BY MELINDA NEWMAN

LOS ANGELES—When asked why
major record companies give artists
their own labels, one high-level
executive responds dryly, “Because
we have to.”

That answer may be a little harsh,
given the number of acts that were
first introduced in the U.S. through
artist-headed labels—people like Ala-
nis Morissette, Faith Evans, TLC, Toni
Braxton, and the late Notorious B.1.G.

But, as the economy slows and ma-
jor labels come under tighter financial
scrutiny, record companies are re-
examining the value of such pacts.
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'EMI Restructuring Advances

Levy Sees Separate EMI, Virgin; Bandier ‘Grows Market Share’

BY GORDON MASSON
LONDON—EMI Recorded Music
chairman/CEQ Alain Levy has an
£85 million ($121 million) arsenal
with which to restructure the divi-
sion within the next five months.
And in an effort to take the business
forward, he has been told that those
funds can be increased.

That was the news that EMI
Group chairman Eric Nicoli told
Billboard in light of a poor first-half
performance for the current fiscal
year, during which the company
issued a profit warning Sept. 25.

EMI Music Publishing enjoyed
increased sales of 4% to £200 million

(Continued on page 86)
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Especiallv coming under a watch-
ful eye are joint ventures. One label
head says bluntly, “Joint ventures are
stupid, and I'm not going to do them

anymore. At the end of the day, we
do it for market share, but it’s not
worth it. You're putting up all the
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Labels Laud Internet; Analysts
Ask, ‘Who’s Minding The Store?’

|

| BY ED CHRISTMAN

| NEW YORK—With uncertainty

| about when, if ever, the music

| industry will begin to realize rev-

| enue—and, more importantly,
profits—from online distribution,
retailers and Wall [
Street analysts have | BI"bOQrd
begun to wonder
why the major la- |
bels aren’t doing
more to protect
the primary revenue stream
they currently enjoy from brick-
and-mortar stores.

At the first Billboard Music &

Money Symposium—held Nov. 13
at the St. Regis hotel here and
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money and all the risk, and you get
only half the profits.”

Artist attorney Don Passman has
also noticed a change. “It is very
difficult to get any kind of deal with
a major label where they are going
to take the risk, spend all the
money, and get half of the assets.”
he says. “They may still do a joint
venture, but you’ll share 50% ot the
profits forever—there will be no
kind of buyou:. More and more, the
[major label| looks for limits to
what they want to pay.”

Artists who want a label aligned

(Continued on page 99)

sponsored by Prudential Securities
in association with Loeb & Loeb—
Michael Nathanson, an analyst
who covers the music industry for
Sanford C. Bernstein & Co., said
that ontine rmusic distribution will
make the industry
look great 10 years
from now—and he
even went so far as
to predict that a lot
of stores could
eventually ke shuttered because of
online sales. But right now,
Nathanson is not recommending

the buying of music assets.
“What I'm worried about is the
(Continued on page 86)
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N/T,Top 40 Lose Summer Share

BY SEAN ROSS

Airplay Monitor

NEW YORK—While it's a foregone con-
clusion that the Sept. 11 tragedies will
spur news/talk (N/T) radio on to a huge
fall ratings book, nine days’ crisis listen-
ing weren’t enough to prevent N/T from
losing share in an exclusive Billboard/Air-
play Monitor national overview of the
summer ratings.

In other highlights, top 40—usually a
summer winner—Ilost share, according to
Arbitron’s ratings, while the formats that
contributed to its musical extremes gained.
R&B radio opened its biggest lead ever over
adult contemporary to strengthen its grip
as the No. 1 music format and No. 2 for-
mat overall. Modern rock gained, while
album rock lost, enabling classic rock to
open its lead over the format from which it
splintered. Country slipped slightly, al-
though it seems to be showing some lower-
demo strength again.

Because the summer book ran until Sept.
19, some observers saw elevated listening
levels on and after Sept. 11 as the explana-
tion for some rises at N/T radio as the sum-
mer books began coming back. Taken
together, however, N/T was off 16.5-16.1 12-
plus in Arbitron’s continuous measurement
markets this summer, although that is still
its best summer book since the Monica
Lewinsky scandal of 1998. Last year’s
extended presidential election was good for
a 1.2 share rise for the N/T format; if the for-
mat gets only that much of a boost this
time, it can count on a bigger N/T fall book
than during the time of the O.J. Simpson
verdict, the contested election, or the
impeachment proceedings. And the first
week of fall Arbitrends suggest the jump
might be considerably more than that.

R&B radio, which has done well every sum-
mer since 1997, did so again this summer, up
13.0-13.4 for its highest combined share ever.
Paced by strong summer books in New York
City and Los Angeles, R&B radio’s mainstream
and adult flanks helped compensate for the
near-disappearance of the R&B oldies format,
which has been plagued by station defections
during the past year.

By itself, mainstream R&B was up 7.8-
8.3, while adult R&B went 3.5-4.1 12-plus.
Conversely, the Jammin’ Oldies boom
ended pretty decisively with that format’s
1.7-1.0 drop. Most adult R&B stations are
leaning younger and relying more on new
music. They are also likely getting some
audience displaced by mainstream R&B’s
greater emphasis on hip-hop, although
mainstream’s 25-54 numbers were actual-
ly up 6.2-6.6 this summer.

The No. 2 music format and No. 3 format
overall, AC stations (which, for our purpos-
es, also include adult top 40 outlets) slipped
slightly from spring and were down 13.5-
12.9 from last summer. Separately, adult top
40 stations were down 5.0-4.9.

Although we do not think of it as a teen
format, AC generally gets a boost in that
demo during the summer, proving that it still
helps to be the station the whole office can
agree on. (It was up 5.7-6.2 in teens.) In 18-
34, it was up 13.3-13.4; in 25-54, it was off
15.7-15.4. And in 35-64, the format was down
15.4-15.2, which would appear to reflect the
format’s increased musical edge.

While AC was up in teens this summer,
top 40 was down in that demo (34.7-32.9),
as well as every other: 18-34 (15.4-14.9), 25-
54 (8.0-7.7), and 35-64 (5.3-4.9). It’s off 10.3-
9.6 from summer to summer. Most of that

NATIONAL FORMAT SHAII[

FORMAT 28 | B8 @ §
NEWS/TALK 157% | 165% | 16.1%
R&B 132% | 13.0% | 134%
ADULT CONTEMPORARY | 135% | 13.0% | 129%
TOP 40 103% | 99% | 96%
COUNTRY 88% | 88% | 87%
SPANISH 68% | 7.1% | 71%
CLASSIC ROCK 52% | 61% | 63%
ALBUM ROCK 64% | 6.0% | 57%
OLDIES 56% | 54% | 57%
MODERN ROCK 41% | 39% | 41%
JAZZ 28% | 29% | 30%
RELIGIOUS 25% | 271% | 28%
ADULT STANDARDS 29% | 26% | 24%
| CLASSICAL 16% | 15% | 15%

Persons 12-plus Monday - Sunday

6 A.M. - Midnight source: Arbitron

slippage for this book was at mainstream top
40, since rhythmic was flat at a 3.1 share.
While an emphasis on rock and hip-hop
“extremes” didn’t seem to hurt the format’s
numbers in the spring, the summer saw

R&B and modern rock up and top 40 down.
As it has for the past three summers, mod-
ern rock got a boost from the teens being
out of school this year. It was up 3.9-4.1 this
summer, tying it with its numbers from a
year ago. In teens, modern was up 8.5-9.9;
in 18-34, it was up 7.7-7.9, with a little help
from heavily publicized new albums by
heavy rockers Staind and Tool.

While top 40 acknowledged some more
rock’n’roll during the summer, it didn’t
seem to get credit for it. And neither did al-
bum rock, which was off 6.0-5.7. Classic
rock, which tied album rock two books ago,
beat it for the second straight book, up 6.1-
6.3, an all-time high for the format.

Classic rock is also thought to have tak-
en advantage of former country listeners
in recent years, specifically those males
alienated by the format’s increasingly AC-
ish lean. But country has added more
tempo and texture during the past year.
While the format was off 8.8-8.7 12-plus,
it nudged forward 7.2-7.3 in 18-34 this
time. It was flat (8.8) in 25-54 and down
10.1-10.0 in 35-64. While it was not evi-
dent in the summer book, country is ex-
pected to benefit in the fall from increased
patriotism—and the biggest slew of Sept.
11-inspired hits in any format.

Sean Ross is group editor of Airplay Monitor.

During the past three years, the art of
remixing songs has taken on a life of its own,
to the point where some remixed versions in
no way resemble the original recording.
While the practice has provided labels with
worthwhile marketing and radio promotion
tools, these remixes also raise issues for the
radio charts and the combined radio/sales
charts that appear in Billboard and its sister
Airplay Monitor magazines.

For some of these songs, perhaps “re-
made” is amore appropriate description than
“remixed.” The melody changes entirely.
Often there are new lyrics, sometimes whol-
ly different from the original. In the end, the
only obvious similarity seems to be the title.

A primary intent of these remixes is to
grab considerable airplay in formats where
the original song would not fare as well,
and some have been quite successful in
that mission. For our charts, however, the
result, in effect, is that two different songs
are merged as a single chart entry, giving
these tracks a clear edge over those that do
not lend themselves to such treatments.
Effective with the first week of 2002, Bill-
board and Airplay Monitor charts will
adopt the following policy:

Billboard and Airplay Monitor will treat
rerecorded songs that bear no resemblance
to the original recording as a separate and
distinct song for the purposes of chart
tracking. The guidelines are lyrics and
melody: If neither element is similar to the
original recording, the two versions will
not be merged. A newly recorded mix must
be an extension of the original recording,
whether musically or lyrically. It is not
necessary for the new version to match the
original note for note or word for word, but
at the very least the musical hook or the
lyrics should be similar.

Remixes’ Popularity Calls For Revisions

Covers May Rank Separately, Depending Upon New Chart Criteria

The two versions will be listed on the chart
with differentiating features either in the title
andlor in the artist field. For multi-artist ver-
stons of charity, holiday, or other themed
songs, tracks will only be merged if a major-
ity of the artists appear on each of the tracks.
Ifnot, the tracks will be listed separately.

This policy will work more efficiently
with the full cooperation of the labels. If
you have any remixes or rerecordings that
may fall under this policy, it is best to con-
tact the appropriate chart manager before
the song is serviced to radio. If we become
aware of such a song after its release, and
it has already been merged by Broadcast
Data Systems, the two versions may be
subject to being split while the song is
climbing the chart.

The policy revision does not seek to
restrict creativity, as the charts department
will continue to allow liberal remix variations
to be merged with the original version. A
song can add a rap break, add or subtract
instrumentation, change tempo (to the point
where a ballad shifts to an upbeat tempo),
tweak or even add lvrics, and even he sung in
a different language. We only insist that the
new version should resemble the original
song’s melody and/or lyrics.

Billboard will allow disparate mixes that
are already at radio, or those that might hit
between now and the end of the 2001, to
remain linked through the conclusion of
those songs’ chart runs. Any inappropriate
mixes that are linked after the start of the
new year are subject to being separated, even
if said track has already reached a Billboard
or Airplay Monitor chart.

— Geoff Mayfield, Billboard director of
charts, and Silvio Pietroluongo, Airplay
Monitor director of charts.
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AS THE ‘SCARECROW’ FLIES: Garth Brooks collects his eighth
No. I album on The Billboard 200, as Scarecrow (Capitol) opens
in pole position, the seventh of Brooks' chart-topping sets to
debut at the summit.

Scarecrow. which gives Brooks his 51st week on top of The Bill-
hoard 200, is his first album to go all the way since Double Live
debuted at No. 1 two vears ago this week. The first Brooks album
to lead the list was Ropin' the Wind. with an 18-week run that began
Sept. 28, 1991. Its final week on top was 10 years ago this issue.

Brooks™ latest work is not the first album to be titled Scare-
crow. Sixteen years ago this issue, the No. 2 title on The Billboard
200 was Scarecrow by John Cougar Mellencamp, this year's Bill-
board Century Award honoree.

‘FAMILY’ TIES: Mary J. Blige doesn't vield her position on The Bill-
hoard Hot 100, giving her a fifth week on top with “Family Affair”
(MCA). That puts the single into a three-way tie for the third-
longest-running chart-topper of 2001. Janet Jackson maintains
her lead, thanks to the seven-week reign of “All for You.” Alicia Keys
is in second place with the six-week run of “Fallin’.” Blige is tied
with Christina Aguilera, Lil' Kim. Mya, and Pink’s take on "Lady
Marmalade™ and Jennifer Lopez and Ja Rule’s remix of "I'm Real.”

“Family Affair™ is the longest-running single on the MCA label
since 1993: Eight years ago this issue, Meat Loaf was on top for

the fifth week with “I'd Do Anything for Love (But | Won't Do
That).” If Blige is still in pole position next week, she will have
the labels second-longest-running No. 1 single, runner-up only
to Olivia Newton-John’s “Physical,” which ruled for an impres-
sive 10 weeks at the end of 1981.

And in another coincidence that Chart Beat columnists live for.
the No. 1 song 30 years ago on the Hot 100 was “Family Affair”
by Sly & the Family Stone.

FLUFF & FOLD: Recording an album in English turned out to be
a good thing for Colombian artist Shakira, who debuts at No. 3
on The Billhoard 200 with Laundry Service (Epic). It is the third
album by Shakira to appear on this chart, but the first to make
it to the upper half. In 1998, Donde I-stan los Ladrones? went to
No. 131, and in 2000 her MTV Unplugged set reached No. 124.

STARTING POINT: In a week of heavy debuts. Madonna has her
lowest new entry on The Billboard 200 since 1991, when The
Immaculate Collection opened at No. 32. That first greatest-hits
volume peaked at No. 2. Every Madonna album since has debuted
in the top six, until this week’s No. 7 entry for GHV2 Greatest
Hits Volume 2 (Maverick).

More Fred Bronson each week at www.billboard.com.
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GONGRATULATIONS

__[AVID GEST

for Producing And Greating
~ “Michael Jackson:
30th Anniversary Gelebration”

Tuesday, November 13, 2001

Delivering GBS Their Best Tuesday Night
Ratings In More Than Eight Years.

One Of The Highest Rated Specials In Television History.
An Astonishing 30 Million Viewers!

With Love,
MIGHAEL JACKSON

THE JAGKSONS
JAGKIE, TIT0, MARLON, JERMAINE & RANDY




BRAVO!
DAVID GEST

PRODUCER

“Michael Jackson:
30th Anniversary Celebration”

A Record-Breaking 29.8 Million Viewers, 13.3/35 Share.
One Of The Greatest Shows In Television History!

You Won The Time Slot!
You Won The Night!
You Won The Week!
You Won The American Public!

We Are Honored To Have Participated In This Historical Event!

Marc Anthony ¢ Aaron Carter ® Ray Charles ® Deborah Cox
Destiny’s Child ® Rah Digga ® Missy “Misdemeanor” Elliott
Gloria Estefan ¢ Nelly Furtado * Billy Gilman ¢ Gloria Gaynor
Whitney Houston ¢ James Ingram ¢ Al Jarreau ® Quincy Jones
Gladys Knight * Lil’ Romeo ® Master P * Liza Minnelli ®* Monica
Mya ¢ 98° ¢ Jill Scott ® Shaggy Featuring Ricardo “Rikrok”
Ducent & Rayvon ¢ Slash ® Tamia ® Usher ® Luther Vandross
Dionne Warwick ¢ Cassandra Wilson




They're selling our love for a song
© R. Marwah

I've seen your face

through the commercial breaks
looking honest and pure and strong
I've heard you giving it all that it takes
| just know that it's taking too long

On the audio and video

and your MTV

they’re selling our love for a song

On the audio and video
and your MTV
they're selling our love for a song

When you've paid your dues

with the songs that they choose

sellin” cigarettes and soaps and romance
when you helped them to corner

the market in love

I hope you’ll give love a chance

There’s not much you can say with a jingle

when the price and the product are wrong
On the audio and video and your MTV
they're selling our love for a song

I've heard you giving it all that it takes

| just know that it's taking too long

In the morning of the night before

| asked for you and they said to me
that asking for more was wrong

On the audio and video

and your MTV

they’re selling our love for a song

| know that we re still hangin” in together
But you know it can’t be for long

On the audio and video

and your MTV

they're selling our love for a song

You said our love would last forever
@ R. Marwah

You said our love would last forever
Said forever and a day

Now they’re coming for to get me
Come for takin’ me away

You said age has it’s love and wisdom
Youth and beauty never die

You'd send me roses in a packet

All | found was little lies

First they stole the tunes | sent you,
Now they’re stealin’ single lines

You said our love would last forever
Said forever and a day

Now they’re coming in white jackets
For to takin’ me away

All'l wished was you to love me
All | wished was you to care
After all the sanging’s finished

I just needed someone there
Now if there’s a God in heaven
Why’s he sendin’ me to hell

Of all the people on this planet
Who picked you to ring my bell

You said our love would last forever
Said forever and a day

Now they’re coming for to get me
Come for takin’ me away

Once again

® R. Marwah

Once again you sigh a whisper

And you softly cry a name

Once again it doesn’t help to know
that others do the same

Once again the hot and howling rain
is pounding on your door

Once again you clutch for memories
Like you did that other time before
Once again

Once again

It's happening once again

Ain’'t it a shame

It's happening once again

Once again you're fixing coffee
Once again you try to sleep

Once again you're making promises
you don’'t know if you'll keep

Once again you look for telephones

But you haven't got a dime

Once again you know you're going through
What you did that other time

Once again

Once again

It's happening once again

Ain’t it a shame

It's happening once again

Once again she looks familiar
And your heart it skips a beat
But it’s just another stupid Sunday
And a stupid empty street

Once again you're writing poems
That you hope will make it alright
But | hope

this little

love song

will lighten up

your night.

Once again

Once again

It's happening once again

Ain't it a shame

It's happening once again

Take a rest
© R. Marwah

If you have been hit

s .

By the Dow Jones Indices
If you have been hit

By the Hang Seng Indexes
And if the recent price rises
won't pay for your vices
Take a good lie down

Take a rest, take a rest
Cancel that meeting

That good morning greeting
Take a rest, take a rest

If you have been hit

By the Wall Street Journal

And you’re stuck with the stock
From some Kentucky Colonel
Take a rest take rest

take a good lie down

take a rest, take a rest

If you have been hit

like the rest of this nation
if you have been hit

by the recent inflation

If you have been hit

by some boardroom decision
Counted past ten

with Germanic precision
Take a rest take rest
take a good lie down
and cancel that meeting
Take a rest take rest

If the New York Exchange

has taken your dollar

And the margin calls

Ain’t getting no smaller

When gold goes up

I’ll give you a holler

Take a rest take rest

Cancel that meeting

Take a rest, take a rest

Take a good lie down

Take a rest -

Settle down, man!

Won't you sing me a love song?

© R. Marwah

She said won’t you sing me a love song
Won't you sing it from your heart

Won't you sing about love with a cry and a sigh
About loving and living apart

| said | don’t wake up at night

just to see the dawn

| don’t water unborn feelings

lying dying on the lawn

There’s nothing new on TV

That you haven’t done to me

or characters in storybooks

you haven't tried to be

when you take people to the beach



don’t leave em out at sea
| said
She said

She said won't you sing me a love song

Won't you sing it from your heart

Won’t you sing about love with a cry and a sigh
About loving and living apart

And if you have felt the hunger
And you have felt the pain

of finding love and losing it
Let's sing it once again

Coz it's a lonesome kind of feeling
Comes a creeping up on you

See someone in the mirror

And you wish it wasn’t you

And comes the night

at ten past ten, pretend,

It isn't happening to you

She said won't you sing me a love song

Won't you sing it from your heart

Won't you sing about love with a cry and a sigh
About loving and living apart

I've sung this song some funny places
I've been and seen some funny faces
But in my heart

Are still the traces

Of the girl | knew

| still love you

She said won't you sing me a love song

Won't you sing it from your heart

Won't you sing about love with a cry and a sigh
About loving and living apart

It's gotta be love

© R. Marwah

It's gotta be sunshine
It's gotta be rain

It's gotta be passion
It's gotta be pain

It's gotta be love
It's gotta be love
It's gotta be love
It's gotta be love

It's gotta be love
forever true

Don’t give me reasons
It's gotta be you

It's gotta be champagne
Late afternoons

There’s gotta be heartbeats
There’s gotta be you
There’s gotta be you
There's gotta be you
There's gotta be angels

L

There’s gotta be doves
Flowers and gardens
A heaven above

There’s gotta be fire

That never dies

There's gotta be whispers

That never lie

And if you just can't feel it

You just gotta try

And if you're only learnin” how to stagger
Better start learnin® how to fly

There’s gotta be love
There's gotta be love
There’s gotta be love
There’s gotta be love

A writer’s song:

You’ll find out when we land

© R. Marwah

Put your ticket in your pocket

Put your passport in your hand

Don’t ask me where we're goin babe,
we'll find out when we land

You say that | am an oddity,

A saleable commodity

And you have the trepidity to TALK to me?
I have nothing against your mediocrity
Searching for your place in history,

Or the fancy you books you've read

And rights will outlive all wrongs

| see dickheads in the window

| see dickheads at the door

And so what if | am going down,

I have flown this plane before

Put your ticket in your pocket, babe,
Put your passport in your hand

Don’'t ask me where we’re going babe,
We’'ll find out when we land

The Injunman

© R. Marwah

If you have felt the pleasure,

And you have felt the pain

Of finding love and losing it

Lets do it once again

But while you're here a little song
I'll try to get you sing along

A prayer for an also-ran

Affection for the Injunman

For why do people try to sing:

A heavy breather phone that rings,
With loneliness

| softly try to stack the deck

Before your heavy breather wrecks
My sanity

I will not judge my friends and neighbours
From the company they keep
Sleeping, slowly, counting sheep

ALE

(I've got the words, if you 've got the music)

But each time you strove for something great,
| was the signpost in your head.

I am from San Fran in Japan, baby,

I am from Tokyo, USA,

Don't ask me where we're goin babe,
Just hang a sign saying Gone Away.

| see dickheads in the window

| see dickheads at the door

And so what if | am going down

I have flown this plane before

Put your ticket in your pocket

Put your passport in your hand

Don’t ask me where we're goin babe,
we’'ll find out when we land

Tell ‘em to piss off and go shoot some Lennon,
Tell ‘em to go crucify some Christ,

But each time they find,

A bank to rob,

I will mastermind the heist.

I am not sorry | am smarter

Its not my fault that | now know

For every Captain made by God,

He made ninety-nine others who row.

So make way for all the writers
And the singer singing this song
Coz songs will outlast all singers

At best it seems a second guess
The more | look I'm finding less
Affection for the Injunman

| wish that | could fill this sheet

With words to sweep you off your feet
With words that others couldn’t beat
But in fact | do not feel so tough

Your language, it plays to rough

So while we’re here a little song

See it didn’t take too long,

| almost heard you sing along
Affection for the Injunman

© All song lyrics are copyright protected
by Raj Marwah
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Fonovisa Eyes Expansion With New Pop Imprint, Melody

BY LEILA COBO

MIAMI—Fonovisa’s recent announce-
ment of major structural and man-
agement changes, including a signifi-
cant boost to its new pop imprint,
Melody, clearly signals the label’s
intentions of expanding beyond its
regional Mexican realm.

As the leading Latin indie in the U.S.
and the dominant label overall in
regional Mexican music, according to
the Billboard year-end charts, Fono-
visa now also has plans to step firmly
into the pop market even as it solidi-
fies its regional Mexican operation.

Earlier this year, the Los Angeles-
based label quietly launched Melody, a
Miami-based imprint that has a 20-
artist roster and has already released
albums by King Africa, Argentine pop
duo EI Simbolo, and Brazilian boy
group Twister, among others.

But only last week did Fonovisa—
which is owned by Mexican media
giant Televisa—formalize Melody's sta-
tus as an autonomous label with the
appointment of veteran executive and
former A&R director Carlos Maharbiz
as head of operations.

“Melody will be its own label, with
its own management and a pop ros-
ter,” says Maharbiz, who is in the pro-
cess of building his support team.
“Our first objective is to position
Melody’s important artists in all media
and work new releases in an efficient
manner. We want to see these artists
back on the playing field.”

Fonovisa president Guillermo
Santiso has also named Danny Mire-
les, former director of promotions,
to take over for longtime GM Gil-
berto Moreno, who departed to
launch his own company. Antonio
Villalpando was named promotions

In The News

¢ Hastings Entertainment’s third-
quarter net loss was $5.5 million, or
46 cents per share—more than
double the 22 cents per share loss
it had forecast but lower than its net
loss of $12 million, or $1.03 per
share, a year ago. The Amarillo,
Texas-based retail chain cited lower-
than-expected book sales. Total rev-
enue rose 3.1% to $103.2 million.

e Fantasy Records has inked a
deal with Ryko Distribution. Fan-
tasy and its affiliated labels will be
distributed by Ryko nationally—
except Tower Records outlets,
which will still be serviced via
Bayside Distributors. The hold-
ings of the Berkeley, Calif.-based
Fantasy include the esteemed
jazz and blues catalogs of the
Prestige and Riverside labels, as
well as such Fantasy best sellers
as the Amadeus soundtrack and
the new Credence Clearwater
Revival boxed set.

director for the West Coast, under
Mireles’ direct supervision.

All regional Mexican and West
Coast operations will function inde-
pendently from Melody’s pop opera-
tion, which will have its own promo-
tions and marketing staff,

“The thing is, Fonovisa was born
and raised on regional Mexican mu-
sic,” says José Rosario, Fonovisa’s new
director of marketing, who is also in
charge of the label’s operations for the
Central U.S. “Now, everybody will be
specialized within their own label. So
it’s a matter of continuing regional
Mexican but at the same time watch-
ing the newbom baby and making sure
he’s nourished right.”

MAHARBIZ

For all of its stature in regional Mex-
ican music—where it carries such acts

Doors Close In Pamplin’s

Beleaguered Music Division

BY DEBORAH EVANS PRICE

NASHVILLE—A tumultuous year for
Pamplin Communications’ belea-
guered music division draws to a close
as the company shutters its distribu-
tion and music publishing interests
and the Pamplin Records division,
home to the Pamplin, Red Hill, and
Preferred Recordings labels.

The Southerm gospel division, Cross-
roads—which includes the Cathedral,
Horizon, Sonlite, and Mountain Home
labels—will continue, as will Pamplin
Entertainment, which operates the
successful Bibleman franchise.

Pamplin Music is one

with Word Distribution, effective im-
mediately. There’s no word vet on
where the other labels will go or who
will distribute the Pamplin Southern
gospel labels or the Bibleman series,
which stars Willie Ames, formerly part
of the popular "70s TV show Eight Is
Enough. Ames also serves as executive
VP of Pamplin Entertainment.

The label closings affect Pamplin ar-
tists Natalie Grant, Sierra, Nikki Leon-
ti, Aurora, and John Elefante and Red
Hill's Katy Hudson and Kindred Three.
Grant’s manager, Mitchell Solarek of
Mitchell Artist Management, expects
his client to have a new

of eight corporations un-
der Pamplin Communi-
cations. Based in Port-
land, Ore., the privately
held company founded in
1995 includes Christian

lAMPLIN

deal soon. Solarek first
became aware that Pam-
plin was in trouble when
the label pulled back from
its substantial involve-
ment in Grant's fall tour.

Supply, Pamplin Music,

Pamplin Entertainment, the Portland
Tribune, Pamplin Broadcasting Oregon,
and Pamplin Broadcasting Washington.

Supplementing the Portland base,
the company also held a presence in
Tennessee with a Pamplin Records
office in the Nashville suburb of
Franklin. Word that the label closing
was imminent came when six key em-
ployees were recently let go, including
VP of marketing Linda Klosterman,
director of promotion Scott Winchell,
director of marketing and A&R admin-
istration Cathy Robinson, and VP of
A&R David Estes. Ric Pepin, senior VP
of Pamplin Music, will remain in the
office until year’s end, when the com-
panies officially close.

In a statement, chairman/CEO R.B.
Pamplin Jr. said, “the distribution divi-
sion of Pamplin Music Corp. was not
as profitable as other Pamplin Corp.
companies and had very minimal prof-
itability projections.”

In addition to the Pamplin-owned
labels, the company also distributed
other labels, including Discovery
House, Tyscot, and Maranatha, the last
of which has already inked a new deal

Solarek isn’t concerned
about Grant losing momenturn, because
her team of independents, including
publicity and radio promotion, remains
in place working with management. He
does, however, mourn the loss of what
Pamplin might have become, citing
Pepin and Klosterman as a potent team:
“Ric Pepin is a nice man and a straight
shooter, and Linda Klosterman is a com-
plete joy to work with.”

Solarek calls the closing a blow to
the entire community. “The business
really lost something,” he says. *“How
great it would have been to have
another thriving record label.”

Several key executives have exited
the 6-year-old company in the past vear,
including president/vice chairman of
Pamplin Communications Gary Ran-
dall and executive VP of Pamplin Music
Group Mike Schatz, fueling speculation
that the company was in trouble. But
with Pepin, Klosterman, and Winchell
spearheading efforts in Nashville, many
hoped it would rebound.

“I just hope radio will continue to
play the artists,” Pepin says, citing belief
that the roster will continue to find
success following Pamplin’s demise.

as Los Tigres del Norte, Banda El Reco-
do, Los Temerarios, and Los Angeles
de Charly—Fonovisa has also had an
impressive pop trajectory through Dis-
cos y Cintas Melody, an earlier, Mexi-
co-based version of Melody.

The label is credited with launching
the careers of such artists as Cristian
Castro, Lucero, Timbiriche, Thalia, and
more recently, Enrique Iglesias. In the
U.S., Fonovisa carried Iglesias, Noelia,
Emanuel Ortega, and Laura Flores,
among others, and also maneuvered
Marco Antonio Solis’ successful cross-
over into pop. But, by and large, the
label is better-known for its lucrative
regional Mexican roster.

Now, the new Melody wants to re-
coup its longtime pop standing. “We’'ll
continue to work with those artists
who have the potential for interna-
tional stature—and with artists who
are different,” Maharbiz says. “You

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

2000 2001
Total 667,999,000 634,729,000 (=5.0%)
Albums 619,854,000 605,994,000 (=2.2%)
Singles 48,145,000 28,735,000 (<40.3%)
ALBUN
2000 2001
cb 552,542,000 562,613,000 (<1.8%)
Cassett 65,870,000 42,210,000 (=35.9%)
Other 1,442,000 1,171,000 (<=18.8%)
| OVERALL UNIT SALES . i
15,774,000 17,210,000
14,765,000 <8.3%
<6.8%
T e S 'l" i M S
15,468,000 16,584,000
14,429,000 <>6.7%
<7.2%
. _SINGLESSALES
306,000 626,000
336,000 <51.1%
Change <8.9%
TOTALYEAR-TO-DATE SALES BY GEOGRAPHIC REGION
2000 2001
Northeast ol 37,015,000 35,048,000 (<5.3%)
Viidd { 95,292,000 89,014,000 (=6.6%)
t North Central 105,490,000 96,154,000 (<8.9%)
V lorth Central 42,457,000 39,580,000 (=6.8%)
>outh Atlant 127,193,000 123,043,000 (<=3.3%)
Sout} ntra 102,261,000 95,332,000 (<6.8%)
Mountain 45,884,000 45,500,000 (<0.8%)
Pacific 112,406,000 111,057,000 (=1.2%)
ROUNDED FIGURES FOR WEEK ENDING 1118/01

need to have musical alternatives.”

