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TOP 40 HIGHLIGHTS

#1 CHRISTINA AGUILERA
What A Girl Wants (RCA)

= » RIRPOWER = #

SONIQUE -/t Feels So Good (FARM CLUB/REPUBLIC/UNIVERSAL)

LONESTAR *Amazed (BNA)

* MOST NEW STATIONS
MADONNA « American Pie (MAVERICK/WARNER BROS.)

DESTINY’S CHILD
Say My Name (coLumBA)

i+ RIRPOWER + «

EVE FEATURING FAITH EVANS - Love Is Blind (RUFF RYDERS/INTERSCOFE)
PINK » There You GO (LAFACE/ARISTA)

* MOST NEW STATIONS *

BRIAN MCKNIGHT « Stay Or Let It Go (MOTOWN/UNIVERSAL

EROSSOVI

DESTINY’S CHILD
Say My Name (coLUMBIA)
+* 4 AIRPOWER = +
HOT BOYS -/ Need A Hot Girl (CASH MONEY/UNIVERSAL)

* MOST NEW STATIONS *
BRIAN MCKNIGHT - Stay Or Let It Go (MVOTOWN)

ADULY TOP 40

SANTANA FEATURING ROB THOMAS
Smooth (ARISTA)

* &+ RIRPOWER = «

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK

* MOST NEW STATIONS *
MADONNA « American Pie (MAVERICK/WARNER BROS.)

SAVAGE GARDEN
| Knew | Loved You (coLUMBIA)
+* * RIRPOWER +« +
NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK

* MOST NEW STATIONS «*
BACKSTREET BOYS + Show Me The Meaning Of Being Lonely (JIVE)

Top 40 PDs Starting More Of Their
Own Hits Than Ever—Nearly Half

by Sean Ross

Fifteen months ago. top 40 PDs,
concerned about the possibilities of a
teen act backlash, reversed a musical
course of several years’ standing and
began to again look

grammers’ playlists. Specifically, in the
Feb. 4 edition of Airplay Monitor, 17
songs on the mainstream top 40 chart
were songs that charted there first, ei-
ther outright or tied with other for-
mats. Notably, rhythmictop 40 was sec-
ond, with 14

to modern rock ra-
dio to supply it with
the largest number
of'its hit records. But
programiners’ con-
cern didn't last long.
By last spring, main-
stream top 40 PDs
were again starting
the largest number
of their own hits. al-
though modern remained a formida-
ble hitmaking force at top 40.

Now Monitor’s most recent analysis
of “where the hits broke™ shows that
songs that started at mainstream top
40 now constitute almost half of pro-

\

HART ANALYSES

B\ titles—its strangest
EKEIHSIVE showing in recent
, memory, while
s modern rock was

third. with eight.
d Album rock,

which hasn’t been
thought of as a
pipeline to top 40
for some time, fin-
ished in a tie for
fourth place with modern AC (whose
hitmaking power was down consider-
ably from last spring). But R&B radio,
which had been increasing its
crossover muscle in 1998-99, found
Continued on page 4

essicar .

What are you doing today?

“Even Angels Fall”
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(11) - (6) Monitor Crossover +569!!!
* GREATEST GAINER *

Debut (31) Monitor Rhythmic Top 40 +207!!!
New This Week At: KBXX, KIKI, WDBT, KOHT, WCKZ, KWNZ & MANY MORE!!!

Top 5 Phones Everywhere!!! Including:
WJMN, KQKS, WWKX, 92Q, WJFX, KMEL, WPGC, WHHH, WJBT, WBHJ, Hot 97, WJMH

Great Early Callout: WJMN! Top 5 Callout: WPGC, 92Q, WJMH
New Last Week: KPWR, KYLD, KMEL, WHHH, KQKS, KKFR, KQMQ, KSEQ, WBTJ, KFAT
Combined Audience Already Over 46 Million!!!
m “Making Of The Thong Song Video” AIRS FEBRUARY 28th!!!
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Coming Next Week

Do you know who in your format is breaking
the hits? Last year, Airplay Monitor debuted the
Airplay Leaderboard—a

Monitor Salutes Airplay Leaders

also go in-depth with the top stations about their
musical philosophy and how they find the hits.
And we'll talk to the labels

special chart that showed
which stations in each
Monitor format had been
first to reach a significant
number of spins on the
songs that became consen-
sus hits,
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about how they go about
breaking songs in 2000
and about how that
process has changed.
Look for the first Airplay
Leaders special, Salute to
the Tastemakers, in next

In early January, we set
totals for our first Airplay Leaderboard. Next
week, we'll salute the stations that finished on
top in our first Salute to the Tastemakers. We'll

week’s Airplay Monitor.

Meanwhile, we've started tallying the Airplay
Leaderboard again. 1o find out where your sta-
tion ranks, see page 37.

KUBE Seattle Markets Itself In Portland

KUBE Seattle has unveiled two billboards mar-
keting its kube93.com Web site to listeners in Port-
land, Ore. While some stations have been mar-
keting themselves out of town for up to a year in
hopes of filling a market hole, Portland, of course,
has a similarly targeted rhythmic top 40 in KXJM
(whose owner, Paul Allen, has a longtime associ-
ation with Seattle). KUBE cites Portland’s strong
Internet penetration (No. 11 nationally) as the
reason it was chosen.

Ready for an all-erotica format? Former WCPT
(the Point) Albany, N.Y., owner/PD) Paul Bendat,
who had already unveiled an Internet-only adult
standards format, waby.com, has now rolled out
two more in conjunction with the Nerve, a Web
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site, in Bendat’s words, “concerned with the
thoughtful consideration of sex” that has 700,000
unique monthly visitors. Available at www.nerve.
com/radio, the formats are Nerve Radio for the
Mind and Nerve Radio for the Body, essentially
triple-A and ambient music formats with songs
emphasizing sex and relationships and with lyrics
that wouldn'’t be allowed on over-the-air radio.
WBMX (Mix 98.5) Boston morning co-host Lynn
Hoffman is the voice of the stations.

Voice-talent manager Alan Goodman has un-
veiled RadioVO.com, a Web site featuring sam-
ples of 100 voice-over pros and info on another
400-plus aimed at stations seeking voice talent.

Three radio vets join the team of online
ChoiceRadio.com. Bob Mitchell Enterprises’ Bob
Mitchell is consulting the project. Rhythmic top
40 KUBE Seattle APD) Julie Pilat will double as
indie rock programmer. Top 40 KHKS Dallas
middayer Dave Morales adds alternative rock
programmer to his résumé.

Former modern WTUL New Orleans PIYMD
and No Life Records founder Dave Sanford joins
SpikeRadio.com as head of music programming.

And former WSNY Columbus, Ohio, MD,
p-m. driver Mark Bingaman resurfaces as associ-
ate editor and senior director of Internet devel-
opment for Radio Ink and e-radio magazines.

MANAGEMENT: FAS FACTS

With Aurora Communications closing on AC
WFAS/WFAF White Plains, N.Y., GSM Robert
Bongiardino is named GM, replacing Peter
Mutino, who exits. Night host Emily Anton is
named PD/afternoon host, replacing PD/mid-
dayer Linda Francese, who joined crosstown AC
WHUD for P/T; and afternoon host Steve Jordan,
who exited. Also, former WHUD love song host
Kaycey Morabito joins for middays.

Next Media has moved in at Empire Broad-
casting’s modern WYYX (97X) and top 40
WILN (Island 106) Panama City, Fla. WMXZ/
WWAV Fort Walton Beach, Fla., GM Dave Dex-
ter joins as GM, replacing owner/GM Don Cava-
leri. Country WYLA/WADU VP of program-

ming C.J. Ryan joins WYYX/WILN as OM and
will also program WYYX, replacing PD/MD Rob
Roberts. Middayer Jay Logan is named interim
PD/MD of WILN, replacing Bill Catcher, now
PD of adult top 40 WRQQ (Star 97) Nashville.

PROGRAMMING: DEES’ GOES NATIONAL

KFMS (Kiss 101.9) Las Vegas becomes the first
syndication affiliate of KIIS Los Angeles morning
man Rick Dees. For more on KIIS, see the profile
of the station’s Dan Kieley and Michael Steele on
page 6. Meanwhile, KFMS taps Todd Michaels
from the similarly named KSFM Sacramento,
Calif., as promotion director.

Rhythmic top 40 KGGI Riverside, Calif., PD
Mark Feather exits.

Oldies WZKL Canton, Ohio, flips to adult top
40 as the New Z92.5. Zack Stevens stays on as PD.
“The air staff is temporarily off the air while the sta-
tion reinforces its new music stance. Although no
air stafler has been let go, Stevens did note that
some will be “reassigned” when the jocks return
to the air: He also needs record service. WZKL was
longtime top 40 WDJQ but switched to oldies dur-
ing the format’s late-’80s/early-"90s doldrums.

At WRXS (X106.9) Ocean City, Md., former
Digitec Consulting president Bob Steele joins as
PD/mornings. Steele is taking the station back in a
mainstream top 40 direction and dropping much
ofits modern rock product. Also, part-uimer Justin
Blank is upped to MD/afternoons, Jason O’Neal
lands nights, and mobile D] Joe Dee joins for
overnights. Middays are open. Meanwhile, for-
mer WRXS PD Jeannine James joins adult top 40
KVUU Colorado Springs, Colo., as MD/afternoon
driver, replacing Rob Meyer, now at top 40 KLZR
Topeka, Kan., as PD. Also, KVUU night jock
Craig Coffey shifts to wake-up duties.

Adult top 40 KVIC Victoria, Texas, switches
formats with country sister KPLV.

PEOPLE: MANCOW OUT TO PASTURE

Syndicated morning personality Mancow
Muller is exiting KPTY (Party Radio) Phoenix.
His last show will air Feb. 18.

WHTZ (Z100) New York ups Claire the Intern
to programming assistant; she assumes the duties
formerly held by Sharon Dastur, now APD.

D Russ Morley returns to mornings on adult
top 40 WRMF West Palm Beach, Fla., joining
Mickey Miller from WCCO Minneapolis. Jo
Myers remains as part of the morning team. Cur-
rent morning host Brian Casey may be reas-
signed within the company. Meanwhile, WRMF
also taps new p.m. driver Dave “Buzz Barnett”
Garson from P/T at R&B oldies KTXQ Dallas,
replacing Tim Byrd, now with crosstown WEAT.

