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IEPI’s New Tech
Tackles Net Pirates

BY GORDON MASSON

LONDON—More than 1 billion
tracks were illegally down-
loaded from the Internet in the
past year, and that figure is pro-
jected to triple in the next 12

months. Not only does that large
number represent lost revenue
to the music industry, but it may
be just the tip of the iceberg,
according to a company aiming
to cash in at the expense of

(Continued on page 104)
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Jive’s ‘N Sync
Breaks Records

BY ED CHRISTMAN

NEW YORK—Sales for ‘N Sync’s
“No Strings Attached” were so
strong on its March 21 U.S. street
date that the Jive teen band may
have broken labelmates Backstreet
Boys’ one-week record of 1.13 million
units in the album’s first day of avail-
ability.

Practically every chain contacted
by Billboard reported that ‘N Syne’s
debut for Jive by far broke its previ-

(Continued on page 113)
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Bertelsmann Shopping?

BMG Parent To Target Music, E-tail Investments

BY BRIAN GARRITY

and WOLFGANG SPAHR

NEW YORK—If Bertelsmann AG,
parent company of BMG Entertain-
ment, is serious about previous
pledges of becoming No. 1 in music,
it now has the financial resources to
back them up.

Its decision to unload posi-
tions in AOL Europe and
AOL Australia on partner
America Online Inc. (AOL)
for more than $6 billion (Bill-
boardBulletin, March 20)
now gives the German media
conglomerate a war chest
of as much as $37 billion in
debt and equity capital for
potential acquisitions.

A sale was long predicted in the
wake of AOL’s announced acquisition
of Time Warner in January and the
subsequent resignation of Bertels-
mann chief executive Thomas Mid-

MIDDELHOFF
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delhoff from AOL’s board.

But while Bertelsmann may, as a
result, be in position to “go shop-
ping,” as Middelhoff has stated, it
remains to be seen just what it will
actually buy.

“We have various options open to
us,” says Middelhoff in a statement
exclusive to Billboard. “We
will continue to advance the
growth of the Internet and
our core businesses with the
proceeds.”

More specific speculation
over what Bertelsmann will

do with funds from the sale

of its stakes in internation-

al AOL properties—a deal

that ultimately could be
worth as much as $8.25 billion, rough-
ly the price tag of a major music com-
pany—is already coming fast and
furious.

(Continued on page 105)
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Lucy Pearl Debuts
On Pookie/Beyond

BY GAIL MITCHELL
LOS ANGELES—There’s an
adage that says the whole is
greater than the sum of its
parts. That notion is fueling
anticipation for the May 23
release of Lucy Pearl’s self-
titled debut album on Pookie
Records/Beyond Music.
(Continued on page 105)

BY MELINDA NEWMAN

LOS ANGELES—When it came
time for matchbox twenty to begin
work on the follow-
up to its hugely suc-
cessful 1996 Lava/
Atlantie debut,
“Yourself Or Some-
one Like You,” man-
ager Michael Lipp-
man didn’t have to
give the quintet a
pep talk on how to
deal with the pressures of follow-
ing a blockbuster.

l “We just talked about all the

A BILLBOARD EXCLUSIVE

Matchbox Twenty Back For More

‘Smooth’ Success Expected To Boost Lava/Atiantic Act’s Set

people who have told us we’re
over,” says Lippman with a chuck-
le. “The band’s and my favorite
thing, if you can
take this as a posi-
tive, has been listen-
ing to everyone tell
us how this record is
going to fail, how
we're a one-hit won-
der, even though
we’ve had four top
five singles. All that
makes us do is work harder and

Photo. Dean Carr

come together stronger.”

All-Region DVD
Players Irk .3.

BY EILEEN FITZPATRICK

LOS ANGELES—DVD players that
bypass regional coding blocks de-
signed to protect theatrical windows
in foreign territories are openly
being sold overseas—and causing
concern stateside.

While industry sources contacted
say it is impossible to estimate how
many of the more than 1.4 million
DVD players sold in Western Europe
since the format’s 1997 launch have

(Continued on page 113)
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Butier, Dunne & Egan Break New ‘Ground

Logical movements and predictable poise are tokens of human frailty.
But amazing gracefulness and sudden, inspired flights from the routine
are choreographic gifts: Call them dancing lessons from the deity.

“Dancing On Dangerous Ground,” a new dramatic dance production by
Jean Butler and Colin Dunne with music by Seamus Egan and based on
the epic Celtic legend “The Pursuit Of Diarmuid And Grainne,” will start
its first North American tour April 25 in Toronto, and the rising praise
attending it is a blessed relief for two young Irish dance artists who dared
to look beyond the previous limits of their chosen craft.

“To be honest, it wasn't really thought through to throw all the rules out
the window,” says the slender; flame-haired Butler, a former headliner with
Dunne of the Irish dance sensation “Riverdance: The Show.” But she adds
that “what we didn't want to do was the basic presentation people were
used to in seeing Irish dance, where it was formulaic lines and straight-
forward, almost mathematical-type choreography. Instead, Colin and 1
wanted this wave of dramatic movement, where at times you couldn’t see
the form of each new element until the last second—and then you'd go,
‘Wow, there’s a shape to everything!’ ”

and sound of something more: the ripening of a folkloric form that had final-
ly escaped the bounds of its cultural identity and competitive customs to
enter a realm of great theatrical expression. Whether it was “Dangerous
Ground’s” dynamic “Prologue” section, which intercut Dunne’s and But-
ler’s solos with the full ensemble’s ethereal flourishes, or the dazzling
“Training” (in which intricate calisthenics by Mac Cumail’s army includ-
ed toe-tapping push-ups) and “Bar Scene” numbers (where terpsichorean
flirtations with girlfriends were traded from sitting positions on stools),
the sure invention of the show steadily built to Act Two’s impeccably sub-
tle “Wedding” and “Seduction” scenes, which sealed the fates of the co-
stars’ lead characters.

“The intriguing aspect of it for me was that they were trying to look at
the show as telling a story through dance and music rather than just turn-
ing on the power and banging it out as in regular Irish dance shows,” says
the Philadelphia-born (July 1, 1969) and Ireland-reared Egan, also known
for his work on the score of the 1995 film “The Brothers MeMullen,” includ-
ing the music for Sarah McLachlan’s hit theme song, “I Will Remember

You.” Egan recalls that Butler and Dunne, who first con-

The tale of Diarmuid and Grainne is the romantic
tragedy of two saints of circumstance, victimized by war-
rior noble Finn Mac Cumail’s resolve to wed Grainne,
daughter of an Irish king. The warrior’s domineering insis-
tence leads to an ill-starred courtship-cum-sorcery in
which Grainne’s search among Finn’s own troops for a res-
cuer compels her to acknowledge her secret ardor for Diar-
muid. Destiny draws the fearful soldier and forlorn bride
into an initially supple but soon desperate pirouette of
mutual self-discovery they could never have contemplat-
ed.

The show had a parallel gestation. “We had a long
rehearsal period of 14 weeks in Dublin that began last
August,” says Butler, who was born March 14, 1971, in
Mineola on New York’s Long Island and immigrated to Ire-
land at 17. “We'd depend on the company to go away and
start some material after we'd said, ‘OK, guys, this is the
next scene,’ so when Colin and I came in with the chore-
ography they’'d be ready. We spent a lot of time experi-

TO MY

y Timothy White

ceived “Dangerous Ground” 18 months ago, kept empha-
sizing that “the production was not a variety show but
rather an entirely different approach to the whole Irish
dance phenomenon that required a strong narrative build.
Inthat sense it became for me more like a soundtrack, and
it also involved the development of a musical language to
help convey the dance requirements. The bar scene was
designed to be like a jam session—as opposed to a pol-
ished, gleaming piece—with an element of spontaneity,
where the music had a sort of sexy ‘pickup’ quality.”
“Seamus writes tunes and melodies that have a lot of
rhythmic elements, and the percussive aspects of the
dances were important to Jean and me,” says Dunne, the
offspring (born May 8, 1968) of Irish natives transplant-
ed to Birmingham, England. “As a choreographer you can
go with that rhythmic structure, or against it, or even over
it. Besides our work in shows, Jean and I have both danced
as the percussive element on musicians’ albums—Jean
appearing on Chieftains records with the Rolling Stones,
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menting. In many ways, those rehearsals at the Factory
studio space on Barrow Street were the first Irish-dance think tank.”

After a two-month limited engagement at London’s Theatre Royal Drury
Lane, the fruits of that think tank reached American shores March 8 at
New York’s Radio City Music Hall (the same venue where this writer wit-
nessed the U.S. debut of “Riverdance” in 1996), and they were as spectac-
ularly ereative as they were artistically groundbreaking. Gone were the
rigid arms-to-the-sides carriage, strict timing, and hidebound hornpipe,
reel, and ladies-only slip-jig figures of the generic Irish step dancing that
“Riverdance” celebrated. Instead, Butler and Dunne’s solo, duet, and
ensemble work in “Dangerous Ground” fused ballet, modern dance, fla-
menco, and blue-hot jazz tap in a historic emotional crucible destined to for-
ever alter the conventions of Irish dancing’s 18th-century feis (festival) tra-
dition.

Watching Butler and Dunne’s percussive lyricism merge with Egan’s
crisply pulsative score (often played troubadour-style onstage by Egan’s
group, Solas) was akin to seeing Agnes De Mille hoof with Duke Ellington
at the ceili equivalent of Rodgers and Hammerstein's “Oklahoma!”

The New York Times pronounced the narrative dance musical “one ter-
rifie show, filled with a consistent integrity,” but Radio City’s packed house
of veteran Irish dance devotees was occasionally stunned by the rare sight

SETTLING SOME RECENT SCORES

I wish to take issue with two elements of
Fred Child’s guest column (Keeping Score, Bill-
board, March 4) on the 38th annual Music Per-
sonnel Conference, presented last month in
New Orleans by the Assn. of Music Personnel
in Public Radio (AMPPR). First, before spend-
ing the bulk of his column on a rather sensa-
tionalized account of a single session on sta-
tion/label relations, he dismisses the whole
conference as a “‘yawn.” I'm happy to report
71% of attendees who responded to our post-
conference survey rated the conference “4” or
“5” on a 5-point scale. And I find Fred's casual
condemnation surprising since he speaks well
in the column of two other sessions and a num-
ber of the conference’s musical performances.

Second, from the “Classical confab” tag

ception that AMPPR is solely a classical music
organization. The agenda of the meeting was
format-neutral. AMPPR is not even fundament-
ally a music organization; it is a radio organiza-
tion, devoted to the professional development of
public radio people who love any kind of music.
Dave Bunker, President

Assn. of Music Personnel in Public Radio

and me on albums by Mary Black and Eileen Ivers. We've
also danced on the radio,” he adds with a laugh. “So we treat the varia-
tions of sound and tonality between a ‘stamp’ movement, or a step where
you put your heel to the floor, just the same as a drummer with a drum kit
would. Since I first put on a pair of those heavy shoes at the age of 5, I've
loved to make noise and jam in the dance studio! So these are things we
bore in mind for parts of ‘Dangerous Ground’ like the bar scene. Musical-
ity is what we were after.”

After Toronto, the North American trek of “Dancing On Dangerous
Ground” moves to Cincinnati; Detroit; Boston; Milwaukee; Chicago; Buf-
falo, N.Y.; and other cities yet to be announced. A video (shot in London
for NVC Arts/Time Warner) and a soundtrack record are planned. In the
meantime, Butler and Dunne are touched by stateside acceptance of their
achievement. “Some dance critics say Irish dance cannot be expressive,”
says Dunne, “but what’s more expressive than two characters in love and
moving in harmony and counter-melody? It's encouraging to have anyone
recognize Jean's and my language as dancers.”

“We didn’t know exactly how it was going to turn out,” Butler shyly
admits, “but we were looking at extending the boundaries of what Irish
dance can do. That people in America actually noticed and said, ‘My God, look
what they've done’ is the best reward.”

congratulations from all of us at Navarre!
Eric Paulsen, Chairman/CEQO
Navarre Corp.
New Hope, Minn.

Congratulations on a well-deserved
award at NARM! Enjoy!

Pete Jones

BMG Distribution

New York

Bangor, Maine

KIND NODS FOR THE NARM AWARD

Re: 2000 National Assn. of Recording Mer-
chandisers (NARM) Awards. Just a note to
congratulate Timothy White and Billboard on
winning the related products and services sup-
pliers, medium division award. Your recogni-
tion is a tribute to the effort brought forth
by your entire organization. Best of luck in

BRAVO TO BILLBOARD BRITS COVERAGE
I have read the Billboard March 18 issue,
and I must congratulate Paul Sexton, Chris
Fuller, and Gordon Masson on their Brits
coverage. Very professional journalism.
John Deacon, Director
British Phonographic Industry Ltd.

212-536-1402, sbell@billboard.com onward, the column perpetuates the miscon-  repeating this achievement next year. Again, London
S— PRESIDENT: Howard Lander
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HALF-FISH

By Jaumes Edward

Message Boards, Chat Rooms and Interest
Groups that look and feel nothing like the rest of
your Web site make about as much sense as this
article does in Billboard.

PeopleLink® will make sure your community
services are seamlessly integrated with the content of
your site — including your existing registration,
ad server and other applications. We’ve got
Email Discussion Groups, Profiles, Community
Management, Event Moderation, Instant Messaging
and everything else you need to get your users
talking about the things that are important to them —
and to you. The more they talk, the longer they’ll stay
and the more often they’ll come back.

As the leading provider of complete online
community solutions for e-businesses, we’re already
supporting some of the most successful companies
on the Net — MTYV, StarMedia, GolfOnline, GTE and
SnowBall.com, just to name a few. We’d like to do
the same for you. To keep this chat going, email us at
clients@peoplelink.com or call 310-581-4299,
ext. 210. www.peoplelink.com

sective holders.
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Industry Revenue &
aales Fall In Germany

BY WOLFGANG SPAHR
HAMBURG—The German record
industry continues to contraet, with

One glimmer of hope, notes the BPW,
is the German industry’s progress in
adopting new approaches to open up

official figures pointing sales channels that tra-
to a decrease in unit ditionally are, or were,
sales and revenue in ‘T he zndustry 1s lacking in music.
1999. So-called premiums
The German Phono- expos ed toa —product specifically
graphic Industry Assn. . developed for new sales
(BPW) reveals that rev- hars h wind o f chanrnels outside of tra-
enue slid 2.9% in 1999, h s ditional retail trade—
continuing the down- change sold 10.7 million units in

ward trend of 1.5%
registered in 1998.

- THOMAS M. STEIN -

1999, a significant
increase from the 6.1

Compounding those
statistics, the BPW reports that unit
sales in 1999 shrunk by 1.4%. In 1998,
unit sales were down 2%.

The BPW figures are a compilation
of information from association mem-
bers accounting for 94% of the German
market. Those members registered
total 1999 revenue of $2.445 billion,
compared with $2.518 billion in 1998.
Unit sales ecame to 272.6 million, as
compared with 276.4 million units in
1998.

BPW chairman Thomas M. Stein
says, “The industry is exposed to a
harsh wind of change, felt in techno-
logical transformation of the en-
tertainment industry, massive losses
through CD copying, and growing pira-
cy. Related entertainment products are
in serious competition for the time and
media budget of consumers.” Stein also
is president of BMG for the Ger-
many/Switzerland/Austria and East-
ern Europe regions.

With a share of 46.2% of the singles
charts and 23.2% of the album charts,
local artists again played a major role
in Germany last year. The creativity of
the domestic music industry was equal-
ly reflected in a share of 31.2% of hit
compilations in the album charts.

Cher, Xavier Naidoo, Whitney Hous-
ton, Buena Vista Social Club, Backstreet
Boys, Die Fantastischen Vier, Modern
Tulking, Britney Spears, the Offspring,
and Sasha topped the 1999 album charts.
The year’s hit singles were Lou Bega's
summer smash “Mambo No. 5 (A Little
Bit Of .. .)” (BMG Berlin), Eiffel 65's
“Blue (Da Ba Dee)” (BMG Berlin), and
Britney Spears’ “.. . Baby One More
Time” (Jive/Zomba).

The BPW'’s breakdown suggests
that Germany’s retail market under-
pins the record market. Sales of 249.7
million singles, albums, cassettes, and
CDs represents a drop in 1999 of 2.6%
fewer discs and tapes than in the pre-
vious year (256.3 million). Individual
categories varied: Singles improved
from 52.5 million to 53.2 million units
sold, an increase of 1.3%, while full-
length CDs totaled 176.2 million units,
down 1.7% on 1998's 179.2 million units.

The BPW also contends that in-
creasing use of CD burners for private
copying is badly hitting sales of full-
price and mid-price CDs. Full-price
CDs lost 3.3% in units (from 75.2 mil-
lion to 72.7 million) and mid-price CD
sales plummeted 15.8% (from 29.8 mil-
lion to 25.1 million units). Cassette sales
also lost ground—down 18% to 19.6
million units, compared with 23.9 mil-
lion units in the prior-year period. Ger-
many’s DJs helped maintain sales of
the vinyl LE which, with 600,000 units
sold, was unchanged from last year.

million units in 1998.
However, the elub market continued to
decline in 1999. It generated disap-
pointing figures of 12.2 million units,
down 12.9% from 1998’s 14 million,
placing the club market only just above
sales of premiums.

MG, Retailers Gall A Truce

BY CHRISTIE ELIEZER
SYDNEY—Australia’s first test
case over exclusive digital down-
load deals has been settled—for
the time being.

A three-year exclusive deal be-
tween News Corp.’s Festival
Mushroom Group (FMG) and
online retailer sanity.com—which
sparked an angry reaction from
HMYV and Leading Edge retail
chains (Billboard, March 11)—will
continue, but HMV has withdrawn
all action against the 40 Australian
FMG artists involved in the deal.
HMYV previously had removed
those artists’ music from its
shelves (Billboard, March 18).

Brett Blundy, chairman of san-
ity.com, says similar deals are
currently being negotiated with
other record companies.

“We will continue to be aggres-
sive in growing our business and

Preston Gets The ‘Spirit.” Frances W. Preston, president/CEO of BMI, was

recently named this year's recipient of the City of Hope’s Spirit of Life Award,
which will be presented during the medical and research center’s annual fund-
raising dinner this fall in Los Angeles. Shown at the announcement, from left, are
City of Hope executive board officers and members Neil Portnow, senior VP of
West Coast operations at the Zomba Group of Companies; Kathy Nelson, presi-
dent of music for Buena Vista Music Group; lawyer Don Passman of Gang, Tyre,
Ramer & Brown; last year’s Spirit of Life honoree, Phil Quartararo, president of
Warner Bros. Records; Preston; Zach Horowitz, president/COO of Universal
Music Group; and Bruce Resnikoff, president of Universal Music Special

Markets.

BME Publishing Grows

Acquires France’s Durand, Subsidiaries

BY GORDON MASSON

and EMMANUEL LEGRAND
LONDON—BMG Music Publishing
says that it has moved into the ranks
of the world’s top three serious music
publishers, following what is believed
to be one of the largest music pub-
lishing acquisitions ever made in
France—the purchase of Editions
Durand and its Eschig and Amphion
subsidiaries.

Financial details were not dis-
closed, but the acquisition places
BMG alongside Boosey & Hawkes of
the U.K. and Germany’s Schott as the
top publishers in the classical music
field.

Composed primarily of French
instrumental, symphonic, and con-
temporary musie, Editions Durand
was one of the few remaining major
independent music publishers in
France.

Combined, Durand, Eschig, and
Amphion make up one of the world’s
most prestigious classical musie cat-
alogs, including works by Ravel (“Bo-
léro”), Saint-Saéns, Debussy, Fauré,
Messiaen, Milhaud, and Fenelon, as

well as contemporary music from
composers Hersant, Gagneux, Man-
oury, and Petitgirard. Durand also
represents the important catalog of
Universal Editions of Vienna for
France.

Former Editions Durand president
and owner Jean Manuel de Scarano
joins London-based BMG Music Pub-
lishing International as VP of serious
music. He will report to Nicholas
Firth, president of BMG Music Pub-
lishing Worldwide.

In addition to Durand, BMG Music
Publishing’s classical and contempo-
rary serious music catalogs include
Italy’s Ricordi and Hungary’s EMB
Music Publishers Ltd. In his new
post, de Scarano’s responsibilities will
involve integrating Ricordi, EMB,
and Durand.

Durand’s 32 staffers in France will
now become part of BMG, says de
Searano. Editions Durand will also be
managed by BMG Music Publishing
France managing director Stéphane
Berlow and Editions Durand GM
Bernard Brossollet in Paris.

(Continued on page 106)

acquiring catalogs,” Blundy tells
Billboard. “There will be continu-
ous announcements from sanity
.com in this regard. The [FMG]
deal was exciting because it
enables [us] to develop our busi-
ness strategy as a content pro-
vider for online retailers, and
[further deals] will ensure that
sanity.com will be a leader in this
field.”

FMG suggests

as disadvantaging Australian
artists in their home market and
elsewhere in the region.”

Says Sanity’s Blundy, “Some
discussions have taken place with
HMV to license this repertoire,
and all other online businesses
will be treated on a case-to-case
basis.”

Fabinyi confirms discussions
with sanity.com will take place.
“There is no guar-

there were some mis-
conceptions about the
sanity.com deal. Says
FMG managing di-

‘We are pleased
that the issue

antee whatsoever
that the situation
won'’t flare up again
in the future if

rector Jeremy Fabin- has been HMYV aren’t happy
yi, “It was always an with the way those
agency agreement resolved for the discussions are

with Sanity [the mar-
ket leader music re-
tail chain and owner
of sanity.com]. We
gave them exclusive
rights, and nothing

sake of FMG
and the artists’

~ BRETT BLUNDY -

going,” he says.
Leading Edge,
too, has abandoned
plans—*“for the
time being,” says
Ward—to pull FMG

in that deal preclud-
ed Sanity from on-licensing to
other sites.”

Fabinyi adds, “Sanity have in
fact said it is their intention to lic-
ense [the music to] other sites,
and so from that point of view,
there is every reason to think that
HMYV will have access to the Fes-
tival Mushroom copyrights.”

John Hazell, managing director
of HMV Australia, and Gavin
Ward, GM of Leading Edge, say
there was no mention of the
agency component deal in early
discussions with FMG. “We
wouldn’t have fought as hard as
we did for the principle if that
was the case,” says Hazell.

Nevertheless, HMV on March
17 returned to its shelves in Aus-
tralia, Hong Kong, Japan, and
Singapore about 4,000 units’
worth of product by 40 Australian
FMG artists. The ban was
imposed March 9 after FMG
refused to rescind the sanity.com
deal.

HMYV has told FMG it must
continue to negotiate with sani-
ty.com to ensure that HMV and
other Internet retailers have
access to FMG produet without
disadvantage.

“If at a later date we are being
disadvantaged, we’ll go back to
the table and reconsider our posi-
tion,” says Hazell. “At this stage
I don’t want HMV to be perceived

stock from its
stores. “[FMG] director of sales
and marketing Ron Edwards
came out to our [annual] confer-
ence in Malaysia and explained
the situation to us about the
agency deal, and assured us we
could have access if we wanted to
do a deal with Sanity,” he says.

The Festival/sanity.com deal
goes into effect July 1. The
prices for downloads and sub-
licensing have not yet been
determined.

“It was always an agency deal,”
insists Sanity’s Blundy. “In any
case, we are pleased that the
issue has been resolved for the
sake of FMG and the artists. We
don’t want to see artists suffer
when such disputes rise. This
deal is about giving our local
artists greater exposure and
more opportunities to be exposed
to a global market.”

In the Australian music retail
sector, Sanity, with 290 stores,
has 29% market share, followed
by HMYV, whose 30 outlets give it
a nearly 10% market share.

Leading Edge is a collective
buyer for 220 independent music
and video operators and claims a
17% share. The breakdown of its
music and video components is
not available, but Leading Edge is
generally regarded by the indus-
try as the third largest music
retailer.

BMI And ASGAP Web-Based
Tracking Systems Launched

BY CHUCK TAYLOR

NEW YORK—Music performing
right organizations BMI and ASCAP
have each launched proprietary
Internet-based electronic musie
tracking and reporting systems
designed to simplify the task of gen-
erating playlists from which com-
posers, songwriters, and publishers
are paid royalties.

BMTI’s Electronic Music Reporting
(EMR) is designed for the radio
industry, whereas the ASCAP ven-
ture—a partnership with San Fran-

cisco-based AudioSoft—aims to as-
semble automated music reports
from Internet music play.

The EMR technology developed
for BMI will allow its base of 10,000
radio stations nationwide to use
existing playlist management soft-
ware to create music-use reports,
which are then uploaded to BMI’s
airplay data tank. The reports can
be generated and uploaded in a mat-
ter of minutes, BMI says.

Rollout to stations begins in April.

(Continued on page 101)
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E-Tax Moratorium May Get Extension

BY BILL HOLLAND
WASHINGTON, D.C.—In a move
that spells good news for E-tailers,
Sen. John MeCain, R-Ariz., intro-
duced a bill March 21 to extend the
moratorium on Internet sales taxes
for five years through 2006.

But the bill comes as a congression-
al commission finds it difficult to reach
consensus on the issue of establishing
a system of parity for taxation among
Internet and traditional retailers.

Congress passed a temporary
moratorium on the Internet sales tax
in 1998 that is due to expire in Octo-
ber 2001. In his announcement,
McCain says an extension is needed
because, in his judgment, the com-
mission charged by Congress to devel-
op recommendations for an Internet
tax plan may not be able to offer a
complete and formal recommendation
to Congress by its deadline in April
(BillboardBulletin, March 22).

In its last series of meetings held
March 20-21 in Dallas, the 19-member
Advisory Commission on Electronic
Commerce also said the moratorium
should be extended for five years but
failed to reach a two-thirds majority
vote on six key points viewed as a first
step toward achieving tax parity.

The commission did
not achieve a
majority vote on a
recommendation to
exempt products such
as books and music
from sales taxes

Parity would provide a sales-tax
exemption for all retailers that sell
product available in both digitized and
non-digitized form, such as prere-
corded music and books.

Eleven of the commission’s mem-
bers—who represent businesses, anti-
tax concerns, and state and local gov-
ernments—endorsed the six points as
a first step toward tax parity that they
hope lawmakers will accept. However,
the endorsees do not make up the two-
thirds majority vote that is needed for
the commission to make a formal rec-
ommendation to Congress.

The recommendations were put
forward March 20 by officials from

On The Town. lIrish rockers U2 became only the second musical act in history
to receive a “freedom of the city” award for their home city of Dublin. The four-
some and their manager, Paul McGuinness, were honored March 18 by the Lord
Mayor of Dublin, councillor Mary Freehill, center, in recognition of their service to
the city and work on behalf of Amnesty International, Greenpeace, and the
Jubilee 2000 campaign to eliminate Third World debt. The ceremony took place
in the city’s largest open space, Smithfield, before an audience of 11,000. The
sole musician to receive the award previously was tenor John McCormack in
1923. The honor has been conferred on only 65 people since it was instituted in

the 12th century.

RECORD COMPANIES. BJ Lober-
mann III is promoted to senior VP
of sales for Virgin Records Ameri-
ca in Beverly Hills, Calif. He was
VP of sales.

Jeff Levy is promoted to senior
VP of business and legal affairs for
the Atlantic Group in New York. He
was VP of business and legal affairs.

Darren Eggleston is named VP
of promotion for MCA Records in
Universal City, Calif. He was head of
national rock promotion for Maver-
ick Records.

Jodi Williams is promoted to VP
of promotions, urban music, for RCA
Records in New York. She was senior
director of urban promotion.

Sherri Trahan is named VP of
promotion for Ultimatum Music in
Culver City, Calif. She was VP of
promotion at Sire Records.

Scott Bergman is promoted to
director of artist development for

LEVY

LOBERMANN

Atlantic Records in New York. He
was manager of retail marketing.
Jim Malito is named national field
promotion director for Dreamcatch-
er Records in Nashville. He was a
director of national promotion at
Susan Turner & Associates.
Arlene Shapiro is promoted to
associate director of royalties for
Rhino Entertainment in Los Ange-
les. She was manager of royalties.
Damon Whiteside is promoted to
senior manager of marketing for Walt
Disney Records in Burbank, Calif. He

S o R A

the commission’s six-member busi-
ness caucus: America Online, Time
Warner, Charles Schwab, Gateway,
AT&T, and MCI Worldeom.

The commission also did not
achieve a two-thirds majority vote on
the business caucus’ Feb. 9 recom-
mendation to exempt products such
as books and music from sales taxes
(Billboard, Feb. 19).

