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PRETEENS A LUGRATIVE, IF VULNERABLE, MARKET

Accessing The ‘Tween’ Audience Reaches Fever Pitch With More Music, More Media

BY CHUCK TAYLOR

NEW YORK—They might be too
young to sit behind the wheel of a car,
but preteen consumers have become
a driving force in the music industry,
fueling sales of pop product in the mil-
lions and breaking acts that top 40
radio and MTV won’t touch.

The once-overlooked “tween” mar-
ket—9- to 14-year-olds—holds in its
little pocket some $260 billion per
year in spending power, according to
Cincinnati-based WonderGroup
Youth Marketing and Advertising.
And its No. 1 purchase is music.

Thanks to savvy marketing cam-
paigns by record labels, the ubiqui-
ty of kid-focused outlets like Radio
Disney and Nickelodeon, and the
dogged development of artists with
which the demographic can readily
identify, the preadolescent age

Sweden At Grossroads, Even
As It Fills The Global Jukebox

BY KAI R. LOFTHUS

group has not only backed the
lucrative pop stable of such acts as
’N Syne, Britney Spears, and Back-
street Boys—it has single-handed-
ly supported its own set of similar-
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ly aged superstar artists.

Jive’s 13-year-old Aaron Carter is
the poster child for the tween move-
ment. Thanks to tenacious marketing,
his buoyant pop, R&B, and rap show-
case Aaron’s Party, released last
October; has meved 1.7 million copies,

according to SoundSean; a recent
Disney Channel concert special,
catering to the preteen set, helped
catapult the album to No. 4 on The
Billboard 200 in the April 21 issue,

CARTER

JONES
representing a one-week gain of
73.5%. Carter, the brother of Back-
street Boy Nick, kicks off a 45-date
headlining U.S. tour on June 15.

In addition, Abba Generation, the
debut from Swedish foursome
A*Teens, shifted 582,000 units, and
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Costello

in the past two months, the group’s
MCA follow-up, Teen Spirit, has sold
183,000 copies with little support
from top 40 radio. Likewise, youth
quartet Steps, from the UK., has
never achieved a radio hit here, but it
rang up 201,000 copies of its Step One
last vear on Jive; the group’s second
set is due this summer.
Further, British boy/gir] ensemble
S Club 7 began its campaign here in
November 1999 with a half-hour musie-
inclusive comedy on the Fox Family
Channel and has just scored its first
U.S. hit, “Never Had a Dream Come
True,” which reaches No. 10 on The
Billboard Hot 100 this issue. Its 2000
eponymous debut sold 311,000 copies;
the current A&M/Interscope follow-
up, 7, has surpassed it and is gaining
momentum, with sales of 358,000.
(Continued on page 139)
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BY CHRIS MORRIS
LOS ANGELES—Looking
back on his 24-year recording
career, Elvis Costello says, “I
didn’t really much subscribe to
the idea that you should just be
trying to accumulate more and
more wealth by making the
(Continued on page 24)
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Failed Merger With BMG Leaves
EMI Open To Hostile Takeover

BY BILL HOLLAND

Although Hearing Approaches,
Sensenbrenner Keeps Mum

and JEFFREY DE HART

STOCKHOLM—After a decade of perfectly produced

pop and a few bolder experiments, the Swedish music

business is under pressure to create some {resh mate-

rial for the global jukebox, as the legacy of such home-

grown acts as Abba, Roxette, Dr. Alban, and the
Cardigans fades.

Although Sweden retains a
significant profile with its
music exports, local industry
movers and shakers suggest
that the country must ad-
vance beyond the glory of

songs created by its writers and producers for interna-
tional stars: It should instead put greater efforts into

developing more viable domestic artists.
Fortunately, there is already a batch of younger,
(Continued on page 146)

This story was prepared by Gor-
don Masson in London, Wolfgang
Spahr tn Hamburg, and Brian Gar-
rity and Matt Benz in New York.

EMT’s inability to successful-
ly negotiate a merger agreement
with its latest
suitor, BMG,
leaves the com- L
pany vulnerable to a hostile
takeover bid from a media play-
er lacking a music operation, or
even from the two conglomer-
ates most intimately familiar
with its operations: Bertels-

BWG

mann and AOL Time Warner.
That’s the issue now as the
reality of continued life on its own
sets in for the British major,
which has now seen two merger

strategies scuttled by regulatory

concerns in less than two years.
With its stock
now trading at
around the 450
pence ($6.44)
level, down from a high of around
800 pence ($11.44) in January
2000, analysts believe any further
price drop could leave EMI open
(Continued on page 143)
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WASHINGTON, D.C.—The House Subcommittee on
Courts, the Internet, and Intellectual Property has sched-
uled a hearing May 17 about music on the Internet, with
a focus on digital-music licensing.
While no official witness list has
been released, sources close to the sub-
committee say that the panel will
include Lyle Lovett, speaking as an | \& !
ASCAP songwriter; executives from R omnT N
MP3.com and Liquid Audio; and Ed —
Murphy, president/CEO of the Nation- NEWS
al Music Publishers’ Assn (NMPA). ANALYSIS
The hearing announcement comes
after April 23 filings before the Copyright Office from two
important players in the digital-music imbroglio, which
indicates some movement toward smoother sailing as con-
gressional focus on the issue grows. Both MP3.com and
(Continued on page 134)
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Ratings Grow For Billboard Latin Awards

Early Effect On Sales Seen By Performers Paulina Rubio, Gilberto Santa Rosa

BY LEILA COBO

MIAMI—The TV audience for the 12th
annual Billboard Latin Music Awards
show, which aired April 29 nationwide on
the Telemundo Network, increased 25%
over last year, as 1.3 million people tuned
in to watch the three-hour-plus telecast.

In Los Angeles, ratings jumped by 37%,
while in Miami, the host city, ratings more
than doubled, as 73% of the viewership
tuned in to the event.

More than 10 countries, including Mex-
ico, are scheduled to air the awards at a
later date. The show will also be broadcast
via cable network MGM Latin America.

The surge in ratings
indicates that the
awards show—which
was televised for the
third straight year—is
now regarded as an
established player in the
circuit. “This is a show
that rivals the Latin
Grammys. It’s that
good,” says Frank Welz-
er, president of Sony Music International,
Latin America. “We’ve made tremendous
strides over last year.”

And while the effect on sales is yet
to be fully appreciated, given the Sun-
day airdate of the event, some ripples
have already been reported. “The one
big impact was Paulina Rubio,” says
Mark Woodard, the Miami-based Latin
music buyer for Trans World Enter-
tainment, noting that overall business
has also improved.

Rubio, who closed the awards, was the
evening’s show-stopper, with a rousing
performance that had audience members
on their feet, as she led a Brazilian drum
group through the aisles of the Jackie
Gleason Theater in Miami Beach.

According to SoundScan numbers, sales

Gountry Music

BY PHYLLIS STARK
NASHVILLE—After months of research,
focus groups, and testing, the Country Music
Assn. (CMA) has selected the slogan that will
become the centerpiece of its new branding
initiative: “Country. Admit it. You love it.”

Last fall, the CMA hired Austin, Texas-
based advertising agency GSD&M to con-
duct consumer research aimed at assessing
current perceptions of country music and
identifying the format’s most distinctive and
compelling traits. The goal was growing
country’s share of the music market (Bill-
board, Sept. 23, 2000).

The research was designed to identify and
capitalize on what consumers perceived as
the core values of country music. Among the
findings, respondents most often said coun-
try is about “real life” and rooted in a unique
style of storytelling. Still, the research found
that country is often associated with stereo-
types that prevent listeners from embrac-
ing the music.

The campaign, says CMA executive direc-
tor Ed Benson, “probably won't target any-
one that is a country-music hater.” Rather, it
is designed to make occasional country lis-
teners more comfortable with the format, as
well as draw in “people who have been in the
audience in the past and people who are not
opposed to the music,” Benson says.

“The campaign is designed to liberate
their feelings about the music and enable
them to embrace it more directly,” he says.

ESTEFAN

of Rubio’s self-titled album rose 7% com-
pared with the previous week. The biggest
gainer of the week was Gilberto Santa
Rosa’s Intenso, whose sales rose by 85%.
Santa Rosa also performed
at the awards show.

Other noteworthy per-
formers included Gloria
Estefan, who sang a med-
ley from her award-win-
ning Alma Cariberia; Julio
Iglesias and Alejandro

Fernindez, whose duet g
earned a standing ovation; i
Alejandro Sanz, prior to his . 8

U.S. tour; opening act and
Estrella Award winner
Thalia, and the two regional Mexican acts
to perform at the show, Banda El Recodo
and Lupillo Rivera.

Emotional moments came courtesy of
legendary percussionist Mongo Santa-
marfa—who received the Billboard Hall of
Fame Award from longtime friend Celia
Cruz—and pop group Los Tri-O, which
sang an impromptu a cappella homage to
its native Colombia as it received the
award in the pop group category.

“We really feel this is an award for
Colombia,” said Los Tri-O member
Manuel. “And the fact that it’s our sec-
ond Billboard Award makes it even more
significant.” The group also won an
award last year.

As expected, the big winner of the
evening was Son by Four, which took
home seven awards. The quartet per-
formed the hit song “A Puro Dolor” (writ-
ten by songwriter of the year Omar Alfan-
no) and, in one of many acceptance
speeches, alluded to the group’s internal
problems. Sources say Son by Four has
already split up, although Sony has not
confirmed this.

In contrast, staying power is a trade-

LOS TRI-O

mark of Estefan’s. “I am thrilled to
receive this Billboard Award for Alma
Caribenia,” the singer told Billboard. “It’s
an album that is very close to my heart,
and winning both a Gram-
my and Billboard [award]
means a lot to me.”

Prior to the show, the
Billboard Latin Music Con-
ference was host to a series
of showcases featuring new
and established artists.
Warner Music, which
staged the opening show-
case, featured newcomers
Bacilos—possibly the rev-
elation of the conference—
and Carolina Laé, as well as superstar
Ricardo Montaner, who also performed at
the awards show.

According to WEA Latina president
George Zamora, Montaner’s new single,
“Bésame,” was strategically released to
radio the same week.
“We are absolutely
taking the awards
more seriously,” Zamo-
ra says. “You're deal-
ing with a large audi-
ence in Latin America,
and it’s another sign
that the Latin music
business is becoming
tighter and tighter.
Whatever’s hot in the U.S. is also hot in
Colombia and Mexico.”

The Billboard Latin Music Awards are
based solely on performance on the Bill-
board charts during the 12-month period
from the issue dated Feb. 5, 2000, to that
of Jan. 27, 2001. All radio tracks that
appeared on the charts during that time
are eligible, and albums that charted no
earlier than the Oct. 30, 1999, issue of Bill-
board are also eligible.

b
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Assn. Ghooses A New Slogan

“In spite of the enormous growth of country
music over the last 10 to 15 years, there are
alot of people out there who are closet coun-
try music fans.”

After several years of declining sales and
radio-audience shares for country, the cen-
tral question put forth in the research, Ben-
son says, was, “What could we do to invig-
orate the audience? The most important
thing we can do right now is to say there is
nothing wrong with listening to and liking
country music.”

country®

Admit it. You love it.

Benson says he went into the project
thinking the research “might lead us into the
possibility of a different nomenclature for
the branding of country music,” since much
of the format’s rural “country” base has been
replaced by urban and suburban dwellers.
Instead, Benson says, researchers found
that “the country music brand has a terrific
amount of equity.”

“Quite honestly, I went in with the idea that
we had an out-of-date terminology for our
music,” Benson continues. “I was surprised to
find out how strong country played out in the
research—not being a negative but having a
real strong positive in people’s minds.”

Besides organizing focus groups, the
research team spoke to fans at country con-
certs in several cities and talked with coun-
try artists at various career levels about how
they thought country music should be brand-
ed. Benson says the artists were consulted to
“make sure the approaches would be consis-
tent with the people who create [the music].”

After the slogan and logo were selected
and approved by the CMA board in Febru-
ary, GSD&M conducted additional research
to test their effect on consumers. Benson says
they found a “very positive response to the
tag line in that people really related to it.”

The campaign is expected to be rolled out
later this year. Benson hopes it will be in con-
junction with the CMA Awards in Novem-
ber. In the meantime, GSD&M will develop
campaigns for TV, radio, and outdoor adver-
tising, along with a plan to hit targeted con-
sumers. The CMA, meanwhile, will be lin-
ing up additional financing and securing
media and promotional partners, as well as
industry support for the campaign, which
has an additional goal of encouraging greater
use of country music by the advertising, film,
and TV industries.

The CMA has already committed more
than $2.25 million of its own resources to the
campaign and will seek additional funding
from “businesses who stand to gain [from
it],” Benson says. “The most important thing
trade organizations can do is to advance the
commerece of their industry.”
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show an overabundance of
indie titles.

126 Retail Track: Pacific
Coast One-Stop hovers on the
verge of bankruptcy.

127 Sites + Sounds:
MusicMatch’s new Radio MX
gives listeners “near-on-
demand” access.

128 Home Video: The Criterion
Collection and the Sundance
Channe! team up to bring classic
films home.

129 Child’s Play: Sony Won-
der celebrates a quarter-century
of Arthur the Aardvark.

PROGRAMMING

135 Tension mounts as record
labels increase the flow of new

A BILLBOARD SALUTE

100
YEARS OF

music while radio programmers
tighten playlists.

137 The Modern Age:
Rehab’s Brooks talks about
turning addiction into art on "It
Don‘t Matter.”

ALAN JACKSON: P. 112

138 Music Video: ShoNexf's
Disc Jockey shines a light on
DJ culture.

FeATURES
54 Update/Goodworks: Country
stars go Fishing for a Cure to ben-
efit the T.J. Martell Foundation.
131 Classifieds
143 The Hot 100 Spotlight:
An unprecedented five songs
debut in the top 15 of the Hot 100
Singles Sales chart.
146 Between the Bullets:
Janet scores No. 1°s on five
Billboard charts.
147 Billboard.com: What's
online this week.
148 Market Waich
148 Chart Beat: For the first
time in more than two years,
British acts are in The Billboard
Hot 100’s top 10.

groundbreaking licensing deal.

MUSIC

% IT'S BEEN AWHILE * STAIND * FLUP/ELEKTRA

TOP 40 TRACKS 136
4 ALL FOR YOU * JANET * VIRGIN

* TOP VIDEO SALES °

#* GLADIATOR * DREAMWORKS HOME ENTERTAINMENT

DVD SALES
4 THE MUMMY - THE NEW ULTIMATE EDITION 130}
UNIVERSAL STUDIOS HOME VIDEO

KID VIDEO
* MARY-KATE & ASHLEY: WINNING LONDON * DUALSTAR VIDEO

130

129

VwOmMoD =<

RENTALS 130
# SPACE COWBOYS * WARNER HOME VIDEO

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES
* RIDING WITH THE KING * B.B. KING & ERIC CLAPTON * DUCKREPRISE

CONTEMPORARY CHRISTIAN
* LIVE IN LONDON AND MORE ...+ DONNIE MCCLURKIN * VERITY

GOSPEL
* LIVE IN LONDON AND MORE...+ DONNIE MCCLURKIN * VERITY

KID AUDIO
A TOY STORY 2 » READ-ALONG * WALT DISNEY

THE BILLBOARD LATIN 50
* SHHHI * A.B. QUINTANILLA Y LOS KUMBIA KINGS * EMI LATIN

MUSIC VIDEO
* ON BROADWAY * MARK LOWRY * SPRINGHOLSE VIDEO

REGGAE
* THE VERY BEST OF UB40 * UB40 * VIRGIN

WORLD MUSIC
* WHO LET THE DOGS OUT « BAHA MEN * 5-CURVE

and MF Doom atfempt come-
uacks with new releases.

120 Hits of the World:
Depeche Mode’s “Dream”

s N

148 Homefront: Sony Discos
and Bilfboard announce the
launch of a Latin CD series. l

BY FRANK SAXE
NEW YORK—The Recording Indus-
try Assn. of America (RTAA) is ask-
ing a judge in the U.S. District Court
for the Eastern District of Pennsyl-
vania to either throw out a lawsuit
over streaming fees brought by broad-
casters or to skip a
HotonalAsociditalol trial and issue a rul-
N//AB ing in the record
® industry’s favor, Bill-
BROADCASTERS board has learned.
The motion, filed April 26 in
Philadelphia, asks Judge Berle M.
Schiller to put on the fast track the
case brought in February by the
National Assn. of Broadcasters
(NAB) and six broadcast groups (Bill-
board, Feb. 10). “The court need look
no further than to the plain words and
legislative history of the [Digital Mil-
lennium] Copyright Act [DMCA] to
ascertain that the Copyright Office
has correctly construed the govern-

RIAA And NAB Glash

ing statute,” RIAA lawyers wrote in
the 25-page motion.

The lawsuit stems from a December
2000 ruling by the U.S. Copyright Office
that said broadcasters must pay royal-
ties for simulcasting their over-the-air
radio stations on the Internet.

In a complaint filed in the U.S. Dis-
trict Court for the Eastern District of
Pennsylvania, the NAB and six
broadcast groups asked that the copy-
right ruling be overturned, arguing it
is “an abuse of discretion and other-
wise not in accordance with law and
therefore is invalid.” Specifically, the
broadcasters’ attorneys say that
when Congress passed the 1998
DMCA, it never intended to include
over-the-air broadcasters, which have
traditionally been exempt from other
royalty fees. According to the NAB,
broadcasters already pay $300 million
a year to ASCAP and BMI.

But the RIAA believes the increas-

Dver Streaming Suit

ingly controversial DMCA clearly
states that the broadcasters must
pay—and even if it does not, the
RTAA believes the court must defer
to the Copyright Office’s ruling. It
also notes that giving radio station
operators the ability to stream free of
charge would “hand them a signifi-
cant and unintended competitive
advantage over their non-broadcast,
Webcaster counterparts.”

Among the station groups joining
the NAB suit are Bonneville, Cox
Radio, Emmis, Entercom, Susque-
hanna, and Viacom’s Infinity Radio—
although no Infinity station currently
streams Internet audio.

Lawyers for the broadcasters’
group say they are not surprised by
the RIAA’s motion and say they will
likely respond within the next six
weeks. “We’ll probably file a similar
motion,” says Ben Ivins, senior asso-
ciate general counsel for the NAB.
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BMG Gampaign Targets
Unauthorized Recordings

BY ED CHRISTMAN

NEW YORK—BMG Distribu-
tion’s effort to tackle bootlegging
is a good start, independent retail-
ers say, but they add that the
entire industry must do more to
remove that threat.

During a panel discussion at the
Impact convention in Dallas April
27, Pete Jones, president/CEO of
BMG Distribution and BMG Asso-
ciated Labels, introduced an initia-
tive that the company is imple-
menting to address retail concerns
about bootlegging, counter-
feiting, and piracy. As part
of that campaign, BMG has
put together and is distrib-
uting to retailers an educa-
tional brochure aimed at
helping the industry fight
the distribution of unautho-
rized recordings. The
brochure includes the
phone numbers for all the Record-
ing Industry Assn. of America
(RIAA) regional offices.

In addition, the company has
created three “window clings” to
alert consumers about the issue,
with headlines like “Support Music
Artists, Not Con Artists” and sub-
heads like “Bootlegs=Cheap Imi-
tations” and “Counterfeit Music
Supports Criminals.”

In a letter to accounts, Jones
says the company has been work-
ing with the RTAA to “tune up the
process, particularly in terms of
reporting procedures and educat-
ing” the industry and consumers.
He says it “will take the entire
industry working together to
eradicate the problem.”

Jones tells Billboard that when
BMG Distribution did its roadshow,
visiting with accounts around the
country, it became clear that boot-
legging was a top concern of inde-
pendent merchants. Picking up the
thread, John Conway, marketing

JONES

manager for BMG Distribution’s
New York branch, says there was a
perception among independents
that the majors were doing little to
solve this problem.

“So we initiated a ‘what could we
do better’ approach,” Conway
reports. “First we got in touch with
the RIAA and got some of their
hard and fast facts.”

Using that information, BMG
created the brochure, which serves
as a kind of Cliffs Notes allowing
retailers and their store employees
to help join the effort to
solve the problem.

But that’s not all. “Our
" mission is to distribute [the
% brochure] among retail and
=% labels so that people will be
armed and know what to
do, Conway adds. “It is not
up to one person; it is up to
everyone who it affects to
get involved.”

Conway says that educating the
industry is not enough and that it is
important to make consumers
aware of the issue as well. “The
window clings we created are an
effort to bring awareness to con-
sumers that when they buy [boot-
legged] music, they are supporting
criminal activity,” he says.

Frank Creighton, senior VP/
director of anti-piracy at the RIAA,
says that no matter how many
resources the RIAA focuses on the
issue, “we can’t be everywhere, all
the time.” So Creighton says the
RIAA is “ecstatic” about working
with BMG and hopes to expand to
other member companies. “Clearly,
the sales representatives of our
member companies are invaluable
eyes and ears as to how much and
where [counterfeiting] is taking
place,” he adds.

In Detroit, Ronald Stringer, pres-
ident of Justin’s Music, says that

(Continued on page 140)

Sir Ravi. Queen Elizabeth |l recently bestowed the Award of Honorary
Knight Commander of the Order of the British Empire on Ravi Shankar in
recognition of his services to music. Shankar is also celebrating a concert
career of more than 60 years with the recent release of Ravi Shankar Full Cir-
¢le/2000 on Angel Records. The rare live recording features Shankar’s 19-
year-old daughter, Anoushka, assisting him on sitar. Shown, from left, are
Shankar and Sir Rob Young, British high commissioner.

BY MATT BENZ

NEW YORK—Sony Music Enter-
tainment says a strong new-
release calendar, coupled with con-
tinued cost cutting, will lead
revenue and operating profit high-
er in fiscal 2001. Analysts and
investors, meanwhile, are waiting
to see how well Sony’s entertain-
ment segments can work with a
flagship electronics business that
produced more than 75% of Sony
Corp.’s fiscal-2000 revenue.

For the fiscal year that ended
March 31, Sony Music Entertain-
ment posted operating income of
20.5 billion yen ($164 million), com-
pared with an operating income of
28.3 billion yen ($226.3 million) the
year before. Sales fell to 612.1 bil-
lion yen ($4.9 billion) from 706.9 bil-
lion yen ($5.7 billion). The compa-
ny does not break out net income
for its music group.

Sony attributed the fall-off to
increased spending on the develop-
ment of digital media—including
Duet, its online music joint-venture
with Universal Music Group—and
the March closure of a U.S. manu-
facturing facility. It did not specify
how much it had spent on digital-
media development, nor how much
it expects to spend this year. It also
cited the timing of some of its
album releases in the first half of

aony Sees Improved Fiscal Year

the fiscal year and the strength of
the dollar relative to the yen.
Parent Sony Corp.—which
operates games, film, and insur-
ance divisions and is even opening
an Internet bank—reported fiscal-
year 2000 net income of 16.8 billion
yen ($134 million), compared with
a net income of 121.8 billion yen
($974.7 million) in fiscal 1999, most-
ly as a result of charges related to
changes in accounting for its film
business. Revenue rose to 7.3 tril-
lion yen ($58.5
billion) from 6.7
trillion  yen
($53.5 billion).
A Sony Musie
spokesman said that new releases
by the likes of Destiny’s Child,
along with recent successes at Epic
Records, are helping to provide a
strong start to the new fiscal year.
Peter Boardman, an analyst with
San Antonio-based USAA Invest-
ment Management, which owns an
unspecified number of shares of
Sony stock, estimates music rev-
enue will increase 15% in the 2001
fiscal year on the strength of new
releases. Overall, Sony Corp. fore-
casts fiscal-2001 net income of 150
billion yen ($1.3 billion) on 8 trillion
yen ($69.6 billion) in revenue.
In fiscal 2001, Boardman says, he
is curious to see how well Sony can

SONY

“merge their stars with their elec-
tronics division”—whether it
could, for example, make music and
film star Jennifer Lopez a charac-
ter in, and seller of, PlayStation
games. “That’s really going to be
the key, from my perspective.”

Internet and multimedia analyst
Phil Leigh of Raymond James in
St. Petersburg, Fla., has his eye on
another aspect of the electronics-
entertainment dynamic. He says,
“I think we’ll begin to see some
pressure on the record-label side of
the business to get moving [with
Duet].” Leigh notes that Sony does
not make MP3 players—sales of
which research firm Dataquest
predicts will reach $300 million this
year and $1.2 billion in 2002—and
that it is waiting instead for Sony
Music and the other major labels to |
roll out their promised proprietary
music formats.

“The Walkman is known as the
Sony Walkman,” Leigh says.
“Well, the MP3 player is the tech-
nological successor to that, and
Sony is being left in the dust
there, because they do not sup-
port the MP3 format.

“Sony is almost unique in this
sense,” Leigh continues, “because
they’'ve got two sides of this busi-
ness that might well have con-
flicting objectives.”

Ghristian Music Sales Rise In 1st Qtr.

Despite Industry-Wide Slump, Genre Enjoys Healthy Spike Of 17%

BY DEBORAH EVANS PRICE
NASHVILLE—Christian/gospel
music sales rose sharply in the first
quarter of 2001, even while overall
music sales dipped.

According to SoundScan, Christ-
ian album sales totaled approxi-
mately 10.2 million units in the first
three months of this year, compared
with 8.6 million during the first quar-
ter of 2000—a rise of 17% during a
period when total music sales have
slumped by 1%.

Christian video
sales were up 24%
in the first quar-
ter as well, with
sales of approxi-
mately 1.5 million
units, compared
with 1.2 million
units in the same
period last year.

Another positive indicator is that
the Recording Industry Assn. of
America (RIAA) certified 26 Chris-
tian albums and videos either gold
or platinum in the first quarter of
2001, as opposed to six during the
same time frame in 2000.

All this was good news for those in
the industry who had begun question-
ing whether Christian music’s growth
was about to hit a plateau, or worse,
spiral downward. After five years of
growth, Christian music sales suffered
a 6% decline last year, a fact that many
industry insiders attributed to the lack
of superstar releases in the genre.

Gospel Music Assn. president
Frank Breeden says he is “surprised”
at the first-quarter numbers. “I

HEARN

thought we’d see more growth later on
inthe year. So I'mreally excited about
what the next nine months hold.”

The strong first quarter seems to
be attributable to several factors,
including direct-marketing cam-
paigns on TV, strong fourth-quarter
releases that continued to sell, and
several successful new acts.

Specifically, EMI Christian Music
Group president/CEO Bill Hearn cites
the continuing strong sales of great-
est-hits packages by dc Talk and the
Newsboys—released in 2000—and the
debut projects by Stacie Orrico, ZOE-
girl, Rachael Lampa, and Plus One.

Hearn also notes, “About 40% of
the sales increase this year is driv-
en through TV sales—[Time Life’s
series] ‘Songs 4 Worship,” Anne
Murray’s What a Wonderful World,
and the [Bill] Gaither ‘Homecom-
ing’ [video] series. So a good chunk
of that increase is coming from our
[direct-response] TV efforts, and
they continue to expand.”

Provident Music Group chairman
Jim Van Hook is equally bullish on
the state of Christian music. “We are
experiencing good A&R, demon-
strated by the fact that we don’t
have just one big hit record, but sev-
eral very strong releases.”

Jim Stella, Christian music buyer
for the Albany, N.Y.-based Trans
World chain, feels that new artists
are a major factor in the increase.
“It’s an educational process to let
people know how good the music is
in this genre. A lot of people think
of four peppery-haired guys singing
old gospel hymns standing around a

microphone. They don’t see it as a
Plus One or a Third Day or a Skil-
let. There are so many different
styles amongst the genre.”

Breeden says diversity is one of the
strengths of Christian music. “What
I like about our industry is that we
are not so dependent on single artist
releases. In other industries, one or
two artists can make or break a year;
that’s a double-edged sword. I'm glad
we've got the diversity.”

Some feel the

Christian genre is
on the rise because
the music quench-
es a cultural thirst.
“There is a spiritu-
al quest going on in
America,” says
Word Entertain-
ment Label Group
president Loren
Balman. “People are looking, and
this is clearly filling that need.”

In addition to mainstream retailers
having greater success with Christ-
ian music, Christian Booksellers
Assn. retailers are flourishing; they
accounted for 51% of the first quar-
ter’s increase in sales. Hearn says
Christian retailers are getting “more
involved and more aggressive in sell-
ing urban and urban gospel music,
which is something they really need
to stay focused on because that’s a
growing part of the business.”

According to Plus One member
Nate Cole, “It all comes down to the
music. When the music is made and
is great quality, people like what they
hear and they want to buy it.”

VAN HOOK
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BY HOWELL LLEWELLYN
MADRID—When this month’s
Cubadisco fair brings together
Latin America’s two music
giants—Cuba and Brazil—in a
celebration of their musical tradi-
tions, it will attract attention from
around the world.

Record labels and publishers
from Spain, Germany, France,
and the U.K.—plus a smattering
of independent U.S. labels—will
attend the fifth Cubadisco trade
fair, May 16-20 in Havana. Each
year, the fair focuses on one Latin
American country and one genre
of Cuban music. The country in
this year’s spotlight

Brazil, Guban Trova Music
In Spotlight At Gubadisco

stand at the fair, where some 15
countries are expected to have
label and publishing representa-
tives. Other Spanish attendees
will be EMI Spain president
Miguel Angel Gomez, who is also
the president of Spain’s affiliate
of the International Federation of
the Phonographic Industry.
SGAE is also arranging two
major concerts, starring veteran
singer/songwriters Juan Manuel
Serrat and Luis Eduardo Aute,
on consecutive nights at the
Teatro Nacional.

Financial constraints mean
that concerts are rare in Havana,
even for local

is Brazil, and the
Cuban focus is on
trova music—a
form of guaracha or
romantic bolero
that developed in
the protest songs,
or Nueva Trova, of

“The Latin
world is looking
for a music fair

of its own, and

artists. But several
Cuban stars will be
performing during
Cubadisco, with
tickets priced in

uban pesos for
locals. (Shows
aimed at tourists

the 1970s.

In previous
years, Cubadisco
has been largely
organized by
SGAE, the Spanish

an obvious
option is
Cubadisco.’

—PABLO SANZ, SGAE

typically price
tickets in U.S. dol-
lars.) Scheduled
performers include
legendary pianist
Chuchu Valdés,

authors and pub-

leading Cuban pop-

lishers’ society.

This year, the

Cuban Music Institute has played
a larger role as SGAE’s partner
on the organizing committee.
SGAE executive president Teddy
Bautista says this new arrange-
ment is “just how it should be
and how we intended things
to happen.”

Cubadisco is the world’s only
music fair devoted entirely to
Latin musie, says SGAE
spokesman Pablo Sanz. “The
Latin world is looking for a music
fair of its own, and an obvious
option is Cubadisco, which after
all takes place in the principal
powerhouse of Latin music.”

SGAE will have the biggest

music band Los

Van Van, Buena
Vista Social Club soneros
Compay Segundo and Eliades
Ochoa, Paris-based rap act
Orishas, salsa/jazz orchestra Kli-
max, salsero Isaac Delgado,
salsa-sonero Adalberto Alvarez,
timba act NG La Banda, singer
Liuba Maria Hevia, and Nueva
Trova artists Sara Gonzélez and
Marta Campos.

Several Brazilian musicians are
also appearing, including Ivan
Lins. One of the fair’s main events
will be a star-studded Cuba/Brazil
gala, with leading artists from
both countries performing.

For the first time, Cubadisco

(Continued on page 134)

RECORD COMPANIES. Ben Goldman
is promoted to senior VP, A&R, for
Epic Records in New York. He was
VP, A&R, for 550 Music.

Charles Foster is promoted to
senior VP, pop promotion, for Uni-
versal Records in New York. He
was VP of pop promotion.

Beth S. Adler is promoted to
senior VP, business affairs, for
Sony Classical in New York. She
was VP, senior counsel, Sony Music
Entertainment.

Arista Records promotes
Dorsey James to senior VP,
human resources and employee
development, in New York. Arista
Records also names Jason Suttile
director, human resources, in New
York. They were, respectively,
senior VP, new ventures, and
director of human resources for
MTYV Networks.

Donna Ross is named VP of
sales for immergent Records in

GOLDMAN

FOSTER

Los Angeles. She was senior direc-
tor of sales and E-commerce for
Capitol Records.

Yvonne Gomez is named label
manager for Surco Records in Los
Angeles. She was national manag-
er of media for Rhino Records.

Roadrunner Records promotes
Bob Johnsen to senior director of
marketing in New York. Roadrun-
ner Records also names Marc
Schapiro director of field market-
ing and product management,
David Rath manager of A&R

Gzech Police Scrutinized Over Piracy

BY MARK ANDRESS
PRAGUE—The Czech branch of
the International Federation of
the Phonographic Industry (IFPI)
will lodge an official complaint this
month with the Czech Ministry of
Justice regarding consistent fail-
ures by police to investigate CD-
piracy operations.

Vratislav Safar, managing direc-

tor of IFPI
’ Czech Republic,
charges that
/ police indiffer-
ence to copyright

violations
enables the growth of channels
through which pirated goods flow
into the Czech Republic.

The criminal section of the police
has done its job by bringing accusa-
tions in intellectual property cases,
Safar contends. But, he says, police
investigators—whose task it is to
follow up by collecting evidence and
eventually making charges—refuse
to look at the problem in-depth and
come to grips with the incoming
channels (mainly from the Ukraine)
and distribution networks used by
pirates within the Czech Republic.

‘They were making
copies, and during
a house search
CDs were found.
And the result?
Case closed.’

—PAVEL RYCHETSKY,
CZECH JUSTICE MINISTER

The Supreme Court addressed
the subject on March 28, when a
judge rebuked police in the city of
Ostrava for not properly investi-
gating a piracy case. The court
heard how, during a house search,
an investigator turned up 120 CDs
with games and music burned onto
them but failed to interview anyone
who had bought the products from
the husband-and-wife piracy opera-
tion, even though the customers’
addresses were available.

Former Justice Minister Pavel
Rychetsky, who had successfully
asked the court to reopen the case,

Musical Hoops. Russell Simmons, chairman of Def Jam/Def Soul and chair-
man/CEO of Rush Communications, recently led 10 music industry teams in the
T.J. Martell B-Ball Classic. The event raised $100,000 for the T.J. Martell Founda-
tion for Leukemia, Cancer, and AIDS Research. Shown at the event, from left, are
Michael Klenfner, host of the event; Tony Martell, founder and chairman of the T.J.
Martell Foundation; Simmons; and Gary Casson, executive VP of Elektra Enter-
tainment and chairman of the T.J. Martell B-Ball Classic. (Photo: Chuck Pulin)
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administration, Kareen Patterson
accounting manager, and Luz
Velazquez staff accountant in New
York. They were, respectively,
senior director of field marketing
and sales, product manager for
Artemis Records, director of the
Philadelphia Music Conference, an
accountant at USA Networks
Entertainment, and an accountant
at Bear Stearns.

Chuck Wilson is named director
of A&R for Priority Records in
New York. He was director of busi-

ABLE

JOHNSEN

ness affairs for BET.

MCA Records promotes Jef-
frey Becker to director of new-
media marketing in Santa Monica,
Calif. MCA also names Sig Sig-
worth marketing director in
Santa Monica. They were, respec-
tively, associate director of mar-
keting, new media, and senior
director of product management
for Virgin Records.

PUBLISHERS. David Bason is
named director of A&R for R2

said at the time, “They had the tech-
nical equipment; they were making
copies, offering them via newspaper
adverts; and during a house search
CDs were found. And the result?
Case closed.”

Safar says the way that case was
dealt with is typical. “This is not an
isolated case. It has been happening
too many times. Now it’s time to act
[by making a formal protest to the
Justice Ministry].”

Ironically, on April 30, the U.S.
trade representative removed the
Czech Republic from its list of
countries deemed to be doing too
little to protect intellectual-
property rights, according to a
spokeswoman from the U.S.
Embassy in Prague. “Enforcement
actions were up in the last year,
although the situation is still not
perfect,” the spokeswoman said,
adding that the U.S. would “look
carefully” at how a new Czech
copyright law, passed last Decem-
ber, is put into effect.

Safar expressed surprise at the
U.S. move. “While we have good
legislation, it’s the implementation
of it that’s the problem.”

IFPI Czech Republic estimates
that last year the domestic musie
industry lost about 200 million
crowns ($5.1 million) because of
piracy. The IFPI believes that
copies amount to one-quarter of the
volume of legally sold units in the
Czech Republic. That figure is bro-
ken down into two forms of music
piracy: the traditional method and
CD burning (CD-R).

Traditional piracy—illegal sales
of pirated CDs and cassettes, often
at outdoor markets—did not
exceed 10% of all legal sales vol-
umes. CD-R piracy, meanwhile,
has considerably increased in the
past two to three years, account-
ing for between 10% and 15% of all
legal sales volumes.

According to the IFPI, a total of
4.8 million CD albums and 2.1 mil-
lion cassettes were sold in the Czech
Republic last year, with total sales
of 1.56 billion crowns ($40 million).
This represents an 11.5% decrease
from 1999.

WILSON

BASON

Music Publishing in New York.
He was an A&R coordinator
for RCA.

RELATED FIELDS. The T.J. Martell
Foundation for Leukemia, Cancer,
and AIDS Research names Amy
Thomas public relations/events
manager and Brenda Zitzman
administrative/events assistant in
Nashville. They were, respective-
ly, an account executive for Katch-
er, Vaughn and Bailey and a stu-
dent at Belmont University.
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France’s Air Gets Trippy
With New Source Album

BY MICHAEL PAOLETTA

NEW YORK—Nicolas Godin and
Jean-Benoit Dunckel aren’t de-
lusional. They realize their new
album, with its unexpectedly
dark landscape, will take some
fans by surprise.

Godin and Dunckel are better
known as French act Air, previous-
ly noted for its upbeat, electronic
pop. The album they are referring
to—the hazy, dreamlike 10,000 Hz.
Legend—evokes all
things '70s, from
Pink Floyd to Kraft-
werk, but with a
decidedly contempo-
rary bent.

“It’s like a Pink
Floyd record but with
humor,” Godin says of
the new Source/
Astralwerks album,
which streets May 29.
(In Europe, the set
arrives one day earli-
er via Source/Virgin.)
“It’s definitely like a drug trip, which
scares me and Jean because we're not
drug addicts. In that sense, it’s some-
what embarrassing and ironic. Still,
it is a little druggy.”

10,000 Hz. Legend is the antithe-
sis of the duo’s 3-year-old U.S. debut,
the buoyant Moon Safari, which was
steeped in lighthearted melodies,
romantic rhythms, and kitschy
orchestral references to ’70s porn
soundtracks and French pop.

“Moon Safari was more opti-
mistic,” Dunckel acknowledges,
“whereas the new album is heavier,
darker, and deeper, with more lay-
ers and flavors.”

Astralwerks director of associat-
ed labels Nick Clift notes, “I think
Air shares some of Radiohead’s atti-
tude to making albums, in that they
refuse to conform to expectations.
It’s important to them that they con-

A
‘ 5

AR

tinually redefine their sound. And
while there are a lot of identifiable
‘Air-isms’ on the new record, those
expecting Moon Safari Part 2 are
going to be surprised.”

Infact, 10,000 Hz. Legend is more
like a follow-up to the duo’s original
score for the Sofia Coppola film The
Virgin Suicides. Astralwerks re-
leased the score last year.

