour.

1990/ While constructing a set for
Roger Waters’ live perfor-
mance of Pink Floyd's The
Wall, workers in Berlin unearth
a 500-pound unexploded
bomb from World War 11.

Born: Barbara Streisand 1942

TUESDAY, APRIL 25

1974/Jim Morrison’s widow, 27-
year-old Pam Morrison, dies of
a suspected heroin overdose.

1979/ Rock 'n’ Roll High School,
starring The Ramones. pre-
mieres in Los Angeles.

1993/Farm Aid V! is held In Ames,
IA. Headliners include Neil
Young, Wiltie Nelson, John
Mellencamp, Bryan Adams
and Ringo Starr.

Born: the late Ella Fitzgerald 1918,
Stu Cook (ex-Creedence Clear-
water Revival) 1945

WEDNESDAY, APRIL 26

1977/ Studio 54 opens in New York
City.

1984/ Count Basie dies of pancreatic
cancer.

1997/ The Spice Girls anger Maori
leaders by performing the

“haka,” a traditional war dance
of New Zealand's indigenous
people. Only men are supposed
to perform the sacred dance.

THURSDAY, APR L 27

1973/ 0pryland opens in Nashville.

1982/Frank & Moon Unit Zappa re-
lease “Valley Girl.”

1989/ Massachusetts Governor
Michael Dukakis proclaims
“New Kids On The Block Day”
to honor the group’s album
sales and antidrug stance

1990/ Guns N’ Roses singer Axl Rose
weds Erin Everly, daughter of
0on Everly, In Las Vegas. The
couple divorce less than a
month later.

Born: Kate Pierson (B-52's) 1948,
Sheena Easton 1959, Paul
“Ace” Frehley (Kiss) 1950

FRIDAY, APRIL 28

1987/0n a Miami-to-Boston flight
filled with students returning
trom spring break, Ozzy Os-
bourne buys three rounds of
beer and sings “Crazy Train"
over the piane’s PA system.

L
| Ozzy Osbourne’s crazy plane!

! 1989/ The University of Arizona an- '

nounces that in its summer
term it will offer a class teach-
ing the music of Frank Sinatra.
1991/8Bonnie Raitt marries actor
Michael O'Keefe.
1995/ Friday, starring rapper lce
Cube, premieres.

SATURDAY, APRIL 29

1989/ Jon Bon Jovi marries his high
school sweetheart, Dorothea
Hurley, in Las Vegas.

1992/ Paula Abdul marries actor
Emilio Estevez.

1993/ An animated Barry White ap-
pears as himself on The Simp-
sons.

1995/Tupac Shakur marries
Keisha Morrls in Clinton Cor-
rectional Facility, where he’s
serving a jail term for sexual
assauit.

Born: the late Ouke Ellington 1989

SUNDAY, APRIL 30

1983/ Muddy Waters dies of a heart
attack.

1992/ As rioting and looting begins in
L.A. following the Rodney King
verdict, Madonna's bustier is
stolen from Frederick’s of Hol-
lywood. A $1,000 reward is of-
fered for its return,

1993/ Former David Bowie guitarist
Mick Ronson, 46, dies of liver
cancer.

Born: Willie Nelson 1933

— Julie Gidiow
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Researchers at the University of
California at Berkeley discov-
‘ered that lesbians’index fingers are
shorter than their ring fingers, ac-
cording to The National Enquirer. As
proof, the "zine shows a photo of
Chastity Bono holding a book,
and, as the Enquirer states, “her tell-
tale fingers confirm she’s-gay”” The
study also reveals that gay men
have shorter index fingers than het-
erosexual men, citing Elton John
(“a dead giveaway!"), George
Michael (“clearly displays a much
shorter index finger”) and Rod
Stewart (whose fingers confirm his
heterosexuality).

Cool Jerk!-

“| felt like | was at the high school
prom, and | really wanted to be cool,
and all of a sudden | was cool, but
because of something that | was
ashamed of — like | fucked the foot-
balt captain or something. And it
justfell all apart”— Fiona Apple re-
lives the horror of her MTV Awards
acceptance speech (Bikini).

No Doubt go on a press binge
with articles in Time, Spin and Elle
that talk about their much-delayed
follow-up album. Says singer Gwen
Stefani about the holdup: “l recently
turned 30, so it's been a transitional
time. First Tony (Kanal, the band's
bassist] dumped me right when the
band was taking off ... then we were
on tour for 2 1/2 years. When | got
home, the sugarcoating of life
melted away. It was difficult, but it
made me grow into this human |
wasn't before”

At the center of a press specu-
lation binge is Whitney Houston,
whose strange behavior at an
Academy Awards rehearsal contin-
ues to dog her. The beleaguered star
is on the cover of People with the
headline “Whitney’s Troubled Times”
The National Enquirer is more dra-
matic: “Whitney's Family Horrified
She’'ll Kill Herself ‘With Drugs” The
Star chastises, “Whitney's Moment
of Shame”

The Agony;-The Ecstasy

Entertainment Weekly flaunts "N
Sync’s record-breaking first-week
sales in its lead story, suggesting
that fellow boyz The Backstreet
Boys’ next release will have to be
a juggernaut to match it. Points out
MTV Sr.VP Tom Calderone, “How
do you follow this up? it's going to
be tough, because of the amount of
pressure that's going to be put on
them”

All is not brotherly love among
the 'N Syncers, according to a full-
page article in the Star that claims
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BREAKING LANGUAGE BARRI-
ERS — “if you really want to insult
a Puerto Rican man, there's just
this one word you can say that will
throw him over the top ... But En-
glish, English, man, there's nothing
like cursing in English. Oh, yeah.
On, tuck, yeah” — Marc Anthony
examines the finer points of Span-
ish and English in Rolling Stone.

“Rivalry threatens to tear boy band
apart” Says one music industry
source, TheyTe a male version of The
Spice Girts, and look what happened
to that group when their cat-fighting
got out of hand” The source says that
even the boys’ moms feel it's their
own son who is carrying the group
and deserves to be a star!

In CosmoGIRAL!, where the fab
five grace the cover, all seems
friendly. The ‘N Sync boys even take
on each other's personalities for
some wacky fun!

Christina Aguilera and Britney
Spears were shopping at the same
time at Fred Segal in Beverly Hills.
Apparently, the two songbirds
avoided each other — Britney
stayed in the designer shop, while
Christina stayed on the lower level,
in the bargain department (Star).

Deep Thoughts

“I was like, ‘| want that one!™ —
Jessica Simpson reveals the soul-
searching that ied her to her boy-
friend, 98 Degrees’ Nick Lachey
(US Weekly).

“Up untit now, I've never revealed
a titty. For people to see this thug-
gish, hardcore, foul-mouthed plati-
num princess in fight clothes —
they bugged out, you know? So
now | feel I've created such a buzz
that | might as well run with it ... But
I'm also gonna show you things |
didn’t show you before. | didn’t show
my ass before, and now that I've
shown it, | guess it's cool, ‘cause
people like " — Da Brat anticipates
her fans’ needs (Vibe).

Also showing some skin is Jon
Bon Jovi, who poses in Vanity Fair
in his skivvies while lying on a tan-
ning bed. On his ongoing foray into
acting, he mentions Harvey Keitet,
his co-star in his latest release, U-
571:*I'm worrying about hitting my
mark and saying lines. He wants to
know how big the raindrops are! |
ain’t questioning that, Harv™

— Margo Ravel

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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50.8 milfion houssholds

e 8

50.8 million householas

Show I?fep

Wayne Isaak
VP/Programming

PLAYS nms | ADDS

SIS0D Thong Song b2} MARIAH CAREY Can't Take That Away (Mariah's Theme)
BLOODHOUNDGANG The Bad Touch 20 LEONA NAESS Charm Attack

N SYNC Bye Bye Bye 19 N0 DDUBT Simpte Kind Of Lite
DESTINY'S CHILD Say My Name 18 OUEENSRYCHE Right Side Of My Mind
OR. ORE [/EMINEM Forgot About Dre 18

NO DOUBT Ex-Girttriend 16

KORN Make Me Bad 2 | INSIDE TRACKS
RAGE AGAINST/MACHINE Sieep Now In The Fire 15 MACY GRAY | Try

JAY-Z 819 Pumpin 15 VERTICAL HORIZON Everything You Wanl
RED HOT CHILI PEPPERS Otherside 14

AALIYAH Try Agam 1 XL

SANTANA Maria Mara 13

'ﬁ""‘ TX Ay Faut 13 BACKSTREET BOYS Show Me The Meaning O
LY Miseratie 12 FOO FIGHTERS Learn To Fly

ENRIDUE IGLESIAS Be With You 12 MACY GRAY I Ty

INCUBUS Paron Me 12 FAITHHILL Breathe

CYPRESS HILL (Rap) Superstar 12 SANTANA Mara Marc

LENNY KRAVITZ | Belong To You 1

JENNIFER LOPEZ Feelin’ S0 Good 11

THIRD EYE BLIND Never Let You Go N E w

oo CHRISTINAAGUILERAI Turm To You

DA BRAT That's What ¥ Looking For gg'c“;‘ocﬁfl"s%""‘ "“‘: That Away (Marah's Theme)
E‘:B‘#E’?ﬁ&‘iﬁi’.mmm NO DOUBT Simpie King Of L de
ALINK-182 Al Song STONE TEMPLE PILOTS Sour Gil
JESSICA SIMPSON Whese You Are

OMX What's My Name? LARGE

HANSDN This Time Aroond CREED Highe

Limp Break S 4

o eyt MELISSA ETHERIDGE £0ugh Of Me

81G PUN It So Hard ENRIQUE IGLESIAS Be With You

BLACK ROB Whoa! KIDROCK Only God Knows Why

SUPERGRASS Pumping On Your Stereo
600600 00LLS Broadway
MYA Best Of Me

SYSTEMDF ADOWN Sprders
DUR LADY PEACE I Anybody H
STAIND Home

DANGELO Untitied (

HOKU Anott

MACY GRAY | Try
SLIPKNOT Want And Bleed
e

JOE

PP NN N NND PO OOOOPOOPRSSE S =

A
MAUONNA Amenican Pie
CREED Hi
MOBY Natural Bh
TONI BRAXTON S
WITTIE Brackest
CHRISTINA AGUILERA

..... ah For \

0
STONE TEMPLE PILOTS Sous G
EVE

DA BRAT W
BACKSTREET BOYS Show Me The Meaning Of.
BUSH Leming The Cabies Sieep

SMASHING PUMPKINS Stanc de Your Love
SAMMIE | Like It

METHODS OF MAYHEM News Skn

DRAMA Left. Right, Left

ICE CUBE MRAYZIE BONE Untit We Rich
AC/OC Sttt Upper Lip

LOX Ryde Or Die Chick

NAS UGINUWINE You Owe Me

MARC ANTHONY You Sang ToMe

VERTICAL HORIZON Everything You Want
BLAQUE Bnng It Al To Me

CHRISTINA AGUILERA What A Girl Wants
MISSY ELLIOTT HotBoyz

OESTINY'S CHILD Bug A Bao

RICKY MARTIN MEJA Private Emotion
MANDY MOORE Candy

WARREN G The Game Don't Wart

BLINK 182 Al The Small Things

BONE THUGS-N-HARMONY Resurrection (Paper. Paper]
8STOPS7 Savsted

COMMON The 6th Sense

RICKY MARTIN Livin' La Vida Loca
POWERMAN 5000 Supernova Goes Pop

TASH I/XURUPT G2is Gz

SONIOUE It Feels So Good

SPODKS Things I've Seen

CHEVELLE Pont #1

VIOEODRONE Ty Jonathan Down

DOPE Everything Sucks

AIR Playground Love

ANGIE APARQ Spaceship

BECK Mixed Buness

hu Like
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Video playlist for the week ending April 9

55 milllon housenolds

Peter Cohen,
VP/Programming

National Top 20

$I1S00 Thong Song

AALIYAH Try Again

BIG PUN It's So Hard

‘N SYNC Bye Bye Bye

TONI BRAXTON He Wasn't Man Enough
LIMP BIZKIT Break Stuft
BLOOOHOUNO GANG The Bad Touch
BLINK 182 Adam’s Song

MYA The Best 01 Me

SOLE It Wasn't Me

MANOY MOORE | Wanna Be With You
BONE THUGS-N-HARMONY Resu:rection (Paper, Paper)
BIG TYMERS Get Your Roll On

LFO | Don't Wanna Kiss You

HOT BOYS | Need A Hot Girl

OONELL JONES Where | Wanna Be
OIXIE CHICKS Goodbye Earl

ORAMA Left, Reght, Lett

CARL THOMAS | Wish

HANSON This Time Around

Video piayiist for the week ending Aprit 9

LENNY KRAVITZ | Belong To You

RED HOT CHILI PEPPERS Otherside
SANTANA1ROB THOMAS Smooth

SAVAGE GAROEN Crash & B

SMASHING PUMPKINS Stand Inside Your Love
THIRD EYE BLINO Never Let You Go

VERTICAL HORIZON Everything You Want

MEDIUM

MARC ANTHONY You Sang ToM
ANGIE APARD Spaceship

TONI BRAXTON He b dan€
TRACY CHAPMAN T
D'ANGELO Untitied (H
OESTINY'S CHILO Say My Nam

ELTON JOHN Someday Out Of The Biue
‘N SYNC Bye Bye Bye

SISOO T

STING Desert Rose

SUPERGRASS Pummp n Ste

TINA TURNER Whatever You Need

CUSTOM

AALIYAH Try Agar
AC/DC Stiff Upper Lip

ERIC BENET When You Think Of Me
MARY J. BLIGE Grve Me You
BUCKCHERRY Check Your Head
MELANIE C. Never Be The Same Again
CATATONIA Road Rage

JOE | Wanna Know

MONTELL JOROAN Get it On Tonte
GERALO LEVERT M1 Too Damn Good
UIVE Run To The water

JENNIFER LOPEZ Feelin’ So Good
RICKY MARTIN 1/MEJA Prrvate Emotion
BRIAN MCKNIGHT Stay O Let It Go
MEGADETH Breadine

METHODS OF MAYHEM Nev: Skin
LEONA NAESS Charm Attack
QUEENSRYCHE Right Side 0f My Mind
ROLLINS BAND [kumination

SONIQUE ft Feeis So Good

BRITNEY SPEARS From The Bottom OF
STEELY OAN Cousin Dupree

CARL THOMAS! Wish

TRAVIS Why Does ft Aways Rain On Me?

Video airplay from April 17-23.

36 million households

Cindy Matmoud
VPMusic Programming
& Entertainment

VIDEO PLAYLIST

OA BRAT That's Whal i'm Looking For
OESTINY'S CHILO Say My Name
MARY J. BLIGE Give Me You

GERALD LEVERT Mr. Too Damn Good
$1S00 Thong Song

MYA F/JADAKISS Best of Me

AALIYAH Try Again

OMX Party Up {Up tn Here)

NAS /GINUWINE You Owe Me

CARL THOMAS | Wish

RAP CITY

g

GOOOIE MOBB I/TLC What it Ain't (Ghetto Enutf)
OMX Party Up (Up In Here}

BIG TYMERS Get Your Roii On

OR. ORE /EMINEM Forgot About Dre

BLACK ROB Whoa

NAS 1/GINUWINE You Owe Me

OA BRAT What'chu Like

JAY-Z 1UGK Big Pmpin’

ORAMA Lett, Right, Left

LOX Ryde Or Die Chick

Video playlist for the week ending April 9.

AR

TELEVISION

TOP TEN SHOWS
April 39

Total Audience
(95.9 million househoids)

1 ER.

2 WhoWantsToBe A
Millionaire (Thursday)

3 WhoWantsTo Be A
Millionaire (Tuesday)

4 WhoWantsTo Be A
Millionaire (Sunday)

5 NCAA Basketball

Championship

(Michigan State vs. Florida)

The Practice

Law & Order

60 Minutes

Touched By An Angel

10 Friends

BN

Adults 18-34

1 ER
2 Who Wants To Be
A Millionaire (Sunday)
3 Who Wants To Be
A Millionaire (Tuesday)
4 Who WantsTo Be A
Millionaire (Tuesday)
§ Frasier
6 NCAA Basketball
Championship
7 The Practice
8 Friends
9 Law & Order
10 Daddio

Source: Nielsen Media Research

COMING NEXT WEEK

" Tube Tops

Bryan Adams, Mary Chapin
Carpenter, Shawn Colvin, Eiton
John, Chaka Khan, Diana Krall,
k.d. lang, James Taylor, Richard
Thompson, Cassandra Wilson
and Wynonna pay An All-Star Trib-
ute to Joni Mitchell in a two-hour
TNT special (Sunday, 4/16, 9pm).

