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R.E.M. Return

“Imitation of Lif2" by R.E.M. ranks No. 1 Most Added
at four R&R formats this week. It’s on top at
Aiternative, Rock, Hot
AC and Adult Alterna-
/ ‘ tive, earning a grand
/ total of 146 adds.

‘ : ___| “Imitation” is the first
T single from R.E.M.'s
‘ forthcoming release
| :

Reveal (Warner 8ros.)

APRIL 13, 2001
Land Of The Giants!

R&R'’s first-ever special devoted to Classic Rock and
Oidies throws the spotlight on giants from both tae radio
and record sides of our industry. Don’t miss great
interviews with WBCN's Carter Alan and KRTH’s Brian
Beirne, for starters.
There are also articles
W - k. with hitmakers as
diverse as Lou Christie
and Journey! It all
begins on Page 23.

www.rronline.com

MQQ first cut from Jessica's sterling second set
" goes at it with 21-gun gusto.”
~ Billboard
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RRESIST IS
JESSICH SI/\/\PSON

the follow up to her worldwide 3 million
selling debut album.

]

Album in stores Tuesday, June 5

Produced by BAG & Arnthor for Murlyn Music
General Management: Joe Simpson for JT éntemoinment

WWW.jessicasimpson.com
www.columbigrecords.com
p www jessicacentral.com
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management o marketing « sales

in honor of R&R’s first Classic Rock/
Oldies special this week, Sales &
Marketing Editor Pam Baker beat a path
to interview two leading Rock radio
authorities, Jim Ladd and Bob Coburn.
Both of these gentlemen speak of the
days when Rock radio ruled Los Angeles
by way of the fierce battle between
KMET and KLOS, yet neither of them lives
in the past. Ladd and Coburn address
the realities of today’s radio landscape,
from programming to sales, from their
unique perspectives. In the second
chapter of our great recurring series The
Competitive Edge with John Parikhal,
you are reminded how notto be a
lemming, how to use your size efficiently
and how to fight back. It's great reading!
And, in our GM Spotlight this week,
Lotus Communications’ Tony Bonnici.

Pages 11-14
THE GODFATHER OF TOP 40

If there was no Gordon McClendon to
create some of radio’s most entertaining
formats and to whip up amazingly
memorable promotions, would any of us
have jobs today? R&R's very own
resident historian, Bob Shannon, looks
back at the amazing career of this radio
innovator, from the days of his sports re-
creations to the turning of a Dallas
daytimer into the legendary powerhouse
Top 40 KLIF.

Page 35

* Michael Whited named VP/Promo
for Priority

» Nan Fisher becomes VP/Alternative
at Columbia

o WTNT/Washington signs on as

“Dynamite Talk” Page 3

| THIS #] WEEK

CHR/POP

« SHAGGY Angel (MCA)
CHR/RHYTHMIC

o JA RULE fAIL MO ... Put .. (Murder inc./Def JamVIDIMG)

URBAN
» SUNSHINE ANDERSDN Heard It All ... (Soulife/Atlantic)

URBAN AC
* MAXWELL Get To Know Ya (Columbia)

COUNTRY
« JESSICA ANDREWS Who | Am (DreamWorks)

AC
« |LEE ANN WOMACK | Hope You Dance (MCA/Universal)

HOT AC
 DIDO Thankyou (Arista)

NAC/SMOOTH JAZZ

* RICK BRAUN Kisses in The Rain (Warner Bros.)

ROCK
» TANTRIC Breakdown (Maverick)

ACTIVE ROCK
«3 DODRS DOWN Duck And Run (Republic/Universal)

ALTERNATIVE
« INCUBUS Drive (Immortal/Epic)

ADULY ALTERNATIVE
 TRAIN Drops Of Jupiter (Tell Me) (Columbia)
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APRIL 13, 2001
R&R Readies Christian Coverage

B Welke to oversee editorial content, charts

R&R will launch a
Conternporary Christian
section in next week’s
issue. Coinciding with
the Christian music
industry’s largest profes- |
sional gathering, the
Gospel Music Assn.
conference in Nashville,
R&R’s new commit-
ment to the Christian-ra-
dio and -rousic industries
will include comprehen-

-

By Kary DaLEy
R&R WASHINGTON BUREAU
kdaley@ rronline.com

Indecency isn’t just about
explicit sexual terms or de-
scriptions. Rather, it’s the
“full context” in which those
words are used

of a 28-page FCC
statement, issued
April 6, that offers
a long-awaited of-
ficial stance on

not so much to
answer broadcast-
ers’ repeated que-
ries about what is
indecent, but as
the result of a 6 1/2-
year-old settle-
ment between the FCC and
Evergreen Media over what
was then considered indecent
and offensive broadcasting.
The FCC included 32 ex-
amples of indecent and ac-

value.

cency findings:

* The graphic nature
of the description of
sexual or excretory or-
gans or activities

appears to pander or is
used to titillate

* Whether the material
appears to have been
presented for shock

ceptable speech in the state-
ment, five of which were from
WXTB/Tampa morning host
Bubba The Love Spange (see
related story, right). Howard
Stern, often noted for his out-
rageous on-air remarks, was
mentioned ance.

that will deter- Basic The FCC la-

- mine if something  Guidelines mented the diffi-
is indecent. Factors that have culty of regulating
That’s the gist  proved significantininde- indecency be-

cause, while the
Suprerme Court
has ruled that ob-
scene Speech is
not afforded First-

the regulation of  « Whetherthe material Amenament pro-
indecent broad- = gwells on those de- tection, the court
casts. The state- scriptions has shielded “in-
ment was issued  , whether the material deceni” speech

via the amend-
ment. The FCC
statement empha-
sizes that “the full
context” of the
material is criti-
cally important.
The commission argues that
the simple use of explicit sexual
terms or descriptions is not suf-
ficient for enforcement and

INDECENCY,See Page 20

FCC Issues Long-Delayed Indecency Policy

What’s Indecent?
Some Examples....

Indecency complaints have
been prompted by radio hosts’
on-air banter,
songs, and
even by TV's
Oprah Winfrey
Show. But it's |
the context in
which alleg-
edly indecent
material is pre-
sented that
can get a sta-
tionin trouble.

For example, here are some
cases in which the material was
fcund not to be iIndecentbecause
it was “fleeting and isolated.”

*“The heli1 did, | drove mother-
fucker, oh. Oh.” — The Morning
Show, WYBB/Charleston, SC.

* “Oops, fucked that one up”
— news announcer comment,
KDDB & KPRL /San Luis Obispo,
CA.

Even when it's not “fleeting and
isolated,” the alring of explicit lan-
guage isn't always indecent.
National Public Radio’s A/l

EXAMPLES/See Page 20

The Love
Sponge

sive editorial and news
content, plus weekly air-
play charts covering
three unique Christian-
music genres: CHR, AC
and Rock. The additions
~will bring the number of
radio airplay charts cov-
ered by R&R to 15.
“We are truly excited
about the opportunity to

CHRISTIAN/See Page 19

Krampt Appointed
Market Mgr. For
CC/San Francisco

By ApaMm JACOBSON
R&R RADIO EDITOR
Jjacobson@rronline.com

Ed Krampf, presently VP/
GM of Clear Channel’s KBIG &
KOST/Los
Angeles, will
return to the
San Francisco
Bay Area next
week to serve
as Market Man-
ager for the
company’s
Adult Stan-
dards KABL,
“CNet Radio”
KNEW, ’80s
KIOI, Urban
Oldies KISQ, NAC/Smooth
Jazz KKSF and CHR/Rhyth-
mics KMEL and KYLD.

Krampf takes duties previ-
ously held by VP/Market Man-
ager Doug Sterne and KABL,
KIOI & KNEW VP/GM Joe
Bayliss, who both resigned last
week. Krampf will oversee all
seven stations in the San Fran-
cisco-Oakland market and work
closely with KISQ & KYLD

KRAMPF/See Page 19

Krampf
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Bush Names
Three To Fill
FGC Slots

By ELizaBeTH Ramos
R&R WASHINGTON BUREAU
eramos@ rrnoline.com

President George W. Bush has
nominated Republicans Kevin
Martin and Kathleen Aber-
nathy and Democrat Michael
Copps to be commissioners on
the FCC. They would replace
Republican Bill Kennard, who
resigned as Chairman in Janu-
ary, and Republican Harold
Furchtgott-Roth and Democrat
Susan Ness, who face expiring
terms in the next several months.
Ness and Furchtgott-Roth said
they would serve until replace-
ments are confirmed.

Martin worked for the U.S
District Court as a clerk, han-
dling broadcast media issues.
While an associate in the Wash-
ington law firm Wiley, Rein &

FCC/See Page 10

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com

The vast rivecs of streamed

find a way to
block AFTRA-

produced ads
from going
online.

Around the

world, listeners
who sought out
radio station "websites hoping
to hear a streaming simulcast

were instead greeted with

say, ‘l used to
listen to you, but
now | can’t’
That’s one way
to break a PD’s
heart.”
— Anne Gress

AFTRA Fees Force Stations Offline

m Radio spots simulcast online prove too costly

messages like this one,
posted on the KFl/Los Ange-
les site:

“Due to recent issues re-

radio programmiing have tem-  garding additional fees for
porarily dried Up. g the playing of ra-
Most major racio [ksshmbbai UEEEE dio commercials
PR iy one less way LLIN over the Internet,
Clear Chanrel get our radio we have been
and Emmis, have signal, and forced to tempo-
stopped transmit- [ they're very rarily disable our
ting their broad- distressed about EEITPNITTEENN]
cast program- [didbtbentbatidl KFI-AM  640.
ming over the Db We apologize for
Internet until they [ehaadl- RSIII N the  inconve-

nience, and we
are working to
find a solution to
this problem as
quickly as pos-
sible so that we
can resume our
webcast.”

“We have temporarily
ceased audio streaming on all

STREAMING/See Page 45
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iBiquity Calls
S.F. DAB Test
A Success

iBiquity Digital tested its
IBOC digital broadcast system
recently in what it calls the
nation’s most challenging radio
market — San Francisco — and
submitted the results to the FCC
and the National Radio Systems
Committee on Monday.

iBiquity tested its system at
Infinity’s KLLC and noted that
FM radio reception in San Fran-
cisco is sometimes hindered be-
cause the mountains that sur-
round the city can obstruct and
reflect analog signals. The com-
pany said the Bay Area tests
demonstrated that its IBOC sys-
tems “provided superior digital-
quality audio and much more
reliable reception than presert
analog FM transmissions.”

iBiquity has previously con-
ducted tests in Las Vegas and
Washington, DC.

See Bill Clinton a! R&R Convention 2001: www. rronline.com
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THE UNDENIABLE RADIO SMASH!

ON YOUR DESK NOW!

LOOK OUT FOR THEIR CBS TV SPECIAL ON MAY 30TH!

Check Them Out This Summer As The

6/8 Orlando
6/9 Tampa

6/13 Ralelgh
6/15 Wash. D.C.
6/17 Greensboro
6/21 Lexington
6/24 Columbus
6/26 Pittsburgh

4444444

6/29 Hartfoard
6/30 Albany

7/3 Camden

7/5 Hershey Park
7/9 Bostan

7/13 Buffalo

7/16 E. Rutherford
7/19 Nassau

4444444

4444444

7/e21

Chicago

7/24 Detralit

8/10
8/1n

8/13
8/16
8/19
8/21

Portland
Seattle

San Jose
Sacramento
Los Angeles
Salt Lake City

444444

y Continue Their World Tour!

8/22 Denver
8/23 Denver
8/25 St. Lauis
8/27 Kansas Clty
8/29 Houstan
8/30 San Antonio
8/31 Dallas

9/1 Little Rock

GOING FOR ADDS APRIL 16 & 17
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Priority Appoints
Whited VP/Promo

Priority Records has tapped
Michael Whited as VP/Promotion.
Based in Los
Angeles, he re-
ports to Sr. VP/
Promotion Tom
Maffei and will
be involved in
CHR, Crossover,
Rhythmic, Rock

promotion.
Whited joins

Whited

Elektra Enter-
tainment Group, where he spent 11
years in various promotion capaci-
ties and eventually rose to VP/Pro-
motion. He began his music-indus-
try career as Director/Advertising at
National Record Mart.

“After working with Michael for
two years at Elektra, 1 came to re-
alize that his relationships at radio
and with the field staff were second
to none,” Maffei said. “He was my
first and only choice for this job.
His leadership will be instrumental
in taking Priority to the next level
of success.”

Whited added, “T'd like to thank
Tom for this great opportunity. He
is assembling a team that will raise
the bar where promotion is con-
cerned. I'm grateful to be a part of
it”

Fisher To Golumbia
As VP/AIt. Promo

Columbia Records has officially
named Nan Fisher VP/Altemative Pro-
motion. Based in
New York, she re-

Records Group
Exec. VP/Promo-
tion Chartie Walk.

“Since coming

and Alternative | |

the company from |

ports to Columbia |

—_— =

Clear Channel Radio launched
WTNT-AM/Washington on Mon-
day as “Dynamite Talk” "TNT has
taken over the 570 AM frequency,
the former home of Business/Talk
WWRC. That station, complete with
its entire lineup of programming and
the heritage WWRC call letters, has
moved up the dial to 1260 AM,
which was previously Adult Stan-
dards WGAY-AM.

Clear Channel/Washington AM
OM Tod Castleberry is now in
charge of overseeing all program-
ming for WTNT, WWRC and Sports/
Talk WTEM. He'll continue to report
to Clear Channel/Washington AM
GM Jim Weiskopf, who commented,
“We are thrilled to offer listeners and
advertisers many new opporiunities,
in Talk and information radio. Our
three AM radio stations deliver in-
depth talk, sports and business fcr

‘Dynamite Talk’ Debuts In DG

@ WTNT launches at 570; WWRC relocates to 1260

Washingtonians. It's a very exciting
time for AM radio in the nation’s cap-
ital.”

As part of Clear Channel's reor-
ganization on the DC AM dial,
Westwood One's Imus in the Morn-
ing has moved from WTEM to
weekday mornings (5:30-10am) on
WTNT. As a result of imus’ move,
weekday mornings on WTEM are
now hosted by ESPN Radio’s Mike
and Mike in the Morning — featur-
ing NFL veteran Mike Golic and
ESPN-TV’s Mike Greenberg — in
the 6-9am slot, and FOX Sports
Radio’s Tony Bruno from 9-10am.

Rounding out WTNT's new line-
up are local stand-up comedian and
political consultant Michael Graham
(10am-noon), Premiere Radio Net-
works’ Phil Hendrle (2-5pm) and

WTNT/See Page 45

WJMO}Washmgton Goes CHR

Clear Channel’s WJMO/Wash-
ington dropped Rhythmic Oldies
April 6 in favor of CHR/Pop as
“Hot 99.5.” WIMO PD Jeff Wyatt
retains his post and continues to
oversee crosstown Country sister
WMZQ.

The switch places WIMO in a
battle with Bonneville’s CHR si-
mulcast of WWVZ & WWZZ.
WIMO is running promos that em-
phasize Bonneville’s signal prob-
lems; one of them states, “No more
fighting through the static to hear
a good song. Hot 99.5 is loud and
clear, and we’re playing the fresh-
est in hit music.” Wyatt said the sta-
tion is running commercial-free and
will award $10,000 to the 99th

| caller “when Janet Jackson stops

the music.”
Wyatt said the decision to flip to

————

& o Fon. e e

CHR was based on two factors.
“Once Clear Channel flipped out of
Jammin’ Oldies in Chicago at
WUBT [now WKSC], the buying
community began to say, ‘[I know]
you’re changing, and I'm not buying
you until you do.” Simultaneously, the
economy took a downturn and buy

ers didn’t buy as deep as they used
to — that affected the station further.
We had a great-sounding radio sta-
tion, and it was with great regret thet
we made this change, but with that
one-two punch it was obvious some-
thing had to give.

“We chose CHR because it was
an opportunity [in which there
was] a lot of demand that wasn’t
being filled. While the new sta-
tion is getting incredible response,

WJMO/See Page 19
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Schmidt Transfers To *XTB/Tampa As PD

WPLA/Jacksonville PD
Rick Schmidt has joined
Clear Channel Active Rock
sister WXTB (98Rock)/
Tampa for similar duties, |
beginning May 7. He will
report to WIBT & WXTB
OM Brad Hardin, who will
use his newly found free
time to expand his duties as
Clear Channel Rock Brand

fresh outlook, new ideas
and knowledge of fine
Japanese footwear. In
searching the entire
country for the right per-
son to fill the role of
98Rock PD, Rick’s name
kept coming up. With
Rick on board, it frees
me up to work on select
Clear Channel stealth

Manager.

“Rick was the first one
fooled into running the now-infa-
mous Bubba Radio Network,”
Hardin remarked. “He brings a

projects and to concen-
trate on The Big Picture,
which is scheduled for a Christ-
mas release.”

to Columbia. Nan Schmidt
has already proven
she has the talents

and abilities to

b
§
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WJJJ & WWSW/PItt Name LaBroul OM

e
e

head Alternative
Promotion as we
reposition our department for the fu-
ture,” Walk commented. “She is
well-known and well-respected
among her peers and colleagues
and has developed solid warking
relationships that are the pride and
envy of the industry. Nan is dedi-
cated to the artists she serves and
brings a sincerity and integrity to all
her projects. She is a strong and ca-
pable leader, bringing a fresh and
dynamic approach to one of the
most effective promotion teams in
the business.”

Fisher

FISHER/See Page 45

WMAK/Nashville PD Dave
LaBrozzi has been named OM for
Clear Channel’s Rhythmic Oldies
WJJJ (The Beat) and Oldies
WWSW (3WS) in Pittsburgh. He
fills the vacancy created after
WWSW PD Chris Ostrander ac-
cepted the Marketing Director post
at Disney World in Orlando.

“We're absolutely delighted to
have Dave,” WWSW Exec. VP
John Rohm told R&R. “Aside
from having all the qualifications
we were looking for, he’s a native
of Pittsburgh. Dave was at the top
of our short list. This is going to be
a tremendous relationship.”

Beginning his new duties April
23, LaBrozzi will oversee both sta-

tions while handling programming
at WWSW. Clarke Ingram will con-
tinue to serve as PD for WIJJ.

LaBrozzi told R&R, “This is an
opportunity to work at one of
America’s truly legendary Oldies
station and it’s also a great oppor-
tunity to go back home. I just
couldn’t resist. It’s been a great
five-year run in Nashville, but the
opportunity to program 3WS and
The Beat was just too sweet.”

In 1996 LaBrozzi joined Oldies
WRMX/Nashville, which became
WMAK in December. His experi-
ence in Oldies includes stints
as OM at KEYI/Austin, PD at
KONO/San Antonio and Asst. PD
at KLUV/Dallas.

SCHMIDT/See Page 19
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Becomes VP/GM F&r WIXK combb

@ Hubbard stations ready move to Minneapolis

Marc Kalman has been £
named VP/GM of Hub-
bard Broadcasting’s newly
acquired WIXK-AM & F
FM/New Richmond, WI,
effective April 24. This
summer Hubbard plans to |
move WIXK-AM & FM’s |
transmitters from New |
Richmond to a location §&
where they will cover the @
Minneapolis-St. Paul met-
ropolitan area. At the same

time the stations will flip
from Country to an as-yet-
undisclosed format.
Hubbard already has a
presence in the Twin Cities
& with Talk/Hot AC combo
1 KSTP-AM & FM.

A 33-year Twin Cities
broadcasting vet, Kalman
resigned as VP/GM of
Clear Channel’s crosstown
KDWB, KTCZ & WLOL

KALMAN/See Page 45
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CBS, Infinity Quit NAB Over TV Rules

CBS and its Washington, DC government-affairs office last
week stunned the NAB when, after an hourlong midday meeting
with the NAB’s television board of directors, they sent a one-page
letter directed to NAB President/CEO Eddie Fritts informing him
that all Infinity and CBS stations were resigning from the lobby-

ing group, effective immediately.

The letter, signed by CBS Televi-
sion President/CEO Leslie Moonves
and Infinity CEO Farid Suleman, said
that the network is “convinced that
the NAB no longer fully represents
the best interests of free over-the-air
television and radio.”

CBS has been attempting for years
to influence Capitol Hill lawmakers to
eliminate the 35% national television-
ownership cap, which the company has

said “no longer reflects today’s highly
competitive media marketplace.” The
Viacom-owned companies wanted the
NAB'’s support in that effort, but the
NAB has been unwilling to lean on
legislators to eliminate the rules. The
April 4 meeting was a last-ditch ef-
fort to enlist the NAB’s aid in the de-
‘regulation campaign.

More than 180 Infinity radio sta-
tions and 35 CBS-TV stations held

NAB memberships. While none of
the parties involved would indicate
how much money in dues was at
stake, it is clearly a significant loss
for the NAB.

This is not the first time that the
organization has lost an influential
group of members. Two years ago all
of the NBC-TV and FOX TV Net-
work-owned stations abruptly with-
drew their membership when they
clashed with NAB leadership over the
same national TV caps.

“It is regrettable when any mem-
ber leaves the association,” NAB
spokesman Dennis Wharton told
R&R, but he offered no further

CBS/See Page 10

FCC Chairman Discusses Market
Redefinition, Ownership Caps

Powell speaks candidly about usefulness of regulations

By JoE Howarp
I_Q&R WASHINGTON BUREAU
Jhoward@rronline.com

Forgoing any opening comments and admitting that he was
“tired of hearing [himself] talk,” FCC Chairman Michael Powell
entertained questions from a small group of reporters April 5.
During the meeting Powell candidly discussed his belief that some
commission policies may be outdated and in need of review.

R&R asked Powell for his thoughts
on the FCC’s pending proceeding to
re-examine the definition of a radio
market — including the possible adop-
tion of Arbitron’s market-definition
methods — and if he believes that re-
definition would increase diversity in
radio ownership. “It will help the con-
centration of radio,” Powell replied. “If
you believe that diversity means dif-
ferent owners for their own sakes, it’s
going to be diverse. Some people are
of the view that that automatically has
a diversity impact. I don’t particularly
accept that on its face. As any anti-
trust lawyer knows, defining the mar-
ket is the whole game. Half the time

in court all you're fighting over is what
the market is. The government always
wants it to be really, really small, and
the defendant always wants it to be
really, really big.”
Powell also lamented how chal-
“lenging it is to handle diversity issues.
“Diversity is one of the hardest things
to figure out these days. It is easy to
explain as a goal; it’s very difficult to
explain a given statutory or regulatory
judgment. Whenever the invoked pur-
pose is diversity, you just run into
higher scrutiny. We have a tendency
to argue about these kinds of rules in
an ideological, symbolic sense.”
Powell did say that diversity is

important to him. “I actually care
about it quite a lot,” he said, but he
described himself as “more sober”
than some others about the degree to
which rules for diversity can be
“thoughtfully and effectively” pre-
scribed.

The Chairman also fielded ques-
tions about several of the topics he
touched on in last week’s Capitol Hill
meeting, including broadcast-news-
paper cross-ownership and broadcast-
ownership caps. Powell reiterated his
belief that it is time to review the
cross-ownership rules, which are set
to be examined in an upcoming com-
mission proceeding, and said that he
is skeptical of the application of rules
that had their genesis in the 1970s in
today’s complex media environment.

Regarding the commission’s
merger-review process, Powell said

POWELL/See Page 10
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Bush Proposes 2002 Budget Increase For FCC

P resident Bush this week submitted a budget to Congress in which the
FCC would receive $248.5 million for fiscal year 2001. That's an in-
crease of $18.5 million over FY2001's budget. The commission said that
the additional funds will help cover mandatory salary and benefits increases
and help pay for the replacement of outmoded computer equipment and
the maintenance of electronic filing systems. Nearly 40% of the new fund-
ing will go for the salary and benefit increases and for contracted services.
The full-time commission staff will remain at 1,975 employees for the third
consecutive year, FCC spokeswoman Maureen Peratino told R&R.

FCC Opens LPFM Filing Window

A week after the FCC amended its low-power FM order to include third-
adjacent channel protection standards (R&R 4/6), it has announced
that it will accept window-four and window-five LPFM applications from
June 11 through June 15 for proposed facilities in Alabama, Arizona, Ar-
kansas, Florida, Guam, lowa, Kentucky, Massachusetts, Montana, Ne-
braska, New Jersey, New Mexico, North Carolina, North Dakota, Oregon,
Pennsylvania, Tennessee, Texas, the U.S. Virgin Islands, Vermont, Wash-
ington and West Virginia. The fourth and fifth windows were consolidated,
the commission said, to speed the filing process. As announced last week,
the commission will prohibit applicants who have ever operated unlicensed
stations from obtaining low-power licenses. LPFM applicants must file Form
318 electronically.

NPR Puts Its Sirius Staff On Hiatus

National Public Radio put its 17-member NPR-2 staff on hiatus last
week after Sirius Satellite Radio announced that it could not set a firm
launch date. All of NPR’s 600-plus Washington, DC staffers were sentan
e-mail by NPR Exec. VP Ken Stern, who blamed the decision on Sirius’
“continued uncertainty about its timing for getting satellite radios to con-
sumers.” Stem noted that NPR had expected a consumer-service launch
this summer, but, he said, “Given recent indications, we cannot predict
when Sirius will make a strong entrance into the market.” NPR-2 will scale
back production at the two channels it created specifically for Sirius; Stern
said he expects full production to resume after the satellite-radio firm has
set a firm launch date. He said, “We are making every effort to place af-
fected staff members in other positions throughout NPR

R&R Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Change Since
4/6/00 3130001 4/6/01 4/6/00 3/30/01-4/6/01
R&R Index 333.99 235.04 235.28 -30% +0.1%
Dow Industrials 11,114.27  9799.06  9918.05 -10.7% +1.2%
S&P 500 1501.34 114795 115144 -23.3% +0.3%
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Today's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
s

ored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

% Durable banners for an affordable price.
UV stabilized plastic won't fade indoors or outdoors.
Simply FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries, Inc.

PLASTIC
BANNERS

www.americanradiohistorv.com

Reef Industries
9209 Aimeda Genoa
Houston, Texas 77075
1-800-231-6074
713-507-4200 Fax
E-mail: ri@reefi

www_reefi
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DEAL OF THEWEEK §B 2001 DEALSTO DAE :

(Last Year: 1,796)

Stations Traded This Quarter: 29

(Last Year: 275)$6.23 million

Clear Channel Adds In Infand Empire

Gets construction permit in $6 million deal; Hegwood gets MS station

. Dollars to Date: $617,741,601

! (Last Year: $24,941,287,133)

o KFXM-FM/Temecula ' Dollars This Quarter:  $42,935,000
(Riverside-San Bernardino), CA | (Last Year: $1,363,941,000) |

$6.23 million fSMMMS”mde%1MW 466

K \ cluding KCKC-AM, KDIF-AM, KKDD- |
< | AM & KGGI-FM/Riverside-San Ber-

H H nardino. : l

Salloask ‘ SELLER: Newco Temecula LLC, g:ge:f AIpadeasting |

KFXM-FM/Temecula | headed by President William Hull. | g ‘

PRICE: $6.23 million - Phone: 908-925-8393 - Communications '
| FREQUENCY: 103.3 MHz | Transaction

TERMS: Asset sale for cash

BUYER: Clear Channel Communi-
cations, headed by Radio CEO
Randy Michaels. Phone: 859-655-
2267. It owns 1,169 other stations, in-

POWER: 1kw at 715 feet '
FORMAT: N/A

COMMENT: This station is currently
represented as a construction permit.

PRICE: $3 million
TERMS: A 100% stock transfer from |
Roberts to Badger. [
BUYER: Badger Communications. |

wWww.patcomm.com

NAB 2001 |

LAS VEGAS HILTON
SUITE 28110

Call Today to Discuss Your Station’s Brokerage
and Financing Needs

Larry Patrick
President

Terry Greenwood
Vice President

Susan Patrick
Executive Vice President

Greg Guy

Vice President

—/////4

W
.

PATRICK COMMUNICATIONS

(410) 740-0250

wWwWWwW.americanradiohistorv.com
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TRANSACTIONS AT A GLANCE |

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA. :

® WOIR-AM/Homestead, FL $2.58 million :
® WRJH-FM/Brandon (Jackson), MS Undisclosed i
® WKVE-FM/Semora, NC $3.5 million

® KADD-FM/Laughlin, NV Undisclosed

®WASN-AM/Campbell (Youngstown-Warren), OH Undisclosed

® WAVL-AM/Apollo, PA $400,000

® WSNW-AM/Seneca, SC $40,000

® KOFY-AM/Gilmer (Tyler-Longview), TX Undisclosed i
® KWRD-AM/Henderson, TX Undisclosed |
® KWBC-AM/Navasota, TX Undisclosed

® KGWY-FM/Giliette, WY $1.9 million

LLC, headed by President/Manager
David Winters. Phone: 715-735-6631.
It owns five other stations. This repre-
sents its entry into the market.