According to SoundScan, Moon
Safari and The Virgin Suicides have
sold 209,000 and
89,000 units respec-
tively. The duo’s EP,
Premiers Symp-
tomes, has sold 77,000
copies since its 1999
U.S. release.

“We've done very
well with Air’s rec-
ords, which continue
to sell to a diverse
group of people,” re-
ports J.P. Gamiere of
Cleveland Heights,
Ohio-based Record
Revolution. He credits this success
to the act’s mix of electronics and live
instrumentation. “Everybody here,
both the staff and the customers, is
greatly anticipating the new album.”

Both Godin and Dunckel admit
that 10,000 Hz. Legend couldn’t have
been made without first tackling The
Virgin Swicides. “Creating that
soundtrack was a definite stepping
stone to get to the new album,”
Godin explains. “Without it, we
wouldn’t have been able to make this
album the way we did.”

Since the film was set in the *70s,
Air freely incorporated Hammond
organ, old-school drum patterns,
and Serge Gainsbourg influences
into the mix. “We put all the ’70s
sounds into the soundtrack,” Godin
says with a chuckle.

At this, Dunckel nods his head and

(Continued on page 24)

Collins Celebrates 40 Years Of Music |

Rhino Retrospective, Rare Reissues Mark Milestone

BY DEBORAH EVANS PRICE
NASHVILLE—Major career mile-
stones are often celebrated with a
special event. Yet Judy Collins is
choosing to approach the 40th an-
niversary of her recording debut this
year the same way she has lived her
life—by simply looking forward and
embarking on new musical adven-
tures. “It doesn’t feel like it’s been
that long,” she says. “I'm just start-
ing, and the best is yet to come.”

Long known for her interpretations
of such hits as “Both Sides Now,”
“Send in the Clowns,” and “Someday
Soon,” Collins hasn’t been content to
rest on her laurels. In 2000, she
launched her own label, Wildflower
Records. Distributed by Navarre,
Wildflower issued two CDs last fall:
the Christmas collection All on.a Win-
try Night and Live at Wolf Trap, alive
recording of her 21st performance at
the famed Vienna, Va., venue. The con-
cert aired as a PBS fund-raising spe-
cial and will be released this fall on
VHS and DVD Video.

For fans of Collins’ vintage record-
ings, this summer brings The Best of
Judy Collins, a Rhino retrospective
that surveys Collins’ 24-year history
with Elektra Records. In September,
Wildflower will reissue an anniversary
pairing of Colling’ first two Elektra
albums—A Maid of Constant Sorrow
and Golden Apples of the Sun—which
have been out of print for nearly three
decades. The two albums will appear
on one CD, to retail for $17.98.

Beyond the reissues and DVD re-
lease, Collins has other irons in the
fire. Martin Guitars is designing a
special-edition Judy Collins guitar
with a mother-of-pearl columbine,
the Wildflower logo, inlaid on the
neck. And she is embarking on her
first Wildflower Festival—a summer
tour featuring Janis Ian, Richie
Havens, and Roger McGuinn. The

outing is already booked for the Los
Angeles Amphitheater, the Pier in
Seattle, and the Westbury Music
Festival in Westbury, N.Y. Collins
plans to record a sampler CD of per-
formances from the tour.

“I decided that I wanted to have
some fun and do something different,
so I put together the Wildflower Fes-
tival with some buddies,” Collins
explains. “There are 20 dates in the

COLLINS

books for this summer and 15 more
floating around for the autumn.”
Collins has been working with
booking agent Jim Murtha of New
York-based Gurtman and Murtha,
which is co-producing the tour. “We
hope to do it next year with a differ-
ent group of artists,” she says, adding
that in addition to recording and sell-
ing the sampler, she hopes to do a
Webcast concert this summer.
Rhino’s Best of Judy Collins will
include “Someday Soon,” “Both Sides
Now,” “Open the Door (Song for
Judith),” and “Amazing Grace,” as well
as such Collins compositions as “My
Father” and “Since You've Asked.”
Along with the hits set, Collins is
excited to see the early-'60s titles A
Maid of Constant Sorrow and Gold-
en Apples of the Sun becoming
available on CD. Still, she admits to

having “issues” with those records.
“I know they’re important histori-
cally,” she observes. “But if you lis-
ten to my records in sequence from
the beginning, you would think the
sequence is upside down because
my voice is so much improved.”

For Jerry Kamiley, divisional mer-
chandise manager of music for the
Albany, N.Y.-based Transworld chain,
Collins’ Live at Wolf Trap moved
briskly. He sees good things for the
upcoming releases. “Her music tran-
scends generations and sends out some
great messages,” he says. “We pro-
moted her Wolf Trap CD during the
holiday season with signage, trying to
educate the younger consumer [along
the lines of], “You might not be aware of
whoJudy Collins is, but Mom and Dad
are—and they would love this as a hol-
iday gift.’ It sold extremely well.”

The Wildflower office is connected
to Collins’ fan base by an active Web
site, as well as by “bounce back”
cards in the CD packaging. “We
know what her fans want,” insists
Wildflower president Katherine
DePaul. Wildflower staff will work
with Rhino in promoting the hits col-
lection, with Collins doing in-stores.

Collins seems to revel in the chal-
lenges and rewards of operating her
own label. “I've always run my own
business and done my own produc-
tions, but I felt that I wanted todo even
more,” says the ASCAP songwriter,
who operates her own publishing com-
pany and manages herself. Collins also
aims to develop new talent.

“That’s how I started my career. I
recorded Dylan [songs] very early
on,” she says. “And, of course, I dis-
covered Leonard Cohen and Joni
Mitchell, and then I began recording
[songs byl Randy Newman and
Jimmy Webb. I like to listen and find
the people who I think are terrific
artists. I have a good time with it.”

REPRESENTING THE RECORDING ARTIST
IN THE NEW DIGITAL MARKETPLACE

While the giant media companies and their lobbyists and legions of attorneys attempt to dominate the emerging digital marketplace,
recording artists actually have more leverage than ever before. This article by Kenneth D. Freundlich, Esq., originally published in the
September, 2000, edition of Entertainment Law ¢ Finance, has now been posted on our website at www.Schleimerlaw.com.

Schleimer & Freundlich LLP

Music & Entertainment Litigation
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Webb Bros. ‘Marooned’ In America

Atlantic/Division One Disc Tells Tales Of Windy City Bar Scene

BY CHRIS MORRIS
LOS ANGELES—After a circuitous
trip from Boston to Chicago to the
U.K., the Webb Brothers—sons of
songwriter Jimmy Webb—will make a
musical return to U.S. shores with their
debut American
album Maroon, % i
due June 5 from 3
Atlantic’s spe-
cialized imprint,
Division One.

While the dark
pop music of sib-
lings Christiaan
and Justin Webb
may have some
vestigial resem-
blance to the
work of their noted paterfamilias, the
brothers take pains to distance them-
selves from their father’s legacy.

Christiaan says, “Our whole career
so far, we've gone to great pains to
really be independent and do things
on our own. I never wanted anybody
to even hint that we were riding on
anybody’s coattails—my dad’s or
anybody else’s.”

The Webb Brothers began carv-
ing their own musical niche in the
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WEBB BROTHERS

mid-"90s, far from their dad’s Cal-
ifornia base.

Justin recalls, “We were working
in a rock band in Boston, and there
were some people who were inter-
ested in some of our demos and want-
ed to work with
us, so we moved
to Chicago for
that reason . ..
We basically just
worked on some
projects with
those people, and
when that didn’t
pan out, we just
sort of were set
adrift in the
Chicago rock
scene, and we got jobs in bars and
tried to support ourselves and con-
tinue to make music.”

That the process of working and
playing on the Windy City bar scene
supplied the subject matter for what
would become Maroon.

“From the time we got there in
’95, we made more and more demos
and played more and more gigs and
gradually descended into being
more and more desperate, angst-

Teen Singer Billy Grawford
Grows Up A Bit On V2's “Ride’

BY CHUCK TAYLOR

NEW YORK—Teen singer Billy
Crawford may have toured with
‘N Sync and 98° and put in an
appearance on the multi-platinum
soundtrack to Pokémon: The First
Movwie, but for his sophomore V2
album, Ride (due June 19), the 18-
year-old decided he’s had enough
of the kid stuff.

Take, for example, “When You're in
Love With Someone,” the album'’s
first single. “We delib-
erately went with a more
mature ballad,” Craw-
ford says, “so that people
wouldn'’t confuse this proj-
ect with my last album.”
That disc featured the
groove-licking popper
“Urgently in Love,” a re-
lease that made him an
instant favorite in the
teen-magazine circuit here
and a hitmaker in the UK., Germany,
France, Scandinavia, Japan, Australia,
Belgium, and the Netherlands.

“This album is a lot more soulful to
me—it’s mostly about relationships,”
Crawford says. “Kids grow up faster
these days, and I think it'’s OK to try
and be a little more sexy.”

“When we signed Billy, he was 15
years old,” says V2 president Rich-
ard Sanders. “Now, he’s 18, and it
was time to show a different side of
him. This project will take him from
being a tween act and up his appeal
to a teen audience.”

Ride features a number of tracks
co-written/produced by Eve Nelson,

CRAWFORD

who worked with Crawford on the
previous album. She co-penned two
songs with Crawford and Bernadette
O’Reilly, including the title track. He
also worked with hot production team
Soulshock and Karlin.

Crawford is certainly no newcom-
er to the entertainment industry. He
began acting in commercials at the
age of 2 in his native Philippines and
then was a performer on the week-
ly variety series That's Entertain-
ment for eight years and
acted in 10 films—all be-
fore puberty.

Following the expo-
sure of his V2 self-titled
debut, Crawford was se-
lected in 1999 to sing the
“Pokémon Theme” on the
double-platinum Atlantic
Records soundtrack. In
addition to his warmup
slots for ‘N Syne and 98°
and a mall tour of his own, Crawford
starred alongside actor John Lith-
gow on the album Ogden Nash and
the Christmas That Almost Wasn't,
which benefited the National The-
atre of the Deaf.

Now, as he refocuses on his solo
recording career, Crawford is look-
ing forward to showing his fans how
he’s grown over the past couple
years. “I've had a lot of E-mails from
girls who are waiting for the new
album,” he says. “It’s been great to
have such loyal fans out there.
There’s everything on this album
from pop to urban to alternative. I
hope they like what they hear.”

ridden people. It’s the journey that
you see on that record. You get into
the whole thing, and all of a sudden
it’s exciting, because you want to go
where the pretty girls are, and
everyone's drinking and partying,
and all the rock stars are there,
right? And then, after a couple of
years, you realize that you're slid-
ing down the same slope as every-
body else.”
The brothers succeeded in com-
pleting a demo that found its way into
(Continued on page 25)

Getting Soulful. Guitarist Rodney Jones recently gathered some of his favorite
musicians at the Sound on Sound Studio in New York to lay down some tracks
for Soul Manifesto, an upcoming disc for Blue Note Records. Pictured, from
left, are Lonnie Plaxico, Maceo Parker, Jones, Idris Muhammad, Lonnie Smith,
and Arthur Blythe.

Who Will Ghallenge U2 As World’s Best Band,
And Who Will Pay Tribute To Joey Ramone?

WHERE ARE THE GREAT NEW BANDS?
Oh sure, I know there are plenty of really good
live acts out there, but where are those new
bands that make your heart stop, palms sweat,
and body shake 'cuz they’re so good?

This line of thought was inspired by seeing U2
April 23 at Anaheim, Calif.’s Arrowhead Pond.
(Yes, this would be the same U2 that I took to
task several columns ago for its high ticket prices
[Billboard, March 11]. I still stand by that.) I was
riveted from the minute the
foursome stepped on stage. To
paraphrase one of my Bill-
board colleagues, on any given
night, God smiles down on a
band and makes that group
the best band on the planet,
U2 got the nod that night,
When the band burst into
“Where the Streets Have No

CH-CH—CHANGES; Hootie & the Blowfish
and longtime manager Rusty Harmon have part-
ed ways after 11 years. Jeff Smith will continue
to manage Hootie lead singer Darius Rucker,
whose solo debut will come out on Atlantic
Records in August. The band, which will not
have an album out before late 2002, is looking for
new management. Harmon has also sold his
share of the group’s Atlantic-distributed imprint,
Breaking Records, back to the band.

Harmon gave no reason for
the split, other than saying,
“It was time. I started with
them as a kid out of college,
and we grew together and had
some amazing opportunities.”

Harmon is relocating from
Columbia, S.C., to Raleigh,
N.C., where he’ll teach at his
alma mater, North Carolina

Name,” it literally felt as if
Arrowhead Pond levitated
three feet. On a spare, simple
stage, ringed by a heart-shaped walkway, the
members of U2 performed as if they still had
something to prove, eager to show they were still
the best live band in the world, as they have fre-
quently been called.

Not to take anything away from U2, but on the
way home, stuck in traffic, I thought, “Who new
is going to challenge them?” Anyone in the same
elite pantheon of great live performers—the
Who, Rolling Stones, Springsteen—was
around long before U2,

I can hear you screaming “What about Dave
Matthews Band? Radiohead?” These are good
bands, great live bands even, but not quite up
there with the acts I'm talking about.

So where are these new acts? Sadly, playing
well live is no longer a job requirement for sell-
ing millions of albums. Usually when I hear a
label rep talk about how the record company is
going to let a band develop on the road, it’s usu-
ally code for “They aren’t a priority, so we're put-
ting them on the road instead of spending all our
money putting them on an extensive radio promo
tour. We didn’t hear a single.” Next thing I know,
the band is off the label.

It also can take time for groups to show their
brilliance, but I knew the first time I saw U2 in
1984 that I was seeing something special. Great
live bands are born whole,

The last time there were flickers of a wave of
great new bands was in the early '90s with Nir-
vana and Pearl Jam. Aren’t we due again?

by Melinda Newman

State University. His classes,
which he began teaching at
the University of South Car-
olina, will encompass a three-semester program
including basic music management, a semester
making an album with a producer in residence,
and a semester releasing and marketing the
album. Harmon is also looking for new bands to
manage.

STUFF: Stone Temple Pilots will headline the
third annual Family Values tour, which kicks off
in October . . . Glen Phillips is now managed by
Chicago-based Aware Group Management ... A
Backstreet Boys concert, taped at Los Angeles’
Staples Center March 14-15, will air on CBS May
30 . .. Vivendi Universal executive vice chair-
man Edgar Bronfman Jr. has been named this
year’s honoree of the City of Hope'’s Spirit of Life
award. A dinner in his honor will be held Oct. 11
in Los Angeles.

IN TRIBUTE: No acts have been announced,
but we can only imagine the artists who are
going to show for a May 19 New York tribute to
Joey Ramone, who died of lymphoma on April
15. The event, dubbed Life’s a Gas—Joey
Ramone’s Birthday Bash, will be at the Ham-
merstein Ballroom on what would have been
Ramone’s 50th birthday.

Donations honoring Ramone can be sent to
New York Hospital’s Cornell Medical Center,
525 East 68th St., New York, N.Y. 10021. Please
earmark the donation “In memory of Jeff
Hyman.”
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Warner Bros.’ Static-X
Vents About Touring
On New ‘Machine’ Disc

BY CLAY MARSHALL
LOS ANGELES—On its 1999 debut,
Wisconsin Death Trip, Statie-X play-
fully strived to “keep disco evil.” But
Wayne Static, the techno-metal act’s
front man, says the band approached
its follow-up, Machine (Warner Bros.,
May 22), with a different intention.
Describing the new set as “darker
and heavier” than its predecessor, he
says, “We weren't trying to cross over
into some kind of pop thing.”
Machine was inspired by the band’s

STATIC-X
relentless touring since 1999, which
has included two Ozzfest treks. “Every
song on this record was written on my
sampler in the back lounge of the [tour]
bus,” Static says.

In fact, the first single, “This Is
Not,” is “about a low point of touring,”
he explains. “I was depressed and
burnt out; hating life on the road and
wanting to go home.”

According to Mike Rittberg, VP of
rock promotion at Warner Bros., the
track is off to a promising start at radio
since it shipped in early April. “Even
though this genre of music is very ‘in,
most bands of the heavy genre that are
coming out with records are not get-
ting [such widespread] support and
airplay so quickly.”

Chris Ripley, music director/assis-
tant PD of KXTE Las Vegas, observes
“This Is Not” is performing well for
the station. “We've been pounding it,”
he says.

Although Static-X recorded Ma-
chine as a trio, Tripp Edsen (former-
ly of Dope) was recently recruited to
join the band. “He adds to the live
shows,” Static says. “He’s an awe-
some player [and] a great showman.”

Warner Bros. also releases on May
22 a Statie-X DVD, Where the Hell Ave
We and What Day Is It . . . This Is Sta-
tic-X. Liz Goodman, marketing direc-
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tor at the label, says the video was
recently screened in several key U.S.
markets. “It was a good way to reach
core fans of the band,” she explains.
Fans who attended screenings were
given two-song Machine CD samplers.

Managed and booked by Rob
McDermott and Carey Segura for

Andy Gould Management, the band
will tour throughout 2001. After a
brief U.S. club trek this spring, Stat-
ie-X will tour Europe with Slipknot.
The band is also in line for slots at
several summer festivals. Statie-X
will then return to America to par-
ticipate in the Extreme Steel tour.

.I.nll pnI]@ calal“g Alh“mSTM
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT. AND INTERNET é‘:
o « SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY SoundScan® 5 -
2 | 58| ARTIST Bl nme | 23
EZ [ <=2 | IMPRINT & NUMBERDISTRIBUTING LABEL (SUG. LiST PRICE) ez
( ¢ el NO.1 BEm—
STAIND A N DYSFUNCTION
1 1 FLIP/ELEKTRA 62356/EEG (11.98/17.58) ZweeksatNo, 1 | 59
BEE GEES @ ONE NIGHT ONLY
2 24 | POLYDOR 559220/UNIVERSAL (12.98/18.98) 44
JANET JACKSON A? DESIGN OF A DECADE 1986/1996
3 11 | A&M540399*/INTERSCOPE (12.98/18.98) 36
CREED A°® MY OWN PRISON
4 2 WIND-UP 13049 (11.98/18.98) 187
BOB MARLEY AND THE WAILERS ¢'° LEGEND
5 4 TUFF GONG/SLAND 846210/IDJMG (12.98/18.98) 618
JOURNEY ¢ JOURNEY'S GREATEST HITS
6 3 COLUMBIA 44493/CRG (11.98 EX/17.98) 491
METALLICA &2 METALLICA
1 5 ELEKTRA 61113*/FEG (11.98/17.98) 507
KID ROCK A® DEVIL WITHOUT A CAUSE
8 7 TOP DOG/LAVA/ATLANTIC 83119%/AG (12.98/18.98) 122
DIXIE CHICKS &' WIDE OPEN SPACES
9 8 MONUMENT 68195/SONY (NASHVILLE) (10.98 EQ/17.98) 170
SHANIA TWAIN &2 COME ON OVER
10 9 MERCURY (NASHVILLE) 536003 (12.98/18.98) 182
BON JOVI A* CROSS ROAD
11 10 | MERCURY 526013/IDJMG (10.98/17.98) 93
GODSMACK A° GODSMACK
12 6 REPUBLIC 153190/UNIVERSAL (12.98/18.98) 121
BOB SEGER & THE SILVER BULLET BAND A* GREATEST HITS
13 12 | CAPITOL 30334* (10.98/15.98) 340
u2e THE BEST OF 1980-1990
14 18 | ISLAND 524613/IDJMG (12.98/18.98) 63
JAMES TAYLOR &' GREATEST HITS
15 13 | WARNER BROS. 3113 (7.98/11.98) 544
BEE GEES A? BEE GEES GREATEST
16 49 | POLYDOR 800071/UNIVERSAL (13.98/22.98) 84
ENYA A? PAINT THE SKY WITH STARS — THE BEST OF ENYA
17 20 | REPRISE 46835/WARNER BROS, (11.98/17.98) 59
AC/DC &'¢ BACK IN BLACK
18 14 | EASTWEST 92418/EEG (11.98/17.98) 350
EVA CASSIDY SONGBIRD
19 22 | BLIX STREET 10045 (11.98/16.98) 6
SUBLIME A® SUBLIME
20 17 | GASOLINE ALLEY 111413/MCA (12.98/18.98) 230
SADE A* THE BEST OF SADE
21 23 | EPIC 85287 (12.98 EX/18.98) 171
AEROSMITH &'° AEROSMITH'S GREATEST HITS
22 19 | cOwMBIA 57367/CRG (7.98 EQ/11.98) 336
PINK FLOYD &' DARK SIDE OF THE MOON
23 15 | cAPITOL 46001* {10.98/17.98) 1256
DEF LEPPARD A? VAULT — GREATEST HITS 1980-1995
24 21 MERCURY 5287 18/IDJMG (10.98/17.98) 229
2PAC A°® GREATEST HITS
25 21 AMARU/DEATH ROW 490301*/INTERSCOPE (19.98/24.98) 94
DMX A* IT'S DARK AND HELL IS HOT
26 16 | RUFF RYDERS/DEF JAM 558227 #/IDIMG (12.98/18.98) 131
AEROSMITH A* BIG ONES
2 25 | GEFFEN 424716/INTERSCOPE (12.98/18.98) 159
MILES DAVIS A? KIND OF BLUE
28 28 | LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) 106
AC/DC A’ LIVE
29 26 | EASTWEST 92215/EEG (11.98/17.98) 154
JANET A® THE VELVET ROPE
30 | — | VIRGIN 44762 (11.98/17.98) 76
BROOKS & DUNN A? THE GREATEST HITS COLLECTION
31 32 | ARISTA NASHVILLE 18852/RLG (10.98/17.98) 152
SUBLIME A 40 OZ. TO FREEDOM
32 31 GASOLINE ALLEY 111474/MCA {12.98/18.98) 129
TOOL A? AENIMA
33 | 34 | VOLCANO 31087*(11.98/17.98) 179
QUEEN A GREATEST HITS
34 36 | HOLLYWOOD 161265 (11.98/17.98) 403
JANET JACKSON A°® JANET.
35 — | VIRGIN 87825 ({10.98/16.98) 108
MATCHBOX 20 &" YOURSELF OR SOMEONE LIKE YOU
36 30 LAVAVATLANTIC 92721%/AG (10.98/17.98} 213
ABBA A° GOLD
37 40 | POLYDOR 517007/UNIVERSAL {12.98/18.98) 209
BRUCE SPRINGSTEEN A* GREATEST HITS
38 33 | coLumBIA 67060*/CRG (10.98 EQ/17.98) 96
ANDREA BOCELL! A® ROMANZA
39 44 | PHILIPS 539207 (12.98/18.98) 177
TOM PETTY AND THE HEARTBREAKERS A" GREATEST HITS
40 43 MCA 110813 (12.98/18.98) 362
CAROLE KING &'° TAPESTRY
41 38 | EPIC 65850 (7 98 EV/11.98) 452
EAGLES &% THEIR GREATEST HITS 1971-1975
42 42 | ELEKTRA 105%/EEG (11.98/17.98) 314
DAVE MATTHEWS BAND A’ CRASH
43 37 RCA 66904 (11.98/17.98) 251
VARIOUS ARTISTS BODY + SOUL: LOVE SERENADE
44 35 | TIME LIFE 3397 (17.98/19.98) 18
CREEDENCE CLEARWATER REVIVAL A* CHRONICLE THE 20 GREATEST HITS
45 45 | FANTASY 2% (12.98/17.98) 379
VAN MORRISON A* THE BEST OF VAN MORRISON
46 -— | POLYDOR 537459/UNIVERSAL (12.98/18.98) 491
FLEETWOQOD MAC A® GREATEST HITS
4 — | WARNER BROS. 25801 (10.98/17.98) 419
B.B. KING  THE BEST OF B.B. KING - 20TH CENTURY MASTERS THE MILLENIUM COLLECTION
48 29 MCA 111939 (6.98/11.98) 8
PHIL COLLINS A? . HITS
49 4 FACE VALUE/ATLANTIC 83139/AG (10.98/17.98) 123
BARRY WHITE A ALL TIME GREATEST HITS
50 — | MERCURY 52245%/IDJMG (11.98/8.98) 63

Catalog albums are 2-year-oid tities that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart
Weeks column refiects combined weeks title has appeared on The Biliboard 200 and Top Pop Catalog Albums. ® Recording indus-
try Assn. Of America (RIAA) certification for net shipment of 500,0D0 album units (Gold). A RIAA certification for net stupment of
1 mithon units (Piatinum). € RIAA certification for net shipment of 10 million units (Diamond}. Numeral following Platinum or Dsa-
mond symbol indicates album's multt-platinum tevel. For boxed sets. and double alburns with a running time of 100 minutes or more.
the RIAA multiplies shupments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net stupment of 100,000
units (Ora). A Certification of 200,000 units {Platino). A< Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl LP
is available Most tape prices, and CD prices for BMG and WEA labels, are suggested hists. Tape prices marked £Q, and ali other CD
prices, are equivalent prices, which are projected from wholesate prices. indicates past or present Heatseeker title.
© 2001, Billboard/BPI Communications. and SoundScan, Inc.
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East Los Angeles band Los Lobos cel-
ebrate backstage after receiving the
Lifetime Achievement Award.

Offvome
LATINA

Mexican singer Paulina Rubio’s clos-
ing number was the show-stopper at
the awards show.

Emilio Estefan Jr. and his wife, Gloria,
who holds her award for tropical/salsa
album of the year, female.

Jennifer Pefia displays her award
for regional Mexican album of the
year, new artist, backstage at the
awards show.

Hall of Fame recipient Mongo Santa-
maria is presented with his award by
singer and friena Celia Cruz.

‘Hneken«wvmc

‘Billboard

LATIN MUK

& AWARDI 2001

Participating in the “Regional Mexican” panel at the conference, from left, are
Seven Rivers Music president/CEO José Rosario, Famous Music Latin senior cre-
ative director Claribel Cuevas, Miami Herald arts editor Kevin Baxter, Universal
Music VP, western region, Rogelio Macin, and Sony Discos artist Lupillo Rivera.

MIAMI BEACH—The 12th
annual Billboard Latin Musie
Conference attracted a record
600 attendees April 24-26 at
the Eden Roc Hotel here. The
event featured showcases, pan-
els, a question-and-answer ses-
sion with artist Mare Anthony,
and the Billboard Latin Music
Awards. The awards ceremo-
ny, held April 26 at the Jackie
Gleason Theater, was attended
by more than 2,400 people.
(Photos: Rosa Marie Alvarez
and Manny Hernandez)

El Premio de la Estrella award winner
Thalia displays her trophy.

LAI

CONFERENC

Leila Cobo, Billboard’s Caribbean and

B/llboard staffers join Marc Anthony
for a photo op. Standing, from left, are
Geoff Mayfield, director of charts;
Leila Cobo, Caribbean and Latin
America bureau chief; Michele Jacan-
gelo, director of conferences & special
events; Ricardo Companioni, dance
and Latin chart manager; Anthony;
Cebele Rodriguez, sponsorship coor-
dinator; Howard Appelbaum, associ-
ate pubplisher; Michael Paoletta, dance
music editor; Don Jeffrey, managing
editor; and Phyllis Demo, special
events coordinator.

Omar Alfannc was named songwriter
of the year, thanks to the tune “A

Puro Dolor,"
Son by Four.

n

IN M%O(l

which was recorded by

e
a, AWARDS

Pictured, from left, are Tito Puente Jr.
and Crescent Moon artist Shalim.

Latin America bureau chief, interviews
superstar Marc Anthony during an
exclusive question-and-answer ses-
sion at the conference.

Warner Music Latin America recording
star Ricardo Montaner performs at the
Warner opening-night showcase.

Son by Four, winners ot seven Billboard Latin Music Awards, are shown with
staff members of conierence sponsor Heineken. Shown, from left, are William
Lopez, VP, promotions and regional marketing, the Vidal Partnership; Son by
Four members Javier Montes, George Montes, and Pedro Quiles; Marime Rian-
cho, brand manager, Heineken USA; Angel Lopez of Son by Four; and Lisa
Lugo, senior account executive, promotions, the Vidal Partnership.
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More than 15 exhibitors, including
TouchTunes, displayed their products

at the conference. ‘.l.‘ff! _

On the “Latin Tour” panel, from left, ) ] ) Seated at the “Promoting the Album”
are Phil Rodriguez, presicent, Water :
Brother Productions; Pau Donés, lead
singer for Jarabe de Palo, and inde-
pendent promoter Fernando Fazzari.

panel from the conference, from left,
are Kid Curry, PD of WPOW Miami
(Power 96); Jerry Blair, executive VP,
Arista Records; Jorge Pino, VP Sony
Latin; and BMG artist Gisselle.

Pictured, from left, are Bidlboard presi-
dent & publisher Howard Lander, Tele-
mundo Network President John
McNamara, and John Babcock, presi-
dent/CEQ of Billboard parent BPI
Communications.

At the opening-night reception for the
conference, sponsored in part by HTV,
from left, are HTV staffers Luis Merida,
director of programming; Rina Miran-
da, programming coordinator; Plar
Revoredo, manager of talent and artist
relations; and Gabriel Baptiste, GM.

Smiling at the opening-night reception, sponsored in part by Mamey Produc-

tions, are Mamey staffers and promotional aides. Kneeling, from left, are Adriana
Pumarejo, executive producer, and Dylan Delquernico, producer. Standing, from L
left, are Santos Erminy, director; Yalile, promotional aide; Ernesto Alemany, WEA Latina artist Carolina Lao per-

director; Camila, promotional aide; Jaime Pina, producer; Jamie Levine, writer, forms during the Warner Music open-
and Edgar Cabral, director of photography. ing-night showcase.

Prestigio Recordings artist George
Lamond performs during the Prestigio
Recordings and RMM snowcase.

BMG's Los Tri-O, winners of the pop
album of the year, group, trophy, are
pictured with Marime Riancho, brand
manager, Heineken USA.

Sony Discos artist Tommy Torres per-
forms at a showcase at Level.

At the Warner Music showcase, from left, are Josh Eggleston, productlon coor-
dinator, HBO; Alberto Ferreras, senior writer/producer, on-air promotion, HBO;
Veronica Lopez, manager, HBO Latino, which was one of the conference’s spon-
sors; Elaine Brown, VP, on-air programming, HBO; and Jose Pabio Rodriguez,
account executive, Dieste & Partners.

Pictured prior to the music awards eer-
emony at the Jackie Gleason Theater
in Miami Beach, from left, are Rudy
Pérez (who won producer of the year),
singer Luis Fonsi, singer Lissette, and
her husband, singer Wilty Chirino.

!

4 Heineken 2 3 EN VIVO

Billboard

LATIN ~MUSK

D1 2001

On tne “President’s Panel” at the conference, from left, are Bruno del Granado,

Trade publication Latino /mpact spon-

sored a luncheon at the conference. Julio Iglesias, left, and Alejandro president, Maverick Musica: Rodolfo Lopez-Negrete, BMG’s VP for the Latin

Pictured is publisher/co-founder Ros- Fernandez sing a duet at the region; Manolo Diaz, chairman, Universal Music Latino; and Ifigo Zabala, presi- Spanish superstar Alejandro Sanz
alind Rodriguez. awards show. dent, Warner Music Latin America. gives it his all during a performance.
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RHINO REISSUES ELVIS COSTELLO CATALOG

(Continued from page 5)

same record over and over again.”

The rich diversity of Costello’s
work—originally released in the U.S.
by Columbia (1977-86) and Warner
Bros. (1989-96)—w1ill be reconsidered
in depth beginning this summer,
when Rhino Records begins reissuing
the singer/songwriter’s back catalog
in a comprehensive series of two-CD
sets. Priced at $17.98, each album will
feature a full disc loaded with alter-
nate, rare, and unreleased material.

Due Aug. 7, the first trio of Costel-
lo albums will consist of the artist’s
debut, My Aim Is True (1977); his
Warner Bros. bow, Spike (°89); and
his final Warner studio set, All This
Useless Beauty ('96). Rhino is organ-
izing its quarterly groupings of
releases along thematic lines, rather
than simply issuing the albums
chronologically—as Rykodisc did in
1993-95, when it brought out aug-
mented versions of Costello’s 11
Columbia sets. Those earlier reissues
replicated the packages originated by
Demon Records in the U.K.

Costello explains, “That was a
record label that my former manag-
er [Jake Riviera] and myself were
really involved in, and therefore we
had the ability to package things
exactly as we wanted. Ryko’s
undoubted ability to do things was
really never called upon, because
they simply replicated everything
that we did in England.”

The musician points out that the
simple chronological organization of
the earlier campaign may have
worked against some of the less well-
known collections in his catalog. “A
Pekingese in a tuxedo could sell you
My Aim Is True, you know,” Costello
says. “When you’ve got a record that
maybe didn’t reach its audience in its
time, you have to use a bit of imagina-
tion in the way that you present it, to
make it seem as if it might be worth
investigating now.

“If you're really going to entice
people, then you've got to try to tell a
tale,” Costello continues. “I think
telling it chronologically just invites
the historical judgment, which you
can read about in the 9,000 list
anthologies that you can buy in any
bookstore—The Boy's Book of Pop
Records or whatev-
er it is. Placing
them in groupings
as we have done, 1
think, is only going
to invite a less
chronological, a less
historical view.”

The arrival of
Costello’s catalog at
Rhino was a long
time coming, according to the label’s
senior VP of A&R Gary Stewart.

“We had wanted to pursue the cat-
alog when it was up for grabs in '93
and just didn’t get it,” Stewart says.
“That was that, but we stayed in
touch. It kind of coalesced when [in
1998] we worked on an album of songs
he had mostly written for other peo-
ple called Bespoke Songs, Lost Dogs,
Detours & Rendezvous, and we devel-
oped a working relationship, with him
co-producing that package, and the
catalog coming up for grabs. He then

STEWART

asked us at that point if we were inter-
ested, and we were—extremely.”

Costello may have his ultimate cor-
porate advocate in Stewart. “He is
the Beatles to me,” the Rhino execu-
tive confesses. “There’s nobody that
I am as fanatical about.”

With Costello’s arrival at Rhino—
which is part of the Warner Music
Group—the musician mates his early
catalog with the material he cut dur-
ing his seven-year Warner Bros.
sojourn—a period he looks back on
with undisguised bitterness.

“I left Warner Bros. with incredi-
bly bad blood,” Costello says. “I think
those that were there when I left
have now got what they deserve, and
they’re in the shit, and I look forward
to [incoming president] Tom Whalley
kind of getting [the company] back
out of the shit. Some really talented
people there were undervalued and
either left disgruntled or stayed there
disgruntled, and some of the less tal-
ented people got paid a whole bunch
of money to fuck the company up.”

He adds, “It's a great delight to me
that I've got some sort of influence on
the direction of that Warner catalog
now, by working it in conjunction
with those at Rhino—who, obvious-
ly while taking the major funding
from the AOL Time Warner dollar,
are independent in spirit.”

A STUDY IN SONGCRAFT

Costello says that the first three
albums due in the Rhino reissue are
“sort of all solo records, really—odd
to say, because [All This Useless
Beauty]is eredited to the Attractions,
but the group was essentially break-
ing up while we were making it.”

Of the bonus material, Costello
says, “[For] My Aim Is True, there
isn’t an awful lot of additional mate-
rial, apart from what came out on
the original reissue. A couple of
tracks that were missing then have
come to light, gladly—[including] a
killer version of ‘No Action’ that was
cut at the same session as ‘Watching
the Detectives.’ It’s almost totally
distorted, because the mikes were
set for a much quieter song, and we
went blasting into this.

“All This Useless Beauty was con-
ceived originally as a double-album,”
Costello adds. “A whole lot of other
stuff came to light, including some
alternate versions of some songs that
have totally different arrangements,
ranging from acoustic-guitar demos
done in proper studios to very funky-
sounding 4-track demos done at home
on a cheap 4-track recorder.

“The same is true of the Spike addi-
tional tracks,” he adds. “You get two
views of the song: You hear how it
was written, and you get to hear how
I was particularly interested in try-
ing torealize it at the time, which was
to go and play with all these amazing
players. We were so lucky on that
record, with Roger McGuinn, Paul
McCartney, the Dirty Dozen, and
Allen Toussaint. Everything was [cut]
instrument by instrument, so it real-
ly was like filling in an illustration that
we had a sketch of.”

The second group of reissues, due
Oct. 16, comprises three albums fea-

turing Costello’s longtime band the
Attractions (bassist Bruce Thomas,
keyboardist Steve Nieve, and drum-
mer Pete Thomas): This Year's Model
(1978), Blood and Chocolate ('86), and
Brutal Youth (94).

“They’re the beginning, middle,
and end of the Attractions as a
rock’n’roll band,” Costello explains.
“They all sort of relate to the band
blueprint. It’s a sound we checked in
with about every eight or nine years.”

The third flight of releases, sched-
uled for January 2002, comprises

‘A Pekingese in a
tuxedo could sell ‘My
Aim Is True.’ But
when you've got a
record that didn’t
reach its audience in
its time, you have to
use imagination in the
way you present it.’

—ELVIS COSTELLO

Costello’s most elegant pop records:
Armed Forces (1979), Imperial Bed-
room ('82), and Mighty Like a Rose
(’91). He notes, “| Those albums are]
[about] using the studio in a slightly
more expansive way, as an orna-
menting workshop.”

According to Stewart, the April
2002 grouping of Get Happy! (1980),
Trust ('81), and Punch the Clock (83)
will explore the Attractions’ evolu-
tion, while the July 2002 set of Almost

Blue (81), King of America (86), and
Kojak Variety (°95) will survey Cos-
tello's American roots influences.

Details have not been finalized, but
Stewart says that Goodbye Cruel
World (1984) could be paired with an
expanded edition of the odds-and-
sods compilation Taking Liberties
(’80), while Costello’s collaboration
with the Brodsky Quartet, The Juli-
et Letters ('93), might be issued with
“something that collects a lot of his
artier things, records he did with the
Jazz Passengers, things that reflect a
jazz and classical flavor.”

EXTRAS GALORE

Stewart says of Rhino’s decision to
make each album a two-CD set, “The
reason we're doing them as two CDs
is two-fold. One is to be able to add
more material. You're pretty much
maxed out on a lot of the [Columbia]
releases if you stick to a single CD. A
lot of the Warner Bros. records were
particularly long, so you can’t add
more than a handful [of tracks] on top
of that. Second, it’s to maintain the
purity of the original record and allow
people to hear that by itself. And,
since we think the extra material is so
superior, I don’t like making it track
Nos. 14 through 29.”

Unlike the relatively spare Ryko-
disc sets, each Rhino package will in-
clude a 28-page book with lyries of
each original Costello song. “I think
he’s the best songwriter of modern
times,” Stewart says, “and [because
he’s] an extremely literate verbal
artist and an incredible lyricist—a la
Cole Porter or Sammy Cahn—his
[lyrics] should be available.”

Costello will again pen liner notes,
though plans did not call for his par-
ticipation at first. Instead, Rhino com-
misstoned several well-known writ-

FRANCE’S AIR GETS TRIPPY WITH NEW SOURCE ALBUM

(Continued from page 19)

adds, “For the new album, we could
use all the toys we wanted to; we
didn’t have to be so obvious with the
"70s stuff. The new album captures
the freedom of the ’70s, not neces-
sarily the specific musical sounds
[or] instruments of that era.”

