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Presidents
‘Share’ Helm
Of Atlantic

BY MELINDA NEWMAN
LOS ANGELES—As newly named
co-presidents of Atlantic Records,
Craig Kallman and Ron Shapiro say
their first or-
der of busi-
ness isn’t to
divvy up their
duties but to
find ways to
share them.
“Under our
old titles, A&R
had been Craig
and marketing
had been me,”
Shapiro says.
“We've decid-
ed that we’re eliminating the division
of duties. The company will report to
us jointly, and we’ll jointly sign and
market acts
together. To
over-simplify
it, I'll be lis-
tening toa lot
more tapes,
and Craig will
be reading a
lot more mar-
keting plans.”
The pro-
motions were
effective Jan.
7. Shapiro,
who joined the company in 1993,
was executive VP/GM; Kallman,
(Continued on page 88B)
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| Alanis Excels On Her Own

Maverick Artist’s ‘Under Rug Swept’ Marks ‘New Plateau’
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BY LARRY FLICK

NEW YORK—In the final frame of
the clever video for the new Alanis
Morissette single, “Hands Clean,” a
loose retelling of her rise to star-
dom, she sits alone—serene, com-
fortable, and completely confident.

After years of collaboration and
working under the guidance of
others, the artist has taken full
control of her creative destiny, as
evidenced by her third Maverick
opus, Under Rug Swept (Feb. 26).

The sterling collection, which

she wrote and produced alone, is
her first full-length effort without
producer/writer Glenn Ballard,
with whom she crafted the influ-
ential, mega-selling Jagged Little
Pill (1995) and Supposed Former

(Continued on page 89)

Brooks & Dunn’s ‘Wild’ Country 2002

BY RAY WADDELL

NASHVILLE—Still providing some of
country’s most consistent box-office

muscle in what has been a mostly tepid
touring genre of late, Brooks & Dunn
will reprise their Neon Circus & Wild
West Show extravaganza in 2002.

Set to begin April 12 in Madison, Wis.,
the tour (primarily consisting of sheds)
will feature a lineup of headliners Kix Brooks
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and Ronnie Dunn—whose latest release on
Arista is their 2001 Steers and Stripes
album—along with strong support from

Dwight Yoakam, Gary Allan, Trick Pony,

and Chris Cagle. Hosted by Cledus T.
Judd, the tour will feature expanded

concourse elements, including side-
show-styled performers, secondary
stages, and other attractions. Coors Light
(Continued on page 88A)
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Botwin Is

Columbia’s
New Prez

BY MELINDA NEWMAN
LOS ANGELES—When asked how
long Columbia Records Group chair-
man Don lenner has been grooming
him to become the new president of
the 119-year-olc label, Will Botwin
jokes that the training began the day
he met lenner 20 years ago.

“I first met Donnie when he was
running Millennium Records. The

label had Bruce Cockburn and
Franke & the Knockouts. I had an
indie marketing company called
Side One Creative Marketing. Don-
nie hired me back then to work on
those acts, and he pushed me really

(Continued on page 88B)
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Selling Music In A Buyers’ Market )

Consider this modern parable: A 20-something business woman sits
down in a diner and orders a cup of coffee. The waiter says it’s against
the rules to pour her one; she must buy a whole pot. “But,” she asks,
“what if I don’t want a whole pot right now?” That's too bad, she’s
informed, and moreover, it's not time to brew a whole pot yet, and it
won't be for several more weeks or months. But, it’s explained, if she’ll
settle for a mug of a certain type of iced latte, it can sometimes be
obtained under certain conditions and licenses. But it depends.

“You act,” the patron says, “like you're rationing a vital necessity.”

“Well,” the waiter says, “it gets worse. In some cases you can only ren!
the latte™—at this point the woman gets up and stalks off in a huff—
“because afterwards,” the waiter calls after her, “we’re gonna want it back!”