~ Friday, 414

* Pink. The Tonight Show With Jay
Leno (NBC, check local listings for
time)

* Mick Taytor sits in with the band
on The Late Show With David
Letterman (CBS, check local iist-
ings).

Saturday, 4/15

* The Rollins Band and former
Arrested Development frontman
Speech perform on PBS' Sessions
at West 54th (check Jocal fistings for
time and channel).

* Sisqo, Saturday Night Live
{NBC. 11:30pm).

Sunday, 4/16

* 'N Sync in Concert, a-two-hour
performance taped in Ft. Lauderdaie
last year, airs on The Family Chan-
nel (8pm).

~ Monday, 4/17

* Joe, Jay Leno.

~ Tuesday, 4/18

« Backstreet Boys, D'Angelo,
Enrigue Iglesias, Sting, Tom
Jones and special guest Christina
Aguilera perform on VH1's Men
Strike Back, a two-hour concert spe-
cial that will feature a radio simulcast
via Westwood One (9pm).

Wednesday, 4/19

* Sevendust, Late Night With
Conan OBrien (NBC, check local
listings for time).

*Tony Bennett, The Late Late
Show With Craig Kilborn (CBS,
check local listings).

— Julie Gidlow

All show times are ET/PT unless otherwise noted. subtract one hour for CT

Check kstings for showings in the Mountan time zone. All fistings sutyect fo change.

Avg. Gross

. Artist (in 000s)
1 BACKSTREET BOYS $1,199.4
2 CROSBY, STILLS, NASH & YOUNG $1004.5
3 RICKY MARTIN $995.4
4 BETTE MIDLER $904.4
5 CHER $727.1
6 NEIL DIAMOND $621.4
7 BRITNEY SPEARS $484.7
8 "AUFF AYDERS/CASH MONEY"  $447.9
9 BARRY MANILOW $416.1
10 AMY GRANT $400.1
11 KORN $394.5
32 ZZTOPAYNYRD SKYNYRD $289.7
13 AAGE AGAINST THE MACHINE  $272.4
14 ALAN JACKSON $255.8
15 KID ROCK $148.4

CONCERT PULSE

Among this week's new tours:

TONY BENNETT
DOUG KERSHAW
PRIMAL SCREAM

ELLIOTT SMITH

SONIC YOUTH
m
RANDY TRAVIS
GEORGE WINSTON

The CONCERT PULSE s courtesy of Polistar, &
publicaton of Promoters’ On-Line Listings. (800)
344-7383: Caiffornia (209) 271-7900.

FILMS

BOX OFFICE TOTALS
APR. 7-9
Title S Weekend
Distributor (S To Date)
1 Rules Of Engagement$15.01
Paramount* ($15.01)
2 ErinBrockovich $9.80
Universal (589.63)
3 The RoadTo El Dorado $9.08
DreamWorks (525.12)
4 ReturnTo Me $7.82
MGM/UA* (57.82)
5 The Skulls $6.45
Universal (520.19)
6 ReadyTo Rumble $5.25
wa* (85.25)
7 Romeo Must Die $4.55
wB (545.84)
8 High Fidelity $4.24
Buena Vista ($12.78)
9 Final Destination $3.83
New Line ($33.89)
10 American Beauty $3.34
DreamWorks ($121.63)
All figures in milions
* First week in release

Source: ACNieisen EDI

COMING ATTRACTIONS:
This week's openers include
American Psycho, starring
Christlan Bale. The fiim's Koch
soundtrack contains Dope’s
cover of Dead Or Alive's “You
Spin Me Round (Like a Record)”
ds well as remixes of David
Bowie’s “Something in the Air”
and The Cure's “Watch Me Fall
among others. The CD also in-
cludes such '80s faves as New
Order's “True Faith,” MARRS'
“Pump up the Volume” and
Huey Lewis & The News' “Hip
to Be Square;” while former Bau-
haus and Love & Rockets mem-
ber Daniel Ash teams with
Portishead’s Adrian Utley for
“Trouble”

Edward Norton not only pro-
duced, directed and stars in
Keeping the Faith, which also
opens this week, but he ex-
ecutive-produced the film's Hol-
lywood soundtrack too. The ST
showcases Tom Waits' “Please

TomWaits

Call Me Baby” Wild Cherry’s
“Play That Funky Music” Cheryl
Lynn’s “Got to Be Real” and
cuts by Elliott Smith, Travis
Pickle and Peter Salett.
Expanding its exclusive en-
gagements this week is The
Filth and the Fury, another
documentary on The Sex Pis-
tols directed by Julien Tempie.

The Sex Pistols

Tempie profiled the band in The
Great Rock 'n’ Roll Swindle
back in the '80s.

— Julie Gidiow

www americanradiohistorv com
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AL PETERSON..

alpeterson@rronline.com

Bell’s Final Ring

] Thoughts and comments on late-night talker

Art Bell's retirement

News/Talk

R I R )

here are not many Talk radio hosfs who can gamer coverage from virtually all other media
by uttering just one sentence. But on Friday, March 31, late-night radio’s biggest success
— story did just that by saying, “I have decided to retire from the broadcast business at the end
of this month. My last show will be April 26, 2000.” With that brief statement, Art Bell told both
his listeners and affiliates of his pending exit from Talk radio.

Few in the in-
dustry were taken S
wtally by surprise I'§
by his announce-
ment. After all, |
Bell's reduced
on-air schedule
this past year,
stemming from
his widely re- §
ported personal #
difficulties, has
fucled specula-
tion for months that he would quit
his nightly show. But his words still
ignited questions throughout Talk
radio: How do you replace a host
who is filling as many as eight
hours a day on some stations? Can
anew host take Bell's unique topic
selection and make the show Bell
has built his or her own?

Not surprisingly. numerous
people in our business have opinions
on the future of late nights without
Art Bell. So this week we’ve col-
lected comments from a cross sec-
tion of News/Talk radio executives.

Art Bell

Bell's successor might be wise to
take note of these well-considered
thoughts as he or she takes that first
solo flight behind the Coast to Coast
microphone in the weeks ahead.
And while there are certainly many
diverse opinions as to what's ahead
in the wake of Bell's retirement, one
thread seems common to all: No-
body can truly replace Art.

John McConneli
ABC Radio/New York

I used to think that Larry King
was the king of late-night radio un-
til 1 heard Art Bell. The real impact
of his retirement is that he'll be
misscd, mostly because he is just so
entertaining and such a great listen.
He did terrific radio, period. To put
it simply, Art's got it. But this is
radio, and it’s constantly changing.
I don’t think anyone cver thought
Art was going to hang around for-
ever. given all the issues he has
been dealing with this past year. |
can't imagine this is a big surprise
to anybody.

Financially, there will be no im-
pact. As strong as Art’s shares have
been overnight, | don’t believe his
departure will have any effect on
the bottom line for stations. given
the amount of audience that is
available at night compared to the
available audience during daytime
hours. It's a much smaller percent-
age. Therefore. his exit won't have

R S D

“Personality is going to
be the name of the
game for whomever

becomes the next great

overnight star, no
matter what the topic.”
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“Art took his subjects, guests, callers and listeners
very seriously — a true believer for the true

.. believers — and his shoes will be hard to fill.”

e ————————————— R ————————————

the kind of impact that losing a host
like Rush Limbaugh would.

We're taking a wait-and-see atti-
tude on the future of the show.
Frankly, we signed up because of
An Bell. With all due respect to his
guest hosts to date, I think it will be
difficult 10 maintain the program in
its current genre and have it be suc-
cessful, because Ant Bell is totally
unique. It was the theater that he
created that made the show bigger
than life. There are a lot of people
who can do a talk show overnights,
but not a lot of people who can do
what Art did.

Brian Jennings
Citadel/Las Vegas

Nobaody can replace Art; he's one
of a kind. His personality just fits
overaights so well. Yet Premiere has
a template that works, and | expect
they will keep their focus. Over-
nights are a great time to explore the
unexplained. It's like having the
Discovery Channel on radio. but
with a radio professional hosting.
This formula has worked very well
for them.

As far as I'm concerned. we will
consider all options. [ expect that
several hosts may come out of the
woodwork, hoping to become the
next Art Bell. But the real prob-
lem is the daypart. It's the least-

important daypan and thc most dif-
ficult to sell. That's one rcason Arn
has seen so much success: Nobady
really wants to compete in that
arena. | expect that whoever does
overnights will have some ratings
success just because there isn't
much competition. There's some
great talent out there who may carry
on the tradition, but nobody will re-
place Art’s handie on overnighis.

Tom Langmyer
KMOX/St. Louis

My thoughts, mind you, come
from the perspective of KMOX, a
station that rules overnights in St
Louis ‘with local talk. We have
never aired Art Bell. That being
sitid, there are a lot of talk hosts
and syndicators out there shooting
for daytime clearances, but because
of Rush, Laura and strong local tal-
ents. many of these shows just can-
not get cleared in the lop markets
on big radio stations. That doesn’t
mean they are necessarily bad:
there's just no roon.

Over 20 years ago Larry King
took the opportunity to host a live
nctwork radio talk show in basi-
caily ignored and uncontested terri-
tory — overnights. And it worked.
So this could mean an opportunity
for someone in the syndication game

Continued on Page 21

Proven talk

“COX
RADIO, INC.
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Clark Howard Rush Limbaugh Clark Howard Dr. Laura
WTMJS WISN WSB WGST AM/FM

A25-54 51 4.1 A25-54 10.7 5.0
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M25-54 7.5 6.7 M25-54 16.1 5.8 S
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Milwaukee Wi 2pm CT
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7 Finall

y! Rush and Laura
N have met their match.

Consumer Champ Clark Howard's the next big thing.
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Atlanta GA 3-6p
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Phil Hendrie is the Reason We Call Talent...

Halent!

Philland hisioutrageous cast of
characters -- now hieard on:

RKEl-AM/Los Angeles
WORG-EM/GChncago
WEHI=AM/Philadelphia
WEST=AM/EM/AtIanta
WELA-AM/Tampa
WINZ-AMYMiami
WIKS=-EMYOrando
REWS=-AM/Portiand
WXRG-EM/Charlotte

and more than 40 other.
great radio stations.

MONDAY=ERIDAY 7PM=10PM{(ET)

\

\/l
<,
e ot
w9

(4

FhilHentdneShow.com PremereRadio.com

N A

Fic }
The Phil Hendrie Show

For more information call Peter Tripi, Affiliate Marketing Manager 212-345-3922
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Continued from Page 19

who has lost during daytime hours.
However. I'd suggest that the best
nighttime talk show would not be
more droning political babble from
one of the myriad of hosts who are
already doing that during the day!

Walter Sabo
Sabo Media/New York

Art Bell was a success because of
his personality combined with his
1pics. The topics are urban camp-
fire stories. Many all-night hosts
have had success with this formula,
notably Long John Nebel. who
dominated nights in New York City
for decades by talking about UFOs,
the paranormal and psychic phe-
nomena. It’s great all-night company
and a terrific distraction from real-
world concerns. As with any
daypart. the right host who truly un-
derstands the interests and needs of
the people who are listening at a
particular time of day will succeed.

But the most important thing for
a station to put on overnight is a five
show. Whether local or network. the
overnight audience is vital to Talk
radio. because the daypart attracts
default listening from people of ait
ages seeking company. These are
people who might never otherwise
listen to Talk radio. like the 30-ycar-
old who is up all night, walking a
buby. They can get hooked on your
station. but onty if you're there for
them when they need you.

Ken Kohl
AMFM/Sacramento

Overnight radio has always been
a place to play and experiment.
Some of my fondest radio memories
are of listening 1o KSL/Salt Lake
City on the skip and Bob Fass on
WBAI/New York and my own expe-
rience live from a Long Island cow
pasture as WBLUI’s first overnight
guy. So [ think overnight radio after
Art will be whatever today’s tal-

ented radio hosts make of it.

I have great hopes for Art's re-
placement if he or she stays on-task
and continues to provide a scary. ai-
most creepy. look at the unknown
and unexplained. which plays so
well in the dark and stillness of
overnights. Art took his subjects.
guests. callers and listeners very se-
riously — a true believer for the true
believers — and his shoes will be
hard to fill. With Art, it was more
than just a topic. it was passion com-
bined with the skill of one of Talk
radio’s best communicators.

Van Harden
WHO/Des Moines

Time will tell. but one thing 1
hope we've learned is that there are
a lot of launching pads for great per-
sonality shows. Bell’s was the
“spooky stories around the campfire
for grown-ups™ forum. That was the
canvas on which he painted. but it
was Art’s personality that made the
show successful. not the UFOs.
Sometimes in our business we worry
too much about the vehicle and not
enough about the driver. Personality
is going 1o be the name of the game
for whomever becomes the next
great overnight star, no matter what
the topic.

Holland Cooke
McVay Media Alliance

First, understand it’s over. Do
something else with those hours
now. Bell's was the most valuable
overnight show radio had. so. pre-
dictably. opportunists will shame-
lessly try to grab the conspiracy-buff
baton. Don’t fall for it! Art wasn’t
doing an act. and a pretender will
offend Bell's loyal cadre.

My advice for those PDs willing
to earn their pay and who are pos-
sessed of the skill-set and zeal to
coach is, grow vour own! Find a
promising beginner. then mentor like
crazy. We should all be thinking
about bench strength and use at least
a few hours each week to develop

live and local talent in overnights.
radio’s true talent training ground.
Remember that overnight show
when us “boomers” started the turn-
table at the wrong speed? When it
disappeared, radio’s farm team
started going to hell. Why not give
a new generation the chance to
someday become the next At Bell?

JefT Hillery
WWDB/Philadelphia

1 think we're back to ground zero,
Just as there is only one Rush or one
Paul Harvey. there is only one Art
Bell. If the new host tries to main-
tain the show as it is. they will end
up feeling like the guy who repliced
John Wooden at UCLA (remember
Gene Bartow?): second-best. no mat-
ter how talented or hard-working. In
my opinion, it would be a mistake
1o try to imitate Bell. The new host
will need to do his or her own thing.
gain acceptance and try to hang on
to the core audience. If I were airing
Bell's show, I'd simply bite the bul-
let now and use the opportunity to
develop a promising new live and
local talent and get back to when
overnights were used as radio’s
Triple-A farm club.

Andrew Ashwood
WOA1/San Antonio

WOALI was one of Art Bell's car--

liest affiliates. so he has certainly
built up a strong following here in
San Antonio. I think that Art is go-
ing to be tough to replace due to his
unique personality and his tenure
with the overnight audience. It will
have to be someone who is into
what Art is into. but they will also
have to display a believable sense of
skepticism. Art. along with other
great national talents like Rush.
Laura. Howard. Imus and Jim
Rome, has a tremendous sense of
the stage. They all know how to al-
ways make whatever it is that they
are interested in talking about com-
pelling and entertaining.

Quite honestly (and this is no

suck up!). it’s in times of change like
this that it’s really cool 1o be work-
ing for a company like Clear Chan-
nel that has the kinds of resources
that we do from both the station and
the network sides. ['1n confident that
the right decision on a replacement
for Art will be made. and [ can only
imagine what sort of level has been

..set by those on our company’s ex-

ecutive programming team for that
person to even be considered. He or
she will have to be awesome: the
audience has earned that, thanks to
what Art has built over the past few
years.

Keith Rovell
Shane Media Services/
Houston

Art Bell worked because he
tapped a reservoir of the disenfran-
chised. disenchanted and discon-
nected. He gave them a sense of
community and empowerment. and
became their voice in a skeptical
world. Those listeners are unlikely
to stick around for political discus-
sions, sex talk, sports or infomer-
cials.

