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Billboard Century Award
Goes To Randy Newman

BY MELINDA NEWMAN

LOS ANGELES—Among the
most uniquely American of song-
writers and one of rock’n’roll’s
more adorable misfits,
Randy Newman has
poignantly, wryly, and
melodically written
about our foibles and
dreams through his
often warped world
view. Over a career that
has spanned more than
30 years, Newman has balanced
creating pop gems for his more
than 10 albums and composing ele-
gant scores for such movies as
“The Natural,” “Ragtime,” and

“Avalon.”

For his enduring contributions
and ongoing influence, Newman
has been named the 2000 recipient
of the Century Award,
Billboard’s highest
honor for distinguished
creative achievement.
Newman will be pre-
sented the Century
Award, named for the
100th anniversary of
Billboard in 1994, in
December at the Billboard Music
Awards. The show, which takes
place in Las Vegas, will air on Fox
Television.

(Continued on page 129)

NEWMAN

Democrats To Gall For
Work-For-Hire Law Repeal

BY BILL HOLLAND
WASHINGTON, D.C.—A leading Democrat on the House
Subcommittee on Courts and Intellectual Property says
Democrats on that panel have achieved consensus to craft
a legislative call for repeal of the controversial “work-
made-for-hire” law passed last Noverber.

In an exclusive interview June 13, Rep. Dick Boucher,
D-Va., told Billboard that “Democratic members of the
subcommittee have now —————— e ——
achieved consensus to ‘

]

restore the reversion
right [for artist owner-
ship of recording mas-
ters] that was taken
away. Congress was
wrong to take the right away, and we will undo that
wrong and restore this important right.”
He says he will introduce a repeal bill within the next
few weeks.
At press time, two sources close to the subcommittee
said that Democrats and Republican members are close
(Continued on page 113)

BOUCHER

NASHVILLE—Major incidents at rock concerts are
similar to roller coaster accidents and plane crashes in
they become media events that are not soon forgotten.

VHI’s popular “Rock Story” program highlights in one
violence at the Rolling Stones concert at Altamont

Speedway in 1969, the deaths at a
NEWS
PNV ) later, and the rioting that marred
Woodstock 99 last summer. And while
stock *99 they still burn fiercely in rock’n’roll lore.

A new generation of rock fans is making headlines.
its '99 run, the overwhelming bulk of media attention
focused on the fires and looting that closed the event.
occurred among seemingly peace-loving fans of such acts
as Dave Matthews Band and Phish last summer.
seagram, Vivendi
NEW YORK—Less than six years
after entering the music business
MCA, and not yet two years after

— creating  the

music company

with its $10.4 billion buyout of Poly-

of Universal Music Group, appears to
be on the verge of cashing out.

BY RAY WADDELL
that, while they don’t happen all that often, when they do,
show the three most infamous rock tragedies ever: the
Cincinnati show by the Who a decade
the first two events happened decades ago, like Wood-
While Woodstock went off mostly peacefully for most of
Soon after, more well-publicized excessive rowdiness
(Continued on page 118)
BY BRIAN GARRITY
with its $5.6 billion acquisition of
isitaﬂ r_@ world’s biggest
Gram NV, Seagram Co., the parent
(Continued on page 122)

factions.

THE BILLBOARD SPOTLY

BY STEVE GRAYBOW
WASHINGTON, D.C.—The need to draw the jazz com-
munity together in common purpose took center stage
at the first Billboard Jazz Conference and Awards, held
here June 7-9 in conjunction with BET
on Jazz. While individual panels dealt
with issues such as racism, radio frag-
mentation, and jazz marketing, the pre-
vailing message was clear: Before the
jazz community can bring new listen-
ers into the fold, it must first bridge the s
deep chasms between its own warring

While the traditional and contemporary jazz camps
have become increasingly separated, attendees noted that
uniting the sub-genres would strengthen the music’s
foothold in American culture. “How can we expect con-
sumers, who might have very little knowledge of the

. =

B By -
T.S. MONK AND REGINA CARTER

topic of between-panel discussion.

BEGINS ON PAGE 83

Drummer T.S. Monk, son of legendary pianist Thelo-
nious Monk and « passionate crusader for the advance-
ment of jazz, was a spur-of-the-moment addition to the
(Continued on page 119)

MUSIC TO MY EARS

Jazz Industry Stresses Unity At Gonfab -;

Sub-Genre Segregation, Lack Of Young Fans Decried At Billboard Event

music, to take the time to learn about the music if the peo-
ple close to it are constantly worrying about what does
or does not constitute jazz?” implored one attendee.
“When people who are visible in the media put down other
artists because they are not ‘jazz enough,’
it makes all of jazz look bad.”

Many in attendance ironically noted
that they only see their jazz peers at
annual conferences, even though they
are working toward the mutual goal of
enticing new listeners. The fact that the
jazz community does not unite to work
toward a mutual goal was a frequent

James Garter: Atlantic’s
Hot Saxophone Wonder
Issues Two Superb GDS
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David Pullman Congratulates

The Godfather of Soul
JAMES BROWN

On Being inducted Into The Songwriters’ Hall Of Fame &
One Year Anniversary Of The James Brown Bonds
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I GOT YOU (I FEEL GOOD) janes sionn

Congratulates James Brown on being inducted into the Songwriters’ Hall of Fame &

One Year Anniversary of The James Brown Bonds
Most charted living songwriter artist with 98 Billsoard hits including 19 #1s.

James Brown has writter 750 com’posiﬁons including some of
the most memorable songs of the past five decades:

“Papa’s Got A Brand New Bag" “ Got You (t Feel Goad)" “Living In America” “it’s A Man's World" “Cold Sweat (Part One)”
i “) Got The Feelin™ “Say It Loud—L'm Black & Proud {Part One)” “Mother Popcorn (You Got To Have A Mother For Me)" “Iit's
A Man's, Man's, Man's Worid (But It Wouldn't Be 'Without A Woman)” “Licking Stick—Licking Stick” "Sex Machine”

1370 Avenue of the Americas, 26th Flgor, New York NY 10018
Fax; 212-750-0464  E-mail: info@pullmanco.com  Tef: 212-150-0210

Securitizing The FutureSY www.pullmanco.com
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QuickTime 4 brings you the most advanced technology you'e in the perfect place — and you can enjoy streaming
for streaming video. And Akamai delivers the most advanced video at a level of quality others can only hope to deliver
and reliable network of streaming servers around the globe. in the future. To download your free QuickTime 4 ~_~

So no matter where on earth you plug into the Internet, Player, visit us today at www.quicktime.com. i
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James Garter: Sax A ‘Gut’ Above The Rest

“To repair” is a phrase that can mean many things—from moving,
committing, or applying oneself; to renewing, refreshing, or restor-
ing a faulty instrument to sound working condition. James Carter
has been doing all of the above in jazz saxophone circles since he
emerged from Detroit in the late 1980s. But a pair of new record-
ings (“Layin’ In The Cut,” “Chasin’ The Gypsy,” both issued June 6
on Atlantic) signal a new level of self-control from a cultivated play-
er/composer known for his sublime phrasing, sportive sonic assaults
{exquisite valve squeals, impeccable keypad pops) on technique, and
an R&B-limbered regard for solos designed to surprise and satisfy.

And if all this sounds as if it might have been molded by funk gui-
tar and an ear sympathetic to drums and vocals, as well as by qual-
ity time spent in the woodwinds/brass equivalent of a bodywork
and transmission shop, that’s exactly how it added up.

“That’s what I'm getting at!” says Carter with a chuckle, citing older
brothers Kevin (a former guitarist with Parliament/Funkadelic) and
Robert (a singer/percussionist) as prime inspirations. “It all comes from
my formative years, where for me the key pops were just
like having my brother’s drums. And in repairing wind
instruments, you also listen to those same types of key
pops to know that the instrument’s airtight. So this is
rudimentary for repair people; they don't do it in a musi-
cal sense, but they at least hear that no air’s leaking so
that it maximizes the performance of the horn. So that’s
how these things came about—between transferring
influences from other instruments over into when I hear
my saxophone live and the repairing aspect as well.”

Among the seminal influences on the repair shop
tip was one William Horner, who ran a storefront out-
patient clinic for ailing saxes and other axes on
Detroit’s Grand River Avenue, not too far from North-
western High School, Carter’s alma mater.

“He’s gone now,” notes Carter; “but he was in the
community, and I would hang out at his shop
[Horner’s Music, where sax greats like Illinois
Jacquet often kibitzed in the back room]. But there

__#_'_—

TO MY EARS

by Timothy White

“The first time I came to New York as a musician was under the aus-
pices of Lester Bowie in 1988, in the beginning of the New York Organ
Ensemble,” says Carter, “and this was before I settled in New York in
1990. We played at Carlos I [a bygone downtown club].”

In early June 2000 Carter could be found at the Blue Note in New York's
Greenwich Village, where a capacity crowd caught highlights from “Layin’
In The Cut,” whose lineup features electric guitarists Mare Ribot and Jef
Lee Johnson, electric bassist Jamaaladeen Tacuma, and drummer G.
Calvin Weston. Concert highlights included the nimbly funky “There’s A
Paddle” (the rest of whose title, Carter confided from the bandstand, is
« .. For Every Ass In The Universe”) and the riotous “Terminal B,” which,
Carter says, “was a tune that commemorates my touring with Ronald
Shannon Jackson and him being pulled aside for one of those security
checks at a train terminal in Europe.” Throughout the Blue Note set,
Carter showed a winning flair owed to hefty exposure to Sly & the Fam-
ily Stone and Funkadelic but also his deeper stylistic tenor sax links in the
aggressive sensuality of Coleman Hawkins plus the astringent delicacy of
Lester Young. The live result was solid, intuition-fired fun.

“We didn't rehearse or nothing; we went up there
butt-booty naked,” reveals Carter with a giggle. “I feel
the fun part of my playing gets back to the communal
aspect that was innate to the music to begin with. It’s
very important for it to be a part of the community, for
everybody. But then the original recording situation for
‘Layin’ In The Cut’ came about when—I don’t want to
call it a lab—but we went into the studio, exchanged
pleasantries, plugged in our instruments, and played
for a couple of hours with a DAT tape machine and
focused on developing the four ostinatos that came from
the session: the title track, ‘Motown Mash,” ‘Requiem
For Hartford Ave., and ‘Drafadelic In D-Flat.’

“We're looking at coming back next year at the
Blue Note for a show with excerpts from ‘Chasin’ The
2 Gypsy,’ ” says Carter. “But I want to say that that

\ record isn’t a tribute to Django Reinhardt as some

say—it’s a tribute to the Le Jazz Hot period from the

are also good wind instrument repairmen who are
around town [in Manhattan] right now, like Alexan-
der Kolpakchi and Perry Ritter.”

(“Actually James will do a lot of the repairs himself,” says the
owner/operator of Perry Ritter Woodwind Repair, who is impressed
with Carter’s own knowledge of rebuilding saxes, “but he gets tips
from us.” “He’s a very nice young man,” adds Kolpakehi, who con-
fides with a laugh that “I’m in the right business, because Kolpakehi
is Turkish for ‘headmaker.’ )

As for Carter, who was born Jan. 3, 1969, in Henry Ford Hospital,
as the last of five kids (three sons, two daughters) by sanitation
department employee Robert Carter and his wife, Thelma, a nurse,
his parents shared a profound role in helping shape his musical head.
“Mom played piano and violin in her formative years at school,” he
says, “and Dad listened to the radio and was a connoisseur of soul.”

After summers spent at the Blue Lakes Fine Arts Camp in Michi-
gan and the Interlochen classical music camp, Carter was invited to sit
in with Wynton Marsalis’ quintet in 1985. He first recorded with a Detroit
student ensemble in 1986 and then attracted the attention of trumpet/
fluegelhorn experimentalist Lester Bowie, with whom he recorded in
1991 for Bowie’s album “The Organizer” (DIW Japan), besides con-
tributing to the 1991 Antilles release “The Tough Young Tenors.”

mid-1930s to the early '40s, with my overall live reper-
toire of that type consisting not only of Django and
[Stéphane] Grappelli tunes, but also stuff like Cab Calloway and orig-
inals of mine I didn’t even get a chance to record.”

Whether it’s his own swinging, avant-garde re-imaginings of soul/
funk, his warm-toned homage to Belgian-Romany jazz guitar vir-
tuoso Reinhardt and his musical compatriots, or Carter’s own abil-
ity to reassemble the saxophone in every practical and ancestral
sense, Carter advises that “it’s quite essential to keep a knowledge
of our roots so that theyre still growing and also giving their off-
shoots some more substance. There’s too much information readily
accessible to all for us these days not to be hip to things that are
less than obvious. That’s the travesty across the board in society in
general, not just in music. And it's why you always have this specter
of history and its ignorances repeating themselves.”

As for future projects, Carter eagerly explains, “I'm looking to
eventually do a Hendrix album. I still want to do more research from
the acoustic standpoint and to bridge that gap between saxophone
and Stratocaster. That needs time. But jazz to me is important
because geo-culturally it’s the antecedent of everything that’s out
there now—good, bad, or indifferent—including Hendrix, and it’s
not getting its propers. I want to repair that, too.”

Furo Gommission Plans Phase 2 Of Warner/EMI Probe

BY GORDON MASSON

LONDON—Music publishing will be the
main focus of the second phase of the Euro-
pean Commission’s (EC) investigation into
the proposed merger between the music
divisions of Time Warner and the EMI
Group (BillboardBulletin, June 15). But the
probe also will look at recorded music and
the digital delivery of music via the Internet.

Addressing those issues, Roger Faxon,
the EMI executive VP in charge of the com-
pany’s regulatory matters during the merg-
er procedures, tells Billboard that he is opti-
mistic that the commission will approve the
merger by the October deadline.

On the publishing side, Faxon claims that
although the combined companies would
undoubtedly create the world’s largest mu-
sic publishing company, the market share
would not be that significant.

He explains that all the collecting soci-
eties in Europe were asked to provide
details of their total revenues over a period
of three years. “Using that figure, the

money distributed to Warner/Chappell and
EMI Music Publishing amounted to less
than 15%,” says Faxon.

Similarly, the combined recorded-musie
market share would be less than 30%,
according to Faxon. He admits that there

M

are countries where the joint venture would
have a strong footing, “but across the board
the figure would be 28% [market share]
throughout Europe.”

The joint venture would have a particu-
larly high market share in major EC coun-
tries such as Italy and Spain (Billboard,
April 1, March 18).

Faxon continues, “When it comes to digi-
tal downloads, EMI agrees with the commis-
sion that the Internet will have a powerful

impact on the growth of the music industry.”

The link to the proposed merger of Time
Warner and AOL, the world’s largest Inter-
net service provider, is a natural one to
make, he adds. “But it should be made clear
that Warner EMI is a completely separate
interest from Time Warner AOL.”

The commission has a June 19 deadline to
decide whether to refer the Time Warner/
AOL merger to a phase two investigation.

Faxon says that when it comes to an
Internet strategy, “[Warner EMI Music]
will make its decisions independent of the
two parent companies. We wouldn’t want to
be tied to any one single distribution chan-
nel,” he notes, referring to suggestions that
the AOL connection would have a monopoly
on Warner EMI catalog and repertoire.

Faxon and the companies’ lawyers will
now spend the next four months providing
information to the commission, which also
is likely to ask other interested parties,
including objectors, for assistance before
making a ruling on the merger.
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single, “Wonderful,” to help chil-
dren of divorce cope.

118 Music Video: Questions
abound as CMT is merged into
MTV and a new president is
named.
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Murphey Western Institute sets to
host a Dance Till Dawn marathon
to benefit victims of the New
Mexico fires.

110 Classifieds

125 Hot 100 Spotlight:
Enrique Iglesias’ “Be With You”
unseats Aaliyah from the top spot
of The Billboard Hot 100.

128 Between the Bullets:
Britney Spears, after four weeks,
and Eminem, after three, contfinue
to move Christmas-like numbers.
129 This Week’s Billboard
Online

130 Market Waich

130 Chart Beat: Enrique Igle-
sias celebrates his second No. 1
single and has a potential third
with Whitney Houston duet.
130 Homefront: Billboard and
BET set the stage for the
R&B/Hip-Hop Conference.
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Salsa Songwriter Awarded $7.7 Mil. In Suit

BY RAMIRO BURR

SAN ANTONIO—A federal jury in
Puerto Rico has ordered New York’s
RMM Records to pay $7.7 million to
salsa balladeer Glenn Monroig, part-
ly for illegally recording one of his
songs with changes in the lyrics.

The judgment, handed down June
8 in the U.S. District Court in San
Juan, concluded that the record label
had recorded Monroig’s “Yo Soy” (1
Am) without his permission and
failed to give him credit or pay him
royalties.

“It may sound like a cliché, but the
small guy won,” said Monroig. “I feel
good because this is about protecting
my rights as a songwriter. And it’s
good for everyone else because this
shows that authors and songwriters
can stand up to big companies for our
works.”

Officials at RMM Records, consid-
ered the largest and most successful

‘This shows that
authors and
songwriters can stand
up to big companies
for our works’

- GLENN MONROIG -

independent record label in the salsa
market, did not return telephone
calls, but RMM lead counsel Alfredo
Castellanos said, “They shouldn’t
count their money yet. There is still a
long way to go. Our position is that
very substantial errors were com-
mitted during the course of the trial
that affected the jury, because there
is absolutely no proportion between
what was claimed and what was

granted.”

He continued, “We’re going to
request a new trial, and if it is not
granted, we will proceed with an ap-
peal.”

According to U.S. District Court
Chief Deputy Clerk José Morales,
RMM has 30 days to file an appeal.

In Monroig’s civil lawsuit, he al-
leged that RMM used his song “Yo
Soy” without his permission on sev-
eral CD releases, including a Cheo
Feliciano album, which featured an
altered version of the song that Mon-
roig said he did not authorize.

“They also used the song in a
movie, ‘Yo Soy: Del Son A La Salsa,’
and they asked for my permission
several times, but each time I re-
fused to give it. And they still used
it,” said Monroig.

Monroig’s attorney, Juan H. Saave-
dra Castro, said the court awarded

(Continued on page 112)
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Merchants Are Dptimistic
About Singles Price Hikes

BY ED CHRISTMAN

NEW YORK—While retailers never
like to see a price increase, music
merchandisers say they are hopeful
that the latest round of hikes will
result in more singles becoming com-
merecially available.

On June 9, Universal Musie and
Video Distribution (UMVD) issued a
policy letter that raises the boxlot
cost for CD singles from $1.92 to
$2.20 and list price from $3.49 to
$3.99; cassette singles from $1.85 to
$2.20, with the same list price in-
crease; and CD maxi-singles from
$3.84 to $4.44, with list price going
to $7.49 from $6.49.

That letter follows an April 12 let-
ter from Sony Music Distribution
that announced the introduction of a
$4.49 singles list price, carrying an
effective boxlot cost of $2.65. As of
yet, no singles have been issued by
that company at that price.

Carl Singmaster, president of
Columbia, S.C.-based Manifest Discs
& Tapes, says that “the recent single
price increases . . . are acceptable if
they achieve the labels’ goal of mak-
ing the single a profitable format for
the label and if they are enjoined
with a commitment to release every
single that goes to radio as a com-
mercial single.”

Over the past few years, musie
retailers have been dismayed by the
precipitous drop in singles sales;
most major labels have not been issu-
ing the configuration because they
apparently believe singles cannibal-
ize album sales. Moreover, label exec-

utives say that they do not release
singles because the free-goods pro-
motional schemes at the major chains
are too costly.

Sue Bryan, GM of music and video
for New York-based J&R Music
World, says, “I never like price in-
creases, but if this one results in
more singles and keeps them out
there longer [without being cut out)],
then I am for it.”

Another merchant, complaining
about the lack of singles availability,
points out, “I would rather have
product to sell at a higher price than
to have no produet to sell at a lower
price.”

While the higher singles prices
may be OK with merchants, anoth-
er perceived price increase in the
UMVD letter—the lowering of the
company’s breached-CD rebate to
accounts from 0.75% of gross dollar
purchases to 0.50%—was unani-
mously slammed by retailers.

UMVD, like other majors, gives a
rebate because it won’t take back
returns of breached product, or CDs
in which the shrink-wrap and the top-
spine hologram have been opened.

The UMVD letter points out that
its internal monitoring of defective
CDs finds a rate of 0.22% and sug-
gests that the new lower rebate of
0.50%, which is effective June 26,
should be more than enough to com-
pensate merchants. But merchants
say that since the company hasn’t
taken back breached CDs for more
than two years (instead simply giv-

(Continued on page 122)

Global Revenue Expected To Grow In Future

BY IRV LICHTMAN

NEW YORK—With “healthy” gains
also predicted in the immediate years
ahead, global music publishing rev-
enue rebounded from a 1.1% down-
turn in 1997 to register a solid gain of
6.3%, to $6.54 billion, in 1998.

In the ninth annual report by the
U.S. trade group National Music Pub-
lishers’ Assn. (NMPA), which tradi-
tionally covers a period two years
prior to its issuance, performance-fee
collections dominated with a 7.7%
increase to $2.9

billion, while m
mechanicals and n
synchronization a
revenues  rose

6.9% to $2.75 bil-
lion. As noted in the survey, the U.S.
and Canada remain the only countries
in which the mechanical rate is calcu-
lated in cents per track rather than
as a percentage of the price.

Printed music sales worldwide rose
6.3% in 1998 to $617.33 million, led by
the U.S. and Germany, which account
for more than 59% of the total income.

According to the report, the top
five music publishing markets in 1998
were the U.S. ($1.6 billion), Germany
($935 million), Japan ($702 million),
the U.K. ($670 million), and France
($644 million).

Based on flat exchange rates, the
report notes, when comparisons are

made between 1997 and 1998, global
publishing revenue increased 5% in
1998.

