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Indies Remake Nashville’s Image

Firms Facus On Music

BY PHYLLIS STARK
NASHVILLE—While many of the
major labels have been closing their
doors here—Virgin, Giant, and At-
lantic among the most recent exam-
ples—a flood of
new independent
labels hopes to fill
the void with a
lower-budget al-
ternative.

In interviews
with executives
at the new indies,
one theme emer-
ges again and again. Most say their
labels were barn out of a belief in a
particular artist and a desire to
make the record business be, once
again, primarily about bringing

(Continued on page 95)

LEIGH

Ghet Atkins Remembered

Ghristian Labels Rise

BY DEBORAH EVANS PRICE

NASHVILLE—Contemporary
Christian music has become one of
the fastest-growing musical genres
—and a large percentage of that
burgeoning market is occupied by
independent labels. As Christian

music sales figures soar—up by
17% in the first quarter, according
to SoundScan—a whole new gen-
eration of Christian indies is
thriving in Nashville.

Now that such once-mighty
indies as Reunion and ForeFront
Records have become part of the

(Continued on page 94)

New Genres Take Root

BY RAY WADDELL
NASHVILLE—For non-country
labels, Nashville’s 615 area code holds
a certain stigma. But increasingly,
independent labels have transcended
that problem, tap- =
ping into a vital
creative commu-
nity and a strong
music-business
infrastructure.
Jazz, classical,
modern-rock,
hip-hop, roots,
and folk labels
based in Nashville are all finding
success today. Most label heads
acknowledge that they face chal-
lenges of perception, but the qual-
ity of life in Music City and the
(Continued on page 95)

BROWN

INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO, AND HOME ENTERTAINMENT

BY JILL PESSELNICK
LOS ANGELES—With an unbri-
dled, unflinching style that examines
the gritty economic and
social reality of middle-
American life, John
Mellencamp has turn-
ed themes of travail
and isolation into rock-
n’roll songs that you
can sing and dance to.
His folk-edged lyrical
honesty, combined with
propulsive, guitar-driven
| melodies, has spawned
not only 11 platinum or
multi-platinum albums
but also 21 top 20 singles,
including the No. 1 ‘Jack and Diane” and
No. 2 hits “Hurts So Good” and
“R.0.C.K. in the U.S.A.” He has also

MELLENCAMP

Razzle Dazzle Sparks

JULY 14, 2001

Mellencamp Named 2001
Gentury Award Honoree

devoted his time to such issues as the
plight of family farmers through his co-
founding of Farm Aid.

For his 25 years of
distinguished creative
achievement, Mellen-
camp has been named
the recipient of the
2001 Billboard Centu-
ry Award. The Centu-
ry Award—the high-
est Billboard honor,
named after the pub-
Iication’s 100th an-
niversary in 1994—is
given annually to an
artist who has not
received the wider

recognition he or she merits.
“John Mellencamp is arguably the

(Continued on page 105)

Leukemia Drug IS Triumph

As A ‘vountry Gentleman’

BY WADE JESSEN
NASHVILLE—The late Chet Atkins is being remembered
by his friends and fans in the music industry as an innova-
tor whose peerlebs guitar skills graced countless recordmg<
and whose keen business in-
stincts were central to Nashville’s
evolution as a world-class music
center. Atkins, 77, died June 30 at
4 his home in Nashville after a
§ lengthy battle with cancer.
Long considered “Mr. Guitar,”
{ Atkins was one of the most influ-
ential instrumentalists, produc-
8 ers, and record executives of all
time. In recognition of his achieve-
1 ments, Billboard honored him
with its Century Award in 1997.
FFor the first 24 hours following his death, symbolic
tribute was paid to Atkins in the Ryman Auditorium
(Continued on page 104)

ATKINS

Broadway Gast Album Sales

BY WAYNE HOFFMAN
NEW YORK—New Yorkers like
to think they’ve seen it all,
but when Tom Hewitt strutted
down the escala-
tor in the Times
Square Virgin
Megastore—
wearing a leather
corset, fishnet
stockings, and
spike heels, sing-
ing a song about
being a “sweet transvestite”—
even jaded Manhattanites stopped
and stared.

Hewitt’s appearance was

KIMMEL

part of a May 17 in-store pro-
motion to launch RCA Victor’s
new Broadway cast recordmg of
The Rocky Horror Show, in which
_ he stars as Frank
= "N’ Furter. Fol-
lowing Hewitt’s
dramatiec
entrance, the
rest of the cast
peformed and
taught a few
hundred cus-
tomers—many decked out in
leather and lace themselves—how
to do the Time Warp, a dance

(Continued on page 96)

OFFENBACH

for 1.J. Martell Foundation

BY RASHAUN HALL

NEW YORK—When Tony Martell’s son, T.J., died of
leukemia in 1975 at the age of 21, Martell made a promise to
T.J’s physician, James F. Holland, to raise $1 million to fight
the disease so others wouldn’t have to suffer. To keep his
promise, Martell founded the
T.J. Martell Foundation for
Leukemia, Cancer and AIDS
Research. “It took us three
years,” Martell recalls, “but Founded by the Music Indusiry
we did raise a million dollars.”

thYet Holland told Martell G OOD

ere was much more work to
be done and urged him to WORKS
raise more money. “He laid a
guilt trip on me,” Martell says, “so I continued.”

The foundation helped develop Gleevec, a breakthrough
drug approved in May that cures a rare form of leukemia.
And it’s only the group’s latest triumph. With help from a

(Continued on page 48)

T.J. Martell Foundation
Jor Leukeniia, Cancer
and AIDS Research
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| SHAGGY

The Music Success Story Of The Year.
9,000,000 Albums Selc Worlldiwide,
Featuring The Hits “Angel” Ard “It
Wasn't Me.” #1 Singles And Album
Henors In 15 Countries includ ng The
U.S., UK, Australia, Canada, France,
Germary. Sweden, And Holland. On Tour
This Summer With Backstreet Boys.

 AVANT

Folfow-up Album To The Platinum
Smasa My Thoughts.

Novamber 2001

MOS DEF

New Solo Album From The Co-
Founder Of Black Star And Creator
0f The Gold Album Black On Both
Sides. ~

Coming Scon

BLINK-182

#1 Debut In The U.S., Canada And
Germany, #2 In Australia, #4 In The
UK. Italy And Switzerland, #5 In
France. Already Over 2,000,000 Sold
Worldwide. Foliow-Up To The
7,000,000 Selling Album Enema Of

The State. U.S. Tour Starts July 4th.

COMMON

Successor To The Breakthrough
Gold Album Like Water For
Chocolate.

November 2001

NEW FOUND GLORY

“Young Punks On The Rise” —
Rolling Stone. Current Album
Features “Hit Or Miss” & “Dressed
To Kill.” Over 400,000 Albums
Already Sold. On Tour This
Summer With blink-182.

K-C1 &J0JO

Over 8,000,000 Albums Sold In The
U.S. The Current Platinum Album
Includes The Hits “Crazy” And “All
The Things | Should Have Known.”

DARWIN'S WAITING ROOM

The Debut Atbum Qrphan Is
Both Heavy And Accessible,
“Thanks To A Refreshingly Firm
Grasp On Melody” — CM/. First
Single And Video “Feel So Stupid
(Table 9)" Ereaking Now.

Ta

NONPOINT

“A Dynamic Roller Coaster

0Of Sound... Well-Versed In The
Schooi Of Hard Recks.” —
Guitar World. Now On Tour
With Ozzfest 2001.

A-TEENS

Over 3,000,000 Albums Sold
Worldwide, Over 1,000,000 In The
J.S. New Co-Headlining Sold-Out
Tour With Aaron Carter.

D] SHADOW

The MCA Debut From The CriticaI/IAy
Acclaimed Artist Who Brought You

Endtroducing.

February 2002

RES

“Bridging Hip-Hop Sensibilities
With A Rock. Chick’s Cadence” —
XXL The Critically Acclaimed

Debut Album How | Do.




Over 14,003,000 Albums Sold
Worldwide, 4 #- Singles. The New
Album Featurimg “Family Affair,”
Produced By Dr. Dre.

August 2001

EAGLE-EYE CHERRY

The MCA Debut From The Multi-

Platinam Art:st Who Brought You The

Hit: Sir.gle “Save Tonight.”

October 2002

| JODECG]

LIVE

The R&B Supergroup With 3
Multi-Ptatinum Albums And Over
5,000,000 Singles Sold.

New Album Late 2001

KEKE WYATT

Soul Sista. The Debut Album,
Featuring “Used To Love.”

August 2001

17,000,000 Albums Sold Worldwide.

2 #1 Albums On The Billboard
200. 9 Top 10 Singles. New Album
Features The Song “Simple Creed.”

September 2001

| .LEONA NAESS

The Follow-Up To The Criticaliy
Acclaimed Comatised. “I Tried to
Rock You But You Only Rell” s
The First Single From The Album
0f The Same Name.

September 2001

THE CRANBERRIES

33,000,000 Aibums Sold Worldwide.

The MCA Debut Of The Legendary
Irish Band. New Album Wake Up
And Smell The Coffee Produced By
Stephen Street, Features The Single
“Analyse.”

October 2001

| MODIO

U.S. Debut Album From The
Worldwide Club Sensation,
Featuring The Million-Selling #1
Hit “Lady (Hear Me Tonight).”

September 2001
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VNU Restructures Key American Biz Unit

Marchesano and Lander Elevated To Top Of VNU Business Media

BY JIM BESSMAN

NEW YORK—Billboard parent VNU—the
Netherlands-based international media and
information company—has integrated its
American publishing houses BPI Communi-
cations and Bill Communications into one
entity and created a new management team.

Howard Lander, president and publish-
er of the Billboard Music Group and exec-
utive VP of BPI Communications, has been
named Chief Operating Officer of VNU
Business Media, a new position. Bill Com-
munications CEO Michael Marchesano now
becomes president/CEO of VNU Business
Media, succeeding John Wickersham, who
resigned last week.

According to VNU Inc. chairman/CEQO
Jerry Hobbs, the moves facilitate VNU’s
branding and communications initiatives to
both its customers and the financial com-
munity as a whole, while providing a more
streamlined and responsive organization.

Marchesano and Lander will hold the
same titles for the new unified publishing

group, VNU Business Publications, which
will be housed in Business Media together
with VNU Expositions and VNU E-Media.

Lander has been with BPI for almost 28

years, beginning his career as a reporter in

How To Gollect

BY PERRY RESNICK

Foreign broadcasters pay hundreds of
millions of dollars annually in performance
fees to foreign record companies and
artists. A significant portion of these fees
is attributable to performances by U.S.
artists. U.S. record companies receive their
share through local affiliates, such as Warn-
er Music U.K. or Sony Music Germany.
U.S. artists, however, may also be eligible
to receive a share of foreign performance
income.

Annually, about $85 million is collected
from broadcasters in the U K., $400 million
in Europe, and several hundred million dol-
lars in Japan. Income is also collected from
other territories, such as Canada and Aus-
tralia, and other sources, such as blank-tape
levies and CD rentals.

Any song recorded in a qualifying ter-
ritory is eligible to receive performance
income from that territory, as well as from
every other territory that mandates pay-
ments for broadcasting of sound record-
ings (reciprocal rights). Furthermore, any
artist who is a citizen or resident of a qual-
ifying territory is automatically eligible to
receive performance income, even if all
recordings were made in the U.S. “Quali-
fying territories” includes most countries
but excludes the U.S.

The following are specific examples of
how U.S. artists can receive foreign per-
formance income:

1) Recorded outside the U.S.: Many of
the Eagles’ hits were recorded in London.
Although the Eagles are U.S. citizens, all
songs recorded outside the U.S. are eligi-
ble to receive this income. In addition,
“live” recordings made outside the U.S.
(such as Bob Dylan or Cheap Trick’s Live
at Budokan albums) or any remixing done

LANDER

1973 for Amusement Busiiess in Nashville
and rising to publisher in 1980. He became
president of the Billboard Music Group in
1993 and, in 1999, added the responsibility
of the Literary Group. He also launched
SHOOT magazine, Airplay Monitor, and,

most recently, Billboard Bulletin.

Hobbs said, “Howard combines an almost
single-minded approach to the health and
profitability of the businesses with solid

journalistic and people insights.”

Billboard editor in chief Timothy White,
noting Lander’s stewardship of the Billboard
Music Group during the most profitable and
award-winning era in the 107-year history of
Billboard, commented, “A publication, or

specialized group of them, can be very good
without an effective publisher, but they just
cannot be great without the integrity, vision,
and backbone-enhanced support that only a
gifted publisher can provide. Howard is that
kind of gifted executive. With his well-
deserved new appointment as COO of VNU
Business Media, all of VN U’s business trade
media will be able to benefit from the superb
leadership the Billboard Group has enjoyed.”
Recalling the creation of new publications,
conferences, media events, and other enter-
prises capitalizing on BPI’s brands during his
tenure, Lander said the post he is leaving
was “the dream job of my career. It took a
special opportunity to pry me away: the
chance to work with Mike Marchesano, who
has paved an amazing path in the publishing
world, and reshape one of the world’s largest
media organizations. Additionally, Mike’s
mandate to stay close to our customers will
allow me to maintain the many friendships
and relationships I have forged in the music
and live-entertainment industries.”
Marchesano has been Bill Communications
CEO since August 1999. Previously, he held
a number of executive positions during a 22-
year tenure at BPA International, before
being named president/CEQ of BPA in 1994.

UEST COMMENTARY?

Foreign Performance Income

outside the U.S. for a locally released
recerding (a U.K. single) qualifies.

2) Non-U.S. citizen: In the band
Garbage, three members are U.S. citizens,
but singer Shirley Mansonis a U.K. citizen.
Manson qualifies to receive performance
income on all Garbage recordings, even if
recarded in the U.S. Furthermore, Manson
may be able to collect on behalf of the band
via a performer share agreement.

3) Non-U.S. resident: Tori Amosisa U.S.
citizen but a U K. resident. Amos qualifies
to receive performance income on all songs
recorded during her U.K. residency.

U.S. artists can join some foreign soci-
eties directly, but this approach can be dif-
ficult, time-consuming, and expensive. An
artist would have to apply to each society
separately or hire agents, who generally
charge 20%-25% of income earned. In addi-
tion, by joining local societies directly,
artists do not have a collective voice.

The Music Managers Forum believes
the most efficient method of receiving per-
formance income from numerous territo-
ries is to join an organization such as the
Assn. of United Recording Artists
(AURA) or the Performing Artists’ Media
Rights Assn. (P@MRA). Such performing
rights organizations are better able to
defend the rights of musicians by lobbying
foreign governments and using the lever-
age of their members to effect change.
P@MRA, however, generally represents
session musicians and only collects per-
formance income for U.K. citizens or per-
manent U.K. residents.

AURA is a U.K. nonprofit organization
that collects performance income, blank-
tape levies, and CD rental income from
most territories in Europe, Japan, Canada,
and Australia. AURA has distributed in

excess of 20 million pounds ($28.1 million) to
its members since 1996. AUR A's member-
ship consists exclusively of featured record-
ing artists and producers.

AURA has forged agreements with
numerous societies outside the U.K. to col-
lect these various types of income for its
members. Therefore, if a U.S. artist quali-
fies to receive U.K. performance income on
a specific song, AURA can collect per-
formance income for that song from other
territories as well.

AURA has also created a performer
share agreement, which makes it possible
to override the mandated splits when only
one member of a band is eligible or when
there are no session musicians on a song.

Another service AURA provides is pre-
audits of PPL (U.K.) distributions. This
means errors can be corrected before dis-
tributions are made to AURA members.

AURA is also working to collect a
share of VPL income for featured re-
cording artists. VPL is a sister organiza-
tion of PPL that has collected 20 million
pounds ($28.1 million) from broadcasters
for the broadcasting of videos. Major
record companies have received VPL dis-
tributions, but none of this income has
ever been distributed to artists.

The Music Managers Forum is the
U.S. representative of AURA. Member-
shipin AURA is free and can be rescind-
ed at any time upon 90 days’ notice. For
additional information, please contact
Perry Resnick at 212-765-7550 or e-mail
aura@adiglobal.com.

Perry Resnick, treasurer of the Music
Managers Forum-U.S., is a senior
manager with the Rascoff/Zysblat
Organization.

Commentaries appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily-I
those of Billboard or its management. Commentaries should be submitted to Commentary Editor, Billboard, 770 Broadway, New York, N.Y. 10003.
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VOLUME 113 *+ NO. 28

* THE BILLBOARD 200 *
# SONGS IN A MINOR * ALICIA KEYS * J

BLUES 61
“ SWEET TEA * BUDDY GUY * SILVERTONE

i

CONTEMPORARY CHRISTIAN 60
* UVE IN LONDON AND MORE... * DONNIE MCCLURKIN * VERTY

COUNTRY 58
* I'M ALREADY THERE * LONESTAR * BNA

]
GOSPEL
# LIVE IN LONDON AND MORE... * DONNIE MCCLURKIN * VERTY |

HEATSEEKERS
A SWORDFISH: THE ALBUM (SOUNDTRACK] 22
PAUL OAKENFOLD * WARNER SUNSET / FFRR

INDEPENDENT
4 PUT YO HOOD UP 79
LIL JON & THE EAST SIDE BOYZ * BME

INTERNET
* SONGS IN AMINOR * ALICIA KEYS 1

KID AUDIO
% TODDLER FAVORITES 81
VARIOUS ARTISTS * MUSIC FOR LITTLE PEOPLE / KID RHINO

THE BILLBOARD LATIN 50 ! 66
 MAS DE MI ALMA * MARCO ANTONIO SOLIS * FONOVISA

POP CATALOG 16
4 SONGBIRD * EVA CASSIDY * BLIX STREET

R&B/HIP-HOP l 49
# SONGS INAMINOR = ALICIA KEYS ° J |

REGGAE

Y ONE LOVE: THE VERY BEST OF BOB MARLEY AND THE WAILERS ' 61

BOB MARLEY AND THE WAILERS * TUFF GONG/ ISLAND |
WORLD MUSIC

* VOLUME 3: FURTHER IN TIME 61
AFRQO CELT SOUND SYSTEM o REALWORLD / NARADA

* THE BILLBOARD HOT 100 ° 98
% UREMIND ME * USHER * ARSTA

ADULT CONTEMPORARY 91
 THANK YOU * DIDO * ARISTA

ADULT TOP 40 91
* HANGING BY A MOMENT * LIFEHOUSE * DREAMWORKS

COUNTRY 56
% I'M ALREADY THERE * LONESTAR * BNA |
DANCE / CLUB PLAY '
* KEEP CONTROL 54
SONO * GROOVILICIOUS |
DANCE / MAXI-SINGLES SALES 54
4 SURVIVOR * DESTINY'S CHILD * COLUMBIA {
HOT LATIN TRACKS ‘ 64
* AZUL * CRISTIAN * ARIOLA L
R&B/HIP-HOP 51
U REMIND ME * USHER * ARISTA
|
. | 48
% MY BABY * LI ROMEO * SOULIA/NO LIMIT
+
ROCK /| MAINSTREAM ROCK TRACKS | 92
 IT'S BEEN AWHILE * STAIND * FLIP/ELEKTRA
ROCK / MODERN ROCK TRACKS 92

 IT'S BEEN AWHILE * STAIND * FLP/ELEKTRA
TOP 40 TRACKS

* LADY MARMALADE 91
CHRISTINA AGUILERA, LI KIM, MYA & PINK ¢ INTERSCOPE
— ==

* TOP VHS SALES *

THIS WEEK THIS WEEK THIS WEEK Bililiboori THIS WEEK THIS WEEK THIS WEEK
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Grand Ole Opry Loses ‘Dear Friend’ In Russell

BY PHYLLIS STARK
NASHVILLE—One of Johnny Russell’s
best-loved jokes was to walk his hefty
frame out onto the Grand Ole Opry stage
and ask the audience, “Can everybody see
me all right?” Proving that his folksy
humor can even transcend the limits of
technology, visitors to his Web site—
johnnyrussell.com—are immediately greet-
ed with a color photo of Russell asking,
“Can everybody click me all right?”

Singer/songwriter/comedian Russell—
an Opry cast member since 1985—died
July 3 in Nashville of complications from
diabetes. He was 61.

As an artist for RCA Victor, Russell
scored four top 20 hits between 1972 and
1975: “Catfish John,” “The Baptism of
Jesse Taylor,” “Rednecks, White Socks,
and Blue-Ribbon Beer,” and “Hello I Love
You.” He later recorded for 16th Ave.
Records, Polydor, Mercury, MGM, and
ABC Paramount. Last year, he released
the album Actin’ Naturally on Durham,
N.C.-based indie OMS Records.

Russell, a prolific songwriter, is perhaps
best-known in that field for penning Buck
Owens’ No. 1 hit “Act Naturally,” later
recorded by the Beatles in 1965 and as an
Owens/Ringo Starr duet in 1989. Russell’s
songs were also cut by Burl Ives, George
Strait, Bobby Vinton, Patti Page, George
Jones, Gene Watson, Loretta Lynn, Dolly
Parton, Dottie West, Jim Reeves, the
Statler Brothers, and
Vince Gill.

“Because of Johnny’s
modesty, hardly any of us
realizes his unbelievable
talent and the contribu-
tion he made to musie,”
says Garth Brooks, who
was inducted into the
Opry by Russell in 1990.
“Even in his last days, when everyone was
stopping by to try and cheer him up, it was
he who was making everyone else laugh.
He was a truly unselfish, sweet man.”

In a prepared statement, Opry GM
Pete Fisher said, “The Opry lost a dear

RUSSELL

friend in Johnny Russell. Johnny brought
his own irreplaceable brand of humor
and entertainment to the stage. His
warmth and laughter will be long
remembered by his Opry family.”

Russell died just three days after Chet
Atkins (see story, page 1), who once said
of Russell, “I think if you could find the
definition of country music in Webster’s
Dictionary, you would surely find songs
like ‘Rednecks, White Socks, and Blue-
Ribbon Beer,” ‘Catfish John,” and ‘The
Baptism of Jesse Taylor’ as some of the
finest examples of that definition.”

Russell, who had also suffered from heart
and kidney problems, was hospitalized for
the last few months of his life and under-
went a partial amputation of both legs April
17. His fellow Opry stars hosted a tribute/
benefit concert for him in March.

The funeral was held July 6 at Nash-
ville’s Grand Ole Opry House. Russell is
survived by a son, John Jr.; a daughter,
Julie Morris; four grandchildren; and
three great-grandchildren.
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D’Farrill’s Sound Survives

Composer, Arranger Was Latin Jazz Pioneer

BY STEVE GRAYBOW

NEW YORK—Arturo “Chico”
O’Farrill “was the Duke Ellington of
Latin jazz,” says Todd Barkan, the
late O'Farrill's manager and latter-
day record producer. “He was the
hidden architect of Latin jazz, the
first to bring the clave to big-band
music. By incorporating Latin
rhythms with American popular
music, he created a ripple effect that
can still be heard
today.”

The pioneering
Latin jazz trum-
peter, arranger,
and composer died
June 27 at age 79
of natural causes
in New York.

Born to an
upper-middle-class family in Havana,
O'Farrill first learned the trumpet
while in military school in Atlanta,
returning to Cuba with an ear for jazz
and then consorting with the Ameri-
can jazz musicians who made their
home there in the late 40s. Arriving
in New York in 1948, O’Farrill estab-
lished himself as a writer for such
bandleaders as Benny Goodman
(“Undercurrent Blues”), Stan Kenton
(“Cuban Episode”), and Machito
(Afro Cuban Jazz Suite). O'Farrill's
compositions mixed the dynamics of
Latin big-band dance music with the
complex harmonies of classical music.

From 1951 to 1954, O’Farrill
recorded his first dates under his

O'FARRILL

own name for jazz impresario Nor-
man Granz's Clef and Norgran labels
(Verve reissued these recordings in
1999 as Cuban Blues: The Chico
O’Farrill Sessions). In’565, O’Farrill
composed The Manteca Suite for
trumpeter Dizzy Gillespie.

The versatile, well-schooled O’Far-
rill eventually tired of being called
upon to write and record in the Latin
jazz style. Although he continued to
write music for other musicians
throughout the *70s, O’Farrill record-
ed nothing but TV commercials for
more than two decades.

In 1993, he arranged several songs
on David Bowie’s jazzy album Black
Tie White Noise, but it was not until
'95 that O’Farrill returned as an
artist, recording Pure Emotion for
the Milestone label. He frequently led
a band at New York’s Birdland club
until March of this year, and he fig-
ured in the recent acclaimed Latin
jazz film Calle 54.

Barkan notes that in the last years
of O’Farrill’s life, the musician “felt a
good measure of appreciation for his
contributions. The interest that sur-
rounded his work when he returned
to recording in the ’90s exceeded
everything that he had experienced
up until that point.”

O’Farrill’s big band will continue its
engagements at Birdland, under the
direction of the bandleader’s son,
Arturo. “This is not the end of Chico’s
influence upon music,” Barkan insists.
“This is an ongoing story.”

Joe Henderson Leaves Jazz Legacy

BY CHRIS MORRIS

Verve Records senior VP of
A&R Richard Seidel, who produced
or co-produced most of Joe Hen-
derson’s chart-topping later albums
for the label, saw a unique conflu-
ence of talents in the style of the
late tenor saxophonist.

“It was a combination of a deep
intellect with a very soulful, swing-
ing feeling,” Seidel says. “He had a
great tone, and he was one of the
great saxophone
interpreters in
jazz. He was able
88 to do things with

! [the compositions
- of Antonio Car-
los] Jobim that
even Stan Getz
couldn’t do.”

Henderson—
who died June 30 of heart failure in
San Francisco at age 64—was a con-
summate player who achieved main-
stream papular success late in his
career. An exceptional critical and
commercial reception greeted his trio
of ’90s Verve aloums: Lush Life: The
Music of Billy Strayhorn (1992), a hit
take on the composer/songwriter’s
songbook; So Near, So Far (Musings
for Miles) (1993), a homage to trum-
peter Miles Davis; and Double Rain-
bow: The Music of Antonio Carlos
Jobim (1994), a mellifluous reading of
the bossa nova innovator’s work.

Born April 24,1937, in Lima, Ohio,
Henderson studied at Kentucky
State College and Wayne State Uni-

HENDERSON

Warner’s Gebhardt Takes Platinum Position

BY GORDON MASSON
LONDON—A key part of the
European record industry’s gov-
ernment-relations program is in
new hands. Gerd Gebhardt, presi-
dent of Warner Music for Central
and Northern Europe, is taking on
the additional role of chairman of
the International Federation of the
Phonographic Industry’s (IFPI)
Platinum Europe Awards, the bien-
nial event designed by IFPI to
develop connections with the politi-
cians of the Euro-
pean Parliament
and the European
Commission.
Since its incep-
tion in 1996, the
Platinum Europe
Awards ceremony
has evolved into a
prestigious show-
case for European musie, attract-
ing many of the world’s best-selling
international artists as well as
Europe’s top politicians. The
awards honor artists whose aloums
have sold 1 million copies or more
across Europe, as certified through
IFPI’s Platinum Europe program.
Gebhardt was nominated to the
chairmanship of the Platinum
Europe Awards by senior record
industry colleagues on the execu-
tive committee of IFPI’s Euro-
pean board of directors. He takes
over the post from Paul Russell,
former chairman of Sony Music
Entertainment Europe, who
moved to the U.S. at the end of
2000 to take up a new position at

GEBHARDT

Sony’s New York headquarters.

Gebhardt has been the chairman
of Germany’s Phono Academy’s
annual Echo Awards since 1991,
guiding that event through major
expansion. Discussions are under
way in Germany, he says, to allow
him to continue working on the
Echos for another two years while
in his new IFPI position.

“The Echos are a German situa-
tion and also a European situation,
because the German market is big

“This bodes very well
indeed as the
Platinum Europe
Awards enter the
next phase of
development.’

- JAY BERMAN, IFPI

and important in Europe,” Geb-
hardt tells Billboard. “But the
IFPI awards are really an interna-
tional European award. It’s a dif-
ferent ball game.”

Praising Gebhardt’s “tremen-
dous track record” with the Echo
Awards, Jay Berman, chairman/
CEO of IFPI, says, “Gerd is the
ideal choice for chairman of the
Platinum Europe Awards. This
bodes very well indeed as Platinum
Europe enters the next phase of its
development.”

Gebhardt says his first task in
the new IFPI role will be to over-
see planning of the fourth Platinum
Europe show next July in Brussels.
“We had the first [IFPI Platinum
Awards] meeting last week in
Brussels. We looked back into his-
tory and discussed what we have
done so far and what we have
achieved and then talked about
what we would like to do next year.
This is now a work in progress,
more or less, and we will meet reg-
ularly [during] the
next four or five
months tosetup a
target for next
year.”