The commission’s simple majority
recommends a permanent ban on any
tax on access to the Internet.

The group also calls for a clarifica-
tion of a law that requires that a busi-
ness have some “physical presence in
a state” before sales taxes may be col-
lected on sales over the Internet or
telephone or from catalog businesses.
At this point, Web pages and Internet
service providers aren'’t considered
physical presences for tax purposes.

Revenue-hungry state and local
government officials, including gov-
ernors Gary Locke, D-Wash., and
Mike Leavitt, R-Utah, abstained on
the vote after realizing there would
be no clear statement of agreement
coming from the full commission on
equality of taxation and how state
sales taxes should apply to online
purchases.

BY TOM FERGUSON
LONDON—European retail
group Kingfisher—which owns
the U.K.’s largest retailer of
musie, Woolworths—had a 25%
rise in pretax profits in the 12
months ending Jan. 29, despite
earnings from entertainment
product being hit by hefty price
cutting.

The group’s total sales were
10.9 billion pounds ($17.1 bil-
lion), up 46% over the previous
year; pretax profits were up to
756 million pounds ($1.2 bil-
lion). According to chief execu-
tive Sir Geoffrey Mulcahy, the
year was one of “strong
growth.” Outside the U.K,, the
group operates in France, Po-
land, Italy, Canada, China, and
Taiwan.

Mulcahy identifies the oper-
ational integration of its (main-
ly U.K.) B&Q and (mainly
French) Castorama DIY store

‘Kingfisher Reports
A Surge In Profits

chains, and a “significant con-
tribution” from its global soure-
ing operations, as key elements
in its growth. However, that
growth was more marked in
Kingfisher’s DIY and Electri-
cal divisions—with increases in
sales of 120% and 30%, respec-
tively—than in the General
Merchandise division, which
logged a 7.9% rise to 3.1 billion
pounds ($4.9 billion).

Apart from its 797 Wool-
worths stores, with total selling
space of 6.7 million square feet,
the General Merchandise divi-
sion in the U.K. consists of the
83-store-strong music and
video chain MVC, video/music
label group VCI, and whole- |
saler EUK.

Woolworths accounted for 1.9 |
billion pounds ($3 billion) of the |
General Merchandise sales
total, a 5.5% increase over the

(Continued on page 109)

Ad Gives ”I'HI{E 3 ‘Mﬂﬂﬂ Rise In Sales

BY CHRIS MORRIS
LOS ANGELES—“Pink moon
gonna get ve all,” Nick Drake sang
28 years ago. His prediction is final-
ly coming true, as sales of the late
English singer/songwriter’s 1972
album “Pink Moon” are leaping, fol-
lowing the use of its title song in a
TV spot for the Volkswagen Cabrio.

On March 20, the album was No. 5
on Amazon.com’s sales chart, behind
hot current titles by ‘N Syne, San-
tana, Steely Dan, and Macy Gray.

According to SoundScan, year-to-
year sales of Drake’s album in-
creased nearly 600% during the first
10 weeks of 2000: “Pink Moon” has
sold more than 4,700 units this year,
compared with 815 in the same peri-
od in ’99.

So far this year, Hannibal
Records—the Palm Pictures imprint

WILLIAMS

EGGLESTON

was a marketing coordinator.

Amy Dean is promoted to manag-
er of mechanical licensing and pub-
lishing accounts for Rhino Records
in Los Angeles. She was coordinator
of business affairs.

PUBLISHERS. Andrew Fuhrmann is
named VP of creative affairs, East
Coast, for Universal Music Publish-
ing Group in New York. He was sen-
ior VP of creative operations for Nota-
tion Music Publishing/ W&R Group.
Ed Razzano is named creative

TURNTABLE

DRAKE

that has licensed Drake’s catalog
from Island Records since the late
’80s—has shipped almost 13,000
units of “Pink Moon” and 11,000
units of “Way To Blue,” a Drake
compilation that also contains the
song. It shipped a total of 21,000

units of those titles in all of 1999

“It’s a huge increase for us,” says
Rob McDonald, senior director of
sales at Ryko Distribution, Hanni-
bal’s distributor. “In comparison to
what it was doing before the com-
merecial, it's doing tremendously well
for us.”

This isn't the first time a Volks-
wagen TV ad has brought renewed
life for an old song. In 1997, a spot
for the Golf sedan featuring Trio’s
“Da Da Da” launched a compilation
featuring the 1982 song into The
Billboard 200 (Billboard, April 25,
1998).

“It strikes me as just,” says Han-
nibal chief Joe Boyd, who produced
Drake’s first two albums, “Five
Leaves Left” (1969) and “Bryter
Later” (1970). “Nick wanted to reach

(Continued on page 112)

BERGMAN

TRAHAN

director for the Spirit Musie Group
in New York. He was manager of cre-
ative services/catalog marketing at
Universal Music Publishing Group.

RELATED FIELDS. Alan S. Gordon is
promoted to executive director of the
American Guild of Musical Artists
in New York. He was Eastern exec-
utive director.

SMG names Craig A. Gates GM
and Kimberly A. Walsh director of
marketing and event services at the
Paul E. Tsongas Arena in Lowell,

SHAPIRO FUHRMANN

Mass. They were, respectively, assis-
tant GM/director of finance for the
Worcester Centrum Centre and in-
terim GM for the Springfield Civic
Center.

Judith Kurnick is promoted to
director of public relations for the
Philadelphia Orchestra Assn. in
Philadelphia. She was acting public
relations director.

Gloria Green is promoted to
agent in the Christian music depart-
ment of the William Morris Agency
in Nashville. She was a coordinator.
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ACM Top Female Vocalist Nominee
Chely’s top selling MCA album
includes the hits “lt Was” and

ACM Country Video
OfThe Year Nominee
#1 video for 1999 at Great American Country
#1 video for 12 consecutive weeks at GAC
#| video at CMT
Top 15 video for 37 weeks at GAC
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BY CARLA HAY

NEW YORK—Classical artists Yo-
Yo Ma, Edgar Meyer, and Mark
O’Connor launch a US. ..
and European mini- S35
tour Thursday (30) in
Nashville in support of
“Appalachian Journey,”
the sequel to their 1996 1=
album, “Appalachia §"
Waltz.”

Other tour dates in-
clude Los Angeles; Berkeley,
Calif.; Chicago; Washington, D.C,;
New York; London; Amsterdam,;
and Paris.

MA, MEYER, O'CONNCR

Ma, Meyer, 0°Gonnor
Journey’

On Sony

Says Meyer, “We're going to per- |

form almost all of the material from
‘Appalachian Journey.’” We also
agreed on outsicle songs,
and we’ve got room to
add some songs from
‘Appalachia Waltz.””
The American folk-
influenced “Appalachi-
an Journey,” released
March 21 on Sony Clas-
sical, features guest
artists James Taylor and Alison
Krauss.
Bass guitarist Meyer says that on
(Continued on page 109)

Tin Hat Trio On Angel

Waits Guests On Avant-Americana Set

BY BRADLEY BAMBARGEF
NEW YORK—As true children of
today’s vast record stores, the Bay
Avrea-based instrumentalists of Tin
Hat Trio embrace a world of music,
from postmodern classicism and
Gypsy airs to jazzy
abstraction and Appalachi-
an weltzes. And by touch-
ing upon such diverse
sounds as they make their
own refreshingly original
“acoustica,” the conserva-
tory-trained, club-honed
threesome manage to
make music that can seem
hauntingly familiar to a wide range of
listeners.

With its 1999 debut album on Angel
Records, the Eastern European-fla-
vored “Memory Is An Elephant,” Tin
Hat Trio was able to win over a con-
tingent of tastemakers and cultivate

TIN HAT TRIO

an incipient fan base—despite the fact
that its music doesn’t fit snugly in any
racio format or particular retail bin.

The group's remarkable sophomore
set, “Helium,” due from Angel April
11, features a richer, more avant-
Americana sound, as well
as a title-track cameo
from fellow Northern Cal-
ifornia sonic-eclectic Tom
Wiaits.

As with the campaign
on behalf of “Memory Is
An Elephant,” Angel’s
strategy for “Helium”
centers on simply getting
the music heard, since good things
tend to follow.

Last year, prior to “Elephant’s”
release, Tin Hat played a concert at
the final night of the public radio pro-
grammers’ conference in San Antonio.

(Continued on page 112)

Arista’s Sister Seven
‘Wrestles Over Tiny
Matiers’ On New Set

BY JIM BESSMAN

NEW YORK—Together nearly nine
years—and with a large grass-roots
following buttressed by the
response to its 1997 Arista Austin
album, “This The Trip”"— Austin,
Texas-based Sister Seven is disci-
plined and determined, as the fol-
low-up dise “Wrestling Over Tiny

SISTER SEVEN

Matters” approaches its April 4
release.

“We get together once a year to
talk about goals and renew our
vows as a band, so to speak, and
make sure everyone’s still in the
pocket and passionate and moving
forward,” says powerhouse vocal-

ist/guitarist Patrice Pike, who
needed band solidarity in formu-
lating its plans following Arista/
Austin’s dissolution.

“When I got the news that we
were moved to Arista/New York, I
knew that ultimately it would all
come down to Clive Davis,” she
continues, adding that if the label’s
hands-on head, with whom the
band had only had a distant rela-
tionship, wasn’t “on the same
page,” there’d be “no point in mak-

(Continued on page 109)

EMI Labels Join
Forces For Jesus’

BY DEBORAH EVANS PRICE
NASHVILLE—EMI Christian Mu-
sic Group’s (CMG) Sparrow Records
has joined forces with sister label
Capitol Records to market two new
albums drawn from “Jesus,” a CBS-
TV miniseries set to air in May.

Steven Curtis Chapman, Hootie &
the Blowfish, Lonestar, Yolanda
Adams, and Edwin McCain are fea-
tured on the Sparrow/Capitol disc
“Music From & Inspired By Jesus,’
The Epic Mini-Series.” EMI’s Angel
Records is releasing “Jesus, The
Original Score,” with music by com-
poser Patrick Williams. Both sets
street Tuesday (28) in
the U.S. and April 5
worldwide.

The series was pro-
duced by Five Mile River
Films. The soundtrack
project was co-produced
by EMI/CMG president/
CEO Bill Hearn, EMI
Music Publishing executive VP/North
America Evan Lamberg, Eddie
DeGarmo, and Mike Curb.

Hearn says the goal was “to make
an album that would be universally
appealing, just like the story of Jesus
is universally appealing, and to get
mainstream artists and Christian
artists of all styles of music to come
together, write, and record songs
based on the virtue and character of
the person of Jesus.”

The project’s first single is LeAnn
Rimes’ “I Need You.” According to
Hearn, Capitol Nashville and Curb
will jointly work a country mix of
Rimes’ single to country radio. They
are looking at taking the Adams cut
to R&B, AC, and gospel stations in
the next few weeks.

MeCain’s ‘Jesus, He Loves Me”
will go to Christian radio Tuesday

RUCKER

(28), and later in the spring Avalon’s

“Fly To You” will be released to the |

Christian format. Dc Talk’s “Spirit In
The Sky” will be the third single slat-
ed for the Christian market, in late
summer ot early fall.

Hootie & the Blowfish appear on
the album track “City By A River,”
featuring BeBe Winans. Says lead
vocalist Darius Rucker, “We wanted
to choose the right song or write the
right song, and we were fortunate
that Evan thought we'd already writ-
ten one, and we hadn’t recorded it for
any of our records.”

The film, featuring Jacqueline Bis-
set, Gary Oldman, and
Jeremy Sisto, was
screened last November
in Rome prior to a papal
reception with Pope
™ John Paul II. According
to Hearn, when it aired
on Italian TV Dee. 5-6,

1999, the second night |
was viewed by 13.7 million homes, a |

record for Italian TV.

Roy Lott, president/CEO of the
Capitol Records Group/deputy pres-
ident for EMI Recorded Music North
America, says the labels will promote
the Rimes single worldwide, and the
marketing push for the album will
coincide with the program’s airdates
in the various territories. Broadcasts
are confirmed for the UK., Canada,
Australia, New Zealand, Holland,
Sweden, and Southeast Asia.

John Gusty, record sales manager
at Tower Nashville, placed his order
for the project “a little heavy” and
notes, “You can already tell there’s a
systematic plan of attack out of the
gate ... They've given us every indi-
cation there’s going to be a massive
push. I feel secure we're not going to
end up sitting on this.”

“It's all over the front page...”

“ROAD RAGE”

the first single from
multi-platinum international sensation

CATATONIA

off their forthcoming Atlantic debut album

EQUALLY CURSED & BLESSED

» Tonight Show with Jay Leno April 3rd
« America On Line “Artist of The Month" - March
o April Cover of DETAILS

« Watch for the upcoming promotion with
NEW MTV2 and CATATONIA

PRODUCED BY TOMMY D2 CATATONIA
MANAGEMENT: MRM PRODUCTIONS

7
www.atlantic-records.com
THE ATLANTIC GROUP ©2000 ATLANTIC RECORDING CORP. A TIME WARNER COMPANY
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flastica Bounces Back With 2nd Set

Deceptive’s ‘The Menace’ Marks Act’s Return After 5 Years

BY PAUL SEXTON

LONDON—It was a very different
musical climate when Elastica
released its last album in the UK.
Britpop wus king,
now-defunet bands
such as Sleeper
and the Boo Rad-
leys populated the
charts, and Ouasis
had yet to have a
No. 1 record.

It’s almost ex-
actly five years
since the English
guitar group made
its album debut
and saw “Elustica”
go straight to No. 1, with domestic
sales now estimated by its Deceptive
label at 270,000 copies.

Since then, there has been ample
opportunity for conjecture about the
band’s future, with lineup changes,
scrapped recordings, the end of its
U.S. record deal, and alleged per-
sonal problems.

But finally, on April 3 and still on
indie Deceptive, the retooled Elasti-
ca hounces back with its sophomore
album, “The Menace,” and lead

ELASTICA

singer Justine Frischmann couldn’t
be happier that the band toughed it
out.

“Everything went ridiculously
right with the first
record; absolutely
everything
seemed to fall into
place,” she says.
“Then, as life has a
habit of doing, it
went just as
wrong. For me, it
was a process of
growing up and
working out what
it was that attract-
ed me to making
music in the tirst place. It became
kind of an obsession.”

“Elastica” was not only a domestic
success but became one of the best
performers in the U.S. among the
British class of 1995. Releused by the
then-Geffen-distributed DGC
Records, it sold 556,000 copies,
according to SoundScan, and it
reached No. 66 on The Billboard 200
during a 27-week chart run.

After DGC became part of Inter-
scope in 1998, the band was “very

EVEI:I:lBﬂI"S Dual Releases On
Gapitol Gover Pop, Hard Rock

BY LARRY FLICK

NEW YORK—Fans of Everclear
will get a double dose of music with-
in the next six months, as the Capitol
act plans to issue two albums before
the close of 2000.

“Maybe it doesn’t make sense, but
you've got to go by your gut. We feel
this is the right thing to do,” says
Art Alexakis, the band’s front man.

On April 25, the label will issue
“Songs From An American Movie,
Volume One:
Learning How
To Smile.” Later
this year, a sec-
ond  volume,
“Good Time For
A Bad Attitude,”
will be released.
A release date is
still to be deter-
mined.

These sets are
the first offer-
ings from the band since 1997’s “So
Much For The Afterglow,” which
earned the band Billboard’s modern
rock artist of the year honor at the
Billboard Music Awards that vear.

Alexakis distinguishes the two
albums by noting that “Learning
How To Smile” has a sweet, pop tone,
while “Good Time For A Bad Atti-
tude” has a more aggressive rock
attack. The intention is to “show two
sides of the same coin,” he says.
“What we do is very poppy at times,
and then there’s a part of us that’s
very noisy.”

He notes, however, that “Learning

EVERCLEAR

How To Smile” is a minor departure
for the band in that it offers “a lot of
keyboards, a lot of harmonies,
strings on four or five songs, and
horns on a couple of tunes. There’s
really not a whole lot of big guitar on
the album, but there’s a little bit on
two or three songs.”

“Learning to Smile” was actually
first planned as Alexakis’ solo debut.
“The songs I wrote were very melod-
ic, but when I started writing the
lyrics, they
sounded like
Everclear”

He says that,
ultimately, he
wasn’t happy
with the way the
music was turn-
ing out. “It just
didn’t have the
soul of an Ever-
clear record.
When the band
started working on it, it was obvious
it should be an Everclear album.”

That’s an assessment that some
retailers agree with. “Although the
band has had a strong presence in
the marketplace, there’s not enough
curiosity to warrant a solo record by
Art just yet,” notes Marlon Creaton,
manager of Record Kitchen, an indie
outlet in San Francisco.

Promotion for the set will be
anchored by a lengthy concert tour
that will link the two albums. A
launch date is not yet confirmed,
although the trek is likely to begin in
early summer.

.3
i
keen to leave the label, and Inter- e Y,
scope were absolutely brilliant and -
let us go,” Frischmann says. ti =
The band is currently without a -
deal, but, she says, “we’re talking to f z — 'z_§ !
several people and hoping the record & . o
e

will ecome out in America without too
much of a gap.”

The new lineup—featuring origi-
nal members Holland and drummer
Justin Welch, plus Dave Bush (key-
boards), Paul Jones (guitar), and Mew
(kevboards/vocals)—made its debut
(Continued on page 17)
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Spiking With Korn. Hard-rock outfit Spike 1000 is seen relaxing backstage at
the Oakland (Calif.) Arena after opening for Korn. Spike 1000 is opening several
shows for Korn on the West Coast before heading to Japan to play some dates
in support of its eponymous disc, which has just been released there on Net-
work Records. Pictured, from left, are band members M. Fat, Jeff Jones, Fieldy,
Shannon Harris, and Bill Thompson and band manager Bill Cutler.

ainéad’s New Home; Mariah’s New Tour;

aixpence’s New Set, With Lenny’s Old Song

FAITH-FULL: Sinéad O’Connor’s Atlantic Rec-
ords debut, “Faith & Courage,” will be released by
the label June 13 worldwide.

O’Connor came to Atlantic in July 1998 following
the release of an EP, 1997’s “Gospel Oak,” on
Columbia after the dissolution of Ensign/IKMI, her
longtime home. The new deal is for four albums; the
only catalog included in the pact is “Gospel Oak.”

The first single, “No Man’s Woman,” produced
by Scott Cutler and Ann Previn, goes to pop and
rock stations on April 21. Other producers on the
project include Dave Stewart, Brian Eno and
John Reynolds, Wyclef John,

Carey cares deeply about her fans and putting on a
quality show, but she doesn’t need all the gimmicks
to keep her fans planted in their seats. She just
needs her incredible voice.

The tours ends April 11 in New York.

FREE AGENTS: Sixpence None The Richer is in
the studio with producer Paul Fox, recording the
follow-up to the group’s platinum self-titled 1998
album.“It’s really exciting. We [couldn’t] wait to go
back in,” says lead singer Leigh Nash. “We’re real-
ly proud of the songs.” Nash, while grateful for the
success, admits even she’s tired

Adrian Sherword and Skip Mc-
Donald, Marius DeVries, and
Kevin “She’kspere” Briggs.
When interviewed by Bill-
board in 1998 about the move to
Atlantic, the singer said her
specific mandate was that she

of hearing “Kiss Me” and
“There She Goes.” Not all the
songs on the album will be
originals, however. Nash says
she plans to cover Leonard
Cohen’s “Famous Blue Rain-
coat.” “I found the song

sign with a label “that wasn’t
going to be sold.” Given Ameri-
ca Online’s subsequent purchase
of Atlantic parent Time Warner
and Warner Music Group’s merger with EMI, not
to mention today’s merger mania, that request
looks more and more like an impossible dream for
any artist.

CAREY COMES TO TOWN: Mariah Carey
opened her first U.S. tour in seven years March 16
in Los Angeles to a sold-out Staples Center full of
adoring fans. Although she was fresh from touring
with the show in the Far East, Carey’s concert had
a work-in-progress feel to it with long delays
between songs (sometimes for costumes changes)
and an endearingly awkward Carey seemingly
making up her stage patter as she went along.

The best concerts have a sense of tension and
drama that builds throughout the evening based on
song selection and sequence. Carey, who has seldom
toured despite her superstardom, may still be
learning that aspect, because the sense of discon-
nect between the songs was total. Virtually each
tune existed in its own bubble, with Carey having
to start from seratch with the fans’ emotions every
time. The one exception was a mini-set that con-
sisted of the confessional songs “Close My Eyes”
and “Petals.” The two autobiographical ballads
showcased some of Carey’s best singing of the
evening, as well as her best lyrics.

Perhaps in an effort to give the audience its full
entertainment value, Carey dressed up many of the
songs in distracting, overlong sketches, including a
tedious boxing match, a campy beauty pageant, and
even a segment with live lambs. It’s clear that

by Melinda Newman

through Jennifer Warnes’ ver-
sion, which is so incredible,”
she says.

The album will come out on
Squint. However, Squint’s deal with Elektra, which
allowed the label to market and promote the last
album worldwide (with U.S. distribution continuing
through Alternative Distribution Alliance) con-
cludes at the end of March. According to sources,
Squint is talking to a number of labels, including
Elektra, about a liaison for the new album, which
is due in early fall.

STUI“F: The G.A.S. Entertainment Co., run by
Gary Gersh and John Silva, has signed Rage
Against The Machine to its management division.
Rage, which had been previously handled by Brid-
get Wright, is planning a U.S. tour this summer,
following a European outing. Among G.A.S.” other
clients are Foo Fighters, Beastie Boys, Beck, and
Sonic Youth . .. After parting ways with Elektra
last year, Jason Falkner will resurface on another
major label soon as part of a band dubbed Author
Unknown Featuring Jason Falkner. Falkner, who
was a founding member of one of our favorite short-
lived bands, Jellyfish, is set to play an April 12
showease at Vinyl in Los Angeles, but sources say
he already has bids from three majors . .. Veteran
publicist Kevin Kennedy starts as senior director
of media relations at Rhino Entertainment start-
ing April 3. He will be based in the company’s Los
Angeles headquarters . . . After eight years togeth-
er, Slash/WB group Soul Coughing has broken up.
The members will work on individual projects . . .
Laura Love, formerly on Mercury Records, has
inked with Rounder imprint Zoe Records.
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Unpredictable Ween Embraces More Genres On New Elektra Set

BY JONATHAN COHEN

NEW YORK—With “White Pep-
per,” due May 2 on Elektra, ven-
erable modern rock act Ween con-
tinues to explore an eclectic array
of musical styles.

The set shows Aaron Freeman
and Mickey Melchiondo—who
also go by the respective stage
names Gene and Dean Ween—
dabbling in such sounds as
aggressive, metallic rock (“Stro-
ker Ace”), pop psychedelia
(“Exactly Where I'm At”), and
tropical fantasies (“Bananas And
Blow”).

But for a group whose early al-
bums—such as the independent-
ly released “The Pod”—featured
lo-fi, often crude pop tunes
recorded on a four-track, Ween
indulges in more traditionally
structured tunes on “White Pep-
per.”

“When we were choosing the
tracks, we took all the ‘songs’ and
not really any of the jams, so to
speak,” Melchiondo says. “Pretty
much all of the songs have verses,

Billboard.

choruses, and bridges—as
opposed to us going into the stu-
dio, letting the tape fly, and writ-
ing songs out of jams.”

“White Pepper” was recorded

WEEN

with producer Chris Shaw over a
year and a half at several loca-
tions, including the same beach
house on the New Jersey Shore
that served as vital inspiration for
Ween’s last studio album, 1997’s
“The Mollusk.” Although “White
Pepper” doesn’t possess the same
unifying nautical themes of its
predecessor, Freeman says, the
albums do share certain stylistic
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Pointing to folk and pop-
inflected cuts such as “Stay
Together,” “She’s Your Baby,” and
the Pink Floyd-ish “Back To
Basom,” Freeman says, “We're
kinda evolving into something,
but I don’t know what that is
exactly. It’s always been that way
for us—just a free-form evolu-
tion.”

Much of the album was honed
during the duo’s live perfor-
mances, captured on last sum-
mer’s two-CD live set, “Paintin’
The Town Brown: Ween Live '90-
"98.” Some tracks even date back
several years. “Stay Forever,”
which was left off “The Mollusk,”
was the first song resurrected for
“White Pepper,” while Mel-
chiondo says that longtime fan
favorite “Flutes Of Chi” is “the
song we’ve recorded [for use on
an album] more than any other
Ween song ever.”

But perhaps the biggest sur-
prise on “White Pepper” is first
single “Even If You Don’t,” an
uptempo, piano-driven ballad that
Freeman likens to XTC. Elektra
has high hopes for the track,
which wowed unsuspecting radio
programmers during a recent
industry listening session.

“Nobody knew who the band
was until the end, and then they
revealed that it was Ween,” Free-
man says. “Everybody freaked
out and said, ‘Don’t we have some
kind of image problem here?’
Everybody was really bummed
that it was us! But they liked it
anyway.”

That kind of unpredictability
has proven to be essential to the
band’s appeal. The band’s first
two albums for Elektra—“Pure
Guava” (1992) and “Chocolate
And Cheese” (1994)—sold
150,000 and 145,000 copies,
respectively, in the U.S., accord-
ing to SoundScan, while “The
Mollusk” moved 70,000 units.
Still, marketing Ween to a mass
audience is no easy task.

“All of retail knows Ween and
knows they have a strong fan
base,” says Elektra senior diree-
tor of marketing Zsuzsanna Mur-
phy. “But radio can be more of a
challenge simply because each
Ween record brings a new sur-
prise. They very rarely do the
same thing twice.”

Elektra ships the cut “Even If
You Don't” to triple-A, NPR, and
modern rock on March 21. The
full album ships to college radio
on the same date.

As usual, touring will be a key
piece of the marketing puzzle. In
late April or early May, Ween will
set out on an extensive world tour
that will kick off in the U.S. then
continue on to Australia and
European festivals in late August.
Freeman speculates that the
Monterey Peninsula-booked band
will be on the road through the
rest of the year.

In addition, Elektra is hopeful

that Ween’s robust Internet pres-
ence will help bolster awareness
of “White Pepper.” Several down-

‘We’re kinda
evolving into
something, but I
don’t know what
that is exactly. It’s
always been that
way for us’

- AARON FREEMAN -

load promotions with online
retailers are being finalized, as
are details of concert Webcasts.

Also, aside from the band’s offi-
cial Internet site (ween.com), a
host of fan sites feature every-
thing from band-approved guitar
tablature to an online radio sta-
tion (weenradio.com) that
streams nothing but Ween 24
hours a day.

It’s this kind of built-in support
that makes Melchiondo reflect
fondly on his chosen profession
and his years of fruitful collabo-
ration with Freeman.

“It’s really amazing,” he says.
“A lot of bands get to make one
record, but I’ve been in Ween for
16 years, and we’ve put out eight
or nine albums, not to mention all
the EPs and side-project albums.
To be honest, not a day goes by
where I'm not thankful and happy
that I get to make music and
make a living off of it.”
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ELASTICA

(Continued from page 14)

last year at the Reading Festival, a
pivotal moment after which the rein-
vigorated group decided to serap the
recordings made up to that point and
completely rerecord “The Menace.”
An EP was released in the UK. last
summer and featured a collaboration
with Mark E. Smith of the Fall on
“How He Wrote Elastica Man,” which
is also on “The Menace.”

Elastica, which is published by
EMI Music Publishing, will return to
Reading and its sister Leeds Festival
this August, after touring the U.K. in
the spring.

“Reading was very scary, because
I hadn’t set foot onstage for three
years, but I really enjoyed it,” says
Frischmann. “It confirmed to me
there were still people who liked the
band, and when we did the NME
Brat Awards [in January], there
were all these young kids at the front,
who hadn’t been there first time
around.”

Deceptive managing director Tony
Smith admits that Elastica’s ride has
been bumpier than he would have
chosen.

“No one would design it this way,
but given the fact that it happened,
it’s good to have a record of merit at
the end of it,” he says. “After so long
a gap, people, particularly in the
media, were slightly cynical about
this, but having lived with the record
for at least a couple of listens, all the
reaction is incredibly positive to it.
The decision to rerecord with the
new band was a very good one to
take.”

Initial signs at radio, before the
album is out and even before a single
has been chosen, look promising.
London alternative station Xfm got
an early copy of “Mad Dog,” the like-
ly choice as single, and “played it to
death as soon as we got our hands on
it,” says producer Susan van Kamp-
en. It has since rested that track,
probably to return to it nearer com-
mercial release. “Love Like Ours”
receives two to three daytime plays
per day.