NMPA president/CEO Ed Murphy,
commenting in a statement aec-
companying the report, said that “the
impressive figures reflect a number
of factors: the maturation of the
music publishing market in the tradi-
tional revenue leaders—the major
industrialized territories like the U.S.,
Japan, and Western Europe, where
copyright laws and their enforcement
have historically been the strongest;
the general improvement in copyright
protection and collections in regions
like Latin America and Southeast
Asia; and the rebound of most of the
economies affected by the Asian eco-
nomic crisis.

“As the economies have continued
to perform well over the past couple
of years, it seems likely that our next
reports will reflect healthy gains for
the foreseeable future,” he added.

Murphy also noted that “while
gains in copyright protection are con-
tinuing to be made in such areas as
Eastern Europe, Southeast Asia, and
Latin America, losses incurred due to
piracy remain a major concern—and
not just in those regions. Posing a
potentially huge threat in this area is
the Internet.”

Murphy added that while “mutu-

(Continued on page 128)

BY MARILYN A. GILLEN

NEW YORK—While digital down-
loads are still equated with the po-
tential monetization of music on the

painstaking planning by the major
labels as they prepare for a wide
rollout of product through online
retailers this summer—the focus for
some industry players and analysts
is beginning to shift to business
models keyed to streamed audio and
the “services” approaches, and near-
term revenue, that it enables.

The aggregate license fees to be
derived by the major labels from
licensing their catalogs for use in
such services could approach $1 bil-
lion annually as the streaming mar-
ket develops over the next few years,
according to a Bear Stearns report
to investors issued June 12.

Another big upside for the labels,
according to Bear Stearns analyst

security [piracy] taper in a stream-

Web—and have been the source of

Jeffrey A. Vilensky, is that “issues of

MP3 Deals Suggest New Model

Major Labels See Benefits In Licensed Song Streaming

ing model. A legal offering of music
that appeals to consumers will curb
the demand for Napster and Gnutel-
la-like [file-sharing] services.”

Fueling such optimism was the
June 9 news that BMG and Warner
Music had settled their copyright-
infringement suits against MP3.com
and agreed to license their catalogs

to the San Diego-

based company for
; use in its My.
3 MP3.com stream-

ing-music service,

which allows users
to instantly and easily access online
music that they have already pur-
chased in physical form.

The companies declined to reveal
terms of the pacts, but sources say
that the majors will share ahout $100
million in settlement funds. Sources
also estimate that the license pacts
inelude storage fees of more than 1
cent for each digital song stored and
streaming fees of about one-third of

gy

i -{;;

a cent each time a song is accessed.
Those estimates are similar to the
figures upon which Bear Stearns
based its projections.

The day before, BMG announced
that it would license its catalog to
San Francisco-based start-up Mu-
sieBank as part of a secure, on-de-
mand streaming service similar to
My.MP3.com that is slated to launch
this fall. BMG also is in talks with
“similar services” for licenses.

Although terms in this pact also
were not disclosed, MusicBank pres-
ident/CEO Michael Downing says it
will pay BMG “a fraction of a cent”
each time one of its songs is streamed.
“Within a year or two, the incremen-
tal revenue [the labels] are making off
this model will be significant,” says
Downing, who says talks with other
labels for licenses are ongoing.

While such rates are great for the
labels, they put pressure on the on-
line companies paying them to build

(Continued on page 125) ’
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Price Goes Back To School. Opera singer Leontyne Price, center, reads her
own version of “Aida” to schoolchildren at the Police Athletic League of Harlem
in New York. The spoken-word version of “Aida,” written by Price, is available on
RCA Red Seal, with operatic excerpts from the 1970 recording. Ms. Price’s book

is available on Harcourt Books.

Disney’s 1st Teen Signing, Myra,
Is Aimed At An Oider Audience

BY MOIRA McCORMICK
CHICAGO—With the signing of
its first teen artist, 13-year-old
Mexican-American singer Myra,
Walt Disney Records is working to
broaden its audience by targeting
tweens and young teens.

Myra’s first Walt Disney
Records recording, a
Latinized retooling
of Steppenwolf’s
1968 hit “Magic Carpet Ride,”
appears on the new Disney compi-
lation album “La Vida Mickey.”
The single is currently in rotation
on Radio Disney; a full album is
slated for a February 2001
release.

Myra, born Mayra Carol
Ambriz Quintana in 1986 in Los
Angeles, is the first Walt Disney
Records signing since senior VP
of A&R Jay Landers was hired
last year. Previous acts signed to
the label were children’s perform-
ers such as Parachute Express

@A‘T?BIQSNEP

and Norman Foote, who had inked
their contracts approximately a
decade ago.

Once Disney divested itself of
its children’s-artist stable several
years later, as did other big labels
that had re-entered the kids’ audio
business, its A&R department’s
“mandate was not to
develop new artists
but to put out sound-
tracks to animated films, as well
as produce book and tape pack-
ages,” says Landers. Another
A&R initiative, Landers says, was
to “exploit the catalog via compi-
lations like 1992’s ‘Country Music
For Kids’ and 1995’s ‘Mousercize.’

“When I was hired by [world-
wide head of Walt Disney
Records] Russ Bach and [Buena
Vista Music Group chairman] Bob
Cavallo, the A&R mandate was to
continue with the film soundtracks
and special projects, such as ‘La

(Continued on page 128)

RIAA Seeks To
Remove Songs
From Napster

BY EILEEN FITZPATRICK

LOS ANGELES—With its MP3.com
copyright infringement lawsuit
apparently moving toward a settle-
ment, the Recording Industry Assn.
of America (RIAA) is now focusing
its legal energies on Napster.

On June 12 the RIAA and the Na-
tional Music Publishers’ Assn. filed a
motion seeking to remove all the
songs owned by its member compa-
nies from Napster directories.

Filed in U.S. District Court in San
Franciseo, the suit seeks a prelimi-
nary injunction while the court de-
cides the outcome of the trade group’s
copyright infringement case against
Napster, which was filed in Decem-
ber.

Napster is also being sued by
Metallica and Dr. Dre, both of whom
have been required to submit names
of Napster users who have down-
loaded their copyright material in
order to have those users blocked
from the service.

The RIAA, however, is attempting
an all-encompassing removal and has
bolstered its argument with a study
and statements from industry execu-
tives that claim users of the file-shar-
ing software program have greatly
decreased their music purchases
because they can get the music
through Napster for free.

“This is not just about online vs.
offline,” said RIAA CEO Hilary Ros-
en in a statement. “Most in the online
business community recognize that
what Napster is doing threatens legit-
imate E-commerce models and is
legally and morally wrong.”

One of the online retailers who sub-
mitted a statement for the motion was
EMusie.com CEO Bob Kohn, who

(Continued on page 125)
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0z Labels Advance In Royalty Fight

Tribunal Sets Lower Mechanical Rate Pending Final Ruling

BY CHRISTIE ELIEZER
SYDNEY—Record companies in
Australia have won the latest skir-
mish in their battles with local music
publishers over mechanical royalty
rates.

The development may well have
some impact in Europe, where labels
and publishers are in talks—and not,
reportedly, making much progress—
about a new mechanical rate for the
region, excluding the U.K. The cur-
rent contract between pan-European
authors’ body BIEM and the Inter-
national Federation of the Phono-
graphie Industry (IFPI), dating
from January 1998, expires June 30.

On June 14, the Australian Copy-

Web License
A 1st For Label
In Australia

BY CHRISTIE ELIEZER
SYDNEY—Warner Music Australia
and recently launched Web radio
group InterActive Media Network
(IAM) have signed the first-ever
licensing deal with an Australian-
based label to cover transmission of
music over the Internet.

Australia currently has no legis-
lation to cover roy-
alties on digital
broadcasting,
despite lobbying
by the Australian
Record Industry
Assn. since 1994.
However, after
delays caused by
objections from
telecommunica-
tion companies and Internet service
providers, a bill is under review in
the Australian Senate. The most
optimistic observers expect it to be
passed into law by November.

Local labels have been extremely
guarded about digital rights al-
liances as a result; they are particu-
larly concerned about the extent and
format in which material would be
used and safeguarded. But those
fears are being eased by the fact that
the CEO of IAM is Brian Harris,
who was chairman of Warner Music
Australia until March 1999.

As chair of Warner and managing
director of EMI Music before then,
Harris was at the forefront of Aus-
tralian copyright protection issues.
He was instrumental in lobbying the
Australian government to introduce
a levy on blank tapes and vocal
against its plans to relax parallel
import restrictions.

Says Harris, “I was in record com-
panies for 30 years, and I know pro-
tection of copyright is something
that greatly concerns them—partic-
ularly in such new mediums. Even
though there is no legal obligation,
we wanted to set off on the right foot
and make sure the artists and other
copyright owners get paid their
rightful share.”

1AM is the brainchild of music

(Continued on page 129)
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right Tribunal set an interim mech-
anical royalty of 8.608%, based on
the previous rate of 9.306% of pub-
lished price to dealer (PPD), minus
a 7.5% reduction. The interim order
had been sought by labels’ body the
Australian Record Industry Assn.
(ARIA) when it filed a full applica-
tion seeking lower mechanical royal-
ty rates in December 1999 (Bill-
board, Dec. 11, 1999).

In Europe, the 1998 IFPI/BIEM
deal, which was backdated to July 1,
1997, lowered the standard mechan-
ical royalty rate across the European
Union—excluding the U.K.—from
9.306% of PPD to 9.01%.

The new Australian rate will apply
to all royalty payments from Jan. 1,
2000, until a final Copyright Tri-
bunal ruling, expected to be made in
January or February 2001. The pre-
vious mechanical royalty agreement
expired Dec. 31, 1999.

According to ARIA executive dir-
ector Emmanuel Candi, “The inter-
im order is necessary, because mon-
ies paid to publishers during the year
2000 would [otherwise] be irretriev-
able should the tribunal order at the
final trial in 2001 that the rate be
decreased.”

Publishers’ body the Australasian

Mechanieal Copyright Owners Soci-
ety (AMCOS)—the named defen-
dants in the application to the tri-
bunal—had vigorously opposed the
interim order sought by ARIA. Nei-
ther AMCOS company secretary
Britten Suteliffe nor Brett Cottle,
chief executive of the Australasian
Performing Rights Assn. (APRA),
could be contacted by deadline.

However, in Billboard last Decem-
ber, Cottle deseribed ARIAs applica-
tion to the tribunal as “counterpro-
ductive and precipitous.” APRA took
over the administration of AMCOS in
1997.

Mechanical royalty payments
from record companies to music pub-
lishers in Australia each year aver-
age between $50 million Australian
($29 million) and $60 million Aus-
tralian ($34.8 million), according to
ARITA. The tribunal ordered that the
7.5% difference—estimated at
between $3.75 million Australian
($2.2 million) and $4.5 million Aus-
tralian ($2.7 million) over the 12
months—be kept in a fund adminis-
tered by attorneys acting jointly for
ARIA and AMCOS.

ARIA claims that a combination
of the increased availability of par-

(Continued on page 128)

DIMA Surveys Online Buyers

BY BILL HOLLAND
WASHINGTON, D.C.—A new sur-
vey commissioned by the Digital
Media Assn. (DiMA) and unveiled at
a June 15 hearing on Webcasting
before the House Subcommittee on
Courts and Intellectual Property
shows that online musice consumers
are more likely to purchase an album
they like after hearing it online.

The study shows 66% of all music
consumers between 13 and 39 say lis-
tening to a song online has served as
an impetus at least once to purchase
a CD or cassette that features the
song. In a “mini survey” of about
4,000 fans who regularly stream
music, the percentage was 59%.

Yankelovich Partners, a research
firm based in Norwalk, Conn., sur-
veyed 16,903 Americans between the
ages of 13 and 39 who listen to more
than 10 hours of music per week and
have purchased more than $25 of
music in the past six months.

The study is the first significant
effort to track and study consumer
awareness, attitudes, and behavior
in the complex environment of online
musical entertainment.

Other findings:

* Nearly 80% of music consumers
would purchase more music if they
had immediate information about the
artist and title of the song.

* More than 60% would purchase
more music if every time they heard
a song they could immediately buy
it. :

e More than 80% would like the
option of buying songs individually.

* More than 40% of online music
consumers have purchased music
online that they first heard online.

* Of those who regularly listen to
music over the Internet, one-third

are more likely to purchase CDs in
stores after hearing the music online.
The main thrust of the hearing was
whether Congress will be asked to
modify the compulsory licensing pro-
visions of the Digital Millennium
Copyright Act (DMCA). Recording
Industry Assn. of America presi-
dent/CEO Hilary Rosen told law-
makers the current process “is a good
one. The statutory license in the
DMCA has worked to help all sides.”
Other witnesses, however, suggested
that the compulsory license be
replaced with marketplace rate nego-
tiations in the next two to five years.
Register of Copyrights Marybeth
Peters said that a compulsory license
“is not appropriate” for the licensing
of sound recordings to Webecasters.

EXECUTIVE

BY GORDON MASSON
LONDON—Up to 25 million songs
are being downloaded every single
day on Napster.

That was the shocking statistie
revealed June 14 by EMI Recorded
Music senior VP Jay Samit in the
annual piracy breakdown by the
International Federation of the
Phonographie Industry (IFPI).

“That’s about 9 billion tracks a
year, if you do the sums,” said
Samit. “If you were to imagine that
each track was valued at
about 1 pound [$1.50] each,
then the loss to our indus-
try is phenomenal.”

Those figures blew away
the IFPI’s own frightening
estimates that sales of [
pirate music CDs in 1999 #&
topped the 500 million
mark. The annual pirate
market in CDs and cassettes was
put at about 1.9 billion units, with a
total value of $4.1 billion.

But the main talking point was
the incidence of electronic piracy.

“Napster is a bit like the human
body,” explained Samit. “There is a
spine to which all the ribs [or users]
are attached. If we can yank out
that spine, then the whole thing col-
lapses and disappears.”

However, Samit warned that al-
though Napster is perceived as the
main enemy at the moment, it is not
the only threat, and in many ways, it
is the easiest to control. Systems
such as Gnutella and Freeserve, he
said, would be much more difficult
to shut down.

The IFPI’s head of enforcement,
Iain Grant, said a number of initia-
tives are being taken in an effort to
fight piracy, on both the electronic
and physieal sides. These include
the continued aggressive lobbying
of governments around the world to
introduce stricter legislation and
punishments, an effort that IFPI
chairman/CEQ Jay Berman said is
making progress, “but not enough”

progress.
Another major move to improve

[FP] Details Threat
bf Global Piracy

SAMIT

the delivery of music is the Secure
Digital Music Initiative (SDMI),
which involves computer manufac-
turers and the information tech-
nologies community. Berman
revealed that MP3.com may soon
sign up with the SDMI, given its
settlement with Warner Music and
BMG. Berman said he did not know
when that move might happen.

In an effort to clamp down on
piracy, the budget for the IFPI’s en-
forcement team has been doubled,
and staffing levels also have
been increased twofold.
“We seized 60 million-plus
W pirate CDs last year; we
managed to close down four
& underground [CD manu-
. facturing] plants; and we
have 20-plus ongoing cases
in litigation,” said Grant.

On the more sinister side,
Grant said that organized crime’s
involvement in piracy continues to
be a growing phenomenon.

“We currently are looking at
more than 100 active cases that have
an organized-crime element,” he
said. “We believe that 65% to 70%
of music piracy has an organized-
crime element, and these are the
people that we now are going after.
These people will do anything that
makes money, and they then rein-
vest that money in other activities,
such as drug trafficking and arms
dealing. Some are also linked to ter-
rorist groups, who see piracy as [an
easy, low-risk] way to fund their
activities.”

Universal Music International
chairman/CEQ Jorgen Larsen
chose the occasion to sound off on
the thorny issue of the proposed
European Union [EU] Copyright
Directive. “It does not give us what
we need, and that is uniform pro-
tection within the EU,” he said.

Larsen also sounded a warning
about the future of the industry, say-
ing that if the level of Internet piracy
continues, the estimated pool of $2 bil-
lion that is invested annually in new

(Continued on page 122)

TURNT

RECORD COMPANIES. Tom Aaron is
promoted to VP of international for
Columbia Records in New York. He
was senior director of internation-
al.

Aaron Seawood is named direc-
tor of A&R, East Coast, for Virgin
Records America in New York. He
was an artist manager for Rival En-
tertainment Inec.

Karen Ahmed is named A&R
manager for Kid Rhino in Los Ange-
les. She was director of licensing
and creative director at Ark 21
Records.

PUBLISHERS. BMI promotes John
Marsillo to VP of performing rights
administration and research & infor-
mation in New York. BMI also pro-

SEAWOOD

AARON

motes Diane J. Almodovar to assis-
tant VP of Latin music in Miami.
They were, respectively, assistant
VP of media licensing and senior
director of Latin music.

Steve Toland is promoted to VP/
GM of Bug Music in Hollywood. He
was VP of administration.

EMI Christian Music Publishing
promotes Rick Cua to VP of cre-

AHMED TOLAND

ative, Casey McGinty to VP of busi-
ness administration, Peter Batarseh
to director of Internet marketing
and development, and Don England
to manager of event planning in
Nashville. They were, respectively,
creative director, director of business
administration, senior manager of
Internet and resource services, and
an executive assistant.
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Billboard’s most ambitious dance special ever examines the genre's current status in the
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Bonus Distribution at Billboard's Dance Music Summit July 12-14, NY.
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anniversary of this legendary
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Publishing special appears in our
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Wailing Souls Promote “Equality’ On MusicBIitz Set

BY CARLA HAY

NEW YORK—For its latest album,
veteran reggae act Wailing Souls
decided to take matters into its own
hands.

In between record deals, the duo—
Winston “Pipe” Matthews and Lloyd
“Bread” McDonald—self-produced
and self-financed its current set,
“Equality” (due for a U.S. release
July 11 on MusicBlitz Records), even
before it knew which label, if any,
would release the album.

Matthews explains, “This album
really didn’t have a lot of stress. Re-
cording it gave us a chance to go back
and do what we really wanted to do:
produce for ourselves.”

MusicBlitz president/CEO Kevin
Nakao tells the story of how Wailing
Souls came to the label. “We do one-
off deals with artists,” he says. “If
they like what we do for them, they

can come back to work with us if they
want. Last year we released Wailing
Souls’ ‘The Underdog’ as a free MP3
download on our Web sites, reggae-
blitz.com and musicblitz.com. It
became a top 10 download for us.”

He continues, “Meanwhile, the
band was out touring, and a lot of
their fans were telling them that they
wanted more traditional roots reggae,
so Wailing Souls went and recorded
their own album [“Equality”]. We fell
in love with the album and wanted to
work with them again.”

Wailing Souls has previously been
on such labels as Columbia Records
and the late Bob Marley’s Tuff Gong
Records, but the experience of being
an independent act has been liberat-
ing, aceording to Matthews. “Doing
this album on our own was another
experience that we mastered,” he
says.

WAILING SOULS

MUSIC@BLITZ

Nakao adds, “This album is a
return to the Wailing Souls’ roots.
They had complete creative free-
dom.”

MusicBlitz—which will distribute
the album through Koch Internation-
al—has already released “Don’t Say,”

the album’s first single, to college,
public, and triple-A radio stations.

A video for “Don’t Say” was re-
cently completed and is expected to
be released to video outlets later this
month.

Earlier this month, Wailing Souls
completed a promotional campaign
for the album in Jamaica.

“We’'ll be working with retailers to
promote the album,” says Nakao.
“Obviously, it’s a priority for the
record company to sell the album, but
our other main goal is for Wailing
Souls to get the Grammy they
deserve.They’ve been nominated
before for a Grammy, and this record
is really deserving of that award.”

Wailing Souls—managed by Pam
Turbov of Los Angeles-based PT
Management and booked in the U.S.
by Peter Schwartz of New York-
based the Agency Group—will

embark on an extensive world tour in
support of the album. The tour is
expected to begin later this year.

“I love to tour and to meet people
who buy our records,” says Mat-
thews. “When you do a live concert,
there’s always something extra you
can express that you can’t do on a
record.”

Wailing Souls—which has a song
called “Renegade Survivor” on the
“Titan A.E.” movie soundtrack—has
high hopes for “Don’t Say.” “People
are telling us that the song sounds
like a hit,” says Matthews. “We're
trying to get it over to the broadest
amount of people as we can, so we're
doing a remix of the song.”

Matthews says of the new album,
“It’s for everyone. We picked the title
‘Equality’ because when we speak of
equality, we mean equality for ev-

(Continued on page 19)

Virgin’s HE!I!IHB 3!3!‘ BEBIIIB Man Hopes ‘Art’ Makes Impact

BY ELENA OUMANO

NEW YORK—Jamaica’s controver-
sial dancehall king is also reggae’s
keenest adventurer, willing to sub-
jugate virtually any genre—from
country to gospel—to reggae’s
trademark “one drop riddim.”

“Art And Life,” Beenie Man’s first
American major-label set, strength-
ens the link the reggae rapper estab-
lished with the R&B audience with
'98's “Who Am 1,” which reached No.
6 on Billboard’s Hot Rap Singles
chart. This seventh solo set, due July
11 in the U.S. on Virgin Records,
may not be his most hardcore dance-
hall effort, but it packs plenty more
crossover possibilities.

“I'm trying to take up the pig-
skin ball and score a touchdown
with the world, not just the Ameri-
can or Jamaican audience,” says
Beenie (which means “small” in

o

BEENIE MAN

Jamaican patwah).

It’s been a long, difficult climb to
the top for the 26-year-old Beenie, but
by viewing all obstacles as growth
opportunities, this prolific recording
artist managed to be crowned DJ
(reggae rapper) of the year and/or
international artist of the year at vir-
tually every reggae awards show in
recent memory. His startlingly inven-

tive and highly charged live perfor-
mances have also set new standards
for reggae shows.

“Art” expresses Beenie’s magpie
sensibility by wandering south of the
border to sample salsa in “Tumble.”
For the most part, though, the tracks
explore various mutations along the
spectrum from dancehall to hip-hop,
including rapping over dancehall
beats and DJ-ing to hip-hop tracks.
Wyelef Jean (“Love Me Now”) and
Kelis (‘Jamaica Way”) are among the
R&B notables guesting on the set.