CISS (Kiss 92) Toronto morning co-host Daryn
Jones’ TV show “Buzz” is going national on
Canada’s the Comedy Network, so he’s moving
to a Sunday-night talk show.

Adult top 40 KSTZ (Star 102.5) Des Moines,
lowa, morning co-host Kelly Foxx exits to follow
her husband to his new job in Minneapolis.

With J. Perry A. headed to nights at R&B
KXHT (Hot 107) Memphis, rhythmic top 40
WDBT (the Beat) Jackson, Miss., taps Rob Leh-
man from middays at country rival WUS]J for
nights, at least for now.

Rachel Adams leaves her promotion director
gig at WYOK (Star 104) Mobile, Ala., for the same
at WXLK (K92) Roanoke, Va.

212-536-5361 * s

83 adult top 40, and 38 modern AC reporters.

formats.

land.

*q The SPIN

No. 1 ‘Smooth’ Sets Adult Top 40 Record

WITH 18 WEEKS atop the adult top 40 chart, Santana’s “Smooth” (Arista) sets the format
record for consecutive weeks at No. 1. Goo Goo Dolls spent 17 straight weeks atop that chart in fall
'98; “Smooth” vocalist Rob Thomas® band, matchbox 20, spent 10 weeks at No. 1 that spring.

Santana breaks the adult top 40 record just as Smash mouth’s
(Interscope) supplants “Smooth” atop the modern AC airplay chart. It marks Smash mouth’s third
modern AC No. 1, following “Walkin’ On The Sun” in fall ‘97 and “All Star” in surnmer "99.

Destiny’s Child moves into No. 1 at rhythmic top 40 for the first time with “Say My Name” (Co-
lumbia). The song achieved Airpower status on the unpublished Dec. 31 chart. KXJM Portland,
Ore., was the first station to play “Say My Name” 100 times or more, making it the song’s Airplay
Leader. KSFM Sacramento, Calif., had also played the song more than 100 umes by Dec. 31. The
song also debuts at mainstream top 40 this week with some help from KDND Sacramento, Calif’;
KHKS Dallas; KRBE Houston (also an early supporter of “Bills, Bills, Bills”); and WWHT Syracuse,
N.Y,, which all played the song 40 or more times in the past week.

PANEL CHANGES: Effective this issue, WBFA Columbus, Ga., is added to the mainstream top
40 panel. WCGQ Columbus, Ga., joins the adult top 40 panel. CKEY Buffalo, N.Y,, is added as a
dual reporter to the adult top 40 and modern AC charts. There are now 113 mainstream top 40,

PERSONNEL FILE: Reprise ups senior director of pop promotion Bob Weil to VP of West
Coast pop promotion and senior director of adult formats Alex Coronfly to VP of promotion/adult

Former IDJMG mid-Central regional Doug Hammon joins Jive for similar duties based in Cleve-

Former Loud Records West Coast director of marketing and promotion Brad Davidson joins
Blackground Entertainment as director of crossover promotion.

Universal ups Washington, D.C., local Dave Reynolds to national director of pop prometion,
based in New York. Universal is looking for a D.C. rep; contact Steve Leeds at 212-373-0713.

BY./STEVE
GRAYBOW.

e

TI'hen The Morning Comes”

Peach Gobbler For Dessert

Fondly recalling their ill-fated turkey drop at a “WKRP In Cincinnati” reunion
cruise staged by WPLJ New York, from left, are the show’s Gary Sandy and
Howard Hesseman, WPLJ traffic director Joe Nolan and PD Scott Shannon,
“WKRP’s” Richard Sanders, WPLJ morning co-hosts Todd Pettengill and Patty

Steele, and “WKRP’s” Frank Bonner.

Modern WROX/triple-A WKOC Norfolk, Va.,
production director Bart Thomasson joins mod-
ern AC rival WPTE in same capacity.

CKIK (Power 107) Calgary, Alberta, taps Ken
Riegel for middays from MD/afternoons at AC
CIOC (the Ocean) Victoria, B.C.

Rhythmic top 40 WTCF (Pirate Radio) Sagi-
naw, Mich., P/T Leroy the Lovetoy is named
morning host and night jock Dingo shifts to
morning co-host duties, as the station launches its
new show, “The Morning Sickness.” Also, WKRQ
(Q102) Cincinnati promotion assistant Demas
joins for nights . . . WBTS (the Beat) Atlanta
brings in Randy Almus from N/T sister WSB-
AM as promotion director.

Former adult top 40 WAZY-FM Lafayette,
Ind., night jock Bob Richards returns for morn-
ings. Also, former morning fill-in Dave North re-
turns to WAZY for afternoon drive.

Top 40 WBIZ (Z2100) Eau Claire, Wis., after-
noon host John Serio joins country WWQM
Madison, Wis., for mornings, replacing Dan
Burns. Also, production director Brent Allen is
named promotion director, replacing Dana Bish-
op, who joins a phone company.

KWWYV (Kiss 99.7) San Luis Obispo, Calif., with-
in 24 hours of stepping into the station.

Sorry to report the Jan. 31 death of Peter
Tripp, a veteran of top 40’s early days known for
his work at WMGM New York and for being
forced out of that station during the payola scan-
dals of the late ’50s/early "60s. He maintained his
innocence and later worked at KYA San Francis-
co and KGF] LLA., among others, before leaving
radio. ‘Tripp, who once remained awake for 201
hours in one of the earliest on-air marathons,
died of an apparent stroke. He was 73.

SPOT FEVER: RADIO AD
REVENUES UP

The radio industry marked another milestone
in 1999, as ad revenues for the year topped $17
billion, a 15% increase over 1998. The figures, re-
leased by the Radio Advertising Bureau, were
pushed by a 20% jump in revenues in December.
For 1999, network advertising led the way, jump-
ing 19%. Radio, however, remains largely a local
media; local ad revenue totaled $13.5 billion last
year, a jump of 14% compared with 1998. Spot
sales growth was the strongest in the West and

Maxwell exits his APD/mornings gig at | weakest in the Midwest.
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Top 40 PDs Starting More Of Their Own Hits Than Ever—Nearly Half

Continued from page 1

fewer takers for its crossovers this ime. Same with
adult top 40, which, less than two years ago, was
actually tied for second-most-influential format.
And while country tends to contribute only a
record or two at a time to top 40, it’s now been
supplying the format with hits for more than two
years.

Roughly twice a year; Airplay Monitor analyzes
the manstream top 40 chart to gauge how influ-
ential other formats are in generating those mulu-
format hits and also to get a sense of program-
mers’ confidence in their own product. Top 40’
early-"90s doldrums were characterized by a lack
of format-exclusive product. Even when top 40
radio began to battle back in the ratings, labels
were less confident in their ability to sell albums
on any act without credibility in another format,
which explains why modern rock got Alanis
Morissette first, and even Hanson.

But top 40 PDs are feeling pretty good about
their product these days, if the numbers are
any indication. Mainstream top 40 was first to
chart 17 oflast week’s 40 most-spun records. It
was first to chart 1T of those records exclusive-
ly and tied other formats for the remaining six.
The 11 mainstream top 40 exclusives were also
the most we’d tallied in the four years that
Monitor has been crunching these numbers.
Last June, mainstreaun was first on 13 records,
10 of them outright.

Mainstream was first on the hits by Savage Gar-
den, Eiffel 65, Enrique lglesias, Jessica Simpson,
Amber, LFO, Mandy
Moore, and Blessid Union
Of Souls, as well as Back-
street Boys® “Larger Than
Life,” Lou Bega’s “Tricky,
Tricky,” and Britney Spears’
“From The Bottom Of My
Broken Heart.” It was tied
for first on titles from
Christina Aguilera, ‘N Sync,
Jennifer Lopez, Backstreet
Boys (“Show Me The
Meaning Of Being Lone-
ly”), Bega (“Mambo No. 5 [A Litde Bit Of .. .]"),
and Spears (“[ You Drive Me] Crazy”).

That the number of homegrown hits is higher
probably goes beyond the format’s self-confi-
dence. There are now more types of records that
amainstream top 40 can own and more PDs who
were inclined to play all of those records at once.
In the mid-'"90s, it was dance/pop. When PDs be-
came wary of those records, there were the teen
acts, although—as we saw in fall '98—program-
mers quickly became nervous about them also.
Then, last year’s Latin explosion gave top 40 a
new clump of acts that were shared with another
format but were releasing material targeted to top
40. And in the first quarter, top 40 PDs seemed
inclined to play all three genres, as evidenced by
the presence of dance acts (Eiffel 65, Amber),
Latin acts (Iglesias), and teen acts (Moore, Back-
street Boys) among the exclusives.

AGUILERA

DANCE A LITTLE CLOSER
That said, rhythmic top 40 PDs—who have
gone through their own boom/bust cycles with
dance/pop and teen acts—weren't exactly hand-
ing over either of those genres, or the Latin acts,

to mainstream top 40. So, while roughly 70% of

the rhythmic top 40 chart is sull R&B music, the
format’s willingness to embrace a greater variety
of music over the past year has, seemingly, in-
creased the number of mainstream top 40 hits
that chart first at rhythmic.

Rhythmic top 40 was first on 14 records, eight
of them outright, up from eight songs and five
exclusives last June. It was first to chart hits from
Blaque, Marc Anthony, Jennifer Lopez, Soni-
que—whose record would have likely started at
mainstream top 40 a year ago or faced problems
at both sub-formats—LC, Martah Carey, Ricky
Manrtin, and Santana (“Mana, Maria”). It was ted
for first on Aguilera, Backstreet Boys (“Show”),
Brian McKnight, ‘N Sync, Spears (“Crazy”), and
Bega (“Mambo No. 57).

Ofthe 14 songs that rhythmic chanted fivst, it’s
worth noting that only four of those could be
called R&B titles, assuming you include TLC’s
“Dear Lie.” While thythmic can usually be count-
ed on to start a few lefi-field records that eventu-
ally spread to top 40 and R&B, the only non-su-

perstar title that fits the description this time is
Blaque’s “Bring It All To Me.”

All of which reflects a current lull in R&B prod-
uct at mainstream top 40. While those PDs could
never have been said to be aggressive on R&B
crossovers, they seemed a little more willing to
deal with them once the LaBouches and Real
McCoys were no longer providing the format’s
needed rhythm. But with rhythmic product com-
ing from so many directions, there was almost
nothing flowing through the pipeline from R&B
this time. Mainstream R&B and adult R&B were
each first to chart
only two titles—
Whitney lous-
ton’s “My Love Is
Your Love” and
Brian Mc-
Knight's “Back
At One.” The
McKnight rec-
ord was shared
with rhythmic. Mainstream and adult R&B shared
the Houston title. By contrast, mainstream R&B
was first on four tiles last June and five in fall 98.
In fact, the last ime R&B contributed fewer hits
to mainstream top 40 was in late "97.