Godin and Dunckel say they spent
six months working on 10,000 Hz.
Legend in Paris. When the album
was near completion, the two went
to Los Angeles to add some final
touches, Godin says. “There are just
certain sounds and elements we
couldn’t get in Paris. So, we went to
L.A. to record with a choir, classical
musicians, and guest artists.”

The guest artists he’s referring to
are Beck (“The Vagabond” and
“Don’t Be Light”) and Sugar and
Yumiko of Buffalo Daughter (“Sex
Born Poison”), as well as Red Kross
drummer Brian Reitzell, an alum-
nus of the Moon Safari tour.

If truth be told, the duo is quite
enamored of the City of Angels. “This
album is also our love story with
L.A.,” Godin says, laughing. “It’s like
our vision of America—or maybe the
effect America has had on us.”

The album’s first single, “Radio

#1,” shipped to modern rock and
triple-A formats May 1 and can be
heard on the label’s Web site, Astral-
werks.com. (On May 14, the label will
deliver the album to college, modern
rock, and triple-A radio.)

With Gallic tongue firmly planted
in cheek, the twosome shares
thoughts about mainstream radio.
“We really don’t worry about com-
mercial success,” Dunckel offers.
“Which is why we did ‘Radio #1,”
Godin interjects. “It’s our thoughts
on popular radio today.”

The video for “Radio #1” was
directed by the Parisian team of
Alex and Martin, who previously
directed videos for fellow French
acts Cassius and Phoenix. It fea-
tures Godin and Dunckel broad-
casting their own pirate radio sta-
tion in a remote desert location.

In a savvy marketing move,
Astralwerks has partnered with
MTV2 to pre-promote the album.
For approximately four weeks prior
to the album’s release, Clift explains,
the cable network will air special
promotional clips (created by Paris-
based designer Ora-Ito), Air’s previ-
ous videos, a documentary by Mike

ers to author the notes.

While Costello says the writers “did
a very thorough and obviously sincere
Job,” he adds that there “are enough
half-assed books on the shelf with my
face on the cover that I had nothing to
do with that we don’t have to con-
tribute, no matter how erudite those
writers happen to be. There’s already
too few trees in the world; if we are
going to waste any more paper, [
might as well get the blame.”

Rhino product manager Jimmy
Edwards says the label’s initial mar-
keting thrust will target Web users.
“There’ll be a major focus on Internet
marketing with online accounts.
We’ve had tremendous success with
past singer/songwriter projects. This
marketing will include promotional
pre-street downloads of the bonus
material. There will also be some ex-
clusive content and various contest-
type things. We feel that [the Web] is
a good way to reach the true fan.”

At retail, “there’ll be aggressive
price and positioning, and we'll have
the whole catalog,” Edwards says.
“This is long-term for us. We're try-
ing to become the home of Elvis
Costello. This won’t just be an initial
push. It’s a strong commitment from
Rhino for the next year-and-a-half
[or] two years and on.”

Vinee Szydlowski, director of prod-
uct at Virgin Entertainment in Los
Angeles, looks forward to the Costel-
lo campaign. “We’re already experi-
encing great sales on the double
[Rhino compilation The Very Best of
Elvis Costello] that came out [April
211,” he says. “I can’t say enough
about Rhino handling it. These pack-
ages are in expert hands.”

Additional reporting for this story
was provided by Jill Pesselnick.

Mills (who did the artwork for Moon
Safari), and the new videoclip.

MTV2 is also the official presen-
ter of Air’s upcoming tour, which
commences June 14 and takes in 20
key markets. Opening for Air is
Parisian Sebastien Tellier, the first
signing to Air’s own label, Record
Makers. Tellier’s debut album, L'In-
croyable Vérité (The Unbelievable
Truth), will be released through
Astralwerks June 12.

To further increase Air’s pres-
ence, the label will work with sev-
eral key Web sites to promote both
the album and the tour, according to
Clift. “We aim to use the materials
generated by Ora-Ito to provide
interesting content for online retail-
ers as well as music sites, including
Netecards and Webclips that can be
moved around virally,” Clift says.
“Because Air’s fan base is very
diverse, our marketing campaign
will be pretty widescreen.”

Air is managed by Stephane
Elfassi of Paris-based Record Mak-
ers and booked by Marlene Tsuchii
of Los Angeles-based ArtistDirect.
The duo’s music is published by
France’s Revolvair.
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UNSIGNED ARTISTS AND

B Y L A IR R Y

RAN TING: There are days when tracing the activities of folks who make
rock’n’roll can be downright exasperating. Our complaint is age-old, but
it remains as relevant as ever. How do some of the flat-out worst bands
in the business get major-label deals, while true talent often has to strug-
| gle to stay alive?

! Yeuh, yeah . . . we know that there’s no solid answer to such a subjec-
tive question. But it’s hard not to ponder such things on an afternoon dur-
ing which we've trudged through a dozen big-money releases that don’t
deserve a dime of marketing money—only to discover Laying Low & In-
between by Django & the Regulars, a project that demands the attention
of anyone who wonders why rock music is so darn tedious these days.

Laying Low & In-between is the second full-length collection by the
New York-rooted jangle-pop trio led by Django Haskins, a singer/tune-
smith whose affinity for the classic recordings of Elvis Costello and Tom
Petty is undeniable. However, there’s nothing derivative on this set, which
was produced by the singer with Don Fleming (Sonic Youth, Teenage
Fanclub) and Mike Daly of Whiskeytown.

Rather, Haskins uses his influences as inspiration for songs that are as
fresh and infectious as they are
comfortably familiar. The sub-
ject matter of his songs rarely
strays from the topic of love in
its various forms, and that’s just
fine. Such tunes as “Disappoint-
ment Book” (which is starting to
get airplay from college radio
stations on the East Coast) and
“Sooner” reveal Haskins’ flair
for weaving intimate yet relat-
able lyrics.

Haskins, who's also a formida-
ble guitarist, has been leading bands and cutting solo material for 10 years
now. In addition to this new set, his work can currently be heard on the
Varese Sarabande soundtrack to the film Steal This Movie. Speaking of
movies, a cut from a still-to-be-confirmed tune from Laying Low & In-
between will be featured in the indie film The Manhattan Dating Project.

Django & the Regulars, which features Byron Isaacs on bass and
Neil Nunziato on drums, will be spending much of the spring and early
summer on the road. If you want to hear a great band making even bet-
ter music, hunt this one down. For more information, check out mod-
musicrecords.com.

Haskins uses his
wnfluences as in-
spiration for songs
that are as fresh and
infectious as they are
comfortably familiar.

DETROIT ROCKS ON: It’s such a treat to report that Marcella
Detroit, best known for her tenure as a member of the eternally
underappreciated Shakespeare’s Sister, has finally emerged from
the studio with a new recording.

“Lust for Like” is the first single from the artist’s forthcoming album,
Dancing Madly Sideways, and it shows her effectively straddling the line
dividing electronica and metallic rock. Surrounded by percolating rhythms
[ and taut guitar lines, Detroit lures the listener with a seductive purr that
she whips into a ferocious, face-crackin’ rant by the time she reaches the
chorus. Produced by Paula Jones (noted for her work with Dido and
New Radicals, among others), this track is easily Detroit’s most com-
merecially viable release in years.

“Lust for Like” is currently for sale exclusively on Detroit’s splashy
new Web site (marcelladetroit.com), as well as via the Internet home of
Tower Records (towerrecords.com) and CDnow.com. Dancing Madly
Sideways will be available in the same way in early summer.

STRUMMIN G: The eponymous debut of Mieka Pauley is one of those
sweet little dises that doesn’t pretend to do more than offer a little lis-
tening pleasure. She’s not aiming for high art or to chunge the world.
Pauley’s just an appealing young woman who writes and performs folk-
inflected pop with palpable sincerity.

She’s currently a student at Harvard, dividing her time between tak-
ing classes and playing gigs. In the past few months, she’s begun to
make an impressive dent in the Boston club scene, earning high marks
from local critics for songs that unfold like pages from a diary. Pauley’s
material is performed in spare arrangements that allow the listener to
fully appreciate her voice, which is reminiscent of a young Sarah
MecLachlan. In all, this disc is a lovely recording by a charming young
artist who has a nifty future in this business.

For more information, write to Pauley at mieka.pauley@hotmail.com.

WEBB BROS. ‘MAROONED’ IN AMERICA

(Continued from page 20)

the hands of Wyndham Wallace, head
of England’s Easy!Tiger Records,
which ultimately released the rough-
hewn collection of songs as Peyond
the Biosphere in 1999. The debut
record became a critical favorite and
led to a deal with WEA in the U.K.

To produce their song cycle about
the often hellish world of Chicago
nightlife (published by BMG
Publishing, ASCAP), the Webbs
brought in Stephen Street, noted
for his work with the Smiths, the
Cranberries, and Blur.

Christiaan says, “We got tolive [in
England] and work with Stephen,
who’d worked on all these fantastic
British records, and record in the old-
fashioned British way, out in a coun-
try house. It wus lovely—you could
go jogging every morning, and there
were none of those distractions that
you have recording in the city.”

The brothers had some ambitious
objectives in making Maroon, says
Christiaan. “We wanted to make a
modern record, but we've always
been fascinated and obsessed with
late-'60s and "70s records—not con-
cept records, but records that are able
to have a mood that carries through
the whole record and a theme to the
album that ties everything together. I
thought that all of Bowie’s albums in
the "70s did that so well, where you
could play the record and forget about

it, in a sense, because it was going to
take you away to a place, and it was
going to have a mood. In the last 10
vears, especially, there’s been a move
away from those sorts of records. You
find yourself skipping through to the
songs you want to hear, and it almost
seems like a collection of singles, as
opposed to a work of art.”

Maroon—which was issued on the
brothers’ own Mews5 label via WEA
U.K. last year—received rapturous
reviews from the English music
press, who compared it to works by
the Beach Boys, the Beatles, Elvis
Costello, and other pop masters.

lather than emphasize a single
track, Division One will initially
work the whole album, according to
associate director of marketing
Sandi Hemmerlein.

“Because the album functions so
well in its entirety, and it really is
conceived as an album, we're start-
ing off with [album] formats,” Hem-
merlein says. “We've shipped a sam-
pler to college radio, just to get
awareness built at college. We will
ship the entire album to college, and
we're also going initially for triple-A.
We will target adds at noncommer-
cial triple-A, and depending on what
kind of feedback we get from those
stations, if we think we have a shot,
we'll go for commercial triple-A, and
then we'll build from there.”

Maroon will be the focus of a
major publicity initiative, Hemmer-
lein says. “As with many of the other
releases that come through Division
One, it will be press-driven. That
won’t be a problem, because we have
so much press secured at this point
already. Not only have they had such
glowing press coverage coming out
of the U.K., but what we already
have secured for the United States
is incredible.”

She says the label has gotten early
commitments for features or reviews
from Interview, Entertainment Week -
ly, Rolling Stone, Spin, CM.J, Details,
Jane, and Flaunt magazines.

The Webb Brothers—who are
booked by Little Big Man and man-
aged by Paul Craig of Super Vision
in London—will perform showcases
in New York, Los Angeles, and
Chicago around the release date.
“They can either perform an
acoustic three-person show or a big
plugged-in electric show,” says
Hemmerlein. “In L.A. and New
York, we're trying to have them
perform two showcase shows, one
electric and one acoustic.”

While no decisions have been
made involving a possible single,
videos for the tracks “Summer Peo-
ple” and “I Can’t Believe You're
Gone” were shot in conjunction
with the album’s English release.
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Robert Gray, Producer Steve Jordan Got The Blues Again For Ryko

BY WES ORSHOSKI

NEW YORK—Robert Cray chuck-
les as he describes the way in which
he and his band recorded albums in
the late '80s and early 90s.

“We would take like five days
back then,” he says. “You’d make
a record when you had the time.
I'd get a call from somebody ask-
ing me, ‘Hey, you guys gonna be in
L.A. any time soon? OK, let’s cut
arecord.””

Quite a lot has changed in re-
cent years, especially as Cray and
company recorded two sets—
1999's Take Your Shoes Off (Ryko)
and the forthcoming Shoulda
Been Home (May 15, Ryko)—
under the direction of producer
Steve Jordan.

Gone are the days of the spon-
taneous recording sessions sched-
uled in between tour stops. In fact,
during the recording of Shoulda,
Jordan sequestered the Bay Area-
based band in Nashville’s Wood-
land Studios, where it cut the
album over three weeks.

Cray says that Jordan—who
took the band to Nashville to avoid
distractions from friends and fam-
ily members—was again tireless
in his crafting of the band’s songs,
as was the case for Take Your
Shoes Off, which won the 1999
Grammy Award for best contem-
porary blues album. “He was
wearing everybody out. We got in
there, and we just rolled and
rolled and rolled and rolled,” Cray
says with a laugh.

On Shoulda, Cray, 47, continues
to distance himself from his guitar-
hero past. Like Take Your Shoes
Off, the new album is much more

focused on his smooth, soulful
vocal performances and features
much less guitar soloing than did
Cray’s previous 10 studio sets.

“Everybody thinks of him as
this guitar player that can really
sing, but he’s a really great singer
too. And that’s what I tried to
show people with these records,”
says Jordan, who also plays drums
in the X-Pensive Winos, Keith
Richards’ side band.

Having grown tired of feeling the
need to solo in pretty much every
song—as most of his material dic-
tates—Cray has welcomed the
change. “These songs really don’t
lend themselves to the obligatory
solo,” he says. “It’s not necessary.
Now, I just do it by the song. If the
song requires something a little
more than fill—you know, a lick
here and there—that’s cool. If it
doesn’t, we don’t have it.”

Yet Jordan notes that there are
definitely some solos on Shoulda.
“On this one, I tried to satisfy
some of his other fans who maybe
didn’t get enough guitar solos on
the last record.” Earlier this
year, Universal/Mercury also
treated those fans with the rere-
lease of Cray’s 1980 debut, Who’s
Been Talking, in its new “Blues
Classics: Remastered & Revisit-
ed” series.

With the focus off Cray’s guitar
skills, Jordan says, the band has
become much more free to try new
things. At Jordan’s urging, Cray
and his longtime bandmates—
keyboardist Jim Pugh, bassist
Karl Sevareid, and drummer
Kevin Hayes—experimented with
different guitar tones, amps,
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CRAY

microphones, and percussion
instruments on Skoulda.

Jordan says he had been “dying”
to produce a Cray album since the
two first met in 1987 during the
filming of the Chuck Berry docu-
mentary “Hail! Hail! Rock 'n’
Roll.” Both Cray and Jordan per-
form in the film.

“I was just waiting my turn,”
Jordan says. From the very start
of the Take Your Shoes Off ses-
sions, the producer made it clear
that he wouldn’t settle for “just
OK” takes. He says both Cray and
the band “stepped up on the first
album and really took it to a new
level on this one.”

Jordan “pulls us together in a
way that I don’t think we've ever
been able to work together
before,” says Los Angeles-based
Cray (whose material is published
by Robert Cray Publishing and
various other BMI-affiliated com-
panies). “He just brought a lot
more out of us. We've worked with
other producers before, and I've
produced the records. And, you
know, we thought, maybe as a
band, we could pretty much do it
on our own. And we did to a cer-
tain extent. But with Steve, we
had somebody in there kicking our
butt and coming up with a little bit
different take on what we thought
were our finished songs.”

Adds Jordan, “I try to get the
best out of that band and capture
a magical, musical moment on
record . .. I believe that people
who really love making music and
want to make great records enjoy
working hard to get to the place
where they can listen to a record
five years or 10 years from the
point that they made it and still be
proud. I believe that these people
want to make some timeless
music. And I believe that these
records will be able to be listened
to 20 years from now, or 30 years
from now, and still be enjoyed.
And that was the goal.”

George Howard, president of
Ryko, which signed Cray to a long-
term deal in 1999 after 13 years
with Mercury, says this second col-
laboration between Jordan and the
band “continues to show just how
versatile Robert is.”

“I think this record only takes
that a level deeper,” Howard says.
“On the first record, Steve and
Robert were kind of getting to
know each other and were trying

to flush out that ‘new direction.’
And with this record, it’s kind of
like old friends getting together.
So, to my ears, it’s a much strong-
er record.”

To Don Van Cleave, president of
the 74-store Coalition of Indepen-
dent Music Stores and owner of
Magic Platter in Birmingham,
Ala., the new effort “is better than
the last one,” he says. “It’s bluesi-
er than his last effort.”

Van Cleave adds his stores are
certain to “sell the hell out of”
Shoulda. “When you think about
the blues stars who’'ve reached
some level of success, not a whole
lot of ’em are releasing records
very often. So, we're always
looking for something for that
fan. Because of that, this album
is going to be really important
for us—this one, and the new
Buddy Guy.”

Cray, who is booked by the Rose-
bud Agency in San Francisco,
returns to the road this month and
will spend most of July in Europe.
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He says he’s not sure if Jordan and
the band will reconvene for a third
collaboration. “We’ll just play it one
by one. I like Steve, I think he’s
great. But, also, I think you have to
change as well.”

Nevertheless, Cray says that
he is extremely pleased with the
new set. He says it accurately
reflects the maturity that he and
the band have gained musically
and personally. And it’s perhaps
because of this that the album
feels a bit more vulnerable and
certainly more serious than some
of his previous efforts.

“Maturity has a whole lot to do
with the way that we approach
the song now,” he says. “I think
understanding how to deliver a
song vocally, and musically, is
something that you learn over
time ... And, also, we've had a lit-
tle bit more experience in life,
too. We can sing about things we
know a lot more about now. It’s
just not a cover song anymore.
I'm covering it now for real.”
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here has never been more

music coming out of the

50th state, and more—

much more—is on the way.
Hawaii is a cosmopolitan society,
and the rich diversity of music re-
corded here reflects that. Hawai-
ian record labels, and a few others
closely associated with IHawaiian
music, put out approximately 200
new titles each year. The collective
catalog includes everything from
traditional Hawaiian chant to hip-
hop, reggae, pop and rock.

A majority of the music is
either traditional or contemporary
Hawaiian.

“Statistics show that Hawaiian
music is big and getting bigger,”
says Jon de Mello, president and
CEO of the Mountain Apple Com-
pany, one of the largest and oldest
Hawaii-based labels. Mountain
Apple is active in record produc-
tion and artist development. I

also distributes a growing roster of

other local labels.

FROM THE MAINLAND

Two mainland-based labels
stand out as important players in
the Hawailan music scene. George
Winston's Hawatian Slack Key Guitar
Masters series on his Dancing Cat
label documents the uniquely
Hawailan genre of ki ho'alu (slack-
key guitar). There was a time when
ki ho’alu was relatively obscure,
even in Hawall, but Winston has
helped take the music to a world
audience by releasing more than
30 ki ho’alu albums by various
slack-key masters since 1994.

Now Winston’s connections as
a Windham Hill artist are helping
take ki ho’alu to an ever larger
audience.

“BMG has rolled Windham
Hill's operations into RCA Clas-
sics. Thetr promotion and market-
ing people really feel that there’s a
great potential for the series, and
they want to help us take that
whole series and the genre to the
next level,” says Ben Churchill,
VP of marketing and production
at Dancing Cat.

The Brothers Gazimero
Major figures in contemporary
Hawailan music since the early
1970s, Robert (acoustic bass) and
Roland (acoustic guitar) Cazimero
took Hawaiian music in new direc-
tions as members of Sunday
Manoa and then on their own.
The duo’s blending of traditional
Hawaiian and hapa-haole music
with mainstream American pop
and rock was once considered rad-
ical but is now seen as “tradition-
al.” Frequent Na Hoku Hanohano
Award winners, both are success-
ful solo recording artists. The
Brothers’ annual May Day concert
in Waikiki is a big event in
Hawaiian music. Current album:
The Sound of the Sea Surrounds Me
(The Mountain Apple Company),
a first-time CD release of their
1986 Hoku Award winner.

HANA

The Hawaiian Islands
Are Home To Music
That Travels Well

BY JOHN BERGER

Ledward Kaapana and
Cyril Pahinui are among the
slack-key masters who will be
performing this year at major
summer festivals—a step up
from smaller performing-arts
circuit venues. The expand-
ed schedule will also include
television and radio appear-
ances.

“Instead of playing for
800 to 2,000 people, the
could be in front of 10,000 at
one time,” says Churchill.
“We're sure this will help in-
troduce this style of Hawai-
ian music to a lot of people
and open doors for other
artists.”

Michael Cord’s Hana Ola
label specializes in state-of-
the-art restoration and digi-
tal remastering of historic
out-of-print Ilawailan re-
cordings dating from the early
days of the islands’ recording
industry. A surprise hit for Hana

Kawai Cockett

One of the foremost exponents of
traditional Hawaiian music, Kawai
Cockett is a “native-speaker” who
learned English only after he
started school. A staunch tradi-

tionalist, he performs almost
entirely in Hawaiian with tradi-
tional instrumentation of ukulele,
acoustic bass and acoustic guitar.
Cockett is a two-time Hoku Award
winner (Male Vocalist). Extensive
annotation (including Hawaiian
lyrics, English translations and
background information) makes
Cockett’s recordings fully accessi-
ble to mainstream audiences. Fach
Cockett album is a perfect intro-
duction to traditional Hawaiian
music. Current album: Hula! Hula!
Hula! (Hula).

Israel “iZ” Kamakawiwo’ole

Ola last year was Club Nisei, an
anthology of recordings made by
local jJapanese musicians after

Tony Conjugacion

Tony Conjugacion (Tony C.) has
been reinventing himself as a
singer and entertainer since the

release of his debut album,
Hawaitan Passion, in 1985. Versatile
and eclectic, he is known for his
beautiful falsetto voice and flam-
boyant costumes. Conjugacion also
recorded traditional hapa-haole
songs and worked with his older
brother, innovative composer/per-
former “Brother Noland” Con-
jugacion, on cross-cultural proj-
ects.
traditional Hawaiian songs and
also dances hula. Conjugacion
took time off from recording to
perform on Broadway (as Tony C.
Avanti). His 2000 album TC2000 is
a blend of Hawatian chant and
international dance-club music.
Current album: TC2000 (The
Mountain Apple Company).

He recorded an album of

World War 1. The disc was
originally produced as Ha-
waiian Nisei Songs for release
in Japan, but response to a
local review of the album was
so fervent that Hana Ola cre-
ated an upgraded edition for
American audiences. A sec-
ond album in the series was
released in April. A third is
on the way.

OUTSIDERS ARE IN

There are currently resi-
dent artists who record in
Spanish, Tongan, Samoan or
Chinese, but English is the
language used by the vast
majority of island artists.
FHawaiian is second.

Fans of traditional Ha-
wailan and hapa-haole music
continue to decry the perva-
siveness  of Jawailan or
“island music” throughout the
local music industry. The genre
reflects the tremendous populari-
ty of reggae music among younger
residents. The word “island” is
understood to mean Jamaican
reggae.

The origins of Jawaiian go
back two decades. Henry Kapono
Kaaihue and “Brother Noland”
Conjugacion were among the first
to incorporate reggae rhythms in
their compositions. Most of those
who followed did so as cover
bands playing Jamaican hits
rather than as innovators. By
1990, Jawaiian was booming.
Teens and young adults embraced
the music while remaining oblivi-
ous to the underlying rastafari
message. Some acts simply redid
pop hits with a reggae beat.
Others affected Jamaican accents
and rastalar mannerisms,

A cultural backlash similar to
the infamons “Disco Sucks!” cam-
paign ol years past vesulted in the
official “death™ of Jawaiian being
proclaimed sometime in the early
'90s. All that actually changed was
the name, and even that has
become acceptable again. The
sheer commercial and popular
impact ol “island music” was final-
ly acknowledged by the IHawai'i
Academy of Recording Arts
(FIARA) in 1999, when a reggae
category was added to the Na
Hoku Hahanano Awards. The fact
that Fijian-born George “Fiji”
Veikoso, one of the most powerlul

and distinctive talents on the
Jawaiian scene, won Male Vocalist
of the Year honors in 1998 also
served notice that the conservative
HARA membership was starting to
accept the sound.

BACK TO THE ROOTS

The continuing popularity of
“island music” has been mirrored
more recently by a popular resur-
gence of interest in traditional
Hawanian music. A small but grow-
mg number of young musicians
are looking to cultural icons like
Genoa Keawe, Kahauanu Lake
and Kawai Cockett for guidance
and inspiration.

Keawe, 81, stull performs each
week in Waikiki. Cockett delighted
traditionalists with a new album
earlier this year.

Now new groups—Moanalua,
Pai’ea and ‘Ale’a—are revitalizing
the traditionalists’ sound of
ukulele, acoustic guitar, acoustic
or electric bass and sometimes
steel guitar or piano. Their ap-
proach is reminiscent of the bold
sound of Sunday Manoa in the
late ’60s, although these three new
bands are proving more palatable
to many older traditionalists than
Sunday Manoa was 30 years ago.

“They’re taking the old sound
and pumping it up,” explains
Donald P “Flip” McDiarmid IHI,
president of Kona-Kai Distrib-
utors and Hula Records, a label
with roots deep in traditional
Hawanan music. McDiarmid’s
father recorded Gabby Pahinui,
the original Sons of Hawai'i and
the Kahauanu Lake Trio, as well
as Sunday Manoa. McDiarmid has
maintained the label's emphasis
on traditional music. “The guitar
licks and ukulele licks are really
what’s taking it to another level,”
he says. “They're also pretty tight
with the harmonies.”

The ukulele is hot these days
in other genres, due in large part
to the distinctive styles of Kelly
“Kelly Boy” DeLlima, Troy Fer-
nandez and the explosive Jake
Shimabukuro. All three use the
uke as a lead instrument rather
than as part of the rhythm section.
Shimabukuro is well on the way to
giving the uke the star status long
enjoyed by the rock guitar and
says he considers the possibilities
unlimited.

Hawailan falsetto is also com-
ing on strong again, with the
Clyde Kindy Sproat Falsetto
Festival on the Big Island and the
Frank B. Shaner Hawaiian Fal-
setto Singing Contest on Oahu
providing public recognition and
sometimes record contracts. Most
Hawailian falsetto singers these
days are male, but Amy Hanaali’i
Gilliom and Brittney Anelaikalani
Jennings are helping perpetuate
the female wradition.

BEYOND THE SHORE
An important element in the
dramatic growth of the music out-
side Hawail has been industry
exposure and the resulting aware-
ness that the public is buying what
Hawaii has to offer. Marun Denny,
Arthur Lyman, Don Ho, liz
Damon’s Orient Express, Glenn
Medeciros and the Hi-Town DJs are
among the very few llawaiian
artists to have registered on the
Billboard ot 100 or Billboard
200 chart since 1954, and all did
so on national labels. Action on the
World Music chart in recent years
Continued on puge 34
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Hawall RADIO:

Consolidation Affects
Programmers, Artists
And Labels

hree Mainland corporations

now operate a total of 19 of

Honolulu’s 37 radio stations,
drastically changing the face and
sound of Island radio over the
past five or six years.

And a surge of interest in
“istand rhythms,” that contempo-
rary Hawaian sound that borrows
equal parts of reggae and rock,
has fueled a major change among
programmers, recording artists
and record labels. Many new CDs
are unabashedly geared to what
radio plays and what buyers are
thirsty for at the record stores.

Clear Channel Hawai’i, whose
corporate headquarters are in San
Antonio, is the aty’s most domi-
nant conglomerate, with seven sta-
tions, led by flagship KSSK-
AM/FM. Other stations in the fam-
ily include KDDN-FM, KIKI-
FM, KUCD-FM, KI1IBZ-AM and
KHVH-AM. Clear Channel also
is the nation’s largest radio
broadcaster, with more than 900
stations.

Cox Hawai'l, a division of
Atlanta-based Cox Radio, also
operates seven stations: KCCN
AM-FM, KINE-FM, KULA-AM,
KRTR-FM, KGMZ-FM and
KXME-FM.

And New Wave Broadcasting
of Monterey, Calit,, has five sta-
tions under its Island umbrella:
KDDB-FM, KPOI-FM, KQMQ-
FM, KORL-FM and KQMQ-AM
(Disney Radio).

THE UP SIDE

“Consolidation streamlines a
lot of the operations,” says Chuck
Cotton, market manager of Clear
Channel. “There’s a synergy in
sales; with seven stations, we're
able to ofter so much more to our
advertisers—to find a right fit for
our clientele. We're part of a big
company, but we strive to deliver
good customer service.

“The marketplace is much
more competitive now,” says Mike
Kelly, general manager KCCN-

AM/FM and KINE-FM, three of

the seven Cox stations. “Con-
solidation did that. When you're
part of a larger company, you
enjoy the resources of that compa-
ny; consequently, you're in a bet-
ter situation to compete in the
market. You also benetit from the
research that goes into program-
ming; our formats are a hybrid
unique to Hawaii, but we’ve been
able to do market research and

BY WAYNE HARADA

bring science to how we operate
from day to day.”

“It’s a little easier to get pro-
grammers to consider product,
because consolidated stations are
linked together in one oftice. You
get a little bit of crossover on all

the stations,” says Odell Chinen of

Olinda Road Distri-
bution, a local record
distributor.

“Ratings don’t mat-
ter much anymore,”
says Michael W. Perry,
who, with morning-
drive partner Larry
Price, vules the Hawan
airwaves on a simulcast
KSSK-AM/FM  show
that perennially tops

(one existed, but died on the vine
last year), and talk is spotty on a
couple of AM stations that occa-
sionally crash the top 10 in morn-
ing drive but seldom in the overall
ratings.

“There is not enough of a pop-
ulation base to support country,”
says Cotton. “Ilawaii’s
‘country’ 1s the Island
contemporary music;
it's In our roots, gener-
ated by our local peo-
ple.” When
Clear Channel’'s sta-
tions changed call let-
ters and programming
policy to island
rhythms, the public
responded immediate-

the Arbitron ratings.
Customarily, the duo

Clear Channel’s Cotton

R

e
SSK’s Price & Perry

maintains more than double the lis-
tenership of their nearest competi-
tor—who may be another duo
down the hall of the Clear Channel
Studios, because of consolidation.
Radio personalities maintain
that consolidation has markedly
changed the ratings game, with
competition based more on sales
and revenues than programming
and on-air attitude. “1t used to be
where Larry and I literally consid-
ered every station a competitor,”
says Perry. “Now, six other stations
are our allies, so there's a para-
digm shift for us. We have to
change our way of thinking.”

LOCAL MUSIC RULES

Curiously, the two most popu-
lar radio formats across the
nation—country and talk radio—
are also-rans on the Islands.
Currently, there isn’t a single sta-
tion with an all-country format

ly and impressively,
making KDNN-FM
and its morning-drive
comedy pair, Lanai and Augie T,
quick favorites and a ratings con-
tender.

“Island music is pretty big,”
says Kelly, whose KCCN-FM and
KINE-FM have been the pio-
neers in promoting the genre.

the audience favored island-
rhythm stations [KINE, KDNN,
KCCN-FM and, to some degree,
KSSK-FM and KRTR]. Whether
it’s slowing down or still taking
oft, I don’t know, but it’s been
growing for a long time. If things
go in 10-year cycles, 1 suppose it
should be over by now.”

With radio playing a lot of

local music, Hawailan acts have
been proliterating and pumping
out the music. This year, for
Instance, a total of 142 CDs were
eligible for the Na toku Hano-
hano Awards preliminary ballot
(the Hawaii music industry’s ver-
sion of the Grammys), though
1999’s 154 entries marked the
banner year.

“Consolidated radio brings a
little balance to the scene,” says
John fervolino, president of Quiet
Storm Records and a former Na
Hoku Hanohano Award winner
“When you have radio groups like
Cox, Clear Channel and New Wave
competing, no one station sets the

rules.” But, he says, the cluster of

stations have had one negative
side-eftect for acts, forcing the issue
of loyalty amid the competition:
“Some stauons choose cut-throat
tactics to get acts on their side;
stations occasionally put deals on

Continued on page 42

one of

“In the last rating book, 26% of

Jawaiian  bands.

Howdaii Livel!

Hotels, Clubs And Arenas Attract
Talent From Near And Far

BY JOHN BERGER

usic is an integral part of life
in modern Hawan. Be it the
sound of a teenager strum-
ming a ukulele as he walks down
the street, friends jamming at a
family luau, or a band playing for
the public, music is out there for
residents and visitors alike.
Nowhere is music easier to
find than i Waikiki. One of the
big myths perpetrated in recent
years by people who should know
better has been that “the music is
dying in Waikiki.” Nothing could

be further from the truth. Almost
every major hotel has live music,
and much of the music is Ha-
walian.

There are Hawaiian music leg-
ends like Genoa Keawe, tradition-
al hapa-haole music featuring the
seductive sound of the steel guitar
and Hawatian trios, as well as hula
halau (dance troupes), Don Ho
and contemporary Hawaiian and
The Waikiki
Marriott Beach Resort (formerly
the Hawaiian Regent Hotel) pre-
sents Hawaiian artists nightly;
Keawe performs each Thursday.
The Sheraton Moana-Suririder,
Royal Hawaiian, Halekulani, Out-
rigger Reef Tower, Hilton Ila-
wailan  Village and  Sheraton
Waikiki are all prime venues for
Hawaiian music. (The Sheraton
Waikiki’s Hawaii Ballroomn is also a
popular venue for concerts.)

Duke’s Canoe Club, located on
the beach in the Outrigger Waikiki,
generally features local bands at the
contemporary Hawaiian/Jawaiian
end of the musical spectrum and is
one of the places where residents
and visitors mingle.

‘Two current hot spots for con-
temporary Hawailan music out-
side Waikiki are neighbors in the
Aloha Tower Marketplace down-
town at Honolulu Harbor. Gordon
Biersch and Don Ho's Island Grill
present island music nightly.
Gordon Biersch is particularly
popular with local record labels as
the place for CD promo parties.
Lucky indeed are the visitors who
happen to be there while a promo
party is happening.

The third big venue for
Hawaiian music at the Aloha
Tower Marketplace, the Pier Bar,
is scheduled to reopen in June of
this year as Kapono’s, with a larg-
er, concert-friendly layout. It is the

namesake of Henry Kapono
Kaathue, of the duo Cecilio &
Kapono, who is also active here as
a solo recording artist.

Several nightclubs are concert
venues for national acts. World
Cafe, an upscale warchouse-style
club that comfortably holds more
than 1,000, is the current indoor
venue of choice for alternative-
rock and urban acts (Vandals, Foo
Fighters, Powerman 5000, Damon
Wayans). The Pipeline Cafe &
Sports Bar is smaller but also com-

Dahu is still
the population
center and the
istand with the
largest concert

{acilities, but no
longer is it the
center of all
concert activity.

ing on as a full-service concert
venue (Fishbone, Cowboy Mouth,
BS2000). Gussie L’Amour’s is a
basic no-frills rock club that spe-
cializes in shows by veteran rockers
such as the Romantics and Ratt.
The Wave Waikiki is Hono-
lulu’s original rock-concert club.
There haven’t been many shows
there recently, but the historic
post-modern club has been the
site for shows ranging from Grace

Jones to mainstream jazz.

HIGH CAPACITY

A new location was added to
the list of arena venues last fall
when ‘lom Moffatt presented
Christina  Aguilera, Brownskin
and DisGuyz in the 12,000-plus-
capacity Stan Sheriff Center on
the University of Hawaii campus.
The Aguilera show out-drew a
free Britney Spears concert that
had been staged earlier last year as
part of a video shoot in Waikiki.

“I'd like to do more shows
there,” Moffatt says of the UH-
Manoa site. “It turned out very
well. They were easy to work with,
and I think everybody was happy.”

Moftatt, Hawaii’s major con-
cert promoter for several decades,
says his favorite venue is the 8,000-
plus-capacity open-air Waikiki
Shell near Diamond Head, despite
the strict 10 p.m. curfew and
severe limits on concert sound lev-
els in eftect there. “It’s tough [to
produce a show there],” says
Motftatt. “It’s just a handful of peo-
ple who take turns complaining,
and we bend over backwards, but
when you go to a show there, you
know you’re in Hawaii.”

The other major concert venues
here are as familiar as the Shell:
Blaisdell Arena, the Blaisdell Con-
cert Hall, the beautifully restored

Continued on page 42
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The growing Punahele family
of independent artists and labels.
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Since 1895, 3oy Music Productions has been
offering full service facilities in the followinc areas:

CDMPACT DISC AND DVD MANUFABTURING
DIGITAL AUTHDRINB SERVIDES

AND FULFIL‘LM?E": NT SERVIBES

gl 14

SoNY Music
PRODUCTIONS

HoNOLULU FREE SHIPPING

TO CONTINENMTAL U.S.

And now, you can shop far some of Hawaii’s best and
brightest musicians throaugh our new e-commerce
site 2t www.sonyhawaii.com. Pick up your faverite
titles and the latest releases in Hawaiian music.

WWW.SONYHAWAII.COM

HANA

Fiji

Native-Fijian George “Fiji” Veikoso
has been one of the biggest stars in
Hawaii’s “island music” scene since
the mid-’90s and a tremendous
influence on a small army of other
local artists as a singer, rapper, com-
poser and concert performer. Fiji
infuses Jawaiian/imitation Jamaican
music with a unmque cross-cultural
admixture of American pop, R&B,
gospel and traditional Fijian ele-
ments. He is very much a leader
and a distinctive, unique talent in a
milieu generally lacking both. Fiji
is a Hoku Award winner (Male
Vocalist) and is also active as a rec-
ord producer. He says his spelling
of “gratitude” with an extra “t” rep-
resents his thanks to the people of
Hawaii for accepting someone fromn
another culture. Current album:
Grattitude (Ricochet).

Willie K

One of Hawail’s most versatile
performers and recording artists,
Willie “Willie K” Kahaiali’i burst
on to the Hawaii music industry in
1991 with Kahaiali'i and has defied
categorization ever since. He can
play, write or record anything
from Jawaiian to Hendrix-style
rock to Latin to Western classical
melodies. Equally versatile as a
live performer, local studio musi-
cian, producer and songwriter,
Willie K is a multiple Hoku Award
winner as a solo artist and with
singer Amy Hanaiali’i Gilliom.
Current album: Live at Hapa’s
{Willie K Entertainment).

MUSIC THAT TRAVELS
Continued from page 30

documents the dynamic sales
power of Hawaiian artists on local
labels. Na Leo, a perennial
favorite in Hawaii, has registered
on the Adult Contemporary chart,
as well.

The greatest phenomenon in
recent years has been the posthu-
mous popularity ol Israel “IZ2”
Kamakawiwo'ole. IZ first achieved
fame as a member of the Makaha
Sons of Ni'thau in the late "70s. He
recorded a successful solo album
in 1990, quit the group in 1993
and spent the last vears of his life
working with De Mello to create a
sound that was both Hawanan and
mainstream. IZ died in 1997. He
has since been heard on several
movie soundtracks, including Meet
Joe Black and Finding Forrester, as
part of a national eToys campaign,
and on an ever-growing list of net-
work television shows.