“They’ve definitely progressed,”
says van Kampen, “even if they
haven’t entirely managed to escape
their influences, such as Television
and Velvet Underground. But it’s
worth the wait. From a radio point of
view, we are consistently sorely lack-
ing female vocalists in this industry.

“Major record labels play such
hardball these days,” she says. “They
push the artist so quickly towards
Pop, and sometimes we sit here with
almost no female vocalists to play. So
from a business point of view, I'm
pleased to have a good record like
this to work with.”

Hugo Morgan, manager of Bristol
store Replay, says, “The EP went
pretty well for us, and we’ve pre-sold
20 copies of the album already.
They’ve always been pretty well-
noted in the press, and people do
remember them.”

Toby Thurston, a buyer at London
indie store Selectadise, confers with
her colleagues before saying, “The
view at Selectadisc is that we're quite
looking forward to it after five long
years. I think it might go quite well.”

Introducing the Sony DMX-R100: a small- and directs to analog and digital outputs.
format digital mixer inspired by our Oxford View a complete input module or zoom
console, considered by many industry in on the EQ and Dynamics sections.
leaders as the most advanced digital

. Machine control with 9-pin and MMC
mixing system ever developed.

interface is standard.
How does the DMX-R100 work? The
way you want it to. You have a full input
module with a knob for every function.
Equalization and dynamics can be
adjusted simultaneously. Your hanc goes
intuitively to the right knob. Your mixing
session goes faster. You can concentrate
on the mix, not on the technology.

Right out of the box, the R100 is smart
enough to make you more productive.
And open up opportunities for working
in new high-resolution formats, without
expensive upgrades or difficult iearning
curves. Which makes it an educated
choice for audio professionals everywhere.

Call today and we’ll send you a

The R100 can memorize your automation brochure and VHS demo tape.

moves the moment you touch the high-
resolution touch-screen fader. Don't tell the

mixer to change modes. Don't think about

it at all. Just touch it.

A color touch-screen is built into the control
surface. Use the built-in router to assign
inputs to faders. Select buses, sends,

1-800-472-SONY ext. DMX
WWW.SONY.

proaudio

SONY

©2000 Sany Electronics Inc Al rights reserved. Reproduction in whote Of it part without writlen permssion 1S prohived. Sorty is & trademark of Sony.
Features and specificalions subject to change wilhout notice.

BILLBOARD APRIL 1, 2000

www.billtboard.com 17

www.americanradiohistorv.com


www.americanradiohistory.com

record LabelL|

hOM8 Vide0 COmPanis|

MmUSIC PUbLIBHEC|
wnoLesaLer|

8CCessory manuraceurer
PBCKING 8Nd LabeLi
eneeresinman: atkorney
rePLICae0rs 8nd dUPLIC3Eor
pLANES 8nc Bervice

Over 15,000 current and updated
listings worldwide - complete with
key contacts, phone & fax numhers,
addresses, e-mail addresses and
wehbsite listings.

°* Record labels ® Music distribution companies
* \Wholesalers & Distributors ® Video companies
* Music publishers * CD, CD-ROM & Video
disc manufactu-ers ®* Equipment manufacturers
* Accessory companies ® PR companies
H « International listings ® Associations and
professional crganizations ® Performing and
mecharical rights organizations
* Music libraries ® Entertainment attorneys
* Importers/Exporters * Replicators ® Duplicatcrs
* And much more!

To order send paymen: for $145 plus $6 S&H ($14 for internatioral
orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY,
NJ, PA, CA, TN, MA, IL, OH, VA & DC. Orders payable in U.S.
funds only. All sales are final

FOR FASTEST SERVICE CALL (800) 344-71119

international (732) 363-4156.
Or fax your order to (732) 363-0338.

ECIAL OFF

Buy the IBG print directory together

wml our new IBG online service and receive 25% ofl.

For more information on this special combo dead
call B0O0-449-1402 or visit
www.billboard.com/directories for a free online demo.

BDBGZ160

King’s X Greates In
Free-Form Style for
New Metal Blade Set

BY CLAY MARSHALL

LOS ANGELES—King’s X gui-
tarist Ty Tabor says the group’s
new album, “Please Come Home
... Mr. Bulbous,” was created at
a lightning-like pace.

The set, due May 23 from Metal
Blade Records, was done “on the
spot,” he explains, in that each of
its 10 tracks was written as the
group recorded.

“We went into the studio with
no demos or anything,” Tabor
says. “There’s way less pressure
that way, because you're in a cre-
ative phase the whole time.”

He says using no prepared
material allowed for more collab-
orative ideas among the group.

KING'S X

“It makes the entire process so

| much more enjoyable, [because]

everybody pitches in,” he says.
“That’s the whole idea of being in
a band anyway.”

“Mr. Bulbous,” King's X's
eighth studio album and second
for Metal Blade, differs from past
efforts because of what Tabor
calls free-form writing. “I think
it’s more of an art album than
anything we’ve done in years,” he
says, adding that the group was
inspired by artists such as Jeff
Buckley.

Tabor also produced the album;
he says he wanted to make sure it
retained quintessential King’s X
trademarks such as rich har-
monies, soulful vocals, and often
quirky imagery.

“IWe’re] a little bit different
kind of rock’n’roll,” he says.

As is the case with the record’s
first single, “Marsh Mellow
Field,” “Mr. Bulbous” also sees
Tabor share more vocal duties
with bassist Doug Pinnick than on
recent King’s X albums. He says
the move was prompted by com-
ments from fans who recall past
Tabor-sung hits such as “It’s
Love,” which cracked the top 10
on Billboard’s Mainstream Rock
Tracks chart in 1991.

E.J. Johantgen, Metal Blade VP
of media and marketing, says the
label will capitalize on this “hard-
core cult following” the group
enjoys by aggressively marketing
King’s X over the Internet,
“where all their fans are.”

Brian Kenyon, assistant man-
ager of Ace’s Records in Tampa,
Fla., says the group enjoys early
success any time an album is
released. “When it first comes

(Continued on next page)
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DOWN HOME: It’s been a long, colorful road from his hometown
of Montgomery, Ala., to New York for singer/songwriter Marcus
Hutcheson—and much of it has been vividly documented on
“Right Where I Am,” his wonderfully earthy, often engaging
debut.

Working primarily within an acoustic-rock instrumental frame-
work, Hutcheson alternates between weaving relatable tales about
the various twists and turns of love and
meditating on various philosophical
issues—many of which relate to his homo-
sexuality. It’s a heady combination that he
makes palatable with concise song struc-
ture that emphasizes infectious melodies
and memorable choruses.

But most of all, Hutcheson scores as a
lyricist. The title tune is particularly
potent as it explores the life of an out-
queer man in the South. Also notable is the
ballad “Heavenly Love,” with verses like
“It’s lonely where the cotton grows/Little
pink daisies in a field full of snow/That mean, sinful wind will chill
you to the bone/Silent desperation turns a heart to stone.”

In lesser hands, such words would reek of theatrical melodra-
ma. But Hutcheson performs with a gentle baritone and an easy
acoustic strum that transforms the song into a subtle yet affecting
emotional interlude. This isn’t music designed to chuange the world
or overtake the pop charts. It’s just a charming view into one per-
son’s life—presented in a4 manner that leaves the listener hanker-
ing to hear more from this fine young artist.

For more information, contact Joe Romano at 718-260-9308 or
jromano@giuseppejoe.com.
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HUTCHESON

WHO’S ZOOMIN’ WHO? One of the more intriguing, enigmatic
acts we’ve encountered in recent times is Starnineteen. Is it a solo
act? Is it a band? It’s hard to say—and the entity’s mastermind,
Patrick Oldani, likes to keep it that way. His videogenic mug
adorns every piece of promotional material. And while he refers
to Starnineteen as a group, the players are often uncredited and
apparently interchangeable.

What is clear about Starnineteen is
that it offers straight-up rock that
proudly wears the influence of John
Lennon. Not only do jams like the sin-
gle-worthy “Never Loved You” and
“Manchester Road” erackle with a musi-
cal flavor strongly reminiscent of
Lennon’s classic “Double Fantasy,” but
Oldani often seems to be channeling
Lennon at times—with a smidge of
Lenny Kravitz thrown in for good mea-
sure. STARNINETEEN

Under any other circumstances, this
would be a recipe for career disaster. However, Oldani’s songwrit-
ing 1s so razor-sharp that you're happily drawn in.

At this point, Starnineteen is actively playing the St. Louis club
circuit to rave reviews. Local stations such as KPNT and KDHX
St. Louis and KNSX Steelville, Mo., have been giving “Never
Loved You” airplay.

Keep an eye on this one. Regardless of its status as a group, solo
act, or whatever, there’s something very exciting brewing here.

For additional details, contact Oldani at 314-559-2286, or E-mail
him at calvinflash@orbitwebs.com.

SOMETHING FISHY: Cavior is a quartet based in Chicago, cur-
rently shopping a 12-cut demo produced by Paul Hager (Shawn
Mullins, Tracy Bonham). Although somewhat rough in presen-
tation, the songs are solid. Hager casts the rock-leaning material
in an accessible framework that includes shuffling hip-hop sam-
ples. Particularly appealing are the quirky “Tangerine Speedo”
and “Okay, Nightmare.”

For more information, contact Andrew Brightman at star-
skie@pacbell.net.

KING’S X

(Continued from preceding page)

out, the die-hards come out and
pick it up.”

As for radio, Johantgen admits
Metal Blade’s attention will lie
elsewhere.

“We don’t rely on it and don't
make it a big foeus of our market-
ing plan,” he says. “It’s not what
this band is about.”

Instead, King’s X will return to
the road for a six-week European

‘We went into the
studio with no
demos or anything.
There’s way less
pressure that way,
because you’re in a
creative phase the
whole time’

- TY TABOR -

summer stint and a two-month
U.S. trek, less than a year
removed from the final portion of
a successful three-leg tour in sup-
port of 1998’s “Tape Head.”

Tabor says the quick turn-
around between that tour and
“Mr. Bulbous” is an attempt for
the band, whose music is pub-
lished by Groove Ulysses
(ASCAP), to “keep some momen-
tum” built while on the road.

Tabor’s solo efforts and involve-
ment with the progressive rock/
fusion outfit Platypus, and Pin-
nick’s Poundhound and Super-
shine projects—the latter of
which also features King’s X
drummer Jerry Gaskill—have
also garnered attention for the
self-managed trio.

“We stay busy,” says Tabor.

Teen Factor. Boston-based trio B-
Factor is the latest entry into the ongo-
ing boy-group phenomenon. The lads
are currently preparing for a club and
radio promotion tour behind their first
single, “Hold Me Now.” They're also
recording several tunes for the sound-
track to the film “Against The Wind,”
which is due later this year. Shown,
from left, are group members Andy
Lawson, Adam Brewster, and Nic
Womble.
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Favorite Song Requests

The Most Listened-to New Tracks On BTN

Genre Weeks On
Rock 1
Pop, Rock 1
Pop 1
Funk, Rock 2
Rock, Alternative 2
Rock, Pop 4
Instrumental, Electronic 2
Hard Rock 6
Pop 10
Rock, Pop 2

March 10, 2000

# Composition, Artist
Wanna Love You, Annica
Beloved, Mark K.

So, You Tell Me You Love Me, Never On Sunday

1
7}
3
4 World Renown, K.C.B.

5 How Much Love?, The Jones
6 No Tomorrow, Nylon Kincaid
7 Teenage Dirtbag, Wheatus
8 Stomp, The Jones

9 Broken, Melissa Mathes

0 Big Payoff, Atello

Weekly Radio BTN rankings are based on audio access requested by the site's registered and unregistered online audience
for any composition featured on the site.

The Most OQutstanding And Available Acts On BTN

Genre

Pop, Dance
Pop, Dance
Rock, Pop
Jazz, Funk
Funk, Rock
Hard Rock
Pop, Rock
Funk, Rock
Pop

Hard Rock, Rock 3

Weeks On

6
6
5
1
1
5
4
2
5
6

DEZERAY'S HAMMER

Dezeray's Hammer was formed immediately after the disbanding of the collaboration known
as Albert Hill. Through various musical projects, the trio has been together collectively for
five years and displays an unmistakable, unique chemistry. Co-originator Aaron Whisnant
crafts songs by blending a guitar-driven rhythmic texture with an undeniable sense of
melody. A rhythm section consisting of Chris Francisco on bass guitar and Kenny Hogan on
drums complements this intricate recipe, resulting in a series of sonically driven tafes aimed

at bringing emotions to unparalleled levels.

Genre From:
Pop, Rock Spartanburg, SC

For further artist details log on to www.billboardtalentnet.com/dezerayshammer

For details about these and other up and coming artists visit our website at

744

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Biliboard name is a trademark of BPI Communications, Inc. and is used under license by Talent Net Inc. Participation in
Billboard Tatent Net does not specify or imply an endorsement from Billboard.
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DUTCH DANCE MUSIC:
Alice Deejay is part of the
latest wave of European
dance acts (including Son-
ique and Eiffel 65) experi-
encing hits on U.S. charts.
The Dutch ensemble—

Non-Yanks. British rock
band UnAmerican, which
features ex-World Party
guitarist Steve McEwan,
launches a U.S. tour April
4in Boston. The band’s
self-titled debut album is
due April 11 on Estu-
pendo/Universal Records.
The album'’s first single,
“She’s The Bomb,” has
been released to rock
radio. UnAmerican tour
dates include April 5 in
New York, April 9in
Atlanta, April 11 in Chica-
go, and April 18 in Los
Angeles.

fronted by a singer named
Judy and featuring vocalists
Gaby and Jane—has been
embraced by top 40 radio
with “Better Off Alone,” the
first single from Alice Dee-
jay’s debut album, “Who
Needs Guitars Anyway?,”
released on Violent/Repub-

lic/Universal Records. “Bet-
ter Off Alone” is currently
climbing up the Rhythmie
Top 40 and Hot Dance
Music/Club Play charts, at
No. 23 and No. 32, respec-
tively, this issue.

Like Sonique, Alice Dee-
Jjay front woman Judy began
performing in nightelubs as
a DJ before becoming a
singer. This month Alice
Deejay concludes a promo-
tional tour in Florida.
Another U.8. tour
is said to be in the |
works.

Funky Maceo. Celebrated
saxophonist Maceo Parker
has worked with such artists
as George Clinton, James
Brown, and The Artist Former-
ly Known As Prince. On Park-
er’s latest jazz/funk album,
“Dial: Maceo” (due April 18 on
What Are Records?), he is
joined by The Artist, James
Taylor, and Ani DiFranco.

Static-X, Wisconsin Death Trip

REGIOMNAL HEATSEEKERS 'NO.1s

MOUNTAIN NORTHEAST

A. Kearns/R. TynanF. Wright, ...Live In Belfast
St i :

es. “A cockroach can survive
anything: earthquake,
nuclear holocaust,” says
Saddix. “They come in small
numbers, and then they
infest. We want to infest the
world.”

Papa Roach—whose other
members are guitarist Jerry
Horton, bassist Tobin Es-
perance, and drummer
Dave Bruckner—began
touring the U.S. in advance
of the album’s release.

Tour dates in-
clude April 4 in
Cleveland; April 5

ROACH INFES-
TATION: Hard
rock band Papa
Roach is set for a
lengthy tour in
support of its
DreamWorks
album “Infest,”
due April 25. The
album, produced

EAST NORTH CENTRAL
Static-X, Wisconsin Death Trip

T4

1
WEST NORTH CENTRAL ! A. Kear

Vi

MIDDLE ATLANTIC

ns/R. Tynan/E. Wright, ...Live In Betfast

in New York; April
7 in Philadelphia;
April 12 in Atlanta;
April 13 in Jack-
sonville, Fla.; April
15 in Houston;
1" April 25 in Sacra-

PACIFIC
Shakira, MV Unplugged

\

by Jay Baum-
gardner (Coal
Chamber, System
Of A Down)
includes hip-hop
and funk influences.
Formed in Northern Cal-
ifornia in 1993, Papa Roach
has already opened for such
acts as Limp Bizkit, Kid
Rock, Deftones, Power-
man 5000, and Staind.
Lead vocalist Coby Sad-
dix says the band’s name
was inspired by cockroach-

SOUTH CENTRAL
SPM, The 3rd Wish

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.
WEST NORTH CENTRAL MIDDLE ATLANTIC
1. Static-X Wisconsin Death Trip 1. Anthony Keams/Ronan TynandFinbar Wright The Insh Tenors Live In Befast
2. Alecia Elliott I'm Diggin’ It 2. John McDermott/Anthony Keams/Ronan Tynan The Irish Tenors
3. Stir Holy Dogs 3. Amber Amber
4, System Of A Down System Of A Down 4. Linda Eder It's No Secret Anymore
5. Brad Paisley Who Needs Pictures 5. D.L.T.C. D.I.TC.
6. Beth Hart Screamin’ For My Supper 6. Audra McDonald How Glory Goes
7. Anthony Kearms/Ronan TynawFinbar Wright The Insh Tenors Le I Beflest | 7. System Of A Down System Of A Down
8. Montgomery Gentry Tattoos & Scars 8. Phil Coulter Highland Cathedral
9. Chely Wright Single White Female 9. Ibezhim Ferrer Buena Vista Social Club Presents [brahum Ferrer
10. Jessica Andrews Heart Shaped World 10. Gilberto Santa Rosa Expresion

Static-X, Wisconsin Death Trip T e m—
I I”A__'_ o SOUTH ATLANTIC
Shakira, MTV Unplugged
[ e st S

mento, Calif.; and
April 27 in Palo
Alto, Calif.

SOUL-SEARCH-
ING: The R&B-
crooner market is
dominated by solo
singers and
groups. Rarely does a duo
come along that makes a bid
for the soulful-singer
throne. But Jive recording
artist Night & Day is aim-
ing to do so with its self-
titled debut album.
The duo—Tony Mar-
tinez and Gasner “Gaz”
Hughes—co-wrote and pro-

duced the album, which fea-
tures first single “Dante’s
Girl.” The track was includ-
ed on the movie soundtrack

Schuitz Debut. Contem-
porary Christian singer
Mark Schultz has been on
tour in support of his self-
titled debut album, set for
release Tuesday (28) on
Myrrh Records. The Kan-
sas-raised singer, now
based in Nashville, collab-
orated on the album with
producer Monroe Jones
(Third Day, Watermark).
Tour dates include April 23
in Lake Forth Worth, Fla.;
May 13 in Tulsa, Okla.;
May 14 in Wichita, Kan.;
June 18 in Manton, Mich.;
July 19 in Monteagle,
Tenn.; and July 28 in Mon-
terey, Calif.

to “The Wood.” Martinez
and Hughes have previously
worked with such acts as
Keith Sweat, Imajin, and
Marc Dorsey.
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EDITED BY MIGHAEL PAOLETTA
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P PANTERA

Reinventing The Steel

PRODUCER: Pantera

EastWest/Elektra 62451

It’s been four long years since Pantera has
served its loyal disciples with new musie,
and the good news is that the band has not
lost any of'its bite. “Reinventing The
Steel” assaults the senses with the closest
thing any mainstream band or label will
get to true underground metal. If you
think the current spate of metal/hip-hop
bands are harsh and edgy, then you’d bet-
ter brace yvourself for Pantera gems like
the single “Revolution Is My Name.” This
is not {or the faint of heart. Front man
Philip Anselmo shrieks and wails with
frightening authority, matched only by
guitarist Dimebag Darrell’s blend of
crunchy rhythm lines and nimble lead
riffs. “Reinventing The Steel” succeeds
largely on the strength of the band’s
choice to dodge trends and simply {ollow
the thread of its previous multi-platinum
efforts. Given the transience of rock’n’roll
in recent years. it's a wise move. After all,
it vou do something well—and unlike uny-
one else—keep on doing it.

Y THE LEGENDARY MARVIN PONTIAC
Greatest Hits

PRODUCER: Marvin Pontiac

Strange & Beautiful Music 0018

Perhaps Marvin Pontixe really was a halt-
West African, half-Jewish pop griot, and
New York hipster icon John Lurie is re-
leasing this album on his label as the enig-
matie artist’s posthumous “greatest hits.”
Or maybe Pontiac is saxophonist/compos-

& MUSIC

SPOTLIGHT

TRISHA YEARWOOD

Real Live Woman

PRODUCERS: Garth Fundis. Trisha Yearwood

MCA 170102

On her ninth MCA release, Trisha
Yearwood clearly cements her status
as one of the top contemporary vocal-
ists, regardless of genre. Stylistically
diverse, “Woman” leans lyrically
toward bare-bones emotional impact,
from the soaring opening track,
“Where Are You Now,” to the sparse
“Some Days.” Always astute at choos-
ing material, Yearwood is particularly
on target this time out, making use of
a wide range of blue-chip songwriters
from both inside and outside the
Nashville music community, with nary
a Diane Warren cut in the bunch.
While both country and AC radio
should find plenty to love here, this
record has the feel of one created with
passion for and by the artist at the
forefront rather than for commercial
viability. This gir] lays it all on the line,
track after track. A beautifully per-
formed and produced set, if this
“Woman” has a flaw it’s only a dearth
of uptempo cuts. That said, the saucy
“Too Bad You're No Good” is a wel-
come relief about halfway through—a
sure sign that Yearwood is aiming for
the heart with accuracy. An inspired
work and another career milestone.

er Lurie’s wise-guy alter ego. Pontiac’s
Sprechstimine and absurdist humor do
sound suspiciously like that of Lurie in his
occasional storytelling features with the
Lounge Lizards. Regardless, Lurie posing

SPOTLIGHT

COMMON

Like Water For Chocolate

PRODUCERS: various

MCA 11970

Ideally, hip-hop albums should include
a mixture of musical influences. Obvi-
ously, Common is very aware of this.
His MCA debut, “Like Water For
Chocolate,” is a musical melting pot,
encompassing jazz, African rhythms,
{unk, blues, and soul. Like its literary
and cinematic counterparts, “Like
Water For Chocolate” lets the listener
feel/sense what Common feels/senses.
The set’s lead single, the DJ Premier-
produced “The 6th Sense,” finds the
Chicago-bred MC delivering his own
hip-hop dissertation. “Time Travel-
ing,” which features Femi Kuti, Roy
Hargrove, and Vinia Mojica, is hoth
ethereal and haunting, with Common

3

paving tribute to Fela Kuti. On the
brilliant “Song For Assata,” Common
and the Goodie Mob's Cee-Lo pay trib-
ute to Black Panther Assata Shakur;
the track ends with a stirring quote
from Shakur herself. In addition to
these sociopolitical ideologies and
musical tributes, Common brings it
home on such straight-up hip-hop
tracks as “Cold Blooded” and
“Dooinit,” which were produced by
Ahmir “Tuestlove” Thompson and Jay
Dee, respectively. With guest spots
from D'Angelo and Mos Def, “Like
Water For Chocolate” strives to be the
ideal and comes pretty close.

as Pontiac has leagues more wit and musi-
cality than, say, Garth Brooks as Chris
Gaines. “Small Car” and “Pancakes” are

SPOTLIGHT

THE PERSUASIONS

Frankly A Cappella: The Persuasions Sing
Zappa

PRODUCERS: Rip Rense, Jerry Lawson, Gary Mankin
EarthBeat! Records R2 79832

In a work of absurdist inspiration wor-
thy of its subject, gospel a cappella
heroes the Persuasions offer up a sur-
prisingly soulful collection of . . . that’s
right, Frank Zappa covers. The vocal
quintet—expanded to a sextet for this
outing—pays homage to Zappa, who
inked them to their first album deal in
1969. The 12 featured songs are a
savvy survey of Zappa’s legendary
catalog of avant-garde rock and jazz,
spanning the years 1963-1989. As a
bonus, the album features contribu-
tions from former Zappa collaborators
like trombonist Bruce Fowler on
“Cheap Thrills” and guitarist Mike
Keneally on “My Guitar Wants To Kill
Your Mama.” But the Persuasions,
who previously covered Zappa’s “Lu-
cille Has Messed My Mind Up” on
1994’s “Right Around The Corney,”
have no problem translating his com-
plex musical arrangements with just
six-part harmonies. As evidenced on
tracks like “The Meek Shall Inherit
Nothing” and “Lumpy Gravy” (a
Zappa instrumental composition),
“Frankly A Cappella” is a novel re-
working of a true original. Great Goo-

gly-Moogly, indeed.

pitch-perfect takes on Afro-pop, and the
Stax-like grooves of “Now I'm Happy”
and “Bring Me Rocks” make for party
music par excellence (a la the “Get
Shorty” score). Whoever Pontiac’s band is,

THE BYRDS

Live At The Fillmore, February 1969
PRODUCERS: Bob Irwin and Roger McGuinn
Columbia/l.egacy CK 65910
(Untitled/Unissued)

REISSUE PRODUCERS: Bob Irwin and Roger McGuinn

ORIGINAL PRODUCERS: Terry Melcher, the Byrds
Columbia/Legacy CK 65847

Byrdmaniax

ORIGINAL PRODUCERS: Terry Melcher, Chris Hinshaw
REISSUE PRODUCER: Bob Irwin

Columbia/Legacy CK 65848

VITAL

Farther Along

ORIGINAL PRODUCERS: The Byrds

REISSUE PRODUCER: Bob Irwin

Columbia/l.egacy CK 65849

If not quite the holy grail that Byrds fans
were hoping for, the previously unre-

leased “Live At The Fillmore, February
1969” offers a valuable show-time snap-
shot of the band in its later country/rock
phase (with Clarence White but minus
Gram Parsons). The performances are a
bil wan in places, particularly in the

RE

ISSUES®

beginning, but the set warms up and
includes such compelling tracks as leader
Roger McGuinn’s rockers “Bad Night At
The Whiskey” and “So You Want To Be A
Rock’N’Roll Star,” as well as a great
cover of the Bob Dylan/Rick Danko clas-

enhanced versions of two decidedly less-
er later titles, “Byrdmaniax” and “Far-
ther Along.” From 1970, “(Untitled/Unis-
sued)” now features the entire half-live,
half-studio double-LP program of the
original (“Untitled”) on one disc, along

sic “This Wheel's On Fire.” As with all of
Legacy’s deluxe Byrds reissues, “Live At
The Filimore” is lovingly produced, with
persuasive liner notes by David Iricke.
Also included in this batch of rereleases
are a greatly expanded edition of “(Unti-
tled/Unissued)” and bonus-track-

with a second disc full of previously
unreleased material. The highlights on
the first disc include the 16-minute folka-
delic jam on “Eight Miles High,” while
the second disc features a game take on
Little Feat’s “Willin’.”

they have the vibrant versatility of down-
town New York’s tinest indie artisans.
And if Lurie’s—that is. Pontiac’s—Ilyrics
are silly, they are no sillier than those of
many chart-toppers. Distributed by Koch,
or available via Strangeandbeautiful.com.

R&B/HIP-HOP

P VARIOUS ARTISTS

WWF Aggression

PRODUCERS: various

Priority 50120

As hard-hitting as a “clothesline from
hell”—and consisting of the entrance
themes from the World Wrestling Federa-
tion’s popular superstars, redone hip-hop
style—this 13-track set features names
like OI’ Dirty Bastard, Ice-T, and Mack 10.
On the Rock's theme, the guitar-lashed
“Know Your Role.” Method Man lays
down the law by borrowing a number of
the Rock’s coined phrases, including “lays
the smack down.” D-Generation X’s
theme, “The Kings,” is performed in true
old-school fashion by Run-D.M.C., which
ably rides out the heavy metal undertones
as only it can. Other head-nodders include
newcomers Tha Eastsidaz, who get down
on Kane'’s theme. “Big Red Machine,” and
Snoop Dogg and W.C., who deliver Stone
Cold Steve Austin’s theme, “Hell Yeah.” A
full-on aural assault, “WWF Aggression”
will surely take listeners to the mat track
after track.

DANCE

* BYRON STINGILY

Club Stories

PRODUCERS: various

Nervous Records 20390

Byron Stingily has been a mainstay in the
club community since the mid-"80s when,
as the lead singer of seminal house music
trio Ten City, his sweet falsetto caressed
such dancefloor hits as “Devotion” and
“That’s The Way Love [s.” Two years ago,
he embarked on a solo career with the
release of his solo debut album, “The
PPurist.” On this, his sophomore set,
Stingily doesn’t stray too far from his sig-
nature sound: soul-soaked anthems that
owe as much to yesterday as they do to
the here and now. For Stingily, it’s obvious
that musical {reedom has more to do with
classic R&DB sensibilities than over-the-top
trendy beats. Tracks like the Peter Rau-
hofer-produced “Give Into Love,” the
Danny Tenaglia-produced “Why Can’t You
Be Real,” the self-produced title track,
and the D-Influence-produced “Search-
ing” gloriously recall the Philly era of the
"70s while in no way sounding dated.
That’s quite a feat—and a major accom-
plishment.

