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Listen to the hot new BBMAK single
“OUT OF MY HEART (INTO YOUR HEAD)”

If you hear the sound of a car horn beeping,

you will qualify for our QUT OF MY HEART,
INTO YOUR MINI COOPER Game to
win a BRAND NEW 2002 MINI COOPER!

Be sure to listen NOW to see if you are
one of our 50 qualifiers.

NO PURCHASE NECEZSARY. JOID WHERE PROHIEITZD. GAME ENDS JUNE 30, 2002. OPEN CNLY TO RADIG
STATION EMPLOYEES AT TOP 40 MAINSTREAW AND 40T AC RADIO -3 OR OLDER IN THE 50 STATES OR DC.
QUALIFIERS WILL BE ENTERED IN TO A RANG-OM DRAWING TO BE HELD JUNE 30, 2002.IF YIUR CC HAS
THE QUALIFYING BEEP, PLEASE CALL 818 560-7£20. FOR FULL RULZS WRITE TO:HOLLYWOOD RECIRDS,
500 S. BUENA VISTAST., BUIBANK, C£ 91521, CR 50 TO WEB SITI AT www.bbmakfan.com/rules

ON YOUR DESK NOW! IMPACTING JUNE 23!

“MINI Cooper is a registered tradamark of BMW of North America, LLZ. Al rights reserved.”

HOLLYWOOD
wwwhollywoodreco-dscom RECORDS



www.americanradiohistory.com

management ¢ marketing ¢ sales

The second part of John Parikhal’s “Four
Pillars of Radio Success” focuses on the
customer — the most important person to
any business. Are the radio and record
industries satisfying their customers these
days? John makes a case that they're not.
But he has some suggestions on how they
can turn that trend around. Qur
Management, Marketing & Sales section
this week also features essays from
consultants Ed Shane and Dave Van Dyke.
And a popular radio executive is in our GM
spotlight — Infinity/Phoenix Market
Manager Clancy Woods.

Pages 8-14

CONVENTION MEMORIES!

Assuming you didn't kill too many brain
cells at previous R&R Conventions,
you've no doubt racked up quite a few
great memories of striking up new
friendships, attending inspiring sessions
and listening to great music. Carol
Archer asks friends in the Smooth Jazz
community for their favorite convention
memories, and Jim Kerr consulted his
archives to present you with a year-by-
year retrospective of the Alterna-action
at recent meetings.

Pages 80, 94

* Michael Powell predicts ownership-
limit review will be done by 2003

* XM execs confronted by
protesters over content diversity

¢ Pete Rosenblum named Elektra
VP/Alternative Promotion

= Earl Jones becomes GM of
WJILB & WMXD/Detroit
Page 3

CHR/POP

* VANESSA CARLTON A Thousand Miles {A&M/interscope)

CRR/RHYTHMIC

* NELLY Hot In Herse (Fo’ Reel/Universai}

URBAN
* CAM'RDN Oh Boy (Roc-A-Fella/IDJMG)

URBAN AC
 JEHEIM Anything (Divine Mill/WB)

COUNTRY
« GEORGE STRAIT Living And Living Well (MCA)

AC
» CE_INE OION A New Day Has Come (Epic)

HOT AC
» SHZRYL CROW Soak Up The Sun {A&M Interscope)

SMOOTH JAZZ
* JEFF GOLUB Cut The Cake (GRP/VMG)

ROCK
» KRCEGER & SCOTT Hero (Roadrunner/Columbia/iDJMG)

ACTIVE ROCK

« GOCSMACK | Stand Alone (Republic/Universal}
ALTERNATIVE

+ KRO :GER & SCOTT Hero (Roadrunner/Columbia/IDJMG)

TRIPLE A
+ JACK JOHNSON Flake (Enjoy/Universal)
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Univision Makes Play For HBC

W TV giant gets radio company for $3.5 billion

THE INDUSTRY’S INEWSPAPER

www.radioandrecords.com

EXCLUSIVE

Teens Say Downloading Music
For Free Not Morally Wrong

M Edison/R&R study uncovers disturbing trend,
but industry can still work to change behavior

By Frank CorrEIA

R&R MUSIC EDITOR
Sfearreia@radioandrecords.com
LCS ANGELES — Recent first-
week sales booms from such
artists as Eminem and Ashanti

may have bright- ————
“People pay
millions to have
artists endorse
their products.
The recording
industry needs to
tinue to loom Use that power.”

ened the skies
for some indus- |
try executives, |
but a recent
study by Edison |
Media Research
for R&R shows | !
that clouds con- |

both overhead
and on the hori- |
zon for the re- —
cording industry overall.
According to the results of
the mational survey, revealed
here at R&R Convention
2002, 74% of 12-17-year-olds
answered no when asked if
there is anything morally
wrong about downloading
music for free off the Internet.

Bortnick Becomes
Westwood One CO0

Chuck Bortnick has been ap-
pointed COO of Westwood
One, effective July 1. Bortnick
will continue as President/COO
of Westwood :
One subsidiary
Metro Networks/
Shadow Broad-
cast Services, a
post he was given
in 1999 following
Metro’s merger
with Shadow.

“Chuck has
done a tremen-
dous job of build-
ing the Metro Networks business
and integrating Metro and Shadow.™
said Westwood One President/
CEO Joel Hollander. to whom
Bortnick reports. “He's a talent-
ed executive, and | look forward
to his continued contributions

BORTNICK/See Page 22

Bortnick

— Larry Rosin

Another statistic unearthed
in Edison’s “Ultimate Record
Buyer Study II"": 10% of 12-
17s who actively download
music from the Internet and
previously purchased music
7 have not pur-
| chased a single
| CD or cassette in
| the past 12 months.

! And, when it

| comes to copy-
\ mg, the percent-

| age goes much
| higher: 53% of
(the same age
| group have bumed
| someone else’s
~ copy of aCD rather
than purchasing the CD them-
selves.

Such findings point to a
disturbing trend among
younger music fans and sug-
gest that record labels haven’t
framed the downloading issue
in a manner that can change

EDISON/See Page 28

By Anas Jacosson
R&K RADIO EDITOR
ajacobson@radiomdrecords.com
A Spanish-language
television giant has
agreed to a marriage
with a giant of Spanish-
language radio. As of
R&R’s Tuesday-even-
ing deadline, Univision §
Commaunications — 8
owner of the Univision,
Telefutura and Galavision televi-
sion networks and the Univision
Music Group — was expected to

P
ichenor

agree to a $3.5 billion
merger with Hispanic
Broadcasting.

News of a probable
deal between the two
companies was first an-
nounced by the Wull Street
{ Journal and the Miami
Heruld, both of which cited
i sources close to the nego-
tiations. R&R addition-
ally confirmed that a deal was

UNIVISION/See Page 22

BMG To Acqulre Zomha For $3 Bllllon

W Deal includes Jive’s "N Sync, Britney Spears

By Ron RobriGues
R&R EDITOR-IN-CHIEF
ronr@radioandrecords.com

Zomba Mausic Group, the
high-flying music organization
that includes the Jive Records la-
bel, is selling out to BMG for
nearly $3 billion. When the deal
closes, BMG will have in its
stable such artists as "N Sync,
The Backstreet Boys and Britney
Spears to go with the likes of
Whitney Houston, Pink and The
Dave Matthews Band.

Until now BMG has owned
25% of Zomba’s publishing busi-
ness and 20% of its label opera-
tions. When those deals were
consummated, 12 years ago,
Zomba head and founder Clive
Calder agreed to a “put” option
to sell the remainder of his com-
pany to BMG in 2002. With the
option expiring at the end of this
year, Calder has exercised the
option, triggering the sale to
BMG

I0MBA/See Page 22

Citadel Files For $575 Million IPO

B Company plans to trade

By JoE Howarp
R&R WASHINGTON BUREAU
Jjhoward@radioandrecords.com

Less than a year after being acquired by
Forstmann Little for $2.1 billion and going private,
Citadel has announced that it is returning to the pub- §
lic sector. The company filed to raise $575 million |3
in an initial public offering on the New York Stock

Exchange.

In a June 5 SEC filing Citadel, which previously
used the ticker symbol “CITC,” proposed use of the

ticker symbol “CDL" for its next li

CITADEL/See Page 28

Tony Novia
R&R CHR EDITOR
novia@radioandrecords.com
In these days when
much of the attention
is on the big compa-
nies like Clear Chan-
nel and Infinity, Jef-
ferson-Pilot Radio
Division President
Clarke Brown, who
also happens to be a
former employer of
this editor, is quite
proud that he knows
the names of all his
GMs. their wives and their
kids. “We don’t need ‘Hello,
my name is’ badges at our
meetings,” he says, proudly.
Brown is also proud that
his little company continues
to do quite well. The radio
division represents about

Radio Is Forever!

B Clarke Brown looks ahead

Brown

10% of the parent company,
Jefterson-Pilot Financial, an
insurance and financial ser-
vices company that
has total assets of
more than $2€¢ bil-
lion.
Jefferson-Pilot
i bought its first ra-
dio station in 1922
and now owns 17,
all in top 50 markets.
Brown, who over-
sees all of these sta-
tions, began his radio
career 37 years ago
as an account executive at
WQXI-AM & FM/Atlanta.
With a law degree in hand..
Brown, widely respected for
his Southern hospitality,
charming personality and
business savvy, rose through
See Page 40

on NYSE as ‘CDL’

fe as a publicly

Suleman

I.ogan Set As OM
0f WUSN/Chicago

By Lox Herron
R&R COUNTRY EDITOR
lhelton @ radioandrecords.com

Eric Logan e sa
has been named [ 1
to the newly |
created OM |
position at In-
finity’s Country |
WUSN/Chi-
cago. Logan,
who is also
Intinity’s Coun-
try Format Cap-
tain and who
currently works in Tampa as OM
of the company’s Sports WQYK-
AM, Country combo WQYK-
FM & WYUU and Buccaneers
Radio Network. is expected to
take on his new duties by early
July.

“Leaving behind my friends in
Tampa. who are really more like

LOGAN/See Page 22

Logan

Complete R&R Convention 2002 coverage: www.radioandrecords.com
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Rosenblum Rejoins
Elektra As VP/
Alternative Promo

Pete Rosenblum has been named
VP/Alternative Promotion at Elek-
tra Entertainment Group. The ap-

: ] pointment marks
Rosenblum’s sec-
ond tour of duty
at the label, he
served as Elek-
tra’s National Di-
rector/Alternative
Promotion in
1998.

"It’s great to
have Pete back in
the Elektra fami-
ly.,” said Elektra
Sr. VP/Promotion Dennis Reese.
“He has the vision and passion to
break all of our exciting new sign-
ings, as well as a tremendous abili-
ty to help us take our superstars to
the next level.”

Rosenblum was previously VP/
Promotion at Mammoth Records.
Before that he served as Sr. Direc-
tor/Alternative & Rock Promotion
for Arista Records. Rosenblum be-
gan his career in the music business
in 1992, running the college depart-
ment for EastWest Records.

Rosenblum

Jones Joins CC/
Detroit As GM
0f WJLB & WMXD

Earl Jones has been promoted to
GM at Clear Channel’s Urban-Ur-
ban AC combo WJLB & WMXD/
Detroit, replacing Terry Arnold.
Jones was most recently GSM of
Clear Channel’s WGST/Atlanta and
the Georgia News Network, as well
as Director/Sports Marketing for the
Atlanta Falcons Radio Network.

“Earl has the experience, person-
ality and drive to hit the ground run-
ning in Detroit,” Clear Channel Re-
gional VP Dave Pugh said. “WILB
and WMXD are great Urban signals
with strong audience shares. Earl
will be a strong addition to our al-
ready very successful operations in
Detroit.”

Clear Channel Sr. VP Dave Crowl
said, “When Dave Pugh moved to
Detroit last month. [ had great faith
that he’d assemble a top-notch team
to move the market (o the next lev-
el. Bringing in Earl Jones is his first
step toward that goal. Earl will add
a great deal to the cluster.™

Jones — who will begin his new
duties later this month — started his
broadcast career 20 years ago after
five years as a player for the Fal-
cons. He has worked in radio and
TV sales in Atlanta and Washing-
ton, DC. “I am really excited about

JONES/See Page 28

Seven years in the making,
the new, 1,569-page fifth edi-
tion of The Green Book of
Songs By Subject classifies
35,000 songs in all musical
genres and on nearly 1,800
subjects. Green Book author
(and R&R Executive Editor)
Jeff Green came up with the
idea for the compilation dur-
ing an airshift 25 years ago
on the occasion of Elvis
Presley's death, when Green
honored Elvis by playing
songs about him and on re-
lated topics. The thematic §
collection grew from a recipe-
card holder to a three-ring
binder to the book's first edi-

Apply Topically

tion, published in 1982. Read R&R Rock Editor Cyndee Maxwell’s re-
view and interview with Green on Page 85.

£ T PO EAPARGD & URBATED!

GREEN
BOOK

SONGS sy
SUBJECT

'Media-Ownership Review To
Be Completed By Summer 03

B Powell: Time needed to analyze marketplace

Although there’s no firm ¢
date for broadcasters to
mark on their calendars,
FCC Chairman Michael |
Powell has set next summer |
as the target for completion
of the commission’s media- |
ownership review. The FCC
is currently reviewing its
radio market-ownership
limits, its newspaper-broad-
cast cross-ownership rule
and its 35% nationwide TV
ownership cap.

Powell told Bloomberg earlier this
wecek that the commission needs
time to make sure media-ownership
rules for each industry are consis-
tent and will withstand court chal-

Powell

lenges. “We’re shooting for
a pretty comprehensive so-
lution in which the majori-
ty, if not all, of the major |
proceedings are done be-
fore the summer of 2003,”
he said. "We are taking a
slightly more skeptical eye
than some commissions
have in the past about hav-
ing an absolute rule or pro-
phylactic rule against cer- |
tain combinations.”

He added that companies, inves-
tors and analysts are unrealistic if
they expect the FCC to deregulate
the media industry quickly, because

POWELL/See Page 28

Sharpton Group, Protesters Confront
' XM About Including Diverse Content

By Mot L1 Zikgh kR
R&R WASHINGTON BUREAU
mzegler@ radioandrecords.com

More than 60 protesters from the
National Association of Black Or-
ganizations and Al Sharpton’s Na-
tional Action Network shouted “No
justice, no peace” as they gathered
in front of XM Satellite Radio’s na-
tional headquarters in Washington,
DC on June 6.

At the same time, leaders from the
two organizations were inside, nego-
tiating with XM executives in a bid
to get the satcaster to air program-
ming from religious programmer the
Word Network. The protesters, pre-
dominantly African-American, also
shouted, “XM Radio, do the right

| thing,” while police and passers-by

looked on.

i _ng TO REACH US nmnlnzcnnnsmﬁ.nnmsma.unuunwnqrﬂnnrmun.l.nsmnﬂss.n.tmar WEBSITE: Www.radioanidrecords.com

NAN consultant Sam Riddle told
R&R the purpose of the meeting
was to encourage XM to offer more
“value-positive programming.” He
said most mainstream Urban pro-
gramming is ““disgusting, misogy-
nistic material about ‘bitches’ and
‘hos™ that contains “debasing lan-
guage and a high incidence of vio-
lence.” He continued, “We want a
channel for the Word’s program-
ming.”

NABO CEO Rev. Horace Shef-
field, who also runs NAN’s Detroit
office, told R&R he’s not happy
with the results of the meeting. He
exhorted protesters to be ready to go |
to the Motor City to encourage
General Motors to pull XM from

XM/See Page 28 |
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Dalesio Promoted To Nassau EVP/CO0

Don Dalesio has been promoted
to Exec. VP/COO of Nassau Broad-
casting, which operates 11 stations
in New Jersey and Pennsylvania.
He has been VP/Shore Group for
Nassau since 1997, overseeing
WADB, WOBM-AM & FM, WBBO
& WILK/Monmouth-Ocear.

Nassau, in June 2001, agreed to
sell those stations to Millennium

Radio Group for $90 million, and
Millennium assumed control of the
cluster on Tuesday. Nassau will
continue to operate Manahawkin
Communications® Classic Rock
WCHR-FM/Monmouth-Ocean —
which Dalesio helped launch — via
an LMA.

DALESIO/See Page 21

Alpert Now WRRD/Milwaukee Ops Dir.

Dick Alpert has been named Op-

i erations Director at Christian Talk

WRRD (The Word)/Milwaukee,
which was WYLO before Salem
acquired it from Catholic Family
Radio last year. Alpert was recent-
ly the primary voice for a national
realty-related technology company.

Alpert worked mornings at
WEZW/Milwaukee (now Clear
Channel’s WXSS) seven years ago.
He has been in the market since
1981, having also worked at WISN
and WLTQ. Early in his radio ca-

reer Alpert was on staff at various
stations in the Wisconsin markets of
La Crosse and Fond du Lac.

“The people here at the station
have been refreshing to me,” Alp-
ert told R&R. “Salem is amazing
and a super company to work for.
They are bringing the word to Mil-
waukee. There is a lot of quality
Christian programming out there
that we will be sharing within our
market. 'm excited to help build a
station at this level that people are
going to want to listen to.”

o R i <D o E» <
CIRCULATION: 310-788-1625 310-203-8727 info@ radioand ds.com OPPORTUNITIES/MARKETPLACE: 310-788-1621  310-203-8727 kmumaw @ radioandrecords.com
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Emmis, HBC, Entravision Close
Deutsche Bank Conference

[0 Gompany leaders discuss bold news ways to grow business

By Joe Howarp
R&R WASHINGTON BUREAU
Jhonard@ radioandrecords.com

Although they aren’t the biggest players in the game, the com-
panies that closed out the three-day Deutsche Bank Media 2002
Conference, held June 2-5, had big things to say to investors about
where their companies and the radio industry are heading.

“We said we were going to get it
done this year. and we’re going to get
it done.” Emmis Communications
Chairman/CEOQ Jeff Smulyan told in-
vestors. referring to the company’s
plan to split its radio and television
divisions.

Smulyan told the Los Angeles Busi-
ness Journal last week that Emmis will
spin off its TV group later this year 10
appease investors who want to focus on
radio, and he said at the conference, *“We
think there are people who see what we
see intelevision and want to investin it.
but most radio people do not.”

When it comes to radio. Smulyan
told investors. Emmis resists the
cookie-cutter approach and looks to
handle many different formats. “If a
market hole is there,” he said. “we’ll

find a way to do the format. do the
programming and do it well.”
Instead of separating the two.
Entravision Communications is ex-
ploring ways to cross-promote its ra-
dio and TV holdings. “We're starting
to look at ways to sell radio and tele-
vision together. particularly on a na-
tional platform.” Entravision Chair-
man/CEQ Walter Ulloa told investors
at the conference. He noted that, while
the company has done some cross-sell-
ing ona local level, “That's not where
we!ve seen the synergies so far.”
Ulloa said Entravision is testing
cross-promotional strategies in a few
markets now, using the same national
sales managers to sell both media. “If
that works successfully.” he said,
“we'll roll it out to the remaining mar-

kets where we own television and ra-
dio.”

While Hispanic Broadcasting’s
recently announced acquisition by
Univision (see story, Page 1) could
lead to myriad cross-promotional op-
portunities, that deal hadn't been an-
nounced when HBC CFO Jeff Hinson
told investors at the Deutsche Bank
gathering his thoughts on the impor-
tance of money management. He told
investors that the money the company
has spent recently in trying to increase
ratings and defend its position in Los
Angeles probably resulied in the best
ratings HBC has ever had.

“We think we spent the money
wisely.” Hinson said. adding that he’s
also proud of how HBC managed
costs for its online effort. Netmio.com.
“We never got out of hand with it. so
we didn’t have to cut it back.”” Hinson
said these and other aspects of how the
company handles its funds have had a
lot of impact on its bottom line.

Added Ad Spe’nding Set To Boost Radio Forfunes

By ADAst Jacosson
R&R RADIO EDITOR
agacolson@ radioanxbecontscont

All signs are pointing to a formidable surge in media advertis-
ing, particularly for radio. Several analysts note that things are
picking up significantly throughout the U.S. and that most com-
panies are poised to benefit as the nation’s economy continues its

growth trend.

In fact. a recent Pricewaterhouse-
Coopers forecast predicts that total
U.S. ad spending will grow at an an-
nual compound rate of nearly 5%
through 2006. That’s reason to cheer.
considering the 8% drop in spending
in 2001 and the meager 1.6% im-
provement seen so far this year.

The report estimates that global me-
dia and entertainment spending will
reach $1 .4 trillion by 2006, after creep-
ing past the $1 trillion mark in 2001.
For the radio industry in particular.
PricewaterhouseCoopers predicts that

digital radio will begin to stimulate
radio advertising by 2004 and that
Internet radio will provide a new ad-
vertising medium for the Canadian
radio industry during that same year.

According to Wachovia Securities
analyst Jim Boyle, radio’s share of lo-
cal advertising has risen from 9% in
1995 to an estimated 11.8% this year,
driving the medium’s revenue growth
and free-cash-flow pace. He added that
local radio ad dollars are “stickier” and
less vulnerable to economic slow-
downs than major-market TV and

newspaper zd dollars and pointed out
that, while radio revenues were down
1% in Q1 — compared to a 7% over-
all drop in 2001 — newspaper rev-
enues were down 6% in Q1.

Meanwhile, Merrill Lynch’s Jessica
Reif Cohen said May “started in a gal-
lop but finished in a trot.” Despite the
slow finish, the month’s strong pacings
are further signs of arecovery inradio
advertising. "Demand for national and
local advertising has firmed,” Cohen
said, adding that stations in New York.
Los Angeles and Chicago are now far-
ing as well as those in midsized mar-
kets.

May’s strength, she pointed out, was
due in part to increased television ad
dollars during the May sweeps. Cohen

ANALYSTS/See Page 6

BUSINESS BRIEFS

WSJ, USA Today Cover Radio-Label Controversies

An article in the June 10 Wall Street Journal delved into the contro-
versy surrounding the role of independent promoters in the relation-
ship between radio stations and record labels, claiming companies like
Clear Channel Communications are trying to “exploit their growing heft
and take more control in their relationships with record labels.” In men-
tioning Clear Channel’s annual gathering of programmers, set for this week
in Los Angeles, WSJ said the labels’ access to the programmers comes
with a $40,000 price tag — that's what record labels pay to sponsor a
portion of the corporate meetings and showcase their music for the Clear
Channel programmers. J Records President/CEQ Charles Goldstruck told
the paper “something has to give” in the excessive cost of dealing with
independent promoters as the overall industry revenue base continues to
fall, while Tri-State Promotions’ Bill Scull noted that the radio and record
industries “need to sit down and get together to find better ways to do
business — kind of like Pakistan and India need to do.”

OnJune 5 USA Today declared in a front-page feature that “the music
biz is in trouble.” The story by Edna Gundersen covered what other pub-
lications have been reporting for some time, saying that music piracy and
a perceived lack of product, combined with high CD prices and what the
writer called the “narrow, unimaginative playlists” that have come with
radio consolidation, led to the recording industry’s first sales slump in more
than 10 years. The lead article and four related stories did not include
comments from radio- and record-industry executives. Many of the com-
ments that did appear were from former Spin Editor Alan Light, who la-
mented that today's artists have not been given an opportunity to de-
velop. Additionally, SoundScan CEQ Mike Shalett told USA Today that
downioading may not be taking a significant bite out of record profits but
noted that it “definitely has the opportunity to become a bigger problem as
more households have CD burners.”

Disney Strikes $1 Billion Ad Deal

According to the Los Angeles Times, Disney has struck a deal with
ad-buying firm OMD USA that will include all of Disney'’s divisions,
including its 53 radio stations and the Radio Disney and ESPN Radio
networks. Among the companies represented by OMD are PepsiCo,
McDonald's Corp., Apple Computer, Universal Pictures, Gillette Co. and
Visa. Although she declined to comment on the reported price tag, ABC
spokeswoman Julie Hoover told R&R the one-year deal is set to begin
Oct. 1 and will expire on Sept. 30, 2003. She added, “There's never been
a deal of this size and scale before. It's a really big deal.”

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.

Change Since
8701 5131102 6/7/02 S3101 5/31/02-6/7/02
R&R Index 240.57 267.22 25938 +8% -3%
Dow Industrials 11,090.09  9925.25 9589.67 -13% -3.4%
S&P 500 1276.96  1067.14 102753 -19% -3.7%

Showcase Your Brand. Anywhere on the Planet.

Grab attention fast with Banners On A Roll®.
It's so easy to use these lightweight plastic
banners. Just pull what you need off the roli,
cut, and tape. Put up 10...100...even 1,000
feet in minutes! Call today. Let us help

you stand out at your next event.

1-800-786-7411

www.bannersonarolf.com
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Experience. Stability. Vision.

And John Baylis.

Many business people talk about the importance of

Susquehanna People

“Customer Relationship Management. ” With John, hy

it's more about managing “Listener” relationships.

Ask him how many ways he can reach an audience
beyond traditional on-air activity, and he'll rattle off a
list that includes website interaction, broadcast e-mails,
a monthly family magazine, and more! You see, John is

responsible for managing

and building profitability
into a multi-faceted
direct marketing program
for two Cincinnati
radio stations. It's a
job he loves. As John
says, “You have a
new challenge each
day, there's always a )
hill to climb. .. and S' ¥ o3
ousquehanna Radio Corpj i
is the kind of company that gives
you the right tools, support, and local decision-making
authority that permits you to act quickly and outperform

the competition!”

Make a Sound Career Choice!
With operations in major markets across the USA,

Susquehanna Radio Corp. offers a number of radio .

career opportunities. For more information call our

Human Resources Department at (717) 852-2132. ] ohn Ba)/llS
Director of Marketing
WRRM/WMOJ, Cincinnati

? SUS QUEH/A\N-N A 140 East Market Street # York, PA 17401
(717) 852-2132 @ Fax (717) 771-1436
RADIO CORP.
Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,

A subsidiary of Susquehanna Pfaltzgraff Co. an ESOP Company, and maintains a Drug-Free Work Environment.
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$35 million

DEAL OF THE WEEK

o KTCY-FM/Pilot Point
(Dallas-Ft. Worth), TX

2002 DEALS TO DATE

Dollars to Date:
Dollars This Quarter: $476,434,459
Stations Traded This Year:

Stations Traded This Quarter:

$865,203,185

(Last Year: $3,863,725,728)

(Last Year: $315,436,435)

338

(Last Year: 1,053)

182

(Last Year: 151)

Super Signal For ‘Super Estrella’ In Big D

O Entravision gets KTCY from SBS in $35 million deal;
Momentum gains momentum in Texas with two deals

Texas

KTCY-FM/Pilot Point
(Dallas-Ft. Worth)

PRICE: $35 million

TERMS: Asset sale for cash
BUYER: Entravision Communica-
tions Co. LLC, headed by Chairmar/
CEO walter Ulioa. Phone: 310-447-
3870. It owns 52 other stations, in-
cluding KZMP-AM & KRVA-AM & FM/
Dallas.

SELLER: Spanish Broadcasting
System, headed by President Raul
Alarcon Jr. Phone: 305-441-6901
FREQUENCY: 104.9 MHz

POWER: 16kw at 1,755 feet
FORMAT: Spanish Contemporary
COMMENT: Entravision on June 10
moved its “Super Estrella” format from
KRVA & KRVF/Dallas to KTCY. KRVA
& KRVF were scheduled to receive
new formats on June 13.

WBIB-AM/Centreville

PRICE: $146,397

TERMS: Assumption of liabilities
BUYER: Bibb Broadcasting Corp.,
headed by President Dennis Little-
ton. Phone: 205-926-9100. It owns
no other stations.

SELLER: Sides-Robinson Broad-

casting Inc., headed by President
John Sides. Phone: 205-664-1500
FREQUENCY: 1110 kHz

POWER: 1kw

FORMAT: Country

WASZ-FM/Ashland and
WZzZX-AM/Lineville

PRICE: $2.68 miliion

TERMS: Asset sale for cash
BUYER: Williams Communica-
tions Inc., headed by President
Walton Williams Jr. Phone: 256-523-
10589. it owns four other stations. This
represents i's entry into the market.
SELLER: Perry Communications,
headed by President Robert Perry.
Phone: 256-354-4600

hidge Commends Broadcasters’ Unselfishness

O Emmis receives NAB award for service

Delivering the keynote address at Monday’s NAB Service to
America Summit, U.S. Director of the Office of Homeland Secu-
rity Tom Ridge applauded broadcasters for rising to the chal-
lenge of covering the events of Sept. 11, 2001 but warned them
that reporting on homeland security initiatives and the war against
terrorism may present a new set of challenges.

Ridge praised the stations that went
all-news in the days afier Sept. 11, say-
ing, *“You accepted the reality of lost
ad revenues at a time when advertis-
ing was already scarce. No matter the
cost, you continued to get the news
out.” Ridge also credited the crowd
assembled at the Ronald Reagan
Building in Washington, DC for pro-
viding comprehensive coverage in the
wake of the terrorist attacks. “Most of
what we have leamed,” he said, “we

have learned through you.”

However, Ridge pointed out that
covering the Bush administration’s
homeland security initiatives will be
much more difficult than covering the
terrorist attacks that spawned them. “It
doesn’t have very good sound or vi-
suals,” he said. “It’s complicated.
There are a lot of gray areas.”

He also noted that judging what to
report may also pose a challenge: “It
can be underreported, breeding false

confidence, or overreported, stoking
unnecessary fears.” But Ridge said that
covering homeland security initiatives
going forward is “one of the most im-
portant — if not the most important
— story of our lifetimes.”

Ridge continued, “Broadcasters
have an important role in informing
and educating the American people.
After Sept. 11, you just didn’t report
the news, you helped calm fears and
answer questions. I hope and believe
you'll give the same attention to home-
land security.”

Ridge’s speech was followed by a
panel of joeurnalists who agreed that,
while the media has a responsibility
to keep the public informed about

NAB/See Page 22

$2.88 million

$800,000

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

© WBIB-AM/Centreville, AL $146,397
® WASZ-FM/Ashland and WZZX-AM/Lineville, AL

® KAPZ-AM & KKSY-FM/Bald Knob, KAWW-AM & FM/Heber
Springs (Batesville) and KWCK-AM & FM/Searcy
(Batesville), AR $2.65 million

® KOZX-FM/Cabool and KELE-AM & FM/Mountain Grove, MO

® KWOW-FM/Clifton (Waco), TX $2 million
© KOKE-AM/Pflugerville (Austin), TX $3 million

FREQUENCY: 95.5 MHz; 780 kHz
POWER: 2kw at 617 feet; Skw
FORMAT: Country; Country

KAPZ-AM & KKSY-FMW/
Bald Knob, KAWW-AM
& FM/Heber Springs
(Batesville) and KWCK-
AM & FM/Searcy
(Batesville)

PRICE: $2.65 million

TERMS: Asset sale for cash
BUYER: Caldwell Broadcasting
LLC, headed by Managing Member
Larry Crain Sr. Phone: 501-537-
0720. It owns no other stations.
SELLER: Equity Broadcasting
Corp., headed by VP Gordon
Heiges. Phone: 501-219-2400
FREQUENCY: 710 kHz; 107.1 MHz;
1370 kHz; 100.7 MHz; 1300 kHz;
99.9 MHz

POWER: 250 watts; 19kw at 305
feet; 3kw; 50kw at 328 feet; Skw;
50kw at 492 feet

FORMAT: News/Talk; AC; Adult
Standards; Adult Standards; News/
Talk; Country

COMMENT: Searcy Radio has been
operating these stations viaan LMA
with Class Inc.

B

KOZX-FM/Cabool and
KELE-AM & FM/
Mountain Grove

PRICE: $800,000
TERMS: Asset sale for cash
BUYER: Quorom Radio Partners.

No phone listed. It owns no other sta-
tions.

SELLER: Debco Productions Inc.,
headed by owner R. Willlam Jones.
Phone: 417-926-4650
FREQUENCY: 98.1 MHz; 1360 kHz;
92.5 MHz

POWER: 3kw at 220 feet; 1kw; 3kw
at 299 feet

FORMAT: Country; Christian Talk;
Country

BROKER: Ron Kempff of Ron
Kempff Communications

KWOW-FM/Clifton (Waco)
PRICE: $2 million

TERMS: Asset sale for cash
BUYER: Momentum Media Capital,
headed by Chairman Jim Anderson.
No phone listed. It owns no other sta-
tions.

SELLER: M&M Broadcasters Ltd..
headed by President Gary Moss.
Phone: 817-645-6643
FREQUENCY: 104.1 MHz

POWER: 16kw at 459 feet
FORMAT: Country

KOKE-AM/Pflugerville
(Austin)

PRICE: $3 million

TERMS: Asset sale for cash
BUYER: Momentum Media Capi-
tal, headed by Chairman Jim Ander-
son. No phone listed. It owns no
other stations.

SELLER: Jamar Media, headed by
sole proprietor William Jamar. No
phone listed.

FREQUENCY: 1600 kHz

POWER: S5kw day/700 watts night
FORMAT: Religious

Analysts

Continued from Page 4
forecasts radio-revenue increases of 5%-
7% in Q2 and 7%-9% in Q3.

Hispanic Sector To
Outperform Industry

The best news about radio’s long-term
growth can be found in the Spanish-lan-
guage sector. Morgan Stanley’s Michael
Russell said in areport that Spanish-lan-
guage broadcasters will easily outpace
the growth of the media business over-
allin the next decade, thanks to what he
called their “‘attractive niche demograph-
ics, compelling nature as largely
underutilized advertising mediums and
indisputable business models.” He an-
ticipates sectorwide revenue and
EBITDA growth of 14%-21% over the
next five years.

Still, Russell prefers the Spanish-
language TV business to Hispanic ra-
dio, reasoning that limited competition
onthe TV side has helped such broad-
casters as Univision to boost ratings
and revenues. That’s led the Spanish
TV sector to outgrow its English-lan-
guage counterpart by 1,000 basis
points, while Hispanic radio has out-
grown the radio business by 300 basis
points.

Additionally, while Hispanics rep-
resent [3% of the U.S. population, at
present just 2% of total advertising
spending is directed to users of Span-
ish-language media — a $3.6 billion
TV and radio advertising gap that
Russell said Hispanic media can be-
gin to exploit over the next decade.

Also, now that Univision is merg-
ing with Hispanic Broadcasting,

www americanradiohistorv com

which Russell singled out as the
“beachfront” radio play (see story,
Page 1), a plethora of dynamic syner-
gies can be expected between Uni-
vision's television holdings, its music-
recording and -publishing business
and HBC's 53-station group.

Viacom’s Success
May Benefit Infinity

The “robust demand for [TV] net-
work advertising” means that Viacom's
other advertising-driven assets are
poised to benefit, according to Banc of
America Securities analyst Timothy
Wallace. He added that Viacom’s stron-
ger-than-expected upfront ad sales for
the upcoming fall TV season imply
improved visibility and have led to a
shift in advertiser psychology. Wallace
seta “‘strong buy” rating on Viacom and

atarget price of $63 per share.
Meanwhile, UBS Warburg analyst
Christopher Dixon said Viacom’s
strong performance in the upfront
market lessened any downside risk as-
sociated with a delayed economic re-
covery. He assigned a “buy” rating to
Viacom stock at a price target of $60.
While Infinity is expected to see re-
sidual remuneration from Viacom’s
CBS Television, investor concems over
the leadership at Walt Disney Co. may
mean a difficult year ahead for ABC
Radio and ABC-TV. Stockholder dis-
appointment over the salary and bo-
nuses paid to Disney Chairman/CEO
Michael Eisner and a perceived lack of
independence on the part of the
company’s board of directors led
Guzman & Co.’s David Joyce last week
to cut Disney shares from “attractive™

to “neutral” and lower his target price
on the issue from $28 to $24.

Joyce fears that pending NYSE and
Nasdaq overhauls of their rules on
corporate governance could result in
further investor discontent and said,
“Disney is the one stock in our cov-
erage universe that could continue to
face such a skeptical investor over-
hang on its shares for at least several
months.” Joyce also cited ABC-TV’s
“dismal performance” this season as
a prime reason Disney’s turnaround
may take longer than originally
thought.

Since 1990 Disney has under-
performed both the Dow Jones index
and the S&P500, sometimes dramati-
cally, thwarting the company’s over-
all growth since Eisner was chosen to
lead Disney in 1984.
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...thank you. *

* To marry in, call Westwood One @ 212.641.2099
and get all the juice on the family secrets.

1. Artist Interviews 2. Exclusive Live Performances 3. Breaking News Bulletins
4. MTV News with Kurt Loder 5. MTV’s TRL Weekend Countdown 6. and so much more.
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¢ Clancy Woods in the GM Spotlight, Page 10

© Countdown to the Portable People Meter, Page 12

* Ed Shane on managing attention, Page 14

management - marketing - sales

“It starts with respect. If you respect the customer as a
human being, and truly honor their right to be treated
fairly and honestly, every thing else is much easier.”

—Doug Smith

| PART TWO OF A FIVE-PART SERIES |

THE FOUR PILLARS OF RADIO SUCGESS:
THE CUSTOMERS STRIKE BACK

To survive, you must learn from — and about — your customers

By John Parikhal

ries of five columns based

portant people to any business.

how do you get customers and
keep them? What are you do-
ing that might be driving them
away?

For almost 30 years this pub-

PARIKHAL [ lication has been called Radio &

Records — acknowledging the
historical relationship that generated customers for

radio, measured in ratings, and records, measured in
sales. Until recently, we all understood what radio and
records meant.

Records were any form of recorded music that
customers bought, such as vinyl, 8-tracks, cassettes and
CDs. Radio wasa highly competitive, localized business
that worked hard to balance its revenue goals with
listeners’ needs, including lots of great songs and

stations that related to their emotional wants. But

during the past several years radio and records have

both changed their attitudes toward their customers.
The customer — either the radio listener or the

record buyer —is no longer afan with a face. Instead, for

many in the radio and record businesses, customers

have become inconvenient numbers that can prevent
the new conglomerates from achieving their damn-the-
customer profits.

CUSTOMERS FIGHT BACK

But customers are fighting back. Radio listening
continues to decline. Station loyalty is declining. During

the past year Joint Communications research has shown

that about one-third of all listeners say they just push
buttons looking for songs they like, rather than sticking
with a favorite station. Other issues plague the record

companies. File sharing has increased. Listeners are re-
belling against mediocre product that is released one

track at a time to homogenized radio stations.

Rather than acknowledging these symptoms of

unhappy customers, many in the radio and record
businesses blame the customers for their industries’
problems, rather than looking at themselves and re-
cognizing that they have to change.

Business genius Peter Drucker said it best: “The only

purpose of a business is to create customer value and to
innovate.” Where's the innovation in radio? Voicetrack-

ing? Where's the innovation in the record business?
Copy protection?
Aslsaid inmy last column (R&R,5/3), experience in

business is useless if you can’tadapt, and today the rules
have changed. The old entertainment economy is end-

ing, and the new entertainment economy is beginning.

Recognizing this is a first step to really serving your

customers.

THE CLASH OF NEW AND OLD

When I started in the entertainment business, we all

lived in the old entertainment economy (for details on
the relationship between the new and old economies,

see my articles in R&R, April 15 & 27, 2001). In the old

This is the second in a se-

on what I've learned during 25
years in the entertainment
business. This time the focus
is on customers, the most im-

In this time of great change,

entertainment economy, control was in the hands of
manufacturers and distributors.

On the TV side, there were only a few channels, so
you watched what they offered or found something else
to do. On the radio side, the government controlled
radio licenses, so the options for listeners were limited.
Even when FM came to the fore, the average market
didn’t sustain more than 15 different formats.

On the record side, you received music in the format
offered — vinyl, 8-track. cassette, etc.You couldn’t select
your favorite songs; you had to buy the package the way
it was offered. In every aspect of the old entertainment
economy, prices were fixed.

In the new entertainment economy, things are
turned on their heads. The consumers control what they
get and the format in which they get it. That’s why
there’s such a fierce battle around digitization by
today’s entertainment consumers, particularly young
ones.

Radio and records consolidation is an attempt to
reassert the old entertainment economy. When most of
the transmitters or labels are in just a few hands, control

is returned to the old model, generating the same abuse

of and contempt for the customer that the old enter- .

tainment economy perpetuated.

BVDS VS, CDS

The current problem these industries are having
with their customers has come about because the
consolidated entertainment economy has given cus-
tomers neither value nor innovation — except in the
area of DVDs. With a DVD, the customer gets extra
scenes, behind-the-scenes footage, alternate endings
and much more. As a result, DVD sales are exploding.

Thisis in sharp con‘rast to the record business, where
customers are in a state of disbelief when they re asked
to pay the same amount for 12 tracks of musicona CD
as they do for a full movie and two hours of extras on a
DVD. The record companies have not innovated or

‘provided customer value. The movie companies have.

Music listeners want convenience, connection and
control in the new entertainment economy. This is what
the customers are asking for. Record companies (and
the RIAA) are responding with a simple “No.” They
want to keep control, and the consequences of that
attitude are going to be ugly for the music business.

So, if radio and records really want to create
customer value and innovate, where should their focus
be?

TYPES OF CUSTOMERS

For radio, there are six customers: listeners, ad-
vertisers, Wall Street, regulators, employees and
record companies. For record companies there are
three key customers: music buyers, artists and radio
stations.

For the past few years, radio has been doing an
excellent job with its regulatory customers at the FCC.
The commission has allowed unprecedented consoli-
dation (after fierce lobbying by the NAB and some
well-placed campaign contributions). With advertis-
ers, radio has been hit-and-miss. Some companies
have aggressively held their rates and treated ad-
vertisers very well. Others have dumped inventory,
sold their listener bases as a commodity and given
advertisers the feeling that radio isn’t such a special
advertising medium after all.

As for the listeners, they hear music they don’t
want to hear and are forced to endure some of the
heaviest commercial loads in the history of the
business. Given these things, it would be easy to think
that some parts of the radio industry don’t care about
serving the very customers who make their medium
worthwhile to advertisers.

Unfortunately, these days the same indifference to
customers is also apparent in the record business.
Record companies don’t want to give their buyers
control over the way in which they use music. The
labels want to stop file sharing, digitization and any
technology that takes away the companies’ ability to
control formatand price. Where is the customer value
in that? Where is the innovation?

Record companies began getting into trouble the
very first time they decided to go for adds on a specific
week. They tried to synchronize the rollout of music.
They stopped listening to program directors about
which single to release from an album and allowed
internal corporate politics to drive the release sched-
ule. As a result, many weak songs were released first,
weakening the public perception of the value of
recorded music.

In the past, when the record companies paid close
attention to one of their great customers, radio, they
got much better results. It was radio PDs who picked
songs like “Stairway to Heaven” and told the record
companies about them. When the relationship went
both ways, it was better for everyone.

HOW T0 GET CUSTOMERS

So, in this rapidly merging new entertainment
economy, what is the best way to get customers?
Simple. Answer three questions:

1. Who are the customers?

2. What do they want?

3. How do I give them what they want?

The best way to find customers is through smart
segmentation research. In other words, use research
to createa map of the entertainment category in which
your customers live. Such a map is the first tool for
learning about your customers.

Once you know the lay of the land, find out what
your customers want. And listen to them — even if
you think what they want can’t be done.

For example, for years listeners have complained
that there are too many commercials on the radio.
Radio’s response has been, “That’s just life.” But now
comes a new rival, satellite radio, with few or no
commercials. If you focus too much on the past and

Continued on Page 14

John Parlkhal, CEO of Joint Communications, is a
global leader in media strategy and implementation. His
company specializes In identifying, capturing and
keeping audiences. He can be reached at 203-656-
4680 or parikhal @aol.com.
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- Tn less than two years, VH1 Radio Network has hecome one of
the most powerful brands in radio, with more than 160 affiliate
partners across the country.
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Strategic planning and finding the right people are keys to achievement for this GM

One of our industry’s most accomplished GMs is
Clancy Woods, VP/Market Manager in Phoenix
for Infinity’s market-leading KOOL-FM, as well as
winter '02 Country leader KMLE and Alternative
KZON, which posted its best book ever this past
winter and which, after the first spring monthly, is
ranked second in the market 12+.

When Western Cities Broadcasting, led by
Clancy’s early mentors Bill and Rick Phalen, was
bought by Nationwide, Clancy advanced with the
new owners as a GM in Tucson and Houston
before shifting to Shamrock in Atlanta and,
ultimately, to WHTZ (Z100)/New York in 1994.
Returning to Nationwide in 1996 as VP/Radio,
Western Region, Clancy rode the M&A period
through Nationwide’s sale to AMFM, that com-
pany’s merger with Clear Channel and Infinity’s
purchase in 2000 of the three very successful
stations that he now manages. Congratulations!

I decided to enter the world of broadcasting
because....

“It was by accident. In 1980 Western Cities
Broadcasting owner Rick Phalen was maving his
company to Santa Barbara, CA from Las Vegas
and was having a problem getting his phones
turned on. My mother, who ran the local phone
company, helped him and set up a meeting for me
with him, as I had just graduated from the
University of California, Santa Barbara with a
communications degree. Rick sent me down to
Tucson to interview with [then-KRQ GM] Mike
Cutchall, and I started as a seller at $1,500 a month.
Mike is still a dear friend to this day.

”As a small company, we had no promotion or
big TV budgets. Everything we wanted to do
resulted from creativity and ingenuity. I didn’t
know it at the time, but it was a great laboratory

.

CLANCY W00DS

VP/Phoenix Market Manager: | '

KOOL, KMLE & KZON (Infinity)

for dsvelopment. Those experiences have proven
helpful to me in later situations.”

How were the roots of your business and manage-
ment strategy established?

“The first two product guys I ever knew and hung
with were Dave Van Stone and Guy Zapoleon, who
are brilliant product people. We had an immediate
connection, and I spent a lot of time understanding
what it was that was important on the product and
content side. As I went to other places, I was always
cognizant that it's mucl easier to create systems,
procedures, sales operations and initiatives to follow
a great product than itis to create a great sales system
to prep up an insufficient product. It can be done, but
you solve a lot of problems if you've got a product
that can stand the test of time and is built on a solid
foundation.”

How would you describe your management style?

“To recruit the best people, communicate to them
what the expectations are and give them a lot of rope
to do their jobs. I'm far from a micromanager. [ tike to
give people the opporturity to shine and have their
own spheres of influence and success. We like to win,
and I think all the people who work for me know that
I'm always supportive of them. I take management
very personally. If you invest time to develop people
in enough places — and that’s ultimately what our
job is, to develop success in people that they never
would have imagined they were capable of —success
will happen.”

How do you celebrate success?

“We recognize the processes that cause the ratings
to happen, as opposed tc celebrating the ratings. In
our cynical world, all it really means is that we're
geniuses for 30 days. We try to take out the peaks and
valleys of the ratings. I learned a long time ago that
I'm not going to let a ratings service or monthly trends

The GM Spotiight is selected by your nominations. Acknowledge the GM who mace a difference in your career!

determine my level of happi-
ness or belief in my products.
As a result, we've created a
process that is built upon
strategic fundamentals based
upon the needs of our target audiences.

“Our celebrations are muted, but they’re vali-
dations that our customer-focused approach to
creating products is correct. We are doing — at least,
at this point in time — a very good job of identifying
and meeting the needs of our target audience. But
that’s all it means. Tomorrow’s a hell of a lot more
important than yesterday.”

The most challenging aspect of being a GM is....

“l see opportunities, not challenges. There are
minor day-to-day obstacles, but, as part of the
Viacom enterprise, we have a remarkable collection
of assets. Finding a way to integrate and leverage
those into benefits for local consumers is where I
spend a lot of my time. If there’s a challenge, it's
having the time for the personal interaction with
everybody that I'd like to have.”

I'm most proud of....

"Certainly, my family is the first. 'm blessed with
agreat wife and four kids whoare terrific people and
who have a sense of adventure. We've had great
experiences everywhere we've been. On a profes-
sional level, it's been the ability to contribute to the
development of other people’s success. But I really
see that as part of my job.”

You’d be surprised to know that....

“I was an extra in two films: One was an ABC
Movie of the Week called Murder at the World Series,
filmed at the Astrodome in 1976. The other was A
Player to Be Named Later, which I don’t think was ever
released.”

E-maif nominations to jgreen @radioandrecords.com.

J
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Maximize

ISL Without
g Your Cume

Coleman’s New FACT with TSL Max

Solves Radio’s Biggest Programming Issue

THE PROBLEM

Most radio stations already know that library music testing is
essential if they want to stay on fop of the music tastes of their
audience. But, as many have discovered, music testing has the
potential to backfire - fo hurt rather than help the ratings. How?
“Hyper focus” is most often the culprit. You know the symptoms.
You drill down on your P1 listeners to the point that you get a
library that is overly focused. The station sounds exactly like what
your P1s want, but you've ignored the Cume. It's fine if you have
no competition, but when you do, waich out.

With any level of competition “hyper focus” feeds on itself driving
the station in a downward spiral. P1 focus backfires. At first your

Cume erodes. Then you get so narrow that your TSL falls apart.
Modern AC, Hot AC, Rhythmic CHR, Country, Alternative — every
format has fallen victim. In the search for TSL, stations who over
focus lose the balance between maximizing Cume and TSL.

Some stations do the opposite. Their test is too broad. Cume
oriented or “montage” screened studies yield a list of songs that are
liked in the market, but is too broad for “reining in” or “focusing”
the sound of the station.

You get people to Cume the station only fo find that you've
produced a TSL nightmare. Without TSL, radio stations simply
cannot achieve strong ratings.

* FACT with TSL Max is a
revolufionary, patent-pending way of
measuring your audience’s music fastes.

» FACT with TSL Max is the first and
only library music testing method that
identifies the exact songs that drive Cume
and those that drive TSL. Now you can
find those Cume songs that simply would not test in the “hyper
focused” old approach to music festing.

» FACT with TSL Max is the only library testing method that
ensures that your station will not sacrifice Cume for TSL or TSL for
Cume. FACT with TSL Max provides powerful insight that yields
music optimally balanced for both Cume and TSL delivery.

Maximize TSL without Killing your Cume.

Learn more about FACT with TSL Max from (left
to right) Warren Kurtzman, John Ménninghoff,
Jon Coleman and Chris Ackerman at

(919) 571-0000 or info@Colemanlinsights.com.

WWW, COLEMANINSIGHTS.COM

FACTTS,

Proven Strategic Insight
from Coleman

FACT with TSL Max also includes
the proven Fit and Compatibility
measures made famous by
Coleman’s original FACT music
testing methodology. Fit and
Compaitibility are the best way to focus your music mix on songs
listeners expect on your station and songs compatible with your
Core sound.

All of these tools, plus our state-ofthe-art pcFACT software, allow
Coleman to give you the extra insight you need to win.

COLEMAN

MusIC. TRENDS. BRANDING.

RESEARCH TRIANGLE PARK  LOS ANGELES HAMBURG

www americanradiohistorvy com
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ATTENTION MANAGEMENT

What do you and Bill Gates have
in common?

If you said, “Billions,” congratu-
lations! You can stop reading now.
| Thank you for your time and your
past few seconds’ attention. But for
the rest of us, time and attention are
exactly what we have in common
with Gates. We all have as much —
or, if your life is like mine — as little
as he has. He can’t buy more than 60
minutes in an hour. He can’t focus
more than 100% of his attention.

No one has enough time or
attention. They are resources that are distributed
equally, no matter who you are. And I can’t think of one
of my friends or contacts who hasn’t said, “Where does
the time go?”

By Ed Shane

RECENT REMINDERS

While everyone in our business is sensitive to time
pressure every day, that came home to me recently during
a study I conducted among market managers and sales
directors at radio stations in markets from the largest to
the smallest. My questions were about the software they
use, but their answers gave me insight into the pressures
on their time.

Early on, there were refusals to participate. Voice-mails
that would have prompted return calls in the past went
unheeded. Several interviews that were scheduled had
to be rescheduled. Two participants were interrupted
during interviews by fires that had to be put out. |
spoke to a sales manager who said he had “only a haif-
hour to 45 minutes to prepare for a presentation” and to
a manager who was “running short-staffed.” A most
telling expression of the situation came from a Director
of Sales in the Midwest: “That’s how slammed Iam.”

They were all slammed for time.

Not that many years ago the answer to their dilemma
would have been better time management. The con-
versations [ had with them made me think of those time-
honored time-management techniques we all learned in
seminars.

REMEMBER TIME MANAGEMENT?

“Divide the task,” the time-management experts said.
They used mnemonic devices like “slice the sausage” or,
“the Swiss cheese theory.” They said, “Cut a big project
into tiny slices and attack one element at a time,” or,
“Punch holes in the big project and attack the holes.”

“Set priorities,” the experts said. “Start on your No. 1
priority and work only on that until the project is
complete, then move to No. 2 and stay with that until
completion.”

"“Set up flag points,” the experts said. “That's the way
to know how far along you are in a project.”

Great theories. But do they help to get things done?

Prioritization is undone by multitasking and
electronic acceleration of deadlines. And how many of
us get to tackle more than one little pepperoni slice of the
big projects? It's comforting to feel you can “punch holes
in the big project,” but today’s environment calls for
station people to manage the holes while the company
manages the cheese. Setting “flag points” cannot
comfort a sales director who has 30 minutes to complete
a presentation or risk the budget. Flag points don’t solve
the problem of who's at the fourth remote this week-
end when the third one stretched the staff thin.

These time-honored theories seem quaint now, in the
midst of the daily flood of e-mail, phone calls, requests for
sales promotions and “Got a minute?” interruptions that
never take just a minute. The flood is exascerbated by
pressures to outperform last quarter and outdistance the-
market — and to do it all with fewer people. In other
words, there’s no time for time management!

Even Steven Covey, known for The Seven Habits of
Highly Effective People, calls it “life management” rather
than “time management” and urges us to take control of
life’s priorities, like building relationships, writing a
personal mission statement, long-range planning,
exercising, preventive maintenance, preparation — all
those things we know we need to do but, somehow,
seldom do because they aren’t urgent.

“But, wait!” you say. “Life’s priorities are one thing. We
work on Randy’s or Me_’s or Lew’s priorities!” That's why
I focus on attention, not time, and stress attention man-
agement rather than time management.

I recently wrote about “the attention economy” (in
Disconnected America; M.E. Sharpe, 2001) as a counter to
what some call “the information economy.” We have a
glut of information, but economies are not built on glut.
They’'re based on scarcity: Scarcity of bread creates a
baking economy, scarzity of money creates a dollar
economy, and so on. There’s no scarcity of information.
What we face is a scarcizy of time to pay needed attention
to information.

ATTENTION VAMPIRES

Attention vampires are all around you — little dis-
tractions that eat awayv at your ability to focus your
attention on what you're doing. When you hear “You've
gotmail!” or that little bell that alerts you toe-mail, do you
stop, read and respond? If so, you're in the clutches of an
attention vampire that entices you away from what you're
doing under the guise of immediacy and urgency.

Drive a stake into the heart of the attention vampire by
assigning times to pay attention. Set several periods
during the day when you respond to e-mail: At all other
times, ignore your e-mail or shut it off entirely. This is the
same technique mostbusy people use for phone calls, and
it's even more effective in managing e-mail.

Is your cell phone a control system or a capture system?
If you respond to every message as it arrives, it's a control
system, and it’s controlling you. If you turn it off and use
the phone as a convenient holding device for calls, it’s a
capture system, and you're controlling it. That's much
healthier for your attention.

With wireless technology like Palm and BlackBerry,
PDAs are becoming instant-messaging devices and
attention vampires. Unless you practice the discipline to
ignore a wireless device until you're ready to respond, the
PDA is controlling you.

Your open-door polizy is also an attention vampire,
because it invites those spur-of-the-moment interruptions
that could be handled mrore effectively if you weren’t so
accessible. On the other hand, sealing yourself behind a
closed door can have the same effect. People who have
waited for you to emerge overwhelm you the moment
you're visible, hoping for just a shard of your attention.

And notall attention vampires are negative. In fact, the
more time pressure you face, the more likely you are to
allow things you really enjoy to get in your way because
they’re in such stark contrast to the jobs you hate. For
example, the AE who spends more time on presentations
than on follow-through is the victim of an attention
vampire. The music director who hones a day’s log for
hours on end is probably avoiding a less-than-pleasant
encounter elsewhere.

The attention economy is real because attention is such
a valuable commodity. Taking full control of your
attention resources gives you a tremendous tool in man-
aging time.

After all, you have as much time and attention as there
is. Not even Bill Gates can make more.

Ed Shane is Chief Executive of Shane Media Services, a Houston-
based programming and research company working with all formats.
He can be reached at 713-952-9221, eshane @ shanemedia.comor
via www.shanemedia.com.
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Countdown
To The

People Meter

Arbitron’s Portable People Meter goes live in
2003! Arbitron answers your questions
about how the PPM works and what it
entails for both panelists and radio stations.

THE PEOPLE METER SOUNDS OFF

Q: Tell us about the People Meter codes. What are
they composed of? How many code combinations are
possible? How often are they transmitted?

A: Think of the PPM codes like a Morse code
signal. The Arbitron signature code, which is the
initial “symbol” in the overall code sequence, is
broadcast first to atert the PPM that a station code
is coming. Next, the PPM receives the station’s
unique code, which is assigned by Arbitron and
exclusive to that audio source. The station code
contains three basic symbols, so the PPM receives
four code parts, including the signature code. The
symbols are then repeated in a specific time offset
to ensure that only the correct codes are recorded
by the meter.

The codes take about four seconds te transmit
and are sent out continuously. The PPM receives
these codes and records them in 30-second cycles,
then stores the last complete code in each 30-
second segment. Right now Arbitron can use about
50,000 unique codes, but that number will increase
over time as the code-generating software is
improved.

Q: How can the People Meter pick up “inaudible”
frequencies?

A: The PPM employs something called “psycho-
acoustic masking,” which makes use of the fact that
your ear hears what is loudest in a group of sounds
on the same audible frequency or on adjacent
frequencies. In this case, Arbitron’s encoding system
“hides” the PPM codes in a frequency very close to
the ones used by music or spoken words coming
from a radio. As long as any audio is being broad-
cast, the PPM system will be able to transmit and
receive codes without the panelists” hearing them.

Have a question about Arbitron's Portable People Meter?
E-mail Jeff Green atjgreen @radioandrecords.com.

J

TAKE THAT TO THE BANK |

CLiff Freeman & Partners VP Adam Chasnow (L) and writer
Tan Reichenthal accept the $100,000 Radio-Mercury
Award grand prize check for their “60-Second Theater:
Hannibal” spot for Hollywood Video from RAB President/
CEO Gary Fries (r), who also serves as co-Chairman of the
Radio Creative Fund, the governing body of the Mercury
Awards for advertising excellence. The presentation took
place June 6 at the Waldorf-Astoria Hotel in New York
City. CLiff Freeman & Partners also took the grand prize
in 1995.
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Roll out the banners
and make your company center stage
with Roll-A-Sign” Plastic Banners

Roll-A-Sign disposable plastic banners

are a cost effective way to promote your station, company or special event. Each banner is printed on high
quality, weather resistant, 4 or 6 mil plastic film ranging from 18” to 36" in height for large sizes and 6” to
12” for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration
of your logo, you can get anywhere from 169 to 340 banners on a 1000’ roll. It's easy to use..just roll off
the desired length and cut! Indoors or out, Roll-A Sign gets your message across and is ideal to give away
at concerts and other public events. Fax us your logo along with the specifics on color separations and size
and we will give you a free quotation. If you should have any questions reqarding quantities, sizes,

imprints and/or colors available, please call us.

Reef Industries, Inc.
9209 Almeda Genoa
OLL Houston, Texas 77075
R Toll Free: 1-800-231-6074
713-507-4200 Fax: 713-507-4295

PLASTIC

BANNERS E-mail: ri@reeﬁnaustn:es.com
www.reefindustries.com
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ARE YOU MANAGING BY THREATS?

In terms of motivation,
By Dave Van Dyke the average workplace

[ is about midway between

the extremes of high threat
and high opportunity. While
threats can be motivating,
the personal stakes are rela-
tively low. The danger is
. nothing like that imposed
by a mugger or a sweatshop
boss. Unless your company
is faced with a major disas-
ter, there is no way you can
create survival threats suffi-
cient to sustain a high level
of motivation, even if you
wanted to. And you don't.
Motivation by threat is a
dead-end strategy. We are naturally more attracted
to opportunities as motivation than to threats.

But it is also an unfortunate truth that most
supervisors make casual use of threats, forgetting that
they do not have, or want, the coercive power to
motivate by fear alone. Threats, of course, move
people toward the survival side of the motivation
curve and away from the opportunity side. Threats
tend to move people away from the high motivation of
genuine opportunities — but they generally fail to
move them to the survivalside of the motivation curve
sufficiently to create high fear-based motivation. So
threats are generally counterproductive. In fact, it can
be stated as a general rule that, in any civilized
workplace, threats are always demotivating.

MANAGERS VS, EMPLOYEES

Do you use threats in a misguided effort to mo-
tivate vour staff? Of course not! Threats are not nice,
and you see yourself as a fundamentally nice person
(and I bet you're right). Most managers say they never
or rarely use threats.

But most employees say their supervisors do hold
threats over them on a routine basis. Most employees
feel that their bosses use their power to withhold
opportunities and rewards and, on occasion, to
actively punish and do harm. If your employees think
you use threats, then you do. What matters in
motivating (or trying to motivate) people is what they
perceive. Their understanding of the situation drives
their behavior. Therefore, your understanding of the
situation is quite irrelevant.

You need to get into employees’ heads and un-
derstand how they see you, so you can manage the
impression you make, not just your intentions. Ken
Blanchard, a wonderful trainer who says his goal is “to
take the B.S. out of behavioral science,” often tells his
audiences, “Motivation is a six-inch job. It all comes
down to the space between your ears.”

The truth is that most people understand the
following as threats:

¢ Annual performance reviews in which the
supervisor tells them what they did wrong and how
much of a raise they will or won’t get. The link
between the manager’s judgment of long-past events
and the manager’s control over compensation is
powerful in employees’ minds, so formal perfor-
mance reviews are actually the worst place to review
performance. Many managers sense this and tend to
over-report performance so as to minimize the
damage their people feel from the reviews. Then

Even if you don't think so, your employees may feel threatened

companies say they havea problem because managers
won't report employee performance accurately
enough. But it's a much bigger problem than that —
it's threat-based management.

¢ Cash rewards and incentives in which managers
have control over the allocation of rewards, whether
the rewards are based on individual supervisors’
judgments or committee decisions. Employees often
focus on who didn’t get the rewards. And they may
feel there is a veiled threat of withholding rewards
from those who don’t “kiss ass” or “suck up to the
supervisors.” [t is sad but true that employees will
often view a well-intentioned reward program in a
contrary and negative light.

¢ Bonus programs, which often degenerate into
threat-based motivation. When employees see it as a
caseof “Ifyoudon’tdo X, you won’tgetabonus,” then
it's a threat, nota reward. And thatis what happens all
too often — especially in our business, because em-
ployees come to see bonuses as if they’'re due, not
something out of the ordinary. I speak to general
managers every week who are trying to manage
managers who didn’t reach their goals but expected
bonuses. When the GM doesn’t pay the bonus, theem-
ployee in question becornes less motivated and their

attitude suffers a direct hit.

DECISIONS FROM ON HIGH

In today’sradio management environment, there is
another built-in threat that on-site managers don't
understand. Whenever decisions are handed down
from on high — as happens so much in consolidated
radio and under cluster management — those affected
by the decisions tend to see them as attacks. Lacking
access to the dialogue b2hind decisions, employees
immediately worry about the personal impact of any
changes. Arbitrary and apparently random and
heartless change reduces their sense of control and
creates resistance and fear. The result is the exact
opposite of the optimism and hopefulness that
characterizes the truly motivated individual.

Additionally, managers who lose their tempers
with difficult employees tend to resort to direct
personal threats: “This will go in your file,” or “I'm
keeping track of the number of days you've been late
this month.” These are direct threats, of course, and
even the supervisor giving them perceives them as
negative. If we see them that way, and we know the
employee does, it shouldn’t be hard to kick the habit.

Butdoes that mean you have to be a pushover? Not
a bit of it. The ultimate sign of strength is to make no
threats and to take firm, appropriate action only when
necessary. If someone reaily messes up, just make the
proper note of it for his or her file. Butnever threaten to
do so. Then, if your positive approach to motivation
brings your employee around, you can make a note of
that improvement for his or her file too.

So rethink your own behavior as a manager or
supervisor in order to ferret out any intentional or
unintentional uses of threats. Threats don’t motivate,
opportunities do. Move the employees toward the
positive side of the motivation curve, not the negative
side. All threats do is create distrust and fear.

| Dave Van Dyke is a former VP/GM of KCBS-FM/Los |
Angeles and currently advises GMs through his com-
pany, Radio Mentor Inc. ke is also President/COO of |
finology, & Los Angeles-based investment banking firm

with broadcast interests. _’
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RADIO SUCCESS

Continued from Page 8

don’t look to the future, you will ultimately lose touch
with your customers.

Giving the customers what they want requires
courage. It requires openness to new ideas and a
willingness to change old economic rules. And that's very
hard for anyone in an industry where compensation is
based on yesterday’s rules and where the Wall Street
casino has created unrealistic expectations about the
relationship between profit, reinvestment and customer
value.

BRAINSTORM CREATIVELY

In the end, the best way to break old-fashioned think-
ing is to use modern creative tools. Brainstorm. Do formal
brainstorming using a trained moderator. Focus on
strategy. If you have to tell your boss that he or she is
wrong or that you'don’t agree, do it. Use research wisely
(not just to measure images). Ask your customers how
you are doing for them. And if they tell you they have a
problem, don’t ignore it — do something about it.

GET GUSTOMERS, KEEP CUSTOMERS

Getting customers is easier than keeping them. To
keep customers, give them real service. Use your
imagination, innovation and creativity to provide what
they're looking for. Whenever you find yourself cutting
back on customer service because it costs too much, you
are doing yourself, your company and your customers a
disservice. You're better than that.

MMS

onthe
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PROS MOVE

Miles Sexton is named to the newly created position of
COO0 for Point Broadcasting and High Desert Broadcasting,
licensee of KKZZ-AM, KUNX-AM, KVTA-AM, KCAQ-FM, KKBE-
FM & KOCP-FM/Oxnard-Ventura, CA and KUTY-AM, KWJL-
AM, KGMX-FM, KKZQ-FM & KLKX-FM/Lancaster-Palmdale,
CA. Sexton, who will also serve as President of Point subsid-
iary Gold Coast Broadcasting, was previously GM of McDonald
Media Group's KVEN-AM, KBBY-FM & KHAY-FM/Oxnard-
Ventura and KMGQ & KKSB-FM/Santa Barbara, CA. His
background also includes management pasitions for Merrill
Lynch in Orange County, CA and with CBS 0&O0s in Houston
and Los Angeles.

Stephen Youlios is named GSM of KFWB/Los Angeles,
replacing Dina Silverman, who retires from the broadcast
industry after 16 years. Youlios comes to the Southern
California market after five years as owner of Netcom Sales
Strategies in New York. He previously served as GSM at
WGST-AM & FM/Atlanta, where he also directed sales efforts
for the Georgia News Network, the Atlanta Braves Radio
Network and the Atlanta Hawks Radio Network. He has also
managed KAZY-FM/Denver and spent eight years as Director of
Sales at CBS Radio Networks/New York.

Mark Warlaumont is the new Director/Sports Sales at
KFWB/Los Angeles. He arrives from Infinity/Tampa, where he
most recently oversaw the Infinity Sports Marketing program
for WQYK-AM & FM and the Tampa Bay Buccaneers Radio
Network. He is a former VP/GM of WKIX-AM & WYLT-FM/
Raleigh and has served as VP/GM for a three-station group in
Ortando. KFWB begins a five-year deal to carry the Los Angeles
Dodgers in 2003.

Tim Robisch is tapped as Director of Sales for
Susquehanna/Kansas City. Robisch has more than 20 years of
media sales management experience, including five years with
Cox Radio/Orlando and 15 years with Katz Media/Detroit.

Barbara Grosiak rises to Sr. VP/GSM of Katz Dimensions’
Network Dimensions. Grosiak, who rises from VP/GSM, is a
30-year industry veteran who joined the Katz family when Blair
Radio was purchased by Katz in 1987.
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Replay Users Sue

Robin Gross wants you to have a commer-
cial-free viewing experience. And she’s will-
ing to sue every studio in Hollywood for you
to get it.

Gross. a lawyer for the Electronic Fron-
tier Foundation, has teamed up with San
Francisco technology
lawyer Ira Rothken
and five plaintiffs from
around the country to
sue every content pro-
vider from Turner 10
Sony to MGM, asking
a judge to declare the
ability to skip commer-
cials a virtual right. Also
on the lawyers’ radar
screen: time-shifting. space-shifting (moving
a show you want to watch from your TV or
cable system to your personal computer) and
personal. one-on-one sharing of shows
among friends. Gross says, *The studios are
going to have to face the fact that commer-
cials aren’t something we have to watch any-
more.”

Why don’t we have (o watch those com-
mercials? The Replay TV 4000 and 4500 dra-
matically change the way one can manipu-
late TV. Those devices. made by Sonicblue,
are themselves the target of a lawsuit brought
by the very studios being sued by Gross and
Rothken. The studios’ claim: Watching a
television show with a preference set to glo-
bally skip commercials is tantamount to theft
of the show's content. If we watch television
shows and don’t watch the commercials,
we're “stealing” the content because we're
violating the implicit agreement among net-
works, advertisers and viewers: Ads pay for
the TV you watch so you don’t have to pay
directly.

ReplayTV uses a combination of video
black. audio silence and stopset timing to
know when to return to a show, and it’s hard-
ly perfect. Watching a recent episode of E.R.
with “Skip Commercials” engaged would
have left you scratching your head as the de-
vice skipped over vignettes that faded to si-
lence and black.

You’ve been able to hit the fast-forward
button on VCRs for years, zip through the
commercials and get back into the show
you’re watching. Maybe, if an image from
a spot catches your eye, you'll stop and
watch. The Replay devices reduce that pro-
cess to a check box,

Think that can't happen to you in radio or
online streaming? Think again. People are al-
ready fast-forwarding through streamed
spots where they can, and the rewind and
fast-forward options that will eventually be
available with digital ]
services like XM, Sir-
ius and iBiquity may
land our industries ,
squarely in the same boat. And that’s a po-
tential disaster if advertisers demand that the
rates we charge for advertising drop as fast-
forwarding reduces the effectiveness of ads.
That’s just the sort of nightmare Robin Gross
and Ira Rothken are looking to create.

David Lawrence

David Lawrence is heard daity on more than 150 radio stations
on his rationally syndicated shows: Oniime To-night, a nightly
high-tech and pop culture talk shov;; Ihe East Coast morning
drive news siol for GNET Radio and XM's Channei 130; and Net
Music Countdown, the official countdawn for music heard via
the internel. He is based in Washington. OC and is heard on
hundieds ol stations. inctuding WGN/Chicago, KFBK/Sacra-
mento and WBT-AM & FM/Chariotte. You can reach him at
david@netmusic countdown.com ot by calling 800-396-6546.
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— 12 P.0IDDY P. Diddy & Bad Boy Records../ “Need” 14 12 JAY-Z Blueprint/“Song” sk
— 13 JOHN MAYER Room For Squares/ “Such” 8 13 FAITH EVANS Faithfully/ “Love” | G | T A I- O P
12 14 NO DOUBT Rock Steady/ “Hella” 12 14 JAHEIM Ghefto Love/“Anything”
19 15 MICHELLE BRANCH The Spirit Room/ “Wanted” 10 15 ANN NESBY Put it On Paper/ “Paper”
14 16 CRAIG DAVIO Born To Oo 1t/ *Walking” 1116 JA RULE Pain Is Love/*Down” LW TW ARTIST Album Title Weeks On
— 17 BRANDY Fulf Moon/“Full” — 17 B2K 82K/ ~Gots™ 1 1 EMINEM The Eminem Show 4
17 18 LINKIN PARK Hybrid Theory/ “End” — 18 AVANT Extasy/“Good" )
2019 GOOGOD DOLLS Gutterfiower/ “Gone” 1319 GLENN LEWIS Worid Outside My Window/ “Forget” % 2/ [LINKINPARKiHybrid Theory 8
— 20 JIMMY EAT WORLD Bieed American/ “Middle” | — 20 BRANDY Full Moon/*full” 3 3 SYSTEM OF A DDWN Toxicity 40
8 4 CREEO Weathered 29
o T 10 5 ALICIA KEYS Songs In A Minor 50
Country Smooth Jazz | |1 : =
§ 7 ASHANTI Ashanti 10
LWTW ARTIST CO/Title LWTW ARTIST CO/Title 4 B MOBY 18 4
1 1 ALAN JACKSON Orive/ “Drive” 1 1 CELINE DON A New Oay Has Come/“Day”
3 2 BRAD PAISLEY Part /i/ *Miss” 3 2 ENYAA Day Without Rain/*Time” 25 9 NORAH JONES Come Away With Me 7
2 3 KENNY CHESNEY No Shoes, No Shirt../“Young,” “Stuff™ 2 3 NORAH JONES Come Away With Me/“Why" 6 10 NICKELBACK Siver Side Up 39
5 4 EMERSON ORIVE Emerson Orive/“Sleeping™ 4 4 BRIAN CULBERTSON Nice And Siow/“About,” “Without”
4 5 GEORGE STRAIT The Aoad Less Traveled/“Living" 8 5 RICHARD ELLIOT Crush/*Shotgun” 9 11 (CELINE'DION A New Day Has Come i
7 6 CAROLYN DAWN JOHNSON Room With A View/“Want” | 7 6 CRAIG CHAQUICO Shadow & Light/“Luminosa™ — 12 DAVIO BISBAL Corazan Latino 1
6 7 TRAVIS TRITT Oown The Road { Go/“Modem” 10 7 OAVID BENOIT Fuzzy Logic/ "Snap” 11 13 SHAKIRA Laundry Service 30
— B DARRYL WORLEY / Miss My Friend/ “Miss” 6 B KIMWATERS From The Heart/ “Dawn,” “House™ ¥ .
13 9 KELLIE GOFFEY When You Lie Next To Me/"Lie™ ‘ 9 0 ALFONSO BLACKWELL Reflections/“Shutfle” 12 14 U2 All That You Can't Leave Behind 86
8 10 TOBY KEITH Pull My Chain/"List” 11 10 CHRIS BOTTI Night Sessions/“Through” 14 15 ENYA ADay Without Rain 66
15 11 LONESTAR /'m Already There/"Day” 14 11 JOYCE COOLING Third w:sn/“oauug-o" 21 16 P.0.0. Satelite %
20 12 GARY ALLAN Alright Guy/“One” 13 12 WAYMAN TISDALE Face To Face/“Hide”
10 13 RASCAL FLATTS Rascal Flatts/ “Movin™ 12 13 STEVE COLE Between Us/“Into” 22 17 PINK Missundaztood 3
— 14 CHRIS CAGLE Play It Loud/ “Breathe” 15 14 PIECES OF A DREAM Acquainted With The Night/ “Vision™ 13 18 ORIGINAL SOUNOTRACK Spider-Man 6
1115 TRICK PONY Trick Pony/ “Just” 16 15 BRAXTON BROTHERS Both Sides/“Whenever”
12 16 STEVE AZAR Waitln’ On Joe/“Don’t” 1716 PAUL TAYLOR Hypnotic/ “Hypnotic” 1977191 IPUDOUEI0F WRUDD/Gomelbleany a
14 17 KEVIN OENNEY Kevin Denney/“Jessie” 18 17 RUSS FREEMAN To Grover With Love/ “East” 18 20 BLINK-182 Take Off Your Pants & Jacket 52
9 18 TOMMY SHANE STEINER Then Came The Night/ “Angel” 20 1€ BRICK BRAUN Kisses in The Rain/“Night,” “Use” 16 21 JOHN MAYER Room For Squares 10
1B 19 BROOKS & DUNN Steers & Stripes/“Heart” — 19 RIPPINGTONS Life tn The Tropics/ “Caribbean”
17 20 WILLIENELSON The Greaf Divide/ “Mendocing” — 20 BONEYJAMES Ride/“RPM" 20 22 LIMPBIZKIT Chocolate Starfish And... 87
23 23 LUDACRIS Word Of Mout 28
- 37 24 JENNIFER LOPEZJ. Lo 48
®
Hot AC Altemative | |7 o 2
26 26 STAINO Break The Cycle 55
LWTW ARTIST COrTitle LWTW ARTIST CO/Titie 17 27 BOX CAR RAGER Box Car Racer 3
1 1 VANESSA CARLTON Be Not Nobody/ “Mites” | 4 1 CHAOKROEGER Spider-an Hero" !
2 2 SHERYLCROW Cmon, Cmon/“Soak 6 2 WEEZER Maladroi/“Dope” 30 26 ORIGINAL SOUNOTRACK Moulin Rouge 32
6 3 NICKELBACK Siiver Side Up/*Remind,” “Bad” 1 3 PUDOLE OF MUDD Come Cleary “Blurry,” “Drift" 34 29 PINK FLOYO Echoes (The Best Of Pink Floyd) 31
5 4 LINKIN PARK Hybrid Theoryv/v End 2 4 SYSTEN OF A DOWN Toxiciy “Toxicty 31 30 LENNY KRAVITZ Greatest Hits 87
4 5 MICHELLE BRANCH The Spirit Room/“Wanted™ 10 § P.0.0. Sateflite/“Youth,” "Boom™
8 6 PUDOLEOF MUOD Come Clean/*Blurry” 3 6 WICKELBACK Silver Side Up/“Bad” = 31 RAMMSTEIN Mutter 1
7 7 GOOGOO DOLLS Gulterflower/ “Gone™ — 7 EMINEM The Eminem Show/ “Without" 35 32 ORIGINAL SOUNDTRACK O Brother... 26
10 B  AVRIL LAVIGNE Let Go/“Complicated” — 8 WDBY 18/*Stars” )
9 9 CELINE DION A New Day Has Come/“Day” | 7 9 LINKINPARK Hybrid Theory/*Papercut” 235881 LAIRUNE[FainlisiLove N
11 10 JOHN MAYER Room For Squares/*Such” 9 10 JIMMYEATWORLO Bieag Amencary “Middle,”“Sweetness” 36 34 ENRIQUE IGLESIAS Escape 23
N - PP s - g ”
N, 13 11 CREED Weathered/“Sacrifice | 5 11 STAIND Break The Cycle/“You,” “Epiphany 42 35 VARIOUS ARTISTS Now That's What [, 12
§ 12 12 CHAD KROEGER Spider-Mar/ “Hero” 8 12 BLINK-182 Take Off Your Pants And Jackey/ “First”
N 19 JMNYEATWORLO BedAmarcar Midcl' | 1113 HIVES Ve Vi Viius e 46 36 SADE Lover's Rock 3
N — 14 COURSE OF NATURE Superkala/“Caught” — 14 INCUBUS Morming View/“Waming” 28 37 USHER 8701 35
§ 18 15 NO DOUBT Aock Steady/*Baby,” “Hella” 12 15 HOOBASTANK Hoobastank/“Crawling.” “Running” 39 38 KYLIE MINOGUE Fever 5
N 16 16 DISHWALLA Opaline/“Somewhere” | 1416 UNWRITTEN LAW Elva/“Red"
§ 18 17 SHAKIRA Laundry Service/“Clothes™ 1517 KORN Unfouchables/“Stay” 32 39 CRAIG DAVID Born To Do it %
§ 15 18 PINK Missundaztood/ “Party,” “Get” 16 18 JACK JOHNSON Brushfire Fairytales/ “Flake” 49 40 INCUBUS Morning View 25
N 1919 JACK JOHNSON Brushfire Fairytates/“Flake” — 19 CREED Weahered/"Breath”
- 4 GROBAN 2
§ 3 20 ALANIS MORISSETTE Under Rug Swept “Hands™ 18 20 311 From Chaos/“Amber” JDSH din Gzl
N | 40 42 BRITNEY SPEARS Britney 31
N\ 15 43 MR. CHILDREN It's A Wonderful World 3
N
\ E-charts are based on weekly rankings of CD sales, downloads-and streams of artists online compiled — 44 P.DIDDY... We Invented 3
and tabulated directly from the logfiles of reporting websites. Reporters include Amazon.com, ) e .
AT&T net (Frozen), B&N Radio (Frozen), BarnesandNoble.com, BeliSouth Radio (Frozen), bolt Radio 27 45 NO DOUBT Rock Steady 17
(Frozen), CDNow.com, Denver 93.3 Radio (Frozen), DMX Music, Gracenote.com, iwonRadio (Frozen), .
‘ ; ; : A ; e - [ 1"
Launch.yahoo.com, MusicMatch, Music Choice, Radio.Beonair.Com, Radio Free Virgin, ReaiOne {5 THE S TROKES Is\[Nsi]
{Frozen), Spinner.com, The RadioAMP Network (Frozen), The Digital Music Network/DMN.com, and 50 47 GORILLAZ Goriliaz 42
Voice Of Amenca-Musnc M}IX — qum M|‘x. Voice Ot Amenca-Mysm Mix is weighted based on traffic — 48 B'Z Msuki Kodo No Hate 3
reports by web traffic monitor MediaMetrix. Charts are ranked with 2 50/50 methodology of sales data
and streaming/airplay data for the six reporting tormats. © 2002 R&R Inc. © 2002 Online Today, Net — 43 DIANA KRALL The Look Of Love 4
MUSICIGotmidOWn* — 50 VANESSA CARLTON Be Not Nobody 3
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The NAB Radio Show Keynote
Friday, September 13

Bill 0’ Reilly
Host, The Radio Factor with Bifl O'Reilly

WESTWOOD ONE]|

Radio Luncheon
Saturday, September 14

Dick Ferguson
Vice President/Co-CO0, Cox Radio, Inc.

AN

September 12-14, 2002 - Seattle, WA

Washington State Convention and Trade Center

The pcwer of new ideas. The power of cutting-edge sales
strategies. The powe- of making the right contacts at exactly
the right time. This is the degree of power that we’ve harnessed
for you this Septemaer at The NAB Radio Show.

See You in Seattle!
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RRconvention: 2002

% The Beverly Hilton Hotel % Beverly Hills, California %

AGENDA

WEDNESDAY, JUNE 12, 2002

Noon-6:00PM

4:00-6:00PM

6:00-8:00PM

REGISTRATION OPEN
Rodeo Room, West Lobby Level
Sponsored by PARADE RadioFax

THE ULTIMATE RECORD BUYER STUDY Nl
Versailles Room, Lobby Level
Sponsored by MiS/Mediabase
Presenters: Larry Rosin, Edison Media Research

Jayne Charneski, Edison Media Research
What is on the minds of America’s music consumers? Artist loyaity,
downloading, video impact and other hot-button issues will be
examined at this exclusive session commissioned by R&R for
Convention 2002. Last year's research identified The Red Hot Chili
Peppers as the hottest group on the radio. With their next album not
too far off, wilt they continue to hold that honor? R&R and Edison
Media promise to deliver a results-based session of critical informa-
tion for both record company and radio executives.

AWRT GENII RADIO AWARDS SHOW

Stardust Room, 8 Floor Penthouse Level

Performance by Sophie B. Hawkins

All Convention attendees are welcome to join this legendary
awards show honoring women who excel in the radio business.
This year’s recipient is Edie Hilliard, President/CO0 of Jones Radio
Networks.

THURSDAY, JUNE 13, 2002

9:00AM-8:00PM

12:15-1:45PM

Presentation of R&R
Industry Achievement
Awards for ALTERNATIVE
and ACTIVE ROCK:

Station of the Year
PD of the Year
MD of the Year

Personality/Show
of the Year
Platinum Label
of the Year
Gold Label of the Year
Label Executive
of the Year

2:00-5:30PM

4:00-5:30PM

REGISTRATION OPEN
Rodeo Room, West Lobby Level
Sponsored by PARADE RadioFax

ALTERNATIVE & ACTIVE ROCK R&R INDUSTRY
ACHIEVEMENT AWARDS LUNCH
Grand Baliroom, Lobby Level
Sponsored by Locomotive Music
Performance by Medication
Emcees: Bill Burrs, RCA Records
Matt Smith, DreamWorks Records

JACOBS MEDIA ROCK SUMMIT

Versailles Room, Lobby Leve!

R&R is pleased to once again welcome the Jacobs Media Rock
Summit. Speakers include Chris Ackerman of Coleman, Andrew Hill,
author of Be Quick But Don’t Hurry, and Scott Musgrave of Arbitron.
The Executive Roundtable includes Rick Cummings of Emmis
Communications, Carl Gardner of the Journal Broadcast Group,
Deborah Kane of Entercom and Erica Farber, R&R Publisher/CEOC.

CHR/RHYTHMIC

The Big Ass Music Meeting

Grand Ballroom, Lobby Level

Sponsored by Big 3 Entertainment and

National Music Marketing

Performances by Prymary Coiorz and

Amanda Perez featuring Preemo

We're taking your weekly music meeting and bringing it right here to
this year's R&R Convention, baby! Every programmer or music head
likes to think they can find the hits, but it can be difficult when you get
a new record that sounds different and goes against the grain. With
radio stations relying on research rather than instinct, how do you
educate your listener into embracing those different-sounding
records? Our panel of music leaders in the radio industry will discuss
some of their philosophies on finding that next big record or sound
and what they consider when deciding to give a record airplay.
Panelists wiil then get a chance to hear and comment on upcoming
projects from various record companies.

6:00-8:00PM

8:00PM-Midnight

Moderators: .lohn “Horse” McMahon, Atlantic Records
Gary Marella, Universal Records

Jazzy Jim Archer, KMEL & KYLD/San Francisco
John E. Kage, KQKS/Denver

E-Man, KPWR/Los Angeles

Pattie Moreno, KBOS/Fresno

Orlando, WLLD/Tampa

Julie Pilat, KUBE/Seattle

Baka Boyz, Baka Boyz, Inc.

Greg Williams, KDGS/Wichita

Jeff Z, WKTU/New York

Panelists:

OPENING COCKTAIL PARTY

A CELEBRATION OF SOUTHERN CALIFORNIA RADIO
Agua Star Pool & Griff's Restaurant, Cabana Level
Sponsored by Interscope/Geffen/A&M

CLUB R&R
Versailles Room, Lobby Level
Sponsored by: Rhino Records

Performance by Violent Femmes

FRIDAY, JUNE 14, 2002

8:00AM-8:00PM

8:00-8:45AM

9:00-11:00AM

Prasentation of
R&R Natlonal industry
Achievement Awards:

National Radio Awards:
Group Executive
of the Year
Stations of the Year
GMs of the Year
Marketing/Promotion
Director of the Year
Syndicated Personality/
Show of the Year
National Record Awards:
Platinum Label
of the Year
Gold Label of the Year
Senior Promotion
Executive of the Year
Local Promotion Executive
of the Year
Independent Promotion
Firm of the Year

Announcement of
R&R Industry
Achievement Award
Winners for CLASSIC
ROCK and OLDIES:

Station of the Year
PD of the Year

Personality of the Year

REGISTRATION OPEN

Rodeo Room, West Lobby Level
Sponsored by PARADE RadioFax
FRIENDS OF BILL W.

Palm Room, West Lobby Level
GENERAL SESSION

international Ballroom, Lobby Level
Sponsored by Jeff McClusky & Assaciates

Radio: State Of The Industry

Moderator:  Erica Farber, R&R Publisher/CEQ

Panelists:  Clarke Brown, President,
Jefferson-Pilot Communications, Radio
Rick Cummings, President, Emmis Radio
Jim De Castro, President, AOL Interactive
Randy Michaels, CEG, Clear Channel Radio

Clive Davis In The Morning!

The one and only Clive Davis will share his unparalleled secrets of
success with convention attendees in this unique session. His talent,
vision and strategies have made J Records an out-of-the-box winner.
Oon't miss it!

Performances by J Records recording artists Mario and R&B sensation
Monica

11:30AM-1:00PM/CONCURRENT SESSIONS

ALTERNATIVE

www americanradiohistorv com

The 4* Annual Alternative Rate-A-Record*
International Baliroom, Lobby Level

It's about radio programmers presenting new music they've
discovered. In four short years, the R&R Rate-A-Record panel has

* “Rate-A-Record” is a service mark of dick clark productions
Agenda subject to change.
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HOT AC

Presentation of R&R
Industry Achievement
Awards for HOT AC:

Station of the Year
PD of the Year
MD of the Year

Personality/Show
of the Year
Platinum Label
of the Year
Gold Label of the Year
Label Executive
of the Year

created a name for itself as a source for discovering future stars.
Three years ago a niche artist/DJ named Moby introduced the first
song off his future-Platinum Pfay at this panel. Two years ago two
radio programmers independently brought in an unsigned band
named Linkin Park for the panel to hear. Last year, a relatively
unknown independent release from a band called The Strokes was
debuted. What will we discover this year? Well, attend the panel and
hear it for yourself.

Moderator:  Jim Kerr, R&R Alternative Editor
Panelists:  Bruce Flohr, RCA Records
Cruze, WFNX/Boston
Bill Gamble, WZZN/Chicago
Mark Hamilton, KNRK/Portland, OR
Damian Kulash, OK Go
Scott Jameson, WRZX/Indianapolis
Melody Lee, KROX/Austin
Bryan Schock, XTRA/San Diego
Alan Smith, WOCL/Ortando
Chris Williams, WNNX/Atlanta

Trailblazers: Breaking Today’s Hot AC Barriers
Versailles Room, Lobby Leve!

Sponsored by DreamWorks Records

Performance by Dana Glover

Like living on the edge? Like taking chances or taking a calculated
risk to assure you'll win a solid position for your station in your
marketplace? Well, so do the folks at this session. Learn where the
format has been, where it is now and, most importantly, where it is
going.