BACKSTREET BOYS

MODERN STILL HANGININTHERE

By contrast, modern rock—while not as influ-
ential as it was in the fall of "98—was still starting
the third-largest number of top 40 hits. It was first
on eight records, four of them outright (as op-
posed to last fall, when it was first on nine titles,
all of them exclusively).

Modern was first on tracks by Smash mouth,
Blink-182, Sugar Ray, and Filter. It was tied for
first on songs by Third Eye Blind (with modern
AQC), Kid Rock, Foo Fighters (with album rock),
and Counting Crows’ “Hanginaround” (with
modern AC).

A recent Airplay Monitor analysis of the mod-
ern rock and active rock charts showed that ac-
tive was starting more of the songs shared by
those formats, as the two formats become in-
creasingly musically close. While album rock,
which hasn’t been a major pipeline to main-
stream top 40 in recent years, hasn’t wrested
that distinction away from modern yet, it came
closer than ever this time. Modern was first on
Lenny Kravitz’s “American Woman” and
Train’s “Meet Virginia” (which it charted in
May) and tied on the Kid Rock and Foo Fight-
ers titles.

While the tendency is to link album rock’s
greater presence at top 40 to active rock and its
new aggressiveness on the “Gen-Y” bands, only
one of the four acts it charted before top 40 did—
Kid Rock—could be characterized that way. And
while Kid Rock was certainly part of active’s hip-
hop/rock movement, “Only God Knows Why”
isn't, and neither are any of the other songs that
crossed from album rock.

‘Triple-A, which didn’t start any records last
time, started just one record exclusively this time,
but it was a big one, Santana’s “Smooth.” It was
tied for first on “Hanginaround.”

MODERN AC’S INFLUENCE SLIPPING

Like album rock, modern AC was first on four
titles but only one of them outright. That was
down from the spring, when it was first on six
songs, four of them exclusively. Modern AC was
first on Vertical Horizon's “Everything You Want.”
It was tied for first on tracks by Third Eye Blind,
Counting Crows, and Bega (“Mambo No. 57).

That modern AC would be first on fewer
records this time probably stems from a few factors.
One is the number of modern AC stations that
have broadened to include more mainstream pop
product; those are records that are usually coming
from top 40, not headed there. The other is top
40’s willingness to play some edgier modern acts
that don’t necessarily play at modern AC untit after
top 40 has ratified them, as with Blink-182. Despite
this, it was still possible to see modern AC spread a
record to both modern and top 40 stations, as it did
with the Vertical Horizon title,

Adult top 40, meanwhile, was first on nothing
exclusively this time, vs. three last June and nine
in early *98. It was tied on just one title, “Mam-
bo No. 5.” That, again, likely reflects the broad-
ening of the format. After leaning abmost entire-

Evenin 1991-92, driving across Pennsylvania
was an odd experience for anybody accustomed
to major-market top 40s that were fast on rhyth-
mic product and slow on rock. It was only from
hearing WLAN Lancaster or WYCR York in the
carly "90s that I knew certain pop/rock records
got played somewhere other than on “Future
Hits.” Then there was WNNK (Wink 104) Har-
risburg and WKRZ Scranton. Both went back to
the 70s and early "80s for gold (even further on
WKRZ's Saturday-night oldies show) and had
huge 12-plus shares to show for it.

I drove to Pittsburgh again before Christmas,
and not much has changed. While stations like
WKRZ and WRFY (Y102) Reading have
evolved in recent years, there's a very different
mix from what | hearin New York. Before Dec.
21, I hadn’t heard “Take A Picture” or “Every-
thing You Want” on top 40. By Dec. 23, they
were the songs I'd remember the trip by.
WYCR played “So Emotional” by Whitney
Houston as an oldie. WAEB-FM (B 104) Allen-
town can still play “What About Love” by Heart
and “Keep On Loving You” by REO Speed-
wagon next to LFO or *N Sync.

While hearing them was, to a New Yorker, a
litle disconcerting, you certainly can't dispute
the success of B104 or WBZZ (B94) Pitts-
burgh—both of which are also terrifically pro-
duced and executed stations. And after revisit-
ing the history of top 40 in the "90s for Monitor’s
recent decade-end special, I'd have to allow that
WKRZ and WNNK did as much to keep top 40
on the board in the mid-"90s as anybody, once
those more rhythmic larger-market stations fell
by the way.

In 1994-95, when mainstream top 40 began
pulling itself back into contention, the whole for-
mat was relatively conservative. But now, top 40s
like B104 or B4 (or WSTR [Star 94| Atlanta),
defined by a pop/rock lean, a relatively conserva-
tive posture on rhythm, deeper-than-usual gold,
or all of the above, are starting to stand out. While
few top 40 PDs are willing to write off 25-54, they
have adult-friendly music from the teen acts and
the Third Eye Blind/Smash mouths of the world
that doesn't polarize younger listeners in the way
that, say, “Jack & Diane” does.

So are the top 40s that remain conservative
doing so because they have to (their adult lis-
teners still demand “Old Time Rock & Roll,”
and one takes it out of the gold library at one’s
peril)? Or just because there hasn't been any
reason to mess with a successful formula yet? Is
it the tastes of adult listeners that differ from
market to market or just programming philoso-
phies?

’. ”p 4” " ”P '”s By SEAN ROSS

irplaymonitor.com

Is Casting Wide Net Luxury Or Necessity?

My guess is that it's the latter: “Old Time Rock
& Roll” probably tests pretty well for anybody
who still researches it. The difference is in the
interpretation. Some PDs believe there's
enough vi; !l)l( adult |n<u|u(l that they can fi-
nally cede “Faithfully” to AC. And as top 40
spreads from market to market, there are—
seemingly—fewer places where top 40 can't at-
tract adults without super-serving them.

Consider WNCI Columbus, Ohio’s ultimate-
ly successtul transition from the cusp of adult
top 40 to a more mainstream position. After
more than a year under Clear Channel, it now
appears that Columbus s more conservative
and pop/rock-driven than some comparable
markets, but it's also true that WNCI can play
702 without completely violating listeners” ex-
pectations after all. In other words, Dave Rob-
bins and John Dimick weren't wrong to be con-
servative. And Todd Shannon wasn't wrong to
open things up a little.

So if WNCI had continued on its previous,
more conservative path, would it have been
forced to change eventually? There's historical
evidence for both sides. The WRBQ vs. WFLZ
Tampa, Fla., battle of 1989-90 would suggest
that stations cannot control both the AC and top
40 position indefinitely. Then again, there are a
number of relatively conservative top 40s, from
WSTR to WNTQ (93Q) Syracuse, N.Y,, to
WABB Mobile, Ala., that—thus far—hardly
seem devastated by new younger competition.

B104 or Star 91 would probably be fine if
they became more conventionally focused.
I'hey've built up considerable trust with aclults
(who already expect top 40, not hot AC, from
the brand). And they're built around being big-
ger than the music in the first place. Butas long
as it sounds as it does now, B104 and stations
like it help keep top 40 interesting for me. Dur-
ing the format’s nid-"80s heyday, it was hard to
hear any oldies at the format, save for an occa-
sional WYTZ (795) Chicago under Jan Jeffries
or WEGX (Eagle 106) Philadelphia under
Charlie Quinn, and I definitely missed having
them as part of the mix.

The only thing that really bothered me about
the more conservative top 40s is that, for so
long, there was no alternative. During top 40’s
doldrums, it was disheartening to hear most of
the format on the cusp of hot AC. Now, top 40
is hot enough that two diametrically opposed
strategies for the format (or even the same sta-
tion) can both be right. And that a variety of pro-
gramming strategies continue to flourish is as
important as the continued success of a variety
of musical styles.
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ly on pop/rock material, adult top 40 PDs ave
playing more rhythmic records than they once
were but only after they’ve long been broken at
top 40.

Finally, as it was last June, country was the first
format to chart one mainstream top 40 hit, Lone-

star’s “Amazed.” That song had already wrapped
up a 41-week run at country by the time it chart-
ed at mainstream. The crossover success of
“Amazed” means that country has now been rep-
resented on the mainstrean top 40 chart for
more than two years.
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Some programmers have a knack
for knowing a record is a hit right
out of the box...and they aren't
afraid fo put their money where
their ears are. Airplay Monitor
salutes these leaders who have
proved the ability to recognize
and break hit records.

In this special issue some of the
most successful programmers in
radio talk about how a record
goes from their music meeting
to the top of the charis.

""Some of the Airplay Leaders
Monitor will be profiling are:

Suzy Mayzel/KZQZ
Dan Kieley/KIIS
Mike Preston/KBKS
Eric Powers/KUBE
Jamie Hyatt/KXME
Alan Oda/KZZO
Barry James/WTMX
Michelle Engel/KBBT
Russ Morely/WRMF
Steve Allan/WASH

Jeff Kapugi/KSLZ
Krash Kelly/KXXM
Orlando/WLLD

Todd Cavanah/WBBM
Michael Martin/KYLD
Tracy Johnson/KFMB
Scott Shannon/WPLJ
Jhani Kaye/KEBIG
Barry McKay/KLSY
Bruce Stevens/WBBQ

W
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Kieley And Steele KIIS And Tell Their Way
To A 5 Share, One Minute At A Time

Their station hit a 5 share 12-plus in the just
released fall Arbitron survey, good for second
place overall in the ultra-competitive Los Ange-
les market. Their morning star, Rick Dees,
passed Howard Stern to become the top Eng-
lish-speaking wake-up show in town. The
morning and afternoon dayparts each cume a
million. Suffice it to say, Feb. 2 was a good day
for PD Dan Kieley and MD Michael Steele, as
they fielded endless congratulatory calls from
their peers in radio and records.

Coming off a 3.6 share a year ago, KIIS has
been visibly on the comeback trail over the past
few books. And Kieley says the numbers have
been rebuilt one minute at a time. “We always
thought we could get to a 5 share at some point,
considering the way everything was going in the
marketplace,” he says. “The deal was, once we
accelerated the cume with our birthday games
[where the station awarded $3 million in two
cash prizes], sooner or later we'd get a pop in
[tmne spent listening]. The music was great—it’s
no secret that it goes in cycles—and we simply
preached to our jocks to give us one more
minute [of TSL] an hour. That’s 24 minutes a
day; multiply that by seven days a week, and,
eventually, we got that pop.