Beyond Melody, for the past year
Fonovisa has been methodically ex-
panding into other areas as well, taking
over the distribution of such smaller
indies as AD Records, which special-
izes in tropical music, and Proamsa,
which does rap/reggae. Fonovisa also
distributes Seven Rivers, Cisne, and
Platino, which release regional Mexi-
can and Tejano artists. Rosario says Fo-
novisa is also building up its Tejano
roster, which it regards as a source for
crossover artists whose first language
may not be Spanish.

“The label has to come up to a new
level,” Rosario says. “Obviously, we're
competing not just with the Latin
multinationals but at the same level as
the mainstream labels. That’s where
we're trying to hit. And when you look
at that, you can’t be a specialized label
but a full-service label.”
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ArtistDirect Inks Distribution Deal With BMG Entertainment

BY BRIAN GARRITY

NEW YORK—ArtistDirect Records,
the new label from Interscope Rec-
ords co-founder Ted Field, has inked
a two-year North American distri-
bution and global licensing deal
with BMG Entertainment.

As part of the agreement, BMG
has acquired a minority stake in the
Los Angeles-based label and is pro-
viding it with funding. Financial
details were not disclosed.

The pact further advances the
transformation of ArtistDirect from
an online music start-up specializing
in hosting artist Web sites and selling

CDs and merchandise to a more tra-
ditional content company. It also
brings Field’s newest venture one step
closer to reality. He says, “We now de-
fine our core business as being a rec-
ord label that also happens to have a
big Web presence, not as a Web site
or solely [an] Internet company.”
Among others vying for the right to
distribute ArtistDirect, BMG beat out
Universal Music Group (UMG), Field's
former home, and Warner Music
Group (WMG), the new home to for-
mer Interscope Geffen A&M president
Tom Whalley, who is now chairman/
CEO of Warner Brothers Records.

RECORD COMPANIES. Jayson Jack-
son is named GM of Virgin Records
urban in New York City. He was pre-
viously the manager of Lauryn Hill.

Spring Aspers is named VP of
soundtracks and supervision for the
Island Def Jam Music Group in Los
Angeles. She was an independent
music supervisor working with Eagle
Cove Entertainment.

Ron Burman is promoted to VP of
A&R for Roadrunner Records in New
York City. He was director of A&R.

Rich Holtzman is named VP of
marketing for Extasy Records Inter-
national in Los Angeles. He was VP
of marketing for Atomic Pop.

Ambrosia Healy is named VP of
publicity for Capitol Records in Los
Angeles. She was head of the press
division for Little Big Man.

Lisette Rioux is named director
of artist development for Island
Records in New York City. She was
director of artist development for
London-Sire Records.

Lori Cline is named manager of
national promotions for Word Rec-
ords in Nashville. She was an on-air
personality for KSBJ Houston.

Jackie Chapman is named publi-
cist for Diadem and Brentwood
Records in Nashville. She was edi-
tor of the Gospel Music Assn.’s
Gospel Today.

PUBLISHERS. Jennifer Binfield is
promoted to GM of Boosey &
Hawkes in New York City. She was
acting president.

Sony/ATV Music Publishing
Nashville promotes Phil May to VP

BURMAN

2

HOLTZMAN

of global administration, Shane
Knotts to director of the global roy-
alty center, Amy Cranford to direc-
tor of U.S. publishing administra-
tion, Scott Sosna to accounting
manager, and Dennis Caveny to
manager of the global royalty cen-
ter in Nashville. Sony/ATV Music
Publishing Nashville also names Ed
Carnes director of global informa-
tion technology in Nashville. They
were, respectively, VP of U.S. pub-
lishing administration, director of
U.S. publishing administration,
director of U.S. finance, senior fi-
nancial analyst, manager of special
projects, and a senior manager at
Dell Technology Consulting.

Jackie Curry is promoted to di-
rector of music licensing for Uni-
versal Music Publishing Group in
Los Angeles. She was manager of
film and TV licensing.

Brentwood-Benson Music Pub-
lishing names Kris Crunk choral
outbound sales representative,
David Harbin choral outbound sales
representative, and Joel Hudson
production/marketing coordinator
in Franklin, Tenn. They were, re-
spectively, producer/programmer
for MusicHowse Productions, a
financial service representative for
the Nashville Bank of Commerce,
and an administrative assistant and
mailroom clerk for Community
Health Systems.

RELATED FIELDS. Joel Newman is
promoted to senior VP of music sales
for Movie Tunes in Los Angeles. He
was VP of sales and marketing.

Field says that despite his person-
al feelings for executives at some of

the other majors, “there was no con-
test” in selecting a company, given
the aggressiveness with which BMG
approached the deal financially and
in terms of personal courting from
BMG North America president/CEO
Bob Jamieson and BMG Distribution
president/CEQ Pete Jones.

“BMG as an organization is very
much set up to do P&D [production
and distribution] deals—they have
alot of them; that is something they
actively want to do, and it works
well for them,” Field says. “Where-

as UMG and [WMG] are a little more
oriented toward having their own
labels, and I wasn’t interested at this
point in selling a big chunk of equi-
ty to anybody.”

Under the terms of the deal, BMG
is providing P&D services to ArtistDi-
rect in the U.S. The label will use its
own marketing and sales staff to pro-
mote its acts. Meanwhile, in Europe,
BMG will handle marketing and pro-
motion for all ArtistDirect-licensed
material, and ArtistDirect will receive
a royalty of an undisclosed amount.

Universal Dips A Toe Into CD Encryption

BY ED CHRISTMAN

NEW YORK—Coming soon to a
store near you: A CD that sources say
at least 10% of CD plaver models
may not play.

On Dec. 18, the Island Def Jam
Group will issue More Music From
Fast & Furious, which will be en-
crypted with what sources say is Mid-
bar Tech’s Cactus Data Shield (CDS)
technology, making it the first U.S.
major-label album to bhe copy-pro-
tected. The move, which was initiat-
ed by Universal Music, is being
widely welcomed by retailers—even
though they anticipate a number of
problems to result from the inclusion
of the technology.

Chief among them is that the
closer a CD player’s technology
resembles a CD-ROM drive, the
greater the chance that the player
won'’t play the Cactus-encrypted CD.
So in addition to game consoles,
sources say, it is likely that the More
Music CD won't play on computers
using the Windows operating sys-
tems, some boomboxes, or CD play-
ers in newer-model cars.

That means that some customers
won't be able to play a CD version of
the album at all. And returning the
CD to the store for a replacement
copy won't solve the problem: They

will either have to buy a cassette ver-
sion of the album or make another
choice. In other instances, some con-
sumers may find that the encrypted
CD plays on their home system but
not in their car.

Even though retailers anticipate
such challenges with the release, they
still endorse the move. CD burning “is
a huge problem,” says Sandy Bean, VP
of advertising at Troy, Mich.-based Har-
mony House.
“We won’t
have a busi-
ness soon, if
the record
companies
don’t do
something.
We are talk-
ing about the future of the whole music
industry, so it makes you feel good that
one of the record companies is trying
to do something about it.”

Larry Gaines, president of Tor-
rence, Calif.-based Wherehouse En-
tertainment, says, “When you are
selling more CD-Rs than [pre-record-
ed] CDs, the industry is on the run.”
So the industry had to do something,
he says, but now it becomes a matter
of educating store employees so that
they can explain the situation to con-
sumers. He admits, however, that fur-

ther fine-tuning of the encryption
technology so that it will play on
more CD players would be a positive.

Since Universal has a breached-
CD policy that does not allow retail-
ers to return opened CDs, it had to
amend its policy to make allowances
for More Music From Fast & Furi-
ous. That title will also have a stick-
er attached to it, alerting the con-
sumer to the presence of the
encrypted technology.

Because of the possibility that
encrypted CDs could result in lost
sales, labels were reluctant to apply
the technology to superstar releas-
es during the holiday selling season,
sources say. In fact, sources report
that Island Def Jam was initially
going to use the technology on the
How High soundtrack—which fea-
tures performances by Redman and
Method Man—but abandoned that
plan because of the potential for lost
sales, choosing to go with a less
high-profile release.

A Universal source notes that en-
cryption also protects artists from
losing revenues to CD burning.

Universal label sources acknowl-
edge that because of the concerns
over lost sales, a cassette version was
added to the release in view of the
potential problem.

BY BILL HOLLAND

Musicians Group Wins Partial Victory In Carry-On Luggage Debate

of thousands of dollars, often results in damage or loss.

WASHINGTON, D.C.—The American Federation of Musi-
cians (AFM) and music industry allies won a partial victory
Nov. 16 in persuading federal legislators to include lan-
guage in the heightened-security measures of the Avia-
tion Safety Act that may allow U.S. musicians to take some
musical instruments on flights as carry-on luggage.

While the coalition wasn't successful in getting the lan-
guage inserted in the just-passed bill as a provision, it was
included in the bill’s conference report in a “sense of the
House" resolution. Conference report language additions
are designed to guide federal regulators in implementing
the details of wide-ranging legislation.

With the report language in hand, the AFM now will
be able to negotiate with Department of Transportation
officials to have an alternative built into new regulations
that allows musicians carrying such fragile and expensive
instruments as cellos, violins, and acoustic guitars on
board as carry-on luggage. Rough under-the-plane cargo
handling of such instruments, which can often cost tens

AFM president Tom Lee says, “Musicians for so long
have faced with uncertainty whether or not they can carry
on their valuable instruments. Thankfully, Congress has
recognized this necessity and addressed it in a manner
that will ensure passenger safety and protect the valuable
tools of a musician’s trade.”

AFM and the music groups lobbied for weeks to have
the provision in the bill itself but faced opposition from
flight-attendant groups and Senate bill co-sponsor Sen.
John McCain, R-Ariz., who wanted a streamlined airline
security bill with no exemptions allowed. The cause was
also hampered when it was lumped together with efforts
from poultry industry groups to allow rare live game bird
stock to be brought aboard as carry-on luggage, an effort
that some lawmakers thought wouldn't fly.

Lobbyists from ASCAP, NARAS, the RIAA, the American
Symphony Orchestra League, the Professional Employees
of the AFL-CIO, and the Music Educators National Con-
ference also helped out with lobbying or grass-roots e-mails.
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BY JIM BESSMAN

NEW YORK—Tany Bennett’s 75th
birthdayis still yielding presents. Bennett
celebrated his three-quarter-century
mark in August with a gala event at New
York City’s Metropolitan Museurn of Art.
RPM Records/ Columbia followed up in
early November with a strong-selling
birthdav gift: Playm’ With My Friends:
Bermett Sings the Blues, an album of 15
classic blues tunes and
duets with the likes of
Ray Charles, Natalie
Cole, Sheryl Crow, Billy
Joel, Diana Krall, B.B.
King, kd. tang, Bonnie
Raitt, Kay Stary, and Ste-
vie Wonder.

Columbia senior VP
of marketing and media
Larry Jenkins estimates
the first week’s sales dou-
bled Bennett's previous
best. T think the Gram-
my-winning 1994 MTV §
Unplugged did 15,000
the first week, and here
weare over 30,000.” The
albumis currently at No.
72 on The Billboard 200, with SoundScan
sales of mare than 55,000.

Russ Solomon, who heads the Tower
Revords chain, says, “People like the blues,
and this is a bona fide great record.” Bor-
ders music buyer Brian McClemens adds,
“It’s a great record and selling better than
my initial projections—which were great.”

“Tlike to do the unexpected with each
album, and blues is such a departure from
what the layman thinks Tory Bennett is
about,” Bennett says. But, he notes, “the
first record I ever made was ‘St. James
Infirmary,’ and that was blues, and I was
the first white guy to sing with Count
Basie—and that was all blues—happy
blues. Thenon [his 1986 album| The Art
of Excellence | sang Ray Charles' ‘Every-
body Has the Blues' with Ray. So through

Bennett And Friends
Win Bravos For ‘Blues’

the vears I've been influenced by blues.”

The concept for Playin’ With My
Friends, then, “was a natural,” continues
Bennett, who still “did a lot of home-
work” at the Tower Records outlet in New
York City’s Greenwich Village, where the
blues department’s clerks helped find
material. “Then I was so knocked out that
Phil Ramone wanted to produce it,” he
adds, “and I couldn’t believe the names
we got. Evervone hit a
home run.”

Noting that Bennett
records live in the stu-
dio, Bennett's son/man-
ager and RPM label
chief Danny Bennett
says, “alot of the [guest]
artists came in with a
little trepidation, but
they soon understood
that they couldn't hide
behind the security of
overdubbing and rose
to the occasion with a
true live performance.”

Teaming Bennett
with the other artists
“makes him a lot more
accessible to radio,” says Jim Ryan, oper-
ations manager/PD for New York City
adult contemporary station WLPW, who
sees lots of [programming] possibilities
inthe album. Lauding the release’s tim-
ing, he adds, “Who doesn’t want it in
their Christmas stocking?” and says he'll
be spiking the Bennett/Billy Joel pairing
onthe latter’s “New York State of Mind.”

Columbia executive VP/GM Will
Botwin notes that the label is working
that track to AC formats. “This is a big
priority ‘event’ record with a great com-
bination of artists—and we're treating it
like that,” Botwin says, adding that Ben-
nett will appear onall the major moming
and late-night TV talk shows, as well as
attend such events as the Nov. 28 tree-
lighting ceremony at Rockefeller Center.

Chesney Tour Has ‘No Problems’

BY RAY WADDELL

NASHVILLE—A slow but steady build asa
touring artist has BNA singer Kenrty Ches-
ney poised to take his place among coun-
try music’s top draws as he prepares for his
biggest tour yet—the No Shirt, No Shoes,
No Problems tour that will hit arenas and
amphitheaters beginning in early 2002.

In support of an April 23 album release
of the same name, the tour will be a major
test for Chesney’s box-office clout as his first
major-venue headlining tour. For the past
three years, Chesney has augmented mid-
sized-venue headlining dates with high-
profile support slots opening for such ar-
tists as George Strait and Tim McGraw.
“Nothing has come quickly for Kenny, but
he has shown slow, steady growth,” says his
manager, Clint Higham of International
Management Services in Nashville. “He has
built his career the old-school way.”

Chesney says he has paid his dues on the
road to sell some 4.5 million records,
according to SoundScan. “We've played
every club you can possibly imagine and
every fair there is. We built record sales, built
our fan base, and built me asa touring artist
just that way. 'm not going to say it was the
hard way, but I've toured constantly since
1993, non-stop. I'm a big believer in things
happening for a reason and God having a
plan, and Iwouldn’t trade slow growth and
my spot in the industry with anybody.”

Admittedly, Chesney’s maturation as a
headlining artist received a big boost from
stints on the George Strait Country Music
Festival stadium tours in 1999 and 2000
and last year’s supporting slot on the
amphitheater tour of his friend McGraw,
which grossed more than $21 million and
played to some 600,000 people.

“We had alot of help,” Chesney admits.
“Being on the Strait tours was unbeliev-
able in building our fan base, and last year
me and Tim had a blast together.”

Former Clear Channel Entertainment
VP Louis Messina, nowan independent tour
producer overseeing Chesney's current
touring efforts, first worked with Chesneyas
producer of the Strait and McGraw tours
and has also promoted Chesney in smaller
venues. “Kenny is one of the few artists that

waswilling to sacrifice short-term money to
build 2 fan base, to go out and play in front
of his audience, whether it was 1.000 seats
or 5,000 seats,” Messina says. “He would
work for production money alone, no guar-
antee. Kenny took a gamble on his own
career, and it has paid off. He made the right
moves, got on the right tours, played in
front of a lot of people, and delivered.”
Chesney also acknowledges Messina’s
impact. “Louis Messina is the weakest

CHESNEY

spoke of the wheel,” he jokes. “Really,
Louis believed in my music since the
Strait tour, and he’s a big piece of this puz-
zle in us being where we are right now.”

Messina admits Chesney’s mave to big-
league venues is “a huge step, but it's ime.
An artist has to have vision, and Kenny
knows what he wants. He's hungry.”

A fall “tune-up” tour of 22 cities in
October and November with Sara Evans
and Phil Vassar as support has averaged
more than 5,000 in attendance per night
in what is widely recognized as a very
tough touring market. Next year, Ches-
neywill have to draw around 10,000 peo-
ple per show to be considered a big suc-
cess—no easy task for any artist. Sales for
aNew Year’s Eve show at Nashwille’s Gay-
lord Entertainment Center featuring
Chesney, Evans, Vassar, and Jarnie O'Neal

are on par with past McGraw-headlined
Jan. 31 sellouts at the venue.

For its part, ladel parent RCA Label
Group (RLG) is enthused about the
boost the tour could give sales. RLG also
is the label home to Evans, Vassar, and
next year’s tour mate, Carolyn Dawn
Johnson. “With three other acts on the
tour, RLG will put all the push possible
behind the tour and [Chesney’s| album,”
RLG executive VP Butch Waugh says.
“We saw the impact last year of Kenny’s
tour [with McGraw] on [Chesney’s]
Greatest Hits album.” According to
SoundScan, 1.6 million units were sold.

Plans call for Chesney to play some 30
arenas Jan, 31, 2002, through mid-April on
a package that inciudes Evans and John-
son. Shed dates with Montgomery Gentry
and other support will begin around the
new album’s release, running from mid-
May until mid-Julv. Major fair and festival
dates will wrap the year in September. GM
Card has signed on as sponsor for next
year's tour. Chesney is booked in-house,
and he’s published through Acuff-Rose.

Corporate promoter Clear Channel will
promote many arena and shed dates. The
tour will also work with independent pro-
moters: Brad Garrett of Missouri-based
Police Production. Rich Mischell of Ohio-
based Mischell Prcductions, and Ben Far-
rell of Lon Varmell Enterprises in Nashwille.

Chesney’s merchandise sales numbers
from last year’s tour with McGraw, which
his handlers say made up about 30% of the
total sales from that tour, indicate he is
ready for the move. Chesney owns his own
merchandise and is sensitive to percent-
ages of merch sales paid to the venue. “My
merchandise will not come off the truck
for 30%-40% [to the venue],” Chesney says.
“We work too hard to give somebody 40%
just because it’s always done that way.”

As for the current country music envi-
ronment, Chesney says, “Considering
what has happened to our country, one
thing that has helped people deal with
that is music, and country music in par-
ticular has been a big part of helping peo-
ple heal and get on with their lives. I'm
proud to be a part of that.”
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Pink Insists She’s ‘M!

Sophomore Set On Arista Features Steven Tyler, Non Blonde Linda Perry

BY RASHAUN HALL

NEW YORK—It's not easy being Pink.
Constantly in the public eye, the song-
stress has never been one to bite her
tongue, as her comments have raised
an eyebrow or two. Therefore, it seems
logical that the 22-year-old Arista
recording artist would title her sopho-
more set M/ssundaztood (Nov. 20).

“The first album was a good intro-
duction—it was testing the waters,”
the Philadelphia native says. “No one
knew who I was before ‘There You Go.’
They don’t know that I was the lead
singer of two punk bands and sang
gospel in all-black churches. I wanted
this album to represent that.

“Instead of being pigeonholed into
one genre, | wanted to go across the
board and do everything,” she adds.
“Instead of letting other people put me
with producers that just wanted a pay-
check, 1 got with people that really
wanted to make great music.”

One of those people turned out to
be former 4 Non Blondes frontwoman
Linda Perry. “I found Linda’s number
in my make-up artist’s phone book, so
I stole it,” Pink says frankly. “I called
her and left her a 10-minute-long mes-
sage about how I think she rocks and
if I can find her phone number, I can
find out where she lives. I also told her
that she owed me an apology because
when [ was 13, I got arrested for
singing her album out of my window
at 4:30 in the morning. She called me
back and said, ‘You're fucking crazy . . .
you need to come over.’ [ jumped in
my truck, went over to her house, and
we wrote 15 songs in a month.”

“Get the Party Started,” the set’s
first single, was written by Perry. “Lin-
da wrote it before I even met her,”
Pink says of the single, which cur-
rently rests at No. 13 on The Billboard
Hot 100. “I heard it and begged her for
it. I loved the way it sounded and the
way she sang it.

“It’s more about what happens be-
fore you get to the club than when
you're actually at the club,” Pink con-
tinues. “Everybody’s done a party song,

so my whole thing was, especially for
the video, | have more fun getting ready
for the club than I do when 1 actually
get in. The excitement of getting ready,
picking your clothes, calling your
friends, going to the gas station, tail-
gating people—that’s the exciting part
of the night. When you get in the club,
it’s like, ‘Anybody want a drink?’ ”

The Dave Myers-directed clip pre-
miered Oct. 22 on MTV'’s Making the
Video, making its debut on Tofal Re-
quest Live the next day. Pink’s episode
of MTV’s Diary debuted Nov. 8.

Pink also gets serious on tracks like
“Family Portrait” and “My Vietnam.”
“I wrote [‘Family Portrait’] about what
it’s like going through a divorce with
your parents,” she says of the Scott
Storch-produced track. “That’s a real-
ly painful and personal song—it made
my mommy cry for four days—but I
think it's important, and I love it.”

“My Vietnam” has taken on a deep-
er meaning since Sept. 11. “It’s eerie
to listen to that after the fact, because
1 wrote it four months ago,” Pink says.
“It was just about life, but now it’s
taken on a whole new meaning.”

While the singer (who is managed
by Los Angeles-based Lindsay Scott
and whose songs are published
through P!nk Publishing Designee/
EMI-April Music) compares sharing
such intimate details to “standing
naked in front of an auditorium full of
people,” she hopes they will touch
someone else: “If I can help somebody

else out by doing it, then so be it.”

It may not be taken directly from
her personal life, but the blues-fueled
“Misery,” a duet with Aerosmith’s Ste-
ven Tyler, will certainly touch people.

“I met Steven at a Y100 radio show,
and | basically threw myself at him,”

says Pink of the track that also features J

Bon Jovi’s Richie Sambora on guitar.
“I figured he’d either have me thrown
out or he'd love me. He looked at me
and told me I reminded him of Janis
Joplin. It was either the compliment
of a lifetime or the biggest insult. |
begged him to do a song with me, and
he was all for it. He actually brought
the song to me—a friend of his wrote
it. | heard it, and I loved it.”

Executives at Arista are looking to
build off the momentum from Pink’s
recent contribution to the Moulin
Rouge soundtrack as they prepare to
release M/ssundaztood.

“Pink is in an excellent position
coming off the success of both her de-
but album and the ‘Lady Marmalade’
single,” Arista VP of marketing Adam
Lowenberg says. “The fact that she has
delivered such a diverse album only
further helps our cause.”

Arista president Antonio “L.A.” Reid
says the set shows “tremendous
growth,” noting that Pink is now “in
tune with herself and understands that
it’s OK to be expressive.”

Of the album, Paul Marabito, buyer
for South Plainfield, N.J.-based Com-
pact Disc World, says, “It’s quite rock-
ing. She has a great chance to cross
over with this album.”

Pink will make her big-screen debut
in a remake of Norman Jewison's
Rollerball. “1 play the dominatrix nar-
rator,” says the singer.

Pink'’s theatrical abilities helped her
on the set of the “Lady Marmalade” vi-
deo, which also featured Christina
Aguilera, Lil’ Kim, and Mya. She says
of the experience, “It took them a cou-
ple of days to talk me into the outfit [for
the video]—I was not feeling that. I'm
a big tomboy who never wears shorts,
and they had me in these booty shorts.”

SHURE MICROPHONES & HENRY ROLLINS

SHURE

It's Your Sound™

ssundaztood .

SOLO ACT: Look for Art Alexakis of
Everclear to go into the studio early
next year to start recording a solo al-
bum for Capitol Records. “I'm not de-
fined by Everclear,” Alexakis says.
“There are things I want to do, even if
the music isn’t worlds away. This can
be just my thing; it's not a committee.”

Alexakis says the record “isn’t going
to get that crazy. There are going to be
some acoustic songs; there are going
to be some rock songs.”

He expects Everclear to return to
the studio sometime in 2003.

VAI'S JEWELS: Steve Vai will release the
first three CDs of his 10-CD box set,

The Secret Jewel Box, through his
Web site, vai.com, starting Dec. 4. “I've
been working on it for years,” Vai says.
“The box comes with three CDs in it
with slots for 10. In addition to my
Web site, I'll be sending some out to
various distributors through my
record label, Favored Nations.”

The first three discs are The Elusive
Light and Sound, a set of Vai’s sound-
track work; Disturbimg the Peace from
his former band Alcatrazz; and
Archives Vol. 2—Original Recordings
of Frank Zappa, which features Vai
playing with Zappa. The next seven al-
bums that complete the box set will
come out over the next few years, Vai
says. “I didn’t want to release [them]
all in one box, because it would be real-
ly expensive. It’s a labor of love;  won’t
be making much money. It’s going to
be set at a certain price—if retailers
want it, they can take it.”

Among the collection’s subsequent
discs are a two-CD live Alcatrazz set, a
collection of Vai’s tunes played on piano
by Mike Keneally, a disc from the Clas-
sified—Vai's band after he left Zappa—
and more archival material of Vai per-
forming with various other artists.

Only 10,000 boxes are being manu-
factured. The box and the first three
CDs sell for $65.

SHORTS: Alanis Morissette will re-
ceive the Global Tolerance Award
from the Friends of the United Na-
tions Dec. 11. The event, which takes
place at the U.N. in New York City,

honors Morissette for promoting tol-
erance through her music.

Morissette’s next album, Under Rug
Swept, which she produced, will come
out in early 2002 on Maverick.

Janet Jackson will star in a live con-
cert special on HBO that will air Feb.
17, 2002. Janet Jackson: All for You:
Live in Concert From Hawaii will be
directed by David Mallet and telecast
from the Aloha Stadium in Honolulu.
The show’s producer is Tony Eaton.

A portion of the sales from Now
That’s What I Call Music! 8, which
arrived in stores Nov. 20, will go to the
Aaliyah Memorial Fund. The project,
out on Virgin, is dedicated to the
young singer, who lost her life in a
plane crash earlier this year.

SILVER LINING: Acts are lining up to
play the Silver Lining Silver Lake ben-
efits, Dec. 13-15 in Los Angeles. The
concerts, which benefit the Hollywood
Sunset Free Clinic in L.A., will feature
Elton John, Sting, and Daniel Lanois
Dec. 13; Red Hot Chili Peppers, Jag-
uares, Aimee Mann, Jurassic 5, and DJ
Keoki the second night; and Third Eye
Blind, Jaguares, and other acts (still to
be named) Dec. 15.

THE ENVELOPE PLEASE: Alicia Keys
leads the nominees for the 29th annu-
al American Music Awards. to be held
Jan. 9, 2002, at Los Angeles’ Shrine
Auditorium. The three-hour show,
which will be produced by dick clark
productions, will air on ABC.

Various awards will be presented in
nine categories: pop/rock, country,
soul/rhythm & blues, adult contem-
porary, Latin music, rap/hip-hop, alter-
native, soundtrack, and contemporary
inspiration, which is new this year.

Keys isn’t the only artist who could
bring home more than one trophy:
other artists with multiple nomina-
tions include Brooks & Dunn, Des-
tiny’s Child, Dave Matthews Band,
Lonestar, R. Kelly, Tim McGraw, 'N
Sync and Shaggy.

CH-CH-CHANGES: There have been
many departures at labels lately. A&R
executive Perry Watts Russell has left
Capitol Records. A&R exec/producer
David Kahne has left Warner Bros.
Meryl Wheeler, former senior director
of East Coast publicity for Virgin Rec-
ords, was among more than 50 staffers
let go Nov. 16 by EMI. She can be
reached at 917-721-1156. Wendy
Weisberg, formerly with Kathryn
Schenker Associates, was also let go in
a layoff. She can be reached at 310-
428-8432.

Assistance in preparing this column
provided by Jill Pesselnick.
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WITH TIGHTER PLAYLISTS, PIRACY AND
SHORTER CAREER LIFESPANS, TOURING
IS NOW MORE IMPORTANT THAN EVER TO
THE SUCCESS OF THE MUSIC INDUSTRY.

NEW IN 2002

Billboard responds with a new
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In The Works

e Famed Christian-pop artist
Helen Baylor will end a five-year
hiatus from recording with the
Jan. 22, 2002, release of My
Everything. The set will be
issued by Diadem/Verity Records
and features guest appearances
by Marvin Winans and Bob
Carlisle. Baylor is eyeing a con-
cert tour that will begin during
the first quarter of 2002.

e Oxide & Neutrino are set
to release their new single as a
double A-side Dec. 3 via East-
west Records U.K. The brand
new Oxide production, “Rap
Dis (U Can’t Stop Dis),” fea-
tures Neutrino alongside Skat
D and Swiss & Harvey. The
track is currently on the Radio
1 B list, while the accompany-
ing video resides at No. 1 on
both Kiss TV and the Box.

* On Jan. 8, 2002, V2 Records
will issue the soundtrack to / Am
Sam, a film starring Sean Penn
and Michelle Pfeiffer. The set
consists exclusively of Beatles
covers, performed by such acts as
Sheryl Crow (“Mother Nature’s
Son”), Sarah McLachlan (“Black-
bird”), the Wallflowers (“I'm
Looking Through You”), Eddie
Vedder (“You've Got to Hide Your
Love Away”), Ben Harper (“Straw-
berry Fields" and “Golden Slum-
bers”), and Rufus Wainwright
(“Across the Universe”), among
others. A portion of the pro-
ceeds for the soundtrack will go
to L.A. Goal, a nonprofit or-
ganization founded in 1969 that
serves people with developmen-
tal disabilities. The film 7 Am
Sam addresses the topic of
adults with such problems.

In a Hollday Spirit. Jon Secada says
he had one distinctive voice of in-
spiration running through the back
of his mind as he recorded “The
Gift,” his Christmas holiday record-
ing for Epic: the late great Nat King
Cole’s. “I wanted this record to
honor his style of recording. He
could take the most complex notes
and phrases and deliver them with
incredible ease. He's also the voice
of ‘The Christmas Song,” a quintes-
sential holiday song.”

CEE CEE’S JOURNEY: One early
morning in Boston, Cee Cee Mi-
chaela took the $40 that her par-
ents sent her to buy books for
school, and she cut class and
bought a $29.99 Greyhound bus
ticket bound for New York City.
Upon arrival, she thumbed
through the trades. spotted a new
Broadway show called Jelly’s Last
Jam, borrowed a pen from a bum,

MICHAELA

circled the ad, and hit the open-call
audition. Five hours and 400 young
women later, she called her mom,
yelling, “I can’t go back to school.
I'm Gregory Hines’ sister—I'm in
New York. Besides, I only have four
dollars!” From there, the journey
for this quirky, ever-ebullient, gift-
ed young performer begins, ulti-
mately leading to her sterling self-
made CD Everybody’s Talkin'—a
collection that could easily trans-
form her into a major mainstream
recording artist.

Michaela (pronounced MICK-
KAY-LA) is originally from Hickory,
N.C., where she cut her teeth as an
actress in the local community the-
aters while also sharpening her
musical chops in classical voice
classes. “It was a great contrast of
education,” she says, adding that it
gave her a “nice degree of depth” as
an overall performer.

Shortly after Michaela made the
move to New York City to co-star in
Jelly’s Last Jam, she was also cast
as Charlene on ABC-TV’s All My
Children. She went on to star in the
Canadian run of Broadway's Once
on This Island, where she earned a
Dora Mavor Moore Award (a Cana-
dian Tony Award) nomination for
best female in a musical. After that,
it was back to Broadway for a
lengthy stint in Smokey Joe'’s Cafe.