Overnights are wide open now
that Art Bell is leaving the indus-
try. Radio — like nature — abhors
a vacuum, so expect new challeng-
ers and increased marketing for
other current overnight alterna-
tives already out there. But watch
out for hosts who promote them-
selves as “the next Art Bell.” Any
host who tries to do Art’s shtick
will likely fail, because Art is a
true original. Remember. Jay Leno
didn’t start to win the late-night
TV wars until he stopped trying to
do Carson’s show and learned to
build on his own strengths.

Peter Bolger
WIOD/Miami

We've had Art’s program on at
least one of our Miami/Ft. Lauder-
dale stations since 1995. It’s been
an amazing run. one of which Art
should be proud. I'm confident

that Premicre will find a suitable
replacement. but he or she will
not. should not and cannot be Art.
We're looking forward to continu-
ing to carry Coast to Coast AM
live. seven days a week.

On a personal note. my favorite
Art Bell memory comes from a
number of years ago when we were
running his show on WFTL. The
phone rang one morning at about
Tam, and [ was shocked to hear Art
on the other end. He was just call-
ing to say heilo and ask how the
show was doing. Throughout the
years Art called numerous other
times. | really appreciated his in-
terest in our opinions and com-
ments about his performance.

‘Michael Packer
Packer TalkRadio
Consulting

In the aftermath of Art Bell's re-
tirement. I think Premicre must
keep the same thread of conversa-
tion going with all those insomni-
acs. Find another colorful person-
ality who is into UFOs, the para-
normal and the dark side of the
moon. Look for a fresh. new talent
who has connections with that un-
seen parallel world and who can
talk about everything from voodoo
to alternative healing. They might
start by scarching the French
Quarter in New Orleans or hiking
through the mountains of New
Mexico!

[n other words. please don’t kill
overnights with a political issues-
oriented News/Tulk host. Over-
night Talk radio junkics are a dif-
ferent breed!

TALK BACK TO R&R!

Do you have gquestions,
comments or feedback regarding
this column or other issues?
Call me at (858) 486-7559,
fax: (858) 486-7232
or e-mail:
alpeterson@rronline.com
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Affiliates indude: KLSX-FM Los Angeles ® WCKG-FM (hlcugo
o WKRK-FM Detroit ® WINZ Miami ® WZZR-FM West Palm

Just Added:
KQBZ-FM/Seattle KYNG-FM/Dallas
Ed Tyll - Middays

. Be the first in your market to call!

® (all us and we'll help you launch
your FM Talk Station for FREE!

FISHER

ENTERTAINMENT

831-420-1400

Listen 24/ 7 on www.fisherentertainment.com
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When you’re ready to take
it to the streets, the
Thunder Truck™ is a
great, customized remote
vehicle. Built-in remote
studio, custom graphics,
LED message signs ....
create an impact when
your station vehicle pulls
up to a remote! Call for
more information — this
vehicle can be completely
customized for you.

BROADCAST
PRODUCTS

INCORPORATED

P.O. BOX 2500
ELKHART, IN 46515
USA
(219) 293-4700

1-800-433-8460
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'BlG Baby Debuts For Adam!

onday was the “big” day for KBIG/L.A.
Mmoming co-host Leigh Ann Adam.

Adam went into labor at approximate-
ly 7:15am PT — and the station’s website went
into overdrive. As promised, Adam gave birth
live on the 'Net, as a webcam was situated be-
hind her hospital bed. This was coupled with live
on-air updates from morning co-host Shirley,
reporting from Adam’s hospital room. At 6:15pm
it was determined that Adam would need a C-
section, and she was moved to surgery —
along with the webcam! Baby boy Caden Chase
was born just after 7:30pm. Mom and son were
doing fine at press time. To celebrate the event,
Adam’s husband dedicated “Having My Baby”
by Paul Anka and Odia Coates to Leigh Ann as
KBIG nighttimer Billy Burke dished up the in-
stant request.

If ever there was a week full of the ra-
dio industry’'s own “News of the Weird,” this
would be it! We start our wondrous journey
in Los Angeles, where a man called Hispan-
ic Broadcasting's syndicated Renan Almen-
darez Coello last Thursday morning (4/6)
claiming that his 23-year-old wife, Estella,
couldn’t sleep because she was possessed.
A short time later another man, Pablo,

" called in and said he could destroy whatever

spirit was possessing her. Estella and her
husband then drove to Pablo’s house near
the airport, called Renan on a cell phone
and commenced a 45-minute exorcism at
11am. Affiliates airing the show live stayed
with the broadcast until 12:15pm as Pablo
attempted to drive the spirit, “Magdalena,”
out of Estella. A tired but relieved Estella
returned to normal as the day’s show end-

ed a tad late.

Longtime Cincinnati market veteran Jim
Fox (a.k.a. Allen Pruett) atlegedly spent two
days recently chatting on the Internet with
someone he thought was a 14-year-old girl with

.Baby Now I'm
Doing Time

-the screen name “Curious 'N Cute” Fox even

ust
ADDED!

KYNG-FM
Dallas

KQBZ-FM
Seattle

dedicated a song to the girl during his morning
show on Country WUBE-FM/Cincinnati: Shania
Twain’s “Honey, I'm Home.” Fox then decided to
drive to Xenia, OH to meet the girl last Satur-
day night — and found loca!l police waiting. It
seems his 'Net chat partner was actually a Xe-
nia detective who had helped set up the sting
operation. Fox ended up pleading no contest to
misdemeanor charges of soliciting a minor on
Monday (4/10) and was fined $250, sentenced
to a 30-day suspended jai! sentence and placed
on five years’ probation. He was also instruct-
ed to undergo a mental heaith evatuation. Sta-
tion management was completely surprised by
Pruett’s actions and executed a “separation
agreement” effective immediately. Morning co-
host Bubba Bo will be joined by 'UBE afternoon
driver Duke Hamilton until further notice.

It you really want to win it all on ABC-TV'’s
Who Wants to Be a Millionaire, don't call
WKQL/Jacksonville morning co-host Heather
White as your lifeline. On Sunday evening's
broadcast contestant Brian Sexton decided to
call White when stumped by which fashion de-
signer used their birth name: Donna Karan or
Georgio Armani. Sexton went with White's
choice for $64,000 — and White's answer was
wrong. Sexton went home to Jacksonville with
“just” $32k. By the way, the correct answer is
Georgio Armani.

} Fraudulent French Toast?!‘

And now an update from ST’s legal news
department: In an appearance on the: Tonight
Show With Jay Leno last week, red-hot pop-
sters 'N Sync denied that the bronzed French
toast auctioned off by WHTZ/New York was
theirs and claimed it was a “radio joke.” That
caught the attention of KRCS/Rapid City, SD
morning men Patrick Kucera and Darryl
Knight, who called the winner of the auction
in Madison, WI to get her reaction. Well, it
seems she was so disappointed that she and
her family are considering legal action against
Z100! To cover all its bases, Z100's website

Continued on Page 24
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Already Cleared on Over 20 Markets including:
WKRK-FM - Detroit «'KYNG-FM Dallas - KQBZ-FM Seattle
KSTE Sacramento - KOTK Portland - WINZ Miami
KNUU Las Vegas - KALL Salt Lake City
Monday - Friday Noon - 3p EST

‘ Listen 24/7 on
S='SNOW fisherentertainment.com 831-420-1400
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QUESTION: WHY ARE THESE STATIONS
PLAYING “SPLENDER"”???

ANSWER: 1 THINK THEY CAN EXPLAIN!!

JJ RICE/WBLI “Top 15 Callout with 71% familiarity...
Proving what we felt from the start...It's a hit!!! Moving up to 30X”

CHRIS PATYK/KYSR “#1 Phones for three weeks strong!!!” 35X

KRASH KELLY/KXXM “Top 10 Callout for three weeks and Top 10
phones.” 54X

JEFF McCARTNEY/KZHT “Callout is starting to look strong and we always
get calls for it moving up to a full time ‘B’ rotation!!!”

NIKKI NITE/WFBC “Research is huge and the phones are Top 5!!! Moving
to full time 'B".” 45X

CHRIS EBBOTT/KZON “Phenomenal early callout, Top 5 phones, sounds
like a smash on the radio!!! Moved up spins to 8 per day!!!”

SCOTT SUMMERS/WNOK “#10 in our callout with requests to back it up.
Moving up to 4-5 plays a day!!!”

CHRIS TAYLOR/WKSL “Callout is showing great potential and the requests
continue to be strong!!!!” 34X

ROB ACAMPORA/WAEB “Top 15 callout across all demo’s!!! We are really
happy with this song and we’re moving it up!!!”

ALBUM SALES UP 25% NATIONALLY
R&R CHR/POP @ - @ (+176)
MODERN ADULT MONITOR #19-#16 (+46)
ADULT TOP 40 MONITOR #25-#24 (+131)
OVER 800 TOP 40 MAINSTREAM SPINS

ON TOUR WITH VERTICAL HORIZON

~ d “I Think God
: a4 é n Cr Canlllilxpla(i)n”

From Their Debut Album Halfway Down The Sky

Produced by Todd Rundgren for Alchemedia Productions, Inc. Mixed by Mike Shipley
Additional Radio Version Produced by Mark Endert, Mixed by Mike Shipley « Management: Joey Gmerek & Chris 0'Malley for GO! Entertainment, Ltd.
www.splender.com www.c2records.com www.columbiarecords.com

COLLMBLA

“C2 Records” and * are trademarks of Sony Music Entertainment Inc./Calumbia” Reg. U.S. Pat. & Tm. Off Marca Registrade/© 2000 Sony Music Entertainment.inc.
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e Jumbo Event Tape®
e BunchaBANNERS™
e BumperStickers
e FlashBags™

FirstFlash!

6209 Constitution Drive
Fort Wayne, IN 46804
Fax: (219) 436-6739
www.firstflash.com

1-800-21-FLASH

Continued from Page 22

has prominently displayed three. large photos

| of 'N Sync member Justin Timberlake with a

plate of French toast in front of him. However,
it's unclear from the shots whether he's actually
eating anything off of the plate. Stay tuned for
further details...

Manuel Rico-Perez usually discusses such
things as vitamins and diet on his Spanish
News/Talk WAQI-AM (Radio Mambi)/Miami talk
program, Salud en Cuerpo y Alma (Health in
Body and Spirit). However, with the city’s older
Cuban-Americans in an uproar over the planned
reunion of 6-year-old refugee Elian Gonzalez
and his father, Rico-Perez decided to devote two
shows last week to discussion of Gonzalez, who
is expected back in Cuba by the end of the
week. Among those who called were two wom-
en who each suggested that President Clinton
and Attorney General Janet Reno “should have
the same fate as Martin Luther King Jr” for their
handling of the Gonzalez case. Those com-
ments attracted the attention of the Secret Ser-
vice, which is now reviewing tapes of the calls.
Rico-Perez said he thinks the Secret Service is
“on a witch hunt,” but is nevertheless glad the
agency is checking out the threats, because
“one never knows. If the Secret Service finds
the callers intended to carry out their threats,
they could face up to five years in prison.

After four long years, a lawsuit filed by a
plastic surgeon who says he was defamed by
WJINO/West Palm Beach afternoon talker Ran-
di Rhodes has made it to trial. Schuyler Met-
lis is suing Rhodes and former 'JNO owner
Fairbanks Communications over comments the
host made in October 1995 concerning a se-
ries of Palm Beach Post articles on plastic sur-
gery that featured both Metlis and Rhodes.
Metlis claimed those comments “cost him busi-
ness and besmirched his reputation,” but
Rhodes’ attorneys say the comments were far
from defamatory.

Bay Area fans of Dr. Laura Schilessinger
will soon be doing what fans of Rush Limbaugh
have most likely already done: changing their
presets. Effective July 3, Schlessinger's show
shifts from KGO to sister KSFO and will air fol-
lowing Limbaugh's program. Meanwhite, KGO
adds Pete Wilson (not the former California
governor, but the well-known Bay Area TV an-
chor) for the 2-4pm shift.

ST says arrivederci to longtime KRTH/Los

“The listener response has been overwhelming®
- Steve McKay WEIM-FM. Philly

“The production and artist info is second to none”
- Jay Beau Jones, PD WUBT-FM Chicago

Rumbles, Pt. 1

* Jim Steel is appointed Dir./Operations for AM-
FM's eight stations in the Omaha and Lincoin, NE
markets. In Lincoln, Charlie Thomas becomes OM
for KIBZ, KKNB, KTGL & KZKX. Meanwhile, new
PDs have been named for KiBZ (E.J. Marshall),
KKNB (Chris Holland) and KTGL (Joe Skare).

* Journal Broadcast Group/Omaha OM Phil Wil-
son exits.

* KTAR-AM/Phoenix PD Laurie Cantillo joins
Ciear Channel's crosstown KFYI as Dir./News Op-
erations.

* KMXP/Phoenix APD/MD Lisa Trygg segues to
the PD chalir at crosstown CHR KPTY, replacing
PD/afternoons Bryon Kennedy. Also exiting KPTY
are Research Dir. Megan Youngbiood, webmaster
Jason Merrili and nighttimers Budman & Booger.

* Former WKFR/Kalamazoo, Ml PD Dr. Dave
Michaels segues to WSTO/Evansville, IN as PD.

* KESZ/Phoenix MD Genevieve Shanahan de-
parts. PD Shaun Holly, who joined the station in
mid-March, takes interim MD duties.

« Clear Channel's 100kw WOST-FM (Star 100)/
Ft. Myers-Naples evolves from Pop/Alternative to
CHR/Pop.

* WBAX & WEJL/Wilkes Barre flip from Adult
Standards to “Northeast Pennsylvania's ESPN
Radio”

Angeles Marketing Dir. Howard Freshman. He
will depart the station effective May 1 to pursue
broadcasting opportunities in Milan, Italy. Fresh-
man began his career at KMGG (now KPWR)/
L.A.in 1983 and joined K-Earth in 1993. He can
be reached at howardfreshman@aol.com.

Congratulations to Jive Records as “Oops!
... | Did It Again” by Britney Spears broke the
all-time mark for first-week adds at CHR/Pop
with 155. Spears broke a record set earlier this
year by labeimates 'N Sync with “Bye Bye Bye”
Kudos also go out to Epic for Pearl Jam’s “Noth-
ing as It Seems,” which nabbed Most-Added
honors in three formats this week!

WMAL-AM/DC's Tim Brant and Andy
Parks are collecting used wireless phones to be
donated to domestic violence victims. The cam-
paign is part of Calt To Protect’s national “Do-
nate-A-Phone” program, funded by Motorola.
Free airtime has been donated by 74 wireless
carriers.

KZZP/Phoenix's morning co-host Don

O’Neil is taking two weeks to “Ride Across
America” with bicyclist Tracy Hall to raise breast

Continued on Page 26

THE REUVIEWS ARE IN

“Jammin Party is a great fit with our weekend line-up®
= Joel Salkowitz, PD, Jammin 105, NYC

1-800-213-5274

“Detroit’s listenars love Al's knowledge of the music®

- Bill Fries, PD WGRV-FM Detroit ENTERTAINMENT

831-420-1400
www.fisherentertginment.com

Y
L AR

PLEASE

RECYCLE “Love the trivia, works waell in Miami®

= Al Chio, PD WMGE-FM Miami
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Bamners on a Roll
are .
durable weatherproof
plastic banners that
feature your brand,
logo; or visual identity
as an image that
repeats over and over
and over again.

Toll Free 1-800-786-7411
Fax? 425-883-4499

Visit us on the web:

WWW.bannersonarofligom

Bannas an 2 Roll§ 1 2 reglitered vrademast of Lebirar & ¥an Aiten, bac. A maeniais i Lebrer § Voo Mito lag.

“Www americanradiohistory com

Street Talk.
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Rumbles, Pt. 2

* WBLS/New York names former WQHT/N.Y.
staffer Deneen Womack as MD. She replaces
Michelle Campbell, who joins RCA Records.

* WKLS/Atlanta taps John Allers for APD/morn-
ings.

* Former WXXP/Long Island MD Vic The Latino
joins WPYO/Orlando as MD/nights.

*« WIMZ/Greenville-Spartanburg MD/mornings
Doug Davis rises to APD. Middayer Alysse Stew-
art and Promotion Dir. Jerry McCruise exit.

* WMKS/Macon, GA flips from Classic Rock to
Active Rock. Sister WMGB PD James Gregory and
MD Derick Wright add similar duties at 'MKS.