One issue on
the agenda is
whether to tele-
vise the awards
show—a concept
that to date has
been only whispered about. “We
have talked about this, and we
have to see if the main board gives
us the green light,” Gebhardt says,
“put I think next year will be too
early.”

Obviously keen to develop the
idea, Gebhardt adds, “If you go on
television, which I think should be
our aim for the future, then you
have to arganize things in a very
well-managed way, because it’s a
totally different story than [where
the awards are] right now. Next
year, we'll do what we've done so
far. If we want to go bigger and go
on TV, we need more support
from the industry.”
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versity in Detroit (where he played
alongside other Motor City jazzmen
such as Curtis Fuller and Yusef
Lateef). In the early '60s, he played
with organist Brother Jack McDuff
and co-led a band with trumpeter
Kenny Dorham. He went on to work
regularly with pianists Horace Sil-
ver and Herbie Hancock.
Henderson first recorded as a
leader for Blue Note, beginning with
Page One in 1963. Over the course
of several well-received albums,
including In 'n’ Out, Inner Urge, and
Mode for Joe, the saxophonist devel-
oped a rhythmically inventive style
that featured a robust timbre and a
skittering, unpredictable attack,
mating the brawny approach of ’50s
hard-bop with the left-field harmon-

ics of ’60s free jazz.

Henderson got a taste of pop fame
in the early *70s, when he performed
briefly with the horn-rock band Blood,
Sweat & Tears. A subsequent move
to San Francisco coincided with a
lengthy stay on Milestone Records;
Fantasy Records later issued a com-
prehensive eight-CD set of Hender-
son’s many dates for the label.

After his last session for Milestone
in 1975, Henderson recorded sporad-
ically until he joined Verve in the early
'90s. Seidel recalls, “I asked him why
he made so few records in the '80s,
and he said, ‘T wasn’t writing any-
thing, so I was afraid I didn’t have
anything to say.’”

Seidel adds, “His nickname was the

(Continued on page 59)

One Voice. The National Music Council (NMC) recently held its 20th annual
American Eagle Awards at New York’s Supper Club. The council is made up
of more than 40 music organizations, including ASCAP, BMI, SESAC, and the
Recording Industry Assn. of America. Its mission is to represent the industry
with a unified voice and to foster music education in public schools. Shown
following the gala, from left, are luncheon host Dr. Billy Taylor, jazz pianist
and award winner Marian McPartland, NMC director David Sanders, and
composer/producer and award winner Michael Kamen.

Play It Again Sam In Talks To
Buy Out Edel’s Majority Stake

BY LARS BRANDLE
LONDON—The final week in June
highlighted a busy schedule in the affairs
of Play It Again Sam (PIAS). Execu-
tives at the Brussels-based indie group
were involved in a headline-grabbing
agreement early in the week, which saw
Europe’s independent trade bodies forge
ties with controversial file-sharing serv-
ice Napster (Billboard, July 7). As the
week drew toa close, PIAS
executives were again at
the drawing board, devel-
oping a strategy to buy out
Hamburg-based edel’s
majority ownership.

“Tt’s correct that we are looking at a
number of options,” says Michael
Haentjes, CEO of edel, the German
music group that purchased a 74.9%
stake in PIAS in mid-1999. Sources
close to the talks say negotiations are
likely to last six to eight weeks.

PIAS currently owns full-service
operations in 15 European countries
and has interests in such U.K. compa-
nies as Soul2Soul, Nude, Mute, 3MV,
Vital, and upstart Belfast, Northern
Ireland-based label Bright Star
Recordings, whose initial release, label
act the Reindeer Section’s Y’All Get
Scared Now, Yo Hear, is due to street in

August. In addition, PIAS has strate-
gic alliances in Australia and the U.S.

Although financial details for a poten-
tial buyout were not disclosed, a sale
would significantly boost edel’s coffers.
The financially pressed company is
understood to be shopping its RED Dis-
tribution arm, and the firm recently sold
its 12.1% stake in German music TV net-
work Viva, in a deal sources estimated
at 60 million deutsche marks
($27.3 million) (Billboard
Bulletin,June 1).

“PIAS has majority
shareholding on the board.
The company is un-saleable
to anyone other than PIAS,” says a
PIAS spokesman. “The voting is
weighted in PIAS’ favor.” PIAS co-
president Michel Lambot would not
comment on the negotiations, while his
business partner, co-president Kenny
Gates, was on summer vacation at
press time.

News of a management buyout
comes on the heels of the promotion of
Nick Hartley to the new PIAS COO
post (Billboard Bulletin, June 26).
Hartley—who is understood to be
actively involved in the talks—retains
his London-based responsibilities as
group finance and commerecial director.
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Watcha Tour Helps Latin Performers Break Into New Markets

BY RAY WADDELL

Despite only modest box-office
success with the two past Watcha
outings, producers of the 2001
Watcha are encouraged enough to
give the rock en espaiiol event a go
for a third consecutive year.

With Coors Light and MTV-S spon-
sorships in tow, Watcha sets sail Aug.
15 on a 21-date, 20-market trek, and
hopes are high that the tour will turn
a profit for the second straight year.

“We finished marginally in the
black last year, but we did not make
up for what we lost the first year,”
says Kevin Lyman, co-producer of the
tour with Darryl Eaton of Creative
Artists Agency and Latin artist man-
ager Jorge Mondragoén. “If we can do
at least as well this year as last, we
should be at about break-even. Re-
gardless, we're not going away.”

Watcha 2001 is ambitious in both
its route and lineup. The bill features
a revolving roster of artists from
eight countries and three continents,
including Enanitos Verdes, el Otro
Yo, and Bersuit Vergarabat (Ar-
gentina); Maldita Vecindad, La Ver-
bena Popular, Molotov, Djay Max,
and Zurdok (Mexico); Vallejo and
Kool Keith (U.S.), Dover (Spain),
Los Rabanes (Panama), Los Amigos
Invisibles (Venezuela), La Ley
(Chile); and Juanes (Colombia).

In addition to such traditionally
strong Hispanic markets as Los
Angeles, New York, Miami, and
Houston, Watcha also plays such mar-
kets as Denver, Boston, Chicago,
Atlanta, Milwaukee, and Toronto.

“My partners and I are deter-
mined to make this tour a success,”
says Lyman, who also produces the
Vans Warped tour with Eaton. “We
feel very strongly about the music
and the people who make it. We
want to make Watcha the Warped
tour for the Latin community.”

Lyman says the Vans Warped tour,
which is enjoying its best year yet in
its seventh outing, has more in com-

mon with Watcha than meets the eye.
He says Watcha is improving at a
greater rate than Warped was at this
stage in the game.

“Last year, we had a lot of markets
double in attendance, like San Diego
and L.A.,” Lyman says. “A lot of the
smaller towns did 400-500 people, but
we're sticking with them to go back
and see if they will double.”

Watcha allows Latin rock bands to
visit cities they could never play on
their own, Eaton says. “In a lot of
these markets, the entertainment
needs of the Latino population haven't
been served in regard to live musie.”

In promoting the shows, Watcha
tries to pair such established promot-
ers as SFX, House of Blues, and Met-
ropolitan Entertainment with Latin
street promoters. “The street pro-
moters know how to get the kids to
the shows, but sometimes I wouldn’t
want them going over the production
rider,” Lyman says. Ticket prices are
in the $30-$35 range.

“We're still using a lot of local Latin
promoters in markets where the
[mainstream] promoters don’t have a
Latin division,” Eaton says. “House
of Blues, promoter of our L.A. and
Chicago shows, has a real successful
Latin division.”

Last year in New York, Watcha
used a “virtually unknown” Latin pro-
moter in Luis Pavia, with great suc-
cess. “It was outrageous,” Eaton says.
“We had 2,000-3,000 people outside
the venue that couldn’t get in. Luis
did a great job promoting—we were
expecting maybe 3,000 people, and we
sold out at 4,000.”

Production and security issues
prompted producers to move this
year’s New York show to the larger
Hammerstein Ballroom in a co-pro-
motion between Pavia and Metropol-
itan Entertainment Aug. 22.

Watcha cuts costs by making use of
part of the Warped production, which
wraps Aug. 12. “Using some of the
Warped production is very cost-effec-

EXECUTIVE TURNTABLE

HUBBERT GIRAMONT!

RECORD COMPANIES. Dan Hubbert is
named senior VP of promotion for
Capitol Records in Hollywood. He
was senior VP of promotion for
Epic Records.

Piero Giramonti is named sen-
ior VP of marketing for Epiec
Records in New York. He was
senior VP of marketing for Virgin
Records.

Scott Seviour is named VP of
marketing for J Records in New
York. He was entertainment
producer for Good Morning
America.

Karen Pattani-Hason is named
senior director of new-media strate-
gic marketing/business develop-
ment for the Island Def Jam Music

SEVIOUR

VELEZ

Group in New York. She was VP of
A&R for BMG.

Douglas Cohen is promoted to
manager of online marketing and
promotion for Island Records in
New York. He was new media co-
ordinator.

PUBLISHERS. James Leach is
named director of writer/publish-
er relations for SESAC in Santa
Monica, Calif. He was a music
supervisor for Fox TV.

RELATED FIELDS. Bill Velez is
appointed to the National Record-
ing Preservation Board in Wash-
ington, DC. He is also the presi-
dent/COO of SESAC.

tive,” Lyman says. “It keeps our start-
up expenses down by about 30%.”

Perhaps the most difficult aspect
of producing Watcha is putting
together the lineup. “You are deal-
ing with different countries, differ-
ent ideologies, as well as visas and
immigration issues,” Mondragon
notes. “We feel the lineup is very
strong and di-
verse this year,
with rock, pop,
hip-hop, and elec-
tronic music. But
sometimes Latin
bands don’t un-
derstand what
we're doing—they want the fees
and production they get by them-
selves [in their home countries].”

Eaton adds, “Finding bands that
can make it work on limited fin-
ances and have label support can be
difficult. We have a hard time get-
ting bands to understand, particu-
larly when they are huge in their
own markets. For themin the U.S,,
it’s like a baby band trying to forge
a new market.”

Even so, Watcha allows bands of
different styles and cultures to inter-
act musically, says Marciano Cantero,

vocalist for Enanitos Verdes, which
returns to the tour this year. “The
most amazing thing about Watcha
was to play with these other bands,
day after day. It’s like a spiritual thing.
We travel together, and when we
arrive at the venue, we are all work-
ing together for the show.”

Popular in the band’s native
Argentina, Enanitos Verdes is try-
ing to break into new markets.
“The problem with Argentina is
there is not so much money for the
shows,” Cantero says. “When peo-
ple have a little bit of money, for
sure they will use it to eat, not for
music. Music is a luxury.”

While Eaton estimates that 80%-
90% of Watcha audiences are His-
panic, the long-term goal is to break
outside cultural boundaries. “Per-
sonally, when I go to a Watcha
show, I love it. I signed Watcha
bands [Molotov and la Ley] because
I like the music.”

Fans of rock en espafiol have few
outlets to hear the music, Mondragon
notes, which also makes it difficult to
broaden the music’s appeal. “There is
no radio to speak of, so if people want
to hear this music, they have to get to
the clubs. Sometimes Latin stations

that play cumbia or merengue will
have a program once a week for rock
en espafiol, which is a start. With
MTV-S [the Spanish language branch
of MTV], maybe a change will come,
because there are a lot of videos in
Latin rock that nobody gets to see.
This is MTV for Latins inside the
U.S., but we want to have exposure .
for everybody. This music is not only
for Latin people.”

For this year’s tour, Watcha and
Surco/Universal has put together a
sampler CD featuring 16 tracks from
past and present Watcha acts. The
CD will hit stores Sept. 6 and be sold
at Watcha venues.

Eaton is hesitant to call the in-
crease in the popularity of Latin
music “an explosion,” at least not in
the rock en espafiol world. “It’s def-
initely a growth market, but if any-
one is looking for a late-’90s, dot-
com, wealth-generating explosion,
that’s not going to happen. I think
it’s more about slow, meticulous
growth. You make your bets and
nurture them slowly.”

Lyman agrees: “If you keep your
expectations low, you’re bound to
exceed them sometimes. It’s going to
be a slow build.”

Griffiths Dismissed from BM& Europe

Schmidt-Holtz Names Stein As Successor To Reorganize GSA Business

BY ADAM WHITE
LONDON-—BMG Entertainment’s
new campaign to launch more hits
and make more money is known
internally as Fast & Flexible. Appro-
priately enough, the drama that
unfolded at its New York headquar-
ters June 28 was certainly fast: BMG
U.K. and Europe president Richard
Griffiths was, by one account, dis-
missed during a nine-minute after-
noon meeting with company chair-
man/CEOQO Rolf Schmidt-Holtz. His
replacement, Thomas Stein, was
named almost immediately.

As for flexibility, much of it will be
required, as BMG Europe’s senior
managers adapt to life under Stein.
They’ll be developing new strategies
to combine smart investment in
artists and music with the cost-
cutting measures (including head
count reductions) essential to
improve the group’s fiscal health.

A disagreement about how to re-
organize BMG’s German business,
which has about 700 employees, is
thought to be one reason why Grif-
fiths was given his marching orders.

“We had fundamental differ-
ences,” Schmidt-Holtz says of Grif-
fiths and the changes he proposed for
the German operations. He declines
to be more specific about that mar-
ket or others, but he says, “I am
pleased that for these restructuring
activities, we have a European pres-
ident who knows the key GSA [Ger-
many/Switzerland/Austria] territo-
ry like the back of his hand.”

Stein has spent 13 years at BMG
GSA, including the last nine as its
president, before being promoted by
Schmidt-Holtz to executive VP of
worldwide marketing and A&R ear-
lier this year (Billboard, Feb. 3).
Critics say that whatever is wrong
in Germany—one contends that the

unit is now losing money—is Stein’s
responsibility, pointing out that Grif-
fiths only took charge of GSA in Jan-
uary. Stein himself will not say any-
thing about the dispute with
Griffiths, while the latter also de-
clines to talk to Billboard about the
events of June 28.

Schmidt-Holtz is known to place
great emphasis on a team approach
and consensus-building. “This
image of him throwing bodies out of
the window is simply not true,” one
senior BMG executive says. “But
he wants a team, and everyone
speaking with one voice.” Griffiths
is “brilliant but prickly,” this top-
_ ranking officer
L says. “I was sur-
prised [at his exit]
but not shocked.”

Another mem-
ber of BMG’s sen-
ior management
group comments,
“Let’s say that
Rolf and Richard
did not have a warm and friendly
relationship.”

Schmidt-Holtz himself says that if
there are “fundamental differences”
with executives over the deter-
mined course he is setting for BMG,
“changes to the personnel lineup are
inevitable.” He is aware that this
contributes to an industry percep-
tion that the company is in turmoil,
but he refutes that charge: “The past
few months have shown that with
our steering committee and the Fast
& Flexible program, we’re headed
in the right direction. Restructuring
is in full swing all around the world.”

Stein assembled BMG’s European
managing directors June 29 at the
Conrad Hotel in London to explain
that he would be implementing a
new plan to realign the group’s busi-

STEIN

ness. According to several atten-
dees, he declined to answer ques-
tions about the detail and extent of
layoffs, but he did state that he had
an entirely different blueprint for
the future than his predecessor.

“In an open discussion, I tried to
clearly point out that it is my plan
to change BMG Europe with joint
talks and consultations,” Stein says
of the session. “For this, trust and
loyalty toward BMG are the first
essentials to manage the difficult
situation together.”

By contrast, Griffiths spent the
same afternoon at a different Lon-
don hotel, relaxing at the British
music industry’s annual Silver Clef
Awards lunch and bidding in its
charity auction. “He’s the happiest
man in the room,” one presenter told
the audience. “He’s been fired, so
he’s going to spend lots of BMG’s
money between now and 5 p.m.”

Griffiths, who is thought to have
more than four years left on his
BMG contract, is now in settlement
talks. His departure is known to
have exasperated some American
managers of BMG artists, who com-
plain that after months of relation-
ship-building efforts with the British
executive, they are now back to
square one as Stein takes over.
Other U.S. executives acknowledge
that Griffiths was a “tough” execu-
tive, but they say he earned respect
as a music man, with years of expe-
rience at Sony and Virgin.

Meanwhile, Fast & Flexible gets
another workout July 13-14 in Ma-
drid, where members of BMG’s exec-
utive committee will meet to contin-
ue paying attention, in the words of
a spokesman, to “repertoire devel-
opment, efficiency, and stepping up
our investment in music and the

(Continued on page 59)
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Marek Stars as an Ace
Quizzer in TV Series

NEW YORK - Grorge R.
Murek. vice-president of RCA
Victor, who rccently stepped
down us the Division’s gen-
cral manager, has stepped nto
a mew role as TV intcrvicwer
with the ease and nenchalance
of prafessional public affairs
newsca.ter, He's been cast in
that role on “Musically Speak-
ing” a series preseated by
the National Educational Net-
work. The segmenis of the
series will be aired on 107
staions around the country by
the end of June.

The initial show of the series,
preadcast on New
Chanmel 13 last Tuesday (3),
paired  Marek with trumpeter
Al Hirt. The next segment, to
be aied in New York Tues-
day (10) will have opera singer
Leontyne Pricc under Marek’s
inderviewing  guns.

The session with Hirt was
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York’s:

informal and breezy. Marek’s
queries brought out the. pro-
fessional and private side of
Hirt giving the viewcr an in-
sight to the mun as an enter-
taincr and a fathcr. Hirt dis-
cussed both with casual candor
that can be atlributed to com-

fortable quality of the inter-
viewing.
‘As an cntertaincr, Hirt said

that he was & pop musician who
tried to appeal to all age groups.
He also admittcd that he gets
upset by negative reviewers and
suggested that critics take into
consideration the way an audi-
ence receivcs a particular per-
formance. Hirt is the father of
six girls and two hoys, he said
that he doesn't discourage his
children’s interest in current pop
musical fads but he also trics
to exposc them to serious music.
In his summation, Hirt said
that no matter what 1ype of
music a performer plays, he
should try to do it to the best
of his ability.

The half-hour show &
with cameras focused or
Hirt's Club on Bourbon N
in New Orleans. with the
playing “Down By the '
side.” It was a proper [
ending to a lively and in
tive gab session.
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Guitarist Sete
Sets a Lively
Technical Pace

LOS ANGELES— The in-
fectious stylings of guitarist
Bole Sete lit up the Manne
Hole at his opening last week.

Sete’s facility for singlc-note
picking combined with organ-
ized clusters of multiple notes,
was an outstanding example of
modern playing, all the more
difficult on an unamplified in-
strument.

Supporting Scte were drum-
mer Paulinho and bassist Se-
bastian Neto, who work co-
hesively as a unit and as ex-
cellent  soloists.  Sete works
equally with six and 12-string
guitars and he includes 100-
year-otd samba forms, like
the song “Odcon” in his bag
of Latin tricks. Of his eight
numbers, three were classical
solos, combining the: fire of
Spain with the strength of the
flamenco.

At one point when the open-
night crowd got 2 bit talkative,
Sete stopped playing leaving
Paulinho _and Neto to impro-

.\ until _the noise abated.

it did, Sete pulled out
- iy
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FOLK TALENT AND TUNES

By Johnay Sippel
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DOC SEVERINSEN, left, re-
Becker, seated right, vice-pr
and Ed Borg. Severinsen's
Ccommand catalog currently
Becker now plans to release
singie records.
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Jon’t Get Me Wrong,” Says Hynde

Pretenders z_«_ire Very Much An Ensemble

BY JEAN ROSENBLUTH

band.” says that the split winh

NEW YORK Despite appearances
to the contrary, the ’retenders ar;-
tull.w:p' much a group cffort, savs
Chriasie liynde, the band's front
woman and founder. Though she is
the enly person pictured on the
front cover of "Get Chose,”’ the Pre-
lcndcnj Iatest Nire album, and the
0913' onginal member left, she de-
nics that the Pretendem are Just her

backing group.

"TM. round of the band, which
was originally created in 1978, is
wtill the foundation that we're build:
ing on,” says Hynde. The new P
l‘cndern—b:\sniul TM, 8

= Male Sunnindg'
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The Billboard Redesign
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Chambers was amicable. “It was
sinctly a musical daxixwon, and Mar
tin was very understanding,”” he
say s._"He'z. pol poing 0 go oul as
Martin Chambers & the Pretenders
or anvthing.”

Hyrde says that she and Cham-
bers have talked abeut working to-
s:ﬂhc‘r‘ agrin {the ene song on (et
Close” on which he fays, 5 coverof
Jimi Hendrix's “Roam Full Of Mir-

ore,”’ was recorded before U
of the album}, but f the ne}:‘ PN;::
tenders, she singles out drummer
punmn_ghzm for praize. 'l felt an
immediate rapport with Bluir. He
feel; he is a very

ose,” Hynde aino
with producer
he had done all
stenders albums.
har worked with
Tom Petty, and
ang others, and
». who is known
gineer, were e
st some other
ade. “Chas was
member of the
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ETTA JAMES

We salute the legendary Effa James with an in-depth career retrospective and a report on
her exciting plans for the future. Billboard looks back at her early days in classic R&B up to
the release of her latest collection of jazz standards. Join us in celebrating this quintessential
voice in American music!

issue date: august 11« ad close: july 17

Joe Maimone 646.654.4694 « jmaimone@billboard.com
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ASIA PACIFIC
QUARTERLY I

Billboard previews Asia’s arfists on
the rise, and looks af the impact of
the media, touring, and the infer-
net on A&R. We also provide a spe-
cial report on the most important
indie labels, news capsules on the
latest in music television, retail,
radio, the internetf, and more.
Call now!

issue date: august 11
ad close: july 17

Linda Matich 612.9440.7777

kibmatich@bigpond.com
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DVD

As the DVD market continues to
explode, our timely DVD spotlight
covers the hottest new music video,
theatrical, and kids releases, the
DVD market in the UK, sfudios and
replicators, the latest developments
in DVD sound, and year-to-date
look at the DVD charts.
Bonus distribution at IRMAL

issue date: august 18
ad close: july 24

Darren Strothers 323.525.2304

dstrothers@billboard.com
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JEFF McCLUSKY
& ASSOCIATES

Billboard salutes jeff McClusky &
Associates, a premier independent
promotion company. This land-
mark special will profile the com-
pany'’s rich history, new ventures,
and the executives and milestone
achievements that have made
JMA the powerhouse it is today.
Join the celebration!

issue date: august 18
ad close: july 24

Phil Hart 615.321.4297
phart@billboard.com
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BY JIM BESSMAN

NEW YORK—Columbia/Legacy,
which releases The Very Best of
Phoebe Srow Aug. 14, greatly bene-
fited from the powerhouse vocalist’s
input in compiling her first full-
career retrospective.

“I helped pick out and sequence
the songs, some of which they found
through ald hoard tapes of shows I
did in the "70s, which I could hardly
bear to listen to,” Snow says, laugh-
ing. But she notes that the aloum—
which ineludes the breakthrough hit
“Poetry Man,” from her 1974 debut
album on Leon Russell’s Shelter
label—did in fact return her to a par-
ticularly painful period.

“It's a crapshoot going back to
the past, and a lot of memories and
feelings eame up that were hard,”
Snow says. “But I'm glad this
album is coming _
out—it’s a good |
kind of closure.”  §

The 708, Snow
explains, “were a [
terrible time for "
me,” such that even
now she’s unable to
gualitatively assess
her output from
then—as it was so
“intrinsically
bound” to sadness.
“A lot of people
know my history—how my daugh-
ter had a terrible accident at birth,”
says Snow, who nevertheless raised
her child herself at home. “But I
want people to detach from it—and
I want to detach from it: It's a dif-
ferent day for me, so it’s a good
time for this to come out and for
me to be more objective and
rational about it.”

In addition to “Poetry Man,” The
Very Best of Phoebe Snow offers
other career high points, including
“Shakey Ground,” “Love Makes a
Woman,” “Every Night,” “Do Right
‘Woman, Do Right Man,” which were
all originally on Columbia, and
“Something Real,” the title track of
her 1989 Elektra album. Also includ-
ed in the 16-track set are previously
unreleased live versions of “Harpo’s
Blues” and her cover of Sam Cooke's
“Let the Good Times Roll.”

The disc’s release is cause for ex-
citement at Columbia/Legacy, Lega-
cy Recordings VP/GM Adam Block
says. “It spans and celebrates her
entire career and makes a statement
about it that we feel hasn’t been
[ made yet to this point.” He adds that

the label “considers it a privilege to
l have the opportunity to do that.”
Particularly exciting to Block “is
] having Phoebe involved to the
|

—
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anow Gomes In Summer

Columbia/Legacy Surveys Best Of ’70s Hitmaker

extent she has been—completely. In
our minds, [this] adds to the credi-
bility of the set and makes it a con-
temporary release. That’s the way
it's going to be set up and marketed.”

In seeking to reintroduce people
to Snow’s songs and singing, Lega-
cy will circulate her music via sam-
pler CDs and Internet download
opportunities. The artist will help
reintroduce herself, too, as her par-
ticipation continues beyond the
albur’s release, Block says: “We're
happy to have the opportunity to
have her talk about the record,
which will be driven by an aggres-
sive press campaign.”

Sensing a “core retail base” for
Snow, Block adds that retail visi-
bility will be sought via listening
stations and other “available vehi-
cles in the right kind of places.”

Borders Books &
Music is one such
place. “We're look-
ing to support it and
feature it in the front
of our stores—and
see an opportunity
to sell some of her
catalog as well,” says
Len Cosimano, the
chain’s VP of mer-
chandising for multi-
media. “I'm actually
pretty excited about
it personally, because I'm a big
Phoebe Snow fan, and there’s never
been anything definitive out on her.
So this is a great opportunity, espe-
cially for our adult demographic.”

As Cosimano points out, “Every-
body knows Phoebe—she’s always
on commercials, so she’s never out of
the mind-set of the consumer.” Snow
also appreciates her continued and
readily identifiable vocal presence.
“It’s me—I can’t hide it,” she says.
“I can’t camouflage my voice.”

In addition to her advertising work
and collaborating with Legacy on pro-
motion of her Very Best, the ASCAP
songwriter—who is represented by
New York-based Louis Levin—re-
veals that she is working on new,
“harder-edged” songs that she plans
to incorporate alongside her hits dur-
ing upcoming live performances.

Snow’s new material “is very dif-
ferent from what I usually do, but it's
still me,” she says. “Some of the
songs express anger, when in the
early part of my career, I generally
romanticized things. I tended to go
into denial—‘everything was great,’
when it wasn't, really. I'm not saying
that the new songs are ragging, com-
plaining songs, but they tend to tell
the truth. And I know that some-
times the truth is hard to take.”

Ghrysalis’ Starsailor Aims To Gross Atlantic

BY WES ORSHOSKI

NEW YORK—It's a Thursday night
in Manhattan, and Coldplay has just
finished a gig that exemplifies just
how hot this young band has become.
On the strength of its sweet smash
single, “Yellow,” the band headlined
Radio City Music Hall tonight—no
small accomplishment for a young
British band these days.

But the spotlight doesn’t entirely
belong to Coldplay this week. The
previous evening, fellow U.K. hot-
shots Doves played to a sold-out Irv-
ing Plaza crowd. And, tonight,
record-label execs and music-indus-
try insiders have packed another
downtown nightclub here, Joe’s
Pub, where Starsailor—the pride of
Wigan, England—is nearing the end
of a showcase staged by its U.S.
record label, Capitol, which is
also using the event as a Cold-
play after-party.

Starsailor front man James
Walsh is fidgeting a bit, as the band
is just about to play its last song of
the night—the future U.S. single
“Good Souls.” Walsh starts strum-
ming a familiar chord pattern, and
his bandmates don’t seem to be at
all in syne with him as he leans
toward the microphone and sings,
“Look at the stars/Look how they
shine for you”—the first two lines
of Coldplay’s “Yellow.”

Walsh stops just as the crowd
erupts. “Bollocks,” he says, as smil-
ing audience members begin to
applaud. “Bollocks to that. This is
‘Good Souls.”” And, with that, Walsh
and company launch into a simple
song of thanks that soars somewhere
between the most passionate, uptem-
po material from fellow Brits David
Gray and Travis, in a performance
that explains why the U.K.'s New
Musical Express has called Star-
sailor “the best new band in Britain.”