De Mello says interest in 17
continues to grow. “Experience
shows us that if someone hears
Israel’s voice, they instantly fall in

Continued on page 38
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Keola Beamer, Sonny Chillingworth, Cyril Pahinui, DennistKamakahi, Ray Kane and'more... Now with twenty-eight releases
in this series and over 500,000 units sold. Produced by George Winston and Distributed by Navarre Hawaii, RCA Classics/Windham
Hill Music and available wherever music is sold: Please visit our web site at www.dancingcat.com
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Your Show Place

in Paradise
Neal Blaisdell Arena

.o Sting, Elton John,
Jimmy Buffet & N Sync

The Concert Hall

Miss Sa:gon, Diana Krall
& The Blues Travelers

Waikiki Shell

Chicago. Kenny Loggins,
& Harry Connick, Jr.

TICKET
, Statewide Cempater;zcd
;.A
Ticket Service

Honolulil. Hawaii - (808) 527-5400
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Recording Activity
Erupts In Hawaii

Studios Provide State-Of-The-Art Facilities Amid Scenic Surroundings

K Studios is on the marina in

Hawaii Kai, a suburb of

Ftonolulu, and its clients may
take a break from the rigors of
recording by cruising in one of
three boats available to the studio.
Tucked in the rainforest of Manoa
Valley, in central Honolulu, Audio
Resource Honolulu lures the dis-
criminating artist eager to be close
to nature and isolated from the
hubbub of city life. Further, the
Rainforest Room, offering a vista
ol wilderness, also comes with
adjoining accommodations, if de-
sired. A bed-and-breakfast retinue
also is available.

And in a sprawling, three-acre
parcel of volcano land at Puna on
the Big Island, home of the vol-
cano goddess Madame Pele, Sea-
West Studios/Hawai'l offers more
tranquility for those who want to
really work without interruptions;
with a 22-year history, it's [Hawaii’s
oldest continuously operating pro-
fessional studio, offering secluded
accomniodations for those who
like pristine ocean views and spec-
tacular sunrises.

Further, in upcountry Ka-
muela, another part of the Big
Island, Lava Tracks Recording
Studio is far removed from city
traftic but close enough o ritzy
resorts to enable a luxurious vaca-
tion to be tacked on to studio
work. Such is the array of record-
ing studios in Hawaii.

All of the hot spots boast state-
of-the-art equipment. A few cater
to high-end industry needs; many
appeal to demanding artists who
want a memorable location and
experience.

BELLS AND WHISTLES

Since it opened in June 1999,
TK Studios (T'K stands for owner
Tetsuya Komuro of Japan) sits on a
boating marina site in a communi-
ty shopping center that once was a
restaurant operated by Dolly
Parton. The studio, an investment
of between $10 million and $12
million, houses all the latest bells
and whistles itnaginable, says Gay-
lord Holomalia, who manages the
studio and doubles as a recording
engineer and producer. He also is a
performing member of the con-
temporary Island band Kalapana.

Kalapana now does all its
recordings at TK and has just
wrapped up its latest project.
Because of its pricey studio tune,
however, most local acts have
bypassed the TK Studios, though
Holomalia, who is producing a
band called One Heart trom the
rural area Wai'anae, is breaking
ground to make the place accessi-
ble and affordable to Hawaiian
bands and singers.

TK also has attracted a diverse
out-of-town clientele, inchuding

Tube, Ami Suzuki and Nina of

BY WAYNE HARADA

and the B-52s. Even Don Ho has
done some contract studio work.
To generate and facilitate
local-act usage, Holomalia says he
and partner Benny Kimi Sato
have formed Ocean Beat Records
to sign on and record lIsland per-
formers who would utilize the
facilities. “We have every format
anyone needs,” says Folomalia.
And those boats? “There’s a

Sea-West Productions

Japan; Black from the Mainland;

dock out front with two boats; we
go outonce in a while,” Holomalia
says. “We work with a guy who has
a fleet of three boats; the two here
are 31- and 40-footers; a 70-foot
motor yacht is docked at Ala Wai
Yachet Flarbor.”

THE BASICS DONE RIGHT
Audio Resources has had an
imternational clientele that includes
all artists on George Winston's
Dancing Cat Records, plus such
popular local performers as Amy
Hanatali’'l, Herb “Ohta-san” Ohta,
Hapa, Ka'au Crater Boys, Keali'i
Reichel and more. “We've also
Continted on page 44

director John Woo for a Mission:
Impossible~2  director’s cut; plus
diverse acts such as Mariah Carey,
the Backstreet Boys, Kate Pearson

CRITERION MUSIC
Celebrates More Than 50 Years
Of Island Hit Songs

RO MV ) e RO S O

Song Highlights: Beyond The Rainbow, E Maliu Mai (The Hawaiian Love Call),
Maururu A Vau (Tahitian Farewell Song), Hanalei Moon
Here Is Happiness {Koko Ni Sachiari), Kaulana Na Pua,
Keep Your Eyes On The Hands, Laupahoehoe Hula (Happy Me),
Lei Aloha, Lei Makamae (Forevermore), Mapuana
Maui Waltz, No Huhu, Pearly Shells (Pupu O Ewa),
Puamana (Sea Breeze), Quiet Village, The Sands of Waikiki,
That's The Hawaiian In Me, Tiny Bubbles, Waikiki and 1000 More...........

BZELS e D= BT T ES7I0 Gl R OO

Writers: Irmgard Farden Aluli, George Archer, Les Baxter,
Nona Beamer, Andy Cummings, Martin Denny,
Webley Edwards (John Kalapana ) Alvin Kaleolani Isaacs, Mary Johnston,
Prince Kawohi, Charles King, Maddy Lam,
Eddie Lund, Bina Mossman, Bob Nelson, Randy Oness, Jack Owens
Mel Peterson,Jack Pitman,Leon Pober, Ellen Prendergast, Mary Pukui
Yves Roche, Danny Stewart, Tony Todaro
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Servicing Film and T.V. Uses
Hawai  With Song and Tapes  Sa
Tahiti Instrumentals and Vocals a
Films: Mutiny On The Bounty, From Here To Eternity
Mr. Roberts, Devil At Four O'Clock and Dozens More
T.V.: Hawaii Five O, Magnum P.l., Hawaiian Eye
Baywatch Hawaii and dozens of Pop Shows

B PR DR T BT COTUM Gl M Crn,

Michael H. Goldsen, CEO
Criterion Music Corp.
6124 Selma Avenue Hollywood, CA 90028
(323) 469-2296 Fax (323) 962-5751
email: criterion_la@earthlink.net
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¥ AN acoustically accurate environment
with all imaginable amenities including
ocean view.

v A wealth of outboard equipment and
a large selection of vintage gear ard
microphones.

¥ Our lounges boast the best audio
visual equipment as well as a very
comfortable semi public setting.

¥ The 2 independent studios, adjoining
suites and both control rooms overlcok

% & Hawaii Kai Marina.
= TK Disc Studios, 377 Keahole St. 0-03,

Honolualu, Hawaii 96825

Tel (808) 393-20%-, Fax: (808) 393-2028 www.tkdisc.com, info @tkdisc.com
Bookiqg contact: aaylord Holomalia
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HAWAII ACADEMY
OF RECORDING ARTS presents

THE

24TH ANNUAL

NA HOKU
HANOHANO
AWARDS

Group

OF THE YEAR

PREVIOUS WINNERS

1978

The Brothers
Cazimero

The Brothers Cazimero
in Concert

1979

The Brothers
Cazimero

Ho'ala

1980

The Peter Moon Band
Tropical Storm

1981

The Brothers
Cazimero
Hawai'i in the
Middle of the Sea
1982

Olomana

Come to Me Gently

1983
The Peter Moon Band
CaneFire!

1984
The Peter Moon Band
Harbor Lights

1985

Makaha Sons

of Ni‘ithau _
Puana Hou Me Ke Aloha

1986

The Brothers
Cazimero

The Sound of the Sea
Surrounds Me

1987

Makaha Sons
of Ni‘thau
Ho'ola

1988

Kapena
Kapena

1989 .

Cecilio & Kapono
Goodtimes Together
1990

Pandanus Club
Ho'ike

1991

Ho‘okena

Thirst Quencher

1992

Makaha Sons
of Ni‘ithau
Makaha Bash 3

1993

Makaha Sons
of Ni‘thau
Hooluana

1994

Hapa

Hapa

1995

Makaha Sons
Ke Alaula

1996 .

Na Leo Pilimehana
Flying with Angels

1997 .

Ho‘opi‘i Brothers
Hoomau—To Perpetuate
1998

Na Leo Pilimehana
Colours

1999

Amy Hana'iali‘i Gilliom
& Willie K

Hana'iali'i

2000

Na Leo

[ Miss You, My Hawai'i

THE BEST OF HAWAII'S RECORDING INDUSTRY
Tuesday, May 29, 2001 « Sheraton Waikiki Hotel
Live TV broadcast on K5 The Home Team, 7:30 PM
For more information, call (808) 235-9424

HANA

Ledward Kaapana
Self-taught ki ho’alu (slack-key)
guitarist and falsetto vocalist Led-
ward Kaapana is a major working
talent in both genres; he is also
proficient with several other in-
struments. I\a.lpana grew up play-
mg with family in a rural Big
Island community. His first suc-
cess as a local recording artist was
with Hui Ohana (“family group™)
with twin brother Nedward and
cousin Dennis PPavao. He is also
successful as the leader of 1 Kona
and as a solo artist. Kaapana has
released several albuins since 1994
for the Dancing Cat Hawaiian
Slack Key Guitar Masters series.
Current album: In the Saddle
(Dancing Cat), his second project
with acoustic steel guitarist Bob
Brozman.

MUSIC THAT TRAVELS
Continued from page 34

love with him. Our job at the
Mountain Apple Company is 10
get it out there as far as we can.
It's his voice. It just grabs you
instantly. You hear it, and you fall
in love with it. As soon as people
find him, they want all his albums.
The reorders are phenomenal!”

THE NEXT WAVE

Back in Hawaii, Jawaiian music
is on the move too. The old
imitation-Jamaican thing may he
on the way out.

“More inusicians are discover-
ing themselves instead of follow-
ing somnebody else,” says Bill “Billy
V" Van Osdol, popular morning-
drive star on “island music”
stronghold KCCN-FM 100. Van
Osdol 1s the only survivor of the
original lineup that introduced
the format on May 14, 1990. He's
seen it all since then.

“I think there are three direc-
tions that the music is going,” he
says. “One follows the national
trends, whatever they are, which
has always happened here anyway.
Another is the growth of the estab-
lished groups like the Hutjumpers
and Na lLeo, who take things in
separate avenues. The third thing
1s new young groups like Kupono
Kane coming out and sull doing
covers like the groups 10 years ago
but also writing original music.
And, 1 think the backyard sound
will continue to dominate, because

| that’s what people do here.”

Olinda Road Distribution han-
dles several dozen local artists on
almost that many different labels.
President Brett Ortone agrees
with that assessiment. “We're notic-
ing a change slowly happening,”
he says. “Alot of releases are about
to come out with a sound that’s
more Hawallan and a lot less

Continued on page 39
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‘| 200-SEAT THEATER
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EAJ[‘ll'S & Cuftutal Center

Ph: (808) 242-2787
Fax: (808) 242-4665

One Cameron Way - Kahutui, Maui, Hawaii 96732

Erpuﬁ: nrts@m,auidrts,org « website: www.mqu?orts,org
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The Annual Jammin’ Hawaiians Concert - Saturday April 22, 2001
Waikiki Shell - Honolulu, Hawaii.

Hawaii’s Premier
Entertainment, Promotion,

&

Production company

(808)566-0644 Main / (808)566-0645 Fax
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HANAI

Na Leo Pilimehana

Na Leo Pilimehana has been the
reigning female trio in contempo-
rary Ilawaiilan music since 1993.
Winners of a high-school talent
contest in 1984, the women
recorded a controversial single
and follow-up album, then dis-
banded. A 1993 reunion led to
ever-growing success as recording

artists, songwriters and heads of

their own indie record label. A
perennial Hoku Award winner,
the rio, Na Leo for short, has
helped lead the campaign to get
contemporary artists from Hawaii
exposure and radio play n
national markets as pop artists
rather than ethnics. To date, Na
I.eo is one of the lew acts in recent
years to chart anywhere other
than the World Music charts (as
Na Leo with “Poetry Man” on the
Adult Contemporary chart n
1999)—a major accomplishment
for a pop-oriented group from
Hawaii. All three members write
and their onginals are better than
their remakes. Current album: A
Pocketful of Paradise (Na lLeo
Pilimehana).

MUSIC THAT TRAVELS

Continued from puge 38

Jamaican-rooted.”

Claudia Cannon, director ol

marketing for Booklnes Hawaii,
mentions the return ol older acis
as another sign that new sounds
and fresh ideas are on the way. She
mentions a new album by Mand’o
Company, originaily one of the big
Jawaitian bands in the early "90s, as
one of the albums that will intro-
duce a new sound. The band will
be featuring Keali'i  Reichel
Polynesian reggae-rappers B.FL,
Ho'onua and Three Plus as guests
on this album and pluns to involve
new acts it the future.

“They're coming together
with us, but they also want 1o help
other artists break n,” says
Cannon. “They'll be Dbringing
artists they've worked with in the
past and new musicians, The title
cut, “Aloha,” is a very ethereal
piece that combines traditional
Hawaiian melody lines with a back
beat and contemporary rhythms.”

De Mello expects something
new in local music will have
made itself felt by the end of next
year.

“It’s going to he a hybrid, with
the back-beat suuation where the
kids and that demographic can
dance to it, but 1 believe 1t’s going
to change into a more traditional
sound—Hawanan sounds fused
into what is basically a mainland
sound,” he says. “It will fit the pop
idiom, but it’s going 10 have its
own Hawaiian imprint.” W
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THE BEST OF HAWALI'S RECORDING INDUSTRY

HAWAII ACADEMY
OF RECORDING ARTS presents

THE

24TH ANNUAL

NA HOKU
HANOHANO
AWARDS

Ma e Vocalist

THE

YEAR

PREVIOUS WINNERS

1978

Robert Cazimero
The Brothers Cazimero
in Concert

1979 .
Robert Cazimero
Robert Cazimero

1980

jJay Larrin

Jay Larrin

1981

Palani Vaughan
la ' OeE Ka La

1982 ;

Jay Larrin
Mountain Love Songs
1983

Henry Kapono
Ka‘aihue
Dreamerboy

1984

Kapono Beamer
Escape to Paradise

1984 .
Audy Kimura

Looking for “The Good Life"

1985
Brickwood Galuteria
Brickwood...Style

1986
Tony Conjugacion
Hawaiian Passion

1987 .
Dennis Payao
Ka Leo Ki'eki'e

1988 ]
Glenn Medelros
Glenn Medeiros

1989 L
Cyril Pahinui
Cyril Pahinui

1990
Jerry Santos
Expecting Friends

1991

Israel
Kamakawiwo‘ole
Ka ‘Ano'i

1992

Willie K

Kahaitali'i

1993

Del Beazley
Night and Day

1994

Kawai Cockett
‘O Ka'0hao Ku'u
Aina Nani

1995

Keali‘i Reichel
Kawaipunahele

1996 . .
Keali‘i Reichel
Lei Hali'a

1997

Israel
Kamakawiwo‘ole
N Dis Life

1998

Fiji

Born & Raised

1999

Kawai Cockett

A Traditional Hawaiian —
Na Mele Maoli

2000 3 -
Keali‘i Reichel
Melelana

Tuesday, May 29, 2001 - Sheraton Waikiki Hotel
Live TV broadcast on K5 The Home Team, 7:30 PM
For more information, call (808) 235-9424

HANAI

Retail At Home And Away

Big Chains Sell Traditional Hawaiian Music While Locals Get More Specialized

n influx of chains and big-

box mass merchants has put

a squeeze on independent
retailers in Hawaii, forcing many
of them out of business. But, on a
positive note, it has helped to in-
crease the exportation of Hawaiian
music to the U.S. mainland,
growing the business for the
labels and distributors.

Over the past decade, new
merchants introduced to the
state include Borders, which has
opened six stores there; Wal-
Mart and Kmart, which have
opened 11 stores; National Rec-
ord Mart, which took over the
Tempo chain, previously the JRs
chain; and Barnes & Noble.
Tower Records/Video/Books was
the first chain to be entrenched
there, and the Musicland Group
joined it early on.

All that has taken its toll on inde-
pendent retailers—to the point
where Stu Marlowe, who runs
Navarre’s Hawanan operation, says,
“The indies are basically gone here;
there are no real indie stores as we
would define them. It’s all chain.”

BIGGER, BETTER
COVERAGE

However, the penetration of
the chains can allow Hawaiian
labels and distributors to get a
good spread of product through-
out the islands. In particular,
Borders, which i1s on four of the
islands, is “pretty significant,”
Marlowe says. “When we have air-
play and we need to spread prod-
uct, Borders is there.”

Shannon McCue, Hawauiian
music buyer at Borders, based in
the chain’s headquarters in Ann
Arbor, Mich., says the chain car-
ries about 1,000 titles, and “if we
don't have it, we will get it.”
Borders carries all categories of
Hawanan music, including con-
temporary, traditional, slack key,
hapa haole and Jawaiian. When
there is a big Hawaiian hit, it can
sometimes outsell the chain’s pop-

BY ED CHRISTMAN

music department, even though it
has less space, she says.

Merchants say the locals tend to
purchase contemporary Hawailian
pop and Jawaiian, while tourists
gravitate toward the traditional
sounds. But, in the last few years,

the younger demographics have
become very aware of their heritage
and have been seeking out tradi-
tional sounds, as well.

Shelley Coscina, VP of sales at
the Mountain Apple Company,

says Hawailan music “is not just
tiny bubbles—though even that is
coming back into style with the
young. The Polynesian have always
expressed themselves through
music and dance. That's how they
communicate, and that’s how they
keep their history.”

Matthew Koenig, who over-
sees Tower’s three Hawaiian
stores, says that Hawailan music
comprises 13% to 15% of the
chain’s business there. In particu-
lar, he says that Jawaiian, which is
a cross between Hawaiian and reg-
gae, is a strong seller for the chain.

At the Musicland Group, Ron
Hall, the district manager who
oversees the chain’s three stores
on the islands, says Sam Goody

carries about 600 to 700 titles of

local music in its Hawanan outlets,
while the percentage of sales gen-
erated by 1t depends on whether
the store is located in a tourist area
or local area. In the latter, it can

represent between 15% and 20%
of business, depending on if there
is any major release available,
while in the tourist stores, “it
drops down to 10%, which is still
substantial for something that we
consider a niche business,” he
states. While there are a bunch
of mom-and-pops in Hawalii,
Hall says the independent retail
sector isn’t as strong there as it is
on the mainland.

INDIES VS. RACKERS

[.uke Yamashiro, an owner of
the Hungry Ear, cites the general
malaise of the Hawaiian econo-
my as the reason the formerly
three-unit chain shuttered two of
its stores in the last year, leaving
it with its smallest store, a 700-
square-foot outlet. While that
store is a full-service operation,
its Hawaiian music “is what's keep-
ing us alive,” says Yamashiro. “The
big boxes all have Britney Spears
and 'N Sync. We can’t sell numbers
of that like [the discounters].”

Indeed, the racks have become
a growing force in Hawaii, says
Winifred Kurokawa, proprietor of
Music  Craft Distributors  of
Hawaii, who notes the Ha- wai-
ian retail scene “is a very limited
market, with more music being
sold through rackjobbers instead of
retall.” Currently, she estimates
that retailers still outsell the racked
accounts, about 60% to 40%,
respectively. But on a big hit, it tlts
toward the rackjobbers.

The Handleman Co., Paleo
and Navarre are among the racks
servicing accounts in Hawail.
Navarre’s Marlowe reports that, in
addition to the Navy and Marine
bases in Hawaili, Blockbuster is
one of its key accounts. He reports
that when the chain dropped out
of music, it didn’t do so in Hawaii,
because Navarre was able to sup-
ply them with Hawaiian titles that
sell. In total, Blockbuster has 22
outlets in Hawaii and Guam that
stock music carried by Navarre.

AUDIO RESOURCE HONOLULU
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While the racks are big play-
ers, they won’t ever replace a cool
independent record store where
kids can hang out together, says
Mountain Apple’s Coscina, who
notes there have been some sur-
vivors among the independents.

Tim Wolf, GM/VP, of three-
unit Jelly’s, says that the company
has two large stores, each about
10,000 square feet, which carry all
kinds of music and have 50% ol
the volume coming {rom the used
sections. Those stores also carry
books, comics and cards. Jelly’s
actually has a separate bookstore
and two comic-book stores, as
well. The remaining music store,
which takes in 2,000 square feet
and just opened in November, is
located in a tourist area and fea-
tures a kitschy look, with bamboo
on the counters. It only carries
Hawailan music, stocking about
3,000 titles, as well as books and
things like tiki mugs and hula-girl
clocks. Wolf says that hapa haole
sells strong in that location: “The
tourists like it; they seem to think
that’s all there is to Hawaiian
music.”

Coscina cites Tropical Disc in
Kihei on Maui as a strong indie
merchant. “You have to appreciate
and support a retailer working
hard at customer service and sur-
viving,” she says of the store. Gina
Deeter, co-owner of the store with
her husband, says that times have
indeed been tight for local mer-
chants. “In the last four months,
two indies have gone out of busi-
ness on this island,” she states. “As
an independent, it’s a tough go out
there. Also, we are buying from the
one-stops, so we don’t get great
pricing like the chains.”

However, Tropical Disc, Deeter
says, has held its own against the
chains and has been growing. It
opened in December 1994 in a
250-square-foot site, expanding to
a 1,200-square-foot location in
1996, and growing to 3,000
square feet in January. In addition
to music, the store carries musical
instruments and stereo equip-
ment. The store stocks all kinds of
music but has a “heavy emphasis
on local and reggae,” she says,
estimating that Hawaiian compris-
es about hall’ the store’s music
business.

The store carries more than
3,000 titles, which sources for this
story estimate as the total number
of Hawanan music titles currently
available. “We stock things that
other people don’t have,” Deeter
says. “Nobody is filling the strong
need for old-catalog Hawaiian
music.”

Moreover, Tropical Disc also
has an online store, which only
sells Hawaiian music. Deeter says
only about 25% of total sales vol-
ume at the site is generated by
local Hawatiians, with the biggest
segment of business coming {rom
the U.S. mainland, and a nice
healthy international business.

MUSIC TO THE MAINLAND’S
EARS

Since the Hawaiian economy is
closely tied to the Japanese econo-
my, which has been ailing over the
last few years, Hawaiian music
suppliers are more aggressively
reaching out to the mainland. In
the U.S,, there are strongholds of
Hawainian music, as the natives
have moved out of the islands to
more affordable areas on the
Continued on page 43

(1)
Hilton

Hawaiian Village
Beach Resort & Spa

2005 Kalia Road
Honolulu, Hawaii 96815
www.hiltonhawaii.com

22 acres of
lush tropical gardens and
cascading waterfalls

More than 90 boutiques
and shops

Over 20 restaurants and
lounges to please everyone

Exciting daily activities

Perfect Paradise For two.

The vacation in paradise you've always imagined is right here at the

Hilton Hawaiian Village® Beach Resort & Spa on Waikiki’s best beach.

With our expansion of the village, there’s more to experience, more to
explore, including the new Spa and Health Center. Here, relaxation is
raised to an exquisite art at the new world-renowned Mandara Spa*
while Holistica Hawaii Health Center* offers personalized programs

for mind, body and spirit. Come experience all the ways we’ll make
your vacation perfect!

For reservations or informat on, visit www.hilton.com., call your
prolessional travel agent, 1-300-HILTONS or Hilton Hawaiian Village
at 808-949-4321.

*Independently owned and operated.

It happens at the Hilton. ¥

.

Make the most of every stay with Hilton HHonors?

D R the only hotel rewards program to offer both hotel
POlntS&MlleS' points and airline miles for the same stay. To join,
visit www.hiltonhhonors.com.

Hiltan HHonors mambership, earning of Points & Miles, and
redemption of poirts are subject to HHonors Terms and Conditions.
©2001 Hilton HHorors Worldwide.
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Continued from page 32

HANAI

Hawaiian Music’s World Ranking

The recaps in this Spotlight are Hawaiian titles culled from Billboard’s World Music
Albums chart, covering the 12-month period from the April 22, 2000, issue
through this year’s April 14 issue. Recaps are based on sales data as compiled by
SoundScan, with titles receiving credit for units sold for each week they appeared
on the chart. Although the World Music Albums chart publishes bi-weekly,
SoundScan compiles information on a weekly basis, and data from the unpub-
lished weeks is included in the recap information.

HAWAII ACADEMY
OF RECORDING ARTS presents

NA HOKU
HANOHANO
AWARDS

the table that prod some uacts to
favor them over another.” The bat-
tle lines have become clear, particu-
larly in the testy area of CD compi-
lations carrying station logos and
icons. says lervolino, who adds,
“History shows that when radio sta-
tions dictate and try to control label
compilations, you have 98% fail-
ures.” Without citing specifics, he
says that one station may blackball
a competitor’s paid concert leatur-
ing a hot act by staging a free show
by the same act a week earlier in an
attempt to stille sales.

Chinen, who distributed one
of last year’s biggest CD hits by
local band Ten Feet, says the mar-
ketplace is somewhat wobbly now.
One of his hot acts is Pati, which
has had the No. 1 best-seller local-
ly, but Chinen says that major
stores sell perhaps 80 units per
store, compared to 300 to 400 for
Ten Feet's No. | disc at the height
of its popularity last summer.

The recaps were compiled by Anthony Colombo with assistance from World Music
chart manager Marc Zubatkin.

Fema e Vocalist

THE YEAR

PREVIOUS WINNERS m———m———

1978
Melveen Leed
Melveen

1979
Melveen Leed
| Love You Hawai i

1980

19?0 .
Diana Aki
Moments with You

1991
Teresa Bright
Self Portrait

1992

Nohelani Cypriano

Top Hawaiian Artists

Pos. ARTIST (No. of Charted Titles) Imprint/Label

8 TAKE ME HOME—Ale’e—Hawaiian

“It’s still healthy in content, but
slow in consumption,” says Chinen,
who notes that radio programming
has been the key factor for expo-
sure of these acts. Further, as
[sland rhythms dominate the air-
waves and the sales, change looms,
notes Chinen. “Where many bands
were mostly repetitive and 1mita-
tive, the sound is switching toward

Nohelani Cypriano
Nonelani Back in Love

Rack Services a more i)op. urban, mainstream

1 THREE PLUS (1) Poi Pounder 9 ISLAND LOVE SHACK—Vanous thing.”
o 52 3 KEALULREICHEL (1) funa Hele 10 HAWATIAN LOVE SONGS G
A 2 1 UnaHee AA AN N —George AN NN NN NN NN NRNN NN NN NN
Melveen. L.eed Lo)’al Garner 4 NA LEO (1) The A(40)untain Apple Kahumoku Jr.—Dancing Cat/RC/i]
Melveen with the | Shall Sing Company Music Group HAWAII LIVE
Best of Slack Key 5 ALE'E (1) Hawaiian Rack Continued from page 32
1994 Services

1982
Loyal Garner
Loyal

1983
Karen Keawehawai'i
Rhythm of the Islands

1984

Melveen Leed
Grand Ole Hawaiian
Music Nashville Style

1985 .
Karen Keawehawai‘i
With Love, Karen

1986 3
Marlene Sai
Marlene

1987
Melveen Leed
My Isle of Golden Dreams

1988

Haunani Apoliona
Na Lei Hulu Makau,
Na Wahine Hawai'i

1989 -
Melinda Caroll
Road to Paradise

Ku‘uipo Kumukahi
Na Hiwa Kitpuna
O Ku'u One Hanau

1995
Genoa Keawe
Hula Hou

1996
Robi Kahakalau
Sistah Robi

1997
Darlene Ahuna
Ku'u Lei Poina ‘Ole

1998 .
Amy Hana'‘iali‘i Gilliom
Hawaiian Tradition

1999

Kekuhi Kanahele
Kekuhi

2000 - ace - -
Amy Hana‘iali‘i Gilliom
Nostalgia

Top Hawaiian Albums

Pos. TITLE—Artist—Imprint/Label

1 ISLAND ROOTS-—Various Artists—
Quiet Storm

2 HONEY BABY—Three Plus—Poi

Pounder

ISLAND FEELING—Ten feet—

Mass Appeal

4 MELELANA—Keali'1 Reichel—Puna
Hele

5 HAWAIIAN SLACK KEY
CHRISTMAS—Vanous Artists—
Dancing Cat/Windham Hill/RCA

6 ISLAND ROOTS: VOLUME 2—
Vanous Artists—Universal Special
Products/Quiet Storm

7 POCKET FULL OF PARADISE—Na
Leo—The Mountain Apple Company

w

Top Hawaiian Jmprints

Pos. IMPRINT (No. of Charted Titles)

QUIET STORM (1)
POI POUNDER (1)
MASS APPEAL (1)

VoS WN =

THE MOUNTAIN APPLE COMPANY

Top Hawaiian Labels

Pos. LABEL (No. of Charted Titles)

1 QUIET STORM (2)
2 POI POUNDER (1)
3 MASS APPEAL (1)
4 PUNAHELE (1)

Hawai't Theatre in downtown
Honolulu and Aloha Stadium.

Kualoa Ranch, the Waimanalo
Polo Field and the Hilton Turtle
Bay Golf & Tennis Resort are the
venues of choice for rock-festival
events on Oahu.

Oahu is still the population cen-
ter and the island with the largest
concert facilities, but no longer is it
the center of all concert activity.
Pearl Jam shunned Oahu entirely
when it opened its 1998 tour with
two sold-out shows at the Maui Arts
& Cultural Center. Dozens of other
acts have played the MACC since
then, and some of them have
skipped Ouahu, as well. (The facility
includes a state-of-the-art 1,200-
seat theater, a 300-seat theater and
an outdoor amphitheater with a
capacity of about 5,000.) I

CAMPUS MUSIC

Hawaiian * Reggae * Jazz * Techno * Indies & More...

Offering the Best Prices
with Prompt Service & Delivery

THE BEST OF HAWAII'S RECORDING INDUSTRY
Tuesday, May 29, 2001 - Sheraton Waikiki Hotel
Live TV broadcast on K5 The Home Team, 7:30 PM
For more information, call (808) 235-9424

PMB # 431

75-1027 Henry Street
Kailua-Kona, HI 96740-3137
USA

(Ph) 808-325-0051
(Fax) 808-325-0021
(e-mail) cammusic @ gte.net

In Hawaii since 1994
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RETAIL AT HOME AND AWAY

Continued from page 41

maintand, such as Southern Cal-
fornia, San Francisco, Las Vegas,
Secatrle and Provo, Utah.

“The young kids’ parents
owned and fished the land. They
are really connected to the land
and express their frustrations
musically. That’s why kids in
Southern Galifornia are listening
to the music from their home,”
says Coscina.

Naturally, when the Hawaiian
distributors reached out 1o chains
to stock their music, they turned
to the accounts that already had
experience doing business in
Hawair.

Marlowe cites his own compa-
ny’s role in bringing Hawaiian
music to the U.S. “Navarre is up
to their eyeballs in i1, mostly
because they bought us in 1996.
They have 20 sales reps servicing
the mainland [with Hawaiian| like
nobody else,” he says. “If you go
into Virgin or Tower in New York,

Merchants say that the locals
tend to purchase contemporary
Hawaiian pop and Jawaiian,
while tourists gravitate toward the
traditional sounds. But in the

last few years, the younger
demographics have become very
aware of their heritage and
have been seeking out
traditional sounds, as well.

you will find a variety of our
Hawaiian product there because
Navarre has done a great job. The
reorder pattern is what makes my
boat float. The reorders are there,
and that is what counts.”

Border’s McCue says that
Hawaitan music sales in the states
have definitely been on the
upswing, noting, “You are sceing a
lot of Hawanian albums on the
world chart.” Also, she points out
that when tourists come back
home to the mainland, “they call
us and special-order it.”

McCue says the Borders stores
carry a core inventory, mainly tra-
ditional. Like others, she says the
contemporary Hawaiian pop music
doesn’t sell as well on the main-
land. She says she i1s “building the
Hawaiian inventory, trying new
things to see what works.”

Simitarly, in the U.S., Music-
land carries a decent selection in
the stores that are located in areas
with a strong Hawalian presence.
For instance, Hall notes there is a
“Hawaiian association in Las Vegas,
where a lot of the Hawaiian artists
perform in the hotels.”

In the Tower Records location
mn Torrance, Calif., Yvonne Sto-
biecki, buyer, notes that the store
carries about 600 Hawalian titles.
“Hawaiian pop we sell in big
numbers, but we sell Hawaiian
across the hoard, including tradi-
tional and Samoan. She says that,
while mostly relocated Hawaiians
shop at the store, “they have
friends whom they’ve turned on
here, so it becomes a community-
type thing. We have Hawaiian
festivals and cultural events

around here, which fuel sales of

the music, especially in the sum-

mer.” A

HAWAIIAN

AIRLINES.
Wings of the ldlands

Mn, 7 ﬂt/ﬁt]lganobn
17

Winner - Best Overall
Winner - Best Food
Winner - Best Service
Ind Place - Comfort

Look who's at the top of the charts.

Good news. Hawaiian Airlines scored the highest number of points
and won Best Overall honors in the 2001 Zagat Survey of Premium
ULS. Airlines. Now  that's a pretty good rcason to fly us to Hawai'i on
comfortable, widebody IDC-10s. We tly non-stop from Seattle,
Portland, San Francisco, Los Angcles with direct connections from
las Vegas. Our new San Diego service begins June 15. Once here,
our all-jet fleet can whisk you to your favorite island. Call your travel

agent or us at 800-367-5320. Surf's up at hawaiianair.com

Amcrica Online Kevword: Hawaiian Airlines
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No matter where you
are, join us at Kapono's
on the Honolulu Harbor

front, as Hawaii's top
recording artists come

together to celebrate
recently enacted

Hawai'i Law - Act 297,

that encourages
the growth and
development of high
technology businesses
and associate
industries in the State
of Hawai'i. This law
provides significant
tax incentives to the

e

recording, television

and motion

picture industries.

Featuring
Willie K

Amy Hanaiali‘i
Gilliom

llVE Internet webcast Keali'i Reichel
R of th‘is : specia|event at | Robi Kahakalau
www.hawaiidigitaljam.com | .

Friday, June 8, 2001
8:00 pm -1:00 am pst
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HANA

RECORDING ACTIVITY
Continwed from page 36

worked with Baywate) Hawait (on a

soundtrack CD) and John lervo-

lino’s Pure Hawaitan compilation,”
says Tony Hugar, studio owner.
Hugar earlier acquired the Sounds
of Hawai'i, a studio that dates back
to 1963, an older downtown facility
with a vast history and clientele,
such as the late Hawalian sensation
Gabby Pahinui. The older facility
caters 10 a clientele that doesn’t
require high-tech tools.

“We have four rooms and
three locations, so you can gel top-
notch or something less expen-
sive,” said Hugar. “Of course, you
can do quality things with modest
equipment, or bad things with
great equipment; the point is, we
have better equipment that can
squeeze move out of a talented
performer.” Besides recording
projects, Audio Resources’ busi-
ness is about 20% film and TV
work. “When Pearl Harbor was
filming in town, we did a couple of
things with the actors,” says Hugar.
Someltime residents Kris Kris-
tofterson and Richard Chamber-
lain also have been aboard, along
with earlier series such as One West
Waikiki, Byrds of Paradise and
Fantasy Island.

Rick and Donna Keefer at Sea-
West have recorded a string of
local hits over the past two
decades while embracing a stream
of out-ol-town projects. The
Keefers have launched their own
label, 1lio Nui Records, with a May
debut by a duo named Pablo
Kulcha & Justice Moon.

Other Sea-West projects include
tilm dialogue with actors Keith
Carradine and Jason Scott lLee, a

Japanese World Beat act named

Umi No Sachi, sound and dialogue
work for a PBS special on Hawaiian
hula and sound work with Caroll
Spinney a.ka. Big Bird of Sesame
Street. Among the Haw:uian clients
are Moemoea, Mix Jah and Pu’uwai.

Charles Michael Brotman’s
Lava Tracks Recording Studio has a
clientele of contemporary Hawai-
1an, acoustic mstrumental, new-age
and jazz artsts. The plant, designed
by Chris Pelonis of Pelonis Sound
and Acoustics, provides an environ-
ment suitable for classical and
acoustic guitars, with an additional
room for other instruments and
vocals. Brotman, a guitarist and
composer, has launched, with his
sister Jody Brotan, Palm Records;
their top artist is Kohala, an
acoustic guitar trio residing on the
Big Island and poised to conquer

Japan through a licensing agree-

ment with Coronetworks Inc. in
Tokyo.

There are other active Hawaiian
studios: ken Makuakane’s KM
Studio in Kakaako; Audy Kimura
Productions, originating from Ki-
mura’s Hawai Kai home; Kit Ebers-
bach’s Pacilic Music Productions, in
downtown Honolulu; Pierre Grill’'s
Rendez-Vous Recording, a bedroom
operation, Tracey Terada’s Kaneohe-
based Four String Ukulele Studio,
which produced the big local act
Pure Heart (now Colon); and the
Mountain Apple Company’s facili-
ties in a secluded home in the
Waianae Range. B
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BILLBOARD’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARLA HAY

T HE RETURN OF
PUYA: Latin hard rock
band Puya may have a
Heatseekers chart break-
through with its new album,
Union, due June 12 on MCA
Records. The band’s previ-

Hanging On. Heavy metal
band Hinge is currently on
a U.S. tour in advance of
the June 5 release of its
album The Darker Side of
Nonsense (Roadrunner
Records). Hinge drummer
Philip Arcuri says the
music on the album is
“heavier and more in-your-
face” than the band’s
1998 Elemental Evil. Hinge
performs Thursday (10) in
Minneapolis.

ous album, 1999’s Funda-
mental, was a hit on the
Latin Pop chart (peaking at
No. 13) and The Billboard
Latin 50 (No. 25) but didn’t
quite break into the Heat-
seekers top 50.

Since then, Puya has
embarked on some high-
profile tours (Ozzfest and
Sno-Core) and garnered
industry honors, including

last year’s Billboard Latin
Music Award for rock/fusion
album of the year.

According to guitarist
Ramon Ortiz, Puya’s Un-
1om album is “heavier and
more rootsy” than the pre-
vious album. Puya is expect-
ed to embark on a U.S. tour
timed around the release of
the album.

ON THE BALL: Veteran
blues singer Marcia Ball is
showing chart po-
tential with her lat-

Through the Looking Glass.
Pop singer/songwriter Binocu-
lar says that much of the
music on his self-titled debut
album (due May 22 on Maver-
ick Records) is the artist “talk-
ing to another part of myseif.”
Binocular recorded the album
in his New York apartment,
and he says his music is “for
everybody.”

REGIONAL HEATSEEKERS NO. 1s

est album, Presumed

album includes tracks from
noted world-beat artists
Tulku, Ekova, Anna Vissi,
Deepak Ram, Gotan Pro-

ject, Nacho Sotomayor,

and Yorgos Kazantzis. Ac-
cording to SoundScan, Bud-
dha Bar III is currently
experiencing its best sales
in the Middle Atlantic re-
gion, where the album is
bubbling under that region-
al chart.

K RYSTAL

MOUNTAIN NORTHEAST

Innocent (Alligator
Records), which is
bubbling under the
Heatseekers chart.
The album debuts at
No. 5 on this issue’s
unpublished Top
Blues Albums chart.