Moderators: Barry James, WTMX/Chicago

Greg Strassell, WBMX/Boston

John'lvey, KYSR/Los Angeles

Mike Kaplan, KRBZ/Kansas City

Paul Marszalek, VH1

Steve McKay, WPTE/Norfolk

Tom O’Brien, WDVD/Detroit

John Peake, KLLG/San Francisco

Panelists:

11:30AM-1:00PM/CONCURRENT SESSIONS

SMOOTH JAZZ Ratings, The Golden Egg
Presentation of R&R Whittier Room, West Lobby Level
Industry Achisvement Sponsored by Vanguard Records
Awards for SMOOTH JAZZ: Performance by Julia Fordham
Station of the Year Ratings are the golden egg that generates radio revenues, and
;g‘:'mz::’r programmers face more challenges than ever to get them: dwindling
Personality/Show or nonexistent dollars for crucial resources, like marketing and
of the Year research; threats presented by satellite radio, the Internet and other
Platinum Label new technologies; and a paradigm shift in audience measurement
Gold gb":;fh"o vea with the PPM. A distinguished panel of programmers behind Smooth
r N . N . 5
Label Executive Jazz's most dramatic ratings accomplishments explore the survival
of the Year skills needed to win in radio’s brave new world.
Moderator:  Allen Kepler, Broadcast Architecture
Panelists:  Chris Brodie, KTWV/Los Angeles
Paul Goidstein, KKSF/San Francisco
Shaun Holly, KYOT & KESZ/Phoenix
Bob Kaake, WNUA & WL!IT/Chicago
Mike Vasquez, KIFM/San Diego
Steve Williams, KJCD/Denver
1:15-2:45PM/COMCURRENT SESSIONS
SMOOTH JAZZ Smooth Jazz R&R Industry Achievement Awards Lunch

Whittier Room, West Lobby Level

Co-Sponsored by Red Ink Entertainment and Regina Records
Performances by Pamela Williams and Victor Fields

Speaker: Frank Cody, Just Koz Entertainment

1:15-2:45PM/CONCURRENT SESSIONS

ALTERNATIVE/
ACTIVE ROCK

Lessons Learned: The Mentors Panel
Versailles Room, Lobby Level
A mentor is an esteemed educator or counselor who bestows his or
her knowledge and experience upon a worthy student. The over-
whelming positive feedback for recent columns on mentors in Rock
and Alternative has underscored the value of mentors in our industry.
1t takes extra time and etfort to guide, teach and advise others, and
not everyone has a heart for mentoring. This panel
will explore the vital role of mentors in our industry.
Moderator:  Jeff Pollack, Potlack Media Group
Panelists:  Leslie Fram, WNNX/Atlanta

Keith Hastings, WLZR/Milwaukee

Curtiss Johnson, KRXQ/Sacramento

3:30-5:00PM/CONCURRENT SESSIONS

AC

Presentation of R&R
Industry Achievement
Awards for AC:

Station of the Year
PD of the Year
MD of the Year

Personality/Show
of the Year
Platinum Label
of the Year
Gold Label of the Year
Label Executive
of the Year

CHR/POP

ROCK/ACTIVE ROCK

Presentation of R&R
Industry Achievement
Awards for ROCK:

Station of the Year
PD of the Year
MD of the Year

Personality/Show
of the Year
Platinum Label
of the Year
Gold Label of the Year

ofthe Year

www americanradiohistorvy com

How To Connect With Women

Versailles Room, Lobby Level

Sponsored by Narada Records

Performance by Kathy Mattea

Some of the entertainment industry’s leading ladies explain how to
make the sought-after connection with women that most male PDs
and air talent only dream of. Get firsthand, exclusive tips from this
intimate and informative panel.

Moderators: Jhani Kaye, KOST/Los Angeles

Jim Ryan, WLTW/New York

Leeza Gibbons, Premiere Radio Networks

Sherri Lynch, WLNK/Charlotte

Karen Sharp, KOST/Los Angeles

Laurie Sanders, KOIT/San Francisco

Panelists:

Meet CHR’s 15 Most Important People
International Ballroom, Lobby Level
These people are the reason you're in the business. They influence
you, they inspire you, and you wouldn’t be where you are today
without them. Join us for a no-holds-barred discussion about the
elements that can make your stations and your personalities
successful, the music that will put you over the top this summer and
just about anything else you can think of asking.
Moderators: Jayne Charneski, Edison Media Research

Larry Rosin, Edison Media Research

The 2* Annual Rate-A-Record*, Rate-A-Wine
Featuring the wines of Del Dotto Vineyards
Grand Ballroom, Lobby Level
It's back by popular demand! We will be alternating between listening
to and rating new music and tasting and rating the fabulous wines of
Napa Valley's Del Dotto Vineyards. Once again Broadcast
Architecture’s MixMaster ratings device will be used to help us keep
track of the scores. Wine educator Ryan Waugh will present six
different wines. Sign up for the Del Dotto mailing list or purchase
your favorite wine after the session.
Moderator:  Cyndee Maxwell, R&R Rock Editor
Panelists:  Mark Abramson, Roadrunner Records

George Cappellini, Elektra Entertainment

Warren Christensen, Volcano Records/Q Prime Management

Mitch Cry, WCPR/Biloxi, MS

Laura Curtin, DreamWorks Records

Shanon Leder, KI0OZ/San Diego

Raymond McGlamery, Reprise Records

Mike Rittberg, Warner Bros. Records

Rick Schmidt, WXTB/Tampa

(Continued on Page 20)

* “Rate-A-Record” is a service mark of dick clark productions
Agends subject to change.
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URBAN

AGENDA Continued

Presentation of R&R

Industry Achievement

Awards for URBAN &
URBAN AC:

Station of the Year
PD of the Year
MD of the Year

Personality/Show
of the Year
Platinum Label
of the Year
Gold Label of the Year
Label Executive
of the Year

5:00-6:30PM

5:00-7:00PM

6:30-7:30PM

Presentation of R&R
Industry Achievement
Awards for CHR/POP:

Station of the Year
PD of the Year
MD of the Year

Personality/Show
of the Year
Platinum Label
of the Year
Gold Labsi of the Year
Label Executive
of the Year

7:30-10:30PM

Presentation of R&R
Industry Achievement

Station of the Year
PD of the Year
MD of the Year

Personality/Show
of the Year
Platinum Label
of the Year
Gold Label of the Year
Label Executive
of the Year

Awards for CHR/RHYTHMIC:

The Future Df The Urban Warld

Whittier Room. West Lobby Level

Sponsored by Motown Records

The future of the Urban worid has been the topic of many conversations
within the radio and record industries. Where is Urban radio headed?
What's the future going to be like for urban promotion departments at
record companies? This session brings together some of the greatest
minds in the industry to contribute their thoughts on this powerfut topic.

Moderator:  Garnett March, DreamWorks Records
Panelists:  Gary Bernstein, Superadio Networks
Carla Boatner, Clear Channel/New Orleans
Vinny Brown, WBLS/New York
Tiffany Green, WGCI/Chicago
Michael Johnson, Motown Records
Sherman Kizart, Interep
Benny Pough, MCA Records
Rodney Shealey, Epic Records
Johnnie Walker, Def Jam/Def Soul Records

GENERAL SESSION
International Baliroom, Lobby Level
An Afternoon With Columbia recording artists

Aerosmith's Steven Tyler and Tom Hamilton

"Moderated by Rofling Stone’s David Witd

REPRISE’S ROCKAHOLICS ANONYMOUS
Royal Suite, Lobby Level
A 12-track program featuring new music from Filter and Disturbed.

R&R CHR/POP INDUSTRY ACHIEVEMENT AWARDS SHOW
International Baliroom, Lobby Level

Sponsored by Tri-State Promotions

Special presenter Jive recording artist singer-songwriter

Jennifer Love Hewit

R&R AND LAWMAN PROMOTIONS CHR/RHYTHMIC
INDUSTRY ACHIEVEMENT AWARDS SHOW

Grand Baliroom, Lobby Level -

It's one of R&R's most anticipated annual events. This year, Lawman
Promotions brings Las Vegas to Los Angeles for a night of gambling,
spirits, prizes, the best mixers in the business, the ultimate in power
from KPWR (Power 106)/Los Angeles and big-name live performances.
If you were there last year you witnessed a star being born in Alicia
Keys; and just wait until you see what Lawman has up his sleeve this
year. We top it all off with the announcement of the winners of the CHR/
Rhythmic R&R Industry Achievement Awards for radio and record
nominees. Don't miss the party of all parties at R&R Convention 2002!

SATURDAY, JUNE 15, 2002

9:00AM-1:00PM

9:00-9:45AM

REGISTRATION OPEN
Rodeo Room, West Lobby Level
Sponsored by PARADE RadioFax

FRIENDS OF BILL W.
Palm Room, West Lobby Level

; Qé‘li_forpia *
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10:00-11:15AM

ARBITRON

Arbitron’s PPM: True Life Stories

Versailles Room, Lobby. Level

Sponsored by Arbitron

Radio stations have been eagerfy awaiting results of Arbitron’s Philadelphia
test of its Portable People Meter. Now, in an eye-opening session, R&R
Convention attendees will have the opportunity, available nowhere else, of
getting a sneak peek this new and exciting data. Hear true-life stories on what
the PPM says about stations, formats and how people really listen to radio.
Presenter: Bob Michaels, Arbitron

11:30AM-1:00PM/CONCURRENT SESSIONS

MULTIFORMAT

SMOOTH JAZZ

Cluster Mentality: How To Program Multiple Stations
Without Losing Your Sanity

Versailles Room, Lobby Level

It's a new world order in radio. Life in a postconsolidation world

means fewer people are doing more. The luxury of one PD program-

ming only one station is largely gone. Today overseeing two, three or

more stations is the rule rather than the exception. Come hear

several of the industry’s most noteworthy PDs who are doing just

that. Compare notes on how they've been able to adapt (or not) to

this rapidly changing radio landscape.

Moderators: Kevin Carter, R&R Street Talk Daily Editor

Tom Zarecki, Radio Computing Services

Mark Adams, KXJM/Portland, OR

Joe Bevilacqua, WHJY/Providence

Curtiss Johnson, KRXQ-KSEG/Sacramento

Jimmy Steal, Emmis Communications

Panelists:

Rate-A-Record*, Rate-A-Wine
Grand Baliroom, Lobby Level
Sponsored by Hillsboro Music
Performance by Mark Douthit
Join Smooth Jazz's finest in this fun and exciting session! Let’s relax
and fet our ears and palates vote on the best in wine and new music!
Moderator:  Bob Kaake, WNUA/Chicago
Panelists:  Carl Anderson, WNUA/Chicago
Kelly Cole, KIFM/San Diego
Rosalyn Joseph, Broadcast Architecture
Bernie Kimble, WNWV/Cincinnati
Dianna Rose, KWJZ/Seattle

1:15-2:45PM/CONCURRENT SESSIONS

SMOOTH JAZZ

ROCK/ACTIVE ROCK

www americanradiohistorv com

Will The Circle Be Unbroken?

Grand Ballroom, Lobby Level

Inevitably, the Smooth Jazz session that deals candidly with the
relationship between the radio and record communities is among the
R&R Convention's most passionate. This year's dialogue, moderated
by veteran record executive Mark Wexler, deepens the discussion in an
open forum for which the audience itself acts as the panel of experts.
Moderator:  Mark Wexler, i.e. music

The Artists Panel
Versailles Room, Lobby Level
Without the artists, there would be no music on the radio. But, all too
often, artists are treated like a commodity. They have many
spokesmen, from labels to managers to booking agents, who all play
vital roles in their careers. But what would they want to say on their
own behalf? This panel will strive to bridge the gap between artists
and radio. Topics will include how the artists view promotions and
radio station competitions, their thoughts about radio interviews and
other insights from their own unique perspective.
Moderator:  Roxy Myzal, United Stations Radio Networks
Panelists:  David Draiman of Disturbed

Tommy Lee .

Butch Walker, formerly of Marvelous 3,

now a producer and solo artist

* “Rate-A-Record” is a service mark of dick clark productions
Agends sublect to change.
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Hollywood Makes
Savage SVP/Sales,
Mktg. & Synergy

Industry veteran Daniel Savage
has been promoted to Sr. VP/Sales,
Marketing & Synergy at Holly-
wood Records. Savage. who joined
the label in 1999
as Sr. VP/Sales &
Marketing. will
be responsible for
Synergistic oppor-
tunities between
Hollywood and
other Disney units.
including ABC.
ESPN. Radio Dis-
ney and the com-
pany’s theme parks
and movie stu-
dios. He'll also continue to oversee
sales and marketing for the label.

“In this age of multifaceted mar-
keting campaigns, Daniel’s exper-
tise and experience in strategizing
film. TV and corporate synergies

)

Savage

make him an integral part of

Hollywood's success.” Hollywood
Sr. VP/GM Abbey Konowitch
said. “This is a well-deserved pro-
motion. Daniel’s efforts will en-
sure Hollywood Records’ unique
and competitive marketing posi-

tion.”
SAVAGE/See Page 22

Mallace Made GM
At Sierra/Phoenix

Michael Mallace. most recently
PD of KMIK (Radio Disncy)/Phoe-
nix. has joined Sierra Broad-
casting’s Urban Oldies-Classic Hits
combo KAJM & KAZL/Payson,
AZ as GM. While both stations’
principal coverage areas are located
in. the Flagstatf-Prescott, AZ mar-
ket, KAJM operates a translator at
99.3 MHz in Phoenix. and KAZL
can be heard on a translator at 92.7
MHz that serves the Phoenix sub-
urbs of Tempe and Chandler, AZ.

MALLACE/See Page 28

i |

Arista recording artists Boyz Il Men are filming an ambitious video for
their new single “The Color of Love.” The video involves the group
members' recording segments in locations around the world, includ-
ing India, Ghana, Japan and Puerto Rico. Taking a break from shoot-
ing in New York — where the video will culminate — are (I-r) Boyz
Shawn Stockman and Nathan Morris, video director Little X and group

members Wanya Morris and Michael McCary.

CC/Las Vegas Names Kibler Market Mgr.

Kelly Kibler has been named
Market Manager for Clear Chan-
net’s four Las Vegas stations —
CHR/Pop KFMS (Kiss FM). Old-
ics KQOL (Kool 93.1), AC KSNE
(Sunny 106.5) and Country KWNR
(New Country 95.5). The appoint-
ment is elfective June 17.

Kibler comes from the Director/
Sales post at Clear Channel’s six-
station Dallas cluster. She succeeds

Mike Ginsburg. who is no longer
with the company. and reports to Sr.
VP/Southwest J.D. Freeman.

“Kelly and I have worked to-
gether before, and I'm extremely
pleased to promote her to the Mar-
ket Manager position in Las Ve-
gas,” Freeman told R&R. “Under
her leadership and talent. | look for-
ward to continued and even greater
success in the market.”

Dalesio
Continued from Page 3
Dalesio has been associated with
Nassau since 1996, when he took a
GM role at WOBM-AM & FM. He
will now have overall responsibil-
ity for WCHR-FM, as well as
WEEX & WODE/Allentown; WILT/
Wilkes Barre: WVPO & WSBG/
Stroudsburg. PA; WCHR-AM,
WNJO & WPST/Trenton, NJ; and
WHWH & WTTM/Princeton, NJ.
“The Nassau stations enjoy the
top position in their respective mar-
kets and demographic targets,” the

company said in a press release.
“Don brings to the corporate staff
an operating and financial discipline
that will allow Nassau to continue
to build upon their market positions,
as well as take advantage of an un-
derleveraged balance sheet post-
sale in seeking out opportunistic ac-
quisitions.”

In related news, Peter Tonks has
risen from Nassau Exec. VP/Chief
Accounting Officer 1o Exec. VP/
CFO. Tonks has been with Nassau
since 1993 and before that was the
company’s outside auditor.

So. CA Broadcasters Assn. Elects New Leaders

mmis/Los Angeles Sr. VP/Market Manager Val Maki-Candido has
been elected Chairman of the Southern California Broadcasters
Association. The board of directors has also elected crosstown KTWV
VP/GM Tim Pohlman as Vice Chairman for the fiscal year beginning July 1

“The SCBA has achieved success through the efforts of a dedicated
professional staff and supportive member stations,” Maki-Candido said.
“We have collectively focused our efforts to better educate the advertising
community about the unique benefits of radio throughout Southern Cali-
fornia. I look forward to continuing to serve on the board and helping to
fulfill the goals of the SCBA.”

Rounding out the 2002-03 executive board are Clear Channel's KYSR/
L.A. VP/Station Manager Paul O'Malley, who will serve as Secretary;
Hispanic Broadcasting/L.A. VP/GM Ken Christensen, Treasurer; and
Entravision/L.A. VP/GM David Haymore, Immediate Past Chairman. In
related news, SCBA’'s General Sales Managers Council elects Emmis/
L.A. Director/Sales Jeff Federman Chairman for the 2002-03 fiscal year.

Wolfe Takes New Position At WTOP-AM & FM/DC

isa Wolfe has been promoted to the newly created position of PD at

Bonneville's News WTOP-AM & FM/Washington. Wolfe, who has
spent the past two years as Asst. News Director for the stations, will work
as part of a newly restructured management team that also includes News
Director Mike McMearty.

Wolfe and McMearty will report to WTOP VP/News & Programming
Jim Farley, who said Wolfe will focus on the coaching and critiquing of the
station's 60-person news and programming staff while also overseeing
the packaging, production and overall stationality of WTOP. “Lisa is an
energetic and dynamic leader,” Farley told R&R. “I'm confident that, by
working with me and Mike, she will take WTOP to even greater heights.”

Prior to joining WTOP in 2000, Wolfe was Director/Operations for Metro
Networks/Shadow Broadcast Services in DC, where she presided over
the merger of the two former competitors and oversaw construction of the
new Metro/Shadow bureau in Silver Spring, MD.

JRN Appoints Ketchel, Jones To Promo Posts

ones Radio Networks has upped Kim Ketchel to Marketing & Pro-

motions Manager for its Denver-based programming products. Ketchel
will be responsible for supporting JRN's 24-hour formats and research
and prep offerings in conjunction with the JRN/Seattle marketing team.
She joined JRN in May 2001 and currently handles the company’s local
avails ad-sales project and contributes on-air work to the “Rock Classics”
format.

“We're very fortunate to have someone of Kim’s caliber heading up our
marketing and promotion,” said JRN/Denver VP/GM Phil Barry. “What's
unique here is that she will be working closely with both prospective and
current affiliates, as well as our advertisers, on a day-to-day basis. We're
very excited.”

In related news, JRN has named Melissa Jones Promotions Man-
ager. She most recently worked in promotions at Interscope/Geffen/A&M
and has also worked at Sony Music and KNDD/Seattle. Jones replaces
Jean Lange, who resigned after four years to start her own business.

ject to Limitations printed thereis.
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Live Well

Listeners flock to Clark Howard because he helps them consume and
live well using less money. He’s irresistible when he talks like that.
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Univision
Continued from Page 1

likely to be announced as early as
Wednesday, although the Journal said
it was still being hashed out the day
before and that it could easily have
fallen apart.

According to the Herald, HBC’s
two largest shareholders — the
Tichenor family and Clear Channel
Communications — agreed to vote in
favor of the acquisition. A. Jerrold
Perenchio, Chairman and President/
CEO of Univision, also agreed to the
deal, the Herald reported. Univision’s
purchase of HBC would be a stock-
for-stock deal, with 0.85 shares of
Univision exchanged for each share
of HBC. The deal is subject to regu-
latory and shareholder approval.

When contacted by R&R, an HBC
spokesperson said President/CEQ
McHenry Tichenor Jr. was traveling
and that the company had no com-
ment at this time about the deal.
Univision representatives did not re-
tum R&R’s calls.

The combination of Univision and
HBC represents the largest merger in
the history of U.S. Spanish-language
media. A combination of HBC’s 55
radio stations with Univision’s vast
array of multimedia entities creates an
industry behemoth that controls the
dominant Spanish-language TV net-
work, a popular Spanish-language
Internet portal and the Fonovisa
record label, a giant in the Regional
Mexican music community. HBC’s
current executives, including Tiche-
nor, will remain in their roles after the
merger.

While Univision does not own any
radio stations, it has become involved
in the industry thanks to its 40% non-
voting stake in Entravision Commu-
nications. In addition to Entravision’s
55 owned-and-operated radio stations,
the company operates the largest
group of Univision network affiliates,
outdoor displays in New York and
Los Angeles and E! Diario, the domi-
nant Spanish-language daily newspa-
per in New York.

The Univision-HBC deal is almost
certain to raise the ire of other Span-

ish-language radio operators, most of
which are much smaller than His-
panic Broadcasting. But there may be
little the FCC can do to stop the trans-
action. “The FCC has never looked at
a specific group of listeners [such as
the Spanish-language media audi-
ence],” said Nathaniel Hardy, an as-
sociate with Washington-based law
firm Irwin, Campbell & Tannenwald.
“Ownership concentration is usually
based on geographic issues. It is usu-
ally a market-by-market analysis. But
if the FCC doesn’t make it an issue,
I'm sure people will file comments
with the FCC that will make it aware
of any sort of potential market domi-
nation.”

Hardy added that the FCC doesn’t
like to get involved in issues regard-
ing possible monopolies and doubted
that a Univision-HBC union would be
red-flagged by the commission. “It’s
a very interesting wrinkle, but I’'m not
sure how much it affects the FCC,”
he said. “It would be required to con-
sider complaints, but the FCC right
now is leaning toward a ‘let business
grow’ attitude.”

HBC, originally Heftel Broadcast-
ing, has become perhaps the nation’s
most-dominant Spanish-language
broadcaster. Although Heftel's roots
date back to 1974, HBC’s 1997 mer-
ger with Tichenor Media Systems
provided the company with a rich his-
tory of serving Hispanics. Tichenor’s
KGBT/McAllen has been continu-
ously operated since company
founder McHenry Tichenor Sr. pur-
chased the high-powered AM in
1949.

Savage
Continued from Page 21

Savage said, “It has been a pleasure
| working with Bob Cavallo, Abbey
and the fantastic team at Hollywood. 1
look forward to taking on these added
responsibilities and helping contribute
to Hollywood Records’ success.”

Prior to joining Hollywood Savage
was Sr. VP/Marketing for Island Rec-
ords. He has also been VP/Product
Development for Atlantic Records
and Director/Marketing for Mercury
Records.

l

|
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Logan
Continued from Page 1

family, is very difficult,” Logan told
R&R. “But the opportunity to pro-
gram Infinity’s largest Country station
— and the No. 1-billing Country sta-
tion in the nation — is exciting and
challenging. 1 look forward to work-
ing with VP/GM Steve Ennen and PD
Justin Case.”

Logan joined Infinity/Tampa in
July 1998 after almost three years at
the company’s KYCY/San Francisco,
where he was PD. His programming
background also includes stints at
KYCW-FM/Seattle and KEBC/Okla-
homa City.

While Ennen was not available for
comment, Infinity/Tampa VP/GM

CoMnoLENCES

Joumalist Elizabeth Shanov,
49, June 10.

KIRO-AM & TV/Seattle sporis-
caster Wayne Cody, 66, June 7.

Tom Rivers said, “WUSN is not onty
Infinity’s largest Country station, it is

tion. It is a testament to Eric’s abili-
ties, creativity and work ethic that the
company has selected him to lead that
staff and help improve its perfor-
mance.”

Rivers added that he is seeking a
Director/Programming for Infinity’s
Tampa properties, a job that also in-
cludes serving as OM for the Bucca-
neers network. He said he is looking
for someone who can use the combo
to grow the Country lifegroup and
handle WQYK-FM, “one of the most
promotionally active heritage Coun-
try stations in America.” Send T&Rs

Bortnick
7S Continued from Page 1
the largest Country station in the na- | and success in this expanded role.”

Bortnick, who will be based in
New York, remarked, “I am excited
about the opportunity to work more
closely with Joel Hollander and the
entire Westwood One team to help
Westwood One reach new levels of
success.”

Bortnick joined Metro in February
1993 as Director/Marketing and as-
cended to President in 1996, Before
joining Metro Bortnick was VP/GM
of WHK & WMMS/Cleveland. He
also held VP/GM posts for WSRF &
WSHE/Miami and KKHT/Houston

to tom.rivers@infinitybroadcasting. | during the 1980s.

com.

— Adam Jacobson

Zomba
Continued from Page 1

BMG indicated in its annual report
that the Zomba shares it did not own
were worth around $2.83 billion.

“While the exercise of this option
will undoubtedly be a surprise to
many in the music industry, this is a

natural culmination of many years of
close business ties and a complex se-
ries of agreements negotiated 12 years
ago,” Calder said.

According to some news reports,
Jive earned a profit of $300 million
last year on $1 billion worth of rec-
ords. BMG said it will issue bonds to
fund the Zomba purchase.

NAB
Continued from Page 6

sensitive issues like terrorist threats,
it walks a fine line. “The public has a
right to know,” said WNBC-TV/New
York GM Dennis Swanson, “but we
shouldn’t be in a position where we're
just running with every piece of infor-
mation, confirmed or unconfirmed.”

About how broadcasters should re-
spond to government alerts about
threats of future terrorist attacks,
Swanson said, “It does create a huge
challenge for news organizations to
sift through and report responsibly.”

Concerning members of the media’s
urge to beat the competition, Swanson
said, “I hope people are more rea-
soned and check out information and
don’t run willy-nilly with every rumor
that comes down the pike.”

Pentagon Deputy Director/Press
Operations Bryan Whitman told
broadcasters, “You play a vital role in
our ability to inform the American

people of what their military is doing
and about the progress on this war on
terrorism, It will take the commitment
of broadcasters like you to continue
to keep the focus on what the nation
and the military are doing to protect
the American way of life.”

NAB Honors Emmis,

People Of New York

At the Service to America banquet,
held in conjunction with the June 10
summit, Emmis Communications
was honored with the NAB’s Hub-
bard Award for “the service it pro-
vides in communities served by its ra-
dio and television stations and city
and regional magazines.”

At the black-tie affair, held in the
elegant central rotunda of the Ronald
Reagan building, the NAB also pre-
sented its Leadership Award to the
people of New York. The award was
accepted by former New York Mayor
Rudy Giuliani, who, in his acceptance
speech, said that New Yorkers man-

aged to overcome the tragedy of 9/11
not because they’re New Yorkers, but
because they’re Americans.

The NAB also honored two radio
stations for their humanitarian efforts.
KGO-AM/San Francisco was pre-
sented with the Friend in Need award
for raising almost $425,000 to help pay
the medical bills of a 10-year-old boy
who was attacked by three pit bull
dogs. KGO host Pete Wilson launched
an on-air campaign to raise funds for
the child as soon as the story broke.

KIXI-AM/Bellevue, WA was pre-
sented with the Partnership Award for
its Blitz Build: 20 Homes in 12 Days
project, completed in conjunction
with Habitat for Humanity. KIXI re-
cruited 125 listeners who volunteered
3,000 hours to help build a home,
dubbed “The House That KIXI
Built,” for a single mother. The sta-
tion also raised $16,000 for Habitat
for Humanity.

— Joe Howard

Get OFf on the Frith Floor

The production library for the imaging master

FirFTH FLO OR™

“Since day one,

PRODUCTION MUSIC LIBRARY
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been one of my
secret weapons. Please don't let anyone else
know about your wonderful libraries.”

— Siv Herrerg
Head Chef, KLOS-FM Los Angeles
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SATELLITE
RADIO

(&)

Lori Parkerson = 202-380-4425
200n20 (XM20)

Kane

ENRIQUE 1GLESIAS Don't Turn Off The...
MARIO Just A Friend

PINK Just Like A Pill

BPM (XM81}

Blake Lawrence

FAITHLESS 1/01DO Dne Step Too Far
KOSHEEN Hungry

OAKENFOLD Southern Sun

Real Jazz (XM70)

Maxx Myrick

ANNA LISA Shade Of Blue

BRIAN BROMBERG Wood

CURTIS STIGERS Secret Wood

EDDIE PALMIERI La Perfecta 2

JOEY DEFRANCESCO The Philadelphia. ..
LAVERNE BUTLER A Foalish Thing To...
PATTI AUSTIN For Elta

PETER ELDRIDGE Stranger In Town
REBECCA MARTIN Middiehope
RUSSELL GUNN Biue On The D.L.

TOM HARRELL Live At The Village...
VIKKI TRUE Bout Time

YAYA3YaYald

The Boneyard (XM41)

Charlie Logan

ADEMA Freaking Out

RED HOT CHILI PEPPERS By The Way
RUSH Ceiling Untimites

RUSH Secret Touch

RUSH Sweet Miracle

RUSH Vapor Traits

The Loft (XM50)

Mike Marrone

NEIL YDUNG Be With You

NEIL YOUNG When | Hold You In My Arms
PATTY GRIFFIN Rain

PAUL WESTERBERG Baby Learns To Crawl

Watercolors (XM71)

Steve Stiles

LARRY CARLTON Morning Magic
PAUL RDZMUS Alligator Walk
SPECIAL EFX Cruise Control

X Country (XM12)

Jessig Scott

FRED EAGLESMITH Falling Stars & Broken...
GLORY FOUNTAIN The Beauty Ot 23

JASON RINGEBERG Afl Over Creation
KENNEDYS Get It Right

LAURA MINOR Salesman’s Girl

MIKE MCCLURE Tweive Pieces

TERRI HENDRIX The Ring

XMLM (XM42)

Eddie Webb

DECEMBER WOLVES Blasterplece Theatre
INSISION Beneath The Folds Of Flesh
LOLLIPOP LUST KILL My So Called Knife
W.A.S.P. Dying For The World

200020 (XM20)

VANESSA CARLTON A Thousand Miles
ASHANTI Foolish

EMINEM Without Me

P. DIDOY (USHER | Need A Girl

NO 00UBT Hella Good

DIRTY VEGAS Oays Go By

JIMMY EAT WORLD The Middle

FAT JOE f/ASHANTI What's Luv

CRAIG DAVID Walking Away

DEFAULT Wasting My Time

KROEGER & SCOTT Hero

AALIYAH More Than A Woman
SHAKIRA Underneath Yaur Clothes
MICHELLE BRANCH Al You Wanted
USHER U Don't Have To Ca¥

PINK Don't Let Me Get Me

JENNIFER LOPEZ 1/NAS I'm Gonna Be...
PAULINA RUBIO Don't Say Goodbye
NICKELBACK Too Bad

SHERYL CROW Soak Up The Sun
GOO GOO DOLLS Here Is Gone
PUDDLE OF MUDD Blurry

MARY J, BLIGE Rainy Dayz

BRANDY Full Moon

CALLING Adrienns

SOLUNA For All Time

COURSE OF NATURE Caught In The Sun
AVRIL LAVIGNE Complicated

JDHN MAYER No Such Thing

CREEQ One Last Breath

"N SYNC Girtfriend

KELLY OSBOURNE Papa Don't Preach
JENNIFER LOPEZ 1JA RULE Ain't it Funny
BUSTA RHYMES Pass The Courvoisier
MARC ANTHONY I've Got You
LUBACRIS Saturday (Oooh! Oooh?)
AN VAN DAHL Wit |

DJ SAMMY & YANDU Heaven
EMINEM Business

EMINEM Soldier

EMINEM Hailie’s Song

B2K Uh-Huh

Music
CHOICE'

23 million homes
27,000 businesses

Availabie on digital cable and DirecTV

Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman
CELINE DION I'm Alive
MARIO Just A Friend

SOFT ROCK

Seth Neiman
JENNIFER LOPEZ Alive
MICHELLE BRANCH All You Wanted

R&B HITS

Damon Williams

DAVE HDLLISTER Keep Lovin® You
JAHEIM Anything For You

MUSIO Newness

P.DIDDY (/GINUWINE | Need A Girl (P1. Il)

RAP

Damon Williams
RAW-N-TELLECT The Game
TRICK OADOY {n Da Wind

BODY AND SOUL

Damon Williams
DONELL JONES Life Goes On
KEITH SWEAT What Is It
TWEET Best Friend

ROCK

Adam Neiman

EPIDEMIC Walk Away

RED HOT CHILI PEPPERS By The Way
TRUST COMPANY Downfall

ALTERNATIVE

Adam Neiman

30 SECONDS TO MARS Capricom
CHEMICAL BROTHERS The Test
HDWIE DAY Sorry So Sorry

MY VITRIOL Always Your Way
PRODIGY Baby's Got A Temper

RED HOT CHiLI PEPPERS By The Way
SIMPLE MINDS Cry

THURSDAY Cross Out The Eyes
WAYNE Whisper

TODAY’S COUNTRY

Liz Opoka
LEE ANN WOMACK Something Worth...

PROGRESSIVE

Liz Opoka

ALANA DAVIS | Am Free

CHRIS ISAAK One Day

HASSAN HAKMOUN /PAULA COLE This Gift
JEB LDY NICHOLS They Don't Know

RYAN ADAMS La Cienega Just Smiled

LITE JALZ

Gary Susalis

DOWN TO THE BONE Crazy Vibes And Things
JDE SAMPLE Pecan Tree

JUAN CARLDS QUINTERD Los Musicos
JULIA FOROHAM Concrets Love

WEST

1. MARID Just A Friend

2. AALIYAH More Than A Woman

3. COUNTING CRDWS American Girls
4. JOSH GROBAN To Where You Are
5. OUTKAST Land Of A Million Drums

MIDWEST

1. JOSH GROBAN To Where You Are
2. MARIO Just A Friend

3. COUNTING CROWS American Girls
4. LMNT Juliet

§. DJ ROGERS JR. Lonely Girl

SOUTHWEST

1. AALIYAH More Than A Woman

2, MARIO Just A Friend

3. JDSH GROBAN To Where You Are
4, DUTKAST Land Of A Mislion Drums
5. LMNT Jutiet

NORTHEAST

1. MARIO Just A Friend

2. JOSH GROBAN To Where You Are
3. COUNTING CROWS Amesican Girts
4. AALIYAH More Than A Woman

5. TRACY LYONS Love Hurts

SOUTHEAST

1. JOSH GROBAN To Where You Are
2. MARID Just A Friend

3. COUNTING CROWS American Girls
4. AALIYAH More Than A Woman

5. OUTKAST Land Of A Miflion Drums

| ~

10 million homes 180,000 businesses

Rick Gilltte » 800-494-8863

DMX Inflight
Jon Wheat

Selected tracks in the air on 31 airlines world-

wide.

REMY Take A Message

JOHN MAYER Your Body Is A Wonderiand
LAURYN HILL ! Get Dut

VANESSA CARLTON Sway

FROU FROU Breathe In

SHELIA NICHOLS Wake

ASHANTI Happy

KEKE WYATT Nothing In This Word
RABANES Everybody

SIN BANDERA Entra En Mi Vida

This section features this week's new adds
on DMX MUSIC channels available via digi-

tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
ANASTACIA Dne Day In Your Life
CALLING Adrienne

CHR/RHYTHMIC

Mark Shands

NELLY Country Grammer 2
DEEP SIDE Shook
CAM'RON Oh Boy

URBAN

Jack Patterson
SLUM VILLAGE Tainted
4TH AVE. JONES Move On

ALTERNATIVE

Dave Sloan

DOVES Caught By The River
WEEZER Keep Fishin®

BEN KWELLER Wasted & Ready
EPIDEMIC Walk Away

ROCK

Stephanie Mondello
ADEMA Freaking Out

ADULT ALTERNATIVE

Stephanie Mondello
JULIA FORDHAM IANDIA.ARIE Concrete Love
PET SHOP BOYS Home And Ory
INDIGO GIRLS Become You
SHEILA NICHOLLS Faith
MAROON § Harder To Breathe
TREY ANASTASIO Alive Again
ADULT CONTEMPORARY
Jason Shiff

SHEILA NICHOLLS Faith

PET SHOP BOYS Home And Dry
BBMAK Out Of My Heart

INTERNATIONAL HITS
Mark Shands
FLOETRY Floetic

SHAKIRA Dbjection

COUNTRY

Leanne Flask
KENNY CRESNEY The Good Stuft
TOBY KEITH Courtesy O...

DANCE

Danielle Ruysschaert

OIRT DEVILS The Drill (Lisa Pin Up Remix)
ORIGENE Suddenly Silently

APRHOOITE All Over Me

OESERT | See The Light

RAP/HIP-HOP

Mark Shands

KHIA My Nets-R-Back

KHIA My Neck, My Back...
NELLY Country Grammar 2
RATEO R In Here Tonight
MR. KEE Tequila Body Shots
LUDACRIS Move Bitch

- —

Phil Hall* 972-991-9200
StarStation

Peter Stewart
HALL & OATES Do It For Love

Racio
begrwome .

Music Programming/Consulting
Ken Moultrie » 800-426-9082

Alternative

Steve Young/Kristopher Jones
APEX THEORY Apossibly

JERRY CANTRELL Anger Rising
DAKENFOLD Ready Steady Go

RIDDDLIN’ KIOS | Feel Fine

Active Rock
Steve Young/Kristopher Jones

Rhythmic CHR

Steve Young/Josh Hosler
IRV GOTTI PRESENTS THE INC Down 4 U
ANGIE MARTINEZ ¥ | Could Go

NAPPY RDOTS Po Folks
Mainstream AC

Mike Bettelli
SHERYL CROW Soak Up The Sun

Dave Wingert Show

Mike Bettelli
SHERYL CROW Soak Up The Sun

CD COUNTRY

Rick Morgan

TY HERNDON A Few Short Years

ALAN JACKSON Work In Pragress

RASCAL FLATTS These Days

TOMMY SHANE STEINER Tell Me Where It Hurts

US COUNTRY

Penny Mitchell

GARTH BROOKS Thicker Than Blood
ALAN JACKSON Work In Progress

RED HOT CHILI PEPPERS By The Way GREAT AMERICAN COUNTRY
Jim Murphy « 303-784-8700
Heritage Rock MARIE SISTERS Real Bad Mood
Steve Young/Kristopher Jones SIXWIRE Look At Me Now
HOOBASTANK Running Away
ROBERT PLANT Darkness, Darkness
RED HOT CHILI PEPPERS By The Way WAITT RADIO NETWORKS
Alternative
Hot AC Chris Reeves » 970-949-3339
Steve Young/Josh Hosler N.E.R.D. Rock Star
CREED One Last Breath SINCH Something More
Artist/Tile Total Plays
CHRISTINA MILIAN Cafl Me, Beep Me 75
BAHA MEN Move It Like This 74
*N SYNC Pop 74
LIL BOW WOW Take Ya Home 73
PLUS ONE Going Crazy 72
PLAY I'm Gonna Make You Love Me 72
BRITNEY SPEARS Overprotected 70
PINK Get The Party Started 69
LMNT Juliet 69
A*TEENS Can't Help Falling In Love 37
VANESSA CARLTON A Thousand... 34
OREAM STREET They Don't... 33
JUMPS God Bless The USA 33
BAHA MEN Who Let The Dogs Out 32
AARON CARTER I'm All About You kil
OREAM STREET It Happens Every... 31
LI ROMEQ My Baby kil
NINE DAYS Absolutely (Story...) 30
PINK Most Girls 29
MICHELLE BRANCH Everywhere 28
% Piaylist for the week ending June 8.
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s) Among this week's new tours:
1 PAUL MCCARTNEY $2,638.1
2 'NSYNC $1,104.5
3 CROSBY, STILLS, NASH & YOUNG $901.7 COATCHAMBER
4 DAVE MATTHEWS BAND $827.9
5 GREENDAY/BLINK-182 $404.0 DECAULY
6 BROOKS & DUNN'S NEON... $348.2 GEORGE STRAIT
7 ROBIN WILLIAMS $344.1 e
8 BARRY MANILOW $320.7
9 ALAN JACKSON $203.9 MICHAEL FRANT! & SPEARHEAD
10 KENNY CHESNEY $2308 SOULFLY
11 KID ROCK $225.8
12 INCUBUS $220.7
13 ENRIQUE IGLESIAS $220.0 The CONCERT PULSE is courtesy of
14 DIANA KRALL $205.9 o iy
15 LORD OF THE DANCE $202.3 Caitornia 209-271-7900.

www americanradiohistorv com
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72 millton households

Tom Catderone
VP/Programming

= S =

75 million households

Paul Marszalek
VPMusic Programming

ADDS

EMINEM Without Me

JENNIFER LDPEZ I/NAS I'm Gonna Be Alright
CHAD KRDEGER 1/JDSEY SCOTT Hero

JA RULE /CHARLI BALTIMDRE Down Ass Chick
PAPA RDACH She Loves Me Not

P. DIDDY I/GINUWINE ... | Need A Girl (Pt. 2)
AVRIL LAVIGNE Compficated

TRUTH HURTS Addictive

PINK Just Like A Pill

BUSTA RHYMES #/P. DIDDY... Pass The Courvoisier
KDRN Here To Stay

P.0.D. Boom

NAS One Mic

ND DDUBT Helia Good

PUDDLE DF MUDD Drift & Die

CAM'RON 1/JUELZ SANTANA Dh Boy
JOHN MAYER No Such Thing

DIRTY VEGAS Days Go By

BRANDY Fult Moon

MUSIQ Halfcrazy

HODBASTANK Running Away

WILL SMITH Black Suits Comun'...

WHITE STRIPES Fell in Love With A Giri
B2K Gots Ta Be

ALICIA KEYS How Come You Don't Call Me
LUDACRIS Saturdays (Ooh...)

TWEET Call Me

KHIA My Neck. My Back..

PAULINA RUBID Don't Say Goodbye
MARY J. BLIGE #/JA RULE Rainy Dayz

BIG TYMERS Stitl Fly

TENACIDUS D Tribute

CRAIG DAVID Walking Aviay

MARIO Just A Friend

INCUBUS Warning

MOBY We Are All Made Of Stars

TRUST COMPANY Downfail

YING YANG TWINS Say { Yi Yi

BOX CAR RACER ! Feel So

311 Amber

DEADSY Key To Gramercy Park

SHERYL CROW Soak Up The Sun

NEW FOUND GLORY My Friends Over You
STROKES Hard To Explain

NAPPY ROOTS Awnaw

VINES Get Free

P. DIDDY f/USHER & LDDN ! Need A Girl (Pt 1}
CREED One Last Breath

AVANT Makin' Good Love

CALLING Adrienne

NELLY Hot In Herre

WEEZER Dope Nose

GOD GDD DOLLS Here Is Gone

NAUGHTY BY NATURE I/3LW Feels Good
N.E.R.D. Rock Star

IRV GOTTI PRESENTS... Dowin 4 U
BRITNEY SPEARS Overprotected

STAIND Epiphany

QUARASHI Stick 'Em Up

VANESSA CARLTON A Thousand Miles
JIMMY EAT WODRLD Svieetness

THICKE When | Get You Alone

AALIYAH More Than A Woman

DODNELL JONES You Know That | Love You
RAPHAEL SAADIQ f/D'ANGELD Be Here
‘N SYNC This | Promise You

ASHANTI Happy

BACKSTREET BDYS Shape Ot My Heart
BRMC Love Burns

ENRIQUE IGLESIAS Dor't Turn Off The Lights
WYCLEF JEAN t/CLAUDETTE DRTIZ Tivo Wrongs

Video piayiist for the veek ending June 8.

55 milllon househalds

Peter Cohen,
VP/Programming

Rap Adds

No adds

Pop Adds

No Adds

Urban Adds

No Adds

Rhythmic Adds

No Adds

Rock Adds

No Adds

Adds for the weéek of June 17.

DAVE MATTHEWS BAND Where Are You Going
ENRIQUE IGLESIAS Don't Turn Dff The Lights
KID ROCK You Never Met A Motheri™ “ker..

_SelauIsion/Rilais

CMT

COUNTYRY MUSIC TELAVISION

56.8 million househcids
Brign Philips, Sr. VPISM
Chris Pam, VPMusic & Tatent

= G s

I
o
K

TELEVISION

TOP TEN SHOWS June 3-9
Total Audience Persons
(105.5 million households) 1849
1 NBA Finals (Sunday) 1 NBA Finals (Wednesday)

(Lakers vs. Nets)
2 NBA Finals (Wednesday)
(Lakers vs. Nets)
3 csi
4 Everybody Loves Raymond
5 NBA Finals (Friday)
(Lakers vs. Nets)
6 Becker
7 48 Hours (Monday)
8 NBA Finals Tip-Off (Sunday)
9 Spy TV (8:30pm)
Yes, Dear

(Lakers vs. Nets)
2 NBA Finals (Sunday)
(Lakers vs. Nets)
3 NBA Finals (Friday)
(Lakers vs. Nets)
4 Ccsl
5 Everybody Loves Raymond
6 Spy TV (9:30pm)
7 NBA Finals Tip-Off (Sunday)
Spy TV (8:30pm)
ER.
The Simpsons
Will & Grace

(tie)
9

(tie)
(tie}

Source: Nielsen Media Research

COMING NEXT WEEK

Tube Tops

Ashanti, Michelle Branch, B2K,
The Calling, Vanessa Carlton,
Craig David, Ja Rule, Ludacris,
Alanis Morissette, Nelly, No
Doubt, Britney Spears and Tweet
perform on FOX's two-hour Teen
Choice Presents: Summer Music
Mania, hosted by Jennifer Love
Hewitt and ‘N Sync’s JC Chasez
and Chris Kirkpatrick (Thursday,
6/20, 8pm ET/PT).

Friday, 6/14

* Chris Isaak, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

* Caitlin Cary, Late Late Show
With Craig Kitbom (CBS, check lo-
cat listings for time).

Plays
ND DOUBT Hella Good 7 l ADDS 1
CHAD KROEGER t//DSEY SCOTT Hero ® CHRIS CAGLE Country By The Grace Of God
SHERYL CROW Soak Up The Sun s LEE ANN WDMACK Something Worth Leaving Befind
EINKDoRTLefheloetive % ALISON KRAUSS Sting At The Windw Of My Room
JIMMY EAT WDRLD The Middle 2
CREED Dne Last reath 2 L TOP 20 l
NICKELBACK Too Bad 19
AN RORSE e e 19 WILLIE NELSON I/LEE ANN WDMACK Mendacino...
COUNTING CROWS American Girls 19 EMERSON DRIVE | Shouid Be Sieeping
GO0 GDD DOLLS Here Is Gone 18 BRAD PAISLEY I'm Gonna Miss Her
MARC ANTHONY ['ve Got You 18 GARY ALLAN The Cne
MOBY We Are All Made Of Stars 18 DARRYL WORLEY ~ Miss My Friend
WILL SMITH Black Suits Comin’ 18 ALAN JAGKSON Drive (For Daddy Gene)
VANESSA CARLTON A Thousand Miles 18 ALISON KRAUSS f/UNIDN STATIDN Let Me Touch You..
ANASTACIA One Day in Your Lite 17 TRACE ADKINS Help Me Understand
JOHN MAYER No Such Thing 17 TIM MCGRAW Angel Boy
MARY J. BLIGE f/JA RULE Rainy Dayz 17 BROOKS & DUNN My Heart Is Lost T3 You
THE CORRS I/BOND When The Stars Go Blue 16 TRAVIS TRITT Modz2rn Day Bonnie & Clyde
TOMMY LEE Hold Me Down 14 KENNY CHESNEY The Good Stuf
DIRTY VEGAS Days Go By 14 TOMMY SHANE STEINER What If She’s An Angel
DUR LADY PEACE Somewhere Out There 10 PATTY LOVELESS  TRAVIS TRITT Out 3f Control.
CRAIG DAVID Walking Avay 9 STEVE AZAR | Don't Have To Be Me (Til Monday}
CELINE DIDN A New: Day Has Come 8 MONTGOMERY GELTRY Didn't |
NORAH JONES Don't Knoy, Why 8 LONESTAR Not A Dzy Goes By
MUSIQ Halfcrazy 8 TRICK PONY Just What | Do
LENNY KRAVITZ Stillness Of Heart 7 KELLIE COFFEY Whan You Lie Next To Me
BRANDY Full Moon 7 TOBY KEITH My List
CALLING Adrienne 7
BRYAN ADAMS Here | Am 6 [ HEAVY !
CDURSE OF NATURE Caught In The Sun 5 '
AALIYAH More Than A Woman 5 ALAN JACKSDN Drive {For Daddy Gene)
KYLIE MINDGUE Love At First Sight 3 BRAD PAISLEY F'm Sonna Miss Her
KELLY DSBDURNE Paga Dot Preach 3 BRODKS & DUNN My Heart Is Lost Ta You
USHER U Don't Have To Cait 1 DARRYL WORLEY | Miss My Friend
ASHANTI Foolish 1 EMERSON DRIVE | Should Be Sleeping
RAPHAEL SAADIO {/D’ANGELD Be Here 1 GARY ALLAN The One
BOYZ Il MEN The Color Of Love 1 KENNY CHESNEY Tre Cood Stutf
WYCLEF JEAN (/CLAUDETTE DRTIZ Two Wrongs 1 WILLIE NELSON I/LEE ANN WOMACK
REMY SHAND Rocksteady 1 T
Video airplay for Jung 17-23. I Ho T SHO S

36 million households

Cindy Mahmoud
VPAMusic Programming
& Entertainment

VIDEOQ PLAYLIST

MARY J. BLIGE f/JA RULE Rainy Dayz

TWEET Call Me

CAM'RON f/JUELZ SANTANA Oh Boy

JA RULE t/CHARLI BALTIMORE Down Ass Chick
NELLY Hot In Herre

BRANDY Full Moo

AVANT Makmn’ Good Love

8IG TYMERS Still Fly

ASHANT! Faolish

MUSIQ Halfcrazy

RAP CITY

BIG TYMERS Still Fly

N.0.R.E. Nothin®

LUDACRIS #/MYSTIKAL & 1-20 Move Bitch

CAM’RON {/JUELZ SANTANA Oh Boy

B RICH Whoa Now

CLIPSE Grindin’

JERMAINE OUPREE {/P. DIODY... Welcome To Atlanta
KHIA My Neck. My Back..

NELLY Hot in Herre

EMINEM Without Me

Video playtist for the week ending June 16.

ALISON KRAUSS Sitiing At The Windew Of My Room
CYNDI THOMSON I'm Gone

DIAMONO RID Beautlful Mess

LEE ANN WDMACK Something Worth Leaving Behind
PHIL VASSAR American Child

Heavy rotation songs recelve 28 plays pes week.
Hot Shots receive 21 plays per veek.

Paylist is frozen.

(5 iyl

19 miflion households

CHRIS CAGLE Country 8y The Grace Of God
OIAMOND RID Beautiful Mess
JO DEE MESSINA Dare To Oream

LEE ANN WOMACK Something Worth Leaving Behind

STYLES #/PHARDAHE MONCH The Lite
NAS One Mic

EMINEM Without Me

BUSTA RHYMES 1/P. DI0DY...Pass The Courvoisier
CAM’RON 1/JUELZ SANTANA Ch Boy
HIVES Hate To Say | Told You So
LUDACRIS Saturday {Joh...}

MUSIO Halfcrazy

NORAH JONES Don't Know Why

MOBY We Are All Made Df Stars

JOHN MAYER No Such Thing

TRUTH HURTS #/RAKIM Addictive

KORN Here To Stay

MARY J. BLIGE 1/JA RULE Rainy Dayz
ALICIA KEYS How Come You Don't Call Me
ZERD 7 Destiny

WHITE STRIPES Fell in Love With A Girl

David Cohn
General Manager

INCUBUS Warning
RAPHAEL SAADID 1/0'ANGELD Be Here
311 Amber

NO DOUBT Hella Good

THURSDAY Cross Qut The Eyes

NAPPY ROOTS Awnaw

ANGIE STONE Wish | Didn't Miss You
BOX CAR RACER | Feel So

List is frozen.

| TOP 10 ]

ALAN JACKSON Drive (For Daddy Gene)
BRAD PAISLEY I'm Gonna Miss Her

KENNY CHESNEY The Good Stuft

TRICK PONY Just What | Do

ANDY GRIGGS TonlgFt | Wanna Be Your Man
BLAKE SHELTON 01" Red

GARY ALLAN The One

RHONDA VINCENT I'm Not Over You
DARRYL WORLEY | Miss My Friend
LONESTAR Not A Day Goes By

Praylist is frozen.

www americanradiohictorv com

Saturday, 6/15

* Viewers can call in or e-mail
what they want to hear when David
Bowie performs from New York's
Sony Studios on A&E'’s Live by Re-
quest (9pm ET/6pm PT).

India.Arie, Saturday Night Live
(NBC, check local listings for time).

*Busta Rhymes and P. Diddy,
Showtime at the Apofio (check local
listings for time and channel).

Monday, 6/17
* Wyctef Jean, Jay Leno.

 Flatlanders, Late Show With
David Letterman (CBS, check local
listings for time).

* Guided By Voices, Craig Kil-
bom.

*Mos Def and Quarashi, Last
Call With Carson Daly (NBC, check
local listings for time).

* Alanis Morissette, Politicalfy In-
corect With Bill Maher (ABC, check
local listings for time).

Tuesday, 6/18

* Paulina Rubio, Jay Leno.

* David Bowie, Late Night With
Conan O'Brien (NBC, check local
listings for time).

* Moth, Craig Kitborn.

* Meshell Ndegeocello, Carson
Daly.

Wednesday, 6/19

* Alanis Morissette, Jay Leno.

* Moby, David Letterman.

*Elvis Costello, Conan O'Brien.

« Lil’ Kim and Wyclef Jean, Car-
son Daly.

Thursday, 6/20

* Natalie Merchant, Jay Leno.

* And You Will Know Us By The
Trail Of Dead, David Letterman.

* Seven & The Sun, Carson Daly.

» Incubus’ Dirk Lance, Politically

oA — Julie Gidlow

FILMS

BOX OFFICE TOTALS

June 7-9
Title Distributor § weekend § To Date
1 The Sum Of All Fears (Paramount) $19.23 $62.31
2 The Divine Secrets Of The Ya-Ya Sisterhood (WB)" $16.16 $16.16
3 Star Wars: Attack Of The Clones (FOX) $14.01 $255.10
4 Bad Company (Buena Vista)® $11.00 $11.00
5 Spider-Man (Sony) $10.31 §370.42
6 Spirit: Stallion Of The Cimarron (DreamWorks)  $9.30 $53.64
7 Undercover Brother (Universal) $7.30 $23.61
8 Insomnia (WB) $6.12 $52.01
9 Enough (Sony) $3.78 $33.81
10 About A Boy (Universal) $2.65 $32.44

“First week in release. All figures in miflions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week's openers include Scooby-Doo,
starming Freddie Prinze Jr. and Sarah
Michelle Gellar. Look sharp for a
cameo appearance by Sugar Ray
frontman Mark McGrath, whose band
contributes “Words to Me” to the film’s
Atlantic soundtrack. The ST also con-
tains Shaggy's “Shaggy, Where Are
You?" Li’ Romeo & Master P's "Lil
Romeo's B House,” Uncle Kracker &
Busta Rhymes’ “Freaks Come Out at

Night,” Kylie Minogue’s “Whenever
You Feel Like It.” Baha Men's “Scooby
D,” The Atomic Fireballs’ “Man With
a Hex,” Solange & Murphy Lee's
“Thinking About You,” Allstars’ "Bump
in the Night,” Little T & One Track
Mike's “It's a Mystery,” Simple Plan’s
“Grow Up” and David Newman's ‘Mys-
tery Inc.” "Land of a Million Drums” by
OutKast, Killer Mike and Sleepy
Brown completes the package.

— Julie Gidlow
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e L.A.’s Talk Radio R
If it's Talk you're looking for, Los Angeles radio has plenty
L of choices for you. Here’s a handy reference guide to tell
you who's talking and where to find them on your radio.
' AM

0s n e es a s Calls Format Frequency
[ ] KLAC News/Talk/Sports 570
KFI News/Talk/Sports 640
. . o 7 . KABC News/Talk 790
[J News, Talk and Sports are alive and kickin’ in the City of Angels KPLS Tak 830
KRLA Talk 870
) g 3 0 . g 3 KFwWB News 980
A s music-radio and recording-industry executives converge on Los Angeles this week for R&R KNX News 1070
—— Convention 2002, it seems like an opportune time to point out that the state of nonmusic radio KSPN Sports/Talk Mo
. . ~ KXTA Sports/Talk 1150
in L.A. is very healthy these days. IR Spanish News/Talk o
First, let’s look at a lew statistics  and cruise the dial for a “listen™ to word that we utter,” she says. KWkw Spanish News/Talk 1330
about the market. All numbers quot-  some of Los Angeles’ Talk radio Bertolucci says that mission also 5'\8"5\: gpon's/’:'a'\lll( S/Talk 1‘2;3

ed come Irom R&R’s Ratings. In-  winners. applics to the station’s marketing ef- e

dustry Directory and Program N . . forts. “Right now we have a billboard FM

Supplier Guide, Volume 1, 2002, and S ’I;.Icl)kreRst(l;.m;llatlng campaign where the first word of'ev- Calls Format Frequency
are based on information provided a adio ery board is crossed out and replaced KPCC NPR, Ngwsfl’alk 89.3
by Arbitron. Clear Channel’s by another word scrawled over it to KLSX Entertainment Talk 97.1
Los Angeles is America's No. 2 KFl is unquestion- better reinforce to listeners what KFI KKEa L Y P95

radio market, with a population of
10,304,900. African-Americans
represent 7.9% ol the population,
while the market's Hispanic popu-
lation stands at 39% and growing.
Spanish-language radio commands
the market’s largest AQtH share
(22.6). lollowed by News/Talk
(16). That’s a pretty healthy share,
considering that nearly halt of the
market’s population is made up of’
minorities, traditionally not the
heaviest users of News, Talk and
Sports radio stations.

No matter where your nonmusic-
radio tastes lie, the L.A. radio dial
olfers something tor just about ev-
eryone. There's traditional issues-
oriented News/Talk, litestyle FM
Talk, Sports/Talk, Spanish News/
Talk and two 24/7 News stations.
Locul personalities abound. and just
about every major syndicated Talk
show can be tound airing some-
where on Los Angeles radio. So
drop the top on that rented converi-
ible. head on out to the freeway,

ably L.A.’s lead-
ing Talk radio
station today. With
a solid lineup of
local and syndi-
cated personali-
ties, it has been the
station of record
lor Talk radio in
Southern Calilor-
nia for most of the
past decade.

KFI is programmed by Clear
Channel Director/AM Programming,
Los Angeles Robin Bertolucci. who
took over the reins of the station ear-
lier this vear from longtime P1) Dav-
id all. With a five-year run as CC,
Denver Dir./Programming (for KOA,
KHOW and KKZN) and a long stint
as Exec. P'roducer for legendary San
Francisco News/Talker KGO. Ber-
tolucci is certainly no novice when it
comes lo programming a winning
Talk station. “KF1's slogan is ‘More
Stimulating Talk Radio,” and we try to
Tulfill that mission with every single

Robin Bertolucci

is all about,” she explains. “For exam-
ple, ‘Pushing the Envelope’ became
‘Shoving the Envelope." *Crossing the
Line’ was replaced by ‘/gnoring the
Line,” and ‘Reporting the News’ be-
came ‘Exposing the News.”

“The campaign is a visual remind-
er of how KFI strives to achieve the
goal ol always olfering a more stim-
ulating, more exciting and more en-
tertaining high-energy presentation of
information.”

KF1’s current on-air lineup in-
cludes local moming host Bill Handel
(6-9am), Rush Limbaugh (9am-
noon), Dr. Laura Schlessinger (noon-
3pm). local afiernoon drivers John
and Ken (3-7pm), Phil Hendrie (7-
10pm) and Art Beli (late nights and
ovemights).

KLAC: ‘We Respect
Your Intelligence’

The other Talk station Bertolucci
oversees is KLAC. A recent convert
to Talk, KLAC has long been the spot
on the radio dial for fans of the Los

Angeles Lakers and Anaheim Angels.

“Obviously, KLAC as a Talk sta-
tion is very new and still evolving,”
says Bertolucci. “It really didn’t be-
come a full-fledged Talk station until
Sept. 11, when whatever elements
that were lefl of the station’s Nostal-
gia format were jettisoned for good.”

Defining the goals of the station,
Bertolucci says that KLAC offers a
somewhat more maiure approach
overall than its more famous Talk
pariner, KFIL. “We're trving to do a
strong, credible and informative pre-
sentation,” she says. “KLAC is prob-
ably a little gentler to listen 10 than
other Talk stations in town. We don’t
tell you what to think or how to think,
and we don’t yell at you. It’s a radio
station that respects people’s intelli-
gence — that’s the position we'd like
to occupy with KLAC.”

Bertolucci says that she's very
pleased with and optimistic about the
potential for success with the product
the station currently airs. “KLAC is

the home of veteran L.A. 1alk host
Michael Jackson, and | think his lov-
al audience is really clucing in to the
fact that he’s back on the air in mid-
days in the market,” she says.
Jackson is joined in the lineup by
Gil Gross (mornings), Suze Orman
and Jim Cramer (afternoons) and Clark
Howard and Michael Reagan (early
evenings). Most nights are tilled by the
Lakers’ or Angels’ games or othe
sports, depending :
on the season.
KLSX: ‘The

FM Talk
Station’

One of the lirst
FM stations to
convert from mu-
sic to a Talk for-
mat. KLSX made
the switch from
Classic Rock to Talk in 1994. Although

Jack Silver

Continued on Page 26

HANNITY

www.hannity.com

Getting It Right

Across America

Reaching Over
9.7 Million Listeners*

Over 180 Affiliates...

and Counting

(212) 735-1700

ADIO NETWORKS
america fistens to abe

Call ABC Radio Networks

iy

*Source: Arbitron Fali 2001 Nationwide DMA, MF 12n-12mid., Persons 12+

www americanradiohistorv com
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Los Angeles Talks!
Continued from Page 25

buoyed out of the box by the strength
ol Howard Stem anchoring moming
drive, the station went through some
less-than-successful casts of characters
in other dayparts prior to the arrival of
current P Jack Silver.

In an R&R interview from June 12,
1998, Silver said it was obvious to him
what needed to be done to build the
station into the FM Talk success story
it has become today. “When [ arrived
at KLSX, the mission was clear: Up-
grade the talent alter moming drive,”
he said. “My background made me
want to build a station that features
moming-show-level talent alt day and
then make a Talk station out of that.”

Over the past several years Silver
has diligently fine-tuned KLSX's on-
air lineup to achieve that goal o' mom-
ing-show-level talent all day long.
“KLSX's mission statement is to be
the No. 1 radio station for adult men in
the market while also attracting high-
income, English-speaking women
through personality talk,” he says.

“The unique quality that the station
brings to the market is the talk content
of our personalities. In addition, high-

News/Talk/Sports

impact promotions, personal appear-
ances and on-premise events serve to
set the station apart.”

KLSX’s current on-air lineup in-
cludes Howard Stern (3-11am): Sam
Rubin (11 am-noon); Frosty, Heii and
Frank (noon-3pm); Tom Leykis (3-
8pm); Conway & Steckler (8-11pm);
and John and Jefi' (1 1pm-3am).

KABC: ‘Talk Radio 790’

ABC Radio’s Southem Califomia
flagship has struggled of late through
some of its most
ratings-challenged
years. But today
— afler a couple
of highly publi-
cized GM and PD
changes, not to
mention numer-
ous host shuftles
— current station
man-agement has
given KABC a Erik Braverman
much more focused and consistent
on-air lineup than it has had in recent
memory.

Describing the current incarnation
of KABC, PD Erik Braverman says,
“Qur mission is simple: to provide the
most informative and entertaining
Talk platform in Los Angeles. We are

a place where different ideas and
opinions come together for provoca-
tive and lively discussion and debate.
You may not always agree with what
you hear, but we offer balance by al-
lowing all vizwpoints to call in and
participate in the discussions.

“We talk zbout issues of national
relevance, in.ertwining local stories
and maintaining a strong sense of
community. As proud recipients of
the 2002 NA3 Crystal Radio Award
for Community Service, we always
put our listeners and the Southern
California community first.”

Braverman reters to KABC’s on-
air lineup as Talk radio all-stars. “Our
station is made up of some of the
most well-known and respected voic-
es in the country,” he says. “We have
the two biggest personalities from the
FOX News Channel — Bill O’Reilly
and Sean Hannity — as well as the
market’s longest-running afternoon
talk personality, Larry Elder, and a
morning show with two personalities
who are familiar to Southemn Califor-
nians by way of their more than 20
years in morning radio in Los Ange-
les: Ken Minyard and Dan Avey.

“And we have, arguably, the most
visible feminist attomey in the coun-
try, Gloria Altred. There is no deny-

“Year-in and year-out,
Dr. Joy performs for
News Radio 560 WGAN.
She is-#1 in most
books 25-54.“

www americanradiohistory com

ers baseball.

Choices Abound For Talk Radio In L.A.

Although Los Angeles’ major Talk radio players are all high-
lighted on these pages, there are a few other nonmusic sta-
tions you may want to check out.

* KPLS {870 AM): This former L.A. flagship of the Cathotic Radio Net-
work, licensed to Orange County, CA, now features traditional-issues Talk
programming, including syndicated shows hosted by Don Imus, Laura
Ingraham, Tom Martino and Neal Boortz along with “80-something” lo-
cal Talk radio legend George Putnam.

* KSPN (1110 AM): ESPN Radio for Los Angeles features local sports
heavyweights Joe McDonnell and Doug Krikorian In afternoons along with
ESPN network hosts such as Dan Patrick and Tony Komhelser. KSPN
Is also the play-by-play home of the NHL's Los Angeles Kings.

» KXTA (1150 AM): FOX Sports Radio for Los Angeles has a wide
array of the network’s hosts and features Premiere Radio Networks heavy
hitter Jim Rome. KXTA is the current play-by-play home of L.A. Dodg-

» KMPC (1540 AM): The Southem California flagship of the Sporting
News Radio Network features network hosts such as James Brown,
Papa Joe Chevatier and Chet Coppock, among others.

ing that this station is home to some
very high-profile locally and nation-
ally popular personalities.”

KABC'’s current lineup is Ken and
Company (5-9am), Bill O'Reilly (9-
I1am), Allred and Taylor (11-
11:45am), Paul Harvey News and
Comment (11:45am-noon), Sean
Hannity (noon-3pm), Larry Elder (3-
7pm), Al Rantel (7-10pm), Mr.
KABC (10pm-1am), and Red Eye
Radio With Doug Mclntyre (1-5am).

KRLA: ‘SmartTalk 870

Salem’s L.A. Talk station, the former
KIEV-AM, adopted the heritage call
letters KRLA and moved them to a new
spot on the AM dial in 2001. With a
lineup featuring mostly talents syndicat-
ed by Salem’s own radio network,
KRLA takes a different approach to
Talk than its competition in town.

“Our goal is to impact the culture
in Southern Cali-
fornia in a posi-
tive way and to
generate as many
listeners and dol-
lars as possible,”
KRLA Dir./Pro-
gramming Chuck
Tyler says. “The
goal of impacting ]
the culture makes 8 | A
us unique from  Chuck Tyler
the other Talk players in the market.
Across the street the programming
goal is to do whatever it takes to gen-
erate as many listeners as possible, re-
gardless of the effect on listeners and
the community.

“We take our responsibility to in-
fluence and impact the culture very
seriously. It’s a completely different
thought process from most other Talk
stations’ and very different from what
1 have been involved in at past radio
stations. It’s a very positive and re-
freshing environment to be a part of.”

The current Monday-Friday on-air
lineup at KRLA includes Mike Gal-
lagher (6-9am), Dennis Prager (9am-
noon), Michael Medved (noon-3pm),
Hugh Hewitt (3-7pm) and a replay of
Dennis Prager (7-9pm). Various oth-
er programs and “best of” shows
round out KRLA’s late-night and
overnight programming, The station’s
programs are also simulcast to the In-
land Empire on co-owned KRLH-
AM/Riverside.

KFWB & KNX:

All News, No Frills

L.A. is one of the few cities with
two News radio stations, and both are
unique in sound and presentation.
While the competitive rivalry that has
existed for decades between the two
stations may have lessened a bit in
these days of consolidated ownership
(Infinity owns both outlets), both sta-
tions continue to retain distinct styles
and sounds even as they deliver the
news 24/7 along with all the service
elements that any commuter, sports
fan or business- | Sl
person could ever %r:‘h 5

over by recently
named News Di-
rector Ed Pyle, is
the undisputed
longevity leader
when it comes to
News radio in the
market. With its
instantly recog-
nizable CBS Radio News signatures
and familiar “All You Need to Know™
slogan and jingles, KNX pumps out a
traditional News product with unpar-
alleled consistency and very few
trills. Its monster 50kw signal can be
heard just about as far as you can
drive in any direction in one day. so
you’il never lose touch with what’s
happening back in L.A., no matter
how lost you get on the freeways.

Over at KFWB, PD Crys Quimby
has been instrumental over the past
couple of years in returning the sta-
tion to its roots following some less-
than-successtul attempts to broaden
its boundaries beyond the 24/7 news
image for which it was known.
KFWB is once
again an easy-to-
understand radio
station, and its fa-
miliar slogan says
it all: “All News,
All the Time.”
While the an-
chors on KFWB
tend to sound a
little looser and a
bit more person-
able than the news-
people you’ll hear on KNX, KFWB
remains a solid “utility” News radio
station.

Ed Pyle

Crys Quimby
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Saho Media Busts Myths
About FM Talk. p9e

gives us the tools to win”

— ERIC JOHNSON
PD/NEW JERSEY 101.5

The FM talk experts, Sabo Media, answers your tough questions:

Q: Why should | go talk with one of our cluster FM's?
A: ¢ You’ll increase your station’s value immediately. Higher commercial loads mean increased profits.
¢ Foreground content gets better response for retailers than music.

e You'll always be market exclusive. No one ¢an duplicate your hosts.

Q: How long does it take to be successful?

A: ¢ New Jersey 101.5 was number 1, total audience in their first book
and has been number 1 for eleven years.

e “Real Radio 104.1” Orlando, won double digit shares in its target, year one.

Q: Where'’s the talent?

A: e Everywhere. We help you recruit and train them.

e Dr. Ruth Westheimer, Jon and Ken, Deminski and Doyle', Karen Kay, Russ Rollins, The Regular Guys, Ken Ober,
and dozens more were discovered doing “something else” then trained at a Sabo Media member FM station.

Q: Won't it compete with our AM talk station?

A: * Your AM Standards doesn’t compete with your FM CHR even though both play music. Targeted-talk means no overlap.

e You'll have full demo control because you’re not putting on random talk shows. Stations that just put on a bunch of
shows fail. Sabo Media’s Targeted-talk format wins.

Q: Can we sell this FM talk thing?

A ¢ Look at these clients and non-clients that are often number 1 local billers: KLSX Los Angeles, WTKS Orlando,
New Jersey 101.5, WJFK Washington, WCKG Chicago.

¢ Highest conversion ratios in the industry, often 2 : 1.

SABO NMEDIA
(212)681-8181

www.sabomedia.com

www americanradiohistorv com
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Powell

Continued from Page 3

the agency needs time to analyze the
media marketplace.

Powell said media-ownership
rules are the FCC’s fourth priority,
after broadband. competition diffi-
culties and spectrum allocation. Inan
interview with the Los Angeles
Times. Powell responded to critics
who say the commission has been
moving too slowly on new ownership
rules by pointing out the appeals
courts’ admonitions to the FCC 1o
“empirically defend” any rule
changes.

“I've been very careful about not
letting industry players tell public
policymakers what the time frame
is,” Powell said. “If I'm going to get
rid of a rule, I'm going to take respon-
sibility for making that judgment.”

Powell also said he wants to craft
transparent rules for industry players
to follow for mergers. “We need to do
this, because when it's open-ended. so
are the lobbying and the pressure.”

Powell wants the industries to
know what the FCC will be looking

for so they can better evaluate their
decisions as they propose mergers.
As for his ongoing disagreements
with Sen. Fritz Hollings, Powell said
the disputes aren’t major. “It’s more
remarkable that there aren’t more
conflicts,” he said.

Cross-Ownership
Ban Called ‘Outdated’

While it didn’t come from Hollings,
Powell did receive a letter from two
Capitol Hill lawmakers who aren't
happy with one of the FCC’s media-
limit rules. Representatives Billy
Tauzin and Fred Upton believe the
cross-ownership ban is outdated and
asked for expeditious elimination of
the rule that prevents common own-
ership of a broadcast station and a
daily newspaper in the same market.

“We believe the explosion of me-
dia sources should eliminate any con-
cern regarding a lack of diversity of
views in the marketplace and com-
petition, which have been the princi-
pal justifications for the rule,” they
wrote. Tauzin is Chairman of the
House Energy and Commerce Com-

mittee, while Upton chairs the House
Subcommittee on Telecommunica-
tions and the Internet.

And while he already has a work-
ing group locking into the media
marketplace, Powell announced on
June 6 the formation of a Spectrum
Policy Task Force that will assist the
commission in identifying and evalu-
ating changes in spectrum policy. The
cross-bureau and multidisciplinary
task force will be headed by Sr. Spec-
trum Policy Advisor/Office of Engi-
neering & Technology Paul Kolodzy
and will include senior staff from sev-
eral FCC bureaus and offices.

But Commissioners Kevin Martin
and Michael Copps are unhappy that
the task force is seeking comment on
formulating policy on fundamental
spectrum-management issues with-
out direct input or oversight by the
commission. “Spectrum manage-
ment is one of the commission’s imost
important functions,” they said. “It
requires full commission attention
every step of the way.”

— Mollie Ziegler & Julie Gidlow

m

Continued from Page 3

cars. “We're not pleased with the
progress we made at the meeting. but
we’re going to go back to the draw-
ing board and come back in a couple
of weeks,” Shefficld said. He claims
that his negotiations with XM hit a
wall due to the satcaster’s assertion
that it has an exclusive contract for
Urban programming with African-
American-owned Radio One.

That didn’t satisfy Sheffield, who
noted that Radio One only provides
gospel music and not gospel preach-

ing. He told the protesters, *“You don’t
go through pagans for religious broad-
casting. Youdon't throw pearls before
swine. We don’t want the Radio One
company representing the Christian
community because they don't repre-
sent the Christian community.”

The satellite broadcaster responded
to the racially charged protests by not-
ing XM's outreach to and investments
in the African-American community.
XM emphasized that its programming
partnership with Radio One calls for
Radio One to program five channels,
including a Gospel channel and an Af-

rican-Americar. Talk channel.

XM also pointed to its recognition
by two African-American Washing-
ton, DC lawmakers — Congress-
woman Eleanor Holmes Norton and
Mayor Anthony Williams — as well
as the location of its headquarters,
which the company said is in a
“blighted. predominantly African-
American neighborhood.” XM fur-
ther cited programming options pro-
vided by Black Entertainment Tele-
vision and special-event program-
ming highlighting achievements by
African Americans.

Citadel

Continued from Page 1

traded entity. The filing did not
specify how many shares will be sold
or for how much. but it did say that
each eligible director of the company
will be granted an option to acquire
50,000 shares once the offering price
is set. The Citadel IPO will be man-
aged by Goldman Sachs Group and
Credit Suisse First Boston.

CIBC analyst Jason Helfstein told
R&R that the reason for Forstmann's
decision to sell so soon may be the

Edison
Continued from Page 1

behavior. Focusing on the moral and
ethical questions surrounding down-
loading. Edison President Larry
Rosin said that industry is being
crushed by the notion among teenag-
ers that there’s nothing wrong with
downloading music for free.

There are, however, opportunities
for the industry to change attitudes
about downloading. Edison VP Jayne
Charneski noted that a majority of all
downloaders do feel some guilt about
downloading music for free. Down-
loaders are also more sympathetic to
musicians than they are to labels.

While the highly publicized efforts

ever-improving market for radio
stocks. *“There seems to be strong in-
vestor demand for radio stocks,” he
said. “Forstmann probably sees an op-
pottunity to go out and continue con-
solidation and pay down debt. Having
public capital makes that easier.”
Alsoin the SEC filing, Citadel re-
ported that Q1 2002 revenues de-
clined less than 1%. to $72.6 million,
but that revenues for the second half
of 2001 — after the company went
private — were 8% better than the
first half of the year. From Jan. 1-June
25. 2001, net revenues were $155.3
million: from June 26-Dec. 31, rev-

of artists such as Metallica’s Lars
Ulrich to fight illegal downloads have
failed for the most part, a more con-
certed effort among musicians and
redoubled efforts by the industry and
the RIAA could help change the atti-
tude that downloading music for free
doesn’t hurt artists. “People pay mil-
lions to have artists endorse their
products,” Rosin tells R&R. “The
recording industry needs to use that
power.”

The full results of Edison’s “Ulti-
mate Record Buyer Study II” will be
recapped in future Sound Decisions
columns in R&R. They will also be
made available at www.radioand
records.com.

enues were $168.1 million.

In other news, Citadel CEO Farid
Suleman — also a director of West-
wood One — recently sold about
100,000 shares of WW1 stock. Ac-
cording to an SEC filing, Suleman
valued the shares at $4 million and
listed May 15 as the approximate
date of the sale. Suleman was Presi-
dent/CEO of Infinity Radio before
joining Citadel in February.

Mallace
Continued from Page 21

Mallace takes duties previously
held by Sierra co-owner Ken Brent-
linger, who will continue to help
operate the stations on an as-needed
basis. Mallace said, “I'm very ex-
cited to be working with a great
group of people who have true pas-
sion for radio.”

Jones
Continued from Page 3

heading north,” he said. “I will cer-
tainly miss Atlanta and the greatre-
lationships I’ ve developed through
my football days and into my radio
and TV career, but managing two
powerhouses in a top 10 market is
too good to pass up. I’m looking
forward to getting started.”
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“To get your driver’s license in the state of Texas,
you have to name at least two Stevie Ray Vaughan
songs.”

e T T T T T T T Y

The Bone Rocks Dallas Radio

7] PD Scott Strong recalls the strong debut of KDBN

nJan. 3, KKMR/Dallas unceremoniously said goodbye to a concept that many in the indus-
try said was ahead of'its time. A few years earlier the Susquehanna station decided to fully

integrate an FM station and the wonders of the Internet by relaunching the current-driven

Triple A as “Merge933.net.” PD Scott Strong acknowledges that Merge was a good station, but
it simply wasn't attracting the ratings and revenue management hoped to see.

Susquechanna/Dallas man-
agement, sensing a need to
start from scratch, commis-
sioned a huge rescarch
project in late 2001 to help
point KKMR in the right di-
rection. As the data came in,
the path for KKMR became
very clear: The research
showed a huge need for a
hard-charging Classic Rock-
er that would embrace the
likes and wants of listeners
proud to call the Lone Star State home.
Thus, the foundation for what is now
KDBN (The Bone) was laid.

While Clear Channel’s KZPS had
the Classic Rock market to itself and
sister Active Rocker KEGL (The Ea-
gle) kept upper-demo listeners happy
by playing harder-edged classics, a
large body of music from 20 to 30
years ago remained untouched by
those two stations.

“In the late “70s through the mid-
*80s, there were five Rock stations in
the nuarkel,” Strong says. “A lot of that
music was tamiliar but not being played
in this market.” Such antists as AC/DC,
Lynyrd Skynyrd., Styx and ZZ Top were
receiving top scores with potential lis-
teners in music tests, so, when all was
said and done, Susquehanna looked to

Scott Strong

a sister station in San Fran-
cisco and put the finishing
touches on what was to be-
come 93,3 The Bone.”

Unique Choice

While KDBN's nickname
was lifted from Susqueban-
na's Bay Area Classic Rocker
KSAN (107.7 The Bone),
Strong is quick to point out
that his company did not take
a cookie-cutter approach
when launching the Dallas station. In
fact, the only similarity between the
two stations is the moniker they share.

“We didn "t name our station in Dal-
las The Bone because we had a Bone
in San Francisco,” Strong says. “But it
was nice to have a big brother to look
at and see what would and would not
work. We have the Dallas attitude.
And, just like the comedians say, Tex-
as is like its own country. It's got its
own audience. The Bone in San Fran-
cisco has a San Francisco attitude, and
1 dont think you’ll ever mix up Dal-
las with San Francisco.”

On the air KDBN uses the slogan
“Classic Texas Rock That Rocks,” and
a brief listen to the station reveals that
the Dallas version of The Bone speaks
to the Texas rock fan. “We play classic

rock that is very familiar to people in
this area,” Strong says. *It’s a radio sta-
tion that is very lifestyle-oriented and in
touch with the community.” Hence, the
heavy dose of Stevie Ray Vaughan that
can be heard on The Bone.

“To get your driver’s license in the
state of Texas, you have to name at
least two Stevie Ray Vaughan songs,”
Strong says. “He’s a god here, and
there was never really an outlet to hear
him.™ On a serious note, The Bone is
working on getting a statue of Vaugh-
an erected in Big D.

The Harder Side

The Bone quickly made a name for
itself in Dallas, as seen in its first-ever
ratings finish. In the winter 2002 Ar-
bitrons, KDBN debuted at a 3.1 12+
KZPS finished down 3.1-2.5, while
KEGL slumped 3.2-2.1. How did Sus-
quchanna manage to torpedo its way to
first among Dallas Rockers in just a
few months? Perhaps the answer lies
in its music variety.

Strong calls KZPS *“very Classic
Hits-oriented.” According to Media-
base 24/7, the median year of release
for songs played on the station is 1975.
KZPS has embraced the upper end of
the 25-54 male demo, and on one re-
cent morning played such tracks as

The Beatles” “While My Guitar Gen-
tly Weeps,” Buffalo Springfield’s “For
What It's Worth™ and The Byrds’
“Eight Miles High.”

During those same hours, The Bone
played such tracks as Van Halen’s
“Drop Dead Legs,” Soundgarden’s
“Spoonman” and Def Leppard’s “Rock
of Ages.” The median release year for
songs on The Bone is 1980.

Classic Texas Rock

hat ROCKS

“Being from St. Louis, | was used to
hearing a Classic Rock station with a
bite to it,” Strong says. “| came here and
heard *ZPS and saw that it was a light-
er station. The Eagle still plays a lot of
currents. If they play AC/DC, the next
song could very well be Metallica.”

Interestingly, Mediabase data shows
that KEGL’s gold content makes upa lit-
tle more than half of its playlist. [n fact,
*80s cuts from the likes of Ratt, Dio,
Motley Crue and AC/DC can regularly
be heard on The Eagle. Nonetheless,
both The Eagle and KZPS are now lag-
ging in the ratings to an upstart,

Asked about the passion for "80s ti-
tles in Dallas and the success The Bone
has had with those songs, Strong says,
“We looked at the *80s stuff, and with
the research we did, we determined that,
if' it rocks, it rocks. Remember, Twist-
ed Sister are huge testers, and the
audience finds them compatible with
Styx and Rush and those types of bands.

*“You have to look at this market.
If you were looking at this from the
perspective of a Classic Rocker in
L.A., you’d say, ‘You've got to be
nuts!” 1t all depends on the background
of the market, and here in Dallas

there's a huge history of Classic Rock.”

Perfect Timing

Perhaps the biggest reason The Bone
made such a big impact on Dallas in
such a short time lies in the timing of its
launch. In June 2001, KZPS's heritage
morning jock, Bo Roberts, was let go
for what station owner Clear Channel
called “economic reasons.” When he
was fired, Roberts and longtime partner
Jim White had No. t 25-54 numbers.
That opened up a tremendous opportu-
nity for Susquehanna when it decided
on aClassic Rock format for the former
KKMR.

“Roberts couldn’t go on the air un-
til March 1, but we had promos on
every morning promoting his arrival
on The Bone, and it was a great cam-
paign for us right from the start,”
Strong says. Meanwhile, some of the
airstaff of the old Merge remained for
The Bone. “We had very good talent
on Merge,” Strong comments. “Rath-
er than firing everybody, we kept a
couple of people who are really good
radio people. Yvonne Monet is in mid-
days, and [MD] Jeff K is in afternoons.
They did their homework and made a
great transition.”

What did Strong think of the winter
book, which reflects just a few weeks
of Roberts’ presence at the radio sta-
tion? *I'm a humble guy, and there's
no way | thought we would be No. |
18-49 and 25-54," he says. 1le"d hoped
fora top 10 finish that would set up the
station for a move up the ladder.

“Remember,” he says. “less than a
month of the morning show is factored
in to the numbers. We're all excited and
surprised to see just how well The Bone
did. The most satistying thing is that we
took the research, and we took the atti-
tude, and now we can look back and
say. ‘Hey, we did everything right!™”

Guus ' Roses, Aevosmith, Poisomn,
0zzy, Scorpions, Def Leppard, Ratt,
Motley Crue, AC/DC, Vaun Halen . ..

"When | think of The Tour Bus listener, | think of the 35 year old man, who makes
a good salary, who is possibly married with a child or two. And that's right where my
demographic needs to be. The Tour Bus has done well in every demo that is important
to WDHA, It has outperformed itself from year to year and | couldn't be more pleased.”

Welcome Aboard

KMGN FM Flagstaff A7 WGLX FM  Wisconsin Rapids Wi

WQNQ FM  Asheville NC KZPR FM  Minot ND

WQNS FM  Asheville NC KLKK FM  Mason City |A

WRCZ FM  Albany NY WOSC FM  Salisbury MD

KYGL FM  Texarkana AR WNGZ FM  Elmira NY

WHDQ FM  Claremont NH WACL FM  Harrisonburg VA

KMOM FM  Colorado Springs CO  KXLP FM  Mankato MN

WKLT FM  Traverse City Ml KRXL FM  Kirksville MO &
WKLZ FM  Traverse City MI KZMT FM  Helena MT Wi

831-429-2050

IbUl’enferfcinmen*

Terrie Carr
Program Director
WDHA FM 105.5

Morristown NJ

www americanradiohistorvy com


www.americanradiohistory.com

30 ® R&R June 14, 2002

Oldies

Vi CALVIN GILBER

e gilbert@radioandrecords.com

The Best 0f The Best

O Industry Achievement nominees show Oldies’ diversity

w ith R&R Convention 2002 underway in Los Angeles, it’s prime time to again call atten-
—— tion to the Oldies nominees for our annual Industry Achievement Awards, which are be-

ing presented this week.

A siation’s true magic is found
between the music, but this week
we’ll take a look at the music that
defines our Oldies Station of the
Year nominees: WMII/Cleveland.
WMXQ/)acksonville, WRBO!/
Memphis. WGLD/Indianapolis,
WCBS-FM/New York and KKSN/
Portland. OR.

Before that. though. we'll congrat-
ulate this year's Oldies Program Di-
rector of the Year nominees: KONQ/
San Antonio’s Roger Allen, KCMO/
Kansas City’s Chris Hotfiman,
WCBS-FM/New York's Joe McCoy,
WRBO/Memphis® Henry Nelson,
WMIL/Cleveland’s Dave Popovich

and KFRC/San Francisco’s Brian
Thomas. Hearty congratulations also
go 1o KLUV/Dallas’ Ron Chapman,
KOOL-FM/Phoenix’s Bill Gardner,
WCBS-FM/New York’s Harry Harri-
son, KRTI1/Los Angeles’ Shotgun
Tom Kelly. WIMK/Chicago's John
Records Landecker and WMIL/Cleve-
land’s John Lanigan and Jimmy Ma-
lone. the nominces for Oldies Person-
ality of the Year.

When we contacted WRBO's Hen-
ry Nelson about his PD and Station of
the Year nominations, he was ex-
tremely gracious while noting that his
station’s “Soul Classics™ positioning
was somewhat difterent from the tra-

ditional programming provided by
some of the other Oldies Station of the
Year nominees. He’s right, of course,
and the "80s approach taken at WMXQ/
Jacksonville illustrates yet another di-
rection.

Both these stations show the diver-
sity of today’s Oldies programming.
In breaking down the music played by
the stations, we’ve set aside WMXQ
while we look at the other five sta-
tions whose music falls solidly with-
in the *60s and *70s.

Based on vintage ratios secured
from Mediabase 24/7, here are the
year-by-year percentages for those
five stations.

Year WMJI WCBS-FM  WGLD
1980 0.0 1.2 0.0
1979 03 0.9 0.0
1978 0.7 1.8 0.0
1977 0.7 1.5 0.0
1976 0.9 213 0.1
1975 08 23 0.6
1974 2.2 24 1.2
1973 2.1 = 1.2
1972 4.2 35 33
1971 3.7 4.0 3.0
1970 835 43 4.5
1969 87 6.1 7.1
1968 8.0 6.0 5.0
1967 124 93 12.2

KKSN WRBO | Year WM
0.0 0.5 | 1966 1.2
0.0 4.1 1965 1.4
0.0 6.8 | 1964 82
0.0 7.8 | 1963 53
00 7.5 | 1962 2.6
0.0 9.0 | 1961 26
0.1 7.6 | 1960 2.1
0.1 80 | 1959 0.6
23 9.9 | 1958 1.1
25 8.1 1957 0.7
33 44 11956 04
34 59 | 1955 0.1
3.6 44 | 1954 0.0
1.1 5.1

WCBS-FM  WGLD KRSy WRBO
9.7 1.8 13.2 3.l
10.9 13.1 15.3 22
9.1 11.2 12.7 1.2
44 73 6.7 02
34 6.0 6.0 05
23 4.1 57 03
1.9 3.5 44 03
1.5 1.2 1.8 0.0
1.8 1.7 33 0.0
1.2 1.3 34 0.1
0.5 03 0.7 0.1
03 0.1 0.1 0.0
0.0 0.1 0.2 0.0

l three hours of a recent day.
10am

STRAY CATS Rock This Town
HUEY LEWIS Stuck With You
PAT BENATAR Fire And ice
FRANKIE GOES TO HOLLYWOOD
Relax

MADONNA Live To Tell

DON HENLEY Boys Of Summer
BLONDIE Call Me

GLENN FREY Smuggler's Blues
U2 With Or Without You

S. NICKS/T. PETTY Stop Draggin’ My
Heart Around

LOVERBOY Turn Me Loose

Jacksonville Listeners Get ‘The Point’

In terms of its playlist, WMXQ (102.9 The Point)/Jacksonville is about two decades ahead
of traditional Oldies stations. With PD Cat Thomas at the helm, the Cox s:ation is one of
the nation’s most successful '80s stations, from both ratings and programming standpoints.

According to data from Mediabase 24/7, post-1990 music represents less than 2% of The Point’s playlist, with
pre-1980 material making up less than 9%. The primary focus is on music from 1982 (13.5%), 1983 (13.5%) and
1984 (12.6%). The most-played artists are The Police, Pat Benatar, Journey, John Mellencamp, Cars, Bryan Ad-
ams, Huey Lewis & The News, Prince, Van Halen and Phil Collins.

WMXQ's website displays the station’s hour-by-hour music log. Here's a look at what was being played during

3pm

| ROMANTICS What I Like About You

JOURNEY Send Her My Love

JOHN PARR St. Elmo’s Fire

CARS You Might Think

RICK SPRINGFIELD I've Done Everything...
JOHN COUGAR MELLENCAMP Pink Houses
PETER GABRIEL In Your Eyes

STEVE MILLER Abracadabra

JOHN WAITE Missing You

STEVIE NICKS Stand Back

MEN AT WORK Down Under

BILLY SQUIER Everybody Wants You

PAT BENATAR Love Is A Battlefield

7pm
HUEY LEWIS & THE NEWS ( Want A
New Drug
POLICE Every Little Thiag She Does Is
Magic
2Z TOP Gimme All Your Lovin'
BILLY JOEL Keepin' The Faith
KENNY LOGGINS I'm Alright
TOM PETTY Free Fallin’
HALL & OATES Out Of Touch
U2 Sunday Bloody
DON HENLEY Dirty Laundry
B-52s Love Shack
FOREIGNER Urgent

Who’s Hot These Days?

Even a cursory glance at a station’s list of most-played art-
ists and songs shows the differences in local tastes. The
information below reflects airplay so far this year, accord-
ing to Mediabase 24/7.

C WMJi/Cleveland D!

Most Played Artists: Beatles, Beach Boys, Supremes, Elvis Pres-
ley, Rolling Stones, Temptations, Creedence Clearwater Revival, Four
Tops, Four Seasons, Neil Diamond.

1. VAN MORRISON Brown Eyed Girl

2. CLASSICS IV Spooky

3. MUNGO JERRY In The Summertime

4. TURTLES Happy Together

5. BRUCE CHANNEL Hey! Baby

6. B.J. THOMAS Hooked On A Feeling

7. ROY ORBISON Oniy The Lonely

8. ELVIS PRESLEY Suspicious Minds

9. ROLLING STONES (I Can't Get No) Satisfaction
10. TOKENS The Lion Sleeps Tonight

C WCBS-FM/New York N

Most Played Artists: Beatles, Supremes, Four Seasons, Beach Boys,
Four Tops, Stevie Wonder, Rolling Stones, Temptations, Elvis Prestey,
Smokey Robinson & The Miracles.

1. ARETHA FRANKLIN Respect
2. ROY ORBISON Oh! Pretty Woman
3. SIMON & GARFUNKEL Mrs. Robinson
4. OTIS REDDING (Sittin' On) The Dock Of The Bay
5. ISLEY BROTHERS This Old Heart Of Mine
6. ROLLING STONES (I Can't Get No) Satisfaction
7. TEMPTATIONS My Girl
8. BLOOD, SWEAT & TEARS You've Made Me So Very Happy
9. RASCALS ['ve Been Lonely Too Long
10. SPIRAL STARECASE More Today Than Yesterday

C WGLD/Indianapolis )

Most Played Artists: Beatles, Beach Boys, Elvis Presley, Supremes,
Four Seasons, Neil Diamond, Johnny Rivers, Herman's Hermits,
Creedence Clearwater Revival, Dave Clark Five.