As was the case with the previous
song, and the song before that, Star-
sailor delivers “Good Souls” perfect-
ly. But this time, the band is speed-
ing toward the finish line, completely
confident, entirely in unison, and fully
lost in the song. And as Walsh, with
his eyes closed and sweat rolling
down his cheeks, utters in a lovely
falsetto the song’s chorus—“So, I
turn to you and I say, ‘Thank good-
ness for the good souls that make life
better’/So, I turn to you and I say, ‘If
it wasn't for the good souls, life would
not matter’ "—the intoxicating joy of
the song floods the room.

Having just strummed the song’s
final chords, the 21-year-old Walsh
beams as the audience showers the
band with applause. As the rest of
the band starts to exit, he begins to
follow but turns back toward his
microphone. “See Coldplay here
next year,” he says. “We’ll be play-
ing Radio City.”

The way things are progressing for
this young lot, Walsh might not be too
far off the mark. Walsh, bassist James
Stelfox, drummer Ben Byrne, and
keyboardist Barry Westhead have
emerged as not only the U.K.s next
big thing, but also the group that
many see likely to enjoy the same
sort of mainstream success in the
U.S. as the Verve and Coldplay.

Starsailor’s rise from obscurity
started about 112 years ago, as
Walsh’s older brother, Andrew, a
staffer at U.K. management compa-
ny and record label Heavenly, was
becoming more and more astonished
by his younger brother’s songwrit-
ing and vocal performances. And
while James, Byrne, and Stelfox,
friends from music school, were
jelling like never before, new mem-
ber Westhead had instantly added
the missing link to the group.

Andrew booked Starsailor—
named after an especially ambitious

STARSAILOR

album by "70s folk artisan Tim Buck-
ley—to play two showcases at the
Social in London. It was after the sec-
ond that the Starsailor buzz began
building in the U.K. That show was
attended by a writer from NME,
which printed a rave review of the
performance and the band itself, thus
igniting a label bidding war.

“The day after the review came
out, I took about 50 calls from differ-
ent record companies. Every record
company I've ever heard of was
interested,” says Andrew, who now
serves as the band’s co-manager with
his Heavenly boss, Martin Kelly.

Also in attendance was Mark
Collen, managing director of EMI:
Chrysalis. “They had gotten halfway
through the first song [“Fever”], and
it was just like, ‘We have to have this
group,’ ” Collen says. “I knew right
away that this is a group that is
meaningful. They’re not a parochial
English group. This is a group that
can break worldwide. And that came
to me in half a song.”

Largely because Heavenly is a
Jjoint venture with EMI and because
both Andrew Walsh and Kelly felt
comfortable taking the band to the
label, Collen eventually won the bid-
ding war—but not before Starsailor
had signed a deal with EMI Music
Publishing, which financed the

recording of a handful of demos.

Struck by the quality of the demos
—and since U.K. music fans, many of
whom saw the band on a highly pub-
licized NM E-sponsored tour, were
searching for product from the
group—EMI:Chrysalis issued the
demos as extended singles, with a
warning to the buyer that the songs
were only rough drafts.

The first release—featuring the
melancholy “Fever,” along with
“Coming Down” and “Love Is Here”
—has entered the top 20 on the U.K.
pop singles charts. The label has also
issued “Good Souls,” with “The Way
Young Lovers Do” and remixes of
“Good Souls” as companion tracks.

Both “Fever” and “Good Souls”
are even getting some airplay in the
U.S,, courtesy of such music direc-
tors as Nic Harcourt of KCRW Los
Angeles. Harcourt, who bought the
import singles after reading about
the band, says he found James
Walsh’s magnetic falsetto a bit jar-
ring on first listen.

“I guess there are a number of
bands coming out of Britain right
now with vocalists that don’t sound
exactly alike but share a style,” Har-
court says. “[But] I think he and his
voice stand above it a little bit.” He
adds that his station has received
several requests from listeners
eager to know more about the band
behind the tracks. Starsailor is
already scheduled to perform on
Morning Becomes Eclectic, the
influential weekday program that
Harcourt hosts, during its first visit
to L.A. later this summer. The visit
will also include a performance at
the Troubadour.

The final touches are now being
applied to Starsailor’s first full-
length album, which was produced
by Steve Osborne (Happy Mondays,
Placebo, Doves) and is currently
going by the working title Love Is
Here. The album is tentatively slat-
ed for release in October in the U K.
and in January in the U.S., where it
will come out via Capitol.

In the meantime, EMI:Chrysalis
will issue another group of newer
demo tracks. The single “Alcoholic”
goes to U.K. radio next month; the
disc’s extra material is slated to in-
clude a cover of Bill Withers’ “Grand-
ma Hands.” A video for “Alcoholic”
has also been filmed, and Starsailor is
scheduled to hit the European sum-
mer-festival circuit before beginning
its own tour in the fall.

“It’s just been like a phenomenal
rise, really,” says James Walsh, who
seems to have been left a little scat-
tered by the flurry of activity. “It kind
of makes you feel sort of lightheaded
because it's happened so quickly. The
advantage with usis that that everything
that happens to us, we don’t expect

(Continued on page 59)
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lgoy Pap Still Panks A Punch On Virgin’s ‘Beat "Em Up’

BY WES ORSHOSKI

NEW YORK—It’s almost 6 p.m.,
and Iggy Pop is midway through his
last interview of a day spent pro-
moting his new album, Beat ’Em Up
(Virgin, July 17). With tired eyes and
exhausted limbs, he’s lying like a wet
rag on a leather sofa—explaining the
genesis of “Mask,” the scathing rant
that opens the aloum—when a heav-
enly breeze floats in through the
window of Virgin Records’ Park
Avenue offices.

The veteran rocker pauses for a
moment and starts over: “I'll tell ya
the truth. Fuck it. It went like this:
I went to a Slipknot gig last year,
when I was making this record.
And it was a really good gig, and
they were really nice guys. And
after the gig, they went au natural
again, no masks and stuff. And the
type of chick that hangs around
backstages and stuff came up and
started talking to one of their gui-
tarists. And her opening line was,
‘Hi, which mask are you?’

“The phrase fascinated me.
That’s never happened to me. I've
never had that experience, because
if somebody comes up to me after
the show, they know who I am.

IGGY POP

“And then I thought, ‘Which
mask? Does she care which mask he
was? Jt was just an interesting
thing. And you know, masking goes
back to Venice, there’s old masked
balls and masked rituals that go
back to fuckin’ vernal equinox and
Stonehenge and primitive religion.”

On “Mask,” perhaps the most
blistering track on Beat 'Em Up,
Pop lambastes “chunky frat boys in
their shorts” and “sensitive, smart-
aleck college graduates,” among
such others as pimps and “sex
hoochies of the jungle.” By the end
of the track, Pop is searching for
soul amid a society full of phoni-

Guitarists Aid Gehrig’s-Stricken
Jason Becker On Lion Music Set

BY STEVE GRAYBOW

Although guitarist Jason Becker
has been unable to play his instru-
ment for the past decade, fans and
friends have not forgotten his prodi-
gious talent, nor his affable charm.

Diagnosed with the neuro-degen-
erative disease amyotrophic lateral
sclerosis (ALS, commonly known as
Lou Gehrig’s disease) in
1989, the former member
of Cacophony and David
Lee Roth’s band has been
confined to a wheelchair
for the better part of the
past 10 years, unable to
move, speak, or care for
himself. Although the
disease destroys its vie-
tims’ motor abilities, their mental
capacities remain intact; Becker com-
municates by moving his eyes,
spelling out words via a computer
scanner developed by his father.

Warmth in the Wilderness (Lion
Music, July 22), a double-disc tribute
to Becker featuring more than 40
musicians, is the brainchild of Nick
Baldrian, a freelance journalist from
Wales, U.K., and a long-time Becker
fan. “Last summer someone had
posted on a Web site that Jason had
passed away, which was untrue,” he
recalls. “I decided that something had
to be done to bring attention to Jason
and to raise money to assist with his
medical expenses.”

All proceeds from the set will go
directly to Becker and his family.
Among the musicians donating time
and services to the project are Beck-
er’s former Cacophony partner (and

former Megadeth guitarist) Marty
Friedman, Racer-X’s Paul Gilbert (also
guitarist for Mr. Big), Dokken'’s Jeff Pil-
son, and Deep Purple/Dixie Dregs gui-
tarist Steve Morse. The project was
developed and recorded during a 10-
month span. Awareness will be height-
ened by radio commercials that will air
during the summer; a second Becker
tribute is expected on
Lion next year.

Despite his debilitating
llness, Becker has over-
seen the release of two
solo dises that feature his
original compositions and
8 recordings (many of which
were home demos record-

. " ed before ALS denied him
the ablhty to play guitar), 1996's Per-
spectives (Shrapnel, recently reissued
by Warner Bros.) and 1999's The Rasp-
berry Jams (Shrapnel).

A number of Becker’s compositions
were written as ALS took effect on
his body, and the ethereal melodies
reflect the artist’s spiritual search for
ameans to deal with his predicament.
His sister-in-law, Amy Becker, main-
tains an extensive Web site (jason-
becker.com) that gives insight into
the guitarist’s remarkable determi-
nation in the face of adversity and
his inspiring, upbeat outlook on life.

“The most important thing is not
Jason’s guitar playing,” says guitarist
Vinnie Moore, who performs on the
track “Jam for Jason.” “Playing gui-
tar is what we do, but not who we
are. Jason made great music, but
when I think of him, I think of how
nice a person he is.”

ness. Pop says the track owes as
much to Slipknot as it does to late
Beat writer Allen Ginsberg. While
recording the album, Pop had a col-
lection of Ginsberg’s poems, among
other books, in the studio. “I had
been reading Ginsberg, stuff like,
you know, ‘Oh America, when will
you stop dropping bombs and learn
to love sunflowers,” or whatever.
[His stuff] is like preaching. So that
somewhere crept into me. What I
was really trying to do was fully
state something about the human
condition here.”

One reason why the song—writ-

ten and recorded in about 25 min-
utes—succeeds is its raunchy foun-
dation, a nasty bassline delivered
by former Body Count bassist
Lloyd “Mooseman” Roberts, who
was murdered shortly after work
was finished on Beat ’Em Up.
With his new disc, Pop says he
was looking to create a garage-
rock album that was also “kind of
a '70s revival, classic rock album.”
At the same time, Virgin was hun-
gry for an album that was “mind-
ful of new rock,” one that could “be
played on the radio and will appeal
to the new demographie,” he says.

The result is a solid mixture of
both, a batch of songs that veers
deeply into Pop’s Stooges past on
one track, only to leap decades into
the future and mimic a Korn/Slip-
knot/Limp Bizkit riff on the next.
“I wanted something with some in-
tegrity to it. And then, having said
that, I wanted to try and make it
as accessible as possible.”

Pop says that it was with Rob-
erts that he was able to breathe
new life into his band, which also
includes brothers Whitey and Alex
Kirst on guitar and drums, respec-

(Continued on page 21)

Bee Gees Prepare For Extensive World Tour;
Hootie Front Man In Market For New Label

RUN TO ME: Next spring, Bee Gees will embark
on their most extensive world tour in more than 20
years, Billboard has learned. According to sources,
the group will play between 90 and 100 dates, start-
ing in Southeast Asia, then Australia, Europe, the
U.S., and South America. Bee Gees have played
sporadically over the past several years—including
their One Night Only tour in 1999, when the broth-
ers played six stadiums in six continents—but this
is the trio’s first tour of this magnitude since the
late '70s. Bee Gees played their only U.S. concert
of this year June 17 at the Dodger Stadium in Los
Angeles, as part of KIIS’s annu-

adds that “we’re open to making a one-off deal or a
long-term solo deal for him.”
At press time, Atlantic declined to comment.

COMING SOON: With the title Tyrone Cookie
Goldberg’s Sneaker, Jewelry and Gun Emporium/
Chicken & Weave Spot, it’s almost superfluous for
Me’Shell Ndegéocello to add that her new Maver-
ick album is “real different.”

“It’s a very open record with a lot of different styles
pumping through it,” she says. “I felt like I needed
to do some social commentary on the R&B and hip-

hop scene. The title explains my

al Wango Tango.

The group is negotiating with
a number of high-end compa-
nies, such as luxury carmakers,
for potential sponsorship. Sev-
eral concert promoters are ex-
pected to divvy up territories to

view of what I think is happen-
ing in the music industry.”
Ndegéocello is calling from
New York, where she’s mixing
the October release the day af-
ter a very successful show at Vil-
lage Underground. It is her first

present the tour. Bee Gees will
play music covering their 35-
year history, including material
from their current album, This
Is Where I Came In.

DARIUS DEPARTS: Atlantic Records has decided
not to release the solo album from Hootie & the
Blowfish front man Darius Rucker. The project
should have a new home within weeks, according to
Rucker’s manager, Jeff Smith.

“We were originally going to put it out at the end
of August, and a few weeks ago we started [to real-
ize] that people [at Atlantic] weren't feeling as con-
fident as we were. We kind of tap danced around it
until we realized no one was seeing eye to eye with
us on the project,” Smith says. “Atlantic, to their
credit, was great. They realized we weren’t in the
same spot, and based on [Hootie’s] history with the
label, said, ‘If you want to try it somewhere else, go
for it.” It worked out so that we can go to another
label, and it’s not going to cost the [new] label a kajil-
lion dollars to [get the record.]”

The album, which is completed, “is a very soulful
record,” Smith says. “It has one foot in pop, and the other
in R&B. It’s the kind of soul record that Darius listened
to growing up, like Stevie Wonder [and] Marvin Gaye.”

Among the labels that have expressed interest are
RCA and Hidden Beach, whose Jill Scott duets with
Rucker on a track called “Sometimes I Wonder.” Other
artists on the project include J Records’ Jimmy Cozier.
EMI Music Publishing is helping to shop the effort.

Smith says he would like to have the album out
this fall and to get Rucker on the road before he
becomes wrapped up in the next Hootie project,
which is slated to come out on Atlantic next year. He

by Melinda Newman

album since 1999’s poignant Bit-
ter. While she has been vocal
about not getting the support
from Maverick she feels she
deserves and even admits that she’s “kind of ready”
to be on another label, she says “it will all be good.
[Maverick partner Guy Oseary] and I are estab-
lishing more of a rapport. The problems are nothing
personal, it’s just that they’re kind of a rock/pop
label. Unless they hire a staff just for me so I can get
my diva complex stroked, what am I doing there?”

The answer would be making quality, thought-
provoking music. The new album is a melting pot of
Ndegéocello’s influences—some recent, some old. “I
listened to some jazz, [Miles Davis’] Bitch's Brew.
Then [Radiohead’s] Kid A came out, and I loved
that texturally; the Dead Prez’ Let'’s Get Free, which
is the hottest record I ever heard, and OutKast and
then I had to be me, like only I can do. This album is
looking at how I came to be and how I am.”

First single “Hot Night” features conscious rapper
Talib Kweli. Other album guests include Lalah Hath-
away and Caron Wheeler, formerly of Soul II Soul.

IN BRIEF: Chuck Labella has left his post as musie
segment producer for The Late Late Show With
Craig Kilborn. He will now be producing celebrity
specials for Who Wants To Be a Millionaire, as well
as pursuing other projects. Writer Craig Tomashoff
joins The Late Late Show as a segment producer . ..
Leon Russell has signed an agreement with
Navarre to distribute his label, Leon Russell
Records. An Aug. 21 live acoustic album from Rus-
sell will be the first offering, followed by an album
from guitarist Mike Gallagher, who is best-known
for his work with Joe Cocker.

14

www.billboard.com

BILLBOARD JULY 14, 2001




AN\
& o Y

Album "Arrasando"

over 1.5 millon units sold

o
/4
<
0
<
7|
N
<"

Includes the # 1 smash hits
* “Entre El Mar y Una Estrella,”
“Regresa A Mi1,” “Arrasando”
and "Menta y Canela”

First cross over hit:
* “It's My Party”

Her new single:
* “Reencarnacién”

PLATINUM +
U.S. Latin
Argentina
Slovekia

Mexico
Spain

GOLD +
Chile
Greece
Uruguay
Venezucla
Philippines
Central America

Lo Nuestro Awards - People's Choice
Billboard Awards - Star Award

HOFFMAN EMI ,

ENTERTAINMENT INC

www.thalia.com



Artists & Music

IGGY POP STILL PACKS A PUNCH ON VIRGIN’S ‘BEAT ’EM UP’

(Continued from page 14)

tively. “I wanted to shake them out
of all complacency. I didn’t want
anybody comfortable. So, I said,
‘We need a new bass player. And
we need something hot.” ”

After jamming with Coal Cham-
ber’s Rayna Foss, among others,
Pop settled on Roberts. “The first
day he came in, it just was great.
He had all his Rhyme Syndicate
gear on, big gold chains. And we
knew, we just knew. It just clicked.
It was magic. [At one point], he
said, ‘It’s gonna be all right.” He
could tell we were all nervous. We
were coming from such a cultural
divide. He had never played with
white people before. And he lived
in the ’hood, in South Central.”

Roberts, Pop says, was the victim
of a drive-by shooting last Febru-
ary. Roberts was in the driveway of
a friend’s South Central Los Ange-

" les house, helping the friend install
a car stereo, when he was shot in
the back. He was 38 years old.

The weekend that Roberts was
killed, Pop, who now lives in Miami,
was in Los Angeles taking part in
an Apple Computers commercial
that also featured Liz Phair,
Smash Mouth, and fellow Michigan
native George Clinton. Pop
thought it was “really weird” that
the bass player hadn’t returned
his pages that weekend.

“I thought maybe his pager went
dead,” Pop says. “It didn’t make
sense, because he really wanted to
get a hold of me. Before I left, he
said, ‘I’ll be calling you when you
get there, page me right back.” So
it had been understood that we
would meet.” Pop’s son, who dou-
bles as the singer’s tour manager,

called to give him the news.

With a string of European con-
cert dates already booked, Pop
then tried, unsuccessfully, to hire
former Rollins Band bassist Mel-
vin Gibbs. The singer’s former gui-
tar tech, Pete Marshall—who had
played sporadically on Pop’s
recent albums—filled in. He has
since become a full-fledged mem-
ber of the band.

The songs on Beat ’Em Up—
produced by Pop and engineered

‘I’m trying to do
something that
doesn’t blow. It’s
a lot of work.’

—-IGGY POP

by Danny Kader—are among the
first batch Pop has written since
his recent move to Miami, ending
arun of more than 10 years in New
York. (Pop’s songs are adminis-
tered by Bug Music, BMI.)

After Avenue B (which Pop says
was made “at home in Manhattan,
with the shades drawn and the
candles lit and the door locked—it
was very much that kind of ‘don’t
play this record before two in the
morning’ kind of album”), the
singer says he was “careful not to
overproduce” the garage-rock
tracks on the album, songs like
“Mask” and the loungey “V.IL.P.,”
Pop’s hilariously sarcastic reflec-
tions on his rock-star status and
the benefits it brings.
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As far as “strong sonics” and
“pure bravado” are concerned,
Beat ’Em Up can stand beside
any of Pop’s previous works,
insists Ray Cooper, co-presi-
dent of Virgin America. Cooper
says both the artist and the
label will benefit from a beefed-
up online presence marked by
the launch of the first official
Pop Web site, iggypop-virgin-
records.com, which was created
by Black Dragon, the firm that
has created sites for Marilyn
Manson, Nine Inch Nails, Min-
istry, and Slipknot.

While Virgin expects heavy
print and online-media cover-
age, the album should also get a
boost from the singer’s appear-
ance on Late Night With David
Letterman next month, as well
as the album’s placement on lis-
tening stations at each of the 74
Coalition of Independent Music
Stores. Meanwhile, Pop—who is
booked by Marsha Vlasic at
MVO in New York—will hit the
festival circuit in Europe, play-
ing gigs in the U.K., France,
and Switzerland.

Reaction at retail will no
doubt be mixed. Amy Guerrero,
manager of Rockaway Records
in Los Angeles, says the album
will be a hard sell. “I love Iggy
Pop. But I really don’t like what
he’s done lately. It really hasn’t
knocked me out or anything.”
But, on the other side of the
country, Beat ’Em Up will per-
form just fine at Tower Records’
Greenwich Village store, manag-
er Dave Montes says. “Iggy Pop
is just a natural for this store.
We’re always gonna get some
sort of reaction, straight away.
Iggy Pop, Lou Reed, anything
that’s indigenous to the Village,
we're gonna get a quick buzz off
it, no matter what.”

With such pressures, why does
the 54-year-old Pop still crank out
new material? What drives him?
“A fierce desire to do something
that doesn’t suck,” he replies.
“Basically, I'm trying to do some-
thing that doesn’t blow. It’s a lot
of work [these days]. And I real-
ly have to work at it. I can’t do
three takes of something like
‘Mask.’ I'd get a massive migraine,
blowout. People get aneurysms
playing this kind of musie, like
the guy in R.E.M. All sorts of shit
happens to me.

“I'm like a car. I'm like a really
well-kept classic car. You might
be driving along the road in it—
it’s got a great paint job, every-
body’s checking you out, girls are
going, ‘Whoa! Love your car’'—
and then you go blowing a piston
through the hood. It’s like, ‘Oh,
fuck. Gotta call AAA’

“There’s all sorts of care I have
to take, ’cause I’'m in a reality.
Yes, I'm a 54-year-old dude. I'm
not like Peter fucking Pan. I'm
not even trying to be, but I do
music in a certain style because
that’s the way I like it. It’'s my
job. It’s what I do.”

Billboard,
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try Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of

1 million units (Plati

AA C ion for net shi

of 10 million units (Diamond). Numeral following Platinum or Dia-

mond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more,
the RIAA multipties shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000
units (Oro). A Certification of 200,000 units (Platino). A’ Certification of 400,000 units {(Muiti-Platino). *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for 8MG and WEA labels, are suggested lists. Tape prices marked £Q, and all other CD

prices, are equivalent prices, which are proj from
© 2001, 8illboard/8P1 Communications, and SoundScan, Inc.

prices. B} indk

past or present Heatseeker title.
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Latin Grammy Nominee (2000)

* Debut album "Amor, Familia y Respeto" has sold over 1 million units in the U.S. & Mexico.

- Current album "Shhh!" was the #1 selling Latin album on Soundscan for 5 weeks.

Crossover act with hit songs in En?hsh including "U Don't Love Me" and "In Da Zone"
and Spanish - including "Azdcar” and "Boom Boom"

21st Annual Tejano Awards:
Showband of the Year
“Selena” Lifetime Achievement Award
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Built To Spill Discovers "Ancient Melodies’

Martsch, Underground Heroes Return Wlth Third Warner Bros. Set

”"\f e

BY JONATHAN COHEN

Built to Spill front man Doug Martsch
is a simple guy. Asked if his band’s third
Warner Bros. studio set, Ancient
Meledies of the Future (July 10), marks
a shift away from previous work, he says
cheerfully, “Sure, yeah.” Asked why the
album clocks in at a relatively short 39
minutes, he offers without a hint of irony,
“The songs are all just one or two parts,
so they don't go on for too long.”

Indeed, since founding Boise, Idaho-
based Built to Spill in 1993, Martsch has
let his signature blend of rock'n’roll do
the talking. Among the more revered
acts in the U.S. rock underground, the
group (which also includes drummer
Scott Plouf and bassist Brett Nelson)
signed to Warner Bros. in 1997 after a
series of independent releases on such

BUILT TO SPILL

labels as Up, K, and C/Z.

The two albums that followed, 1997s
Perfect From Now On and 1999's Keep
It Like a Secret, took the group to the
next level, balancing sprawling guitar
epics with concise, delightfully catchy
numbers steeped in Martsch’s classic-
rock upbringing. Last year’s Live bottled
the consistently engaging Built to Spill
road show for the marketplace. The three
sets have sold a combined 200,000 copies

inthe States, according to SoundScan.

On the 10-track Melodies of the
Future, produced by Martsch with long-
time collaborator Phil Ek, Built to Spill
offers a little bit of everything from its
sonic bag of tricks. Overall, the album
lives up to the goal Martsch set for the
project last spring: “{To be] sort of a cross
between the last two records; something
dramatic, but with shorter songs and a
little more straightforward.”

“Don’t Try” and “Trimmed & Burn-
ing” recall the emphatic rock of “Per-
fect From Now On,” while “Strange,”
“In Your Mind,” and “Fly Around My
Pretty Little Miss” hark back to the
simpler, head-bobbing songs of 1994’s
indie release, There’s Nothing Wrong
With Love. But there are a host of new

(Continued on page 21)
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€@ Mercedes-Benz Cup
B Presented by
VIP Opening Night

A NIGHT AT THE NET

Featuring

ANDRE AGASSI
PETE SAMPRAS

MARAT SAFIN
and Specaial Celebrity Players

with a musical performance by

EDEN'S CRUSH

Benefitting

MusiCares’

Monday, July 23, 2001

Los Angeles Tennis Center,
Straus Stadium at UCLA

VIP Buffet Reception

6:00 pm

Pro-Celebrity Tennis Match  7:30 pm
First Round Tournament Match 9:00 pm

To purchase VIP Box and Preferred tickets,
contact MusiCares at 310.392.3777

To purchase Loge/General Admission tickets,
contact UCLA Central Ticket Office at 310.824.1010

Founded by the Recording Academy®

in 1989. MusiCares’

mission is to ensure that music people have a place to
turn in times of medical. financial or personal crisis.

Antome S Cru1sm Guntarlst Marc Antoine, left, recently released Cruisin’, his
third album for GRP. The set was produced by Tommy LiPuma, right. The first
single is a cover of the Brazilian classic “Mas Que Nada.”

amusement

BOXSCORE
D U S | N S S S IR ees
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) -Capacity Premotec
 ERIC CLAPTON, DOYLE Madison Square  June 21-23 | $3268.202 46541= | SPXMusic Group
BRAMHALL Il & Garden $92342 27,012
SMOKESTACK New York = -~ Mres
: —= Shows,
5 ~ - onesellsut
U2.P} HAR_W.V 1 Continental Airlines ~ June 21-22 | $3.26_5,68£| <3 ? 282 .. 5| 5FX Music Group
Arena - $1300845 S o -
E .5 East Rutherford, N.J. 3 _seflouts
12, P HARVEY - MadisonSquare  June17-19 | $3341260 - 36632 | SPXMusic Group
E Garden $130/845° iwo 3
New York b P . Fellouts - -
DAVE MAW§ BAN;I Tweeter Center atthe June 22-24 |1 - 82, 59-1 546 BT SFX Music Group
1M WHITE = Waterfront $46. aﬂ/ssﬁ 50 —- 3,640 .
= | Camden, N.J. == = fhree
shows
DAVE MAITH:EW&BANB Tumer Field June 8 $1, 133 291 : 37 159 & SFX Music Group
MACY GRA ANGELIQUE Atianta $1g 5 44500
KIDIO : H
| AEROSMITHEFUET. g PNC Bank Arts June 10-12 $1 5!9. 348 SFX Music Group
2wl Center 3%,
Holmdel, N.J.
| DAVEMATTHEWSBAND, | Ralph Wilson Wne20 | $1498613 [ SFX Music Group
MACY GRAY, ANGELIQUE Stadium $4930
- KiDIO 2% Orchard Park, N.Y. L
AEROSMITH,FUEL -~ | Hersheypark lne22 | $132208 . 8@ | SEXMusictiroup
: Stadium $612:343725 =0 29.208
Hershey, Pa.
BACKSTREET _BOY§. Pepsi Arena June 30- $1, zmm 19667 | SFXMusic Group
KRYSTAL, SHAGGY Albany, HY. July 1 sma.m 54 two !
: .%‘ seflauis
AEROSMITH, FUEL Nissan Pavilion &t~ June 24 4954053 S 033 | SPKMusic Group
£18s Stane Ridge 37711830 27528
3 Bristow, Va. =

___ .

Copyrighted and compiled by Amusement Business, a publication of Billbaard Mu ic Group.
Boxscores shauld be submitted to: Bob Allen, Nashville. Phone: 615-321-817
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615- 341 9171
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TWO INTERNATIONAL GIANTS OF LATIN ROCK
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~ *PLATINUM IN SPAIN & ARGENTINA*
*GOLD IN ITALY, PORTUGAL, URUGUAY & PARAGUAY*
*U.S. TOUR: OCTOBER/NOVEMBER, 2001* &
*"PARA NO VERTE MAS" HAS CONSISTENTLY CHARTED ON \
BILLBOARO'S HOT LATIN TRAGKS; LATIN POP AND TROPICAL SUB-CHARTS*
“CURRENTLY TOURING N EUROPE (JUNE - SEPTEMBER, 2001)*

' 4 .
- PLATINUM IN MEXICO*
|
FEEL THE BU.Z_ZZ. *U.S. TOUR - JUNE/JULY 2001*

“NEW ALBUM "CHUNTAROS RADIO PODER" IN STORES ON 7/17/01*
*INCLUDES THE SMASH HIT "CHUNTARO STYLE"*

www.emilatin.com
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Jann Arden Looks Long Term With Zo&/Rounder’s ‘Blood Red Gherry’

BY LARRY LeBLANC

Canadian singer/songwriter Jann
Arden is ecstatic that her fourth
album, Blood Red Cherry, is being
released in the U.S. Tuesday (10) on
Rounder’s Zoé& imprint.