Substitute a serving of popular music for the serving of coffee, and a silly
fable becomes more famniliar. One hopes we all still wish to sell records. The
queries this columnist heard most often from frustrated music consumers
(inan age range of 14 to mid-50s) who repeatedly button-

profile asserts, we'd better stop confounding such potential purchasers.
Which brings us to the next frequent holiday query/complaint:

e Why isn't every album in print also available in a standard DVD-
Audio format and crammed with all the videos and other visuals
fans might care to peruse? Consumers of all ages are having diffi-
culty grasping why they can’t buy any conceivable film or audio DVD.
They don't care about format wars. Since studies show that ageing
boomer parents of either the post-World War 11 or post-1990 eras see
dramatic increases in discretionary income and consumption once
their families mature, pay off loans, and see the kids leave home, the
music industry should respond while such people still care. Which
coincides with another question that kept recurring:

o Why isn't there any comprehensive national marketing targeted at
the musically famished and financially empowered 25-55 age group? No
one, it seems, is trying very hard to sell records to the listener demographic

that has the income to spend freely on cars and stereos.

holed me—in a few cases, on the street—between Thanks-
giving and New Year's Day were the following:

o Why is it impossible to buy the songs we hear on
the radio? More than three dozen individuals com-
plained that they were unable to purchase CD or cas-
sette singles of specific radio hits: Alan Jackson's “Where
Were You (When the World Stopped Turning),” Aaliyah’s
“Rock the Boat,” James Taylor’s “Have Yourself a Merry
Little Christmas,” Garth Brooks’ “Wrapped Up in You,”
“Peaceful World,” by John Mellencamp (featuring
India.Arie), “I Want Love,” by Elton John, “Get the Party
Started,” by Pink, “I'm Already There,” by Lonestar, and
“Emotion,” by Destiny’s Child. Each of these recordings
was thriving in a given format, yet none could be bought
physically for personal use or as a Christmas gift. When
I noted to one fellow in his 40s that the Taylor track was
available via streaming, the computer-owning fan com-

MUSIC

TOMY EARS

BY TIMOTHY WHITE

This holiday season in particular seemed a time when older
music fans felt the need or inclination to renew a fond-
ness for recorded music across the full stylistic spectrum
as a comforting, satisfying personal pastime. But many
claim there are few music ads in the magazines they read,
little airplay or promotion on the radio networks (other
than NPR) they listen to, and scant sales pitches during
the TV programs they watch.

o Satellite radio is intriguing, especially for casual lis-
tening in cars, but who between 25 and 55 really feels its
easiest to hear music via the Web? Many people associate
their computers with work and a vexing flood of e-mail.
Moreover, most are sawy enough to know that the notion
of “perfect” reproduction of digital music via the Internet is
negligible at best. Meanwhile, the latest studies show that
both personal and corporate spending on computers is
down, without any increases expected in 2002. And a recent
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pared that process to rigging up some sort of Slip 'N

Slide lawn toy when what he really hoped to do was go swimming. “It's
not convenient,” another said, “to change all your plans to hear a
record.” Each of these people, who neither file-swap nor burn CDs, felt
thwarted in their casual aims and appetites—so they gave up.

It’s an accepted practice in the industry, especially when chasing the
rapidly maturing teen-pop market, to avoid offering even the initial
radio single from an album for commercial sale in hopes of driving
album purchases. A tactic that sometimes worked appears to be taper-
ing off, as both album and ticket sales for such acts are dipping. (Some
Billboard editors have received anecdotal evidence from retailers that
sales of less-pricey used CDs containing a sought-after hit are escalat-
ing.) According to SoundScan, U.S. consumers bought 22 million fewer
albums in 2001 than in 2000, and overall album sales for the first week
of the new year are 1.5% behind last year's figures. The last ‘baby boom-
let,” which peaked at the 4.1 million births reported in 1990 by the
National Center for Health Statistics (NCHS), is long over, as is the pro-
longed 1954-64 post-World War 11 explosion of 4 million annual births,
and neither the NCHS nor the Census Bureau expect a new boom
(although the NCHS says the birth rate increased slightly in 1998 after
falling since '90). If consumers aged 35 and up accounted for 44% of all
record sales in 2000, as a recent Recording Industry Assn. of America

THE SHERRY SISTERS (LOIS, LEFT, AND KAREN)

SHERRY SISTERS SAGA & ‘SAILOR BOY’