Music was briefly put on hold
while Michaela dashed off to test the
waters of Los Angeles, where she
racked up guest appearances on
such TV programs as The Fresh
Prince of Bel-Air, Sabrina the
Teenage Witch, City of Angels,
Chicago Hope, and Strong Medicine.
She has most recently been seen as

ARTISTS & MUSIG.

by Larry Flick

aregular on Girlfriends, the UPN sit-
com produced by Kelsey Grammar.

Michaela’s active TV-acting career
has allowed her to bankroll her own
CD, which offers a commercially
viable yet creatively satisfying blend
of classic soul, acoustic rock, and
retro-funk. Holding such potential-
ly disparate musical threads is
Michaela’s voice, which runs the
gamut of tangible emotions. Quite
simply, you believe every note and
syllable that leaves her lips.

While the artist has a promising
career as an actress, Michaela says
her heart is in music. “It allows per-
sonal expression and direct interac-
tion between me and an audience.”

To that end, she’s currently play-
ing a series of showcases and club
dates in order to stir music indus-
try interest. To our mind, signing
Michaela to a major-label deal is a
no-brainer—she’s that talented.

We also enjoy that Michaela
doesn’t forget where she comes
from. “You know, [ still have the pen
that 1 borrowed from that bum. I
have written every one of my poems
and songs with that pen. The day
that it ran out of ink, I felt like I had
run out of words.” Somehow, we
doubt that will ever happen.

For more info, call 818-377-5737.

HIGHER VELOCITY: Last year, we
had the pleasure of stumbling upon
the wildly infectious homemade
single “High Velocity” by Blisster
(Continental Drift, Billboard, Dec.
9, 2000). After several months of
toiling away in the studio, the New
York quartet has returned with a
spiffy full-length album wisely
named after the single.

The disc shows band members Lil
Sickles (vocals/guitar), Bingo Sana-
tra (lead guitar), Athena Butterfield
(bass), and Gerry White (drums)
continuing to mine a sound that
playfully merges the new-wave of
early Blondie with the mainstream
rock bravado of “Barracuda”-era
Heart. Sickles proves to be a diva-
in-waiting by displaying larger-
than-life attitude on the swaggering
“Diamond” and on the bluesy
“Bleeding.” Sanatra is the perfect
musical counterpart for Sickles’
smokey, low-register voice, as his
sharp lead guitar lines pierce each
song with the authority needed to
earn the band credibility among
underground club punters.

Blisster has begun playing shows
along the East Coast in support of
High Velocity. They're a fun band in
a live setting. Check em out.

For more details, visit the band’s
Web site, blisster.com, or call Sana-
tra at 212-673-1561.
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BY WAYNE HOFFMAN

NEW YORK-—When Sarah-Jane Mor-
ris appeared as guest vocalist on the
Communards’ 1986 international
smash cover of “Don’t Leave Me This
Way,” she found fame overnight.

The British singer, who had previ-
ously been involved in political bands
tackling such issues as a miners’ strike
and the Falklands war, was trans-
formed by that song into a disco diva—
a title she had never sought.

“You suddenly go from nobody
knowing who the hell you are to every-
body knowing,” Morris says. “I thought
I would love it, but I quickly realized it
wasn’t necessarily what I wanted.”

Morris’ latest album, August-—due
Nov. 26 in the U.K. on her independent
Fallen Angel label—opens with a rad-
ical, acoustic reinterpretation of “Don’t
Leave Me This Way” that Commu-
nards fans might not recognize.

“I've done it as a blues song,” says
Morris. “I wanted to say, ‘I'm not going
to do the disco version you expect me
to do. I'm going to put a new mark on
it. I'm reclaiming it for myself. "

Morris puts her own mark on a
dozen songs on August, almost all of
them covers, from John Lennon’s
“Whatever Gets You Through the
Night” to Marvin Gaye’s “Mercy, Mercy
Me” and Leonard Cohen’s “Chelsea
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Hotel.” Marc Ribot—an American gui-
tarist who has worked with Tom Waits
and Marianne Faithfull—collaborated
with Morris in selecting, arranging,
and producing the tracks. Morris
picked some of her favorite songs, and
the duo created spare arrangements in
the studio, recording the entire CD in
three days without rehearsals.

“We tried to find something new
that could be revealed from these old
songs,” explains Ribot, who is cur-
rently promoting his own solo guitar
CD, Atlantic’s Saints. “In many cases,
we radically rearranged tunes. ‘Don’t
Leave Me This Way, for example, does-
n’t sound much like the [Commu-
nards’ version], because in that version
the melody was obscured by the fact
that it was a disco tune.”

With Ribot’s guitar as accompani-
ment, August focuses on Morris’ husky
voice, which spans jazz, folk, and blues.
Her raw, smoky sound closely resem-
bles that of Janis Joplin—a fact that led
to Morris being considered for the lead
in aJoplin biopic. But after years of re-
searching the part—including taking
Texan dialect lessons—Morris was
dropped from the project, which was
later shelved altogether.

Rather than write off her vears of
work, Morris covered “Piece of My
Heart” on August and wrote a song

MORRIS

called “Janis Joplin” for her next al-
bum, Love and Pain—comprising
original songs performed with a full
band. due next summer in Europe on
Fallen Angel. “Once again, I buried a
gnost by paying tribute to Janis.”
Morris, who manages herself, plans
to release a single to Britain’s Radio 2,
and she believes IRMA—the label
licensing August in Italy—will also
pick a single there, but neither is def-
inite yet. Morris was shopping for a
U.S. distribution deal this summer—
even playing her first U.S. concert in
15 vears at New York City’s Bottom
Line Sept. 6—but the Sept. 11 attacks
changed this. “I stopped trying to push
myself at a time when the countrv was
so devastated.” A few U.S. labels have
expressed interest; she’ll renew her
efforts after the album’s UK. release.

Marc Copeland, who hosts the week-
ly Jazz Influences show on WFDU—a
noncommercial station at Fairleigh
Dickinson University in Teaneck, N.J.—
has been playing tracks from August and
getting “good response,” especially to
“Piece of My Heart.” In December,
Copeland will broadcast an interview he
taped with Morris during her recent New
York visit. “This album has captured her

essence,” he says. “Hopefully. this will
introduce her to a wider audience.”

Morris will tour in support of
August across Kurope through the
spring and play festivals next summer
in support of Love and Pain.

“My favorite thing is playing live,”
Morris says. “Making this Ribot album,
experimenting and improvising, was
the next best thing to playing live.”
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BY WES ORSHOSKI

NEW YORK—It's not like the tongue-
wagging, fire-breathing Gene Sim-
mons to be squeamish. But the Kiss
bassman admits that the band’s long-
desired boxed-set retrospective has
been delayed over the years because he
and singer/guitarist Paul Stanley
weren't exactly comfortable with some
of the demos and early tracks they
wanted to include on what has become
Kiss: The Box Set (out Nov. 20, Island
Def Jam/Universal Music Enterprises).

To Simmons, it's kind of like flip-
ping through a stack of baby photos
and high-school snapshots. Ya know—
bare asses, ridiculous haircuts, stuff
like that. But the Kiss Army’s “God of
Thunder” has decided to let 'em fly on
Box Set, afive-disc, 94-song collection
that includes about 30 rarities. “We lit-
erally put out the most obscure stuff,”
Simmons says. “I've got a song on
there called ‘Leeta,’ which I must have
recorded when I was 19. And there’s
[material from] Paul’s first band, the
Post-War Baby Boom.”

Although few of the rarities are all
that wart-bearing, certain songs—
like the early, flute-filled version of
the eventual Kiss classic “She,”
recorded by Stanley and Simmons’
pre-Kiss group Wicked Lester in
1971—are sure to raise an eyebrow
or two. “We hardly sound like Kiss on
that one,” Simmons says. “In fact, if
anything, we sound like Jethro Tull
meets the Four Seasons. But, hey,
that was then, this is now.”

Simmons and Stanley originally en-
visioned a single-disc collection of
vault cuts, but with the band’s label
asking for aboxed set “every year,” they
reconsidered. “We said, ‘Let’s make
everybody happy—Ilet’s make the rec-
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Universal Boxes Thirty Years Of Kiss

ord company happy and the fans
happy, and maybe we’'ll sort of get a
kick out of it.””

The set spans the New York City-
born group’s roughly 30-year history,
starting with pre-Kiss rarities and

extending through the band’s heyday
in the 1970s, its “unmasked”/hair-
metal phase in the '80s, a mid-"90s
appearance on MTV Unplugged, and
into its post-reunion material.

In addition to Wicked Lester cuts,
there are tracks from Simmons’ earli-
er group, Bullfrog Bheer, a cut from
one of the band’s earliest shows (“Acro-
bat,” taped Aug. 25, 1973, at the Daisy
in Long Island, N.Y.), and even what
were arguably major missteps for the
band (the disco-y tracks “I Was Made
for Lovin’ You” and “Sure Know
Something” and the Music From the
Elder songs “A World Without Heroes”
and “The Oath” ).

While piecing together Box Set,
Simmons was reminded of what was
lost after founding members Peter
Criss and Ace Frehley left the group
roughly 20 years ago. “Ya know, the
band has certainly reached the heights.
The question is, ‘Could we have gone
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further than the heights? Here we are
standing right behind the Beatles in
number of gold records by any group
in history. Could we have gone fur-
ther? Yes.”

Frehley, who was not involved in the
compiling of Box Set—*This is basical-
ly Paul and Gene's baby,” he claims—
says the retrospective seems perfect for
the band’s newly acquired devotees.

“If I had never seen Kiss before and
was introduced to Kiss on the farewell
tour,” Frehley says, “the box set would
be a great gift. If I fell in love with the
group, that would be a great gift,
because then you could be acquainted
with the whole career of Kiss—from
the early days to the present.”

Retailing for about $75, Box Set is
also available in an alternate, mini-
guitar-case configuration, which sells
for about $200. Both include the
identical track listing and booklet,
carrying anecdotes about each song.
Richie Gallo, senior VP of sales and
marketing for Universal Music
Enterprises, says the label expects to
sell about 100,000 copies of the two
together before Christmas. In addi-
tion to Kiss’ devoted fan base, Gallo
says the label is certain “to reach—
and I use the word with kindness—
those closet Kiss fans who don’t tend
to admit that they may be—or nev-
ertheless are—Kiss fans.”

If Amazon.com’s pre-order tally is
any indication, Box Sef just may
reach that number. As of Nov. 6, the
online retailer had received roughly
700 pre-orders for the deluxe version
and 480 for the standard version.
They are selling for $164.99 and
$64.99, respectively, according to
merchandise manager for music Jeff
Somers. “That shows the strength of
their ‘army,”” Somers says. Their fans
have wanted this for years. They've
been clamoring for it. For many of
them, it’s a dream come true.”

The label’s marketing plan calls for,
among other things, billboard adverti-
sing in Los Angeles and New York City.

Simmons—whose kiss-and-tell-all
autobiography, Kiss and Make-Up, is
to be issued Dec. 11—says the band’s
farewell tour (booked by Mitch Rose
at Creative Artists in Beverly Hills,
Calif.; the band is managed by L.A.-
based Doc McGhee) has not yet
ended, as it has yet to hit Europe,
Asia, and South America. Though he
says it is unclear at this point whether
Criss—who was ousted in February
after an apparent disagreement over
compensation—will finish the seem-
ingly never-ending jaunt, U.S. fans
should expect a grand finale. “We're
going to pick one special place, one
special time to finally get up there and
say goodbye for the last time.”

But in the meantime, Box Set will
be doing the talking for the group,
making the statement that “we were
here, like those guys who landed on
the moon,” Simmons says. “They put
up the flag so that a million years from
now, when we’re all extinct and an
alien lands on the moon, he'll see this
little flag: It says, ‘We were here.’”

PRIZE PATROL: Two prominent clas-
sical musicians have recently re-
ceived prestigious awards that cele-
brate their past achievements while
setting the stage for future devel-
opments in very different ways.
Pianist Stephen Hough—best-
known for his recordings of obscure
repertoire and contemporary works
for the U.K.’s Hyperion label—is
among this year's MacArthur Fel-
lowship winners, while violinist
Midori, one of the world’s top con-
cert artists, was awarded Lincoln
Center’s Avery Fisher Prize for artis-
tic excellence.

Surrounded with an alluring
sense of mystery, the MacArthur

Fellowship—which includes a
financial component of $500,000
over five years with no strings
attached—is awarded to individuals
who excel in all areas of creative
endeavor. In addition to Hough, this
year’s 23 winners include an entre-
preneur who works in housing the
homeless, a physicist, a conserva-
tionist, and Chinese-American com-
poser Bright Sheng. In presenting
the award to Hough, the MacArthur
Foundation cited his dedication to
exploring forgotten works and con-
temporary music.

The pianist, who divides his time
between London and New York City,
says that he still spends most of his
time performing standard reper-
toire. Of his quest for works worthy
of revival, he quips, “It’s rather like
searching for truffles or diamonds.
They’'re not there every day, and
that’s what makes the search more
interesting.” Still, such major
orchestras as the Los Angeles
Philharmonic and the Cleveland
Orchestra have engaged him to
perform some of the pieces he has
turned up, such as Scharwenka’s
Piano Concerto No. 4, included on
one of his most-celebrated Hyper-
ion discs. Hough has also seen stu-
dents beginning to take up works
by York Bowen, another composer
he has championed.

Key to his approach is the time
he takes to prepare an unfamiliar
work thoroughly. “A lot of obscure
repertoire—and a lot of new reper-
toire, too—is very often put togeth-
er at the last minute and rushed,”
Hough explains. “You hear this par-

ticularly with orchestral music
when, on two rehearsals, someone’s
tried to put together a very complex
contemporary piece. People hear
this slightly shambolic performance
and then say, ‘I didn’t like this piece
very much.” ” In contrast, Hough
spent a year preparing to record
George Tsontakis’ Ghost Variations
for his Hyperion album New York
Variations. “1 felt the piece was very
profound,” he says, “and I wanted to
explore it from every angle.”

With a disc of music by British
composers due in spring and plans
in the offing to record solo piano
works by Hummel and Poulenc,
Hough intends to use his MacArthur
grant to secure a soundproof per-
formance studio that will be avail-
able to him 24 hours a day. “That
will be a tremendous help,” he says
with a laugh. “It will mean I can
learn more new and obscure pieces
without disturbing the neighbors.”

Midori, meanwhile, plans to
invest the $50,000 Avery Fisher
Prize in future music-making by
others. “I considered for several
months what would do justice to
the prize, the legacy of Avery Fish-
er, and my role in it,” she explains.
“I decided to use the monetary
prize to partially fund a new proj-
ect that I initiated last year, called
the Grant Recitals Program.” The
program supports chamber music
concerts in smaller communities
with less access to the arts. The
inaugural concert took place last
year in Sandwich, Ill., population
8,000. The proceeds enabled pre-
senters to purchase a new piano for
future events.

Such charitable works are noth-
ing new for Midori. For years, her
nonprofit foundation, Midori &
Friends, has been providing music
education, instrumental instruc-
tion, and concerts to school-
children, particularly in areas
where those activities would oth-
erwise be unavailable. Education,
always a topic close to Midori’s
heart, has become an even greater
focus as she pursues her master’s
degree in psychology, education,
and children’s literature at New
York University.

Although consistently busy as a
concert artist, Midori has recorded
less frequently in recent years. An
elegant recent Sony Classical disc
of Mozart’s Sinfonia Concertante
and a newly reconstructed Concer-
to for Violin and Piano recorded
with Christoph Eschenbach and
the NDR Symphony was her first
release in two years. Next spring
will see the release of a disc of
violin sonatas by Barték, Enescu,
and Schnittke, and she will soon
record the Glazunov concertos
with Mariss Jansons and the
Berlin Philharmonic.
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TOBYMAC HAS ‘MOMENTUM’: “I'm
blown away,” says tobyMac (aka d¢
Talk’s Toby McKeehan), reveling in
the fact that his solo album, Mo-
mentum, debuted at No. 1 on the
Billboard Heatseekers chart in the
Nov. 24 issue. “I feel like a freshman
again at school. I did all right on my
first test. I'm nervous. I'm antici-
pating. I feel insecure. It’s, like, all
these feelings.”

TOBYMAC

With Momentum, tobyMac be-
comes the third and final member of
dc Talk to release a solo project, fol-
lowing on the heels of Michael Tait’s
Empty, recorded with his band, Tait,
and Kevin Max’s Stereofype Be.

“It's a whole different perspective,”
tobyMac admits. “The camaraderie
is beautiful, but to be the nervous
freshman again is something that
excites me—to be the rookie with an
uphill battle. I love it.”

One of the most appealing things
about recording a solo album was
being able to start with a clean slate,
he says. “There are no expectations.
With dc Talk, there are all these expec-
tations from the label and from peo-
ple who listen to our music and expec-
tations we place on ourselves. With
this record, it was a labor of love. |
could sing about things I'm passionate
about—like in ‘Do You Know,” I'm
singing about the hopes and dreams |
have for [3-year-old son] Truett and
personal things that wouldn’t make
sense in the dc Talk format. All of a
sudden, I get to pursue those person-
al passions, including hip-hop. There's
not a dark cloud of expectation.”

With Momentum, tobyMac has
created a remarkable album, a rich
musical tapestry that incorporates
the rap/hip-hop elements he loves
with infectious melodies and direct,
thought-provoking lyrics. “I try to
approach every dc Talk record like
it's an open piece of canvas, but
there’s still this weight on your
shoulders,” he says. “But with this,
it [really] was a wide open piece of
canvas. There was an array of col-
ors on my palette, just going, ‘Man,
a splash of red would be dope
there!” or ‘I'm going for green to-
day. I want it. I feel it. It’s going on

the canvas. All right God, what do
you want me to put on there next?’
It’s that kind of feeling.”

TobyMac co-produced the record
with Michael-Anthony Taylor, Pete
Stewart, Todd Collins, Jeff Savoe,
and Randy Crawford. “I love hard-
er songs with hip-hop beats and
harder guitars,” he says. “I also love
straight-up urban beats. I tried to
analyze it for a while, then I took off
the analyzing hat and said, ‘I'm just
going to take the song where it
needs to go based on a feeling vs.
my production mind.” My art should
represent me, and it does.”

TobyMac admits some fans may
have preferred “a straight-up beat
with a rhyme, but I just have too
much melody and too many musi-
cal adventures out there to take. |
just love melody and blending dif-
ferent instruments together that
one wouldn’t expect to be on a
hip-hop song.

“I never claim to be a hip-hop
artist for the hip-hop heads,” he
continues. “I just claim to be a
fusion hip-hop artist that takes mul-
tiple sounds and styles and merges
them together to create, hopefully,
something fresh.”

Among the sounds on Momentum,
there’s an appearance by son Truett
on “Tru-Dog.” And tobyMac teams
with Kirk Franklin on the energetic
“J-Train.” “I love that song. It’s like an
old-school funk jam, like a Cameo
meets Gap Band,” tobyMac says. “I've
always wanted to work with Kirk. We
both really have a heart for tearing
down walls between gospel music and
[contemporary Christian music].”

In January 2002, dc Talk will
embark on a 25-city tour, with each
member offering up a solo set before
the group performs together. Dur-
ing the spring and summer, toby-
Mac, Tait, and Max will continue to
work their solo projects before they
unite as dc Talk to work on the next
group project. “We're definitely get-
ting back together,” tobyMac says,
“and we’re really looking forward to
the next record.”

NEWS NOTES: Vince Wilcox and Troy
VanLiere of vanlierewilcox have been
tapped to anchor Ardent Records’
expanded marketing presence in
Nashville. The 6-year-old Memphis-
based label is home to Smalltown
Poets and Skillet. Sarah Richmond,
former advertising/marketing man-
ager for Squint Entertainment, has
been named marketing manager and
will be located in Ardent’s new
Nashville office . . . Word about town
is that Atlantic Christian VP/GM Barry
Landis’ contract is up Dec. 5. He has
not yet resigned. Will he stay or will
he go now? . . . Forefront Records act
Raze has disbanded. The group has
been on the roster since 1998.

Jamie Anderson
Finds Listeners
The Hard Way

BY LARRY FLICK

NEW YORK—With her self-made
disc, Listen (Nov. 27), acoustic-pop
troubadour Jamie Anderson is out
to prove that an artist can reach a
national audience without the aid of
a major label.

Touring nationally since 1987,
she is known for her solid songwrit-
ing and engaging stage presence.
She has been building an audience
the hard way, playing small clubs,
coffeehouses, and midsize venues—
not to mention countless women'’s
music and folk festivals.

“It hasn’t been an easy road, but
it’s one that I've traveled with
pride,” she says. “I've worked hard,
and I'm pleased with where I've
landed so far.”

On Listen, Anderson covers a wide
range of topics that include the joy
of families (“Forever Family”), the
pleasures of love (“I Wanna Drive”),
personal pride (“When They Know
Who We Are”), and a good reason
why one should never break up with
a songwriter (the humorous “I Miss
the Dog [More Than I Miss You]”).
Her songs are published by Jamie
Anderson Music, BMI.

ANDERSON

“This is a very strong record by an
artist who has done a fine job of
spreading the word about her
music,” says Marlon Creaton, man-
ager of Record Kitchen, an indie
retail outlet in San Francisco. “She’s
an artist you root for.”

Anderson has also earned the
praise of colleagues. Acclaimed fel-
low folkie Catie Curtis says that “as
a writer, Jamie takes the archetypi-
cal forms of folk music and story-
telling and turns them on their
heads! A fresh—in every sense of the
word—and original artist.”

Meanwhile, legendary singer/
songwriter Holly Near says, “For me,
folk music tells a story about folks,
simple truth-telling and magical
mythology that invites the listener
to lean into the larger circle of life.
Jamie is in that circle, and she is
singing some wonderful songs.”

With such kudos under her belt,
the self-managed/booked Anderson
says she will spend the next few
months working Listen the old-fash-
ioned way: She’s going to tour the
States, selling CDs at each stop and
trying to draw the attention of indie
retail and grass-roots radio at the
same time.

RESURRECTION: With two albums
released in the past six weeks, Greg
0’Quinn is getting a second chance
to make a first impression. His Clichés
bowed at No. 7 on the Billboard Top
Gospel Albums chart, and the just-
released / Told the Storm is enjoying
premium rotation at key radio sta-
tions, including WGCI Chicago, KMJQ
Houston, and WERQ Baltimore.

It is somewhat of a resurrection for
the 35-year-old singer, who made his
recording debut in 1996 with Tyying
to Make You See on Word Records.
Although hailed as an up-and-comer,
O’Quinn’s first two releases (Conver-
sations was his second) were greeted
with moderate success, and he was
released from Word in 1999.

Ironically, the Dallas-based artist
had struck a chord with the tune “I
Told the Storm,” which continued
garnering airplay even after his
release from Word. O’Quinn reports,
“I did not have a video and was
unsigned, but radio would not get off
the song, and the longer the song was
out, the stronger it seemed [to get].
So I was constantly on the road per-
forming not just around the country,
but in Egypt, the West Indies—all on
the success of that song.”

O’Quinn went back into the studio
to record Clichés on his own label,
Paradygm Records. He subsequently
presented the project to WorldWide
Gospel CEO Kerry Douglas, who signed
him to a label distribution deal in July.
Although pleased with the album’s sur-
prisingly high chart debut, Douglas was
also struck by something else.

“I found there were a lot of stations
still playing ‘I Told the Storm,” he says.
“Believing there might be more to it,
we took the best tracks from Trying to
Make You See and Conversations and
put them on one album, titled [it] /
Told the Storm, rereleased it to urban
radio, and we're getting lots of spins.
The strategy was to work I Told the
Storm on urban and to continue to
work Clichés at gospel radio.”

Such moves have helped make
Douglas’ 4-year-old, Houston-based
company one of the genre’s most
aggressive independents, recently
forging success with such artists as

by Lisa Collins

Evelyn Turrentine-Agee and Keith
“Wonderboy” Johnson.

Although Douglas now finds him-
self with two somewhat competing
records issued by the same artist, tim-
ing was critical, as O’Quinn is set to
tour with a national stage production
based on / Told the Storm, tentatively
scheduled to launch in February 2002.

“We had to do it this way to prepare
for the stage play, for which we’re
partnering with radio stations around
the country,” Douglas explains. “Then
too, we didn’t want to lose the mo-
mentum of either the records or
Greg, whose talent the industry is
only just beginning to see.”

DYNAMIC DUET: Kirk Franklin’s
response to the Sept. 11 terrorist
attacks came, not surprisingly, in the
form of a song—"9-1-1,” a timely
piece that not only addresses the
tenor of the country and the gospel
industry at large, but—as lead sin-
gle—is also setting up the radio and
promotional rollout of his forth-
coming CD, The Rebirth of Kirk
Franklin, due early next year from
Gospo Centric Records.

But Franklin was clearly more in-
terested in making a social statement
than commercial returns when he
teamed up with Bishop T.D. Jakes to
do the single about a young man cry-
ing out to his pastor because he is
frightened about everything that has
happened, from the attacks to the
threat of anthrax.

“I was set to go to Los Angeles that
day and instead spent the rest of the
day in my pajamas glued to the TV,”
Franklin recalls. “It made me reflect
on everything social, political, spiri-
tual, and personal. More than any-
thing, I just wanted to be a very great
reflective light, to let people know
that God is still in control.”

BRIEFLY: Destiny’s Child has joined
the star-studded lineup for the 17th
Annual Stellar Gospel Music Awards
ceremony scheduled for Jan. 12 next
year at the Atlanta Civic Center.
Member Michelle Williams and
Shirley Caesar are set to perform live
the duet they recorded—*Steal Away
to Jesus"—for Caesar’s current
Hymns CD. Williams will then join
her Destiny’s Child pals to perform a
medley of spiritual songs from their
triple-platinum Survivor album. The
medley includes “Total Praise,” “Jesus
Loves Me,” “You’ve Been So Good,”
and “Now Behold the Lamb.”

FINALLY: After 12 years at the helm
of PepperCo Records, founder and
CEO Brenda Culpepper is calling it
quits. Late last month, Culpepper put
the Stampford, Conn.-based label—
formerly home to such artists as
Lecresia Campbell, Billy Preston, and
Edna Tatum—up for sale.
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JJ STING

. « . All This Time

PRODUCERS: Kipper and Sting

A&M 0694931692

Featured in Music to My Ears, Billboard,
Nov. 10, 2001.

» PINK

M!ssundaztood

PRODUCERS: various

Arista 14718

Certainly not your average pop princess,
the ever-nonconformist Pink turns a
complete 180° on her sophomore set.
With the help of former 4 Non Blondes’
frontwoman Linda Perry, M/ssundaztood
is a rock-fused, hook-friendly set that
ably distances the Philly native from her
pop/R&B origins. Tracks like “Numb”
and “Lonely Girl” showcase Pink’s versa-
tility, while lead single “Get the Party
Started” is a dance-friendly ditty closer to
her first set. But if truth be told, the real
gems of this album are the ballads. On
the blues-inflected “Misery,” Pink teams
up with Aerosmith’s Steven Tyler and
Bon Jovi's Richie Sambora; the end re-
sult is impressively moving. Like “Mis-
ery,” such introspective tracks as “Family
Portrait,” “Gone to California,” and “My
Vietnam™ are emotional snapshots of real
life. It'l] be interesting to see where Pink
goes from here; it would seem that the
sky is the limit.—RH

% NATALIE MERCHANT

Motherland

PRODUCERS: Natalie Merchant and
T-Bone Burnett

Elektra 62794

While Natalie Merchant has long been
accurately described as an evocative,
emotionally charged tunesmith and
performer, calling her previous work
“soulful” would be a stretch; there’s
always been an intangible X-factor
missing that left her music effective but
squeaky clean. On Motherland, though,
she and co-producer T-Bone Burnett let
the grit settle between the tracks. As a
result, many of the songs—even a few
of the softer acoustic numbers—retain
the live, rough edges of a demo. Such a

MICK JAGGER

Goddess in the Doorway
PRODUCERS: various

Virgin 724381128824

Meet a revitalized Mick Jagger. On his
fourth solo album, the Rolling Stones
frontman has collaborated with a slew
of other hit artists, including U2's
Bono, Aerosmith lead guitarist Joe
Perry, Lenny Kravitz, Rob Thomas of
Matchbox Twenty, and Wyclef Jean.
The results breathe fresh life into Jag-
ger'’s music, making Goddess his most
diverse and musically adventurous
solo set to date. Impressive tracks
abound, from first single “God Gave
Me Everything” to the gospel-inspired
“Joy” and “Everybody Getting High,”
which recalls the stomp and bounce
of a classic Stones tune. But this is
very much a contemparary album,
showing that Jagger isn’t content to
rest on retro laurels. Although the
inclusion of so many star collabora-
tions on Goddess may invite a com-
parison to Santana’s Supernatural,
that wouldn't be quite fair. Goddess
has the unmistakable voice of Jagger
guiding it, and the album is stocked
with the swagger and smarts that
have made him a rock legend.-—CH

s P O T LI

G

VARIOQUS ARTISTS

The Concert for New York City
PRODUCERS: Don DeVito, Chuck
Plotkin, Bob Clearmountain, and

Thom Cadley

Columbia C2K 86270

The Concert for New York City may go
down in history as the greatest charity
concert since 1985's Live Aid. The all-
star event, which took place Oct. 20 at
New York City’s Madison Square Gar-
den, was held to benefit the victims
and honor the heroes of the Sept. 11
terrorist attacks. Broadcast in its en-
tirety on VH1, the concert was also the
network’s highest-rated program and

NACKSTREEY BOYS

1NN MILLENCAMP
KEITH MICHARDS
M SANDLEN
ABJRLS TAYLON - THE WHO

t’*

SIS T SENERT TRE ROSIN Y HOD0 NEUE FoNp ==

Madison Square Garden'’s highest-
grossing event to date. This two-CD set
includes all the musical performers
from the event {(except for Macy Gray),
with the lineup reading like a “who’s
who” of hitmakers, from such rock
royalty as Paul McCartney and the Who
to newer artists like Five for Fighting.
The positive energy is well-captured on
this live collection, which will have a
companion DVD/VHS release in early
2002. Sony’s net proceeds will go to the
Robin Hood Relief Fund.—CH

H T
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PAUL McCARTNEY

Driving Rain

PRODUCER: David Kahne
MPL/Capitol CDP 724353551025

If you still think Paul McCartney is
only about silly love songs, think
again. On the moody, experimental
Driving Rain, McCartney wanders
into darker territory that may sur-
prise anyone expecting just melodi-
ous pleasantries. Much of Driving
Rain expresses themes of grief and
isolation; the set even seems to be a
defiant statement in which McCart-
ney is out to prove again that there
is more to him than just catchy pop
tunes. Nowhere is this more exem-
plified than on “Rinse the Rain-
drops,” an epic number that clocks
in at more than 10 minutes and radi-
cally changes musical direction
within that span. “Freedom” (Mc-
Cartney’s charity single for victims
of the Sept. 11 terrorist attacks) con-
cludes the album with a burst of
hope. This set may not satisfy every
fan, but it should please those who
have hoped that McCartney would
branch out from a safe sound. Dri-
ving Rain proves that where there is
risk, there can be reward.—CH

raw instrumental environment appar-
ently pushed Merchant over the vocal
edge. She has never sounded so earthy,
s0 bluesy, so soulful. She tackles rock-
edged cuts like “Saint Judas” and
“Build a Levee” with the confidence and
sultry sass of an R&B diva, while con-
tinuing to move comfortably through
more recognizable fare, like the single
“Just Can't Last."—LF