SELLER: Roberts Broadcasting
Inc., headed by President W. Donald

| Roberts Jr. Phone: 804-244-2653

BROKER: Kozacko Media Services
COMMENT: Roberts had been a

| wholly owned subsidiary of Badger

Communications.
Michigan
WJMS-AM & WIMI-FM/

Ironwood

FREQUENCY: 590 kHz; 99.7 MHz
POWER: 5kw day/1kw night; 100kw
at 561 feet

FORMAT: Country; Rock AC

Wisconsin
WJIMT-AM & WMZK-FM/

Merrill (Wausau-Stevens |

Point)
FREQUENCY: 730 kHz; 104.1 MHz
POWER: 1kw day/127 watts. night,
24kw at 617 feet
FORMAT: AC; Rock

WOIR-AMHomestead
PRICE: $2.58 million

TERMS: Asset sale for cash
BUYER: Amanecer Christian Net-
work Inc., headed by President Frank
Lopez. Phone: 305-858-6714. It owns
no other stations.

SELLER: CORPO-MEX inc., headed
| by President Armando Gallegos.
Phone: 305-245-8408
FREQUENCY: 1430 kHz

POWER: 5kw day/500 watts night
FORMAT: Spanish Religious

):%

WRJH-FM/Brandon
(Jackson)

PRICE: Undisclosed

TERMS: Stock transfer. Horace
Dawson has agreed to transfer his in-
terest in Extreme Communications
to Steve Hegwood. The licensee owes
| C. June Harris approximately
$400,000, payable before June 30,
2001, for full ownership of the station.
Hegwood will assume Dawson”s
stock obligations to Harris.

BUYER: Extreme Communications,
headed by President Steve Heg-
wood. No phone listed. It owns no

other stations.
Continued on Page 10

XM Sets Launch Date For ‘Roll’

XM Satellite Radio’s first satellite, “Rock,” was launched

successfully March 18 (R&R 3/23), and its second bird, “Roll,”
is now set to lift off from a Sea Launch platform in the Pacific
Ocean May 7. XM CEO Hugh Panero said that, if all goes as
planned, the satellite broadcaster will be on schedule for a sum-

mer service launch.

XM had been a half-step. behind
Sirius Satellite Radio in the compa-
nies’ race to market, but last week’s
news from Sirius that it had not se-
cured deals for automakers to include
satellite-ready radios in 2001 mod-
els, that chipset samples still need
tweaking and that a September ser-
vice launch is questionable (R&R 4/
6) may have changed the satellite-ra-
dio landscape.

“We are launching our service this
summer,” Panero told the Washing-
ton Post, adding that XM-ready ra-
dios will be an option in Cadillac’s
2002 Seville and De Ville models. The
paper reported that XM will need
about 5.5 million customers to break
even, while Sirius, which has invested
more money in its system, will need
as many as 7 million subscribers.

Meanwhile, satellite-radio stocks
rebounded earlier this week after both
companies t0ok serious hits in last
week’s trading. Sirius’ stock value
had dropped to $7.56 on the news that
automakers had not committed to the
service but was up to $9.01 at the
close of trading Tuesday. XM fell to
$4.94 last week, but by Tuesday had
risen to $5.22.

In other news from XM, the com-
pany has declared a quarterly divi-
dend, payable May 1 to shareholders
of its 8.25% series B convertible re-
deemable preferred stock as of April
20. The dividend is payable in shares
of the company’s class A common
stock at a rate of $1.03 per share of
series B preferred stock owned.

—Jeffrey Yorke
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June 14-16

The Century Plaza Hotel & Spa
Los Angeles, California

registration: \

information:

. % ONLINE registration at: WWW.rronline.com
¢ FAX this form 10: (310) 203-8450

o* MAIL to:
R&R CONVENTION 2001
10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004
Please print carefully or type in the form below. Full payment must
accompany registration form. Please include a separate form for

each registration. Photocopies are acceptable.
Registrations are non-transferable.

mailing address:

Titde

Call Letters/Comparry Name Format

Street

City State Zip
Telephcne # Fax#

E-mail

registration fees:

(") 3 OR MORE* ON OR BEFORE MAY 4, 2001

«* $375 EACH

(O SINGLE ON OR BEFORE MAY 4, 2001 3 $425 EAcH
(O 30R MORE* MAY 5 - JUNE §, 2001 3 $450 EACH
(O SINGLE MAY 5 - JUNE 8, 2001 i+ $475 EACH
() EXTRA THURSDAY COCKTAIL TICKETS i $ 85 EACH

(O ON-SITE REGISTRATION AFTER JUNE 8,2001 3% $550 EACH

* All 3 Attendee Names Must Be Submitted Together

method of payment:
Amount Enclosed: $

VlsaO NIasterCardO AMEXO DiscoverO CheckO

Account Nurnber Exp. Date:

Print Cardholder’s Name

Cardhoider’s: Signature

CANCELLATION POLICY: All cancellations must be submitted in writing.

A full refund less a $75.00 administrative fee will be issued after the convention
if notificatior: is received on or tefore May 4, 2001. Cancellations received
between Mzy 5-18, 2001 will be subject to a $150.00 cancellation fee.

No refund will be issued for cancellations after May 18, 2001 or for *no shows.”

!
|

THE CENTURY PLALA

HOTEL & SPA

@w:srm HOTELS 8. RESORTS.

TYPE GF ROOM

Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

ST.REGIS (1 PERSON)
__PLAZA DOUBLE (2 PEOPLE)
__ST.REGIS (2 PEOPLE)

_ PLAZA SUITES

| ST.REGIS SUITES _

 $265.00

__ CONVENTIONRATES
PLAZA SINGLE (1 PERSON)

~$200.00

S A

_ $225.00

_$290.00

__§_500.00 and up
$L75.00 ﬂd up

¢ To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to.a major
credit card, or you may send payment by mail.

2¢ Deposits will be refunded only if reservation is
cancelled by May 24, 2001.

** Reservations requested after May 24, 2001 or after
the room block has been filled are subject to availability
and may not be availabte at the convention rate.

For RESERVATIONS, please call:
(310) 551-3300 or 1 (800) WESTIN-1.

www americanradiohistorv. com

2* Check in time is 4:00 pm; check out time is 12 noon.

Mailing Address: The Century Plaza Hotel & Spa
2025 Avenue Of The Stars, Los Angeles, CA 90067
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Transactions
Continued from Page 6

- SELLER: Horace Dawson. No phone
listed.
FREQUENCY: 97.7 MHz
POWER: 3kw at 289 feet
FORMAT: Urban

WKVE FM/Semora

PRICE: $3.5 million

TERMS: Asset sale for cash
BUYER: Educational Media Foun-
dation, headed by President Richard
Jenkins. Phone: 800-434-8400. It
owns 38 other stations. This repre-
sents its entry into the market.
SELLER: Southern Entertainment,
headed by President Jim Hill. No -
phone listed.

FREQUENCY: 106.7 MHz

POWER: 50kw at 492 feet

FORMAT: Contemporary Christian
COMMENT: The $3.5 million pur-
chase price is conditional on the ap-
proval of a Class C2 construction per-
mit filed by the seller. The upgrade is
being contested and is presently un-
der review by the FCC. If the CP is re-
voked, Southern Entertainment will
apply for a new CP for a class C3 up-
grade. The purchase price will then be
$2.5 million.

KADD-FM/Laughlin

(Las Vegas)

PRICE: Undisclosed

TERMS: Cash and stock sale. Fitts will
acquire 66.67% of M&M Broadcasting
and $100,000 in expenses related to
the operation of KADD. Rick Murphy
will be given a 33.34% interest in M&M
pius $50,000 for equipment use. Fitts
and Murphy will be the sole sharehold-
ers of M&M.

BUYER: M&M Broadcasting LLC,
headed by Managing MemberWilliam
Fitts. Phone: 520-855-1051. It owns
no other stations.

SELLER: William Fitts. Phone: 520-
855-1051

FREQUENCY: 93.5 MHz '
POWER: 3kw at 1,890 feet

FORMAT: Hot AC

WASN-AM/Campbell
(Youngstown-Warren)

PRICE: Undisclosed

TERMS: Terms unavailable

BUYER: Stop 26-Riverbend Inc.,
headed by President Percy Squire.
Phone: 614-224-6528. It owns three
other stations, including WBTJ-FM/
Youngstown-Warren.

SELLER: Otter Communications,
headed by owner Dan Ott. No phone
listed.

FREQUENCY: 1330 kHz

POWER: 500 watts day/1kw night
FORMAT: Talk

WAVL-AM/Apolio

PRICE: $400,000

TERMS: Asset sale for cash

BUYER: Evangel Heights Assembly
of God, headed by Pastor John Kuert.
Phone: 724-295-9000. It owns no other
stations.

SELLER:Tri Borough Broadcasting
Co., headed by GM Robert Dain.
Phone: 724-478-4020

FREQUENCY: 910 kHz

POWER: 5kw

FORMAT: Religious

WSNW-AM/Seneca

PRICE: $40,000

TERMS: Asset sale for cash

BUYER: Fulmer Broadcasting Inc.,
headed by President Matthew Fulmer.
Phone: 864-573-9442. It owns two
other stations. This represents its en-
try into the market.

SELLER: Covenant Broadcasting
Inc., headed by owner Freeman Mar-
tin. Phone: 864-882-9762
FREQUENCY: 1150 kHz

POWER: 1kw day/58 watts night -
FORMAT: Contemporary Christian

KOFY-AM/Gilmer
(Tyler-Longview)
PRICE: Undisclosed
TERMS: Terms unavailable

BUYER: Community Broadcast
Group, headed by President Jerry
Russell. Phone: 903-593-1744. It
owns two other stations, including
KZEY-AM/Tyler-Longview.

SELLER: Witko Broadcasting LLC,
headed by President Dick Wilkowski.
Phone: 803-657-4528
FREQUENCY: 1060 kHz

POWER: 10kw

FORMAT: Spanish Misc.

KWRD-AM/Henderson

PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: Community Broadcast
Group, headed by President Jerry
Russell. Phone: 903-593-1744. It
owns two other stations. This repre-
sents its entry into the market.
SELLER: Witko Broadcasting LLC,
headed by President Dick Wilkowski.
Phone: 803-657-4528
FREQUENCY: 1470 kHz

POWER: 5kw

FORMAT: Country

KWBC-AM/Navasota

PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: Jerome Friemel. Phone:
281-564-7064. It owns two other sta-
tions. This represents its entry into the
market.

SELLER: Chilson Enterprises,
headed by President Lynn Chilson.
Phone: 972-409-9726
FREQUENCY: 1550 kHz

POWER: 250 watts

FORMAT: Country

KGWY-FM/GiIIette

PRICE: $1.9 million

TERMS: Asset sale for cash
BUYER: Legend Communications
LLC, headed by President Larry
Patrick. Phone: 410-740-0250. It
owns 10 other stations. This repre-
sents its entry into the market.
SELLER: Quality Communications
Inc., headed by President Howard
Stern. Phone: 307-686-2242
FREQUENCY: 100.7 MHz
POWER: 98kw at 620 feet
FORMAT: Country

CBS

Continued from Page 4
comment on the CBS departure.

Other Groups Stick With NAB

The NAB got a strong show of sup-
port from an emphatic Emmis Presi-
dent/CEO Jeff Smulyan, who told
R&R that his company has “abso-
lutely, positively” no desire to end its
relationship with the lobbying group.
He said, “We are very vigorous sup-
porters of the NAB.” Emmis owns 15
TV stations and 23 radio stations in
eight markets.

ABC parent Walt Disney Co. said,
“ABC will remain a member of the
NAB and work from inside the orga-
nization with the twin goals of re-
storing broadcast-industry unity and
embracing consistent and principled

deregulauon of broadcast-ownershlp
rules.”

Clear Channel VP/Investor Rela-
tions Randy Palmer said, “Our rela-
tionship and membership have not
changed with the NAB.”

Asked by R&R the following day
about the resignation of CBS and In-
finity from the NAB, FCC Chairman
Michael Powell called the move “re-
markable” and characterized the situ-
ation as “‘messy.”

Viacom Gets Stay On TV Caps

On April 6 a DC federal appeals
court granted Viacom’s motion for
interim relief from the FCC’s TV-
ownership caps. As aresult of the stay,
the company won’t be required to di-
vest TV stations in excess of the 35%
ownership cap, pending judicial re-
view.

Powell
Continued from Page 4

that he believes the matters the
commission should review are lim-
ited. “I think, first and foremost
[the FCC should] review whether a
combination is in keeping with the
statutory and regulatory obligations
of the merging parties.” But, he
cautioned “That is not as simple a
thing as you might think,” and

pointed out that there are often
myriad regulations companies must
comply with.

As the meeting drew to a close,
Powell said in reply to a repeated
question that he would like to have
his tenure as chairman extended af-
ter it expires on June 30, 2002. He
has not asked for an extension but
quipped that, if the Bush administra-
tion would like to extend his term,
“They have my address.”

FCC

Continued from Page 1

Fielding, he advised Furchtgott-Roth
on telephone-industry-related issues.

Abernathy, a lawyer and former
lobbyist for a local phone carrier, was
the legal adviser to former FCC Com-
missioners James Quello and Sherrie
Marshall. She also served as Presi-
dent of the Communications Bar As-
sociation in Washington.

Copps served in the Commerce
Department under President
Clinton. Prior to joining the depart-
ment in 1993 he was VP/Legislative
Affairs for the American Meat In-
stitute. He was also an adviser to
former senator Ernest Hollings be-
tween 1970-75.

“Katherine and Kevin are ex-

tremely experienced and knowledge-

able inside-Washington hands,” said

Andrew Schwartzman, President of
the Media Access Project, a nonprofit
communications law firm. “Copps is
less experienced in the industry, but
he undoubtedly learned a great deal
about telecommunications through
his service on behalf of Sen.
Hollings.”

Furchtgott-Roth and Ness praised
the nominations. “President Bush has
chosen véry wisely,” Furchtgott-Roth
said. “I have every confidence that
Kathleen Abernathy, Michael Copps
and Kevin Martin will be a credit to
the commission and to the country.”

Ness added, “I am confident that
these fine individuals will serve the
American people well.”

A fourth seat will open, perhaps as
early as the end of the year, when FCC
Commissioner Gloria Tristani returns
to New Mexico to run for governor
or a congressional seat.
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e Tony Bonnici in the GM Spotlight, Page 12

* The Competitive Edge with John Parikhal, Page 14

® Free-form radio continued, Page 13
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“The only kind of revolution comparable to under-
ground radio today is the Internet.”
— Raechel Donahue

FM ROCK’S NEW

REVOLUTION

M Off the record with Classic Rockers Bob Coburn and Jim Ladd

No doubt about it, classic
rock can make you feel old
when you’re faced with
the reality that Led Zeppe-
lin released their first al-
bum more than 32 years
ago. But the beauty of
Classic Rock radio is that
the music is just plain
great, and much of it
sounds as fresh today as it
did 30 years ago.

Teens and young adults are
now discovering hidden trea-
sures from such artists as Jimi Hendrix, The Doors
and The Beatles. For the R&R Classic Rock special,
I wanted to shine the spotlight on two of FM Rock
radio’s most influential personalities, Bob Coburn
and Jim Ladd.

By Pam Baker
Sales & Marketing Editor
pambaker @rronline.com

ROCK’S LIFELINE

Bob Coburn is the afternoon drive personality on
Infinity’s Classic Rock KCBS (Arrow 93FM)/Los
Angeles, and he hosts the award-winning national-
ly syndicated interview and music program
Rockline for MJ1/Premiere. In 1999 the show split
into two weekly programs — an Active Rock
version on Monday and a Classic Rock focus on
Wednesday — and this month marks Rockline’s
20th anniversary.

As a journalism major at Texas Tech, Coburn
found himself hanging out with students from the
radio department, which was located in the same
building as the journalism department. “Radio
intrigued me,” he says. “I love music, and I liked the
immediacy and the hands-on aspect of radio. That’s
when I decided to switch from print journalism to air
personality.”

After testing out his talent and style on college
radio, Coburn’s first professional airshift was at
KAND in Corsicana, TX. “It was a Top 40 station, and
the first song I played was by Spanky & Our Gang,
‘I'd Like to Get to Know You,”” he reminisces. “I was
all of 19, and I remember thinking, ‘My gosh, what
am I doing here?” and, ‘What am I gonna say?’”

THE MIGHTY MET

Life on the radio took Coburn to Southern
California in the late '70s, when he became MD
and afternoon drive personality at influential AOR
KMET (The Mighty Met)/Los Angeles. “I think
my favorite memories are of the people I worked
with and the camaraderie of the staff,” he shares.
“And the fact that every announcer, without
saying so, was challenging every other announcer:
‘OK, beat this four hours.” That’s what was so
exciting to me. I was working with Jim Ladd, Mary
Turner, Raechel Donahue, Jeff Gonzer and B,
Mitchell Reed. It was just a tremendous airstaff,
and everybody knew the music so well. We had a
blank canvas for four hours. It was ‘Go in and be
the best you can be.””

Each KMET personality had the freedom to
choose his or her own music. Does Coburn think that

type of radio would work today? “I think that in today’s
corporate world it’s a very valid point that there’s so
much money at stake that it's hard to take that kind of
chance. And it's hard to find announcers capable of
doing that type of radio. Most of today’s air talent have
been programmed for so long that they wouldn’t know
what todo.”

The success of KMET was based largely on the
strong connection between the station and its
listeners. Mighty Met personalities could influence
what albums and products the listeners would buy. 1
asked Coburn if he still tries to bring that element to
his radio show. At Arrow I am given the freedom to

say. what 1 want, and I do try to make that

connection,” he says. “I also have the freedom — even
if we're not playing an album or even if it's an album
out of format — to recommend that album on the air.
That, to me, is the kind of credibility that KMET had.
I can go on the air and say, ‘You've got to listen to The
Doors tribute, Stoned Immaculate. The bands who
performed the covers have done an absolutely
stunning job,” and not play one of the songs. Or I can
say, 'Look, I heard this album the other day by this
band called Lifehouse, and you have got to check this
out.” So, yes, I do try to continue that.”

What does Coburn find exciting about the new
artists he meets through Rock-
line? “The exuberance, the
energv, the belief and the
passion that these bands exhib-
it,” he says. “They’re different
today, because they’re much
more business-aware. We had
Oleander on the other night, |
-and alistener called in and said,
‘I'mina youngband. We've got
our CDs pressed, and we're
selling quite a few. Can you
give me a suggestion?’ And out
of the blue came one of the most
remarkable things I've ever heard on the radio.
Thomas Flowers of Oleander said, ‘Put a bar code on
your CD so you have some proof that a certain number
have been purchased.” And I thought, ‘Boy, you never
would have heard that three years ago, let alone 20." It
was a simple thing, but it was stunning advice for a
young band.”

ROCK ‘N’ ROLL FANTASY

As amusic lover, Coburn finds Rockline a dream job.
I asked him to share some of his most un-forgettable
Rockline moments. “I enjoyed having Pete Townshend
as a guest because he’s so honest and articulate,” says
Coburn. “That was when he announced that he is
bisexual, one night on Rockline.” What was Coburn’s
reaction? “Shock. The question that I wanted to ask but
didn’t was, ‘Did you ever hit on Roger [Daltrey]?
Seriously, there was a song on his album Empty Glass
thathe sang from what appeared to be a female point of
view. He had written it for someone else, for a female
artist, and intentionally kept it that way to declare his
bisexuality. And, oddly enough, the caller was from
San Francisco. I know it’s a stereotype, but the caller

said, ‘I'm picking up this feeling that your gate goes
both ways.” And Townshend said, ‘Absolutely. I
don’t rule anything out.” About six months later he
came out with a formal statement, but it was on
Rockline that his bisexuality was actually revealed.
The show has done so many things and not gotten
credit for it.”

Another extraordinary moment was when
George Harrison came in — after having been
chased by a stalker all day — with ELO’s Jeff Lynne.
“Harrison was pounding down Dos Equis beers and
was very surly and hostile,” Coburn recalls. “My
friend Dave Weiderman at Guitar Center sent over a
Martin D-28 Herringbone guitar and said, ‘If he’ll
play anything, he'll play this.” When George arrived
he said, ‘I’'m not playing on the air. I'm not playing
on the air.” I opened the case of this guitar, and he
picked itup and put it in his lap. He played the guitar
all night long. He did The Beatles, Dylan, The Everly
Brothers, Ray Charles — he did everything you
could think of. To sit and watch him work with Jeff
Lynne and play those songs 10 feet from me was one
of the pinnacles of my career.”

When Everlast was a guest on the show, Coburn
says he felt a spiritual connection. “ After he left, we all
felt like we were better people because of what had
happened in the previous 90 minutes, and that’s really
rare.”

Any surprises? “The guest, believe it or not, whom
I found to be most engaging and intellectually
stimulating was Marilyn Manson,” Coburn confesses.
“For me, it was interesting to talk to him about
theology, belief and spirituality vs. church. I enjoyed
talking with him about marketing and presentation —
he’s a consummate businessman and a very bright
guy. For me, those are the nights when it’s really a treat,
when I walk out of that room and say, ‘What a privilege
it is to do this job.””

A SALES COMRADE

I asked Coburn if he’s sales-friendly. “Definite-
ly!” he says. “At Arrow I'm in contact with the
account executives and their assistants, and I do
work directly with the clients. I've been a spokes-
person for Red Lobster for five years, and two or
three times a year we meet and talk about the ad
campaigns. I work directly with the marketing
team and the restaurants, so, yeah, it's definitely
hands-on. I feel that we on the air are the product,
but we have to have a great sales team to sell that
product.” _

Arrow 93 has consistently spent marketing dollars
on television advertising, and I asked Co-burn if he
thinks TV spots work. “I don’t remember many radio
TV campaigns, in all honesty,” he replies. “They come
and go. Mostly it’s flashes of bands or scantily clad
women in a grouping of songs that lasts 30 seconds,
and it's over with. What I do remember is the billboard
campaigns. | remember a great campaign that Pirate
Radio [now-defunct KQLZ] had inL.A. withbillboards
that said, “We Suck Less’ and ‘Less Music By Dead
People.’ I remember those, but I don’t remember many
of the TV campaigns.”

Since we were on the subject of marketing, I asked
Coburn, "If you were given a million dollars to
market your show, how would you spend it?” His

Continued on Page 13
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m \:_;J _J GM for KBAD-AM (ESPN 920), KENO-AM (1460 Sports), KOMP-FM &
s QJ 5 Sy e KXPT-FM (97.1 The Point)/Las Vegas (Lotus Broadcasting)

B A GM who thrives in the desert heat

This week’s GM Spotlight pays special notice to
19-year radio veteran Tony Bonnici of Lotus
Broadcasting. “He makes going to work each day
a complete pleasure, even with
all the pressures of making

a great example of working
hard and playing hard. After
all, aren’t we in this business not only to make
money, but to have fun too?” Congratulations!

I decided to enter the world of broadcasting
because:

“My education for a career as an attorney was
cut short when I was struck with the ‘love bug’
for my girlfriend — now my wife of 24 years —
and we moved from Michigan to Las Vegas. For
income I started, owned and operated a small
construction company, along
with working for various
construction groups. My
wife landed a job in
radio. After a few very
hot summers in Vegas
construction, the radio
business seemed so
much cooler.”

First job in broadcasting:

“Sales for Donrey Media
in Las Vegas. I had no formal radio sales
experience, just an insight because of my wife’s
career, so 1 had to offer to work for 100%
commission — no salary or draw. I think the GM
at the time, Morgan Skinner (thank you,
Morgan), felt sorry for me, and he gave me an
$800-a-month guarantee. I knew 1 loved the

", AR ©
budget,” e-mails one R&R read- ==F' .
er. A staffer comments, “Tony is

RADIO 9820

911

THE POINT

CLAssIC HITS

business from the start, because I got an $800 raise
on my first day! My office was the storage closet.
They stored the station’s toilet paper on the shelves
behind my desk. I didn’t mind —
I had air conditioning.”
Career highlights:

“Going to work for Lotus, and,
after some time, finally making
more money than my wife. She
didn’t mind, either; she had been carrying my butt
long enough. A career highlight was having the
trust of Nancy Reynolds enough for her to
recommend me for the GM
position when she exited.
Another highlight for me took
place a handful of years ago,
when Howard Kalmenson had
the confidence in me to let me

oversee some of our other
markets.”

The most challenging aspect of being a GM:

“The mentoring of people. You can have

60 employees, and 55 of them could be loyal,

positive-thinking individuals with great

heads on their shoulders, but with the other

five you wonder where their childhoods
went wrong and how you got so lucky as to
have hired these devils in the first place.”

My most unforgettable moment at a radio
station:

“There are so many, but
one particular morning |
approached the coffee area
to get my daily dose of
caffeine, and in front of me
stood three huge guys in

snortsnamo

leather. My first thought
was, ‘Are they KOMP listen-
ers who have wandered into
an area they shouldn’t be §
in?” When 1 asked them,
‘Can I help you? all three
turned around, and they were Jim Belushi, Dan
Aykroyd and John Goodman!”

I’'m most proud of:

“Personally, my wife, Linda, and her success in
the industry, and my children, Kyle and Courtney,
for being such great kids.

“Professionally, all the
wonderful things the station
does month after month for
the community. I am very
proud of the way we, as a
company, take care of our
people. Face it, we are in
radio, and we have all ex-
perienced our fair share of alcohol and other
substance problems with employees. We really do
our best to get them the help they need, and it is
wonderful when they go on to be some of our best
employees.”

The best words of advice I've ever received were:

“The secret of success is a sound mind and a
healthy body.” If you're gifted enough to have
both, do all you can to keep it that way.”

You'd be surprised to know that....

1 love living on the
edge. I enjoy skiing
glaciers, mountain bik-
ing and doing about

anything that takes me
out of my comfort zone.”

Online employment advertising is the third

largest revenue generator on the Internet.

Looking for NTR? ~ /.,

Simply create a link on your Web site pointing to our Employment-Classifieds software. Our software...
1. Becomes your station's very own Employment Center. (It's customized to match your station's existing Web site.)
2. Costs your station $0 to install, maintain, and support.

3. Enables you to receive up to 75% of all the revenue generated. You make money as employers run classified job ads. You are paid monthly.

4. Requires no sales staff in order to generate revenue.
5. Has your name on it. Builds your brand (not somebody else's). Keeps visitors coming back to your site.
6. Comes preloaded with local job openings and resumes of local job seekers. (Also works for national sites.)

wwEmployment-Classifieds.cn

Newspapers may own the print employment classified market, but radio will own it on the Web!

Powered by Top Echelon

(the world's largest network
of executive recruiters)
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response: “I'd buy one bus billboard and keep the
rest!” After a good laugh, I commented that he would
make a great salesperson. “On the air, ultimately, we
are,” he observes. “We're selling the product, and I
think a lot of people on the air forget that. We are
salespeople.” A

In closing, Coburn offers these words of advice for
people entering the world of broadcasting: “Be
yourself. Know what you're talking akout. And
always think of those listening as equals.”

THE RENEGADE OF ROCK

From the moment Jim Ladd first turned
on a microphone, he began a love affair
with radio. Today he entertains thou-
sands of rock afficionados each night
with his special brand of free-form
radio on ABC-owned Classic Rock
KLOS/Los Angeles.

Ladd spent his teen years in central
California, in a little town outside
San Francisco. He says, “lI was
captivated by cutting-edge bands
like The Beatles, the Stones, The
Doors, Jefferson Airplane and the
Dead. I wanted to be a
rock 'n’ roller.”

In 1969 Ladd started
his radio adventure, at
KNAC/Long Beach, CA,
holding court from mid-
night to 6am. Only 20 years
old, he was given total control over the
music he played. Then, in the early '70s, hejoined
KLOS/Los Angeles. He comments, “It was complete-
ly different. It was like hitting the big time. I was used
to this little mom-and-pop operation, and then 1
walked in to KLOS, and there were awards lining the
hallways and people in three-piece suits. I had my
hair down to the middle of my back and a bad sports
coat. It was wild.”

After spending four years as the top-rated
personality on KLOS, Ladd left for what he says was
the most stimulating and exciting time of his career:
He joined the legendary KMET. “It was a truly
amazing experience,” he says. “I knew I was lucky
while it was happening. We all knew that it was the
best it was ever going to be.”

Ladd attained national prominence as host of the
syndicated radio program Innerview. In 1987 he
accepted the invitation of Pink Floyd’s Roger Waters
to take part in the making of Waters’ Radio K.A.O.S.
Having played himself as a rebel DJ on the concept
album, Ladd also joined Waters on his world tour.
Over the years Ladd has hosted dozens of radio and
television music specials, and in 1991 he published
his first book, Radio Waves — Life and Revolution on the
EM Dial.

ALESSON IN STORYTELLING

Each night Ladd treats Southern Californians
to a now nearly unique musical experience: free-
form radio. “When consultants and PDs hear that
I'm doing free-form radio and there’s no music
list, they think it's chaos,” he says. “The ironic
thing is that it's much more complicated than a
format.”