‘We always
thought we
could getto a

5 share at

Dan Kieley some point’

Program Director
KIIS Los Angeles

Owner: Clear Channel
Ratings: 4.3-4.7-4.8-5.0

“It’s not as if we reinvented the format,”
Kieley continues. “It’s all about entertaining and
playing the right hits, and what worked wellin
the '50s and '60s still works. It’s so basic. If peo-
ple ever knew how simple this can be.”

So if KI1S’ success is built on the basic pro-
gramming tenets that everyone knows, why
isn't everyone enjoying similar success? “Look
at how many guys try to over-think it,” Kieley
says. “Such as consultants. You know what Clear
Channel’s policy is on consultants? Oh, that’s
right, we don’t have them.”

Nor are they worried that the current up cy-
cle in top 40 music will eventually peter out.
“You know who says that the cycle stops? We do,
because we’re the ones who screw it up,” Kieley
states. “There are always good currents out
there. We just don't find them all.”

“It’s radio’s fault when we gravitate to trends,
such as playing too many boy bands or whatev-
er,” Steele says. “Then the labels start signing
nothing but boy bands, the variety of hits dries
up, and programmers start wondering what
went wrong. Well, we did it to ourselves.”

Yet Steele isn’t music burn-phobic. “I'm not
more suspicious of boy bands, but at the same
time, I'm not less suspicious of the hot trend as
[of] any other record. 1f we believe it’s a hit, we
put it on. The key is to not get too caught up
with the image of the band. Just because some-
thing worked the last five times [doesn’t] mean
the sixth record will automatically work.”

Here’s a typical hour on KIIS: No Doubt,
“Spiderwebs”; Britney Spears, “From The Bot-
tom Of My Broken Heart”; Lou Bega, “Mambo
No. 5 (A Little Bit Of . . .)”; Mariah Carey,
“Thank God 1 Found You”; Marc Anthony, “I
Need To Know”; Madonna, “American Pie”;

I

Blaque, “Bring It All To Me”; Santana Featur-
ing Rob Thomas, “Smooth”; Whitney Houston,
“My Love Is Your Love”; K-Ci & JoJo, “Tell Me
It's Real”; Eiffel 65, “Blue (Da Ba Dee)”; Back-
street Boys, “Show Me The Meaning Of Being
Lonely”; and Cardigans, “Lovefool.”

Steele refrains from making a blanket pre-
diction on what he expects to be the next big
thing in top 40, other than noting, “It’ll proba-
bly be more of the dancey songs, like Eiffel 65's
‘Blue (Da Ba Dee).’ I won't say that [music style]
will be a big trend, but I do think that records
with tempo will hold on longer. Top 40 is about
tempo, fun, and excitement. This format wasin
the doldrums in the early *90s, because it played
too many AC-sounding records. We'll do fine as
long as we keep the tempo up.”

Yet alot more has been going on than the mere
oversight of a hugely profitable top 40 station.
Kieley's p.m. jock, Valentine, has become a virtu-
al moming host for nine stations, most in the Mid-
west. “It’s no secret that any time you start a new

job, it takes a while to get used to it,” Kieley says.

“It was a lot of work for Valentine for the first 30
days, but once we got the right systems in place
and assistants to help him—he needs three peo-
ple to drop all the elements in, such as the inter-
view he did with “The Green Mile’ actor Michael
Clarke Duncan—it started to go smoothly.”

The next air shift to play beyond 1..A. is Rick
Dees’ morning show. Beginning on KFMS Las
Vegas, Dees will syndicate his show primarily to
stations in the Western time zone. With Prophet
technology at hand, though, it’s certainly not
out of the realm of possibility to have Dees’ best
bits be virtually assembled into next-day morn-
ing shows in the Midwest and East.

Kieley and Steele double their pleasure on
the Web. Not only do they oversee KIIS’ Web
site (where the station has been streamed for al-
most three years), but they also have a hand in
the music programming of kiisfmi, the Inter-
net-only station with an empbhasis on hip-hop
and alternative product. “Although we pick the
music on the site, we don’t use kiisfmi to test mu-
sic for K11S,” Kieley says. “We structured the
sites so they’re completely different. Neither site
even mentions the other. The reason for that is
KIIS is more targeted to 25-34 females, while
kiisfmi attracts a 70/30 ratio of males to fernales.”

“When it comes to actual bodies using
[kiisfmi], our core is males 15-22,” Steele adds.
“We boil it down to [TSL] of only a half-hour a
day. We make those rotations quicker than
KIIS. Kiisfmi also offers for more music infor-
mation and some different lifestyle features too.
This winter, there’s a lot of stuft about snow-
boarding and nothing on Barbie dolls.”

Despite the imminent merger of Clear Chan-
nel stations with AMFM’s 1. A. cluster that in-
cludes KYSR (Star 98.7), KBIG, KOST, and
KCMG (Mega 100), Kieley hasn’t thought
about future strategic decisions he may have the
power to make. “I've got a big job nght here,
running a station that bills $43 million,” he says.
“Our job is to make KIIS profitable and to get
numbers. We'll cross that bridge when it hap-
pens. Now, we look at everyone as competition,
and our job is kick their asses, to put it mildly.”

There’s no time to gloat. “We've been on the
other side of the fence, when the modern sta-
tion in town was kicking our ass,” Kieley says.
“So all we focus on is getting teen girls and their
mothers to listen to us. We don't set goals for
demos. We just want to entertain our cume.”

Yet they do look back, and not just to relearn
from their mistakes. “You better have time to
look back, because you learn from history,” says
Kieley. “I've learned from great PDs such as
Harry Nelson, Ric Lippincott, and Gerry Cagle,
and what we're doing here is no different than

what KFRC [San Francisco] did: giving the au- |

dience hit music variety in an entertaining way.”
JEFF SILBERMAN
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Back In Black
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Continuing the black fashion motif at KRBE Houston’s station show, from left, are
C2’s Wendy Goodman, KRBE PD John Peake, C2 artist DJ Rap, and KRBE MD Jay

Michaels.

No Deal, Says Nobuyuki: Sony’s Not For Sale

CEO Nobuyuki Idei says recent speculation
that Sony will either sell or merge its music busi-
ness with Bertelsmann or Universal is flatter-
ing but unfounded. “We want to be very clear
in stating that our entertainment business,
Sony Music Entertainment, and Sony Pictures
Entertainment are not for sale.” Idel went on
to say Souy will “continue to naintain an open
dialogue with colleagues and competitors
around the world. However, that does not

mean that we intend to lessen our control over
these businesses.”

w CAPITAL &
a (APITOL

BY FRANK SAXE

212-536-3268 - Isaxe@airplaymonitor.com

In the meantime, Bertelsmann executives
are downplaving reports that the company is
in merger discussions with Sony. A Bertels-
mann spokesman tells Billboard’s German bu-
reau chiet, Wolfgang Spahr, that “there is ab-
solutely no truth to speculation concerning
alleged talks with Sony or any other music com-
pantes.” Bertelsmann still intends to strengthen
its position in the global music marketplace.
The Germanr newspaper Frankfurter Allge-
meine had reported that BMG and Universal
execs were in talks in New York. With last
month’s merger of Time Warner and EMI,
Bertelsmann s now the world’s fourth-largest
music retailer.

CAPITOL: NAB PREPS LPFM SUIT

The National Assn. of Broadcasters is
preparing to file a lawsuit in U.S. District Court
to block the FCC's implementation of low-pow-
er FM. The suit will be filed as soon as the FCC
publishes its LPFM ruling in the Federal Reg-
ister, which is expecied within the next week.

The FCC approved LPFM Jan. 20, despite
intense lobbying by the NAB and most broad-
casters. The NAB has also hired Donald Ver-
rilli, of the heavy-hitting D.C. law firm Jenner
& Block. This is not the first time the NAB has
turned to Verrilli—his firm went to the
Supreme Court and won a ruling for the NAB
requiring cable-TV companies to carry local
broadcast stations.

During a Feb. 2 NAB board meeting, says
one insider, Verrilli said that the case is “not a
slam-dunk, but we have a good chance of over-
turning the ruling on grounds that the FCC ac-
tions were arbitrary and capricious.” The NAB

will also file a motion to expedite, which could
put the case on the court’s docket as early as this
summer. “We want to cause a lot of pain and
suffering,” quipped one NAB exec. In the past,
the District Court in Washington, D.C., has not
been friendly territory for the FCC. It is the
same court that overturned the FCC'’s equal-
employment-opportunity rules and has hand-
ed the commission several losses in phone com-
pany disputes.

Later this month, Congress will hold hear-
ings on LPFM, and at least one bill has been in-
troduced to block its rollout. A bill sponsored
by Rep. Michael Oxley, R-Ohio, now has 70
co-sponsors, 65 of whom have signed on since
the FCC approved L.LPFM. Hill stafers say Sen.
Judd Gregg, R-N.H., is expected to introduce
stmilar legislation in the next few weeks.

In other FCC news, Cumulus Media is ask-
ing the commission to hold off on appreving
Milestone Radio’s $2.2 million buv of FM CP
KBGY Faribualt, Minn., from Ingstad Broad-
casting. Cumulus says it signed a deal in 1998
with Ingstad giving Cumulus an option to
LMA the station when it signed on and pur-
chase it 18 months later for $1.5 nillion. Cu-
mulus attorney Terry Leahy says the company
is also filing a suit in federal court to block the
Milestone deal, citing breach of contract.

CAPITAL: CBS SEEKS DIVERSITY

The effort is primarily aimed at TV, but CBS
says its just-announced initiative aimed at in-
creasing employee diversity will affect all its di-
vistons, including radio. As part of the agree-
ment with four minority organizations, CBS
will appeint a new senior-level VP of diversity,
who will coordinate the company’s outreach,
recruitment, hiring, and promotions. CBS says
it will also work to increase its contacts with mi-
nority-owned ad agencies. NAACP presi-
dent/CEO Kweisi Mfume does not expect
changes “overnight” but calls the effort a
“strong foundation for increasing diversity.” A
CBS exec says the company is working with
Sen. John McCain, R-Ariz., and Rep. Charles
Rangle, D-N.Y,, to restore the federal minority-
purchaser tax-certificate program.