% MORRISSEY

The Best of Morrissey

PRODUCER: Bill Inglot
Sire/Warner/Rhino R2 78375

At the demise of Manchester, England’s
postpunk avatars the Smiths, one
might have suspected that singer/lyri-
cist Morrissey would go nowhere with-
out his genius guitar foil/’songwriting
partner Johnny Marr. Well, as amply

evidenced by this thoughtfully pro-
duced anthology, it was actually Mor-
rissey who built on the Smiths’ legacy.
In league with various new songwrit-
ing partners and guitar-oriented bands,
Morrissey has continued to conflate
the virtues of personal-but-ambitious
vernacular poetry with a sonic sensibil-
ity that is classic rock’n’roll, And with
an epic like “November Spawned a

Monster,” Morrissey has occasionally
expanded his range of expression be-
yond that of the Smiths. In addition to
some of the best song titles in rock,
this 21-track collection brims with
high wit and organic musicality. “The
Last of the Famous International Play-
boys,” “Suedehead,” “We Hate It When
Our Friends Become Successful,”
“Tomorrow,” “Now My Heart Is Full,”
and the recent U.K. single “Lost” are
among the highlights.—BB

R&B/HIP-HOP

p SOUNDTRACK

Ali

PRODUCERS: Steve Stoute and Michael Mann
Interscope 069493173

Juxtaposing new and old, as well as
various genres (R&B/soul, jazz, rock,
Eastern, Arabic, and South Asian), this
complement to the highly anticipated
film starring Will Smith parallels leg-
endary boxer Muhammad Ali’s spirited
approach to life as a man and a cham-
pion fighter. The set opens with the R.
Kelly-penned and -produced “The
World's Greatest,” an uplifting ballad
reminiscent of Kelly’s “I Believe I Can
Fly.” From there, it segues to contribu-
tions by Alicia Keys (the soulful
“Fight”), Bilal (the jazzy “Sometimes”),
and Angie Stone (the moving “20 Dol-
lars”), along with passionate turns by
vintage performers Aretha Franklin
(“Ain’t No Way”) and Al Green (“A
Change Is Gonna Come”). Qutside the
album’s soulful realm are such medita-
tive offerings as Salif Keita's “Tomor-
row” and celloist Martin Tillman’s
“Odessa.” Showing particular promise
on this set: Dr. Dre protegé Truth
Hurts (“For Your Precious Love”) and
Shawn Kane (“Mistreated”).—GM

» GHOSTFACE KILLAH

Bulletproof Wallets

PRODUCERS: various

Epic 61589

Coming off the success of Supreme
Clientele, which peaked at No. 2 on
the Top R&B/Hip-Hop Albums chart,
Ghostface Killah returns with his
third Epic set. Ghostface has already
grabbed hip-hop's collective attention
with the set’s first single, “Never Be
the Same Again.” Featuring R&B
crooner Carl Thomas and Wu-Tang

(Continued on next page)

DEAD CAN DANCE

1981-1998

ORIGINAL PRODUCERS: Dead Can Dance,
John A. Rivers, and Dale Griffin
4AD/Rhino 8122-78359

It was once believed that the dead
could dance, telling stories and
interweaving a history of humankind
through their haunting dances and
songs echoing from the netherworld.
This could also be an apt description
of the otherworldly soundscapes of
Lisa Gerrard and Brendan Perry, aka
Dead Can Dance. Elusive, subtle, and
reluctant “stars,” Gerrard and Perry
were more like anti-heroes who man-
aged to become U.K. indie 4AD’s
most successful act over the course

vV 1

of a 17-year, seven-studio-album
career. This sprawling, beautifully
packaged four-disc 47-song retrospec-
tive—one disc is a DVD-Video con-
taining the feature-length concert
film Toward the Within that docu-
ments the duo’s 1994 performance at
the Mayfair Theater in Santa Monica,
Calif., as well as rarefy seen music
videos and a complete discography—
provides an unfettered view into the
musical minds of twa aural anthro-
pologists. Sharing musical and vocal
responsibilities, Perry and Gerrard
created a uniquely melodic sound
incorporating a rich musical lineage
that blurred the lines between the
ancient and the modern, the organic

T AL
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dead Andance "

and the electronic. Haunting tribal
incantations co-existed with medieval
Irish folk songs and neo-classical

S § U E S

with American gothic, all represent-
ing a diverse range of influences from
Europe, Asia, the Middle East, and
North Africa—and all executed with a
profound sense of artistic integrity.
Chronologically arranged and includ-
ing track-by-track commentary from
the artists, this remastered collection
showcases the duo’s acute ability to
deliver entrancing, eclectic, mystical,
and groundbreaking music—music
that continues to captivate and influ-
ence devotees from the art and music
elite straight to clubland’s dance-
floors. “The Host of Seraphim,” “Can-
tara,” “The Carnival Is Over,” “Sever-
ance,” “Black Sun,” “Yulunga,”
“American Dreaming.” and “The

Ubiquitous Mr. Lovegrove” are
included—as is previously unreleased
material (rare demos, BBC recordings
from the John Peel Sessions, U.S.
radio performances) like “Sloth,”
“Sambatiki,” and the triumphant
closing song “The Lotus Eaters” (the
duo’s final studio recording). Since
going their separate ways in 1998,
Perry and Gerrard have continued
creating music, albeit separately;
each have released solo efforts on
4AD, including Perry’s Eye of the
Hunter and Gerrard’s Duality (with
Pieter Bourke). As a soundtrack com-
poser, Gerrard’s credits include Glad-
tator (for which she won a Golden
Globe) and Ali.—CR
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brother Raekwon, the single is by
most standards a love song, with
Ghostface playing a jilted lover.
Although Bulletproof Wallets also fea-
tures the equally romantic “Love Ses-
sion,” fans of the artist’s stronger
material surely won’t be disappointed.
Tracks like “Flowers” and “Maxine”
highlight Ghostface’s ability to nar-
rate great street sagas. What some
might call the Wu-Tang’s dynamic
duo—Raekwon and Ghostface—team
on several of the album’s tracks. Other
guests include Takitha, Ruff Endz, and
Method Man, among others.—RH

COUNTRY

% DRIVE-BY TRUCKERS

Southern Rock Opera

PRODUCERS: Drive-By Truckers, Dick
Cooper, and David Barbe

Soul Dump Records 005

Scruffy redneck punksters Drive-By
Truckers up the ante exponentially
with Southern Rock Opera, a searing
double-CD that analyzes not only the
unlikely rise and tragic fall of Lynyrd
Skynyrd but also the fictional band
Betamax Guillotine, while serving as
an often biting take on Southern cul-
ture. We get equal doses of Skynyrd’s
history and mythology, heartily spiced
with uncontrolled substances and mad
genius Patterson Hood’s never-humble
takes on such icons as former Alabama
Governor George Wallace, late ‘Bama
football Coach Paul “Bear” Bryant, and
the “duality of the Southern thing.”
Musically, it’s mostly about glorious
guitar overload, interspersed with
punk sensibilities and Neil Young-
esque subtlety—with cutting and
imaginative lyrics that alternate be-
tween inspiring and chilling. The
sheer scope of the project and a cer-
tain repetitive quality bog things down
at times, but as we soar and then crash
with the rollicking “Shut Up and Get
on the Plane,” the manic “Greenville
to Baton Rouge,” and spooky/sad
“Angels and Fuselage,” Southern Rock
Opera triumphs as a ragged, profane
masterpiece. Available only at DBT live
shows and on their Web site, drive-
bytruckers.com.-—RW

JONI HARMS

After All

PRODUCER: Ken Isham

RealWest Productions 6001

On her RealWest debut—after a
stint on Warner Western—prairie
songbird Joni Harms displays her
finely honed talents as a skilled
songwriter and a keen, instinctive
vocalist. The smooth-as-silk Harms
swings mightily on “Weakness for
Cowboys” and “Wedding Song,”
shuffles with fine traditional
authority on the title cut and “Cow-
boy Coffee,” injects the Western
folk-ish “More Than Your Eyes Can
See” with a pleasing twang, and
delivers languid Western lounge on
“Every Cowgirl’s Dream.” Harms’
voice has warmth, depth, and range
perfectly suited to her material,
whether it’s the bittersweet “West
Texas Waltz” or the Mexicali exuber-

the artist/audience relationship. “Ay
Yi Yi Yi,” indeed. —RW

LATIN

p VARIOUS ARTISTS

Tributo (Soda Stereo)

PRODUCERS: various

BMG U.S. Latin 74321 87495

Although Latin rock tributes have
become commonplace in the past cou-
ple of years, they're still a tempting
dish to sample. A tribute to landmark
Argentine rockers Soda Stereo—a
band that’s relatively recently dis-
solved but whose members are still
active in their own endeavors—is par-
ticularly enticing given the choice of
material and artists selected. Usual
suspects such as Julieta Venegas (in a
titillating, funky/electronic version of
“Disco Eterno,” produced by Café
Tacuba’s Emmanuel del Real and
Quique Rangel) and Colombia’s Ater-
ciopelados (who also mix electronica
into “Té Para Tres”) sit alongside
Chile’s Lucybell and Costa Rica’s
Gandhi (playing a more straight-ahead
but crunchingly tight version of “Sép-
timo Dia”). Unusual here is the pres-
ence of pop/electronica ensemble Moe-
nia, but its version of “Zoom” doesn’t
jar with the collective eclecticism of
this well-produced, enthusiastically
executed album.—LC

CUBANISMO

The Very Best of Cubanismo!—
gusto!

PRODUCER: Joe Boyd
Hannibal/Rykodisc 1461

In this round-up of hits from Jesus
Alemary and company’s four Hanni-
bal/Rykodisc releases, Cubanismo
manages to run the gamut of sub-
genres within Cuban music and
extrapolate from beyond. From the
instrumental big-band mambo of
“Mambo UK” to the cha-cha-cha of
“Aprovecha,” Cubanismo punctuates
much of its excellent renditions with
jazzy improvisation (with flutist
Orlando Valle “Maraca” and trum-
peter Luis Alemaily among the
soloists), although most tracks irre-
sistibly point straight to the dance-
floor. But Cubanismo is most distinc-
tive when it blends English and
Spanish and Cuban son with Ameri-
can blues and jazz—a very tough
thing to do persuasively-—in “Paso en
Tampa” and “Marie Laveaux,” both
tracks from the album Mardi Gras
Mambo. Ironically, the vibe weakens
when reggae is added to the equa-
tion: “Get Up, Stand Up,” even with
Ernest Ranglin guesting on guitar,
sounds like a pale version of Tower of
Power over a reggae beat.—LC

WORLD MUSIC

% ORCHESTA ARAGON

En Route

PRODUCER: José da Silva

World Village 468006

This group was formed in 1939 by
Orestes Aragon Cantero and became
well-known as a premier charanga
band. Since then, the group has, natu-
rally, undergone many personnel

imucho

Aragon works a delightfully romantic
danzon number—“Un real de Hielo”—
with the same deftness it brings to the
cha-onda tune “A bailar me cha onda”
and the guaracha “Ahora si sabroseao.”
The violin section, led by Rafael Lay Jr.,
flutist Eduardo Rubio, and vocalists
Ernesto Bacallao and Juan Carlos Ville-
gas provide a continuous stream of
musical highlights, but it’s the ensem-
ble’s cohesiveness and the fine arrange-
ments that underwrite the excellence
of En Route. Distributed in the U.S.
Harmonia Mundi—PVV

CLASSICAL

% CHRISTOPHER O'RILEY

At the Break

PRODUCER: Da-Hong Seetoo

CPl Records 3294112

American pianist Christopher O’Riley
has made some fine records in the
past—such as his 1994 Stravinksy set
on Nonesuch, which included an
inventive solo arrangement of His-
toire du Soldat—but, unfortunately,
we haven’t had many opportunities
lately to enjoy his playing on disc.
That’s why this special collection of
short pieces is so welcome. O'Riley is
host of the Public Radio Internation-
al program From the Top, which
showcases performances by young
American classical musicians. The
interludes on this disc are those that
O’Riley himself has often played “at
the break” of the show. Heavy not
only on Rachmaninoff but Rameau
(which is wonderful to hear on piano
rather than the usual harpsichord),
At the Break also ranges far and wide
to include among its 29 tracks Mil-
haud’s Brazilian-spiced Corcovado,
O’Riley’s transcription of an aria
from Delibes’ Lakme, and Vince
Guaraldi’s holiday chestnut “Christ-
mastime Is Here.” An uncommonly
intelligent performer, O’Riley also
plays with an alluring tone and real
rhythmic energy (captured well by
producer/engineer Da-Hong Seetoo);
the pianist also provides his own
charming liner notes. Let’s hope
there are sequels to this. Available via
Public Radio Music Resource, or see
fromthetop.org.—BB

HOLIDAY

CHARPENTIER: In Nativitatem Domini
Canticum, Messe de Minuit pour Noel,
Noels sur les Instruments

Les Arts Florissants/William Christie
PRODUCER: Arnaud Moral

Erato 8573-85820

OLIVA NEWTON-JOHN
The Christmas Collection
PRODUCERS: various
Hip-O/UME 314 585 413

JON SECADA

The Gift

PRODUCERS: Emilio Estefan Jr., Jose Anto-
nio Molina, and Jon Secada

Epic EK 86162

VARIOUS ARTISTS
Groovin’ Jarz Christmas
PRODUCERS: various

BIORK

Vespertine

PRODUCERS: Bjork, Thomas Knak,
and Martin Console

Elektra 62653-9

PAT METHENY GROUP
Imaginary Day
PRODUCERS: Pat Metheny,
Lyle Mays, and Steve Rodby
Warner Bros. 46791-9

ALICE IN CHAINS

Greatest Hits

PRODUCERS: Alice in Chains,
Dave Jerden, Rick Parasher,
and Toby Wright

Columbia CS 85922

STRAVINSKY: The Rite of Spring/
TCHAIKOVSKY: Symphony No. 4
Qeveland Orchestra/Lorin Maazel
PRODUCER: Robert Woods

Telarc SACD-60563

The emerging DVD-Audio
and Super Audio CD

S C

ing piece all around the listener.

Interestingly, the center speaker
is used so sparingly in much of the
Imaginary Day DVD-Audio that the
mix might almost be considered
“4.1.” Yet the 5.1 presentation of
these recordings, created by original
mix engineer Rob Eaton, further
augments the aural dreamscape of
the Pat Metheny Group. In contrast
to the meager video content of Ves-
pertine, the Imaginary Day DVD-
Audio features a generous helping of
video extras, including an extensive
biography, photo gallery, discogra-
phy, and credits, as well as a stereo
playlist for 2-channel playback.

The hard-hitting attack of Alice in
Chains, remixed in 5.1 for SACD by
longtime engineer/co-producer
Toby Wright, presents the band in
an even heavier context than on its
2-channel releases. From the open-
ing snare drum smack of “Man in
the Box,” Alice in

(SACD) formats, both
of which deliver mul-
tichannel audio, offer
a gratifying abun-
dance of creative mix
choices, as well as
high-resolution audio
and, often, bonus ma-
terial. These recent
releases—two on
DVD-Audio and two
on SACD—offer ex-
amples of the many

Chains’ Greatest Hits
is a sonic assault that
places the listener
squarely in the mid-
dle of the band.

The rhythm of
“Them Bones” is
relentless, the 7/8
verse and 4/4 chorus
colliding with the
force of a steamroller.
Yet, Alice in Chains
can quickly switch

possibilities the for-

) gears, as on the intro-
mz:}tvs_;a]n dglllver.‘ e | lals duction of “Rooster.”
ith a 5.1 mix o Layne Staley’s lead
Vespertine, the dis- | avsxxy ) 4 vocal is in left and
tinct style of pop odd- right in both the front
ity Bjork underscores 17
) dsound’gver a]Ldlri}tlr s;r)]eakers,
surroun - while Wright saves
i .
bty with mostany | SA® 14 1eT4 || Iecerspane o
genre. The enigmatic i®4 electric guitar. “Angry
character of Vesper- Chair,” suitably, fea-

tine is a fascinating,
otherworldly experi-

ence, especially when heard in sur-
round sound. Yet, the DVD-Audio
mix of the album takes a subtle
approach to multichannel: Lead
vocals are usually placed in the front
speakers, while the surround speak-
ers are reserved for ambiance. On
“It’s Not up to You,” though, the
vocalist, in a near-whisper, occa-
sionally calls out from over the
shoulder of the listener.

The very contemporary jazz of the
Pat Metheny Group is similarly en-
riched by a 5.1-channel mix. On
Imaginary Day, the guitarist stret-
ches out, literally and figuratively, as
does his guitar solo on the title track,
which attacks from four speakers.
Likewise, Metheny’s various stringed
instruments on “Follow Me"—
acoustic sitar guitar, acoustic guitar,

tures a raging assault

from all sides, though
Wright wisely keeps instruments sta-
tionary, rather than panning them
across the soundfield.

Telarc’s SACD of Stravinsky’s The
Rite of Spring and Tchaikovsky’s
Symphony No. 4 is a hybrid disc,
with two information layers—one
for Direct Stream Digital (DSD) and
one for conventional CD. That way,
the disc plays on both SACD and CD
players. Audiophile label Telarc’s ini-
tial digital recordings used the
Soundstream system, based on a
50kHz sampling rate. Soundstream
SACD rereleases appear only in the
stereo format. The SACD layer of
Symphony No. 4, recorded in 1979,
and The Rite of Spring, from 1980,
underlines the format’s superiority
over conventional CD. The Cleveland
Orchestra’s performances are pre-

ance of “Ay Yi Yi Yi.” More “coun- changes, but its sound remains a defin-  Gold Circle 50007 guitar synth, baritone guitar, and  gented with startling clarity and
try” stuff like “Millie” and “It’ll Hap- itive Cuban dance-band vibe. Today, the Roland VG-8 “virtual guitar’—envel-  gunamic range. They may be “only”
pen When It’s Time” could do repertoire is seemingly limitless and VARIOUS ARTISTS op the listener in rich timbres. “Into styere o but are an engrossing experi-
country radio a favor, and Harms’ thoroughly in the service of the A Country Superstar Christmas 4 the Dream” has the same impact, as nce nonetheless

gorgeous “I Want to Sing for You” is  group's purpose, which is to lure its PRODUCERS: various Metheny, solo, performs the entra;\c— SLEL )

a simple, straightforward take on audience onto the dancefloor. Orchesta  Hip-O/UME 314 585 087 Y, ’ CHRISTOPHER WALSH
BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Biflboard, 770 Broadway, New York, N.Y. 10003
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Edited by Chuck Taylor
POP

STEREOPHONICS Have a Nice Day (3:24)
PRODUCERS: Bird & Bus

WRITER: K. Jones

PUBLISHER: Universal PolyGram Interna-
tional, ASCAP

V2 27707 (CD promo)

“Have a Nice Day" is a keen antidote
to the world's self-conscious state of
mind, as it’s an innocent, happy slice
of retro pop/rock. And apparently,
radio is hungry for just such a tonic:
Adult top 40 stations around the
country are biting at the track, which
is set to break U.K. trio Stereophon-
ics into the mainstream. The track
opens with a chorus of “ba-ba's” and
proceeds with a midtempo, guitar-
based groove that goes down easy and
provides a pleasant diversion from all
that is hard-driving on top 40 radio
these days. There’s nothing high-
falutin’ about “Nice Day,” and it's a
sentiment that we can all aspire to in
these challenging times. Taken from
the V2 set Just Enough Education to
Perform.—CT

ROCK

INVERTIGO Chances Are (3:35)
PRODUCER: Charles Fisher

WRITERS: . Leigh and V. Leigh
PUBLISHERS: Standard Music Publishing,
adm. by EMI Music, ASCAP
Forum/Atlantic (CD promo)

It's too bad Aussie pop stars Christian
Argenti (vocals) and the Leigh broth-
ers weren't around when Beverly Hills
90210 was still on the air. (Two of the
three were in Pseudo Echo of “Funky
Town” fame.) This throwback to late-
’80s’ cheesy pop would fit in perfectly
in one of the period’s adolescent
romantic comedies—but not the John
Hughes classics. Lyrics like “Some of
us made of concrete, some of us made
of sand/Everyone who hurts feels
loneliness” and “But if you find a way,
you can always carry on” unfortunate-
ly betray the mold on this cheese. The
chorus may stubbornly affix itself to
the listener's brain, but it’s doubtful
even Jason Priestley would direct the
video for this one.—ME

COUNTRY

NHELY WRIGHT Jezebel (3:03)
PRODUCERS: Paul Worley and Chely
Wright

WRITERS: M. Hummon and }. DeMarcus
PUBLISHERS: Sony/ATV Songs/Songs of
Teracel/Careers-BMG/Ourtrinity, BMI
MCA 02224 (CD promo)

After her last single, “Never Love You
Enough” wandered unabashedly into
pop crossover territory, Chely Wright
corrects her course with an impres-
sive uptempo song laced with fiddle.
Penned by hit Nashville tunesmiths
Marcus Hummon and Jay DeMarcus,
this record could be a “Jolene” for
the new millennium. Like the classic
Dolly Parton hit, this fiery track
finds a woman confronting the other
woman and fighting for her man—

ALAN JACKSON Where Were You (When
the World Stopped Turning) (4:58)
PRODUCER: Keith Stegall

WRITER: A. Jackson

PUBLISHER: EMI April Music/Tri-Angels
Music, ASCAP

Arista Nashville (CD promo)

At a time when we are all grap-
pling with our feelings in the wake
of Sept. 11, Alan Jackson has come
up with a song that expresses the
myriad emotions tied to that tragic
day. His performance of “Where
Were You (When the World
Stopped Turning)” was the high
point of the Country Music Assn.
Awards show Nov. 7, and demand
was so immediate at radio that sta-
tions were actually playing it from
VHS copies before they got their
hands on the Arista Nashville CD
promo. Country music is never
better than when one person sim-
ply sets down and pours out his or
her heart, and Jackson certainly
strikes a nerve. The lyric is so sim-
ple and yet so poignant, as he asks,
“Where were you when the world
stopped turning on that Septem-
ber day?/Teaching a class full of
innocent children or driving down
some cold interstate/Did you feel
guilty cause you're a survivor/In a
crowded room did you feel
alone?/Did you call up your moth-
er and tell her you love her?/Did
you dust off that Bible at home?”
The song is achingly beautiful and
Jackson’s delivery is heartfelt. This
is the year’s most important coun-
try single, a powerful work of art
that captures the heart and soul of
a nation in anguish; solidifying his
reputation as America’s poet of the
common man, Jackson has put all
our pain, fear, hope, and faith into
words and music. It’s a shame that
the song is not being released as a
commercial single, but it will be
on Jackson's new album, due in
early 2002.—DEP

S P OTLIG

DANIEL RODRIGUEZ God Bless
America (2:47)

PRODUCER: Tom Scott

WRITER: |. Berlin

PUBLISHER: ASCAP

Manhattan Records (CD promo)

There are enough tribute singles in the
wake of Sept. 11 to make your head
spin; for the most part, while well-
intentioned, few rise above mediocrity.
The story of New York’s “singing cop”
is truly inspirational, and his operatic
recording of “God Bless America” is a
thing of exceptional beauty. Daniel
Rodriguez has become a symbol of
New York solidarity, and he has per-

formed his stirring version of this Am-
erican standard at New York Yankees
games, as well as on The Late Show
With David Letterman, Live With Re-
gis and Kelly, Good Morning America,
Larry King Live, and The Today
Show—the kind of exposure that any
A-list superstar would froth for. Adding
luster to the recording is a spoken-
word introduction from none other
than New York City mayor Rudolph
Guliani (a hero in his own right).
Brooklyn, N.Y., native Rodriguez, who
has been singing since the age of 10
and who performed at Carnegie Hall at
17—has signed a record deal with
Capitol/EMI’s Manhattan Records,
which will release the track along with
companion song “We Will Go On” Dec.
11, with the album The Spirit of Amer-
ica following in February. Profits from
both will benefit the Twin Towers
Fund. Rodriguez’s 15 minutes look set
to continue, with upcoming appear-
ances at the Macy’s Thanksgiving Day
parade and the lighting of the Christ-
mas tree at Rockefeller Center. As to
whether this track will garner radio
play is anybody’s guess (adult contem-
porary indulged Celine Dion’s record-
ing of “God Bless America” to top 15
airplay), but this single is certainly a
stand-out in any context.—CT

AEROSMITH Just Push Play (3:22)
PRODUCER: Tyler, Perry, Hudson, and
Frederiksen

WRITER: Tyler, Hudson, and Dudas
PUBLISHER: EMI April Music, Demon of
Screamin’ Music Publishing, ASCAP/
Universal MCA Music/Beef Puppet
Music, S’"More Music

Columbia Records (CD track) 62088

In the U.K., TV commericals often cata-
pult songs into the top 40, where their
exposure on the tube is as valuable as
radio airplay. It occasionally works in
the U.S., too: Sting can attest to that
via the success of his “Desert Rose,”
which appeared in a Jaguar ad cam-
paign before mainstream radio took
the reins and turned the song into his
biggest hit in years. Now Aerosmith is
on the receiving end, as the title track
to its Just Push Play opus is now fea-
tured in three 30-second spots for
Dodge—part of a yearlong, $60 million
multimedia campaign with the long-
lived band. A recent issue of Rolling
Stone features a four-page spread with
pictures of the band interspersed with
car stuff (and consumers can even nab
a free copy of the ad as a poster by log-
ging onto Dodge’s Web site}. Some
may protest that this has little to do
with rock’n’roll, but these days, who
can argue with success? According to
Columbia, album sales have increased
30% since the ads began airing. Where
the story gets interesting is that Aero-
smith already has another single at
mainstream rock radio, “Sunshine,”
which has hit No. 23 on the chart five
weeks into its release. “Play” would be
a curious choice for a single without
the Dodge link, though a tight 3:22
radio edit keeps it from wandering too
far from the focal point, which features
your standard grimacing guitars and
raucous Steven Tyler vocal leading the
rush. This is one to watch as radio
becomes less supportive of full-bodied
playlists, and alternative media outlets
become as much necessity as a nod to
pure commerce.—CT

but while “Jolene” left Parton beg-
ging the temptress to release her
man, “Jezebel” finds Wright passion-
ately staking her claim and boldly
confronting her competition. It’s a
sassy, energetic performance echoing
the engaging vocal personality that
helped Wright's previous hit, “Single
White Female,” garner attention.
The production is an appealing
fusion of contemporary country and
traditional elements. Country pro-
grammers looking for a strong,
uptempo track (and who isn’t?) will
quickly embrace this.—DEP

DERYL DODD One Ride in Vegas (4:13)
PRODUCERS: Chip Young and Blake
Chancey

WRITERS: B. Beavers and D. Dodd
PUBLISHERS: Set the Hook Music, BMI;
BMG Songs/Keabo Songs, ASCAP

Epic 32776 (CD promo)

Deryl Dodd is one of the more affect-
ing traditional country vocalists to
appear over the past several years. He
achieved recognition for previous sin-
gles “That’s How I Go to Memphis”
and “The Bitter End” before health
problems sidelined his promising
career. He returns to country radio

with this fine rodeo number, which is
featured on Epic’s Dancin' With
Thunder, the Professional Bull Riders
Assn. concept CD. The track kicks off
with a stately fiddle intro before
Dodd’s earnest vocal begins painting a
portrait of a 17-year-old rodeo hopeful
looking for that one glorious ride in
Vegas. The final verse reveals a two-
time champion now settled on his
own ranch, “but he'd trade it all for
one ride in Vegas.” Good rodeo songs
are always welcome on country
playlists, and this is among the better
recent offerings. It’s a solid song with

skilled, understated production that
lets Dodd’s vocal talents shine. Here’s
hoping that it’s the first of many pages
in this second chapter from a gifted
singer/songwriter.—DEP

DANCE

ROSABEL WITH JENNIFER HOLLIDAY
And | Am Telling You I'm Not Going (3:44)
PRODUCERS: Rosabel (Ralphi Rosario +
Abel Aguilera), and Craig J. Snider
WRITERS:T. Eyen and H. Krieger
PUBLISHER: Dreamgirls Music, ASCAP
REMIXERS: Rosabel, Benny Maze, Mad
Maks, and Junior Vasquez

Tommy Boy Silver Label 2251 (CD promo)
Anyone over 30 who has ever exhibited
appreciation for the artist type known as
the diva surely knows the throwdown,
show-stopping ballad “And [ Am Telling
You I'm Not Going™ from Jennifer Holli-
day and Dreamgirls back in 1981. The
song even accomplished the rare feat of
crossing from Broadway to the main-
stream, spending a month at No. 1 on
the R&B singles chart and reaching No.
22 on The Billboard Hot 100. Here, it
gets the millennjium treatment with a
slew of new, uptempo dance mixes from
Ralphi Rosario, including an absolute
melodrama-drenched new vocal from the
evergreen diva herself. Rosario’s classic
house radio edit would do fine, but there
are further temptations, like the full-
length Rosabel Anthem Mix and the
Junior Vasquez earth club anthem, both
of which will wear you out. So many
songs that have been rehashed over and
over again feel wearier with each re-
working. This is the exception.—CT

CHRISTMAS

CHRISTINA AGUILERA The Christmas
Song (Chestnuts Roasting on an Open
Fire) (Thunderpuss 2000 Holiday Remix)
(3:59)

RCA 65900 (CD promo)

PATSY “Kid” Santa Claus/Happy Holly-Day
(3:21)

Roperry 2255 (cassette single)

Contact: 212-371-4142.

PERRY PAYNE Santa Claus Won't Get Lit
Up (At the Trailer Park This Year) (no tim-
ing listed)

Hometown Productions 214 (CD single)
Contact: 212-795-7278.

FOURPLAY The Christmas Song (With
Vocals by Eric Benet) (3:59)
Warner Brothers 4273 (CD promo)

JOI CARDWELL My First Christmas With
You (no timing listed)

EightBall 050 (CD single)

Contact: 212-337-1200.

MARTINA McBRIDE O Holy Night (3:39)
RCA 4688 (c/o BMG) (CD promo)

KENNY ROGERS WITH WYNONNA JUDD
Mary, Did You Know (3:51)
Magnatone 108 (CD promo)

SHAWN COLVIN Wish You Were Here
(no timing listed)
Columbia 7937 (CD promo)

TRANS-SIBERIAN ORCHESTRA Christmas
Eve Sarajevo (3:24)
Lava/Atlantic 6928 (CD promo)

cu“]’nln"]’nns- Matt Eizweig, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists.
® PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format, CRITICS’ CHOICES (%): New releases, regardiess of chart potential, highly recommended because of their musical merit. Send review copies to ChuckTaylor (Billboard, 770
Broadway, 6th fioor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

22

www.billboard.com

BILLBOARD DECEMBER 1, 2001




THE BILLBOARD SPOTLIGHT

BY BRYAN REESMAN

With the multi-platinum explosion of bands like Papa Roach, Staind and Linkin Park, the economic and

artistic divide between major and independent labels has been widening. While the majors are jumping
on the nu-metal bandwagon, indies have been championing both classic metal and cutting-edge under-
ground groups and generating sales that, while not as massive as current chart-toppers, prove that there
is a growing audience for myriad forms of hard music. The indie challenge? Staying afloat in an increas-
ingly competitive retail market that prefers multimillion successes to modest-selling indies. And while the
majors may not always be scouting out the next big thing, they occasionally catch on to something, such
as Epic Records has with black-metal giants Cradle of Filth.