« KBYB/E! Dorado, AR drops Country for CHR/
Pop as KXZX.

e Tracy Buchanan is appointed KKXX/Bakers-
field Promotion Dir.

Continued from Page 24

cancer awareness. Both Hall’s and O’Neil’s
mothers have the disease. The 1,567-mile trip
starts in British Columbia and ends at the Mex-
ican border.

~ Levin Now Egreetings 4
Entertainment Div. Pres.

Nancy Levin has been
named President of Egreetings
Network’s entertainment divi-
sion. Levin will create and imple- §
ment the strategy for the compa-
ny’s growing entertainment-
focused online cards and relat-
ed e-commerce initiatives. Levin
has served as Sr. VP of MCA
Red Ant Entertainment and Pri-
ority/EMI. She also spent six
years in promotion at Warner Bros.

Nancy Levin

Salt Lake City's favorite jocks of the '70s re-
turned to Classic Hits KCPX-FM last weekend.
Among the original KCPX voices who attended
the reunion: Jordan Mitchell, Lynn Lehmann,
“Skinny” Johnny Mitchell, Paul St. John,
John Benson and Kent Norton.

Another set of heritage L.A. calls returns to
the AM dial: One-On-One Sports’ KCTD be-
comes KMPC.

Get-well wishes go out to R&R Sales Rep-
resentative Lanetta Kimmons, who was in-

Records

« New York financial adviser Dana Giacchetto,
whose clients once included musical artists Phish,
R.E.Ms Michael Stipe and Alanis Morissette, was
arrested in Manhattan last Tuesday (4/4) on three
charges of criminal fraud. Feds say Giacchetto al-
legedly bilked his clients out of over S6 million. He
was released later that day on a $1 million bond.

« Island Def Jam nabs Epic's Stu Bergen as VP/
Promotion.

« Chris Lighty's Violator Records joins the Loud
Records stable. Lighty becomes Loud's Exec. VP
as part of the deal.

* Dani Levy joins Lippincott Promotions/Big
Horse Records as National Promo rep.

» Columbia Atlanta rep Gina Suarez exits.

R ATy i et 3 D e 15 N

RS, TR

« Craig Lambert is named Sr. VP/Promotion for
MCA Records.

« Tim McCarthy is appointed Station Manager of
WABC & WQEW/New York.

¢ Unice Rice is tapped to be VP/R&B Promotion
at Capitol Records.

¢ Ken Beck is promoted to OM of WWJ & WXYT/

Detroit.

* Ed Rosenblatt is appointed Chairman/CEO of
Geffen Records.

* Owen Weber is recruited as VP/GM of Group W
Houston.

* Chester Schofield is upped to VP/GM of WUSL/
Philadeiphia.

*Russ Morley is made PD of KDMX/Dallas.

* Seagram buys 80% of MCA from Matsushita.

A4

* Steve Stevens returns to WOKY/Milwaukee as PD.

* Leap o'the week: PD Steve Becker goes from
KLCX/Eugene, OR to WPYX/Albany.

* Bubba The Love Sponge joins WIOQ/Phila-
delphia for afternoons.

)\ 4

¢ Paul Rappaport rises to VP/Album Promotion for
Columbia.

« Bill Bennett becomes VP/Album Promotion for
Epic/Portrait/Associated Labels.

¢ Bob Craig is promoted to OM of WMGK/
Philadelphia.

¢ Emmis sets Stuart Layne as Station Manager
and Tac Hammer as OM of WLOL/Minneapolis.

* Bill Garcia grabs the PD chair of KSD-FM/

St. Louis.

« Geffen Records joins WEA family.

« Jay Hoker named VP/GM of KAUM/Houston.

* Al Brady Law returns to WHDH/Boston as PD.
* Pat Holiday is appointed PD of CKLW/Detroit.
< David Bernstein is boosted to MD of WRXL/

Richmond.

« Skip Finley is appointed VP/GM of WAMO-AM
& FM/Pittsburgh.
¢ Morning man Chartie Van Dyke adds PD duties

at KHJ/Los Angeles.
I « E. Alvin Davis joins 13Q/Pittsburgh as APD.
volved in a car accident last Thursday. Kimmons
sustained minor injuries and is resting at home
following a brief hospital stay.

Longtime CBS/Los Angeles weatherman
Bill Keene died last Wednesday morning in Tuc-
son at age 73. He joined KNX and sister TV sta-
tion KNXT in 1957 and moved fuli-time to KNX
in 1976.

It you have Street Talk, call the R&R News Desk
at (310) 788-1699 or e-mail streettalk @ rronline.com
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_’ When I ﬁrst heard the album I
- | knew this song would be a smash.
- Jim McGuinn, Y100/Philadelphia

This is a song that captures the heart

and ears of everyone who hears it.
- Keith Hastings, Lazer 103/Milwaukee

. Officially Impacts This Week
Mg 3X Platinum

|
'Ep
Produced. Engineered & Mixed by John Kurzweq

A de Open Add { Prod M 212.251.9665
With Arms Wide Open itional Production, Engineernng C e e et C 0
& Mix by Ron Saint-Germain WWW. r n ® m T
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ON-AIR ONLINE

New Paradigms - New Methods - New Tools

2y

CONVENTION

In addition to an agenda of format-specific panels and seminars,
R&R CONVENTION 2000 will present, in cooperation with &' noize,
a special track of concurrent sessions featuring all the information

you’ll need to achieve TOTAL INTERNET SUCCESS.

14-17,2000

Century Plaza Hotel, Los Angeles, California
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REGISTRATION

REGISTRATION FEES )

INFORMATION )

FAX this form 10: (310)203-8450

Or MAIL o:

R&R CONVENTION 2000

10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

ONLINE regisiration at: WwWW.rronline.com

3 OR MORE ON OR BEFORE APRIL 28, 2000 $375 EACH

(Al 3 Antendee Names Must Be Subnutted Together)

SINGLE ON OR BEFORE APRIL 28, 2000
3 OR MORE APRIL 29 - JUNE 9. 2000

(All 3 Auendee Names Must Be Submitted Together)

SINGLE APRIL 29 - JUNE 9. 2000

EXTRA THURSDAY COCKTAIL TICKETS
EXTRA FRIDAY EVENT TICKETS

DAY PASSES Thurs. _ Fri. __ Sat.

ON-SITE REGISTRATION AFTER
JUNE 9. 2000

$425 EACH
$450 EACH
$475 EACH
$ 85 EACH
$100 EACH
$225.EACH
$550 EACH

Please print carefully or type in the form below.

Full payment must accompany registration form.

Please include a separate form for each registration.
Photocopies are acceptable. Registrations are non-transferable.

MAILING ADDH_ESS ) METHOD OF PRY'ENTJ

Amount Enclosed: $ SIS

Visa D MasterCard D AMEX D Discover D Check D

Call Letters/Comipany Name Account Number Exp. Date:

Street

City

Telephone #

Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All ¢ tations must be submitted in writing. A full
refund less a $75.00 administrative fee will be issued after the convention if notifica-
tion is received on or before April 28. 2000. Cancellations received between April 29
and May 19, 2000 will be subject to a $150.00 cancellation fee. No refund will be
issued for cancellations after May 19, 2000 or for “no shows.™

CENTURY PLAZA HOTEL

REGISTRATION

WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION 2000.

Thank you for requesting reservations at the Century Plaza
Hotel. Our staff would like to take the opportunity to extend
a warm welcome to you during your upcoming meeting.

TYPE OF ROOM CONVENTION RATES

PLAZA SINGLE (1 PERSON) $200.00
PLAZA DOUBLE (2 PEOPLE) $225.00

* To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major
credit card, or you may send payment by mail.

Deposits will be refunded only if reservation is
cancelled by May 25, 2000.

Reservations requested after May 25, 2000 or after
the room block has been filled are subject to availability
and may not be available at the convention rate.

e Check in time'is 3:00 pm; check out time is 1:00 pm.

PLAZA SUITES $500.00 and up

For RESERVATIONS, please call:

(310) 551-3300 or 1-800-WESTIN-1.
Tell them it's the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

Mailing Address: Century Plaza Hote!
2025 Avenue Of The Stars, Los Angeles, CA 90067

v

QUESTIONS? CALL THE R&R CONVENTION 2000
HOTLINE AT (310) 788-1696

WwWWW americanradiohistorv com
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STEVE

Tonos Bets Weh Surfers Hear Its Tune

Star founders aspire to create music insiders network

he outlook for music-based Internet startups has declined precipitously in recent weeks as
— Wall Street and venture capitalists seriously begin to question the value of consumer-based
e-commerce as well as business-to-business operators.

Onc newcomer, backed by solid
Silicon Valley venture capital and a
trio of the music business’ biggest
names, believes it can achieve criti-
cal mass — and critical-profits — by
capitalizing on the average person's
fascination with the music industry
and by helping to build the careers
of the industry s rank and file.

Welcome to the
world of Tonos,
whose mission is
to pull back the
curtain on the mu-
sic industry for all
10 sec. To be sure,
Tonos, which offi-
cially launched
April 4 and bills it-
self as “The Music

A}

Insiders Network,” o
isn't your average  Carole Bayer
startup. It was Sager

founded by Carole

Bayer Sager. David Foster and Ken-
neth “Babyface™ Edmonds. Plenty of
clout there.

Add to that the influence of Sager’s
husband. Bob Daly. He's the former
co-Chairman of Wamer Bros. and cur-
rent Chairman/CEO of the Los Ange-
les Dodgers. Coupled with Daly’s
presence is $7 million in first-round fi-
nancing trom Shockwave and Sequoia
Capital, the latter of which financed
Oracle. Cisco Systems and Yahoo! —
Just to name a few. And Tonos” CEQ
is Matt Farber. who directed MTV
Online operations for several years.

In its brief history Tonos has acted
quickly in signing exclusive deals with
such noted hitmakers as Rodney Jer-
kins, Max Manin, Diane Warren, Matt
Serletic and Byron Gallimore. It has
also purchased the rights to the music-
industry website The Velvet Rope and
the online music-education website
NetMusic. which provides music les-
sons.

Within its own site. Tonos kst week
announced its first “Tonos Chatlenge™
contest winners. The contest is de-
signed to find aspiring songwriters and
singers and help place their careers on
the fast track. As part of the effort. the
company fine-tuned its online music
application program. which allows us-
ers 10 record, mix and create original
musical and vocal tracks. Lastly. it has
hired A&R staffers to review submit-
ted material and is in the process of
hiring dozens more execs.

Tonos foresees multiple revenue
streams in its business model. Execs
decline to outline specific examples,
but the company is undoubiedly

counting on advertising and sponsor-
ship revenue: subscription fees for pre-
mium services such as music classes
or songwriting critiques from its high-
profile artist and producer rosters: and
a la carte fees for related products,
One potentially lucrative wild card: By
acting as an agent, Tonos will earn
cash and, conceivably, points on
records released
from the talent it
discovers.

The downside?
As with any Inter-
net startup. Tonos
will have to pour
millions into mar-
keting and promo-
tion to build brand-
awareness. It will
also have to get its
internal infrastruc-
ture up and run-
ning. hire plenty of stafl to review nw-

sic submissions and convince consum-*

e to pay for its services. Those are no
casy tasks, and an unruly stock market
could put a damper on going public and
tapping investors for millions in capi-
tal.

To gain some insight into the
company’s philosophy and plans, |
talked with Sager and Farber. Here's
what they had to say.

R&R: How was Tonos formed, and
at what point did the initial concept
come logether?

CBS: I've been online since 1992,
which is really very early in the con-
sumer life of the Internet. The reason
1 got involved with Tonos was because
of the Motley Fool: which demystitied
finance for people like me who didn‘t
knaw much about it.

About 10 months ago it occurred to
me that it would he phenomenal it we
could do for the music business what

the Motley Fool did for the world of -

finance and pull back the curtain on
the record industry and turn it into an

open-access club instead of a closed-

one. David and Kenny felt the same
thing. It was our dream 1o give people
tools and information and access 1o us
to altow them to learn from our mis-
takes and collaborate with us and be
mentored by us.

We also realized that to reach criti-
cal masg we would need to expand be-
yond the three of us. So, in addition to
bringing in Matt — who did such a
great job with MTV — we systemati-
cally identified a wish list of produc-
ers and writers in every genre of mu-
sic and signed exclusive deals with

_—

them to discover, nurture and mentor
people. And since we have no aspira-
tion of being a record label or music
publishing company, we feel we can be
the link between those companies and
talent that might not ever come to them.

For the self-contained rock band.
for instance, they can always come to
us with their stuff, and we can get
them in wouch with Mau Serletic. who
would love to have a shot at a great
act. For the other people who are funs
of the music industry or who are just
now forming their identities, those
who don’t have the whole package like
Jewel. we can be the ultimate network
for them.

MPF: This is a great space to he in.
We're not a record company or a ra-
dio or TV station on steroids. We're
not a retail store. It's a network offer-
ing peopie access to the best hitmakers
in the business. And that’s what the
Internet is all about: empowering
people and allowing them to have a
more active role in something they're
passionate about.

R&R: Okay, let's pretend 1 funcy
myself a pretty good Ivricist. How do
I get into Tonos and get feedback?

MF: There are many different
ways. First, you can go into the
mentoring section and get information
from our hitmakers, or you could go
into another section and find some-
body who writes melodies, with simi-
lar sensibilities and tastes. With the
tools Tonos offers, you'll be able to do
that online. You can also enter con-
tests, and our A&R stafl will provide
feedbuck. There are many different
layers.

R&R: I'm based in Nashville.
Songwriting on Music Row is all
about relationships. That's the only
way you get to co-write with the best.

CBS: That’s the whele point of
Tonos. Think of Tonos as Nashville
without a destination or borders around
it. Nashville is the only physical place
where people can hang out with each
other and there is a community of
songwriters. We can do the same thing.
And you'Hl definitely find enough tal-
ented people who want to help you.

R&R: But there's siill a pecking
order.

CBS: You're right. The music in-
dustry js a closed club. What we're
saying to people is, “Here's a track
from myself, David or Kenny. Take a
shot at writing a lyric or melody.” We
promise users that:hot only will we lis-
ten. but we'll 1elach a community of
Tonos users how. to listen. Kenny.
Max. Rodney and Byron will go online

L

_

“Think of Tonos as Nashville without a destination
or borders around it. Nashville is the only physical
place where people can hang out with each other
and there is a community of songwriters. We can do
the same thing.”

| Carole Bayer Sager-l
f e T

and tell people what they listen for
when they try o find hils or stars. At
the same tilne, we hope 1o discover
new A&R talent, which we will either
use at Tonos or place in jobs within the
record industry.

MF: What this does is give people
another fair. legitimate shot. Every one
of the hitmakers and the three
founders feels a couple of things. First,
they don’t take their success for
granted, and they really want to give
something back to people, because
they were fortunate enough to “get in-
side the door.” Now they can help
someone in Des Moines who doesn’t
have the contacts. but has the talent.

Just as impontant, they see Tonos as
helping their carcers. We all joke that
the mote you get involved in the mu-
sic industry, the more you fose your
perspective. Tonos will help people
find promising engincers. producers.
musicians ... you name it,

R&R: Wiha determined the winners
in your contest?

CBS: At this point in time we all
did. Kenny, David and [ all listened to
songs. We will have a staff of A&R
people in place to help. and we'll have
a voling mechanism in place in which
the community also posts feedback.
We don’t want this 10 be just us three
determining what is good. We want the
community to have a strong voice in
the process.

R&R: So there will be filters to
make sure the songs pass a certain lit-
mus test.

CBS: Yes. We will critique anyone's
work. We'll have a prefemred-user section
where people can get direct responses as
to why their songs did or didn't pass
muster. And we'll find a way, as gently
us possible, to tell some people they
might want to find another craft, because
we don’t want to give peopie false hope.
We want to be very fair and very help-
ful and very encouraging.

R&R: Doesn't the process open
Tonos up 1o copyright and/or ownership
issnes with somgs that are composed
online by mudtiple collaborators?

CBS: We have more insurance than
vou can image. We worry about that,
too, and certainly the antists and writ-
ers do as well. But you know. when
vou push the envelope on anything and
try to break new ground, which | be-
lieve Tonos is doing, there are going to
be things you have 1o work through.
There will always be that person who
said someone stole their song that they
wrote in whatever year. We believe we
can work it out.

