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Guba Gets Down
To Business

Gountry Acts Thrive Without Rirplay

BY HOWELL LLEWELLYN

HAVANA—Frequent visitors to
Cuba who check out its formida-
ble—yet often untapped—re-
serve of musical maestros can’t

ILEEIFRR

believe their ears. Cuban music
industry managers are, often for
the first time, peppering their
speech with such terms as “mar-
keting” and “industry initiatives.”
New awareness of the practical
requirements—and the lan-
(Continued on page 10)

Video, Print Outlets Help Sell CDs

BY DEBORAH EVANS PRICE and PHYLLIS STARK
NASHVILLE—When Keith Urban picked up his
Academy of Country Music award for best new
male vocalist in May, he thanked country radio and
God, quipping that he thought he had them in the
right order.

Radio has long been acknowledged
as the gatekeeper in the country
music industry, the mighty Oz that
artists and labels had to appease in order to reach the
masses. But there are some these days who are find-
ing a way to bypass the wizard—most notably, some
of the independent labels.

A look at the Billboard Top Country Albums chart
in recent months shows records that are selling
without the benefit of much mainstream country
radio support, including Capitol’s Chris LeDoux,
New West Records’ Delbert McClinton, and

MEWS ANALYSIS

Ignored By Radio, BR5-49 Grows

BY RAY WADDELL

NASHVILLE—With a new label deal at Sony/Lucky
Dog and a new release of originals and choice covers on
the horizon, BR5-49 stands poised to make another run
at mainstream country success—something that has
eluded the group thus far.

This Is BR5-49, due June 26, effec-
tively showcases how far this band has
come since it was signed by Arista
Nashville in 1995. The group has been critically
acclaimed but largely ignored by radio. It has built
enough of a fan base that its three full-length albums
and one EP have sold a combined 327,000 units, accord-
ing to SoundScan, yet BR5-49 has placed only three
songs on the Hot Country Singles & Tracks chart, the
most sucecessful of which, 1996’s “Cherokee Boogie,”
peaked at No. 44. The others peaked in the 60s.

Mike Peterson, PD of KSKS Fresno, Calif., thinks the

MP3 Money

BY BILL HOLLAND

BMG North America plans
to share money it received as
a result of the settlement of
its copyright infringement
lawsuit against MP3.com with
its infringed-

BIVIG upon artists,
l—r——I “even if not

stipulated by their agree-
ments,” president/CEO Bob
Jamieson said in a statement
released May 29.

“We value our relationships
with our artists,” the state-
ment read, “and we feel this is
the best course to take to fos-

(Continued on page 89)

Music Glub Profits From
Gompilation Greativity

BY CHUCK TAYLOR

Imagine a dinner party with place cards for South
African jazz giant Abdullah Ibrahim, pop icon Tom
Jones, punk innovator Richard Hell, ’50s teen idol
Jimmy Clanton, Sufi singer Nusrat Fateh Ali Khan,

and a conductor for the Royal Phil-
1 harmonic Orchestra.

Such a gathering represents a typ-
ical smorgasbord for Watford, Eng-
land-based reissue label Music Club,
which has made it business as usual
to serve up a roster as diverse as
nearly all the musical cultures of the
world. The company’s specialties
range from reggae, tango, and musette to jazz, blues, and
R&B as well as from country, Tex Mex, and Cajun to easy

y dIll EVECI1 N

“The 1dea has always been to go across the board
musically,” explains veteran music journalist Jeff
Tamarkin, who serves as editorial and A&R consul-
tant for Music Club’s U.S. arm. “I ean’t think of any-

(Continued on page 16)

(Continued on page 86)

(Continued on page 89)

aam Phillips Offers Gentle
Touch On Nonesuch Return

BY JILL PESSELNICK This recording process differs
Although Sam Phillips’ new  dramatically from Phillips’ previ-
album, Fan Dance, clocks in at just  ous studio album, 1996’s Omnipop,
over half an hour, the — her fourth for Virgin
set packs a consider- #¥% (and a top 30 album on
able punch with intel- | the Billboard Heat-
ligent, thought-pro- seekers chart).
voking lyries and 8 “I think lyrically
subtle, uniquely mu- 4 and musically what I
sical backdrops. § brought to Omnipop,
Due July 31 from was a little too miser-
Nonesuch, Fan Dance able, except for a few
also marks a turning things like ‘Zero Zero
point in Phillips’ ca- Zero!” and ‘Animals on
—reer. The project’s Wheels,”” Phillips
dozen tracks were re- says. “We did this big
corded live with few overdubs, pop-produced record. I felt that it
reflecting a focus on performance was something I would never
rather than production. (Continued on page 93)

PHILLIPS

Satellite Radio Facing
Time, Money GConcerns

BY FRANK SAXE
NEW YORK—Sales trainers from the largest auto-
motive manufacturers and electronic retailers have

begun visiting the headquarters

of the two satellite radio compa- \/ I
£

SIRIUS

nies in preparation for the con-
Satellite Radio

sumer rollout of their 100-chan-
nel in-car radio system.

Yet despite spending more than
$1 billion apiece, both Sirius Satel-
lite Radio and XM Satellite Radio
face several hurdles that could
slow their launch. And even if
those hurdles are overcome, the
companies will still need to per-
suade millions of Americans fed
up with the current state of radio
to pay about $10 a month for the new service.

Analysts and others are split on whether the compa-
nies will be able to reach the critical mass needed to cre-
ate a successful business model—and, more impor-

(Continued on page 92)
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Joey Ramone Finds The Road Back Home

Love is the ability to forget oneself in the aid and comfort of
another, and what's magical in romance also holds true for daily toil,
because love of one’s work makes limitations invisible or irrelevant.
Joey Ramone loved being « Ramone, even if his band’s fame brought
recurring bouts of isolation.

“Qur friends hated us because we were successful,” Joey told
this writer in 1978, recalling how associates from his old Forest
Hills neighborhood in Queens, N.Y., shunned the Ramones’ lead
singer and his musical brothers as the band garnered widening
acclaim at the Bowery club called CBGB.

“Musicians and friends from Forest Hills would not come down
to the Bowery to see us,” said Ramones bassist Dee Dee Ramone
(aka Douglas Colvin), seated across from Joey in his ultra-cluttered
Lower East Side loft.

“They weren't our friends anymore because they were musicians and
were trying to be in groups for so long,” added lead gui-

they both spearheaded and validated. Yet the personal accomplishments
of Joey Ramone elude such pettiness and approach the profound. He
found something to love that enabled him and his fans to shed their skins
and share the freedom of their better selves, however perplexed or con-
cerned such influential impulses may have caused parents to feel.

“Aw, I can’t keep up with the guy, where is he now—traveling?” asked
his father, Noel, with a nervous laugh in "78 of the boy he never called Joey.
“He was born on 110th Street in Forest Hills [on May 19, 1951),” his dad
detailed of Jeffrey Hyman, the first of two sons (the second being Mitch,
two years younger) by Hyman and his wife, Charlotte, a painter/art deal-
er from whom he was divorced in 1961. Talking in his office at the Hyman
Trucking Corp. at 432 Washington St. in the Meat Packing District of Man-
hattan, Noel (who died in October 2000) recalled that his eldest kid's first
instruments were an accordion and later a double-bass set of white-pearl
Ludwig drums. “He was fairly good at the drums but he’d play 'em in the

basement, and it got so [ had a hard time standing the

tarist Johnny Ramone (born John Cummings), pensive-
ly parting the sculpted bangs of his sheepdog haircut.
“And then all of a sudden we go out, buy guitars, and
have a group—they didn’t want to talk to us anymore.”
Johnny glanced around the room, with its harsh
lighting, bare brick walls, and ankle-deep rubble of
old magazines, dirty clothes, and scuffed vinyl
records. “But we are all best friends from the time
we were in Russell Sage Junior High School,” noted
Johnny, brightening a bit. “We all lived on the same
block—which was Yellowstone Boulevard and 66th
Road—and went to Forest Hills High. The only
drawback is that Marky [Bell], our drummer now
[replacing Tommy Erdelyil, is from Brooklyn. The
rest of us knew each other from ninth grade on.”
“We used to drink Bali Hai together!” Joey exulted.
“We don’t have many friends,” said Johnny. “Just us,
really. We're introverted. Joey hangs out, but we don't.”

in
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TO MY EARS

by Timothy White

racket,” his father said, noting with a conciliatory sigh
that “Jeff used to work in the office here, just part time,
until music rehearsals interfered.”

“I was always carting the band around in my Chevy
station wagon,” explained Charlotte on the next day
in the East Village apartment she shared with her
second husband, a psychologist. “Jeff was in his early
teens when he got into music. Before that, he was a
cub scout; he had a very sweet little uniform. He was
the tallest cub scout, and he dug it when he was a kid.
The group formed when [ had an art gallery on
Queens Boulevard in Forest Hills, and they used to
practice there at night. I bugged him about getting a
job. I threw Jeff out a few times after he left school,
and he wound up sleeping in the art gallery.

“He could have been a better student,” she mused.
“And he painted, as a matter of fact. He had one chosen
for an exhibit of children’s paintings at Lever House

Iliug: Mark Summers

The extended silence that ensued after this short
exchange, taking place at twilight on a cold Novem-
ber day, will always seem to this observer to be as much a part of
the Ramones’ proto-punk sound as the head-splitting din at the core
of their two- and three-minute doses of elemental rock.

That silence—a dull quiet leavened only by the steady hum of
street traffic—was what Joey heard most when he wasn’t on stage,
wasn't recording, wasn’'t away from home and himself. It was a
sound that provoked him to leave his 1978 apartment (on loan from
the band’s longtime artistic director; Arturo Vega) to front his band,
function on a budget of $150 per week, and hang out in the wider
world made possible for him by the Ramones.

It has been almost 23 years since that downtown encounter at dusk
and two months since Joey Ramone’s death April 15 in New York’s
Presbyterian Hospital from lymphatic cancer. All those who didn't
attend the CBGB shows or seek the public or private company of Joey
and his cohorts will get another chance to grab the brassy ring the
Ramones left in one’s ears. On June 19, Warner Archives/Rhino will
reissue expanded and remastered versions of their seminal albums
for the Sire label: Ramones (April 1976), Leave Home (February 1977),
Rocket to Russia (November 1977), and Road to Ruin (October 1978).

From “Blitzkrieg Bop” on the first record to “I Wanna Be Sedated”
on the fourth, Joey sang on his finest performances as if he were the
group’s main percussionist, his throaty bray the rhythmic anchor of the
act, while the actual drums served as an accent instrument of a minimalist
stripe. Rock groups of greater compositional prowess or technical grasp
might harbor a lingering jealousy of the Ramones for the impact they
had, their “level of ability” bravado transcending the punk movement

when he was in second or third grade. Now he’s into more
abstract things like toothbrushes with blood on them.
He’s got an imagination—you have to admit that. But he was indifferent
about school; he only cared about writing his songs. He would say, ‘Hey
Ma, how does this one sound? ‘Great!” I'd say, What's it called? He [once]
said, ‘It’s called, “I'm Gonna Kill That Girl.”’ I never thought anything
would ever come of it. But, when [ went to see them,” Charlotte advised,
raising a finger for emphasis, “and [ watched the audience reaction, I was
astounded, thinking, “This can become a fever.'” Joey’s early stab at song-
writing landed on the Ramones’ second album, recast ina tenderly mourn-
ful Beatles-cum-Ronettes vein, as “You're Gonna Kill That Girl.”
According to Johnny and Joey, the dawning of their band was a one-
off duo of drums and guitar they hatched to play a party thrown by Noel
Hyman. The Ramones were formally conceived as a trio early in '74,
with Johnny and Dee Dee on guitars and Joey drumming. “At the time,”
said Joey, “I was driving a cab in Manhattan and moonlighting at night
on the telephone—1 sold a lot of land in the Poconos [as a telemarketer].”
Between 1976 and 1995, when they proclaimed their impending dis-
solution with their Adios Amigos set, the Ramones placed 15 albums on
the Billboard Top 200 Albums chart—although only one (Ramones
Mania, Sire, 1988) went gold. Yet unlike most punk bands, they penned
Hot 100 hits (“Sheena Is a Punk Rocker,” “Rockaway Beach”) as well as
rock perennials like “Blitzkrieg Bop” and “I Warma Be Your Boyfriend.”
“Yeah, I went far,” Joey reflected in 78, just after the release of
Road to Ruin, but he lamented the cash-poor need to sell his boy-
hood drums “to a guy named Limpy.” He frowned for an instant,
admitting he'd “loved them,” then laughed at himself. “My title,”
he confessed in a wry whisper, “used to be ‘the King of Rhythm.””
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Bertelsmann Gets Myplay, Completes Digital Picture

BY BRIAN GARRITY
NEW YORK—The acquisition by Bertels-
mann eCommerce Group (BeCG) of digital
locker service Myplay.com marks the latest
move in an escalating arms race among
media conglomerates trying to build digital
music delivery platforms by snapping up
the assets of floundering online start-ups.
The deal, said to be valued at roughly $30
million, comes on the heels of Vivendi Uni-
versal’s May acquisition of Myplay’s chief
rival, MP3.com. BeCG plans to use Myplay’s
technology to develop a “subscription” lock-
er service similar to the controversial
My.MP3.com service offered by MP3.com.
BeCG hopes to launch the service in the fall.
But while Bertelsmann acquired Myplay
for what BeCG president/CEO Andreas
Schmidt calls “a fraction of the price” of the
MP3.com deal—Vivendi Universal is pay-

ing more than $300 million—the company it
bought doesn’t have the locker licenses with
the major labels that are required to offer
such a service. BeCG will have to negotiate
deals for them.

Myplay was deliberately avoiding the sub-
scription-locker business, with its eye on
acquiring the rights to offer download and on-
demand streaming services. Currently,
Myplay users must “rip” tracks from their
CDs and manually upload the content into
their lockers. That’s in contrast to a sub-
scription service that automatically transfers
digital content into the locker with the sale of
a physical album. MP3.com spent almost $200
million for locker rights and now charges sub-
scribers $50 per year for the service.

But BeCG says that with Myplay in the
fold, it now has all the pieces in place for a
comprehensive slate of next-generation

music distribution offerings. Bertelsmann's
Internet music roster now includes
online/offline record clubs with BMG Direct,
Internet retail in the form of CDnow, locker
services through Myplay, digital rights man-
agement via Digital World Services, and file
sharing through its Napster alliance.

In fact, BeCG plans to use the locker offer-
ing as a unifying element in the previously
announced merger of BMG Direct and
CDnow. The combination will go into effect
July 1, and those businesses—as well as
Myplay—will operate as a separate unit,
known as BeMusic.

Schmidt says the Myplay deal was in
place when Vivendi Universal and MP3.com
arranged their transaction. “We were not
looking for the brand here—we were look-
ing for the missing link in the locker and dig-
ital-subseription management system.”
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Top B¢ The News
1 MuchMusicUSA’s updated
Web site is the centerpiece of
its comprehensive makeover.

Arnists & Music

10 Executive Turntable: Joseph
P. Saivo is named VP, senior coun-
sel for Sony Music Entertainment.

14 Doyle Bramhall It & Smoke-
stack hit the road this summer with
Eric Clapton in support of the RCA
release Welcome.

14 The Beat: Savage Garden’s
Darren Hayes takes time off from
the hitmaking duo to record a solo
set for Columbia.

18 Boxscore: U2 and PJ Harvey
gross more than $2 million in
Toronto.

19 Continental Drift: Ernie Lijoi
employs a smoother sound on his
latest independent release.

ARTISTS & MUSIC

g

DAVE NAVARRO: P. 11

20 Popular Uprisings: The
Continental Drifters offer a new
album, Beffer Day, on Razor &
Tie Records.

21 Reviews & Previews: Albums
from Cesaria Evora, Soneros de
Verdad, and Trisha Yearwood are in
the spotlight.

24 R&B: LilI' Romeo follows in his
family’s musical footsteps with an
eponymous debut.

25 Words & Deeds: Naughty by
Nature signs with TVT Records and
readies new album.

REVIEWS & PREVIEWS

h,, o
GESARIA EVORA: P 21

25 Rhythm Section: Several fop
10 R&B and hip-hop singles extend
their chart lives with remixes and
guest appearances.

29 Dance: Si*Sé offers a combi-
nation of house, drum’n’bass, and
hip-hop on ifs self-fitled debut for
Luaka Bop.

33 Country: Lonestar follows up
its smash sophomore project with
I'm Already There on BNA.

43 Latin Notas: Two years affer
its release, Azul Azul’s “La Bom-
ba” hits No. 1 on the Latin sin-
gles chart.

46 Classical/Keeping Score:
Tower Records founder Russ
Solomon clarifies the compa-
ny’s stance on its classical
music stock.

47 Jazz/Blue Notes: Guitarist
Lee Ritenour pays homage to
Bob Marley with A Twist of Mar-
ley, on GRP.

58 Songwriters & Publish-
ers: Music Theatre International
fosters youth interest in the the-
ater with its Broadway Junior
program.

59 Pro Audio: Eve Nelson
pulls double-duty as a song-
writer and producer from her
New York-based recording
studios.

INTERNATIONAL
38 European labels brace for the
sates impact of Ken Burns’ Jazz.
40 Hits of the World:
R.E.M.’s Reveal maintains the

top spot on six international
album charts.

41 Global Music Pulse:
Jazz songsiress Viktoria Tol-
stoy releases her fourth al-
bum, Blame It on My Youth,
on EMI Sweden.

MERCHANTS & MARKETING

71 This year’s Electronic Enter-
tainment Expo highlights the new
music opportunities available for
video game consoles.

73 Declarations of Indepen-
dents: Koch International’s
recent releases maintain a
strong presence on the indie
albums chart.

74 Retail Track: Pacific
Coast One-Stop is given a 30-
day reprieve by bankrupfcy
courts.

75 Sites + Sounds: Sony
Music enlists the Digital Club
Network to record and broad-
cast Webcasts of its develop-
ing artists.

76 Home Video: The chil-
dren’s video market is opening
up to diversity, with minority
characters playing more sub-
stantial roles.

78 Child’s Play: Warner
Home Video celebrates the
30th anniversary of Willie
Wonka & the Chocolate Factory
with a multi-tiered cross-pro-
motional campaign.

WORDS & MUSIC

RALPH SHARDN: P. 58

PROERAMMINE
82 Radio Free Virgin looks to
bring the blues online with its
archival channel, Crossroads.
84 The Modern Age: Poe
talks about getting radio sta-
tions to play her latest single,
"Hey Pretty.”
85 Music Video: Trio relaunch-
es with a new music-driven pro-
gramming lineup.

FeaTumes
79 Classifieds

25TH ANNIVERSARY SALUTE

DAVE TICKLE: FOLLOWS P BD

81 Update/Goodworks: Pop
acts turn out for KISS Dallas/Ft.
Worth’s KISS Party 2001 to
benefit Kidd's Kids and the
Child 1D program.

89 The Hot 100 Spotlight:
Christina Aguilera, Lil" Kim,
Mya & Pink maintain their pole
position on the Hot 100 with
“Lady Marmalade” for a second
consecutive week.

92 Between the Bullets:
Staind ushers in a winning
week for retailers.

93 Billboard.com: What's
online this week.

94 Market Watch

94 Chart Beat: Alien Ant Farm
delivers a rare cover of a
Michael Jackson song with its
take on *Smooth Criminal .*
94 Homefront: Billboard
relaunches its New Talent Dis-
covery Contest at this year's
Dance Music Summit.
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Gopeland, King Lead W.C. Handy Winners

BY CHRIS MORRIS
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Young vocalist Shemekia Copeland and
eminent guitarist B.B. King scored two hon-
ors apiece to lead the winners at the 22nd
W.C. Handy Awards presentation, held May
24 at the Orpheum Theatre in Memphis.

The awards are mounted annually by
the nonprofit Memphis-based Blues
Foundation; 30,000 blues fans vote on
nominations made by a panel of blues
industry experts.

Copeland—whose father wus the late
Texas bluesman Johnny Clyde Copeland—
collected the blues album of the year award
for her Alligator Records set Wicked, and
she was also named contemporary female
artist of the year: A Rick Vito-penned track
from Copeland’s album—*It’s 2 a.m.”—was
also honored, as song of the year.

King won the prestigious entertainer
of the year award. Riding With the King,
his Duck/Reprise/Warner Bros. collabo-

ration with Erie Clapton, was selected
as contemporary blues album of the year.

Taj Mahal & the Phantom Blues Band
were selected as band of the year. Mem-
phis favorites the North Mississippi All
Stars’ Tone-Cool debut Shake Hands With
Shorty won best new artist of the year.
Other winners announced at the ceremony
hosted by pianist Dr. John included:

Acoustic album of the year: Robert
Lockwood Jr., Delta Crossroads (Telare).

Acoustic artist of the year: Keb’ Mo’

Soul blues album of the year: [rma
Thomas, My Heartisin Memphis (Rounder).

Soul blues male artist of the year:
Little Milton.

Soul blues female artist of the year:
Etta James.

Contemporary male artist: Eddie
Clearwater.

Historical blues album of the year:
Otis Spann, Last Call (Mr. Cat Music).

Comeback album of the year: Mel
Brown, Neck Bones & Caviar (Electro-fi).

Traditional album of the year: Son
Seals, Letting Go (Telarc).

Traditional male artist of the year:
James Cotton.

Traditional female artist of the year:
Koko Taylor-

Instrumentalist of the year, guitar:
Duke Robillard.

Instrumentalist of the year, harmon-
ica: Charlie Musselwhite.

Instrumentalist of the year, bass:
Willie Kent.

Instrumentalist of the year, drums:
Chris Layton.

Instrumentalist of the year, horns:
Roomful of Blues.

Instrumentalist of the year, key-
boards: Pinetop Perkins.

Instrumentalist of the year, other:
Clarence “Gatemouth” Brown, fiddle.
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MuchMusic Launching
Web-Heavy Makeover

BY CARLA HAY
NEW YORK—MuchMusic USA is
introducing the most comprehen-
sive interactive platform ever
developed by a music video net-
work. Set to launch June 25, the
channel’s new programming will
emphasize viewer participation via
the Internet.

MuchMusic USA—owned by
Cablevision Systems Corp. and its
subsidiary, Rainbow Media Hold-
ings—was launched in 1996 as a spin-
off of MuchMusic in Canada. With
headquarters in Jericho, N.Y., and a
bureau in New York, it is expected
that MuchMusic USA will be avail-
able to more than 40 million U.S. cable
and satellite subscribers by the end of
the year, according to the network.

MuchMusic USA’s makeover,
which includes a new logo, is part of
the network’s plan to strengthen its
identity. The network—whose core
audience consists of 12-

video footage of themselves explain-
ing their song selections. Viewer
footage and a video mix of their song
choices will be shown on the air.

Random Intelligence will focus
entirely on viewers using their own
video footage to report on their local
music scene and other music news
that they consider important.

The new programs will initially air
daily, except for Mixtape Masterpiece,
which is scheduled for weekdays.

In addition, MuchMusic USA is
introducing a feature called “Viewer
Made Videos” on its Web site, which
invites people to make their own
music video for a selected artist’s song
that does not have a video. With the
participation of the artists and their
record companies, some basic graph-
ics can be provided to be used in the
video, or the viewers can make their
own videos from scratch.

People will vote online for their
favorite viewer-made

to-34-year-olds—has %j
also introduced a new | ™™
slogan: “Get a camera.
Get online. Get involved.
You are the network.”
Many of MuchMusic
USA’s programs are
imported from Much-

muchmusic usa

version, and the win-
ning video will go into
on-air rotation on the
network. MuchMusic
USA says that the
Viewer Made Videos
promotion will be main-
ly for new and develop-

Music in Canada, but

MuchMusic USA’s interactive shows
will be unique to the network. Much-
Music USA’s recently upgraded Web
site (mmusa.tv) will be the crucial con-
vergence link for the new content.

“We're really trying to develop a
new format for television,” MuchMu-
sic USA GM Nora Ryan tells Bill-
board. “It’s designed to take advan-
tage of the technology that is now
emerging to create a unique relation-
ship with our viewers.”

The four new programs each run
for a half-hour.
Tastemaker gives
viewers the oppor-
tunity to talk
about what music
they like or dislike.
Viewers will upload video footage of
themselves talking about their taste
in music, and a certain number of
people will be chosen each week as
the network’s appropriately dubbed
“tastemakers.” Viewers will be able
to send messages and respond online
to the tastemakers, as well as vote to
keep or reject certain tastemakers
every week. An interactive twist is
that the tastemakers can also
respond to feedback through video
online messages. A one-hour Best of
Tastemaker program will air Fridays
and Saturdays.

Oven Fresh presents a selection of
new videos to viewers, who are asked
to vote for each (“choose it” or “lose
it”) online. Voting will be open Mon-
days through Thursdays. The weekly
results will be posted on Fridays, with
the winning videos showcased in a
program called Oven Fresh Keepers,
airing Fridays through Sundays.

Mixtape Masterpiece is a show cen-
tered on a new question or theme
posted online. An example of an
episode’s theme is: “What music do
you play while getting ready for a
first date?” Viewers can then upload
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ing artists. Viewers
who cannot upload videos online can
send the videos by regular mail.

Ryan says, “MuchMusic USA’s
approach is more viewer-driven than
MTV’s, and we will stay focused on
music. OQur research indicates that
people coming out of their teens are
more interested in what their peers
have to say instead of what network
executives are telling them [is] cool.
We're taking what’s exciting about
the peer-to-peer community experi-
ence and putting it into music
television.”

Rusty Garner,
president of inde-
pendent video
promotion compa-
ny Endless Music,
says, “If I had a client that was look-
ing to break a new artist on TV, I'd
tell them that MuchMusic USA
should be one of the first places to go.
MuchMusic USA is filling a void, and
they’re more likely to step out and
take a chance on new artists before
other networks.”

MuchMusic USA VP of pro-
gramming Norm Schoenfeld says,
“We're asking the viewers to take
the role of personalities for our
network and to be our eyes, ears,
and voice. We're going to have a
virtual studio, which will be inclu-
sive to everyone around the world,
not just people who can be at a TV
studio in New York.” He adds that
MuchMusiec USA plans to include
artists as participants in such pro-
grams as Tastemakers and Mizx-
tape Masterpiece.

Garner concludes, “MuchMusic
USA'’s ‘virtual studio’ concept is bril-
liant. Getting an immediate reaction
from your audience—that’s what
the future of programming is about.
It couldn’t be more exciting that the
music industry has this new avenue
of exposure.”

BY JIM BESSMAN

New York City Blues Cruise—a
Tuesday night summer series of
blues concerts held in the Lower
Manhattan harbor on Seaport
Music Cruises boats—launches its
sixth year June 26 with “Cruisin’
for a Cure,” a benefit concert for
the Leukemia and Lymphoma
Society. The evening will star a
pair of regional acts, the Fins and
Dana Fuchs.

Each subsequent weekly cruise
will feature a different line-up. Bill
Perry and Christine Santelli are up
July 3, with Levon Helm and the
Barnburners, the Iguanas,
Acoustic Hot Tuna, James Cotton,
Popa Chubby, NRBQ, and Buck-
wheat Zydeco scheduled to play

New York Harbor Getting Funky

Levon Helm, NRBQ, Others Taking Part In Blues Cruises

later in the series, which runs
through Aug. 28.

The cruises depart from Pier 16
at the South Street Seaport at 7
and 9:30 p.m. They feature 90-
minute concert sets while the boat
sails the harbor, offering up-close
views of the Statue of Liberty and
Ellis Island.

“It’s basically a floating party,”
says John Hoffman, producer/
director of the cruises through his
Bluewater Music Productions.
“We're starting with regional faves
the first two weeks to allow it to
grow momentum; then, [we’ll]
bring on the national acts.”

Hoffman adds that though the
performers “are a little less
bluesy this year,” there will still

be plenty “rock’n’river fun.
They’re all blues-influenced and
roots-oriented—rhythm’n’roots
party bands.”

While Seaport cruises generally
favor a tourist crowd, Hoffman
notes that the Blues Cruises draw
85% New Yorkers, many of whom
come back three or four times a
season. “We've found that it’s real-
ly a New York City crowd that
supports it.”

The kick-off cruise’s charity tie-
in, meanwhile, has a personal link
for Hoffman. “I just donated bone
marrow for my brother,” he says.
“He beat cancer five years ago but
it returned in a different form.
Luckily, the procedure we had
done was available this time.”

Australian Record Labels, Radio Networks,
And Artist Managers Seek Gommon Ground

BY CHRISTIE ELIEZER
SYDNEY—Sparks flew when
Australia’s record companies,
radio networks, and artist man-
agers met for the first time in five
years May 1 to air grievances and
find common ground.

The occasion was the first Switch
forum, organized by the Australian
Music Development Committee
(AMDC)—a joint initiative set up last
year by the Australian Record Indus-
try Assn. (ARIA) and the Federation
of Australian Re-
cord Broadcasters
(FARB)—which
represents 235
members (or 98%)
of the Australian
commercial broad-
caster sector.

At the meeting,
a few contentious
issues were aired—including lack of
airplay for mature artists, the in-
creasing role of radio in determining
the sound of new acts, and the inabil-
ity of labels to appreciate the nature
of radio playlists. But the exercise
was deemed successful enough for
the AMDC to plan a second event for
late June in Melbourne.

Complaints by managers and
labels about radio’s tight playlists—
caused by the fact that 82% of sta-
tions are owned
by 12 networks—
have led to frosty
relationships over
the past decade.

But when ARIA
and FARB met for
a series of discus-
sions that started
in October 1999
about radio quotas for Australian
music, radio executives indicated a
willingness to work together.

According to chairman Tim
Prescott, the AMDC has discussed
greater access to playlist decision-
makers, better-produced records
for radio, and radio’s role in organ-
izing concerts by emerging talent.
The AMDC discovered that label
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executives showed little under-
standing of how playlists and charts
are compiled, while radio remained
ignorant about the role of label mar-
keting and priority meetings.

The Switch forums were set up
to “understand each others’ point of
view and create more opportunities
for Australian artists,” says Pres-
cott, who is also outgoing managing
director of BMG Australia.

The forum, held at the Quay
restaurant in Sydney, was attended
by 100 invited guests. Moderated by
Keith Welsh, GM of The Music Net-
work magazine, the panel included
DMG network group managing
director Dean Buchanan, Transistor
Music director of marketing and
A&R Vicki Gordon, Warner Music
A&R manager Dan Hennessy, easy
listening MIX FM managing direc-
tor Adam Johnstone, 2DAY FM
managing director Rob Logan, con-
temporary 2MMM managing direc-
tor Simon Mumford, Festival Mush-
room Records A&R manager Peter
Karpin, Sony Music GM of market-
ing John Parker, 2GO FM managing
director Graham Smith, and talent
manager Grant Thomas.

The time was ripe for the gather-
ing. Australian acts Madison Ave-
nue, Human Nature, the Avalanch-
es, Hi Fi Chillis, Keith Urban, Kasey
Chambers, Killing Heidi, Pow-
derfinger, and Jamie Q’Neal are all
currently making their presence felt
in the global market. But, as Prescott
pointed out in his welcome address,
“we aren’t breaking enough acts
domestically, and we’re certainly not
breaking enough internationally to
Jjustify the huge investments to make
world-class musie.”

Panelists concurred that radio
remains the key to breaking acts in
the Australian' market. Karpin
emphasized, “Strong radio expo-
sure leads to strong chart success—
and that is very influential in secur-
ing overseas releases.” He added
that labels down under spend $50
million Australian ($26.2 million)
each year on promotions. “It is very

disheartening when the majority of
our records are ignored by [com-
mercial] radio.”

Thomas, whose clients include Neil
Finn, Alex Lloyd, and Bardot, added,
“The more domestic success we get,
the more international markets will
respond to our music. We'll never be
able to convince radio to play poor-
quality music, and that is not what I'm
suggesting. But will taking a punt ona
new local act really upset advertisers?”

It is a time of
great change for
radio. The sale of
the first commer-
cial FM licenses
since the format
arrived in Aus-
tralia 20 years ago
has seen new play-
ers trying to gain
a share of radio’s annual $700 mil-
lion Australian ($364 million) adver-
tising revenue, according to FARB.
The dominance of Austereo and the
Australian Radio Network faces a
challenge from the DMG network,
which is 75%-owned by London-
based Daily Mail group. DMG has
already paid a total of $250 million
Australian ($131 million) for licens-
es in Sydney and Melbourne and is
a determined bidder for new licens-
es auctioned in Brisbane (held May
30) and Perth lat-
er in the year.

DMG’s Nova
96.9 FM, which
launched April 1in
Sydney with a
more adventurous
format (Billboard,
April 7), will not
register on the offi-
cial AC Nielsen radio ratings until
midyear, but it is already making its
presence felt. Macquarie Research
estimates that $15.6 million Aus-
tralian ($8.2 million) of Austereo’s
pretax earnings could flow to DMG if
it sets up a four-city network by 2003.

The panel’s radio component
encouraged labels and managers to

(Continued on page 86)

LOGAN

PRESCOTT

8

www.billboard.com

www americanradiohistorvy com

BILLBOARD JUNE 9, 2001


www.americanradiohistory.com

If today’s Jazz seems a bit tired to you, listen to our artists.

RICHARD BONA, CHRIS BOTTI, E.S.T,,
BELA FLECK AND THE FLECKTONES, JORMA KAUKONEN,
ANGELIQUE KIDJO, DAVID SANCHEZ, MARTIN TAYLOR, AND
JEFF “TAIN” WATTS have combined groundbreaking elements of
Jazz, Pop, Blues, World and more, to create
something so fresh, it can hardly even be
called Jazz. Its influences come from as
-far away as Cameroon, Benin, England
and Sweden.

Consider this music a wake-up call.
@OCOLUMBIA JAZZ

“Columbia” Reg. U.S. Pat. & Tm. Off. Marca Registrada./® 2001 Sony Music Entertainment Inc.



www.americanradiohistory.com

BY CHARLES FERRO

COPENHAGEN—Perhaps
indicative of its origins in 1970,
the annual Roskilde Festival—
held on a vast, green field out-
side the city—hus always main-
tained an air of peaceful
contemplation. But this year,
the gathering will possess an
extra dose of realism.

Nine people died during
Pearl Jam’s set at last year’s
show (Billboard, July 15, 2000),
and festival organizers are try-
ing to ensure that the 70,000
people who attend this year’s
event, June 28-July 1, remem-
ber that incident—
and stay safe.

Nine birch trees
have been planted
in a cirele, with
stones between
them and a large
stone in the mid-
dle, as a memorial
to last year’s

Roskilde Festival Recalls
Tragedy, Boosts Safety

much responsibility for last
year’s incident, While it has also
been reluctant to speak with the
press about the tragedy—await-
ing the outcome of a police
investigation ordered by Den-
mark’s Ministry of Justice—it
has been more willing to do so
now that the next event is
approaching.

Although Skov claims that
security measures were not the
reason for last year’s tragedy, he
admits that steps have been
taken to improve them. “We
took a comprehensive look at
every single element of the
Roskilde Festival and
made a sweeping
range of improve-
| ments in staff qualifi-
cations, lines of com-
munication, and chains
of command.”

In the past 12
months, Roskilde and
other Danish and

provide a place for
people to sit and
contemplate.”
Official festival
T-shirts will carry
the sentence: “How
fragile we are . ..
Take care,” while

dead. According to . international festi-
festival organizers, Fes twal val organizers have
“the nine trees ¥ gathered and shared
carry life further, Organzzers information on all
and the stones  commemordte aspects of crowd

nine who died
n a crowd rush
at last year’s
event.

security. In partic-
ular, a two-day
seminar arranged
by European festi-
val organization
Yourope and Ros-
kilde, dealing with
staff training, was

a pamphlet titled
“You and the Fes-
tival Crowd” will help provide
guidelines on acceptable audi-
ence behavior.

“All parties must make it
safe,” festival founder and
principal executive Leif Skov
tells Billboard. “We remember
last year and, from this, we
learned that the difference
between ecstasy and catastro-
phe is [only] minutes. And it
can change instantly.”

Festival management has
been hesitant about taking too

held last month in
Denmark for 12 of
Scandinavia’s primary festivals.
The seminar focused on crowd
management and risk assess-
ment, which, starting next
year, will be compulsory as
part of festival license require-
ments issued by the Danish
government.

This year’s bill includes Rob-
bie Williams, Bob Dylan, Tool,
Nick Cave and the Bad Seeds,
Neil Young, Beck, and P.J. Har-
vey. Most of the 70,000 tickets
had been sold by press time.

RECORD COMPANIES. Joseph
P. Salvo is named VP/senior coun-
sel for Sony Music Entertainment
in New York. He was senior direc-
tor, business and legal affairs for
Avrista Records.

Provident Music promotes Darren
Elrod to VP of finance, Scott Knight
to VP of business affairs, and Lauren
Pareigis to VP of information tech-
nology in Franklin, Tenn. They were,
respectively, corporate controller,
director of business affairs, and direc-
tor of information technology.

Axel Nierhoff is named senior
director, [S& T applications for BMG
Entertainment in New York. He was
VP of Bertelsmann's BmS e-com-
merce group.

Laura Chiarelli is named
national promotion director, NAC
for the Verve Music Group in New
York. She was national promotion

Promoters Gombat Argentine Tax

BY MARCELO FERNANDEZ
BITAR

BUENOS AIRES—Performers
and promoters of all musical styles
have joined forces in urging Argen-
tine Economic Minister Domingo
Cavallo to reconsider a new tax on
music concerts, announced unex-
pectedly May 1.

Fearful of the effects of a new tax
on the music industry, major play-
ers—including managers, musicians,
and top promoters Fernando Moya,
Lucio Alfiz, and Héctor Caballero—
convened a press conference in May
at Buenos Aires’ Gran Rex Theater.
Singer/songwriter Victor Heredia

argued that the new tax “will assas-
sinate our culture.” Chizzo, front
man of major rock band La Renga,
explained, “We are protesting
because they are trying to take the
happiness from people.”
Meanwhile, in the state of Cérdo-
ba, tropical and cuarteto bands—led
by popular star Carlitos “La Mona”
Jiménez—staged a protest in front
of the local tax-collecting offices.
During the following weeks, Cav-
allo and National Secretary of Cul-
ture Darfo Lopérfido held a series
of meetings about the measure,
which also applies to movies and
theater. But the only exception they

made to the tax was for theatrical
productions—thanks to a forgotten
law that declares new taxes on
plays to be unconstitutional.

A month later, the battle seems
lost. A 21% tax is being excised on
movie exhibitions and concerts,
including those organized before
the measure was announced.

Moya, GM of concert promotion
company CIE-Rock & Pop, says
negotiations are still taking place.
“The 21% tax is a fact, and it will
surely reflect on higher ticket
prices. The government will not
back [down], and now our main con-

(Continued on page 81)

CUBA GETS DOWN TO BUSINESS

(Continued from page 1)

guage—of the international music
industry was evident at Cuba’s fifth
annual music trade fair, Cubadisco,
held May 16-20 in Havana.

Among the many meetings taking
place around the event, EMI Spain
president Miguel Angel Gémez and
Cuban ministry of culture officials
held talks about setting up the first
stand-alone Cuban imprint of any
multinational label, provisionally
named EMI Cuba. “Our idea is to
spread Cuban music internationally
and to take part in the learning
process that is understanding how
things work here,” Gémez says. “We
are close to an agreement with the
Cuban government.”

The previous lack of commercial
savvy on the island has long frustrat-
ed industry executives from Spain,
the U.K., France, Germany, other
Latin American countries, and the
handful of U.S. indies that have dab-
bled in Cuba, such as North Holly-
wood’s Ahf Nomad or the now-defunct
New York-based Havana Caliente.

It was simply not in the nature of
Cuba’s bands, their managers, or the
local labels to appreciate the need to
shorten their complex, 15-minute
songs into radio-friendly, four-
minute tunes that had perhaps one
strong hook instead of four of five.

The fiery, frenetic brand of salsa
known as timba that has developed
here in the post-Soviet-aid era has
never exported well, regardless of

SALVO ELROD

manager, NAC for the GRP Re-
cording Company.

Ark 21 Records names Christine
Wrightsman national director of
radio promotions; Catie Monck
national media manager; Lisa Par-
dini national media manager; and
Danny Gipsman new media manag-
er in New York. They were, respec-
tively, director of radio promotions
for Mojo/Universal Records; senior
publicist for d. baron media relations;
national publicist for Green Lin-

EXECUTIVE

CHIARELLI DOUGHERTY

net/Xenophile Records; and field
marketing representative for Uni-
versal Music and Video Distribution.

Ted Dougherty is promoted to
associate director of alternative
radio promotion for Columbia
Records in New York. Previously, he
worked in the label’s college and
metal radio department.

Breck “Cash” Ayers is named
mix show coordinator for MCA
Records in Santa Monica, Calif. He
was head of Lock Down Marketing.

TURNTABLE

its musical quality—although it was
well-represented during Cubadisco
among the 500 concerts taking
place almost 24 hours a day in the
capital and in 13 other provinces.

As in the past, those concerts
were a vibrant part of Cubadisco,
which otherwise bore little sem-
blance to last year's event. “And,”
predicts trade fair president Ciro
Benemelis, “the 10th Cubadisco, in
five years, will be unrecognizable to
Cubadisco 2001.”

This year’s event was notable for
a new, digital presence. At Janu-
ary’s MIDEM trade fair in Cannes,
Cubadisco organizers and SDAE—
the digital arm of SGAE, the Span-
ish authors’ and publishers’ society
that organizes the trade fair in tan-
dem with the Cuban Institute of
Music—discussed setting up a
Cubadisco Web site. Cubadisco.org
was launched May 15 to turn
Cubadisco into a “virtual trade
fair,” says SDAE president José
Neri, where companies interested
in the Cuban music industry can
find out more about what is going
on in the country.

Another Cuban musie industry
Web site, alocubano.com, was also
launched May 15 to provide the lat-
est information on Cuban artists,
releases, and labels. Admittedly,
both Web sites have been created
with considerable help from SDAE
in Madrid, but Benemelis says that

AYERS CONRAD
PUBLISHERS. BMG Songs pro-
motes Karen Conrad to senior VP,
country music; Ron Stuve to VP,
repertoire department; Chris Ogles-
by to senior director, repertoire
department; and Michelle Berlin to
creative director, repertoire depart-
ment in Nashville. They were,
respectively, VP, country music; sen-
ior director; senior creative director;
and professional manager.

Gregory Curtis is named creative
director of music publishing for Fox

the information on the Cuban music
industry will be maintained by a
Cuban team.

Two years ago, SDAE launched
what it claims is the world’s biggest
Latino music industry Web site,
Madrid-based portalatino.com. Neri
says, “The thinking behind the
move was that for many people it
costs too much to travel to Cubadis-
co, but anybody can travel to the
virtual Cubadisco.”

Benemelis says Cubadisco’s in-
creased digital presence is an inte-
gral part of the event’s increasing
focus on business in general.
“Cubadisco is taking on a greater
business dimension, and we are
delighted with SDAE’s commit-
ment to helping us get on board the
train of new technologies.”

Benemelis says that among
future plans being discussed are the
creation of individual labels for each
of Cuba’s provinces and the staging
of a parallel event for children,
Cubadisco Juvenil.

“Not long ago,” notes Benemelis,
“there was one recording studio in
Cuba [the former RCA Victor stu-
dio owned by state label Egrem]
and one or two labels. Now we have
nine state-of-the-art studios and
eight labels in Cuba.”

Neri adds, “This year’s fair was
much more animated. For the first
time, you notice that people have
come here to do business.”

LEVETT

STUVE

Music in Los Angeles. He was pres-
ident/CEO of Apollo Music Group.

RELATED FIELDS.TAL Enter-
tainment Group promotes Todd
Levett to president/chief talent offi-
cer, Josh Koplewicz to senior VP
of TAL Music, and John “Tripp”
Munro to account executive for
TAL Music in Cleveland. They
were, respectively, president of
TAL Music, executive VP, and
account assistant.
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Joshua Bell Fiddles With ‘West Side Story’

Sony Classical Violinist Ventures New Suite Of Leonard Bernstein Classic

BY STEVE SMITH

NEW YORK—Violinist Joshua Bell
has a difficult time recalling when he
first heard the music of Leonard Bern-
stein. “It’s funny—West Side Story is
something you feel like you've known
your whole life,” he says. “It’s part of
the culture in America. [ always loved
the music and actually thought it
would work well on the violin.”

Bell gets the chance to test his the-
ory with the June 19 release of West
Side Story Suite, his latest recording
for Sony Classical. Per the title, the al-
bum’s centerpiece is a finely wrought
tapestry of themes from the perenni-
al 1957 musical-theater favorite. The
violinist is accompanied by the Phil-
harmonia Orchestra, led by David Zin-
man. The disc also includes newly
commissioned settings for violin and
orchestra of three songs from other
Bernstein shows: “Lonely Town” and
“New York, New York” from On the
Town and “Make Our Garden Grow”
from Candide. The composer’s sole
concert work for violin and orchestra,
Serenade, completes the disc.

The project heightened Bell's ap-
preciation for one of America’s best-
loved musical figures. “Looking into
the music deeply, I fell in love with it
even more,” he says. “It's so inven-
tive. I hate to label West Side Story a
musical; along with Porgy and Bess,
it’s one of America’s great operas.”

Bell holds the often underrated
Serenade in equally high regard. “It’s
one of the great violin concertos of
this century, along with the Barber,
Shostakovich, and Prokofiev. It's got
luscious melodies, rhythms almost
like Stravinsky, and the sort of fun
that you associate with Bernstein.”

Although Bell had the honor of see-
ing West Side Story Suite to fruition
recently, the idea germinated more
than a decade ago. Tony Award-win-
ning arranger William David Brohn,
who created the new suite, credits pro-
ducer Thomas 7. Sheppard and com-
poser/conductor John Williams with

the concept. They took the idea to Sid
Ramin, artistic adviser to the Bern-
stein estate and orchestrator of the
original Broadway West Side Story.
Bernstein gave the project his bless-
ing, and although Ramin withdrew
from the project after the composer’s
death, he handed it over to Brohn.
When Bell signed with Sony Clas-
sical, he made his label debut with an
all-Gershwin project that included a
Fantasy for Violin and Orchestra on
Porgy and Bess arranged by Brohn.

BELL

The arranger thought the time was
right to revisit West Side Story Suite,
and both Bell and executive produe-
er Laraine Perri agreed. They ap-
proached Sony head Peter Gelb, who
not only gave the go-ahead for com-
pletion of the suite but also commis-
sioned Brohn to create arrangements
of “Lonely Town” and “New York,
New York.” Gelb also commissioned
the Oscar- and Pulitzer Prize-winning
composer John Corigliano, with
whom Bell worked on the soundtrack
for The Red Violin, to fashion a lumi-
nous arrangement of “Make Our
Garden Grow.”

According to Brohn, the model for
West Side Story Suite was Pablo de
Sarasate’s well-known Carmen Fan-
tasy, based on music from Bizet's
opera. “Bernstein’s melodies are the
basis of the whole thing, of course,”
he says. “The hardest part is know-

ing what to leave out.”

Bernstein's daughter, Jamie Bern-
stein Thomas, who supplied the liner
notes for the new release, views West
Side Story Suite as a means by which
her father’s music and message can
reach new audiences. “It does what
my father did his whole life, which
was to build bridges between one
genre of music and another,” she says.
“He brought the sophistication of the
concert hall into the Broadway pit and
took the excitement and contempo-
rary sounds of Broadway and put
them into his concert music.”

That combination of popular appeal

- and musical quality in West Side Story

made the project attractive to Gelb.
“What interests me the most, as the
head of a classical record label,” he
says, “are projects that are both artis-
tically rewarding and that can have a
real impact in terms of sales—which
means lots of people are hearing the
music and [that] makes classical music
more a part of mainstream life.”

Bell says, “We talk a lot these days
about crossover. [t comes up often,
and I can’t stand the word. But if
you're going to talk about someone
who crosses into different areas,
Bernstein was it.” The violinist’s own
activities with Sony have demon-
strated a similar diversity, from his
role in Edgar Meyer’s classical/blue-
grass fusion project Shoirt Trip Home
to his world-premiere recording of
Nicholas Maw’s Violin Concerto,
which won the Grammy for best con-
temporary composition this year.

Bell will perform West Side Story
Suite and Serenade numerous times
over the next year, including the suite
with the New York Philharmonic dur-
ing the annual AOL Time Warner
Concerts in the Park series. The U.S.
Postal Service will use the occasion of
the July 10 Central Park event to un-
veil a new postage stamp commemo-
rating Bernstein’s life and career.
Sony will film the performance for an
upcoming documentary.

Guitarist Navarro Reveals
Life Lessons On Gapitol Bow

BY LARRY FLICK

Dave Navarro is clearly not used
to facing the press. Settling down
in a chilly Los Angeles conference
room at Capitol Records to discuss
Trust No One (June 19), his first
solo recording, he initially fidgets
as if he’s about to be interrogated
by the police.

“I'mnot arock star. I play guitar,”
he firmly asserts. After years in the
relative background
as a member of
Jane's Addiction and
Red Hot Chili Pep-
pers, he adds that
being the one who is
shaking hands and
schmoozing “feels
totally weird. I'm
not sure it's my bag.
But here I go, div-
ing in head first.”

Indeed. Trust No
One thrusts Navar-
ro front-and-center
of the proverbial
rock'n’roll stage, effectively show-
casing him as a tunesmith of re-
markable depth—not to mention
as a formidable vocalist. “Most
people don’t believe it's really me
singing at first,” he says, laugh-
ing. “I guess that'’s a compliment.”

Navarro started putting togeth-
er songs for the album in 1998, while
the Chili Peppers were on hiatus.
With just piano and acoustie guitar,
he began to delve into memories
and experiences from what he
describes as “one of the darker
periods” of his life. “Putting things
into words and music was like an
exorcism at times. Once it’s out of
your mind and body, the pain of the
experience lessens.”

After a while, Trust No One be-
came as much an act of personal
catharsis and therapy for Navarro

NAVARRO

as it was a musical statement. “Each
song brought me closer to the light;
closer to the emotional state [ want-
ed to be in.”

Many of the songs on Trust No
One deal with what the artist calls
his “misperceptions regarding love
and relationships. Through the
exploration of those misconceptions,
I've come out on the other side with
a whole different outlook.”

One of the key
tracks is “Rexall,”
which is also the al-
bum’s first single.
Named after the
Los Angeles phar-
macy where Navar-
ro’s parents met,
the track is a hyp-
notic, ultimately
shattering rocker
wherein the artist
paints a heartbreak-
ing portrait of a man
at the threshold of a

nervous breakdown.

Equally intense is “Mourning Son,”
which, Navarro explains, is “me deal-
ing with the loss of my mother, which
is a pivotal part of where my initial
issues involving trust come from. She
was killed by someone I trusted, and
that led me to believe that even peo-
ple close to you are capable of the
most inconceivable things.”

Writing the songs of Trust No
One (which are published by
Navarro Songs, BMI) was only the
first step of Navarro’s journey. Han-
dling bass and keyboard duties—in
addition to the requisite guitar
work—Navarro says that the
recording process was fairly isolat-
ed until he invited fellow musicians
Jon Brion and Matt Chamberlin
(Fiona Apple) to join him in the stu-
dio. Chili Peppers drummer Chad

(Continued on page 81)
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New dog, new tricks. Like knowing everywhere your music is being used.

For the first time ever, you can track your commercial and promo music as well as your film and program soundtracks and all of the

E anFcir m EDId ways they are being used and aired. Introducing ConfirMedia, a revolutionary new broadcast verification system from Verance, a

proven innovator of digital media and information services. ConfirMedia serves as your watchdog, always there to let you know wherever and whenever your music
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is used in TV and radio commercials, programming and program promos. Using inaudidle codes, ConfirMedia identifies usage of your music, and provides

comprehensive, reliable reports of precisely when and where it airs so that you can better manage your music assets. To learn more about how

V¥ Verance

easy it is to leverage this powerful new music management tool, simply call us toll-free at 1-866-VERANCE or visit us at www.confirmedia.com.
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Glapton, Waters Rub 0ff On Bramhall

Singer/Guitarist Has Second RCA Set, Doubles Up On Clapton Tour

BY CHRIS MORRIS
LOS ANGELES—RCA Records
sees bright possibilities for its new
album by Doyle Bramhall II &
Smokestack, Welcome, due Tuesday
(5), thanks in large measure to
Bramhall’s re-
cent work with
such luminaries
as B.B. King,
Eric Clapton, and
Roger Waters.
The Texas-horm
singer/guitarist
is continuing his
association with
Clapton this sum-
met, as both the
opening act on the
guitar legend’s U.S. tour und as a fea-
tured guest during Clapton’s own sets.
Though Bramhall had already
made his mark as a phenom on the
Austin, Texas, club scene and as a
member of the '90s DGC act Are
Angels (which also featured fellow
guitar ace Charlie Sexton, now with
Bob Dylan’s band), his profile rose dra-
matically during 1999 and 2000 tours
with ex-Pink Floyd member Waters.
Bramhall says he was recom-

DOYLE BRAMHALL Il & SMOKESTACK

mended by producer Patrick Leo-
nard, who helmed Waters’ 1992
album Amused to Death.

“Roger was looking for someone to
play guitar and sing and do a lot of the
Pink Floyd songs in his set for a large
show,” Bramhall
reca l\ ‘He asked
Patrick, and he
said he only knew
of one person, and
he thought it was
me. He heard my
|self-titled 1996]
record [for DGC],
and he thought
I'd be really
great for playing
that part.

“He basically called me up and said,
‘Make a demo of “Comfortably Numb”
and send it to Roger,” which I did. I
ended up making a really fantastic
demo. I pretty much got the job as
soon as he heard it. He called me per-
sonally and said, ‘All right, you're the
guy. Let’s do this thing.””

Clapton—whose guitarist Andy
Fairweather-Low was also in Waters’
touring group—became interested in

Jramhall after receiving a copy of

Wainwright Strikes ‘Poses’
On Second DreamWorks Set

BY LARRY FLICK
NEW YORK—Rufus Wainwright
is not ashamed of the fact that he
likes to be noticed.

“It’s a minor addiction,” he admits
with a soft chuckle. “It’s probably
one of the many reasons why [ make
musie. I have a need to be heard.”

To that end, he’s crafted Poses
(DreamWorks, June 5), an album
on which he deftly walks the line
between the quirky, Tin Pan Alley-
esque flavor of his self-
titled 1998 debut and
more mainstream pop
concepts. Published by
DreamWorks (ASCAP),
Wainwright continues
to be far more literate
than your average tune-
smith; he’s just couching
his tales in more concise
and contagious musical
environments.

“There wasn’t a conscious effort to
be more user-friendly,” he says.
“Rather, anything that felt too much
like it could’ve fit on the last album
was tossed out. The ultimate goal
was to be fresh.”

Among those more accessible
songs is “Shadows,” an uptempo col-
laboration with Alex Gifford of the
electronie duo Propellerheads that’s
spiced with rock-edged guitars and a
forceful funk backbeat.

“Working on that song was one
of the more amazing recording
experiences I've ever had in the
studio,” enthuses Wainwright.
“Alex has this wonderfully inquisi-

WAINWRIGHT

tive nature. For him, part of the fun
in making music are the acts of
exploration and experimentation.
He’s always trying to take a song
one step further.”

In addition to Gifford, the
artist also re-teamed with Pierre
Mavrchand, who helmed his debut.
“He was incredibly helpful with
the process of sorting through
which songs worked—and which
ones didn't.”

One song that was a
fast-lock for the set was
the title cut, a caution-
ary tale about an inno-
cent young man's de-
scent into life-altering
decadence.

“When I started writ-
ing that song, I was liv-
ing in the Chelsea Hotel,
and life was crazy. I'd
step out of the hotel, and
it was like stepping into 4 universe
where beautiful boys reign
supreme und are coveted by every-
one who sees them. [ Living in that
world] ean ruin you if you let it.”

With the music in place, Wain-
wright (the son of folk legend
Loudon Wainwright) is looking for-
ward to “the best part of making a
record”—getting on the road. The
next six months will see him touring,
playing gigs that range from inti-
mate venues to mid-size halls. Wain-
wright, managed by Ron Stone at
Gold Mountain Management, is
booked by Marsha Vlasic at VMO
Entertainment in New York.

Bramhall’s 1999 RCA debut Jelly-
cream from the musician’s manager,
Scooter Weintraub of W Management.

Bramhall recalls, “He called me and
said he loved the record and he want-
ed to possibly get together and work
on his record together or possibly
cover a couple of my songs from the
Jellycream record. So when I got
back off tour with Roger, I went over
to his house and played a little guitar,
and talked for a while. He invited me
to the studio and I pretty much
(Continued on page 19)

Behind the Honors. VH1’s Behind the Music was honored with the 2001

Entertainment Media Award from the Muslim Public Affairs Council for the
series’ episode on the life of Yusuf Islam, the artist formerly known as Cat
Stevens. Pictured, from left, are Islam; Allie Brown, producer of Behind the
Music; and Ramsey Hakim, chairman of the Muslim Public Affairs Council.

Darren Hayes Works Outside Of Garden;
UBSIIIIIIIII Ghild: Deston Future IS ||II[:|BHI‘

AVAGP GARDEN GOES SOLO: Savage Garden’s
Darren Hayes has just entered a San Francisco studio
to begin work on a solo album.

He says that he and his bandmate, Daniel Jones, are
not broken up, despite rumors to the contrary. “We're
on « hiatus,” he says. “Daniel and I finished an 87-city
tour and have sold 20 million albums in three or four
vears. It was a big run for us.”

Hayes says his solo album, which is slated to come
out on Columbia during the first quarter of 2002, affords
him a chance “to grow, to learn . . . I've written 40 songs
for the record. I've written with Rick Nowels and Wal-
ter Afanasieff. as well as a new

vou spend six months or longer, or a year, like we did
with Jason Raize, and you didn't get the right set-up or
promotion for whatever reasons, that's heartbreaking.
I love [Universal Music Group chairman/CEQ| Doug
Morris and everybody at Universal, but it’s a very big
company, and when I'm in Miami, it’s hard to be on the
outside. I think I'll sign artists individually to different
labels and just have a production company. It’s so much
pressure [to have alabel|” Universal declined comment.
Up next for Child, whose publishing company, Deston
Songs, had a great year with such copyrights as “Who
Let the Dogs Out” by Baha Men and “Nobody Wants
to Be Lonely,” by Ricky Martin

writer called Greg Beick. It's just
an amazing team of people that’s
pushed me and challenged me.
And I've been able to take [songs]
to places that I've never really
been before in terms of Savage
Garden. This music has a slightly
more R&B slant.”

e
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| and Christina Aguilera, is a track
written with Bif Naked and Eric
Bazilian for Nuked’s forthcoming
Lava/Atlantic album. The track is
called “I Love Myself Today.”

WORTH THE WAIT: The high-

Savage Garden’s song, “I Knew
I Loved You,” was named song of
the year at ASCAP’s annual Pop
Awards ceremony, held May 22 in Los Angeles. The
song’s appeal is its simplicity, says Hayes, who co-wrote
the song with Jones. “It’s one of the most innocent
songs that I think I've ever written,” he says. “It came
to us in about 20 minutes. I think that, like most good
things in life, like good wine or good food, there isn’t
that much going on there. I've had so many people say
that ‘I Knew I Loved You’ could have been a song about
the first time they saw their child. I think it has such a
universal appeal. And that’s why so many people
latched onto it.”

As s often the case, the song was an afterthought for
the band’s Affirmation CD. “I have to tell you the hon-
est to God truth: When I wrote that song I was post-
heartbreak. I had delivered the album to |Columbia
Records president| Donnie Ienner, who loved the
album, but said there’s no “Tyuly, Madly, Deeply’ on there.
I was o0 angry that I went away, and we wrote about
six love songs that you'll never hear because they're so
corny, and this song came out of nowhere. It healed my
broken heart. It still makes me smile when I sing it.”

UNCOUI’LED: Songwriter/producer Desmond Child
no longer has “label head” as one of his titles. Child says
he doesn't plan to seek a new distribution deal for his
Deston Entertainment label, which recently ended its
distribution pact with Universal Records. The label pre-
viously had a deal through RCA in 1991.

“Idon’t really know if I want to have a label,” he says.
“You know something? When you lose a record, it’s dev-
astating. When you lose a song, someone else can record
the same song or you can write another song. But, when

by Melinda Newnian

light of ASCAP’s Pop Awards was
an acceptance speech by Tom
Waits, who was presented with
the organization's Founders
Award for his tremendous body of work. In a disjoint-
ed yet inspirational speech, Waits kept the audience riv-
eted with his non-sequiturs, spinning from the notion
that dishwasher was his favorite job because “no one
bothers you” to comparing songs to “vessels. When peo-
ple migrate, they take with them their seeds and their
songs. And I think essentially that's all you'll need when
you get there. Well, I should amend that. There are
other things you're going to need when you get there,
a shaving kit [and | a change of clothes would be impor-
tant. You get the point.

“Murder ballads, field hollers, reels, cautionary
tales, lullabies, braggadocios, bar songs .. . this is
what I'love. And I like the whole act of songwriting,”
he continued. “At a very young age, I made unintelli-
gible sounds, and later I made faces that were only
for my own amusement. Somehow, I put it all togeth-
er in the hopes that it would tuke me somewhere. It
takes a certain amount of faith to do that.”

Waits is now in a studio near Santa Rosa, Calif., record-
ing his two street operas, “Woyzeck” and “Alice,” both
of which have been staged by Robert Wilson in Europe.
The two works, co-written with Waits’ wife, Kathleen
Brennan, will be released on Epitaph’s Anti imprint in
first-quarter 2002, It’s unclear at this point whether they
will be released together or individually.

STUFF: LIFEbeat, 1 music industry organization that
fights AIDS, will honor Kevin Weatherly, VP of ro-
gramming for KROQ, Los Angeles, at a breakfast June
14. Past breakfast honorees include Russell Simmons
and Frankie Blue.
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Caesars Palace & Concerts West
are proud to announce our new
partnership for a one-of-a-kind

theatrical, musical spectacular.

($ine

Franco Dragone

together beginning March 2003.



www.americanradiohistory.com

Artists & Music

MUSIC CLUB PROFITS FROM COMPILATION CREATIVITY

(Continued from page 1)

thing we’ve shied from. If we find
ourselves leaning toward one
thing, it’s time to head in another
direction. It keeps things as in-
teresting for us as it does for the
buyer.”

In its decade-long history, Mu-
sic Club has issued more than 600
albums—450 in the U.K. and 160
in the U.S.—with total sales
exceeding 30 million units. Rev-
enue from worldwide sales in
2000 surpassed 9 million pounds
($12.8 million).

MUSIC CLUB CREDO
The company’s philosophy is sim-

TAMARKIN

ple: release albums at a price point
between specialty reissues and
super-budget lines—5.99 pounds
($9.98)—and package them with all
the trimmings of a full-price product.
Music Club collections contain up to
18 tracks and are always a minimum
of 60 minutes in length, with loving
mindfulness paid to
artwork, liner notes,
and cover o
design.

At the
beginning
of this year,
the label
aligned with
Woodland,
Calif.-based
DNA for its
U.S. distribution; it maintains a rela-
tionship with former North American
distributor Koch International in
Canada. European distribution is han-
dled by Disc.

“We're not coming at the world
with anything you could term rock-
et science, but we try to find areas
in the market that other midprice
specialists aren’t covering with the
same kind of quality,” explains Tony
Rounce, head of Music Club opera-
tions for North America. “It’s al-
ways been a point of pride in the
organization to put together pack-
ages that look and sound nice and
that will find appeal not only with
the lady or gentleman that pops
into the record store to just browse
but also with the collector.”

Upcoming U.S. releases illus-
trate the label’s eclectic ambitions:
On June 12, Music Club issues The
Best of the Ethiopians, Caffe
Italia, The Best of Dillinger, and
Ravi Shankar: Collected. Follow-
ing on July 10 are John Lee Hook-
er. .. Is Hip: His Greatest Hits,
The Staple Singers: Good News
The Collection, Amazing Gospel,

and The Prime of Sly & Robbie:
Good Dubs.

Among its all-time best sellers in
the U.S. are Clannad’s An Diolaim;
albums of songs by such artists as
Madonna, Oasis, and R.E.M. as
interpreted by the Royal Philhar-
monic Orchestra; an anthology of
Jimmy CIiff, You Can Get It If You
Really Want; and a reggae collec-
tion from Toots & the Maytals.
According to Music Club, each of
these sets has moved between
12,000 and 18,000 copies over the
past three years.

IN THE BEGINNING

Music Club was launched in 1991
as part of Music Collection Inter-
national (MCI), an umbrella organ-
ization for a number of labels, some
of which sell product at budget and
front-line prices. MCI is a unit of
Demon Musie, which in turn is
owned by VCI, a public company
that markets and distributes video
titles worldwide; it also has a book
and software publishing arm. In
1998, VCI was purchased by U.K.
retail giant Kingfisher Group.

The Music Club division entered
a bustling midline-priced market-
place in England to a flood of criti-
cism that their chances for success
were on the slim side.

“When we entered the [U.K.] mar-
ket, the two major players, Pickwick
and DMI, held 70% of the budget mar-
ket share,” says Music Club marketing
director Danny Keene. “In three or four
years, we had taken 10% of the midline

market from them.

We offered some

strange
things, for
sure, like

Buddhist

and Gregori-

an chants—
things that
previously
were only
seen at full
price. We gave them a price that
wasn't intimidating.”

A compilation covering "70s glam-
rock favorite T. Rex became one of
Music Club’s first hits, selling more
than 125,000 copies, while the com-
pany firmed its reputation as a high-
ly eclectic emblem with anthologies
surveying such disparate artists as
tango nuevo master Astor Piazzol-
la and punk pioneers that included
the Damned and the Buzzcocks.

“Our success came from being
creative,” Keene asserts. “We just
made sure we did it better than the
others by taking the full-price pack-
aging concept and applying it to
budget CDs. In the eight years I've
been here, we’ve remained prof-
itable by following that idea.”

According to Simon Coe, a roots
and world music product manager
for the Virgin Megastores in Lon-
don, Music Club's elegant packag-
ing, intriguing product line, and
competitive pricing have led his
chain to promote many of the label’s
titles in the front of its stores.

Regarding price, Music Club was
a pioneer in making “these partic-

ular kinds of music accessible to
everyone, from collectors to
browsers—the floating-voter type
of customer,” Coe says. “They real-
ly were the first to introduce top-
class packaging at a low price,
along with a great deal of attention
paid to their sleeve notes. They’re
certainly one of the top companies.”

AN AMERICAN DREAM
Music Club decided to expand
to the U.S. market in November
1996 with the initial release of 16
compilations, including sets de-
voted to '60s rock act the Troggs,
Jazz iconoclast Charles Mingus,

ROUNCE

and blues-rock savant Peter
Green, along with compilations of
Irish folk musie, classic tangos,
dance-oriented dub tracks, and
French musette. That last com-
pilation, Café de Paris, is one of
the label’s best sellers to date,
selling some 10,000 copies, the
company reports.

The follow-up to the first mu-
sette set, The Sound of Paris, is
out this year. Other recent or
upcoming sets include anthologies
dedicated to New Orleans R&B
singer Lee Dorsey, Gypsy jazz gui-
tarist Django Reinhardt, and reg-
gae rebel Peter Tosh, as well as the
surveys Preservation Jazz (Louis
Armstrong, King Oliver, Clarence

Williams) and United States of

Punk (live Johnny Thunders,
Ramones and Devo demos).

Although the majority of Music
Club’s U.S. output comprises orig-
inal compilations, Music Club has
also issued the occasional concert
collection, as with its 1999 release
Stan Getz Is Jazz, a rare live set
by the saxophonist recorded in
1980 in Cannes, France. “We were
looking to expand our horizons,
and our licenses were only for the
U.K. and Europe,” Keene ex-
plains. “So, we created a range of
titles that were right for the
American market.”

Music Club’s reputation soon
surpassed that of many of the
label’s budget-oriented competi-
tors; its product is an established
staple at all major retail accounts,
from Sam Goody and Circuit City
to Tower Records and Virgin
Megastores, as well as specialty
and boutique shops.

“They’re just one of those labels
that enjoys a magical relationship with
both retail and consumers,” insists
John Ruch, director of marketing and
label relations for distributor DNA.

“[Retailers] have had good
experience with this label—they
know that the records tend to sell
well and that they are consistent
in the quality of their packaging
and content,” Ruch says. “And
part of the beauty of the label is
that it’s all over the place. These
guys are filling a great niche for
collectors, and I think they get a
lot of repeat customers.”

Eclecticism can still present a
challenge, with DNA still strate-
gizing the best way to promote
Music Club’s line. Reaching out
with label-oriented listening
posts is an obvious option, Ruch
says, as well as increasing visibil-
ity via such retail Web sites as
CDnow.com and amazon.com.

LEAN AND MEAN

In many ways, Music Club’s prof-
itability stems from maintaining a
lean-and-mean operation. Rather
than turning to majors or amassing
its own catalog of tracks, the com-
pany’s anthologies are 100% li-
censed through other indie labels—
more than 150 of them in the U.S.
and Europe—which helps keep
compilation/production costs low.

A compilation case in point can be
found in the label’s pair of Tom Jones
titles, Tom Sings the Sixties and Tom
Sings the Ballads. Tamarkin was pre-
sented with 400 random tracks origi-
nally licensed by a U.K.-based pub-
lishing company, including a box full
of cassettes with recordings from any
number of sources—and told to have
at them.

“I happen to
be abig Tom
Jones fan,”
Tamarkin
says, “and I
wanted to
come up with
some ideas of
compilations
that hadn’t
already been
done over the years.” After spending
months pouring through the record-
ings, he found the inspiration for a
pair of concrete ideas.

“Tom is such a great interpreter,
and he’s done so many great cover
songs,” Tamarkin adds. “No one had
ever put together a collection of his
'60s covers—so bingo! There was
one idea.” The album contains Jones’
melodramatic stamp across 15
tracks, including such vintage num-
bers as “Ain’t No Sunshine,”
“Venus,” “Proud Mary,” and “Bridge
Over Troubled Water.”

For Music Club’s second Jones
set, Tamarkin assembled an all-
ballads collection, with its 15
tracks including “My Way,” “The
Impossible Dream,” and “You've
Got a Friend.” Tamarkin, a former
editor of collectible periodical
Goldmine, wrote the liner notes
himself. Released in 1999, the
Jones collections have sold about
7,000 copies in the U.S., according
to SoundScan.

Typically, it takes only a few
months for a Music Club anthology
idea to move from the hatching

stage to a finished product, thanks
to the company’s bureaucracy-free
atmosphere, says Rounce. “First,
there’s never a shortage of product
ideas from the staff. And we have
a good-enough relationship with
most of the people that we license
from that they’ll turn around per-
mission very quickly, and we’re up
and rolling.”

If Music Club estimates that it
will sell even as few as 5,000
copies of a compilation, it usually
sees a green light. The company
views sales success over a period
of three years for each release,
with the goal of selling a mini-

mum of 10,000 copies per title.
“For us, a platinum record is
25,000 copies,” Tamarkin says. He
adds with a laugh, “The majors
would be handing out pink slips
for sales like that.”

For the future, Music Club has no
intention of tinkering with its suc-
cessful business
model. Says Ta-

markin,

“I'd like

to see us

continue

inthe same
direction,
focusing on
the variety,
the quality,
and keeping
the price down. Those are the three
things that we're all about.”

One way to step forward, the
executives say, is to further the
label’s efforts on the Internet.
Musiceclub.com currently offers a
listing of the company’s catalog,
but it isn't an actual retail portal
(although it does provide links to
CDnow.com, amazon.com and
Tower Records).

Music Club’s Web site “has be-
come an essential part of the busi-
ness,” Rounce says, “and day by
day, the amount of Internet
inquiries is increasing. I can see a
time when it will become a signif-
icant means of getting the mes-
sage across, but we still have a
ways to go.”

One thing that isn’t likely to
change is the persistent flow of
ideas for new collections. Tamar-
kin says, “In the course of the
day, I might listen to blues from
the "20s, some old rock'n’roll, and
some African music ... Part of
the fun for me is never being
quite sure what our next four
records might be.”
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SPINART AIMS TO SEDUCE WITH NEW SEXSMITH

(Continued from preceding page)

He would say, ‘Well, look at Paul
Simon on “Mother and Child Re-
union.” He doesn’t sound like a ska
singer either.’”

Overall, Sexsmith—who is
backed by drummer Don Kerr and
bassist Brad Jones on the album—
says he’s pleased with the result.
“It’s a fun sequence. I definitely
didn’t want to make another record
that sounded like a Mitchell Froom
album. [This record is] kind of a
stepping stone or a bridge to what-
ever else I'm going to do. After the
last record, it was nice to do some-
thing that was a little more free-
wheeling. We just set up and
played. It was very spontaneous.”

While Blue Boy—a one-off proj-
ect for Cooking Vinyl/spinART that
will be issued by Linus Records in
Canada—sees Sexsmith exploring
new musiecal frontiers, it also marks
the end of his eight-year relation-
ship with Interscope, a union that
he says was often frustrating.

Though his stark, haunting epony-
mous 1995 debut was revered by
critics and musicians alike—Elvis
Costello was so enamored with the
album that he was photographed
holding a copy of the record for U.K.
music magazine Mojo, and Rod
Stewart and Irish singer Mary
Black have since covered songs from
that album—Sexsmith claims that
Interscope disapproved of his work
with Froom and pressed him to re-
record the album with Daniel
Lanois. The artist agreed to work
with Lanois, but the collaboration
only yielded an alternate version of
the song “There’s a Rhythm,” which
was eventually tacked onto the end
of Ron Sexsmith.

“It was really stressful because I
was trying to protect this record
that Mitchell and I made,” Sex-
smith explains. “It wasn’t until
Elvis started talking about the
record and held it up in Mojo that
all of a sudden I felt that I wasn’t
the only one in the world that liked
this record. It kind of gave me a leg
to stand on in a way.”

Thanks largely to the interest
generated by his debut, Sexsmith’s
1997 album, Other Songs, went off

without a hitch, he says. Again,
Froom produced. It was around this
time that Interscope Geffen A&M
president Tom Whalley took over
A&R duties, and Sexsmith says he
began to feel more optimistic about
his relationship with the label.
Froom and Sexsmith reunited
once more for Whereabouts, on
which they again tried to deliver a
hit. But, like its predecessors,
Whereabouts failed to yield any
substantial radio airplay or sales.
Though Interscope picked up its
option for a fourth Sexsmith album,
he says their relationship had got-
ten increasingly strained. Still,

“This album is kind
of a stepping stone or
a bridge to whatever
else I’'m going to do.’

—RON SEXSMITH

work began on Blue Boy. But when
word spread that Whalley wus
planning to leave Interscope for
Warner Bros., Sexsmith and man-
ager Michael Dixon began working
on getting the singer out of his con-
tract with the label. At press time,
representatives for Interscope
could not be reached for comment.

After shopping the album, Blue
Boy was picked up by U.K. label
Cooking Vinyl for an international
release. SpinART then licensed the
dise for a U.S. release. “I wish I could
say I worked my ass off to get the
record, but we were just really
lucky,” says spinART GM/owner Jeff
Price, who had worked with Cooking
Vinyl chief Martin Goldschmidt on
other such licensing pacts.

With ample press interest and
plans for Sexsmith to appear on Late
Night With Conan O’Brien (June 15)
and NPR, Price says the album is
likely to be a success for the label,
noting that success for spinART is a
relative term. “If we were to Sound-
Sean 20,000 copies of this record, it
would be a complete and utter sue-
cess, whereas at Interscope, that

would be considered 4 failure.”

Although spinART lacks the
promotional muscle of 1 major,
Price says that Sexsmith will ben-
efit from simply releasing the al
bum on the indie: “It changes the
way people look at the record and
people’s expectations of it.”

Terry Currier, owner of the two
Musie Millennium stores in Port-
land, Ore., adds that there’s a good
chance that spinART could “fill in
the nooks and crannies,” thus cap-
turing some of the could-be fans
Sexsmith’s past releases missed.
“They probably have a better
understanding of what Ron’s all
about. While I don't see him going
up to a big next level, I see a label
like spinART being able to build
him a little bit at a time.”

Another byproduct of Sexsmith’s
being with Interscope is that he is
now free to issue his first album,
Grand Opera Lane, previously
available only on cassette. Origi-
nally, he pressed just 2,000 copies of
the set, which was sold at gigs and
at a handful of record stores in
Canada. Mastered for the first time
and carrying new liner notes from
Sexsmith, it’s now available on CD
at maplemusic.com.

Sexsmith, whose material is pub-
lished by Ron Boy Rhymes/BMI,
says he has written a slew of new
songs for his next record. But,
before embarking on another stu-
dio project, he’s set to begin a
month of U.S. dates June 11 at
New York’s Bowery Ballroom. Sex-
smith, who is booked by Marty Dia-
mond at Little Big Man, also
recorded last year “This Is Where
I Belong,” the title track to an
upcoming tribute to the songs of
Ray Davies and the Kinks.