“Our goal is to stimulate Beenie’s
established reggae and dancehall fan
base and to develop a solid founda-
tion with the R&B and pop crossover
markets,” says Virgin senior direc-
tor of marketing Michele Smith.
“[New York-based indie] VP Records
will support Virgin and service and
support the singles, album, and Vir-

‘ “Art And Life”

will take reggae

dancehall to the
next level’

- BOBBY KONDERS -

gin-created merchandise at reggae
and dancehall radio.”

In October ’99, reggae and mix-
show radio received the first single,
“Haters And Fools,” on 12-inch
vinyl. “Love Me Now” went out to
pop, R&B, and crossover March 27.
An album sampler containing old
and new Beenie Man tracks shipped
to all formats March 10. The “Love”
video, also featuring Jean, was serv-
iced in March.

From Feb. 14 to March 13, Beenie
did a national radio promotional tour;
during a break, he appeared on Lon-
don’s “Top Of The Pops” TV show to
support Jamelia’s U.K. hit single
“Money,” on which he is featured.

“‘Art And Life’ will take reggae
dancehall to the next level,” says
WQHT (Hot 97) New York DJ Bobby
Konders.

Early retail reaction is also enthu-
siastic. “It’s fantastic,” says Earl
Moodie of Bronx, N.Y., one-stop
Moodies Records.

“ ‘Haters And Fools’ will be the
anthem for the summer,” adds
Trudy Jacobs of Brooklyn, N.Y.’s
MCM Distributors.

Beenie Man’s 40-city concert tour
ended May 14 in Montreal. Beenie
tours Europe from mid-June to mid-
July. The set’s international release
date is pending.
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Williams’ ‘Ilrmk MIXBS alandards, New Songs On Atiantic

BY JIM BESSMAN

NEW YORK—Long enamored of
classic pop songs, critical darling
Victoria Williams wanted to follow
her 1998 Atlantic album, “Musings
Of A Creekdipper,” with an entire
album of venerable standards.

Along the way, however, she was
talked into writing some new
material of her own. The resultant
“Water To Drink,” which Atlantic
releases on July 11, offers both
Williams originals and pop clas-
sies like “Young At Heart” and
“Until The Real Thing Comes
Along.”

“I love the idea of ‘water to
drink,” ” says Williams of the tune
written by Antonio Carlos Jobim,
Vinicius de Moraes, and Norman
Gimbel. “There’s something
refreshing about it, and it’s a nice
title for the album.”

Williams, who co-produced the
album, says she started recording
a set of standards in a “very bare-
bones jazz” style. To get them on
a fuller production par with her
originals, she sent the tapes of
“Young At Heart” and “Until The
Real Thing Comes Along” to ace
pop composer Van Dyke Parks—
whose help she tends to seek
“every other album” or so.

“It was unusual in that he wrote
the string parts around the tapes,”
she notes. “I remember him call-
ing me and asking, ‘Is that a
kalimba on “Young At Heart”? I
was afraid he was going to com-
plain. Instead, he said it was a
very important part of the record-
ing.”

Williams’ novel use of a kalimba
(an African thumb piano) on a pop

WILLIAMS

standard is in keeping with the
endearingly quirky nature of her
work.

“People seem really interested
when I play it live,” says the artist,
adding that she also plays a long-
necked banjo on the album cut
“Light The Lamp Freddy.” “It’s
tuned differently than most other
players, so it has sitarlike over-
tones.”

The album as a whole, says At-
lantie’s VP of product development
Peter Galvin, is the kind of “beau-
tifully ereative record that few
artists are making.”

Likening Williams to Joni
Mitchell, Galvin lauds her “con-
summate songwriting artistry
and idiosyncratic, singular
singing voice,” along with her
amalgam of styles—roots, rock,
folk, and jazz. “[They also remind]
me of Joni. It’s poignant and
sweet music, and it all works.”

Galvin says that Atlantic will
“start off where she’s always
strongest”—with the press.

“She continues to be a press
darling, and we’ve gotten great
reaction from print and televi-
sion,” including fashion and

women’s magazines, as well as
music publications. The label will
also partner with an online entity
in Webcasting a Williams chat.

“Water To Drink” ships to
select triple-A stations the week
of release to “see which track they
gravitate to,” says Galvin. The
album will also go to college radio
outlets, where the artist retains a
solid presence.

Williams, who is managed by
Danny Heaps and Jennifer Lasker
and booked by Monterey Peninsu-
la, is scheduled to tour with Lou
Reed in June. She’ll headline a
tour in the fall, when she’s also
slated to join an undetermined
labelmate on a college tour spon-
sored by Glamour magazine.

‘I love
the idea of
“water to drink.”
There’s something
refreshing about it,
and it’s a nice title
for the album.’

- VICTORIA WILLIAMS -

Meanwhile, Williams, who
assisted husband Mark Olson on
three self-released albums as the
Harmony Creekdippers in the

intervals between her own
albums, is in excellent spirits,
thanks to her successful ongoing
treatment for multiple sclerosis.

“I’'m doing really good, and peo-
ple need to know you can keep
going,” she says.

Her positive attitude is further
reflected in the new album’s orig-
inal track “Claude.” “It’s kind of a
Jjoyous song—a little celebration,”
says the artist, who was famously
aided by the 1993 “Sweet Relief: A
Benefit For Victoria Williams”
album. That set featured the likes
of Lou Reed, R.E.M., Pearl Jam,
and Lucinda Williams. “I'm find-
ing that everywhere on this plan-
et, there are going to be friendly
alliances.”

PRODUCTION INCLUDES:

35MM MOTION PICTURE CAMERA
treatment, story board & script
FILMING IN YOUR CITY

director,

cameraman & full crew

CASTING OF BEAUTIFUL FEMALES
optical & digltal speclal effects
AUDIO PLAYBACK ON €D OR DAT
on location lighting packages
SHOT ON KODAK OR FUJI MOVIE FILM
LISTING OF VIDEO CHANNELS & PROGRAMS

CALL 87 7.524.560617

* DOES NOT INCLUDE

$7.500 FEE FOR EDITING,

AND 3/4° INCH OR VHS VIDEOTAPE DUPLICATION

‘Titan’ Soundtrack Leads Pack Of Java Sets;
The Gult Guts Warren Song For ‘GO Seconds’

JAVA JUICE: June 6’s “Titan A.E.” soundtrack is
the latest release from Java, the Capitol Records
imprint started by producer Glen Ballard in the fall
of 1996. The label has released only a handful of
records (Block, the “Clubland” soundtrack) since it
opened its doors, and it has yet to make a dent on the
charts. Ballard, however, says that’s fine. “Java’s not
where [ want it to be yet,” he says, “but when I hung
out my shingle, I really wanted to work on artist
development, and I feel like we're getting the time to
develop real artists.”

Among the releases Ballard is wrapping up are
projects by a band called Bliss

of my songs,” says Warren.

“Smooth” co-writer Itaal Shur’s life has been very
busy following the success of the smash Santana tune.
Shur has signed a production deal with Epic called
Itaalavision. The first signing is singer Lucy Wood-
ward, whom Itaal is both writing with and producing.
Shur is also writing with Robi Rosa for Ricky Mar-
tin’s next album. Plans are in the works for him to
write with both Courtney Love and Lisa Loeb.

STUFF: Alanis Morissette will appear on the June
25 episode of HBO'’s “Sex And The City” . .. Former
Musician editor and current VH1

and Celeste Prince, as well as
Lisa Marie Presley’s long-await-
ed album. Another act, Splash-
down, is featured on the “Titan
A.E.” soundtrack and will release
its Java debut in August.

“I wanted the time to get these

exec Bill Flanagan has pub-
lished his first novel, “A&R.” The
book, which concerns a subject
Flanagan is undoubtedly familiar
with, is available through Ran-
dom House . . . SoundScan COO
Mike Shalett will be the recipi-

records right,” says Ballard. “In
this day and age, you only really
get one shot.”

Speaking of “Titan A.E.,” Lit, which performs the
soundtrack’s lead single, “Over My Head,” is on tour
with No Doubt for eight weeks, starting this month.
Lead singer A. Jay Popoff says that the band’s life
has completely changed since its RCA album “A Place
In The Sun” came out more than a year ago. “I think
the most overwhelming thing has been my schedule,”
says Popoff. “I have no time at all.” However, he's
hardly complaining. He adds that to go from playing
400-seat clubs to playing 2,000-seat theaters as head-
liners, and then opening for such acts as the Off-
spring, has been wonderful. Following the No Doubt
tour, Popoff says the band plans to “take a little time
off and get back to a normal existence. We want to
go away for a little while, and then we'll get back to
making a new album.”

SONGWRITERS CORNER: After scoring big with
Aerosmith and “I Don’t Want To Miss A Thing” two
years ago, songwriter Diane Warren has gone to the
hard rock well again with the Cult. The band, which
recently signed with Atlantic, recorded a new War-
ren power ballad, “Painted On My Heart,” for the
soundtrack to the new Nicolas Cage movie, “Gone In
60 Seconds.” The heavy, dramatic track is the first
single from the Island/Def Jam soundtrack.
“Aerosmith originally recorded it, but it just didn’t
work out,” says Warren. Shortly thereafter the Cult
heard the song, and within a few days it recorded the
track. “It may be among the best recordings of any

by Melinda Newman

ent of the children’s choice award
from the Neil Bogart Memorial
Fund in Los Angeles this fall . . .
Vertical Horizon has been added to the roster for the
July 22 Hard Rock Cafe Rockfest at the Chicago Motor
Speedway. Among the other acts already announced
are Metallica, Kid Rock, Third Eye Blind, Stone
Temple Pilots, and Barenaked Ladies.

The first moe.down, presented by moe., will take
place Sept. 1-8 in Turin, N.Y. Among the acts con-
firmed to appear are Ani DiFranco, Martin Sexton,
and Great Big Sea . .. Superdrag, formerly with
Elektra, will release its new album, “In The Valley Of
The Dying Stars,” on Arena Rock, the indie ]abel that
released its first 7-inch single oh so many years ago.
The album will come out in August ... Gold Circle
Entertainment has formed a rock label, Brick Red
Records (BillboardBulletin, June 12). The label, head-
ed by president Randy Gerston, is the fourth imprint
run by Santa Monica, Calif.-based Gold Circle.

0 N THE ROAD: The Chieftains are on tour
throughout the summer with a wonderfully eclectic
bill also featuring Los Lobos and Jethro Tull . ..
Peter Frampton, who hit the road on June 15 in sup-
port of his new album, “Live In Detroit,” will be tour-
ing through October . . . The Go-Go’s, who are work-
ing on a new album for Beyond Records, begin a tour
on July 7 at Detroit’s Pine Knob Amphitheater with
the B-52’s. The tour features the Psychedelic Furs as
the opener. The Go-Go’s’ album, slated to come out in
2001, will be the group’s first new studio album in 15
years.
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We re headin’ downtown...

THE BILLBOARD MUSIC GROUP

is moving on down to new space on June 23rd.
Our new address:

770 Broadway, New York, NY 10003

(effective June 26)

main phone number:646-654-4400

New 'dep;;tmental numbers - effective June 26

Billboard AREA CODE - 646 Billboard Music Awards: 654-4600
advertising: 654-4696/4799fx i e I Billboard Bulletin: 654-4683/4606x
charts: 654-4638/4672fx e Airplay Monitor: 654-4400/4797fx
circulation: 654-5878/5886fx marketing: 654-4644/4673fx Amusement Business: 654-4704/4705fx

classified: 654-4698/4699fx production: 654-4656/4668fx Kirkus: 654-4602/4706fx
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King Sunny Ade Offers Tribute To Democracy

Nigerian Movement Is Focus Of New Mesa Records Album

BY JIM BESSMAN

NEW YORK—The title of King
Sunny Ade’s new Mesa Records
album, “Seven Degrees North,”
designates the location of Lagos,
Nigeria—sub-Saharan Africa’s
largest city—where the leg-
endary juju music bandleader is
focused on his country’s fledgling
democracy.

“We're in the transition toward
democracy,” says Ade, explaining
that his country’s first democra-
tically elected leadership since a
series of disastrous military gov-
ernments is only a year old. “It’s
getting better, but we now have a
labor union at loggerheads with
the government because it jacked
up the price of petrol, so we still
have to pass through a lot of
things before we go into full
democracy.”

Ade, then, wanted his latest of
over 100 albums to tie in with the
pivotal moment taking place in
Lagos. The album is being

Billboard.

released June 20 through parent
company Paradise Music &
Entertainment and follows Ade’s

ADE

1998 world music Grammy-
nominated “Odu.” According
to Mesa/Bluemoon president
George Nauful, it is his best stu-
dio album ever.

“Some of the material is a lit-
tle bit of a departure in that it’s
very commercial—even if you
don’t understand all the lyrics,”

JUNE 24, 2000
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10 | & | 8 | FORBIDDEN DREAMS YANNI
BMG SPECIAL PRODUCTS 44801
11 | 6 | 5 | REALITY OF A DREAMER MYTHOS
HIGHER OCTAVE 43087/VIRGIN =
12 | 7 |20 | THE JOURNEY-THE BEST OF ADIEMUS KARL JENKINS
OMTOWN/HIGHER OCTAVE 48414/VIRGIN
15 | 66 | MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER
AMERICAN GRAMEI‘_‘IOL‘JE_BGOG41/WALT DISNEY ]
14 | 12 | 10 | GYPSY FIRE VARIOUS ARTISTS
] f‘iA_BADA 48989/VIRGIN
55 | u SNOWFALL YANNI
. I RCA SPECIAL PRODUCTS 45680
2002

THE JOHN TESH PROJECT

PURE MOVIES
17 |16 | 85 | Grsp 530779
18 | 125 ISLE OF DREAMING KATE PRICE
OMTOWN/HIGHER OCTAVE 48526/VIRGIN
19 | 2] 18 EAST OF THE MOON DAVID LANZ
DECCA 46696 7/UNIVERSAL
20 | 18 60 DAWN OF A NEW CENTURY SECRET GARDEN
PHILIPS 538838
| 3 IN THE GARDEN OF SOQULS VAS
NARADA 43188VIRGIN |
@ 25| 70 ONE WORLD JOHN TESH
GTSP 559673
WINTER LIGHT YANNI
23 | 19| 39 | pRivaTE MUSIC 821 76/WINDHAM HILL
NO STRINGS ATTACHED GOVI
24 | 17| 42 | peacmusic 81y
25 |21 42 25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 25

O atbums wih the greatest sales gains this week. ® Recording industry Assn. Of Amenca (RIAA) certification for net shipment of 500,000 album
units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond).
Numeral following Platinum or Diamond symbol indicates album's multi-platinumn level. For boxed sets, and double albums with a running time of 100
minutes or more. the RIAA multiplies shipments by the number of discs and/or tapes. Abl albums available on cassette and CD. *Asterisk indicates

titles @ 2000,

and SoundScan, Inc.

viny! available. [ indicates past and present ¢

says Nauful, who notes that Ade
occasionally throws an English
word or phrase into the mainly
Nigerian song lyrics. “And the
focus is more on the Nigerian
people and the new democratic
movement, so it’s a humanitarian
story in the music and message
that he brings to his own peo-
ple—and wherever he travels.”

Ade, who is a leading advocate
in Nigeria for musicians’ rights
and anti-piracy efforts, dedicates
the album to his people’s “deter-
mination, good humor, indom-
itable spirit, and unfailing faith.”
He says that the songs “more or
less say you have to concentrate
on what you're doing and forget
about everybody else.”

Ade singles out “Solution,”
which seeks problem-solving
guidance from God; other tracks
also praise God and evoke the
spirituality of Ade’s Yoruba trib-
al culture.

But “Congratulations (Happy
Birthday)” is “a celebration
meant for all of us,” says Ade.
Likewise, “Ariya” promotes “the
need to enjoy yourself now [by]
dance, party. That’s what they do
around the whole world with my
music: After the day’s job you
need to exercise your body and
enjoy yourself with who you love
or loves you or is around you.”

Nauful noticed this kind of
reaction during Ade’s recent
U.S. spring tour. “He got incred-
ible response,” he says. “Just
about every show sold out, and
he transcended the language
barrier.”

Ade will return to the U.S. for
a tour of major cities beginning
June 30. Mesa now looks to mar-
ket “Seven Degrees North” at
the grass-roots level, says Nau-
ful. “He’s somewhat of a house-
hold name in the world music
market, but we need to create
awareness that he has a new
record and tour and that he’s a
very active artist who’s support-
ing his record.”

The label is setting up “co-op
situations” and “front and posi-
tioning programs” at major
retailers, Nauful says, and is also
targeting African lifestyle
stores. Additionally, Mesa is tak-
ing out ads in key world music
magazines as well as publications
serving a “huge” African market
in cities including Washington,
D.C.; New York; Chicago; and
some on the West Coast.

College radio is a major thrust,
Nauful observes, singling out the
new album tracks “Samba” and
“Suki Suki Bam Bam” as tracks
with commercial appeal.

“The last album was No. 1 on
the CMJ [college radio tip sheet]
chart 13 weeks in a row, and I’'m
amazed at the young audiences
who came out for the last tour,”
adds Nauful. “We plan to do tech-
no remixes of some of the songs,

(Continued on page 24)

Nine Days Rules School. 550 Music/Epic act Nine Days recently played to
1,000 students at North Andover (Mass.) Middle School, which was the winner of
a nationwide contest on Alloy.com inviting visitors to the site to “vote for your
school.” The top prize was a private concert by the band, which is enjoying radio
success with the single “Absolutely (Story Of A Girl).” The cut is from the debut
disc “The Madding Crowd." Pictured in the back row, from left, are Nine Days
members Jeremy Dean, Nick Dimichino, Brian Desveaux, and John Hampson;
school principal Lou Reste; and Nine Days member Vincent Tattanelli. In the
front row, from left, are students Alyssa Ritchie, Katie Minott, and Meg McCleary.

business R
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
“GEORGE STRAIT COUNTRY MUSIC Texas Stadium, June 10 $2.364.132 46,898 SFX Touring
FESTIVAL: GEORGE STRAT M Irving, Texas $59.50/$49.50/ seliput
MCGRAW, MARTINA MCBRIDE, $39.50
JENNY CHESNEY MARK
CHESNUTT LEE ANN WOMACK
ASLEEP AT THE WHERL
GEORGE STRAIT COUNTRY MUSIC Ralph Wilson Jure 3 $2.164,000 44,551 SFX Touring
FESTIYAL: GEORGE STRATT TiM Stadium $59.50/349.50/ seliout
MCGRAW, MARTINA MCBRIDE. Buffalo, N.Y. $39.50
KENNY CHESNEY MARK
CHESNUTY LEE ANN WOMACK,
ASLEEP AT THE WHEEL
GEORGE STRAIT COUNTRY MUSIC Enron Field, June 11 $2.124,671 44,044 SFX Touring
FESTVAL: GEORGE STRAIT TiM Houston $59.50/849.50/ sellout
MOGRAW. MARTINA MCBRIDE, $39.50
KENNY CHESNEY MARK
CHESNUTY LEE ANN WOMACK,
ASLEEP AY THE WHEEL
GEORGE STRAIT COUNTRY MUSIC Fedex Field, June 4 $1,794,579 40.243 SFX Touring
FESTIVAL: GEORGE STRATT TM Landover, Md. $59.50/$49.50/ 44,500
MCGRAY, ARTINA MCBRIDE. $39.50
JENNY CHESNEY MARK
CHESHUTT L.EE ANN WOMACK,
ASLEEP AT THE WHEEL
KISS, TED NUGENT. Gund Arena May 5- 6 $1.685.210 26,698 Belkin Productions
SKID ROW Cleveland $70/$45 35,000
two shows
‘N SYNC, SISQO, PINK Phitips Arena May 18-19 $1,272,461 21,018 SFX Music Group
Atlanta $49.75/439.75 two
seftouts
STEELY DAN The Gorge June 3 $481.444 8971 House of Blues
Gearge, Wash. $78.75/851.75/835 13,500 Concerts
ROGER WATERS Ice Palace June 2 $404,182 8.474 SFX Music Group
Tampa, Fia. $50/335 14,317
KISS, TED NUGENT, Charleston Civic May 2 $361,745 1711 Belkin Productions
SKID ROW Center $50/$35 10.000
Charleston, W.Va.
JONI MITCHELL Chastain Park May 19 $351,836 5738 SFX Music Group
Amphitheatre $66.50/$26.50 6,844
Atlanta
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-917
Fax: 615-321-0878. For research information and pricing, cail Bob Allen, 615- 321-9171.
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WAILING SOULS

(Continued from page 13)

eryone, regardless of race.”

The members of Wailing Souls,
who are natives of Jamaica, have been
based in the Los Angeles area for
several years now. But the act

returned to Jamaica to record PRESENTING AN EXTREMELY REALISTIC U2 CONCERT ON YOUR COMPUTER. Taanks tv Burstwore” technalagy,

E&i%(&ﬁald explains, “In Jamaica you'll enjay a smooth, TV- qua/:ry presen_tg_t'l_qn of UZ_ s f’opmart concert instead of the usual jittery internet video.

we work quicker. We could take a day And just think what it m"Jht do fl?" ﬂfflCE mor(jle
to finish recording a song in Jamaica, : -
while it might take us four days to fin-
ish recording a song in America. It
has to do with the traditional way of
doing things. In Jamaica, we like to
go with the first couple of takes. In
the U.S., the recording process is
more about doing take after take until
it’s perfect. We care about perfection,
but you lose the song’s vibe if you do
it over too much.”

“We write songs individually and
collectively,” adds McDonald. “Pipe
and I usually write songs every day.”

Wailing Souls’ songs are published
by Winmatt Publishing (ASCAP) and
Bread Soul Publishing (ASCAP).