R&R: You're doing more contests.
You've bought the rights 1o the Velver
Rope and Net Music School. Now
you're throwing gossip and a school
at users. Isn't thar a lor?

CBS: The school is a part of our

www americanradiohistorv com

mentoring. As far as the gossip, there
are other things available there.

R&R: / go on the Rope, and |
know that sametimes it can get a'litile
sleazy. This doesn't seem to fit Tonos®
image.

CBS: But you do go there. No one
puts a gun to your head. Qur feeling
is that the level of information and
things on the Rope could change, but
we believe that the person who's inter-
ested in BMG’s lawsuit with °N Syne
has as much need to go on the Rope
and post his comments as someone
inside BMG. We're not endorsing ev-
erything that’s said on the Rope: we're
just saying. “This is what people in the
industry talk about, and this is how
they feel. If you want 1o join, it’s youn
t0.”

R&R: You don’t believe you're
spreading vourself 100 thin?

MF: We're the music insider’s net-
work. Who can be an insider? it can
be the fan of the music industry, the
person who watches VHI's Inside the
Music or hobbyists who play guitar on
the weekends.

R&R: In other words, you truly
are living on Imternet time and grab-
bing these franchises before someone
clse does.

MF: It's part of our vision. People
will use Tonos for a variety of reasons.
s0 you have to put all of the pieces to-
gether. If we didn’t do it. we wouldn’t
be true to our vision.

R&R: Last question. How do you
make money?

CBS: We feel very confident that
we will have multiple revenue streams.
It’s funny. When David. Kenny and |
began all of this, all we wanted to do
was to find a way to give something
back and make ourselves available to
people. It felt like the next step for us.
We fleshed out a business plan and
then met with a top VC company.
which has to make sure they get a re-
turm on their investment. We didn’t do
this to create a huge vision. 1t just so
happens that it.can scale into a busi-
ness with valid revenue streams.

MF: The Internet businesses that
are the most successful are the ones
that have the best brands. Most mu-
sic sites don’t. For example. music
news is not something that the aver-
age person needs every day. Spors
and stocks are.

Music is pure passion, but who
uses music every day? The people who
do are the ones who want to be a part
of a network. not those hungry for
tuning into music news. By putting
together a huge network ol people
who want 10 see inside the music in-
dustry and be a part of it. you can ag-
gregate a lot of active participants like
Yahoo!. Ebay. Amazon.com and AOL.
That’s when you create value.

ﬁ
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British Trio BBMak Finds Success "Back Here'

/75

Hollywood Records is sticking with a time-tested
strategy in trying to break its newest act, BBMak: the
meet-and-greet.

its efforts at rudio thus far appear to be succeeding:
The group’s debut U.S. single, “Back Here.” is pres-
ently poised to enter the CHR/Pop top 50. Among those
stations spinning the single are CHR/Pops KI11S/Los
Angeles. WKIE/Chicago. WHYI/Miami. KXXM/
San Antonio. WNKS/Charlotte. WKSL/Memphis.
WNCI/Columbus and WBZZ/Pittsburgh. A handful
of Hot ACs also are entering the picture. including
WLNK/Charlette. KFMB-FM/San Dicgo and
WKDD/Akron. Radio Disney has also added the
record to its playlist.

After scoring chart hits in the UK. and having a No.
1 song in Japan. BBMuk — whose name is derived
from the names of members Christian Burns. Mark
Barry and Ste McNally — signed to Hollywood last
year. When it was time to set up “Back Here™ at Ameri-
can radio. the fabel put the group on the road to mecet

station staffers. retail execs and the press. Prior to that,
Hollywood's staff started talking up the single carlier
this year.

Sr. VP/Promotion Justin Fontaine recalls. “This
group is one of the first things | got involved with whea
1 joined Hollywood about two months ago. We set up
three major showeases in Los Angetes. Chicago and the
New York area and invited as many radio people as we
could. because we wanted them to see that they aren’t
just another choreographed boy band.

“They are three extremely talented guys in their 20s
who play their own instruments, write music, sing live
and can put on a great show. We felt confident that once
radio saw them in person and heard how great the songs
are. they'd want to be a part of ir.”

The first programmer to begin spinning “Back Here”
was WNKS PD John Reynolds. who got a firsthand
glimpse of the trio while visiting the U.K. last August.
Reynolds says. I was in London listening to music
with a friend of mine. and he played ‘Back Here." |
immediately felt it was something that would work for
our station. | knew it did well in London and saw how
the guys were being received over there. so | decided
10 give it a few spins and see how well it did here.”

For a while Reynolds kept abreast of the group’s
quest to ink a U.S. deal. Mcantime. he continued spin-
ning “Back Here” well into the end of "99. “I had no
idea who picked up the band. I was over 150 spins
when my Hollywood rep started talking about their pri-
orities for the new year. When they mentioned BBMak.
I told them they didn’t have to worry about my sup-

port.”
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To date Reynolds has spun the track nearly 400
times. As to why it contimies to react with his lis-
teners, he comments, “It has a great combination of
a modern adult sound and a mainstream pop sound
— kind of like Tal Bachman or Duncan Sheik meets
Savage Garden — which gives it a broad appeal. We
still get calls from people wanting to know who's
singing the song.”

On the marketing side, Hollywood plans to take
advantage of every synergistic opportunity within
Walt Disney. Hollywood Sr. VP/Sales & Marketing
Daniel Savage comments. “We believe the group
has a very large potential sales base. ranging from
the very young to people in their 40s.

“But we decided early on to start on younger con-
sumers and. as we gradually roll out the campaign.
move into the older age brackets. Part of that strat-
cgy is working with Radio Disney. which started
playing the single in high rotation very carly. and
working with the Disncy Chunnel. which will air the
group’s concert on April 29. The group will also be
involved with Disncy’s theme parks.”

Hollywood will also continue reinforcing the
trio’s image. Savage continues. “We realize they
could be lumped in with the other boy bands, so
everything we've done, from the photo-shoots to the
trade ads, is geared to make sure people look at
them in a different light.”

Hollywood released the single commercially .on
April 11. BBMak’s self-titled debut album lands at
retail on May 16.

Ready For Takeoff

Place Alien Crime Syndicate in your “soon to be
signed” file. This Seattle-based alternative rock
band, which was dropped by Giant Records last
year. has found a new lease on life thanks 1o home-
town Alternative KNDD (The End), which has em-
braced the act’s new single. “Take Me to Your
Leader.” While KNDD has backed off on the track
trom 18 to nine spins for the seven-day period end-
ing April 8. the influential station has played the cut
more than 40 times to date. The station also contin-
ues to work closely with the group and is sponsor-
ing an upcoming concert in the city.

Alien Crime Syndicate’s new album, Dust for
Life, has scanned more than Y00 copies since its
release in February. The group is signed to drum-
mer Nabil Ayers™ label. Collective Fruit Records.
Contact Ayers at (206) 632-4099 or group manager
J. Scavo at World’s End Management at (323) 965-
1540.

— Steve Wonsiewicz

Alien Crime Syndicate
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BMG, Sony Set Download Plans

Both BMG Entertainment and Sony Corp. have stepped
up their efforts to sell digitally downloaded records. Sony has
teamed with Microsoft, various record retailers and Recip-
rocal, the company that built the download infrastructure, to
offer about 50 songs from such artists as Mary Chapin Car-
penter, Lauryn Hill, Michael Jackson and Pear! Jam. The
downloads are expected to be available for sate sometime
next month. Meanwhite, BMG has partnered with Microsoft
and Liquid Audio to launch its digital efforts in early to mid-
June. Universal Music Group also plans to begin offering
digital downloads in June.

The Who Plan Summer Tour

The Who will embark on a 20-city national tour this sum-
mer that begins June 25 in Chicago. Joining the band on al-
ternate nights will be
The Black Crowes/
Jimmy Page. Concur-
rently, The Who will also
release The Blues to
the Bush, a 20-song
live disc recorded at
four charity concerts in
Chicago and London
last year. Customized and/or digital download versions of the
album — which includes songs such as “Baba O'Riley; “Pin-
ball Wizard” and “Won't Get Fooled Again” — are available
at online retailer musicmaker.com. Musicmaker also re-
leased the Black Crowes/Jimmy Page live album.

In the studio: Madonna has tapped Frenchman
Mirwais to produce songs for her next album, which is
expected to be released in late September ... Fastball
are putting the finishing touches on their new album, The
Harsh Light of Day. The disc, produced by Julian
Raymond, is slated to hit retail in September ... Look for
Eric Clapton to enter the studio this summer to begin
work on his next solo album

Tour update: Steely Dan hit the road for a 38-date head-
lining tour May 31 in Spokane ... matchbox twenty will be-
gin a brief club tour May 20 in Washington, DC ... The Steve
Miller Band embark on their 13th consecutive summer tour
June 9 in Lewiston, NY ... The 48-date Motley Crue/
Megadeth tour begins June 24 at The Gorge in George, WA.
Supporting are Anthrax ... Pink has landed an opening slot
on 'N Sync's headlining tour ... Christina Aguilera has
tapped Destiny’s Chitd to open for her first headlining tour,
which begins August 19 in Chicago,

Digital dispatches:
Pearl Jam have begun
streaming their new
single, “Nothing as It
Seems.” A commercial
version hits retail April
25 ... Wyclef Jean has
put a live version of his
torthcoming single,
“Diallo,” on his website at www.wyclef.com ... Metallica have
started webcasting exclusive behind-the-scenes footage on
their ARTISTdirect website. Beginning on April 13, a new
episode of Metallivision will be webcast every Thursday
through June 21 ... CustomDisc.com has inked download
deals with 25 inaependent labels, including Vanguard, Sugar
Hill, SST and Instinct Records.

This 'n’ that: Epitaph has inked electronica artist Tricky
and country legend Merle Haggard ... Modern Records
has signed New Orleans rap act Lil’ Jay, whose debut
single will feature platinum-plus rapper Lil’ Troy ... MCA
signs Florida rock band Nonpoint, whose new album will
be released this fall.

The Who

Pearl Jam
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LIQUID AUDIO
HELPS GET
YOUR MUSIC
NOW

Even though cvery-
body wants to be able to
download the latest digi-
tal music cuts from their
tavorite artists, no one is
comfortable with the
open-standards nature of
MP3. Others quibble
with the quality. saying

that the media has fatched
onto the phrase “CD-
quality™ and used it for
everything from MP3 to .wav files to RealAudio
at 28.8. We all know that is hardly the case. Fi-
nally. transferring cash from the pocket of the lis-
tener to the cofters of the label and artist can be
a convoluted process. So what can be done about
1? Why can’t those [ntemet honchos just come
up with a way to do it with security. quality and
financiat reliability?

They can. And they are. Liquid Audio. the
Redwood City, CA technology company. has all
that and distribution too.

Liquid Audio CEO Gerry Kearby says that
“Liqueficd” music supports the best the industry
has to offer. “We've centered our main codec
around what will become MP4. We've also add-
ed Windows Media to our supported lormats be-
cause it sounds so good at low bit rites.” Why
not MP3? “[t sounds OK for broadcast. but vou
really hear the difference on a good sierco sys-
tem or with headphones, and AAC is the best ap-
proach for us when you're crunching from 16-
bit audio down to 4. Liquid does play back MP3
files as well as ATRAC3. Sony ‘s proprictary stan-
dard for its MemoryStick personal musie play-
ers, s0 we cover just iabout everything out there.”

Sccurity is also at issue. “We use a process.
aside trom our server security. called FastTrack
ticensing, which binds the song to the user’s hard
drive.” says Kearby. “Our watermarking function
follows the content atl the way through the pro-
cess — so if someone bams a C. rips to NIP3
and then redistributes. we can track pretty well
who did what when.”

What about actually getting the money into the
antists” hands? “Usually. the antist gets about 70%
of the money, and we split the remaining 30%
with the ¢-tailer on whose
site the music appears.”
notes Kearby. “We have
over 850 outlets online WET MUSIC COUN THOWN
and a new relationship —__ .
with brick-and-mortar stores.”

Things arc looking bright for Liquid Audio af-
ter a recent stock slide that Kearby says was con-
sistent with the industry overatl: “You had CbH-
NOW's problems. ArtistDirect’s poor post-1PO
performance and the whole MP3-RIAA thing o0
deal with, so we were lumped in with them.” Not
50 of late: A deal with BMG and 1BM announced
late last week saw the stock nearly double in one
day of trading.

Questions? Comments? david @netmusiceonnt
down.com

David Lawrence

David Lawrence Is heard on WGN/Chicago, is the host
of Online Today and Oniine Tonight, syndicated high-
techvpop cutture radio takk shows from Dame-
Gallagher; and is the host of The Net Music Countdown
radio shows from United Stations. A 25-year radio
veteran, Lawrence was a founder of the American
Comedy Network, is the voice of America Onfine, and is
a leading expert on Internet entertainment

1171171111177170101117.

N e i ok e e T ——=

ob Bigatke, Station Manager for the highly successful NAC/Classical

WBCX at Brenau University in Gainesville, GA, northeast of Atlanta,
writes, “We're No. 1 in our market, even with listeners in Atlanta, and |
found your comments about RadioSpy and the number of people who
are not using internet music very useful. We're in the debate about
whether it's worthwhile to go on the "Net. I've been saying, ‘Why bother,’
but there are others who tatk about tapping into this huge market. Your
article wiil add a valuable dimension to that discussion. | can already
hear the questions about the methodology: ‘Yeah, that was at 2pm ona
Tuesday. What about the rest of the week?' So, OK, how do | answer
that question?”

CHR/Pop

TW ARTIST CO/Title

'N SYNC No Strings Attached/Bye”

CELINE DION A/l The Way/ That's™
BACKSTREET BOYS Miliennium/"Show™
SANTANA SupernaturalMaria™

THIRD EYE BLIND Biue/“Never”

CHRISTINA AGUILERA Christina Aguilera™Girl”
FAITH HILL Breathe’Breathe”

MACY GRAY On How Life IS/ Try"

SAVAGE GARDEN Affirmation/"Knew"

VERTICAL HORIZON Everything You Want/“Everything™
CREED Human Clay/“Higher”

EIFFEL 65 Europop/“Blue”

MARC ANTHONY Marc Anthony/Sang”
BLOODHOUND GANG Hooray For BoobiesBad™
DESTINY'S CHILD Writing On The Wall/“Say™
DR. ORE Or. Ore 2001/*About”

RED HOT CHILI PEPPERS Californication/ Otherside”
LONESTAR Lonely Grill™Amazed™

BLINK-182 Enema Of The State/All"

SiSQ0 Unieash the Dragon™Thong”

Country

ARTIST CD/Title

GEORGE STRAITLatest Greatest Straitest HitsBest”
FAITH HILL Breathe’™Way"

OIXIE CHICKS Fhy/Earl™

LONESTAR Lonely Grili™Smile”

TiM MCGRAWA Place in The Sun/“Friend”
TOBY KEITH How Do You Like Me Now?"How™
MARTINA MCBRIDE Emotion/"Love's”

KENNY CHESNEY Everywhere We Go“What™
TRACY LAWRENCE Lessons Leamed’Lessons
10 JO DEE MESSINA /'m Alright/“Because™
SHANIA TWAIN Come On OverRock™

12 TRACE ADKINS More.../“More™

BRAD PAISLEY Who Needs Pictures/ Neither”
— 14 REBA MCENTIRE So Good Together/Be”

14 15 CLINT BLACK D'Lectrified/“Been”

18 16 PHIL VASSAR Phil Vassar/"Carlene™

20 17 CHAOBROCKYes!/Yes!”