Rounder’s reputation as an artist-
driven outlet appeals to the 39-year-
old Calgary, Alberta-based Arden,
whose previous stateside home was
A&M.

“I wanted to be on a smaller label
inthe U.S. [that would] stay with an
album for eight to 10 months,” says
Arden, best known for her 1995 set,
Living Under June, which sold
550,000 copies in the U.S., according
to SoundScan. That aloum spawned
the pop hit “Insensitive,” which

Broadecast Data Systems (BDS)
reports as the 19th most-played song
of 1996 in the States.

Unfortunately, 1998’s dark-hued
follow-up, Happy?, sold a disap-
pointing 42,000 units.

In contrast to her experience in
the States, Arden has enjoyed solid
success in her home country since
her 1993 debut, Time For Mercy,
sold 162,000 units there. When
released in the U.S. the following
year, it sold only 31,000 units.

Released in Canada in 1994, Liv-
ing Under June has sold 464,000
units, according to Universal Music
Canada, while Happy? sold 195,000
units in Canada in 1997.

But Arden’s Canadian sales

dipped with Blood Red Cherry,
released March 2000. It has only sold
65,000 units to date, according to
SoundScan. This is despite strong

Canadian AC radio
. airplay of the cuts
. “Sleepless,” “Into
{ the Sun,” and
“Cherry Popsicle.”
Also, Arden was
awarded a Canadi-
an Juno Award for
top female singer
in March.

The affiliation with Rounder came
via the company’s agreement with its
Canadian distributor, Universal
Music Canada, to handle U.S. distri-
bution of several Canadian acts.

ARDEN

| AM A BUSINESS TRAVELER
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“I’ve been a fan of Jann’s for a
while,” says John Virant, Rounder
president/CEQ. “When the possibil-
ity of distributing her came up, we
jumped at the chance.”

Rounder GM Paul Foley is equal-
ly elated by Arden’s signing. He pre-
viously worked with her when he
was VP of sales for PolyGram U.S.
“Jann’s got a lot of friends at
[Rounder] because half of the sales
force also worked with her at Poly-
Gram,” he says. “She is the best
salesperson we could have on the
road. She makes fans.”

Foley acknowledges that Rounder
held back the album’s U.S. release
for several months. “We were look-
ing for an opening in our release
schedule and her availability to be
able to come here.”

Unfortunately, the delay might
affect the set’s sales prospects in the
U.S. “We have probably lost sales
because of the lag time,” says Chris
Richards of the 320-store Borders
Books & Music chain. But, he adds,
“We're going to put the album in our
listening stations and do a full spread
on it. We’'ve done tremendous with
Jann Arden in the past.”

As with her three previous
albums, Blood Red Cherry was pro-
duced by Ed Cherney. But uniike her
previous work, Arden worked with
a songwriting collaborator: Russell

Broom, her guitarist of six years. She
says it was initially difficult because
“T wasn’t used to being in the same
room with anybody.”

Blood Red Cherry covers familiar
Arden heartache territory as evi-
denced in songs like “Sleepless” and
“Waiting in Canada,” as well as
“Mend,” an achingly beautiful duet
of absolution featuring Blue Rodeo
front man Jim Cuddy. Arden’s long-
standing wicked sense of humor sur-
faces in “Cherry Popsicle” and “I
Only Wanted Sex.”

While “Insensitive” provided
Arden with a U.S. breakthrough, she
says that she isn’t concerned about
matching its suceess. “I'm not in the
mainstream. The number of records
I sellis no indication of the quality of
my work or the kind of person I am.
I don’t worry about [having] hits.”

Foley says Rounder will attempt
to capitalize on Arden’s foothold in
the U.S. market provided by “Insen-
sitive.” The lead-off single is “Cher-
ry Popsicle,” which was serviced to
AC radio June 25.

Arden—who is managed by Nikki
Shibour of J.A. Tours in Calgary and
booked by S.L. Feldman & Associ-
ates in Canada—will be in the U.S.
this summer, doing radio, press, and
some live gigs. In Canada, she’s
preparing for the fall release of a
greatest-hits CD.

CENTURY WEST

EE EVE NN
UNIVERSAL CITY

The Ultimate Driving Machine

e

UGNt

4 L 9:{’°R

= Certified Pre-Owned
A by BNV ol
SHORT TERM FINANCING

Available through BMW

P

Financial Services on approved credit on select models

in Stock

529,995
528,888
529,888
529,888

Over 60 Certified

'99 Z3 Coupe

Blk/Blk, Prem Wheels, Mnrf, Only 9k Miles (LE95005)

'98 323iC

Auto, Prem Pkg, Prem Sound, CD Changer (P1503)

'00 Z3 2.8

Blk/Tan, Prem Pkg, Prem Sound, Prem Wheels (LF71171)

'99 328iA

Auto, Prem Pkg, In Dash CD, Prem Sound (FR04545)

'98 Z3 M Roadster

Silver/Blk, Prem Sound, CD Changer (LC86522)

'00 328Ci

Prem Pkg, Lthr, Mnif, Only Sk Miles (JPO1935)

'98 528iA

Bl/Blk, Sport Pkg, Prem Wheels, CD Changer (BP1543)

$32,888
$32,995
$32,995

'00 328iA

Prem Pkg, Mnrf, Lthr, Only 12k Miles (JR58195)

'98 540iA

Bik/Blk, Prem Sound, Prem Pkg, CD Changer (BW58030)

'98 740iL

Silver/BIk, Prem Pkg, Prem Sound, CD Changer (DM19705)

'00 X5 4.4

Siver/Blk, Sport Pkg, Nav Systemn, Prem Pkg and Moon (LH0O3600)
4245 Lankershim Universal City

888-571-9943

www.centurywestbomw.com / E-mail: Info@centurywestbmw.com
All prices + sales tax, Drive offs include vehicle registration, license fees &
finance charges. Subject to prior sale on approved credit.
Ad expires close of business 7/14/01

LINES AND ADDITIONAL AMENITIES

MILLENNIUM HOTEL

NEW YORK BROADWAY

$32,995
$37,888
*41,888
$49,888

«VALET PARKING, FITNESS CENTER AND
FULL-SERVICE BUSINESS CENTER

-JUST STEPS FROM TIMES SQUARE, NEAR
BROADWAY AND FIFTH AVENUE

FIND OUT WHO YOU ARE AT THE MILLENNIUM HOTEL, NEW YORK BROADWAY
FOR RESERVATIONS, CALL TOLL FREE |.866.866.8086

145 WEST 44TH STREET NEW YORK, NEW YOrk 10036 1.800.622.5569
WWW.MILLENNIUM-HOTELS.COM

*RATE IS PER ROOM, PER NIGHT. EXCLUDING TAX AND GRATUITY. SUBJECT TO AVAILABILITY. ASK FOR CODE PRBB2.
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BY CHARLES KAREL BOULEY

SAY ‘UNKLE'": The movie is already being hailed as brilliant, irreverent,
off-beat, powerful, dramatic, and funny by eritics. That’s why it’s no surprise
that the soundtrack for the Fox Searchlight film Sexy Beast can be desceribed
with each of those very same adjectives—not to mention harsh and melodic.

In order to understand the Beyond Music soundtrack, one has to under-
stand the movie's main musical contributor: UNKLE.

UNKLE is more of a combination of various ideas and people than an actual
group, with Londan’s Mo® Wax Music founder James Lavelle in the lead. He
helped change the British music scene by forging a label wherein elements of
Jjazz, hip-hop, electronica, techno, and drum’n’bass fuse effortlessly, often in one
song. Also, Lavalle is an established remixer, having lent his touch in this area to
Radiohead’s “Planet Telex,” the Verve mega-hit “Bittersweet Symphony;” and
Beck’s “Where Itk At”

Like the movie, the soundtrack is unpredictable. Just as one may feel that
a track featuring one of the movie's leads, Ben Kingsley, swearing repeat-
edly over a drum’n’bass groove is not quite appropriate, it ultimately com-
pels the listener: The soundtrack also features four cuts by Roque Baiios,
the Stranglers. and even Dean Martin and Henry Mancini.

Most soundtracks are not meant to be CDs, music for music’s sake. While
it is obvious that this one is so very tied to the movie, it is destined to find a
following of its own at retail.

THE ‘TALE’ CONTINUES: Music from Heath Ledger’s current film, A
Kimght’s Tale, has been doing well on The Billooard 200. That album highlights
songs from the movie, and now Columbiz/Legacy/Sony Music Soundtrax is releas-
ing the Carter Burwell score for the film in hopes to extend the shelf life of this
well-reviewed yet quickly disappearing tale.

Burwell is one of the most prolific composers working today. Having started
abeut 20 years ago with the Coen Brothers’ Blood Simple, Burwell has now
scored almost 50 works. He continues to work with the Coen Brothers and has
also lent his talents to many diverse projects, from Doc Hollypwood and Kalifor-
nia to Barton Fimk and Velvet Goldmine.

Burwell’s unique sound plays out well and transcends from film to CD.
His history of scoring films filled with contradictions served him well on this
outing. Missing from the score is the traditional pageantry feeling a movie
about jousting and chivalry is expected to contain. Instead, a very contem-
porary score emerges when removed from the film, one classic in origin but
adventurous in implementation.

ST UCK IN THE MIDDLE: The song’s the thing, at least for soundtracks,
There can be no doubt about that when it comes to sales. Score albums sim-
ply don’t sell nearly as well as albums with songs. That’s evidenced by the
faet that a full one-third of Billboard’s Top Classical Crossover chart is either
seore albums or retrospectives by famed composers. Meanwhile, 12% of The
Billboard 200 is soundtrack releases—soundtracks with songs. Some, such
as the Save the Last Dance soundtrack, get double the chart action with a
More Music From . . . or Music Inspired By . . . second release.

While this division seems clear, there are several soundtracks being released
that are trying to blur the lines. Many music supervisors, including those work-
ing on Sexy Beast or Lara Croft: Tomb Raider, are warking with directors
ard finding cutting-edge genres, styles, and artists and placing them in the-
atrical and subsequent retail vehicles. These are the soundtracks that will
bridge the gap between pure score album and song. As more contemporary
artists, such as UNKLE, South, Moby, the Chemical Brothers, BT, and
Oxide & Neutrino, work in film and soundtracks, their audiences will feel
comfortable buying the genre, and new audiences for soundtracks will be
established.

WIN GS OF A FILM: Super-composer Hans Zimmer blames a brief
moment of being caught off guard on accepting the invitation to do a
live concert performance of his various scores. Well, it’s a good thing
he was caught off guard because the recorded version of the concert
is a treat for film music buffs, and a great compilation as an introduc-
tion to the genre.

The Wings of a. Fiilm (Decca) serves as a 12-song retrospective of Zimmer's
body of work, from Gladiator and Thelma & Louise to Rawn Man to The Lion
King. Recorded live at the Flanders International Film Festival in October of
2000, it features solos by Lisa Gerrard (“Now We Are Free” from Gladiator),
Lebo Mand Keswa (“Lea halalela” from The Lion King) and instrumental solos
by Pete Haycock (electric guitar), Heitor Pereira (acoustic guitar) and Gavin
Greenaway (keyboards and band leader).

“Thisis really a musical reunion for me with friends of immense talent,” states
Zimmer. “Now that the music has no dialogue or image to hide behind, itis a trib-
ute to their talent and musicianship.”

BUILT TO SPILL DISCOVERS ‘ANCIENT MELODIES’

(Continued from page 18)

elements at play, from the keyboard
work of Martsch and Quasi’s Sam
Coomes on tracks like “The Weather” to
the slide guitar-addled boogie of “Hap-
piness” to Martsch's newly assured lyric
writing, a task he has usually viewed as
secondary to the music-making process.
On every previous record, Martsch—
whose songs are published by BMG
Songs /All Smiles (ASCAP)—would
receive informal assistance from his wife,
Karena Youtz. “But on this one, I even-
tually got it all done on my own,” he says.

“Some things are stolen, but I stole
them,” he adds with a laugh. “I don’t
really know where the lyrics go, the-
matically. I kind of write things and
then forget about what they are and
what they mean. For me, the process
of making music is like, each time I
finish one certain area, like a chord
progression, I forget about it and
move on to the next thing.”

‘While making music comes natural-
ly for Martsch, marketing Built to Spill
beyond its devoted core audience re-
quires a specialized approach, accord-
ing to Julie Muncy, national director of
alternative promotion at Warner Bros.
The band is a staple at college stations,
and it has gotten early support and spe-
cialty show airplay from several com-
merecial modern rock radio stations,
including WOXY Cincinatti. The label
has hired radio promotion company Spec-
tre to help bridge the gap, setting up on-

air appearances and interviews with such
stations as KCRW Santa Monica, Calif
This time, the full album will be
shipped to triple-A, alternative, and
college stations, preceded by the four-
track sampler “Sabonis Tracks,” fea-
turing “Strange” and “The Weather,”
plus live covers of the Velvet Under-
ground’s “What Goes On” and “Linus
and Lucy” from the Peanuts cartoon.
“Strange” goes for ads at modern
rock and triple-A July 10.
According to Warner Bros. mar-
keting director Kevin Sakoda, all four
songs from the sampler are available
on Built to Spill’s newly relaunched
and refurbished Web site (built-
tospill.com). The site also features a
message board, videos, a newsletter,
and a contest called Drag Doug
Through the Mud, affording the win-
ner a chance to interview Martsch.
Warner Bros. is also using the In-
ternet to create “some kind of profiler
presence” for the band at stations
“that wouldn’t necessarily play Built
to Spill,” Muncy says. The label will
look to place banner ads, downloads,
and contests on those stations’ Web
sites. Download promotions are also
in place with Liquid Audio and MSN.
Assisting in the effort is New York-
based Takeout Marketing, which pro-
vides online viral marketing in mes-
sage boards and chat rooms, as well
an offline affiliate program, which will

distribute posters, stickers, postcards,
and CD samplers in Built to Spill’s top
20 sales markets and college campus-
es. Reinforcing the band’s indie roots,
the vinyl edition of Melodies of the
Future was licensed to Up, which will
issue the LP Aug. 10.

Asusual, touring is a key component
of the new album’s marketing cam-
paign. The band has been on the road
on the West Coast since early June,
including four sold-out dates in Los
Angeles. (The first leg of the trek closed
June 30 in Seattle). Midnight sales the
night before the record’s street date are
set for 30 U.S. cities, including Boise;
Portland, Ore.; and Seattle.

An East Coast/Midwest swing of
approximately 40 dates begins in
early September. Built to Spill, which
is booked by the Agency Group, will
also play Seattle’s annual Bumber-
shoot Festival Sept. 1.

Melodies of the Future is Built to
Spill’s last firm album under its Warner
Bros. deal, but both parties express sat-
isfaction about their partnership to date.
“No one is telling us what to do, and no
one is taking away our creative license,”
Martsch says. “It’s all been really cool.”

Muncy adds, “Historically, we pride
ourselves on having bands like Built
to Spill, who produce music of integri-
ty and critical acclaim. I think as long
as Doug is happy on the label, we
have a future together.”

From the composer of Manon of the Spring
and Jean de Florette, a vibrant

and elegant score which powerfully
underlines the.astounding true
story of (Patrice) Lumumba's fight
for Congo's independence.

LUMUMBA the movie opens June 27th in NY(
and July 20th in LA with a national release to follow.
For info on other cities: www.zeitgeistfilm.com
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CREATURES OF HABIT:
If the music of Los Ange-
les-based Beautiful Crea-
tures sounds slightly fa-
miliar, it may be because
the band is fronted by for-
mer Bang Tango singer
Joe LeSte.

Bilal Debuts. R&B
singer Bilal is off to a
promising start with
“Love 1t,” his current sin-

trendy with many new
rock bands. The album was
produced by Sean Beavan
(Nine Inch Nails, Mari-
lyn Manson).

Beautiful Creatures will
build its profile through
this year’s Ozzfest. Up-
coming tour dates include
July 20 in Bristow, Va,; July
21 in Camden, N.J.; Aug. 3
in Columbus, Ohio; and
Aug. 5 in Hartford, Conn.

CHE RI’S BACK:

POPULAR~-UPRISINGS

BILLBEOARD’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART = BY CARLA HAY

Grand Rapids, Mich.; and
Sept. 29 in Bloomington, Ill.

Immortal Rock. Brand New
Immortals’ lineup includes ex-
Black Crowes member John-

y Golt and . Follow for Brown's DEBUT: Song-

Now singer David Ryan Har-
ris. The band’s debut album,
Tragic Show (the Music Com-
pany/Elektra), was produced
by Brendan O’Brien (Stone
Temple Pilots, Korn), whom
Harris calls “an old friend.”

Contemporary
Christian singer

Blue Man Group, Audio

MOUNTAIN

Cheri Keaggy has
switched record
labels from Spar-
row to Word/Epic.
Her first album on

EAST
Synpaz,

\

REGIONAL HEATSEEKERS NO. 1s

writer Raphael Brown co-
wrote the 1997 Dru Hill
hit “In My Bed,” which
reached No. 1 on the Hot
R&B/Hip-Hop Singles &
Tracks chart and No. 9 on
The Billboard Hot 100.
Now Brown steps into the
spotlight as an artist with
his debut solo album, Pri-

vate Life (Arista

NORTHEAST
Screwball, Loyalty

Records).
The album’s first

I single, “Maybe,”

NORTH CENTRAL
Livin’ In The Scope

W

has been released
to R&B radio. Pri-
vate Life also fea-
tures collabora-

music that is harder than
that of Green Day or
Blink-182.

CKY will start a tour
Thursday (12) with Def-
tones and Godsmack in
Spokane, Wash. Other
dates on that tour in-
clude July 18 in Irvine,
Calif.; July 27 in Dallas;
July 31 in New Orleans;
Aug. 7 in Atlanta; Aug.

Beautiful Creatures’
eponymous debut album
(due Aug. 14 on Warner
Bros. Records) celebrates
old-school hard-rock roots
at a time when the rap/
rock sound has become so

er (No. 20).

The title track from Let’s
Fly is the album’s first sin-
gle; it has been serviced to
contemporary Christian
radio. Keaggy is on a limit-
ed U.S. tour, with dates
that include Aug. 25in Lex-
ington, Ky.; Sept. 15 in

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. Blue Man Group Audio
. Paul Dakenfold Swordfish: The Album (Soundtrack)
. Nickel Creek Nicket Creek
Basement Jaxx Rooty
Marco Antonio Solis Mas De Mi Aima
Iced Earth Horror Show
Afro Celt Sound System Volume 3: Further in Time
. Jane Monheit Come Oream With Me
. Jamie O'Neal Shiver
10. The String Cheese Incident Outside Inside

R N

NORTHEAST
1. Screwball Loyalty
2. Syleena Johnson Chapter 1: Love, Pain & Forgiveness
3. Qutsidaz The Bricks
4. Anthony Keams/Ronan Tynan/Finbar Wright The kish Tenors: Els Itand
5. Jane Monheit Come Dream With Me
6. Kardinal Offishall Firestarter Volume 1 — Quest For Fire
7. Remedy The Genuine Article
8. Res How | Do
9. Regina It Ain't Over
10. Rev. Clay Evans And The AARC Mass Choir Constantly

; . Word/Epic, Let’s MIDDLE ATLANTIC tions with pro-
gle. The song is getting T J b D . .
airplay on several R&B Fly, will be re- r\ siomeHIcImobicen wm:Me' Su_cer% D”onnle Go West. Country artist
stati d BET is ol leased July 17. The WEST NORTH CENTRAL R | D-Major” Boyn- Elbert West has b t
B Is play- s Rascal Flafts, Rascal Flatts ; CRALRSUESICU e
ing the video. “Love It" is Dove Award-win . SOUTH ATLANTIC ton and Eddie F tina radio airolay for “Did-
g : ning artist has ap- Backbone AKA Mr. Fat Face 100, Concrefe law|  (Ruff Endz, Don- g irpiay
on Bilal's debut album, g d th Tp PACIFIC 1 nJ t dley,” the first single from
1st Born Second, due %eari on the 10p F Basement Jaxx, Rooty \] ell Jones). the album Livin’ the Life
July 31 on Moyo/Inter- Cﬁn' .e{npOIilary l\ N EW PUNKS: (Broken Bow Records).
scope Records. He says : 1}'11 Slgl 3‘71,1 ¢ Zrt _ SOUTH CENTRAL Poo/ b d WGNE Daytona Beach,
the album title comes wit 97's What Nickel.Crask, Niokel Creek op/punk ban Fla., and WPOR Portland,
from “being a child” of Matters Most (No. ‘\-l ! CKY is touring in Maine, are among the
X . 28) and 1995’s support of its ma- ’ 3 '
the '90s alternative . supp country stations playing
T Child of the Fath- THE REGIONAL ROUNDUP jor-label debut al-

bum, Volume 1 (Island Re-
cords). The album has
already sold more than
40,000 copies as an inde-
pendent release, accord-
ing to Island. Reissued
June 26 on Island, Volume
1 will appeal to neo-punk
fans who want to hear

the song. West, who is
currently on a U.S. tour,
says the album has
themes that reflect his
“passion for life.”

13 in Minneapolis; Aug.
24 in Boston; and Aug.
29 in Holmdel, N.J.
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REW BROADWAY CAST RECORDING

42nd Street

PROCUCER: Hugh Fordin

A Records 92953

42nd Street doesn’t have an original
narrative, brilliant lyrics, or daring
musieal composition. What it does have,
though, is the spritely energy of an
optimistic girl from nowhere who’s
determined to make it as a Broadway
hoofer. With such classic numbers as
“Lullaby of Broadway,” “We’re in the
Money,” and “Keep Young and Beauti-
ful”—not to mention the title tune—
42nd Street has a memorable score
that’s nearly as irresistible as its show-
stopping tap routines. Musical director
Todd Ellison keeps up the toe-tapping
pace in this Tony Award-winning
Broadway revival, with orchestrations
that stay true to their era even as
they're pared down for a fresher, clean-
er, mare current sound—which produc-
er Hugh Fordin polishes to a brassy
finish here. Christine Ebersole—who
won a Tony for her portrayal of snobby
stariet Dorothy Brock—provides a wel-
come counterpoint fo the staccato taps
with her expressive tone and smooth
phrasing on “You're Getting to Be a
Habit With Me” and her satiny rendi-
tion of “I Only Have Eyes for You."—WH

THE BACON BROTHERS

Can't. Complain

PRODUCERS: Paul Guzzone and Michael Bacon
ZoéMRounder 43102

You've got to feel pity for the Bacon
Brothers. No matter how hard they try
or how good their creative output, they
will always be known as the group star-
ring famed film actor Kevin Bacon—
which instantly reduces their credibili-
ty. But consumed purely on its own
merits, Can’t Complain is a strong col-
lection of acoustic-rooted pop tunes,

SPOTLIGHT

AITHLESS

OQUTROSPECTIVE

)

FAITHLESS

Outrospective

PRODUCERS:; Rolle and Sister Bliss
Kinetic/Cheeky/Arista 07822-14713
Oulrospective recently debuted at
No. 4 on the Furopean Top 100 Al-
bums chart—as well as No. 2 in Nor-
way, No. 3 in Germany, No. 4 in the
LK., No. 5 in Ireland, No. 6 in
Switzerland, and No. 10 in Finland. In
this issue, the set's lead single, the
anthemic “We Come 1,” spends a sev-
enth week atop the European Dance
Traxx chart. Here in the U.S,, the sin-
gle is well-poised to climb to the top of
the Billboard Hot Dance Music/Club
Play chart. While the album should
achieve a similar feat on The Billboard
200, chances are good that it, like its
predecessors (1997's Reverence and
"08's Sunday Spm), won't. And that's
very sad, indeet, for Qutrospective
finds the U.K. trio—keyboardist Sister
Bliss, programmer Rollo, and rapper
Maxi Jazz—cleverly fusing elements of
folk, pop, electro, blues, dub, hip-hop,
house, and trance. Highlights include
the melodramatic “One Step Too Far”
(featuring Rollo's sister; Dido), and the
Jazz-fronted “Not Enuff Love,” which
is as bitter as it is sweet.—MP

SPOTLIGHT

LONESTAR

I'm Already There

PRODUCER: Dann Huff

BNA 07863

Rock guitars kick off the band’s fifth
BNA release with “Out Go the
Lights,” an energized and danceable
midtempo track that effectively sets
the tone for the rest of what is poised
to be a monster album. Lonestar
effectively blends pop/rock-tinged
country with soulful, AOR ballads, all
effectively delivered by lead vocalist
Richie MeDonald, who has quickly
become one of the genre’s gold

singers. “Unusually Unusual” is a
peppy. likeable serving of cotton
candy, and “Not a Day Goes By” and
“I'm Already There" ave the kind of
glossy, piano-based ballads that
McDonald chews up with ease. “With
Me" is an infectious, fiddle-driven,
soaring cut that owes more to Kansas
than country and nevertheless sounds
like a hit, Lonestar flexes some cre-
ative muscle with the smoky power
ballad “Without You” and the funky
“Must Be Love.” While producer
Dann Huff takes some sonic chances
here and there, overall this album fits
a formula that equals platinum.—RW

SPOTLIGHT

VANESSA DACU
Make You Love

FRODUCER: Peter Daou

EQBR Music Group EQ80001

in these days of cookie-cutter pro-
ductions and contrived musical
trends, it's not particularly easy
being different; an artist who doesn't
adhere to the strict, yet completely
unofficial, guidelines for what makes
a certain song or style of music radio-
friendly is in trouble. Consider
Vanessa Daou a girl in trouble—in
her case, though, that's a marvelous
thing. On her fourth solo album—
deftly produced by her musical part-
ner/husband Peter—the singer con-
tinues fo follow the beat of her own
drum, bucking the norm for her own
artisticintegrity. Drawing from elec-
tronie, pop, and jazz, Make You Love
drips with romance, sensuality, and
much love. Such tracks as “You,”
“Juliette,” “Bittersweet,” “Show
Me,” “A Little Bit of Pain," and a
cover of Jane's Addietion’s “I Would
for You" are pure bliss. For those
ready to graduate from Moby’s Play
and Dido’s No Angel, Daou’s Make
You Loveis yours for the taking. Dig-
tributed by Caroline.—MP

anchored by taut, memorable melodies
and vivid lyrics. Kevin and his sibling,
Michael, have become assured singers,
weaving sweet, Everly Brothers-esque
harmonies around charming, earnest
lead vocals. Although there’s plenty
here for triple-A programmers to nosh
on, if they would (most notably the
string-laden “Paris” and the percussive
“Grace”), the lads are at their best
when indulging in such sprawling jams
as the epic “Summer of Love (Wood-
stock 99)” that perhaps come to full life
in a live setting. Either way, the Bacon
Brothers deserve a fair shake. This is
far more than a fleeting musical fancy
for an over-indulgent actor.—LF

THE MOORE BROTHERS

Colossal Small

PRODUCER: Jon Erickson

Amazing Grease Records 11

Greg and Thom Moore’s drowsy, breathy
vocals aren’t always on key. The Californi-
ans’ acoustic guitars could stand to have
their strings tightened as well. And their
lyries often sound like surreal children’s
poetry, sometimes evocative of thoughtful
imagery and other times simply quirky.
Yet, somehow, on Colossal Small, these
minor problems charm more than annoy. Of
a dozen brief songs, standouts include the
sweetly strummed title track, the key-
board-driven “Moleslica,” and the ethereal
“Bit by the Loon,” which features Andrew

Borger on vibraphone. Producer Jon Erick-
son—who also plays bass, piano, and
argan—gives this set a minimalist, low-tech
sound, rife with retro flourishes, that lets
the brothers’ thin, folky harmonies set
dreamy melodies against gently trippy
backdrops. Call it chill-out musie for the alt-
rock crowd. Contact: 415-337-8769.—WH

BETTY BLOWTORCH

Are You Man Enough?