He explains, “Research, in itself, is good. It's
not inherently bad. I have nothing against market

research, callout research, focus groups or auditori-
um research. What my problem is, is that most
stations take it and stop there. ‘OK, these are the
songs that test well, so we’ll just play them in any
order.’ T want to take in all that information and
process it through my brain. Yes, I do play hits, and
I play songs that test well, but it’s the way that I do it
that’s different.

“Why it's more complex than the term free-form
makes it sound is that each and every song that I play,
I play for a reason. And if you break it down into

sets, there’s a thematic subject to each set. It could
be as simple as a party. It could be about
politics, the life of a rock ‘n’ roll star, the
environment — it could be about anything
in the world.
“Within that set of songs, not only do 1
have to think about playing a hit, a
recognizable oldie — all of twse things
formatting people want to hit on —but [
haveto doall that and make sure
that these are songs whose lyrics
tell astory. And it doesn’tjust tell
a story, it has lo have a
beginning, a middle and an end.
And it has to have crescendos
and quiet places.

“So there’s a million and one
things going on in my mind
when I pick eacnsong. How
does it begin? How does it

end? How am I going to get

from this song to that song to

the end song? What is going to

te the end song? I may know that before I know the
middle three songs.”

Although the process sounds complicated, Ladd
says his goal is to grab the listeners’ attention and make
the set flow as if there’s no effort involved at all. “When
you listen to-a normal show, you're hearing one song
followed by a completely different song followed by a
completely different song,” he says. “They are in
random order. You're listening to Zeppelin, and they’re
followed by somebody, but there’s no connection. If
you're listening to a song that you don’t like, there’s no
reason to stick around for the next song, because you
can punch out and come back in three mirutes and find
out what the next tune is.

“Withme, you can’tdo that. IfI'm playing a particular
tune that's not their favorite, my listeners will stick
through that, because they’re in the midd.e of the story.

A FREE-FORM ROCK SET

Here is a recent set of music featured on Jim Ladd's
n-ghttime program on Classic Rock KLOS/Los
Angeles. The story, or message, behind tais set was
gunviolence.

BRUCE SPRINGSTEEN American Skin (41 Shots)
‘ROLLING STONES Doo Doo Doo Doo Doe...
U2 Bullet The Blue Sky
CONCRETE BLONDE God Is a Bullet
PEARL JAM Gilorified G
VAN HALEN Mean Streets
" DOORS Peace Frog

If I start with Pink Floyd and I go into Porcupine Tree,
and they’re not familiar with Porcupine Tree, they
stay tuned because they are already hooked in to the
story. ‘Jim’s telling us a story about aging’ or the
powers that be or whatever the subject is. If you get
hooked in to a story, you're not going to leave until
the end.”

Ladd clarifies his theory with this analogy: “It's
just like when you’re watching a movie. There may
be a slow part, or you don’t like the love scene, or
your friend doesn’t like car crashes, but you don’t
get up and walk out just because that one little part
of the movie doesn’t hit you. You're hooked, and
you want to see what happens to the characters at
the end. That's what happens with the sets. And
that’s why people will listen to me even if they hear
a song they don’t know — because they know the
next one coming they will know, and they want to
find out what happens in the end.”

A connection with the listeners is what fuels
Ladd'’s creativity. He advises, “Talk fo the aud-ience,
not at them. If you love what you're doing, that will
come across to the listeners. I love what I do for a
living. I've been doing this for 32 years, and I cannot
wait to get on the air every night.”

ALESSON IN SALES

The KLOS sales team has had success selling
commercial-free hours of programming on Ladd’s
show, something that gives him great hope. “Now,
for the first time in my life, | have a great relationship
with the sales department,” he says. “Part of itis that
the salespeople are hip. They are businesspeople
who love rock ‘n’ roll. And part of it is that I have
gotten a little bit smarter about this thing and now
really see the value of what they do. Not only
valuable in providing me my paycheck, but that it's
a very creative thing that they do. I wouldn’t have
two hours of commercial-free music per week
without [AE] Mary Bedrossian, who found Torrance
Toyota to sponsor us. This is the best I've ever had it,
as far as cooperation between me and the
salespeople.”

I asked Ladd what type of advertising he thinks
works. “Billboards in this town are still effective, if
they’re hip,” he replies. “The problem with most
billboards that I've seen for radio stations is that
they’re as generic as the station. Same with television.
If you arelooking at a generic Rock-station TV ad, you
know that the same ad is running in Cleveland,
Detroit and New York; they just substitute the call
letters. I hate that.”

In closing, I posed the same marketing question to
Ladd as I.did to Coburn: “If you were given a million
dollars to market your show, how would you spend
it?” Ladd’s surprising answer: “I would sit down with
the sales department and ask them what they want to
achieve, who they want to reach and what they want to
do. Then I'd gather the programming department,
including the jocks, and I would brainstorm until
somebody came up with a great idea, one you’d know
was great immediately. I would do it that way, rather
than go out and find a marketing team that would give
us four or five generic things to choose from. You have
to personalize radio. I would want to see the radio
station come up with something that was so
specifically “it’ that the audience would know that it
came from that station.”

Is there management in Ladd’s future? Now, that
would be a story!
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SHARPEN YOUR

Thirteen years ago I wrote
the first Competitive
Edge column for Radio &
Records. The series ran for al-
most five years and was based
on interviews with leading ra-
dio and media experts, as well
as Joint Communications’
{ analysis of trends and patterns.
During that time The Competi-
tive Edge helped thousands of
.| youintheradio, record and ad-
b vertising businesses get better
at what you do.

The Competitive Edge chal-
lenged you with such topics as how to maintain your
advantage, the secrets of market research, needs-driven
marketing, how to create the perfect morning show,
the hazards of “instant amnesia” and being a “lem-
ming” and so much more.

The column made outlandish predictions that were
considered crazy at the time: that an “urban safari”
mentality would lead to explosive growth for compa-
nies like L.L. Bean, that four-wheel-drive BMWs would
be very popular and that “reality” radio and TV would
become bigger than “produced” programming. I sug-
gested that religious fundamentalism would become a
potent force in American politics and that Talk radio
would be bigger than ever.

Well, here we are, 13 years later. You might be driv-
ing a four-wheel BMW to get home to watch Survivor.
And if you listen to talk host Howard Stern in the morn-
ing but forget what he has to say, you suffer from “in-
stant amnesia” — forgetting something as soon as you
hear it because you have so much information rattling
around in your brain.

A lot has changed over the past 13 years. And a lot
hasn’t.

The changes have been huge: consolidation of the
media business, resulting in job losses and new oppor-
tunities; the Internet, which spawned Napster and
threatened the foundations of the recording industry;
Wall Street’s influence, which forces everyone except
the big stock owners to work a lot harder without earn-
ing much more money; and smarter, hipper consum-
ers who use technology and information to get what
they want at the lowest possible cost.

By John Parikhal

Clear Channel knows that few
people play contests but that the
idea of winning a lot of money is

very attractive.

But a lot hasn’t changed. There’s a huge market for
entertainment, and there are businesses to create and
provide it. There are good jobs and bad jobs, big op-
portunities and little ones. And if you get a competi-
tive edge, you're likely to get further ahead in your
profession and your personal life.

Thirteen years ago one of the most popular charac-
ters I introduced was “the lemming.” A lemming is a
furry Scandinavian animal that, legend says, will fol-
low its leader off a cliff simply because the leader is
running that way. Lemmings are still with us today. If

COMPETITIVE EDGE

you attack Napster and say that it's the end of [
the record industry, you might be a lemming. |
If you believe that the huge, consolidated ra-
dio groups are going to crush all competition,
you might be a lemming. If you think slogans
like “Now we play more of your favorite songs
all day long so that you can listen longer” will
help you build a brand, you might be a lem-
ming.

The Competitive Edge is designed to shake
your thinking, provide insight on consumer
behavior and give you practical ideas so you |~
can get better at everything you do. It will fo- ||
cus on: ,

* Strategy and tactics. See the big picture
and learn how to position yourself and your |
product.

* Planning. Planning will empower your
team and turn them into a stronger force '

* Advertising and marketing. We'll fea-
ture marketing myths and success stories.

* Management. Find out how to create better results
in spite of fewer resources and smaller staffs.

* Programming and formatting. It's the glue that holds
together Yahoo!, radio, record companies and AOL.

CREATIVITY WINS

Recently, I was talking with Rainmaker Media Presi-
dent Beau Phillips about the fierce contesting competition
among Clear Channel, Infinity and many smaller broad-

 Competitive Edge

e Don't be a lemming.

e Use your size efficiently.
= Fight back.

i 23
casters. Clear Channel is linking radio stations together
across the country so that it can give the impression that
it’s giving a huge prize in each market, even though the
odds of any individual winning are much lower than they
would be in a single-station contest. Clear Channel knows
that few people play contests but that the idea of winning
a lot of money is very attractive. This gives it a competi-
tive edge over smaller groups or local stations that have
less to give away.

Phillips laughs and says, “The real competitive edge
comes from creativity and thinking. Years ago, when I was
PD of KISW /Seattle, two different stations in the market
were each giving away $1 million during the ratings. Of
course, they were giving it away as $50,000 a year for 20
years. Everyone did it that way. There’s not much differ-
ence between that and what Clear Channel, Infinity and
others are doing now.

“I went to my GM and asked if I could have something
to give away, and he said, ‘Yes, $100." So we decided to
fight fire with fire and get our own competitive edge. The
following week we began a campaign that said, 'KISW is
giving away $20 million. Because at KISW, money is no
object.” The market went wild! Competitors were calling
up asking how we could possibly give away so much.
They were furious at what we were doing. The newspa-
pers picked it up. Word of mouth picked it up. That was
the edge.

“Finally, after two weeks of running the promos, we
came on to announce how we would give the money away.

We told our listeners that the $20 million would be given
away a dollar a year for 20 million years. The first hun-
dred years would be paid up front. Because, as we said,
’At KISW, money is no object, and the object is no
money.” We went up in the ratings, and our competi-
tors went down.”

Creativity and $100 gave KISW a competitive edge.

THINK DIFFERENTLY

Sometimes big companies use their size to intimi-
date. However, after a while they get caught up in the
bureaucracies and logistics of their size. At that point a
smaller, nimbler, more creative competitor can get an
edge.

Today record companies feel like they are losing their
edge. They are afraid of the Internet and Napster. They
are being threatened by large radio conglomerates that
want labels to pay to have their songs identified on the
air. And many of them are running scared.

Sometimes you get a competitive edge by thinking
differently — the same way Phillips did. When you start
to think differently, you realize that you can change a
lot of the rules if you are persistent and consistent. For
example, record companies (which are largely consoli-
dated themselves) might brainstorm ways to charge a
large radio group much more for playing their music.
After all, the labels provide 90% of the content for most
music stations. Imégine if each label charged a $50,000
“handling fee” for its top five artists. Although it sounds
crazy right now, it’s no crazier than the idea of a radio
station charging a record company to identify songs
that the station gets for free.

The Competitive Edge will help you get an advan-
tage in your professional life and your personal life. It
will provide perspective and a different way of looking
at your world. If you're doing too much work for too
little reward, and if you feel you're not having as much
fun as you used to, this column is for you. On the other
hand, if you're doing well, getting ahead and looking
for the next opportunity, this column is for you too.

I'm looking for input and feedback. If you love some-
thing or hate it, let me know. If it works or it doesn’t, let
me know. That helps me keep my competitive edge.

John Parikhal, CEO of Joint Communications media
strategists, can be reached at 203-656-4680 or at
parikhal @ aol.com

Credit: Photo courtesy of Kari Barba’s Outer Limits Tattoo & Piercing
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In Spite Of Sethacks, The End

Is Not Near

M Looking for positives in the streaming-audio industry’s frustration

The Internet-radio industry,
like most of the new-media
economy, is slumping. Few
companies have realized
profits of any sort, and most of the venture capital
seems to have been scared away. But there’s more
than a lack of funding and of proven business
models holding back the industry. The ongoing
uncertainty about what is and isn’t a legal way to
operate a business involving downloadable or
streaming music is also making the future look
bleak.

By Paul Maloney
For RAIN: Radic And
Internet Newsletter

So, not in the interest of wallowing in failure, but in
the hope of gaining some positive insights from negative
situations, we'll examine a few of the setbacks our
industry has recently endured.

There have been, as is true in any new industry,
ideas, plans and businesses that just haven’t worked.
Granted, every company’s situation is unique, but some
ventures have seemed.like they simply weren’t meant to
be. Of course, even in many established industries — for
example, the restaurant business — the battte for
survival is fierce and the success rate for new ventures
very low.

Good Ideas Don’t Get Off The Ground

But what about companies and produets that have
shown real promise of the kind of success that would
bolster the industry as a whole but have disappeared,
sometimes even before they’ve launched? The Kerbango

appliance Iooked like a strong pick early on. It appeared to
be an intelligent approach to making web radio more
usable and convenient. 3Com certainly thought so — it
bought Kerbango for $80 million last June. But, after
numerous development stutters and missed launch dates,
3Com is letting Kerbango die on the vine. Many observers
have mentioned specific quirks in the product that may
have tripped up consumer adoption once Kerbango hit
the market, but the fact is, it never got a chance.
ClickRadio is another company that seems, with its
approach of storing music on individual users’ hard
drives, to have an idea that will help work around the
inherent shortcomings of streaming audio. But it
recently confirmed a layoff of 30 staffers — pretty

RAIN: Radio And Internet Ne vs-
letter Publisher and Editor Kurt
Hanson is a well-known re-
searcher and consultant who also
serves as Chairman of Strategic
Media Research, the firm he
foundedin 1980. RAINis available
daily at www.kurthanson.com.

sizable for a small start-up and certainly not a healthy
sign. Again, the long-term viabitity of its product could
be debatable, but any discussion is moot because
ClickRadio has never officially launched.

Tha recently announced agreement between RealNet-
works and Major League Baseball that ended free
webcasts of major league ballgames over the Irtemet has
been heralded as a boon for Real and MLB. Indeed,
getting the established baseball audience commitied to
paying for streamed ballgames would be a major step
toward acceptance of paid webcasting. But remember,
the ability to get easy, free access to out-of-town
broacicasts was the origtnal “killer app” of Intemet radio.
Is taking that away really the best course?

Sleeping Giants

At times of uncertainty like these, an industry often
looks to its leaders — those whase track record of
succass is beyond question. Internet radio is no different,
and we've all waited to see what the players with the big
ideas and deep pockets will do. If there’s a way to cash
in, the big guys will likely be the ones to find it. But the
giants haven't so far offered their shoulders far smaller
companies to stand on.

Infinity's refusal to stream most of its radio content on
the web has held fast. In fact, other than some major early
funding for web designer Feed The Monster (which- died
an unpleasant death last October), Infinity hasn't demon-
strated much in the way of even a general Inte-net plan.
Clear Channel has done a bit more — it named Kevin
Mayer CEO/Clear Channel Internet Group and acquired
Enigma Digital, home of GrooveRadio and KNAC.com —
but it hasn't exactly blazed a trail. And, as of press time,
most of Clear Channel's stations weren’t streaming at all
(see-story, Page 1).

The Local Market Internet Venture was faunded last
year with the backing of, among other major tadio
groups, Emmis, Entercom and Bonneville. LMV was

started with the idea that

radio no longer wanted
to hand over its content
GROUP

fot free to Yahoo!
Broadcast and other
stieamers. The group
promised a unified front, offering shared resources and
leverage in the Internet world for any broadzaster willing
to pitch in. But, after a year, the venture has yet to make a
public launch.

If there is a giant in the entertainment space that has
shown a willingness to lead, experiment and innovate, it's
Viacom-owned MTV. MTV has the brand recognition and
credibility that would seemingly make its Internet
venture, MTVi, a slam-dunk. But MTVi and sister service
Sonicnet each laid off a quarter of their starfs fast year,
Viacom shelved a planned Sonicnet IPO, and the latest
rumors have Sonicnet laying off whoever is left.

Next Up: Subscription Services

Recently we've heard the early rumblings of music-
subscription plans from the likes of Microsoft, Real,
Yahoo and even Viacom-MTV. But all the pianned

Continued on Page 16
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A Touch Of Kiwi Class

At about this time of year, when winter has long lost its
charm and we're teased by a spring not yet ready to make
a commitment, we think about gefting away. This week
let's go somewhere it's still summer — Auckland, New
Zealand's 95 bFM (www.95bfm.com). Maybe it's the
change inatmosphere (or hemisphere), but bFM is one of
the sharpest, most polished radio sites I've seen. There
isn’t aton of information and resources on the siteand no
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really groundbreaking innovations. But it looks great, the
station and the stream sound great, and the site leaves
one with the impression that the people behind the
design and implementation know and care about what
they're doing.

You won't hear a commercial radio station in the
United States with a music mix like bFM’s. Most of the
artists seem to be reasonably recognizable, but the
swings in genre are dramatic, or even peculiar. Even in
the middle of the day — ! listened late at night in Chicago
— the music flows from Ben Harper to new punk to old
Black Sabbath to commercial pop and club-style
electronica. The presentation of the on-air announcers,
while professional, is reminiscent of noncommercial
radio here in the U.S.

The jocks | heard did their breaks over music and
sound-effects beds. That adds some continuity to the
listening experience, provides added forward momen-
tum and pulls together the music and the breaks into a
unified show. It's something we're hearing more and
more on North American stations, especially in younger,
higher-energy formats. But here the trend is also for
programmers to insist that the air talent make their
breaks shorter and shorter, removing more and more of
their opportunity to develop unigue personalities on the
air. (In the interest of full disclosure, the author of this
article is a former PD who has gently instructed some
‘jocks to shut up and play the music.)

The bFM air talent, on the other hand, are given a great
deal of liberty to talk about the music and whatever else
they think of, sometimes chattering on without a point in
sight like the often-undisciplined talent on U.S. cotlege
radio. In a way, it's a nice change.

Thumbs-up on the stream itself. As far as sound
quality goes, I'm liking streaming MP3 more and more
these days. The site offers dial-up and broadband
streams with no custom player; the stream just launches
your own streaming-MP3 software.

Continued on Page 16



www.americanradiohistory.com

16 @ RaR April 13, 2001

NEWS & VIEWS

RadioAMP Brings Back WWW.com

Customized streaming content provider RadioAMP is
gradually unveiling what it intends to be the Internet music
experience of the future, and it's offering a small glimpse
of its ideas at WWW.com (www.www.com) with its new
design and features for the site’s Internet radio.

RadioAMP VP/Business Development Charlie Moore
told R&R, “We're preparing for an environment where
anybody can become a DJ of their own online station.” In
other words, the company plans to combine the ability for
users to choose their own playlists with the toolsto search
through an unlimited number of channels and artists in
what the RadioAMP website calls a “highly interactive
environment.”

You may remember that s
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list of musical formats from which to choose and a
number of channels for each. But, Moore said,
“Browsing by style breaks down when there are too |
many choices.” So RadicAMP has developed a
searchable database of thousands of artists that allows
listeners to find the channels that play their favorite |
music. This new type of navigation, unlike browsing
through long lists of station options, can work realistically
with thousands of channels. |

Moore said that the feature offers great |
possibilities for searching and selecting from a huge \
amount of content, and, along with music searches, the
new player provides customization features for ‘
RadioAMP’s news content. Users can choose from a
number of different types of updates, including
international, financial, entertainment and sports news.
Each news category includes.continual updates that are
playabie on demand.

Moore predicted that highly interactive streaming
audio will eventually converge with legal music down-
loads. Streaming audio is necessary, he explained, as a

— “music-discovery component”
because consumers generally
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WWW.com, one of the web's [eeessissss
early multicasters, went through e
aseries of business-model chang-
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es (and a name change to EEEEVERCS
OnAir.com), evolved into an
entertainment portal and finally sold its radio-
technology assets to Loudeye. According to Moore,
WWW.com founder/CEQ Scott Purcell wanted to
respond to disappointed listeners who missed the web-
radio feature of the site and commissioned RadioAMP’s
services.

The most striking innovation of the new WWW.com
radio is its search capability. The tuner includes the usual

musical tastes to expand. He said,
“This is how people will discover new music. This will
happen when more music is available and it's easy
enough to buy on impuise.” 5

Moore stressed to R&R that his company’s plan is
and always has been to stay on the right side of the law
and to maintain strict DMCA compliance. For his vision to
become reality, it will have to have the blessing of the
record labels.

—Paul Maloney

Universal Music Group

Ending a week of rumors, Universal Music Group and
online music retaifer EMusic.com came to a definitive
mergeragreement on Monday. Under the agreement UMG
willacquire all of EMusic’s outstanding shares at a price of
$0.57 per share, for a total of about $24.6 million. On
Monday afternoon shares of EMusic rose about 10 cents
on the news to close-at .54.
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EMusic admitted last week that it was in merger talks
with a major music company but declined to name the
potential buyer, though Universal was widely rumored to be
involved. The deal comes at a time when all five major record
labels are allying with Internet companies to establish online

Acquires EMusic.com

music services and take advantage of the new opportunities ‘
afforded by the court injunction forbidding Napster from
offering free downloads of copyrighted material.

EMusic has had a difficult time selling music
online, in part because consumers had been able to get

almost anything they i

wanted on Napster for In: |
free. Moreover, EMu- 'e m |.| S l c |
sic’s selection had been
severely limited by the reluctance of major label$ to |
license their music for online retail purposes. }

ELabs/UMG President Larry Kenswil said about the |
deal, “EMusic represents a tremendous group of assets,
including the popular RollingStone.com and DownBeat.
com brands and a deep catalog of digital music, that
appealto a wide range of music fans. We feel that EMusic
complements Universal’s other digital and Internet [
initiatives, and we look forward to joining with them to
offer music lovers more and more compelling online |
destinations and experiences.” \

As part of the acquisition UMG gets EMusic’s
catalog of 165,000 songs and its licensing agreements
with 700 independent record labels.

—Paul Maloney
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95bFM.com includes streaming audio, & concert
guide, a short list of station personnel, a list of the top
currents on the playlist, a program guide, a station
store, photos and contact information. All functional
and nothing too novel, but you might want to check out
the “b-Mail” newsletter and the “bCard.”

We've all seen plenty of Internet-only webcasters
get some visibility in front of their P1 listeners on a
regular basis (and build valuable databases) by
creating weekly or monthly newsletters. E-mail
newsletters can have all the positives of direct mail:
Stations can use them for positioning and to set up
contests that build cume and TSL, they’re inexpensive
to produce, and they give listeners the feeling of
belonging to a station’s “inner circle.” They also offer
an income opportunity through sponsorship. If you do
a good job, you may even give your listeners
something they’ll value.

The bCard, a discount card for local merchants that
have lifestyle associations with the station’s prog-
ramming, is bFM’s version of a tried-and-true revenue
vehicle.

But it's the design that's most impressive about
95bFM.com. The look is very stylish and refined, with
classy, conservative colors — the site is almost all red,
white and black. The rollovers are clever, and the
animations are gorgeous. Pull up the homepage and see
how the translucent positioning statement floats down
over the photo at the top of the page, then listen for the
coolaudio rollover when you move your mouse over the
station logo on the upper left.

The symbols on the upper right — though perhaps
not the clearest of navigation tools — look really nice,
and their functions are made apparent by drop-down
mouseover menus. Maybe I'd come up with another
way to present the photo galiery (why not thumbnails
instead of a single pic per page?), but that’s a minor
sticking point in what is overall a very elegant graphic
presentation.

—Paul Maloney

End Not Near

Continued from Page xx

services except Microsoft's will be simply download-for-
pay services, not Internet
broadcasting. And even the
MSN Music service, now in beta
testing, doesn’t appear to bring
anything new to the industry — except possibly the
software giant's marketing strength.

So we'll continue to wait for the great promise of
Internet radio to be fulfilled. Yes, there have been small
victories. There are companies and ideas that show
promise.

NetRadio has had its problems, but it’s still afloat.
CableMusic.com, Ron Diamond.com and Cyberradio2000
are all claiming
significant audiences
and have great pros-
pects for long-term success, and RadioAMP is revitalizing
and relaunching WWW.com Radio (see story, above).
Maybe next year we'll be able to do a piece about all the
successes in the Internet-radio industry.
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EMI And HitHive Ally
For Music-Sharing Service

EMI Recorded Music and wireless-music
provider HitHive have signed a strategic
agreement that allows HitHive to make the
label's music available via computers and
wireless devices, including mobile phones
and PDAs. The HitHive platform includes a
“Loan and Borrow” feature that allows
users to share music files with others for a
limited number of plays, after which the
“borrowed” files time out and the system
offers the borrower the opportunity to buy
the tracks. HitHive Chairman/CEO Mike

Hot new music-related World Wide Web sites, cool
cyberchats and other points of interest along the

information superhighway.

* Have a cup with Vee and Fonz: Arista recording
artists Koffee Brown chat Tuesday (4/17) at 8pm ET,
5pm PT (www.getmusic.com).

KoffeeBrown

NEWS & VIE

Tucker said, “HitHive is harnessing
the excitement of sharing digital
music with friends while incorporating the controls
needed to protect copyright owners.”

Math Mistake In MP3.com Case

Jurors last week awarded TVT Records $:300,000 in
its copyright-infringement suit against MF'3.com —
but it turns out that the jurors didn’'t do their math
correctly. Bloomberg reported that the jurors meant
to award a $3 million settlement; they aleried the trial
judge to the mistake after seeing press reports about
the judgment. The companies were called back into
court Monday to address the matter. TVT had hoped
for $8.5 million in damages from MP3.com for the
“music locker” service’s posting of 145 TVT CDs
online.

= ~ GYBERSPACE

* Sure, you've “Heard It All Before,” but have you
heard Sunshine Anderson? See and hear the talented
newcomer in a video chat Wednesday (4/78) at 8pm
ET, 5pm PT (www.getmusic.com).

 Trick Pony are making a bid to take Country radio
back to the honky-tonks, and their “Pour Me” is on its
way up the charts. Talk to the trio Thursday (4/19) at
6:30pm ET, 3:30pm PT (www.yahoo.com).

On The Web

« Make it an “All Star” weekend with Interscope pop
rockers Smashmouth, Video of a Jaruary show
recorded at House of Blues/Chicago airs for 24 hours,
beginning Saturday (4/14) at 3pm ET, noon PT.

—Brida Connolly
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Jones MediaAmerica To Sell Spots On
SurferNETWORK

Jones MediaAmerica will sell targeted spots on
the streams of streaming provider SurferNET
WORK.com's radio partners, which include six
Nassau Broadcasting stations.

Emmis To Get Traffic Info From Traffic.com

Digital traffic and logistics information provider
Traffic.com and Emmis Broadcasting have struck
a two-year agreement to have Traffic.com furnish
information to 22 Emmis radio stations in seven
major markets. Service began April 1 on stations in
Los Angeles, New York and Indianapolis. Emmis
will add Traffic.com reports on its St. Louis, Denver,
Phoenix and Chicago stations when their contracts
with their current traffic providers expire.

Another Bump In The Road

The AFTRA dispute (see story, Page 1) has shut down Clear
Channel’s streaming simulcasts of its radio stations, and other
broadcasters may soon follow suit. But could the problems of
simulcasters be a boon to Internet-only webcasters and
targeted-spot providers? We'd love to hear your thoughts at
RAIN: Radio And Internet Newsletter. E-mail us at feedback@
kurthanson.com, and check in every day at www.kurthanson.
com.

"= plean Channel shuts down
all station wehcasts!

From RBR.com: "Clear Channel has reacted 10 AFTRA'S sireaming fee
derrand for commercials using ynian talent (see RAIN hete) by suspending
all Internet streams.
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wa he Intemet now and

all vou'l hear is this message: *._ We are working with both our advertisers
ey anc the Recording Industry Association of America to find a solutlon Lo those
Peomep s prolems as quickly as possible so that we can resume our streaming *
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Call us for all your Promotional Product needs
1.888.768.4259 « www.images-ink.com ¢ esmail: Inksales@images-ink.com
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And The Giants
Step In....

So much is going on in the digital-music space
that it’s hard to keep it all straight. But let’s look
at the biggest four events of the past few weeks.
They’re an interesting be-
ginning to what will be a *
big shakeout and consol-
idation in online music.

First, there was the
AOL MusicNet an-
nouncement: AOL Time
Warner, along with labels
Bertelsmann and EMI
and technology partner —
RealNetworks, will take David Lawrence
advantage of all the cable
systems that AOL now owns and roll out the abil-
ity for users to download and stream music from
Wamer Bros., BMG, EMI and their subsidiaries.

Problem: If it ain’t MP3, and it is Real Audio,
users who are used to collecting and cataloging
and playing back MP3 files on portable players
will be stuck. Having to buy a new piece of hard-
ware to play back RealAudio may be a speed
bump for the service. On the other hand, AOL’s
main music brands, WinAmp, Spinner and
SHOUTcast, are all MP3-based, so the formats
may end up shifting a bit away from Real’s core
technology.