1. CREEDENCE CLEARWATER REVIVAL Proud Mary

2. FOUR TOPS | Can't Help Myself

3. ROY ORBISON Ohl Pretty Woman

4. MANFRED MANN Do Wah Diddy Diddy

5. SONNY & CHER | Got You Babe

6. FOUNDATIONS Build Me Up Buttercup

7. SEARCHERS L.ove Potion Number Nine

8. TEMPTATIONS My Girl

9. RIGHTEOUS BROTHERS You've Lost That Lovin’ Feelin®
10. TOMMY JAMES/SHONDELLS Hanky Panky

( KKSN/Portland, OR )

Most Played Artists: Beatles, Beach Boys, Elvis Presley, Supremes,
Johnny Rivers, Four Seasons, Righteous Brothers, Creedence Clearwa-
ter Revival, Ricky Nelson, Turtles.

ROY ORBISON Onl Pretty Woman

BETTY EVERETT Shoop Shoop Song

MARY WELLS My Guy

BOX TOPS The Letter

LOS BRAVOS Black Is Black

TEMPTATIONS My Girl

TURTLES Happy Together

TOMMY JAMES/SHONDELLS | Think We're Alone Now
WILSON PICKETT In The Midnight Hour

10. RIGHTEOUS BROTHERS Unchained Melody

( WRBO/Memphis )

Most Played Artists: Al Green; O'Jays; Stevie Wonder, Isiey Broth-
ers; Temptations; Earth, Wind & Fire; Marvin Gaye; Aretha Franklin; Gla-
dys Knight & The Pips; Barry White.

. MCFADDEN & WHITEHEAD Ain't No Stoppin’ Us Now
. EDWIN HAWKINS SINGERS Oh Happy Day
. STAPLE SINGERS [I'll Take You There
. FIVE STAIRSTEPS O-o0-h Child
. GLADYS KNIGHT/PIPS If | Were Your Woman
. JOHNNIE TAYLOR | Believe In You (You Belleve In Me)
. BARRY WHITE it's Ecstasy When You Lay Down ...
. BROTHERS JOHNSON TI'll Be Good To You
9. ARETHA FRANKLIN Until You Come Back To Me...
10. AL GREEN Love And Happiness

COINDO B LN -

=

WNOUD &S WN

TELL US WHAT YOU THINK!

Share your opinion about this column — go to www.
radioandrecords.com and click the Message Boards button.
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Purtan And His People

Tipp O’Neill said politics are local. Well, for the most part, radio is too.

By Bob Shannon

Six degrees of Kevin Bacon, or six degrees of separa-
tion.

Whatever it’s called, the game supposes that no
matter who you are, you're only six people away from
anyone clse in the world.

Wanna play?

Here goes. John Lennon (1) toured with Roy
Orbison (2), who was at Sun Records with Elvis
Presley (3), who met Richard Nixon (4) at the
White House, where Spiro Agnew (5)
Nixon’s Vice President — seldom went
because he was busy attacking the media.

Agnew was Governor of Maryland before
he became Vice President. In the spring of
1968, he called Al Burke (6), the GM of
WBAL/Baltimore, to complain about Dick
Purtan, WBAL’ s new morning man.

“Fire that son of a bitch!” demanded
Agnew. “He made fun of me.”

Purtan had always done parodies of social
and political types, and in Detroit, his targets
got the joke, but not Agnew. When Burke fired
Purtan, he’d only been at WBAL for five weeks.

Of course, that's not how the story ends.
Purtan returned to Detroit and became a legend while
Agnew went to Washington and became an embarrass-
ment. Looking back, one can’t help but wonder if Dick
wishes he’d never heard the Agnew name.

Purtan, not Nixon.

OK, both.

BUFFALO

The Statler Hotel was in downtown Buffalo. Before
elementary school started he’d hop the bus and try not
to look too excited. But when you're going to see your
hero — and Clint Beuhlman, longtime WBEN/Buffalo
morning man, wwas little Dick Purtan’s hero — well, you
figure nervous shakes are part of it. Blame it on the cold.

The station was on the 18th floor. Purtan would ride
up the elevator and ring the bell. “If Clint didn’t answer
himself,” he says, “1'd just sit in the hallway and listen
onthe PA.”

Another Buffalo hero was Frank Ward. “In my-teens
Frank did Spotlight Serenade on WKBW,” Purtan recalls.
“He had a great voice and a great style. He wasn’t
funny, just smooth — not mellow smooth, but hip
smooth.”

Purtan still insists Frank Ward is the best he ever heard.

THE BUCKAROO SANDMAN

Jocks came and went, but stations owned their names.

At WOLF/Syracuse, Purtan joined a long line of jocks

Y

Dick Purtan

who’d been The Buckaroo Sandman. “Dick Clark was the
Buckaroo Sandman, t00,” he reveals.

Then Purtan returned to Buffalo and became “Guy
King” on WWOL. Other guys included Tom Clay, Bruce
Bradley and his hero, Frank Ward. In 1958 Purtan
became the new King for $50 a week.

WARM LOVE

Buffalo was cold, but Syracuse University was colder.

“It was 23 below zero and half the windows in the
dorm had no glass,” says Purtan. When he
awoke freezing, he flashed on a way to get
warm: “I'll propose to my girlfriend.”

Her answer was yes, and, yes, it was the
beginning of a warm relationship. “Even hot at
times,” Purtan told me. “And to prove it, we have six
daughters.”

For the most part, his parents were support-
ive of his radio ambitions, but his new in-laws
were a bit more skeptical. Purtan stayed

focused.

“I want to be a disc jockey,” he said. He had a
brand new Master’s degree in Telecommunica-
tions, and TV would have been the smart move.

Ask anyone, but Purtan didn’t listen. He only
wanted radio, and when a visiting lecturer named David
Susskind asked Purtan what he wanted to do now that he
had his degree, Purtan said radio.

As it happened, Susskind offered to help.

JACKSONVILLE AND CINCINNATI

Ben Strauss owned WWDC /Washington, DC and
Susskind suggested Purtan send him a tape. Strauss
responded, “1've got nothing in Washington, but I've got
a station in Richmond and one in Jacksonville, and
Jacksonville might be better for you.”

In 1960, Dick Purtan and his bride Gail headed south
to sunny Jacksonville, where God’s own humidity co-
exited with Spanish moss, sulfur water and a radio
station so pathetic that Purtan forgot to tell me the calls.

“We were Top 40,” he says. “A CBS affiliate with news
at the top of the hour and a five minute show at the
bottom.” The competition, he says, was “The Big Ape,”
WAPE/Jacksonville, and it was barely a fight.

Within a year, Purtan was at WSAI/Cincinnati. “A
fabulous radio station,” he says. “We had 42 share in the
Pulse ratings.”

Then Detroit called.

DETROIT

In 1965, the year Purtan joined WKNR/Detroit to do
mornings, Motown Records had four No. 1 hits, and the
radio battleground was Top 40.

When The Drake format came to CKLW /Detroit in
’67, Purtan’s morning numbers held, but the rest of the
day went up in flames. The fireman called to the rescue
was consultant Mike Joseph. “Joseph told everyone,
including me, to shut up,” says Purtan, “to do 10-
second intros.” Purtan refused. “You can’t just play
music in the morning.”

Joseph threatened action, but Purtan didn’t budge.
Following a ““come to Jesus” meeting with the GM,
Purtan got his way, but Joseph got the rest of the day.

In 1968, ABC’s WXYZ/Detroit offered Purtan
afternoon drive, but he was a morning man now and
turned down their $40K offer. Instead, he went to
WBAL/Baltimore. Although his morning shares
increased by 10 points while he was there, by the time
the book was released, he’d been Spiro-ed and was already
back in Detroit doing afternoons for WXYZ at $25K.

Behind the scenes, things were happening.

“Purtan had just arrived when Martin and Howard, the
old-style MOR morning guys, went on vacation,” recalls
Bob Henabery, then ABC’s Program Development Manager.
“Chuck Fritz moved Purtan to mornings to do an
‘audition’ and asked me to listen in from New York. |
laughed and laughed and laughed,” he says.

Later that day Henabery told Fritz, “If you don’t keep
Purtan on in mornings, you're out of your mind.”

“Poor Martin and Howard. They went on vacation and
never came back,” Purtan says.

Purtan stayed for 10 years.

A SWEETHEART OF A DEAL

On Valentines Day, 1996, Mel Karmazin flew to Detroit
to offer Dick Purtan mornings on WOMC. Purtan
accepted, but it almost didn’t happen.

JP McCarthy owned the town. When he died,
speculation was that Purtan would replace him on WJR,
but Purtan wasn’t so sure.

Finally, he did accept the W]R job offer, but got an
11th hour reprieve when ABC put WJR on the block.

Then Mel swooped in.

Today, five years later, Purtan has a new five-year
deal with WOMC.

“I’ve been at five different radio stations in 36 years,”
Purtan told me. In Detroit: WKNR, WCYZ, CKLW,
WKQI and now, WOMC. “Fortunately, I take my
audience with me.”

“His popularity stems from his originality,” says
Larry Lawson, a Detroit doctor, who's known Purtan
for over 30 years. Lawson also believes Purtan should
get more credit than he does for pioneering morning
show political parodies.

Can you say Agnew?

And about that connection to John Lennon? In 1964, it
was Dick Purtan who brought The Beatles to Cincinnati.

Bob Shannon can be reached at
bob@shannonworks.con.
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Sweet Screen Stars Suck Up To Radio

ell, not exactly. But you'd have to
salute both Tom Cruise and Matt
Damon for being superstars and

super-cool during a couple of recent events
involving radio people.

Last week KLSY/Seattle MD Darla Thomas
and morning host Bruce Murdock had the rare
thrill of attending a press conference given by
Cruise and Steven Spielberg, who were in town
to promote the new film Minority Report.
Murdock brought
along his minidisc
recorder to tape the
conference, and, as
luck would have it, {= (s
his foot got tangled ‘E
in the recorder’s Matt Damon with some KLSY folks
wires while h2 was making his way back to his
seat. As a result, Murdock fell head-first into
Cruise’s lap! “Of course, my first thought was,
‘Why couldn’t that have been me?™ Thomas
tells ST. “Tom was so sweet! He heiped Bruce
up and asked him several times if he was OK.”
Thomas adds that, seconds afterward, some
guy in the back yelled, “How typical — a radio
person trying to take the attention away!”

Damon stopped by KLLC (Alice @ 97.3)/
San Francisco to plug his new flick, The Bourne
Identity. “He's a huge star, so we were ali
worried about how it was going to go,” Alice PD
John Peake tells ST. “His ‘people’ were patrol-
ling the hallways, making sure no one interfered
with him on his way to the studio.” Those fears
were quickly allayed, however, when Damon
strolled into the Alice studio with a six-pack of
Mickey’s Big Mouth malt liquor. “It was an act of
pure good will (hunting),” Peake says.

The camera-ready Jacque Gonzalez-
James, veteran of both the radio and record
industries, segues to TV as an on-camera host
at QVC. “A job where | get to shop and takk. |
was meant for this gig!” she tells ST. Ms. G-J
has handled Gotham regional promotion for
Universal for the last year and begins training
for her TV gig July 8. Expect her to start
hawking goods in August.

Hot AC WZPL/Indianapolis is going the
amateur-film route in its quest to find a morning
co-host. Recently arrived morning guy Dave
Smiley is soliciting videotaped auditions from
area women, and those with the best tapes will
be selected for on-air auditions. The big winner
scores an invite to join the Smiley in the
Morning show.

} Marv Albert To Host MNF 4

Veteran NBC-TV sportscaster Marv Albert
will join Boomzr Esiason and Jim Gray in the
broadcast bocth this fall for Westwood One/

CBS Radio Sports’ coverage of Monday Night
Football. He succeeds Howard David, who has
joined Beasley's WQAM/Miami as the lead play-
by-play announcer for Miami Dolphins broad-
casts.

Speaking of Westwood One, WJFK-FM/
Washington-based midday monsters Don
Geronimo and Mike O’Meara returned to the air
Monday to host their first complete show in more
than a week. However, WNEW/New York was
still running their show in “best-of” mode. Are the
duo in danger of losing their New York affiliate,
home to WW1-syndicated aftermoon rivals Opie
& Anthony? O&A made their own headlines, as
the duo have attracted $21,000 in possible fines
from the FCC for three separate broadcasts
deemed to be incedent. WNEW parent Infinity
argued that O&A’s show isn't offensive when
judged against “contemporary community
standards” and pointed out that the show is
popular among men 25-44. The humor-impaired
FCC responded that just because a segment of
the population tunes in to the show doesn’t mean
that the material aired was not indecent.

WSTO/Evansville, IN has fallen victim to a
serial contest pig, who took the station for
$15,000 in its fifth annual Hands on Marathon.
Twenty-three contestants took part in the
contest, which began May 30, with the intention
of winning a three-year lease for a 2002 Dodge
Durango (or a $15,000 cash prize). Eighty-two
hours later, Brian Root was declared the winner.
It was later revealed by a local television station
that Root is an Alabama resident who has won
at least three other similarly themed contests
around the country. PD Dr. Dave Michaels tells
ST that next year's event will include a residen-
cy requirement, thus ensuring a local winner.

} Doobies And Boobies <

Clear Channel Rocker WHJY/Providence
recently christened its new studios the all-
American way: by
saying it with skin. The
station’s new digs
overlook 1-95, and PD
Joe Bevilacqua tells ST,
“Now we have the d /'
opportunity to entertain %
our listeners stuck in the “GET NAKED"
gridlock right outside the
window.” That job's been ieft to The Geoff
Charles Afternoon Show, which presents “Get
Naked 4:20 Fridays” — now in its second
smash week! Charles and several listeners let it
all hang out during the June 7 installiment, and
Bevilacqua-says several stalled commuters
returned the favor by flashing right back. “Of

It's 4:20
Charles says

Continued on Page 34

Santa Baby

One of the Torld’s best lobed Christmas Songs
La;m'c 54/ Jodmn Javits
Madic by PLLg Springer
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alanis morissette

"orecious illusions"

the follow up to the top 5 hit "hands clean"
from the platinum cd under rug swept

#1 Most Added at Hot AC 3 weeks in a row!!!

New: KAMX WSSR WMXB WXLO WMC WWWM
WENS WSNE KSTE WNNK KFBZ

Debut € R&R Hot AC —

KMXB 35x KYSR 19x WPLJ 20x KFMB 22x KPLZ 21x

Upcoming TV Appearances:
June 17  Politically Incorrect on ABC-TV
June 19 Tonight Show performing “Precious lllusions” on NBC-TV

June 20  Teen Music Mania on Fox-TV
June 23  Oxygen Concert airs on Oxygen TV Network
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course, we are not actively encouraging people
to stop on tha freeway,” he says. “That would
be unsafe.”

In other news from ST's Nudity Desk,
Larry Wachs — one half of The Regular Guys
on Clear Channel Rocker WKLS (96 Rock)/
Atlanta — is-the guy to thank for our official
eBay ltem O’ the Week: No. 1739836216 —
“Feel Wife's Breasts If You Pay for Boob Job."
The deal is rather self-explanatory. Wachs is
attempting to score his wife, Kelly, bigger
breasts, and he wants somebody else to pay
for them. The bidding, which currently stands at
| $600, closes Sunday. Wachs says he'll also

supply the toa bidder with a photo of the
finished product: The offer is limited io those in
the Atlanta metropolitan area. In a completely
unrelated story, Vito Gorinas joins 96 Rock
| from WLZR/Milwaukee as Creative Services
Director. He replaces Paul Bahr.

Across town, singer-actress Courtney
Love spent the better part of June 7 at Sus-
quehanna Atternative WNNX (99X)/Atlanta.
Director/Programming (and Morning X co-host)
Leslie Fram invited Love to come on the
wakeup program to
perform a new
song, but Love
expressed concemn .
that her hometown
station — KROQ/
Los Angeles — J N4 s
would be upsat if  Love (second trom left), Atianta style
she debuted the
song in Atlanta. Love asked Fram to call KROQ
PD Kevin Weatherly to get his blessing, which
he gave, and the Morning X agreed to stay on
the air until Love’s arrival. At 2pm Love showed
up at 99X and began rehearsing in the produc-
tion studio. The 99X crew then began inter-
viewing Love, but the station was forced to
evacuate midway through the questioning due
to a fire alarm. Finally, at about 4:08pm, Love
world-premiered her new composition, “Hold on
to Me.” Helpirg Love out as session musicians:
Production Director James Ferry and Morning
X member Rich Shertenleib.

} . Big Dumb
Promotions We Love
Clear Channel Classic Rocker WDVE/
Pittsburgh gives a whole new meaning to
“collective contest” with its Fathers' Day
promotion, the Three Spooges. What's in-
volved? Three guys report to the local sperm
bank to make a deposit. The guy with the
highest sperm count scores front-row Rolling
Stones tickets, a limo ride and $1,000 cash.
WDVE Promotion Director Kevin Battle says,
“We figure it's a win-win situation for the
winner, since you'’re getting paid-a grand for
something you do every day for free.”

|
I
[ Infinity CHR/Pop WNKS (Kiss 95.1)/

| Charlotte rips a page from today’s supermar-
ket-tabloid headlines by holding a Winona
Ryder Shoplifting Weekend. The grand-prize
winner gets picked up in a Ryder truck and
taken to Wherehouse Music. He or she then
have 95 seconds to “shoplift” as many CDs as
fit in a shopping bag. Winners also score
passes for Winona’s new movie, Mr. Deeds,
starring Adam Sandler.” The cue to call in? The
Kiss “security alarm.”

Lastly, ST and the R&R family thank and
give much love to Hollywood Hamilton, host
of Hollywood Hamilton's Weekend Top 30, and

www americanradiohistorvy com
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Street Talk.

* Andy Gershon selected as President of V2
Records North America.

* Gary Krantz promoted to Sr. VP/Operations
for Premiere Radio Networks.

* Tom Glade joins Clear Channel/San Antonio
as VP/Radio Market Manager.

¢ Randy Goodman named President of Lyric
Street.

* WBLS/New York sets Kernie Anderson as
VP/GM and Lee Michaels as PD.

* Bruce Pollack picked as Station Manager of
KBFB/Dallas.

« Jim Trapp tapped as PD of KTBZ/Houston.

v

* Mick Anselmo upped to Regional VP for Mal-
rite Communications.

* Norm Winer advances to VP/Programming at
WXRT/Chicago.

* Pat St. John elevated to PD of WNEW-FM/
New York.

« Brian Krysz accepts the PD chair at KEGL/
Dallas.

* Bubba The Love Sponge (a.k.a. Todd Clem)
receives a federal trademark for his name.

» Peter Crawford captures VP/GM duties at
WZOU/Boston.

* Hugh Surratt selected as Man-
ager/National Album Promotion-
West for RCA Records.

* Dr. Chuck Crane chosen as PD
of KKHT/Houston.

* Dick Curtis promoted to PD of N
KVl/Seattle. X

* Don Kelly named PD of WWMX/  norm winer
Baltimore.

* Gary Berkowitz rejoitis WROR/Boston as
; Manager/Programming and Op-

erations.
* KULF/Houston to go CHR with
John Lander as PD.
* WWWM/Cleveland goes AC
with Mike Mcvay as PD.

~ *«Bobby Ocean returns to San
3 .‘i’» Francisco, for middays at KIOI.

Mike McVay v

+ Rich Fitzgerald appointed VP/
National Promotion for RSO/Is-
land. ‘

* Bruce Hotberg named PD of ~
WIP/Philadelphia.

« Joel Denver becomes PD of
WMJX/Miami.

A

Twin Cities legend Van-O for lending their
talents to R&R Convention 2002 as the VJs of
our closed-circuit video channels at the Beverly

Joel Denver

Hilton hotel. We appreciate it!

If you have Street Talk, cail the R&R News Desk at 310-
788-1699, or e-mail-streettalk @radioandrecords.com
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Sound Decisions.

June 14, 2002 R&R © 37

The Vines’ Story Gontinues To Grow

Australia-rooted band The Vines have already wrapped them-
selves around the ears and hearts of the U.K. Now they're sprout-
ing faster than a bamboo shoot across the U.S. thanks to “Get
Free,” the lead single from their Capitol debut, Highly Evolved.

Noted British music mag NME has been gushing about The
Vines’ blend of The Beatles’ Mersey-styled melodies with
Nirvana's grunge from the muddy banks of the Wishkah. Fur-
thermore, many reviewers have wondered if frontman-guitarist
Craig Nicholls is some lost member of the Cobain and Lennon
families. Heavy accolades indeed, but Highlv Evolved is a highly
accomplished debut that pulls its sound from its notable influ-
ences without falling victim to blatant imitation.

*Yes, there's hype. Yes, there’s a lot of excitement. But the
music is doing the talking for this band,” says Capitol VP/Al-
ternative & Rock Promotion Gary Spivack. “It’s going to go
down as one of the great debuts.”™

The Vines

And the timing couldn’t be better, with underground retro-rock
outfits like The Strokes, The 1lives and The White Stripes break-
ing through with mainstream audiences. “It's familiar and it's
pure,” says XTRA (91X)/San Diego MD Chris Muckley of The
Vines, noting that 91X has been a torchbearer for this type of
band. “There are definitely influences from the past. It’s punk
rock, but it's not the polished pop-punk that everyone’s really
tired of. It's alternative music.

“Our station never went down the butt-rock highway that so
many other stations did. In other parts of the country where this
sound's working well, people are happy to see Alternative sta-
tions being Alternative again.”

Although The Vines are growing best at Alternative. they ve
been able to do what The Strokes and such haven’t: break
through at Active Rock. “That’s another thing that's going to
separate us,” Spivack notes. *The White Stripes, The Strokes and
The Hives are great, but there is something here with The Vines
that another format can play. WAAF/Boston, KRX(Q/Sacra-
mento, WZTA/Miami, KUFO/Portland. OR — the key Active
Rockers are jumping on this because they know there’s some-
thing special here,”

low did Capitol get a hold of this new thunder from Down
Under? Capitol President Andy Slater was already aware of the
band when VP/A&R Ron Laffitte brought Vines demos to the
office. Slater had a new Capitol artist recording at Los Angeles’
Sunset Sound Factory. and that's where he heard The Vines, who
were recording on spec with producer Rob Schnapf [Beck, Foo
Fighters, Elliott Smith].

I asked Andy if he wanted to go listen to the stuff they were
recording,” Laffitte recalls. *He said, 'I want to sign them right
now! | heard some of their stuff, and | saw the lead singer —
that kid looks like a star to me." They played us about eight
songs. Andy felt that this was where the sound of modern rock

radio was going, and he wanted to make the deal. It was pretty
straightforward.”

Besides great songs, Laffitte points to great leadership in
making the deal. “More than anything, it’s the benefit of
working for a president who has great ears, great taste and
the willingness to move on something that he feels,” he says.
“He didn’t hesitate for one second. The Vines story, to me,
is the story of the new Capitol Records. This guy is single-
handedly transforming what it’s like for all of us to come to
work every day. It’s really exciting, and it’s probably not co-
incidence that this new guy brings this new energy and, as a
result, this band finds us. You hear these great A&R stories
about how people discover this or that, but, as much as any-
thing else, The Vines found us.”

The fact that The Vines already had a big U.K. story was
important to Spivack. “The one thing that this label really
doesn't want to do is put radio in a vacuum and just give them
a song and say, ‘Here: Add it, play it, please,” he says. “There
are other elements. The U K. really helped kick this band off.
Today they're on the cover of NME. It’s really scary: The head-
line says *The biggest band since Nirvana.” Jesus! You know
how the British press likes to build things up, but that’s just
what’s happening.”

Attuncd to the overseas scene, Muckley first heard about The
Vines from a show review in AME. After hearing that Capitol
had landed the group, he contacted Spivack for music. “He didn’t
have any music at the time, but he was incredibly excited that |
knew who the band was,” Muckley says. Appropriately enough,
it was a Beatles cover that led him to the band. “I got the / Am
Sam soundtrack on V2 with their cover of *I’'m Only Sleeping.’
That was the first thing | had heard from them, and 1 loved it.
It’s the best song on that compilation.”

He was equally impressed by the rough demos Spivack sent
him and began playing both the Beatles cover and original Vines
material at 91X music meetings. “We detided to add the cover
to get the audience ready for the band,” he says. “We did that
until a finished version of ‘Get Free' was available, and then we
put that in. So we're on our second track from them.”

The Vines vibe has also spread to MTV’s Buzzworthy cat-
egory, where the energy of “Get Free” has been captured in a
Roman Coppola-directed video in which the bandmembers act
as literal lightning rods. “It really shows off what these guys are
all about,” Spivack says. “There’s a reason why 1 got into mu-
sic. Whether it’s John Lennon, Kurt Cobain, Jane’s Addiction
or Trent Reznor, there's a spirit and an energy that you can’t ma-
nipulate, that you can't bottle up. You have it or you don’t. Craig
of The Vines has that spirit, that urgency. that rock-star thing.

You can’t manufacture it.”
— Frank Correia

LAND OF THE LOST
R&R’s new Music Editor Frank Correia (second from 1} tried
to blend in with the band when Columbia rock act Lost-
prophets swung by the office recently. The real boys in
the band gave him some CDs and told him to get lost.

Daze Of The New

by Frank Correia, Music Editor
feorreia@radioandrecords.com

With my new duties here as Music Editor, an-
other R&R Convention and my weekly ice
hockey league, | can honestly say that my
head is spinning. First up, | have to say thanks
to my predecessor Steve Wonsiewicz for his
help in the transition and to congratulate him
on making this column such a great read for
the past seven years. | have some pretty big
shoes to fill. You can reach Steve at 615-370-
8308 or at swonz@comcast.net.

Editor-In-Chief Ron Rodrigues will handle corpo-
rate news surrounding your labels, so make sure to
hip him to all of the staff news, new hires and in-
sider gossip that you are privy to. | will be handling
the new Sound Decisions section, focusing on la-
bels, artists and the music that binds them.

The new Sound Decisions section will focus on
topics relevant to executives on the records side of
the radio and records equation. Launching Pad will
continue to spotlight the bands that you work so
hard to break, and we will aiso be featuring artist
interviews and a few new features.

Of course, if you have an idea for a column or
would like to share some of your stories, please feel
free to contact me at 310-788-1658 or at feorreia@
radioandrecords.com. We want to make this section
a worthwhile part of your R&R experience, and we
welcome any advice or ideas that you may have.

Since this is the convention issue, here’s a short
list of artists you can check out on-site at the con-
vention. For a full agenda, flip to page 18.

Thursday

¢ 12:15-1:45pm: Medication play at the R&R Indus-
try Achievement Awards Lunch for Active Rock and
Alternative. (Note: a funch ticket is required for ad-
mission.)

*4-5:30pm: Prymary Colorz and Amanda Perez
featuring Preemo perform at “The Big-Ass Music
Meeting" session for CHR/Rhythmic.

*9-11pm: Club R&R appearance by The Violent
Femmes.

Friday

¢ 9-11am: The “Clive Davis in the Morning” session
features performances from Mario and Monica.

* 11:30am-1pm: Authority Zero play the fourth an-
nual Alternative Rate-a-Record*. Robbie Robertson
introduces a performance by Dana Glover at the
Hot AC panel “Trailblazers: Breaking Today's Hot
AC Barriers.” Julia Fordham entertains at the
Smooth Jazz session “Ratings, The Golden Egg.”
* 1:15-2:45pm: Pamela Williams and Victor Fields
play the Smooth Jazz R&R Industry Achievement
Awards Lunch.

¢ 3:30-5pm: Kathy Mattea performs at the AC panel
“How to Connect With Women.”

* 5-6:30pm: Rolling Stone’s David Wild moderates
a Q&A session with Aerosmith’s Steven Tyler and
Tom Hamilton.

* 6:30-7:30pm: Actress-recording artist Jennifer
Love Hewitt is a special presenter at the CHR/Pop
R&R Industry Achievement Awards Show.

Saturday

*11:30am-1pm: Mark Douthit performs at the
Smooth Jazz Rate-a-Record*, Rate-a-Wine.
*1:15-2:45pm: David Draiman of Disturbed,
Tommy Lee and Butch Walker speak their minds at
“The Artists Panel” for Rock and Active Rock.

*Rate-a-Record is a service mark of Dick Clark Pro-
ductions.

www americanradiohistorv com
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MITS Top 50 Albums

THE INDUSTRY'’S NO. 1 RE TAIL CHART June 14, 2002

W  Tw ARTIST

1 1 EMINEM

— 2 VARIOUS

¢ 3 P.DIDDY

— 4 DONELL JONES

3 S ASHANTI

— 6 DIRTY VEGAS

7 17 KENNY CHESNEY
-_ 8 AVRIL LAVIGNE

6 ) SHERYL CROW

4 10 MARC ANTHONY
g N SOUNDTRACK

11 12 BIG TYMERS

8 13 VARIOUS

10 14 CAM’RON

5 15 CELINE DION

17 16 JOSH GROBAN

16 17 PINK

12 18 musia

13 19 SHAKIRA
— 20 VARIOUS

19 21 SOUNDTRACK

15 22 VARIOUS
— 23 DJ QUIK

18 24 NDRAH JONES

20 25 JOHN MAYER

14 26 MOBY

21 27 ALAN JACKSON
2 28 WEEZER

23 29 VANESSA CARLTDN
27 30 NO DOUBT

30 3 NICKELBACK

32 3 JIMMY EAT WORLD
26 33 PUDDLE OF MUDD
25 34 BOX CAR RACER
29 35 LINKIN PARK

34 36 MICHELLE BRANCH
43 37 TWEET
42 38 NAPPY ROOTS

38 39 SOUNDTRACK

28 40 LUDACRIS
40 4 SYSTEM OF A DOWN
46 42 CREED

33 43 JENNIFER LOPEZ
35 4 ENRIQUE
— 4 SOUNDTRACK

48 46 JACK JOHNSON
24 47 LAURYN HILL

31 48 BRANDY

37 49 BARRY MANILOW
50 50 P.0.D.

ALBUM

Eminem Show

Totally Hits 2002

We Invented The Remix
Life Goes On

Ashanti

Dirty Vegas

No Shoes, No Shirt, No Problem
Let Go

C'mon, C'mon

Mended

Spider-Man

Hood Rich

Now Vol. 8

Come Home With Me

A New Day Has Come

Josh Groban
M!Ssundaztood

Juslisen

Laundry Service
Soundbombing 3

0O Brother, Where Art Thou?
0Off The Hook

Under Tha Influence

Come Away With Me

Room For Squares

18

Drive

Maladroit

Be Not Nobody

Rock Steady

Silver Side Up

Jimmy Eat World

Come Clean

Box Car Racer

Hybrid Theory

Spirit Room

Southern Hummingbird
Watermelon, Chicken & Gritz
Spirit:Staltion Of The Cimarro
Word Of Mouf

Toxicity

Weathered

J To Tha L-0t:The Remixes
Escape

Divine Secrets Of The Ya Ya...
Brushfire Fairytales

MTV Unplugged No. 2.0
Full Moon

Ultimate Manilow

Satellite

LABEL

Shady/Aftermath/Interscope
wsm

Bad Boy/Arista
Untouchables/Arista
Murder Inc./Def Jam/IDJMG
Capitol

BNA

Arista
A&M/interscope
Columbia
Roadrunner/Columbia/IDJMG
Cash Money/Universal
urv
Roc-A-Fella/IDIMG
Epic

143/Reprise

Arista

Def Soul/IDJMG

Epic

Rawkus/MCA

Lost Highway/IDJMG
Columbia

Ark 21

Blue Note
Aware/Columbia

V2

Arista
Geffen/Interscope
A&M/interscope
Interscope
Roadrunner/IDJMG
DreamWorks
Flawless/Geffen/Interscope
MCA

Warner Bros.
Maverick/WB

Gold Mind/Elektra/EEG
Atlantic

Interscope

Def Jam South/IDJMG
American/Columbia
Wind-Up

Epic

Interscope

Columbia
Enjoy/Universal
Columbia

Atlantic

Arista

Atlantic

POWERINDEX CHANGE
764,620 -45%
121,661 —

90,266 -14%
82,061 —=
80,154 -5%
75,663 —
65,562 +2%
64,368 -
62,635 -8%
58,056 -18%
57,592 -5%
56,554 4%
52,878 -16%
52,866 -13%
52,554 -23%
49,002 +3%
48,706 0%
47,188 -12%
46,146 1%
45,303 —
45,233 +2%
41,636 -16%
41,167 —
40,223 -14%
40,045 -8%
38,616 -22%
37,859 -5%
36,493 -8%
35,618 -8%
34,891 +4%
32,411 +2%
31,859 +5%
31,839 -5%
31,661 -8%
30,788 -3%
29,640 +5%
29,286 +21%
28,172 +12%
28,005 +5%
27,784 -13%
27,745 +5%
27,062 +16%
26,107 1%
25,862 7%
25,567 =
24,318 +6%
23,851 -38%
23,657 -25%
23,330 -15%
22,867 +8%

© HITS Magazine Inc.

01 ALBUMS
Em Dashes Along

If you enjoyed the Lakers® dismantling
of the Nets or Lennox Lewis’ demolition of
Mike Tyson, then
this week’s chart is A
for you. =R

In his third straight "
week at the top of the
heap, Aftermath/
Interscope hip-hop
hero Eminem once
again trounces the
opposition, selling

Avril Lavigne

over six times more than the next album,
WSM's Torally Hits 2002. Totally Hits debuts
this week at No. 2, one of four newcomers in
the top 10.

Antonio “L.A.” Reid’s Arista scores a
pair of top 10 debuts: Donell Jones, at No.
4, and promising young diva Avril Lavigne,
who comes in at No. 8.

Dirty Vegas

Capitol’s Dirty Vegas motor to a surpris-
ingly strong first week, crossing the finish

line in sixth place on 75,000-plus as the la-
bel quickly closes Pop radio and that ubig-
uitous Mitsubishi spot keeps airing.
Rounding out the top 10: a third Arista
entry, Bad Boy's P. Diddy remix album (No.
3); Murder Inc./IDJMG’s Ashanti (No. 5);
BNA’s Kenny Chesney (No. 7); A&M/In-
terscope’s Sheryl Crow (No. 9); and Co-
lumbia/CRG’s Marc Anthony (No. 10).
Other newcomers to the Top 30 include
Rawkus/MCA’s rap compilation Soundbomb-
ing 3 (No. 20), Ark21’s DJ Quik (No. 23) and
the Divine Secrets of the Ya-Ya Sisterhood
soundtrack (No. 45). Secrets, on T Bone Bur-
nett’s DMZ i{abel through Columbia/Sony
Music Soundtrax, is the followup to the Bur-
nett-produced IDJMG/Mercury Grammy

winner for Album
of the Year, O
Brother, Where Art
Thou? — which is
still on the chart, at
No. 21.

And how about
Blue Note’s No-
rah Jones? The
rookie phenom
continues her roll, moving another 40,000
while living large at Triple A and making a
move at Hot AC.

Next week: 1t’s Epic’s turn to harvest
the new Korn record and check out the
memories in The Osbournes Family Al-
bum.

4

Norah Jones

wwWw americanradiohistorvy com
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Keep That Funk Alive

The funk has been alive and kicking lately. The NBA’s current
commercial campaign takes us back to the *70s, while Undercover
Brother transplants a litle bit of that *70s style into the present. But
with the NBA playofts coming to a close and new movies coming
out, it’s up to Urban and Rhythmic radio to present something new
and funky to the masses.

First up. we've got Beyonce of Destiny’s Child fame going to
Rhythmic and Urban next week with “Work It Qut.” This is the first
single from the soundtrack to the upcoming film Auwstin Powers in
Goldmember. hitting theaters July 26. In the third installment of the
series, Myers’ groovy title char-
acter goes back in time to thwart
evil once again, but this time his
destination is the "70s, where he
hooks up with Foxxy Cleopatra.
played by Beyonce. You can also
find "Work It Out” on Beyonce’s f
forthcoming solo album. Dan- = 4
gerously in Love. ”

Things stay a little funky at in
Rhythmic with Trick Daddy’s AlA |

Beyonce

~3

“In Da Wind.” This track trom
the soon-to-be-released album
Thug Holidav teatures Cee-Lo.
founding member of ihe group Goodie Mob. and Big Boi. one-hall’
of the dynamic duo OutKast. Speaking of those two. Cee-Lo is hit-
ting Urban next week with “Gettin® Grown,” the second track off
his album Cee-Lo Green and His Perfect mperfeciions. QutKast
happen to be moving on over to Pop with “Land of a Million
Drums,” the lead track from the soundtrack of the motion picture
Scooby-Doo.

There's much more than the funk going on at radio as a couple
of chart-topping songs prepare to conquer new formats. Cam’ron’s
~Oh Boy" becomes king of the Urban charts by going to No. | while
keeping the heads nodding over at Rhythmic by moving up to the
No. 4 spot. Its bid 1o become a hit over at Pop looks good: It debuts
at No. 50 this week. Professional surfer Jack Johnson is riding the
wave of popularity with “Flake.”
which goes to No. | at Triple A
this week. The hit has also had
strong showings on the Alterna-
tive and Hot AC charts, but now
it’s time for it to discover new
shores: “Flake™ also goes to Pop
radio next week.

Triple A has a lot (0 offer next
week. including Allison Moor-
er’s “Cold in Catifornia.” This
track is from her upcoming third
album, Miss Fortune, which fol-
lows 1998's Alabama Song and
2000°s The Hardest Pari. Moorer also made her acting debut last
month, on Showtime's The Chris Isaak Show. The Tragically Hip
present “It's a Good Life If You Don’t Weaken™ from their just-re-
leased album. /n Violer Light. Check out the video. which was filmed
at the old estate of former Gener- e = 5
al Motors boss Sam McLaughlin
up in Oshawa. Ontario. And don’t
forget to check out “Cry™ by Sim-
ple Minds. who are best known
for their 1985 hit “Don’t You
(Forget About Me)” trom the cult
classic The Breakfust Club.

Korn invade Rock. Active
Rock and Ahernative radio with
“Thoughtless.” the second single §
from their just-released album.
Untouchables. The boys just had
a big album premicre event in
New York on June 10. where they broadeast their performance live
to over 40 theaters in the U.S. and Canada. as well over the Internet
in a partnership with MTV.com. They will be on tour with Deadsy
and Puddle Of Mudd from June 20 10 Aug. |.

Got a little boo-boo? Let Tommy Shune Steiner kiss the pain
away with “Tell Me Where [t Hurts.” the followup to his hit Coun-

Allison Moorer

Tommy Shane Steiner

Go:ng For Adds

1

0000000000000 00000

Week 0f 6-17-02

CHR/POP

CAM’RON Oh Boy (Roc-A-Fella/IDJMG)

JACK JOHNSON Flake (Enjoy/Universal)

LIL BOW WOW f/JD & FABOLOUS Basketball
(So So Def/Columbia)

OUTKAST Land Of A Million Drums (Lava/Atlantic)

CHR/RHYTHMIC

ASHANTI Happy (Murder Inc./Def Jam/IDJMG)
AZ I'm Back (Motown)

BEYONCE Work It Out (Columbia/CRG)
BRADSHAW You Remind Me
(BlackGround/Universal)

GINUWINE Stingy (Epic)

LIL" WAYNE Way Of Lite (Cash Money/Universal)
SLUM VILLAGE Tainted (Barak/Capitol)

TRICK DADOY {/CEE-LO ANO BIG BOI

In Da Wind (Atlantic)

USHER Can U Help Me (LaFace/Arista)

URBAN

ASHANTI Happy (Murder inc./Def Jam/IDJMG)
AVANT Don't Say No, Just Say Yes

(Magic Johnson/MCA)

BEYONCE Work It Out (Columbia)

CEE-LO Gettin’ Grown (LaFace/Arista)

FAITH EVANS Bumin’ Up (Bad Boy/Arista)
GINUWINE Stingy (Epic)

KNOC-TURN'AL Muzik (LA Confidential/Elektra/EEG)
LIL' WAYNE Way Of Life (Cash Money/Universal)
SLUM VILLAGE Tainted (Barak/Capitol)

URBAN AC

KAREN CLARK-SHEARD Be Sure (Elektra/EEG)

COUNTRY

JACK INGRAM One Thing (Lucky Dog)
NEAL MCCOY What if (Warner Bros.)
RASCAL FLATTS These Days (Lyric Street)
TOMMY SHANE STEINER

Tell Me Where It Hurts (RCA)

No Adds

HOT AC

DASHBOARD CONFESSIONAL
Screaming Infidelities (Vagrant)

SMOOTH JAZZ

FOURPLAY Rollin’ (Bluebird/RCA Victor)
JIM WILSON 1/E. HARP River (Hilisboro)
JOSEPH DIAMOND L.A. (Basileus Music)
ST. GERMAIN Rose Rouge (Blue Note)

ROCK

GEOFF TATE Off The T.V. (Sanctuary/SRG)
KORN Thoughtless (/mmortal/Epic)

ACTIVE ROCK

KORN Thoughtless (/mmortal/Epic)

ALTERNATIVE

BEN KWELLER Wasted And Ready (ATO/RCA)
EPIDEMIC Walk Away (Elektra/EEG)

KORN Thoughtless (fmmortal/Epic)

MIX MOB Cruizer Love (Suburban Noize)

TRIPLE A

ALLISON MOORER Cold In California (Universal)
DAVID GRISMAN Siade (Acoustic Disc)
DAVE PIRNER Never Recover (Ultimatum)
GREY OE LISLE Showgirl... (Hummin'bird)
JOE BONAMASSA Unbroken (Medalist)
JOHN MCMULLAN Law School (Kicktone)
SIMPLE MINOS Cry (Eagle/Red Ink)
TRAGICALLY HIP It's A Good Life If You Don't
Weaken (Zoe/Rounder)

Iy

try single “What I She’s an Angel.” Both tracks can be found on 5

his album Then Came the Night. and Steiner can be found at Nash- R&R’s Going For Adds featuics the complete list of songs impacting radio for the coming vaeek. Going For Adds
e Forn T X . o 8 is e-mailed each week to panicipating radio and record executives. For more info, contact Greg Maffei at

vnllg s Fan Fair. the hc.s} place for music lovers to be this week. (Well. gmaffei@radioandrecords.com.

besides R&R Convention 2002!)

— Mike Trias

www americanradiohistorv com
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Continued from Page 1

the ranks of Jefferson-Pilot, taking on
the President/Radio Division title in
1991.

Prior to his flying out to R&R
Convention 2002, Brown and I dis-
cussed the ever-changing radio envi-
ronment, acquisitions, competing
against large clusters and what’s
around the comer. If you are attend-
ing R&R Convention 2002, Brown
will be one of the executives featured
during the “State of the Industry” ses-
sion on Friday moming at 9am.

R&R: it 5 been six years since the
Telecom Bill passed. What positive
effects do you feel deregulation has
had?

CB: Deregulation has allowed
consolidation of expenses in operat-
ing a cluster. Also, at the outset it
brought a tremendous amount of at-
tention to the medium, which al-
lowed the positive messages of
radio’s benefits to be communicated
to the business community. Not to
mention the wealth-creation for many
people.

R&R: What about deregulation’s
negative effects?

CB: The negative effect has cer-
tainly been the loss of jobs for many
hard-working and qualified people.
Also, the seemingly short-term think-
ing and risk-aversion that Wall Street
rewards.

R&R: Did Jefferson-Pilot’s long-
standing conservative position cost
you by not allowing you to expand
while other companies like Clear
Channel and Infinity were gobbling
up stations, especially in major mar-
kets, even if it meant overpaying?

CB: Jefferson-Pilot Financial
wholly owns our communications
company. There is a big picture here,
and how our contribution fits in is
very different from how it is at most
other companies. The parent compa-
ny sets the priorities, and that is our
reality. If we were to overpay, that
would violate the one tenet that is sa-
cred to our parent company, which is

Jefferson-Pilot Radio Roster

WQXI-AM/Atlanta
WETR/Atlanta

WBT-AM & FM/Charlotte
WLNK/Charlotte
KYGO/Denver
KCKK-AM/Denver
KJCD/Denver
KKFNDemmer

Radio Is Forever!

shareholder value. It is also important
to note that the parent company has
invested well over a billion dollars in
acquisitions since 96 that are being
digested very favorably.

R&R: As an active manager, has
it been tough to sit on the sidelines
during the acquisition frenzy of the
past six years?

CB: We never felt like we were on
the sidelines. We have been diligent
in trying to find opportunities that
pass the parent company’s criteria,
and we have been “close but no ci-
gar” on several occasions. The parent
company has never said, “Don’t,” or,
“You can’t”; however, its criteria
must be met.

_

“We must all be a little
bit nuts, because we still
think this business is a
lot of fun.”

sy T

R&R: Many people don't know
that Jefferson-Pilot Financial is a
mudtibillion-dollar insurance compa-
ny. How does the broadcast division
fit into that model?

CB: We represent about 10% of
the profit of the parent company and
have grown double digits every year
since 1990, with the exception of
last year. Qur margins are very good,
and on occasion we provide extraor-
dinary comic relief for the parent
company.

R&R: Do you have a plan to ex-
pand the radio division?

CB: Our priority is to continue to
grow the basket of assets we current-
ly have, and we continue to look for
acquisition opportunities that fit our
acquisition strategy.

R&R: You have a strong relation-
ship with Emmis President/CEQ Jeff
Smulyan. Have you discussed any
plans for your companies to work to-

KQKS/Denver
WLYF/Miami
WMXJ/Miami
WAXY-AMMiami
KBZT/San Diego
KIFM/San Diego
KSON/San Diego
KSON-AM/San Diego

gether in some fashion — outside of
your [nternet partnership — even if
it isnt necessarily a sale?

CB: If there was a way to make
that happen, I think it would be a per-
fect fit. Qur relationship was bom out
of my admiration and respect for Jeff.
He is really the poster child for do-
ing it right.

R&R: What do you see as an ad-
vantage of being a smaller company
with fewer stations?

CB: I know all my GMs, their
wives and their kids. We don’t need
“Hello, my name is” badges at our
meetings. We are able to maintain a
family atmosphere, and we must all
be a little bit nuts, because we still
think this business is a lot of fun.

R&R: What have you learned
about competing against the huge
clusters that operate against you?

CB: Fundamentally, it is not that
different from before. We have lost
some battles to larger clusters, but
we have also won many. Our Miller
Kaplan performance is more than re-
spectable across the-board. We have
well-positioned properties in great
markets and the sales talent to bring
it home.

R&R: How is business, and where
do you see it moving for the rest of
2002?

CB: The glass is half full. We will
be up double digits in Q2 and antici-
pate a sound Q3 and Q4. There is no
doubt that “he recovery is fragile, to
quote [RAB President/CEO] Gary
Fries, but we believe the year will be
just fine.

R&R: You have a reputation for
being a manager who believes in re-
search, live personalities, big morn-
ing shows and hefty promotion
budgets. Have any of those philoso-
phies changed in this new environ-
ment?

CB: Not dramatically, and cer-
tainly not philosophically. We pro-
cess the needs and expected results
from these expenditures and proceed
accordingty.

R&R: What makes a great radio
station today?

CB: It’s hard to answer this with-
out the use of cliches, but the truth
is, a great radio station is a reflection
of a great staff with a vision and an
understanding of the target audi-
ence. A great radio station is disci-
plined not to be self-indulgent.
Many stations out-coo! or out-hip
themselves and, indeed, may be very
cool or hi, yet they suffer in ratings
and revenues. How cool is that? You
can’t be a great radio station with-
out great financial results.

R&R: What qualities do you look

2
r-1
@
<
&
&

Over 100,000 people showed up when Jefferson-Pilot’s WSTR (Star 94)/
Atlanta sponsored Vanilla Coke’s On the Bricks in Atlanta, a free con-
cert featuring John Mayer, India.Arie, The Calling and Chrystina Lloree,

Jfor when searching for a new PD?

CB: Intelligence, energy, attitude,
discipline and depth. Also, it is man-
datory that they be quality people.

R&R: WSTR (Star 94)/Atlanta is
one of your two CHRs, and it’s al-
ways leaned toward the adult side.
Looking back, did the station make a
mistake not covering the mainstream
Top 40 hole, which may have allowed
room for Susquehanna'’s WWWQ and
Cox'’s WBTS to come in on either
side?

CB: The Atlanta market has nev-
er seen a station really superserve
both ends. You have to decide where
you want to live and be prepared to
sacrifice something. Remember
WRBQ/Tampa? That’s a Harvard
Business Review poster child for
what can happen. Don’t forget that if
World War II were not fought on sev-

e ——

“My view is simple: The
use of independents
does not violate any

existing laws or
requlations. The abuse
of this concept should
not indict the industry.”

TETEe e

eral fronts, we would be speaking
German now.

R&R: Are you open to program-
ming more youth-based formats if’
market conditions call for them?

CB: Absolutely.

R&R: After years of you guys try-
ing to move the needle at WLNK/
Charlotte, the station, which is also
home to the hugely successful syndi-
cated morning team of Bob & Sheri,
exploded in the ratings and is No. 1
25-54. What did you do?

CB: Over the past few years we
realized two things. One, a definitive
music position for the station was
very difficult to establish, to the ex-
tent that the music would occupy a
P1 position that would allow ratings

www americanradiohistorv com

superiority; and two, we had a non-
duplicated franchise with Bob &
Sheri that did have a solid position
and a dedicated P1 following. Rick
Jackson, our GM, was convinced that
the direction to take was to essentially
find a way to export that concept to
other dayparts in a relevant context.

This is far easier than it sounds,
because the product is hard to find,
expensive when you find it and can’t
be researched until it’s been imple-
mented. It’s very easy to cover a mu-
sic position, but personalities are far
more unique. This move was an in-
stinct move as opposed to a “cover”
of something else new or a carefully
researched project.

R&R: Are you also negotiating
with Jay Thomas to do middays at
WLNK?

CB: We have had talks with Jay
and his management in hopes that we
would find a way to make this work.
Jay has a lot of collateral opportuni-
ties — movies, TV, etc. — and the
logistics need to be worked through.
But we have no doubt that he could
be a breakthrough personality on ra-
dio and a perfect fit with our direction.

R&R: As a music junkie, what are
your views on the current lull in
record sales and this downloading-
Jor-free problem?

CB: You mean aside from the fact
that John Lee Hooker died? I think
the obvious factors that caused a 6%
decline for the industry last year are
mostly attributable to the economy
overall and the lack of blockbuster
multi-Platinum product. And, certain-
ly, the downloading for free has to
have had an impact. A couple of phe-
nomenal “gotta have it” pieces of
product would make a significant dif-
ference in the industry’s numbers.

R&R: There is a lot of discussion
throughout the business about inde-
pendent promoters acting as paid
representatives to radio stations.
What is your view of this?

CB: My view is simple: The use
of independents does not violate any
existing laws or regulations. The
abuse of this concept should not in-
dict the industry. | have made the un-
popular comment before that any
abuse is indigenous to a few. For

Continued on Page 47


www.americanradiohistory.com

iBY

WE ARE ALL MADE OF STARS
THE FIRST TRACK AND VIDEO FROM THE NEW ALBUM 18

MOBY.COM V2MUSIC.COM
MANAGEMENT: MCT

A2 :

R&R Hot AC €D- €D D37* Monitor Adult Top 40
New Believers:

WWZZ-DC WFKS-Cincinnati WMYX-Milwaukee

KPEK-Albuguerque  KLLY-Bakersfield

Dennis Miller - June 14th  Letterman - June 19th  Leno - July 8th

The accessibility of “Stars” isn’t due to the dumbing down of his material. Rather, it's more
accurately because the world has caught up to Moby S adventurous splrlt - Blllboard Magazme

On tour all summer

Wed 7/10 aneapol:s,:MbH
Thu 7/11 Kansas City, MO
Fri 7112 St. Louis, MQ
Sun 7/14 Dallas, TX

 Mon 7/15 %smwx rJ’E' -',' :
. Tue 7/16 ; ust
»:Ihu 7/18 B

ws&,@r 79 C
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WARNING: this may cause addiction
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the follow up to her #1 hit
‘don't let me get me”

#1 MOST ADDED
AT CHR/Pop!

On Over 100 CHR/Pop Stations!
Already Over 1,000 Spins!

/f&;

v

y'/ /
Y/ 4

Album Now 3x Platinum!

managerrent: LS Management, Inc./RD Wordwide Management BY
pinkspage.com arista.com

m © 2002 arista recONS; inC., 8 U & bime ertertanment

WWW americanradiont

<torv com

m “A” Rotation!

Headlining Tour Now!

Opening for Lenny Kravitz
all summer!
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’ '-’.7:’ » CHR/Pop Top 50 —

Ve l\b DR T R LN TP SR Y L s Pa— ) L - Pow ‘__‘L“,_J
LB sine 14, 2002

W B aaner e ey i PAts mpﬁ?ﬂ%ﬁms M T ane Most Added-
1 1 VANESSA CARLTON A Thousand Miles (A&\Winterscope) 8005  -395 855418 17 13171 www.rradds.com
2 2 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 7352 -446 775702 13 131A
ARTISTTITLE LABEL(S) ADDS
3 @ P.0I00YFUSHER & LOON | Need AGir (PartOne) (Bad Boy/Arista) 7311 +187 842562 11 12422 | oo oo
ust Like A Pill (Arista) 83
5 O ND DOUBT Hella Good (interscope) 7263 4223 718073 11 1337 | CELNg DioN m Alive (Epic) 35
7 ©  EMINEM Without Me (Shady/Aftermathyinterscope) 7224 +584 801318 6 1281 DJ SAMMY & YANOU Heaven (Robbins) 22
9 @ JIMMY EAT WORLD The Middle (DreamiVorks) 6775  +466 772499 13 131/1 | KYLIEMINOGUE Love At First Sight (Capitol) 17
4 7 FATJOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 6703  -398 709738 15 12272 L’;m;‘;‘g?N';’rl‘J‘;'EMFg"L‘w‘g‘; e ”d””’(/%““’p") "
10 o NELLY Hot In Herre (Fo’ Reel/Universal) 6558 +671 684000 8 12572 MARIO Just A Friend 2002 (J) 14
6 9  PINKDon't Let Me Get Me (Arista) 6209 525 622623 18 13271 | DIANA KING Summer Breezin' (Maverick/W8) 14
8 10  MICHELLE BRANCH All You Wanted (Maverick/WB) 5848 679 664361 22 130/1 | CANRON Oh Boy (Roc-A-Fella/DIMG) 13
13 @  DIRTY VEGAS Days Go By (Capitol) 5804  +721 635358 8 1333 | BIGTYMERS Sl Fy (Cash Money/inwersal) i
15 @ JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Fpic) 4966  +368 543832 8 1291 I
11 13 SHAKIRA Underneath Your Clothes (Epic) 4835 -867 503597 17 1301 c AM RON
12 14 DEFAULT Wasting My Time (TVT) 4828 -262 495783 16 12271
17 @  C.KROEGER FAJ. SCOTT Hero (Roadrunner/Columbia/lDJMG) 4796 +803 492200 5  128/6 “SOH BOY”
14 16 PUDDLE OF MUDD'BIurry (F/aw/gss/Geffen//qterscope) 4514 -326 516232 21 1300 Going for Adds at Pop Radio June 17th!
19 @ CRAIG DAVID Walking Away (Wildstar/Atiantic) 3850  +224 306025 10 12372 Over 700 Pop spins already!
16 18  LINKIN PARK In The End (Warner Bros.) 3754  -260 421287 26 11000 R&R Rhythmic: @-@!
21 ©  AALIYAH More Than A Woman (BlackGround/Virgin) 3613 +109 399170 8§ 143 #2 Most Increased!
26 @) AVRIL LAVIGNE Complicated (Arista) 3543  +1101 404832 4 12178 Top 40 Crossover Mpnitor: 3 -1
22 €@ SHERYLCROW Soak Up The Sun (A&M/interscope) 3284 4329 293385 13 1142 | JREEEUGIIMLICICE R
24 @ PAULINA RUBIO Don't Say Goodbye (Universal) 2666 468 317604 o 1137 | AMCEISEECM
23 € WILL SMITH Black Suits Comin’ {Nod Ya...) (Columbia) 2650 479 270286 5 1214
20 24 USHER U Don't Have To Call (LaFace/Arista) 2633 -852 285146 12 12171 Most Increased
27 @ MARYJ. BLIGE Rainy Dayz (MCA) 2091 4150 246291 7 10277 Plays
30 €D BRANDY Full Moon (Atiantic) 2219 4121 227434 6 9573 =
25 27 NICKELBACK Too Bad (Roadrunner//DJMG) 2218 -303 174600 11 11071 Y
3 @ DJSAMMY & YANOU Heaven (Robbins) 2158 4734 433183 3 Q122 | LU .
AVRIL LAVIGNE Complicated (Arista) +1101
28 29  ENRIQUE IGLESIAS Escape {Interscope) 1975 -187 238055 19 122/0 C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/DIMG)  +893
32 € SOLUNAFor All Time (DreamWorks) 1869 4222 169581 9 101/6 | DJ SAMMY & YANOU Heaven (Robbins) 4734
35 € KELLY OSBOURNE Papa Don't Preach (Fpic) 1767  +247 244228 3 906 RIETLYY :Efll‘sgays ?FO 'B/-Yf %”’."’) ) +;§}
ot in Rerre (Fo” Reel/Universa +
29 32 GOOGOO DOLLS Here Is Gone (Warner Bros) 1650 450 137831 13 MM g e Afermatterscope) 45688
33 33 CALLING Adrienne (RCA) 1621 1185028 7 822 | jimMmY EAT WORLD The Viddie (DreamWorks) +466
37 @  JOHN MAYER No Such Thing (Aware/Columbia) 1594 +246 174851 4  B81h KYLIE MINOGUE Love At First Sight (Capitol) +418
34 €D COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 1592 +66 122583 9 7172 | PINKJustLike A Pill (Arista) . 4381
38 € CREED One Last Breath (Wind-up) 1502 +150 105018 3 g1/ | JENNIFERLOPEZF/NAS I'm Gonna Be Alight (Epic)  +368
31 37 B2KUhHuh (Fpic) 1494 392 162773 13 10700
39 @ MARCANTHONY I've Got You (Columbia) 1376 485 157880 6 830 A’;os t P Iayted
41 @  ANASTACIA One Day In Your Life (Epic) 1329 4200 121789 4 1008 ecurrents
42 @ ENRIQUE IGLESIAS Don't Turn Off The Lights (Interscope) 1131 190 99312 2 85/6 | AmmsT e weseuy _ ToTaL pLavs
40 41  INDIA.ARIE Video (Motown/Universal) 982 -292 105279 16 104/0 | JENNIFER LOPEZ Ain'tit Funny (Epic) 3239
@®  KYLIE MINOGUE Love At First Sight (Capitol) 923 +418 85454 1 8977 ‘L“Eb'ﬁ‘? (‘;"I’r'l‘f‘;’:x;’ (32/‘;)""‘" Go (RCA) gg;g
44 (® SEVEN AND THE SUN Walk With Me (Atlantic) 912 496 63973 3 750 | \ioyEigACK How You Remind.. (Roadrunner/IUMG) 2517
@ PINKJust Like A Pill (Arista) 879  +381 155327 1 105/83 | MARY J. BLIGE Family Affair (MCA) 1999
@ UNWRITTEN LAW Seein’ Red (Interscope) 769 4123 56764 1 57R2 KYLIE MINOGUE Can't Get You Out Of My Head (Capito)) 1961
48 @ LUDACRIS Roll Out (My Business) (Def Jam Soutt/IDIMG) 77 455 a7es 20 sgp | PAKSee F;agzyss‘f}'l};f e . s
47 @  NAPPYROOTS Awnaw (Atlantic) 705 +32 56365 2 A6/ | gy guE FASHANTI Aeys. (Murder nc/Def JanvIDIMG) 1476
@ TRUTH HURTS F/RAKIM Addictive (Aftermath/interscope) 702 +152 66267 1 46/17 | USHER U Got It Bad (LaFace/Arista) 1341
46 @ A1Caught In The Middie (Columbia) 683 +26 57407 2 523 | CREED My Sacrifice (Wind-up) 1286
@  CAM’RON Oh Boy (Roc-A-Fella/iDJMG) 681  +218 75864 1 4313 ?gﬁ;“{*é‘u“gfgg‘” Wherever (Epic) }fg?
134 CHR/Pop reporters. Monitored alrplqy data supplied by Mediabase Researpn. a division of Premiere Raq!o Networks. Songs ranked py total plays f_or the airplay week
Diacen et Songs oaw NO- 20 e MoVt 16 recutrom aftes 20 weeks.on the shart. Most Raden s e 1ol et of nev add il repored 1o AER by ssch | | RAR Station Playlists have moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest veek-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons limes number of plays {times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R. Inc.
NEW PRODUCTS AVAILABLE! - CALLTODAY FORA CRTALOG! S 3 '
' | FirstHash
i gL ' N EBN
= =) ' : 6528 Constitution Drive
- [
: oL : : Fort Wayne, Indiana 46804
3 9 ¥ . FlashBags™ , . Fax: (260) 436-6739
%M‘ﬂl « BumperStickers : . www firstilash.com
------- parie g o | 1-800-21 FLASH
D WILOTOMWICO MWD * KeyTags - P . )
9 | + StadiumCups 1800-213-5274
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pIPN Callout Amern:z—r®

EXCL USIVE NA TIONAL MUSIC RESEARCH ESTIMATES June 14, 2002
CavLout Anericae sOng selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of May 20-26.

) ) CHR/POP Catrour AmMERICA

» T it FRER 0cvocRAiIcS REGIONS Hot Scores
FADAAEICISOIRATLLE ] S F ) WOMEN WOMEN  WOMEN MID-

ARTIST TITLE LABEL(S) W w 3w 4w 5 5 12-17 18-24 25-34 | EAST SQUTH WEST WEST BY ANTHONY ACAVMPORA
KROEGER & SCOTT Hero (Roadrunner/Columbia/{DJMG) 396 —~ — — 586 6.8 |419 373 3.88 |3.78 3.98 414 3.87 o those of you joining us in Los
Angeles this week, welcome to
LINKIN PARK In The End (Warner Bros.) 380 3.82 3.70 384 707 223|400 360 4.08 [3.91 391 4.04 3.72 | R&R Convention 2002, For those
who may be picking up your first is-
JIMMY EAT WORLD The Middle (OreamWorks) 383 3.71 382 367 63.9 17.2|388 371 3.92 [361 3.80 4.02 3.92 | sucof R&R at this year's gathering,
. we thought we’d explain Callout

VANESSA CARLTON A Thousand Miles (A&M/nterscope) 379 3.2 380 379 654 17.2|3.97 3.63 374 |3.74 367 388 3.87 | America and how it is done.
’ Callout America is the largest
NICKELBAGK Too Bad (Roadrunner/IDJMG) 375 367 3.65 369 552 126369 3.66 3.97 [3.54 3.87 3.95 370 | weeklv national callout research
, ) study of its kind. For over seven
PINK Dor't Let Me Get Me (Arista) 373 370 352 363 634 232396 3.45 371 (353 382 379 378 | seaw R&R hascommissioned week-
Iy studies of 400 12-34
CALLING Wherever You Will Go (RCA) 372 354 361 355 734 200 (367 355 3.9 [361 379 375 372 | q (oS e The
into East, South,
PUDDLE OF MUDD Blurry (Fiawless/Getfen/Interscope) 3.71 356 3.67 366 67.1 18.4 |3.63 358 3.93 [3.53 377 381 3.75 ;fl’:fwf:l ﬁi‘“\j}zg 'r”e';’imf;nd";m
- three key demo cells: women 12-17,
EMINEM Without Me (Shady/Aftermath/interscope) 370 366 362 372 666 162405 348 345 [365 366 384 364 | 0% T FONOSE S L
: . : asked to rate songs on a scale of 1-5
DEFAULT Wasting My Time (TV7) 366 353 350 360 671 194|365 35 347 (349 363 403 356 | 500 E O O N EEEE D
MICHELLE BRANCH All You Wanted (Maverick/W8) 368 375 385 373 67.1 19.6 395 354 3.49 |365 3.72 368 367 | heyare tired of hearing the song on
the radio (bumed). Calls are conduct-
SHAKIRA Underneath Your... (pic) 361 3.64 3.62 345 654 22.8|3.58 3.61 3.67 341 351 3.95 361 | ¢4 from Wednesday-Monday each
week, with fresh data delivered to

FAT JOE F/ASHANT! What's Luv? {Terror Squad/Atiantic) 360 3.75 366 3.65 695 235|3.62 35 3.66 |3.50 348 362 378 | R&RonTuesday.

On this week’s survey, it’s no sur-

P. DIDOY 1/USHER & LOON | Need A Girl (Bad Bov/Arista) 360 345 3.41 358 550 155 |3.80 3.48 347 |3.47 351 3.84 362 | prise that the biggest movie of the
vear has spawned a No.l debut on

NELLY Hot In Herre (Fo’ Reel/Universal) 358 376 372 3.56 56.2 12.8 |3.75 3.69 3.0 [3.48 3.60 3.80 351 | Callout America. “Hero” by Chad
Kroeger & Josey Scott (Roadrunner/
JENNIFER LOPEZ Ain't It Funny (Epic) 355 3.48 341 341 671 254|355 3.42 374 [3.68 3.45 366 3.42 | Columbia/IDIMG), from the movie
Spider-Man, enters in the top spot
ASHANTI Foolish (Murder Inc./Def Jam/ADJIMG) 353 3.60 3.64 3.58 649 257 |3.60 352 3.42 {355 3.43 368 3.44 | with a3.95 total favorability score.
The song ranks first with teens and
JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 352 357 3.4 — 432 11.9|3.61 3.66 3.05 [3.70 3.23 3.59 3.57 women |8-24 and sixth 25-34.
Jimmy Eat World's “The Mid-
NO DOUBT Hella Good (/nterscope) 3.50 3.38 324 349 620 19.4}3.53 3.28 3.74 {3.32 3.63 3.40 3.66 dle” (DreamWorks) has a strong
week, ranking third overall with a
AALIYAR More Than A Woman (BlackGround) 3.46 377 357 368 484 13.8[3.65 3.26 3.45 [3.51 3.33 3.56 3.42 3.83, second 18-24 and fifth among
women 23-34.
USHER U Don't Have To Calil {LaFace/Arista) 343 3.48 339 34% 542 17.7 358 3.47 3.07 [3.31 351 342 350 There are some key demo results
to speak of this week: Eminem’s
‘N SYNC Girifriend (Jive) 338 351 346 3.29 61.0 240332 356 3.19 |3.45 3.18 3.47 3.40 “Without Me™ (Shady/Aftermath/In-
. terscope) ranks second with teens;
SHERYL CROW Soak Up The Sun {A&M/interscope) e = - 56.4 133|326 3.13 3.64 [3.22 333 343 337 Jennifer Lopez’s “I’'m Gonna Be
Alright” (Epic) comes in a solid
DIRTY VEGAS Days Go By (Capitol) 325 318 — — 644 213324 3.05 345 (321 3.41 315 323 | fourth 18-24; and No Doubt’s “Hella
Good” (Interscope) is No. 8 with
TRUTH HURTS F/RAKIM Addictive (Aftermatlvinterscope) 312 350 356 — 351 13.8 310 312 322 {336 259 327 329 | women 25-34.

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Boston, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Colum-
bus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 2002, R&R Inc.
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“A MULTI-FORMAT SMASH”!! - NMW
#1 - New Music Weekly!
#1 - “New & Active” - AC40 Mainstream!

Over 55 R&R Reporters from Pop to AC!
165 reporting stations with over 3,600+ spins!

Produced by Larry Weir, Tom Weir & Michael Damian
Modern Voices/Weir Brothers

National Record Promotion: (323) 658-7449  Weir Brothers /~\

Larr)’ Weir nrpromo@pacbell_net www.michael-damian.net
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added.-
LAST THIS TOTAL +/= GROSS WEEKSON  TOTAL STATIONS! ARTELITLE LA_BEL(SJ . . O
WEEK WEEK  ARTIST TITLE LABEL(S PLAYS PLAYS u.tpnleosa?lons CHART 4008 PINK Just Like A Pill (Ans!a)( . 30
i ) VANESSA CARLTON A Thousand Miles (A&M/nterscope) 200 49 B0 16 510 | g e e s 2
3 ©  ND DOUBT Hella Good (Interscape) 2736 +20 79891 10 510 KHIA My Neck, My Back {Lick It) (Dirty Down/Artemis) 9
2 3 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 2680 -172 81288 11 49/0 DIANA KING Summer Breezin' (Maverick/WB) 8
4 @ JIMMY EAT WORLD The Middle (DreamWorks) 2594 4187 77663 13 510 KYLIE MINDGUE Love At First Sight (Capitol) 5
7 €@ P.DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 2340 +171 67064 Q9  47/0 gg{:ﬂ;g%ﬁ f‘é?"&..?é’ (YL_E;‘;;)F““ (Curd) g
6 6 PINKDon't Let Me Get Me (Arista) 07721 59601 16 440 | s MORISSETTE Precious Nusions (VaverickReprise) 4
5 7 MICHELLE BRANCH All You Wanted (Maverick/W8) 2062  -240 61649 21 4400 | MARIO Just A Friend 2002 (J) 4
9 @ DEFAULT Wasting My Time (TVT) 1963  +23 57505 16 46/0 | B2K Gots Ta Be (Epic) 4
10 @ EMINEM Without Me (Shady/Aftermattv/interscope) 1827 +22 53462 5 471 | AVRIL LAVIGNE Complicated (Arista) , 3
11 @ SHERYL CROW Soak Up The Sun (A&Miinterscope) 1821 4% 51957 13 500 | o &ﬁmﬁcﬁm T (AVaradbntitie) A
12 @ CRAIG DAVID Walking Away (Wildstar/Atiantic) 1742 +37 51255 9 50/0 SEVEN AND THE SUN Walk With Me (Atiantic) 2
17 @ DIRTY VEGAS Days Go By (Capitol) 1730 +324 51622 5 4811 | KELLY OSBOURNE Papa Don't Preach (pic) 2
16 @ C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDJMG) 1693 +235 46927 4  48/0 | MARYJ. BLIGE Rainy Dayz (MCA) 2
8 14  SHAKIRA Underneath Your Clothes (Epic) 1693  -336 47033 15 41/ | AEROSMITH Girs Of Summer (Columbiz) 2
s ) NAPPY ROOTS Awnaw (Atlantic) 2
15 @ NELLY Hot In Herre (Fo' Reel/Universal) 1611 +108 43887 6 47/0 DAVE MATTHEWS BAND Where Are You Going (RCA) 2
13 16  PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 1511 -152 43649 21 42/0
14 17  FAT JOE F/ASHANTI What's Luv? (Terror Squac/Atiantic) 1476 95 40213 15 400
20 (D JENNIFER LOPEZ F/NAS 'm Gonna Be Alright (Epic) 1356 +102 38419 6 440
22 @  AALIYAH More Than A Woman (BlackGround/Virgin) 1244 +151 36754 5 a2i1
29 @ AVRIL LAVIGNE Complicated (Aristz) 1222 +412 39 3 463
23 @  WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia) 1087  +16 30781 3 450
27 @ CREED One Last Breath (Wind-up) 1081 +173 30054 3 47
25 @ SOLUNA For All Time (Dreamiorks) 1018 +82 32051 13 46/0
26 @ PAULINA RUBID Don't Say Goodbye (Universal) 983 465 20656 7 371 Most Increased
18 25  NICKELBACK Too Bad (Roadrunner/iDJMG) 980 391 28430 10 37A Plays
28 26  CALLING Adrienne (RCA) 865 33 2538 7 40P o
24 27 LINKIN PARK In The End (Warner Bros.) 857 SEI TR R T N I, Y
21 28 GOOGOO DOLLS Here Is Gone (Warner Bros.) 815 309 28616 12 2600 | ayan LAVIGNE Complicaled (Aristy) iy
30 @ JOHN MAYER No Such Thing (Aware/Columbia) 785 438 22675 4 373 | DIRTY VEGAS Days Go By (Capito) +324
32 € ENRIQUE IGLESIAS Don't Turn Off The Lights (interscope) 783 +83 23468 2 451 | C.KROEGER F/. SCOTT Hem (RoadunrerCoumbaiNG) +235
19 31 USHER U Don't Have To Call (LaFace/Arista) 772 589 21208 12 270 | JMMYEAT WORLD The Middie (DreamWorks) 4187
3 € BRANDY Full Moon (Atiantic) 718 4118 19499 6 3ap | ATCE IWNOGUE Lowe A st SON (Canio) il
. ast Breath (Wind-up) +173
33 € COURSE OF NATURE Caught In The Sun (Lava/Atiantic) 633 +4 18590 9 3410 P. DIDDY FAUSHER & LOON | Negd A Gir.. (Bad Boy/Aristy) +171
31 34  ENRIQUE IGLESIAS Escape (/nterscope) 603 101 16626 18 24/0 | PINKJust Lie A Pill (Arista) 4161
38 €D  SEVEN AND THE SUN Walk With Me (Atlantic) 504  +116 17101 3 382 | AALIYAH More Than A Woman (BlackGround/Virgin) ~ +151
36 € MARYJ. BLIGE Rainy Dayz (MCA) 594  +41 14588 7 31R2 QE[‘EE'&"'&%‘SE"; 5“’"0’"9(1 (g"e’”’"h""’;) A *}g:
37 @ MARC ANTHONY I've Got You (Columbia) 82 20 18730 6 %M | geanve R (90 -
4 €) KELLY OSBOURNE Papa Don't Preach (Epic) 495 +124 12520 2 3212 SEVEN AND THE SUN Walk With Me (Atlantic) +116
39 €D UNWRITTEN LAW Seein' Red (Interscope) 490 +23 14143 3 400 NELLY Hot In Herre (Fo’ Reel/Universal) +108
40 @ DJSAMMY & YANOU Heaven (Robbins) 412 +93 18398 2 2879 m\mf;Eg'SESZE;TEAgfiCiOES--- (ﬁgvifli?kfeﬂ”?e) 07
4 @ KYLIEMINOGUE Love At First Sight (Capio) 418 79 1066 2 295 | grnetoeE it ;M/,’,',‘;’er‘sg‘;’g i
42 @ KACI Just An Old Boylriend (Curb) 366 +11 10481 6 3071 | wow Dont fAtintic 55
® AEROSMITH Girls Of Summer (Columbia) 297 4137 8804 1 232 DJ SAMMY & YANOU Heaven (Robbins) +93
45 @ ANASTACIA One Day In Your Life (Epic) 293 +28 7807 2 171 ggt&NCOFEOLfLAg_TLTE ([\I(reamFWork(sg g +§§
: ight Up Your Face (Curl +
49 8 23‘?:}[::5& /Zw;}ll Z(;;;lt;ere (..Day) (143/Reprise) ggg Jgi gg}; f ;;g o | ENRIOUE IGLESIAS Don' Tum Of The Lighs Inescope) 483
Datus OUR LADY PEACE Somewhere Out There (Columbia) — +74
47 47  INDIA.ARIE Video (Motown/Universal) 204 -39 5386 15 810 PAULINA RUBIO Don't Say Goodbye (Universal) +65
@ SOFIA LOELL Right Up Your Face (Curb) 192 +85 5207 1 265 DROPLINE Fly Away From Here (...Day) (143/Reprise) ~ +65
43 49 B2K UhHuh (Epic) 18 111 3747 10 10 | B2K Gots Ta Be (Fpic) +61
4 50 RUBYHORSE Sparkle (Isiand//DJMG) 174 80 3458 3 10 ﬁg’;ﬂ:&”gﬁ:;;S(;;';,zj"’"g DAY, 48
51 CHR/Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 6/2-Saturday 6/8. VANESSA CARLTON A Thousand Miles (A&M/nterscope) +43
©2002, R&R Inc. MARY J. BLIGE Rainy Dayz (MCA) +41

MONITORED STATION PLAYLISTS

NOW AVAILABLE ONLINE AT OUR NEW ADDRESS:

www.radioandrecords.com
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CHR/Pop Action

The music on The Vibe right now can best
be summed up in two words: alternative
| crossover. With top rotations, Chad Kroeger
f/Josey Scott's “Hero” and Jimmy Eat
L World’s “The Middle" are receiving top
phones. Default's “Wasting My Time” has
. also been huge for us, along with grcups
such as the The Caliling with “Adrienne,”
Course Of Nature’s “Caught in the Sun”
and Creed’s “One Last Breath.” On
the other side of this trend is Dirty Vegas’
“Days Go By,” which is getting a tremendous reaction from
our key demo. New music that is aiready getting cuite
a reaction includes DJ Sammy's “Heaven,” John Mayer's
“No Such Thing” and Abandoned Pools’ “Remedy.” Add in
the very strong Jennifer Lopez, Pink and P-Diddy f/Usher,
then round out the mix with Craig David, Aaliyah and Will
| Smith. There’s a bit cf everything in CHR right now, which
! also offers something for everybody. Coming soon: Our
Lady Peace and Jack Johnson. The new Kylie is getting some good early
reaction as well. Itis truly a great time for CHR, especially if you're a fan of
good music.

Kotter
PD, WVYB (The Vibe)/
Daytona Beach

Cam’ron. featuring Juelz Santana, debuts
at No. 50* with “Oh Boy” (Roc-A-Felia/Def
Jam/IDIMG), while Truth Hurts, with Rakim on
the mike, enters the chart at No. 48" with “Ad-
dictive.” Interscope’s Unwritten Law claim
the Nc. 45°* spot with “Seein’ Red,” and Pink
stays in the spotlight with “Just Like a Pill,”

the third single from Missundaztood, which

lands the No. 44~ position. The fifth and fi-

nal debut is Kylie Minogue’s “Love at First Sight” (Capitol) at No. 42* ... The
top three songs stay the same: Vanessza Carlton’s “A Thousand Miles” (A&M/
Interscope), Ashanti's “Foolish” (Murder Inc./Def Jam/IDJMG) and P. Diddy's
‘1 Need a Girl” (Bad Boy/Arista) remain at Nos. 1, 2 and 3¢, respectively.
Scooting from 5-4* is No Doubt’s “Hella Good™ (Interscope), and Eminem’s
“Without Me” moves from 7-5* ... A 1,101-spin increase earns Most increased
Plays honors for Avril Lavigne’s “Complicated,” which moves from 26-20°.
Chad Kroeger f/Josey Scott's “Hero” from the Spider-Man soundtrack nets
the second Most Increased Plays with an additional 893 spins. Rounding out
the too three are DJ Sammy and Yanou with +734 on “reaven” (Robbins)
which moves from 36-28* in its third week on the chart. The duo also receive

a pat on the back for the biggest chart move.
— Tanya 0'Quinn/Asst. Editor
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armist: Diana King
waseL: Maverick/WB

By TANYA O’ QUINN /ASSISTANT EDITOR

It’s that time again! It seems like only yes-
terday that we were basking in the sun,
frolicking in the sand and wading in the water
at the beach of our choice. Even those who
can’t get to the shore can imagine the feeling
of the sun as it gently kisses their skin while a
gentle breeze carries the aroma of the ocean
through the air and the sight of kids building
sand castles and collecting seashells becomes
a precious, nostalgic memory of summer. (OK,
so I should be writing for the Harlequin series,
but I’m sure you know where I’'m going with
this, right?) As Will Smith said in his hit song
“Summertime,” it’s time to sit back and un-
wind.

And what better way to do so than with a
collection of music that reflects the carefree,
lighthearted and festive feel of summer? A fu-
ture summer classic is the latest by Diana
King. Her single “Summer Breezin'" is a track
that combines hip-hop influences with R&B
rhythms. The melodies complement one an-
other as they ride side by side on a melodic red
wagon, which King's powerful and controlled
vocals pull along on a Rastafarian journey
through summer. This tune is worthy of a new
pair of car speakers.

With influences like Aretha Franklin, Patti
LaBelle and Chaka Khan, King’s vocal styl-
ing possess the soul, passion and strength that
those superstars exude in their songs. Singing
in a Jamaican Baptist choir as a child gave
King the opportunity to perform. Jamaican
choirs aren’t as boisterous as U.S. choirs, how-
ever, so King’s voice could be exercised but
not exalted. At the age of 13 she began sing-
ing in a nightclub in Kingston. Her parents dis-
approved, and, after two years of stifling her

J 4
V4

Diana King

passion, the rebellious and determined 15-year-
old ran away from home. With no Thomas
Guide in hand or destination in mind. the head-
strong artist traveled to wherever she could sing
the way she wanted — from the heart and with
no volume control.

1n 1995, as a Work recording artist. King re-
leased two albums: Shy Guy and Tougher Than
Love. Think Like a Girl was released two years
later. After contributing vocals to projects by
Celine Dion (Ler s Talk About Love), Kyle
Eastwood (From Here to There), Ray Brown
(Some of My Best Friends Are...) and Spanner
Banner (Real Love), King is finally teleasing
her own joint! And the debut single is perfect
for the most popular season of the year.

Chillin’ in the sun, kissin’ on the beach and
flossin’ in the streets are just some of the scenes
King hits on in “Summer Breezin’.” Describing
what seems to be the good life — complete with
G-strings and jerk chicken wings — she takes
the listener on a summer vacation, reggae sty le.
Although anyone with a carefree summer atti-
tude can relate to this song, King’s accent adds
an exotic influence, and with a rap by Bounty
Killer, you may want to get your passport ready
for an intemational voyage. “Summer Breezin’”
is more than a song,; it’s a way of life.

On Track

Contemporary Christian music program with
artist interviews hosted by Dave Tucker.

o WEEKLY PROGRAMS

O FREE!

—— e

O FOLLOWED BY A :24 PROMO SPOT

O VOICE ourT 28:00

O COMPACT DISC

www americanradiohietorv com
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Powerline
Adult Contemporary Music

MasterControl
Magazine Style Format

Country Crossroads
Country Hits and Interviews

The Baptist Hour

Contemporary Christian Music

:60 Features
Family, Health & Fitness

FamilyNet

6350 West Freeway

Fort Worth. TX 76116-4511
800-266-1837
wwiv.FamilyNetRadio.com
email: info@FamilyNetRadio.com
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MIB , ”Eﬂﬁﬁ;{ﬁ;g e{l’ ‘ 5 America’s Best Testing CHR/Pop Songs 12+

For The Week Ending 6/14/02.

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn

PR e e T T T R e R T S T

New & Active
MOBY We Are All Made Of Stars (V2) §
Total Plays: 536, Total Stations: 36, Adds: 1

AEROSMITH Girls Of Summer (Columbia)
Total Plays: 533, Total Stations: 47, Adds: 8

DROPLINE Fly Away From Here (...Day) (143/Reprise)
Total Plays: 524, Total Stations: 51, Adds: 2

YING YANG TWINS Say | Yi Yi (Koch)
Total Plays: 457, Total Stations: 16, Adds: 1

BIG TYMERS Still Fly (Cash Money/Universal)
Total Plays: 443, Total Stations: 25, Adds: 13

NAUGHTY BY... F/3LW Feels Good (Don't Worry...) (TVT)
Total Plays: 421, Total Stations: 40, Adds: 17

KHIA My Neck, My Back (Lick 1t) (Dirty Down/Artemis)
Total Plays: 385, Total Stations: 32, Adds: 8

KACI Just An Old Boyfriend (Curb)
Total Plays: 355, Total Stations: 34, Adds: 0

MARIO Just A Friend 2002 (J)
Total Plays: 331, Total Stations: 49, Adds: 14

B2K Gots Ta Be (Epic)
Total Plays: 238, Total Stations: 40, Adds: 8

Songs ranked by total plays

T

AVRIL LAVIGNE Complicated(Arista) 411 4.04 62% 7% 4.09 63% 7%
MICHELLE BRANCH All You Wanted (Maverick/WB) 4.09 413 9% 34% 4.03 95% 38%
CHAD KROEGER F/JOSEY SCOTT Hero(Roadrunner/Columbia/iDJMG) 4.06 411 T1% 9% 4.10 72% 6%
JIMMY EAT WORLD The Middle(DreamWorks) 405 413 8% 23% 3.98 85% 22%
LINKIN PARK In The End(Warner Bros.) 400 407 97% 48% 4.04 97% 48%
VANESSA CARLTON A Thousand Miles(A&MW/interscope) 394 410 94% 38% 383 95% 46%
PINK Don't Let Me Get Me(Arista) 3.93 402 98% 43% 3.94 98% 43%
NICKELBACK Too Bad(Roadrunner/IDJMG) 390 39 78% 20% 393 80% 20%
CRAIG DAVID Walking Away (Wildstar/Atiantic) 390 38 78% 16% 384 74% 18%
CALLING Wherever You Will Go(RCA) 389 392 95% 47% 393 97% 46%
DEFAULT Wasting My Time(TVT) 387 391 8% 2% 391 85% 24%
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 384 390 91% 38% 3.8 92% 371%
EMINEM Without Me(Shady/Aftermath/Interscope) 384 399 93% 23% 3.86 93% 22%
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(£Epic) 381 38 81% 17% 3.8 81% 14%
AALIYAH More Than A Woman (BlackGround/Virgin) 379 374 80% 20% 373 79% 21%
NO DOUBT Hella Good(/nterscope) 378 394 92% 31% 375 94% 33%
JENNIFER LOPEZ Ain't It Funny(Epic) 3.77 379 96% 42% 379 95% 42%
ENRIQUE IGLESIAS Escape(/nterscope) 3.75 375 9% 4% 3.77 95% 43%
DIRTY VEGAS Days Go By(Capitol) 370 3711 0% 18% 3.66 69% 18%
FAT JOE F/ASHANTI What's Luv?(Terror Squad/Atiantic) 3.64 380 91% 44% 3.60 90% 47%
NELLY Hot In Herre(Fo’ Ree/Universal) 363 392 83% 23% 3.51 81% 23%
WILL SMITH Nod Ya Head (Columbia) 3.63 - 58% 10% 3.70 56% 8%
PAULINA RUBIO Don't Say Goodbye(Universal) 361 363 50% 10% 3.46 48% 10%
P. DIDDY F/USHER & LOON | Need A Girl (Part |)(Bad Boy/Arista) 3.60 3.77 90% 37% 3.66 89% 36%
SHERYL CROW Soak Up The Sun(A&M/interscope) 360 363 87% 28% 342 89% 28%
SHAKIRA Underneath Your Clothes(Epic) 360 355 97% 47% 364 97% 49%
ASHANTI Foolish(Murder inc./Def Jam/IDIMG) 357 369 89% 43% 362 88% 44%
USHER U Don't Have To Call(Arista) 348 361 88% 37% 345 86% 35%
MARY J. BLIGE Rainy Dayz(MCA) 3.47 - 5% 23% 338 1% 2%
BRANDY Full Moon(Atlantic) 3.37 - 68% 19% 3.28 65% 19%
Total sample size is 840 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number
of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Females
18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations
by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

PLEASE SEND
YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Bivd., 3rd Floor
Los Angeles, CA 90067

Radio Is Forever
Continued from Page 40

“play for play™ to happen with major
propertics competing for ratings is oo
far-fetched. Just think of the filters a
piece of product has to go through to
get airplay: music director, program
director and, finally, the Ayatollah
3enson in our company [Don Benson,
Sr. VP/Operations & Programming,
Radio Division]. However, if the la-
bels want to discontinue the use of
indies, that’s their call.

R&R: Jefferson-Pilot owns four
stations in San Diego. Clear Channel
now owns or operaies a 1tal of 12
nine of them of them FM — and owns
a piece of HBC, which also owns sta-
tions in San Diego. What is your opin-
ion of Clear Channel s picking up the
Mexican signals XHTZ and XHCR in
San Diego, and what is your plan to
compete against this lineup of stations?

CB: [t looks a bit over-the-top to
me; hoswever, the DOJ or FCC has not
sought iny counsel on the matter. The

only way to compete is to win with
product. No one but you can control
what comes out ot the speaker on your
frequency. Then you need sellers who
refuse 1o make excuses and don't have
Chicken Little attitudes. The most
problematic issue with any group with
that many signals is that it will always
have several “have-nots™ that can be
used as F.U. in order to compromise
or mitigate your position.

R&R: Bonneville traded KZLA/
Los Angeles because it was a standa-
lone. On the flip side, would you ever
consider a trade of some of yowr sta-
tions for the Los Angeles station that
Infinity has 1o spin off. which would
put you in the No. | revenue market,
but as a standalone?

CB: [ think a standalone, in cer-
tain instances, can be just fine. Look
at WSTR in Atlanta. It’s No. 3 in an-
nual revenues behind WSB-AM
[Cox] and WVEE [Infinity]. Ask Jer-
ry Lee in Philadelphia. And there are
more examples. But you really need
to have a position. Would I like to

have a station in L.A.? Damn right!
Problem is, we don’t have anything
we want to give up.

R&R: As someone who oversees
an entire group of radio stations, what
are some of the things that make you
lose sleep at night?

CB: In a group of our size, if any
of our properties are in ditticulty, they
may be able to be fixed, but the cure
may be very expensive. [t may have
an impact on the whole group, and
that might compromise how we would
like to handle the challenge.

R&R: What are you most grateful
Jor?

CB: My wife of 18 years, Debbie,
my two kids and three grandchildren
and my associates. | am also most
grateful for every day that [ have been
gainfully employed in this fabulous
industry.

R&R: Whart are your future goals,
and, looking into your crvstal ball, in
what direction do you see terrestrial
radio moving?

CB: My goals are to keep doing

HELLA GOOD CONCERT 221

4

WXKS/Boston sold out Kiss Concert 2002 before any artists were an-
nounced. The station donated $50,000 to the Genesis Fund, bringing
the total Kiss Concert contribution to close to a million dollars. Pic-
tured here backstage are (l-r) No Doubt’s Tony Kanal and Gwen Stefani,
WXKS PD Cadillac Jack McCartney and No Doubt’s Adrian Young and Tom

Dumont.

what we have been doing and, hope-
fully, improving on that. [ believe that
when the right opportunity presents
itself, we will grow the division. As
for radio, we will continue to improve
our percentage take of ad dollars at the
expense of other inedia. Any problems
we are perceived to have with time

wwwW americanradiohistorvy com

spent listening, lack of diversity, etc.,
will be dealt with and overcome. [
have lived through the alleged death
of radio starting with TV, color TV,
UHEF. 8-track, cassette, CDs, the com-
puter, the Internet, DVDs and, now,
satellite radio. and 1 have no fear. Ra-
dio is forever.
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limrs and their adds listed alphabetically by market
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Are Your Relationships On Point?

O How to properly work with a station’s local label rep

t’s the week of the R&R Convention in Beverly Hills, CA, and many programmers, record
executives, artists and other industry types will be in attendance. It will be a great time for
— these record executives to bond with the programmers who have supported them over the past

year. They’ll show their appreciation by taking the programmers to a fancy dinner or setting up -

some kind of special meeting with an artist.

The execs do these cool things be-
cause the programmers have sup-
ported the record company and under-
stand the big picture of how important
the relationship between the radio and
record industries is. What is this big
picture? Well, it’s pretty simple: The
radio and record industries are part-
ners in exposing people to music in
any given market. There are many
tasks that go into this partnership, but
in order for both parties to be success-
ful. they must first have a great
relationship with each other.

A Strong Label Bond

Great relationships are commonly
maintained through constant commu-
nication. But how can these two
parties have good communication
when programmers are wearing mul-
tiple hats at their stations, doing
airshifls, managing a stafT, attending
sales meetings, handling promotions
and, sometimes, doing appearances?