While there are indies pursuing the nu-metal dream, the most prominent ones explore multiform musical alterna-
tives. Odin Thompson, president of Napalm Records America, observes that, to find their niche, indies often special-
ize in subgenres, like his label does with goth metal, or “simply release a very large volume of CDs across the metal spec-
trum,” like Century Media. When it comes to nu metal, Napalm’s approach, Thompson says, “is to sign exclusive North
American marketing and distribution rights for Europe’s leading independent nu metal labels, like we've recently done
with Spanish Locomotive Music. This way, we can develop and release high-quality nu-metal artists while we contin-
ue to focus our main efforts on releasing and developing metal artists from the extreme metal subgenres, as well as
classic-metal artists.”

“While we would all love a piece of the action and sales that some of these major-label nu-metal bands are receiving,
I don’t feel we necessarily cater to the same audience,” remarks Marco Barbieri, VP/GM of Century Media. The Cen-
tury family now includes North American offices and distribution for German labels Nuclear Blast and Noise Records,
U.S. distribution for InsideOut America, and domestic and import mail order. “[Our] labels appeal to a niche/
underground audience that the majors are not satisfying. These kids either crave the old-school bands
and traditional sounds or want fresh, exciting alternatives to what’s popular in mainstream metal,
whether it's the whacked-out and technical craziness of bands like Candiria and Meshuggah or the
brutal strains of heavy bands like Krisiun and Immortal.” Such niche bands often attain sales in
the tens of thousands of units.

INDIES GET AGGRESSIVE
As the Century family shows, diversification can be a key component to indie success. Relapse
Records has the Release sublabel to handle both avant-metal and ambient music that can appeal
to some of its core audience. Screaming Ferret Wreckords co-owner Tim Klukos also runs Mayhem
Continued on page 26
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“Ann.

And Thrives on Alienation, Br@king through The glass ceiling

of rock is D_roving pifficult fFor Many women.

ven in the supposedly
Eenlightened 21st century,
the perception endures
that girls can’t rock, particularly
in the traditionally testosterone-
ruled realm of hard music,
where female bands are rare and
girl fans, if not exactly ignored,
aren’t being catered to, either.
“I’'m not saying it’s right, but
that’s how it is. I've worked with
female bands,” says Concrete Mar-
keting president Bob Chiappardi,
who signed the short-lived Sexpod
to his Slab imprint at CMC Inter-

BY GERRI MILLER

into Portrait/Columbia act Spike
1000’s marketing plan. “We don’t
focus on the point that I'm
female,” says vocalist Shannon
Harris. “[But] it’s the one factor
that has kept people away from us.
If the music i1s good, why would-
n’'t people buy it regardless of the
fact I'm female? There’s a taboo
with hard rock. Over the years,
women have been looked at as
objects, and that hasn’t changed.”

Nevertheless, Harris notes an
“extremely positive” response to
her band’s performances in sup-

Halfcocked

national. “Certain fans were open
to it, but more traditional fans
were not. It was harder to get
radio airplay and access to all the
avenues you needed to buy into.
It’s not an easy road to travel, but
it’s not easy for any band. But so
few female bands want to be in the
genre and step up to the plate
that, when they don’t make it, it
stands out like a sore thumb.”

READY TO ROCK

Artemis Records act Kittie,
whose debut, Spit, has been certi-
fied gold, is the most successful
female band in modern metal, but
the label doesn’t specifically mar-
ket to young girls. “I don’t think
you need to be gender-selective,”
says Artemis’ Michael Krumper.
“With this music, what’s impor-

tant is what the band, and fans of

the band, feel is credible.” Metal
magazines, metal radio and
MTV2 are targeted, but fashion
and teen magazines are not. “I'he
true metal fan isn’t going to look
for them there,” he adds.
Similarly, gender doesn’t figure

port of its debut album, Waste of
Skin, and “that keeps me going,”
she says. “Unfortunately, radio
hasn’t jumped on the bandwagon.
If we're not going to get that sup-
port, then we’ll continue to build
a fan base and, eventually, they
won'’t be able to ignore us.”

Sarah Reitkopp, vocalist for
Megatronics/DreamWorks band
Halfcocked, notes that her band
has existed in several evolving
mixed-gender combinations. “It
didn’t matter. It was just about
the music. It wasn’t till later, as we
were trying to move up, that we
realized there was more resist-
ance. It wasn’t from the fans—it
was from the industry. People are
still hesitant,” she says. “It’s still a
boys’ club. You'd think people
would be over it by now, but
they're not. The bands that are
being played on the rock stations
now are all male.”

Reitkopp takes pains to convey
that she’s neither grumbling
about her band or label nor
standing on a feminist soapbox.
“It’s not like we’re going out

there to prove we're women and
we can rock. Whatever! We just
want to play music and want the
same chance everyone else has.”
Artemis’ Krumper, though con-
fident in Kittie’s continned appeal
thanks to “tremendous growth”
on its second release, Oracle, notes
a change in the hard-music zeit-
geist that tends to alienate the
female audience from bands of
both sexes. He says, “Bands used
sex appeal to reach women [in the
"80s], but now that’s not happen-
ing. I think that’s because a lot of

the attitude that’s developed in nu
metal comes from hip-hop. That
macho attitude, which alienates
girls, has made its way into
metal.”

LOOKIN’ GOOD
FOR THE LADIES

While Chiappardi agrees that
the “angst and alienation” pro-
jected by many metal bands leave
“very little for women to relate
to,” he offers exceptions such as
Korn, Linkin Park, Kid Rock and
Ozzy Osbourne, who express
emotions in their music that
appeal to women. “As long as the
bands show something other than
just pure anger, females will be
attracted,” he says. “And there are
still bands that are very conscious
of fashion, which attracts women.
If the artist is conscientious of
image, if the videos are stylized, it
will be attractive to the female
population. I think a smart artist

can attract both audiences.”
Beautiful Creatures, one of the
more fashion-conscious new
hard-rock bands, doesn’t specifi-
cally target females, but vocalist
Joe LeSté acknowledges the
Continued on page 33

INDIES VS. MAJORS
Continued from page 23

Productions, which handles both
studio production and live book-
ings in the New England area.
“They all go hand-in-hand,” says
Klukos. “I started the production
company to get my [label’'s] bands
more shows.” He also stresses
that it requires a careful balanc-
ing act between ventures to avoid
spreading oneself too thin. Fur-
thermore, most indie metal labels
offer domestic and import mail-
order services, which increases
profiles and profits.

On a larger scale, in the wake

of the multi-platinum success of

the Korns and Limp

director for Big Daddy Distribu-
tion. “The best way to maintain
a strong presence at retail is by
booking positioning programs
such as listening posts and end-
caps with the major chains. 1
think a grassroots campaign—
[especially] street-team market-
ing—is very important in creat-
ing awareness for the product as
well.

“I think the most important
guideline in developing any new
act is to orchestrate all the key ele-
ments to hit at the same time,
usually on or just before the
street date,” Poland continues.
“An ad in and of itself in a maga-
zine does not usually equate to
sales. Spins on a cer-

Bizkits of the world,
major labels have
less interest in artists
who “only” sell
100,000 or 200,000
units. That’s where
larger indie labels
come into play. In
such a context, the
multifaceted Sanctu-
ary Group has cer-
tainly positioned
itself to be an inde-

tain station don’t
always equate to
sales. When all the
elements are hitting
the consumer from
different angles—
radio, press, adver-
tising, touring, street
marketing and
word-of-mouth—at
the same time, and if
the release is good,
then they stop and

pendent force to be
reckoned with.
Combining its man-
agement, booking
agency and record
labels into a unified
U.S. and European
venture, it has
become home to
classic artists who
maintain devoted
followings and a
place for new artists
to develop.

“At Sanctuary, you
are going to get a
focused approach,
where the emphasis
is on what is right
for the artist’s career and integri-
ty,” declares Merck Mercuriadis,
CEO of the Sanctuary Group.
“The majors find it difficult to get
the details right, whereas, for us,
it is the key to our success. We set
goals, and we do not give up until
we have achieved them. The
worst acceptable result is that we
come away with another oppor-
tunity to go back after it again.
The two-week window of oppor-
tunity is of no interest to us. The
window of opportunity at Sanc-
tuary never closes. In the last
year, we have been able to sign
Megadeth, Queensrjche, Min-
istry, Gravity Kills, the Rollins
Band and Biohazard, and the
opportunities to work with the
greatest bands in the world
increase every day.”

KNOWING THE AUDIENCE
Not every indie label is lucky
enough to have veteran artists on
its roster. For smaller companies
with tighter budgets, inventive
measures are necessary. “As an
independent label, it’s very diffi-
cult to compete with the majors
for product placement at retail,”
remarks Chris Poland, president
of Eclipse Records and marketing

Bob Chiappardi (top),
Jordan Schur

say, ‘Maybe I should
buy that.””

Bob Chiappardi,
president of Con-
crete Marketing,
points out that the
key to promoting
indie releases and
maximizing their
sales iIs to know
where one’s audi-
ence lies. “The beau-
tiful thing is that
there are real con-
centrated pockets
where we know
wlhat stores are
going to sell well, we
know what stores
will do promotions,” he remarks.
“So, instead of having to hit 1,500
stores, we know the right 500 that
are going to sell the lion’s share.
We know which markets are
going to sell the music. We know
how to tie in the tour with the
sales of the records. We know the
music outlets and the radio sta-
tions. OQur guys [know how] to
bring Iron Maiden to No. | at
metal radio, beating out nu-metal
bands.”

TEAMING UP

Metal indies have also recog-
nized the importance of working
together, particularly in the con-
cert arena.

“We’ve done a lot of package
tours, and they’'ve done really,
really well,” reports Brian Slagel,
CEO of Metal Blade Records. He
says that last April’s Spring
Breakneck Tour, which included
label artists Cannibal Corpse and
Lamb of God, as well as Dimmu
Borgir, Soilent Green and the
Haunted, pulled in an average of
1,000 people for each of its 35
dates. Every venue was “90% to
100% packed,” he says, and Can-
nibal Corpse didn’t even have a

Continued on page 32
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Dante Bonutto has been involved in
the British metal scene for move than
20 years as a journalist, broadcaster,
commentator, manager, independent-
label entreprenens, major-label con-
sultant and, most notably, a fan. 1le
has been deputy editor of Kerrang!,
editor of Metal Hammer, founding
editor of RAW, and currently writes
Jfor Classic Rock magazine. He has
hosted the Radio One Rock Show,
the Power Hour on the Music Box
channel and currently presents a
maonthly radia show for TolalRock. Ile
has worked in AR for LastWest and
is now a consultant ai Universal
Music International in London. He
also helps manage Sweden’s Backyard
Babies and runs his own independent
label, Infernal.

onnox—Given the linch-
I pin role played by U.K.
heavyweights Free, lLed

Zeppelin and Black Sabbath in
the global development of hard
rock and heavy metal, it is dis-
appointing to note that the link
between these late-"60s/'70s
groundbreakers and the Brit-
rock scene of today appears lit-
e better than slight.

This is not to imply that our
“nu-breed” outfits are either light
on material or short on drive. Iar
from it. Riff for riff, 1 have no
hesitation in saying that the U.K.
has as much raw rock talent to s
name as any other country in the
world, including the United
States. The problem here isn’t
directly related 1o the bands
themselves; it has more to do with
the fact that (at the corporate
level, anyway) there continues to
be an intrinsic lack of opportuni-

o0

——

BRIT ROCK:

one vereran’s view on
the fall And rise of The
U.K.’S Hard-MusIc scene

ty and encouragement for music
of the weightier kind—despite
the fact that interest in the genre
from fans and media has never
been greater.

1 should point out that, at this
stage, the argwment 1 am about
to advance is one that 1 have been

honing in the pubs and clubs of

London for as many years as |
can remember. In other words,
the decline of the U.K. as a lead-
ing rock and metal force isn’t
something that’s happened
overnight. The signs have been
there for awhile, and while oth-
ers like myself with a lengthy
involvement in the genre—as
commentator, manager, major-

BY DANTE BONUTTO

label consultant and
indie entrepreneur—
have been tolling the
warning bell on an
almost daily basis, it
has now come to the
point where the
large-scale infrastruc-
ture required to sup-
port the Sabbaths of
the future is no
longer in existence,
or at best is showing
serious signs of neg-
lect.

HEART OF THE MATTER
lor the young U.K.-based rock
fan with an interest in buying

s America RERDY for POWER METAL?

Although Worldwide Sales Are On The Rise, This Melodic Subgenre
Has Yet To Be Embraced By The States. BY BRYAN REESMAN

nleashing stampeding double-bass drums,

monster riffs and grandiose neo-classical

keyboard sounds, European power-metal
bands have spearheaded a musical renais-
sance over the past few years.
from veteran rockers like Judas Priest, lron
Maiden, Helloween and the original incarna-
tion of Yngwie Mahusteen’s Rising Force, this
bombastic metal movement, which is focused
in central Europe and, particularly, Germany,

has sent shockwaves through the under-

Taking cues

ground and produced hordes of new bands.
While groups like Blind Guardian, Gamma
Ray and Stratovarius are not well-known in
America, worldwide they can sell between
150,000 and 300,000 units per album, and
they generate strong ticket sales when touring
Europe and Japan.

“Since Hammerfall's debut album [in 1997]
and the huge success they had, power metal has
been on a real upswing,” reports Limb Schnoor,
president of Limb Music Products & Publishing

in Germany. “A lot of older bands, such as
Saxon, Dio, Jag Panzer and Grave Digger, have
had a lot of renewed success, [while] a new gen-
eration of bands has appeared and is very suc-
cessful—bands like Nightwish, Edguy, Freedom,
Call, Angra, Primal Fear, Sonata Arctica and

Rhapsody.”

ROOTED IN TRADITION
Such enthusiasm has begun filtering into the
American metal underground, where shipping
sales figures have been rising. They may not be
at major-label levels, but the numbers indicate

there is a growing audience hungry

for epic

melodic metal. Some of the genre’s key bands
include Iced Earth (60,000 shipped of its latest),

Continued. on page 34

Dante Bonutto

records, tickets and
T-shirts from the
hottest new names in
the press or on the
Web, it is almost cer-
tainly the bands from
across the Atlantic
who will be hitting
home the hardest.
Why? Because the
quality of their
albums, from the
presentation right
through to the pro-
duction and the play-
ing, tends to be of a higher stan-
dard. This, 1 have to admit, is
true. Then there's the whole visu-
al side to be considered.

With the onset of grunge in the
early '90s, the entertainment
aspect of rock suddenly became a
thing of the past, but now that the
words “image” and “stage show”
are once again being used in a
positive sense, it is very much the
American acts that are reaping
maximum benefit. So, is it possi-
ble for there to be a U.K. equiva-
lent to the highly visual Slipknot,
an American act whose total
album sales here have ballooned
to the 400,000 mark? In theory,
yes, of course. In practice, 1
would say not. Now we're getting
to the heart of the matter.

I'rom a cultural as much as a
musical perspective, it is way cool-
er and more likely to be both
impressive to peers and upsetting
to parents for the trend-conscious
U.K. rock fan to be seen wearing
a’lI=shirt pertaining to U.S. heav-
ies such as Limp Bizkit, Slipknot
or System of a Down as opposed

to an up-and-coming outfit of

local origin.

In a pure rock'n'roll sense, it’s
fair to say that Sweden has been an
mfluential market of late, with the
Backyard Babies and the Hella-
copters now both signed 1o major
worldwide deals (BMG and Uni-
versal, respectively). But, when it
comes to music of a cutting-edge
nature, the expectation is that the
next big thing will be draped in the
Stars and Stripes.

As mentioned earlier, this isn’t

a situation that has come about all
of a sudden, but with the major-
ity of label-stafters who had a feel
for music of this ilk having fallen
victim to U.K. corporate pruning
over the past few years, it’s difli-
cult to see how things are going
to be swung around—especially
as current A&R policy tends to be
more concerned with exploring
the potentially quicker returns of
pop.

THE UNDERGROUND

The ironic thing here, of
course, is that hard rock/heavy
metal is actually well suited to the
major-label machine in that it’s
not really music to be made in the
bedroon or the budget studio.
Certainly, advances in digital
technology have had a liberating
effect on the guitar-led opus as
much as any other, but, general-
ly speaking, rock albums of inter-
national appeal are made by
proven producers in well-stocked
studios, then mixed and mas-
tered by the best that money (and
points) can secure. Add to this the
marketing and tour support
costs, and you're already talking
about a level of investment that
will require the act in question to
break markets above and beyond
the U.K. in order to stand any
chance of recouping.

In this respect, the U.S. is very
much the jewel in the crown, but
tracitonally it has been hard for
groups from this side of the pond
to overcome a system that, in
terms of money and logistics,
makes it easier for American
labels to directly sign and develop
American acts.

Londoners Bush might contin-
ue to live in the U.K., but there
can be no doubt that their link-
up with the U.S. label 'Trauma
back in the belly of the "90s was
the move that made it possible for
the group to develop in that mar-
ket as dramatically as it did. Sign
to a U.K. company and chances
are you'll be required to stack up
at least some results at home
before looking further afield,
which is no simple task in a coun-
try where rock music continues
to exist on an essentially under-
ground level.

This fact, when placed along-
side the others mentioned, means
that most of the time and money
being put into the current U.K.
rock scene can be traced back to
independent quarters. In the
same way that the explosion of
punk in the late "70s gave rise to
a host of small labels putting out
seven-inch singles and fanzines
and generally stoking up the
market, so the U.K. can now
boast a healthy underground net-
work with companies such as
Dream Catcher, Copro, Visible
Noise, Infernal [B()null().s label]
and Green Island giving bands
the chance to make a record and
leave a mark.

HOMEGROWN HEROES
Indeed, not since the carly "80s
and the so-called “new wave of
Continued on page 33
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INDIES VS. MAJORS

Continued from page 26

new record out. The numbers
certainly surprised pro-
moters. “lt was ex-
tremely successful,”
says Slagel, “so we're
going 1o do it every
year now. We'll take one
of our bands and work
with the other metal
labels to put together a
nice package tour. It’s
heen really important
for us to do that. Those
are the tours that do
the best these days.”

Relapse Records
oflers an annual Cont-
amination label tour,
and there are several annual
metal fests nationwide where
cortpanies bring their product to
reach new fans. And, if they're
lucky, indie bands can land slots
on bigger tours, such as Iced
Larth recently did on Megadeth’s
tour.

While nu metal rules the roost
these days, there was a time when

GAMMA RAY
N®World Order.
»

. £
-

i1, too, was underdevceloped. jor-
dan Schur, president of Geflen

Records and owner/founder of

Flip Records, started Flip back in
1994 with $2 million in capital,
although he eventually needed
new investors to keep things
alloat. After Limp Bizkit scored
big with its Interscope-distributed
debut, Schur cut deals with
majors for each ol his individual
bands—Limp Bizkit with Iater-
scope, Big Hate and Cold with
A&M, Staind with Elektra and

——— | _

Dope with Epic—but required a
50/50 partnership so he could
maintain control of his product.

le did not want his projects—

which he worked hard to build
up via touring and street-tecam
marketing—to be swallowed up
by the major-label system.

Many will argue that Flip is not
indie at all, but the philosophy
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behind that company can apply
to smaller labels. “My focus was
always toward getting in early,
being able 1o jump on something,
becoming the champion,” says
Schur. “My motto at Flip 1s
“T'hink like an independent, act
like a major.” There is never any-
thing wrong with acting like a

major. The independent side ol

it coes from getting in early and
giving the kind of service and
focus that otherwise doesn’t exist,
or used to not exist, at majors.

I brought that vibe here to
Gellen/Interscope.”

MAINTAINING TRADITION,
BUILDING PROFILES
Schur’s motto also applies 1o
the American branch of Road-
runner Records, which was

recently purchased by Island Del
Jam alter surviving for nearly two

—

decades as an indie. Given the
label’s shift from classic metal and
thrash to modern metal acts like
Fear Factory, Coal Chamber and
Slipknot over the past decade, the
move is no surprise. Most metal
indies have not sought to com-
mercialize, but rather 1o maintain
tradition as well as expand
boundaries with cutting-edge
bands.

One such company is SPV, a
major Luropean indie distributor
bascd in Germany that has been

attempting to build its North
American profile through a “pure
distribution deal” through DNA.
“We want to build it from the
ground up, with a very solid
foundation, without losing any
money at this stage,” reports SP\
managing director and founder
Manfred Schiitz, whose latest
worldwide signings include

Sign Of The Winge‘r_

.

MEZARKABUL
Unspoken

-
-

Mercuriadis and Brian Slagel

Blackmore’s Night and Motor-
head. “We're in the process of set-
ting up licensing dcals with
majors for some titles, which is
the next step for us in building
the profile ol SP\ as an interna-
tional label in the States.” The
company champions old-school
metal while also attempting to
develop young rockers like Virgo
and Thorn Eleven.

It scems that the ultimate nns-
sion of many North American
metal indies is to releasc as much
music as possible while
attempting to develop
bands and cultivaie
careers. Naturally, one
can only go so far on a
lmited budget, bui
through rargeted pro-
motions and touring,
smaller labels can raise
awareness ol thenr artists.

“We are in a business
of discovering new
exciting groups with a
tremendous amount of
potential and working
with them to become
an even better and
greater band,” states Century's
Barbieri. “1 would love to sec
some ol these bands graduate 10
a major label, as I recognize
there is more money, stalt, con-
nections and power at the major
companies. And, ultimately, that
is sometimes what 1s necessary to
really break a band into the
mainsiream.” B
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BRANDED FEMALE
Continued from page 26

appeal of “a bunch of skinny
dudes” playing music with “a
strong sense of decadence and
sexual undertones. Girls tend to
feel sexy when they’re listening
to us. If you look good

tion was Durst’s idea and notes
the potential danger of niche
marketing other than “when a
demographicis lacking. I'm very
careful not to manipulate it or
point it out in any way,” he says.
“I don’t think that’s particularly
credible, and I don’t think that’s

Tish Ciravolo, a musician and
mother of two girls, launched her
line of pink, yellow and blue
flower-shaped guitars to give girls
a fun alternative to the usual
piano and clarinet, which she
learned to play as a child. At 3/4
scale with a slim neck, the instru-
ments have caught the

and girls want to see
your band, guys will fol-
low,” he says.

Other bands have
needed a little marketing
help to attract females, at
least initially. Jordan
Schur, president of Gef-
fen Records and founder
of Flip Records, home to
Limp Bizkit, Staind and
Cold, describes an excep-
tion to his usual policy of
not specifically targeting
the female audience.

O

o
8:

eye of adults and profes-
sionals as well. Madonna,
Gwen Stefani, Susanna
Hofls and Pamela Ander-
son have Daisy Rocks, as
do Dean and Robert
Del.eo of Stone Temple
Pilots. “It’s great for
name recognition,” says
Ciravolo, who lacks the
budget for advertising,
“but the idea is to get it
into the hands of 8-, 9-
and 10-year-old girls.”

“Limp Bizkit was consid-
ered very hard, very
abrasive, but we knew Fred
[Durst] could sing and that there
were real melodies. They were
getting a lot of young men, but
they wanted girls to feel they could
come to the shows, feel comfort-
able and get into the music. So we
did the Ladies’ Night in Cambo-
dia tour, letting girls in for free. It
enabled girls to experience the
band at a very early stage, and that
really changed the male/female
ratio at the shows. It changed the
whole demographic of the band.”
Schur stresses that the promo-

Spike 1000

doing a service to the band.
Artists are in the best position to
realize where their audience lies
and how to reach that audience.”

GUITARS FOR GIRLS

But even if labels aren’t specif-
ically marketing to girls, Web sites
like estrogenmusic.com and
femalemusician.com, programs
like the Rock’N’Roll Camp for
Girls (held in Portland, Ore., this
past August) and companies such
as Daisy Rock Guitars are doing

just that.

Ciravolo, perpetually
“never taken seriously as
a female” at music stores
as a customer, Now encounters
resistance from dealers on the
sales end. “I'm still fighting the
battle,” she says. “I say, Just buy
one and stick it on the wall.” They
do, and they’re surprised [it sold]
and they order two more.” Ciravo-
lo, who has often dealt with the
assumption she’s shopping for her
husband, says she is “trying to
change society’s idea. I'm not say-
ing that girls are better than boys.
I just want girls to have the oppor-
tunity to pick up a guitar and have
it be a normal thing to do.” W

BRIT ROCK
Continued from page 30

British heavy metal” has the
domestic scene been quite so
buoyant. In fairness, the majors
do have a couple of recent sign-
ings to their name—Skindred on
BMG and Hundred Reasons on
Columbia—but, given the wealth
of talent out there, these now
appear very much as exceptions
to an ever-stiffening rule.
Taking the tried-and-tested
independent route at the
moment, and all the more deter-
mined for it, are Raging Speed
Horn, Lost Prophets, Miocene,
Charger, Onedice, Defenestra-
tion, Huge Baby, Breed 77,
Earthtone 9, PDHM, Mahu

Modo and SikTh. While none of

these bands have the cash or the
clout yet that a corporation can
provide, their independent status
in the U.K. may actually make it
easier for them to find a U.S.
label sympathetic to what they are
trying to achieve.

Following a flurry of A&R
interest in the U.S., Lost
Prophets, whose debut album,
The Fake Sound of Progress, was
released in the U K. late last year,
are now signed to Columbia
Records in the U.S. and the pres-
tigious Q Prime management
company, with a freshly remixed
and remastered version of Fake...
to their name. It’s an exciting
development, certainly, and one

that could well encourage other
U.S. A&R executives to look to
the U.K. as a viable source of rock
talent.

In this respect, U.S. producer
Ross Robinson (Slipknot, Amen,
Korn) is somewhat ahead of the
game, having made homegrown
hopefuls Vex Red the first sign-
ings to his own [ Am label. There
is now a healthy number of U.K.
outfits with the style and sound
to grow beyond their own back-
yard.

Among the likeliest contenders
is LLondon four-piece Miocene, a
young band signed to my own
Infernal label, who has as much
regard for the paranoia of Tricky
as the emotional power of Tool.
The debut mini-album, Refining
the Theory, is well worth spending
quality time with, as are the cur-
rent releases from Corby’s Rag-
ing Speed Horn (the epony-
mously titled album on Green
Island/Z’T°T), Stoke’s Charger (/n
the Foul Year of Our lLord on
Undergroove) and Watford’s
SikTh (the two-track “Hold My
Finger”/“Such the Fool” demo).

All of these groups, in addition
to having a strong feel for heroes
past, are living, breathing proof
that having your back to the wall
isn’t always a bad place to be.
Let’s just hope that this newest
wave of British heavy metal
proves as internationally influ-
ential as its illustrious predeces-
sor.
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POWER METAL
Continued from page 30

Blind Guardian (22,000), Gamma
Ray (16,000) and Hammerfall
(15,000), while veteran act
Manowar (30,000) may experi-
ence a new sales surge with its
next opus. Beyond regular indie
purveyors like Century Media,
Nuclear Blast and Noise, other
U.S. labels are power-metal hun-
gry, including Koch (with Lost
Horizon), Spitfire (with Dragon-
lord) and InsideQut America
(with Evergrey and Silent Force).

Part of the struggle in breaking
power metal in the U.S. is its per-
ception as sounding retro. “The
thing that always bothers me
about non-power-metal fans is
that, when they hear a new
power-metal band, the common
response is, ‘That sounds so
’80s,”” says Matt Bower, head of
publicity for Century Media
Records and director of North
American operations for Noise
Records. “No, that sounds like
what would have happened if
bands from the ’80s were allowed

to grow and develop. Anyone
who really knows music cannot
say that there was a band in the
'80s that sounded like Blind
Guardian.”

Another hurdle power metal
has to overcome in the U.S. is the
missing cultural factor that makes
bands like Kamelot and Strato-
varius so appealing to European
youth. “I think a lot of it has to
do with the imagery and the lyri-
cal content, and the fact that a lot
of time it’s rooted in historical tra-
dition,” remarks Virgin Steele
front man/composer David
DeFeis. “I've been saying this for
years: Power metal is the classical
music of the 21st century. [Euro-
peans] are more exposed to clas-
sical music, classical ideas and
classical architecture, so I think it
resonates more [there] than it
does with American kids.” Sword-
and-sorcery sagas, for example,
are more venerated there, while
they are reverently lampooned
over here by American acts like
Tenacious D.

“Europe has held on to a cer-
tain amount of idealism that’s
been stripped away from Ameri-
ca and the U.K.,” observes Jim
Pitulski, managing director for
InsideOut America. “We're into
this reality thing—keepin’ it real,
keepin’ it to the street.” He notes
that that attitude has spilled over
from hip-hop to the rap-metal
and nu-metal movements. “In
Europe, they still hold on to those

ideals that there is something big-
ger and better to aspire to,” he
adds. “As we get more and more
tired of constantly hearing bad
news and bleak reality, I think
we’'re going to start turning
toward more fantastic, bigger
things in our entertainment.”

HEAVY-METAL OPERAS

Schnoor points out, “Euro-
peans have a very good press
scene.” Their print media carries
more weight then it does in
America. “There have always
been a lot of big and very profes-
sional metal mags and fanzines,”
he says. “Metal fans—especially
those in Germany, Italy, Spain,
Greece and France—go crazy for
classy, melodic speed metal. It’s
been like that for decades. Euro-
pean metal fans are very loyal to
their music tastes, almost to the
point of being fanatics. Even
older metal fans still listen to old
faves and are interested in what
newer bands are doing.”

The European audience is also
more open to radical reinven-
tions. Take Therion, a Swedish
band that literally combines clas-
sical and metal musicians with a
symphonic sound for modern
times. There’s also veteran New
York act Virgin Steele, which has
popularized the heavy-metal
opera. DeFeis wrote music for
two such operas, Kiytaimnestra
(released on an album as The
House of Atreus) and The Rebels

(adapted from the Marriage of
Heaven and Hell and Invictus
releases), both of which have
been performed dozens of times
since their original runs at the
500-seat Landes Theatre in
Memingen in southern Germany.
While acts like Avantasia and
Ayreon have written their own
operas, DeFeis is the only one to
have translated it to the stage.
The shows have garnered Virgin
Steele press in major newspapers
and opera publications that
would normally not cover metal.
Despite the genre’s strong Ger-
manic presence, not every power-
metal band is exclusively keyed
into its Teutonic metal roots.
“Musically, we are far more
inspired by Queen, Jethro Tull
and Gentle Giant,” reveals Blind
Guardian front man Hansi
Kursch, whose band is signed to
Virgin worldwide outside the
U.S. “Overall, we adore their
seemingly unlimited abilities to
do whatever they want to do
without denying their roots.
Whenever you listen to one of
their songs, you immediately
know it’s one of their tunes,
although it may be structured
completely different or consist of
atypical elements compared to
what they have done before.” In
fact, it could be said that Queen—
with its elaborate harmonies and
larger-than-life sound—was the
original power-metal band.
Pitulski contends that power

metal has yet to be properly
defined. While many fans and
critics would agree that the
speed-laden, symphonic sound
has become a prototype for new
bands, artists like Blind
Guardian, Brainstorm, Running
Wild, Grave Digger and Iced
Earth shirk keyboards and strive
for a more brutal, but equally
epic, sound. Then there is
Nightwish, a Finnish group that
combines operatic female vocals,
classical keyboards and darkwave
aesthetics into a beguiling mix.