Second, Microsoft has announced MSN Mu-
sic. You could have predicted (and we did) on the
day that AOL made its announcement that Mi-
crosoft would follow up with, at the very least, a
standard vaporware announcement about the ex-
istence of a similar online music service. Along
with being able to base its brand around MSN
and Windows Media, Microsoft faces a less
daunting hurdle than AOL does in getting porta-
ble devices to work. There are lots of cool tools
that play both MP3 files and Windows Media
.WMA files.

Third, Yahoo! has lined up to distribute the of-
ferings of Duet, the Sony-Universal venture, and
Universal Music Group has added EMusic.com
to its laundry list of owned outlets (see story, Page
16), bringing a huge library of high-quality MP3
files to the market. Yahoo needs to figure out how
to add subscriptions to its ad-driven revenue mod-
el, and Sony needs to add more than the Memo-
ry Stick to the face time it’s giving the industry,
so these are strategic moves for the companies.

Fourth, MTVi has launched a digital-download
service with 8,000 songs initially available at be-
tween 99 cents and $1.99 per song — a selec-
tion base and price point that may end up slow-
ing adoption of the service. But the name-brand
recognition of MTV and VH! and the integra-
tion with their other me-
dia outlets will be a big
plus for MTVi.

All of these news
items have one thing in
common: The biggest companies are listening,
both on the label side and on the technology side,
to what consumers say they want. The amount
of data flying around the Internet is about to get
a lot bigger — and a lot more musical.

R Wi Ua”lﬂ xam'llrcr

Questions? Comments? E-mail david @netmusic
countdown.com, or post to the Inteset folder on
the www.rronline.com message board.

David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Oniine Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the ‘Net |
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
| founder of the American Comedy Network, is the
voice of America Online, and is a leading experton |
internet entertainment.
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M usic files are big. Bigger than Word document files, bigger than
graphics, bigger than web pages, bigger than animation files. Big
files don’t get sent around by people who use modems because the
wait is o long. To download a five-megabyte file (about a five-minute
song in .MP3 format) can take between five and 20 minutes on a
56kbps modem, and even longer on a 28.8 or 33k. But if you have
broadband (cable, DSL, high-speed satellite or a shared T1 at the office
or at school), the wait is only a matter of a few seconds. And that
means you're more likely to send or ask for afile of that size — or sets
of files, so that instead of singles you're getting albums, and without
feeling like you're waiting for days to get them.

Broadband is the key to all of these initiatives, and that's why

CHR/Pop

LW TW ARTIST CD/Tite

1 1 SHAGGY Hot Shot/ “Angel”

2 2 DIDO NoAngel/ “Thankyou”

5 3 LENNYKRAVITZ GreatestHits/ “Again”

4 4 MADONNA Music/ “Tell"

3 5 JENNIFERLOPEZJ. Lo/ “Cost”

6 6 AEROSMITH Just Push Play/ “Jaded”

7 7 K-Cl&JOJO X/ “Crazy”

10 8 MOBY Play/“Southside”

9 9 CRAZYTOWN Gift Of Game/ “Butterfly”

8 10 U2 A/ That You Can't Leave Behind/ “Beautiful”
14 11 LIFEHOUSE No Name Face/ “Hanging”

12 12 COLDPLAY Parachutes/ “Yellow"

11 13 BACKSTREETBOYS Black & Bive/“Cali”

— 14 DAFTPUNK Discovery/ “More”

19 15 ATC Planet Pop/ “World"

13 16 QUTKAST Stankonia/“Jackson”

18 17 THECORRS /n Blue/ “Breathless”

15 18 RICKY MARTIN Sound Loaded/ “Lonely”
— 19 SCLUB77/“Dream”
— 20 3 DOORS DOWN The Better Life/* Loser

LW TW ARTIST CD/Title

2 1 FAITHHILL Breathe/*Wings”

1 2 JESSICAANDREWS Who!Am/“Who"

8 3 LEANNRIMES /Need You/“Do”

4 4 DIAMOND RIO One More Day/ “Day”

5 5 TOBYKEITH How Do You Like Me Now/ “Kiss”
3 6 LEEANNWOMACK / Hope You Dance/“Ashes”
7 7 DIXIECHICKS Ay “Fall”

6 8 KEITHURBAN Keith Urban/“Grace”

9 9 TRAVIS TRITT Down The Road | Go/ “Great”
10 10 KENNY CHESNEY Greatest Hits/“Happen”

14 11 TIMRUSHLOW Tim Rushlow/ “Misses”
12 12 SHEDAISY The Whole Shebang/ “Lucky”

13 13 MARTINAMCBRIDE Emotion/ “Time”"

15 14 GARY ALLAN Smoke Rings In The Dark/ “Right”
11 15 GARTHBROOKS No Fences/ “Horses”

17 16 BROOKS & DUNN Steers & Stripes/ “Nothing”

18 17 ALABAMA When It All Goes South/“South”
16 18 JODEE MESSINA Burn/“Burn”

20 19 SARAEVANS Born To Fly/ “Ask”

— 20 TRICK PONY Trick Pony/“Pour”
ARTIST CDfTitle

LENNY KRAVITZ Greatest Hits/ “Again”
DIDO No Angel/ “Thankyou”

U2 All That You Can’t L eave Behind/ “Beautiful”
MADONNA Music/ “Tell”

CREED Human Clay/ “Arms”

COLDPLAY Parachutes/ “Yellow”

AEROSMITH Just Push Play/ “Jaded”
MATCHBOX TWENTY Mad Season/“Gone”
DAVE MATTHEWS BAND Everyday/ " Did”

10 10 MOBY Play/ “Southside”

11 11 LIFEHOUSE No Name Face/ “Hanging”

12 12 3DOORS DOWN The Better Life/ “Kryptonite”
13 13 THECORRS /n Blue/“Breathiess”

14 14 NELLYFURTADO Whoa Nelly!/ “Bird”

15 15 EVANAND JARON Evan And Jaron/“Crazy

17 16 VERTICALHORIZON Everything You Want/ “Best”
— 17 INCUBUS Make Yourself/ “Drive”

18 18 BARENAKED LADIES Maroon/ “Little,” “Pinch”
— 19 TRAIN Drops Of Jupiter/ “Drops”

— 20 FUEL Something Like Human/“Hemorrhage”

cm\lmmhul\:—lg

...With A Big Footprint: Broadband

partnerships like AOL and Time Warner's make so much sense. Every
provider of digital music is going to need a broadband connection to
send the music to the consumer. The biggest users of Napster are
college students, mostly because their moral systems are still under
construction, but also because most of them have access to very
wide broadband connections. Keep your eye on the companies that
not only partner with the best content — in terms of artists, catalogs,
promotion and general Internet promotion savvy — but that have the
best technology and distribution. Having a broadband connection to
the user is going to be the key to winning the early laps of the digital-

music race.
— David Lawrence

Urban

LW TW ARTIST COitle

1 1 SHAGGY HotShot/ “Wasn't”

2 2 JILLSCOTT Who Is Jill Scott?/ “Walk”

7 3 MUSIQAjuswanaseing/ “Love”

6 4 JOE My Name Is Joe/ “Stutter”

5 5 OUTKAST Stankonia/“Fresh”

3 6 LUDACRIS Back For The First Time/ “Southern”
8 7 KOFFEEBROWN Mars/Venus/ “Party”
12 8 JAGGEDEDGE JE Heartbreak/ “Promise”
4 9 JARULE Rule 3:36/“Put”

11 10 NELLY Country Grammar/ “Ride"

o

11 R.KELLY 7P-2.com/“Woman's"

12 TANK Force Of Nature/ “Maybe”

13 112 Part 111/ “Over”

14 JAHEIM Ghetto Love/ “Could”

15 AVANT My Thoughts/ “First”

16  EVE Scorpion/"Girl”

17 INDIA.ARIE Acoustic Soul/ “Video™

18 JON B Pleasures You Like/ “Talk”

19 SUNSHINE ANDERSON Your Woman/ “Before”
19 BEBE WINANS Love & Freedom/ ‘Back”

NAC/Smooth Jazz

LW TW ARTIST COTitle

1 SADE Lovers Rock/ “Side”

2 DAVEKOZ The Dance/ “Love”

3 RICHARDELLIOT Chill Factor/ “Who?”
4 RICK BRAUN Kisses In The Rain/ “Rain”
S5 CRAIG CHAQUICO Panorama/ “Cafe”
6
7
8
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GEORGE BENSON Absolute Benson/ “Medicine”
WALTER BEASLEY Won't You Let Me Love You/“Comin'™
JEFF GOLUB Dangerous Curves/“Drop”

9 BONEY JAMES & RICKBRAUN Shake It Up/“RS.V.P.”

10 NORMAN BROWN Celebration/ “Paradise”

11 JAZZMASTERS The Greatest Hits/ “Shine”

13 12 TIMBOWMAN Smife/“Smile”

9 13 KIRKWHALUM Unconditional/ “Forever”

14 14 DAVID BENOIT Professional Dreamer/ “Miles”

18 15 STING ALove Affair.../ “Walks”

12 16 BONAFIDE Royal Function/“Hip”

— 17 KIRK WHALUM For You/ “Love”

— 18 GREGG KARUKAS Nightshift/ “Chasing”

-— 19 BRIAMBROMBERG Relentless/ “Relentless”

— 20 YULARA Future Tribe/ “Flym f

—_ —_
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Alternative

- ARTIST CD/Title
DAVE MATTHEWS BAND Fveryday/ “Did”
COLDPLAY Parachutes/“Yellow”
MOBY Play/“Southside”
U2 All That You Can't Leave Behind/ “Walk *
LINKIN PARK Hybrid Theory/ “Step™
LIFEHOUSE No Name Face/ “Hanging”
INCUBUS Make Yourself/ “Drive”
LIMP BIZKIT Chocolate Starfish.../ "Way”
3DOORS DOWN Better L ife/ “Duck”

10 10 CRAZY TOWN The Gift Of The Game/ “Butterfly”

11 11 FUEL Something Like Human/ “Innocent”

12 12 AARON LEWIS & FRED DURST Family Values Tour 1999/ “Outside”

13 13 AMERICAN HI-FI American Hi-Fi/ “Flavor”

15 14 REDHOTCHILI PEPPERS Californication/ “Parallel”

14 15 OFFSPRING Conspiracy Of One/"Want"

17 16 PAPAROACH /nfest/ “Angels”

16 17 APERFECT CIRCLE Mer De Noms/ “Holiow”

18 18 DAVID GRAY WWhite Ladder/ “Babylon”

19 19 OLEANDER Unwind/“There”

— 20 TRAIN Drops Of Jupiter/“Drops”

=
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E-charts are based on weeky rankings of CD sales, downloads and streams of artists online compiled and tabulated directly from the logfiles of reporting websites. Reporters include AlfyRadio, altavista:
radio, Amazon.com, Artist Direct.com, BamesandNoble.com, boit Radio, B&N Radio, CDNow.com, CDNow Radio, ChoiceRadio.com, City Intemet Radlo, DMX Music, FreeClub.com, Gracenote.com,

iWonRadio, Lycos Radio, MSN-Chat, Music Choice, Musicplex, MusicMatch, NBCT Radio, PEEL Radio, Radio. Beonair.Com, Radiowave.com, Radio Free Cash.com, Radio Free Virgin, Radio Juntos, Radio
onbay 9, Roiling Stone.com, Spinner.com, The Everstream Network, thejamz.com, The RadiocAMP Network and UBL.com. Datais weighted based on traffic reports by web traffic monitor MediaMetrix. Charts,
are ranked with a 50/50 methodology of sales data and streaming/airplay data for the six reporting formats. © 2001 R&R Inc.© 2001 Online Today. Net Music Countdown.
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Lee Rises To PD Of
Sheridan/Pitt. AMs

WAMO-FM/Pittsburgh midday air
personality Tracey Lee has been
named PD of Sheridan Broad-
casting’s Urban AC and Gospel
combo WAMO-AM & WPGR-
AM/Pittsburgh. Lee will be respon-
sible for all on-air decisions and for
supervising the stations’ airstaffs. She
has been with Sheridan for three
years.

“Tracey is personable, detail-ori-
ented and professional,” Sheridan
Radio President Alan Lincoln com-
mented. “She has the necessary
skills to succeed as a program direc-
tor. We expect great things from her.”

Lee said, “I look forward to this
new opportunity. I am excited about
the challenges that are before me,
and I am grateful that the manage-
ment of Sheridan Broadcasting felt
that 1 was qualified for the position.
1 am determined to do my best.”
————-———

Krampf

Continued from Page 1
GM Joe Cunningham. He’ll also
maintain a close working relation-
ship with John Sutherland, who
serves as Clear.Channel’s San Jose
Market Manager.

“It’s a win-win situation for ev-
eryone,” Krampf told R&R. “As
always, you're very humbled and
honored that a company such as
Clear Channel will give you such
an opportunity; and I consider it a
reward for a job well-done in Los
Angeles. I'm thrilled to be coming
back home. | have a great respect
and passion for the market, I'm fa-
miliar with the market, and I look
forward to returning to it.”

Before relocating to L.A. as VP/
GM of KLAC 3 1/2 years ago,
Krampf spent 19 years in the Bay
Area. He was the first GM at KITS

Arista Records’ promotion team celebrates new band From Zero’s re-
cent breakthrough week at the Rock and Alternative formats. Pictured
(back row, I-r) are Margo Silvian, Emely Alter, Lynne Salivaras and
Chelsea Chiodo. Middle row (I-r) are Margaret-Ann Ronayne, Mike
Chester, Chad Coleman, Quenton Williams, Lance Pillersdorf, Jeff
Sodikctf, Jazz, Arista SVP/Promo Steve Bartels and Lori Rischer. Front
row (I-r) are Etoile Zisselman and Caroline BazBaz.

‘Hot Talk’ Debuts On KSFN/Las Vegas

299

Infinity Broadcasting’s *50s-based “Cruisin’” Oldies format has run out
of gas in Las Vegas. KSFN, which had aired the format for 1 1/2 years,
flipped to *“‘Hot Talk” Monday morning with Twisted Radio host Bob Riv-
ers leading the change in presentation.

Gavin Spittle, who programs crosstown News/Talk sister KXNT, adds
PD duties for KSFN. When asked why a decision was made to end the
unique Oldies format on ’SFN, Spittle told R&R. “We felt as though we
| could produce better ratings and more revenue. As successful as KXNT
was, there were always people asking about ‘Hot Talk.””

A male-driven, testosterone-filled Talk format, “Hot Talk” was previ-
ously available at KVBC-FM/Las Vegas, which flipped to Spanish Coa-
temporary in December 1999 following its purchase by Entravision. KSFN

spectively

Additionally, KSFN has brought back longtime KKLZ/Las Vegas morn-
ing hosts Johnson & Tofte for the 9am-noon slot. KSFN’s other programs
include the WIFK/Washington-based Sports Junkies and Westwood Onz’s
Loveline. The Best of Tom Leykis will air in overnights.

“This format complements KXNT, rather than competing against it.”
| Spittle said. “We want to bring people back to the AM dial, and this is
just anather way to do it. The response so far has just been incredible.”
P

(Live 105)/San Francisco and KOFX/ |

San Jose and has also served as GM
of KSFO & KYA/San Francisco.

Krampf says that discussions
are ongoing concerning his suc-
cessor in Los Angeles, and an an-
nouncement could be made before
the end of April.

- WIMOo

them, not just to their parents.”

| industry. We can’t wait to debut!

will feature two popular programs from the former KVBC — Don and |
Mike and The Tom Leykis Show — in the noon-4pm and 4-8pm slots, re- |

dards of excellence at Lite FM.”

WLTW/New York Elevates Chessare To GSM

hree-year WLTW(Lite FM)/New York LSM Steve Chessare has been
boosted 1o GSM of the Ciear Channel AC, succeeding Jack Cahill.
Chessare will report to Clear Channel/New York Sr. VP/Sales Matt Ross.
“Steve has helped build WLTW's sales staff into one of the best in the
country” remarked Clear Channel/New York Exec. VP/GM Andrew Rosen.
“His ability to develop our talented AEs and his overzealous attention to
customer needs made him the natural choice for the job.”
Ross added, “Steve’s a proven leader who will continue to set new stan-

Before joining WLTW Chessare was VP/GM of CBS Radio Sales Interep/
New York. Ha has also been an AE for WCBS-FM/New York.

e e T

Christian
Continued from Page 1

service the Christian community,”
R&R Publisher/CEO Erica Farber
remarked. “Our goal is simply to do
what we do in other formats for
Christian radio with the stated mis-
sion of being accurate, consistent
and reliable in terms of news and
charts. R&R is very respectful of
the Christian marketplace and the
many contributions it makes to our
P

Three-year Progressive Airplay
Journal Publisher Rick Welke will
join R&R full-time as Christian
Radio Editcr, effective April 16.
Based in Columbus, OH, Welke
has also served as Promotions &
Affiliates Director for WUFM (Ra-
dio U)/Columbus, OH and Direc-
tor/Operations for a regional Inter-
net firm.

With this announcement, R&R
extends its weekly coverage to a
portion of the industry that has out-
sold jazz and classical music com-
bined over the past several years.
The Christian-music industry has

shown a steady increase in annual
sales in eight of the past 10 years,
some of those years with double-
digit growth.

“I believe this to be a tremendous
opportunity for Christian radio and
music,” Welke commented. “With
so many other genres getting cov-
erage throughout the general mar-
ketplace, it is refreshing to see an
organization like R&R step out and
take the lead in giving these artists
their due.”

R&R Director/Charts & Formats
Kevin McCabe added, “R&R’s
Christian airplay charts will be pub-
lished with the same standards we
place on all of our charts; with ac-
curacy and credibility and with full
disclosure of reporting panels and
chart methodology. This is an excit-
ing and vibrant market, and we fully
intend to produce the industry’s
most trusted charts for the Contem-
porary Christian community.”

The final issue of Progressive
Airplay Journal — which was pub-
lished for more than 11 years and
was formerly the Pure Rock Report
— was published April 9.

Continued from Fage 3
| this has been an adult frequency
| for many years — as WGAY and
| then WIMO — and it’s going to
| take some time for young people

Former WPGC/Washington MD | Schmidt '
Albie D has joined WIMO as MD/ | Continued from Page 3
afternoons. The station has appied | Schmidt has been programming Al-

for new call letters, and Wyatt bas | ternative WPLA for 2 1/2 years, and
begun the process of building anew | he aiso programmed Alternative

! to find out that 99.5 is relevant to  airstaff.

WXSR/Tallahassee, FL for 2 1/2 years.

He added, “98Rock is an amaz-
ing station with a great morning
show, airstaff and promotions and
sales team. I look forward to test-
ing the six-foot ordinance at the
Mons Venus and other fine gentle-
men’s establishments”
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Indecency
Continued from Page 1

points out that “explicit language
in the context of a bona fide news-
cast might not be patently offen-
sive, while sexual innuendo that
persists and is sufficiently clear to
make the sexual meaning inescap-
able might be.”

Indecency findings involve at
least two fundamental determina-
tions: First, the allegedly indecent
material must describe or depict
sexual or excretory organs or ac-
tivities. Second, the broadcast
must be patently offensive as mea-
sured by contemporary commu-
nity standards. In applying the
“community standards” criterion,
the commission stated that the
standard is that of an average lis-
tener or broadcast viewer and not
the sensibilities of any individual
complainant. The determination as
to whether certain programming is
patently offensive is not a local
one and does not encompass any
particular geographic area.

The principal factors that have
proved significant are the explic-
itness or graphic nature of the de-
scription or depiction of sexual or
excretory organs or activities;
whether the material dwells on or
repeats at length descriptions of
sexual or excretory organs or ac-
tivities; whether the material ap-
pears to pander or is used to titil-
late; or whether the material ap-
pears to have been presented for
shock value.

Dwelling on or repeating sexual
or excretory material have been
cited as factors that exacerbate the
potential offensiveness of broad-
casts. In contrast, a fleeting and
isolated utterance — like a news
announcer’s comment on KDDB
& KPRL/San Luis Obispo, CA, of
“Oops, fucked that one up” —

B R T

was not found to be indecent.

- But short is never sweet if it in-
cludes other factors that contribute
to a finding of patent offensiveness,
such as a KUPD/Phoenix an-
nouncer’s 1997 joke that refer-
enced sexual activities with chil-
dren.

The context of the broadcast is
especially critical when determin-
ing if a broadcast is pandering or
titillating. Therefore, even if the
language is explicit, the matter is
graphic or there is intense repeti-
tion of vulgar terms, the presenta-
tion may not be pandering or titil-
lating and may not be found ac-
tionably indecent.

The commission’s enforcement
actions are based on documented
complaints of indecent broadcast-
ing received from the public. A
complaint is usually dismissed if it
doesn’t contain supporting mate-
rial, such as a full or partial tape or
transcript, the broadcast date and
time and station calls; if it indicates
that a broadcast occurred during
the “safe harbor” hours of 10pm-
6am; or if the subject matter
doesn’t fall into the indecency defi-
nition.

But if all those requirements are
met, the Enforcement Bureau de-
termines an appropriate disposi-
tion, which might be the denial of
the complaint, the issuance of a let-
ter of inquiry to the licensee seek-
ing more information about the
broadcast, the issuance of a mon-
etary fine or a formal referral of the
case to the full commission.

The FCC said the statement was
issued to provide guidance and a
framework by which licensees can
assess the legality of airing poten-
tially indecent material. Broadcast-
ers are warned that the document
is intended only as a research tool
and should not be considered an
all-inclusive summary of every in-
decency finding issued.

Artist/Tilg :
BACKSTREET BOYS The Call

DREAM He Loves U Not
3LW No More (Baby 'ma Do Right)

"N SYNC Bye Bye Bye
BRITNEY SPEARS Lucky
BRITNEY SPEARS Stronger
DESTINY’S CHILD Survivor
SMASH MOUTH Al Star
EIFFEL 65 Blue (Da Ba Dee)
"N SYNC It's Gonna Be Me

BAHA MEN Who Let The Dogs Out

DESTINY’S CHILD Jumpin’ Jumpin’
SOULDECISION Ooh It's Kinda Crazy
MARCUS Pop Musik

DREAM This Is Me

@

Z\SNER/

AARON CARTER That's How | Beat Shaq
AARON CARTER Aaron’s Party (Come...)

A*TEENS Bouncing Off The Ceiling (Upside Down)

S CLUB 7 Never Had A Dream Come True

HAMPTON THE HAMPSTER The Hampsterdance 2

Video playlist for the week ending April 8.

"\

Total Plays
69
65
65
65
64
64
63
63
55

- 47
36
35
35
34
32
32
27
23
22
20

 Examples

Mixed Reaction

FCC Commissioner Harold
Furchtgott-Roth said that the state-
ment “establishes necessary
boundaries for this elusive and
highly subjeCtive area of the law.”
However, he believes that any
FCC action to enforce the inde-
cency guidelines “would also set
the stage for a new constitutional
challenge regarding our authority
to regulate content.” Furchtgott-
Roth also called for the elimina-
tion of the indecency restrictions,
arguing, “The basis for challeng-
ing broadcast indecency has been
well-laid, and the issue is ripe for
court review.”

Commissioner Susan Ness also
voiced concern about the govern-
ment’s overstepping its boundaries
in regulating free speech “despite
an onslaught of on-air smut” and
“increasingly coarse [on-air] con-
tent.” But Ness believes the policy

. statement “reconciles our statutory

mandate and constitutional obliga-
tion by providing helpful guidance
to broadcasters and the public
alike.”

In a dissenting statement, Gloria
Tristani said the FCC’s standards
will make compliance so difficult
that a second policy statement will
be needed to provide further guid-
ance. She lamented that the state-
ment diverts the FCC’s attention
from “the ongoing problem of lax
enforcement” and noted that, in
the FCC’s settlement with Ever-
green Media 6 1/2 years ago, the
agency agreed to publish industry
guidance that would also outline
the FCC’s enforcement policies
on broadcast indecency. She said
that agreement “imposed a sig-
nificantly more restricted obliga-
tion” than what the FCC has pro-
duced.

While one communications ex-
ecutive told R&R that it was
comforting to know that clear
guidelines are in place that can be
drawn on in the future, a DC

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Phil Hall » (972) 991-9200

Hot AC
Steve Nichols
No Adds

StarStation -
Peter Stewart
No Adds

Classic Rock
Chris Miller
No Adds

Jouch
Ron Davis
No Adds

Doug Banks Morning Show"
Gary Saunders
No Adds

Tom Joyner Morning Show
Vic Clemons
No Adds

o
ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

BLUES TRAVELER Girl Inside My Head
DUST FOR LIFE Seed

MEGADETH Moto Psycho

Alternative
DEPECHE MODE Dream On
GODSMACK Greed

CHR
AGUILERA, LIL’ KIM, MYA & PINK Lady Marmalade
INCUBUS Drive

Mainstream AC
STEVIE NICKS Every Day
MATCHBOX TWENTY Mad Season

Lite AC
BACKSTREET BOYS More Than That
STEVIE NICKS Every Day

NAC
CHRIS CAMOZZ! Curves
WARREN HILL Love Life

uc

DMX No Sunshire
MEMPH!S BLEEK Do My...
R. KELLY Fiesta

TYRESE ! Like Dem Girls

Active Rock

Steve Young/Craig Altmaier
ECONOLINE Make It Right

MEGADETH Moto Psycho

Heritage Rock

Steve Young/Craig Altmaier
BLACK CROWES. Lickin’

INCUBUS Drive

Hot AC
Steve Young/Josh Hosler
MATCHBOX TWENTY Mad Season

CHR

Steve Young/Josh Hosler
MATCHBOX TWENTY Mad Season
SARINA PARIS Look At Us

Rhythmic CHR

Steve Young/Josh Hosler
112 Peaches And Cream

R. KELLY {/JAY-Z Fiesta

Soft AC

Mike Bettelli
No Adds

Mainstream AC
Mike Bettelli
DIDO Thankyou

Delilah
Mike Bettelli
No Adds

JONES RADIO NEYWORK
Jon Holiday » (303) 784-8700

Adult Hit Radio
JJ McKay
SOULDECISION Ooh It's Kinda Crazy

Rock Classics

Rich Bryan

No Adds

Adult Contemporary

Rick Brady
No Adds

e e e e e e

RADIO ONE NETWORKS
(970) 949-3339

Choice AC
Yvonne Day
No Adds

New Rock
Steve Leigh
R.E.M. mitation Of Life

WESTWOOD ONE RADIO NETWORKS
Charlie Cook  (661) 294-9000
Bob Blackburn

communications lawyer charac- @ 3:;‘;‘&‘:3;’& Roll
terized the policy statement as a - ' .
compendiunF; of )c,ases that offers | JONESBROADCAST PROGRAMMING | R M. Imtaton OrLie
extra guidance but doesn’t change Ken Moultrie * (800) 426-9082 i“';“c
the law. Alternative ! :’M{ Fuller
: . Teresa Cook fas
R&R Washington Bureau Asso- CRAZY TOWN Revolving Door Bright AC
ciate Editor Joe Howard contrib- i hhelSun Jim Hays
uted 1o this story. LIVING END Roll On No Adds
o % o = -
&N & \;\3{“ : )?’\
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Continued from Page 1

~ Things Considered laced an inde-
cancy complaint when it gised an ex-
carpt from a wiralapped phone con-
virsation in which organized crime
figure John Gottl uses "fuck” or
Hucking” 10 times in saven san-
{ftﬂnr.es. Inthat case, the FCC said
that “explicit language was an inte-
gral part of a bona fide news story
sonceming organized crime”and did
not find the use of such words to
have been "gratuitous, pandering, tit-
illating or otherwise patently offen-
. e

However, this on-air material was

found to be indecent:
« “Most wiormen don't ke swallow-
i, but | oo The trick is you nesd 1o

swallow at the nght time. Do it when é,#
KTVI-TV/St, Louis for a Geraldo

you're deap threating” — from the
Bubba The Love Sponge Show,
WXTB/Tampa e

* "Have you ever had sex with ani“
animal? Well, don't knock it. | was 5
sodomilzed by Lambehop” — from 5%
The Howard Stern Show, WYSF/
Philadeiphia.

" = "She should go up and down
the shaft about five times, licking
and sucking and on the fifth swirlz .
her tongue around the head before
going back down” — from the
Lamont & Tonelll Show, KSJ0/San
Josa.

Still, sex talk doesn't have lo be
indecant. Complaints were fled
against WABC-TW/MNew York for an
episode of Oprah Winfrey entitied
*How to Make Romantic Relations

S}&M

- ¥

With Your Mate Better” and against

Afvera Showinstalimeant cafled "Lin-
locking the Great Mysterios of Sex”
In both cases, the FCC said that
while the material may be offensive
13 some people, it m'rgh;“y?t be ac-
fionably indecent,

Songs and song parodies that
wers deemed indecent includs:;

* “I'm Mot Your Puppat” (sample
hyric:"The only thing that was on my
mind was just shoving my dick up
this bitch's behind "} %

= "Uterus Guy™ ("You'll have mora
fun when | maka you come, with my
nose between your thighs.”)