JAZZ

TABLE 4 5IVE

No Reservations

PRODUCER: Blugjean

B-Jazzin Recordings BJR-CD20001

Dance music enthusiasts will, no doubt,
recognize the producer/leader behind this
project. Throughout the "90s, Bluejean
achieved cult-like status with his numer-
ous productions that were equal parts
deep house and jazz. With the arrival of
“No Reservations,” it's very apparent that
he’s now concentrating solely on the latter.
Jazz purists will most likely scoff at this
recording. Of course, it’s really not for
them. That said, the 11 featured tracks on
“No Reservations” will surely connect
with fans/listeners of smooth juzz and
adult R&B radio formats, where the
rhythms are sensually sweet and the
vocals, it any, are soulful. Highlights
include the instrumental “Simple Plea-
sures,” which is so deserving of lyrics
(perhaps sung by somebody like, oh, Jean

(Continued on next page)

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding coilec-
tions of works by one or more artists. PICKS ( p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (# ): New releases, regardless of chart potential, nighly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisvitle, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Bradley Bambarger (classical/worid/jazz/pop/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age); Brian Garrity (pop/N.Y.).
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Carn); the sax-fueled “Skyline”; the
melancholic “Only Heaven Can Wait”; and
“Time Piece,” which makes for perfect
mood music when the lights are turned
low. Contact 718-849-7307.

% LOS HIDALGO

Los Hidalgo

PRODUCERS: Rodolfo Castillo, Pedro Alfonso

WEA Latina 81802

The still-hot “trios” field features three-
part harmonies from handsome baritones
and tenors. WEA Latina’s entry into this
niche stands a strong chance of skipping
up both the Hot Latin Tracks and Bill-
board Latin 50. Soaring harmonies from
this Venezuelan threesome are layered
over ear-pleasing, tropical-rooted ar-
rangements, ably anchoring covers of
evergreens penned by their famed father,
Enrique Hidalgo. Spry, leadoff single
“Toda Tu” is a solid chart bet, comple-
mented by catchy, like-minded entries
“Pero Te Amo” and “Una Criatura Nunca
Vista.” Smooth-grooving salsa track “Por
Amor” and faithful English and bilingual
renditions of Latin pop chestnut “Sua-
vecito” round out a promising debut.

Y FERNANDO OSORIO

Con Palabras

PRODUCERS: Emanuele Ruffinengo, César Lemos

WEA Latina 82125

The Venezuelan singer/songwriter
charmed attendees at Billboard’s Interna-
tional Latin Music Conference several
years back when he performed his stylish
love songs and philosophical musings. He
has now come up with a superb maiden
disc replete with well-crafted confession-
als, most of which are amorous in nature.
Hot producer Emanuele Ruffinengo, who
helmed nine tracks by himself and two
tracks with César Lemos, lays down edgy
and taut pop arrangements that give
ample room for Osorio to coat his incisive
verse with raspy-voiced sentiment. The
first single, a luscious ballad titled “Vivir,”
deserves immediate radio attention, as
does lovely, shuffling romantic ode “Todo
Su Amor,” climactic, tropi-pop love song
“Hasta Que Llegues T4,” and chugging,
ruminative “Y Nada Més.”

CLASSICAL

P> J.S. BACH: Lute Suites

Paul Galbraith, tute

PRODUCER: Ramiro Belgart

Delos 3258

With the massive editions from Teldee,
Hanssler, and Harmonia Mundi out to eel-
ebrate the 250th anniversary of Bach’s
death, it might seem that there would be
hardly any room for individual homages to
the composer: Here, though, is a sure-fire
hit: Paul Galbraith’s arrangement of
Bach'’s lute suites for his unique, and
uniquely popular, eight-string guitar. Gal-
braith had remarkable artistic and com-
mercial success with an ingenious Haydn
album from ’98, as well as a set from last
year featuring his arrangements of Bach’s
sonatas and partitas originally for solo vio-
lin. Even if some of the intimate charm
and sonic spice of actual lute recordings
by the likes of Hopkinson Smith and Nigel
North are missing here, Galbraith’s keen
imagination and big, big sound (captured
beautifully) mark this disc as special.

% 1.S. BACH: Concertos

Europa Galante, Fabio Biondi

PRODUCER: Nicoias Bartholomée

Virgin Veritas 7243 5 45361

Following up his stellar Virgin debut (a
definitive take on Vivaldi’s “L’Estro Ar-
monico”), former Opus 111 star Fabio
Biondi essays an inventive tribute for the
Bach year. It’s an enterprising collection,
featuring reworkings of familiar concer-
tos: Two most often heard as harpsichord
features are turned back to their probable
violinistie beginnings, a dual harpsichord

concerto is turned into a vehicle for violin
and oboe, and a concerto most commonly
heard as a violin transeription is returned
to its harpsichord original. Biondi is one of
the very finest period-violin soloists, and
his Italian ensemble, Europa Galante,
plays with a feel for texture that is almost
palpable. The latter virtue is also attribut-
able to producer Nicolas Bartholomeée,
one of the best in the business.

CONTEMPORARY CHRISTIAN

CLAY CROSSE

A Different Man

PRODUCER: Regie Hamm

Reunion 10064

After wrestling with some personal dem-
ons in the past two years, Crosse—a re-
cipient of the 1995 Dove Award for best
new artist—has created perhaps the most
powerful album of his career with “A Dif-
ferent Man.” With the help of hit song-
writer-turned-producer Regie Hamm, the
collection runs the gamut from the funky,
get-up-and-move opening cut “No Fear”
to the beautiful closing track, “More Like
You.” A gutsy, passionate vocalist, Crosse
finds lots to sink his chops into here, in-
cluding the rowdy homage to his home-
town, “Memphis,” and more confessional
cuts like “Sinner’s Prayer,” “98,” and
“Arms Of Jesus.” From the production to
the quality of the songs to Crosse’s soul-
ful, stirring vocals, “A Different Man” is a
uniformly strong album. With his personal
and vocal difficulties behind him, Crosse
seems to have emerged a stronger, more
solid artist.

% JEFFMAJORS

Sacred 2000

PRODUCER: JeffMaijors

NAS Music J1340

JeffMajors is a classical harpist with a
repertoire rife with reinterpretations of
gospel standards, classic hymns, and
strong originals. If that combination
strains credulity, one listen should make
believers out of even stone-cold cynics.
Majors’ harp, delicate orchestrations, and
the rich, soulful vocals of superb guest
artists lend gentle reverence to “Sweet
Hour Of Prayer.” And the renowned spiri-
tual “Wade In The Water” falls perfectly
into a mellow, jazzy pocket. Gospel great
Albertina Walker is magnificent as ever on
the bluesy ‘Just Another Day,” while the
stately old hymn “Rock Of Ages” finds
new life with Majors’ harp laid atop a
kicking hip-hop rhythm section. Believe it.
This is a richly rewarding sojourn onto
truly original turf. Contact 888-454-5490.

ANDREAS VOLLENWEIDER

Cosmopoly

PRODUCER: Andreas vollenweider

Sony Classical SK 89096

On “Cosmopoly,” Swiss harpist Andreas
Vollenweider gets to show off some of the
impeccable technique that’s sometimes
lost in his more ornate productions. Play-
ing live in his home studio, the harpist
pairs off with a global array of musicians,
including singer Bobby McFerrin, jazz
pianist Abdullah Ibrahim, and Brazilian
singer Milton Nascimento. Some pairings
are more successful than others. His duet
with Ibrahim is tentative, and Armenian
doudouk player Djivan Gasparyan simply
overwhelms the harpist with his mourn-
fully tragic sound. Carly Simon, a long-
time fan, tries to wrestle words from
James Joyce’s “Finnegan’s Wake” but
gets tossed out of the ring. Yet playing
with his own group, Vollenweider rips
through the energetic “Stella,” a melody
that instantly lodges itself in your con-
sciousness. The duet with Nascimento is a
smoldering, sensual affair. “Cosmopoly,”
like the cosmos, presents many possibili-
ties, and perhaps Vollenweider should
have chosen just a few to explore more
deeply.

EDITED BY GHUGH TAYIOR

> CHRISTINA AGUILERA | Turn To You (3:53)
PRODUCER: Guy Roche

WRITER: D. Warren

PUBLISHERS: Realsongs/WB Music, ASCAP

RCA 65998 (CD promo)

Best new artist Grammy winner Christina
Aguilera slows down the pace after her
double-duty at No. 1 with the groovy
“Genie In A Bottle” and “What A Girl
Wants.” Again, it’s her sheer vocal
prowess, the eighth wonder of the world,
that will make this song connect with both
radio and her growing fan base. Themati-
cally, the Diane Warren song is about call-
ing upon the love of that special one when
times get tough; unfortunately, melodical-
ly, it’s about as clichéd as a ballad gets—
simply, it sounds more like a leftover from
the stack rather than the kind of glorious
anthem Warren is capable of, like Whitney
Houston’s current “I Learned From The
Best.” In fact, this song is so similar to
Houston’s own “Count On Me” with CeCe
Winans that many are likely to think it's a
remake. Aguilera does deliver—the mid-
section is glorious—but this is far from an
ideal platform for Aguilera to introduce
the masses to her first hit ballad.

MICHAEL FREDO Love All Over Again (timing not
listed)

PRODUCER: Veit Renn

WRITERS: V. Renn, J. Skinner

PUBLISHERS: Zomba Enterprises/Conversation Tree
Music, ASCAP

REMIXER: Lenny Bertoldo

Qwest/Warner Bros. 44814 (CD promo)

While Michael Fredo's first release, “This
Time Around,” had a lot of hit potential,
radio passed on the youthful, giddily
paced track. So, top 40, here’s your make-
up test. Once again, Fredo is set against a
perky backbeat of typical sounds of the
day, but the melody and chorus of this
treat are so easily embraced that “Love
All Over Again” should have no trouble
appealing to the format’s younger core.
Beware of the remixes, however: They so
strip the song of its original melody that
the remaining elements are about as
melodic as a fire truck. Also unfortunate,
the dance versions reveal conclusively that
Fredo is not exactly the next Pavarotti in
terms of vocal stamina. Still, the label has
done a formidable job in marketing this
guy, thanks to his kinship with Tommy
Hilfiger, which secured Fredo a spot
warming up for Britney Spears last year.
This could be the one to break him.

Y GARY ALLAN Lovin' You Against My Will
(timing not listed)

PRODUCERS: Tony Brown, Mark Wright

WRITER: J. O'Hara

PUBLISHERS: Sony/ATV Sangs/Tree Publishing/Trick Knee
Music, BMI

MCA 088170101 (CD promo)

There’s a lot going on here. In the latest
offering from Gary Allan’s very fine
“Smoke Rings In The Dark” album, the
California-born singer serves up another
winner. This sounds like a cheatin’ song,
with its lyric of reluctant love (lust?) and
lack of will power. Allan’s vocals recall
Johnny Rivers at times, but the song’s
urgency is closer to that of Bruee Spring-

steen, of all people. A shuffling beat, a
touch of strings, and some cool guitarwork
when necessary, combined with Allan’s
smoldering delivery, add up to what
should be a hit. What’s it gonna take to
break this boy?

TRACY BYRD Love, You Ain’t Seen The Last Of
Me (no timing listed)

PRODUCERS Billy Joe Walker Jr., Tracy Byrd

WRITER: K. Francheski

PUBLISHER: WBM Music Corp., SESAC

RCA 07863 (CD promo)

Working with somewhat of a mismatch
between music and lyrie, Tracy Byrd still
puts forth a strong effort on this tale of
not throwing in the towel in the game of
love. Guitars and drums are upfront in the
mix, resulting in a sound more suited to a
song about hunting, fishing, or barroom
brawling. The song is well-performed
throughout, but the message doesn’t deliv-
er the punch promised by the instrumen-
tation and Byrd’s earnest, robust vocal.
That being said, a catchy chorus may help
this song catch on if country radio plays it
20 times a day. At least it isn't pop.

THE JAZZYFATNASTEES The Wound (4:30)
PRODUCERS: Scott Storch, J. Gray, Melvin Lewis, Richard
Nichols

WRITERS: T. Moore, M. Martinez, S. Storch, M. Lewis
PUBLISHER: not listed

MCA 4396 (CD promo)

Jazz-flavored soul is back, or at least the
two young ladies who make up the Jazzy-
fatnastees—Tracey Moore and Mercedes
Martinez—are working it hard to let peo-
ple “hear” the light. While the fusion of
R&B and jazz is nothing new (think the
rhythms of Earth, Wind & Fire; Grover
Washington Jr.; and Roy Ayers in the "70s,
then Soul IT Soul, the Brand New Heav-
ies, and Zhané in the '80s and '90s), the
sound is currently enjoying a resurgence
with acts like Olu and Amel Larrieux (solo

(Continued on next page)

BBMAK Back Here (3:26)

PRODUCERS: Oliver Leiber, John Shanks
WRITERS: Barry, Burns, McNally, Thornalley
PUBLISHERS: Strongsongs Ltd./BMG Music Publish-
ing, ASCAP

Hollywood Records 11270 (CD proma)

To call the gentlemen of Irish trio
BBMak a boy band is to suggest cer-
tain traits in these super-pop times,
and that would be a sad injustice. Yes,
they fit some of the criteria: They’re
young, they’re awfully cute, and they
can harmonize in the most credible of
ways. With that out of the way, this

group is better judged by its sheer
magical musicianship. These guys play
instruments, write their songs, co-pro-
duce, sing live for real, and refuse to
detract from their vocals with precious
dance steps. The coflection of songs on
their fortheoming Hollywood Records
debut, “Sooner Or Later,” demon-
strates a tryly organic art form;
indeed, the voedls from members
Christian Burns, Ste McNally, and
Mark Barry mesh with the elegance
ani rilky poise of the best from Boyz
1T Men, Lead single “Back Here,” co-
produced by John Shanks and Oliver

NEW & NOTEWORTHY

Leiber (the man who made Paula
Abdul famous), is probably the most
Americanized of the songs here—but
what a remarkable introduction.
Already huge in Japan, BBMak—
which stands for Burns, Barry, and
McNally—sings of the regret over mis-
treating a lady and realizing that all
has now been lost: “So I told you lies,
even made you cry/I was so wrong, 1
promise you, now my love is true/This
is where my heart belongs.” The song
itself is captivating, painted in rich
hues of harmonie color, with a chorus
that sticks like flypaper. The midsec-
tion features a real rollicking guitar,
showing off the edge that this group’s
peers don't have. This is a wondrous
debut from a group that deserves the
full attention of U.S. programmers. If
these guys don’t break bad here, then
there just ain’t no justice at radio any-
more. Catch them performing on the
Disney Channel April 8.

ANGELA VIA Picture Perfect (3:27)
PRODUCERS: Berny Cosgrove, Kevin Clark
WRITERS: B. Cosgrove, K. Clark, A. Via
PUBLISHERS: WB Music/Be Le Be Music, ASCAP;
About Time Music, Performing Right Society (U.K.)
Atlantic 300008 {(CD promo}
Eighteen-year-old Angela Via is pre-
pared to shake up everything you
thought you knew about today’s bevy
of youth acts. Willi torgie-wagging
support from Aflantic Hecords, pre-
street-date support has already been
secured from powerful top 40 outlets in
New York, Los Angeles, Boston, Hous-
ton, and Portland, Ore., among others.
And with good reason. One listen and
the picture will be perfectly illustrated:
This young woman is poised to shine
bright in a top 40 landscape that is wide
open to peppy, uptempo songs that eon-
nect with a 12- to 24-year-old audience.

Yet Via also offers the voeal chops—and
she co-wrote this song—to make adults
shake loose with a nod of approval. The
radio version of “Picture Perfect” is one
of those one-listen efforts, replete with
irrefutable vim, a chorus that zeroes in
like a bull’'s-eye, and production that is
on target with today’s lovable pure pop
vibraney. Ah, but wait, there’s more.
Atlantic has craftily slapped six radio-
friendly versions of the track on the CD
promo that make the song apropos for
any top 40-centered format out there.
The Eddie’s Perfect Dance mix intro-

duces a meaty house vibe that ups the
hip factor to the club level; the Jack D.
Elliot Radio mix works the track into a
perfect weekend mix-show staple & la
the best of Thunderpuss 2000; and
Eddie’s Crossover/Rhythm mix whips
up a plausible R&B vibe that will send
the many R&B chart-topping light-
weights out there into yesterday’s news
file. While each version serves some
specific niche out there, the simple radio
version truly remaing the best among
the erowd. Don't simply watch this one.
Get busy now and champion it in your
market. You've got a hit on your hands.

SINGLES:

PICKS (9»): New releases with the greatest chart potential. CRITICS' CHOICES (% ): New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)
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AMBER Above The Clouds (4:11)
PRODUCERS: Berman Brothers
WRITERS: M. D'Ubaldo, R. Nowels, B. Steinberg
PUBLISHERS: Hidden Pun, BMI; Jerk Awake/EM!
April Music/Future Furniture, ASCAP

REMIXERS: Jonathan Peters; Sal Dano and Brian K.
Tommy Boy Records 2053 (CD promo)
Tommy Boy Records has already
earned the tenacity of the year award
for proving to top 40 programmers
that resistance to previous hit “Sexual
(Li Da Di)” was futile whenever the
song was finally introduced in a given
market. Reportedly, some of that hesi-
tation came from the fact that Amber
dared to proclaim sexual liberation
among women, God bless her (though
it certainly didn’t dissuade club pun-
dits, who made “Sexual” a No. 1 smash
on the Hot Dance Music/Club Play
and Hot Dance Music/Maxi-Singles
Sales charts). With the clean lines and
super-catchy hook of “Above The
Clouds,” the second release from the
singer/songwriter’s rich self-titled
album, you'd have to be pretty dim to
pass on a dance-oriented hit so obvious
as this. “Clouds” is another Berman
Brothers classic, absolutely drooling
with tasty musicianship. There’s on-
target instrumentation, an irresistible
hook, and stellar vocals {rom this
grade-A talent. The track is filled with
the joy of being in love, with verses
meaty enough to separate this artist
from so many of the nameless club
floor divas out there chanting along to
yet another cookie-cutter beat. For the
fickle, every imaginable style of remix
is offered on the promo—eight in all—
but none so beautifully clicks with top
40 intentions as the original mix. Alas,
when will mainstréam pop stations
recognize the star they have at their
fingertips? Current album “Amber” is
packed with many more hits; what in

the wor]d are you waiting for?

(Continued from preceding page)

and previously with Groove Theory) and
the hip-hop/jazz fusion of Erykah Badu.
Here, the duo blends seamlessly with
thick vocals that flow like syrup and cool,
sophisticated tracks that mesmerize like
magic. “The Wound” is a quiet hit, waiting
for radio to expose it to the yearning
masses who are fed up with much of cur-
rent commercial R&B’s bland harmonies,
limited-range vocals, and clichéd lyrics.
Jazzyfatnastees are jazzy musically, phat
lyrically, and oh-so-nastee vocally.

THE TEMPTATIONS I'm Here (3:59)

PRODUCER: Joe

WRITERS: K. Willis, C. Morrison

PUBLISHERS: Silliwak Publishing/Aircontrol Music/EMI
April Music/Sharlo’s Dream, ASCAP

Motown 20073 (CD promo)

Motown’s initial radio campaign was quite
clever on this one. Sent out under a white
label as a single from a mystery artist, the
Temptations’ “I'm Here” prompted con-
tests at several stations asking listeners to
call in and guess who was singing. Smart
idea, because this record is a smash. And
as we all know, all too often in this busi-
ness, artists gain airplay based on name
and image more than the music. Although
the Temptations are legends, they and oth-
ers from their era often find resistance to

SPOTLIGHT
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LeANN RIMES 1 Need You (no timing listed)
PRODUCER: LeAnn Rimes

WRITERS: T. Lacy, D. Matkosky

PUBLISHER: not hsted

Capitol/Curb/Sparrow 7087 (CD promo}

Not since her pop breakthrough “How
Do I Live” almost three years ago has
LeAnn Rimes brought forth a song so
naturally beautiful and well-suited to
her rich, enveloping vocal style. It's
the lead single from May’s two-night
CBS miniseries ‘Jesus,” whose sound-
track also includes Hootie & the Blow-
fish, Lonestar, de Talk, 98°, and Sarah
Brightman, and you'll be declaring
this your own jaw-dropping religious
experience after just the first sumptu-
ous chorus. It’s only so often that a
song comes out that you fall in love
with the first time through. The gor-
geous melody and adoring lyric from
Ty Lacy and Dennis Matkosky will
leave an indelible mark across AC,
where it is a certain No. 1 chart-top-
per, and top 40, which would also do
well to play this honey of a song to full
glory. Listening to Rimes sing is an
honest-to-(God wonder; she sounded so
perfect all those years ago but now has
a command of her register that rivals
Miss Celine’s. There’s not an iota of
country in the production, which may
leave that genre’s programmers feel-
ing deserted again, but can they deny
that it’s the artist’s best song in years?
And note this accomplishment: The
track was produced solely by Rimes.

All in all: sheer splendor.

their current music at young-end R&B
outlets. Not likely with this track, though.
“I'm Here,” produced by Jive recording
artist Joe, has as contemporary a sound as
Jagged Edge, Dru Hill, or Ideal. The
Temptations came back strong two years
ago with the album “Phoenix Rising,”
which spawned “Stay,” one of the biggest
adult R&B hits of that year. But even
while that track was heard on some main-
stream R&B stations, the song’s adult
sound didn’t allow it to truly cross over to
a younger demo. Let’s just hope that pro-
grammers who started playing “I'm Here”
will continue, even now that they know the
Temptations don’t have their hair dyed
gray or pink to get noticed.

ROCK TRACKS

Y TAM! Punctured Brain (3:50}

PRODUCER: George Christie

WRITERS: Treanor, Christie, McKintosh

PUBLISHER: BMG Sangs, ASCAP

Roadrunner 474 (CD promo)

“Punctured Brain” is the disarmingly
wordy, utterly groovy first single that
bodes very well for the Scottish trio Tam!
and its full-length debut, “Hello My
Friends, Do You Read Me?” More sincere
in its borrowings than Beck and smarter
than Happy Mondays (two acts to which
the trio has been compared), Tam! leavens
the ragged hip-hop rhythms with Blur-
like slacker glam and quirky pop poetics.
The band is the precocious Tam Treanor,
George Christie, and Barney Starchan,
who have already charmed live audiences
and singles buyers alike in the U.K. Road-
runner should be applauded for having
the gumption to sign them up for the U.S,,

where programmers have to see this as an
automatic add. It sounds suspiciously like
the pop of the future.

NICKELBACK Leader Of Men (3.10)
PRODUCERS: Dale Penner, Nickelback

WRITERS: Chad Kroeger, Nickelback

PUBLISHER: Nickelback Music, SOCAN

Roadrunner 460 (CD promo)

Moody acoustic verses, uptempo electric
chorus. We've heard this before. The Van-
couver quartet Nickelback proffers the
decidedly Johnny-come-lately single
“Leader Of Men” as the first offering from
its sophomore album, “The State.” Origi-
nally released independently in Canada
and now offered stateside via Roadrunner,
“The State” has an attractively grainy
hard rock sound thanks to indie engineer
extraordinarie GGGarth Richardson. But
that’s about all that’s attractive about it.
Nickelback has a reportedly impressive
Canadian following, and it has toured with
Creed and Silverchair. Fans of those bands
could be drawn to the similar modus
operandi here, but most will surely pro-
claim this more of the same.

DANCE

JENNIFER HOLLIDAY Think It Over (3:37)
PRODUCER: Michael Zager

WRITERS: M. Zager, A. Fields, C. Houston

PUBLISHER: Sumac Music, BMI

REMIXER: Thunderpuss 2000

Jellybean Recordings 2556 (CD promo)

Name one dancefloor pundit who doesn’t
worship the classic work of Jennifer Holli-
day, and we’ve got some real cheap prop-
erty for you just west of Castro Street.
Through the years, this diva’s fiery chops
have ignited embers into raging flames.
frrom her only top 40 entry, 1981’s “And I
Am Telling You I'm Not Going™ from
Broadway’s “Dreamgirls,” to a regular
gig as a gospel singer last season on Fox
TV's hot “Ally MeBeal.” Here, the grande
dame gambols down the Martha Wash
path, with a classic tune from Michael
Zager loaded to the gills with a frolicky
dance backdrop, dramatic production that
doesn’t dare let things rest for a moment,
and a nearly frantie, over-the-top vocal
performance, complete with signature
grunts and wide-mouthed bellows. The
original radio mix sails best for radio here,
though the Thunderpuss 2000 radio mix
does provide the needed house intensity
to throw it smack-dab in the middle of
club floors to great effect. While Wash has
been loaded down the past few years with
hopelessly weak material, Holliday is in
the midst of a fresh new beginning, thanks
to her 1999 hit on Universal, “A Woman’s
Got The Power.” Radio play from anyone
but pre-established pop stars leaning
dance is a tough task for any artist these
days, no matter how talented they may be,
but free-thinking outlets will hug this
grand offering with honored arms.

GOODIE MOB FEATURING TLC What It Ain’t
(Ghetto Enuff) (a.25)

PRODUCERS: Cyptron, Dallas Austin

WRITERS: D. Austin, R. Barnett, T. Burton, C. Gipp, W.
Knighton, L. Lopes

PUBLISHERS: Cyptron Music/EMI/Blackwood Music/Good-
ie Mob Music/Chrysalis, BMI; U.N.I. Publishing, ASCAP
LaFace 4453 (CD promo)

Goodie Mob returns with that Dirty South
bounce on the futuristic “What It Ain’t
(Ghetto Enuff),” while taking on label-
mates TLC as it gets down and dirty on
this musical battle of the sexes. The South
continues to rise—at least in hip-hop—as
the Mob offers this radio-ready party jam
with serious chart potential. TLC’s Left
Eye spits a rapid-fire flow all over the spo-
radie drum’n’bass bridge, while her band-
mates provide the hook. The Mob’s Khujo,
Cee-Lo, T-Mo, and Big Gipp hold their own
against the ladies of TLC as they take
turns flowing ably over the Dallas Austin-
produced track, which uses effects that
almost sound similar to speeding cars on a
raceway. “What It Ain’'t” may not be ghetto
enough for some, but it is definitely hot
enough.

THE BEATLES' STORY ON CAPITOL
RECORDS, PART ONE: Beatlemania & The Sin-
gles

Compiled by Bruce Spizer

498 Productions

$50; 226 pages

In the Dec. 28, 1963, issue of Bill-
board, a small ad sporting a Capi-
tol Records logo, an illustration of
the distinctive Beatle mop-top hair-
style, and the tag line “The Beatles
Are Coming” appeared. After
months of refusing to release Bea-
tle product in the U.S., Hollywood-
based Capitol Records was finally
setting the stage for the most im-
portant English export to hit the
U.S. shores since the Mayflower.

In his previous tome, “Songs,
Pictures And Stories Of The Fabu-
lous Beatles Records On Vee-Jay,”
lawyer-turned-author Bruce Spiz-
er offered a detailed, long-overdue
account of the Beatles’ U.S. releas-
es on Vee-Jay.
In his new opus,
“The Beatles’
Story On Capi-
tol Records,
Part One: Beat-

THE BEATLES’ STORY
0N CAPITOL RECORDS

A NARRATIVE AND PICTORIAL DISCOGRAPRY OF BEATLEMANIA IR 2 BOOKS

Spizer details the early stages of
Beatlemania in the U.S., what it
took to get the Beatles on Capitol
(as he did in his Vee-Jay book), and
how the label campaigned to break
the Fab Four in America—includ-
ing Livingston earmarking $40,000
for promotion and Capitol mandat-
ing that its employees wear Beatle
wigs.

In Section T'wo, Spizer offers a
comprehensive overview—recording
session information, pressing varia-
tions, and chart histories—of every
Beatles single released by Capitol
until the band formed Apple Records
in 1968. There are also sections on
the jukebox and promotional releas-
es, including the open-ended inter-
view discs that allowed DJs to sound
like they were interviewing the Bea-
tles live in the studio.