— 18 COLLIN RAYE Couldn't Last A Moment/“Moment™
— 19 CHELY WRIGHT Single White Female/~Was"
— 20 TYHERNDON No Mercy/“Nercy”

Hot AC

TW ARTIST CD/Title
1 THIRD EYE BLIND Bjue/ Never™
2 SANTANA Supernatural”Smooth”
3. VERTICAL HORIZON Everything You WantEverything”
4 STING Brand New DayDay”
5
6
7
8
9
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TRACY CHAPMAN Tetling Stories” Telling™

MACY GRAY On How Life Is™Try”

CELINE DION A/f The WayThat's”™

MARC ANTHONY Marc Anthony*Need”

FAITH HILL Breathe/ Breathe”

— 10 'NSYNC No Strings Attached/“Bye”

12 11 SAVAGE GARDEN Affirmation/"Knew"

16 12 BACKSTREET BOYS Millennium/~Show™

9 13 FOO FIGHTERS There Is Nothing Left To Lose/"Learn”
11 14 COUNTING CROWS This Desert Life/*Hangin™

18 15 SUGAR RAY 14:59 Falls”

— 16 CREED Human Clay/“Higher”

15 17 FILTER Title Of Recora/ Picture”

— 18 SMASH MOUTH Astro Lounge/“Morning”

— 19 TRAIN Train/“Virginia"

20 20 KID ROCK Devil Withou! A Cause/*God”
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We Get E-Mail!

| chose that time because | didn't want to take morning drive or
late-night as anomalies. Certainly the listening level is higher at night,
and you can easily check it out on your own by dropping by
RadioSpy.com and choosing All Servers. You'll see that the numbers
00 up by about 20-50%, but that's still worldwide, and it's still minuscule.
Until the industry wakes up and rejects the notion that sampling is the
right way to figure out who's listening and starts using the unblemished
log files that exist on every server on the "Net, we'll never know for
sure. But RadloSpy's a great indicator of the current listening levels

we're, ah, enjoying.
— David Lawrence
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Urban

TW ARTIST COTitle

SISQ0 Unleash The Dragon™Thong™

DR. DRE Dr. Dre 2001/ About”

D’ANGELD Voodoo™Untitied”

BRIAN MCKNIGHT Back At One/"Stay”™
DONELL JONES Where | Wanna Be/“Wanna”
EVE First Lady Of Ruff Ryders/“Love”

ERIC BENET A Day In The Life/Life”
GINUWINE Best Man Soungtrack/“Best”
OESTINY'S CHILD Writing's On The Wall“Say™
10 MISSY ELLIOTT Da Real World/ Hot”

11 GERALD LEVERT G/“Damn"®

12 KEVON EDMONOS 24/7/"No”

13 ICE CUBE Next Friday/“You"

14 DMX Then There Was X"What's”

15 MINT CONDITION Life’s Aguariumi”|s”

16 JOE The Wood Soundtrack” Wanna®

BLACK ROB Life Story/“Whoa!”

DAVE HOLLISTER Ghetto Hymns/“Can't"
BONE THUGS-N-HARMDNY BtnhresurrectioryResurrection”
MARY J. BLIGE Mary/“Give"

NAC/Smooth Jazz

LW TW ARTIST COTitle

1 STEELY DAN 7o Against Nature™Shame”

2 AL JARREAU Tomorrow Today/“Loved”

3 DAVID BENOIT Professional Dreamer’Miles™
4  PETER WHITE Perfect Moment™San Diego”
5 NORMAN BROWN Celebration/Paradise”
6
7
8
9
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GOTA Let's Get Started Let's”

KENNY G. Classics I The Key Of GI*Stranger”
WARREN HILL Life Thru Rose Colored Glasses” Take™
JOYCE COOLING Keeping CoolCallle™

10 10 MARC ANTOINE Universal Language/-Palm”

11 11 URBANKNIGHTS Urban Knights 3 Sweet”

12 12 TOM SCOTT & THE L.A. EXPRESS Smokin’ Section”Smokin™
— 13 GROVER WASHINGTON JR. Prime Cuts/“Night”

16 14 RONNY JORDAN A Brighter Day/"London”

17 15 BONEY JAMES Body Language"Boneyizm™

15 16 KIRK WHALUM For YouThat's™

18 17 BOBJAMES Joy Ride’Raise

20 18 NORMAN CONNORS Eternity’River”

— 19 XENNY GARRETT Simply Said’Simply”

— 20 TOM SAVIANO Crossings/“Move”

Altemative

TW ARTIST CO/Title
1 RED HOT CHILI PEPPERS Californication™ Othetside”
2 SMASHING PUMPKINS Machina-Machines Of God’Stand”
3 THIRD EYE BLIND BluerNever”
4 VERTICAL HORIZON Everything You Want/ Everything”
5
6
7
8
9

DN BN W -

CURE Bioodfiowers/"Maybe”
CREED Human CiayrWhat”
METALLICA SEM/Leat”
BLOODHOUND GANG Hooray For Boobies/ Bad”
BLINK-182 Enema Of The Stater A"

10 U2 Mitlion Doliar Hotel Soundtrack/“Ground”

11 KID ROCK Devil Without A CauseGod™

12 BUSH The Sclence Of Things/"Cables™

14 13 MOBY Play"Natural”

13 14 KORN /ssues/"Make”

8 15 OASIS Standing On The Shoulder Of Giants/Let”

15 16 INCUBUS Make Yourself" Pardon”

— 17 LIMP BIZKIT Significant Other/"Stufl"

12 18 LT A Piace In The Sun™Miserable”

— 19 GODSMACK Godsmack/“Voodoo™

17 20 NODOUBT Ex-Girlfrend/“Ex-Girlfriend”

E-Charts are based on weekly rankings of CD salgs. downloads and streams of artists onfine compited and tabulated directly from the 1og files of reporting vrebsites. Reporters include
Amazon com, Barnes and Nobie com, CONOW._cof, Checkout.com, ChoiceRadio.com. DiscJockey.com. Radio Lycos, Netradio.com.. Spinner.com. and Launch com. Data is weighted
based on tratfic reports by web tratfic monitor Media Metrix. Charts are ranked wath a 50/50 methodology of sales data and streaming/aitplay data for the six reporting formats. ©2000
R&R Inc. The Net Music Countdown With David Lavirence 1s a production of Onhine Today Inc. For more intormation, call United Stations at (212) 869-1111.

www americanradiohistorv com
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Continued from Page 3

left KTRS in January and joined
KMOX to handle special program-
ming projects. Prior to thal he held
programming posts at KFNS-AM and
KSD-AM, both in St. Louis.

“KMOX is one of the finest radio
stations in the country.”” an enthusi-
astic Moore told R&R. “It's part of
the fabric of this community. My dad
listens to KMOX. | grew up listening
10 it, and now my son is growing up
with KMOX. There are not inany sta-
tions that have been able to develop
that type of loyalty. trust and domi-
nance with listeners of all ages. Work-
ing at KMOX with Tom Langmyer
and [ VP/GM] Karen Carroll, and for
acompany like Infinity Broadcasting.
certainly fulfills one of my longtime
carcer dreams.”
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Salaries
Continued from Page 1

million, up from $10.6 million in
1998.

in radio, most CEOs received sala-
ries in the millions when factoring in
stock options. according to R&R re-
search, but some of the most interest-
ing pay packages were those garnered
by departing executives.

AMFM. in the process of merging
with Clear Channel, had a tumultu-
ous year in the boardroom. The com-
pany lost then-CEO Jeffrey Marcus
early in 1999 and had Radio CEO
Jimmy de Castro resign in February
2000. Neither departure was cheap
for AMFM.

As part of his severance package
Marcus was paid $6.25 million post-
tax. according to AMFM’'s annual
report. He recently landed a new job

with an Internet venture capital finn

(sce story. Page 6). Another perqui-
site that Mircus got upon his resig-
nation last March was a company car
valued a1 $59.000. He also traveled in

| the company jel on personal business

to the tune of $64.000. the annual
report shows. In addition to his sev-

| .
erance. Marcus also received a pro-

rated bonus from FY "98 worth $2.3
million.

De Castro. a valuable member of
Chancellor Media and then AMFM
during its rapid growth, was given a
post-tax $5 million severance pack-
age. According to the anmual report,
de Castro also reccived a $6 million

| one-time payment in late 1998 from

AMFM when he rencgotiated his
contract. De Castro’s severance pack-
age also gives him the option to buy
an AMFM-owned jet at fair market

| value,

Mays, Karmazin Salaries

The top 20 highest-paid CEOs
made $112.9 million on average in
1999. according to the Business Week
survey. but unlike last year, CBS™ Met
Karmazin did not make the list. Walt
Disney’s Michael Eisner, who was No.
I last year with a $575 miltion salary,
is ranked No. 190n this year’s list with
$50.6 million. The figures include both

| 1999 base salary and bonus and long-

term compensation. The hist was

Coleman
Continued from Page 3

Newly named WIFK PD McClure
spent six years in the programming

depanment at the company's WYSP- |

FM/Philadelphia before joining "JFK
as Asst. PD five years ago. WIFK
VP/GM Alan Leinwand praised
McClure. calling him highly quali-
fied for his new position and saying.
“This is a very well-deserved promo-
tion for Jim. He has done a terrific
job as Asst. PD here. and now as Pro-
gram Director we're confident he’l!
help take one of the premier radio
stations in America to even higher
levels.”

topped by Charles Wang of Computer .

Associates Intemnational with totaf pay
ot $655.4 million. AOL boss Steve
Case was No. § with $117 million.

According to the report. Karmazin
made $10 million in both base salary
and bonus and long-term compensa-
tion. Clear Channel CEO Lowry
Mays had a much higher salary when
long-term compensation is factored
in. Mays made $32.8 million in 1999.
including base pay and bonus worth
$3.7 million and long-term compen-
sation worth more than $29 million.
according 10 Business Week. Karma-
zin's base salary and bonus was $6.5
million. Clear Channel Radio Presi-
demt Randy Michaels made a base
sakary and bonus worth $1.3 million,
Business Week teported, with a total
1999 pay package worth nearly $26
million.

Other radio CEOs did not quite
reach those figures. Citadel Commu-
nications CEQ Larry Wiison took
home a 1999 base salary worth
$440,000), plus stock options worth
much more, yet neither he nor any
other Citadel executive received a

Aprit 14, 2000 R&R ® 33
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... it's United Stations Radio Networks. USRAN execs were in New York to
unveil the company's 2000 program to advertisers. Posing with USAN
President Nick Verbitsky (r) are True North Communications Chairman David
Bell and USAN Chairman Dick Clark.

NAB
Continued from Page 1

LPFM. he said the industry will “facc
the challenge of satellite radio, which

bonus for the year. The cc
1999 annual report said that unspeci-
fied performance requirements were
not mel. so no executive would get a
bonus. Wilson also cashed in about
178.000 shares of Citadel stock worth
more than $11.1 miilion in 1999, ac-
cording to the report.

Regent Communications CEO
Terry Jacobs made $253.385 base sal-
ary in 1999. up 18% from the previ-
ous year. While he received no bonus
for 1999, he did get more than
125,000 stock options potentially
worth hundreds of thousands of dol-
fars.

Earlier this year R&R reported
that Entercomn CEO Joe Field made
$563.000 in 1999. His 2000 salary is
$600.000, according to the com-
pany's annual report. David Field, the
President/COO of Entercom. made
$450.000 last year before bonuses,
which were not reported in the filing.
His 2000 salary was also not listed.
Robert Neil. President/CEO of Cox
Radio, earned $737,748 in 1999. Neil
had a base salary of $409,860 and
received a bonus of $327.888. Neil
was also awarded 22,900 shares of
class A common stock at an exercise

y's

| price of $41.75. Sixty percent of the

stock options can be cashed in three
years, and another 20% is cxercisable
in cach of the next two years.

McMann

Continued from Page 3

Director/Crossover Promotion at Jive
Records, where he had spent the past
five years of his carecr. He began
working in the music industry in 1984
as an announcer at WHY1/Miami. He
also worked at WXKS/Boston,
WKSS/Hartford. WIOQ/Philadetphia
and WWKX/Providence.

Michaels
Continued from Page 3

Michaels joined KRBE in 1996 as
MD, then added Asst. PD duties last
year. A 10-year radio industry vet-

eran, Michacls has been MD/
nighttimer at KDGE/Dallas and
KHFI/Austin and served as a talk
show producer at WNWS-AM/Mi-
ami

www americanradiohistorv com

means every local radio station in the
country will soon have 200 new com-
petitors.”” XM Satellite Radio, an as-
sociatc NAB member, is scheduled to
begin service of 100 channels some-
time next year, while Sirius Satellite
Radio is set to offer programming in
December. Sirius had aiso been an
associate member of NAB but did not
renew its membership, the NAB told
R&R.

Leading, Not Left Behind

Viacom Chairman/CEO Sumner
Redstone followed Fritts 10 the po-
dium and told the audience that
broadcasting will be a leader. not a
left-behind.” Redstone said he was
responding to naysayers who have
predicted that broadcasting will
wither with the cxpansion of the
Internct. 1 say broadcasting is not
¢rashing. not dying, not endangered.
i say broadcasting is as compelling
now as it has ever been.” Echoing
Fritts. Redstone said broadcasters
will prevail over the Internet because
they have content and creativity. “You
want to talk about creating quality
content that, appeals to a mass audi-
ence? No one can match our strength,
from the Super Bowl to the World Se-
ries to the Olympics. from your local
news broadcast to 60 Mimes, from
Frasier in prime time to Don Imus in
the morning.” Redstone added. “Ra-
dio is a funtastic medium, How ironic
is it that an 80-year-old technology
would play such a key role in help-
ing to launch the dot-com gold rush?
Radio is reaping enormous rewards as
young companies realize how cost-
effective and efficient it is”

Joyner To Launch
Black-Oriented Website

ABC Radio’s syndicuu':d Tom

Joyner was feted Tuesday as the lat-

est inductee into the NAB Radio Hall
of Fame. He used the occasion to an-
nounce the upcoming launch of
Black AmericaWeb.com. which he
described as a black AOL — a one-
stop link to news, entertainment and
shopping. It's a new spin on an old-
fashioned idea: reaching out to the
community.”

Joyner did not provide specifics on
the website, such as who would own
it and when it would be launched. but
he called it “black America’s on-ramp
to the information highway. We want
to make Internet use as second nature
as flipping on the radio” He added
that the faunch will be coupled with
a stepped-up etfort to put computers
in the homes of African Americans.
The website will join BET.com.
which launched in February. in com-
petition for blick Internet users. Ra-
dio One CEO/President Aifred Liggins
said last month that his company also
intends to launch a website targeting
African Americans by year's end.

Joyner also noted that “ABC has
given me the pad that helped me
launch my career farther than | ever
thought it would go.”

Cohen Advises Caring

“Care. but not that much™ was the
advice given by Herb Cohen. a world-
renowned negotiator who has con-
sulted for the White House on inter-
national hostage situations. during a
Tuesday luncheon session on how to
best approach sales and contract
deals. He said to play down the im-
portance of obtaining your suggested
goal. If the other side senses it doesn’t
matter away from the bargaining
table, they will do more to make a
deal with you. But do so without ar-
rogance, he said. “Probe deeper and
listen deeper and convey to the other
side that you really are listening
Write down what the other side says
and dispiay empathy. You don’t want
to have a poker face and point out the
negative.”

Gilbert

Continued from Page 3

Gilbert told R&R. “I'm looking for-
ward to working with Steve Konrad,

a very talentcd and dedicated pro-
grammer and one of the best talent
couches I've ever seen, to build and
grow the new Big 570
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Clear GChannel To Dominate CHR

R&R exclusive: CHR owner format shares and audience

composition

he story is truly in the numbers, and when it comes to AQH shares in the CHR/Pop and CHR/
— Rhythmic formats. no one will come close to Clear Channel once the merger with AMFM is

completed later this year.

If the Clear Channel/AMFM
merger had been completed at the
end of the fall "99 Arbitrons, Clear
Channel would have had a 46.7
124 totai-week share in the CHR/
Pop arena and a 31.5 in CHR/
Rhythmic. The combined com-
pany would have 63 CHR/Pop and
16 CHR/Rhythmic stations. That
doesn’tinclude recent Clear Chan-
nel format thips in such markets as
Jacksonville and Santa Barbara,
CA. but it does include the stations
that have since been spun off to
other owners: CHR/Pops WRIFY/
Reading. PA and WNNK/Harris-
burg and CHR/Rhythmics KBXX/
Houston, KGGI/Riverside and
KKI-R/Phoenix.

The Power Of Major
Markets

Upon completion of the merger,

Clear Channel will own such

powerhouses as WHTZ (Z100)
and WKTU/New York. KIIS/Los
Angeles, KYLD und KMEL/San
Frincisco. WIOQ/Philadelphia
and KHKS/Dallas — and that's
only in the top six markets!