* "Candy Wrapper” (*She imme-
cliatedy went down o my Tootsie Rall
and you know, it was fike pure Al-
miond Joy")

S e g e SRR
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; MONDAY, APRIL 23 ton completes the firsi global Hartford — the Whalers have

© National Cherry Cheesecake Day circumnavigation by a sub- a playoff game against the L A n a ht 0 T

| 1985/Touting it as “the most signifi- merged submarine. Montreal Canadiens and e ”” lm% aug " apel

cant soft-drink development
in the company's history,”
Coca-Cola Co. announces that

1990/ The crew of the space
shuttle Discovery place the
Hubble Space Telescope in

band management fears no
one will show up for the con-
cert. The Southern boogie

LeAnn Rimes has a shocking
dark side, according to the

it's changing its 99-year-old orbit. trio attend the hockey game i Globe and the Star. The 'zines
secret formula. New Coke | Born: Al Pacino 1940, Hank Azaria instead and watch the Whal- reveal that she secretly taped
turns out to be one of the 1964 ers win. phone conversations between

most significant flops in cor-
porate history.

New Coke: a flat moment for soda.

Born: William Shakespeare 1564-
1616, Shirley Temple 1928,
Herve Villechaize 1943-1993

In Musi¢ History

1956/ Elvis Presley’s first Las Vegas
engagement, two weeks open-
ing for comedian Shecky
Greene, ends early because of
poor ticket sales.. The King
doesn’t play Vegas again until
1969.

1987/ Singer-songwriter Carole King
sues her label for breach of con-
tract, claiming nonpayment of
royalties and asking for the
rights to her recordings.

Born: Roy Orbison 1936-1988, Steve
Clark (Def Leppard) 1960-
1991

TUESDAY, APRIL 24

Pigs-In-Blankets Day

1800/ The Library of Congress is es-
tablished. The first library cata-
log consists of 964 volumes and
nine maps. Today the library is
one of the largest in the world,

_k: Hlsiory o

1970/Mu|t|raC|a| bubblegum band
Pacific Gas & Electric are
shot at as they leave a North
Carolina show. No one is in-
jured.

1979/ Rock & Roll High School, fea-
turing the music of early punk
idols The Ramones, opens
nationwide.

The Ramones: Back in class.

1994/ Beastie Boy Adam Horovitz
gets 200 hours of community
service for charges related to
his assault of a TV cameraman
at River Phoe-nix's memorial
service.

Born: Ella Fitzgerald 1918, Stu Cook
(ex-CCR) 1945, Bjorn Ulvaeus
(ex-ABBA) 1945

THURSDAY, APRIL 26

National Pretzel Day

1986/ Actor Arnold Schwarzen-
egger weds TV correspondent
and Kennedy niece Maria
Shriver.

Born: Kate Pierson (ex-B-52's) 1948,
Ace Frehley (Kiss) 1951,
Sheena Easton 1959

SATURDAY, APRIL 28

National Blueberry Pie Day

1788/Maryland becomes the sev-
enth state to enter the Union.

1952/ At his own request, General
Dwight D. Eisenhower is re-
lieved of his post as supreme
commander of NATO in order
to run for president.

Born: Saddam Hussein 1937, Jay
Leno 1950, Penelope Cruz
1974, Jessica Alba 1981

In Music History

1975/ Los Angeles Police Chief Ed
Davis reportedly remarks
about a Pink Floyd show, “To-
night at the Sports Arena
they’re having a dope festival.”
More than 500 concert-goers
are arrested for drug posses-
sion at the show.

1980/ Just three years after open-
ing its doors, and with its
owners in jail for tax evasion,
legendary disco Studio 54
shuts down. It reopens the
next year under new owner-
ship, but it’s just not the
same.

1990/ Axl Rose marries Erin Everly.
The marriage lasts just three

MR
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herself and others, including her

father, Wilbur Rimes — whom

she’s suing for $7 million. On
these tapes the 'zines say she
comes across as “a spoiled
hypocrite” who’ll “stop at noth-
ing to win a lawsuit against her
dad”

On the tapes — discovered by
lawyers working for Rimes’ father
— the singer tells her former man-
ager, Jimmy Edwards, how easy
it would be to convince a judge to
let her out of the recording contract
with Curb Records that she
signed when she was 12 years
old. She says, “All | have to is walk
in and go ‘Waah! Waah!”

Rimes may have something to
smile about: According to the
Globe, she’s engaged to actor
Andrew Keegan, who was fea-
tured on the TV series Party of
Five.

Will wedding bells ring soon for
Paul McCartney and Heath-er
Mills? The Star reveals that the
pair may tie the knot during a se-
cret ceremony this summer at the
Los Angeles home that
McCartney bought.recently from
Courtney Love.

A rock 'n’ roll high school in-
deed: According to Us Weekly,
Love met recently with L.A's
School Superintendent, Ray

FEET ON THE GROUND — Jill
Scott reveals to Rolling Stone what
she tells herself to keep herself
grounded: “My favorite quote of my
own is this: ‘Positivity and peace is
not a bus stop you get off at. You
gon’ have to work on it every day for
the rest of your life.’ 'Cause the crap
seeps in. | don’t care about how
grounded you are — it seeps in.”

mother and his sister LaToya
like to shop for clothes for the
mannequins. “Michael loves it,”
she says. “| guess he feels he
has company.”

Is the now-single Mick
Jagger longing for company
too? He tells Us Weekly, “I
spend most nights cuddied up
to my hot-water bottle — I've
got a cashmere Burberry cover
forit.”

g b weeks. : . T ————
Eousmg more than 17 million Born: Ann-Margret 1941, Roland Gift Romer, to ‘dISFUSS her |Qea to : mm
00kS. 1951 start a public high school in L.A.

1898/ The Spanish-American War
begins. The U.S. eventually
triumphs — Puerto Rico,
Guam and the Philippines are
ceded to the U.S.; Cuba be-
comes a U.S. protectorate,
and Hawaii is formally an-

End of single days for Arnie.

1989/ Lucille Ball, 78, dies following
heart surgery.
1994/ More than 22 million South Af-

SUNDAY, APRIL 29

National Shrimp Scampi Day

1961/ ABC’s Wide World of Sports
begins its fong run on the net-
work.

1980/ Legendary film directorAlfred

in which rock 'n’ roll music would
be used as a learning tool. Love
— who was inspired to undertake
this project when she discovered
that a similar school exists in
Melbourne, Australia — says she
will help raise money to finance

This year Steely Dan received
four Grammys and were also in-
ducted into the Rock and Roll
Hall of Fame. But do they feel like
rock stars? Donald Fagen tells
Rolling Stone: “You know, we
were trying to be rock stars for

, nexed. ) 2 - . the project. years, and so far it hasn’t really
' 1981/1BMintroduces the first personal ricans turn ?ut.to cast ballot§1n gltchcock dies at the age of It seems she already has ac-  clicked for us. | noticed, in case
computer. the country's first-ever multira- 1. tor Warren Beatty's support. anyone wants to know, that the

. Born:Eric Bogosian 1953, Paula Yates

1960-2000
In Music History
1957/R|cky Nelson releases his first
single, “Teenager's Romance.” It
sells 60,000 copies in its first
week in release and eventually
goes Gold.

1970/ Grace Slick of Jefferson Air-
plane tries to get Yippie feader
Abbie Hoffman into a party at
the White House. Hoffman, then
on trial for conspiracy to starta
riot at the '68 Democratic con-
vention, is turned away at the

cial-elections.
Born: Jet Li 1963
~ InMusic History

1982/ Rod Stewart is carjacked in Los
Angeles. He's not hurt, but the
thief takes off with his $50,000
Porsche.

1995/ Ex-stripper Courtney Lave
turns down a $1 million offer to
pose nude in Playboy.

1997/U2’s ABC-TV special A Year in
Pop becomes the lowest-rated
nonpolitical prime-time pro-
gram in U.S. history.

Born: Bobby Rydell 1942, Gary
Wright 1945, Roger Taylor {ex-

1992/ Four L.A.P.D. officers are ac-
guitted in the beating of
Rodney King. The verdict
sparks three days of riots and
footing. In the end, 55 people
die, nearly 2,000 are injured
approximately 7,000 are ar-
rested and the city suffers $1
billion in damage.
Dale Earnhardt 1951-2001,
Jerry Seinfeld 1954, Uma
Thurman 1970
; in Music History
1962/ Jerry Lee Lewis begins a suc-
cessful U.K. tour with a show in
Newcastle. It's the first time

Born:

1

The 'zine says that while she
and Romer were at an L.A. res-
taurant discussing her idea
they met Beatty — who jokingly
advised Romer to listen to ev-
erything Love has to say, since
he feels she’ll probably be the
governor of California some-
day.

_Take Me Back!

Are Lisa Marie Presley and
Michael Jackson getting back to-
gether? According to the Globe,
Presley told her rocker fiancé,

okl

Grammy glow of celebrity lasts
exactly 24 hours. The day after
we got the Grammy, everyone
was my friend. Everyone on the
street knew who | was. The next
day, they still recognized us, byt
they didn’t care to approach us
anymore. It was old news”

A Different Playing Field

Reba McEntire tells Entertain-
ment Weekly that trying to make
it in show business isn't all that
different from attempting to estab-
lish oneself on the rodeo circuit:
“If a female spoke up way too

gate. | 4 b John Oszajca, to “Beat It" re-
1992/ David Bowie marries fashion Duran Duran) 1960 he’s been to Europe since he cently and is telling pals she much, you became like a littie
model Iman. was forced to cancel a tour ai- wants to remarry ex-hubby Jack- ~ barking dog, a little pest. And so

Born: Doug Clifford (ex-CCR) 1945,
Billy Gould (ex-Faith No More)
1963, Aaron Comess (Spin Doc-
tors) 1968

WEDNESDAY, APRIL 25

Secretaries Day

1859/ Gonstruction of the Suez Canal
begins. The artificial waterway
ultimately stretches 101 miles
across the Isthmus of Suez,
connecting the Mediterranean
with the Red Sea.

1960/ The nuclear-powered U.S.S. Tri-

FRIDAY, APRIL 27

National Prime Rib Day

1880/ The electric hearing aid is pat:
ented.

1981/ Xerox introduces the STAR
8010 information system —
the first computer on the mar-
ket to boast a mouse and a
point-and-click interface.

1996/ Actor Sean Penn weds acress
Robin Wright.

Born: Casey Kasem 1932

In Music History
1986/ 17 Top cancel a show in

ter the scandal over his 1958
marriage to his 13-year-old
first cousin.

1968/ Frankie Lymon, 25, who came
to prominence at age 12 when
he sang “Why Do Fools Fall in
Love” with The Teenagers in
1955, is found dead of a herain
overdose in New York.

Born: Duke Ellington 1899-1974,
Tommy James 1947

— Brida Connolly
& Frank Correia

www americanradiohistorv.com

son and have his child.
Certainly, Presley is used to
Jackson’s idiosyncrasies: The
Globe says Jackson keeps a
collection of 17 mannequins —
11 of them children — in his
bedroom. Jackson's decorator,
Charmian Carr — a former
child actress who played Liesl|
in the movie The Sound of Mu-
sic — says she, Jackson’s

I learned not to complain, but just
to work harder and find a better
way of doing things, and some-
times making it look like it was a
man’s idea. | learned that being in
a man’'s world rodeoing .and
ranching. It just took me a while
to figure out that that and show-
biz are the same world.”

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag- '
azines in search of everything from the sublime to the ridiculous In
music news. R&R has not verified any of these reports.
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72 million households 75 million households

Tom Calderone Paul Marszalek .
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Ratings info will return next week. BOX OFFICE TOTALS |
Plays Plays : April 6-8
:ETVNF:::WHIIL h[/J|eS o 23 DIDD Thankyou 3 Title $ Weekend
IOELV] Distributor ($To Date) -
OUTKAST So Fresh, So Clean 3 JANET All For You 23 COMING NEXT WEEK : 1 Spy Kid 17.07
JANET Al For You » ‘ Py Kids $17.
SNOOP DOGE Lay Low 2 LENNY KRAVITZ Again 3 . ) : Miramax ($48.25)
JENNIFER LOPEZ Play 0 | aeRoSMITH jaced » Friday, 4/13 » Three 6 Mafia perform on If's . 2 Along Came A Spider $16.71
LIFEHOUSE Hanging By A Moment 19 . Paramount* $16.71
MISSY ELLIOTT GetUr Feak On 10| DAVEMATTHEWSBAND Dt 18 ofUs @t Jis M iy o P A ADORS ek 0B locl 3 Biow ( $15.4 3
TRICK DADOY §/SNS EXPRESS Take It ToDaHouse 18 listings for time and channel). ; . ;
Y i a
FATBOY SLIM Weapon Of Choice 17 U2WalkOn 7 The Living End perform on Late : New Line ($12.44)
e 161 TRAIN Drops Of Jupiter Tel Me) 0 Show With David Letterman (CBS, 4 Pokemon 3 $8.24
EDEN'S CRUSH Get Qver Yourseif 16 1 N . " WB* ($8.24)
DAVE MATTHEWS BAND | Did It 15 MOBY /GWEN STEFANI Southside 15 check local listings for time). Sunday, 4/15 5 Bormasns bie You gk ng
AERDSMITH Jaded 15 : :
SUNSHINE ANDERSON Heard Al Before 15 FUEL Hemorrhage (In My Hands) 5 « Billy Idol is the subject of VH1's FOX ($17.76)
AMERICAN HI-FI Flavor Of The Weak 15 : 6 Heartbreakers $5.00
LIFEHOUSE H A t 15 ; :
JOEMYSTIKAL Stutter " AR LR Behind the Music (9pm). MGM/UA ($29.97)
Iz::ucntljjgn[l) 10’;:: End Of Time 1; DESTINY'S CHILD Survivor 4 7 Enemy AtThe Gates $3.35
LUDACRIS Southern Hospitality 13 JENNIFER LOPEZ Play 14 , Paramount ($39.21)
JAY-Z R, KELLY Guitty Undl Proven Innocent 13 JILL SCOTT ALong Walk @ . 8 The Brothers $3.00
INDIA.ARIE Video 12 Sony ($22.48)
TYRESE | Like Dem Girls 12 UNCLE KRACKER Foliow Me 3 % 9 Crouching Tiger, $2.82
LIL BOW WOW Puppy Love 12 e ) : Hidden Dragon
0100 Thankyou 19 NELLY FURTAOG I'm Like A Bird 13 IS Cfag ' P
ony Classics .
UYL m FATBOY SLIM Weapon Of Choice 12 y ( )
LIMP BIZKIT My Way i 10 Tomcats $2.81
GODSMACK Greed 1 THE CORRS Breathless 12 5 i izon i Son $10.95
ooy B Vertical Ho'rl , Late Night y ( )
OAFT PUNK One More Time 10 BON JOVI Say ttIsn'tSo fi With Conan O'Brien (NBC, check lo-
NELLY FURTADG I'm Like ABird 10 MATCHBOX TWENTY Mad Season 11 cal listings for time). First week in release
SALIVAYeU Dlsegse 10 All figures in millions
MUDVAYNE Dig 10 COLOPLAY Yellow 9 .
COLOPLAY Yeliow 10 Source: ACNielsen EDI
OLIVIA Bizounce 10 SHAGGY Angel )
R. KELLY Fiesta 9
600D CHARLOTTE The Motivation Proclamation IEELBLO DR J ) COMING ATTRACTIONS:
SUMatFallp SADE King Of Sorrow 8 Monday, 4/16 This week’s openers include
BRITNEY SPEARS Don't LetMe Be The Last... . , i ;
MYSTIKAL /NIVEA Danger (Been So Long) BARENAKEC LAGIES Too Little Too Late 8 +Sunshine Andérsot, The To- Bridget Jones’s Diary, starring
FUEL innocent . ] ] Renee Zellweger. The film’s Is-
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EVEWho's That Girl INOIA ARIE Video 5 check local listings for time). an soundtrack contains
PAPA ROACH Between Angels And Insects two tracks each by she|by
BACKSTREET BOYS The Call JOSH JOPLINGROUPCamera One 5 Rl i
GINUWINE There s ‘ Lynne (“Killin’ Kind” and
MUSIG Love NINA GOROON Now | Can Die 3

Tuesday, 4/17

“Dreamsome”) and Robbie Wil-
liams (“Have. You Met Miss

OMX Ain't No Sunshine
TANK Maybe | Deserve

SOGGY BOTTOMBOYS | Am A Man Of Constant Sorrow 2

* Yahoo! Broadcast President

9
9
8
8
8
8
7
7
7
7
6
6
6
0-TOWN Liquid Dreams 6 MUSIO Love 2 Saturday, 4/14 Jones?” and “Not of This Earth,
RUN-0.M.C. Let's Stay Together 6 Mark n eno:
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b g O ants To... W " . [P che »
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S CLUB 7 Never Had A Dream Come True 5 R 4 Chaka Khan’s “I'm Every
) T
JARULE f/LIL MO & VITA Put [tOn Me 4 o Uncle Kracker, Jay Leno. Woman?” Rosey‘s “ ove” Jamie
MOBY /GWEN STEFANI Southside 4 : .
SUNSHINE ANDERSON Heard It AllBefore 1 L u
JONB Don't Tak 4 O’Neal's “All by Myself Tracy
LIVING END Roil On 3 R. KELLY A Woman’s Threat 1 - . »
NEW FOUND GLORY Hit Or Miss... 3 . DETT S Niel, F ot G.ab-
LINKIN PARK One Step Closer 3 RDD STEWART | Can't Deny It 1 rielle’s “Out of Reach,” Dina
SOULDECISION Ooh Its Kinda Crazy 3 - ; 5
TAMIA Stranger In My House 1 oll ike You,
KURUPT & NATE DOGG Behind The Walls 3 AT Ca_" 5 Sc'>meone . E
TANTRIC Breakdown 2 | anasTaciArmOutaLove Alisha’s Attic’s “Pretender Got
COLD No One 2 » . o K
TREGATE Britess . RLE.M. imitation Of Life . My Heart,’ Patrick Doyle’s “it's
Only a Diary” and Diana Ross
o, g ) 2| BRITNEY SPEARS Dorit Let e Be The Last. - 3,0
MATGHEXGTWI agon. 2 & Marvin Gaye’s “Stop, Look,
OLEANDER Are You There 2 P =
AARONLEWIS & FRED OURST Outside 1 v . ; Listen (To Your Heart):
BADLY ORAWN BOY Disillusion A This weeks playlistis frozen Also opening this week is Joe
DOVES Catch The Sun 1 B - a
CREEPER LAGOON Wrecking Bal 1 Dirt, starring David Spade. Look
BIG PUN How We Rol 1 sharp for recording artist Kid
M.J. COLE Crazy Love 1 = ! .
STEREOPHONICS Mr Wiiter 1 36 million househelds P Rock in a supporting role. The
SKRAPEWaste 1 Cindy Mahmoud — Julie Gidiow film's Legacy soundtrack show-
i CITY HIGH What Would You Do 1 VP/Music Programming g S e e =l RS NN SRS = ]
% & Entertainment . cases such classic rock tunes as
All show times are ET/PT unless otherwise noted: subtract one hour for CT.

Video playlist for the week ending Apnil 8.

Lynyrd Skynyrd's “Sweet Home
! Alabama,” Bachman-Turner
' : Overdrive’s “You Ain't Seen Noth-

VIDEO PLAYLIST

2PAC t/RL Until The End Of Time
GINUWINE There itIs

Check listings for showings in the Mountain time zone. All listings subject to change.
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TANK Maybe | Deserve | DAVE MATTHEWS BAND | Did it General Manager \ L\ Brothers’ “China Grove,” Joe
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i
ﬁ etween 194€ and 1954 2 new sound, from

. performers who combined the elements of
old-time country music with rhytam & blues began to
surface on the American Music scene. Much of the
music and many of the artists were not in the public’s

consciousness, however, for they were “Negro” artists,

performing in a culture where white artists represented

all of “popular” music. In 1950 Fats Domino was

CALVIN
GILBERT

unknown to most of America. But two years later a
white artist named Bill Haley would help break down those racial barriers and
firmly establish the new, more inclusive form of music labeled “rock 'n’ roll”
as the genre of choice for an entire generation.

Thanks to Bill Haley And His Comets’ 1954 cover of Big Joe Turner’s
“Shake, Rattle and Roli” and the group’s breakthrough 1955 No. | hit “Rock
Around the Clock,” ycung America began to prove to the world that rock 'n’
roll was here to stay. From The Chords to The Penguins to Elvis Presley and
Chuck Berry, rock ’n’ roll quickly became a force that sold millions of records
and sent radio stations to the tcp of the ratings.

By 1963 popular music had evolved further, and the sounds of doo-wop
and romantic ballads had been replaced by soul sounds from Motown, surf
music and the occasicnal folk record.

Then, in January 1964, just weeks after the assassination of President
Kennedy, New York Top 40 giant WABC introduced four young lads from
Liverpool to America. The result was Beatlemania and the coronation of The
Beatles as the top rock 'n’ roll act in the world.

e e April 13, 2001 R&R © 23

The emergence of The Beatles opened the floodgates
for rock ’n’ roll acts, as The Rolling Stones, The Yardbirds
and The Byrds emerged in late 1965. One year later The
Beatles would profoundly change the rules of rock once
again with the release of Revolver. Suddenly, songs other

than the 45 rpm, 2 1/2-minute single were worthy of

= airplay, and there would soon be a great schism as more
ADAM
JACOBSON

rock acts released albums and shifted the focus away from
the seven-inch vinyl medium. That schism has grown
wider and wider over the years, and it has resulted in the formation and
continuzd success of two distinct radio formats: Oldies and Classic Rock.

Oldies and Classic Rock, an first glance, have very little in common. Sure,
they both offer rock 'n’ roll from yesteryear, but Oldies focuses primarily on
the Top 40 hits of the '60s and early '70s, and Classic Rock features songs first
made popular during the Summer of Love, along with the AOR tracks of the
*70s and '80s.

In spite of their differences, however, both formats share a common
root: a love of the music and artists of rock 'n’ roll. With that common root
in mind, R&R offers its first-ever Oldies and Classic Rock special, penned by
Radio [-ditor and “Classic Rock Guy” Adam Jacobson and Oldies Editor Calvin
Gilbert.

Special thanks to Managing Editor Richard Lange, Asst. Managing Editor
Brida Cornolly, Sr. Assoc. Editor/Music Frank Correia, Editor-in-Chief Ron
Rodrigues and the prodution department for their efforts in bringing this

special to our readers.

S —

S ——
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By Calvin Gilbert

at the old wagons.”

As it turned out, that location on Venice
Boulevard was the future home of KRTH (K-
Earth)/Los Angeles, where Beirne has now
worked for a quarter-century. Earlier this
month he celebrated his 25th anniversary at
the station that has set a benchmark for
Oldies radio stations. Beirne had no idea he’d
be there this long, but he wouldn't have it any
other way.

Hooked On Radio .

Born in San Mateo, CA, Beirne looked
forward to those trips to L.A. for reasons
that went beyond his desire to see movie
cowboys. It had a lot more to do with
listening to rhythm & blues on the radio. “I
remember hearing The Dominos in *51 with
‘Sixty Minute Man,” he says. “There was
nothing like that in northern California, but |
could stay up late at Grandma and Grandpa’s
house and listen to Hunter Hancock and
some of those other: guys on the radio in
LA

By the time Beirne was 4, he was already
collecting records in his little red wagon.
Before long he wanted to get even closer to
the music and radio. “When | heard one of
Elvis’ first Sun records on the radio, that
really did it,” he says. “My dad took me to the
local radio station when | was 8 or 9 years old
to watch a guy one afternoon. | was just
fascinated by it.”

That fascination grew. When Beirne was
10, his family moved to Salem, OR. “I started
hanging around radio stations two or three
times a week after school,” he says. “I'd
spend an hour or two with the guys, watch
them and be kind of a go-fer.”

Considering the corporate attitude of
many stations these days, it's almost
surprising that anyone at KBZY/Salem had
the time or inclination to allow a youngster
to hang around the studio. “it was just a
magical period of time, a time of great
innocence,” Beirne says. “I was fortunate to
have had those hours to watch those people
at their craft. They'd give me some records at
the end of the day, and that was the payoff.”

A 13-year-old Beirne got his first shot at

Brian Beirne keeps the passion after 25 years at KRTH (K-Earth)/Los Angeles
When Brian Beirne was growing up in the early ’'50s, his
grandparents lived just a few blocks from the old RKO Pictures movie

lot in Los Angeles. Peering through the big green fence, Beirne
remembers thinking, “Maybe there’s some Western star there looking

Brian Beirne

on-air work one Saturday night when one of
the station’s disc jockeys became ill during a
remote from a dance at the local YWCA.
Beirne did so well, he was given a regular
show. “I did that for a short period of time
before my mother said that | shouldn’t be
hanging around radio stations, because there
might be girls involved,” he recalls. “l said,
‘No, no, Mom. There are no girls there.”

The Next Step

He returned to work at KBZY full-time
when he was |7, and later took a job at
KROW!/Dallas, OR, working six days a week
for $200 a month. Explaining how he wound
up at that station, he says, “l went down to
the bottom of the hill one afternoon and
flipped a coin. Heads, | was going to go to the
right; tails, | was going to go to the left — and
just drive to the nearest radio station and ask
for ajob.”

The station owner was taken aback when
he asked Beirne about his
experience. Beirne re-
plied, “l don’t really have
any experience, but |
know | can do a better
job than the guy you've
got on the air. Let me
make a tape. If you like it,
you hire me. If you don't,
throw me out.”

“l figured at least I'd
walk out with an audition*
tape to take down the

street,” Beirne admits
today.
He started at the

station the next day, and
his job description in-

= = = Pt -
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‘cluded mowing the station’s lawn and feeding
the cows that were kept near the transmitter.
When asked his most vivid memory of the
cows, Beirne says, “It was hot, and there was
no air conditioning at the station. One
afternoon one of these cows walked through
the door and nudged me in the back. |
couldn’t get the cow out. | just wasn't
proficient at getting a cow out of the control
room.

“The guy who foliowed me was laughing so
hard. He called the cow’s name and said, ‘Get
out of here.” The cow turned around and
walked out the door. I'd been trying for a half
hour to get that damn cow out of there.”

After majoring in speech at the University
of Oregon in Eugene, Beirne bounced around
several stations, including KERG/Eugene,
KROY/Sacramento, KYA/San Francisco and
KNDE/Sacramento. In some cases Beirne
was working as a news director, although he
says, “My love was always telling stories
about the history of rock 'n’ roll.”

Still, he moved to Cleveland in 1972 as a
weatherman at WEWS-TV while working at
WGAR. From there he became PD at Oldies
WEFYR/Chicago. RKO Radio chief Dwight
Case then moved him to Oldies KFRC-FM/
San Francisco in 1975, and he arrived at K-
Earth in 1976.

Mr. Rock ’n’ Roll

Throughout his 37-year career Beirne has
been absorbed in music. His reputation as a
living textbook of music history led to his
status as “Mr. Rock 'n’ Roll,” a description
thatis now his registered trademark. “A lot of
people get into this business for the ego, the
money or to meet girls or whatever,” he says.
“l gotinto it for the love of rock 'n’ roll. ljust
loved to have the music around me.”

His musical knowledge was spurred by his
record collecting. “I was sick a ot when |'was
a little kid, so | spent a lot of time at home
listening to music,” he says. “| started
memorizing record labels and the numbers. |
wanted to find out more about the artists and
who wrote the songs. 've been blessed with
a near-photographic memory, so I've never
really had to reach for a book.”

With no clue that he was inadvertently
studying for his radio career, Beirne says, “I
just had a whole bunch of useless knowledge.
I" didn’t have any other kids to play with,
because everybody thought, ‘Who cares
who's on the background of this record?” |
told them, ‘This is important stuff.”

At one point Beirne’s personal record
collection totaled 40,000. “I think I've pared it
down to about 30,000, but my wife says she
can't see any difference,” he says. “I've got a
couple of large, climate-controlled rooms.”
When asked how he files the titles, Beirne
laughs, “l use my own system. Somehow |
remember where things are, but it’s gotten a.
little out of hand. | think 'm going to have to
change it after all these years.”

A Magical Night

Through his work, Beirne's sense of music
history has been heightened by his con-
versations with everyone from Roy Orbison
and Ricky Nelson to Elton john and Barry
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Manilow. When asked to name his favorite:
rock musician of all time, he says, “If | had f2e
pick one, it would have to be Fats Domino.™

That’s no surprise, since Beirne first
the New Orleans legend at a club in Oreg _
when Beirne was only 10. His mother was
able to get him into the club because she
owned the building. During that meeting
Domino learned that Beirne played piano —
and invited him onstage during his set.