In a time of consolidation and less
autonomy for programmers, it can be
argued that good relationships are
harder to come by than ever. | say
that’s a bunch of bullshit! With cell
phones, two-way pagers, e-mails and
instant messaging, there is no reason
that we can’t be in constant commu-
nication, therefore developing and
maintaining good relationships with
one another.

It really disturbs me that there are
fewer and fewer good relationships
between those in the radio and record
industries. How many programmers
really enjoy talking to record reps, or
vice-versa? Record reps are trying to
do their jobs by getting programmers
to give them airplay on their records,
but programmers may not take calls
from certain record reps because they
don’t want to deal with getting
worked on a record.

It’s sad that a record rep may nev-
er hear from a programmer until that
programmer wants to strike a deal on
a promotion or wants an artist for his
next station concert. If the label
doesn’t deliver what the programmer
wants, the programmer may retaliate
by not playing the label’s records.

In a competitive situation, that pro-
grammer could be setting himself up
for failure, because the station that has

e E————

Programmers need to
understand the pressure
that record people get
daily from their bosses
and artists. They need to
make things easier for
them by not brushing
them off when they call.

R R

the best relationship with the label al-
most always gets what it wants. When
1 worked in radio, I witnessed certain
situations where labels were unfair to
us. In the end, however, our good re-
lationships with those labels turned
those unfair situations into fair ones.
Right now record companies aren’t
allowed to do a lot of cool promotions
with radio due to all the budget tight-
ening. It’s in times like these when
your good relationships with record
companies may be crucial in getting
you that big promotion you want.

The Rules Of The Game

Everyone says you have to play the
game to be successful in this industry,
but what is the game? Record labels
are constantly trying to convince pro-
grammers to add their records. In
many cases the records get added to
playlists with little or no airplay, and
then the label has to convince the pro-
grammer to give more spins to a
record the programmer probably
shouldn’t have added in the first
place. 1s that the game we’re talking
about? Regardless, if you keep the
mindset of “If you give me your sup-
port, you will get mine in return,” you
don’t have to play any games.

In most situations where the radio
station has supported the label, the la-
bel will bend over backward and go
the extra mile for the station to get it
what it needs. As someone once said
to me, “We can’t win unless we all

work together.” In talking to program-
mers, 1've learned that most of the
successful and great-sounding radio
stations live by these words.

They have a team of players who
work well together from top to bot-
tom. These players spend a lot of time
with each other outside of work, mak-
ing their work relationship more
enjoyable. When your staff is happy,
a certain dynamic is created that is re-
flected on the air through the jocks
and imaging of the station.

Radio stations that live by this mot-
to need to apply it to their relationship
with the record industry. Today, peo-
ple have many other options besides
radio for getting their music. With
TSL down at most stations due to the
popularity of the Internet and, now,
satellite radio, radio and records must
learn to work together more ciosely
than ever before.

Put The Egos Aside

If we want our industry to survive,
we must put our egos aside and work
together to develop better relation-
ships. 1 understand that the industry
isn’t the same as it was six years ago,
and certain entities have made things
more difficult for programmers and
record executives. But this is still one
of the best industries around. No mat-
ter how tough the times get, you’ve
got to think about how blessed we are
to be working in this business.

On the radio side, you’re able to
reach out and influence thousands of
people by entertaining them, throwing
a contest that allows them to win cool
prizes and bringing superstars into
their lives. On the records side, I
know there are a tremendous amount
of stressful situations to deal with, but
most of you get paid very well to
work with talented artists. Both the
radio and record industries have to
feel pride at being part of the devel-
opment of a successful artist.

As | sit here writing this piece, I’'m
thinking about how fortunate 1 am to
be working at R&R and to be devel-
oping relationships with people 1
would have never talked to before,
when | was in radio. | was always told
never to disrespect people in this in-
dustry because you never know who
your next boss will be. And, with the
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How sad is this R. Kelly fiasco? The stupid situations that
many of these artists get themselves into continue to
amaze me. I'm not saying that R. Kelly is guilty or inno-
cent, but it seems that the authorities have evidence that's
good enough to arrest the guy. As the situation gets worse,
I'll be interested to see if his fans continue to embrace his
music or if radio wilt even bother putting his records in ro-
tation. Many stations have pulled his records from their
music libraries. The whole thing really sucks, because now,
whenever “Bump 'n’ Grind” comes on, it just won't be the
same for me.

Back to the topic of what's poppin’ on the radio. {'ve got to start
out by giving props to my people at Universal Records. With Nelly's
“Hot in Herre" reaching the No. 1 position on the Rhythmic chart this
week, the continued success of Big Tymers' “Still Fly” and the release
of the hot new Lil' Wayne single “Way of Life,” | borrow the words of
Cash Money in telling the peopie at Universal they've “Got That Fire!”

How big is this Angle Martinez record? After a couple of weeks
on the chart, we will soon find out. “If 1 Could Go!” shows early indi-
cations of being one of Angie’s biggest records. How does this girl
do it? She handles the afterncon shift at WQHT (Hot 97)/New York,
she's doing an album, and | just found out that she's the station voice
for a few Rhythmic stations on the East Coast. And since we're on
the Elektra tip, how clever was it for the label to market Tweet and
her new single “Call Me” on the new Verizon commercial. That's
what you call marketing and promotion at its best. Shout-outs to the
genius responsible for setting that up.

My boy Rick Sackhiem and the lovely Caroline Bazbaz at Arista
are on fire with P. Diddy's | Need a Girl (Pt. If),” Clipse's “Grindin™
and Lady May's “Round Up.” Programmers and mixers alike cannot
stop talking about the P. Diddy track, and its spins have increased in
an incredible way. Don't expect the song to slow down anytime soon,
but can somebody please get this man a girl? | don't think we need
a Part 1l of this record.

It can be argued that a video doesn’t make a song more likable,
but | got to say that, after seeing the Wyclef Jean “Two Wrongs” vid-
eo with him and fine-ass Claudette Ortiz from City High, | was hooked.
This video added a whole new dimension to the song that made me
enjoy it more than ever. If you haven’t checked it out, hit up your lo-
cal Columbia rep for a copy. | can aimost guarantee that once you
check out the video, you will like the song better than you did before.

Def Jam/Murder inc. come in with another hit record with Irv Gotti
Presents The Inc.'s “Down 4 U.” You have the whole Murder Inc. pos-
se of Ja Rule, Ashanti, Charli Baltimore and Vita on this track. Just
when you thought you were done with a record with Ja Rule on it, up
comes another one.

Other joints to be on the lookout for are Smilez And Southstar’s
“Who Wants This” (ARTISTdirect), Naughty By Nature featuring Pink's
“What You Wanna Do” (TVT), N.O.R.E.’s “Nothin” (Def Jam/IDJMG),
Raphael Saadiq's “Faithfuf” (Universal) and Eminem featuring Hailie
Jade's “Daddy’s Gone Crazy” (Aftermath/Interscope). Holla!

strain our industry is going through
right now, we should all try to focus
on working to have better relation-
ships.

Abolishing Call Times?

Record executives must fry to un-
derstand a busy programmer’s work-
load. They need to realize that pro-
grammers may not be able to talk to
them when they call. If these program-
mers are good managers, as most great
programmers are, they will get back to
the record people and try to take care
of them the best that they can.

At the same time, programmers
need to understand the pressure that
record people get daily from their
bosses and artists. They need to make
things easier for them by not brush-
ing them off when they call.

Before | end this column, | want
to bring up something that I’ve
wondered about since my days as a
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music director, and that is the pur-
pose of call times. Can someone
please tell me who came up with
that bright idea? Can you imagine
sitting at your desk with the phone
ringing day after day, but you don’t
answer it because the calls don’t fall
within your call times? How does a
person develop a good relationship
with someone if they teil them they
are only allowed to call at certain
times and on certain days?

Call times make sense if the pro-
gram director or music director is
doing an airshift during business
hours, but even then they should be
able to talk to the record people be-
fore or after this shift. I’ve noticed that
many successful programmers have
an open-door policy with their staff
and a “call me whenever you want”
attitude toward record people. If
you’re a programmer, do you fall
within this category?
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"\ THE Rhythm Independent, would like to thank
':'4 Amanda Perez, Khia, Naughty By Nature, Fat Joe,

|

il- % E-40, Fabolous, Truth Hurts, Usher, Busta Rhymes,

A Ashanti and Ja Rule for helping to make KYLD’s
THA BOMB 2002 an incredible success!
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Lawman Promotions,
THE Rhythm Independent, and our
8D & entire family welcome everyone to
the 2002 R&R Convention!
D We would also like to welcome
=" Oklahoma City’s KKWD Wild 97.9
to our family.
fia

Wz fuin 2n2 rruaily?
Contact us at 415/665-7992
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www.lawmanpromotions.com (415) 665-7992
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| CHR/Rh ythmlc Top 50

e ¢ June 1 4, 2002
bt wsssx ARTIST TITLE LABEL(S) e slavs |upg?:s§%ns e A Most Added-
2 @ NELLY Hat In Herre (Fo’ Reel/Universal) 5060 4517 640892 8 78R - s e
1 2 ASHANTI Foolish (Murder inc./Def Jam/IDJMG) 4584 266 691719 20 TBM | msrine wees e
3 ©  EMINEM Without Me (Shady/Aftermath/interscope) 4491 +156 558117 7 730 P. DIDDY F/GINUWINE | Need A Girl... (Bad Boy/Arista) 60
7 @ CAN'RON Oh Boy (Roc-A-Felia/IDJMG) 4058  +665 638713 10 770 | 'RVGOTTIDown 4 U (Murder Inc/DefJarg/lDJMG) 55
5 @ TRUTHHURTS FIRAKIM Addictive (Aftermaty/nterscope) 30 B SIIB 11 TT0 | e I
4 6  P.DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Ansta) 3814 -490 485289 16 7900 N.0.R.E. Nothin' (Def Jam/IDJMG) 10
10 0 BIG TYMERS Still Fly (Cash Money/Universal) 3231 +419 387867 g 733 NIVEA Don't Mess With My Man (Jive) 10
6 8  FATJOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 3185 -349 498346 21  76/0 | NAPPYROOTS Po’ Folks (Atiantic) e
11 @  JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Eoic) %, 2% THGE N0 @R || RN eRELdeeaEi oo oo i
9 10 JA RULE Down Ass Chick (Murder Inc./Def Jam/IDJMG) 287 <13 455747 11 650
8 11 USHER U Don't Have To Call (LaFace/Arista) 2732 -307 400650 20 770
14 B BRANDY Full Moon (Atlantic) 231z +113 250356 10 714
15 @  AVANT Makin’ Good Love (Magic Johnson/MCA) 2234 +148 251612 13 643
12 14 MARY J. BLIGE Rainy Dayz (MCA) 2235 106 349020 14 680
18 @  YING YANG TWINS Say | Vi Yi (Koch) 1955 +85 214716 13 560 Most Increased
13 16 BUSTA RHYMES Pass The Courvoisier (Part Il) (J) 1889 303 326751 16 670 Plays
19 @  KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 1881  +129 195922 11 62 ToTaL
28 D P.DIDDY F/GINUWINE | Need A Girl (Part II) (Bad Boy/Arista) 1830 +719 363785 3 67/60 | amst e waseus WCREASE
22 @ TWEET Call Me (Gold Mind/Elektra/EEG) 1787 +200 194269 7 6700 | P.DIDDY F/GINUWINE [ Need A Girl.. (Bad Boy/Arista) +119
17 20  LUDACRIS Saturday (Oooh! Ooooh!) (Def Jam South/DJMG) 1772 -124 221505 18 630 | CAM'RON On Boy (Roc-A-FellIDIMG) +665
24 @ MARIO Just A Friend 2002 (J) 1671 4281 191850 7 633 | poivHon ;3;’:I;F;’Ca@;eﬂ”;;gg;;j;fﬁe,sa,, o
23 @ MUSIQ Halfcrazy (Def Soul/IDIMG) 1635 +123 234289 12 52 ANGIE MARTINEZ If | Could Go (FastiWestEEG) +418
16 23 NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry..) (TVT) 1631 -277 138942 15  60/0 | IRV GOTTI Down 4 U (Wurder inc./Def Jam/iDJMG)  +367
25 @ B2K Gots Ta Be (Epic) 1548 +278 170377 8 632 JENNIFER LOPE.Z F/NAS I'm Gonna Be Alright (Epic)  +298
21 25  NAPPY ROOTS Awnaw (Atlantic) 1388 -189 132454 18 5o | MARIOJustA Friend 2002 () 2l
/ B2K Gots Ta Be (Epic) +278
29 @ DIRTY VEGAS Days Go By (Capitol) 1189 +42 179926 8 3572 NAPPY ROOTS Po’ Folks (Atiantic) +241
38 €D ANGIE MARTINEZIf | Could Go (EastWest/EEG) 1166  +418 187518 3 555
26 28  NASOneMic (Columbia) 950  -288 165424 12 520
48 € IRV GOTTIDown 4 U (Murder Inc./Def Jam/IDIMG) 874 4367 208498 2  59/55 =
3¢ € LUDACRIS Move Bitch (Def Jam South/IDJMG) 872 499 85212 3 395 New & Active
33 @ RAYVON My Bad (MCA) 862  +88 78476 8 40/
40 € AMERIE Why Don't We Fall In Love (Rise/Columbia) 852 4123 128500 4 453 | JENE Get Into Something (Motown)
42 €@ N.ORE. Nothin' (Def Jam/IDJMG) 743 4118 199227 3 38AQ | Tota Plays: 448, Total Stations: 32. Adds: 2
31 34 B2KUh Huh (Epic) 737 -120 9087 15 3510 OUTKASI Land Of A Million Drums _(Lava/At/antic)
30 35 ‘NSYNCGirlfriend (Jive) 714 199 BSG75 18 a1 | oo 2R ToulSuions 3 At
35 36 ASHANTI Happy (Murder Inc./Def Jam/IDJMG) Mz 36 1BM0 5 1ig [ MAREY AN Po e e
39 37 FAITHEVANS | Love You (Bad BoyArita) 1 26 1051 19 ABD |0 Dont Say Goodoye (Universa)
47 @ WYCLEF JEAN Two Wrongs (Columbia) 695 +146 78448 2 38/ Total Plays: 326, Total Stations: 20, Adds: 2
41 € SCARFACE Guess Who's Back? (Def Jam South/IDJMG) 685 12 79192 5 350 | Ly’ WAYNE Way Of Life (Gash MoneyUniversal)
32 40 ISYSS F/JADAKISS Day + Night (Arista) 645  -143 58314 9 380 | Totl Plays: 255 Total Stations: 13, Adds: 4
36 41  BEANIE SIGEL & FREEWAY Roc The Mic (Roc-A-Fella/IDJMG) 629 -110 112186 19 310 | LOVHER How Its Gonna Be (Def Sou/IDJMG)
44 (D LADY MAY F/BLU CANTRELL Round Up (Arista) 626  +64 58847 2 47/t | ot Plays: 249, Total Stations: 23, Adds:0
87 43 WILL SMITH Black Suits Comin' (Nod Ya... (Columbia) 625 80 52439 4 39A ?‘J?S'é!fyivzi'és%j g";&gﬁx%ﬁ:ﬂ
43 @ CLIPSEGrindin’ (Star Trak/Arista) 618  +25 118647 3 253 ‘ ,
49 @ SMILEZAND SOUTHSTAR Who Wants This? (ARTISTdirect) 532 M9 30210 3 a4 | e e )
46 (D NODOUBT Hella Good (interscope) 523 49 40229 5 190 | 5u00p pogg Undercova Fuk (Give . (oo
50 @  £-40 Automatic (Sick Wid” it/Jive) 515 +49 66442 2 262 Total Plays: 207, Total Stations: 16. Adds: 0
45 48  JAHEIM Anything (Divine Mill/W8) 512 -74 76518 18 210 JERZEE MONET Most High (DreamWorks)
@ TRICK DADDY In Da Wind (Stip ‘N Slide/Atiantic) 475 475 49330 1 63 Total Plays: 194, Total Statons: 22, Adds: 3
— @ DJQUIKTrouble (Bungalo) 463 2 3557 2 110 sy —
82 CHR/Rhythmic reporters. Monitored airp}ay data supplied by ! diabase F rch, a division of Premiere R;djq Networks. Songs rankeq by total plays for the airplay
I e g B bt 20 o P o rotareet ey 20 e i gicirt, Wt AR G 17Tt AOVSEY o S Saaly Fpobid (o RS G e FR&R Station Playlists have moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases In total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. L et

. Including: WOHT KPWR WBBM KYLD KMEL WPGC
W Q : WIJMN KBXX KTHT KPTY WBTS WPOW
KUBE KZZP KTTB WERQ WXYV WLLD

KOKS KXJM KSFM KBMB KGGI KUUU

P DIDDY & GIN“WINE WWKX  And Many More!
£

FEAT, LOON, MARI0 WiNAN & Tammi Ruceent AR RHYTHMIC: €D - D
#1 Most Increased +719
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Going F
new this week at g or

WBLO WJNH Adds Next weey
6/17 & 18!

already added at
Hot97 B96 WCHH
KKWD KTTB KYLD
KBTU WJMH XKXME

(top 5 phones)

R&B Monitor Debut 35" +98
R&R Urban (Y -€D) +114

Already over 1300 spins
Audience over 19 million!

BET Award Nornination for
BEST NEW ARTIST &
VIEWERS CHOICE AWARD
for “Always On Time"”

TEEN CHOICE AWARDS
4 Nominations

Album sold another 82,000
{#3) this week, total over 1.6

(-
million scanned! 11

4 x @2

ADD ADD
#5 TRL

YERSION ALSY

EXPZ CIT CONTENT | MMLABEE.

www.parentalguide.org

murderincrecords.com ashantimusic.net
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RANK ARTIST TITLE LABEL
1 CAM'RON Gh Boy (Roc-A-Fella/IDJMS5)
2 F. DIDDY f/GINUWINE | Need A Girl (Part 2) (Bad Boy/Arista)
3 TRUTH HURTS #/RAKIM Addictive (Aftermath/Interscope)
4 ASHANTI Foolish (Murder Inc./Def Jam/IDIMG)
5 NELLY Hot In Herre (Fo’ Reel/Universal)
6 N.0.R.E. Nothin’ (Def Jam/IDJMG)
7 BIG TYMERS Still Fly (Cash Money/Universal)
8 EMINEM Without Me (Shady/Affermath/Interscope)
9 FAT JOE f/ASHANTI What's Luv (Terror Squad/Atlantic)
10 BUSTA RHYMES Pass The Courvoisier (J)
11 USHER U Don't Have To Call (LaFace/Arista)
12 YING YANG TWINS Say | Yi Yi (Koch;
13 P. DIDDY f/USHER & LOON | Need A Girl (Part 1) (Bad Boy/Arista)
14 CLIPSE Grindin’ (Star Trak/Arista)
15 MARIO Just A Friend (J)
16 JENNIFER LOPEZ f/NAS I'm Gonna Be Alright (Epic)
17 BEANIE SIGEL f/FREEWAY Roc The Mic (Roc-A-Fella/IDJMG)
18 JA RULE Down A** Chick (Murder Inc./Def Jam/IDJMG)
19 SCARFACE Guess Who's Back (Def Jam South/IDJMG)
2D ANGIE MARTINEZ If | Could Go (FastWest/EEG)
21 IRV GOTTI PRESENTS Down 4 U (Murder Inc./Def Jam/IDJMG)
22 LUDACRIS Move Bi**h (Def Jam South/IDJMG) .
23 ASHANTI Happy (Murder Inc./Def Jam/IDJMG)
24 AMERIE Why Don't We Fall In Love (Rise/Columbia)
25 DJ QUIK Troubte (Bungalo)
26 LUDACRIS Saturday (Oooh! Oooh!) {Def Jam South/IDJMG)
27 BRANDY Full Moon (Atlantic)
28 MARY J. BLIGE Rainy Dayz (MCA)
29 E-40 Automatic (Jive)
30 LIL WAYNE Way Of Life (Cash Monel/Universal)

Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total piays for the airplay week of 5/26/02-6/1/02.

%@

(C) 2002, R&R, Inc.
R"‘& N
ATV S

IRV GOTTI PRESENTS THE INC. Down 4 U (Murder inc./IDJMG)
LIL” WAYNE Way Of Life (Cash Money/Universal)

SMILEZ & SOUTHSTAR Who Wants This (ARTISTdirect)

P. DIDDY f/GINUWINE | Need A Girl (Pt. 2) (Bad Boy/Arista)
DANIEL BEDINGFIELD Gotta Get Through This (Def Jam/IDJMG)
STYLES P. Good Times (Interscope)

What more can | say about Irv Gotti Presents The Inc.'s "Down 4 U"? | Gizzle |
[Irv Gotti] does it again on this hot joint. Slum Village take it back to the
fundamentals of a hip-hop record on “Tainted”; i's a perfect summer record.
And I think Trina has competition from Khia and “My Neck, My Back (Lick 1t)." |

DJ Nyce, WERQ/Baltimore |
CORNERSTONE

Suan

DJ Nyce

{'d like to start out with the biggest record I'm feeling
and that's working for our station: Irv Gotti Presents The Inc.'s “Down 4 U"
has gotten the biggest reaction for us. The Big Tymers’ “Still Fly" is another
4 record that's been doing well for us. Our biggest dance record right now is
Daniel Bedingfield's “Gotta Get Through This." It kind of has a two-step beat
toit, and it's huge for the station and clubs in the Bay.

Jose Melendez, KYLD/San Francisco

Jose Melendez ®

I'm definitely feeling Rated R’s “In Here ta Nite.” This song is off the chain! it's
just one of those records in the Dirty South that causes people to go buck o
wild. This song is most definitely No. 1 on my list. Ludacris’ "Move B** *h"is |
another one of those songs that they have to ban from the clubs. It drives
people crazy every time it comes on.

Trauma, WLLD/Tampa

N.O.R.E. is back with “Nothin'," and you know that with

The Neptunes by his side, he can’t go wrong. The beat initially gets you, and
it doesn’t hurt when N.O.R.E has the tight flows. Clipse's “Grindin™ is another
Neptunes-blessed track that reminds you either of doing a step routine or
checking out a Nike commercial. It's hot, and it looks like it will be a summer
heater. Even though the beat on Lil' Wayne's “Way of Life” has been used a
few times in the past, 'm diggin’ what Cash Money has been able to do. Itis
actually taking strides to get back to the top. | think young-ass Lil' Wayne can
help Cash Money do it with this new track.

TRE HIG'HLI'
ANTIGIPATED
FOLLOW UP ALEGL
~FROMN —

rrE WORLD'S
MOST TALENTED

RECORD LABEL

DJ Mel, KWWV/San Luis Obispo, CA
Featuring Ja Rule,
Ashanti, Vita and

“DOWN 4 U” ienaacs, vix
Charli Baltimore

#1 Most Added at Urban and
Most Added at Rhythm/Crossover!

New at over 110 Combined Stations Including:
KMEL KYLD WJMN KPTY KTHT WPOW KUBE
KKFR XHTZ 92Q WXYV and Many More!!
Already On:
Hot 97 32x KPWR 15x WBLO 28x KTTB

Top 5 Callout WJMN Top 5 Phones KMEL
Top 10 Phones KXHT

R&R Rhythmic:@-@) +367 A MOST INCREASED!
Crossover Monitor: D36* +458 A GREATEST GAINER!
R&B Monitor: D36* +389 A GREATEST GAINER!

Already Over 1300 Spins....Combined
Audience Over 19 Million

BT «ee Q)2 OEY 25+

MURDER “yMA

‘‘‘‘‘‘‘
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This Week’s Hottest Music

Liz Dixon
MD, WHHH/Indianapolis

Lil' Wayne’s “Way of Life™ (Cash Money:
Universal): Lil” Wayne is back on the block. and
the block is hot! This song is smokin’.

Irv Gotti Presents The Inc.’s “Down 4 U”
(Murder Inc./IDJIMG): Could this combo get
any better? Ashanti, Charli Baltimore and Vita
take Ja Rule to the next level. 1’s murder!

P. Diddy featuring Ginuwine’s 1 Need a
Girl (1. 2)” (Bad Boy/Arista): This song has
given me a ditlerent respect for Diddy. This song
is bangin’.

Gory Hill
PO, WWBZ/Charleston

Lil’ Flip's “The Way We Balt” (Loud/Colum-
bia): Flip's been doing it on the underground for
vears. This track will take him nationwide.

Archie featuring Pastor Troy & Rashee-
da’s “We Ready™ (MCA): This record is a hit
out here in South Carolina.

KRS-One’s *Over lere” (Koch): ow dare
Nelly try to mess with the originator of hip-hop?

Jim Crow's “tolla at a Playa™ (Interscope):
Check me out in the video!

Jefi 2
MD, WKTU/New York

Eurique 1glesias’ “Don’t Turn Off 1he
Lights™ (Interscope): This is a perfect balance
record tor "KTU.

Lasgo’s “Something”™ (Robhins): No. 2 re-
quests two weeks in a row, and it’s starting to
show good callout.

No Doubt’s “Love to Love You Baby” (In-
terscope): This record is oft the Zoolander
soundtrack, and it’s been getting top five call-
out and top five phones. It’s a great upper-demo
record, and it could be a secret weapon.

Thea Mitchem
PD, WXYV/Baltimore

Eminem’s “Hailic's Song”™ (Shady/Atter-

math Interscope): 1 like this
record. and [ think Eminem
singing will caich people’s
atlention.

P. Diddy featuring
Ginuwine’s I Need a Girl

the summer.

Angie Martinez featur-
ing Lil* Mo & Sacario’s “If | Could Go” (East-
West/EEG): Sounds like a hit 1o me! This is
starling to get phones.

Diamond Dave
MD, KBTU/Monterey

Beyonce Knowles’ “Work It Out” (Colum-
bia): This is a cool record. It has an Aretha Fran-
klin feel to it, and it stands out on the air.

3LW featuring Loon’s “1 Do” (Epic): | just
want to meet Adrienne. This is a smash!

Yasmeen's “Blue Jeans” (Magic Johnson
Music/MCA): This is a straight-ahead female
record. This song cuts through.

R Dub
Asst. PD/MD, KOHT/Tucson

Avant’s “Makin® Good Love (Thug Love
Remix)” (MCA) : This is alrcady top five
phones. The people are lovin’ this. (Stilt can’
understand Bone is saying, but they love it!)

Irv Gotti Presents The Ine.'s “Down 4 U™
This got huge phones after just one spin. A sure
future power for us.

Corey’s “First Time” (Motown): This is a real
cool slow jam. Makes vou think of your first
tine {yep, last Friday).

(Pt. 2)": This is the song of

gL Lil' Wayne |

Dion Summers
PD, WERG/Baltimore

Wyclef Jean featuring Claudette Ortiz’s
| “Two Wrongs” (Columbia): This is moving up
to top five phones.
N.O.R.E.’s “Nothin>” (Def Jan/IDIMG):
This is exploding for us.
P. Diddy featuring Ginuwine’s “l Need a
Girl (Pt. 2)™: This is No. 3 phones in one week.

Preston Lowe
MD, KQBY/Austin
Angie Martinez featuring Lil' Mo & Sac-
ario’s “if 1 Could Go™ This is a hot song for us.
Huge early phones on this record.
Bradshaw featuring Tank’s *“You Remind
Me” (BlackGround/Universal): This is a per-
sonal favorite of mine and a great song.

Rabb Royale
PD, KYLZ/Albuguerque

Nappy Roots’ “Po Folks” (Atlantic): This is
| atreakin® hot record!

B2K's “Gots ta Be” (Epic): This gots ta be
| the joint!

Ludacris’ “Move B***h™ (Def Jam South/
| [DIMG): This is my favorite road rage song.

Bruce The Moose
MD, WBTT/FL. Myers

E-40 featuring Fabolous® “Automatic”

T T P

(Jive): This song went three nights in our “Beat
bBown,” beating Jay-Z’s “Song Cry.” among
others.

Irv Gotti Presents The Inc.’s “Down 4 U™
[f'you think vour audience is tired of Ja Rule and
Ashanty, think again. This is a ***ing smash!

Daniel Bedingfield’s “Goua Get Through
This™ (fmport): This has been getling top five
phones. 1U’s big in the clubs, and the record
stores can’t keep it in stock.

Angie Martinez featuring Lil’ Mo & Sac-
ario’s “If' | Could Go™ This record gets reac-
tion. It jumps out at vou.

N.O.R.E.'s “Nothin’”: This is blowing up on
the streets of the Bay!

Boogie D
PD, WCHH/Charlotte

Amerie’s “Why Don’t We Fall in Love”
(Rise/Columbia): I'm feeling this record.

N.O.R.E.’s “Nothin*”: | think this is a hot
record.

B. Rich’s "Whoa Now” (Atlantic): Our lis-
teners are starting to feel this record.

Ashanti

Tony Tecate
MD, KSFM/Sacramento

3LW featuring Loon’s “l Do™ IU’s a no-
brainer. What are you waiting for?

Crooked 1 featuring Sisqo’s “So Damn
Hood” (Tha Row): ! think Tha Row might be
back with this one. Don’t sleep.

P. Diddy featuring Ginuwine’s *| Need a
Girl (Pt. 2)"": Detinitely a good tlava record.

2
%
t

g

cones

Added at:

WKTU WPGC WKKF WPRO

#1 at R&R Rhythmic! +517x
#1 at Rhythm BDS! +264X

Crossover BDS 4*-2* +429x
R&R CHR/Pop ) - €) +671

Mainstream BDS: 10*-8* +603x
Urban BDS: 7*-6* +376x

Rap BDS: 4*-1* +640x

KN Y nor v uenne

In Immediate Rotation

1st single from the highly anticipated sophomore album
NELLYVILLE in stores June 25th!!

8x PLATINUM SELLING ARTIST ... .“Hot in Herre”
Produced by the Neptunes!

S Audience 111 Million

Making Of
The Video

\AJ
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RaleTheMusic.com”

BY NEBARASE™

Artist Title (Label)

NELLY Hot In Herre(Fo’ Reel/Universal)

EMINEM Without Me (Shady/Aftermath/interscope)

FAT JOE F/ASHANTI What's Luv?(Terror Squad/Atlantic)
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic)
ASHANTI Foolish(Murder Inc./Def Jam/IDJMG)

JA RULE... Down A** Chick(Murder Inc./Def Jam/IDJMG)
MARY J. BLIGE Rainy Dayz(MCA}

AALIYAH More Than A Woman (BlackGround/Virgin)
CAM'RON Oh Boy (Roc-A-Fella/Jive/IDJMG)

NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry)(TVT)

P. DIDDY F/USHER & LOON | Need A Girt (Part 1) (Bad Boy/Arista)

P.DIDDY F/GINUWINE | Need A Girl (Part 11} (Bad Boy/Arista)
B2K Uh Huh(£pic)

BUSTA RHYMES F/P. DIDDY & PHARRELL Pass The Courvoisier (Part I1)(J)

AVANT Makin’ Good Love(Magic Johnson/MCA)

USHER U Don't Have To Call(LaFace/Arista)

MUSIQ Half Crazy (Def Soul/IDJMG)

LUDACRIS Saturday (Oooh Oooh!)(Def Jam South/IDJMG)
B2K Gots Ta Be(Epic)

BIG TYMERS Still Fiy(Cash Money/UniverSAL)

JERMAINE DUPRI & LUDACRIS Welcome To Atlanta(So So Def/Columbia)

DIRTY VEGAS Days Go By(Capitol)

NAPPY ROOTS Awnaw(Atlantic)

NAS One Mic({Columbia)

TWEET Call Me(Gold Mind/Elektra/EEG)

BRANDY Full Moon (Atlantic)

TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope)
TWEET Oops (Oh My)(Gold Mind/Elektra/EEG)

YING YANG TWINS Say | Yi Yi(Koch)

KHIA My Neck, My Back(Artemis)

For The Week Endling 6/14/02.

LW Familiarity Burn

421 422 96% 16% 4.28
416 430 97% 19% 4.23
412 416 98% 43% 411
409 416 91% 16% 4.08
405 410 96% 39% 4.05
4.02 407 8% 15% 4.12
399 396 93% 25% 4.00
397 393 93% 27% 3.98
396 3.98 70% 14% 4.03
394 388 2% 1% 3.95
392 394 97% 38% 3.92
3.89 - T1% 17% 39
3.89 386 87% 26% 3.90
385 3.96 82% 21% 3.85
382 3.79 58% 14% 3.84
3.82 3.79 96% 36% 3.76
380 3.79 49% 10% 3.79
379 392 89% 32% 3.80
378 375 62% 13% 3.79
378 378 54% 11% 39
3.77 386 8% 30% 3.79
375 3.94 64% 14% 3.65
3.67 378 68% 20% 3.76
362 369 77% 21% 3.69
360 3.56 B58% 12% 3.67
360 368 84% 20% 3.57
359 371 5% 17% 3.61
348 343 9% 48% 3.47
3.47 353 65% 19% 3.57
322 326 67% 22% 3.22

America’s Best Testing CHR/Rhythmic Songs 12+

TD Familiarity Burn

96%
98%
98%
92%
97%
82%
93%
93%
69%
70%
98%
7%
88%
83%
55%
96%
4%
89%
63%
54%
88%
62%
68%
8%
56%
83%
55%
96%
66%
65%

14%
19%
44%
16%
39%
13%
24%
26%
13%
10%
39%
16%
26%
21%
12%
37%

9%
31%
14%

9%
30%
15%
19%
20%
10%
20%
16%
48%
17%
22%

Total sample size is 532 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
the song. Total burn represents the number of respondents who sald they are tired of hearing the
song. Sample composition is based 0N persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
com results are not meant to replace callout research. The resulls are intended to show opinions

represents the p ge of resp who 1

music test based on their for pr . RateTh

of participants on the internet only. Rate TheMusic s a reg

of RateTheM:

818/377-5300. RateTheMusic.com data is provided by

com. The RTM system is available for local radio stations by calling

h, A division of Premiere Radio Networks.

ARTIST: Yasmeen
LABEL: Magic Johnson/MCA

By MIKE TRIAS/ASSISTANT EDITOR

wenty-year-old Yasmeen is set

to hit the big time with “Biue
Jeans,” the first cut from her Aug.
20 reiease When Will It Be Me.
Produced by Jazzy Pha, “Blue
Jeans” was recently featured on
UPN's made-for-TV movie What About Your Friends ?Yasmeen
is also set to perform the song on Sou/ Train on June 22.

Born in Oakland, CA, Yasmeen Sulieman moved with her
family to Hawaii at the age of 7. Her influences include R&B,
opera, alternative, rock, Top 40, reggae and Hawaiian music,
the last of which she listens to whenever she’s homesick or
simply needs to relax. The singer was discovered when she
flew to Los Angeles to participate in an artist showcase. Magic
Johnson was in attendance, and Magic Johnson Music offered
her a recording contract the very next day.

When Will It Be Me s filled with strong songs, which is no
surprise with producers like Diane Warren, Derek Bramble and
Novel working on the project. The title track and “As | Am”
have great melodies, but the melodies take a back seat to
Yasmeen's raw power as a vocalist. “Being With You” and "I
Don’t Wanna Smile" are ballads that bring out her ability to
convey emotions to the listener. The more upbeat tracks “Just
Wanna Be Lonely” and "Poppin’ Up” showcase Yasmeen's ver-
satility as an R&B artist.

“Blue Jeans” is one of those songs that just screams sum-
mertime. The innocently flirtatious lyrics float upon catchy
hooks, creating the perfect vehicle for Yasmeen's pure vocals.
Furthermore, the song's bouncy beat and catchy rhythmic gui-
tar make it perfect for the mix — just in time for those weekend
backyard barbecues!
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WAJZ/Albany, NY *

PO/MD: Sugar Bear

APD: Marie Cristal

5 P.DIDDY FGINUWINE "Need™

1 ROAE "Nothin~

1 STYLES “Goodbmes

1 RV GOTS| PRESENTS. “Dovn
YASMEEN “Blue™

KBCE/Alexandnia, LA
PD: Kenny Smoov

MD: R.J. Polk

3 ALl Brestne”

3 SENZINO Stune’

3 HER SANITY FAOX “Xcluswe’
3 RAPHAEL SAADIC “Fadntul”
3 CONYA DOSS “Coftee’

KEDG/Alexandria, LA
DM/PD: Jay Stevens
MD: Wade Hampton
YASMEEN Blue’
RAPHAEL SAADIQ “Fathiu
AL “Breathe”
BENZINO “Shine
DEEP SIDE “Shook

WHTA/Atlanla, GA *

PD: Jerry Smokin' B

APD. Ryan Cameron

MO. Ramana Debraux

4 P.DIDDY FGINUWINE “Need
MARIQ “Frieng”

WVEE/Atlania, GA *

PD: Tony Brown

MD: Tosha Love

21 TRICK DADDY “Vénd'
1 NAPPY ROQTS “Fods™

1 IRV GOTTI PRESENTS.. “Dowin’
TWEET Can”

WFXA/Augusia, GA *
OM/PD: Ron Thomas
APD: Mojo

1RV GOTTI PRESENTS.. “Down™

LIL BOW WOW FAID... “Basketball”

£ DIDOY FGINUWINE "Neeg™

WPRW/Augusia, GA *

PD: Tim Snell

MO: Nighttrain

10 P.DIDDY F/GINUWINE "Need”
STYLES “Goodtmes™
IRY GOTTI PRESENTS . “Davn™
LIL BOW WOW FAID_. Basketbal
RAPHAEL SAADIQ “Fattul™
YASMEEN Biue™

WEMX/Baton Rouge, LA *
OM: James Alexander
PDMO: Adrian Long

17 P.DIDDY FGINUWINE “Need™
8 NORE "Hothin™

3 UL BOW WOW FUD.. Basketball"

2 STYLES imes’
1 IRV GOTTI PRESENTS “Dovm™
1 YASMEEN “Biue™

RAPHAEL SAAD:Q “Famiur

KTCX/Beaumont, TX *
OM: Jim West
PDMD: Chris Clay
CLIPSE “Grindi
1RV GOTTI PRESENTS . “Down
LIL BOW WOW FAJD._ “Basketball
RAPHAEL SAADIC “Fattur

WJZD/Biloxi-Gultpont, MS *
PD: Rob Neal
MD: Tabari Danlels
8 P IDDY FGINUWINE "Need
4 LILBOW WOW FD... Basketball
BENZING "Stune
DEEP SIDE “Shook
IRY GOTTI PRESENTS. “Down
RAPHAEL SAADI “Fasntul”

STYLES “Goodbmes’
YASMEEN “Biue™

WBOT/BDston, MA ¢
PD. Steve Goushy
APD: Lamar Robinson
MD: T. Clark
33 P DIDDY F/GINUWINE “Need
LIL BOW WOW FUD...“Basketbal

WBLK/Buttalo, NY *
PDMD: Skip Dillard
16 1RV GOTTI PRESENTS., "D
3 QUTKAST “Land”
1 LIL BOW wow
KIRK FRANKLIN “Brighter™
PAPHAEL SAADIQ “Fadtfur
YASMEEN “Bloe”
ME SHELL ROEGEOCELLO Fooetbonk”

WWWZ/Charleston, SC *
OM/PD:; Terry Base
MO: Yonni 0"Donohue
24 IRV GOTT] PRESENTS. “Down”
17 P. DIDDY FGINUWINE “Need
7 LILBOW WOV FIUD. Basketbad”™
2 VKSMEEN Bbue
1

BENZINO Snme

WPEG/Chartotte, NC *
PD: Terri Avery

MD: Nate Quick

37 P DIDDY FIGINUWINE “Need
18 )RV GOTTI PRESENTS.. "Dowr
1 E-40"Automatc™

WJTT/Chatlanooga, TN *
PD: Keith Landecker
MD Magic
SMILEZ AND SOUTHSTAR “Wants
7 PASTOR TROY “Versa~
1 P.DIDDY FAGINUWINE Nead”
RAPHAEL SAADIO “Fattu”
“Goodtmes™
YASMEEN “Blue™

WGC)/Chicago, IL *

OM/PD Elroy Smith

APDMD: Tittany Green
Ho Aads.

WPWX/Chicago, IL *

PD: Jay Alan

MD: Traci Reynolds

37 P DIDOY FGINUWINE “Need™
SHALEZ AND SCUTHSTAR “Wants”

WIZF/Cincinnali, OH *
PD: Huricane Dave
APDMD: Tetri Thomas
17 P. DIODY F/GINEAVINE “Need
1 MARIO “Friend”
UL BOW WOW FuD. “Basketball”

WENZ/Cleveland, OH *

PD: Sam Sylk

4 LiL BOW /OW FJD.. ‘Basketal
1RV GOTTI PRESENTS. “Dein”

WHXT/Columbia, SC *

PD: Chris Conner

#D: Bill Black

3 P DIDDY F/GINUWINE “Need

17 IRV GOTTV PRESENTS “Down'

& NIVEA Man'

5 STVLES “Goodtames

1 LIL BOW WOV FADL. “Basketbali™
HER SANITY FALOX “Xelusive™
YASMEEN “Bloe”

WWDM/Columbia, SC *
PD/MD: Mike Love
APD: Vernessa Pendergrass
31 P DIDDY F/GINUWIRE "Need™
3 IRV GOTTI PRESENTS.. “Down’
3 STVLES “Goodtimes™
3 LIL BOW WOW FAJ0... “Baskelbal”™
3 YASMEEN Blue™
RAPHAEL SAADIQ “Fashtul”

WFXE/Columbus, GA
PD: Michael Soul
27 P DIDDY FIGINUWINE “Need
19 IRY GOTT) PRESENTS.. “Down™
16 SLUM VILLAGE “Tainted™
4 STYLES “Goodtimes”

3 RAPHAEL SAADIO “Fathiul
JhLBO\V\\OWF/JD “Basketbal”
3 YASMEEN “Bue”

WCKX/Columbus, OH *

PD: Paul Strong

MD: Warren Stevens

7 NORE “Nothin™

3 1RV GOTTI PRESENTS. “Down’
LIL BOW WOW FAID.. “Basketball

KBFB/Dallas-F. Worth, TX *
OM/PD: John Candelaria
Ko Adds

KKDADallas-Fi. Worth, TX *
PD/MD Slun Cheatham

i 4 DIDOV F/GINUW\I\E Noed"

7 MARIQ

2 1A GO PRESEATS. ‘Do

2 MR BIGGSS "Trial”

9 LIL BOW WO FUD. . “Basketbal”

WROU/Dayton, OH *

PD: Marco Simmons

MO: Theo Smith

17 IRV GOTT! PRESENTS. “Down™

5 HORE “Notin™

4 P DIDDY FGINUWINE “Need”
LIL BOW WOW FRJD_. “Basketbal
YASMEEN “Blue™

WDTJ/Delroil, Mt *

VP/Prog.: Lance Patton

OM:Monica Stamr

PDMD: Spudd

33 P DIDOY FIGINUWINE eed”

13 1RV GOTTI PRESENTS. “Dovin
AMERIE “Fab’
LIL BOW WOW FLIDL., “Basketbai™
YASMEEN ‘Blue”

WJLB/Detroil, Ml *

PD: KJ Holiday

APDMD: Kiis Kelley

11 IRV GOTTI PRESENTS.. “Down

WJJIN/Dothan, AL

PD/MO: Tony Black
ALl "Breathe”
RAWBREAD “Player”

WZFX/Fayetteville, NC *
PD: Rod Cruise

APD: Garreft Davis

MD: Taylor Morgan

19 MARIQ Friend™

18 BRANDY Ful”

13 P.DIODY FGINGWANE Need”
12 1RV GOTTI PRESENTS “Down
8 AMERIE Fal”

WDZZ/Flini, M *
POMO: Chris Reynoids
6 IRV GOTT! PRESENTS. “Dove™
& RAPHAEL SAADIO “Fathiul”
Lit BOW WOWFAD  “Basketbali”

WTMG/Gainesvilie-Ocala. FL*
PD/MD: Qquincy

25 P DIDDY FGINUWINE “Need

14 (RV GOTT1 PRESENTS.. “Down”

INO “Shing:
UL BOW WORY FAID...“Basketball
RAPHAEL SAADIQ “Fahful”
YASMEEN “Blue”

WIKS/Greenville, NC *
PD/MD: B.K. Kiridand
No Adts

WJIMZ/Greenville, SC *
PDMD: Doug Davis
Yo Adds

WEUPMHuntsville, AL *
PDMOD: Steve Murry
18 IRV GOTTI PRESENTS ~Down
3 AMERIE Far”

CEEL0 Grown™

WJMI/Jackson, MS *

POMD: Stan Branson

2 P DIDDY FGINGWINE “Need”
BENZINO “Shine
DEEP SIDE
1RV GOTT) PRESENTS _ “Down”
LIL BOW WOW FAJD...“Basketball”
RAPHAEL SAADIQ “fanful”
STALES “Goodtimes

YASMEEN Blue™

Reporters

WRJH/Jackson, MS *
PD: Sleve Poston
MD. Lil Homie
39 MYSTIKAL Lke™
STYLES “Goodumes”
1RV GOTT PRESENTS. “Dovm™
LIL BOW WOW FAJD... “Basketball
YASMEEN Blue”™

KPRS/Kansas City, MO *

PD: Sam Weaver

APD/MD; Myron Fears

5 P DIODY FGINUWINE “Need”
1RV GOTTI PRESENTS. ~Down
LIL BOW WOW 0. Baskellalr

“Goodumes

YASMEEN “Bloe”

KnZ/Killeen-Temple, TX
PO/MD: Mychal Maguire

10 YASMEEN “Blue™

KRRO/Lafayette, LA*
OM: James Alexander
PO/MD: Darlene Prejean

270 P 0IDOY %INUWE “Heed”

3 NORE Nothn™
3 UL BOW WOW F/J0. “Basketbat
RAPHAEL SAADIQ "Fahiul™

YASMEEN “Blue”
1RV GOTM PRESENTS.. “Doym™

WOHH/Lansing, M *
PDMD: Brant Johnson
41 P DIDOY FGINUWINE “Need™
40 1RV GOTTI PRESENTS.. “Dowr'
BENZINO “Shune”
CEEALO “Growm™
PRAPHAEL SAADIQ “Fathtul
STYLES "Goodtmes
YASMEEN "Bive”
LIL BOW V/OMV FJD.. “Baskettal
LOVHER “Gonna™
HER SANTY FAOX “Xchusive™

KVGS/Las Vegas, NV *
PD: Vic Clemans

MD: Adrian Wagers

7 1Y GOTTI PRESENTS *Don*

WBTFAexington-Fayette, KY *
PO/MD: Jay Alexander
31 P DIDDY FIGINUWINE “Need™
BENZING “Shire”
1RY GOTTI PRESENTS. “Down™
KEPLYN 800k
LIL BOW WOW FAO.. ‘Basiettal”
RAPHAEL SAADIQ “Faftul”
STYLES “Goodtmes™
YASMEEN “Blos”

KIPR/Little Rock, AR *

OM/PDMD. Joe Baoker

1 P.DIDDY FGINUAINE “Negd™
BENZINO ~Stune”
UL BOW WOW FAJD_. “Basketball”
RAPHAEL SAADIO “Fatihtul”

STYLES “Goodurnes
YASMEEN “Blve”

KKBT/Los Angeles, CA *
PD: Rob Scorpio

MD: Dorsey Fuller

8 P DIDDY FGINUWINE “Need™

5 CUPSE "G

WGZB/Louisville, KY *
PD: Mark Gunn
MD: Geratd Harrison
1 CLIPSE “Gangn™
AMERIE Fal”
LIL BOW WOW FLI0._ “Bashetal™

WFXM/Macon, GA
PD/MD: Derek Harper
13 MARIO “Fnend’
RAPHAEL SAADIQ “Fashtul™
SNOOP DOGG “Undertova™
1SYSS FIADAKISS “Daf”
IRY GOTTI PRESENTS.. “Dovn”

WIBB/Macon, GA
PO: Mike Williams
APD: Ava Blakk

59 P, DIODY FAGINUWIE “Need™
10 1RV GOTTI PR
ALl “Breathe

WHRK/Memphis, TN *

PD: Nate Bell

APD: Eileen Collier

MD: Devin Steel

10 IRV GOTT| PAESENTS.. Down™
2 CUPSE Gn

indin™
RAPHAEL SAADIQ “Fathiul”
YASMEEN “Blve

WEDR/Miami, FL *
OM/PD/MD: Cedric Hollywood
13 YASMEEN “Biue
7 IRV GOTTI PRESENTS. “Down’
4 BENZINO “Shine™

LIL BOW WOW FLID._. “Basketbai

WKKV/Milwaukee, W) *
PD: Jamillah Muhammad
MD: Dot Love
9 AMERIE Far
8 BRANDY "Full"
6 SHARISSA “Stegpin”
4 1R GOTTI PRESENTS. Dovn™
3 P.DIDOY FiGINUWINE Need™
1 ARCHIE EVERSOLE “Ready”™
1 MYSTIKAL Live”

WYCLEF JEAN “Wrongs™

WBLX/Mobile, AL *
POMO: Myranda Reuben
2 Y eom mzsems Dova”
2 E40“Au
UL BOW WO . skt
RAPHAEL SAADIC “Fathtur™

WZHT/Montgomery, AL
PO: Darryl Ellioft

MD: Michae Long

35 KHIA "Back”

14 NORE. “Nothin™

7 IRV GOTTI PRESEATS.. “Down™

WOOK/Nashville, TN *

PD: Kevin Foxx

APD: Bruce Lowe

7 P DIDDY FIGINUWINE "Need
A Back”

(Rv GOTT! PRESENTS.. “Dowin”
LIL BOW WOW FAJOL. “Basketbail”
RAPHAEL SAADIQ “Fathtul”

WUBT/Nashville, TN *
POMD: Kiki Henson
No Adds

WOUE/New Orleans, LA *
DM: Carla Boatner
PD: Angela Watson
1 R DIDDY FGINUWINE “Need™
IRV GOTTI PRESENTS.. “Dowm™
HORE. “Notha™

WBLS/New York, NY *

PD: Vinny Brown

MD: Deneen Womack

22 P DDOY FIGINUWINE “Theed

7 IRV GOTTI PRESENTS. “Dovat”
DAVE HOLLISTER “Lavin™

WBHH/Norfolk, VA *
POAMD: Meanlnack

45 STVLE!

4 mcmi svznsmz Ready”

MR BAG&% “Tnal”

WOWINorfolk, VA *

OM/PD: Daisy Davss

APDMD: Michael Mauzone

9 1RV GOTTI PRESENTS “Dowin’

7 P.DIDDY F/GINUWINE “Need™
YASMEEN “Blug™

KVSP/Dklahoma City, OK *
PD: Terry Monday
AME: Eddie Brasco
8 YASMEEN "Blue
4 jfYV GOTTI PRESENTS . “Down™
4P Din F/GINUWINE “Need”
2 STVLES
L. BOW WOW F/30. “Basketball
RAPHAEL SAADIQ “Fatthtul™

WPHI/Philadelphia, PA *

PD: Luscious lce

MD: Raphael “Raff” George
Ne Adds

WUSL/Philadelphia, PA *
PO:Glenn Cooper

APD: Colby Tyner

MD: Coka Lani

35 P.DIDDY FGINUWINE “Nezd™

4 UL BOW WOW FAD. “Basketoall

WANMD/Pitisburgh, PA *
Interim PO/MD. 0J Boogie
2 [RYGOTT PRESENTS. Do

YASMEEN Brue”

WOOKRaleigh-Durham, NC *
PD: Cy Young

MD: Sean Alexander

2 KAPPY ROOTS “Fobs™

1 LIL BOW WOW F/JD.. “Baswetbail”

WCOX/Richmond, VA *
10 P DIDDY FGINAYINE “Need™

MARIQ “Friend”
LIL BOW WO FAUD. . “Baskethal™

WDKX/Rochester, NY *
PD: Andre Marcel
MD: Kala D'Neal
19 IRV GOTN PRESENTS . “Down™
13 £ DIDOY FGINUWINE "heed”
1 YASMEEN “Bige”

LILBOW WOW FAD. . Basketbal

WTLZ/Saginaw, Ml *
PD: Eugene Brown
1 NORE Nomn

HAARIC “Fr
RAPHAEL. SMD!D “Fathiul

WEAS/Savannah, GA

PO: Sam Relson

MO: Jewel Carter

12 CLIPSE “Grndn™
IRV GOTTI PRESENTS, “Down™
RAPHAEL SAADIO “Fathful”
LIL BOW WOW FUD . “Baskettal

KDKS/Shreveport, LA *

POMO: Quenn Echols

9 WYCLEF JEAN “Virongs™

9 YASMEEN "Blue”

8 IRV GOTTI PRESENTS. “Dovir”
P.DICDY FGINUVYINE “Need™
BENZIND “Shioe”

UL SOW WOW FAID.. ‘Basketbar
RAPHAEL SAADIQ “Fathul™

KMJJ/Shreveport, LA *
PD; Michael Tee
MD: Kelli Dupree

Ko Adds.

KATZ/S1. Louis, MO *
PO: Eric Mychaets

15 1AV GOTTI PRESENTS. “Down’™
5 P.DIDDY FGINUWINE “Meed™

WFUN/S1. Louis, MO *

PD: Mo'Shay

APD: Craig Black

MO: Koa Koa Thai

34 2. DIDOY FiGINUWINE “Need™
(RY GOTTI PRESENTS. Do

LIL BOW WO FUD. “Baskethal”

NAPPY ROOTS *Foks’

WPHR/Syracuse, NY *
PD: Butch Charles

MO: Kenny Dees

9 P.DIDOY FGINUWINE “Need
4 {RY GOTT PRESENTS. “Down”
2 YASMEEH ‘Bue™

NIVEA "Man”
NAPPY ROQTS ~Folks”

WTMP/Tampa, FL
Interim PO: Big Money Ced
Interim MD: Erig Storm

10 RAPHAEL SAADIQ “Fathtui™
9 ALi “Breathe”

9 YASMEEN “Bive

9 RAWBREAD “Player”

9 DEEP SIDE “Shook™

9 BIG CHIZZLE "Draveers™

W.IUC/ToledD, OH
PD: Charlie Mack

MO: Hiki G.

41 P DIDDY FGINUWINE “Need™
it IW GOTTI PRESENTS.. “Dowr™

RAPHAEL SAADIQ *Fathful
STYLES “Goodumes™
YASMEEN “Blue”
KEPLYN “Book”

KJMM/Tulsa, OK *

PD: Terry Monday

APQ: Aaron Bernard

12 YASMEEN “Biue”

5 STYLES “Goodtimes™

5 P.DIDDY F/GINUWINE “Need™
RAPHAEL SAADIO Fathful™
1RV GOTT PRESENTS - “Down’
LIL BOW WO F/J0... “Basketoall

WESE/Tupelo, MS

POMOD: Pamela Aniese
NAPPY ROOTS “Foks™
AMERIE “Far”

WKYS/Washington, DC *
PD: Darryl Huckatry
MD: P-Stew
32 P DIDDY FGINUWINE “Need”
LIL BOW WOW FIJOL. “Basketbal™
LOVMER “Gonnz™

*Monitored Reporters

78 Total Reporters

67 Total Monitored

11 Total Indicator

New Reporter (1)

WUBT/Nashville, TN

P ——— -

Most Pla yed Recurrents

ARTIST TITLE LABEL(S)

TWEET Ocps (Oh My) (Gold Mind/Elektra/EEG)

FAITH EVANS | Love You (Bad Boy/Arista)

MR. CHEEKS Lights, Camera, Action (Universal)
KEKE WYATT Nothing [n This World (MCA)
AALIYAH More Than A Woman (BlackGround)
JENNIFER LOPEZ Ain't It Funny (Epic)
JERMAINE DUPRI FALUDACRIS Weicome To Atlanta (So So Def/Columbia)
AALIYAH Rock The Boat (BlackGround)

GLENN LEWIS Don't You Forget It (Epic)

JA RULE F/ASHANTI Always On Time (Murder Inc./Def Jam/IDJMG)
MICHAEL JACKSON Buttertlies (Epic)
USHER U Got It Bad (LaFace/Arista)
BRANDY What About Us? (Atlantic)
FAT JOE We Thuggin’ (Terror Squad/Atiantic)
MYSTIKAL Bouncin' Back (Bumpin' Me...) (Jive)
GINUWINE Differences (Epic)
MARY J. BLIGE Family Affair (MCA)
JAGGED EDGE Where The Party At (So So Def/Columbia)
LUDACRIS Roll Out (My Business) (Def Jam South/IDJMG)
MISSY “MISDEMEANOR” ELLIOTT Take Away (Gold Mind/EastiWest/EEG)
ALICIA KEYS A Woman’s Worth (J)

TOTAL
PLAYS

816
802
647
597
543
532

Indicator

Most Added-

ALI Breathe In, Breathe Out (Hollywood/Universal)
RAPHAEL SAADIQ Faithful (Pookie/Universal)

IRV GOTT! Down 4 U (Murder Inc./Def Jam/IDJMG)
YASMEEN Blue Jeans (Magic Johnson/MCA)

£ BENZIND Shine Like My Son (Motown)

462
427
352
342
322
321
310
304
302
287
260
256
231
229
218

DEEP SIDE Shook (Bongiovi)
LIL BOW WOW F/JD & FABOLOUS Basketball (So So Def/Columbia)
P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)
RAWBREAD Player Life (All Hearing)

OUTKAST Land Of A Million Drums (Lava/Atiantic)
NAPPY ROOTS Po’ Folks (Atlantic)

MARIO Just A Friend 2002 (J)

AMERIE Why Don't We Fall In Love (Rise/Columbia)
HER SANITY F/LOX Xclusive (Motown)

ISYSS F/JADAKISS Day + Night (Arista)

SNOOP DOGG Undercova Funk (Give Up...) (Hollywood)
CLIPSE Grindin’ (Star Trak/Arista)
KHIA My Neck, My Back (Lick It) (Dirty Down/Artemnis)
N.0.R.E. Nothin’ (Def Jam/IDJMG)
CONYA DOSS Coffee (M Mecca/Orpheus)
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KASHON POWELL

. kpawelliBradioandrecords. com

The Three M's

] Music, mornings and marketing — three vital components

know there are many air personalities who swear that their radio statons can’t function
without them. That may be true, in part, but there is a little more to a radio station than just the
— jocks. There are three things every successful radio station needs that I like to call the three
M’s: music, momings and marketing.

The music is, of course, very sig-
nificant to a radio station; but if
you’re not playing the correct songs
for your particular market, you may
as well have dead air. The music
you play must be what your listen-
ers want to hear, and it must repre-
sent what your station is about. This
means you must research, research
and research some more — and not
just with standard hook tests.

Great research is available at your
local mom-and-pop record stores.
There, you get a chance to see what
people are buying or asking about.
You can also do research within
your radio station. The intemns, peo-
ple in the sales department, the re-
ceptionist, etc., can provide great
info. They usually won’t hesitate to
tell you what their favorite songs are
— which is not always what you’re
already playing on the air.

Mix-show DlJs are another valu-
able research tool. They let you know
what’s going on in the city because
they practically live in the clubs.

WBHK/Birmingham PD Jay
Dixon says, “Music is definitely a
big factor for a strong station. Many
PDs follow charts, but I follow my
listeners. The record companies’ pri-
orities may sometimes differ from
what my audience wants to hear.
The listeners’ taste doesn’t always
favor the artist who's being promot-
ed at the time. I may like that artist,
but what I like vs. what the listen-
ers in my market prefer is no con-
test. I have to follow what the
listeners want. I do a lot of in-house
research and on-location research.”

Hooking People

In addition to playing the right
music, you’ve got to have a great

morning show. Most radio stations
are built around their morning
shows. These shows need time and
attention, as well as support from
the program director.

They are truly your lead-in for
the rest of the day. What the hosts
are talking about on the show must
be compelling enough to hold your
listener. With all of the competition
that radio faces today, you can’t af-
ford for your listener to tune out at
7am and listen to CDs or, even
worse, to the competition and nev-
er return to your station that day.

Marketing rounds out the three
M’s. Marketing is defined as the
process or technique of promoting,
selling and distributing a product or
service. Isn’t that what radio is
about? You have to sell your station
like it’s the best thing since sliced
bread. Make your listeners feel as
if they’re missing out on something
if they don’t tune in each and ev-
ery day.

Your station should hook people
like a soap opera does. You know
how you start watching a show and
then begin to plan your life around
it because you feel like you can’t
miss one episode? That’s how the
audience should feel about your ra-
dio station.

Critical Components

Chris Reed, President/CEQ of
CSR Media, says, “All three M’s
are critical. They encompass and
define the critical components of
a programming mix. Music is the
core of most stations because they
air more of it than any other pro-
gramming element. A station can
really differentiate itself by ad-
justing its music mix and balance,

—

“A station isn’t going to win if the music isn’t dead
solid perfect for the station’s target demo.”

| Russ Allen |

T e AT T P T R e e g e
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even by just a few cuts some-
times.

“A good, strong morning show
sets the tone and is often how a sta-
tion begins 10 establish an identity.
Giving personality to a brand is
difficult, but through the human qual-
ities of a morning show, the sta-
tion's ident'ty can come through.
Many times, the station’s marketing
efforts focus on the morning team,
not only because it’s one of the

I SRR T

“A good, strong
morning show sets the
tone for the station
and is often how it
begins to establish an
identity.”

" Chris Reed
xRN R T

most listensd-to dayparts, but also
because it helps to support or per-
sonify what the station is all about.

“Marketing is important to any
business, but it’s critical in radio,
where the crowded media market-
place has created a battle for the
mind’s eye. Marketing radio is dif-
ficult because it’s intangible and its
quality is almost entirely subjec-
tive. What you think is an amazing
station that matches your tastes per-
fectly, 1 might find terrible.

“For this reason, marketing has
to be highly targeted and should in-
corporate the other two M’s. Mar-
ket the music, market the moming
show, but, most importantly, throw
it together and market the station
and its personality using the music
and momings as a vehicle to get the
message cut.

*“As with any model or framework
of station operations, it’s important
to remember that the elements are
interdependent. They build on one
another to create a successful sta-

2L L

\(\1 .

There are so many talented people in the
world of radio and records that it is some-
times hard to keep up with everyone. As part
of a continuing effort to point out the many
talents on both sides of the spectrum, the
spotlight this week shines on one of radio’s
hottest rising stars, Carla Boatner.

Boatner was born in Chicago and later moved
to Houston, where she began her radio career.
While in college at Prairie View A&M, she started
in the promotions department at KMJQ/Houston
and worked her way up to MD. Carla later worked

S T e e e R e e i ¥ R e g T

Carla Boatner

as morning show producer, MD and, ultimately, Asst. PD at the sta-
tion. While handling her duties at KMJQ, she also served as Asst. PD

at then-sister station KTJM.

After nine years at KMJQ, Carla moved on to join Clear Channel’s
WGCI-FM/Chicago in 2001, to work with Elroy Smith as the station’s
Asst. PD. Just recently, after only one year at 'GCI, Clear Channel
promoted Boatner to OM for WODT, WQUE & WYLD-AM & FM/New

Orleans.

Boatner says, “Chicago holds a special place in my heart and, af-
ter only one year, so do Elroy and the WGCI family. I've been fortu-
nate to have worked with Elroy, and I've learned a great deal. I'm very
excited about my new role with Clear Channel and the opportunity to
work with Muriel Funches and the talented staff at our Urban stations

in New Orleans.”

tion. A station may have great mu-
sic flow and balance, but if it’s poor-
ly marketed, it will fail.

“Conversely, if you engage in a
massive marketing campaign for a
station that sounds awful musically,
you fail — and make building a pow-
erful brand more difficult after tar-
nishing it with bad programming
decisions. You can’t grow if you
don’t get the word out, and you
shouldn’t get the word out unless
you’ve got something worth shouting
about.”

Incorporating All Three

WIBT & WSOL/Jacksonville PD
Russ Allen says, “A station isn’t
going to win if the music isn’t dead
solid perfect for the station’s target
demo. The moming show is the engine
that drives the train. The music in the
moming show must be familiar, and
the content in the show has to pass the
target demo’s ‘who cares’ test.

“Marketing helps keep you top-
of-mind. It doesn’t matter if you're
a sign-on or a heritage station, some
type of marketing needs to be fac-
tored into the mix.

“At Clear Channel/Jacksonville,
we have terrific synergy between
our radio stations, billboards and
TV. 1 can walk 30 feet and be in the
office of the promotions director for
the Jacksonville FOX-TV affiliate
and have a five-minute conversa-
tion with her that results in my af-
ternoon and night jocks cutting
promos to run on FOX promoting

their airshifts and the Essence
Awards. Let’s just say that’s pretty
cool. Arbitron is all about unaided
recall. The more top-of-mind your
brand is, the better.”

WHQT/Miami PD Derrick
Brown says, “The three M’s are the
basic building blocks of program-
ming. There’s a reason why these
companies have large research bud-
gets, in terms of their music.
They’re protecting their invest-
ment. They want to make sure that
the PD has all the tools to make
sure that music is on point. Music
is, of course, why people listen to
the radio station.

“In terms of marketing, you can
have the best radio station on the
planet and do a lot of great things,
but if people don’t know about it
because you’re not telling them or
reminding them by doing bill-
boards, TV commercials and com-
munity events to get your
station’s name out there, nobody’s
going to remember you when it
comes time to write a station
down in the diary.

“In terms of moming, we run The
Tom Joyner Morning Show, which is
a good product, a renowned product.
At the same time, Joyner is my info
center. He’s where everybody finds
out what’s going on in the U.S. and,
locally, in Miami. When the listen-
ers want information, they seek him
out first. If you are missing one of
the three M’s, you’re not going to
have a successful radio station.”

'—

“If you are missing one of the three M’s, you're not
going to have a successful radio station.”

[ peﬁck B—rown_-i
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JUST WHEN YOU THOUGHT IT COULDNT GET ANY BETTER...

P. DIDDY UNLEASHES
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FEAT. LOON, MARID WINANS & TAMMI RUGGER

THE FOLLOW UP TD THE HIT SINGLE

“I NEED A GIRL” [pART ONE)
FEAT. USHER & LOON

ALREADY ON AT THESE STATIONS WITH 258585/

WOHT KMEL WPRW

WISL  WNE  WALB

| VIDED IN HEAVY ROTATION
WHIH wxw wwnM ON BET & MTV [INCLUDING TRL AND 106 & PARK
WBTF wD1d WERD
WEFUN KRWP WJNH AVAILABLE ON *,, e
WJwi WRJH WHHH THE #1 ALBUM

IN THE COUNTRY [y =~
v@=t [N STORES NOW !

PR 3)
ENECUTIVE PADDUCER: SLAN “R B10DY” COMES FOR BAD BOY ERTERTAIAMET, INC. m
ASSOCIATE EXECDTIVE PROOUCER: NARYE “JBE HOOKER™ PAERRE FOR BAD BUT ENT RTAINNEM, 0G.

LxTERTANMENT WK TELEVINOR
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Wk v?:"sx ARTIST TITLE LABEL(S) WnE e .up%:s‘ogos:.%ns hSv A Most Added-
2 @ CAN'RON Oh Boy (Roc-A-Fella/iDJMG) 2877 +199 484505 9§ 59/0 Spwgragds:con
1 2 TRUTH HURTS F/RAKIM Addictive (Aftermatty/Interscope) 2814 34 492877 9 60D | ,cocine wenss o
3 € MUSIQHalicrazy (Def SouliDJMG) 2801 +123 488384 17 650 | Ry GOTTI Down 4 U (Murder inc. /Oef Jam/DJMG) 46
5 @ BIGTYMERS Still Fly (Cash Money/Universal) 2502 +163 379998 12 5Q/0 | P.DIDDY F/GINUWINE | Need AGi... (Bad Boy/Arists) 42
4 5 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 2309 -140 400412 18 650 3; :&V&V’J‘U; F/le & FA%UQSB;M;M A(aoc% DefColumbia) gg
; ue Jeans (Magic Johnson
8 @ BKGotsTaBe (Epic) , 2141 4162 339264 12 60N | poian) SaaDIQ Faithiul (PookieUniversal) 2
1 @  NELLY Hot In Herre (Fo’ Reel/Universal) 2091 +241 339521 { 63/0 | STYLES Goodtimes (Interscope) 19
7 8  USHER U Don't Have To Call (LaFace/Arista) 1930 -89 372064 21 62/0 | BENZINO Shine Like My Son (Motown) 10
10 @ BRANDY Full Moon (Atiantic) 1908  +64 207193 10 5972 MHTOEJ Ntf’}\h?’_ (Ddef2 é%ZV(/jJMG) Z
. . US! Fien
6 10 P.DIDDY F/USHEﬁ & LOON | Need A Girl (Part One) (Bad Boy/Arista) 1847 -393 336336 15 610 | pron Why Dot W Fallin Love (Rise/Columbia) §
9 11 MARY J. BLIGE Rainy Dayz (MCA) 1742 158 288514 14 6100
15 @ TWEET Call Me (Gold Mind/Elektra/EEG) 1664 +203 273678 7 622
13 13 AVANT Makin’ Good Love (Magic Johnson/MCA) 1646  -03 272252 20 550
16 ) DONELLJONES You Know That | Love You (Untouchables/Arista) 1537 +94 272057 12 55M0 Most Increased
18 @® RUFFENDZ Someone To Love You (Epic) 1535 4125 271155 18 571 Plays
12 16  BUSTARHYMES Pass The Courvoisier (Part Il () 1477 -264 262650 16 610
17 17 JAHEIM Anything (Divine Mill/wB) 1446 18 277873 29 570 ’?&:
14 13 JARULE Down Ass Chick (Murder Inc./Def Jam/IDJMG) 1444 74 274139 10 54 | TTTE RS _ e
22 (D LUDACRIS Move Bitch (Def Jam South/IDJMG) 1234 +156 184975 5 550 : gm" ;{)‘;‘#ﬂ‘,";ﬁ;‘ JL,';‘;ng;‘”g;” (Bad BoylArista) :;;g
23 @ EMINEM Without Me (Shady/Aftermath/lnterscope) 1219 +191 161687 5 53/0 AMERIE Why Don't We Fall In Love (Rise/Columbia) ~ +269
19 21 YING YANG TWINS Say | Yi Yi (Koch) 1210 145 158474 15 51/0 | MARIO Just A Friend 2002 () +243
26 @) AMERIE Why Don't We Fall In Love (Rise/Columbia) 1193 4260 215034 4 60/5 | NELLY Hot In Herre (Fo’ ReelUniversal) +241
20 23 NAS OneMic (Columbia) 1050 -209 169553 13 44/0 m,gggégggg : ‘FJO%”(’Z;; r’,’t’lg)/""’ JamADIME) ik
30 @ MARIO Just A Friend 2002 “@ 1044 4243 147337 6 5066 | weer Cal M (Gold Mind/Flekira/EEG) 203
28 &  CLIPSE Grindin’ (Star Trak/Arista) 1031  +123 154496 4 54/4 CANPRON Oh Boy (Roc-A-Fella/IDJMG) +199
24 @) SCARFACE Guess Who's Back? (Def Jam South/IDJMG) 1030 +43 138617 6  55/0 | EMINEM Without Me (Shady/Aftermathvinterscope)  +191
38 @ P.DIDDY F/GINUWINE | Need A Girl {Part Il) (Bad Boy/Arista) 1003 +413 190169 2 42/42
33 @  KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 990 +186 124179 6  34A
21 29  FATJOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 972 254 160787 18 600 >
31 @ JENNIFER LOPEZ F/NAS 'm Gonna Be Alright (Epic) 782 420 1414% 7 390 New & Active
29 31 JOEWhat If AWoman (Jive) 718 -129 134248 15 4500
i 7 IRV GOTTI Down 4 U (Murder inc./Def Jam/IDJMG,
34 € BRICH Whoa Now (Atlantic) . M +2 6618 6 ap |V Ll a([ Yirdl Todzer )
27 33 NAPPY ROOTS Awnaw (Atlantic) 712 155 90305 19 56/0 i
@  N.ORE. Nothin' (Def Jam/IDIMG) 694 4200 135698 1 497 | pemcrue ol &
43 @ RL Good Man (J) 664 +142 100618 4 43/0 Total Plays: 343, Total Stations: 37, Adds: 2
44 €@  ASHANTI Happy (Murder Inc./Def Jam/IDJMG) 651 +114 136297 3 0M NAPPY ROOTS Po’ Folks (Afantic)
37 € JERZEE MONET Most High (DreamWorks) 624 +33 65262 5 37/ | Total Plays: 340. ot Stations: 41, Adds: 4
in? MARY MARY In The Morning (Columbia)
e (8 par oy ey A o
- n -l = -
) Guitty (DreamWork
32 40 NAUGHTYBYNATURE FBLW Feels Good (DontWorry. ) (V) 560 183 6761 11 430 | poneed N R g (amHorks)
m WYCLEF JEAN Two Wrongs (COIUmbIa) 554 +129 67681 1 3972 MS. JADE Big Head {Beatclub/lnterscope)
40 ® ISYSS F/JADAKISS Day + Night (Arista) 552 +8 78292 8 32/0 Total Plays: 290, Total Stations: 23, Adds: 0
35 43  BEANIE SIGEL & FREEWAY Roc The Mic (Roc-A-Felia/IDJMG) 500 -132 113083 20 43/ | ANGIE MARTINEZ If | Could Go (Eastivest/EEG)
@  ARCHIE EVERSOLE We Ready (MCA) 487  +84 40385 1 34f2 | Total Plays: 288, Total Stations: 27, Adds: 0
s ] i AZ I'm Back (Motown
@ LI WAYNE Way Of Life (Cash Money/Universal) 469 4134 59515 1 00 e 22; el émons: -
@ LOVHER How It's Gonna Be (Def Soul/IDJMG) 66 490 B4 1 %R (BeckGround)
41 47 ANGIE STONE Wish i Didn't Miss You (J) 466 -60 79542 13 31/0 Total Plays: 217,¥I'ota| Stations: 19, Adds: 0
@  SHARISSA No Half Steppin’ (Motown) 463  +56 48083 1 331 | WE'SHELL NDEGEOGELLO Pocketbook (Maverick/W)
46 49 LI’ ROMEO 2 Way (No Limit/Soulja/Universal) 447 -4 54081 4 320 Total Plays: 214, Total Stations: 20, Adds: 1
@  WILL SMITH Black Suits Comin’ {Nod Ya...) (Columbia) 435  +43 42469 1 420 |- S '—k " _:_: |_ ' —
- ongs ranked by total plays
67 Urban reponers. Monitored airplay data supplied by Mediabase Research, a divis:on of Premiere Radio Networks. Songs ranked by t?tal plays for the ailrplay we|ek O(I
- ini ini f i k. If tied in total pidys. th Sn 'thth arger i in plays is place - B
57265 Sues opdr o soras g ays of e o resos ek o sonsar 0l s, g wih 1 Bkt sz 95513230 | [ R Station Playlists have moved o the wef.
station. Sorgs unreported as adds do not count toward overall total stations playing a song. Mast Increased Plays lists the songs with the greatest week-to-week increases See all of our monitored reporters at
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

| R&R’s Year-End Chart Pack
oW AVAILABLE!

Includes year-end charts for all R&R formats from
1974 through 2001! Call (310) 788-1637,
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HIS NEW SINGLE FROM THE BARBERSHOP MOTION PICTURE SOJNDTRACK.

HAREERSHOP SOUNDTRACK IN STORES AUGUST 27 =-LM OPE\IS NATIONWIDE SZPTEMBER 13
PRODUCED BY BRYAN MICHAEL EO¥ FIR BLACKBABY. INC/NDENTIME MUSL, INC ) COPRODUCED EY JASON PERR®

Impacting Urban
Mainstream 6/18/02
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Eminem has one of the best rap albums
of this year. “White America,” “Cleaning Out
. My Closet” and “Without Me" are some of
L the prime cuts on The Eminem Show. This

RE@@R@ | is Eminem’s best work thus far. It seems to

be so personal, yet the listener can't discern
With

between Eminem’s reality and make-
believe. It’s brilliantly written and pro-
duced. Musiq's “Halfcrazy” is stiil the
best song on the radio. The album, Jus-
lisen, is hot, but “Halfcrazy” is the standout
cut. Mary Mary's “In the Morning” is nice. It's uptempo, and
you can't help but bop your head to it. | think it picks up where
“Shackles (Praise You)" left off. Glenn Lewis’ CD, World Out-
side My Window, is hot, but my only problem with it is that his
vocal arrangements are so similar on each song, if you are not
paying close attention, you would think the song didn’t
change. # RL's “Good Man” is OK, but it seems to be pretty
much of a kit, a song kit — a particular melody with female-tar-
geted lyrics professing love and thanking her for her patience, strength or what-
ever. No disrespect to RL as an artist — | believe there’s some sincerity in his
lyrics — but there are too many songs out now written just like “Good Man.”
That's why | like “Halfcrazy” so much. Musiq flipped it. A friendship that has
crossed the line but is now surrounded by drama is not a new situation, but
it's one that few artists (if any) have targeted musically.

Lance Panton
PD,WDMK & WCHB-AM/Detroit

h, boy! Cam’ron’s return to the music

scene results in a No. 1 hit! “Oh Boy” (Roc-
A-Fella/Def Jam/IDJMG) assumes the top spot
from Truth Hurts, who descends to No. 2 with
“Addictive™ (Aftermath/Interscope). Musiq re-
mains at 3* with “Halfcrazy” (Def SoulIDIMG),
Big Tymers make the rise from 5-4* with “Still
Fly,” and Ashanti's “Foolish” scoots from 4 to
5 ... We need an SUV to usher in the new acts
on the Urban chart: Will Smith debuts at No.
50" with “Black Suits Comin’ (Nod Ya Head)" (Columbia); Sharissa enters at 48*
with “No Half Steppin™ (Motown); claiming the 46* spot is Def Soul/IDJMG's
LovHer with “How It's Gonna Be”; the 45 spot displays Lil’ Wayne's “Way of Life”
(Cash Money/Universal); MCA’s Archie Eversole debuts at 44* with “We Ready”;
showcasing the vocal talents of Claudette Ortiz, Wyclef Jean's “Two Wrongs”
(Columbia) debuts at 41*; and N.O.R.E. claims the 34* spot with his single
“Nothin™ (Def Jam/IDJMG) ... Here we go again: P. Diddy, still on the prowl, gains
the most airplay this week with “| Need a Girl (Pt. 2)" (Bad Boy/Arista). The track
makes a 38-27* jump and gains 413 plays ... Tony Terry is the only act to debut
at Urban AC. His hot single “In the Shower” (Golden Boy) debuts at 28°. Taking
Most Increased honors is “Halfcrazy” by Musig, with +119, and coming in a close
second is “U Don't Have 2 Call” (Arista) by Usher, with +116.

— Tanya 0’Quinn, Assistant Editor

ArTisT: Best Man
LABEL: Epic

By TANYA O°QUINN /ASSISTANT EDITOR

eece, thanks for the package 1 asked for,

but the CD case had no CD in it.” I said
to Epic National Director/Urban Promotions
Maurice Warfield. “You’re kidding me!” he re-
plhied. The very next day [ receive the single ™I
See You” by the group of 20-something males
known as Best Man. And though they’ve just
recently passed into adulthood — two members
are 22, the third is 21 — their debut single
evinces maturity, at least on an emotional level.

Jonathan “JB” Baker, Gerd “Juwell” Alex-
ander and George “Miracle” Garcia are the
three young men who are Best Man. As with
many talented singers, Baker got his start in
church. Alexander, who is a third-year
undergrad at Yale University, didn’t start sing-
ing until after high school, and Garcia, whose
nickname was given to him because he survived
a near-fatal car crash, first exercised his vocal
muscles at the age of 4.

The trio met when Alexander and Garcia au-
ditioned for a New Jersey-based production
called Nine Lives. Baker was already on the ros-
ter as Best Man, a solo act. But the vocal skills
of Alexander and Garcia were 100 strong ignore.
Consequently, the solo act developed into a trio
of equally talented young men combining their
vocal skills. Once the group came together, they
began to perform at showcases, including one for
Sony Music CEO Tommy Mottola. Mottola was
so impressed with the vocal skills of the talented
singers that he signed them to his label.

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.rronline.com and click the
Message Boards button.

Best Man

Each member of Best Man is equipped with
songwriting skills and musical aptitude. How-
ever, they don’t use these talents just to get you
on the dance floor or test the speakers in your
ride. Baker, Alexander and Garcia readily and
comfortably put pieces of themselves into their
tender tunes. “We’re proud to show our sensi-
tive side when it comes to male-female relation-
ships,” says Alexander. “If you don’t respect
women, thev won’t respect you.”

“It"s funny how time flies/We’ve been to-
gether two years come July/Might not seem like
much, but I’m impressed/No one has kept my
attention this long, | confess.” babyboy sings to
the woman with whom he has built a past and
envisions a future. He is so in awe of babygirl
that he doesn’t care if she begins to “live large™
he’s going 1o be just as much in love with her
then as he is now — just on a wider scale, |
guess. | See You™ is a pretty ballad in which the
vocals are perfectly blended to yield a flawless
melody riding-on the sentimental waves of the
romantic rhythm. This uptempo song is an en-
dearing compliment to any woman. However,
it’s not just a lvrical ode to women (or to the
object of one’s desire); the trio use their voices
collaboratively to tug at the heartstrings of the
female persuasion. “Treating your lady right and
showing her respect — that’s what being a real
man is all about,” says Alexander. “And every-
body in Best Man is a real man.”

Urban AC Reporters

Stations and their adds listed alphabetically by market

WALR/Atlanta, GA * WVAZ/Chicago, L. * WMX0/Detroit. MI * WKXI/Jacksan, MS *
DM: Tradia Charmont PD: Elroy Smith PO: Janel 6. POMO: $tan Branson
PD: Ron Davs. APD. Armanda Rivera APD: Oneil Stevens No Adds

No Adds No Adds MD: Sheilz Little

KIRK FRANKLIN “Brighter
WSOL/Jacksonville, FL *
PO: Russ Atten
APDMO: K4
2 BOYZ It MEN “Calor™
MARY MARY “Morning™

WWIN/Baltimore, MO *
VP/Prog.: Kathy Brown
PO; Tim Walts
MD: Keith Fisher

No Adds

WZAK/Cleveiand, OH *
PD: KIm Johnson
22 RUFF ENDZ “Someone™

WUKS/Fayetteville, NC *
PO: Rod Cruise

APD: Garrett Davis

MD: Calvin Pee

WLXC/Columbia, SC * 10 ASHANTI “Fooish™

Int. PO: Doup Williams.
MO: Tre Taytor
No Adds

KOKYAittle Rock. AR *
Pi}: Mark Dylan
MD; Jamat Quarles

KQXL/Baton Rouge, LA *
OM: James Alexanger
POMD: Mya Vernon

WFLM/Ft. Pierce, FL *
PO/MD: Michael James

2 RL'Mar 6§ MARIO Friend” No Adds
JERZEE MONET “High' WAGH/Columbus. GA 5 THEQ “Groove
PD: Rasheeda
MD: 4 Lewis

WBHK/Birmingham, AL * B WOMG/Greensboro, NC * KHHT/Los Angeles, CA *

PD: Jay Dixon PO: Alvin Stowe PO: Michetle Saniosuosso
MD: Damyl Johmsan No Adds No Adds
No Adds

KRNB/Dalias-FI. Worlh, TX *

Lo . KMJQ/Houston-Galveston, TX
WMGL/Charleston, SC * WoFRu%yT Y PO: Cart Conner KJLH/Los Angeles, CA *
PO: Terry Base N0 Ados) MD: Sam Chaice POM: Clft Wirston
APD/MD: Belinda Parker 2 JOE Woman 1 BRANDY Full_
WYCLEF JEAN “Wrongs™ DARIUS RUCKER “Wikd™
TREETSEsS WOMKDelrolt Mi *
VP/Prog.: Lance Patton WTLCAndianapalis. IN *
OM/PD. Monica Start OMPD: Brian Wallace
WBAV/Charfofte. NC * APD: Benita “Lady 8" Gray MD: Garth Adams WRBV/Macon, GA
POMO: Terr Avery MO: Sunny Anderson DONELL JOHES “Know™ POMD: Lisa Charles
No Adds JOE “Woman™ KIRK FRANKLIN “Brighter” No Adds

KIMSMemphis, TN *
PO: Nate Bell
MD: Eileen Nathaniel
1 KIRK FRANKLIN “Brighter™

WHQY/Miami, FL *

PD: Derrick Brawrt

APD/MO: Karen Vaughn
4 STREETWIZE "Rock”

WJIMRMilwaukee-Racine, Wi *
POMOD: Lauri Jones
BELLE FASONES "Now™

WOLTMobile, AL *
PO: Steve Crumbley
WD: Kathy Barlow
1 KIRK FRANKLIN “Brighter™

WYBC/New Haven, CT *
OM: Wayne Schmid!
PD; Juan Castillo
APD: Steven Richardson
MO: Doc-P

No Adds

WYLD/MNew Drieans, LA *

OM/PO: Marvin Hankston

APD/MD: Aaron “A.J." Appleber
No Adds

WRKSNew York, NY *

PD: Toya Beasiey

MD: Julie Gustines
§ MAXWELL No™
6 YOLANDA ADAMS “Ready”
1 STREETWIZE “Rock”

WSVY/Norfolk, VA *
PO/MD: Michael Mauzone
MARY MARY “Moming"

WVKLNortolk, VA *
PD/MD: DC
Ne Adas

WCFB/Orlando, FL *
PO: Steve Holbraok
MD: Joe Oavis
25 FAITH EVANS “Love™
15 ASHANTI “Foolish™
8 BOYZ Il MEN “Color”

WDAS/Philadelphia, PA.*
Stn. Mgr./PD: Joe Tambusro
MO: Joano Gamble
BONEY JAMES FAIAHEIM “Ride™

WFXC/Raleigh-Durham, NC *
OMPD; Cy Young
APDMD: Jodi Berry

1 JOE “Woman™

WHKJS/Richmond, VA
PDMD: Kevin Kofax

2 JOE “Woman™

1 YOLANDA ADAMS “Ready™

WVBE/Roanoke-Lynchburg, VA *

PO: walt Ford
PHILIP BAILEY “Sky™

KMJM/St. Louis, MD *
OM/PD: Chuck Atkins
MD: Brian Anthony

No Adds

WLVH/Savannah. GA
PO: Gary Young
No Adds

WIMX/Toledo, OH *

OM/PD; Racky Love

MO: Denise Brooks
No Adds

WHUR/Mashington, OC *
POMD: David A. Dickdnson
2 RAPHAEL SAADID “Fathtul”

WMMJ/Washington, DC *
VP/Prog./PD: Kathy Brown
MD: Mike Chase
AMO: James Pair

No Adds

*Monitored Reporters
44 Total Reporters

40 Total Monitored

4 Total Indicator

3 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):
WMCS/Milwaukee-Racine, Wi
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tainted featuring Dusete

The first single & video from their forthcoming album TRINITY (PARST, PRESENT AND FUTURE)
Atbum in stores August 13, 2002

Produced by Harriem Riggins
Executive Producers: RJ Rice & Timothy Maynor for Barak Records Entertalnment
www.sumvilloge.com  www.dumvillage.net  www.hollywoodandvine.com ~ wwuw prorityrecordscom  wwwbaorakent.com

IMPACTING JUNE 17th &18th
ON YOUR DESK NOW!II

ALL DAY PREMIERE ON@)|2 JUNE 20th
ADDED TO S @=N RAP CITY

nnnnnnnn
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Urban Ac Top 30

G R s Py S T [ &l e e
June 7 4 2002
ek J?‘si ARTIST TITLE LABEL(S) W sn |Mpg?§§%ns R N Most Added.-
1 € JAHEIM Anything (Divine Mill/WB) 913 +8 137948 26 300 www.rradds.com
2 2 LUTHER VANDROSS I'd Rather (/) 866 35 132509 21 380 | punsrome wers WS
4 @ ANGIE STONE Wish | Didn't Miss You (J) 834 483 130756 14 380 | JoF whatIf A Woman Jive) i
3 4 JOE What If A Woman (Jive) 809 -60 137838 14 37/4 | KIRK FRANKLIN Brighter Days (Gospo Centric/Interscope) 4
5 @ MUSIQ Halfcrazy (Def SoulIDJMG) 798 +119 145631 12 36/0 | YOLANDAADAMS 'm Gonna Be Ready (Elektra/fEG) 2
9 @ FAITHEVANS | Love You (Bad Boy/Arista) 625 463 125223 22 277 | BOYZII MEN The Color Of Love (Arista) 2
6 7  REMY SHAND Take A Message (Motown) 615 48 08085 19 350 | MARYMARYIn The Morming (Columbia) 2
! ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 2
8 o GLENN LEWIS Don't You Forget It {EpIC) 609 +28 106853 3 3400 STREETWIZE Rock The Boat (Shanachie) 2
11 @ RUFFENDZ Someone To Love You (Epic) 591 81 11522 13 2
7 10 ANNNESBY F/AL GREEN Put It On Paper (Universal) 551 68 68196 21 250
10 @ MAXWELL Lifetime (Columbia) 542 413 103081 49 36/0 Most Increased
13 @ BOYZII MEN The Color Of Love (Arista) 532 454 84894 9 34p Plays
14 (® DONELL JONES You Know That | Love You (Untouchables/Arista) 476 +37 83107 12 291 TOTAL
15 (D YOLANOA ADAMS I'm Gonna Be Ready (Elektra/EEG) 456 420 66378 T B4R | .o ine vens pos
12 15 MAXWELL This Woman's Work (Columbia) 430 -80 68030 21 36/0 | musia Halfcrazy (Def SoutiDIMG) +119
177 @ REGINA BELLE F/GLENN JONES From Now On (Peak) 423 448 51757 11 26M | USHER U Don't Have To Call (LaFace/Arista) +116
20 (D USHER U Don't Have To Call (LaFace/Arista) 308 4116 87823 9 6/0 | ANGIE STONE Wish | Didn't Miss You (/) +89
16 18  ASHANTI Foolish (Murder Inc./Def Jam/IDIMG) 391 -9 94929 10 1572 | RUFFENDZ Someone To Love You (Epic) +81
19 @ YOLANDA ADAMS The Battle Is The Lords (Verity) 303 +19 52480 8 200 ;:E};AE}YeFNS | Love You (Bad Boy/Aristz) i
) 1y Again (BlackGround/Virgin) +61
18 20  ALICIA KEYS How Come You Don't Call Me (J) 257 32 52083 13 210 | goyz i MeN The Color Of Love (Arisa) 3
23 @ DAVE HOLLISTER Keep Lovin’ You (MCA) 253 +38 36229 5 18/0 MARY MARY Shackles (Praise You) (Columbia) +49
24 @ WMARY MARY In The Morning (Columbia) 250 437 47384 3 26/2 | REGINABELLE F/GLENN JONES From Now On (Peak) +48
21 23 WILL DOWNING Cool Water (GREVMG) 238 41 28826 10  19/0 | LUTHER VANDROSS Take You Out (J) +1
22 @ SIR CHARLES JONES Is There Anybody Lonely... (independent) 231 +13 21967 7 130 | AALYAH Rock The Boat (BlackGround) M
25 @ AL Good Man (J) 21 +14 29625 4 201
26 25 JAGUAR WRIGHT The What If's (MCA) 153 49 1M37 8 130 Most Played
27 27 AVANT Makin’ Good Love (Magic Johnson/MCA) 150 16 21422 12 13/0 Recurrents
¢ TONY TERRY In The Shower (Golden Boy) 131 +26 7541 1 10/0
30 @  LATHUN Fortunate (Motown) 126 612062 14 1O [ Tora
40 Urban AC reporters. Monltored airplay data supplied by Medi R h, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of MICHAEL JACKSON Butterflies (Epic) 348

6/2-6/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied In total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

New & Active

MANHATTANS Even Now (Beemark)
Total Piays: 76, Total Stztions: 6, Adds: 0
KIRK FRANKLIN Brighter Days (Gospo Centric/interscope)
Total Plays: 71, Total Stations: 16, Adds: 4
COOLY’S HOT BOX It's Alright (Higher Octave)
| Total Plays: 69, Total Stations: 5, Adds: 0
BLESSED Your Mercy (Ultimate)
Total Plays: 63, Total Stations: 6, Adds: 0
CARIUS RUCKER Wild Ore (Hidden Beach/Epic)
Total Plays: 51, Total Stations: 8, Adds: 1

BONEY JAMES F/JAHEIM Ride (Warner Bros.)
Total Plays: 111, Total Stations: 16. Adds: 1

JERZEE MONET Most High (DreamWorks)
Total Plays: 97, Total Stasions: 8, Adds: 1

B2K Gots Ta Be (Epic)

Total Plays: 95, Total Stations: 6, Adds: 0

GLENN LEWIS It's Not Fair (Epic)

Total Plays: 94, Total Stations: 14, Adds: 0

BRANDY Full Moon (Atiantic)

Total Plays: 83, Totat Statlons: 12, Adds: 1

Songs ranked by total plays

GERALD LEVERT What Makes It Good... (EastWest/FEG) 334

GERALD LEVERT Made To Love Ya (FastiVestEEG) 303
JILL SCOTT The Way (Hidden Beach/Epic) 296
ANGIE STONE Brotha (J) 283
KEKE WYATT Nothing in This World (MCA) 215
ALICIA KEYS A Woman's Worth (J) 267
USHER U Got It Bad (LaFace/Arista) 241
JAHEIM Just In Case (Divine MilW8) 222
GINUWINE Differences (Epic) 213
YOLANDA ADAMS Open My Heart (Elektra/EEG) 210
JILL SCOTT A Long Walk (Hidden Beach/Epic) 208
DONNIE MCCLURKIN We Fall Down (Verity) 203
MUSIQ Love (Def SouliDIMG) 193

R&R Station Playlists have moved to the web.
See afl of our monitored reporters at
www.radioandrecords.com.