Sexsmith says he feels as though
he’s embarking on a new phase of
his career “in every way, really . ..
I spent what seems like my whole
life trying to get off the ground and
get that big major-lubel deal. But
now, it seems to be changing where
there are other possibilities of get-
ting the music out there. It is kind
of exciting because nobody really
knows what’s going to happen.”

‘*—J
On the Go. The membe

L

rs of MCA act H,O take a break from their ongoing

promotional tour in support of the band’s label debut, Go!/, issued May 15.
The set shows the New York-rooted band combining classic punk sounds
with modern-pop elements. Produced by Matt Wallace (Faith No More, the
Replacements), the album’s highiights include the anthemic “Role Model,” as
well as a riotous revision of Madonna'’s “Like a Prayer.” In addition to a series
of club dates around the U.S., H,O are set to appear on the Warped tour this
summer. Pictured, from left, are band members Toby Morse, Todd Friend,
Adam Blake, Todd Morse, and Rusty Pistachio.
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= TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
U2, P) HARVEY Air Canada Centre, ~ May 24-25 $2.096.034 39,048 SFX Music Group
Toronto (83,250,320 Canadian}  two
$83.83/$29.02 seflouts
U2, P1 HARVEY Moison Centre, May 27-28 $2.090.423 42,198 SFX Music Group
Montreal {$3.224,270 Canadian)  two
$84.28/329.18 saliouts
ERIC CLAPTON, DOYLE Gaylord Entertain- May 24 $654,120 11,518 Beaver Prods.
BRAMHALL 1 & ment Center, 3$65/$50 13,000
SMONESTACK Nashwille
JULIC IGLESIAS Auditorio Nacional,  April 5-6 $621,048 17.996 RAC Producciones/
Mexico City (5,713,540 pesos) 19,812 CIE Events
$130/816 two shows
STING Philips Arena, May 9 $470.452 8.208 SFX Music Group
Atlanta $77/847 15,200
AC/DC, WIDE MOUTH Kohl Center Arena, May 11 $466,905 11,262 SFX Music Group
MASON Madison, Wis $45/835 11,577
OUR B CONCERT 4: Sam Boyd Stadium, ~ May 12 $426.939 16.744 KXTE 107.5. Big
BLINK-182, PAPA ROACH, Las Vegas $31/$26 36.000 Picture Promotions
STATIC-X, MONSTER
MAGNET, FEAR FACTORY
RUN-DMC. NEW FOUND
GLORY, TAPROOT
NONPOINT, SYSTEMATIC
BON 10V1. SR-N1 Bi-Lo Center, May 15 $425,245 11,541 SFX Music Group
Greenville, S.C. $45/835 seflout
STING, DOMINIC MILLER The Mark of the May 12 $417,220 n in-house, SFX Music
Quad Cities, $65/845 9,817 Group
Moline, 11l
MATCHBOX TWENTY, Philips Arena, April 18 $416.640 13,420 SFX Music Group
EVERCLEAR, LIFEROUSE Atlanta $32 15,256

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321 0878. For research information and pricing, call Bob Allen, 615-321-9171.
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1 C

THE SWEET SIDE OF ERNIE: Ernie Lijoi has finally chosen
a creative side. On his fine 1999 disc, Bliss, he darted back and
forth between old-fashioned, piano-driven ballads and aggres-
sive acoustic-rock. It was a solid set of well-crafted songs that
might have confused A&R executives who aren’t used to such
confident diversity from a young artist.

Learning the important lesson that clear, simple lines of cre-
ative intention are the best line of attack for an artist just start-
ing his career, Lijoi has since opted to fashion himself into the
crooning, modern-day equivalent
to Frank Sinatra and Tony Ben-
nett—a musical persona that suits
him extremely well. His pitch-per-
fect tenor range, his smooth phras-
ing, and his videogenic image beg
for him to be cast as a suave,
Romeo-like figure for mature men
and women to swoon over. Yet,
there’s nothing arcane or quaint

LIJo! about Lijoi; his music is wrapped
current, empathetic themes that
are arranged with contemporary instrumentation.

He has currently assembled a demo of sharply drawn tunes
that combine unusually smart lyrics with taut melodies and
charming traditional jazz elements. Although Lijoi is cutting
tracks for another self-made disc that he plans to release com-
mercially later this year, these songs would be far better served
if he were signed to a label that could put him within the plush
studio confines that make this style of music truly come to life.
It’s easy to imagine the gentle and romantic “As Long As I Live”
wrapped in delicate, orchestral strings, while the more fiesty
and dramatic “Wonderful” begs for layers of horns beneath
Lijoi’s deliciously bombastic vocal. Both songs proudly wear the
influence of musical theater legend Stephen Sondheim.

“[Sondheim] is a master of combining lyrics, timing, and tex-
ture in such a manner that a performer cannot help but be emo-
tionally involved while performing his material,” the Boston-based
artist notes, adding that his material also carries the influence of
Cole Porter and Irving Berlin. “The drama queen in me also
likes to put a gardenia in my hair and lip-synch to Billie Holiday.
But that might be more information than you want to know!”

Besides crafting material for his own album, Lijoi has also
begun assembling material to shop to other artists. So far, he’s
sticking to ballads that are equally at home on an AC-radio
playlist or on a musical theater stage. Among his stronger tunes
are “The Sweet Side of Goodbye” and “I Hope Your Dreams
Come True,” a pair of gems tunes that are fondly reminiscent of
Frank Wildhorn and David Foster’s work. They are ripe for
the immediate picking by a powerhouse diva like Celine Dion or
Whitney Houston—or any artist who warmly embraces the
melodrama of a great power ballad.

For more information on Lijoi, visit his Web site (lijoi.com). You
can contact him at either 617-312-8440 or at booking@lijoi.com.

HELPFUL INFORMATION: The 16th edition of Billboard’s
Musician’s Guide to Touring and Promotion (summer/fall 2001)
is now available at newsstands, bookstores, and music retailers.
Published twice a year, this guide has been an extremely useful
tool for touring bands and musicians for a decade.

This new edition has been updated with nearly 4,500 industry
contacts. It’s user-friendly and contains a city-by-city directory
of clubs, radio stations, record stores, and local press.

Additional information includes a list of booking agents, man-
agers, major and indie label A&R personnel, attorneys, tour
managers, music industry publications and Web sites, tape and
disc services, conferences and showcases, and bus/van rental
companies. This edition also includes a special feature on
resources for health, sanity, sobriety, cash-flow problems, and
other touring tips.

To purchase a copy, send a check or money order for $13.95 per
copy ($15.95 in Canada, $16.95 overseas) to Musician’s Guide to
Touring and Promotion, 49 Music Square West, Nashville, Tenn.,
37203. You can also order online at musiciansguide.com.

CLAPTON, WATERS RUB OFF ON BRAMHALL

(Continued from page 14)

jumped right into the studio.”
3ramhall ended up contributing two
songs (published by Wirzma Publish-
ing, administered by Bug Music, BMI)
to last year’s Clapton-B.B. King col-
laboration Riding With the King
(Duck/Reprise/Warner Bros.) and also
appeared on that best-selling set.

The guitarist subsequently became
a core member of the studio band that
cut Clapton’s recent Reprise solo set
Reptile. “Superman Inside,” co-
authored by Clapton, Bramhall, and
Bramhall's wife/bandmate, Susannah
Melvoin, appears on the latter album
and became its first single.

Off the road, Bramhall co-produced
his muscular sophomore set with
Benmont Tench, keyboardist of Tom
Petty’s Heartbreakers, and Jim Scott,
whose recent production and engi-
neering credits include work with
Red Hot Chili Peppers and Rage
Against the Machine.

His Jellycream touring unit—
Melvoin, bassist Chris Bruce, and
drummer J.J. Johnson—solidified into
the recording unit for Welcome.

“I’d been trying to do it as a solo
artist for a long time, since I broke up
with the Are Angels,” says Bramhall
(who is booked by Monterey, Calif.-
based Chip Hooper at Monterey
Peninsula Artists). “When 1 did get
back with the Arc Angels to do a
reunion show, I remembered how

much fun it was just being in a band.”

3ramhall eredits his extensive
recent touring work with established
stars as a major contributor to the
vitality of Welcome. He says, “There
were a lot of elements that were key
in making this record sound as good
as it does, and I’'m sure that having

‘I'm sure that the
influences of Eric
Clapton and Roger
Waters just rubbed off.

—DOYLE BRAMHALL

the influence of Eric Clapton, playing
with him so much over the past year-
and-a-half, and also playing with
Roger, and being around great song-
writers and great musicians of that
caliber—it just rubbed oft.”

New parenthood will not stand in
the way of Smokestack’s upcoming
activities. Though Melvoin gave birth
to the couple’s first child, daughter
India Willa Bramhall, April 21, she’ll
still be taking to the stage.

The new father says, “Our plan is to
have her rest for about five or six
weeks, get her bearings together, and
then get [her] on the road on the second
leg of the Eric Clapton tour.”

Bramhall’s upcoming roadwork
includes a May 10 gig in Dallas, with
the trek wrapping up June 22 in
Madison Square Garden. A second
leg kicks off July 17 in St. Paul/Min-
neapolis and goes through Aug. 17
at the Staples Center in L.A.

The album’s leadoff track, “Green
Light Girl,” has been selected as the
first single. “We're taking a straight-
up shot at album rock radio,” says
Hugh Surratt, senior VP of artist
development/creative at RCA.

“We've shot a video that we will
target initially for MTV 2 for
‘Green Light Girl,”” he continues.
“The sound of ‘Green Light Girl’ is
certainly not a blues or older-sound-
ing piece of music. It's an aggres-
sive track that we think lays the
groundwork to build upon in a
younger demographie.”

TV and press will also be part of
the promotional picture, Surratt
says. “Yow'll see some really good
television shots on Doyle, perform-
ing on some of the late-night shows.
As the picture builds, you're going
to see a really wide range of press
ranging from G@, because of his
looks, to the usual suspects, such as
the guitar magazines, and even
Rolling Stone. We want to paint a
broad perspective on Doyle that
doesn’t just isolate him in the clas-
sic rock world.”
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SET ADRIFT: The criti-
cally acclaimed Continental
Drifters have been praised
for their eclectic style, which
encompasses rock, country,
R&B, and pop. The group
consists of veteran musicians

follow-up to 1999’s Vermil-
ion, which ended up on many
crities’ lists of top albums for
that year.

Continental Drifters launch
a U.S. tour Monday (4) in New
Orleans. Other tour dates
include June 13 in Seattle,
June 21 in San Diego, and July
4 and July 6 in New York.

REGGAE MAN: Alpha
Blondy is a well-known name

Branching Out. Contemporary \I
Christian group By the Tree has
sold more than 30,000 records
independently, according to the
act’s label, Fervent Records. By
the Tree’s new album, /nvade
My Soul, is due July 3. Group
member Chuck Dennie says
that the album track “Invade”

is his favorite because “it was
written so fast.”

debut album Fallout. The
band’s former guitarist, Craig
Johnson, has left, and the
group’s lineup now consists of
lead singer Myles Kennedy,
bassist Marty Meisner, and
drummer Zia Uddin.

The Mayfield Four’s new
album, Second Skin, is due
June 19 on Epic Records. The
band—which has previously
shared concert bills with
Creed, Everclear, and

Keith Sweat No. 1 R&B hit
“Nobody.” More recently,
Cage has gained attention for
her version of “All or Noth-
ing,” which was featured on
this year’s Save the Last
Dance soundtrack.

Cage’s solo debut album,
The Art of « Woman, is due
later this summer on Pure
Entertainment/Priority
Records. The first single from

20

in reggae, having established [RNCARCILE A ITACITATA EeRE] ruelwillembarkona US. |
a respected record- tour, starting June l
‘ ing career that spans | e | T 29 in Phoenix.
more than 20 years. [ Biue Man Group, Audio Stretch Amstrong, Shefch Armstong Presens Spi Other tour dates
His new live double 4 ETERS BT E i s L d(ET A 1T : I include July 2 in

Royal Treatment. U.K.
dance act Mint Royale con-
sists of producers/
remixers Neil Claxton and
Chris Baker, who first got
together in 1997 under the |
name the Mint Gun Club.
Claxton says that the duo
decided to make music
together because “we didn’t |
do house music.” Mint
Royale’s U.S. debut album, |
On The Ropes (MCA
Records), features the

U.K. hit “Don’t Falter.”
([ .

Vicki Peterson (of the Ban-

album, Paris Bercy
(Shanachie Enter-
tainment), was re-
corded last year at
the Bercy in Paris.
Blondy, who was
born in the African
country of Ivory
Coast, has reached
Billboard's charts
before. His 1998 set,
Yitzhak Rabin, was
a No. 9 hit on the
Top Reggae Albums
chart, while 1995’s
Dien reached No. 15,
Also, his The Best of Alpha

{
[ Dillinger & Young Gotti, D.PG.
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EAST NORTH CENTRAL
Cold, 13 Ways To Bleed On Stage

WEST NORTH CENTRAL

Cold, 13 Ways To Bleed On Stage _

<

MIDDLE ATLANTIC
Lon Ballinger, Webster Hall Tranzworid 4

Salt Lake City; July
12 in Pittsburgh;
July 18 in Hartford,
Conn.; July 24 in
Oklahoma City;
Aug. 1in San Fran-

=, =
SOUTH ATLANTIC

PACIFIC J

b
SOUTH CENTRAL

| Roy D. Mercer, Roy D. Mercer Vs, Yankees

-

THE REGIONAL ROUNDUP

| | Syleena Johnson, Chapter 1: Love, Pain & Forgiveness |

cisco; and Aug. 4 in
Spokane, Wash.

Lead singer
Kennedy will be
featured in Rock
God, the film star-
ring Mark Wahl-
berg, which will
be released later
this yvear.

Hia

Hip-Hop Symphony. L.A.
Symphony’s album Call /t
What You Want (Squint
Entertainment) features

first single “Broken Tape
Decks,” which is getting
airplay on hip-hop radio. |
The album includes
appearances by Black

Eyed Peas and former
Pharcyde member Fatlip. |

. : « : - Fn— - - . R ) L.A. Symphony member
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10,000 Hz. Legend

PRODUCER: Air

Source/Astralwerks 10332

Those expecting 10,000 Hz. Legend to
sound something like this French duo’s 3-
year-old debut, Moon Safari, may be sui-
prised. Less buoyant and kitschy than its
predecessor, 10,000 Hz. Legend is more
like a follow-up to Air’s original score for
the Sofia Coppola film The Virgin Sui-
cides, with hazy, almost drug-like
moodswings competing with decidedly
austere slices ol electronica. Deeper,
darker, and in the end more delicious
than the act’s previous recordings, 10,000
Hz. Legend sounds something like Pink
Floyd (Dark Side of the Moon perhaps)
as re-tweaked for today’s post-Kraftwerk
rave generation. Recorded in Paris and
Los Angeles, the new disc finds Air mas-
terminds Nicolas Godin and Jean-Benoit
Dunckel collaborating with classical
musicians, a choir, and such guest artists
as Beck, Buffalo Daughter’s Sugar and
Yumiko, and Redd Kross drummer Brian
Reitzell. Sadly, Beck’s delivery on “The
Vagabond” is a tad misguided; his spoken
words on “Don’t Be Light” are slightly
better, but one wishes that he would sim-
ply go with the tflow and not try so damn
hard. Thankfully, such gorgeous tracks as
“How Does It Make You Feel,” “Radio
#1,” and “Radian” inore than make up for
such missteps.—MP

KHAN

Ne Comprende

PRODUCERS: Jammin' Unit and Can “Khan" Oral
Matador Records OLE 497

A man of many aliases and trades (DJ,
retail owner, producer, some-time phone-
sex operator), Khan's previous album of
original material, (-900-GET-KHAN,
was both a reaction to the erackdown on
New York’s skin trade and a commen-

SPOTLIGHT

cesaria

CESARIA EVORA

Sao Vicente

PRODUCER: José da Silva

Windham Hill 11590

The queen of the Cape Verdean song
form known as morna, 60-year-old
Cesaria Evora has been a darling of
the global music circuit for nearly a
decade, thanks to such irresistibly
melancholy albums as Café Atlantico
and Miss Perfumado. On Sdo Vicente,
her first release on BMG’s Windham
Hill imprint, Evora animates her
mournful voice with lively arrange-
ments accented by strings, piano,
horns, and percussion. The result is a
gorgeous, uplifting album made all the
lovelier by guest performances from
Brazilian giant Caetano Veloso (who
sings in Spanish on the beautiful
“Tiempo y Silencio”), Cubun piano
great Chucho Valdes (“Negue”), and
the Cuban ensemble Orquesta
Aragon. Another duet—aund a most
surprisingly effective one—is the pair-
ing of Evora and Bonnie Raitt on
“Crepuscular Solidao,” which features
Raitt singing persuasively in Por-
tuguese and playing a deliciously lan-
guid slide guitar solo. Sorrow never
sounded so sweet.—PV

tary on the line musicians walk between
artistry and prostitution. The musically
diverse No Comprendo finds Khan
returning to the theme of sex. The
absurdly dramatic “Why Hurt Flesh” is
driven by a shout-out chorus and outer
spuace-hued sounds that could have been
lifted from a *50s-era science fiction flick;
the noir-ish “Fantéomes” and “Vaseline”
also recall banal movie soundtracks.
“Aman” features a fly-like droning pro-
vided by Dizimanda Galas, whereas
“Mercy Mama” fits bluesy guitar and
harmonica against futuristic synth vibes.
“The Bee,” with Hanin Elias’ Shirley
Manson-esque singing, hus the hest pos-
sibilities as a track for getting the

SPOTLIGHT

SONERDS DE VERDAD

A Buena Vista: Barrio de la Habana
PRODUCER: Detief Engeihard

Narada World 15331

Cuban singer Luis Frank, best-
known for his roles in Afro-Cuban
All-Stars and Tradicional Habana,
gathers a venerable cast of musi-
cians and vocalists to pay tribute to
Juan de Marcos Gonzalez, the driv-
ing force behind the Afro-Cuban All-
Stars and the Buena Vista Social
Club. Joined by living legends Pio
Leyva, Manuel Licea, Rudy Calzado,
José Castafieda, and Manuel de la

=

Cruz, Frank leads off with his stel-
lar title track, an homage to the
neighborhood that spawned the
Cuban music craze of the past four
years. Other highlights include
“Linda Alborada,” a song celebrat-
ing the beauty of the Cuban coun-
tryside; and the old standby “Longi-
na,” performed as a duet between
Frank and Gonzalez, who adds a
baritone counterpoint and gorgeous
tres accompaniment. Like all the
releases from the Buena Vista fami-
ly, this one exudes a sultry passion
and a strong sense of heritage.—PV

SPOTLIGHT

——
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TRISHA YEARW000

Inside Out

PRODUCERS: Mark Wright and Trisha Yearwood
MCA 088170

I'ew contemporary country artists
have so successfully balanced artistic
integrity and commercial viability as
Trisha Yearwood has—and on her 11th
MCA release, she manages to take
that mastery a step further. Potential
radio smashes are plentiful and obvi-
ous. including the soaring debut single,
“I Would Have Loved You Anyway,”
and the softly percolating midtempo
cut “For a While.” But, thankfully,
Yearwood continues to take chances,
be it with the slightly swampy “lL.ove
Alone,” a pleasing take on Roseanne
Cash’s “Seven Year Ache,” or the
brooding “Love Let Go.” Yearwood’s
voice is a treasure, alternating
between jaw-dropping heights and
ideal understatement. She simply tees
off on “I Don’t Paint Myself in Cor-
ners,” as pure a country powerhouse
ballad as she has ever laid down. And
the title cut is a cool, R&B-tinged pop
exercise with Don Henley that's loaded
with personality. Yearwood not only
remains at the top of her game, but she
also continues to top herself.—RW

L

dancefloor party sturted, especially if
followed by “Guitar King.”—CLT

CHRIS WHITLEY

Rocket House

PRODUCER: Tony Mangurian

ATO Records 0002

Chris Whitley emerged as a haunting,
post-modern bluesman with 1991s Liv
ing With the Law. His next move was
the image-shattering sonic barrage of
1995’s Din of Eestasy and 1997's Terra
Incognita. Since then, he's left Colum-
bia, gone indie, and is now plying his
trade acoustically (as on the stripped-
down Dirt Floor), as well as surveying
his blues and rock influences (the covers

set Perfect Day). Now, he’s found the
tools to indulge both his organic influ-
ences and his rebellious streak in an
imaginative, alluring wayv. With help
from DJ Logie and others, Whitley
turns in a record of his individualist
blues that swirls and swooshes with
electronic processing. Yet the sounds
are supported by solid songs that are as
close to pop as he’s ever come. The
spliced loops, jagged rhythms, and
voeals that swoop from dusky to falset-
to make for an intoxicating brew. In this
age of post-everything experimenta-
tion, these electronic abstractions could
seem contrived—fortunately, they
never do. Rochet House shows once

MILDRED BAILEY

The Complete Columbia Recordings

REISSUE PRODUCERS: Charles Lourie and Michael
Cuscuna

ORIGINAL PRODUCERS: various

Mosaic MD10-204

For generations of musicians and histo-
rians, Mildred Bailey remains the most
important female jazz singer of the pre-
Billie Holiday/Ella Fitzgerald swing
era. Sadly, Bailey has been overlooked
in recent years; happily, this remark-
able 10-dise, 214-performance com-
pendium of her 1929-42 work for Colum-
bia rectifies the situation. In addition to
recording with such giants as Benny
Goodman, Paul Whiteman, and xylo-
phone king (and one-time husband) Red
Norvo, Bailey surrounded herself with
such top session players as Mary Lou
Williams, Roy Eldridge, and Teddy Wil-

VITAL

son. While Bailey was sometimes sad-

dled with those creepy, “dear old South-
land” tunes of the era, she also recorded
fistfuls of such now-standards as “Ghost

RE

ISSUES™®

of @ Chance,” “Georgia on My Mind,”
“All of Me,” and “Old Rockin' Chair.”
Frankly, Bailey could sing along to the
phone book and still touch hearts. The
remastering here is ideal, and alternate
takes abound. Will Friedwald’s liner
notes omit nothing —BH

CHARLIE MINGUS

A Modern Jazz Symposium of Music and Poetry
REISSUE PRODUCER: Eddie Levine

ORIGINAL PRODUCER: not listed

Bethiehem Archives/Avenue Jazz/Rhino 76678

This 1958 Bethlehem recording—along
with the revived label’'s Mingus offering
from last year, East Coasting—show-
cases steps toward the brilliant, tempes-
tuous bassist/composer/bandleader’s
late-’50s/early-"60s masterpieces, such as
Blues and Roots (Atlantic) and Mingus-
Ah-Um (Columbia). The music here

largely shows the “gentle side” of Min-
gus as a modern-jazz aural sculptor. He
learned his lessons well from his hero,
Duke Ellington, whose compositional
palette always drew from the strengths
of his band members. There are glorious
contributions here from trombonist
Jimmy Knepper and pianist Horace Par-
lan, as well as the relentlessly resource-
ful Danny Richmond on drums. Mingus’
20-minute, four-section suite is the at-
mospheric scene-stealer here, along
with the 11-minute opening piece,
“Scenes of the City.” The latter includes
a few minutes of spoken narrative
(penned by Langston Hughes and Lon-
nie Elder II1) by a fictional Harlemite in
distressed circumstances who praises
Jazz music as a soul saver. The music
confirms the words. Highly recommend-

ed to old and new fans alike.—BH

again that Whitley is that rare artist
who manages to meet his funs halfway
while breaking free of any ex-
pectations.—SA

R&B/HIP-HOP

P> ORIGINAL SOUNDTRACK

What's the Worst That Could Happen?

PRODUCERS: various

NY.LA/Interscope 3069

Like most soundtracks, What'’s the Worst
That Could Happen? has its peaks and
valleys. The combination of newecomers
and veteran acts creates an uneven set
that is kept afloat by a tew stellar turns.
Singer/rapper Sara Jane is impressive on
“Everywhere You Go." Employing the
standard paint-by-numbers staccato
track, Jane's ability to rhyme and sing
capably is no small feat. Former Bad Boy
star Craig Mack makes his return onun
interesting duet of sorts. “Wooden Horse”
merges Mack's skills with a Frank Sinatra
sample. The song. which began muking its
rounds at radio last year, is a reminder of
just how charismatic a lyricist Mack is.
The crown jewel here is the “pairing” of
Erick Sermon and Marvin Gaye on
*Musie.” Sermon, known for his superb
productions. has erafted another hit—this
time lifting a rare sample from the leg-
endary Gaye that perfectly expresses the
duo’s shared love of the artform.—RH

% CITY HIGH

PRODUCERS: various

Booga Basement/Interscope 0890

Take three twentysomethings {rom
New Jersey, toss in deft R&B and hip-
hop rhythms and thought-provoking
lyries, and voila. City High is born. Dis-
covered by Jerry “Wonder” Duplessis
and Wyclef Jean for Duplessis’ Booga
Basement imprint, the trio of Robby
Pardlo, Claudette Ortiz. and Ryan Toby
makes a strong statement with its
eponymous debut. First single “What
Would You Do?” has already put Cit;
High into heavy rotation at R&B radio
and video outlets. In addition to tack-
ling such real-life issues as statutor;
rape on 15 Will Get You 20.” City High
tends to matters of the heart with such
tracks as “Best Friends” and “Sista.”
The dramatic “Why" tells the tale of a
couple that remains intimate despite
their relationship being over. Unafraid
of ehallenges, City High covers the
Donnie Hathaway classie “Song for
You” with zeal. Vocalist Pardlo pays
Hathaway just the right amount of
respect without trying to make the
song his own.—RH

BRIAN CULBERTSON

Nice & Slow

PRODUCER: Brian Culbertson

Atlantic 83444

1 you're looking for smooth and easy
with some R&B thrown in, well. look no
further. On his sixth album, keyboardist
Brian Culbertson delivers a feel-good
set powered by a core group of session
plavers and guests that include Ricky
Peterson, Lenny Castro, Tony Maiden.
Paul Jackson Jr.. and Dave Koz. Yes,
there’s a little something for everyone.
Opening track “Just Another Day” gets
things off to a rhythmie start with fea-
tured guests Herb Alpert and Jeff Lor-
ber. followed by the playful, let’s-get-
away title tune with voeal interplay
between singers Sherree and Trey
Lorenz. Sax master Kirk Whalum adds
poignancy to the Joe hit T Wanna
Know,” while R&B heartthrob Kenny
Lattimore casts his subtle shadings on
“Someone.” But Culbertson really
shines on the simple, straightforward
love song, “Together Tonight,” a lan-
guorous journey sweetened by Peter-
son’s Hammond B3 organ.—GM

(Continued on next page)
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LUCINDA WILLIAMS

Essence

PRODUCERS: Charlie Sexton and Lucinda Williams

Last Highway 088170

Lucinda Williams’ debut on Lost High-
way and first release since her 1998
breakthrough Car Wheels on a Gravel
Road is an introspective affair that mixes
religious imagery and drug references in
equal doses. Subtlety is one thing, but at
times Williams makes the Cowboy
Junkies seem downright rambunctious.
“Lonely Girls” comes off as a self-indul-
gent, albeit lovely bit of noodling, and as
romantic as it is, “I Envy the Wind” sore-
ly needs a little breeze behind it. More
effectively, Williams is sexily aggressive
on the smoldering “Steal Your Love” and
she paints a convineing, gloomy picture
on “Bus to Baton Rouge.” The title cut is
eagily the album’s high point, a pulsing
slow-rocker that nails the “love as drug”
concept in chilling, knowing fashion.
Thematically, Williams has never been
warm and fuzzy, and she dwells repeat-
edly here on failed relationships with
such well-written downers as “Out of
Touch,” “Are You Down,” and the beauti-
fully country “Reason to Cry.” Moments
of brilliance aren’t hard to find, but a
party record this ain’t.—RW

LATIN

P CRISTIAN
Azul

PRODUCER: Kike Santander

BMG U.S. Latin 74321-85324

Mexican balladeer Cristian’s bid for super-
stardom continues with Azul, an album
where no song is spared of his vocal
pyrotechnics. Cristian has a remarkable,
multi-octave vocal register, equally at
ease in his natural tenor as in high, ef-
fortless falsettos. An accompaniment of
huge, sweeping strings and the occasional
guitar solo provide the perfect backdrop
for this grandiosity— in fact, too much so.
Azul is overstated in its arrangements,
lyries, and intent. The end result is an al-
bum too crafted to really flow with joy.
When Cristian lets go, though, like he
does on the title track—a eatchy, exuber-
ant slice of "80s-etched rock—he achieves
a perfect balance, uplifted by his vocal im-
provisation in the upper registers. But the
tracks leading to this, although beautiful,
are too overwrought, too reliant on one
big chorus after another. Although sim-
plicity is not found here, the occasional
variation in sound—as on “Llorar por
Dentro,” with its stylized trio feel—does
bring respite—LC

% BERSUIT VERGARABAT

Hijos del Culo

PRODUCER: Gustavo Santaolalla

Surco/Universal 012-159-830

Argentine band Bersuit Vergarabat—
more commonly referred to simply as
Bersuit—offers a follow-up to 1998’s
fabulous Libertinaje that somehow
manages to top one of Latin rock’s most
memorable releases. Hijo del Culo
(which loosely translates to Sons of the
Rear End)—an ode to society's mis-
fits—is long, fun, and excellent. The
tricky balance of blending folk with
rock is achieved seamlessly here,
thanks to outstanding musicianship
(bolstered by the fat sound of a nine-
piece band, encompassing horns,
strings, and bandoneon, along with lush
vocal harmonies) and consistently good
songs, each their own tale. Bersuit dips
freely into Argentine folklore (“La Vida
Boba” is a milonga, *Negra Murguera”
is obviously a murga, “La Petisita
Culon” is a cuartetazo), mixing it with
ska, reggae, Brazilian rhythms, and
even flamenco. Throughout, and this is
where many other roqueros should take
note, Bersuit's quirkiness never over-
shadows the stronger elements of
melody and lyric.—LC

WORLD MUSIC

Y BOBBY MATOS AND JOHN SANTOS

Mambo Jazz

PRODUCERS: Bobby Matos and John Santos
CuBap/Ubiquity 035

For this recording, Latin band leaders
Bobby Matos (Los Angeles) and John
Santos (Bay Area) fused their groups
for a one-day super-session in Los
Angeles. The spontaneity and energy
that pervades this album is essential-
ly a welcome accident of birth. A cou-
ple of the tunes are a bit ragged
around the edges, but this is more
than acceptable, given that the major-
ity of the songs were new to the musi-
cians (most are even first takes).
Afro-Latin jazz and the rhythms
never fail. “I Don’t Speak Spanish
(But I Understand Everything When
I'm Dancing)” is a wonderful mambo
groove coupled with a cool poetry
reading by Denise Cook. “Mambo
Mofia Mix X” is an original by reed
man Michael Turre that provides sev-
eral horn players with a chance to
swing in earnest. The son montuno
“Oye mi Querida,” one of Matos’ offer-
ings, is a classy Cuban tune.—PVV

Y OMAR SOSA

Prietos

PRODUCER: Omar Sosa

Ota Records 1008

Pianist/composer Omar Sosa titled his
latest album Prietos (idiomatic Spanish
for black) because it was his intent to
bring together a good deal of the music
spawned by Mother Africa. Guest
artists from Ecuador, Cuba, Moroceo,
Burkina Faso, Venezuela, Ivory Coast,
Peru, and the U.S. join Sosa’s septet in
a wild ride that careens through Afro-
Cuban and Latin jazz, gnawa and
Esmeraldas chants, funk, and post-bop
forms. The set features rap, poetry, and
lyrics in five languages, including Yoru-
ba, Arabic, and English. Sosa has a gift
for rendering order from a chaos of
influences, and it’s amazing how he can
resolve speculative lyrical and instru-
mental passages into one groove, as on
“Blanco en Africa.” His arrangements
can be as straight-ahead and melodic as
“Fragile” and “Twice as Sad” or as out-
side-the-box as “Mother Africa” and
“Eleggud.” Certainly one of the most
passionate and eclectic world jazz titles
in recent years, Prietos, distributed in
the U.S. by Harmonia Mundi, is a sin-
gular piece of work.—PVV

Y CHUCK LEAVELL

Forever Blue

PRODUCERS: Chuck Leavell and Paul Hornsby
Evergreen Records 002

Chuck Leavell's gracefully rolling blues
piano style has been heard on dozens of
records by top-shelf pop stars, including
Eric Clapton, the Allman Brothers
Band, Chuek Berry, Aretha Franklin,
and, since 1982, the Rolling Stones.
With Forever Blue, Leavell steps out on
his own with his first collection of tunes
for solo piano. An impressionistic and
largely improvised set, Forever Blues is
drenched in gospel and doused with
barrelhouse blues. The melodies leave
no doubt as to the pianist’s Southern
roots. Leavell—a noted tree farmer and
conservationist in his home state of
Georgia—turns in an especially passion-
ate reading of “Georgia on My Mind.”
His “Song for Amy” and “A Lotta Cola-
da” carry obvious inspiration from
Vince Guaraldi’s “Linus and Lucy.”
Rambling into more pastoral territory
are “Blue Rose” and “Just Before
Dawn,” which carry vaguely classical
themes. His take on the hymn “Just a
Closer Walk With Thee” is a soulful
New Orleans-style lament that breaks
into a joyous boogie-woogie. Through-
out, Leavell’s technique is flawless and
his performances are inspired. Contact:
212-717-7957.—SA

GOSPEL

> DELEON

Straight From the Heart

PRODUCERS: various

Tommy Bay Gaspel 1396

Former child star DeLeon Richards, affec-
tionately known as “Little DeLeon,” more
than delivers on her eighth album—so
much so that it’s way past time to retire
that moniker. DeL.eon’s Tommy Boy
Gospel label debut is a no-doubt-about-it
declaration of maturity and independence.
Co-writing a number of the album’s 12
strong songs and working with a strictly
A-team roster of hit-making gospel and
R&B producers, DeLeon delivers the work
of her young lifetime. Gospel standard “I
Shall Wear a Crown” gets a smooth, soulful
reworking. The punchy, urban “Faith Is” is
a solid candidate for taking the Gospel to
the dancefloor. “Move on up the Mountain,”
is Sunday-morning hip-hop, while “Don’t
Let It Get You Down” is modern R&B bal-
ladry at its sweetest. With a career’s worth
of work alreacdy hehind her, DeLeon
sounds as cool as the seasoned veteran she
has become.—GE

Y TITO LA ROSA

The Prophecy of the Eagle and the Condor
PRODUCER: Tom Wasinger

Silverwave 928

You can find South American pan-pipe
bands in the parks and subways of any
major North American city. Rumor has it
that the disc these bands offer for sale is
simply the same disc, repackaged from
band to band. Tito La Rosa’s The Prophe-
cy of the Eagle and the Condor is defi-
nitely not that CD. Here, La Rosa plays
the pan-pipes, quenas, and percussion
that mark the pre-Colombian music of his
native Peru. The disc finds him teaming
with Native American flute player Mary
Youngblood. Along with producer Tom
Wasinger’s guitars, keyboards, percus-
sion, and strings (like the Middle Eastern
rebab), this team orchestrates ceremoni-
al moods, ethereal atmospheres, and lyri-
cally serene evocations. L.a Rosa and
Youngblood interweave North and South
American winds like smoke on “All One
Nation” and trade leads on more exuber-
ant tunes, such as “The Dance of the
Puma and the Wolf.”"—JD

bDvD VIDEO

CHET BAKER

Live at Ronnie Scott’s

DIRECTORS: Stephen Cleary and Robert Lemkin

Rhing Home Vides 972548

With his James Dean good looks and the
right-place/right-time good luck to be on
the scene for the '50s genesis of West
Coast cool jazz, trumpeter/vocalist Chet
Baker looked set to be a career star. It
didn’t work out that way, though, as
Baker’s drug problems destroyed his
health and any semblance of a normal
life. This DVD Video presents what pur-
ports to be the worn and weary artist’s
final public performance, in 1986 at Ron-
nie Scott’s jazz club in London (prior to
his grisly end—falling, or being pushed,
out of an Amsterdam hotel window). In
quartet settings of standards, Baker is
joined by Van Morrison for an idiosyn-
cratic, not-so-successful reading of “Send
in the Clowns.” A more sympathetic
partner is Elvis Costello, who adds low-
key, atfecting vocals to “The Very
Thought of You” and *You Don't Know
What Love Is.” Baker himself is surpris-
ingly eloquent—tentative but touching,
his trumpet tone as vulnerable as paper-
thin glass. The live footage is intimately
produced, and in a special touch, the film
also features Costello interviewing Baker
in segments between numbers (with the
interviewee seeming oddly youthful
behind his haunted death-mask of a face).
The DVD’s extras are few, including a
weak discography (lacking dates or
labels). But the excellent sound comes in
standard stereo or 5.1 surround.—BB

W

URINETOWN: The Musical

MUSIC AND LYRICS BY MARK HOLLMAN

Book and Lyrics by Greg Kotis

Directed by John Rando

Musicai direction by Edward Strauss

Musical Staging by John Carrafa

Starring John Coflum, Hunter Foster, Jennifer Laura
Thompsen, Nancy Opef {
American Theatre of Actors, New Yark

BAT BOY: The Musical i

MUSIC BY LAURENCE O'KEEFE

Book by Keythe Farley and Brian Flemming
Directed by Scett Schwartz

Musical Direction by Alex LaCamoire

Musicai Staging by Christopher Gattelli

Starring Deven May, Kaitlin Hopkins, Sean McCourt,
Kerry Butler

Union Square Theatre, New York

Blame it on Broadway. Any-
time the title of a new show
ends with “The Musical,” it’s
a pretty safe bet that it has
aspirations of being high art
(the latest example being the
somnambulant Jane Eyre).

John Cullum, center, in Lirinetown.

By the end of the first act, a
delicious send-up of Les Mis-
érables, he carefully builds one
melody on top of another in a
whirlwind of music that leaves
the audience delirious.

The lyries Hollman wrote
with Greg Kotis are hilarious,
full of delicious double enten-
dres and intricate internal
rhymes. Choreographer John
Carrafa possesses an encyclo-
pedic knowledge of Broadway
dance styles, evoking the styl-
ized poses of Bob Fosse one
minute, the frenetic energy of
Jerome Robbins the next.
Everything comes together in
the second act in the out-of-con-
trol jitterbug “Snuff That Girl,”
in which the frustrated towns-
people consider offing the hero-
ine they have taken hostage.
They flail about her, wildly

e

Kerry Butler, left, and Deven May in
Bat Boy.

No wonder off-Broadway
shows with that same sobri-
quet usually take a poke at
those pretensions.

That’s exactly what you get
with two boisterous new off-
Broadway offerings, Urinetown
and Bat Boy. Like dozens of
similar spoofs, both take aim at
just about every highfalutin
musical of the past 50 years.
The difference is that these lat-
est two shows aren’t just
smart-alecky, they're smart.

Take Urinetown, which tells
the tale of a town with such a
serious water shortage that the
penniless populace is forced to
pay to pee (think Brecht with
bathroom jokes). It doesn’t
merely parody such paragons
as Kurt Weill’'s The Threepenny
Opera and Mark Blitzstein’s
The Cradle Will Rock. Like
George and Ira Gershwin’s
groundbreaking Of Thee I Sing,
it’s a satire that’s so successful
that it stands on its own.

From the first few bars of the
overture (a fugue, no less), it’s
clear that Mark Hollman’s
music isn’t purely pastiche.
While never ceasing to be
amusing, Hollman has managed
to write a score as inventive as
any of the so-called serious
musicals of the past few years.

snapping their fingers as if they
are in a high-school production
of West Side Story.

Bat Boy has a different tar-
get in mind: message-laden
rock musicals along the lines of
Rent. The plot is taken from
supermarket tabloids—the dis-
covery of a creature who is
half-human, half-bat wreaks
havoe in a small Southern town.
It’s a mock plea for tolerance of
those who are different: “Bat
Boy is just like you,” they sing.

While the aim of Urinetown
is unfailing, Bat Boy is more
scattershot. But when the lat-
ter hits, it can be hilarious. A
bargain-basement parody of
The Lion King in which the cast
comes in riding tricyecles cov-
ered with stuffed rabbits is one
of the funniest theatrical
moments in recent memory.

Audiences are clearly taken
with these shows—Bat Boy
has settled in for a long run at
the Union Square Theatre,
with a cast album out on RCA
Victor. Urinetown is so suc-
cessful that it’s headed to
Broadway in July, when its
own RCA cast album is due.
Perhaps this signals that the
era of the overly earnest musi-
cal is finally coming to an end.

MARK SULLIVAN

BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Biilboard, 770 Broadway, New York, N.Y. 10003.
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NO ANGELS Daylight in Your Eyes (3:30)
PRODUCER: Thorsten Brotzmann

WRITERS: T. Bruno, T. Byrnes

PUBLISHER: not listed

MCA 25447 (CD promo}

As Swedish-style youth-pop goes, “Day-
light in Your Eyes” is an ideal illustration
of bouncy, gleeful bubble gum, tailor-
made for the tween set. Set to a knee-
bobbing dance beat, the five young ladies
of No Angels sing in unison, “I want to be
daylight in your eyes/I want to be sun-
light, only warmer/I want to be love, only
stronger.” The group’s harmonies are
equally beaming—think Bananarama or
Boy Krazy—and the exhilarating produc-
tion is perfectly suited to the spirit of the
anthemic chorus. This may lean too young
for most top 40 stations, but for fans of
European teen-pop, this is one tasty aural
bonbon, served here as both a erisp 3:30
radio edit and a fun, extended 5-minute
version. Radio Disney, have at it.—CT

P> PHIL VASSAR Six-Pack Summer (3:28)
PRODUCERS: Byron Gallimore, Phil Vassar

WRITERS: C. Black, P. Vassar, T. Rocco

PUBLISHERS: EMI April Music/Phil Vassar Music/Milene
Music, ASCAP, EMI Blackwood/Flybridge Tunes, BMI
Arista 9073 (CD promo)

The fourth single from Phil Vassar’s ac-
claimed Arista debut album boasts a
melody as breezy as a day at the beach.
Penned by Vassar, Charlie Black, and
Tommy Rocco, the lyric paints a vivid
picture of summer joys in such lines as,
“We got sun block, a blanket, and the
best of Jimmy Buffett/T-bones for the
grill, hey, ain’t it great to rough it.” It’s
one of those tunes that will make you
want to reach for a six-pack of your
favorite beverage and just kick back
with the sun on your face. It should be a
no-brainer for programmers to quickly
give this two thumbs up. This is one
more example of Vassar’s reliability as a
hitmaker, following the heartbreaking
balladry of his previous single, “Rose
Bouquet,” and the lilting charm of his
No. 1, “Just Another Day in
Paradise.”—DEP

P> BILLY RAY CYRUS Southern Rain (3:56)
PRODUCER: Dann Huff

WRITERS: B.R. Cyrus, D. Von Tress, M. J. Sagraves
PUBLISHERS: Sunnageronimo Publishing/Achy Breaky
Heart Music/Two Seats Down Music, BMI

Monument 16710 (CD promo)

Cyrus sinks his chops deep into this sul-
try ballad that’s rife with images of
Southern culture interwoven with memo-
ries of a love that didn’t last. It’s 2 mus-
cular power ballad, and Huff’s production
suits contemporary country radio, yet
has little touches that recall classic
Southern-rock ballads. There’s almost a
George Strait-meets-Lynyrd Skynyrd
vibe going on; it’s a framework that suits
Cyrus’ persona as a strong but sensitive
Southern male. He turns in an excellent
vocal performance on this tune (which he
penned with Don Von Tress and Michael
Joe Sagraves), with his voice balancing
both gritty acceptance and heartfelt

regret. Cyrus’ TV show, Doc, just got
picked up for a second season. Country
programmers should remember that
musie is his first love and country radio
his first home. —DEP

CHELY WRIGHT Never Love You Enough (3:54)
PRODUCER: Dann Huff

WRITERS: B. James, Angelo

PUBLISHERS: Sony/ATV Tunes, Onaly Music, Universal-
PolyGram Publishing, Green Wagon Music, ASCAP

MCA 0213 (CD promo}

Somehow, between her last album and her
forthcoming September release, Chely
Wright seems to have morphed into a
Faith Hill clone. Wright has always been
an affecting vocalist, but on the way to
developing her own musical identity, she
seems to have been blinded by potential
pop crossover success. So instead of a
strong contemporary country record,
what we have here is a big, fluffy pop con-
fection lacking lyrical substance or musi-
cal depth. It’s just a syrupy mess. The
production has a going-for-broke kind of
bombastic feel, and as Wright tries to soar
vocally on the chorus, she just sounds like
she’s all revved-up with nowhere to go.
After all, you can’t sink your teeth very
far into cotton candy. This is the title cut
and first single from her next MCA
album—and is certainly a far ery from
such previous offerings as “Single White
Female” and the poignant “It Was.”—DEP

% JILL SCOTT The Way (4:08)

PRODUCERS: Andre Harris, Vidal Davis

WRITERS: J. Scott, A. Harnis

PUBLISHERS: Blues Baby Music, adm. by Jatcat Music
Publishing/Dirty Dree Music, ASCAP

Hidden Beach Recordings/Epic 16699 (CD promo}
“The Way” stands as one of the strongest
cuts from Jill Scott’s debut album, the
now-platinum Who Is Jill Scott? It’s a gor-
geous, lush midtempo song that pays hom-
age to Scott’s hometown of Philadelphia.
Live strings coat the guitar and Rhodes-
worked track, which rekindles memories
of classic Gamble & Huff recordings from
the "70s. Scott matches the warm summer
groove as she reminisces blissfully about
her special someone. A cool moment for
mainstream and adult R&B, and a credi-
ble offering for AC as well.—JL

INDIA.ARIE Brown Skin (4:00)

PRODUCER: Mark Batson

WRITERS: |.Are, S. Saunders, M. Batson
PUBLISHERS: Gold And Iron/Warner Tamerlane, ASCAP;
Bat Future Music, BMI

Motown 20414 (CD promo}

Slow, thick, and sweet as molasses, this
second single from India.Arie’s platinum
debut album, Acoustic Soul, is a laid-back,
bluesy, down-home celebration of “sun-
kissed” people. Augmenting Arie’s acoustic
guitar playing is producer/co-writer Mark
Batson on Rhodes keyboard, drums, and
percussion. While “Brown Skin” is not as
instantly infectious and doesn’t possess the
same crossover appeal as breakthrough
single “Video,” it should still serve to solidi-

fy Arie as one of the more credible female
singer/songwriters to emerge in R&B in
quite some time. There’s class written all
over this one.—JL

NIVEA Don't Mess With the Radio (3:57)
PRODUCERS: Organized Noize & Swift C

WRITERS: R. Wade, P. Brown, R. Murray, C. Barnett, M.
Etheridge, B. Bennet, J. Williams

PUBLISHERS: Belt Sta/EMI April Music Inc, O/B/0
Itself, Big Sexy Music/Street Top Music, ASCAP

Jive Records (CD promo)

Nivea’s claim to fame thus far is adding
the melodic touches to rapper Mystikal’s
hit “Danger.” This debut single from the
Atlanta-based 18-year-old is custom-
built for weekend cruisin’. It marks a
pleasant move against the grain of much
contemporary R&B. Rather than employ
stuttered hip-hop beats and processed
vocals, “Don’t Mess With the Radio”
flows coolly on a midtempo, Moog-bass-
driven funk-groove as the soulful teen
chants to her co-passenger, “One, don’t
mess with the radio/Two, don’t tell me
which way to go.” It’s an undeniably
infectious summer party song and a good
bet for R&B radio that’s simply begging
to be sung along to.—JL

ROCK TRACKS

% OURS Sometimes (no timing listed)

PRODUCERS: Jimmy Gnecco, Mike Marri, and James Bray
WRITER: J. Gnecco

PUBLISHER: SdnylATV Music Publishing/Miseryhead
Music (BMI)

DreamWorks 0044-500362 (CD promo)
“Sometimes,” the debut single by Ours,
tips its hat to the lush, vibrant musical
tapestries woven by the Cure and mim-
icks the tortured soul of Fuel, while still
managing to stand on its own as a unique
piece of work. Songwriter/guitarist/
vocalist Jimmy Gnecco’s formidable
crooning and wailing is the star of this
alt-rock masterpiece, and now that the
harder edge has reclaimed its place at
radio, it’s prime time for a band such as
Ours to break out in a big way. This is a
perfect cut to slide between a song by
Creed and Cold, but it could have a place
at active rock stations as well. An ideal
introduction to a band that deserves crit-
ical attention—CLT

STEREO MC'S. Deep Down & Dirty (3:35)

PRODUCER: Stereo MC's

WRITERS: R. Birch, N. Hallam

PUBLISHER: EMI Virgin Music Publishing Ltd.

Island 15287 (CD promo)

Now that the early "90s are becoming
retro territory, it's good that U.K. hip-hop
pioneers the Stereo MC’s. are afloat again,
finally releasing their long-awaited follow-
up—after nine years. The new album,
Deep Down & Dirty, arrives June 12. Its
title track, the leadoff single, weaves a
funky bassline with some old-school ana-
log synths. Rob Birch’s stream-of-con-
sciousness rap gets buried in the mix at
times, which is appropriate, since the
words here are secondary to the groove.
The song doesn’t have the hook of the

group’s early-"90s hits “Connected” or
“Elevate My Mind”; in fact, it doesn’t have
much of a hook at all, but the fat bassline
keeps the cut moving and binds every-
thing together into a nice, funky package.
Rock radio of late has been leaning too
loud for this sound, but clubs and adven-
turous mix shows should have fun getting
Deep Doun & Dirty—EA

KAREN LEHNER Nothing Personal (3:57)

PRODUCER: ot listed

WRITER: not listed

PUBLISHER: not listed

Grey Mause 48004 (CD promo)

With Two Feet Firmly off the Ground,
singer/songwriter Karen Lehner returns
with her first album in six years and the first
for her Grey Mause label. The album fea-
tures this nugget, which sports organic,
light-and-airy production, bringing Lehner’s
pretty voice together with a nice, laid-back
groove. Lehner has been compared to many
of her female, folk-rock contemporaries—
from Dar Williams to Shawn Colvin—but
her sweet, innocent sound can distinguish
her from the rest of the pack. Before devel-
oping her triple-A-ready folk-rock sound,
Lehner had already gained diverse experi-
ence in the musical world, from musical the-
ater to commerecial jingles. The only thing
she’s hawking here, though, is some wisdom
in love—that problems aren’t necessarily
anyone’s fault: “Don’t take this
personally/Some things just aren’t meant to
be/It’s not you, but it’s just not me.” The
catchy chorus could make this a winner for
rainy Sunday afternoons this summer.—EA

DANCE

BETTE MIDLER In These Shoes (4:10)

PRODUCER: Don Was

WRITERS: K. MacColl, P. Glenister, M. Clark, W. Correa
PUBLISHERS: Chrysalis Music/Warner Chappeli Music
PRS adm. by WB Music, ASCAP; Adormel, BM!
REMIXERS: Jonathan Peters, Tony Coluccio, Mark Pic-
chiott

Warner Bros. 42360 (CD promo)

Core fans of Bette Midler are likely to have
a divine time with this dance remix, which
puts a new spin on high-camp. “In These
Shoes,” with a lyric written by Kirsty Mac-
Coll, is s0 over the top, it’s destined to be-
come a drag-queen favorite in a matter of
minutes. The uptempo verses feature Mid-
ler in various indiscreet scenarios with
men, all of which lead to the question, “In
these shoes?” They are followed by a
squeal of horns and a playful chorus sung in
Spanish, then the conclusive taunt, “No
way, José.” Plenty of mixes expand upon
the theme for the dancefloor, including the
surprisingly audacious “Sound Factory
Vox Mix,” featuring Midler throwing a lit-
tle faux diva tantrum as she hollers over a
thumping bassline, “Gentlemen, please,
shut the fuck up/I got something to
say/Why isn’t anybody listening to me?”
The “Mark’s Heels-to-Platforms Vocal
Mix” is probably the best bet for clubs,
with an even mix of high-energy instru-
mentation against a hyped-up vocal. And

PRODUCERS: Anders fagpr, Arthor Hirgissan
PUBLISHERS: Air Chiysalis SeandinmeaMerlys &
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worked in the business since age 7,
singing with her dad in a group, and
now as a would-be solo act. For her
debut album, due in July, she teamed
with writers and producers who have
worked with the likes of Britney
Spedrs and Mandy Moore; for her
debut single, she linked with Bag &
Arnthor, who have produced 98°,
Riky Martin, and 702. This slick mid-
tempo track is truly a standout slice of
poppie, with a hair-trigger chorus
that vou'll hate yourself for loving; the
hook will absolutely bedevil your
brain. Nigel 13ck is shouting the video
for the track, farther demonsztrating

know why with one listen.—CT

for the hipper-than-thou, two dubs should
please the circuit boy-toys. It’s great to see
Midler cut way loose, after the glossy
demeanor of her previous efforts from cur-
rent set Bette. Absolutely vintage—CT

N*E*R*D FEATURING LEE HARVEY Lapdance (3:31)
PRODUCER: The Neptunes

WRITERS: P. Williams, C. Hugo, G. Thornton
PUBLISHERS: EMI Blackwood Music/Waters of Nazareth
Publishing, BMI; EMI April Music/Chase Chad Music/Gen-
marc Publishing, ASCAP

Virgin 16110 (CD promo)

After producing several hip-hop anthems
over the past couple of years, including O
Dirty Bastard’s “Got Your Money” and
Mystikal’s “Shake Ya Ass,” Virginia pro-
duction duo the Neptunes come into their
own with a personal project, N*E*R*D.
“Lapdance” leads off their In Search Of . ..
set. The guys start with an abrasively
funky rhythm, topping it with the smooth
sounds of an early-"70s vintage electric
piano, like blue cheese on spicy buffalo
wings. The lyric has a social message, com-
paring the government to strippers, and
uses plenty of strip-club innuendo, of
course. The motif is certainly amenable for
the marketing department: The video sup-
ports the track with some R-rated cine-
matography, and N.E.R.D.'s Web site
offers a free virtual lapdance, a cute, PG-
rated interactive version of the video. The
Neptunes have shown their prowess in the
studio, s0 it’s good to see them handle their
own project.—EA

SMOOTH JAZZ

SHEILA E. N Perfect Time (3:42)

PRODUCER: Sheila E.

WRITERS: Sheila E., R. Neto

PUBLISHER: not listed

Concord Records CJ00072 (CD promo)

Though she has contributed percussion
for many artists over the past decade,
among them Whitney Houston, Kenny G,
and Mariah Carey, former Prince protégé
Sheila E.’s 2000 album Writes of Passage
was her first full-on project since 1991’s
Sex Cymbal. From her Concord Jazz
debut comes this mellow, melodious track,
the sole selection on which the artist per-
forms a lead vocal. With help from vocalist
Lynn Mabry, Sheila E. delivers a silky
performance, gently insisting that “knowl-
edge and wisdom we will find/All things
happen in perfect time.” The laid-back
R&B melody comes courtesy of her long-
time touring band, the E Train, with
whom she recorded all of Writes of Pas-
sage. With co-writer Renato Neto’s taste-
ful keyboard work dancing lightly around
the vocal, Alex Al's funky-but-smooth
bass, and Sheila E.’s signature drums and
percussion, “N Perfect Time” is a relaxing
but passionate track that should pervade
smooth jazz radio through the coming
summer months.—CW

FIFTH SUN Aver Aver (3:57)

PRODUCERS: Prophecy Entertainment, the Producers
Coalition of America

WRITER: not listed

PUBLISHER: not listed

.447 LtdALoud 1964 (CD promo)

California-based rap group Fifth Sun rises
to the occasion with its debut single, “Aver
Aver.” A fusion of sounds that takes its
influences from the trio’s Latin-based
roots as well as West Coast hip-hop, the
track is a funky bilingual jaunt that
grooves with a Spanish hook. Incorporat-
ing a mariachi horn sample with a dark
bassline, trio members Jesse Gonzalez,
Brett Buldin, and DJ Dave Jams drop typ-
ical party and women-obsessed lyrics over
the track’s dark groove. The song, original-
ly released as an independent 12-inch in
1998, is already catching on in the group’s
home state and could become a staple at
mix-show radio nationwide. If any label
can bring the sounds of Fifth Sun to the
masses, Loud can—it’s the home to the
Beatnuts and the late, great Big Pun, the
first Latino rapper to go platinum.—RH

cn"'l'nlnl“‘uns- Eric Aiese, Rashaun Hall, Jeff Lorez, Deborah Evans Price, Chuck Taylor, Christa L. Titus, Christopher Walsh. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit
= and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%):
New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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for Li’ Romeo, Music IS All In The Family

Rapper Follows In Father’s, Uncle’s Fooisteps With SME Debut

BY MARC! KENON

NEW YORK—At the tender age of
11, rapper Lil’ Romeo has already
achieved something many more-
seasoned artists are still hoping for:
a No. 1 record. His debut single “My
Baby”—produced by Mike Diesel
and flavored by a loop of the Jack-
son 5’s own 1969 No. 1 “I Want You
Back”—reached that hallowed posi-
tion on the Hot R&B/Hip-Hop Sin-
gles & Tracks chart after only six
weeks. It currently stands at No. 2
on the chart.

Coming July 3 is Lil’ Romeo’s
eponymous album on SME/Priority
Records. Oh, and by the way, he’s
also the son of rapper/entrepreneur
Master P, who says of his son’s first
charting record, “We knew we had
something good with this single.”

Lil’ Romeo (aka Percy Romeo
Miller) wrote most of the songs on

the 16-track album, which is a
gumbo of sounds. There's the
bounce flavor of the South on such
cuts as “Where They At,” featuring
his dad; “CP3”; and “That’s Kool,” a
remix featuring Romeo’s uncle,
Silkk the Shocker. Other songs, such

LIl ROMEO

Ms. Toi Doesn’t Play Any Games
On Her Universal Debut, ‘That GirlP

BY MARCI KENON

NEW YORK—Even before the June
26 release of her Universal debut album,
That Girl, Ms. Toi has earned respect
from fans and fellow artists. That’s due
to appearances on Ice Cube’s “You Can
Do It,” which also features Mack 10, and
the remix of Dr. Dre’s “F**k You.”

“Rap artists have nothing but
respect for Toi,” says Keith Thomp-
son, senior director of marketing for
Universal Music Group. “That may be
one of the strongest components that
we have in this campaign.”

That campaign launched last sum-
mer when Ms. Toi toured with Dr.
Dre, Ice Cube, and others on the Up
in Smoke tour. The label created
75,000 bio cards to satisfy fan curios-
ity about the tour’s only female per-
former, the now 24-year-old Chicago-
born Toikeon Parham.

“I signed my deal the day before I
went on the touy,” says Ms. Toi, who's
a BMI writer via Toi’s World Music
Publishing. “During the tour I worked
on different songs and finished the
album after the tour.” She also bond-
ed with MC Ren, formerly of NN-W.A,
who makes a rare appearance on the
That Girl track “Bangin’,” produced
by Dame Grease of Vacant Lot.

Other guests include E-10, who spits
on “Work a Twist,” produced by Mike
City and rumored to be the second sin-
gle. Nelly and the St. Lunatics spar on
the melodic, laid-back “Be Like Me.”

“With all the competition out here,
they're going to need something to
wave in front of consumers,” says
Sonya Askew, urban music buyer for
Musicland. “Highlighting who makes
guest appearances helps entice the
consumer to check out a new artist.”

The 15-song set’s first single is the
danceable “Hand Clap,” which has
major crossover potential. It was
released to radio April 24 following its

April 3 vinyl-only commercial release.
National release of the accompanying
video kicked in April 23 with regional
servicing beginning April 30. Mare
Klasfeld directed the role-reversal
video. “All of the guys in the video are
naked and all the women show power,
not weakness—wearing ties and
suits,” explains Toi.

Much has changed for Ms. Toi—ini-
tially signed to now-defunct Red
Ant—who grew up in Los Angeles
and won a trophy at a local showcase
after performing
her first rhyme.
Following a brief
stint in Thic N the
Girls, a group cre-
ated by her cousin
Stephanie of the
group MoKenStef,
Ms. Toi embarked
on a solo journey,
working with such
acts as Solé and producers Terry
Lewis and Jimmy Jam.

“Her album represents another
example of how women are starting
to stake their claim in the rap game,”
says Thompson.

Ms. Toi, managed by Reno Cal-
houn for I No Music Group, visited
radio stations in March on the first
leg of a promotional tour. Through-
out May, street teams have distrib-
uted fliers, CD samplers, bio cards,
and stickers in more than 20 mar-
kets. An extensive print campaign
runs through June, complemented
by release parties, TV advertising,
and a possible club run, as well as
an upcoming interview and e-card
campaign via Vibe.com and Beat-
greets.com, respectively.

“Ms. Toi has worked so hard on
other projects,” concludes Julie Pilat,
music director at Seattle’s KUBE.
“Now it’s her time to shine.”

MS. TOI

as “The Girlies,” “Little Star,” and
“Make You Dance,” are hip-hop/
R&B/pop-oriented.

In addition to his dad—who says,
“I kind of oversee Romeo when he
writes to make sure he’s going in the
right direction”—Lil’ Romeo uses
other family members as a sounding
board for his music.

“I know it’s a hot track when my
cousins like it and start bouncing to
the music,” explains the fifth grad-
er, who’s a straight-A student. “If
nobody bounces to the music, it’s not

(Continued on page 28)

Coolin’ With Coo. Rapper Coo Coo Cal returned to his hometown of Mil-
waukee to film the video for his Tommy Boy debut single “In My Projects.”
Pausing on the set are, from left, WENZ Cleveland personality G-Spot, WGCI
Chicago air talent Maestro, KATZ St. Louis personalities Kaos and Kut, Cal,
and Tommy Boy’s head of mix-show promotion Al Lindstrom.

COURTSIDE: A lawsuit between the estate of Tupac
Shakur and Jimmy “Chopmaster J” Dright and
Dright’s Network One company has been settled. The
suit, filed April 27, 2000, focused on the album Tupac
Shakur: The Lost Tapes. In 1989, Chopmaster, Shakur’s
former Digital Underground mate, produced the 10-
track project, which contains the earliest-known studio
recordings featuring Shakur. Released April 18,2000, by
Lightyear Entertainment, it’s distributed by WEA in
the U.S. and by Koch in Canada. Terms of the settlement
were not disclosed.

MO MUSIC: It’s finally happening. Lil’ Mo’s debut East-
West/Elektra album, Based on « True Story, drops June
26, almost a year after its intended release date: July 11,
2000). But the no-holds-barred artist hasn't exactly been
twiddling her thumbs since signing with the label in 1998,
In addition to recording

her dream album, the
Queens-bred singer/rap-
per/songwriter/produc-
er—who has penned tunes
for Timbaland, BLACK-
street, and 702—also
made cameos on mentor

and The
Missy “Misdemeanor”
Elliott’s “Hot Boyz,” Bllles

Ideal’s “Whatever,” ™

The Rhythm
The Rap

Next’s “Wifey,” and Ja
Rule’s two R&B hits, “I
Cry” and “Put It on Me.”

“I guess I could re-title the album It’s About Damn
Time,” laughs Mo, while waiting to tape her first Soul
Train performance. “But I'm glad the label didn’t put it
out there just to put it out there. I don’t want to be a
write-off.” Given the props she has received for her musi-
cal track record thus far—including her own current top
10 single “Superwoman Pt. I1,” featuring rapper
Fabolous—it sounds as though there’s not much chance
of that happening.

Asked about the recent debuts of fellow soul sistahs
Sunshine Anderson :nd Syleena Johnson, Mo says,
“I’'m not knocking anyone else’s hustle. I'm just dealing
with me: still paying my dues, writing songs about real
situations where women are holding it down. But I also
try to have fun.”

The new album runs the gamut from the autobi-
ographical “My Story” to Carl Thomas’ melodic
guest shot on “Player Not the Game” to her own
fave, “Supa Star,” in which she upbraids people for
“living above their means and not taking care of
the real things.”

As Lil’ Mo the artist gets primed for a summer promo

by Gail Mitchell

ahakur Estate Settles With Chopmaster J;
LI’ Mo’s ‘True Story’ Finally Comes To Light

tour and various spot dates, Lil’ Mo the songwriter and
Lil' Mo the person are already looking ahead to more
dream projects. “I want to work with R. Kelly and Ste-
vie Wonder,” she says. “And I'm trying to study law. I
mean, I was gassed up when I got the chance to meet
Johnnie Cochran.”

JAM WITH PAJAM: PAJAM is the moniker adopted
by Universal Music Publishing Group’s (UMPG)
writer/producer team Paul Allen and Jimmy Moss.
Together since 1994, the pair first made a joyful noise
through their work with such gospel singers as Hezeki-
ah Walker and Karen Clark-Sherard—earning 10
Stellar Awards along the way. Since signing an exclu-
sive co-publishing pact with UMPG last September; the
twosome has trained its sights on the R&B/pop scene.
Sisqo6 has recorded the pair’s ballad “Without You” for
his upcoming Def Jam al-
bum; others who have
recently recorded PA-
JAM songs include
Brandy (“Hey Girl”), ’N
Sync (“Do Your Thing™),
Sisq6 girl group LovHer,
and fellow Def Jam
acts Kandice Love and
3rd Storee (Edmonds
Record Group/Def Jam).
Moss, who's also a vocal-
ist, plans to release his
own solo album this fall.

ASCAP TAPS DUPRI, BRYSON: Producer/song-
writer/artist Jermaine Dupri is hosting ASCAP’s
14th annual Rhythm and Soul Music Awards June 7
at the Hyatt Regency in Atlanta. Being presented
that evening with the organization’s heritage award
is singer/songwriter Peabo Bryson (“Feel the Fire,”
“I’'m So Into You”). Performers thus far include
singer/songwriters Gordon Chambers and Darwin
Hobbs. Also slated to perform is Dupri protégé Lil’
Bow Wow. “I might have all my artists perform,”
says Dupri, a two-tiine ASCAP Rhythm & Soul song-
writer of the yeur who'’s excited about being a first-
time host. “I just want everybody to come to Atlanta
and have fun.” That’s something Dupri is having right
now, thanks to the popularity of Lil’ Bow Wow. The
artist’s next project is to be released at the end of
September. Meanwhile, So So Def labelmate Jagged
Edge's Jagged Little Thrill album arrives June 26.
There’s also Dupri’s new solo album, Instructions,
coming mid-September. He’s also remixed Janet’s
next single, “Someone to Call My Lover.”
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itles which have appeared on the Hot R&B/Hip- | lle olyle, pril, anice
13| —| 1 | CHANGE THE GAME Recurrents are tit 92 TORTURE (), ASC /ThreereTenn ASCAP/Blind Man's Blufi, Combs, BMI/EMI Blackwood. BMI/Justin Combs, ASCAP/EM
VL BEINESGL 40 NENPHSSLEEK R0C4 ELADEF WDy | HOP Singles chart for more than 20 weeks and have dropped 41 PUT IT ON ME (Stavery, ASCAP/Mihite Rhino, ASCAP/Tru April, ASCAP/Dakoda House, ASCAP/Gloria's Boy. ASCAP) i
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TOP R&B/HIP-HOP ALBUMS:

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY

SoundScan®
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] i —==mi No. 1/HOT SHOT DEBUT B 52 | 42 | 41 | 25 | K-CI&JOJO A McA 112398 (12.98/18.98) X | 3
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43 35 32 10 | JON B EDMONDS 69998/EPIC (11.98 EQ/17.98) PLEASURES U LIKE 3 96 91 96 59 | CARL THOMAS A BAD BOY 73025/ARISTA (10.98/17.98) EMOTIONAL 2
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(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 miltion units (Platinum). 4 RIAA certification for net shipment of 10 million units (Dia-
mond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape
prices, and CD prices for BMG and WEA labels, are suggested hsts Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseek-
er Impact shows albums removed from Heatseekers this week. BB indicates past or present Heatseeker title. © 2001, Billboard/BPi Communications, and SoundScan, Inc.

FOR LIL' ROMEO, MUSIC IS ALL IN THE FAMILY

(Continued from page 2.)

a beat for me.”

He's also very clear on who his
audience is. “I write for the kids,”
says the New Orleans native. “One
of my songs is called “Your ABCs.’
If the little kids can sing my song,
then they can learn their ABCs.”

No Limit VP Barbara Pescosoli-
do thinks Lil’ Romeo’s album will
attract a broad demographic. “He’s
made a record that people of all ages
can appreciate,” she says. “Not only
is he invading the teen market, he’s
also reaching younger kids who can

relate to his music and understand
the subjects he’s talking about.”
Lil’ Romeo has been making the
radio and retail rounds, winning the
hearts of more than just the young
girls. “Romeo is well on his way to
stardom,” siys Violet Brown, direc-
tor of urban music for Wherehouse
Entertainment. “He has it all—
looks, personality, intellect, and tal-
ent. This is an album parents can feel
good about buying for their kids.”
With that in mind, Pescosolido
says that Lil’ Romeo will attend

‘I know 1t’s a hot
track when my
cousins like 1t

and start bouncing
to the music.’

—LIL’ ROMEO

roller-skating parties in major mar-
kets to promote the album. Those

markets include New York , Los
Angeles, and Washington, D.C.
Being pressed into service this fall
are Lil’ Romeo backpacks, book cov-
ers, and pencils.

In addition to doing some spot
dates on the current "N Sync tour,
as well as some shows with teen
singer Aaron Carter in June, Lil’
Romeo will be featured in a half-
hour special on Nickelodeon’s Teen
Nick concert series. It bows July 1,
with repeat broadecasts throughout
the summer.

The “My Baby” video, directed by
Nick Quested, has been serviced to
MTYV and the Disney Channel, with
it notching No. 1 on BET’s 106 &
Park and Nickelodeon’s Slimetime
Live. Lil’ Romeo has also made
appearances on TV’s Jenny Jones,
Rap City, and Soul Train.

Among the first stations to play
the “My Buby” single was WJMI
Jackson, Miss. Says PD Stan Bran-
son, “People loved it from the first
time we put it on. It’s been in our
top five ever since.”
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$i*Sé’s Luaka Bop Debut IS The Perfect Summer Soundtrack

SUNSET SOUNDS: It’s days after
Si*Sé’s spirited performance at
New York’s Mercury Lounge, and
we find ourselves unable (or perhaps
unwilling) to remove the act’s self-
titled debut from the CD player.
Awash in a variety of electronic fla-
vors (including deep house, drum-
'n’bass, and hip-hop), jazzy Latin
rhythms, and live instrumentation,
the bilingual Si*Sé (L.uaka Bop, due
June 12) is the type of recording
that will surely please those who
admire such artists as Sade, Bebel
Gilberto, Everything but the
Girl, Natacha Atlas, Soulstice,
and The Angel.

“Qur sound is about mixing things
up that aren’t usually mixed togeth-
er,” offers singer/songwriter Carol
C., who founded the group with pro-
grammer/keyboardist CLiff Crista-
faro (aka U.F.Low); it also consists
of viola players Jeannie Oliver and

HOT PLATE

*Mondo Grosso, “Life” (Epic/Sony
Music Japan single). Lifted from Mondo
Grosso’s forthcoming album, MG, the
Brazilian-skewed “Life” is a summer clas-
sic just waiting to happen. Intertwining
live instrumentation and savvy electron-
ics, the lively and spirited track becomes
one with the wonderfully sweet vocals of
Japanese newcomer bird. Depending on
your mood, there’s the soulful Main mix,
Jjumpin’ M.G. 2.7 Stepped mix, and the
string-laden Saudade Unplugged mix.

*Tinstar, “Sunshine” (V2 single). All
bases are covered on this irresistible track,
from progressive house (Hatiras’ Solar
Flare mix) and epic trance (Scott Hard-
kiss’ Stroboscopic Voceal) to alt-house (Eric
Kuppers Club Dubstramental) and Nuy-
orican-hued club (Masters at Work’s
Underground House mix). “Sunshine” is
culled from the London-based act’s sopho-
more dise, Dirty Bird, due July 24.

eSpace 7, “Space Station” (Clairaudi-
ence/Clarity Entertainment single).
Remember those deliciously quirky tracks
that Paradise Garage DJ Larry Levan
was known for championing? (Dinosaur
L’s “Go Bang” and Loose Joints’ “Is It
All Over My Face” come immediately to
mind,) If so, and if you seriously need some
of that off-kilter sparkle, go directly to
“Space Station.” It’s funky, jazzy, and
disco-y inthat classic West End way. And
vocalist Ugochi doesn't disappoint either:
Contact 7189564411,

*Sun Kings Featuring Diva Dish,
“Maskerade” (Subliminal single). George
Benson’s classic “Masquerade” is wicked
ly updated by the production duo of Dana
Kelly & Marcus Bell (aka Sun Kings). In
the process, “Masquerade” becomes
“Maskerade.” While the Main and Vocal
mixes certainly please, don’t overlook the
Daft Punk-inflected restructuring by
newcomer Who da Funk (aka Alex
Alicea & Jorge “DJ Lace” Jaramillo).

auce
TRAX
by Michael Paoletta

Olivia Martinez, percussionist Neil
Ochoa, bassist Morgan Phillips,
and drummer Ryan Farley.

“Except for Neil, who's from
Venezuela, we all hail from the New
York City area,” continues C., whose
parents migrated to New York from
the Dominican Republie, hence the
set’s Spanish and English lyrics. “So,
we try to merge the different styles
of music that make up the city’s land-
scape—because that’s what we hear
every day of our lives.”

When the two founding members
befriended each other two years ago,
C. was working as a DJ (primarily at
drum’n’bass events), collaborating
ontracks with DJ Dara, and singing
back-up for R&B singer Amber-
sunshower, while Cristafaro was, as
he puts it, “fiddling in the under-
ground hip-hop scene” as an MC.

Prior to meeting face to face, the
two swapped music and lyrics. “I
was supplying Carol with musie,”
Cristafaro recalls. “She, in turn,
would get me lyrics. It was all a very
interesting process, especially since
I had this hardcore way of thinking.
But when I heard Carol’s vocals, my
music began taking on a different
life, full of twists and turns. Her
voice offered me and my music a
whole new perspective.”

According to Cristafaro, “Her
voice imparted the music with a sen-
suality, an element that I had always
tossed to the side on my earlier proj-
ects. By feeding off each other musi-
cally, both of our minds opened. We
both discovered that we weren’t
afraid to try new things.”

After recording an electronic-
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

leaning six-track demo, both C. and
Cristafaro came to the realization
that their music was missing one ele-
ment: live musicianship. Explains C.,
“I called my friends and Cliff called
his, and we formed a band. After a
few rehearsals, we booked a show at
Baby Jupiter.”

“We were completely green and
probably shouldn’t have been play-
ing live so soon,” Cristafaro says in
retrospect. “But it was fun, and the
club was packed with our friends
and family members.” Also in atten-
dance was an A&R exec from
Luaka Bop.

Two shows later, Luaka Bob
founder David Byrne was in the audi-
ence. And then the negotiations began.

“It was both nerve-wracking and
exciting,” says Cristafaro of the
duo’s initial meetings with Byrne.
“We weren'’t sure if we were ready
for where it was all headed,” C.
recalls. “We didn’t have much time
to develop as a live band before
heading into the studio to record the
album. Even now, we wonder if our
expectations should be higher.”

Well, we think they should wonder
no more. Produced by Cristofaro—
along with Michael Mangini,

Michael Tuosto, and Chris Kaz-
imir—Si*Sé bursts with sublime
orchestral maneuvers and lounge/
dancefloor potential. Such tracks as
the melancholic “Slip Away,” a clever
re-working of Oran “Juice” Jones’
“The Rain” (here titled “Rain”), the
Ipanema-ready “Biscocho Amargo,”
the dub-inflected “Burbuja,” and the
drum’n’bass-lite sounds of “Aire”
back this up.

As for the piéce de résistance, go
directly to the Middle Eastern-
speckled “Cuando” and just try not
giving it up—to the music, that is.
With Si*Sé’s Si*Sé, we've found
our soundtrack for summer 2001
and beyond.

SUMMIT UPDATE: In case you
haven’t heard, the eighth annual
Billboard Dance Music Summit is
preparing to take on New York
(again) July 24-26. As in previous
years, the event will encompass
daily panels (held at host hotel the
Waldorf-Astoria) and nightly artist/
DJ showecases (at various clubs).
This year, Strictly Rhythm’s Ultra
Naté and Logic Records’ Gloria
Gaynor will spotlight their respec-
tive (vocal) wares at the opening-

SI'SE

night fete at the Shine club. Both
artists will deliver live sets—yes,
with bands! The Angel, King Britt,
and DJ Smash will handle all
turntable activities before, between,
and after the performances.

On Wednesday night, July 25,
Summit attendees will party al fres-
co, under the stars, at the Sunset
Terrace at Chelsea Piers. DJs for the

(Continued on next page)

BY RICK SALZER

With the imminent scheduled
arrival of Q-Burns Abstract Mes-
sage’s Invisible Airline (Astral-
werks, June 26), those with a fear
of flying may find some respite.

“I tried to capture the hazy,
euphoric feeling you get when
you fly,” explains Q-Burns
Abstract Message’s mastermind,
Orlando, Fla.-based producer/
remixer/DJ Michael Donaldson,
of the set. “While I would rather
say this is a concept album with-
out a concept, the fact remains
that the airline/flying theme
holds the record together.”