Viacom-CBS is denying it 1s in discussions to
buy the Chris-Craft TV group, which would
have required CBS to spin off big-market ra-
dio stations to meet the recently revised FCC
ownership rules. Meanwhile, Viacom-CBS
hepes tocut expenses by $300 million over the
next three years, and that will likely translate
into hundreds of job cuts at corporate head-
quarters. The New York Daily News cites
sources that say network execs will be given two
years’ severance pay, while rank-and-file work-
ers will get three weeks’ pay for every year
they’ve put in at Black Rock.

LOOKING FOR A STORY? TRY THIS!
BOB MARLEY VS.

FUNKSTAR DE LUXE

“SUN IS SHINING”

EUROPE’S #1 SMASH HIT
BILLBOARD CLUB CHART #1

TOP 10 REQUESTS EVERY DAY
HEADING FOR THE TOP OF OUR

CALLOUT IN D.G.!
Dale 0’Brian/Sean Sellers WWZZ

A PERFECT RECORD FOR FLORIDA
PERFECT REQUESTS, PERFECT RESEARCH

PERFECT SALES!
Eddie Mix Power 96
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PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS e sy JEFF SILBERMAN

berman@airplaymo

S|ghts Set On Big Spring Events

With the Super Bowl] history and Valen-
tine’s Day imminent, Promogandists have
now set their sights on spring-book promo-
tions. the runaway winner i our topical
Barometer. Meanwhile, modern rock WPLA
Jacksonville, Fla., will celebrate Un-Valen-
tine’s Day by sending a married couple on
separale vacations with a friend. “'lo register,
couples can stop by various locations to find
the secret code or join the E-mail club and get
it.” savs Tina Brando. “On V-Day, [jock]
Klinger will take caller No. 20; the caller with
the correct code gets the vacation. The hus-
band will spend aweekend in Las Vegas, and
the wife will go to New York for a shopping
spree.”

Country WGH (FLagle 97.3) Norfolk, Va,,
will broadcast « Mass Wedding on Valentine’s
Day. Forty couples will recite vows and be ser-
enaded by artist Keith Urban.

R&B WUSL (Power 99) Philadelphiais de-
voting a whole section of its Web site to Black
Listory Month. “1C1l include actualities from
our vignette series titled “T'he Hip Hop Cul-
ture: Money, Power, Respect,” which focuses on
the influential ligures of the hip-hop culture
and the impact it has had on mamstream cul-
ture,” savs Simone Jones.

TOPICAL BAROMETER

TW LW TOPIC

"3 Spring-break promos
Grammy Awards
Valentine’s Day
Internet/Web sites
Live pro wrestling
St. Patrick’s Day
Station concerts
Income tax day (April 15)
Warm-weather trips
10t Winter sports
10t Easter

HOTTEST NEW MOVIES: “Scream 3, “Next
Friday,” “The Hurricane,” “The Green Mile"
HOTTEST NEW TV: "Who Wanis To Be A
Millionaire,” “Malcolm In The Middle,” “ER,”
“Once And Again,” “The Sopranos,” “Friends”

VOENONBWN~
|1l ]lwn]lean

PROMO TOPIC OF THE WEEK:
DEALING WITH ‘PROBLEM CLIENTS’
Demanding, overbearing clients: Arve they the
rule or the exceptions? More the latter than the
former. as 307 of panelisis cite just one or two
clients as habitual headaches. Half of the pan-
elists sav a handful of their clients can be too
pushy, while only 20% put them in the majori-
1. z\nd 70% say the problem isn't getting worse.
“We've been fortunate, because our ratings
have been stable.” notes an R&B panelist who,
like most of those responding, did not wish to
be identified. “Clients tend to become more dle-
manding if you experience a dip n ratings.”
Arock Promogandist oflers this strategy for
taming this nuisance: “Our rates have gone up,
and most of the clueless have dropped away.”
Yet a country peer sees a growing problem.
“It’'s more prevalent, because our industy con-
tinues to leed the ‘added value” monster,” she
states. TV and print don't do it, but we contin-
ue to attempt to drive share by offering more
‘frechies.” Does the fact that our product works
for our clients mean anvthing? Surely the rea-
son advertisers choose our medium isn't be-

cause we give away free stufl to them or for
them but becanse we drive traflic into their busi-
ness and move their product and’or service. It is
time for us to take the credit we deserve.”

Bottom line: [t comes down to nipping po-
lenlial problems in the bud. Such as:

® “Luy to have a hand in the annual pro- |

posals,” says a moderm rock panelist. “That way
1 know what each chenl is being promised and
I have it all in writing.”

® “Where possible, I tie them in with things
we're already doing [like on-site remotes| that
don’t include on-ain” says an R&B panelist.

® “Always tell the client that the promotion is
pending approval from all parties involved,”
adds a cluster promo exex. “Never sell the pro-
mo to get the buy; sell the value ol the siation.”

® “My problem chents are mostly those who

want remotes, and they just never secem 1o go
right,” adds another cluster head. “Hf we assign
the same on-site coordinator 1o handle each
remote, the client gets to know them and de-
velop a relationship. Thus, they’re less likely to
gripe.

‘The panel was almost unanimous in noting
that they’ve had to trm down promotions, yet
they have ways to mollify even the most ofi-the-
wall request. “It has to start with the AE,” a
modern rocker says. “If they know that there’s
noway in hell the station will give away free taxi-
dermy. thev'll politely convey that 1o their client.
It helps when your sales staff has a spine.

“Over-communicate,” adds a modern adult
exec. “It's up to both the AEs and the promo-
tion staft1o talk 10 clients and ask the right ques-
tions to find out what they really want from the
station. Are we heing unfairl compared 1o an-
other station in town? Is the client comparing
apples o apples, or is she or he working froma
misperception? What does the client want to ac-
complish? How will he or she measure the re-
sults® How can we take credit for the successtul
promotions we do for this client. and how can
we avoid llops with this client in the future?”

“The trick is to learn the clients” objectives
and desires upfront,” a top 40 panclist says. “Do
they want traflic, an on-air presence, or free tick-
ets? When the objectives are understood up-
front, it makes the game of added-value and
client-based promotions much casier. Client-
hased promos are part of radio in 2000. Being
a proactive promotion director makes life easier
on everyone, including yourself.”

QUICK HITS

Country WSTH (Rooster 106) Columbus,
Ga., gives listeners a chance 1o buy clues to an
a.m. show contest. “Clues are $10, $20, $100,
and $200,” says Kay Roberts. “'They win what-
ever money is left, from $106 or $1.006.”

R&B KPWR (Power 106) Los Angeles is hav-
ing.m American Pie Weekend, where lisieners
get an “American Pie” soundirack, a DVD of the
movie, a home-baked apple pie, and a tube
sock. Dianna Obermeyer was driving a Chevy
1o the levee with Madonna.

Album rock KSJO San Francisco salutes
DVDeviants by giving away adult DV'Ds and a
DVD-plaver grand prize. “We put alink to[the
adult DVD producer’s Web site], have listeners
enter via ksjo.com,, and watch the hits on our
site take off,” says a demure Jim Sheehan.

Want to participate? E-mail your best promotions
lo jsilberman@ airplaymonitor.com.
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Did Somebody Say McCartney? Or McCarthy?

Jana Gross, lead singer of Blackbird/Atlantic act Bell Book & Candle, center, con-
siders sharing lunch with KZHT Salt Lake City’s two big MCs, MD Mark McCarthy,
left, and PD Jeff McCartney.

Let us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com.

»RADIO CONCERT MONITOR

PROMOTION

DATE STATION EVENT DIRECTOR

Feb. 12 KPWR Los Angeles G’d Up Valentines Dianna Obermeyer
APPEARING: K-Ci & JoJo, Ginuwine, Ideal, more

Feb. 14 WQHT New York Valentine’s Bash Kevin Cox
APPEARING: Donnell Jones. Kelis

Feb. 16 KYUU Salt Lake City U92 Winter Jam Michael Knight
APPEARING: K-Ci & JoJo, G:nuwine, Donell Jones, Ideal

March 24  WPYO Orlando, Fla. Free Concert Jill Strada
APPEARING: Enrique Iglesias, more

April 1 WSTR Atlanta Spring Festival Alan Hennes
APPEARING: Edwin McCain, Train, Splendor

May 13 KIIS Los Angeles Wango Tango Von Freeman
APPEARING: TBA

May 20 WDCG Raleigh, N.C. G105 Big Shindig Pam Dziuba
APPEARING: TBA

May 29 WKSE Buffalo, N.Y. Kiss The Summer Hello #12 Stephanie Ringer
APPEARING: TBA

June 1 WERZ Portsmouth, N.H. Beach Bash 2000 Brett Richards
APPEARING: TBA

June 2 WHTZ New York Zootopia Sammy Simpson
APPEARING: TBA

June 3 WXKS-FM Boston Kiss Concert Trish Gillis
APPEARING: TBA

June 9-11  WNTQ Syracuse, N.Y. Balloonfest Janice Gaworecki
APPEARING: TBA

June 17 WBBM-FM Chicago Summer Bash 2000 Michael Biemholt
APPEARING: TBA

July 3 WZPL Indianapolis Uncle Sam Jam Tami Muhn
APPEARING: Melissa Etheridge, Biessia Jnion Of Souts, more

July 7 KPWR Los Angeles Powerhouse Dianna Obermeyer

APPEARING: TBA

emusement
business)

TOP 10 CONGERT GROSSES

i Artist: METALLICA, CREED, SEVENDUST, KID RDCK Artist:  AMY GRANT, MICHAEL W. SMITH
Venue:  Tropicana Field, St. Petersburg, Fla. Venue:  Rose Garden, Portlanc, Ore
Date(s) Dec. 29 Gross:  $1,612,149 Date(s). Dec. 21 Gross:  $385,352
Att 34,500 Capacity: 35,000 Al 10,998 Capacity: sellout
Artst: BARRY MANILDW Artist BARRY MANILDW

Venue:  Wembley Arena, London
Date(s) Jan. 14-16 Gross'  $1,086,722
Att 23,981 Capacity. 27,456, hree shows

Artist:  BARRY MANILDW

Venue:  National Exhibition Centre, Birmingham, Englanc
Date(s). Jan 89  Gross  §787,156

Att 16,256 Capacity: 21,112, two shows

Venue:
Dategs)
Att

Cardiff International Arena, Cardiff, Wale:
Jan. 11-12 Gross:  $373,970
7,17 Capacity: 7,754, two shows

Artist:
vene:
Date{s})
Att.