The members of Wailing Souls say
that they’re encouraged by reggae’s
growing popularity but note that the
genre still encounters certain obsta-
cles.

Matthews observes, “Reggae has
evolved to the point where it’s accept-
ed around the world. The only reason
why it hasn’t crossed over in the U.S.
in a big way is because people don't
hear it on [commereial ] radio.”

McDonald says, “Reggae is more
popular now than it ever has been, but
we still think reggae isn’t exposed
enough. The big corporations aren’t
really pushing it. Reggae is still
underground music.”

Jamal Alnasr, owner/buyer for
retail store Village Music World in
New York, says, “The Wailing Souls
catalog sells about average compared
to other reggae artists. The most
important way for Wailing Souls to
have a huge hit would be to get com-
merecial radio airplay, but it’s going to
be tough. A lot of people may not hear
about the new album unless they hear
about it on the radio.”

“In terms of airplay, Wailing Souls
have done quite well for us, and we’ll
probably be playing the new album,”
says Andy Taylor, musie director of
WWUH Hartford, Conn., the radio
station for the University of Hartford.

“Wailing Souls are well-estab-
lished and have a broader appeal than
most reggae artists,” he adds. “They
also reach people who are fans of Bob
Marley, the Dave Matthews Band, |
and Phish. A lot of modern reggae is
dancehall with hardcore lyrics, but
Wailing Souls’ philosophy of their
music being positive is one of the
main reasons behind their broad
appeal.”

McDonald says, “A lot of gun lyrics
were becoming popular in reggae |
three or four years ago, and now I see o Y 3y
more brothers writing good lyrics. SUISEC D’I 1
We want to bring across a message of
peace, love, hope, and unity. In trav-
eling around the world, I've learned
that people are basically the same
wherever you go. People just want to
be able to lead a peaceful life. There’s
real joy in our music, and I hope peo-
ple respond to that.”

See U/Z's Popmaort concert June 8-30 anly an the Interne

BILLBOARD JUNE 24, 2000 www.billboard.com

AW americanradiohistorv co


www.americanradiohistory.com

Artists & Music

aweden’s Nasa Returns With Ninthwave Set

BY IAN PERCIVAL

NEW YORK—On July 18, '80s-era
Swedish act Nasa returns with
“Remembering The Future,” a
collection that deftly straddles the
line between classic synth-pop and
modern electronica.

The Ninthwave Records release
combines stylistic elements fond-
ly reminiscent of the Chemical
Brothers, Abba, and Savage Gar-
den. Although its music is club-
friendly and rhythmiec, Nasa also
shines on quiet, more subdued,
single-worthy tracks like “Xeno-
phobic,” which tells the Roswell,
N.M., alleged alien-landing tale
from the point of view of the
aliens.

Nasa’s history stems back to
1983, when the band’s members
appeared in the Swedish film “G.”
The ensuing notoriety helped pro-
pel its 1985 single “Paula” into its
native country’s top 10, while its
full-length debut, “Power Of The
Century,” was a top 10 hit.

The act’s European success led
to a U.S. deal with Columbia, al-
though its planned stateside debut
(produced by Robert Margouleff)
was shelved before release.

By 1987, the band was drifting
apart, and its members went their
separate ways just as their last
single, “The Bird,” was becoming

their biggest hit, hitting the
Swedish top five.

Members Patrik Henzel and
Martin Thors worked on and off
again for several years on a num-
ber of projects, but it was not until
the Swedish modern rock power-
house Memento Materia (Mesh,

NASA

Covenant) approached them about
doing a best-of collection that the
two decided to restart the Nasa
engine.

“Our management company,
Slick Management, approached us
about the best-of. At the same
time Memento asked us about
doing a new song. Slick said, ‘Why
not a whole album instead?’ ” says
Henzel. The result was “Remem-
bering The Future.”

“This is the album we had
always wanted to do, but we didn’t
have the musical skills or the tech-

focilities, services and produds. $115
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nology to do [it] 11 years ago,”
says Henzel. “I've spent the past
few years doing a lot of music for
Swedish commercials and working
on other people’s projects. As a
result, I finally felt I was ready to
make the best synth-pop album. In
fact, I wanted to make an album
so good that people wouldn’t even
regard it as synth-pop but just
good pop.”

Released in the fall of 1999 in
Sweden to universally positive
reviews, the album has already
spawned the hit single “Back To
Square One”—the video for which
(directed by Mats Stenberg)
earned active airplay on MTV-
Scandinavia.

The single also went top five in
Estonia. “It was one of those
strange things but pretty indica-
tive of the kind of record it is,”
notes David Richards, president of
Ninthwave. “A DJ at one of the
national Estonian pop stations
heard the song and liked it. He
gave it a couple of spins, and the
phones lit up. It’s definitely a dif-
ferent-sounding record, but it’s
the kind of record people love
when they hear it.”

Richards discovered “Remem-
bering The Future” via Lexicon
magazine, a new-wave/electronica
magazine that he also publishes.

“It literally fell in my lap. Todd
Durrant over at A Different Drum
Records had gotten the dise, but he
passed on signing it because he didn’t
have room on his roster. He was kind
enough to share it with me.”

The Internet will be a key mar-
keting element for the project.
“Back To Square One,” which will
be the first U.S. single, has been
available via MP3 for nearly a
month.

The single is also featured on a
CD sampler sent to Lexicon sub-
scribers with a recent issue. Read-
ers were able to pre-order the
album via the magazine at a dis-
counted rate. “It generated the
desired result in that people took
advantage of the opportunity to
pre-order the disc,” Richards says.

In addition to traditional retail
(Ninthwave is distributed via the
Orchard/Valley Media), “Remem-
bering The Future” will be for
sale via the label’s Web site, ninth-
wave.com.

In terms of radio, the label
shipped the single to modern rock
and college radio on June 6.

Added exposure for the project
will come via the inclusion of
“Xenophobic” on “Shadow Danc-
ing: Nightmusic From The Synth-
Pop Underground,” due this fall on
A Different Drum.

Meanwhile, Nasa has been
working on some new tracks as
well as remixing songs for future
singles (“Nexterday,” the second
single, was just released in Swe-
den). Additionally, it has continued
to do outside production work,
having just written and produced
Latino hip-hop artist DJ Mendez
and his Swedish top five hit
“Razor Tongue.”

Billboard.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET E
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24| B | ARTIST BRI mimee | 25
E P4 Z( 2 IMPRINT & NUMBER/DISTRIBUTING LABEL {SUG. LIST PRICE} .9 =
—entll NO. 1 B
CREED A® MY OWN PRISON
1 1 WIND-UP 13049 {11.98/17.98) 21 weeksat No. + | 141
METALLICA ¢'? METALLICA
2 2 ELEKTRA 61113*/EEG (11.98/17.98) 461
BOB MARLEY AND THE WAILERS ¢° LEGEND
3 3 TUFF GONG/ISLAND 846210/IDJMG (12.98/18.98) 573
JAMES TAYLOR &' GREATEST HITS
4 12 | WARNER BROS. 3113 (7.98/11.98) 500
MATCHBOX 20 ¢! YOURSELF OR SOMEONE LIKE YOU
5 4 LAVA/ATLANTIC 92721*%/AG (10.98/17.98) 171
BOB SEGER & THE SILVER BULLET BAND A* GREATEST HITS
6 5 CAPITOL 30334* (10.98/15.98) 294
'N SYNC &¥° "N SYNC
1 7 RCA 67613 (11.98/18.98) 116
BACKSTREET BOYS &% BACKSTREET BOYS
8 6 JIVE 41589 (11.98/17.98) 148
PINK FLOYD @*° DARK SIDE OF THE MOON
9 8 CAPITOL 46001* (10.98/17.98) 1212
TOM PETTY AND THE HEARTBREAKERS A® GREATEST HITS
10 10 | MCA110813(12.98/18.98) 322
DEF LEPPARD A? VAULT — GREATEST HITS 1980-1995
1 9 MERCURY 528718/IDJMG (10.98/17.98) 188
JO DEE MESSINA A® I'M ALRIGHT
12 11 | CURB 77904 (10.98/16.98) 117
JIMMY BUFFETT A° SONGS YOU KNOW BY HEART
13 17 MCA 325633* (12.98/18.98) 469
SANTANA & THE BEST OF SANTANA
14 13 | LEGACY/COLUMBIA 65561/CRG (11.98 EQ/17.98) 32 |
STYX @ GREATEST HITS |
15 19 | A&M 540387/INTERSCOPE (10.98/17.98) 33
QUEEN A GREATEST HITS
| 16 | 18 | HOLLYWOOD 161265 (11.98/17.98) 362
BUENA VISTA SOCIAL CLUB A BUENA VISTA SOCIAL CLUB
17 14 | WORLD CIRCUIT/NONESUCH 79478/AG (12.98/18.98) 56
ANDREA BOCELLI A® ROMANZA
18 16 | PHILIPS 539207 (12.98/18.98) 132
METALLICA A’ ...AND JUSTICE FOR ALL
19 20 | ELEKTRA 60812/EEG (11.98/17.98) 521
DMX A° IT'S DARK AND HELL IS HOT
20 15 | RUFF RYDERS/DEF JAM 558227*/IDJMG (12.98/18.98) 106
TIM MCGRAW A* EVERYWHERE
21 33 | CURB 77886 (10.98/16.98) 157
BEASTIE BOYS A® LICENSED TO ILL
22 29 | DEF JAM 527351/IDJMG (6.98/11.98) 428
AC/DC &*¢ BACK IN BLACK
23 | 27 | EASTWEST 92418/EEG (11.98/17.98) 309 |
SUBLIME A° SUBLIME
24 | 2] | GASOLINE ALLEY 111413/MCA (11.98/17.98) 193
AL GREEN A GREATEST HITS
25 31 | HUTHE RIGHT STUFF 30800/CAPITOL {10.98/16.98) 99
MILES DAVIS A? KIND OF BLUE
26 22 | LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) 73
CREEDENCE CLEARWATER REVIVAL A*  CHRONICLE THE 20 GREATEST HITS
21 28 | FANTASY 2* (12.98/17.98) 348
EAGLES A’ HELL FREEZES OVER
28 36 | GEFFEN 424725/INTERSCOPE (12.98/18.98) 242
DAVE MATTHEWS BAND A’ CRASH
29 | 25 | RCA66904(11.98/17.98) 212
BROOKS & DUNN A° THE GREATEST HITS COLLECTION
30 34 | ARISTA NASHVILLE 18852 (10.98/16.98) 119
METALLICA A® MASTER OF PUPPETS
| 31 | 32 | ELEKTRA 60439/EEG (11.98/17.98) 472
FAITH HILL A® TAKE ME AS 1 AM
32 | — | WARNER BROS. (NASHVILLE) 45389/WRN (7.98/11.98) 55
SAVAGE GARDEN A° SAVAGE GARDEN
33 26 | COLUMBIA 67954/CRG (11.98 EQ/17.98) 155
TOOL A® AENIMA
34 | 40 | VOLCANO 31087+ (11.98/17.98) 161
METALLICA A* RIDE THE LIGHTNING
35 23 | MEGAFORCE/ELEKTRA 60396/EEG (11.98/17.98) 438
JOHN MELLENCAMP A THE BEST THAT | COULD DO 1978 - 1988
36 | 35 | MERCURY 536738/IDJMG (11.98/17.98) 73 |
AC/DC A? LIVE
| 37 | 46 | EASTWEST 92215/EEG(11.98/17.98) 117
EAGLES &% THEIR GREATEST HITS 1971-1975
38 50 ELEKTRA 105*/EEG (11.98/17.98) 293
CAROLE KING ¢ TAPESTRY
39 24 | EPIC 65850 {5.98 EQ/11.98) 428
JOHN DENVER THE BEST OF JOHN DENVER
40 | 44 | MADACY 4750 (5.98/9.98) b
ABBA A° GOLD
41 49 | POLYDOR 517007/UNIVERSAL (12.98/18.98) 166
GUNS N’ ROSES ¢*° APPETITE FOR DESTRUCTION
42 — | GEFFEN 424148/INTERSCOPE (11.98/17.98) 463
VAN MORRISON A° THE BEST OF VAN MORRISON
43 | 48 | POLYDOR 841970/UNIVERSAL (10.98/17.98) 471
FAITH HILL A* FAITH
44 | — | WARNER BROS. (NASHVILLE) 46790/WRN (10.98/16.98) 105
SADE A* BEST OF SADE
45 38 | EPIC66686* (11.98 EQ/17.98) 149
BRUCE SPRINGSTEEN A" GREATEST HITS
46 | 41 | COLUMBIA 67060/CRG (10.98 EQ/17.98) e 89
DAVE MATTHEWS BAND A® BEFORE THESE CROWDED STREETS
47 — | RCA67660* (11.98/17.98) 91
FLEETWOQOD MAC A°® GREATEST HITS
48 43 | WARNER BROS. 25801 (10.98/17.98) 400
SARAH MCLACHLAN A SURFACING
49 39 | ARISTA 18970 (10.98/17.98) 150
BARRY WHITE A ALL TIME GREATEST HITS
50 37 MERCURY 522459/IDJMG (10.98/17.98) { 61

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart
Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. ® Recording Indus-
try Assn. Of America {RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of
1 million units {Platinum). 4 RIAA certification for net shipment of 10 miflion units (Diamond}. Numeral following Platinum or Dia-
mond symbol indicates atburm’s multi-piatinum level. For boxed sets, and double albumns with a running time of 100 minutes or more,
the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000
units (Oro). A Certification of 200,000 units (Platino). A? Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl LP:
is available. Most tape prices, and CD prices for BMG and WEA labels, are-suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. @ indicates past or present Heatseeker title.
© 2000, Billboard/BPI Communications, and SoundScan, Inc.
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NEW YORK CITY | JULY 24-25

PLUG.INLU

THE FUTURE OF MUSIC
5TH ANNUAL JUPITER ONLINE MUSIC FORUM
SHERATON NEW YORK HOTEL AND TOWERS

The continuing mamentum of MP3 and digital distribution technologies has spurred the entire music industry into a relentless
transformation. Where is the future of music headed? Plug.In, Jupiter’s 5th annual online music forum, focuses on the critical
issues that are redefining the music industry.

SPEAKERS INCLUDE: ’ FEATURED KEYNOTE SPEAKER:
Rob Glaser, Chairman & CEQ, Real Networks ;‘& Richard D. Parsons,
Danny Goldberg, President, Sheridan Square Entertainment President,

Mark Cuban, Co-founder, Broadcast.com, Radical Time Warner Inc.
Investments & Owner, Dallas Mavericks

Larry Kenswil, President, Universal eLabs, Universal
Mn:;sic Group ) JUPITER SPEAKERS INCLUDE:

Kevin Conroy, Chief Marketing Officar & President,
New Technology, BMG Entertainment
Will Poole, VP, Digital Media Division, Microsoft
Doug Camplejohn, Founder, President & CEO, MyPlay.com
Gene Hoffman, President & CEO, Emusic.com
Eric Weisman, President & CEO, Aliance Entertainment

Michael Robertson, Chairman & CzD, MP3.com David Card Mark Mooradian Aram Sinnreich
Michael Dorf, Chairman & CEO, KnitMedia Director & Senior Analyst VP & Senior Analyst Analyst
Marc Geiger, Chairman & CEO, ArtistDirect

Andrew Nibley, President & CEO, Get Music TOPICS INCLUDE:

Jason Olim, Chairnan & CEO, CDONOW

LT \ e Defining The New Music Economy
Robert Goldman, Chairman & Founder, GetMedia : ; ; .
Larry Miller, President, Reciprocal Music e Artist/Management/Label Relationships: The Next Generation

Andrew Rasiej, Prasident, Digital Club Network e Retail And Distribution: Driving Sales In A Digital Market

Marc Scarpa, President & CEO, JumpCut ; , ;
Lou Mann, President, House of Blues Media Properties *The BiglEXedmkewipm Khs [ovien U HeDEadts

Peter Beverley, CEO, Magex e Beyond Downloads: New Models For Music Distribution

Gerry Kearby, President & CEO, Liquid Audio : » Back To Square One: Networked Music Sharing And MP3
Charles Jennings, Founder & CEQ, Supertracks . | " >
David Goldberg, Chairman & CEO, Launch * Programming, Media And Radio: What Do Users Really Want?
Ted Cohen, VP, New Media, EMI e Out Of The Box: Online Music Off The PC

To register and for more information visit jup.com/events/plugin
Call 800-214-5952 x6424 or 917-534-6424 or e-mail customerservice@jup.com.

For information on exhibiting or custom sponsorships,
Please call Rich Regan, at 917-534-6138 or e-mail rich@jup.com.
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band TalentNet

broadbandtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

SHOWCASE YOUR TALENT ON

BROADBAND TALENT NET

FOR FREE!

Broadband Talent Net celebrates a new web launch, and offers professional membership for
FREE! Tailored to afford new artists and music companies with an “industry strength” online
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to
promote your music to labels and fans online, all day, every day, worldwide. And with the
expanded Broadband Talent Net store, you can sell your music online. Applying is easy.

For more information, visit www.broadbandtalentnet.com/membership

Top 10 Favorite Artist Picks

June 2, 2000

The Most Popular New Talent On Broadband Talent Net

# Artist

Soulsystem

Alma

Michaela Wilder
WSLN (aka Mister Jones)
Glenys Rogers
Adam & Eve
Michael E. Thomas
Anthony Hamilton
Midsummer

Eric Baines

O WXL B WN —

Genre Weeks On
Rock, Funk 10
Pop, Rock 2
Pop, Alternative 2
Rock, Pop 8
Pop,R'n B 2
Pop 3
Pop, Rock 2
R'nB 3
Prog Rock, Alternative 2
R'n B, Bop 5

Weekly results are based on votes cast by Broadband's registered online audience for any artist featured on the site.
Votes are limited to one vote per artist per user. Top 10 position is determined by the average of alf votes received.

d{110 Fid avorite Song Reque 000
The Most Listened-to New Tracks On Broadband Talent Net
# Composition, Artist Genre Weeks On
1 Fight, Drone-Elite Alternative, Rock 1"
2 Show Me How, Adam & Eve Pop 3
3 I'll Be There, Candy R'n B, Pop 5
4 Wanna Love You, Annica Pop, Dance 17
5 K It's Really Love, Michaela Wilder Pop, Alternative 2
6 You're Turning Me On, Leonard Moss, Jr. R'n B, Pop 39
7 Mind And Body, Soulsystem Rock, Funk 9
8 Condition, 51 Peg Alternative, Industrial 1
9 Pimp Smiley G 4 Dead Presidents, Rah Degrees  Hip Hop,R'n B 2
10 | Know, Sidecar Rock, Pop 16
Weekly Radio Play rankings are based on audio access reg by the site’s regi and gi online audience

for any composition featured on the site.

C di€ 2O a

The Most Outstanding And Available Acts On Broadband Talent Net

NICOLE 11:11

Detroit's best kept secret Nicole 11:11 showcases her ethereal voice and funky electronics on
Broadband Talent Net. Nicole started her career as a member of the greatest funk bands on
the planet: The P-Funk Allstars! Since then, she has launched her solo career, and is now
shining even brighter. Join the party and check the grooves.

Genre: From: Deals sought:

Electronic, Dance Detroit, Ml Recording Contract

For further artist details log on to www.broadbandtalentnet.com/nicole1111

For details about these and other up and coming artists visit our website at

www.broadbandtalentnet.com

info@broadbandtalent.com

Advertisement
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Artists & Music

KING SUNNY ADE

(Continued from page 18)

because there’s such a rhythmie
aspect and attraction for younger
audiences: We need to educate
them to Sunny’s energetie, poly-
rhythmic ideas. You can’t help
but tap your foot when you listen
to him, and we want to get that
across.”

Juju music, especially as played
by King Sunny Ade & His
African Beats, is indeed infec-
tious. Vocalist/lead guitarist Ade

‘The focus is more
on the Nigerian
people and the
new democratic

movement, so it’s
a humanitarian

story in the music
and message that
he brings to his
own people—and
wherever he
travels’

- GEORGE NAUFUL -

employs a score or so of costumed
musicians and vocalists, with the
emphasis on relentless rhythm
and melodic guitar interplay—
including pedal steel guitar.

Ade notes that his previous al-
bums were “nonstop” with one
song flowing into the next, but
“Seven Degrees North” is typi-
cally segmented into distinet
tracks. “That’s how it’s done in
America and Europe,” Ade says.
“You have to break it into differ-
ent tracks so people can enjoy
them on the radio and in the
house. But in Nigeria, they love
to dance, so we go from one track
to another nonstop—Ilike at a
discothéque.”

‘Amazing’ Sessions. Producer/musi-
cian Larry Klein, right, takes a break
from wrapping up mixing sessions for
“Angel Inside” by Anne McCue, left.
The single previews the Aussie
singer’s full-length debut, “Amazing
Ordinary Things,” due in August on
Relentless Records.

UNSIGNED ARTISTS

B Y L A IR

SOULFUL VIBES: It’s not often that we get to hear an R&B
demo as strong as the one currently being circulated on behalf
of Vocalz, an extremely talented young man who needs to con-
sider reverting back to his perfectly marketable birth name of
Gregory Jones.

As we've observed, budding R&B acts are often snapped up
into production deals before they’ve had a chance to cruise the
unsigned circuit for longer than a1 minute or two.

If you have a sharp eye, you've probably already encountered
Vocalz. He has a pretty
impressive résumé as both
a music and a film per-
former, having appeared
in the Robert Townshend
movie “Meteor Man” as
well as several indie fea-
tures that include 1998’s
“Detention.”

However, the singer
says that he’s most com-
fortable expressing him-
self through music. “It’s
completely honest, and it
comes directly from the VOCALZ
heart,” he explains.

To that end, Vocalz’ demo reveals ample soul and a knack for
writing songs with razor-sharp melodies and sticky hooks.
Although his own jams provide considerable proof of his talent
(most notably the hit-worthy gems “Tell Me A Secret” and
“Trust Me Now”), his skills are evident on the Dru Hill record-
ing “All Alone,” which he co-wrote with the group.