“I think the umbrella’s going
to keep opening wider to enve-
lope more and more subgenres,”
Pitulski predicts, referring to the
goth and progressive bands that
are crossing over to the power-
metal domain. “I've got a feeling
you're going to see bands that are
more in the middle borrowing
from the darker side. I definitely
think that’s what Evergrey’s done
[with its latest album].”

So, could power metal break
through to a wider American fan-
base? “If the music itself had a
chance to breathe and be heard,
then I think people would get into
it,” says DeFeis, observing how
many young American bands
share a musical bond with Euro-
pean power-metal groups. “Those
traditional [metal] elements creep
in [with] bands like Staind and
Fuel. It’s a different thing that
they’re doing, but it isn’t so far
removed from the tree.” B
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R&B/HIP-HOP

‘Music’ Makes Nate’s Statement

Elektra Rapper Showcases All-Star Lineup On Sophomore Album

BY WES ORSHOSKI

NEW YORK—West Coast hook mas-
ter Nate Dogg has never strayed too far
from the spotlight since “Regulate”—
the singer’s 1994 hit with Warren G—
introduced a hip-hop nation already
smitten with the laid-back feel of Dr.
Dre-fashioned rap to the duo’s even
smoother G-funk sound.

But Nate says business started to
get pretty intense about a year ago,
shortly after Rawkus released Lyri-
cist Lounge 2 featuring the Nate
Dogg, Mos Def, and Pharaohe Monch
track “Oh No.”

“Once I did that,” Nate says, “the
flood gates opened. People on the East
Coast gave me a little bit more respect.
Before [‘Oh No’), I think everybody just
tfigured me as being one-dimensional,
like, ‘Oh, he’s West Coast.””

Nate says that since the release of
*Oh No,” he has averaged about three
calls per day from other artists eager
to tap his pipes for their own albums.
The 32-year-old, Long Beach, Calif.-
based singer (born Nathaniel Hale) has
obliged many in the past year and prior
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to that—guesting on tracks by Dre,
Snoop Dogg, Master P, Kurupt, Fabo-
lous, Ludacris, and others and making
16 appearances on the Billboard Hot
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NATE DOGG

R&B/MHip-Hop Singles & Tracks chart
during the past five years. These days,
though, Nate’s second solo effort—the
forthcoming Elektra set Music & Me
(Dec. 4)—has his full attention.

“It’s going to be tight,” he says. “I'm
trying to make a big statement—that
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I'm not just a hook singer.”

Helping to support that statement
is production work by Dre, Bink!,
Megahertz, Jermaine Dupri, “Fred-
wreck” Nassar, and others. Returning
vocal favors on the 14-track set are
Dre, Monch, Snoop, Fabolous, Luda-
cris, Kurupt, and Xzibit. The Eastsidaz
and Lil’ Mo also make appearances.

The ghetto tales on Music & Me—
led by first single “I Got Love,” the
video for which is now receiving amoré
from BET's 106th & Park—came to-
gether rather effortlessly, Nate says. “I
really didn’t even pick producers. I just
picked beats, except for Dre—he’s the
only producer I knew [ wanted to work
with. A lot of people just send me beats,
and I pick the ones I like. See, once |
said [ was doing my album—because [
know everybody and they mama—
everybody just got in touch with me.”

Up until this point, Nate says, he
didn’t fuss over which artists to collab-
orate with. “I was like, ‘OK, if you want
to do [a song], let’s do it.” But I own a
record label {Dogg Foundation] now.
So I can’t just jump up and do some-
thing. But I still have the freedom to.”

Although some tag Nate as just a
“hook singer,” it’s not a label he, nor
Elektra A&R VP Jay Brown, are too con-
cerned about. “You have to remember:
The hook is what got him where he is
now,” Brown says. “Because of that, he’s
built up his own fan base. His fans wait
for his part, and they sing along.”

With the “East Coast showing me
love,” Nate says, the timing seems
right for Music & Me, the release of
which was delayed as a result of the
Sept. 11 attacks. In fact, he’s just one
step away from being “everywhere”:
“The South side loves me—I've got a
song with Jermaine Dupri—and I've
got songs on the East Coast and songs
on the West Coast. Now, if I could just
find me a rapper from up North,” he
says with a laugh.

With his appearances on Fabolous’ “I
Can't Deny It” and Dupri’s “Ballin’ Out
of Control,” there’s more interest in
Music & Me than ever before, according
to John Artale, purchasing director for
the 110-store National Record Mart
chain. “Both those songs give him top
billing,” Artale says. “Sowe're looking for
something from [Music & Me] initially,
then we'll see where it goes from there.”

Nate says that Dogg Foundation will
have a gradual launch. “Right now, I
want to concentrate on building my
relationship with Elektra, before I try
to fill the bag up—ya know, turn to
them and say, ‘Here, take this too.””

But fans can expect the BMI-affiliated
artist (who is managed by Rod McGrew
for Love & Happiness Productions) to
continue guesting on peers’ records.

In the meantime, Nate hopes Music
& Me will deliver him two things. “No.
1: respect,” he says. “And No. 2: a plat-
inum plaque on my wall that says my
name on it.”

and The Blues.

INDUSTRY BRIEFS: In the wake of the
recent Capitol/Priority merger, Capi-
tol senior VP of R&B promotion and
marketing David Linton is among
those let go during a round of layoffs
Nov. 16 at EMI Recorded Music’s U.S.
labels. The layoffs affected between 50
and 60 people, including staffers at Vir-
gin Music Group’s New York City and
Los Angeles offices.

Speaking of Virgin, sources say the
label and Blackground Records—
home to Tank and the late Aaliyah—
have ended their joint-venture pact an-
nounced in August 2000. Reps from
both labels declined to confirm or deny
the split. Meanwhile, Timbaland & Ma-
g00’s sophomore Blackground set, /n-
decent Proposal, was released Nov. 20.

CUBE’S VISION: Rapper Ice Cube laughs
when asked how it feels to be a legend
(his Greatest Hits compilation arrives
Dec. 4 via Priority), then humbly replies,
“It feels good to get the respect of not
only my peers in this game but fans
young and old. A lot of people don’t get
to my position. But I still have a ways to
grow as an all-around entertainer.”

ICE CUBE

So with the release of the compila-
tion—which features the No. 1 hit
“Check Yo Self” and other cuts culled
from his eight Priority solo sets, his
Westside Connection efforts, and the
Player’s Club soundtrack—Ice Cube
considers himself a “free agent” after
11 years with the label.

“This greatest-hits [set] is like the
end of an era,” he says. “It’s time for me
to go with a bigger label and do the
kinds of things my career deserves.
When you've been with an indie and see
the money that goes into an Interscope
or a Def Jam, you realize there’s no way
to compete [at a smaller label], in terms
of spending those kinds of dollars.”

Speaking from the set of his latest
Cube Vision/New Line film project—
Friday After Next (Thanksgiving 2002),
which he wrote and is producing—Ice
Cube says film is just an extension of
his musical endeavors. “If you listen to

by Gail Mitchell

my records and skits, they’re like the
audio to a movie. That’s why [ also like
the film end of things: 10 see how cre-
ative you can be in telling a story on a
three-dimensional level.”

He also shares his perspective on:

e His stint with N.WA.: “The group
changed the course of music, making
it OK for an artist to sav what he feels.
I'm not saying we were the first, but
we said what was on our minds.”

e Rap’s evolution: “Rap is Menudo.
It’s forever young. It’s always the
youth who cornitrol who's cool in the
rap world.”

* Working again with Dr. Dre: “I
think we’re too good not to work
together again.”

® Recording two new cuts for the
compilation with the Neptunes (“In
the Late Night Hour”) and Rockwilder
(“$100 Bill Y'al™”): “With Rockwilder, 1
heard the beat and loved the music.
The rhyme just came after that.

“The Neptunes came from a fan
perspective. Once you've been on
your own page for a while, it can be
hard to dig for something new. When
you get with sameone who's good and
also a fan, they can help pull some-
thing new out of you.”

Prior to the release of Friday After
Next, Ice Cube stars in All About the
Benjamins, due March 8, 2002, also
through Cube Vision/New Line.

ON THE RECORD: Slated to arrive just
in time for Christmas (Dec. 18) are new
releases by Mystikal (Tarantula) and
Lil’ Bow Wow (Doggy Bag) . . . Jackie
Jackson’s Jesco Records signs 17-year-
old Latin rapper Angel (aka Antonio
Fernandez) . . The first single by Hol-
lywood Records’ 16-year-old newcom-
er Lil’ J, “It’s the Weekend” (Nov. 20),
was written and produced by Jermaine
Dupri. Debut album A/l About J bows
in March 2002 . . . Former Supreme
Susaye Greene, who has penned such
tunes as the Deniece Williams hit
“Free,” records her first solo album. No
Fear Here ranges from R&B/soul to
pop, dance, and alternative. It’s avail-
able through Greene’s own L.A.-based
Zed Records (supremeextreme.com).

STELLAR FEST: Fresh from co-hosting
the 2001 Soul Train Christmas Star-
fest in Los Arigeles, Yolanda Adams
joins Donnie McClurkin as co-host of
the 17th annual Stellar Gospel Music
Awards. Scheduled performers include
Destiny’s Child, Shirley Caesar, and
CeCe Winans. Receiving the James
Cleveland Award: Albertina Walker.
The ceremony takes place Jan. 12,
2002, at Atlanta’s Civic Center. A TV
special will air in syndication between
Jan. 12 and Feb. 10.
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3432 LIL TROY  SHORT STOP 8231/KOCH (12 9618 98) Back To Ballin| 24 B89 . SNOOP DOGG A  NOLIMIT/PRIORITY 23225*/CAPITOL (12 98/18 96) Tha Last Meal | 1
40|39 LUTHER VANDROSS & 2007 12581830 Luther Vandross | 2 RS2 _ | MIRACLE  uwwensacowrmsiiz oo ) Keep It Country | 90
W 37129 THE O'JAYS  mcaiizmms (12501895 ForThe Love..| 11 FRAM 86 |69 | | CITY HIGH @ B800GABASEMENT 5089 INTERSCOPE {11 3817 38} City High | 23
32|27 SNOOP DOGGY DOGG  0EATH AGWIDOGGHSTYE PORITY 000" CAPIOL 1188 Death Row's Snoop Doggy Dogg Greatest Hits | 18 KM 76 [75 1 | D12 A  snaov esmssr/interscope 258185 Devil's Night | 1
42| 36 BONEY JAMES  wARNER 8R0S 48002 17 98 CD) Ride| 27 R34 | DJ CLUE @  ROC-A-FELLAYDEF JAM 542325°/IDJMG {1298 18 98] DJ Clue? The Professional 2 | 1
36 (37 VARIOUS ARTISTS A  WARNER BROS/ELEKTRA/ATLANTIC 14664/ARISTA (12 98/1898) Totally Hits 2001 | 19 JEAH 82 I93 ) MARY MARY @ cucoLuMBIA&740CRG {1093 €016 %) Thankful | 22
41|43 SKIP  uTe 50100/0RPHEUS (17.98 CO) 4 Live From Hollygrove | 38 R954 | DEZ  oestivyrmztioserissei 4 Sing For Me | 54
Kas MICHAEL JACKSON  €pic ss250 (189 £0 CO) Greatest Hits: HIStory — Volume 1| 45 JA8 84 ]94 ' LUDACRIS A’ DISTURBING THA PEACE/DEF JAM SOUTH 548138°71DJMG (12 98/18 96} Back For The FirstTime | 2
29|23 C-MURDER  TRUPRIORITY SO17RCAPITOL (11 96/17 38) c-P-3com| 10 %7 { | GHOSTFACE KILLAH  ericoiseer (12.98 E0/18.98) Bulletproof Wallets | 97
38|24 BENZINO  MOTOWN 014360 UNIVERSAL (12,9818 98) The Benzino Project| 24 81 (78| SNOOP DOGG PRESENTS THA EASTSIDAZ  rvioz inoswrrsei Duces 'N Trayz—The 0id Fashioned Way | 2
46 | 46 R. KELLY A7 JIVE 41705+/Z0MBA (123818 %81 tp-2com| 1 99 19287 | 2PAC A’ AMARU/DEATH ROW 490840°/INTERSCOPE (19.98/24 96} Until The End Of Time
45| 45 DESTINY'S CHILD ‘MVCRGHZ%EM&%! Survivor | 1 Uil 73 |65 | BLU CANTRELL @ Re0zONE 11703 /ARISTA (11 9817 98) SoBlu| 5
OP R&B/HIP-HOP CATALOG ALE
00 DO X L »
& g & £
E . H s
5 4 - 25
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title '35 3 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 5
N Y. NUMBER 1 < Vo et ) 19 | MARY J. BLIGE A® upTowN 110681/MCA (5.98/11.98 What's The 411 | 95
1l 3| MICHAEL JACKSON & ericesors (1298 E/16s8) Thriller 1 229 -8 20 | BOB MARLEY AND THE WAILERS @ ' 1UFF GONG/ISLAND 846210°/IDJMG {12.96/18 98) Legend | 270
1 | JAY-Z @ FREEZE/ROC A FELLAPRIDRITY 50592*/CAPITOL {10 98/16.98) Reasonable Doubt | 206 B1548 — DECI A’ uPTOWN 110198/MCA (6.98/11 96 Forever My Lady | 117
2 | AALIYAH A? BLACKGROUNO 10753 (12 68 17 98} One In A Million | 83 W 12 | 2PAC A AMARU/JIVE 41636/Z0MBA (11.98/17.98) Me Against The World | 278
4 | AL GREEN A HyTHE RIGHT STUFF 3053/CAPITOL {10 9817 98 Greatest Hits | 351 15 [ THE NOTORIOUS B.I.G. A* BA0BOY 73000/ARISTA (9 35/16.95 Ready To Die | 325
5 4 10| DR. DRE A° AFTERMATH 43048b*/INTERSCOPE (12 98/18 98) Dr.Dre —2001 | 95 188 — | THE TEMPTATIONS A GORDY/MOTOWN 635279/UNIVERSAL (4 58/3 96} Give Love At Christmas | 28
5 | 2PAC A® AMARU/DEATH ROW 490301*/INTERSCOPE (19 58,24 96 Greatest Hits | 152 B 198 — | VARIOUS ARTISTS THE RIGHT STUFF 53041 (7 58/11 38) Slow Jams Christmas Volume 1 29
7 | 2PAC A’ DEATH ROW 63008° (18.98/24 98) All Eyez On Me | 294 M 18 | SADE A eric e5287 (12.98 EQ/18.98) The Best Of Sade | 363
8 N 17| MICHAEL JACKSON A° epic 66072 (12.98 £0/18.98) Bad | 159 M1 8 — | KENNY G A? aRista 13090 (12981898 Faith: A Holiday Album | 17
‘A 8 | MAKAVELI A* DEATH ROW 63012° (11.98/17 38} The Don Killuminati: The 7 Day Theo! 182 WV°H — [BARRY WHITE A CASABLANCA/MERCURY 822782/DJMG 16.98/11 98) Barry White's Greatest Hits Volume 1 94
‘M 13| MICHAEL JACKSON A’ £ric 65070 (12 98 £C/18 98} Off The Wall | 158 B23M — | R. KELLY A® jive a152720M8A (11 9817 98) 12Play | 174
6 | MILES DAVIS A? LEGACY/COLUMBIA 64335/CRG (7 96 EQ11 98} Kind Of Blue | 192 W24M — [ JA RULE A MUROER INC/DEF JAM 538920 10JMG (129818 98) & Venni Vetti Vecci 50
11| JUVENILE A* cASHMONEY 153162/UNIVERSAL {11 817 56) 400 Dareez 158 W58 — Y 1290188 4 i 1@
— — 3

i 3 e Wlbums are 2-year old titles that have fallen below No. 100 on The Biliboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top R&B/Hi
Assn. Of America {RfAA) certification for net shipment of 500,000 album units {Goid). A RIAA certification for net shipment of 1 million units (Platinum}. @ RIAA certification for net shipment of 10 million units (Diamond). Numeral foflowing Platinum or Dismond symbol indica
albums with a running time of 100 minutes or more, the RIAA multiplies shipments b i i i i i i

biggest p ge growth. b

B ?';Hap Catalog Albums. @ Recording Industry
g } 4 tes album’s multi-platinum fevel. For boxed sets, and double
I 1 Elhe number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 untts {Dro). A Certification of 200,000 units {Platino}. A" Certification of 400,000 units {Multi-Plating). *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are sugg‘esled lists. Tape prices marked EU, and all other CD gnces, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit i P indi i H
1l

ML Impact shows albums removed from Heat-
seekers this week. # indicates past Heatseeker ti
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w2 TITLE Artist | <4 v |2 TITLE Artist | @
5 ~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL aa 5 ~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL oy 8
S B ¢ 51| 59 JIGGA THAT N***A Jay-Z 51
¢ NUMBER 1 :: s ATNRNT POKE & TONE (S CARTER J C OLIVIERS.J BARNES) ROC-A FELLA/DEF JAM ALBUM cumn!ws
1 (1 U GOT ITBAD © Usher 2 ( 1 W55 52| 54 DO U WANNA ROLL (DOLITTLE THEME) © RL. Snoop Dogg & Lil' Kim 52
J DUPRI,B M COX {U RAYMOND.J DUPR1.B M COX) © ARISTA 1503 BATTLECAT (K GILLIAMRLC BROADUS KJONES.R L ®@0JIIR
2| 3 ‘| ROCK THE BOAT Aaliyah 2| 2 53] 54| 71 WELCOME TO ATLANTA Jermaine Dupri Featuring Ludacris | 53
RSTEWART.E SEATS (S GARRETT.R STEWART.E SEATS STATIC) BLACKGROUND ALBUM CUT JDUPRLB M.COX {J DUPRILUDACRIS, KPARKER! S0 S0 DEF ALBUMS CUT/COLUMBIA
3|4 DIFFERENCES Ginuwine %= | 1 541 56| 61 MORE THAN A WOMAN Aaliyah = | 54
T.OLIVER (E LUMPKIN,T OLIVER) @ EPIC ALBUM CUT TIMBALAND (T MOSLEY'S GARRETT) BLACKGROUND ALBUM CUT
5|7 GIRLS, GIRLS, GIRLS © Jay-Z2 2| 4 58] 67| — TURN OFF THE LIGHT & Nelly Furtado Featuring Ms. Jade & Timbaland = | 55
JUSTBLAZE (S CARTER.J SMITH.T BROCKR RELF) © ROC-A FELLADEF JAM 588793°/10JMG GEATON B WEST,TIMBALANO (N.FURTADO) © DREAMWORKS 450903 INTERSCOPE
4| 2 FAMILY AFFAIR © Mary J.Blige = | 1 B 53| 53 BALLIN' OUT OF CONTROL © Jermaine Dupri Featuring Nate Dogg = | 42
DR. DRE {M.J BLIGE.P.A PIERRE-LOUIS,LN.LODGE,B MILLER A YOUNG.C.KAMBON,M ELIZONDO,M BRADFORD) © © MCA 155894° J.DUPRLS M COX {J DUPRLN HALE,B M.COX.R GRIFFIN) © S0 S0 OEF 19590°/COLUMBIA
M 6| 5 LIFETIME © Maxwell ® | 5 $7] 59| 70 YOUNG'N (HOLLA BACK) © Fabolous = | 57
MUSZE IMUSZE H 0AVID) © © COLUMBIA 79640° THE NEPTUNES {4 JACKSON.CHUGO,P WILLIAMS! © DESERT STORMELEKTRA 61265 /EEG
716 LIVIN' ITUP O Ja Rule Featuring Case = | 4 58] 58| 58 ALL YA'LL Timbaland & Magoo Featuring Tweet ® | 58
UL ROB,! GOTTI {J ATKINS,R MAYS.} LORENZO.S WONDER) © MURDER INC/DEF JAM 568741 *1DJMG TIMBALAND (T MOSLEYM BARCLIFF.C KEYS,G MOSLEY) BLACKGROUND ALBUM CUT
8 8 OU GETS NO LOVE © FaithEvans @ | 8 i 3 s
8 Ismsnmv,r EVANS {F EVANS,M SAULSBERRY,M JAMISONX WILLIAMS.T COLEMANAWILSON) © BAD BOY 73117%ARISTA ’$ GREATEST GAINER / SALES $
pe 591 71| — DANSIN WIT WOLVEZ (WHERE MY TRIBE AT?, Strik 9ine 59
(] G RE‘ATEST GA' N ER / A' RPLAY (\lﬂ))) MADMAN (S JACOBS.0 summ,wmms(m DIXON) )0 © 0 © FADE 34rm-/s|cmn
9 11527 ALWAYS ON TIME © Ja Rule Featuring Ashanti = | 9 601 61| 73 SECRET LOVER The Isley Brothers Featuring Ronald Isley AKA Mr. Biggs = | 60
1GOYTI (J ATKINS, S AURELIUS, | LORENZO] O MURDER INC/DEF JAM 5887%5°/10JMG S HUFF {SHUFF.M AVANT) QREAMWORKS ALBUM CUT/NTERSCOPE
10113] 14 WE THUGGIN' © Fat Joe Featuring R. Kelly = | 10 3 d
RON G {4 CARTAGENA,R KELLY,R BOWSER} © TERROR SQUAD asgrmuxmx: ¢« HOT SHOT DEBUT «
111415 BUTTERFLIES Michael Jackson 11 @61 HE LOVES ME Jill Scott 61
M JACKSON AHARRIS (A HARRIS M AMBROSIUS) EPIC ALBUM CUT X PELZER,) SCOTLFATBACKIAFY () SCOTT K PRIER) HIDQEN SEACH ALBUMS CULERIC
1 CARAMEL © City High Featuring Eve = | 9 62 ] 62| 65 PUT IT ON ME Dr. Dre & DJ Quik Featuring Mimi 62
J.OUPLESSIS.R TOBY.R PARDLO.JAY-EVE-ZEE (RTOBY,GXAVIER,J.DUPLESSIS,RPARDLO,E.JEFFERS)  BOOGA BASEMENT 497608*/INTERSCOPE DR ORE (A YOUNG,D.BLAKE.R HARBORM ELZONDO,S STORCH) PRIORITY SOUNOTRACK CUT/CAPITOL
1311117 A WOMAN'S WORTH © Alicia Keys = | 11 63] 69| 94 ROUND AND ROUND © Jonell & Method Man = | 63
AKEYS (AKEYS EROSE} 0J2112 HI-TEK (S SHOWEST.COTTRELLC SMITH) © OEF JAM 588852 10JMG
14117 (18 LIGHTS, CAMERA, ACTION! © Mr.Cheeks = | 14 B 64} 64| 75 STOP PLAYIN' GAMES 8Ball Featuring P. Diddy = | 64
BINKI{T.KELLY.R HARRELL LCASTONA POREEF WILSON) © UNIVERSAL 015135 NITTI (P SMITH,S.COMBS) JCOR ALBUM C 0PE
10| 10 RAISE UP © Petey Pablo 2| 9 65 65| 68 GRIMEY O N.ORE =| 62
TIMBALANO {M.BARRETY 11LT MOSLEY) @ O JIVE 4287 THE NEPTUNES [V.SANTIAGO.P WILLIAMS C HUGO) © DEF JAM 588734°/10JMG
W 16| 16 WHO WE BE © DMX = | 16 Jl 66 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) Mystikal = | 66
BLACK KEV.MARMSTEAD (E M.0AVIS) © RUFF JAM ST2720°710JMG THE NEPTUNES (M TYLERP WILLIAMS, C HUGO! JIVE ALBUM CUT
1812 LOVE OF MY LIFE Brian McKnight = | 11 67 PART Il Method Man And Redman = | 67
BMCKNIGHT (B MCKNIGHT) MOTOWN ALBUM CUT £ SERMON (RNOBLE.E SERMON.C SMITH.T BRAXTON.BABYFACE.B WILSON) DEF JAM SOUNDTRACK CUTADJMG
18] 19| 22 GOODBYE Jagged Edge == | 18 Ll 66| 74 BURN © Mobb Deep Featuring Noyd & Vita = | 66
S DUPRIB M.COX (BLASEY,B.CASEY,J.DUPRIB M.COX) $0S0 OEF ALBUM CUT/COLUMBIA HAVOC (K MUCHITAA JOHNSON,T.PERRY) © LOUD/COLUMBIA 79669°
M 12| 9 UGLY O Bubba Spanxx = | 6 69 THANK YOU Lil Bow Wow 69
TIMBALAND {TMOSLEY AMATHIS) © BEAT CLUB 437602°/INTERSCOPE NOT USTEQ INOT LISTED) S0 S0 DEF ALBUM CUT/COLUMBIA
201 23|37 ROLL OUT (MY BUSINESS) © Ludacris 2| 20 70 75| 76| | SPECIAL DELIVERY © G.Dep ! 64
TIMBALANG (C.BRIDGES,T MOSLEY) ) THA PEACE/DEF JAM SOUTH 588792°1DJMG £2 ELPEE.THE HITMEN H PIERREM WINANS,S COMSS (T COLEMAN,H.PIERREL PORTER) © BAD BOY 13403 /ARISTA
20| 25 #1 Nelly = | 20 55| 67 | GOT LOVE Nate Dogg = | 45
W.YAGHNAM (CHAYNES.W.YAGHNAM) PRIORITY SOUNOTRACK CUT/CAPITOL BINK! (R HARRELLN HALE) © ELEKTRA 67210°/EEG
22) 27| 35 BROTHA © Angie Stone | 22 63| 60 WE GONNA MAKE IT © Jadakiss Featuring Styles & Eve = | 53
R.SAADIQLJAKE & THE PHATMAN !A STONE, R SAADIQLH LILLY,G STANDRIDGE.R C OZUNA) 0421108 THE ALCHEMIST (J PHILLIPSD.STYLES AMAMAN) © RUFF RYOERS 437538 /INTERSCOPE
22| 20 YOU ROCK MY WORLD Michael Jackson 2| 13 68| 55 WEEKEND © Kenny Lattimore < | 51
M JACKSON,R JERKINS (M JACKSON.R.JERKINS.F.JERKINS IILLOANIELS,N PAYNE) @ EPIC ALBUM CUT THE CHARACTERS (T.TAYLOR.C FARRAR K LATTIMORE L KAFLT HUSTON ELAUES C STEIN,D HARRY) © ARISTA 15001°
21|21 DIDDY © P. Diddy Featuring The Neptunes = | 21 74,7772 ENJOY YOURSELF © Allure = | 50
THE NEPTUNES (C HAWKINS,P WILLIAMS,C HUGO.L PARKER,E BARRIERW GRIFFIN)  BAD BOY 73408 JARISTA KOBIEKAYGEE (K BROWN K GIST.T.VON.C LIGGIO) ® © MCA 155660
25] 36| 51 GONE ‘NSync = | 25 75} THE WORLD'S GREATEST R. Kelly = | 75
J TIMBERLAKE,W J ROBSON {J TIMBERLAKE W J ROBSON| JIVE ALBUM CUT ! RKELLY (RKELLY) INTERSCOPE/JIVE SOUNDTRACK CUT
26 34| 48 TAKE AWAY Missy “Misdemeanor” Elliott Featuring Ginuwine & Tweet 2| 26 76 ANYTHING Jaheim Featuring Next 76
TIMBALANO,C.BROCKMAN M ELLIOTT (M ELLIOTT.T MOSLEY) THE GOLD MIND/ELEXTRA ALBUM CUT/EEG ) KAYGEE,F MOORE (K GIST.F MOORE.AL} OIVINE MILL ALBUM CUT/WARNER BROS
27130 38 BREAK YA NECK © Busta Rhymes = | 27 77178| 79} | CAN HEAVEN WAITO Luther Vandross < | 77
DR, DRE (T SMITHA YOUNG MELIZONOO,S STORCHFLEAJ FRUSCIANTE.A KIEQIS.C SMITH) 02061 SOULSHOCK KARLIN (C SHACK.K KARLIN,J P TROMPSON,Q PATRICK.J THOMAS,0 MERCADO) 007115
3 24| 13 CAN'TDENY ITO Fabolous Featuring Nate Dogg = | 13 78} 86| 84 NEVER BE THE SAME AGAIN © Ghostface Killah Featuring Carl Thomas & Raekwon = | 65
RICK ROCK (J JACKSON,R THOMAS,T SHAKUR.0 ARNAUD) © OESERT STORMELEKTRA 67231 /EEG D COLES,B PALMER,SMOORE.C WO0DS,0 MCKENZIE) © WU-TANG/RAZOR SHARP 79650°/EPIC
25|19 I'M REAL © Jennifer Lopez Featuring Ja Rule = | 2 ‘M 74| 78 LET'S RIDE The 0'Jays 63
T.OUVER,C ROONEY,LE S.J LOPEZT OLIVERC ROONEY,LE S..J ATKINS,| LORENZO,R JAMES) 0 O £PIC 79639 S HUFF (S.HUFF) MCA ALBUM CUT
1t 26 | 26 WHERE THE PARTY AT © Jagged Edge With Nelly 2| 1 {1l 60| 52 KNOCK YOURSELF OUT © Jadakiss % | 34
JDUPRIB M COX (B CASEY,8 CASEY,J DUPRLB M COX NELLY) @ O © 50 50 DEF 79626/ COLUMBIA THE NEPTUNES (J PHILLIPS PWILLIAMS.C HUGO) © RUFF RYDERS 497646 /INTERSCOPE
28| 29 EMOTION Destiny's Child = | 28 W &1 ) $100 BILL Y'ALL lce Cube 81
B KNOWLES,M J FEIST (B GIBB,RGIBB) COLUMBIA ALBUM CUT ROCKWILOER {0 JACKSON, D STINTON) PRIORITY ALBUM CUT/CAPITOL
32]35| 42 SON OF A GUN Janet Featuring Missy Elliott, P. Diddy & Carly Simon = | 32 @ 82 | 83| 83] | UHHUHO B2K = | 82
J JAMYLEWIS,J JACKSON {J JACKSON.J HARRIS IILT LEWIS,C SIMON) VIRGIN ALBUM CUT C.STEWART.B2K (CASTEWART,T THALE M CRAWFOROJ HOUSTON,D FREDERIC) © EPIC 79562°
33} 46| 56 LET'S STAY HOME TONIGHT Joe % | 33 83} 84 — YOU MUST HAVE BEEN Montell Jordan 83
ALLSTAR (A GORDON,J. CAMPBELLJ AUSTIN} JIVE ALBUM CUT S.ESTIVERNE,M.JORDAN (M.JORDAN.K HUOSON,J EJONES,SESTIVERNE) OEF SOUL ALBUM CUT/0JMG
32| 30 DANCE WITH ME © 1M2=w; 20 T 80| 82 PUT YO HOOD UP Lil Jon & The East Side Boyz = | 80
D.JONES (D.JONES,J BOYD,0.PARKER M KEITH,M SCANDRICK) © BAD BOY 73413 7ARISTA JSMITHLI SMITHS NORRIS) BME ALBUM CUT/TVT
291 24 WHAT AM | GONNA DO Tyrese 2| 24 B 82| 77 WE RIGHT HERE © DMX = | 43
JAKE,TREV (TYRESE.J CARTER,T.JOB) RCA ALBUM CUT BLACK KEY {E.SIMMONS MDAVIS) 0 RUFE JAM 588746°/10MG
33| 28 WHAT IF © Babyface = | 28 LW 76| — STRENGTH, COURAGE, & WISDOM India.Arie 76
BABYFACE (BABYFACE) © ARISTA 15034° M BATSON,| ARIE (| ARIE) MOTOWN ALBUM CUT
37]41| 47 FROM HER MAMA (MAMA GOT A**) O Juvenile | 37 vl 72| 92 LOOKIN' AT YOU © Warren G Featuring Toi & | 72
M.FRESH (T.GREY,8.THOMAS) © CASH MONEY 860962° AUNIVERSAL DR. DRE {TOIA YOUNG M ELIZONDO,C KAMBON W GRIFFIN.D.COLLINS.P.J BRDOKS) © UNIVERSAL D15462°
N 31 23 FEELIN' ON YO BOOTY © R Kelly 2! 9 18 81| 631 | THE STAR SPANGLED BANNER A Whitney Houston = | 30
AKELLY (RKELLY) © JVE 42986" A MINORW HOUSTON {F § KEY) @ ARISTA 15054
3939 BAD INTENTIONS Dr. Dre Featuring Knoc-Turn’Al = | 39 BRI A 79| 81| [ AMTOPMO Christina Milian = | 58
MAHOGANY (MAHDGANY,R HARBOR INFINITE} AFTERMATH/DOGGYSTYLE SOUNDTRACK CUTANTERSCOPE BLOODSHY AVANT (C MILIAN,C KARLSSON.P. ® © OEF SOUL58877510UMG
ac ] 40| 40 FATTY GIRL © Ludacris, LL Cool J & Keith Murray < | 40 el 73| 57 I'MHOT O Erick Sermon Featuring Marvin Gaye = | 49
POKE & TONE (C BRIDGES,J T SMITH,K MURRAY,S BARNES,J C DLIVIER.P WILLIAMS) © FB0I5283"UNIVERSAL ESERMON (€. SERMONM GAYE] 0.J21069°
38| N JUST IN CASE © Jaheim 2| 15 Wo* 91| 91 | GROUND ZERO (IN OUR HEARTS YOU WILL REMAIN) © Cash & Computa 91
KAYGEE (K GIST.E BERKELEYRL) © OIVINE MILL 42381 “WARNER BRDS WES CRAVAN JOHNNY (W NICOLAS JNICOLAS S.WONDER,D.BARBACCIO,G VILLANUEVA] ® © SELECT 25075
421 49| 50 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant = | 42 92 92} 97 WRONG IDEA Bad Azz Featuring Snoop Dogg = | 75
S HUFF (S HUFF.M AVANT)  MCAALBUMCUT JELLY ROLL {0.0REW.C BROADUS.J STAMPS.L BLACKMON,T JENKINS) 0DGGYSTYLE ALBUM CUT/PRIORITY
43| 43 THE WASH Dr. Dre & Snoop Dogg 43 93, 93| — WORST COMES TO WORST © Dilated Peoples = | 93
DR. DRE.D.J.POOH (A YDUNG,C BROADUS,! LEEPER R HARBOR) AFTERMATH/DOGGYSTYLE SOUNDTRACK CUTANTERSCOPE EVIDENCE (M PERRETTARTAYLOR) © ABB/PRIORITY 1029°/CAPITOL
44 147 | 62 NO MORE DRAMA Mary J.Blige = | 44 LW 88| — GET MO O Sherm Featuring Bigga Figgas 88
JJAMT LEWIS (J.HARRIS IILT.LEWIS.B DEVORZAN.P.BOTKIN, JR) MCA ALBUM CUT MODEAN (SREDDMDEAN) - ® © DEAN'SLIST 0!
44 | 34 FALLIN' © Alicia Keys @ 1 95,/ 95| 86 NOTHING'S WRONG © Won-G Featuring DJ Quik 70
AKEYS IAKEYS) 00.J2081" 0J QUIK {D.BLAKEW.BRUNY.) DEBARGE) @ TNO 70021/0NA
45| 36 I'M A THUG © Trick Daddy | 8 LM 70| 64 FORMAL INVITE © RayJ = | 54
FUNK BOOGIE (TRICK DAODY,RLVAN HOY) © SLIP N-SLIDE 85141 "ATLANTIC THE NEPTUNES (RAY J.P WILLIAMS.CHUGO) S © ATLANTIC 85182
37| 32 1220 (H.O.V.A))© Jay-Z R | 4 97 ;97| 88} | BYE-BYE BABY O Brandy Moss-Scott 88
KWEST (S.CARTER K WEST B G ORDY AMIZELLF PERREN.0 RICHARDS) © ROC A FELLA/OEF JAM 588701 11DJMG BMOSS SCOTT (B.MOSS-SCOTT) ® HEAVENLY TUNES 2001/DNA
48| 46 MADE TO LOVE YA Gerald Levert 2| 37 -8 85| 85 MY LIFE © Kool G Rap Featuring G Wise 2| 81
W CAMPBELL (H LILLY.€ BERKLEY) ELEKTRA ALBUM CUT/EEG THE GHETTO PROS (KOOL G RAP} © RAWKUS 351
49 157 69 DON'T YOU FORGET IT© Glenn Lewis = | 49 99 THINK IT'S A GAME © Beanie Sigel Featuring Jay-Z, Freeway & Lil Chris 99
AHARRIS (G.LEWIS AHARRIS) © RED STAR 79649 /EPIC B PARKER K PATRICK (D GRANT,B PARKER K PATRICK,J.EASELY,S CARTER,C RIES) © ROC-A FELLAVOEF JAM 588766 10MG
B 421 33 THE WAY Jill Scott = | 15 W)l 89 89 TRANS DF EXPRESS © Dungeon Family = | 89
A | HA HIDOEN BEACH ALBUM CUT/EPIC DRGANIZED NOIZE (R WADE.P BROWNS MURRAY.T BURTONA BENJAMINAPATION.C GIPELWILLIAJAS) @ ARISTA 15046
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R&B/HIP-HOP