2Z TOP & LYNYRD SKYNYRD, LAIDLAW
Harttord Civic Center, Hartlord, Conn
dan. 21 Gross:  $334,342

9,784 Capacity: 12,500

Artist.  TLC, CHRISTINA AGUILERA, BLAQUE, VEGA Artist: BARRY MANILDW

Venue:  Arrowhead Pond, Anaheim, Calif Venwe:  Telewest Newcastie Arena, Newcastie, England
Date(s). Jan.7 Gross:  $420,307 Date;s): Jan 18 Gross  $323.087

At 11,880 Capacity: sellout At 6,963 Capacrty. 9,897

Artist:  AMY GRANT, MICHAEL W. SMITH

Verue:  KeyArena, Seattle Center, Seattle

Atist: 2Z TOP & LYNYRD SKYNYRD
Venue:  Cumberland County Civu: Center, Portland, Maine
Dae(s). Dec.22 Gross ~ $398,308 Date(s): .lan. 26 Gross:  $282.380

AR 11,954 Capactty: sellou: Att. 8,068 Capacity: sellout

Copyrighted ana compiled by Amusement Business, a publication of Billboard Music Group. To subscribe
to Amusement Business call 1-800-999-3322.
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’ A R B IT R N . .
Calls Format ‘98 99 ‘99 ‘99 '99 | Calls Format ‘98 '99  '99 ‘99 99
L L WOR NT 32 28 28 28 30 | WeMX adulttop 40 M20 14 18 13
WLTW i 43 44 36 31 29 | wesM NT M08 10 08 13
12-plus overall average quarter-hour shares (#) indicates Arbitron market rank. Copyright 2000, LLLU s 3228 30 23 21 | WX cls rock S )
. . ; . . . ; WPU adulttop 40 26 20 30 28 26 | WHKKWHCK s rock 26 18 18 15 11
Arbitron Ratings Co. May not be quoted or reproduced without the prior written permission of Arbitron. WINS N 21 24 23 25 22
waCo jaz 28 24 23 24 22 MONMOUTH/OCEAN, N.J.—(47)
Fa W Sp Su Fa Fa Sp Su Fa | way [ 28 21 21 21 21 | wow NT 62 — 58 — 57
Calls Format ‘98 ‘99 '99 '99 '99 Calls Format ‘98 ‘99 ‘99 99 ‘99 WBLS R&B 1.6 14 1.7 16 19 WOBM-FM A 4'0 o 2 o "'
WIIM R&B oldies L2l 19 14 19 |y moden 19 —  s9 —  as
NEW YORK—(1) PHILADELPHIA—(5) WAEW o (R R L B — R
WUTW A 59 61 54 61 57 | wees Y] 59 63 10 51 68 | WLIR/WORE modem 18 16 14 18 14 | yww country 55— 3% — 4
WOHT R&B 53 57 54 48 52 | Wrsp album 56 59 60 58 65 | wmic country 16 17 15 16 13 | wea sports 4 — 13— a1
WSKQ Spanish 52 45 48 51 52 | KW NT 64 78 59 68 63 | WPALFM Spanish 1015 09 08 12 | wosmam adu std 29— 22— 13
WHTZ top 40 A5 44 46 AT 51 | WOAS-FM R&B adult 59 S8 55 55 54 | WRKS REB adult 13 14 15 10 10| we P 5 — 33— 12
WCBS-FM oldies 47 35 42 42 a1 | wsL R&B 53 S50 46 50 54 oS M o I B
WIRK rmodem 36 44 38 36 41 | wioe 109 40 41 31 45 42 52 SAN JOSE, CALIF.—(27) WCES-FN oides I — Al 32
WRKS RB adul 38 36 33 33 40 | WPEN adultstd 4036 40 Al 48 | g N 19 66 15 81 65 | wez wp 40 32 — 30 — 30
WITU top 40/riythm 40 4p 45 43 38 | W iz 42 43 54 44 A3 | g top 40/rhythm 56 51 48 49 49 | wik adulttop 40 32 — 31— 39
WBLS R&B 37 33 36 36 35 WOGL oldies 5.5 47 44 38 42 KEZR adult top 40 39 38 36 37 u Wwuw A "3 o 3' 4 o 3'0
WINS NT 35 4.1 37 36 33 WWOB-FM NT . 44 46 33 36 41 XCBS NT 38 34 36 33 36 WEBO 109 40 2:9 = 3:0 o 2:9
WPAT-FM Spanish 30 29 32 27 31 | WEWN REB oldies 2122 22 38 35 | yppe Spanish 30 34 33 31 35 | wkn opd/iythn 20 — 28 — 28
WOR NT 29 26 28 33 30 | WMex cls rock 39323835 35 | yqonpomu0  abum 36 39 41 36 35 | weu adult top 40 32 — 38— 28
Waco jaz 30 27 29 29 30 | WM country 42 34 35 32 35 | yeqpggr Spanish 21 30 25 26 33 | WCBs-AM NT 19 26— 28
WCBS-AM NT 300 29 30 31 29 | WRW modem 225 3 35 34 gy AC 21 30 38 30 31 | woWr R&B 13 - 6 — 23
WFAN sports 28 24 21 26 28 | WMMR album 36 30 34 34 29 | e dlassical 30 24 25 21 31 | wRks REB adult 09 — 06 — 29
WABC N1 30 32 31 21 21 | WP sports 29 35 36 25 28 | gy modem 300 030 35 29 31 | wNew NI 27— 23 — 19
WPU adultiop 40 23 24 28 26 21 | WO adult top 40 i 2r 25 28 | ey Spanish 31 27 31 26 31 | woco jazz 09 5 — 11
WIIM R&B oldies 17 35 256 26 21 | WPW REB 3330 30 26 26 | g jauz 28 24 15 23 30 | wim R&B oldies 08 — 10 — 11
WOR classical 28 25 25 21 25 | WO top 40 1413 14 18 16 | gy i 21 21 26 21 29 | wom classical 15 — 18 — 14
WAXQ cls rock 17 19 20 20 21 z"" " g ‘llg }‘15 }3‘] }‘: }; KRTY country 29 22 &1 25 29 | waoe adult std 15 28 — 12
WCAA Spanish 15 13 15 17 18 wm- M'W” 3OO0 1 1| top 40 28 34 26 31 29 | wes ReB 07 — 06 — 12
WADO Spanish 16 18 23 16 14 - : : ’ : :;I;:-AM-FM Z:m::d 24 §g §; §615 g: WIR2-FM country 16 21 — 12
WNEW NT 15 14 14 15 12 s 24 3 ! : 8 | WHIG-FM modem - 13— 19
WALK-FM A 09 10 10 11 10 ; DETRO'I“—U) KNBR 28 35 26 40 26
WHIC 0 82 11 68 12 | KOMm-AMFM AC 34 35 29 29 26 ALLENTOWN, PA.
LOS ANGELES—(2) wW) NT 47 60 47 53 51 | xeay adult top 40 3030 M 34 25 | e " d0 T e 111_(6131) T
) WIR NT 68 54 63 53 55 | Ksfo NT 27 29 21 28 2l g : . :
KSCA Spanish 69 60 62 60 68 | Lo brin 56 62 58 57 54 | KFFameoe o WCTO country 138 105 109 11 120
I ! . i ] ple-A 22 24 25 24 20 :
Kis 10p 40 3 43 41 s 50| e S 68 66 10 68 52| wsa Res ot R WOOE oldies 85 88 17 79 a1
. / { I { ; es ! : 72 20
KLVE Spanish 65 54 83 59 48 | coutty 26 28 28 32 48 | mee wen T R A album 76 103 96 105 91
KROQ moder 35031 37 40 38 | gy . ; ; : : : : : : | wey I 97 81 96 83 839
jan 45 53 46 45 41 | KM modern 21 21 20 18 16
KPWR R&B 41 43 40 39 38 | wor o 4 &1 sz 49 45 | mu A 2 21 15 12 14 | waB-aw NT 48 49 38 34 48
22 ~ 330 35 30 36| yppg wp 40 25 M 41 48 A3 | am Spanish 13 06 15 05 13 | WP it sid ise Ares el
KBUE Spanish 1821 21 33 32| yey dls rock 349 42 42 36 | WO county 6 03 04 o7 1 | M b oo
KFI NT 39 036 3335 32 | wo REB adul 45 43 38 31 35 | KoowFM wolhthm 05 08 08 05 10 | W adult std 15 15 23 19 20
KTy jaz 35035 29 33 32| RSB 33037 41 39 3| wa Spaish 07 0§ 01 10 10 | WM countly e
KBIG K 2425 2123 30 | yepy RB oldies 15 18 21 30 31 | e adulttop 40 15 18 11 12 19 | W Lk S LI
KRTH oldes 30032 29 26 38| ygy NT 3 32 25 27 29 | MO sports 05 08— 06 10 | WMGK gE L O
KYSR aduhttop 40 25 30 32 29 28 | wyy 1op40 35 37 31 29 23 WKRZ/WKRF 10p 40 07 06 10 09 11
KCMG R&B olcies 28 28 25 28 25 | omx modem 12 13 71 25 25 RIVERSIDE, CALIF.—(28) WBYN religious 09 08 08 06 10
KKBT R&8 38 38 30 33 24 | wwww adulttop 40 35 22 25 | ypesors A 98 95 83 &7 ep | MeST top 40 09 08 08 10
KCBS-FM s rock 23 gtls gi 5? gg CRWW adult std 26 24 24 22 23 | g il 66 73 s9 59 57 | W i )RR RS
KLOS album 23 . L . . WPLT modem 26 24 28 21 22 I i i i K
KNX N 21 25 20 24 23 | woeN sports b 14 4 15 18 :gﬂ m;“"m"“ 1‘7’ :} :; :: o MONTEREY, CALIF.—(74)
KLAX Spanish 41 33 30 28 21 | WKRK NT 25 4 L 13 16 | eaem b 32 28 31 45 33 | Woow topdd/chytm 101 87 13 10 83
KLSX NT 2419 22 22 21 | www religious w07 L 07 13 | ke Spanish 3 3 24 32 33 | Wew A 39 31 56 31 64
K2LA country 22 21 22 21 21 | waBM REB oldies 131399 12 11 | gisem 10940 33 33 33 38 a1 | Mo NT 85 64 48 68 58
KABC NT 24 24 23 24 20 | weHB gospel —  — M 06 10 | gy gt 31 31 45 27 29 | WOMEM country 53 57 59 50 53
KFWB NT 20 19 19 17 19 RWiE il 12 30 30 27 29 | Yeoa classicat 35 39 33 42 A1
KSSE Spanish 19 18 18 24 19 BOSTON—(8) o i 3 27 35 21 28 | w6 triple-A 44 50 32 50 A4S
KKGO classical 18 21 20 14 11| N 87 19 74 82 19 | xm medem 28 25 21 25 27 | NSoUKIOL Spanish 41 34 35 50 44
KLAC adult std 2323 17 16 LT | tp4bym 63 66 54 55 57 | KSSE Spanish 21 18 25 22 27 | WOKFM Spanish SO