Astralwerks began laying the
groundwork for Invisible Airline
last March, when it delivered a
white-label promotional 12-inch of
the progressive house jam “You
Are My Battlestar,” featuring Lisa
Shaw, to club and specialty radio
mix-show DlJs.

In early August, the label will
issue the radio-primed, Everything
but the Girl-leaning “Shame” as
the album’s first commercial single.
“Shame” also features Shaw, who
performed on half the tracks on
Invistble Airline.

“While I am known more in
house circles, I am also into rock
and funk,” notes Shaw, who is cur-
rently recording her debut album
for Naked Music. “Michael and I
are similar in this manner. He
appreciates so many different
styles and genres of music and this

0-Burns Abstract Message, Astralwerks Taking Flight

becomes very apparent after listen-
ing to the album.”

Retailers seem to agree. “Of all the
producers to emerge from the Flori-
da breaks scene, Q-Burns is the one
that’s able to adapt his sound to an
elder, more mature audience,” notes
Shawn Schwartz, co-owner of Brook-
lyn, N.Y.-based specialty retailer
Haleyon. “His new
album should do
very well for us.”

Steeped in
dreamy, electronic-
~ enhanced pop/funk
' landscapes, with
touches of Beth Or-
2 ton-shaded folk,

Invisible Airline

could very well suc-
ceed in a few different markets. That
said, Donaldson is not relying on any
one medium for the album’s success.

“I’'m not going to be optimistic
about radio because it is a very dif-
ferent animal than [it was] when [
was a college disc jockey 11 years
ago. But at the same time, this record
pays homage to my diverse musical
tastes; hopefully, it can attach itself
to many different people’s feelings
about music.”

Donaldson, whose songs are pub-
lished by Eighth Dimension Publish-
ing, BMI, says he will not rely on
remixes to help the aloum penetrate
the various markets. However, he
confirms that King Britt, Hakan
Lidbo, and Tom Chasteen have
remixed various tracks from the

DONALDSON

album. Additionally, Donaldson
himself has created different ver-
sions and mixes of each track on
the album.

“We've done edits for the CD
version, as well as longer, DJ-
friendly edits for the vinyl, and
shorter versions for radio. And
while each version has a different
appeal, the integrity of the song is
always kept in place.”

Fans and curiosity-seekers of Q-
Burns Abstract Message can visit
the label’s Web site (Astralw-
erks.com) to sample such music.

“We’ll have samples of the
album on the site for download,”
Astralwerks product manager
Ashley Warren says. The site will
also stream “full tracks for people
to listen to before buying the
album,” Warren adds. In the
future, the site will deliver online
chats with Donaldson.

Until then, Donaldson, who has
remixed tracks for artists as
diverse as the Supreme Beings of
Leisure and Britney Spears—and
produced several tracks for Jim
White’s No Suel Place (Luaka
Bop)—will continue his quest for
the perfect beat.

“It’s very easy to either make
a pop song or an experimental
one,” he says. “What’s not easy is
to combine elements of both
worlds and have the result be
something that completely
works—which is what [ tried to
do with Invisible Airline.”
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DANCE TRAX

(Continued from preceding page)

evening are Danny Krivit, Steve
Travolta, and Dimitri From Paris,
who will deliver a “sunset mix.”
The closing-night celebration at
Centro-Fly will house three distinct
atmospheres. The club’s main room
will spotlight the turntable skills of
the U.K.'s DJ Paulette (Nervous
Records) and Rhythm Masters
(Tommy Boy Silver Label) and
New York’s Erick Morillo (Sub-
liminal). Fans of 2-step are advised
to go directly to the club’s Pinky
room, where Mark Hill (one-half of

London-Sire act Artful Dodger)
will be manning the turntables.
Those with a hankering for the
soulful and Paradise Garage-etched
are encouraged to visit New York
DJs Bobby Shaw and Tony Troffa
in the Tapioca room.

This year’s conference also fea-
tures a new-talent discovery contest,
with the winner performing at one
of the nightly showcases. For com-
plete details, 1-ules, and regulations
about the contest, as well as addi-
tional info and updates concerning

the Dance Music Summit in general,
log on to billboard.com/events/dance.

NEW & NOTEWORTHY: These
days, and with the glut of a life-
time, dance/electronic compila-
tions are a dime a dozen. What
follows are some compilations ya
need to know (and care) about:
Sunrise at Tarifa—The Finest in
Deep and Disco House (UCA
Germany/InterGROOVE
Records); La Gare—Lounge Sta-
tion, Selected by DJ Sonic & DJ

Terry (L.e Maquis France, racked
by Musicrama); The Afro House
of Irma—Afrodesia, Vol. 2
(Irma); Buddha-Bar 111 (George
V Records France, racked by
Musicrama); Johnny Vicious &
Tall Paul’s Club Nation Ameri-
ca (Ministry of Sound/Ultra);
Mixin’ Marc vs. Richie San-
tana’s Massive Underground
(UC Music/Strictly Hype Record-
ings); Spundae Presents Inter-
pretations II by Jerry Bonham
(Spundae/Mute); Trip do Brasil 2

(Rythmix/Sony Music France);
Plastic Buddha—Throwing
Stones in Placid Pools and
Transatlantik Lounging 4 (Life
Enhancing Audio/N.E.W.S. the
Netherlands); Chillout 2001, V.1
(Nettwerk America); Guidance
Recordings: Hi-Fidelity House:
Imprint 8 (Guidance Record-
ings); Mark Farina’s Mixer—
the Future Sound of America:
Rewind (DMC/Razor & Tie);
and DJ Disciple’s Selections
(Northeott Productions).
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This in-depth annual report coincides
with Billboard's 2001 Dance

Music Summit, the Dance music
industry’s premiere event. Coverage
includes a look at the breeding
grounds for experimental music, the
Dance Music Summit's program
guide, a profile of the European
Dance music scene, and an
expanded look at Electronic

music, including a year-to-date
Electronic albums recap chart.

Don’'t be left out of this
important issue!

SPECIAL BONUS

Buy a full page in Billboard and
get your frack included on our
Dance CD sampler, and geta
special Billboard.com spoflight
ad at areduced rate. Bonus
distribution at the conferencel

Issue pare: July 1
an clLose: June 19

Contact: Andy Anderson o T. 646-654-4692 ¢ F. 646-654-4799 » aanderson@billboard.com

New York
646.654.4696

Los Angeles
323.525.2307

London
44.207.420.6072

Nashville
615.321.4297
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july 24 - 26 « waldorf astoria « new york city *

jnnouneingt
nigntly events....., new tﬁlllll‘twglcl!llm‘ll e

LIVE PERFORMANGES

at N.Y.’s hottest night clubs:
Shine, Centro-Fly &

Sunset Terrace at Chelsea Piers

Ultra Nate Wity
Strictly Rhythm Records ""

Gloria Gaynor “Anpg

Win a chance to perform at DMS2001

Go to www.billboard.com/evenis/dance/contest
and print out submission form.
Send completed form with one song on
cassette or cd, picture and bio and
payment of $75 for each submission to; -
Michele Jacangelo. Billboard,
770 Broadway, 6th floor, 10003

sSubmission Deadline: June 28

5 For complete details, rules ar d regulations
Logic Records www.billboard.com/events/dance/contest 57
{Submissions sent without completed form and payment will not be occepjeﬂ.) ‘?"}'f#/‘f

Official ARter-Party at Frying Pan

immediately following Opening Night Party...
presented by

Strictly Rhwthm/Grocvilicious/G2

' p g n a l Encompassing the Intemet, marketing, prorh'ofion,
distibution, radio, producars/remixers/ DJs, legal issues, IEE

Gloria Gaynor

Reina, Crystal Waters & Abigail licensing, arfist/DJ bookings & management & more. HET —

PERFORMING DIs « Bobby Shaw, New York CONFIRMED PANELISTS (as of 5729)

* Dimitri From: Paris, Paris » Erick Morillo, New York » The Angel, Supa Crucial Recordings ~ * Steve Lau, Kinetic Records

« Artful Dodger's Mark Hil, Lendon  * Smash, New York * Maurics Bemstein, Giant Step i ey e
 The Angel, Los Angeles + Rhythm Masters, London « Michael Cohen, Warner Music Group ~ S¢th feiman, Music Ghoice

. =A = ; » Sarina Paris, Playland/Priority
 Paulette, Lordon Tony Troffa, New York Claucha Cisseita, Maxi Records  Tony Portell, 4 Liberty Records Lid.

] Joe.Danziger, DJCer?traI.com . * Peter Rauhofer, Star 69 Records
* Loure DieVito, E-Lastik Recordings + Kelly Schweinsberg, Logic Records

0PP-Site OtUDID tours Uy | | coveaemos + David Stee, 2 Musi

. ‘" + Swedish Egil. Grooveradio.com * Marci Weber, MCT/BOLD
Tours and demonstrations at "o"”cfn » Jeannie Hopper, Liquid Sound Lounge  * Junior Vasquez, Junior Vasquez Music
Village Mastering and Sony Studios. :

Doin’ it eroperly. .. tHe ONly WY we Hnow Wow!
t0 regigeer

gponsonreEuipe
Name: -1 i E
I'ﬂm billboard.com/events/dance T FRR L ity i
: Title: crodriguezahilboare.com
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BNA's Lonestar ‘Already’ Getting Response To New Album

BY DEBORAH EVANS PRICE
NASHVILLE—Following a hit
album is no easy feat, but BNA
band Lonestar refused to be intim-
idated by the success of its plat-
inum-selling album Lonely Grill
when it went into the studio to
record the forthcoming I'm Al-
ready Thevre.

Indeed, according to Lonestar
lead vocalist Richie McDonald, the
success of Lonely Grill, propelled
by the multi-format hit “Amazed,”
provided a more comfortable
platform from which to launch the
band’s new endeavor. “We felt
pressure when we recorded
Lonely Grill. We had to do some-

thing,” McDonald says of Lones-
tar’s third album, which followed
1996’s self-titled debut and 1997’s
Crazy Nights.

McDonald says the success of
Lonely Grill, which has spent 104
weeks on Billhoard’s Top Country
Albums chart, “gave us the luxury”
of being more confident in record-
ing the new album. “You always feel
pressure,” he says, “but it’s more
going in and just wanting to do bet-
ter than the last time. You try to
find passionate songs. There was
pressure, but not as much pressure
as there has been.”

In approaching the new album
with producer Dann Huff, McDon-

ald says their philosophy was “if it
isn’t broke, don’t break it. It seems
like we found our niche with Lone-
ly Grill and the sounds that Dann
Huff created, and we wanted to go
in the same direction. Everybody
said, ‘Will you have another
“Amazed” on there? And we didn’t
want to do the same thing twice
because everyone would say, ‘Hey,
they did it again.” We just wanted
to make it different but still let it be
the same direction.”

One perk the group gleaned
from Lonely Grill’s momentum
was having its pick of Nashville’s
top songs. “That’s another luxury
when you have success on your

Derailers Back On Track With Lucky Dog;

GCorus Entertainment Purchases BGM

SIGNINGS: The Derailers have been signed to Sony
Music Nashville’s Lucky Dog label. The Austin, Texas-
based group previously recorded for London/Sire
Records. Their first Lucky Dog album, produced by
Kyle Lehning, is due Aug. 14 and features Delbert
McClinton playing harmonica on one track.

Dualtone Records has signed former Decea artist
Chris Knight. His first aloum for the label, Pretty Good
Guy, is due Sept. 4. Dan Baird, formerly of the Geor-
gia Satellites, is producing.

The William Morris Agency has signed Lucky
Dog/Columbia artist Charlie Robison for book-
ing representation. He was previously booked by

continue her role as honorary chairperson of BCM.
Meanwhile, BCM has licensed the production, broad-
cast, and marketing rights to the annual Canadian
Country Music Awards show for the next five years.
BCM’s plans include the largest budget commitment
for the show in its 15-year history. This year’s show will
be held Sept. 10 in Calgary, Alberta.

ARTIST NEWS: Lyric Street artist Kortney Kayle
has landed a recurring role on sister company ABC-
TV’s daytime drama One Life to Live. Kayle will play
herself throughout the summer and will have several
musical performances on the show. Her debut appear-
ance airs the week of July 2, and her first musical per-

formance on the show is

ON THE ROW: Karen
Conrad has been promot-
ed from VP to senior VP
of country music for BMG
Songs. Also in BMG’s
Nashville office, Ron
Stuve is promoted to VP
of the repertoire depart-
ment. He had been senior

Monterey Artists.
Nashville

July 20.

Brad Paisley and
Chris LeDoux will be
among the performers
on the TNN Country
Weelly Awards June 13
in Nashville. Charlie
Robison will be a pre-
senter on the show.

director of the depart- - LeDoux, who will per-
ment. Replacing him in . form, “For Your Love,”
that capacity is Chris by Phyllis Stark will be making his first

Oglesby, who was previ-
ously senior creative director. Michelle Berlin is named
creative director of the repertoire department. She joined
the company in 1998 as a professional manager:
Meanwhile, at Universal Music Publishing in
Nashville, Kent Earls is promoted to senior director
of creative services. Betty Reid, formerly of Warn-
er/Chappell Music, joins as director of business affairs.
Katie Dalton, formerly of PolyGram Music, joins as
creative director, as well as product manager for sev-
eral Universal writers. Creative director Molly
Reynolds gets the additional title of coordinator of
alternative markets and will develop opportunities for
Universal writers in the pop, rock, alternative, and
R&B markets.

OH CANADA: Canadian company Corus Entertain-
ment recently completed the 100% purchase of Balmur
Corus Music (BCM), a music and TV production, dis-
tribution, marketing, and talent management company
formed last year through a partnership between Corus
and Anne Murray’s Balmur Entertainment Ltd.
BCM’s music publishing, artist management, and pro-
duction facilities are based in Toronto and Nashville.
Corus also owns Canada’s Country Music Television
and four country radio stations in Canada. Murray will

TV appearance since
his liver transplant surgery last October. Backing
LeDoux on stage will be Charlie Daniels on fiddle.

Capitol will repackage and rerelease Chris Cagle’s
Play It Loud June 19, adding two more songs and other
elements on an enhanced CD. The album was original-
ly issued on Cagle’s previous label, the now-defunct
Virgin Records. The album will feature a new cover
and packaging and will also contain the video for “My
Love Goes on and On,” behind-the-scenes footage of
Cagle on the road, and new photos. The new songs are
“I Breathe in, I Breathe Out,” a Cagle/Jon Robbin
composition previously cut by David Kersh, and “Are
You Ever Gonna Love Me?” Cagle is also set to make
his Grand Ole Opry debut June 16.

Fan Fair will take on a new, charitable benefit ele-
ment this year. Half of the net proceeds from the event
will go to charities designated by participating artists.
In addition to picking the charity of their choice, artists
may also select one of two nonprofits officially desig-
nated by Fan Fair: the Country Music Retirement
Center and the Country Music Hall of Fame. The
remaining net proceeds will continue to go into the
Country Music Assn.’s special fund for the promotion
and development of country music. Fan Fair is set for
June 14-17 in Nashville.

previous album—all the great
writers in Nashville are definitely
pitching you their ‘A’ songs,” says
McDonald, whose bandmates are
guitarist Michael Britt, drummer
Keach Rainwater, and keyboardist
Dean Sams. “Unfortunately there
are only 12 songs on an album. If
not, we would have had 100 great
songs on there. It was a tough
selection process. You just narrow
it down to those ones that you real-
ly feel passionate about.”

LONESTAR

MeDonald is particularly enthu-
siastic about “Not a Day Goes By,”
written by Steve Diamond and
Maribeth Derry. Another one of his
favorite cuts is “Unusually Unusu-
al,” penned by VFR Records artist
Mark McGuinn of “Mrs. Steven
Rudy” fame. McDonald remembers
being so excited the first time he
heard it that he called McGuinn’s
publishing company from a hotel
room in London. “I didn’t realize
the time difference, and I got the
answering machine,” he recalls. “1
said, ‘I wanted to leave this mes-
sage for Mark McGuinn and let him
know that Lonestar loves “Unusu-
ally Unusual,” and if he pitches it
to anyone, we’ll break his legs.’
Then I saw Mark at the [Academy
of Country Music Awards], and he
said, ‘Richie, I saved that message
because I thought it was the funni-
est thing.””

The title cut from the new album
is whetting appetites for its June
26 street date. “The Lonestar sin-
gle is the fastest-performing
record that I’ve had on the air in a
very long time,” says Gail Austin,
PD at WCOL Columbus, Ohio.
“We started playing it at 50 spins a
week and haven’t stopped since.
People have been saying this sin-
gle could be as big as ‘Amazed.’ It
has that potential.”

McDonald, a Sony/Tree writer,
co-wrote the song with Gary Baker
and Frank Myers. He's especially
gratified by the single’s success
because the song is so personal to
him. “I called home one night and
was talking to my son, Rhett, who
was 2 years old at the time, and he
asked, ‘Daddy, when are you going
to be home? It hit me real hard,” he
says. “It always hits me hard, but
that particular night we’d been
gone for six weeks, and I just
remember hanging up the phone
and thinking, ‘Physically, I'm not

able to be at home a lot of the time,
but in our minds, we don’t ever
leave.” So I started this song.”

RCA Label Group (RLG) chair-
man Joe Galante is naturally
pleased with the single’s quick
ascent of the charts. It rises 6-4
this issue after just nine weeks on
the chart.

“Lonestar was the first group I
signed when I came back to Nash-
ville,” Galante says, referring to
his return to Music Row after a
stint with RCA in New York.
“I've always been impressed with
how good a band they are, and on
each and every record, they’'ve
grown tighter and better. They
are going to continue to be part of
the fabric of country music 20
years from now.”

Though “Amazed” brought the
band success beyond the country
format, there are no plans to con-
tinue pursuing crossover success.
“Lonestar is not creating music to
be pop. Lonestar is just creating
great musie,” says RLG executive
VP Butch Waugh. “If we can have
pop success, that’s great.When you
listen to the album, there are songs
that could easily cross to pop, but
that's not the way the album was
cut. The album was cut for country
radio. If we have pop success, it will
be natural and organic, just the way
‘Amazed’ was.”

According to Debbie Schwartz,
senior director of marketing and
artist development for BNA
Records, the label plans an aggres-
sive push at radio in the weeks
before the album streets. In addi-
tion to a syndicated radio special,
hosted by actress Victoria Prineipal
(who Waugh says is a huge Lones-
tar fan), Schwartz says the band
will be “hitting their equity mar-
kets, performing acoustically at
radio stations.”

Managed by Borman Entertain-
ment and booked by the William
Morris Agency, the band has been
getting key exposure performing as
part of the George Strait Country
Music Festival. “We’re using the
tour as a vehicle to bring awareness
to the consumer about this new
record,” says Schwartz. “We're
looking at doing TV buys on cable
networks, and we will be handing
out postcards promoting the new
release at the Strait dates.”

Waugh says the retail campaign
for the new record is “set up like
the Eiffel Tower.” Plans include
prime positioning, point-of-
purchase materials, and a perform-
ance by the band at the Wal-Mart
stockholders meeting. There are
also plans for a special event at the
Mall of America (the largest fully
enclosed retail and entertainment
complex in the U.S.) during street
week that will involve Sam Goody
and KEEY (K102) Minneapolis.
The lubel is also organizing special
Father's Day promotions, since the
single offers natural ties to the hol-
iday’s sentiment.
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Hubbard Sheds Gynicism For ‘Eternal And Lowdown’ On Philo

BY VERNELL HACKETT
NASHVILLE—Texas artist Ray
Wylie Hubbard has maintained a
loyal listener base worldwide be-
cause he has managed to hold on to
the integrity of his music.

While his music has evolved
through the years from “Up Against
the Wall, Redneck Mother” in the
1970s to “Conversation With the
Devil” from his 1999 CD Crusades of
the Restless Knights, Hubbard had
about a dozen years in the middle
where he was seeking his way in life.

Drugs and aleohol were his major
focus back then, and although he
maintained the lifestyle through his
musie, it wasn’t until he became a
sober person on his 41st birthday,
Nov. 13, 1987, that he really began to
come into his role as a songwriter
and performer. It was five years
before he released Lost Train of
Thought, the album that was the
beginning of the music he writes and
performs today.

The July 3 release of Eternal and
Lowdown on Philo/Rounder Rec-
ords is, as Hubbard describes it,
“kind of rootsy and raw, but just
really a cool record.”

“I got all that [eynicism] out of my
system in the last record,” Hubbard
says. “I started listening to my early
influences of bluegrass and blues
and picked up a little bottleneck
slide. The writing still has similar
themes of redemption and hope, just
in different characters. When I'm
writing a song, I never know how
it’s gonna turn out.”

Eternal and Lowdown was pro-
duced by Gurf Morlix (Hubbard had
worked with Lloyd Maines on his
previous three), who has also pro-
duced Lucinda Williams, Slaid
Cleaves, Tom Russell, and Robert
Earl Keen. “I had a great time
recording it,” Hubbard says. “[Mor-
lix] has a lot of tonal integrity. My
record just really sounds right.”

Morlix engineered and produced
the album and also played guitar
and sang on it. Other featured musi-
cians include Rick Richards on
drums, Ian McLagan on organ,
Eamon McLoughlin on fiddle, Jeff
Plankenhorn on dobro, Martha Mer-

riell on harmony vocal, and Bryan
Standefer on viola.

The album is being serviced to
Americana and triple-A radio, ac-
cording to Rounder Records GM
Paul Foley. The single “Three Days
Straight” was shipped to triple-A
stations June 4.

“With Ray coming off his best-
selling record to date, Crusades of
the Restless Knights, we are hop-
ing to double sales
with the new one,”
Foley says. The
label plans to break
it out of Texas,
concentrating on
Austin, Houston,
and Dallas, with in-
stores in those
markets.

“Ray is on the
road constantly, so we'll be looking to
do in-store performances in a lot of
markets around the country,” Foley
says. “As he goes across the country,
we'll look for tie-ins with radio and
retail to promote the CD.”

Rounder is setting up “win it
before you can buy it” weekends prior
to the release. It will also do presales
at Internet sites, including Amazon
and barnesandnoble.com, where fans
will be able to hear the music and
order it for delivery on July 3.

“We’ll also do e-mail campaigns
with online retailers,” Foley says.
“They identify people who pur-
chased Ray in the past and send
them an e-mail to let them know
there is a new album.”

Brett Dylan, operations manager
of KHYTI Plano, Texas, says Hub-
bard is a staple at the suburban Dal-
las Americana station, where “Con-
versation With the Devil” is one of
the station’s most-requested tunes.
“We've been dipping into the new
album just a little, playing two
tracks [“Mississippi Flush” and
“Three Days Straight”], both of
which are receiving strong reaction
from listeners.”

Dylan says listeners appreciate
Hubbard because “he’s run the
gamut—he’s been down and he's
been back up, and now he’s at a great
level and happy with his life. He’s

HUBBARD

married to a great woman and got a
great kid. He’s got his head screwed
on. People look to him like a Texas
guru. People say he’s aliving legend,
aleader and not a follower. When he
sings, they listen.”

Bruce Kidder, PD at KHYT, says
Hubbard is “a Texas guru, guidepost,
spiritual adviser, and core cosmic

cowboy. [The new album is] lighting
the phones here at KHYL.”

Martin Coulter, buyer for Water-
loo Records in Austin, says that new
folk bands admire and respect Hub-
bard as a singer/songwriter. ‘“‘He was
never affected by the decline of the
progressive country cowboy image.
He never changed to be something

else. So a lot of people that listen to
him still see a true vision there, as far
as what his writing is and how he
crafts a song. Every album has just
gotten better.”

Hubbard is booked by Dick
Renco at Muzik Management and
managed by Judy Hubbard in Wim-
berly, Texas.

Six Questions is an occasional fea-
ture that focuses on noteworthy
industry people.

NASHVILLE—Bob Romeo, exec-
utive VP of TBA Entertainment’s
fairs and festivals division, is a vet-
eran talent buyer with more than
25 years’ experience. He won this
year’s talent buyer/promoter of the
year award from the Academy of
Country Music. Romeo and TBA
buy talent for more than 400 fairs,
festivals, and rodeos nationally.

Does country music have as
much clout at fairs as it once did?

No. When I first got into this
business about 25 years ago, there
were probably 20 acts that could
consistently do business at fairs.
Today, if you don’t have Tim [Me-
Graw] and Faith [Hill], Dixie
Chicks, Shania [Twain], or Garth
Brooks, business is spotty at best,
and the fairs never had a shot at
those acts. We're definitely in a
downturn, but do I think it will
bounce back? Yes.

Are multi-act tours like the
Strait Fest and the Brooks &
Dunn tour, along with their radius
clauses [where acts coming into a
market are prohibited by contract
from playing within a specified
radius of time and geography],
having an impact on the fairs?

Yes. There is just so much more
competition now for the entertain-
ment dollar, period. As for these
radius clauses of 200 miles or what-
ever, [ understand why [promot-
ers] are doing that. They want pro-
tection. They want to sell tickets.

Keeping The Faith In The Business Of Fairs

But it does make things tougher.
What are the fairs and festivals
interested in talent-wise this year?
A lot of our clients accept the
changes in country music and realize
it’s a cycle, with peaks and valleys.
Five or six years ago we started tosee
classic rock come in, with Steve Miller
Band, REO, Styx, and others all doing
great business at fairs. Three years
ago we started seeing pop do well at
fairs, including 98°, Britney Spears,
and Christina Aguilera. This year, if

SN QUESTIONS

Bob Romeo
| is exaculive

VP of TBA

Entertainment’s
% fairs and

festivals division

the smart fair buyers could do what
they wanted, they would have two
country acts—one young, one tradi-
tional—two pop acts, and probably
two rock or contemporary rock acts.
But with SFX buying up so many
dates to fulfill their amphitheater obli-
gations, those dates don’t exist for
fairs. The fairs want what SFX has on
tour. Would Tom Petty, Matchbox
Twenty, or Aerosmith work in
Cheyenne [Wyo.]? Yes, that’s not an
issue—even at $200,000-$300,000 it’s
not an issue. But when I see those
packages at $600,000-$700,000 a night,
I don’t have any clients that would
belly up to that. There definitely is a
price sensitivity, and the fair business

has a lower threshold than the con-
cert business [at large].

Is there a stigma attached to
playing fairs?

Yes, particularly with the hot rock
acts. If an act doesn't think your place
is hip, you don't have enough money
to buy the act. In country music, alot
of it has to do with production. Tim
and Faith, for example, did no fairs
last year because they wanted to
have that big production, the nine
trucks, and 95% of fairs can't handle
that. If you saw the Dixie Chicks tour,
how could you put that outside at a
fair? It’s not that they hate fairs—I
just think a lot of these acts want to
bring in this big, dynamic show.

Are paid grandstands being
replaced by free stages?

Yes. We're seeing more and more
of our fairs saying they can'’t afford
or get the big names, so what are
their next choices? A lot of acts
won't sell the 10,000 seats, so [the
fairs] just upgrade the level of free
entertainment with $5,000 acts and
let the people see them for free. The
business is splitting so much, and it
will get harder and harder for the
midlevel acts to find work.

Are fair buyers in general
more savvy than 10 years ago?

The ones that want to be more
savvy are, and others have their
heads in the sand. We want to help
the fairs realize they can’t always do
it the way they used to. The chal-
lenge is to market better, to mer-
chandise tickets better—including
on the Internet—and to get more
into the national sponsorship arena.

RAY WADDELL

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

3 AINT NOTHING " BOUT YOU (Sony/ATv Tree,
BMI/Wenonga, BMI/Universal, ASCAP/Memphisto,
ASCAP) HL/WBM

34 ANGELS IN WAITING (WB, ASCAP/Cal W,
ASCAP/0'Shaughmessy Avenue, ASCAP*Peer Music Ill,
BMI/Wide Ocean, BMI) HLAWBM

29 AUSTIN (Talbot, BMI/Kirstisongs, ASCAP)

55 THE BIRD SONG (Major Bob, ASCAP/Bezz Cason,
ASCAP/Southern Writers Group, ASCAP) WBM

18 BUT I DO LOVE YOU (Realsongs, ASCA>) WBM

43 COME A LITTLE CLOSER (Curb Congregation,
SESAC/Monkids, SESAC/Lil-Stratton, SESAC/Curb,
ASCAP/Charlie Monk, ASCAP/Mick Hits, ASCAP) WBM

38 COMPLICATED (EMI Full Keel, ASCAP/April Blue,
ASCAP/EMI Blackwood, BMI/Zomba, BMI} HL/WBM

59 DIDDLEY (Bakerbilly, ASCAP/Platinum, BMI/South
Eden, ASCAP)

1 DON'T HAPPEN TWICE (EMI April, ASCAP/Gotta
Groove, ASCAP/Copyright.net, BMi/Mchore, BMI) HL

15 DOWNTIME (Gravitron, SESAC/Bluewater, SESAC/EMI
Full Keel, ASCAP/Blakemore Avenue, ASCAP) HL

26 A GOOD WAY TO GET ON MY BAD SIDE (Universal,
ASCAP/Memphisto, ASCAP/Zomba, BMTeren It Up,
BMI) WBM

2 GROWN MEN DON'T CRY (Larga Vista, ASCAP/Scarlet

Rain, ASCAP/Sony/ATV Tree, BMI) HL

58 HELPLESSLY HOPELESSLY (Sony/ATV Tree, BMI/
Songs Of Teracel, BMI/Songs Of Universal, BMI) HL

50 HONEY DO (Mighty Nice, BMI/Al Andersongs,
BMI/Bluewater, BMI/Songs Of Windswept Pacific,
BMI/My Life's Work, BMI/Yellow Desert, BMI/l Want To
Hold Your Songs, BMI/Rio Bravo, BMI) WBM

41 HOW COOL IS THAT (Sony/ATV Tree, BMI/Warner-
Tameriane, BMI/Major Bob, ASCAP) HL/WBM

5 1 COULD NOT ASK FOR MORE (Realsongs, ASCAP)

WBM

T 1F{FALL YOU'RE GOING DOWN WITH ME (Hillbillith,
BMI/Songs Of Sally Sue's Medicine Show, BMI/Songs 0f
Universal, BMI/AImo, ASCAP/Anwa, ASCAP) HL/WBM

8 1F YOU CAN DO ANYTHING ELSE (EM! Blackwood,
BMI/New Don, ASCAP/New Hayes, ASCAP) HL/WBM

4 I'M ALREADY THERE (Sony/ATV Tree, BMI/Zomba,
ASCAP/Swear By It, ASCAP/Josh-Nick, ASCAP)

HL/WBM
27 "M JUST TALKIN' ABOUT TONIGHT (Tokeco Tunes,
BMI/Sony/ATV Tree, BMI/Big Yellow Dog, BMI) HL
9 IT'S A GREAT DAY TO BE ALIVE (EMI April,
ASCAP/House Of Bram, ASCAP) HL
37 L WANT YOU BAD {Music Sales, ASCAP)
51 { WANT YOU TO WANT ME (Screen Gems-EMI, BMI)

HL

30 | WOULD'VE LOVED YOU ANYWAY (Dannasongs,
BMI/Ensign, BMI/Songs Of Universal, BMI) HL/WBM

56 KEEP MOM AND DAD IN LOVE (Sony/ATV Tree,
BMI/Nick N' Ash, BMI/Paddy's Head, SOCAN/Balmur
Corus, SOCAN/Curb Magnasong, SESAC) HL/WBM

23 LAREDO (Mark Hybner, ASCAP)

48  LOVE IS ENOUGH (Willdawn, ASCAP/Balmur,
ASCAP/Rio Bravo, BMI) WBM

39 LOVING EVERY MINUTE (Sony/ATV Tree, BMI/Wenon-
ga, BMI/Zomba, ASCAP) HLAWBM

13 MRS. STEVEN RUDY (WB, ASCAP/Neon Mule,
ASCAP/Cal IV, ASCAP) WBM

49 NEVER LOVE YOU ENOUGH (Sony/ATV Cross Keys,
ASCAP/Onaly, ASCAP/Universal-PolyGram Internation-
al, ASCAP/Green Wagon, ASCAP) HL

45  NO FEAR (Universal-PolyGram International,
ASCAP/Terri-000, ASCAP/Why Walk, ASCAP/EMI April,
ASCAP) WBM

40 ON A NIGHT LIKE THIS (Warner-Tameriane,
BMI/Instinct, ASCAP) WBM

17 ONE MORE DAY (EMI April, ASCAP/Sound Island,
ASCAP/Mike Curb, BMI) HL/WBM

47 REAL LIFE (1 NEVER WAS THE SAME AGAIN) (Major

Bob, ASCAP/Castri, BMI/Whiskey Gap, BMI) WBM

RIGHT WHERE | NEED TO BE (Acuff-Rose, BMI/601

Broadway, BMI/Sony/ATV Tree, BMI/Big Yelow Dog,

@

BMI) HL
28 SECOND WIND (EMI Blackwood, BMI/Hatley Creek,
BMI) HL

11 SHE COULDNT CHANGE ME (WB, ASCAP/Gary
Nicholson, ASCAP/Sony/ATV Cross Keys, ASCAP)
HLWBM

54 SHE'S MY GIRL (Sony/ATV Cross Keys,
ASCAP/Sony/ATV Tree, BMI/Hip Beat.BMI) HL

57 SIMPLE LIFE (Why Walk, ASCAP)

52  SIX-PACK SUMMER (EMI April, ASCAP/Phil Vassar,
ASCAP/Milene, ASCAP/EMI Blackwood, BMI/Flybridge,
BMI) HL

24 SOMETIMES (Steel Wheels, BMI/CLMAT, BMI/Acuff-
Rose, BMI/Milene, ASCAP/Loggy Bayou, ASCAP)
HL/WBM

60 SOUTHERN RAIN (Sunnageronimo, BMI/Achy Breaky
Heart, BMI/Two Seats Down, BMI)

44  STANDIN' STILL (WB, ASCAP/Dreamin’ Upstream,
ASCAP/High Steppe, ASCAP/Steel Wheels, BMI) WBM

36  STILL HOLDING OUT FOR YOU (Without Anna,
ASCAP/Chi-Boy, ASCAP) CLM/WBM

35 SWEET SUMMER (Desert Dreams, BMI/Michaelhouse,
BMI/Ensign, BMI/Rio Bravo, BMI) HL

31 THERE YOU GO AGAIN (Still Working For The Man,
BMI/Tommy Lee James, BMI/EMI Blackwood, BMI/Gar-
den Angel, BMI/Sony/ATV Tree, BMI) HL

21 THERE YOU'LL BE (Realsongs, ASCAP) WBM

12 TWO PEOPLE FELL IN LOVE (EMI April, ASCAP/Sea
Gayl)e, ASCAP/Love Ranch, ASCAP/EMI Blackwood,
BMI) HL

53 UNBROKEN BY YOU (Universal-MCA, ASCAP/Sony/ATV
Tree, BMI/Ranch Rock, BMI/Big Red Tractor, ASCAP/Ice
Trey, ASCAP) HL

33 WHAT | DID RIGHT (EMI Full Keel, ASCAP/Left Foot,
ASCAP/Womaculate Conceptions, ASCAP/EMI Longi-
tude, BMI/Bamey Building, BMI/Still Standing, BMI)
WBM

32 WHAT | REALLY MEANT TO SAY (Sony/ATV Cross
Keys, ASCAP/Sony/ATV Tree, BMI/Chris Waters,
BMI/Still Working For The Man, BM|/Tommy Lee James,
BMI) HL

14 WHEN | THINK ABOUT ANGELS (EM! April,
ASCAP/Pang Toon, BMI/WB, ASCAP/Wamer-Tameriane,
BMI) HL/WBM

10 WHEN SOMEBODY LOVES YOU (WB, ASCAP/Yee Haw,
ASCAP) WBM

46 WHERE DOES IT HURT (Sony/ATV Tree, BMI) HL

20 WHERE THE BLACKTOP ENDS (Steve Wariner,
BMI/Buitt On Rock, ASCAP) WBM

22 WHILE YOU LOVED ME (Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP/K. Williams Songs,
ASCAP/Irving, BMI) HL

16 WHO | AM (Sony/ATV Tree, BMI/Songs Of Teracel,
BMI/Songs Of Universal, BMI) HL/WBM

25 WHY THEY CALL IT FALLING (WB, ASCAP/Maverick,
ASCAP/New Hayes, ASCAP/New Don, ASCAP) WBM

42 WILL YOU MARRY ME (Songs Of Windswept Pacific,
BMI/My Life's Work, BMI/Yellow Desert, BMI/Stairway
To Bitner's, BMI/AI Andersongs, BMI) WBM

19 YOU SHOULDNT KISS ME LIKE THIS (Tokeco Tunes,
BMI)
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By 2005, the online music market will grow to be a
$5.4 billion industry. Digitally distributed products will
escalate to 28% of total online
sales, with subscription services
accounting for the majority of
it - $980 million in 2005.

A. Sinnreich Senior Analyst Jupiter Media Metrix
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Distribution And Retailing:
Surviving The Competition

The Futur2 of File-Sharing:
Mext-Generation Solutions

2 The Bottom Line:
New Models For The Digital Revolution

Legis ation And Digitai Rights:
Protect or Control?
: (Roundtable Discussicn Presented by Billboard)
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During the past few years, major labels and entertainment
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Furope Gears Up For All That Jazz’

Bumper Sales Expected Following Burns Documentary Broadcast

BY GORDON MASSON
LONDON—Europe’s major labels
are gearing up for bumper sales of
Jjazz product, as award-winning TV-
documentary maker Ken Burns
brings his jazz series to the Continent.
The 19-part TV series, Ken Burns’
Jazz, breathed new life into the jazz
market in North
'g America recently
% %= & (Billboard, Feb. 10),
and Europe’s jazz
?"

1! label chiefs expect

the compelling doc-
umentary to have a
¢ similar effect when
it is aired through-
out the region dur-
ing the next few months.

“It is the most important jazz
event on television ever—an un-
believable marketing opportuni-
ty,” says Adam Sieff, Sony Music
Entertainment’s newly appointed
director of jazz for U.K. and Eur-
ope (BillboardBulletin, May
23). “[The series] completely
changed the face of jazz retailing
in the United States and generat-
ed hundreds of thousands of sales,
and we feel it’s going to start doing
the same in the U.K. and through-
out Europe.”

The documentary will be broad-
cast, in a shortened version, as a 13-
part series on the U.K.'s BBC 2 from
Monday to Thursday for three weeks
in June. It will be shown throughout
Europe later this year.

“One of the most important
talking heads on [the series] is
Wynton Marsalis,” Sieff says,
“and we have a Best of Wynton
Marsalis album coming out, which
is great timing.”

Sony has produced 11 albums to
accompany the series. Universal has
produced the same number of
albums on its jazz label, Verve, plus
a five-CD boxed set and a compila-
tion album by various artists.

Wulf Mueller, VP of internation-
al marketing, classics and jazz for
Universal, is equally enthusiastic
about the Burns series: “It’s very
important. It’s not just going to
help the catalog sales and the CDs
that have been put together in con-
nection with the series; I think it
will also help the overall under-
standing and status of jazz.”

Universal will work in tandem
with Sony in the various European
territories to market and advertise
the products in conjunction with
the TV release.

Although not directly involved
with the TV special, Europe’s
other majors are nonetheless
looking forward to shifting some
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additional repertoire as con-
sumers tune in to the programs.
Wendy Day, U.K. marketing man-
ager for EMI imprint Blue Note,
says, “We're putting together
product that relates to [the Burns
series] through our catalogs. For
instance, earlier this year in the
U.S. we had a Louis Armstrong/
Duke Ellington release that came
out earlier than was intended to
tie in to the [Burns’ jazz] profile.”

Blue Note’s summer campaigns
in the U.K. include a new album by
Pat Martino. “He’s touring here in
the summer, so it is a priority for
us,” Day says. “It’s also the 10th
anniversary of our ‘Blue’ series,
and that will be our biggest cam-

paign of the year. ‘Blue’ is a vari-
ous-artists compilation series, and
we'll have about 10 new titles this
vear—as well as 40 catalog titles—
so we'll be doing a big retail focus
and advertising at point-of-sale to
promote that.”

The label is also releasing new titles
inits Rudy Van Gelder collection. The
engineer on a canon of classic Blue
Note albums, Van Gelder himself has
remastered his work for various
artists from the '50s und '60s.

Aside from the Burns-related
catalog, Universal’s other priori-
ties for the coming season include
albums by Charlie Hayden (Noc-
turne), a Michael Brecker project

(Continued on page 47)

French Market Sees Sales Dip,
But Is Waking Up To A Nu Touch

BY MILLANE KANG
PARIS—Talk about a French par-
adox. Although
France boasts the
second-largest
& jazz market in the
world, local indus-
try estimates sug-
gest that the gen-
i re’s share of the
French music mar-
ket hus fallen to
2.3% from 3.3% some 10 years ago.
On the brighter side, Franck
Medioni, who produces a jazz radio
show for public broadcaster France

DE WILDE

Musique, points out, “There have
never been so many or so [many| var-
ied jazz releases, with about 300
records [including new and reissued
discs] released each month.”
According to Pascal Anquetil, direc-
tor of the Jazz Information Center—
a Paris-based government- and music
industry-funded body that promotes
French jazz—a substantial slump in
jazz retail outlets in recent years has
hampered the genre’s progress at
home. At the same time, he notes, “it
is difficult to export French jazz
because of its ‘different sensibility.””
(Continued on page 42)

Toshiba-EMI Satisfies
Yen For Glub Gulture

BY STEVE McCLURE

TOKYO—Japan has long been a key
jazz market, and the latest demon-
stration of the continued support of
the genre by Japanese labels and
music fans comes from Toshiba-EMT’s
strategic marketing division. Between
March and June, it will launch the first

15 installments in a new series of jazz
releases called “Club 2001.”

Toshiba-EMI recently struck a
licensing deal with New York label
ropeadope, which specializes in such
jam-band/turntablist acts as DJ Logic.
“The theme of ‘Club 2001 is danceable
Jjazz,” explains Yoshimitsu Harashima,
GM of Toshiba-EMTI’s strategic mar-
keting division’s third A&R depart-
ment. “This is music that has originat-
ed in the club scene.”

Harashima says the music recalls
the acid jazz movement of a few years
back, but draws on a wider variety of
musical sources. Another key differ-
ence, he says, is that the jam bands

A Beginner’s Guide To Jazz On The Internet

BY JULIANA KORANTENG

LONDON-—Web sites in Europe
have emerged as a key resource
for jazz fans worldwide. Aside
from those set up by individual
labels, a string of Web sites have
been established by leading jazz
festivals, retailers, and media.
The following is a guide to a
number of noteworthy sites.

MONTREUX JAZZ FESTIVAL

montreuxjazz.com

An earnest but detailed virtual
brochure of events and related
services at the 35th Montreux
Jazz Festival scheduled for July
6-21 in Switzerland. Available in
English, French, or German, the
site’s home page opens with col-
orful graphics of musicians in
action on a black background.
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Text flashing the words “blues,”
“funk,” “Latino,” “acid,” “techno,”
and “acoustic” indicates the array
of jazz music available at the fes-
tival. Acts featured include Bob
Dylan, Neil Young, and Herbie
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w1 Hancock. One
W"'“' feature is the
Live on the Web
service, offering
audio/ video re-
cordings of the
performances,
interviews, and
even jam ses-
sions of last
year’s festival.
Tickets and mer-
chandise are
available online
at the Jazz
Shop.
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JAZZ ONLINE
jazzonline.com
Described as “the new voice
in jazz,” Juzz Online’s sparsely
(Continued on page 48)

featured on labels like ropeadope are
exactly that: bands—real, functioning
performance units—and not the prod-
uct of studio wizardry.

“It’s a very interesting time for
jazz,” says Harashima. “These bands
are great live performers, and because
of their jazz influences, they know how

L@Ar: COISNARY DAY I8 AN UNURIAL PLACE

to ad-lib, how to improvise.”

New titles in the “Club 2001” re-
lease campaign include An Ordi-
nary Day in an Unusual Place by
Us3, who scored a major 1991
crossover hit with “Cantaloop,”
based on Herbie Hancock’s “Can-
taloupe Island”; Dance Lesson by
Karl Denson; Doin’ Something by
trio Soulive; The Anomaly by DJ
Logic; and Live at Toshi’s by Pat
Martino. As part of the campaign,
Toshiba-EMI is also reissuing sev-
eral classic Blue Note albums in 24-
bit remastered versions.

Another Japanese company that
is currently active on the jazz front
is Sony Music Entertainment Japan
(SMEJ). One of the most eagerly
anticipated upcoming releases on
SMEJ’s SME label is DN A, the new
album by trumpeter Terumasa Hino.
Joining Hino on DNA are pianist Sir
Roland Hanna, bassist Ron Carter,
and drummer Jack DeJohnette. Five
of the 10 songs are Hino composi-
tions, with another, “It’s There,”
written by the leader’s late younger
brother, drummer Motohiko Hino.
DNA is released June 20 in Japan.

“Terumasa Hino is one of the best
trumpeters—or, better yet, one of the
best musicians—that I have worked
with in many years,” says Hanna.
“His recording session with Jack
DeJohnette, Ron Carter, and me
went like we had been working
together on a string of one-nighters.”

Besides established artists such
as Hino and vocalist Keiko Lee,
SME’s jazz roster also includes
exciting newcomer Toku, who
excels both as a vocalist and as a
flugelhorn player.
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From Africa To America, With A Spanish Accent

BY STEVE GRAYBOW

NEW YORK--Jazz has been
called a great American art form,
but one of the most vital styles in
the genre—Latin jazz—has musi-
cal roots that stretch from West
Africa to the former Spanish
colonies of the New World, specif-
ically Cuba, onward to the U.S.

Latin jazz is virtually synony-
mous with Afro-Cuban jazz, al-
though many of its most influential
figures—such as the late Tito
Puente—emerged from New York’s
Puerto Rican community.

With such Hispanic pop artists
as Ricky Martin and Jennifer
Lopez weaving Latin rhythms
into the fabric of American pop
culture, it was inevitable that
Latin jazz, with its steady streams
of improvisation and danceable
rhythms, would find a growing
audience among both young music
fans and jazz aficionados.

“This music has appealed to
millions of people for years, but it
was hidden from the mainstream,
so it seems to be exploding out of
nowhere,” says Rocco DePersia,
founder of Philadelphia-based
Latin jazz specialist Cam Jam
Records. “There has always been
a core audience that purchases
Latin jazz, but now the music is
reaching out beyond its core, par-
ticularly to younger listeners.”

DePersia, who promotes dozens
of Latin dances and social events
every year in Philadelphia and sur-
rounding counties, is also the vocal-
ist for 16-piece Latin jazz ensemble
Cintron. That group’s percussion-
ist, Edguardo Cintron, feels that
among those factors that have
helped bring Latin jazz and Latin
music in general to a wider audi-
ence are the suc-
cess of 1992 mov-
ie The Mambo
Kings and the
decision last year
of the National
Academy of Re-
cording Arts
and Sciences
and its Latin
counterpart,
LARAS, to stage
a separate Latin
Grammy Awards
ceremony, which
was broadcast
in more than 100
countries.

Cintron points to college
radio in the U.S. as a factor in
the music’s success, because
“many college stations have
added Latin jazz specialty
shows, bringing the music to a
young audience.”

New York-bred Puerto Rican
percussionist/bandleader Bobby
Sanabria, who records for the
Arabesque label, agrees that
jazz radio in the U.S. has em-
braced Latin rhythms. But he
feels that many of the shows that
feature the music tend to play
Latin-themed recordings from
straight-ahead jazz musicians
rather than music by Latin jazz

SANABRIA

CINTRON

artists. “That is a huge obsta-
cle,” says Sanabria, “because
even though more Latin jazz
music is being recorded today
than ever before, the artists
remain unknown unless the pub-
lic gets to hear them.”
Marketing Latin jazz music at
retail also comes with its own
unique obstacles, says Andrew
Jervis, VP of San Francisco-
based label Ubiquity. He feels
that Latin jazz is difficult to work
at retail because few outlets have

sections dedicated to the music.

“If it is sold in the jazz depart-
ment, traditional jazz fans might
not be interested, and it will just
sit there,” Jervis says. “Latin jazz
won’t attract interest in the
world-music department, either.
It is a genre that falls between
the cracks.”

Jervis, who has released more
than 35 Latin jazz projects on
Ubiquity’s CuBop imprint, be-
lieves that Latin jazz needs a
“superstar artist, a figurehead”
to emerge and take the music to
a higher level of popularity.
Jervis feels that the key to
CuBop’s success with such proj-
ects as their two all-star “Jazz on
the Latin Side” releases is “us-
ing cutting-edge graphics and
street promotions with DJs and
live bands” to attract a young
audience that enjoys dancing to
Latin rhythms.

Sanabria, whose Afro-Cuban
Dream: Live and in Clave (Ara-
besque) was nominated for the

2000 Grammy Award for best
Latin jazz album, believes edu-
cation is the key to expanding
the audience for Latin jazz.

“The Machito Orchestra start-
ed Latin jazz in the late-’40s in
New York,” explains Sanabria,
who teaches a college-level
course in Afro-Cuban percussion
at New York’s New School.
“That was where true jazz fu-
sion began. They mixed differ-
ent popular musical styles with
Latin rhythms. Many notable
traditional jazz musicians got
their start as members of the
orchestra.”

Sanabria believes that “the
problem Latin jazz has had over
the years is that, first and fore-
most, it was not accepted by the
jazz community, who felt it was
either a novelty or a dance music.
This is finally changing, and jazz
fans are learning about this great
music. It is a slow change, but the
future is finally looking very
bright for Latin jazz.”

aweden’s Live Scene Shifts Fewer Units

Media And Retail Fails To Support Trail Blazed By Performing Acts

BY KAl LOFTHUS
STOCKHOLM~-—The jazz cen-
ter of Sweden is undoubtedly
the capital city of Stockholm,
but the local music industry
is grappling with the contin-
uing challenge of turning the
potential of an enormous live
scene into album sales.

The waterfront city is home to a
large stock of live jazz venues—such
as Fasching, Stampen, Glenn
Miller’s Café, Nalen, Mosebacke,
and Lydmar—plus a number that
operate on various
steamboats, where
both signed and
unsigned artists
perform and sell
commercially and
privately released
CDs. Yet local me-
dia and retail seem
hesitant to sup-
port these discs.

Industry veteran Dag Hig-
gqvist, owner of Stockholm-based
label/music publisher Gazell,
thinks that the Danish capital of
Copenhagen has always been
more supportive of jazz than his
hometown, despite what he calls a
“gilt-edged perception” of Swe-
dish jazz. “An average jazz release
[in Sweden] can sell 500 copies,”
he says, “while selling 1,000 copies
is a real challenge.”

After Higgqvist left his post
as chairman of the now-Univer-
sal Music-owned label Sonet in
1992, he launched Gazell, initial-
ly to represent international
publishing catalogs, then to
release records. Current album
releases, distributed by Warner
Music in Sweden, include Claes
Janson’s Angbatsblues (Steam-
boat Blues), Sliding Hammers’ A

HAGGQVIST

‘Retail is a very
unfriendly environment
in which to sell jazz;
the best sales are
achieved where the
artists are playing live.’

~DAG HAGGQVIST,
GAZELL

Place to Be, and Sofi Hellborg’s
Go Open.

“The traditional distribution
system is typically geared
toward best sellers; retail is a
very unfriendly environment
in which to sell jazz,” Hag-
gqvist says. “The best sales
are in fact achieved where the
artists are playing live. That
shows that there’s certainly a
demand, and it helps making it
meaningful to continue record-
ing the music.”

The main jazz attraction at
mainstream retail today is Vik-
toria Tolstoy—the great-great-
granddaughter of author Leo
Tolstoy—who recently released
Blame It on My Youth on Ka-
za/EMI Sweden (see Global
Music Pulse, page 41).

Elsewhere, Stockholm-based
Sony Music-licensed Diesel
Music/Superstudio holds
another prized jazz asset on its
roster: the Esbjorn Svensson
Trio (EST). The band has
released four albums to date:
Esbjorn Svensson Trio Plays
Monk, Winter in Venice, From
Gagarin’s Point of View, and
Good Morning Susie Soho.

Material from the latter two
albums will be compiled for a
yet-to-be-titled-and-scheduled
North American release via
Columbia Jazz.

In the past, the jazz genre
had a distribution channel
through negative-option mail-
order business Scandinavian
Music Club, but the record-of-
the-month arrangement for the
genre was eventually terminat-
ed. Meanwhile, one positive-
option mail-order club, Be Bop
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Society, remains as a viable dis-
tribution outlet for such labels
as Gazell.

Two other strong local propo-
nents of the genre include the
Stockholm-based labels Dragon
Records (with such releases as
Krister Andersson & Bengt
Hanson’s Catching the Moment,
Hacke Bjorksten Quartet’s The
Party Is On, and Johan Hoérlen
Trio/Quartet’s Chills) and the
state-owned Caprice Records
(with such current albums as
Bosse Broberg & Nogenja's
Conspiracy in Flat Five and a
couple of jazz-themed series
titled “Swedish Jazz History”
and “Jazz in Sweden”). Other
noteworthy labels active in
jazz include Prophone, Amigo,
and Sittell.
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13 8 TENTAIKANNSOKU BUMP OF CHICKEN T0vS FACTORY 13 | 12 | DREAM TO ME DARIO G MERCURY/UNIVERSAL 12 5 YOU ARE ALIVE FRAGMA rosiTiva 12 | 15 | SURVIVOR DESTINY'S CHILD coLumsia
14 | 16 | ONTHE MOVE BARTHEZZ UNNERSAL 13 | 9 | PLAY JENNIFER LOPEZ eric 13 | 17 | MY ONLY LOVE DISCONNECTION M6 INT/SONY
14 | 6 | OTTOTOTTOO NATSU DAZE! EE JUMP TOY'S FACTORY 15 | 11 | IT WASN'T ME SHAGGY FEATURING RICARDO 14 | NEW | RING, RING, RING AARON SOUL DEF souL 14 | 10 | AMAPLACE AXEL BAUER & ZAZIE MERCURYUNIVERSAL
15 | NEW | UPSIDE DOWN FUMIYA FUJII SMEJ ASSOCIATED RECORDS “RIKROK" DUCENT MCA/UNIVERSAL 15 |NEW | NEW YEAR'S DUB MUSIQUE VS. U2 serious 15 | 14 | NO NAGGING ANYMORE FROGGY MIX M6 INT/SONY
16 9 STAND UP MAI KURAKI Giza sTUDIO 16 10 RIVERS OF JOY NO ANGELS ZzEITGEIST/POLYDOR/ 16 7 UP MIODLE FINGER OXIDE & NEUTRINO EAST wEST 16 7 0ADDY DJ DADDY DJ Ms INT/SONY
17 | NEW | SONOSAKI NI ARUMONO SURFACE UNIVERSAL . E:IEEIZS?\LWLUON 0550 :g i? UPSOI'DSE DOW':;I ':\L*?TEEE':S STOCKHOLM/POLYDOR 17 | 19 | WHO'S THAT GIRL? EVE INTERSCOPE/UNIVERSAL
18 | 12 | CORAZON DAPUMP AvEX TRax BOSSON Em WHO'S THAT GIRL? EVE iNTERSCOPE/POLYDOR 18 | 18 | PARLER TOUT BAS ALIZEE POLYDOR/UNIVERSAL
s ) e e 18 | 13 gmslﬂ\s:zwnTERMEmR VS. GUANO BABES 19 | 13 SI_EE.I}'(TI:?'Z/::SETA:EE:‘ MISSY "MISDEMEANOR” ELLIOTT | 19 | New | PYRAMID SONG RADIOHEAD en
20 | NEW| SOLVE DREAM avex TRaX 19 [NEW | GET UR FREAK ON MISSY "MISDEMEANOR" ELLIOTT | 20 | 12 | SURVIVOR DESTINY'S CHILD cotumein LN (=05 :Oiggcgfj;ﬁ“[s YANNICK NOAH  sant
ALBUMS EAST WEST
1 I new | Juby AND MARY THE GREAT ESCAPE 20 | 19 | BOW WOW (THAT'S MY NAME) LIL BOW WOW . ! RA:-:U;VEIVSEAL AN ER BROSWEA ALBUMS
2 15 <A ODA LOOKING BACK & - coLUMBIA AN e i 1 | 3 | SOUNDTRACK LE FABULEUX DESTIN D'AMELIE
WL Do O G ALBUMS 3 3 DIDO NO ANGEL CHEEKV/ARISTA POULAIN LABELSVIRGIN
I el 1| 1 | DEPECHEMODE EXCITER vikam 4 | 7 | EDDYGRANT THE GREATEST HITS eastwesT 2 | 2 | PATRICK BRUEL RIEN NE SEFFACE (LIVE) R
Sl L T IMICHE T G U L FHANTRRCDECIENBEM 2 | 2 | REM. REVEAL WARNER BROS.WEA 5 |NEW| BOB MARLEY & THE WAILERS ONE LOVE—THE VERY | 3 |NEW| M LE TOUR DE -M- (LIVE) DELASELVIRGIN
BEAT SPECTER Heatwave 3 4 | DESTINY'S CHILO SURVIVOR coLumBia BEST OF BOB MARLEY isLanD 4 6 | GAROU SEUL coLumsia
5 5 VARIOUS ARTISTS IMAGE 2 sony 4 3 BON JOVI ONE WILD NIGHT LIVE 1985-2001 6 6 DESTINY'S CHILD SURVIVOR CoLuMBIA 5 1 OEPECHE MODE EXCITER wvIRGIN
[ g VARIOUS ARTISTS LOVE LIGHTS WARNER MUSIC JAPAN MERCURY/UNIVERSAL 7 8 GABRIELLE RISE Go! BEAT/POLYDOR 6 5 DIDO NO ANGEL arisTA
7 | 3 | SHELA COLORLESS avex Trax : . gw RAMMSETEINT EngLTJTTEER ngr&mm(v;&m 8 | 2 | BONJOVI ONE WILD NIGHT LIVE 1985—2001 7 | 8 | DEPALMAS MARCHER DANS LA SABLE poLrDOR/
8 | 10 | AYUMI HAMASAKI A BEST avex TRax 3 BEUMEELDRIESIAMEN EAST WEST MERCURY UNIVERSAL
; THOMAS D REFLEKTOR FALKE LEKTIONEN IN 9 |NEW| BOBDYLAN THE ESSENTIAL BOB DYLAN columsia 8 | 10 | HENRI SALVADOR CHAMBRE AVEC VUE SOURCEMIRGIN
9 4 ULFULS BEST!! ToSHiBAEM! DEMUT coLumsia 10 | 11 | STEREOPHONICS JUST ENOUGH EDUCATION TO 9 |NEW| CHARLES AZNAVOUR PALAIS DES CONGRES 2000
10 7 MASAHARU FUKUYAMA F UNIVERSAL 8 9 DIDO NO ANGEL ARISTA/ARIOLA PERFORM vz {LIVE} emi
11 | 6 | HIKARU UTADA DISTANCE TOSHIBAEMI 190 181 ggkﬁmz;se g;ILELl\/:IZENTS POLYDOR/UNIVERSAL 1"l s g:»;lT ggLuszL SCREAM IF YOU WANNA GO 10 | 4 | REM. REVEAL waRNER BROSWEA
12 | 11 | JANET ALL FOR YOU wiRGIN Eml el 11 | 12 | VARIDUS ARTISTS 2001: LODYSSEE DES ENFOIRES
13 | 12 | VARIOUS ARTISTS THE MOST RELAXING—FEEL 2 11 | 14 | SHAGGY HOTSHOT mcAUNIVERSAL 12 | 12 | BILLY JOEL THE ULTIMATE COLLECTION coLumeia RESTO DU COEURBNG
" 12 | 5 | TOOL LATERALUS TOOL DISSECTIONALVOLCANO 13 | 13 | PAUL MCCARTNEY & WINGS WINGSPAN—HITSAND | 15 | pe | yaNNICK NOAH YANNICK NOAH SANTGEORGESONY
A 13 | NEW | LINKIN PARK [HYBRID THEORY] WARNER BROS/WEA HISTORY PARLOPHONE £
14 [ 13 | DESTINY'S CHILD SURVIVOR sonv 14 | 13 | SCORPIONS ACOUSTICA easT wesT 14 | 14 | NELLY COUNTRY GRAMMAR UNiveRsAL b G| RS (e T (S SO LAy
15 | NEW| VARIOUS ARTISTS WOMAN uNIVERSAL 15 | 18 | NELLY FURTADO WHOA, NELLY! DREAMWORKSUNIERSAL | 15 | 15 | ANASTACIA NOT THAT KIND eric 4 | 13 | MICHEL SARDOU LIVE BERCY 2000 TREMASONY
16 | 8 | MYUTTLELOVER TOPICS TO¥S FACTORY 16 |NEW | MEMBERS OF MAYDAY ANTHEMS OF THE DECADE | 16 | 18 | LINKIN PARK HYBRID THEORY WARNER BROS/WEA 15118 B‘E’:C:J‘;V/' O’iis‘:V'LD NIGHT LIVE 19852001
LOW SPIRIT/RCA 17 | 10 | MISSY “MISDEMEANOR” ELLIOTT MISSE ... SO L NONIVERSAD
:; 12 ::mo;ig:;ﬁg SI‘MVCIC;ESSO\;VINGSPAN—HITS AND | 17 |NEW| SEEED NEW DUBBY CONQUEROS wea ADDICTIVE ELEKTRAEAST WEST 16 | 9 | DESTINY'S CHILD SURVIVOR coLumsia
18 | NEW | SYLVER CHANCES BYTEAUNIVERSAL 18 | 17 | EVACASSIDY SONGBIRD BLX STREETHOT 17 | 11 | SHAGEY HOTSHOT mcauNveRsAL
HISTORY  PARLOPHONE 19 | 12 | MISSY “MISDEMEANOR” ELLIOTT MISSE ... SO 19 | RE | LIMP BIZKIT CHOCOLATE STARFISH AND THE HOT- | 18 | 19 | EVEANGELI AIME-MO! me INT/soNY
19 | 20 | THE GOSPELLERS SOUL SERENADE «kioon ADDICTIVE ELEKTRAEAST WEST DOG FLAVORED WATER INTERSCOPE/POLYDOR 18 | 16 | ALIZEE PARLE TOUT BAS POLYDOR/UNIVERSAL
20 | NEW | LOVE PSYCHEDELICO THE GREATEST HITS vicTor 20 | 20 | MELANIE THORNTON READY TO FLY epic 20 | 9 | DEPECHE MODE EXCITER muTe 20 | 17 | OAFT PUNK DISCOVERY |ABELSMIRGIN
CANADA (SoundScan) 06/09/01 NETHERLANDS (Stichting Mega Top 100) 05/28/01 AUSTRAI.IA {ARIA) 05/27/01 ITAI.Y (FIMI) 05/29/01
THIS | LAST THIS [LAST THIS [LAST THIS [LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 1 DAYS LIKE THAT SUGAR JONES MCA/UNIVERSAL 1 1 | WANNA BE A ONE DAY FLY ONE DAY FLY sony 1 1 LADY MARMALADE CHRISTINA AGUILERA, LI KIM, 1 3 CLINT EASTWOOD GORILLAZ emi
2 | NEW| PYRAMID SONG RADIOHEAD CaPITOLEMI 2 2 | 1 WAS MADE TO LOVE YOU SITA & BART JivEiZomBA MYA & PINK FMR 2 2 | IT'S RAINING MEN GERI HALLIWELL em
3 | 2 | WHATIT FEELS LIKE FOR A GIRL MADONNA 3 | 7 | | CANT EXPLAIN K-OTIC svezomea § g :{V;EIL:EA:AL';DAL%"LAL'S ?L'JT;TEAND g'RG'N 3 1 | MEGUSTAS TU MANU CHAO vireiN
MAVERICK/WARNER 4 | 3 | WHOLE AGAIN ATOMIC KITTEN viRein L) LTSNV 4 | 4 | DOWNDOWNDOWN LOLLIPOPS wea
4 | NEW | FILLMEIN CRAIG DAVID WILDSTARATLANTIC/WARNER 5 4 MOl . .. LOUTA ALIZEE POLYDORIUNIVERSAL E 5 IT WASN'T ME SHAGGY FEATURING RICARDO 5 |NEW/| CANDELA NOELIA muxxic
5 | 3 | ASTOUNGED BRAN VAN 3000 viRaiveMI Y “RIKROK" DUCENT MCA/UNIVERSAL
S T T B 6 | 6 | ANOTHER DAY IN PARADISE BRANDY & RAY-J wea 5 | 6 | BUTTERFLY CRAZY TOWN coLumaa 6 | NEW] PYRAMID SONG RADIOHEAD emi
OAURVERSAL 7 5 DAMN (! THINK | LOVE YOU) STARMAKER JivE/zomBa 6 8 BOW WOW (THAT'S MY NAME) Lil' BOW WOW 7 | NEW/| BUCATINI DISCO DANCE BONOLIS & LAURENTI ice
8 | 9 | CRYING AT THE DISCOTHEQUE ALCAZAR
7 | NEW| PYRAMID SONG (IMPORT) RADIOHEAD capiToLEm: SRR ST G coLuwBIA H " TME
9 | 11 | ONTHE MOVE BARTHEZZ PURPLE EYE 7 4 | ME, MYSELF AND1 SCANDAL'US fmR 9 6 | IMITATION OF LIFE R.E.M. WARNER BROS/WEA
8 4 DREAM ON DEPECHE MODE MUTE/REPRISE/WARNER i
9 | 7 | GETOVER YOURSELF EDEN'S CRUSH 14310NDON- 10 [ 9 | PLAYED-A-LIVE (THE BONGO SONG) SAFRI DUO I R CIDAVIDSHock LS [ PRGSO T CelTEs
REARER - 9 | 9 :(E)II‘EN gg‘DI/IFSM Evzs GWYNETH PALTROW 1| rﬂv::; éL;EEiLS LIKE FOR A GIRL MADONNA
. 11 | 10 | GET UR FREAK ON MISSY “MISDEMEANOR” ELLIOTT
10 | NEW | NEW YEAR'S DUB MPSIQUE VS. U2 ISLAND/UNIVERSAL 10 13 WITH ARMS WIDE OPEN CREED eric 12 17 LA BOMBA (REMIX) KING AFRICA vaLe
11 | 10 | SURVIVOR DESTINY'S CHILD CoLuMBIASONY ELEKTRAWARNER S| el T [ o e e
12| 8 | WALKON U2 mrenscopeumveRsaL 12 | 13 | SHE COULDN'T LAUGH TWARRES srrencrour i 13 | 16 | WHAT TOOK YOU SO LONG? EMMA BUNTON viraiN
12 | 12 | THANK GOD I'M A COUNTRY BOY HAMPTON THE 14 | 5 | LUCE (TRAMONTI A NORD-EST) ELISA
13 | 13 | MYIRONLUNG RADIOHEAD capiouem 13 | 15 | OOCHIE WALLY QB'S FINEST FEATURING NAS SUGER/EOINOOR
HAMPSTER sHock 15 | 8 | DREAMON DEPECHE MODE
14 5 IMITATION OF LIFE R.E.M. wARNER COLUMBIA 1 10 DES 'S CHILD VIRGIN
3 SURVIVOR TINY' HILD coLumsia 16 12 PLAY JENNIFER LOPEZ
15| 9 | SANDSTORM DARUDE roruisR 14 | 17 | UNTILTHE END OF TIME 2PAC INTERSCOPEUNNVERSAL | 14 | NEW | SUPREME ROBBIE WILLIAMS em ERe
16 | 16 | PLAY JENNIFER LOPEZ epicisony 15 | 12 | BUTTERFLY CRAZY TOWN coLumBia 15 | 14 | PLAY JENNIFER LOPEZ eric 171 15 | UPTOWN GIRL WESTLIFE rca
17 | 12 [ $H#!* ON YOU D-12 SHADYRAWKUS/NTERSCOPEAUNIVERSAL | 1 | 18 | RITMO GEORGINA FEATURING JANET JIVE/ZOMBA 16 | 11 | ALLFOR YOU JANET virain 18 | 18 | ALLFORYOU JANET virGin
18 | 14 | LADY (HEAR ME TONIGHT) REMIX MODJO UNIVERSAL 17 | 14 | PUREST OF PAIN SON BY FOUR epic 17 | 15 | UPTOWN GIRL WESTLIFE Rca 19 | 19 | MAD ABOUT YOU HOOVERPHONIC cotumsia
19| 11 :AI(L:ELr:\%EHLD/:E,\‘LERIUM FEATURING SARAH 18 | 16 | SURVIVOR DESTINY'S CHILD columei 18 | 20 | wASSUUP! DA MUTTZ wen 20 | 10 | ONE WILD NIGHT BON JOVI MERCURY
20 | 17 | ALLFOR YOU JANET vircivew 19 |NEW | IT'S RAINING MEN GERI HALLIWELL ow 20 | 17| WhAT 1T FEELS LIE FOR A IRL MADONIGH, )
20 | 20 WHO'S THAT GIRL? EVE INTERSCOPE/UNIVERSAL M:/ERICK/WEA 1 1 R.E.M. REVEAL WARNER BROS/WEA
ALBUMS ALBUMS 2 | 3 | VASCOROSSI STUPIDO HOTEL em
1 | NEW| STAIND BREAK THE CYCLE FUPELEKTRAWARNER ALBUMS 3 | 2 | DEPECHEMODE EXCITER virain
1 |NEW| K-OTIC BULLETPROOF Jvezomsa "
2 1 | TOOL LATERALUS TOOL DISSECTIONALVOLCANO/BMG R — 1 4 | SOUNDTRACK MOULIN ROUGE TWENTIETH CENTURY 4 | 4 | ADRIANO CELENTANO ECCO DI RADO E PARLO
3 | 5 | DESTINY'S CHILD SURVIVOR coLUMBISONY 2 | 2 | BONJOVI ONE WILD NIGHT LIVE 1985-2001 FOXFMR ANCORA MENO CLANSONY
4 | NEW| BONJOVI ONE WILD NIGHT—LIVE 1985-2001 MERCURY/UNIVERSAL 2 | 2 | DIDO NO ANGEL srisTAiBMG 5 | 9 | BOBMARLEY & THE WAILERS ONE LOVE—THE VERY
e sa—— 3 | 1 | DESTINY'S CHILD SURVIVOR coLumsia 3 | 3 | CRAIGDAVID BORN TO DOIT sock BE';T OF 808 n:ARLEv SLANOUNIVERSAL
5 2 WEEZER WEEZER GEFFEN/INTERSCOPE/UNIVERSAL 4 5 | VANDIKHOUT HET BESTE VAN 1994-2001 sony 4 6 | CREED HUMAN CLAY epc 6 5 | GIORGIO GABER LA MIA GENERAZIONE HA PERSO
o | o | swast rorsor wewmarss 2 e R e
8ON .
g i a[:;CHERg/DEIfL EXCITER MUTE/REPRISE/WARNER 6 4 ANOUK LOST TRACKS bino MERCURYIUNVERSAL 7 |NEW/| IVANG FOSSATI NOT ONE WORD SONY CLASSICAL
EM. WARNER L IR e 7 | 5 | SCANDALUS STARTIN'SOMETHIN' Fur 8 | 13 | BONJOVI ONE WILD NIGHT LIVE 1985—2001
9 | 7 | JANET ALL FOR YOU ViRGINEMI 8 |NEW| BOB MARLEY & THE WAILERS ONE LOVE—THE VERY | o | 0 | povan KEATING RONAN POLYDORUNIVERSAL MERCURY
10 | NEW | BOB MARLEY ONE LOVE—THE VERY BEST OF BOB BEST OF BOB MARLEY ISLAND/UNIVERSAL 9 7 DESTINY'S CHILD SURVIVOR coLumsa 9 6 DIDO NO ANGEL ARISTHARIOLA
MARLEY UNIVERSAL 9 7 TOOL LATERALUS TOOL DISSECTIONALVOLCANO
111 11 | PAUL MCCARTNEY WINGSPAN-_HITS AND HISTORY 10 | 16 | SHAGGY HOTSHOT MCAUNNERSAL 10 | 12 | GORILLAZ GORILLAZ emi
10 6 DID0 NO ANGEL arisTA/BMG 11 11 SOUNDTRACK SAVE THE LAST DANCE 11 7 FRANCO BATTIATO FERRQO BATTUTO coLumMBIA
. . M:UCAPE((’)UEM' CRAMMAR o' 11 | 10 | 2PAC UNTIL THE END OF TIME INTERSCOPEAUNIVERSAL HOLLYWOOD/FMR 12 | 8 | 6161 D'ALESSIO 1L CAMMINO DELUETA' Rea
1§ 1(2) EFL:LYouszUzI)RrYJAME M O ReELuERAL 12 | 14 | ST.GERMAIN BOULEVARD F COMMUNICATIONSIPIAS 12 | 12 | BEN HARPER LIVE FROM MARS viRoiN 13 | 10 | GIORGIA SENZA ALl oIscH bl CIOCOOLATABNG
DREA}:/IWORKS/INTERSCOPE/UNIVERSAL R TR N O cin LK g SULb QI DA 14 | 17 | PINO DANIELE MEDINA rca
w " 14 14 FAITH HILL BREATHE WARNER BROS./WEA
14 | 9 | NELLY FURTADD WHOA, NELLY! DREAMWORKS: 14 |NEW | MISSY “MISDEMEANDR” ELLIOTT MISSE . .. SO 15 | 14 | EROS RAMAZZOTT! STILELIBERO AfioLe
ADDICTIVE ELEKTRAWARNER 1|7 K CIEIMIN DG UERCICHITREARSEEME 16 | 15 | GERIHALLWELL SCREAM IF YOU WANNA GO
UNIVERSAL 15 16 K3 ALLE KLEUREN 16 13 NELLY FURTADO WHOA, NELLY! DREAMWORKS/UNIVERSAL
15 | 15 | SOUNDTRACK MOULIN ROUGE INTERSCOPE/UNIVERSAL Gl 17 5 | ump CHOCOLATE S SH AND THE HOT- FASTER Emi
1 BIZKIT CHOCOLATE STARFISH AND THE H .
16 | 17 | TRAIN DROPS OF JUPITER AWARE/COLUMBIA/SONY 16 8 ALESSANDRO SAFINA ,INSIEME A TE ULMUNIVERSAL DOG FLAVORED WATER INTERSCOPE/UNIVERSAL 17 | 16 | DESTINY'S CHILD SURVIVOR coLumsia
17 | RE | THEBEATLES 1 APPLE/CAPITOLEMI 17 | 13 | ILSEDELANGE LIVIN'ON LOVE warneR 18 | 9 | MICHAEL CRAWFORD MICHAEL CRAWFORD—THE 18 | 11 | MINA SCONCERTO poussony
18 | NEW | REDMAN MALPRACTICE DEF JAM/UNIVERSAL 18 15 DEPECHE MODE EXCITER Pias DISNEY ALBUM HOLLYWOOD/FMR 18 [ NEW/| TIROMANCYNO LA DESCIZIONE DI UN ATTIMO
19 14 ENYA A DAY WITHOUT RAIN WARNER UK/REPRISE 19 18 ST. GERMAIN TOURIST BLUE NOTEZEMI 18 19 LINKIN PARK [HYBRID THEORY] WARNER BROS /WEA VIRGIN
20 | 13 | VARIOUS ARTISTS GROOVE STATION 7 Bwmc 20 |NEW| NELLY COUNTRY GRAMMAR UNIVERSAL 20 | 18 | JANET ALL FOR YOU viRGiN 20 | 19 | ANASTACIA NOT THAT KIND epic
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MUSIC
EUROCHART 02/13/01 & MEDIA SPAIN (AFYVE/ALEF MB) 05/24/01
THIS | LAST THIS [LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES
1 2 WHOLE AGAIN ATOMIC KITTEN INNOCENTVIRGIN 1 NEW | ME GUSTAS TU MANU CHAQ virGin
2 1 IT WASN'T ME SHAGGY FEATURING RICARDO 2 2 LA DANZA DEL FUGD MAGQ DE OZ Locomorive
“RIKROK" DUCENT mca 3 1 OREAM ON DEPECHE MODE virGIN
3 3 IT'S RAINING MEN GERI HALLIWELL emi 4 4 ONE WILD NIGHT BON JOVI MERCURY
4 5 PLAYED-A-LIVE (THE BONGO SONG) SAFR! DUO 5 10 IT'S RAINING MEN GERI HALLIWELL em:
e ERSAL 6 7 PLAYED-A-LIVE (THE BONGO SONG) SAFRI DUO
5 4 BUTTERFLY CRAZY TOWN cOLUMBIA UNIVERSAL
6 | 7 | CLINTEASTWOOD GORLLAZ PARLOPHONE 7 |NEW| NUNCA EL TIEMPO ES PERDIDD MANOLO GARCIA
7 6 SURVIVOR DESTINY'S CHILD coLumsia ARIOLA
8 RE EBF\IF(I:OV:&\:;;THATS MY NAME) LIl BOW WOW so0so 8 5 X QUE? VOL. 7 X QUE? TEMPO
an| g6 | JLEENACE[DIRTSAG WHIEATUS Corumaia 1% NEBW %NHZ;{EITNII‘[;ZES ?ﬁ(i%izi 1AL, MADGNNA
10 | NEW | THANK YOU DIDO CHEEKY/ARISTA
ST MAVERICKAVEA
ALBUMS
1 1 R.E.M. REVEAL wARNER BROS
2 2 DEPECHE MODE EXCITER MUTE 1 NEW | MANOLO GARCIA NUNCA EL TIEMPQO ES PERDIDO
3 | 5 | DESTINY'S CHILD SURVIVOR coLumaia GRIOC i
4 4 DIDO NO ANGEL GHEEKYV/ARISTA 2 | NEW | DEPECHE MODE EXCITER virGIN
5 | 3 | BONOVI ONE WILD NIGHT LIVE 1985-2001 3 |NEW| REM. REVEAL wen
ey 4 |NEW| MALU ESTA VEZ peps
[ 6 SHAGGY HOTSHOT mca 5 1 LA ORE!A DE VAN GOGH EL VIAJE DE COPPERPOT epic
7 | NEW| BOB MARLEY & THE WAILERS ONE LOVE—THE VERY | 6 2 PAULINA RUBIO VIENE EL VERANO muxxic
BEST OF BOB MARLEY ISLAND/UNIVERSAL 7 3 ESTOPA ESTOPA aRriOLA
8 9 GORILLAZ GORILLAZ PARLOPHONE 8 4 PAPA LEVANTE TOMALACATE muxxic
9 7 TOOL LATERALUS TOOL DISSECTIONALVOLCANO 9 10 DAVID CIVERA DILE QUE LA QUIERA vaie
10 10 ANASTACIA NOT THAT KIND epic 10 9 SONIA & SELENA YO QUEIRO BAILAR vALE
MALAYSIA (RIM) 05/29/01 GREECE (PricewaterhouseCoopers) 05/25/01
THIS | LAST THIS |LAST
weEK Wee| ALBUMS WEEK WEEK| ALBUMS
1 5 WESTLIFE COAST TO COAST Bewmc 1 NEW | DEPECHE MOBE EXCITER vIRGIN
2 NEW | VANESSA MAE SUBJECT TO CHANGE: emi
2
i LA/ BRI 3 |NEW| R.E.M. REVEAL wARNER BROS /WARNER
3 | 4 | VARIOUS ARTISTS MAX 8 sonv 4 | 1 | DESTINY'S CHILD SURVIVOR COLUMBINSONY
-4 1 MICHAFL WONG FIRST TIME Rrock 5 | NEW! SCORPIONS ACOUSTICA EAST WESTAWARNER
S 3 VARIOUS ARTISTS MOMENTS wARNER 6 |NEW | SOUNOTRACK CAPTAIN CORELLI'S MANDOLIN
6 5 WINGS & SEARCH THE GREATEST HITS nsr UNIVERSAL
7 | 8 | BOYZIIMEN BALLAD COLLECTION univeRsaL ; Z mgﬂki?élj\SNG’wE(EWMENTO )
ARISTA/BMG
S.M.
Bl O Rekaay AMEORwARNER 9 | 6 | NICKCAVE & THE BAD SEEDS NO MORE SHALL WE
9 NEW | VARIOUS ARTISTS PENDEKAR Il nsR PART viRGIN
10 | RE | PLANB TOO PHAT POSITIVE TONE 10 |NEW | ORBITAL THE ALTOGETHER wARNER
IRELAND (IRMA/Chart Track) 05/25/01 BELGIUM (Promuvi) 05/30/01
THIS1 LAST THIS |LAST
WEEK WEEK SINGLES WEEK WEEK| SINGLES
1 1 IT'S RAINING MEN GERI HALLIWELL Emi 1 1 0A00Y 0J DADDY DJ sony
2 2 OON'T STOP MOVIN' S CLUB 7 PoLyDOR 2 2 IE N'Al QUE MON AME NATASHA ST-PIER sony
3 3 OUT OF REACH GABRIELLE GO'BEAT/POLYDOR 3 4 PLAYED-A-LIVE (THE BONGO SONG) SAFRI DUO
4 6 RIDE WIT ME NELLY FEATURING CITY SPUD UNIVERSAL
UNIVERSAL 4 3 R&B 2 RUE MATT UNIVERSAL
S | NEW | THANK YOU DIDO CHEEKY/ARISTA S 10 IT'S RAINING MEN GERI HALLIWELL Emi
6 4 SURVIVOR DESTINY'S CHILD coiumsia 6 7 WER BISTO TWARRES Emi
7 8 THE FIELOS OF ATHENRY (CELTIC FC REMIX) DANCE 7 9 J'VOULAIS SULLY SEFIL v2
TO TIPPERARY NEDE 8 ] IT WASN'T ME SHAGGY FEATURING RICARDO
8 5 PUSSY PUSSY CAT RICHIE KAVANAGH Focac ‘RIKROK” DUCENT  UNIVERSAL
9 7 IT WASN'T ME SHAGGY FEATURING RICARDO 9 6 BOW WOW (THAT'S MY NAME) LIL BOW WOW sony
“RIKROK"” DUCENT mca 10 |NEW | BUTTERFLY CRAZY TOWN sony
10 | NEW | PYRAMIO SONG RADICHEAD PARLOPHONE ALBUMS
ALBUMS 1 1 DEPECHE MODE EXCITER PIAS
1 1 R.E.M. REVEAL WARNER BROS 2 9 PATRICK BRUEL RIEN NE S'EFFACE (LIVE) BMG
2 3 0100 NO ANGEL CHEEXY/ARISTA 3 2 GAROU SEUL sony
3 2 OESTINY'S CHILD SURVIVOR COLUMBIA 4 | NEW! SOUNDTRACK LE FABULEUX DESTIN D'AMELIE
4 9 SHAGGY HOTSHOT UNIVERSAL POULAIN VIRGIN
5 | NEW | DAVIOKITT THE BIG ROMANCE BLANCO Y NEGRO 5 6 R.E.M. REVEAL WARNER BROS./WARNER
6 4 BILLY JOEL THE ULTIMATE COLLECTION soNy Music TV 6 4 FONKY FAMILLY ART DE RUE sony
7 5 EVA CASSIDY SONGBIRD Hot 7 3 VARIOUS ARTISTS 2001 UODYSSEE DES ENFOIRES
8 | NEW | GABRIELLE RISE cO!B:zAT/POLYDOR BMG
9 7 BON JOVI ONE WILD NIGHT LIVE 19852001 8 7 DE PALMAS MARCHER DANS LA SABLE UNIVERSAL
MERCURY 9 |NEW | BOB MARLEY & THE WAILERS ONE LOVE-—THE VERY
10 6 STEREOPHONICS JUST ENOUGH EDUCATION TO BEST OF BOB MARLEY ISLAND/UNIVERSAL
PERFORM vz 10 10 BONO BORN uUNIVERSAL
AUSTRIA (Austnan IFPI/Austria Top 40) 05/29/01 SWITZERLAND (Media Control Switzerland) 5/29/01
THIS | LAST THIS |LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 1 WHOLE AGAIN ATOMIC KITTEN vIRGIN 1 1 PLAYED-A-LIVE (THE BONGO SONG) SAFR| DUO
2 7 | CLINTEASTWOOD GORILLAZ Emi ONIERSAL
3 | 4 | TURNTHETIDE SYLVER ONVERSAL 2 | 3 | WHOLE AGAIN ATOMIC KITTEN VIRGIN
a 2 TEENAGE DIRTBAG WHEATUS sonv 3 2 BUTTERFLY CRAZY TOWN COLUMBIA/SONY
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SHE’'S THE GREAT-GREAT-GRANDDAUGHTER
of Russian author Leo Tolstoy. But
perhaps it’s no surprise that Viktoria
Tolstoy—a Swedish-born jazz song-
stress signed to EMI in Sweden—

chose music

over litera-
ture: Her fa-
ther taught

music at Stock-
holm Universi-
ty. “He played
all kinds of
records to me,”
Tolstoy says,
“including Bil-
lie Holiday,
Ella Fitzger-
ald, and Miles
Davis. I was
brainwashed
with juzz.” Her
third album,
White Russ-
was released in 1997 on Blue

ian,
Note, but the latest, Blame It on My
Youth, is on EMI Sweden. “It’s jazz
standards, which the band and I do in

our own way,” Tolstoy explains. “I
love to sing standards; that’s where
my heart is.”