As the year draws to a close, I just
want to let you know I am still receiving
compliments on the wonderful article by
Jim Bessman (“Karen Sherry Finds Her
ASCAP Hat Fits Best,” Songwriters &
Publishers, Billboard, Sept. 15, 2001).
Jim managed to capture everything bet-

ter than I could have myself!
Karen Sherry, senior VP of industry affairs

PONDERING THE POWER OF FAMILY

I wanted to drop you a note regarding Tim-
othy White's Music To My Ears column in the
Dec. 29, 2001, issue (“Holiday Wishes and the
Dance of Life”). I moved to Nashville in Feb-
ruary 1998 with my husband after living in
Alaska for six years. This was a new beginning
for us after a very tough year when we lost five
relatives and a good friend in a matter of
months. It was quite a gamut of emotions with
my 28-year-old friend—singing in her wed-
ding, and at her funeral three months later.
Thank you for White’s eloquent tribute to his

survey found that Web surfers are increasingly abandoning
sites that ask them to pay for content. Judging from the poor reaction to the
clumsy new Web music subscription services, the likelihood of fans opting
to only “rent” music they once owned/controlled in physical form is slim.
As people inside and outside the industry are realizing, mere record-
ed music is not that important or special to people unless those directly
involved can enhance both its real and perceived value. In the film realm,
DVD-Video has thus far managed this—but it needs to go farther. The
music world had better catch up quickly and dramatically between now
and next Christmas, because the public isn't interested in the music indus-
try’s opinion of itself—it’s only interested in maximum music choices
with maximum ease and, yes, even greater post-digital audio merit. And
they won't be bullied into paying through the nose for a bad bargain.
Consider an ancient fable: A passerby often paused outside a bakery
shop to smell its aromatic wares. Seeing this, the baker grew irate and
ordered the passerby to pay for the privilege of enjoying his goods. When
the passerby refused, the baker took him to court. The judge listened to
both sides of the case and then asked the passerby, “Do you have any coins
in your pocket?” “Yes,” the man answered. “Well,” the judge ordered,
“stand next to the baker and shake your pockets.” The man did so, creat-
ing an audible jingle. “There,” the judge said, addressing the baker, “You
get the sound of his money for the smell of your baking. Case dismissed.”

parents and to those lost in 2001. It reinforced
what I came to believe—that the power of fam-
ily and friendships shapes our lives in profound
ways and helps make us what we are. The col-
umn is one I will keep for some time to come.
Shari Lacy, director of publicity

Compass Records

Nashville, Tenn.

ASCAP
New York City

White has always been a journalistic hero
of mine, but I think this (“Holiday Wishes
and the Dance Of Life”) was his finest hour.
The column about his dad and mom was a
perfect read this Christmas morning.
Thanks for a lifetime of brilliant work.

Phil Sweetland
Country Insider
Hermitage, Tenn.

\ Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of

- ]

Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003. ‘
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EPITOME OF COOL: The legendary Rat Pack is together on The
Billboard 200 for the very first time. While Frank Sinatra,
Dean Martin, and Sammy Davis Jr. have all charted individ-
ually on the album chart, they have never charted as a trio
until this issue. Now, two Capitol collections by the legendary
singers are debuting on the chart. Fee-0O 11: The Best of the
Rat Puack is the Hot Shot Debut at No. 138, while The Rat
Pack Live at the Sunds comes in close behind, at No. 147.

Sinatra, Martin, and Davis are all gone, as is the Sands
Hotel. But their reputations live on (and the 2001 remake
of the film Oceun's Eleven doesn't hurt). Thanks to the
debut of these two new CDs, the three vocalists in the Rat
Pack all have album chart spans that extend over the entire
rock era.

Billboard published a bi-weekly album chart beginning
with the Jan. 8, 1955, issue, and Sinatra appeared on that
very first chart, with his EP Frank Sinatra Sings Songs
FFrom His Warner Bros. Picture “Young at Heart” and Swing
Easy. This gives him a chart span of 47 years and one week.
Martin also appeared on that Jan. 8, 1955, chart with an
eponymous set, giving him the same 47-year-and-one-week
span. Davis showed up only four months later: Starring
Sammy Davis, Jr. debuted the week of May 14, 1955, giving
him a chart span of 46 years and eight months.

The two new Rat Pack sets mark Sinatra's first appearance
on The Billboard 200 since The Very Best of Frank Sinatra
peaked at No. 124 in June 1998. Martin was last on the album
chart in 1972 with Dino, which peaked at No. 117. Davis
hasn't appeared on the chart since 1973, when Porfrait of
Sammy Davis, Jr., which peaked at No. 128, spent its final
week on the chart 29 vears ago this issue.