You can witness the power of

owning major-market stations by
looking at the numbers for
AMEM vs. No. 5-ranked Cumu-
lus. Though it has 19 CHR/Pop
stations. Cumulus’ AQH in the
format is only a 2.7 — compared
to AMFM’s 24.6 with 29 stations.

In CHR/Pop the merger will
combine No. | AMFM with No.
2 Clear Channel, which has a
22.1 AQH with 34 stations. The
resuit will be a share greater than
Nos. 3-10 combined.

In CHR/Rhythmic the merger
will combine No. | AMFM (23.7
AQH with 10 stations) with No.

the cost of spot schedules.

' Understanding Arbitron Terms

Average Quarter Hour Persons estimates the average number of per-
sons who have listened to a station for a minimum of five minutes within
any quarter-hour time period. It is the estimated number of people ex-
posed to the commercials, promos and record plays in that quarter-
hour. The AQH Persons estimate helps determine the audience and

CHR/Pop @ - ® +566

Pop/Alt© -0 +119
Hot A/C @ - @ +145

Callout America: #5 25-34 / #8 overall / #8 teens
Adds Include:

KZQZ/San Francisco
KRSK/Portland
WLTS/New Orleans

WHYI/Miami
KDND/Sacramento
WAPE/Jacksonville

R

WPHH/Pittsburgh
WKTI/Milwaukee

4 Clear Channel (7.8 AQH with
six stations). The merger will put
Clear Channel well ahead of the
pack — but No. 2 Emmis (19.5.
two stations) and No. 3 Infinity
(15.9. seven stations) share con-
siderable strength in the format.
Clear Channel/AMFM, Emmis
and Infinity control more CHR/
Rhythmic AQH shares among
thent than all other owners com-
bined. And with Infinity’s recent
purchase of KTFM/San Antonio
from No. 10 Waterman (2.0, one
station) and Emmis’ expected ex-
pansion, look for the four to keep
their powertul hold on the format.

Once again demonstrating the
impact of market size. look at
where Emmiis is in the Rhythmic
format: Emmis owns only two
CHR/Rhythmics. but they are
powerhouses WQHT (Hot 97)/
New York and KPWR (Power
106)/Los Angeles. Together the
two pull a 19.5 share.

With many of the major broad-
casters using programming VPs
as opposed to single-station PDs,
this may be a great time to take a
look at your competition to exam-
ine where they are targeting their
CHR/Pop and CHR/Rhythmic
programming. You can also look
at the AQH audience composition
from company to company.

This data is based on the fall
99 Arbitrons for all CHR/Pop
and Rhythmic stations in all
Arbitron-rated markets. Look at
the upcoming R&R Directory for
regional breakouts for both CHR/
Pop and CHR/Rhythmic, as well
as for national format trends, the
top-cuming stations and the top-
rated stations in each format.

I'd like to thank R&R Radio
Editor Dr. Gary Heller for his con-
tribution to this column.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at (310) 788-1663
or e-mail:
tnovia@rronline.com

National CHR/Pop Audience
Shares By Owner

Stations Fall '99 M-S
Rank Owner owned 6am-mid. AQH share
[ I AMFM 29 2456
i 2 L Clear c;;m_el 34 _22_.1 3
_3_ ) Infinity o o 7_ i N S.Gﬁ - l
4 Entercom o ‘7_ ) 37
i 5 Cox _3 27
_iti(-e) Cumulus 19 2.7
7 Bonneville 3 23
(tie) Citadel 87-7 _2—3 o
9 Jefterson-Pilot 1 R 21
10 Susquehanna 1 1.8

CHR/Pop AQH Audience Composition

Owner Teens 18-24 25-34 3544 4554
AMFM 23% 24% 24% 18% 8%
Bonneville 32% 20% 23% 16% 6%
Citadel 19% 22% 23% 24% 7%
Clear Channel 27% 22% 23% 18% 7%
Cox 23% 16% 24% 23% 7%
Cumulus 32% 21% 23% 15% 6%
Entercom 29% 22% 23% 16% 6%
Infinity 21% 20% 26% 21% 9%
Jefferson-Pliot 13% 13% 32% 28% 10%
Susquehanna 29% 19% 23% 19% 8%
All Stations 25% 22% 24% 19% 8%

National CHR/Rhythmic
Audience Shares By Owner

Stations Fall ‘99 M-S

Rank Owner owned Sam-mid. AQH share

1 AMFM 10 23.7

2 Emmis 2 19.5

3 Infinity 4 15.9

4 Clear Channel 6 7.8

s Beasley 1 2.8
(tie) Radio One 1 28

4 Cox 3 2.4

8 Ackerley 1 21
(tie) Entercom 2 2.1

10 Waterman 1 20

CHR/Rhythmic AQH Audience Composition

Owner Teens 18-24 25-34 35-44 45-54 !
Ackeriey 30% 3% 2%  12% 2% "
AMFM 24% 27% 26% 15% 6%
Beasley 33% 28% 24% 1% 3%
Clear Channel 32% 28% 21% 12% 4%
Cox 35% 29% 17% 13% 3%
Emmis 31% 33% 23% 8% 3%
Entercom 30% 28% 24% 13% 3%
Infinity 28% 27% 22% 15% 6%
Radio One 18% 26% 31% 17% 3%
Waterman 29% 24% 22% 13% 7% |
All Stations 29% 29% 23% 12% 5%

© 2000 Arbitron. May not be quoted or reproduced without prior writ-
ten permission trom Arbitron. l
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EXOL USI VE NA TIONAL MUSIO RESEARCH ESTIMA TES Aprll 14, 2000
1 CaiLout Americas Song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of March 19-25.
| A &
| CHR/P oP $ DERACRATHES pr— CaLLoutr AMERICA:
rorat averace AL 2" |
F e Hot Scores
ARTIST TITLE LABEL(S) ™ W 2w 3w ' g 12-17 18-24 25-34| EAST SOUTH WEST WEST By Tony Novia
.| HEp $18Q0 Thong Song (Dragor/Def Soul/IDJMG) 406 390 401 396 648 134|431 399 3.26] 400 403 426 397 uring a trip 10 New York last week |
i , ) . §pent some time with the promotion
| N SYNC Bye Bye Bye (Jive) 395 3.91 3.90 398 921 246} 4.18 3.87--3.69] 401 3.8 394 3.9 staffs at a number of labels. During many
i ”» OR. DRE {/EMINEM Forgot About Drei(Aftermath/Interscope) 394 399 3.88 3.88 68.2 144|423 380 3.18] 3.82 4.05 4.01 3.89 | of those mevtings we discussed the various
I forms of rescarch. including Internet re-
Hb JOE | Wanna Know (Jive) 394 387 — — 447 81 | 413 367 3.83) 4.09 3.8 3.8 3.93 search and Callout America. One of the
DESTINY'S CHILD Say My Name (Columbia) 383 381 3.70 3.76 825 25.1]4.09 3.72 3.46) 404 3.73 3.78 3.76 MOSL significant points we addressed was
how important it is to really look inside the
H» PINK There You Go (LaFace/Arista) 379 38 38 — 538 96 |39 367 3.41]402 383 384 3.56 research instead of judging songs only by
| VERTICAL HORIZON Everything You Want (RCA) 378 363 374 355 694 124}3.86 3.74 368] 382 4.00 365 3.7 their overall rank.
. . For examiple, while the 124 number is
1 CREED Higher (Wind-up) 377 377 319 350 718 136|392 365 3.68] 3.87 3.86 3.70 3.67 a great ego number for CHR. it's really how
SANTANA /PRODUCT G&B Maria Maria (Arista) 370 367 386 366 794 25.4|37¢ 37 359)%e2 339 341 363 | youdoinideth denographics. like 18-24
) and 18-34. that will drive revenue. For a
I FAITH HILL Breathe (Warner Bros.) 369 377 366 3.70 806 20.1)3.70 3.65 3.72] 3.70 3.86 3.56 3.69 song in any rescarch study. including Call-
LONESTAR Amazed JBNA) 367 369 370 382 799 220|373 380 356|048 383 gy ypw | eurAmerion itisvidwolook nojuscal
1 the overall rank but where the strength of
CHRISTINA AGUILERA What A Girt Wants (RCA) 365 3.67 344 357 911 36839 334 35135 375 367 3.59 the song is in the demographics.
‘ TR ’ . ey T 5T - . ] . pRany This week the No. 1 -testing song among
BTINK-182'A1- The Small Things (MCA) 364, 378 379 379 7189 2654392 359 3.13} 3.58 isr 339 3.8 women 25-34 is Santana FRob ‘Thomas
1 BACKSTREET B0YS Show Me The Meaning Of Being Lonely (/ive) 3.54 3.48 3.53 353 885 347|358 352 35138 339 338 3.5 “Smooth™ (Arista), even though the over-
- y 3 f . ; y all rank of the song is No. 18. A quick
BLAQUE Bring It-All To Me (Track Masters/Columbia) 352 338 339 343 821 278|370 340 3.35)355 371 348 338 glance at Enrique lglesias “Be With You™
MACY GRAY | Try (Epic) 352 345 351 348 792 258356 352 3.45) 346 3.29 350 3.3 (Interscope) does not reveal that the song
F ’ o ’ ; . ¥ is atready 12th among women 18-24 — so
MONTELL JORDAN Get It On:_Tonste {Def Soul1DJMG} 351 383. 341 347 603 17.2] 352 353 3.45] 358 326 387 3:52 i k. st i MO ORA U Y b St
SANTANA {/ROB THOMAS Smooth (Arista) 350 366 3.52 3.68 911 464308 356 401} 3.64 325 330 3.79 tion, then you imay want to strongly consider
. ' — - , — S —— n— the rescarch on this song, Kid Rock “Only
KID ROCK Only God Knows Why (Tog Qogg,ava)Allanbc) 349 348 359 3.57 620 16.5]3.54 333 3.58]3.32 1358 .80 318 God Kuows” (Top Dog/Lava/Atlantic) is
SAVAGE GARDEN | Knew | Loved You (Columbia) 349 355 356 355 90.9 383354 337 354] 345 3.66 3.32 3.5 | ranked 19thovenl butwith women 25-34
= the song finishes a solid ninth. Mare An-
JESSICA SIMPSON {/NICK LACHEY Where You Are (Columbia) 348 — — — 596 134|370 3.20 3.33] 348 358 35 3.4 thony's “You Sang To Mc™ (Columbia) is
BLOODHOUND GANG The Bad Touch (Republic/Geffernvinterscope) 3.39 3.40 346 — 711 21.5]3.78 3.19 276 3.51 3.44 3.26 3.38 | sull gaining familiarity with the younger
demos due to the dayparts in which it is re-
ENRIQUE IGLESIAS Be With You (Interscope) 339 — — — 586 17.2]3.39 359 313352 328 3.48 3.30 ceiving aiplay. Even though its rank may
CELINE DION That's The Way It Is (550 Music/Epic) 338 345 361 340 00.0 36.1]342 325 345 3.41 3.76 3.16 325 | sccm o sendonemessage, the song seems
_ d = 3 : to be connecting with wornen 25-34. finish-
JENNIFER LOPEZ Feelin’ So.Gi.od (WorvEpic) 337 332 343 327 490 134 h@_fﬂ« 308 342|341 333 340 332 ing 13th out of 29 songs being tested this
SUGAR RAY Falis Apart (Run Away) (Lava/Atiantic) 333 336 336 332 768 263|342 324 328334 339 310 3.5 | weekinCallout America.
; ) i C =1 To get the most out of Callout Ameri-
THIRD EYE BLIND Never Let You Go (Elektra EEG) 3.33 ..335 353 8.3 739 225)3.30 5‘35 335338 329 3.2 345 <a for your nudio station. we encourage you
SONIQUE It Feels So Good (Republic/Universal) 332 341 320 313 639 232|331 3.42 347|325 364 318 320 | 00k beyondthe overall rank and discov-
er where cach song tested performs best
MARC ANTHONY You Sang To Me (Columbia) 314 325 336 — 550 199|298 313 349|316 3.33 3.08 3.00 cach week.
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tolal familiarity represents the percentage of
respondents who recognized the song. To/al burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Mit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage In the following regions and
markets: EAST: Baltimore. Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
! Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portiand, Sacramento, San Diego, San Francisco, Seattle. © 2000, R&R Inc.
|

Joe

Callout America #3 Overall 3.94 #1 Phones: KYLD KBOS WHHH
Top 5 Phones: WNVZ WWKX KRQ KLUC KUUU KSEQ

CHR/Rhythmic Chart € - @ Adds This Week:
CHR/Pop Most Added
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“l Wanna Know”’

from the forthcoming
Jive album "My Name Is Joe”