“He introduced me during the second set,
saying, ‘| want you to meet my new little
friend, Brian,” Beirne recalls. “And these
women were just fainting. This was a strait-
laced town in 1956. It was strange enough for
them to even have a black person in there.
performing, let alone having a child in the
club. We played ‘Blueberry Hill' and maybe
‘'m Walkin',;' and then the police came and %
escorted my mother and me out of the club.
My mother said, ‘Nobody's gonna talk to me
in this town for six months.”

Today Beirne enjoys seeing his musical
heroes perform in concert, and he aiso
enjoys bringing those concerts to the public.
Since 1988 his Legends of Rock 'n’ Roll
concert series in L.A. has presented many
Oldies acts who remain active on the tour
circuit. Beirne . also takes great pleasure in
finding those acts who, regrettably, have
somehow faded into obscurity.

Among the acts he's tracked down are
The Cascades (“Rhythm of the Rain”), Ed |
Townsend (“For Your Love"), Kathy Young ¢
(“A Thousand Stars”) and the late Sonny &
Knight (“Confidential”). “When | called
Sonny, he was living in Hawaii,” Beirne says.
“He said, ‘l haven’t been back to the mainiand
since 1965. Do you think anybody still wants
to hear those songs?™

Noting that some of the acts feel that
they've been forgotten or overlooked,
Beirne adds, “It’s like, ‘Gosh, | haven’t been
out there'for a while.’ | tell them, ‘People still
want to see you. They want to hear that big
hit record you have.”

Time Weil Spent

Working the 9am-Ipm air shift, Beirne
says, "l found my niche, which not a lot of
people do in this business, and an audience
that is really, truly loyal to me. 've lived out
my life’s dream of being on the radio. It’s
been a great privilege to work here at one of
America’s greatest stations.”

K-Earth’s on-air presentation has evolved
since Beirne sat down for his first shift.
“We've changed a lot, just from the
structure of what we did then to now,” he
says. “We're pretty much a straightforward
radio station now. We don’t have as much
time to stop and tell a lengthy story with all
the extra spots you read and the liners.

“It’s gotten more streamlined and much #
more involved than it was a few years ago,
when it was a lot looser. Also, in those days
we could reach up on the shelf and play
pretty much anything we wanted. Now it’s
researched, and there’s a format to it.”

Beirne’s preparation for his show begins
the night before as he watches the TV news

Continued on Page 32
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By Adam Jacobson

When one thinks of the great voices of AOR, legends such as
Uncle Joe Benson, Scott Muni, Carol Miller, Pat St. John, Tom
Donohue, Jim Ladd and Bob Coburn are just some of the names that
might come to mind. In New England, Carter Alan enjoys that same
kind of recognition from a generation of rock 'n’ roil fans.

Alan presently serves as Asst. PD anc
midday host at Infinity Classic Rocker
WZLX/Boston. He joined the station two
years ago, following a 19-year stint at leg-
endary crosstown AOR (now Alternative)
sister WBCN thatincluded an | |-year run as
MD. During that time Alan was relegated to a
weekend airshift because his music respons:-
bilities were a full-time duty at the station.
Today he enjoys an enormous fan base
thanks to his reputation as a music writer and
radio personality, and his 10am-2pm airshift
attracts more listeners than any other
daypart at WZLX.

*“| can tell a joke on the air, but I'm not as
witty as our afternoon guy,” Alan says. “But
musical knowledge is my hobby. When | was
first offered the midday shift, [WZLX PD]
Buzz Knight said, ‘Why don’t you just go aut
there and present your musical image! Let’s
just talk music.” | hadn’t been on the air, except
for Saturdays, for 1| years. | was a little
nervous about it. | hadn’t been tested in the
ratings for a while, so | told stories about the
groups and filled my show with things like
that.”

The idea worked fike a charm and re-
established Alan’s comfort level behind the
microphone. “I've been doing radio long
enough where, after a year on the air at "Z.X,
my old confidence came back to me. I'm
getting more confident and having more fun,
and I'm enjoying just getting better. The
midday show works more on a less-cume,
more-Time Spent Listening basis. People tune
in to my show and stay there. And it helps that
*ZLX has always been a music-image station.
This is not the station where you can qear
college guys being hooked up with bisexual
women.”

From Allentown To ’BEN .

The story of how Alan became ore of
Boston's most admired and respected air
personalities begins in the early 197Cs, in
Allentown, PA. Following his high school
graduation Alan packed his bags and moved to
Coral Gables, FL to study at the University of
Miami. After a year he switched gears and his
career goals.

“l originally wanted to be a marine
biologist,” Alan says. “Unfortunately, you have
to be strong in organic chemistry, math and
physics, and | was weak in organic chemistry
and physics. So | went to New England College
in Henniker, NH and formed my own major,
which was designed to make me a music writer.
That was always my goal. | could have taken a
couple more courses and taught, but | really
wanted to write.”

One summer Alan decided to stay in
Henniker and find work. Unfortunately, the
town's population shrank to 300 when

school was not im_ session, and finding
employment was a challenge. One job he held
was in a nearby pap=r mill. “It was the most
horrendous, heinous job I've ever had,” he
recalls. After he gracuated from college, Alan
spotted an ad that a Concord, NH radio
station had placed at his coliege station,
where he had taken an airshift simply as a
hobby.

“This station was looking for summer help,
and we hzd to read several pieces of copy,” he
says. “They included a lot of Asian names to
make it difficult. | guess | got through it. | took
that job i1 lieu of a newspaper job, and | gota
lot of experience.” Alan had landed his first
professicnal radio gig, at Top 40 WKXL-AM/
‘Concore, NH. Onz of his first on-air duties
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was as host of the 1alf-hour Swap Shop, where
listeners could czll in and offer their used
household items for sale. The experience was
overwhelming, and Alan says, “There’s been
nothing in radio that has freaked me out ever
since.”

While Alan ganed a tremendous amount
of professional =xperience at WKXL, his
ultimate desire was to write about the music
he loved so much He says, “My dream was to
become a writer “or the Boston Globe, but you
just can’t go in there and get hired.” By 1979
he had decided 1o pursue a career in radio.
The aspiring air =alent sent out 30 tapes and
resumes, but rot one station offered a
response. To pav the bills, he began painting
houses, and to stay involved in radio, he
volunteered to } ost a punk rock program on
MIT's student-run FM, WTBS (now WMBR).
It was through that experience that Alan met
a guy named O=dipus, who would go on to
have z successfu career at WBCN, then “The
Rock of Boston”

“Oedipus socn landed over at WBCN, and
through my involvement at WTBS | was able
to land a job there,” Alan recalls. A near-crisis
at 'BCN also helped him get the gig at the
progressive Racker. The station had just
been sold by demisphere Broadcasting to
Infinity, and after the sale Infinity fired half of
the WBCN sta¥ to cut costs. “WBCN's staff
was representzd by the electrical workers’
union, and everyone went on strike,” Alan
says. The union organized a massive sym-
pathy strike. After five weeks Infinity
relented, and zhe union won the battle. All
were rehired, and a few weeks later Alan
received an offer from then-PD Tony

Carter Alan discusses his career, his love cf music and how Boston’s WBCN put its biggest threat out of business

Carter Alan
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Berardini to take a weekend slot at the
station.

From thaz point on, Alan enjoyed a
successful 19-year run at WBCN, high-
lighted by a stint in evenings. Oedipus and
Berardini remain with WBCN, which
evolved to Alternative in 1995, and Alan
also remairs connected to his former
station in a way — both 'BCN and WZLX
are owned 9y Infinity. Thus far Alan hasn’t
slipped up on the air and offered the call
letters of hi old radio home. “Fortunately,
you always start with the positioner, ‘100.7
WZLX,”™ he says. “You never lead with the
calls, and thzt's always saved me. WZLX is my
home now. t's OK. It’s the same company, as
WBCN. I've inherited a lot of the old 'BCN
listeners, and the listeners still romanticize
the music | played back then. | think it was a
wise decisian for WBCN to stay within its
demo, and we have that lineage set up in such
a way that we've inherited it here at "ZLX."

While YWBCN'’s mid-'90s transition to
Alternative was a gradual one, the station
successfull~ kept its younger end by adapting
to what its core audience wanted. “Over the
years at '3CN we often made midcourse
correctiors,” Alan says. “There were times in
the '80s when | was playing Madonna in the
same shift as AC/DC. But there was no
competition, so you could play anything you
wanted. Now there’s less loyalty, and people
punch araund from place to place.”

As WBCN got younger, Alan had no
difficulty zdjusting, and he says he enjoys the
bands tha- have emerged at Alternative in the
last few years. Upon arriving at WZLX,
however, 7e was more than happy with the
opportunizy to reacquaint himself with the
Classic R=ck audience and music.

New Classics Stry

Alan sill plays new tunes from time to
time, but 7e says the spin of a recent release
on WZLX is a bit risky. “One of the things
about Classic Rock is that you can play some
new music, but when listeners get older, they
want to vear the hits instead of new songs,”
he explzins. “When you play a new song,
you're taking a bigger chance. The older the

audience, the less interested they are in the
new songs.”

The difficulty in getting new music by
classic artists on the air isn’t so much a
productissue as itis a listener issue. “There's
some really good product out right now,”
Alan says. “Journey have some good stuff,
and Aerosmith have a greatalbum. ‘Sunshine” =
is a fabulous song off the Aerosmith album
for Classic Rock radio. On the U2 album.
‘Beautiful Day’ is a big-testing record for us
and ‘Stuck in a Moment...’ is the ‘| Stil
Haven’t Found What I'm Looking For’ from
this record. The Eric Clapton album has two
tracks on it that we're playing, there are a
couple of tracks on the Don Henley album
worthy of airplay, and, with the success cf
Steely Dan at the Grammys, we're playing
‘Cousin Dupree’ again. There’s some really
good music out there, but it is hard to get |
those listeners who like old Journey, fcr
example, to listen to new Journey.” :

Alan blends the new tracks into WZLX's |
playlist by offering “yesterday and today”
sets. The tracks he selects aren’t based on
callout research or any other audience- =
testing tool. “You just have to rely on your
gut and go with it,” he says. “There's no 9
research to tell you whether or not to ply '
them.”

The ability to expose new and different
music to listeners has always been an
inspiration to Alan. “l grew up listening to
WMMR in Philadelphia,” he recalls” “l aso |
listened to a small station in Allentown,
WSAM-AM. On Mondays at 9pm they'daira &
three-hour German space rock show. It was
great! I'll never forget the last time | drove
into town from college and tuned in to that &
station. They'd flipped to Country, and | was ]
devastated.” ~

Alan has also been lucky enough to be
involved in Boston's music scene during two
pivotal times. “When | first joined 'BCN,
Aerosmith were already going, and The Cars
were just about to break,” he says. “The Cars
were so involved with what 'BCN was doing,
and | witnessed the disintegration of Aerosmith
firsthand. | saw them in 1982 at the Centrum

Continued on Page 32
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Journey seek to quiet the skeptit:s With a new album and su

By Adam Jacohson

Very few bands can overcome the criticism that usually arises
when a popular bandmember is replaced. Some acts, try as they
might, simply can’t win over their longtime fans and struggle to
rebuild their audiences. Three years ago the members of Journey
‘were faced with this scenario. Today the band is slowly but surely
convincing fans that their favorite band is back.

Journey’s first studio album in five years,
Arrival, landed in record stores last week. The
album features |5 tracks and clocks in at one

* hour and |5 minutes in length. Seven of the
tracks are more than five minutes fong. The
release offers a satisfying balance of the
band’s signature power rock and ballads.
Arrival is in many ways a triumph for the band,
which first arrived on the scene in 1973 as a
progressive rock outfit formed by former
Santana guitarist Neal Schon.

A New Beginning

Much of the material on Arrival is evocative
of Journey’s signature rock sound, first found
on the band’s breakthrough 1978 release,
Infinity. Over the next 10 years Journey
would become a staple at AOR radio, racking
up over a dozen hit singles. In 1988 the band
decided to call it quits. Schon and keyboardist
Jonathan Cain, who joined Journey in 1980,

- became involved in the band Bad English for a
short period.

In 1996 Journey reunited and released the
album Trial by Fire, but hip problems kept
vocalist Steve Perry from continuing to work
with the band. Journey suddenly found
themselves without a lead singer and facing
an uncertain future.

Interestingly, a singer whose voice bore an
uncanny resemblance to Perry’s was re-
introduced to Schon not too long after
Perry’s departure. A guitar tech handed
Schon a demo tape featuring Steve Augeri. As
Schon listened to the material, he recalled
Augeri’s involvement in the band Tall Stories,
who were signed to Columbia in the early
’90s, and immediately contacted Augeri at his
home.

Schon recalls, “I remember when | was
with Bad English, | was driving down the road
in L.A,, and the radio played this song from
Tall Stories, and } almost drove off the road!”

Augeri remembers the call he received
from Schon, saying, “l thought it was a dear
relative playing a joke on me.”

Considering that Augeri had walked away
from the music business two years earlier, his
reaction was understandable. Thanks to his
involvement in Tall Stories, however, he saw
a lot of the world, which made it easier to
quit. At the time Journey offered him an
audition, Augeri was employed as a repairman
for The Gap’s 30 stores in Manhattan.

“Being my age — | had just turned 42 — |
may have very well just lost it and gone off the
deep end,” Augeri says. “You're striving for
something your entire life, you leave, and
then you're given that one last chance, that
last opportunity.

“I'm thankful | got it, but at this point in
my life | am ‘more centered and more
grounded. | went into the audition with the
approach that | should just enjoy it and go to
meet these guys I've been fans of for a long
time. I'm surprised | didn’t fall apart. It’s very
rewarding after all these years. It tastes
much sweeter.”

Auger'’s audition corisisted of singing old
Journey material and demoing some new
songs. “They gave me the opportunity to
create some new things, to see what | could
add to the mix,” he says. His input can be
found on half of Arrival.

Simijar Voice, Different Individ

Comparisons to Perry are bound to dog
Augeri as the band begins a 56-city tour with
Peter Frampton and John Waite June 2 in Las
Vegas. While many have compared Augeri’s
voice to Perry’s, the similarities first came to
Augeri’s consciousness in the early 90s. “About
10 years ago | shopped Tall Stories to Columbia,
of all labels, and | didn’t think anything of it until
the album was released,” he says. “There are
obvious things you can compare between my
voice and Perry’s, but | was pretty much in
denial until we were dropped from Epic and
melodic rock 'n’ roli fell by the wayside as
grunge became more popular.

“I happen to sing similarly to Perry, but this
is just what | am — there’s something about
the plumbing and the biological

makeup of both of us. Steve Perry is
absolutely one of a kind, however.
You can’t duplicate him. | do what |
have to do. | try to do my best and be
as individual as possible. } sound like
somebody, but it got the hammer out
of my hand and a mike back in it.”

A New York native, Augeri still
resides in Brooklyn. Although he’s a
continent away from Journey's four
other bandmembers — Schon, Cain,
Deen Castronovo (who played with
Schon and Cain in Bad English) and
Ross Valory (one of Journey’s
founding members) — Augeri sees
that as a positive. “I've had the
opportunity to move West, but I've
got roots here. It's good to get an
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East Coast perspective. It’s a positive. It’s an
advantage.”

Augeri’s first live performance with
Journey was in 1998. “The band made a little
test by playing a show in the Bay Area,” he
says. The show proved to be a success, and
Augeri has won over most Journey fans who
have ventured out to the band's concerts. “|
never thought | would be as accepted as | am
today, but the game is not over,” he says.

The Right Time

The band’s live performance remains one
of Journey's greatest assets, and Schon is
convinced that once longtime fans attend one
of the act’s concerts this summer, they’ll put
their skepticism aside and embrace the band.
“Touring has always been the signature of the
band,” he says. He adds that, before Perry’s
arrival in 1978, Journey was a headliner in {0
states and in 1977 opened for Emerson, Lake
& Palmer. -

“Our live shows will feature one in-
strumental a night,” he says. “In addition,
we've rejuvenated so many of the older songs
that they just sound great. And we'll be
swapping out songs, so that each of our live
shows is different.”

While Arrival is the top priority for
Journey’s five members, Schon has remained
busy as a New Age artist and will release no
less than three solo albums this year on
Warner Bros. Records. “We completed this
Journey record almost one year ago,” he says.
It seems Columbia wanted to hold the record
until the time was right. All involved with the
project agree that that time is now.

“Itis absolutely the right time,” Schon says.
“The ’80s thing is so big right now. All of
these '80s stations are popping up all over.
Things go in cycles, and this just happens to
be one of those cycles. It's really great
timing.”

Bock 0f The '80s.

With the appearance of rock-oriented '80s
stations throughout the US,, Journey have
another format eager to play their hits. But
will radio, and Classic Rock in particular, be
receptive to the band’s current material?
“Radio is always important, but | think that, as
a unit, we're really tight right now,” Schon

says. “What's really going to get this album
rolling is that we're going to start playing live.
That should help us out. There are a lot of
'80s stations that play classic rock, and they
have not opened up to the idea of playing

Continued on Page 32

Journey Through The Years

Originally known as The Golden Gate
Rhythm Section, Journey struck gold in
1978, with the addition of Steve Perry as lead
vocalist and the subsequent release of
Infinity, which has gone three-times
Platinum.Here’s a quick review of Journey’s
hits, with airplay at both AOR and CHR.

1978
Wheel In The Sky
Feeling That Way/Anytime
Lights
1979
Lovin', Touchin’, Squeezin’
1980
Any Way You Want It
Walks Like A Lady
1981
Who's Crying Now
Don't Stop Belivin’
Stone In Love
1982
Open Arms
Stilf They Ride
1983
Separate Ways (Worlds Apart)
Faithfully
After The Fall
Send Her My Love
1985
Only The Young

1986
Be Good To Yourself
Susanne
Girl Can't Help It
I'll Be Alright Without You
1996
When You Love A Woman
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By Calvin Gilbert

He says, “I thought, ‘I've gotta get their
‘attention,” so | wrote...” At this point,
‘Christie goes into his trademark falsetto and
ings, “I had some trouble with my bay-bee.”
" The result was “The Gypsy Cried,” the
1962 hit that paved the way for his other
‘Oldies radio staples, including “Two Faces
‘Have |” (1963), “Lightnin’ Strikes” (1966),
[ “Rhapsody in the Rain” (1966) and “I'm
‘Gonna Make You Mine” (1969). In 1989
Christie scored another signature song when
his version of “Beyond the Blue Horizon” was
featured on the Rain Man film soundtrack. The
track has since been featured in four other
movies. More recently, Christie has released
two new albums for Varése Sarabande —
Pledging My Love and Beyond the Blue Horizon/
Hey You Cajun — within the past four years.
“It’s amazing,” Christie says. “| can go to
any town in America, and | hear my records
played every day somewhere. We're talking
39 years later, and | can still hear ‘The Gypsy
| Cried.’ It's in rotation. Thank God for Oldies
ations, because they've kept it alive — not
just for me, but for everyone in this business
and the whole generation of baby boomers.
~ After all, these songs are the soundtrack to
our lives.”

Christie’s knack for songwriting allowed
~ him to thrive even after most American artists
had been torpedoed by the British Invasion.
He wrote his biggest hits with Twyla Herbert,
widely referred to as a “Bohemian gypsy.”
Christie was just |5 when he met Herbert in
the basement of his church near Pittsburgh.
“We're talking about the most brilliant
person I've ever met,” he says. “She was a real

genius. Her mother was a gypsy. She had
bright-red hair. She was glamorous. She was a
classically trained concert pianist. We would
pick interesting chords. | would sort of sing
melodies, and she’d try to follow me. It was
the weirdest way of writing. We would write
one song, and then | would have to edit these
things to find the most commercial hook. 1
have trunks and boxes of stuff we wrote.”
Now in her late 70s, Herbert still lives in
Pittsburgh.

When “The Gypsy Cried” became a hit,
Christie says his life turned into “a whirlwind
of insanity.” There were appearances on
American Bandstand and road tours with Dick
Clark’s Caravan of Stars, along with Christie’s
own shows throughout the nation. He says, “i
was born and raised on a farm, so it was all so
new to me. On the Caravan of Stars we
traveled around America, and | was sitting
next to people whose records I'd bought and
was in awe of. | was sitting next to The
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Lightning Strikes
'No mere survivor, the '60s hitmaker is still thriving today

When Lou Christie was preparing for one of his first recording
sessions, he was told that his record had to capture a disc jockey’s
attention in 15 seconds or less. Otherwise, the audition was over, and
the record would never get airplay.

Lou Christie

Supremes, and Diana Ross was my bus buddy.”

He adds, “We were not sophisticated
people by any means. It was all new, and there
was no one to leac the way. We were just
tossed in the middi2 of this situation. It was
very exciting, but it wvas very unnerving at the
same time, because people were screaming,
trying to get on the bus or push the bus over,
hiding in our hotel rooms — just everything to
get to us. | was like,"God, what do they want?’
It was just so overwhelming.”

As for the Britich Invasion, Christie says,
“When it hit, it wiped out just about all of my
friends. Everyone | was used to being with was
no longer having hit records.”

Christie, on the other hand, was enjoying
the biggest hits of his career with “Lightnin’
Strikes” and “Rhapsody in the Rain.” He says,

“Success, to me, is really freedom, so |
don't feel like 'm trapped in any aspect

“Then | went over =0 England, so people thought
| was English. | had a whole new generation of
fans pick up on mz2." His tours included shows
with The Who, Tha Rolling Stones, The Animals,
The Dave Clark Fve and Small Faces.

‘Creating and controlling his own music was
the key. “It took a lot of balls to do that,
because | didn’t try to make records like
anybody else,” he says. “By then Twyla and |
had our own sound, because we wrote such
interesting, crazy little records. My sister sang
background, ana her daughter sang back-
ground. When we wrote the songs, we would
write the backgrounds too. t didn't-surrender
to a producer or arranger and say, ‘Figure out
how to make me a record.”

Sexual imagery surfaced in “Lightnin’
Strikes,” but Caristie pushed the envelope
even further with the followup, “Rhapsody in
the Rain,” whict featured lyrics about making
love to the rkythm of a car’s windshield
wipers. Noting that the song was banned by

many Top 40 stations, Christie says, laughing,
“| guess it was just too orgasmic an approach.
Entire chains wouldn’t play the record. Radio
stations started saying that we needed to
change the lyrics. It became so coritroversial
that Time magazi »e even wrote an article on it,
saying | was corrupting the youth of the day. |
had calls from oriests and nuns and PTA
people.”

Regardless of how shocking the lyrics were
at the time, they pale in comparison to much
of today’s music. “It was like a nursery rhyme,”
Christie says. “Today when I'm onstage, | say,
‘I'm gonna do the original dirty version tonight
to show you hcw far we've slid since then™

Christie has rrouble even remembering the
edited version today, but, he says. “It almost
sounded dirtier by the time we did the
rewrite, but it sold a million copies because of
the controversy. | remember playing a show in
Chicago, and they wouldn’t allow me to sing
the song on the stage. That’s how bad it got.”

Then there ‘vas another controversy a few
years later, when network censors went
ballistic when Christie began moving his hips
as he sang “I'n Gonna Make You Mine” on
Joey Bishop’s ABC-TV show. He says, “l wasn’t
quite aware of all that was going on, because |
was just performing the song. | didn’t know
that everybody was in the control booth
panicking and telling them to shoot me from
the face up.” What was the exzct problem?
Christie says, “| was wearing suspenders, and
it was pulling ... you know what | mean?”

DELG ST T R——

Christie moved to London in the early *70s,
he says, after “being pressured and screwec
over by businesspeople.” Before the move he
had become one of five partners in the Five
Arts managenent company. He explains, “It
was five of us who thought we had a company,
but one mar ran the whole thing. He really
took all of our money. They were taking m2
off one label and putting me on another label
just because he was getting $100,000. It was
always abou: the money. It was never about
thie art. | got fed up with it. The last straw was
when | recorded ‘The Lion Sleeps Tonight,’
and they put Robert John's voice on it”
Christie threw his keys in the garbage while
walking out of his Central Park apartment on
his way to the trans-Atlantic flight.

In- England he married former Miss U.<.
Francesca Winfield, and they had two
children. The time overseas also transformed
Christie from a teen star to a seasonzd
performer. “When | was a teenager, it was just
about how tght my pants were and where my
record was on the charts,” he admits. “My
pants may have still been tight, but | learned
different wrays of selling myself by singing
different sangs. When you'ra in Wales or
Scotland, they're not there because you'r2 a
cute little dd. You really have to work hard
for those people.”

When he returned to the IJ.S. a few years
later, he quickly realized, as he says, “All of my
money was gone.” Christie was experiencing a
plight simi ar to Five Arts’ other management
clients, inchuding Badfinger. “It was devastat-
ing,” he says. “Not only was it affecting me, it
was affectng all my frienas. There were
people having nervous breakdowns and
getting divorces. Of course, [Badfinger’s]
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Peter Ham committed suicide over
situation.”

At that point, Christie says, “| just sort
dropped out of everything. | thought, ‘Mayb€
I'm not normal.’ All | ever saw were airplane
and the backs of stages and limousines. | just
didn’t know who | was at that point. | didalo
of hitchhiking and a lot of disappearing where -
people didn’t know what | was doing. It was
just so | could get my head together. | didn’t
necessarily do anything for a career. | knew |
could come back if | felt like | had to come |
back.”

Christie says that when he resumed
performing in the early '80s, “It just was
time.” He.goes on, “| had gotten my head
together enough to say, ‘This is what | do,
This is who | am. It’s time to do it So that’
what | did, and | haven't stopped since.”

Today Christie acknowledges that he’s
making more money than he ever did at his
height as a hitmaker in the '60s. “1 live very
well,” he says. “Success, to me, is really
freedom, so | don’t feel like I'm trapped in any
aspect of life anymore. | can pick and choose
and mainly do shows on weekends. | am
making more money because my price :
instead of dropping over the years — has
gone up, because I've turned into a performer
more than anything. I've added all sorts of
songs. | get to spend an hour on the stage, and
the show goes beyond ‘The Gypsy Cried’ and
‘Lightnin’.””

Christie performs an average of 75 times
per year, sometimes in packaged shows with

“] always want to tie
in with an Oldies
station, hecause
that's my audience.
They were raised
with me. That's their
music.”

Frankie Avalon, Fabian and Bobby Rydell as
“The Boys of Bandstand,” and sometimes
with other artists. Recent shows have §
included appearances by Jimmy Clanton, Gary |
“US.” Bonds, The Shangri-Las, The Tokens, §|
The Drifters and Christie’s frequent duet
partner, Lesley Gore.

Christie has close ties to his local Oldies
station — WCBS-FM/New York — and 0 3§
KRTH/Los Angeles, but - he maintains a
particularly strong relationship with his
hometown station, WWSW/Pittsburgh. Eazh
year he sings “O Holy Night” at the station’s
Oldies Christmas Mass. He says, “They bring
me in for different things, because | guess the
popularity has kept up. | always want to tie in
with an Oldies station, because that's my
audience. They were raised with me. Thet's
their music.”
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Airplay, on-air mentions remain keys to continued product sales

By Calvin Gilbert

Jim Neill is quick to point out that some of the coolest and
friendliest people he knows work at Oldies and Classic Rock stations. He
jokes, “Maybe it’s just that they’re not pummeled as much by promo

reps.”

Good point. But if Oldies and Classic Rock
programmers aren't getting the high-pressure
treatment from labels trying to score airplay
for their current music, Neill and Jody
Glisman-Best seek every competitive edge
they can get for their reissues.

Rhino Records Sr. Director/Promotion Jim
Neill has spent eight years working at the
company, which has built an empire on
reissues. Glisman-Best, a 15-year EMI veteran,
handles reissues for Capitol, EM! and Virgin as
Assoc. Director/Radio Promotions. EM{ and
Rhino are among the few major labels with
full-time promotion departments for Classic
Rock and Oldies.

Glisman-Best was instrumental in launching
EMI's Oldies and Classic Rock radio pro-
motions in 1993. With a catalog that includes
The Beatles and The Beach Boys — two crown
jewels — it became clear that there were

Neill says, “We try to be creative, but
sometimes | find it's best to keep it simple —
mentions and giveaways, spins and informa-
tion from the jocks to the listeners. We
politely coerce PDs and MDs to insert log
notes as often as possible so the jocks will
back-sell a track to our release, and we always
ask around to find out who the influential
jocks are and make sure they get their own
copies. Goodwill goes a long way.

“While some of our releases have obvious
target formats, we're also creating customized
lists using years of personalized data that
we've gathered on our contacts and un-
earthing the influential jocks who might not
appear on most radio mailing lists but who
absolutely sell records.”