In the book’s concluding Seetion
Three, Spizer gives a brief history
of the label, with
chapters on the
Capitol Record
Club, label press
kits, and mer-
chandising

lemania & The
Singles” (the

PACTUAES OF ALL THESR MIT RECORDS
SN VKW v THE ARKE TING OF T2 BEATLES TO THER FANS.

sater HOTE
THEIR WNOLE STORY ON CASYTOL RECORDS ... FRGA BEGHINNG TO FABULOUS FAME!

items.
Of particular

first of a two-
volume set),
Spizer docu-
ments another
important chap-
ter in the Beat-
les” U.S. label
history with the
same compre-
hensiveness
that informed
his previous
work.

According to Alan Livingston,
president of Capitol Records for
most of the ’60s, Dave Dexter Jr.—
a name that will live in infamy in
Beatles lore—was entrusted with
deciding what product Capitol
should release from its British par-
ent, EMI. Unimpressed with the
Beatles’ sound (he reportedly told
Livingston, “They’re a bunch of
long-haired kids—they’re noth-
ing”), Dexter recommended that
Capitol pass on the Fab Four, leav-
ing the door open for indie labels
Vee-Jay and Swan to score U.S.
licensing deals for the Beatles’ ini-
tial singles, which bombed when
first issued here in 1963.

Beatles manager Brian Epstein
and producer George Martin were
becoming increasingly frustrated
by Capitol’s rejections when Dex-
ter once again recommended that
Capitol pass on a new Beatles sin-
gle, this time the incredibly infeé-
tious “I Want To Hold Your Hand.”
Only after a strategic phone call
was placed by Epstein to Liv-
ingston—who wrote the compli-
mentary forward for the book—did
Capitol finally relent.

In Section One of his new book,

interest is how
Capitol tailored
the Beatles’
original U.K.
output for the
American mar-
ket, releasing
several U.K.
album tracks as
U.S.  singles
(including
“Eight Days A
Week,” “Nowhere Man,” and “Yes-
terday”) and sometimes changing B-
sides.

As with the Vee-Jay book, the
cover art is patterned after an actu-
al release from the profiled label, in
this case the two-album Capitol
Records set “The Beatles’ Story.”
The book also sports the same
beautiful, lavish layout as its pre-
decessor, with color pictures of sin-
gle sleeves, label variations (mak-
ing it a must for collectors),
assorted publicity and promotional
materials, photos, and vintage trade
advertisements.

The Beatles’ original U.K. sin-
gles and albums were how the
group intended its music to be
heard, yet the way Beatles were
marketed in the U.S. is an impor-
tant part of their story. This book—
and its concluding volume (“Part
Two: The Albums,” slated for a
mid-October release, which will
focus on how Capitol reworked the
U.K. albums, including the infa-
mous “butcher” cover of “Yesterday
And Today”)—offers the reader a
time capsule of those U.S. releases
and how first-generation American
fans were exposed to the music.
MICHAEL AMICONE

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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The Carr Semi-Formal. The Kristen Ann Carr Fund recently hosted its seventh
annual Semi-Formal at New York’s 200 Fifth Avenue Club. This year's event
raised more than $227,000, which will go toward the Kristen Ann Carr Fund's
programs and research to help in the fight against sarcoma, a rare form of can-
cer. This year's sponsors included Bruce Springsteen and Patti Scialfa-Spring-
steen; Elton John; Charlie Watts; Shania Twain; Barbara Carr and Dave Marsh,
Kristen Ann Carr's/parents; Bob Costas; Barbara and Jon Landau; Joseph E.
Seagram and Sons Inc.; MTV Networks; Brick Wall Management; Sony Music
Entertainment; Mercury Nashville; and Musicians on Call. Shown at the event,
from left, are Jon l.andau; Dr. Murray Brennan; board trustees Carr, Marsh, and
daughter Sasha Carr; the Springsteens; and Shelley Lazar, event chairwoman.

COMMENTARY

(Continued from page 4)

expense of their |nternational sales,
leading to a declning market share
for international/repertoire.

But it’s premature to conelude
that there’s less demand for for-
eign product in| Japan. In fact, a
number of local pompanies that do
not have the lukxury of automati-
cally receiving| a supply of hits
from the U.S. or{the U.K., but that
have found opportunities to grow
with the repertpire, have contin-
ued to actively njake label and one-
off deals with floreign licensers.
Their efforts ark certainly paying
off. Some are generating sales
with internatiorial repertoire that
are comparable|to, if not greater
than, those of some internationally
affiliated labels

Now is the tirae for internation-
al companies with huge and lucra-
tive internation:il catalogs to refo-
cus their attention on exploitation
of their artisti? and commercial
treasure box in Japan. They need
to allocate their organizational
assets—be it at/the product, pro-
motion, marketinhg, sales, informa-
tion technologies, financial, or
administrative levels—to interna-
tional activities in Japan. This can-
not be a quick rejpair job—it has to
be a well-planned restructuring, a
word that is often aeard in Japan
nowadays.

Internation:dl companies in
Japan are loaded with internation-
al product. Th¢ flow of product
needs to be monitored, and outlets
for the product must be analyzed
closely. While jparant companies
and licensers of‘en insist that sub-
sidiaries and licensees release
locally manufictured produect,
imported product can often be use-
ful in testing thle market and can
certainly be merketed more effi-
ciently.

The worldwice priorities of the

major labels and other licensers
can get mixed up with the priori-
ties worked out for the promotion
of international product by local
subsidiaries or licensees. But such
worldwide priorities very often
take precedence over the ideas of
local Japanese labels, often leading
to poor sales of international prod-
uct.

In general, brands have a great
value for the Japanese. Brands
being labels in the industry, it is
very unfortunate to see several
prestigious labels being consoli-
dated or becoming invisible in the
international arena. Maintenance
of label identities in Japan is
important to ensure proper
exploitation of international cata-
logs, as they stimulate Japanese
consumers—among the most
knowledgeable and adventurous
music lovers in the world—to
search catalogs in depth.

Moreover, catalogs from several
geographical regions still remain
relatively untapped in Japan.

An environment needs to be cre-
ated in which more attention is
paid to marketing strategies
designed by Japanese subsidiaries
or licensees. Everyone in the inter-
national music industry is aware of
special, or sometimes even outra-
geous, requests coming from
Japan. But it’s also true that if
such requests are heeded, the pay-
offs can be big.

International repertoire
undoubtedly presents growth
opportunities for both internation-
al and local companies in Japan.
With the advent of the Internet,
this potential is multiplied. The
ability to capitalize on such oppor-
tunities simply depends on the
extent to which all the parties
involved are determined to suec-
ceed.

Update

CALENDAR

APRIL

April 5, Which Part Of “Make Money On The
Internet” Didn’t You Understand?, Dillion’s, New
York. 212-758-6157.

April 7, Ninth Annual Music Video Production
Assn. Awards, Directors Guild of America, Los Ange-
les. 323-469-9445,

April 8, California Music Awards, Bill Graham
Civic Auditorium, San Francisco. 415-864-2333.

April 8, Digital Broadcasting: What Are We
Doing? Where Are We Going?, presented by
SMPTE, Las Vegas Hilton, Las Vegas. 914-761-
1100, ext. 110

April 9, VH1 Divas 2000: A Tribute To Diana
Ross, Madison Square Garden, New York. 212-258-
7800.

April 10, Third Annual Golf Tournament, pre-
sented by the Los Angeles chapter of the Nation-
al Academy of Recording Arts and Sciences,
Valencia Country Club, Valencia. 310-392-3777.

April 10, Cefebrity Golf Classic, presented by
Project A.L.S,, Riviera Country Club, Pacific Palisades,
Calif. 800-603-0270.

April 10, Second Annual Los Angeles Benefit,
presented by Project A.L.S., Hollywood Patladium,

Hollywood. 800-603-0270

April 10-13, NAB 2000: The Convergence Mar-
ketplace, Las Vegas Convention Center, Sands Expo
Center, Las Vegas Hilton, the Venetian, Las Vegas.
888-740-4622

April 11, VH1's “Men Strike Back,” Madison
Square Garden, New York. 212-258-7800.

April 12, Alternative Careers, ASCAP building,
New York. 212-539-2689

April 12, 45th Annual Genii Awards Luncheon,
Beverly Hilton Hotel, Beverly Hills, Calif. 310-821-
6100, ext. 106.

April 13, 13th Annual Kahlua Boston Music
Awards, Orpheum Theater, Boston. 617-357-6997.

April 13-15, NEMO Music Showcase And
Conference, Swissotel, Boston. 617-357-6997.

April 17, TJ. Martell B-Ball Classic, BasketBalt
City, New York. 212-833-4743.

April 18, Follow The Money |i: The Seminar For
Understanding The Digital Distribution Of Music,
National Academy of Recording Arts and Sciences,
Los Angeles. 310-309-6632.

April 25-27, Billboard Latin Music Conference
And Awards, Sheraton Biscayne Bay, Miami. 212-

L

LIFELINES

536-5002.

MARRIAGES
Laurie Nocerito to Erdal Cavu-
soglu, March 7 in St. Lucia, West
Indies. Bride runs MVP Promotion
& Marketing.

Cee-Lo Goodie to Christina Shan-
ta Johnson, March 18 in Atlanta.
Groom is a member of Goodie Mob.

DEATHS
Helen Wheels, 50, of complications
from back surgery, Jan. 17 in Ithaca,
N.Y. Wheels was an avid participant

in the New York punk scene in the
late 1970s. Along with fronting the
Helen Wheels Band, she was a lyri-
cist for several Blue Oyster Cult
songs such as “Tattoo Vampire” and
“Sinful Love.” She continued to per-
form until 1987 and then turned to
off-Broadway roles and appearances
in several films such as “The Money
Pit.” The 1998 Ripe & Ready Rec-
ords compilation “Archetype” includ-
ed nearly all of Wheels’ recordings.
She is survived by her father, a
brother, and a sister.

GOOD WORKS

AURAL AID: The Mix Foundation
for Excellence in Audio has disbursed
proceeds from its 1999 Technical
Excellence & Creativity (TEC)
Awards to hearing loss prevention
organizations and audio education
scholarship programs. Nearly $40,000
raised through sponsorship and tick-
et sales was distributed to the non-
profit organizations Hearing Educa-
tion and Awareness for Rockers and
the House Ear Institute, as well as
institutions such as the Berklee Col-
lege of Music and the Institute of
Audio Research. The TEC Awards
have generated close to half a million
dollars for such organizations over the
past 15 years. Contact: Karen Dunn
at 925-939-6149.

SPRINGSTEEN AUCTION: VH1
and Musicians on Call have joined
forces to benefit severely ill patients
through an online auction of Bruce
Springsteen concert tickets. A pair
of front-row tickets and backstage
passes for each of Springsteen’s
domestic concert dates will be avail-
able for bids on the VH1 Web site.
All proceeds will go to Musicians on

Call programs such as musical per-
formances, instruction, instrument
loans, and the development of musi-
cal libraries. Contact: Elisabeth
Wolfe at 212-259-0717.

TEEING OFF: On April 10, celebri-
ties such as Vince Neil, Scott Baku-
la, and Ray Romano will partici-
pate in Project A.L.S.’s inaugural
celebrity golf classic at the Riviera
Country Club in Pacific Palisades,
Calif. The tournament will help raise
awareness and fund research for
AL.S,, also known as Lou Gehrig’s
disease. Contact: Mary Kaye Dan-
iels at 310-550-7776.

C OUNTRY BENEFIT: The fifth
annual Sizzlin’ Country concert to ben-
efit the Cystic Fibrosis Foundation will
take place May 2 at the Warner Bros.
Studios in Burbank, Calif. The event
will be hosted by Clint Black and
Lisa Hartman Black and will feature
performances by the Wilkinsons,
Tracy Lawrence, and Bryan White.
The evening will also include dinner
and a silent and live auction. Contact:
Laura Heatherly at 615-662-7917.

April 26-30, Impact Super Summit XIV, Opry-
land Hotel, Nashville. 646-654-4217

April 27, Esther Van Wagoner Tufty Award,
Board Of Directors Award, And Leadership
Awards, presented by the Washington, D.C., Chap
ter of American Women in Radio and Television,
National Press Club Baliroom, Washington, D.C. 301
718-6555

April 27-28, Marketing Conference, present-
ed by The Source, Loews Santa Monica Beach
Resort, Santa Monica, Calif. 212-253-3714

MAY

May 3-7, SunFest 2000, Flagler Drive, West Palm
Beach, Fla. 561-837-8065.

May 8-10, @d:tech.San Francisco, San Fran-
cisco Hilton and Towers, San Francisco. 770-879-
8970.

May 9, Music Industry Networking Night, One
Night Stan's, Hollywood. 954-929-7566.

May 10, 12th Annual World Music Awards,
Monte Carlo Sporting Club, Monaco. 377-93-25-43-
69.

May 10-13, Electronic Entertainment Expo
(E* Expo), Los Angeles Convention Center, Los
Angeles. 800-315-1133, e3expo.com.

May 11-14, “How Can | Be Down?” Urban
Music Convention, Cumberiand Hotel, London. 212-
265-2221.

May 17-18, Consumer Electronics Assn. Busi-
ness Solutions Series 2000, Hyatt Regency Hotel,
Los Angeles. 703-907-7600.

May 18, TJ. Martell Foundation Annual Fund-
Raising Gala, New York Hilton, New York. 212-685-
4300.

May 22, 59th Annual George Foster Peabody
Awards, Waldorf-Astoria, New York. 212-268-3080.

May 23, Steven J. Ross Humanitarian Award
Dinner, presented by UJA-Federation of New York,
Waldorf-Astoria, New York. 212-836-1853.

May 24, The Internet, ASCAP building, New York.
212-539-2689.

JUNE

June 7-9, Billboard/BET On Jazz Conference
And Awards, JW. Marriott, Washington, D.C. 212-
536-5002.

June 7-10, Third Annual Emerging Artists And
Talent In Music Conference, Showcase, And Fes-
tival, presented by SpinRecords.com, Rio Hotel, Las
Vegas. 702-837-3636, EAT-M.com.

June 11, 10th Annual Softball Challenge, pre-
sented by the Music and Entertainment Industry for
the City of Hope, Greer Stadium, Nashville. 213-
202-5735, ext. 6540.

June 12-13, StudioPro2000: Audio Production
For Music, Broadcast, And The Web, presented by
Mix magazine, New York Hilton and Towers, New York.
510-653-3307.

June 15, 31st Annual Induction Ceremeny And
Awards Dinner, presented by the Songwriters’ Hall
of Fame and the National Academy of Popular Music,
Sheraton New York Hotel and Towers, New York. 212-
794-2773.

June 28-30, eMediatainment World Los
Angeles Conference, Westin Bonaventure Hotel, Los
Angeles. 800-535-1812, ext. 181, emediatainment-
world.com.

JULy
July 12-14, Billboard Dance Music Summit,
Waldorf-Astoria, New York. 212-536-5002.

AUGUST
Aug. 13-15, Latin Atternative Music Conference,
Hilton Hotel and Towers, New York. 212-758-0146.

OCTOBER
Oct. 5-7, Billboard/Airplay Monitor Radio

Seminar And Awards, New York Hilton, New York.
212-536-5002.
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Bad Boy Banks On Thomas’ Debut

Label’s 1st Male R&B Soloist Makes Industry ‘Emotional’

BY GAIL MITCHELL

LOS ANGELES—TIt’s not unusual
for record labels to push release
dates back . .. and then back again.
But in the case of Bad Boy/Arista
artist Carl Thomas, the date was
pushed up. Which speaks volumes
about the industry and tastemakers’
strong reaction to the label’s first
male R&B soloist, whose “Emotion-
al” debut is now pegged for April 18
instead of May 16.

“The response I've gotten from my
sampler has been great,” says
Thomas. “People really seem to en-
joy the music. But it
was funny at first: I
had to get used to
public opinion about
my private actions.
When I write and
record, it’s a private
process, but I try to
make songs for the
public. I’'m trying to
enmpathize with some-
one else, as well as
share my feelings.”

He unquestionably
does just that on the
romance-themed
“Emotional,” starting
with noncommercial
single “I Wish,” which went to radio in
early January. Telling the story of a
thwarted love affair, the track is a
rhythmic testament to Thomas’ deep-
rooted passion for old-school-influ-
enced smooth grooves and meaningful
Iyrics—but handled strictly his way. It
stands at No. 14 on this issue’s Hot
R&B/Hip-Hop Singles & Tracks chart.

Further proof can be heard on
such cuts as “Giving You All My
Love” with formidable chanteuse
Kelly Price (“She just made me want
to sing better”), “My Valentine,”
“Summer Rain,” and Thomas’ own
uptempo favorite, the sexy “You Ain’t
Right.” Adds the singer, “That’s the
closest I come to Marvin [Gaye] on
this album.”

Working with such producers as
Mario Winans, Mike City, Derric
Angeletti, and Heavy D, Thomas
also wrote or co-wrote most of the
tracks, as well as co-produced sever-
al. Calling himself a “voyeur who’s
inspired by watching how people
relate to each other,” Thomas is a
prolific songwriter with more than
300 songs in his Thom Tunes
(ASCAP) archive. He’s managed by
New York-based Cold World.

With influences ranging from Gaye
and Donny Hathaway to Nat “King”
Cole, Sting, Ray Parker Jr., Stevie
Wonder, James Taylor, Steely Dan, and
the Clark Sisters, the Chicago native
defines his style as “R&B gumbo. A lot
of the songs I've written are reminis-
cent of the late "70s and early '80s.”

“] wanted to approach all of the
album’s songs from a nostalgic point
of view,” he continues. “I want peo-
ple to listen and say, ‘I remember
when I used to feel like that.” I didn’t
go down the remake avenue, because

THOMAS

I want people to first trust that I'm
able to bring them good music.”

He began working on that goal in
the Windy City, kicking it around
musically with a few groups and
even landing a couple of other record
and production deals. But “I had to
grow up and discover my own thing,”
recalls the singer. So it was off to
New York, where he became a fix-
ture on the open-mike circuit. That’s
where he hooked up with Bad Boy
CEO Sean “Puffy” Combs, who
signed him in 1997.

Thomas first began making a name
for himself in the rap
community, working
with everyone from
the Notorious B.1.G.
(“The World Is
Filled”) to Noreaga
(““I Love My Life”). “A
lot of people know my
name and voice from
those records,” says
Thomas. “I've been
featured on at least 20
rap records in the last
two years.” His latest
appearance: as a fea-
tured player on “Jas-
mine,” a track from
labelmate Black Rob’s
latest album, “Life Story.”

Building on that reputation and
the positive reaction to Thomas’ first
single, “I Wish,” Bad Boy has draft-
ed a multidimensional marketing
plan that includes an “I Wish I
Never Met Him Or Her” contest in
conjunction with Peeps.com that
may extend to radio and BET, an E-
mail campaign in association with
Hookt.com, and a liaison with Honey
magazine through which Thomas
will perform showcases in 10 major
cities in June. Also on tap: ads in
major hip-hop and mainstream
urban lifestyle publications, radio
buys, and TV appearances.

“Our basic strategy is to keep him
out in front of people,” says Bad Boy
director of marketing Tonya Sal-
vant. “In fact, he’s already on tour
in Europe with Puffy, singing R.
Kelly’s part on ‘Best Friend.” It’s a
great opportunity for him to be
introduced there [an international
release date is still pending]. Carl’s
a soulful, sultry writer and charis-
matic performer who can really
deliver onstage.”

That’s something the singer is
eager to do. “I want to be the show
that’s good to take your girl to,” says
Thomas, laughing. “I want people to
come away with the message that
romance, even in 2000, isn’t dead.”

Given early reaction to his work
thus far, Thomas is on the right
track. Notes Eddie Mister, music
buyer for Chicago’s Max Records,
“T Wish’ is super hot. The road he’s
on now is straight up. There should
be a lot of future for him.”

“He’s got the goods,” agrees Sam
Weaver, operations manager/PD at
KPRS Kansas City, Mo. “He’s going

to do very well with this project.”
Throwing aside comparisons with
Maxwell, Brian McKnight, and oth-
ers, Thomas humbly acknowledges
he’s “really excited about what’s
going on in R&B right now. People
like Maxwell, Brian, and D’Angelo
are really responsible for the resur-
gence in R&B. I just think I'm com-
ing along to tell another aspect of it.”

Assistance wn preparing this story
was provided by Clay Marshall in
Los Angeles.

\ /I

Behind The Video. DreamWorks rapper Solé and Epic/550 artist Ginuwine
joined forces to film the video for her latest single, “It Wasn't Me,” from her “Skin
Deep” album debut. The video was shot in Los Angeles and directed by Steve
Carr (“Next Friday”). Pictured, from left, are DreamWorks’ regional promotion
man Amon Parker, DreamWorks labelmate Tamar, Ginuwine, Solé, and Tawala
Sharp of Los Angeles radio station KKBT.

‘ Producer André Gymone, Actor 1.G. Garson

Search For ‘Truth’; Summer Starts Early

SPEAKING THE ‘TRUTH”: It turns out actor T.C.
Carson—Kyle Barker on Fox television’s now-syndi-
cated “Living Single”—wasn'’t act-
ing when his character was given the
opportunity to sing.

“I’'m a vocalist who happens to be
an actor as well,” says Carson. “It’s
been kind of a battle to get people to
understand that I'm not the average
actor who wants to sing. I started in
the entertainment industry by
singing with different jazz bands and
doing jingles. But it’s hard to get
people to see you doing something else once they view
you as doing only one thing.”

CARSON

Industry tastemakers got
a chance to see Carson the
singer do his thing during a
recent L.A. showcase—his
first. The occasion: the
release of his debut indepen-
dent album, “Truth,” cur-
rently available on ATC
Records through Amazon.

The
Rhythm
and the

Blues

com. The 14-track mix of
R&B, soul, jazz, dance funk,
and African rhythms was
something Carson says finally happened because “we
decided to do it ourselves.”

The “we” he’s referring to is André Cymone, pro-
ducer, artist, and former bass player for The Artist
Formerly Known As Prince’s band the Revolution.
The pair met through their mutual lawyer, Roz Jones.

“We got together and talked for a couple of hours,”
says Cymone, “and found we definitely had the same
mind-set. A lot of people say they can sing, but when
you get them in the studio they really can’t. And many
don’t have the work ethic it takes to do this. That’s one
of the reasons I've been pretty quiet of late. I like work-
ing with talented people, be it in jazz, rock, R& B, what-
ever, T.C. can really sing, and he’s got such a work ethic
about what he does and how he approaches it.”

The pair spent several months writing and then
rehearsed for a week, before recording the album live
over a 10-day span. “Magic happens when musicians
play together as opposed to playing to a track,” says
Carson. “The album’s about 90% live, with minimal
overdubs.”

The supporting cast on the project—which also per-
formed at the showcase—is pretty heavy by first-album
standards: Patrice Rushen (keyboards), Ndugu Chan-
cler (drums), Patrick Gandy (keyboards), Munyungo
Jackson (percussion), and Del Atkins, plus a guest
appearance by Byron Miller and Cymone switching

by Gail Mitchell

from bass to guitar.

“There was a spiritual connection between everyone
involved on this lyric-driven project, which incorporates
storytelling and poetry,” recalls Cymone, who operates
artist development firm ZDC. Among his current
clients is Pernicia Jordan, a black rock’n’roll singer.
“When I first started working with her,” says Cymone,
“I took her around to different companies where they’d
say, ‘Rock’n’roll . . . it ain’t going to happen.” But that’s
what I love, taking something new and making it hap-
pen. Although it’s great to make money, I'm in this busi-
ness to make music I love.”

He’s also not ruling out recording another solo album
of his own. “I almost hate to think about when my last
album was [1985s “A.C.” on
Columbial,” says Cymone
with a laugh. “But everyone’s
been on me to record again.”

As for Carson, who divides
his time between Los An-
geles and his native Chicago,
he hasn’t abandoned that act-
ing thing. Coming up: Uni-
versal’s World War II drama
“U-571,” filmed on location in
Rome with Matthew Mec-
Conaughey, Bill Paxton,
Harvey Keitel, and Jon Bon Jovi.

INDUSTRY BRIEF: Columbia artist Maxwell,
who’s busy recording his third album, “Now,” has
signed with Artists Management Group/Violator
for management. He’s the first to sign with the com-
pany since the new R&B-oriented entertainment
division was announced in January.

HOT FUN IN THE SUMMERTIME: The summer
concert scene is heating up. Getting an early start
March 24 in Los Angeles was the United We Funk All-
Stars (members of the Gap Band, Dazz Band, the
S.0.S. Band, Con Funk Shun, and others). Its 25-city
national tour makes funk stops in Phoenix, San Diego,
Houston, New Orleans, Cleveland, and other major mar-
kets, before wrapping July 3 in Pittsburgh . . . June 14-
18 marks the second annual Indy Jazz Fest. Among the
headliners who'll be trekking to Indianapolis are Ray
Charles, Al Green, Cassandra Wilson, Dee Dee
Bridgewater, Kool & the Gang, the Temptations,
Take 6, Ruth Brown, and Sister Sledge . . . This year’s
edition of Coca-Cola Presents the Essence Music Fes-
tival 2000 (July 1-3) in New Orleans coincides with the
magazine’s 30th anniversary. Performers include Mon-
tell Jordan, Luther Vandross, Mint Condition, Little
Milton, and Maze Featuring Frankie Beverly.
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(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 atbum units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Dia-
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er impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 2000, Billboard/BP) Communications, and SoundScan, Inc.
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(Continued from page 27)

about the growth of the awards event,
which was inaugurated in 1997 by the
Web community SOHH.com (Support
Online Hip-Hop). “Last year, it was
much more grass-roots and con-
sumer-focused. This year, the focus
has been more widespread—national
and international.”

Sponsors for the Online Hip-Hop
Awards 2000 include major online and
offline companies, among them hip-
hop station WQHT (Hot 97) New York
and TWEC.com, the online entity of
global retail chain Trans World

Entertainment Corp.

“We want to make sure the artists,
labels, and entertainment industry
recognize this as a credible event,”
says Palmer, who is also a co-founder
of SOHH.com, which in turn has be-
come part of an even larger um-
brella—Urban Box Office (UBO.net).
Co-founded by the late George Jack-
son, UBO.net aims to be the main net-
work depot for producers and con-
sumers of R&B-oriented enter-
tainment.

Proceeds from the Online Hip-Hop

Awards will benefit MOUSE (Making
Opportunities for Upgrading Schools
and Education), a nonprofit organi-
zation providing volunteers to aid in
the integration of technology in New
York’s most under-served public
schools and communities.

TOUCHDOWN: DJ/MC/producer
Tony Touch releases his first full-
length album, “The Piece Maker,” on
April 18. The first, noncommerical
single—featuring Gang Starr—is
the title track from the Touch Enter-

tainment/Tommy Boy album. The
single’s B-side is titled “Diaz Bros.”

Born as Joseph Anthony Her-
nandez in Brooklyn, N.Y,, Touch is
known for his Spanish and English
rap mixture as well as his passion and
precision on the turntables. Touch is
joined by such hip-hop colleagues as
Xzibit, Tash, and Defari on “Likwit
Rhyming,” Cypress Hill on “U Know
The Rules,” and Mobb Deep on “Ba-
sics.” Instead of eight to 16 bars, the
guest performers all contribute full
songs.

The next single, “I Wonder Why
(He’s The Greatest DJ),” features
Total’s Keisha and Pam. No official
release date has been set.

BRICKLAYING: The Outsidaz’s
full-length album, tentatively titled
“The Bricks,” is scheduled for a May
release through Warner Bros. The
group’s EP “Night Life” was released
in January on Rufflife through Alter-
native Distribution Alliance. The first
single, “The Rah, Rah,” is in current
rotation on MTV, BET, and the Box.
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The follow-up to the multi-platinum debut Gapital Punishment
with the smash singles “It's S0 Hard” featuring Donell Jones,
the new Latin anthem, “100%,” and “New York Giants” featuring M.O.P.
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iding high on the wings of enormous sales, the hip-hop com-
munity is now faced with stepping up to the plate of respon-
sibility that comes with generating millions of dollars and
exercising great influence in the lives of many young people.
DMX and Jay-Z opened the year with debuts at No. 1 on the The Billboard
200 chart. Dr. Dre, the Lox, Snoop Dogg featuring Tha Eastsidaz, and 2Pac &
The Outlawz all entered The Billboard 200 chart in the top 10. In 1999, 10 of
the albums in the top 40 of the year were rap albums. In 1998, the RIAA report-
ed that growth in rap music was the biggest story of the year, with Lauryn Hill,
the Beastie Boys, Jay-Z and DMX delivering blockbuster releases.