GOOD ‘BAD’: Last week's No. 1 song on The Billhoard Hot 100
falls to No. 2, but that doesn’t mean we have the first new No.
1 of 2002. One of last vear’s chart-topping titles retakes the
crown, as Usher’s “U Got It Bad” (Arista) moves back into pole
position. The Usher song was No. 1 for one week and was then
succeeded hy Nickelback’s “"How You Remind Me" (Roadrun-
ner), which dominated the tally for four weeks. Usher's return
after spending four weeks at No. 2 matches the record for a song
remaining out of the top spot before recapturing it. In August
1977, Andy Gibb had a three-week run at No. 1 and was then
replaced by the Emotions’ “Best of My Love.” That single ruled
for four weeks until Gibb's song returned to the summit for
another week. It was replaced in turn by the Kmotions’ single,
which remained on top for one week.

More Fred Bronson each week at www.billboard.com.
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) And His
Legacy

Singer. Songwriter.

Producer. Inspiration.

This is an artist at the height of his powers.

This is the music he was born to create.

This is Sam Cooke the way you remember him.

Keep Movin' On

The new Sam Cooke album featuring such
timeless tracks as “A Change is Gonna Come”,
as well as the newly

SAM discovered
COOKE “Keep Movin’ On’-
written and recorded
in the final months of

his remarkable
career.

23 TRACKS INCLUDING
, N - “A CHANGE IS
keep mavin an GONNA COME”
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Look for Sam Cooke on VH1 Legends

Watch for the SPECIAL EDITION DVD

in stores early 2002
www.samcooke.com
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MIDEM To Focus On Challenges

BY EMMANUEL LEGRAND
LONDON—Tough market conditions
worldwide make this month’s MIDEM
trade show the most important in its
36-year history, organizers say.

Reed MIDEM Organisation CEO
Xavier Roy claims that the trading
environment will not affect the success
of the Jan. 19-24 conference in Cannes:
“It's when market conditions are tough
that people in the industry need to
maximize their investment.”

Roy forecasts attendance to be down
10% to 15% on previous years—last
year, 10,640 people attended. He ex-
pects most U.S. companies to attend
but with fewer people.

Roy says that MIDEM 2002 should
reflect the challenges faced by the
industry. He admits that several devel-
opments threaten it—such as CD
burning, online file-sharing services,
and the constant threat of piracy—but
he remains optimistic about the
future, particularly regarding the
opportunities offered by the Internet.

This faith in online music's future
led to the creation three years ago of
MIDEMNet, a conference focusing on
the Internet’s impact on the music
world; last year, 950 delegates attend-
ed the one-day event. Roy says, “Despite
the online meltdown, Internet issues
are still important for the music indus-
try. I am convinced MIDEMNet is the
privileged moment to reflect on all
these issues with some of the world’s
most respected professionals.”

MIDEM director Dominique Leguern
says, “[MIDEMNet 2002] will look at
concrete cases with panelists who come
from different horizons. People are fed
up with fairy tales and need concrete
stuft.” MIDEMNet'’s keynote speaker will
be Kevin Conroy, head of AOL Music.

After the Jan. 19 MIDEMNet gath-
ering, MIDEM proper starts that night
with the NRJ Awards, a joint effort of
French CHR station NRJ with leading
commercial channel TF1. Major inter-
national and domestic acts are expect-
ed in Cannes for the occasion.

The following day features a party
organized in association with the Nor-

In The News

e Shrek has become the best-
selling DVD-Video in history by
selling 7.9 million copies since
its Nov. 2, 2001, release, accord-
ing to DreamWorks. The title
has also sold more than 21 mil-
lion copies on DVD-Video and
VHS combined of the 23 mil-
lion units that have shipped and
has generated approximately
$420 million.

e [n a surprise move, John
Grady has exited his position as
senior VP of sales/marketing/
promotion at Mercury and Lost
Highway Records in Nashville
(Billboard Bulletin, Jan. 8).

wegian trade body Music Export Nor-
way and co-funded by the Norwegian
government and the local music
industry. Acts performing include
Briskeby, Sondre Lerche, and Cato
Salsa Experience.