The singer is cur-
rently on a U.S.

Blue Man Group, Audio

CLEAR: Popsing-
1 er Krystal is sure

DJ Skribble, Essential Spring Break — Summer 2001

tour, which includes

=1

New Found Glory, New Found Glory

—T  to get attention
! EAST NORTH CENTRAL for her connection
[ Cold, 13 Ways To Bleed On Stage to Backstreet
’ Boys. The singer
\ was given a ca-
MIDDLE ATLANTIC reer boost by
l\ F Lon Ballinger, Webster Holl Tranzworld 4 Jackstreet Boy
WEST NORTH CENTRAL y i z 2 Kevin Richard-
| _Cold, 13 Ways To Bleed On SiageJ SOUTH ATLANTIC son, along with
Backstreet Boys
PACIFIC -

playing several

blues festivals. Up-
coming dates in-

clude May 26 in
Philadelphia, May

28 in Denver, June

1in New York, and June 16
in Chicago.

RAVIN RAVES: World
beat/dance music artist
Ravin is making inroads
with the double-CD compi-
lation Buddha Bar [1]
(Musicrama Records). The

SOUTH CENTRAL
Da Wreckshop Family, Ack’'n A Az

&3
THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
. New Found Glory New Found Glory
. Mr. Short Khop Da Khop Shop
. Lupillo Rivera Despreciado
Alien Ant Farm ANThology
Paulina Rubio Paulina
Conjunto Primavera Ansia De Amar
Modest Mouse Sad Sappy Sucker
G. Love & Special Sauce Electric Mile
Bond Born
. Mogwai Rock Action

SQUTH CENTRAL

. 'Da Wreckshop Family Ack'n A Azz

. Charlie Robison Step Right Up

. Conjunto Primavera Ansia De Amar
Nickel Creek Nickel Creek
Paulina Rubio Paulina
Lil’ Flip The Leprechann
Vicente Fernandez Historia De Un Idolo Vol. 1
D) Skribble Essential Spring Break — Summer 2001
Big Moe City Of Syrup

. Keith Urban Keith Urban

SoENAUAWN -
SOONOBRWN -

—
—

L—J VJerry Riveru, Rivera
N

producer Jona-
than “Mookie”
Morant.
Krystal’s debut
album, Me and My
Piano, is set for a
June 5 release on
KBNHA/the Label/Geffen
Records. KENHA/the La-
bel is the record label im-
print of Backstreet Boys
and their management com-
pany, the Firm. The first
single from the album is
“Supergirl.” Richardson and
fellow Backstreet Boy

Howie Dorough make ca-
meos in the video.

With her short dark
haircut, the ability to play
multiple instruments, and
her lyrics about female
independence, Krystal
could be considered the
edgier alternative to the
blonde pop princesses
who are crowding the
marketplace. She will be

L 4

Chart-breakers. 3 of
Hearts' “Love Is Enough”
is rising up the Hot Coun-
try Singles & Tracks chart.
The song, No. 44 this
issue, is from the act’s
self-titled debut album, set
for release June 5 on RCA
Nashville. Group member
Katie McNeill says record-
ing the Bryan Gallimore-
produced album was
“nerve-racking at first, but
everything worked out.”

the opening act for Back-
street Boys on their U.S.
tour, beginning June 8 in
Orlando, Fla.
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% NIKKA COSTA

Everybody Got Their Something

PRODUCERS: Nikka Costa, Justin Staniey, and Mark Ronson
Cheeba Sound/Virgin 10096

Every so often an album comes along that
blends multiple musical genres. thereby
placing it in a category all its own. So it
goes with Nikka Costa’s U.S. debut,
Everybody Got Their Something. This
daughter of famed producer/arranger Don
Costa first scored success in Europe and
Australia. With Everybody Go! Their
Something, Costa has crafted an album
ripe with emotion, attitude. and spirit.
Lead single “Like a Feather”—which has
already gained ample attention from its
inclusion in a Tommy Hilfiger ad cam-
paign—is both loud and smart, equal parts
rock’n’roll and hip-hop. The beautiful “So
Have I for You” is an uplifting lyrical tour
de force. The wickedly infectious title
track finds Costa shakin’ her groove thing
down to funkytown for a disco revival.
While Costa can surely rock, she also
knows how to slow things down on such
emotion-filled ballads as “Nothing” and
“Push & Pull,” which is also featured on
the Blow soundtrack.—RH

Y% KIRSTY MacCOLL

Tropical Brainstorm

PRODUCERS: Kirsty MacColi, Pete Glenister, and

Dave Ruffy

Instinct 557

Renowned for her chart-topping sin-
gles—including “Walking Down Madi-
son” and “They Don’t Know” (immortal-
ized by Tracey Ullman)—veteran British
chanteuse/songwriter Kirsty MacColl
was also celebrated for her collaborations
with the Pogues. the Smiths. and Talking
Heads, among others. Her sharp-witted
and unabashedly classic English sensibili-
ties were revered. Tropical Brainstorm
was to mark a brilliant new chapter in
the artist’s illustrious 21-year career.
Sadly, the siren’s life was cut short late

SPOTLIGHT |

Sophie B. Hawkins

SOPHIE B. HAWKINS

Timbre

PRODUCER: Sophie B. Hawkins

Trumpet Swan/Rykodisc 10614

Timbre is technically a reissue of an
album first heard via Columbia last
year, an incarnation that barely made
a dent on the street. Now available
via Hawkins’ own Trumpet Swan
imprint, the set boasts an enhanced
bonus disc filled with several previ-
ously unreleased tunes and videoclips
for the cuts “No Connection” and
“The One You Have Not Seen.” Much
of the project’s core remains fresh and
challenging. Hawkins has always had
a sharp ear for accessible hooks, but
Timbre also affirms her talent for
crafting unique rhythms and methods
of presentation that are ahead of the
pop curve. It might take a moment to
fully digest tunes like the complex yet
warmly atmospheric “Walking in My
Blue Jeans” or the jarring, Patti
Smith-inflected “The Darkest Childe.”
But once you do, it will be harder to
revisit the musings of the more run-
of-the-mill confessional singer/song-
writers from which Hawkins was
spawned—and has wisely evolved
from.—LF

SPOTLIGHT

THE BLACK CROWES

Lions

PRODUCER: Don Was

V2 63881-27091

After tours with Jimmy Page in 1999
and 2000 that vielded a live album of
Led Zeppelin classics (Live at the
Greek), the Black Crowes return
with their sixth studio album and
first V2 set, Lions. Hardcore fans
who felt that 1999’s By Your Side fell
short of the intensity and passion of
earlier efforts, such as The Southern
Harmony and Musical Companion
and Amorica, will surely find much

TELLOK B

to admire about Lions. Tracked
mostly by founding members (vocal-
ist Chris Robinson, guitarist Rich
Robinson, and drummer Steve Gor-
man) in a former Yiddish theater on
New York’s Lower East Side, Lions
is indeed a truer expression of the
Crowes’ potential: adventurous
songwriting ensconced in a blues-
and funk-inspired swagger. Tracks
like the feedback-laden “Midnight
From the Inside Out,” the wistful
“Miracle to Me,” the funk-fueled
“Ozone Mama,” and the tough, stac-
cato-laced “Lickin’ ” rank among the
band’s best work.—CW

SPOTLIGHT

BARDO POND

Dilate

PRODUCERS: Bardo Pond and Michael Gibbons
Matador 459

It’s hard to imagine a record much
more out of step with today’s reigning
popular cuiture than Bardo Pond’s fifth
album, Dilate—and that’s a good thing.
This is very musical music, with the
art of noise at the heart of this Phila-
delphia quintet’s psychedelic aesthetic.
As with Amanita, Lapsed, and Set &
Setting—Bardo Pond’s previous string
of Matador stunners—Dilate revolves
around vast, free-floating miasmata of
guitar-spun dissonance, tethered by a
deceptively dramatic rhythm method.
Although a shade further up in the mix
now, Isobel Sollenberger’s occasional
vocalise Is just another texture amid
the epic abstractions. The ringing
overtones of such sensuous, slow-burn
soundscapes as “Sunrise” work best
cranked up to 11. But improvisatory
and poetic, Bardo Pond has more in
common with avant-jazz and contem-
porary classical than with most heavy
rock. Dilate is the work of an organic,
free-thinking guitar band, though, one
that’s even better live (und on a sum-
mer tour with Mogwai).—BB

last year, following a tragic speedboating
accident off the coast of Cozumel, Mexico.
Kirsty’s much-anticipated final recording
is a triumphant colleetion that revels in
sumptuous pop songs laced with a jubi-
lant hybrid of Cuban and Brazilian
rhythms. Sparkling and powerful, Tropi-
cal Brainstorm contains some of the
artist’s most vibrant work in years,
including the electro-leaning textures of
“Mambo de La Luna,” the sexy. scan-
dalous “In These Shoes?,” the languid
“Autumngirlsoup,” and the bouncy, play-
ful “Us Amazonians.” In the end, Tropi-
cal Brainstorm is a stunning testament
to MacColl’s powerful songwriting and
passion for Latin culture—CR

Y TOULOUSE

New Paints New Lines
PRODUCER: Dave Auchenbach
Grimsey Records 023

On New Points New Lines, Toulouse cre-
ates an almost nostalgic blend of new-
wave, dream pop, and lo-fi indie rock that
sounds like a joint collaboraution between
Tom Tom Club, Haircut 100, and the
Cocteau Twins as produced by Sebadoh’s
Lou Barlow. Guitars jangle, vocals from
front man Aden Kumler and drummer
Sarah Rentz float through the mix, and
Christopher Moisan provides Atari-era
svnth flourishes. Highlights include
“Cominuter Maquette,” which is infused
with a post-disco, "80s {lavor; “Broad and

Main,” a gorgeous shoe-gazer ballad; and
the bounecing “Schematic for New Situa-
tions,” a Rentz-fronted track in which she
seemingly channels Kate Pierson of the
B-52's. Most of the work here is a case of
style over substance—including the Euro
sensibilities of an outfit that originated in
Chicago—but with its undeniably cool
charm, Toulouse is hard to resist. Contact
612-730-6414.—BG

MANIC STREET PREACHERS

Know Your Enemy

PRODUCERS: Dave Eringa and Greg Haver

Virgin 7087 6 16150

Britpop heroes Manic Street Preachers
continue their formula of punk-meets-
erandiose-rock on an effort that sees its

best moments too often oftset by heavy-
handed “message” songs and a brutally
long playing time. The track names
alone—“Dead Martyrs,” “My Guernica,”
and “Freedom of Speech Won't Feed My
Children”-—signal that unless it’s a meet-
ing of the Junior Lettists, this isn't party
music. In fact, the Manics lay it on so
thick in some places—go directly to
“Baby Elian” (that's right, an ode to the
human hot button in the Cuban communi-
ty, Elian Gonzalez)—that even Bono
would blush. But that’s not to say the
Manic Street Preachers can’t write good
songs. The Brian Wilson-esqe “So Why
So Sad” and the souitul folk rocker “'Let
Robeson Sing,” a valentine to protest
singer P’aul Robeson. soar with pop
appeal, while “Wattsville Blues” has an
enjoyable slinky hook. If only there were
more moments like these. —BG

ORIGINAL BROADWAY CAST RECORDING

The Producers

PRODUCER: Hugh Fordin

Sony Classical 89646

It’s tough to get a ticket to The Producers,
Mel Brooks’ new Broadway musical come-
dy. Fortunately, the cast album captures
most of the show's outrageous shtick.
There’s nothing subtle about Brooks’
jokes, which leading men Nathan Lane
and Matthew Broderick deliver with un-
canny timing. Lane sets the show’s jaded
tone early with “The King of Broadway,”
while Broderick balances him with a wide-
eyed fantasy number, “I Wanna Be a Pro-
ducer” By the time “Springtime for
Hitler” takes the disc to new heights of
delightful tastelessness. listeners will be
doubled over with laughter. Producer
Hugh Fordin captures Brooks’ comic
zingers and brings out what lies beneath:
a well-crafted, old-fashioned book musical.
The Producers isn’t revolutionary, but its
traditional score is consistently solid, and
it is packed with hummable songs and
grand arrangements. By the second listen,
you'll be singing along—that is, if you can
stop laughing long enough —WH

R&ByYHIP-HOP

THADDEUS HOGARTH
Trying to Believe
PRODUCER: Thaddeus Hogarth
Spinning Records/Fort Paint Entertainment 012
Musie junkies may remember Thaddeus
Hogarth as the singing, guitar- and har-
nwonica-playing member of Boston funk-
rock band Heavy Metal Horns, with
whom he tasted early success in the *)0s.
Opting to pursue his R&B calling, Ho-
garth left the group and recorded a well-
received solo album, 1999’s When the Sun
(Goes Down. He plants himself squarely in
soul terra firma with this second effort for
which he did all the writing, arranging,
(Continued on next puge)

JOHN FOGERTY

Centerfield

PRODUCER: John Fogerty

DreamWorks 0044-50306

John Fogerty has said he spent every
day of 10 years working on Centerfield—
and it certainly paid otf. The former
Creedence Clearwater Revival creative
force wrote, produced, and played every-
thing on it. When Warner Bros. issued
the set in 1985, it was as if Fogerty and
CCR had never left the musical map. In
fact, the hit single “The Old Man Down
the Road” sounded so much like classic
Creedence that Fogerty had to defend
himself against charges of copyright in-
fringement. Also included on the out-
standing set are “Rock and Roll Girls”
and “Vanz Kant Danz”—a thinly dis-
guised attack on the head of Fantasy

Records, CCR’s former label. As for the
title track, well, it has all but replaced
“Take Me out to the Ballgame” as the

VITAL REISSUES®

anthem of America’s favorite pastime.
With baseball season well under way and
the Roger Maris/Mickey Mantle movie
61* getting deserved raves, the timing
couldn’t be better for the return of a true
rock’n’roll classic.—JB

JOHN FOGERTY

Eye of the Zombie

PRODUCER: John Fogerty

DreamWorks 0044-50307

After taking a decade to complete
Centerfield, John Fogerty needed
only one year to produce its follow-
up, Eye of the Zombie, originally
issued by Warner Bros. in 1986.
Unlike its Creedence-hued predeces-
sor, Eye of the Zombie showcased a
greatly expanded stylistic range, as
well as heightened production values.

This is apparent from the opening
cut, “Goin’ Back Home,” an ethereal
instrumental, save for a wordless cho-

rus. The bulk of the songs on this disc
deal with the artist’s intense social
and political observations. “Soda
Pop,” which features Fogerty con-
demning his generation’s consumerist
cop-out, is one such example. Musical-
ly, Fogerty eschews the swamp for

a horn-fed Memphis soul vibe on
“Knockin™ on Your Door,” although
the pessimistic “Change in the
Weather” has a bluesy gospel tone
that is right at home with his earlier
work. Then again, “Violence Is Gold-
en” employs a variety of sonic effects,
and “Soda Pop” is rather funky. Ulti-
mately, it may have been too much a
streteh for fans of Centerfield, which
could explain why it came up short
commercially. In retrospect, though,
it’s another gem.—JB

ﬂﬂﬂmlﬂlﬂﬂﬂs Bradley Bambarger, Jim Bessman, Andrew Boorstyn, John Diliberto, Gordon Ely, Larry Flick, Brian Garrity, Steve Graybow, Rashuan Hall, Wayne Hoffman, Gail Mitchell, Deborah Evans Price, Craig Roseberry,

= Philip van Vieck, Ray Waddell, Christopher Walsh. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of
special artistic, archival, and commercial interest, and outstanding collections of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%): New releases, regardless of chart poten-
tial, highly recommended because of their musical merit. MUSIC TO MY EARS (J9): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are
eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003), or to the writers in the appropriate bureaus.
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and producing. Unearthing memories of
such "70s stalwarts as War and Stevie
Wonder, Hogarth turns in a back-to-the-
roots set whose ambitious embrace of reg-
gae, rock, jazz, and blues sometimes
leaves the listener wondering exactly
where he’s headed. But when everything
clicks, as on the album’s best track, the
Jjazzed-up “Back Street,” the sweet har-
monica-introed title track, and the playful
“She Loves Me,” it’s not hard to believe in
Hogarth. Contact: 617-426-2737.—GM

» MONTGOMERY GENTRY

Carrying On

PRODUCER: Joe Scaife

Columbia 62167

Montgomery Gentry burst onto the
country airwaves in 1999 with Tattoos &
Scars, an unapologetic exercise in red-
neck country rock, boasting attitude
galore. On its second Columbia release,
MG stay true to that rowdy formula,
aided by increased confidence and much
better songs. Guitars and testosterone
are the order of the day, but it’s still
bona fide country, from the “my way or
the highway” mentality of “She Couldn’t
Change Me” to the menacing under-
current in “The Fine Line.” Eddie Mont-
gomery’s muscular vocals make “Cold
One Comin’ On” a fine new drinkin’ stan-
dard, and Troy Gentry sounds like he
means it on back-porch funk jams such
as “While the World Goes Down the
Drain.” The title cut is a Charlie Daniels
Band-style rave-up, while the guys are
smart enough to acknowledge their good
fortune on “Lucky to Be Here.” This is
strong stuff, and while the soccer moms
may not bite, the fishin’ dads are likely
to pop a top and enjoy.—RW

Y TAMMY COCHRAN

Tammy Cochran

PRODUCER: Blake Chancey

Epic 69736

The Academy of Country Music Awards
on Wednesday (9) could be the first time
many listeners hear the powerful, emo-
tionally direct voice of Tammy Cochran,
who was nominated as top new female
vocalist on the strength of two auspicious
but low-charting singles (“If You Can” and
“So What”), both included here. On her
debut album, Cochran delivers a set of
songs that live up to her instrument.
Throughout, unusually perceptive themes
are set to ascending choruses and bridges
that allow Cochran to showcase her belt-
ing chops. The current single, “Angels in
Waiting”—a moving tribute, co-written by
Cochran, to her two late brothers who suf-
fered from cystic fibrosis—should further
raise her profile. Radio should grab at the
hooky “When Love Was Enough” and
“Say Goodbye,” on which the voealist puts
a modern spin on yodeling. Not least of her
attributes is achieving country catharsis
on the strength of the vocals and lyrics,
rather than relying on overblown pop-
leaning production. With some luck, this
fine torch singer could become one of the
format’s true torchbearers.—AB

Y CINDY BLACKMAN

Someday. ..

PRODUCER: Cindy Blackman

HighNote 7063

Even when tackling material as familiar
as Rodgers and Hart’s “My Funny
Valentine,” drummer/composer/
arranger Cindy Blackman manages to
fill every twist and turn with the unex-
pected. Not that there is anything par-
ticularly revolutionary about Black-
man’s approach—this is straight-ahead
hard bop, with electric piano touches
that give the music a slight fusion feel.
But Blackman’s aggressive, rhythmical-
ly echarged drumming leads the quartet
in any number of directions, weaving in
and out of the music with polyrhythmic
bursts and in-the-pocket grooves that

put her own distinct stamp on the music.
Her original compositions, such as the
stately “Call to the Ancestors,” show
Blackman to be a fine composer, and, if
anything, the project would only benefit
from more works from the leader’s pen.
If Blackman’s face looks familiar, she
alternates her jazz work with a long-
standing gig as Lenny Kravitz’s drum-
mer. Contact 212-873-2020.—SG

WORLD MUSIC

Y PERU NEGRO

Sangre de un Don

PRODUCER: Jaime Rodriguez

Times Square Records 9013

Peru Negro was formed in 1969 in E] Car-
men, Peru, by Ronaldo Campos de la Coli-
na as a means of preserving and develop-
ing Afro-Peruvian music. Nowadays, one
can find Peru Negro performing weekly at
the club Manos Morenos in Lima. The
move to the capital city has not altered
the essential Afro-Peruvian soul of the
aet’s music. In fact, one of the album’s best
moments is a wonderful version of “Toro
Mata” (“The Bull Kills”), one of the most
popular songs in Peru. The Peru Negro
sound is built on various percussive in-
struments, which are augmented by
acoustic guitar and bass—as well as the
bracing vocals of Monica Duefas and
Eilna del Rio. While listeners will find
some common ground between the mood
and tempo of these Peru Negro tunes and
the mellower grooves of the classic Brazil-
ian samba schools, there is a distinctly
Peruvian flavor to this material, highlight-
ed by “Samba Malaté,” “Trabaja Trabaja,”
“Cocofrito,” and the title track. Contact
212-757-1616.—PVV

BLUES

Y MARCIA BALL

Presumed innocent

PRODUCERS: Doyle Bramhall and Marcta Ball

Alligator 4879

Pianist Marcia Ball has made the move
from Rounder Records to Alligator, and
her debut for Bruce Iglauer’s label is a
stellar collection of R&B and blues tunes
that will remind the world emphatically
that Ball is a formidable musical force.
Ball has been long revered for her key-
board prowess and good-time music. Pre-
sumed Innocent provides a somewhat
different perspective on her talent,
though, as it is clearly her best vocal per-
formance to date. For verification, study
her moving stylings on “I Have a Right
to Know,” “Let the Tears Roll Down,”
and the classic slow-dance nugget, “She’s
So Innocent,” one of Ball’s originals. The
album has its rowdy moments, to be sure,
and none are sweeter than “Thibodaux,
Louisiana” (with Sonny Landreth on gui-
tar) and the estimable boogie of “Lou-
ella.” The overall vibe of Presumed Inno-
cent strikes a fine balance between
polished performance and true grit, cap-
turing the totality of Marcia Ball like no
previous album.—PVV

CLASSICAL

Y RAVEL: Mélodies

Francois Le Roux, baritone; Pascal Rogé, piano
PRODUCER: Jean-Martial Golaz

Le Chant du Monde 2781131

Unlike, say, Fauré, Debussy, or Poulenc,
orchestral master Maurice Ravel (1875-
1937) isn’t necessarily renowned for his
mastery of the French art song—the
mélodie. Yet his output in the genre fills
up one CI) with some astonishingly high-
quality musie, particularly as delivered
here by the trés Gallic team of baritone
Francois Le Roux and pianist Pascal
Rogé. Ravel set verse by some of the
greatest French poets, including Verlaine
and Mallarmé. And his inspirations didn’t
always stick to the voice-plus-piano model,
as shown by his evocative arrangements of
Trois Poémes de Mallarmé with string
quartet and winds and Trois Chansons
Madécasses with cello and flute. So, there
is rich variety here, although one constant
is Le Roux’s remarkably acute response to

each text—something perhaps only a
native French singer can fully realize. He
limns Ravel’s myriad moods, from atmos-
pheric impressionism and lush, fin-de-
siécle despair to infinitely shaded irony
and even subtle comedy. The German way
of Schubert et al. is hardly the last word in
classical song, and this disc is the finest bit
of proof. Distributed in the U.S. and U.K.
by Harmonia Mundi—BB

CONTEMPORARY CHRISTIAN

» SONICFLOGD

SonicPraise

PRODUCERS: Jason Halbert and Dwayne Larnng

Gotee Records GTD2827

Just a few years ago when people
thought of praise-and-worship music,
they visualized church congregations
filled with mature Christians singing
folky, churchy songs. Thanks to bands
like Gotee’s Sonicflood, Brit band Deliri-
ous, and others, the face of the genre has
radically changed. Modern rock outfit
Sonicflood’s debut album has been certi-
fied gold and captured the 2000 Dove
Award for praise-and-worship album of
the year. No worries about the sopho-
more slump here, as this live follow-up is
outstanding. Recorded at the Flevo Fes-
tival in Europe and at Nashville’s Ryman
Auditorium, the album features spirit-
filled versions of Paul Baloche’s modern
worship classie “Open the Eyes of My
Heart” and Delirious front man Martin
Smith’s “I Could Sing of Your Love For-
ever.” Contact 615-370-2980.—DEP

GOSPEL
P> BLESSED
Journey for the Heart
PRODUCERS: Cynthia Liggins Thomas, H&H Produc-
tions, and Michael Robinson
Ultimate 102
Blessed’s second offering shows the
female foursome confidently cultivating
a sound that’s as distinctive as it is acces-
sible. Co-producer Michael Robinson
brings big-name, hit-making powers to
play on the infectious, radio-ready hip-
hop jam “I Praise You” and the punchy,
slow-grooving “Jesus’ Name.” Equally
impressive is the emergence of group
member Cynthia Liggins Thomas, writer
of eight of the album’s fifteen songs and
producer of seven. Her innate under-
standing of the full range of the group’s
stunning vocal prowess provides one
memorable moment after another. “He’s
Sweet I1” is an angelic ballad, “Jesus Is
Lord” hits with hook-laden, acoustic-driv-
en R&B, and “For Your Good” is a juxta-
position of modern, unvarnished funk and
classie, '60s girl-group soul. Journey for
the Heart resounds with the sounds of an
act prepped for something big.—GE

NEW AGE

Jr GREEN ISAC

Groundrush

PRODUCER: Green lsac

Spotted Peccary SPM 1301

Adapting its name from a song by
obscure pop group Prefab Sprout and
including a former member of the elec-
tro-pop band Bel Canto, the Norwegian
duo Green Isac brings an unusually
melodic verve and wry quirkiness to its
ambient designs. On its third outing, the
band continues its ethno-techno
approach, orchestrating ritual trance
works out of yang c¢h’in (Chinese ham-
mered dulcimer), Indian bansuri flutes,
frame drums, and synthesizers. Building
music around infectious, kinetic loops
with percussion and keyboards locked in
syncopated patterns, Green Isac man-
ages to make toes tap and heads nod.
Minimalist melodies eycle in counter-
motion while live musicians such as wind
player Eyal Selah add ornaments. No
matter how hallucinatory the players get,
there’s an organic quality to Green Isac’s
music. It’s as if the band members are
part of a secret tribe on a lost continent,
conjuring up ritual dances. Distributed
by Allegro.—JD

THE BALLAD OF BABY DOE
MUSIC BY DOUGLAS MOORE
Book by lohn Latouche
Conducted by George Manahan
Directed by Colin Graham

Sets by John Coyne

Costumes by Susan Benson
Lighting by Thamas J. Munn
Starring Elizabeth Futral, Mark Dejavan,
Jayce Castie

Gity Opera, New York

LuLY
BY ALBAN BERG
Conducted by James Levine
Directed by Paul Mills
Sets and costumes by Jocelyn Herbert
Lighting by Gil Wechsler
Starring Christine Schéfer, James Courtney, David
Kuebler, Clitton Forbis, Hanna Schwartz
The Metropalitan Opera, New Yark

It’s hard to imagine the
hoopla that surrounded the
original production of The Bal-
lad of Baby
Doe back in
1956. Hailed
as “an impor-
tant addition
to our native
repertory,”
Douglas
Moore’s folk
opera was
compared to
such works as
George
Gershwin’s
Porgy and
Bess—and it’s
still produced
regularly

brings his usual brio to the role
of Horace Tabor. His best work
comes in the second act, when
an ailing Horace sees his life
pass before his eyes. Also
effective is Joyce Castle, who
brings unexpected colors to
the rather one-dimensional
role of Horace's first wife,
Augusta. We probably aren’t
meant to side with her over
Baby Doe, but Castle is so
moving that we do.

The title role made a star of
Beverly Sills when the work
debuted here in 1958. (A
recording of that performance,
also featuring Walter Cassel
and Frances Bible, was re-
issued by Deutsche Gram-
mophon in 1999.) It’s not likely
to do the same
for Futral.
Although she
sings exceed-
ingly well,
with lovely
rounded tones
in her upper
register, the
music written
for her seems
unremarkable
today. Only
her first act
“Willow Song”
makes much
of an impression.

But across

throughout - Lincoln Cen-
the U.S. el i ter’s court-

But there Christine Schéafer as Lulu. yard at the
isn’t much to Metropolitan

shout about in New York City
Opera’s current Baby Doe re-
vival. Despite solid perform-
ances from the entire company,
especially the radiant Elizabeth
Futral in the title role, the
piece fails to live up to its rep-
utation as an American classic.
It’s more a musty museum
piece still smelling of mothballs.

It’s not difficult to see why
Moore was attracted to the
true story of Elizabeth “Baby”
Doe, whose marriage to Col-
orado silver baron Horace
Tabor caused a scandal back in
1883. The fact that he was
already married when they
met provides dramatic possi-
bilities. Yet Moore fails to
take advantage of the poten-
tial drama, choosing instead to
fashion a series of old-fash-
ioned arias and duets. He is
abetted by John Latouche,
whose plodding poetry (“I will
walk beside my dear/Clad in
love’s high heraldry”) conjures
up not the Old West but a very
Old World. This is, plainly put,
an operetta clad in cowboy
boots.

Baritone Mark Delavan, a
fantastic Falstaff last season,

Opera, Berg’s sophisticated
sex-and-violence stunner Lulu
just might make a star here of
German newcomer Christine
Schifer, as it did in Europe a
few years ago. As the enig-
matic enchantress who goes
through four husbands in
three acts, the enormously tal-
ented Schifer makes it clear
why these men were so be-
guiled. Her cool, clear soprano
projects an outward confi-
dence that conceals an inner
vulnerability. As she wearily
confronts a jealous husband in
the second act, Schiifer chills
you to the bone.

Although the original pro-
duction of Lulu came two
decades before Baby Doe, it
retains a freshness that the
latter lacks. Lulu has its prob-
lems—a talky libretto, a lan-
guorous third act—that are no
doubt due to the fact that Berg
died before finishing the work.
The richly complex, atonal
score is certainly challenging,
but it rewards repeated listen-
ing—which is what a real
masterpiece makes you want
to do.

MARK SULLIVAN

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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Y DAVID GRAY Please Forgive Me (4:10)
PRODUCERS: David Gray, Craig McClune, lestyen Polson
WRITER: D. Gray

PUBLISHER: Chrysalis Music Ltd./ASCAP

ATO Records/RCA 60351 (CD promo)

“Please Forgive Me” relies on a delicate
mix of sadness and beauty to deliver one
of the finest cuts from David Gray's
acclaimed—and now platinam—White
Ladder album. The follow-up to his Amer-
ican breakthrough single, “Babylon,” this
musical love letter is alternately heart-
breaking and inspiring. The midtempo
track starts somberly, building upon the
pitter-patter of an almost trip-hop beat, as
Gray declares his need to win over a
could-be love: “Feels like lightning run-
ning through my veins/Every time I look
at you.” As the song builds and eventually
trails off, we're led to believe that his mis-
sion is successful—as Gray bares his soul
in the process. Full of courage, shame, and
heartache, “Please Forgive Me" is a seri-
ous confessional that's much more passion-
ate than “Babylon.” And because of that,
it may come across as too heavy for main-
stream listeners. Let’s hope, though, that
the song will sustain the momentum of
this artist’s journey —WoO

SMARTBOMB Breathe (2:47)

PRODUCER: Paul David Hager

WRITERS: H. Lamar, S. Bentiey

PUBLISHERS: Cal IV Songs, ASCAP, administered by
Universal Songs of PolyGram International/Hopechest
Music, BMI, PolyGram International

Razor & Tie 7930180782 (CD single)

Washington, D.C.-based Smartbomb
came together when four strangers
foiled a holdup at a pizzeria and later
decided to form a band. Not that this
really matters, but it’s a fun story, which
is only appropriate for such a festive
cover of Faith Hill's recent smash
“Breathe.” The rock quartet turns up
the tempo and has a good time flying
through the cheeky track. Covering
songs is a time-honored punk rock prac-
tice, and “Breathe” brings back memo-
ries of fellow rockers New Found
Glory's collection of covers from sappy
soundtrack tunes. This track will
undoubtedly get the band plenty of
attention, although its long-term viabili-
ty could suffer if it gets pegged. Either
way, this one’s a winner, and it has
already gotten spins and even become a
top-requested song at major-market pop
radio, including stations in Washington,
D.C.. and New York.—EA

Y THE PRODUCT G&B FEATURING WYCLEF

Cluck Cluck (3:57)

PRODUCERS: Wyclef Jean. Jerry “Wonder” Duplessis
WRITERS: W. Jean, J. Duplessis, M. Moore-Hough,

D. McRae

PUBLISHERS: Huss Zwingh Publishing/Sony ATV
Tunes/Te-Bass Music/Ghetto and Blues/Hempstead High.
ASCAP; EMI Blackwood Music, BMI

Yclet/) Records 21022 (CD promo}

When an act makes its first impression on
the music world by teaming with a music
legend like Carlos Santana, you can bet
it’s going to garner some attention—espe-

cially when that collaboration spends 10
weeks atop The Billboard Hot 100. The
Long Island, N.Y.-based Product G&B
hopes to follow-up the massive success of
“Maria Maria” with “Cluck Cluck,” a sing-
songy tune whose happy-go-lucky vibe is
ideal for this time of year. Money Harm
and Sincere combine hip-hop-inflected
lyrics with soulful tones, a sound they’ve
dubbed “ghetto & blues.” With produc-
tion courtesy of Wyclef Jean (with whom
the Product have previously teamed) and
his producing partner Jerry “Wonder”
Duplessis, the guitar-heavy “Cluck
Cluck” should easily find a home at radio.
In addition to being the first single from
the group’s Yclef/J Records debut, the
number also gets a boost as the lead sin-
gle from the forthcoming soundtrack to
Eddie Murphy’s Dr. Doolittle 2—RH

COUNTRY

P> DIAMOND RIC Sweet Summer (3:23)
PRODUCERS: Michael D. Clute, Diamond Rio
WRITERS: M. Dulaney. N. Thrasher

PUBLISHERS: Desert Dreams Music/Michaelhouse
Music/Ensign Music/Rio Bravo Music, BMI

Arista 69041 (CD promo)

For the past decade, Diamond Rio has
managed to build an impressive career
via solid songs, skilled musicianship, and
engaging vocals. [ts previous chart-top-
per, “One More Day,” served to remind
programmers of the magic this veteran
band can create when their considerable
talent merges with a great piece of mate-
rial. The band's hot streak should contin-
ue with this made-for-radio single.
Penned by Michael Dulaney and Neil
Thrasher, it’s the perfect summertime
hit. Marty Roe’s lead vocals paint a vivid
portrait of the joys of a simple summer
day, from the ice cream man and his
“paint-chipped change box full of sticky
quarters, dimes, and nickels” to dad
working under the Chrysler and the
neighbors barbecuing. It’s a musical invi-
tation to the season, and the band deliv-
ers the song in a sweet, whimsical tone.
Roe’s vocals are complemented by his
bandmates’ harmony vocals and Gene
Johnson's beautiful mandolin—DEP

TRICK PONY On a Night Like This (3.29)
PRODUCER: Chuck Howard

WRITERS: K. Staley. D. Kahan

PUBLISHERS: Warner-Tamerlane Publishing, BMI:
Instinct Music, ASCAP

warner Bros. 100622 (CD promo)

Trick Pony burst from the chute with lots
of energy on its debut single, “Pour Me,”
which earned the Warner Bros. trio wide-
spread support from country program-
mers that translated into success at retail.
This enthusiasm should continue with the
release of this sophomore single. It starts
with a recitation from female vocalist
Heidi Newfield, underscored by crunchy
guitar and searing fiddie. The track swells
nicely to a mid- to uptempo treatise on
braving the pitfalls of love in an effort to
reap the rewards. The interplay of vocals,

SPOTLIGHT

SHAGGY Freaky Girl (3:45)
PRODUCER: Shaun “Sting" Pizzonia

WRITERS: E. Drennon, O. Burrell, R. Ducent,

S. Pizzonia, P. Morrison, N. Staff &
PUBLISHER: not listed

MCA 25380 (CD promo)

Shaggy is currently enjoying that oh-
so-rare position at radio where essen-
tially he can do no wrong. With two
No. 1 singles—*“It Wasn’t Me” and
¥Angel”—plus the six-times platinum
Hotshot under his belt, it’s obvious
that a widespread demographic has
more than warmed to the sound of his
playful hip-hop-inflected reggae/rap.
“Freaky Girl” is the next track in line
for glory. Seconds after landing on
programmers’ desks, it’s already pick-
ing up adds like metal to a magnet,
particularly at rhythmic top 40. While
not as immediately clever or melodic
as its predecessors, “Freaky Girl”
does possess the basic elements that
have been a boon for Mr. Shaggy: the
deep timbre of his sexually charged
and instantly recognizable voice, a
chorus hook (this time courtesy of the
Kraft) that lets listeners sing along,
and a sampled melody line to pull it ail
together—in this case, Eddie Dren-
non’s mid-"70s disco classic “Let’s Do
the Latin Hustle.” Videoclips have
added a lot to previous releases; no
doubt another coy performance will
help propel this track to the top of the
charts and out of car windows all sum-
mer long—CT

SPOTLIGHT

MANDY MOORE In My Pocket (3:44)
PRODUCERS: Emilio Estefan Jr., Randall M. Barlow
WRITERS: R. Barlow, E. Estefan Jr., G. Zignago,
L. Quintana
PUBLISHERS: FIPP International, BMI; Estefan
Publishing international, ASCAP
Epic 16474 (CD promo) v
Is this really the same girl that fed
us the ultra-poppy “Candy” less
than two years ago? Well, baby’s all
grown up. Wisely, the launch single
from teen queen Mandy Moore’s
upcoming sophomore album dishes
out a retooled sound that success-
fully distances the talented
songstress from the kiddie pop
movement, which top 40 program-
mers have all but abandoned. Co-
produced by Emilio Estefan Jr., “In
My Pocket” is an aggressive, funky
party anthem that fuses subtle
Latin influences with Egyptian-fla-
vored rhythms—this one surely
sounds nothing like standard pop
fare. The tempo is perfect for the
season, and Moore’s spirited, ever-
maturing vocal helps carry this one
% securely over the top. This is an
adventurous track, but its groove-
filled melody and manic attitude
should make it an instantly appeal-
ing add for top 40 mainstream and
rhythmic stations. Like Jessica
Simpson’s relatively edgy “Irre-
sistible,” Moore’s “In My Pocket” is
*more than a smash; it is top 40
radio’s next step forward.—CT

spoken-word, and music is a little differ-
ent and should stand out from the usual
fare. Bassist Ira Dean and guitarist Keith
Burns makes up the remainder of Trick
Pony; together, the threesome forges a
unique musical personality that’s striking
a chord with listeners—DEP

Y DAVID FRIZZELL You've Just Been Robbed by
Jesse James (2:55)

PRODUCER: David Frizzeil

WRITERS: D. Frizzell, D. Kohut

PUBLISHER: Nashville Amertca Music, BMi
Nashville America Records 101 (CD promo)

In the early '80s, Frizzell had a string of
hit duets with Shelly West, daughter of

the late Dottie West. He also scored solo
success with such hits as “I'm Gonna
Hire a Wino,” which he reprises on his
new album, David Frizzell 2001. The
brother of country legend Lefty Frizzell,
David shares his sibling’s gift for phras-
ing and that wonderful, warm country
tone. He puts those outstanding country
pipes to good use on this solid collection
of new tunes, which he wrote or co-
wrote. The lead single is a midtempo, fid-
die- and mandolin-laced track about an
outlaw absconding with a lady’s love.
Frizzell's performance has an edgy, smol-
dering quality that draws the listener in.
It's been a while since he has taken a shot

CRAIG DAVID Fill Me In (4:17)

PRODUCER: Mark Hilf

WRITERS: C. David, M. Hill

PUBLISHERS: windswept Pacific Music,
Warner/Chappell Music Ltd.