PRODUCER: Matt Hyde

Foodchain 54446

The members of Betty Blowtorch are half-
kidding when they sing, “We’ve got no
integrity/But we sure do look good.” In fact,
the Los Angeles-based band is usually half-

DAVID GRAY

A Century Ends
PRODUCER: Dave Ande-son
Hut/Carotine 10421

Flesh
PRODUCER: not |istad
Hut/Caroline 10422

The EP's 92-94

PRODUCER: Dave Anderson

HutCaroline 10399

Listening to these dises makes you won-
der just how radieally different David
Gray’s career might have progressed
had he arrived in the U.S, some three
decades ago, filling the era’s now leg-
endary Greenwich Village folk clubs
with his abounding emotions. Although
things have abyiously worked out quite
nicely for Gray—as he’s still enjoying the

Vil TAL REISSUES®

smash suceess of his White Ladder
album—it almost seems as though the
gravely voiced singer and his strummy
songs were horn to the wrong genera-
tion. How else to explain that his won-
derful first two albums
—1993's A Century
Ends, featuring the tri-
umphant “Shine” and
the rollicking “Wis-
dom,” and 1994’s
Flesh, with the
scathing “What Are
You" and haunting
“Coming Down"—
have gone largely
ignored in the U.S, since their release?
The albums were such duds, in fact,
that they only sold a combined 20,000
copies in the 1.8, according to Sound-
Scan, before going out of print. But

A centumy

things are about to change, as White
Ladder has finally triggered demand
for Gray's early efforts, which have
now been reissued alongzide The EP’s
92-94, a new collection of singles and

recordings of Gray pouring his heart
out on tape, singing songs of love and
betrayal, heartache and hope. The
EP’s 92-9 is a surprisingly strong,
fluid collection of Century singles

B-sides. Those familiar with White
Ladder, or maybe only that album’s hit
single, “Babylon,” may not fully appre-
ciate this early work, as neither Cen-
tury nor Flesh boasts a bubbly pop
song. Each are mostly stark, serious

“Birds Without Wings,”
“Shine,” and “Wisdom,”
with their respective B-
sides, and perhaps the best
track from Flesh, “Coming
Down."” The survey also
offers an early version of
the Flesh track “The
Light,” as well as Quick-
time videos of “Shine” and
“Wisdom.” Century and
Flesh are must-haves for serious fans,
but E'P’s may be ideal for casual listen-
ers searching for the older song or two
Gray mixed in with White Ladder

material on his recent tour—WO

kidding. Layering screaming vocals over
amped power chords, the all-female four-
some’s big sound blends *70s hardcore axe
work with a punk aesthetic—part Joan
Jett, part L7. What the group lacks in musi-
cal originality it makes up for with driving
rhythms, clever hooks, and raw energy—
plus an insatiable desire to have a raunchy,
raucous good time. Such tracks as “Size
Queen” (featuring Vanilla Ice) and “Hell on
Wheels” delight in turning rock’s macho
culture inside out through deadpanned sar-
castic lyrics, while such songs as “Big Hair,
Broken Heart” and “I'm Ugly and I Don’t
Know Why” are flat-out jokes. But keeping
tongue in cheek is risky; after 15 tracks, the
Jjokes start to wear thin. When you keep
making people laugh, it’s hard to be taken
seriously. Contact: 310-360-6700.—WH

R&B/HIP-HOP

P> LIL' ROMEO

Li Romeo

PRODUCERS: various

Soulja Music Entertainment/Prigrity 0198

James Brown once said something about
it being a “man’s world,” but if you look at
today’s charts, the boys are running the
show. Among them is 11-year-old Lil’
Romeo. The latest offering from the ubig-
uitous Master P, Romeo—the Master’s
son—talks the talk and walks the walk of
a young “soulja” on his eponymous debut.
“My Baby,” the album’s first single, em-
ploys a sample of the Jackson 5's “I Want
You Back” with predictable results. The
song’s nostalgic hook and cute accompa-
nying clip have already gained the young
rapper throngs of screaming female fans.
Other highlights include a remix of
“That’s Kool,” which features Romeo’s
uncle, Silkk the Shocker, and Little D.
The “That’s Cool” remix—the original ap-
peared on Silkk’s My World, My Way—
uses the same track as its predecessor
but is much lighter fare. Other appear-
ances include Master P, Lil’ Zane (who
steals the show on “Make You Dance”), 6
Piece, and Afficial—RH

DELILAH HARRIS

Big Headed Girl

PRODUCERS: John Adams, Pat Smyth, and Steve
Witliams

PaperNotes Records LVC-321161

Newcomer Delilah Harris has obviously
been studying new recordings by such
artists as Jill Scott and Erykah Badu, as
well as classics by such artists as Minnie
Riperton. Make no mistake, Harris
doesn’t wholly emulate or imitate such
singers, but she does possess a similar
soul-stirring vision. On the appropriately
titled “Lessons in Life,” Harris sings of
life’s journey: “A little pony-tailed girl/
Dreams of whirling around the world/
And it’s all that she knows/Never give
up/When the salt in her eye/Was too
much she stayed up/She’s got it all in her
sight, her melody and her flight.” Per-
haps autobiographical, “Lessons in Life”
and such songs as “Don’t Be Sad” reveal
a singer/songwriter who’s not afraid to
keep pressing on. Conversely, such tracks
as “Slow but Sweet” wouldn’t sound out
of place alongside the more sensual (and
racy) fare of Janet Jackson. Contact:
Papernotesrecords@onebox.com—MP

COUNTRY

P> BLAKE SHELTON

Blake Shelton

PRODUCER: Bobby Braddock

Warner Bros. 24731

Blake Shelton is a fine vocalist of consid-
erable range who manages to keep a
straight face while performing such
overtly silly songs as his leadoff single
“Austin.” When the material is better,
Shelton is most of the time. He sings hard
on Braddock’s “I Thought There Was

(Continued on next page)

Bn"]'mnm'uns Bradley Bambarger, Leila Cobo, Gordon Ely, Larry Flick, Steve Graybow, Rashaun Hall, Wayne Hoffman, Wes Orshoski, Michael Paoletta, Philip van Vieck, Ray Waddell. SPOTLIGHT: Releases deemed by the
* review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works
by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY
EARS (JJ): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard,
770 Broadway, 6th floor, New York, N.Y. 10003), or to the writers in the appropriate bureaus.
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Time,” nails the irony of “Problems at
Home,” and burns on “If I Was Your
Man.” Conversely, “Every Time I Look at
You” is a pop-ish rocker with an awkward
break and out-of-place banjo (just
because Dixie Chicks pulled it off doesn’t
mean it’s gonna work for everyone). And
“All Over Me,” a well-written piano-
based power ballad that Shelton co-wrote
with Earl Thomas Conley, is a tad over-
sung. A very cool dog/prison song in “OI
Red,” performed with style by Shelton, is
almost enough to save the project. When
Shelton complains of “the same old vanil-
1a” on country radio in Braddock’s excel-
lent “Same Old Song,” it’s a point well-
taken. But it might ring even more true if
it weren't coming from a videogenic guy
in a cowboy hat with an absurd single
that may well make him a star.—RW

LATIN

»> L0S TRI-0

Siempre en Mi Mente

PRODUCERS: Hugo Gutiérrez and Johnny Gutiérrez

BMG U.S. Latin 74321-78910

At some point, Colombian threesome Los
Tri-O could have been regarded as a gim-
mick: a trio of young cuties singing Latin
standards in traditional trio format. But
since its debut, the group has shown that
it’s capable of holding its own with in-
creasing vocal maturity and interpreta-
tive ability. This third album, a collection
of Juan Gabriel hits, pays homage to the
singer/songwriter by providing complete-
ly different readings of his material, in-
cluding two tracks (“Hasta que te Conocf”
and the final medley of songs) with
Gabriel himself as guest singer. But
although Los Tri-O themselves are
remarkable—the album’s vocal blend and
sensibility are outstanding—the musical
arrangements eventually languish in
sameness and predictability. A trio feel is
preserved throughout with the use of
requinto and guitars. And the soaring
trumpet and strings are initially effec-
tive—that is, until every song is afforded
virtually the exact treatment down to the
entrance of the violins.—LC

P> JAGUARES

Cuando Ia Sangre Galopa

PRODUCERS: Saul Hernandez and Alfonso André

BMG U.S. Latin 74321 86742

Mexican arena rockers Jaguares make
no bones about what they are—arena
rockers and purveyors of big, anthemic
tunes with lots of crunching guitars over
lyrical melodies. Singer Satl Herndn-
dez’s raspy voice caps off a mood that’s
commerecially appealing but intimate. If
this is the sound you embrace, Cuando
la Sangre Galopa will thrill you, espe-
cially on such songs as “Como Td” (with
its Santana-like vamp) and the melan-
cholic “Estoy Cansado.” And although
there’s nothing sonically distinctive
about this set, the package of good
melodies and ensemble work make it a
consistently good listen.—LC

 ANA BELEN

Peces de Ciudad

PRODUCER: Emanuele Ruffinengo

BMG U.S. Latin 74321 86156

If the term “intelligent Latin pop” hasn’t
been put to serious use yet, it should—
with Ana Belén foremost on its list of rep-
resentatives. On an album that runs the
gamut from playful to introspective, Belén
puts her personal imprint on other writ-
ers’ most intimate songs with elegance,
nuance, and conviction. Take Franco de
Vita’s “Un Extrano en mi Baiera,” which
puts into words a woman’s perennial fear
of her abusive husband, or Joaquin Sabi-
na’s “Pisando Charcos,” where a jilted
lover meets her happy ex. Belén is aided
by the tasteful production of Emanuele
Ruffinengo (Alejandro Sanz), which insin-
uates just the right dose of Flamenco gui-
tars and palmas as well as cello and vio-
lins to achieve a balanced, sophisticated
fusion. If anything, Ruffinengo is some-

times too conventional—drop the sax and
electric guitar solos, please. But com-
pelling musicianship never ceases to hold
this album together.—LC

JAZZ

P> ERIC MARIENTHAL

Turn Up the Heat

PRODUCER: Russ Freeman

Peak/Concord 8503

Saxophonist Eric Marienthal utilizes
many of the well-worn urban grooves
that are de rigueur in contemporary
jazz, but his gritty, honest tone and
insistence on adding a hefty dose of
improvisation to his radio-friendly fare
positions him above the smooth jazz
pack. By focusing more on improvisa-
tion and less on keeping every hair in
place, Marienthal’s playing is consis-
tently satisfying and inventive, as he
tastefully winds his way around this
contemporary set with the conviction of
a seasoned post-bopper. Such guests as
guitarist Robben Ford, keyboardist
Jeff Lorber, and producer/guitarist
Russ Freeman subtly reference the
music’s fusion roots, providing addition-
al, if occasionally restrained, musical
enticement. The first single, “One Day
in Venice,” is pleasantly melodic, but it
is on such cuts as the funk/rock work-
out of the Doobie Brothers’ “Takin’ It
to the Streets” where Marienthal truly
turns up the heat.—SG

WORLD MUSIC

% LILA DOWNS

Border

PRODUCERS: Paul Cohen and Lila Downs

Narada World 70876-15333

Lila Downs’ dramatic debut album, Tree
of Life, released last year by Narada,
drew heavily on her exotic Mixtec Indi-
an background, delivering a profoundly
moving performance that immediately
thrust her into the world music spot-
light. With Border, she has wasted no
time taking her repertoire to another
level. She does two songs in English—
“Pastures of Plenty”/*This Land Is
Your Land” and “Smoke.” The latter is
very much in the populist folk tradition,
as is “Pastures.” “This Land,” though,
comes from a jazzy rock idea and actual-
ly flashes hip-hop at a couple points.
Downs pulls off a very torchy bit of
Latin pop with “Perhaps Perhaps” that
would make for a nice rhumba on the
dancefloor, and she shows an adroit
command of the cumbia style on several
tracks, including “Cumbia Maya”/“Han-
nal Wech.” Downs opens up a wider
range of Latin influences on Border, and
it works for her, because her interpre-
tive skill is sublime, and her voice is a
world-class instrument.—PVV

% FARAUALLA

Faraualla

PRODUCERS: Francesco Ballerini and Matteo Silva
Amiata Records 499

Faraualla is Cristina Palmiotto, Teresa
Vallarella, and Maristella and Gabriella
Schiavone—four women from the Apulia
region of southern Italy. Lovely voices
all, but what they do together with a
piece of music is truly amazing. They’re
also songcatchers, drawing material
from Russia, Bulgaria, and Hungary, as
well as the Adriatic and Mediterranean
regions. The quartet even does a number
inspired by a Native American chant,
and “Questa Fanciul-L'Amor” is a 14th
century ballad. A cappella moments?
Absolutely, but Faraualla also works
with accompaniment that ranges from
harness bells to cymbals to darabukka
and rattle drum. For a vocal jam that
would challenge the best hip-hop artists,
check out the original “Maha Te Song.”
If the topic is breathtaking four-part
harmony, then the entire album is a
practicum on that subject. Touted as the
Zap Mama of Italy, Faraualla has the
stuff to make that claim stick. Distrib-
uted by Velas Records.—PVV

CLASSICAL

S HAYON: The Seven Last Words

Fitzwilliam String Quartet

PRODUCER: Philip Hobbs

Linn 153

One of the summits of Viennese classi-
cism, Haydn’s The Seven Last Words of
Churist on the Cross—a sequence of seven
sacred adagios, with an intro and conclu-
sion—is available in arrangements for
string quartet, orchestra, and orchestra
and chorus (with the latter in oratorio
form). The one for string quartet is still
the most popular, and music lovers are
spoiled for choice, with several excellent
renditions in the catalog. This period-in-
strument version by Britain’s Fitzwilliam
String Quartet serves as a rival to the fine
period set by Quatuor Mosaiques (As-
trée/Naive), and it comes at the same time
as ECM’s issue of a new modern-in-
strument take by the Rosamunde Quar-
tett. Both the Fitzwilliam and the Rosa-
munde are lovingly recorded, although
many may prefer the more immediate
Linn sound over the ambient ECM sonics.
More important, the Fitzwilliam’s gut
strings and unaffected tempi seem to bet-
ter bring out the plangent quality of
Haydn's lines, even over the Rosamunde’s
more considered interpretive approach.
The Fitzwilliam’s Seven Last Words
speaks straight to the heart. Distributed
in North America by Allegro.—BB

Y SAMUEL BARBER: Three Essays for Orchestra,
Excerpts from ‘Vanessa' and ‘Medea,’ etc.

Detroit Symphony Orchestra/Neeme Jarvi

PRODUCERS: Charles Greenwell and Ralph Couzens
Chandos 9908

This new compilation of incidental Bar-
ber from Neeme Jérvi's early-"90s
Detroit Symphony survey is hardly
incidental. By eschewing the hackneyed
for the relatively rarely heard, Chandos
presents one of the finest showcases for
the composer’s less-anachronistic
music. The beautifully dark-hued First
Essay for Orchestra mines emotional
territory similar to that of the famously
moving Adagio for Strings, while the
dramatic Music for a Scene From Shel-
ley and two sweeter orchestral ex-
cerpts from the 1958 Puliter Prize-win-
ning opera Vanessa are archetypal
examples of quality 20th-century neo-
romanticism. The Second and Third
Essays are far more dynamic, percus-
sive pieces, as is the even violent
Medea’s Meditation and Dance of
Vengeance from Barber’s late-'40s Mar-
tha Graham ballet Medea (Caves of the
Heart). The Chandos sound is generally
excellent, and Jédrvi works wonders
with the Detroit orchestra, which
sounds at one with this repertoire. Dis-
tributed in the U.S. by Koch.—BB

GOSPEL

P> LOU RAWLS

I'm Blessed

PRODUCER: Rev. Milton 8iggham

Malaco 4517

Lou Rawls, who began his career
singing gospel in the late ’40s, comes
full circle with I'm Blessed, the first
solo gospel release of his long and dis-
tinguished career. Producer Rev. Mil-
ton Biggham perfectly understands
both Rawls’ gifts and legacy, keeping
instrumental soloing to a minimum
while providing an air-tight rhythm
section and inspired backing vocals
from a list of gospel luminaries that
includes the Georgia Mass Choir and
the Mississippi Mass Choir. Rawls is in
magnificent voice, with his rich bari-
tone alternately smooth and husky as
ever. The prevailing fare here is a tasty
mix of timeless R&B and traditional
gospel, with a 12-song set of classic
hymns (“Amazing Grace,” “Were You
There”) and gospel standards (“Peace
in the Valley,” “Amen,” “Oh Happy
Day”). It's nothing short of inspiring to
hear Rawls put his still-formidable
imprint on such familiar fare. —GE

STONED: A Memoir of London in the 1960s
BY ANDREW LODG OLDHAM

St, Martin's Press

400 pages; $23.95

Andrew Loog Oldham, in the
course of his autobiography, Stoned,
describes himself as “an all-Ameri-
can boy" (despite being inimitably
English), “too busy recovering from
my own applause,” and ultimately,
“el Pimpressario.” Those close to
Oldham—prior to, then during his
tenure as the Rolling Stones’ man-
ager during their first brush with
fame—concur, describing him as
being “made for show business”
while acknowledging that the young
man-on-the-make consistently “got
away with murder.”

Stoned features Oldham and var-
ious friends,
lovers, and busi-
ness associates
hold forth on the
minutiae of this
Londoner's very
swinging life.
The book’s nar-
rative describes
Oldham’s rapid
post-adolescent
transformation
from private
schooler to pub-
lic relations man
(for a host of star
clients, including
the Beatles at
one juncture)
and upward to
his work with the Stones, for which
he’s best known.

Opening with a harrowing depic-
tion of his recent coming to grips
with drug addiction, Stoned imme-
diately skips back in time to his war-
time childhood and the bleak sce-
nario that was 1950s Britain. From
that point onward, a starstruck Old-
ham works his way through a brief
fashion eareer, then the music pub-
lishers’ offices and seedy bars of
London’s Soho, ever in pursuit of
the “next big thing.”

Die-hard Stones completists may
find Stoned disappointing. The band
doesn't really feature in Oldham’s
history until mid-book. While he
writes much about their early days
(with band members’ contributions
limited to quotes from a Keith
Richards bio), the book approaches
its conelusion well prior to Oldham’s
(and doomed Stones guitarist Brian
Jones’) eventual estrangement
from the group. To read of the
Stones hitting the big time in 1964
is to aware that the index lurks only
a few pages ahead.

Oldham seems—Ilike producer
Phil Spector, his friend and men-
tor—to belong to an age governed
by draconian producers and man-
agers; neither man's career would
survive the growing autonomy of
the recording acts themselves.

Oldham’s accounts of his own
activities in the early '60s might be

politely described as picaresque.
Ruthless, ever intimidating, Oldham
and his immediate associates (includ-
ing his legendary criminal chauf-
feurs-cum-henchmen) come off as
entrepreneurial versions of Alex
from A Clockwork Orange. Wheth-
er issuing unmusieal instructions
during recording sessions, thrashing
journalists in their own offices, or
simply doling out physical abuse to
pedestrians from his car window, he
lived the ultra-violent lifestyle that
the Stones would later adapt as
image-enhancement. The descrip-
tion offered by pop historian George
Melly best sums up the band’s man-
ager: “Oldham was caleulatedly
vicious and nasty—{his] enormous
talent totally
devoted to whim
and money.”

Given Old-
ham’s influences,
this is hardly
surprising. His
heroes, as he
avows through-
out Stoned, are
the managers,
song pluggers,
producers, tal-
ent spotters, PR
men, and other
shadowy figures
darting about
the periphery of
the English en-
tertainment
world. They possessed little musical
ability, surviving instead on gut in-
stinets, coercion, and sheer nerve.

By detailing the careers of those
he emulated, Oldham provides fas-
cinating insight into the pre-Beatle
era, when every manager was a
Svengali and the pretty faces of
English pop were manufactured
goods—as much if not more than
the current crop of American boy
bands. He takes an objective view
of the guiding lights in the early
English pop scene, offering pocket
biographies of the talents behind the
talent: eccentrie producer Joe Meek,
the king-making manager Larry
Parnes (“my true pop Diaghilev™),
and numerous other forms of impre-
sario associated with the bands of
the British Invasion.

Oldham loves to talk; this much is
obvious. His prose, overheated
though it may be at times, is further
evidence of his zest for life. Never
one to shrink from adroit punman-
ship, Oldham offers several zingers
on the order of “The shills were alive
with the sound of music” and Bob
Dylan’s manager Albert Grogsman
being “the calm above the norm.”

The right man for his time, Old-
ham was at one with the early-'60s
pop world; while not the most
unbiased guide to the era, it's dif-
fieult to imagine a more enter-
taining one.

RICHARD HENDERSON

BOOKS: Send review copies of books/OVD Videos pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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DEXTER FREEBISH My Madonna (2:58)
PRODUCER: John Shanks

WRITERS: Romig and Shanks

PUBLISHER: not listed

Capitol 5685 (CD promo)

Like Vertical Horizon and Nine Days
before it, quintet Dexter Freebish
makes rock records that any boy-band
fan could love. On the heels of break-
through hit “Leaving Town” from the
band’s debut album, A Life of Satur-
days, the boys from Texas offer “My
Madonna.” An ode to the girl of their
dreams, the midtempo singalong is an
unabashed love song lacking even a
hint of eynicism. This is a band with-
out pretense, flavoring its music with
the sort of bubble-gum trimmings
that give Radiohead’s Thom Yorke
cold sweats at night. “My Madonna”
provides a catchy riff for the band to
worship, much as LFO hailed Jennifer
Love Hewitt in “Girl on TV.” Add a
soaring chorus, a good-looking front
man, and a couple of turntable
scratches thrown in for street cred,
and Dexter Freebish has the formula
for a radio and TRL smash.—SB

MYRA Miracles Happen (When You Believe) (5:0D)
PRODUCER: Chris Hamm

WRITERS: P. Shayne and E. Kennedy

PUBLISHER: not fisted

Buena Vista Records 60729 (CD promo)

Myra is the first act signed to new
Disney imprint Buena Vista
Records—and cross-promotion has
never had it so good. The 15-year-
old is already splashed across the
Disney Channel and Radio Disney,
is slated to strut her stuff as part of
the radio network’s fall “Live Tour,”
and she performs on ABC’s prime-
time special Disney’s Hot Summer
Jams. That’s pretty priceless expo-
sure to her target audience. Of
course, it doesn’t hurt that “Miracles
Happen” is just the kind of fare that
should percolate its way into the
consciousness of youngsters nation-
wide, while its spirited, springy
demeanor could garner attention at
top 40, too. Myra has a solid voice,
ala Mandy Moore, as well as the
videogenic charms to help Disney
accomplish its goals. This track is
also the end title to the upcoming
teen flick The Princess Diaries, and
Myra tours this summer with Aaron
Carter. Looks like her team isn’t
looking for miracles; instead, they're
relying on a boatload of savvy mar-
keting and persistent exposure.—CT

% EXHALE Chillin’ in Your Benz (4:04)
PRODUCERS: Andre Harris and Vidal Davis

WRITERS: A. Harris, L. Watson, N. Belton, and T. George
PUBLISHERS: Dirty Dre Music/JATCAT Music/Tre Angeli
Music, ASCAP

Real Deal/Orpheus 3526 (CD promo)

Exhale may have scored a knockout
with its debut single, “Chillin’ in
Your Benz.” Recorded for retired

boxer Evander Holyfield’s Real Deal
Records, the trio—Tasha Belton, Tiko
George, and Toya Watson—brings
silky harmonies and a no-nonsense
lyrie to a radio-friendly track. The
result is a strong debut from the
Washington, D.C.-based group. Lyri-
cally, “Chillin’ ” is your run-of-the-
mill tale of a cheating, no-good man,
but to Exhale’s credit, the song’s
bridge serves as a wonderful plat-
form for the group to showcase its
truly spine-tingling harmonies. Pro-
duced by A Touch of Jazz's André
Harris and Vidal Davis, “Chillin’ in
Your Benz” should fit perfectly with
other female empowerment anthems
by the likes of Destiny’s Child, Lil’
Mo, and Olivia.—RH

COUNTRY

Y GEORGE JONES The Man He Was (2:35)
PRODUCER: Emory Gordy Jr.

WRITERS: J.W. Wiggins and H. Allen

PUBLISHERS: Notewrite Music/Fiddlestock Music, BMI
BNA Records 69080 (CD promo)

This inspired pairing of country’s best
singer with one of the genre’s top pro-
ducers is an uptempo gem that ram-
bles like a ’52 Ford pickup charging
downhill. Fiddle, guitar, snare, and
Jones’ inimitable vocals totally sell

a lyric with choice lines like, “He
could drink like a fish, smoke like a
fiend/Never got drunk, and never

got mean,” and “He always loved my
Mama’s cookin’/He’d pat her butt and
sing, ‘Hey good lookin’.’ ” Jones not
only still possesses a resonant lower
register, but he can still soar, too, as
the singer puts more emotion into two-
and-a-half note-bending minutes than
his many imitators can muster on an
entire album. If mainstream country
stations ignore this single, then here
lies a golden opportunity for any other
format to siphon listeners.—RW

DARYLE SINGLETARY Now and Again (3:13)
PRODUCER: Greg Cole

WRITERS: D. Singletary and C. Cummings
PUBLISHERS: Sackman Publishing/Ke-Ching
Music/Christabell Island Music, ASCAP

Audium Records 8125 (CD promo)

A wailing fiddle and crisp acoustic
guitar back Daryle Singletary’s warm
baritone in this swampy midtempo
traditional country title cut pulied
from Singletary’s Audium debut. Lyri-
cally, the theme is urgency and dedica-
tion: “Burn that little black book, I
don’t need it anyhow/I just want to
love you now—and again.” Singletary
is a heck of a singer, with plenty of
personality, charisma, and confidence,
and this cut actually has some strong
summer radio potential. It’s tradition-
al-sounding enough to please purists
but retains a contemporary, rocking
sound and a strong enough hook to
show some legs. With work, this could
be a radio breakthrough for Audium
and a welcome return to the airwaves
for Singletary.—RW

SPOTLIGHT

MISSY “MISDEMEANOR" ELLIOTT FEATURING
LUDACRIS One Minute Man (3:31)

PRODUCER: Timbaland

WRITERS: M. Elliott, T. Mesley, and €. Bridges
PUBLISHER: Mass Confusion Mus:c/WB Music/Vir-
ginia Beach Music/Ludacris Mesic Publishing/EMI
APril Music [ASCAR)

Goldmind/Elektra 1664 (CD promo)

With “Get Ur Freak On” still receiv-
ing massive attention nationwide
(thanks in part to an extraordinary
videoelip and a remix featuring Nelly
Furtado), Missy “Misdemeanor”
Elliott returns with the second single
from her No.2 album Miss E . . . So
Addictive. Like its predecessor, “One
Minute Man” teams Elliott with her
favorite partner-in-crime, Timbaland.
The two craft a futuristic track that
serves ag a backdrop for Elliott’s
forewarning to potential lovers.
Unlike “Get Ur Freak On,” Elliott
revigits her R&B roots here by
singing—and she does so quite well.
Ludacris, wha also appears on Mariah
Carey’s “Loverboy” remix, clocks in
another scene-stealing guest spot.
His Southern “slanguage” adds both
spice and male perspective to a song
that conld have been all about the
ladies. R&B radio has already begun
to spin the song, as well as its remix,
which features both Ludacris and
Trina. While the aggressive nature of
“One Minute Man” may not translate
at top 40 radio, the way “Get Ur
Freak On" has, it's definitely keeps
Elliott hot at the home format.—RH

SPOTLIGHT

MICHAEL FRANTI & SPEARHEAD Rack the
Nation {3:58)

PRODUCER: Michae! Franti

WRITERS: M. Franti and¢ C. Young
PUBLISHERS: Frantic Solutions/Universal
Music/The World of Hitropoiiz, ASCAP; C-Ya-Later
Sounds, BMI

Six Degrees Records 657036 5048

Perhaps the most aggressive
song—musically—on Michael Fran-
ti and Spearhead’s third album,
Stay Human, *Rock the Nation”
is a thrill ride built upon a P-funk
bassline. A thinking man’s “Jump
Around,” the song is a vehicle for

Franti’s impassioned state-of-the-
nation address, one that touches

on drugs, guns, poverty, and revolu-
tion. It's a rally and a party; it's
Bob Marley and Bootsy Collins; it's
Martin Luther King Jr, and Gil
Seott-Heron. In an ideal world, the
wildly funky, smartly written song
would be the first of many hit singles
from the exceptional Stay Human—
and Franti would at last begin to
build the superstar status he so rich-
ly deserves, while radically year-
ranging the pop music landseape.
But the reality for now has Franti
and his provocative rhymes and
beats hovering under the radar—
unless the gatekeepers at radio were
to do this song justice and “Rock the
Nation.” The five-track maxi-single
carries four remixes by DJ Spooky,
among others.—WoO

ROCK TRACKS

P> WHEATUS A Little Respect (3:29)
PRODUCERS. Wheatus and Philip A. Jimenez
WRITERS: V. Clark and A. Bel!