Now then, about that name. Jones was dubbed “vocals” by
friends and fans in his native Baltimore as a compliment to his
formidable pipes. It’s a cute name for a small-town guy, but it
Just reads as being perhaps a tad {oo cute in the thick of an
industry where one false move can spell the end of a career
before it even begins. Besides, what’s wrong with the name Gre-
gory Jones? Actually, we think it has a suave kind of vibe.

For more information, contact Gamesmen Entertainment,
410-665-6886.

JAZZY VIBES: Several weeks ago, we waxed quasi-poetic
about Suzanne Palmer, a lovely singer whose debut album has
been collecting dust on a shelf. We can’t resist the urge to
share our love of another artist in 4 somewhat similar situation:
Janita.

The Finland native assembled what seemed likely to be a
slam-dunk pop/R&13 effort for Sony several years ago. In fact,
we still reach for that trusty advance from time to time. Alas,
the project was shelved, allowing the artist to pursue other
activities.

While such a shift might break another artist, it has sent Jani-
ta into apparent creative overdrive. She’s been writing up a
storm since relocating to New York, along with her producer,
Tomi Sachary.

The two have found a mentor in Patrick Conseil, VP of inter-
national creative services at Warner/Chappell Music. He's been
nurturing both of them for several years now, and he’s begun to
share the fruits of their mutual labor: a 10-song disc that
demands attention.

Unlike much of the material on her ill-fated Sony project, this
recording is not overly conscious of temporary trends. Rather,
Janita and Sachary have wisely focused on creating timeless
tunes with a distinctive jazz flavor. Cuts like “I’ll Be Fine” and
“Firefly” are warmly reminiscent of early recordings by Basia
and Swing Qut Sister, while “Angel Eyes” has a rich, adult
R&B feel that would sound quite nice on radio stations that are
playing the more chilled efforts of Mary J. Blige. We're bet-
ting that the second time will be the charm for this noteworthy
young artist.

For additional details, call Conseil at 212-419-2607 or E-mail
him at Patrick Conseil@warnerchappell.com.
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N OT FROM RUSSIA:
Modern rock band the
K.G.B. plies its brand of
party rock on the group’s
self-titled debut album, due
July 25 on DreamWorks
Records. The band’s name—

Proud As A Peacock.
Chicago-based singer/
songwriter Alice Peacock
describes her music as
“pop with roots influ-
ences.” She says record-
ing her debut album, “Real
Day”"—due Tuesday (20)
on Peacock Music—was
“like trial and error. | try to
write melodies that are
memorable. I'm a sucker
for a pop hook.” Peacock
is currently on a U.S. tour.
More information can be
found at her official Web
site, alicepeacock.com.

not to be confused with the
Russian equivalent of the
C.I.A.—was meant to have a
a mysterious meaning, ac-
cording to the band. Lead
singer Toby says the band

was influenced by Rancid’s
“Timebomb.” “There was
something so spy-ish about
it,” he says.

The members of the San
Francisco Bay Area quin-
tet—who are all under 21
years old—first honed their
skills as a garage band be-
fore signing with Dream-
Works through the attention
of modern rock KITS (Live
105) San Francisco and
Third Eye Blind managers
Eric Godtland and
Dusty Sorenson.

Since the K.G.B.

Disturbed, The Sickness

On The RaRa Tip. Speaking
about his self-titied debut al-
bum on MCA Records, rapper
RaRa says, “| break down my
own life story in my songs.”
RaRa—who hails from Comp-
ton, Calif.—has already toured
with IMx (a guest act on
RaRa’s album), and he plans
to do select promotional tour
dates this year.

REGIONAL HEATSEEKERS NOQ. 15

“ MOUNTAIN

formed in 1994, the
band’s sound has
evolved into what
might be described
as a more youthful,
freewheeling
Squeeze-meets-
Sublime style.
Toby also credits
album producer
Michael Urbano [

\

A

{ WEST NORTH CENTRAL
Rascal Flatts, Rascal Flatts

PACIFIC
Lara Fabian, Lara Fabion

with helping shape
the band’s current
sound, “We learned
more in three
months with Mi-
chael than we had the entire
time in the band,” he says.
“We started listening to
more soul musie and
straight-up rock and realized
we could apply that to our
sound, which was great.”

In addition to doing warm-
up tour dates in May and
June, the K.G.B. has a cameo

i Yolanda

EAST NORTH CENTRAL
Yolanda Adams, Mountain High...Vatley Low

Adams, Mountain High...Valley Low

\¥

|- NORTHEAST
BBMak, Sooner Or Later

Gisselle, Voy A Enomorarie

POPULAIRUPIRISIN G S

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHAR

in the Tom Green film come-
dy “Road Trip.” A more
extensive tour is being
planned following the al-
bum’s release.

KRACKING UP: Uncle
Kracker, a DJ in Kid Rock’s
band, makes his solo debut
with the album “Double
Wide” (Top Dog/Lava/Atlan-
tic Records), which the rec-
ord company describes as
trailer park hip-hop.

Uncle Kracker
(whose real name is
Matt Shafer) is
joined on the album
by Kid Rock, who
produced the set.
The album’s first
single, “Yeah, Yeah,

{ MIDDLE ATLANTIC o ;
| Lara Fabian, Lara Fabian Yeah,” is also fea-
- 1 tured on the
7= ~ ¥ “Shanghai Noon”
SOUTH ATLANTIC e

| Uncle Kracker

V

SOUTH CENTRAL

!

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
. Rascal Flatts Rascal Flatts
. Disturbed The Sickness
. Eric Heatherly Swimming In Champagne
. Westlife Westlife
BBMak Sooner Or Later
Static-X Wisconsin Death Trip
Nickelback The State
Yolanda Adams Mountain High...Valley Low
. Chad Brock Yes!
. Methrone My Life

CVENOUBWN R

MIDDLE ATLANTIC

Lara Fabian Lara Fabian
Yolanda Adams Mountain High...Valley Low
Fenix TX Fenix TX
. Westlife Westlife
Sean Paul Stage One
Kelis Kaleidoscope
BBMak Sooner Or Later
. SCiub7SClub 7

F.A.T.E. For All That's Endured
. Disturbed The Sickness

CoENOUsWNS

—

and his new album
have been spotlight-
ed on MTV and “Ac-
cess Hollywood.”
Kracker will also be
seen performing on
the Blockbuster Entertain-
ment Awards, to be televised
Tuesday (20) on Fox, and an
upcoming episode of USA
Network’s “Farmeclub.com,”
on a date to be announced.
Uncle Kracker is also touring
with Kid Rock this summer.

SUN DANCE: Dance act

T + BY CARLA HAY

Chicane makes its U.S.
album debut with “Behind
The Sun,” due July 18 on
Xtravaganza/C2/Columbia
Records. The album’s first
single is “Don’t Give Up”

s aff

Explosive Rock. Modern
rock band Trinket had its
self-released debut album
produced by fellow
Athens, Ga., native
Michael Stipe of R.E.M.
Trinket's current album,
“Set To Explode,” is due
Tuesday (20) on RCA
Records. Lead singer
Brian Youmans says,
“We've been through a lot
of blood, sweat, and tears.
Where many bands
would’'ve broken up, we
persevered.” The album’s
current single, “Boom,”
has been climbing up Air-
play Monitor’s Adult Top
40 Airplay chart, where it is
at No. 32.

(featuring Bryan Adams),
which was a No. 1 hit in the
UK.
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> DEFTONES

White Pony

PRODUCERS: Deftones, Terry Date

Maverick Records 47667

On “White Pony,” the Deftones open up
their trademark sound of monolithic
power guitars and scorching, sinister
vocals to allow for more diverse, midtem-
po moments. For those who can’t handle
the demonic rage of “ELite” or “Korea,”
where front man Chino Moreno spends
most of his time screeching in his now
familiar vicious roar, there are flashes of
Cure-style goth (“Digital Birth”) and in-
tricate prog metal, & la Tool (“Passenger,”
which features guest vocals from the in-
spiration himself, Maynard James Keen-
an). There’s even a ballad that sounds like
a lost Smashing Pumpkins song (“Teenag-
er”). But the true standout here is the
first single, “Change (In A House Of
Flies),” a dark, atmospherie track that is
both aggressive and surprisingly melodic
(at least by Deftones standards). But for
all the growth, the band’s continuing incli-
nation toward a bludgeoning sonic attack
and Moreno’s violent, impressionistic lyr-
ics make this a tough pill to swallow for
most listeners. However, for appreciators
of the hard-rock genre, “White Pony”
marks a decided high point in an overall
tired format and a positive step forward
for this promising band.

P UNCLE KRACKER

Double Wide

PRODUCERS: Kid Rock, Mike Bradford

Top Dog/Lava/Atlantic 83279

As one might expect from a protégé of Kid
Rock’s (in fact, this project is actually
signed directly to Rock’s Lava/Atlantic-dis-
tributed label), Uncle Kracker dabbles in
rap-inflected rock. But that’s where the
similarities end. Kracker, also known as
Matt Shafer, infuses his compositions with
a more relaxed blues flavor that’s enhanced
by ample use of acoustic instruments.
Trendy elements like loops and samples
are wisely kept to a bare minimum. And
while Kracker displays an impressive flair
for rhyming, his proper singing voice
(which he puts to excellent use on the fin-
ger-poppin’ “Follow Me” and the world-
weary “Better Days”) has an earthy,
troubadourlike quality that is far more
appealing. The result is a sterling collection
that will likely sound as good live as it does
on your car stereo. And if justice prevails,
the catchy rising hit “Yeah, Yeah, Yeah” will
keep this young artist blasting from many
a radio speaker for a while to come.

% BILLIE MYERS

Vertigo

PRODUCERS: David Tyson, Billie Myers

Universal 012 157 683

It’s been three years since Myers debuted
with “Growing Pains,” which spawned a
crossover hit with the timeless “Kiss The
Rain.” In the time since, the British sing-
er/songwriter has toured with the likes of
Bob Dylan and Savage Garden and partic-
ipated in Lilith Fair. On her sophomore
album, “Vertigo,” it appears that this was

SPOTLIGHT

SHIFTING SKIN

e,

L

ON

Shifting Skin

PRODUCER: Ken Andrews

Epic 60672

Bored with the latest round of deriva-
tive teen pop, hip-hop, and hard rock?
Starved for pop music that is as adven-
turous and visionary as it is infectious
and accessible? Look no further. On is
the brainchild of singer/songwriter/
multi-instrumentalist Ken Andrews,
best known as a one-time member of
the band Failure. “Shifting Skin”
shows Andrews bravely carving out a
niche devoid of time-sensitive trends.
Sure, there is the faint scent of elec-
tronica washing over many of the
tracks. But Andrews wisely counters
his apparent keyboard fixation with
fuzzy guitars and the kind of ornery,
funk-fortified beats that appeal to air-
drumming rockers and groove-savvy
dancefloor enthusiasts. “Slingshot,”
with its trippy, distorted vocals, and “If
I Get To Feel You,” an angst-riddled
tale of unrequited love, are a pair of
hit-worthy gems that deftly combine
meticulously drawn pop choruses with
futuristic tape loops. The set’s under-
rated first single, “Soluble Words,”
reveals Andrew’s talent for deeper,
richly detailed arrangements. Now, if
only this set would get the promotional
TLC it so totally deserves from its
label.

time very well spent. From the set’s open-
ing track (and first single), the Hot Choco-
late-speckled “Am I Here Yet? (Return To
Sender),” Myers delivers a fearless set
that intertwines deft pop hooks, wickedly
honest lyrics, and vibrant rhythms. High-
lights include such infectious tracks as
“Should I Call You Jesus?,” “Without My
Consent,” and “Roll Over Beethoven.” But
standing head and shoulders above all else
is the wildly hip “Flexible,” which finds
Myers delivering one too-fab chorus; “I'm
gay/I'm straight/I'm black and I'm
white/I'll be anything you want me to be
tonight.” As good as “Am [ Here Yet?
(Return To Sender)” is, “Flexible” is bet-
ter. In fact, it should've been the single to
introduce this sublime set.

R&B/HIP-HOP

EX-CENTRIC SOUND SYSTEM

Electric Voodooland

PRODUCER: Yossi Fine

Loud 11907

Rhythm has always been the cornerstone
of urban music (i.e., rhythm & blues), and
to appreciate its rhythms one must first
understand its origin. Immersed in the
rhythms of the African motherland, Ex-
Centric Sound System’s debut set is an
ethereal effort that attempts to show that
correlation. The brainchild of bassist Yossi
Fine and Nana Dadzie, the five-member
group fuses the various sounds found on
the continent with a steady electronic
backbeat. The group’s eclectic style is evi-
dent on all 11 tracks. A definite high point,
“Latest,” delves into a tale about African

SPOTLIGHT

PAUL VAN DYK

Out There And Back

PRODUCER: Paul van Dyk

Mute Records 9127

In the progressive world of electronic
dance music, DJs come and go, leaving
behind the legacy of oftentimes-face-
less spinning efforts. With his third
album, “Out There And Back,” Ger-
many’s Paul van Dyk is well-poised to
break the de facto status of dance
music. Thrusting his talent and cre-
ativity two steps ahead of the competi-
tion, van Dyk pioneers a more refined,
energized sound of the future without
completely eliminating past influences.
He also doesn'’t forget about such
things as soul and emotion. Compris-
ing 12 original tracks—as well as a
bonus disc with exclusive remixes and
enhanced videos—the album includes
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Paut van Dyk
Out there and back

the artist’s dancefloor hits from last
year (“Avenue” and “Another Way”)
and current single “Tell Me Why (The
Riddle),” which is a collaboration with
Saint Etienne. Even without these
powerful electronic pillars, “Out There
And Back” stands strong and proud.
Tracks like “Pikes,” “Alive,” and
“Together We Will Conquer” are
incredibly dynamie, melodie, and full
of depth. How do you say brilliant?

gossip by incorporating a flute lead to tell
the story. Just as in the translation of the
group's symbol, the Sankofa, Ex-Centric
believes that you must “return to your
past in order to move forward.”

SPOTLIGHT

BUSTA RHYMES
Anarchy
PRODUCERS: various

Elektra 62517

To say that Busta Rhymes has a lot of
energy may be one of the biggest
understatements. On “Anarchy,” his
fourth release, he attempts to focus
his wild style into a more message-
oriented scope, offering post-millen-
nial views on why society is in a state
of anarchy. The end result shows the
evolution of one of hip-hop’s brightest
stars. “A Trip Out Of Town” is a the-
matic tale that illustrates how things
aren’t always what they seem. “How
Much We Grew” is a piano-driven
track that serves as Rhymes’ musical
autobiography, chronicling everything
from his birth to the breakup of
Leaders Of The New School. Not to.
overdo a point, Busta also gives lis-
teners the requisite joints and jams.
“Get Out,” the album’s lead single
that samples Frank Loesser’s ‘The
Ugly Duckling,” knocks with a phrase
that will probably linger throughout
the summer. “Anarchy” includes
appearances by Lenny Kravitz, Raek-
won the Chef, Ghostface Killah, and
of course, the Flipmode Squad.

BETTY WRIGHT

The Very Best Of Betty Wright

PRODUCERS: various

Rhino 79861

Long before the current crop of girl groups
began exhorting females to beware of

VITAL

JACKIE WILSON

At The Copa
PRODUCER: Nat Tarnopol
Brunswick 35001

BARBARA ACKLIN
Love Makes A Woman
PRODUCERS: Carl Davis,
Eugene Record
Brunswick 35002

THE ARTISTICS

I'm Gonna Miss You
PRODUCER: Carl Davis
Brunswick 35003

THE CHI-LITES

A Lonely Man
PRODUCER: Eugene. Record
Brunswick 35004

TYRONE DAVIS

Turn Back The Hands
Of Time

PRODUCER: Willie Henderson
Brunswick 35005

REISSUES®

Brunswick Records is home to some of
the most pivotal '60s and "70s R&B music
ever recorded. For the first time in more
than 20 years, the label is reissuing key
catalog titles through its “Original Soul
Classics” series. These five inaugural
releases represent a significant chapter
in R&B history. Jackie Wilson’s one and
only live album captures the charismatic
singer’s striking vocals and natural
stage presence on such signature tunes
as “Lonely Teardrops.” Formerly mar-
ried to Chi-Lites member Eugene
Record, singer/songwriter Barbara Ack-
lin put her soprano to work on the 1968
classic title track “Love Makes A Wom-
an.” Also featured: her soul-meets-pop
interpretations of “To Sir, With Love”
and “The Look Of Love.” The suave har-
monies of Chicago quintet the Artisties
culminated in 1966’s top 10 “I'm Gonna
Miss You,” still an oldies radio staple.
But then along came citymates the Chi-
Lites. The smooth, Record-led quartet
burst onto the scene in 1969 and scored
with a number of R&B/crossover sin-
gles. The still popular “A Lonely Man”
spawned the plaintive “Oh Girl.” Mean-
while, “Turn Back The Hands Of Time”
personifies the hit magic of Tyrone
Davis, who was no stranger to the charts
during a 20-year span.

SPOTLIGHT

k.d. lang

Invincible Summer

PRODUCERS: k.d. lang, Damian le Gassick

Warner Bros. 47605

The beauty of lang is that she
continues to be among the few truly
unpredictable figures in pop music.
Her latest effort is a glorious blend

of surf-pop and Brazilian rhythms,
and it's arguably her most accessible
offering since 1992’s Grammy-lauded
“Ingenue.” Teamed with former
William Orbit protégé Damian le Gas-
sick, lang offers a set that comfortably
cruises from retro-spiced tunes (“Sud-
denly,” “It's Happening With You”) to
edgy jams with a tasteful hint of elec-
tronica (“What Better Said”). The
album was inspired by a quote from
Albert Camus—“In the depth of win-
ter, I finally learned that within me

there lay an invincible summer”—
which results in songs exploring the
idea that within every moment of
darkness lies a glimmer of hope. It's

a concept rich with lyrical possibilities,
and it’s one that has allowed lang to
write some of her more romantic,
uplifting songs to date. In a perfect
world, “Invincible Summer” will meet
with a wide, welcoming audience—one
that is ready to consume something
sweet, yet sophisticated.

scrubs and other financially challenged
leeches, Southern soul sister Betty Wright
was belting out warnings about man-steal-
ing hussies, abetted by catchy lyrics and
funky grooves. Focusing on the singer’s
Alston/T K. Records output, this 16-track
retrospective opens with the classic R&B/
crossover anthem “Clean Up Woman” and
takes flight from there with such up- and
midtempo hits as “Baby Sitter,” “Let Me
Be Your Lovemaker,” “Tonight Is The
Night/Pt. 1,” and “Girls Can’t Do What The
Guys Do” (her first top 20 R&B single at
the age of 14). While the Grammy-winning
soulstress/songwriter (the sublime disco-
etched “Where Is The Love”) has had her
share of musical ups and downs, this com-
pilation cements Wright’s rightful place in
R&B history.

COUNTRY

% SONS OF THE DESERT

Change

PRODUCERS: Johnny Siate, Mark Wright, SOD

MCA 08817

Rather than trot out a parade of bouncy
melodies, programmed harmonies, A-list
songwriters, and blatantly pandering
pap, these Sons aim real high here, and
they hit the mark dang near every time.
Not content to hopefully drift with the
prevailing winds, SOD opts to do its own
thing, with thoughtful lyrics and great
stories, conveyed through emotive vocals
via consistently risk-taking production
and innovative instrumentation. What a
concept. The Sons write very good songs,
make excellent choices on others, and

(Continued on page 28)

s SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
AI.BIIMS a tions of works by one or more artists. PICKS (P ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.
MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the "Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S, are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Ray Waddeil, Billboard, 49 Music Square W., Nashville, TN 37203. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.); Bradley Bambarger (classical/world/jazz/pop/N.Y.); Steve Graybow (jazz/N.Y};

Deborah Evans Price (contemporary Christian/Nashville); Brian Garrity (pop/N.Y.); Gordon Ely (gospel); John Diliberto (new age); Philip van Vleck (blues/world).
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perform them all like they mean it. High-
lights include the soaring “Albuquerque,”
the go-for-it punch of the title cut, and
the earnest aspirations of “What I

Did Right.” Only a handful of these
songs clock in at less than four minutes,
making for some tough choices as to sin-
gle releases. Otherwise, most anything is
fair game here.

ROY HARGROVE

Roy Hargrove With Strings

PRODUCERS: Larry Clothier, Roy Hargrove

Verve 543540

With its languid arrangements and lushly
realized recording technique, “Roy Har-
grove With Strings” is somewhat remi-
niscent of Joni Mitchell’s recent album of
Ameriean “standards.” Of course, this
effort stems from a 50-year-plus tradition
at Verve, dating back to aloums by Char-
lie Parker and Stan Getz, which often
found the top jazzmen merging “pretty
songs” and strings. This new offering by
Hargrove, with arrangements by jazz
artists like Larry Willis and Cedar Wal-
ton, places the usually straight-ahead
Hargrove at the hipper end of the lite-
jazz category. It's very much a manufac-
tured album—one might recall predeces-
sors like any number of the impeccable
but synthetic CTI Records releases of
the '70s. It’s a pleasant piece of refined
pop/jazz. For those special evenings in
which dim lights, sweet talk, and cham-
pagne play a part.