The Jesus Garber Company
Voted #1 Urban AC Promotions

7 years in a row
By R&R Urban AC — PD’s and MD’s

INTEGRITY

wwWwW americanradiohistorv com



www.americanradiohistory.com

Country Reporters

June 14, 2002 R&R ® 65

= T T e Frr Fr —per ke T
Stations and thelr adds Ilsted alphahetmally by market
o o Nt o LCT | KOUTRapid City, SD WICL/Savannah, GA KV0O/Tulsa, OK *
KEAN/Abilene, TX NY ™ KVOX/Fargo, ND KKBQHouston, T :us;n ullm' AR g%ﬁ;imm il m:m H;Nm POMD. Bl Ve OM: Moon Mulins
POMD: Rudy Ferna PO/APOMD: Ed Walker PO: Clay Hunoicut PD: Er Heyr 0 Mickasl Cruise irpefrtond o 7 AR BRCKS Bod™ Nokdts RETAMONEDTone | APOMD: St Wootson
6 VCBRDE & T ROE g | 10 DAVID KAIL “Memons™ MO: Bil Poindexter MD: Scoit Winston MD: Chisti Brooks fhelire g o |[f i GAR"HBROOKS 9 DOGE CHCKS Gone
§ MONTGOMERY GENTRY “Town™ | 1 DRAKE “Then” 5 MONTGOMERY GENTRY “Town™ | 3 RODNEY ATKINS “Smg™ Ko Adss 1 TiM NCGRAW “Unbroken” KBULReno, NV * B JO DEE MESSINA “Dare™
o o 10 TRACE ADKINS Help 3 ERX HEATHERLY “Commaed™ o nwm-wu-' WNOE/New Orleass, LA* | om/pD: Tom Jordan KMPS/Seatie Tacoma, WA® | 3 ool
WOMX/Akron, OH * ’ . | wusNichicago. IL * 3 SNEY - o . B :
ONPOMD:Ken s | WEZKBimingtam, AL | 26 SCETESE KKIXFayetieville AR | PD: Chuck Black e . | Cos e e pREEd e WWZD/Tupelo, MS
7€ CHOS Gone FOMO R Sessey MD: Trci Biondo U Ton T2 SR O: Cave Pl e b e s MABAA Yo PO: Brian Driver
1 GARTH BROOKS "Biood™ Mo Adds 21 JC DEE MESSINA “Dare™ APOMO: Tone Marconi 5 ERIC HEATHERLY “Comméied™ . 5 BUAKE SHELTOM “Fed™ " . REETAUNN-OAWD Foe’ | APD/MD: Paul Stone
. . KZLALos Angeles, CA « WKHK/Richmond, VA .
15 MARTINA MCBRIDE “Yhere' 2 LEE ANN WOMACK Sometheg” | 5 ALABAVA "Mood™ : R.J. Curt 2 PINMONKEY “Roses” ' 31 PHIL VASSAR "When'
WGNA/Albany, NY * WPSK/Blacksbury, VA OMPO; R.J. Curtis 5SSy PO im Tice KRMO/Shreveport, LA * RATTS Mo~
PD: Buz Brindle POMD: Jack Douglas WUBE/Cincinnati, OH * WKMLFayetteville, NC * | WDRM/MHuntsville, AL * APDMOD: Tanya Campos . ! %%Mm OMPO: Greg Cole %mm%'
MO: Bil T iy OM/PO: Tim Closson POMD: Andy Brown OM/PO: Wes McShay (2 WCMS/Norlolk, VA M Janes Moy e T
| e e ™| SR How” W Duta Hamiton § ey T | APD: Stan Langston waZouisvite v+ ONEDMILRARISIOS | eramiversie, cA® 3 DA s | 5 oA
LEE A WO Samct | — Mo Asds LEE RN WOMCK Sty | MD: 0an Wi | Po: Coyote Cathoun 1 i e o DM/PO: Ray Massie 2 GARTH BRODKS "Blood
. M MCGRAW L | M0: Don Jetirey . -Longview, TX
¥BOVAIbuguergue, NM - | PD: Dan Westiolt innati, DH KAFFRlagstatt, AZ (T TATF e LEE AMN WOMACK Someti” | 3" OMETOWN NEWS oma™ :"“"%’s"m" t :.f‘f,fé"'w""m
PO: Tommy Camera MO: Buck Stevens PD: Jay Phillps PD: Chris Halstead Ll ' 10 MOWTGOMERY GENTRY “Town”™ BAOOKS "Bl ary ST Boot
: Samamy Cruise 10 O 4O oo APOMD: Do Wit PD: Bab Richards 7 AABAMA Mood” WGHMNarfolk, VA * CHCKS . PO/MD: Russ Winston
1 - TH BROOKS “Blood™ RODREY ATKHS “Sing” t “Tnese” MO: J.0. Cannon 5 SHEDASY Mone™ : Randy TIM MCGRAW “Untroker CHORS . )
‘GARTH BROOKS “Biooc’ m mm AT FLATTS “Thess 5 RASCAL FLATTS “These’ & TIN LICGRAW WHRG/Utica-Rome, NY
DUNE CHICKS “Cone RASCAL FLATT 1 JAMES OTI0 Bar No Aads 4 CrRISCAGLE * | 3 GARTHEROOKS Biocd - st
1 TAMMY COCHRAN Lée” KLLLAubbock, TX 4TIt MCGRAW Unbroken® LP 8 e e DM: Don Cristi
KRST/Albuquerque. NM = | WHIOUBluefield, WV WGAR/Cleveland, OH * 1 ERCIEATHERLY Commaed | WMSVJackson, MS * P0; Jay Richards ] e - | PD:Brett Shap PD/MD: Matl Raisman
PO Jobn Ficharts POMD: Bill Brock _ | Pp: Mag Stevens 1 KEVN DENAEY “Caac” PD: Rick Adams WO: Neity Yates e oA MD: Robin James KSUX/Sioux City, IA KEVIH DENNEY “Caci
RODNEY ATKINS ~Sexy MONTGCMERY GENTRY “Towe” | gy Chuck Coller WEBEfFint, M1 * MD: Van Haoe 7 GARTH BROOKS ‘Bood” No ks PD: Bob Aounds .
GARTH BROOKS Blood™ . MONTGOMERY GENTRY “Town”™ 3 5 DOOE CHICKS *Gone” KNFM/Odessa-Midland, TX s " KJUGAisalia, CA
“These’ KIZN/Baise, 10 PO/MO: Chip Millor 1 TRACY BYRD “Ten” WDEN/Macon, GA PD: John Moesch WY el 2 A BROVES Boot” PO/MD: Dave Daniels
FECECCALANMOWRD Tome”™ | oy Rich Summers KCCY/Colorado Springs, CD * | 4 TREMCERAN ‘Lntroer” . | P:GenyMarshat MD: Oan Travis PD: Chris D'elley 3 1 GATH ez oo
KRRV/Alexandria, LA POMO: Spencer Burke POMD: Travis Daily GARTH BRODKS “Blood” W““Wim""' f APOMO: Laura Staiing o o 18 RASCAL FLATTS These’ RODNEY ATIORS “Seg” 1RO e
7 DIXIE CHICKS “Gone _ | 12 GAATH BAOOKS “Blood™ JAMES OTTC “Bat” MO 5 DIGE CHICKS "Gone™ MARTINA MCBRIOE “Where™ - VR e
POMO: “Town™ | 3 ERIC HEATHERLY Commaed” 6 mwm_nm WBEE/Rochester, NY WBYT/South Bend, IN BT b e
A Sroons (oo s 2 GRTH ERODKS [B2od SRR WXFLFlorence, AL L e Sameowg: | WWOMMadison, W1* | KTST/OKIahoma City, OK* | OM: Dave Symonds PD: Tom Oakes MENEINEEY ST
FC/Boise, 10 * o« | POMO: Gary Murdock PO: Mark Grantin PO: L.J. Smith PO/MO: Coysle Colling APD/MD: Lisa Kosti e
. | xa b KKCS/Colorado Springs. T . . ; (AT BAOONS oo Aredted -
WCTD/Allentown, PA OM: Rich Summers PO: Shannon Stone B SHEONSY e WROO/! FL* WD APOMD: ERIC HEATHERLY Commaed” FRCHEATERY Toming | WACOMaco, TX
PO: Chuck Geiger PD: Lance Tidwell MD: Stix Franklin 8 TOVMY SHANE STENER ‘Wree™ | MD: Dixie Jones gﬂm% f Wme. TIMMOGRAN Unbrcken™ PD/OM: Zack Owen
S ONGOUEY Kg'u'v'mm B ol s fohass § SIOMERY Conaar | WA TEAILFIE KDRK/Spokane, WA® | APDMD: Jensllet Aen
3 PHLASSAR S Soner | weosoumbia, sc* WXBQohason Gity, TN+ | KIA/Mason Ciy, 1A 00CY/Dkdahoma City, DK * | wxxRockdoet, L OM/PD: Ray Edwards 10 D08 G0 e
34 TRICK PORY “What" DM/PD: Ron Brodks KUAD/Ft. Colins. €0 * POMD: Bl Hagy POMD: J. Brooks PO:L.J. Smith DM/PD: Jesse Garcia APOMD: Tony Trovato 10 Vi DEVREY “Catac”
KGNC/Amariflo, TX Jouney SE STenen e | DM PD: Mark Callaghan 16, MARTINA MCBAIDE “Woere” APO/ND: Bilt Reed MD: Kathy Hess Ay
PO: Tim Butler MRS N Seepng Ll MD: Brian Gary . 1 12 REEECCAYAN HOWAD Forgue® . WMZQ/Mashington, DC *
3 S PHIL VASSAR “Chic PA KTEXMcAlien, TX GARTH BAOOKS “Biood” SDVARE “Now” KIXZ/Spokane. WA oft Wyalt
APO/MD: Patrick Clark TOBY KETHLar" t " WMTZ/Sohnstown, o e Sk e Sl OMPD: Jell Wya
fokass Aot e s v | WEOL/Columbes, DH * e T | PD:Stve Walies 0O e PO, Pak heurane et
m TRACY BYRD “Ter” P: John Crenshaw MO:Lara Moshy RS CRALE KXKT/Omaha, NE * KNClSacramento, CA * 5 GARTH BR00CS “Bood”
KBRYAncharage, KELLIE COFFEY " MO: Dan . Zuko WCKTFFL. Myers, FL* 1 TAMMY COCHRA Le TABY COGOAN 1" PO; Tom Goodwin Dir/Prog.:
. 3 . . 3 3 ir./Prog.: Mark Evans “Mood” -
PO: Matt Valley BROOKS & DUM “Lost” TIM MOGRAY “Unbroken™ P0: Kerry Babd MONTGOMERY GENTRY “Town” | M. John Glenn APOMD: Jenniler Wood 1 MCERIDE & THE ROE Sqeen
MO: Justin Case A S o MD: Dave Logan KixQdloplin, MO 2 T MCRAN Utk 1 m&nms«m‘
o Sh00ks (Beude ANDY GRIGGS “Tongh” WHOK/Columbus, OH * 1 RASCALRLATTS These” POMD: Cody Casison KR , OR 1 GARTH BAOOKS “Biood™ S HICHAEL HARTEA ot WPIOUSpringfield, MA *
1 VONTGOMERY GENTRY “Town| 23 TOBY KEITH ed” PO: Charley Lake 1 WONTGONERY GENTRY “fown | 14 4O DEE MESSNA Doy PO: Lamry Neal Moot MO: Jessica Tyler
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The Legends Are On The Air

O Artists and songs of the past make strong comeback

ne of the biggest musical movements at Country radio over the last couple of years has been
the adoption of “legends” in both positioners and music libraries. This week we’ll take a
——_ look at what legendary artists and songs are being aired by stations claiming to play “To-
day’s New Country & the All-Time Legends.”

Before we delve into the top 50 and
analyze a few individual station play-
lists, here are a few of the criteria | used
to deem artists “legends.”

First, the actual airplay data was
gathered by Mediabase 24/7, and the
various charts | have compiled come
from the company’s ranking of all the
records categorized as gold and played
by R&R Country reporters.

The Legends Top 50 chart was com-
piled from the combined playlists of 53
R&R Country reporters that play a large
percentage of pre-1988 gold. From that
list, 1 deleted the songs that could be con-
sidered mainstream power gold records.
To determine those songs, I ran the Me-
diabase 24/7 combined gold listofatl 151
R&R Country reporters and deleted any
songs appearing in the top 300 gold titles
from the Legends Top 50 (I'll tell you
which songs were deleted later).

I also deleted any pre-1988 songs
from artists who have had a top 20 hit
in the last five years. Of course, artists
like George Strait, Kenny Rogers and
Alabama are legends. What 1 was try-
ing to do was determine the most-
played gold by artists who were once
the bedrock of this format but who may
no longer get airplay. I also included
songs that could be classified as leg-
endary, even though the artists them-
selves may not be classified as legends.

To recap, the Legends Top 50 are
pre-1988 songs from artists who have
not had a top 20 hit in the past five
years, with mainstream gold records
removed from the list. I know that’s a
Iot to grasp, but | want you to know how
the list was derived.

On to the analysis. To get an idea of
what individual stations are playing, 1
accessed Mediabase 24/7 to find play-
lists from Jan. | to May 31 for a num-
ber of stations using the “Legends” label
or position. Here’s a look at what leg-
endary songs and artists four stations
from around the country are playing.

WKDF/Nashville

WKDF was one of the first stations
to incorporate lots of pre-1988 songs
by legendary country acts into regular
rotation in recent years. Almost 24% of
its gold airplay is from songs released
in or before 1987. For the first five
months of this year, WKDF had a total
of 18,897 gold plays. Of those, 4,429
spins were pre-'88 songs. The station
had 212 different pre-1988 titles on its
playlist during that time.

WKDF’s most-played pre-1988 tune
(that also fits the aforementioned crite-
ria) was Keith Whitley’s 1985 hit “Mi-
ami, My Amy,” with 115 plays. Next
came Waylon Jennings’ “I’m a Ramb-
lin’ Man” (1974), with 46 plays. (Keep
in mind that WKDF features “Waylon
Wednesdays,” so we’ll skip Waylon’s
tunes in the rest of the top 10 and give
you a separate list of his songs.)

Rounding out the top five were T.
Graham Brown’s “I Tell It Like It Used
to Be” (41 plays, 1985), David Allan
Coe’s “You Never Even Called Me by
My Name” (40 plays, 1975) and Con-
way Twitty’s “I’d Love to Lay You
Down” (37 plays, 1980).

Other songs that got 30 or more plays
during the first five months ofthis year
(followed by number of plays and the
year the song was released): Hank Wil-
liams Jr.’s “Family Tradition” (35,
1979) and “Bom to Boogie™ (34, 1986),
Charley Pride’s “Kiss an Angel Good
Momin’,” (34, 1971), Merle Haggard’s
“Mama Tried” (33, 1968), Don Will-
iams’ “Tulsa Time” (31, 1978), Conway
Twitty’s “Tight Fittin® Jeans” (30,
1981), David Allan Coe’s “The Ride”
(30, 1983), The Charlie Daniels Band’s
“InAmerica” (30, 1980), Dolly Parton’s
“9to 5" (30, 1980) and Crystal Gayle’s
“Why Have You Left the One You Left
Me For” (30, 1978).

Waylon Jennings® WKDF hit parade:
“Theme From The Dukes of Hazzard”
(42, 1980), “Are You Sure Hank Done It
This Way?” (37, 1975), “Luckenbach,
Texas” (35, 1977), “Amanda” (35, 1979),
“Rainy Day Woman™ (30, 1974) and 1
Ain’t Livin’ Long Like This” (30, 1980).

WYAY/Atlanta

WYAY injected its playlist with lots
of old gold recently as it separated it-
self from sister WKHX/Atlanta. Of the
31,470 gold spins from the first five
months of this year, 18,196 — or 58%
— were pre-'88, encompassing 563 dif-
ferent titles. Leading the top 10 at this
Georgia Country outlet is — what else
— The Charlie Daniels Band’s “The
Devil Went Down to Georgia” (107
spins, 1979), which gets enough airplay
to rank in the top 300 of all gold titles.

Here’s the rest of WYAY's top [0:
Glenn Campbell’s “Southem Nights”
(105, 1977), Ronnie Milsap’s “Smoky
Mountain Rain” (105, 1981), Rosanne
Cash’s “Seven Year Ache” (104, 1981),
The Charlie Daniels Band’s “The
South’s Gonna Do 1t Again” (104,

1975), Johnny Lee’s “Lookin’ for
Love” (104, 1980), Hank Williams Jr.’s
“Family Tradition” (103, 1979), The
Oak Ridge Boys® “American Made”
(102, 1983), Edaie Rabbitt’s “Drivin’
My Life Away” (101, 1980), Kathy
Mattea’s “18 Wheels and a Dozen
Roses” (100, 1968) and Charlie Rich’s
“The Most Beautiful Girl” (100, 1973).

Other songs that got more than 85
plays include John Conlee’s “Rose Col-
ored Glasses” (96, 1978), Larry Gatlin’s
“Broken Lady” (94, 1978), Lynn Ander-
son’s “Rose Garden” (93, 1970), Tom
T. Hall’s “I Love” (93, 1974), Marty
Robbins’ “El Paso” (93, 1959), Terri
Gibbs® “Somebody’s Knockin” (91,
1981), Johnny Cash’s “Folsom Prison
Blues” (90, 1968) and Ray Price’s “For
the Good Times” (86, 1970).

KKAT/Salt Lake City

KKAT added a large amount of gold
this past January (though late in the
month) as it sought to differentiate it-
self in a three-way FM Country battle.
Of the station’s 25,331 gold plays in the
first five months of this year, 9,954 were
pre-1988 — that’s 39%. lts plays are
concentrated among fewer titles than is
true for the majority of other stations,
with only 115 unique pre-1988 titles,
resulting in fairly heavy rotations for
much of its old gold.

KKAT’s most-played pre-'88 tune
(that fits our criteria) is Johnny Pay-
check’s “Take This Job and Shove It”
(138, 1977). Rounding out the top 10 are
Mel McDaniel’s “Baby’s Got Her Blue
Jeans On” (136, 1984), Earl Thomas
Conley’s “Fire & Smoke” (135, 1981),
Glenn Campbell’s “Rhinestone Cow-
boy” (129, 1973), The Oak Ridge Boys’
“Come On In” (126, 1978), The Beliamy
Brothers® “Redneck Girl” (125, 1982),
Rabbitt’s “Drivin’ My Life Away™ (125,
1980), Rosanne Cash’s “Seven Year
Ache” (124, 1981), Steve Wariner’s “Kan-
sas City Lights” (123, 1982), Larry Gat-
lin’s “All the Gold in Califomia” (123,
1979) and Miisap’s “1 Wouldn’t Have
Missed It for the World™ (123, 1981).

Other pre-’88 songs with significant
airplay: Conway Twitty's “That’s My
Job” (58, 1987), Eari Thomas Conley’s
“Holdin’ Her and Lovin’ You” (63,

1983), Merle Haggard's “Big City" (106,

1982), Tanya Tucker’s “Texas” (113,
1980), Dolly Parton’s “Two Doors
Down” (84, 1978), Pure Priirie League’s
“Amie” (122, 1975) and” Géorge Jones
“The Race Is On” (85, 1964).

The Legends Top 50

The Legands Top 50 was compiled from the combined playbsts of 53
R&R Country raporiers that play a large percantage of pre-1588 gold.
From that list, the songs that could be considarsd mainstraam power gold
racomds wena daleted. Also removed were any pre-1888 songs fom arn-

ists who hawe had a top 20 hit m the past five years.

1. BELLAMY BROTHERS Redrack Girl
2. HANK WILLIAMS JR. Family Tradition
3. HANK WILLIAMS JR. Al My Rowdy Friands Ara...
4. EDDIE RABBITT | Love A Rainy Night
5. JOHNNY LEE Lookin’ For Love
6. EDDIE RABBITT Drivin’ My Life Away
7. RONMIE MILSAP Smoky Mountain Rain
8. JUICE NEWTON Queen Of Hearts
9. ROSAMNNE CASH Seven Year Ache
10. WAYLON JENNINGS Luckenbach. Texas
11. MEL MCDANIEL Balyy's Got Her Blue Jeans On
12. W. NELSON & W. JENNINGS Mamas Don't Let Your Babies...
13. JUDDS | Know Wheri ' Gining
14, RONNIE MILSAP | Wouldn't Have Mis=ed It...

| 15.JOHNNY PAYCHECK Take This Job And Shove 1|

16. W. NELSON & W. JENNINGS Good Hearted Woman

17, DAVID ALLAN COE You Never Even Caled Me By...

18, JUDDS Rockin’ With The Rhythm Of...
19, HOLLY DUMNN Ddddy’s Hands

20. DAN SEALS Bop

_25. JUDDS Have Mercy

28. SYLVIA Nobody

33. JUDDS Mzma He's Crazy

50. PATSY CLINE Crazy

26. GEORGE JONES The One | Loved Back Then...
27. ANME MURRAY Could | Have This Dance

25 BELLAMY BROTHERS If | Said You Had 4.

30. EARL THOMAS CONLEY Holding Her And Lovin’ You
1. DON WICLIAMS | Believe In You

32. TANYA TUCKER Love Me Like You Lized To

34. BARBARA MANDRELL | Was Country When Country...
35. LARRY GATLIN All The Gold In Casifzamia

36. WILLIE NELSON On The Road Again

37. CHARLEY PRIDE Kiss An Angel Good Momin’

38. RESTLESS HEART Fl Still Be Loving You

39. HANK WILLIAMS JR. Boim To Boogie

40. CHARLIE DANIELS BAND The South’s Gonna Do It Again
41, WAYLON JENMINGS Theme From The Dukes Of Hazzard
42. DON WILLIAMS Lord, | Hope This Day Is Good

43 MICKEY GILLEY Stand By Mg

44. MERALE HAGGARD Mama Tried

45 GEORGE JONES He Stopped Loving Her Today

46 W, NELSOM & M. HAGGARD Pancho And Lefty -
47, E. RABBITT & C. GAYLE "ou And |

48. DEBORAH ALLEN Baby | Lied

49. JERRY REED East B6und And Down

#1, RONNIE MILSAF Sha Keeps The Home Fires...
22. JIMMY BUFFETT Margaritaville

23, ROMMIE MILSAP (There’s) No Getting Over Me
24. CONWAY TWITTY Slow Hand

WESC/Greenville, SC

This is another situation where a sta-
tion’s gold library was greatly increased
to distinguish it from a sister Country
outlet— in this case, crosstown WSSL.
In the first five months of this year
WESC aired gold songs 22,767 times.
Of those, 9,341 — 41% — were spins
of 251 unique pre-"88 titles.

WESC’s top 10: Steve Wariner’s
“Life’s Highway” (71, 1986), David
Frizzell’s “I’m Gonna Hire a Wino”
(71, 1982), Ricky Skaggs’ “Cryin’ My
Heart Out Over You” (71, 1982),
Johnny Lee’s “Lookin’ for Love” (68,
1980), Eddy Raven’s “l Got Mexico”
(68, 1984), Exile’s “Woke Up in Love”
(68, 1983), The Oak Ridge Boys’“Ya'll
Coime Back Saloon” (68, 1977), The
Forester Sisters’ “ Fell in Love Again
Last Night” (67, 1985), Latry Gatlin’s
“All the Gold in Califomia™ (67, 1979)
and Dan Seals’ “Bop” (67, 1985).

Other interesting songs from
WESC'’s gold library: Ricky Van Shel-
ton's*“Samebody Lied” (50, 1987), Dan

— Seals’ “Everything That Glitters” (36,

“‘-'1986),.Ricky Skaggs’ “Highway 40
Blues” (65, 1983), Shelley West’s “Jose
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Cuervo” (58, 1983)"Barbara Man-
drell’s “Sleeping Single in a Double
Bed” (63, 1978), George Jones & Tam-
my Wynette’s “Golden Ring™ (49,
1976) and Charley Pride’s “Is Anybody
Goin’ to San Antone” (52, 1970).
Missing Gold

As mentioned earlier, a number of
pre-1988 songs were lopped off the top
of the Legends Top 50 because they
accrued enough airplay to rank in the
top 300 of all gold titles, thus render-
ing them mainstream hits. Here are
those songs, in order of airplay: Ran-
dy Travis’ “Forever and Ever, Amen,”
The Nitty Gritty Dirt Band’s “Fishin’
in the Dark,” The Charlie Daniels
Band’s “The Devil Went Down to
Georgia,” Mel McDaniel’s “Louisiana
Saturday Night,” The Judds’ “Grand-
pa,” Hank Williams Jr.’s “A Country
Boy Can Survive,” The Judds’ “Why
Not Me,” The Bellamy Brothers’ “Let
Your Love Flow,” Lee Greenwood’s
“God Bless the U.S.A.,” Restless
Heart’s “Why Does It Have to Be
Wrong or Right” and Randy Travis’
“On the Other Hand.”
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TODAY’S WEATHER ENTERTAINMENT SPORTS
HOT ~ R&R TOP 10 MOST ADDED | James Octo playing the ©

riverfront during Fan Fair,

BILLBOARD HOT SHOT DEBUT (57) | Sunday, june 16th, at 3:15pm | Everyone is catching THE BALL!

2 THE MERCURY FLYER

FRIDAY You report the adds and we report the facts JUNE 14, 2002

TOP STORY

JAMES OTTO HAS A SMASH!

The positive feedback pours
in over James Otto’s
debut single “The Ball”:

¢ After Midnite 100% positive
e WBCT 96% positive

REAL LISTENER RESPONSES**:

“WOW!!! This song is incredible ... | LOVE
IT!! Okay, first off, from a musical perspective
the vocals demonstrate a great deal of talent and
James pours emotion into the song. Total pack-

age. DEFINITE HIT!!! This song has number

- FEMALE COUNTRY LISTENER

“Just brings you back to your old days and

good memories. That is why Country is the

best, it has meaning and can be related to life”
- MALE COUNTRY LISTENER

“It talked about real life. A sad song but real

life, and that i1s beautiful”’
- FEMALE COUNTRY LISTENER

“It had a great story to tell ... I really like it! I

can relate very well with this song!! Well done!!”
- FEMALE COUNTRY LISTENER

“I really like the song because of the message in
it. It reminds me of Garth Brooks’ ‘Unanswered
Prayers. I also like it because it is a story song,
and I like how James Otto is singing from the

perspective of a father talking with his son.”
- FEMALE COUNTRY LISTENER

** responses taken from a Rate The Music Song Survey

I . Management:
/i - HOFFMAN = >

Produced by Scott Parker and Paul Worley ENTERTAINMENT INC © 2002 Mercury Records. a Division of UMG Recordings, Inc.
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CALVIN GILBERT

. gilbert@radioandrecords. com

Nasvill

In Nashville And On The Road

E Tours and free concert series keep music flowing

ashville hosts the 3 1st annual Fan Fair this week, but live music will continue throughout the
— year in Music City and beyond. In Nashville, initial lineups have been annour.ced for two sig-
nificant free concert series, and one of country’s true icons is sizing down the shows on his fall tour.

Of course, George Strait is one of
the few artists in any genre who can
say that playing 20,000-seat venues is
downsizing. However, this is a guy
who has spent the past four years vis-
iting stadiums as the headliner of the
all-star George Strait Country Music
Festival. Jo Dee Messina will be the
opening act on Strait’s 21-city arena
tour, which kicks off Sept. 12 in De-
troit and continues through Nov. 2. At
its hometown stop in San Antonio, the
show will be the first-ever musical act
at the new SBC Center.

“We’re going back to playing are-
nas this year, and I’'m really looking
forward to it,” Strait says. “We defi-
nitely had a great time doing the sta-
diums, but I'm excited about seeing
some faces again. Not that 20,000-seat
arenas are exactly intimate settings,
but you can tell a difference, and |
think it will be a fun change of pace.”

In other touring news, Billy Ray
Cyrus has announced dates for his
summer schedule, and Rodney
Crowell has been named to host the
second Down From the Mountain
acoustic tour. Cyrus has shows sched-
uled through September for his Time
Flies Tour, which takes its name from
the title of his upcoming Monument
album. Great American Country has
signed on as media sponsor for Cyrus’
41-city tour.

The Down From the Mountain
Tour is shaping up to be an even big-
ger endeavor than first announced.
Crowell will serve as emcee of the 42-

show tour inspired by the O Brother,
Where Art Thou? film soundtrack,
which is now certified for shipments
of 5 million copies. For select shows,
organizers have announced several
new participants, including Rosanne
Cash, Kate & Anna McGarrigle
(backing up Emmylou Harris), David
Holt, Colin Linden and actor Tim
Blake Nelson, one of the film’s stars.
The tour also features Ricky Skaggs,
The Del McCoury Band, Alison
Krauss (with Dan Tyminski and Jerry
Douglas), Ralph Stanley, Patty Love-
less, Norman & Nancy Blake, Chris
Thomas King, The Whites, The Nash-
ville Bluegrass Band, The Cox Fam-
ily, The Fairfield Four, The Flatlanders
and The Peasall Sisters.

Nashville Concerts

The Country Music Hall of Fame
and Museum is taking the honky-tonk
route with its summer concert series,
which debuts June 14 with VFR Rec-
ords’ Trent Summar and The New
Row Mob. Free to the public, the 90-
minute outdoor shows take place ev-
ery Friday at 5:30pm through Aug. 2.
Among the acts scheduled to perform
at the museum are The Slow Beats,
Saddlesong, Old Crow Medicine Show
and Jamie Hartford.

The Grand Ole Opry and Gaylord
Entertainment have announced the
third year of their Opry Plaza Parties,
which began last week with an ap-
pearance by Lucky Dog act The De-
railers. Every Friday at 6:30pm and

FLASHBACK

@m AGO
@YEA‘RS AGO

: “Grown Men Don’t Cry"—Tm McGraw

* No. I: “It's Your Love” —Tim McGraw/Faith Hill (second week)

. YEARS AGO

* No. I: “The Woman Before Me” — Trisha Yearwood

YEARS AGO

« Na. I: “Forever And Ever, Amen” — Randy Travs (fourth week)

YEA.RS AGO

o P

* No. | “Listen To The Radio” — Don Williams

YEARS AGO
d@} N CIETS TVREEY
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* No. I: “Luckenbach, Texas” — Waylon Jennings (third week)

Saturday at 5:30pm (through Aug. 10)
the free concerts take place outdoors
in the area in front of the Grand Ole
Opry House. The shows continue this
Friday (June 14) with The Gibson
Brothers and Warner Bros. artist
Elizabeth Cook, and Saturday with
Gail Davies and Saddlesong. Others
scheduled to perform this summer in-
clude Asleep At The Wheel, Bruce
Robison, Dale Watson, Jim Lauder-
dale, Hal Ketchum, Billy Joe Shaver
and Bering Strait.

Star Sales

Barbara Mandrell’s moving sale
continues through Saturday (6/15) at
her home on White’s Creek Pike near
Nashville. Mandrell and husband Ken
Dudney are getting ready to move into
smaller quarters after auctioning off
their 27,000-square-foot log mansion
last week.

Although the house and its 136
wooded acres were previously on
the market at an asking price of $7
million, the property was sold at
auction for $1.97 million. The win-
ning bid was submitted by RCA La-
bel Group Chairman Joe Galante
and music-industry veteran Dale
Morris, who manages Alabama,
Kenny Chesney and Louise Man-
drell. Galante and Morris made the
purchase as a pusiness investment
and have not announced any plans
for the property, which includes a
helicopter landing pad.

Reba McEntire and husband
Narvel Blacksiock are selling their
Starstruck Farmi near Nashville. The
sale won’tinclude the couple’s nearby
house, but the asking price is $1.8
million for the farm, which includes
48 acres and a 15-stall horse barn.
McEntire also has a home in Los An-
geles, where her TV series, Reba, is
produced.

Hollywood-Nashville
Connection

Buddy Lee Attractions, Nashville’s
oldest and largest privately owned tal-
ent agency, has formed a partnership
with Endeavor, a Hollywood-based
talent agency whose clients include
Ben Affleck, Matt Damon, Drew Barry-
more, Adam Sandler, The Rock,
Aaron Sorkin and David E. Kelly.

The partnership began May 4 but
was announced June 3. It marks
Endeavor’s first partnership with a
music agency and BLA’s first with an
outside talent agency. The merger

Following the recent Academy of Country Music Awards show in Los
Angeles, executives from the Universal Music Group and MCA/Nashville
headed to the Bistro Garden to honor Reba McEntire, the first recipient
of the ACM/Home Depot Humanitarian Award. Seen here at the party
are (l-r) UMG Exec. VP/Business & Legal Affairs Michael Ostroff, Lee
Ann Womack, Gary Allan, Trisha Yearwood, McEntire, MCA/Nashville CFO
Ken Robold, Shannon Lawson, MCA/Nashville Exec. VP/A&R Mark Wright
and Chairman Bruce Hinton and UMG Sr. VP Chuck Cingoli.

CELEBRATION CENTRAL

The RCA Label Group recently captured 10 Academy of Country Music
Awards and celebrated afterward at Pinot Hollywood. Pictured are (l-r)
RLG Exec. VP Butch Waugh, Phil Vassar, Kix Brooks, Martina McBride,
Alan Jackson, Carolyn Dawn Johnson, Ronnie Dunn and RLG Chairman
Joe Galante.

gives Endeavor a music division and
increases opportunities for clients of
both agencies.

BLA President Tony Conway
noted, “Endeavor has vast resources
to package full television programs for
an artist, including the production,
direction, writing and substantial act-
ing talent. These resources bring to the
clients of Buddy Lee Attractions
broader career opportunities and a
chance for a more global audience.”

Founded in 1964, BLA currently
represents more than 55 country acts,
including The Dixie Chicks, Lee Ann
Womack, Tracy Lawrence, Aaron
Tippin, Mark Chesnutt, Lorrie Mor-
gan, Joe Diffie, Sammy Kershaw,
Ronnie Milsap, Clay Walker, Marty
Stuart, Tammy Cochran, Pinmonkey,
Hank Williams 111 and Elizabeth
Cook.

Songwriter Slain

Nashville police are still investigat-
ing the death of songwriter-drummer
Randy Ray Hardison, 41, who died
after being struck in the head at his
apartment complex on the afternoon
of June 1. Although there were no in-
dications of robbery, police say it ap-
pears that Hardison was attacked in
the breezeway of the apartment. He
was conscious when police arrived
but was unable to tell them what had
happened.

Hardison’s songs were recorded by
Garth Brooks, Tracy Byrd, Kenny
Rogers, Mark Chesnutt and others. As
a studio drummer, his client list in-
cluded Brooks, Jim Lauderdale and
Deryl Dodd. One of Hardison’s newer
songs, “Back Where 1 Belong,” will
be featured on Darryl Worley’s up-
coming album.
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Bits ’N’ Pieces

+ Curb’s Steve Holy and Jeff Car-
son will join Warner Bros. recording
artist Elizabeth Cook and 13-year-old
newcomer Kaci Brown in a musical
tribute to Sonny James, who will re-
ceive the Country Radio Broadcast-
ers’ Career Achievement Award dur-
ing the Country Music DJ Hall of
Fame induction banquet, set for June
27 at Nashville’s Renaissance Hotel.

* The Dixie Chicks will team up
with The Dave Matthews Band for an
upcoming episode of the CMT Cross-
roads concert series. The taping is set
for July 10 in Nashville, and admis-
sion is by invitation only.

* Brad Paisley was in New York
City last week for a well-received
show at the famed Bottom Line.
While in town, Paisley and Nashville
journalist Hazel Smith taped an ap-
pearance on superstar chef Emeril
Lagasse’s Food Network TV series,
Emeril Live! Smith compiled the new
cookbook Hazel’s Hot Dish: Cookin’
With Country Stars, published by Dal-
matian Press.

« It’s All Relative, Pam Tillis’ debut
for Columbia/Lucky Dog, features
guest appearances by Emmylou Har-
ris, Trisha Yearwood, Dolly Parton,
The Jordanaires, Delbert McClinton
and Marty Stuart. Set for an August
27 release, the album is a tribute to her
father, singer-songwriter Mel Tillis.

¢ Chad Brock and Craig Morgan
have both signed with Broken Bow
Records. Brock scored aNo. 1 hittwo
years ago with his Warner Bros. single
“Yes.” Before Atlantic closed its
Nashville offices, Morgan enjoyed
airplay with the singles “Something to
Write Home About” and “Paradise.”
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W W ARTIST TITLE LABELES) PO echts  boMs  els o g Most Added.-
.rradds.c
2 €) GEORGE STRAIT Living And Living Well (MCA) 17592 +1072 6197 +380 18 151 e hs e s
1 2 ALAN JACKSON Orive (For Daddy Gene) (Arista) 15089 -1863 5189 -721 21 1511 ARTISTTITLE LABEL(S) A00S
4 © BRAD PAISLEY I'm Gonna Miss Her (Fishin’) (Arista) 14597 +9 527§ +74 16 1517 GARTH BROOKS Thicker Than Biood (Capitol) 56
5 4 EMERSON ORIVE | Should Be Sleeping (DreamWorks) 13571 -681 4941 -193 29 150A1 MONTGOMERY GENTRY My Town (Columbia) 26
6 6 LONESTAR Not A Day Goes By (BNA) 12828 +459 4845 +250 21 14711 TIM MCGRAW Unbrol_<en (Curb) 2
8 @ GARY ALLAN The One (MCA) 12335 +1421 4314 4554 22 14971 g:{’i{f‘f:s'gl'\‘: oL 'a’:ecﬁﬁge( /{f;’s‘;g)‘””e”’) -
7 7 CAROLYN OAWN JOHNSON | Don't Want You To Go (Arista) 10918 -76 4069 -94 25 1461 LEE ANN WOMACK Something Worth Leaving... (MCA) 15
11 0 KENNY CHESNEY The Good Stuff (BNVA) 10799 +1670 3640 +466 8 149/4 TAMMY COCHRAN Life Happened (Epic) 13
9 0 BROOKS & OUNN My Heart Is Lost To You (Arista) 10452  +372 3722 +153 11 151A1 RASCAL FLATTS These Days (Lyric Street} ' 1
15 ) TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 10206 +2197 3554 +792 5  139/4 gH*E‘['JS CSAGLF CO;m By Ihe_ Ggace 0f God (Capitol) }g
10 @  KELLIE COFFEY When You Lie Next To Me (BNA) 10011 4616 3729 +195 24 146/ K*E‘VIN‘LELmecm"I;';eT(eayr;’c(Ly'ffzmev b
12 @ OARRYLWORLEY | Miss My Friend (DreamWorks) 9329 4763 3350 +247 14 1483 | £gic HEATHERLY The Last Man Committed (Dreamiorks) 10
13 @ ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 8320 +113 3181 451 21 14972
14 @ TRICKPONY Just What | Do (H2EWB) 8271 4152 3221 412 2 1481 Most Increased
19 @  DIXIE CHICKS Long Time Gone (Monument) 7803 +1766 2561 +824 3 137720 Points
17 ) TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 7258 +506 2568 +208 11 1358 o
18 @ SARAEVANS | Keep Looking (RCA) 7170 4610 2718 +179 15  139/f | ARVISTTME LBELS) eReAse
16 ) TRACEADKINS Help Me Understand (Capitol) 7059 4125 2720 457 17 14372 | TOBY KEITH Courtesy Of The Red... (DreamWorks)  +2191
X . TIM MCGRAW Unbroken (Curb) +2055
23 @ JOE NICHOLS The Impossible (Universal South) 6259 +1001 2208 +328 13 11973 DIXIE CHICKS Long Time Gone (Monumen) 1766
22 @  BLAKE SHELTON Ol Red (Warner Bros.) 5688 +390 2062 +164 12 122/2 | GARY ALLAN The One (MCA} +1421
21 @ BRAD MARTIN Before | Knew Better (Epic) 5590 +172 2272 +90 19 133/4 GARTH BROOKS Thipker Than_ Qlood (Capitol) +1118
27 €D TIMMCGRAW Unbroken (Curb) 5378 +2055 1903 +780 4 126/24 fai%ﬂr?rf:m;:Lllew\';annd\AL/MTg ;Ne" B(g’(%/‘c)A) *:gg
. . ere Woul ou +
24 @ DIAMOND RIO Beautiul Mess (Arist) 4857 4406 1780 4201 9 HO7B | ooy ST oo niersal Sout). 41001
26 @ PHIL VASSAR American Child (Arista) 4210 +404 1535 +184 8 118/15 DARRYL WORLEY | Miss My Friend (DreamWorks) — +763
25 @ SHANNON LAWSON Goodbye On A Bad Day (MCA) 4191  4+182 1655 +29 19 1231 y/ d
29 €D  MARTINA MCBRIDE Where Would You Be (RCA) 3964 +1003 1480 +303 7 11877 Most Increased
28 @ PINMONKEY Barbed Wire And Roses (BNA) 338 +42 1197 0 11 1097 Plays
30 €D CYNDITHOMSON 'm Gone (Capitol) 2846 4165 1135 +100 9 1002 o
Breaker g JO DEE MESSINA Dare To Dream (Curb) 2178 435 1120 495 6 968 [ ..o N
32 BRETT JAMES Chasin’ Amy (Arista) 2137 +95 1102 426 12 96/3 )
) ) ) DIXIE CHICKS Long Time Gone (Monument) +824
Breaker € LEE ANN WOMACK Something Worth Leaving Behind (MCA) 2668 +478 971 4199 4 9415 | oy KEITH Courtesy Of The Red... (DreamWorks)  +792
3 33 LITTLE BIG TOWN Don't Waste My Time (Monument) 2580 ;76 949 54 15 101A TIM MCGRAW Unbroken (Curb) +780
Breaker @ SIXWIRE Look At Me Now (Warner Bros.) 2207 #4125 794 +57 8 90/5 GARY ALLAN The One (MCA)} +554
37 €D HOMETOWN NEWS Minivan (VFR) 2017 4245 792 +81 14 6873 g:z:\égg:x?ghe G?\oﬂ SL?”." (t\?/c//:{ " «;gg
. iving And Living We +
38 @ CHRIS CAGLE Country By Th'e Grace Of God (Capitol) 1769 +248 673 +73 7 84A10 GARTH BROOKS Thicker Than Blood (Capitol 4360
36 37  ANTHONY SMITH If That Ain't Country (MEfCUfy) 1710 -126 745 -32 9 791 JOE NICHOLS The Impossible (Universaf South) +328
40 @ SHEOAISY Mine All Mine (Lyric Street) 1642 4276 626 492 5 7710 MARTINA MCBRIDE Where Would You Be (RCA) +303
39 @ REBECCA LYNN HOWARO Forgive (MCA) 1616 +134 588 453 5 7219 LONESTAR Not A Day Goes By (BNA) +250
@  GARTHBROOKS Thicker Than Blood (Capitol) 1570 +1118 476 4360 1  73/56
41 @ CLARKFAMILY EXPERIENCE Going Away (Curb) 1286 +15 532 45 7 692 Breakers-
42 @  MARCEL Country Rock Star (Mercury) 1262 +64 420 49 6 41R
44 @ ROONEYATKINS Sing Along (Curb) 1140 174 434 457 4 636 nm Iﬁ) MaESS::NIZ
a1 @  BRIAN BURNS I've Been Everywhere (In..) (Independent) W4 47 105 412 310 eI B [ )
46 45  AARON TIPPIN I'll Take Love Over Money (Lyric Street) 820 66 361 40 7 kith] LEE ANN
) . WOMACK
50 @ TAMMY COCHRAN Life Happened (Epic) 806 +163 287 +85 2 53/13 Something Worth Leaving Behind (MCA)
48 @ JEFFREY STEELE Good To Go (Monument) 799 460 329 +40 4 410 15 Adds * Moves 34-32
45 483  MONTGOMERY GENTRY My Town (Columbia) 695 -205 231 55 2 41/26
] A - SIXWIRE
@ DARYLE SINGLETARY That's Why | Sing This Way (Audium) 670 4310 272 +125 1 201 Look At Me Now (Warner Bros.)
@  KEVIN DENNEY Cadillac Tears (Lyric Street) 623 +10 281 +30 1 42110 5 Adds * Moves 35-34
151 COunt_ry reporters. Monitored airplay data ied by Medi R a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of Songs ranked by total plays
6_/2~6/8. Bullets appear on songs gqin!ng in points or remaining fiat from previous week. If two songs are tied [n total points, the song with the Iar_ggr increase in points is placed
e e e e, s Ao s e ot e f s iy ot oyt | [ R&R taton Playlits have move 10 te weh.
increases in total points. Breaker status Is awarded 10 songs reported by 69% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10} divided by 4180. See all of our monitored reporters at
Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbiiron www.radioandrecords.com.
Company {copyright 2002, The Arbitron Company), (C) 2002, R&R, Inc.
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added-

7 R s BI o SN wmgow | TSRS ,
1 € GEORGE STRAIT Living And Living Well (MCA) 3616 +23 2830 +11 18 750 | SAnTBACOKS Tiker T(gj’,‘b?‘“d (Capito) 5
2 © BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) 3467 433 2737 +15 17 750 MONTGOMERY GENTRY My Town (Columbia) 1
4 € LONESTAR Not A Day Goes By (BNA) 3266 +46 2567 +26 23 72/ | DIXIE CHICKS Long Time Gone (Monument) 9
7 @ GARY ALLAN The One (MCA) 3158 +273 2478 +185 23 750 | KEVIN DENNEY Cadillac Tears (Lyric Street) 9
9 @ BRODKS & DUNN My Heart Is Lost To You (Arista) 70 «2% 2044 5210 0 78m  |ERIS HERTHERLY.Th Last ban Commied (Dreamiioits) 9
5 6 ALAN JACKSON Drive (For Daddy Gene) (Arista) 2089 321 25 22 2 T30 | Nronwn i e ook fion) ;
" € DARRYL WORLEY | Miss My Friend (DreamWorks) 2685 +200 2115 +165 13 750 TAMMY COCHRAN Life Happened (Epic) 5
8 8  CAROLYN DAWN JOHNSON | Don't Want You To Go (Arista) 2538 -284 1961 -240 27  63/0 | JAMES OTTO The Ball (Mercury) 5
10 9 TRICK PONY Just What | Do (H2EWB) 2517 77 2018 -52 24 680 | RASCAL FLATIS These Days (Lyric Street) §
14 @ KENNY CHESNEY The Good Stuff (BA) 2473 4260 1975 4228 7 750 ;EEB:C"C':‘Q’,‘,’mﬁgvsv‘}\’g}’,‘“;g?gn’e°'(%jjv'"g =
3 11 EMERSON DRIVE | Should Be Sleeping (DreamWorks) 2472 167 1898 -638 33 610 | RopNEY ATKINS Sing Along (Cur) p
12 @ ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 2431 +26 1901 1 22 740 ALAN JACKSON Work in Progress (Arista) 4
13 @  KELLIE COFFEY When You Lie Next To Me (BNA) 2410 +12 1920 +9 26 690 ;ﬂmRCEHESfiUS MShT\I Was( M(/Commgia) ) :
17 TOBY KEITH Courtesy Of The Red, White... (DreamWorks, 2347 +289 1833 +244 5 73n 0K LN QW] (1 ameUT0S,

15 8 TRACE AOKINS HeIpyMe Understand (Capitt(ll) ) 2252 464 1788 438 19 74/t L'}'}ICTTNBAY;%;;TDF:’\}‘VTS b e GEpiioy 2

ere Would You Be (RCA) 2

16 () SARAEVANS | Keep Looking (RCA) 2184 +74 1720 +60 17 730 JOE NICHOLS The Impossible (Universal South) 2
18 @ TRACY BYRO Ten Rounds With Jose Cuervo (RCA) 2124 492 1688 +66 12 752
19 @  JOE NICHOLS The Impossible (Universal South) 1756 +114 1361 +84 13 662
21 (D BLAKE SHELTON OF Red (Warner Bros.) 1653 +43 1308 +51 11 68A Most Increased
23 @ MARK CHESNUTT She Was (Columbia) 1639 +117 1202 +85 21 6873 Points
22 @ BRAD MARTIN Before | Knew Better (Epic) 1619 +23 1250 +20 19 610 PONT
32 @ OIXIE CHICKS Long Time Gone (Monument) 1614 +682 1339 +534 2 ggyg | T ITE R TR
20 23 SHANNON LAWSON Goodbye On A Bad Day (MCA) 1553 75 1266 61 21 640 TIM MCGRAW Unbroken (Curb) +705

33 @ TIMMCGRAW Unbroken (Curb) 1540 +705 1216 +559 2 73/11 | DIXIE CHICKS Long Time Gone (Monument) +682

24 @ DIAMOND RIO Beautiful Mess (Arista) 1492 +65 1150 +47 10 62A ?33;*:( gf;gocks rImck[e); manRBLood IgCap/rciz A +g; ;

25 @ PHIL VASSAR American Child (Arista) 1305 4150 1093 4108 6 64 [ ot DU(;IUN ﬁz ear 75 Leos’i’r{o ?&T{AZL(Z i

26 € MARTINA MCBRIDE Where Would You Be (RCA) 1363 +188 1107 137 7 6822 | Gapy ALLAN The Ore (MCA) o7

27 €D  JO DEE MESSINA Dare To Dream (Curb) 1228 452 982 +49 7 641 LEE ANN WOMACK Something Worth Leaving... (MCA) +266

29 €@ PINMONKEY Barbed Wire And Roses (BNA) 1088 +44 891 438 8 56/ | KENNY CHESNEY The Good Stuff (BNA) +260

28 € CYNDITHOMSON I'm Gone (Capitol) 1081 +22 881 +27 9 600 | DARRYLWORLEY | Miss My Friend (DreamWorks) — +200

31 @ CHRIS CAGLE Country By The Grace Of God (Capitol) 1086 +86 832 +4 7 50m | MARTMAMCBRIDE Where Would YouBe (RGY)  +184

36 €D LEE ANN WOMACK Something Worth Leaving Behind (MCA) 1008 +266 831 +224 2 63/

3433 ANTHONY SMITH If That Aint Country (Mercury) 78 5 65 -1 10 48 Most Increased

37 34 LITTLE BIG TOWN Don't Waste My Time (Monument) 712 7 569 -2 15 432 Plays

39 € REBECCALYNN HOWARD Forgive (MCA) 705 467 575 +48 6 46/

35 36 BRETT JAMES Chasin’ Amy (Arista) 699 -45 561 25 11 44 oms

38 37  HOMETOWN NEWS Minivan (VFR) 653 -24 517 -29 13 351 ARTIST TITLE LABEL(S) INCREASE

30 38 AARON TIPPIN I'll Take Love Over Money (Lyric Street) 605 -362 49 -272 9 300 TIM MCGRAW Unbroken (Curb) +559
41 &  SHEDAISY Mine All Mine (Lyric Street) 500 +81 496 465 3 466 g:\’:ﬁ:';':ggKLS‘"}%_T:“eTGh°"eB(IM"”"é""’!') , *gg“
2 @ SXWIRE Lok AtMe Now (Warmer Bros) B 42 M2 42 6 BB | o e rks) ot
42 @ MARCEL Country Rock Star (Mercury) 397 +35 337 +26 5 3o LEE ANN WOMACK Something Worth Leaving... (MCA) +224
43 @ J. MICHAEL HARTER Hard Call To Make (Broken Bow) 373 +19 315 +21 5 277 | KENNY CHESNEY The Good Stuff (BNA) 223

(® GARTHBROOKS Thicker Than Blood (Capitol) 368 +311 324 4265 1 40730 g:ggﬁ fA 3UTP:1: (f)wnveﬂ(;g;)s Lost To You (Arista) *f; g
a +

44 @ RODNEYATKINS Sing Along (Curb) 36 39 2 33 26| Ny Frend (Dranorks) 165
47 @ KEVIN DENNEY Cadillac Tears (Lyric Street) 329 +117 272 +90 2 26/9 MARTINA MCBRIDE Where Would You Be (RCA) 137
49 @ TAMMY COCHRAN Life Happened (Epic) 208 +76 212 +63 2 255 | MONTGOMERY GENTRY My Town (Columbia) 13
48 @ CLARK FAMILY EXPERIENCE Going Away (Curb) 219 +15 191 +16 3 1800 [ PHIL VASSAR American Child (Ariste) +108
46 48  RHETT AKINS Highway Sunrise (Audium) 24 5 186 15 13 'ﬁg:‘( g:’;g:ﬂ#g"“ Tea’SC(L/V”z,S”ee’) *g“

@  MONTGOMERY GENTRY My Town (Columbia) 20 430 169 413 1 g | e sty it

50 50  JEFFREY STEELE Good To Go (Monument) 149 11 124 -10 2 1A ERIC HEATHERLY The Last Man Committed (DreamWorks) +68

] ] ALABAMA I'm In The Mood (RCA) +67
75 Country Indicator reports. Songs ranked l()®y égtgé pllz?g’sq flc: Cthe airplay week of Sunday 6/2-Saturday 6/8. TRACY BYRD Ten Rounds With Jose Cuervo (RCA) +66
NOW AVAILABLE ONLINE AT OUR NEW ADDRESS:
a
www.radioandrecords.com .
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMA TES June 14, 2002
ButLsevee song selection is based on the top 35 titles from the R&R Country chart for the airplay week of May 6-12.

ARTIST Title (Label) LIKEA LOT PB%.II:F\II\./E NEUTRAL FAMILIARITY DISLIKE BURN i u I Is

GEORGE STRAIT Living And Living Well (MCA) 38.0% 74.8%  18.8%  99.8%  43%  2.0% A._._ou-r

ALAN JACKSON Drive (For Daddy Gene)(Arista) 38.8% 720%  19.0% 98.8%  53%  2.5%

BRAD PAISLEY I'm Gonna Miss Her (Arista) 38.3% 70.8%  18.5% 97.8%  4.0%  4.5% assword of the Week: Junese

LONESTAR Not A Day Goes By (BNA) 3% 615%  23%  965%  40%  28% | 2y o e e s

STEVE AZAR | Don’t Have To Be Me... (Mercury) 29.8%  65.8% 23.0%  95.8% 4.8%  2.3% | sic Awards on television recently? On

TRACE ADKINS Help Me Understand (Capitol) 23.0% 658%  24.0%  95.8% 5.0%  1.0% [ ascaleof | 105 — with | meaning
. vou didn’t like it at all and 5 mean-

EMERSON DRIVE | Should Be Sleeping (DreamWorks) 28.8% 655%  23.5%  99.0% 6.3%  3.8% | ing you liked it a lot — how would

MARK CHESNUTT She Was (Columbia) 24.8% 65.0% 23.8% 96.5% 7.0% 0.8% you rate the show? (Nove: this brings

CAROLYN DAWN JOHNSON | Don't Want You To Go (Arista) ~ 27.8%  63.0%  23.3%  98.8%  8.5%  4.0% 'T";;'IW’ sample 1o 400 persons.)

ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 205%  625%  28.0% 98.0%  6.5%  1.0% | ves 1 watched: 47%

TOBY KEITH Courtesy Of The Red White And Blue (DreamWorks) 28.5%  60.3%  21.3%  90.3%  7.3%  1.5% | Positives (4 & 5): 76%

SARA EVANS | Keep Looking (RCA) 26.8% 60.3%  24.0% 95.8%  8.0%  3.5% :f:‘::'vg)(l ';"’5): -

KELLIE CDFFEY When You Lie Next To Me (BNA) 20.8% 59.8%  28.0% 98.0%  7.8% 25% |p

TRICK PONY Just What | Do (Warner Bros.) 24.8%  595%  23.5% 97.0%  9.3%  4.8% | Yes,lwatched: 48%

GARY ALLAN The One (MCA) 22.0% 505%  27.8% 94.3%  4.3%  2.8% L‘;f:{:‘fz‘; foyan

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 26.5% 50.0%  28.3%  94.0%  6.3%  0.5% | Negaves(l & 2): 8%

BLAKE SHELTON O Red (Warner Bros.) 23.3% 58.3%  24.3% 945% 10.5% 15% | P2 _

DARRYL WORLEY | Miss My Friend (Dreamorks) 19.0% 58.3%  25.3% 90.8%  5.8% 15% | iwtendome

MARTINA MCBRIDE Where Would You Be (RCA) 25.8% 57.5%  315% 98.3%  7.8%  15% | Neural 3) 19%

BRAD MARTIN Before | Knew Better (£pic) 2.0% 56.3%  275% 93.8%  7.3% 2.8% |Nemives(1&2) %

BRDDKS & DUNN My Heart Is Lost To You (Arista) 25.8% 56.0% 313%  955%  7.0%  13% | ve | ached %

JOE NICHOLS The Impossible (Universal/South) 18.3% 56.0% 29.5% 91.8% 5.3% 1.0% | Positives (4 & 3): 75%

SHANNON LAWSON Goodbye On A Bad Day (MCA) 18.0% 533%  33.0% 928%  55% 1.0% fNewwOxieh

PHIL VASSAR American Child (Arista) 17.3% 525%  30.0% 88.8%  5.8% 0.5% | peo (%

KENNY CHESNEY The Good Stuff (BNA) 21.0% 52.3%  32.8% 94.0%  8.0%  1.0% | Yes.!watched: 43%

DIAMOND RIO Beautiful Mess (Arista) 16.5% 51.8%  31.3% 80.8%  65% 0.3% Lﬁ:ﬂ:fﬁ; 7&732: 8%

LITTLE BIG TOWN Don’t Waste My Time (Monument) 18.8% 51.0%  303% 915%  9.3%  1.0% | Negaives (] & 2) 5%

PINMONKEY Barbed Wire And Roses (BNA) 20.0% 50.3%  29.0% 92.3%  12.3%  0.8% | 25-34

SIXWIRE Look At Me Now (Warner Bros.) 16.8%  49.8%  29.3%  86.3%  6.8%  0.5% lf;;(:v‘::‘g‘g’;f;'g%

DIXIE CHICKS Long Time Gone (Monument) 200% 49.5%  245% 85.5%  10.5%  1.0% | Neurul (3): 20%

CYNDI THOMSON 'm Gone (Capitol) 15.0% 49.5%  31.3% 93.5% 10.5%  2.3% | Negatives(l &2):4%

TIM MCGRAW Unbroken (Curb) 18.0% 48.0%  33.0% 875%  55% 1.0% i:s“l 4% g

BRETT JAMES Chasin’ Amy (Arista) 13.5% 47.8% 37.8% 94.3% 1.5%  1.3% | positives (4 & 3): 79%

J0 DEE MESSINA Dare To Dream (Curb) 13.3%  435%  31.0% 82.8%  7.8%  0.5% | Neural(3):15%

LEE ANN WOMACK Something Worth Leaving Behind (MCA) ~ 10.0%  30.0%  24.3%  76.3%  11.5%  1.5% | Nceatives(1&2:8%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact it's One Of My Favorites b} | Like
It ¢) It's Okay..Just So-S0 d) | Don't Like It @) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly caflout songs must enter the top 40 positions on R&R’s Country airplay chart. The sample is composed
of 400 25-54 year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. Tne sample is 50% male/ferale ... 1/37 each In the 25-34, 35-44, and 45-54 demos. The sample
Ts balanced by region, and markets within that reglon. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY.,
Springtield. MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashvilie, Chattanooga, Mobile, AL., Charleston, SC., Jackson, MS., MIDWEST: Milwaukee, Cincinnati, Cleveland. Kansas City, Lansing,
MI., Ft Wayne, IN., Rockford, IL., Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma Gity, Houston-Galveston, Phoenix, Lafayette LA., San Antonlo. WEST: Portland, OR., Salt Lake City, Fresno, Bakersfleld, Spokane,
WA, Riverside-San Bernardino, Boise, Denver. Monterey-Safinas. © 2002 R&R Inc. © 2002 Bullseye Marketing Research Inc.

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

FM 100 IRAT "i i ATRTT

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

] — Up to 3’ High and 6' Wide

Todlay’s cmm— -—— — Weather-resistant

— Durable

P.O. Box 750250 Houston, Texas 77275-0250 oUW, \
Tel 713/507-4200 Fax 713/507-4295
1 '8 O 0'2 3 1 '6 O 74 ri@reefinduéries. com  www. reefindtétries. com B%%*CS \ g l
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COuntry Action

America’s Best Testing Country Songs: 12+
For The Week Ending 6/14/02.

| ﬂaiell_mﬂm o)

 BUMHIMABASE™

Artist Title (Label)

TD Familiarity Burn

KENNY CHESNEY The Good Stuff(BNA) 4.33 432 88% 9% 4.37  89% 8%
TOBY KEITH My List(Dream Works) 431 434 99% 27% 410 98% 36%
ALAN JACKSON Drive (For Daddy Gene)(Arista) 4.28 4.32  97%  28% 413 98% 34%
TOBY KEITH Courtesy Of The Red... (DreamWorks) 4.25 4.28  87%  10% 426 86% 10%
GARY ALLAN The One(MCA) 425 4.24 93% 13% 4.22 93% 13%
GEORGE STRAIT Living And Living Well(MCA) 4.24  4.26 97% 22% 4.04  96% 25%
TRACY BYRD Ten Rounds With Jose Cuervo(RCA) 4.19  4.21 92% 12% 416 88% 12%
TRACE ADKINS Help Me Understand(Capitol) 417  4.27  84% 9% 405 81% 11%
DARRYL WORLEY | Miss My Friend(Dreamivorks) 4.17  4.08 90% 15% 4.06 90% 15%
TRICK PONY Just What | Do(H2E/WB) 417 419 96% 23% 4.08 96% 24%
STEVE AZAR | Don’t Have To Be... (Mercury) 416 4.19 97% 30% 411 97% 29%
JOE NICHOLS The Impossible (Universal South) 4.15  4.16  68% 8% 411 69% 8%
MARTINA MCBRIDE Where Would You Be(RCA)4.15  4.08 73% 8% 4214 1% 7%

DIAMOND RIO Beautiful Mess(Arista) 414 415  65% 4% 410  65% 5%
BRAD PAISLEY I'm Gonna Miss Her... (Arista) 4.14 420 98%  27% 402 98%  30%
MARK CHESNUTT She Was(Columbia) 413 422  81% 9% 411 8% 9%
LONESTAR Not A Day Goes By(BNA) 411 413 9% 27% 395 97% 29%
SARA EVANS | Keep Looking(RCA) 408 4.06 87% 12% 412 85%  10%

ANDY GRIGGS Tonight | Wanna Be Your Man(RCA) 4.08 4.1 9% 17% 396 92% 18%
BRAD MARTIN Before | Knew Better(Epic) 4.07 408 72% % 4.04  74% 8%
BROOKS & DUNN My Heart Is Lost To You(Arista)  4.06 4.08  92%  14% 3.99 89% 15%
TOMMY SHANE STEINER What If She’s... (RCA) 4.05 4.07  97%  33% 3.99 98%  35%
CAROLYN DAWN JOHNSON | Don't Want... (Arista) 4.04 4.07  96%  28% 3.98 96% 30%
EMERSON DRIVE ...Sleeping (DreamWorks)  4.00 4.08  97%  32% 400 97% 3%
KELLIE COFFEY When You Lie Next To Me(BNA) 3.97 4.05 8%% 21% 3.82 89% 25%

TIM MCGRAW Unbroken(Curb) 3.93 - B69% 8% 4.05 64% 7%
BLAKE SHELTON OI' Red(\Warner Bros.) 392 4.00 82% 14% 3.82 83% 16%
PHIL VASSAR American Child (Arista) 3.87 3.90 69% 9% 3.90 67% 8%
SHANNON LAWSON Goodbye On A Bad Day(MCA) 3.80 3.79  74%  16% 3.80 79% 16%
DIXIE CHICKS Long Time Gone(Monument)  3.61 - 15% 1% 3.72 68% 13%

Total sample size is 796 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened via the Internet.
Once passed, they can take the music test based on their format/music preference. Rate TheMusic.com results are
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only.
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio
stations by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A civision of
Premiere Radio Networks.

Brad Martin
On The Wings Of A Honky Tonk
Angel (Epic)

Ohio native Brad Martin has written more than 400 songs,
which is an enviable achievement for a young artist just
releasing his debut album. While many artists claim to
have grown up listening to Merle Haggard and George
Jones, you can actually hear the honky-tonk influences

in Martin’s music. 1lis debut single. “Before I Knew Better,” has al-
ready climbed to No. 21 on the R&R Country top 40. The album was produced by
Billy Joe Walker Jr., known for his work with Travis Tritt, Tracy Byrd and others.
Martin says, “Recording this album was a soulful experience. and 1 think that all my
influences — including my dad — are on this record, from honky-tonk to great love
ballads. And each song has a different take on each subject. Most of the songs I've
written are me. There’s an element of testimony in this album as to who I am, and
when we were looking for outside material, I was looking for those angles | may not
have captured vet as a writer. I like the honky-tonkin’, lovin®, cheatin’ and losin’ songs
because that’s real lite. That’s what I feel anybody can relate 1o or has been through, in
some way, at some point in their life. I’ve had some experience with most of these
topics — good and bad.”

Sawyer Brown
Can You Hear Me Now (Curb)

Over the past two decades Sawyer Brown have performed
more than 3,000 concerts and, with the arrival of Can You
Hear Me Now, delivered 18 albums. Kevboardist Gregg
“Hobie™ Hubbard says, “There’s a great deal of diversity
on this album. We cover a lot of ground, and that makes
it a more interesting album. You listen to it, and I hope
you get a fuller picture of real people behind it, instead
of 10 songs that are all the same thing.” Between touring and personal obtigations, the
album took more than two years to record. The sessions took place at Dirt Road Farms,
a studio built and owned by Sawyer Brown lead vocalist Mark Miller and producer
Brian Tankersly. Hubbard recalls, ““1t was our little kingdom, and the music was free to
happen when it was ready to happen. 1t didn’t feel like a studio, where there was
clock-watching going on. We could go in whenever. Work during the day, then people
could scatter and take their kids to what they needed to do and come back after dinner.
1t allowed things to progress as they needed to over the course of the work. Everybody
felt so up about the project — we were trying new things, and the songs came together
really well.”

Most Pla yed Recurrents |

TCTAL

ARTIST TITLE LABEL(S) PLAYS
STEVE AZAR | Don't Have To Be (Till...) (Mercury) 4220
TOBY KEITH My List (DreamWorks) 3670
TOMMY SHANE STEINER What If She’s An Angel (RCA) 3345
KENNY CHESNEY Young (BNA) 2200
STEVE HOLY Good Morning Beautiful (Curb) 2199
PHIL VASSAR That's When | Love You (Arista) 2149
MARTINA MCBRIDE Blessed (RCA) 2033
RASCAL FLATTS I'm Movin’ On (Lyric Street) 1913
CHRIS CAGLE | Breathe In, | Breathe Out (Capitol) 1880
TIM MCGRAW The Cowboy In Me (Curb) ] 1712
JO DEE MESSINA W/TIM MCGRAW Bring On The Rain (Curb) 1660
TOBY KEITH | Wanna Talk About Me (DreamWorks) 1535

AARON TIPPIN Where Stars And Stripes... (Lyric Street) 1461
ALAN JACKSON Where Were You (When...) (Arista) 1393
BRAD PAISLEY Wrapped Around (Arista) 1360

Martina McBride’s “Where Would
| You Be” is another in what is now a
. long list of power smashes for Mar-
. tina. When | first heard this song, |
thought, “Just another Martina.” But,
L like the others, once it was over, |
" o 1 stopped and hit the “Play” button
| Jﬂh“ st;on . again and again and aggin. | have
WOIK/ JackSN\\"“e 1 come to“I.earn that there |§ no sucr:
!,, MJ“_____ thing as “just another Martina song.
She brings not only her amazing gift of a
voice, but a sense of nuance that is hidden in other artists. She isn’t just
singing “big”; there's pure emotion behind this one. Hers is now a voice
that hits our audience automatically. Our requests for this one aren't,
“Could you play that ‘Where Would You Be’ song?’ but, ‘Wow, play that
new Martina again.”

New & Active

J. MICHAEL HARTER Hard Call To Make (Broken Bow)
Total Plays: 209, Tota! Stations: 36, Adds: 4
BLACKHAWK One Night In New Orleans (Columbia)
Total Plays: 231, Total Stations: 30, Adds: 2

RHETT AKINS Highway Sunrise (Audium)

Total Plays: 197, Total Stations: 23, Adds: 0

DAVID NAIL Memphis (Mercury)

Total Plays: 154, Total Stations: 22, Adds: 2

JAMES OTTO The Ball (Mercury)

Total Plays: 138, Total Stations: 11, Adds: 9

RASCAL FLATTS These Days (Lyric Street)

Total Plays: 108, Total Stat|ons 11, Adds: 11

Songs ranked by total points.
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Indicator
Most Added-

CELINE DION I'm Alive (Epic)

BRYAN ADAMS Here | Am (A&M/interscope)

JOHN MAYER No Such Thing (Aware/Columbia)
SHERYL CROW Soak Up The Sun (A&M/Interscope)
MARC ANTHONY ['ve Got You (Columbia)

BEN GREEN Two To One (Artemis)

VANESSA CARLTON A Thousand Miles (A&M/Interscope)
GARTH BROOKS When You Come Back To... (Capitol)
KATHY MATTEA They Are The Roses (Marada)

CHAD KROEGER F/JOSEY SCOTT Hero
(Roadrunner/Columbia/lDIMG)

ALANIS MORISSETTE Precious llfusions
(Maverick/Reprise)

America’s Best Testing AC Songs 12+ I
For The Week Ending 6/14/02.
st Title (Label) LW. Familiarity  Burn TD Familiarity Burn
CELINE DION A New Day Has Come(Epic) 407 4.08 98% 26% 410 97% 25%
JOSH GROBAN To Where You Are(143/Reprise) 403 413 7% 10% 410 73% 9%
MATCHBOX TWENTY If You're Gone(Lava/Atlantic) 398 4.06 97% 37% 4.07 95% 32%
CALLING Wherever You Will Go(RCA) 398 3984 78% 17% 409 76% 14%
MARC ANTHONY | Need You(Columbia) 392 389 92% 22% 482 91% 20%
LONESTAR I'm Already There(BNA) 392 402 95% 38% 410 95% 29%
HALL & OATES Do It For Love(BMG/Heritage) 391 387 60% 10% 397 63% 8%
FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 391 394 94% 37% 398 93% 33%
VANESSA CARLTON A Thousand Miles(A&M/Interscope) 388 387 64% 15% 3.97 60% 10%
BRYAN ADAMS Here | Am{A&M/Interscope) 3.87 403 60% 7% 394 62% 5%
LEE ANN WOMACK | Hope You Dance(Universal) 385 389 98% 48% 3.93 97% 46%
ENRIQUE IGLESIAS Hero(/nterscope) 383 384 97% 38% 392 96% 33%
ENRIQUE IGLESIAS Escape (interscope) 381 391 76% 18% 3.89 73% 15%
ENYA Only Time(Reprise) 378 3.74 96% 43% 3.80 95% 41%
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 376 3.74 93% 40% 3.81 92% 36%
GARTH BROOKS When You Come Back To Me Again(Capitol) 375 373 83% 10% 3.80 57% 10%
MICHELLE BRANCH All You Wanted(Maverick/WB) 3.74 - 82% 1% 379 46% 8%
ALL-4-ONE Beautiful As U{AMC) 3.74 369 62% 13% 3.83 65% 10%
ELTON JOHN Original Sin{Rocket/Universal) 3.714 373 4% 7% 3.81 46% 5%
LUTHER VANOROSS I'd Rather(J} 3.73 38 66% 13% 3.86 67% 10%
SHERYL CROW Soak Up The Sun{A&M/interscope) 3.70 3.77 6% 18% 3.70 72% 17%
80YZ Il MEN The Color Of Love(Arista) 370 3.63 59% 12% 3.72 64% 11%
JO DEE MESSINA Bring On The Rain(Curb) 3.67 3.68 8% 2% 3.73 84% 18%
MICHAEL BOLTON Only A Woman Like You(Jive) 362 370 81% 23% 3.86 83% 17%
CAROLYN DAWN JOHNSON Complicated {Arista) 361 355 62% 14% 372 62% 11%
BONNIE RAITT | Can't Help You Now (Capitol) 357 354 59% 15% 3.66 59% 14%
ELTON JOHN This Train Don't Stop There Anymore(Rocket/Universal)  3.53 3.66 86% 26%  3.58 86% 19%
ENYA Wild Child(Reprise) 347 343 90% 34% 3.56 89% 3%
JENNIFER LOPEZ Alive(Epic) 331 338 59% 16% 3.40 58% 13%
PAUL MCCARTNEY Your Loving FIame(Cap/!ol) 329 338 68% 20% 3.271 M% 18%
Total sample size is 319 resp Total ge fa i are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total Iamiliarity
{7 the p ol resp who ri the sang Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composnlon is based on persons 12+. TD = Target Demo (Females 25-54). Persons are screened via the Internet. Once passed, they can take the
music test based on their lormat/music preference. Rate TheMus:c com results are not meant to replace calfout research. The results are intended to show opinions
ol participants on the Internet only. RateTheMusic is a reg d k of RateTheMusic.com. The RTM system is avaifabie for local radio stations by calling
818/377-5300. RateTheMusic.com dala is provided by Mediabase R h, A division of Premiere Radio Networks.

PLEASE SEND
YOUR PHOTOS

R&R wants your best snapshcts
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Blvd., 3rd Floor
Los Angeles, CA 90067
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WJYEButfaio, NY *
KKMJ/Austin, TX * PD. Joe Chilic
PD: Alex O'Neil AL 3 OATES Love’
0

. WHBC Canton, O *

x.lmmu S PO: Terry Simmons

MD: Kayleigh Kriss

WCOD/Cape Cod, MA
OM: Gregg Cassi
') cm Evad

o
WSUY/Charleston, SC *
PD:; Mike Edwards
MD: Al O"Connell

No Aads
WDEF/Chattanooga, TN *
PD. Danny Howard

CELNE D

WLIT/Chicago, IL *
PD: Bob Kaake
T SAKTSSA CARLION Wil
WHNOChieago, IL *
PO; Hark Hamlin
14D, Haynes Johns
3 CHUNE DION “Ab.
WRRM,Cincinnati, OH *
OMPD: TJ, Holland
APOMD: Ted Morro
FUOH S0 Sar”
WOOK/Cleveland, OH *
PO: Scott Miller
JORN LAAYER Such
KKLI|/Colorado Springs. CO *
POMD. Jack Hamilton

3 BAYAN ADAMS “Here”

WTC8Calumbia, SC *
PDMD: Brent Johnson
3 KATHY MATTEA “Roses”
WSNY/Columbus, OH *
PD: Chuck Knight
MD: Steve Cherry

Yo Adts
KKBACorpus Christi, TX *
PD: Jason Reed

KATHY MMATTEA "Roses™
KVIL/Dallas-Ft. Worth, TX *
PD: Kurt Johnson

o Aads
WLOT/Dayton. OH
PD/MD: Sandy Callins

o Adds
KOSUDenver-Boutder, CO *

PO: Rick Martini
APD/MD: Steve Hamiton
9 VRESSALIRLION 18k

CELINE DN *AF:

KATHY MATTEA Ao

TAMARA WALKER “Angel
KLTUDes Moines, IA *
POMD: Tim White

Ho Adds
WHIC/Detrail, MI *

PO Lori Bennett

7 JOSHGROBAN Viwre

4 KYLIE KINOGUE “Cant
WOOF/Dothan, AL
GMPD: Leigh Simpson

CEUNE IO e

BEN GAEE!
KTSM/E| Paso, TX *
POAD: Bill Tole
APD, Sam Cassiano

MARE ASTHONY Gol
WXKC/Erie, PA
PD: Ran Aren
A evens

WIKY Evansville, (N
POMD) Mark Baker
KATHY MATTEA “Roses

KEZAFayetteville. AR
PD: Chip Arledge
HoAdds
WCRZ/Flint, M1 *
OMPO: 4 Patrick
MD: George Meintyre
ENRIOUE IGLESIAS “Escape
KTRR/FL. Collins, CO *
PDMD: Mark Callaghan
‘GARTH BROGKS Viben™
BARRY LLR0W “Darce
WGYLFt. Pierce,FL ©
PD: Mike Fizgerald
APD/MD: Juan O Reilly
13 BRYANADASS ere”
PET SHOP BOYS Home”

WMI/FI Wayne, IN*

Lee Tobin
pn Barb Richards
MO: Jim Barron
MICHAEL DAVIAN “Snadoss™
CELINE DIOK “Are™
BARRY 1AXLON “Darce
WAFY/Frederick, MD
MD: Norman Heory Schmidt

CELINE DION “Ak.e”
ALANES MORESSETTE Precous’
BEN GAEEN *Tio’

Reporters

WOLR/KaIamazna M

KRD(G(R A Wn Hro'
XSRC/Xansas City, MO *
MO: Jeanne Ashiey

tio Adds
KUDLXansas City, MO *
PO: Dan Hurst

TAMARA WALKER “Arget™

WITH R Ww. ™
PD: Briton Jon P i
APQ: Kevin Ray Dmumw Offerd
g KTDY/Latayette, LA
efte,
WLHT/Grand Rapids, M| * PD: C.J. anmenu
PO: Bill Bailey MO: Steve Wikey
APD/MD: Mary Tuner 2 CELIAE DION "
MARC ANTHONY "G 1 BARRY LAAMKLOW Cance’
WODD/Grand Raplds, MI * WFMKALansing. M1 *
PO: John Patrick PD: Chris Reynalds.
VANESSA CARLTON "Maies’ LART ANTHORY “Got™
WMAG/Greenshora, NC * vn(ssnmmlov*wvg'
POMD: Nick Allen wmﬂ'

S CAROLYN DAVS: JOHYSON S0
WMYi/Greenvllle, SC *

PD: Greg HMcKlnney

5 LUTHER VAUDROSS “Father
WSPA/Greenville, SC *
POMO: Brian Taylor

WRCHMarttord, CT *

PD: Allan Camp

HD: Joe Hann

1 LSARC ANTHONY “Gor”

KRTR/MHonolule, HI *

PO: Wayne Maria

MD: Chris Hart
ARG ANTHONY Got™

XSSKHonolulu, Hf -

POMD: Paul Wilson
TAARA VALIGR “ogel

WAHR/Huntsville, AL *

PD: Rob Harder

MD: Bonny O'Brien

WTPHindianapalis, N *

PD: Gary Havens.

MO: Steve Cooper
CEUINE DIO! A
JORINAYER “Suckr

WYXB/Indlanapnhs N

PO. Greg Dunki
APD/MD Jim Ccrone

Wo Adds
WTFM/Johnson City, TN *
VP/Prog Mark E. McKinney

e o
WKYE/Johnstown, PA
PD: Jack Michaels
MD: Bnan Wole

MARC ANTHONY "Got”

KMZQ/Las Vegas, NV *
OMVPD: Cal Thomas
o Adds

KSNE/Las Vegas. NV *
MO John Berry

KBIG/Lns Angeles. CA*
PD: Jnani Kaye
APDMD: Flobert Archer

R
SN DonT
CELIE DX e

KOST/Los Angeles. CA *
PD; Jhani Kaye
APDAD: Stella Schwartz
BRYAN ADAMS “Here™
CELIHE DION “Abve”
WVEZLouisville, KY *
APDAMD: Joe Fedele
o s
WPEZMacon, GA
PD: Laura Warth

[ wmeNMaison, wi-

VP/Prog: Pat O'Neill
APDMO: Mark Van Alien
CELINE (YO A
KVLYMcAlien, TX -
POMO: Alex Duran
3 MARC ANTHONY Got
BRVAN DN Here”
WLAOMelbourne, FL*
PD: Jeft McKeel
14RC ANTHONY “Gol
SHERYL CROW ~Soak”
CELINE DION “Akve”

WRVRMemphis, TN *
OM: Dean
POMD: Kay Manley
CEUINE DION “Adne
WMGQMiddiesex, NJ *
PO Tim Tefft
MD: Lou Russo
MGUEL DI s’
o) i
WKTiMitwaukee, W1 *
OM: Rick Belcher
D; Bob Walker
ti Adds
WLTQMilwaukee, Wi *
POMD:; Stan Atkinson
‘CELIE DIOK “Aive”
WLTEMinneapolis, MN *
POMD: Gary Nolan
No Acds
WMXC/Mobile, AL *
PD: Dan Mason
MD; Mary Booth
o Adds
KJSNModesto, CA *
POMD; Gary Michaels
3 CELINE DION “Ane™
STEELY “Simple™

WOBMManmouth-Ocean, NJ ©

PD: Steve Gallagher
MD: Liz Jeressi

KWAV/Manlerey-Salinas, CA *
PO/MD: Bemie Moody

H DION “Alre’

6 GREEN “Tun”

PET SHOP BOYS "Home:
WALKMNassau-Suffolk. NY *
POMD: Rob Miller

No Acds
WKJY Nassau-Suftolk, NY *
PD; Bill George
MO: Jodi Vale

MARC AHTHONY G

CELINE DIOK:

KATHYRATIEA Rose
WLMG/Mew Orleans. LA ©
PDMD:; Steve Suter

TAUARA WALKER “Angel
WLTW New York, NY *
OM: Jim Ryan

L & OATES Lo
WWOENorfolk, VA *
QMWPD. Don London
APOMD: Jelf Moreau

KMGL/Okiahoma City, 0K *
PO Jof Couch

MD: Steve O'Brien

1 JENFER LOPEZ"Rive’

KEFM/Omaha, NE *

PDMO: Steve Albertsen

APD: Jeff Larson

2 BRVAMADAMS Here

WMGF/Oriando, FL *

PD:; Ken P,

MD: Srenda Matinews
ELTON JOHN "Sin™

WMEZPensacola, AL *

POMD: Kevin Peterson

Aods

WSWT/Peotia, IL
OM/PD: Randy Rundie
4 BRYAN ADAMS Vere”
1 VANESSA CARLTON “Bbies”
WBEB/Philadelphia, PA*
PD: Chris Conley

P
KESZ/Phoenix, AZ *
PD: Shaun Holly

No Adcs
KKLT/Phoenix, AZ *
PD: Joel Grey
4 MARC ANTHONY “Gol
4 CELINE DIOK “Alne
2 ELIONJOH S0"
WLTJ/Pitisburgh, PA*
PD: Chuck Stevens

WSHH/Pittsburgh. PA *
POMO: Ron Antifl

CELINE DION “Akie
WHOM/PmlIand ME
PD: Tim Moore

JOHH AAYER “Suct”
KKCW/Portiand, OR *
POMD: it Minckler

No

WWLI/Providence, Al *
PD/D: Tom Holt

WRALRaleigh-Ourham, NC *

OMPD: Joe Wade Formicola
MD: Jim Kelly

11 MESSINAWMCGRAY “Bong
JOSH GROBAN Vihere’
WRSN/Raleigh-Ducham, NC *

PO: 80b Bronson
MD: Dave Hom
Yo Adds
KRNOfReno, NV *
PD: Dan Friw
1 BRYAN ADAMS Here
MCHAEL DAMIAR “Studonss:
WTVR/Richmond, VA *
PDx 8l Cahill

MD/APD: Dick Daniels
Mo Asds.

NY© i MA* NY©

PO: John McCrae PO: Paul Cannon OMPD: Steve Fetrone
MD: Terese Taylor MD: Rob Anthorty MDIAPD. Tom Furei

NoAdds CELINE DION “Akie” MGHAEL DAMIAN Shaso:s”
WEF L XGBX Mo SRt
POMD: Anthony Bannon PO: Paul Kelley
6 BRYAR ADAMS Here” APDMD: Dave Roberts KRBBMWichita, KS *
KGBY/Satramento, CA * SASHEUBhONASok] PO: Lyman James
PDAD: Brad Waldo KJOY/Stockton, CA * : Tom Cook

Ko Ades PD: Julie Logan Rodgds

MARC AHTHONY “Gor™

KYMX/Sacramento, CA*
Dir/Prog - Mark Evans
PD: 8ryan Jackson

WMGSWifkes Barre, PA ¢
PD/MD: Stan Pllips
1 MARC ANTHOAY “Gor”

WMTX/Tampa, FL *
PD: Tony Floreatina

MO: Dave Diamond MD: Bobby Rich

No Adds 3 ELIONJOH Sar” WJBRMilmIngton, DE *

5 d . 8

KEZKSt. Lous, MO * SlhE o e oI e
RSy WRVFfToledo, OH * SHERYL CROW Saak

N PD: Cary Pail CELIE DIOH A

i MO: Mark Andrews

ﬁ‘ﬁ’s"" I;(aeke City, UT o kads WGKLWilmington, NC

: Rusty Keys . PO: Mike Farmow

oAl m&{‘““;’;y MD: Craig Thomas
KSFU/Sa Lake c.ry ure APOMD: Lesiie Lois {Fhas
OMPD: Alan H: o s

WSRSMWorcester. MA *
AR ancs e WLZWlica-Rome, NY PD: Steve Peck
/ PD: Rardy Jay 14D: Jackie Brush
KOXT/San Antanio, TX * MD: Trud) MARC ANTHONY “Got
PD: Ed Scarborough ARG ANTHONY “Gol™ %m &;{:‘ m
e i WASHWashington, DC *
4 PD: Steve Allan WAAM York, PA *

:gAx@a{: Jnshe. cA NoAsds PO: Kelly Wes!

: Jim Murphy o :
1AD: Bob Kohtz WEATAVest Paim Beach, FL Mug,:’m:k i‘&'v ot

to hdds OM/PD: Les Howard Jacoby WOHAEL DATSIAN ~Shadowss

APD/MD: Chad Pesty
PET SHOP BOYS “Home

KSBL/Santa Barhara, CA
MO: Nancy Newcomer

o Adds.
KLSY/Seatlle-Tacoma, WA *
PD; Tony Coles
MO: Daria Thomas

Ko gt
KRWM/Seattle-Tacoma, WA *
PD: Tony Coles
MD: Lawra Dane

No Adds
KVKIShreveport, LA *
PD: Stephanie Hutiman

CELINE DI Ay

BEN GREEN ‘Ten”

PET SHOP BOVS

HRIOUE “Escap
BARRY LANILOW “Darce’

*Monitored Reporters
138 Total Reporters

121 Total Monitored

17 Total Indicator

WNSN/South Bend, IN
PDAD: Jim Roberts New Reporter (1):

Nafdts

KISC/Spokane, Wi - KKDJ/Bakersfield, CA
fR Bobhaccer No Longer A Reporter (1):
N2 At WJKK/Jackson, MS

KXLY/Spokane, WA *

PD: Beau Tyler

14D Steve Knight
1 CELINE DION "Ale
JOHNNAYER “Such”
PET SHOP BOYS

Note: WRAL/Raleigh-Durham, NC
moves from Hot AC to AC.

www americanradiohistorv com
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Contemporary

I Y

Praying To The Arhitron Gods

O Ratings-day rituals from inside the AC and Hot AC community

ince we’re all here in Los Angeles having some convention fun and showing
the party teeth, I thought this would be a good week for a lighthearted topic. Chuck Knight,

PD of WSNY/Columbus, OH, had a great idea for a column on superstitious ratings ritu-

als. He suggested exploring the crazy things we do to assure great numbers when a trend or book
is being downloaded. No rabbits’ feet or lucky pennies for this group — these folks do some down-
right peculiar stuff. But, hey, if it works, do it, right? Here are some of those ratings rituals. Like
the saying goes: Don’t try this at home!

Chuck Knight

PD, WSNY/Columbus, OH

1 don’t shave on the day we pull a
book. I don’tknow how, but it seems
to bring good luck every time.

PD, WPCH/Atlanta

When 1 was PD at KODA/Hous-
ton, the GM, Dusty Black, and I
went through several rituals. Initial-
ly, he would be out to lunch when
the book came out, and | would be
in the building. Over the years that
shifted to both of us being out at dif-
ferent places to both of us ordering
the same lunch, then to both of us
staying in his office together until
the results were in. Since I knew
Bob Michaels at Arbitron and Dusty
knew Dennis Sealy [when he was
with Arbitron], we’d call them the
day after the results to pay our re-
spects (and, no, not on the day of
their daughters’ weddings). it’s
goofy, but, hey, it’s Arbitron!

Bobby Rich
PD, KMXZ/Tucson

We realized that whenever our
Asst. PD/MD, Leslie Lois, is on
vacation, we have a great book. In
the last Arbitron she was in Flori-
da, and we went No. | in all adult
demos and 12+. So now we get the
Amtrak train to run her out of town
on a rail for every ratings release
date, but then we let her come back.

Buke Allan

Allan Burns & Associates

On Arbitron days the numbers gen-
erally come in around Ipm — at
lunch time. Everyone at the station
was such a basket case — nerves
were on edge from the GM on down
— that I’d always leave for a quiet
lunch by myself and not come back
until the book was already in and
downloaded. If the book was great,
1’d high-five the players on the staff
who really made it happen. If the

book was down, my having left for
lunch — and my comments when |
got back — signified “one book is no
big deal, so don’t overreact.” Thank-
fully, there were a whole lot more
good books than bad ones after lunch.

Greg Dunkin
OM, WENS, WNOU &
WXYB/Indianapolis
[ usually have sex with my wife,
but she wasn’t in the mood this time
— and it showed.