PUBLISHERS: Sony/ATV Tunes, ASCAP; Sony Music
Publishing UK/Musical PRS

Columbia 16157 (CD promo)

Erasure may have been all but, well,
erased from mainstream America’s con-
sciousness, but the fun-loving duo’s
1989 No. 14 Hot 100 hit “A Little
Respect” gets an honorable revisiting
from goofy garage rockers Wheatus.
Their guitar-fueled version is surpris-
ingly polished, paying serious homage

to Brit synth popsters Andy Bell and
Vince Clark. The structure of the song
remains entirely intact, as does that
super-sticky chorus, with acoustic and
electric guitars playing back and forth
in place of the '80s electronic beats.
This track is all but a sure thing over-
seas, where Wheatus established itself
via previous single “Teenage Dirtbag.”
That track sniffed the top of the charts
in Australia, the U.K., Belgium, Ire-
land, Sweden, and Norway, fueling the
band’s debut album to platinumn status
in a number of overseas nations. Now,
it’s time for rock radio in America to
show the same kind of respect. This

CHRISTINA MILIAN AMto PM (3:51)

PRODUCER: Christian “Bloodshy” Karlsson
WRITERS: C. Milian, €. Karlsson, 2nd P. Winnberg
PUBLISHER: nat listed

Def Soul 15359 (CD promo)

New Island/Def Jam artist Christina
Milian has already warmed up her pub-
lic persona with appearances in movies
(The Wood), TV, and theater—as well as
a credit as the singer behind the chorus
of Ja Rule’s No. 11 Hot 100 and Top Rap
Singles hit “Between Me and You.” The
18&year-old Cuban-American’s debut
single, “AM to PM,” neatly walks the
contemporary tip, lodged somewhere
between Destiny’s Child and the youth
pop of Christina Aguilera. (Some are

NEW & NOTEWORTH
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even dubbing Milian the urban Britney
Spears.) The song’s staceato beat backs
a lyric about heading out to the clubs,
finding a groove, and maybe sharing a
smile with the boys, from day <o night.
R&B mainstream stations with a bent
toward the younger side might find this
bouney track a force to indulge, though
it's perhaps a little too entrenched in
youth-pop te be taken seriously by those
with an ear toward the street. Top 40
rhythmic stations are also an appropri-
ate target for this mighty videogenic
young singer/songwriter. With its pop-
ping production and chirpy vocal, this
could be one of the bolder break-
throughs of the year—CT

should be the one to put the New York-
bred band on the map at home.—AS

DANCE

LUCREZIA Live to Tell (3:48)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Logic 86190 (CD promo)

Milan, Italy-born Lucrezia returns with
the follow-up to last summer’s club hit
“Lookin 4 Love.” As a 1986 ballad, “Live
to Tell” was a No. 1 single for Madonna;
in 2001, Lucrezia’s take here transforms
the song into upbeat dance territory,
adding a new flavor in the process. The
model-turned-singer’s sultry vocal is
close enough to the original to fool all
but the most attentive fans, and the new
chord structure practically presents a
new song. Mixes by David Morales add
the remixer’s classic, laid-back house
vibe, topped off with his trademark
piano work; Eddie Biaz contributes his
interpretation as well. The vinyl double-
pack boasts remixes aplenty from both
gents. A bonus Baez remix will be
included exclusively on the upcoming
mixed CD DJ Eddie Baez Vol. 2, which
hit stores June 19. This one is already
riding the Club Play chart; could top 40
action be in the cards, too?—EA

FABOLOUS FEATURING NATE DOGG Can't Deny It (4:16)
PRODUCER: Rick Rock

WRITERS: J. Jackson, J. Brosco, and R. Thomas
PUBLISHERS: J. Brosco Pubiishing/Cypher Clef Music,
ASCAP; Desert Storm Music/EMI April, BMI

Desert Storm/Elektra 16512 (CD promo}

After signing Fabolous as the inaugural
artist on his Desert Storm imprint, New
York mix-tape king DJ Clue teams the
Brooklyn, N.Y.-bred lyrical hotshot with
West Coast crooner Nate Dogg on “Can’t
Deny It” to appeal to listeners on both
coasts. The straightforward flow from
Fabolous, matched with Nate Dogg’s
smooth vocals, create an undeniably
catchy song that works with the current
winning hip-hop/R&B formula that per-
vades the airwaves these days. Saturat-
ed in lyrical braggadocio, “Can’t Deny
It” speaks to Fabolous’ talent and tries
to prove that the young rapper lives up
to his name. Guided by an interpolation
of the Tupac Shakur song “Ambitionz
As a Ridah,” the club-oriented beat pro-
vided by producer Rick Rock should
prove to be a radio favorite, as well as

a club anthem to further heat up the
season. Look for the release of Ghetto
Fabolous in the fal.—CF

JT MONEY FEATURING FIONA Super Chick (3:45)
PRODUCER: Sam Sneed

WRITER: not listed

PUBLISHER: not listed

Freeworld Entertainment/Priority Records 81502

(CD promo)

Armed with a thick Southern accent
and a flair for making underground
club tracks, JT Money hit the jackpot
in 1999 with the breakout single “Who
Dat,” featuring the sultry newcomer
Sole. Riding high on the success of that
1999 Hot Rap Singles No. 1, and his
more recent hit, “Hi-Lo,” JT Money
tries to impress audiences with “Super
Chick,” the “female-mack”-worship-
ping second single off his sophomore
release, Blood, Sweat and Years.
Unfortunately, this time around, the
rapper fails to entice listeners as he
has in the past, because of a cluttered,
mundane beat, clichéd lyrics about the
other half (and the poorly acted sound
of a female sighing in the background),
and a downright eye-roller of a hook.
“Super Chick” simply finds the ex-Poi-
son Clan front man trying to latch on
to so many similar Southern hip-hop
woman-worshipping, radio-friendly sin-
gles. Sorry, Money, we’ve come to
expect a bigger payoff than this. —CF

I:I""’mn“‘"lns Eric Aiese, Scott Brooks, Cofin Finan, Rashaun Hall, Wes Orshoski, Ayhan Sahin, Chuck Taylor, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit
* and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%):
New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003), or to the writers in the appropriate bureaus.
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Groovi

arth, Wind & Fire has sold more than 20 million

albums—including an astonishing six consecutive

double-platinum discs—in the U.S. alone. The

group has won a half-dozen Grammys, received a

star in 1995 on the Hollywood Walk of Fame and
has been inducted into the Rock and Roll Hall of Fame (class
of 2000).

The group’s songs have been covered by dozens of artists,
sampled by everyone from Wyclef Jean and LL Cool J to
De La Soul and A Tribe Called Quest, featured on million-
selling film soundtracks (That’s the Way of the World and Sgt.
Pepper’s Lonely Hearts Club Band) and used in commercials
for such major corporations as Panasenic, Coca-Cola and
Microsoft.

Its live shows are a heady brew of racial pride, African
consciousness, spiritual unity and industrial-strength light
'n’ magic (courtesy of the late Doug Henning and the then-
unknown David Copperfield). In 1979, Earth, Wind & Fire
became the first African-American act to headline arenas
without an epening act. This multi-faceted mix of mind-
blowing mysticism and eye-popping showmanship extend-
ed to the music, blending jazz, soul, gospel, blues, rock,
dance, Latin and classical—virtually the entire spectrum of
the African-American musical experience—often within the
same song. But we're getting ahead of ourselves...

ng lo

BY DON WALLER

FROM SALTY PEPPERS TO HITMAKERS

Earth, Wind & Fire has always been led by producer/
songwriter/drummer/vocalist Maurice White. The very name
of the group is derived from his astrological chart; he’s a
Sagittarius, hence the lack of a “water sign.” The Mempbhis-
born son of a doctor, White was a junior-high classmate of
Booker T. Jones before arriving in Chicago, where he swift-
ly fell into the then-sizzling session scene, starting with Betty
Everett’s 1963 hit recarding of “You're No Good.”

For several years, while he took evening classes at the
Chicago Conservatory of Music, White was the session
drummer on discs by Billy Stewart, Fontella Bass, Little Mil-
ton, Etta James, Buddy Guy, the Impressions and Phil
Upchurch, among others. He also logged three years with
jazz pianist Ramsey Lewis, playing on the 1966 hit “Wade
in the Water.”

In 1969, White enlisted erstwhile Vee-Jay solo artist Wade
Flemons (keyboards, vocals, vibraphone) and Dan Whit-
head (keyboards, vocals) and formed Hummit Productions.
Billing themselves as the Salty Peppers, the group record-
ed “La La La” for its own Hummit label prior to the disc
being picked up by Capitol.

0 Years

Earth, Wind & Fire

With Its Brand Of Mind-Blowing Mysticism And Eye-Popping Showmanship, EWF Has Created A Musical Legacy

Of

A second single released on Capitol failed to catch on,
and the band—which now included Maurice’s brother Ver-
dine on bass and six other musicians—rechristened itself
Earth, Wind & Fire.

The group signed with a management company co-
owned by athlete-turned-actor Jim Brown. After cutting
1971’s Earth, Wind & Fire and 1972’s The Need of Love for
Warner Bros. and the still-smokin’ soundtrack to Melvin
Van Peebles’ groundbreaking 1971 blaxploitation film Sweet
Sweetback’s Baadasssss Somg for Stax, Maurice and Verdine
restructured the band. In came future EWF mainstays
percussionist/falsetto vocal specialist Philip Bailey, percussionist/
vocalist Ralph Johnson and keyboardist Larry Dunn, as
well as saxophonist Ronnie Laws (brother of jazz flautist
Hubert), guitarist Roland Bautista and vocalist Jessica
Cleaves.

Switching to managers Bob Cavallo and Joe Ruffalo, with
whom the group would remain until 1983, this new outfit
was signed to Columbia Records by Clive Davis. Last Days
and Time (1972) was the Columbia debut, and Head to the
Sky (1973) was the first gold album. When Bautista, Laws
and Cleaves exited and were replaced by saxophonist
Andrew Woolfolk and guitarists Al McKay and Johnny Gra-
ham, the classic EWF lineup was complete.

Continued on page 45
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onversation With Verdine White,
Philip Batley And Ralph Johnson

Moving forward, the current lineup has stepped up to the challenges of growing as a group
and reaching out to an audience that spans 30 years of music.

BY RHONDA BARAKA

he music of Earth, Wind & Fire has been as essential to raising our col-

lective consciousness and quenching our spiritual thirst as the elements

themselves are Lo our very existence. For 30 years, the band, born in Chica-

go and conceived by Maurice White, has showered the world with its
message-drenched, feel-good, thought-provoking lyrics and ultra funky, danceable
rhythms. From the colorful, symbol-splattered album covers to the melodic tones of
the kalimba, Earth, Wind & Fire is as familiar to us and as much a part of us as
earth, wind and fire.

While the group’s concept and message are clearly the product of White's vision,
most would agree that ils essence grew out of something larger: an era of humanity
and spirituality; a time when people were looking inward to improve themselves and
reaching outward in an effort to be more “human.”

EWF originals Ralph Johnson, Verdine White and Philip Bailey say that White
and his fellow bandmates absorbed and relished the energy that encircled them, and
what they received in abundance from the universe they generously returned to the
universe.

What was the climate like—politically, musically and socially—when Earth, Wind &
Fire was formed?

Ralph: I think there was a lot of social commentary going on within the music—not just
our music, but everyone else’s. A lot of political change was going on. We were just so young
at that time. When we put this thing together, Verdine, Philip and myself were like 20, 21
years old. It was a time of change, a time of transition on a lot of different levels.

Verdine: The country had changed, so the music changed. People elevated their con-
sciousness to take their lives to another level, and we came into that particular atmosphere.

Ralph: As it turns out, part of our mission was to help raise that consciousness by way of
the lyrics in the music.

How did you guys get to be so enlightened at such a young age?

Philip: I don’t think we were more spiritually inclined than anybody else. I think that
we were really fortunate to get an opportunity to grow into a musical family that had a
visionary [in] Maurice. He had enough musical experience to want to incorporate chal-
lenge and innovativeness into the music, and he had the right leadership qualities to help
a bunch of guys who were kind of in their unperfected state to merge it all together. The
thing that was infectious about Earth, Wind & Fire was that it was still raw and still being
perfected.

Continued on page 42
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SOME SAY IT’S THE GREATEST STORY EVER TOLD. |
OTHERS SAY IT°S THE SE(be) COMING OFjI‘HE TRUE SPIRIT OF MUSIC

IT’SALL T E AND WE ARE H()NORED TO BE A PART OF
TELLING THE STORY AND SH'ARJNG THE MUSIC

_EARTH
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YOU HAVE TOUCHED TENS OF MILLIONS OF PEOPLE THE WORLD OVER.
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THANKS FOR SHARING ALL THE RIGHT INGREDIENTS FOR A SUPERLATIVE STORY.

I'T’S BEEN AN HONOR FOR ALL OF US TO WORK WITH ALL OF YOU
IN TELLING YOUR STORY.

EARTH, WIND & FIRE ‘SHINING STARS’
PREMIERING ON VHS & DVD AUGUST 21, 2001

eagle vision

www.eaglevisionusa.com VHS 939’/9 Vislii’" ;Szdivisiogolf www.eaglevision-int.com
e r ainment plc

Sold and Distributed in the USA by RED Distribution
“World|
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The founder of Earth, Wind &
Fire reflects on the group's longevity
and reveals what makes its sound

so successful.

BY GAIL MITCHELL

the modus operandi of Earth, Wind & Fire

founding father Maurice White. In the following
interview, the quiet-spoken music lover looks back at
the group’s 30-year career.

Sing a song...differently. That was—and still is—

Did you think Earth, Wind & Fire would still be
making music 30 years later?

When I was younger, I remember watching old peo-
ple talking to each other and saying, “Man, that was
30 years ago.” And I’d be like, “Damn, that sure is
old.” Now here I am, 30 years later. I can’t believe it.
But it’s been fantastic. We’ve accomplished so much
in the sense of getting to people’s souls, bringing
something meaningful to the masses. Growing up in
Memphis, I loved all kinds of music—gospel, soul,
jazz, rock, R&B—and I tried to instill that in the
songs we did.

Describe EWF’s early sound.

Our sound was more jazz-oriented because I came
from a jazz background. I had just left as Ramsey
Lewis’ drummer and still had jazz and progressive &
music in my bones. I brought in elements of soul and #
gospel to tone it down so people could get the message. .

What was the initial reaction?
When we did our first two albums for Warner Bros.,

Continued on page 36
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MAURICE WHITE
Continued from page 3+

they were minor successes. At the time, the company didn’t
know what to do with a black group that wasn’t a drill team.
People didn’t get it at first—we were wearing leotards, no
shirts. I did many gigs with no shirt on, the skinny one play-
ing the kalimba!

The Warner Bros. incarnation included singer Sherry
Scott, while the early Columbia version featured Jessica
Cleaves. After that, there were no more female singers.
Why?

[ always envisioned nine people in the group and thought
one would be female. But it didn’t work out. Jessica was
with us on two albums, Last Days and Time and Head to the
Sky. Then she went on to work with the Funkadelics. Once
she left, I started putting the band together in a different
way.

When you auditioned potential members, what were you
looking for?

Originality. And someone who could play all different
types of music. In other cases, I went straight for special-
ties. Like guitar player Johnny Graham; his specialty was
playing the blues. He could play other things, but his soul
was in the blues. So I got him to counter where we were
coming from. When we might be a little too jazzy, he
brought it home when he took a solo.

Al McKay was another guitar player who's a rhythm king.
He could drive a band—and drive you crazy. My brother
Fred was playing drums with a real funky beat, while Larry
Dunn was excellent on the keyboards doing his space thing.
So we had the space and funk thing together.

Two other critical members are your brother Verdine
and Philip Bailey. What did they bring to the mix?

-]
=
=
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Verdine was—and is—very supportive. He watched my
back, and I watched his. He brought innovation and the
ability to be flexible, because 1 changed stuft all the time.
And Philip—who I call the protector—brought musicality.

Was there a turning point when you realized ‘“We’ve got
it, everything’s in sync”?

I don't know whether that's happened yet [laughs], where
everyone is totally in sync. Everyone always has different
ideas as to how to go about accomplishing things. I encour-
aged that. But the albmm that brought it all together was
Thal’s the Way of the World. During Open Our Eyes, we were
getting it together. But with That's the Way..., we were more
relaxed. Charles Stepney [White’s mentor and former Chess
colleague] was co-producing with me. The pressure was off
because we weren’t thinking commercially; we were just
doing this soundtrack album. The movie comes out and
bombs, but the album catches on.

What would you say are the quintessential EWF albums?

Three albums: All °N All, I Am and Fuces. All ’N All was
inspired by the time I spent in South America, especially
Brazil. I came back from there full of music. That was the
pinnacle, the band at its best. I wrote I Am with David Fos-
ter in about three days. 1t was just a well-crafted album with
two hits, “Boogie Wonderland” and “After the Love Has
Gone.” And on Faces, we stretched out musically. We had a
lot of room to breathe on that because it was a double
album.

What inspires an EWF song?

I'd hear a song in my head and just go for it. It's kind of
like I received the information, then I'd express my feel-
ings. I could be in the car and the windshield wipers might
be going, and I'd get a feeling from that. “Shining Star” was
conceived as we were walking from Colorado’s Caribou

Continued on page 44

The spirituality in their music and the symbolism of
their album covers are so moving. The chakras, the colors
and the pyramids; [ love them for that!

—India Arie

I'll never forget my first meeting with Maurice White. He
bhad the most specific vision of any artist I bad ever encoun-
tered. Maurice knew what bis songs would be about even
before they were written. He said they would be positive,
uplifting and inspiring messages of bope and harmony, and
be wanted to incorporate all of the musical influences in bis
life: R&B, jazz, gospel, blues and rock, occasionally flavored
with African or Afro-Cuban accents. Being part of the
Earth, Wind & Fire family that Maurice, Philip and Verdine
created bas been one of the great joys of my professional life.

—Bob Cavallo, chairman, Buena Vista Music Group
and former manager for EWF

I'll never forget the Earth, Wind & Fire audition for me.
They were absolutely electrifying and mesmerizing. I just
bad to sign them, and so we, in effect, bought them out of
their Warner Bros. contract. They and their music will
always be an indelible memory that I will never forget.

' —Clive Davis

ey Q,""

From Jermaine Dupri, Michael Mauldin, Jeff Sharp and the entire Atlanta Worldwide Touring staff.

Sorry to have been apart for only 23 of those years.
Jeff Sharp

ATLANTA WORLDWIDE TOURING, INC
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CONGRATULATIONS

FROM YOUR BIGGEST FAN!!!
MY LIFE CHANGED FOREVER THE DAY I MET YOU.

LOVE,
DAVID FOSTER




ln The Works

From The Upcoming Release Of The Shining Stars
Documentary To Scheduled Summer Touring,

EWF Has Plenty In The Pipeline

fter three decades of successful music-making, per-
sonnel changes, a breakup and the departure of
its founder and leader Maurice White, Earth,
Wind & Fire is busier than ever with tours, a doc-
umentary and a couple of new CDs.

“This is what we lovingly call the summer of Earth, Wind
& Fire,” says Steve Sterling, president of Eagle Vision, Inc.,
the producers of Earth, Wind & Fire: Shining Stars, a 90-
minute documentary that traces the history of the group
from White’s beginnings as a drum-
mer for the Ramsey Lewis Trio to the
recording of the band’s 23rd album
due next year.

Sterling says Eagle Vision, the
North American TV, home-video
and DVD-distribution company for
London-based Eagle Rock Entertain-
ment, plans to release Shining Stars on
VHS and DVD Aug. 21 to major and
independent music retailers, mass
merchandisers and non-traditional
retail. “We're going to do a Hollywood-
style movie premiere in Los Angeles
at the end of July,” says Sterling,

adding that the band, some of whom partici-
pated in the production of the video, has con-
sented to doing local-market radio and TV
appearances in support of the release. Ster-
ling says he is also negotiating “a couple of TV
possibilities,” which will include a cable pre-
miere in the fall. “Our hope is that younger
people who are hearing the music, who have
heard it either from their parents or just kind
of picked it up on their own, will
find that this video will fill in the
history so that they’ll have an
even better connection with
Earth, Wind & Fire,” he adds.

EWF bassist and co-founder
Verdine White says Shining Stars represents
the first time the group has told its own story.
“It’s really about our life, but in our words,” he
says. “Over the years, everybody has always
explained why they thought Earth, Wind &
Fire was great, [but this story is] from Philip,
Ralph, Maurice and myself [and it features]
footage you haven't seen before. It’s really a
heartfelt thing.”

NEW ALBUM, SAME VALUES
Shining Stars also contains footage of the band working
on its as-yet-untitled new album. Says White of the record-
ing, “The nice thing about this record is having a chance to
work with different people. We started the project origi-
nally with Wyclef Jean, who’s going to do a couple of tunes,
and Eric Benét worked on a couple of songs. We’re finish-
ing some things to make it the Earth, Wind & Fire sound.”
Vocalist Philip Bailey adds, “We tried to stay in touch with
what we do in terms of song value because that’s always first,
but, at the same time, I think that it
has an overtone of today’s hip-hop
generation musically—more of a
simplicity of what’s out there now.”
Bailey says that, despite the
updating of the music, the songs
still focus on spirituality and life.
“Life has not changed much,” he
says. “Basically, you're still dealing
with the issues of people wanting
the same things: wanting love,
wanting to be respected, wanting to
be accepted, wanting fairness. Peo-
ple hurting, people loving, people
fighting, people hating; all the
dynamics of life are still the same.”
Many of the EWF songs that
explore those “dynamics of life” are featured on an upcom-
ing CD tentatively titled That’s the Way of the World: Alive in
’75 (Sony Legacy). The album, which is being mixed and
masteted by Maurice White, features previously unreleased
material recorded during the group’s 1975 tour. Among
the tracks are “Shining Star,” “Sun Goddess,” “Kalimba
Story,” “Reasons,” “Overture” and “That’s the Way of the
World.” Earlier this year, Legacy released Open Our Eyes
Continued on page 40

EARTH, WIND &

FIRE

CONGRATULATIONS!

FROM YOUR FRIENDS AT

ZIFFREN, BRITTENHAM, BRANCA &

FISCHER
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The upcoming documentury features the early days of EWF

IN THE WORKS
Continued from page 38

(1974), Spirit (1976) and White’s 1985 eponymously titled
solo album. T

TOURING, COMMERCIALS COMING SOON

Also on tap for the band this summer is a tour (which fea-
tures a reunited Rufus and Chaka Khan) sponsored by Pfiz-
er as part of its Men's Healthcare Initiative. White says the

band has done a series of smaller corporate
dates—for companies like Microsoft and
Unisys—to prepare for the tour, which kicks
off at the end of July. “These are sort of like
warm-up dates before we crank it up this
summer,” he says. Percussionist Ralph John-
son says the response from audiences has
been positive. “The response is always very
consistent. People dig it,” he says. “They're
glad to see us out there. They want to hear
the music, love to hear the music, and so the
response is usually the same wherever we go.”

Also on the corporate front, the group has
been tapped by Dasani Water to appear in
the first in a series of commercials featuring
well-known recording acts such as the Com-
modores, the Sugar Hill Gang and the Gap
Band.

Johnson and White say they consider the
abundance of renewed interest in the group
to be purely divine. “What I've learned about
life is that there are two timetables,” says
Johnson, “God’s timetable and your
timetable. You'll usually find that it’s God’s
timetable that is really the one that’s in effect.
This is just the way it turned out. We've had
30 years of Earth, Wind & Fire, and I feelit’s
time to take a look back and see what we’ve done and where
we've come from and where we're headed.”

White agrees. “It’s not really our timing that all these
things happened at once,” he says. “It just all came togeth-
er, and we're just putting it all in one big thing. Between
the documentary and working on the tour and the record,
it’s just really been kind of cool. For us to still be going like
this at this level after being in the business this long real-
ly is a testament to the fans and our artistic integrity.”

I think that every single pop, RaB/urban performer
today owes a musical debt to Earth, Wind & Fire. Yes, |
am prejudiced because, in my bumble opinion, the world
would be entirely different, musically, if they bad not
graced us with their presence. For me, having the privilege
of working with Earth, Wind & Fire was right up there
with the birth of my children. [ will always remember and
cherish those moments. Long live King Maurice and bis
disciplest

—David Foster

Working with Earth, Wind & Fire made me feel like a
student who was learning from the real teachers.
—Wyclef Jean

Certainly one of the most innovative groups in the bisto-
ry of contemporary American music. Many of Maurice
White's compositions bave already become standards.
They truly created an original sound that fused elements
of rock, soul and jazz into a totally unique musical signa-
ture that has influenced countless artists since.

—Bruce Lundvall, president, Jazz & Classics, EMI
Recorded Music, North America

THE ROYALTY COMPLIANCE ORGANIZATION

MOSS ADAMS / WAYNE C. COLEMAN & VINCENT LEONI

&+

Proudly congratulates

Earth Wind < Fire
On Their Thirtieth Anniversary

¢

Maurice T Art - It Has Been A Thrilling Ride

>

—¢

Los Angeles New York St. Louis London
11766 Wilshire Blvd. 156 West 561 Street 1288 Jungermann Road Hazelwood House
Suite 900 Suite 2003 Suite A 53 New Oxford Street
Los Angeles, CA 90025 New York, NY 10019 St. Peters, MO 63376 London WC1A 1BL
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QA WITH WHITE, BAILEY & JOHNSON
Continued from page 32

And your audience took the journey with you.

Philip: Yeah, we were learning it together, and I think
the turning point was when we started believing just the
opposite: “OK, we have it together.” We never had a magic
formula for coming up with a great record. We were just
in motion, and it was a beautiful experience; we were in
motion with a lot of very talented, helpful people. I think
Maurice was like a coach who found himself on a playing
field with a lot of talented people, and he knew how to
coach well.

That was really where the magic happened—with all these
talented people. Taking nothing away from Maurice spear-
heading it, but it was the right time, right place, right envi-
ronment. It was about where people were in their lives,
where our audience was. I don’t know if it was today, if it
would be the same. I don’t think the climate is such that
Earth, Wind & Fire would be a hit today, because today is
about “me and my bling-bling.”

)b

...and Verdine White in concert

At what point did Earth, Wind & Fire go from belong-
ing to a black audience to being universally embraced?

Verdine: I think where we were coming from, we were
always talking about universality, but I think it probably
happened with That’s the Way of the World.

Ralph: Yeah, which would have been around ’75.

Verdine: And that brought a lot of different races togeth-
er. We've had our challenges in that area; people get upset
with a group that crosses over. But a lot of times, it’s not
really the group’s fault; it’s the fact that a Jot of people like
a group.

What was the group’s biggest challenge?

Ralph: We had a very big challenge in 1994, when Mau-
rice decided he didn’t want to tour anymore. And the three
of us—Philip, Verdine and myself—had to make a decision.
Do we take 1t forward? Was the music bigger than one indi-
vidual in the band? In the fall of 94, we took it out, just for
a short period, to see what the response would be. The
response was very positive and, at that point, we knew we
could take it forward and continue with what we were doing.

Philip: When Maurice decided that he wasn’t going to
tour anymore, the band had already changed. There had
been a lot of growth, a lot of transition. That was after the
hiatus or breakup—whatever you want to call it. It was after
we had gotten back together and toured some. It was after we

Continued on page 44
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CONGRATULATIONS
TO

PHILIP BAILEY &
EARTH, WIND & FIRE

THANK YOU FOR 30 YEARS OF

MUSICAL PLEASURE

JOE MAUREEN AND YOUR FRIENDS AT
TAYLOR AND LIEBERMAN, A.A.C.

CERTIFIED PUBLIC ACCOUNTANTS

CONGRATULATIONS

LARTH, WIIN

) AN

ON YOUR 30 YEAR ANNIVERSARY

You have blessed the world with your timeless music and uplifting message of love

) FIR

We wish for another 30 years of health, love & peace to a band that will always be

"AHEAD OF THEIR TIME!"

Thank you for your continued friendship,

LMD

INSURANCE GROUP

Sports and Entertainment Division
Santa Monica, CA ¢« (877) 495-1882

P.S. Continue your legacy at www.earthwindandfire.com with XStream Promotions
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Q&A WITH WHITE, BAILEY & JOHNSON
Continued from page 42

had done several records and found
that we weren’t getting the same sup-
port from record companies and radio
that we were before. It was after I had
become a more integral part of Earth,
Wind & Fire from a stage perspective.
Alot of things had taken place, so, for
us, it was something that was not
expected so much, but it wasn't as big
of a shock [as it would have been] if it
had happened years before.