by Rhonda Baraka

&Deeds.

‘HIP-HOP SOPRANOS': Roc-A-Fella
Records principal Damon Dash and
artists Jay-Z, Beanie Sigel, and
Memphis Bleek star in the upcom-
ing film State Property, a story
loosely based on the rise and fall of
a Philadelphia drug kingpin.
Director Abdul Malik Abbott
describes the film, shot in New
York and New Jersey in only 18
days, as the “hip-hop Sopranos.

Pictured, from left, are Beanie Sigel,
Abdul Malik Abbott, and Jay-Z

The film is a spin on the old rise-
to-riches, fast-money game of drug
dealing,” Abbott explains. “It focus-
es on the gangsters’ mentality:
what they are like at home and
what they are like on the streets.
The moral of the story is that crime
does not pay. You will always get
yours at the end.”

Abbott says State Property uses
rap music so much that “it’s almost
another character in the movie.” The
film features music by Sigel, Bleek,
and Jay-Z, as well as the Young Guns
and Sigel’s newly formed group,
State Property, plus tracks composed
by Abbott and Evan Eder, Haz Rhett
of the production team Sound Proze,
and Greg Smith. Original hip-hop
Latin music by Ed Lugo & the B&B
Band will also be included.

State Property marks the second
time Abbott has worked with Roc-a-
Fella. He met Jay-Z and Dash in 1994
when he directed a video for Original
Flavor, a group managed by Dash. He
was later hired to direct Jay-Z’s first
video, “I Can’t Get Wit That.”

Abbott, who has several projects
in development with Los Angeles-
based Carthage Pictures and a list
of video credits, says he looks for-
ward to doing films that cover a
wide range of genres. However, he
plans to keep “the roots of hip-hop
in my style and parlay it into
another genre of film. I really
want to do a serious thriller and a
love story next.” State Property is
set for release in first-quarter
2002 by Lion’s Gate.

THE DIRTY SOUTH RISES AGAIN:
Atlanta hip-hop station WHTA (Hot
107.9) will present the second install-
ment of its Dirty South Concert
Series Friday (Dec. 7), with perform-
ances by Too Short and Petey Pablo.

Billed as an “evening of network-
ing and exposure” for artists and
entertainment-related businesses,
the event features networking from
6 p.m. to 7 p.m., an indie showcase
from 7 p.m. to 8 p.m., an MC battle
from 8 p.m. to 8:30 p.m., open
forum/panel discussion from 8 p.m.
to 9 p.m., and performances by the
highest-rated artists from the indie
showcase and a headline act from 9
p.m. to 11 p.m. The series is the
brainchild of Hot 107.9 PD Jerry
“Smokin’ ” B.

“It’s one of the greatest events I
have seen in a long time, where the
station, listeners, and clients all ben-
efit,” B says. “It provides hope for
starving artists and producers and
gives them a chance to express them-
selves through knowledge, network-
ing, and having fun at the same time.”

The first event, fresh on the heels
of Hot 107.9’s “big switch”—when
the station changed its frequency
from 97.9 and boosted its power
from 7,000 watts to 50,000 watts—
featured performances by Three 6
Mafia, Project Pat, and 8Ball and
drew some 2,000 attendees.

The Dirty South Concert Series
takes place every first Friday of the
month at Atlanta’s the Bounce. For
more information, contact Kim
Hutchens at 404-832-7264.

GLOBAL HIP-HOP: Several panelists
have been confirmed for the first
international hip-hop panel at
MIDEM, scheduled for Jan. 20-24,
2002, in Cannes. Participants thus far
for the “Packaging Hip-Hop for a
Global Economy” session include
Antoine Gouiffes-Yan of Sony France,
Def Jam Germany head Andreas
Lasker, Eagle Vision president Steve
Sterling, Rawkus Records GM Arnaud
Beauvois, and The Source: All Access
senior producer Jacqueline Johnson.
For more information on MIDEM,
visit midem.com.

NEW MUSIC: E-40, Kokane, Fabolous,
and producers Bucwild and Young
Lord are among the notables lending
their skills to Everythang’s Gon’ Be
Different, the debut release by Mis-
sissippi rapper Jeremy “Dirty South”
Dubose that dropped Nov. 20. The
first single, “Nothin’ to a Boss,” fea-
turing E-40 and Kokane, is at radio.

Rhonda Baraka may be reached
at rbaraka3@bellsouth.net.
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Carl Cox’s ‘Global’ Incorporates
A World Of Beats On London-Sire

BY MAGGIE STEIN

NEW YORK—During a recent visit
to New York City, British DJ Carl
Cox, surprisingly, did not treat club-
goers to one of his legendary live
sets. Instead, he focused on busi-
ness meetings with executives at his
new label, London-Sire. But as a 25-
year veteran of the club communi-
ty, Cox knows the importance of
mixing business with pleasure.

“Oh, I was definitely able to
squeeze that in there,” Cox says
with a laugh, referring to the Vic-
toria’s Secret fashion show he at-
tended the previous evening.

Cox’s first project for London-Sire
is the beat-mixed compilation Glob-
al (Jan. 22, 2002). With Cox unoffi-
cially known as the “three-deck wiz-
ard,” his DJ landscapes are not easily
definable, as he dabbles in many
genres of dance music. Cox notes
that the one constant is energy.

“I'm proud of this record,” he says.
“I have the unique opportunity to
make music that represents where |
am right now and then compile it in
the context of a funky set.”

In addition to tracks by Lovesky and
James Holden, among others, Global
includes three new Cox productions:
“Ain’t This Funky Now,” which fuses
tribal and breakbeat; an as-yet-unti-
tled Latin-flavored track with Neneh
Cherry; and “It’s the Machine,” a col-
laboration between Cox and Josh
Wink that features Cox’s vocals.

“I was joking around in my studio
when the equipment wasn’t working
quite right,” Cox recalls of the record-
ing session for “It’s the Machine.” He
stood in front of the microphone and
began saying, “It’s not me, it’s the
machine.” When the joking subsided,
“we all thought it was quite catchy.”

After releasing albums on his own

labels (MMR, Intec, and Ultimatum
Breaks)—as well as a four-record stint
with Moonshine Music (which he owes
one more album)—Cox is excited to
now be working with London-Sire.

“I think it's a natural progression
to move to a bigger label,” he ack-
nowledges. “I'm working with peo-
ple who understand what it requires
for me to make that next jump and
reach more people.”

The compilation’s title is a fitting
tribute to Cox’s DJ globetrotting. Some
of his greatest thrills have come from
playing in far-reaching destinations,
he says. He describes playing in South
Africa as very moving. “Being black, 1
understand the struggles there, and
having the power to give everyone
there a good time was amazing.”

Another time, Cox was playing
“somewhere between Jerusalem
and Bethlehem” and all he could
think of was “there is so much reli-
gious history here. And here [ am
DJing at a massive techno party.”

Cox, who is managed by Lynn
Cosgrave of London-based Cosmack
and booked by Paul Morris of New
York City-based A.M., is finalizing
the details for a six-week tour of the

U.S., scheduled for early next year.

“We believe that Carl is in the A-
league of international superstar DJs,”
says Michael Cohen, VP of commer-
cial marketing at the Warner Music
Group (WMG). Cohen fully realizes
the dance community’s familiarity
with Cox, so he says the label will
focus on people who became aware of
Cox through events like Moby’s Area:
One tour last summer.

Shawn Schwartz, co-owner of rec-
ord store/café Halcyon in Brooklyn,
N.Y., confirms Cox’s high profile with-
in the club culture. “He’s definitely one
of the more high-energy-inducing DJs
out there,” Schwartz notes. “And his
mixed CDs always reflect the same
non-stop intensity of his live sets.”

To infiltrate the marketplace, Lon-
don-Sire is aligning itself with inde-
pendent lifestyle and Internet mar-
keting companies, and free music
downloads will soon be available at
Cox’s Web site (carlcox.com), as well
as at WMG'’s dance music site (essen-
tial.us.com). On the horizon are TV
ads scheduled to air on such cable
networks as MTV and MuchMusic.

When asked what he might be
doing had he not taken the path of
DJ/producer, Cox says he’d most
likely still be working in construc-
tion—something he did years ago.
He acknowledges that he “loves the
challenge of building something
out of nothing,” and he takes on a
similar challenge every time he
looks at a dancefloor.

“The reason I'm here on earth is
to make people have the best time
possible,” he says with a smile.
“When I'm at a club and I see some-
one sitting down, I try to figure out
what record to play to make them
dance and let go and have fun. That
challenge is what makes me tick.”

¢ Lighthouse Family, “(I Wish |
Knew How It Would Feel to Be)
Free/One” (Wild Card/Polydor U.K.
single). For its first single in two
years, this fine U.K. duo (song-
writer Paul Tucker and singer
Tunde Baiyewu) seamlessly inter-
twines Nina Simone’s 60s-era
civil-rights anthem “Free” and
U2’s early-"90s rocker “One.” The
end result is brilliantly sublime,
incredibly timely, and uniquely
Lighthouse Family. Remixes from
Phats ‘n’ Small, Mutiny, and D’In-
fluence, among others, are ready to
be devoured by clubland. Apart
from “Free,” all songs on the new
Lighthouse Family album, the Ba-
con & Quarmby-produced What-
ever Gets You Through the Day,
were penned by Tucker.

Hot Plate

¢ Kings of Tomorrow, “Finally”
(Big Beat/Atlantic single). At long
last, and after much success
throughout Europe via labels like
Distance France and Defected U.K.,
one of the year’s best vocal house
tracks rears its beautiful head in the
U.S. Johnny “D” DeMairo & Albert
Cabrera gently pump up the volume
on the now-classic original version
without losing sight of Julie McK-
night’s impassioned vocals.

e Gioia, “Free to Be” (G Records
single). After a lengthy absence—
due to an inoperable tumor that was
discovered on her vocal chords—

this former Exposé member
appears to have miraculously
recovered with the release of this
buoyant dance-pop jam. Ele-
ments of tribal, trance, and house
can be felt on the various mixes,
supplied by Liquid 360, Nic
Mercy, and Dennis Nieves. A
bonus track, the Chic-inflected
“You Don’t Have to Be Lonely,” is
also included. For more info, log
on to gioiabruno.com.
¢ Peaches, “Set It Off”’ (Kitty-Yo
single). Culled from the singer’s
salacious debut, The Teaches of
Peaches, “Set It Off” is as wicked as
they come. Between Tobi Neu-
mann’s electro mix and ghetto-
tech pioneer DJ Assault’s funky
beats, booties will surely shake.
MICHAEL PAOLETTA

RAINFALL: Up until Nov. 20, the Swiss
American Federation (S.A.F) remix
of Enya’s “Only Time” was solely a
promotional tool used by the artist’s
label, Reprise. But because of the re-
mix’s success at radio—which has es-
calated since Sept. 11 and resulted in

overwhelming public demand—Re-
prise decided to issue it commercial-
ly. (The label also created a new music
video using the S.A.F.-enhanced beats
and rhythms.) In this issue, the Nicky
Ryan/Enya-produced track (culled
from the singer’s chart-topping 4 Day
Without Rain) drops two spots to No.
12 on The Billboard Hot 100.

“The track does seem to have res-
onated with radio listeners,” says
Christian B., one-half of 2-year-old
production outfit S.A.F. “It was at
the right place at the right time.”

“The lyrics of the song speak to
people in many different ways,”
adds B.’s musical partner, Marc
Dold. “It touched home for many
and allowed people to think of a
future. Also, our reinterpretation
lof the track] sounded like noth-
ing else at radio.”

B. (who hosts the weekly dance
music show Full Frequency on
KIIS Los Angeles) and Dold say
they completed the unauthorized
remix in April. According to B., it
quickly found its way to such sta-
tions as WZEE Madison, Wis., and
WNCI Columbus, Ohio, which
both began playing it. When
WHTZ (Z100) New York added the
remixed track in June, other sta-
tions followed suit. It was at this
point, Dold says, “that Enya and
her producer, Nicky Ryan, ap-
proved the mix.”

“We simply added another vibe to
the song to give it a different ener-
gy—Ilike what DNA did to Suzanne
Vega’s ‘Tom’s Diner’ several years
ago,” says B., a longtime Enya fan.

These days, S.A.F. (which has
remixed/produced tracks for Alice

by Michael Paoletta

Cooper, Mandalay, Luther Van-
dross, and Paulina Rubio, among
others) is putting the finishing
touches on its album, Dichomatic.
Combining elements of pop, dance,
and electronic, the original album
features guest vocalists, including
Soraya. And yes, several labels have
already expressed interest.

BURNING UP: We're more than happy
to report that Capitol is releasing
Kylie Minogue’s incredibly hot “Can’t
Get You out of My Head” in mid-
December. The infectious, hook-
laden single has topped many charts
throughout Europe; it’s also the
year’s most-played track on U.K.
radio. Inthe U.S., “Can’t Get You” al-
ready has fans at WKIE Chicago,
where it’s a top-requested song, and
WKTU New York, which has added it.

A promotional double-pack of the
track—with mixes by K&M, Nick
Faber, Plastika, Deluxe, and Super-
chumbo—will be mailed to club DJs
Friday (23). A U.S. version of the
album from which “Can’t Get You”
is culled—the festive Fever—is
scheduled to street in either Febru-
ary or March.

CONSIDER THIS: In this issue, Kim
English’s “Everyday” debuts at No.
4 on the Billboard Hot Dance Break-
outs/Club Play chart. Nothing odd
about this, given English’s strong
fan base in clubland—except that
club DJs charted the track without
any vinyl or CD materials from Ner-
vous Records.

According to the label’s director
of A&R, Kevin Williams, Nervous re-
ceived its promotional vinyl and CDs
(with mixes by Hex Hector & Mac
Quayle and Maurice Joshua) Nov.
16, the same day that copies were
mailed to club DJs. Williams credits
the track’s early charting to “savvy
club DJs who downloaded the track
from such file-sharing Web sites as
audiogalaxy.com.”

AROUND THE WORLD: RasaMusic
founder Donna D’Cruz has con-
ceived and compiled two separate,
yet wholly compatible CD collec-
tions that are sure to please fans of
chilled-out landscapes (RasaMello)
and global house rhythms (RasaEx-
otica). In essence, one disc seam-
lessly paves the way for the other.
Between the two discs, featured
artists include Nitin Sawhney, No-
mad, River Ocean Featuring India,
De-Phazz, Africanism, and Claude
Challe & Carlos Campos. Rasa is
distributed by Tommy Boy.
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Belmont University Alumni:
Assets To The Music Industry

BY RAY WADDELL
NASHVILLE—Music Row execu-
tives have learned it pays to be nice
to that Belmont University intern,
because that intern may well be the
boss one day.

Nashville-based Belmont Universi-
ty and its highly regarded Mike Curb
School of Music Business—which cel-
ebrated its 30th anniversary this
year—has garnered an international
reputation for turning out well-pre-
pared music business grads, along with
a talented alumni base that includes
such artists as Trisha Yearwood, Lee
Ann Womack, and Brad Paisley.

Located in close proximity to Music
Row and with a curriculum that cov-
ers management, record labels, tour-
ing, record production, and other
facets of the music business, the school
recently upped the ante with its acqui-
sition of Nashville’s highly touted
Ocean Way Studios (Billboard, Nov. 3).
The studio will continue to operate
competitively and will also serve as an
educational tool for both Belmont
music and music business students.

What makes the music business
curriculum at Belmont unique is its
direction under Belmont’s business
school, as opposed to the music
school. The music business school’s
first associate dean was Robert Malloy
in 1971, a much-respected educator
who steered the program until his
death in 1998. Label owner Mike
Curb, long a supporter of the school,
donated $10 million in 1997 for the
construction of a new student life cen-
ter and the 5,000-seat Curb Events
Center, set to open in 2003.

Along the way, Nashville’s music in-
dustry has befriended the program.
“Support from the Nashville music
community has been wonderful,” says
Dr. Pamela Brown, current associate
dean at the Mike Curb School of Music
Business. “We have a great internship

program as part of our curriculum,
and it involves most of the record
companies in town.”

According to Brown, the school
has enjoyed a 90% placement rate
for graduates over the past five
years, a success rate owing much to
the internship program, she be-
lieves. Many Belmont grads would
be quick to agree.

PAISLEY

BREAKING IN

“I owe Belmont a lot, and I have the
utmost respect for that program,” says
Clint Higham, manager for BNA artist
Kenny Chesney through Internation-
al Management Services (IMS). High-
am interned for Atlantic Records in
radio promotion during his first semes-
ter at Belmont, eventually meeting
Alabama manager Dale Morris, now
Higham's partner in IMS. “I met Kenny
Chesney in 1983, and I've been man-
aging him for the past eight years.”

Nashville record labels are well-
populated with Belmont alumni. “I
can go down Music Row and point to
company after company where I
know some guy or girl working and
our relationship started at Belmont,”
says Doug Howard, senior VP of A&R
at Lyric Street Records.

“When I got out of there, I under-
stood the flow of the buck and how the
industry works,” says Howard, a 1979

editor Deborah Evans Price.

) e
Party Time. BMI's Nashville offices were packed as members of the country and
Christian music communities gathered to help the legendary Charlie Daniels
celebrate his 65th birthday and the release of The Live Record on Blue Hat/Audi-
um. During the gathering, Daniels received a special award from Billboard salut-
ing his artistry and more than four decades in the music industry. Pictured,
from left, are Wade Jessen, manager of the country, contemporary Christian, and
gospel charts for Billboard; Daniels; and Billboard country/Christian associate

‘ o

Belmont graduate. “Like most of my
peers, when I got out I started at the
bottom, as a tape copy guy.”

Belmont's reputation is also solid
among artists. “I decided to go to Bel-
mont after talking to several people at
the Wheeling [W.Va.| Jamboree,” says
Arista Nashville artist Paisley, who
graduated from Belmont in 1995.
“Seemed like everyone I would talk to
would tell me that the best way to break
into this business was to go there. It's
clear to me now how right they were.”

Paisley, too, made valuable contacts
through Belmont. “I met my produc-
er, co-writers, some band members,
and best friends there. I learned how
to record, how to write, and, most im-
portantly, how to interact.”

Concert promoter Steve Moore of
TBA Entertainment has taught a con-
cert promotion class at Belmont for
about 10 years. “Belmont grads are all
over the place around here, and they're
all good workers, smart, and educated,”
Moore notes. “I'm giving them a dis-
tilled knowledge of budgeting, break-
even analysis, risk mitigation, and actu-
al concert promotion marketing
techniques. The stuff I'm teaching took
me 25 years to figure out on my own.”

Paisley agrees. “It’s the kind of
things you could previously only learn
the hard way,” he says. “This way, at
least you get credit hours, too.”

Sometimes teaching well can
come back to haunt an educator. “I
had Steve Moore as a teacher in con-
cert promotion class,” Higham re-
calls, “and everything he taught me
I'm using on him for [Chesney’s] New
Year's Eve show in Nashville.”

STILL GROWING

Even as Belmont's reputation has
solidified nationally, the school con-
tinually strives to grow and expand.
The new Belmont West program
enables students to live and take class-
es in Burbank, Calif., while interning
at the Los Angeles offices of such
labels as Arista and Capitol, along with
management and touring companies.

The scope is increasingly interna-
tional. “We started an exchange pro-

+ gram with Victoria University in Mel-

bourne, Australia, two years ago on
international music business,” Brown
says. “They started a program pat-
terned after ours.”

The Mike Curb School of Music
Business at Belmont is currently
going through a precedent-setting
accreditation program. According to
Brown, “This is the first time a college
of business ever sought accreditation
for a music school within it.”

Enrollment at the Mike Curb
School of Music Business is current-
ly about 650 students per semester,
with students representing 44 states
and four countries beyond the U.S.

A CARTER CHRISTMAS: Three years
after the release of her last album,
Deana Carter resurfaces with the hol-
iday album Father Christmas.

Carter is accompanied on the al-
bum by her father, renowned Nash-
ville session guitarist/songwriter
Fred Carter Jr. The set features 10
stripped-down songs, mostly holiday
standards, recorded in a small studio
at the Carter family’s Nashville home.
Among the highlights are the Car-
penters’ “Merry Christmas Darling”
and “Johnny Snowman,” a song writ-
ten by Fred Carter years ago that was
previously recorded by Burl Ives and
Conway Twitty.

Father Christmas was released
Nov. 20 on Carter’s own Deanatone
Records imprint, distributed
through Rounder Records. (The
project is a one-off deal with
Rounder; Carter is expected to sign
with Arista Nashville shortly.)

CARTER

Carter previously recorded two
albums for Capitol Records: 1996’s
multi-platinum Did [ Shave My Legs
for This?, which produced three No.
1 singles, and gold-seller Every-
thing’s Gonna Be Alright in 1998.
She says she split from Capitol after
playing song after song for executives
there and having them all rejected.
“I played them tons of music, and
they kept saying, ‘We don't like it.’
After 20 or 30 songs I thought,
‘Maybe I should rethink this." It was
just time to move on.”

Carter says the process of putting
out an album on her own was “so lib-
erating. I was on Capitol for 10 years,
basically, and for me to have my very
first project in three years [be] some-
thing that I own is such a great feel-
ing. Especially this one—it’s so close
to my heart.”

Carter, who moved to Los Angeles
two years ago, is pursuing a second
career as a writer/actor in Hollywood,
while still continuing to focus on her
music. “Writing in general is my pas-
sion,” she says.

Having dedicated 10 years of her

life to music, Carter is now writing TV
scripts—including a proposed game
show and a show for the Food Net-
work—and will appear in the inde-
pendent film The Badge, due next
spring. She plays the wife of her real-
life friend Billy Bob Thornton, who
is a sheriff in the film. Carter’s version
of “Silent Night” from Father Christ-
mas will be featured in the movie.

Thornton recently made the tran-
sition from acting to singing, record-
ing an album for Lost Highway
Records (Billboard, Aug. 25). While
Carter is now making the opposite
move, she says she and Thornton are
“kind of on the same page, doing
something you could be torn to
shreds about.

“I will always do music,” she says,
“but wanted to pay attention to the
other side of my dream. That’s why
I'm here [in L.A.]”

ON THE ROW: J.D. May has been
named executive director of the
Americana Music Assn. after serv-
ing as the organization’s interim
executive director for the past six
months. May previously was VP/
GM of Nashville-based indie label
Dead Reckoning.

Ron Howie will retire from RCA
Label Group Dec. 31. He has spent 22
years with the company, most recent-
ly as VP of sales.

Tinti Moffat exits her position as
VP/GM of Balmur Corus Enter-
tainment, the only Nashville job
lost in companywide layoffs at the
Canadian firm.

Former EMI Music Publishing VP
of writer/artist development Greg Hill
has launched Greg Hill Artist Man-
agement in Nashville. His first client
is Arista Nashville artist Phil Vassar.

Tracy Graham-McGlocklin is pro-
moted from associate director of prod-
uct management to director of that
department at Sony Music Nashville.

Universal Music Publishing Group
has signed Arista Nashville artist Car-
olyn Dawn Johnson to a worldwide
publishing deal.

Sony/ATV Music Publishing Nash-
ville has purchased songwriter Tony
Martin’s Baby Mae Music catalog of
600 songs and signed Martin to a
songwriting/co-publishing deal.
Martin’s hits include George Strait’s
“Go On,” Tim McGraw’s “Just to See
You Smile,” and Sara Evans’ “No
Place That Far.”