Both EMI and Rhino generally concentrate
on the nation’s biggest markets. Glisman-Best
says, “We'll service all the stations that are on

“We aim to engage as many artists as are
interested in assuring that their past
works meet with their approval and,
hopefully, even include theirinput.”

opportunities to promote the label’s reissues
at radio. Glisman-Best says, “Without the
artists’ being on tour, no one did this kind of
thing aggressively. Our promo reps in the field
who were working new artists would get calls
from Classic Rock and Oldies stations. They
would take care of stations in their markets,
but it was always the stations having to go to
someone at the label. Sometimes they were,
obviously, taken care of very well, but
sometimes it was like pulling teeth.”

In Rhino’s case, the five-person promotion
department’s efforts extend beyond Oldies
and Classic Rock. Neill explains, “We deal
with every format at one time or another,
because Rhino’s releases are about as diverse
as they come. Take this month, for example:
'm working a Tim Buckley anthology at
progressive, public, folk and college stations.
We’re also getting some juice on the latest
title in our joint venture with the Lifetime
cable channel, Women of the Heartland, at a
variety of formats.”

Briving, Retail Traffic

Promotional trade-outs are the bread and
butter of Rhino’s and EMVI's efforts. Glisman-
Best explains, “! basically provide the stations
product for on-air giveaways to create
consumer awareness that our releases are
available at retail. In a nutshell, it's getting
mentions, as opposed to buying spots on the air
that would normally cost thousands of dolfars.”

our mailing list with any new release, but
when we set up promotions for on-air give-
aways, it's always been a standard that I'll set
up top-30 markets. it depends on the release.
For some promotions, such as for The Beatles,
we've gone into top-75 markets with Classic
Rock and Oldies stations.”

Neill notes, “At Rhino we've always thrived
on nostalgia, and the various Oldies formats
are our spiritual and musical brethren. We
need them, and they need us. We give Oldies
stations new releases, and we aren't stingy if
the station wants to do something big. Lately,
though, we've maxed out a bit. In addition to

our major-market targets, we're deluged with -

proposals from markets where retail just isn’t
that strong. We try to accommodate most
decent proposals, but sometimes we just can't
get back to everyone. E-mail interaction has
helped there a bit, but, regrettably, we're
having to draw the line a little farther up the
market-size ladder. Our product allocations
are dictated by budgets based on sales
projections — so when we're out, we're
pretty much out.”

The Internet has assumed a larger role in
the labels’ promotions too. Capitol teams
with stations to provide concert tickets, CDs
or books as contest prizes on station
websites. Glisman-Best explains, *“I would link
from the station’s website to Capitol's
Hollywood & Vine website [www.hollywood
andvine.com]. In the case of Bob Seger and

WWW.americanradiohistorv.com

Steve Miller, we’d do contests where some-
one would win a signed guitar.”

Rhino takes a similar approach, and Neill
notes, ¥*We almost universally include a
station’s w’elgsite as a_component in promo-
tions these days with links to our very active
Rhino site, www.rhino.com.”

Noting the correlation between Rhino's
promotions and airplay, Neill says, “It was very
gratifying recently to research a handful of our
radio campaigns from the last two years on
Mediabase. We found a significant increase in
airplay — as high as 60% — for artists that we
serviced and promoted, and the play seems to be
sustained. Alice Cooper, The Doobie Brothers,
Ronnie James Dio, Foreigner and George
Benson all saw big bumps in recurrent airplay, as
well as on Oldies stations. And turning DJs on to
records like Love’s ‘Forever Changes’ and having
them, in turn, enlighten thousands of listeners, is
one of my favorite things.”

Both Rhino and EMI have extensive release
schedules. In EMI's case, that means approxi-
mately 100 titles hitting the streets each year.
Glisman-Best says, “A lot of times the
promotions segue right into one another.

ome months I'm juggling from five to 10
artists. During the summer, when the tour
season kicks in, on top of all our regular
releases I'll also work Steve Miller, Jethro Tull
and any artists who are on tour. | support all
their tour dates, and | will do catalog
giveaways and set up artist interviews and, in
many cases, meet-and-greets with radio
stations for contest winners.”

In addition to The Beatles and The Beach
Boys, EMI’s catalogincludes The Red Hot Chili
Peppers, Lenny Kravitz, Ricky Nelson, David
Bowie, Pink Floyd, George Thorogood, Dean
Martin, Nat “King” Cole and The Rolling
Stones’ releases on Virgin.

The Rhino catalog already covers every-
thing from The Monkees to John Coltrane, but
these. days Neill is particularly excited about
the prospects that have resulted from the
AOL-Time Warner merger and Rhino's new

include an INXS anthology aimed at '80s
stations, a best-of compilation from Frankie
Valli & The Four Seasons and an en

launch of the Delicious Vinyl

and Brand New Heavies. Neill says, “Our
releases aren’t just reissues; they're really

events — very sexy packages, tons of bonus

material and the best sound possible. As a
fan, I'm in awe of the standard Rhino has set
for the industry. | know this sounds like a
self-stroke, but it’s just undeniable. Every-
one tells us they go for the Rhino package in
the mail pile first.”

s

Whenever possible, EMI and Rhino
eager to enlist artists’ assistance in promoting
new projects. Of course, programmers
occasionally make some huge requests, such
as an interview with Paul McCartney.
Glisman-Best says, “When artists are

available, we definitely try to get them to

fulfill those types of requests. Paul will do

things when he can, but, obviously, getting a 3

request for one of The Beatles fulfilled can be

pretty difficult.” That's not to say that "
in  gaining 1

McCartney has no interest
additional airplay. She recalls, “With his Run
Devil Run campaign, he was very supportive.
He and his promotions person are really big
on Oldies, so Paul is very supportive of Oldies
radio. Obviously, that was a very Oldies-
oriented type of release, so their primary
focus was on wanting to do promotions and
giveaways at Oldies radio.”

Since it contains new recordings, Run
Devil Run wasn't categorized as a catalog
release. Likewise, Beatles | was a frontline
release because it was a new package, albeit
of old material. Glisman-Best explains, “It
gets confusing sometimes between which

ones are the catalog releases and which

ones are the new releases. This was
considered a new release because it was
newly compiled from their catalog. But,
since | am the person who handles all the
catalog promotions with Classic Rock and

“Ina nutshell, it's getting mentions, as op-
nosed to buying spots on the air that would
normally cost thousands of dollars.”

— Jody Glisman-Best

union with Warner Music Group on the
Warner, Elektra and Atlantic catalog. Neill
says, “We're tackling the whole Elvis Costello
catalog this year and next. Unlike Rykodisc,
we're also in charge of the later Warner titles.
We're starting with a two-CD Very Best of ...
package and then releasing his catalog as two-
CD sets. The first CD is the album intact as
originally released. Disc two is bonus material
—-all that Ryko had, plus tons more. I'm sorry
to report that Costello fans will need to take
this seriously.”

At the moment, projects in the works

Oldies, it was a given as far as where it was

promoted.”
Neill says, “Many artists get involved with

Us in promoting their older material, and §

this is when we get a little taste of more
traditional promo behavior. Alice Cooper

is amazing to work with, and his com- §

mitment has paid off in fantastic sales on
our recent Cooper titles. We aim to engage
as many artists as are interested in assuring
that their past works meet with their
approval and, hopefully, even include their
input.”

catalog,”
including titles by Big Daddy Kane, Tone Loc

vement, 1
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R&R’s convenient clip-and-save listing of stations, programmers and contact numbers

Tired of searching through pages and pages of reference books when trying to find the |
telephone number of a Classic Rock station? Want to get in touch with the PD of a Classic

Rocker but don’t know who to calll We've got the answer for you right here.

The following is a listing of Classic Rock (and even Classic Hits) stations in the top 50
markets, listed in order of market size. Each listing contains the station’s call letters,
owner, program director and main telephone number. Tear this page out, tack it on your
office wall, and use it as a valuable resource for all of your Classic Rock needs. All

information is accurate as of March 8, 2001.

New York

WAXQ-FM
Clear Channel
PD: Bob Buchmann
212-575-1043

Los Angeles

KCBS-FM

Infinity

PD: Tommy Edwards
323-460-3000

KLOS-FM
ABC

PD: Rita Wilde
310-840-4800

Chicago
WLUP-FM
Bonneville

VP/Programming: Greg Solk
312-440-5270

WDRYV-FM (Classic Hits)
Bonneville

VP/Programming: Greg Solk
312-440-5270

- San Francisco

KSAN-FM
Susquehanna
PD: Larry Sharp
415-817-5364

Philadelphia

WMGK-FM (Classic Hits)
Greater Media

PD: Dan Michaeis
610-667-8500

Dallas-Ft. Worth

KZPS-FM
Clear Channel
PD: John Larson
972-770-7777

Detroit
WCSX-FM
Greater Media
PD: Ralph Zipolla
248-945-9470

Boston

WZLX-FM
Infinity

PD: Buzz Knight
617-267-0123
Woashington, DC
WARW-FM
Infinity

PD: Phil Locascio
301-984-6000
Houston
KKRW-FM (Classic Hits)
Clear Channel

PD: Jeff McMurray
713-830-8000

!
|
\

Atlantax

WZGC-FM (Classic Hits)
Infinity

PD: Frank Jaxon
404-851-9393

Miami-Ft. Lauderdzle
WBGG-FM

Zlear Channel

2D: Gregg Steele
954.862-2000
Seattle-Tacoma
KZOK-FM

Infinity

PD: Carey Curelop
206-805-102%

San Diego
KGB-FM
Clear Channel

PD: Todd Litzle
858-292-2000

Phoenix

KSLX-FM

Sandusky

PD: David Cooper
480-941-1007
Minneapolis-St. Paul
KQRS-FM

ABC Radio

PD: Dave Hamilton
612-617-4000

St. Louis

KSHE-FM

Emmis

PD: Rick Balis
314-621-0095
KIHT-FM (Classic Hits)
Emmis

PD: Jeff Allen
314-621-4106
Baltimore
WOCT-FM

Clear Channel

PD: Mark Bradley
410-653-2200
Tampa-St. Petersburg
WTBT-FM

Clear Channel

Interim PD: Kathy Taylor
813-839-9393
WHPT-FM

Cox Radio

PD: Chuck Beck
727-577-7131
Pittsburgh
WRRK-FM

Steel City Media

PD: John Robertsor
412-316-3342

Denver-Boulder
KRFX-FM
Clear Channel
PD: Garner Goin
303-713-8000
KKHK-FM
Tribune

PD: Doug Clifton
303-696-1714
Cleveland
WNCX-FM
Infinity

PD: Bill Lewis
216-861-0100
Portland, OR

KGON-FM i
Entercom

PD: Bob Harlow

503-223-1441 '
Cincinnati

WOFX-FM

Clear Channel

PD: Tony Tolliver
513-621-9326 |
Sacramento
KSEG-FM
Entercom

PD: Curtiss Johnson
916-334-7777
KXOA-FM
Infinity

PD: Steve Garland
916-338-9200

San jose
KUFX-FM

Clear Channel

PD: Laurie Roberts
408-452-7900
Kansas City

KCFX-FM

Susquehanna

PD: Don Daniels
913-514-3000

Milwaukee

WLKLH-FM (Classic Hits)
Saga

PD: Bob Bellini

414-978-9000

San Antonio

KZEP-FM

Lotus

PD: Craig Chambers
210-226-6444

Columbus, OH
WEGE-FM

e e —— e

Salt Lake City

KCPX-FM
Mercury Broadcasting
PD: Keith Abrams
801-303-4100

KRSP-FM
Simmons

PD: Sue Kelly
801-524-2600

KURR-FM

Clear Channel

PD: Andre Zamparelli
801-908-1300

Charlotte

WRFX-FM
Clear Channel
PD: Jeff Kent

704-714-9944

Norfolk

WAFX-FM (Classic Hits)
Saga

PD: Mike Beck

757-366-9900

Las Vegas
KKLZ-FM

Beasley
PD: Ken Carson
702-739-9600

KXPT-FM (Classic Hits)
Lotus

PD: Chris Foxx

702-876-1460

Indianapolis
WFBQ-FM
Clear Channel
PD: Mike Thomas
317-475-7489

Orlando
WHTQ-FM

Cox
PD: Bruce McGregor
407-422-9696

New Orleans

WRNO-FM
Beasley

PD: Jason Ginty
504-581-7002
Greensboro

WKRR-FM
Dick

PD: Bruce Wheeler
336-274-8042
Nashville
WNRQ-FM
Clear Channel
PD: Billy Shears
615-256-0555
Memphis
WEGR-FM
Clear Channel
PD: Drake Hal!
901-578-1103
Hartford

WHCN-FM
Clear Channel
PD: Tom Bass
860-723-6160
WAQY-FM
Saga

PD: Glenn Stewart
413-525-4141
Austin
KPEZ-FM
Clear Channel
PD: Scott Less
512-474-9233
Raleigh-Durham
WRDU-FM
Clear Channel
PD: Bob Edwards
919-878-1500
Buffalo
WGRF-FM
Citadel

PD: John Hager
716-881-4555

North American
PD: Hal Fish
614-481-7800

Rockers.
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Clear Channel:
A Classic Rock Giant

Within the tap 50 radio markets are 20 owners that have
decided to invest their time and money with Classic Rock. Of
those 20 owners, Clear Channel Communications is by far
the most dominant Classic Rock operator. 1

Clear Channel owns almost 1,200 radio stations through-
out the U.S., including WAXQ/New York and no fewer than
17 other Classic Rockers within the top 50. Infinity ranks a
distant second, with seven Classic Rockers. Saga
Communicatiocns owns three, if you include the ratings
performance of WAQY/Springfield, MA in nearby Hartford.
The rest of the companies own either one or two Classic

Clear Channel's Classic Rockers can be found spread
throughout the top 50, aithough the company dominates
markets 40 through 50. Greater Media’s two Classic
Rockers are within the top 10 markets, while both of
Bonneville’s classic properties are in market No. 3, Chicago.
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Continued from Page 24

and surfs the Internet. First thing in the
morning he's scanning the newspapers for
other topical material. “As far as the stories
about the music, that comes naturally,” he
says. "l kind of piece everything together.

“I've always tried to present a good,
consistent show every day. | like to try to
always find something new to give the
listener. | just hope somebody can walk
away at the end of the day a little bit richer
from something | said. I've had a great, loyal
audience who know | love the music and

the people. | guess maybe they can hear
that.”

When asked what makes K-Earth a great
station, Beirne replies, “We've always had a
good combination of people here that has
made the mix work. Regardless of the
department, it's been a solid group of people
who just gelled when they walked through
the doors.”

Thinking back to his early days at K-Earth,
he says, “A couple of the RKO people said,

A Lifelong Hobby Creates

A New England Legend

Continued from Page 27

in Worcester, MA — when Joe Perry was not
in the band — and Steve Tyler did a headfirst
swan dive onto the stage. | was pretty good
friends with Joe Perry, and it was great to see
them get back together a few years later.”

Perhaps one of Alan’s most exciting
moments was listening to Permanent Vacation
— hailed by many as Aerosmith’s best album
— at a studio reception:. “Usually at these
events people come down to eat and yack,”
he says. “But at this event everyone’s
attention was just taken away by the music
on the album. After all those years of drugs,
Aerosmith had basically become a joke. |
asked them to play the album again, and | just
sat down and listened to the whole thing
without any distractions. It was great to see
that band’s rebirth, and it was a great
moment for Boston rock 'n’ roll to see
Aerosmith come back from the dead.”

Alan was also active in the 1980s
alternative music scene in Beantown and
became involved with local acts The Del
Fuegos and Scruffy The Cat. Today he
remains vocal about exposing new music in
Boston, and he accomplishes that as host of
WZLX's Sunday-morning blues show, which
has championed such artists as Coco Mon-
toya. “That show takes the blues to places it
would have never gotten before,” Alan says.
“If you do that, you'll help the scene.
Everybody has their role and helps the scene
in different ways."”

The Joyrney Co

Continued from Page 28

new records from the bands. But once we get
out there and start touring, that will turn
people into believers.”

“It's been slow going, In New York at
least,” says Augeri. “I listen to a couple of
stations to see if they've picked up the song.
But I'm optimistic. If it takes another month,
or if it takes another year, I'm not going to
give up on New York radio. | wonder if
they're not being skeptical, just like the fans
were initially. But if someone takes a chance,
| believe it's going to fly.”

While New England and New York State
have reputations for being classic rock
hotbeds, Augeri sees a great difference
between the five boroughs and other locales.
‘I actually kind of thought that New York
wasn’t quite into the rock product,” he says.
“In the Midwest classic rock is still really
popular. | could even cross the border into
Pennsylvania and see a greater desire for this
‘music. | don’t think it thrives as much as it

A Life-And-Death Battle

When Alan joined WBCN in 1979, the
station was still being programmed as an avant-
garde progressive Rocker. “The first format |
had to deal with at 'BCN was hitting songs from
the A, B, C or D bin — each bin was stacked
with records,” he recalls. “That was done just to
keep us from playing the old music. And every
six songs you had to play a record from an act
who could fill the Boston Garden.”

By 1980 crosstown competitor WCOZ
had blazed past WBCN in the ratings. Things
looked bleak for pioneering 'BCN. “WCOZ
was really killing the station with a very tight
playlist,” Alan says. “They were playing a lot
of corporate rock, and we wouldn't play
Foreigner or Journey. We were concerned
about playing Al Green, Stevie Wonder, The
Grateful Dead and Frank Zappa. That heavily
researched Rock format really killed us.”

But after a couple of years of heated battle,
'COZ was defeated, and 'BCN thrived: Alan
comments, “WBCN learned how to format
itself, to a certain extent. Maybe our listeners
wanted to listen to REO Speedwagon and
Foreigner and Bad Company. WBCN learned.
But ‘COZ took it too far, and they burned out
their music so much that their listeners started
searching for something else.” In the spring
1982 Arbitrons WBCN defeated WCOZ for
the first time.

“I'll never forget the celebration because it
was a life-and-death thing for us,” Alan recalls.
“The ]. Geils Band sent over a case of Dom

used to in New York. There used to be a
wonderful New York scene, and when that
fizzled out, there was a huge void. It was
refreshing going to the Midwest and having
people enjoy the music you're doing.”

Today the members of Journey enjoy
performing for their fans just as much as the
band's fans have come to enjoy their live
performances. However, Schon reveals that
there was time when he felt disinterested and
no longer had fun performing with the band.
“In 1986, when we released Raised on Radio,
that whole tour was such a drag for me,” he
says. “| was really beginning to miss a lot of
the old bandmembers, and Steve Perry really
wanted more of an R&B sound.”

The lackluster success of the album capped
anincredible eight-year run that ended suddenly
with the release of 1988’s Greatest Hits, which
has gone |0-times Platinum and remains the
band’s most successful release to date.

Just before Augeri’s arrival, the desire to
reform Journey and to have fun performing

e ———— e
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Perignon, and everyone got shit-faced.”
WCOZ later flipped formats to CHR as
WZOU and today is CHR/Rhythmic WJMN.
“Since then there’s never been a direct
competitor, although in recent years 'BCN
and WAAF have been going at it,” Alan says.
“As big in the industry as 'FNX is, it was never
a ratings competitor for us. That whole
'BCN-"COZ battle was something else in
those days.”

Asked how he compares Boston radio
today to when he started, Alan says, “The
comparison is similar to other places. It has to
do with formatting and the splintering of rock.
Instead of one radio station being the station
for everybody, people punch around to get
something else. You win by trying to get
people to stick around as long as possible.”

While WBCN tightened its playlist in
order to win Boston's AOR war, could radio
today benefit by going back to what 'BCN did
in the mid-'70s? “Yeah, | think it could,” Alan
replies. “There are new formats to be
discovered. But the WBCN of back then was
getting a.3.0 share |12+, and that was enough
for the company in that the owner was making
money. If companies are willing to accept
lower profit margins and lower ratings in
order to be more creative, then we'll get
some truly interesting formats out there."”

While Alan enjoys his work at WZLX,
could he picture himself playing Blink-182
records back at 'BCN? “l can be comfortable
playing Blink-182 records,” he says. “| think
that's fun, and | enjoy listening to new music.
But at 'BCN my job in programming became
more important than what | did on the air.
When | came to "ZLX at the end of my tenure
at 'BCN, | thought more people knew me for
my U2 book than for my on-air shift.”

Will Alan eventually wind up playing a

struck Schon. He called Cain and suggested
that the band put out another album. “Neal
just called me and said he wanted to get
together and write some Journey songs,” Cain
says. “l thought, ‘Well, we don’t have a singer.’
Neal told me, ‘My guitar is talking to me, and
it’s talking Journey.’ | think that speaks volumes
about Neal and the power of this band.”

Now that Arrival has landed in music stores,
do Journey worry that the release may be
perceived as a comeback or reunion record?
“It might appear to be, but this band wants to
remain around and be a musical force,” Augeri
says. “We may not be 20 anymore, and may
not be the flavor of the month, but the band
produces solid, quality music. We're as
serious as a heart attack.”

The addition of Augeri gives Journey an
incredible advantage when it comes to their
classic material. Yet some radio program-
mers have been cynical and remain un-
convinced. “People have been really skeptical
of this band since the get-go,” Schon says.
“But with the new lineup we have a lot of old
fans and a lot of new fans. We have something
to offer that perhaps some of those other
bands out there don’t.
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*You're going to be here for a long time.’ |
said, ‘Well, | don’t know. This is radio.’ | sure
didn’t think it would be 25 years.”

And what are Beirne’s plans for the next
25 years!? “| suppose at some point if this
ceases to be fun, I'll ride off into the sunset
and head to the ranch — and take all m
records with me. | thought about that year
ago and wondered, ‘What if it's not fun nex
year!?” All these years later it's still fun to
come in and do it.”

Blink- 182 record at Classic Rock in |S years
or will songs by Boston still be the listeners
top choice? “With 'ZLX, the audience grows
through you, you don't grow old with them,”
he says. “As long as the audience coming
through is into 1965-85, you're fine. But at
some point in time the audience is going to
hit a schism, a Grand Canyon, with the
development of the grunge material. I'd love
to play Steely Dan into something of the
mellow alternative groove, and I'd love to
play AC/DC next to Pear| Jam, but you can’t
violate the Classic Rock image.”

As a result, '80s pop rock from such acts
as Def Leppard, Bryan Adams and Bon jovi®
has had a hard time winning the acceptance
of WZLX listeners. “Our top artists are The
Beatles and The Rolling Stones,” Alan says.
“The Stones are our cornerstone band, and
there’s a song for everybody out there from
the Stones. We also feature a lot of J. Geils
Band, Aerosmith and Boston, being in
Boston. ‘More Than a Feeling' will never
die!”

Whether he’s playing tracks from a brand-
new album or from a vinyl LP released in 1976,
Alan’s passion for music has rewarded him
with a successful radio career. “Music is a
hobby for me,” he. says. “I'm always up on
what’s happening. | devote a lot of my time to
programming and handling the logs. I'm also
directly responsible for the air personalities.
It’s a lot of responsibility. It's a lot of fun, but
you have to work on time management to do it.

“| think people remember my name because
of my tenure at 'BCN. A lot of those former
listeners are now with WZLX. | have a brand
name in this market, and this station has a
strong music image. It all seems to combine,
and I'm excited, because | just do what ! do, and
it seems to keep the boss off my back!"

“Our live performance has always been
very strong. Where Steve Augeri is now is
just about where Steve Perry was on Infinity.
The timbre and the sound are very similar to
where Perry’s voice was, and it’s noticeable
even when talking to him on the phone.”

When asked why Journey opted for a
vocalist so similar in style to Perry, Schon
turns to Van Halen as an example of what
Journey didn’t want to see happen to their
band. “With Van Halen, everything was
pretty much wrapped around Eddie Van
Halen’s guitar,” he says. “When Sammy
Hagar joined the band, they threw out a lot
of the band’s history. Our fans want to hear
our greatest hits, and Jonathan and | were
very aware that we needed to find somebody
who did justice to our songs live. It was the
natural place for us to go.”

And the reaction to Augeri? “It’s been
99.9% positive,” Schon says. “So many were
nonbelievers at first and thought we would
completely suck. This band is definitely
stronger than where we left off |2 years ago.
It’s sort of a groove to get together and play,
and we're having fun — and that is reflected
in our sound.”

. WWW_arnericanradionstorv.com
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News/Talk

America Loves To Talk!

.

New Interep report offers a snapshot of the format

E-ach year during R&R’s Talk Radio Seminar, Interep’s Research Division releases its annual
2= update on the quantitative and qualitative aspects of the Talk radio audience.

= This year’s report, subtitled
“America’s love affair with Talk ra-
dio continues,” offers a pretty favor-
able snapshot of the current state of
Talk radio. The format continues to
attract high-income and highly edu-
cated adults, and it remains a favor-
ite among advertisers that understand
that personalities — even controver-
sial ones — move product.

In fact, the study reinforces what
many were preaching at TRS 2001:
It’s Talk radio’s personalities who
separate it from music radio. Wheth-
er listeners access those personalities
on:the air, online or via satellite, it’s
the format’s personalities who give it
the hard-to-duplicate content that is
so essential to success in a world
where consumers are being offered
an ever-increasing array of audio
choices.

A Lot To Talk About

" When the O.J. Simpson trials were
over, people asked, “What will Talk
radio talk about now?” And they ask
that same question after every major
story discussed on News/Talk sta-
tions begins to fade from public con-
sciousness. But it seems that Ameri-
cans never tire of talking and, like
every year, 2000 offered plenty of
fodder for Talk radio hosts both local-
ly and nationally.

The year kicked off with the Y2ZK
sizzle that went fizzle. The grave con-
sequences of the dreaded “Y2K bug”
that many had predicted never really
materialized. Some theorize that it
was partially Talk radio’s constant
pursuit of the subject that alerted the
public to the pending disaster and
thus helped divert it. Along with
Y2K, Interep’s report cites other sto-
ries that kept Talk radio listeners yak-
king throughout the past year, inchud-
ing the Human Genome Project,
Elian Gonzales, the Microsoft anti-
trust trial, the sinking of the Russian
sub Kursk, Napster, the bombing of
the USS Cole, renewed violence in
the Middle East, the tragic crash of
the Air France Concorde, rising ener-
gy costs and rolling blackouts.

But nothing captured Talk radio
fans’ atiention more than the 2000
presidential election. The historic
contest between George W. Bush and
Al Gore provided News/Talk with the
kind of story that spells ratings for the
format in any language. Daily devel-
opments benefited News stations,
and Talk fans used the airwaves as
their national front porch to discuss
the events of the day and passionately
defend their chosen candidates.
While some have dismissed Talk’s
fall 2000 ratings increases as merely
a spike due to the election, both the

ratings and the previously noted lis:
of topics are continuing proof that
when a big story captures the nation’s
attention, Talk radio is the place
most Americans go to discuss it.

Why We Love It

The subtitle is “America’s love at-
fair with Talk radio continues,” and

e = ]

While Talk radio
listeners appear in all
income groups, the
percentage who are in
the upper-income groups
is much higher than in
the general population.

e e e

the study’s introduction suggests a tew
reasons why Americans seem to love
Talk-so much. “Many believe it is be-
cause, in an increasingly mobile
world, made perhaps a bit less person-
al by advances in technology, talk pro-
gramming offers a connection to
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their average order or both,

agers to increase billing night now!
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Fifteen Ways To Increase
Your Station’s Billing Now

President of Broadcast Sales Intelligence

All businesses have key vanables; that is, those
primary indicators that act &5 Baromatars for either
¢ their expensa or revenue ines. Restaurants measure

food and labor costs, airfines measura load factors

and average price per seat. Your radio station needs
< to measure the average client investment and aver-
age number af clients on the air either on a saller-by-
sefler basis, for the station as a whole or both.

Think about viewing sach salesperson as an in- &
dividual profit center. Do & 12-month rofing history on, |
how many sdvertisers sach sellar had on the air each w
month, along with what their sverags orders wora. 1l
bet you'll sea spacifically what contributed o their suc- ¢
cess (o lack of if) for each month or quarter. w

. Moving forward, you'll nead to plan out the rest of 2001 and begin
sfratagizing for 2002. Have a one-on-one chal with sach salesperson, and

ask thern how hay think they can grow their number of clients each month,

Now, here's your “cheat sheet” of 15 ideas for salespecple and man-

« Ask for more. Instead of proposing $1,500 a month, ask for $450 &
week for the month, You've jist grown the order to $1,800 — a 25% in-
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Irwin Pollack
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Continuad on Page 34
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others. It offers us a glimpse into
America’s collective psyche — how-
ever controversial, amusing, appalling,
irritating or intriguing that may be. In
fact, the element of surprise, never
quite knowing what you will hear
next, is one of Talk’s primary draws.”

Americans’ love for Talk radio has
paid off with big success for many
stations across the country in cities
both big and small. Interep reports
that currently, nine of the top 10 mar-
kets have a Talk or News/Talk station
among their 10 highest-ranking adult
radio stations. And Talk or News/
Talk stations rank in the top five in
half of those markets! But it’s not
only listeners who love Talk radio,
it’s advertisers, too. “Advertisers are
not only attracted to Talk’s ratings,

but to its personalities,” the report
notes. “The format’s proven track
record of success confirms that per-
sonalities sell product, and a talk
host’s connection with his or her lis-
teners is a powerful force that few
other media can achieve.”