WORLD MUSIC

% MIGUEL ANGEL CORTES

Patriarca

PRODUCERS: Miguel Angel Cortés, Antonio Blanco

Alula ALU 1022

Cortés, a Gypsy flamenco guitarist from
Granada, is a contemporary of the bril-
liant Gerardo Nunez and is certainly as
arresting a stylist and technician. On the
bulerias “Raquel” and the tangos “De
Corales,” Cortés’ technique is exquisite,
but it’s his innate grasp of flamenco’s pas-
sionate anima that truly informs his play-
ing and excites our senses. A master of
flamenco—witness his vivid interpretation
of the Almerian taranta “La Luna Cre-
ciente” and the bulerias “Sacais De
Azabache”—Cortés nonetheless has
enough imagination to bring a saxophone
into play on “Kuriachi” or to use percus-
sionists J.A. Galicia, on tabla and dar-
buka, and Chico Fargas, on cajon, to
remarkable effect on “Al Likindoy.” Every
track on “Patriarca” transports the listen-
er to the Gypsy caves of Granada, but it's
the title track—which Cortés dedicated to
his father (also a noted guitarist)—a stir-
ring, darkly colored siguirillas, that is the
emotional highlight of the album.

CANDYE KANE

The Toughest Girl Alive

PRODUCER: Scott Billington

Bullseye Blues & Jazz 11661-9605

‘Just dial trouble, I'll say ‘Hello. ” So
sings the estimable Ms. Kane during the
opening cut—the title track—of her latest
album. She’s certainly as good as her
word, too. Despite what blues fans may
know of Kane'’s multifaceted past, don’t
make the mistake of underestimating her
vocal talent. “The Toughest Girl Alive” is a
polished collection of swing blues that hits
the sweet spot with relentless precision.
Kane’s performance is always right. She
can be your big mama, she can be sultry,
she can be wistful and romantie, and, as
we hear in “Let’s Commit Adultery” and
“(Hey Mister!) She Was My Baby Last
Night,” she can dispense with double-
entendres and get right to the point. Her
backing musicians, led by trumpeter Rob-
bie Smith and featuring guests Mareia
Ball and Dave Alvin, are substantial,

swing-wise players. Special tunes include
“Who Walks In When I Walk Out” and
“Who Do You Love?”

CLASSICAL

% KURT WEILL: Die Biirgschaft
Soloists/Westminster Choir and Spoleto Festival
Orchestra, Julius Rudel

PRODUCER: Gregory K. Squires

EMI Classics 7243-5-56976

Along with the sung-ballet “The Seven
Deadly Sins” and play-with-music “The
Silverlake,” the opera “Die Biirgschaft” is
one of the last works Kurt Weill saw
staged in Europe before he fled the war-
ravaged continent for a new life in Ameri-
ca. “The Seven Deadly Sins” has long
been considered one of the composer’s
pinnacle pieces, and this year’s Weill cen-
tenary celebrations have helped put a de-
serving spotlight on the luminous “Silver-
lake.” While “Die Biirgschaft” boasts
typical Weill virtues—sinewy rhythms,
piquant choral melodies, dramatic acu-
ity—the opera isn’t as immediately per-
suasive on disc as the other pair of works.
Still, as taped last June at the Spoleto Fes-
tival USA in Charleston, S.C,, this pre-
miere recording casts the score in a most
compelling light, particularly with the
benefit of Julius Rudel’s sage direction.
The presentation of the two-disc set befits
the importance of the undertaking, with
excellent documentation—including a sub-
stantial essay by leading Weill scholar
Kim Kowalke.

CONTEMPORARY CHRISTIAN

% NICHOLE NORDEMAN

This Mystery

PRODUCER: Mark Hammond

Sparrow SPD 1723

Nichole Nordeman’s 1998 Sparrow debut,
“Wide Eyed,” was one of those albums
that generated immediate enthusiastic
response, Her intelligent, thought-provok-
ing lyries and beautiful voice combined for
a one-two punch that made her one of the
industry’s top new acts. With the release
of her sophomore effort, “This Mystery,”
Nordeman confirms that she is an artist of
incredible depth and passion. The album
also reveals a young woman not afraid to
ask tough questions and explore the mys-
teries of who God is and how we relate to
him. The music is piano-based, and Mark
Hammond’s production places emphasis
on Nordeman’s lovely vocal and the mes-
sage in these poignant songs. Among the
album’s highlights are the title cut, “As,”
“Home,” “Every Season,” and “Small
Enough,” with Fernando Ortega. The pro-
Ject closes with a wonderful bonus track, a
live recording of “Why,” a song that exam-
ines the crucifixion through the eyes of a
child.

» LARNELLE HARRIS

A Story To Tell: Hymns & Praises

PRODUCER: Lari Goss

Diadem 40480

Harris’ latest offering is truly a milestone
in a long and distinguished career. His
vocal prowess and versatility only in-
crease with time, and renowned producer
Goss lends brilliant arrangements and
orchestrations—hip, smart, smooth, and
sumptuous—to one hit-bound Harris orig-
inal (the kicking pop/R&B “Story To Tell”)
and more than a dozen classic hymns, a
number in medley form. But this is no
paint-by-numbers hymn sing. Harris and
Goss not only tastefully tamper with tradi-
tion, but they unearth more excitement
and inspiration than many would ever
have guessed remained in such familiar
material. “I Know Who Holds Tomorrow”
is cool. jazzy, midtempo pop, while “Every
Time I Feel The Spirit” is irresistibly
funky gospel, and all three hymn medleys
are nothing short of breathtaking. This is
truly a crowning moment for two tremen-
dous talents, each at the peak of his cre-
ative power.

EDITED BY GHUGK TAYLOR

NOBODY'’S ANGEL 1 Can’t Help Myself (3.55)
PRODUCER: Andrew Logan

WRITERS: A. Fromm, S. Breer, S. Linzer

PUBLISHER: Zomba/the Lady Roars Music/Linz Music Co.
Hollywood 11268 (CD promo)

Foursome Nobody’s Angel serves up its
latest single like cream cheese over toast.
Sweet and tasteful, this ballad capitalizes
on the very essence of a hit-worthy, youth-
targeted single, from chirpy Spice Girl-
esque harmonies to an airy, crisply exe-
cuted summer melody and a chorus as
catchy as the flu in February. Already
stars on Radio Disney with their previous
single, “If You Wanna Dance,” and seen on
a number of kids’ TV shows, Amy Sue,
Stacey, Ali, and Sarah are all set to break
over the top 40 airwaves if just a few influ-
ential programmers can look past the
fluffy exterior and recognize the talent
behind those Kewpie doll faces. Look for
Nobody’s Angel as the opening act for
Backstreet Boy A.J. McLean this summer
and as headliners of the Polaroid I-Zone
camera tour. “I Can’t Help Myself” comes
from the group’s debut album, “Nobody’s
Angel.”

WOOD Could | Be (4:07)

PRODUCERS: Stiff, James Maddock

WRITER: J. Maddock

PUBLISHERS: Sony/ATV Songs/James Maddack Music,
BMI

Columbia 12061 (CD promo)

Just below the mainstream radar, Leices-
ter, England-born James Maddock has
been working his charms across the coun-
try and ereating a buzz that, with a little
luck, could break him wide open any time
now. He recently earned notice on the
soundtrack to “Dawson’s Creek” with

the great track “Stay You.” On the follow-
up, Maddock and his Wood bandmates
maintain their cool, low-key vibe with an
acoustie-based number that eould find real
appeal with audiences of hot AC and adult
top 40. Meanwhile, Wood has just finished
a couple of months on the road with Paula
Cole, Susan Tedeschi, Train, and Stir. Now
it’s your turn to search out this outstand-
ing performer. There are no gimmicks
here—just straightforward folk/pop that
will soothe the soul.

P> TONI BRAXTON Just Be A Man About it
(4:10)

PRODUCERS: Teddy Bishop, Toni Braxton,

Bryan Michael Cox

WRITER: T. Bishop

PUBLISHER: not listed

LaFace (CD promo)

Keeping with what works best for her,
Toni Braxton sings her way through
another tearjerker single—she’s so good
at being sad. As in past hits “Un-Break
My Heart” and “Another Sad Love Song,”
Braxton does the “he did me wrong” story
better than most other female artists out
there. Maybe it’s because her deep, husky
voice sounds so believable—as if she’s on
the verge of tears but still strong enough
to keep her pride intact. In “Just Be A
Man About It,” Dr. Dre makes an unex-
pected appearance, but not with an intru-
sive, out-of-place rap. He’s the cowardly
boyfriend on the other end of the tele-

SPOTLIGHT

VERTICAL HORIZON You're A God (3:48)
PRODUCERS: David Bendeth, Mark Endert, Matt
Scannelt

WRITER: M. Scannell

PUBLISHERS: Mascan Music/Maverick Music/WB
Music Corp., ASCAP

REMIXER: Tom Lord Alge

RCA 60246 (CD promo)

Vertical Horizon comes off the monster
high of smash “Everything You Want”
with just the right song to further pro-
pel this talented quartet up the chart/
fame ladder. With both modern rock
and pop mixes of “You're A God” head-
ing to radio, this is simply a can’t-miss
proposition. Featuring a meaty hook
that pervades the memory bank like
your ABCs, enough guitars to maintain
instrumental credibility, and crafty,
credible production by lead
vocalist/guitarist/keyboardist/song-
writer Matt Scannell, along with David
Bendeth and Mark Endert (and remix-
ing by the unfailing Tom Lord Alge),
the guys—Scannell, guitarist Keith
Kane, bass guitarist Sean Hurley, and
pereussionist Ed Toth—demonstrate
an ability in much the same vein as
matchbox twenty to craft intelligent
Iyries alongside melodies accessible
enough to captivate fans across the
spectrum of popular music. Already,
the band’s debut album, “Everything
You Want,” has sold platinum; this solid
effort will only serve to draw in the
fans like bugs to a light. Two spins and
you're hooked for the summer.

phone line, making excuses for his leaving.

Instead of erying over him, Braxton puts
him out, sounding as if she’s an exhausted
woman, weary of the lies. It's Braxton’s
ability to create and perform songs that
show the strength of someone with whom
ordinary women want to identify. While
her first and second albums were heavy
on the Babyface sound, this track has no

trace of that style. But it remains Braxton.

> MARY J. BLIGE Your Child (534

PRODUCER: Gerard Isaac

WRITER: G. Isaac

PUBLISHER: not listed

MCA 5420 (CD promo)

While popsters continue to consume the
gorgeous “Give Me You,” Blige's core
R&B audience is offered another tasty
morsel from the singer’s everlasting
“Mary” opus. This time, Miss Mary
drops the tempo to a bluesy ballad pace
as she tells a heartbreaking tale of a way-
ward lover who has fathered a child with
another woman. As the plot unfolds, you
can almost hear women everywhere
shaking their heads in empathy, chanting
“Tell it, sistah.” Producer/writer Gerard
Isaac surrounds Blige with a warm, slow
groove etched with recognizable old-
school elements—particularly the deli-
ciously plush keyboards, which leave you
nostalgic for your favorite '70s soul jams.
Tsaac wisely keeps the arrangement
uncluttered, leaving plenty of room for
Blige to unleash yet another of her
remarkably real performances. Of
course, this is not a personal tale of the
artist’s, but she sure does make you
believe every syllable . . . and that’s the
mark of a true diva. You can’t manufac-
ture such raw, palpable emotion.

SPOTLIGHT

K.D. LANG Summerfiing (3:53)

PRODUCER: Damian leGassick

WRITERS: Pitch, lang

PUBLISHERS: Thumb Print Music, SOCAN; Univer-
sal-Songs of PolyGram International, ASCAP

Warner Bros. 100233 {CD promo)

The ever-extraordinary k.d. lang pre-
views her upcoming “Invincible Sum-
mer” with a wondrously breezy song
about the sweetness of a love-lite sum-
mer fling. Beautifully produced by
Damian leGassick, the track features a
cascade of campy albeit lovely strings,
jazzy morsels, a groovy organ, and pac-
ing that delivers a gallon of feel-good
vibrations. Lang, who co-wrote the
song, sounds as inspired as ever, cast-
ing an enthralling spell with her cool,
effortless, and oh-so-comfortable voeal
musings. Sadly, radio has chilled to the
sounds of this timeless artist over the
past several years, and even though
this song has the potential to be a huge
secret weapon over AC and top 40, it
may take a major push on the part of
label Warner Bros. No matter, though.
‘Word-of-mouth will bring light to this
treasure, allowing those in the know, at
least, to savor it with relish. Still,
“Summerfling” is truly one of the best
songs of lang’s long and fruitful career.
If this one can’t make it, then niche-
obsessed radio programmers might as
well head for the fishing pond.

% CARL THOMAS Summer Rain (4:15)
PRODUCER: Heavy D

WRITERS: not listed

PUBLISHER: not listed

Laface/Arista (CD promo}

Carl Thomas follows his smash debut sin-
gle “I Wish” with the song “Summer
Rain,” from the soundtrack to “Shaft.”
While the label could have gone with any
number of single-worthy tracks from
Thomas’ album (including the song “Emo-
tional,” which many radio stations had
already begun playing), it opted to go
with this tempo-driven track, aptly titled
for the season. And as anyone knows, a
little groove goes a long way when it’s hot
and people are outside soaking up the
sun. The song was produced by rap icon
and former label executive Heavy D, but
you'd never know it from the track’s
sound. With a smooth R&B groove, “Sum-
mer Rain” could be the refreshing reprise
from the abundance of hip-hop and South-
ern rap tracks that will likely dominate
the charts during the summer months. It
showcases Thomas’ outstanding vocal
abilities and sultry style, laid atop a per-
cussion-laden track and accented with a
subtle guitar: It’s obvious Thomas has the
chops to stay around long past the suc-
cess of his first single, since he’s already
been able to cross demos and musieal
genres. “Summer Rain” has the same
potential.

TQ Daily (3.58)

PRODUCER: Da Mizza

WRITERS: T. Quates, D. Young. H. Hersh, M. Hall
PUBLISHERS: Strictly TQ Music/Sony/ATV Tunes, LLC
(ASCAP)/Baby Ree Toonz (BMI)/H. Bomb H. Music/WB
Music Corp. (ASCAP)

Epic 46557 (CO promo)

When it rains, it pours—at least that’s

(Continued on page 30)

SINGLES:

PICKS ( »): New releases with the greatest chart potential. CRITICS' CHOICES (% ): New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send copies

to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Bradley Bambarger (N.Y.); Michael Paoletta (N.Y.)
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the idea behind TQ’s new single,
“Daily.” From the forthcoming album
“The Second Coming,” it chronicles
life’s daily struggles. Da Mizza lifts the
instrumental from Biz Markie's hilari-
ous “Just A Friend” for a lighthearted,
singsong feel that directly contrasts
with the melancholy lyrical content. To
hear this West Coast crooner tell it, he
has the worst luck—and the soulful
tenor to further convey that sentiment.
TQ's debut met with a lukewarm
response, but radio should pick up on
his sound and this single, as 2000 is
quickly becoming the Year of the Man in
R&B. TQ should experience similar suc-
cess with this track that everyone can
identify with.

COUNTRY

P CLINT BLACK Love She Can't Live Without
(3:32)

PRODUCER: Clint Black

WRITERS: C. Black, S. Ewing

PUBLISHERS: Blackened Music/Acuff-Rose Music, BMI(
RCA 60262 (CD promo)

The new single from Black is another
strong release from his innovative
“D’lectrified.” Penned by Black and
Skip Ewing, it’s a well-written number
about a relationship unraveling, and
the song has a killer hook—*She
doesn’t want the kind of love she can
live with/She wants the kind of love
she can't live without.” It’s a sweet,
poignant ballad, and Black turns in a
terrific performance. There’s some-
thing about the pared-down production
that places emphasis on what an effec-
tive interpreter he is of a great lyric.
After more than a decade in the coun-
try spotlight, Black remains a triple
threat—a songwriter, vocalist, and pro-
ducer of immense creativity and depth.
This fine single should perpetuate his
longstanding relationship with country
radio.

> BRAD PAISLEY We Danced (3:36)
PRODUCER: Frank Rogers

WRITERS: B. Paisley, C. DuBais

PUBLISHERS: EMI April Music/Sea Gayle Music, ASCAP
Arista 3202 (CD promo)

The latest single from Paisley’s gold-sell-
ing debut album, “Who Needs Pictures,”
sounds destined to be another solid hit
from the winner of the Academy of Coun-
try Music’s best new male vocalist award.
And it should be. “We Danced” is an
impressive traditional country ballad—
poignantly written and beautifully per-
formed. The opening verse finds Paisley
relating the story of a girl who leaves her
purse and, when she goes back to the bar
to retrieve it after closing time, finds
romance. She and the guy in the empty
establishment find conversation turning to
a dance and love starting to bloom. The
lyric has a straightforward quality that is
enhanced by the conversational tone of
Paisley’s delivery. The young artist is a
master at writing songs that vividly bring
to life everyday people; then, with his hon-
est, evocative voice, he makes them people
that the listener cares about. In the previ-
ous hit “He Didn’t Have To Be,” he paint-
ed an aural portrait of a stepfather and
stepson’s inspiring relationship. In “Me
Neither,” he rendered a hilarious scene of
a guy striking out with his best come-on
lines. With this new single, he brings to
life two people falling in love and getting
engaged. He has a gift for chronicling in
song the moments that make life such a
marvelous adventure, and he makes lis-
teners glad they're along for the ride.

p RED HOT CHILl PEPPERS C(alifornication
(5:21)

PRODUCER: Rick Rubin

WRITERS: Red Hot Chili Peppers

PUBLISHER: Moebetoblame Music, BMI

Warner Bros. 100187 (CD promo)

On Red Hot Chili Peppers’ latest sin-

gle, front man Anthony Kiedis does his
best impersonation of the old Adam
Sandler sketch character Cajun Man:
He over-enunciates every “-tion” suffix
he sings, in a song loaded with them:
“e-lay-shown,” “civi-li-zay-shown,”
“cons-tel-lay-shown,” “Cali-for-ni-cay-
shown.” While the affectation becomes
a little grating, bandmates Flea, John
Frusciante, and Chad Smith effectively
distract the listener with their now sig-
nature mellow grooves, first carved out
on the 1991 track “Under The Bridge.”
In keeping with the form, lyrically the
song is a bit of a bummer—an apoca-
lyptic meditation on the underbelly of
the Hollywood/celebrity dream of fame
and fortune, with references to every-
thing from Kurt Cobain and “Star
Wars” to plastic surgery and pregnant
teens to earthquakes and tidal waves.
But as the Peppers and producer Rick
Rubin are keenly aware, Flea and
Kiedis play much better with crossover
radio audiences in their more Xanax
music moments than when in their
flaming-helmet-wearing, socks-cover-
ing-non-ankle-appendages, sex-funk
mode. And to their credit, while the
band has written this song with minor
variations at least a half-dozen times
now (“Soul To Squeeze,” “Scar Tissue,”
“I Could Have Lied,” “My Friends,”
and “Otherside” included), damn if it's
not still catchy.

P LIVE They Stood Up For Love (4:14)
PRODUCERS: Jerry Harrison, Live

WRITERS: E. Kowalzcyk, C. Taylor, P Dahlheimer
PUBLISHER: not listed

Radioactive 25138 (CD promo)

Live, still among the best rock outfits of
the day, has been steadily working
tracks from its fine album “The Dis-
tance To Here” for the better part of a
year now. On the latest, “They Stood Up
For Love,” the band delivers just what
it is we love most about them: gritty
guitars that mean what they seream;
passionate, kerosene-soaked vocals
from lead singer Ed Kowalezyk, and a
crescendo by the final chorus that will
leave listeners high and dry. This band
has yet to miss the mark and continues
to demonstrate its relevance to the rock
scene, even as trends ebb and flow
around them. The band is currently
touring the world, but what a treat to
have this little treasure left for fans
here at home.

% DEF LEPPARD 21st Century Sha-La-La-La
Girl (a.06)

PRODUCERS: Pete Woodrufi, Def Leppard

WRITERS: P: Collen, J. Elliott, R. Savage

PUBLISHERS: not listed

Mercury/Island Def Jam 15086 (CD promo)

It’s a darn shame that the venerable
hard-rock band’s current collection,
“Euphoria,” hasn’t garnered more sup-
port. It’s such a fun project, jam-
packed with hook-laden gems. “21st
Century Sha-La-La-La Girl” is among
the stronger cuts on the album, thanks
in large part to its playfully sexy lyries
and an arena-ready chorus that just
makes you grin from ear to ear. The
band plows through the track with max-
imum energy, underlining front man
Joe Elliott’s trademark vocal swagger
with layers of harmonies and razor-
sharp guitarwork. OK, so nothing about
this single fits the narrow molds from
which rock and top 40 radio are cur-
rently cast. But it’s certainly as infec-
tious (if not more so) as much of what
programmers are shoving down listen-
ers’ throats at the moment. C’'mon,
folks, give it a try. You're guaranteed to
love it despite your so-called better
judgment.

% LOU REED Modern Dance (4:10)
PRODUCERS: Lou Reed, Hal Willner

WRITER: L. Reed

PUBLISHER: not listed

Reprise 100229 {(CD proma)

“Ecstasy,” the best album in ages from
ever-leather-clad New York bard Lou
Reed, received a dual send-off with the

release of twin first singles—one
inspired (the beautifully textured title
track) and the other disappointing,
(the rote rocker “Future Farmers Of
America”). This next offering, “Mod-
ern Dance,” is a late bloomer for a lis-
tener’s affection, as the rather spartan
melody and conversational tone under-
whelm at first. Yet Reed’s midtempo-
take on midlife erisis has eumulative
impact, with the tune and tale taking
on a poetic weight as they grow famil-
iar. Still, there are far more creative
and musically compelling items on
“Ecstasy,” although the intense,
graphically sordid nature of such
tracks as “Rock Minuet” preclude sin-
gle release. The surprisingly touching
autumnal love song “Turning Time
Around” is the best bet as an overture
for “Eestasy.”