KKH) Spanish 06 L1 14 16 15 | wixsew top 40 59 58 65 59 57 | KNSBKKRS Spanish 2 17 18 11 21 | ™oumwe adult top 40 33038 37 29 33
KILH REB aduf 1210 12 16 14| wax A 55 61 58 46 55 | Kos album 30 35 27 33 24 | NOO adut std 24 42 34 36 33
KTHQ Spanish L7 16 19 13 14 | weN modem 54 47 51 46 50 | KPWR REB 20 17 18 20 23 gf:/’n"ﬁ; 5!:'""“ g? :f ;ﬁ §; ;:
WRKO T 49 49 51 47 50 | KCBS-FM cls rock 20 24 28 20 Lol g : ; :
CHICAGO—(3) W00S oldies 4339 50 42 45 | awy jauz 25 18 19 13 21 | WU pdl/iythm 18 20 45 36 27
WGCI-FM REB 64 67 67 62 68 | WX ofs rock 32 28 42 43 42 | mwE Spanish 28 11 21 27 20 | KON Okdies 43 41 35 35 26
WA NT 66 58 67 64 61 | WCRB dlassical 39 45 32 41 41 | KR oldies 17 17 15 14 20 | KRG Spanish L1418 16 24
WBEM-PM wpAl/rythm 48 54 53 48 49 | weMX adulttop 40 Al 44 41 38 40 | KRoQ modern 25 17 18 25 19 | KSCO/MOMY N 327 20 18 23
WLS NT 80 S0 46 47 44 | weB sports 38 25 39 39 36 | KsX NT 12 13 21 18 17 | KW Spanish 8 36 12 28 12
WNUA jan 42 41 44 43 40 | wk country 35 30 32 28 35 | wmiG AC 20 22 15 22 16 | WBS NT 1815 20 16 20
WUSN country 35 29 34 40 38 | waX adult top 40 23 19 25 30 29 | W NT 21 15 15 16 16 | NSES-AM-FM Spanish 13 10 12 13 19
WIMX adut top 40 32 38 34 371 36 | weom s rock 300 31 25 22 29 | KoM R&B oldies 13 13 15 13 14 | KMBY-FM moderm L7 22 26 25 18
WVAZ R&B adul 40 41 42 42 35 | wer album 4032 33 34 21 | e A 09 13 12 09 11 | MeR sports 2120 18 16
WBBM-AM NT 37 38 32 37 34 | wees triple-A 15 24 18 LT | KKGO classical 08 12 14 08 11 | OB rekgious L1040 30 16
WO e 39 34 40 32 34 | WPLM-FM aduft st — 17 14 15 LT | e adult std 19 17 10 03 11 | KA adult top 40 1814 18 13 10
WINK okdies 36 29 28 31 31 | Wi R&B :llg }; 4113 411113 iﬁ KRTO/XACE REB oldies 6 01 o7 a.g 11 | KSE ols rock 08 09 06 08 10
: WENX modem . . . . 4| country 08 11 07 09 10
ﬁ S,ga"'s" ﬁ iﬁ §: §; §} WILO adult top 40 W12 10 10 10 BAKERSFIELD, CALIF.—(86)
WNND ¥ 31 21 26 25 28 | wwv triple-A 09 07 09 08 10 SACRAMENTO, CALIF.—(29) KUZZ-AM-FM country 109 102 19 103 ns
WUBT R&B oidies 24 36 33 35 28 | WO A 10 08 05 06 10| ey N 103 100 81 93 80 :'RS:B 'T:UWM" :f; ;§ ;E g; ﬁ
WLUP s rock 20 26 29 25 25 KSEG cfs rock 49 46 48 54 55 album ; ! ! A .
W0JO0 Spanish 20 24 19 23 25 SAN DIEG 0—( 1 5) KNCI country 58 48 52 58 54 KERN-AM NT 6.9 10 59 5.5 5.2
WIRT triple-A 26 23 21 22 24 | KSON-AM-FM country 62 55 53 59 51 | KONO top 40 44 42 48 55 53 | MW adult top 40 43 42 5@ 53 51
WCKG NT 25 24 25 23 22 | w60 NT 45 54 5.0 53 55 | KRxQ album 40 46 5.1 44 53 [ KOO-FM fop 40 54 46 53 43 49
WMAQ NT 22 20 21 18 20 | wats top 40 52 46 46 51 51 [ Ks§) jaz 40 46 51 47 49 | KGFM A 52 55 43 64 43
WAIT adult std 23 15 16 17 19 | wav A 56 56 45 50 50 | KBMB R&B 38 38 46 43 45 | KeoB s rock 40 45 40 38 43
WXCO ols rock 26 20 22 22 18 | wFm jau 38 36 37 36 46 | kWX ) 3 40 a1 a1 | kW Spanish 50 52 43 40 3
WEMT classical 13 14 12 10 16 | YETRA-FM modern 45 46 48 51 46 | KSPM top 40/rhythm 56 56 50 36 40 | KKD) oldies 29 19 29 113
WNIB/WNIZ classical 13 16 11 12 16 | NMB-FM adult top 40 49 51 48 41 a4 | KIC adult std 43 38 39 40 37 | KSUVFM Spanish 29 25 A1 24 33
WSCR saorts 13 15 11 13 16 | X8 ols rock 4 40 37 38 44 | M R&B oldies 40 40 36 34 37 | KOO R&B oidies 33 28 41 37 X0
WRIE/WDEX top 40 Z 08 12 19 15 | wm top 40/rhrythm 50 50 42 49 44 | xwoo modern 34 28 31 39 31 | KM oz 36 28 3 31
WECI-AM roligious 3 1 11 15 13 | oz album 40 41 47 41 39 | KHWK NI 32 34 36 29 33 | KOWR country 1818 23 23 18
WO 80s oklies 06 03 03 06 13 | MRM REB cdies 27 43 42 39 33 | K adult top 40 46 43 36 40 33 | KMYG-AM-FM/XBOS Spanish 22 11 15 24 18
) ’ ’ KFMB-AM NT 44 25 44 48 29 | KSKE NT 33 25 25 21 3 m Spanish :ﬁ :g :g 'l,; :;
0—( KLNV Spanish 25 37 34 33 28 | Keev i 0 33 38 29 27 country { i i ! :
SAN FRANCISC 4) QY [ 28 26 21 28 26 | KNOA 70s odies 24 35 25 28 20 | KNIR N 2319 15 18 13
K60 Nt 71364 67 62 60 | ypy s rock 26 19 21 22 25 | mz R&B oldies 25 22 29 22 15 | KBwO adult std 18 16 01 03 12
KDFC-FM classical 35 33 34 32 45 | yppp adult std 25 36 29 34 25 | KINAKTIA Spanish 06 07 12 | KRR modem - = - — 10
KOIT-iM-FM A A9 47 A2 AL A5 | xerpaaM sports 26 20 18 16 23 | KRCK-AM-FM Spanish LI Ll 07 06 12 | KWAC Spanish 23 31 67 12 10
KCBS N 44 43 42 44 A3 | g adult top 40 16 21 28 21 21 | KRMK country 08 08 06 10 11
KKSF jaz 36 33 33 32 31 | gy triple-A 13 14 18 15 21 | KRRE Spanish 07 13 07 06 10 MORRISTOWN, N.J.—(99)
o top 40/rhrythm 39 40 40 39 37 | et oldies 26 21 21 23 20 WUw ™ 01 — 16 — 19
KBLX REB adult 2129 28 29 33 | yp NT 21 16 17 12 19 PROVIDENCE, R.l.—(33) WPU adutt top 40 63 — sS4 — 63
KMEK ReB 36 34 33 35 33 | xrso classical 13 13 14 12 15 | wwy ™ 81 74 74 83 99 | WOHA stbum 46 — 5.2 — 64
KSFO N 31 26 31 28 33 | v Spanish 14 17 15 14 15 | wppo.sM top 40 68 68 68 73 85 | wm top 40 11— 11— 82
nsa RE oldies 434 2429 31| kP adult std 07 08 12 Ll 14 | ey country 44 48 51 63 61 | WA ¢ls rock 21 — 45  — 58
KNBR sports 283329 40 30 | ek courry 07 L1 08 12 10 | yope adult top 40 41 41 51 A1 61 | WIRK moder 57 — 81 — 58
MIOUKNEW K i 29 28 26 29 | um Spanish 06 L1310 10 | why album 66 61 72 12 60 | WCBS-FM oldies 57 61— 81
KFRC-AM-FM okdies 32 34 38 34 28 WWES odies 63 73 60 57 55 | woR N a0 ¢l 8
KFOR/KFFG triple-A 2729 26 31 26 NASSAU-SUFFOLK, N.Y.—(18) WHOOWAKX  wopdbimythm 57 48 49 45 43 | WMIRMWWIR adutstd 16 7 — a2
K top 40 25 29 30 31 26 | wyxpm A 58 53 60 69 63 | WeRy modem 39 48 45 51 4D | WEAN sports 27 30 37
KIS modem 2728 29 26 25 | yypg modem 54 66 52 52 51 | WPRO-AM NT 40 45 42 48 38 | WCBS-AM N1 32 26 — 35
KsoL/KzoL Spanish L7230 20 21 25 | wgy top 40 42 42 50 53 48 | ww NI 28 19 28 25 29 | WOR dlassical 21 - 19 — 35
KLLE adult top 40 26 21 28 28 24 | gy top 40 54 44 56 50 48 | WPHN top 40 21 16 19 18 23 | WABC NT 46 - 52 — a3
KSIO/KFIO/0  album 18 212424 21 | wepsEM oldies 45 37 38 40 46 | WIMN top 40/rhythm 28 25 23 23 23 | wvwr country 25 — 16 31
KBRG/KZWC Spanish 16 17 17 15 20 | wean sports 35 34 42 40 A1 | WPLM-AMFM adult std 08 19 19 20 23 | W top 40/rhythm 23 — 33— 28
KABL adult std 2431 22 24 19 | wHLYWGSM adut std 28 36 21 41 39 | WMF album 16 19 18 16 20 | waco janz 7 - A — 20
xYcy country LI 17 14 12 18 | wWBABWHFM albam 28 33 38 42 36 | WWRK ofs rock 33 35 29 26 20 | WNEW NT 9 — 19 — 18
KLOX Spanish 16 14 12 12 13 | wCBs-AM NT 40 42 41 36 38 | WSKO sports 09 10 06 12 19 | wow NT 25 - 26 — 16
kS cls rock 15 12 15 13 12 | wase NT 30 30 36 30 31 | we NT 13 12 16 14 11 [ wear ethnic 10 - 09 — 16
KEZR aduit top 40 10 10 10 10 1l [ waxa cls rock 21 29 22 22 30 | WCRB classical 21 12 12 13 15 [ wim R&B oldies 27 - 23 — 15
KTCT sports 07 05 04 06 L1 | w0 oldies 27 34 26 30 30 | woos oldies LI 12 10 07 15 | wAwz religious 8 — 05 — 11
KUFX cfs rock 0 12 12 12 10 | wm opdd/rhythim 34 29 31 32 30 | WBCN modem 13 12 09 11 13 | WRKs RAB adult - — 2 — 1
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Voritor,  MAINSTREAM TOP 4D ™=