On Jan. 21, MIDEM will present the
premiere of Cindy, a new musical cre-
ated by the team behind Notre Dame.

Murray Head and Laam will perform
songs from the musical.

MIDEM's Jan. 21 British showcase
was organized with British trade bod-
ies the British Phonographic Industry,
British Music Rights, the Music Pub-
lishers Assn., and Phonographic Per-
formance Ltd. in partnership with
weekly music magazine NME. Elbow,
Bees, Mull Historical Society, and Elec-
tric Soft Parade will play; the Bettina
Motive and Baz will perform acoustic
sets in a different venue.

The Irish music industry will pres-
ent a Jan. 21 showcase of Ireland’s up-
and-comers, including David Kitt,
Maria Doyle Kennedy, Kid Dynamo,
and Colin Reid.

The Jan. 22 Global Melting Pot will
see performances from Londoner
Susheela Raman and Isaa Bagayogo
from Mali. Electronic music will also
be heavily featured during MIDEM,
with a series of concerts Jan. 21-22.

TMC Buys WEA’s Vinyl
Manufacturing Assets

BY MICHAEL PAOLETTA
NEW YORK—To create more space for
the production of DVDs, WEA Manu-
facturing (Specialty Records) has sold
its vinyl manufacturing assets—Ilocat-
ed in Olyphant, Pa.—to the Music
Connection (TMC). The sale makes
TMC, helmed by brothers-in-law Ira
Cohen and Rich Ralton, the No. 2 vinyl
manufacturer—in terms of capacity—
in the U.S. (Uni is No. 1.)
According to Cohen and Ral-
ton, all the equipment is
being moved to a new
facility—331/3 Record
Pressing Manufacturing
(331/3 RPM, for short)—
about five miles from
WEA in Dunmore, Pa.
“This now gives us 30
presses, which

The Earth Revolves At

0
33

“surprised by how much interest there
was in our vinyl manufacturing busi-
ness,” but notes that “we knew there’'d
be some interest, because demand and

capacity is roughly equivalent.”
Wietsma says TMC was the right
choice for many reasons, including
its desire to purchase all the equip-
ment, a working relationship that has
lasted for nearly two decades, and the
fact that it’s a solely vinyl business.
Of the 80 employees in WEA's
vinyl operation, Wietsma
says that all have the
option of taking other
jobs within the company
but that “the majority, by
choice, will stay with the

Music Connection.”
Since its inception 22 years
ago, TMC has
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date more labels,”
Cohen says. “Many independent labels
will have a new home to go to.” TMC'’s
clients include such independent
labels as Ultra, Subliminal, King
Street Sounds, and Koch Urban.
“Something funny has been hap-
pening the past several years,” Ralton
says. “Kids are discovering this ‘new’
thing called vinyl. Last year, we saw a
20% increase in our vinyl business.”
Under the terms of the agree-
ment with WEA, TMC will provide
the Warner Music Group with vinyl
pressing, packaging, and manufac-
turing services for a minimum of
three years, according to Rick Wiet-
sma, executive VP/co-COO of WEA.
“The Music Connection was our
biggest vinyl customer for several
years,” Wietsma notes. “Now, it will be
our primary source for vinyl.”
Wietsma confirms that WEA was

ice, quality con-
trol, and the importance of adhering
to release schedules, Ralton says, not-
ing that TMC has created “a transi-
tion plan,” ensuring that there will
not be any down time in vinyl press-
ing. By March 1, he says, all vinyl
manufacturing will be done at the
new 33!/3 RPM facility.

“This new operation is definitely
going to help dance music,” says
Linda Perrone, owner of New York
City-based independent dance/elec-
tronic music distributor Downtown
161. “Rich and Ira know the impor-
tance of time with regard to dance
music. They know that a delay in a
re-pressing could mean the death of
a dance recording. They also strong-
ly believe in returning peoples’
phone calls. Simply put, they learned
a long time ago that the customer
comes first.”