P> EVE FEATURING JADAKISS Got It All (3.46)
PRODUCER: Teflon

WRITER: not listed

PUBLISHER: not Iisted

interscope 10114 (CD promo)

The new first lady of hip-hop, Eve, fol-
lows up the No. 1 single “Love Is
Blind” with this harder-edged, Ruff
Ryders chant. With help from label-
mate Jadakiss (former member of the
Lox and now a solo artist), she’s sure to
have both the streets and her new-
found fans in the 'burbs feeling her
style. With a Caribbean steel drum
sample sprinkled throughout the track,
“Got It All” has a bounce and beat that
is as hot as the tropics. And this song is
all about the track. While so many
other acts are sampling or re-creating
a Spanish feel in their tracks, the steel
drum is by far the most unique effect
used in recent memory on the rap side.
In her usual self-confident and self-suf-
ficient style, Eve raps about the fact
that she’s not won over by a man who
can give her material things, since
she’s “Got It AlL” From cars to money
to jewelry to clothes, she has it cov-
ered. Stylewise, Eve is probably the
most gifted female rapper around
today, able to spit out a rap as hard and
fast as any of her male counterparts.
But while the track starts off on the
positive, with Eve explaining she wants
a man for things other than his money
and possessions, Jadakiss still brings it
back to the old male vs. female battle.
Can we move on to the next topic now?

LIL' KIM No Matter What They Say (4.19)
PRODUCERS: Darren “Limitless” Henson

WRITERS: K. Jones, E. Archer, R. Beavers, J. Hill, P. Jov-
ner, D. Taylor, H. Thomas, N. Rodgers, B. Edwards
PUBLISHERS: Notarious K.I.M. Music/Undeas
Music/Warner Tamerlane/D. Henson/No Gravity
Music/Touched by Jazz/EMI April Music/J. Feliciano/Fania
Publishing/Eric B. & Rakim/Robert Hill Music/Bridgeport
Music/Promuse/Special £d Music/Sugar Rill Music, BMI
Attantic 300191 (cD prome)

The Queen Bee is back with more sting
than ever. Lil’ Kim has never been one
to hold her tongue, and she doesn’t plan
to start any time soon, judging from
this in-your-face single. “No Matter
What They Say” has a little something
for everyone. For the pop lovers, Kim
rides the current Latin craze, lifting a
sample from José Feliciano’s “Esto Es
El Guaguanco.” The tropical sounds are
almost as hot as the artist herself, who
keeps you moving and grooving with
her party-appropriate lyries. For hip-
hoppers, Kim takes it to the bridge,
paying tribute to old-school pioneers
like Eric B. & Rakim, Special Ed, and
Sugar Hill Gang. She mimics each act’s
style and delivery, adding touches of
her own flair along the way. While it
could have easily verged on hip-hop
sacrilege, her interpolation of these
turns out with head-nodding results.
“No Matter What They Say” marks the
return of the queen, and man, oh, man,
does she have a lot to say.

I |

ADD SOME MUSIC TO YOUR DAY: Analyzing
And Enjoying The Music Of The Beach Boys
Edited by Don Cunningham and Jeff Bleiel

Tiny Ripple Books

198 pages; $20

THE CALIFORNIA SOUND: AN INSIDER’S
STORY—The Musical Biography Of Gary Usher
By Steven J. McPartland

CMusic Publishing

136 pages; $27.

At first glance, the titles of these
two books suggest that they’re
intended for consumption only by
the hardest of hardcore Beach Boys
fans. It ain’t necessarily so.

Comprising some 40 essays origi-
nally published in Cunningham’s
Beach Boys fanzine of the same name
(which he published from 1978 to’84),
“Add Some Music” might serve
“gremmie” newcomers as well as
longboarding old salts. While some
familiarity with Beach Boys music is
required, the essays—on such topics
as the relationship between Brian
Wilson compositions and children’s
songs, overlooked album tracks, the
influence of the Four Freshmen, and
the top five worst Beach Boys
songs—
could easily
send readers
to their CD
players to
hear what
has got Cun-
ningham
and his con-
tributors so
stoked. The
writing is
focused and provocative, as in this
postulate: “The bottom line is you
can’t and shouldn’t try to separate
‘Good Vibrations’ from ‘Surfin’
U.S.A. or most of the things Wilson
has done. It’s all of a piece.”

Unlike much fan-ish writing,
Cunningham’s essayists pull few
punches when it comes to assessing
their heroes (although there are no
real villains). A review of an unin-
spired 1982 performance finds
Brian “shouting hoarsely like a
madman into his microphone” and
brother Dennis “strutting like a
drunk with his arms raised, accept-
ing plaudits for ancient efforts.”

Since its sole focus is the Beach
Boys’ music—and not their litiga-
tion or lysergic episodes—the book
at times gets a bit technical (the
“tonal center” of “God Only
Knows” consists of “an inventive
plot within the key of E-major. The
eight instrumental measures that
begin the song are simple IV-I
cadences”). But even here there is
value: Discovering the physical
dynamics of “California Girls” or
“She’s Not The Little Girl I Once
Knew” enriches one’s appreciation
of the songs’ beauty and grace of
movement. On the whole, “Add
Some Music” is a solid study aid
and a useful addition to the tsunami

PRINT

of Beach Boys scholarship.

McPartland’s book is a far more
ambitious project dedicated to a less-
er—but still fascinating-—subject.
Among Brian Wilson’s earliest col-
laborators, Gary Usher co-wrote sev-
eral early Beach Boys classics, most
notably “In My Room” and “409.” He
then went on to score films and pro-
duce such acts as Chad & Jeremy
and the Byrds (including “The Noto-
rious Byrd Brothers” and “Sweet-
heart Of The Rodeo”). The first of
five projected volumes, “The Califor-
nia Sound” is nominally a biography
of this talented, self-admitted hustler
who died in 1990. But it is really
something more. For anyone inter-
ested in the genesis and growth of
the West Coast rock’n’roll business
from the early to mid-’60s, it is an
absorbing page-turner. The cast
includes the Beach Boys (lots of fresh
information here), Jan & Dean, Dick
Dale, Ed “Big Daddy” Roth, Phil
Spector’s Wrecking Crew, and virtu-
ally every act that trod the surf/car-
song turf from 1962 to ’64.

Once the flag goes up, McPart-
land burns rubber, covering song-

writers, ses-
. sions, label
c %a“ .33_:'_. inner work-
. N ings, and
: Usher’s infa-
mous “phan-
tom bands.”
At its peak,
the overheat-
ed hot-rod
fad found
Usher and a
cadre of musicians (“the Troops”)
recording the same material under
dozens of aliases—from the Super
Stocks to Mr. Gasser & the Weirdos.
Indeed, it is the first-person
accounts (from interviews McPart-
land conducted in the *80s and early
"90s) of the period’s feverish work
pace that make for some of the
book’s most interesting passages.
Hired not only to score but to act as
extras in the first “Beach Party”
movie, Usher and DJ collaborator
Roger Christian put even the down-
time during filming to good use.
“We were inside these giant, hollow
rocks [on the beach set],” Usher
recalled, “using flashlights to write
hot-rod lyrics. We'd also hide in the
back of a woodie or up in the rafters
of the beachhouse and write.” Talk
about multitasking.

Judicious editing might have
made the large-format “California
Sound” a tighter read, but then
that’s precisely the appeal of books
like this: deep background, atten-
tion to detail, and the kind of
insights into the work that are the
direct consequence of such archae-
ology. Like “Add Some Music,” this'
one is likely to inspire a listening
party, which ought to be the real
measure of any book about music.

GENE SCULATTI

B Wi By, 1
CARY LEE USHER
A (e

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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t's Y2K, and metal and hard music have

come screaming back to life. While last

vear people were talking about promising

'90s acts and a potential '80s revival, the

new vear is proving to be more bountiful for
hard 'n” heavy music. From rap-metal mega-
sellers to brutal bands clawing their way up
from the underground, the American music cli-
mate is (reluctantly) becoming friendlier to
more extreme forms of rock music. The

OLD SCHOOL VS. NEW SCHOOL

Old schoolers may bemoan the younger generations’
increased use of dissonance and decreased use of melody,
but teens have latched onto this harsher sound. “Post-grunge
metal is not blues-based rock 'n’ roll anymore, whereas the
'80s were just the final nail in the coffin for loud, blues-based
rock,” remarks Jay Jay French, manager of TVT Records act
Sevendust. “Your speed and death metal bands veered off from
the Sabbath side, whereas most of your regular and pop metal
veered off from the Zeppelin side. Then grunge came in and
wiped the slate clean, and when the new metal bands came
in, they didn’t use that tuning anymore. They basically detuned,
used open tuning, and the whole sound of it shifted.”

That modern sound has begun to break through to the main-
stream. “Over the course of the last two years, radio has found
success and commerce in harder music, especially at night,”
says Dave Loncao, senior VP of promotion for Roadrunner
Records. “Two or three years ago, this stuff wouldn’t come any-
where near the radio at most places, but now it's an integral
part of all of the active-rock stations and a lot of the modern
rock stations.”

By their lack of compromise—and success with that—these
bands have made mass media take notice. Most of the afore-
mentioned new-school bands recently achieved top-40 mod-

new school of metal has crashed the
mainstream party with bands like Seven- &
dust, Staind, Static-X, Svstem Of A Down,
Incubus, Coal Chamber and P.O.D. snar-
ing gold sales and current media faves
Slipknot shattering the platinum barrier.
And even more bands are invading the
mainstream, including Kittie, Disturbed
and Mudvavne,

“There has alwavs been this miscon-
ception that metal, as a genre, is very
narrow and doesn’t leave a lot of room
for experimentation,” remarks Robert
Mancini, senior writer for MTV News
Online. “Obviously, what we're seeing
flies in the face of that theorv. Because
vou have bands like Static-X or
Pitchshifter that are bringing in techno
and electronic elements, and vou have
bands like the Deftones or Coal Cham-
ber that are plaving with different goth
influences in terms of lyrical input and
vocal melodies, theyv're finally injecting
this [genre] with some new blood and
some new energy.”

™
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ern and mainstream rock radio tracks. Sevendust and the
hyperactive Slipknot have appeared on “Late Night With Conan
O’Brien.” MTV's daily show “Return Of The Rock” champions
the new hard sounds, and has also spun off onto a Roadrun-
ner compilation and a 12-city mini-tour this summer which
features Crazy Town, Dope and co-headliners Staind and PQO.D.
And perhaps the biggest media coup of all is two recent New
York Times features spotlighting Slipknot and the new
metal/hard music movement.

“One of the bands that | think started to open the door at
radio for other heavy bands is Rage Against The Machine,
because, as heavy as they are, they're all over modern-rock
radio,” says Kimberly Zide, VP of Concrete Management, which
represents Pantera, Nothingface and Endo. “With Tom Morel-
lo and all his guitar craziness, you've got people who wouldn't
normally be interested {listening].” Zide also credits the newer
bands with opening doors for a more established act like Pan-
tera, whose new album, “Reinventing The Steel,” is selling bet-
ter and getting far more airplay than its predecessor. Pantera
may not have changed, but the mainstream climate has.

LIMP BIZKIT TO CLASSIC KISS

In an interesting twist, Spitfire Records president Paul Bibeau
observes that “You now see a lot of heritage AOR stations flip-
ping to a more active-rock playlist. They're playing old
Van Halen with David Lee Roth, classic Kiss, AC/DC,
Black Sabbath and Ozzy Osbourne while mixing in Dope,
Static-X, Korn and Limp Bizkit. And commercial alter-
native is now essentially the same thing minus the her-
itage/new classic-rock bands.”

The old-school revival continues—AC/DC recently
played “Saturday Night Live” for the first time, while
VH1’s late-night “Rock Show” has been playing metal
videos from the '80s and the station’s numerous
“Behind The Music” and “Where Are They Now?" shows
often pay homage to '80s hard rock and metal giants.

The old- and new-school rockers share many other
things in common aside from their love of loud guitars—
they have both fought for video airplay, they have both
toured heavily to break through, and they represent a
backlash to sugar-coated pop music, like boy bands and
teen girl singers. (Metal even has its own vapid, diluted
mega-crossovers—some consider Limp Bizkit and Kid
Rock to be akin to modern hair bands.) Some metal

Continued on page 54
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Metal Shows

Still Have
Firepower

ye-popping pyrotechnic displays are almost
as much a part of hard rock concerts as
ear-popping decibel levels.

Nobody knows this better than Doc
McGhee, manager of megablasters Kiss,
which is currently on what'’s billed as its final tour. And the
band is going out with a blast.

“Pyro has been a part of Kiss since the beginning of time,”
says McGhee. “It's a big part of the show because it's over-the-
top, it's exciting and it has audio and visual impact with the
explosions. A Kiss tour is like the Fourth of July every day.”

As McGhee says, Kiss used pyro from the beginning, but the
band has taken it to a new level since reuniting in the late
'90s. “We probably use more firepower now than most Third
World countries,” says McGhee. “It's very expensive. In fact, it's
the single most expensive thing we do, ahead of video.”

So why spend so much on pyrotechnics? “Our motto has
always been ‘if it's worth doing, it's worth overdoing,’” says
McGhee. “We want to give the kids a $200 show, no matter
what they pay for tickets. This is the entertainment business.
We buy art; we go out to be entertained.”

Pyro on the Kiss tour is provided by Ontario—based Pyrotek
Special Effects. “Touring is a monstrous part of our business,”
says Doug Adams, president and designer for Pyrotek. Current
tours, in addition to Kiss, include Metallica, Kid Rock, Komn,
Limp Bizkit, Creed and Dr. Dre.

FEEL THE HEAT
Audience proximity is the big difference in rock pyro, says
Continued on page 48
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ackages and festival tours

are making a comeback

this summer, and leading

the way are enough hard

music bills to satisfy any
headbanger. The increase in high-
profile metal packages offers cre-
dence to those who say the genre is
undergoing a major renaissance.
“There is no question that there is a
resurgence in hard music,” says
Mike Faley, president of Metal Blade
Records. “Metal is the alternative to
alternative music, and now there is
a new generation of metal fans going
to these shows.”

Among the hard music packages
out this summer are Ozzfest 2000,
Summer Sanitarium, Tattoo The
Earth, a harder-than-usual Vans
Warped Tour and Epitaph’s Punk-O-
Rama. Another Family Values Tour
will go out again this fall after high-
ly successful runs in 1998-99 with
Korn and Limp Bizkit, respectively.

OZZFEST THRIVING

The granddaddy of head-
banger festivals is Ozzfest,
founded by Ozzy Osbourne
and his wife/manager Sharon.
Ozzy has handled headlining
duties—including a reunion
with his former band Black
Sabbath—on each of the pre-
vious three Ozzfests, which
have grossed a combined $40
million playing primarily
amphitheaters.

What's unique about
Ozzfest is it came on the
scene during a generally bear
market for festivals. As Lolla-
palooza was going down,
Ozzfest was headed the other
way. Even the Ozzmeister him-
self was somewhat confused

about the concept when his wife first
approached him with the idea. “In
Europe, when you say ‘fest’ it means
everybody gets really drunk and starts
singing songs,” says Osbourne. “I envi-
sioned a bunch of guys in short leather
pants singing Ozzy songs in a German

accent.”

The concept was obviously much
more than that, and Ozzfest, with its
niche appeal, thrived as more broad-
minded festival concepts failed, catch-
ing many in the touring industry off
guard. “I'm as amazed as everybody
else,” says Osbourne. “I do think we try
our best to offer value. We're not out to

fleece the world.”

According to Sharon, Ozzfest survives
and thrives because it delivers the
goods. The ticket price ranges from $23
to $60 in some markets for a full 12

Festival Tours Continue To Grow

Photo by Debbie Poccia
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hours of entertainment. “We don’t steer off
course, and we stay true to what it's all about,”
she says. “The kids know we give back and we
don’t rape and pillage. We give out free water,
CDs and posters, so they leave with some-
thing.”

Sharon says that metal audiences never dis-
appeared, they just lacked high-profile tours
that appealed to their market. Metal Blade's
Faley agrees. “Metal is only in vogue when the
press decides it is,” he says. “Metal never goes
away, it just goes back underground. Ozzfest
knocked people on their ass at a time when
Lollapalooza and everything else was going
away.”

This year's Ozzfest features Osbourne, Pan-
tera, Godsmack, Static-X, Incubus, Ministry,
Methods Of Mayhem and several others. The
tour, like past Ozzfests, is produced by SFX
Entertainment.

While Osbourne enjoys working with the con-
temporary and up-and-coming metal artists,
he doesn’t see that much simitarity between
his music and theirs. “There’s really no com-
parison between '70s, '80s and '90s metal,”
he says. “All these bands say they were inspired
by me, but, other than the fact
that they're loud, | don't see
where | affected it.”

As for Osbourne, he is happy
and somewhat puzzled that his
career remains in such high gear
some 30 years on. “We thought
it was good for one fuckin’
album,” he says. “Sometimes |
forget how lucky | am. I've tried
all the way to be as true as pos-
sible.”

The theme of this year's
Ozzfest is Hell, but Osbourne, the
self-styled “Frank Sinatra of
heavy metal,” is quick to add,
“[t's not Satanic—it’s like a Hal-
loween party.”

As for the traffic in metal this
summer, the Ozzfest camp isn't
particularly threatened. “It’s
always great to have competition because the
cream rises to the top,” says Sharon. “We don’t
think anyone can offer what we have, which is

Ozzy.”

STADIUM CRASHERS
Hard rock’s only stadium tour this summer is
sure to create a stir. Headlined by metal mon-
archs Metallica, the bill also features Korn, Kid
Rock, Powerman 5000 and System Of A Down.
The tour will play about a dozen stadiums, begin-
ning June 30 at Foxboro, Mass. Initial on-sales
for Summer Sanitarium are big: more than
60,000 in L.A., over 40,000 in Dallas and a
sellout at close to 50,000 in Foxboro. Promot-
ers are a combination of SFX, House Of Blues,
Ocesa/Franks Brothers and locals. Venues are
sports stadiums and speedways.
With a price tag in the $65 range for primar-
ily GA seating, initially some felt that Summer
Continued on page 50
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estosterone tops the hard rock charts, where bands

like Pantera, Metallica and Slipknot are kings of the

aggro rock world. While '70s doyennes the Run-

aways were coined the Queens Of Noise, and the

'80s saw a glut of image-conscious-but-rocking
women impacting, where are today’s metallic-leaning female
mavericks? They're out there, a vocal minority, but mostly an
underground aggregate that doesn’t account for a huge mar-
ket share or any seeming trend...yet.

Understandably, many female musicians bristle at gender
segregation of their music. “When people say ‘I love girl bands,’
it’s as stupid as saying, ‘I love bands with red pants,” says
guitarist Anna Kjellberg of Swedish all-female quartet Drain
STH. “I mean, ‘girl band’ is not a genre; it's not like there's
punk, blues, metal and girl bands.”

SPIT AND SCAN
Regardless, there remains a division created by radio, record
labels and the press, while fans remain more accepting of
female rockers. However, new aggro metal Canadian quartet
Kittie seems to be breaking down bar-
riers, although its heavy-hitting
Artemis Records debut, “Spit,” was
just released in January. Still, it has
SoundScanned 260,000, and the all-
female lineup has toured with Slipknot
and earned a spot on Ozzfest 2000.
Sharon Osbourne, integral to booking
and running the highly successful
Ozzfest tours, is supportive of Kittie
and female rockers in general, once
managing Lita Ford and Roadrunner
act Coal Chamber, whose bassist
Rayna Foss is a visible and popular
member of the potent lineup.

“I always go out of my way to find
women for Ozzfest—we had Drain
STH on twice. That's why ! really
wanted to have Kittie on this year,”
explains Osbourne, also manager and
wife of metal’s original madman Ozzy Osbourne. “They’ve been
a breath of fresh air. It's so different to find young girls this
cutting-edge, not singing lollipop songs about falling in love.”

Kittie, one of 12 artists on the Artemis roster, is getting a
big push from the newly formed label. “I've worked with a lot
of women, but | don't think there's been an all-female band this
heavy before,” says president and CEQ Danny Goldberg, who
has worked with Pat Benatar and the Go-Go’s, among others.
“In general, rock 'n’ roll has been a male bastion, and this is
a moment in rock 'n’ rolt that’s particularly male,” he observes.
“Most of the hard rock stations that are playing Kittie aren't
playing any other current females. It's been a struggle getting
them to be taken seriously by the hard rock people.”

Kittie's quarter-million sales are impressive, especially while
a male counterpart like Pantera, whose record was released
two months after Kittie’s, has sold 367,000. “I think we're over
the hump now,” says Goldberg. “lt was clear to me that there
was a vacuum of women in the heavy metal/hard rock arena,
and that this was a record that was
strong enough to break through, and
that we would get a disproportionate
amount of publicity for trying. We knew
what we were in for.” Case in point:
Rolling Stone and Spin ran pictures of
Kittie before the album was even
released. “On the other hand,” contin-
ues Goldberg, “it's been a fight, station
by station, to get radio play and normal
rotation on MTV and to really beat down
people’s prejudices against the cultural
viability of women in this genre.”

STRUGGLE FOR RESPECT

Skin, lead vocalist of British band
Skunk Anansie, which has toured with
bands like Machinehead and Seven-
dust, concurs. Before getting a deal on
Virgin in America, indie labels were
interested in the dynamic group, but “at
the time, major labels didn’t want to
sign us...they had no idea what to do

C

W]

with a band like us and said, ‘No one’s going to buy this.”” Skin
says that A&R folks aiso tried to mold the aggressive front-
woman into a “black Sinead O’Connor or Terrence Trent D'Arby.”
She was told by labels that “They don't play females in heavy
music on radio...but | thought that was their excuse for not
working our record,” chuckles Skin. “Eight tours later, though,
I’d heard that from so many bands in America.”

Past, present and future, however, finds numerous hard-
working female-fronted or all-female heavy-music bands. Still,
it's a tiny amount compared to their male counterparts. Bands
like L7, whose 1992 “Bricks Are Heavy” album sold 327,000,
and new German lineup Guano Apes, who are up to 90,000
with their RCA debut, are among the top sellers, while Euro-
pean acts The Gathering, Drain STH and Lacuna Coil and Amer-
ican bands like Nashville Pussy and indie acts such as Acid
King, Beaver and L.A.’s Betty Blowtorch, are making noise.