Atiantic 300481 (CD promo)

While this single is just making its
way to U.S. radio, 20-year-old British
singer/songwriter Craig David is al-
ready the decade’s most-celebrated
newcomer around much of the rest of

sweet as honeysuckle, pop/R&B
melodies that defy time, and lyrical
landscapes that mark the struggles
and accomplishments of a man just
finding his way, his Born to Do It
album has moved 4 million copies
since its overseas release last summer,

gy

the world. With a soul-soaked vocal as _.

NEW & NOTEWORTH

i, i - - e

" punctiiated by numerous awards, a

geries of No. 1 debuts, a sold-out
European tour, ang instant recogni-
%

 with top 40 action to follow—and t}ge

~should only extend its reach. This is

Y

tion as a potent sex symbol. “Fill Me
In” opens with the statement “I've
got something to say,” perhaps one of
the more prophetic inaugural lines in
recent pop. The song is carried by a
jittery, rhythmic track, over which
David sings in rapid-fire fashion about
hooking up with the girl next door—
only to find in time that she’s making
moves with another: “Why were you
ereeping around late last night?/Why
could I see two shadows moving in
your bedroom light?” There’s a sophis-
ticated air about the song, sure to
draw instant appeal at R&B radio,

Full Crew mix on the CD single

the real deal, not to be missed.—CT

%, A%m %’«m»ﬂy ggm

at country radio, but with a slate of pro-
motional appearances, Internet chats,
and syndicated radio exposure, Lefty's
little brother may well remind program-
mers why the Frizzell name is legendary
in country music circles—DEP

ROCK TRACKS

STAIND it's Been Awhile (no timing listed)
PRODUCER: Josh Abraham

WRITER: Staind

PUBLISHER: not listed

Flip/Elektra 1585 (CD promo}

Modern metal champion Staind follows
its platinum debut, Dysfunction, with
Break the Cycle, coming in May. As lead
singer Aaron Lewis continues to ride
high on the rock charts with “Outside,” a
live acoustic duet with group mentor/
king Bizkit Fred Durst, Staind is set to
make a bigger mark this time around.
The first single, the downtempo rocker
“It’s Been Awhile,” may be the group’s
greatest splash yet. Lewis and company
handle the metal ballad well here, pack-
ing a lot of punch into the cut. Once the
boy-band craze wanes, modern rock may
very well have its time in the sun. Rock
tunes from Lifehouse and Creed have
recently fared well at top 40, and “Out-
side” surfaced on The Biliboard Hot 100
(and even at adult top 40), so expect
crossover action from this track. —EA

SMOOTH JAZZ

GERALD ALBRIGHT Winelight (4:30)

PRODUCER: Jason Miles

WRITER: W. Eaton

PUBLISHERS: Cherry Lane Music/Antisia Music, ASCAP
Q Records (CD promo)

“Winelight” was the title track of
Grover Washington Jr.'s best-known
album. Released in 1980, the album won
a Grammy and spawned his signature
hit, “Just the Two of Us.” Following his
sudden death in 1999, Q Records assem-
bled some of the contemporary jazz
world’s best-known figures to pay trib-
ute to the saxophonist on 7o Grover
With Love, released April 17. This first
single features Gerald Albright on alto
sax for a breezy retake of the well-
known, highly melodic track. This ver-
sion of “Winelight," neatly trimmed by
more than a minute for radio, should
find instant appeal at smooth jazz sta-
tions—whose musical imprint Washing-
ton helped found with his highly accessi-
ble style. Other performers on the
album are Dave Koz, Regina Belle,
George Duke, Sounds of Blackness, and
many other format favorites; it's an
album that should inundate smooth jazz
radio. Contact: 818-991-7668. —CT

REDMAN FEATURING DJ KOOL

Let's Get Dirty (I Can't Get in da Club) (3:40)
PRODUCER: Rockwilder

WRITERS: R. Noble, D. Stinson. J. Bowman
PUBLISHER: not listed

Oet Jam 15297 (CD promo)

Nobody knows how to get a party start-
ed quite like Redman. His résumé is
filled with club anthems like “Tonight’s
da Night™ and “Da Goodness.” “Let’s Get
Dirty,” the lead single from his upcoming
Def Jam set, continues in that free-spirit-
ed tradition. Although the Newark, N.J.,
native has never been the most lueid lyri-
cist, his witty one-liners and ad libs more
than compensate for his stream-of-con-
sciousness flow. The template remains
the same this time out, with fellow party
enthusiast DJ Kool joining on the track’s
infectious hook for added flavor. Behind
the boards, Rockwilder churns out anoth-
er bass-driven track for the clubs. “Let’s
Get Dirty” may be a little rough around
the edges for mainstream R&B stations,
but its chaotic sound will fit right into the
mix-show format. Although this single is
no different from any of Redman’s previ-
ous work, his tried-and-true formula
seems to have scored again.—RH

nn"]’nln“]’“ns- Eric Aiese, Rashaun Hall, Wes Orshoski, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential.
« NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (®): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%): New releases, regardless of chart

potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003), or to the writers in the appropriate bureaus.
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Catching Up. When singer John Stephens, right, performed a recent show-
case at Justin’s Restaurant in New York, Jeff Townes (aka DJ Jazzy Jeff) of A
Touch of Jazz Productions stopped backstage for a chat. Stephens, a client
of Cojax Management, is currently playing a full schedule of club dates.

BY ALIYA KING
NEW YORK—It’s been almost a
decade since Atlanta-based quin-
tet Silk stormed the music world
with its 1992 chart-topping debut
album, Lose Control, which it fol-
lowed in 1995 with Silk. As the
group prepares for the June 12
release of its fourth Elektra
album, Lowve Sesston, consistency
remains the fivesome’s byword.
Richard Nash, Elektra’s senior
VP of promotion, believes Silk’s
devotion to its sound is what
keeps it relevant. “They don’t try

MAKING HISTORY: On the heels of notching the
best first-week sales in her career for her new album,
All for You, Janet is also making history on the finan-
cial front as a shareholder in the nation’s first African-
American-owned national bank. She and fellow
Founders National Bank of Los Angeles shareholders
Magic Johnson and DreamWorks executive Jheryl
Busby unnounced May 2 a merger involving Founders
(being renamed Founders Bank of Commerce),
Boston Bank of Commerce, and Peoples Bank of
Commerce in Miami. Geared toward promoting inner-
city development, the new hank network will serve
Boston, Los Angeles, and Miami.

Amid ongoing speculation regarding Busby’s contin-
ued DreamWorks tenure (BillboardBulletin, April 26),
stay tuned for a revamping of the label’s urban depart-
ment. Among the names being bandied about—with no
confirmation as to official
duties—is that of A&R
veteran John McClain.

The Rhythm
The Rap
and The

Blues

AS THE RECORD
SPINS: Angie Stone’s
second album—and first
forJ Records—is titled
Mahoyany Soul. La Stone

_ .Ianet_Makes aales, Financial History;
Angie Stone Polishes Her ‘Mahogany Soul’

has enlisted the production

(dueting with Stone on “U Make My Sun Shine”), Gerald
Isaacs, Chucky Thompson, Mike City, and Rufus Blaq.
The set is due in mid-August.

Restless rapper Warren G has signed on Universal
Records’ dotted line. The Los Angeles-based rapper has lined
up an all-star guest contingent; George Clinton, Snoop
Dogg, Daz, and Kurupt, among others, The production team
includes Dr: Dre, Scott Storch, Battle Cat, and Jason “Jay
E” Epperson. Warren Gs pact with Universal does not
include his G-Funk label, the BMG-distributed joint venture
with Restless (Billboard, June 26, 1999) whose roster includ-
ed Reel Tight, Jessica, and Da 5 Footaz.

Kenny Lattimore, Montell Jordan, and Dawn
Robinson—all with new projects in the wings—share
something in common: songwriter/producer Travon
Potts. The Atlanta-based Potts has worked with acts
ranging from Public Announcement (“Mamacita”) and
Monica (“Angel of Mine”) to Christina Aguilera
(“Blessed”). That diversity, says Potts, is what keeps his
creative juices flowing. “What keeps it fresh for me is [
bounce around. Besicdes being a fan of R&B, hip-hop, and
pop, I play classieal, jazz, and gospel. So it isn’t difficult

services of Raphael — Kim and the Roots’
Saadiq, Warryn Camp- b Y Gail Mitehell Tariq Trotter will co-star
bell, Ali Shaheed in music video director
Muhammad, Prince JC Barros’ indie film

to go from Christina to Montell.”

Potts made the jump to writing/producing after a stint
as 4 member of the grou)p Travous, which made it to the
semifinals of the Natalie Cole-hosted TV talent show
Big Break. On a trivia note: Eric Benét and R. Kelly
were among Travous’ Break competitors.

In addition to new songs for Def Jam’s Jordan (“Are
You With Me”) and Arista’s Lattimore (“The Things I’li
Do”), Potts has done three tracks for Robinson’s upcom-
ing solo project on () Records/Atlantic: “You Will Never;”
“Can You Read It in My Eyes,” and “I Don’t Know Why.”

In other industry news, Def Soul singer/songwriter
Musiq Soulchild has signed an exclusive songwriting and
co-publishing deal with Universal Music Publishing . . . Vir-
gin, quickly gaining a reputation as Diva Central (Janet
Jackson, Mariah Carey, Tina Turner, Aaliyah), is prepar-
ing for Kelis’ sophomore set, Wanderland.

SCRE]CN SCENE: Dr.
Dre and Snoop Dogg
have lead roles in
writer/director D.J.
Pooh’s new movie, The
Wush. The Lion’s Gate
film begins production
May 7in L.A.and is set to
bow this winter . .. Lil’

10029. The film takes its title from Kast Harlem, N.Y.’s
ZIP code and is a Raven Knite production ... Nike has
launched an extended-play version of its basketball “Free-
style” TV ad—"Freestyle1 5" —directed by Paul Hunt-
er and choreographed by Savion Glover with & hip-hop
soundtrack by Afrika Bambaataa and Hydraulic Funk.

HONOR—BOUND: Congrats to Elektra Entertainment
chairman/CEO Sylvia Rhone, who wus one of {ive hon-
orees at the 10th annual Celebration of the Creative Spir-
it festivities held by the Black Alumni of Pratt Institute
at New York’s Waldorf-Astoria. Congratulations also to
Prince, who received a lifetime achievement award at
the recent Black College Radio convention in Atlanta.

C()ND()LENCES: Best known for creating and pro-
ducing the one-woman Broadway musical Lena Horne,
the Lady and Her Music, Sherman Brooks Sneed was
also a singer (as 2 member of the Belafonte Folk
Singers, named after Harry Belafonte), actor (the stage
version of Carmen Jones), and personal manager. Sneed,
80, died April 19 of a heant attack.

to follow the latest trends,” says
Nash. “They helped establish the
sound for the R&B/hip-hop
groups that followed. A lot of
what we now hear from R&B
groups began when Silk released
[1992’s] ‘Freak Me.””

Indeed, the raunchy signature
style of Silk—comprising Garry
“Big G” Glenn, Gary “Lil G” Jenk-
ins, Johnathen “John John” Ras-

boro (aka “Freaky Man”), Timothy
“Timzo” Cameron, and Jimmy

5 : b

£9.3 Ty
SILK

.

i
o

Silk Returns With Another ‘Session’

The Trendsetting Fivesome Drops Hs Fourth Album On Elektra

Gates Jr.—did spawn imitators.
But, unlike Silk, many of those male
groups are no longer recording.

And while the 13-track Love
Session, produced by Deelite,
shows the band to have matured
musically and lyrically, Silk sticks
with what it does best: power bal-
lads and midtempo love songs. The
group co-wrote and co-produced
most of the songs on the album,
which is published under SMG
(BMI). “We give our fans exactly
what they want,” says Glenn.

Nash says, “Given the platinum
success of its last album, [1999’s]
Tonight, Silk has been able to
maintain and also develop new
fans in the younger female demo-
graphic.” He believes that it’s
because the group is more than
just the sum of its parts. “Most
groups today have just one main
vocalist. But all the Silk members
are incredible vocalists.”

Glenn says the group’s vocal
dexterity is apparent on the new
album. “We recorded a remake of

(Continued on page 51)

INGredible Rereleases Debut Album
From Finnish Beat Trio Pepe Deluxe

BY CHUCKY THOMAS
LONDON-—It’s been four years since
producer/programmer James Spec-
trum (akaJari Salo) joined J A-Jazz and
DJ Slow (a four-time Finnish DMC
mixing champion and A& R head at
EMI Finland) to form Finnish beat
group Pepe Deluxé. And in that time,
the trio has become
one of Finland’s most
promising exports.

Currently signed to
the Emperor Norton
label in the U.S,, the
trio has inked a licens-
ing deal with Sony’s
INCredible imprint
(covering the world
outside of North Amer-
ica) for its debut album, Super Sound.

Having recently wrapped a series of
North American live dates, the band is
already at work on its second album as
it awaits the May 14 rerelease of Super
Sound. Originally issued in 1999 on
Brighton, England-based Catskills
Records, Super Sound is best described
as lo-fi hip-hop and neo soul meeting
retro beats. Lead single “Before You
Leave” (effectively a retitled version of
the group’s first single release, 1999’s
“Woman in Blue”) was reissued April
30 and also accompanied Levi’s recent
twisted-denim TV commercials.

The second album will mix and
match genres, with Pepe Deluxé
enlisting musicians from Japan, Cuba,
North Africa, Sweden, and the U K.
Spectrum says, “I already know the
second album is going to be weird.”

The threesome met when Slow was
approached by San Francisco hip-hop

PEPE DELUXE

label the Bomb to record a track. Pos-
sessing limited studio experience, Slow
brought in JA-Jazz and Spectrum to
help. The result, “Call Me Goldfinger,”
was featured on 1997s Return of the
DJ Volume 11 compilation.

Deriving its name from a Pepe
Santana (exponent of Andean music)
record in Spectrum’s
collection of obscure
’60s albums, Pepe
Deluxé went to work
on a seven-track EP.
Titled Three Timnes a
Player, it was issued
on the group’s own
Tiger label. However,
only 60 of the 200
copies pressed were
sold. But lingering British music
media buzz led to various label offers.
The independent Catskills eventual-
ly enticed the trio.

“Good Experience,” its first Cat-
skills track, appeared on the acclaimed
February 1999 compilation Straight
out of Cat Litter, followed by “Woman
in Blue.” A combination of uncleared
samples and an impressive remix by
U K. dub producers Pressure Drop
afforded the record cult status.

“People have been selling copies of
that remix for 100 pounds [$143],”
Spectrum says, laughing. “There’s
|even] a bootleg of the bootleg. That’s
a huge compliment.”

Catskills co-founder Jonny Reggae
notes, “As an independent label, we
realize our limitations. This partner-
ship with Sony will enable us to
expose Pepe Deluxé to the wider
audience that its music deserves.”
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The list of artists who’ve recorded for RCA Records during its first century is long
and distinguished. Throughout this special supplement, Chart Beat editor Fred
Bronson offers profiles of many of those artists and their contributions to popular
music.

ALABAMA

Country music belonged to solo artists, and duos, until Alabama came
along and became the most successful country band of all time.

The group can trace its origins to the musical interests of two first cousins,
Randy Owen and Teddy Gentry. They grew up near each other on Lookout
Mountain in Alabama. They sang together in church and both learned to
play guitar. While in high school, they formed a band, Young Country, with
another cousin, Jeff Cook. After college, they changed the name of the
group to Wildcountry, working day jobs and playing gigs at night. In 1973,
they decided to earn their living playing music. In 1977, they signed to the
GRT label and changed their name once more, to Alabama. The single “I
Wanna Be With You Tonight” marked their first appearance on a Billboard
chart. But their label went bankrupt, and it took two years to buy out their
contract. Drummer Mark Herndon joined the group in 1979, the same year
they signed with MDJ Records. Two more singles charted, and Alabama
performed at the New Faces show at a 1980 country-radio convention.
That’s where Joe Galante of RCA saw them and signed them to the label.
The first RCA single, “Tennessee River,” shot to No. 1 and was the first of an
amazing streak of 21 consecutive No. 1 hits (excepting a Christmas
release). Another streak of six No. 1 titles followed, then five more, for a
total of 32 chart-toppers, more than any other country group in history.

By the time 2001 rolled around, Alabama had sold more than 65 million
records, further solidifying its reputation as the top country band of all
time.

EDDY ARNOLD

Eddy Arnold has so many achievements, it’s difficult to know which one to
mention first. He is listed as the No. 1 artist of all time in Joel Whitburn’s
Top Country Singles. His 1948 recording of “Bouquet of Roses” was on the
chart for 54 weeks, a longevity record he still holds. With the exception of
a Christmas song, every single that charted from his debut in 1945 to 1956
made the top 10. He was the first country artist to appear at Carnegie Hall
and to have his own TV series. No wonder they call him the Ambassador of

Country Music. (Conlinued on page 58)
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RCA artists, clockwise from top left: Arthur Rubinstein, the
Tokens, Roy Rogers & Dale Evans, Christina Aguilera, Duke
Ellington, Cesaria Evora, Eurythmics, Foo Fighters, Elvis

Presley, David Gray, Dave Matthews Band, Sam Cooke

BY FRED BRONSON

mile Berliner built a gramophone machine in 1887 and invented the flat,
laterally recorded disc, as opposed to the cylinder phonograph of Thomas Edi.

;  son. Eldridge R Johnson designed the first spring-driven gramophone, and, in
1901 —with Berliner’s blessing—incorporated the Victor Talking Machine Com-
pany of Camden, N.J.

Berliner sold the European rights 10 his invention to a group of English
mvestors, who formed the Gramophone Company in 1898. While visiting Lon-
don, Berliner saw a painting by Francis Barraud titled “His Master's Voice.”
depicted Barraud’s lox terner, Nipper, listening to a phonograph machine. The
Gramophone Company had purchased the pamting and its copvright for £100,

and Berliner asked permiss:on to use the painting as a trademark in the U.S., but could not
have fo-escen that the image of Nipper would become one of the mosi recognized trade-
marks 11 the world.

In March 1902, the first trip by an international A&R executive was made, even if the
participmnts didn’t think in those terims. The Gramophone Company sent Fred Gaisberg to
Milan o scout out a 27-year-old opera star. Gaisherg was impressed with tenor Enrico Caru-
so and signed him at the exorbitant rate ol £100 for 10 recordings. On April 11, Caruso
made h story when he showed up at the La Scala Opera House to record his 10 songs. His
deal cor vinced other well-known artists to ke similar business arrangements and become
recording artists, allowing their voices 10 span the globe.

The Victor company had the lirst nillion-selling record, “Vesti la Giubba™ from Pagliacci,
recorded bv Caruso and released in 1904.

SOLD O SARNOFF
On April 30, 1903, the first domestic recording on the classical Red Seal label was made:
“Caro Mio Ben™ by Australian star Ada Crossley. Victor also recorded every U.S. president. [rom
I'heodore Roosevelt to Warren G. Harding. Billy Murray and Ada Jones, two of the most pop-
(Continued on page 38)
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ARTIST PROFILES
(Continued from page 56)

He was born Richard Edward Arnold on May 15, 1918,
in Madisonville, Tenn. At the age of 16, he had his own
radio show on WMPS in Memphis. He became the lead
singer for Pee Wee King's band and then a solo artist with
the Grand Ole Opry. In 1945, he signed with a manager —
Col. Tom Parker, who would later manage the career of Elvis
Presley. Arnold matured from his hillbilly beginnings and
caused some controversy in the country-music community
in 1955, when he recorded some pop arrangements in New
York with the Hugo Winterhalter Orchestra.

A change of managers in 1964, to Jerry Purcell, preced-
ed his biggest pop hit, a version of “Make the World Go
Away” that peaked at No. 6 on the Hot 100. Arnold was still
charting in 2000, when his duet with LeAnn Rimes on “Cat-
tle Call” (originally the B-side of his first chart entry in 1945)
appeared on the Hot Country Singles Sales chart, making
him one of the few artists to chart in seven different decades.

HARRY BELAFONTE

He may be best known
for his top-five single from
1957, “Banana Boat (Day-
0),” but Harry Belafonte
is much more than just
the “King of Calypso,” a
title he earned from that
hit, as well as songs like
“lamaica Farewell” and
“Mary’s Boy Child.”

Born in Harlem to par-
ents from Jamaica and the
West Indies, Harold
George Belatonte spent
part of his childhood in Jamaica. After returning to the U.S,,
he served in the Navy and joined the American Negro The-
ater Workshop. A gig performing songs from the West
Indies at a Greenwich Village club led to a starring role in
the film Carmen Jones and a deal with RCA. He continued
to act in films and record more albums, with his 1956 LP
Calypso heading the Billboard album chart for 31 weeks. In
1960 and 1961, Belafonte at Carnegie Hall and Belafonte
Returns to Carnegie Hall both peaked at No. 3.

Belafonte’s support of black culture and civil as well as
human rights was perhaps best demonstrated in 1985 when
he initiated the idea that led to the recording of “We Are
the World.” Manager Ken Kragen acknowledged that it all
started with a phone call from Belafonte. The artist sug-
gested staging a concert with black performers to raise
money for Africa, which led Kragen to suggest the U'SA For
Africa recording.

CLINT BLACK

Clint Black’s father
loved country music. Ilis
four sons loved it, too, but
it was the youngest son,
Clint, whose passion was
so strong that he stole a
harmonica from one of his
brothers so he could teach
himself to play. At 15, he
took up the guitar and
loved the music so much
lie dropped out of high
school to play in a band
with his brother Kevin. It
didn't take Clint long to go out on his own. He met guitar
player Hayden Nicholas, who had a studio in his home.
They wrote songs together and recorded demos, and it was
one such tape that Black played for Joe Galante in RCA's
Nashville office.

Black made an auspicious label debut—his first four sin-
gles all topped the Billboard chart, as did his first two
albums., Killin™ Time and Put Yourself in My Shoes. 11is instant
success made him one of the founders and leaders of the
“new country” movement. He joined the Grand Ole Opry
in 1991, the same year he married actress Lisa Hartman.

His successful "Black and Wy” tour with Wynonna in 1993

(Continued on page 04)
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ular vocalists of the first quarter of the 20th century, record-
ed for Victor. The label also issued recordings of Broadway
musicals, dance bands, marching bands and jazz.

Fldridge Johnson sold his company to a banking firm on
Dec. 7, 1926. On Jan. 4, 1929, the bankers resold Victor to the
Radio Corporation of America, the company founded by David
Sarnofl. For one year, the company was known as the Radio-
Victor Corporation of America. On Jan. 1, 1930, the compa-
ny’s naime was changed to the RCA Victor Company, Inc.

Record sales dropped dramatically after the Wall Street
crash in October 1929, and the factory in Camden was con-
verted to manufacture radios (plans are now being made
to honor the city with SoundWave: the International Muse-
um of Recorded Sound and Music Entertainment Center).
“It looked like records were going out of style altogether—
the 1930 catalog was a tiny litde thing,” explains Chick
Crumpacker, a music historian who joined RCA in 1953.
“The Depression made people return to records because
they couldn’t atford to go to movies or plays or shows. ‘They
could buy a 35- or b0-cent record. And, by the mid-to-late
'30s, the catalog was back up to snuff.” Helping RCA Vic-
tor survive the Depression were artists like Benny Good-
man, Glenn Miller, Tommy Dorsey and Fats Waller.

#

Fats Waller

CHET ATKINS’ CONTRIBUTIONS

By the end of World War I, the popularity of big bands
began to fade in favor of crooners like Frank Sinatra and
Dinah Shove, who were signed to Columbia. By the time
Crumpacker became the manager of country and western
promotion for RCA, the label had a strong artist roster that
inclided Eddy Arnold, Haitk Snow and Chet Atkins.

Atkins had already earned some fame as a guitarist when
he joined RCA in 1947, Although he recorded more than
30 albums for the label, he was much more than an arust. He
held many different positions with the company, including
sesston musictan and studio manager, eventually running all
of RCA's operations in Nashville. Tlis piano-and-guitar-
dominated recordings, accented by strings and backing
vocals, became the foundation of “the Nashville sound.”

RCA was dominant in the pop department, too, with
Perry Como being the standard-bearer for that section of
the label. Como signed with RCA on june 17, 1943, Lis first
single was “Goodbye, Sue.” He had eight No. 1 singles
between 1945 and 1954, and another, “Round and Round,”
in 1957. A vear later, Como received the very first gold
record ever awarded to a single by the RIAA, for “Catch a

From Thomas Middlehoff, chairman/ceo,

Bertelsmann AG

Congratulations, and all the
best on RCA’s 100th Anniversary!
I am fruly proud that this fasci-
nating magnet for creative tal-
ents, rich in tradition and histo-
ry, has found its permanent
home here at Bertelsmann. To
us, RCA is much more than just a
record label among many: The

acquisition of RCA Records from
General Electric in 1986 marked
the birth of the Bertelsmann Music Group (BMG), with its core
labels RCA, Arista and Ariola. RCA brought with it a rich legacy
of musical history and one of the largest repasitories of
American music. Today, RCA is home to all music genres—
rock and pop, world music, juzz, traditional and nontraditional
classical, Broudway and soundtracks. In tomorrow’s digital
world of downloading, streaming and file-sharing, RCA will
continue to uphold its successful business philosophy: taking

a long-term appreach to artist development; insisting

on quality—not quantity—of artists and releases; and
commitment to a high degree of passion, effort and creativity
for each and every project. Over the past 15 years, RCA has
proven to be a veritable fountain of youth for Bertelsmann!

Glenn Miller and Frank Sinatra
Falling Star.” “Joe Carlton [head of the pop A&R depart-
ment] favored Como with the very best songs that came in,”
says Crumpacker.

PRESLEY ARRIVES

RCA was an early entrant in the rhythm and blues field.
Arthur “Big Boy” Crudup appeared on the R&B charts with
singles issued on the Bluebird subsidiary in 1945. He later
wrote “That's Alright Mama” and was cited by Flvis Preslev as
being a major influence. Another subsidiary label, Groove, spe-
cialized in R&B, and in 1951, RCA cut some sides on Little
Richard. They were in a big-band R&B style and were more
blues-oriented than Little Richard’s later Specialty singles.

In 1955, Crumpacker was directly involved in the signing
of the artist who would insure RCA's fortunes for vears to
come. "I was the first New York home-office person to see and
meet Elvis. | brought some of the Sun records back to Steve
Sholes, who was head of C&W A&R. He had heard through
field reports about this guy. But he had been in the business
for a long time and wasn’t falling for anything that might be

(Continued on page 60))
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100 years.

A milestone that inspires the entire Bertelsmann family.
Congratulations RCA on your centennial birthday.

From everyone at

Bertelsmann
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transient, a ‘flash in the pan.” But a lot of people, including
myself, said we didn't think this was the case. The guy was
simply dynamite in front of an audience. And his records were
very mesmerizing—the Sun records.” Crumpacker suggested
Sholes make an offer to buy Flvis’ contract.

“Which he did—to his credit,” says Crumpacker. “He
offered Sam Phillips $25,000 for Presley’s contract. That
was, I think, a record for RCA at the time in the country
field. The bad news was that Mercury Records came in with
a higher offer, and suddenly it looked like we'd lost the ball
game. But Sholes persevered—he went back to Phillips and
said, ‘$40,000, but that’s it.” And the deal was made. When
1 met Elvis at the annual Disc Jockey convention in Nashville
in November, he said, ‘Hey, it looks like I'm going to be with
you guys.” In another few days, he was.”

BELAFONTE AND SEDAKA

According to Crumpacker, there was resistance from the
pop side of the label to push Elvis’ career. “Carlton detest-
ed rock music. When he left in ‘57 and Sholes took his place,
he founded his own label, Carlton, which had nothing but
the most old-line pop recordings. Anita Bryant was one of
his artists. That was indicative of the way he felt about rock.
So everybody felt Elvis would last 15 minutes.”

But Elvis wasn't RCA’s only success story. The label’s pop
division continued to flourish in the opening years of the

David Bowie

rock era with Kay Starr (signed from Capitol), the Ames
Brothers, Harry Belafonte, the Browns, Eddie Fisher and
a young songwriter from Brooklyn who joined the label in
1958—Neil Sedaka.

In the 1950s, RCA was at the forefront of another industry
trend—the budget line. The label introduced the Camden logo,
named for the New Jersey city that was home to its recording
facilities and where Enrico Caruso once recorded in a church.
Albums were issued at the price of $1.98 and included reissues
of product by everyone from Como to Presley. Original record-
ings were produced for the label as well, which is how the clas-
sical series by the Living Strings was created.

GLOBAL GRASP
RCA also had great strength internationally. The Radio
Corporation of America was a worldwide communications
company, and that global presence worked to the record
company’s advantage. Where EMI was powerful in the UK.
(Continued on page 100)

Famous Firsts

OVER A CENTURY, THE LABEL'S HAD MORE THAN ITS SHARE OF ACHIEVEMENTS

he 100-year history of RCA Records is filled with firsts

and bests, and one of the earliest was laying claim to

the first million-selling record. “Vesti la Giubba” from

Pagliacci, recorded by the great Enrico Caruso, was
released in 1904.

Seven years later, the company signed an artist who would
become one of the great voices of the 20th century. Al Jol-
son's first recording contract was with Victor, and by 1912
he had one of the most popular songs in the country, “That
Haunting Melody,” released as Victor 17037.

Broken records a problem? They were for Americans
until Aug. 30, 1945, when RCA introduced the first non-
breakable records. They could be identified by a new label
that first appeared in January 1946. The logo said “RCA
Victor,” superseding the Victor and Bluebird labels.

UNBROKEN RECORDS

In 1948, the Columbig
label introduced the

33 1/3 long play-

ing record. On Jan. 10, 1949, RCA came up with another
new format: the 45 rpm single, also known as the seven-
inch single, even though it actually measured 6 7/8 inches.
The prototype was developed at the recording studios in
Camden, N.J., and the records were manufactured on
unbreakable vinylite. In 1949, RCA pressed more than 25
million 45s, a number that doubled in 1950. Two years
later—on July 31, 1952—a longer version of the 45 was
introduced. This “extended play” recording could hold up
to eight minutes of sound per side and was nicknamed the
“EP”

The artist who eventually sold more 45s (and EPs, too)
for the company than any other artist on the roster was Elvis
Presiey. In 1956, he set a record by remaining No. 1 for 11
weeks on the Billboard pop singles chart. The two-sicded hit
“Don’t Be Cruel” / “Hound Dog” held the record for 36
vears. Presley was also the first artist to succeed himself at
the top of the chart, when “Love Me Tender” followed

Don't Be Cruel™ into pole position.

1 BILLION SOLD

In 1958, the RIAA certified the first gold single, and RCA
collected the very first official gold record, for Perry Como's
“Catch a Falling Star.”

MGM had Connie Francis and Decca had Brenda Lee,
and, in 1963, RCA introduced its own teen queen, Little
Peggy March. Her first single, a cover version of the song
“Little Me” from the Broadway show of the same name,
didn’t go anywhere, but the follow-up was a different story.
“I Will Follow Him” topped the Hot 100, and, as March
was only 15 years and one month old, she became the
youngest solo female artist to have a No. | single on the

chart, a record that holds to this day. The death of Elvis
Presley on Aug. 16, 1977, lifted his already successful
catalog to new heights. But the sales of the Presley cat-
alog didn’t subside after his death. By 1984, RCA had
manufactured 1 billion Presley records.

In 1996, a single released on RCA became the
most successful international single of the rock era.
The Spanish duo Los del Rio had already released

31 albums at home, but it just took one song to
make them famous in North America: “Macarena.”
The Bayside Boys mix of the track was No. 1 on
the Hot 100 for 14 weeks and became one of the
most ubiquitous songs of all time. —EB.

A Conversation With BMG
president/CEQ Rolf
Schmidt-Holtz

“Tradition means we have a rich history
and can move with the muasic. It gives us
the power to advance and try new things.

Tradition means power.”

BY BRIAN GARRITY

What is your take on the current state of RCA?

RCA is a great brand, with a great tradition that is now
back to being a very successful label. That's because of good
management. Looking at a curve, | would say RCA some
years ago was on the decline. But today it is on the track up.
The restructuring gives us more power and a more powerful
team, and | am absolutely confident that RCA will continue
to be a very attractive label for artists.

Where do you see RCA fitting in BMG’s music prop-
erties? How do you dis-
cern RCA’s identity in
comparison to your
other labels?

| don't like to compare
labels. BMG has the oppor-
tunity to have different labels
under one roof. Of course,
they have different charac-
ters. Obviously, L.A. Reid
runs his label differently, and
that may be, from others’
point of view, more glossy.
I’'m not saying it is better
because it's glossy. I'm say-
ing, “This is RCA.” What you can see is that RCA obviously
attracts a strong community of artists who feel best with RCA.
You can also see great variety with RCA. So | feel it’s like a
rock.

What is the significance of this anniversary?

Having an enormous traditional music [label] within your
company means a lot. Being able to celebrate a 100th
anniversary is incredible. When do you have the opportuni-
ty to celebrate something like this within your company? I'm
not saying, “We own this label and we're proud.” No. I'm
proud we have these people in this company. | know it’s not
our merit—we haven’t done it for 100 years. But we have
RCA now, and we have to foster it because it is an obligation
for us. If | buy a fast-food company, | have no obligation to
it besides serving good quality food. But | don't feel | have
an obligation to its history. But, with a label like RCA, | have
an obligation toward the artists and toward the community.
You are not allowed to damage the brand. if you own a house
that you've had in your family for 100 years, you hope that
when you pass it on to your children, that they keep it, and
that they will pass it on to their children. That’s what | feel
when | inherit a label like RCA.

And RCA is important from a financial perspective.

RCA is the centerpiece of our company, and, of course, we
have to be successful in business with RCA. Its success is a
cornerstone for BMG. And its development is so satisfying
that we know it will remain a cornerstone for BMG.

What’s more challenging—preserving the RCA tra-
dition or building on to it moving forward?

Moving forward. How to add more; how to make more out
of it is the challenge. The tradition is only the foundation. Our
concentration has to focus on the future. | would like to say,
when | leave this company one day, that RCA developed won-
derful hits.

How has BMG done thus far with its inheritance of
the RCA tradition?

Very well. Look at acts like the Dave Matthews Band; it’s
wonderful. If you look back over the years, you have Elvis
Presley, the king of rock 'n’ roll, and today you have one of
the biggest-selling rock acts in the Dave Matthews Band. So,
in essence, the tradition has been carried on. | am not say-
ing tradition means being conservative. No. Tradition means
we are aftractive with a rich history and can move with the
music. It gives us the power to advance and try new things and
even to fail at times. Tradition means power.
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Bob Jamieson and Jack Rovner

Reunited at RCA, the partnership o} Jamieson and Rovner assembled the team that returned the label to prominence.

here are lots of ways to measure suc-

cess in the music business, most of

them wrapped in numbers. You can

count No. | artists and chart-topping

albums, add up how many albums and
songs appear on the charts, stack up gold and
platinum certifications or measure the growth of ¢
a company’s market share.

Those yardsticks can certainly be used when
you size up the invigoration of RCA, an admirable
climb that began when Bob Jamieson and Jack
Rovner took the label’s helm in 1995. But, if you
really want to comprehend how much esteem
these managing partners generated by restoring
the label to prominence, you need only look at
Billboard’s Executive Turntable column. Twice
within little more than half a year, both Jamieson
and Rovner were promoted.

In June of last year, the label’s team was reward-
ed with additional billing, when parent company
BMG elected to merge its BMG Classics and
Windham Hill divisions under RCA’s stewardship.
With the creation of the RCA Group, Jamieson,
then the label’s president, and executive VP/GM
Rovner were given expanded responsibilities.

Soon after the sudden death, in December, of Rudi Gassner,
who had been poised to become BMG's president/CEO, RCA’s
braintrust was given even more significant votes of confidence.
Gassner’s successor, Rolf Schmidt-Holtz, named Jamieson
president/CEO of BMG North America in January. A few
weeks later, Rovner assumed the presidency of RCA.

Among the highlights of the Jamieson/Rovner team: the
Dave Matthews Band has become one of rock’s biggest attrac-
tions; Christina Aguilera and Tyrese launched promising
careers; considerable sales from international artists like
Natalie Imbruglia, Lou Bega and Los Del Rio, and, oh yes,
profits. In 1997, just two years after Jamieson and Rovner
arrived, BMG announced the label had posted the highest
revenue in its long history, and its best profits since BMG
acquired the label 10 years earlier.

Funny thing is, as great as their run has been, when initially
approached, neither man had any big desire to manage RCA.
“I turned the job down three times,” recalls Jamieson, who over-
saw BMG Canada from 1990 to 1995. “1 didn’t want it at all. 1
just wanted them to get somebody good to do it, because when
[ was running the Canadian operation, I was very happy, but
I wasn’t getting enough great music out of RCA.”

“I had no intention, frankly, of going back into a label sit-
uation, because I had enough challenges going on,” remem-
bers Rovner, who was senior VP of BMG Ventures and mar-
keting for BMG North America when Jamieson enlisted him.

Strauss Zelnick, then freshly installed as CEO of BMG,
eventually persuaded Jamieson, who in turn prevailed on
Rovner. The two had worked together before, when Jamieson
was with CBS Records (now Sony Music) and Rovner was
with Columbia. Although international repertoire and a part-
nership with rap label Loud Records beefed up RCA's billing
in the short term, the real mission that unfolded as these part-
ners assembled their executive team was the building of a
record company that patiently focused on artist development.
With Jamieson and Rovner settling into their new roles,
RCA's mandate remains unchanged.

You really didn’t want the job, Bob?
Jamieson: 1 said, “1 really don’t want to do it. I'm happy

How do they work?

BY GEOFF MAYFIELD

Jamieson (top) and Rovner

where I am. Why should I think that 1
can do it? You’ve had some really good
music people in that job, and they've all
failed. It’s not them. It’s got to be the
environment.”

We kept going along. Finally, one day,
Strauss got me in a room and said, “ Look,
1 really want you to do this. What’s it
going to take?” I said, “Well, I don’t do it
for money. I've never done anything for
money and 1 won’t do it now. If I do this,
i’s going to be painful. It’s going to be
expensive. It's gonna take time, and it
may not work. The corporation has to
support those efforts and understand that
it’s not going to happen overnight. This
company didn’t get in the toilet in one
year. It got in the toilet over 20 years. It's
not going to come out of the toilet in one
year. It's gonna take three to five years.
It’s going to take three years before you
even know if it's working. If you've got cold feet, or if you think
1 can do it in less time, you've got the wrong guy.”

What was the management philosophy and game plan that
enabled you to bring the label back?

Rovner: Putting together the best team, the best artists,
and putting your head down and just going for it. “Less is
more” is our philosophy. We believe that the world is not
waiting for music from an unknown band. We've got to cre-
ate enough noise and awareness out there so they’ll want
to listen to this new music. Once the record is complete, we
spend an enormous amount of time setting up the record
and giving the music a chance to get out into the market-
place and find champions. My analogy: It’s like a bottle of
fine wine. You open 1t up, and you've got to let it breathe.

Jamieson: We got some success early. One of the big fears
I had when Dave [Matthews] started to happen and La
Bouche started to happen and “Macarena” started to hap-
pen, people started to say, “It’s fixed.” I said, “That’s the

worst thing you can say. It’s not fixed. Just because
you have some hit records and you look like you're
going in the right direction financially, that doesn’t
mean the underbelly of the company is fixed.”