The story had not changed from 1997, when the RIAA reported rap music
as the fastest-growing genre; in 10 years, it had more than doubled its mar-
ket share to 10.1%. According to the RIAA, each year the recording industry
makes about $38.1 billion globally; the U.S. accounts for about one-third of
global sales. Rap/hip-hop has become a billion-dollar industry.

“[Rap] used to be easier to ignore and put aside,” Andrew Shack, senior VP
of A&R at Priority Records, says of some major labels’ past approach to the
genre. “When the numbers are real and you have someone accounting for the
numbers, you can’t deny it. It helped bring awareness to the industry and the
public. We [at Priority] have known what’s going on because we were in [the
rap] business way before that.”

With the undeniable influence of the genre, executives at traditional corpo-
rations are seizing opportunities to include rap artists and their music in major
marketing campaigns; this was not an option even five years ago for many com-
panies other than those selling fast food, aicohol or soda.

“If you watch corporate America, there is a mass amount of cross-promotion
with hip-hop today in commercials, in products,” says Joe Marrone, CEO/founder
of Antra Records. “Years ago, these major corporations wouldn’t associate
themselves with this form of music. They felt it wasn’t a healthy way to go. They
now understand that you have to [embrace it] because that’s where the mar-
ket share is.”

CALLING THE SHOTS
Now that hip-hop has generated the dollars, the community itself has to
seize the power to call more major-level shots and get the industry respect
some feel is greatly lacking. “A lot of these guys have sold millions of records
and can't even talk to the CEOs of the record companies,” says veteran Luther
Campbell, who owns Luke Records and spends time with newer executives
schooling them about the business. Campbell suggests that many executives
are often intimidated by the outward appearance of some rap executives.
“That’s not good, especially when a CEO can sit with a rock 'n’ roller whose
hair is all the way down to his boots,” Campbell concludes.
Today, there are increasingly more executives
and artists in hip-hop who are armed with
: sharper business sensibilities and knowl-
edge of the industry’s ways—something
that largely eluded their R&B counterparts
of previous decades. Nonetheless, rapid
technological growth and its inevitable
impact on the music business is a major
threat to those in the hip-hop community
¥ who choose to ignore the move into the
Information Age. “You can become a slave
in the next five years,” Campbell says, warn-
ing those who take a backseat to middlemen
in this emerging arena.
Hip-hop sales have outrun the
community’s ability to cap-
italize on its current
clout. Individuals and
companies are
profiting, but
there is no
common agen-
. da for speedy
L development
and growth;
there is no
internal forum nor
body to deal with
the community’s
issues. One only
has to examine
the Latin
music com-
munity’'s
Grammy coup
to grasp how
far a united
front could
take hip-hop.
Meanwhile,
issues like today’s
razor-edged rap lyrics are

Jay-Z

Commu

N
e

o e
o

G e
e

i
S
e

DMX

pressing too many insiders, who feel such content is way out of bounds.

NOT-SO-GLAMOROUS LIFE

A lot of popular hip-hop music glamorizes death, violence, misogyny and
excessive materialism. “Get your paper, man” is a common “solution” to most
situations presented. Yet, it has become very evident that this nouveau-riche
approach in reat life leads to broke, incarcerated or dead artists, producers and
executives. Some in the community seem to have forgotten that the lifestyle
being glorified today robbed hip-hop of two of its treasures—2Pac and the Noto-
rious B.1.G.

“I've been mad, upset and disappointed,” says Easy Mo Bee, producer/
artist/owner of Bee Mo Easy/Priority. “The beats | can live with, because music
is music. But lyrically and topically, what are they saying? Everybody's walking
around looking each other straight in the eyes, but nobody's really saying any-
thing about it. You want to know why everybody's so quiet? People don't want
their money messed up right now—at whatever cost. They don't care that your
daughter or son is listening to that or being influenced by it.”

Continued on page 58
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While labels 1ike Def Jam, Loud, Priority and Interscope have
maintained long-standing credibility, newer imprints like Roc-
A-Fella, Ruff Ryders and Cash Money have greatly contributed to
much of hip-hop's record sales and overall commercial success
in the last couple of years.

These labels have emerged as the newest dynasties riding the
current crest of a wave created by Bad Boy Entertainment and No
Limit Records. The heads of these
labels are as dynamic as their pre-
decessors, and they recognize how
they rose to the top of the game, as
well as what it takes to maintain.

"We've been doing the same thing
since we started in this game in
'91," says Ronald "S1im" Williams,
co-CEQ of Cash Money, a company he
owns with his brother, Bryan "Baby."
"People are now catching on." Slim
believes that staying focused and
maintaining a strong spiritual con-
nection are keys to continued suc-
cess.

Baby agrees and adds, "Keepin' our
heads straight and not letting the
pressure of being successful or [let-
ting] money get in the way" is para-
mount to staying on top. A major
seller for Cash Money is Juvenile,
whose latest album, "Tha G-Code," has
been certified platinum. Juvenile's
last album, "400 Degreez," has been
certified triple-platinum. Other
albums by Cash Money artists include
Hot Boys' "Guerrilla Warfare" and Lil1' Wayne's "Tha Block Is
Hot," both of which are platinum.

Darrin "D" Dean, co-CEQ of Ruff Ryders, another label run by
a set of brothers, echoes the Williams. "A lot of hard work and
overtime is the key to our suc-
cess," Dean says. Ruff Ryders has
had tremendous sales with DMX,
whose current and last albums have
both gone double-platinum. DMX's
debut album, "It's Dark And Hell
Is Hot," has been certified triple-
platinum. Dean expresses gratitude
to forerunners like Def Jam founder
Russell Simmons, who helped pave
the way.

"We don't get ripped off as much
as we used to," Dean says. "We get
a little more money, and we under-
stand the business more, so they've
got to give us better deals." He
suggests that the groundwork he and
his brother Joaquin "Waah" have
Jaid will make it even better for
the next generation, which in hip-
hop is always right around the cor-
ner.

Certified platinum: Juvenile

WHO'S IN CONTROL
Priority has signed deals with
Kevin Wales, owner of Worldwide
Entertainment out of Atlanta, and
Dame Grease, co-founder and CEO/
chairman of Harlem-based Vacant
Continued on page 52
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Real “Mutha”: Kurupt

he Great De-
bate: Defin-
ing “Under-
ground.” The
successful
mass mar-
keting of hip-hop music
has affected every area of
the culture, including the

language and its defini- =

tions. Defining “under-
ground” is much more dif-
ficult than defining who
and what is not “under-
ground.” No one debates
the reality that all of hip-
hop was at one time
underground—Iliterally
unknown to the masses.
Some may consider
commercially successful
artists like Jay-Z and Red-
man underground or “true
to the streets,” and the
general consensus is that,
as highly commercialized artists, Puff
Daddy and Will Smith represent the
antithesis of what underground means
to most.

What is deemed underground
changes as innovators break through
and the members of the next wave of
new talent begin to make careers of
their craft. Some observers refer to the
underground as the “chitterling circuit
of hip-hop.”

“The underground is the very begin-
ning stages of a career,” says Sauce
Money, Grammy-winning producer and
artist whose debut album, “Middle Fin-
ger U,” drops April 18 on Priority
Records. “Before a butterfly can be
beautiful and spread its wings to fly, it
must put in work as a caterpillar.
Before you can be beautiful, you got
to go through the ugly trials and tribu-
lations of the underground.”

JUNKYARD START-UP

Anthony Marshall, CEO/president of
Lyricist Lounge, which has been a
major part of the underground hip-hop
scene in New York City, recalls, “We
started out as a little get-together in a
small space on the Lower East Side of
Manhattan. We had two microphones,
one broken tape deck and a drum kit
with no sticks. It was like the junkyard

Eﬁ]
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Butterfly scientist: Sauce Money

band in [the cartoon show] ‘Fat
Albert." ”

From those humble beginnings, Lyri-
cist Lounge became a premier show-
case of some of New York’'s finest
underground artists (as in “unknown
to the masses”), giving exposure to
such artists as Mos Def and Foxy
Brown. Lyricist Lounge itself has gone
from the East Side to national audi-
ences, as a tour and television show

The powerful phrase
has been used 0
signify hardcore
lyrics, underexposed
acts and even
professional failurs.
Often, its meaning
depends on who's
speaking. Words &
eeds columnist

Marci Kenon
listens.

D
Z
.
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featured on MTV. Can
an artist, producer or
“get-together” receive
mass exposure and stilf
be considered under-
ground?

“Once you get to a
certain point, you can-
not be considered
underground anymore,
even if you are doing
what some define as
underground music,”
says Domino, producer/
CEO of Hieroglyphics
Imperium Records, an
Oakland, Calif.-based
label with a roster that
includes Del The Funky
Homosapien, Souls Of
Mischief, Casual and the
Prose. “At one point,
hip-hop in general was
underground. It wasn’t
in the magazines. It
wasn't on television. It wasn't in the
movies. It was rarely on the radio. It
hadn’t come to the surface; it wasn't
available to everyone.”

Steve Rifkind, owner of Loud
Records, whose roster includes Wu
Tang Clan, a group frequently men-
tioned as a breakthrough underground
act, answers the question from a mar-
keting standpoint. “Underground is no
radio play, no video play,” Rifkind says.
“It's a lot of mix-show radio play and
college-radio play. Once you build a
foundation and fan base, you move
out of the underground.”

MC UP, REP DOWN
Pharoahe Monch, recording artist

on Rawkus Entertainment, has anoth-

er philosophy. “Some people feel that
if you sell, you are not underground
anymore,” says Monch, who is con-
sidered by many to be an underground
artist. “I disagree with that. | think that
underground is an approach that you
take to making a song. Take Eminem.

His approach to hip-hop MCing is very

underground; he comes from the

underground. He’s a battle MC. He's a

witty MC. But, because he sold triple-

platinum, some might feel he is not
underground anymore.”

Monch, who had mainstream suc-
cess with his single “Simon
Says” (125,000 units, accord-
ing to SoundScan) from his
album “internal Affairs,” de-
scribes the elements of the
song. “The beat is very under-
ground,” he says. “l didn’t
expect it to get as much radio
play as it did. It's not in the for-
mat of a typical rap song, | want-
ed to be direct with people, lyri-
cally, and not give them anything
to think about. Arrangement-
wise, | tried to be mathematically
correct in fitting into that [radio]
format. Lyrically, there’s a lot of
vulgarity in the song. But it's not
my most underground-sounding
song.”

Continued on page 58
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Loud Records and Hypnotize Minds present the South’s finest..
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Billboard’s international team of correspondents offers
a look at notable rap artists, releases and media
outlets from around the globe.

TOKYO—One of the Japan-
ese music scene's biggest
success stories in 1999 was
the group Dragon Ash, which
has made rap and hip-hop
part of mainstream Japanese
pop like no other act before.
It's done this with a clever,
pop-savvy fusion of rap and
rock, exemplified by the enor-
mous spring 1999 hit, “I
Love Hip-Hop,” a reworking
of Joan Jett’s “I Love Rock 'N’
Roll.” Dragon Ash'’s second
album, “Viva La Revolution,”
has sold more than 2 million
copies since its July 1999
release on Victor Entertainment, mak-
ing it one of last year’s top-selling
albums in Japan.

The band got together in May
1996, when vocalist Kenji Furuya—
who’d already gotten his start in show
business by appearing in @ movie—
and drummer Makoto Sakurai held an
audition where they chose Ikuzo Baba
as their bass player. The fourth mem-
ber of the band, a DJ who simply goes
by the name Bots, joined later. From
the second half of 1996, the band
played club dates all over Japan,
steadily building up a following. In
October 1997, the group released its
first single, “Rainy Day And Day,”
which was used as the opening theme
song for a popular animated series
called “Virus.” In November 1997,
Dragon Ash issued its first album,

e

Teutonic trio: Die 3. Generation

They love it: Dragon Ash

“Mustang.” The act also has benefit-
ed from heavy exposure on Japanese
music-TV programs. When they need
to make their sound a little more hard-
core, the members draw on the tal-
ents of people like Japanese rapper
Zeebra, who guested on the hit single
“Grateful Days.”

—STEVE McCLURE

MUNICH—The Berlin-based band
Die 3. Generation (The 3rd Genera-
tion) has emerged as one of Ger-
many’s top hip-hop acts since it
signed to BMG Ariola in Hamburg
three years ago. The trio—known only
by the names Darko, Julian and
Tolga—was named Hamburg's best
new band in 1998 and honored as
“Hip-Hop Act Of The Year” in 1999, for
the third consecutive year, by radio
station Radio Schleswig-
Holstein. Most recently, the
group picked up the coveted
Golden Otto award from teen
magazine Bravo. The debut
single, “Vater, Wo Bist Du"
(Father, Where Are You?),”
peaked at No. 7 and sold
320,000 units after its
release in the autumn of
1998. Die 3. Generation's
eponymously titled debut
album followed, peaking at
No. 42 during its 14 weeks
on the Musikmarkt charts,
fueled by two more chart
hits, “Halt’s Maul {Shut Up)”
and “Du Bist Der Sommer
(You Are Summer).” The sin-
gle “Geschichte (History)”
entered the charts during

February with the support of
a massive TV-advertising
campaign, as well as a video
enjoying hot rotation on Ger-
man music channel VIVA.
The group’s second album,
“Fur Morgen (For Tomor-
row),” includes such songs
as “Bitte Nicht (Please
Don't)"—about the psycho-
logical agony of a rape vic-
tim—and the aforemen-
tioned “Geschichte (History),”
which declares: “You are his-
tory, but we are the future.”
Bjérn Teske, A&R/product
manager at BMG in Ham-
burg, offers this view of the band’s
success: “There is too much hypocrisy
in our society. The members speak
their mind, and their message is
straight and honest. Plus, they have
grown musically.” Other promotional
activities include performances in two
episodes of the popular daily soap
“Marienhof,” coinciding with the
group’s new album release. Die 3.
Generation also has recorded the
theme song, “Leb (Live!),” to the RTL2
series “Big Brother” (which launched
in March), set for a single release this
month. Says Teske, “If this series
becomes as popular in Germany as it
is in Holland, we look forward to plat-
inum sales.” A tour of small, 1,000-
capacity venues in 10 key German
cities is set for April 6-18.
—ELLIE WEINERT

AMSTERDAM—It has taken about 10
years, but the Dutch finally have
embraced rap in their mother tongue.
Nowadays, Dutch-language rap is in the
charts. Strangely enough, these hip-hop
crews often still have English names,
which are the legacy of their founding
years. The loud-mouthed Osdorp Posse
from Amsterdam deserves credit for
paving the way for the entire genre. But
Virgin signings Extince and Def Rhymz
were the first to enjoy real chart suc-
cess with raps in Dutch.

The latter's debut single, “Doekoe”
(Surinamese slang for “Money"), hit
the top slot on the Top 100 Mega
chart in December. So far, it has sold
40,000 copies. In January, Def
Rhymz—a rapper who has been active

Continued on page 56
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Hip-Hop At The
Majors

Why have the U.K.’s big labels largely
abandoned British rap?

BY KWRAKU

[LE][[Mi]E][Kl—Despite the confidence and enthusiasm that prevails
within the U.K. rap scene, there's no Big Bang expected anytime
soon. Independent labels have proven unable to cross over acts to
the mainstream, and most of the major labels see no reason to sign
domestic rap or hip-hop acts.

The question is, why have the major British labels largely aban-
doned British rap?

There was a time that "U.K. rap by the likes of Brothers Like
Outlaw and Derek B could be marketed to the mainstream," says Dar-
cus Beese, Universal/Island A&R manager. "Monie Love had several
hits, 1ike 'Grandma's Party' and 'Monie In The Middle.' But now it
seems 1ike the U.K. rappers only want to carry on doing hardcore,
and that's a specialist market. Any indie can put that on the
streets and sell 2,000, but that's not for major companies. They
need what can cut across the mainstream market."

Sony Music A&R manager Matthew Ross, whose responsibilities
include black-music marketing, says, "Major companies don't give
birth to new musical movements that are grounded in the clubs and
independent labels. Those are fueled by the majors only when they
get to a critical mass, and U.K. rap hasn't reached that critical
mass yet."

Indeed, the picture of U.K. major-label involvement with domestic
British rap acts is almost a blank canvas, marked only with a few
timid strokes. Major-label ventures into U.K. rap this year include
Me One on Universal/Island; Iceberg S1imm and JP Esq., both on
Polydor; Desert Eagle Discs on BMG's Boilerhouse imprint; Mustaq on
Mercury; and Lewis Parker on Virgin/Melankolic. "If I can find a
U.K. act half as good as an American one, I will be the first to
sign it," says Nick Raphael, head of A&R at Arista, echoing a view
held by many A&R staffers interviewed for this report.

FENCE-SITTING AND BORDER-CROSSING

"A U.K. act will have to achieve the same standards [Jay-Z] set
for me, and no U.K. act has achieved these standards, in my humble
opinion," adds Raphael, whose Arista imprint Northwestside released
Jay-Z's first three albums in the U.K.

"The major companies do not feel it's viable-or big enough to
make it worthwhile—so they are waiting on the fence," echoes Kevin
Clark, Parlophone/EMI A&R manager and a former member of '90s pop-
tinged rap duo Definition Of Sound, which had numerous hits on
Circa/Virgin and Fontana/Mercury. "U.K. rap acts can't penetrate
America, and they don't have access to places in Europe, such as
France, which has its own indigenous rap scene."

However, notes Matthew Ross at Sony, the majors are caught in a
"self-fulfilling" lToop of not signing domestic acts because U.K.
rap hasn't had a "breakthrough hit" domestically. But such a hit is
exactly what is needed for the multinational major labels to get
behind domestic talent. The Sony A&R executive adds that blame also
lies with the clubs, media, consumers and, particularly, DJs for
not often getting behind U.K. rap records as enthusiastically as
American product.

JAMS AND CREWS

U.K. hip-hop culture remains underdeveloped because the infra-
structure needed to support it-specialist clubs, labels and stores—
are still in the developing stages, says Iyare, who compiles the
"Street Beats" R&B/hip-hop compilations distributed by CD Pool to
industry players. He says hopeful signs include DJ Pogo's Lyrical
Lounge, Jonzi D's Apricot Jam and the Mudlumz night clubs, labels
like K-Boro and the newly formed Relentless, and "hot artists" such
as Intense, Bury Crew and Rodney P.

The issue of authenticity continues to stigmatize U.K. rap. "Hip-
hop is an expression quintessentially of the American experience,
so U.K. rap is seen almost like a derivative," says Sony's Ross,
voicing a widely held truism.

Because the U.K. media and consumer constantly lTook to America
for their reference points and standards, a lot of potentially good
U.K. acts have failed because they "have been pretty harsh in their
Jjudgment of hip-hop groups in this country," says David Toop,

Continued on page 46
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ORIGINAL MOTION PICTURE SOUNDTRACK
ON LOUD RECORDS INSPIRED BY THE FILM

KZIBIT teaturing JONATHAN DAVIS - RAEKWON - PRODIGY o
MOBB DEEP - EVERLAST « THE N-EGUTIONERS teaturing BIG PUN
ant KOOL G RAP - DEAD PREZ - IV = AMERICAN CREAM TEAM
» SAMUEL CHRISTIAN teaturing MOS DEF « QUEEN PEN teaturing
JOE HOOKER - MICHAEL FREDD « GHIP BANKS feauring THA DUTLAWZ

MUSIC FROM AND INSPIRED BY
THE MOTION PICTURE
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| with all new hits by
PRODIGY of MOBB DEEP - Don’t Be A Follower - THE K-EGUTIONERS featuring

BIG PUN and KOOL & RAP - Dramacide - RAEKWON - Wake Up - DEAD PREZ
featuring THE MARLEY BROTHERS and GHETTO YOUTHS GREW - Dem Grazy -
EVERLAST - Life’s A B+tch < LV - You're A Big Giri Now and more...
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An Online Uplgate

Utilizing the latest technologies for Webcasting concerts, downloading
music, creating original video programming and hosting chats, these
sites deliver all things hip-hop 24-7.

eteran rapper Chuck D
wants to remind everyone
that technology has
always been a part of hip-
hop.

“Rap evolved around
people using the technology, howev-
er minimal, that was available to them
to make music,” says the Public
Enemy founder and the man behind
the site Rapstation.com
(who also turned heads
when he aligned himself
with Internet music label
Atomic Pop). “Radios,
turntables and micro-
phones were there from
the beginning. Now you
have to know how to use
a computer and the
Internet. The Internet
provides a perfect way to
micro-focus on hip-hop.
| think it's the future, a
more well-rounded and
encompassing one.”

And he isn’t alone. In
the last couple of years,
there has been a signifi-
cant growth in interest
surrounding urban music
online from a variety of hip-hop heav-
ies, artists and fans.

“It isn't new. There have been kids
meeting in chat rooms to battle other
MCs since AQOL cost like $2.99 a
minute, but there has been a giant
surge in the number of sites catering
to hip-hop music in the last few years.
You can really tell it is a hot area by
the types of people who are getting
involved, like major labels and big cor-
porations,” says Felicia Palmer, the co-
CEO of 4CONTROL, the company that
runs Support Online Hip-Hop
(www.sohh.com) and the Online Hip-
Hop Awards. “The trend models the
history of hip-hop in general. Rap was
underground for a long time, and it
took years for mainstream America to
embrace the music.

“When people started seeing the
opportunity for revenue, more people
got interested in doing it,” Palmer con-
tinues. “Then companies started being
founded with the sole purpose being
hip-hop. Money gets made. Of course,
the next step is that the market gets
saturated, some early pioneers lose
everything they worked for, new artists
come up with something fresh, and it
all starts again. But, before that hap-
pens, | think there will be some inter-
esting developments and a great
sense of community will be built,
because more and more people log
on every day.”

L

STREET ROOTS AND SPACE
“Community” seems to be the
emphasis behind most Internet com-
panies and Web sites. It is another
shared characteristic between the
music and the online movement.
“Hip-hop has its roots in the streets,
and online space is a new version of
the streets,” says Matt Kahane, co-
founder of Goodvibe, a rap label that
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recently partnered with Atomic Pop.
“Kids all over the world are participat-
ing online and connecting with good
music.”

Mark Kotlinski, a producer at
88HIPHOPCOM, elaborates. “Hip-hop
has been about community since the
beginning,” Kotlinski says. “It started
with block parties in the South Bronx
bringing people together from all over
the city in the name of hip-hop. Peo-
ple from all around the world come
together online in the name of hip-hop
now. They want everything—history,
news, interviews, music and interac-
tion."”

That is just what sites like
88HIPHOPCOM, AKA.com, Hookt.com
and others are giving people. Utilizing
the latest technologies for Webcasting
concerts, downloading music, creat-
ing original video programming and
hosting chats, these sites deliver all
things hip-hop 24-7. “You can access
the data anytime you need it and as
often as you need it. The space is infi-
nite, and there’s always something
new,” says executive producer Jackie
Johnson of HipHop Massive, an urban-
music program on www.den.net. “This
is the kind of availability today’s gen-
eration is used to.”

BUILDING OUTLETS
The timely updates and timeless
interaction are just some of the many
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bonuses associated with working
online.

“Online sites do things in a way that
traditional media won't. We push the
envelope by creating a countercul-
ture,” Johnson says. “There's a lot of
stereotyping and censorship in tradi-
tional media. These sites are usually
run by people who live the culture they
report on. We get immediate feedback
from our audience and
the artists we cover. We
can constantly correct
and edit and fiddle until
things are perfect.” As
we've often heard, the
possibilities are limit-
less.

“I'm into building
avenues and outlets for

iich the art form. | want to

see a million artists suc-
ceed out of the digital
revolution,” Chuck D
says. “There are [poten-
tial] rap stars across the
globe, and so many of
them would never have
a chance at getting dis-
covered. They don’t
have the money to
grease palms at MTV or BET or major
radio stations. Through the Internet,
since the space is so infinite, they can
promote themselves. There's less red
tape, so the product is fresher. This is
about self- control of commerce and
art.”

Discontent with the slow process of
old-school label models has led to the
creation of many online labels and
MP3 sites. Atomic Pop is one such
label. “We've created a model that
allows artists to develop a career and
earn a living selling records. The Inter-
net can put control back in artist’s
hands,” says Rich Holtzman, VP of
marketing. Atomic Pop has been joined
recently by Farmclub.com, the brain-
child of Universal Music Group chair-
man Doug Morris and Interscope/Gef-
fen/A&M Records co-chairman Jimmy
lovine. This fully functioning cyber-label
takes music submissions online, lets
Web surfers vote on songs, has an A&R
staff listening to submissions and will
release albums through affiliated major
labels; it also runs a TV show on the
USA Network.

“Farmclub is about access that is
unprecedented in the record industry.
It's a new and easier A&R path that
also gives a much bigger responsibili-
ty to the fans to decide who they want
to hear on CD,” says president Andy
Schuon. “The next great rapper could
Continued on page 46

A RigNG-Gibes Rererence Guide

AKA.COM

Created by Loud Records owner
Steve Rifkind, this is a combina-
tion hip-hop advertising network
and global hip-hop search engine.
You can also get news, MP3s and
free Webmail here.

ATOMICPOP.COM

With recent records by Public
Enemy and Ice T and partnerships
with rap heavies Goodvibe and Ruff-
1ife, Atomic Pop is one of the
leading online music labels. And
there's plenty more (features and
unique games) where that came from.
"We are out there signing real
artists. There is no stylist or
marketing executive telling our
bands what to do, say or look
1ike," says Rich Holtzman, VP of
marketing. "Hip-hop is more cen-
tralized and focused than most
music genres on the Internet.”

CORNERSTONEPROMO.COM

Not much here to play with, but
if you're looking for some talent-
ed Net snipers, you've come to the
right place. VP of digital market-
ing John Cohen says, “"We work on a
grassroots Tevel by spreading the
word on the 'virtual streets' of
the Internet. You would be hard-
pressed to find a marketing plan
that leaves the Internet out of the
overall strategy. You can help
artists within their established
fan base, as well as by introducing
them to others."

DEN.NET

A more general music site and
store, Den offers some specialty
news and programming, like the TV
show "Hip Hop Massive." Cool games
include Turntable Basics and Funky
Dressing Room. Says executive pro-
ducer Jackie Johnson, "We are try-
ing to present the world of hip-hop
as straight and uncut as possible
on all Tlevels, from the made-its
like Wyclef to kids in Miami who
beatbox im a park. We take a his-
torical look, as well as give a
voice to a new generation."”

88HIPHOP.COM

The idea for this Web site and
radio show grew out of 1-900-
88HIPHOP in 1996. As part of the
Pseudo.com network, it offers news,
reviews, features and a unique sec-
tion on women in hip-hop in a
bright and easy-to-navigate layout.
Executive producer Mark Kotljinski
adds, "We've developed a reputation
as being a must-stop for labels
when introducing new artists and
keeping major artists close to the
street."”

GARAGEBAND . COM

About 10,000 songs have been
uploaded onto this virtual battle
of the bands where recording con-
tracts for $250,000 and feedback
from people like ce-founder Jerry
Harrison and advisor George Martin
are the rewards. Harrison says, "It
was an exciting time at CBGBs when
the Heads were discovered, and I
feel just as excited now about the
site and how the Internet will keep
big corporations on their toes.”

HOOKT . COM

A grade-A consumer-oriented site,
it covers just about everything
under the hip-hop sun, from music
and graffiti art to break dancing
and fashion. Well-written inter-
views and daily news will keep you
informed, but the beat-editing

machine and free e-mail will keep
you smiling.

JIMMY AND DOUG'S
FARMCLUB . COM

With major money and the power of
the Universal Music Group and
Interscope behind it, this online
full-service music label hopes to
mine some undiscovered talent. Sub-
mit your music oniine for review or
become a critic with the online
rating system. "We're cutting
through the crap,” says president
Andy Schuon. "Online labels are the
evolution of the industry."

MP3.COM

Offering a wide variety of MP3s
and the tools you need to enjoy
them, this music-service provider
is at the top of its game. The ser-
vice can create personal playlists
for users, and it's also been mak-
ing & name for itself by sponsor-
ing some great tours. "We have cre-
ated a level playing field, where
unsigned and underground artists
are featured right next to such
national acts as Master P and Ice
Cube,” says MP3 spokesperson Par-
adise Gray.

PEEPS.COM

It is one of GetMusic's genre
channels and is backed by BMG
Entertainment and Universal Music
Group. It offers a variety of urban
content and promises "unparalleled
access to artists.” Executive pro-
ducer Aahmek Richards elaborates,
"The Web levels the playing field,
giving people with virtually no
money the same opportunity to cre-
ate a Web presence as big corpora-
tions. There is room for both broad
and very niche sites.”