JEFFREY DE HART

COPENHAGEN STILL CLINGS to its repu-
tation as the jazz capital of Europe,
which dates back to the time when
Dexter Gordon and Eartha Kitt lived
there. This year’s Copenhagen Jazz
Festival, July 6-15, again demon-
strates the ability of the event to
draw talent from around the globe.
The 10-day festival in the Danish cap-
ital features more than 600 concerts.
Wayne Shorter and Ray Charles will
play free concerts in the Tivoli Gar-
dens, while Diane Reeves and Nancy
Wilson have indoor shows scheduled
elsewhere in the park. Bass player
Chris Minh Doky returns to his home-
town for a show with Mike Stern’s
group, while his brother Niels Lan
Doky shares a stage with Gino Van-
nelli, offering material from Doky’s
latest album, Haitek Hatku. Local tal-
ents Palle Mikkelborg and Caecilie
Norby will also perform.

CHARLES FERRO

DEPHAZZ IS ONE OF THE HOTTEST STORIES
in German jazz. The group’s album,
Death by Chocolate (Universal), has
reached No. 32 on the national (main-
stream) album charts. Produced by
Pit Baumgarter, the album eschews
experimentation in favor of pure
entertainment value—an approach
endorsed by trombonist/arranger
Otto Engelhardt, trumpeter Jo Kraus,
bassist Bernd Windisch, keyboardist
Eckes Malz, and percussionist Jan
Friede. They are joined by vocalists
Barbara Lahr and Pat Appleton, per-
cussionist Roy George Randolph, and
crooner Dr. Karl Frierson. Christian

Kellersmann, Universal’s jazz manag-
er, thinks DePhazz has considerable
international potential.

WOLFGANG SPAHR

FOR THE PAST 10 YEARS, the principal
jazz player in Ireland has been the
Improvised Music Company (IMC),
which is involved with concert promo-
tion, touring, and education. Its flag-
ship is the ESB Dublin Jazz week,
which this year runs Sept. 17-23. IMC
also releases albums by top Irish play-
ers, including sax virtuosos Richie
Buckley eteran of Van Morrison’s
band—and his brother, Michael, who
has played with everyone from the
Cranberries to the Mingus Big Band
and who has toured Europe with Miles
Davis cohort Dave Liebman. Rising
stars inelude classical guitarist Mike
Nielsen, the brothers Ronan and Conor
Guilfoyle, Tommy Halferty, and the
Justin Carroll Trio. There are many
residencies in Dublin pubs, too, includ-

ing guitarist Louis Stewart, who per-

forms every Monday in the Clarendon.
The place most synonymous with jazz,
though, is JJ Smyth’s, whose weekly
club night at the Pendulum is the cap-
ital’s longest-running jazz night.

NICK KELLY

ONE OF AUSTRALIA’S best-known jazz
names, trumpeter and singer James
Morrison, veers away from his usual
smooth grooves on new album Scream
Machine to team with a rock guitarist,
bassist, and drummer. His own parts
are multi-tracked, and earlier this
vear he tried another experiment
when he Webcast a 30-minute set from
Melbourne’s Sain Bar and invited
musicians from around the world to
“cyber-jam” with him. Morrison, who
runs his own Morrison Records with
brother John (distributed here
through Sonart Records), is negotiat-
ing U.S. distribution for the label
after performing at the Hollywood
Bowl lust June as part of the Playboy
Jazz Festival. He also tours Europe
three times per year.

CHRISTIE ELIEZER

HIGHLIGHT OF THE JAZZ YEAR in New
Zealand has been the release of the
Nathan Haines album, Sound Travels.
Now based in London, Haines made a
flving visit to his home country in late
April to play Auckland’s St. James
Theater with a backing band that
included his father, Kevin, on double
bass and brother Joel on guitar. A two-
time winner of the New Zealand jazz
album of the year award, Haines’ lat-
est album was co-written by producer
Phil Asher and reflects his continued
interest in dance music. Sound Travels
has been released in New Zealand by
Huh! Records, and label manager
Simon Grigg says a U.S. release on
Wave Records is imminent.

DAVID McNICKEL
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RED, HOT, G NU? « INTERNATIONAL FOCUS 0N JAZZ

Jazz Acts, Labels Thrive In Ganada’s State Of Independents

BY LARRY LeBLANC
TORONTO—AIthough only a hand-
ful of its acts have retail impact, and
despite a general lack of major label
support, Canadian jazz is thriving.

“A great boost for jazz in gener-
al was the Ken Burns TV series,”
says Stewart Duncan, director of
music for both the Indigo Books
Musie & Cafe and Chapters chains,
which feature music in 28 stores.
“It helped everyone.” (See story,
page 38.)

The highest profile Canadian
jazz artists are singer/pianist
Diana Krall; trumpeter Maynard
Ferguson; veteran pianists Oscar
Peterson, Paul Bley, and Kenny
Wheeler; saxophonist/flautist
Jane Bunnett; and bandleader
Rob McConnell. Other Canadian
players, such as D.D. Jackson,
Rene Rosnes, Holly Cole, Ingrid
Taggart, John Stetch, and Dave
Restivo, also enjoy notable inter-
national careers.

After a lengthy battle with can-
cer, Canadian jazz patriarch Moe
Koffman died March 28. Koffman
released 30 albums in a career span-
ning five decades, playing saxo-
phone, clarinet, and flute. Best
known for his 1958 international hit
“Swingin’ Shepherd Blues,” Koff-
man released his final album, Moe
Koffman Project’s MKP, through
Universal Music Canada last June.

Other acts with significant fol-
lowings are singers Ranee Lee,
Karin Plato, Denzel Sinclaire, Molly
Johnson, Joe Sealy, and Mare Jor-
dan; bossa nova duo Bete and Stef;
bandleader/musicians Pat LaBar-
bera, Rick Wilkins, Kirk MacDon-
ald, Ed Bickert, Rob Piltch, Reg
Schwager, and Dave Turner; gui-
tarists Brian Hughes and Levon
Ichkanian; keyboardists Oliver
Jones, Marilyn Lerner, Tyler Yare-
ma, and Michael Kasehammer; and
such units as Metalwood, the Bern-
ard Primeau Jazz Ensemble, and
the Francois Carrier Trio + 1.

“There are some incredible play-
ers here,” says Bunnett, who won a
Juno Award in March for her 1999
EMI/Blue Note album Ritmo+Soul.
“Canadians are North American,
and we’ve been so influenced by
what was happening in the U.S. But
Canada’s [vast] landscape also
works for us. While we can access
North American culture, we've got
so much space that we don’t have to
emulate [Americans].”

With good sales for any jazz
album in Canada—international or
domestic—considered to be around
the 3,000-5,000-unit mark, it’s little
wonder the bulk of Canadian jazz
is issued by small independents
that either finance recordings
inexpensively or license product. A
common practice is also for artists
to release and distribute their own
recordings. Notable labels include
Radioland Enterprises, Sackville
Recordings, Cornerstone, Alma,
Rhythm Tracks, and Sea Jam in
Toronto; Justin Time, DSM, Effen-
di, and Lost Chart in Montreal; and
Cordobay Bay and Maximum Jazz
in Vancouver.

The pivotal role of independent
labels in Canadian jazz is under-
scored by the fact that it was Justin
Time that signed Krall to her first
recording contract in 1992 and
released her debut, Steppin’ Out,
the following year. Although Krall
signed shortly afterwards to Im-
pulse!/GRP, Justin Time continued
distributing her catalog for two fur-
ther albums and last year re-
launched Steppin’ Out worldwide.

Justin Time titles are available in
25 countries via export or licensing
agreements. “Not only does the
Diana Krall album pay for other
projects, but it acts as a gate-
opener internationally for Canadi-
an artists we’re pushing,” says
Justin Time founder/owner Jim
West. He also owns Distribution
Fusion 111, which handles Van-
guard, Arhoolie, Mute, Studio K7,
and Music Club in Canada.

Created in 1983, Justin Time has
a catalog of 340 jazz albums—110
produced by West—featuring
titles by such top-ranked Canadi-
an acts as Lee, Brian Hughes,
Joanne Blouin, Karen Young, the
Fraser MacPherson Quartet, and
Sonny Greenwich. The label has
also licensed albums by interna-
tional greats Dizzy Gillespie,
McCoy Tyner, Chet Baker, and
Stephane Grappelli.

Justin Time releases up to 20
projects a year. Recent albums
include those by the World Saxo-
phone Quartet; the David Murray
Power Quartet; Rob McConnell’s
Tentet; pianists John Stetch, Paul
Bley, and Hugh Ragin; and singers
Jeri Brown, Kenny Coleman, and
Fontella Bass.

“With Justin Time being an inte-
gral part of Fusion 111, it has a high-
er profile than most jazz labels
would have in a larger company,”
says Duncan. He adds that Montre-

al is a very strong jazz market.
Come festival time, his artists are
everywhere. Montreal hosts the
country’s leading jazz festival, the
Festival International de Jazz de
Montreal (June 28-July 8).
“You couldn’t start a Justin Time
today without hav-
- ing a distribution
. company as well,”
' West admits. “I
still need the dis-
tribution company
to back me. The
label is a hobby, a
lot of fun, and it
does make some
~% money.”
; Multinationals
{ here contend there
, are _small returns
on jazz reper-
‘ toire—and propor-

tion promotion/
marketing budgets
accordingly—but
there are signs of
change. For example, BMG Canada
recently signed a licensing deal with
Avenue Records in the U.S. for Cana-
dian singer/pianist Carol Welsman.

Last year, Universal Canada
inked licensing deals with Koffman
and Denzel St. Clair. The company
also recently signed its first jazz
group, Vancouver groove-oriented
act Metalwood, which previously
recorded three albums for Maxi-
mum Records.

“This is uncharted territory for
us,” concedes Verve Music Group
label manager Scott Morin, who
also produced Metalwood’s The
Recline, released May 22 on Blue
Thumb in Canada. “Labels have
signed Canadian jazz artists in the
past but have never followed up
with the kind of [marketing] push
we’'ve planned. We're shipping
[more than] 5,000 units.”

BUNNETT

Universal’s strategy is to present
Metalwood as a group unhindered
by niche boundaries. “You’'ve got to
think out of the box and not always
preach to the converted,” says Glen-
da Rush, press and promotion man-
ager at Verve Music Group. “My
goal is to get to mainstream media
[exposure]. To do that, you have to
treat [the marketing] differently.
Sometimes, you have to give it a pop
approach. People have guarded jazz
for so long. They keep it as boutique
music. As Ken Burns said, ‘Get this
stuff out of the closet.””

The staunchest major-label sup-
porter of domestic jazz is EMI Cana-
da, which directly signed pianist
Rosnes and has licensing deals with
both Bunnett and singer Mare Jor-
dan. The three are released under
the EMI/Blue Note banner in Cana-
da and on Blue Note elsewhere.

“Jane Bunnett does very well for
us; she’s the biggest of the three,”
says Warren Stewart, manager of
Catalogue Strategic Marketing at
EMI Music Canada.

While the longstanding U.S. trade
embargo against Cuba has had the
effect of preserving the unique
nature of the Cuban music scene, it
has also provided a creative spring-
board for Bunnett, who has been to
Cuba about 40 times since 1982 to
work. Bunnett’s upcoming album,
Alma de Santiago, due June 24 in
Canada, is the latest in a rich, Latin-
styled catalog that began with her
Juno Award-winning 1991 album,
Spirits of Havana (Denon Canada).

Bunnett’s passion for Afro-Cuban
music is conveyed in a documentary
film, also called Spirits of Havana,
released for a limited theatrical run in
Canada this May. Featuring perform-
ances with local musicians filmed dur-
ing a five-week visit in 1999, Spirits of
Havana will be publicly broadeast on
national CBC-TV in September.

“Having those experiences on
film is amazing but I've never seen
myself so on-the-spot [improvising
music],” says Bunnett.

Stewart is ecstatic about the Bun-
nett documentary. “You usually don’t
get a [promotional] gift like this,
especially from a jazz artist,” he says.

Sales of domestic jazz still come pri-
marily from specialist record stores
or from artists selling recordings at
their shows. “We like to see artists
tour,” says bassist/producer Peter
Cardinali of Alma Records, which
handles Michael Kasehammer, Aidan
Mason, Vito Rezza, and Buentes
Brothers. “They sell a lot on tour.”

Pianist Bill King of the Jazz Report
All-Stars claims, “More Canadians
are now being heard outside Cana-
da.” In 1992, King and Greg Suther-
land co-founded Toronto-based Radi-
oland Enterprises, which oversees
both the Radioland label and influen-
tial monthly jazz magazine The Jazz
Report. To date, Radioland, distrib-
uted nationally by Universal, has
released 20 albums. “We aren’t hav-
ing any problem getting artists
played on U.S. [jazz] stations.”

Cardinali claims, “For good quali-
ty product, it’s easier to sell jazz
internationally than pop. There are
companies which are specialized; all
they do is jazz.” Yet, he notes, “the
U.S. is still 2 hard sell.”

Jazz radio in Canada is limited to a
handful of college and community
stations, several national CBC-Radio
programs, and the only full-time jazz
station, CJRT/Toronto. But print
media opportunities are growing.

“There are plenty of media
opportunities for the exposure of
Canadian jazz because it’s eclectic,”
says Rush. “People want it because
it’s different and because it is from
Canada. Also, artists doing jazz
usually have a lot going on. They
aren’t 18-year-old musicians.”

FRENCH MARKET SEES SALES DIP, BUT IS WAKING UP TO A NU TOUCH

(Continued from page 38)

He adds, however, that “the one
exception is electro-jazz.”

Independent jazz labels and ma-
jors alike have been quick to pick up
on the popularity of the movement
known as the nu French touch and
to begin absorbing the niche market
into the mainstream. Drawing some
inspiration from across the Channel,
the movement’s nu e-jazz blends cur-
rents of acoustic jazz, drum’n’bass,
hip-hop, blues, jungle, and world
music with electronic samples,
sounds, and sequencers.

Blue Note and Warner Jazz France
both boast interesting nu French
touch catalogs. Spearheading the
international success of the movement
is Ludovic Navarre, aka St. Germain.
Tourist, his debut album on Blue
Note/EMI, has sold 350,000 copies in
France and 1.5 million copies world-
wide since its release last April.

St. Germain was a controversial sign-
ing for Blue Note, says Nicolas Pflug,
label project and creative manager for
Blue Note in France. However, Pflug
observes, “Blue Note has always been

alabel of avant-garde jazz, and St. Ger-
main is an artist of quality—and a pre-
cursor of a new musical genre.”

St. Germain picked up three
French music industry Victoires de
la Musique awards in February for
new jazz talent, stage performance,
and electronic musie album (Bill-
board, March 3) and also collected
instrumental album and dance
album honors at the Dutch musie
industry Edison Music Awards later
that same month.

Tourist climbed to No. 1 on Bill-
board’s Top Contemporary Jazz
Albumsg chart in the week ending Feb.
17 and was named one of the best
albums of 2000 by Rolling Stone mag-
azine. St. Germain’s Alias tour last
year was widely sold out; this spring
saw the opening dates of a world tour
that takes in Greece, Russia, Germany,
Turkey, Japan, the U.S., Australia,
Italy, Germany, Switzerland, and
French festivals, culminating Sept. 21
at the Zenith venue in Paris.

Blue Note’s first nu touch artist
was Swiss composer/trumpet player

Eric Truffaz; he is due to follow up his
internationally successful albums The
Dawn (1997) and Bending New Cor-
ners (1999) with a new set in the fall.
Keeping fans happy until then, and
underlining the genre’s dancefloor
credibility, is the current release, E'vic
Truffaz Revisited, featuring remixes
by Pierre Audetat, Christophe Calpi-
ni (Mobile in Motion), Goo, Bugge
Wesseltoft, Gilles Peterson, and
Pierre Henry.

Warner Jazz is also cultivating the
e-jazz phenomenon with three singu-
lar artists. Mukta (meaning “pear]” in
Sanskrit) is a quintet from the Nantes
region whose members span nearly
three generations. It performs with
sitar, trumpet, double bass, and per-
cussion, fusing electro-jazz with Indi-
an and African influences.

Inspired by classical Indian musie,
core members Simon Mary (double
bass/composer) and Brigitte Menon
(sitar) have concocted sounds for fash-
ionable listening in New York, Paris,
and Ibiza, Spain. The act followed up
its 1999 Warner Jazz debut, Indian

Sitar and World Jazz, with last fall's
Afro-Cuban-flavored Jade.

Electro-acoustic jazz saxophonist
Julien Lourau has signaled a new
direction for his music with his latest
Warner Jazz album, Gambit, mostly
recorded on the road. A dark album,
it incorporates elements of house
musie, world-music influences—
notably from the Balkans—and touch-
es of drum’n’bass and garage.

But perhaps the quintessential
example of a straight-ahead acoustic
Jjazz artist tapping the sounds of
beats and samples is Laurent de
Wilde, the Franco-American pianist
whose album Time 4 Change is a cur-
rent Warner Jazz release.

“Aside from [Manhattan, N.Y.,
avant-garde jazz venue] the Knitting
Factory, the straight-ahead scene in
New York is no longer feeding the
dreams of the rest of the planet,”
declares de Wilde. “Europe now has
the reservoir and freedom of thinking
to rejuvenate this style and take it
somewhere new. All I can say is ‘Watch
out New York!”
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‘La Bomba’ E)(IllIIIIES On Latin Ghart

lT 'S THE BOMB: It took more
than two years of globetrotting and
chart-topping from Argentina to
Spain, but this issue Azul Azul’s hit
“La Bomba” has finally reached the
No. 1 spot on Billboard’s Hot Latin
Tracks chart.

Considering that, since its
release nearly 21/ years ago, the
song has topped lists in several
countries, both in its original form
and in cover versions (including
those of King Africa in Spain,
Jump in Venezuela, and Braga
Boys in Brazil), the stateside sue-
cess of “La Bomba” was no longer
a question of if, but when.

And the “when” has been deter-
mined by the Bolivian band’s tire-
less touring schedule (they signed
with William Morris two months
ago) and by the seemingly endless
string of “La Bomba” versions
and remixes.

“I've lost track,” says lead singer/
songwriter Fabio Zambrana, who
recently relocated to Miami. “The
other day I went into Napster and
found 130 different versions.” The
single is featured on the band’s sec-
ond album, Kl Sapo.

What Zambrana does know is
that a recent version, recorded with
banda sinaloense (a band from
Sinaloa, Mexico, featuring brass
instruments and percussion) in Cal-
ifornia last month, helped propel the
single up the charts thanks to air-
play in different formats. The idea
of a banda version came about after
Azul Azul performed an impromp-
tu acoustice version of “La Bomba,”
accompanied by a mariachi, at last
month’s Fiesta Broadway. Two
weeks later, prompted by label Sony
Discos, the group was recording in a
Los Angeles studio.

Zambrana and his bandmutes are

by Leila Cobo

now studying the possibility of
releasing “La Bomba” in other mar-
kets and other languages.

With all that play and all those
versions milling about, one would
imagine Zambrana getting tired of
his hit. “I can’t be,” he says. “It’s
given me so much satisfaction every
day. When we play, the atmosphere
changes. Women become sexier, and
men can’t help watching them.
Every time I see that, it feels like
I’'m playing it for the first time.”

As for a next album, Zambrana
started working on songs six
months after the original release of
El Sapo. But the continued success
of “La Bomba” and the demands on
his schedule haven’t allowed him to
get very far.

“Everyone’s waiting for ‘La
Bomba’ to lose some ground,” says
Zambrana, who’s signed to Sony
Chile. “But T write a song a day,
even if it’s the most horrible song.
So I already have all the songs
ready for the next album, but it’s
still up in the air.”

VENEZUELA TO MIAMI: Miami
Beach’s impressive first World
Music Festival, which will present
22 concerts over a three-week peri-
od—kicking off June 1 with a per-
formance by Chick Corea’s New
Trio—is, of all things, an import.
The fest, which features such acts
as Cesaria Evora, Tania Libertad,
and Spain’s Martirio, is an exten-

sion of Venezuela’s Festival Inter-
nacional de Musica el Hatillo. Orig-
inating 12 years ago, it always takes
place in November, and last yeay it
featured 80 acts. Eager to expand,
founder/president Leopoldo Be-
tancourt decided to stage a paral-
lel event in Miami’s South Beach,
which offers a variety of venues.
The final program features a won-
derful array of styles, including jazz,
classical, world, and pop.

“The idea is to host a festival
where people travel expressly for
the purpose of seeing it,” says festi-
val producer Elizabeth Sanchez
Vegas. It will be funded by a grant
from the city of Miami Beach and by
private monies. Further informa-
tion can be found at miamibeachthe-
festival.com.

LOS TOROS RENEWS: Universal
Music Latino’s tropical A&R direc-
tor Eddie Ferniandez announced
the label has re-signed Los Toros
Band to a six-album deal that will
keep the talented act led by singer
Héctor Acosta on its roster for the
foreseeable future.

Fernindez admits Universal
almost lost Los Toros, which has an
independent label by the same name
and was seeking a distribution deal
with Sony Discos. The group’s man-
ager, Juan Pablo Diaz, publicly
questioned the label’'s commitment
to the act last year.

Fernandez said he had to employ
a personal touch to keep the band, a
carry-over from the PolyGram
merger, in his stable.

“I felt they weren’t getting
the attention they deserved. so
I went out to see them play, and
they [Toros’ managers| were
impressed,” Fernindez said.

(Continued on next page)

BY HOWELL LLEWELLYN
HAVANA—Cuban sonero Compay
Segundo, 93, is recovering from
emergency hospital treatment for
extreme fatigue. As aresult, he may
never perform again.

Segundo, who found world fame
at the age of 89 with the Grammy-
winning Ry Cooder-produced album
Buena Vista Social Club, has been
touring almost constantly ever since.

Rumors about his health surfaced
at the May 16-20 Cubadisco music
trade fair in Havana, after he failed
to appear at a concert he was sched-
uled to give with Eliades Ochoa. The
presentation of a Segundo biography
written by Spanish friend and agent
Luis Lazaro was also canceled.

Julio Ballester, president of Cuba’s
state record label Egrem, tells Bull-
board, “Compay has been very ill. He
was rushed to the hospital and put in
a pressurized bed, where he received
oxygen for several days, and is now

Segundo liness Leaves Gareer Future In Doubt

Label And Agent Say It Is Unlikely That The 93-Year-0ld Will Perform Again

recovering at home. It is unlikely he
will ever perform again.” In Cuba,
the incident went unpublished.
Segundo recently performed on
the Caribbean island of Mar-
tinique, as well as in French Gu-
yana, but Lazaro canceled three
upcoming coneerts in Spain slated
for June. One was to inaugurate a
series of open-air concerts at
Madrid’s Cuartel de Conde Duque,
another was in Tarragona, and the
third, on June 26, was to be the
opening night of the Mediter-
ranean Nights Festival at Costa
Nord, a cultural center belonging
to actor Michael Douglas on the
island of Palma de Mallorea, where
Douglas has a holiday home.
Segundo has reportedly suffered
from prostate cancer for some five
years, which makes him tire quiek-
ly, but it is not life-threatening.
“Let’s be clear—Compay is not
dying, and I am convinced he will

recover,” says Ldzaro. “But | am
happy that he should never per-
form again so that he can enjoy
life. He hasn’t stopped touring
since the mid-90s.”

Last November, Segundo was
presented with a diamond disc for
sales of 1 million copies of the five
albums released with label DRO
East West since he signed with the
company in 1995. This probably
makes him the only person ever to
have sold a million albums of new
recordings after the age of &8.

“We have not received much
information at this end,” said Cov-
adonga Racionero, DRO's interna-
tional exploitation manager. “Com-
pay has been discharged and is at
home, where he is able to walk
around. His June concerts, which
also included one in Monte Carlo,
have been canceled, but what will
happen from July when a tour of
Italy is planned is unclear.”
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RIO DE JANEIRO—An un-
known band on a small, independ-
ent label records an album featur-

nomic obstacles.
The situation began to change
in the late '90s, when a circuit of

JUAN GABRIEL
ARIOLABMG LATIN ~

ABRAZAME MUY FUERTE
E.MAGALLANES (J.GABRIEL

* sl GREATEST GAINER Mm—

@

(5) 10 | 2 | 3+

ing a musical style that’s never venues dedicated to the genre [ F}| 9 | 10 | 19 Swtﬁlﬂn fli.'.?iu . G :'ﬂf‘ th:t .a.%ull
reached national success. At first sprung up in the Southeast. Inter- (83 6 | 5 | 10 | CONJUNTO PRIMAVERA NO TE PODIAS QUEDAR
glance, all the ingredients com- est was spurred by a younger, = FONOVISIAA'N JGUILLEN R.GONZALEZ M;RA
. o r CRIST AZUL

more affluent audience’s interest K SANTANDER {K.SANTANDER G SANTANDER

bine to form a recipe for failure.
Such was the origin of Deixa
Entrar ... (Deckdisc), the debut
album from Brazil’s Falamansa.
But, beating all odds, Deixa has
become the year’s biggest success
story in Brazil. Since its release in
April of last year, the forré album
has sold more than 1.1 million

copies, making it multi-platinum with accordion, triangle, and [==4{ — [ = L.° > UcNgiRSS{‘rle“ MAZEVEDO C-DEW*‘LDENCTOROMONTORO’;%‘;”R)R‘;X:ET"QM:’Q‘I
in the Brazilian market., FALAMANSA zabumba (a percussion instru- 12 | 10 | 10| 85 | pRiol.Bme Lanw K.SANTANDER |E.REYES A MONTALBAN
The album is building new ment). Because of these middle- 13| 8 | 6 | 18 | RICKY MARTIN SOLO QUIERO AMARTE
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interest in forré, a style that until  Janeiro and Sao Paulo—which class, younger listeners, tradi- |- PEPE AGUILAR ESCLAVO Y AMO
now had only been successful in  forré, before now, has never real-  tional forré began to be known as | 2 |18 | 15 MUSART BALBOA PAGUILAR (J.V.FLORES
Northeastern Brazil. Deixa has ly been able to accomplish. “college forrd.” | 19 | 0 R N e o A
managed to penetrate the coun- Until now, it was musie restr.'ict— As live forré venues proliferat- '{E} a | — 2 JACI VELASQUEZ = COMO SE CURA UNA HERIDA
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After attracting a legion of fans, 18 13| 15| 33 | MDO TE QUISE OLVIDAR
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LATIN NOTAS the. record industry soon took 12 | 3 | 14 | CHAYANNE T CANDELA
(Continued from preceding page) LS ol AL SR | T e . et e
/ ’ o (lead vocals and guitar), Alemio 2 | 7 ElE) YARE TR, TEORTEION
“Now they're really more aware for others. Esparza also joined (zabumba), Dezinho (triangle), N EET LOS TUCANES DE TIJUANA EL AMOR SONADO

they have to play outside of the
Dominican Republic to get the

kind of exposure they need to her hit “Lo Haré Por Ti.” It was the With distribution and market- 23 | — | 2 | RICARDO MONTANER e BESAME
: . » s e - WEA SILVETTI (RMONTANER J L CHACIN |

hit elsewhere.. o third time the two had performed (Continued on page 80) LA MOSCA TSE TSE PARA NO VERTE MAS
The group is revered in its the song together onstage. ~|end) o | |3 EMI LATIN NOT LISTED (G.NOVELIS PTISERA)

native Dominican Republic, but Also performing during Acapul- RE-ENTRY | 19 | LUIS MIGUEL . |
remains obscure in the U.S. His-  ¢o’s Noche Grupera was Julio Pre- 28 | 40 | 3 | LOS TUCANES DE TIJUANA LA GRAN NOCHE

panic record market, despite sev-  ciado, the former lead vocalist for | LATIN TRACKS A-Z . UL LT __ M GUNTEROLAEA M QUNTERD i

eral chart appearances. Banda El Recodo. Preciado is TITLE (Publisher — Licensing Org.) W 29 [ 26 | 3 | Gmceren NOT USTED INOT LISTED) |

F about to release his fifth solo album, 2 ABRAZ/ASME MUY FUERTE (BMG Arabella, ww | 21 |38 | 4 CAROITINAEI;AL\? S —— lgULCEE \J/EN%NO

. . i o e ASCAP/San Angel, ASCAP) WEACARIB,#/EA LATINA R.SANCHEZ A.JAEN G.ARENAS IAJAEN J.L MORIN
ULANITO RETURNS: Gram-  Entre Amigos. The disc is his first | o yup abio onm escons, o 793 27 | 22 | 15 | EL PODER DEL NORTE NI QUE VALIERAS TANTO
my-nominated merengue-rap crew  ranchero effort and includes a duet | 5 azy( (r1.pp. BMIClear Mind, ASCAP) [ | 0| DISKLEMI LATIN NOT LISTED (M.BUENROSTRO |

Fulanito is back on the Billboard ~with Pablo Montero. 30 BAJO CERO (liyak, ASCAP) 3 39 | EDNITA NAZARIO i LR

charts with “El Generalismo.” 23 BESAME (Hecho A Mano, ASCAP/EMI April, ASCAP) — - —_—

Coet . F—— | ) 19 CANDELA (PSO, ASCAP/Orum, ASCAP) 3} 33 | 32 | 3 | PABLOMONTERO VUELYEJUNTOIAMY

irreverent, accordion-driven ode to N BRIEF: Adolfo Fernandez, | 15 oMo SE CURA UNA HERIDA (Rubet, ASCAP/Uri- =i | ARIOL/,BMG LATIN _ M.CAZARES NOT LISTED | |

the Dominican Republic’s late mili-  former national director of press versal Musica, ASCAP/Adam Rhodes, ASCAP/Lan- iZ; NEWD | 1 ‘SIO'EYT[SSRCO'!'ANUELLE COMD-SE AR E AL RO
tary strongman ime ruler, and T A Latina franco, ASCAP)

S f}:SlTr grﬁ and longtim . and thfgr WE prang L.has‘ 32 COMD SE LO EXPLICO AL CORAZON (Negrle) 3 2% [ ]3] Eb'c&vonvsu BANDA TIERRA SANTA CUANDO Rﬁ%r;EL_slgTé Jtisz;%g%f
alael drujillo. ) opened NS own publle relatlons | 33 cyaNpo REGRESO A TUS BRAZOS (Mass Music) (31| REENTRY | €21 | LOS HUMILDES DISCULPE USTED
The track is featured on its latest  and marketing firm in Miami. F&F | 27 DAME L0 QUE QUIERAS (Not Listed) [t | RC,BMG LATIN JL.LAYALA F DE JESUS JR

Cutting Records release, The Media works artists both in the | 36 DEAMEAMARTE (Ser-Ca, BMI) VICTOR MANUELLE ME DA LO MISMO

1ng 3 g artists . 17  DESPRECIADO (Vander, ASCAP) D) w0 |2 LY | sonvoiscos JM.LUGO 0.ALFANNO)

Remixes. Inthe meantime, Fulanito  U.S. and Latin regions. Current | 3; piccuipe USTED (Huina, BMI) 3 | 31 | 31 | 5 | INTOCABLE DEJAME AMARTE

is busy in its Patterson, N.J, studio, acts include Willy Chirino, Lis- | 28 DULCE VENENO (Ventura, ASCAP) L2 EMI LATIN R MUNOZ RMARTINEZ |E.ALANIS,

where its third full-fledged albumis sette, Eduardo Veristegui, T sonm(g nﬁf'am-i"g‘)s' Bms . (@D)| re-eney |13 | V7 . EGE%??ECE&‘EQQE
nearing completion. Slated for Rudy Pérez, and Tofio Rosario E%OQUECEME April, ASCAP/Sony/ATV Latin, (38)| NEwp | 1 | PALOMO NO ME CONOCES AUN
release in August, the CD willreveal ... Spain’s Sociedad General de | 14 ESCLAVOY AMO (Brambila Musical ;)'IlsGARILLOS PALOMO F..: EZWRAATFS%
the act’s latest wrinkle: Puerto Rico’s  Autores y Editores (SGAE) has Ztli ﬁggmﬁéﬁ’gﬂyﬂ Discos,B lr‘ﬂSI)CAP) (39)| NEWD | 1 | DER O e R.SAENZ QUIROZ [RSAENZ QUIROZ

. : < o - (0 Li _ HE (Flamingo, POLO URIAS Y SU MAQUINA NORTENA POR BIEN DE LOS DOS
reggae/hip-hop hybrid known as reg-  published Guia Libre del Flamen 35 ME DA LO MISMO (EMOA ASCAP) 40 | 32 [/39 [iS-u8 EOLO S e

gaton. The band expects to spend
June criss-crossing Europe, with
concert dates in Italy, Spain, France,
and Switzerland.

ACAPULCO FEST NEWS: For-
mer Bronco vocalist and song-
writer Lupe Esparza formally
introduced new group Durango
during Acapulco Fest 2001, the
musical extravaganza that took
place the last week of May in Aca-
pulco. Esparza is touring with
Durango in support of his album
Enamorado y Bailador, which
marks his return to the grupero
genre after his stint with ranchero
music. Esparza says he wants to
warm up Durango and showcase the
group as an independent project.
This, he says, is part of his move
toward focusing less on performing
and more on writing and producing

Paulina Rubio on the Acapulco
Fest stage for a grupero version of

co, a 450-page manual on the
genre, compiled by flamenco
expert José Manuel Gamboa and
music critic Pedro Calvo. The
book includes entries for more
than 1,000 living artists, as well as
a professional directory for artists
and services ... Last call for
entries to Billboard’s 2001 Inter-
national Latin Music Buyer’s
Guide. Public relations firms, as
well as video channels and video
production firms, will be included.
Don’t delay.

Assistance in preparing this story
was provided by Karl Ross in
Miami and Teresa Aguilera in Aca-
pulco. Leila Cobo may be reached at
305-361-5279 or lcobo@billboard
.com. Material may be sent to 101
Crandon Blvd., Suite 466, Key Bis-
cayne, Fla. 33149.

in forrd’s particular way of tdlkmg
about love and its accompanying
close dancing.

These new fans weren’t inter-
ested in the innovations and elec-
tric versions of Northeast artists;
they wanted the old-fashioned
version of the rhythm, played

and Waldir (accordion) signed
with Deckdisc.
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FONOVISA
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Y LLEGASTE TU
G.LIZARRAGA IN.HERNANDEZ
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M.A.SOLIS M A.SOLIS|

QUIERO

B.SILVETTI iM.CANCEL R.CONTRERAS J.GRECO |

| GILBERTO SANTA ROSA
SONY DISCOS

ILEGALES
ARIO! LBMG LATIN 1

PERO NO ME AMA |

J.M LUGO G.SANTA ROSA |R.MONCLOVA

TU RECUERDO
V.DOTEL V.WAILL (V.DOTEL !

PAULINA RUBIO

YO NO SOY ESA MUJER

UNIVERSAL LATINO

LOS TIGRES DEL NORTE
FONOVISA

G.FELIX IM.QUINTERO LARA

ME DECLARO CULPABLE

E HERNANDEZ LOS TIGRES DEL NORTE (J.MELENDEZ

22 ME DECLARO CULPABLE (TN Ediciones,
BMI/Arabara, BMI)
39 MIRA OYE (Warner-Tamerlane, BMI)
29 NI QUE VALIERAS TANTO (Edimonsa, ASCAP)
38 NO ME CONOCES AUN (Edimonsa, ASCAP)
NO TE PODIAS QUEDAR (Seg Son, BMI)
0 ME VOY O TE VAS (Crisma, SESAC)
24 PARA NO VERTE MAS (SADAIC/WB, ASCAP)
PERO NO ME AMA (PMC, ASCAP)
12 POR AMARTE ASI (Erami, ASCAP/WB, ASCAP)
40 POR BIEN DE LOS DOS (Not Listed)
QUIERO (Dustelli, BMI/Mana Gita, ASCAP/Jimmy G's,
ASCAP/WB, ASCAP)
SOLO QUIERO AMARTE [NOBODY WANTS TO BE
LONELY] (Sony/ATV Tunes, ASCAP/Deston,
ASCAP/Desmundo, ASCAP/Norma Desmond,
SESAC/Victoria Shaw, SESAC/Sony/ATV Songs,
BMI/Gabburr, ASCAP/Universal-MCA, ASCAP)
18 TE QUISE OLVIDAR (BMG Songs, ASCAP)
20 TU MAYOR TENTACION {Lideres, ASCAP/Crazy Mood,
ASCAP)

10 TU RECUERDO (BMG Songs, ASCAP/Vlaices, ASCAP)
31 VUELVE JUNTO A Mi (Not Listed)
25 Y (Peer Intl., BMI)

6 Y LLEGASTE TU (LGA, BMI)

3 Y YO0 SIGO AQUI (Sony/ATV Latin, BMI/World Deep
Music, BMI)
YO NO SOY ESA MUJER (Universal o/b/o No Limita-
tions, BMI/Songs On The Rocks, GEMA/Careers-BMG,
BMI/Fersal, BMI)
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33 STATIONS

TROPICAL/SALSA
15 STATIONS

1 JUAN GABRIEL ARIOLA/BMG
LATIN ABRAZAME MUY FUERTE
2 CRISTIAN ARIOLA/BMG LATIN
ZUL
3 PAULINA RUBIO UNIVERSAL
LATINO Y YO SIGO AQUI
4 PAULINA RUBIO UNIVERSAL
LATING YO NO SOY ESA MUJER
5 ILEGALES ARIOLA/BMG LATIN
TU RECUERDO
6 CRISTIAN ARIOLA/BMG LATIN
POR AMARTE ASI|
7 AZUL AZUL SONY DISCOS
LA BOMBA
8 JACI VELASQUEZ SONY DISCOS
COMO SE CURA UNA HERIDA
9 CHAYANNE SONY DISCOS
YO TE AMO
10 YAIRE LiDERES
TU MAYOR TENTACION
11 CHAYANNE SONY DISCOS
CANDELA
12 JERRY RIVERA ARIOLA/BMG
LATIN QUIERO
13 PEPE AGUILAR MUSART/BAL-
BOA ESCLAVO Y AMO
14 MDO SONY DISCOS
TE QUISE OLVIDAR
15 RICARDO MONTANER WEA
LATINA BESAME

1 GILBERTO SANTA ROSA SONY
DISCOS PERQ NO ME AMA
2 AZUL AZUL SONY DiSCOS
LA BOMBA
3 JERRY RIVERA ARIOLABMG
LATIN QUIERO
4 VICTOR MANUELLE SONy DISCOS
COMO SE LO EXPLICO AL CORAZON
5 RICKY MARTIN COLUMBIA/SONY
DISCOS SOLO QUIERO AMARTE
6 VICTOR MANUELLE sony
DISCos ME DA LO MISMO
7 ILEGALES ARIOLA/BMG LATIN
TU RECUERDO
8 PAULINA RUBIO UNIVERSAL
LATINO Y YO SIGO AQUI
9 GRUPOMANIA UNIVERSAL
LATINO CARACOLITO
10 LA SECTA ALLSTAR LITTLE
FiSH DAME LO QUE QUIERAS
11 CAROLINA LAQ WEACARIBE/WEA
LATINA DULCE VENENO
12 EDNITA NAZARIO SONY DIS
c0s BAJO CERO
13 MONCHY Y ALEXANDRA JaN/SONY
DISCOS HOJA EN BLANCO
14 YAIRE LIDERES
TU MAYOR TENTACION
15 JAY LOZADA UNIVERSAL LATI
NO POR AMARTE ASI

REGIOHAL MEXICAN

56 STATIONS

1 CONJUNTO PRIMAVERA FoNo
VISA NO TE PODIAS QUEDAR
2 BANDA EL RECODO Fono
VISA Y LLEGASTE TU
3 ROGELIO MARTINEZ DISCOS
CISNE AMAME
4 LUPILLO RIVERA SONy DIS
cos DESPRECIADO
5 LOS TUCANES DE TIJUANA UNI
VERSAL LATING EL AMOR SONADO
6 LOS TIGRES DEL NORTE FONO-
Visa ME DECLARO CULPABLE
7 MARCO ANTONIO SOLIS
FONOVISA O ME VOY O TE VAS
8 LOS TUCANES DE TIJUANA UNI
VERSAL LATINO LA GRAN NOCHE
9 EL PODER DEL NORTE DISAVEMI
LATIN NI QUE VALIERAS TANTO
10 ROGELIO MARTINEZ DIscos
CISNE Y SIGUES SIENDO TU
11 EL COYQTE Y SU BANDA TIERRA
SANTA EMI LATIN CUANDO REGRESO
12 LOS HUMILDES RCABMG
LATIN DISCULPE USTED
13 AZUL AZUL sONY DISCOS
LA BOMBA
14 INTOCABLE EMI LATIN
DEJAME AMARTE
15 PALOMO DISA/EMI LATIN
NO ME CONOCES AUN

C) Records showing an increase in audience aver the previous week, regardless of chart movernent. A record which has been on the chart for
more than 20 weeks will not recewe a bullet, even If it reglstevs an mncrease (n audience. Greatest Ganer Indicates song with largest audience

rowth. If two records are tied in audience size, the recor
rom the chart after 26 weeks 1 Videoclip avawlablllty © 2001

gB yed on more stations s placed first Records below the top 20 are removed
iliboard/BPi Communications, Inc.
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‘Over 1.5 million records sold

Mexico 4 x Platinum
USA 3 x Latin Platinum
Spain 3 x Platinum
Central America Platinum
Colombia Platinum
Peru Gold
Ecuador Gold
Venezuela Gold
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SCORE

by Steve Smith

FROM TOWER’S TOP: When this column first report-
ed on the ongoing efforts of Tower Records to resolve
its financial difficulties—along with its buying freeze on
three of the most prominent independent distributors,
Allegro, Harmonia Mundji, and Qualiton (Keeping Score,
May 26)—one voice was unfortunately absent from the
story. Following publication of that column, Russ
Solomon, founder of Tower, has now
chosen to clarify the retailer’s stance on
its efforts to shore up its bottom line
while at the same time improve the way
it does business, in classical and across
the board.

According to Solomon, Tower’s new
approach is based on two key principles:
carrying less inventory while making
more titles available to consumers; and
replacing procduct that sells immediate-
ly. Central to Tower’s new philosophy is
a system of “automated rapid replenish-

labels and independent distributors share a portion of
the blame for the situation.

“What we’ve found,” Solomon says, “is that we had a
lot of inventory, particularly with small labels and clas-
sical in general, where we were not selling but simply
owning a tremendous amount of it. The combination of
our buying and the distributors’ selling was pushing
merchandise into our stores, and we were returning it
too fast. Our return levels to the indie distributors were
30%-50%, whereas our return levels with the majors
are closer to 14%-16%. The real truth of the matter is
that we were owning an awful lot of merchandise that
really was very slowly turning.”

Solomon asserts that what Tower is trying to imple-
ment is a4 new system that will give its stores a wider
potential range of titles they can carry, while at the same
time limiting how much stock the chain actually pur-
chases to have on hand. “Tower is about having a deep
catalog available to customers, particu-
larly in the case of classical music in areas
where it is important, in the big cities—
where we have the space to do it and
they’'ve got a cultured clientele around
them,; it’s silly to put deep catalog into a
suburban pop store. We want to keep as
many titles as we possibly can, but distill
it to the best. Just because somebody has
released 10,000 records doesn’t mean that
they have 10,000 records that will sell. But
there might be 3,000 that will sell.”

To facilitate the changes that Solomon

ment,” whereby any product sold by
Tower would be automatically reordered
electronically the same day and
restocked immediately. Under the cur-
rent system, stock replenishment is han-
dled by a physical inventory count by
sales staff from the record companies and
distributors, and reorders typically are
taken when those representatives come
to a store to tuke new release orders.
“An order gets taken by a store prob-
ably once a month,” Solomon explains,

“Io be honest,
what we’ve done,

we’ve done
awkwardly. I'll
Jix that.’

- RUSS SOLOMON, TOWER

suggests, Tower has begun to move away
from having autonomous buyers in every
store toward a model based on central-
ized inventory control with automated
replenishment. When a disc is scanned at
the register, the computer will note that
sale and at the end of the day generate an
order for another copy. “The beginnings
of this are already in place with Bayside
Distribution, our sister company,”
Solomon says. “We've got a POS [point-
of-sale] system with our stores to Bay-

“or maybe every two weeks, for new

releases and the merchandise that sells. Then it gets
sold [to customers] immediately, but it doesn’t get
replaced for another whole month. To complicate mat-
ters worse, we have an overall budgetary stricture—in
other words, we say a store should only carry so many
units predicted by the total amount of units they sell,
so that we can get a reasonable turnover on the entire
inventory. That’s just good business.”

That budget has a direct impact on the ordering of
slower-moving product, including deep catalog releases
from both major labels and indies. Solomon says that
such releases are often the first to be sacrificed when it
comes to replenishing inventory, enabling a store’s budg-
et to allocate for new releases and steadier sellers. As a
result, slower-moving product, such as catalog releases
that may not be purchased by consumers over the course
of an entire calendar year, are either returned to the
labels and distributors in order to free up budget, or sim-
ply not ordered at all. Solomon says, “The stores say, ‘I
haven’ t got any budget left; I've got to have budget
available for new releases and hits. That’s more impor-
tant than buying something I'm going to have to wait a
year to sell, so I'll do without it entirely.” ”

One need only look at the shelves in Tower's classical
department to spot the symptoms that led to the larg-
er problem. Particularly in the case of the core reper-
toire, dozens of versions of a work compete for the same
limited shelf space. In the area of historical recordings,
the problem is further exacerbated by the presence of
multiple versions of the same vintage recordings on dif-
ferent labels, particularly in the case of material from
live or broadcast sources. The overwhelming number
of such discs on the shelves demands its share of a
store’s budget, while at the same time limiting the actu-
al physical space available for recordings that sell more
quickly. There are simply too many releases available
for the market to support, even in a store as large and
as committed to diversity and deep catalog as Tower.
None of this comes as news to anyone, and both major

side, where everything that is sold that
day is ordered and shipped that day or the next and,
therefore, back in stock immediately.”

While some have speculated that such centralized
control might spell the end of Tower’s uniquely indi-
vidualized stores, Solomon says that this won’t be the
case. “We want the people at the stores to tailor their
inventory from what they know about their market.
We don’t want to say, ‘We’re going to do it for you,’
but rather, ‘We want you to have a part in it ” Our
[goal]in this rapid replenishment situation is really in
managing the catalog items that you really don’t need
more than one or two copies of but that you keep
replacing rapidly.”

The system is far from complete, and Solomon indi-
cates that it has not yet been decided whether the re-
plenishment systems will be maintained by Tower or by
the distributors themselves. But the very idea of such a
system could ultimately grant the distributors a greater
say in what part of their stock Tower carries and where
that stock is sold—something that several of them have
long desired. Still, the system is of no benefit to distrib-
utors until they are once again able to sell their goods to
Tower. So far, according to Solomon, no agreement has
been reached to lift the buying freeze on Allegro, Har-
monia Mundi, and Qualiton—the instigation of which he
seems to have been at least somewhat unaware—but he
is confident that a resolution is at hand.

“We're not out to shaft independent distributors,”
Solomon emphasizes. “Far from it. I can’t speak to the
exact details of what's going on, but I intend to find out.
To be quite honest with you, T think that what we’ve
done, we've done awkwardly, and we didn’t go out and
explain it properly. 'm admitting that, and I'll fix that,
somehow. We, as a company, are really serious about
classical music all over the world, and we’re not about
to giveit up or run away. But the bottom line is that we
need cooperation from our vendors, especially the inde-
pendent guys. We can sell more records for them, but
they’ve got to help us.”
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SONY CLASSICAL 89251 (17.97 EQ CD)

ANDREA BOCELLI A

'5:_( COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT,  SoundScan®
< s |Z AND INTERNET SALES REPORTS COLLECTED, COMPILED, anD PRoviDED 8Y [T
()
£ |58
2 |3 |¢ |ARTIST TITLE
= < | 2 | IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)
—f NO.1 B
| | 37 | ANDREA BOCELLI ® e
PHILIPS 464600 (12.98/18.98) 32 weeks at No. 1
RE-ENTRY| BRANFORD MARSALIS RO

DECCA 467697 (16.98)

81| phiLips 462600 (12.98/18.98) SACRED ARIAS
YO-YO MA/EDGAR MEYER/MARK O’CONNOR

3 | B2 | SO cLASSICAL 66782 (10,98 FQ/16.98) APPALACHIAN JOURNEY

4|8 RENEE FLEMING/JEAN-YVES THIBAUDET NIGHT SONGS

5 | g | VARIOUS ARTISTS
PHILIPS 468079 (22.98 CD)

VERDI'S REQUIEM

CHICAGO SYMPHONY ORCHESTRA (LEVINE)
WALT DISNEY 860986 (17.98 CD)

FANTASIA 2000

EM) CLASSICS 57026 (16.98 CD)

CHOIR OF KING'S COLLEGE CAMBRIDGE

BEST LOVED HYMNS

VARIOUS ARTISTS

TiM JANIS ENSEMBLE 1901 (17.98 CD)

MUSIC OF HOPE

gwmwmmhw@p-
NS

g | 11 | MURRAY PERAHIA

SONY CLASSICAL 89245 (17.98 EQ CD)

PLAYS BACH-THREE CONCERTOS

DECCA 467049 (16.98 CD) E

11 | 6| 2 | SHARON ISBIN ec(soscoy TAN DUN: CONCERTO FOR GUITAR AND ORCHESTRA
12 | 10| 9 | SUCIANO PAVAROTTI LIVE 40TH ANNIVERSARY RECITAL
RE-ENTRY ’EvmgiAAsgéé %;\0557 {16.98 CD) LEGEND
NEW)> Erg\%' ;5()772 (16.98 CD) PRAYERS
15 | 11 | g fUiz A3 LY RENEE FLEMING

TOP CLASSICAL CROSSOVER .,

RUSSELL WATSON

—=ill NO.1 BB

SONY CLASSICAL 89347 (17.98 EQ CD)

L6 DECCA 468695 (17.98 CD) B 5 weeks at No. 1 THE VOICE
BOND

2 10 MBO/DECCA 467091 (17.98 CD) B BORN

3 | 25 | TAN DUN FEATURING YO-YOMA o6y s0iNG TIGER, HIDDEN DRAGON

4|39 SARAH BRIGHTMAN @

NEMO STUDIO/ANGEL 56968 (10.98/17.98)

LA LUNA

ANNE SOFIE VON OTTER/ELVIS COSTELLO

SONY CLASSICAL 64356 (11.98 EQ/17.98)

5 7 DG 469530 (17.98 CD) FOR THE STARS
SARAH BRIGHTMAN @

6 | 103| SARAH BRIGHTMAN @ THE ANDREW LLOYD WEBBER COLLECTION

7 (e NEX UL CE CHARLOTTE CHURCH

3 |16 SOUNDTRACK
DECCA 467696 (18.98 CD)

HANNIBAL

SARAH BRIGHTMAN

UTV/DECCA 461704 (18.98 CD)

12,176 REALLY USEFUL/DECCA 839116 (17.98 CD) THE SONGS THAT GOT AWAY
e égrt'vh‘cxxlsls%/lxﬁgqsaa (24.98 EQCD) GREATES NS NS
13 | 28, | (ONDON SYMPHONY CRCHESTRAWILLIAMS) ™ S74R WARS. THE PHANTOM MENACE ULTIMATE EDITON
NEWD | JGH Ses41 (16 63 o NYLON & STEEL
NEWD | JULIAN LLOYD WEBBER PLAYS ANDREW LLOYD WEBBER
9 | 17 | YARIOUS ARTISTS PURE TENORS: 18 ROMANTIC CLASSICS

— = = =

4 | QUARTETTO GELATO
SILVA CLASSICS 6033 (17.98)

NEAPOLITAN CAFE

2001 Biliboard/BPI Communications and SoundScan, Inc.

1 THE #1 OPERA ALBUM VARIOUS ARTISTS
DECCA
2 VIOLIN ADAGIOS VARIOUS ARTISTS DECCA
3 BEST OF THE MILLENNIUM VARIOUS
ARTISTS pG
4 ESSENTIAL MOZART VARIOUS ARTISTS
DECCA
5 PACHELBEL CANON VARIOUS ARTISTS RcA
VICTOR
6 BRIDE'S GUIDE TO WEDDING MUSIC
VARIOUS ARTISTS ANGEL
7 ONLY CLASSICAL CD YOU NEED VARIOUS
ARTISTS RCA VICTOR
8 MASS VARIOUS ARTISTS ERAIO
9 ROMANTIC ADAGIOS VARIOUS ARTISTS
DECCA
10 THERE IS LOVE VARIOUS ARTISTS TELARC
11 50 GREATEST CLASSICS VARIOUS ARTISTS
ST CLAIR
12 CLASSICAL WEDDING VARIOUS ARTISTS
CHASE MUSIC GROUP
13 MOZART FOR YOUR MIND VARIOUS
ARTISTS PHILIPS
14 BEETHOVEN FOR RELAXATION VARIOUS
ARTISTS RCA VICTOR
15 SIMPLY THE BEST CLASSICAL ANTHEMS
L VARIOUS ARTISTS ERATO

1 20 CLASSICAL FAVORITES VARIOUS
ARTISTS MADACY
2 RELAXING CLASSICS VARIOUS ARTISTS  sT.
CLAIR
3 PIANO CLASSICS VARIOUS ARTISTS sT. CLAIR
4 GUITAR CLASSICS VARIOUS ARTISTS ST.
CLAIR
5 BABY'S FIRST CLASSICS VARIOUS ARTISTS
ST.CLAIR
6 TRANQUIL CLASSICS VARIOUS ARTISTS
ST. CLAIR
7 GERSHWIN: AN AMERICAN IN PARIS
VARIOUS ARTISTS MADACY
8 ROMANTIC CLASSICS VARIOUS ARTISTS sT.
CLAIR
9 BEST OF BEETHOVEN: VOL. 1 VARIOUS
ARTISTS ST CLAIR
10 POWER CLASSICS VARIOUS ARTISTS ST.
CLAIR
11 BEST OF MOZART: VOL. 1 VARIOUS ARTISTS
ST. CLAIR
12 GENTLE CLASSICS VARIOUS ARTISTS
ST CLAIR
13 LOVERS’ CLASSICS VARIOUS ARTISTS
ST CLAIR
14 BEETHOVEN: PIANO SONATAS VARIOUS
ARTISTS MADACY
15 CANDELIGHT CLASSICS VARIOUS ARTISTS
ST. CLAR

O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment
of 500,000 album units {Gold). A& RIAA certification for net shipment of 1 million units (Platinum). € RIAA certification for net
shipment of 10 miltion units (Diamond). Numeral following Platinum or Diamend symbot indicates album’s multi-platinum level
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of
discs and/or tapes. *Asterisk indicates vinyl avartabte. B indicates past or present Heatseeker title. Classical Midline compact discs
have a wholesale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical Budget

TOP CLASSICAL MIDLINE TOP CLASSICAL BUDGET
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GRP’s Ritenour Revisits Bob Mariey Tunes

u

IT’S BEEN 20 YEARS since the
world lost reggae icon Bob Marley,
but for those who have been touched
deeply by his musie, his songs remain
corporeal entities that reflect the full
range of human emotion.

A Twist of Marley (GRP, June 12)
finds guitarist Lee Ritenour feting
the Jamaica-born singer/songwriter

in a jazz-laced tribute, the roots of

which can be traced back to Rite-
nour’s teen years. “I have always
been enamored with great songwrit-
rs,” Ritenour says, “and as a teenag-
er my initial interest in Bob Marley
stemmed from the strength and beau-
ty of his songs. After that, as a gui-
tarist, I was fascinated by the way he
was taking the guitar, bass, and organ
sounds he was hearing in American
pop musie and mixing them with
these great reggae rhythms.”
Ritenour first recorded a Marley
tune on his 1992 Wes Bound re-
lease, exploring Marley’s “Waiting
in Vain” along with vocalist Maxi
Priest. “That is where the initial
seed for A Twist of Marley was
planted,” says Ritenour, who dip-
ped into Marley’s catalog again on
the title track of 1997’s This Is
Love, extrapolating the main theme
from Marley’s own “Is This Love”
into his own composition.

by Steve Graybow

A Twist of Marley includes contri-
butions from more than 20 artists, all
of whom, says Rit-
enour, “immediate-
' ly identified them-
selves as being
Marley fans. The
challenge was to
allow artists with
backgrounds in
jazz or R&B to ex-
press themselves
while remaining
true to the ideals inherent in the
song. That's why I chose Jonathan
Butler, who grew up in a large fam-
ily in South Africa, to sing ‘No
Waoman, No Cry’ or Richard Bona
for ‘Redemption Song.’ These were
artists who could identify with the
emotional content of the material.”

Although the songs on A Twist
of Marley have largely traded
their reggae rhythms for R&B and
smooth jazz grooves, Marley’s

RITENOUR

messages of strength, courage,
and understanding remain as mov-
ing as ever, told through the songs’
lyries and timeless melodies. “In
truth, what we did here was no
different from what jazz artists do
all the time,” says Ritenour. “We
took well-known songs, decon-
structed them, and reconstructed
them in a different way using the
melody as a reference point.”

Participants in A Thwist of Marley
include saxophonists Michael
Brecker and Gerald Albright (on
“Exodus” and “Jamming,” respec-
tively), guitarist Marc Antoine
(“Could You Be Loved”), pianist
Dave Grusin (“Get up, Stand Up”
and “Turn Your Lights Down Low”),
trumpeter Rick Braun (“So Much
Trouble in the World”), and vocalists
Will Downing and Patti Austin.
Priest’s 1992 version of “Waiting in
Vain” appears in remixed form with
new instrumentation added to the
original vocal and guitar tracks.

“I can’t say that this is a true jazz
album, but it certainly is not a reg-
gae or R&B album,” muses Rite-
nour. “Like Marley’s own music, it
brings together elements from
many different genres, held togeth-
er by the powerful messages inher-
ent in the songs.”

EUROPE GEARS UP FOR ALL THAT ‘JAZZ’

(Continued from page 38)

called Nearness of You—The Bal-
lad Album, and a new album by
Bugge Wesseltoft (Moving), while
fellow Norwegian band Beady Belle
is releasing a set called Home.
Sony’s priorities apart from the
Burns product include upcoming
albums by smooth jazz guitarist Peter
White, bassist/songwriter/singer
Richard Bona from Cameroon, trum-
peter Chris Botti, French singer
Marta Mus, and guitar virtuoso Martin
Taylor. Sony is also releasing a Miles
Davis album, Live at the Fillinore East
1970. Sieff explains, “It is a complete
Miles concert on two CDs that was
recorded practically at the same time
that the Bitches Brew album came out,
so it’s the only official recording of
Miles’ killer band of that era.”
American saxophonist Steve Cole-
man’s first national towr of the U.K. in
June makes him BMG’s summer’ pri-
ority, says Grainne Devine, marketing
manager for jazz and wor l(l music at
BMG Commerecial. She adds that the
RCA Victor Gold series will be push-
ing out more catalog titles, too.
Warner Music U.K. is also concen-
trating on its catalog during the com-
ing months, reveals Florence Halfon,
jazz catalog manager. “We have
released 30 reissued [albums], and we
also have Right On, Volume 3, which
is 2 compilation that mixes jazz, funk,
and soul from the '60s to mid-"70s—

ALEX BUGNON

ALEX BUGNON...
AS PROMISED

azz A 1

New album - September, 2001
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Jazz Albums of the Year {2000)
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Available August
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RAMSEY LEWIS

Artist
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New album - 2002

APPASSIONATA
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that’s available on vinyl and is quite
funky dancefloor jazz.”

Addressing the thorny issue of how
to market jazz, Halfon says, “You have
to find the right audience. For instance,
the ‘Right On’ series doesn't have a jazz
[-only | audience, so we [target] every-
thing from the dance music press to
Mojo. With most of the jazz compila-
tions we aim to find another angle and
not just the jazz audience.”

Sieff believes the industry must
take a pro-active stance to promote
the genre. Appearances on the jazz
festival circuit help, he contends,
but “the most important thing is
trying to get jazz into as many
mainstream areas as possible.”

Day agrees. “Any profile at all is
welcome,” she says. “Jazz still has
an unfortunate stigma, [in] that it is
viewed as an older type of music.
That changes when you have things
like the breakbeats people, who
introduce a dance culture side to it.
But I still think, [particularly]in the
U.K., we are battling to overcome
people’s perception of what the
music is about.”

Sieff observes: “When you have
something of quality about jazz—for
instance on television—not only do
people watch it, but they respond. In
the words of [the movie] Field of
Dreams, ‘If you build it, they will
come, and that is true for jazz.”

LOVE LIFE
Warren Hill
nthe B d
temporary Jaz
New Chnstma\ album - Oct 2001
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A BEGINNER’S GUIDE TO JAZZ ON THE INTERNET

(Continued from page 38)

designed home page offers re-
views, recommendations and
interviews with selected artists.
The text-heavy content is illus-
trated with thumbnail pictures
of album covers; visitors can
click on each one to see an
enlarged version accompanied
by text, plus links to RealAudio
clips of the tracks and Ama-
zon.com. The educational ele-
ment gets a boost in the Jazz
Messenger section, which at-
tempts to answer users’
queries. It is enhanced by
another section, Liquid Jazz,
where free downloads and sam-
ples (supplied by Liquid Audio)
cover the genre’s wide range.
Jazz 101 features a potted but
informative history of the mu-
sic, recommending titles that
focus on subgenres ranging
from traditional jazz through
big-band and bebop to pro-
gressive jazz, avant-garde,
and fusion.

Billboard.

Tie o View Go_Baotmeres Commumcator hew 2 s o
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1 Netscape Communicator™
R # 8

JAZZ CD

jazzed.co.uk

Jazz CD is a straightforward e-
commerce proposition: The goal
is to sell jazz CDs. With intense
competition from traditional
stores and at the online level
from Amazon.com and its ilk, Jazz
CD offers visitors various incen-
tives. On the home page, users
can save 10% by buying five or
more CDs, 7.5% by buying four

JUNE 9, 2001

TIII] New Age Alhums.

WINDHAM HILL 11557/RCA

8 | 33 | STATE OF GRACE
WINDHAM HILL 11565/RCA

VARIOUS ARTISTS
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2 | 2 | 15| PURE MOODS lil VARIOUS ARTISTS
VIRGIN 50836

3 | 3 |34|JF]COULDTELL YOU ® YANNI
VIRGIN 79893

@ 10| 2 | LITTLE WING OTTMAR LIEBERT + LUNA NEGRA
EPIC 61597
DREAMCATCHER SECRET GARDEN
@ NEWD | o ilips 546869

6 | 5 |33 | VERY BEST OF YANNI YANNI
WINDHAM HILL 11568/RCA

7 | 4|2 |POEM DELERIUM
NETTWERK 30165

8 | 6 | 40 | MY ROMANCE: AN EVENING WITH JIM BRICKMAN JIM BRICKMAN

9

10

BEST OF BARCELONA NIGHTS: VOL. 1

OTTMAR LIEBERT

titles, or 5% by pur-
chasing three. Useful
are the search en-
gines for tracking
recordings by a host
of established and
small artists. Re-
views (from Jazz Re-
view magazine) are
featured, as is an
online chat room.
The site’s unique
selling point is the
regularly updated
What’s New section,
which lists more than 200 new-
release albums each month, with
a link to the previous month’s list.

EUROPE JAZZ NETWORK

ejn.it

Europe Jazz Network (EJN)
is a rarity: an online music serv-
ice launched before 1995. Intro-
duced in 1987, EJN is a non-
profit organization catering to
European promoters, musi-
cians’ associations, artistie di-
rectors, and consultants. The
site aims to promote collabora-
tion among jazz performers,
organizations, and enthusiasts
in Europe. Its other self-as-
signed role is to improve the
relevance of concert programs
and the working conditions of
jazz musicians in European
countries. Targeted at pro-
fessionals, the site also offers
search engines to help locate
promoters, with details of tours
and performances currently
being planned or organized.
There is also an excellent list of
live performances and tours in
Europe—with dates and ven-
ues—plus links to sites offering
more details. Another bonus is
a guide to jazz record labels and
links to their respective sites.
A highly useful site.

COMFM.COM

comfm.com

French-made but also avail-
able in English, Comfm.com is

2
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SONY CLASSICAL 89607
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VARIOUS ARTISTS
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§ 22 | SOUNDTRACK
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PURE JAZZ_
FINDING FORRESTER

A NEW STANDARD

THE BEST OF KEN BURNS JAZZ

11 | 29 | LOUIS ARMSTRONG
LEGACY/CDLUMBIA 61440/CRG

KEN BURNS JAZZ - THE DEFINITIVE LOUIS ARMSTRONG

28 | VARIOUS ARTISTS A
ﬁACY/COLUMBIANERVE 61432/CRG

KEN BURNS JAZZ - THE STORY OF AMERICA'S MUSIC

| CHARLIE HADEN
VERVE 013611VG

NOCTURNE

52 | DIANA KRALL
JUSTIN TIME 40050

STEPPING OUT

g | JOSHUA REDMAN QUARTET
WARNER BROS. 47997

SOUNDTRACK
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JANE MONHEIT
N-CODED 4207/WARLOCK

PASSAGE OF TIME
CALLE 54

NEVER NEVER LAND

29 | BILLIE HOLIDAY
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KEN BURNS JAZZ - THE DEFINITIVE BILLIE HOLIDAY
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17 11520 JIMMY SMITH
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THE VERY BEST OF JOHN COLTRANE
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JOHN COLTRANE
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MILES DAVIS
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13 | RICK BRAUN
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FACE TO FACE
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VARIOUS ARTISTS
Q 92945/AG

7 | KIM WATERS
SHANACHIE 5080

MARCUS MILLER
3 DEUCES 83534/TELARC

TO GROVER WITH LOVE
FROM THE HEART

M-SQUARED

THE RIPPINGTONS FEATURING RUSS FREEMAN

LIFE IN THE TROPICS

T
/ | 33 | PEAK 8500/CONCORD
SPYRO GYRA
NEWD | .05 up 3061

HERB ALPERT
__A&M 490886/INTERSCOPE

IN MODERN TIMES

__ DEFINITIVE HITS |

7113 . . X .
HIGHER OCTAVE 50724/VIRGIN a link to live online radio sta- 5 | 3 | KARL DENSON
11 9 | 56 SNOWFALL YANNI . around the WOI'ld The BLUE NOTE 31586/CAPITOL DANCE LESSON #2
RCA SPECIAL PRODUCTS 45680 dift £ . ) ) 11 | 12 |100| KENNYGA
12 |12 | 12 | 20.YEARS OF NARADA PIANO VARIOUS ARTISTS reren sta.tlons are catego- ARISTA 19085 CLASSICS IN THE KEY OF G
NARADA 50713/VIRGIN rized by region, country, and 12 |11 |52 gg’#‘?%gyzssglw BRAUN SHAKE IT UP
13 | 11| 3 | ANCIENT KITARO genre. Selecting “jazz” offers a |
DOMO 73000 - . 13 | 9 32| KIRKWHALUM
choice of more than 25 stations A WARNER BROS. 47887 I UNCONDITIONAL
22| 7 | BEST OF 1990-2000 CHRIS SPHEERIS . . . . i SOULIVE
HIGHER OCTAVE 50946/VIRGIN in various countries, includ- I R o ——— SO ORETNG
15 | 15[ g7 | PLAINS ® GEORGE WINSTON ing the U.S., Germany, the DJ LOGIC
WINDHAM HILL 11465/RCA U.K., France, Venezuela, NEWD | o D0RE 9304146 T EyANOMALY
18| 2 | EMBRACING THE WIND KEVIN KERN a7 featuri th 16 | 13 |37 | DAVE Koz —m
REAL MUSIC 2600 and Japan, leaturing three | capITOL 99458 £y THE DANCE |
21 | 35 | PURE HYMNS THE JOHN TESH PROJECT recommended jazz “stations of 17 15| g | PIECES OF A DREAM
FAITH MD 3458 1/GARDEN CITY the day.” On the day Billboard HEADS UP 3059 ACQUAINTED WITH THE NIGHT
NOUVEAU FLAMENCO A OTTMAR LIEBERT ‘o : : RACHELLE FERRELL
18 |13 | 61 | {igrier ocTave aB793VIRGIN visited the site, Paris Jazz FM, | 18 14|37 SoroSice INDIVIDUALITY (CAN [ BE ME?)
19 | 14 | 19 | PURE ORCHESTRA THE JOHN TESH PROJECT the Web version of a station . NEwp | FATTBURGER
GARDEN CITY 34586 targeted at die_hard jazz fans SHANACHIE 5081 TG.LF
; CHUCK LOEB
NEWD | SOUNDSCAPES DANCING FANTASY and heard on terrestrial fre- | 20 |17 | 13 | §ianacuie 5078 i
21 | 20| 7 | HILARY STAGG: A TRIBUTE VARIOUS ARTISTS quencies over only a small area (31} | 22 | 26 | BOB BALDWIN
REAL MUSIC 1850 of Paris) was on Offer, as was = _ ORPHEUS 70479 BOBBALDWIN.COM
y 0O : .y 5 PAUL HARDCASTLE
22 | 25| 4 | BUDDHA'S DREAM RILEY LEE AmigOjazz, a Latin jazz station 22 |20 31 | Toboy v eviiMbARDCASTLE 30509PUSH  JAZZMASTERS - THE GREATEST HITS
NARADA 50695 VIRGIN ilable via MP3.com. For a ——1— i et THE GREATEST HITS |
availa vi .com. y PAUL JACKSON, JR.
23 | 19 ss | RIVER OF STARs T2 | e Taid-back exporfence, the [ D[# | © | LRSI Toe Power oF e STRNG
24 17|40 | FRESHAIRES @ &8 MANNHEIM STEAMROLLER third recommended site was | (24) RE-ENTRY| GrbeViicince ot OASIS SMOOTH JAZZ AWARDS COLLECTION
ETERNAL KNOT: VOLUME @ TR Smoothjazz, featuring the | 35 |5 | 41 | CRAIG CHAQUICO
25 | 21|17 EICHCh OCTAVE 49583 AAN easy-listening sounds of | HIGHER OCTAVE 49272/VIRGIN PANORAMA: THE BEST OF CRAIG CHAQUICO

() Atbums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net ship-
ment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates alburn’s multi-platinum level. For
boxed sets, and doubie albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs
and/or tapes Al albums available on cassette and CD. *Asterisk indicates vmyl available. fHindicates past or present Heatseeker
title. ® 2001, Billboard/BPI Communications, and SoundScan, Inc.

smooth jazz stations in Den-
ver; Palm Springs, Calif.; San
Francisco; and other cities.