N S R

“I have no idea if any of
this works or means
anything, but the last
time I didn’t do it was a
bad, bad day.”

T R

Steve Ellis

VP/National Promotions,
Atlantic

When [ was the PD at WQHT/
New York, there was a person — |
won’t mention her name — who
worked at the station, and whenever
she came in the office when 1 was
downloading numbers, we would al-
ways go down. When she didn’t
come in, the numbers would inevita-
bly go up. I nicknamed her Shleprock,
after the bad-luck guy from The Flint-
stones. After numerous examples of
up and down books, 1 eventually be-
gan to lock my door and wouldn’t let
her in my office on ratings day.

Steve Hunter
OM/PD, Cox/Tulsa

I take an extra melatonin before
bed, and 1 refuse to talk about the
book release until I get the numbers.

Quite often my wife doesn’t even
know a book is coming out. | also
download the numbers by myselfin
the office before joining the rest of
the group for analysis. That keeps
me from having to say the “A-
word.” (Don’t worry, | am in thera-
py and have medication.)

Group Dir/Programming,
Greater Media/Boston

Thave a “karma tie” that | wear for
every trend and book. I’ve been do-
ing this since I was at WWMX (Mix
106.5)/Baltimore in the *80s. I'm on
my third tie. Tie No. 1 lasted from fall
1987 to summer 1991, when the kar-
ma ran out. The new tie brought me
an excellent run of seven No. | books
at WMJX (Magic 106.7)/Boston, but
the karma ran out in the fall of 1994,
It took me three books to realize that,
and in fall of 1595 my present trend
tie, a Nicole Miller with a real-estate
theme (my wife is a broker), made its
debut. Twenty-one No. | books lat-
er, it’s still going strong. The knot has
gotten a little ratty, but it works.

Jefl Ballenting
PD, WBNS/Columbus, OH

1 always say a daily prayer and
wear my lucky blue panda tie. The
prayers are most important.

Pat ¥icMahon

PD, KDMX/Dallas

When we first signed on KDMX
in 1991, the programming staff fre-
quently ate lunch at a little sandwich
shop on Regal Row in Dallas. The
day our first book was released we all
ordered pimento cheese sandwiches.
The debut book was a big success sto-
ry, and, in a champagne-induced stu-
por later in the day, we all came to
the conclusion that our success was
due, in some small part, to the pimen-
to cheese. For the next three years we
ate pimento cheese sandwiches on
every Arbitron release day. 1 don’t
even like pimento cheese!

T =

e P A AT
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RANDY MICHAELS HOLDS COURT |——

Can you identify the court jester?

Clear Channel Radio super guru Randy Michaels recently took a mo-
ment to discuss the past, present and future of radio with a few in-
dustry stalwarts. Seen here enjoying the moment are (l-r) Premiere
Radio Networks’ Alissa Pollack, Clear Channel Radio Regional VP/New
York Market Manager Andrew Rosen, Michaels, R&R AC/Hot AC Editor
Kid Kelly and Clear Channel/New York Director of Sales Les Hollander.

Some books were good, some not
so good. We finally figured out that,
in the world of universal averages,
good ratings really don’t have any-
thing to do with pimento cheese.
Although, at times, I still wonder.

Steven Pefrone

VP/Operations, Pamal
Broadcasting/Hudson Valley,
NY, and PD, WHUD/
Westchester

I do admit that I use the sign of the
cross before 1 click on the computer
when the MIS director has download-
ed the numbers. I just hope I see them
before either the GM or the sales
managers do so | am well-armed
when the questions begin. If it is a
good book, there are no worries. If
things don’t turn out as planned, well,
everyone wants answers.

T L T e SR s

“We finally figured out
that, in the world of
universal averages, good
ratings really don't have
anything to do with
pimento cheese.”

A BT

Angela Perelli

Former PD, KYSR/
Los Angeles

1 used to wear the same outfitev-
ery trend day. I thought it was my
lucky outfit. After a year or so I re-
alized that our trends were flat ev-

www americanradiohietorv com

ery month, so I decided to stop
wearing it. Our ratings went up, and
I donated that dumb outfit to the
Salvation Army.

Rick Martini

Dir./Programming,
KOSIDenver

I don’t have a ritual that I do for
good luck on ratings day, but I do
have a little trick | do with white-
out and the Xerox machine that al-
ways puts me in the top three. If my
new GM starts saving on white-out,
I’m screwed!

Tony Coles
PD, KRWM & KSLY/Seattle

I attend Mass, but I don’t pray for
ratings — I'm just thankful for what
I"ve got. I clear my desk 30 minutes
beforehand. All papers and projects
must be gone. | need three — no
more, no less — sharpened pencils,
a blank legal pad and a calculator on
the lefi-hand side of the desk and a
cup of ice water to the right of my
keyboard. | have no idea if any of this
works or means anything, but the last
time I didn’t do it was a bad, bad day.

Bill Cahill
OM/PD, WTVR/Richmond

I make sure I'm always there
when the books, or even the month-
lies, come out. Somebody’s got to
get the credit or make the excuses
(“Hey, everybody, down is really
up!™), so never, ever take a vacation
when the book comes out. Plus, if
you’re not there and the numbers
are down, the vultures really swoop
down out of the trees.

Editor’s note: Remember, if you
have an idea for a column topic, let
me know. If your topic makes it to
print, you get the props here in R&R.
This format can and should be fun!

floal 4

oy
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New This Week!
KDMX - Dallas WDVD - Detroit KRSK - Portland  WKRAQ - Cincinnati
Already on 21 Stations Including:

KYSR - Los Angeles WTMX - Chicago WVRV - St. Louis
WWMX - Baltimore WSNE - Providence WPTE - Norfolk
WKZN - Wew Orleans WRMF - Wesi Palm Beach WTIC - Hartford
WJILK - Monmouth WVTI - Grand Rapids WINK - Ft. Myers
KCDU - Monterey KLLY - Bakersfield WMXL - Lexington

“Women rale! There's a lot out there... We get that! But, Sheila cuts through... great ba ance record... great pop sound...
and words 1hat hit to the heart! Oh, ard did | mention thzt ‘positive’ message that we NEED so much right pow!”
- Lisa Thomas - MD/APD KDMX - Dallas

“*Faith’ has a very haunting infectious hook! Sheila Nicholls should be the next super star at the farmat”
- Tcmmy Frank - OM/PD '"NKRQ - Cincinnati

“Sheila Nichells® beautifully crafted song, 'Faith’ is not only lyrically inspirational, but purctuated by an infectious melody.”
- Ann Delisi, Music Director/WDVD-FM - Detroit
> Produced Ly Clen Ballard

E286) TN l
mp:%& HO%YOWI?BS ©12002 Hollywood Records. Inc: =>cC A.DD sheilanictolls.com

cssexglrl.com

muchmusic usa
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= ° June 14, 2002
VB Wex  ARTIST TITLE LABEL(S) TOMS pLiYs mpg?o%%%us e TSN Most Added-
1 € CELINE DION A New Day Has Come (Epic) 264 475 340463 18 1217 S e
2 2 FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 2473 -76 333007 30 11971 | aensrime useus) . ADDS
3 3 ENRIQUE IGLESIAS Hero (/nterscope) 2278 5 204682 34 12071 | CELINEDION 'm Alive (Epic) , 28
4 4 MARCANTHONY | Need You (Columbia) 2102 -123 286669 17 115 %ZWJTHT%:YTL? ife‘ ;‘1’: éﬁ‘;’e"s”;’ﬁ’/’:’m ) }Z
5 © J0SH GROBAN To Where You Are (143/Reprise) 1933 +154 230628 11 11273 y
, ( TAMARA WALKER Angel Eyes (Curb) 8
7 @ J0 DEE MESSINA Bring On The Raift (Curb) 1803 +64 197822 18 106/2 | yANESSA CARLTON A Thousand Miles (A&M/interscope) 7
6 7 MICHAEL BOLTON Only A Woman Like You (Jive) 1729 -17 215668 15  111A BRYAN ADAMS Here | Am (A&M/interscope) 6
8 8  LONESTAR I'm Already There (BNA) 1631 -65 210651 40 1084 | D.HALL & J. OATES Do It For Love (BMG/Heritage) 6
9 9 MATCHBOX TWENTY If You're Gone (Lava/Atiantic) 1498 -50 184646 76 109/ gETEZLLO g"%"v’ssgak UDAT:eDSU" S(A&M/’"'m;gpei 6
10 10 ENYAWild Child (Reprise) 31 48 154761 16 gop | P SHORR Origin";"‘gm"(Hoc’ze(t/j,’,’,i’e";g)/s ) :
1 @ TRAIN Drops Of Jupiter (Tell Me) (Co/umb{'a) 1356 +2 213518 47 851 BARRY MANILOW They Dance! (Concord) 5
12 12 BONNIE RAITT | Can't Help You Now (Capitol) 1184 -36 116564 12 103A MICHAEL DAMIAN Shadows... (Modern Voices/Weir Bros. )5
13 (® CAROLYN DAWN JOHNSON So Complicated {Aristay 1105 +66 105710 13 96/3 | BEN GREEN Two To One (Artemis)
16 D DARYL HALL & JOHN DATES Do It For Love (BMG/Heritage) 1049 +315 122782 4 90/6 :
17 O VANESSA CARLTON A Thousand Miles (A&M/Interscope) 944 4203 148975 7 6477 Most Increased
18 ® BRYAN ADAMS Here | Am (A&M/Interscope) 911 +281 120016 3 81/6 Plays
15 D ALL-3-ONE & JIM BRICKMAN Bzautiful As U (AMC) 893 +34 93956 12 8472 T
14 18  LUTHER VANDROSS I'd Rather (J) 840 -107 155365 12 182 | sanst e ey o
19 @  JENNIFER LOPEZ Alive (Epic) 602 +133 69079 5 64/2 | D. HALL & J. DATES Do It For Love (BMG/Heritage) ~ +315
20 €D  SHERYL CROW Soak Up The Sun (A&M/Interscope) 465 +73 62082 5 39/6 | BRYAN ADAMS Here | Am (A&M//_nterscope) +281
23 @) CALLING Wherever You Will Go (RCA) 386 +37 98897 9 21/ | VANESSACARLTON A Thousand Miles (A&M/nterscope) +203
22 @ ENRIQUE IGLESIAS Escape (Interscope) 362  +12 100143 6  26/2 | J0SH GROBAN ToWhere You Are (143/Reprise)  +154
21 23 BOYZIIMEN The Color Of Love (Arista) 39 42 32084 7 530 | SCANIFER LOPEZ Alwe (Epic -
el L SAVAGE GARDEN | Knew | Loved You (Columbiz) ~ +103
27 €  ELTON JOHN Original Sin (Rocket/Universal) 280 +75 67367 2 40/5 | S CLUB 7 Never Had A Dream... (A&M/interscope) +82
26 @  JOHN MAYER No Such Thing (Aware/Columbia) 264 +29 20718 3 34/4 | BON JOVI Thank You For Loving Me (Isiand/IDJMG)  +82
28 @ GARTH BROOKS When You Come Back To Me Again (Capitol) 185 +2 14984 3 36/3 | CELINE DION A New Day Has Come (EﬂfC) +15
@ TAMARA WALKER Angel Eyes (Curb) 176 #54 11322 1 39/8 | ELTONJOHN Original Sin (RocketUniversai) +15
— @ MICHELLE BRANCH All You Wanted (Maverick/WB) 176 +42 54484 2 137 :
30 €@ BARRY MANILOW They Dance! (Concord) 165 420 14460 2 355 ~ Most Played
24 30  PAUL MCCARTNEY Your Loving Flame (Capitol) 159 -151 18754 10 40/0 : Recurrents
121 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | oo BELLS) ;‘EE;
6/2-6/8. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
between No_ 11 and No. 15 are moved to recurrent after 50 weeks. Songs befow No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new | LEE ANN WOMACK | Hope You Dance (MCA/Universal) 1418
adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs ENYA Only Time (He rise) 1312
with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons u .p
used herein with permission from the Arbitron Company (copyright 2002, The Arbltron Company). (C) 2002, R&R, Inc. DIDO Thankyou (Arista) 1281
= SAVAGE GARDEN | Knew | Loved You (Columbia) 1067
New & Active 4 FAITH HILL There You'll Be (Warmer Bros.) 990
; ; : ‘N SYNC This | Promise You (Jive) 880
MICHAEL DAMIAN Shadows In The Night (Modern Voices/Weir Bros.) | LINDA EDER F/CARL ANDERSON How In The World (Atiantic) FAITH HILL The Way You Love Me (Warner Bros.) 878
Total Plays: 154, Total Stations: 30, Adds: 5 | Total Plays: 66, Total Stations: 17, Adds: 0 H. LEWIS & G. PALTROW Cruisin' (Hollywood) 831
| UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) — 823
STEELY Simple Girl (NFE) : PET SHOP BOYS Home And Dry (Sanctuary/SRG) 0-TOWN All Or Nothing (J) 801
Total Plays: 95, Total Stations: 21, Adds: 3 Total Plays: 62, Total Stations: 18, Adds: 6 LEANN RIMES | Need You (Curb) 797
| DIAMOND RIO One More Day (Arista) 740
CELINE DION I'm Alive (Epic) KATHY MATTEA They Are The Roses (Varada)
Total Plays: 68, Total Stations: 33, Adds: 28 [ Total Plays: 56, Total Stations: 25, Adds: 11 R&R Station Playlists have moved to the web.
- — - B See all of our monitored reporters at
MARC ANTHONY I've Got You (Columbig, | www.radioandrecords.com.
Total Plays: 68, Total Stations: 21, Ad(ds: Tl Sangs ranked by total plays

INTRODUCING
ECHO - FREE
MONITORINRG
EVERYWHERE

ORBAN OPTIMOD'FM 8400 v 20

ALREADY ODWN 84007 UPGRADE FOR FREE FROM FTP.DRBAN.COM

- Orban/CRL Systems, Inc. | 1525 S. Alvarado St. | San Leandro CA 84577 USA
_ |§ Tel: 1.510.351.3500 | Fax: 1.510.351.0500 | email: custserv@orban.com | web: www.orban.com
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John Mayer is the next big star for our for- |
mat. We've been on him for months and
continue to see big phones and huge sales
in town on his CD Room for Squares. “No
Such Thing" isn’t the only track, either;
“Your Body Is a Wonderland” is going to
be huge too. We're also thrilled with the

amazing performance thus far of Shery!

Crow. Sales, research and phones are all
major, and it's a great top-down cruising CD. Avril Lavigne
looks like the next breakthrough pop artist for us. She’s got
the song and the attitude that make her stand out. The whole
| young female pop rock thing is working weil here, with
4| Vanessa Carlton and Michelle Branch likewise connecting
with our audience. Jimmy Eat World are a smash; they're
a light pop version of Blink-182 and easily digestible by Mix
listeners. | also like the early buzz on Aerosmith’s “Girls
of Summer” and “Hero” from Chad Kroeger with Josey Scott. Chad's be-
coming the Ja Rule of rock, with a hand in everything and kicking butt
across the board.

Mike Mullaney

Asst. PD/MD, WBMX/Boston

anessa Carlton’s “A Thousand Miles”

(A&M/interscope) moves 3-2°, up 213 plays
... Sheryl Crow's “Soak Up the Sun” (A&M/
Interscope) maintains its No. 1 position and is
up 177 plays ... Jimmy Eat World's “The
Middle” (DreamWorks) adds 345 plays ... Dave
Matthews Band’s “Where Are You Going”
(RCA) jumps 16-12*, up 342 plays ... Chad
Kroeger featuring Josey Scott’s “Hero”
{Roadrunner/Columbia/{DJMG) moves 18-13* and rises 333 plays ... No Doubt’s
“Hella Good” (Interscope) is up 195 plays but, in a tight part of the chart, holds at
No. 17 ... John Mayer's “No Such Thing” (Aware/Columbia) moves 9-6* and is
up 280 plays ... Creed’s “One Last Breath” (Wind-up) moves 27-20* and gets a
236-play bump ... Dropline's “Fly Away From" (143/Reprise) moves 29-26*, up
160 plays ... Debuting: Alanis Morissette’s “Precious lllusions” (Maverick/Re-
prise) ... AtAC, Hall & Oates “Do It for Love” (BMG/Heritage) and move 16-14*,
up 315 plays ... Bryan Adams’ “Here | Am” (A&M/Interscope) goes 18-16, up
281 plays ... Vanessa Carlton’s “A Thousand Miles” moves 17-15* and rises 203
plays ... Josh Groban's “To Where You Are” {143/Reprise) is up 154 plays ...
Debuting: Tamara Walker’s “Angel Eyes” (Curb).

— Kid Kelly, AC/Hot AC Editor J

artist

armist: Stretch Princess
Lase: Wind-up

8y KID KELLY/AC-HOT AC EDITOR

S tretch Princess have been traveling across
America playing their music to as many

people as they can for quite a while now. From

England, the group comprises Jo Lioyd. James

Wright and Dave Magee.

Jo has always loved music. She says she
was tortured in her early years by after-school
piano lessons that she hated, but she wouldn’t
let that dull her enthusiasm for making up her
own songs. While in high school and prepar-
ing to do the sensible thing and go to college,
she suddenly decided to begin playing in pi-
ano bars around London.

James was given his first guitar at age 4 and
at 13 began attending drama college to study
music and theater arts. His father set up a
small studio in their house where James re-
corded local bands.

Dave was 9 when he persuaded his mom
(o buy him a saxophone and started taking sax
lessons. He later became a drummer afier his
grandfather bought him a drum kit.

Jo, who had been writing and recording
songs with a few friends, leamed to play bass
because, she says, she couldn’t find any one

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and
click the Message Boards button.

ST, T s TR

Stretch Princess

else to do it. At the same time, she began work-
ing on her singing. She was terrified of sing-
ing in public but felt she had to do it.

Jo eventually found Dave, who had been sit-
ting in with a lot of bands but wasn't in a
group, and, one night, they ran into James. The
three clicked immediately and decided to play
together as Stretch Princess. It was that quick!

Stretch Princess are now based in New York
and signed with Wind-up, and theyre just
about to release their debut album, Fun With
Humans, on Aug. 6. For programmers reading
this, the album’s first release, “Freakshow,” is
ready for impact now. The song’s feel-good
pop rock tempo is in sharp contrast to the lyr-
ies, which are a female perspective on love
gone wrong. The woman is left feeling “like a
reject from a freakshow/Kicking up the white
trash from the sidewalk.” Hey, she says, she
just wants “a boyfriend with a brain cell.”

The contrast ol happy pop ritfs and down-
in-the-dumps lyrics will leave the creative sec-
tion of your brain interested and wanting more.
In the meantime, here’s o, on behalt of the
band: “We’re having the time of our lives, and
we’ve got a long way to go!”

Are you endorng de Solutions?

YOU SHOULD BE!

For more information please call: (210)477-4745
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Hot AC Top 4

............................. et — _ » Powered By

¢ June 14, 2002 ,
W WK ARTIST TITLE LABEL(S) S pLkTs |Mpg?°%s?|sous e e Most Added-
1 € SHERYL CROW Soak Up The Sun (A&M/interscope) 3814 +177 382306 16 883 o e Yo i
3 @ VANESSA CARLTON A Thousand Miles (A&M/nterscope) 3228 4213 332279 15 862 | ammrine v ’ 4p0s
2 €@ CALLING Wherever You Will Go (RCA) 3228 +123 337715 38 8973 ﬁfjﬁfsogg;fss‘sg_ﬁhp( e Wk
4 @ JIMMY EAT WORLD The Middle (DreamWorks) 356 4345 IO 13 B2 | sramron paNGEsS reshon it T g
5 © GO0 GOO DOLLS Here Is Gone (Warner Bros.) 2829 +46 274395 14 85/3 | C. KROEGER F/J. SCOTT Hero (RoadrunnerColumbia/iDJMG) T
9 ©  JOHN MAYER No Such Thing (Aware/Columbia) 2569 +280 262833 17 86/2 | COUNTING CROWS American Girls (Geffervinterscope) 7
6 7  NICKELBACK How You Remind Me (Roadrunner/|DJMG) 2567 22 250494 32 80/3 | DIRTYVEGAS Days Go By (Capita) 7
7 @ PUDDLE OF MUDD Blurry (Fawiess/Geffen/nterscope) 2952 458 249580 20 731 | ey IERO Pt emon (1) ((Eo’ﬁkngg‘zm ) ;
8 @ MICHELLE BRANCH All You Wanted (Maverick/WB) 2463 +68 267447 22 7511 | DROPLINE Fly Away From Here (..Day) (143Reprise) 5
10 8 AVRIL LAVIGNE Complicated (Arista) 2035  +286 200685 O  B81/3 | NORAH JONES Don't Know Why (Blue Note) 5
1 TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1820 468 173805 66  84f3
16 @  DAVE MATTHEWS BAND Where Are You Going (RCA) 1676 +342 189501 4 785 Most Increased
18 @  C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia//DJMG) 1666  +333 180524 5 7377 Plays
13 @  JEWEL Standing Still (Atiantic) 1651  +13 165401 34 732 ToTaL
12 15  ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 1611 06 170828 22 69/2 | ammst Tme e NCREASE
14 16 DEFAULT Wasting My Time (TVT) 1577 24 142570 16 532 | JIMMY EAT WORLD The Middle (Dreamiorks) +345
17 @ N0 DOUBT Hella Good (Inferscope) 1538  +195 131287 7 524 g“"(’;o’:&ggzws%:ﬁ"HD W'};; d‘\'e[:jgof"'gg//g% *ggg
19 @  PINK Oon't Let Me Get Me (Arista) 1268 47 GBS B 332 | il CONE Comient sy
20 19 FIVE FOR FIGHTING Easy Tonight (Aware/Columbia) 1087 20 104612 13 63/0 | JOHN MAYER No Such Thing (Aware/Columbia) +280
27 @ CREED One Last Breath (Wind-up) 1017  +236 77449 3 59/10 | CREED One Last Breath (Wind-up) +236
23 @ SHAKIRA Underneath Your Clothes (Epic) 1004 450 71931 6 430 Ck::éSSAMgA’ngSOEJTAE;?;S'::;M“(é';’a(vlfg%g”gf:)e) +§fg
22 @ CALLING Adrienne (RCA) 997 445 89697 7 B4R | \o'huaT et Good (Inerscose) P e
21 23 LINKIN PARK In The End (Warner Bros.) 990 -97 76035 18 30/8 | SHERYL CROW Soak Up The Sun (A&M/nterscope)  +177
25 @ RUBYHORSE Sparkle (Isiand/IDJMG) 942  +75 88527 6 553
24 €D THECORRS When The Stars Go Blue (743/Lava/Atiantic) 925 +6 108378 6 602 Most Played
29 €D DROPLINE Fly Away From Here (...0ay) (143/Reprise) 833  +160 78138 4 586 Recurrents
28 @ DISHWALLA Somewhere [n The Middle (/mmergent) 778 +88 52983 5 433
31 @  JACK JOHNSON Flake (Enjoy/Universal) 749 121 94070 5 39/4 | aamst vme wer o
30 €D NICKELBACK Too Bad (Roadrunner/\DJMG) 723 3 38540 5 26/t | LIFEHOUSE Hanging By A Moment (DreamWorks) 1583
38 €) COUNTING CROWS American Girls (Geffen/interscape) 614  +119 84305 3 4477 | CREED My Sacrifice (Wind-up) 153
26 31 LENNY KRAVITZ Stilness Of Heart (Virgi) St 208 50091 12 320 | R FeRI S o)
€  ALANIS MORISSETTE Precious lliusions (Maverick/Reprise) 535  +228 54201 1 43110 | pipo Thankyou (Arista) 990
32 33 ENRIQUE IGLESIAS Escape (/nterscope) 507 38 75298 5 14/1 | DAVE MATTHEWS BAND The Space Between (RCA) 951
37 @ MOBY We Are All Made Of Stars (V2) 498 472 70886 2 36/4 | PINKGetThe Party Started (Arista) 933
36 € COURSE OF NATURE Caught In The Sun (Lava/Atiantic) 97 433 32125 4 233 fJ:c"L“E“:R‘;g‘:’E’;B: o &Za‘({fe%ﬂi/a‘{/’%:;’gﬁ -
33 36  MEREDITH BROOKS Shine (Gold Circle) 463 -33 39440 5 3710 | maTCHBOX TWENToY Iwaou're nge (Lava/Atiantic) 875
39 € ABANDONED POOLS Remedy (Fxtacy) 436 +68 44255 3 29/3 | SUGAR RAY When It's Over (Lava/Atlantic) 855
€D  DIRTY VEGAS Days Go By (Capitol) 423 +77 24955 1 2477 | INCUBUS Drive (immortalEpic) 838
35 39  CELINE DION A New Day Has Come (Epic) 408 53 42201 16 250 :'E“L“S”Fmﬂ”o"l?' A ,Be"zvgr g’"g'swf;j) .« 33’,’
38 40 FAMILIAR 48 The Question (MCA) 3B 14 604 3 280 | oo SR e Y Tap
90 Hot AC reporters. Monitored airplay data lied b_y"‘ diabase R A h, a division of Premiere Bau;c Yetworks. Songs ranked by total pla_ys for the airplay week of
i om0 e on 1 i 004 A o e o o R AT Pl o AP, by e 18nacll R T NI GTRTATIE S e
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases ee all of our monitored reporters at
in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitror Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

“Days Go By”’

This Week Debut at R&R Hot A/C at €D
Album Debut on Soundscan at #7

Third Most Added!!
New This Week At:

. KFMB-San Diego KYKY-St. Louis

= KLLC-San Francisco KFBZ-Wichita
WHYN-Springfield  KMHX-S.Rosa
KBBY-0xnard Oy,

www americanradiohistorv com


www.americanradiohistory.com

79

Indicator

Most Added.-

CELINE DION I'm Alive (Epic)

America’s Best Testing Hot AC Songs 12+

,I'tr nwums" For The Week Ending 6/14/02.

Atist Title (Label) LW Familiarity “Burn ~ TD Familiarity Burn

JIMMY EAT WORLD The Middle(DreamWorks) 418 426 93% 26% 416 92% 27% DIRTY VEGAS Days Go By (Capitol)
CHAD KROEGER F/JOSEY SCOTT Hero(Roadrunner/Columbia/liDJMG) 413 416 77% 12% 421 T71% 12% CREED One Last Breath (Wind-up)
GOO GOO DOLLS Here Is Gone(Warner Bros.) 409 412 9% 18% 4.00 91% 23% DAVE MATTHEWS BAND Where Are You Going (RCA)
DEFAULT Wastng My Tmelrvry 01T e Ak a | | —IDUEVGLESIAS Escae (trsps)
asting My Time L o o o o o o i " T .
AVRIL LAVIGNE Complicated(Arists) 309 403 64% 10% 399 62% 10% ::’cﬁ'z:;)cr:agg'g:f’(‘%ﬁx: f/%”J”A; ;”””’”7"
LIFEHOUSE Hanging By A Moment(DreamWorks) 399 407 98% 51% 410 98% 55% - -
NICKELBACK Too Bad (Roadrunner/IDJMG) 399 410 84% 22% 4.07 8% 21% SEVEN AND THE SUN Walk With Me (Atlantic)
LINKIN PARK In The End(Warner Bros.) 396 398 95% 45% 410 95% 44%
CALLING Wherever You Will Go(RCA) 395 408 97% 42% 406 97% 45% e
VANESSA CARLTON A Thousand Miles (A&M/Interscope) 394 407 88% 30% 383 8% 36% H g
CALLING Adrienne(RCA) 393 399 69% 10% 393 69% 10% New & Active
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 391 393 96% 39% 395 96% 41% |
DAVE MATTHEWS BAND Where Are You Going(RCA) 390 390 64% 10% 3.88 70% 14% '[ SEVEN AND THE SUN Walk With Me (Atlantic)
MICHELLE BRANCH All You Wanted (Maverick/WB) 388 406 92% 3% 3.85 92% 38% Total Plays: 336, Total Stations: 29, Adds: 3
NICKELBACK How You Remind Me(Roadrunner/IDJMG) 3.81 397 98% 57% 395 98% 58% UNWRITTEN LAW Seein’ Red (Interscope)
CREED One Last Breath (Wind-up) 380 375 68% 13% 3.83 67% 10% | Total Plays: 295, Total Stations: 17, Adds: 0
FIVE FOR FIGHTING Easy Tonight(Aware/Columbia) 379 372 7% 19% 381 73% 22% 311 Amber (Volcano)
DISHWALLA Somewhere In The Middie(/mmergent) 378 374 4% 5% 3.76 49% 5% . Total Plays: 236, Total Stations: 20, Adds: 2
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 376 388 98% 57% 3.88 99% 58% | . OURLADY PEACE Somewhere Out There (Columbia)
PINK Don't Let Me Get Me(Arista) 367 376 90% 35% 372 91% 36% . Total Plays: 199, Total Stations: 20, Adds: 4
ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 363 362 93% 37% 372 96% 39% |  CAROLYN DAWN JOHNSON So Complicated (Arista)
SHERYL CROW Soak Up The Sun(A&M/interscope) 3.62 365 92% 29% 359 94% 37% . Total Plays: 181, Total Stations: 19, Adds: 4
NO DOUBT Hella Good (/nterscope) 358 357 87% 30% 3.63 90% 32% . AEROSMITH Girls Of Summer (Columbia)
CREED My Sacrifice(Wind-up) 358 365 99% 58% 3.57 99% 61% | . Total Plays: 177, Total Stations: 16, Adds: 1
CORRS F/BONO When The Stars Go Blue (143/Lava/Atlantic) 357 354 46% 7% 361 48% 8% ~ SHEILA NICHOLLS Faith (Essexgirl/Hollywood)
JEWEL Standing Still (Atlantic) 3.46 3.55 93% 46% 354 95% 44% | | Total Plays: 135 Total Stations: 21, Adds: 4
LENNY KRAVITZ Stillness Of Heart(Virgin) 333 340 T2% 24% 343 80% 23% - JARS OF CLAY Fly (Essential/Silvertone)
SHAKIRA Underneath Your Clothes (Epic) 323 327 88% 42% 3.37 88% 39% | . Total Plays: 131, Total Stations: 11, Adds: 1
ALANA DAVIS | Am Free (Elektra/EEG)
Total sample size is 867 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity Total Plays: 125, TOta! Stations: 13, AddS: 0
” the p 9¢ of dents who r the song. Total burn represents the number of respondents who said they are tired of hearing the AURORA UK Dreaming (Groovilicious/Strictly Rhythm)
s0ng. Sample campas(tian is based_an persons 12+. TD = Targel Demo (Females 18-34). Persons are screened via the Internet. Once_passed. they can ta{e_ the Total Plays: 114, Total Stations: 13, Adds: 1
music {e;l based on their format/music preleren_ce._ Rate T{weMus:c. com resuits are not meagt to replace caliout resea_rch. Tl_we results are /ntenqed ta _sha v opinions §
of participants on !heln!eme!a_nly. RateTh _" isareg / kof RateTh ic.com. The_RTMsys_Iemlsava:lable/orloca/rad:oslalmns by calling Songs ranked by total plays j
4818/377-5300. Rate TheMusic.com data is provided by Mediabase R h, Ad of Premiere Radio Networks. i i S -
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WPLINew York, NY *

VP/Prog.: Tom C:
PO: Scott Shant o

WPTEMNorolk, VA *
PD: Steve McKay

KYIS/Oklahoma City, DK *

Ol Chris Baker

POMD: Ray Kalusa
NoAdts

KNEV/Reno, NV *

PO: Carmy Ferrer
COUNTING CHOWS “Amencan
COURSE OF NATURE Sun”

L

PD: Erik Johnson
MD: Dave Swan
COUNTING CROWS “American”

WOMX/Orlando, FL *

/Prog.. John Roverts.
APD: Jet! Cushman
#0: Laura Francis

KASEY CHANBERS “Prety”
COUNTIIG CROVS “Amercan”

KBBY/Oxnard-Ventura, CA *
OMPD: Mark Elliott
MD Darren McPeake

Doy

& DIRTY VEGAS
4 DROPLINE “Away

WLCF./PhllaﬁelpnIa PA*
n Bridgmay
3 Danny W

WMWX/Phllaﬂelvhla PA*

APDIMD Amyszirm
Ho Adds

KMXP/Pnoemx Az

MD Trenl Edwards
NoAdds

WZFI’/Pll!shmgh PA*

PD. Keith Clark

APOMD: Joany Hartwell
CREED Brean”

WMGK/Portiand, ME

PO: Randi Kishbaum
APOMD: Eman Minton
BONWIE RAITT “Help™

KRSK/Portland, OR *

PD: Dan Persigehi

MD: Sheryl Stewart

29 COURSE OF RATURE “Son
SHEILANICHOLLS Tt

WSNE}vamence RI*
PO: 8

{3 Garmis
4 JOSH GROZAN Yhere®
1 DISHWALLA Mdde”

1 ALANIS MORISSETTE “Precious”
ABAMDONED

POCKS “Remedy”
WRFY/Reading, PA *
POMO: Al Burke

STRETCH PAINCESS “freakshes:™

KLCA/Reno, NV *
pD:

REMY ZERD ° [
‘SEVEN AND THE SUN “Wak™

MD Healhel Combs

8 KROEGER & WW “Hert”
GRAIG DAVID “Away
CARCUYN LAY JOHRS
RENMY ZERQ “Pertect”

WMXB/Rmhmond VA
Tim Baldwln
1 msuwu
ALANS MMIW “Precous’

WVORRochester, NY *

PD: Dave LeFrois

MO Joe Bonacer
DROPLI

K220/8acramento, CA *
Dir/Prog.: Mark Evans
PD; Alan Oda
APD: Jim Matthews

Ko At

KYKY/S! Loms MU

Fiv
B, Gng Kewtt
Hmwvﬂlﬁ 0y

SEVERN AND THE SUM vk

WVRV/S. Louis, MO *
CRYPO: Mark Edwards
1D David J

ABADOED POOLS “Rerredy

KOMB/Salt Lake City, UT "
OM Alan Hague
PD: Mike
APDMO: J.J. Riley
ACK JOHNSOH “Rake

KFMB/San Oiego, CA *
VPIGMPO Teacy Jonnson
APD. Jen Sewell
DIRTY VEGAS Tays”
VAL SMITH Suss”
KMVIBan Diego, CA *
Duncan Payton
S Yo “Dean”
ICKELBCK R

BNA‘OVE!
FRVE FOR FIGHTING “Superman”

SEEEBRBEY ukrrr
£
§
2T
2
Jegg o

RICKELRACK
DM MATTHES BAXD “Space”

KIOUSan Francisco, CA *
PO; Michael Martin
MD .Iames Baker

ING “Where.er
45 snsmcaovw
LBACK

3 i Lo s
£ L Saony

2 SMASH MOUTH Beoever
% Tt )
UFEHOUSE Hanging
LR

FIVE FOR FIGHTING

22 AMNIY AT WOALD YAddie
21 ENRIQUE IGLESIAS “Escane”
12 GO0 GOO COLLS “Here™

2 DIRTY VEGAS
e Tays

QUR LADY PEACE “There
¥ ¥y

KEZR/San Jose, CA *
PD: Jim Mu

KMHX/Santa Rosa, CA *

PD: Mark Thomas

2 JARS 07 CLAY By

1 1034 J0NES Know*
DIRTY VEGAS D3
0ASIS Teat”

PD. Kent Phili
MD: Alisa Hashimoto
Ho Ades
WHYN/Springfield, MA *
OMPD: Pat McKay
TH ~Summer

AEROSA
DIRTY VEGAS “Days”

WSSR/ampa, FL *
Jol}

% MICUBUS ere”

& ROOBASTANK Tratig”
2 311 “Amder”

AI.AMS MON
OURLADY PEACE Thert”
REMY ZERQ “Pertect

HORAH JOKES “Know™
DAVE MATTHEWS BANO Gong™

KLLC/San Francisco. CA
£ John Peake

AP MiEnael Martinez
2 mn%ntsunwu.r

WWWM/Taledo, OH *
OM: Tim Roberts

PO: Ron Finn
APD: Jeff Wicker
MO Steve Marshall
ALANIS MORISSETTE “Precous

KZPT/Tucson. AZ *
PO Carey Edwards
APDMD: Leslie Lois
14 “Amper”
CREED Brear

\WROX/Washington, D *

WWZZMWashington, DC *
PO: ke Edwards

OBY “Srs’

KFBZ/chhna KS*®
PD: Bary Mc
1O: Sury W

WXLOMWorcester, MA *
OMPD: Pete Faiconi
APOAID: Becky Nichols
. SETTE “Precous

S S
MSYWW

PD: Russ Moriey
14D: Dave Brewster
DAVE MATTHEWS BAND "Going'

OM/PD: Dan Rivers
MD: Mark French
3 CAROLYN DAVVN JOHNSON So

KPLZ/Seatlle-Tacoma, WA *

? mﬂ' WDRLU “Sweet”
WAy’
“Precious”

STRETCH PRINCESS Freakshow”

*Monitored Reporters
100 Total Reporters

90 Total Monitored

10 Total Indicator

9 Current Indicator Playlists

Did Not Report, Playlist Frozen (1);
KRUZ/Santa Barbara, CA

New Reporters (3):

KMYV/San Diego, CA

KIOVSan Francisco, CA

KFBZ/Wichita, KS

No Longer A Reporter (1):
KSTE/Portland, OR

Note: WRAL/Raleigh-Durham, NC
moves from Hot AC to AC.
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mooth Jazz

The Ghost Of Conventions Past

O All the memories that were fit to print

0 question about it, conventions offer attendees inspiration and opportunities to learn from
the best. But let’s be completely honest: What people love best about them are the parties.

folks do in a lifetime.

I’ve amassed such a vast collection
of convention memories since | attend-
ed my very first — Kal Rudman’s at
Caesar’s Palace in 1969 — that I need
a warehouse to store them, along with
a vault to hold the more than 30 years’
worth of laminates.

The Century Plaza. The Fairmont.
New Orleans. Dallas, 1978 — the
R&R Convention everyone still talks
about, though few can remember de-
tails. So much unforgettable music:
The Eagles, George Benson, Four-
play, Lee Ritenour and the matchless
double bill of Norman Brown and Jeff
Golub.

I've rubbed elbows with living leg-
ends and, because conventions are
effective social levelers, sometimes
gotten loaded with them too. Count-
less all-nighters. Nick Webb. Bill
Clinton. And, especially, reunions
with old friends. Sweet!

These days I have official staff re-
sponsibilities at the R&R Convention,
so 1’11 be asleep long before last call.
No, sir, you won’t see me staggering
out of a suite in the wee hours, clutch-
ing a Heineken and saying, “I really
love you, man,” to my cherished com-
rades. If you think you do see me, it’l}
be a case of mistaken identity. That’s
my story, and 1’m sticking to it.

Lisa Hilton

“Feeling Goac

To celebrate R&R Convention
2002, 1 asked some colleagues to
share their most unforgettable mem-
ories from conventions past.

Suzanne Berg, Verve Music
Group: There was the time Ricky
Schultz, Sue Stillwagon and I were in
a cab and a cop pulled us over and
gave us — the passengers! — tickets
for not wearing seat belts.

Chris Brodie, KTWV/Los An-
geles: It was the second R&R Con-
vention, at a then-brand-new hotel,
the Peachtree Plaza in Atlanta,
which had only hosted one other
convention — for bankers. The el-
evators didn’t function well enough
to handle even a modicum of R&R
Convention traffic. As a result, the
stairwells turned into the scene of
the party.

Kim Clark, Michele Clark Pro-
motion: When a Warner Bros. suite
party got closed down. Can you imag-
ine a smooth jazz party busted for
loud noise?

Frank Cody, Just Koz Entertain-
ment: Often, it’s the time spent in
suites where all three cultures mix —
artists, the record community and the
radio fraternity and sorority — and
the chance to see old friends. That’s
always the highlight for me, although

Already On:

KLON WAER
WTMD KRQS
WEIB WFIT
KUNC WONB
WNWV WVAS
WLNZ WUMR
KCCK KCSN
KPVR WEAA
WSNC WJAB
WWOZ DMX
AEI MUZAK
Cable Radio Network
LisaHiltonMusic.com

Contact: Glenn Davis
(310)820-7717

Most of us have hung out more and partied harder during conventions than nonindustry

meeting Bill Clinton was pretty good.

Kelly Cole, KIFM/San Diego: It
was at a seminar based around the
master, Tommy LiPuma. He fielded
questions, including ones about
how and why he picks music. In
frustration, he answered, “1 don’t
know why. It just makes my ass
shake!” I quoted him the next day.
That was one of my first conven-
tions and one of the first panels |
participated on. People laughed, and
it broke the ice with people who'd
never met me.

b i

“I don’t remember how

the evening ended, but

in the morning I woke

up wrapped in curtains

we'd apparently pulled

down to use as sleeping
bags.”

e

Mike Fischer, veteran SJ PD: A
personal highlight was winning the
award for Music Director of the Year
in 1993, when I worked at WNUA/
Chicago. Another was celebrating in
the lobby of the St. Francis with Steve
Feinstein and Bob O’Connor. And |
loved meeting Erica Farber at an
NAB. The first thing she said to me
was, “Great hair!”

Paul Goldstein, KKSF/San Fran-
cisco: When everyone in the audience
— radio people, record people and reg-
ular listeners — all had a Mix-Master
to rate songs, | loved seeing the dispar-
ity in their responses to music.

CIiff Gorov, All That Jazz: It’s
about the good feeling that comes over
me when | see so many people I’ve
known my whole life, from my past
lives going way, way back. In Smooth
Jazz it’s always wonderful whenever
we’re together at the same time for the
same reason at family reunions.

Beth Lewis, BCL Marketing: Be-
ing awakened at 6am by a call from
Acoustic Alchemy’s manager, Stew-
art Coxhead, with the sad news that

' CAN YOU FEEL THE LOVE? |

Jazz's Cliff Gorov.

KICD/Denver PD Steve Williams treasures his memory of an evening
spent with friends in New Orleans’ French Quarter. Some of those friends
are seen in this shot from the revolving bar in the Hotel Monteleone.
Pictured here are (l-r) Warner Bros. Deborah Lewow, keyboardist Bob
James, Williams, veteran SJ PD Shirley Maldonado, KKSF/San Francisco's
Paul Goldstein, R&R's Carol Archer, JRN's Steve Hibbard and All That

Nick Webb had passed away, and then
having to tell the rest of the Smooth
Jazz family.

Deborah Lewow, Warner Bros.: |
attended the very first R&R Conven-
tion in Atlanta. Since then there have
been two moments when the hair stood
up on my arms and | felt blessed to
work in our industry: when The Eagles
reunited and played their hearts out;
and, without a doubt, Bill Clinton’s
keynote address and Erica Farber’s
Q&A with him afterward.

Susan Levin, Coast To Coast:
Bill Clinton’s keynote address at
last year’s R&R Convention espe-
cially inspired me because he talked
about the need for win-win situa-
tions. I believe that with all my head
and heart about business and life in
general. We’d have peace on earth
if people believed in win-win rela-
tionships.

Roger Lifeset, Peer Pressure Pro-
motion: It was in 1978 at the R&R
Convention in Dallas, in Bobby 2’s
suite for ZZ Top — a night of psy-
chobabble and combustibles in the
company of Lee Abrams, Tom
O’Hair, Tom Gamache, Z, George
Gerrity, Neil Lasher, J.B. Brenner,
Bobby Applegate and Arthur Penhal-
low. 1 don’t remember how the
evening ended, but in the moming |
woke up wrapped in curtains we’d
apparently pulled down to use as
sleeping bags.

Bud Harner, Verve Music
Group: Jeff Golub’s set at Club R&R
in 1999. We had already been consid-
ering signing Jeff. He came on after
Norman Brown, who had really
rocked the crowd, and | remember
thinking, “How is Jeff ever going to
follow this?”” Well, he tore the roof off’
the place. I called New York the next
morning and said, *“We’ve got to sign
this guy!” And we did.

Carol Handley, KWJZ/Seattle:
Being picked out of the Smooth Jazz
family to play the washboard with a
zydeco band in New Orleans was cer-
tainly memorable. My impressions
from conventions come from the re-
lationships 1’ve cultivated. Many
have begun by swapping impres-
sions of a panel, as with Carl Grif-
fin; poolside listening to Lee Ritenour
with Hyman Katz; and at label din-
ners where | have enjoyed myself
with Suzanne Berg and talked about

www americanradiohistorv com

the future with Deborah Lewow.

Leanne Meyers, Prana Enter-
tainment/Image Consultants: It was
at one of the first conventions of my
life, when a man | considered a dear
big brother in life, Charlie Minor,
walked me to the elevator. He let me
get in, and, as the door was closing,
he gave me a lascivious smile and
said, “Thanks for a really great time,
darlin’.”

Bob O’Connor, Act 111 Enter-
tainment: Bumping into Alice Coo-
per, who was wearing a snake around
his neck and was accompanied by two
gorgeous, bikini-clad models. He was
very nice, but, as a jazz guy, | was
pretty shocked.

Matt Pierson, Warner Bros.:
What stands out in my mind is an
hourlong conversation with Frank
Cody on a riverboat in New Orleans.
I had taken certain positions for the
sake of my artists and had said some
negative things about BA. | apologized
to him for creating any animosity. It
was a breakthrough conversation, and
we're very good friends to this day.

Rebecca Risman, Concord
Records: Meeting Fitz [KJZZ/Palm
Springs, CA PD Jim Fitzgerald] for
the first time at the R&R cocktail par-
ty. He couldn’t find the sauce for the
shrimp. I found it for him and have
been “Saucy” to him ever since.

Ralph Stewart, KTWV/Los An-
geles: One night at 3am a guy tried
jiggling his key in my door, and I said,
“Hey. dude, wrong room.” He got re-
ally belligerent and started to shake
and kick the door, so 1 called securi-
ty, but he split when he heard the ele-
vator door open. The next morning |
asked at the front desk about the out-
come, and the clerk just said, “Well,
there was a record convention here,”
like that explained it all.

Mark Wexler, i.e. music: {twas a
special evening when Nick Webb and
1 ended up in a room that happened
to be John Tesh'’s and drank his mini-
bar dry.

Steve Williams, KJCD/Denver:
One of my happiest memories is be-
ing in the revolving bar of the Mon-
teleone Hotel in New Orleans’
French Quarter with Bob James,
Carol Archer and other friends. It
was a magical night, and there was
so much love in that room — inde-
scribable and unforgettable.
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Smooth Jazz Top 3

June 14, 2002

/\ifx .................  Jaz

= E ¥

WK WEEK  ARTIST TITLE LABEL(S) Hs slavs umg%z?sl%us St
1 1 JEFF GOLUB Cut The Cake (GRP/VMG) 815 -48 120653 17
3 ©  PETER WHITE Bueno Funk (Columbia) 813 +48 123076 13
4 © CRAIG CHAQUICO Luminosa (Higher Octave) 767 +50 113198 9
2 4 JIMMY SOMMERS Lowdown (Higher Octave) 738 -45 102483 20
6 © BONEY JAMES RPM (Warner Bros.) 647 +28 92546 10
5 6  ALFONZO BLACKWELL Funky Shuffle (Shanachie) 635 -36 70786 24
7 7 NORAH JONES Don't Know Why (Blue Note) 560 -14 62730 8
10 @ JOYCE COOLING Daddy-0 (GRPAVMG) 530 +45 73012 11
11 9  BOZ SCAGGS Miss Riddle (Virgin) 470 -5 37985 15
12 10 CELINE DION A New Day Has Come (Epic) 458 -9 52910 16
13 11 STEVE COLE So into You (Atlantic) 457 -6 77588 13
14 (@ JOE SAMPLE X Marks The Spot (PRA/GRP/VMG) 450 +7 65789 5
17 @ DOWN TO THE BONE Electra Glide (GRP/VMG) 444 +48 78286 7
8 14  PIECES OF A DREAM Night Vision (Heads Up) 433 -81 51962 26
16 15  RICHARD ELLIOT Shotgun (GRPAVMG) 404 -9 62325 14
18 (D BRAXTON BROTHERS Whenever | See You (Peak) 395 +5 50852 10
20 (@ BRIAN CULBERTSON Without Your Love (Warner Bros.) 387 +42 48531 5
19 @ KIMWATERS In The House (Shanachie) n +18 69356 6
23 ® LARRY CARLTON Morning Magic (Warner Bros.) 323 +71 61356 3
26 €@ SPECIAL EFX Cruise Control (Shanachie) 280 +66 45056 3
22 €@ KEVIN TONEY Passion Dance (Shanachie) 2n +12 41623 13
21 22 DAVID LANZ That Smile (Decca) 240 -42 23069 13
24 23 ENYA Only Time (Reprise) 213 -14 17791 15
25 24 KIRK WHALUM | Try (Warner Bros.) 198 -23 21730 20
27 25  CHRIS BOTTI Through An Open Window (Columbia) 184 21 22013 8
29 @ LUTHER VANDROSS I'd Rather (J) 176 +25 22349 2
€ JOE MCBRIDE Woke Up This Morning (Heads Up) 168 +37 25316 1
GERALD ALBRIGHT Ain't No Stoppin’ (GRP/VMG) 161 +59 23180 1
30 € ACOUSTIC ALCHEMY Tuff Puzzle (Higher Octave) 155 +17 7024 3
28 30  DIANA KRALL S'Wonderful (Verve/VMG) 153 9 6068 3

WEEKS ON  TOTAL STATIONS/

ADDS

39/0
411
4010
35/0
39/0
33/0
310
38/0
300
300
360
4072
36/0
2900
310
3872
36/0
341
34/6
32/6
2200
210
15/0
176
18/0
142
193
1922
16/0
10/0

Company). {C) 2002, R&R, Inc.

KEN NAVARRO So Fine (Shanachie)

Total Plays: 137, Total Stations: 12, Adds: 0

3RD FORCE | Believe In You (Higher Octave)
Total Plays: 136, Total Stations: 16, Adds: 1

GREG ADAMS Roadhouse (Ripa)

Total Plays: 136, Total Stations: 12, Adds: 1

SADE Somebody Already Broke My... (Epic)

Total Plays: 130, Total Stations: 11, Adds: 1

WILL DOWNING | Can't Help It (GRP/VMG)

Total Plays: 121, Total Stations: 8, Adds: 0

New & Active

WARREN HILL September Morning (Narada)
Total Plays: 107, Total Stations: 10, Adds: 1

BOYZ Il MEN The Color Of Love (Arista)

Total Plays: 105, Total Stations: 7, Adds: 0

NORMAN BROWN Just Chillin’ (Warner Bros.)
Total Plays: 103, Total Stations: 18, Adds: 4
JONATHAN BUTLER Wakz Up (Warner Bros.)
Total Plays: 98, Total Stations: 14, Adds: 4

REMY SHAND Take A Message (Motown)
Total Plays: 98, Total Stations: 8, Adds: 0

Songs ranked by total pl-ays

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 6/2-6/8. Bullets appear on songs gaining plays or remainfng flat from previous week. If two songs are
tied in total plays, the song with the most stations is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average
Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2002, The Arbitran

Most Added.-

ARTISTTITLE LABEL(S)
CHUCK LOEB Sarao (Shanachie) 9
EUGE GROOVE Slam Dunk (Warner Bros.)

LARRY CARLTON Morning Magic (Warner Bros.)

SPECIAL EFX Cruise Control (Shanachig)

NORMAN BROWN Just Chillin’ (Warner Bros.)

| JONATHAN BUTLER Wake Up (Warmer Bros.)

6
6
4
4
JOE MCBRIDE Woke Up This Morning (Heads Up) 3
PAMELA WILLIAMS The Dance (Fome/Red Ink) 3
JOE SAMPLE X Marks The Spot (PRA/GRP/VMG) 2
BRAXTON BROTHERS Whenever | See You (Peak) 2
GERALD ALBRIGHT Ain't No Stoppin’ (GRPAVMG) 2
LUTHER VANDROSS I'd Rather () 2
MIKE PHILLIPS Will You Stick With Me (Hidden Beach} 2

Most Increased

Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S} INCREASE
NORMAN BROWN Just Chillin® (Warner Bros.) +97
LARRY CARLTON Morning Magic (Warner Bros.) +1
SPECIAL EFX Cruise Control (Shanachie) +66
GERALD ALBRIGHT Ain't No Stoppin' (GAP/VMG) +59
CRAIG CHAQUICO Luminosa (Higher Octave) +50
EUGE GROOVE Slam Dunk (Warner Bros.) +49
PETER WHITE Bueno Funk (Cofumbia) +48
DOWN TO THE BONE Electra Glide (GRPVMG) +48
JOYCE COOLING Daddy-0 (GRPVMG) +45

BRIAN CULBERTSON Without Your Love (Warner Bros.) +42
JOE MCBRIDE Woke Up This Morning (Heads Up) +37

Most Played

Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
DAVID BENOIT Snap! (GRP/VMG) 398
GREGG KARUKAS Night Shift (V-Coded) 369
MARC ANTOINE On The Strip (GRP/VMG) 199
ERIC MARIENTHAL Lefty's Lounge (Peak) 197
SADE Lovers Rock (Epic) 173
CHUCK LOEB Packet Change (Shanachie) 149
L. RITENOUR W/G. ALBRIGHT Jammin' (GRP/VMG) 92
LARRY CARLTON Deep Into It (Warner Bros.) 88
STING Fragile (A&M/Interscope) 80
BRIAN CULBERTSON All About You (Atlantic/W8) 77
DIANA KRALL The Lock Of Love (Verve/VUG) 76
GERALD VEASLEY Do | Do (Heads Up) 14
SPYRO GYRA Feelin’ Fine (Heads Up) 73
JEFF LORBER Ain't Nobody (Samson/Goid Circle) 67
PETER WHITE Turn It Out (Columbia) 64
DIDO Thankyou (Arista) 49

SMOOTH JAZZ!
KRQS
WZMR
WEIB

julia fordham

featuring india.arie
“concrete love”’

AAA!

KINK WFUV
WDET KTEE
WAPS WRNX
WYEP WFPK
KRSH
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The first Smooth Jazz hit from H |E A R'T FE LT
—Fourplay’s debut record on Bluebird/RCA Victor

Add date—June 17! €D on your desk NOW!
All That Jazz 310.395.6995
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Reporters

After Chuck Loeb’s Smooth Jazz hit
“Pocket Change” (Shanachie) settled into
Most Played Recurrents status, | was ea- \

Stations and their adds listed alphabetically by market

ger to hear the first single from Loeb’s new
CD, All Thare Is. Over the years we in this
format have developed an admiration for
the talents of the former Stan Getz side-
man, so when his new single, “Sarao,” fi-
nally arrived, we expected an excellant
piece of work. Once again, Loeb did
not disapooint. When we first auditioned
the tune, | got one of those instant connections with the tone,
tempo and groove. | knew within 60 seconds that “Sarao” was
a fine offering to Smooth Jazz radio. The fune is bright and
lively, with a medium-up groove and lots of tasty guitar play-
ing. II's also thought-provoking and exhilarating, just perfect
for at work or cruising. € Chuck gets solid support from his
rhythm section. The tune has a funky feeling and maintains an
appealing jazz sensibility throughout. The melody is played in
unison with a synth-sounding keyboard that sweetens things nicely, adding den-
sity and flavor to the hook. | like the balanced mix and procuction values too.
Let’s face it, Chuck’s very well-regarded as an intelligent, hard-working producer.
“Sarao” means “a gathering of friends” in Spanish, and I know we can thank
Chuck’s wife, vocalist Carmen Cuesta, for the title. It's easy to imagine bottle
caps twisting off while listening to this tune. It is a berfect soundtrack for hang-
ing out with friends and a great companion for a sunny day.

I With
: . eKool’ Hollowell
Lam, E D, WJCD/Norfolk

he year is nearly half over, and, so far, only
one track other than Jeft Golub’s “Cut the
Cake” (GRP/VMG) can clalm six weeks at No. 1
(the other was Boney James’ “See What I'm
Sayin™ cn Warner Bros.). Golub is well-lovec by
his Smooth Jazz brethren, as their remarks about
his memorable 1999 Club R&R performance in
this week's “Ghest of Conventions Past” column
suggest. Congratulations to Jeff, producer Bud
Harner. All That Jazz and GRP promo diva
Laura Chiarelli for another spectacular chart-
busting success ... Chuck Loeb’s got the goods for No. 1 Most Added this week.
°Sarao” {Shanachie) picks up nine new adds, including WQCD/New York and WNUA/
Chicago ... In only its third week of airplay on KTWV (The Wave)/Los Angeles, Euge
Groove’s “Slam Dunk" (Warner Bros.) is already up to 18 plays, and it sounds
s'ammin’ on the air. Second Most Added with seven, Euge ears adds on WNUA,
WJZZ/Attanta, WLOQ/Orlando, KCIY/Kansas City and JRN, among others ... Larry
Carlton's “Moming Magic” (Wamer Bros.) continues to sweep up the chart to 19*
and eams seven new adds, including ratings giants KYOT/Phoenix and KIFM/San
Diego ... Norman Brown's “Just Chillin™ (Wamer Bros.) picks up four new adds,
and it should be noted that the track is already receiving 14 plays on The Wave: it's
also up to 12 plays in its second week on WJJZ/Philadelphia and gets 11 plays on
WJZZ/Atlanta ... Jonathan Butler’s “Wake Up™ (Wamer Bros.) also picks up four
new adds, including WSSM/St. Louis. The Wave played Jonathan's track 14 times,
and, man, it sounds brilliant on the air.
— Carol Archer, Smooth Jazz Editor

WZMPR/Albany, NY
PD: Tim Durkee
MO; PatsiCagan/

KRQS/Albuguergue, NV
PD: Paul Lavole
MB: Jeif Young

2 CASSANDRA WILSON “Storm™

o
SPECIAL EFX “Cantror™
BROTWER LODE “Nreite™

KNIK/Anchorage, AK
OM: Aaron Wallender
PD: J.J. Michaels

MD: Jenniter Summers

GREG ADAMS “Roahouse™
LARRY CARLTON "Magic™

WJZZ/Atlanta, GA

PD/MD:; Nick Francis
2 JDESWPLE Marks™
Y EUGE GROOVE “Sam:

KSMJ/Bakersfield, CA
PD/MD: Chris Townshend

T WARREN HILL “Sepiemoer

WNUA/Chicago, IL
PD: Bob Kaake
WDIMIJ Carl Amierson

EIBE GROOVE ‘S

WNWV/Cleveland, OH

PD/MD: Bernie Kimble
10 BRAXTON BROTHERS “See
CACKLOER “Sarac

WJZA/Columbus, OH
CM/PD/MD: Bill Harman

APD: Gary Wolter
PAVELA WILLIAWS “Dance

KDAI/Dallas-Ft. Worth, TX
FD: Maxine Todd
RPD/MD: Bret Michae!

Ko Adas

EVJZ/Des Moines, 1A
FD: Mike Blakemore

MD: Becky Taylor
SPECIAL EPX “Control”

WVMV/Detroit, Ml
PD: Tom Sleeker
MD: Sandy Kovach

No Ados.

KUJZ/Eugene, OR
PD: Chris Crowley i

KEZL/Fresno, CA

FD/MD: J. Weidenheimer
No Adas

WY JZAndianapolis, IN
PO/MD: Carl Frye
GEAALD ALBRIGHT *Stoppi

KClY/Kansas City, MO
PO: Mark Edwards

MD: Michelle Chase
EUGE GROOVE “Slam”
SPECIAL EAX “Comro”

KOASAas Vegas, NV
PB/MD: Erik Foxx

5 JOE MCBRIDE Mo
JONATHAN BUTLER “Wake
PAMELA WILLIAMS “Dance

KTWV/Los Angeles, CA

PO: Chris Brodie

APD/MO: Ralph Stewarl
No Aads

WLVEMiami, FL

PD: Rich McMillan
GERALD ALBRIGHT *Stooom

KSBRMission Viejo, CA
OM/PD: Terry Wedel

MD: Logan Parrls
CHUCK LOES "Sara0”

KRVR/Modesto, CA

PD: Jim Bryan

MD: Doug Wnl!'
RORMAK
mmwsu_gsu o
JOE MCBAIDE “Mormng”

WQCOMew York, NY
OM: John Mullen

PD/MD: Cnarley Connolly
CHUCKLOE “Saran”

W.CO/MNorfolk, VA

MD: Larry Hollowell
LUTHER VANDROSS “Ratner

WLO0Q/Orlando, FL

PD: Dave Kosh

MO: Patricia James
JONATHAN BUVLER “Wake'

EUGE GROOV

WUJZ/Philadelphia, PA
OM: Anne Gress

PD: Michael Tozzi

MD: Joe Proke

SPECIAL EPX °C
WARC ANTOIE “Crusi™

KYOT/Phoenix, AZ
PD: Shaun Holly
APp/MD Greg Morgan

1RY CARLTOR “ttagie™
0 um GROOVE “Slam”

KJZS/Reno, NV
PD: Jay Davis

5 TONY GUERAERD “Have”

WJdZV/Richmond, VA
DM/PD Tnmmy Flemlng

BAOWN
um(s L e

KSSJ/8acramento, CA
PD: Lee Hanson
APD: Ken Jones

1M WATERS “House™
LARRY CARLTON Hage™

WSSM/St. Louis, MO
DM: Mark Edwards
PD: David Myers
MIKE PHILLIPS “Stick™
NORMAN BROWN “Just™
PRk Rors ¢

KBZN/Salt Lake City, UT

PO/MD: Rob Riesen
RBVANBAOV Tt
m

KIFM/San Diego, CA
PO: Mike Vasquez
APD/MD Kelly Cule

JDE T e

KKSF/San Francisco, CA
PD: Paul Goldstein

APD/MD: Samanma Wiedmann
4 PETER WHITE "B,

KMGQ/Santa Barbara, CA
PD: Mark De Anda

APD/MD: Steve Bauer
LUTHER VANDROSS “Rather
SPECIAL EFX “Control™

KJZY/Santa Rosa, CA
PD: Gordon Zlot
APD/MD: Rob Singleton

“Beiave’
2 NURM JON!S "TM

KWJZ/Seattle-Tacoma, WA
PD: Carol Handley
MD: Dianna Rose

Ne

WEIB/Sprinafield, MA
PD: Ben Casey
MO: pavvel Cutting

P T

E
PA

WSJT/Tampa, FL
0M/PD: Ross Block
MD: Kathy Curlls

WJZW/Washington, 0C
PD/MD: Kenny King

Mo Acds

JRN/(Jones NAC)National
PD: Steve Hibbard
MD: Cheri Mavquart

UK L0ED

EUGE GF
ORATHAN BTLER e

42 Total Reporters

42 Total Indicator
39 Current Indicator Playlists

Did Not Report, Playlist Frozen (3):
KJCD/Denver-Boulder, CO
WJZNMemphis, TN
WJZIMitwaukee-Raclne, Wi

A new voice for contempcrary jazz.

= W P

i \ /

1= \(

W, WD) WA
carol duboc

.a talent to track.” -pon Heckmar. LA Times

“tke vocals are angelic; the writing is prolific.” -cerald Alright

scngwriter/arranger with credits ranging from Patti LaBelle to Gieorge Duke
features Gerald Albright, Hubert Laws, Patrice Rushen and more

First single “THIS IS NO ORDINARY LOVE” on your desk soon
Going for adds on July 8th / in stores July 30th

Promotion contact: All That Jazz 310.395.6995

W i lusic

www americanradiohistorv com
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Green Book Of Songs

Traces Music Themes

Seven years in the making, it's worth the wait

usic reference books are part and parcel of radio stations. The only bad thing about
encyclopedic volumes about bands is how quickly they become outdated. Bands break
up or change members, and new bands come on the scene. Anyone who attempts to stock
aradio station with uscful books knows that’s it’s an eternal process. When I was music director
at different stations, 1 considered it part of my job to turnish the studio with such books (and
prayed that | would get reimbursed).

Early in my carcer | remember see-
ing The Green Book of Songs
by Subject: The Thematic
Guide to Popular Music al
the first stations 1 worked at.
Wow, was it cool! Over the
years The Green Book proved
extremely invaluable not only
to me, but most anyone clse
who perused it.

Fast-forward to a couple
of weeks ago, when R&R
Editor-in-Chief Ron Rod-
rigues dumped a 1,500-plus-
page tome on my desk (1 say
*dumped” because this thing weighs
five pounds). It was the brand-new
version ol The Green Book. Now in
its fifih edition, it completely blows
away its predecessors. It helps you
identify over 35,000 songs and album
tracks from all genres and eras by
nearly 1,800 themes and concepts,
with listings including titles, artists,
discographics and labels.

Beyond a shadow of a doubt, au-
thor Jeff Green has compiled the
most impressive music reference and
resource tool on the planet. Green is
also Executive Editor at R&R, hav-
ing returned recently for his second
stint with the company, joining the
scores of “music heads™ who have
walked the halls of R&R over the
years. His music-industry career also
includes executive roles with the
Country Music Association and Mu-
sic & Media in Amsterdam. !le has
also worked in radio, records and tele-
vision marketing.

Green has invested 25 years in a
project that is clearly a labor of love
— such a task would be too daunt-
ing for anyon¢ to consider if they
were just in it for the money. “At the
time that | started it, [ didn’t know
that it would have any commereial
merit,” he says. 1 just thought it
would be something that would help
me get record service from the labels
and that it might be a good tool for
air personalities who, back then, still
picked the records.”

Jeff Green

In The Beginning Was Elvis

The book’s genesis was in
rock. says Green. “Back
when Ron Rodrigues and |
were in college. which is
when this book was original-
ly hatched, he was the PD of
our college radio station. |
happened to be on the air the
day that Elvis died, so I start-
ed playing all these songs
about Elvis and anything to
do with Elvis.”

That college station, KSFS/
San Francisco, had one [ilvis greatest
hits collection. After Green played it,
he began looking for any music that
would refate to Elvis. whether it was
songs about Memphis. Las Vegas,
doughnuts or Cadillacs. “1t was hard-
ly the most reverential tribute to
Elvis. but it was fun to produce and
generated several interesting listen-
er calls,” he says.

The concept grew from there
when, later that day, another of the
station’s [)Js asked Green for help
in finding songs to fit a theme on
his show. That led to recipe-card
boxes, then to a three-ring bind-
er, then two binders.

“That’s how The Green Book
got started,” says Green. “As
time went by I thought it would
become increasingly marginal
in value. But one day the late
Bill Gavin looked at it and sug-
gested that | add the other music
genres. That was a great inspiration to
me, and that’s when [ broadened it
out. Now it’s like knitting the world’s
biggest blanket — we just can’t stop.™

Making The Cut

The Green Book includes genres
like popular standards. contemporary
hits. oldies. rock. country, R&B. rap,
hip-hop, jazz. alternative, Broadway,
folk. blues, reggae, New Age, blue-
grass. television themes, marching
compositions. children’s songs, college
fight songs, national anthems, advertis-
ing jingles and novelty records.

Green's wife, Lauren Virshup,
works closely with him on the project.
*In addition to running the company
day-to-day. Lauren is a scholar and
musician with a strong knowledge of
a variety of genres,” Green says. “She
spent several months alone on the
new index. I simply could not have
done this without her.”

How does Green go through all the
music in order to categorize it? “We
listen to the songs and read the lyrics.
We get them any way we can — buy-
ing albums: searching online; through
reviews, press releases and record-
company materials; liner notes: recom-
mendations from others — whatever it

takes to get our hands on the music.
That’s the only way to do it, unless the
lyric is easy to hear, as it is with oldies
or country music.”

Labels, artists and managers are
welcome to send their lyrics or al-
bums directly to Green for inclusion
in future editions.

Green’s criteria for including songs
in the book is quite liberal. *It’s loose-
ly defined as any record that makes
top 15 on any of R&R's |2 charts [on
the Back Pages].” he says. “Beyond
that, if the album has done extremely
well, like Linkin Park's Hybrid The-
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mance.

That '80s Band To Rock R&R
Convention 2002!

The group that's baffled convention audiences from coast
to coast will be performing a special set as part of Rhino’s
“Club R&R” party on Thursday night. In keeping with Rhi-
no's '80s theme party to herald the imminent release of
their Like Omigod! '80s compilation, That '80s Band will
perform a special set of ‘80s tunes that will include Devo’s
immortal “Whip It,” Gary Numan's legendary “Cars” and
Human League’s classic “Don’'t U Want Me.” Showtime is
approximately 10:30, following the Violent Femmes perfor-

That '80s Band is the latest incamation of radio and record knuckle-
heads who've performed under the names Non Traditional Rev-
enue and Sons Of Crosby, among others. The 2002 version of the band
includes the following “luminaries” (and we use that term loosely):

John Butler, Curb {bass)
Danny Buch, Atlantic (keyboards)
Joe Bevilacqua, WHJY/Providence (guitar)
1 Harvey Kojan, WNOR/Norfolk (keyboards)
Paul Colbert, R&R (vocals, drums)
Barry James, WTMX/Chicago (drums)
| Damon Grossman, Curb (drums)
Steve Clark, MusicMatch.com (drums)
Tracey Austin, KRBE/Houston (vocals)
MaryLee Kelly, DMX (vocals)
Tim Richards, WKQX/Chicago (vocals)
Clarke Brown, Jefferson-Pilot (guitar)

|

ory, for example. we'll go deep into it.

“After that, it gets to be a judgment
call. If there’s a lesser-known artist
with a song about a unique subject
that we don’t have many entries for,
we'll include it. With artists of a par-
ticular stature, we go very deep. The
goal is to be as inclusive as possible.”

The Job Of Interpretation

The subjective nature of lyrics
makes the job of properly classifving
songs a touchy matter. “Sometimes
song lyrics are not what the title is
about or the title is not what the songs

are about, so you have to have
a certain musical expertise or
savvy to be able to use it,”
Green explains.

“Some songs are cspecially
difficult, like *Iris* by The Goo
Goo Dolls. You can’t just figure
it out from the title; it isn’t nec-
essarily about someone’s name or

even eyes. So that song is catego-

rized many different ways: *An-
gels,” ‘Break,’ ‘Desire,” ‘Etemity,”
‘Heaven,” ‘Identity Crisis,’ ‘Life,
‘Love: General® and ‘Thinking &
Knowing.” We spend quite some
time thinking about these songs.
Sometimes we’re not entirely sure,
but we do the best we can. When in
doubt, we’re liberal with it.”

It can be helpful to talk to the mu-

sicians, although they can throw in
their own monkey wrenches. “I hap-
pened to meet Jim Capaldi of Traffic,
and we were discussing ‘The Low
Spark of High Heeled Boys,” which
everyone | had ever talked to said was
a song about heroin,™ Green recalls.
“Capaldi claims it's not. | asked what
it was about, and he said, *Nothing.
just a bunch of lyrics.” So we took it
out of the drug category it was in.
Who am | to say what the song is re-
ally about? We certainly want to be
receptive to what songwriters tell us.™

Interpreting the meaning of lyrics
can be as difficult as leaming anoth-

www americanradiohictorvy com

er language. “Today it’s a lot harder
than when | first started,” Green says.
“The lyrics of the *50s and *60s were
very straightforward. The songs were
shorter, and the lyrics were simple.
That's why now we don’t feel com-
fortable analyzing a song unless we
can see the lyrics. It's too easy to miss
a phrase that can tum the meaning of
a song around.™

Many Uses, Many Fans

While the on-air applications of The
Green Book are obvious. it should also
be noted that in today’s voicetracking
world the tome is indispensable. Cer-
tainly, every moming show would do
well to have its own copy, and a sta-
tion's imaging and production depart-
ment could use one too. Even the sales
representatives would find it usetul as
they help their clients prepare ad cam-
paigns and marketing plans.

*We have seen so many uses for the
book.” says Green. “As far as radio is
concemned, it's as much of a thought-
starter as it is a production reference.”

Outside of radio, fans of The Green
Book are quite diverse. *"Oprah Win-
frey uses it. When the order came in,
she signed the check herself. Others
who have purchased the book include
CBS News, Oliver North, Paramount,
Disney, the San Diego Padres. the New
Jersey Nets, Young & Rubicam, record
labels, school districts in Canada and
Spain, marching bands, mobile DJs,
music therapists, educators, film music
supervisors and public speakers.”

Another market for Green is librar-
ies and schools. “Teachers love it.” he
says. “For example, if they want to
teach about Vietnam, they'll engage
their students by talking about the mu-
sic that came out during that era. They
use music 1o talk about fashion, politics,
history. gender conflicts, social issues,
ctc. We hope that the book can serve a
purpose as an academic or literary tool.”

Continued on Page 88
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Most Added.-

www.rradds.com

ARTISTTITLE (ABEL(S)
RUSH Secret Touch (Atiantic) 16
SINCH Something More (Roadrunner/|{DJMG) 7
ROBERT PLANT Darkness, Darkness (Universal) 5
MAD AT GRAVITY Walk Away (ARTISTdirect) 4
VINES Get Free (Capitol) 3
KORN Thoughtless (Immortal/Epic) 3
TOOL Parabola (Volcano) 2
SYSTEM OF A DOWN Aerials (American/Columbia) 2
EPIDEMIC Walk Away (Elektra/EEG) 2
DAVID BOWIE Slow Burn (Columbia) 2

2

| HIVES Hate To Say | Told... (Burning/Epitaph/Sire/Reprise)

Most Increased
Plays

ARTIST TITLE LABEL(S} INCREASE
RED HOT CHILI PEPPERS By The Way (Warner Bros.) +182
ROBERT PLANT Darkness, Darkness (Universal) +93
PUDDLE OF MUDD Dritt... (Flawless/Geffen/Interscope) +86
C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) +17

SYSTEM OF A DOWN Aerials (American/Columbia) +71
DEFAULT Deny (TVT) +54
AEROSMITH Girls Of Summer (Columbia) +45
AUDIOVENT The Energy (Atiantic) +45
GODSMACK | Stand Alone (Republic/Universal) +41
CREED One Last Breath (Wind-up) +36
Most Played
Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
LINKIN PARK In The End (Warner Bros.) 300
CREED My Sacrifice (Wind-up) 272
STAIND It's Been Awhile (Flip/Elektra/EEG) 243

PUDDLE OF MUDD Control (Flawiess/Geffen/interscope) 225

3 DOORS DOWN Kryptonite (Republic/Universal) 175
DISTURBED Down With The Sickness (Giant/Reprise) 170
PRIMUS W/0ZZY N.|.B. (Divine/Priority) 168
FUEL Hemorrhage (In My Hands) (Epic) 147
INCUBUS | Wish You Were Here (fmmortal/Epic) 145
STAIND Qutside (Flip/Elektra/EEG) 138
TOOL Schism (Voicano) 134
GODSMACK Awake (Republic/Universal) 130
0ZZY 0SBOURNE Gets Me Through (Epic) 130

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

W W wmst e ueeus MRl e TERPTOSES
1 0 C. KRDEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) B0 +77 68054 8 3500
3 2 NICKELBACK Too Bad (Roadrunner/IDJMG) 620 -18 59190 28 2710
4 @ TOMMY LEE Hold Me Down (MCA) 603  +23 51631 13 3300
7 o PUDDLE DF MUDD Drift & Die (Flawless/Geffen/Interscope) 601 +86 55558 8 30/0
2 5  PUDDLE DF MUDD Biurry (Flawless/Geffer/Interscope) 594  -40 58768 32 33/0
5 ©  CREED One Last Breath (Wind-up) 585  +36 53764 9 31/0
8 ﬂ GDDSMACK | Stand Alone (Republic/Universal) 506  +41 51839 19 23/0
16 o RED HDT CHILI PEPPERS By The Way (Warner Bros.) 472 +182 49363 2 31/0
6 9 RUSH One Little Victory (AnthemvAtlantic) 452  -86 35920 10 3010
9 10 DEFAULT Wasting My Time (TVT) a4 2 47276 39 290
1 m JERRY CANTRELL Anger Rising (Roadrunner/IDJMG) 400 +29 38233 8 290
12 @ DEFAULT Deny (TVT) 398 454 37856 10 31A
13 ©  NICKELBACK How You Remind Me (Roadrunner/IDJMG) 359 +4 39552 46 32/8
14 @ AEROSMITH Girls Of Summer (Columbia) 344 445 33703 3 271
10 15 STAIND For You (Flip/Elektra/EEG) 333 -3 37657 24 2110
17 (D PAPAROACH She Loves Me Not (DreamWorks) 280 432 20417 4 230
18 D  KORN Here To Stay (/mmortal/Epic) 229 +7 18498 12 1800
20 @ EARSHOT Get Away (Warner Bros.) 226 +14 17386 10 210
26 @ AUDIOVENT The Energy (Atiantic) 215  +45 18881 5 190
22 @ HOOBASTANK Running Away (/sland/IDJMG) 208 422 15251 5 201
21 @ STAIND Epiphany (Flip/Elektra/EEG) 189 +8 15717 6 19/0
19 22 ROB ZOMBIE Never Gonna Stop (The Red...) (Geffer/Interscope) 185 47 11423 20 12/0
24 @ COURSE OF NATURE Wall Of Shame (Lava/Atlantic) 175 +0 12855 3 2110
@ TRUSTCOMPANY Downfall (Geffervinterscope) 166 +31 12319 1 177
28 25  INCUBUS Warning (/mmortal/Epic) 161 2 1107 5 18/0
29 26  GOO GOO DOLLS Here Is Gone (Warner Bros.) 154 -8 12013 13 8/0
@ ROBERT PLANT Darkness, Darkness (Universal) 151 483 16144 1 215
25 @  KID ROCK You Never Met A Motherf* “er... (Top Dog/Lava/Atiantic) 144 + 14014 4 1500
27 29  TOOL Parabola (Volcano) 143 17 11703 7 1772
@ BAD COMPANY Joe Fabulous (Sanctuary/SRG) 132 +8 11301 1 110
37 Rock reportars. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
6/2-6/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger Increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall totai stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. G-oss Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
New & Active
P.0.D. Boom (Atlantic) | UNION UNDERGROUND Across The Nation (Portrait/Columbia)
Total Plays: 131, Tota; Stations: 10, Adds: 0 Total Plays: 88, Total Statons: 8, Adds: 0
OUR LADY PEACE Somewhere Out There (Columbia) GREENWHEEL Shelter (/slznd/IDJMG)
Total Plays: 96, Total Stations: 13, Adds: 0 Total Plays: 86, Total Stations: 12, Adds: 0
SYSTEM OF A DOWN Aerials (American/Columbia) ADEMA Freaking Out (Arista)
Total Plays: 96, Total Stations: 12, Adds: 2 Total Plays: 70, Total Stations: 8, Adds: 0
JIMMY EAT WORLD The Middle (DreamWorks) 12 STONES Broken (Wind-up)
Total Plays: 96, Total Stations: 4, Adds: 0 Total Plays: 68, Total Stations: 9. Adds: 0
CLARKS Hey You (Razor & Tie) SWITCHED Inside (/fmmortal/Virgin)
Total Plays: 94, Tota! Stations: 10, Adds: 0 Total Plays: 61, Totat Stations: 6, Adds: 0
Songs ranked by totat plays

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3’ High and 6' Wide

— Weather-resistant

— Durable

P.O. Box 750250 Houston, Texas 77275-0250
Tel 713/507-4200 Fax 713/507-4295

ri@reefindustries.com www. reefindustries.com

g

1-800-231-6074

www americanradiohictorv com
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Produced by Steve Evet's. Mixed by Rck Will Managemenl John Reese and Paul Gomez
for Freeze Managemenl. Fsom the for g album ilable on
ARTISTdirect Records. €01°9-01044-2

© 2002 ARTISTdirect Reconds, L.L.C. "ARTISTdirect” and the ARTISTdirect logo are
tradermarks of ARTISTdiredt. Inc.. and are licensed to ARTISTdirect Records. L.L.C.
All rights reserved.
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WONE/Akron, OH *
PD: TK. O'Grady
APD: Tim Daugherty
No Adds

KZRR/Albuguergue, NM *
DirfProg: Bill May

PD: Phil

MD: Rob Brothers.

+ TRUSTCOMPANY “Downtal™

KZMZ/Alexandria, LA
PD: Terry Manaing
MD: Pat Cioud
ROBERT PLANT Darkness™
RUSH “Towen™

WZZ0/Allentown, PA *
PD: Robin Lee
MD: Keith Moyer
1 JHAY EAT WORLD “Sweet”
1 DAVID BOWE “Bum™
EPIDEMIC Wak™

KWHL/Anchorage, AK
PD: Larry Snider
MD: Kathy Mitchell
SYSTEM OF A DOWN “Aerals™

WAPL/Appleton, W1 *
PD: Joe Calgaro

APDMD: Cramer

3 RUSH "Touch”

KLBJ/Austin, TX *
OM: Jett Carrol
MD: Loris Lowe
SINCH “More”
ROB ZOMBIE “Demon”

KIOC/Beaumont, TX *
: Debbie Wylde
POMD: Mike Davis
1 SINCH “More
EPIDEMIC “Watk™

WKGB/Binghamton, NY

WBUF/Buttalo, NY *
PD: John Paul

AOBEAT PLANT “Darkoess™
RUSH “Touch™

WROK/Canton, OH *
PDMD: Todd Downerd

KORN “Thought”
SINCH “Moce™

WPXC/Cape Cod, MA
OM: Steve McVie
PD: Suzanne Tonaire
R0B 20MBIE “Demon”
HIVES “Hate™

WYBB/Charleston, SC *
POMD: Mike Alien
RUSH “Touch”™
SINCH “More”

WKLC/Charleston, WV
POMD: Mike Rappaport
3USH Touch™
DAVID BOWEE “Burn™
EPDEMIC “Wak™

WEBN/Cincinnati, OH *
OLY: Scott Reinhart
PO: Michael Walter
MD: Rick “The Dude  Vaske
o Adgs

WVRK/Columbus, GA
DM: Brian Waters.
No Adds.

KNCN/Corpus Christi, TX *
PD: Pausa Newell
MD: Monte Montana
No Adds

WTUE/Daylon, OH *

KLAQ/EI Paso, TX *
PD: Magic Mike Ramsey
APD/MD: Glenn Garza

MAD AT GRAVITY “Avay”
RUSH “Touch™

SINCH “More™

TOOL “Parabota™

VINES “Free”

WPHD/EImira-Coming, NY
GM: George Harris
MD: Jay Wt

31 RED HOT CRILY.. Way™

30 AERQSMITH “Summer™

HIVES “Hate”
BAGMEN rat

KLOLMouston, TX *
QMPD: Vince Richards
MD: Steve Foo

ROBERT PLANT “Darkress™

WRKR/Kalamazoo, Ml
PD: Mike McKeily
APOMD: Jay Deacon
RUSH “Tooeh

WQBZ/Macon, GA
MD: Sarina Scott
ROBERT PLANT “Daricess™
AED HOT CHILL. “Way"
AUSH “Touen™
SINCH “More™

KFRQ/McAllen, TX *
PD: Alex Duran
MO: Keith West

MAD AT GRAVITY “Away
ROBERT PLANT “Darkness™
RUSH Touch™

SINCH “More”

SYSTEM OF A DOWN “Aeras™
VINES “Free”

WCLG/Morgantown, WV
PD: Jetf Miller

WODHAMorristown, NJ *
POMD: Terrie Carr
4 RUSH “Touch™

WBAB/Nassau-Sutfolk, NY *
PD. John Qisen
MD: John Parise
Ho Auts

KFZX/Odessa-Midland, TX
POAMD: Steve Driscoll
No Adds

KEZ0/Omaha, NE *
PDMD: Bruce Patrick
RUSH “Touch”

KCLB/Palm Springs, CA
PDMD: Tish Lacy
RUSH "Touch”

WRRX/Pensacola, FL *
GMPD: Dan McClintack

8 KORN “Tnought™

1 HIVES “Hate”

WWCT/Peoria, IL
PD: Jamie Markley
MD: Debbie Hunter

RUSH “Touct™
ORY CELL "Crumbes™

WMMR/Philadelphia, PA *
PO: Sam Milkman
APDAD: Ken Zipeto
& DISTURBED “Down™
VINES “Fiee™

KOKB/Phoenix, AZ *

KCAL/Riverside, CA *
PD: Steve Hoftman
MD: MJ. Matthevis

WXRX/Rockford, IL
PDYMD: Jim Stone
RUSH “Touch™

WIOT/Toledo, OH *

37 Total Monitored

WHEB/Portsmouth, NH * KBER/Salt Lake City, UT* WKLT/Traverse City, Ml WRQR/MWilmington, NC
POMD: Alex James OM: Bruce Jones POMOD: Termi Ray OM: John Stevens
MAD AT GRAVITY “Avay” PD: Kelty Hammer AUSH “Toueh™ APDMD: Gregg Stepp
ROBERT PLANT “Darkness™ APDMO: Helen Powers PAPA RDACH Loves™ SINCH “More”
1 HOOBASTANK “Runeg™ CUTTING EDGE Potoe™
RLYING TIGERS “Hel”
WHJY/Providence, RI * i KATS/Yakima, WA
PD. Joe Bevilacqua KLPX/Tucson, AZ * OM: Rion Harris
APD: Doug Palmiert POMD: Jonas H 6 EPIDEMIC “Wak"
MO: John Laurenti . . g - ORY CBRL “Crumbles™
ROBERT PLANT “Darkness K8J0/San Francisco, CA ::35« ‘Km SHHCH Mare-
i A o Schioin oty
TOOL peloty o e ROSERT PLANT Mo oA
RUSH “Touch™
WBBB/Raleigh-Durham, NC * KOs Ok WNCD/Youngstown, OH *
ou: Meyer M ulsa, o PD: Chris Patrick
R K20Z/San Luis Obispo, CA EONOARSE Tt A
PD: Donna James. RUSH “Toueh” CHEVELLE “Reg™
MD: Jordan Black
i . 10 JIMMY EAT WORLD “Sweet”
e g e e
MO: Casey Krukowski
1 SYSTE O A Dot s
RUSH “Tauch™
Sow ] KXFX/Santa Rosa, CA * * .
SCRME Mevnsismpon | Monitored Reporters
Mimm Frodie 57 Total Reporters

Mo acds KISW/Seattle-Tacoma, WA *
e 20 Total Indicator
APDMD. Ky Brooks. i It
WROV/Roancke-Lynchturg, VA* o 1;’::{ 19 Current Indicator Playll§ts
MAD: Heidi Krummert RUSH “Toueh™
[ No Adds New Reporter (1):
KXUS/Springfield, MD KISW/Seattle-Tacoma, WA
WCMF/Rochester, NY * e No Longer A Reporter (1):
PD.Jan HcCrae Ko Adds WPLR/New Haven, CT
: Dave Kane
ST - 0 The following stations move from
VAMASSA "Unbroker WA racuse, NY * : -
’éﬁ?ﬁ ,,Irm'm pory e BZWM Rock to Achve_ Rock (3):
APD: Dave Frisina WRTT/Huntsville, AL
KO Thow: WTFX/Louisville, KY
USH “Touch

KATT/Oklahoma City, OK
Did Not Report, Playlist Frozen (1):

PD: Jim Free PD: Tony Tiltord MD: Dave Murdock PD: Joe Bonadonna ADEMA “Freaking’ OM: Cary Pal WMZK/Wausau, WI
MD: Tim Boland APDMD: John Beaulleu 10 KORN “Thougnt MD: Dock Eilis. A AT GRAVITY "Ry PDAID: Dave Rossi
Ho Adds No Adds SINCH “More” AUSH “Tough™ EPIDEMIC ek No Ades
‘Green Book Of Songs over 4,000 search terms also helps you find the

Continued from Page 85

The Green Book is available from R&R’s
website: wwwradioandrecords. com. The list
price for the hardcover is $79.95: tor the sofi-
cover, it's $64.95. Green is offering a 20% dis-
count and free shipping — quite a deal tor a book
that's nearly three inches thick! The resource cer-
tainly delivers more than its own weight in gold.

“The Fourth Edition sold 13.000 copies — not
bad for a mom-and-pop publisher,” Green says.
“We’re encouraged that on Amazon’s ‘new and
forthcoming' music reference titles we’re No. 2
and top 10 among all upcoming music books.
The Fifih Edition doesn’t ofticially come out
until next month, but we’ve already filled over
500 orders. We went to press in early April, so
you’ll find many songs trom 2002 in it.”

The songs are arranged in a simple layout and
include over 9,100 artists, 24,000 albuins and
more than 1,500 labels — over 86,000 listings
in all. An expanded. cross-referenced index with

songs you need.

More than just a list of songs grouped by a spe-
citic word found in the title or lyrics, the book
catalogs the tracks by subject and concept. Let’s
say you need songs about marriage. Online search
engines will offer only songs with the word “mar-
riage™ in the title or Iyric. but The Green Book of-
fers scores of songs about everything to do with
marriage: courting, falling in love, getting engaged,
the wedding, the honeymoon and married life.

With 25 new “love” themes, you get songs
about everything from expressing devotion to re-
lationships that are on the ropes, as well as cheat-
ing, divorce — even songs that say “get lost!”

Another example is songs about specific makes
and models of cars — from Corvettes to T-Birds
— as well as lists of songs about driving, road
accidents, hitchhiking, making out in the back
seat, being on the road, gas stations, taxis, trucks,
buses, motorcycles, car racing and more.

This is one resource you can'’t afford to live

without.

!. )

' YOU'VE GOTTA BE CRAZY

Locat band 36 Crazyfists played a hometown gig last week in Anchorage, AK after being
on the road for awhile. Shown in the picture are (back, i-r) Crazyfists lead singer Brock
Lindow, bassist Mick Whitney, drummer Thomas and guitarist Steve Holt; () two random
hot chicks to make the photo interesting; and (front, l-r) KWHL/Anchorage In The Pit
host Bearded Jon and afternoon co-host Porno Brad.

il
LR

AR
Himi

HM LAUNCHES WITH PLANT |

Former KLOS/Los Angeles MD Jim Villanueva recently formed his own syndication compa-
ny, LHM Productions. Here he is with Robert Plant following an interview for the world
premiere broadcast of Plant’s upcoming CD, Dreamiand. The show will air in July. For info
on airing the program, contact Maria Laing at 818-780-4546.