N = N .
Shakira Triumphs. Latin crossover sensation Shakira performed at an all-star
Jingle Ball concert presented last month by top 40 station WHYI (Y100)
Miami. Backstage, Shakira was awarded a plaque recognizing the success

of “Whenever, Wherever,” the first single from her English-language debut
album, Laundry Service (Epic Records). The song was a No. 6 hit on Tte Bill-
board Hot 100, while Laundry Service, released last November, has been cer-
tified platinum (1 million copies) by the Recording Industry Assn. of America.
Pictured, from left, are Epic senior VP of promotion Joel Klaiman, Y100 assis-
tant PD Tony Banks, Shakira, Y100 PD Rob Roberts, Epic director of South-
east regional promotion Jeff Davis, Epic director of national promotion Jon
Borris, and Clear Channel VP/market manager Dave Ross.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

i _ 2001 2002
Total 14409000 13,918,000 (=3.4%)
Albums 13,806,000 13,605,000 (=1.5%)
Singles 603,000 313,000 (<=48.1%)

YEAR-TO-DATE SALES BY ALBUM FORMAT

- 2001 2002
o 12,820,000 12,914,000 (<0.7%)
Cassette 959000 662000  (<31.0%)
Other 27000 29,000  (©7.4%)
This Week 13,918,000 This Week 2001 14,469,000
Last Week 25,248,000 Change =3.4%
Change <44.9% ;
ThAis Week 13,605,000 This Week 2001 13,806,000
Last Week 24,785,000 Change =15%
Change <>45.1%

This Week 313,000 This Week 2001 603,000
Last Week 463,000 Change <48.1%
Change ©32.4%
YEAR-TO-DATE CASSETTE SALES BY STORE TYPE
2001 200

Chain 409000 290,000 (©29.1%)
Independent 185,000 19000  (©357%)
Mass Merchant 1340000 240,000 (=29.4%)
Nontraditional 26,000 13,000 (=50.0%)

YEAR-TO-DATE CASSETTE SALES BY STORE LOCALE

2000 2002
city 234000 142,000 (©39.3%)
Suburb 311,000 204000  (=334%)
Rural 415,000 315,000 (©24.1%)

FOR WEEK ENDING 01/06/02

www.billboard.com
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Legi
BY BRIAN GARRITY

and BILL HOLLAND

WASHINGTON, D.C.—Federal and
state legislators are scrutinizing the
music industry with a new series of
proposed bills and antitrust oversight
hearings targeting everything from
artists’ contracts to digital distribution
to radio promotion.

Lawmakers’ interest in industry
practices was the highlight of the sec-
ond Future of Music Coalition policy
summit held here Jan. 7-8.

Rep. Rick Boucher, D-Va., delivered
the Jan. 7 keynote address, announc-
ing his plan to introduce legislation to
amend anti-circumvention provisions
of the Digital Millennium Copyright
Act, which makes circumvention of
digital copyright protection systems a
criminal offense. “The bill I'm going
to introduce will say the only time it is
unlawful to circumvent is when the
purpose of the circumvention is for in-
fringement of copyright,” Boucher
said. “Other acts of circumvention—
for example, to promote fair-use rights
and to allow their free exercise—

slators

i

O 1 g

would not be unlawful.”

Meanwhile, California state senator
Kevin Murray, D-Los Angeles, told
conference attendees he intends to
introduce legislation Jan. 10 that
would repeal the exemption for re-
cording artists in California’s “seven-
year statute.” =

The exemption to the stat-
ute—which limits the amount
of time an individual can be
held to a personal-services contract—
allows record companies to recover
damages for undelivered albums.
(Murray likened the exemption to in-
dentured servitude.)

A group of nine label CEOs, includ-
ing the heads of the majors, have sent
a letter to Murray and other California
legislators opposing the bill. “Artists
should not be able to walk away from
the commitments they have made
without any liability for damages,” says
the letter, which adds that the exemp-
tion’s repeal would “create a competi-
tive disadvantage” for California’s re-
cording industry, jeopardizing jobs.
The Recording Industry Assn. of Amer-

RECORD COMPANIES: Ivan Ga-
vin is promoted to executive VP
of finance and commercial
operations for North America
for the Zomba Record Group in
New York City. He was senior
VP of finance and commercial
operations for North America.

James A. Blauvelt is named
senior VP of human resources
for Warner Music Group in New
York City. He was VP of human
resources for North America
for BMG Entertainment.

Greg Marella is promoted to
VP of pop promotion for MCA
Records in Santa Monica, Calif.
He was national director of
promotion.