When you got inside this company, nobody in this
industry, including me, would have ever had any idea
how rotten the boards were in this ship. They were
just rotten to the core. There’s a lot of stuff that had
to be sorted out: the systems, the procedures, the
reporting lines, so many crazy things that you have
to do just to be in a position where you can be com-
petitive. Corporate supported all of that and gave us
this opportunity.

I expected that, in three years, we'd start to make
a difference. My own projections were that we would
start to turn some profit in three. I didn’t necessari-
ly want anyone in corporate to think that, but in my
own mind, I had the target that we’d start to make
money in three, and we did. We had much greater
success earlier than 1 thought we
would, but I don’t think anyone
should or can calculate the kind of
success we had over the last two
years. [t wouldn’t have been based
on anything. It would have been
pure arrogance on our part. We
got lucky, and the harder we
worked, the luckier we got.

For more than a decade, there have
been concerns that radio is more
focused on songs than on artists,
which creates an environment where
it is difficult for consumers to devel-
op a sense of loyalty to an artist. In
fact, it appears that a few of the acts
who helped you get RCA on track
just a few years ago are no longer
recording. What challenges do you
face, building a company based on
artist development in an era when we
hear so many pre-fab hits?

Rovner: Certainly, because of the
consolidation everywhere in our
business—radio, retail, touring, the
video outlets, the music business
itself and even on the Internet—it has made it much more
difficult to create careers. It certainly can happen, and it will
happen, but you really have to be much more strategic in
your thinking. You have to make sure the entire team is com-
pletely focused on putting 150% into that build, and not
every artist is going to build that firm base on the first record.
So you have to be patient, and we are in a business where
there’s a lot of immediate gratification that has to take place.

As long as we stick to our mission, and as long as we know
we have the goods, then it will come together. 1t might not
happen on the first record. We weren’t with David Gray
throughout the period of his first three releases, but it hap-
pened for him, and it’s going to happen in a big, big way on
this record.

Dave Matthews, although he’s had multiplatinum records,
is truly hitting his stride with this record. I mean, look at
the first-week sales, look at sold-out stadiums across the
country and, in many markets, multiple dates. And, now,
(Continued on page 64)
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ARTIST PROFILES
(Continued from page 58)

was just one of many successful collaborations; he also
teamed with cowboy legend Roy Rogers, as well as Martina
McBride and his own bride, Lisa Hartman.

He has expressed his talent in other fields, too, acting in
NBC-TV’s Wings and the film Maverick. He has directed his
own videos, and he produced his 1999 release, D'lectrified.

KENNY CHESNEY

Growing up in East
Tennessee, Kenny Ches-
ney wasn't a big country
fan until he was a student
at East Tennessee State
University and heard
Merle Haggard’s “That’s
the Way Love Goes.”
Given a guitar as a Christ-
mas present, he spent five
hours a day practicing,
then joined a bluegrass
band and started writing
songs. Chesney played
local gigs and earned his degree in advertising and, after
graduation, moved to Nashville to pursue his dreams.

Through Clay Bradley, head of publisher/writer relations
at BMI, he was signed to Acuff-Rose and then Capricorn
Records. Two singles charted in 1993-94, and then Joe
Galante signed Chesney to the RCA Labels Group and pur-
chased his Capricorn masters.

Chesney’s first BNA single was also his first top-10 hit:
“Fall in Love” went to No. 6 in 1995, and the follow-up, “All
I Need to Know,” peaked at No. 8. The 1996 album Me and
You elevated Chesney’s status, with two No. 2 singles (“Me
and You” and “When 1 Close My Eyes”). His third BNA set,
I Will Stand, yielded Chesney’s first chart-topper, “She’s Got
It All.”

As Chesney told Billboard, every album he released built
on the previous one, and his fourth BNA set was no excep-
tion. Everywhere We Go, a more adventurous collection,
turned platinum and included another No. 1 song, “You
Had Me From Hello.”

THE CHIEFTAINS

They’d be perfect ques-
tions for Who Wants to Be a
Millionaire: What was the
first group to ever per-
form on the Great Wall of
China? Or, what was the
first group to give a con-
cert in the Capitol Build-
ing in Washington, D.C.?
Save yourself a lifeline and
make the Chieftains your
final answer.

The eclectic roots group
isn’t just an ambassador to
the world for Irish music in name; the Chieftains were ofh-
cially dubbed Ireland’s Musical Ambassador in 1989. They
are the most famous representative of their native land’s
traditional music around the world, and this year they cel-
ebrate their 39th anniversary as a group.

For the last several years, the Chieftains have recorded
exclusively for RCA Victor. Their expansive discography
for the label includes such lauded works as Water From the
Well, a 2000 set that features music from every corner of
Ireland; Tears of Stone, a 1999 release five years in the mak-
ing featuring a vast range of emotional tunes; and 1995’s
The Long Black Veil, the group’s highest-charting album and
first gold-certified set, with an impressive guest-star roster
that includes Sting, Mick Jagger, Van Morrison, Sinead
O’Connor, Marianne Faithfull, Tom jJones, Mark Knopfler
and Ry Cooder.

Chief Chieftain Paddy Moloney and his group have taken
centuries’ worth of traditional Irish music and transformed
ancient melodies into contemporary readings, a good
enough reason to explain the Chieftains’ unparalleled suc-
cess all over the world.
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(Continued on page 66)

JAMIESON & ROVNER
(Continued from page 62)

we’re just focusing on what we believe is his crossover with
“The Space Between.” We were already close to 3 million
units [before we worked] a multi-format [track].

When Dave Matthews Band decided to scrap the album it
completed last year and start over with a new producer, you
ended up with more time to pull together a marketing plan
than you had with its earlier releases. As a result, Everyday
sold 733,000 in its first week, the biggest sales week in the
band’s career. What elements of that album’s marketing plan
seemed to draw that traffic?

Rovner: When we sit around the table, we don’t look at one
thing. We look at all the channels available to us to create aware-
ness—Internet, radio, certainly what's happening at the retail
level, the video channels, press, TV—and we look to create
major awareness in each one of those channels. We looked at
each one from top to bottom and made sure there was enough
activity going on so that, certainly the fan base, but much
beyond the fan base, were aware that Dave Matthews had a
new record out and that it was a very special record.

You look to create as much noise in every channel for
every artist, where available. In the case of Dave Matthews,
frankly, there’s much more available to you. In the case of
Tyrese, there’s an enormous amount available to him. Not
only does he have a smash single, but he’s really the star of
John Singleton’s new film, so there’s going to be enormous
awareness there. He has been a personality on TV through
MTYV, through his modeling with Guess and Coca Cola,
through his vast touring. He is a multimedia, multifaceted
recording artist, and it's going to come together for Tyrese
at the end of May and [in] June with the release of his new
album and his starring role in the Singleton film.

With every campaign, you look to make as much noise in
every channel that's available to a record company and to
a recording artist, and some have more opportunities than
others because of where they are in their careers.

As is true of many record companies, many of the employ-
ees who work at RCA previously worked at other labels. To a
person, practically everyone I know at RCA thinks this label
is unique from the ones where they’ve worked before. I take
it that creating such an atmosphere was your intention?

Jamieson: Definitely. I try to treat people the way that 1
would like to be treated. I want us to always appreciate,
respect and cherish the artist and understand that the artist
is the reason we’re here. But we can make a difference.

I think one of the problems in our industry today is that,
for the most part, there are publicly traded corporations
that are dealing with stockholders who have no sympathy
and no concern and really no interest in the music. They’re
just looking to make money on their stock. Sometimes, cre-
ativity takes longer than expected.

If you get great people together who are passionate about
what they do—and we all have the same objective, which is
to build something very special, and we’re given support
from corporate—we’re given the time and the resources—
we can do things that are very special.

Rovner: We have a very unique culture here. It is truly a
team, and it’s not about one person. It is about the team,
and it really rings true that you're only as good as your
weakest link. We want everybody here to think they have a
hand on the steering wheel.

Jamieson: I think 1t’s important to recognize anybody in
the company who makes a contribution, no matter how
small or large in the big picture it may appear. It’s all impor-
tant to us because it makes the company work better. If it’s
worthy of doing, it’s worthy of doing well. If they do it well,
then they should be recognized. That recognition may be a
“hello” in the morning, a “Thanks a lot” or a quick note to
somebody, whatever it might be.

I started, when 1 got to RCA, what I called the President’s
Award. It is given to an employee who, in my mind, has
made an extraordinary over-and-above contribution to the
company. In most cases, its winners have not been your high-
protile people—not the person you hear about, not the per-
son you read about. It's somebody who is in the trenches
everyday doing his job. [Longtime RCA publicist] Marilyn
Lipsius, who died of leukemia right after 1 started at RCA,
was the first recipient of the President’s Award. After she
passed away, we changed it to the Marilyn Lipsius Award.

Since the two of you arrived at RCA, I’ve noticed that, in
product presentations, or anytime one of you mentions an
album, that the A&R person who worked on that project gets
prominent mention.

Jamieson: The A&R people are out there every day for us,
trying to find those special artists who can be successtul and
help your company. They need to be respected. They are
artists in their own way, and they need to be treated as artists
in some ways. They're also like starting pitchers. A pitcher’s
arm will get tired and he has to retire. An A&R guy doesn’t

As one of the first woman A&R executive/record producers in the business, Ethel Gabriel
was of RCA when the modern music industry was being built. “RCA not only has been a
mentor for many but also has created an awful lot of what the industry is today,” she says.
Gabriel's 43-year tenure ot the label began in 1940 ot its Camden, N, plant, where she
was a record inspector. After some time, she was fransferred to New York to work for the
educational and international record department. “My boss enjoyed going out on the road
and left all of the work 1o me. | learned everything,” she quips.

Atthough she produced numerous records, it took a while for Gabriel fo be recognized by
the male-dominated record label. Her big break came after o mutual friend led Mannie
Sacks, RCA's president, to her. She was able 1o convince him that Mexican bandleader Perez
Prado had what it took o make it big in the US. with his “Cherry Pink and Apple Blossom
White.” "Sacks said, ‘Do what it fakes to make the record a success.” The disc jockeys were
wonderful 1o me, and the record was a big it [in 1955),” Gabriel explains.

Artists such as Perry Como, Cleo Laine, Roger Whittaker, George Meluchrino, Chet Atkins
and even the Rev. Billy Graham reaped the benefits of Gabriel's talents. She also produced
the label’s Living series, {Living Strings, Living Voices, Living Brass) and headed up RCA's
Pure Gold economy line. She won Grammys for her work, including one for Best Historical
Album, The Tommy Dorsey/Frank Sinatra Sessions.

"|f you're creative, you have fo go with new things,” and most of the time RCA did,
Gabriel says. “When we first heard of the cassette, RCA spent a fortune having a company
analyze the market fo determine whether a cassette would be accepted [agains! the domi-
nant LP form]. But, ultimately, RCA knew how 1o stir the pot. The reason we went into cas-
seftes was because RCA was also o manufacturer of hardware. The company inifially put cs-
seffes on the market by introducing a kiddie player on which to play them,” Gabriel recol-
leds.

“RCA gave a lot 1o the industry. They are one of the reasons we have a record business
today” says Gabriel. "RCA was committed 1o offering quality music. All of us who worked there
were proud 1o o so.”

1 made this tape for a smaller label because I thought my music was “uncom-
mercial” and no major label would have any interest i it. My lawyer fell other-
wise, and he gave il to his friend Paul Atkinson, who signed me. That was, of
course, after Jose Menendez look me out, wined and dined me and told me, “We're
going to make you big, kid. You're going fo be huge.”

Now, 've been at RCA for 16 years and six dfferent presidents. I've always fell
supported in my musical efforts, even when I decided to take a turn to the adven-
turous in 1993 with my fourth record, Harbor Lights. With my eighth album I'm
recording now, I'm taking another turn stylistically, and they are really behind it
yet again. They've never tried to dictate what I am supposed to be aboul.

Every president that comes in has a different philosophy. They've generally all
been interested in what [ was doing. For a good half of my tenure, RCA was gen-
erally Elvis, and Bruce will sell a few. Bul, that has changed dramatically in the
last six years. They've really come back sirong.

—Bruce Hornsby

Any company that can hold a position atop its industry is to be admired, but
RCA's record of excellence is staggering. From artist development lo markeling to
promation, they have helped set the standard for the recording industry!

—Tracy Johnson, VP/GM, KFMB Radio, San Diego

RCA has impressed me almost beyond words. We spent a lot of time gelting
ready for this major step in signing with RCA. We made three independent records
and then decided to go with a major label. RCA, for us, has shoun tenacity and an
unbelievable will to succeed with us and an incredible belief in this project.

It took “Everything You Want” an awfully long time to rise through the chart,
and I am so glad that we can be at @ label that is willing to put in the time to
invest in it and our career. They're not looking for the quick buck. I look around at
other records released at the same time, and they were gone within three or four
months. It’s now almost two and half years later...to say thank you to them just
doesn’t cut it. It lakes time for a career to build organically and naturally, so that
i is not just a blitz. My band doesn’t make that party-track type of music. We just
want to write good songs, and RCA believes in that.

—Matt Scannell, Vertical Horizon

necessarily last forever, so 1 think it's important that they get
the recognition they deserve and the support they need.

I didn’t want to have a head of A&R, because [ wanted to
talk directly to the A&R guys myself. I still believe that’s the
best way to go, and I know Jack does. I think other com-
panies have begun to use that approach. As I said to the
A&R guys, “No disrespect to anybody, but if my ass is on
the line to help turn this company around, I want to talk to
the guys who are going to find the talent. I want to look
you in the eye and hear your vision and feel what you're
feeling. Let’s do this together, and we can make decisions
faster.” It’s not filtered though anybody, and there’s no hid-
den agenda here. It works well for us.

Through the time that you worked together at RCA, the
label truly was run by a partnership. One rarely heard Bob’s
name without Jack also being mentioned. How would you
characterize the chemistry between you?

(Continued on page 66)
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CIRQUE DE SOLEIL

More than 20 million
people have seen a Cirque
du Soleil performance,
which means there are 20
million people who have
been entranced by the
unique musical scores that
are integral parts of every
Cirque production.

Cirque du Soleil, the
circus that is not a circus,
was founded 17 years ago
in Quebec, Canada, but is
now internationally known through its numerous theatrical
presentations on three continents. Quidam is currently tour-
ing Europe, while Saltimbanco is enthralling audiences in
Asia. There are four permanent shows in the U.S.: 0 and
Mystére have found homes in Las Vegas, Alegria is playing in
Biloxi, Miss., and La Nouba is ensconced at the freestanding
Cirque de Soleil theatre on the Downtown Disney proper-
ty in Orlando, Fla.

Cirque du Soleil has found a musical home at RCA Vic-
tor. The label has released 10 soundtracks: La Nouba, Ale-
gria, Quidam, Cirque de Soleil, Mystére, Mystére Live, Nouvelle
Experience, Saltimbonco, O and a collection featuring music
from five different productions.

When one listens to the unique rhythms of'a Cirque de
Soleil soundtrack, one is listening to music created by Benoit
Jutras, who has been with the company since 1987. Along
with René Dupéré, he composed the music for Mystére and
then wrote the scores for Quidam and the aquatic O. His
work earned him a nomination as Best Circus Composer at
the Monte Carlo Circus Festival in 1996.

CEROT

PERRY COMO

He received a lifetime of
kidding for being the most
relaxed singer in the busi-
ness, but don’t let that fool
you. Perry Como was
signed to RCA longer than
most artists have been
alive. He first signed to the
label on June 17, 1943,
and continued to release
albums on RCA through
the late 1980s. On June
21, 1983, RCA’s top exec-
utives hosted a dinner for Como at the Rainbow Grill in
Rockefeller Center, honoring the artist’s 40th year with the
label and 50th year in show business. Born the seventh son
of a seventh son in Canonsburg, Penn., Como avoided work-
ing in the town’s coal mines by becoming an apprentice bar-
ber at age 11. He had his own shop at 14, but gave up the
security of $125 a week when he was offered a weekly salary
of $28 to sing with Freddy Carlone’s band in 1933.

With a war on, Como was planning to return to barber
work in 1942 when he was offered his own radio show and
a chance to sign with RCA. He had a string of No. 1 singles
in Billboard, beginning with 1945’s “Till the End of Time.”
He continued to amass hits in the rock era with songs like
“Catch a Falling Star,” “Round and Round” and one of Burt
Bacharach’s first songs to chart, “*Magic Moments.”

SAM COOKE

The son of a Chicago reverend, Sam Cooke was per-
forming gospel music when he was only 9 years old. His
first taste of fame came when he replaced the lead singer
of the popular Soul Stirrers. In 1956, Specialty Records
A&R man “Bumps” Blackwell approached Cooke about
recording some pop songs. The artist was interested, but
gospel singers didn't cross over into the secular world. So he
recorded “Lovable” and released it under the name Dale
Cooke. But that smooth, creamy voice was too hard to dis-
guise, and the Soul Stirrers fired him. Specialty didn’t want
to release any more of his recordings, so Blackwell took him

to the Keen label, where
his third single, “You Send
Me,” soared to the top of
the Billboard singles chart.
In January 1960, RCA
paid Cooke $100,000 to
join the label.

With a body of work
that includes “Chain ~
Gang,” “Cupid” and
“Twistin’ the Night Away,”
Cooke became one of the
most influential R&B
artists of the rock era. His
sound affected artists as
disparate as Otis Redding, Rod Stewart, Marvin Gaye and
Mick Jagger.

What heights Cooke might have achieved will never be
known. On Dec. 10, 1964, Cooke brought a woman to a Los
Angeles motel, and, when she fled his room and sought
refuge in the manager’s office, Cooke chased after her. A
scuffle ensued and the motel manager shot Cooke three
times at close range and clubbed him with a stick. He died
on her office floor. At his funeral, more than 200,000 griev-
ing fans paid their last respects.

JOHN DENVER

John Denver kept the RCA label on top of the Hot 100 in
the 1970s, with four No. 1 hits, more than any other artist
on the roster. The epitome of a cheery optimist, Denver
even struck happy notes when trying to write a feeling-blue
song like “Sunshine on My Shoulders.” He earned a repu-
tation as a proponent of ecology and conservation, thanks
to hits like “Rocky Mountain High,” “Take Me Home Coun-
try Roads” and “Calypso,” dedicated to oceanographer
Jacques Cousteau and named for his ship.

Denver’s first impact on the Hot 100 came as a songwriter,
via Peter, Paul & Mary’s cover version of his “Leaving on a
Jet Plane.” But the man who had a three-year tenure with
the Chad Mitchell Trio fit in perfectly in the singer/
songwriter era that exalted artists like Carole King and
James Taylor to the top of the charts.

What separated Denver from the others was his subject
matter. He sang about America, family and celebrations of
life. “I sing about what I know,” declared the man born
Henry John Deutschendorf Jr on New Year's Eve 1943 in
Roswell, New Mexico. That philosophy applied to his inter-
nationally successful love ballad, “Annie’s Song,” written for
his wife.

DAVE DOUGLAS

Jazz trumpeter Dave
Douglas is a multifaceted
musician whose musical
diversity is demonstrated
by the many groups that
he leads, including his
Sextet, Quartet, Tiny Bell
Trio, the strings outfit Par-
allel Worlds and the elec-
tric octet Sanctuary, as well
as his latest project,
Charms of the Night Sky,
a quartet that he says
“plays new nrusic that
challenges genre bound-
aries.”

Douglas, 37, recorded his first RCA Victor album, Sowl
on Soul, with his Sextet. His second album for the label was
A Thousand Evenings, recorded with Charms of the Night
Sky, a band that includes an accordion player, a violinist and
an acoustic bassist. “1 never envisioned this as a working
band when 1 formed it,” says Douglas. Nevertheless, A
Thousand Evenings boasts a relaxed sound that only comes
from frequent performing.

Douglas’ work has earned him many honors. In 1998, he
was named Best Trumpeter at the New York Jazz Awards.
He took home the same award the following year, along
with awards for best artist, composer and daring innova-
tor/explorer. jazz Times named him Jazz Artist of the Year
in 1999, and the next year in downbeat’s international crit-
ics poll he won trophies for Jazz Artist of the Year, Trumpet
Player of the Year and Jazz Album of the Year for Sou on
Soul.

FOO FIGHTERS

It's tough for anyone from an established band to embark
on a solo career. But when you're the drummer of Nirvana,
easily the most influential band of the "90s, it’s another story
completely. While Dave Grohl was a member of the Wash-
ington, D.C., hardcore band Scream in the late '80s, he
began writing and recording his own songs, some of which
appeared on the band’s final album, Fumble. After he left

(Continued on page 68)
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Rovner: 1 would say it was a ying and a yang. The lines
were always blurred about what we do. Much of it was
unspoken. We just would meet and talk constantly. We'd
both go out and do it. Clearly, we had people on an orga-
nizational chart who reported to us directly, but, even in
the case of A&R and business affairs, the lines were always
blurred, so we had a unique partnership.

Bob convinced e that this was going to be a unique sit-
uation and that he wanted me to be his partner. He lived
up to every word. It's been just a wondertul and unique rela-
tionship that we continue to have, even in our new positions.

Jamieson: I think we still maintain a mutual respect for
one another. We're different people. We approach things in
slightly different ways sometimes. Sometimes, we’re right
in the same game, but we've known each other for 20-some
years. We both worked at CBS.

Early on, when I first got to know Jack a little bit, 1 found
him to be very creative and very smart, very energetic. When
you meet those kinds of people along the way, you remem-
ber them and you want to try and work with them one day.

I have a very special relationship with a number of people
who I met when I was at CBS whom I respect and who have
gone on to do great things in the industry today. [Universal
Music and Video Distribution chairman] Jiin Urie is one of
them, [Island Def Jam Music Group chairman] Jim Caparro
is another. We all came up together; both of those guys worked
for me at the New York branch. They have both made major
contributions to the industry. Jack is one of those guys, as well.

With Bob moving over to BMG North America and Jack
taking over RCA, how do you see the future unfolding?

Rovner: My job is to ignite passion for the music. In lead-
ing RCA, we need to create a balance between creativity
and profit. That means being a profitable record company
with a solid business practice, but with the top creative pro-
fessionals and allowing them to push the envelope and to
always have this company led by A&R. That's why I believe
we have the best creative team: the best A&R and the best
marketers to spotlight and support those artists. I’s been
a winning combination for RCA in the past, and that will
not change in the future.

Now, Bob will no longer be eight steps down the hall.
He'll be eight floors above, but we’ll still have that part-
nership, although it will be a different type. My analogy is
that Bob is now In the lighthouse and we're still on the ship.
He is making sure that if we do hit some rough waters, the
light will always be shining on us and he’ll be there for us.

Jamieson: My role is to help where and when I can, that
the label heads and people in the company will ask for my
help. And, if 1 see a problem, I will try to solve it before it
becomes too big a problem.

We have some very experienced people running our
companies. They’re aggressive, most are new in their roles,
and they all want to prove to the world that they can deliv-
er and take their individual labels—and the company over-
all—to the next level.

I think RCA is in good hands. 1 have a lot of respect for
[Arista president], L.A. [Reid]. I have a lot of respect for ]
Records founder] Clive [Davis]. I have a lot of respect for [BMG
Distribution chairman] Pete [Jones], [executive VP/GM, RCA
Victor Group] David Weyner and [RCA Label Group chair-
man] Joe Galante. 1 think we all work together quite well.

We are pleased with where we are. I think the company’s
going to explode, probably in 2002, once everyone gets set-
tled into their new positions. I think it’s going to be an out-
rageous year for RCA and an outrageous year for BMG,
because all of the transitions will be behind us. I think it’s
going to be a great 2002, and I hope we build on that.

You had respect for the late Rudi Gassner, who hired you
to run BMG Canada, and for Strauss Zelnick, who tapped
you to run RCA. In the wake of Gassner’s death, and prior
to that, the departure of Zelnick, did you have to think twice
when BMG president/CEO Rolf Schmidt-Holtz offered you
the BMG North America post?

Jamieson: 1 always felt that if Rudi and Strauss were to get
along, and take the strengths of each of them, that would
have been an unbeatable team. It never worked out that
way, and that was unfortunate. When I was ottered this
opportunity here, 1 was surprised. I knew Rolf a little bit.
I'd been in a couple of meetings with him over time. 1 knew
him to be an honorable man, a very nice man and a smart
man. The corporation respects him, so that’s a real plus. 1
felt I could work with him, but I didn’t expect that I was
going to be offered this job.

I got to the point where I thought that the company needs
help. They need some music people now that changes have
taken place. I felt I could make a contribution and I thought
it was important that they had somebody who was experienced
in the U.S. music business in a senior-management position.

(Continued on page 100)
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Scream in 1990, he moved to Seattle and joined Nirvana as
its drummer. During Nirvana’s downtime, Grohl continued
to record songs with his friend Barrett Jones. In the fall of
1994, months after Kurt Cobain’s suicide and the demise
of Nirvana, Grohl went into the studio and recorded what
would become the Foo Fighters’ major-label debut. After a
fierce bidding war, Capitol signed the band and released its
debut set in 1995. The album spent nearly a year on The
Billboard 200, sold more than 1.2 million units, according
to SoundScan, and spawned three multi-format hits: “This
Is a Calt,” “I’ll Stick Around” and “Big Me.”

While Grohl could have kept Foo Fighters a one-man
effort, he opted to put 1ogether a band. The group includ-
ed bassist Nate Mendel.drummer William Goldsmith and
Pat Smear. A final Capitol set, The Colour And The Shape, fol-
lowed in 1996, though without Goldsmith, who had already
left the group. After the completion of the set, drummer
Taylor Hawkins joined the collective. Shortly after Hawkins
was brought in, Smear departed and was replaced by Franz
Stahl. However, Stahl didn’t stay for long, as the group’s
2000 RCA effort, There Is Nothing Left To Lose, was recorded
as a three-piece, with Mendel, Hawkins and Grohl. Gui-
tarist Chris Shiflett was brought in later.

Nothing garnered three 2000 Grammy award nomina-
tions, including two wins, one for Best Rock Album and
another for Best Shortform Music Video for the No. | Mod-
ern Rock Track “Learn to Fly.”

JAMES GALWAY

When one thinks of
Belfast-born James Gal-
way, one thinks of his vir-
tuosity as a flautist, play-
ing folk melodies from his
native couniry. But the
prolific musician has
crossed many boundaries,
from classical 10 contem-
porary, from jazz to
Japanese, and a close
mspection of his catalog of
more than 50 albums
released on RCA Victor
Red Seal would reveal his
multidimensional talents.

Lis first instrument was the penny whistle. But then he
began serious studies of the {lute and won three prizes at a
local competition when he was only 12. He attended the
Royal College of Music in London and studied at the Paris
Conservatoire with noted flautist Marcel Moyse. After play-
ing with different British orchestras, Galway was named
principal flute of the Berlin Philharmonic in 1969. Six years
later, Galway decided to pursue a solo career, and, before
another year had passed, he recorded his first four albums
for RCA, played more than 120 concerts and performed as
a soloist with four major orchestras in the U.K.

Galway continues to keep a schedule that takes him all
over the world, performing recitals, concertos and cham-
ber music, and teaching master classes. He has also become
a conductor and is in his second season as the principal
guest conductor of the London Mozart Players.

DENYCE GRAVES

She’s been called one of the “singers most likely to be an
operatic superstar of the 21st century” by USA Today. She’s
well on her way to fulfilling that prophecy, if only for her sig-
nature roles as Carmen, and Dalila in Samson et Dalila.

Mezzosoprano Denyce Graves grew up singing in the Pen-
tecostal church her family attended. Her mother Dorothy
hoped she would become a gospel singer, but, when her
junior high school music teacher took her to see Beethoven’s
Fudelia at the Kennedy Center in 1980, Graves was inspired
to follow a different path. A gift of a Marilyn Horne record-
ing from another teacher helped cement that decision.

The Washington, D.C., nauve attended the Duke Elling-
ton School for the Performing Arts and then Oberlin Col-
lege and the New England Conservatory. Graves appren-
ticed for two years at the Houston Grand Opera. She made

(Continued on page 72)
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THE RCA 100:
Ambitious Reissue

Proiram Represents
Century Of
Diverse Music

BY RICHARD HENDERSON

hat the two founders of what was known in 1901

as the Victor Talking Machine Company were
visionaries, having invented sound recording and
reproducing equipment, is a given. It is doubt-

ful, though, that Emile Berliner and Eldridge

Johnson could have anticipated the musical diversity and
global popularity of RCA Victor, as their record label came
to be known. In the present day, RCA is preparing to com-
memorate 100 years of cultural achievement in grand style.
Central to the 100th-anniversary celebration within the
company is Mike Omansky, senior VP, strategic marketing,
for RCA Records. His stated goal, in devising a product line
appropriate to this centennial aniiversary, is to show to best
advantage the broad purview of RCA’s accomplishments
during the past century. “We're trying to present the best
representation of some of the history of RCA by putting out
an interesting mix of titles,” Omansky states of the line of
commemorative CDs to be issued by RCA. “There are some

retailers who will carry them all, though some obviously
won't. However, there is truly something for everyone here,
both from a consumer’s and a retailer’s standpoint.”

ALBUMS IN THE SUN

Omansky’s division has created 16 all-new titles to rep-
resent what he defines as “traditional” RCA. These albums
all have 14 tracks each, which have been remastered, and
each disc has newly designed packaging. Common to all 16
is a “line look” with an RCA 100 logo, “so they’ll look like a
product line for their moment in the sun
when they're initially displayed at retail,”
according to Omansky. He adds that there
will be an O-card displaying the centenary
logo for the older, existing titles from RCA
Classics & Jazz that are being refocused on
in the campaign.

All the RCA 100 titles, as the series is
known, will carry an $11.98 list price; the
series has a July 10 street date. The titles
are emblematic of the numerous eras and
genres that have yielded commercial suc-
cess for RCA, featuring greatest-hits col-
lections from Eddie Fisher, Perry Como,
Ann-Margaret, Rosemary Clooney, Neil
Sedaka, L.ena Horne, Ed Ames, John Gary,
Al Hirt and Tony Martin. The label’s
intrinsic connection to the birth of rock 'n’
roll and pop will be underscored by a Best of Llvis Presley
compilation, with other collected-hits sets being devoted to
the Pointer Sisters, Jefferson Airplane and Rick Springfield.
Featured along with the brand-new pop titles are two addi-
tional all-new midline Broadway compilations (RCA on
Broadway: The Original Cast Albums and RCA on Broadway:
The Revivals), which were put together by Bill Roseniield,
senior VP in charge of RCA’s Broadway repertoire. The
new head of RCA Classics, David Weyner, and his stait chose
the 10 titles that will have the RCA 100 logo added for this
campaign. Jazz titles were chosen by Josh Sherman, who is
in charge of jazz in RCA Classics & Jazz, as an associate
director in that division.

INTRA-DIVISIONAL CAMPAIGNS

Omansky says that “When that |street date] rolls around,
we can have massive retail programs with all of these titles,
between our various divisions.

Rosemary Clooney

“Basically, we have artists who still sell very well as cata-
log items,” he continues, “such as Elvis Presley, Hall & Oates
and Rick Springﬁcl(l—an(l, to a lesser extent, Perry Como
and Neil Sedaka—but we’ve also included people who we
haven’'t had out in years, such as Tony Martin and Ed Ames.
There’s real diversity here; we're going back to realize a
more than 50-year spread on these titles. Take someone like
Tony Martin; he recorded dozens of records for RCA; this
is the first time that we've released something on him in
many, many years.

“This is the first time, in the five years that
I've been back at RCA, that we've released any
midline new-catalog reissues,” Omansky
observes. “We've lowered the prices of existing
releases to the midline level, but all of the RCA
100 titles are designed for midline pricing. 1
think that will get us a lot of attention, as this is
a collection of very interesting artists. They will
have great artwork, a front-line look at midline
prices. I also think there will be some surpris-
es, with regard to alternative retail; Dinah
Shore should do very well in the non-music
stores where an older audience shops, such as
Walgreens.

“You'll see customized displays,” he contin-
ues. “And we’ve been discussing pre-built ship-
pers for some accounts. We're going to have co-
op money available; we want co-op advertising
on this series, we want the accounts’ vehicles to promote
[the RCA 100 series]. We're also in discussions with outside
parties to run ‘RCA Moments” on national cable channels,
highlighting periods from the artists to be sponsored.

LIMITED ELVIS

Omansky notes that the Elvis collection will have a limit-
ed availability. After the first six months of its release, the
title will be deleted and will effectively cease to exist. “Elvis
is a front-line artist; this is the one time that we'll be doing
a midpriced Elvis album. We didn’t want to have an
anniversary without him. We know that retailers are chomp-
ing at the bit for this one, judging from what P've seen at
NARM.” In conclusion, speaking of his efforts to marshal
the resources of the venerable imprint, Omansky laughs,
commenting, “We've coordinated the eftorts of several divi-
sions of RCA for the centennial campaign. This is a lot of
work! But it’s definitely worth it.” Hl

#

o D

Bruce Hornsby and Deep South Entertainment
congratulate RCA on 100 years of great music.

www.BruceHornsby.com

1986

2000

“Congratulations on your 100 year anniversary.
I'm pleased to have spent 16 of them with you.”

-Bruce Hornsby
RCA Recording Artist since 1985
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Goongratulations RCA on 100 years of recording excellence
as we begin our 22nd year as a member of the Nipper family.

Morris

LISSOCIATES INC_

Dale Morris & Assoiciates
818 19th Ave. South
Nashville, TN 37203
phone: 615-327-3400

Booking: Barbara Hardin

e 21 Gold, Platinum, & multi-Platinum Albums
* 42 Number one Singles
e 65 Million Records Sold
e 1 Record Label - RCA

R..A.A. COUNTRY GROUP OF THE CENTURY

Fan Club
I3I Glenn Blvd. S.W
Fe. Payne, AL 35967
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ARTIST PROFILES
(Continued from puge 68)

her debut in the titte role of Carmen at the Metropolitan
Opera in the 1995-96 season.

The much-sought-aiter recitalist with the dusky. earthy
voice hecane an exclusive BMG Classics/Red Seal recording
artist in 1999, signing a multi-project deal for several albums
to be released through 2003. Her first solo recording of
opera arias for RCA was Voca di Donna. released in Sep-
tember 1999,

DAVID GRAY

11 vou listened o conventional wisdon, you wouldn’t have
predicted that David Gray's Wiite Ladder album would be a
success. But if you listen 1o the music—well, that’s a differ-
ent story. Decidedly un-trendy, Gray’s sell-described “heart-
on-sleeve” style of songwriting, strongly influenced by Bob
Dylan and Van Morrison, has struck a multi-format nerve.

And, while those just discovering him may consider Gray
an overnight success, he made his recording debut in 1993
with A Century Ends. The tollowing year, he released Fesh,
and a year later Sell, Sell, Sell. None made an impact in the
U.S., so Grav decided to avoid major labels. IHe originally
released White Ladder on his own [T imprint in 1998. At
first, the album was only issued in Ireland, where it sold a
staggering 180,000 copics. Then the album came out in the
U.K., where it peaked at No. 2. In the U.S., Gray had a
champion in RCA artist Dave Matthews, who loved White
Ladder and asked Gray to be his opening act. When
Matthews formed the ATO label, White Ladder was the very
first album 1o be released. ATO is an independent label part-
nered with RCA for marketing and promotion.

Sales ol the albinn have been fueled by the single “Baby-

lon,” which was first embraced by Triple-A radio and has
spread to Adult Top 40, with support from MTV and VHI.

BRUCE HORNSBY

Brice Hornshy didn’t
think his single “The Way
[t Is” was very commer-
cial, but then, he was
wrong about his music
belore. Prior to signing
with RCA, he didn’c think
he was making the kind ot
music that would engen-
der interest from a major
label or be of interest 1o
radio. After all, it was just
piano, bass, drums and a
little synth with vocals on
op.

The Williamsburg, Va., native grew up in a family with
strong musical influences. His grandfather played the organ
and supervised music in the Richmond public school sys:
tem. Bruce’s lather played sax, and there was a Steinway
piano in the Hornsby family home that attracted Bruce’s
attention. In college, he lormed the Bruce Horushy Band,
and one night Michael McDonald of the Doobie Brothers
caught their act. He ollered 10 introduce Hornsby 1o peo-
ple in the music business if he ever decided to move to Los
Angeles. In 1980, Bruce made that move west with a soug-
writing partner, his hrother John. True to his word, Mcbon-
ald introduced them (o [elt Baxter, who set up a showcase.
That led o a publishing deal. A four-song demo that includ-
ed “The Way It Is” impressed the Windham Ll abel, and
an ofler was made, but Paul Atkinson at RCA liked what he
heard, and FHornshy accepted his ofler to sign with the label.
And that single he didn’t think much of? “The Way It Is”
topped the Hot 100 in December 1986.

éSFFERSON AIRPLANE/JEFFERSON STARSHIP/
TARSHIP

i there ever was a group with complex roots that
deserved a rock family-tree treatment, it’s Jefferson Air-
plane/Jefterson Starship/Starship. The origin of the band
can be traced 1o a 1965 meeting at a Bay Area club catled
the Drinking Gourd between Marty Balin and Paul Kant-
net. They forme the original Jeflerson Airplane with Jorma

Kaukonen, Skip Spence, Signe Anderson and Bob Harvey,
who was later replaced by Jack Cassady. Before the year was
over, they were signed to RCA. When Anderson left in the
summer of ’66 to have a baby, she was replaced by the
female singer from another San Francisco outfit, the Great
Society. Grace Siick had already recorded “Somebody to
Love” and “White Rabbit” with that band. The Jefterson
Airplane versions both
made the top 10 of the
Hot 100 during the Sum-
mer of Love.

Continual personnel
changes and side projects
like [Hot Tuna aside, the
Airplane persevered, and,
in 1970, Shck and Kantner
recorded Blows Against the
Empire, with an artist
billing that read “Paul
Kantner and Jelferson
Starship,” the fhirst use ot
the more futuristic naume,
but not cirectly related to
the Jeflerson Starship that would form in February 1974.

Mickey Thomas hoarded as lead singer in 1979, and,
when Kantner departed bitterly in June 1984, he took the
name with him. The remaining members dropped “Jefter-
son” and paid Kantner a settlement. They continued as Star-
ship, becoming the most successiul incarnation ot the band,
with three No. 1 hits on the TTot 100 in the 1980s: “We Built
I'his City,” “Sara” and “Nothing’s Gonna Stop Us Now.”

WAVLON JENNINGS

One ol the leaders of the Outlaw country movement,
Waylon Jennings was born in Liulefield, Texas, and was a
friend of Lubbock native Buddy Holly. who produced Jen-
nings’ lirst single, “Jole Blon.” Jennings was the bass play-
er on Holly’s Winter Dance Party tour, and, in the early
morning hours of Feb. 3, 1959, gave up his seat on the fare-
ful flight {rom Clear Lake, Idaho to l'argo, N.D., so the Big
Bopper could be on the plane.

After Holly’s death, Jennings relocated to Phoenix and
formed a band, the Waylors. Ile was signed to A&M but
complained that Herb Alpert thought of him as Al Martino,
not Iank Williams. RCA artist Bobby Bare suggested to

(Continued on page 81)
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Helmed by two company veterans, the RCA Label Group
(RLG)—the company’s Nashville division—continues to
thrive, even at a time when the country-music business
overall has gone soft.