In Stores April 18

KRBE WFLZ KDND WRVW
KOQKQ KOAR WIOG WMGB
WSTO KFRX WRZE WMGI
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r
/0.7 P CHR/Pop Top 50
" ‘ 7 \;',._____._:. RRREARRERY S ; _ i _ R
— — April 14, 2000
VB MR ARTISTTITLE LABELSS) s il mpg:%‘s;s;tsous T Ok Most Added -
© N SYNC Bye Bye Bye (Jive) 10262 +110 1088273 13 1722 | apmsrrme weeus 2008
(2] SANTANI'\ F/PRODUCT G&B Maria Maria ({lr/sta) 8706 +788 925425 15 16772 BRITNEY SPEARS Oops!... Did It Again (Jive) 155
©  DESTINY'S CHILD Say My Name (Columbia) 7789 851 848987 11 1502 | oy miicE Give Me vou (MCA) 55
O MACY GRAY | Try (Epic) 7655  +1041 821764 12 16872 | gpmax Back Here (Hollywood) 27
©  SONIQUE It Feels So Good (Republic/Universal) 7536 +646 791980 13 1633 | gsqp Thong Song (Dragor/Def Soul/iDJMG) 22
@  VERTICAL HORIZON Everything You Want (RCA) 7319 +687 668617 18  164/5 | MANDY MOORE | Wanna Be With You (550 Music/Epic) 21
© KIDROCK Only God Knows Why (Top Dog/Lava/Atiantic) 7114 +569 645720 11 162/2 | G0O GOO DOLLS Broadway (Warner Bros.) 20
10 ©  FAITH HILL Breathe (Warner Bros.) 6904 +529 635704 11 153/5 | EIFFEL 65 Move Your Body (Republic/Universal) 20
THIRD EYE BLIND Never Let You Go (Elektra/EEG) 6409 -254 549224 14 15712 EN VOGUE Riddle (EastWest/EEG) 15
o BACKSTREET BOYS Show Me The Meaning Of... (Jive) 5893 -582 576490 16  161/2 | VITAMIN C Graduation (Friends Forever) (Elektra/EEG) 14
n  u LONESTAR Amazed (BNA) 5640  -503 563248 15 14272 | PINK There You Go (LaFace/Arista) 13
12 12 GELINE DION That's The Way It Is (550 Music/Epic) 5126 -798 487261 23 1522 BLAQUE | Do (Track Masters/Columbia) 13
w  @- CREED Higher (Wind-up) 4624 4566 431647 12 140111 | JOEIWannaKnow (Jive) 13
18 @ MARC ANTHONY You Sang To Me (Columbia) 4579 +429 466056 8 153/4
19 ® ENRIQUE IGLESIAS Be With You (Interscope) 4457 +752 440040 6  150/6
1 s BLAQUE Bring it Alt To Me (Track Masters/Columbia) 4407 -116 481318 24 1352
14 17 CHRISTINA AGUILERA What A Girl Wants (RCA) 4010 -407 382465 21 14972
@  JESSICA SIMPSON F/NICK LACHEY Where You Are (Columbia) 3961  +365 365053 7 14773 Most Pllncreased
Breaker @  CHRISTINA AGUILERA | Turn To You (RCA) 3947 41593 302934 2 1645 ays o
] BLINK-182 All The Smalt Things (MCA) 3882 -82 401165 19 1433 St W e -
@  MONTELL JORDAN Get it On..Tonte (Def Soul/IDJMG) 3825 4362 388019 10 1232 | wpoira AGUIERAITunTovou (ACA) 41593
@  SAVAGE GARDEN Crash And Burn (Columbia) 3803 797 360484 4 15477 | G500 Thong Song (DragonDef SouIDIMG) 41243
Breaker®) 8IS0 Thong Song (Dragon/Def Soul/iDJMG) 3695 +1243 455877 4 140/22 | griTNEY SPEARS Oops! .| Did It Again (ive) 1211
2 @  VITAMIN C Graduation (Friends Forever) (Elektra/FEG) 3283 4559 344163 4 154114 | wmacy GRAY | Try (£pic) +1041
BLOODHOUND GANG The Bad Touch (Republic/Geffervinterscope) 2861 -238 259055 9 1382 | goo GOO DOLLS Broadway (Warner Bros.) +905
@  HANSON This Time Around (/sland/IDJMG) 2737 +209 221360 5 124/7 | DESTINY'S CHILD Say My Name (Columbia) +851
Breaker]) ALICE DEEJAY Better Off Alone (Republic/Universal) 2505 +417 292619 6 119/11 SAVAGE GARDEN Crasti And Burn (Columbia) +797
2 HOKU Another Dumb Blonde (Geffervinterscope) 2308 -62 185845 7 117/t | SANTANA F/PRODUCT G&B Maria Maria (Arista}  +788
a EIFFEL 65 Blue (Da Ba Dee) (Republic/Universal) 2217 -133 - 218933 19 138/2 | ENRIQUE IGLESIAS Be With You (Interscape) +752
@  WESTLIFE Swear It Again (Arista) 2182 +278 184332 8  112/4 | VERTICAL HORIZON Everything You Want (RCA)  +687
a SUGAR RAY Falls Apart (Run Away) (Lava/Atlantic) 2076 -460 243895 17 1147
3% @  PINK There You Go (LaFace/Arista) 2046 +A21 244173 6 8313
s JENNIFER LOPEZ Feelin’ So Good (Work/Epic) 1989 731 197444 10 96/1
3 @ LENNY KRAVITZ | Belong To You (Virgin) . 1973 +135 223156 8 1032
= @ RED HOT CHILI PEPPERS Otherside (Warner Bros.) 1918 4295 166410 6 1039 Breakers-
a7 @ G0O GOO DOLLS Broadway (Warner Bros.) 1913 +905 188674 2 t121/20
« @ DR.DRE FEMINEM Forgot About Dre (Aftermathvinterscope) 1635  +228 187025 5 80/ CHRISTINA AGUILERA
w3 SMASH MOUTH Waste (Interscope) uss 2 14 4 wm | Msmm'f“g‘l"gﬂyﬁf‘) -
) 39 AMBER Sexual (Li Da Di) (Tommy Boy) 1380 -46 198405 18 791 3947/1593 1645
@ BRITNEY SPEARS Oops!..I Did It Again (Jive) 1211 +1211 170054 1 155155 .
% @®  SPLENDER | Think God Can Explain (C2/Columbia) 1190 +176 98454 5 74/4 $1SQ0
2 22 FILTER Take A Picture (Reprise) 1094 -338 105838 18 98/0
Thong Song (Dragon/Def Soul/IDJMG)
® BBMAK BaCk Here (HollyWOOd) 1089 +530 108230 1 100/27 TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
a8 @ GROOVE ARMADA | See You Baby (Electro/Jive) 1080 +81 118374 3 86/4 3695/1243 140/22 @
a s TLC Dear Lie (LaFace/Arista) 1043 70 101705 14 851
15 s LFO | Don't Wanna Kiss You... (Arista) 990 -38 72276 6 80/0 ALICE DEEJAY
47 MADONNA Am.erlcan Pie (MavencWB). 967 -730 120605 10 10410 Better Off Alone (Republic/Universal)
@ ANGELA VIA Plcture Penect (LaVa/A”ant’C) 960 +130 1021 77 2 80/3 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
3 4«9 JESSICA RIDDLE Even Angels Fall (Hollywood) 960 201 71066 7 701 2505/417 119411 @
49 @  ANASTACIA I'm Qutta Love (Epic) 959 +43 88673 3 1A
72 CHR/P, rers. itored lay d ied by Mediab R rch, ivisi f Premi Radi ks. S g
:anked by totoal:; ;:i;;z fsrr?he'\g?r;l:yive:l':gf?lung; iu/;glaeturd;y'\:/a. ;uﬁ:ti apepS:aar gn szn%: Igsa?rr:ir?g pla()e'r:oerrr:m;ni?\g'\:l?i'tv:r%mspre\i)igg: ::yo ’e',ﬁ:",i"pfn'i',‘;“s’,,":iﬁ‘,‘,'_";':;‘g’:“:,ﬁ:::;;"ﬁf};:”j’: ::,: oc::,:
week. If two songs are tied in total plays. the song being played on more stations is placed first. Breaker status is assignedto songs reaching toward overall total stations playing a song. Most Increased Plays lists
2500 plays or more for the firsttime. Songs below No. 20 are movedto recurrent after 20 weeks. Gross Impressions equals Average Quarter the songs with the greatest week-to-week increases in totat plays.
Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron Company Weighted chart appears on R&R ONLINE MUSIC TRACKING.
(Copyright 2000, The Arbitron Company). © 2000, R&R Inc.
New this week: Album in Stores Now
EL I OI q IOI II q KKRZ/Portland KFMS$/Las Vegas Video on
“SOMEDAY OUT OF THE BLUE” KZIMG WRFY KHTO WKFR WKPK WLVY
(Theme From El Dorado) Over 50 CHR stations in 3 weeks, including: R
p A From The Academy Award Winning Team KIS-FM 18x WXKS 9x STAR 94 16x WKFS 3x
ne - That Brought You “The Lion King” - PRO-FM 13x WNCI 6x WNKS 2x
M 7 LA g
\\:\;'\;:('l‘reamworksiunrds.:-m 4 Performed by Elton John * Music by Elton John and Patrick Leonard * Lyrics by Tim Rice * Produced by Patrick Leonard
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THE WORD IS OULT..

\ VAL
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ok |

FULL TIME
MEDIUM ROTATION |

- Top 40 Rhythmic Monitor 38*-33*
Grossover Monitor 30*-25* ” 0 w y ” ” K ” ” w

' Urban Mainstream Monitor 24*-22*

THE ALBUM
IN STORES TUESDAY, MAY 2

Produced by Warryn “Baby Dubb™ Campbeli for Nyrraw Entertainment o Executive Producers: Warryn “Baby Dubb” Campbell for Nyrraw Entertainment s

& Poke and Tone for Track Masters Entertainment Inc. ¢ Management: Kenneth Crear and Marcus Grant for CMG Management Group Q‘" & 5 IQ!
www.mary-mary.com www.columbiarecords.com www.c2records.com necsres  mmanriuowt  measiimes

“C2Records” ond e ore rodemorks of Somy Musix Ertertinment Inc /*Columbia” ond ® Reg U'S Par. & Tm OH. Marco Regesrado /© 2000 Sony Music Entertainment inc, H
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New & Active

MANOY MOORE | Wanna Be... (550 Music/Epic)
Total Plays: 729, Total Stations: 91, Adds: 21

OL OIRTY BASTARD Got Your Money (Efektra/EEG)
Total Pays: 721, Total Stations: 30, Adds: 1

VOICE VWhen U Think About Me (Kamikaze/MCA)
Total Plays: 719, Total Stations: 38, Adds: 0

JUVENRILE ...That Thang Up (Cash Money/Universal)
Total Plays: 699, Totat Stations: 40, Adds: 0

IMX Stay The Night (MCA)
Total Plays: 678, Total Stations: 19, Adds: 0

TRAIN | Am (Aware/Columbia)
Totai Plays: 609. Totai Stations: 47, Adds: 7

NO DOUBT Ex-Girlfriend (interscope)
Total Plays: 563, Total Stations: 42, Adds: 1

JOE | Wanna Know (Jive)
Total Plays: 537, Total Stations: 44, Adds: 13

EN VOGUE Riddle (EastWest/EEG)
Total Plays: 515, Total Stations: 50, Adds: 15

LEONA NAESS Charm Attack (Outpost/MCA)
Total Plays: 512, Totat Stations: 46. Adds: 1

MELISSA ETHERIDGE Enough Of Me (/sland/IDJMG)
» Total Plays: 510, Total Stations: 40, Adds: 1

AALIYAH Try Again (BlackGround)
Total Plays: 499, Total Stations: 39, Adds: 10

ELTON JOHN Someday Out Of The... (DreamWorks)
Total Plays: 488, Total Stations: 52, Adds: 8

EIFFEL 65 Move Your Body (Republic/Universal)
Total Plays: 481, Total Stations: 72, Adds: 20

TRACY CHAPMAN .. Stories (There Is...) (Elektra/EEG)
Total Plays: 454, Total Stations: 42, Adds: 3

TON) BRAXTON He Wasn't Man... (LaFace/Arista)
Total Plays: 393, Total Stations: 27, Adds: 7

RENO Whole World (Curb)
Total Plays: 390, Total Stations: 40, Adds: 1

BLAQUE! Do (Track Masters/Columbia)
Totai Plays: 308, Total Stations: 47, Adds: 13

2GETHER U + Me = Us (Calculus) (TVT)
Total Plays: 299, Total Statlons: 26, Adds: 0

ANGIE APARO Spaceship (Melisma/Arista)
Total Plays: 204, Total Stations: 24, Adds: 1

Songs ranked by total plays

WHO’S YOUR DADDY?

|_A TOAST TO THE WEST COAST (PAPER, PAPER) |
Ruthtess/Epic recording artists Bone Thugs-N-Harmony were livin’ ghetto fabulous while
hanging out with KKFR staffers after a recent show in Phoenix. Pictured with Bone are
(left) KKFR APD/MD Charlie Huero, (I-r, back row) PD Bruce St. James and Lawman Promo-
tions’ Greg Lawley.

GET IT ON...
On April 1 Lawman Promotions and KTFM/San Antonio held an ali-star show that included
performances by Before Dark, Product G&B, Nu Flavor and Def Soul/IDIMG recording artist
Montell Jordan (center). Jordan is pictured with (l-r) Lawman Promotions’ Gary Spangler,
TFM PD Cliff Tredway and GM Joe Ernest and Lawman Promotions’ Greg Lawley.

GOLDEN GIRL

Grammy winner Christina Aguilera hung out backstage with some lucky fellas after her
performance in San Antonio on April 1. She is seen here with (l-r): KTFM PD Cliff Tredway,
Lawman Promotions’ Greg Lawley, RCA's Tony Monte, Lawman Promotions” Gary Spangler,
and Aguilera’s manager, Steve Kurtz.

| THE BEST MAN QUARTET? [
Naw! Just four guys hanging out backstage after the KKFR (Power 92) show in Phoenix.
Pictured are (l-r): KKFR APD/MD Charlie Huero, 550 Music/Epic recording artist Ginuwine,
Lawman Promotions’ Greg Lawley and KKFR PD Bruce St. James .

Warren G visited with KKFR/Phoenix staffers while promoting his new single, “The Game
Don’t Wait,” and possibly recruiting new talent. Pictured are (l-r): Brad Patrick, Lawman
Promotions’ Greg Lawley, Warren G, ‘KFR PD Bruce St. James, Restless Records’ Rick Sackheim
and a future G-Funk/Restiess recording artist.
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' Most Played Recurrents

e

SAVAGE GARDEN | Knew | Loved You (Columbia)
SANTANA F/ROB THOMAS Smooth (Arista)
MARC ANTHONY | Need To Know (Columbia)

i BRIAN MCKNIGHT Back At One (Motown/Universal)
TRAIN Meet Virginia (Aware/Columbia)
WHITNEY HOUSTON My Love Is Your Love (Arista)
TLG Unpretly (LaFace/Arista)
CHRISTINA AGUILERA Genie In A Bottle (RCA)
SMASH MOUTH All Star (/nterscope)
SUGAR RAY Someday (Lava/Atlantic)

GOO GOO DOLLS Slide (Warner Bros.)

i JENNIFER LOPEZ Waiting For Tonight (Work/Epic)
LEN Steal My Sunshine (Work/Epic)

JENNIFER LOPEZ If You Had My Love (Work/Epic)

TLC No Scrubs (Laface/Arista)

GO0 GOO DOLLS Black Balloon (Warner Bros.)

BLESSID UNION OF SOULS Hey Leonardo (She Likes Me...) (Push/V2)
LOU BEGA Mambo No. 5 (A Little Bit...) (RCA)

SUGAR RAY Every Morning (Lava/Atlantic)

e

e R e e

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) {
. R eT T e T LT e W ol TR “W_J‘I

oing For Adds 4/1800

BOYS N GIRLZ UNITED Messed Around (Edel America)
COLLAPSIS Automatic (Cherry/Universal)

COUNTING CROWS Mrs. Potter’s Lullabye (/nterscope)
FIVE Don't Fight it Baby (Arista)

BEN HARPER Steal My Kisses (Virgin)

MARY MARY Shackles (Praise You) (C2/Columbia)
MATCHBOX 20 Bent (Lava/Atlantic)

MOBY Body Rock (V2)

MICHELLE TUMES Do Ya? (Sparrow)

' OUTTA LOVE BUT NOT OUTTA ENERGY
Epic recording artist Anastasia parties with the Jeff McClusly + Assoc. crew backstage
after her Chicago performance. Pictured are (l-r): Tim Miller, Beth Kitkelly, Alan Stuart,
Anastasia, Rick Cooper and Sean Lynch.

{TUNED-IN gy

29553 KCHZ/Kansas City

3am

VERTICAL HORIZON Everything You Want
JESSICA SIMPSON I/NICK LACHEY Where You Are
SANTANA I/PRODUCT G&B Maria Maria
CHRISTINA AGUILERA | Turn To You

RICKY MARTIN Livin’ La Vida Loca

SMASH MOUTH All Star

MONTELL JORDAN Get It On... Tonite

GROOYE ARMADA | See You Baby

THIRD EYE BLIND Never Let You Go

OL' DIRTY BASTARD Got Your Money

BLESSID UNION OF ... Hey Leonardo (She Likes ...)
GINUWINE Pony

CHRISTINA AGUILERA What A Girl Wants
DESTINY'S CHILD Say My Name

BRITNEY SPEARS ...Baby One More Time

11am

SAVAGE GARDEN | Knew I Loved You
MONTELL JORDAN Get It On.. Tonite
SANTANA 1/PROOUCT G&B Maria Maria
RICKY MARTIN La Copa De La Vida
CHRISTINA AGUILERA | Turn To You
MARC ANTHONY | Need To Know

'N SYNC 8ye Bye Bye

CELINE DION That's The Way It Is
REAL MCCOY Another Night

VITAMIN € Graduation (Friends Forever)
BRANDY & MONICA The Boy Is Mine
PINK There You Go

'N SYNC 1 Drive Myself Crazy

4pm

'N SYNC Bye Bye Bye

LENNY KRAVITZ | Belong To You

RICKY MARTIN Livin’ La Vida Loca
TRINKET Boom

SONIQUE It Feels So Good

FATBOY SLIM The Rockafeller Skank
PINK There You Go

SMASH MOUTH Then The Morning Comes
DESTINY'S CHILD Say My Name
VERTICAL HORIZON Everything You Want
MONTELL JORDAN Get It On... Tonite
BACKSTREET BOYS Larger Than Life

dpm

BLACKSTREET No Diggity

MARY MARY Shackles (Praise You)

RICKY MARTIN Livin’ La Vida Loca

SANTANA t/PRODUCT G&B Maria Maria

EN VOGUE Riddle

MARY MARY Shackles (Praise You)

CELINE DION That's The Way It Is
BACKSTREET BOYS Everybody (Backstreel’s Back)
JESSICA SIMPSON UNICK LACHEY Where You Are
'N SYNC Bye Bye Bye

TRINKET Boom

SONIQUE it Feels So Good

SMASH MOUTH Then The Morning Comes
PINK There You Go

R&R/MEDIABASE 24/7

B\ KMXV/Kansas City
3am

JENNIFER LOPEZ If You Had My Love
GROOVE ARMADA | See You Baby
MARC ANTHONY You Sang To Me
FAITH HILL Breathe

CREED Higher

KID ROCK Only God Knows Why
CELINE DION That's The Way It Is
MELISSA ETHERIDGE Enough Of Me
CHRISTINA AGUILERA Genie In A Bottie
SANTANA I/PRODUCT G&B Maria Maria
MANDY MOORE<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>