Melissa Boag is promoted to
VP of marketing for 5.1 Enter-
tainment Group in Los Angeles.
She was director of marketing.

Julian Wright is named sen-
ior director of international
marketing for Arista Records in
New York City. He was head of
Arista International U.K.

Jay Michaels is named direc-
tor of A&R for the West Coast

BLAUVELT
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for Universal Records in Los
Angeles. He was PD at KRBE
Houston.

Gasper Milazzo is named di-
rector of sales for the RCA
Label Group in Nashville. He
was regional sales manager for
K-Tel International.

RELATED FIELDS: Kim Har-
graves is named executive
director of the Colorado Al-
liance for Arts Education in
Denver. She was director of
marketing and partnership de-
velopment for Bridge by Bridge
Productions.

Entertainment Marketing
Group names Amy Jones-
DeMar national director of tel-
evision promotions and Mi-
chael Turcotte manager of
media partnerships in Beverly
Hills, Calif. They were, re-
spectively, director of adver-
tising and promotion for
Columbia TriStar Television
Distribution and national TV
coordinator for Entertainment
Marketing Group.

Scrutinize

ica has lobbied for months against any
change in the law.

On an all-record-label panel, Ark21
Records owner/artist manager Miles
Copeland, one of the letter’s co-
signers, reacted angrily to the Murray
bill, saying it is ill-timed, given the

industry’s profitability struggles and
its fight against Internet piracy. He put
much of the blame on artists for
upsetting the apple cart.

“To attack the business at a time
when we are facing serious challenges

inut T

i e

that undermine the entire base of the
industry is like arguing about the size
of your room and the price of your
ticket when you're on the Titanic and
you're about to hit the iceberg,” he told
conference attendees, many of whom
were indie artists and managers.
Copeland attacked Courtney
Love and her lawsuit to over-
tum the industry’s carveout
to the rule and characterized
Don Henley, co-founder of the Record-
ing Artists Coalition (RAC) as a spoil-
er. From the audience, RAC co-coun-
sel Jay Rosenthal took exception:
“You're attacking artists—are you
going to tell me that the heads of the

Hearin

Bill
gs, Bills
labels are not taking any responsibili-
ty for the sorry state of the industry?”
Federal interest in the exemption
rule is rising. In his Jan. 8 keynote ad-
dress, Sen. John Conyers Jr., D-Mich.,
said that he plans to craft artists’ rights
legislation this session, with provisions
to federalize California’s seven-year
statute (see story, this page).
Congressional sources and industry
executives expressed doubts that any of
the proposed bills will be enacted into
law this year. Manus Cooney, Napster
VP of corporate policy and develop-
ment, said he thinks 2002 will be a year
of studying and drafting bills—what he
termed “legislative experimentation.”

Conyers Looks At Artists’ Rights, Payola

BY BILL HOLLAND

WASHINGTON, D.C.—Minutes after
leaving the lectern to applause at the
Future of Music Conference here—
after announcing his plan to offer an
artists’ rights bill in the House—
Rep. John Conyers Jr., D-Mich., said
he will also ask for an oversight
hearing before the Judiciary Com-
mittee to investigate allegations of
payment practices involving inde-
pendent record promoters, radio sta-
tions, and record companies that
may cross the payola line.

“We don’t want to send anybody to
jail,” Conyers told Billboard after his
Jan. 7 keynote. “But we want to look
into these practices and make sure
they know this kind of behavior is
not encouraged.”

His comments follow allegations
that many indie promoters pay indi-

vidual stations hundreds of thousands
of dollars in annual “fees,” supposedly
for advance notice of songs added to
weekly playlists. Often the add lists in-
clude tracks the promoter has worked
via record labels. Labels shell out mil-
lions each year to indie promoters to
secure track placement on the shrink-
ing playlists of consolidated radio dials.
Conyers says that the practice is due
to the diminishing diversity of music
on the radio, an outgrowth of un-
checked media mergers. He blames
Republicans for the problem.
Conyers also expounded upon his
artists’ rights bill. One provision would
federalize California’s seven-year per-
sonal contract rule (without the ex-
emption for the record industry). “It’s
a good law in California, but what good
isit in the other 49 [states], where con-
tracts are written and no such law is in

place? In Michigan or New York? Labor
laws have to be national.”