O Atbums wth the greatest sales gains this week. @ Recording Industry Assn. Of Amenca (RIAA) certffication for net shipment of 500.000 album
units (Gold). A RIAA certdication for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Numerat following Platinuen or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a runring time of 100
minutes or more, the RIAA mutttplies shipments by the number of discs and/or tapes. Al albums available on cassette and CD. *Astensk indicates
vinyl available. g} - indicates past and present Heatseekers titles © 2001, Biflboard/BPI Communications and SoundScan, Inc.
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Selling Solos

Without compilations or TV tie-ins, can labels market artists based solely
on the quality of their music? Tributes, theme sets and mystique-building
are providing some helpful answers.

ith compilation
and songbook-
style projects
having reached
a saturation
point with jazz consumers,
record labels are increas-
ingly basing their inarketing
plans upon that most intan-
gible yet succinct aspect of
Jazz artistry—creativity.
However, selling an artist
based on sheer ability can
be a difticult proposition.
Therefore. it is often the
story behind the music—
the artist’s life story—that
must be captured in the
packaging and Icel ol'a pro-
ject, in order to create a
concept 1o successtully sell
the music.
“You need to work as
many angles as possible,
without compromising the

artist,” says Verve Music Group’s manager of AXR, Jason
Olaine, who recently signed saxophonist Chris Potter. Pot-
ter, who is highly respected in jazz circles and among musi-
cians, has yet to become a household name. “1 love Chris’

writing and playing, but you need some-
thing more substantial for an album,
something beyond just great talent,” says
Olaine.

Potter’s label bow, Gratitude, 1s a collec-
tion of original compositions by the sax-
ophonist written in tribute to musicians
who mspired him, such as Joe Hender-
son and Wayne Shorter. “The idea was to
showcase Chris’ compositions [which
were named after his heroes], to reflect
his influences but not 1o be so derivative
as to have him record songs already
made popular by those niusicians,”
explams Olaine.

REFLECTING THE ARTIST

The handful of non-original composi-
tions on Gratitude are dranatically altered
by Potter’s own arrangements, giving the
project familiar titles to attract consumers
while allowing the saxophonist ample
opportunity to showcase his own vision.
“It allows the music to translate 1o the lis-
tener without being derivative of things

they’ve already heard hetore,” says Olaine. “It lets the artist
stand out as an individual without making him sound like

another artist.”

Rob Saslow, director of marketing for Telarc and Heads Up
International, agrees that a project’s direction must reflect the
lite of the artist. “There has to be a story there, particularly in

BY STEVE GRAYBOW

%

&

Paying tribute: Chns Polter

Focus on concept. Kenny Garrell

straight-ahead jazz,” he says. Saslow notes that Jamaican-horn

pianist Monty Alexander, whose past
projects were largely in the tradinon-
al, swing-based jazz vein, has done
three discs for Telarc that fuse jazz
improvisation and reggae rhythins.
“In Monty’s head, there was a difier-
ent sound, and it was coinpletely his
own,” says Saslow. “The idea was sin-
cere enough and conceptually inter-
esting enough that we allowed him to
explore it.”

“You have to wrap a theme around
a record, even if it 1s something sim-
ple, to build consumer and media
mterest.” adds Heads Up Interna-
tional president Dave Love. “For
Pieces of a Dreany’s label debut, it was
the group’s 25th anniversary, and
that fact alone allowed us 1o make the
album an event, rather than just
another release.”

HOOKS WANTED
Love is currently developing Farth,
Wind & Fire vocalist Philip Bailey’s

second contemporary-jazz solo project for the Heads Up label.
He notes that Bailey’s label how, 1999's Dreams, did not have
a substantial marketing hook, despite the star-power of col-
laborators such as guitarist Pat Metheny and saxophonist Kirk

Whalum. “Trying to promote the
album with competition lrom
voung artists such as Enc Benet or
Maxwell proved difticult at radio,
even though classic Farth, Wind &
Fire tracks get played all the time,”
recalls Love.

For Bailey’s upcoming disc, Love
“tried to capture Philip’s life and
influences” by having him cover
familiar songs by jazz arvtists who
inspired hinn early in his caveer.
“Philip is a big tan of traditional
Jazz, so we put together a very min-
imalist, acoustic record and added
subtle samples to give the record a
modern leel,” says Love.

Warner Bros. Jazz executive
VI/GM Matt Pierson agrees that a
project’s concept must be integral
1o the arust's vision, warning that
an overbearing concept can be
detrimental to the music. “No mat-
ter what conceptual device you use
to draw people to the music, 1t

nmust serve the artist while at the sime time connecting with the
audience,” says Pierson. “Otherwise, you are taking an
extremely simplistic approach to a complex art form. Fven if
vou hook people in, you are selling something other than the
artist, and that is not what you want to do.”

Pierson recalls Kenity Garrett's 1996 release Pursuance—1The

(Continued on page 57)

“Jazz” Burns:
Did T he PBS

Documentary Create
Lasting Heat?

Some feel its benefits were fleeting.
Others think it proved consumers are willing
to purchase jazz music and make it
part of their lives.

hen the jazz conununity first learned of film-

maker Ken Burns’ plan to do a docimentary

on jazz, the response was almost universally

ecstatic. The project was viewed as an oppor-
tunity to get jasz artists into the mass media on a scale gen-
erally reserved lor successtul pop artists and to increase
sales of the music via this increased visibility.

By and large, reality has not been so kind.

Despite the fact that the word “jazz” seemed 1o be on
everyone's lips in the months leading up 1o the docu-
mentary's airing, it has yet to become a household word on
the level that many hoped it would. There have been divid-
ed opinions as to whether or not sales of current jazz artists
showed any increase due 1o the documentary, and even
those who feel there was an increase in sales wonder if
those additional numbers will be sustained over time.

“Fyeryone at the jazz labels had high expectations,” says
Concord Records publicity director Audrey Faine. “Peo-
ple figured that, with all the media attention given to the
documentary, it would bust open the door 10 getting jazz
in the mass media and on TV. After the documentary
aired, the reality was apparent. This was not an event for
us to successtully piggyback on.”

I'aine allows that, in the weeks lead-
g up to the documentary, the media
was exceptionally receptive to jazz
artists. “Unfortunately, the truth is
that, when it was over. it was over, so
far as any interest in jazz,” she says. “It
ended that quickly. Whether or not
we should have expected 1o reap ben-
efits from the documentary, we did
not. It was Ken Burns’ show. He got
the publicity, and maybe that’s how it
shiould be. Maybe we placed our
hopes on something we should not
have expected 1o benelit from.”

Helene Greece, president of Third
Floor Media and co-founder of East
West Media, believes that 1t s the tum-
ing of events beyond the music busi-
ness that have negatively influenced jazz sales and visibil-
ity for us artists. “More than anything, the poor state of
the general economy has hurt jazz,” opines Greece. “[ dom'’t
feel resistance 1o jazz from magazines or TV now, any more
or less so than [ did belore Ken Burns.”

Greece says that mainstream publications such as Time
and Newsweel, which often run short reviews ot CDs,
movies and books, are cutting back on “the more expend-
able sections” due to decreased ad dollars. “Jazz was getung
precious little space anyhow,” she says, “and, with the econ-
omy slumping, the first things to go are opportunities lor
what is considered a niche genre of music. It 1s a matter of
less dollars being spent all around, and that affecis every-
thing lrom sales ol jazz CDs to the presence of jazz in the
media.”

Despite the economy, Greece believes that the possibili-
ty of wider acceptance is greater now than it was before
the documentary. “There is an awareness that was not
there before Ken Burns, and it is an awarcness that will
linger for some time,” she says. “It happened in a much
slower, subtler way than we might have hoped.”

Greece points to the sales of compilations with the Aen
Burns Jazz tag on theni, put out by Verve and
Legacy/Coluinbia, as a positive indicator that consumers
are willing to shell out hard-carned dollars for jazz. “'The
botiom line is, Burns demonstrated that there 1s an andi-
ence for this music,” says Greece. “The fact that people
watched the show and went out and purchased music from
the show says that consumers are willing to go beyond just
wittching jazz on TV. Thev're willing to purchase it and
make jazz a part of their lives in a continuing way.”"—S.G.
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TEN YEARS GONE

Miles a

BY JOE GOLDBERG

“Why, man, he doth bestride the narrow world like

a Colossus.” — Shakespeare, Julius Caesar

ne Saturday alternoon, 10 years ago, I was dri-

ving down Mclrose Avenue in Los Angeles and

turned on KCRW, the Santa Monica public radio

station. Instead of the program | expected (o

hear, they were playing a Miles Davis record. 1
waited untl the end of the record to find out what the pro-
gram was. Instead, they played another Miles Davis record
without comment. As they started to play a third, I remem-
bered hearing a couple of weeks before that Miles had
checked into St. John’s hospital in Santa Monica. [ recalled a
morning more than 10 ycars before, when 1 was driving to
work, and every station was playing the Beatles. It turned out
that John Lennon had been murdered. I realized that,
incredible as it would soon scem to mitlions of people, Miles
Davis was dead.

His influence was enormous when he was alive and has only
increased in the decade since his death. Mainstream ortho-
doxy, as exemplified by Wynton Marsalis, who has an Oecdipal
relation to Miles, stems almost entirely (rom the quintet that
Miles led in the "60s, with Wayne Shorter, Herbie Hancock,
Ron Carter and Tony Williams. Before that, he led various
quintets and sextets teaturing John Coltrane, which, when Bill
Evans becanie the piano plaver, contained the three most influ-
ential jazz musicians of the sccond half of the 20th century. In
those days, he also made the orchestral recordings arranged
and conducted by Gil Evans, which are second only to Elling-
ton’s in their heauty.

Then, in 1969, two years after the breakup of his great quin-
tet, Miles invented fusion—or, as EA. Poe called it, “a descent
into the maelstrom.” After that, he hardly ever played a stan-
dard again; and not only because, like Coltrane, he became
addicted to change. You can hear the beginnings of what
would happen on the eight-CD set Live at the Plugged Nickel,
recorded in a Chicago club over Christmas of 1965, when the
’60s band, still playing the book of the 50s band, tries tempo
changes, no tempo at all, free interludes and breaking at the

seams to escape what they obviously feel are the restraints of

standard song form.

Here, as everywhere else, Miles is instantly identifiable. Gil
Evans once said that the sound Miles wanted to hear on the
trumpet didn’t exist, so he had to create it himself. In the
process, he changed the way people thought his instrument
should sound, {rom a vehicle of extroversion to one of intro-
version.

FIRST-NAME BASIS

Miles was known for several things besides his music—for
his clothes, his cars, his women, his attitude, even his name,
which sounds like it belongs to a Henry James character. Peo-
ple who had never been in a room with him, even if the room
was one m which he was performing, referred to him by his
first name alone. No one ever asked which Miles they were
talking about. He was blunt and in-your-face, which caused
such a highly paid investigator into the mysteries of celebrity
as Albert Goldman to refer to him, in print, as “an msutierable
prick.”

Even il he was, people wanted to know him. There is a sim-
ilar story that, when Béla Bartok was a young man, he went to
Paris for the first time, and when asked who he wanted to meet,
said Claude Debussy. “You don’t want to meet Debussy,” he

/5

was told. “He’s a terrible man. He will only insult you. Do you
want to be insulted by Debussy?” And Bartok said, “Yes.”

But the fame always rested on the music. Miles changed
styles many times, like Picasso. Picasso had his blue period,
Miles his Blue Note period. He was so big for so long that
many of his most ardent fans started listening to him afier
periods which others feel contained his best work.

Each of his phases was spun off by other musicians into
entire careers. When he was stll in his (cens, he played with
Charlie Parker, which gave him a sense ol apostolic succession
that he was able to pass on to his own sidemen as he became

jazz's premier talent scouit and starmaker. He has been called

the finest bandleader in jazz history, aside from Lllington.

When he spoke, in the voice that everyone who ever heard
it tries to imitate, he sounded like an arust. He once asked
Keith Jarreuw if Jarrett knew why he, Miles, had stopped play-
ing ballads. When Jarrett, wanting to hear the answer, said he
didn’t know, Miles told him, “Because 1 love playing ballads so
much.” And years ago, he said 1wo things to a reporter for a
record-store throwaway magazine that I remember like this:
“Recording studios have changed since 1 started out, so nat-
urally I've changed the things I do when I go into them.” And,
“The only reason to write a melody is if you're dissatistied with
all the other melodies.”

OUTRAGEOUS AND COMPELLING

Miles Davis wore khakis. Miles Davis thought different. Miles
Davis is recagnizable from his silhouette, or from one note.
His music constitutes the score to the Sean Connery film Find-
ing forrester. In Runaway Bride, Richard Gere carries a compi-
lation tape labeled “Miles” and, when Julia Roberts hears it,

she falls in love with him. There was recently a 12-hour con-
cert at Symphony Space in New York called Wall 10 \Wall Miles
Davis. André Leon Talley, the fashion guru ot farper’s Bazaar,
was once his personal shopper. Until the last years of his life,
it was impossible to take a bad picture of him. Outrageous and
compelling, musically the standard that others aspire to, Davis
is 10 jazz what Frank Sinatra 1s to American popular song. And
he looms larger all the time, as jazz remains in stasis. As Arnold
Schoenberg said ol Anton von Webern, he could express a
novel in a sigh.

[f you wish to see his momument, look arcund a record
store: A four-disc boxed set from Blue Note contains the late-
’40s recordings called Buth of the Cool that spawned the West
Coast movement, as well as Somethin’ Else, nominally a Can-
nonball Adderly record, but on which Miles is obviously, from
first note 1o last, the auteur. The newest release of Barth of the
Cool studio sessions features remastering of the original tapes
by the dean of jazz recording engineers, Rudy Van Gelder. (A
current Mercedes Benz commercial shows 1ts easily idenufi-
able cover on top of a small stack of treasured possessions a
college-age girl 1s taking with her on a spaceshiup that will
enable her to leave dreary earth behind.)

Then came the five-year stay with Prestige, the results of
which make up another eight-disc box. Included are the
Walkin’ session (which signalled the funky reaction to cool),
the five albums (which superseded funk) made with the quin-
tet, including Colirane, as well as the recordings with Sonny
Rollins and the All-Star sessions with Thelonious Monk and
Milt Jackson. The list of players is dazzling. These recordings
are enough 1o secure Miles’ place in jazz history, and many of

(Continued on page 57)
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The chari vecaps in this Spotlight offer « look at how the juzz
races are shaping up for this year’s Billboard Year In Music
issue. These lists cover the period from the December 2, 2000),
issue—when the chart year began—through the May 12 issue.
Sales charts are determined using data compiled by SoundScan.
Although the jazz charts appear i Billhoard every other week,
they are compiled weekly and are avarlable through SoundScan
or the Bullboard Information Network (BIN).

This Spotlight’s rankings reflect cumnlative sales for each week
tules appear on eiher the Top Jazz Albums or Top Contemporary
Jazz lists, including those weeks when Billbourd does not publish
the jazz charts.

The recaps were compiled by Anthony Colombo with assistance
[rom jazz chart manager Steve Grayhow.

Top Jazz Artists

Pos. ARTIST (No. of Charied Titles) tmprint/Label

1 DIANA KRALL (/) Verve/VG
(1) Justin Time

2 JOHN COLTRANE (/) Verve/VG
(1) Rlumo

2

Diana Krall

(1) Impulse!/VG

(1) Legacy/Columbia/CRG
3 LOUIS ARMSTRONG (/) Legacy/Columbia/CRG
4 BILLIE HOLIDAY (/) Verve/l'G;
5 MILES DAVIS (/) Legacy/Columbia/CRG

Top Jazz Albums

Pos. TITLE—Artist—Imprint/Label

1 WHEN I LOOK IN YOUR EYES—Dicna Krall—
Verve/V(
2 PURE JAZZ Vurious Artists—UTV/Verve/V(;
3 THE BEST OF KEN BURNS JAZZ—Various Artists-
Legacy/Colwmbia/Verve/CRG
4 KEN BURNS JAZZ-THE STORY OF AMERICA’S
MUSIC— Various Artists—Legacy/Colwmbia/Verve/CRG
5 KEN BURNS JAZZ-THE DEFINITIVE LOUIS
ARMSTRONG—/.ouis A rmstrong—Legacy/Colanhia
CRG
6 KEN BURNS JAZZ-THE DEFINITIVE BILLIE
HOLIDAY—Billie Holiday—Verve/V(:
7 FINDING FORRESTER—Soundtruck—Legucy,
Columbie/CRG
8 ULTIMATE TONY BENNETT-—Tony Benneit—
Columbia/CRG
9 KEN BURNS JAZZ-THE DEFINITIVE JOHN
COLTRANE—/olin Coltrune—Verve/lV'G;
10 NEVER NEVER LANL—/ane Monheil—N-Coded/
Warlock
11 KEN BURNS JAZZ-THE DEFINITIVE DUKE
ELLINGTON-—Duke Edlington—Legucy/Columbia/CRG
12 KEN BURNS JAZZ-THE DEFINITIVE DAVE
BRUBECK-—Dave Brubeck—Legacy/Columbia/CRG
13 A CHARLIE BROWN CHRISTMAS—Cyrus Chestnul
& Friends—Atlantic/AG
14 THE VERY BEST OF JOHN COLTRANE—/o/n
Coltrane—Rluno
15 KEN BURNS JAZZ-THE DEFINITIVE MILES
DAVIS—Miles Davis—Legacy/Columbia/CRG
16 KEN BURNS JAZZ-THE DEFINITIVE CHARLIE
PARKER—Charlie Purker—Verve/VG
17 DOT COM BLUES—/izumy Smith—Blue Thumb/Verve/VG
18 KEN BURNS JAZZ-THE DEFINITIVE ELLA
FITZGERALD—[L/lu Fiizgerald—Verve/ VG
19 YULE B’ SWINGIN’ TOO!—Vurious Ariists—I1i1p-0)/
Universal
20 A NEW STANDARD—Steve fyrell—Atlantic/AG

(Continued on page 56)

THE JAZZ CHANNEL ™

©2001 Image Entertainment, inc.
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GUARDIANS OF JRZZ PRST
—
RT1W"EVRNKHWQRI’OF\”HH!FUTURE

Blue Note Records has already had an amazing year, taking THREE GRAMMYs,

winning Down Beat’'s LABEL OF THE YEAR and combining with parent Capitol Records
to represent the #1 CONTEMPORARY JAZZ LABEL of 2001. Balamcing their duty to preserve

the genius of their history with the need to blaze new trails into the future of the music,
Blue Note and Capitol are dedicated to serving jazz fans and artists, new and old...

AND LOOK FOR NEW ALBUMS LATER IN 2001 FROM:
BOBBY MCFERRIN « KURT ELLING « GREG OSBY « JASON MORAN

>CREATING NEW TRADITIONS IN J AZZ PAT MARTINO « JACKY TERRASSON & STEFON HARRIS + RENEE ROSNES

Wa Of Fancye |

< joe Lovano,

DIANNE REEVES JOE LOVANO JACKY TERRASSON PATRICIA BARBER

WINNER! 2001 Grammy for Bes: Jazz Vocal Album WINNER! 2001 Artist of the Year —Down Beat
‘WINNER! 2001 Grammy for Best Jazz Large Ensemble

GE¥%mair

REDEFINING
<<CONTEMPORARY JAZZ

s 3 o k, ’
RACHELLE FERRELL ST GERMAIN DAVE KOZ PAUL JACKSON JR
#1 Contemporary Jazz #2 Conzemporary Jazz #8 Contemporary Jazz
album of 2001 albem of 2001 album of 2001

>»DEEPENING AND
PRESENTING
WIDENING THE GROOVE i £
THE F'NGST IN CHUCHO VALDES

it ot .::'.m-- s ”'"’""" L R -'-' N J ‘R Y 4 WINNER! 2001 Grammy for Best Latin Jazz Album
, 7 S SINCE 1939 :

MEDESKI MARTIN SOULIVE KARL DENSON 4 141 '
AND WOOD g 7/ = |

AND LOOK FOR NEW ALBUMS LATER IN 2001 FROM: CALLE 54 soundtrack GONZALO RUBALCABA
CHARLIE HUNTER + RODNEY JONES « RONNY JORDAN * DR. JOHN CRS TN 9ELY

» REVISITING THE
GENIUS OF THE PAST

.
i., e arasang bus sueen

EDITION TITLES IN JULY FROM: |
DUS MONK « BUD PO
CLIFFORD BRO
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Pos. ARTIST (No. of Charted Titles) bmprint/Label

1 RACHELLE FERRELL (73 Cupitol
2 ST. GERMAIN (/) Blue Note/Capilol
3 RICK BRAUN (2) Warner Bros.

4 KENNY G (1) Arista

Jazzg

YEAR-TO-DATE CHARTS
(Continued from page 51)

5 THE RIPPINGTONS FEATURING RUSS FREEMAN

(1) Peak/Concord

. Pos. TITLE —Artist—Imprint/Label
Top Jazz Imprints - - !

1 INDIVIDUALITY (CAN I BE ME?)—Rachelle Ferrell
Pos. IMPRINT (No. of Charted Titles) Capitol
TOURIST—S/. Germain—Iilue Note/Capilol
CLASSICS IN THE KEY OF G—Aenny G—Anista
LIFE IN THE TROPICS—T7/e Rippinglons Featuring
Russ Freeman—~Peak/Concord
UNCONDITIONAL—Aw, Whalum—Warner Bros.

1 VERVE (20)

2 COLUMBIA (/8)
3 LEGACY (/4)

4 ATLANTIC (4)
5 UTV (1)

= 0N

-3 O O

]AZZMASTERS—THE GREATEST HITS—/aul

Hardeastle—Trippin ‘N° Rivthw/l lardeastle/Push
Top Jazz Labels 8 THE DANCE—Dave Koz—Caupilol

9 FOURPLAY...YES, PLEASE!—/owrplay—Warner Bros.

Pos. LABEL (No. of Charted Titles) 10 KISSES IN THE RAIN- Fick Brawn—Warner Bros.
11 THE DROPPER-—Medeshi
1 COLUMBIA RECORDS GROUP (/8) Mayrtin & Wood—Blue Note/
g VERVE GROUP (20) (4(1/)1'/2;
ATLANTIC GROUP (4) A 12 PANORAMA: THE BEST
4 WARNER BROS. (4) &(?()]—;[DJSN[G]?!& OF CRAIG CHAQUICO
5 CAPITOL (3) 2

Craig Chaquico—I1igher
Octave/Virgin

13 A SMOOTH JAZZ
Top Jazz Distributors CHRISTMAS—Vunious

Artists—BMG Special Products

Pos. DISTRIBUTOR (No. of Charted Titles) 14 ABSOLUTE BENSON-
George Benson—GRP/VG
1 SONY (/9) 15 OUTBOUND—ZBela Fleck
2 UNIVERSAL (23) Sony Music Entertainment Inc And The Fleckiones-
3 WEA (9) Columbia/CRG
4 INDEPENDENTS (/0) 16 TOMORROW TODAY- A/
5 EMD (4) Jarreau—GRP/VG

Top Contemporary Jazz Artists

Top Contemporary Jazz Albums

17 WON’T YOU LET ME LOVE YOU—Walter Beasley

Shanachie

18 SPREAD THE WORD-ALBUM III-—Down To The

Bone—Q/AG

19 BEATIN’ THE HEAT—Dan Hicks And The ot Licks—

Surfdog/Hollywood

20 THE BEST OF RICHARD ELLIOT—Richard Elliol-

Blue Note/Capitol

Top Contemporary Jazz Imprints

Pos. IMPRINT (No. of Charted Tules)

SHAKE IT UP-—Boney James/Rick Braun—Warner Bros.

1 WARNER BROS. (§)

2 BLUE NOTE (6)
3 CAPITOL (2)
4 ARISTA (/)

5 PEAK (/)

Top Contemporary Jazz Labels

Pos. LABEL (No. of Charted Titles)

1 CAPITOL (§)

2 WARNER BROS. (8) A TN

3 ARISTA (/) ( Cractol )
4 CONCORD (/) il
5 PUSH (/) i -

Top Contemporary Jazz Distributors

Pos. DISTRIBUTOR (No. of Charted Titles)

EMD (/6)
WEA (/3)
INDEPENDENTS (21)

BMG (3)
SONY (/) _

EMI MUSIC DISTRIBUTION

Tk OO N =

/

T“E URI CAINE « AHMIR "2UESTLOVE" THOMPSON < CHRISTIAN McBRIDE vitnspecialguest PAT MARTIND

PHILADELPRIA EXPERIMENT

In stores now from ROPEADOPE RECORDS on CD and Double Vinyl! Check ROPEADOPE.COM and OKAYPLAYER.COM for previews. TOPELUODE oy (21650
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MILES AT 75
(Continued from page 52)

his younger fans have probably never heard them.

Sony, on its Columbia Legacy label, has five boxed sets ont:
One for the groups with Coltrane, one for the Gil Evans ses-
sions, one for the studio recordings with the ’60s quintet, one
with that quintet Live al the Plugged Nickel, and one lor the
Bitches Brew sessions, which unleashed fusion on the land. To
those, in thisanniversary year, Sony is udding The Best of Miles
Davis & John Coltrane (1953-1961), a single CD with four of'six
tracks from "Rowund About Miduight and five others, but not
including what might be Coltrane’s finest hour, “Teo” from
Someday My Prince Will Come, or “All Blues,” the best 1rack from
their most popular recording.

A two-disc set called The Essential Miles Davis includes tracks
from Capitol’s Bt of the Cool and a track with Charlie Parker
from Savoy, as well as a Blue Note cut and the famous Walkm’
from Prestige. Liwve al the Fillmore East (Marcl 7, 1970): 1's About
That Time, on two CDs, teatures the rhythmn section of Chick
Corea, Dave Holland, Jack DeJohnette and Airto Moreira. Due
in September, on three CDs, preserving one of Miles’ finest and
most unusual recordings, is The Complete “In a Silent Way” Sessions.

Ted Macero, the producer of the '70s sessions, once said
that, during those years, he kept the tapes rolling all the time
Miles was in the studio, and described the process of making
arecord as “search and find.” And edit. Sony might even have
a new boxed set for Miles” centennial.

Miles’ last label was Warner Bros., and Rhino has a five-disc
boxed set of that nuaterial, appropriately titled The Last Word,
scheduled for August release, containing fittu, Amandla and
Doo-Bop. One CD will consist of unreleased live material,
inchuding a track from the Montreux concert shortly before
his death, when Miles, with Quincy Jones conducting, recre-
ated some of the Gil Evans arrangements for a record not
inchided in the set.

Miles Davis wore khakis. Miles Davis thought diflerent. Miles
Davis played trumper.

My favorite recollection of him is of one night in the late '50s.
A party was going on in a converted carriage house in the West
Forties i Manhatan. Since it was a hip party, the latest Pres-
tige Miles Davis Quintet vecord was playing. People started look-
ing toward the door. Standing there, in a blue blazer and ascot,
was the hippest man in the world, the literal inventor of cool.
He listened to the music for a moment and then asked, in his
raspy whisper, “Who’s the trumper player?” Wl

ject, you are selling John

SELLING SOLOS
(Continued from page 50)

Music of John Coltrane (Warn-
er Bros.) as successtully walk-
ing the hne between selling an
artist’s vision and selling a con-
cept that is bigger than the
artist. “'The public at large has
a good awareness of who
Coltrane is, but if you do a
simple ‘Plays Coltrane’ pro-

Coltrane, not kenny Garrett,’
he says.

For Pursuance, Garrett per-
formed exclusively on alto
saxophone, joined by a quar-
tet that leatured Metheny. As
such. the music was removed
from its original tenor/piano/
bass/drums roots. “The focus was on
Kenny's inspiration, not on re-creating the
classic music,” Pierson explains.

PAIRING UP PLAYERS

In the case of saxophonist Mark Turn-
er’s recent Dharma Days, his fourth date for
Warner Bros., Pierson let the musician’s
own playing guide the project. “Mark has
developed such astrong, individual sound
on his instrument that, in this case, 1 felt
the most important thing was to document
the artist’s development,” says Pierson.
“His plaving immediately connects with
the listener, and that 1s enough to get peo-
ple excited.” For the next phase ol Turn-
er’s career, Pierson plans to pair the suxo-
phonist with “well-known players who will
attract notice {rom jazz fans.”

“Hype is illegitimate,” says Marc Edelman, owner of inde-
pendent Sharp Nine Records. “Hype is selling the sizzle, but not
the steak. The trick is to sell the steak, but garnish it enough that
it will be appealing to as many people as possible.”

To draw interest to a recent release by trumpeter Brian
Lynch, a well-known performer in and around New York City,

mmy
sommenrs

Trumpet master: Brian Lynch

Edelman had Lynch fete trumpeters who inspired him, per-
forming compositions by Freddie Hubbard and Lee Morgan
alongside music from his own pen. “Calling the record
Tribude to the Trumpet Masters gave it just enough of a
hook to get people intevested,” recalls Edelman, “and
it also allowed Brian ample opportunity to express his
own identity.”

BEBOP ROYALTY

Edelman took a different route for Somethin’ Special
by reclusive New York pianist Tardo Hammer. "1
tagged him “The Underground King of New York
Bebop,” using ‘underground’ to build a kind of mys-
tique,” says Edelman of the pianist whose frenetically
flowing runs recall the hevday of 1950s bebop. “For
people who like this kind of music, the words ‘under-
ground” and ‘bebop’ are enough 1o command atten
tion.

Concord Records VP of sales, ntarketing and pro-
motion Casey Conroy says that the kev to successful
marketing i1s making the artists as
multidimensional as possible, drawing
upon their past endeavors. as well as
the company they keep. While the
label’s roster includes such legendarv
jazz artists as Cluck Corea and Gary
Burton, Conroy finds his marketing
plans increasingly directed toward gar-
nering the interest of younger music
fans. “One of the most important ways
ol drawing imterest to new music by an
established artist is by drawing upon
their history,” he says.

Conrov warns against “transparent’
marketing schemes. “You have to keep
in mind that the consumer, even the one
who 18 not well-versed in jazz, 1s not stu-
pid,” he says. “ I'hey are going to look at
the mnusician’s credentals, and they
won’t be washed over by a cheap concept.” In the case of devel-
oping artists, such as bassist Avishai Cohen, Conrov suggests
“pointing to the musician as a superb technician, and [citing]
who they’ve played with,” since thev don't have a long history.

“Artists have a gift, and tapping into that gift is the key o
promoting them successtully,” says Conroy. “You can't do that
with a slick creation.” W
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Raphael Saadiq
Gearge Nash Jr.
Steve "Stone" MHuff
Steve Dubin
Demonte Posey
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MTI Keeps Theater Young And Vibrant

Program For Schools Reignites Interest In Broadway Musicals

BY JIM BESSMAN

NEW YORK—Music Theatre
International (MTI) is keeping
great American musical theater
alive through Broad-
way Junior, its high-
ly successful school
program, which re-
cently staged its
5,000th production
in only three years
since its setup.

The program,
which was devel-
oped by MTI head
and SESAC co-
chairman Freddie
Gershon, adapts
MTI-represented
shows for perform-
ance by children. It
targets elementary,
middle, junior high,
and high schools, as well as com-
munity theaters, dance studios,
and children’s camps, promoting an
appreciation for musical theater
and exploring important themes
and issues. Children also benefit
socially from the teamwork in-
volved in producing a show.

New York-based MTI is one of
the leading dramatic licensing agen-
cies. It specializes in Broadway, off-
Broadway, and West End musicals,
including West Side Story, Les Mis-
erables, and the complete musical
theater works of Stephen Sond-
heim. Its Broadway Junior Collec-
tion currently includes Annie, Guys
and Dolls, Fiddler on the Roof,
Sondheim’s Into the Woods, Paul
Williams’ movie musical Bugsy
Malone, the Caribbean-flavored
Once on This Island, and an adap-
tation of the educational TV series
Schoolhouse Rock.
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Gershon, who acquired MTI in
1988, originally conceived the
Broadway Junior program in 1995,
fearing that the future of the musi-

cal theater tradition
»  was in danger.

“We were losing
our audience, be-
cause no kids were
going to Broadway
musicals—other than
Cats or Beauty and
the Beast,” Gershon
says. “Musical the-
ater was considered
older-people’s enter-
tainment, and there
was a huge cultural
shift from the time in
the ’50s when the hit
parade was made up
of Broadway songs
from shows like Ok-
lahoma! and Carousel.”

But then came the Beatles, “and
everything shifted,” Gershon says,
acknowledging, too, the ascent of
rock’n’roll and the fragmentation of
radio—and the resultant decline in
Broadway hit songs and cast album
sales. Later, the advent of MTV,
arcade and video games, and rock
concert special effects contributed
to a further decline in young peo-
ple’s interest in the Broadway
musical genre. Its value in schools
also depreciated next to an empha-
sis on team athletics.

“School shows were perceived as
frivolous and not a necessary part
of the curriculum,” says Gershon,
who nevertheless saw an opportu-
nity to use musicals as a learning
tool. He began writing cross-
curriculum MTI study guides for
major titles in the MTI collection,
including a plot synopsis, historical

T ; S
Luminaries Attend Lennon Scholarship Reception. BMI recently hosted a
reception at its New York headquarters for the winners of the fourth Annual
John Lennon Scholarship. Pictured, from left, are Suzan Jenkins, senior VP
of marketing for the Recording Industry Assn. of America, who served as
judge and presenter; Henry Juszkiewicz, president/CEQ, Gibson Guitars;
Yoko Ono, Lennon Scholarship benefactor; Theodora Zavin, president, BMI
Foundation; Frances Preston, president/CEQ, BMI; and record producer Arif
Mardin, who also served as a judge and presenter.

o

perspective, discussion topics, and
research projects.

“Fiddler on the Roof, for exam-
ple, shows how families are galva-
nized to overcome obstacles,” Ger-
shon says, “and how prejudice
affects [lead character] Tevye's
life. Annie’s not about a bald, dirty
old man, but the Depression, the
stock market crash, the New Deal,
FDR, orphanages, child exploita-
tion. We started getting great
responses from schools that used
the guides to accompany their
teaching programs.”

Sensing a greater potential to
attract younger children to Broad-
way musicals, Gershon approached
show creators like Charles Strouse,
the music composer for Annie.

“They let me cut their shows and
offer them at reduced prices to let
grade-schoolers perform them in
60- to 70-minute lengths,” Gershon
says. “Two years later Strouse
came with me to see an inner-city
school production of Annie Junior
in Yonkers, N.Y., and he cried for
an hour!”

A Broadway Junior performance
license costs $395 and allows unlim-
ited performances of a show within
one school year. MTI also provides
a show Kkit, containing performance
CD (minus vocals and transposed
to accommodate students’ voice
ranges), 20 student libretto/vocal
books, two piano/vocal scores, a
director’s guide, a production hand-
book, and a cross-curricular activi-
ties and enrichment guide.

Some of the Broadway Junior
materials have also been made
available through Hal Leonard,
which supplies marching-band and
choral music to schools. But the
nonmaterial benefits—*“the human-
ization and socialization of chil-
dren”—are equally important, says
Gershon, particularly “in the time
of Columbine.”

“Two hundred kids were in the
cast of Annie—and another 80
painted the backdrop,” Gershon
says. “So it taught kids how to get
along and work as a collaborative
community where everyone can
interact with each other and
accomplish something together as
comrades. Before, they had to be
the strongest or smartest, but
now a kid can paint a backdrop, run
the spotlights, or operate the cur-
tains—which is no less important
than the lead role. So it’s just like
what society’s all about and shows
how co-dependent we all are.”

Broadway Junior, Gershon adds,
exposes young people to “a whole
new, magical world.” Not everyone
who participates in the Broadway
Junior programs will end up like
Tom Cruise or Rosie O’Donnell, he
notes, “but their lives were shaped
by musicals, and we need to get a
new generation of children growing
up with this part of culture—
instead of the art form dying.”

Ralph Sharon Records Ralph Blane;
Rhino Remembers Falk Revivalists

RALPH PLAYS RALPH: The
Ralph Sharon Quartet was in too
much of a groove following a week
of sessions with Tony Bennett
(and Bennett’s upcoming blues
album’s guests B.B. King, k.d.
lang, Stevie Wonder, and Sheryl
Crow) to quit. So Ralph Sharon
booked time the following week at
Sound on Sound Studios to record
his fifth album for DRG Records,
The Ralph Sharon Quartet Plays
the Ralph Blane Songbook.
“[Ralph Blane] and [collabo-
rator] Hugh Martin are respon-
sible for a number of Judy Gar-
land songs in movies, like “The
Trolley Song’ and ‘Have Yourself
a Merry Little Christmas,’ ” says
Sharon, who has included both
these titles in the forthcoming

Dylan are among the many sem-
inal folk figures feted.

“We tried to give a very rounded
sense of the genre—including a solid
core of the new music that was being
created so as to expand the [stan-
dard] folk repertoire, which was
spread pretty thinly over a large
number of singers,” says Jac Holz-
man, the compilation’s executive
producer and founder of Elektra
Records—former home to many of
its featured artists, including Jean
Ritchie, Josh White, Tim Buckley,
Tom Rush, Tom Paxton, Judy
Henske, Phil Ochs, and Judy
Collins. “We also wanted to show
the instrumental side, which was a
driving force among the more-
accomplished performers. I really
love the totality and inclusiveness

August re- of the thing:
lease. (“The = [Compiler/
Trolley wnrds & M“SIG producer] Ted
Song” is part ) ) ™ Myers made
of a “Trans- | ¥ oo T the majority of
. CREERERIETE 2T 2 ST PR LA )
portation selections. My
Medley” that by Jim Bessman job was to help

also includes
“Hayride” and “The Stanley
Steamer.”) “But they’ve been
ignored completely, and their
catalog of Broadway and film
music has been allowed to wither
on the vine.”

Not any more, thanks to Sha-
ron, whose previous outings on the
Koch-distributed DRG have hon-
ored songwriters Sammy Cahn,
Harold Arlen, Harry Warren,
and Frank Loesser. “In the past
I've recorded music by more-
known composers,” he says, “but
these two guys—it’s just a terrible
shame they’ve been overlooked
because they wrote all kinds of
music, not just one style.”

That’s for sure. The set (pro-
duced by DRG chief Hugh Fordin
and starring Sharon’s super-stel-
lar bassist Paul Langosch, gui-
tarist Gray Sargent, and drum-
mer Clayton Cameron) also
includes marching song “Buckle
Down Winsocki” from Blane &
Martin’s first show, Best Foot For-
ward. Baby boomers will recog-
nize it as the “Buckle up for Safe-
ty” theme from public service
announcements for seat belts.
Featured, too, are a few songs by
other Blane co-writers, including
Arlen and Warren, and a clever,
Sharon-composed tribute, “Don’t
Blane Hugh.”

FOLK RECOMMENDATIONS:
Rhino Records releases this week
Washington Square Memoirs:
The Great Urban Folk Boom
(1950-1970), a marvelous three-
disc set documenting the historic
folk music revival centered on
New York’s Greenwich Village.
Woody Guthrie; the Weavers;
Pete Seeger; Peter, Paul &
Mary; Joan Baez; and Bob

around the
edges, make suggestions and extract
the occasional clearance from an
artist who might not recognize how
important this project was.”

The roots of the musie, of course,
had been identified early in the cen-
tury, when scholarly musicologists
lugged primitive recording equip-
ment into the mountains of Ap-
palachia and other backwoods,
down-home locations throughout the
South. Their incredible story has
been superbly depicted in Song-
catcher, a Sundance 2000 special jury
prize winner (Billboard, April 13).
Directed by Maggie Greenwald
and starring Janet McTeer (bril-
liant in the title role), the film beau-
tifully reflects a time when music
was an essential part of everyday
life—not the commercial commodi-
ty that, for better and worse, it
inevitably became. Iris DeMent and
Taj Mahal appear in the film, whose
just-released Vanguard soundtrack
has been likened to that of O Broth-
er, Where Art Thou? in its focus on
old-timey tunes.

ZOMBA SHOWS INGENUITY:
The Zomba Group has launched
Ingenuity Entertainment, a full-
service management company
representing composers, music
editors, and music supervisors in
the film and TV industries. Com-
bining the recently formed Inge-
nuity with Zomba Screen Musie,
the new Los Angeles-based enti-
ty is headed by the former’s com-
pany principals Rich Jacobellis
and Gretchen O’Neal, together
with the latter’s David May. It
further falls under the domain
of Neil Portnow, Zomba’s sen-
ior VP, West Coast operations,
and will emphasize personal
career development.
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Eve Nelson Skillfully Balances Production, Writing Duties

THE LONG ROAD FROM MIAMI
to Boston to New York has led to
heightening success for produc-
er/engineer/composer Eve Nelson
and her production company, Nelson-
O’Reilly Productions. With the
impending release of Billy Craw-
ford’s second V2 release, Ride, a
track on Eva Cassidy’s Songbird, and
her production, mixing, and composi-
tion chops featured on upcoming
albums by Laura Branigan, Willa
Ford, and Heather Nova, Nelson is
a fast-rising star in the New York
music community.

Along with part-
ner Bernadette O’-
Reilly, the other half
of Nelson-O'Reilly
Productions, Nel-
son’s credits are
growing in quantity
and stature. And
with a private re-
cording facility in
Manhattan’s Chelsea
neighborhood, an
additional studio in
the Springs section
of East Hampton,
N.Y. (on the east end
of Long Island), and
plans to acquire a
New York loft this year to ac-
commodate an expanding business,
Nelson-O’Reilly Productions is
well-equipped to build on the suc-
cess of Crawford by stretching fur-
ther into artist development.

A native of Miami, Nelson grad-
uated from Boston's Berklee Col-
lege of Music with a bachelor’s
degree in film scoring and composi-
tion. It would quickly open a door
into the music business.

“I was getting into film scoring, and
I was doing my thesis,” Nelson ex-
plains. “It was two months before I
graduated, and I got wind of this job
where you pull library music for radio
commercials and stuff. [To make a]
long story short, within a year I was
writing the sports themes for the
company, for the Boston Bruins, Red
Sox, Celtics, and really just using all
my range, using my skills.

“I didn’t want to waitress,” Nel-
son adds with a laugh. “I didn’t have
it in me. The reason I wanted the job
so bad was because they [post-
production facility Century III
Teleproductions] had a recording
studio, and I wanted to be able to
record my songs at night when the
workday was over, which I did.”

Receiving the very first ASCAP
scholarship given by Berklee and
composing of the theme for The Joan
Rivers Show were also notable
accomplishments of Nelson’s early
career. But New York beckoned, and
at age 23, she arrived and soon met
up with the late Keith Diamond, a
producer who was working with
Donna Summer at the time.

“He was using me to program and
co-write,” Nelson recalls, “which was
fantastic, because Donna Summer
was one of my idols. That was my
start into the business. Then Zomba

NELSON

gave me a publishing deal.”

Nelson also bought recording
equipment with money she saved in
Boston, a move she considers critical
to her development as an engineer.

“It was the best thing I ever did in
my life,” she says. “I put it in my stu-
dio apartment on 19th Street and
started. I'm self-taught as an engineer
and producer; I went to school for
composition and classical and jazz.
That was the best thing I ever did as
far as learning how to work gear,
because that’s how I survived. I got
called, through word-of-mouth, by
several jingle houses in
New York and started
making my living do-
ing commerecials, even
though that was ne-
ver my destination. It
was my means to my
destination, and it
was a great means to
adestination. I would
recommend it to
anybody.”

In 1994, Nelson-
O’Reilly Productions
was formed upon the
partners’ discovery
of Crawford, a Phil-
ippines-born pop
singer who attained notoriety after
winning a Dallas talent show.

“Bernadette had the same vision as
me,” Nelson says. “We hooked up and
developed this young man. We decid-
ed, ‘Instead of going after artists, let’s
develop a vibe, a studio.’ Billy was the
birth of our production company.”

Nelson-O'Reilly Productions is cur-
rently situated on a quiet, tree-lined
street, in a studio Nelson readily de-
scribes as “no frills.” Forty-eight
tracks of Tascam DA-88 is soon to be
supplemented by 64 tracks of Pro
Tools 5.1, which Nelson is adding part-
ly in order to be compatible with her
Springs studio, which features Pro
Tools 5 running on a Macintosh G4
and Yamaha 02R digital mixers. The
32-input Topaz console, Nelson adds,
will soon be replaced by a digital con-
sole, possibly a Sony DMX-R100, an
ideal fit in the small control room.

“We're pretty unlimited,” Nelson
says. “It’s alot in a tiny space. I'm old
school and new school: I love analog,
but I am fine about digital desks. I
have beautiful microphones, like
[Neumann] U 47s and [AKG] C12s. 1
usually put everything through Neve
mike preamplifiers. I usually put my
whole mix through a set of these
beautiful Neve mike pres and a Sum-
mit compressor. It's very no-frills, but
the sound we get is huge.”

The homey vibe of Nelson-O'Reilly
Productions, both in Manhattan and
in the serene, beautiful environment
of the East End, is a hit with clients,
many of whom—especially younger
artists—can be intimidated by the
high-end facilities in town.

“Artists come in here and feel so at
home,” Nelson says. “They feel like,
‘I'm in my living room,” yet they’re
getting these great vocal sounds.
Laura Branigan is doing an album,

T

. by Christopher Walsh

and she wanted to sit in here and sing
with me. ‘Whatever works,’ that’s my
motto. And if I have to do symphonies,
T usually go to Sound on Sound or one
of the bigger [Manhattan] studios.”

Though the small recording space in
Chelsea normally accommodates
vocalists, Nelson has also tracked
drums here. The Springs studio,
though, is more spacious, and better
designed for live instruments. The
Manhattan loft, Nelson explains, will
be soundproofed and best suited for
ensemble tracking. But Miami native
Nelson is enchanted with the sea and
has spent a considerable amount of
time in the Springs since purchasing a
complex there, which includes a guest
house. She is getting acquainted with
some of the better-known musicians
who frequent the Stephen Talkhouse
club in Amagansett, another hamlet in
the town of East Hampton—among
them Sean Rafferty, Peter Michne,
and Johnny Blood—and muses about
working in some capacity with the
local talent in the future.

“Two-and-a-half hours away from
New York, and you really enterinto a
completely different space of living,
of life,” Nelson explains. “It’s hard to
believe that that place is so close to
this place. And the beauty for me is,
the friends that I have there are local
people. I've met a lot of musicians.
And I love the contrast, because I'm
here in this hustling, competitive
world, and I go out there and every-
one’s just living, just hanging.”

Working with Crawford has led to a
myriad projects for Nelson-O'Reilly
Productions, including Nova, whose V2
release is forthcoming, and Ford, who
will debut on Lava/Atlantic. Addition-
al current or recent projects include
producing and arranging a track for
Buster Poindexter on the soundtrack
for the just-completed independent
film Crooked Lines; producing and co-
writing two tracks on the upcoming
Edel Records Sweden release from
Amelia Andreen; and producing two
tracks on the upcoming Motorbaby
album on Ten Wings Music.

“In all of the journeys, I found out
what I was best at,” Nelson muses,
“which is getting in here with an
artist—or going out to East Hamp-
ton—and co-writing, getting inside
their head. I like to work with lyri-
cists. I can write on my own, but I
love collaboration. That seems to be
what’s happening a lot. Artists come
in, we co-write, then I end up pro-
ducing the tracks. It’s wonderful.”

BUZZ FROM THE 110TH Audio
Engineering Society (AES) Conven-
tion, held May 12-15 at the RAI Exhi-

bition & Congress Centre in Amster-
dam, is largely about Solution-D, the
digital microphone in development by
Georg Neumann GmbH Company in
Berlin. A new platform based on AES
42-2001, which defines the digital
interface standard of microphones,
Solution-D was the subject of the
paper, “The Digitally Interfaced
Microphone,” delivered by Neumann’s
president of development, Stephan
Peus, during the convention.

With Solution-D, Neumann has
developed a patent-pending analog-
to-digital conversion process that,
the manufacturer claims, makes it
possible to transfer the entire
dynamic range and fidelity of the
best analog microphones into the
digital domain. The audio signal pro-
duced by the microphone capsule is
directly converted into a digital sig-
nal, bypassing the need for a micro-
phone preamplifier.

“I was able to spend some time with
the development staff and learn all
about Solution-D,” reports Neumann
USA product manager Karl Winkler.
“I didn’t even realize this, but the main
thing is, A to D conversion has cer-
tainly evolved a long way from where
it was. The typical A to D converter
can eke out maybe 123 or 124 dB of
dynamic range in an ideal situation.
Microphones can do better than that,
and they offer 130 dB or more. So the
challenge has always been, ‘How do
we choke down this mike signal to a
digital conversion? That’s been Neu-
mann’s real challenge. For three years
they worked on that, and they were
unwilling to accept choking it down to
a smaller dynamic range. Gain-rang-
ing, or ‘gain staging,’ is the key to this,
but nobody has been able to make it

work without glitching. Neumann
found a way. It’s gain-ranging that
offers 130 dB of dynamic range, using
two conversion stages. But it doesn’t
have the typical glitching, because it’s
not switching in the traditional sense.
Exactly how it's done is a little bit of
black magic that they’re not talking
about—they’re applying for a patent,
which I think they’re going to get,
because it’s a new system altogether.”

Solution-D includes the DMI01
box, which is interfaced with the
microphone via a standard 3-pin
cable; the DMIOI is outfitted with an
AES/EBU (European Broadcast
Union) output, the standard for send-
ing and receiving digital audio adopt-
ed by the AES and the EBU.

The AES 42 standard also ac-
counts for remote control features for
all parameters found on analog micro-
phones, such as polar patterns, filters,
a pad switch, and DSP gain. A soft-
ware interface has also been devel-
oped, by which these parameters can
be controlled.

Winkler explains that Neumann
is hoping to introduce beta samples
to the field in the autumn. “Then,
based on any fine tuning to be done
to the sound, or any features, of the
mike, they’re going to probably
come into production in the second
half of next year. This is probably
the earliest product announcement
we’'ve ever done, but it’s a way of
announcing the technology so you
get the market keyed into this idea.
We already have a couple of console
manufacturers adopting the stan-
dard so that by the time this thing
comes out you won'’t even need the
interface box. That’s part of the
goal here.”

Miami’s ‘Ground Zero’ for Pro Tools

On A Trend, Audio One Training Center Is Dedicated To Program

BY DAN DALEY
MIAMI—The opening here of the
Audio One Southeast Pro Tools
Training Center—a division of stu-
dio design, systems integration, and
pro audio equipment retail compa-
ny Audio One—illustrates several
emerging trends within the music
recording industry.

Primarily, the Training Center is
a manifestation of what has
become increasingly clear: that
Miami has emerged as “ground
zero for Pro Tools,” as one member
of the center’s advisory board
describes it. For instance, the first
record recorded, produced, edited,
overdubbed, mixed, and mastered
in an all-Pro Tools environment to
hit No. 1 on The Billboard Hot 100
singles chart was Ricky Martin’s
“Livin’ la Vida Loca” last year.
Since then, dozens of records have
been done from start to finish
within the format here, and most
of the city’s new-studio base is
predicated on Pro Tools as a core
audio technology.

Secondly, the Training Center,

which opened in mid-January, un-
derscores the rapid expansion of
educational ventures in general: an
estimated more than 1,000 such
ventures, ranging from dedicated,
accredited, degree-granting uni-
versities to individual courses given
at studios, are currently in opera-
tion in North America.

And third, the Training Center
exemplifies the increasing move-
ment to product-specific training
programs given independently of
their manufacturers’ training pro-
grams—Audio One’s curriculum, as
its name suggests, focuses exclu-
sively on the diverse iterations of
Digidesign’s Pro Tools systems,
something larger schools such as
SAE have already done.

Thus, says David Frangioni,
president of Audio One—which also
has offices in Boston and Nashville
and joined Digidesign’s Pro Tools
dealership network in 1998—it
made perfect sense to make Miami
the school’s location.

“This is where Pro Tools has

(Continued on next page)
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(Continued from preceding page)

rooted itself as an integral part of
the music recording and production
culture,” Frangioni states. “This is
where there’s the greatest need for
highly trained operators of hard-
disc recording systems.”

Audio One’s Southeast Pro Tools
Training Center has two main edu-
cational pathways. Pro Tools up
and Running is a fast-track course
given in two four-hour blocks over
two days and is designed like a
quick-start manual for the Macin-
tosh-based hard-disk audio envi-
ronment; the stand-alone course

costs $695. A Pro Tools certification
course, which earns what Fran-
gioni calls a PTA1 certification (cer-
tified by Audio One, not Digi-
design), consists of five core
courses—Getting to Know the
Mac; Pro Tools Hardware and Soft-
ware; Recording, Editing, and
MIDI in Pro Tools; Plug-Ins,
Automation, and Mixing; and Syn-
chronization, Digital Audio, and
Pro Tools—plus one of two so-
called master classes in pitch cor-
rection and 5.1 surround mixing on
Pro Tools. Standard courses can be

Nash. (Photo by David Goggin.)

Vinyl Rules. Long out of print as an LP and unavailable on CD, 1972’s
Graham Nash/David Crosby has been remastered to vinyl from the original
2-track stereo mixes. Nash sat in on the session at Bernie Grundman Mas-
tering in Hollywood for the upcoming Classic Records LP release, which
featured performances by Danny Kortchmar, Dave Mason, Jerry Garcia,
and Russ Kunkel, among others. Pictured, from left, are Classic Records
president Michael Hobson, mastering engineer Bernie Grundman, and
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‘Miama is where Pro
Tools has rooted
itself as an integral
part of the music
recording and
production culture.’

—DAVID FRANGIONI, AUDIO ONE

taken for $550 each, master classes
for $795, or as a combined certifi-
cation regimen for $2,950.

The first class commenced Jan.
12, with 10 students working on the
five Pro Tools stations that the
Training Center operates with
three instructors: Frangioni;
Shawn Simpson, who has done Pro
Tools work on Faith Hill and Dixie
Chicks records; and Mark Ruffolo.
The names on the Training Center’s
board of advisers are more widely
known. They include engineers
Roger Nichols, Eric Schilling,
Charles Dye and Carlos Alvarez,
and Warren Rhodes, owner of
Sound Stage Studios in Nashville,
who is also seeking to use the Train-
ing Center to help staff new Pro
Tools suites that opened at his facil-
ity in February.

“The idea of an intensive training
course in Pro Tools is a good idea,”

Rhodes notes. “Very often, the first
place that an engineer works here
is in the transfer room, and Pro
Tools has become a big part of that.
We can teach people the basics of
transfer techniques, but Pro Tools
is a lot more involved than that, and
the idea that someone can come in
here ready to move through all the
levels of Pro Tools is very appeal-
ing for a lot of reasons.”

Rhodes adds that Pro Tools has
become an integral part of Nash-
ville’s music recording infra-
structure in a very short time
frame—as a result, he says, “sud-
denly, we find that we have more
Pro Tools [demand] than we have
trained operators.”

(Rhodes and Frangioni plan to
expand their relationship beyond
the school: A joint venture to open
a division of Sound Stage’s mainte-
nance and rental division, Interface
Audio, is planned for the Miami
area sometime later this year.)

According to board adviser
Dye, who engineered much of
Martin’s record on Pro Tools, he
says the idea is ripe for Miami at
this moment.

“Many {entertainment produc-
tion] organizations in Miami have
adopted [Pro Tools] as their main
system—this is ground zero for Pro
Tools,” he explains. “But there is an
absolute shortage of skilled opera-
tors and engineers here. However,

there's a difference in this city. In
Los Angeles, for instance, you have
both an engineer and a Pro Tools
operator on sessions: two people
with very different sets of specific
skills. In Miami, you have engineers
who are knowledgeable about Pro
Tools. That’s the difference. We just
need more of them because Pro
Tools is so prevalent here.”

Taking the notion one step fur-
ther, Frangioni believes that for-
malized training will help both
audio professionals and users at
more personal levels.

“Pro Tools has become a bridge
between the personal and conven-
tional studio environments,” he
explains. “The thing is, demand is
being created by the meeting of
those two worlds for training. And
that’s part of the irony of pro audio
in this day and age: People can rou-
tinely buy a very powerful machine
not only before they know how to
use it but before they even know
what they want to do with it. Twen-
ty years ago, someone who bought
a Studer multitrack machine was
usually someone who knew what he
wanted it for and how to use it
before he bought it. But there was
a limited number of things that a
multitrack tape deck could do. Now,
the technology is more accessible
and more affordable and more pow-
erful. The training also has to help
people understand it.”

BILLBOARD’S NO. 1 SINGLES (JUNE 2, 2001)
CATEGORY HOT 100 R&B COUNTRY CLUB PLAY DANCE SALES
TITLE LADY MARMALADE FIESTA AINT NOTHING 'BOUT YOU| WHAT IT FEELS LIKE | SURVIVOR
Artist/ Christina Aguilera, R. Kelly Brooks & Dunn/ FOR A GIRL Destiny's Child/
Producer Lt Kim, Mya, Pink/ Featuring Jay-Z/ K. Brooks, R. Dunn, M. | Madonna/ B. Knowles, A. Dent
(Label) M. Elliott, Rockwilder, Tone and Poke, Wright Madonna, G. Sigsworth, | (Columbia)
R. Fair Precision (Arista Nashville) M. Stent
(Interscope) (Jive) (Maverick/Warner Bros.)
RECORDING XESILAK!E )AUDIO ROCK LAND SOUND KITCHEN SARM WEST CHASE
STUDIO(S) 0S Ange:es (Chicago) (Franklin, TN) {London) (Atlanta, GA)
(Location) F€Y£H|°NE§TgA?|°5 Abel Garibaldi, Greg Droman, Mark “Spike” Stent ENTERPRISE
Engineer(s) ENTE?? RIOSOE' lan Mereness Todd Gunnerson {Burbank, CA) I
(Burbank, CA) Anthony Dent, Orlando
Brian Springes, Michae! C. Ross, Calzada, Brian Springer
Dylan “3D" Dresdow
CONSOLE(S) Neve VR, SSL 4000, SSL 4000 EG/ API Legacy/ SSL 9000 J/ Neve Capricorn,
DAW(S) SSL 9000 J Pro Tools Pro Tools Pro Tools Mackie D8B
Pro Tools
RECORDER(S) Pro Tools Pro Tools Sony 3348 SFny 3348 HR Pro Tools, Tascam DA-88
B s E—
RECORDING Pro Tools Ampex 499 Quantegy GP9, 1/2" BASF 931 Pro Tools, DA-88
MEDIUM analog
MIX DOWN ENTERPRISE HIT FACTORY SOUND KITCHEN OLYMPIC HIT FACTORY
STUDIO(S) (Burbank, CA) (New York) (Franklin, TN) {London) {New York) [
(Location) Dave “Hard Drive" Pensado| Rich Travali Greg Droman, Mark “Spike" Stent Tony Maserati, Flip
Engineer(s) Todd Gunnerson Osman
?ONSOLE(S)/ SSL 9000 )/ Neve VR Neve VR72 Legend/ SSL G Series SSL 9000 J
DAW(S) Pro Tools Pro Tools Pro Tools
RECORDER(S) Pro Tools Studer A827 Ampex ATR 102 Sony 3348/Pro Tools Pro Tools, Tascam DA-88
MIX DOWN Quantegy GP9 1/2" 2" analog tape Quartegy GP9 1/2" analog, | Quantegy GP9 1/2" Pro Tools
MEDIUM Quantegy DAT,
BASF CD-R
MASTERING OASIS MASTERING BATTERY MASTERING | MASTERMIX METROPOLIS STERLING SOUND
{Location) {Studio City, CA) {New York) (Nashville} (London) (New York)
Engineer Eddy Schreyer Chaz Harper Hank Williams Tim Young Tom Coyne
CD/CASSETTE UNI BMG BMG WEA SONY
MANUFACTURER {

© 2001, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Keith Caulfietd, Telephone 323-525-2297,
Fax 323-525-2394 or 323-525-2395, kcaulfield@billboard.com

60

www.billboard.com

wWWw.americanradiohistorv.com

BILLBOARD JUNE 9, 2001


www.americanradiohistory.com

29 years “

of producing, engineering — CHRISTOPHER

WALSH
=~ B_.m = T avid Tickle was nervous that night. The
ﬂnd minnq have made . recording sessions tor Get the Knack weve

: beginning the next dayv. and producer Mike
. W i g ; . £
Im * e @; Chapman was sure this band was going to be huge.
‘ - Although his career was already on a breakneck pace when he relo-

- - cated 1o Los Angeles to work as an engineer and trainee producer for

OF ’uch ar*ls*g és s*lnq Chapman, Tickle was not vet out of his teens.
/ “Thermight.” he recalls, "1 woke up in a sweat, a bit stressed about the next day.
And | bhad this dream. | started to see where the drums were in the room, where the
microphones ~ent. how high 1o put them. Pete [Coleman. engineer] was saving. "t it
over here, move that...” | went into the control room and could see the console. | started

turneng the EQ, and 1 could hear the sound.
“T'he aext dav. | was tiere at 9:00 am for the load-in. a bit crispy around the edges. When | went
to se- “he st Tup. thas dream came back. | set everyrhing up as per my dream. Pete got there at 10 00.
ou@" o*her’ A5 we started the sound. and Pete started 1o listen and double-check where things were, he said "Wow,
o - we re pretty much there with this™

Ger Tae Anach wonlc go on 1o sell more than 5 mithon copies, but. for producer’engimeer David Tickle. it was
Just one project—albeis a big one—on 4 journey that spans 23 vears. varied musical styles and several continents.
That Journey is markez not just s an amost inconceivable number of immensely successtul songs, albums and
tours, Fut clse hy an uneanny, well, knedk for -mpeccable nming, an innate musical sensibility and intninon—meeting the
vight person, in il righ: olace. always at the righit moment, to reveal the right path. Contimued on buar 62
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Q & A With

David Tickle

The sound painter speaks, on Shamu,
Sharona, surround-sound and more

BY CHRISTOPHER WALSH

W

remember, before | even started school, my mother doing the ironing and

me in the living room, being a toddler in front of the black-and-white TV
with Ready, Steady, Go!, and everyone screaming, including my mother!”
So began the career of producer/engineer David Tickle. Inspired by the Beatles —

then on their own meteoric rise fo stardom —and the reel-to-reel tape recorder his
father had given him around the same time, the course was charted very early. Even
his grandfather played a role. As a child, Tickle recalls, they played a game in which
he would identify the unique sounds of steam engines and bird whistles as repro-
duced on records. “There was something about being able to memorize a sound and
recall it,” Tickle reveals. “From an early age, | was properly wired that way.”

You grew up in a college
town, with plenty of musi-
cians around. How were
you, at 15, able to mix a live
concert without having
done it before?

Because of my love of music, 1
used to go and see bands on the
weekend. I used to get there extra
early, like 1:00 in the afternoon,
when the gear was arriving, and
help the guys roll everything in.
That would give me access to the
hall. After a while, I got to know a
lot of these crews, who 1 became
quite good friends with, especially

the sound guys. I was always fasci-
nated by the guy who mixed the
sound, and 1 learned by going to
these shows and watching how
they did everything. 1 had also
coiled the cables, set the micro-
phones up, plugged stuft'in. Then
I'd watch the sound guy and ask
questions. 1 would see that when
he turned the bass control, I could
hear it over the PA. I knew what a
soundcheck was. It was a real
apprenticeship. All these guys
said, “No, don’t do live, go into the
studios; it’s a lot more stable.” But
I loved the theater of the whole

=
=
]
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=
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thing too, and that’s in my career,
when I have gone out on the road
with bands. Even to this day: I've
mixed about four shows for my
new band, Lost at Last. It’s a great
synergy when I mix or produce a
record with the band and then do
shows with them.

Having taken the live-sound
engineers’ advice, how did
you actually get into a stu-
dio?

At the age of 16, when we had our
careers officer at school, he told
me that I should become a
plumber. He might have been
right, I don’t know! Anyway, I took
the initiative of finding the careers
office in London, where there are
recording studios, and, sure
enough, they did have a careers
day for recording-engineer aspi-
rants, basically putting everyone
off and telling us what a horrible
occupation it s to get involved in.
They’re still saying that.
Yeah, and half of it is right,
because you do sacrifice so much
of your free time. It's hard for
people on the outside to under-
stand what kind of dedication you
have to have when the thing is in
the oven and it’s cooking. 1 ended
up having an interview for [a job

at] a studio and took the day oft’

school and went to London. I was
late for the interview. I knew 1
wasn’t going to get that job, but
I'd spent alt my pocket money get-
ting there, so I decided to walk
around. That’s where I came
across this door in Dean Street, in
the heart of London, and a studio
calted Zodiac Studios, which Tony
Visconti  bought about three
months later and it became Good
Earth Studios. I went into this stu-
dio and asked whether they had
any jobs for tea boys or tape oper-
ators. At first, they asked whether
1 knew one particular character,
because they’d just fired their tape
operator that morning and
thought I may have been a friend,
as I had turned up so timely! But,
three days later, they called me,
and 1 got a job. In 1976, unem-
ployment in England was terrible.
To get a job when you left school
was tricky; to get a job in some-
thing you really wanted was very,
very difficult. 1 couldn’t believe it,
but my father, who teaches at the
university, allowed me to leave
school before the end of my term,
because of this job. That’s how 1
started, on May 31, 1976.

Continued on page 64

THE SOUND CHOICE
Continued from page 61
PHOTOGRAPHY AND
MIXING
Growing up in Guildford,

Surrey, a college town 30 miles
southwest of London, Tickle
absorbed the sounds of the musi-
cians living and performing in the
area, among them Genesis, Eric
Clapton and Free. “In the sum-
mer,” he recalls, “I used to go to my
friend’s farm; Paul Rodgers had
rented a house on this farm. It had
a big barn at the end of the garden,
where bands used to rehearse. We
used to sit on the fence and listen to
Bad Company coming up with new
material. I was 11 or 12.”

Just a few years later, Tickle was
photographing, then mixing,

bands that played the local col-
leges. Having won two scholar-
ships—for film and TV directing,
and electronic design and com-

puter science—he learned how to
process and develop film, gained
an understanding of electronic
flow and quickly combined this
knowledge with his love of music.

Curved Air, featuring Stewart
Copeland on drums, played a few
gigs in Guildford, which would
prove momentons. “The first
time, they sounded incredible,”
Tickle recalls. “The second time,
dreadful; then the third time, real-
ly great again. I realized that the
tuime in the middle, it was a differ-
ent guy mixing. That realization—
when I saw what a difference the
sound guy could make—showed
me the amazing power of being
able to create artistically. That’s
what I wanted to do.”

ALL-ACCESS PASSAGE

Tickle had photographed Cur-
ved Air and, at a return engage-
ment, showed his work to singer
Sonja Kristina, who, taken with
them, asked if they might be sent
to the band’s management for use
on an upcoming live album. He
sent the photos to London and
was later asked to meet with the
manager, Miles Copeland. “He
couldn’t believe it,” Tickle laughs.
“This spotty-faced adolescent was
the photographer! He spent two
hours with me, and this relation-
ship formed; they sent me to pho-
tograph any of their bands, at any
show I wanted to go to.”

That assignment led to Tickle
mixing a concert by the Red Bud-
dha Band, part of the Mahavishnu
Orchestra. “As the gear got set up

Miles Copeland: Whether starting o
praiect from scrofch ar soving @ project that's
gong wiang, Tickle is No. 1. Congratulations
on o long coreer. May it = -

Coii so. 5 .
Joan Armatradings | hove had the
pleasure of working with some of the great
sl geoducess the music industey hos to offer,
ond Omid Tickle certinfy ranks ormiongst the
finest. He hos the chility to, of once, make
one seloxed and keep enpugh tension and
excitement in the projact fo bring out exactly
what's neaded from musicians.  feel | played
my best electricquitar work hecause of David.
Congratulations, Dovid, you deserve this.

onstage,” he recalls, “I'm going,
‘Oh my God, what is this?’ They'd
built these huge frames and hung
contraptions—pots and pans, clay
things, all kinds of things. I
couldn’t recognize an instrument

to save my life! I had to ask each
musician where to place the micro-
phones. 1 had no idea where the
sound was going to come from.

“We did this show, and it was
just wonderful. It was so magical. 1
got incredible compliments from
that, and it was such a confidence-
building moment. I knew then. I
was so passionate about doing it,
this was definitely something I was
going to follow.”

Having found a position at
Zodiac Studios in London, Tickle
would, at 16, record two No. | sin-
gles by Liverpool Express and a
top-10 song by the Swinging Blue
Jeans. He later moved on to Tin
Pan Alley Studios, then Indigo
Studio in Manchester, where he
was offered a job on the spot after
showing the principals how to
operate their new console.

But it was at 10CC’s facility in
nearby Stockport that Tickle
learned of a new studio, at
Tittenhurst Park in Ascot, the
home of Ringo Starr and, previ-
ously, John Lennon. Impressed
with his production skills, the
president of Ringo Records
offered him a job. “I thought,
‘This is great, it’s all falling nto
place,” says Tickle. But, as perfect
as he perceived his young career
to be, his talent would soon lead to
so much more.

BLONDIE AND OTHER
COLOURS
Answering an ad in the music
trades, Tickle met with Mike Chap-
Continued on page 64
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David Tickle’s DTS 5.1 Discography:
Artist: Title

Belinda Carlisle: A Woman And A Man

Joe Cocker: Night Calls

Sheryl Crow: The Globe Sessions

The Police: Every Breath You Take — The Classics
Freddie Ravel: Sol-To Soul

Steve Stevens: Flamenco A-Go-Go

Sting: ‘Nothing Like -The Sun

Sting: Ten Summoner’s Tales

Larisa-Stow: Moment By Moment
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“After | dedicate all the time
and effort to perfect a new
5.1 surround mix, DTS is
the company | can rely on
to truly bring it home.”

— David Tickle

-._d

Retailers contact: Valley Entertainment @ 888-396-7768 or diane@valley-entertainment.com
For more information, visit www.dtsEntertainment.com
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Quimi Portet of El Ultimo de la
Fila, artist: Mr. Tickle is the producer
who pushed us to get romantic with our ears
and get technical with our heart and soul. He
really knows how to run a studio session,
using his skills and knowledge of audio tech-
nology to highlight the emotional side of
music.

=

Stacia, artist: Dovid's extremely talent-
ed, o lovely genfleman and o pleasure to
work with.

Om, Lost at Last, artist: Our most
recent album, Lost af Last, to be released in
July, was produced by David Tickle. He is a
great producer with a great ear and a great
sensitivity. He is genfle and softspoken, with
a very nice manner, and it was wonderful
working with him. David’s suggestions were
50 good. Not only does he know how to bring
out the best in an arfist, but he knows how to
make the arfist accessible to the mainstream
public and to radio.

THE BILLBOARD INTERVIEW

Continued from page 62

Did that take a lot of con-
vincing?

He just thought, “Great, you have
to take the job.” That surprised me,
especially because the last 10, 11
years of schooling led up to this last
month of June, where I was going
to start work, and the exams were
at the end of June. I had to take
time off school and go back and do
my exams. My father figured that I
was going to do it for three months
or six months, get bored, then go
back to university. Well, I did go
back to university, but that was a lot
later, when I went to UCLA to do
film stufl. I've never regretted the
day I left school and went into the
music business.

After very early success re-
cording hit songs at Zodiac,
you went on to work at Tin
Pan Alley Studios and pro-
vided some critically im-
portant console-design
ideas at Acorn Studios for
Colin Sanders, who founded
Solid State Logic a few
years later, then you landed
at Indigo Studio in Man-
chester. What was that like?
It felt really good. I was out of
London and was actually trying to
get to work with 10 CC at
Strawberry Studios, because I

thought their productions were
incredible. T took this job, and it
was a really cool place to work,
because opposite was Granada
Television, and they had a lot of
very good music programs. We
used to get to record a lot of bands
for the TV shows right there. 1
remember doing some of the very
first stuft the Buzzcocks ever
recorded there.

The Dbiggest drag of working
there, though, was, Marc Bolan
was just about to start a television
program. Three days betore the
first shoot was the day he died. I
was supposed to meet him the
next day, and this was supposed to
be a whotle TV series. So that was
a real drag. But it was definitely a
very good stepping stone for me
to work at the studio.

I was spending a lot of time at 10
CC’s studio in my spare time.
They knew that, when a vacancy
came up, | was in line. One day,
they said, “David, there’s another
studio being built; you might be
more interested in this one. Ringo
Starr is building a studio; it’s
going to be in his house in Ascot.”
I took my holiday and went

room throwing stuff away, I did
find the Ludwig Beatles bass
drum, which he said had been
missing for years; half a dozen of
his gold and platinum albums and
several guitars. One was a Black
Beauty that was given to him by
Marc Bolan, who was a close
friend of his; another was a six-
string Rickenbacker, which he said
was John’s. It had a set list from
Shea Stadium written out by hand
and taped on the back. It was an
amazing scene, instruments that
are legendary. He was very
relieved that someone had gotten
this stuff out of the junk—the rest
was really junk. But the real privi-
lege was when they said, “The stu-
dio is ready; all we need to do is
put the gear in; what would you
like, because we haven’t decided
yet.” I said, “What do we have to
spend?” They said, “There’s
600,000 pounds, and can you do it
by tomorrow, because we really
need to order it!” That’s where I
ended up working for a year and a
half, unul T got the job with Mike
Chapman.

I remember hearing Get the
Knack when | was
about 12; it was a
very fresh, of-the-
moment sound.
Where did you
record that, and
the Bilondie ses-
sions?
We did pretty much
everything at MCA
Whitney Studios in Los
Angeles, in Burbank. It
was a great studio.
Barry White did every-
thing there. In fact,
Barry White always had
Studio 1, which was the
big room. We nearly
always had Studio 2. But, for
recording stuff like the Knack, we
recorded in Studio 1 and mixed in
Studio 2. Steve Hall, who mastered
those records, worked there. That
was the room right next to the mix
room. What we used to do there
with Steve sometimes was pipe in
the mix, right into the cutting
room and try and get the mix to
pump just right where we’d blow a
couple of discs, just to get the max-
imum level we could. But, for its
day, that was great technology,
being able to have the cutting lathe
right next-door to the mix room.
Steve is a great mastering engineer.
By coincidence, you met up
with Mike Gudinski and pro-
duced Split Enz’s True
Colours.
This was the first album I pro-
duced, and it was mult-platinum.
That was such a thrill to be part of.
Continued on page 66

Divinyls and Prince

straight down to Ringo’s to see
what was going on. 1 basically
made out that 1 was free. The
manager said, “The studio is
another week or two away, but
there’s a lot of other stuff we can
do here, if you want to do some
general work around the house
tor Ringo.” Well, I never did go
back to Indigo Studio.
Seventeen years old, work-
ing at Ringo Starr’s house,
in which Imagine had been
recorded several years ear-
lier!

Yes. Those rooms had beautiful
oak-paneled walls and banisters,
but it had all been painted white.
Ringo wanted all the paint taken
off, so my first week was spent
sanding down all of that. After
that was this room that was full of
boxes and junk. He said, “Every-
thing needs to go; just throw it all
away.” As I went through this

THE SOUND CHOICE

Continued from puge 62

man, who offered the teenager a

job in L.A. There was no turning

back now.

Tickle recorded hugely success-
ful albums by artists mcluding
Blondie and the Knack with
Chapman, but was anxious to pro-
duce a band he had been working
with in England called Split Enz.
While he took some time off to
think things over, another fortu-
itous incident occurred. Stopping
in New York on the way back to
Fngland, Blondie’s Deborah
Harry and Chris Stein introduced
him to attorney Paul Schindler,
who introduced him to Mush-
room Records owner Michael
Gudinski, who informed a sur-
prised Tickle that a Spht Enz
demo he had produced was top-

mixed Sheila E.'s Romance 1600
and, back in Minneapolis, co-
produced and mixed Parade.
Tickle was also worked designing
and equipping Prince’s private
stucho, Paisley Park.