&, MAI“SIBEAM Inp 4“ AI“PI.AY DETECTIONS MAI"STHEAM Tnp 4“ A“"IE“EE
w5 B2 Sy 5
L% |52 25| TITLEAMPRINT/PROMOTION LABEL ARTIST | TW | LW z
= 220 E/ /P S AUDIENCE
» é = E_. g e (millions)
* % W NO. 1 * % %K £z |3z B TITLE/IMPRINT/PROMOTION LABEL ARTIST | TW | LW
1 13 WHAT A GIRL WANTS Rca 2 weeks at No. 1 CHRISTINA AGUILERA 6532 | 6528
@9) *xk NO.1T » %
2 112 B ' NNEWTLOVEDYOU coweia SR Ll L 2 | 13 | WHAT AGIRL WANTS Rca 1 week at No. 1 CHRISTINA AGUILERA |61890|61.54¢
@ 4 8 SHOW ME THE MEANING OF BEING LONELY Jive BACKSTREET BOYS | 6039 | 5548
2 1 19 I KNEW | LOVED YOU coLumBIA SAVAGE GARDEN |59.714162.658
4 3 12 BLUE (DA BA DEE) REPUBLIC/UNIVERSAL EIFFEL 65 | 5849 | 6263
+—— (3| 5 | 8 | SHOW ME THE MEANING OF BEING LONELY Jive BACKSTREET BOYS | 55.07850.386
@OIR 4 BYE BYE BYE Jive ‘N SYNC | 5120 | 4203
- 4 12 | BLUE (DA BA DEE) REPUBLICAUNIVERSAL EIFFEL 65 |51.15456.017
] 7 15 | BRING IT ALL TO ME TRACK MASTERS/COLUMBIA BLAQUE | 5113 | 4827
(5)| 10 | 4 | BYEBYEBYE uv N SYNC {50.640{39.228
8 15 | THAT'S THE WAY IT IS 550 MUSIC/550-WORK CELINE DION | 4942 | 4566
6 4 28 SMOOTH ARiSTA SANTANA FEATURING ROB THOMAS  |47.992 (53.084
8 5 30 | SMOOTH arisTA SANTANA FEATURING ROB THOMAS [ 4940 | 5372
A M Al . L
9 | 6 | 17 | THEN THE MORNING COMES inTeRscope SMASH MOUTH | 4578 | 4975 8 Q| BRING ITALL TOME rRack uASTERSCOLIMEIA wly BLAQUE 14640342 678]’
10 | 9 | 19 | BACKATONE wotownuniveRsaL BRIAN MCKNIGHT | 4103 | 4562 R VTR L EELTED o) i 43'996J[
9 7 20 BACK AT ONE TOWN; BRIAN MCKNIGHT [38.686|43.826
11 | 11 | 24 | INEEDTO KNOW columann MARC ANTHONY | 3794 | 4114 MOTOWNUNIVERSAL i
@] Tl ALL THE SMALL THINGS wea BLINK.182 | 3706 | 3415 10 9 17 | THEN THE MORNING COMES INTERSCOPE SMASH MOUTH  |34.646(39.329)
SIEIE FALLS APART LAVAATLANTIC SUGAR RAY | 3619 | 3265 13 | 10 | ALL THE SMALL THINGS wca _ BLINK-182 |33954)30472]
16 | 4 | NEVERLETYOUGO ecktrnces THIRD EYE BLIND | 3470 | 2926 12 | 11 | 26 | INEED TOKNOW columsi MARC ANTHONY |33.491)37.309|
15 | 12 | 16 | MYLOVE IS YOUR LOVE ARisTA WHITNEY HOUSTON | 3463 | 3709 13 | 12 | 16 | MYLOVEIS YOUR LOVE ARiSTA WHITNEY HOUSTON _ | 30.095 | 34.096|
15 | 10 | TAKE A PICTURE reprise FILTER | 3209 | 3078 14 | 9 | FALLS APART ravaaTLANTIC _ SUGARRAY |29.790|26.242
17 | 17 5 | FROM THE BOTTOM OF MY BROKEN HEART Jive BRITNEY SPEARS | 2817 | 2862 ] 16 4 | NEVER LET YOU GO ELEKTRAEEG THIRD EYE BLIND |27.760| 23.662|
18 | 18 | 24 | MEET VIRGINIA AWARE/COLUMBIA TRAIN | 2727 | 2840 17 | 6 | AMAZED &na LONESTAR |26.917|22.913
* & AIRPOWER % % 17 15 9 TAKE A PICTURE REPRISE FILTER |24.437|24.470
19) | 24 | 3 | IT FEELS SO GOOD FARM CLUBREPUBLICUNIVERSAL SONIQUE | 2505 | 1979 NEWDY» | AMERICAN PIE MAVERICKWARNER BROS. MADONNA 22,926 3.688
% % AIRPOWER % % 24 | 4 | 1T FEELS SO GOOD FARM CLUB/REPUBLIC/UNIVERSAL SONIQUE |22.682|18.263
25 | 4 | AMAZED swa LONESTAR | 2435 | 1977 20 | 18 | 21 | MEETVIRGINIA awarecoLumein TRAIN |21825(22534
21 | 19 | 14 | RHYTHM DIVINE inTERscot ENRIQUE IGLESIAS | 2327 | 2615 20 | 20 | 14 | RHYTHM DIVINE ierscope ENRIQUE IGLESIAS  |21.014(21.525
(@D | 21 | 4 | DEARLIE LaFacE/aRisTA JLC_e2100 flatiy 22 | 19 | 13 | SEXUAL (LI DA DI) Tommy eov AMBER |20319/22.118
201 | 30 BRERR MARIAMARIA arista DA A RGN UG elolon e | ] 12 @ | 22 | 5 | FROM THE BOTTOM OF MY BROKEN HEART e BRITNEY SPEARS | 19.906 19.367
EVERYTHING YOU WAN VERTICAL HORIZON | 2073 | 1873 =~ |
G L S L 873 27 | 3 | MARIAMARIA ArisTa SANTANA FEATURING THE PRODUCT G&B | 19.839/ 14.260
25 21 20 WAITING FOR TONIGHT WORK/550-WORK JENNIFER LOPEZ 1942 | 2353 » ™ |
—— = @ 3 5 THANK GOD | FOUND YOU coLumBiA MARIAH CAREY FEATURING JOE & 98 DEGREES | 16.424 ! 10.955
k) | 29 7 SEXUAL (LI DA DI} TommY BOY AMBER | 1866 | 1790
| 26 21 19 | WANNA LOVE YOU FOREVER coLUMBIA JESSICA SIMPSON | 16.180(20.825
n 20 18 | WANNA LOVE YOU FOREVER coLUMBIA JESSICA SIMPSON 1862 | 2456 L T - - [ — —T— o
| —1 21 23 20 WAITING FOR TONIGHT WORK/550 WORK JENNIFER LOPEZ |16.090|18.55%
28 23 12 | LEARN TOFLY ROSWELL/RCA FOO FIGHTERS | 1797 | 2022 —— - —
T— == e — W] 29 | 4 | DEARLIE (AFACE/ARISTA TLC |14.587(11.758
29 22 9 TRICKY, TRICKY Rca LOU BEGA | 1770 | 2252 p—
7 30 | 5 | EVERYTHING YOU WANT rca VERTICAL HORIZON  |13.400|11.684
* GREATEST GAINER/MOST NEW STATIONS * . P . T ool s ocal
NEW»H AMERICAN PIE  MAVERICKWARNER BROS MADONNA | 1755 | 222 30 26 14 HANGINAROUND DGC/INTERSCOPE COUNTING CROWS  [12.709 14.758
31 | 2 | 15 | HANGINAROUND OGC/NTERSCOPE COUNTING CROWS | 1708 | 1987 | 811 25 EESRY TRICKY, TRICKY nca LOU BEGA |12088]15.312]
38 7 ONLY GOD KNOWS WHY TOP DOG/LAVA/ATLANTIC KID ROCK | 1691 | 1120 @ 40_ 2 ITRY epc — — MACY GRﬂ Ai“_‘*‘l &
(@) | 32 | 4 | THANKGODIFOUND YOU comein  MARIAH CAREY FEATURING JOE & 98 DEGREES | 1604 | 1366 33 | 28 | 12 | LEARNTOFLY ROSWELURCA _ FOOFIGHTERS |11.401/12693
34 | 10 | CANDY 550 MUSIC/550 WORK MANDY MOORE | 1564 | 1318 NEW» | SAY MY NAME coLumeia DESTINY'S CHILD |10.568| 6.044
35 31 26 MAMBO NO. 5 (A LITTLE BIT OF...) RcA LOU BEGA | 1271 | 1399 L :EV i 12 27 MAMBO NO. 5 (A LITTLE BIT OF...) RCA - B B LOU BEGA |[10.35%|10.934
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