That’s due, in large part, to the leadership of RLG chair-
man Joe Galante and his right-hand man, Butch Waugh,
who was recently promoted from senior VP/GM to the
newly created position of executive VP.

Galante has spent his entire career—27 years—with
RCA. He first joined the Nashville division in 1974, where
he rose through the ranks, eventually moving to New York
to run the whole company in 1990. He returned to
Nashville in 1995 in his current role as RLG chairman and
oversees three distinct labels: RCA, BNA and Arista
Nashville. The latter label fell under his command last
year, following a company consolidation.

Waugh, meanwhile, has spent 19 years with RCA, the

last four in Nashville.

BY PHYLLIS STARK

Xlnt% 1o Run

OF GALANTE AND BUTCH WAUGH DIRECT THE LABEL'S NASHVILLE
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Clockwise, from top left: Alabama, Eddy Arnold, Lonestar,

Martina McBride, Clint Black, Sara Evans, Chet Atkins, Andy

Griggs

The

DIVISION

NASHVILLE VISIBILITY

While the Nashville label has a storied his-
tory, it has had surprisingly few chiefs at the
helm.

First opened as a record-pressing facility
housed in the now famous Studio B, the
Nashville division was initially run by New
York label chief Steve

according to Galante, “the first guy that came
through the door that was both left-brain and
right-brain [thinker]. He was a business man
but also creative. He was a producer and an
A&R guy, but at the same time, “He got what
we were supposed to do here, and that’s how
we built our relationship.”

Sholes. Galante says, “Steve
really did bring [up] the vis-
ibility of the Nashville office.
Here you had a N.Y. execu-
tive who has an affinity for
country music . . . that
helped us get established.”

Later, Chet Atkins, a star
RCA artist, as well as pro-
ducer, was tapped to run
first the A&R department
and later the whole Nashville division. He is
credited with modernizing studio technolo-
gy and techniques, something that not only
benefited RCA but every country label in
Nashville.

“Chet, obviously being the
artist that he was, helped
attract a different caliber of
folks, everybody from Dolly
[Parton] to Waylon [Jen-
nings],” says Galante. “Chet
really brought in the whole
aspect of the studio business
for us. At that time, you had
label heads that were really
creative people in the sense
that that’s all they did.
There really wasn’t an office environment.
It was a genre, but it really wasn’t a business.”

Galante says that has changed drastically
from the days Atkins was in charge. “I’m not
sure Chet would have shown up [for] more
than one year if he had to do this,” says
Galante, pointing to his office. “You made
records back then,” with little concern about
the business side of the equation. “Chet
enjoyed the creative part.”

The label’s next chief, Jerry Bradley, was,

Joe Galante

Butch Waugh

Galante overlapped with
Atkins, but really rose to promi-
nence under Bradley. When
Galante moved to New York,
the Nashville office was run by
songwriter and artist Thom
Schuyler, a former member of
Schulyer, Knoblock & Over-
street (later Schuyler, Kno-
block, and Bickhardt), who
reported back to Galante.

TAG-TEAM MANAGEMENT

Calling Waugh his “partner,” Galante says
that running RCA Label Group today is “a
two-person job. There is too much going on.
Even [veteran Nashville label head] Jimmy
Bowen would not exist in this
environment. From my per-
spective, it truly is a business.”

Recalling taking 45-minute
drives with Bradley to get cat-
fish for lunch in Ashland City,
Tenn., Galante notes that much
has changed about the
Nashville business in the past 30
years.

“Even in the late *70s and
early '80s, you could be gone
for four hours [in the middle of the day] and
no one would call,” he says. “The expecta-
tions were different. Now, we have to have
independent authority just to operate.”

BELIEVING IN WOMEN

Through all of its chief executives, RCA
maintained its reputation for signing and
developing quality artists. In fact, a whop-
ping 26 members of the Country Music Hall

of Fame were signed to RCA at one time.
(Continued on page 78)
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We congratulate and wish RCA's artists
and staff the very best

We've had the
pleasure of
distributing RCA
through its long
and glorious past
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RUNNING THE COUNTRY
(Continued from page 75)

Among the numerous artists who helped build the Nashville
division’s reputation as a home for music ol merit were Elvis
Presley, Charley Pride, Ronnie Milsap, Kenny Rogers, Eddy
Arnold, the Judds and scores ol others. The label also has
a proud heritage of signing important female artists, inclid-
ing Dolly Parton and Connie Smith.

Galante says RCA “took a bet on women early on” at a
time when the industry believed “Women don’ sell in coun-
(ry music [and] radio’s attitude was don’t play two women
back to back. We made a very strategic bet to take a chance
on women.”

Among the artists continuing the (radition of quality
music in the Nashville office today are Alabama, Clint Black,
and Martina McBride on RCA, Lonestar and Kenny Ches-
ney on BNA, and Alan Jackson, Brooks & Dunn, Pam Tillis
and Diamond Rio on Arista Nashville, among many other
established and up-and-coming stars.

The company’s recent success stories include the break-
throughs of RCA’s Sara Evans and Andy Griggs and Arista’s
Brad Paisley and Phil Vassar. Among the artists the label
group is betting on breaking in the next year are newcom-
ers 3 ol Hearts (RCA), John Rich (BNA) and Carolyn Dawn
Johnson (Arista Nashville).

ASSIMILATING ARISTA

BNA was launched in 1991, at a time when the country
formar was so hot that many of the majors were spinning ofl
second Nashville imprints. But, unlike some of the other
labels that launched around that same time——including
Arista’s Career and Liberty/Capitol’s Patriot—BNA is still
open lor business. That’s due, i part, to early successes by

such artists as John Anderson and Lorrie Morgan, which
enabled the label 1o quickly establish a catalog.

Assimilating Arista Nashville into the fold—along with
moving all three labels into a new building last year—was
not an easy challenge.

Although Galante says, “The culiures meshed preuy well,
including the artists,” a start-and-stop process between when
the merger was supposed 10 happen m January 2000 until
it actually did happen in June,” was, according 1o Galante,
a difficult time. “We were involved in decisions but didn’t
have any authority,” he explains. “It was a damned disaster
in so many ways, [rom an organizational standpoint.” The
way 1t was handled, Galante says, was “a mistake. It was
wrong for the people here. The artists and [stall] sutfered.”

What turned things around, Waugh says, were company
meetings in July where the thente was “coming together.
Lverybody got 1o meet and spend 1ime together. We had
one goal: to have success. We put our hands in the middle
and became a team there.”

COMBINED ROSTER AND STAFF

Galante says his tean was “very respectful” of the Arista
corporate culture, recognizing that what Arista had “in
terms of creativity and experience is phenomenal. We want-
ed [to adopt] the best praciices,” from each company, rather
than taking an attitude of “our way is the right way.”

The resulting conibined roster and statl, say Galante, “has
been a gold mine for us. It really has been a great marriage.”

Part of what has kept the RLG labels successtul is keeping
the artist rosters tight. When Galante first moved to
Nashville, there were 38 artists on the RCA roster atone.
Today, each of the three Nashville imprints has fewer than
10 acts on its roster.

“Because we don’tsign a lot of artists, we don’t throw a lot

of stufl against the wall,” according 1o Galante, who says ol

the label group’s stars, “We built these guys from the ground
up.”

Another factor in the label group’s success, Waugh says,
is “making sure programmers and [retail] accounts get (o
know the artists.” And, while many Nashville labels do that
with new artists, the RLG stall takes the unusual step of fre-
quently taking even its established star acts back out to radio
and retail, 10 keep giving back,” says Waugh.

Another somewhat unusual aspect of the label 1s that,
“We've always been a very market-research-oriented com-
pany,” says Galante, who estimates the company has been

that way for about 15 years. That process is intended, he
says, “not 1o direct our music, but to know how to market
ite”

There have, of course, been mistakes along the wav.
Galante concedes that, “In the *70s, we chased that pop
trend a licle too much” in the country division. “We made
records for pop, instead of records that could go pop. That
was a hard lesson to learn.”

That lesson was recalled again recently with the pop-
crossover success of Lonestar’s “Amazed,” but with a much
happier resulc this time. The pop-crossover success, com-
bined with massive airplay from country radio, helped
Lonestar’s Lonely Grill become RLG’s best-selling album last
year. Waugh, who was instrumental in the crossover success
of Lonestar, says the country market share has shrunk to
such a degree that, among the few ways the country busi-
ness can grow, is through “crossover records and interna-
vonal success.”

And, with virtually no country end caps available at retail
anymore, Waugh says, “We're competing with every poep
act. 1U’s a battle.”

While Galante says, “We're always trying to push the
edges,” he is quick to point out that “99% of what we do is
[for and with] country radio.”

A COMPANY, A FAMILY

While Galante says he’s been told by human-resources
personnel that a label staft'is not a family but a company or
a community, Galante feels his staft traly is a family. “We
spend more time with these people than we do with our
own families,” he says.

“What happens here in this building is we feed ott each
other,” says Waugh. “It’s a real busy building, but it has a tot
of energy behind it. We make our own decisions in this
building.”

Adds Galante, “Even though it's difficult, we enjoy what we
do. We play hard, and we also work hard. At the same time,
everybody is given the resources they need |10 succeed].

“We're pushing for excellence on a regular basis,” adds
Galante, “not pertection, but excellence.”

In titne, Galante says, RCA Label Group will be measured
in terms of, “What catalog did we build? What ardsts did
we develop? How do we stand the test of tine artistically?”

Based on its past success and future potential, there's no
question RLG will not only stand the test of time but will
continue to thrive. B

C VALLEY MEDIA, INC. )

» CONGRATULATIONS RCA ON YOUR

100TH ANNIVERSARY

WWW.VALLEY-MEDIA.COM

800.845.8444
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Music From “Peter Gunn” 1959
More Music Frem “Peter Gunn” 1959
The Blues And The Beat 1960
The Mancini Touch 1960

® ®
Musie From “Mr. Lucky” 1960 [
Music From The Motion Picture Score
“High Time” 1960

Breakfast At Tiffany’s 1961

Combo! 1961

Mr. Lucky Goes Latin 1961

Experiment In Terror 1962

Hatari! 1962 '
Charade 1963

Henry Mancini And His Orchestra 1963 : 1 99 4
Our Man In Hollywood 1963 Aprll 16, 1 924 5 June 14,
The Pink Panther 1963

Uniquely Manecini 1963

The Best of Her.ry Mancin; 1964

The Concert Sound Of Her.ry Mancini 1964

Brass on Ivory 1965

Dear Heart Anc¢ Other Sorgs About Love 1965

The Great Race 1965

The Latin Sound Of Henry Mancini 1965

A Merry Mancini Christmas 1966

Henry Mancini “The Second Time Around” 1966

Arabesque 1966 »
Henry Mancini Presets

“The Academy Awards Songs” 1966 =
The Best of Herry Mancini Volume 2 1966
Music of Hawaii 1966 ®
Wrkat Did You o In The War Daddy? 1966
Encore! More -

The Concert Sound Of Henry Mancini 1967

Guan - Music From The Film Score 1967
Mancini ‘67 1967
Two For The Read 1967
The Big Latin Band Of Henry Mancini 1968
Mancini Plays Mancini And Other Composers 1968
The Mancini Soun:l 1968
The Party 1968
A Warm Shade Of Ivory 1969
Debut! 1969

Six Hours Past Sunset 1969
Darling Lili 1970 ’
Mancini Country 1970

Mancini Concert 1971
Mancini Magic 1971
Big Sereen Little Screen 1972
Muzic From The TV Series—

The Mancini Generation 1972
Oklahoma Crude 1973
Vision Of Eight 1973

Hangin’ Out With Henry Mancini 1974 -
Pure Gold 1975 i
The Retwrn Of The Pink Panther 1975

= =
Syrmphonic Soul 1975 ‘
enry mancini
Henry Mancini — Legendary Performer 1976 = . -

Henry Mancini Conducts

The London Symphony Orchestra 1976 i Jack EHlOtt,
Just You And Me Together Love 1977 —ly Music Ditector
Maneini Salutes Sousa 1978 usic birector
The Theme Scene 1978 e A mia a
The Best Of Herry Mancini Volume 3 1979 www.manciniinstitute .org
All Time Greatest Hits 1989
As Time Goes By

And Other Classic Movie Love Songs 1992
Son Of The Pink Panther 1993

For more information about our four week summer program, please call 310.845.1900 or visit us at www.manciniinstitute.org
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AT RCAVICTOR
GROUP., Dawnd Weyner
Tends And Extends
A Rich Legacy

BY RICHARD HENDERSON

s sister label group to the RCA Records label

headed up by president Jack Rovner, RCA Vic-

tor Group is BMG’s new worldwide unit respon-

sible for music geared to the adult consumer.

David Weyner, having joined BMG in November

2000, has been appointed executive VP/GM, RCA Victor

Group. Prior to BMG, working as executive VP/GM for

Sanctuary Music Productions U.S., Weyner ran the inde-

pendent rock label Jericho Records. His history also

includes a tenure as U.S. GM/ senior VP, international prod-

uct management for Sony Classical; prior to that, Weyner
was the first president of PolyGram Classics & Jazz.

Comprised of such labels as RCA Red Seal, RCA Victor,

DHM, Bluebird Jazz, Windham Hill and Private Music, the

RCA Victor Group’s musical assets span the genre gamut

from classical, opera, early music, Broadway/West End,

soundtracks, Celtic and world music to jazz, blues, new-age

and pop instrumentals, roots rock, folk and cutting-edge

dance-oriented new music. At the foundation of this reor-

ganized worldwide unit is RCA’s extraordinary classical

recorded legacy; this most estimable catalog dates back to
the dawn of the recorded era and is unparalleled for its
depth and artistic caliber. RCA’s earlier years boasted such
legendary names as Enrico Caruso, Arturo Toscanini, Jascha
Heifetz, Artur Rubinstein, Vladimir Horowitz, Jussi Bjoer-
ling, Marian Anderson, Leopold Stokowski, Arthur Fiedler
& the Boston Pops and Mario Lanza. In the current era,
the Red Seal family has included brilliant artists like Van
Cliburn, Leontyne Price, Julian
Bream, Placido Domingo, James Gal-
way, Evgeny Kissin and Grammy
Award winners Michael Tilson
Thomas and the San Francisco Sym-
phony. Celebrated recent signings
around the world have included
Denyce Graves, Vessalina Kasarova,
Ramon Vargas, Nathalie Stutsman,
Guenter Wand and Nikolaj Znaider.

CAUTION AND CREATIVITY

Of his label’s response to the current
state of the classical marketplace,
Weyner remarks, “Given the great
market challenges currently facing the
classical business, every classical major
is compelled to proceed with a mixture
of caution and great creativity in its
signings, selection of repertoire and
methods of marketing and promotion.
We will chart Red Seal’s future around compelling, innova-
tive musical personalities in the worlds of performers and
composers. Recent market success stories indicate contin-
ued consumer demand for artistically genuine, cross-genre
musical collaborations. Likewise, we believe that there are
great opportunities ahead as we endeavor to cross over seri-
ous classical artists and repertoire by dint of ingenious, pop-
styled promotional techniques and outreach. Lastly, within
the context of our commitment to catalog exploitation,
alongside our more collector-oriented reissue activities, we
are now working with the legendary Peter Munves, who will
deliver concepts and approaches that will appeal to the
widest possible audiences.

“Also key to the label’s legacy,” Weyner continues, “is its
treasure trove of masters from the greatest nammes in jazz.
Beginning in 1917 with the first-ever authentic jazz sides
from the Original Dixieland Jass Band, RCA would go on

David Weyner

to record such jazz giants as Jelly Roll Morton, Fats Waller,
Duke Ellington, Benny Goodman, Artie Shaw, Glenn Miller,
Frank Sinatra and Tommy Dorsey and, in later years, Sonny
Rollins and Paul Desmond. In the contemporary era, RCA
has been celebrated for records from great jazzmen like Roy
Hargrove and Marcus Roberts and, most recently, the doun-
beat Triple Crown Award-winning Dave Douglas and Tom
Harrell. Looking forward, we will be utilizing the classic
Bluebird name increasingly as the Group’s
jazz imprint of choice. As with our classical-
catalog exploitation, special effort will be
invested in further mining the rich RCA jazz
archives.”

BROADWAY GOLD

Weyner reminds that during its 70-plus
years, the RCA Victor imprint has been home
to many different genres of music. Itis widely
considered Broadway’s leading label, with Vic-
tor's extensive catalog including hit original-
cast recordings such as Fiddler on the Roof, Hair,
Hello, Dolly! and 18 Stephen Sondheim pro-
grams. In recent years, Victor has struck
Broadway gold with titles like Guys and Dolls,
Chicago, Cabaret, Fosse, Ragtime and Tilanic and
current best-sellers Full Monty and Contact.
Over the past decade, Victor has also released
numerous recordings documenting the pro-
ductions of the world theatre troupe Cirque
de Soleil. Additionally, Victor has enjoyed extraordinary suc-
cess with high-profile soundtracks from hit movies, perhaps
most notably the Star Wars/New Editions, The Full Monty,
Living Out Loud and Return to Me. Weyner points out that
the dance-driven soundorack to Showtime TV’s counter-
culture hit Queer as Folk shows great promise at present.

According to Weyner, “Victor has also long been musi-
cal home to the Grammy-winning titans of the Irish scene,
the Chieftains, whose brilliant collaborations are celebrat-
ed on best-selling titles like The Long Black Veil and Tears of
Stone. The imprint also has seen major success over the
years with diverse classical-crossover fare, including crowd-
pleasers from the “Man with the Golden Flute,” James Gal-
way. Likewise, the partnership of the dynamic young con-
ductor Keith Lockhart with the beloved Boston Pops
Orchestra has yielded chart-topping best-sellers like Holi-
(Continued on page §2)

Congratulations To

Jack Rovner
And The
RCA Team

| On Your 100th Anniversary
We wish you the
Best for the Future

Warren Wasp & Thomas Schneider

WTW Associates, Inc.

Executive Search Worldwide
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Chet Atkins that (he label sign Jennings. Pacted to Nipper,
Jennings made his debut on the Billboard Couniry Singles
chart the week of Aug. 21, 1965, with “That’s the Chance 'l
Have to Take,” which peaked at No. 49. Ile starred in the
film Nashville Rebel and had a No. 11 hit, “Green River,”
from the soundtrack. The 1971 album Singer of Sad Songs
marked a change in direction, with its darker tone. The
transformation to outlaw was cemented with Wanted: The
Outlaws, the 1976 CMA Album Of The Year by Jennings,
Willie Nelson, Jessi Colter and Tompall Glaser. A year later,
Jennings had the biggest hit single of his carcer with “Luck-
enbach, Texas (Back to the Basics of Love),” which ruled
the chart for six weeks. Its parent album, O Waylon, was
the first album by a solo country artist to be certitied plat-
inum.

Jennings lelt RCA in 1985 but returned in 1994 with a
set produced by Don Was, Waymore’s Blues (Part IT).

KEITH LOCKHART

The Boston Pops Orchestra was tounded in 1885. One
hundred and five years later, Keith Lockhart was named the
Orchestra’s 20th conductor, and only the third since 1930,
when 35-year-old Arthur Fiedler was handed the baton.
Coincidentally, Lockhart was also 35 when he succeeded
John Williams, who led the Orchestra from 1980 to 1993.

Within five years of becoming the conductor for the
Boston Pops, Lockhart had racked up an impressive sct of
numbers: He had conducted more than 300 concerts, made
38 television programs (including 23 for Evening al the Pops
on PBS) and led 12 national tours with the Boston Pops
Esplanade Orchestra. He also led the Esplanade Orchestra

on a tour of Japan and
Korea, and tourcd 10
North American cities in
the winter of 2000-01.

The Boston Pops under
Fiedler had a long associ-
ation with the RCA Victor
label, and, in 1996, Lock-
hart and the Boston Pops
signed a six-album exclu-
stve deal with the same
label. The sixth albuim was
the 2000 release, The Latin
Allum.

lL.ockhart was born in
Poughkeepsie, N.Y., in 1959 and started piano lessons at
age 7. He attended Furman University and Carnegic-NMelon
Universitv. He was named conductor for the Pitishurgh
Civic Orchestra, assistant conductor of the Akron Sympho-
ny Orchestra and a conducting fellow at the Los Angeles
Philharmonic Institute. Then he becatne assistant conduc-
tor at the Cincinnati Symphony Orchesira and the Cincin-
nati Pops Orchestra, as well as music director of the Cincin-
nati Chamber Orchestra and music director of the Utah
Sympliony in Salt Lake City. He was the conductor for a
Mandy Patinkin tour before making his debut with the
Boston Pops in 1993, two years betore being named con-
ductor.

LONESTAR

Lonestar earned its reputation as a touring band, play-
ing more than 500 shows before signing with the RCA
Labels Group. The band, lormed in Tennessee although all
of the members are from Texas, was the first to play
Nashville's Wildhorse Saloon. That's where they recorded
a six-song live EP, released on their own Lonestar Records
even while negotiating with BNA.

The original lineup of Richie McDonald (lead vocals, gui-
tar), John Rich (lead vocals, bass), Michael Britt (lead gui-
1ar, backing vocals), Dean Sams (keyboards, backing vocals)
and Keech Rainwater (drums) released its eponymously
titled debut album in late 1995. The tirst single, “No News,”
spent three weeks atop Hot Country Singles & Tracks. The
Crazy Nights album was issued in 1997 and featured anoth-
er No. 1 song, “Come Cryin’ to Me.”

But it was the third BNA album that was to seud the

group into the siratosphere of superstar acts. Lonely Grill
marked a change in direction, with the departure of vocal-
ist Rich and a change of producers to Dann Huff. The
album included four ballads, three more than either of the
first two releases. And, most important, there was a track
on the album called “Amazed.” The song spent eight weeks
at No. | and crossed over in a big way to the pop chart,
where it also went to No. 1, becoming the first country song
to assume pole position on the pop side in 17 years.

HENRY MANCINI

The preeminent film
composer ol his time,
Henry Mancini won more
Oscars and Grammys than
any other pop artist, and
his scores graced such
films as Breakfast al
Tiffany’s, Days of Wine and
Roses, Victor/Victoria and
the Pink Paniher series.

The Cleveland-born
Mancini was a stalt com-
poser for United Artists
tfrom 1952 1o 1958, scor-
ing more than 150 motion pictures. Mancini had already
done some work for producer Blake Edwards when the two
bumped into each other at the studio barbershop. Edwards
casually asked if Mancini would compose the music for the
Peter Gunm TV series. Mancini’s original jazz score was very
innovarive for a medium that had been importing canned
music from Europe. His work on Pefer Gunn earned Manci-
ni two Grammys at the very first awards ceremony. He went
on to win a total of 20 Grammys in his lifetime.

[ronically, Mancini’s only No. | single on the Hot 100
was an instrumental that he did not compose. On a late
1968 evening, Mancini went to see Franco Zetfirelli’s
Romeo and Julier. Mancini lett the theater impressed with
Nino Rota's score and decided 1o arrange his own ver-
sion of the main theme. When RCA released Mancini’s
version of “The Windmills ol Your Mind,” they asked
which track he would like as a B-side. Mancini suggested
Love Theme from Romeo and Juliel, litle realizing an Orlan-
do top-40 station would put it in heavy rotation. Airplay
spread around the country, and, on june 28, 1969,
(Continued on page 86)

gratulations

to RCA, Bob Jamieson

and ]ack Rovner
for carrying on a splendid tradition

PARCHER, HAYES & SNYDER
Peter Parcher, Steven Hayes, Orin Snyder
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Congratulations
RCA Records on your 100th Anniversary
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Thanks for all your support,
we look forward to working with you in the
years to come.

From
George Winston

Dancing Cat Records
and the
Hawaiian Slack Key Guitar Masters:
Keola Beamer, Bob Brozman, Sonny Chillingworth, Cindy Combs,
Barney Isaacs, Led Kaapana, George Kahumoku, Moses Kahumoku,

Ray Kane, Dennis Kamakahi, Ozzie Kotani, George Kuo, Leonard Kwan,
Bla Pahinui, Cyril Pahinui
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HAPPY 100TH
ANNIVERSARY

Thank you for
giving me the
opportunity of
being part of
such a Legacy!

FrCOMGRATULATIONS OH +OUR 188> YEAR AHHIVERIARY

>>BRIAN MILNER
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Congratulations RCA Records On Your 100th Anniversary!

from

Bill Lacey
Digital Sound & Picture, NY

"The Fine Art of Audio Restoration & Mastering"

The most extensive CEDAR® facility « Over a decade of outstanding achievement

Restoration/Mastering Engineer of One Grammy® Winning Project and Five Grammy® Nominated Projects

914-997-9069
Bill@DSP-INC.COM
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RCA In

Germany:
A Starting Pownt For

Global Talent
BY WOLFGANG SPAHR

HAMBURG—Christopher Schmidt, president of BMG
Entertainment GSA, has nothing but praise for his colleagues
at RCA Records in America for their success with artists first
nurtured in Germany. Those acts include N Sync, who
found their first record deal with BMG Ariola Munich, and
Lou Bega, who was signed by BMG Berlin Musik/Hansa.

“Working with RCA in the global marketing of national
acts such as 'N Sync and Lou Bega has been very success-
ful,” says Schmidt. “The strong start staged by German new-
comer band Guano Apes in the U.S. was achieved with the
assistance of RCA.” Over the past few years, RCA in Ger-
many has seen sales of 6 million units by rappers Tic Tac
Toe, while the U.K. boy band Take That hit 4.5 million units
in the mid '90s. Highlights of the RCA catalog, including
releases by Lou Reed, John Denver, Rory Gallagher and ZZ
Top, enjoy strong continuing sales in Germany. “The Eury-
thmics had a great comeback last year, after garnering gold
status almost immediately,” Schmidt notes.

FRENCH AFFAIR, JAPANESE UNITS

The German company is paying special attention to ris-
ing American star Christina Aguilera and U.K. hit acts West-
life and Five, as well as the Dave Matthews Band. Meanwhile,
RCA and BMG in Germany continue to develop their own
stars for the global market such as Sweetbox, French Affair,
Naima and Ayman. Sweetbox’s debut album racked up sales
of more than 500,000 units
in Japan alone.

RCA Classics’ roster in-
cludes some top artists nur-
tured in Germany. The Red
Seal imprint has signed an
extended deal with German
conductor Gunter Wand,
while its opera catalog fea-
tures opera diva Montserrat
Caballe. In addition, pianist
Evgeny Kissin is a rising star
for RCA Classics. Well-
known mezzo Vesselina

Christopher Schmidt Kasarova, who was discov-
ered in the Bertelsmann
New Voices competition, also started her career with RCA.

DUKE AND DESMOND FOR SUMMER

BMG’s extensive jazz catalog includes releases on RCA
Victor, as well as such labels as Blue Bird, Novus and Vogue.
Recordings by jazz greats such as Glen Miller, Duke Elling-
ton, Benny Goodman and Paul Desmond will be re-released
this summer in Germany by BMG as part of RCA’s cente-
nary celebrations.

Historically, the company in Germany now known as
BMG Ariola Hamburg emerged from RCA Records. At that
point, in the late '80s, RCA in Germany did not have any
local repertoire. Now, it has a high-quality national roster of
artists—accounting for over 40% of RCA'’s total German
business, says Thomas M. Stein, who headed BMG GSA for
12 years and is now VP of worldwide marketing and A&R
for BMG Entertainment in New York. Among the top Ger-
man artists on the label are Tic Tac Toe, Scatmanjohn,
Sweethox and French Affair, who have been enjoying great
international success. RCA's roster in Germany ranges from
Max Raabe and the Palastorchesier to Jazzkantine, Philipp
Boa & The Voodoo Club and Natural Born Hippie.

“At the moment,” says Stein, “we are working on breaking
the Dave Matthews Band—who have been so successful in
the United States—in the European market as well.” ll
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100 YEARS OF HISTORY RECORDED FOR ALL TO MARVEL AT.

SONGS THAT BECAME HITS,
ALBUMS THAT BECAME CLASSICS,
ARTISTS AND MUSICIANS THAT DEFINED ERAS...

ALL REPRESENTED IN ONE UNIQUE SYMBOL THAT
HAS BECOME A PERMANENT PART OF OUR CULTURE.

WE SALUTE RCA RECORDS ON THEIR
100TH ANNIVERSARY
AND THEIR SPECIAL PLACE IN MUSIC HISTORY...
PAST, PRESENT AND FUTURE.

CONGRATULATIONS
FROM ALL OF US AT J RECORDS

records
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Thanks for a great partnership

with DAVID GRAY & WHITE LADDER!
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Here's to another 100 years!

Everyone at ATO Records

CONGRATULATIONS RCA
ON YOUR
100TH ANNIVERSARY

JVC DISC AMERICA CO.
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THE U.K:
Remade, Remodeled
For Success

BY GORDON MASSON

LONDON—As RCA enters its second century of business,
changes at RCA in the U.K. appropriately are providing
the label with a new forward-looking strategy aimed at
future success.

BMG U.K. and Ireland announced in March its inten
tion to abandon a traditional organization by labels in favor
of a unified structure based upon musical genre. At the
same time, BMG U.K. and Ireland chairman Richard Grif-
fiths stepped out of that position to focus on a new role as
BMG Entertainment president, U.K. and Europe.

Griftiths’ successor is Hasse Breitholiz, who joined the coni-
pany in 2000 as managing director, commercial and new
media. Prior to that, Breitholtz was VP of BMG’s Nordic
region and MD of its Swedish atfiliate. “Due to my new role,
I can't keep on top of what’s happening on a day-to-day
basis,” says Grifliths. “Hasse is stepping into that role, but 1
amn not walking away,” Gritliths adds, stating that he plans o

maintain a strong involve-
ment in U.K. A&R activities.

NO MERGING, JUST
MUSIC
Breitholtz’s initial task will
be to conduct the restruc-
turing ol the U.K. company.
Instead of dividing the
organization by labels (RCA
and Arista), Breitholiz will
establish and oversee a busi-
ness where all front-line
music activities will forni a
Hasse Breitholtz repertoire center, divided
into units by musical
genre—R&B/urban, dance, rock and pop.

These units will veport to lormer Arista managing director
Ged Doherty, who has been promoted to president, music
division, U.K. and treland. Doherty will report to Breitholtz.
“The labels are absolutely not going to merge,” declares Bre-
itholtz. “We have very strong brands, and we are going to
continue those brands. 1¢s just that the marketing and pro-
motion are going to be across genres, not across labels.”

Explaining the concept behind the strategy, Breitholiz
says, “If'you have a strong marketing team for pop, you can
slot in an Arista release or an RCA release, it doesn’t mat-
ter which label it is on, but the labels will still be there. Obvi-
ously, the local A&R guys will still sign artists to the label.”

NEW POSITIONS
Grilfiths says that his increasing European responsibilities
also prompted the need for him to beet up his own interna-
tional team. RCA U.K. managing director Harry Magee will
take on the newly created corporate position of VP, strategic
development, BMG U.K. and Europe. Reporting to Gritliths,
Magee will work with him as an adviser on strategic A&R and
marketing for territories within the European division.
“Harry has achieved great successes at RCA and leaves the
label in very good shape for the future,” says Griffiths.
Addressing the imminent changes to the U.K. set-up,
Magee says, “In the UK., BMG is going 10 take on a one-
label model. RCA is still going to exist, but not in the same
way. BMG in the U.K. going to a one-label model now
becomes like all other BMG affiliates, apart from the U.S.”
Reflecting on the “special” relationship between RCA’s
U.K. and U.S. affiliates, Magee observes. “I’s not a normal
BMG affiliate relationship; ic's definitely a relationship that’s
based on some kind of culture and spirit, and understand-
(Continued on page 92)
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RCA IN THE U.K.
(Continued from page 90)

ing the spirit of the label. We have relationships with all the
key people in the U.S. company, and [ think we feel an affin-
ity with one another, particularly because Bob Jamieson and
Jack Rovner have reinvented and reinforced RCA as a label
in such an outstanding way in the last five years.”

Looking back over his time at the helm of RCA U.K,,
Magee states, “Our real strength [at RCA U.K.] in the last
few years—probably the last 10 years—is that we've been
known as the company that is a prime mover in pop. But,
in the last two to three years, we’ve actually become quite
strong in rock. Recently,we’ve employed Nick Clarkson, an
urban A&R guy, as well, so the intention always was to try
to break out of just being a pop label without at all sacrific-
ing our expertise in that area.”

DEPTH AND BREADTH

Singling out one member of his team, Magee adds, “As an
A&R person, it’s been Simnon Cowell who's been most suc-
cessful, particularly with Westlife and Five, and I think now
we have the depth in the team of people and certainly the
breadth in the roster to be able to say that we're a much
more rounded label than we were, say, three years ago.”

Breitholtz also is delighted with the team of executives
charged with steering the company into the new set-up.
“We’ve just announced that Maarten Steinkamp is coming
back from the Far East to be the GM/VP, marketing, for
the music division, reporting to Ged Doherty, who is going
to be the president for the music division. So we pretty
much have the management structure in place,” says Bre-
itholtz.

Among the U.S.-signed acts who have enjoyed great suc-
cess in the U.K. are Christina Aguilera and the Foo Fighters.
Says Magee, “We did very well with the Foo Fighters; the
first two albums were on EMI, and we achieved more than
double the sales of both EMI albums.” On U.K.-signed
artists, Magee comments, “Natalie Imbruglia did very well,
and she’s about to come out with her new album. Westlife
and Five have both achieved 5-million-plus sales, which is
actually the highest-achieving sales figure for any U.K. label,
for U.K. acts, so in fact you can say that RCA U.K. is the
most consistent in terms of achieving that level of sales with
U.K. acts.”

Priorities continue to be Westlife, Five and Natalie
Imbruglia and others. Says Magee, “We have an album by
a band called the Cooper Temple Clause, and they are prob-
ably one of the most tipped [alternative rock] bands for this
year. There’s also going to be a new Annie Lennox album,
which probably won’t be out until next spring, but she has
been writing and demo-ing for several months now.”

TEXAS TO LONDON

Other priority acts are William Orbit, who recently signed
to RCA U.K. and is currently making his new album in L.A.,
and an American artist named Shea Seger, of whom Magee
says, “I'm very optimistic about her—she’s on tour at the
moment with Toploader in the U.K., but then she goes to
the U.S. to tour with David Gray. She’s from Texas,
although she’s signed here, and our American company are
also very committed to her success.”

Delighted with RCA U.K.’s roster, Breitholtz will not rest
on his laurels, however, and is determined to sign more new
acts to the label. “I will make sure that we continue to be
a very artist-friendly company, as well as a personnel-
friendly company,” he says. “We are very strong in break-
ing, marketing and promotion for pop and R&B acts. We
also have to find the right alternative-rock act to be able to
do as well [as we do in pop], and we have to find the skill
and the strength to do that.”

But, as Magee points out, that task may be one of RCA’s
toughest challenges in the months and years to come. “It’s
not as easy in terms of the cultural divide, particularly in
rock music, between the U.S. and the U.K,, and it doesn’t
get any easier, but at least the two RCA companies have a
very honest and open dialogue about it,” says Magee. “1
think rock music, above any other genre, has its own indi-
vidual national cultures, particularly in the U.S. and the
U.K., and it’s becoming harder and harder. I don’t think a
U.K. audience is as receptive to U.S. rock bands perhaps as
much as they have been in the past.” H

92

BILLBOARD SALUTE

wWWWwW americanradiohistorv com

BILLBOARD MAY 12, 2001


www.americanradiohistory.com

wwWw americanradiohistorv com


www.americanradiohistory.com

AR REEFRRERRRERIE R ER E R E R R R R E e

All of us at
IMAGELINK GRAPHICS

congratulate everyone at

on there

100"
Birthday

RALPH COMPAGNONE
PRESIDENT

=

%
%
o

2]

Congratulations
RCA
On Your 100th Anniversary

s~ . T ————————— . - T

" TEAM \ =
ENTERTAINMENT

\. GREATEST
- HITS

a S ——" a
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CONGRATULATES RCA ON ITS 100th BIRTHDAY

We congratulate Jack Rovner on his successful leadership and welcome
Richard Sanders to the RCA family. And many thanks to our wonderful

artists Christina Aguilera, SR-71 and Bruce Hornsby for their continued support.
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contract and all of his singles and unreleased masters for
the unprecedented sumn ol $40.000.

Presley’s first recording sessions for his new label took
placc on Jan. 10 and 11 of 1956. One of the five songs
recorded was “Heartbreak Hotel,” Presley’s first pop chart
entry and his first No. 1 single. The follow-up, “I Want You,
I Need You, I Love You,” also went to No. 1. And so did
the next single, the two-sided smash “Don’t Be Cruel”
‘lound Dog.” With 11 weeks at No. 1, it was the longest-
running chart-topper on the Billboard pop singles chart for
the next 36 years. Between 1956 and 1969, Presley amassed
17 No. 1 hits, more than any other American artist o1 any
other solo artist.

The stages of 'resley’s career have been well docunent-
ed, trom his beginnings as a sexually provocative hip-
shaker to hiis Army years 10 his decline and subsequent 1968
comeback via an NBC-TV special. He translormed into a
Las Vegas headliner, and in death continues to attract a cult
following that is the closest thing rock 'n" roll has (o a true
religion.

LOU REED

It’s hard to picture
someone as glam, as
vicious, as arrogant as Lou
Reed toiling away in an
otlice from 9 10 5. But the
former Syracuse Universi-
ty student spent some time
working for his father’s
accounting lirm after the
disintegration ol the semi-
nal art/rock band Velvet
Underground. Reed’s
workaday existence ended
when RCA signed him as
a solo artist in 1971, His eponymously titled label debut,
recorded in London with guest artists Steve Howe and Rick
Wakeman, peaked at a lowly No. 189 on the Billboard
album chart in 1972, But, while in London, Reed met David
Bowie, who was strongly influenced by the Velvet Under-
ground. Bowie produced Reed’s second RCA album. Tians-
Jormer had a lot more power, going all the way to No. 29,
fueled by Reed’s only single (o appear on the Hot 100,
“Walk on the Wild Side,” a No. 16 hit in 1973 produced by
Bowie and Mick Ronson.

Following Berlin and a live albuin, Rock N Roll Amimal,
Reed reached a career high with Sally Can t Dance, which
sailed to No. 10 on The Billboard 200. Two more RCA
albums followed, and then Reed moved over to Arista. lle
returned to RCA in 1982, winning critical praise for his gui-
tar work on one of his heaviest rock albums, The Blue Mask.

JIM REEVES

Growing up in poverty
m Panola County, Texas,
James Travis Reeves heard
his first phonograph
record when he was five
years old. It was by Jimmie
Rodgers, considered the
father of country music.
Rodgers and the Carter
Fanly were Reeves' main
inspirations to follow a
career in music. He was
performing by the age of
10 and being on the radio
at 12.

He excelled at baseball, but a leg injury cut short a
promising career. So he went into broadcasting, as a DJ and
program director. In 1949, Reeves cut his first record. Later,
he signed with Abbott Records, but, by 1955, he had bought
his contract and songht a deal with a major label. Steve
Sholes admired Reeves’ earlier hits “Mexican Joe” and
“Bimbo” and signed Reeves to RCA. They went into the stu-
dio together on May 31, 1955, and a year later S<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>