TOUCHING EXPERIENCE

Back in L.A., Tickle was working
with such artists as Eric Johnson,
the BoDeans, Rod Stewart and,
over the course of one year, pro-
duced another personal milestone,
Toni Childs’s Union. Surveying the
landscape, he set his sights on
another favorite act, U2. He called
producer Jimmy lovine and sud-
denly was co-producing Rattle and
Hum with the Irish quartet. “Work-
ing with the band and Jimmy was
an extraordinary time, an absolute
privilege,” says Tickle.

There were more landmark

recordings to come—Divinyls’ “I

10 in Australia. The end result of
this meeting was True Colours,
released Jan. I, 1980.

The 1980s would belong to
David Tickle. Working with the
world’s top recording artists, he
helped create some of the decade’s
most creative, successful and last-
ing statements. With confidence
earned by prior achievements
(and a bit of cheekiness), he met
with the management of his
favorite artist at the time, Peter
Gabriel. In yet another moment of
serendipity, Gabriel was preparing
for the Security world tour and
wanted a sound engineer who
could mix records. “That was one
of the highlights of my entire
career,” says Tickle, “working with
one of my favorite artists and mix-
ing my favorite songs every night.
It was a summer tour, so all the
shows were outdoors, which was

just glorious.”

Tickle wouldn’t know it until
later, but in the audience one
night was Prince, who was
impressed by the overall sound of
the concert. Prince’s manager
eventually located the engineer,
who flew to Minneapolis, met with
the artist and mixed singles from
the upcoming Purple Ramn album.
Tickle wound up mixing sound on
Prince’s next tour. While on the
road, Tickle engineered Around the
World in a Day, recorded and

Touch Myselt,” Elton John’s Twe
Rooms, Joe Cocker’s Night Calls
and 4 Non Blondes’ Bigger, Better,
Faster, More. But, in the '90s, new
sources of inspiration were on
the horizon: film scores, a return
to schooling (at UCLA) and
surround-sound. Tickle worked
with DTS to create many of the
initial 5.1 music mixes, including
Freddie Ravel's Sol to Soul and
Belinda Carlisle’s A Woman & a
Man. More recent surround mixes
include Sting’s Nothing Like the Sun
and Sheryl Crow’s Globe Sessions.
“Every one is a new experience,”
he confides. “To me, surround
brought back all the fun, inspira-
tion and joy that T originally felt
when I was 16. 1t completely rein-
vigorated my outlook.”

Today, Tickle is focused on his
passions—surround mixing, pro-
ducing recent discovery Lost at
Last (due in July from RCA) and
mixing albums by Shaini, Stacia
and Jeff Trott—and Sheryl Crow’s
“Kiss That Girl” on the Bridget
Jomes’s Diary soundtrack. He’s also
produced Out of the Blue, a compila-
tion album that will benefit the Uni-
versal Cetacean Institute. Having
relocated to Hawaii toward the end
of the 1990s, Tickle now works at
his private studio on Kauai.

“The whales are here right
now,” he laughs, “and they're

jumping.” W

Major congrats and a million thanks to my good friend
and comrade, David Tickle, for years of studio exploration
and uncompromising excellence.

- Oefd “Trott

warw. jefftrott.com
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DAVID,

CONGRATULATIONS
ON YOUR 25™ YEAR
OF SHAPING THE
FUTURE OF MUSIC.

MILES COPELAND

AND YOUR FRIENDS AT
THE COPELAND GROUP OF COMPANIES

NOW GET BACK TO WORK!
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Recording Services Division / Professional Sales Group / Studio Monitors
(805)499-3686

(323)851-9800

(323)851-9800

Westlake

Audio

Congratulates...

David Tickle

On 25 Years

of

Chart Topping
Performancel

Daovid,

Damid TICKLE

Tim Bran, co-founder, Rocket
Network Inc: | hed the pleasure of
working with David Tickle on a ground
breaking project earlier this year during the
making of the soundtrack for Bridget Jones’s
Diary. | am a cofounder of Rocket Network,
which provides a global production network
that allows audio professionals such as David
to colloborate with colleagues around the
world. David, who lives and works in Kauaj,
needed to have a mix approved by Jeff Trott
and Sheryl Crow within 48 hours, in order to
meet the film company deadline! Rather than
try to send tapes via curiers (which would
have taken too long), or fip stereo mixes (not
dynamic enough), he used our system to
send multi-frack recordings across the globe
and got the job done on time.

Id say that this kind of willingness to
embrace new technologies contributes to
David’s huge success as an engineer and pro-
ducer. He is a visionary, and we are proud fo
have him s on early adopter of our world:
wide network.

Quotes compiled by Debbie Galante Block

THE BILLBOARD INTERVIEW

Continued from puge 64

They're all brilliant musicians, and
Neil and Tim [Finn] are really bril-
hant writers. My production tech-
nique on that record—which even-
tually inspired the title—was

because I was very much into films
and soundtracks, 1 did the reverse
with the record. On some of the
tracks, I would take a track and
then storvboard it. lFor example,
the track “The Coral Sea” was a
total experiment, because | was
showing them how we'd recorded
“Heart of Glass.” We were doing
something similar in the recording
technique. But we were a little
stumped as to which direction to
take it. We were having something
1o eat in the control room one day,
and a Jacques Cousteau program
came on the TV. I didn’t have the
sound on, but I pliyed the music to

Peter Gabriel

it. 1 thought, “This is it! It's all
underwater!” So then, I made this
kind of storyboard of “shoals of tish

going by, and there’s a piece of

coral over here” and made this little
underwater movie visually. All the
overdubs on that track are pretty
abstract, but it all fits together.

By the time you were 23,
you were traveling the
world as part of Peter
Gabriel’s Security tour.
What was that like?

Peter was so much fun 1o tour
with, as was the band. It was a very

exciting period, because we also
played with David Bowie, who had
Just come out with Let’s Dance. We
didd a couple of huge shows with
him. David heard the sound with
Peter and wanted me to dump
Peter and do sound for him. It was
like, “Oh my God,” you know? If
anyone can be more of a favorite
than Peter, it's probably David.
But, when I'm with someone, 'm
with them. I'm not going to jump
ship. Doesn’t that always happen?
It’s feast or famine.
Afrer Peter’s tour had finished, 1
didn’t realize that Prince was try-
ing 1o track me down, so I started
to work for Genesis at their studio
in the south of England. T was
starting to feel comfortable again,
like I did at Ringo’s, like 1 was
finding a home, with people 1
really liked and in the area where
I grew up. During those sessions, 1
got a call saying Prince reall
wanted to meet with me, could 1
fly out that weekend? The funny
thing was, 1 had been a big fan of
Prince since his first album. I’d
never thought of working with
lim, but this phone call came, and
I went out to Minneapolis. He had
Just fimished the Purple Rain album
and movie.
The thing that really blew me
away was when [manager] Steve
Fargnoli said, “I want you to sce
the rough cut of Purple Rain so
you know what the whole project
1s about.” I saw the movie in the
atternoon, and he said, “Prince
has decided to put a show on for
you tonight, seeing as you're in
town.” 1 couldn’t believe it—he’s
going to do a show because I'm
here? It was going to be at the club
Continued on page 68
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RAYSTONE

David - Congratulations on your legendary career. Your artistry

o
and personal touch helped make Hush a beautiful experience.

Stacia and Raystone Records

RECORDS

www.StaciaMusic.com www.RaystoneRecords.com
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THE BILLBOARD INTERVIEW

Continued from page 66

that’s in the movie. The show was
at 11:00 at night. We got to the
club at 10:15, Steven took me
backstage, and I met the band.

It got to about 10 to 11, the band
went onstage, and Steven said,
“Wait here.” 1 still hadn’t mer
Prince. The band started playing,
and Steven said, “Wait, Prince will
be here, he just wants you to wait
a second.” The band are onstage,
I'm at the dressing room, and at
the back I hear “Vroom! Vroom!”
In he comes on his chopper,
dressed all in purple, gets off it,
says “Hi, David,” walks onto the
stage, puts his guitar on and bang,
he’s there on the very first line of
this song. He just totally hlew me
away. This guy is astonishing.
You said that Toni Childs’
Union was an especially
memorable record to make.
One thing 1 always ask the artist is,
“Is there something special we can
do on the record that’s really a
dream? What's your wildest
dream, if you could?” Toni said,
“I'm really into African vocals.”
Paul Simon had just been doing
the Ladysmith Black Mambazo
stull. She said, “I’d love to have
that kind of tone, but I really like
the real thing.”

I had my secretary work on sever-
al scenarios. One was flying to New
York, where we could catch up
with Ladysmith Black Mambazo

and actually do it with them. 1 did
a budget for Paris, where there are
a lot of Africans. But, finally, I said,
“The best thing would be 10 go (0
the real thing. I found a studio in
Swaziland, which turned out to be
a 24-track studio in a bus, in a
field, on a farm in Swaziland,
southern Africal We found out
there was a choir there; they were
supposedly very good and came
highly recommended. With that, 1
was very happy. A&M Records had
me guarantee this thing, that 1
could return with the rtapes
and the job done. I had every
answer already ligured out.

When we got to Swaziland, we
realized, to our horror, that
instead of it being a veal Zulu-
ish black choir, they were all

very middle-class, some of
them white and all vers
Christian. They were all

singing Handel, and not into
doing this African stuff! Here
we are in Africa, and I don't
want to go back with egg on
my face. So we spent about a
week driving all over the
place, going to any litle club,
until, finally, we put it out on the
local radio that we were looking
for a choir. The King of Swaziland
responded. He has a choir and
said we could use his. I went (0
meet the choir with Toni, 70 miles
from where we were. [ had 1o pick
them up each day. Most of them

lived out in the bush, but half of

them worked at a pulp mill during
the day. 1 was the only white per-
son there, and they would all
come around looking at me,
touching my clothes. It was very
extraordinary and made me won-
der what it must be like for a

minority the other way ‘round.
Here I am, the minority, and I
don’t even speak the language
here. Very, very beautiful, very
gentle people.

The studio, as I said, was a bus,
but there was nowhere to actually
record them. I had to put the
microphone up outside and

record these vocals when the wind
would die down, because it would
be blowing the microphone all
over the place.

The next thing we found with the

With new artist Jeff Trott

choir was, they didn’t speak
English: They're Zulus. One of
Toni’s songs goes, “When the rain
comes down.” Well, they couldn’t
sing, “When the rain comes
down.” It was impossible for them!
So we had to break things nto lit-
tle pieces, and, on that song,
they're actually going “rain com
dom/rain  com dom,” and 1t
sounds like “condom” insiead of
“come down!” But it was really
cool, how Toni and I had to work
really diligently, on the spot, and,
in very adverse conditions, work
magic. Together, we were able 10

do it. That's why, 10 me, it was one
of the most special albums I've
done. The experiences that went
into pulling all of that together to
make that record were quite
extraordinary.

Rattle and Hum is a great
example of a group really
moving beyond where they
have already been. On that
album, U2 is really exploring.
Yeah, definitelv. For example, if 1
did guitars with the Edge, we
might do guitars for five days.
We're going ithrough this gui-
tar, that guitar, this part, that
part. We'd end up saving, “Oh
my God, that sounds incredi-
ble!” Then we’d say, “You
know what? It’s not U2,
though, is it?” He may do like
20 tracks of really good stuff,
and five of them would really
be incredible, but maybe only
1wo of them would actually be
U2. Tt was like turning over
the stone: Once you turn over
a stone and find a linle gem
there, don’t stop. Let’s look
under another one and anoth-
er one. When we've got great
choices, then we make our choice
from the great choices.

The last time we spoke, you
referred to an environmen-
tal consciousness. What’s
that about?

We have this record, the UCI
[Universal Cetacean Institute]
record. 1(’s been a long ume com-
ing, butit’s just been getting better,
with more artists joining, from
Sheryl Crow and Sarah Mcl.achlan
to Peter Gabriel. The record will
be called Ou/ of the Blue.

It’s to raise the consciousness of
the public about Sea World and

what happens to dolphins and
whales when they’re captured for
the display industry. 1t’s not all as
great as everyone thinks, because
these creatures are taken out of
their environment, quite often
under horrific conditions. People
think Shamu has been there for
many years. Well, i’s Shamu num-
ber 12. People don’t realize that.
1t’s not that we're trying to close
Sea World down, it’s just that the
mtegrity of what thev're doing, we
think, should be brought into the
public arena, so the public know,
and won’t be supporting some-
thing where it’s detrimental to the
animal. [ think they can do a lot of
good and a lor of educational stuff,
but it’s a bit archaic. Thank good-
ness we've got Cirque du Solell,
which really showed how you can
have the most incredible circus,
and there’s no animals.

So many recording profes-
sionals say that working in
surround-sound recalls the
original thrill of hearing a
favorite LP for the first time.
Was that your reaction as
well?

When [ heard what 5.1 did to
music, it was incredible. The
experience of the music just felt
so new and fresh again. This
totally inspired me. It’s become a
very, very enjoyable and coherent
art form to mix in. It's a much
bigger palette. The experience
that the listener can enjoy now,
i's just great. The mixing be-
comes a more interesting part of
the music as well. Depending on
where you put things, vou can
use the mix as an arrangement
for where things appear. It’s very
musical. Wl

U2, PRINCGE, 4 NON BLONDES,
JOAN ARMATRADING AND NOW

LOSTATLAST

Thanks David...you’ve produced
another out-of-this-world album!/

Welcome to the world of LOSTArLAST.

Think timeless, tribal, world music blended with
super-hot dance grooves.

Soak in ancient wisdom - Sufi, Vedic, Native
American, Afro-Mediterranean, Gypsy — infused
with pop, rock, folk and trance influences, set to
electronic heats.

Now you're ready to hegin your journey...

Windham Hill Records . v oisme

PRODUGED sy DAVID TICKLE

and Distrbuted by BMG Distribution, a Unit of BMG Entertanment, 1540 Broadway, New York, New York 10036-4098 Printed n USA.

In stores 7/24
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NOW AVAILABLE ON DVD-AUDIO

...exclusively from estertlainment

{ohmn Sebashajn Bachis cons:dered by many. tobeane of the
. greatest Classical composers of all time.  This DVD-Audio
~ discoffersa speaal collection of some of his best known and
~ Joved works, available for the nirst time ever in DTS 5.1
: Dlg:taISurmumd :

David Alan

&y
Y ALL

Previously refeased under the band name PCH, frant man
David Alan is now. refeasing under his ewn name, a special
DVD-Audioversion eftheir. debutalburmvith both stereo and
5.1 surround mixes. David s a hot new country/pop
singer/songwriter, with a musical style reminiscent of early.
James Taylor and the Eagles.

: uey Brothers |

The Gluey Brothers raise the bar.for surround sound creativity
with this ultra-aggressive 5.1 mix that punctuates the band's |
famous on-stage theatrics. This is an amazing eclectic-rock
recording that lights up the entire room in 5.1 surround.
‘[magme the Beastte Boys, add in some of the funk of George

| | =S = ' Tchaikovsky
Pyotr Ilyich TChatkovaky is most famous for his three baIIets \ T
"Swan Lake," "Sleeping Beauty," and "The Nutcracker"* all of S— T
which are on this DVD-Audio disc. A breathtaking DTS 5.1 EE N ROR R

Digital Surround soundtrack is inclided to sonically bring to
life this exclusive Lomdon Symphany Orchestra performance
of his best-known works,

All DTS Entertzinment DVD-Audm titles include DTS and Dolby soundtracks
to ensure that they can also be played on all DVD-Video players!

entertainment... bringing art to life!

Retailers contact: Valley Eniertainment i@ 888-396-7768 or aiane@valley-entertainment.com
For mare informatior: www.dtsEnteria.nment.com

AMAVW americanradiohistorv co
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Featured Artists
Peter Gabriel
Sheryl Crow

Sting

Julian Lennon
Sarah McLaughlin
John Trudel

Natalie Merchant

Toni Childs INSTITUTE

Jeff Trott Inspiring individuals to protect dolphins and whales
Belinda Carlisle «

Tim Wheater "
Bran Van 3000 n— L o~ 4
Achaala = = o

The board members of UCI would like to congratulate DAVID TICKLE For 25 years of success. Thank You, David,
for your tremendous support in creating "Out of the Blue". Our first compilation cd, dedecated to the
well being of all cetaceans.
We wish to thank all of the artists who have kindly donated music to this nobel cause.

Aahy Hyvt Spe® -ov v |
John Hurt * In realistic terms, and realistic we must be,

it is not an easy journey, but 1 ferverently believe that collectively
we have the ability to recreate a safe and'Z(ean ocean.
For if we do not, vastly important inhabitants of the ocean
(whales and dolphins) will disappear from our fives,
leaving mankind more lonely tgn he is already hell bent on

Eecoming. L

Peter Gabriel " Since | was a boy, | have been fascinated by the idea of
other intelligent life...  If our arrogance didn't make us so blind,
we might notice that there is plenty of other intelligent life already around us."

Dr Ann West

President

uc

"Our oceans are a dangerous place these days for all
marine life, particularly for the Whales and Dolphins !
The US Navy is preparing to deploy Low Frequency Sonar
throughout the world's oceans. Which, in the past has
resulted in deaths and strandings of marine lifea

Whales are being hunted into extinction instead of protected
| would like to invite you to join us in helping to protect
these intelligent and wise creatures”.

iIf you would llke to be a part of this humane cause contact us at UCI (808) 828 0370.
WWW.UCI-ENDINGCAPTIVITY.ORG Donations or contrubutions to the CD welcome.

www americanradiohietorv com
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As The Eammg World Grows, So Do Music Opportunities

BY STEVE TRAIMAN

LOS ANGELES—With more tradi-
tional musie and video retailers
expanding their games inventory, the
three video-game console formats
launching this year offer new oppor-
tunities to market to current buyers
of records, music videos, and movies.
All were on view with the first soft-
ware at the recent Electronic Enter-
tainment Expo (E3), May 16-19 at the
L.A. Convention Center.

“The new game systems are pret-
ty exciting, and this year should be
huge, with next year even better,”
says Scott Burtness, VP of gaming
and software for the Musicland
Group, which is now part of Best Buy.
“Never before have four new systems
debuted in a 12-month period.” The
chain is expanding games into sever-
al hundred Sam Goody stores to cre-
ate what he calls “the ultimate enter-
tainment destination.”

At E3, it was evident that more
music acts are getting directly in-
volved in the games market, with
Britney Spears being the latest
superstar to show interest. Other
musicians are sharing their songs or
writing new music for such projects
as Infogrames’’'N Sync HotLine Fan-
tasy Phone, Tecmo’s Unison, Kona-
mi’s Dance Dance Revolution, Sony
Computer Entertainment America’s
(SCEA) Frequency, and Uncle Mud-
fish with a music video for the new
Radica Gamester peripherals line.
And MTV DJ Funkmaster Flex plays
an onscreen role in Codemasters’
MTV Music Generator.

The lucrative tween and teen mar-
kets that these acts attract make up
43% of console game players (Nin-
tendo Game Boy Color [GBC] and
Nintendo64 [N64], Sony PlayStation
One [PS1] and PlayStation2 [PS2],
Sega Dreamcast) under 18, as well as
30% of computer gamers (Win-
dows/Macintosh), according to Doug
Lowenstein, president of the Inter-
active Digital Software Assn. (IDSA).
The group owns and produces E3,

Infogrames senior producer Stacy
Allyn Hendrickson shows off the
phone mike that comes with the new
N Sync HotLine Fantasy Phone & CD-
ROM Game. (Photo: Steve Traiman)

Xbox marketing director Don Coyner
previews an in-store demo kiosk for a
new DVD-based console system due
Nov. 8. (Photo: Steve Traiman)

and its members account for more
than 90% of all console and computer-
game sales inthe U.S.

After a highly successful March 21
bow in Japan, Nintendo launches the
portable handheld Game Boy Ad-
vance (GBA) June 11 at a $99.95
suggested retail price, with 17 first-
and third-party titles at $29.95-
$39.95 each. Following a Sept. 21
Japanese debut, Nintendo Game-
Cube is due in the U.S. on Nov. 5 at
$199.95, with six Nintendo-devel-
oped titles at $49.95 each. Microsoft
will introduce its DVD-ROM-based
Xbox system Nov. 8 at $299, with 10-
15 titles at $49.95 each.

Sony announced new partnerships
with AOL, RealNetworks, Macro-
media (Flash Player), and Cisco Sys-
tems that will give PS2 gamers Web
access, e-mail, chat, and audio/video
streaming next year. SCEA is ramp-
ing up spending on both PS1 and PS2
to compete with Nintendo and Micro-
soft, with more than $750 million com-
mitted to marketing through the first
half of next year.

Pricing and margin concerns for
the new software, noted by major
retailers such as Babbage's Etc. chief
Dan De Matteo and Electronics Bou-
tique executive VP Jeff Griffiths (Bill-
board, May 26), were addressed by
both Microsoft and Sony.

“We talked to the top retailers in
the console market on their margin
expectations and expected turns and
conditions,” says Don Coyner, Xbox
marketing director. “We've struc-
tured a program we believe is better
than [Nintendo’s and Sony’s], as we
want to do what we can to be a good
partner for retailers.”

For SCEA, senior VP Jack Tret-
ton emphasizes, ‘“prior to 1995, when
we established [minimum-adver-
tised-pricing policies), it was wild out
there. We believe Sony has con-
tributed greater margins on soft-

ware than hardware with the same
20-point margin for front-line or
greatest hits. You've got to protect
retail from itself.”

Typieal of musicians with grow-
ing involvement in interactive
multimedia is Spears, who says,
“I'm really excited to be the first
artist to use Enroute’s FirstPerson
[360-degree surround-sound] tech-
nology. It's a great new way of
watching a concert.”

Enterprise Britney, the working
title for the DVD project for PS2, was
previewed at a press event hosted by
Paul Chu, Enroute executive VP, and
Mark Steverson, Spears’ attorney
and spokesman.

The 'N Sync HotLine Fantasy
Phone, due in September, allows
gamers to use a plug-in controller
that looks like a cell phone to “call”
each band member and play five
games: bowling, a charity challenge,
Make a Move (dancing), quick
change, and trivia. “The band mem-
bers have been part of the game in
all stages,” says Stacy Allyn Hen-
drickson, Infogrames’ senior pro-
ducer for the game, which will retail
for $39.95. For point-of-purchase,
stores will get life-size stand-ups and
window/consumer posters.

Other games are using song sam-
ples from both established and under-
ground acts. Tecmo’s Unison: Rebels
of Rhythm and Dance, a dance, music
and anime PS2 title, features snip-
pets of “Stop the Rock” by Apollo
440, “0.P.P.” by Naughty by Nature,
“(Hot S**t) Country Grammar” by
Nelly, “Barbie Girl” by Aqua, and
“That’s the Way I Like It” by KC &
the Sunshine Band. Also featured in
the game is L.A.-based R&B/pop
group Nuance, which gave three
mini-concerts at E3, performing

dressed as game characters Cela,
Chilly, and Trill.

Tecmo is also looking to license
music for Dead or Alive 3, an Xbox
launch title; company spokesman
George Ngo says Aerosmith is among
top prospects for the soundtrack.

Harmonix’s Sony PS2 title Fre-
quency lets gamers mix and remix 20
songs from such acts as Crystal
Method, BT, June Reactor, DJ QBert,
and Dub Pistols.

Also growing in popularity is
music-mixing software. On hand from
Germany was eJay from Stuttgart,
whose line of music creation software,
sound archives, and MP3 solutions is
distributed in the U.S. by Voyetra
Turtle Beach (VTB).

“We had to beef up packages for
the American audience,” notes VTB
regional sales manager Gary Prell.

Gary Prell, Voyetra Turtle Beach
regional sales manager, displays the
new Music Writer software and the
eJay-distributed line of music-
mixing titles from Germany. (Photo:
Steve Traiman)

He also previewed the new Music-
Write Songwriter and MusicWrite
Maestro for serious musicians to
create sheet music. He notes that an
in-the-works AudioStation Dyna-
mite would incorporate VTB’s PC
Jukebox and CD-burning software
with MP3 utilities.

On the technology side, Muze
launched its promised MuzeGames
database (Billboard, May 12), devel-
oped with Pacific Games to provide
online merchants with the data ele-
ments they need to market and sell
console-based video games.

“The structure and depth of
MuzeGames makes it easy for con-
sumers to find the titles and features
they want,” says Paul Zullo, Muze co-
founder and executive VP. “Weekly
updates ensure that both retailers
and consumers as end-users will have
the latest information.”

And with so many titles and sys-
tems coming to market, there will be
plenty of need for updates. What'’s
more, the opportunity for additional
game revenue is significant, retailers
say. In fact, if Microsoft, Nintendo,
and Sony deliver on their hardware
promises for the critical November/
December time frame—unlike the
Sony PS2, where only 50% of prom-
ised units for its introduction were
made available to consumers—this
could be the first $10 billion year for
the interactive entertainment indus-
try, IDSA’s Lowenstein observes.

With the online gaming and
mobile (cell phone) sectors just tak-
ing off, some industry forecasts
project a $25 billion game market by
2005, which would be four times the
movie market and nearly twice the
recorded music industry sales.
That’s a big pie for music, video, and
multimedia retailers.

N.Y. Store Aspires To Trance Lifestyle

Spirituality, Happiness Are Goals Of East Village’s ‘Home Of Trance’

BY SHARON M. LEVINE

NEW YORK—On the borderline of
the East Village and Alphabet City
in Manhattan, a small lifestyle store
focusing on the trance-music scene
struggles to survive in the face of lim-
ited resources, a niche market, and
an ever-shifting ownership structure.

But one would never know it to-
day to watch Eran Hileli, the ani-
mated co-owner and primary force
behind the Home of Trance store, as
he dances from foot to foot, chair to
floor, and then some.

The store is a mixture of light
spring tones and fluorescent hues
that lure customers into the pulsat-
ing neon-green, 800-square-foot
space. Four hundred titles of psy-

BILLBO.ARD)
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IS COMING SO0ON TG
A STORE NEAR YOU'

chedelic, Goa, mmlmahstlc and club
trance music hne half the left wall of
the store. Titles are arranged by label
or distributor, and all are imported.
Among the leading internation-
al distributors represented are
England’s Phantasm, a pioneering
Trance label; Germany’s Cos-
mophilia Distribution and Nova-
tekk; and Japan’s Matsuri. Prices
average $20 for a full-length CD
and $10 for vinyl singles. Store DJ
Yoni Blum spins records through-

out the day, helping customers
choose music.
(Continued on next page)

[
Home of Trance’s inventory mainly
comprises high-margin items, includ-
ing clothing and other lifestyle items
for club-hoppers. (Photo: Martina
Baginski)
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N.Y. STORE ASPIRES TO TRANGCE LIFESTYLE

(Continued from preceding page)

In the center of the store, cus-
tomers can listen to their vinyl or
digital selections at one of three lis-
tening stations before purchasing.
Promotions are limited. However,
Hileli says he has the power and
intuition to make one title outsell
another on suggestion alone.

But music only makes up 40% of
the business—Hileli says each artist
in the store probably will sell no more
than 4,000 copies worldwide per
album. The bulk of sales come from
the furnishings and accessories of the
trance-music lifestyle that flesh out
the store’s inventory. The diverse
items for sale include neon sculpture
flash lamps, which come in mushroom
and wave shapes; Tibetan masks;
glowing waterfalls (on sale for $80);
floor-to-ceiling tapestries of Hindi
goddesses; psychedelic jigsaw puz-
zles; what Hileli rightfully calls the
“cute froggy candles”; and products
related to juggling.

Hileli says he sells items that will
help people access spirituality and
that call for an open mind and
heart. These include such mer-
chandise as glue-on body jewelry
and flashing bracelets adorned
with “om” symbols, as well as neon
Lucky Charms imprints.

Accessories run up to $130, de-
pending on the quality sought. For
example, an Indonesian tapestry will

cost as little as $29.99, but an Indian
batik can retail at as much as $100.
Candles are the most inexpensive
items, costing between $1.50 and $9.99.

There are certain items to which
Hileli has grown quite attached and
will not sell. Among them is a goblin
tapestry that reads “House of
Trance” in the far right corner of the
store. Hileli says it is a bright mem-
ory of how far he has developed his
dream over the past year. As a trib-
ute to trance and his mission, a sim-
ilar goblin image is now tattooed on
his lower abdomen.

But the store has weathered
tough times in order to reach its cur-
rent status. Home of Trance, locat-
ed at 122 St. Marks Place, between
Avenue A and First Avenue, began
life in 1998 as House of Trance, when
a group of four friends—Tomer and
Karen Cohen, Eli Hadad, and Alex
Fisman—Ieased the 400-square-foot
space, held underground trance par-
ties, and sold minimal merchandise.
At the time, the store held fewer
than 100 albums and a couple of
black lights.

By the end of 1998, the store was
abandoned. Only Hadad and Fisman
remained in possession of the space,
but they had no money and no prod-
uct, leaving the store in limbo for
nearly a year.

“People were afraid to come in be-

prices at virginmega.com.

theme parks, and T-shirts.

newsline...

VIRGIN ENTERTAINMENT GROUP kicks off a monthlong promotion, “500 Vital
Titles You Shouldn’t Live Without,” in June, offering discounts on CDs,
DVDs, books, and other entertainment products at Virgin Megastores in
the U.S. and Canada. Most of the CDs in the promotion will be priced at
$7.99, with some as low as $5.99. Included are such classies as Black Sab-
bath’s Paranoid, Jimi Hendrix’s Are You Experienced?, the Rolling
Stones’ Sticky Fingers, and the Beach Boys’ Pet Sounds. A Virgin
spokesperson says many titles will remain on sale after June. In addition
to acknowledged classics in various genres, the promotion will encompass
recent releases that the company predicts will eventually be regarded as
classics or collectors’ items. The selected “Vital Titles” will be heavily pro-
moted in Virgin Megastores and will also be available at the discounted

SFX is teaming with Procter & Gamble on a music-themed game show
called The Pringles Pop Quiz, which will be featured as pre-concert events
at 31 of SFX’s amphitheaters across the country during the 2001 summer
concert season. The game show will offer concertgoers the opportunity to
win a variety of prizes just prior to watching SFX-produced concerts,
including Aerosmith, James Taylor, and Moby’s Area One Music Festi-
val. Concertgoers will be invited to play the pop quiz before every concert.
Those who take part will test their musical knowledge through a series
of trivia questions and physical challenges. A host will ask contestants
questions culled from five categories, such as Tune Trivia and Music His-
tory. Contestants that answer a question from each category correctly
will receive such prizes as tickets to SFX concerts, tickets to Six Flags

BLOCKBUSTER AND PIZZA HUT have entered into a cross-promotional deal.
Pizza Hut customers who order the chain’s new Twisted Crust pizza will
receive a certificate good toward one free, new-release movie rental,
including DV Ds, at any participating Blockbuster store location in the
U.S. In addition to the free rental certificate, each Twisted Crust pizza
purchaser will also receive a coupon good for one free movie when two
are rented, as well as a coupon good for $5 off a one-year membership in
Blockbuster Rewards, a program that offers free rentals and other offers
to frequent Blockbuster customers. The offer runs from May 27 until June
30, and the free new-release certificates are good until July 21.

cause it was so underground,” reflects
Hileli, who took on an ownership role
in the store in January 2000, after he
got the call that would change his life.
His friend Hadad was in trouble, and
what was left of 122 St. Marks would
be gone if Hileli did not help. The day
before the court marshal was sched-
uled to board up the shop, Hadad and
Hileli pooled money together—even
borrowing from friends—and signed
a new lease. They broke through a
wall so the store would take in 800
square feet.

Hileli, a native of Israel, was de-
termined to build a successful trance
store, having been heavily influ-
enced by trance music during two
trips to India. With their extremely
limited budget, the two friends
developed a concept over five
months and reopened the renovated
shop in April 2000. Neither asserted
ownership or management, accord-
ing to Hileli, and the two worked
together with Fisman; Hileli’s wife,
Aline; and DJ Yoni.

This past April, when Hadad re-
linquished participation in the col-
laboration, Hileli started consider-

Home of Trance store personnel in
front of a mural of Hindu goddess
Sheeva, which overlooks the store’s
merchandise. Pictured, from left, are
owner Eran Hileli, former owner Eli
Hadad, and sales associate Lolo.
(Photo: Martina Baginski)

E X

HOME VIDEO. Playboy Home Video
promotes Alisa Bunting to director
of marketing and operations and Teri
Thomas to manager of marketing
and operations in Beverly Hills, Calif.
They were, respectively, manager of
marketing and operations and coor-
dinator of marketing and operations.

DISTRIBUTION. Sandra E. Peterson
is appointed to the board of direc-
tors for the Handleman Co. in Troy,
Mich. She is also senior VP for
Merck & Co.

Provident Music Distribution
promotes Mark Paulson to manag-
er of events and label relations,
Shawn O’Hara to manager of inter-
active and multimedia marketing,
Carol Roundtree to manager of

EECUTI'NYE

S P

The music inventory is merchandised in waterfall racks, below a psychedlic

mural adorning the wall. (Photo: Martina Baginski)

ing new directions for the future of
the shop. He changed the store’s
name from House of Trance to
Home of Trance, feeling that the
word “house” was too obtuse,
whereas “home” depicted a small,
comfortable, safe place to share
with the city. His business cards
read, “There’s no place like om,”
and depicted the symbol for the
Indian word “om.”

“Om,” as Hileli and his partners
define it, means the sound for the
start and end of everything. This
symbolism, he says, expresses his
belief that trance music is the
beginning and end of everything
within their lives.

Since living in India, Hileli says,
his mission has become the propa-
gation of fun in what he feels is the
toughest city in the world to pene-
trate, New York. “Trance is ‘to
enjoy, ” Hileli declares, teasing out
each syllable as he moves to the
music playing in the store. “Kids are
having fun all the time, running by
instinet. I want adults to under-
stand the kids we are always. To
find the kid again, you are having
fun all the time . . . This music is
realizing innocence.”

In order to also turn a profit,
Hileli has become a jack-of-all-
trades in the trance business. Earli-

PAULSON
retail marketing, Bethany Carlson
to marketing and events coordina-
tor, and Sarah Frey to retail mar-
keting coordinator in Franklin,
Tenn. They were, respectively, re-
tail marketing coordinator, multi-
media marketing coordinator, inter-
active marketing coordinator,
administrative assistant to the sen-
ior director of marketing, and na-
tional accounts data entry associate.

er this year he attended a fashion
convention—the Magic Trade show
in Las Vegas—where he sold cloth-
ing from a new apparel catalog
while DJ Yoni spun records. He also
hosts underground, outdoor, adult-
only dance parties around New
York from 7 a.m. to 2 p.m.

Hileli covers the sound system,
has his friends spin for free, and pro-
vides a space for fun. While there is
no admission charge to such events,
ahat is passed through the erowd for
donations, and he uses the events to
promote the store.

Hileli has plans for expansion—
though not into other genres. In-
stead he says he intends to broaden
sections for each style of trance
musie. He also says he would like to
plant grass in front of the store,
cover the floor with sand, and en-
courage customers to remove their
shoes upon entering. Home of
Trance will be “a place where people
can run to and feel no pressure,
something every person will want to
come into.”

He adds, “In my country, we have
the word chaim, [which means]
‘happy’ and ‘life’ in one. There is no
separation between the two. I don’t
know life without happy because
that is all I surround myself with.
That is what we sell—happiness.”

TURNTABLE

ROUNDTREE

GLOVER

NEW MEDIA. Robert Raczkowski is
named executive VP of corporate
development and finance for iM
Networks in Mountain View, Calif.
He was an entrepreneur in
residence at Silicon Valley Ven-
ture Partners.

Bryan Glover is promoted to
GM of Musicblitz.com in Los Ange-
les. He was executive VP of finance
and operations.
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Koch Projects Dominate Indie Albums Ghart;
Thirsty Ear Mixes Jazzers On ‘Blue Series’

KOCH HEATS UP: Michael
Koch, CEO of both Port Wash-
ington, N.Y.-based distributor
Koch International and its New
York-based label arm, Koch En-
tertainment, isn't exactly a shrink-
ing violet when it comes to pro-
moting his company. But we had to
pay attention when he weighed in
with an e-mail last week about his
firms’ fortunes on Billboard’s Top
Independent Albums chart.

In last week’s issue, rapper
KRS-One’s current album, The
Sneak Attack, released on Koch'’s
in-house Front Page/In the
Paint/Koch imprint, was No. 1 on
the indie album chart for the third
week in a row. (The album charts
at No. 4 this issue.)

Two other Koch-distributed al-
bums—Ani DiFranco’s Eevelling/
Reckoning (on the singer/song-
writer’s own Righteous Babe Rec-
ords) and Jim Johnston’s World
Wrestling Federation: WWF the
Music Volume 5 (on Smack Down!/
Koch, which has issued several
grappling-themed hit instrumental
sets)—stood at No. 7and No. 8 on
the chart, respectively. (They
stand at Nos. 12 and 11 this issue,
respectively.)

Those three titles also logged
into The Billboard 200 last issue:
KRS-One at No. 108, DiFranco at
No. 159, and Johnston at No. 169.

Half a dozen other Koch titles
could be found on the Top
Independent Albums chart, in-
cluding dance titles by Lon
Ballinger (on Webster Hall) and
Keoki (on Moonshine), nasty hip-
hop by Uncle Luke (on Luke/
Koch), and a trio of reggae compi-
lations (on Jamdown).

While Koch International still
isn’t blanketing the indie album
chart the way RED did earlier
this year, CEO Koch is still right-
fully proud of his firm’s label
performance—especially the in-
house imprints.

“Our label is obviously becom-
ing very strong,” Koch said. “The
machine is starting to churn fast-
selling records out.”

Though he had not yet received
figures for sales that are reflect-
ed on the charts in this week’s
issue of Billboard, Koch says that
he had high hopes for a strong
debut by the self-titled Koch
Records debut by hard rock unit
Stabbing Westward.

Koch Entertainment president
Bob Frank echoes his boss’ enthu-
siasm. “We have tremendous mo-
mentum behind us,” Frank says.

He foresees strong sales for a
couple of forthcoming rap titles
from In the Paint/Koch: the Aug.
28 release Digital Bullet by RZA
(recording as Bobby Digital) and
a fall set from La Chat, of the
Hypnotize Minds posse.

While Frank says that rap and
hip-hop have “become the focus”
for Koch’s in-house product, he
adds, “We're still going to stay in

DECLARATIONY |

i Drore
INDEPENDENTS.,

by Chris Morris

the rock world.”

Koch Entertainment recently
branched out into another area:
music publishing. On May 8, Ber-
nadette Gorman, former GM of
Arc Music Publishing, signed on as
GM of Koch Music Publishing.

Frank says of the establishment
of its publishing unit, “It’s part of
our overall strategy to be the top
company on the content side, as
well as on the distribution side.”

CROSS-BREEDING: The most
interesting record we’ve received
in the last few days is The Blue
Series Continuum—Masses, an
unusual collaboration between
Spring Heel Jack (mixers John
Coxon and Ashley Wales) and a
number of interesting jazz talents.
Thirsty Ear in New York is releas-
ing the project Tuesday (5).

The label has been mounting its
“Blue Series,” a succession of
albums by challenging jazz per-
formers, for some time now. For
the new release, it commissioned
Coxon and Wales, who are known
for their U.K. drum’n’bass excur-
sions, to create abstract sound-
scapes, which would serve as a
platform from which various play-
ers could improvise. The instru-
mentalists include pianist Mat-
thew Shipp (whose “Blue Series”
album with New Orbit is a beau-
ty in itself), bassist William Park-
er, saxophonist Tim Berne, trum-
peter Roy Campbell, viola player
Mat Maneri, and English saxo-
phone monster Evan Parker.

The results are a combination of
electronica and extremely spirit-
ed free-blowing. It may remind
some listeners of various recent
Derek Bailey projects, in which
the eccentric guitar improviser
hooked up with various electronic
and alternative-music talents.

“This was either going to be a
grand experiment with utter fail-
ure or a brilliant success,” Thirsty
Ear’s risk-taking owner Peter
Gordon has remarked about
Masses. We rate the album in the
latter category.

FLAG WAVING: T Am the
World Trade Center is—besides
the funniest band name we’ve
heard recently—an entertaining
side project by Daniel Geller, co-
founder of Athens, Ga.-based
Kindercore Records.

“It’s amazing how much atten-
tion you can get from a good band
name,” Geller says with a laugh.
He says he was inspired to take
the name after joking that many of

the groups on Kindercore, like Of
Montreal, take the names of loca-
tions and places.

Out of the Loop, a springy col-
lection of electronic pop that bears
the imprint of England’s Saint
Etienne—a group for which
Geller admits a fondness—is liter-
ally homemade and cost “maybe
$200,” according to the musician/
label owner.

“I did it all in my bedroom,” says
Geller, who recorded the entire
project on his Gateway laptop com-
puter. “Literally, my studio is a
desk in my spare bedroom.”

The process followed the path
taken to make many of Kinder-
core’s previous releases, he
says. “At the beginning, the

3

| AM THE WORLD TRADE CENTER

label was very home-recording
based ... We've got a studio in
Athens now.”

Most of the album’s vocals are
by Geller’s girlfriend, Amy
Dykes. He recalls that as he was
working on a song at home one
night, “she was in the apartment,
and I said, ‘God, maybe she can
sing.” The first song we recorded
was ‘Holland Tunnel’; it was
about a cab driver we had the
night before who was very bad.
We recorded it, and 1 was like,
‘Wow, this could work.””

Work it did. Since finishing the
album, Geller and Dykes have
made well-received appearances
at industry conferences in New
York and Texas, augmented by
members of the groups Masters
of the Hemisphere and Je Suis
France. Geller says, however,
that when the band goes out on
tour in July, it will probably be
as a duo.

“We played a two-person show
that went over smashingly,” he
says. “The responses have been
great. Sometimes people start
dancing, which is all we wanted.”

Geller’s partner in Kindercore
Ryan Lewis—his former band-
mate in the now defunct group
Kincaid—is hardly suffering from
envy, since he too has his own
band, the Four Corners. “It’s a
garage band,” Geller says. “The
music he makes is very different
from mine. The label is some-
where between those two ex-
tremes. I love his music and he
loves my musie.”

Billboard.
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Pacific Goast Saga Gontinues, As Owner
Wins 30-Day Reprieve Against Liquidation

HOLDING ON: Ralph Johnson,
owner of the financially troubled
Pacific Coast One-Stop, has won a 30-
day reprieve in his struggle to keep
the company alive, which is current-
ly operating under Chapter 11 pro-
tection. Johnson reports that the
bankruptey court ruled May 25 that
the Simi Valley, Calif.-based one-stop
approved $537,000 in debtor-in-pos-
session (DIP) financing.

Pacific Coast filed for bankruptcy
protection May 2 in the U.S. Bank-
ruptey Court in the Central District
of California in Woodland Hills, elaim-
ing debts totaling about $29 million.

According to the Chapter 11 filing,
the DIP financing has the contingency
that if Johnson doesn’t find a new
investor within 30 days, it must liqui-
date. If it does find an investor, it has
an additional 60 days to close the deal
or liquidate. Johnson says he is taking
advantage of the time provided him by
the DIP financing and is talking with
potential investors.

Adding to the urgency of the situa-
tion, only one other one-stop has ever
survived a Chapter 11 filing in the his-
tory of the music industry: Alliance
Entertainment. And in order to sur-
vive that Chapter 11 filing, Alliance
needed—and received—the support
of the majors. It is unclear where it
stands in the Pacific Coast matter.

Billboard was unable to confirm
independently that DIP financing was
approved because the majors have
chosen not to play a hand in the Chap-
ter 11 filing. While they are not oppos-
ing the reorganization, they did not

attend the hearing and will not try to
get on the creditors’ committee. In the
words of one financial executive with
a major distribution company, “If
Johnson can find a new investor and
they bring $6 million or $10 million to
the table, then there is something to
talk about.” In the meantime, the
majors have decided not to spend any
more money or time on the matter.
For his part, Johnson says that he
realizes he has his work cut out for
him. “They are making it very diffi-
cult, but I am prepared to see this

RETAIL)]
TRACK

by Ed Christman

through to the end,” he says. “I realize
that we just passed the first hurdle
but have many more to jump over.
The one thing that I feel very positive
about is that I have 35 company
employees here who are donating
their time and are trying to help me
save the company. We are sticking
together as a company and as an
extended family.”

Johnson, who bought Pacific Coast
last December; has laid all of the blame
for the company’s financial woes on its
previous owner Steve Kall, who, he
claims, inflated the value of the one-
stop’s inventory and the amount due
from account receivables.

However, the final straw that
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pushed the company into Chapter 11
occurred when the financial firm sup-
plying the wholesaler’s revolving
credit facility froze the Pacific Coast
bank account. That company, Coast,
Business Credit, is also supplying the
DIP financing, which is senior to any
other Pacific Coast debt. Calls to
Coast Business Credit’s lawyer were
not returned.

GROWING FAST: Allegro, the
Portland, Ore.-based independent dis-
tribution company that began life pri-
marily selling classical music, contin-
ues to diversify its capabilities
through acquisitions. Sources say that
Allegrois engaged in conversations to
acquire N.A.LL., the boutique distri-
bution company that specializes in
alternative rock music. Neither com-
pany returned calls. Such an acquisi-
tion would mark a departure for
Allegro, which was concentrating pre-
viously on building its capabilities in
gift-shop distribution. In the past two
years, the company has acquired New
Sound
both distributors to alternative mar-
kets. Also during that time, Allegro
acquired Canadian distributor EBS.
Last October, Allegro president Joe
Micalef told Retail Track, “We are
actively looking to make acquisitions
in alternative markets.” While Alle-
gro has long diversified beyond clas-
sical music, it is still known mainly for
its strength in that genre as well as
Jazz, new age, and world music. If the
N.A.LL. acquisition is completed, it
would give the company a firm beach-
head in rock music as well.

NEW ADDRESS: The Music Net-
work is moving into a new ware-
house. Although staying in the same
town—Norcross, Ga.—the company
is moving into an 82,000-square-foot
facility, about double the 41,000
square feet the company is current-
ly using to run its operations. Music
Network consists of a one-stop, 50-
unit retail chain and a racking oper-
ation called Starack.

Previously, the one-stop and retail
operation were serviced by a 31,000~
square-foot building, while the rack
business was housed in a separate
10,000-square-foot space. With the
move, the entire company will now be
under one roof, says Michael Gold-
wasser, co-owner of the company.

As part of the move, Goldwasser
reports that Music Network is
upgrading its systems, including the
installation of new distribution soft-
ware. The new facility is expected to
be in operation come June 11.

JUST IN CASE you forgot, the
federal lawsuit filed by a coalition
of 30 stutes alleging that the majors
and key music retailers are en-
gaged in price-fixing is moving for-
ward. The case is still in the discov-
ery phase, with the states’ lawyers
asking the labels and retailers for,
in the words of one retailer, “truck-
loads” of documents. The suit was
filed last July.
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DCN/SONY DEAL: Sony Music
Entertainment and the Digital Club
Network (DCN), a Webcaster of live
music performances, have entered
into a deal to produce, record, and
deliver Webcasts of live concerts
from Sony artists.

Columbia Records will be kicking
off the Webcasts with a series of per-
formances, to be announced shortly
at columbiarecords.com.

Although DCN has long been in dis-
cussion with major labels about forg-
ing Webcasting deals, the pact marks
the first formal arrangement with a
member of the Big Five.

DCN co-founder/CEO Andrew
Rasiej says the relationship with Sony
underscores that Webcasting live per-
formances is becoming an integral
part of the music industry’s effort to
reach audiences.

“Webcasting is going to be a basic
part of the business,” he says. “There
used to be a time when MTV didn’t
exist, and some bands produced
videos and others didn’t. Well, no
major-label release today is going to
go out without a video attached to it.
And in five years, there will be no
major-label release without a signifi-
cant Webcast/Internet promotion ele-
ment associated with it.”

However, just as importantly for
DCN—which competes in the
crowded live-Webcast space with
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such larger rivals as House of
Blues’ HOB.com, SFX, MCY.com,
and warnerbros.com—the deal
means increased exposure for the
start-up site.

New York-based DCN is perhaps
best-recognized as the sponsor of a
multi-city virtual music festival known
as the Digital Club Festival that aimed
to stream multiple live concerts across
the Web over a series of days. But the
company behind that event has quiet-
ly morphed into 2 Webcaster and live-
music content aggregator that dig-
itally records more than 100 live
performances each week and boasts a
catalog of thousands of shows. The site,
den.com, generates traffic of 100,000
unique monthly visitors and daily traf-
fic of roughly 10,000, according to com-
pany executives.

Key to the company’s viability is its
exclusive Webcasting agreements with
more than 50 clubs worldwide. The
venues sign over streaming rights to
the network in exchange for a small
percentage of the potential future value
of the content collected and infrastruc-
ture wiring of the clubs, including the
installation of T1 lines and equipment.

And DCN doesn’t accept just any
club, cautions Rasiej, a leading figurein
the New York club scene and former
owner of New York venue Irving Plaza.
“We only accept clubs with a history of
presenting up-and-coming artists at a
particular moment in their career—
either just before or just after they get
signed to a major-label deal—when
they are most desirous of exposure.”

Owning the Webecast rights of such
clubs, in turn, gives the company
added bargaining power with artists
and labels, because there’s only a lim-
ited number of halls that fit the DCN
profile, and it already controls the
bulk of them.

Unsigned artists—which comprise
a large share of the acts featured on
DCN—typically turn over full ex-
ploitation copyright for a particular
performance at a particular DCN club
on a single night.

DCN—which offers low-budget,
inexpensively produced Webcasts,
usually with a single camera—ulti-
mately hopes to repackage and sell
that content captured as audio CDs,
downloads, and other music-related
products on- and offline. It also hopes
to sell some of those rights back to the
labels once an unsigned act captured
at a DCN club breaks and signs a
major-label contract.

That’s the core of the business
model—collecting copyrights of yet-
to-break artists for future exploitation.

It also plans to profit through the
syndication to other sites and offline
outlets looking to add music to their
offerings of live performances by acts
signed to larger indie labels.

Tommy Boy Records, Koch Re-
cords, New West, Vapor Records, E-
magine Records, Landslide Records,
Bobsled Records, and RAS Records
have all recently signed Webcasting
deals that give DCN copyright control
of in-network performances by their
acts for 18 months following the show.

DCN recently inked a deal with
McGathy Promotions, a radio promo-

by Brian Garrity

tion company, to deliver live concert
broadecasts to commercial radio sta-
tions nationwide. It also has syndica-
tion deals with Budweiser and
Anheuser-Busch.

The Sony deal will be different from
other label arrangements in that DCN

wclcn

digital club network

will not retain any copyright control
from the performance. However, the
company will be paid for any large-scale
exploitation of shows captured by DCN.
Columbia sees a definite value in the
deul, too, by receiving the opportunity
to use Webcasts from the venues in
which many of their baby acts play.

“Our artists are constantly playing
the venues that make up the Digital
Club Network,” says Mark Ghuneim,
senior VP of online and emerging tech-
nologies at Columbia Records Group.
“This deal allows us to take advantage
of the DCN infrastructure.”

Rasiej sees DCN as a promotional
service for the bigger record labels.
“Labels are just as hungry for expo-
sure as the bands,” he notes. “The label
can't go into the club and Webcast it
because our exclusive agreement pre-
cludes them from doing so. So they can
only do it with us. And instead of
spending thousands for a Webcast, we
[cover the costs] and turn it on and off”

AMPLIFIED RESTRUCTURES:
Amplified.com is restructuring. It is
shaking up its staff and looking
beyond the music business after years
of specializing in music promotion on
and offline and, more recently, in dig-
ital music services. The company,
frustrated with the slow development
of the commerce market for digital
music, is spinning off its online locker
and promotional streaming/download
businesses and moving its operations
from Atlanta to Los Angeles.

It will now concentrate its efforts on
using the technology platform of the
recently acquired Checkout.com (Bill-
boardBulletin, Jan. 18) to offer
online publishing, content manage-
ment, and e-commerce solutions to
multiple industries, including health-
care and financial services. It will also
continue to target entertainment,
media, and retail businesses.

As part of the shift, Amplified pres-
ident Wayne Parker is leaving to start
an Atlanta-based consulting and media
company, Sapelo Media. He will con-
tinue to consult for Amplified.

Chris Melton and Bishop Leath-
erbury continue as Amplified’s CEO
and CFO, respectively; both will have
offices in L.A. and Atlanta. Melton
says the company will initially have

New Media

DCN Signs Deal To Webcast Live Goncerts By Sony Stars

three clients, one of which will be for-
mer Checkout owner Wherehouse
Entertainment. The other two are
not disclosed.

Also leaving Amplified are longtime
Atlanta-based executives Shachar
Oren and Peter Jennings. Oren,
Amplified’s former senior VP of busi-
ness development, is setting up a digi-
tal music company, Neurotic Media,
which will take over Amplified’s pro-
motional-downloads business. Oren will
serve as president/GM, while Jennings,
formerly Amplified’s director of label
relations, will serve as executive VP of
marketing and business development.

Additionally, Amplified is spinning
off its acquired Fairfax, Va.-based
online locker operation—formerly
known as One Big CD—to its original
founders. The locker firm—still
unnamed—will continue development
of a proprietary platform for manag-
ing digital music files.

M ICROSOFT MANEUVERS:
Microsoft has its eyes on users of
America Online’s Internet service and
RealNetworks’ Real Player and may
play both sides of the fence with AOL
in order to attract them.

Microsoft’s Internet service MSN
launched a $50 million promotional
campaign May 29 to lure customers
away from AOL. The two Internet
service providers will likely be offer-
ing competing digital music subscrip-
tion services in the next six months to

Billboard.

one year. Meanwhile, rumors that
Microsoft’s Windows Media Player will
be bundled with AOLs start-up soft-
ware continue.

In the wake of a recent AOL price
hike, MSN is offering consumers who
switch by June 80 three months of free
access and a guaranteed rate of $21.95
per month though Jan. 1, 2003. At the
same time, there is talk that the rivals
will enter into bundling deals, with
AOL incorporating Microsoft’s Win-
dows Media Player in its software, and
Microsoft including AOL in its forth-
coming XP operating system. AOL
software currently features RealNet-
works’ RealPlayer.

ARISTA PROMO: DotClick has
forged a deal with Arista Records to
launch online artist communities.
DotClick plug-in software, which
works in tandem with consumers’
online media players, will be available
for download at arista.com; the soft-
ware enables users to receive bios,
news, and personalized music recom-
mendations, as well as to buy CDs and
instant-message other fans.

DotClick also aggregates listener
data, which Arista can use for market-
ing purposes. The deal has launched
with OutKast, Koffee Brown, Run-
D.M.C., and From Zero; content for
Babyface, Pink, Usher, and others is
due in coming weeks. Boston-based
DotClick has deals with Artemis, Road-
runner, Roe-A-Fella, and other labels.
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Home Video

MERCHANTS & MARKETING

For Kids’ Video, Ethnic Titles Are More Than A Niche Market

Companies Use Such Series As ‘Dora The Explorer’ To Capitalize Upon The U.S.’s Widening Diversity

BY CATHERINE CELLA

While the children’s video mar-
ket remains one of the most com-
petitive retuail categories, the
changing face of America is open-
ing up opportunities for ethnic
programs that were once consid-
ered niche product only a few

years ago.
The June 5 debut of Para-

‘A kid’s world 1s a
diverse world. We’ve
promised to offer
kids their point of
view and reflect
their world. So this
is a very natural
step for us.’

—CATHERINE MULLALEY,
NICKELODEON

mount Home Video’s Dora
the Explorer, which features a
Hispanic lead, and Bill Cosby’s
Little Bill, targeted to the
African-American market, are
two animated series from sis-
ter company Nickelodeon that
will attempt to capitalize on
the growing appeal of pro-
grams that reflect the nation’s
diverse culture.

“Because of the exponential
increase in the Hispanic popula-
tion, in a sense it’s no longer a
targeting niche,” says Nick-
elodeon entertainment products
VP Catherine Mullaley. “We are
becoming an integrated mass-
market society.”

Recent government census
data backs Mullaley’s claim.
According to the 2000 Census,
among children under 18, His-
panics have overtaken blacks as
the largest minority group. And
Mullaley cites research that the
Hispanic 2- to 11-year-old popu-
lation is expected to increase by
50% in the next 20 years to rep-
resent a quarter of all kids in the
United States.

Mullaley points out, howev-
er, that championing diversity is
not new to Nickelodeon. For
years, the channel has broadcast
shows with—and starring—eth-
nic characters, now totaling 11.
The diversity reflects the lives of
their pint-sized viewers, she
says. “Kids now live in an inte-
grated world. We talked to kids
ages 6-14 in the year 2000 and
learned that 83% have friends of
different ethnic groups, and 79%
have friends from different reli-
gious faiths.

“These are huge numbers and
suggest that a kid’s world is a
diverse world,” she continues.
“We’ve promised to offer kids
their point of view and reflect
their world. So this is a very nat-
ural step for us.”

Paramount and Nickelodeon
are integrating their marketing
strategies for the titles to
include mainstream and specifi-
cally targeted advertising. On
TV, for example, Paramount
bought time on cable’s BET for
Little Bill, while Dora will have
a prime-time special just prior to
the title’s video release. Doru
will also be released in an Eng-
lish-language and in a Spanish-
language-dubbed version.

Print ads for each title will run
in mainstream women’s and
entertainment magazines. Mulla-
ley adds that the Nick Jr. Web
site will feature an exclusive
online prequel to Dora’s prime-
time special. “Obviously, the
online business works in an inte-
grated fashion with us,” she says.

Doug Thomas, former video
retailer and current kids and
family editor at Amazon.com’s
DVD/VHS store, agrees that
such titles as Dora and Little Bill
are no longer considered niche
product and don’t have to be
marketed as such. In fact, he
says that Dora is among the top
10 pre-ordered titles on Amazon.

“I’m trying to figure out
why,” Thomas muses. “Dora’s
got a different kind of look,
like a computer game.”

He also points out that Ama-
zon has set up a special Spanish-
language video boutique to
accommodate increased interest
in the category. The company
also features the network’s video
product in a speciality store cre-
ated for the brand more than a
year ago.

But when it comes to moving
product off retail shelves,
nothing drives sales like a
trusted brand name, and Nick-
elodeon is among the biggest in
kids’ programming.

“The Nick product has been
very successful for us,” says John
Thld%her VP of video for Tow-

s 97 stores. “It has a fairly
ldl ge reach for a cable channel, it

has parents’ certification, and
their stuff has been marketed
very effectively. All that makes
it easy to merchandise.”

As Thrasher notes, Nick-
elodeon’s “stuff”—with such
ground-breaking programs as
Doug and Rugrats—is responsi-
ble for a new era of cartoon fare.

“If it’s a good product, it’s
color-blind,” offers Thrasher.
“Bill Cosby crosses those color
lines and always has. This is
definitely mass marketing.”

as Kmart, Wal-Mart, Target, and
Toys “R” Us, represent the bulk
of Nickelodeon’s sales, Mullaley
says. “Retail sales in the mass
market really drive our sales,
and we see both of these titles
[Dora and Little Bill] as impor-
tant and accessible in a mass-
market way.”

Like Thrasher, Mullaley says
that the quality of the programs
will allow the titles to cross over
all ethic boundaries. “Because of
their content and the charac-

special appeal to Hispanic-
Americans and African-Ameri-
cans,” she says. “But they can be
enjoyed by all demographic and
ethnic groups in other
words, by everyone.”

Dora the Explorer will debut
with two titles: “Wish Upon a
Star” and “Swing Into Action.”
Little Bill will also premiere
with two titles, “Me & My Fami-
ly” and “Big Little Bill.” Each
will be available only on VHS
with a running of time of 50 min-

Overall, mass merchants, such ters,

they will probably have

utes each. Retail price is $12.95.

AH, VSOA Promote 100 Years Of Thrills;
fll)( Gelebrates Marilyn Monroe’s 7ath

ETAIL THRILL: FFor the fourth consecutive year,
the American Film Institute (AFI) and the Video
Software Dealers Assn. (VSDA) are teaming up for
& catalog promotion.

Jumping off from AFD’s branded 100 Years . .. 100
Films program, this year’s promotion will focus on
100 of the best action/adventure thrillers, as deter-
mined by a panel of film directors, actors, historians,
and other experts. As in past years, the list will be
revealed on a CBS-TV special. This year’s program,
entitled 100 Years ... 100 Thrills, is hosted by Harri-
son Ford and will air June 12.

All VSDA retail members can participate in the cat-
alog promotion. A customized in-store merchandising

kit includes two posters

picks, stickers to affix to
videos and DVD boxes
alerting customers to
their inclusion on the
AFT list, counter cards,
and header cards to cre-
ate a special section fea-

featuring the 100 top

turing the titles. Retail-
ers can order the kit by
calling 800-785-9642.

Past AFI/VSDA re-
tail promotions have
included 1998’s 100 Years . .. 100 I'ilms, celebrating
the 100th anniversary of American filmmaking, 1999’s
100 Years . .. 100 Slars, and last year’s 100 Years . . .
100 Laughs.

HAI’I’Y BIRTHDAY MS. MARILYN: To com-
memorate what would have been Marilyn Mon-
roe’s 75th birthday, 20th Century [Fox Home
Entertainment has launched a new Web site devot-
ed to the film icon.

The site, accessible at marilyndiamondcollection
.com, supports the Tuesday (29) release of The Seven
Yeur Itch, Gentlemen Prefer Blondes, How to Mariy
« Millionaire, There’s No Business Like Show
Business, and Bus Stop on DVD. (Separately, MGM
Home Entertainment also just released the DVD of
Some Like It Hot May 22 to continue the Monroe
anniversary momentum.)

Visitors to the Fox site can view clips from each of
the films and vintage newsreel footage from some of
their Hollywood premieres. An assortment of ani-
mated post cards with images from the films is ulso
available. In addition, Fox is running three sweep-
stukes contests on the site, awarding a diamond pen-
dant necklace, an original collection of Life magazines

by Eileen Fitzpatrick

featuring Monroe on the covers, and of course, copies
of the new DVDs. The site also highlights the AMC
documentary, Marilyn Monroe: The Final Days,
which aired June 1. The film is included in the DVD
gift set.

LIGHTS, CAMERA, ACTION: Consumers have
been making their own CDs for years. Now, inde-
pendent distributor DVD International and
authoring outfit the Richard Diercks Company
are about to show consumers how to create their
own DVDs.

Available in August, How to Make Your Oun DVD
will offer a step-by-step guide to shooting, editing,
adding menus, and the
authoring process.
Other sections of the
title will feature ready-
to-use templates for
such occasions as
birthdays, weddings,
and anniversaries.

While home DVD
replication hardware
has been too costly
for most consumers
Richard Diercks an-
ticipates that prices
for home systems will drop by the end of the year.
“Not only do digital home video cameras make
transferring video to DVD even easier,” says
Diercks, “but the price of personal DVD burners
is expected to drop considerably by the holiday
season.” In addition, Diercks says the the inclu-
sion of home editing and production software on
personal computers will help create a market for
the product.

The title will be supported by a dedicated Web site
with tips from DVD authoring professionals and a
chat room. The site can be accessed at make-
yourowndvd.com.

FRIGHT FEST: Horror and sci-fi fans will have a full
evening’s worth of entertainment when Columbia TriS-
tar Home Entertainment releases a three-title DVD
collection from director John Carpenter Aug. 7.

The Carpenter collection includes Starman, Chris-
tine, and John Carpenter’s Vamprres. The suggested
list price is $41.95. Extras on the discs are a little
skimpy, primarily including cast bios, trailers, remas-
tered audio tracks, and the widescreen and full-sereen
versions. Its biggest treat is an audio commentary by
Carpenter on the Vampires selection.
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Home Video

Warner Marks "Wonka’ Anniversary, Preps ‘Tubbies’ DVD

WONKA-RAMA: Could it real-
ly be 30 years since the premiere
of the much-loved children’s film
Willie Wonka & The Chocolate
Factory? It could be, and it is.
And Warner Home Video is
throwing a suitably lavish pro-
motion for the Aug. 28 anniver-
sary VHS/DVD release of the
film. Both VHS ($19.98 suggest-
ed retail price [SRP]/$14.95 min-
imum advertised price [MAP])
and DVD ($24.98 SRP/ $19.95
MAP) include a new documen-
tary, Pure Imagination: The
Making of Willy Wonka & The
Chocolate Factory, featuring
interviews with Gene Wilder,
who played the title character,
and the actors who portrayed the
rambunctious kids who visit the
titular factory.

Promotional partners with
Warner Home Video include
Tony’s Pizza, Coca-Cola, and Am-
erica Online. Tony’s is sponsoring
“The Golden Pizza” sweepstakes,
in which five grand-prize winners
will receive trips to Warner Bros.
Studios in Burbank, Calif. The
sweepstakes will be promoted via
a full-page free-standing insert
(FSI) Aug. 26, reaching 25 million
homes. The video itself will be fea-
tured on more than 15 million
pizza boxes; a 55-cent coupon good
toward purchase of a Tony’s Pizza
will be packed in every video and
DVD package. As for Coca-Cola,
consumers who buy a 12-pack of
Coke at any Exxon or Mobil gas
station can win a home theater
system and 25 Warner Home
Video DVDs. Plus, each 12-pack
will offer a $3 rebate on the Willy
Wonka DVD.

AOL is sponsoring its own
sweepstakes called “The On-
screen Golden Ticket.” (In the
movie, based on Ronald Dahl’s
peerless book Charlie and the

Chocolate Factory, a handful of
lucky children win a visit to the
fantastical Wonka Chocolate
Factory via a sort of instant-win
promotion, involving a golden
ticket randomly packed in
Wonka candy bars). The grand
prize is, appropriately enough, a
year’s supply of candy. AOL is
also providing a main-page link
to the sweepstakes and movie
Web site, as well as video and
DVD giveaways, and video expo-
sure on its Kids Only and Par-
enting online channels.

Warner Bros. Online is offering
the official Willy Wonka Web site,
giving away video and DVD copies
of the film, and running its own
online sweepstakes.

DIGITAL TUBBIES: In more
Warner news, Tinky Winky,
Dipsy, Laa-Laa, and Po will
make their DVD debut Aug. 28,
with the Warner Home Video/
PBS Kids Home Video release of
Baby Animals. This new Tele-
tubbies title will also be avail-
able on VHS, priced at $12.95
($9.95 MAP; the DVD will be
$19.98, with a $14.95 MAP).
Warner is emphasizing the edu-
cational side of the enduringly
popular preschool TV series
Teletubbies by including in the
DVD such special features as an
interview with the series’ cre-
ators, which discusses the ways
in which watching the Teletub-
bies allegedly strengthens the
language and cognitive skills of
its pint-sized audience. Plus,
Warner is sweetening the pot
for retailers by offering a $5
mail-in rebate for consumers.
Single-unit order date is July 31,
with merchandiser orders due
by July 24.

In the 70-minute Baby Ani-
mals, the four Teletubbies take

Night Date. Nicolas Gonzalez from TV's Resurrection Bivd. and Eva Lon-
goria from soap opera The Young and the Restless were on hand to kick off
the DVD/VHS release of the acclaimed drama Before Night Falls May 22 at
the Conga Room in Los Angeles. The New Line Home Entertainment title is
based on the posthumously published memoir by Cuban poet Reinaldo
Arenas. The event was co-hosted by Amnesty International.

e

by Moira McCormick

care of a lamb, a butterfly, and
a dog. Included in.the 39 min-
utes of DVD extra features are
live-action inserts titled “Come
and See,” in which kids around
the world acquaint viewers
with such animal babies as a
calf, lambs, piglets, chicks,
swans, and penguins. Also
found on the DVD is a musical
montage spotlighting the Tele-
tubbyland rabbits, which,
according to a Warner spokes-
woman, were previously the
only animals shown on the Tele-
tubbies series.

The interview with Tubbies
creators Anne Wood and An-
drew Davenport is aimed at
caregivers as well as parents,
acknowledging that much of the
viewing of Teletubbies is done
by tots in the company of their
daycare providers. Wood and
Davenport point out specific
ways in which the series empha-
sizes movement, patterns, lan-
guage, and music, to the cogni-
tive benefit of little ones. The
segment also includes scenes
from five of the top-selling Tele-
tubbies videos.

To promote Baby Animals,
Warner is launching a yearlong
national marketing and adver-
tising campaign. Print ads will
appear in People, Parenting,
Parents, Child, and Baby Talk,
spotlighting the $5 mail-in
rebate, which will be offered to
consumers who purchase Baby
Animals (on VHS or DVD) in
conjunction with another Tele-
tubbies title. Cross-promo-
tions will include the rebate
offer being featured on pack-
ages of Teletubbies Valentine’s
Day cards by American Greet-
ings, in the first quarter of
2002.

READING, WRITING, AND
‘RECESS’: Disney has chosen a
curious time to premiere the
video and DVD versions of its
recent theatrical release, Re-
cess: School’s Out. The Walt
Disney Home Entertainment
title, which is about a group of
kids and teachers trying to
thwart a fiendish plot to do
away with summer vacation,
goes to retail Aug. 7—just a few
weeks before school starts up
again. In any case, the animat-
ed feature took in $36 million at
the box office, and spotlights
the voices of James Woods,
Dabney Coleman, and Melissa
Joan Hart; a not-to-be-missed
musical extra on both versions
is a video of Robert Goulet

performing “Green Tambour-
ine,” the 1967 psychedelic-bub-
blegum single by one-hit won-
ders the Lemon Pipers. (Walt
Disney Records artist Myra is
also featured in a video, doing a
cover of “Dancing in the
Street.”) VHS is priced at
$24.99, and DVD at $29.99.
Also upcoming from Disney is
the video/DVD release of The
Book of Pooh: Stories From the
Heart, which unveils a new look
for Disney’s durable Winnie the
Pooh franchise. Replacing the
standard pen-and-ink animation

the series has sported all these
years is a combination of pup-
petry and computer animation.
The $29.99 DVD offers extras,
including “When Pooh Was Very
Young” (the history and origins
of Pooh Bear), a connect-the-
dots game, a puzzle, and charac-
ter-bio pages. VHS is priced at
$24.99. Stories From the Heart,
which includes six original
songs, was produced and devel-
oped by Mitchell Kriegman,
creator of the popular Disney
Channel TV series Bear in the
Big Blue House.
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"" "800.426.0247

IT'S A BETTER DEAL!| NATIONAL TAPE,
1110 48th Ave. North - Nashville, TN 37209
1-800-874-4174

Digital Mastering Services - Digital Audio
Duplication - Computer Graphics

SAME DAY SERVICE'

(on short run CD & Cassette copies) |

www.ntdc.com

PUBLICITY
PHOTOS

- LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER

1867 E. Florida St., Suite BB
Springfieid, MO 65803
Tolil Free 1-888-526-5336
www_abcpictures.com

PICTURES

SCREEN PRINTING/
CUSTOM T-SHIRTS

AWARD WINNING GRAPHICS

*14 COLORS/15000 Pcs. Daily*
*Ent. Industry/Event Specialist*
Next Day Service available

1-866-TEE-PRINT/866-833-7746

www_princetondisc.com

—

TALENT

Looking for a
!'_ecm'd deal ?

et

FREE

1|||I|I||l'

T-SHIRTS

DAVID K3 T-SHIRT PRINTING
1-12 INK COLORS - 4 COLOR PROCESS

310-204-3812

| BUY DIRECT! davidkla.com

STORE
SUPPLIES

PLASTIC
DIVIDER CARDS

BLANK OR PRINTED

800-883-9104

ALL MAJOR CREDIT CARDS ACCEPTED
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MUSIC MERCHANDISE

MUSIC MERCHANDISE

HELP WANTED

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD’s, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Muslc, inc.
P.O.Box A Trenton, N.J. 08691-0020
emall: scorplomus@aol.com

THE D.J. AND MUSIC SOURCE SINCE 1975 WWW.rockandsoui.com

ROCK AND SOUL

462 7th Ave., New York, N.Y. 10018 (212) 695-3953/ Fax (212) 564-5358

MUSIC DEPT.: D.J's HEAVEN - THE LARGEST SELECTION OF 12" VINYL L.P’s,
CD’s and CASSETTES « DISCOUNT PRICES!
PRO D.J. DEPT.: MIXERS * AMPS * SAMPLERS * TURNTABLES * CARTRIDGES
EQ's * DRUM MACHINES » SPEAKERS * CASES * MULTI-TRACKS

\ALA{NLPs « 12” o 45s
LTD. ED. 7” BOX SETS * Picture Discs » Color Vinyl
Tons of current and hard-to-find titles at the
best prices ever! FREE CATALOG! N
Wholesale only. {

GOTHAM DISTRIBUTION CORP.

1-800-4-GOTHAM  FAX: (610) 649-0315
2324 Haverford Road * Ardmore, PA 19003

COMPUTER/
SOFTWARE

RecordTrak

inventory Management
For Record Stores

== 800-942-3008

Fax 203-269-3930
Voice 203-265-3440

The Computer and POS Solution
for the Music & Video Industry

L young

(888)658-7100

+Chains +Independents +Ong-Stops

PUBLICATIONS

DISCMANEns

WWW.youngsy stems.com

7 -

FREE Guide to
Master Tape Preparation

Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

O DISC MAKERS

POSITION WANTED

TELL THE ENTIRE
MUSIC ENTERTAINMENT
INDUSTRY WHO YOU
ARE AND WHY THEY
SHOULD DO BUSINESS
WITH YOU!

Now you can run a 1"x1col advertisement
in this section and on-line for only $S60.00
per inch. Let Billboard help you find your
next job. If you are out of work and looking
for that ideal position call me today!

1-800-223-7524
1-646-654-4697
Fax - 1-646-654-4798
e-mail - jserrette@billboard.com

Looking for the perfect job? BILLBOARD CLASSIFIED

VINYL PRESSING

Vinyl Records 12~

I Mastering for the CLEANEST, LOUDEST Records!

COMPLETE PACKAGES - 500, $1,250; 1,000, $1,840
Mastering, Plating, Labels, Tests, Pressings, Sleeves and Jackets

WHITE-LABH. RUSH (no tests) - ready In 7 days! - 100 records, $780

Book NY’s Hotteat MASTERING STUDIO
BB charted DANCE hits - every week!

EUROPADISKLLC

(800) 455-8555 email: vinyl@europadisk.com
{718) 407-7300

www.europadisk.com

BILLBOARD GLASSIFIED COVERS EVERYTHING

- DUPLICATION
REPLICATION -

- VINYL PRESSING -
-CD ROM SERVICES-

- DVD SERVICES
FOR SALE -

- PROMOTION &
MARKETING SERVICES -

- MUSIC DISTRIBUTORS -
- AUCTIONS -
- RECORDING STUDIOS -
- REAL ESTATE -

- INVESTORS WANTED -
- STORES FOR SALE -
-EQUIPMENT FOR SALE -
- STORE SUPPLIES -

- FIXTURES -

- CD STORAGE CABINETS -
- DISPLAY UNITS -

- PUBLICITY PHOTOS -

- INTERNET/WEBSITE
SERVICES -

- BUSINESS SERVICES -
- MUSIC INSTRUCTION -

WANTED TO BUY

- BUSINESS
OPPORTUNITIES -

- COMPUTER/SOFTWARE -
- MUSIC MERCHANDISE -
- T-SHIRTS -

-EMPLOYMENT
SERVICES -

- PROFESSIONAL SERVICES -
- DJ SERVICES -
- FINANCIAL SERVICES -
-LEGAL SERVICES -
- LEGAL NOTICE -
- ROYALTY AUOQITING -
- TAX PREPARATION -
- BANKRUPTCY SALE -
- COLLECTABLE -
- PUBLICATIONS -
-TALENT -
- SONGWRITERS -
- SONGS FOR SALE -
- DEALERS WANTED -
-RETAILERS WANTED -
-WANTED TO BUY -

e .

- CONCERT INFO -
- VENUES -

- NOTICES/
ANNOUNCEMENTS -

- VIDEO -
- MUSIC VIDEO -
- POSITION WANTED -
- LISTENING STATIONS -
- FOR LEASE -

- DISTRIBUTION NEEDED -
- EDUCATION OPPORTUNITY -
- HELP WANTED -

- MASTERING -

- AUDIO SUPPLIES -
-ROYALTY PAYMENT -

- PRINTING -

- MUSIC PRODUCTION -
- METAMUSIC -

- STAGE HYPNOTIST -
-CD FAIRS & FESTIVALS -
- MUSIC WEBSITES -

- NEW PRODUCTS -

- DOMAIN NAMES -

HELP WANTED

$$ NEED CASH $$

TUNES CD'S WILL PAY TOP DOLLAR FOR
NEW AND USED CD'S OR DVD'S'"WE BUY
COLLECTIONS, CLOSEOUTS & LIQUIDATIONS!
MARLTON: 856-983-2566
HOBOKEN: 201-653-3355
TURNERSVILLE: 856-227-0558
VOORHEES: 856-782-3733
INTERNET: www.tunescds.com

Production Manager
Suburban New Jersey independent
record label seeks a vital cog. You
will oversee the manufacturing proc-
ess and the creation of marketing
materials. Position requires superior
organizational and communication
skills. Music industry experience a
big +

Please fax resume: 201-866-5444

TOP $ PAID
FOR: CD’S, LP’S, CASSETTES,
VIDEQ'S, & DVD’S
Call {201} 567-4614
Fax {201} 567-4288

REACH FORTHE STARS!
MOVING? RELOCATING?
BE SURE TO READ
THE ADS IN
THE REAL ESTATE
TO THE STARS
CLASSIFIED SECTION
EVERY WEEK IN
BILLBOARD MAGAZINE.

exploitation.