You referred to the “hiatus” or
“breakup.” What do you consider it?

Philip: We broke up. We didn’t take
a hiatus. You don’t sell all your stuff
on a hiatus. You don't stop getting paychecks on hiatus. A hia-
tus is an extended vacation. Everything stays intact and you
kind of know what’s going to happen. The group broke up,
and it really never got back together. For those who want to
call it a hiatus, OK, fine, it’s a hiatus. For those of us who know
what breaking up means, it was a breakup.

Why?

Philyip: It was a breakup because Maurice had shouldered
the weight of the decision-making all by himself in an arena
that he had never dreamt of or experienced before. I think
the pressure of it all was more than he could really handle
anymore. And, for that reason—not only the pressure, but
the responsibility of it all, the burden of it all—he said,
“Man, I'm going to have to put Earth, Wind & Fire on the
backburner,” and he went on to do what he was going to
do. And we stopped for five years.

What year was this?
Philip: 1982, '83. We got back together in the late "80s.

Coming back with a record in today’s musi-
cal environment, are you excited or nervous?

Philip: We have to, as artists, be as much in
love with the art as we were when we were
21. We wouldn’t have thought at 21 that we
were going to make the impact that we have
made. If we had, we would have been too
scared to make it. We were just in love with
the art and we were doing it the best way we
knew how. I would like to recapture that spir-
it, and if we do, in fact, recapture that and
just stay true to staying in love with it, [I'd
like to] collaborate with those who are on the
cutting edge today and just make music from
our hearts. I think the rest will kind of take
care of itself. Il

MAURICE WHITE
Continued from page 36

Ranch studio back to the house. I was looking up at the sky
and saw all these bright stars. Everything is music to me.

Then I worked with people like Allee Willis and Skip
Scarborough. Allee is a great lyricist. She comes out with a
notepad, lists the alphabet, and starts pulling up words. I
met Skip when [ first came to California. The first song we
did was “I'd Rather Have You” with Jessica Cleaves. He also
just so happened to have a song called “Can’t Hide Love”
that was fast. We slowed it down, and it was a whole new
song. The same thing with the Beatles’ “Got to Get You Into
My Life.” I wanted to take this particular song somewhere
else, and it worked.

And what inspired the between-song interludes?

The songs themselves are for the people. The interludes
are for me. It’s me getting off on the music. They're a con-
tinuation of music on a different level. Like a play world
and the real world. The real world is the interludes, the
imaginary world is the pop music.

What’s been your favorite part of the journey?

Reaching so many people. It started out as a community
effort, and we ended up going around the world, meeting peo-
ple from all walks of life, finding that music really is a universal
language. Also, taking chances and exploring new possibilities.

And the least favorite?

The traveling: Dealing with the airports, the flights, get-
ting little or no sleep most of the time. I was on tour for 12
years. It was just getting to be too much.

As the success mounted, did you find it hard compet-
ing with yourself?

The records were easy. I've always tried to do conceptu-
alized albumms to stay free of that. But competition with our-
selves became more of a threat stage-wisc. It got down to:
How do we top our last performance? We had the drums
spinning around, the piano spinning around, Verdine fly-
ing through the air, things disappearing...

Care to share the secret behind some of those special
effects?
It was magic [laughs). We're still sworn to secrecy.

Could an Earth, Wind & Fire happen today?

It’s possible, but they would have a hard way to go. With
the kind of promotion nowadays and this being a comput-
er world, it could happen. But they would have to be real-
ly dedicated to the higher form.

Thank you,
Earth Wind & Fire,
for 30 years of
great records.

Congratulations on 30 great years
from your friends and
bankers at HSBC.

HSBC X»

YOUR WORLD OF FINANCIAL SERVICES
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LIGHT = SOUND DESIGN
FOURTH PHASE

www.fourthphase.com

Congratulations to
Earth Wind & Fire

On Their
30th Anniversary

CONGRATULATIONS

EARTH, WIND & FIRE
ON YOUR 30TH ANNIVERSARY

TO THE BAND THAT KEEPS GIVING YEAR AFTER YEAR
THANK YOU FOR ALLOWING ME TO BE THERE FOR THE LAST
TWENTY FIVE YEARS

LARRY ROGERS AND ALL AT
ROGERS ACCOUNTANCY

10100 SANTA MONICA BLVD STE 1060
LOS ANGELES, CA 90067
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The importance of Earth, Wind & Fire to serious musi-
cians is significant. They remain one of the last massively
popular groups that bas actively impolved themselves in
elevating the listening skills of their audience by challeng-
ing them and exposing them to some of the more sophisti-
cated possibilities of what the modern song form—and
popular music in general—can become at its best. They
have routinely dealt with an advanced barmonic palette
that bas reflected their jazz sensibility, and they bave done
50 in a way that bas retained a rare kind of warm accessi-
bility to all kinds of listeners. And they have always
achieved this with the maximum amount of soul and musi-
cal elegance.

—Pat Metheny

I'love them. Their music and album covers are beautiful
and poignant. They go right back to the heart of us.
—Jill Scott

A MUSICAL LEGACY
Continued from page 30

At this point, Maurice White seized the production and
songwriting reins—he would eventually co-produce and co-
write virtually all the hits—and 1974’s Open Our Eyes became
EWF’s first platinum album. It also was the first to benefit
from the talents of fellow Chicago session veteran Charles
Stepney, whose baroque arrangements for the Dells (the
classic There Is LP) and the Minnie Riperton—fronted Rotary
Connection have found new favor among such cut 'n’ paste
club artists as Gilles Peterson.

PLATINUM AND BEYOND

“Mighty Mighty” was EWF’s first top-10 R&B hit, fol-
lowed by “Kalimba Story.” The kalimba is a handheld
African thumb piano, first used by EWF on “Bad Tune”
from its Warner Bros. debut, which became a signature
sound on several of the group’s subsequent LPs.

Nevertheless, the real breakthrough came with the 1975
double-platinum soundtrack to Superfly producer Sig
Shore’s film That's the Way of the World, which starred Har-
vey Keitel as a conniving label boss and the members of
Earth, Wind & Fire as a musical band of innocents. “Shin-
ing Star” gave EWF its first No. 1 pop hit, first No. 1 R&B
hit, first Grammy and first gold single. That same year,
White also returned mentor Ramsey Lewis to the charts,
when EWF backed the pianist on the single and album titled
Sun Goddess.

EWF’s next albums, 1975’s Gratitude—a two-disc combi-
nation of live and studio tracks—and 1976’s Spirit, kept the
streak alive, spawning such hits as “Can’t Hide Love” and
“Getaway.”

Although Stepney died from a heart attack in the middle
of making the latter album, EWF ascended to triple-
platinum status with 1977’s All 'N All, featuring “Serpen-
tine Fire,” followed by 1978’s quadruple-platinum The Best
of Earth, Wind & Fire, Vol. 1. Issued on the band’s newly cre-
ated American Recording Corporation (ARC) label, a CBS-
distributed imprint, this hits package included the freshly
recorded “September,” as well as EWF’s cover of the Beat-
les’ “Got to Get You Into My Life,” taken from the sound-
track to the Sgt. Pepper’s Lonely Hearts Club Band film, which
showcased EWF performing alongside the Bee Gees, Peter
Frampton and Aerosmith.

EWF’s double-platinum streak continued with 1979’s 1
Am, propelled by the David Foster co-written “After the Love
Has Gone” and “Boogie Wonderland,” featuring veteran
female soul trio the Emotions, who were co-billed. EWF sold
out five nights at Wembley Stadium in London that year.
The band’s next project, 1980’s double-album Faces, went
gold, but 1981’s Raise! returned EWF to the platinum ranks,
thanks to the synth-bass driven single “Let’s Groove.”

In the wake of 1983’s gold-certified Powerlight, the band
dissolved ARC and took a four-year hiatus—its first break

Continued on page 46

CONGRATUATIONS

EARTH, Wind & FiRE

fOR

70 VEARS
of

Music Excellence

TCP-10496

TOTAL GROUND TRANSPORTATION
U.S.A. 800-222-5898 + 310-578-9078 ¢ Fax.310-578-9698
www.adiamondlimo.com

There is nothing that can compare to the
music of Earth Wind and Fire. Many \“\\“\‘j

have tried, but they can only imitate.
The music they create is as much a
Jeeling as it is a sound, one that
transcends and creates not a show,
but an event. They bring audiences
logether as few bands are able to do f orWAL d
so completely. We congratulate them on
thewr success, both past and present.

Thank you for allowing us to be a part of your world.

More than anything, thank you for the magic of your music.

BILLBOARD JULY 14, 2001

BILLBOARD SALUTE

45



Congratulations to Earth, Wind & Fire
on many, many years of excellence.

What a privilege it's been representing you.

Keep up the Fire!

Ed McPherson
McPherson & Kalmansohn

 “Wien you wish upon a star...
dreams will take you very far...”
“SHINING STAR" Maurice White, Philip Bailey & Larry Dunn

Our-dreawnis have taken us on a marvelous tour.

- Honey Nut Cheerios Sweet Sownds of Soul Tour X
featuring Earth, Wind & Fire with Isley‘Brothers andThe O ‘Tays
: Hanes Haosiery presents Tina Turner Wildest Dreams Tour 19962
B Lighf presents Tim M cGraw 1998-2001
: :}Srigss'a:n présml't‘s.FCeligx? Dt’qn on. Tdur 1998 3 : 4

Burger King presents the Backstreet Boys 2001
‘ B_m%l Light po-_es‘éntsbz-_orge Strait Country Mysi::_ Festival 1990-2000

- Congratulations to Earth, Wind.and Fire for 30 years of fulfilling the dream.

Entertainment Marketing, Inc
360 North Michigan Avenue, Chicago, illinois 60601
T 312.444.9100 F 312.444.9116
www.entertainment-marketing.com

X

Earth, Wind

3 0 t h a n n i v e r s a r vy

Aside from the fact that [ am really influenced by their
instrumentation—the way they write and arrange words,
vocals and music—I really love their album covers. Not
too many people pay attention to or acknowledge a beau-
tiful album cover. Another element of fascination is their
stage presence, which belps the audience appreciate their
boint of view artistically. From their style of dress to the
formation of the band, they are one of those legendary
bands that stimulates the imagination of the buman mind.
They were masters. They are masters.

—Musiq Soulchild

Great grooves, great songs. Earth, Wind & Fire are one
of the most influential groups of our time. I've always
loved their music.

—Diane Warren

Quotes compiled by Rhonda Baraka

A MUSICAL LEGACY
Continued from page 45

in 12 years. In the meantime, vocalist extraordinaire Philip
Bailey embarked on a solo career that alternated between
pop (his duet with Phil Collins, 1985’s “Easy Lover,” hit No.
1) and gospel (his Grammy-winning 1986 Triumph! LP).

EWF made an equally triumphant return with 1987’s
gold-certified Touch the World, as “System of Survival”
became its eighth No. 1 R&B single. The following year, a
second EWF greatest-hits package went gold. In 1992, the
group capped its Columbia association with a 55-track,
three-CD boxed set, The Eternal Dance.

EWTF has since recorded a trio of albums for Reprise
(including 1993’s Millennium) and some for Pyramid/Rhino
(1996’s Greatest Hits Live Tokyo Japan and 1997’s In the Name
of Love). Maurice White retired from roadwork in 1994, bar
the occasional date, but continues to work with the group
behind-the-scenes.

Meanwhile, the current Earth, Wind & Fire lineup of Ver-
dine White, Philip Bailey, Ralph Johnson, guitarist/vocalist
Sheldon Reynolds, keyboardist Morris Pleasure, drummer
Sonny Emory, percussionist Danny Reyes, percussionist/
vocalist B. David Whitworth, keyboardist Robert Brookin,
trumpeter Ray Brown, trombonist Reggie Young and sax-
ophonist Gary Bias continues to headline arenas, and word
has it that a new album is in the works. But we’re getting
ahead of ourselves... I

The Hits Of Earth, Wind & Fire

Earth, Wind & Fire first appeared on The Billboard Hot 100 in
1971 with “Love s Life," a Warner Bros. single that peaked at No.
93. The group’s nest ehart entry was a Columbia single, “Evil,”
which peaked at No. 50 in 1973, None of the group’s first seven
chart titles made the top 30, The breakthrough single was Harth,
Wind & Fire's eighth chart entry, “Shining Star,” which spent a
week at No. 1in 1975, This top 10 was compiled by Chart Beat
columnist. Fred Bronson, based on a point system developed for the
third edition of his book, Billboard’s Hottest Hot 100 Hits, due out
later this year

0 “Let’s Groove,” ARC (1981)

® “After the Love Has Gone,” ARC (1979)

® “Shining Star” Columbia (1975)

@ “Boogie Wonderland,” ARC (1979)"

® “Sing a Song,” Columbia (1976)

® “Serpentine Fire,” Columbia (1978)

© “September,” ARC (1979)

® “That’s the Way of the World.” Columbia (1975)
© “Getaway.” Columbia (1976)

@ “Fall in Love With Me," Columbia (1983)

# writh the Ematipny
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Atlantic’s Lina Hopes “Iﬂt 3|IB (|| Be More Than A “Stranger’

BY JEFF LOREZ
NEW YORK—Opening for Joan
Osborne last year at New York’s Irv-
ing Plaza, Atlantic Records artist
Lina possessed a timeless combina-
tion of laid-back Southern warmth,
introspection, spirituality, and a pen-
chant for things jazzy and classy.

Thus, her Aug. 7 debut album,
Stranger orn Earth, meshes hip-hop,
big band, and soul in an infectious and
often humorous manner.

Initially scheduled for release in
January, the U.S. debut of Lina’s
album was delayed because of her
success on the European tour circuit.
Lina first supported British soul
crooner Craig David and then co-
headlined with rapper Guru as part of
his Jazzmatazz alter ego.

“Coming from the Osborne tour,
which was rock, and then going to a
pop tour with Craig David was very
different,” Lina says. “I was a little
intimidated, thinking his audience
wouldn’t want to see me because
they’re mostly fe-

completely fine.”

Raised on a diet of classic soul and
jazz (Stevie Wonder, Marvin Gaye,
Sarah Vaughan, Billie Holiday), Lina
admits, “To this day, I don’t buy new
music. I listen to the old stuff.”

Shortly after high school, Lina
decided to move to California to pur-
sue her musical dreams. Staying with
a cousin in Los Angeles, Lina made
her first foray into the music business
by writing songs for RCA artists
Tyrese and Keisha. A chance meeting
at a car dealership resulted in Lina
being introduced to producer T.
Howse, an eventual writing partner
who encouraged her jazzy writing
style. She was later introduced to her
manager, Wakeane Caffey of Los
Angeles-based Sogwa Entertain-
ment. Armed with an 18-song demo
tape (Lina’s now published by Starfel
Music/BMI), Caffey set about elicit-
ing label interest. They eventually
settled on Atlantic after a meeting
with executive Craig Kallman,

“He knew exactly

male. But when I go
onstage, I talk about
what I’'m going
through in my life.
So I opened every
show with ‘I kicked
my boyfriend to the
curb.” All the girls
screamed.”

By her own ad-
mission, Lina led

I opened
every show
with “I kicked
my boyfriend
to the curb.”
All the girls

where I was coming
from,” Lina says,
“and actually sug-
gested I do ‘Stranger
on Earth’ ”—a Dinah
‘Washington cover.
“Sometimes I feel
like a stranger on
earth,” she adds.
“I've always felt a
spiritual presence

something of a root- s around me. I can see
Iess existence, living screamed. things in my head
in Dallas, Houston, —LINA that I never wit-

and Austin, Texas—

nessed, like when my

or “here and there”

as she puts it. Her singer mother
and guitarist father had a local band
for a while but separated before
Lina was born.

Lina’s ehildhood was far from
idyllic. The stress of being a young,
single parent took its toll on Lina’s
mother, who once attempted sui-
eide. “It got too tough on her,” Lina
says. “Now I'm happy to say she’s

grandmother died. I
wasn't at the funeral, but I saw herin
a baby-blue dress in her coffin. When
I asked my aunt what color she was
buried in, she told me baby blue.
Things like that have happened
throughout my life.”

Something Lina didn’t foresee
was the release of Arista artist Blu
Cantrell’s “Hit ’Em Up Style
(Oops!),” which stylistically resem-

| An Insplratlonal Thank You Executive producers Sean “P. Diddy”

[ Combs, the Rev. Hezekiah Walker, and Mario “Yellowman” Winans are
the guiding forces behind Thank You, Bad Boy Entertainment’s first

] inspirational album, due July 24. Featuring a mix of secular and gospel

acts, the album presents such artists as Kim Burrell, Brian McKnight,

John P. Kee, and Fred Hammond. A portion of the proceeds will be

donated to as-yet-unnamed charities. Pictured comparing notes about

the forthcoming album are Combs, left, and Walker.

bles Lina’s own musical blueprint.
When the song was released, Lina
fielded numerous calls from friends
and industry acquaintances who
thought the hit song was hers.

She admits the episode caused
her and those connected with her
project considerable grief. “I don’t
want to take anything away from
[Blu], because she’s a talented
artist, and I respect that,” Lina
says. “Her producer who wrote the
song [Dallas Austin] was someone
I was about to sign with before I
signed with Atlantic. He always
used to say he loved my style
because it was unique. But I'm
thankful for my European audience,
because they know who I am and
that I'm original.”

Consequently, Lina’s first U.S.
single, “It’s Alright,” is what she
describes as “the most normal-
sounding song on the album.” That’s
opposed to the European hit, “Playa
No More,” which, like Cantrell’s
song, uses big-band jazz samples.
“It’s Alright” was serviced to radio
June 19. The video is being directed
by Darren Grant.

“Her music stands by itself,” says
Joi Brown, Atlantic marketing direc-

tor. “It’s different and refreshing, and
she has the personality that totally
backs it up.”

Lina will embark on a radio pro-
motion tour commencing Sept. 1.
Prior to that, she will be making TV
appearances on MTV’s Next and
Total Request Live, BET’s 106 and
Park, and The Rosie O’'Donnell Show.
Print ads will be placed in Interview,
Vibe, Homey, Trace, Sister 2 Sister,
and Right On! An Internet market-
ing campaign in conjunction with
New York-based jazz/R&B promo-
tions company Giant Step will target
a grass-roots audience via weekly e-
mail listings and banner ads.

Lina, who is booked by the Wil-
liam Morris Agency, will join forces
with the Roots for live shows in
L.A. and San Francisco in July and
August and will open for Interscope
artist Bilal in September.

PD Jamillah Muhammad of WKKV
Milwaukee says, “Lina is a true origi-
nal. She’s going to be one of the
biggest female artists of the year.”

LiF Johnny’s Debut Showcases R& B Instead Of Rap

BY TOl MOORE

At the age of 6, singer Lil’ Johnny
(aka Johnny Ray Manuel Jr.) made
his first public performance, singing
Hi-Five’s 1991 hit “I Like the Way
(The Kissing Game)” at a family
reunion. A decade later, the Flint,
Mich., native has signed to Warner
Bros. and is anticipating the Aug. 14
release of I Got You!

Lil’ Johnny, who says his songs’
lyries center on “keeping things
real” in terms of relationships and
other teen-oriented issues, has
spent the past two years recording
his debut. Four of the project’s 13
cuts were written and produced by
Jermaine Dupri.

“He can really, really sing,” Dupri
says of Lil’ Johnny. “He has such a
big voice that he doesn’t have to do
much for it to come out. When we
were in the studio, he was shy. But
being on Lil’ Bow Wow’s recent
Scream tour has opened his eyes and
made him come out more. He has
staying power.”

Also working with Lil’ Johnny
were producers Mario Winans, Jazz
Nixon, Marc Nelson, Somethin’ for
the People, and Chris “Tricky” Stew-
art. Rapper Lil’ Zane appears on the
cut “You Can’t Be Serious.”

First single “I Got You” and its
accompanying video were released
June 19. The video, which includes a
Dupri cameo, was co-directed by the
producer and Brian Barber.

Before Lil* Johnny signed with
Warner Bros., local Flint producer
Corey Peterson helped the then 11-
year-old singer record several demo
tracks that were shapped to various
labels. Alison Ball-Gabriel, Warner
Bros. VP of A&R in the urban music
division, says she heard one song and
was “blown away. He’s an incredible
vocalist who will fill the void for a

young R&B/pop singer.”
Lil’ Johnny—who’s managed by
Lisa and Doug Brown of Orlando,

‘He reminds me of
a young Tevin
Campbell, a big
voice coming out

of a little body.’

—KINA BULLOCK, K'S MUSIK

Fla.-based New Millennium Man-
agement CN Sync, Eden’s Crush) and
booked by Craig Bruck for New
York’s Evolution Talent Agency—
crafted his singing talent in the

LIL" JOHNNY

church. “But my parents had more
than gospel music around the house,”
he recalls. “They also had Stevie
Wonder. I'd listen and mimie his
sounds all day long. My parents also
had a local R&B singing group. It
included my mom, her two sisters,
my dad, and a family friend. We actu-
ally had a studio in our basement
where I'd go and mess around.”

“A lot of artists in his age range
are rappers, not R&B artists,” says
Demmette Guidry, Warner Bros.
senior VP of urban music. “But he
has a voice like no other.”

According to Guidry, the label’s
marketing plans include lifestyle and
street marketing, with samplers,
school-locker posters, and postcards
listing Web site information so “kids
can get to know who he is. We're also
focusing on community centers to
target his demo, initially the 16- to
18-year-olds. However, since he’s
toured with Lil’ Bow Wow, we’ve
been able to attract younger demos.
So we’re partnering with Nick-
elodeon and Teen People to help us
launch his project.”

Kina Bullock, owner of K’s Musik
in Chicago, says, “He reminds me of
a young Tevin Campbell, a big voice
coming out of a little body. He defi-
nitely has an older sound.”

Adds Jewell Carter, music direc-
tor at WEAS in Savannah, Ga.,
“Since we've put the single on the air,
we're getting requests from parents
and teens. It seems to be reaching a
wide variety of listeners.”

Asthe release date approaches, Lil
Johnny says he’s simply eager to get
the ball rolling. “It was a long process
in the beginning,” he recalls. “They
would fly me out to record in New
York, Atlanta, and California. Then
they’d send me home. Finally, we got
it done. Now I'm ready to get it out
there and let people see who I am.”

T0 OUR READERS

Gail Mitchell’s The Rhythm,
the Rap & the Blues and Minal
Patel’'s Rhythm Section will re-
turn next issue.
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T.J. MARTELL FOUNDATION KEEPS CURE IN SIGHT

(Continued from page 1)

number of music industry volunteers,
the T.J. Martell Foundation has raised
more than $160 million for medical
research since its founding.

“If anything, I’ve become more
intense [over the
years] because 1
see the progress
we've made,” says
Martell, senior VP
of Epic Records,
who also serves as
chairman of the
foundation’s board
of directors. “We
have a slogan—
‘The cure is in sight’—and I truly
believe that. More than 60% of all can-
cers are curable or treatable. AIDS
deaths have been on the decline in
recent years, although this year there
has been an influx. With leukemia,
there is one death every hour, and
although that is a sad fact, it is better
than in years past. When you see the
progress, you can’t

PRESTON

Preston’s role was recently reward-
ed when the Vanderbilt-Ingram Can-
cer Center in Nashville—one of the
Martell Foundation-supported fa-
cilities—dedicated the Frances Wil-
liams Preston Building.

“I was honored by the Martell
Foundation six years ago,” Preston
explains. “Being that I was from
Nashville, I asked that part of the
funds that were raised that night go
back to Nashville and the Vanderbilt-
Ingram Cancer Center. They got
together with Vanderbilt and decid-
ed to dedicate a building to me. There
is a great feeling of satisfaction in that.
Often you work every day and you
wonder how what you do will affect
people’s lives. Working with the foun-
dation, you're seeing results that
actually save lives.”

Dr. Harold Moses, director of the
Vanderbilt-Ingram Cancer Center,
got involved with the Martell Foun-
dation in the early *90s through Pre-
ston, who told him

quit. I would love to
see all diseases cured
in our lifetime.”

The funds raised
by the Martell Foun-
dation currently
support 12 research
facilities throughout
the U.S,, including
the T.J. Martell Me-
morial Labs at New

‘We’ve handled
57 cases in the
music industry
alone. To see
the people that
we’ve cured,

about the innova-
tive cancer research
the organization
was involved in.
“We research most
types of cancer, in-
cluding breast, pro-
state, colon, lung, and
ovarian,” Moses says.
“Funding from the
foundation has bene-

York’s Mt. Sinai 5 4 fitted each area.
Medical Center, the that’s the bzg,geSt Using funds from the
Neil Bogart Memor- ov I oet. foundation, we are
ial Labs at Los ‘] y g also able to get larger
Angeles’ Children’s ~TONY MARTELL, grants from organiza-
Hospital, and the  T.J. MARTELL FOUNDATION tions like the National

Cancer Institute of

Cancer Institute. All

New Jersey.

Much of the money raised for these
facilities comes from music industry
events. Every year, the foundation
holds a number of fund-raisers that
cater to varying tastes within the
industry. The group recently had its
annual Humanitarian Award Gala,
which saluted talk show host Rosie
0’Donnell. Other annual benefits
include the B-Ball Classic, Bogart
Backstage, Country in the Rockies,
and Rock’n’Bowl Detroit.

Unlike other charities that rely on
the efforts of musical artists and
celebrities, much of the T.J. Martell
Foundation’s success can be attributed
to music industry executives who give
of their time to support the cause.
‘When Martell began his crusade, exec-
utives like then-Arista president Clive
Davis, Shorewood Packaging senior
VP Floyd Glinert, Shorewood Pack-
aging owner Paul Shore, Roulette
Records owner Morris Levy, and
Arista CFO Aaron Levy were among
the foundation’s first board members.

For BMI president/CEO Frances
Preston, who currently serves as pres-
ident of the foundation’s board of diree-
tors, the decision to get involved was a
logical one. “Their concentration on
research, as well as their excellent com-
mittee of doctors who oversee the
research, is what drew me in. They even
meet to share information, which is
rarely done in the research field. Their
idea of fun when it comes to fund rais-
ing makes it a joy to work with them.”

of these grants are enabled through
preliminary funding from the T.J.
Martell Foundation, which is enor-
mously important in the work we do.”

As the foundation’s largest source
of funding, the music industry has laid
groundwork for the group’s efforts.

“We've developed great relation-
ships with the music industry, so it is
wonderful to work
with them,” Moses
says. “The volun-
teer spirit is so
alive in the music
industry that it
makes the founda-
tion particularly
effective.”

Martell agrees:
“Very little money
goes to expenses because of our vol-
unteers—our cost of operation is
under 10%.”

In addition to raising funds for the
Martell Foundation, many music
industry professionals have benefit-
ted from its research.

“We are there to help everyone,
especially in the music industry,
because they know me,” Martell
says. “Whether it be for a second
opinion or getting a new doctor.
That’s what I’'m most proud of.
‘When someone is ill they can call us.
It keeps us busy, but I'm honored.
We’ve handled 57 cases [of cancer]
in the music industry alone. To see
people that we’ve cured, that’s the
biggest joy I get.”

MARTELL

Hip-Hop Veteran
bets Interactive
With New Show

FAB 5 LIVE: Fab 5 Freddy is
returning to the airwaves . . . sort of.

The original host of Yo! MTV Raps
has teamed with online music site
GetMusic to launch The Fab 5 Fred-
dy Show, an interactive hip-hop vari-
ety program, later this summer. The
show will feature interviews, news,
music, fashion, and gossip. New

by Rashaun Hall

episodes will air Monday through
Friday, with previous episodes avail-
able on demand.

“We will be tackling topics that
touch the heart of hip-hop,” says
Aahmek Richards, executive pro-
ducer for GetMusic’s hip-hop/R&B
channel (also known as Peeps.com).
“This is not just your regular in-
terview show.”
According to
Richards, sched-
uled topies in-
clude sexual con-
tent in videos and
the influence of
rap lyrics.

“I'm looking for-
ward to getting
that immediate
response,” Freddy (aka Fred Brath-
waite) says. “I want to plug back into
the hip-hop audience, whether it be
fans who grew up watching Yo! or
people who have become familiar
with the culture via the Internet.”

Russell Simmons, Jesse Jackson
II1, and Beanie Sigel, among others,
have already taped interviews for the
show. “Ultimately, I'd love to see the
show on television,” Richards says.
“TV is missing a show like this.”