More Great Stats

Among the other interesting points
in the Interep study is the fact that the
Talk radio audience, unlike that of
other formats, is pretty consistent
across all dayparts. In fact, Talk radio
listening actually peaks in middays.
Talk’s adult 18+ cume (Monday-Sun-
day, 6am-midnight)’in the top-25
markets was 5.7 million listeners in

Continued on Page 34

Improve your demos in the next book.

We invented Targeted Talk

Call now, 212 681 8181

\ - |
- YOU " win the precise target demos you select—with talk!

SABO NMEDIA

Programming Consultants.

www americanradiohistorv.com
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America Loves to Talk!
Continued from Page 33

morning drive, 5.9 million in mid-
days and 5.6 million in afternoon
drive. Compare those fairly stable
audience numbers to the many mu-
sic-formatted stations that post strong
morning drive shares, but then watch
as their audiences dwindle through
the rest of the day.

As you might expect, Talk is stron-
gest when listeners are in the car.
Fully 50% of the audience members
analyzed by Interep listen to the for-
mat in their cars, with 38% listening
at home and only 12% at work. That
last figure is really no surprise be-
cause at-work listening has always
been a challenge for Talk, especially
for stations airing the format on AM.
But signal problems are not the only
challenge; many Talk radio fans re-
port that listening to Talk at work is
difficult because they simply pay too
much active attention to it and are
distracted from their work.

That last point offers yet another
illustration of why advertising on
Talk stations works so well. When
people are actively listening to a

JOEY REYNOLDS

Talk is strongest in 35-64 adults, with 60% of its
audience falling into that demo. But broken down
further, 55% fall into the 18-49 demo, and fully
59% fall into the 25-54 demo that is so coveted by
advertisers.

*

host’s message, it stands to reason
that they will also listen more active-
ly to messages from advertisers.
Just how many people are listen-
ing? According to Interep, there are
more than 10 million Talk radio fans
18 and older in the top 25 markets
alone. Of those, 57% are men, and a
very respectable 43% are women —
data that helps dispel yet another
myth, that Talk radio is almost exclu-
sively a “guy thing.” And, although
the format’s critics and competitors
continue to try to label Talk with
“only old people listen,” Interep’s
stats show that that argument doesn’t
hold up. Yes, Talk is strongest in 35-
64 adults, with 60% of its audience
falling into that demo. But broken
down further, 55% fall into the 18-49

R. RONALD HOFFMAN

S

212-642-4533
worradionet.com

demo, and fully 59% fall into the 25-
54 demo that is so coveted by adver-
tisers.

Family Values

If you’re an advertiser looking to
reach the all-American family, Talk
radio is the place 10 put your dollars.
The majority of Talk radio listeners
(more than 70%) are married, almost
half (47%) have three or more chil-
dren at home, and most (more than
82%) own their own homes. Addi-
tionally, their disposable income con-
tinues to be significant, with 22% re-
porting household incomes of more
than $100,000 and 13% reporting in-
comes of more than $75,000. While
Talk radio listeners appear in all in-
come groups, the percentage who are

wWWWwW.americanradiohistorv.com

News/Talk

in upper-income groups is much
higher than in the general population.

When it comes to spending their
money, Talk listeners also index well
above average. They are 41% more
likely than the national average to
own stocks, 58% more likely to own
securities and 43% more likely to
have traveled overseas in the past
three years. Speaking of travel, Talk
radio’s fans are 70% more likely than
average to have made five or more
domestic air trips in the past year.
When they’re back on the ground
driving those three or more kids to
school, they are 47% more likely to
be doing it in a vehicle that lists for
more than $30,000.

Talk listeners also index signifi-
cantly above the national norm in ed-
ucation levels of college and above.
There are similar advantage in the
workplace, where Talk listeners are
primarily professionals, managers,
executives, owners and business de-
cisionmakers in all kinds of indus-
tries. In fact, Talk radio listeners are
47% more likely than the average
population to be business owners or
partners, according to Interep.

If you'd like 1o find out how to obtain
a copy of Interep’s latest siudy, call
1-800-INTEREP and ask for details
on Talk Radio 2000, or visit Interep
online ar www.researchstore.com.

Fifteen Ways to Increase...
Continued from Page 33

* Drive the rate. Take your three key weekday dayparts, along with
middays on Saturday, and put a premium on that inventory. Lower what
you're typically getting for nights and weekends. You'll sell more of the
lesser-demand inventory and find that most clients are willing to pay a pre-
mium for the precious stuff.

* Find a way to utilize OPM — other people’s money — for each cli-
ent. Either find access to vendor money, tie in similar clients or use cli-
ents’ unused co-op.

* Offer special promotions. Theme your days to give clients a reason
to buy more. For example, consider “buy three, get one free” Mondays.
The extra unit would between 7pm and 6am, where you probably wouldn't
have sold it anyway. This Is similar to the mobile-phone industry’s screams
of “Free nights and weekends with no roaming and no long-distance
charges!” Of course, they're looking for fong-term commitments from buy-
ers who want that deal.

» Contact local retailers that are part of ongoing regional, district or na-
tional on-air campaigns. Get them to supplement the campaigns on a
higher level.

* “Switch-pitch” how you express the client's budget. Go from monthly
amounts to weekly and then to daily, making the investment seem like less.
Sixty-eight dollars a day sounds far better than $2,000 a month. In other
words, reduce the financial risk in the client's mind.

* Sell “fries.” Just like fast-food restaurants have “value meals,” or add-
on opportunities (and so do airlines, real estate agents and car dealers),
find a way to sell from your station’s “$39 Anytime” menu. Include an over-
night commercial every day for a week, or offer heavy impact — four or
five commercials — during “church drive” on Sundays from 6-11am, “en-
trepreneur drive” weekdays before 6am or “bar drive” Thursdays through
Saturdays from 11pm-2am.

* Practice overcoming the most common rate objections. Use flash-
cards. Remind yourself that “automating” the most common sales activi-
ties through practice will make you better, smarter and faster!

* Rotate inactive clients more often. Recognize that dormant accounts
on individual salespeople’s account lists are nothing more than a false
sense of security. Just imagine what would happen if every seller gave up
10 inactive ctients. if you have 10 salespeople, that means moving around
100 accounts that you have no billing from right now.

» Monitor your “end of order” reports two weeks ahead of time. Win-
ning back a lost advertiser is five times harder than extending an end date.

* Be sure that somebody's going to the library to check last year's
newspapers — and doing it at least two months in advance. When you
only monitor current newspapers, those clients’ budgets are already spent.
The secret is being first to tap into what you think might be coming based
on each client’s history.

* Get the sales staff to focus on categories in the Yellow Pages each
week, in alphabetical order. During “A” week you might have some sales-
people focus on automotive while others work the appliance or agricul-
ture categories.

* Double-check that salespeople are getting the most out of referrals.
Every active client on the station has at least three close business friends.
Think of the impact that could have for a seller who has 30 accounts on
the air. Getting salespeopie to use their clients as influences to gain ac-
cess to additional contacts makes good sense.

* Get more clients by pricing your unsold inventory in ways that will
get newer clients on the air. Would it make sense to offer new advertisers
one-fifth of all of your weekly unsold inventory for $750-$975 a week? Do
the math: That would allow you to sell your otherwise unsold inventory to
five different clients each week.

* Always get two months of billing each time a client commits to your
station. Getting a 19-day schedule between the 22nd of one month and
the second of the next month means that an ad schedule crosses over
two months of billing and adds to your base for both months.

Contact Irwin Pollack at www.irwinpollack.com or 868-723-4650
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Gordon McLendon: Hev Brought Promotion

To The Party

"Gordon came up with the promotions and marketing ideas that made

Top 40 fly’

The bar wasn’t much to speak of, but if you believe
the story that's been passed down to us, it's where they
figured it all out.

Todd Storz, the owner of KOWH /Omaha, and Bill
Stewart, his PD, were having a few pops when they
noticed a young girl feeding the jukebox. Each time she
slipped in a coin, the box burped back the same song —
over and over and over. According to the story, they
started to think that if a radio station did the same thing
— that is, play people’s favorite songs over and over —
it might win.

It had never been done before. And it worked.

Within a short time KOWH shot to No. 1. Bill Stewart
took the idea to New Orleans, and it worked there, too.
The format didn’t have a name yet, but it was generating
street talk. “Todd had the music part, which was half of it,”
says Ken Dowe, former Exec. VP of McLendon Broadcast-
ing. “But Gordon came up with the promctions and
marketing ideas that made the format fly."

McLendon understood that part of the equation at
least five years before Storz and Stewart ever raised their
glasses to toast their new idea, Top 40.

PLAY BALL

Differentiation.

McLendon got it before many of today’s heavy-hitter
PDs were born. In 1946 — after Yale, the war, the Navy
and a year at Harvard Law — he bought his first radio
station, in Palestine, TX, but the economy killed it. The
next year he bought a 1,000-watt daytimer in Dallas at
1190 KHz and named it KLIE

Create attention.

He trained a parrot to chirp the call letters. Really. He
had jingles when Dallas didn’t know from jingles. But
the real play, the one that was going to make the
difference for KLIF, was play-by-play sports.

Broadcast rights weren’t cheap, but McLendon didn’t
care. He wasn’t going to do the games live; he was going
to re-create them using wire copy and sound effects. He
began in the spring of 1948.

He used his imagination and figured his listeners
would too. Sure, some of it was fantasy. but that worked
in his favor because if the real games got boring, he
could call a foul that never happened or talk about a
pretty girl who never was.

“What harm is there in making 100,000 people happy
on a hot summer afternoon?” he asked, but by 1952 the
teamn owners had had enough. It didn’t matter that there
were sponsors and fans. They didn’t care taat McLen-
dan’s standalone station, early in syndication, had
become the second-largest radio network in the nation.
They just said, “You're out,” and on May 15, 1952, the
Liberty Broadcasting System died.

In four years McLendon had become ore of the most
respected play-by-play guys in the country, and at least
he still had KLIE. He focused his energies on the station
and never pursued sportscasting again.

"KEEP YOUR EYES ON THE PROGRAMMING'

Top 40 was only a baby, just like rock ‘n’ roll. In 1953 it
was about Patti Page — there wasn't a whole lot of
hipness going on.

Necessity collided with opportunity. McLendon heard

about the format, took a good look at it and committed.
At the time KLIF still had some block programming on
the air, shows like Lullaby in Rhythm and Hillbilly
Roundup, but McLendon was ready to rock the boat.

In early 1954, a few months before Elvis walked into the
Memphis Recording Service, Bill Stewart -— who'd been
with Storz from the start — walked into KLIF as the new
D, and the tightening began. Within 90 ¢ays KLIF went
from No. 10 to No. 1, and radio would never be the same.

“Keep your eyes on the programming,” McLendon said,
“and the sales will follow.” The product was everything,
and despite history’s tendency to give MclLendon all the
credit, it took a team of the best and the brightest to keep
KLIF and the other stations in the group on top.

According to some accounts, the unsung hero responsi-
ble for KLIF’s launch was PD Bill Stewart. Don Keyes,
who would become McLendon’s National PD in 1957,
acknowledges that Stewart “put the station on the map.”

THE KING OF CONCEPTS

KLIF became the story. Executives flocked to Dallas to
listen to and tape it, even though tape recorders were
hardly portable in those days. They fouad a station that
never stopped promoting, perhaps because ideas came
easily to McLendon. “God, he’d come up with some of
the most bizarre concepts and events,” Keyes says.
“Gordon was a showman, the P.T. Barnum of radio.”

KLIF threw hundred-dollar bills from buildings and
came close to causing riots. The School Spirit Campaign
(the school with the most signatures got a record hop
hosted by the station) paralyzed Dallas schools, and the
superintendent begged the station to stop.

And then McLendon bought an insurance policy from
Lloyds of London to cover most of the $50,000 check he
stuck in a bottle that he hid in Dallas. With only the bottle
cap protruding from the ground, KLIF launched “The
Great Treasure Hunt.” Clues were given out twice a day,
but they were purposely bad, and McLendon didn't
expect anyone to win. Surprise!

At the time it was the most money a radio station had
ever given away. Some Dallas lawns and gardens were
the worse for it, and concerned citizens complained to
the FCC, but McLendon didn’t mind. After all, that’s
what lawyers were for.

In 1957 McLendon sent Don Keyes to Houston to flip
KILT, and they ran the Treasure Hunt contest again. “One
of the treasure hunters fell off an I-beam and was killed,”
Keyes recalls with regret. The next day the story was
plastered all over the Houston papers, and reps from
Blair, in town to acquaint themselves with KILT, thought
it was just another McLendon gimmick. Sadly, it wasn't.

Ken Dowe says that McLendon’s contesting led to the
FCC’s writing more specific rules about promotions and
contesting. But it was very compelling radio.

THE GREAT INNOVATOR

McLendon invented formats. He created Easy Listening
for KABL/San Francisco when he found there were already
five Top 40s in the market. In L.A. he and Keyes put the first-
ever News station on XETRA. He launched a 24-hour FM
station in Los Angeles that only played commercials. When it
failed, he changed its call letters to KOST. And, believe itor
not, McLendon even offered the government $1 million for
Armed Forces Radio, but it never returned his call.

In 1971 McLendon sold KLIF to the Fairchild Corporation
for $10 million. At the time it was the most money ever paid
for a radio station. At the last minute, over coffee, McLen-
don offered to throw in KNUS-FM for $150,000, but
Fairchild declined. By the way, the contract called for a
noncompete, but it only addressed AM stations. Fifteen
months later KNUS-FM was the No. 1 station in Dallas.

McLendon died at home on Sept. 14, 1986. His life’s
work, however, can be heard every day, all day long, on
every contemporary radio station in the world.

In fact, if it wasn’t for Gordon McLendon, you might
not have a job today.

Bob Shannon writes, voices, produces and consults from
his Bainbridge Island, WA-based business, bobshannon-
works. Shannon, who continues to consult his former
employer, TM Century, can be reached at bob @
shannonworks.com.
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Steve Goddard gives the

Greatest Hits of a Generation

new life in three fun-filled
hours of music, interviews
with the stars and the
stories showcasing the
vivid history of

The Best Years of Rock n’ Roll!

The 60’s & 70’s Never
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‘ é ® “Fits perfectly in our demos.

602-381-820

Goddard’s 35 years on the air
are all packaged in one great 3

hour program!”
Rick Andrews, PD, KOOL 101.3 Albuquerque, NM

® “We made the right choice!
Goddard’s Gold is a fresh change
of pace for my station.”

Brad Majors, PD, Oldies 99WAYS Macon, GA

ext. 201 Eastern stations
ext. 211 Western stations

WestStar

affiiaterelations@weststar.com

ounded So Good!
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Dominant

Males

MEN 18-34
#7 in Jacksonville, FL 31.2

#1 in Chattanooga, TN 20.0
#7 in Augusta, GA 15.7
#1 in Gainesville, FL 22.5
#7 in Savannah,GA 15.6
#1 in Greenville, NC 16.0

Source: ARB Metro Shares Sum 00-FO0

Proven talk
from

RADIO, INC)

PETER WELPTON 214.528.4160

Street Talk.

A R— .
o e o RS e e g ¢ o Y ==

|
|
|
|

=SS S

Gallahan Steps Down From

ABC Presidency

BC Broadcast Group President Bob
l Callahan has decided to leave the

| | company. He based his decision on

| his desire to remain on the East Coast for

! personal reasons. As a result, Walt Disney

| Internet Group Chairman Steven Bornstein
has become President of ABC Television. ABC
Radio President John Hare and Disney
Internet Group President Steve Wadsworth
will report to Disney President/COO Bob Iger.
Callahan will remain at ABC through Septem-
ber to help facilitate the transition.

KTWV (The Wave)/Los Angeles’ new
morning show debuts Monday morning, and
it's now known that Capitol recording artist
Dave Koz will be joined by veteran WQCD/
New York morning host Pat Prescott. KTWV
PD Chris Brodie tells ST she’s put together
“what promises to be the best broadcast team
on Southern California morning radio.” Rose-
mary Jimenez, who's produced such shows
as KYSR/L.A's Jamie & Danny morning
program and the syndicated Mark and Brian,
joins The Wave as Exec. Morning Producer.

Has Ed Turner accepted the GM position
| for Clear Channel’'s New Orleans cluster?
Turner presently serves as Market Manager
for Citadel/Baton Rouge, and sources tell ST
that he announced his new duties at a staff
meeting Tuesday.

A Florida appeals court last week upheld
a noncompete agreement
WRMF/West Palm Beach
morning host Jennifer Ross
had with her former employer,
Infinity Broadcasting. The
decision means that Ross
could be forced off of 'RMF
before the end of April, West
Palm Beach’s WPBF-TV
reports. Ross departed
Infinity’s top-rated crosstown
WEAT (Sunny 104.3) last fall
and was sued by Infinity for violating her
contract. Her attorney tells WPBF they wili
appeal the decision.

Jennifer Ross

Interscope Records co-founder and
soon-to-be ARTISTdirect Chairman/CEO
Ted Field says he is seriously considering a
name change for his planned joint-venture
imprint. The name Radar Records had been
tentatively selected, but Field now desires
the name AD Records. Why the change?
Field tells ST, “Even though Radar is the
name of my film company, AD brings out
and reinforces the incredible brand the
company has built over the years. What a
great name for a record company, one that
directly interfaces with artists and fans. It
says a lot”

www.americanradiohistorv.com

Harvey Hands Out
‘Hoodie’ Awards

<

Multimedia entertainer and KKBT/Los
Angeles morning star Steve Harvey spent
Saturday evening with 7,000 guests at Las
Vegas’ Aladdin Hotel for the inaugural Steve
Harvey Hoodie Awards. Harvey came up with
the idea for the ceremony as a way to salute
small businesses and grass-roots leaders in
Southern California for their contributions to
community-building. Among the 16 categories:
Best Church, Best Car Wash, Best Nail Shop
and Best Soul Food (which went to L.A's
famed Harold & Belle’s restaurant).

A Mobile, AL Circuit Court jury has awarded
former WAVH & WZEW GM Bill Phillips a 40%
stake in the stations. The jury agreed with
Phillips’ claim that there had been a verbal
agreement in place since 1992 giving him part-
ownership of the stations. Phillips’ other claims,
including a claim of breach of contract on the
part of Baldwin Broadcasting, were discarded by
the jury, and they declined to award any other
damages. Barry Wood, the station’s majority
owner, tells ST the decision will stand “only if it's
upheld on appeal, which is doubtful.” Wood adds
that Phillips stated in a 1996 deposition that
Wood was the 100% owner of WAVH and that
all FCC records show Wood as the sole owner
of both stations. Wood plans to file an appeal to
Alabama Supreme Court in May or June.

Howard Stern has sold a radio station in
Wyoming.... No, not that Howard Stern. Quality
Communications President Howard Stern has
divested KGWY-FM/Gillette, WY to Larry and
Susan Patrick’s Legend Communications for
$1.9 million. KGWY airs a Country format.

} Just Call Him
KSD-FM/St. Louis MD/afternoon host Mark

‘Mayor Mark!’
Langston defeated two opponents in last
week’s Maplewood, MO mayoral race, thus
putting him in charge of the southwest St. Louis
County community of 10,000 residents. He'll
begin his four-year term on April 24, and the
government post won't affect his KSD duties
since it's only a part-time gig. Langston notes
that working with record-label reps during the
last 20 years has him fully prepared to deal
with any lobbyists who may approach him.

The hotly contested battle for Mayor of Los
Angeles went down to the wire Tuesday
evening as Antonio Villaraigosa, James Hahn
and Steve Soboroff battied it out. While a
winner wasn’t known at press time, the two
candidates most closely connected to the radio
industry were far behind three other well-known
choices. Bob Tur, a former KFWB and KNX

Continued on Page 38
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helicopter journalist best-known for covering
the beating of Reginald Denny during the riots
sparked by the Rodney King trial, and Melrose
Larry Green — an accountant and frequent
guest on Howard Stern’s radio program, both
finished toward the bottom of the pack.

Albuquerque received its third Classic
Rocker Tuesday morning as KRIF officially
assumed the 96.3 MHz dial position vacated by
Classical KHFM and bowed as “The Buzzard”
KRIF will compete against Simmons’ KIOT and

i Clear Channel's KLSK. Citadel SW VP/GM/

Head Buzzard Gayle Shaw said of KRIF, “We
are launching a new station that presents the
very best of all the great rock 'n’ roll. Every time
you listen, it's like being front-row center at
your favorite group’s greatest concert.” Mean-
while, KHFM can now be found at 95.5, thanks
to a long-term joint sales agreement that gives
the intellectual property of KHFM to American
General Media. Citadel will continue to sell

| KHFM, now licensed to Santa Fe, NM, and all

personnel, including PD Kip Allen, are expect-
ed to remain with the station. As a result of
KHFM's April 6 shift in dial position, Rhythmic
Oldies KMMG disappears.

KOAZ (The Oasis)/Tucson drops NAC/
Smooth Jazz to become “97.5 Cat Country” The
station will provide a music-intensive aiternative
to Country sister KIIM/Tucson. Aithough GM
Jamie Slone says the NAC format performed
well, “with all the changes-in the market it seems
wise to concentrate on a format we do best. We
are the country-music specidlists in Tucson”

WAXQ’s Milito Now 4
A Glamour Girl!

WAXQ/New York midday diva
Maria Milito will be featured in
the May issue of Glamour
magazine, along with five TV
broadcasters. Milito discusses
her first days in radio in the
“Wow! Women” column and
recalls, “When | first started in
radio, a program director told
me, ‘You're horrible, you'll never
make it So, of course, | had to
show him.” Milito also com-
mented about her appearance in the women'’s
publication: “I'm honored to appear in the same
magazine that features Britney Spears on the
cover, since I’'m old enough to be her mother!”

Maria Milito

Catholic Radio Network’s KPLS/Anaheim-
Los Angeles will adopt a conservative-leaning
Talk format April 30, featuring Westwood One
syndicated morning man Don Imus, former
Congressman Bob Dornan in the 1-4pm siot
and the syndicated Michael Savage in the 4-
7pm shift. Concurrent with the format shift from
Religious, CRN inks a management-consuilting

| agreement with Talk Radio Network, and

former WSB/Atlanta PD Greg Moceri signs a
consulting deal with TRN for exclusive work
with KPLS. A TRN representative adds that
KPLS is awaiting clearance from Mexico's
equivalent of the FCC for a power increase to
50kw for its 830 kHz signal, which covers the
L.A. basin and Orange County.

Max Krasny rises to a VP post at Westwood
One, effective April 16. Krasny will work in

www.americanradiohistorv.com
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Records

* Former Hollywood VP Michael Motta joins
Artemis for Nat’l Rhythmic/Crossover duties.

* Laura Chiarelli rises to Dir/Nat'l NAC Pro-
motion at Verve/GRP.

* Longtime Island Def Jam Music Group vet
and VP/Adult Radio Promo Kerry Wood departs.

* Priority ups Danny Coniglio to the New York-
based Sr. Director/Crossover Promo post and
L.A -based regional Warren Gesin to Assoc. Di-
rector/Crossover Promo. The label also lures
Greg Maffei to handle L.A. regional and new-me-
dia duties and hires ex-Elektra/Seattle rep
Stephanie Falrweather as its new Northwest rep,
based in San Francisco.

* Look for Reprise promo rep Richard Wolod
to segue to Trauma shortly.

* Melissa Emert joins Red Ink as Manager/
Radio Promotion.

Entertainment Affiliate Sales and also hold some
programming duties for MTV and VH1. Krasny
will relocate from Los Angeles to New York.

The Miami Herald reports that WHQT/
Miami midday host Traci Latrelle has departed
the station to become Program Coordinator
and Urban Format MD for XM Satellite Radio.
WHQT MD A.T. Turner is handling Latrelle's
former duties until a permanent replacement is
found.

WKLS/Atlanta afternoon host Christopher
Rude has doubled his airtime in the Peachtree
City. Rude will now add morning duties at Hot
AC sister WMXV to his daily routine, and in the
process solidifies his claim as the “hardest-
working man in Atlanta radio.” Rude says, “|
figured that if | do two shows, it would be a lot
harder for them to fire me”

WDAS-AM/Philadelphia PD/midday talent
Rick Green resigns from the Clear Channel
Gospel outlet to pursue other interests. He
joined the station as a weekend host in 1989
and presently serves as CEO of newly formed
Green Group Marketing & Promotions.

Two of America’s last Big Band radio
stations have disappeared from the radio dial.
Simulcast partners WDBE & WDBF/West
Palm Beach have flipped to News as “WPBI
— Your Palm Beach Information Station.”
WDBF will become WPBI, while new calls for
'DBE are forthcoming.

Nothing ‘Butt’ <
Criticism For KXFX

Rocker KXFX/Santa Rosa, CA recently
unveiled its latest billboard campaign, and the
response has been overwhelming. The Press

NOTHIL%? EUTT l‘()‘:l‘

Democrat of Santa Rosa condemned the station
for its board (pictured here), calling it “a flashback
to Neanderthal times.” Hundreds of calls both in

support and in protest of the billboard have been

Continued on Page 40
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received, by the station. Local resident Donita
Smith was just one of several people who wrote
letters to the editor of the Press Democrat, and
writes, “Thank you [KXFX] for making me feel
like | live in an L.A. slum.”

The NBA’s Boston Celtics will move their
broadcasts, effective next season, from Sports
WEEI/Boston to crosstown rival WWZN
(Sporting News Radio 1510, The Zone).

ST sends its deepest condolences to the
family and friends of KDDJ & KEDJ/Phoenix
afternoon host Hondo (a.k.a. Mike Walker),
who died April 9 at age 26. The cause of
death was not known at press time. Funeral
services are pending.

Gene “By Golly” Barry, a 45-year Dayton
radio fixture, died Monday at age 77. Barry,
whose real name was Selwyn Atchison, joined
WING/Dayton in 1945 and later hosted shows
at Dayton’s WDAQO and WAVI.

ST bestows kudos on the many winners
at the 2001 Gracie Allen Awards, presented
by American Women in Radio & Television.
Among the radio recipients were WBBR/New
York’s Jessica Ettinger, WEVD/New York’s
Linda Blau and public-radio jazz hostess
Marian McPartland. In related news, AWRT
will receive the Spirit of Broadcasting Award
from the NAB during NAB 2001 in Las Vegas.
The award honors AWRT for strengthening the
position of women in radio and TV over the
past 50 years.

Photo Oops _‘

R&R takes great pains in ensuring the accuracy of
all materials appearing in each week's issue, includ-
ing photos. However, two incorrect pics appeared
in last week's issue. Due to a
filing emor dating back to 1997,
a photo of XHCR/San Diego
consultant Mike Shepherd ap- [
peared in an article involving
new XHCR PD Steve Sapp. Ad-
ditionally, a photo featuring a l
different Steve Warren from the
individual featured in the Coun- ‘
try column accidentally snuck
past our top-notch copy edi-
tors. Here’s the correct photo of
Texas-based consultant Steve
Warren. A photo of Sapp was
unavailable at press time.

Steve Warren

Rumbles

¢ Former WERZ/Portsmouth, NH PD/morning
host Jack O’Brien is the new VP/OM for Wilks
Broadcasting/Des Moines.

¢ Steve Stephenson becomes GM of Root
Communications’ eight Florence, SC stations. He
was previously Market Manager for KBFM &
KTEX/McAllen-Brownsville.

* KPSI/Palm Springs, CA OM/PD Mike Keane
rises to GM and Craig Michaels earns interim PD
stripes.

¢ Longtime WRXL/Richmond morning co-host
Jeff Beck joins Telemedia’s WGRX/Fredericks-
burg, VA as PD. The station is set to debut at 104.5
MHz in mid-May.

* WDRQ/Detroit night host Mark Allen is
tapped as PD of KZMG/Boise, ID.

¢ WKLQ/Grand Raplds APD/MD Mark Feurie
rises to PD at the Citadel Active Rocker. He's been
with the station since 1996.

¢ Michael Todd Mobley has been promoted to
PD of KQRX/Odessa-Midland, TX. He's been the
Alternative station’s MD since 1999.
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* Erik Olesen appointed VP/Nat’l Top 40 Pro-
mo of Island Def Jam Music Group.

* Infinity places Jeremy Coleman in the
WNEW/New York PD chair as Jim McClure
advances to PD of WJFK-FM/Washington, DC.

* Jay Michaels promoted to KRBE/Houston PD.

* Steve Moore tapped as Program Manager of
KMOX/St. Louis.

* Mike Siegel chosen to host Coast to Coast

b 5

¢ Bob Callahan advances to President of ABC
Radio Networks.

e Mark Mason made Exec. Editor/PD of WINS/
New York.
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