LAZE

WLZR/Milwaukee’s Lazerfest was a huge event last month. Headliners Incubus posed with
station staffers. Seen here are (l-r) Epic’s K.C. O'Neil, Incubus’ Jose and Kilmore, Epic’s
Cheryl Valentine, the band’s Brandon, WLZR MD Marilynn Mee and PD Keith Hastings and
Incubus’ Mikey E.
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P, ’"v Actlve Rock Top 50

............................................ ) Powered 8]

“June 14, 2002
etk HE ammsT TTLE waBELs) s pLAYS mp%?o%%sous e Most Added-
1 1 GOOSMACK | Stand Alone (Republic/Universal) 1890 -14 176892 19 570 www.rradds.com
2 @ PUODLE OF MUOO Drift & Die (Flawless/Geffen/Interscope) 1800  +100 152075 11 5940
Immortal/épic) 1651 60 130454 13 590 | o ued -
3 3 KORNHereToStay (i _ KORN Thoughtless (immortalpic) 29
4 o C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 1551 +22 129561 8 54/0 SYSTEM OF A DOWN Aerials (American/Columbia) 10
5 5 SYSTEM OF A OOWN Toxicity (American/Columbia) 1388 112 107061 23 550 | SINCH Something More (Roadrunner/IDIMG) 10
6 6  EARSHOT Get Away (Warner Bros.) 1362 7 108686 16  58/0 | EPIDEMIC Walk Away (Elektra/EEG) 8
CHEVELLE The Red (Epic)
15 @ REDHOT CHILI PEPPERS By The Way (Warner Bros.) 1801 w425 13208 2 892 | poie U (Atiantc) s
7 8  TOMMY LEE Hotd Me Down (MCA) 1224 29 104839 14 552 | \ineq ot Free (Capital) §
9 © PAPARDACH She Loves Me Not (DreamWorks) 1187 +74 92513 6 570 MAD AT GRAVITY Walk Away (ARTISTdrect) 5
8 10 STAIND For You (Fiip/Elektra/EEG) 1105 -89 106561 25 5600 | HIVES Hate To Say | Told... (Bumning/EpitaphvSire/Reprise} 5
10 11 JERRY CANTRELL Anger Rising (Roadrunner/|DJMG) 1065 24 00138 10 560 | A Nothing (Mammoth/Hollywood) 4
11 12 CREED One Last Breath (Wind-up) 975 69 80574 10 5000
13 13 P.0.D. Boom (Atlantic) 929 12 71233 9 549 F L Aw [T 9
12 14 TOOL Parabola (Volcano) 924 A4 M4 11 510 Wh°|e
17 @ 3RDSTRIKE No Light (Hollywood) 856  +43 63793 13 53/ #1 Heatseekers
16 16  DEFAULT Deny (TVT) 843 28 6255 11 50%2 Over 180,000 scanned
14 17 NICKELBACK Yoo Bad (Roadrunner/IDJMG) 780  -153 60624 28 5010
19 @ HOOBASTANK Running Away (Island/IDJMG) m +7 57706 10 50/0
18 19 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 746 <101 60291 34 5400
20 20 LINKIN PARK In The End (Warner Bros.) 742 -35 65121 40 570 WYSP #2 callout with P1s
21 @  AUDIOVENT The Energy (Atlantic) 733 +120 57288 7 530 mﬂ 4
22 @) STAIND Epiphany (Flip/Elektra/EEG) 629 +1 52188 8 40 —
25 € TRUSTCOMPANY Downfall (Geffen/Interscope) 602 +81 53282 6 530
23 24 SWITCHED Inside (immortal/Virgin) 556 -39 45450 11 501 Most Increased
24 @ UNION UNDERGROUND Across The Nation (Portrait/Columbia) 544 +1 45196 7 410 Plays
26 26  INCUBUS Warning (/mmortal/Epic) 496 30 42960 9 380 o
28 €D ADEMA Freaking Out (Arista) 465 +64 33835 4 391 LAY
. y 3 ARTIST TITLE LABEL(S) INCREASE
33 @ SYSTEM OF A DOWN Aerials (American/Columbia) 445 180 40314 3 4710 | pen'uor ol PEPPERS By The Way (Warmer Bros) +425
27 29  DROWNING POOL Tear Away (Wind-up) 373 -87 34544 18 21/0 | KORN Thoughtless (Immortal/Epic) 237
30  €) OURLADY PEACE Somewhere Out There (Columbia) 367 +9 25400 9 292 SYSTEM OF A DOWN Aerials (American/Columbia)  +180
29 31 FLAW Whole (Republic/Universal) 348 31 30421 13 3900 ﬁggg’L"EEg; L“SDES%Q% fA”Fal""CI) ey 1(2,8
32 32 KIDROCK You Never Met A Motherf* *er... (Top Dog/Lava/Atlantic) 322 4 3T B 290 | e G e {Cap”;',)"' (FessIE e o) "0
35 € NONPOINT Your Signs (MCA) 286 +29 20644 3 322 | SINCH Something More (Roadrunner/IDJMG) +91
34 34 LINKIN PARK Runaway (Warner Bros.) 248 -30 29628 12 12/0 TRUSTCOMPANY Downfall (Geffen/Interscope) +81
€@  KORN Thoughtiess (f/mmortal/Epic) 237 4237 23720 1 3029 :FA,IF;AE ;‘I’CA&' 3“: Lovelekj g'/?E(GWeamWOka) +;g
41 € COURSE OF NATURE Wall Of Shame (Lava/Atiantic) 233 «8 13558 4 2200 alk Away (Elekra/EEG) i
38 37 AEROSMITH Girls Of Summer (Columbia) 225 41 13%64 3 17A Most Played
43 € DRY CELL Body Crumbles (Warner Bros.) 221 +27 17555 2 292 Recurrents
40 € HEADSTRONG Swing Harder (RCA) 213 +11 15206 3 250
42 @ SOIL Breaking Me Down (J) 206 +18 13035 3 2773 ToraL
39 @ DEADSY The Key To Grammercy Park (Elementree/DreamWorks) 206 212692 5 180 | b ne UeRe —
) y DISTURBED Down With The Sickness (Giant/Reprise) ~ 688
37 42 JIMMY EAT WORLD The Middle (DreamWorks) 200 13 12182 200 130 DEFAULT Wasting My Time (TVT) 610
31 43 COLD Gone Away (Flip/Geffen/Interscope) 199 -115 18301 10 240 P.0.D. Youth Of The Nation (Atiantic) 596
46 €D  AARON LEWIS Black (Label/Elektra/FEG) 197 +18 174715 48R :gg;fsﬂgﬁlﬁKNceverlﬁonra TShtorB ﬁG{el#len/(%ZsA%ge) ggg
; rawling in The Dark (/sian
(bebut> @) VINES Get ree (Capito) 186 4100 16606 1 276\ pynny g F MUDD Control (Flawiess/Geffervinterscope) 503
48 @ APEXTHEORY Apossibly (Can You Please...) (DreamlVorks) 176 +10 11275 4 222 LINKIN PARK Crawling (Warner Bros.) 496
45 @ 12 STONES B8roken (Wind-up) 172 +3 11252 10 20/ TOOL Schism (Volcano) 485
44 48  MEDICATION Inside (Locomotive) 165 16 11576 5 200 FS’YOSTDE MAIgFe ;(Aé/gm)m o :g;
y op Suey (American/Columbia,
o @ el o BT G ) 15 712815 180 e BACK How You Remind Me (Roadrunner/IDJMG) 450
36 50  RUSH One Little Victory (Anthem/Atlantic) 152 -86 17462 9 16/0 INCUBUS 1 Wish You Were Here (ImmortayEpic) 433
59 Active Rock reporters. Monitored alr_pl_ay data li by i R ) h, a division of Premiere Ra_dio.NetworksA Songs ranked by total plays fOr the airplay wegk
o 28 Byl aper o ot S0 s o N 1 Fom s s 14 s e 5 oy e sarg v e 3 s s | [ R Station Playlists have moved 1o the web.
reporting station. Songs unreported as adds do not count toward overall fotal stations piaylng a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002, R&R, Inc J

Produced by JAY BAUMGARDNER
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IIMMMMIL‘ gom

BY MEDIARASE™

Artist Title (Label)

GODSMACK | Stand Alone (Republic/Universal)

TOOL Parabola(Volcano)

JERRY CANTRELL Anger Rising(Roadrunner/IDJMG)
DISTURBED Down With The Sickness(Giant/Reprise)
SYSTEM OF A DOWN Toxicity (American/Columbia)
KORN Here To Stay(/mmortal/Epic)

DROWNING POOL Tear Away(Wind-up)
EARSHOT Get Away(Warner Bros.)
STAIND For You(Flip/Elektra/EEG)

LINKIN PARK In The End(Warner Bros.)
HOOBASTANK Running Away (/sland/IDJMG)
NICKELBACK Too Bad(Roadrunner/(DJMG)

STAIND Epiphany (Flip/Elektra/EEG)

PUDDLE OF MUDD Blurry(Flawless/Geffen/interscope)
AUDIOVENT The Energy(Atiantic)

ADEMA Freaking Out(Arista)

SWITCHED Inside(/mmortal/Virgin)

DEFAULT Deny(7VT)

PAPA ROACH She Loves Me Not(DreamWorks)
INCUBUS Warning (fmmortal/Epic)

P.0.D. Boom(Atiantic)

TOMMY LEE Hold Me Down(MCA)

OUR LADY PEACE Somewhere Out There(Columbia)
RED HOT CHiLI PEPPERS By The Way(Warner Bros.)
3RD STRIKE No Light(Hollywood)
CREED One Last Breath(Wind-up)

UNION UNDERGROUND Across The Nation(Portrait/Columbia)

CHAD KROEGER F/JOSEY SCOTT Hero(Roadrunner/Columbia/{DJMG)
ROB ZOMBIE Never Gonna Stop (The Red, Red Kroovy)(Geffer/Interscope) 3.81

PUDDLE OF MUDD Drift & Die(Flawless/Geffen/Interscope)

America’s Best Testing Active Rock Songs 12+
For The Week Ending 6/14/02.

LW  Familiarity Burn

406 4.06 97% 28% 4.08 98%
406 4.06 79% 16% 4.09 82%
395 389 69% 10% 3.97 79%
395 4.06 96% 43% 3.9 98%
391 399 94% 3% 384 96%
3.89 3.92 8% 19% 3.78 90%
3.84 389 57% % 3.74 59%
3.84 384 8% 20% 3.711 86%
383 387 72% 15% 3.81 78%
382 38 93% 36% 3.68 94%
3.82 3.90 89% 25% 3.58 89%

376 92% 31% 3.75 95%
379 374 98% 54% 3.62 98%
3.79 3.65 8% 20% 3.51 84%
3.79 372 97% 43% 3.62 97%
377 378 89% 24% 356 92%
3.73 381 84% 23% 356 86%
3.68 375 96% 48% 3.51 97%
3.62 - 40% 6% 338 48%
361 366 58% 12% 338 57%
3.60 3.60 45% 8% 3.56  46%
358 360 73% 20% 336 75%
352 348 7% 14% 333 12%
351 358 82% 21% 329 78%
3.48 339 86% 24% 3.48 89%
348 346 79% 22% 338 81%
3.47 - 52% 1% 321  55%
3.46 - 58% 186% 3.26 59%
341 -3.46 58% 14% 3.34 60%
331 333 8% 3% 317 8%

TD Familiarity Burn

30%
16%
12%
49%
38%
0%
10%
26%
16%
39%
29%
34%
60%
25%
46%
29%
21%
52%

9%
16%
10%
26%
17%
30%
25%
24%
14%
13%
17%
34%

New & Active
JIMMY EAT WORLD Sweetness (DreamWorks)

Total Plays: 139, Total Stations: 8, Adds: 0

SINCH Something More (Roadrunner/IDJMG)
Total Plays: 109, Total Stations: 28, Adds: 10

EPIDEMIC Walk Away (Elekfra/EEG)
Total Plays: 108, Total Stations: 27, Adds: 8

A Nothing (Mammoth/Hollywood)
Total Plays: 83, Total Stations: 15, Adds: 4

MUSHROOMHEAD Along The Way (Republic/Universal)
Total Plays: 80, Total Stations: 8, Adds: 1

CHEVELLE The Red (Epic)
Total Plays: 69, Total Stations: 14, Adds: 7

HIVES Hate To Say | Told You So (Buming/EpitapfvSire/Reprise)
Total Plays: 65, Total Stations: 13, Adds: 5

MAD AT GRAVITY Walk Away (ARTISTdirect)
Total Plays: 57, Total Stations: 16, Adds: 5

Songs ranked by total plays

Total sample size is 530 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who
said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are
screened via the Internet. Once passed, they can take the music test based on their format/music preference. Rate TheMusic.com results are not
meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data
is provided by Mediabase Research, A division of Premiere Radio Networks.

Indicator
Most Added-

KORN Thoughtless (Immortal/Epic)

EPIDEMIC Walk Away (Elektra/EEG)

MAD AT GRAVITY Walk Away (ARTISTdirect)

SINCH Something More (Roadrunner/IDJMG)

RUSH Secret Touch (Atiantic)

SOiL Breaking Me Down (J)

OUR LADY PEACE Somewhere Out There (Columbia)
HIVES Hate To Say | Told... (Burning/Epitaphy/Sire/Reprise)
NEUROTICA All My Friends Crush You (Koch)
CHEVELLE The Red (£Epic)

RED HOT CHILI PEPPERS By The Way (Warner Bros.)
ADEMA Freaking Qut (Arista)

Reporters

WQBK/Aibany, NY * WMMS/Cteveland, OH ¢ WWWIIM M WOXAMarrisburg, PA ¢ KIBZ/Lincoln, NE KMROModesto, CA *
POMD: Dave il PO Jim Trapp Brian Beddow PD: Ciaudine DeLrerzo PO: £.J. Marshalt PDAD: Jack Paper
[ MD: Mark Pennington o Tony LaBrie MD: Nix APD: APD: Matt Foley
DEVELLE 12 VNES Free HEADSTRONG Maraer™ 1 mnmc MD: Semantha Kright 5 KDRN. .
SNDH Vore™ RN Sen oty APEX THEORY “Apassaly MAD AT “Hoy
MELROTICA “Crush”
IZRK/Amaillo, TX .
R I KILD SoloradsSpihgs, 00 KRZRFresno, CA* WCCCHartord, CT* - WRATMonmouth-Ocean, NJ *
S KORY o APD: Matt Gentry OM/PD: E. Curtis Johnson PD; Michael Picazzl WTFXLouiswille, PD; Cart Craft
S Y 7 KON gt MD: Rick Roddam APD/MD: Mike Karotyl OM: Hichae! APD/MD: Robyn Lane
RUSH Touar 4 KR oot 3 Bty interim MD: Frank Webb VAR Moy
wa' rPID!M( L NAPPY ROOTS “Awruaw” NONPOMY
POMD: Guy Dark W gn%'.‘i.mmu"' WIZOMyrtle Beach, SC
- i WROCR. Myers, FL* KFMXA.ubbock, TX 0/Myrtle Beach,
0 R P :pmo "f" Hurter il m& ;’,‘3’ i w ":.mnmnn L { ontw::“ o :o Bﬂ;\ Rickman
R — gt 3 O o R e
D AT GRAVITY Ay’ 1 %m JAGWA-R “Wrong” STROKES “Exparn’
WCHZ/Augusta, GA *
b o it WBYRA. Wayne, IN
PDMD: Chuck Wiliams KEGL/DaIIasﬂ Worth, TX * DMY‘,R.T;‘,,M R Muntsville, AL WA0Madison, Wt WNORANortolk, VA *
NESIONE ST PD: Jim Richards 3 Aoy LASYHe PD: W PD:
APD Chris Ryan KRN Thougnt” m?m % APDMD: Patton APDMD: Tim Parkcer
MD: Scull & 13 KORN EPDEMC Wik
el | ReR e G e e kg
m&mf&"*’ 4 SYSTEWF ADOWN “heras” WRUF/Gainesville-Ocata, FL Seoime BUZHORN “Ordean”
e CROrE. oy pelS e KATT/Didahora City, 0K
KBPYDenver-Boulder, O * Y P KQRCAansas City, MO WGRManchestr, N b et}
WIYY/Baltimare, MO * PD: Bob Richards F:nealp MO: Meegan 2 SWIGHED Trate”
PD: Rick Strauss. APDWD: Wilke B. APDAMD: Don Jantzer wms@-
APO/MD: Rob Heckman s RED HOTCHUL Wy Mo hces SO, “Breakng
b N WKL0/Grand Raids, M * KRQC/Omaha, NE
: Tony Gates L - Tim Sheridan
HCPRBIog Gupon, WS D Tom e KLFYKilleen-Temple, TX WIAMimAR 0. en Temy
KAZR/Des Moines, [A * 1 SYSTEM OF A DOWN “sereis” Pm“::_m APO/MD: Lee Danieis
:gosw i PO-Soan e SR L T R O AR Srame” "R iy
: Jo Michaels SYSTEMOF A DOVWN o™
2 mm? ¢ KoR o W KX/Pumm la, AL *
WJXQLansing, M WLUMMitwauvkee, W * mmﬂmmm
WIORfGreen Bay, Wi i Inteckm POAO: Tornmy Wikde
. WRIF/Detrodt, M| PD: Rozanne Steele k: Bob Nolde § AU e
WAAF Boston, MA OM: Doug Podet ELROTCA T MD: Kevin Conead
PO: Dave Dougtas o Wotas
o ) et e oW PO e
s PO: Kelth Hast
iz T KOMPLas Vogas, WV e sl
o WXOREroenle K P oS e KoM Trags
WGBF Evansville, IN MD: Big Merty S ™ )
OMPD: Wil mw..u.m B AN LEWS Back RUSH Towon WYSP/Philadeiphia, PA *
WRXR/Chattancoga, TN APOMO: Fatboy 7 XORN Thagre’ R Tag M0 Yin Saboan
= Bowspan e Rbtr e
1 s T mmupoln, MK oot
. p : Dave Hamion !
WIPTGrsamill, SC g et PO: Wade Lincer KLIPDPhoenix, AZ
WROQFaysttoville, NC PDAD: Mark Hendsix WO: Suzy Bos AT RS PD: J.J. Jefiries
, CA POAMD: Asron Roberts 2 Ko % TONGYLEE Wl CEVELLE 40: Larry McFeeie
POMD: Dein Sandioval Z ‘s;smvm"gfm por DAY CBUL Crumbies” 13 mmw 5:&"17.-( w%
JosH o AUSH Tt SYSTEM OF ADOWN e KON Tt 05 2 s OUR LIDY PRACE “Then

KurOPortand, 0 oR* KURO/San Luis Oblspu. CA | WLD(Springtield, MA *
PD: Scott Laudani
RPoAID: A Soom i noag-vyy.,qr_ MD: Trixe o
s T, ¢ gaehoon e
3 A ogt
KQRB/uad Cities, AL * .
OM: Danny Sullvan KTUX/Shreveporl, LA
P0: Damren Pitra b
¢ o T’ FAN B9 Gl unu/Spmngﬁem L]
2 KON “Trougtt” ; w,}:ﬂr
Aoy MD G.orwsoankrmlnu
VELLE e WAD AT GRAITY lmy_
KDOT/Reno, NV * S GBI
PD.}Jave Patterson
e WRBR/South Bend, IN
1 e POMD: Mark mgmﬂa i
f oo : &1’:}‘_ PD: Rick
S."}" APD: Carl Haris
— Moy |
er,
PO: 1 CHVELLE Fer
D KHTQ/Spokane, WA
prissl s %mm KRTQ/Tulsa, 0K
3 ulsa, .
"‘f;:“l Bennett PD: Chris Kelly
XAXQ/Sacramento, CA * oA ATy Kty Gonvey
Stn. Mgr.: Curtiss Johnson SN
Pat Martin
MD: Paul Marshall
7 W Togr WOLZ/Springfieid, 1L .
" W il KT, KS
WKQZ/Saginaw, M5 * S MD: R Dovts
PO: Humer Scott bt i
Kelly
T Y
AUSH “Touh”
WZBH/Salisbury, MD *Monitored Reporters
Murphy
APDMD: Mikd Huntee 75 Total Reporters
19 COREY TAYLOR “Bother
H u&mm‘
§ DAVETVORD Svet 59 Total Monitored
6 WAD AT GRAVITY “Away
1GSS/San Antoni, TX* 16 Total Indicator
oM. hompeon
WD, G, enz The following stations move from
SRR A Rock to Active Rock (3):
KI0Z/San Diego, CA WRTTIHur\_tS\{iIIe, AL
Do WTFX/Louisville, KY
APDMD: Shanon Leder KATT/Oklahoma City, OK
7 o
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Actlve Rock Actlon

Due to the competitive landscape in our
market, The Fox leans a bit more alterna-
tive than most Active Rock stations in
the Midwest. We're playing Weezer,
Jimmy Eat World and The Strokes, and
we recently added The Hives. All of these

sound great on the air and don't scare

away women. Audiovent's “The En-
ergy” is starting to garner phones, as is

“Somewhere Out There" from Our Lady

Peace. If OLP are ever going to have
widespread success in the States, this is the track that'll do it
for 'em! Papa Roach promised a more straight-ahead rock
album, and “She Loves Me Not” delivers the goods. It's tight,
M well-produced, and it jumps out of your speakers on first lis-
ten. “Drift & Die" is obviously another smash from Puddle Of
Mudd, and, when the time comes, | hope Interscope makes a
radio-friendly edit of “She Hates Me.” Just when | thought |
wouldn’t have any more artist-separation issues with Staind and Aaron Lewis,
along comes Aaron’s version of Pear! Jam's “Black” from Family Values 2001,
which we're spiking here and there. I'd be remiss not to inciude my latest
guilty pleasure: “Papa Don't Preach” from Kelly Osbourne. Will The Osbournes
juggernaut ever cease?

Guy Dark
PO/MD, WWWX & WXWX
{The Fux)li\uulemn. wi

The differences between Rock and Active
Rock are again evident in this week's Most
Added columns. Korn were clear favorites at
Active with 29 adds on “Thoughtless,” whereas
Rush took the top spot at Rock with 16 adds
on “Secret Touch.” Korn picked up 237 spins,
which helped them land at No. 35 on the chart
... The Red Hot Chili Peppers gained an in-
credible 425 spins as the last two stations
added them, closing out the panel. “By the Way” climbs 15-7 on the Active chart
and is well on its way to the tight top five ... Sinch’s “Something More” and Sys-
tem Of A Down's “Aerials” locked up 10 adds each and tied for No. 2 Most Added
.. Epidemic hang in there through these last few competitive add weeks and
get another eight adds. Make sure to give this another listen if it keeps being
squeezed out by the biggies ... I've got to hand it to Epic, they've managed to
keep the roar down on Chevelie, but add week is nearing (6/24), and radio doesn’t
want to wait on the smash “The Red."” Another seven stations added it this week,
bringing the total to 14 early adds ... It's pretty cool to see radio respond to groups
like The Vines and The Hives. The raw, punky energy of these bands is refresh-
ing. Even a few stations from the Rock side are taking a shot with The Vines'
“Get Free” and The Hives’ “Hate to Say | Told You So" ... On the Rock side, Sinch
get another seven adds, and Robert Plant scores a handfu! with “Darkness,
Darkness” ... Mad At Gravity grab four adds on “Walk Away.” MAX PIX:
CHEVELLE “The Red” (Epic)

Actlve Rock/Rock

- Cyndee Maxwell, Active Rock/Rock Editor

Record Of The Week

ARTIST: Otep
Title: Sevas Tra
Label: Capitol

Hell hath no fury like a woman scorned, especially when said | L

woman is Otep Shamaya. As frontwoman for the Los Angeles |
four-piece known as Otep, she isn't afraid to bieed for (and all
over) her art, as evidenced by the group’s debut, Sevas 7ra (read it backward)
As the eerie confessions of "Tortured™ fead into the bulldozer riffs of "Blood Pigs,"
you know this isn’t an album that’s left its baggage at the door — rather, it pulls a
lead pipe out of the bag and knocks you senseless. Throw some Middle-Eastern mys-
ticism into Slipknot's fowa and you'll have an idea of the sinister soundscapes of
“My Confession.” The album-closing “Jonestown Tea” is a disturbing, nine-minute-
plus epic that plays like the female version of Korn's *Daddy.” As Otep herself growls
on"T.R.ILC" — “cowards beware!"

-
I

— Frank Correia

June 14, 2002 R&R © 91

armist: Golor Red
taseL: RCA

8y FRANK CORREIA /ROCK SPECIALTY EDITOR

s any kid within arm’s reach of a Crayola

box can tell you, the color red is one of

the coolest crayons in the bunch. It may have
been a while since brothers Jon and Marc
Zamora scribbled in their coloring books, but
they seem determined to make their band The
Color Red one of the coolest new groups out
there with their RCA debut, Clear-

It’s obvious that the Zamora brothers spent
more time reading music and less time coloring
inside the lines. You may also know their
youngest sibling, Tye, who plays bass for
DreamWorks’ Platinum act Alien Ant Farm.
Obviously a musical family, Jon fronts The
Color Red with some powerful pipes while
Marc anchors the group with solid bass chops.
Rounding out the group arc guitarists Billy
Meyer and Adrian Verloop and drummer Dave
Schartofl.

While many rockers singing about their
pain prefer to sulk in a dark corner, Jon isn’t
afraid to step into the light with clarion tones
and soaring vocals that accurately portray the
torment inside on tracks like “The Other One”
and “Cleansing.” The group are able to tap
into the dark side without getting stuck in the
gloom, providing drama that is accessible to
mainstream listeners. Striking a middle ground

Color Red

between Tool’s Maynard James Keenan and
The Offspring’s Dexter Holland, Jon has a
penchant for pouring every fiber of his being
into his vocals — so much so that lead single
“Sore Throat™ could scem autobiographical.
The chorus is as potent as a shot of Ny-Quil,
and we’re talking the “green death” flavor, not
that wimpy cberry stutl.

Originally formed in Riverside, CA around
1994, the group cut their first album, Below
the Under, in 1999. One year later drummer
SchartofT joined up and gave the group a little
more kick behind the kit. Jon admits that
Schartoff’s arrival was pretty much a rebirth
for the group, and The Color Red consider
Clear 10 be their true debut. They certainly put
in the hours to make it all worthwhile:
Recording the album in Burbank, CA, the
group spent 14-hour days, seven days a week.
working with pertectionist producer Johnny K
(Disturbed, Soil, Loudmouth, Machine | lead).
With any tuck, The Color Red will be bringing
in some green in no time.

Top 20 Speclalty Artlsts
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Ranked by total ber of sho
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SUPERJOINT RITUAL (Sanctuary/SRG) “It Takes No Guts,” “Ozena”
KILLSWITCH ENGAGE (Roadrunner/IDJMG) “Numbered Days,” “My Last Serenade”
BRAND NEW SIN (Now Or Never) “Broken Soul,” “Desperate Times...”
SKINLAB (Century Media) “Slave The Way,” “Come Get It"
DANZIG (Spitfire) “Black Mass,” “Kiss The Skufl”
LOLLIPOP LUST KILL (Artemis) “Like A Disease,” “Father”
OTEP (Capitol) “Blood Pigs,” “Battle Ready”
SOULFLY (Roadrunner/IDJMG) “Enterfaith,” “Seek 'N* Strike”
HATEBREED (Universal) "1 Wil Be Heard,” “Proven”
. CANDIRIA (Lakeshore) “Faction,” “Year One”
. MANOWAR (Metal Biade) “Call To Arms,” “Return Of The Warlord”
. EPIDEMIC (Elektra/EEG) “Walk Away," “Catalyst”
. MEDICATION (Locomotive) “Inside,” “Something New”
. W.A.S.P. (Sanctuary/SRG) “Shadow Man," “Stone Cold Killers”
. SPEEDEALER (Paim) “Second Sight,” “Leave Me Alone”
. WWE FORCEABLE ENTRY (Smackdown/Columbia) “Across The Nation,” “No Chance”
. DIO (Spitfire) “Killing The Dragon,” “Scream”
. PUSHMONKEY (Trespass) “Number One,” “Pissant”
. SCORPION KING (Republic/Universal) “ Stand Alone,” “Streamline”
. JERRY CANTRELL (Roadrunner/IDJMG) “Anger Rising,” “Heilbound"

listed in order of most airplay.

reporting the artist, with titles
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WYSP

- WOBK
WOTT
WIIL

www.sinch.net

e --aooa BAND TO WATCH."

WMMR KQRC KRXQ KRZR WLUM

WRAT = WTPT = KMRQ WWCT WOXA
WRCQ | WXGR' WCMF. WWWX KAZR

WKQZ | nd many morgl

#2 MOST ADDED AT ALTERNATIVE:

WRZX KKND KZON KwOD
WXEG WARQ WBSX KAEP
WKRL WJSE WZZI KPOI
KLEC KUCD = and many more!

~

WRIF WLZR KIOZ WNOR WRXL WRTT
LBJ  WBZX KDOT KTUX KIOC WYBB
ROK ~ KHTQ-~ WWBN KLAQ - and many more!

Produced by Maicolm Springer. Mixed by Kevin “Caveman” Shirley.
Management: Scott Marceror and Larry Mz2er for Entertainment Services
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.S‘Iatmns a/m’ their ao’ds listed a/,a/zalzetlca//y lzy mar/ret

WHRL/Albany, NY WEDG/Butfalo, NY * | WXEG/Dayton, OH * | WMRG/Hartiord, CT * | KXTEfLas Vegas, NV * WXRKNew York, NY * KNRK/Portiand, OR * | XTRA/San Diego, CA * WSUN/Tampa, FL *
DM/PD/APD/MD: Lisa Biello PD: Lenny Diana PO: Steve Kramer PD: Todd Thomas PD: Dave Wellington PO: Sle_ve Kingston PD: Mark Hamitton | PD: Bryan Schock OM: Chuck Beck
6 KOAN “Thought MD: Ryan Patrigk MD: Boomer MD: Chaz Kelly APDMD: Chris Ripley MD: Mike Pear APD/MD: Jayn MD: Chris Muckley PD: Shark
1 OASIS “Heat” & TRAGICALLY HIP L f 3 KORN “Thaognt 1 KOR “Thaught" 9 UNWRITTEN AW ~Us™ 1 CHEVELLE "Reg” No Acts 2 BEN KWELLER “Wasted™ SYSTEM OF ADOWN “Aeriais
APEX THEORY “Apassibly 1 VINES “Free 2 SINCH "Mare 1 CHEVELLE "Req WEEZER “Fish
TRIK TURNER “Sacrfice” 1 12 STONES “Broken
BUTCH WALKER Way"
KLECALitile Rock, AR * . WBRU/Providence, Rl * KITS/San Francisco, CA * KFMA/Tucson, AZ *
. | WAVF/Charleston, SC * KTCL/Denver-Boulder, CO * Dir/Prog.: Larry LeBlanc WROXMNorfolk, VA | PD: Tim Schiavelli PD: Sean Demery PO: John Michael
KTEG/Albuquerque, NM PD. Greg Patriek PD: Mike 0"Connor F MD: Peter Gunn PD: Michele Diamond | MO: Alicia Mulfin MD: Aaron Axelsen APD: Libby Carstensen
PO:Ellen Flaherty APDMD: Danny Villalobos MD: Sabrina Saunders KPDIHonolulu, HI 7 KORN Thought MOD: Mike Pawers o Adds Ho Adds MD: Matt Spry
MOsAdami2 1 JACK JOHNSON “Buboe” 2 3 SECONDS2MARS “Caprcor™ | PE: Kid Leo | oSS et o Adds 4 ADEIA Freskng
%o Adds 1 JMMY EAT WORLD “Sweet EMINEM "Mz MU Fil Slash | smeH More” EARSHOT “Get™
12STONES “Broken’
SINCH ‘utvv:y | KRZQ/Reno, NV * KJEE/Sania Barbara, CA
" ) . KORX/Ddessa-Midland, TX | PD. Wendy Rollins GM/PD: Eddie Gutierrez '
WNNX/Atlanta, GA WENO/Charlotie, NC * CIMX/Deirait, Mi * KRDOMLos Angeles, CA PD: Michael Todd Mabley MO: Matt Diablo MD: Dakota KMYZ/Tulsa, 0K
PO: Leslie Fram PO: Jack Daniel PD: Murray Brookshaw VP/Prog.: Kevin Weatherly SINCH “More™ SEVENOUST Crudiied” 7 HOME TOWN HERD Tighteen P0: Lynn Barstow
APDMD: Chris Williams APOMD: Kristen Huneycutt APO: Vince Cannova KUCO/Monolulu, HI * APD: Gene Sandblotm SYSTEM OF A DOV “Aerats™ KEW FOUND GLORY "Cver™ MO. Corbin Pierce
No Asds JACK JOHNSON ~Flgke”™ MD: Matt Franklin PO Jamie Hyalt ’ MD: Lisa Worden TRUSTCOMPANY “Dovtali DOVES "Rwer” & KORN “Thought”
CUSTOM “Beat amietys 1 OAGENFOLD “Reaty” 1 TRIK TURNER “Sacrfice
BOVES "RR MD: Ryan Sean 1 WHITE STRIPES “Leaves™ JRR fL* 1 SYSTEM OF A DOWN “Aerias™
TRAGICALLY HIP “Lee™ 7 SINCH “More WJRR/Grlando, FL
. ADEMA Freakng™ PD: Pat Lynch . 2
WJSE/Allantic City, NJ * WKQX/Chicago, IL * MD: Dickerman WOYL/Richmond, VA WWVV/Savannah, GA
PD: Al Parinello PO: Tim Richards L KORN PO: Mike Murphy PDMD. 8.J. Kinard 3
MD: Jason Utanet APDMD: ;ﬂary Shuminas ; WLRSALouisville, KY * 2 CHEVELLE Red MD: Keith Dakin RIODLIN KIOS “Feer WHFS/Washington, OC *
FLAW Whoe AMD: Nicole Chutinatto KROEgene Sorrgfed 0 |\ o) Ceon, T+ | DIVPD0.50.0. Kunes 2 CUSTOM Bear 10 SYSTEM OF A DOWL “er” HVES “Hae” PO; Robert Benjamin
SINCH "More 12 STONES “Bioken PO: Chris Crowley 3 h PO: Lance SYSTEM OF A DOWN “Aerals NEW FOUND GLORY “Over” APD: Bob Waugh
RS FIDDLIN KIDS “Fes” APD/MO: Stu Allen POMD: Steve Robison MD: Kyle Meredith MD: Pat Femse
DEADSY “Park TRIK TURNER “Sacrfice” ‘: 25:10 ;‘"‘"‘w A Nothing 3 e
KORK “Thaught™ RUSTCOMPANY “Dovriai” HIVES “Hate KNDOSeatie-Tacoma, WA * 4 KORN “Thought™
Doy TEM OF “Aerials™ o S— 3
BERI e SR RO VESjEee . KCXX/Riverside, CA * PO: PN Manalng
o o WZZN/Chicago, IL * WOCL/Orlando, FL DM/PD: Kelli Cluque APD: Jim Keller
KROX/Austin, TX K * PO Alan Amith : MO: Seth Res
PO: Bill Gamble Ny MD: Daryl James 0: Seth Resler . i
PD: Melady Lee APD: Steve Levy . . . o . APD/MD: Bobty Srmith TR TURNER “Sacrfice’ No Adds WWOC/Washington, 0C
MO: Toby Ryan ript IO KXNAFayetteville, AR WRZX/ndianapolis, IN * | wiAD/Madison, W1 * 7 SYSTEAS OF ADOVA “herd PO Buddy Rizer
NEW FOUND GLORY “Over };a Adds PD: Margot Smith PD: S:pn Jameson PD: Pat Frawley 1 JIMMY EAT WORLD “Sweet” MO: LeeAnn Curtis
TRIK TUANER "Sacrfice™ 5 SINGH More” MO: Michael Young MD: Amy Hudson 1 TRUSTCORAPANY “Owrtai
TRUSTCOMPANY “Dentai 2 HIVES Hate” q n — " e
2 SiNCH "More” 5 N
POMO: Don Walker ':S'I)’;/Shrevenﬂﬂ. LA
. WAQZCincinnall, OH WIBK/FL. Myers, FL * WPLY/Philadelphia, PA g %,;,;,;‘mwm REEL BIG FISH “Have WPBZ/Wes! Paim Beach, AL *
KNXX/Baton Rouge, LA PO: Rick Jamie PD: John Roz WMES/Memphis, TN * PD: Jim McGuinn SINGH “Mare” DM/PD: John 0'Connell
: APDMO: Shaggy Ky WPLAacksonville, FL* | phis, : : :dahn 0 Comne
POMD: Randy Chase - APD: Fitz Madrid " PD: Rob Cressman MD: Dan Feln THURSDAY ~Cross’ MD: Eric Kristensen
APD: Bill Jackson 8 :g;x{w MD: Jet Zito PO; Scott Petihone MO: Mike Killabrew KOAN “Thougre REEL BIG FISH “Have CUSTOM “Bext
tio A e 1 KORN “Thougtt APD/MD: Chad Chumley 2 KORN “Thougn” JOHH MAYER "Such TRIK TURNER “Sacrfice’
NEW FOUND GLORY "Over SYSTEM OF A DOWN “Aenal 4 VINES Free” CHEVELLE “Reg” WKRL/Syracuse, NY *
e o WAMW faad OM/PD: Mimi Griswold
_ VINES “F . WINE/Rochester, NY * APDMD. Abbie Weber
WRAX/Birmingham, AL * ) KEDJ/Phaenix, AZ * OM/PD: Mike Danger 3 KORN “Thought WBSX/Wilkes-Barre, PA *
PD: Susan Groves WXTM/Cleveland, OH * KFRR/Fresno, CA * WRZK/Johnson City, TN * PD: Nancy Stevens MD: Violet FLAW “Whole™ PD: Chris Lioyd
APD: Huricane Shane PD: Kim Monroe PD: Chris Squites VP/Prog. Ops. MarkE. Mckinn | KVIBY/Monerey-Salinas, CA* APD: Dead Air Dave 3A0 STRIKE “Light THURSDAY *Cross APD: Jay Humer
MD: Mark Lindsey MD: Dom Nardella MD: Reverend GOLDFINGER “Eyes” OMPO: Ch?swhne MD: Robin Nash Moty MD: Freddie
Lol § KOAN“T) VINES Free APD: Opie Taylar PRODIGY “Tempn™ J o T
§ SHTCHED “nsce 3 KORN “Thought REEL BIG FSK “Have TRATURS g Scrter 1 S
Hae CORNERSHOP “Flocky”
WGRD/Grand Rapids, M1 + | WNFZKnoxville, TN * e JxShNalliassee L
i . : PD: Dan B " . OV SNg
KQXR/Boise, 1D ' PI:BONRY Duncan APD/,:'(',‘:M”:MYP,QM KZGN/Phoenix, AZ KWDD/Sacramenlo, CA“ | yo: meahead WSFMMWilmington, NC
PD. Jacent Jackson WARQ/Columbia, SC * g R AMO: Ople Hines OM/PD: Tim Maranville PD: Ron Bunce SYSTEM OF A DOWN "Aendls” o d
MO: Kallao OMPOMD:Gina Juliano T o WBUZNashville, TN.* APO/MD: Kevin Mannion B0 Siper Sl REELBGASH Hre
o Adcs 14 KORN “Thought 0ASIS “Heat” S PO: Brian Kryst 11 CREED “Breath 140BY “Exremm KORN “Thought
1 SR e’ CORMERSHOP “Rocky’ BOX CAR RACER “Feel pan a’%‘ NAME “Remnders™
1 3 g o S,
112 STONES “Broken' Qgg&% ,ﬁq Frheen VINES “Free A S
WXNR/Greenville, NC * KFTE/L alayette, LA *
WBCN/Boslon, MA * WWCD/Columbus, DH * | PU.Jeft Sanders PD: Rob Summers
VPProgramming: Oedipus - i " APD: Tumer Watson MD: Scatt Pern WRRV/Newburgh, NY N . i . * ;
AR ST SEEh PLn v 1 MY WORD St 1 BOX CAR AACE e WXDX/Pittsburgh, PA g'f/s'- Lotis. MG Monitored Reporters
CORNERSHOP “Rodky™ Broken 1 SYSTEM OF A DOWN "Aerals’ OB Sa;" PD: John Moschitta b nmnzy attern
EARSHOT -Gef L Deense HONPOINT “Sqns TRIK TURNER "Sacrfice ECRIRSY) MO: Vinnie APD: Jett “Waody” Fite 86 Total Reporters
FLOGGING MOLLY “Fog™ Ve oot 0o o TRIK TURKER “Sacries Ty :%%QS%L
ees i
VINES Free” 76 Total Monitored
WEEGMagersiown, MD WWDX/Lansing, Ml * KKND/New Orleans, LA *
PO: Brad Hunter PD: Chili Walke OM/P0: Dave Stewarl i . .
WFNX/Boston, MA * KDGE/Dallas-FL Worth, TX* | ApD: Dave Roberts HD:KellyBrady MD:Sig WCYY/Portland, ME ﬁgﬂ"s{s&"yﬂ}u‘{“;g&munrm 10 Total Indicator
PD. Cnze PD: Duane Doherty DRY CELL *Crumbes’ 1 JMMY EAT WORLD "Sweet” 1 KORN “Thought PO: Hert by APOMD: Todd Noker
APDMD: Kevin Mays APDMD: Alan Ayo MA “Fréaking™ NERD. “Star HIVES “ate” MD: Brian James 15 KORN Thougt
NAPPY ROOTS "Awnaw” | 3 JIMMY EAT WORLD “Sueef TRIK TURNER *Sacrrhoe NEW FOUND GLORY “Cher” SINCH “More’ No Asds 13 REEL B(G FISH Have”
ok
-
New & Active Indicator Once is not enough

WEND Re-adds
“Flake”

National sales +15%

Over 21,000 scanned
this week

Most Added.-
SINCH Something More (Roadrunner/|IDJMG)
KORN Thoughtless (Immortal/Epic)
TRIK TURNER Sacrifice (RCA)
DEFAULT Deny (TVT)

HIVES Hate To Say | Told You So
(Burning/Epitaph/Sire/Reprise)

KORN Here To Stay (Immortal/Epic)

ADEMA Freaking Out (Arista)

DRY CELL Body Crumbles (Warner Bros.)
RIDDLIN’ KIDS | Feel Fine (Aware/Columbia)
SYSTEM OF A DOWN Aerials (American/Columbia)
NEW FOUND GLORY My Friends Over You (MCA)
HOME TOWN HERO Eighteen (Maverick/Reprise)
REEL BIG FISH Where Have You Been? (Mojo/Jive)

ASH Burn Baby Burn (Kinetic)
Total Plays: 302, Total Stations: 28, Adds: 1

CUSTOM Beat Me (ARTISTdirect)
Total Plays: 282, Total Statons: 28, Adds: 3

APEX THEORY Apossibly (Can You Please...) (DreamWorks)
Total Piays: 271, Total Stations: 27, Adds: 1

HOME TOWN HERO Eighteen (Maverick/Reprise)
Total Plays: 251, Total Statiors 21 Age:: 2

KORN Thoughtiess ('m 1 or WE, iir.)
Total Plays: 250, Total Stauons: 29, Adds: 21

BUTCH WALKER My Way (HiFi/Arista)
Total Plays: 221, Total Stations: 23, Adds: 1

12 STONES Broken (Wind-up)
Total Plays: 186, Total Stations: 16, Adds: 5

TRIK TURNER Sacrifice (RCA)
Total Plays: 180, Total Stations: 33, Adds: 8

FACE TO FACE The New Way (Vagrant)
Total Plays: 160, Total Stations: 17, Adds: 0

PAUL OAKENFOLD Ready, Steady, Go (Maverick/Reprise)
Total Plays: 158, Total Stations: 9, Adds: 1

Over 375,000
Scanned to date

hand picked

ADD

P— hy total plays DOVES Caught By The River (Capitol)
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Blasts From The Past

€3 An R&R Convention retrospective

Alternative

have mixed emotions whenever an R&R Convention ends. I am always proud, but I’m

also concerned because I am too close to the event to know if all my preparation was
— enough to guarantee a lasting impression. In the end, it all comes down to my hépe that
the panels I’'m involved with will be an experience that people will remember for years to
come. It’s an ambitious wish, but it’s what I aim for every year.

This year’s is my fifth R&R Con-
vention as Altemnative Editor, and I’ve
decided to look back, reminisce about
the previous four years’ events and
judge how they went. As | look back
over the panels and summits, [ can’t
help but think that, more often than
not, my hopes have been realized. Ja-
cobs Media and R&R have provided
four years of compelling content, and
it certainly looks, in 2002, like we’ll
be able to make that a clean five.

1998

Station of the Year: WNNX/Atlanta
Program Director of the Year: Kevin
Weatherly, KROQ/Los Angeles

Label of the Year: Interscope
Promotion Executive of the Year: Brian
MacDonald, Capitol

R&R takes over the Alternative
Summit (formerly Bootcamp) from
Gavin. The room is so crowded on the
first day that the gathering is moved to
a larger room for day two. Paul Jacobs
comments on the vibe at the Summit
this way: *“Is Altemative dead? Far
from it. If you’d made it to Tom Cal-
derone’s ‘State of the Union’ speech,
you’d have heard him talk about how,
in spite of many obstacles, Alternative
is stronger today than it was during the
momentum days of 1995.”

Thursday’s “Challenges Facing the
Alternative Format™ panel starts 30
minutes late because attendance is so
overwhelming that the panel has to be
moved to the Century Plaza Hotel’s
main ballroom. When the panel be-
gins, consultant Jeff Pollack immedi-
ately generates tension as he com-
ments on the fact that, in an era of in-
creasing segmentation, Alternative
radio maintains a relatively equal
male/female focus. This, he says, is a
mistake. “It’s incredibly difficult to
own anything,” he explains, “yet we
are still programming Alternative ra-
dio like we did three years ago.”

KROQ/Los Angeles PD Kevin
Weatherly disagrees, using his own
station as an example: “Instead of
lumping everything under the Alter-
native umbrella, let’s focus on good
radio. In terms of targeting males or
females, KROQ has always been very
successful at having a 55/45 male/fe-
male split. 1 think it is sometimes a
self-fulfilling philosophy when you
state that Altemative is supposed to be

guys and Modern AC is supposed to
be women. When you do that, you are
allowing other stations to come in and
take what may be rightfully yours.”

The panel continues on this topic,
devoting a large chunk of time to dis-
cussing how Alternative approaches
music, including its lack of develop-
ing stars and the changing face of the
music’s appeal. Interestingly, the
threat of Active Rock as competition
isn’t mentioned at any Alternative ses-
sion during the "98 convention.

1999

Station of the Year: WNNX/Atlanta
Program Director of the Year: Kevin
Weatherly, KROQ/Los Angeles

Music Director of the Year: Sean De-
mery, WNNX/Atlanta

Personality of the Year: Barnes, Leslie
& Jimmy, WNNX/Atlanta

Label of the Year, Platinum: Capitol
Label of the Year, Gold: Hollywood
Label Executive of the Year: Dawn
Hood, Virgin

National Major Market Station of the
Year: KROQ/Los Angeles

National Major Market GM of the
Year: Mark Renier, WNNX/Atlanta

Like many gatherings this year, the
Jacobs Media Alternative Summit is
centered around the Internet. Jacobs
Media consultant Tim Davis con-
cludes that if an Alternative station
doesn’t have a vigorous Internet strat-
egy, it will have lost a golden oppor-
tunity to make this new media fron-
tier its own.

This Summit is also the first time
many in the format hear much about a
topic that has become increasingly top-
of-mind for programmers: the baby
boomlet and Generation Y. Dave Beas-
ing shows his prescience by predicting
some hard choices in the future for a
format that has listeners passing the age
of 25 while it welcomes a larger group
below the age of 18.

www americanradiohistorv com

Tom Calderone’s keynote address
the following day reinforces Beas-
ing’s commer:ts with research from
MTYV, and Calderone’s and Beasing’s
comments are devastatingly brought
home by trends analyst Jane Rinzler
Buckingham. Rinzler Buckingham
points out significant differences be-
tween Generations X and Y — which
is to say, between our current and fu-
ture listeners.

On Friday the “Cost of Doing Busi-
ness” panel generates some unvar-
nished honesty from the panelists, in-
cluding Warner Bros.” Tom Biery,
who discusses the tripling of the cost
of taking a brand-new artist to the
Alternative panel. XTRA/San Diego
PD Bryan Schock discusses shrinking
budgets at radio — even for a station
like his, which, in the latest trend, is
tenths from No. [ 12+.

This convention also debuts the
annual “Rate-a-Record” panel. Guest
artist Moby steals the show with his
humorous commentary on the music
presented.

Station of the Year: KROQ/Los Angeles
Program Di-ector of the Year: Leslie
Fram, WNNX/Atlanta

Music Director of the Year: Chris Wil-
liams, WNNX/Atlanta

Personality of the Year: Kevin & Bean,
KROQ/Los Angeles

Label of the Year, Platinum: Inter-
scope/Geffen/A&M

Label of the Year, Gold: Hollywood
Labe! Executive of the Year: Ron
Poore, RCA

The Jacobs Media Alternative
Summit officially invites our Active
Rock and F.ock brethren to participate
this year, becoming the Jacobs Media
Alternative & Rock Summit. Sificon
Alley Editor Jason Calacanis kicks off
the Summit with a mesmerizing
speech in which he compares radio to
the Titanic. Calacanis describes how
people will soon change how they lis-
ten to and process music, thanks to the
Internet. He also takes pains to explain
that, for radio to remain competitive,
it needs to embrace a multiple-medi-
um apprcach to its brand, much as
Martha Stewart does with her TV
show, her magazine and her website.

Calacanis draws cheers when he
says there isn’t enough focus on art-
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“Instead of lumping everything under the
Altemative umbrella, let’s focus on good radio. In
terms of targeting males or females, KROQ has
always been very successful at having a 55/45
male/female split.”

Kevin Weatherly

. T T P s T I St

ists in radio. As evidence, he shows a
recent issue of Radio Ink that high-
lights the “40 Most Powerful People
in Radio.” After pointing out that the
publication has left talent like Howard
Stern, Rush Limbaugh and Laura
Schlessinger off its list in favor of
middle managers and executives who
have very little to do with what comes
out of the speakers, Calacanis ex-
claims, “Shame on you, Radio Ink!”
Holding up the magazine, he asks the
audience, “Is this what you want to
be? Do you want to be a suit?” It’s an
extraordinary, truly inspiring moment.

The Summit includes a jaw-drop-
ping presentation by Edison Media’s
Larry Rosin about the format and the
Internet, as well as a visit from Jane
Rinzler Buckingham, who updates us
on the state of Generation Y.

The “Rate-a-Record” panel fea-
tures the debut of the panel format in
use today: The panelists each bring in
one song for everyone else to rate. The
result is an incredibly fun and enlight-
ening panel, where guest panelist
Stone Temple Pilots lead singer Scott
Weiland’s comments about passion
and music are especially compelling.

One of the most interesting panels
in recent years occurs toward the end
of the convention. | gather a bunch of
Alternative programmers for a “How
Hard Is Too Hard?” discussion to ad-
dress the growing loudness of the for-
mat and the increasing amount of
music it shares with Active Rock. 1t
is interesting to note that, in 2000, pro-
grammiers are still arguing over how
long the hardness of the format will
last. WXRK/New York MD Mike Peer
proves to be a true seer when he states,
“This isn’t a trend, this is a move-
ment.”

The convention closes much as it
will this year, with the KROQ/Los
Angeles Weenie Roast. It’s a great ex-
perience seeing all those familiar fac-
es as | walk around the VIP area, and
I’m sure it will be the same this year.

2001

Station of the Year: KROQ/Los Angeles
Program Director of the Year: Kevin
Weatherly, KROQ/Los Angeles

Music Director of the Year: Chris Wil-
liams, WNNX/Atlanta
Personality/Show of the Year: Kevin &
Bean, KROQ/Los Angeles

Label of the Year, Platinum: Inter-
scope/Geffen/A&M

Label of the Year, Gold: DreamWorks
Label Executive of the Year: Howard
Leon

National Promotion Director of the
Year: Amy Stevens, KROQ/Los Angeles

The Jacobs Summit again in-
cludes Rock programmers but is
condensed into a one-day affair. The
result is a very focused and compel-
ling group of panels. Tom Cal-
derone, Dave Beasing and Edison
Media’s Jayne Chemeski present an
overwhelming pile of research that
points to the importance of hip-hop
to the Alternative format, especial-
ly among listeners under the age of
25. Emanuel Rosen follows this up
with an in-depth look at how to cre-
ate legitimate buzz around your ra-
dio station.

There is a short break for the first-
ever Alternative and Active Rock
Awards luncheon (which we will re-
prise this year). MC Jimmy Kimme!|
brings down the house with his
zingers, including a devastating as-
sault on a PD who fired him — and
who happens to be in the room.

Following the luncheon, Jacobs
presents a group heads’ panel, which
is noteworthy for the conservatism of
the panelists, in stark contrast to the
Beasing-Calderone-Cherneski panel
of only hours before. This panel is
followed by a disturbing look at ra-
dio from Look-Look President and
trends analyst Sharon Lee, who says
today’s youth are not finding anything
on the radio to hold their attention. She
supports her conclusion with reams of
research, including respondents’ hor-
rifying reply to the question “Who is
your favorite radio star?” The answer?
“None.”

The “State of the Format” panel on
Friday is dominated by a harsh cross-
examination of XTRA/San Diego PD
Bryan Schock, who is the only panel-
ist not playing the No. 1 song in the
country, Staind’s “It’s Been Awhile.”
His reason for not playing it? He must
keep XTRA’s music image separate
from that of its crosstown Active Rock
sister. That draws a heated response
from the room, but the deeper mean-
ing of Schock’s honest answer is lost
when people ignore his reply to a fol-
lowup question about whether he
would play the song if XTRA didn’t
have an Active Rock sister. His an-
swer? “Yes.”

The convention closes with an ex-
traordinary “Rate-a-Record” panel
that includes an intense conversation
on art, music and radio that revolves
around the band Radiohead. Guest
artist Dave Navarro passionately de-
fends the importance of playing such
music, but several panelists contend
that Radiohead have ceased to pro-
duce music that they want to have
played on the radio.
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ON TOUR:
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6/14 San Francisco 3
6/13 Phoenix 1
617 Los Angeles
- 6/29 Montreal o
6/30 Toronto
" 7/2 Boston

7/3 Long Island
7/5 Mew York

" KROQ - ADD! ;‘ 7/6 Philadelphia

L 7/8 Chicago
; - 1/13 Denver

In Stores 6/18/02
Shipping 200,000!

\ oakenfold.maverick.com pauloakenfold.com
Ceed E- ©2302 Maverick Recordirg Company_Prodaced % Mixed by Paul Oakenfold & Andy Gray_Additianal Proauction & Iix ay Joff Turzo

1.S. Representetior by Jorge Hinojosa for Caliente Entartalnme—t

JUST COMFIRMED ON TOUR WITH WEEZER!!!

7/5 Salt Lake City 121 Beston 8§/3 Dallas
7/11 Chicage 726 Camdgn 8/4 Selma
712 Detroit 727 Columaia 8/7 Phoenix
7/15 Clevelaad 729 Attantz B/8 irvine
717 dianapolis 730 Antioch B/18 Cencord
7/18 Columbus 87 Woodlands
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| TOOL Schism (Volcano)

. ?Alternatlve Top 50
& 4& B TRy Sers B i e — —
= "®June 14, 2002
"”'ZK wEE'K ARTIST TITLE LABEL(S) Ecls' P'm's mpg?o%s?t%us WEE%)N wmA?)Ksmw
1 @ . KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/{DJMG) 2646 +125 290213 8 690
13 e RED HOT CHILI PEPPERS By The Way (Warner Bros.) 2356 +863 316199 2 7600
4 ©  PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 2181 +115 1989083 12 710
2 4 UNWRITTEN LAW Seein’ Red (/nterscope) 2063 53 202135 22 710
3 5  KORN Here To Stay (/mmortal/Epic) 2033 -68 254981 13 710
7 @ HOOBASTANK Running Away (/slanc/iDJMG) 2013 +138 194881 11 740
5 7 STAIND For You (Flip/Elektra/EEG) 1976 -76 185842 24 7000
10 0 INCUBUS Warning (/mmortal/Epic) 1921 +206 214675 9 730
9 © PAPAROACH She Loves Me Not (DreamWorks) 1885 +108 221175 6 730
6 10 SYSTEM OF A DOWN Toxicity (American/Columbia) 1841 -85 218557 23  63/0
8 11 OUR LADY PEACE Somewhere Out There (Columbia) 177 -24 169826 10  69/0
14 BOXCARRACER | Feel So (MCA) 1633 +148 191721 7 692
12 @ P.0.D. Boom (Atlantic) 1605 +20 175019 10  69/0
1 14 JIMMY EAT WORLD The Middle (DreamWorks) 1591 -118 180374 30  66/0
15 15  HOOBASTANK Crawling In The Dark (/sland/IDJMG) 1396 -44 163762 33 6910
20 @ JIMMY EAT WORLD Sweetness (DreamWorks) 1372 +234 171774 7 656
23 @  HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise) 1272 +164 174339 6 654
16 18  PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 1271 92 143998 33 TN
17 19 311 Amber (Volcano) 1211 81 129618 17 542
19 @ EARSHOT Get Away (Warner Bros.) 1199 +43 121639 13 5972
21 @  CREED One Last Breath (Wind-up) 1150 +34 107500 8 &
24 € DEFAULT Deny (TVT) 1105 +67 96008 10 550
26 @  EMINEM Without Me (Shady/Aftermath/Interscope) 1096  +158 152203 6  41A
29 @ TRUSTCOMPANY Downfall (Geffen/Interscope) 1047 +128 125183 4 624
22 25 GODSMACK | Stand Alone (Republic/Universal) 1013 -100 108255 19 400
25 26 DAVE MATTHEWS BAND Where Are You Going (RCA) 944 -1 101632 4 5200
31 @ STAIND Epiphany (Flip/Elektra/EEG) 98 497 119080 7 530
28 @ STROKES Hard To Explain (RCA) 934 +14 123191 9 500
30 €@ AUDIOVENT The Energy (Atiantic) 933 +51 72364 6 580
39 @ SYSTEM OF A DOWN Aerials (American/Columbia) 912 +329 152529 3 64710
37 €D  VINES Get Free (Capitol) 884 +218 135252 3 708
27 32 WHITE STRIPES Fell In Love With A Girl (Third Man/V2) 769 <152 152719 15 530
33 33 JACK JOHNSON Flake (Enjoy/Universal) 715 2 80558 17 35A
32 34 LINKIN PARK Papercut (Warner Bros.) 739 17 112975 20 150
35 € 3RDSTRIKE No Light (Hollywood) 722 +14 77928 10 4411
36 36  TOOL Parabola (Volcano) 617 -62 41057 10 390
40 € GOLDFINGER Open Your Eyes (Mojo/live) 569 42 48851 3 4N
34 38  WEEZER Dope Nose (Geffer/Interscope) 569 -168 54286 14 450
42 €@ JERRY CANTRELL Anger Rising (Roadrunner/|DJMG) 545 +63 45110 4 360
46 @ LINKIN PARK Runaway (Warner Bros.) 537 4136 105301 3 80
44 @ ADEMA Freaking Out (Arista) 511 493 35527 2 414
@ NEW FOUND GLORY My Friends Over You (MCA) 492 +149 786671 1 395
50 @ RIDDLIN' KIDS | Feel Fine (Aware/Columbia) 37 +11 40206 2 29N
38 44  DASHBOARD CONFESSIONAL Screaming Infidelities (Vagrant) 420 -180 38088 14 290
43 45  ROB ZOMBIE Never Gonna Stop (The Red...) (Geffen/Interscope) 370 -51 74354 19 2500
49 46 SUGARCULT Bouncing Off The Walls (Ultimatum/Artemis) 359 -18 41946 16 1970
47 47  DROWNING POOL Tear Away (Wind-up) 332 -57 30382 16 180
4 48  QUARASHI Stick ‘Em Up (Time Bomb/Columbia) 331 -183 30491 14 430
48 49  GOO GOO DOLLS Here Is Gone (Warner Bros.) 314 -68 23254 13 18/0
@ N.ER.D. Rock Star (Virgin) 306 +61 44387 1 2371
76 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the aisplay week
of 6/2-6/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added Is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Most Added.-

www.rradds.com

ARTISTTITLE LABEL(S)

KORN Thoughtless (Immortal/Epic) |
SYSTEM OF A DOWN Aerials (American/Columbia) 10
SINCH Something More (Roadrunner/{DJMG) 10
VINES Get Free (Capitol) 8

TRIK TURNER Sacrifice (RCA)

REEL BIG FISH Where Have You Been? (Mojo/Jive) 6
JIMMY EAT WORLD Sweetness (DreamWorks) 5
NEW FOUND GLORY My Friends Over You (MCA) 5
12 STONES Broken (Wind-up) 5

ANDREW WK.
“She Is Beautiful”
Officially Going For
Adds July 8th

See Andrew W.K. live on
Ozzfest 2002 and the
WARPED tour

On W @IZ

0 THE ISLAND DEF JAM MUSIC GROUP
A UNIVERSAL MUSIC COMPANY

Most Increased

Plays

TOTAL

PLAY
ARTIST TIMLE LABEL(S) INCREASE
RED HOT CHILI PEPPERS By The Way (Warner Bros.) +863
SYSTEM OF A DOWN Aerials (American/Columbia) ~ +329
KORN Thoughtless (immortal/Epic) +241
JIMMY EAT WORLD Sweetness (DreamWorks) +234
VINES Get Free (Capitol) +218
INCUBUS Warning (immortal/Epic) +206
HIVES Hate To Say |... (Buming/EpitaptySire/Reprise) +164
EMINEM Without Me (Shady/Aftermatt/interscope)  +158
NEW FOUND GLORY My Friends Over You (MCA) +149
BOX CAR RACER | Feel So (MCA) +148

Most Played
Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
LINKIN PARK In The End (Warner Bros.) 1124
NICKELBACK Too Bad (Roadrunner/IDJMG) 1073
DEFAULT Wasting My Time (TVT) 939
INCUBUS | Wish You Were Here (Immortal/Epic) 917
P.0.D. Youth Of The Nation (Atlantic) 890
BLINK-182 First Date (MCA) 809
P.0.D. Alive (Atiantic) E&)

DISTURBED Down With The Sickness (Giant/Reprise) 715
“SYSTEM.OF A DOWN Chop Suey (American/Columbia) 703
NICKELBACK How You Remind Me (Roadrunner/IDJMG) 646
603
LINKIN PARK Crawling (Warner Bros.) 597
PUDDLE OF MUDD Control (Flawless/Geffen/interscope) 587
WEEZER Hash Pipe (Geffen/Interscope) 549

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

.MEDIABASE +120 spins

NEW THIS WEEK @ WZNE

X II it _ /=

ifU By BURT

“Remix by Mark Trombino
“A BURST OF ENERGY ON THE RADIO...IT JUST JUMPS OUT AT YOU!”

WPLY 91X
KAHA WJSE wzzi

ALREADY ON @WHFS WBCN LIVE 105 30x TOP PHONES
KTCL KNRK KWOD KPNT WBRU WPBZ WMRQ WDYL KNXX
WKRL KMBY WROX KROX KAEP WBUZ WCYY KRZQ KFSD KLEC KPOI
WBTZ KXNA KQRX
On Tour w/ Our Lady Peace in July ¢ On tour this summer - Area 2!
The First singie from FREE ALL ANGELS - in stores 6/25

For more information contact Kinetic Records 212.414.4600
Sean Maxson x23|/sean0klncucrocords com

R&R SHOWCASE - Wed 6/12 @ Troubador 10PM
R&R ALTERNATIVE #1 NEW & ACTIVE

KDGE CimX KEDJ

WSFM WXSR WEEO

@2
Kl

— Aaron Axeisen MD/Live 105 San Francisco
ORE INFO CONTACT: . KINETY

www americanradiohistorv com

ECORDS 212.414-4600 - Sean Maxson x231/ sean@kineticrecords.com - Sheneza Mohammed x232/ sheneza@klﬁetucrecords wom

reaine

www.ash-official.com / www kinelicreoords.com
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Alternative R&R: ®-D

Soundscan: 115* - 77*
13,276 this week - 25% sales increase!
Over 85,000 scanned to date!

on the Top 200!

1272x, +164!
Modern Rock BDS: 23*-18* 1378x, +158!

__ I:IIIIH THE AlBlIM
ﬁ;i :1_' f;? M I[P\

GOING FOR ADDS AT ACTIVE AND MAINSTREAM ROCK NOw!
New this week: WZTA, WLZR, WKLQ, WRTT, WXQR,

| Close-Outs: WXTM, WRZX, KKND, KWKD, WLRS, WWVV! | WRRX, KZRK, KTUX, KFRQ!

Great Phones and Early Gall-Out!

KROQ-39x(#2), 91X-40x(#4), KITS-44x(#2), WHFS-51x(#2),

Already On: KXXR, WABK, WLUM, WRCQ, WCPR, KIBZ,
KXFX, KORB, WKQZ, WWWX!

WPLY-34x(#8), WROX-31x(#4), KFMA-40x(#6), WMRQ-27x(#10) ®|2 #1 Most Played Video!

KFSD-34x(#8), KXTE-27x(#7)

ORFWE o

officialfilter.com
repriserecords.com
amalgamut.com

U.S. SUMMER TOUR:
6/20 Grand Rapids
6/22 Columbus

6/23 Louisville

6/25 Cincinnati

Blowtorch and Hand Picked, 33x

hives.nu  burningheart.com
©2002 Warner Bros. Records Inc. Warner Music Group, An AOL Time Worner Company.

AVAILABLE FOR DOWNLOAD
THROUGH DGS 6/18/02 AT 6PM CST!

ON YOUR DESK 6/19/02
IN STORES 7/30/02

The first single and video from The Amalgamut

LOCOBAZOOKA "UNITED WE ROCK!" 2002:  HEADLINE! thea ma I g a m u t

6/27 Milwaukee
6/28 Ft. Wayne
6/29 Green Bay
6/30 LaCrosse
7/3 Biloxi

7/5 Savannah
7/6 Augusta

7/1 Jacksonville

7/10 Albany 1/23 Denver
7/12 Portland 7/25 Boise &2002 Reprise Records. Warner Music Group, An AOL Time Warner Company.

7/13 Manchester 1/26 Seattle

73 Syatlse 7721 Pottand PCOMING APPEARANCES:
717 Huntington 7/29 San Francisco ;’/23 -OROCKEINE NCES:
1/20 Rockford 7/30 Los Angeles :
7/21 Omaha 8/8 - NBC CONAN O’BRIEN

8/13 - LAST CALL WITH CARSON DALY

wwWwW americanradiohistorv com
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Alternative Action

God save the queen! What do ycu get
when you combine the up-yours attitude of
' The Clash with the smartypants high jinks
of Blink-1827? Sugarcutt! With 75,000 scans
in the bank and a third single impacting in

TH é mid-July, the foursome is thisclose to a na-
Jﬂh“ Loken tional breakthrough. @ Ya gotta give it up
GM, Ultimatum Music ... for Extasy Records, whose Abandoned
Pocls is the “Remedy” radio needs right
now. Ditto Astralwerks and The Chemical Brothers, cne of
the freshest records of the year. # Gee, | must be a
grownup: Wilco, Elvis Costello, Phantom Planet and Morah
Jones are all in heavy rotation. # Speaking of growing
wiser, Dave Pirner’s solo single, “Never Recover,” is an
instant classic. # [s there a prog-rock resurgence in the
wings? You expect Radiohead and Tool to push the enve-
lope, but what does it mean when The Doves quote King Crimson on their
new album and the latest Trail Of Deac joint sounds more like.Genesis than
The Ramones? # Anyone out there remember Andrew WK? @ How re-
warding is it to finally see Jimmy Eat World and Unwritten Law lighting up
radio and retail? ® | would kill for a better copy of the Rage-Cornell thang.
Also, Beck, Baerwald, Bowie and Morcheeba: Where are my advances,
peoples? @ Below-the-radar bands to watch for include The Standard, Lake
Trout and Dismemberment Plan.

> & @

A SR W WY 93
Kom were the victim of some overt format
conservatism on their first singie, “Here
to Stay,” which was certainly strong enough to
hit No. 1 but got stuck behind some severe
dayparting. Don't believe me? Just look at the
night chant, where Korn were No. 1 for a
month. This week radio has another chance |
with another strong song, “Thoughtless.” It
pulls in 21 adds ... You can tell a record has legs when it hils
double-digit adds deep into its run. That's the case with System Of A Down and
“Aerials,” which gets 10 adds the same week that it hits the tof) 30 ... Roadrunner’s
Sinch also hit double digits this week behind their ultracool song “Something
More” ... i
out for a while and are making good prograss, including The Vines, Trik Turner,
New Found Glory and Jimmy Eat World. The big exception (other than Sinch, 5
above) is Reel Big Fish, who grab six stations this week bghind “Where Have
You Been.” RECORD OF THE WEEK: Epidemic “Walk Away”
err Altarnative fflwr

Much like Kom, a lot of records in the Most Addec column have been.

Jl@lm@
RIGH/

T

armist: Oakenfold
LABeL: Maverick/Reprise

8y KATY STEPHAN/ALTERNATIVE SPECIALTY EDITOR

Y ® ¢ 3 s 8 s 8 s a2 8 0 s 8 s o

hings rock stars get that you don’t: personat
masseuses. People who buy their grocer-

ies — personal grociers, | guess. People who.

launder their clothes (launderers), wash their
cars (detailers) and fight with their supermodel
girlfriends (I'm making this up as I go along, so
give me a break here).

But you know this already, you get the E!
channel.

OK. Here’s another littie perk that rock stars
enjoy: their own personal remixer. Think about
it. Do you want just any old dork tweaking your
tunes with a Casio and a laptop? No, you don’t,
my rock star friend. Not if you’re smart. Not if
you want your No. 5 hit to become a No. | hit.
The right remixer can put a new, improved face
on a song like a master plastic surgeon. Fortu-
nately, songs don’t have to shave behind their
ears afterward. (Poor William Shatner.)

So who do you go to for personal remixing,
mister fancy rock star? Well, assuming you’re
Madonna, New Order, The Cure, Massive At-
tack, Arrested Development, The Stone Roses,
U2 or Snoop Dogg, you go to Paul Oakenfold.

You may think of Oakenfold as a DJ. You
may even give him credit for introducing house
music to Britain back in the late *80s, filling
clubs on Ibiza with maniacally disco-dancing
Eurotrash and then parlaying that whole trend
into the British Balearic scene.

But if you think of the music business as a
stovetop — and don’t we all? — Oakenfold’s
spoon has been stirring pots on every burner
since breakfast. Starting out, he did A&R at
U.K.-based Champion Records, and his first
signing was Will Smith. His second was Salt 'N*
Pepa.

1f this were you (no, not the rock star you —
please keep up), you’d probably be sitting back
at this point, lighting up a Cuban. But signing

Oakenfolc

future multi-Platinum acts wasn’t nearly enough
to sustain Oakenfold’s interest.

So he joined forces with Steve Osbome and
began producing. The two produced dozens of
records, started their own record company and
were nominated for Best Producers by BPI (the
British equivalent of the Grammys) every year
from 1990-1993.

In 1991 U2 approached Oakenfold, inviting
him to remix some of the tunes from Achrung
Baby. Oakenfold’s treatment of “Even Better
Than the Real Thing” hit No. 8 on the U.K.
chart. When you consider that U2’s original ver-
sion peaked at No. 12, and the title of the song
is.... That is so damn funny, I have to take a
break.

Phew! OK. Here’s what happened while 1
was gone: Oakenfold returned to DJ-ing, sup-
porting live acts such as U2, INXS, The Orb,
Simply Red, Boy George and Primal Scream
and set up a residency at Liverpool’s Cream.

Now that he’s good and seady, he’s releas-
ing an album as a solo artist, with contributions
from a passel of his superstar friends, including
Perry Farrell, Ice Cube, Tricky, Nelly Furtado
and — get this — Hunter S. Thompscn. It will
be epic. You know that.

Fine then, smartie. Here's one for ya: Who
will remix the remixer now that the remixer is a
rock star? Riddle me that.

311 amber

“‘Amber’ has turned out to be one of the biggest
311 hits on WBCN, and there have been many.”
— Steven Strick WBCN/Boston

““Amber’ is one of our best researching records
of the year.”—

Sprite Liquid Mix Tour starts in August with Jay-Z

John O’Connell WPBZ/W. Palm Beach

KROQ 25x% ‘ﬁ

WP
KTBZ 31x KE
WSUN 36x

WOCL 50x

wWWwWw americanradiohistorv com
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America’s Best Testing Alternative Songs
12+ For The Week Ending 6/14/02.

TD Familiarity Burn

Artist Title (Label) TW LW Familiarity Burn

HOOBASTANK Running Away (/sland/IDJMG) 416 4.03 82% 12% 411 8% 13%
HOOBASTANK Crawling In The Dark({/slana/iDJMG)} 413 4.03  94%  34% 407 9%  35%
JIMMY EAT WORLD The Middle(DreamWorks) 410 410 95%  39% 4.08 9%  39%
C. KROEGER... Hero{Rozdrunner/Columbia/IDJMG) 4.08  4.01 88% 21% 399 88% 24%
JIMMY EAT WORLD Sweetness(DreamWorks)  4.08  4.05  59% 8% 4.00 61% 8%

INCUBUS Warning(immortal/Epic) 404 4.04 85%  16% 395 87% 18%
OUR LADY PEACE Somewhere Out There(Columbia) 4.03  3.87  63% 8% 4.03 66% 9%
UNWRITTEN LAW Seein’ Red(interscope) 4.01 4 84%  24% 390 83% 26%
STAIND For You(Flip/Elektra/EEG) 398 388 89% % 397 9% 3%

PUDDLE... Blurry(Flawless/Geffen/Interscope) ~ 3.92  3.86 98%  52% 3.88 99%  52%
PUDOLE... Drift & Die(Flawiess/Geffen/interscope)  3.90  3.81 84%  18% 3.86 86% 19%

BOX CAR RACER | Feel So(MCA) 390 390 68% 1% 381 67% 13%
EMINEM Without Me(Shady/Aftermattvinterscope)  3.87 - 90% 21% 384 8%% 22%
DEFAULT Wasting My Time(TVT) 3.8 3.9 95%  48% 384 96% 47%
DEFAULT Deny(TVT) 384 377 64% 1% 380 69% 13%
EARSHOT Get Away(Warner Bros.) 3.83 388 56% 9% 381 61% 1%

SYSTEM OF A DOWN Taxicity(American/Columbia) 3.82  3.86 94%  35% 377 95%  37%
PAPA ROACH She Loves Me Not(DreamWorks) 381 3.74  73% 11% 373 18% 12%

KORN Here To Stay(/mmortal/Epic) 380 3.81 84%  18% 385 86% 17%
GODSMACK | Stand Alene(Republic/Universal)  3.79  3.74 N% 3% 380 93% 3%
311 Amber(Voicano) 373 379 76% 19% 375 71%%  20%
NICKELBACK Too Bad(Roadrunner/iDJMG) 3.73 384 96%  46% 374 98%  46%
P.0.D. Youth Of The Nation(Atiantic) 366 3.68 99%  55% 3.68 99%  54%
P.0.D. Boom(Atiantic) 3.63 3.61 82%  20% 367 8% 18%

HIVES Hate To Say... (Burning/Epitah/Sire/Reprise)  3.58  3.47  43% 8% 350 44% 9%
WHITE STRIPES Fell In Love With A Girl(V2) 350 3.5 1% 24% 346 74% 25%
CREED One Last Breath(Wind-up) 346 3.33 79% 26% 3.42 82% 27%
STROKES Hard To Explain(RCA) 345 3.40 54% 13% 3.35 55% 14%
DAVE MATTHEWS BAND Where Are You Going(RC4) 3.38  3.19 59% 15% 3.50 64% 15%

Total sample size is 832 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened via the Internet.
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only.
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio
stations by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of
Premiere Radio Netwarks.

® June 14, 2002

FLAMING LIPS (Warner Bros.) “Do You Realize”
PRODIGY (Maverick) “Baby’s Got a Temper”
NO USE FOR A NAME (Fat Wreck Chords) “Dumb Reminders”
HOMY (Eternity) “Bus Stop”
30 SECONDS TO MARS (/mmortal/Virgin) “Capricorn”
NEW FOUND GLORY (Drive-Thru/MCA) “My Friends Over You”
REEL BIG FISH (MojorJive) “Where Have You Been”
GUIDED BY VOICES (Matador) “Everywhere in a Helicopter”
SINCH (Roadrunner/IDJMG) “Something More”
. GET UP KIDS (Vagrant) “Overdue”
. DOVES (Capitol) “There Goes The Fear”
. VINES (Capitol) “Get Free”
. GLASSJAW (Warner Bros.) “Cosmopolitan Blood Loss”
. MARS VOLTA (GSL) “Concertina”
. DJ SHADOW (MCA) “You Can’t Go Home Again”
. MATTHEW (Rykodisc) “Everybody Down”
. SOMETHING CORPORATE (Drive-Thru/MCA) “| Woke Up..."
MOONEY SUZUKI (Gammon Records) “Electric Sweat”
A (Mammoth/Hollywood) “Nothing”
. LOUDERMILK (DreamWorks) “Estrogen Oxygen...”
Ranked by total number of shows reporting artist.
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Record Of The Week

Record of the Week
Artist: No Use For A Name
Label: Fat Wreck Chords

| love me some No Use For A Name. And I'm not
alone on this one — KITS(Live 105)/San Francisco agrees.
So does Jason Hammon, founder and lead guitarist of
Dance Hall Crashers.*The best, most fun tours we have ever done were the
U.S. tour and Australia tours with No Use,” he says.“We had so much fun. On
the Australia tour we were sharing vans, and I've never listened to so much
metal in my life.” Yep, all the cool kids are into NUFAN. So if you don’t
get on “Dumb Reminders,” you'll be relegated to eternal dorkdom, teased mer-
cilessly and stripped of your lunch money forever. I'm just saying.

— Katy Stephan, Alternative Specialty Editor

R&RD-&@
Monitor
{ Debut 39*

* @|2 Add!

1 Full Time Rotation

: On over 45 stations
New at WRZK

Spmmng On These Majors:
WHFS Q101 Live 105 KNDD KDGE

WPLY
X96 and more

WJRR WOCL KPNT
4@»

KNRK KEDJ

www.goldfingermusic.com

Album “(:heer llp”
In Stores June 25th

Yo K :’

Most Added!

KEDJ KwOD
X96 KFSD
“WHERE WLIR WHTG
HAVE YOU KUCD WWMAD
WZZl KSYR
KAHA WBER
and more

Warped Tour
Main Stage
All Summer

www.reelbigfish.com
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| PART THREE OF A THREE-PART SERIES |

The Power Of Mentors

More memories of those who made a difference

wo weeks ago we began our series on mentors. The idea was to give folks a chance to write a
— paragraph or two about the people who have influenced them most during their careers. Here

are the final contributions.

Jon Butier

Curb

There are so many who have guid-
ed me through to today. They proba-
bly don’t even know the impact they
had on me — until now.

Steve Gottlieb (President of TVT)
gave me a good amount of rope to ei-
ther do great things with or to hang
myself. He taught me to take risks and
to see the big picture.

Stu Bergen taught me the impor-
tance of returning every phone call
and to lighten up.

While at Jive, Jack Satter showed
me about having a plan, treating oth-
ers with respect and understanding
how promotion is really done. Ken
Lane impressed upon me the impor-
tance of preparation and the pursuit
of excellence and showed me how to
travel. Michael Patt told me to work
hard and have fun. John McMann
showed me the importance of keep-
ing your house in order.

Paul Brown (while at Arista) prob-
ably taught me my best lesson, which
is to take responsibility for your ac-
tions and learn from your errors. Ben
Brooks (while at Squint) demonstrat-
ed that patience, telling the story and
hard work bring results. Bob Catania

a

Jon Peterson

Jill Weindort

(now with Curb) constantly reminds
me to find a niche and stick with it.
Rebecea Dodd
Blind Pig

While I continue to meet people ev-
ery day in this industry who teach and
inspire me, my greatest mentor has
been Shelley Ashton at Six Degrees
Records. 1 had the incredible good for-
tune to do my first intenship at Six
Degrees in the summer of 2000, work-
ing for Shelley in sales and marketing.
It was a small family of tightly knit
music lovers who worked as hard as
their artists. I experienced firsthand the
pride and excitement of helping an art-
ist in whom you truly believe.

Something that I’ll always thank
Shelley for, however, is the introduc-

tion to the delicate balance of the per-
sonal side and the professional side
in the music industry. We all experi-
ence the pride of success, the pain of
disappointment and the pressure of
deadlines and making something
work. We all get excited when we first
hear new music, and we all start for-
mulating ideas on how to best work
it. We all want to bring the artists to
an audience.

1’1l be honest, 1 grappled with the
confusing combination of the person-
al and the professional that summer,
but it was the best and most reward-
ing challenge I’ve ever faced.

Brian Har
WZEW/Mobile

Frankly, it took me a while to de-
cide what to write. Having worked in
small markets for most of my career,
1’ve learned more about what nor to
do from bad PDs, managers and own-
ers than anything else. However, as |
sat at home, I thought about how far
the industry has come in my 10 years
in the business and the few people
from whom I have gained a great deal
of knowledge and insight about this
magical beast we call radio.

Living in the Birmingham area un-
til 1997, 1 spent a lot of time listening
to WRAX-FM. I have never had the
pl of meeting former WRAX

CHUCK PROPHET
“SUMMERTIME THING”

Indicator Chart ®
#3 Most Added - Triple A
New Adds:
WXRT
WMPS KPIG
Already On:
KFOG 11x
KINK 9x
KGSR 15x
KTBG 20x <

WRLT

"=
Elaal

W HEST

PD Dave Rossi, but 1 consider him to
be my biggest mentor. 1 listened as
Dave took an awful little station that
nobody listened to and turned it into
one of the best Altemative stations 1
have ever heard. Dave taught me how
to properly image a station, how to
execute killer promotions, how to
break bands and, basically, everything
that makes a great radio station.

The other big influence on my ca-
reer was an Englishman named Tim
Rose. Tim is a former co-worker from
our group in Mcbile who taught me
that great radio is great radio, regard-
less of the format. Thanks to him, 1
now truly understand the “theater of
the mind” concept that we always talk
about. Tim also taught me everything
1 know about radio-station operations,
from flawless automation to great pro-
duction and even transmitter repair.

Brad Hockmeyer
KTAO/Taos-Santa Fe, NM
There are so many people in this

“Every time I have ever put in 200%, it is not only
for my own satisfaction, but also because Suzanne
Berg deserves it. I trust her, depend on her and
cherish her as a mentor and friend.”

Jill Weindorf

T T e T e

industry who have shared with me
buckets of knowledge and experience,
and they know who they are. But |
would like to mention a few.

Though I have never worked with
Norm Winer, he unknowingly played
ahuge part in my getting into this busi-
ness. As a college student in Boston
from 1969-1972, I spent 90% of my
waking hours glued to WBCN, due,
in large part, to a DJ named Saxo-
phone Joe (Norm’s on-air name at the
time). I have never heard a more com-
pelling radio station.

1 also spent a lot of time in the Bay
Area from 1973-76, listening to KSAN,
where, once again, Norm’s touch
helped create one of the most shining
examples of great radio. I’ve loved
what I’ve heard of WXRT/Chicago
and always enjoy hearing from Norm
at the conventions.

Bill Evans came to KTAO in 1987
and taught all of us how to do radio.
He is one of the truly great cats out
there, with ears of gold. The two years
we worked together are some of my
favorites in the 20 years I've owned
KTAO. Now if only Bill were a Yan-
kee fan, he’d really be something.

John Bradley has been my go-to
guy for years, and I have tremendous
respect for all his valuable guidance
and direction. He’s a smart man and a
wonderful friend.

Jun Petarson
WRNR/Baltimore

Although 1 was Music Director at
WCBE/Columbus, OH for five years,
1 really wasn’t much of*a radio pro-
grammer before arriving at WRLT
(Lightning 100)Nashville in August
of 1995. Coming from the public-ra-
dio, host-driven school of thinking, 1
thought it was perfectly fine to play a
set of folk into a set of blues into a set
of reggae, not worrying at all about
maximizing both cume and core. The
person who taught me that musical di-
versity needs to be reflected song to
song and every quarter-hour was Ned
Horton.

Ned, as you might recall, was the
GM, PD and all-around Svengali who
built the original team and was the key
figure in the first golden era of Light-
ning 100. He believed in surrounding
himself with good people, making
sure they were executing the game
plan and then giving them the space
to do their thing.

Another mentor of mine at WRLT
was our consultant, Dennis Constan-
tine. Dennis taught me that this is not

wwWwW americanradiohistorv com

an audio playground. He reinforced
the concept that musical balance is the
key and that a little spice goes a long
way. He taught me that creativity has
to be balanced with common-sense
fundamentals. Also, that clocks and
currents have to be structured and
maintained in a way to keep the sta-
tion’s unique market position and edge
while still attempting to maximize lis-
tenership.

Sherri Trahan
Ultimatum Music

There are actually two people who
have mentored me in my career. Ran-
dy Miller, VP/Marketing at MCA at
the time, gave me my first real shot as
a promotion executive. He took a
chance on me, pulling me out of a
struggling, tiny label and giving me
the opportunity to run the altemative
department at MCA.

He involved me in all aspects of
artist development, from setting up a
single at radio to realizing that more
important than the add are the follow-
through and the marketing that sur-
round the airplay. Randy taught me
that integrity, work ethic, character
and getting the job done are more im-
portant than company politics and will
lead to success most every time.

Freddy DeMann, President and co-
owner of Maverick Records at the
time, hired me from MCA and was the
first real “promotion man” to whip me
into a frenzy. He taught me to eat raw
meat for breakfast. He showed me
how to succeed in the face of adversi-
ty. Freddy told me never to give up if
you think you have a hit record and
that it’s not the promotion person’s job
to make it a hit; it’s their job to get it
spun enough to see if the record is a
hit. Some of my favorite Freddy quotes
are: “Get! It! Done!” “Rotations! Ro-
tations! Rotations!” and “Get on a
plane right now and make it happen!”

Jill Weindorl
Verve Music Group

God, I hate these. But it would be a
shame not to give props to the Boss,
Suzanne Berg. When | was an over-
zealous college rep at Elektra, she had
just hit the pavement. After anine-year
stint at the label, her reputation was
impeccable. Everyone said I should
have known Suzanne Berg. Evident-
1y, she was supersmart and a wiz with
the adult formats. 1 saw a picture of
her and thought she had a genuine
smile.

Continued on Page 103
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St SEMINAR FEES Lo .
i i BEFORE JULY 12,2002 $325 '. ; Th'e_rais.a ;5090 ®
FAXTH - -84 hi cancauaﬁqn_ fee.
| EAXTHIS FORM BACKTO 310-203-8450 JULY 13 - AUGUST 9, 2002 TR o relunds after g
OR M TO: Please print carefully or type in the form below. AFTER AUGUST 9. 2002 « -

| R&R Triple A Summit Full payment must accompany registration ’ e d
|  PO.Box 515408 - form. Please include separate forms for each ON-SITE REGISTRATION ONLY $400 2 g @
| Llosl Angeles, CA 90051-6708 ‘registmtiqn. Photocopies are acceptable. J
I OR REGISTER ONLINE AT www.radioandrecords.com METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION s
I MAILING ADDRESS S
I Amount Enclosed: 3
I Nare O visa 3 vastercard 3 American Express 3 Discover 3 check

Account Number | i
I Title

Expiration Date
I Cal Letters/Company Name { || |
I Street - Month  Date Signature
| City State Zip Print Cardholder Name Here
N, "~ Fenx Call the R&R Triple A i

- ple A Summit

| E-mail QUEST|ONS * Hotline at 310-788-1696
B e T o o T T o T T T o T T T T o T T T T T T T T W M T S A o S8 e e T T oA T T T s

m @‘U@ﬂ, Millennium Harvest House Hotel, Boulder, CO

TREITL,

registration TYPE OF ROOM TRIPLE A SUMMIT RATE

Thank you for requesting reservations at the Detuxe (single/double) $135/145 night
Millennium Harvest House Hotel. Our staff would like to take the opportunity

; . . lllennium Club R 155/165 night
to extend a warm welcome to you during your upcoming meeting. e (si‘,f,.e,do?,b.e, S $ nig

= To confirm your reservation, your arrival must be guaranteed by charging two

|
|
|
Y =) I " f 4 . ) ; Suites $205 and up
. | nights deposit to a major credit card, or you may send payment by mail. Deposits
|
|
|
|

will be refunded only if reservation is cancelled at least 30 days prior to arrival. FOR HOTEL RESERVATIONS, PLEASE CALL:

* Reservations requested after July 14, 2002 or after the room block has been filled 303-443-3850 or 866-866-8086
are subject to availability and may not be available at the Summit rate. Or mail to: Millennium Harvest House Hotel

= Check in time is 3:00 pm; check out time is 12noon. 1345 28th Street, Boulder, CO 80302
Millenniumhotels.com (Group Code:1240)

-y
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£
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Songs ranked by total plays

S e TR R T S R P e
o ® June 1 4, 2002
WEEK WEEK ARTIST TITLE LABEL(S) l?Eé PT.A'\V_S IMPE%%S?I%NS w%iﬂg RRtony snglony MO St A dde d@
2 1 JACK JOHNSON Flake (Enjoy/Universal) 662 -1 48255 17 2811 www.rradds.com
3 2 DAVE MATTHEWS BAND Where Are You Going (RCA) 633 -3 40793 4 26/2 e e —
13 SHERYLCROW Soak Up The Sun (A&M/Interscope) 626 35 45028 16 251 | yowie oAy Ghost Foic =
5 O COUNTING CROWS American Girls (Geffen/Interscope) 595 +30 42122 5 28/2 | NORAH JONES Don't Know Why (Blue Note) 4
4 5 GO0 GOO DOLLS Here Is Gone (Warner Bros.) 536 -7 31969 13 23/0 | DROPLINE Fly Away From Here (...Day) (143/Reprise) 4
6 @ JmMMY EAT WORLD The Middle (DreamWorks) 506 +7 36044 13 18A dg:NM'%ﬁY;gg;UBBodles AF\{Nogd(elrjland (Al;jafe/w/t/mb/a) :
7 LENNY KRAVITZ Stillness Of Heart (Virgin) 372 A1 21665 17 2200 il e 7
12 @ TREYANASTASIO Alive Again (Elektra/EEG) 30 48 19895 8 21p | LUK PROPHET Summertme Thng (e WestRed k) 3
) g Me Mad (Nettwerk) 3
14 © NORAH JONES Don't Know Why (Blue Note) 319 +48 34178 6 20/4 | ROBERT PLANT Darkness, Darkness (Universal) 3
8 10 JOHN MAYER No Such Thing (Aware/Columbia) 303 -46 19971 41 2372 ED HARCOURT Apple Of My Eye (Capitol) 3
11 11 MOBY We Are All Made Of Stars (V2) 301 -10 16353 9 221 ABRA MOORE First Date (J) 3
9 12 U2 In A Little While (Interscope) 276 -28 21438 22 210 : Most
10 13 PETE YORN Strange Condition (Columbia) 265 -37 22447 24 22/2 Pllgc’:ased
18 @ THE CORRS When The Stars Go Biue (743/Lava/Atlantic) 261 +11 16212 8 1511 14
16 @ OISHWALLA Somewhere In The Middle (/mmergent) 242 +14 10179 1 16/0 [omaL
13 16  BONNIE RAITT | Can't Help You Now (Capitol) 242 -49 14846 16 191 3‘6‘;‘: ;,:;E‘;”YE;’? Body Is A Wondedad (AwaraCol [']";"E‘;;
u n imbia) +
15 17 ELVIS COSTELLO Tear Off Your Own Head... (/sland/IDJMG) 237 -34 16830 13 181 RED HOT CHIL| PEPPERS By The Way (Warmer Bros,) +78
17 18  PUOOLE OF MUOO Blurry (Flawless/Geffen/Interscope) 205 -19 6095 16 8/0 ALANIS MORISSETTE Precious... (Maverick/Reprise) ~ +61
@ JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 204 +89 17309 1 17/4 | NORAH JONES Don't Know Why (Bive Note) +48
@ OROPLINE Fly Away From Here (...Day) (743/Reprise) 202 +30 10299 1 17/4 ROBERT PLANT Darkness, Dgrkness (Universal) +46
21 @ C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 184 +9 5384 2 6/0 | CHRIS ISAAK One Day (Reprise) +32
23 22 SHANNON MCNALLY Now That | Know (Capitol) 191 3 w2 B 1ap | 2Sto Cying Your Heert Ot (o 3
A ) 1 COUNTING CROWS American Girls (Geffen/interscope) +30
20 2 SEaTITimecin YiIve (V) 18 3 540 A7 90| pRopLINE Fly Away From Here (..Day) (143/Reprise)  +30
28 € CHRIS ISAAK One Day (Reprise) 180 +32 16541 2 17/2 | yAN MORRISON Down The Road (Universal) +30
27 @ L0S LOBOS Hearts Of Stone (Mammoth) 177 0 10111 4 121 £0CO MONTOYA Something About You (Afligator} +21
22 26 LUCE Good Day (Nettwerk) 176 -4 8343 2 130
29 27 WILCO Heavy Metal Drummer (Nonesuch) 161 -1 6403 3 1572
26 @ 2ERO 7 Destiny (Quango/Paim) 156 +4 13002 2 1370
@ RUBYHORSE Sparkle (/sland/IDJMG) 150 +9 10579 1 12A
[Debut> ) RED HOT CHILI PEPPERS By The Way (Warner Bros.) 142 +78 7384 1 80 EDITOR'S NOTE: Please be aware that some artsts were
ly affected by the loss of WRNR as a monitored
28 Triple A reporters. Monitored airplay data ied by M R , a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of station and some spins were inadvertently left out. The
6/2-6/8. Bullets appear on songs gaining plays or remaining flat from previous week I two songs are tied in total plays, the song with the larger increase In plays is placed following artists and songs would have had a bullet:
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting Jack Johnson “Flake” :
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-10-week increases Dave Matth Band “Where Are You Going”
in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Avérage Quarter Hour Persons used hereln with permission from a 4°w§ an i ol 9
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. Lenny Kravitz “Stillness Ot Hear”
Moby "“We Are All Made Of Stars
- Sh MeNally “Now That | Know”
New & Active Luce “Good Day
i Wilco “Heavy Metal Drummer”
JOHNNY A. Oh Yeah (Favored Nations/Artemis) BRYAN FERRY Goddess Of Love (Virgin) Everything will be back to normal next week _
Total Plays: 138, Total Stations: 12, Adds: 1 | Total Plays: 116, Total Stations: 10, Adds: 0 —1John Schoenberger, Triple A Editor
INDIGO GIRLS Become You (Epic) MAIA SHARP Willing To Burn (Concord)
Total Plays: 137, Total Stations: 14, Adds: 1 Total Plays: 112, Total Stations: 12, Adds: 2
NEIL FINN Driving Me Mad (Nettwerk) MARAH Float Away (E-Squared/Artemis)
Total Plays: 127, Total Stations: 13, Adds: 3 ‘ Total Plays: 111, Total Stations: 13, Adds: 1
ALANIS MORISSETTE Precious lllusions (Maverick/Reprise) ‘ ANGELIQUE KIDJO lwoya (Columbia)
Total Plays: 127, Total Stations: 11, Adds: 0 Total Plays: 100, Total Stations: 11, Adds: 0
CHUCK PROPHET Summertime Thing (New West/Red Ink) | DAVID BOWIE Slow Burn (Columbia) R&R Station Playlists have moved to the web.
Total Plays: 125, Total Stations: 14, Adds: 3 Total Plays: 95, Total Stations: 8, Adds: 1 See all of our monitored reporters at
I - | — - L www.radioandrecords.com.