Indie all-female trio Bottom is starting to attract attention in
New York. And guitarist/vocalist Sina voices a common gripe:
“Now that we are talking to labels, the female issue comes up
more. It's a dorky A&R marketing thing, which we back away
from. We're rock gods, not rock chicks.”

Ditto the word from Stephanie, the 5-foot-tall drummer with
Kid Rock. “Every day I've decided to stay a musician, it's a bat-
tle. If not with my father, it's a battle with someone down the
street who thinks they've gotta be better than me, even if
they've never heard me play, just on the fact that I'm a chick.”
The most common refrain? “*You're such a good drummer for
a girl." And I'm like ‘what the fuck are you talking about? I'm
a good drummer, period!’™”

Drain STH, whose Mercury release “Horror Wrestling” sold
44,000 domestically (the band is
no longer on the label), were a big

Photo by Debbie Poccia

Drain STH

Skunk Anansie

BY KATHERINE TURMAN

th Picks

A New Breed Of Women Rockers
Is Ready To Lead The Way

hope for female-driven metal. “There is a reason why we called
the second album ‘Freaks Of Nature,”” Kjellberg says. “It seems
like it's not OK for a girl to play heavy music, but it's easier
now that we are successful. It's always been kinda weird; peo-
ple don’t think we write the songs ourselves, or even play on
the album. People think we are a record-company product only
because we are girls. And we're tired of reading reviews that
say more about our looks than our music; | think it's a bit
unprofessional.” That’s not to mention the early days when a
booking agent told the foursome he didn’'t want to book them
“because he already had a girl band. But he had 25 guy
bands,” Kjellberg notes.

MOMS CAN ROCK TOO

Ruyter Suys, guitarist and one of two women in wild and grit-
ty Nashville Pussy, finds that industry types were scared of both
the band and its name. The foursome’s new record, “High As
Hell,” is due soon on TVT, and Suys says, “We're so easily mar-
ketable. It hasn't been tapped at all.” Suys, who engages in les-
bian foreplay onstage with bassist Corey Parks, notes that the
label feels “they’ve got a handful already, and no one has ever
altered what is going on. | don’t mind playing up my feminini-
ty at all. | used to work on a farm and the guys took off their
shirts, and I'd work in my bra. This is normal for me.”

Although it's undeniable that women playing heavy rock is still
somewhat of an anomaly, German singer Doro Pesch, who front-
ed Warlock in the '80s before going solo, echoes the sentiments
of few female musicians. “I've never, ever encountered preju-
dice, and we've toured with Megadeth and really heavy bands,”
she says. “l never felt [like] a woman, just a regular person who
loved music and was ready to give my
whole life for it. But the press would always
ask about and talk about [my gender].”

Foss of Coal Chamber, a new mother
who took maternity leave but quickly
returned to the band, concurs, “I haven’t
had anything negative happen to me in
the six years I've been in the band, except
a few drunk hecklers, but | get that [gen-
der] question all the time.”

Bassist Rana Ross, who has played with
Vixen, Phantom Blue and recently
appeared on the cover of Bassics maga-
zine, has seen both sides of the coin. “I've
worked in artist management and there's
really a huge stigma with all-girl rock bands.
I think the labels see it as a novelty thing.”
And, as a player, Ross has found that “you
d B, have to be as good as or better than the
N S guy players to be ‘almost as good."”

OPENING FUTURE DOORS

German-based label Century Media, whose biggest-selling
act is American rock band Stuck Mojo, has two metal bands
featuring women. Cristina Scabbia is the lead singer (and sole
woman) of [talian quintet Lacuna Coil, which plays dark metal.
Scabbia wonders if there will be an all-female band as suc-
cessful or heavy as Metallica. “We have so little space in [heavy
music]. Metal has been created by men and is listened to
especially by men,” she says.

Another Century Media act, Holland’s heavy but atmospheric
The Gathering, shipped 18,000 albums in North America and
is fronted by Anneke van Geiersbergen. She notes, “There will
always be assholes that think of you as a sex object purely
because you are a girl in the rock scene and, of course, the
label would rather see me looking ‘sexy’ in order to sell more
records. But, generally, | am treated very nicely, just like one
of the guys. But | think you control that yourself.”

As Osbourne concludes, “It's the reality of the world we live
in that all women are judged by the way they look. | don't care
what anybody says. In a perfect world, it
shouldn’t be that way.”

If the world’s not perfect, the music
world, for women who play heavy rock,
isn’t a bad place to be in 2000, and signs
indicate that doors and minds are open-
ing. As Pesch notes, “In general, women
aren't in huge power positions, like in pol-
itics. There's definitely some work to do,
but it's on the way. Suddenly a female-led
heavy rock band will be so hip; it could
happen any day. The possibilities are end-
less, especially in America.”

Eighteen-year-old Kittie singer/guitarist
Morgan Lander agrees. “When we formed
this band, it never occurred to us we were
an all-female band. We were four friends
who got along well and played really good
aggressive music. | think we've been treat-
ed fairly,” she says. “l don't think it's ‘we've
been oppressed because we're women'’ or
anything. We never thought we would be
some anomaly.” B
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0J1R ROCKS

SCHEDULE AND PRESENTING RADIO PARTNERS:

6/14 Kansas City. MO Beaumont KQRC SPECIAL THANKS TO THE FOLLOWING PAR™NERS:

6/15 St. Louis. MO Pops KPNT Atlantic Records. Columbia Records,

6/17  Chicago. IL House of Blues WKaX Cook Management. Creative Artists

6/8 Minneapolis. MN  The Quest KR Agenc);. Delsener S|a:er. Elfektra
. 1 f Records. Epic Records, Infinity

6/20 lndla.napo.lls.IN Egyptlankoom WREX Promotion group. Little Big Man,

6/21  Cincinnati, OH  Bogart's WEBN Kingdom Entertainment. Pinnacle

6/22 Columbus, OH Newport Music Hall Entertainment, @ Prime. Roadrunner

6/23 Detroit, Ml St. Andrew’s Hall Records, SFX, The Firm, William

6/25 Worcester, MA  Palladium WBCH Morris Agency

6/27 MNew York City  Irving Plaza WXRK

6/28 Washington, DC  9:30 Club WHFS

6/29 Philadelphia, PA  Electric Factory ~ WYSP

© 2000 NTV Networks. All Rights Reserved.
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°QQQQQ~—IFS a long way from the Swedish

fishing port of Varberg to Golders Green in North London.
But that is the journey made by heavy-rockers Fungus who,
two years ago, left their home to settle in the U.K. after
signing to the London-based Food Records, the label set up
by former rock journalist Andy Ross and whose roster
includes Blur. This month the band—that cites Metallica,
Weezer, the Pixies and Green Day as influences—is releas-
ing its first mini-album, “Fungusamungus.” The members
have spent their time in the U.K. drinking beer, playing pool,
learning cockney
rhyming slang and
endlessly gigging. On
concert bills, they've
supported Terrorvi-
sion, Symposium,
Backyard Babies and
label stable-mates
ldlewild and have
won many fans with
their energetic—not
to say dangerous—
live act. Each mem-
ber of the band is
currently carrying
onstage injuries as a
result of their exu-

berant approach to performing.
“British people at gigs don’t
move, they stand still,” says bass
player David Holmen. “We're
going to change all that.” The
band also has a sense of humor
that’s rare in heavy rock. “We
don’t write really deep, miser- Fio
able lyrics. We don't try to tell -
people about our problems. We
make up fantasy characters and
tell tragicomic stories about
them,” Holmen adds. Food'’s
Ross believes the band can
make major inroads in a crowd-
ed market. “The songs are differ-
ent, and there’s an exuberance
and an energy | haven't seen in
a new band for a long time,” he
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RRRP2S
—Thou-

sands of Swedish rock
fans rely heavily on
Sound Pollution for their
daily music rush. Stock-
holm’s principal retail
outlet for hard rock,
metal and punk genres
claims some 300 daily
customers in its shop on
Stora Nygatan 18 in the
city’s historic Gamla Stan
(0ld Town) district. That
may seem like a pretty
modest number of cus-
tomers, but Sound Pollu-
tion’s clientele has

says.—NIGEL WILLIAMSON

°Q°“Q—Reinventing the Japanese

rock-music world. That's the in)%htIg ambitious
goal that the four members of X.Y.Z. have set for
themselves. Although Japan is well-known inter-
nationally as a metal bastion, with a hard core of
dedicated fans, metal and hard rock are still very
much minority tastes in a pop scene that is domi-
nated by idol acts such as Morning Musume. The
diehard metal men of X.Y.Z. say they want to
change that. ] ;
X.Y.Z.'s two found-
ing members are
Minoru Nihara, for-
mer lead vocalist of
Japanese metal
band Loudness,
which enjoyed

little success
beyond Japan’s
shores during its
'80s heyday, and
Funky Sueyoshi,
former drummer of
rock band Bakufu
Slump and recently
very active in forg-
ing links between the Japanese and continental
Asian music scenes. They then recruited an ace
guitarist, the androgynous Fumihiko Kittaka (for-
merly of Kinnikushojyo-tai) and bassist Bar Bee Q
Wasada, another former Bakufu Slump member.
X.Y.Z.’s style is unashamedly classic heavy metal,
with a drive and a punch that puts the band at
least a notch above the turgid sludge of many
metal bands. Since the band formed last year,
X.Y.Z. has been out to prove it means business.
Last August, the band performed eight concerts
in eight days. The band also set up its own label,
XYZ Records, in the leadup to the release of its
debut single and album. (Distribution is handled
by Tokyo—based King Records.) The first single,
“Don’t Let The Sun Go Down,” was release

Nov. 26, 1999, and the debut album, “Asian
Typhoon” (recorded at Total Access Studio in Los
Angeles), came out in December and was fol-
lowed by a nationwide tour. The band is now
working on its second album.—STEVE McCLURE

GMGMQG@—HOIIand’s Ayreon, a spectacular rock project masterminded by former

Vengeance guitarist Arjen Lucassen, has done what Guns N’ Roses and Bruce Springsteen did before
him, namely releasing two albums on the very same day. The discs, “Universal Migrator Parts | & II”
(Transmission Records), are the brainchild of jack-of-all-trades Lucassen and his musically split person-
ality. “In the past, all of his songs were mini rock operas in themselves,” notes Hans van den Heuvel, a
writer for the music magazine OOR and editor of a Dutch encyclopedia of hard rock. “if he was to write a
ballad, it would always build up to epic proportions with a blasting end. Now he has simply divided his
skills over two albums, a ballad CD and a loud rock CD.” Guest vocalists on the two concept albums
include Iron Maiden frontman Bruce Dickinson, Spock’s Beard lead vocalist Neal Morse, Helloween’s key
man Andi Deris and Edward Reekers, singer with the Dutch veteran symphonic rockers Kayak. “Universal
Migrator Part |” is subtitled “The Dream Sequencer” and consists of slow atmospheric songs. The lyrical
concept takes place in the 22nd century and is based on time and space travels by the last man alive, a
son of human colonists living on Mars, who has never been on earth himself. “Part 2,” subtitled “Flight
Of The Migrator,” kicks off in rocking style at the time of the so-called Big Bang. “As an added bonus to
releasing two CDs simultaneously, Lucassen can now find out who his core fans are, either the addicts
of symphonic rock or the straightforward hard rockers,” notes Van den Heuvel. After a domestic release
in May, international releases are to be confirmed, spearheaded by a release commitment by the Ger-

man InsideOut specialist hard rock label.

—ROBBERT TILLI

spending power. (One vis-
itor to the Web site’s
message board says that he will easily spend $25 if
someone can get him a copy of one highly sought
album.) “Our customers are loyal music fans, and they
come here regardless of whatever the market or musi-
cal trend,” says Micke Malmgren, who co-founded the
store in 1994 with the rock label House Of Kicks (which
is no longer involved with the retailer). He says that the
store isn’t experiencing the same cyclical downturn as
other retailers in Sweden. Subsequently, Sound Pollu-
tion takes great pride in not underestimating its cus-
tomers. The Web site (www.soundpollution.se) offers a
great depth of LPs, video tapes, artist-related
clothes/merchandise, concert tickets, information
about upcoming album releases and a message board
where it's possible to search for additional band mem-
bers or vinyl rarities. A mail-order operation services
the rest of Scandinavia. —KAI R. LOFTHUS

GGQQGG—Segression's audiences are

fanatical. The band, signed to Roadrunner Australia, has six
Web sites set up in its honor. In February, when the band
opened for Slipknot, the crowd in Brisbane chanted for Seg-
ression for 40 minutes before the show. This is a tribute
accorded to few metal acts; Sydney—based heavy metal
columnist Murray Engleheart explains why. “Segression
proves you can play new metal without going the middle-
class white-boy rap route,” he says. “They are very ambi-
tious, they run their operation like a military project, and
they're actively close to their audience. I'd put them up as
one of the two most important metal bands in Australia,
alongside Cryogenic.” Segression is based in Wollongong,
near Sydney, where Welsh-born bassist Chris Rand runs two
tattoo parlors and is studying for a degree in law. The name
comes from two words, segregated aggression: “The best

Segression

way to describe us,” says Rand. Well-read and inspired by
the communication skills of Sepultura and Public Enemy, the
band challenges the listener’s intelligence in its CDs “Lesson
In Aggression” (1996), “Fifth Of The Fifth” (1997) and
“Smile” (2000). The lyrical content on “Smile,” issued in
February, for instance, throws in references to little-known
sex acts so fans can look them up and discusses such con-
cepts as life after death (“Tanhauser’s Gate” based on the
book “The History of The Future”), the complexity of the
brain (“Brain Pinch”), life as pain (“Flesh Wreck”), the drag
of junkies (“Dr. A Hype,” “Junkworld”), religion (“Cranial
Patch II") and the refusal of the Oz music industry to support
heavy rock. The act, which includes guitarists Chris Sellin
and Shane Partridge and drummer Red, toured here with
Ozzy Osbourne and Fear Factory and visited Europe in
1998. Segression intends a return visit to Europe and the
U.S.

—CHRISTIE ELIEZER
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“CTN offers straight
ahead music video
programming as a way to
expose new artists — just
like it should be!”

—Stephanie Seymour
Director-National Video Promotior.
Virgin Records

“CTN has been a great
source to expose our new
music as well as support
our established acts to the
18-24 demo. It’s a refreshing
change of pace from the
other video networks —
they actually play music
most of the time!”

—Larry Max
Director-National Video Promotion
Elektra Ertertainment Group

“CTN is the best way to
reach the college audience
with music videos.”

—Tina Dunn
Director-Video Promotion
Hollywood Records

“CTN delivers the most current
clips along with already
familiar ones to their very
receptive audience; creating
greater awareness, new fans,
and increased album sales.”

— Andrew Berkowitz
Senior Director-Promotion
Arista Records

College Television Network™ is thrilled that some of its biggest fans are
also some of music’s most important professionals. They recognize CTN’s
commitment to bring young adults the best variety of new and favorite
music video programming. it’s this commitment that makes CTN the
fastest growing young adult television network.

For information about College Televisicn Network, call (212) 980-6600. ;%

CoLLEGE TELEVISION
NeTwORK™
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BY CLAY MARSHALL

very bad boy has a soft side, says the TV ad for

“Monster Ballads.” It might be more accurate
to say that every hitmaker, sooner or later,
ends up on a compilation.

Some compilations serve as artists’ big breaks, their first
steps toward mass exposure. Other times, compilations refo-
cus attention on groups seemingly past their prime. And, occa-
sionally, as in the case of Razor & Tie Direct’s “Monster Bal-
lads,” a collection of late '80s and early '90s power ballads,
they represent an entire musical trend.

NOSTALGIA SPAWNS HITS

Outside of soundtracks, hard rock compilations are not exact-
ly plentiful, but some, like “Monster Ballads,” have become
monster hits. “Monster Ballads” is the second in what is cur-
rently a Razor & Tie trilogy of “hair metal” compilations. The
initial installment of the series, “Monsters Of Rock,” was con-
ceived after Craig Balsam says he and Razor & Tie Direct co-
owner Cliff Chenfeld noticed the increasing pace with which
nostalgia “speeds its way up to the present.”

The target market, Balsam says, is comprised of the MTV
generation. “People who were in their teens in the late '80s and
early '90s were becoming mid-20s people with full-time jobs,

obligations and responsibilities,” he says. “Enough time had
passed between their wild teen days and the days of their new
youth, that they could look back on something like this nos-
talgically and say, ‘This stuff was great, it was a lot of fun and

1

we loved it.

“Monsters Of Rock” has since gone gold, while “Monster
Ballads™ has been certified platinum, hitting gold status before
it was even available in stores. The latest chapter in the series,
“Monster Madness,” which features the ad tagline of “Be
afraid; be very afraid,” will soon go gold, Balsam says. The
albums’ successes are based on “the bravado of it all,” he
adds. “The big hair, the spandex, the loud guitars. It's fright-
ening, and people love that.”

The series has attracted renewed attention to many groups
featured on the compilations, but by no means are such
albums for past successes only. Having two tracks on a 1983
compilation issued by Florida radio station WYNF catapulted
the career of a then unknown Savatage.

Continued on page 50
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Classic Metal Is Being Resurrected And Reissued

ome people say that rock music is cyclical, and

inevitably what’s old is new again. Time offers a fresh

perspective on our rockin’ past. “It seems like when

you're talking about older albums, the older they get the

more in demand they become,” observes Ula Gehret,

who runs export, licensing and mail-order distribution for Century

Media Records. “You need a good 10-year window from when

something no longer becomes interesting to the point where

people start rediscovering it. You tend to come back to the best
records that you listened to when you were growing up.”

Independent labels are increasingly mining both major and

indie label vaults for long-lost metal albums or the back cata-

log of artists which have gone out-of-

notes, photographs and CD-ROM videos for each album.

“Packaging has always been an important part of metal,
even in the early days,” states Wall. “Remember some of the
elaborate sleeves that Alice Cooper came out with in the
"70s—'School’s Out’ with the desk opening [and] ‘Billion Dol-
lar Babies' [with] a pair of disposable panties on it?” The Maid-
en fans certainly have noticed—the band’s Castle reissues
have racked up combined sales of nearly 1 million units since
their release in late 1998.

However, while many titles are easy to obtain, others can be
tied up for years by legal battles, soured business relationships
or even the unwillingness of a band to be involved. Gehret points

out that the first four Pantera albums—*“Metal

print over the years. The consumer
demand for classic metal product has
not fallen on deaf ears. Companies
including Spitfire Records, Castle Music
Limited and Metal Blade Records have
been actively reviving older titles for the
fans who crave them. Additionally, more
and more artists are getting involved in
the re-release of their own works. Mod-
ern reissues are a chance 1o fix old mis

takes and create a better package with
new liner notes, improved artwork,
bonus tracks and even superior mixing
or mastering.

THE INDIE PUSH

IU's interesting to note that
indie labels are the main
force behind the current
reissue movement. “I'm
never expecting Columbia to
part with their Journey cat-
alog,” quips Dennis Clapp,
VP of Spitfire Records, “but
they might part with some-
thing else, something that
they don’t see worth mar-
keting if they're only going to
sell 10,000 or 15,000
[units] a year. But that's
worth it to us, and the bands
usually tend to agree and
work with us. A lot of the
bands we signed have their
catalog back now, or they always owned it.”

Another difference between the majors and the indies is that
there are more true and knowledgeable fans of the genre with-
in the latter. “The indies really know the market, and the majors
just don’t,” comments Brian Slagel, CEO and founder of Metal
Blade Records. “The other thing is [that] the majors don't real-
ly know what they have, unless there’s a metal guy that's work-
ing [there].”

He notes that the indies “are much more aggressive in going
after this stuff” and often times the majors would rather license
the material out and let other labels do the work. However,
“they’re slowly but surely getting into it.” Indeed, Sony Legacy
has confirmed that a 3-CD Judas Priest boxed set is in the
works for a tentative fall release, and it should include unre-
leased live tracks and possibly some unreleased studio tracks.
The possibility of remastering and reissuing the Priest back cat-
alog exists, but the boxed set is the current priority.

Castle Music Limited, now part of Sanctuary Records, focus-
es primarily on the reissues market. “Castle has a very tight
grip on upgrading the packaging where possible,” says Julian
Wall, general manager U.K. and international marketing for
Castle Music Limited. “We're more focused on that than many
majors would be. We want to be the best at it.” The label’s
reissues include Black Sabbath, Motorhead and, most notably,
Iron Maiden, whose revamped catalog includes generous liner

Magic,” “I Am The Night,” “Projects In The Jun-
gle” and “Power Metal"—will probably never see
the light of day on CD. (The hair band kitsch of
those releases would no doubt be an antithesis
to the band’s revamped macho image.)

BLACK LABEL TO DEEP PURPLE

Some indie labels have made reissues an
important mission. SPV unleashed the Sodom
and Destruction back catalog as part of its North
American launch. Meanwhile, Spitfire has
released a multitude of reissues lately, including
albums by Twisted Sister (that were reportedly a
big success), lan Gillan, Uriah Heep, Black Label
Society, Enuff Z'nuff, Testament and Deep Pur-
ple. Future Spitfire back-catalog offer-
ings include Raven, Britny Fox, Crowbar,
Tygers Of Pan Tang and Venom.

Metal Blade has already reissued the
Armored Saint and Riot catalogs and is
reissuing early new wave of British heavy
metal albums from the Neat Records
catalog, including Jaguar, Savage,
Quartz, Sweet Savage and Tygers Of Pan
Tang. “It's much better for the scene in
the U.S. if the labels release it domes-
tically so the kids don't have to pay a
fortune for the imports,” says Slagel.

Slagel adds that European writers and
artists have been successfully keeping
alive the traditions and history of the
genre through feature stories, cover
songs and tribute albums. He particu-
larly praises Hammerfall for spreading
the word of classic metal to a new generation. “What'’s hap-
pening in Europe is slowly but surely coming over to the States,
and the history is coming over here, t00,” he says. “So, the
younger kids are really into the history and are buying some of
the older records t