Veteran agent Dave Schuder joins
Associated Concert & Touring Ser-
vices in Nashville, which books
George Jones, Confederate Railroad,
and Kevin Sharp, among others.
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“Famous Music And
Ensign Music

Celebrate Another Award-Winning Year

ASCAP SONG OF THE YEAR

The Way You Love Me

Michael Dulaney

Co-writer: Keith Follese

Artist: Faith Hill

NSAl SONG OF THE YEAR

| Hope-You-Dance
Tia Sillers

Co-writer: Mark D. Sanders
Artist: Lee Ann Womack

FAMOUS
MUSIC

BMI SONG OF THE YEAR

| Hope You Dance

Tia Sillers
Co-writer: Mark D. Sanders

Artist: Lee Ann Womack

ASCAP SONG AWARD

Born To Fly
Darrell Scott

Co-writers:
Sara Evans, Marcus Hummon

Artist: Sara Evans

NSAl SONGWRITER
OF THE YEAR

Darrell Scott

The Famous Music

Publishing Companies

Thank All Of Their Songwriters,
Artists and Producers

For Another Great Year

www.syncsite.com Ltondon, Los Angeleb, Nashville, New York
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CURB 77978 (12 98/18.98) ANTI 86634/EPITAPH (18 98 CD)
16| 11 DAVID BALL Amigo | 11 (8 50 | 60 PHIL VASSAR Phil Vassar | 23
DUALTONE 01109 RAZDR & TIE {11987 98) ARISTA NASHVILLE 18891/RLG {1098/16 98} &
17115 DIXIE CHICKS A’ Fly | 1 45| 35 TRACY LAWRENCE Tracy Lawrence | 13
MONUMENT 83578 SONY (12 98 EC/18 98) ATLANTIC 48187/WRN (11 98'17 38)
14|16 LEE ANN WOMACK &’ 1 Hope You Dance | 1 2 54 | 55 TRACY BYRD Ten Rounds | 12
MCA NASHVILLE 170099 (11.98/17 98} RCA 67009RLG (1198 17 98}
1813 ALISON KRAUSS + UNION STATION New Favorite | 3 53149 CHELY WRIGHT Never Love You Encugh | 4
RDUNDER 610495/1DJMG (11,98/17 98) MCA NASHVILLE 170210 {11.98/17 98)
151 9 GEORGE JONES The Rock: Stone Cold Country2001 | 5§58 } 67 | — LEE GREENWOOD Have Yourself A Merry Little Christmas | 58
BANDIT BNA 67029.RLG {11 98 17 38} FREEFALLS 702014 38 CD}
19|31 | NICKEL CREEK Nickel Creek | 17 62 | 61 EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends | 41
SUGAR HiLL 3909 {16 98 CO) & MCA NASHVILLE 170189 (11.98/18 98)
24 (21 TRAVIS TRITT A Down The Road 1Go | 8 1B 57 | 45 VARIOUS ARTISTS Dancin' With Thunder: The Official Music Of The PBR | 32
COLUMBIA 62165 SONY {17 98 E(/17.98) EPIC 61820/SONY {11 98 EQ/17 98}
44 [ — GARTH BROOKS The Magic Of Christmas — Sengs From Call Me Claus | 23 J 59|52 | MARK WILLS Loving Every Minute | 10
CAPITOL 35624 (10 9817 98) MERCURY 170203 {11 9817 98)
22|18 TRACE ADKINS Chrome | 4 J 61|62 RODNEY CARRINGTON Morning Wood | 18
CAPITOL 30618 {10 38/17 98} || CAPITOL 24827{10.98/17.98) &
21(20 TRICK PONY Trick Pony | 12 K 60|54 | ROBERT EARL KEEN Gravitational Forces | 10
WARNER BROS 47927'WRN (11 98/17 98} LOST HIGHWAY 170132/MERCURY {11 98/17 98} &
3128 JO DEE MESSINA @ Burn | 1 L 58 | 57 PATTY LOVELESS Mountain Soul | 19
CURB 77977 {11 98/17 98) '} EPIC85651/SONY (11.98 EQ/17 38}
20| 32 SOUNDTRACK Down From The Mountain | 10 (i 72|74 AARON TIPPIN A December To Remember | 65
LDST HIGHWAY 170221 MERCURY {12 98,18 98} LYRIC STREET LYWDDD (t198/17 98}
2317 GARY ALLAN Alright Guy | 4 (i 63 (58| | SHEDAISY The Whole Shebang - All Mixed Up { 30
MCA NASHVILLE 170201 {11.98/17.98} | LYRIC STREET 165021/HDLLYWODD (18 38 CD}
29125 BLAKE SHELTON Blake Shelton | 3 6 66| 65 ROY D. MERCER Greatest Fits: The Best Of How Big'a Boy Are Ya? | 26
WARNER BRDS. 24731/WRN (11 98/17 98) VIRGIN 49085.CAPITOL {10 98/16 98)
26 |40 DIAMOND RIO @ One More Day | 5 (LMl 70 | 68 | | SOUNDTRACK Songcatcher | 42
ARISTA NASHVILLE 67999/RLG (11 98,17 98) | VANGUARD 79586 (16 98 CD)
27| 36 | BRAD PAISLEY Partil | 3 [HCEAN 64 | 63 RANDY TRAVIS Inspirational Journey | 34
ARISTA NASHVILLE 67008/RLG (11 98/17.98) | WARNER BROS 47833/WRN (11.98/17.98)
28 (22 | PAT GREEN Three Days | 7 N 74 | 67 AARON TIPPIN @ People LikeUs | S
REPUBLIC 016018/UNIVERSAL (8 9814 98} LYRIC STREET 16501 4HOLLYWDOD (10 38/16 98}
30123 CYNDI THOMSON MyWorld [ 7 73| 66| | EILLEEN SHANIA TWAIN The Complete Limelight Sessions | 43
CAPITOL 2601010 98/17.98) LIMELIGHT 8140 AUDIUM {11 9818 98)
35|39 JESSICA ANDREWS @ WhelAm | 2 65| 56 JOE DIFFIE In Another Werld | 56
DREAMWORKS 450248/INTERSCOPE {10 98/16 98} MONUMENT 85373/ SDNY (11 38 EQ/17 98}
34|41 | JAMIE O'NEAL @ Shiver | 14 69| —| ' | RANDY TRAVIS Live — It Was Just A Matter Of Time | 61
MERCURY 170132 (11 98/17.98) 4 IMAGE 744 {11 98/17 98)
33(30 LYLE LOVETT Anthology Volume One: Cowboy Man | 27 E74 B . ROY D. MERCER Roy D. Mercer Vs. Yankees | 24
CURB 17023&/MCA NASHVILLE (11 98,18 98) = CAPITOL 32515 (10 98/16.98) &
38|38 MONTGOMERY GENTRY CarryingOn | 6 K754 " | VARIOUS ARTISTS A Country Superstar Christmas 4 | 75
COLUMBIA 62167 SDNY (11.98 EQ/17 98) o = | HIP-D585087/UME {1138 CD}

). @ RIAA certifi
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of 10 million units (Diamond). Numeral following Platinum or Diamond sym-
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(Mutti-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape pnces marked EQ, and all other CD pr.ces, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percent-
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A o JF @ " AIALG -
00 INHOOUINU »
x v x v
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S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 23 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ¥
W NUWBER 1 & U Vg W S 13 | JOHNNY CASH @ L£6ACY/COLUMBIA 63733/SDNY (7 88 E0/11 35 16 Biggest Hits | 137
1 PiJ L 32568 (11 9BC0) 12 M 7 |LEE GREENWOOD mapacy o149 c0) Lee Greenwood: God Bless The USA )
2 | DIXIE CHICKS @' Monuwent s sow 1032£0.17 98 & Wide Open Spaces | 199 HB158 — | MARTINA MCBRIDE @ Rcassnic (10 %/16.95) White Christmas__| 35
8 | BURL IVES MCA SPECIAL PRODUGTS 322177MCA (6 98 CD) Rudolph The Red-Nosed Reindeer | 31 M 16 | HANK WILLIAMS JR. a‘ curs 763 (5 98m o) Greatest Hits, Vol.1 | 389
44 12| BILLY GILMAN @ epic i siter 110179 Classic Christmas | 14 14 | LONESTAR 4’ Bna67762RLG (109017 38) Lonely Grill [ 129 ]
3 | SHANIA TWAIN @' wercuns ceant 120 189 Come On Over | 211 M '9 | GARY ALLAN @ MCANASHVILLE 170101 11.98/17.98) Smoke Rings In The Dark | 108
I 4 | FAITH HILL A’ wanner 8RDS. wan (125518 98 Breathe | 106 Al 17 | WILLIE NELSON @ LEGACY/COLUMBIA 63322/SDNY (7.98 EO/11 39 16 Bingest Hits | 167
6 | TOBY KEITH A DREAMWDRKS 450204 INTERSCOPE {11 98/17.38) How Do You Like Me Now?! | 107 {0 18 | PATSY CLINE A Mca SPECIAL PRODUCTS 420265MCA (3.38/6 98) Heartaches [ 153
M 5 | LEE GREENWOOD cuss 1786214 %59) Best Of Lee Greenwood: God Bless The USA | 8 22 | JOHN DENVER  maacy 47505 99 98) The Best Of John Denver | 178
Ml 10| TOBY KEITH A MERCURY 556962111 9817.38) Greatest Hits Volume One | 155 15 | KEITH URBAN @ capimoL 57591 (10 5/16.98) 4 Keith Urban | 91
M 11 ALAN JACKSON A° ARISTANASHVILLE 18801/RLG (10 98/16 98 The Greatest Hits Collection | 317 — | JOHN DENVER & THE MUPPETS & (aseniicnt 12161 1198598 A Christmas Together | 36
9 | BROOKS & DUNN 4’ aRisTa NASHVILLE 18852,8L (12 98/18 %) The Greatest Hits Collection [ 218 M 25 | VARIOUS ARTISTS manac 1326158 c0) The Best Of Country | 52
20| GARTH BROOKS @' caitoL 57424 (13 3826 981 Double Live | 157 21 | THE CHARLIE DANIELS BAND &° epic sss9s sonY (7 98 E0/11 38) A Decade Of Hits | 588
'Aibums with the greatest sales gains this week Catalog albums are 2-year-old tles that have fallen below No 100 on The Billboard 200 or reissues of older albums Total Chart Weeks column refiecls combened weeks ttle has ap|
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= ;;‘ TITLE Artist = 5 = E TITLE Artist % E
= PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & = PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & ©
s¥%: NUMBER 1 3¢ 2 Visghs ¢ thomber | 31}32(33 ALL OVER ME Blake Shelton | 31
B.BRADDOCK (B.SHELTON,E TCONLEYM PYLE) © WARNER BROS. 16724/WAN
101 (3 | WANNA TALK ABOUT ME TobyKeith=| 1 W 32134|32 I'M MOVIN' ON Rascal Flatts | 32
JSTROUO TKEITH (B BRAODOCK) O DREAMWORKS 450874 M.BRIGHT M WILLIAMS {PWHITE D.VWILLIAMS) LYRIC STREET ALBUM CUT
212|2 LOVE OF A WOMAN Travis Tritt | 2 33140139 THIS AIN'T NO RAG, IT'S A FLAG The Charlie Daniels Band 33
B.J WALKER JR T.TRITT (K.BRANDT) COLUMBIA ALBUM CUT C.DANIELS,PKELLY (C.DANIELS} BLUE HAT PROMO SINGLE/AUDIUM
31418 RIDING WITH PRIVATE MALONE David Ball | 3 3413937 SOMETHIN' IN THE WATER Jeffrey Steele »| 34
‘WNEWTON (T.SHEPHERD, W.NEWTON} O DUALTONE 0112¢ J.STEELE.S.BAGGETT (J.STEELE.A. ANDERSON,B.OIPIERD) ® OMONUMENT 79625
3(7 I'M A SURVIVOR Reba 3 3514540 | DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azar 35
T.BROWN.R.MCENTIRE (S.KENNEOY,PWHITE) @ MCA NASHVILLE 172212 R VAN HOY {S.AZAR,J).YOUNG,R.C.BANNON} MERCURY ALBUM CUT
S16|9 RUN George Strait 5 LM 37|35 GOD BLESS THE USA Lee Greenwood =®| 7
T.BROWN,G.STRAIT (T.LANE.A. SMITH} O MCA NASHVILLE 172227 J CRUTCHFIELD,L GREENWOOO {L GREENWOOD} @ © O MCANASHVILLE/CAPITOL/CURB 73128
6 110(10 WHERE THE STARS AND STRIPES AND THE EAGLE FLY Aaron Tippin®| 6 37} 43]45 THAT'S WHEN 1 LOVE YOU Phil Vassar 37
ATIPPIN,M BRAOLEY,B WATSON {K BEARD,C.BEATHARD,A TIPPIN} @ O LYRIC STREET 164059 B.GALLIMORE,PVASSAR {PVASSAR,J.W000) ARISTA NASHVILLE ALBUM CuT
S |1 ANGRY ALL THE TIME Tim McGraw 1 8141|46 | ALWAYS LIKED THAT BEST Cyndi Thomson 38
B.GALLIMORE,J.STROUD, TMCGRAW (B.ROBISON} CURB ALBUM CuT P-WORLEY.TL JAMES {C THOMSON,T.L JAMES, ). KIMBALL) CAPITOL ALBUM CUT
g 11| I'M TRYIN' Trace Adkins ®| 8 4 38|38 CARRY ON Pat Green | 35
0.HUFF {C.WALLIN,J.STEELE A SMITH) QO CAPITOL 77667 LMAINES (PGREEN,W.WILKINS) REPUBLIC ALBUM CUT/UNIVERSAL
9 112(12 WRAPPED UP IN YOU Garth Brooks = | 9 Lol 42 | 42 BABY I LIED Shannon Brown 40
AREYNOLDS (W.KIRKPATRICK} CAPITOL ALBUM CUT B.GALLIMORE (R VAN HOY,R.M.BOURKE.D ALLEN} O BNA 69104
‘7 (S ONLY IN AMERICA Brooks & Dunn=®| 1 41149'58 DOES MY RING BURN YOUR FINGER Lee Ann Womack 141
K BROOKS,R DUNN,M WRIGHT {K.BROOKS,0.CO0K R.ROGERS) ARISTA NASHVILLE ALBUM CUT FLIDDELL (B MILLER.J.MILLER) MCA NASHVILLE ALBUM CUT
8|4 ON A NIGHT LIKE THIS Trick Pony®| 4 47 | 47 THAT'S JUST THAT Diamond Rio 42
C.HOWARO (K STALEY,D.KAHAN) @ © O WARNER BROS 16751'WRN M D.CLUTE,DIAMOND RI0 (K.GARRETT.T.OWENS) ARISTA NASHVILLE ALBUM CUT
12)25 | — WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) <l AIRPOWER W Alan Jackson 2| 12 36|22 THE TIN MAN Kenny Chesney = 19
K STEGALL 1A JACKSON) ARISTA NASHVILLE PROMO SINGLE B.CANNON,N.WILSON K. CHESNEY (K.CHESNEY,0.LOWE S.SLATE) BNA ALBUM CUT
1315117 GOOD MORNING BEAUTIFUL Steve Holy »{ 13 44 ] 5556 { SHOULD BE SLEEPING Emerson Drive 2| 44
W.C.RIMES (Z.LYLE TCERNEY) CURB ALBUM & SOUNOTRACK CUT JKING,J.STROUD {L.DREW,S.SMITH} OREAMWORKS ALBUM CUT
96 WHERE | COME FROM Alan Jackson 1 45 ] 52 (50 AMERICA WILL SURVIVE Hank Williams Jr. | 45
K.STEGALL {A JACKSON} O ARISTA NASHVILLE 69102 HWILLIAMS JR {H.WILLIAMS JR) CURB PROMO SINGLE
15} 1415 WRAPPED AROUND Brad Paisley =| 14 < HOT SHOT DEBUT ¢
FROGERS {B.PAISLEY,C.OUBOIS,K LOVELACE} O ARISTA NASHVILLE 69103
16113(13 WITH ME Lonestar | 13 B 46 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood 46
D.HUFF (B.JAMES, TVERGES) O BNA69IDS AREYNOLOS (G NICHOLSON,0. MCCLINTON) CAPITOL ALBUM CUT
1711719 BRING ON THE RAIN Jo Dee Messina With Tim McGraw 2| 17 B 47 | 56| 60 | CRY Tammy Cochran | 47
B.GALLIMORE,TMCGRAW (B.MONTANA H.DARLING} CURB ALBUM CuT B.CHANCEY (M SELBY.T.SILLERS) EPIC ALBUM CuT
1811820 MAN OF ME Gary Allan=| 18 438 THE COWBOY IN ME Tim McGraw 48
TBROWN,M.WRIGHT {R.RUTHERFORD,G.TEREN)} @ MCA NASHVILLE 172213 B.GALLIMORE.J.STROUO,TMCGRAW (C.WISEMAN.J STEELE.A ANDERSON} CURB ALBUM CUT
1614 REAL LIFE (| NEVER WAS THE SAME AGAIN) Jeff Carson 2| 14 481 41 NIGHT DISAPPEAR WITH YOU Brian McComas 41
J.NIEBANK {N THRASHER,J JANOSKY} CURB ALBUM CUT LMEDICA {B.MCCOMAS) LYRIC STREET ALBUM CUT
2l |21 JUST LET ME BE IN LOVE Tracy Byrd 20 50 ] 53|49 | WILL SURVIVE Wild Horses ®| 49
8.J.WALKER.JR. (TMARTIN,M.NESLER.T.SHAPIRO} O RCAB9106 J.SCAIFE.A.S.MARTIN (S.BENTLEY,N.L.BAXTER.G.TEREN) EPIC ALBUM CUT
21})22|24 IN ANOTHER WORLD Joe Diffie 21 51 ] 6055 DAYS OF AMERICA Blackhawk %] 51
D.COOK.L WILSON (T.SHAPIRO,W.WILSON,J YEARY) MONUMENT ALBUM CuT M D CLUTE,H.PAUL0.ROBBINS (H.PAUL.0.ROBBINS L TMILLER) COLUMBIA ALBUM CUT
22127 |31 THE LONG GOODBYE Brooks & Dunn 22 46|43 SIDEWAYS Darryl Worley 41
K BROOKS.R.DUNN,M.WRIGHT {P.BRADY,R KEATING) ARISTA NASHVILLE ALBUM CUT J.STROUO.FROGERS (D.WORLEY.J.B.RUDD, V.VIPPERMAN) OREAMWORKS ALBUM CUT
23] 23|23 SAINTS & ANGELS Sara Evans | 23 J 53] 58| 52 HOMELAND Kenny Rogers | 52
S EVANS,PWORLEY (V.BANKS) O RCA 9107 K ROGERS,B.MAKER,J.MCKELL (K.MILES,J.SUNORUD} DREAMCATCHER ALBUM CUT
2412625 BEER RUN George Jones Duet With Garth Brooks 24 § 54 I'M NOT GONNA DO ANYTHING WITHOUT YOU Mark Wills With Jamie 0'Neal 54
AREYNOLOS (K ANDERSON K.BLAZY,G.0UCAS A WILLIAMS K WILLIAMS} BANOIT ALBUMS CUT/BNA - K STEGALL (R.VAN WARMER,R ALVES) MERCURY ALBUMS CUT
25) 24|26 SHIVER Jamie O'Neal 2| 24 55 /57|53 GETTIN' BACK TO YOU Daisy Dern 52
K STEGALL {J 0'NEAL LDREW.S.SMITH) O MERCURY 172216 D.GIBSON (0.DERN,D.GIBSON,B.0AVIS) MERCURY ALBUM CUT
26/ 28|30 SOME DAYS YOU GOTTA DANCE Dixie Chicks 26 5615951 TO QUOTE SHAKESPEARE The Clark Family Experience 51
PWORLEY,B CHANCEY (T.JONNSON,M MORGAN} MONUMENT ALBUM CUT B.GALLIMORE, TMCGRAW (H.LAMAR G.BARNHILL} CURB ALBUM CUT
271 29|27 COLD ONE COMIN' ON Montgomery Gentry | 27 50| — I AM A MAN OF CONSTANT SORROW The Soggy Bottom Boys =2| 48
J.SCAIFE (M.GEIGERW.MULLIS M.HUFFMAN} COLUMB1A ALBUM CUT T-BONE BURNETT {TRADITIONAL} MERCURY SOUNOTRACK CUT
28 35|36 BLESSED Martina McBride | 28 | 58 THICKER THAN BLOOD Garth Brooks | 58
M.MCBRIDE,PWORLEY {H.LINDSEY,T.VERGES,B.JAMES) RCA ALBUM CUT AREYNOLOS (.J.YATES,G.BROOKS} CAPITOL ALBUM CUT
29133134 | BREATHE IN, | BREATHE OUT Chris Cagle =| 29 ‘Ml 5459 IT'S ALRIGHT TO BE A REDNECK Alan Jackson ®| 54
C.LINDSEY (C.CAGLE.J.ROBBIN} CAPITOL ALBUM CUT K.STEGALL (PMCLAUGHLIN,B.KENNER) ARISTA NASHVILLE ALBUM CUT
30} 30|29 | EASY FOR ME TO SAY Clint Black With Lisa Hartman Black =| 29 K 60 INSIDE OUT Trisha Yearwood Featuring Don Henley | 60
C.BLACK (C BLACK.H NICHOLAS) RCA ALBUM CUT - MWRIGHT.T.YEARWOOD {8 ADAMS,G PETERS) @ MCANASHVILLE 172219

@ Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to sangs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from
the chart after 20 weeks. % Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. ® CD Single available. © DVD Single available. @ CD Maxi-Single available. © Cassette Single available. @ Vinyl Maxi-Single available. @ Vinyl Single available. € Cassette Maxi-

Single available. ©2001, Billboard/BPI Communications.
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1 | TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
NUMBER 1 ' s 41 Sl | 11 THE WAY YOU LOVE ME _waRNER BROS 16818/WRN Faith Hill
1 GOD BLESS THE USA curs 1z Lee Greenwood 4 EE POUR ME  WARNER BROS. 16816/WRN Trick Pony
2 WHERE THE STARS AND STRIPES AND THE EAGLE FLY ivRic STREET 164059HOLLYW00O Aaron Tippin 14 DIDN'T WE LOVE cugs 13126 Tamara Walker
3 BUT | DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT @ cure 13116 LeAnn Rimes 160 — GIRL IN LOVE  coLumBIA 78568/SONY Robin English
4 AMERICA WILL ALWAYS STAND _ReLENTLESS NASHVILLE 5137*/MADACY Randy Travis 15 WHAT | REALLY MEANT TO SAY capitoL sess7 Cyndi Th
5 GOD BLESS AMERICA curs7aiz7 LeAnn Rimes H(18 1 21 | HOW DO YOU LIKE ME NOW?!  0reAMWORKS 450932/INTERSCOPE Toby Keith
616 CALL ME CLAUS capitoL 77669 Garth Brooks 16 UNBROKEN BY YOU _vric STREET LYW000 Kortney Kayle
7 419 IT DON'T MATTER TO THE SUN/LOST IN YOU e capioLss7es Garth Brooks as Chris Gaines #8208 23 LOVE IS ENOUGH rcas3s4/RLG 3 0f Hearts
8 W ON A NIGHT LIKE THIS waRNER BROS. 16751WRN Trick Pony W21J 24 MATTHEW, MARK, LUKE & EARNHARDT _0ReAMWORKS 450327/INTERSCOPE Shane Sellers
v 8 SOMETHIN' IN THE WATER  MONUMENT 79625/SONY Jeffrey Steele 18| | AROSE IS A ROSE mercury 172133 Meredith Edwards
i 9 AUSTIN _GianT 18767WRN Blake Shelton 17 COME A LITTLE CLOSER _WaRNER BROS. 16762WRN Lila McCann
10 ROCKY TOP '96  Decca 155274MCA NASHVILLE The Oshorne Brothers N 20 OKLAHOMA/WARM & FUZZY ¢ric Billy Gilman

121120 HOW DO LLIVE A cure 22 | KNOW HOW THE RIVER FEELS wcanashviLLE 172186 Mcalyster
@ Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) centification for net shipment of 500,000 album units {Gold). & RIAA certification for net shipment of 1 million units (Platinum), with muitimil- Top selling albums compiled from a national 53"‘3"’ of retail store, mass merchant, ] ®

ion titles indicated by a numeral following the symbol. © 2001, Billboard/BPI C and S Inc. and intemet sales reports collected, compiled. and provided by SoundScan. AT
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BY LEILA COBO

MIAMI—The Billboard Latin
charts will come to life Dec. 18
with the release of the Billboard
Latin Music Series, a collection of
15 CDs compiling 210 singles fea-
tured on the Billboard Hot Latin
Tracks chart from 1996 to 2000.

The compilation is the result of
a licensing agreement between
Billboard and Sony Discos, which
will initially see the release of five
CDs for each of Latin music’s main
sub-genres: tropical, pop, and
regional Mexican. The CDs will
eventually trace the charts as far
back as 1985. The albums will be
sold separately—one per year per
genre—with the release of a boxed
set being considered for next year.

“I call it more a history of Latin
music,” says Sony Discos senior
director of special marketing
Rosana Mattioli, who compiled
the Billboard chart information
and was largely responsible for
the series’ track selection.

The main criteria for inclusion,
she says, was that the tracks had to
appear in the charts for that spe-
cific year, resulting in each CD
truly representing the musical
panorama of the moment.

Coming up with those repre-
sentative tracks wasn’t quite as
simple as reading the charts,
though. According to Mattioli,
some years had fewer songs than
others because tracks tended to
overlap from year to year. In addi-
tion, some tracks weren’t available
for licensing. And in some cases,

it was hard to decide where to
place a certain track. Son by
Four’s “A Puro Dolor,” for exam-
ple, was placed in the tropical
rather than the pop genre, while
Marco Antonio Solis’ recent tracks

Américalatina...

sette copy for buyers.

In Puerto Rico: Warner Music Recording artist Olga Tafién has
parted ways from her longtime manager Rafo Mufiiz and his com-
pany, Promotores Latinos. Her lawyer, Alfredo Castellanos, will
take on managerial duties. Tafi6n is in the midst of a concert
tour that kicked off Nov. 15 in Venezuela.

In Argentina: Andrés de Ledn, once a romantic balladist who dis-
appeared from the scene just as he was starting a promising career
as a pop-rock singer, is currently working on a comeback album
for Sony Music Latin America. De Leén has been recording in
Miami since October with producers Manny Benito and Luis Fer-
nando Ochoa (of Shakira fame). The album, whose street date has
yet to be announced, will feature songs cut by De Le6n for David
Foster’s label 1, 4, 3 Records. That material, produced by Foster
and Humberto Gattica, was never released.

In Colombia: Colombian singer Charlie Zaa has returned to bolero
for his new album, De Un Solo Sentimiento, released in the U.S. by
Sony Discos. In an effort to boost sales, Sonolux—Zaa's label in
Colombia—is distributing the CD in that country with a free cas-

In Brazil: Alda Baltazar has been named international exploitation
manager of Brazilian indie Trama Records. In her new position, Bal-
tazar will be in charge of taking the Trama brand and artists to an
international market. Trama’s roster includes Max de Castro and DJ
Marky. Baltazar spent eight years with Universal Music Brazil and
was most recently in charge of overseas releases there.

RANDY LUNA

SERGIO FORTUNO

GUSTAVO GOMEZ

TOM GOMES

were placed in pop rather than
regional Mexican.

“I wanted to include the reality
of the music that happened every
year,” Mattioli says. “I also want-
ed something very attractive to
the consumer. I decided to include
14 tracks on each CD. I want to
give [consumers] the incentive to
have the whole collection. Even
for those of us who speak Spanish
and are of Latin descent, this is
very valuable.”

In an effort to be as compre-
hensive as possible, all labels were
given the opportunity to partici-
pate in the compilation, with the
result that no more than 50% of
the featured artists belong to
Sony. “This could not have hap-
pened without the support and
collaboration of all the record
labels,” Sony Discos chairman
Oscar Llord says. “It’s an un-
precedented display of inter-label
cooperation.”

Billboard, which has a long-
standing deal with Rhino Records
to put out CDs based on other Bill-
board charts, accepted bids from
all Latin labels interested in put-
ting out the compilation. Sony, in
turn, licensed repertoire from the
other labels, including Fonovisa,
WEA Latina, Universal Latino,
BMG U.S. Latin, Disa, EMI Latin,
MP, and Karen Records.

“We thought a line of CDs based
on the rich history of the Billboard
charts would have genuine con-
sumer appeal,” says Howard Appel-
baum, VP/associate publisher of
the Billboard Music Group. “Sony’s
A&R, marketing, packaging, and
merchandising plans are top-notch
and show a deep commitment to
the project.”

Although Sony’s Dec. 18 re-
lease may seem late, it was tar-
geted so that the first installment
of the series would be in stores
for the Christmas holiday. Senior
VP of sales and marketing for
Sony Discos Jeff Young says, “In
terms of retail and marketing,
we're going to do everything. |
believe they’re looking for a new
series—one that has appeal and
name recognition.”

Once the initial 15 CDs are out,
Young will experiment with a vari-
ety of possibilities, including re-
leasing a sampler for each of the
genres. Starting in January, he
says, all major Sony releases will
include some information on the
Billboard series, and there are
plans to have floor bins at retailers
that will hold all the albums.

Already, Sony is working on the
2001 albums, with plans to release
them to coincide with the Bill-
board Latin Music awards next
spring. Mattioli is also working on
the 1990-1995 series. The 1985-
1990 releases will then follow.

Mattioli says, “We are treating
this from day one as a treasure, as
something that will be well-taken
by everybody.”

SANZ, WARNER/CHAPPELL PACT: It’s
been a good year for Alejandro Sanz.
He walked away with four Latin
Grammys, including those for album,
record, and song of the year. He

recorded an MTV Unplugged special,
the first-ever for an artist from Spain.
And last week it was announced that
Sanz inked a publishing agreement
with Warner/Chappell that includes
the entire catalog of songs from his
publishing company, Gazul Produc-
tions. Warner/Chappell wouldn’t dis-
close details, but sources describe it
as “extensive and lucrative.”

“My relationship with Warner/
Chappell goes way back,” says Sanz,
who returns to Warner/Chappell
after his previous three albums were
handled by EMI Publishing Spain.

“You really can’t talk about a ro-
mantic relationship in these cases,
but as far as I'm concerned, it’s fun-
damental to feel there’s ‘something’
there—this sense of ‘they like me.’
Because if that’s not the case, obvi-
ously I'd feel economically happy,
but not as comfortable.”

Aside from being considered
Spain’s top artist at the moment,
Sanz—who is signed to WEA—is also
one of the most-respected songwrit-
ers in Latin music today. His work
has been performed by the likes of
Julio Iglesias, Mald, and Ricky Mar-
tin. His songwriting deal coincides
with the release of MTV Unplugged
album, which hit stores Nov. 20.

“The timing is perfect because of
the four Latin Grammys Alejandro
won recently and the MTV Un-
plugged album,” Sanz’s manager,
Rosa Lagarrigue, says.

STAYING FAITHFUL: Early this year,
armed with a designer suit, a cigar, a
wide-brimmed hat, a shaved head, and
a Bentley, Lupillo Rivera became the
hottest new artist on the regional
Mexican circuit. Following a Record-
ing Industry Assn. of America certifi-

by Leila Cobo

cation for sales of 500,000 copies of
Despreciado—his first album on Sony
Discos—Rivera has now released
Sufriendo a Solas, a follow-up that
stays faithful to the banda sound and
earthy feel of its predecessor.

“I didn’t want to change the pro-
ducers, the studios, or anything too
much, because I did so well with the
other one,” Rivera says when asked if
he went for a bigger production this
time around. “If I did, it could [have]
changed the sound, and I didn’t want
to do that. It could change the feeling.”

Rivera, who is also on a virtually
nonstop touring schedule until the
end of the year, is the first to admit
that the success of Despreciado took
him by surprise. “It’s something that
happened real fast and real strong. It
caught me, the company, and the
manager off-guard.”

But Despreciado has also prepared
Rivera for the continued expanded
visibility he hopes to attain. The
album reached a broad-based audi-
ence that included young, bilingual
listeners. The same thing, Rivera says,
is already happening with Sufriendo.
And, as he’s often stated, he hopes to
take things a step further by eventu-
ally recording rap in English.

“We're already listening to differ-
ent lyrics just to see what I sound
like doing that,” Rivera says. But
first, he cautions, “I want to be very
solid in the Mexican music scene.”

MUXXIC LINEUP: Following the an-
nouncement that Marco Antonio
Rubi is the new managing director of
MuXXlc Latina, the label has formal-
ly announced Rubi’s core support
team—some of whom have already
been operating for several months.
Bruno Mufioz, formerly with Grupo
Prisa, is now VP of A&R; Itzel Diaz,
former marketing VP for Universal
Latino, is MuXXIc’s new marketing
VP; Spanish journalist Jose Antonio
Ponsetti is VP of communications;
and Luis Villalba, former GM of
Prisa’s Planet Events (formerly
known as Nuesa), is VP of operations.

IN BRIEF: Alejandro Montaner per-
formed at a sold-out show at Miami’s
James L. Knight Center as part of his
Suefio Repetido tour. It was the first
extensive tour for the Venezuelan
singer in several years, who played
nearly 64 shows, including a handful
in the U.S. Montaner is banking on
the success of the album Suerio
Repetido (Wea Latina).

Additional reporting by Howell
Llewellyn in Spain.
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