FREDDY

‘ lNFECTIOUS’ SPREADS: Un-
derground purveyors the Jigmastas
recently dropped their long-awaited
debut, Infectious (June 12) on their
Beyond Real imprint via Landspeed.

THE JIGMASTAS

After a brief stint on Tommy
Boy Black Label, the Brooklyn,
N.Y.-based duo of DJ Spinna and
Kriminul decided to take the do-
it-yourself route and release Infec-
tious on their own.

(Continued on next page)
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“We wanted to make a real album,”
says Spinna, who produced 12 of the
album’s 14 tracks. “There are differ-
ent concepts and ideas, but they all
relate to real-life situations that the
average person can relate to.”

“We also wanted to do something
different,” Kriminul says. “We decid-
ed not to follow current trends but to
stay true to hip-hop form.”

Infectious also features guest
appearances by Sadat X, Angela
Johnson, Vernon Reid, and Apani
B. Fly, among others. Look for the

Jigmastas to tour either later this
summer or in the fall.

SERMON SIGNS TOJ: As report-
ed in this column (Words & Deeds,
Billboard, June 23), both Erick
Sermon and EPMD have signed
with J Records. In addition to sign-
ing as an artist, Sermon also inked a
“high-end production deal” for both
himself and his Def Squad imprint,
J representatives say.

“Already having a strong relation-
ship with J Records through my

clients Next and R.L., I knew that the
label would be a great place for Erick
and the Def Squad family,” says Def
Squad GM Bernard Alexander, who
brokered the deal.

Sermon’s first solo offering for
J, tentatively titled The Sermon,
will feature appearances by Red-
man, Scarface, and LL Cool J. It
is due this fall.

ROCKSTEADY STILL ROCKIN*
The Rocksteady Crew will celebrate
its 24th anniversary this year. Begin-

ning July 26, the four-day event will
include a celebrity basketball tourna-
ment, a film festival, a b-boy/girl bat-
tle, and other culturally relevant activ-
ities. The celebration will close with
the annual Rocksteady concert July
29 at 1 p.m. at the Manhattan Center.
Acts scheduled to take part in the fes-
tivities include the Arsonists, Tony
Touch, the Beatnuts, Fat Joe, Talib
Kweli, and DJ Cucumber Slice.

KARDINAL TAKES FLIGHT:
MCA recording artist Kardinal

Offishall is preparing to hit the
road in support of his MCA debut,
Firestarter Volume 1: Quest for
Fire. Offishall will tour 15 U.S.
cities with dancehall artist Baby
Cham, beginning July 7 in Dorch-
ester, Mass. Offishall recently shot
a video for his new single, “Ol’
Time Killin’,” which features a
sample by legendary reggae artist
Barrington Levy.

Rashaun Hall may be reached at
rhall@billboard.com.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
51 ALLFORYOU (Black Ice, BMl/EMI il ASCAP/FMe Tyme,
AT o o KA, ASEA Araoe
Communications, ASCAP) H
91 ALL | WANNA DO (King Kendrick, BMI)
30  AREA CODES (Ludacris, ASCAP/Bubba Gee, BMI/Noontime
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available. (M) Cassette maxi-single available. (T) Vinyl maxi-single avaitable. {V) viny! single available. (X) CD maxi-single available. Catalog number is for (D). * Indicates (D} unavailable, in which case, catalog number is for (C), (X}, (T, (DV) or (M) respectively, based on availability. ® 2001, Billboard/BPI Communications and SoundScan, Inc.

BILLBOARD JULY 14, 2001

www.billboard.com

51



Dance

[ARTISTS

Faithless Becomes “Outraspective’ On Kinetic

PEOPLE’S PARTIES: On this
incredibly hot and humid early-
summer day in New York, the
ridiculously reclusive Rollo Arm-
strong is comfortably ensconced in
the climate-controlled offices of
Arista Records. And he is smiling—
no, make that beaming.

On the previous evening, Arm-
strong traveled to Long Island,
N.Y.’s Jones Beach to catch his sis-
ter, singer/songwriter Dido, in con-
cert. “I had never been to one of
those traditional outdoor American
shows before, and there I was sitting
in the audience feeling the very
proud brother,” he says, chuckling.
“It was overwhelming to be there
with her fans—all of whom were
singing along to her every word. It
was a natural high.”

Is this enough to make a brother
beam? Of course. But there may be
an additional factor to consider. A
few minutes before our meeting,
Armstrong received word that the

HOT PLATE

¢ Jan Pooley, “Balmes (A Better Life)”
(V2 single). A fine merging of filtered
house, Flamenco guitars, Ten City-inflect-
ed strings, and sublime vocals (that’s
Esthero on the mike), Pooley’s “Balmes”
is as breezy as it is pumping, making it per-
fect for beach-front sunset soirees, peak-
hour dancefloor action, or “back to mine”
interludes. Also included is Faze Action’s
island-primed remix of “Never Coming
Home.” Simply sublime.

e Atlantis, “Future Love” (Giant Step
single). After last year’s “No More Excus-
es,” Atlantis (songstress Naomi Nsombi,
DJ Ron Trent, and Groove Collective’s
Jonathan Maron) returns with the scin-
tillating “Future Love.” Complete with a
jazzy, Afro-Cuban-shaded excursion (the
Future Soul mix) courtesy of the Ananda
Project, it’s no wonder this track has
already been approved by New York’s
Body & Soul contingent.

¢ Z-Factor, “Ride the Rhythm” (Z U K.
single). From beginning to end, the
momentum never subsides on this Dave
Lee (aka Joey Negro) production. A full-
throttle, in-your-face, peak-hour house jam
(love the piano rides), “Ride the Rhythm”
deserves to be in every DJ’s record crates.

* The Junito Perez Project, “I Don’t
Wanna Be Alone” (Fierce-O-Rama single).
Fans of the tribal-hued productions of
Peter Rauhofer, Junior Vasquez, and
Dynamix are encouraged to give “I Don’t
Wanna Be Alone” an immediate listen.
This fiery track—which works incredibly
well played alongside Suzanne Palmer’s
“Hide U”—is further enhanced by the
diva wailings of newcomer Kelly V. Con-
tact: 718-930-1355.

¢ Digital Souls Present Digitools Vol.
1, “Paradiscio”/“New York” (Digital UK.
single). Like Full Intention, production
outfit Digital Souls has a soft spot for retro-
etched sounds. Earth, Wind & Fire-style
horns permeate “Paradiscio,” while “New
York” revels in nods to the Isley Broth-
ers and Patrice Rushen.

* Star, “Could This Be Real” (Nebulous
single). Tampa, Fla.-based Nebulous con-
tinues its winning streak with this trance-
hued pop jam. Club DJs and radio pro-
grammers who have embraced such tracks
as Kim Sozzi's “Feelin’ Me,” Becca’s “You

aunce

TRAX |
by Michael Paoletta

new (and third) album by Faith-
less—of which he is a member, along
with keyboardist Sister Bliss and
DJ/rapper Maxi Jazz—debuted at
No. 4 on the Music & Media Euro-
pean Top 100 Albums chart (Bill-
board Bulletin, June 29).

In the same week, the aloum, Out-
rospective, debuted at No. 2 in Nor-
way, No. 3 in Germany, No. 4 in the
U.K,, No. 5 in Ireland, No. 6 in
Switzerland, and No. 10 in Finland; in
Holland, it climbed 10 notches to No.
2. The set’s lead single, the anthemic
“We Come 1,” remains in the top 10
in several markets and spends a sev-
enth week atop the Music & Media
European Dance Traxx chart.

“Life really couldn’t be better,” ex-
plains the 34-year-old Armstrong,
who handles all programming duties
for the act. “It’s great that we’re mak-
ing music that's still affecting people.
Since you never know when and if
your fans might not be there, I feel
like 2 man in a hurry. I don’t want peo-
ple to give up on us yet.”

On Tuesday (10), the wickedly
smart Outrospective arrives in the
U.S. via Kinetic/Cheeky/Arista.
(Cheeky, the label founded by Arm-
strong and Mel Medalie, is now
wholly owned by BMG U.K.) In this
issue, “We Come 1"—with remixes
by Dave Clarke, Wookie, Jim
Elliot, Ibi, Patrick Wintter &
Mario Hammer, and Jeno, Garth &
Eric James—jumps six spots to No.
21 on the Billboard Hot Dance
Music/Club Play chart.

In a fashion similar to the act's pre-
vious albums (the 4-year-old Rever-
ence and 1998's Sunday 8pm), Outro-
spective is steeped in life’s emotional
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depth charges. Said another way, it's
the human condition put to words and
music. And yes, you can dance to it,
especially such tracks as “We Come
1,” “Tarantula,” “Liontamer,” and the
Klein & MBO-inflected “Machines R
Us.” Also primed for dancefloors is
the melodramatic “One Step Too Far”
featuring Dido, whose vocals have
graced tracks on Faithless’ previous
albums. On this wistful tale, Dido
trades microphone duties with Jazz
over swelling, hypnotic beats. With-
out doubt, fans of Faithless’ earlier
dancefloor hits like “Insomnia” and
“God Is a DJ” will find much to
admire here.

Elsewhere, elements of blues, hip-
hop, soul, folk, dub, and jazz figure
into the mix. The Jazz-fronted “Not
Enuff Love” and “Giving Myself
Away” are mysteriously beautiful.
Just as gorgeous are “Crazy English
Summer” and “Evergreen,” which
spotlight the sublime vocals of Zoé

Johnston, who has recorded with
U.K. act Bent.

For Faithless, musical variety is
key. “We don’t worry about tempos
or anything like that when we're
making an album,” Armstrong
acknowledges. “How boring would
that be? There’s so much great
music in the world—to limit yourself
would be ridiculous. You must
always keep the mind open, get rid
of boundaries and definitions.”

According to Armstrong, the trio
was more than ready to begin record-
ing Outrospective. He credits this to
having 18 months off prior to enter-
ing the studio. “We had completed the
tour for Sunday 8pm, and we each did
our own thing, nothing related to
Faithless,” he notes.

For Sister Blissy, as Armstrong
fondly calls her, this meant DJing
around the world and releasing such
singles as “Deliver Me” and “Sister,

(Continued on page 54)

BY HOWELL LLEWELLYN
IBIZA, Spain—The Spanish
Balearic island of Ibiza in the
Mediterranean has been a music
haven for gentle outcasts since
the first hippies, as well as U.S.
draft dodgers avoiding the Viet-
nam war, arrived en route to
Katmandu, Nepal, in the 1960s.

Spaniard José Padilla is nei-
ther, but he has slowly shaped a
legend across much of the world
as a maestro of chill-out/ambient
music. Padilla is the creator of
the much-revered, Ibiza-based
Café del Mar post-club compila-
tion series; he compiled its first
six volumes.

Now, he has changed labels.
He broke acrimoniously from the
owners of the club Café del Mar
over ownership of the trademark
and has signed to Warner Music-
owned Spanish label DRO East-
West. Padilla’s solo album, Naw-
igator, was issued June 25. It will
be released in 45 other territo-
ries during the next two weeks.

The launch of Nawvigator has
been delayed is the U.S., where
| its release is scheduled for late
September. “The setup for this
album in the U.S. needs more
time,” says DRO managing di-
rector José Carlos “Charley”
Séanchez. Navigator is released
on EastWest in the markets
where that imprint exists or on
another Warner label.

“Café del Mar’s mixes were
my creations and co-productions
but not my compositions,” the
45-year-old Padilla says. “On
Navigator, all the songs are mine
and are based on the moods you
feel before, during, and after the
sun disappears into the sea.”

Workmg Day and Night. DJ/pro-
ducer/remixer Junior Vasquez has
bid farewell to his weekly residency
at New York’s Twilo club, which
was recently shuttered, and is
awaiting the arrival of October,
when his new weekly DJ residency
will commence at New York’s Exit.
Until then, Vasquez is staying extra
busy in the studio, as well as plying
his DJ skills for punters around the
world. Last month, Nervous
Records issued Junior's Nervous
Breakdown, a beat-mixed set that
spotlights some of Vasquez’s
most-revered mixes. Here, Vas-
quez is shown manning the turnta-
bles at the Roxy in New York.

ed and mixed in Padilla’s home stu-
dio in Ibiza. Its first single, “Adios
Ayer” (Farewell Yesterday), is
being heavily promoted online.

Sanchez calls the corresponding
Internet video a “biological e-clip.
It was taped over a 24-hour peri-
od, so that every time you enter
the video, you see a different
clip.” (To view the video, log on to
212.0.123.85/padilla/enter.htm or
droeastwest.com.)

According to Sinchez, Navigator
is perfect for
marketing,
because it can
operate on four
different levels:
club, dance, top
40, and AC. By
late June, he says,
“Adios Ayer” had
maximum rota-
tion on Spanish
AC network Cadena 100.

For the past two decades, Ibiza
has been Europe’s dance-music cap-
ital. The island has always been a
laboratory for export music that is
heard in Spain only at specialist
clubs and minority-interest radio.
Partly because its alternative scene
developed under the culturally sti-
fling 1939-75 Franco dictatorship—
and partly because the dance scene
was primarily created and cultivat-
ed by seasoned DJs from the
U.K.—the Ibiza factor remains lit-
tle known outside specialist circles
on the Spanish mainland.

That explains why Padilla is basi-
cally unknown in Spain outside Ibiza
but is a regular at leading ambi-
ent/chill-out clubs in London, Miami,
Paris, and Amsterdam, among other
cities. Padilla also manned the
turntables at this year’s Rock in Rio

PADILLA

Iniza Pioneer José Padilla ‘Navigates’ To DRD EastWest |

time he was 12, he was playing
records at street parties for
children. Three years later,
Padilla says, he stopped play-
ing Black Sabbath and Deep
Purple after hearing “The Girl
From Ipanema.”

“I moved to a new musical
plane,” he recalls, referring to
his discovery of bossa nova. At
the age of 20, he went to Bar-
celona’s harbor and caught “the
first boat going anywhere.” Fate
decreed that it be the ferry to
Ibiza, a spaced-out hippie para-
dise that Franco had allowed to
flourish because it did not affect
the mainland.

Padilla plunged into the Ibiza
nightlife and was soon a DJ at
the Ku discothéque. “He would
mold one style onto another like
a glove—Paco de Lucia, [U.K.
maverick folk singer] John Mar-
tyn, and the latest dance
sounds,” Sanchez notes. “His
exquisite musical taste means
that he never misfired.” In 1992,
he was offered a DJ residency at
Café del Mar.

The first three volumes of
Café del Mar were released on
U.K. independent React. With
volume four, Padilla signed to
Mercury Records U.K., but this
relationship ended amid legal
wrangles over copyright in 1999;
Padilla subsequently signed to
DRO EastWest. Sian Thomas,
international product director of
Mercury Records U.K., declined
to eomment on the label’s split
with Padilla.

Ultimately, Padilla wants to be
“acknowledged as somebody who
makes good music. DRO has put
a lot of energy and enthusiasm
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Sister” (both on Multiply Records
U.K.). Jazz spent the time racing cars
throughout Europe (“He has a team of
race-car drivers,” Armstrong says). As
for Armstrong, he built a new studio
and, along with keyboardist Mark
Bates, formed Dusted, whose single
(“Always Remember to Respect and
Honor Your Mother”) and album
(When We Were Young) delivered
some much-needed mellow madness;
Nettwerk America is scheduled to
issue the album and the single July 24
and Aug. 7, respectively.

“By the time we returned to the
studio, we were all on and ready,”
Armstrong notes. “But we won-
dered if our fans would care.
Whenever you're recording a new
album, you have to forget your his-
tory, because you never know what
your fans will think.”

From the onset, Armstrong says,
the threesome was adamant about
retaining the rhythmic texture of
Sunday 8pm, but making it “less
claustrophobic. I can’t even listen to
Reverence now—it’s too childish—

while Sunday 8pm has huge reso-
nance for me. Outrospective feels very
whole, much more personable than
anything we've done in the past. It's
also more outgoing, less introspec-
tive”—which could explain its title.
Although Faithless will be touring
for the next year and a half, don’t
expect to find Mr. Armstrong onstage
with Bliss, Jazz, and Johnston. “They
don’t call me reclusive for nothing,”
he says with a laugh. While his band-
mates are on the road, Armstrong
says, he may begin pondering “possi-

ble contributions” to Dido’s sopho-
more album (he co-produced several
songs on her debut, No Angel), as well
as Johnston's solo debut.

So, is God a DJ?, 1 inquire aloud.
“Yes, a DJ among many, many other
things,” Armstrong says. The smile—
no, make that the beam—remains.

CAUSING A ‘COMMOTION’:
Nearly two years ago, Theo Keat-
ing (more commonly known as
Touché)—who records as the
Wiseguys—was profiled in this

column (Dance Trax, Billboard,
Aug. 14, 1999). The topic of discus-
sion was the Wiseguys’ sophomore
album, The Antidote (Wall of
Sound/Ideal/Mammoth).

Sadly, the album failed to click
beyond clubland’s left-field contin-
gent. But that may soon change.
One of the album’s many highlights,
“Start the Commotion,” can cur-
rently be heard in a commercial for
Mitsubishi—as well as on WZHT
(Z100) New York. Not bad for a 24-
month-old track, eh?
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Keen Hopes His New Lost Highway Disc Will Defy ‘Gravity’

BY RAY WADDELL
NASHVILLE—Already a monster
act in his home state of Texas,
singer/songwriter Robert Earl Keen
is making serious inroads in many
other markets. Hopes are that
Keen’s new Lost Highway release,
Gravitational Forces, is the catalyst
that will pull even more believers
into his growing fan base.

Keen has high expectations of his
new record, due Sept. 11. “If we could
sell half a million copies, I'd be really,
really happy,” he says. “If I could get
a gold record out of this, I would kick
back by the pool and have a cigar.”

Regardless of its success commer-
cially, Keen and his new songs fit

label chairman Luke Lewis’ vision for
Lost Highway. “When we were look-
ing at forming this label, Robert Earl
Keen was definitely at the top of the
list,” Lewis says, adding he was
turned on to Keen by his college-age
children. “I went to see Robert here
in Nashville last year, and the room
was packed with a really wide demo.
He’s a real generation jumper.”

Keen is equally impressed with
Lewis, whose enthusiasm brought
Keen to Lost Highway after two
albums on the now-defunct Arista
Austin label. “Luke was enthusiastic
and sincere,” Keen says. “He said, You
do what you do, and I'm here to expand
your career by selling records.’”

Co-produced by Keen and Gurf
Morlix (Lucinda Williams), Gravita-
tional Forces is populated with the
gritty, down-and-out characters that
Keen has offered up in the past, but
doesn’t have some of the more vio-
lent imagery he’s previously record-
ed. While often still dark in tone, the
characters are more beaten down
than openly desperate, and Keen
doesn’t get around to killing anybody
off until three tracks in.

“Yeah, the body count’s a little
lower this time,” he says with a laugh.
But he admits that he still enjoys
employing lowdown characterizations
in such songs as “Wild Wind,” where
Keen intones, “That’s a song I been

BJ Hall Of Fame Inducts Radio Veterans;
Lauderdale To Open For Lucinda Williams

FIVE BROADCASTERS were inducted into the
Country DJ Hall of Fame during a June 28 dinner in
Nashville hosted by Blair Garner of the syndicated
radio show After MidNite. In addition to the five DJs,
former Great Empire executive Mike Lynch was the
first recipient of the Radio Hall of Fame award.

Both the DJ and Radio Hall of Fame are adminis-
tered by Country Radio Broadcasters (CRB). The
President’s Award was given to former record pro-
moter and Cash Box executive Tom McEntee, one of
the founders of the annual Country Radio Seminar.

Buck Owens, the Career Achievement Award win-
ner, was unable to attend because of illness. Radio con-
sultant Larry Daniels, a longtime employee of Owens’

ley led a musical tribute
to Owens that also fea-
tured Sherrié Austin,
Tammy Cochran, and
Billy Yates.

At last year’s event,
several recipients took
the opportunity to criti-

radio- stations, accepted
on his behalf. Brad Pais-
Nashville

ARTIST NEWS: Jim Lauderdale will open for Lucin-
da Williams on her summer tour, which kicks off July
14 in Indianapolis and runs through Aug. 12in Houston.

Madacy Entertainment has teamed with cosmetics
company Avon to market Crystal Gayle’s album of
original lullabies for children, In My Arms. The aloum
is featured in Avon’s current catalog.

Vince Gill was honored by the Recording Indus-
try Assn. of America during Fan Fair in Nashville
with a career achievement award, recognizing sales
of more than 21 million albums during his nearly 20-
year solo career. Gill has amassed 12 gold, nine plat-
inum, and six multi-platinum albums.

David Frizzell will host the sixth annual Frizzell Fes-
tival Oct. 13 in Pawnee,
Okla. The festival, a cele-
bration of traditional
country music, will in-
clude performances from
Frizzell, Ray Price,
Hank Thompson, and
Wanda Jackson.

Jamie O’Neal un-
derwent surgery June

cize today’s country radio L 27 for a ruptured disc.
stations for not playing . She is expected to
enough of the for- by Phyllis Stark make a full recovery

mat’s legends. This year,

only inductee Terry Burford made similar comments.
“What worries me in the next 25 years is the next
inductees,” said Burford, who hosted afternoons at
Great Empire’s KFDI Wichita, Kan., for 33 years. “Are
they going to know who Buck Owens and Merle Hag-
gard are? It’s a shame we can’t get them played on the
radio anymore.”

In his own acceptance speech, Rhubarb Jones, the
morning host at WYAY (Kagle 106.7) Atlanta, where
he’s worked since 1985, said, “I'm so grateful that
Eagle 106.7 is a real country radio station. We do play
Buck Owens. We do play Merle Haggard.”

This year’s other DJ Hall of Fame inductees were
Dale Eichor, a longtime PD/music director/midday
host at KWMT Fort Dodge, Iowa; Country Joe Flint,
who has hosted the morning show at KSOP Salt Lake
City since 1970; and the late Chris Lane, who created
the “Legend Makers” syndicated series and also wrote
and hosted Christmas in the Country/Country Christ-
mas, a holiday special now in its 26th year.

Inductees were selected by a committee of 10 indus-
try executives appointed by the CRB board. DJ
inductees must have spent at least 25 years on the air.

but had to cancel all
appearances until the July 13 launch of the Girls’ Night
Out tour with Reba McEntire, Martina McBride,
Sara Evans, and Carolyn Dawn Johnson.
McBride recently recorded “Practice Life,” a duet
with labelmate Andy Griggs, for Griggs’ upcoming
album, Freedom, due Sept. 11.

ON THE ROW: Windswept Publishing has signed
Derek George to a writing deal. George, a member
of Bryan White's band, has written White’s hits “Look
at Me Now” and “So Much for Pretending,” as well as
Diamond Rio’s “Imagine That.”

Emmit Martin joins KMI Music Publishing as cre-
ative manager. His background includes positions at
Island Bound and N.E.M.

Katie Dean joins Lyric Street Records as promo-
tion coordinator. She was previously label relations
manager at Music.com in Nashville.

Carter Todd joins Gaylord Entertainment as VP,
general counsel, and secretary. He previously was cor-
porate and securities partner in the Nashville office of
Baker, Donelson, Bearman & Caldwell.

R.G. Jones has been promoted to associate direc-

singin’ for years/That’s the way the
wild wind blows.”

The opening cut and first single,
“Hall of Fame” by Joe Dolce, is one of
five well-chosen covers on the album,
which also features songs by Johnny
Cash, Terry Allen, and Townes Van
Zandt. Cash’s “I
Still Miss Someone”
is bookended by
Keen’s own “Not a
Drop of Rain” and
“Fallin’ Out,” creat-
ing a triumvirate of
dark, moody songs
that fit together
perfectly in tone.

“For my money,
‘Not a Drop of Rain’ is my favorite
lyric on the whole record,” Keen
says. “It’s a very emotional song,
written out of thinking what would
happen if I lost everything I have.”

Keen says the song’s structure,
which eschews the traditional verse/
chorus/verse style, is a method that
suits him as a songwriter. “That’s the
most natural kind of writing style I
have—not necessarily that tone or sen-
timent, but the cadence of the words.”

Other highlights include a rowdy,
back-porch take on the traditional
“Walkin’ Cane” and a subtle, touch-
ing reading of Van Zandt’s “Snowin’
on Raton,” long a crowd-pleaser at
Keen’s live performances. He closes
the record with the title cut, a
bizarre, spoken-word backstage
rumination that evokes crimson
aliens, Airstream flying saucers, and
plastic asteroids that “look like giant
turds.” Keen says the track is a poem
he wrote about a “real place” in El
Paso, Texas, and its recording is a
good example of the type of experi-
mentation that went on in the studio.

“I know they must have been
thinking, ‘He has completely lost his
mind,’ with that song,” Keen admits.
“This record, by the way, is almost
100% a band record, with my road
band, me, and Gurf Morlix.”

The vibe in the studio was very
relaxed, Keen says. “When we started
this project I hadn’t made a deal with
any record company—I just knew I
would have a deal one way or another.”

Keen's new label is similar to Austin
Arista in that it is an offshoot with
major-label backing. “We did fine [at
Arista Austin], but it was a situation
where I don’t think they even knew
what they were trying to do half the
time,” Keen says. “Lost Highway is so
much more focused and dedicated to
one theme, and that’s to take this alter-
native music that so many people love
and try to bring it to even more people.”

Lewis believes the “young music
Jjunkies,” including Keen’s fans, will
understand what’s going on at Lost
Highway. “Robert has such an incred-
ible touring fan base, and he works
real hard out there,” Lewis says. “Our
Jjob is mostly a matter of spreading
from a really solid fan base.”

Many feel that a Texas/roots music

KEEN

and about to burst forth in the same
way that the Outlaw movement did
a generation ago. If that’s the case,
Keen seems to be at the forefront.

“When you look at the roster of
artists that are coming out of Texas,
there couldn’t have been a more
obvious choice [for Lost Highway]
than Robert,” Lewis says. “He’s the
lead dog. Now there are some pow-
erhouse radio stations in Texas that
could take him to another level.”

Keen, too, senses that a bona fide
“scene” is in progress. “This Texas
thing has exploded,” he says. “I was
fortunate enough to headline a show
recently in Austin with Charlie Robi-
son, Jack Ingram, Reckless Kelly, Pat
Green, Mark Chesnutt, [and other
Texas artists], and when we pulled up,
it was like, ‘Happy New Year, 1975.
There were all these redneck girls in
wife-beater T-shirts with no bras on,
and everybody with a beer in their
hand—all these 18- to 25-year-olds. It
was yee-haw to the max.”

“Walkin’ Cane” and “Hall of Fame”
have both been released as leadoff sin-
gles, and Texas radio is more than
ready for more Keen material. “We're
already on it,” says Bruce Kidder, PD
at Americana KHYT in Plano, Texas,
near Dallas. “We're starting with the
single [“Hall of Fame”], and we've also
been spiking a tune called ‘Walkin’
Cane’ that could be another ‘Road
Goes on Forever’ for him.” (“The Road
Goes on Forever,” which Keen wrote,
has become a signature song and live
staple for him. At press time consid-
eration was being given to Keen rere-
cording the song and including it as a
bonus cut on Gravitational Forces.)

Kidder says reaction to the new
material has been “phenomenal.”
“There’s not a morning on my show
that I don't get a call for the new Keen.”

Retail is also ready to come on
board. “We're very eagerly anticipat-
ing the new Robert Earl record,” says
Geoff Stoltz, senior buyer for Torrance,
Calif.-based Wherehouse Music. “He
has been a core artist in our Texas loca-
tions for a number of years, and with
the refocusing on Texas music, I think
this could be his time. He’s really one of
the leaders of that movement.”

From the beginning, Keen has had
aspirations to do well outside the bor-
ders of his home state. Now he is
making it happen, partly through his
popular Texas Uprising multi-act con-
certs (Billboard, May 5).

And while mainstream success
would be nice, Keen admits that he
doesn’t feel much kinship with most of
country radio. “I don’t write that many
love songs,” he says. “I think right now,
country music focuses too heavily on
love songs, but it is what it is, and it will
change. Whenever you love it, it
changes to something you hate, and
Jjust when you think you hate it, they’ll
change to something you love. I'm just
going to keep playing those shows. Just
like my Uncle Bill says, ‘We'll get there
through brute force and ignorance.””

The Radio Hall of Fame inductee must have spent 25  tor of promotion at the RCA Label Group. He previ- scene, propelled by straightforward Keen is managed by Scott Robinson

years working in radio. ously was manager of promotion. songwriting and strong musician-  at Dualtone Music Group and booked
ship, is bubbling under the surface by Monterey Peninsula Artists.
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