The worlds’ leading Independent Dance Music Label is seeking a PR/Promotions Executive and
a Licensing/Exploitation Executive for their New York Oftice.

PR/Promotions Executive - At least two years experience in records and music publicity and
promotions. Must have good contacts in mainstream and commercial music and lifestyle press and
have a passion for dance music. Responsible tor coordinating PR and prometions for all label
projects including coordinating touring, album releases, single releases and corporate PR

Licensing/Exploitation Executive - You will have at least one years experience in record company
licensing ani have a working knowledge of basic contracts. You must be well organized, thorough and
able to handle real volume of work with ease. Responsibilities include licensing in
dance music repertoire for compilation albums. third party licensing of repertoire and general ex
ploitation for TV and Film. Ideal candidate will have experience of TV synchronization and creative

Email resume to: aguycalledguy@yahoo.com or Call 917-279-1291

Sales Position

Music Video Distributors, Inc.
Is hiring experienced sales representa-
tives. Applicants must have excellent
computer/communications skills, deter-
mination, attention to detail. Postion in-
volves acquiring new accounts and serv-
icing existing accounts. Highly competitive
compensation, benefits and bonus
plans. Relocation reguired. Please send

resume to:

Michael DeMonte, Sales Manager
Music Video Distributors
Box 280
Oaks, P.A. 19456
Fax: (610)-650-9102
mike@musicvideodistributors.com

EXECUTIVE
ASSISTANT NEEDED

General Manager of major record label
seeking well-organized individual to assist
in fast-paced NYC environment. Strong
communication skills and computer expe-
rience are a must. General knowledge of
music industry required. Salary $50K +
OT and benefits.
Please send resume with cover letter to
Labeljob@hotmail.com

DIRECTOR OF
SPECIAL PROJECTS

Independent Entertainment Company seeks
Director of Special Projects. The ideal candidate
will have at least 3 years progressive
experience with special product sales in a
record company or music distribution. You
will be responsible for developing and managing
marketing and sales strategies, under
the direction of the Vice President of Special
Projects. You must have an established client
base and possess excellent presentation and
interpersonal communication skills.  You
should also have the ability and willingness
to work in a fast paced environment as a
member of a small dynamic team.
I( you are results oriented and

a self-starter. piease fax your resume:

(212) 727-0543
attention Human Resources Dept.

MUSIC & MORE
Savvy SENIOR level negotiator 3-4 years expe-
rience in licensing music, clips etc. for expanding
rights clearance agency. We license rights
for music, film & TV clips, photos, celebrities
etc. Small company.
Fax resume to BZ/Rights at 212-924-2525

BRAZIL'S FALAMANSA BEATS 0DDS

(Continued from page 44)

ing provided by Abril Music
(currently Brazil’s biggest inde-
pendent record company), Deiza
started to climb the charts. And
the album has showed no signs of
slowing down. In fact, Deckdisc
projects that Deixa will sell
more than 1.3 million copies by
the end of this semester, which
is almost a miracle considering
two additional obstacles it has
fuced—a retracted market and
an economic crisis.

“The most interesting thing is
that in the beginning none of
the tracks were played by radio
stations. Even so, the album
managed to sell 300,000 copies,”
says MoOnica Ramos, president
of Deckdisc.

Tato, author of such Dexia hit
singles as “Rindo & Toa (Laughing
at Joy)” and “Xote dos Milagres
(Xote of Miracles),” says, “Of
course, every artist hopes the best
for his job. But this situation
beats the most optimistic dream.
Forré had been mistreated, seen
as bad mugic. This was an offense
to such an important part of
Brazilian culture.”

For Deckdisc, Falamansa is
only the tip of the iceberg. The
label plans to issue new releases

from new signees and veteran
forré groups Trio Nordestino and
Trio Virgulino. Both boast influ-
ential careers that span more than
20 years.

“This forré scene has been
observed for a long time,” says
Ramos. “But the genre was left
behind by other rhythms like axé
music and pagode. Now, more
than a fever, more than this sum-
mer’s thing, the growth of forré is
an expansion of an already well-
structured scene.”

Tato adds, “Nowadays, it’s
very easy to play traditional
forré. But in the [genre’s] trou-
bled times, before this boom,
groups like Trio Nordestino and
Trio Virgulino kept the tradition
alive. That’s why bringing their
wonderful music to the audience
is essential.”

Following a long series of con-
certs and promotions, Fala-
mansa will soon return to the
studio to record a new album,
which is slated to be released
late this year.

Tato says, “We already have
some new material and our sec-
ond album will be a lot like the
first, mixing our own stuff and a
few covers.”
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NAVARRO REVEALS LIFE LESSONS ON CAPITOL BOW

(Continued from page 11)

Smith later joined the party for a
daring revision of the Velvet Un-
derground’s “Venus in Furs.”

“After holding these songs to
myself for a while, it felt good to
share them with people,” Navarro
says of the set, which he conscious-
ly split between the aggressive
hard-rock style that he’s well-
regarded for and a more introspec-
tive, almost psychedelic rock
sound. “The outside feedback from
people I respected became crucial
to its outcome.”

With the music in place, the artist
says he’s “quite happy to let the peo-
ple who know better” take Trust No
One to the public. The first step in
Capitol’s marketing plan for the
project? Position Navarro as a larg-
er-than-life rocker.

“He’s more than simply a guitar-
hero, and this album proves it,” in-
sists Rob Gordon, the label’s VP of
marketing. “He is wildly charismat-
ic. And most important of all, he’s
got a point of view as an artist.”

The album was launched on May
18, when “Rexall” was shipped to
rock radio. The track is comple-
mented by a music video directed by
Honey (Rage Against the Machine,
Crazy Town). The clip recently
began airing on MTV. A teaser of
“Rexall” is now posted on Navarro’s
site (davenavarro.net), along with a
flash piece of Navarro playing the
national anthem.

On May 21, Capitol also launched
a Navarro channel on upoc.com, a
service that enables users to ex-
change text and voice messages
with friends and receive up-to-the-
minute information from a cell phone
or text pager. On May 23, Navarro
started leaving fans personal mes-
sages on their cell phones or two-
way pagers every day for 10 days

ARGENTINE TAX

(Continued from page 10)

cern is to try to unify and lower
other taxes that vary from one
state to another.”

Horacio Nieto, promoter at F'én-
ix Entertainment Group, explains
that national touring has always
involved hidden costs and taxes.
“The whole situation is a true
mess, and the negotiations that we
began due to the 21% tax have now
turned into positive perspectives
for clearing things up and deduct-
ing some taxes.”

In addition to the new 21% tax,
all concerts in Argentina pay a 12%
fee to the music composers’ associ-
ation, SADAIC. If shows include
choreography or dancing, an addi-
tional 3% is paid to theater associa-
tion Argentores. In addition, inter-
national acts pay a special 36% tax
that is levied on all foreign artists.
Nieto says taxes add up to almost
50% of concert revenues.

Roberto Costa, president of con-
cert promotion company Pop Art,
agrees that profit margins are
small. But he notes that ticket
prices cannot be raised because
music fans are also suffering a
recession in Argentina, which has
dragged on for almost three years.
He concludes, “We will all have to
crunch numbers and reconsider re-
engineering the music business.”

about a different song on the album.
The messages included a preview of
that day’s song.

All of this adds up to an album that
some retailers can’t wait to get their
hands on. “It’s a killer record,” says
Marlon Creaton, manager of Record
Kitchen, an indie outlet in San Fran-
cisco. “It’s eredible, the kind of record
that both the masses and the under-
ground can happily support.”

Trust No One will be released
and promoted in conjunction with
Navarro’s book, Don’t Try This at
Home (ReganBooks/HarperCollins,
July 2), a collaboration with New
York Times writer Neil Strauss
that contains short stories and
photo-booth pictures of every per-
son who has visited the musician
over the span of a year.

Managed by Howard Kaufman at
Los Angeles-based HK Manage-
ment, Navarro plans to make per-
sonal appearances throughout the
U.S. in support of both projects,
while also touring as part of the
reunited Jane’s Addiction this sum-
mer. Navarro will play several songs
from Trust No One during the show.
The tour is being booked by Cre-
ative Artists Agency.

Interest in Trust No One is grad-
ually building abroad, thanks large-
ly to Navarro’s recent promotional
visit to the U.K. and various parts
of Continental Europe. Capitol will
release the project overseas July 2,
with “Rexall” going to radio there
in mid-June.

“It’s kind of cool to take a second
to sit back and see what lies ahead
for this little record that I've made,”
Navarro says. “It’s taking on a life of
its own, and that feels good.”

While Navarro says he’s happy to
get back into the rhythm of playing
guitar in a band like Jane’s Addic-
tion, he’s not likely to stay away
from the solo path for long. “I now
realize the importance of getting
your thoughts down onto tape. I'll
always be a guitar player. But I'm
going to be one who has a few songs
up his sleeve, too.”

Update

CALENDAR

JUNE

June 1-3, RMX Retail Music Expo, Mc-
Cormick Place, Chicago. 800-731-6106.

June 4, 18th Distinguished Artist Award
Gala, Beverly Hilton Hotel, Los Angeles. 213-
202-2235.

June 4-8, Internet Security Conference,
Century Plaza Hotel, Los Angeles. 800-798-
2928.

june 5, Fishing for a Cure, benefit-
ing the T.J. Martell Foundation for
Leukemia, Cancer, and AIDS Research,
Cedar Creek Yacht Club, Mt. Juliet, Tenn.
615-256-2002.

June 5, The Real Deal About Talent Man-
agement, Musical Theatre Works, New York.
516-621-6424.

June 6, Radio-Mercury Awards, Waldorf-
Astoria, New York. 212-681-7205.

June 7, 14th Annual Rhythm & Soul
Awards, presented by ASCAP, Hyatt Regency
Hotel, Atlanta. 212-931-6750.

June 7-10, Mervyn’s Beach Bash
2001, Hermosa Beach, Calif. 310-274-
7800 ext. 384.

June 11, Florida Heroes Awards, present-
ed by the Florida Chapter of the National
Academy of Recording Arts and Sciences,
Loews Miami Beach Hotel, Miami Beach. 305-
672-4060.

June 11, Sixth Annual Mix L.A. Open,
Malibu Country Club, Malibu, Calif. 415-
227-0894.

June 14, LIFEBeat Breakfast Saluting
Kevin Weatherly, Century Plaza, Los Angeles.
212-989-0300.

June 14, National Academy of Popular
Music/Songwriters Hall of Fame 32nd Annu-
al Induction and Awards Dinner, Sheraton
New York Hotel and Towers, New York. 212-
431-5227.

June 14, 17th Annual T.J. Martell/Neil
Bogart Entertainment {ndustry Golf Classic,
Lost Canyon Golf Club, Simi Valley, Calif. 310-
358-4970.

June 19, BET Awards, Paris Hotel, Las
Vegas. 202-608-2000.

LIFELINES

BIRTHS

Boy, Benjamin Andres Tadashi, to
Jodi and Philipp Embuido, May
18 in Los Angeles. Father is West
Coast promotion manager for Mo-
town Records.

Girl, Amelia Nields Chalfant, to
Katryna Nields and Dave Chal-
fant, May 20 in Northampton,
Mass. Mother is a Rounder record-
ing artist and lead vocalist in the
Nields. Father is a guitar player in
the Nields.

DEATHS
Tommy Eyre, 51, of cancer, May
21 in Los Angeles. Eyre was a
keyboard player/musical director/
arranger who worked with such
artists as Joe Cocker, George Mi-
chael, and Daryl Hall. He was a
member of Cocker’s original
Grease Band in the late 1960s. In
the 1970s, he recorded and toured
with Gary Moore, Alex Harvey,
and Dusty Springfield. He later

produced such Wham! hits as
“Wake Me up Before You Go-Go,”
“Freedom,” and “Careless Whis-
per,” and collaborated with
George Harrison, Mick Jagger,
and Buddy Guy. Most recently, he
worked on B.B. King's Deuces
Wild and Tracy Chapman’s
Telling Stories. Eyre is survived
by his wife, his mother, a brother,
and two sisters. In lieu of flowers,
the family suggests that dona-
tions be made in Eyre’s name to
the Angels on Earth Foundation,
P.O. Box 6819, Beverly Hills,
Calif. 90212.

FOR THE REGDRD

The story “At 60, Dylan Still
Rolling on the Road” (Bill-
board, June 2) incorrectly iden-
tified Bob Dylan’s bassist. His
name is Tony Garnier.

June 19, Get What You Deserve/Keep
What You Have—Financial, Insurance &
Other Benefits Available to the Music
Professional, presented by the New York
Chapter of the National Academy of
Recording Arts and Sciences, MusiCares,
and ASCAP, ASCAP Auditorium, New York.
212-245-5440.

June 20-22, Streaming Media West 2001,
Long Beach Convention Center, Long Beach,
Calif. 415-593-4910.

june 21, Los Angeles Chapter of the Re-
cording Academy Membership Luncheon,
Beverly Hills Hotel, Los Angeles. 310-392-
3777 ext. 224.

June 26, Songwriters Showcase, present-
ed by the Songwriter’s Hall of Fame, Makor,
New York. 212-957-9230.

June 28, Fourth Annual Country Music DJ
Hall of Fame Awards, Renaissance Hotel,
Nashville. 615-327-4487.

June 28, 14th Annual T.J. Martell Founda-
tion Music Industry Roast, Irving Plaza, New
York. 615-256-2002.

June 29, Country Radio Broadcasters Golf
Tournament, Ted Rhodes Golf Course,
Nashville. 615-327-4487.

JULy

July 6-9, Latin Alternative Music Confer-
ence, Hilton New York & Towers, New York.
818-763-1397.

July 9-12, SGA Week New York, various
locations, New York. 212-768-7902.

July 16-19, SGA Week Nashville, Music Row
locations, Nashvilte. 615-329-1782.

July 23-26, SGA Week Los Angeles, SGA
office, Los Angeles. 323-462-1108.

July 24-26, Billboard Dance Music
Summit, Waldorf-Astoria, New York. 646-
654-4660.

AUGUST

Aug. 2-4, Fifth National Entertainment In-
dustry Conference, Superdome Grand Ball-
room, Sydney. 61-2-9557-7766.

Aug. 4, Third Annual Australian Online
Music Awards, Basement Nightclub, Sydney.
61-2-9557-7766.

Aug. 28-30, Billboard/BET R&B/Hip-Hop
Conference and Awards, New York Hilton,
New York. 646-654-4660.

SEPTEMBER

Sept. 7-9, Street Scene 2001, downtown
San Diego. 619-557-8490.

Sept. 12, Latin Grammy Awards, American
Airlines Arena, Miami. 310-392-3777.

Sept. 21-23, Music Business Adelaide,
Adelaide, Australia. 61-8-8463-5483.

Sept. 27-29, Atlanta Urban Music and En-
tertainment Conference, America Mart,
Atlanta. 770-908-6102.

OCTOBER

QOct. 4-6, Billboard/Airplay Monitor Radio
Seminar and Awards, Eden Roc Hotel, Miami
Beach. 646-654-4660.

Oct. 5,12, 19, 26-28, Black/Friday Music
& Film Festival, EI Rey Theatre, Los Angeles.
323-298-0875.

QOct. 13, Third Annual Eyeball Music Video
Showcase, 40 Watt Club, Athens, Ga. 706-
227-6090.

Oct. 31-Nov. 2, Billboard Music Video
Conference and Awards, Beverly Hilton
Hotel, Los Angeles. 646-654-4660.

Submit items for Lifelines, Good
Works, and Calendayr to Jill Pes-
selnick, Billboard, 5055 Wilshire
Blvd., Los Angeles, Calif. 90036.
E-mail jpesselnick@billboard.com.

L

KISS PARTY: Dallas/Ft. Worth ra-
dio station KISS FM is hosting KISS
Party 2001, which will benefit Kidd's
Kids and the Child ID program. Par-
ticipating acts include Ricky Martin,
BBMak, Jessica Simpson, Dream,
Samantha Mumba, Eden’s Crush,
3LW, ATC, and Stella Soleil. The
event takes place June 9 at Dallas’
Smirnoff Music Centre. Tickets cost
$19.50. Contact: Melissa Burrill at
214-891-3431.

BREAKFAST SALUTATIONS: The
LIFEBeat breakfast saluting KROQ
Los Angeles’ VP of programming
Kevin Weatherly will take place June
14 at the Garden at the Century Plazain
L.A. Proceeds will benefit LIFEBeat’s
HIV education and outreach efforts.
Contact: Leslie Doyle at 212-965-8900.

DMB TICKETS: Fans of Dave
Matthews Band can bid on a pair of
front-row tickets for two of the band’s
upcoming concert dates at Yahoo!
Auctions (auctions.yahoo.com). The
money raised will be given to the
group’s charity, Bama Works Foun-
dation, which benefits, among many
causes, Amazon rain forests and com-
munity parks in Virginia. Contact:
Gloria Friedmann at 212-453-2000.

GOOD WORKS i

CELEBRITY JAM BENEFIT:
Country recording artist Lila Me-
Cann will perform at the Ronald
McDonald Celebrity Jam Benefit
Concert June 21 at East Carolina
University’s Wright Auditorium.
The concert will kick off the
Ronald McDonald Celebrity Clas-
sie, a golf tournament formerly
known as the Michael Jordan
Celebrity Golf Classie, which is
taking place June 23-24 at the
Ironwood Golf and Residential
Community in Greenville, N.C.
Other fund-raising activities will
include a five-kilometer road race
and a one-mile run/walk. All the
events will raise money for the
Ronald McDonald Houses of North
Carolina. Contact: Emily Faulk-
ner at 252-355-8181.

RACE UPDATE: A total of $2.6
million was raised for the Nancy Da-
vis Foundation for Multiple Sclero-
sis at Rock & Soul to Erase MS, the
eighth annual Race to Erase MS
event, presented by the Tommy Hil-
figer Corporate Foundation and
VHI1. Performers included Donna
Summer, Stevie Wonder, and Bri-
an McKnight. Contact: Brooke
Primero at 310-274-7800.
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Internet Site Shines Light On Archival Blues Recordings

University Of Mississippi Blues Archive Provides Backhone For Radio Free Virgin Blues Channel

BY FRANK SAXE

As bizarre as it sounds today, some
of the earliest blues records were
once stamped “not for radio broad-
cast.” [t is, therefore, hardly surpris-
ing that an overwhelming majority of
us have never heard most of what the
distinctly American genre of music
that grew up among African slaves
has to offer.

Beginning this week. the world's
only blues archive will become avail-
able on the Internet as Webcaster
Radio Free Virgin (RFV) creates a
channel featuring the early works of
such artists as Robert Johnson and
Betsy Smith.

The channel, dubbed the Cross-
roads, will feature records from the
heralded blues archive at the Uni-
versity of Mississippi, which has been
collecting blues recordings and mem-
orabilia since 1984.

“Instead of just taking some
blues music off the shelf, we want-
ed to go to the experts,” explains
RFV GM Zack Zolan. That desire
led him to Ole Miss.

The university's archive has grown
to hold more than 30,000 records,
from 78s to CDs. It also includes a

book collection of 15,000 volumes and
700 magazine titles. Among the col-
lection is the first commercial blues
recording, “Crazy Blues” by Mamie
Smith, which was put out by Okeh
Records in 1920. The 78 rpm record
was pressed on brittle shallack—far
too delicate for public handling. That
record is among those that are now
on RFV.

“We have an obligation to pro-
mote the collection to the public,

Although a handful of public radio
stations air blues, mostly in fringe
weekend-time slots, the genre con-
tinues to be largely ignored—almost
a tradition for the music.

Although the first radio station
signed on in 1922, it was not until
1940, when King Biscuit flour
launched a radio show, The King Bis-
cuit Tine, that the blues were heard
through transistor radios. The com-
pany, pitching its corn meal and flouy,

knew blues music was a

Black Music

i

lonth

way to attract working-
class African-Americans.

“Up until that time,
blues was hardly ever

however many of our holdings
include original records and first edi-
tions that are very fragile, so those
aren't usually available for public
handling,” says Edward Komara,
director of the university’s blues
archive. “I've been looking for a
means to promote the archive. This
is a way for us to do just that kind of
public outreach on a wide scale.”
Scan the radio dial today in nearly
any American city, and it is difficult
to find the blues on the radio.

LOS ANGELES—Although inde-
pendent promoters have largely
dodged federal payola laws by
claiming that their payments to
radio stations were never connect-
ed to specific songs added to a sta-
tion’s playlist, the Los Angeles
Times says it has documents that
counter their argument.

The documents show each of the
five major record labels—Univer-
sal, Sony, BMG, Warner Bros., and
EMI—paid fees to indie promoter
Michele Clark in exchange for adds
to triple-A KINK Portland, Ore.,
among other stations.

According to the paper, Clark
kept detailed logs that tracked
record adds, followed by the dollar
amount that the indie collected
from the record label in exchange
for the add. For instance, the
Tiines says Sony paid for a Fiona
Apple track, Universal for a Kim
Richey song, BMG for a Janis lan
song, EMTI’s Capitol for a Shivaree
track, and Warner’s Giant for a
title by Steely Dan. The labels
reportedly paid about $1,000 per
song add. That money was put into
a so-called “bank” from which
Clark would make “withdrawals”
for the stations—money that could
be used for promotions, travel, or
simply for cash. One station’s bank

Report Links Payment To Radio Adds

account totaled $120,000, accord-
ing to the report.

“We aren’t doing anything wrong
here,” says Clark, whose triple-A
operation is dwarfed by the much
larger operations targeting top 40,
R&B, and modern rock stations.

In an interview with the
paper, KINK PD Dennis Con-
stantine insists the payments
have “no bearing on how we pro-
gram this station.”

Acecording to the article, a docu-
ment exists detailing a similar rela-
tionship between fellow triple-A
promoter Harry Levy and sta-
tions. It also says that rock indie
Bill McGathy's firm “logs fees col-
lected from labels for added songs,
as well as for the value of concert
appearances at station events bro-
kered by his firm.”

The U.S. attorney’s office in Los
Angeles has been investigating
independent promoters for four
years, stemming from a payola
case against former Fonovisa
Records executives. Last year,
that investigation expanded to
R&B radio, although no charges
have been filed against any pro-
grammer to date. Federal Com-
munications Commission and Jus-
tice Department officials would not
comment on the Times story.

played on the radio,”
Komara says. Early radio tended to
focus primarily on live performanc-
es, and programmers considered
the blues, and the audience it
attracted, as outside their targeted
demographic. So the classic records
of those who defined the genre
were never heard at the time of
their original release. “The records
that most people identify with the
blues, which were the cornerstone
of the later rock'n’roll styles, were
not aired on the radio.”

Among the thousands of records
that fill dozens of file cabinets on the
Ole Miss campus is the personal
record collection of B.B. King, which
will be tapped by RFV programmerss,
Beyond the archive, the estate of
blues legend Muddy Waters is allow-
ing RFV access to audio and video
performances of Waters and has
agreed to distribute a co-branded
RFV player on its Web site. RFV is
also affiliating its Crossroads channel
with a number of companies well-con-
nected in the blues community. includ-
ing Fender Musical Instruments and
the Hollywood Rock Walk and Guitar
Center, both of which will feature the
RFV player on their sites.

1,200 TITLES IN THE MIX

Helping program the Crossroads
channel is University of Mississippi
professor of social anthropology Peter
Aschoff. He has not only helped RFV
make sense of the huge number of
volumes in the school's archive, but he
has also made his own extensive col-
lection available. The channel is now
operating with 500 recordings from
1920 to modern times, and Aschoff is
in the process of selecting another 700
titles to acld to the mix.

Zolan says, “We finally have access
toalot of these artists that even today
don’t have the right kind of represen-
tation. We're hoping to bring their
music out to the mainstream.

“Following World War 11, the
major labels lost interest in ethnic
recordings and started pursuing

the mainstream.” continues As-
choff. “Hundreds of little tiny
labels spread across the United
States recording the
broad range of Ameri-
can ethnic music, and
many of these record-
ings are very rare today.
Many of the most impor-
tant blues recordings
from the era before
World War II are only
represented by one or
two copies worldwide.”

Radio is not a new medi-
um for Aschoff: He pro-
duced NPR's Hello Blues, How You
Feel Today? Although over-the-air
programmers allowed him editorial
freedom, the Internet has permitted
him to air songs that others may have
been reluctant to play. “The blues has
always been willing to speak open-
ly and honestly about issues of the
male-female dynamic and about
sexual issues in a way that other
mainstream art forms have been
hesitant to do. It is also, in its own
way, a very political music, and
issues of race and polities can be
discussed [on RFV] that some PDs
might be hesitant to air.”

While making long-forgotten
artists available to a new genera-
tion is laudable, Zolan says that
RFV is still a for-profit business.
“There are a lot of reasons to do
this, and not all of them are altru-
istic. The blues is a very popular
music format around the world,
and there just isn’t great repre-
sentation of that format when you
get into the digital space.” Zolan
says if RFV becomes that destina-
tion, there is clearly a record-sell-

ZOLAN

ing opportunity to take advantage
of. After all, RFV is owned by
Richard Branson's Virgin Enter-
tainment—which also
operates the Virgin
Megastores retail chain.

It is, Zolan says, a
prime example of the
niche format and audi-
ence that Webcasters
always say they are
seeking. “In aggregate
s the number is enormous.
Niche programming,
when you're talking
about a global broad-
casting medium, is much bigger
than it seems.”

BLACKS AND THE BLUES

Since the 1960s and the rise of the
¢ivil rights movement, the blues com-
munity has been diligent. even pos-
sessed, with cataloging and reissu-
ing the recordings made in the
early part of the century. “There's
very little in the way of blues
recordings that have not been or
are not available in one format or
another,” explains Aschoff. “So
what's on this channel is not neces-
sarily material that has not been
heard previously or has not been
available. It is, however, material
that the average blues fan might
not have heard before.”

While RFV's playlist will include
stuch revival artists as Erie Clap-
ton, Kenny Wayne Shepherd, and
Stevie Ray Vaughan—who largely
represent the blues as a lyrics-free
format—Aschoff says the focus of
the genre continues to be an
expression of what it is to be a

(Continued on page 84)

¥

99X ‘Reveals’ Live R.E.M. Performance. Modern rock WNNX (99X) Atlanta
recently took 10 winners to New York's Museum of Television and Radio for a

i,

one-hour performance and Q&A session with R.E.M. The band performed songs
from its new Warner Bros. release, Reveal, which is No. 6 this week on The Bili-
board 200. During questioning, band members mentioned that a full-scale tour
was not scheduled for this year but that intimate performances might be on the
horizon. Pictured, from left, are 99X jocks Jay Harren and Chris Williams, Warner
Bros.’ Chris Seager, R.E.M. vocalist Michael Stipe, Warner Bros.' Tom Biery,

[ R.E.M. guitarist Peter Buck, 99X jock Jimmy Baron, R.E.M. bassist Mike Mills,

| 99X jocks Axel and Dave Dannheisser, and R.E.M. manager Bertis Downs.
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Top 40 Tracks.

< ~ 2 4 = TRACK TITLE ARTIST
—Z| 3| ZF | S| IMPRINT/PROMOTION LABEL
| -l NO. 1 BS—
1 | | g | LADYMARMALADE wesisatnol CHRISTINA AGUILERA, LI KIM, MYA & PINK
INTERSCOPE
9 | » | 5 | 14 | HANGING BY A MOMENT LIFEHOUSE
DREAMWORKS
3 | 3 | 2 | 13 | ALLFORYOU JANET
VIRGIN
@| s | s [ 17 | RIDEWITME NELLY FEATURING CITY SPUD
FO' REEYUNIVERSAL
5 4 4 15 | FOLLOW ME UNCLE KRACKER
TOP DOG/LAVA/ATLANTIC
6 | 5 | 7 | 16 | "MLIKEABIRD NELLY FURTADO
DREAMWORKS
7 | 7 | 8 | 23 | THANKYOU DIDO
ARISTA
10 | 13 | 12 | DROPS OF JUPITER (TELL ME) TRAIN
COLUMBIA
’ (D 9| 9| 10| PLAY JENNIFER LOPEZ
EPIC
10 8 6 13 | SURVIVOR DESTINY’S CHILD
COLUMBIA
| n | — (S PoP "N SYNC
JIVE
12 | 13| 10| 17 | STUTTER JOE FEATURING MYSTIKAL
JIVE
a| s | 2] s 'IRRESISTIBLE JESSICA SIMPSON
COLUMBIA
18 | 12| 12| 30 | AGAIN LENNY KRAVITZ
VIRGIN
15 | 124 | 11 | 25 | ANGEL SHAGGY FEATURING RAYVON
MCA
(16)| 17 | 23 | 6 | DRIVE INCUBUS
IMMORTALEPIC
(AD)| 24 | 24 | 7 | THISISME DREAM
BAD BOY/ARISTA
18 | 15 | 14 | 14 | SOUTHSIDE MOBY FEATURING GWEN STEFANI
V2
27 97 5 WHAT WOULD YOU DO? CITY HIGH
BOOGA BASEMENT/INTERSCOPE
20 | 20 | 2 | 10 | BABY, COME OVER (THIS IS OUR NIGHT) ~ SAMANTHA MUMBA
© WILD CARD/A&M/INTERSCOPE
21 | 23 | 17 | 19 | PUTITON ME JA RULE FEATURING LIL MO & VITA
| MURDER INC./DEF JAM/IDJMG
22 | 15 | 21 | g | MADSEASON MATCHBOX TWENTY
LAVA/ATLANTIC
23 | 18 | 18 | 7 | WHATIT FEELS LIKE FOR A GIRL MADONNA
MAVERICK/WARNER BROS.
(| 2 | 28 | 5 | GETURFREAKON MISSY “MISDEMEANOR” ELLIOTT
THE GOLD MIND/EASTWEST/EEG
28 | 30 | 4 | LET MEBLOW YA MIND EVE FEATURING GWEN STEFANI
RUFF RYDERS/INTERSCOPE
30 5 | ALLOR NOTHING O-TOWN
— 34 2 THERE YOU'LL BE FAITH HILL
HOLLYWOOD/WARNER BROS
33 | 36 | 3 | MORETHAN THAT BACKSTREET BOYS
JIVE
29 | 21 | 15 | 20 | JADED AEROSMITH
COLUMBIA
3 , | WHENIT'S OVER SUGAR RAY
LAVA/ATLANTIC
- 31 2 16 | 20 | BUTTERFLY CRAZY TOWN
COLUMBIA
GD| % | 40| 3 PEACHES & CREAM 112
BAD BOY/ARISTA
i ()| 35 | 35 | 3 | HERE'STOTHE NIGHT EVEG
RCA
34 29 2 15 NEVER HAD A DREAM COME TRUE S CLUB 7
A&M/INTERSCOPE
(@)| 32 | 32 | 4 | TKEITTODAHOUSE TRICK DADDY FEAT THE SNS EXPRESS
| SLIP-N-SLIDE/ATLANTIC
' NEWp | 1 | BOOTYLICIOUS DESTINY'S CHILD
| COLUMBIA
57 | 37 | 29 | g | LOOKATUS SARINA PARIS
PLAYLAND/PRIORITY
38 | 38 | 33 | 6 | GET OVER YOURSELF EDEN'S CRUSH
143/LONDON-SIRE
39 | REENTRY | 13 | | HOPE YOU DANCE LEE ANN WOMACK
MCA NASHVILLE/UNIVERSAL
NEW ) 1 | SOFRESH, SO CLEAN OUTKAST
LAFACE/ARISTA

Compiled from a national sample of airplay of Mainstream Top 40, Rhythmic Top 40 and Adult Top 40 stations
supplied by Broadcast Data Systems’ Radio Track service. 249 Top 40 stations are efectronically monitored 24
hours a day, 7 days a week. Songs are ranked by Audience Impressions. (O Tracks showing an increase in
Audience over the previous week. A record which has been on the chart for more than 20 weeks will generally
not recieve a bullet, even if it registers an increase in audience. Records below the top 20 are removed from the
chart after 26 weeks. © 2001, Billboard/BPl Communications.

Broadcasters May Face  Billboard,

More Reguiation Due To
Recent Senate Shake-Up

BY FRANK SAXE

Capitol Hill may be less hos-
pitahle to broadeasters as « result of
the Democrats recently regaining
control of the U.S. Senate in the
wake of Sen. Jim Jeffords’ exit from
the Republican Party. The change
may affect bills ranging from news-
paper/broadcast cross-ownership to
media concentration.

On the Senate Commerce Com-
mittee, which is responsible for Fed-
eral Communications Commission
(FCC) oversight, Sen. Fritz Hollings,
D-S.C., takes the helm from Sen. John
McCain, R-Ariz., who has led the
committee since 1994. He will also
control the Appropriations Comniit-
tee, which oversees the FCC budget.

The party switch comes as a new
FCC chairman takes office. FCC
Chairman Michael Powell, as well as
Republicans Kathleen Abernathy
and Democrat Michael Copps, were
scheduled to be sworn in May 30.
Republican Kevin Martin’s formal
confirmation was delayed by a
paperwork snafu.

Powell may find the political
environment more challenging,
since he will now be
forced to please
both the Re-
publicans in
the adminis-
tration and
the House, us
well as the
Democrats in
the Senate. “It will
certainly be reason for pause,”
says one D.C. insider. For instance,
the decision on whether to support
rescinding the cross-ownership
ban will likely be taken up by the
FCC this fall.

“Ultimately, it’s Powell’s call in
regulating these things, and I doubt
he is going to change his agenda
because the head of the committee
with FCC oversight is « Democrat,”
says one lobbyist, who points out
that the FCC will still have a 3-2
Republican majority.

The shift may simply slow down
any changes in both relaxing cur-
rent rules or re-regulating the
industry. While Hollings has been
a supporter of regulations on own-
ership rules, McCain usually voted
to relax them. Hollings has also
backed a bill that would create a
so-called “safe harbor,” which
would force TV stations to air
shows with sex and violence dur-
ing late-night slots.

Meanwhile, Commissioner Glo-
ria Tristani, a Clinton appointee,
will exit the FCC before her term
ends June 30, 2003, to run for the
U.S. Senute seat currently held
by Sen. Pete Domenici, R-N.M.,
who finishes his term next year.
Her grandfather, the late Sen.
Dennis Chavez, represented New
Mexico in the Senate for more
than 30 years.

Exiting commissioner Harold
Furchtgott-Roth, in the meantime,
says he will join the American
Enterprise Institute after exiting
the FCC. The former Capitol Hill
economist will serve as a visiting
fellow as he works on a book on
telecommuniecations policy.
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Adult Contemporary

<| | €l€-| TImLE ARTIST
—Z| 32| ~Z | 23| IMPRINT & NUMBER/PROMOTION LABEL
—stll NO. 1 B
1 1 1 99 | 1HOPE YOU DANCE LEE ANN WOMACK
MCA NASHVILLE 172 185/UNIVERSAL 1 10 weeks at No. |
THANK YOU DIiDO
2 2 3 13 ARISTA 13922* 1
3 4 4 25 IF YOU'RE GONE MATCHBOX TWENTY
LAVA ALBUM CUT/ATLANTIC f
THIS | PROMISE YOU 'N SYNC
4 3 2 3 JIVE 42746
ANGEL LIONEL RICHIE
5 5 b 15 ISLAND 572831*/IDJMG
@ 7 q 17 ONLY TIME ENYA
WARNER SUNSET ALBUM & SOUNDTRACK CUT/REPRISE 1
15 - 2 THERE YOU'LL BE FAITH HILL
HOLLYWOOD SOUNDTRACK CUT/WARNER BROS. t
) 6 5 18 NOBODY WANTS TO BE LONELY RICKY MARTIN WITH CHRISTINA AGUILERA
COLUMBIA ALBUM CUT t
) 8 8 34 | SHAPE OF MY HEART BACKSTREET BOYS
JIVE 42758* 1
10 9 7 40 | THE WAY YOU LOVE ME FAITH HILL
WARNER BROS. 16818 t
BACK HERE BBMAK
1 12 13 “ HOLLYWOOD 164040 ¥
12 10 12 37 | CRUISIN' HUEY LEWIS & GWYNETH PALTROW
HOLLYWOOD SOUNDTRACK CUT t
| KNEW | LOVED YOU SAVAGE GARDEN
13 1 14 87 COLUMBIA 79236 t
BREATHLESS THE CORRS
14 14 16 3 143/LAVA ALBUM CUT/ATLANTIC t
ONE MORE DAY DIAMOND RIO
2 3 § ARISTA NASHVILLE ALBUM CUT t
| NEED YOU LEANN RIMES
16 13 1l 62 SPARROW 58863/CAPITOL/CURB {
AMAZED LONESTAR
1 17 18 9 BNA 65957 1 .
EVERY DAY STEVIE NICKS
19 20 ! REPRISE ALBUM CUT t
TAKING YOU HOME DON HENLEY
9 16 10 5 WARNER BROS. ALBUM CUT 1
THAT'S THE WAY IT IS CELINE DION
20 20 17 85 550 MUSIC 79473*/EPIC t
GHOST OF YOU AND ME BBMAK
24 2 5 HOLLYWOOD ALBUM CUT §
MY EVERYTHING 98 DEGREES
n 21 19 71 Universal ALBUM CUT t
@ %5 % 4 MORE THAN THAT BACKSTREET BOYS
JIVE ALBUM CUT t
FOLLOW ME UNCLE KRACKER
30 30 3 TOP DOG/LAVA ALBUM CUT/ATLANTIC 1
PERFECT WORLD PETER CETERA
25 23 21 10| pog aeum cut
-l NO. 1 B
1 1 1 19 | FOLLOW ME UNCLE KRACKER
TOP DOG/LAVA ALBUM CUT/ATLANTIC ¢ 3 weeks at No. 1
@ 3 3 16 HANGING BY A MOMENT LIFEHOUSE
_DREAMWORKS ALBUM CUT 1
3 4 4 16 DROPS OF JUPITER (TELL ME) TRAIN
COLUMBIA ALBUM CUT }
THANK YOU DiDO
4 2 2 2 | aRisTA 13920~
5 6 7 31 I'M LIKE A BIRD NELLY FURTADO
DREAMWORKS ALBUM CUT 1
5 5 g 35 GAIN LENNY KRAVITZ
° | VIRGIN ALBUM CUT t
7 7 B 36 | IF YOU'RE GONE MATCHBOX TWENTY
LAVA ALBUM CUT/ATLANTIC ¥
MAD SEASON MATCHBOX TWENTY
9 9 8 LAVA ALBUM CUT/ATLANTIC ¥
9 8 8 97 | SOUTH SIDE MOBY FEATURING GWEN STEFANI
V2 27676 1
DRIVE INCUBUS
10 1 14 | \MMORTAL ALBUM CUTIEPIC 1
YELLOW COLDPLAY
1 1l 12 17 | capiroL aLsum cut t
- THE SPACE BETWEEN DAVE MATTHEWS BAND
B 15 ! RCA ALBUM CUT ¥ {
JADED AEROSMITH
13 12 10 13 COLUMBIA 79555+ t |
HERE'S TO THE NIGHT EVE 6
16 18 10| Rea aLsum cut 1
IMITATION OF LIFE R.E.M.
15 15 21 / WARNER BROS. 42363* t
DON'T TELL ME MADONNA
16 14 13 25 | MAVERICK 16825/WARNER BROS. t
17 18 17 2 | HOPE YOU DANCE LEE ANN WOMACK
MCA NASHVILLE 172185/UNIVERSAL ¢
—mmll AIRPOWER s |
WHEN IT'S OVER SUGAR RAY |
2% 2 LAVA ALBUM CUT/ATLANTIC ¢ |
19 17 14 90 | BEST I EVER HAD (GREY SKY MORNING) VERTICAL HORIZON
RCA ALBUM CUT
WITH ARMS WIDE OPEN CREED
20 19 16 41 | iNp-Up 18004" t
WALK ON uz
4 2 22 9 INTERSCOPE ALBUM CUT t
@ 27 9 THERE YOU'LL BE FAITH HILL
HOLLYWOOD SOUNDTRACK CUT/WARNER BROS. 1
@ 2 2 9 UNFORGIVEN GO-GO'S
GO GO'S ALBUM CUT BEYOND t
PLEASE FORGIVE ME DAVID GRAY
2 23 25 8 ATO ALBUM CUT RCA t
DREAM ON DEPECHE MODE
25 27 5 MUTE 44982*/REPRISE t

— — —_—
Compiled from a nationat sample of aitpiay supplied by Broadcast Data Systems' Radio Track service 80 adult contemparary stations and 79 aduit top 40 stations are elec-

one 3lly monitored 24 hours 2 day, 7 days a week Songs ranked by number of detections () Tracks showing an increase i defections over the previous week, regardiess
of chart movement. A record which has been ort the chart for more than 20 weeks wiit generally not recerve a bullet, even if it registers an increase in defections. Airpower
awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first hme with increases in both detections and audience. t Videocip

available. © 2001, Billboard/BPt Communications.
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BLUES ARCHIVE

(Continued from page 82)

working-class African-American—
a sort of poetry set to music.
“Interest in the blues tends to be
cyclical, and it generally follows
the appearance of popular, white
guitar players. Right now we're in
a period of decline, but it will pick
up again the next time some hot
new guitar player appears,” he
says during a phone conversation
from Jamaica, where each spring
he takes students to study African
culture in the Americas, including
their musical heritage.

To much of America, the blues
have been hot and cool at differ-
ent points through the years, but
Aschoff says to many blacks it has
been a constant. “Since the 1950s,
it’s been superceded by waves of
R&B, soul, and hip-hop, but for
many African-Americans, the
blues remain a primary expres-
sion of their experiences.” If you
go into any convenience store in
any working-class African-Amer-
ican neighborhood and look at the
rack of audio cassettes at the
checkout counter along with the
latest mix tapes of rap, you will
also find cassettes by Denise
LaSalle, Blind Lemon Jefferson,
or Little Johnny Taylor.

Says Aschoff, “There is no doubt
that the switch from vinyl to CD
did a great deal in increasing the
audience for this music, and I think
as the Internet becomes an
increasingly important means for

RADIOFREEVIRGIN

the distribution and dissemination
of arts of all kinds, operations like
Radio Free Virgin are going to
become for many people their main
source for genres of music that are
not well-represented at your cor-
ner record store.”

Artemis recording artist Jim-
mie Vaughan agrees. “The Cross-
roads channel is an incredible way
to pay tribute to the forefathers
of the genre and the best musi-
cians in the world.”

The first phase of RFV’s Cross-
roads project not only includes
streaming the music, but also cre-
ating a comprehensive resource of
1,000 Web pages that will support
the channel, including information
on the blues and how it was creat-
ed, as well as the socio-economics
of African-Americans that created
the genre. The second phase will
feature audio and video segments
of Aschoff, essentially making his
Ole Miss class available to anyone
who visits the site.

“Anybody can put Britney
Spears, Christina Aguilera, and
Madonna in a top 40 channel, but
RFV also has to represent music
for all music lovers. Yes, it's more
work to put together something
of this magnitude than it is to put
a pop channel together, but the
pay-off is well worth the time
investment. That payoff is the
kind of credibility that we believe
we'll establish with music fans,
and our belief that we're doing
the right thing.”

hat led to the playing of Poe’s “Hey Pret-
ty” on male-dominated modern rock was
a combination of luck and pure tenacity.
Poe says that when her second album, the FEI/
Atlantic project Haunted, was released last year,
she called around to rock stations to generate
interest. “They would shamelessly say to me,
‘Poe, we like your record. But we don’t play
women,’ " she recalls. “It was crazy. Then there
was this one program director named Mark
Hamilton at a station called KNRK in Portland,
Ore., who basically said, ‘Look, we're in the same
place as everybody else, but try to give me some
offbeat mix or something that you think will fit
my format, and I'll play it once.””

Billboard,,

So Poe enlisted her brother Mark Danielewski,
author of the novel House of Leaves, to add some
excerpts from his book to “Hey Pretty.” (The book
also acts as a companion to the entire Poe album.)

This sone iz basical-
Iy oponing a door
that says. “1"m willing
ok mhieswe v s Bl ke
Beit poneas. ",

|
R —FPoea|
w

She sent it to Hamilton, who had “played it, like,
30 times by the end of the week,” Poe says. “Then
the next week, KROQ [Los Angeles] got it as a
bootleg from him. The whole thing has been per-
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fect. It’s totally punk rock.”

The song is an invitation to experience the rest
of the Poe album, which was created on her com-
puter with co-producer Olle Romo. She says,
“This song is basically opening a door that says,
‘I'm willing to show you a little bit more. I want
you to see my secrets. [ want you to see the
things I'm afraid of.””

Throughout the disc, Poe explores her own psy-
che and her relationship with her late father by
sampling his voice from old cassette recordings.
She says, “The album, more than anything, is
about intimacy. I came out of making this record
for the first time in my life feeling as though I had
a really solid sense of who [ was.”
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=
™
. =5 gl é = | TRACK TITLE ARTIST 2 < % | 2. | TRACK TITLE ARTIST
= _i o Z 1235 | ALBUM TITLE UF ANY) IMPRINT/PROMOTION LABEL 2| 5% x| 5| ALBUMTITLE (IF ANY) IMPRINT/PROMOTION LABEL
S - 3 - — -
el NO. 1 B , Gt el MO, T ———
1 1 1 10 {T'S BEEN AWHILE 7 weeks at No. 1 STAIND 1 1 1 10 IT'S BEEN AWHILE 7 weeks at No. 1 STAIND
BREAK THE CYCLE FLIP/ELEKTRAVEEG 1 BRLAK THL CrCLE FLIPJELERTRAEES: +
SCHISM TOOL | HASH PIPE WEEZER
@ 2 5 S LATERALUS TOOL DISSECTIONAL/VOLCANG 1 @ 2 | 2 ! WEEZER GEFFEN/INTERSCOPE t
@ 4 4 12 GREED GODSMACK @ 5 7 4 THE ROCK SHOW BLINK-182
AWAKE REPUBLIC/UNIVERSAL 1 k TAKE OFF YOUR PANTS AND JACKET N MCA t
@ 6 g 5 RISE THE CULT 4 4 4 14 BREAKDOWN TANTRIC
BEYOND GOOD AND EVIL LAVA/ATLANTIC TANTRIC MAVERICK 1
5 5 3 14 YOUR DISEASE SALIVA 5 3 3 28 DRIVE INCUBUS
EVERY SIX SECONDS ISLAND/IDIMG t [ MAKE YOURSELF IMMORTAL/EPIC t
6 3 2 27 DUCK AND RUN 3 DOORS DOWN 6 6 5 16 MY WAY LIMP BIZKIT
THE BETTER LIFE REPUBLIC/UNIVERSAL 1 | CHOCOLATE STARFISH AND THE HOT DOG FLAVORED WATER  FLIP/INTERSCOPE t
7 3 3 15 MY WAY LIMP BIZKIT @} 8 g “4 | SCHISM TOOL
N CHOCOLATE STARFISH AND THE HOT DOG FLAVORED WATER  FLIP/INTERSCOPE | LATERALUS TOOL DISSECTIONAL/VOLCANO +
iy CRAWLING LINKIN PARK CRAWLING LINKIN PARK
12 2|8 [HYBRID THEORY] WARNER BROS. 10 8 1 [HYBRID THEORY] WARNER BROS. t
9 7 ) HEMORRHAGE (IN MY HANDS) FUEL ] 9 12 | f3i YOUR DISEASE SALIVA
SOMETHING LIKE HUMAN 550 MUSIC/EPIC 1 122 | Lo EVERY SIX SECONDS ISLAND/DIMG t
BREAKDOWN TANTRIC 1 THE SPACE BETWEEN DAVE MATTHEWS BAND
10 9 7o} 4 TANTRIC MAVERICK 1 1l 10 | 8 EVERYDAY RCA t
6. | WAIT SEVEN MARY THREE f ELEVATION
@ 13 15 ;ggﬁ THE ECONOMY OF SOUND MAMMOTH t @ 12 16 1 ALL THAT YOU CAN'T LEAVE BEHIND INTERSCOPE 1
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Billboad Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
“NEW ONS” ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

=

Continuous Programming
1235 W. Street, NE
Washington, D.C. 20018

1 Ja Rule, | Cry
2 R. Kelly, Fiesta
3 2Pac, Until The End Of Time
4 Ray J, Wait A Minute
5 112, Peaches & Cream
6 St. Lunatics, Midwest Swing
7 Lil' Romeo, My Baby
8 Lil' Mo, Superwoman
9 Missy Elliott, Get Ur Freak On
10 Aaliyah, We Need A Resolution
11 Christina Aguilera, Lil' Kia, Mya & Pink, Lady Marmalade
12 Jaheim, Just In Case
13 Craig David, Fill Me In
14 Lil Bow Wow, Puppy Love
15 Blu Cantrell, Hitem Up Style
16 Eve, Let Me Blow Ya Mind
17 Musiq, Love
18 Jimmy Cozier, She's All | Got
19 Three The..., Let's Get It
20 Tyrese, | Like Them Girls
21 Faith Evans, Can't Believe
22 Erick Sermon, Music
23 Afrika Bambaataa, Freestyle
24 Sunshine Anderson, Heard It All Before
25 Xzibit, Front 2 Back
26 Eric Benet, Love Don't Love Me
27 Foxy Brown, Bk Anthem
28 Silk, We're Calling You
29 Tank, Maybe | Deserve
30 Syleena Johnson, | Am Your Woman
31 Janet, All For You
32 Snoop Dogg, Lay Low
33 Case, Missing You
34 Usher, U Remind Me
35 Dave Hollister, Take Care Of Home
36 Lil Jon & East Side Boyz, Bia Bia
37 Ginuwine, There It Is
38 Destiny's Child, Survivor
39 Alicia Keys, Fallin
40 Koffee Brown, Weekend Thing
41 Bishop, U Know U Ghetto
42 Wyclef Jean, Perfect Gentleman
43 3LW, Playas Gon' Play
44 Redman, Let's Get Dirty
45 Project Pat, Don't Save Her
46 City High, What Would You Do
47 Petey Pablo, Raise Up
48 JT Money, Hi-Lo
49 Pete Rock & C.L. Smooth, They Reminisce Over You
50 2Pac, Dear Mama

~~osll NEW ONS Bw—

Luther Vandross, Take You Out
Jagged Edge, Where The Party At
Destiny’s Child, Bootylicious
Snoop Dogg, Just A Baby Boy

Ja Rule, Fast And Furious

D-12, Purple Hilis

CMT

COUNTRY MUSIC TOLEVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Faith Hill, There You'll Be *
2 Travis Tritt, It's A Great Day To Be Alive
3 Faith Hill, If My Heart Had Wings
4 Gary Allan, Right Where | Need To Be
5 Sara Evans, | Could Not Ask For More
6 Brooks & Dunn, Ain't Nothing 'Bout You
7 Keith Urban, Where The Blacktop Ends *
8 Alan Jackson, When Somebody Loves You
9 Kenny Chesney, Don't Happen Twice
10 Cyndi Thomson, What | Really Meant To Say *
11 Jamie O'Neal, When | Think About Angels *
12 Nickel Creek, When You Come Back Down
13 Mark McGuinn, Mrs. Steven Rudy
14 Elbert West, Diddley
15 Jessica Andrews, Who | Am
16 Dixie Chicks, Goodbye Earl
17 Lee Ann Womack, | Hope You Dance
18 Sara Evans, Born To Fly
19 Toby Keith, How Do You Like Me Now
20 LeAnn Rimes, | Need You
21 Charlie Robison, | Want You Bad
22 Dixie Chicks, Cowboy Take Me Away
23 Jamie O'Neal, There Is No Arizona
24 Clay Davidson, Sometimes
25 Billy Ray Cyrus, You Won't Be Lonely Now
26 Trisha Yearwood, | Would've Loved You Anyway
27 Brad Paisley, Two People Fell In Love
28 Darryl Worley, Second Wind
29 Carolyn Dawn Johnson , Complicated
30 Chris Cagle, Laredo
31 Montgomery Gentry, She Couldn't Change Me
32 Terri Clark, No Fear
33 The Soggy Bottom Boys, | Am A Man Of Constant Sorrow
34 Jo Dee Messina, That's The Way
35 Toby Keith, You Shouldn't Kiss Me
36 Travis Tritt, Best Of Intentions
37 Vince Gill, Feels Like Love
38 Diamond Rio, One More Day
39 Tammy Cochran, Angels In Waiting
40 Patty Loveless, The Last Thing On My Mind
41 Rascal Flatts, Prayin’ For Daylight
42 Sherrie Austin, Jolene
43 Lonestar, Amazed
44 Keith Urban, But For The Grace Of God
45 Kenny Rogers, There You Go Again
46 Billy Gilman, There's A Hero
47 Aaron Tippin, Kiss This
48 Jo Dee Messina, Stand Beside Me
49 Aaron Tippin, People Like Us
50 Billy Gilman, She's My Girl

* Indicates Hot Shots
~~sll NEW ONS Bow—

Lila McCann, Come A Little Closer
Toby Keith, I'm Just Talking About Tonight

TELEVISION”
Continuous programming
1515 Broadway, NY, NY 10036

1 Christina Aguilera, L’ Kim, Mya & Pink, Lady Marmalade
2 Eve, Let Me Biow Ya Mind
3 Nelly, Ride Wit Me
4 Snoop Dogg, Lay Low
5 112, Peaches & Cream
6 City High, What Would You Do
7 Staind, It's Been Awhile
8 Blink-182, The Rockshow
9 Sugar Ray, When It's Over
10 Missy Elliott, Get Ur Freak On
11 Weezer, Hash Pipe
12 R. Kelly, Fiesta
13 Tantric, Breakdown
14 Train, Drops Of Jupiter
15 Linkin Park, Crawlin,
16 Tyrese, | Like Them Girls
17 Sum 41, Fat Lip
18 U2, Elevation
19 Janet, All For You
20 Three The..., Let's Get It
21 Tool, Schism
22 Aaliyah, We Need A Resolution
23 Stella Soleil, Kiss, Kiss
24 Dream, This Is Me
25 Sisqo, Can | Live
26 Eve 6, Here's To The Night
27 Ja Rule, | Cry
28 Dave Matthews Band, The Space Between
29 Blu Cantrell, Hit'em Up Style
30 Nikka Costa, Like A Feather
31 Jessica Simpson, Irresistible
32 Destiny's Child, Survivor
33 Rehab, it Don't Matter
34 O-Town, All Or Nothing
35 Toya, | Do
36 Faith Evans, Can't Believe
37 Saliva, Your Disease
38 Cold, No One
39 Lil' Mo, Superwoman
40 2Pac, Until The End Of Time
41 Sunshine Anderson, Heard It All Before
42 Uncle Kracker, Follow Me
43 Britney Spears, Don't Let Me Be The Last To Know
44 Backstreet Boys, More Than That
45 Craig David, Fill Me In
46 Ray J, Wait A Minute
47 Matchbox Twenty, Mad Season
48 R.E.M., Imitation Of Life
49 Product G&b, Cluck, Cluck
50 Mandy Moore, In My Pocket

~=osll NEW ONS o

Baha Men, The Best Years Of Our Lives
Lil' Romeo, My Baby

Dave Navarro, Rexall

Destiny's Child, Bootyticious

‘N Sync, Pop

Marilyn Manson, The Nobodies
Aerosmith, Fly Away From Here
0-Town, All Or Nothing

MUSIC FIRST
Continuous programming
1515 Broadway, NY, NY 10036

1 Moby, South Side
2 Janet, All For You
3 Uncle Kracker, Follow Me
4 Lifehouse, Hanging By A Moment
5 Jennifer Lopez, Play
6 Dave Matthews Band, The Space Between
7 Stevie Nicks, Every Day
8 Aerosmith, Jaded
9 Sugar Ray, When It's Over
10 Incubus, Drive
11 Fatboy Slim, Weapon Of Choice
12 R.E.M., Imitation Of Life
13 Faith Hill, There You'll Be
14 India.Arie, Video
15 Sting, Atter The Rain Has Fallen
16 Matchbox Twenty, Mad Season
17 Train, Drops Of Jupiter
18 U2, Elevation
19 Backstreet Boys, More Than That
20 Nelly Furtado, I'm Like A Bird
21 Nicole Kidman & Ewan McGregor , Elephant Love Medley
22 Stella Soleil, Kiss, Kiss
23 Chrstina Aguera, Lil' Kim, My2 & Pink, Lady Marmalace
24 Depeche Mode, Dream On
25 Fuel, Hemorrhage (In My Hands)
26 David Gray, Please Forgive Me
27 Babyface, There She Goes
28 Blues Traveler, Gyl Inside My Head
29 Coldplay, Yetlow
30 Go-Go's, Unforgiven
31 Dido, Thank You
32 Matchbox Twenty, Bent
33 3 Doors Down, Kryptonite
34 Madonna, Don't Tell Me
35 Destiny's Child, Survivor
36 R.E.M., Man On The Moon
37 Train, Meet Virginia
38 Travis, Sing
39 Blu Cantrell, Hit ‘Em Up Style
40 Sting, Desert Rose
41 Barenaked Ladies, Pinch Me
42 Sade, By Your Side
43 Sunshine Anderson, Heard it All Before
44 Dave Matthews Band, | Did It
45 U2, Beautiful Day
46 U2, Walk On
47 Vertical Horizon, Everything You Want
48 Filter, Take A Picture
49 Destiny's Chiid, Independent Women Pt. |
50 Lenny Kravitz, Are You Gonna Go My Way

~=esll NEW ONS B

Aerosmith, Fly Away From Here
Bon Jovi, One Wild Night
Destiny's Child, Bootylicious
Dave Navarro, Rexall

Jill Scott, The Way

Andreas Johnson, Glorious
Tricky, Evolution Revolution Love

A SAMPLING

OF PLAYLISTS SUBMITTED BY

NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR
THE WEEK ENDING JUNE 9, 2001.

muchmusic usa

Continuous programming
200 Jericho Quadrangle
Jericho, NY 11753

Blink-182, The Rock Show (NEW)
City High, What Would You Do? (NEW)
Funkmaster Flex, Goodlife (NEW)
Sugar Ray, When It's Over

Radiohead, Pyramid Song

Ja Rule, | Cry

U2, Elevation

Linkin Park, Crawling

Christina Aguilera, Lil' Kim, Mya & Pink, Lady Marmalade
Travis, Sing

Nelly, Ride Wit Me

Weezer, Hash Pipe

Missy Elliott, Get Ur Freak On

Sum 41, Fat Lip

Eve 6, Here's To The Night

Depeche Mode, Dream On

Staind, It's Been Awhile

Fatboy Slim, Weapon Of Choice

Eve, Let Me Blow Ya Mind

Jennifer Lopez, Play

Continuous programming
404 Washington Ave.
Miami Beach, FL 33139

Alejandro Sanz, EI Alma Al Aire
Jerry Rivera, Quiero

Paulina Rubio, Yo No Soy Esa Mujer
Jennifer Lopez, Play

Manu Chao, Me Gustas Tu

Christina Aguilera, Falsas Esperanzas
Ricardo Montaner, Besame

Moenia, Molde Perfecto

Jarabe De Palo, De Vuelta Y Vueita
Estopa, Tu Calorro

Q2

Continuous programming
1515 Broadway
New York, NY 10036

NEW

Stabbing Westward, So Far Away
St. Lunatics, Midwest Swing
Seven Mary Three, Wait

Continuous programming
299 Queen St West
Toronto, Ontario M5V2Z5

David Usher, Alone In The Universe (NEW)
Gorillaz, Clint Eastwood (NEW)
Stabbing Westward, So Far Away (NEW)
‘N Sync, Pop

Weezer, Hash Pipe

Destiny's Child, Survivor

Nelly Furtado, Turn Out The Light
Jennifer Lopez, Play

Econoline Crush, Make It Right

Nelly, Ride wit Me

Sugar Jones, Days Like That
SoulDecision, Let's Do It Right

Christina Aguilera, Lil" Kim, Mya & Pink, Lady Marmalade
Our Lady Peace, Life

Janet, All For You

Staind, It's Been Awhile

Sum 41, Fat Lip

Wave, California

Uncle Kracker, Follow Me

U2, Elevation

/
A

|
BUSIC TELEVIgi0N

EUROPE

Continuous programming
Hawley Crescent
London NW18TT

U2, Elevation

Jennifer Lopez, Play

Basement Jaxx, Romeo

Christina Aguilera, Lil' Kim, Mya & Pink, Lady Marmalade
Destiny’s Child, Survivor

R.E.M., Imitation Of Life

Crazy Town, Butterfly

Eve, Who's That Girl?

Janet, All For You

Shaggy, Angel

Badly Drawn Boy, Spitting In The Wind
Blink-182, The Rock Show

Depeche Mode, Dream On

Gorillaz, Clint Eastwood

Ronan Keating, Lovin' Each Day
QutKast, So Fresh, So Clean

Emma Burton, What Took You So Long
India.Arie, Video

Incubus, Drive

Titiyo, Come Along

Three hours weekly
216 W Ohio
Chicago, IL 60610

Linkin Park, Crawling

Rehab, It Don't Matter

Green Day, Warting

Static-X, This Is Not

Downer, Last Time

Radiohead, Pyramid Song

Unloco, Facedown

Endo, Suffer

Manic Street Preachers, Found That Soul
Econoline Crush, Make It Right
Blues Traveler, Girl Inside My Head
Megadeth, Moto Psycho
Stereomud, Pain

COLLEGE
. TELEVISION
" NETWORK

24 hours daily
3350 Peachtree Road, Suite 1550
Atlanta, GA 30326

Boy Hits Car, I'm A Cloud
Denver Mile High, Act The Scat
Depeche Mode, Dream On
Econoline Crush, Make It Right
Eve 6, Here's To The Night

Ja Rule, | Cry

Jamie O'Neal, When | Think About Angels
Koffee Brown, Weekend Thing
Lil" Romeo, My Baby

Pax217, AM

R.E.M., Imitation Of Life
Rockell, What U Did 2 Me
Downer, Last Time

Valeria, Ooh La La

Weezer, Hash Pipe

KAGE

TV FOR U-NOT THEM ~38

1/2 hour weekly
46 Gifford St
Brockton, MA 02401

Gary Numan, Pure
Rammstein, Links, 2, 3, 4
Travis, Sing

Jonatha Brooke, Linger
Our Lady Peace, Life
David Gray, Please Forgive Me
Qurs, Sometimes
Skindive, Tranquilizer

Eve 6, Here's To The Night
Staind, It's Been Awhile
Our Lady Peace, Repaired
Pete Yorn, Life On A Chain
Radiohead, Pyramid Song

Music Video

TRIO EMBRACES MUSIC:
Entertainment channel Trio, a sub-
sidiary of USA Cable, will relaunch
June 10 to include a significant
amount of music programming
(BillboardBulletin, May 23).
Live-performance shows will be
a top priority at the New York-
based network, which is schedul-
ing about four hours of concerts
per day. Acts to be featured in the
concerts include Paul McCartney,
Tina Turner, the Who, Bjork,
Eurythmics, Shirley Bassey,
Jimi Hendrix, Joni Mitchell,
Bryan Adams, Sade, and Robbie
Williams. Many of the
concerts will have

the first three seasons
of PBS music series
Sessions at West 54th.
Trio will have its own
2001 New Orleans
Jazz Festival spe-
cial—a 10-hour pro-

Live in New York
City, which is expected to debut
next year.

Trio VP of original production
Andrew Cohen tells Billboard,
“We want to break new artists
from all styles of music. We may
even do a music-video show.”

According to the network, Trio
is available in more than 11 million
U.S. households on digital cable
and satellite TV. Company execu-
tives say that under its relaunch,
Trio’s core demographic will change
from 25- to 54-year-olds to target
more 18- to 49-year-olds.

Trio president/CEO Bill Haber
says, “We'll keep broadly focused
on the arts, but now we’ll have
more programming that you can’t
see anywhere else.”

“We're going to be in the busi-
ness of acquiring and staging
events and concerts,” says USA
Cable president of emerging net-
works Patrick Vien. “We want to
create an environment in which the
range of artists will be wide, and
the most-talented artists will be
showcased.”

Trio VP of programming and
acquisitions Kris Slava says that

Trio Relaunch Puts Spotlight
On Live Music Programming

their U.S. premiere — T bia Records . .. Pro-
on Trio. 1r Iul 'é duetion  company

In addition, Trio has n DNA Inc. has signed
acquired the rights to director Tamarat

gram hosted by Bran- CMT Inside Fame. ..
ford Marsalis—set to Raven Knight Produc-
air Sept. 1-2. Also in —— tions has signed direc-
the network’s plans is by Carla tors JC, Scientific,
a new concert series, Y Ha y and Michael Joyner.

the network’s strategy will be to
mix “big names with names that
are a little edgier than the main-
stream.” Slava reveals that Trio
also hopes to launch CDs, home
videos, and DVDs as spinoft prod-
ucts for its original programming.

THIS & THAT: The DISH satel-
lite network has added Great
American Country to its lineup.
DISH says that it reaches about 5.7
million customers Chris
Muhammad has exited his video
promotion post at Loud Records.
The company’s video promotion is
now being handled by
Loud affiliate Colum-

Makonnen . .. Paula
Fine has exited her
post as representative
at Geronimo Film Pro-
ductions ... CMT has
changed the name of
CMT Showcase to

L OCAL SHOW
SPOTLIGHT: This issue’s spot-
light is on the New York-based
R&B/hip-hop program Function-
at-the-Junction. The program
airs in New Jersey under the
name N-Site.

TV affiliates: Time Warner Cable
in New York; Cablevision in Tea-
neck, N.J.

Time slots: 9:30 a.m.-10 a.m.
Fridays on Time Warner Cable;
4 p.m.-4:30 p.m. Fridays on
Cablevision.

E-mail: richebny@aol.com or
rthomas856@aol.com.

Key staffers: E’bny Thomas,
producer/host; Robert Thomas,
producer/host; Danny Thomas,
producer/host.

Following are five videos played
during the week ending May 26:

DPG, “Coastin’ " (DPG).

Mau Maus, Mos Def et. al,
“Blak 1z Blak” (Motown).

Az, “Problems” (Motown).

Badazz Featuring Snoop
Dogg, “Wrong Idea” (Priority).

Snoop Dogg Presents Doggy’s
Angels, “Pleezbaleevit!” (Dog-
gystyle/TVT).

PRODUCTION NOTES

LOS ANGELES
Kirk Franklin and Mary Mary
teamed with director Bille

Woodruff for the “Thank You”
video.
Krayzie Bone co-directed his

“Hard Time Hustlin’ ” video with
Cameron Casey.
Jaheim filmed the “Just in Case”
clip with director Terry Heller.
Peter Zavadil directed Trick

Pony’s “Night Like This.”
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VIDEO, PRINT OUTLETS HELP SELL COUNTRY CDS

(Continued from page 1)

Dualtone’s Hayseed Dixie, which are
all currently on the chart. LeDoux,
who was immortalized in Garth
Brooks’ debut single, “Much Too
Young to Feel This Damn Old,” sold
independent records for years on the
rodeo circuit, where he was a cham-
pion rider. Since signing a deal with
Capitol, he has scored three gold
albums, including 20 Greatest Hits—
which is still on the charts after 103
weeks, all without benefit of mass
radio support.

Such staying power is encouraging
to such neweomers as Nickel Creek, a
young California-based trio comprising
mandolinist Chris Thile, 20; guitarist
Sean Watkins, 24; and his fiddling sis-
ter, Sara Watkins, 19. The group’s
eponymous Sugar Hill debut is cur-
rently at No. 18 on the Billboard Top
Country Albums chart after 25 weeks.

CROWELL

Sugar Hill is also represented on
the country album chart by Dolly
Parton’s Little Sparrow at No. 55
and was recently on the chart with
Rodney Crowell’s The Houston Kid.
All three Sugar Hill releases have
been largely ignored by radio.

Other examples of acts that sell
with little airplay include Sherrié
Austin, whose Followin’a Feelin’
album on new Nashville indie WE
Records has sold 15,000 copies in
just two months, even though only
a handful of monitored stations
played its single “Jolene.”

Although he has received signifi-
cantly more airplay than the other
acts cited here, Epic artist Billy
Gilman’s record sales have still far out-
performed his airplay. His debut
album, One Voice, peaked at No. 2 last
summer and has sold nearly 1.5 mil-
lion units, according to SoundScan.
His new release, Dare to Dream,
debuted May 26 at No. 6. Yet his high-
est-charting single to date, “One
Voice,” peaked at No. 20 on Bill-
board’s Hot Country Singles & Tracks
chart. His current single, “She’s My
Girl,” debuted last issue at No. 60 and
moves up to No. 54 this issue.

Of course, the biggest success
story of the year is O Brother, Where
Art Thou?, the Mercury soundtrack
to the Coen brothers film of the same
name, which spent nine weeks at No.
1 despite little airplay and is expect-
ed to hit the pinnacle again as the
movie is released on VHS and DVD
Video June 12. According to Sound-
Scan, the album has sold nearly 1.1
million units to date.

‘EXPOSURE WORKS’

Despite the lack of radio support,
other vehicles have been driving the
success of these releases. They
include video exposure on Country
Music Television (CMT) and Great
American Country (GAC), touring,
Internet initiatives, print media, a

smattering of exposure at other such
radio formats as Americana and pub-
lic radio, and even word-of-mouth.
For media darlings Crowell and Par-
ton, exposure on network TV shows
has also helped.

“What it’s saying to the industry is
that people are finding out about
music regardless of whether they
hear it on radio,” says Sugar Hill GM
Bev Paul. “It’s a really strong sign for
the musie business that people will
find their way to good music, and
once they find it and hear it, they will
support it. Exposure works.”

Paul says CMT has shown a great
deal of support for Nickel Creek. Two
videos—for the songs “Reasons
Why” and “When You Come Back
Down”—have received extensive air-
play on CMT and GAC, and the group
has appeared on CMT’s On the Verge.

“We very much feel that once peo-
ple can hear and see how this music
is performed, they will respond,”
Paul says. “So that’s been a wonder-
ful ally for us. We have records that
aren’t getting video airplay either,
like Rodney Crowell and Dolly. The
print media has been very aggres-
sive in getting the word out. We do
alot of work trying to use the Inter-
net to get the message out, and we
are learning the power of word-of-
mouth. That, of course, always was
and always will be the most effective
kind of advertising.”

John Grady, senior VP of sales,
marketing, and promotion for Mer-
cury and Lost Highway Records,
says the O Brother soundtrack was
buoyed by the great exposure that
the video for the Soggy Bottom Boys’
“I Am a Man of Constant Sorrow” got
on CMT, GAC, and VHI1.

Dan Herrington, co-founder of
Dualtone Music Group, is still relying
on radio for exposure of Hayseed
Dixie, but, he says, “we don't look at
radio in the traditional way where
you're going to play the chart game.”
For Hayseed Dixie—an outfit that
performs bluegrass covers of AC/DC
songs—Herrington says it’s been
about “finding outlets to expose the
music and maximizing the exposure
from it.” For the most part, those out-
lets have been morning shows on
country, as well as active, modern,
and classic rock stations.

WE Records president Ree Guyer
Buchanan credits CMT and GAC for
Austin’s sales, while also noting the
support of non-reporting stations and
a grass-roots marketing approach that
includes several Internet initiatives.

Austin’s previous Arista Nash-
ville albums, 1997’s Words and
1999’s Love tn the Real World, sold
140,000 and 125,000 copies, respec-
tively. Buchanan says, “We felt like
we could find the people who had
bought her other records mainly
through CMT and GAC. We also
have a really big push on the Inter-
net. She gets about 50,000 hits a
month on her Web site, so we real-
ly have gone after that market.”

The Internet has proved to be an
especially useful tool for exposure,
according to Paul: “To not try to take
full advantage of the opportunities
you have on the Internet is crazy.”
Yet, she adds, “it’s also not the savior
for independent labels [that] a lot of
people thought it would be. There
was a spell there for a while where
artists were saying, ‘I'll just do my

own records and just sell them on the
Internet, and then I don’t need the
label, media, any of you guys.” Well, it
didn’t quite replace that marketing
the labels can provide.”

REACHING FOR RADIO

Although there are acts succeeding
without radio airplay, that doesn't
mean they don’t want it. In fact,
everyone admits that airplay would
be a tremendous asset.

“We are finally finding ways to sell
records without radio because, for so
long, we were so universally ignored
by radio,” Paul says. “I know if they
came around and saw something
going on here and got on board, it
would benefit us all so much. Frankly,
it would benefit the listening public as
well. If people hear something and
don't like it, I'm fine with that, but if

NICKEL CREEK

they never get the chance to ever
hear it, I'm not fine with that.”

Most artists balance an attitude of
hopeful optimism with brutal reality
when it comes to radio’s acceptance.
“You always go into the studio hoping
you get something for radio, but with
our band, we weren't really thinking
about radio as a big possibility,” says
Nickel Creek’s Thile, acknowledging
that the band’s bluegrass leanings
aren't readily embraced by radio.

“Of course, we'd love to get radio,
because the goal is not to be some ‘hip-
per than thou’ band that’s too cool for
radio. The goal is for people to hear the
musie,” Thile says. “Right now, CMT
is helping us so much with that.”

Will there be a temptation on the
next album to record something that
appeals more to radio? “Money does
that to everybody, but hopefully, this
band has been together long enough
where we try to grow naturally,” Thile
says. “I don't always think commer-
cialism is an art-killer.”

Crowell is more blunt in his assess-
ment of country radio, which, he says,
“wouldn’t get within three counties of
me.” He adds, “Radio is the bully in
town. There's a contingency in
Nashville that bows to radio as the
only [forum] for selling records, and
that’s not true. I actually find the audi-
ence that buys music because they
love music to be a better audience
than the radio-driven audiences.”

Crowell recorded The Houston Kid
with his own money, then took it to
Sugar Hill. He says he hopes the
album’s decent sales thus far will
encourage other artists to take cre-
ative risks. “It’s cynical to not believe
the public is intelligent. You've just
got to hold out and continue to do
what you think is right and believe
that the people want things that are
real and that are story-driven and
poetry-driven.”

Crowell says he “finds the inde-
pendent record business to be quite

noble” and that there’s a satisfaction
in staying true to your art. “It’s hard
work and very difficult, but most ful-
filling. We have no guarantees in this
business. We can make these records
and no one can hear them. So at the
end of the day, if you don’t have your
own self-respect and your own pride
in your work, what’s been gained?”

‘MYSTIFIED’ BY RADIO

Despite sales and video exposure,
country radio, for the most part,
never came to the party on “I Am a
Man of Constant Sorrow.” “I never
got to the point where I was mad
about radio not playing the record,”
Grady says. He admits, though, to
being “mystified a little bit because
it was the No. 1 record on the country
chart for nine straight weeks. People
really did invent reasons not to play
it after a while.”

Grady says some of the excuses his
team encountered from radio were
that it “doesn’t fit the format” and
“would make people turn off the
radio.” He adds, “When records like
this come out of the blue without
radio, what it signals to me is there
are a whole lot of music lovers out
there disenfranchised by the current
state of commercial radio.”

Radio programmers defend their
choices and say the country format
is so diverse that not everything
that is going to sell enough units to
get on the country chart is going to
fit country radio’s narrower defini-
tion of the format.

“Country is a very broad genre,”
says Smokey Rivers, assistant PD of
KPLX (the Wolf) Dallas. “Where else
can Faith Hill, Billy Gilman, Mont-
gomery Gentry, and Kenny Rogers all
peacefully co-exist? But that doesn’t
necessarily mean that a country station
has to play everything that gets shelved
in the country section at Best Buy. Sue-
cessful stations pick their target and
serve it well using the best of what
country has to offer. Since musie is art
and art is subjective, we are all not
going to agree which songs those are.”

KZLA Los Angeles operations

manager R.J. Curtis agrees: “If some-
thing is selling well, it’s not a given
that it fits the sound of a radio station.
It just means enough people like it so
much they want to buy it.”

Tim Closson, PD of WUBE (B105)
Cincinnati says, “Over the past three
decades, country radio has been very
broad. Some programmers have
closed their minds to what deserves
airplay. Billy Gilman is a prime exam-
ple. ‘One Voice’ was a huge, talked-
about hit record, but some PDs and
music directors refused to play a kid,
ignoring the sales charts. However,
Billy still received a ton of exposure via
radio, which helped to build that fan
base that is buying his records. Sales
[are] the best research we have as pro-
grammers. If people are putting down
their hard-earned money for that CD,
there must be something happening.”

STOKING THE FIRE

Where there’s smoke, boutique
labels know how to stoke the fire, and
retailers appreciate their efforts. “The
Vanguard and Sugar Hill folks know
how to really grass-roots market a
record,” says Geoffrey Stoltz, senior
music buyer at the Torrance, Calif.-
based Wherehouse chain. “It seems a
lot of artists are breaking through by
touring religiously, and the radio they
are getting, they are maximizing.”