RAPSTATION.COM

Launched last September, Rapsta-
tion is the brainchild of rapper
Chuck D. It offers an array of
MP3s, music videos, chats, cyber-
casts, an artists' community to
share biz tips, and radio stream-
ing. "We are running out of ser-
viceable avenues to expose and pro-
mote the rap genre. The Internet is
an alternative to aspiring artists.
Major labels are dinosaurs, and, if
they don't adapt to the new world,
they'11 die out," Chuck D says.

SOHH.COM

Support Online Hip-Hop is the
closest thing to a trade organiza-
tion for the cyber-rap revolution.
It's a good place to find news,
release lists and artist chats. It's
also a great place to get artist-
friendly links like ones to promo-
tion companies, media-relations
firms and lawyers. And it's the home
of the Online Hip Hop Awards (held
in New York each April). "Hip-hop
is the hottest thing out there, as
is the Internet. It only makes sense
that we combine the efforts for a
great effect," says co-CEQ Felicia
Palmer.

SOULPURPOSE.COM

It started as an underground
newsletter to industry types and
has recently begun its life as a
full-fledged Web-based newsmagazine
in association with the Urban Box
Office. "We want to enrich the
lives of tastemakers who work in
entertainment,” says James Andrews,
co-founder and CEQ. “As an artist,
not embracing the Internet is like
releasing your album on cassette
only.* -C.B.
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80 Million Ways Why
We Gan’t Fail In Da Y26
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“Mlugoed in”
featuring:
“TWIGE AS NIGE”, = “WANNA KNOW (P-H-1}”, “BOUNCE”

EXEGUTIVE PRODUGER: RASHEED WALLAGE

PRODUGED BY: LEE “LESQUARED” JOHNSON FOR ULM, LLG. ~ PRODUGED BY D-MOET

FOR FURTHER INFD GALL 215.568.1678 OR VISIT:
WWW.ULM-ENTERTAINMENT.GOM

KMEL - 106.1 JAMS KNJM - JAMMIN 9.5 WPHI - PHILLY 103
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be anywhere in the world, but now he
is just a click away from getting music
into stores.”

CREATE BUZZ, WIN A CONTRACT

Jerry Harrison of the Talking Heads
is a partner in Garageband.com,
where rap and rock artists upload
songs and have them listened to and
critiqued by industry vets like George
Martin and fans alike, with a chance
to win a $250,000 recording contract.
“Obviously, not everyone will get a
contract, but you can build value to
the site other than that,” explains Har-
rison. “We have created another com-
munity for musicians. The music is out
there, and it gets feedback from all
kinds of people. It gets the average
Joe excited about music through
incentive programs that reward par-
ticipation.”

Where there are bands, then pro-
motion, marketing and buzz can’t be
far behind, which is why there is a
whole other set of companies like
Cornerstone Digital and Soulpurpose
.com, which send out underground
newsletters, run contests, snipe and
create advertisements online. “At a
time when radio, press and retail have
become extremely competitive and
crowded, the Internet has created an
outlet to expose everything,” says
John Cohen, co-founder of Corner-
stone. “Itis driven by the same things
that drive youth culture.”

Aahmek Richards, executive pro-

ducer at peeps.com, adds, “Dot.com
is everywhere. One can't run from it
anymore.”

ONE SITE FITS ALL

Due to the pervasiveness of the
medium, the increased interest
inevitably leads to increased revenue.
You can buy everything online, from
concert tickets and CDs to collectibles
and used equipment.

“We are combining our expertise in
all areas, from music to fashion, to
create the most urgent site for hip-
hop fans. It's a great opportunity to
see cool stuff and buy it. It's another
revenue stream,” says Russell Sim-
mons, currently developing a “lifestyle
experience” tentatively called
360hiphop.com for a spring launch.
“Hip-hop’s best value is brand-
building. We’ll sell all the things we
have access t0.”

Simmons is also excited at the
prospect that the Internet will reach
some kids other than “the regulars,”
and will also get kids who aren’t nor-
mally interested in the digital revolu-
tion.

“The most obvious consumers of
hip-hop are not the most obvious con-
sumers of the Web,” says Simmons.
“But, as it becomes easier to use,
more available, cheaper and more of
a necessity at work and school, the
demos will merge. Everybody will use
the Web, but hip-hop kids will put it
on the map. Look what they did for
the beeper. They weren't the first
group to have them, but they were the
group that made them hot.” W

ON THE BRIT TIP
Continued from page 40

author of "Rap Attack 3."

“Virtually any act that's been
signed to a major has been asked
to dilute or modify its sound to
satisfy a major's perception of
commercial potential," contends
Andy Cowan, editor of Hip-Hop Con-
nection magazine.

However, while A&R executives
are aware that most hip-hop fans
abhor the "pop-friendly" results
from such musical manipulations,
it is the only way the majors feel
they can attempt to sell U.K.
product into the mainstream.

EAST LONDON ICE

0f the few domestic acts on
major labels, Universal/Island's
eclectic Me One, signed by Darcus
Beese, is the only one with a
firm spring release. Pushed back
from last year, Me One's single
“01d Fashioned" and the album "As
Far As I'm Concerned" arrive in
May.

There is much excitement at
Polydor about the recently signed
Iceberg Slimm. "A hot 21-year-old
rapper from Hackney [East Lon-
don]," enthuses a Polydor staffer.
The label's pop/R&B-tinged rapper,
JP Esq., hasn't any imminent
release from his long overdue
debut album, which is still being
recorded.

BMG's Boilerhouse imprint has
R&B-laced rap act Desert Eagle
Discs, presently recording its
sophomore album. Mercury has the
eclectically charged, hip-hop-

fusion act Mustag in development,
while Lewis Parker, signed to Mas-
sive Attack's Virgin-distributed
Melankolic label, is presently
recording his first proper album,
set for a summer release. And that
covers about all the rap-based
acts with major-label deals.

INDIE ARRIVALS

"The majors don't know the scene
that well" and continue to unsuc-
cessfully apply American models to
sell hip-hop in Britain, says Will
Ashton, Big Dada label manager.
Surprisingly, despite serious
interest from a couple of majors,
his label's breakout act, Roots
Manuva, decided to record a sopho-
more album for the indie.

Other independent releases
include Lost Island's album "Live
From Lost Island," due on the Son
label in late May, and 57th
Dynasty's new single, "Return To
Boro 6"/"Dirty South,” on the Fas-
fwd label, setting up a sophomore
album for this summer.

Curiously, Monie Love, who had a
string of crossover U.K. hits from
the late 1980s through the mid-
1990s, looks like she'll rekindle
her hit streak with her first U.K.
indie release. The R&B-laced
"Slice Of Da Pie" was released
last month on Relentless. Says
Glyn Atkins, Relentless label man-
ager, "Monie's song has a pop
edge, which we think could be a
big hit, which is why we signed
her." I

Pos. ARTIST (No. of Charted Singles) Imprint/Label
1 NAS (1) The Gold Mind/EastWest/
EEG
(1) Columbia/CRG
(1) Loud/Columbia/CRG
2 Q-TIP (1) The Gold Mind/
EastWest/EEG
(1) Violator/Def JaryIDJMG
3 EVE (1) The Gold Mind/EastWest/
EEG
(1) Ruff Ryders/Interscope
4 MISSY “MISDEMEANOR"
ELLIOTT (1) The Gold
Mind/EastWest/EEG
5 DRAMA (1) Tight 2 Def
6 MACK 10 (1) Lench Mob/Best
Side/Priority
(1) G-Funk/Restless
T7 JT MONEY (1) DreamWorks/
Interscope
(1) Tony Mercedes/Freeworld/
Priority
T7 SOLE (1) DreamWorks/Interscope
(1) Tony Mercedes/Freeworld/
Priority
9 KANDI (1) DreamWorks/
Interscope
10 SNOOP DOGGY DOGG (1) Dogg
House/TVT
(1) Aftermath/Interscope

Pos. TITLE—Artist—Imprint/Label
1 HOT BOYZ—Missy “Misdemeanor”
Elliott Featuring NAS, EVE &
Q-Tip—The Gold Mind/EastWest/EEG
2 4, 5, 6—Sole Featuring JT Money
& Kandi—DreamWorks/Interscope
3 YOU CAN DO IT—Ice Cube
Featuring Mack 10 & Ms. Toi—
Lench Mob/Best Side/Priority
4 G'D UP—Snoop Dogg Presents
Tha Eastsidaz—Dogg House/TVT
5 LEFT, RIGHT, LEFT—Drama—
Tight 2 Def
6 DOWN BOTTOM-—Drag-On &
Juvenile—Ruff Ryders/Interscope
7 | WANT IT ALL—Warren G
Featuring Mack 10-—G-Funk/
Restless
8 STEP TO THIS—Master P
Featuring D.l.G.—No Limit/Priority
9 NASTRADAMUS-—NAS—
Columbia/CRG
10 SIMON SAYS—Pharoahe Monch—
Rawkus/Priority
11 JIGGA MY N****__Jay-7_ Roc-A-
Fella/Def Jam/IDJMG
12 BEST FRIEND—Puff Daddy
Featuring Mario Winans &
Hezekiah Walker & The Love
Fellowship Crusade Choir—Bad
Boy/Arista
13 DO IT AGAIN (PUT YA HANDS
UP)—Jay-Z Featuring Beanie Sigel
& Amil—Roc-A-Fella/Def Jam/
IDJMG
14 BOUNCE--Miracle—Major
Turnout/Sound Of Atlanta

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

37

NeaRsTozDateREhaRls

The recaps in this Rap/Hip-Hop Spotlight were compiled from Billboard’s weekly Hot Rap Singles chart,
beginning with the start of the chart year (Dec. 4, 1999, issue) through the March 4 issue. Rankings are
determined by accumulated sales, as compiled by SoundScan, for each week a title appears on the chart.

NAS

U-WAY (HOW WE DO IT)—
Youngbloodz—Ghet-0O-Vision/
LaFace/Arista

WHAT'S MY NAME—DMX—Ruff
Ryders/Def Jam/IDJMG

PIMPIN’ AIN'T NO ILLUSION—
UGK Featuring Kool Ace & Too
Short—lJive

WHOLE LOT OF GANGSTAS
DIE—Flexx G. Featuring Kurupt
And Alkatraz—Shanty Towr/
Holland Group

I'M JUST A BILL—lke Jackson
Presents Tom Paper—.447/HMC
DA ROCKWILDER—Method
Man/Redman—Def Jam/IDJMG
FLOSS, DON, ONE—Hot Ones—
Vacant Lot/Priority

IN THE GAME—O-—Hollywood
GOT YOUR MONEY—OI’ Dirty
Bastard Featuring Kelis—Elektra/
EEG

LUV AT FIRST SIGHT—Chilldrin Of
Da Ghetto Featuring Soultre—
Hoo-Bangin'/Priority

SATISFY YOU—Puff Daddy
Featuring R. Kelly—Bad Boy/Arista
STILL D.R.E.—Dr. Dre Featuring
Snoop Dogg—Aftermath/
Interscope

BUMPIN' UGLIES-—Chuck
Smooth—Wingspan

BALLAZ 4 LIFE—Maurice Malone
Presents Bullets And Gunsmoke—
Hostile Takeover

STROKIN' 2000—Grandmaster
Slice—Wingspan

BACK THAT THANG UP—Juvenile
Featuring Mannie Fresh & Lil’
Wayne—Cash Money/Universal
BLING BLING—B.G. Featuring
Baby, Turk, Mannie Fresh, Juvenile
& Lit" Wayne—Cash Money/
Universal

JAMBOREE-—Naughty By Nature
Featuring Zhane—Arista

TAKE A LICK—Akinyele—
Volcano/Jive

VIVRANT THING—Q-Tip—
Violator/Def JamyIDJMG

MS. FAT BOOTY—Mos Def—
Rawkus

BANG BANG BOOGIE—
Champtown [ntroducing
D'Phuzion—.447/Straight Jacket
THA BLOCK IS HOT—LIiI’ Wayne
Featuring Juvenile & B.G.—Cash
Money/Universal

Missy Elliott

38 P.E. 2000—Puff Daddy Featuring
Hurricane G—Bad Boy/Arista

39 WE IN HERE—Funkmaster Flex &
Big Kap Featuring The Ruff
Ryders—Def Jany/IDJMG

40 EGO TRIPPING—LT. Stitchie
Featuring Mad Lion—PRG/Deh
Tyme

41 N 2 GETHER NOW—Limp Bizkit
Featuring Method Man—Flip/
Interscope

42 WHISTLE WHILE YOU TWURK—
Ying Yang Twins—ColliPark

43 IT'S YOUR THING-—Mercedes
Featuring Master P—No Limit/
Priority

44 WATCH OUT NOW—The Beatnuts
Featuring Yellaklaw—Violator/Loud

45 BIZARRE—U-God—Wu-Tang/
Priority

46 WHOA!—BIlack Rob—Bad Boy/
Arista

47 WHEN | B ON THA MIC—
Rakim—Universal

48 LOSE YO MIND—LII' Rachett—
Big Kid/Lightyear

49 BOUNCE TO THE OUNCE—
0.G.C.—Duck Down/Priority

50 THAT'S WHAT I'M LOOKING
FOR—Da Brat—So So Def/
Columbia/CRG

_Hot Rap Singles [ .abels
Pos. LABEL (No. of Charted Singles)
1 ELEKTRA ENTERTAINMENT
GROUP (2)
2 PRIORITY (14)
3 INTERSCOPE (7)
4 ISLAND DEF JAM MUSIC
GROUP (10)
5 TVT (1)

Pos. IMPRINT (No. of Charted Singles)
T1 EASTWEST (1)
T1 THE GOLD MIND (1)
3 DREAMWORKS (2)
4 DOGG HOUSE (1)
5 RUFF RYDERS (4)
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MILLIONS WILL BE TUNING IN TO WATCH

THE SOURCE HIP-HOP MUSIC AWARDS 2000
THIS SUMMER.

BUT ONLY THE JLLEST OF THE ILL WILL ACTUALLY
BE IN THE THEATER. WILL YOU BE ONE OF THEM?

THE SOURCE HIP-HOP MUSIC AWARDS 2000

AIRING TUESDAY,AUGUST 23TH...
ONLY ON

"“[;EI

WE'RE BACK.YOU READY?

FOR TICKETS AND INFORMATION CONTACT WWW.SOURCEAWARDS.COM

executive producers: DAVID MAYS ¢ MIKE ELLIOT « MARK ANGOTTI
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Vacant Lot's Dame Grease

NEW LABELS
Continued from page 38

Lot. There are high expectations
for these labels {(and their
directors), which are scheduled
to unleash a barrage of materi-
al this year, including Lil'
Zane's "YoungWorld: The Future"
(set for June 6 on Worldwide) and
Grease's "Live On Lenox Avenue"
(due June 13). Grease's album
features DMX, Scarface and Nore-
aga, among others.

Andrew Shack, senior VP of A&R
at Priority, explains his crite-

ria for signing new labels. "What
I look at is the person control-
ling it," Shack says. "Is this
the kind of person we want to be
in business with?" Shack de-
scribes Wales as an established
person who has worked with devel-
oping acts like TLC, 112 and
Another Bad Creation (ABC).
"Kevin has a lot of great
relationships, and he knows how
to handle artists and produce
them and make hits," Shack con-
tinues. “The fact that he also
has had artists with superstar
quality is another reason for

doing the deal."

Signing Vacant Lot gives Pri-
ority a much larger presence on
the East Coast. "Grease is a
super producer who isn't tremen-
dously well-known yet," Shack
contends. "He produced a bunch of
tracks on DMX's first album. He
had a lot of groups. Those are
the signs we look for in doing
these types of deals."

ACCESS AND EXPERTISE

Antra Records' Joe Marrone, an
attorney-turned-label-founder/
CEQ, Taunched his company with
the release of Kurupt's album
"Kuruption" through A8M in 1997,
just as A&M went under. In Sep-
tember 1999, Marrone signed a
distribution and label services
deal with Artemis, the label
recently formed by Danny Gold-
berg. Kurupt's Tatest album, "Tha
Streetz Iz A Mutha," was released
last November through this union.

"We're fortunate enough to be
in business with Danny Goldberg
and Daniel Glass-two of the
brightest music executives in the
business," say Marrone. "It gives
us an excellent opportunity to
have immediate credibility and to
have their expertise on a daily
basis to help us and ensure our
success."

Antra is releasing the sound-
track to "Once In The Life," in
which Laurence Fishburne makes

his directorial debut. The sound-
track features Antra group the
Spooks and Branford Marsalis'
Buckshot Le Fonque, among others.
Antra recently signed on to pro-
duce and distribute "0," a Mira-
max film described as a modern-
day adaptation of Shakespeare's
"Othello" starring Martin Sheen
and Mekhi Phifer of "Clockers"
and

"Soul Food."

Worldwide hope: Lil’ Zane

SOUL BY THE SEA

It was a "no brainer" for RCA
to pick up Judgment Records,
owned by Joe Nicolo, a 15-year
veteran and partner in Ruffhouse
Records. At Ruffhouse, Nicolo
helped launch the careers of the
Fugees, Wyclef Jean, Lauryn Hill,
Cypress Hill and hit duo Kris
Kross, whose new set is scheduled
for release on Judgment this
spring. He will co-produce Kris
Kross with Jermaine Dupri again.
Nicolo, a former staff producer
for Columbia Records who has also
worked with the Tikes of Billy
Joel and Sophie B. Hawkins,
describes RCA as "beachfront
property" when it comes to urban
music.

"There is so much room for
expansion," says Nicolo. "There
are so many eager and talented
people ready to roll out some
really great records. It's made
it really exciting for me again."
Even as a seasoned and success-
ful executive, Nicolo has a fresh
outlook and another level of com-
mitment with his new venture.

"This time, I want to be a 1it-
tle more focused as to what I say
and what messages I leave for
people," he says. "It's a tremen-
dous responsibility to be able
to speak to a lot of kids. And
I don't want to take that re-
sponsibility Tightly this time
around."
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he first generation of hip-
hop philanthropists is
evolving into large-scale
donors responsible for
programs and mentors

- that have become sec-
ond families to needy students, Start-
ing with summer camps—such as LL
Cool J's Camp Cool J Foundation,
begun in 1992—rap stars have
touched thousands of young lives with
caring teachers and round-the-clock
counseling,.

Among the philanthropists is Sean
“Puffy” Combs, one of the industry’s
most generous donors. In 1999, his
long list of philanthropies was topped
by a $500,000 contribution to his alma
mater, Howard University. Established
in his and his mother's name, the Sean
“Puffy” Combs and Janice Combs
Endowed Scholarship Fund is ear-
marked for students pursuing a music
career, with an emphasis in business.
The gift came on the heels of Howard
University's announcement that Combs
would receive its 1999 Alumni Award
for Distinguished Postgraduate Achieve-
ment In Entertainment.

“l guess I've come a long way from
boarding trains every day to New York
after classes at Howard in order to
intern at Andre Harell's Uptown
Records,” Combs said upon accept-
ing the award. In recent years, the
rapper/producer and his Bad Boy com-
panies—staffed by many Howard
alums—have donated $300,000 to
the Children’s Defense Fund,
$150,000 to a scholarship fund in
memory of the Notorious B.I.G.,
$50,000 to the Nine Lives Charity and
nearly a million dollars in personal
donations and funds raised to his own
foundation, Daddy’s House Social Pro-
grams.

1%msﬂnuet a

Community’s Good Deeds

el

From scholarships and mentoring to summer camps and business-
management, a variety of artist- and label-sponsored charities focus

on giving back.

CAMP FOR KIDS

A not-for-profit agency, Daddy’s
House opened its doors in 1994,
seven years after Combs met the
woman who would run it, hip-hop per-
former and activist Sister Souljah. I
met Puffy when he was just getting
started in the business,” Souljah
recalls. “I was organizing concerts to
raise money to send children to sum-
mer camps, and he was interested in
the kind of work | was doing. Then |
ran into him at a Jodeci concert in
1993, after he’d become successful.
He said | was the only person he would
really trust to run his foundation.”

In seven years, Daddy’s House has
helped hundreds of New York's dis-
advantaged children. The weekend
program, now operating out of the
Harlem YMCA, is free to children age
5 to 16. About 200 children enroll
every year.

“To a certain degree, we become a
family to our children,” says Souljah.
“Because a lot of kids have difficulty
understanding the difference between
right and wrong, we use popular cul-
ture to point out the differences
between good and evil. For example,
we might take a group of 100 to see

.

Wyclef Jean's Foundation has donated instruments to Haitian orphanages.

a movie, such as ‘Eve’s Bayou.’ After-
wards, they might write an essay on
the character played by Samuel Jack-
son. Some kids would probably say he
was good, because of the nice things
he bought his family, and some would
say he should be locked up. We teach
them that every decision matters and
leads to consequences.”

The school year is punctuated oy
lavish holiday parties, and, for the top
15 students, trips abroad. While fund-
ing children’s camps is not a new idea,
it's been taken to new heights by
Combs and others, who have extend-
ed the summer-camp experience
throughout the year, and for many
years.

SPONSORING PERFORMING-
ARTS

A recent example is “Clef's Kids,” a
division of the Wyclef Jean Foundation,
founded in 1997 by the Ruffhouse/
Sony star and Fugee member. Begin-
ning this year, Wyclef Jean has made
a very specific and personal commit-
ment to a performing-arts sponsorship
program that will help shape the lives
of 10 to 20 new students a year.

“We started by talking with teach-
ers and principals at New York City
schools to identify 10 promising stu-
dents who could play an instrument,”
says Chantal Prud’homme, executive
director of the Wyclef Jean Founda-
tion, “We selected 10 children to start
with, with more to come in six months.

“First, we will buy each child an
instrument, so he or she can take it
home to practice,” Prud’homme
explains. “Each child is assigned a
counselor, and we pay for the child’s
weekly music lessons. Once a month,
we will all meet to discuss serious,
non-musical topics to prepare them
for life. We will help them open a small
checking account. Their counselors will
make sure they're attending school
regularly and getting good grades.
We'll also help them out when needs
arise, such as if they need to go to a
doctor. After six months, one student
will win a grand prize: the opportunity
to perform onstage with Wyclef at his
next annual concert fundraiser.” Costs
for each student are estimated at
$8,000 to $10,000 per year.

“The big dream is to raise enough
money to build a center for music
studies,” Prud’homme continues. In
1999, the Wyclef Jean Foundation
allocated $10,000 to VH1's Save
The Music program and donated

Continued on page 56
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POSITIVE PAYBACK
Continued from page 54

instruments and cash to many
orphanages in Haiti, Wyclef's birth-
place. In 1998, he was recognized by
MTV’s Rock The Vote organization for
outstanding public service and was the
first recipient of Rolling Stone’s “Do
Something Award.”

Jean’s Camnival '98 fundraising con-
cert in Miami was voted “Best Concert
Of 98" by Miami’s New Times Weekly.

CHANGING FOCUS

Jean’s fellow Fugees bandmate
Lauryn Hill presides over the Refugee
Project. a nonprofit organization serv-
ing 10-to-14-year-olds in the New Jer-
sey area.

Foltowing Hill's motto—"Change the
focus from the richest to the brok-
est”—the Refugee Project offers after-
school programs and mentoring, a
reading club and a week-long summer
camp in the Catskills. Students com-
pleting the Refugee Project Scholar-
ship Program (including a competen-
cy exam and 40 hours of community
service) are eligible for a scholarship.
Refugee’s board of directors includes
Mariah Carey, Busta Rhymes, Q-Tip.
Spike Lee, Nas and Malcolm Jamal
Warner.

Another New York—based non-
profit organization is the Wu Charita-
ble fund, administered by Wu-Tang
Clan member Robert “RZA" Diggs and
Mitchell “Divine” Diggs, executive pro-
ducer/CEQ of all Wu-Tang. Organized
in 1997 under the motto, “Wu is for
the kids,” the organization aims at
easing the pain of the ghetto. “We give
them what we call ‘the 12 jewels of
life,”” says RZA. “It's the love from the
people that allowed us to escape, the
love of the people that keeps us where
we are. Therefore, our love for the
people takes the form of charitable

Latifah's Lancelot Owens Foundations has funded 25 ccvllege scholarships.

programs to help them prevail.” Wu
recruits support from the Staten Island
conwrunity through annual scholarship
dinners, black-tie dances and Foun-
dation journals. “Feasts of the 12 Jew-
els” kanquets are held monthly for
low-income families. The foundation
also provides college scholarships and
donates equipment. including com-
puters and software, to public schools.

HOME VISITS

Now in its fourth year is another
New York charity, Camp Excel, estab-
lishec by Dr. Gary Altheim and Nei!
Free¢dman with the aid of Loud
Fecords owners Jonathan Rifkind,
Stevan Rifkind and Rich Isaacson.
Catering to troubled youth, the camp
experience starts in the summer and
continues throughout the year. as staff
merthers visit campers at their homes
to make sure the participants are prac-
ticing what they learned at camp. Last
summer, the camp’s fundraising
efforts, led by Jonathan Rifkind, raised
$20,C00.

Actress/rapper Queen Latifah and
her mother founded the Lancelot

Tel (2|2> 974 '7474:----:f-- .-
Fax: (212) 974-8474

Owens Foundation in 1992, in the
memory of Latifah’s brother, a slain
police officer. So far, the Foundation
has awarded more than 25 full college
scholarships te deserving students.

Another rap benefactor is Russell
Simmons, who received the 19¢8
Moet & Chandon Humanitarian award.
Simmons and his brother Danigl cre-
ated the Rush Philanthropic Arts Feun-
dation in 199%.

MC/actor/record executive Heavy D
has done everything from assisling
organizations designed to fcster
better relations between African-
Americans and Jews to hosting parties
at his hiome to raising funds for the
Children’s Defense Fund. Naughty By
Nature’s MC Vinnie heads the groug’s
comprehensive cluster of youth pro-
grams through Naughty's Hlitcwn
Records label.

Whether or not hip-hop miusic molds
children into responsible adults may
be debated for another 20 years. But,
if actions speak louder thari lyrics, hip-
hop cul-ure has demonstrated a pas-
sionate and generous concern for the
human condition. 1

WORD ON THE WORLD
Continued from page 40

since 1985 but never had a record
deal until now—held two top-5 sin-
gles, both “Doekoe” and "De Bom
(The Bomb)" by Postmen featuring Def
Rhymz. The latter track was a tribute
to the influential and recently reunit-
ed Dutch pop band Doe Maar.

“Money”™ man: Def Rhymz

Virgin Benelux A&R manager Flip
van der Enden attributes the success
of Dutch-language rap in general and
Def Rhymz in particular to three things.
“Firstly, it has been bubbling under for
quite some time now. It simply had to
happen one day,” he says. “Secondly,
the worldwide success of R&B has
helped a lot. And. thirdly, it's the street
lingo. with elements from ethnic lan-
guages, such as Surinamese and
Moroccan, which appeals to youth. For
them, it’s the real thing.” Def Rhymz
provides hilariously funny raps in the
manner of a stand-up comedian. His
as-yet-untitled debut album is slated
for release this spring on Virgin's Top-
Notch imprint. —ROBBERT TILLI

Fax: Oll 44 207 439 4306

Web: www.davenportlyons.com
Email: jquatrini@davenportlyons.com
Email: jware@davenportlyons.com

STOCKHOLM—Bits of Swedish hip-
hop's motley past, and a slice of its
expansive and promising future, are
captured on “Aekta--Svenska Hip Hop
Klassiker 1990-2000 (Real-Swedish
Hip Hop Classics 1990-2000).” The
album, released by Warner Music
Sweden Feb. 11, contains 17 tracks
by such legendary acts as the Latin
Kings (“Snubben” and “Kompisar
Fran Foerr”), Just D (“Relalalaxa”),
Leila K/Rob 'n" Raz (“Got To Get”),
Stonefunkers (“*Can U Follow”) and
Papa Dee (“Microphone Poet”). More
modern acts include Ken, Ayo, Dee-
tah, Blues, Rusiak and Petter. The lat-
ter, capitalizing on the current move-
ment of local-language rap, has also
recently created a label in associa-
tion with BMG Sweden {(named
“Bananrepubliken,” after his sopho-
more album for BMG). Those respon-
sible for assembling the songs on the
Warner compilation are Warner Music
Sweden’s director of artist develop-
ment, Lars Nylin, A&R manager
Fredrik Lundgren and Daniel Ledin-
sky, who was A&R director for Warn-
er's Dada Records label. (Dada is
being reorganized, renamed and set
up separately from Warner by Ledin-
sky.)