MUSIC TESTING & CALLOUT

edison media research

v Faster
v/ Less Expensive
v/ Smarter
Call Edison today to learn about how our efficient
methods lead to better, more reliable results.
=

- 908-707-4707 / e-mail lrosin@edisonresearch.com / www.edisonresearch.com
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ARTIST TIE LABEL(S) it Pukvs n.wfi?n%%sous R
TREY ANASTASIO Alive Again (Elektra/EEG) 316 +9 7651 12 20/0
DAVE MATTHEWS BAND Where Are You Going (RCA) 263 +14 5534 4 18/0
ELVIS COSTELLO Tear Off Your Own Head... (Island//DJVG) 260 +40 7860 15 19/0
COUNTING CROWS American Girls (Geffen/Interscope) 255 +19 5513 4 18/0
BONNIE RAITT | Can't Help You Now (Capitol) 253 -30 6458 17 18/0
SHERYL CROW Soak Up The Sun {A&M/Interscope) 253 -3 5234 18 18/0
MOBY We Are All Made Of Stars (V2) 234 +18 7038 11 18/0
WILCO Heavy Metal Drummer (Nonesuch) 232 +1 7075 12 18/0
NEIL YOUNG Differently (Reprise) 215 -56 6436 14 18/0
MAIA SHARP Willing To Burn (Concord) 208 +3 5685 8 20/0
LOS LOBOS Hearts Of Stone (Mammoth) 201 -12 8509 8 18/0
CHUCK PROPHET Summertime Thing (New West/Red Ink) 197 +14 6569 6 11
INDIGO GIRLS Become You (Epic) 191 +29 6209 2 17/0
PATTY GRIFFIN Rain (AT0) 190 +8 7718 12 16/0
JACK JOHNSON Flake (Enjoy/Universal) 187 -39 4905 19 13/0
BRYAN FERRY Goddess Of Love (Virgin) 186 +29 52056 3 18/0
VAN MDRRISON Hey Mr. DJ (Universal) 183 -16 6109 8 170
NORAH JONES Don't Know Why (Bjue Note) 178 +6 5449 11 151
NEIL FINN Driving Me Mad (Vettwerk) 167 +29 4503 2011
MARK KNOPFLER He's The Man (Warner Bros.) 161 -12 3730 6 170
GO0 GOO DOLLS Here Is Gone (Warner Bros.) 151 -6 2101 14 80
LUCE Good Day (Nettwerk) 142 +13 3204 4 15/0
SHANNON MCNALLY Now That ! Know (Capitol) 139 -18 3190 14 14/0
JEB LOY NICHOLS They Don't Know (Rykodisc) 138 -1 5407 11 16/0
RUSTED ROOT Welcome To My Party (/siand/IDJMG) 137 -5 3687 9 15/0
CHRIS ISAAK QOne Day (Reprise) 131 +2 4735 2 144
ANGELIQUE KIDJO Iwoya (Columbia) 131 -5 4393 4 140
DAVID BOWIE Slow Burn (Columbia) 130 +24 4296 1 1672
BADLY DRAWN BOY Something To Talk About (XL/ARTISTdirect) 120 +1 5193 2 15/0
GOMEZ Detroit Swing 66 (Hut/Virgin) M -9 5169 7 121

——

Most Added-

ARTISTTITLE LABEL(S) ADDS
EELS Fresh Feeling (DreamWorks) 9
HOWIE DAY Ghost (£pic) 9
ED HARCOURT Apple Of My Eye (Capitol) 6
FLAMING LIPS Do You Realize? (Warner Bros.) 5
ABRA MOORE First Date () 4
GARRISON STARR 5 Minutes (Back Porch/Virgin) 3
DAVID BOWIE Slow Burn (Columbia) 2
ROBERT PLANT Darkness, Darkness (Universal) 2
JOHN MAYER Your Body Is A... (Aware/Columbia) 2
JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard) 2
JORMA KAUKONEN Blue Railroad Train (Columbia) 2

Most Increased
Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S} INCREASE
ROBERT PLANT Darkness, Darkness (Universal) +96
ELVIS COSTELLG Tear Off Your... (Island/IDJMG) +40
JDHN MAYER Your Body Is A... (Aware/Columbia) +30

NEIL FINN Driving Me Mad (Nettwerk) +29
BRYAN FERRY Goddess Of Love (Virgin) +29
INDIGO GIRLS Become You (Epic) +29
DASIS Stop Crying Your Heart Out (Epic) +27
DAVID BOWIE Slow Burn (Coiumbia) +24

PHIL LESH Night Of A Thousand Stars (Columbia) +23
COCO MONTOYA Something About You (Alligator) +22
JULIA FORDHAM FANDIA.ARIE Concrete Love (Vanguard) +21
RED HOT CHILI PEPPERS By The Way (Warner Bros.) +20
COUNTING CROWS American Girls (Geffen/interscope) +19
MOBY We Are All Made Of Stars (V2) +18
RYAN ADAMS Answering Bell (Lost Highway/IDJMG)  +18
ALANIS MORISSETTE Precious... (Maverick/Reprise)  +18
ROMAN CANDLE You Don't Belong... (Outlook) +18
DOVES There Goes The Fear (Capitol) +16
DAVE MATTHEWS BAND Where Are You Going (RCA) +14
CHUCK PROPHET Summertime Thing (New West/Red Ink) +14
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21 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 6/2-Saturday 6/8. RUBYHDRSE Sparkle (Island/IDJMG) +14
©2002, R&R Inc. LUCE Good Day (Nettwerk) +13
Reporters The Power Of Mentors

Continued from Page 100

When | heard that Suzanne was hiring at Verve, | bailed
out ol my job early one day (which was next to impos-
sible) and went to see her. | will never forget how scared
1 was to meet this famous character. About two minutes
into the interview she smiled that same way and said,
“Don’t be afraid. | won’t tell anvone vou're here. Tell me
what you want to do.”

All I could muster was, “Promotion.” She said. “That’s
good. | can help with that.” Nearly five years later Su-
zanne has done more than help; she has taught me ev-
ery single thing [ know, and she teaches me something
new nearly every moment we are logether. She has an
unbelievable way of bringing out the best in her staft.
Every time I have ever put in 200%, it is not only for
my own satistaction, but also because Suzanne deserves
it. L trust her, depend on her and cherish her as a men-
tor and friend.

Rick Williams

KOTR/San Luis Obispo, CA

As a kid just out of high school and a major rock '’
roll fan who’d listened to lots of radio but had never even
fleetingly considered it as a career, | met a guy a litile
older than me who was working his first radio job. Charlie
Fox, even then, had the pipes and the chops of the major-
market talent he would become. He clearly demonstrated
what real professionalism was about.

I'd watch him work — always thinking ahead, always
knowing where he was going, never underestimating or talk-
ing dovin to his audience, always running a tight board and
constantly maintaining respect and consideration for his co-
workers. This guy showed me what a real pro as, early on.

Two other jocks with whom | never worked but who
were mentors nevertheless were B. Mitchel Reed. who
was at KPPC and then KMET in Los Angeles, and Jimmy
Rabbitt at KMET. Each was a jov to lisien to and, back
then, an on-air role model.
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Triple A Action

Mark Knopfler's “He’s the Man” is a der-
fect song for us. It's insiantly familiar, with
' his veice and guitar style. Not many art-
| ists in this format (or any format) have
. been doing siellar work for 20-plus years.
Lightning 100 has been a big supporter
© of Mark and Dire Straits for years. He has

done some great soundtracks along the
way, including the new A Shot at
Glory. & Mark was in town several
weeks ago to finish recording his next
CD, which is due for a fall release on Warner Bros. While
he was here, | had the opportunity to sit down and chat with
him. What a great guy! He spends a lot of time in Nash-
ville, and his band includes several great local players. We
spoke about some of his favorite local artists, including

Rev. Keith Coes
Asst. PD/MD, WRLT
(Lughtnlng 100)/Nash\ul|e

3 to town for years, as he did a lot of work with the late Chet
Atkins. WRLT is proud to count Mark as a Lightning 100 {zn.

E3

o get startad, with the new additions of

WGVX/Minneapolis and WMPS/Memphis,
we now have 28 monitored stations on the
panel; and with WRNR/Baltimore moving to the
indicator panel, we remain at 21 stations. That
makes 49 totai reporting stations! ... Most
Added this week was a free-for-all: Howie Day
was No. 1 overall with 16 adds, The Eels and
Ed Harcourt each had a total of nine, Abra
Moore had sevan, and Flaming Lips had five ... Norah Jones. John Mayer,
Dropline, Neil Finn, Chuck Prophet and Robert Plant closed some important
holes ... On the monitored airplay chart, Jack Johnson slips back into the Nc. 1
slot for the seccnd time, Dave Matthews Band gc to No. 2, Counting Crows
climb to 4*, Jimmy Eat World hold at 6%, and Trey Anastasio and Norah Jones
move intd the too 10 at 8* and 9°, respectively ... Chris Isaak gains 28*-24%, and
Los Lobos climb 27*-25* ... Mayer debuts at 19* (he's the top spin gainer this
week toc), Dropline debut at 20°, Rubyhorse and Red Hot Chili Peppers aiso
debut ... On the indicator chart, Anastasio holds at 1* for the fourth week, DMB
go 5°-2%, and Elvis Costello jumps 9°-3". Crows increase 6°-4", Moby gains 10*-
7*, Wilco hold at 8°, and Maia Sharp cracks the top 10 at 10* ... Big jumpers
include Prophet (14*-12*) Bryan Ferry (19°-16), Finn (25°-19*) and Luce (29*-
22%) ... David Bowie and Badly Drawn Boy debt.t

— Jehn Schoenberger, Tnple A Editar

armist: Bryan Ferry
LageL: Virgin

8y JOHN SCHOENBERGER / TRIPLE A EDITOR

s a founding member of the art rock outfit

Roxy Music, Bryvan Ferry distinguished
himself from his contemporaries as an avant-
garde frontman and stvlish visionary. Even
while Roxy Music was active, Ferry stepped out
on his own with a handful of solo releases.
Those early projects were primarily a showcase
for Ferry to deliver thoughtful and unique in-
terpretations of tunes by other artists.

In 1985 he released his first “official” solo al-
bum after the breakup of Roxy Music, Bovs and
Girls. This proved to be a model for most of his
endeavors to follow — a mixture of textures and
moods borrowing heavily from the sound Roxy
Music forged with albums such as Flesh+Blood
and Avalosn. Bete Noi followed in 1987, Taxi in
1993, Mamouna in 1994 and his rendition of "30s
classics, As Timne Goes By, in 1999.

In 2000 the unimaginable happened when
Ferry joined Andy Mackay and Phil Manzanera
for a Roxy Music reunion tour. The excitement
of this tour and Ferry’s desire to record some
new original material were the catalyst for his
latest effort, Frantic.

“Having touched on the *30s with As Time
Goes By, this time | wanted to do something
quite different and make a guitar-based album
with a direct, live feel,” he says. “The title
Frantic comes from a lyric that didn’t end up
on the album but seemed to me a good title for
this record. It’s been a hectic couple of years
for me, both touring and recording, and the
mood in which this album was created was
nothing if not frantic.”

In typical Ferry fashion, he’s chosen some
cover tunes for the album, including the Bob
Dylan tracks “It’s All Over Now Baby Blue”
and “Don’t Think Twice, It’s Alright” (on which
Ferry plays harmonica). In addition, he offers
renditions of Leadbelly’s “Goodnight Irene,” the

Bryan Ferry

Willie Nix blues classic “Goin’ Down™ and “One
Way Love,” made famous by The Drifters.

“I always find Bob Dylan’s songs very poetic,
and *Don’t Think Twice® was done very simply
and live, which is quite unusual these days for
me,” Ferry says. “1’m always building these collages
of sound. But it was great, as a singer, not to have
to compete with a hundred other instruments.”

Almost half of the new material came from
sessions Ferry did with former Eurythmic’s guru
Dave Stewart in 1999, such as “Cruel’” and the
first single, “‘Goddess of Love.” which was in-
spired by Marilyn Monroe. Rhett Davies, along
with Ferry and Colin Good, shared most of the
other production chores, aided by Robin Trower
on the Leadbelly tune and “I Thought” (which
was co-written by Brian Eno, who also added
keys and vocals to the track).

“It was great to take the energy of that tour
and some of the players and ride on it,” Ferry
says. “Colin Good, the pianist on the tour, pro-
duced the album with Rhett Davies, and e re-
worked and remixed some stuff 1’d initially done
with Dave Stewart. For me to write something
sparked by Monroe was long overdue — she
was the ultimate goddess of the silver screen.”

Ferry will be touring throughout the world
this summer. Look for him to hit the States later
this year.
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Unigueness Equals Success

WMHK/Columbia, SC draws on research to impact market

very so oflen one comes across a station that’s so unique that it shines so bright that you
almost have to hide your eyes. WMHK/Columbia, SC is such a station. WMHK rarely
—— does things by the book and operates as if there were no other stations in its market. Of
course, WMHK studies the community long and hard, but it strives hard not to limit itself or its

listeners’ desires.

This week WMHK PD Tom
Greene gives us a glimpse inside the
station’s success since it embarked on
its current path five years ago. “At
first we were pretty much a middle-
of-the-road Christian AC,” he says.
“But over the past few years we've
begun to lean a little more toward the
Hot AC side of things. We’ve also
tightened the focus on our target au-
dicnce, narrowing the window to 25-
to-44-year-old females.

“Since the format change to AC in
1997, we have seen consistent audi-
ence growth. In the fall 2001 ratings
period, WMIIK had the largest audi-
ence in its history with over 77,000 lis-
teners each week. We are also top 10
in Florence, SC. When you factor in
the listeners we have in that market,
our total weekly cume for fall 2001
was over 105,000.”

WMLIK'’s dominance in the Colum-
bia, SC market was first shown to R&R
readers in April’s Christian special,
which featured a Media Audit survey
that touched on the station’s ratings per-
formance. Greene says the station’s
motto -— market wide, program narrow

says it all when it comes to WMHK’s
success. “We spend about 15% of our
budget on marketing and promotions,”
he explains. “We only test our music on
females 28-42; we have invested
heavily in studying our market and our
listeners’ likes and desires.

*“We study our competitors. They
would be surprised to know how much
we know about their music rotations
and their own listeners” preferences.
We are continually striving to make
everything we do on the air relevant (o
our target listener. We've seen it proven
again and again that the more you
focus your programming, the more the
audience grows.

*Our change in format from Inspi-
rational to AC in 1997 was our first
major step in this direction. Since then,
we have worked constantly to fine-
tune everything we do to appeal to our
target listener. 1t boils down to giving
the listeners what they tell us they want
and doing it with excellence.”

Family-Safe Programming

Greene and his staff certainly know
the importance of surveys, research
and giving the community what it
wants out of a radio station — espe-
cially the female listeners. “Several

surveys in recent months have shown
how important family-safe program-
ming is to radio listeners,” he says.

*“In the Arbitron study *What Women
Want,” | was particularly struck by the
fact that even women who don’t have
children felt that it was important for the
programming on radio to be something
they could listen to with kids. Offensive
material on the radio is a major tune-out
factor, even among those in the 18-24-
year-old range.

“All Christian stations have a built-
in advantage in this area. It’s some-
thing we do naturally. We just need to
highlight the fact that we do it and re-
inforce that image in listeners” minds.

“We've gone to great lengths to be
a radio station that is safe for the whole
family. We have a ‘clean air promise’
promo spot that runs on the air regu-
larly and is also on our website. We are
a station that young families can enjoy
together, and that is becoming more
and more important to people.”

Marketing Success

One of the difficulties of being a
noncommercial station is self-promo-
tion and marketing. Many Christian
stations don’t take this area seriously
or even bring it up for discussion.
Some even believe that the message
itself will draw people in and increase
listenership. WMHK knows what it
needs to do to penetrate the commu-
nity, however, and has therefore taken
amore aggressive approach in its mar-
keting.

“Last spring we hired a guy who
had been handling audience develop-
ment for the local NBC-TV affiliate,”
Greene says. “He has 20 years of ex-
perience in this field and has really
kept us busy the past few months.
We've marketed ourselves using TV,
outdoor and direct-mail advertising, as
well as e-mail marketing tools.

*“We've also received a lot of TV
coverage on events we've done. A
perfect example of that was our an-
nual open house, held during the sum-
mer. We received coverage on the
three big networks. In December we
presented a Concert of Caring with
Newsong and some special guests.
The cost of admission was the dona-
tion of canned food items for the lo-
cal Harvest Hope food bank.

“We have a major presence at the
South Carolina State Fair each year. In
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addition to exposing the station to the
600,000-plus people who attend the fair
over its 10 days, we've also sponsored
two nights of Christian concerts in the
grandstand the last couple of years.
“We've also sponsored Christian
concerts with the local minor league
baseball team. Those nights have
drawn bigger crowds than opening
day. These events are great marketing
opportunities because they are not spe-
cifically Christian events. You have the
opportunity to get your station in front
of the people who need it the most.”

The Unique Money Factor

WMHK is the envy of noncomms
the world over. Greene describes how
it’s been able to generate lots of finan-
cial support from its listeners: “We are
100% listener supported. Amazingly,
we don’t do share-a-thons or grant an-
nouncements on the air. God has cho-
sen to provide for this ministry by the
outpouring of kindness from his
people.

“We let people know we’re listener-
supported by running a regular sched-
ule of creative, well-produced spots.
Near the end of our fiscal year we in-
crease the rotation of these spots and
include regular updates of how much
money is still needed to finish our year
fully funded.

“We traditionally end our fiscal
year with a huge open house celebra-
tion. We invite our listeners out to the
station for food, fun and fellowship.
It’s an event that families can enjoy
together. It’s also an opportunity for
them to make year-end donations, if

they desire. Last year, 4,000 people |

came out to help us celebrate. This
year’s event will take place June 28
and feature a free concert starring
Russ Lee.

“For almost 26 years this ministry
has been 100% listener-supported.
We’'re in an unprecedented economic
climate this year, but we are praying
that God will provide for our needs
once again, and we are seeing our
people respond.”

There are some dramatic advantages
to being a noncommercial radio sta-
tion. One of those is the fact that
WMHK airs 55 minutes of continuous
music every hour during weekdays. It
plays only one stopset an hour, with
only three spots per set.

“l don’t know many commercial
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“Offensive material on the radio is a major
tune-out factor, even among those in the 18-
24-year-old range.”

—

stations that could afford to do that,”
Greene says. “We heavily promote our
more-music image through liners,
jingles and sweepers. It’s not uncom-
mon for most of our commercial com-
petitors to be airing commercials while
we're still playing songs.”

Research Rules

Greene has been involved in the ra-
dio industry for several years, and he
has an interesting perspective on
today’s Christian radio. “There was
somewhat of a herd mentality in Chris-
tian radio in the past,” he says. “That
is changing, but | believe there are still
some stations that simply try to copy
what other stations are doing.

“You’ve got to learn your own mar-
ket and program to your own listeners.
Certainly, there are things that translate
from market (o market, but the focus
has to be on the people who listen to
your station every day and live in your
community.

“More stations need to be involved
in research. Use it to get to know your
listeners. Use it to adjust music rota-
tions. But be careful not to over-re-
search things. Audience and music
research are great tools to have in your
box, because they help eliminate the
guesswork. Its great to know that
you’re playing the songs your listeners
have told you they want to hear. But to
know what your listeners want to hear,
you’ve got to ask them.”

Greene says that WMHK invests
heavily in several forms of research in
order to ensure that the station is meet-
ing listeners’ needs. “One thing we’ve
done since 1999, which hasn’t always
been popular in our industry, is testing
new music with focus groups,” he says.

“We would gather 30-40 listeners
together and buy dinner and play some
new songs for them. We’d ask for their
opinion on which songs they might
like to hear on the radio. It’s been a
useful tool in helping us select which
new songs to add.

“We’re continuing to do this type of
research, but instead of gathering the
participants at a restaurant, we are now
mailing cassette tapes to them each
month. We’ve also used callout over the
last couple of years to make sure that
we're playing the right currents and
playing them the right amount of times.

“Late last year we began testing our
currents on the Internet. Online music
testing is an incredibly useful tool.
We're also testing our gold library in
an annual auditorium test.”

Looking To The Future

As WMHK looks to the future,
what does Greene have up his sleeve?
What would his staff like to accom-
plish over the next few years? “One
thing | love about this business is that
it is never boring,” he says. “You never
arrive at a point and then sit back and
coast.

“We will continue to study our mar-
ket and our listeners and use every
means at our disposal to give them
what they want within the context of
our mission. | hope to have a percep-
tual study conducted in the next year
that would allow us to study our P2
and P3 listeners and find out what they
want from a station like ours.

“These people are our harvest group
— people who are Christians yet don't
listen to Christian radio and may not
even attend church on a regular basis.
| want to see us reach these people.”
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Salem Acquires Crosswalk.com For S4.1 Million

By Lizza Connor
{connor@ccmcom.com

n a move to broaden its faith-based audience, religious-

broadcasting leader Salem Communications (owner of
B Tue CCM Urparte) signed a letter of intent last week to
purchase the Internet portal Crosswalk.com, a leading online
resource for the Christian and family-friendly community, for
$4.1 million. Crosswalk.com provides news, entertainment,
Bible-study tools and more to an audience that logged over 15
million e-mail views and more than a million average
monthly page views in the first quarter of 2002.

Crosswalk.com joins Sa-
lem holdings that include
publishing arm CCM
Communications, Christian-
radio content provider One-
Place.com, 83 radio stations
and the Salem Radio Net-
work, which has more than
1,600 affiliates nationwide.
Salem President/CEO Ed-
ward Atsinger says Salem’s
acquisition of Crosswalk.com will

Jim Cumbee

. help Salem “better deliver
| our ministries’ and advertis-
ers’ messages to the faith-
based audience.” He adds,
“It gives us the economy of
scale to take advantage of
the Internet’s continued
growth.” According to
Atsinger, Crosswalk.com
will begin contributing to
Salem’s cash flow almost
immediately.

For the time being, the Chantilly,
VA-based Crosswalk.com will re-
tain an identity separate from
OnePlace.com, which offers audio
streaming of more than 35 Salem
stations and 130 ministry programs.
Salem President/Nonbroadcast Me-
dia Jim Cumbee tells THE CCM
UPDATE that Crosswalk.com will
serve as a home for text content that
will be cross-utilized in other Salem
print and online ventures.

Cumbee says, “OnePlace will be
more like Sunday morning, with a
ministry ‘speak and view’ one-di-
mensional conversation, and Cross-
walk will be more like a midweek
service — more information, more
community-driven and a chance for
users to talk back to the ministries.”

Salem will maintain such Cross-
walk.com hot spots as news and en-
tertainment coverage, but, Cumbee

says, users will see a notable change
in the presentation. He projects a site
redesign by Sept. 1.

While the heavy traffic at Cross-
walk.com was a large part of the
draw for Salem, the web portal’s
strategic advertising relationships
with such market leaders as Ameri-
ca Online were also part of the at-
traction, Cumbee says. Most of those
ties will remain intact with the own-
ership transfer.

Crosswalk’s plans for now are to
continue its off-line advertising
business, which currently serves
more than 50 advertisers and
225,000 churches. The company’s
2001 revenues totaled more than
$4.5 million, down 29% from the
previous year’s $6.3 million.

Salem plans to move some of the
current 25-member Crosswalk staff
to either OnePlace’s Richmond of-

fice or CCM Communications’
Nashville office, but details are still
in the works, Cumbee says.

The Crosswalk.com acquisition
comes on the heels of Salem Com-
munications’ first-quarter earnings
release, which showed a 17% in-
crease in net broadcasting revenue,
to $35.5 million, up from $30.1 mil-
lion in the same period a year ago.
Crosswalk.com joins other recent
Salem acquisitions including
KKFS-FM/Sacramento; KIKN-
AM/Port Angeles, WA; and KFIS-
FM/Portland, OR.

Talk back to CCM

Do you have questions,
comments or feedback regarding
this column or other issues?
E-mail:
lconnor@ccmcom.com

Good Works: Christian Radio Offers Mission Trips

ost Christian radio stations offer devotions and prayer

support to their listeners and conduct fund-raisers for

the needy, but this summer some stations are taking
their ministries to a new level and inviting artists to join them
on listener-attended mission trips.

WAY-FM Media Group is taking its
fifth trip, an excursion to Ecuador with

Rocketown artist Shaun [F

Groves and a group of around [
90 people, in August. The
group will travel to the town
of Otovala to add two or three
classrooms to a school build-
ing that was built by the WAY-
FM group in 1998, on its first
mission trip. This year’s excur-
sion will also involve outreach
and a free concert by Groves
for the locals.

According to WAY-FM
COO Dusty Rhodes, bringing
along an artist is a huge plus for
all the parties involved because
it adds the stamp of the station
to the trip, serves as extra mo-
tivation for listeners and pro-
vides free radio promotion for
the artist. “This whole trip helps deep-
en the bond between the listeners and
their radio station,” he says. “So if
you’re attracting your target audience
on these trips, that’s an added plus, be-
cause you’re going to deepen your re-
lationship with them and the artist.”

For Groves, who is bringing his

Dusty Rhodes

Shaun Groves

father on the trip, going to Ecuador
is an opportunity he has wanted for
some time. “The truth is,
there’s aworld out there that
hates God because those
who claim to love God
haven’t loved Him,” Groves
tells THE CCM UpDATE.
“This is an opportunity to do
that — to love people we
don’t even know by meeting
a physical need of theirs.”
Rhodes says his desire to
develop a listener mission
trip grew from his personal
| experience on a trip to
Bangladesh years ago. He
says, “That was a tuming
point in my life, to realize
how most of the world
lives. When I came back, |
wondered if there would be
radio listeners who would be willing
to pay their own way, take vacation
time and go to a foreign country and
give of themselves for a week.”
Rhodes’ hopes were realized in
1998, when WAY-FM’s WAYF/West
Palm Beach partnered with Minne-
apolis-based World Servants, an orga-

nization that plans and conducts mis-
sion trips for groups, and took its first
trip to Ecuador, accompanied by Word
artist Erin O’Donnell. WAY-FM sta-
tions traveled to the Dominican Re-
public with Gotee’s Jennifer Knapp in
1999, to Mexico with Steve Wiggins
of Big Tent Revival in 2000, and last
year a group weat to Kosovo.

Other stations are now jumping on
the bandwagon. KSBJ-FM/Houston is
partnering with World Servants to take
its first listener-attended mission trip to
the Dominican Republic, with Word’s
Jaci Velasquez. The trip will involve
approximately 100 listeners, who will
rebuild two existing churches and build
athird floor on a Christian school, and
will include a local outreach ministry.
KSBJ Director/Promotions Jason Ray
says he got the idea for the listener trip
from WAY-FM’s trip with Jennifer
Knapp in 1999.

Although this is the first year lis-
teners will attend its mission trip,
KSBJ has been involved in local and
intermational ministry for three years
now through its Summer of Love
promotion. Summer of Love in-
volves intenational and local min-
istries, including this year’s local
project, partnering with Habitat for
Humanity to build homes.

According to Rhodes, offering
ministry outlets or mission trips estab-
lishes a deep connection between lis-

teners and stations, and that connec-
tion can have positive results in oth-
er, unexpected places. He says he has
seen listeners who were not donors
come back from a trip and begin sup-
porting the station. While he says
money is not a motivating factor in
planning the trips, Rhodes notes,
“When you give them something that
gives significance to listeners’ lives,
they want to thank you, and some-
times that’s how they do it.”

The most encouraging aspect of
the trips, Rhodes says, is how listen-

= [n oeder to strengthen its artist-develapment efforts, Nashville-based
Alabaster Aris absorbs its wholly owmed artist-booiking company, TEOD
Agency, ffective immediately. Since Alabaster's purchase of TR (foemerly
Davwdon Artist Agency), it has served such artists as Relient K, Lk,
Symphany John Rehen, Ace Troubleshonter and Cadet. Over the past year
Alabasier's coan actist-management raster has grawn ta include The 0.0
Supertones, Paul Colman Trie, The Elms and Kaby Mudson.

# Twn recent Fund-raising projects by new Combemporary Christian WFZH
{ﬂm Flsh]fllﬂvmh: have mised more than §100,000 Eo aukist d=madvan-
taged people. Fifteen homes will be erected in Jamaica by the intermational
Fand for the Poor organization, thanks b The Fh's April 30 Homes of Hops
Radiothan. Funds rised through WFIHS recert Loaves From The Fish fuind
drives will go toward hislding bakeries in Afghanistan Lo fesd refugees.

# [nline Reck station WebRock-net anncunces a long-term spossorship of
the Agape Farm, PA-based Creatice Festival, which draws 30-40 majar
Christian-music artists and speaiers sach year, The sponsarship includes an
angressive mix of Internet and radio marketing, as well as technology and
staff support for the festival's Creation Radip. Creation Festival is the world's

largest Christian music and worship festival, with nearly 80,000 In
@ndam each wear

With Artists

ers and staffers alike return from
them changed: “When they go over,
the listeners think they’re going over
there to help these little poor people
and come away feeling good about
it. But we get blessed and invested in
ourselves by the local believers.
Sometimes God wants us to be in that
position, where we’re vulnerable and
open to leaming new things, and it’s
a powerful way to allow God to ac-
celerate your growth for just that pe-
riod of time when you’re on that trip.”

— Stephanie Ottosen

>/
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MARK SCHULTZ

MAKES RADI ofL‘H ISTORY!

- "BACK IN HISSARMS-AGAIN"

i AC RADIO'S LONGEST CONSECUTIVE #1 SONG
IN THE HISTORY OF THE FORMAT

7 WEEKS AT #1 AND GOING STRONG

"MARK CONSISTENTLY DELIVERS FRIENDLY-HIT SONGS.
‘BACK IN HIS ARMS AGAIN’ IS MARK AT HIS BEST."

- KEVIN AVERY, 104.7 THE FISH, ATLANTA

"REMEMBER THE FIRST TIME YOU HEARD MARK SCHULTZ? YOU'RE ABOUT
TO FEEL THAT WAY AGAIN. A BIG SONG."

- BOB THORNTON , KXOJ, TULSA

THANK YOU RADIO
FOR ALL OF YOUR SUPPORT!

MAMAN americanracdionisio om
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'® June 14, 2002

WK WEEK  ARTIST TITLE LABEL(S) e pas e W WS aRTST TILE LaBELS) AME wars o
1 1 MARK SCHULTZ Back in His Arms Again (Word) 1659 -73 16 2 0 4HIM Surrender (Word) 335 +82 2
2 ©  THIRD DAY It's Alright (Essential) 1652 +48 14 1 ©  MARK SCHULTZ Back In His Arms Again (Word) 302 +37 2
3 ©  4HIM Surrender (Word) 1611 +12 14 3 ©  JACI VELASQUEZ In Green Pastures (Creative Trust) 266 +54 2
4 o STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 1559 +137 8 4 o GINNY OWENS | Am (Rocketown) 234 +44 2
6 o VOICES OF HOPE In God We Trust (SparmV{) 1310 +5 9 8 o STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 219 +60 2
7 6 FREDDIE COLLOCA Savior My Savior (One Voice) 1211 -35 12 6 0 NEWSONG Wide Open. (Reunion) 215 +41 2
8 o FFH Fly Away (Essential) 1195 +123 7 10 o MICHAEL CARD Scribbling In The Sand (M2.0) 214 +62 2
8 8 GINNY OWE_NS 1Am (Rocketown) 1135 -216 19 y/ 0 STEVE GREEN The Pleasures Of The King . (Sparrow) 174 +12 2
10 ©  BEBO NORMAN Holy Is Your Name (Essential) 1106 +49 13 9 €©  BROTHER'S KEEPER Take Me To The Cross (Ardent) 174 +21 2
1 @ NATALIE GRANT What Other Man (Curb) 1091 +47 14 5 10  POINT OF GRACE You Will Never Walk Alone (Word) 162 -27 2
13 @  20E GIRL Here And Now (Sparrow) 993 +60 1 19 ®  VOICES OF HOPE In God We Trust (Sparrow) 146 +65 2
15 @ SALVADOR Breathing Life (Word) 900 +46 6 18 @ BOB CARLISLE You're Beautiful (Diadem) 136 +48 2
16 @ NEWSONG Wide Open (Reunion) 869 +31 1 17 @ JASON INGRAM Restore Me (INO) 124 +32 2
17 Q AUOI0 ADRENALINE Ocean Floor (Forefront) 848 +151 4 H 14 JOHN TESH The Heart Of Worship (Garden City) 121 <7 2
9 15  RACHAEL LAMPA No Greater Love (Word) 829 -238 19 15 @  MATTHEW WARD Wherever Love... (Discovery House) 118 +13 2
12 16 POINT OF GRACE You Will Never Walk Alone (Word) 770 -263 18 16 @ WATERMARK Constant (Rocketown) 115 +11 2
i) 17 BROTHER'S KEEPER Take Me To The Cross (Ardent) 713 -170 19 13 17 MARTINS Lord Most High (Spring Hill) 10 -5 2
18 @  JENNIFER KNAPP Say Won't You Say (Gotee) 695 +28 10 20 O  WESKiNG'There Is A God (Word) 108 +28 2

20 @  SONICFLOOD Write Your Name Upon My Heart (INO) 651 +48 8 14 19 GO FISH You're My Littie Girl (lnpop) 105 2 )

22 @  AMY GRANT The River's Gonna Keep On Rolling (Word) 587 +45 4 @  TIMHUGHES Here | Am To Worship (Worship Together) 104 w11 2
19 21 WATERMARK Constant (Rocketown) 559 -67 13
25 @ SHAUN GROVES Move Me (Rocketown) 552 +76 3 20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 6/2-Saturday 6/8.

© 2002 Radio & Records.
26 @ REBECCA ST. JAMES Song Of Love (Forefront) 493 +64 3
Sl ISRt CEia I Rhythmic Specialty Programming
24 25  JACIVELASQUEZ In Green Pastures (Creative Trust) 468 -9 5
@  JARS OF CLAY Fiy (Essential) 461 476 1 M) ARTISTATITLEILABELLS),
. 1 JOHN REUBEN Hindsight (Gotee)
27 @  KATINAS Rejoice (Gotee) 468 +34 2 2 ILL HARMONICS Take Two (Uprok)
21 28 AVALON | Don't Want To Go (Sparrow) 450 -97 22 3 TOBY MAC Irene (Forefront)
=S 4 DJMAJ/DJ FORM 7 Factors (Gotee)
(Gebut> @ NICOLE C. MULLEN Come Unto Me (Word) 437 +313 1 5 WODDY ROCK Believer (Gospo Centric)
28 30  MERCY ME | Can Only Imagine (INO) 403 -16 33 6  NATALIE LARUE, T-BONE & DJ MAJ King Of My Life (Flicker)
7 KATINAS Dance (Gotee)
8  STACIE DRRICD Bounce Back (Forefront)
54 AC reporters. Songs ranked by total plays for the airplay week of Sunday 6/2-Saturday 6/8. 9 JAVEN Never Give Up On Love (Crowne)
©12002,Radio, SREcors; 10 TRIN-I-TEE 5:7 Holla (Gospo Centric)

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

g P.0. Box 750250 Houston,

; j Texas 77275-0250
-"'-' 713/507-4200 713/507-4295 FAX

We print your logo using up to four
spot colors.

\/]

\/]

Perfect for concerts, events and
giveaways.

ri@reefindustries.com
www.reefindustries.com

\/]

Packaged on a roll and easy to use.
Up to 3' High and 6' Wide
Durable

| i
il & & RO
Weather-resistant 1 _800_23 1 _60 74 | lage 4 X \\‘S}]

wwWw americanradiohistorv com

/I /]

\/]
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REBECCAST, JA m»

]. ,cap watn:Fthe heartspf’yodraudwnce |
- with her newest offering ",

"SONG OF LOVE" {,, | ,-f,",,_. .’,'
from WORSHIP GpD O o & Y g }
| p_ ["' VR

l gk,
IMPACTING RADIO an' o g

3

'Rebecca St. James w ll.be on tour ‘ : il

with special gues:s Chris Tomlin, - . : s
Fusebox & Charmaine this fall. Py § S

Visit www.rsjames.com ( T RS

for more tour information. p | BN - '

’ - - - '1-\'

For Promotions contact: b A3 &
Kat Davis \ LA %y v
kdavis@forefrontrecords. !om 1 A‘ " 2

or Kent Coley y XX TN
kcoley@iorefrontrect}d c.com \ ;,. /.

'

615.771.2980 ‘-’ -,
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® June 14, 2002
CHR Top 30 Rock Top 30

WK W ARTIST TITLE LABELIS) s o Ve WK ARTIST TITLE LABEL(S) S ks T
1 @  PAUL COLMAN TRID Tumn (Essential) 1093 +35 1t 1 1 PILLAR Fireproof (Flicker) 363 -52 15
2 ©  AUDID ADRENALINE Rejoice (Forefront) 967 +2 13 2 2 PAX21%Tonight (Forefront) 362 -6 10
3 © THIRD DAY it's Airight (Essential) 886 +22 13 8 3 P.0.D. Boom (Atfantic) 354 4 8
4 @O  JEFF DEYO Let It Flow (Gotee) 812 +13 12 4 4 SKILLET Earth Invasion (Ardent) 328 AT 1
] 5 GINNY OWENS | Am (Rocketown) 759 -15 17 6 5 THIRD DAY Get On (£ssential) 280 -2 15
9 ©  JENNIFER KNAPP Say Won't You Say (Gotee) 672 +56 10 5 6 NEWSBOYS John Woo (Sparrow) 217 -3 1
8 @  TaIT Bonded (Forefront) 653 +21 11 9 7 TOBY MAC What's Goin’ Down (Forefront) 237 -14 9
7 8 STACIE ORRICO Bounce Back (Forefront) 627 % 13 1 © 12 STONES Broken (Wind-up) 233 +28 3
13 © OUTOFEDEN Day Like Today (Gotes) 593 +73 7 9 FIVE IRON FRENZY Spartan (5 Minute Walk) 232 -50 15
12 @  BEBO NORMAN Holy Is Your Name (Essential) 573 +21 10 8 10  EAST WEST She Cries (Floodgate) 229 -37 18
6 1 NEWSBOYS It Is You (Sparrow) 555 -117 24 12 1 G.S. MEGAPHONE Prodigal Dad (Spindust) 192 4 9
14 {  Z0EGIRL Here And Now (Sparrow) 525 +8 8 21 @  BENJAMIN GATE Do What You Say (Forefront) 189 +32 2
1 13 RACHAEL LAMPA Savior Song (Word) 509 -62 16 17 ®  RELIENT K Those Words Are Not Enough (Gotes) 178 +9 19
10 14 SKILLET One Real Thing (Ardent) 481 -129 18 10 14 SEVENTH DAY SLUMBER My Struggle (Mercy Street) 174 -32 18
18 @  DAILY PLANET Flying Blind {Reunion) 467 +59 4 20 @  KEVIN MAX You (Forefront) 172 +10 6
30 @  JARS OF CLAY Fiy (Essential) 436 +129 2 23 O  PLANET SHAKERS Shake the Planet (Crowne) in +29 4
15 17 ALL TOGETHER SEPARATE We Know (Ardent) 382 72 i/ 14 17 TAIT Bonded (Forefront) mn -17 6
26 @  SALVADOR Breathing Life (Word) 380 +38 2 18 @ 50 Sad Mary (Bettie Rocket) 169 1] 6
22 @  TOBY MAC Irene (Forefront) 368 +3 3 19 @  ALLTOGETHER SEPARATE We Know (Ardent) 168 +2 12
19 20 STEVEN CURTIS CHAPMAN See The Glory (Sparrow) 361 -43 22 13 20 THOUSAND FOOT KRUTCH Supafly (OGE) 167 -38 18
24 21 FREDDIE COLLOCA Savior My Savior (One Voice) 354 -4 7 29 @  SHILOH Shackles (Accidental Sirens) 152 +40 6
16 22 PAUL ALAN Leaving Lonely (Aluminum) 341 -102 16 28 @  LADS International Mystery Man (Cross Driven) 148 +29 2
17 23 NATALIE LARUE, T-BONE & DJ MAJ King... (Flicker) 332 -107 19 16 23 COMMON CHILDREN Celebrity Virtue (Galaxy 21) 146 -28 1
20 24 BY THE TREE Invade My Soul (Fervent) 318 -57 18 24 24 SUPERCHICK Holy Moment (Inpop) 134 -6 10
29 25  RELIENT K For The Moments | Feel Faint {(Goteg) 314 -3 8 22 25  AUDIO ADRENALINE Rejoice (Forefront) 134 22 7
21 26  MERCY ME | Can Oniy Imagine (/NO) 314 -57 21 ¢  JOHN REUBEN Hindsight (Gotee) 115 +26 1

@  KEVIN MAX You (Forefront) 3N +5 1 27 27  LIKE DAVID Suffer To Reach (Bettie Rocket) 114 -14 4
23 28  REBECCA ST. JAMES Breathe (Forefront) 311 -50 24 25 28  BUCK ENTERPRISES The Return (Galaxy 21) 110 -26 |

@  FFHFly Away (Fssential) 300 +20 1 15 29 LIFEHOUSE Breathing (DreamWorks) 107 -68 20
— 30 PHAT CHANCE Without You (Flicker) 298 -8 9 — 30  SLICK SHOES My Ignorance (Tooth & Nall) 105 -1 4
30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 6/2-Saturday 6/8. 46 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 6/2-Saturday 6/8.

© 2002 Radio & Records. © 2002 Radio & Records.
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resumedesizn. co:

Resume and Web Site Design For Media Professionals

Jack Kratoville
www.resumedesign.com

516-909-5150
fax: 801-383-5052

' JOBS! |

| http://onairjolitipsheet.com  =j
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Great Morning Show..Fun Market...
Exciting Mew Company! !

Millennium Radio Group-Atlantic City New
Jersey is searching the planet for a team
or host to build a solid morning show on
their new 50,000 watt Hot AC, Mix 97.3
WIXM. This is a unique opportunity to live
at the beach, play at the casinos and on
the boardwalk, do wake ups for the Jersey
Shore and get coaching from the team that
wrote the book on Morning Radio...literally!

Can you relate to young adult females? Can
you talk about relationships, relévant
topics and today’s ‘big story’? Love to do
appearances and become a part of your
listeners daily lives? This is the gig for you!
Interested applicants should rush a cover
letter, resume, unscoped and scoped
airchecks, promotional materials,
headshots, etc. to: Brad Carson, Program
Director WIXM-FM_ 950 Tilton Road,
Suite 200, Northfield, NJ. 08225,
Mitlennium Radio Group is an EOE,

Morning Drive Talent on WTQR-FM

WTQR has an immediate opening
for a Morning Show Host. Are you
funny? Could you work with your
grandma and still be funny? Is
NASCAR a passion? Are you looking
forward to the challenge of taking
a 27-year heritage station to the
next level in Morning Drive? Does
working for a past CMA Award win-
ning station sound exciting? Aunt
Eloise Louise Cotton is looking for
a new partner. Rush your T & R to:
Morgan D. Bohannon
Greensboro Market Manager

2-B PAI Park

Greensboro, NC 27409

EOE

MIDWEST

Multi-talented Team player?
Winning track record? Love

SOUTH

Summers at the Beach and
Winters on the slopes? Hun-
gry? Rush your package to
Ron Pritchard, Program Di-

Program Director WTQR-FM

WTQR has an immediate opening
for a Program Director. WTQR is a
27-ycar heritage country station in
Greensboro/Winston-Salem, North
Carolina. The successful candidate
will have a2 minimum of 5 years pro-
gramming experience, be proficient
at Selector and good working knowl-
edge of Prophet System as well as
digital production skills. Must be
able to coach and lead scasoncd tal-
ent. Send resume package and tape
of your current station to:

Morgan D. Bohannon

Greensboro Market Manager

2-B PAI Park

Greensboro, NC 27409

EOE

rector, WKHQ, 2095 US 131
South, Petoskey, Michigan,
49770. EOE.

Opportunities
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PosiTions SouGHT

KBLX, San Francisco, has a
Morning News/Personality
opening. Can you deliver a seri-
ous news story with credibility
and still deliver a punch line?
We're looking for a battle tested
team player with a winning atti-
tude to join our top rated Morn-
ing Show. Please forward
samples of your work ASAP to
Kbrown@kblx.com or Kevin
Brown c¢/o KBLX - 55
Hawthorne Street, Suite 900, San
Francisco, CA 94105. No Phone
Calls Please! KBLX is an Equal
Opportunity employer.

Maorming Host

The morning shift at KIFM/San Diego
is available and will be filled by an in-
telligent, creative, witty and
hardworking professional that can
keep our audience informed and en-
tertained. if you have extensive expe-
rience in radio and digital production,
excellent communication skills, if
you're computer savvy, possess a
positive attitude and have the willing-
ness to make public appearances, then
please send us your tape and resume!
Jefferson Pilot Communications
Human Resources, KIFM

1615 Murray Canyon Road, Suite 710
Sgn Diego, CA 92108-4321

EOE

GENERAL SALES MANAGER
Infinity Broadcasting Sacramento
has an immediate opening for a Gen-
eral Sales Manager for top-ranked
CHR station, KSFM 102.5! Quali-
fied candidates must possess an un-
yielding passion to win, coupled with
an ability to build strong business re-
lationships. Proven success selling
CHR/Rythmic preferred. Min 2 yrs
successful sales management exp re-
quired. EOE Employer

Infinity Sacramento

Director of Sales Steve Cottingim
280 Commerce Circle Sacramento,
CA 95815

fax# 916-649-3303

Email GSM@KSFM.com

10100 Santa Monica Blvd., Third Floor,

RADIO & RECORDS

os Angeles, CA 0067
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POSITIONS SOUGHT

Atteation: San Disgo Programmers, platinum pipes & personality plus!
Former KCBQ'sr & Planeteer seeking next upbeat gig, AMY: 760-744-4771
Amv0910@40icom. (06714)

Radlo work wanted! Need someons who can do voices, dialecis, writs
jingles and do on-air? 1 can handie any format. You need me, AARON
WESSINGER: 918-357-9533, (08/14)

Young radio talent. interested in working as an anaouncer, board operator.
I NEWS, of . Hard working and refiable. Willing to relocats.
JONATHAN: 918-249-9594, (06/14)

Lerge market PM drive looking for quality spot in medium/targe market.
U AT EAWET 0011 Jazz. Pipes, team player. Coast/Lakers.
RICHARD: 636-394-5190. (06/14)

Major Macket fomotion Creative,
revenue and ratings driven, thinks out of the box, sales oriented. Consuting
or fuktime. Based in Los Angeles. 310-271-7344, idenentaum<attbi.com.
(06/14)

Need some creative voice tracks? DAN OOBNER can deliver “tast” Call:
541-416-2455 and get connected today! Free demo. (06/14)

MICHAEL TAYLOR, mornings in Boston,Miami.San Diego availabie! Great
warm friendly voice, extremely sales friengly, love appearances! 619-284-
1712 Email: rgunton@hotmail.com. (06/14)

PBP/Sales 01 FootbalvBasketball. JOE: 1-888-327-4996. (06/14)

R&R Dpportunities Advertising

1x 2x
$150/inch $125/inch

Rates are per week (maximum 35 word per inch in-
cluding heading). Includes generic border. If logo,
custom border or larger heading are required, add ¥/
2inch ($60 for 1x, $50 for 2x). In addition, all ads ap-
pear on R&R's website. (www. radicandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12
words to your ad. Regular Opportunities rates ap-
ply to Blind Box ads. but a $50 service charge is
added for shipping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of
$50/inch

Payable In Advance

Opportunities Advertising orders must be typewrit-
ten on pany i ad and p
nied by advance payment. Ads are accepted by fax:
(310-203-8450) or mail. Visa, MC, AmEx or Dis-
cover card accepted. Include card number, name
as It appears on credit card, expiration date and
phone number. Blind box responses are sent to ad-
vertisers every Friday by first-class mail

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday noon (PDT) eight
days prior to issue date. Address all acs to:R&R
Opportunities, 10100 Santa Monica Blvd., Third
Floor. Los Angeles. CA 90067

R&R Opportunities
Free Advertising

Radio & Recerds provides free (20 words maxi-
mum} listings to radio stations ON A SPACE AVAIL-
ABLE BASIS in Opportunities. Free listings of the
same length are also available to individuals seek-
ing work in the industry under Positions Sought

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PST), eight days prior
toissue date. Free Opportunities istings shouid be type-
written or printed on 8 1/2° X 11° company/station let-
terhead and are accepted only by mail or fax: 310-203-
8727. Only free positions sought ads are accepted by
e-mailto: kmumansimaaanderans.com Address all
20-word ads to R&R Free Opportunities, 10100 Santa
Monica Bivd., Third Floor, Los Angeles, CA 90067.
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== AUDIO & VIDEO AIRCHECKS ===

+ CURRENT #264, KHKS/Kidd Kradick. KRTH/Shotgun Tom Kelly, KFMB-FM/Jetf &
Jer, WFLZ/Toby Knapp WKDF/Becca. $10 cassette, $13 CD.

+ CURRENT #263, B96/Eddie & JoBo. KiIS/JoJo Wright, WFLZ/Carson. WIHT/ Mark &
Chris. KLUV/Chuck Brinkman, WEZB/Cheryl Weiby. $10 cassette

+PERSONALITY PLUS #PP-172, KRBE/Sam Malone, KKBT/Steve Harvey, WSTR/Steve &
Vicki, KLOLWatton & Johinson. Cassette $10, €D $13.

+PERSONALITY P|US #PP-171, WPLY/Scott & Todd. WTMX/Eric & Kathy, WTQR/ Big
Paul & Aunt Eloise, WXTB/Bubba The Love Sponge. Cassette $10
+PERSONALITY PLUS #PP-170, WYUUMason Dixon & Bill Connolly, WJMK/John
Landecker, WEGR/Tim, Bev & Bad Dog, WKYS/Russ Parr & Olivia Fox. $10.

+ ALL COUNTRY #CY-119, WQYK, WRBQ, KWNR, KZtA. $10.00

+ ALL AC #AC-97, KOST, KMYI. KKLT, KALC, WLTW. $10.00

+ALL CHR #CHR-89, KHTS, WKTU, KOKS, KRBY, KHKS. $10.00

+ PROFILE #5-460, HOUSTON! UC CHR AC AOR Goid Ctry. $10.00

+ PROFILE #5-461, LOS ANGELES! CHR AC AOR Gold Ctry UC . $10.00

+ PROMO VAULT#PR-48, promo samples - all formats, all market sizes. Cassette, $12.50.
+ SWEEPER VAULT #5V-34, Sweeper & Legal ID samples, al) formats. Cassette, $12.50.

IGHT: -24 (Al Qi Rock), +#F-27 (ALL FEMALE),
+#J0-1 (RHY. QLDIES), +T-8 (TALK} at $10.00 each
+ GLASSIC #C-256, WCFL Rembered 1966-76! Previously used aircheek, including Dick

Biondi, Larry Lujack, Big Ron O’ Brien, Bamey Pip, Ron Britain & many more! $13.50
VIDEQ #89, Tampa's WFLZ/Carson, WSSR/Jeff & Jen. Jacksonville's WAPE/Hoyle
Dempsey & Zoo, Dallas’ KHKS/Domino, Houston's KRBE/Atom Smasher, Greensboro's
WMQJack Armstrong. 2 killer hours on VHS $30. DVD copy $40.

+ Tapes marked with + may be ordered on CD for $3 additional

www.califormniaaircheck.com
CALIFORNIA AIRCHECK
Box 4408 - San Diego, CA 92164 - (619) 460-6104

FEATURES

The Bourne Identity

Interview with
Matt Damon

Z, Contact Lori Lerner at (310)457-5358
OL (310)457-9869(Fax) radiolnks @aol.com (e-mail) "
% www.radiolinkshollywood.com ¥

Lithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&W 1000 — $100.00
Color 2000 — $408.00

% PRICES INCLUDE
TYPESETTING & FREIGHT

+ FAST PROCESSING

* OTHER SIZES AVAILABLE

PRICES SUSJECT 10

CHANGE ITHOUT HOTICE
14
Send 8x10 photo, check™ 0. Visa’MC, instructions to:
1867 E. Flonda Street. Dept. B Springheld. MO 65803
- TOLL FREE: 1-888-526-5336
PICTURES www.abcpictures.com

T s e T T P AR TS

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
« 1,569 jam-packed pages
« 86,000 listings
« 35,000 songs
« 1,800 subjec:s
» All music formats
+ 100 years of music
Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)-ﬂ"m‘"
Discounted price: $51.96 softcover/$63.96 hardcover
(CA residents add sales tax)

Charge by phone:310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd

L3 INTRODUCING NEW RELEASES! {3

And "GOO BLESS YOU™
By CODY
Writer: {G. Unger]

d Floor, L.A., CA 90067

TALENT SERVICES
Jncks- is Your p.0. eLeinge YOU

1beceme the star you know you could be?

rue Talent Veteran air talent
't despa“' ir, call True dvice.| and teacher wants
ching and career &  to help vou soar.

“GOD BLESS THE AMERICAN VETERANS™
Recorded By: WOODIE COCHRAN

Pub: SUGARVINE MUSIC/BMI-NIMIC MUSIC/BMI
Written By: (G. Unger Cochran- W. Cochran) Also on KROS Radio. erc.
Available on STARLITE RECORDS. Cassettes. and CD's

For Your 0J Copies Write: SUGARVINE MJSIC. 10CI-Briar Cliff Lane. Clinton, fowa 52732

H no\ don
for one-on-one Coa

all 773-404-8258 or www.truetalent.org

VOICEOVER SERVICES

Jhe Best of

Uo.icedlunter.com

Uolume 3: Fall 2002

MNI@AVAVAVANVAAN § BVAN 51 B =

1 800 867 9532

Mail@VoiceHunter.com

FREE Voice Casting... Over 3000 Voices and GROWIN
Have it for when YOU'RE ready

' Looking fora different Sound?
‘M I T 1 :H n lr’rOduc’ng V
FULL SERVICE IMAGING! "nwgrdcogmme !mag'nn—
VOICE ONLYIFULLY PRODUCED perfect-for !ﬂdg}ormam 3

901/861-4876

www.mitchcraig.com 416-482-1966 www.howardcogan.com

wwWw americanradiohistorv com
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Proud to welcome DRY TRAX or i — I DEMO:_ 1-877-4-YOURVO
KFRC/San Francisco [gvIied) | j e’ ROCK'S the COASTI oo comatied:com Sz8el

, | sunew dient AFFORDABLE!.  ©  check out the Vides ‘ R — —
::)?r;isl_);z;c)lwu-us-znl www.voiceoverameriea. com lKR]S ERIK STIVE NSL
WEB DEMO: mckaymedia.net | 415_386-6701 886-766-2049 I ] EI{CE!"I‘ 7 ]

JARK DRSCOLL

www.markdriscoll.com

CA RT E R DAVI S "RADIO LINER & PROMO VOICE IN THE COUNTRY |
CUTS THROUGH . Calf for demo o listen online
901-681-0650 www.carterdavis.com www' radluandrecurds- cum ; 3_17_—513-4853 Bi"y Moore wum.hillymooni.(om

MARKETPLACE
ADVERTISING

{800) 231-6100 . kri-serikstevens.com

LINERS
o) RIRNY

" = P R 0 M 0 S Payable in advance. Order must be typewritten and accompanied by pay-
I M ment. Visa/MC/AMEx/Discover accepted. One inch minimum, additional
AMERICA'S NUMBER 1 VOICE space up to six inches available in in- 1 time $95.00
RADIO ACCESSORY. the voice of FOX, gBIS and The Grammys ‘;:::2:;;:; &'li'::i:i:ﬁates rRER ¢ insertions  90.00
all Us. Marketplace 13 insertions  85.00
323-464-3500 (877)-473-7643 (340) 5534330 26 insertions  75.00
= - . Fax: (310) 203-8450 51 insertions  70.00

WWW.JEFFDAVIS.COM www.joecipriano.com e-mail: kmumaw@radioandrecords.com

Complete fQaI Classified Advertising

R&R Packages The Reach & Frequency You Need!

R&R Today: the leading management daily fax
ISy rronline.com: Radio's Premiere Web Site
R&R: The Industry's Newspaper with the largest help wanted section

Contact Karen Mumaw at kmumaw@radioandrecords.com or (310)788-1621 for information.

wwWw americanradiohistorv com
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1 1 VANESSA CARLTON A Thousand Miles (A&M/Interscope)
2 2 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)

3 P.DIDDY F/AUSHER & LOON [ Need AGirl (Part One) (Bad Boy/Arista)
5 NO DOUBT Hella Good (interscope)

7 EMINEM Without Me (Shady/Aftermathv/interscope)

9 JIMMY EAT WORLD The Middle (DreamWorks)

4 7 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic)
10 €@ NELLY Hot In Herre (Fo' Reel/Universal)

6 9 PINK Don't Let Me Get Me (Arista)

8 10 MICHELLE BRANCH All You Wanted (Maverick/WB)

13 $ DIRTY VEGAS Days Go By (Capitol)

15 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)

11 13 SHAKIRA Underneath Your Clothes (Epic)

12 14 DEFAULT Wasting My Time (TVT)

17 (@ C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)
14 16 PUDDLE DF MUDD Blurry (Tadaes S finferscape)
19 (D CRAIG DAVID Walking Away (Wildstar/Atiantic)

16 18 LINKIN PARK In The End (Wamer Bros.)
21 AALIYAH More Than A Woman (BlackGround/Virgin)
26 AVRIL LAVIGNE Complicated (Arista)

22 SHERYL CROW Soak Up The Sun (A&M/interscope)
24 PAULINA RUBIO Oon't Say Goodbye (Universal)
23 WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia)
20 24 USHER U Oon't Have To Call (LaFace/Arista)

27 8 MARY J. BLIGE Rainy Dayz (MCA)

BRANDY Full Moon (Atantic)

25 27 NICKELBACK Too Bad (Roadrunner/IDJMG)
36 @D DJ SAMMY & YANOU Heaven (Robbins)
9 ENRIQUE IGLESIAS Escape (/nterscope)

32 € SDLUNA For All Time (DreamWorks)
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* Monitored Airplay Overview: June 14, 2002

CHR/RHYTHMIC

™
@ NELLY Hot In Herre (Fo’ Reel/Universal)
2 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)
EMINEM Without Me (Shady/Aftermath/Interscope)
CAM’RON Ch Boy (Roc-A-Felia/IDJMG)
TRUTH HURTS F/RAKIM Addictive (Aftermativinterscope)
6
(7]
8

P.DIDDY F/USHER & LOON I Need A Girl (PartOne) (Bad Boy/Arista)

BIG TYMERS Still Fly (Cash Money/Universal)
FAT JOE F/ASHANT! What's Luv? (Terror Squad/Atiantic)
© JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)
10 JA RULE Down Ass Chick (Murder Inc./Def Jam/IDJMG)
11 USHER U Don't Have To Call (LaFace/Arista)
8 BRANDY Full Moon (Atiantic)
AVANT Makin' Good Love (Magic Johnson/MCA)
14 MARY J. BLIGE Rainy Dayz (MCA)
(D YING YANG TWINS Say | Yi Yi (Koch)
16 BUSTA RHYMES Pass The Courvoisier (Part I1) {J)
g KHIA My Neck, My Back (Lick It (Dirty Down/Artemis)

P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)

TWEET Call Me (Cold Mind/Elektra/EEG)

20 LUDACRIS Saturday (Oooh! Ooooh!) (Def Jam South/IDJMG)

8 MARIO Just A Friend 2002 ()
MUSIQ Halfcrazy (Def SouliDJMG)

23 NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry...) (TVT)

@ B2K Gots Ta Be (Epic)

25 NAPPY RODTS Awnaw (Atlantic)

8 DIRTY VEGAS Oays Go By (Capitol)
ANGIE MARTINEZ If | Could Go (FastiWest/EEG)

28 NAS One Mic (Columbia)

8 IRV GOTTI Down & U (Murder Inc./Def Jam/IDJMG)
LUDACRIS Move Bitch (Def Jam South/IDJMG)

URBAN
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@ CAM’RON Oh Boy (Roc-A-Feliz/IDJMG)
2 TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope)
MUSIQ Halfcrazy (Def Soul/IDIMG)
BIG TYMERS Still Fly (Cash Money/Universal)
5 ASHANTI Foolish (Murder Inc./Def Jam/IDIMG)
B2K Gots Ta Be (Epic)
NELLY Hot In Herre (Fo' Reel/Universal)
8 USHER U Don't Have To Call (Laface/Arista)
© BRANDY Full Moon (Atiantic)
10 P.DIDDY F/USHER & LOON Need A Girl (Part One) (Bad Boy/Arista)
11 MARY J. BLIGE Rainy Dayz (MCA)
B TWEET Call Me (Goid Mind/Elektra/EEG)
13 AVANT Makin' Good Love (Magic Johnson/MCA)
8 DONELL JONES You Know That | Love You (Unfouchables/Arista)
RUFF ENDZ Someone To Love You (Epic)
16 BUSTA RHYMES Pass The Courvoisier {Part Il) {J/)
17 JAHEIM Anything (Divine MilyW8)
18 JA RULE Down Ass Chick (Murder Inc./Def Jam/IDJMG)
8 LUDACRIS Move Bitch (Def Jam South/IDJMG)
EMINEM Without Me (Shady/Aftermath/interscope)
21 YING YANG TWINS Say | Yi Yi (Koch)
@ AMERIE Why Don't We Fall In Love (Rise/Columbia)
23 NAS One Mic (Columbia)
Z) MARIO Just A Friend 2002 (J)
) CLIPSE Grindin' (Star Trak/Arista)
&) SCARFACE Guess Who's Back? (Def Jam South/1DJMG)
€2) P.DIDDY F/GINUWINE | Need A Girl (Part 11} (Bad Boy/Arista)
) KHIA My Neck, My Back (Lick Ity (Dirty Dowr/Artemis)
29 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic)
€ JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)

_#1 MOST ADDED

#1 MOST INCREASED PLAYS
d ¢

TOP 5 NEW & ACTIVE

CHR/POP begins on Page 40.

™

1 @) CELINE DION A New Day Has Come (Epic}

2 2 FIVEFOR FIGHTING Superman (It's Not Easy) (Aware/Columbia)
3 3 ENRIQUE IGLESIAS Hero (/nterscope)

4 4 MARC ANTHDNY | Need You (Columbia)

5 JOSH GROBAN To Where You Are (143/Reprise)

7 JO DEE MESS!INA Bring On The Rain (Curb)

6 7 MICHAEL BOLTON Only A Woman Like You (Jive)

8 8 LONESTAR I'm Already There (BNA)

9 9 MATCHBOX TWENTY If You're Gone (Lava/Atlantic)
10 10 ENYA Wild Child (Reprise)
11 D TRAIN Drops Of Jupiter (Tell Me) (Columbia)
12 12 BONNIE RAITT | Can't Help You Now (Capitol)
13 CAROLYN DAWN JOHNSON So Complicated (Arista)
16 DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage)
17 VANESSA CARLTON A Thousand Miles (A&M/Interscope)
18 BRYAN ADAMS Here | Am (A&M/Interscope)
15 ALL-4-ONE & JIM BRICKMAN Beautiful As U (AMC)
14 18 LUTHER VANDROSS I'd Rather (J)
19 JENNIFER LOPEZ Alive (Epic)
20 SHERYL CROW Soak Up The Sun (A&M/interscope)
23 CALLING Wherever You Will Go (RCA)
22 ENRIQUE IGLESIAS Escape (/nferscope)
21 23 BOYZ 1l MEN The Color Of Love (Arista)
24

ELTON JOHN QOriginal Sin (Rocket/Universal)

26 € JOHN MAYER No Such Thing (Aware/Columbia)

28 @) GARTHBROOKS When You Come Back To Me Again (Capitol)
— €@ TAMARA WALKER Angel Eyes (Curb)

— € MICHELLE BRANCH All You Wanted (Maverick/WB)

30 €D BARRY MANILOW They Oance! (Concord)

24 30 PAUL MCCARTNEY Your Loving Flame (Capitol)

- |
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#1 MOST ADDED
P. DIDDY F/GINUWINE Need A Girl (Part I1) (Bad Boy/Arista)

#1 MOST INCREASED PLAYS
P. DIDDY F/GINUWINE Need A Girl (Part 1) (Bad Boy/Arista)

TOP 5 NEW & ACTIVE
JENE Get Into Something (Motown)
OUTKAST Land Of A Million Drums (Lava/Atiantic)
NAPPY ROOTS Po’ Folks (Aflantic)
PAULINA RUBIO Jon’t Say Goodbye (Universal)
LIL' WAYNE Way Jf Life (Cash Money/Universal)
CHR/RHYTHMIC begins on Page 49.

SHERYL CROW Soak Up The Sun (A&M/interscope)
VANESSA CARLTON A Thousand Miles (A&M/interscops)
CALLING Wherever You Will Go (RCA)

JIMMY EAT WORLD The Middle (DreamWorks)

GO0 GOO DOLLS Here Is Gone (Warner Bros.)

JOHN MAYER No Such Thing (Aware/Columbia)
NICKELBACK How You Remind Me (Roadrunner/IDJMG)
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
MICHELLE BRANCH All You Wanted (Maverick/W8)
AVRIL LAVIGNE Complicated (Arista)

TRAIN Orops Of Jupiter (Tell Me) (Columbia)

DAVE MATTHEWS BAND Where Are You Going (RCA)

JEWEL Standing Stil (Atiantic)

ALANIS MORISSETTE Hands Clean (Maverick/Reprise)
DEFAULT Wasting My Time (TVT)

NO DOUBT Hella Geod (/nterscope)

PINK Don't Let Me Get Me (Arista)

FIVE FOR FIGHTING Easy Tonight (Aware/Columbia)
CREED One Last Breath (Wind-up)

SHAKIRA Underneath Your Clothes (Epic)

CALLING Adrienne (RCA)

LINKIN PARK In The End (Warner Bros.)

RUBYHORSE Sparkle {/sland/iIDJMG)

THE CORRS When The Stars Go Blue (143/Lava/Atlantic)
DROPLINE Fly Away From Here (...Day) (143/Reprise)
DISHWALLA Somewhere In The Middle (immergent)
JACK JOHNSON Flake (Enjoy/Universal)

NICKELBACK Too Bad (Roadrunner/IDJMG)
COUNTING CROWS American Girls (Geffervinterscope)

=00 - OO0 ~ 00002

n
w

C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDIMG)

#1 MOST ADDED
IRV GOTT1 Down 4 U (Murder Inc./Def Jam/IDJMG)
#1 MOST INCREASED PLAYS
P. DIDDY F/GINUWINE | Need A Girl (Part i) (Bad Boy/Arista)
TOP 5 NEW & ACTIVE

IRV GOTTI Down 4 U (Murder Inc./Det Jam/IDJMG)
SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdire
NAPPY ROOTS Po’ Folks (Atlantic)

SWI(ZZ BEATZ F/BOUNTY KILLER Guilty (DreamWorks)
URBAN begins on Page 57.

™

€ C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/{DJMG)

2 NICKELBACK Too Bad (Roadrunner/IDJMG)

TOMMY LEE Hold Me Down (MCA)
PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)

5 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
CREED One Last Breath (Wind-up)

GODSMACK | Stand Alone (Republic/Universal)
RED HOT CHIL PEPPERS By The Way (Warner Bros.)

9 RUSH One Little Victory (Anthem/Atlantic)

10 DEFAULT Wasting My Time (TVT)

JERRY CANTRELL Anger Rising (Roadrunner/IDJMG)
DEFAULT Deny (TVT)

NICKELBACK How You Remind Me (Roadrunner/IDJMG)
AEROSMITH Girls Of Summer (Columbia)

15 STAIND For You (Flip/Elektra/EEG)

) PAPA ROACH She Loves Me Not (DreamWorks)

Q) KORN Here To Stay (/mmortal/Epic)

Q) EARSHOT Get Away (Warner Bros.)

) AUDIOVENT The Energy (Atiantic)

) HOOBASTANK Running Away (/sland/IDJMG)

(2 STAIND Epiphany (Flip/Elektra/EEG)

22 ROB ZOMBIE Never Gonna Stop (The Red...) (Geffen/Interscope)
COURSE OF NATURE Wall Of Shame (Lava/Atlantic)
TRUSTCOMPANY Downfall (Geffen/Interscops)

25 INCUBUS Warning (/mmortal/Epic)

26 GOO GOO DOLLS Here Is Gone (Warner Bros.)

8 ROBERT PLANT Oarkness, Oarkness (Universal)

KID ROCK You Never Met A Motherf* *er... (Top Dog/Lava/Atiantic)

29 TOOL Parabola (Voicano)

€D BAD COMPANY Joe Fabulous (Sanctuary/SRG)

#1 MOST ADDED
CELINE DNOW I'm Alive (Epic)
#1 MOST INCREASED PLAYS
DARYL HALL & JOHM DATES 0o it For Love (BMG/Heritage)

TOP 5 NEW & ACTIVE
MICHAEL DAMIAN Shadows In The Night (Modem Voices/Weir Bros.)
STEELY Simpie Girl (NFE)
CELINE DION 'm Alive (Epic)
MARC ANTHONY !'ve Got You (Columbis)
LINDA EDER F/CARL AMDERSOM How in The World (Atiantic)

AC begins on Page 73.

#1 MOST ADDED
CREED One Last Breath (Wind-up)

#1 MOST INCREASED PLAYS
JIMMY EAT WORLD The Middle (DreamWorks)

TOP 5 NEW & ACTIVE
SEVEN AND THE SUN Walk With Me (Atiantic)
UNWRITTEN LAW Seein’ Red (/nterscope)
311 Amber (Volcano)
OUR LADY PEACE Somewhére Out There (Columbia)
CARDLYN DAWN JOHNSON So Complicated (Arista)

AC begins on Page 73.

#1 MOST ADDED
RUSH Secret Touch (Atiantic)
#1 MOST INCREASED PLAYS
RED HOT CHILI PEPPERS By The Way (Wamer Bros.)

TOP 5 NEW & ACTIVE
P.D.D. Boom (Atlantic)

OUR LADY PEACE Somewhere Out There (Columbia)
SYSTEM OF A DOWN Aerials (American/Columbia)
JIMMY EAT WORLD The Middle (DreamWorks)
CLARKS Hey You (Razor & Tie)

ROCK begins on Page 85.
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Monitored Airplay Overview: June 14, 2002

|
URBAN AC (7570 L GUUNRE e SMOOTH JAZZ
w W w [
1 o JAHEIM Anything (Divine Mill/W8) 2 GEORGE STRAIT Living And Living Well (MCA) 1 1 JEFF GOLUB Cut The Cake (GRPVMG)
2 2 LUTHER VANDROSS I'd Rather (J) 1 ALAN JACKSON Drive (For Daddy Gene) (Arista) 3 PETER WHITE Bueno Funk (Columbia)
4 o ANGIE STONE Wish | Didn't Miss You (J) 4 BRAD PAISLEY I'm Gonna Miss Her (Fishin'} (Arista) 4 CRAIG CHAQUICO Luminosa (Higher Octave)
3 4 JOE WhatIf A Woman (Jive) 5 EMERSON DRIVE | Should Be Sleeping (DreamWorks) 2 4 JIMMY SOMMERS Lowdown (Higher Octave)
5 8 MUSIQ Halfcrazy (Def SoutiDIMG) 6 LONESTAR Not A Day Goes By (BNA) 6 @ BONEYJAMES RPM (Warner Bros.)
9 FAITH EVANS | Love You (Bad Boy/Arista) 8 GARY ALLAN The One (MCA) 5 6 ALFONZO BLACKWELL Funky Shuffle (Shanachie)
6 7 REMY SHAND Take A Message (Motown) 7 CAROLYN DAWN JOHNSON | Don't Want You To Go (Arista) 7 7 NORAH JONES Don't Know Why (Blue Note)
8 GLENN LEWIS Don't You Forget It (Epic) 11 KENNY CHESNEY The Good Stuff (BNA) 10 o JOYCE COOLING Daddy-0 (GRPVMG)
11 RUFF ENDZ Someone To Love You (Epic) 9 BROOKS & DUNN My Heart Is Lost To You (Arista) 11 9 BOZ SCAGGS Miss Riddle (Virgin)
7 10 ANN NESBY F/AL GREEN Put It On Paper (Universal) 15 () TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 12 10 CELINE DION A New Day Has Come (Epic)
10 MAXWELL Lifetime (Columbia) 10 KELLIE COFFEY When You Lie Next To Me (BNA) 13 11 STEVE COLE So Into You (Atiantic}
13 BOYZ Il MEN The Color Of Love (Arista) 12 DARRYL WORLEY | Miss My Friend (DreamWorks) 14 8 JOE SAMPLE X Marks The Spot (PRA/GRP/VMG)
1} 14 DONELL JONES You Know That | Love You (Untouchables/Arista) 13 i@ ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 17 DOWN TO THE BONE Electra Glide (GRP/VMG)
15 YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG) 14 2} TRICK PONY Just What | Do (H2E/WB) 8 14 PIECES OF A DREAM Night Vision (Heads Up)
12 15 MAXWELL This Woman's Work (Columbia) 19 ) DIXIE CHICKS Long Time Gone (Monument) 16 15 RICHARD ELLIOT Shotgun (GRPVMG)
17 8 REGINA BELLE F/GLENN JONES From Now On (Peak) 17 TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 18 ) BRAXTON BROTHERS Whenever | See You (Peak)
20 USHER U Don’t Have To Call (LaFace/Arista) 18 i) SARA EVANS | Keep Looking (RCA) 20 ) BRIAN CULBERTSON Without Your Love (Warner Bros.)
16 18 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 16 ) TRACE ADKINS Help Me Understand (Capitol) 19 ¢ KIM WATERS In The House (Shanachie)
19 (D YOLANDA ADAMS The Battle Is The Lords (Verity) 23 {E) JOE NICHOLS The Impossible (Universal South) 23 @) LARRY CARLTON Morning Magic (Warner 8ros.)
18 20 ALICIA KEYS How Come You Don't Call Me (J) 20 MARK CHESNUTT She Was (Columbia) 26 € SPECIAL EFX Cruise Control (Shanachie)
23 8 DAVE HOLLISTER Keep Lovin' You (MCA) 22 BLAKE SHELTON Ol Red (Warner Bros.) 22 € KEVIN TONEY Passion Dance (Shanachie)
24 MARY MARY In The Morning (Columbia) 21 ) BRAO MARTIN Before | Knew Better (Epic) 21 22 DAVID LANZ That Smite (Decca)
21 23 WILL OOWNING Cool Water (GRPVMG) 27 TIM MCGRAW Unbroken (Curb) 24 23 ENYA Only Time (Reprise)
22 8 SIR CHARLES JONES |s There Anybody Lonely... (independent) | 24 DIAMOND RI0 Beautiful Mess (Arista) 25 24 KIRK WHALUM | Try (Warner Bros.)
25 RL Good Man (J) 26 PHIL VASSAR American Child (Arista) 27 25 CHRIS BOTTI Through An Open Window (Columbia)
26 26 JAGUAR WRIGHT The What If's (MCA) 25 &) SHANNON LAWSON Goodbye On A Bad Day (MCA) 29 @) LUTHER VANDROSS I'd Rather (J)
27 27 AVANT Makin' Good Love (Magic Johnson/MCA) 29 X)) MARTINA MCBRIDE Where Would You Be (RCA) — €@ JOE MCBRIDE Woke Up This Morning (Heads Up)
— @) TONY TERRY In The Shower (Golden Boy) 28 Ef) PINMONKEY Barbed Wire And Roses (BNA) — € GERALD ALBRIGHT Ain't No Stoppin’ (GRPAMG)
30 @) LATHUN Fortunate (Motown) 30 EE) CYNDI THOMSON I'm Gone (Capitol) 30 € ACOUSTIC ALCHEMY Tuff Puzzle (Higher Octave)
29 €JY DJ ROGERS JR. Lonely Girl (Motown) 33 £l JO DEE MESSINA Dare To Dream (Curb) 28 30 DIANA KRALL S'Wonderful (Verve/VMG)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
man GARTH BROOKS Thicker Than Blood (Capitol) CHUCK LOEB Sarao (Shanacfue)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
0
L
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
BONEY JAMES F/JAHEIM Ride (Warner Bros.) KEN NAVARRO So Fine (Shanachie)
JERZEE MONET Most High (DreamWorks) \F
B2K Gots Ta Be (£pic) K!
GLENN LEWIS it's Not Farr (Epic) 10
BRANDY Full Moon (Atiantic) JAMES OTTO The Ball (Mercury) WILL DOWNING | Can't Help It (GRPAVMG)
URBAN begins on Page 57. COUNTRY begins on Page 65. Smooth Jazz begins on Page 80.
ACTIVE ROCK ALTERNATIVE prsC TRIBLE R
w W ™ wow
1 1 GOOSMACK | Stand Alone (Republic/Universal) C. KROEGER F/J. SCOTT Hero {Roadrunner/Columbia/IDJMG) 2 1 JACK JOHNSON Fiake (Enjoy/Universal)
2 @ PUOOLE OF MUOO Drift & Die (Flawless/Geffer/interscope) 13 REO HOT CHILI PEPPERS By The Way (Wamer Bros.) 3 2 DAVE MATTHEWS BANO Where Are You Going (RCA)
3 3 KORN Here To Stay (/mmortal/Epic) 4 PUODLE OF MUDO Oritt & Die (Flawless/Geffen/Interscope) 1 3 SHERYL CROW Soak Up The Sun (A&M/interscope)
4 @ c.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/t{DJMG) 2 4 UNWRITTEN LAW Seein’ Red (/Interscope) 5 @) COUNTING CROWS American Girls (Geffen/Interscope)
5 5 SYSTEM OF A OOWN Toxicity (American/Columbia) 3 5 KDRN Here To Stay (fmmontal/Epic) 4 5 (00 GOO DOLLS Here Is Gone (Warner Bros.)
6 6 EARSHOT Get Away (Warner Bros.) 7 @ HOOBASTANK Running Away (/sland/IDJMG) 6 @ JIMMY EAT WORLD The Middle (DreamWorks)
15 o RED HOT CHILI PEPPERS By The Way (Warner Bros.) 5 7 STAIND For You (Flip/Elgktra/EEG) 7 7 LENNY KRAVITZ Stiliness Of Heart (Virgin)
7 8 TOMMY LEE Hold Me Down (MCA) 10 8 INCUBUS Warning (/mmortalEpic) 12 8 TREY ANASTASIO Alive Again (Elektra/EEG)
9 O PAPA ROACH She Loves Me Not (DreamWorks) 9 PAPA ROACH She Loves Me Not (DreamWorks) 14 NORAH JONES Don't Know Why (Blue Note)
8 10 STAINO For You (Flip/Elektra/EEG) 6 10 SYSTEM OF A DOWN Toxicity (American/Columbia) 8 10 JOHN MAYER No Such Thing (Aware/Columbia)
10 11 JERRY CANTRELL Anger Rising (Roadrunner/IDJMG) 8 11 OUR LAOY PEACE Somewhere Out There (Columbia) 11 11 MOBY We Are All Made Of Stars (V2)
11 12 CREED One Last Breath (Wind-up) 14 BOX CAR RACER | Feel So (MCA) 9 12 U2 In A Little While (Interscope)
13 13 P.D.D. Boom (Atiantic) 12 P.0.0. Boom (Atlantic) 10 13 PETE YORN Strange Condition (Columbia)
12 14 TOOL Parabola (Voicano) 11 14 JIMMY EAT WORLD The Middle (DreamWorks) 18 8 THE CORRS When The Stars Go Blue (743/Lava/Atlantic)
17 {® 3RD STRIKE No Light (Hoflywood) 15 15 HOOBASTANK Crawling In The Dark (/siand/\DJMG) 16 DISHWALLA Somewhere In The Middle (/mmergent)
16 16 OEFAULT Deny (TVT) 20 JIMMY EAT WORLO Sweetness (DreamWorks) 13 16 BONNIE RAITT | Can’t Help You Now (Capitol)
14 17 NICKELBACK Too Bad (Roadrunner/IDJMG) 23 HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise) | 15 17 ELVIS COSTELLO Tear Off Your Own Head... (Isiand/IDJMG)
19 (D HOOBASTANK Running Away (/siand/IDJMG) 16 18 PUDDLE OF MUDD Blurry (Flawless/Geffen/interscope) 17 18 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
18 19 PUODLE OF MUDD Blurry (Flawless/Geffen/interscope) 17 19 311 Amber (Voicano) - JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
20 20 LINKIN PARK in The End (Warner Bros.) 19 EARSHOT Get Away (Warner Bros.) — OROPLINE Fly Away From Here (...Day) (143/Reprise)
21 AUOIOVENT The Energy (Atlantic) 21 CREED One Last Breath (Wind-up) 21 C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDIJMG)
22 STAINO Epiphany (Flip/Elektra/EEG) 24 OEFAULT Deny (TVT) 23 22 SHANNON MCNALLY Now That | Know (Capitol)
25 TRUSTCOMPANY Downfall (Geffen/Interscope) 26 EMINEM Without Me (Shady/Aftermath/interscope) 20 23 DEFAULT Wasting My Time (TV7)
23 24 SWITCHED Inside (fmmortal/Virgin) 29 TRUSTCOMPANY Downfall (Geffen/Interscope) 28 8 CHRIS ISAAK One Day (Reprise)
24 ¢D UNION UNOERGROUNO Across The Nation (PortraitColumbia) | 22 25 GODSMACK | Stand Alone (Republic/Universal) 27 LOS LOBOS Hearts Of Stone (Mammoth)
26 26 INCUBUS Warning (/mmontal/Epic) 25 26 OAVE MATTHEWS BAND Where Are You Going (RCA) 22 26 LUCE Good Day (Nettwerk)
28 8 ADEMA Freaking Out {Arista) 31 €@ STAIND Epiphany (Flip/Elektra/EEG) 29 27 WILCO Heavy Metal Drummer (Nonesuch)
33 SYSTEM OF A O0WN Aerials (American/Columbia) 28 €2 STROKES Hard To Explain (RCA) 26 €@ ZERO 7 Destiny (Quango/Palm)
27 29 DROWNING POOL Tear Away (Wind-up) 30 €D AUDIOVENT The Energy (Atlantic) — @ RUBYHORSE Sparkle (Island/IDJMG)
30 € OUR LADY PEACE Somewhere Out There (Columbia) 39 €l) SYSTEM OF A DOWN Aerials (American/Columbia) — &) RED HOT CHILI PEPPERS By The Way (Warner Bros.)
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
KORN Thoughtless (Immortal/Epic) KORN Thoughtless (/mmortal/Epic) HOWIE OAY Ghost (Epic)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
RED HOT CHILI PEPPERS By The Way (Warner Bros.) REO HOT CHILI PEPPERS By The Way (Warner Bros.) JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
JIMMY EAT WORLO Sweetness (DreamWorks) ASH Burn Baby Burn (Kinetic) JOHNNY A. Oh Yeah (Favored Nations/Artemis)
SINCH Something More (Roadrunner/IDJMG) USTOM Beat Me (ART/STdirect, INDIGO GIRLS Become You (Epic)
P ; . NEIL FINN Dnvmg Me Mad (Nenwerk) )
al
C TS g Ink
ROCK begins on Page 85. ALTERNATIVE begins on Page 93. TRIPLE A begins on Page 100.
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By Erica Farber

ver the years Merv Griffin has
been described in a variety of
- ways. Television critics have
* called him the total performer.
 Newspaper writers and editors
" have called him an
entrepreneurial powerhouse. And
celebrities, world leaders and
. presidents have called him a
friend and confidant. For 24 years he brought
the stars of the entertainment and political
worlds into America’s living rooms as host of the
Emmy-winning The Merv Griffin Show.

A native Californian, bomn in the San
Fiancisco suburb of San Mateo, Griffin came up
hrough the ranks in the classic manner,
entering talent contests, writing songs, singing
on the local radio station — KFRC/San Francisco
— and, later, touring with Freddy Martin And
s Orchestra.

Griffin is a commanding presence even
when he's not performing. He always has the
audience in the palm of his hand. He is a
singer, businessman, producer, game show
craator, songwriter, Emmy-winning talk show
host and showman. He even wrote the themes
tor Wheel of Fortune and Jeopardy, two of his
game show creations, which are currently the
longest-running shows in television history.

Today, Griffin manages a sprawling empire
that includes hotel properties — including his
flagship, the Beverly Hilton Hotel — and
production companies in both the television

Sitaas.
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MERYV GRIFFIN

Host, entertainer and businessman

and feature film arenas. Last year
the world's most famous singing
billionaire recorded his first album
in over 25 years, It's Like a Dream,
composing the title song himself.
A few cuts from the CD can be
heard as the Beverly Hilton's
switchboard’s hold music.

Griffin has a star on the Hollywood Walk
of Fame and the Palm Springs Walk of Fame.
This year the city of Beverly Hills put him on
the map by naming a street after him, Merv
Griffin Way.

On continuing to work: “I've worked
hard all my life, and I can’t imagine not going
to work. I generally start my day at 6:30am
and don’t do anything until I've completed
about four crossword puzzles from the major
newspapers. It's my way of kick-starting my
brain.”

The hotel business: “Owning a hotel is
like having a talk show with beds. I am
constantly in search of new ideas, and I like
to develop them. The Beverly Hilton is a
perfect place to blend so many things. We
host some of Hollywood's biggest events and
parties, including the Golden Globe Awards,
the AFI Lifetime Achievement Award Dinner,
the Academy Awards Luncheon and the
Carousel Ball.

“There is always something happening here.
It's truly like live television. I love walking
through the hotel lobby and shaking hands and
meeting my guests. I tell people that I'll be the
one who puts the chocolates on their pillows at
night. It’s a joy to be able to entertain people
and to show them a good time. I delight in
keeping up on all the new places and venues in
town and seeing what people are doing.”

The personal touch: “Since I bought the
Beverly Hilton in 1987, I've taken pride in

wwWwW americanradiohistorv com

redesigning many aspects of the hotel,
including the International Ballroom. I'm
proud to say that more money is raised for
charity in that room than in any other
ballroom in town. I designed the carpet in the
ballroom as an homage to the legendary
Fairmont Hotel in San Francisco, where I
performed. I remembered the beautiful floral
design and had it exclusively woven in Ireland.
It photographs beautifully on television. I
delight in picking out the colors. I don't think
I'm a real interior designer, but I do know
what pleases my eye. Our International
Ballroom is now one of the most sought-after
and televised rooms in town.”

Lights, camera, action: “We are currently
using the Beverly Hilton Hotel as a location
and production base for a feature film that
Merv Griffin Entertainment is producing called
Shade, starring Sylvester Stallone, Jamie Foxx,
Melanie Griffith, Thandie Newton, Gabriel
Byme and Stuart Townsend. It's a wonderful
L.A. underworld story revolving around card
hustlers and gamblers with a cast of amazingly
colorful characters. Besides the Beverly Hilton
we are using other L.A. landmarks, including
the Argyle Hotel, the Magic Castle, the
Hollywood Roosevelt and the Chateau
Marmont.”

Welcome to Beverly Hills: “One of my
greatest joys is maintaining a sense of
community here in Beverly Hills. I remember
the days when everyone in town knew one
another well and always greeted one another.
I try to carry on that ambience here at the
hotel and hope everyone’s visit is a
memorable one. I'm delighted to have the
folks from the radio and record industries
here this week. As you know, I've done both.
1 hope it’s a wonderfully productive and
successful gathering for all of you.”
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UST!

U.S. TAPE & LABEL SUPER ESTRELLA

975m1031

MAKE YOUR MARK

VIRTUALLY ANYWHERE. To grow, your station needs
the best quality bumper/window sticker for your graphic image
programs. USTL (US Tape and Label), the world’s premiere bumper
sticker manufacturer combines 50 years of expertise with leading
edge technology and innovation. We provide solutions to your
bumper/window sticker needs.

Explore your possibilities today.
Click www.ustl.com or call 800-569-1906
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hcobastan

Impact Date June 24th at Mainstream Radio

R&R Alternative:£)- Medera-Rock Monitor: 4* .
R&R Active Rock: D Active Rock Monitor: 20* "
R&R Rock: ) Mainstream Rock Monitor: 20*

" €arly Believers:
G105/Raleigh (Over 200 Spins) WSSR/Tampa (ADD)
WZPWindianapolis (ApD)

H
&

Produced and recorded by Jim Liirt Mixec by Jay Baumgardner Manajement: 3ret 3ar Management  www.hoobastank.com  wwu_islondrecords.com
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