Stoltz thinks the recent arrival of
such Nashville labels as Dualtone and
Lost Highway will further bolster
this phenomenon. He says expecta-
tions are particularly high for Lost
Highway because the label, along
with sister company Mercury Re-
cords, has already moved so many
units of O Brother, Where Art Thou?

Stoltz says, “I remember John
Grady coming out at the [mini-Nation-
al Assn. of Record Merchandisers]
presentation, and [Universal Music
and Video Distribution president] Jim
Urie giving him a hard time, saying,
“You flew all the way out here to sell a
damn bluegrass record? ”

Grady recalls Urie’s skepticism
with a laugh, but adds, “When we said,
“You've got to trust us,’ they did.”

LABELS, NETWORKS, AND MANAGERS CONVENE

(Continued from page 8)

work with them from an artist’s
demo stage. “If we have a relation-
ship with an artist, we're more like-
ly to keep on with a record,” said
Logan, citing successful acts Sav-
age Garden and Invertigo.

Sony’s Parker wanted radio to
take more responsibility in break-
ing acts. “Our margins are getting
smaller—radio should be more sen-
sitive to the pressures record com-
panies are under,” he said. And
Warner’s Hennessy challenged
radio execs to “get beyond the rhet-
oric and get active. Come over to
our side of the fence and see what
our acts are doing on the club level.”

Transistor’s Gordon lamented that
when it comes to breaking an act,
“radio has all the power—the individ-
ual record company has very little.”

Radio’s gripes included the in-
ability of labels to see why too many
adds to the playlist would affect the
listener’s need for familiar musie,
especially in AC formats.

Suggestions by radio represen-
tatives for making tracks more

radio-friendly rankled among some
of the audience. “I find that unbe-
lievably offensive,” said Michael
MeMartin, international director of
the Music Managers Forum. “It will
bland out musie. If it’s a case of
music directors telling us what to
do to make their stations sound
good, then [we should] get rid of
90% of our acts and just have three
or four of them do music. There is a
big difference between doing a
remix and changing a song.”

Lack of airplay for such veteran
acts as John Farnham and Wendy
Matthews was also a contentious
issue. Veteran promoter Michael
Chugg, managing director of
Michael Chugg Entertainment,
stressed, “There are a hell of a lot
of older artists out there, making
some of the best music they’'ve ever
made in their lives. They can’t even
get into record companies’ doors
because record companies are ter-
rified that radio will not play the
older artists. That is a disgrace and
it needs to be addressed.”
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IGNORED BY RADIO, BR5-49 GROWS ANYWAY

(Continued from page 1)

reason the band didn’t “take off” at
radio when it was first introduced is
because “they sounded so different
from everything else on the radio at
that time. Nobody challenged the
fact that they were talented, [but
radio was] just having such success
with the Garth Brookses of the
world [that there wasn’t as much
incentive] to take a chance with an
act like this.”

KZLA Los Angeles opera-
tions manager R.J. Curtis says
BR5-49’s previous albums are
“in heavy rotation” in his car,
but “they don’t have a lot of hits
as we know them on radio.”

Curtis, who has not yet heard the
new album, adds, “It’s funny. They
have all the ingredients of what we
always say we want. It’s uptempo,
fun, positive, but it seems to be bet-
ter-suited for a live performance
and a party atmosphere than in the
context of what comes out of the
speakers on a radio station.”

Sony hopes to change that.
“We’re going to be all over main-
stream country radio like a wet suit
trying to make this happen,”
asserts Mike Kraski, senior VP of
sales and marketing at Sony Music
Nashville. “Will they all come to the

can have it. BR weren't a failure at
country radio. They had [three] sin-
gles that charted and did OK. But
because of the hype surrounding
their tours with people like Bob
Dylan and the Black Crowes, it kind
of took them into the rock world.
But this is a country band.”
BR5-49 vocalist/guitarist Gary
Bennett agrees. “Obviously, we
have not been a mainstream coun-
try band, as far as the market.
We've always been a little bit in
rock circles, and we’ve probably
developed a little bit more of an
edge because of that. We may have
felt like we had to rock out for 30
or 40 minutes [on these tours], and
that might not have been a true
representation of us.”

BR5-49

deal in the wake of Arista’s merger
into the RCA Label Group. Sony
and Lucky Dog were the camp that
made the most sense, according to
Pontes. “Sony had really wanted
BR5-49 the first time around, and
[the band] still had a lot of fans over
there,” Pontes says. “Everybody is
as excited as they were when they
first signed.”

Produced by Mike Poole and Paul
Worley, the 11 cuts on This Is BR5-
49 are a mixture of originals and
astute covers, including songs asso-
ciated with the Everly Brothers,
Nick Lowe, and Harlan Howard.
Throughout the album, the band
showecases the kind of stellar musi-
cianship, homespun style, and
quirky humor that has brought it
much critical acelaim in the past.

Having a demo ready before
entering the studio streamlined the
process, and the producers made few
changes, according to Bennett: “This
was the most freedom we've ever
had on a record to do our own thing.”

Upright-bass player Jay McDow-
ell agrees. “Having the demo really
helped, whereas in the past, we had
always demo’d new songs onstage.
We had all the parts figured out.
Paul and Mike offered their two

ta

-- dance?We'll see: Radio says they're
looking for something different, and
BR5-49 certainly is that.”
Peterson says he is “excited about
the new album. If there is a climate
[for the band] to reintroduce them-
selves, the time is right. Now, more
people are starting to go out on a
limb. A lot of people are looking for
that unique sound these days.”
BR5-49 manager Mike Pontes
says that while commercial country
radio is the target, “we’ll still work
with triple-A and Americana sta-
tions that support the single—basi-
cally anybody that wants to play it

BMG TO SHARE MONEY

(Continued from page 1)

ter those relationships. It is our
plan to begin crediting our artists’
accounts just as soon as all of our
[infringed-upon] recordings and
artists have been identified.”

Earlier this month, artists’
groups were upset by a BMG
statement that the settlement
monies would be shared with
artists “in accor-
dance with their
agreements.” At
that time, a BMG
spokesman would
not comment
on whether the
statement meant
that artists with-
out infringement
bounty provisions
in their contract agreements would
be excluded (Billboard, May 19).

BMG, EMI, Warner Musie, and
Sony Music all settled with MP3
.com last year before the case went
to trial. Each were said to have
received about $20 million. Univer-
sal Music Group took MP3.com to
court, winning a $563.4 million judg-
ment last November. All of the
labels have now announced that
they will share the bounty with all
of their infringed-upon artists by
crediting their accounts.

JAMIESON

Kraski adds, “BR5-49 has an
existing fan base that extends
beyond the confines of main-
stream country radio, and we will
hit that with consumer and mar-
ket-by-market advertising,” in-
cluding ads in more than 100
alternative newsweeklies and
numerous in-stores.

‘GREEN TO THE INDUSTRY’

BR5-49 was first signed to Arista
Nashville largely on the strength of
its now-legendary live performanc-
es at Nashville honky-tonk Robert’s
Western World.

“Arista was a great label, and
they were really good about letting
us do what we wanted to do,” Ben-
nett says. “But we were so green
when we signed, right out of the bar
and into the studio. We knew music,
but we were green to the industry.
We got pigeonholed as retro, and
people seemed to be looking at our
clothes more than they were listen-
ing to our music.”

BR5-49’s knack for nailing literal-
ly hundreds of often obscure covers
was born out of necessity, Bennett
adds. “You have to know a lot of
songs to fill up five hours a night. I
always wondered if people had never
seen a picture of us and only heard
our originals what their take might
have been.”

The band’s label appears commit-
ted to expanding BR5-49’s image.
“In some ways in the past, their
image has overshadowed their
musical integrity,” Kraski says.
“That’s not going to be the case this
time. The music is upfront and cen-
ter, and the image is taking a back
seat. A lot of people know what this
band looks like before they know
what they sound like, and we aim to
rectify that.”

BACK FOR MORE
After two lauded studio releases
and two live albums (including the
1996 debut EP Live at Robert’s),
BR5-49 wound up without a record

cents-worth, but-for-the-mest-part,
they let us do our own things. All I
was paying attention to was the
drums and bass, and me and [drum-
mer] Shaw [Wilson] got our shit
together, as it were. All that other
fluff, like singing and guitar, the
other guys worked all that out.”

Time spent between label deals
helped the band prepare, and the
hundreds of live shows have honed
its craft. “The one thing I realized
about making this record is we were
all better-equipped for the studio,”
notes McDowell. “We're more expe-
rienced, and we understand not only
ourselves better but each other. We
know what we can and can't do.”

Material on the new album
ranges from the boogie-woogie,
rock-leaning original “Too Lazy to
Work, Too Nervous to Steal” (the
set’s debut single, due June 11) to a
pounding take on the Everly Broth-
ers’ “Price of Love.” Stylistically,
the record boasts acoustic waltzes
(“The Game”), swing (“Play That
Fast Thing [One More Time]”), big
twang (“While You Were Gone”),
and pure traditional country (“Let’s
See How Far You Get”).

“This album shows the difference
between six months and six years,”
McDowell says. “It just feels good.
We're tighter and stronger, more
confident and competent. For my
part, I've got six years [of] playing
upright bass under my belt now—I
better have improved.”

MAKING IT WORK

Kraski says the label is ready to
put the marketing wheels in motion
for BR5-49, placing Sony’s muscle
behind the release. “We’re going to
micro-market the hell out of this
act, and we’re definitely counting
on and expecting great success
critically,” he says, adding that the
band’s sponsorships and associa-
tions with Jack Daniels and the
Country Music Hall of Fame will
help (Billboard, April 8, 2000).

“Jack Daniels is involved with
the National Football League in a

tailgate [promotion], where BR5-
49 will be performing in virtually
every NFL market over the
course of the season,” Kraski
says. “That gives us something to
build on, on a market-by-market
basis, and promotional elements
with the Country Music Hall of
Fame are also being fleshed out.
This band probably has more true
marketing opportunities than
ever.” He adds that the label will
sample the music “wherever we
can” and use the Internet as a
“jukebox” through numerous
downloading opportunities.
Meanwhile, six years into a whirl-
wind career, a new label deal has
injected BR5-49 with renewed
vigor. “We’ve been through it, and
there were times when it didn’t look
like we would keep going on,” Ben-

nett admits. “You either learn how
to get along and make the best music
you can, or you break up.”

McDowell agrees. “There are so
many pitfalls out there that I can’t
believe somebody didn’t go off the
deep end. But [since] everybody is
so committed, we were able to stay
on track.”

BR5-49 is touring extensively in
2001, following up a stint on the
George Strait Country Music Fes-
tival with more than 70 headlining
dates in the second half of the year.
They are booked by Darrin Mur-
phy at Creative Artists Agency.
The band is currently negotiating
a publishing deal.

Assistance in preparing this story
was provided by Phyllis Stark in
Nashville.

by Silvio Pietroluongo

STAYING PUT: Interscope’s “Lady Marmalade” by Christina Aguil-
era, Lil’ Kim, Mya, and Pink holds at No. 1 on The Billboard Hot 100 for
a second consecutive week. “Marmalade” is up 2 million in audience, rais-
ing its total to 111 million listeners. After “Marmalade,” you have to ven-
ture down to No. 7 on the chart to find the next bulleted song, “Fiesta”
by R. Kelly Featuring Jay-Z (Jive). The lack of bullets can be blamed in
part on the decrease in audience for some of the airplay-only tracks on
the chart due to specialty programming during the Memorial Day holi-
day weekend. This may have had an effect on three of the airplay-only
songs within the top five. “Hanging by a Moment” by Lifehouse (Dream-
Works), “Ride Wit Me” by Nelly Featuring City Spud (Fo’ Reel/Uni-
versal), and Uncle Kracker’s “Follow Me” (Top Dog/Lava/Atlantic) are
at Nos. 3 and 5, respectively. All decline by less than 5% in audience, yet
move up one spot to new peak positions. On the Hot 100 Airplay chart,
“Moment” holds at No. 8, trailing “Marmalade” by 15.5 million listeners.
While it may be the third-most-listened-to song on the chart, “Moment”
is the No. 1-ranking song in terms of total plays, edging “Marmalade” by
61 detections (12,549 to 12,488).

‘NOTHING’ DOING: O-Town’s “All or Nothing” (J) is the highest
entry on the Hot 100 at No. 60, giving the group its second Hot Shot
Debut in as many tries. Its debut single, “Liquid Dreams,” came in at
No. 21 in the Dec. 23, 2000, issue. With “Nothing,” O-Town has now made
its move onto the chart in two distinet ways. “Dream’s” high debut was
due to strong first-week sales of the retail single (42,000 pieces). At the
time, the song had yet to take hold at top 40 radio, resulting in an over-
all 83-to-17 ratio of sales-to-airplay points. “Nothing,” on the other hand,
makes its way onto the chart due solely to radio play; as a single it has
yet to be released to stores. “Nothing” has an audience total of 26 mil-
lion, an increase of 30%, and enters the Hot 100 Airplay chart at No. 60
as well. A maxi-CD of “Nothing” is scheduled for release July 10.

TRUE DEBUTS: A pair of 20-year-old singer/songwriters on Atlantic
make their chart bows this issue. Southampton, England, native Craig
David makes his U.S. debut at No. 69 with “Fill Me In.” The much-her-
alded David has enjoyed a whirlwind year in his native land and across
the rest of Europe. “Fill” was one of three singles to enter the U.K.
chart at No. 1, and his album, Born to Do It, has sold 4 million copies
worldwide. Back on this side of the pond, “Fill” scans 13,500 units in
its initial week at retail and debuts at No. 9 on the Hot 100 Singles Sales
chart. On the airplay side, “Fill” increases its audience by 150%, to a
total of 11 million listeners.

David’s labelmate Willa Ford also makes her maiden voyage on the
Hot 100 with “I Wanna Be Bad,” which enters at No. 92. Ford, who
hails from Tampa, Fla., scans 9,000 units and debuts at No. 14 on the
sales chart. Besides the similarities in their ages, record label, the fact
that they co-wrote their first charting singles, and that they debuted
on the Hot 100 in the same week, David and Ford will also find their
U.S. debut albums hitting retail the same day: Born to Do It and Ford’s
Willa Was Here are set for a July 17 release.
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18 | 13 | 30 | LIFEHOUSE A DREAMWORKS 45023 1/ANTERSCOPE (11.98/17.98) NO NAME FACE | 6 R ST

K )| 21 21 31 | LINKIN PARK A WARNER BROS. 47755 (11.98/17.98) [HYBRID THEORY] 16 = = m : '

n DAVID GRAY A ATO 69351/RCA (16.98 CD) WHITE LADDER | 35
18 19 12 48 | NELLY A® FO’ REEL 157743*UNIVERSAL (12.98/18.98) COUNTRY GRAMMAR 1 - & M B X |
. KELLY A® JIVE 41705*/Z0MB8A (12.98/18.98} TP-2.COM
19 13 7 9 2PAC AMARU/DEATH ROW 490840*/INTERSCOPE (19.98/24.98) UNTIL THE END OF TIME 1 B T 3
KENNY CHESNEY @ BNA 67976/RLG (11.98/17.98) GREATEST HITS 1
NEWD | 1 | BON JOVI SLAND 54868410MG (10.98/14.98)  ONE WILD NIGHT: LIVE 1985—2001 | 20
—=mmll PACESETTER B
5 *

a b § | 42 | SHAGGY A®MCA1120%" (11.98/17.98) o 1 83 | 87 | 15 | TANTRIC MAVERICK 47978/WARNER BROS. (17.98 CD) TANTRIC | 74
2| 1 6 g UGG e SR SRVl i . 75 | 68 | 50 | 12 | AEROSMITH A COLUMBIA 62088*/CRG (12.98 EQ/18.98) JUST PUSH PLAY 2
B 2 - 12 | EVE A RUFF RYDERS 490845INTERSCOPE (12.98/18.98) SEYGe . 16 60 47 7 SOUNDTRACK ISLAND 548797/IDJMG (12.98/18.98) BRIDGET JONES'S DIARY | 36
u 2 — g R.E.M. WARNER BROS. 47946" (12.98/18.98) HE1E : 77 | 71 | 80 | 25 | 3LW A NINELIVES 63961*/EPIC (11.98 EQ/17.98) 3w |29

25 | 23 | 18 | 32 | LIMP BIZKIT A° CHOCOLATE STARFISH AND THE HOT DOG FLAVORED WATER MUSIQ SOULCHILD A
FLIP 490759*INTERSCOPE (12.98/18.981 1 18 | 64 | 65 | 28 | (RO Saazestioima (11.08/17.98) AIJUSWANASEING (1 JUST WANT TO SING) | 24

2
26 | 24 19 13 | DAVE MATTHEWS BAND A? RCA 67988 (11.98/18.98) EVERYDAY 1 19 61 49 78 | SADE A? £pic 85185 (12.98 £Q/18.98) LOVERS ROCK 3
21 8 — 2 DEPECHE MODE MUTE/REPRISE 47960/WARNER BROS. (12.98/18.98) EXCITER 8 JILL SCOTT A

P p m ) DIDO A° ARSI 19023 (1198717581 SOl 2 80 66 64 45 HIDDEN BEACH 62137/EPIC (11.98 EQ/17.98) WHO IS JILL SCOTT? WORDS AND SOUNDS VOL. 1 17
29 % 25 | 43 | SOUNDTRACK AZCURB 78703 (11.98/17.98) COYOTE UGLY 10 81 70 70 35 | LIL BOW WOW AZ S0 SO DEF/COLUMBIA 69981%/CRG (11.98 EQ/17.98) BEWARE OF DOG 8
30 | 20 9 4 STEVIE NICKS REPRISE 47372/WARNER BROS. (12.98/18.98) TROUBLE IN SHANGRI-LA 5 % 76 22 | SOUNDTRACK @ WALT DISNEY 860687 (17.98 D) eI SV
EW 1 PASTOR TROY MADD SOCIETY 014173/UNIVERSAL (12.98/18.98) FACE OFF 83

@ NEWP | 1 | SOUNDTRACK HOLLYWOOD 48113MWARNER BROS. (12.98/18.98) PEARL HARBOR | 31 NEWD

32 28 29 33 JA RULE A? MURDER INC/DEF JAM 542934*/IDJMG (12.98/18,98) RULE 3:36 1 = - & - COLDPLAY @ NETTWERK 30162/CAPITOL (16.98 CO) PARACHUTES ol
85 | 74 | 59 | 27 | TIM MCGRAW A? CURB 77978 (12.98/18.98) GREATEST HITS 4

33 30 28 22 | NELLY FURTADO @ DREAMWORKS 45021 7/INTERSCOPE (11.98/17.98) WHOA, NELLY! 26
NEWD | 1 T s T e VNI n 86 | 77 73 53 | MATCHBOX TWENTY A’ LAVA/ATLANTIC 83339/AG (12.98/18.98) MAD SEASON 3

N A A

NEWD | | [ FENIX TX ORIVETHRU 112484/MCA (8.98/12.98) LECHUZA | 87

35 | 31 23 3 SUM 41 ISLAND 548662/IDJMG (12,98 CD) ALL KILLER NO FILLER | 23
G G 88 | 73 | 57 | 91 | DIXIE CHICKS A®MONUMENT 69678/SONY (NASHVILLE} (12.98 EQ/18.98) FLY 1

—enilll REATEST GAINER
7 7 2 N . 98/18.
102 | — 2 SOUNDTRACK DREAMWORKS 450305/INTERSCOPE (12.98/18.98) SHREK 36 8 : : O L e SR S W CRE T THA LAST MEAL 4
7 550 MUSIC 69436, . :

NEWD | | AVALON SPARROW 51796 (16.98 CO! OXYGEN 37 90 | 72 | 6 36 | FUELA SIC 69436/EPIC (12,98 EQ/17.98) SOMETHING LIKE HUMAN 17
38 27 22 5 CASE DEF SOUL 548626/10JMG (12.98/18.98) OPEN LETTER 5 91 7% | 34 4 POINT OF GRACE WORD 85414/EPIC (11.98 EQ/17.98) FREE TOFLY | 20
39 | 29 | 16 | 53 | LEEANN WOMACK A? MCA NASHVILLE 170099 (11.98/17.98) I HOPE YOU DANCE | 16 92 | 78 | 81 | 30 | GODSMACK A REPUBLIC 1596B8/UNNERSAL {12.98/18.98) AWAKE | 5

DONNIE MCCLURKIN @
40 ) 48 | 52 | 18 | O-TOWN A J20000(11.98/17.98) O-TOWN 5 93 | 86 | 78 | 34 | ERY 431507005A (10,9516 98) LIVE IN LONDON AND MORE... | g9
41 38 30 27 ENYA A REPRISE 47426/WARNER BROS. (12.98/18.98) A DAY WITHOUT RAIN 17 94 62 54 11 TANK @ BLACKGROUND 50404+ (12.98/16.98} FORCE OF NATURE 7
42 33 35 18 | DREAM A BAD BOY 73037/ARISTA (11.98/17.98) IT WAS ALL A DREAM 6 95 | 80 71 9 SOUNDTRACK @ PLAY-TONE 85683/EPIC (12.98 EQ/18.98) JOSIE & THE PUSSYCATS 16
43 | 32 | 27 | 22 | SOUNDTRACK A MERCURY (NASHVILLE) 170069 (11.98/18.98) O BROTHER, WHERE ART THOU? | 13 96 | 95 | 94 [ 57 | DISTURBED A GIANT 24738/WARNER BROS. (11.98/17.98) THE SICKNESS | 29
NEWD | | 5»”/%;5515‘5’#9%@(212 sanzon | BLACK TRASH ] THE AUTOBIOGRAPHY OF KIRK JONES | 44 97 | 79 72 | 27 | CRAZY TOWN A COLUMBIA 63654/CRG (11.98 EQ/17.98) THE GIFT OF GAME 9
— 84 | 58 1 | FAITH HILL A® : 98/18.
45 | 34 | 33 | 32 | LUDACRIS AZDISTURBING THA PEACEDEF JAM SOUTH 548138¥IDIMG (12.98/18.98)  BACK FOR THE FIRST TIME | 4 g 8 AL WARNER BROS. (NASHVILLE) £7373/WRN (12.96/18.%8) BREATHE | 1
92 4 MOBY A? V2 *(10.98/17.9
NEWp | 1 | LILJON & THE EAST SIDE BOYZ T s LN S et S L PLAY | 38
< BME 2220°/TVT (10.98/16.98) 4 00 | 5 | 20 | 3 | THE BLACK CROWES v227091 (188 D) LIONS | 20
NEWD | | STABBING WESTWARD KOCH 8204 (11.98/17.98) STABBING WESTWARD 47
101 | 89 84 | 36 | MADONNA A? MAVERICK 47598/WARNER BROS. (12.98/18.98) MUSIC 1
SOUNDTRACK

48 | & 37 5 EPIC 85195 (12,08 F/1g.08)  ALLY MCBEAL: FOR ONCE IN MY LIFE FEAT. VONDA SHEPARD | 34 102 | 93 89 18 | VARIOUS ARTISTS @ RAZOR & TIE 89033 (11.98/17.98) GOIN' SOUTH 28
49 | 37 36 9 INDIA.ARIE @ MOTOWN 013770/UNIVERSAL {12.98/18.98) ACOUSTIC SOUL 10 103 ] 55 | — 2 OLIVIA J 20001 (11.98/17.98) OLIVIA 55
50 | 40 | 39 | 10 | TRICK DADDY @ SLIP-N-SLIDE/ATLANTIC 83432*/AG (11.98/17.98) THUGS AREUS | 4 116 | 129 | 14 | COLD FLIP/GEFFEN 490726/INTERSCOPE (8.98/12.98) 13 WAYS TO BLEED ON STAGE | 104
51 36 24 28 | THE BEATLES A7 APPLE 29325/CAPITOL (11.98/18.98) 1 1 105 | 82 66 3 HI-TEK RAWKUS 50171*/PRIORITY (16.98 CD) HI-TEKNOLOGY | 66
52 | 35 | 32 | 30 | OUTKAST A’ LAFACE 26072*/ARISTA (12.98/18.98) STANKONIA 2 NEWD | 1 STELLA SOLEIL CHERRY 013991/UNIVERSAL (12.98/18.98) DIRTY LITTLE SECRET | 106
@ 52 68 11 | JAHEIM DIVINE MILL 47452*/WARNER BROS, (11.98/17.98) [GHETTO LOVEI] 9 107 | 85 | 56 73 | TOBY KEITH A DREAMWORKS (NASHVILLE) 450209/INTERSCOPE {10.98/16.98)  HOW DO YOU LIKE ME NOW?! 56

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond). Numeral
following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muitipties shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro).
A Certification of 200,000 units {Platino). /¥ Certification of 400,000 units (Multi-Plating). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivatent prices, which are projected from
wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. @8 indicates past or present Heatseeker title. © 2001, Billboard/BPI Communications, and SoundScan, Inc.

90

www, billboard.com

www americanradiohistorv com

BILLBOARD JUNE 8, 2001



www.americanradiohistory.com

Bilboard. 200
I o continued JUNE 9, 2001

3 g 3 5
of |55 %g ;% ARTIST TITLE E% 28 | BH §8 2% ARTIST TITLE | £3
=2 |32 |~k | 23| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a8 T2 |32 | N2 | 25| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
108 | 100 | 86 | 11 | ERIC CLAPTON DUCKREPRISE 47966/WARNER BROS. (12.98/18.98) REPTILE 5 RE-ENTRY | 13 | EVE 6 RCA67713(11.98/17.98) HORRORSCOPE | 34
109 | 103 | 88 17 | LEANN RIMES @ CURB 77979 (11.98/17.98) | NEED YOU 10 156 | 156 | 134 | 22 | SOUNDTRACK A HOLLYWOOD 162288 (18.98 CD) SAVE THE LAST DANCE 3
114 | 115 | 27 | BACKSTREET BOYS A® JIVE 41743/Z0MBA (12.98/18.98) BLACK & BLUE 1 197 | 146 | 120 | 3 DAVID BYRNE LUAKA BOP 50924NIRGIN (18.98 CD) LOOK INTO THE EYEBALL | 120
111 | 94 | 8 | 13 | JESSICAANDREWS @ DREAMWORKS (NASHVILLE) 450248/INTERSCOPE (10.98/16.98)  WHO I AM | 22 NEWD | 1 | WHISKEYTOWN LOST HIGHWAY 170199 (17.98 CD) PNEUMONIA | 158
112 | 98 | 96 | 6 | ANGIE MARTINEZ ELEKTRA 62366/€EG (12.98/18.98) UP CLOSE AND PERSONAL | 32 NEWD | 1 | OLDFRIENDS QUARTET SPRING HOUSE 42321 (11.98/16.98) ENCORE | 159
113 | 87 | 45 | 3 | BILLY GILMAN EPIC NASHVILLE) 62087/SONY (NASHVILLE) (11.98 EQ/17.98)  DARE TO DREAM | 45 160)| 165 | 162 | 101 | LIMP BIZKIT A® FLIP 430335%/NTERSCOPE (12.98/18.98) SIGNIFICANT OTHER | 1
114 | 104 | 93 | 33 | TRAVIS TRITT @ COLUMBIA(NASHYILLE) 62165/SONY (NASHVILLE} (11 98EQ/17.98)  DOWN THEROAD 1 GO | 51 160 | 133 | 121 | 30 gzoAcY-AzF Eﬁ?NDEF It 548203+DIMG (12.68/18.0  THE DYNASTY ROC LA FAMILIA (2000 — ) | |
115 | 96 | 74 | 4 | JT MONEY FREEWORLD 27069*/PRIORITY (11.98/17.98) BLOOD SWEAT AND YEARS | 48 162 | 154 | 118 | 87 | STING A®A&M 490443/INTERSCOPE (12.98/18.98) BRAND NEW DAY | 9
116 | 112 | 110 | 13 | AMERICAN HI-F ISLAND 542871/IDJMG (12.98 CD) AMERICAN HI-FI 8l 163 | 134 [ 11 8 SOUNDTRACK GOSPO CENTRIC 70035/ZOMBA (11.98/17.98) KINGDOM COME | 61
117 | 97 71 4 MONTGOMERY GENTRY COLUMBIA (NASHVILLE) 62167/SONY (NASHVILLE) (11.98EQ/17.98)  CARRYINGON | 49 71 |1 3 iilsm)lRﬁ;‘(?flzlg&I/ém . VOODOO CHILD: THE JIMI HENDRIX COLLECTION | 112
118 | 110 | 119 & BILLY IDOL CHRYSALIS 28812/CAPITOL (16.98 CD) GREATEST HITS 74

165 | 153 | 143 | 58 | JOE AZ?JIVE 41703/Z0MBA (12.98/18.98) MY NAME IS JOE 2

1us | %2 8 4 Kﬁﬁ%’b}%‘?’glé\oﬁ}rﬁgié(lsvsa D) SONGS 4 WORSHIP — SHOUT TO THE LORD 58 166) 180 | 176 | 42 | BAHA MEN A®S-CURVE 751052/ARTEMIS (11.98/17.98) (B WHO LET THE DOGS OUT 5
NEWD | 1 NIKKA COSTA CHEEBA SOUND 10096°VIRGIN (12,98/17.98) B EVERYBODY GOT THEIR SOMETHING | 120 w1 | 1os | s | 3 y&mglsj/gségggg1.'/|NTERSCOP£ —_— THE FAMILY VALUES TOUR 1999 | 3
121 | 113 | 107 | 38 | GARY ALLAN @ MCA NASHVILLE 170101 (11.98/17.98) SMOKE RINGS IN THE DARK | 84 168 | 172 | 189 | 7 O A e e HAUNTED | 115
122 | 111 | 109 | 28 | VARIOUS ARTISTS A* SONY/ZOMBA/UNIVERSAL/EMI 85206/CRG (12.98 EQ/18.98) NOW 5 2 169 | 148 | 130 | 4 REMEDY FIFTH ANGEL 7001 (11.98/16.98) THE GENUINE ARTICLE | 130
123 | 115 | 108 | 68 | 3 DOORS DOWN A* REPUBLIC 153920/UNIVERSAL (12.98/18.98) (IR THE BETTER LIFE 7 170 | 136 | 147 | 47 | PLUS ONE @ 143ATLANTIC 83329/AG (10.98/16.98) THE PROMISE | 76
139 | — 2 ?ﬁ?&kﬂ‘f%@o@ﬁfﬁgipg (19.98 CD) SONGS 4 WORSHIP — BE GLORIFIED | 124 171); 176 | 160 | 57 | PAPA ROACH A? DREAMWORKS 450223/INTERSCOPE (12.98/18.98) INFEST 5
125 | 109 | 103 | 19 | MUDVAYNE NO NAME 63621/EPIC (17 98 EQ CD) LD.50 | & 172)| REENTRY | 6 | NICKEL CREEK SUGAR HILL 3309 (16.98 CD) NICKEL CREEK | 172
126 | 119 | 114 | 62 | 'N SYNC @' JIvE 41702/ZOMBA (11.98/18.98) NO STRINGS ATTACHED 1 13 |16 | 122 | 2 ﬁfvs«|§/é(’)‘t\ﬁ4%|{63.307'/cnc(11985@17.93) NAS & L WILL RECORDS PRESENTS QUEENSBRIDGE THE ALBUM | 53
127 | 120 | 104 Kl SOUNDTRACK DREAMWORIS 45027SMNTERSCOPE (16,98 Co ALMOST FAMOUS | &3 174 | 168 | 167 | 12 | ALIEN ANT FARM NEW NOIZE/DREAMWORKS 450293/INTERSCOPE (8.98/12.98) ANTHOLOGY | 105
el Llild e R 175 | 157 | 142 | 35 | MYSTIKAL A® JiVE 41696*/ZOMBA (12:98/18.98) LET'S GET READY 1
L) | Bl 2 R /0N B EDMONDS E3998/EPIC (11,98 £U/17.98) PLEASURES U LIKE 6 176 | 132 | 91 3 BLUES TRAVELER A&M 490895/INTERSCOPE (12.98/18.98) BRIDGE | 91
130 | 117 | 113 | 54 | BRITNEY SPEARS A° JIVE 41704/ZOMBA (11.98/18.98) OOPS!...I DID IT AGAIN 1 177 1 160 | 161 BEBMH S CLUB 7 ® PocrOORAam 549628/ TERSCOPE (1196717981 T o
131 | 124 | 158 | 16 | SOUNDTRACK @ COLUMBIA 61595/CRG (12.98 EQ/18.98) WHAT WOMEN WANT | 30 178 | 135 | 125 5 FEAR FACTORY ROADRUNNER 8561 (1798 D) DIGIMORTAL | 32
132 | 105 | 98 | 13 | DJCLUE @ ROCAFELLA/DEF JAM 542325*IDIMG (12.98/1898)  DJ CLUE? THE PROFESSIONAL 2 3 179 | 177 | 166 | 28 | SOUNDTRACK ® PLAY-TONE/COLUMBIA 63911/CRG (11,98 EQ/17.98) THE SOPRANOS | 54
133 | 88 | 41 5 BEE GEES UNIVERSAL 549626 (12.98/18.98) THIS IS WHERE | CAME IN 16 180 143 17| 3 MARK MCGUINN VFR 734757 (10.98/16.98) [ MARK MCGUINN | 117
134)] NEWDP | | | QUEEN PEN MOTOWN 013785~/UNIVERSAL (12.98/18.98)  CONVERSATIONS WITH QUEEN | 134 181 | 161 | 133 | 10 | LIONEL RICHIE 1SAND 525085100 (12.0815.98) FETeE I 62
L ok ol f GO-GO'S 060’ 578182/BEYOND (11.98/17.9%) BIDIEEES TS0 o 182 | 174 [ 155 | 8 VARIOUS ARTISTS RAZOR & TIE 89034 (12.98/18.98) MONSTER BOOTY | 95
138 | 139 \HR ATTEENS STOCKH_OLM eI e e RN SR . 183 | 175 | 145 6 ORIGINAL BROADWAY CAST SONY CLASSICAL 89646 (18.98 EQ CD) THE PRODUCERS | 145
R k] [ SOUNDTRACK BLACKGROUND 10352 (12.58118 96 EXIT WOUNDS =THE ALBUM 8 184 | 163 | 126 | 16 | DIAMOND RIO ARISTA NASHVILLE 67999/RLG (11.98/17.98) ONE MORE DAY | 36
138 | 122 | 102 | 37 | THE CORRS A 143/LAVA/ATLANTIC 83352/AG (11.98/17.98) INBLUE | 21 % lm | o ‘{,‘,}%L%USU’})RITQ'QSJZ? 9‘8) T LI T rSToTS | o
139 |01 ] — OO JSJELEE&%OJMOB}X%E&” ElHS CHAPTER 1: LOVE, PAIN & FORGIVENESS | 101 186 | 150 | 140 | 50 ;ON Jos\lll Af IS-LANDv542474IIDJMG (11.98/17.98) CRUSH | 9
140 | 128 | 123 | 53 | EMINEM A® WEB/AFTERMATH 490629*/INTERSCOPE (12.98/18.98)  THE MARSHALL MATHERS LP 1 w | 14 | SOUNDTRACK HOLLYWOOD 162241 (17.98 CD) DUETS | 102
141 | 137 | 97 | 10 | RO AR wsmciosm sy WOWWORSHP GREEN: TODAYS 30 MOST POWERFULWORSHIP SONGS | 78 188 | 158 | 144 | 96 | DESTINY'S CHILD A’ COLUMBIA69870+/CRG (12 9BEQ1898)  THE WRITING'S ON THEWALL | 5
NEWP | | | STEREOMUD LOUD/COLUMBIA 85483/CRG (12.98 EQ CD) PERFECT SELF | 142 189 | 169 | 148 | 14 gmso%vtiu'fsgoﬁ&:u1_98/13‘98) WORLD WRESTLING FEDERATION: WWF THE MUSIC VOLUME 5 | 7
143)] NEWDP| 1 | SYSTEMATIC TMCELEKTRA 62595/EEG (11.98 CD) IR} SOMEWHERE IN BETWEEN | 143 190 | 130 | — | 22 | MARK KNOPFLER WARNER BROS. 47753 (18.98 CO) SAILING TO PHILADELPHIA | 60
144 | 121 | 106 | 25 | K-CI & JOJOA MCA 112398 (12.98/18.98) X| 20 11 | 81 | 155 B BEN HARPER AND THE INNOCENT CRIMINALS ey
145 | 123 | 127 | 11 | DAFT PUNK VIRGIN 49606* (12.98/18.98) DISCOVERY | 44 IRGIN00795](22:9B1CD)
146 | 108 | 99 5 R O] T T empp———— l—— THE SNEAK ATTACK | 43 192 | 188 | 151 | 32 | THIRD DAY @ ESSENTIAL 106707Z0MBA (10.98/16.98) OFFERINGS: A WORSHIP ALBUM | 66
147)| 152 | 149 | 80 | DR. DRE A° AFTERMATH 430486*/INTERSCOPE (12.98/18.98} DR. DRE — 2001 2 AN = 3 COWBOY JUNKIES LATENT 431020120 (17,98 CO) Ol BT
148 | 127 | 132 | 31 | SOUNDTRACK A CoLUMBIA 61064/CRE (12,98 EQ/15.98) CHARLIE'S ANGELS 7 194 | 185 | 165 | 26 | RASCAL FLATTS LYRIC STREET 16501 1/HOLLYWOOD (11.98/17.98) RASCAL FLATTS | 122
149 | 131 | 136 | 24 | XZIBIT A LOUD/COLUMBIA 1885¢CRG (12.98 EQ/18.98) RESTLESS | 12 195 | 155 | 105 | 8 ?O'EHMCB.E@?S&&ET(EE@ é‘sz‘;Hg%)E SIEERREAROA LIVE IN NEW YORK CITY | 5
150 | 118 | 101 | 8 BIG PUN LOUD 1963*/CRG {12 .98 EQ/18.98) ENDANGERED SPECIES 7 196 | 182 | 169 | 27 | DAVEHOLLISTER @ DEF SQUAD/DREAMWORKS 45027&INTERSCOPE (1198/17.98)  CHICAGO ‘85... THE MOVIE | 49
151 | 140 | 131 | 19 | SAMANTHAMUMBA wib CARDIPOLYDOAM 549799/ NTERSCOPE (119817 981 BB GOTTATELLYOU | 67 197)| re-entry | 79 | SELINEDION A" cecaisce ALL THE WAY...A DECADE OF SONG | |
152 | 151 | 153 | 13 | NEW FOUND GLORY DRIVE-THRU 112338/MCA (8.98/12.98) i NEW FOUND GLORY | 107 198 | 186 | 168 | 71 | JAGGED EDGE A’ SO SO DEF/COLUMBIA 69862/CRG (12.98 EQ/18.98) J.E. HEARTBREAK 8
153 | 142 | 138 | 13 | DIRTY NFINITY 013557/UNIVERSAL (12.98/18.98) THE PIMP & DA GANGSTA | 88 199 | 164 | 183 | 28 | RICKY MARTIN A’ COLUMBIA 61394/CRG (12.98 EQ/18.98) SOUND LOADED 4
154 | 129 | 124 | 3 D.P.G. D.r.G. 100! (12.98/17.98) BB DILLINGER & YOUNG GOTTI | 124 RE-ENTRY | 18 | BOB DYLAN ® COLUMBIA 85168/CRG (17.98 EQ/24.98) THE ESSENTIAL BOB DYLAN | 67

TOP ALBUMS A- (LISTED BY ARTISTS)

112 14
2Pac 19
3 Doors Down 123
3w 77

Aerosmith 75

Alien Ant Farm 174
Gary Allan 121
American Hi-Fi 116
Sunshine Anderson 65
Jessica Andrews 111
A*Teens 136

Avalon 37

Backstreet Boys 110
Baha Men 166

Tne Beatles 51

Bee Gees 133

Big Pun 150

The Black Crowes 100
Blues Traveler 176
Bon Jovi 20,186
Brooks & Dunn 55
David Byrne 157

Aaron Carter 54
Case 38

Kenny Chesney 73
City High 34

Eric Clapton 108 Eve6 155 Jim Johnston 189
Cold 104 Eve 23 Syleena Johnson 139
Coidplay 84 JonB 129
The Corrs 138 ianbaciory MZ8 T Money 115
Nikka Costa 120 ReniiXME

Fuel 90 K-Ci&Jolo 144

Cowboy Junkies 193
Crazy Town 97

Nelly Furlado 33

Toby Keith 107
R. Kelly 72

Creed 69 gilIyG_iIn;ar%6113 Mark Knopfler 190
Daft Punk 145 Gglgg.? 135 Lenny Kravitz 70
Depeche Mode 27 KRS-One 146
- " Godsmack 92
Destiny's Child 3, 188 )
; f David Gray 71 Lifehouse 16
D!amond Rio 184 Lit Bow Wow 81
DICoR28 Bealiarperandiihelinnocent Lit Jon & The East Side Boyz 46
Celine Dion 197 Criminals 191 Limp Bizkit 25, 160
Dity 153 Jimi Hendrix 164 e
Disturbed 96 Hi-Tek 105 Jennite aL'o 63
Dixie Chicks 88 Faith Hill 98 L
DJClue 132 Dave Hollister 196 oy
D.P.G. 154 . Madonna 101
Dr.Dre 147 EIEY P Mark McGuinn 180
Dream 42 I”g‘.’ ;5. 29 Bob Marley And The Wailers 60
Bob Dylan 200 ndia.Are Angie Martinez 112
g Jagged Edge 198 Ricky Martin 199

rl::/ldisgys‘(r\:/lrgzr;mgnor Eliott 5 Jaheim 53 matchbox twenty 86
Eminern 140 = Janet 6 Dave Matthews Band 26
Enva 41 Jay-Z 161 Paui McCartney 12

i Joe 165 Donnie McClurkin 93

Sara Evans 67

Tim McGraw 22, 85
Megadeth 59

Moby 99

Montgomery Gentry 117
Mudvayne 125
Samantha Mumba 151
Musiq Soulchild 78
MxPx 128

Mystikal 175

Nelty 18

New Found Glory 152
Nickel Creek 172
Stevie Nicks 30
'NSync 126

Old Friends Quartet 159
Olivia 103

ORIGINAL CAST RECORDINGS
The Producers 183

O-Town 40

OutKast 52

Papa Roach 171
Pastor Troy 83
Plus One 170
Poe 168

Point Ot Grace 91

Project Pat 64

QB Finest 173
Queen Pen 134

REM. 24
Rascal Flatts 194
Redman 4
Remedy 169
Lionel Richie 181
LeAnn Rimes 109
JaRule 32

SCub7 177
Sade 79

Saliva 61

Jil Scott 80
Shaggy 21
Snoop Dogg 89
Stella Soleil 106

SOUNDTRACK
Ally McBeal: For Once In My Life
Featuring Vonda Shepard 48
Almost Famous 127
Bridget Jones's Diary 76
Charlie's Angels 148
Coyote Ugly 29
Duets 187

Exit Wounds — The Album 137
Josie & The Pussycats 95
Kingdom Come 163
A Knight's Tale 57
Moulin Rouge 8
O Brother, Where Art Thou? 43
Pearl Harbor 31
Remember The Titans 82
Save The Last Dance 156
Shrek 36
The Sopranos 179
The Sopranos: Peppers & Eggs 62
What Women Want 131

Britney Spears 130

Bruce Springsteen & The £ Street

Band 195

Stabbing Westward 47

Staind 1

Static-X 11

Stereomud 142

Sticky Fingaz 44

Sting 162

Sum 4l 35

Systematic 143

Tank 94

Tantric 74

Third Day 192

Tool 2

Train 13
Trick Daddy 50
Travis Tritt 114
Tyrese 10

uz2 58
Uncle Kracker 15

VARIOUS ARTISTS
The Family Values Tour 1999 167
Goin' South 102
Monster Booty 182
Now 5 122

Now 6 7
Songs 4 Worship — Be Glorified
124

Songs 4 Worship -— Shout To The
tord 119

WOW-2001: The Years 30 Top
Christian Artists And Hits 185
WOW Worship Green: Today's 30
Most Powerful Worship Songs 141

Weezer 9
Whiskeytown 158
Lee Ann Womack 39

Xzibit 149
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SATELLITE RADIO FACING TIME, MONEY CONCERNS

(Continued from page 1)

tantly, pay back the billions invest-
ed in them.

“It’s unlikely that these two
companies will survive in their cur-
rent form,” says Drew Marcus,
global co-head of media research
for Deutsche Banc Alex. Brown.
He is not alone in predicting that
significant changes will be neces-
sary for the two to survive.

“I think there’s a high likelihood of
the companies merging,” predicts
Kagan Media senior analyst Robin
Flynn. “Or with a third party,” adds
First Union Securities director Bish-
op Cheen, who says the one way that
this may not happen is if the compa-
nies “hit high penetration rates, quick.”

XM spokesman Chance Patterson
says the two satellite companies are
very careful not to speak about much
more than technical concerns, for fear
of violating Justice Department reg-
ulations. “We are working with Sirius
to develop an interoperable radio.
That’s all that’s in the cards.”

Sirius CFO John Scelfo agrees:
“The market is clearly big enough for
two players, no doubt about it.” Yet
he won't rule out the possibility that
an outside company might take a run
at one of the satellite radio providers.
“When we prove the market, there
might be various organizations
interested in ourselves or XM.”

Marcus says both Sirius and XM
need significant additional funding
to make it to the day they are prof-
itable, which both firms say could
take as long as three years.

When playing the complex game of
expectations with Wall Street, compa-
nies walk the fine line of bullishly sell-
ing their business model without over-
selling what they will achieve. During
an April 2 conference call with ana-
lysts, Sirius CEQ David Margolese at-
tempted to bring a dose of reality to
where Sirius will be by the end of the
year. “We have never publicly an-
nounced when we are commencing
commercial operations,” he said, con-
ceding that to meet the growth num-
bers that Wall Street has established
for 2001 and 2002, Sirius would have to
launch by fall. “If we don’t launch by
September for any reason, we will not
meet the numbers.”

With a nationwide driving test-
through planned for this summer in
the major markets, XM is slated to
launch late this summer or early
fall—a few months before Sirius.

And once the services are up and
running, Marcus says, there is still
the difficult task of convineing con-
sumers “to pay for something they
already get for free.”

Exactly how much consumers will
pay is still unclear. In May, Sirius
abandoned its price point of $9.95 per
month, raising its fee by $3 a month.
“We are highly confident that it will
be accepted without any hesitation,”
says Doug Wilsterman, Sirius VP of
receiver marketing. Internal studies
carried out by Sirius found that con-
sumers are actually willing to pay
more, perhaps as much as $15 per
month, for a satellite radio service. A
company report made last Septem-
ber found that raising its price by $3
would cost Sirius less than 1% of its
potential consumer base.

Scelfo is reluctant to say that the
Sirius price-hike gives XM the com-
petitive edge. “We're going to see
what the demand is, and we always

have the right to make amends if we
choose.” The same goes for the pledge
that all of its 50 music channels will be
commercial-free—unlike XM, which
will include up to five minutes of com-
mercials per hour.

ACCELERATING THE ROLLOUT

Recognizing that 40% of American
radio-listening occurs within the con-
fines of a car, both Sirius and XM have
sought from the very start to work
with the major automotive makers in
getting the new technology into cars.
It was so important to them that they
sweetened their deals by offering
spectrum space to car makers for new
telematic applications.

General Motors, together with its
Hughes Electronics division, has

‘Delays mean more
uncertainty, and
the mvestment
community has only
so much patience,
which has already
been tried.’

- BISHOP CHEEN,
FIRST UNION SECURITIES

invested $120 million in XM. “We
think it has great potential,” says
Rick Lee, executive director of
satellite radio services at GM. The
company has looked at eight inde-
pendent studies that predict XM will
have as many as 42 million sub-
seribers after five years. That would
make it the fastest-growing con-
sumer electronics business ever—
faster than cable TV or cell phones.

While some automotive industry
analysts on Wall Street privately say
they expect General Motors to acquire
XM if it shows promise, the company
denies it. Lee says, “There is no active
thought process in our company in
terms of taking a bigger role than the
one we already have with XM.”

Beyond its 18% ownership stake,
General Motors has been granted
some specific space on XM’s band-
width where it can start to offer inte-
grated functionality between OnStar
and XM, where data that would be
relevant to a driver could be sent via
XM satellite based on the car’s loca-
tion. “It’s only limited by your imagi-
nation,” Lee forecasts. “It gives us the
ability to do things we have never
been able to do, and it starts to allow
us to have a daily or hourly relation-
ship with the owners of our vehicles.”

Ford and Daimler Chrysler have
a similar arrangement with Sirius.
“We view it as valuable, but we don’t
view it as being as important as the
medium as a whole,” says Daimler
Chrysler director of telematics Jack
Withrow. Daimler invested $100 mil-
lion in XM 15 months ago, giving it
about 5% of the company; Ford also
holds a small stake in Sirius. With-
row says Chrysler research points
to satellite radio as being a well-
received medium. “We see it as
something that will be very popular
with customers, and we wanted it
not only to offer it to our customers
but to expand our business.”

In fact, Chrysler studies agree with
other research that suggests that any-
where from 20% to 40% of car buyers
would consider subseriber radio, since
most said they were frustrated with
the number of commercials and the
lack of variety on free radio.

While alliances with auto makers
should theoretically allow satellite
radio companies to put their rollouts
in the express lane, both Sirius and
XM have been stuck in first gear by
the slow-moving car industry.

When the satellite broadcasters
begin broadcasting later this year, GM
says XM’s broadeasts will be available
on only two Cadillac models, the De-
Ville and Seville sedans. Ford declined
to say in which models it would make
Sirius radio available, but said that it
may not be available in any models
until late 2002. Daimler Chrysler is not
planning to build any radios at the fac-
tory for some time. Instead, it will sim-
ply prewire its high-end models,
enabling dealers to install the option.
Although it won’t say which models
will be prewired, it is expected to be
about 20% of its models, with full roll-
out not occurring until 2004.

With millions invested by Wall
Street, Cheen says it is important for
both companies to stay on schedule
with their launch. “Delays mean more
uncertainty, and the investment com-
munity has only so much patience,
which has already been tried.”

Margolese had clearly hoped the
company’s efforts would go better.
Expressing some of his frustration
during an April conference call with
the investment community, he said,
“There’s obviously a perceptual dif-
ference of ‘lightning speed’ between
Detroit and New York.”

Yet, in recent interviews with Bill-
board, both the auto makers and satel-
lite radio firms were downplaying any
delays. “We are, for the most part, on
track from where we were a year ago
in terms of rollout timing and imple-
mentation,” Lee says. In the long
term, he says, XM radio may be in half
the cars that GM produces.

Like GM and Ford, Withrow says
that Daimler Chrysler has a financial
interest in moving quickly. “It’s right
on the timetable that we expected
going in. Frankly, we may be ahead of
the game in terms of getting things
into the [assembly] plant.”

It appears, at least initially, that
satellite radio will be an aftermarket
piece of equipment—a marketplace
that already sells 11 million car audio
systems annually. This is the way it
was always foreseen—and both
radio companies have struck distri-
bution deals with such major retail-
ers as Best Buy, Circuit City, and
Good Guys, where the radios will
retail for about $250.

No one wants to handicap Sirius’
or XM’s chances at success, and not
one of the car makers is willing to say
how long it will remain committed to
an express rollout of the technology.
But considering it took them nearly
20 years before FM radio was stan-
dard in every new car, auto makers
are clearly being more proactive
with satellite radio.

“We expect this to be success-
ful,” Withrow says. “We put $100
million into the company, and we
did so with good research and
analysis—so we don’t think it’s
going to be a bust.”

BETWEENTHE

BULLETS/

by Geoff Mayfield

CONTINUING THE CYCLE: Fans of baseball’s Chicago Cubs, a team
long lauded as loveable losers, were not surprised when the club recent-
ly dropped eight games in a row. The Cubs then turned an immediate
about-face, with a winning streak that was longer than the losing skid it
had just endured.

Similarly, although album sales for 2001 still trail last year’s pace by
almost 3%, the arrival of Staind’s Break the Cycle (Elektra) represents a
winning streak for music stores, extending the run of half-million-plus weeks
that have dotted this spring’s release schedule.

With a solid start of 716,000 units, Staind has the second-largest opener
of the year. Break the Cycle becomes the fourth album in five weeks to top
The Billboard 200 with a 500,000-plus start, surpassing the recent triumphs
of Destiny’s Child (663,000 units), Janet Jackson (605,000 units), and last
issue’s king of the hill, Tool. The only 2001 album to open with a larger sum
has been Dave Matthews Band’s Everyday (RCA), which led the list with
733,000 units in the May 17 issue. Add in the multi-act Now 6 compilation,
which had two 500,000-plus weeks, and the first five months of the year
have seen six albums start above the half-million milestone.

STEEP SLOPES: So, with the recent flurry of big titles, why are
album sales off last year’s pace? The answer is as easy as 1-2-3, the
three in question being ’N Sync, Eminem, and Britney Spears. Those
three acts were the only ones to enjoy half-million-plus openers dur-
ing the first half of 2000, but each did so with historic numbers. 'N Syne,
of course, had the once-unthinkable 2.4 million-unit start, while Eminem
raised the bar for solo acts with 1.76 million, and Spears set the female-
artist record with her 1.3 million-unit week.

Right now, we're fighting through the thick of 2000’s huge numbers. Last
week, when Tool had 555,000 units, stores were competing with the 2000
frame that saw Spears’ million-plus sum. This week, Staind leads the uphill
charge against the week when Eminem arrived with a total more than twice
the size of the current chart-topper. Thus, music merchants are further
behind now than they were two weeks ago.

Making matters worse, Staind has the only album above 200,000 units
this week. At this point last year, the chart had Spears at No. 2 with
612,500 and Matchbox Twenty opening at No. 3 with 365,000 units.
With a 64% second-week decline, not uncommon for a rock band that
starts with a loud number, Tool is this week’s runner-up with 197,500,
while the latest by Destiny’s Child, down 21%, has its first week below
200,000 units (No. 3, 175,000).

"N Sync was to provide relief before 2001 was half over, but its next
album has been bumped from June to July 24. A number of name acts will
invade the chart over the next few weeks, but it looks as though music
stores will have to try to make up the difference with albums that—keep-
ing with baseball parlance—resemble solid doubles and singles rather than
home runs or grand slams.

Coming Tuesday (5): Radiohead, with its first album since last year’s
Kid A, which opened at No. 1 with 207,000 in its first week; along with St.
Lunatics, which is a spinoff of last year’s six-times-platinum rookie Nelly;
and the sophomore outing by Jessica Simpson, whose first album went
double platinum. New efforts from Blink-182 and Sugar Ray arrive June
12, while June 19 offers new efforts from Sisqé, Stone Temple Pilots,
311, Luther Vandross, and Mandy Moore, as well as the soundtrack from
the John Singleton film Baby Boy, starring Ving Rhames, Tyrese, and
Snoop Dogg. A big hip-hop slate comes June 26 with new albums from
Jagged Edge, Eminem’s group D-12, Beanie Siegel, and tha Liks (for-
merly tha Alkaholiks).

BRIGHT MOMENTS: Beyond Staind, three other acts in The Bill
board 200’s top 20 have career-high weeks. Two, Static-X and the afore
mentioned Tyrese, are sophomores, with the latter bowing at No. 10 on
91,500 units. That’s seven rungs higher and 25,000 units bigger than the
best week of the R&B singer’s *98 debut. But Static-X shows even more
growth, as the hard-rock band’s "99 release peaked at No. 107. Although
Redman’s 1999 album with Method Man began at No. 3 with 254,000
units, his new Def Jam effort Malpractice is the first of his five solo albums
to reach the big chart’s top 10. It opens at No. 4 with 147,500 units.

MEMORABLE: In the wake of a May 25 Nightline segment about her
music’s posthumous popularity, Eva Cassidy, already one of the year’s
most-unlikely success stories both here and in the U.K. (Billboard, Jan. 20
and March 10), realizes her biggest U.S. sales week. Most conspicuous is
her Songbird (Blix Street), which flies 40-1 on Top Pop Catalog Albums
with a whopping 308% gain (19,000 units). Emerging as Amazon.com’s top-
seller, that title also re-enters Top Internet Album Sales, while the more
recent Time After Time (Blix Street) and No Boundaries (Renata) hit Top
Independent Albums at Nos. 15 and 42, respectively. The Washington,
D.C.-based singer died of cancer at age 33 in 1996 without a clue that she
would ever be a big deal on both sides of the Atlantic.
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SAM PHILLIPS OFFERS GENTLE TOUCH ON NONESUCH RETURN

(Continued from page 1)

do again. I'm sort of glad that it didn’t
get promoted. The week it came out,
the head of A&R, the head of market-
ing, my product manager, everybody
quit the label. Omuipop sank.”

After the album’s release, Phil-
lips says she disconnected from the
world. She also detached from her
music career, which had started in
the Christian recording industry in
the mid-1980s, when she was
known as Leslie Phillips. (She
veered into the pop realm in 1988
with Indescribable Wow, the first
of the four Virgin albums.) This
separation, in addition to many of
Phillips’ reading choices, influenced
the style of Fan Dance.

“I became much more interested
in the process than the result after
watching all that I've watched the
last 15 years,” Phillips says. “I was
reading Colette’s Vagabond. In it,
the main character is a music-hall
performer at the turn of the centu-
ry. She's constantly on tour. She's
tired. She'’s not making it. She’s
more interesting than if Colette had
chosen a musical star to write about.
That was this record—very inter-
ested in the process, the songs.”

Referring to actress Louise
Brooks, Phillips adds, “I hate to par-
aphrase her, but in her biography, she
talked about the fact that the deci-
sions she made in her career weren’t
made by some ambition or business
sense. Her decisions were made
because of love. I can relate to her on
that. I feel the same.”

A similar point of view led None-
such to sign Phillips, according to
label senior VP David Bither. “I've
admired her music for at least 10

Visit Billboord. com for exclusive
livar reviews of Sting and tha Detroit
Eiectronic Music Fastival

Exclusive
Album Reviews
Pate Rock
“Patestriumentois”
{Banl Genermtion?
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years,” going back to her 1991
album, Cruel Inventions, he says.
What brought them together was a
project Bither had been working on
with Phillips’ husband/producer, the
widely esteemed T-Bone Burnett
(mastermind of the hit O Brother,
Where Art Thou? soundtrack).

“We had lunch in Los Angeles, and
as we left, T-Bone gave me six or
seven songs that Sam characterized
as demos,” Bither says. “I listened to
them obsessively for a week and said,
‘T'd love to put this out.””

Bither specifically points out that
this Phillips album is easy to love,
despite and perhaps because of its
overall brevity. “This harks back to
records that a certain generation
grew up listening to, when records
were 16 or 18 minutes a side. While
there are 12 songs [on Fan Dancel,
as soon as it’s done, you want to lis-
ten to it again. I don’t think anyone
will feel shortchanged by that. To
the contrary, there is a kind of ener-
gy attached to this record.”

Fan Dance (the songs of which
are published by Eden Bridge
Music) conveys this feeling due to
the star’s intimate way with vocal
melodies and astute taste in musical
cohorts. Along with Burnett’s con-
tributions as producer and bassist,
Gillian Welch provides additional
vocals and Van Dyke Parks creates
string arrangements for “Wasting
My Time” and plays harpsichord on
“Taking Pictures.” Guitarist Marc
Ribot and drummer Carla Azar
round out the musical team.

Such tracks as “How to Dream”
showcase Phillips’ individual knack
at creating riveting melodies and
lyrics. “There’s obviously some-
thing that I feel compelled to com-
municate that I can’t help, for bet-
ter or for worse—that’s what ‘How
to Dream’ is about,” she says. “It
talks about the secret that I can’t
hide. It’s talking about being a
writer or writing songs. It’s an odd
thing that we do, this weird com-
pulsion to reveal things.”

Nonesuch plans to woo audiences
to the WE A-distributed project
with a combination of radio, retail,
Internet, and tour promotions.
Peter Clancy, VP of associated
labels for Nonesuch, says that the
first line of approach for radio will
involve triple-A, NPR, and college
stations. A promotional single will
be shipped out a month before
street date, though the song has not
yet been selected. Nonesuch will
also work with such major retailers
as Borders Books & Music, Barnes
& Noble, Tower Records, Virgin

as with independents through lis-
tening stations, advertising, and vis-
ibility programs.

In addition, Nonesuch is in the
midst of building a Web site for
Phillips and is exploring a campaign
that would include e-cards, Web
chats, and online acoustic perform-
ances. A tour, to be booked by
Frank Riley, is in the planning
stages for the fall.

Early radio reaction has been pos-
itive. Martin Bandyke, musie direc-
tor of public radio station WDET
Detroit, says he fully expects to add
tracks from Fan Dance to the playlist
“out of the box, especially since it’s
been such a long time since [Phillips]
released an album. I think she’s an
artist of distinction, not afraid to take
chances, market be damned. That’s
the type of artist we enjoy playing.”

Likewise, Rita Houston, music
director for triple-A WFUV New
York, says she is looking forward to
the release. “We've had a great his-
tory with Sam Phillips. She makes
the kind of albums that are dead cen-
ter of what we are about—intelligent,
well-crafted songs for smart adults.
She’s that sort of interesting artist,
who with each album goes to a new
level. It’ll be a big record for us.”

Retailers have a mixed reaction
about the album’s overall appeal,
although numerous chains will fea-
ture the title in their stores. Eric
Keil, VP of South Plainfield, N.J.-
based Compact Disc World, says, “I
don’t know how much interest there
will be, because it has been so long.
There are some major artists that
would stand after a five-year layoff.
Someone like this who is a fringe
artist, who knows if anyone will
care? But Nonesuch is a very
chance-taking label.”

Andy Sibray, pop buyer for the
Ann Arbor, Mich.-based Borders,
says that he’s confident in Fan
Dance. “This will appeal to her
longtime fans,” he says. “It’s more
stripped-down than Omnipop but
still conveys her unique sound. I'm
planning on featuring it in our new
releases section. We’ll probably
have it in listening stations as well.”

While Phillips is bashful about any-
thing like overtly encouraging con-
sumers to purchase the album, there
is no doubt that she’s especially proud
of Fan Dance. “I found myself
shamelessly giving out copies of this
record,” she says. “I've never done
that. But probably very few people
should buy this. I really didn’t build
this record like a stadium, to say a lot
to a lot of people. It’s really a little
bungalow or salon that is meant to

Spirit of Corned Beef. The Blind Boys of Alabama recently performed on Late
Show With David Letterman and afterward shared a meal with colleagues at
New York's Stage Deli. Pictured, from left, are Chris Goldsmith of the Rosebud
Agency; guitarist David Lindley, who played on the act’s new Spirit of the
Century album (Real World); Blind Boys manager Charles Driebe; guitarist Joey
Williams; friend Henrietta Musselwhite; and harmonica player Charlie Mussel-
white, who also played on the album.

newsline...

LAURYN HILL, Mare Anthony, and Luther Vandross are among the artists set
to perform at a charity concert to benefit earthquake victims in El Salvador
and India. The concert, organized by the new nonprofit charity Aftershock,
will take place July 29 at San Jose, Calif.s Compaq Center. Quincy Jones,
Clive Davis, and MTV Networks chairman/CEO Tom Freston are among
the industry heavyweights who have lent their names in support of the con-
cert. According to Aftershock founder Mickey Shapiro, there are ongoing dis-
cussions to televise the concert via a TV deal to be announced.

CARLA HAY

TRISHA YEARWOOD has reached a settlement in a federal lawsuit she filed
March 6 in U.S. District Court in Nashville to prevent singer Michael J.
Young from selling a demo Yearwood recorded prior to becoming a star
(Billboard, March 24). Young (aka Michael J.) has been selling Yearwood’s
demo of the song “Love What “Ya Do to Me,” mixed with his own vocals, as
a “‘dance duet” on his Web site. The Columbus, Ohio-based Young, who co-
wrote the song with Curtis Rucker, hired Yearwood to record the demo in
1990. While Yearwood's attorney, Denise McIntosh Stevens of Loeb & Loeb
LLP, says the settlement is subject to a confidentiality agreement, an order
signed by the judge May 25 requires that Young and his associates “will
not manufacture, distribute, sell, advertise, or exploit in any manner the
recording of the song . .. or any version of the song embodying the vocal per-
formance of Trisha Yearwood.” PHYLLIS STARK

OM RECORDS has announced the launch of its own independent hip-hop
imprint, Deep Concentration Recordings. The San Francisco-based
label, founded by Om Records president Chris Smith, has already
signed such underground acts as Boston’s MASPYKE, Oakland, Calif.’s
Mission:, Atlanta’s Mass Influence, and New York’s Sight Beyond Light
to 12-inch distribution deals. RASHAUN HALL

VIVENDI UNIVERSAL bought 16.9 million of its shares that the Bronfman fam-
ily sold May 29 in an effort to diversify its investment portfolio. The aver-
age price per share was 75.1 euros ($64.36). Edgar Bronfman, who has
served as Vivendi vice-chairman since the company’s purchase last year of
Bronfman-controlled Seagram, said his family doesn’t plan to sell any addi-
tional shares this year. The Bronfman family remains Vivendi’s largest
shareholder, with about 33 million, or 6.1%, of the company’s shares.
MATT BENZ

"Better Day” Megastores, and Best Buy, as well  seduce people one at a time.”
(Razar & Tie) LAUNCH MEDIA says it has secured $2 million in short-term debt financ-
- o . ” . .
Gontinantal Drifters m BPI COMMUNICATIONS INC. * President & CEO: John B. Babcock Jr. Execuive Vice Presidents: Mark Dacey | | 2 LS lmay;‘r -medu.illgom.pany S can;_:e}ed it lgle Vl(ﬁﬂ]y
“Bettar Day” {Media Group), Robert J. Dowling {Film & TV Group), Howard Lander (Music & Literary Groups) ® Senior Vice Presi announced plans for $5 million in convertible-note financing. Elisa Mail-

man, VP of investor relations, says the new deal does not affect Launch’s
stated goal of achieving profitability on the basis of earnings before inter-
est, taxes, depreciation, and amortization (ebitda) for the third quarter
of this year. The company declined to disclose any further details.

MATT BENZ

dents: Paul Curran (Consumer Group), Robert Montemayor (Circulation & Databases) ¢ Vice Presidents: Debbie

{RDZDF &Ti BJ Kahlstrom (HR), Glenn Heffernan (Books), Deborah Patton (Communications) ® Chairman Emeritus: W.D. Littleford

W VNU BUSINESS MEDIA * President & CEO: John Wickersham, Senior Vice President/Business Development:
Greg Farrar, Chief Financial Officer: Joseph Furey, President, VNU Expostions: James Bracken, President, YNU
eMedia: Jeremy Grayze!
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THE LATIN RECORDING ACADEMY has selected Hispanic Broadcasting Corp.
(HBC) and Viacom’s Westwood One radio network as its official Latin
Grammy radio network. The two will partner to provide worldwide radio
coverage for the annual Latin Grammy Awards, which will be broadcast
Sept. 12 from Miami. HBC has also agreed to produce a series of syndicat-
ed specials leading up to the Grammy Awards broadcast. Westwood One
will have exclusive international distribution rights to the show.
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AN UPDATE ON BBMG EVENTS & HAPPENINGS

The Billboard New Talent Dis-
covery Contest returns this year,
offering the chance for one lucky
amateur dance music act to win a
coveted performance slot during
the Billboard Dance Music Sum-
mit 2001.

To enter. contestants must visit
www.billboard.com/events/dance/

Billboard Seeks Entrants
For Dance Music Contest

New York City, and receive com-
plimentary registration to the
entire Dance Music Summit, July
24-26 at the Waldorf Astoria in
New York. In addition, five hon-
orable mentions will be chosen
and announced in Billhoard and
will also receive complimentary
admission to the Dance Music

contest.jsp to ob-
tain all official
rules and download
the contest sub-

mission form,
Completed forms should then be
returned along with one song on
cassette or CD, a bio, a photo of
the performer, and a check for
$75 (made payable to Billboard)
to Michele Jacangelo, Billboard,
770 Broadway, 6th floor, New
York, NY 10003. All entries
should be received by June 29,
2001.

Entries will be judged by Bill-
board dance music editor Michael
Paoletta and members of the
Dance Music Summit Advisory
Committee and winners will be
announced July 9. The winning
act will perform one song live (to
a track) on July 26 at a venue in

Summit.

Now in its
B:IImco eighth year, the

Billboard Dance

Music Summit will

again unite artists, record label
executives, producers, remixers,
managers, DJs, and others, for an
in-depth look at the trends and
critical issues facing the global
dance music scene. The confer-
ence also includes a revamped
trade show and nightly events
featuring some of the biggest
names in dance music.

For general information, con-
tact Jacangelo at 646-654-4660 or
visit www.billboard.com/events.
For registration and group dis-
counts, contact Phyllis Demo at
646-654-4643. For sponsorship
information, contact Cebele Rod-
riguez at 646-654-4648.

Honor Student The Billboard Endowed Scholarship, one of Berklee CoHege of
Music’s most prestigious awards, was presented to student Alisa Miles, center,
a talented vocalist and dual major in music education and music business at
Berklee College of Music in Boston. This annual scholarship honors a graduat-
ing senior who demonstrates exceptional musical talent and professional prom-
ise. The award was presented to Miles at Berklee’'s 2001 commencement cere-
mony on May 12 by Billboard editor-in-chief Timothy White, left, and Berklee
College of Music president Lee Eliot Berk, right.

Alien Ant Farms Jacko’s ‘Griminal’

WHEN MICHAEL JACKSON RECORDS a song,
his version is usually so definitive that other artists are
reluctant to cover him. That may explain why we haven't
seen 21st-century versions of “Thriller.” “Bad,” or “Black
or White.” But every once in a while, someone is bold
enough to remake a Michael Jackson song, and when
they do, chart success is not far behind.

In 1980, Johnny Duncan and Janie Fricke changed

the gender of “She’s out of My Life”  _
and had a No. 17 country hit with
“He’s out of My Life,” just three
months after Jackson’s original
debuted on the Hot 100.

Femme trio SWV took Jackson’s
No. 7 hit from 1983, “Human
Nature,” and incorporated it into
“Right Here.” The resulting merg-
er entered the Hot 100 10 years to
the week after the original debuted and bested Jackson’s
single, peaking at No. 2. On the R&B chart, the SWV
single spent seven weeks at No. 1, again topping the orig-
inal, which only managed to reach No. 27.

This issue, a 13-year-old Jackson song enters the
Modern Rock Tracks chart. Alien Ant Farm has its
second chart entry (following “Movies,” which peaked
at No. 19 in March) with a remake of “Smooth Crim-
inal,” a track from Jackson’s Bad. The cut from the
Farm’s New Noize/DreamWorks debut, ANTolo-
gy, is new at No. 35.

While there haven’t been a lot of remakes of Jackson’s
solo recordings, the Jackson 5 haven't suffered for cover
versions. Lil’ Romeo’s “My Baby” (Soulja/No Limit/Pri-
ority), based on the first Jackson 5 single, “I Want You
Back,” is currently No. 1 on Hot 100 Singles Sales and
Hot Rap Singles.

BEAT.

by Fred Bronson

R&BRIT When you think of homegrown Brltlsh
music, you don’t necessarily think of R&B. but the U.K.
has sent the U.S. a number of R&B artists over the
years. Acts such as Eternal, Mark Morrison, and
Imagination have all scored on Hot R& B/Hip-Hop Sin-
gles & Tracks. Some British artists have even topped
the Billboard R&B chart, including Loose Ends, Ruby
Turner, and Lisa Stansfield.

The latest import to hit pay dirt
on the U.S. R&B chart is the crit-
ically acclaimed Craig David, who
blasts onto Hot R&B Singles Sales
at No. 9 with the song that estab-
lished him at home, “Fill Me In”
(Wildstar/Atlantic). On the main
R&B singles chart, “Fill Me In” is
the Hot Shot Debut at No. 43.
And, on the Hot 100, “Fill Me In”
enters at No. 69. “Fill Me In” is tied with Destiny's
Child’s “Survivor” as the second-highest debuting
title of 2001 on the R&B chart. The highest-debuting
single of the year is “Keep It Real” by Kelli Mack,
which debuted at No. 38 the week of May 26, fell to No.
79 last issue, and is now off the chart.

THE RE THERE: Faith Hill’s recording of Diane
Warren'’s “There You'll Be” (Hollywood/Warner Bros.)
from Pear! Harbor is easily the composer’s highest-
charting single of 2001. It is also Warren's highest-rank-
ing song on the chart since Christina Aguilera took “I
Turn to You"” to No. 3 in July 2000.

Just counting movie tunes, “There You'll Be” is
Warren’s biggest hit since ’N Sync and Gloria
Estefan sent “Music of My Heart” to No. 2 in
October 1999.

Billboard Dance Music Summit
‘aldorf Astoria ® New York City e July 24-26

Billboard/BET R&B Hip-Hop Conference & Awards
New York Hilton ¢ New York City ¢ August 28-30

Billboard/Airplay Monitor Radio Seminar & Awards
Eden Roc Hotel ® Miami Beach e October 4-6

Billboard Music Video Conference & Awards
Beverly Hilton ® Beverly Hills ¢ October 31-November 2

For more information contact Michele Jacangelo at 646-65%4-4660,
email bbevents@billboard.com, or visit www.billboard.com/events.

Visit our Web site at www.billboard.com
E-mail: sbell@billboard.com

NARIKET WATCH

A WEEICKLY NATIONAIL WVMUSIC SALES REIFOIRT

YEAR-TO-DATE YEAR-TO-DATE
OVERALL SALES BY

UNIT SALES ALBUM FORMAT

2000 2001 2000 2001
TOTAL 310,510,000 292,921,000 (DN 5.7%) CcD 258,139,000 256,677,000 (UP 1.8%)
ALBUMS 285,517,000 277,673,000 (DN 2.8%) CASSETTE 32,727,000 20,455,000 (DN 37.5%)
SINGLES 24,993,000 15,248,000 (DN 39%) OTHER 651,000 541,000 (DN 16.9%)

3
OWVERALL AL ESLIIIVI SINGLES
CLOANETYT SALES SALES SAL ESsS

THIEIS WEEMK

13,780,000

LAST WEENK

13,341,000

CHANGE
UP 3.3%
THIS WEENK
2000
15,968.000

CHANGE

DOWN 13.7%

TOTAL YEAR-TO-DATE SINGLES SALES BY STORE TYPE

2000
CHAIN 12,276,000
INDEPENDENT 3,848,000
MASS MERCHANT 8,778,000
NONTRADITIONAL 91,000

ROUNDED FIGURES

THIEIS WEERM

13.158,000

LLAST WEEK

12,732,000

CHANGE
UP 3.3%
THIS WEENK
2000
15,115,000
CHANGE

DOWN 12.99%

THIEIS WEEMK

622,000

LAST WEEM

609,000

CHANGE

UP 2.1%

THIIS WEEM
2000

853.000
CHANGE

DOWN 27 .1%

2001 CHANGE
7,459,000 DN 39.2%
3,018,000 DN 21.6%
4,676,000 DN 46.7%

96,000 UP 5.5%
FOR WEEK ENDING 5/27/01

COMPILED FRONM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SOU I
SALES REPORTS COLLECTED., COMPILED, AND FPROVIDED BY IIII

ndScan
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WORLD MUSIC

Our annual World music spotlight focuses on World fusion, Celtic music, and the broader
definition of World being adapted by a new array of sub-genres. We'll highlight new
releases, up and coming acts, and recap World music on the charts to date.

Reserve your ad today!

issue date: july 7 e+ ad close: june 12

Michelle Wright 323.525.2302 « mwright@billboard.com

s

GREECE

Billboard's Greek Music spotlight
returns with and in-depth look at
this evolving market. We survey the
country's top artists, iabels, and
music executives, Greek music on
the charts. and take a look at
some of the leading mporters of
Greek repertoire.

Call now!

issue date: july 7
ad close: june 12

Christine Crinetti 44.207.420.6072

r o
DANCE/ELECTRONIC

Our annual Dance and Electronic
Music spotiight coincides with the
2001 Billboard Dance Music Summit
and includes coverage of the
European Dance music scene, an
expanded look at Electronic music.
a year-to-date Dance album
recap chart, and much more!
Don't be lef* out!

issue date: july 14
ad close: june 19

Andy Anderson 64£.654.4692

e T
EARTH, WIND & FIRE
30TH ANNIVERSARY

Billboard salutes this legendary
group’s illustrious 30 year career,
new album, world tour and the
release of their documentary DVD.
We review 3 decades of E W&F
hits, provide a Q& A with the
band. and gather special
tributes from music community.
Join the celebration!

issue date: july 14
ad close: june 19

Andy Anderson 646.654.4692

K cchinetti@eu . billbcard.com / \ aanderson@billboard.com j \ aanderson@billboard.com J
; LATIN MUSIC BUYERS GUIDE - Issue Date; Aug 8 » Ad Close: June 20 STYX: 20 YEARS OF #1's - Issue Date: August 4  Ad Close: July 10
E SITES & SOUMDS IIl - 1ssue Date: July 28« Ad Close: July 2 AUSTRALIA - Issue Date: August 4 » Ad Close: July 10

MTV'S 20°H ANNIVERSARY - Issue Date: July 28 Ad Close: July 2 ETTA JAMES - Issue Date: August 11 o Ad Close: July 17

London
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New York
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Los Angeles
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