Warner's strategy is to display the
past in order to secure an audience for
the future, says Lundgren. “Swedish
hip-hop didn’t happen until 1990.
when Leila K. and Rob 'n’ Raz broke
with ‘Got To Get,”" he notes. “We want-
ed to do this now to show people what
has happened since then. There's
major attention in Stockholm and
Gothenburg towards the genre, and we
want to introduce the genre to those
who aren’t necessarily hardcore fans.”

KAl LOFTHUS

MELBOURNE-—When Los Angeles
visual artist Michael Tablo moved to
Australia in 1992, he was aghast at
how little media attention was given to
the international and Australian under-
ground hip-hop scene. “The club scene
here is so vibrant,” he says. "They're
open 24 hours, when L.A. clubs close
at 2 a.m. There’s definitely a big affin-
ity for the music. You go to R&B and
hip-hop nights at a club like Revolver
[in Melbourne], and they're packed. But
there was very little acknowledgement
of its existence and vibrancy in the
media.”

Tablo is producer of a 30-minute hip-
hop TV show, “Flipside,” which airs
Tuesdays at 11 p.m. on Melbourne’s
community TV Channel 31; it's then
sent through cable to parts of Sydney
and Brisbane. It is made in Tablo’s liv-
ing room with two friends co-hosting.
Launched this January, “Flipside” has
quickly picked up a following for its cov-
erage of music, fashion, visual arts,
clubs and DJs. An on-the-street seg-
ment called “Sidewalk” provides inter-
action with the hip-hop community on
various sociopolitical issues. Says
Tablo, “Hip-hop’s more attitude than
anything else. What's impressed me is
that Australian hip-hop is definitely get-
ting its own voice. When | first came
here, it struck me that in the [L.A.]
scene | came from, you had to be dif-
ferent to be noticed, whereas in Aus-
tralia at the time, acts had to be a local
imitation of overseas acts to be
noticed. But that's changing.”

CHRISTIE ELIEZER
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UNDERGROUND
Continued from page 38

At times, the sound of what is
underground to some is quite differ-
ent from what is an underground
sound to others. Jarret Myer, co-
founder/president of Rawkus Enter-
tainment, notes the variety of artists
who emerged from the same under-
ground scene. “Eminem was part of
that scene, Mos Def was part of that
scene, but you can't really say that

they have anything in common, aside
from the fact that they are both
immensely talented,” Myer concludes.

MORE NOISE, LESS MUSIC

Chris Schwartz, CEO of Ruffnation/
Warner, pinpoints the elements that
make a song underground. “I think it's
the stuff that's really raw,” he says.
“It’'s more sparse, has less music. IU's
got a lot more energy to it. It's a raw-
ness of the track, the lyrical content
and the delivery. | think it's also the

THE WHOLE DAMN YEY
drop their new album

April 2000  Frogy Chi

THIE IS FOR THE

NN RLN S

Homies - Slow Pain
Raza Park - Latino Velvet
Just Like Mexico - Cisco
Confessing A Feeling - Smoke Serrano
Drop Top Heaven - Baby Beesh

Love vs. Hate - Lawless and A.L.T.

Go Ahead - Mr. Shadow

Here's To You - Lawless

My Coupdavil - A.L.T., Slow Pain

Cang Rap .Sl,'l'aighl'
from the Hony |

10. Latin Soul - Funky Aztecs
11. Whe? - P-Pham

12, Hezt -
13. Lil' Don Juan -

Proper Dos
Slow Pain

receiwe a FREE Homies sticker in every CD

May 2000

1. Caliomia Love (Remix) - 2PAC, Dr. Dre

ROGER TROUTAN

a collection of sample bzased joints
featuring the classic sounds of the
late Roger Troutman

and Roger
2. What About Us - Jodeci
3. West Coast Poplock - Ronnie Hudson
4. Ditty - Paperboy
5. He's Mine - Mokenstef
6. Knockin' Da Boots - H-Town
7. Ain't No Future In Yo Frontin -
8. You Sots To Chill - EPMD

M.C. Breed

9. Boo:i Call - Blackstreet

includes the hit
“PLAYER'S CITY”

featuring

A.LT., JV, Cisco, Mr. Ge=, C-Blunt
and Baby Beesh

10. In The Hood (Remix) - Donell Jones

11. Plaver's City - A.L.T,, JV, Cisco, Mr. Gee,
C-Bunt and Baby Beesh

12. CalMiyey - T.W.D.Y. featuring Too Short
anc Dolla Will

13.To Roger, True Love - Chantay Nelson

14. Players Anthem - Ghost

June 2000

1. Return Of The Mack - Mark Morrison
2. No Diggity - Blackstreet featuring Dr. Dre

3.1Goz50nt-

Luniz (featuring Michael Marshall)

4.Tenressee - Arrested Development
5. Funkdified - Da Brat
6. Gheto Jam - Domino
7. | Shot The Sheriff - Warren G.
8. Mr. Wendall - Arrested Development
9. Evesything's Gonna Be Alright - Father MC
10. The Overweight Lovers In The House
- Hezvy D & The Boyz
11. Kiss You Back - Digital Underground
12. Shat Callin' Big Ballin' - The Whoridas

A New Collection of Hip Hop Classics

13. Get Up - Lost Boyz
14. Bow Down - Westside Connection

All available on CD & Cassette wherever music is sold or visit

us online: WWW.thumprecords.com

THUMP &

celebratingg 10 years

UNIVERSAL MUSIC §
VIPEOQ DISTRIBUTION

Beat-oriented energy: Method Man (left), Redman

production approach—it's grittier, it's
noisier. It's not as musical. It's more
beat-oriented and high-energy. It's the
Method Man, Redman, DMX-type of
repertoire.”

With the emergence of gangster rap
and acts like N.W.A, “hardcore” and
“street” became terms associated with
the underground as this market blos-
somed outside of mainstream record
labels, radio, television and retail
chains.

Prior to that, innovative approaches
to creating the music had defined the
term underground. Artists experi-
mented with jazz. Rules of song struc-
ture were bent. Lyrics provoked
thought and were no longer a mere
invitation for the audience to sing
along to a James Brown loop. The suc-
cess of artists like De La Soul and,
later, Digable Planet proved that
underground did not mean “lacking
commercial viability.”

So today, both DMX and the Roots
are described as underground. “We
are defined by the streets,” says Dru
Ha, CEO of Duck Down Records, an
independent label considered a leader
in hardcore underground music, with a
roster that includes Smif N" Wessun,
Boot Camp Clik and Heltah Skeltah.
“That's where our music is heard.
That's where people know about us.
As a label, and speaking for my artists,
we wouldn’t claim that we are under-
ground. We want our music to he
heard [everywhere]. We strive to get
our music on MTV, to be on BET.”

TRADITIONAL HIP-HOP VALUES

There are traditionalists who con-
sider underground a scene that is the
epicenter of hip-hop music and cul-
ture. “It's a group of fans, open mics,
a group of radio shows,” says Rawkus’
Myer, who met members of his roster
while a fan of New York City's under-
ground scene. “At one point, there
were a bunch of underground maga-
zines.”

Bigg Jus Ingleton, who is chief cre-
ative officer—as well as an artist—at
Sub Verse Records (a label promoting
underground hip-hop on a global
scale), efaborates on the cultural
aspect of the term underground. “I'm
a practicing b-boy, and everyone on
my fabel is a practicing b-boy,” he
says. “Growing up in New York, hip-
hop has been prevalent in my life since
| was 3 years old, so it's a way of life.
My music expresses that. | think, per-
sonally, underground hip-hop is tradi-

tional hip-hop—what hip-hop is sup-
posed to be. Anything else is not hip-
hop. Guess it would be rap.”

The bombardment of materialism in
rap lyrics and video imagery has also
led traditionalists to broaden the term
underground to include low-key, true
and “for-the-love-of-hip-hop” vs. “for-
the-money” attitudes.

“As it’s grown, underground has
come to mean not really flashy. It's a
humble type of group,”Lyricist
Lounge’s Marshall suggests. “Like
Redman. His music has been certified
gold, but he is still grimy. He's not pol-
ished. He’'s still under the dirt.”

ANTI-FLUFF STUFF

For many traditionalists, under-
ground is still synonymous with
groundbreaking and progressive. An
artist labeled underground is excep-
tional in his or her skills. “There are
popular artists selling records who are
doing music deemed acceptable to
the underground—based on what the
essence of hip-hop is—good lyrics and
good beats,” Domino believes. “Not
fluff tailored for the mainstream.”

Myer agrees, using Jay-Z as an
example. “As far as the underground
goes, | think he has a lot of love in the
underground because he is really tal-
ented,” he says. “Jay-Z can walk into
a cipher [a bunch of MCs rhyming with
each other in a circle] and blow every-
one away with a couple of lines. He
may be making millions, but under-
neath it all, he’s a true lyricist.”

Bigg Jus cites the Roots as a model
of progressive, underground hip-hop.
“They're a perfect example of a group
that's reaching and pushing to the
next level of hip-hop sensibility,” he
says, applauding the use of live instru-
mentation in the genre. “The sound of
sampling and looping stuff has gotten
stagnant. The future of hip-hop relies
on cats going into the past and pick-
ing up instruments.”

Meanwhile, a few believe that the
term underground has been used as
a way to excuse professional failure
low record sales or the inability of a
newcomer to get a deal. “Just because
it's called underground does not mean
it's good,” Ha emphasizes. “That’s
where a lot of people create confusion.
When people are not accepted by the
mainstream, they start to claim they’re
underground. They hold up under-
ground as a flag or a safety net. They
might just be wack, and that's why
they are underground.” M.K.

CROSSROADS
Continued from page 36

Kevin Wales, CEO of Worldwide
Entertainment, agrees that the hip-
hop community itself has to be
responsible for the type of music it
puts out. “What kind of message are
we sending to our community and our
listeners?” Wales asks. “It's not very
often that a young black man can
reach the world overnight. | want to
take full advantage of that and be very
positive with the messages I'm putting
out.”

ATTENTION-GETTING MESSAGES

Others in the industry feel that there
is @ method to some of the madness.
As harsh as some of the lyrics are, at
times there are messages that some
young people need to hear. “The only
way a kid is going to listen to what you
have to say is if you first get their
attention or their respect in some way,
shape or form,” says Joe Nicolo,
CEO/founder of Judgment/RCA
Records. “[Judgment artist] Ced Sina-
tra is a perfect example. He was in
prison for three years for running
drugs. He lived that lifestyle; he talks
about that lifestyle. Once he gets that
point across, the real message is
‘There’s nothing heroic about that
lifestyle.”™

Jermaine Dupri, CEO of So So
Def/Columbia, reminisces about the
time when young people listening to
the radio had the option of Kurtis Blow,
Run DMC, Whodini and the Fat Boys-
all very different rap acts. “Everybody
knows that we all can't be that thug,”
Dupri says. “Everybody can't be that
killer. Everybody can’t be the greatest
MC. There's got to be more to you.
The public doesn't know the diversity
of hip-hop. The young kids think rap is
one-dimensional.”

Dupri suggests that the current aura
in hip-hop reflects America’s insatiable
appetite for the negative. Itis displayed
in television programming, movies,
videos and, especially, in media cover-
age of hip-hop, he adds. “The good
people in this game don’t get the press
we should,” Dupri says. ‘At 19, Iwas a
millionaire. | didn’t sell dope to get
there. | feel I'm a hellified role model. |
don’t smoke weed. I'm a clean person
who's been in this game doing what 'm
doing for 10 years. There's a gang of
people in this business like me. That's
the kind of stuff kids should foflow.”

Hip-hop acts like Common, Mos
Def, Deadly Venoms and Dead Prez
(Loud's new-millennium Public Enemy)
are cited as artists whose break-
throughs can interrupt the current
monotony and usher in a new phase.
Some in the industry feel that these
issues and concerns are necessary
pains for the continual growth of
rap/hip-hop.

“Once a genre of music gets into
that 10-to-15-year age, it has to look
introspectively,” Nicolo says. “You are
constantly challenging yourself to raise
the bar and bring the music to the next
level. If the rap community elects to
do that, then it will thrive and it will
become the largest-selling style of
music in America. If it doesn’t, it will
have seen its peak right now and start
going down the other side. We've pret-
ty much topped out where rap is going
in its current form.” Wl
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New Hip-Hop Releases

(All information accurate as of press time)

FATEEMAREGH

ANTRA
Various Artists, “Once In The Life”
Soundtrack

BLACK MARKET

PC.O. (Paper Chasin’ Organization),
“Money Hungry”

Various Artists, “Best Of Black
Market Records 2000”

LOUD
Dead Prez, “Let’'s Get Free”
Three 6 Mafia, “When The Smoke
Clears”
Various Artists, “Black & White”
Soundtrack

Luke
Luther Campbell, “Luke’s Freak Fest
2000” Soundtrack

MCA
Common, “Like Water For Chocolate”

MOTOWN
CAPOne, “Through The Eyes Of A
Don”

NAVARRE DISTRIBUTION
East Side Records
Slow Pain, “The Hit List”

PRIORITY
Da 504 Boyz, “Goodfellas”
lce Cube, “War & Peace-The Peace
Disc-Vol. 2”
Death Row
Snoop Dogg, “Snoop’s Greatest Hits
P2K
Choclair, “Ice Cold”
Rap-A-Lot
Scarface, “Last Of A Dying Breed”

"

SILVA DOM
A.G., “The Dirty Version”

SLIP-N-SLIDE
Trina, “Da Baddest B***h

TOMMY BOY
Various Antists, “Hip-Hop 101”

UNIVERSAL
Cash Money
Big Tymers, “I Got That Work”

WARNER BROS.
GhettoWorks

Various Artists, “The Takeover”

Soundtrack

ARRII

ANTRA
Sheeba Black, “Sheeba Baby”

ATLANTIC
Queen Bee/Undeas
Li" Kim, “Notorious K.|.M."

COLUMBIA
Mr. Nitro, “Hustlin’ Pays”

Common

Loud

Big Pun, “Yeeeah Baby!”
So So Def

Da Brat, “Unrestricted”

DEF JAM
Jayo Felony, Untitled

DELICIOUS VINYL
The Pharcyde, Untitled

ELEKTRA ENTERTAINMENT
Rah Digga, “Dirty Harriet”

EPIC

Cam Ron, “S.D.E.”
RZA

Cappadonna, Untitled

JIVE
Too Short, “The Nasty”

LOUD
Various Artists, “Louder Than
Ever/Volume 1"; “Loud Rocks!”

MCA
Killah Priest, “View From Masada”

NAVARRE DISTRIBUTION

White Label Music
Various Artists, “The Rev. Do Wrong
Ain’t Right” Soundtrack

PRIORITY

Sauce Money, “Middle Finger U”
Hoo Bangin’

MC Eiht, “In My Neighborhood”

RAWKUS
Big L, Untitled

SUB VERSE

Bigg Jus, “My Little Star”
Micranots, “Obelisk Movements”
Rubberoom, “Architechnology”
Scienz’ Of Life, “Coming Forth By
Day”

THUMP
Various artists, “Funkin Hip-Hop
Thump Records”

[]
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i

TOMMY BOY
Pimpadelic, “Southern Devils”
Tony Touch, “The Piecemaker”

MAY

ANTRA
The Spooks, Untitled

ATLANTIC
Philly's Most Mosted, Untitled

BLACK MARKET RECORDS
Brotha Lynch Hung, “Everybody Killa
4"

COLUMBIA

Cypress Hill, “Skull & Bones”

50 Cent, “Power Of The Dollar”
Roc-A-Bloc”

Sporty Thievz, “Sporty Thievz”

DEF JAM

LL Cool J, “G.0.A.T.”

Memphis Bleek, “The Understanding”
DELICIOUS VINYL

Fatlip, “Revenge Of The Nerd”
Prodigy Of Mobb Deep, Untitled

NAVARRE DISTRIBUTION
East Side Records
Lawless, “Way Of Life”
Red Clay Recordings
Rhyme, “It’ Official”

PRIORITY

West Side Connection, “Re-Up”
Bee Mo Easy

Easy Mo Bee, “Now Or Never:

Odyssey 2000”
Hoo Bangin’

The Comrads, “Wake Up And Ball”
Worldwide

Da Howg, Untitled

THUMP
Jonny Z, “Bass Balla”

UNIVERSAL
Cash Money

Various Artists, “Baller Blockin™”

WARNER BROS.
GhettoWorks

Rowdy Rahz, Untitled
Ruffnations

Outsidaz, Untitled

Sonz Of Sacrifice, Untitled

IUNE

ANTRA
Crush, Untitled

ARISTA
DJ Quik, “Balance & Options”

BLACK MARKET RECORDS
Triple Beam, “Conspiracy”

COLUMBIA
Wyclef, “Two Sides Of A Book: Eclectic”

Roc-A-Fella
Amil, Untitled
Trackmasters
Kandi, Untitled
Kobe Bryant, “Visions”
Nature, “For All Seasons”

DEF JAM

Ja Rule, Untitled
Lady Luck, Untitled
Slick Rick, Untitled

DELICIOUS VINYL
Elijah, Untitled

EPIC
Puerto Rock, Untitled

NAVARRE DISTRIBUTION
Red Clay Recordings
Black Mist, “Black Mist Rising”

PRIORITY
Vacant Lot
Dame Grease, “Live On Lenox
Avenue”
Worldwide
Lil' Zane, “Young World: The Future”

RAWKUS
Talib Kweli & Hi-Tek, “Reflection
Eternal”

SILVA DOM
GhettoDwella, Untitled

SLIP-N-SLIDE
The Lost Tribe, “America’s Best Kept
Secret”

THUMP

TW.D.Y. (The Whole Damn Yeh),
“Extra’D Out”

Various Artists, “Allen Street
Records”; “This Is For The Homies”

UNIVERSAL
Tracey Lee, Untitled

WARNER BROS.

Ruffnations
No Question, Untitled

LY

ANTRA
El Drex, Untitled

COLUMBIA
Jermaine Dupri, Untitled

DEF JAM

Foxy Brown, Untitled

Various Artists, “The Nutty Professor”
Soundtrack

ELEKTRA ENTERTAINMENT
Busta Rhymes, Untitled

NAVARRE DISTRIBUTION
East Side Records

Various Artists, “East Side’s Most

Wanted IlI”

Red Clay Recordings
Various Artists, “Memphis All Stars
Vol. 1”7

WARNER BROS

Ruffnations
Doc Holiday, Untitled

AUGUSIT

LOUD
TRE+86, “World War Tre”

NAVARRE DISTRIBUTION
East Side Records

Mr. Shadow, Untitled
Red Clay Recordings

Utopia State, “Where Y'all From”

SILVA DOM
Hellbound, Untitled

WARNER BROS
Ruffnations
Liz Leite, Untitled

o

ATERTDNBE
ERERMINED
ANTRA

Various Artists, “0” Soundtrack

BLACK MARKET RECORDS
L.0.G., Untitled

Mr. Doctor, “Doc Holiday”
Various Artists, “West Coast
Immortals”

COLUMBIA
Glaze, Untitled

EPIC
Ruff Endz, Untitled

NAVARRE DISTRIBUTION

Red Clay Recordings
Various Artists, “Memphis All Stars
Vol. 27

PRIORITY
Capitol
Dilated Peoples, Untitled
Death Row
C-Murder, Untitled
Hoo Bangin’
Techniec, Untitled
Rap-A-Lot
Willie D, Untitled
WuTang
Shyheim, “Manchild”

SLIP-N-SLIDE
IZM, “Philly Blunt”
Trick Daddy, “Thugs R Us”

THUMP
Ant Banks, Untitled

TOMMY BOY
Various Artists, “QB’s Finest”
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Dimitri’s ‘Playhny Mansion’ MI)(ES Up Oid, New Sounds

P ARISIAN PLEASURES: Over the
course of two solo EPs, a mini-album
(“Esquisses”), his 1998 debut album
(“Sacrebleu”), numerous remixes
(including Stardust’s “Music Sounds
Better With You™), and his stint as one
of the original “Respect Is Burning”
DJs, Dimitri From Paris has done
everything in his power to keep the
bubbly disco vibe alive.

DIMITRI FROM PARIS

On his latest release—"A Night At
The Playboy Mansion”—which
Astralwerks will issue Tuesday (28),
the Paris-residing artist beat-mixed
a festive and funky collection of 14
retro-induced tracks. By intertwin-
ing the then-and-now of dance music,
Dimitri has created a seamless D.J
mix that will easily please both old-
and new-school punters.

Ineluded are contemporary soulful
house jams (Wonderful Masses’
“Wonderful Person,” Terry Hunter's
“Sweet Music”), Brazilian rhythms
(Salome de Bahia’s “Outro De
Lugar”), funky beats (Shangri-La’s
“La Pregunta,” Stetsasonic’s “Talk-
ing All That Jazz”), and Dimitri re-
edits of disco classies (the Originals’
“Down To Love Town,” Ashford &
Simpson’s “Found A Cure”).

“When I did this compilation, I was
thinking of sexy sounds,” explains the
36-year-old Dimitri. “I was thinking
of the Playboy Mansion and wanted
to capture the whole glamour aspect.
And since the mansion was around
during disco’s heyday, I just had to
give the set an overall disco sound.”

He continues, “With the old disco
songs, | like to re-edit them to bring
out the best moments so that they
work with the newer tracks. I like to
play things that people remember; but
I don’t play them in a nostalgic way. By
re-editing them, they become fresh
again. In the end, though, I play what
I think is timeless music. A good piece
of musie is a good piece of music.”

Dimitri econfirms that he’s working
on a new album. “I have about 13
demos completed,” he notes. “But it’s
difficult to get more done because I'm
DdJing more than I probably should.”

In addition to DJing throughout
Italy, Belgium, Germany, Switzer-
land, and the U.K., Dimitri—along
with D.Js Romain Bno (of Basenotic
Records) and Ivan Smagghe—helms
the turntables at the weekly “Secret”
party at the Queen club in Paris.

According to Dimitri, “Secret” re-
placed the weekly “Respect Is Burn-

ing” party last summer.

“We decided to stop ‘Respect Is
Burning’ in Paris when every other
club began copying our musical for-
mat [filtered house and disco clas-
sies],” Dimitri explains. “It was time
to move on.”

Dimitri says ‘Secret’ is “about the
origins of elub musie. Instead of play-
ing new records that sample the clas-
sies, I'll play the original from which
the sample is taken.”

But “Respect Is Burning™ isn’t
completely dead. These days, and
according to its original promoters—
Jerome Viger-Kohler, Fred Agosti-
ni, and David Blot—the party’s con-
cept and vibe are kept alive via
monthly residencies at clubs in Brus-
sels (Fuse); Lausanne, Switzerland
(the DJ Club); Copenhagen (the
Vega); and New York (Twilo).

To celebrate the release of “A Night
At The Playboy Mansion,” as well as
Playboy founder Hugh Hefner’s 75th
birthday, Dimitri is scheduled to be
the headline DJ at a party April 29 at
the legendary mansion in Hollywood.
Yes, it'll be his first time there.

M OTOR CITY SWEETHEART:
Card-carrying members of the club
community who have embraced such
alterna-soul sisters as Macy Gray,
Angie Stone, and Kelis may want to
prepare themselves for the one-named
singer/songwriter Kina, whose debut
solo album on DreamWorks is slated
for a midsummer release.

At a recent artist showcase at New
York’s Mercury Lounge, the ultra-pho-
togenie, Detroit-raised/Los Angeles-
residing artist previewed several hit-
worthy and radio-ready jams from the
rock-based album. Days after the
show, we can’t get songs like “Girl
From The Gutter,” “Have A Cry,” and
especially “Me” out of our heads. Their
melodies and too real lyries only seem
to strengthen with each passing day.

Vocally, Kina, a one-time member of
R&B trio Brownstone, stands some-

Billboard.
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CLUB PLAY

. | DON'T KNOW WHAT YOU WANT.
PET SHOP BOYS sire
. I'M IN LOVE VERONICA JELLYBEAN
. THE LIFT MEPHISTO ODYSSEY priMaL TRAX
. GOT A LOVE FOR YOU HEAVEN
FEAT. REINA grooviLicious
. GET ALONG WITH YOU KELIS virain

MAXI-SINGLES SALES

. GOTTA KEEP TRYIN'
MICHELLE WEEKS BASEMENT BOYS
. THE CARNIVAL ALDO JELLYBEAN
. THE RELIEF EVIL STEPSISTER
GROOVILICIOUS
. RUSHIN' ‘TO MEET YOU
PAT HODGES raw NERVE
. SHARE MY JOY GTS
FEAT. LOLEATTA HOLLOWAY ARTIMAGE
Breakouts: Titles with future chart potential,
based on club play or sales reported this week
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by Michael Paoletta

where between faves Nona Hendryx
and Dionne Farris. Trust us, her
voice is that wicked and sublime,

According to her manager, Benny
Medina of Los Angeles-based Hand-
print Entertainment, club remixes of
the set’s first single, “Girl From The
Gutter,” are in the works.

CELESTIAL SEASONINGS: New
York-based specialty retailer Satel-
lite Records is launching two label
imprints: Pitch Black and Central
Park, which will specialize in trance
and deep house, respectively. Eddie
Bang is the label manager/A&R

= Tom Chasteen, “Freedom” (F-
111/Warner Bros. single). Many may
recall Chasteen from the early "90s, when

¢ helmed the Exist Dance record label
and recorded under numerous aliases,
including Voodoo Transmission and
Tranguility Bass, among others. With
“Freedom,” he has created a positively
euphoric gospel-splashed peak house
Jjam. The remixing team of Kerri Chan-
dler and Jerome Sydenham deliver
divine rhythmic revelations on the
Ibadansfere Mainline mix. Qut April 18.

+ Soulsearcher, “Do It To Me Again”
(Defected U.K. single). Soulsearcher (aka
Marc¢ Pomeroy and Brian Tappert, who
also record as Jazz-N-Groove) follow up
the dancefloor smash “Can't Get
Enough” with another slice of disco/
house. Thea Austin, once again, provides
the soul-drenched vocals. Remixers on
board include Richard F. and Mark Pic-
chiotti,

= Beck, “Mixed Bizness” (DGC sin-
gle). Refueled by Les Rythmes Digi-
tales, the Nu Wave Dreamix sounds like
a Bobby O. or New Order production
from the '80s. Fun, indeed. For something
less sugarcoated, go directly to Cor-
nelius’ dreamy acoustic remix.

= George Benson Featuring Joe
Sample, “The Ghetto/EI Barrio” (GRP
single). Dancefloor purists will find much
to admire about the Master At Work
restructuring of “El Barrio.” Percussion,
coupled with signature guitar licks and
vocal ad-libs from Benson, make for one
delicious journey.

+ Chicane Featuring Bryan Adams,
“Don’t Give Up” (Xtravaganza UK. sin-
gle). Club DJs and punters who em-
braced Chicane's previous dancetloor hit,
“Saltwater,” won't be disappointed here.
Rocker Adams’ grainy vocals ride
smoothly atop Chicane’s multilayered
trance-etched soundscape.

« Class A, “Your Love Is What |
Need" (Azuli UK. single). Producers
Paul Emmanuel and Jeremy Sylvester
have created the type of off-kilter house
track that the late DJ Larry Levan
would've championed at New York’s leg-
endary (now defunet) Paradise Garage.

* Platinum Doll Featuring Y An-
derson, “Let Love Live” (Suburban sin-
gle). Frankie Feliciano and Tommy
Musto provide the R& B-fueled remixes;
Anderson provides the powerful diva
wailings. The end result is rather fab, if
ya ask us!

director of Piteh Black, whlle Sean
Holland will handle the same duties
for Central Park.

According to Bang, the imprint will
debut in mid-May with Nerva’s
“Modo VII,” a progressive, melodic
trance track. Promotional 12-inches

are scheduled to be mailed to club
DJs in mid-April.

In addition to releasing original
productions, Pitch Black will issue a
series of samplers, with each volume
spotlighting a different UK. trance

(Continued on next page)

BY AMANDA NOWINSKI

SAN FRANCISCO—Munich-
based experimental dance music
duo Funkstorung operates like one
obsessive aural scientist.

The pair—Michael Fakesch and
Chris De Luca—Ilabors for months
on each track, dissecting and splin-
tering hundreds of digital noises and
beats until each element bursts like
neurons set on maximum overdrive.

It’s really no wonder, then, that it

FUNKSTORUNG

took the self-managed duo five
years to complete its debut album,
“Appetite For Disctruction,” which
str