Conyers said his bill would also cod-
ify the direct-payment-to-artists clause
included in the agreement between
artists and record companies in Sound-
Exchange, the digital-performance
royalty collection agency, saying,
“That’s an agreement that could fall
apart at any time. There will also be an
antitrust exemption to writers to allow
them to negotiate with magazines and
newspapers for freelance articles post-
ed on Web sites or digital databases.”

Even though Conyers is not a sup-
porter of Rep. Rick Boucher’s (D-Va.)
Music Online Copyright Act, Boucher
plans to support Conyers’ attempt to
federalize the seven-year rule. He
says,“I question the fairness of a statute
that provides for unequal treatment of
screen actors and recording artists.”

Keys, McGraw, Aaliyah,

BY MELINDA NEWMAN

and JILL PESSELNICK

LOS ANGELES—Retailers predict
that Toby Keith and Usher may see
the biggest sales bumps following
their performances at the 29th
Annual American Music Awards
(AMA), held Jan. 9 at the Shrine
Auditorium here.

“Toby Keith could happen, be-
cause he had very strong sales
through Christmas,” says John
Artale, buyer for Carnegie, Pa.-
based National Record Mart. “This
exposure might kick it up a little.
Usher has already been doing well.
Good performers that have records
that are selling moderately well
should see a sales increase.”

The show, hosted by Sean “P.
Diddy” Combs and Jenny McCarthy,
did not produce a dominant winner,
but Alicia Keys, Tim McGraw, Des-
tiny’s Child, and the late Aaliyah all
captured two trophies each. (For a

complete list of winners, log on to
billboard.com.)

Honored with special awards were
Garth Brooks, who received the Award
of Merit, and Michael Jackson, who
was named Artist of the Century.

Jackson accepted his award from
actor Chris Tucker but did not per-
form. The artist had initially agreed

AMd

to appear at the awards but then
pulled out because of a possible
conflict with the Feb. 27 Grammy
Awards, which are held by the
National Academy of Recording
Arts and Sciences (NARAS). His
withdrawal prompted a lawsuit that
was filed by AMA producer Dick
Clark Productions against NARAS
president/CEO Michael Greene

AMAs Could Bump Keith, Usher’s Sales

Destiny’s Child Stand To Benefit From Wins As Well

(Billboard, Dec. 29, 2001).

The wide range of performanc-
es—including, for the first time, a
gospel performance in honor of
newly added contemporary inspi-
rational category this year—drew
praise from retailers. Nominee
Yolanda Adams earned one of the
few standing ovations of the night
with her stirring performance.

“|The AMAs] are trying to get
closer to what the Grammys do,”
Borders Books & Music VP of mer-
chandising and multimedia Len
Cosimano says. “They are trying to
expand the realm and the reach and
trying to validate the award show.
It’s certainly good to not get pigeon-
holed into a few genres.”

Initial nominees for the AMAs are
based on information from Radio &
Records magazine and SoundScan.
Music polling of nearly 20,000
record buyers then determines the
winners in the 32 award categories.

www.billboard.com
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ARTISTS &MUSIE

Lucky Dog’s Deryl Dodd
Rebounds With ‘Pearl Snaps’

Westerberg Returns On Vagrant

Two-CD Collection Offers Solo Work In ‘Stereo’ And Grandpaboy In ‘Mono’

| gutsy traditional coun-

BY DEBORAH EVANS PRICE
NASHVILLE—Deryl Dodd knows
what it’s like 10 stand on the brink of
adream coming true, then have the
rug pulled from under his feet. Just
as the Texas-born singer/songwriter’s
career was taking off, a serious illness
left him bedridden for months.

Now recovered from a severe viral
infection that had invaded his spinal
fluid, Dodd resurfaces with Pearl
Snaps Jan. 29 on Sony Music Nash-
ville’s Lucky Dog label. It's an album
that pays homage to
his Texas roots and
reverberates with the

try music propelling
a new breed of Lones-
tar talent beyond the
state’s borders.

After a stint in
Nashville playing gui-
tar and singing in §
Martina McBride's §
band, Dodd landed a
deal with Columbia.
He released two al-
bums: 1997’s One
Ride in Vegas and 1999's Dery! Dodd.
One day, on the way to a radio inter-
view, Dodd’s world turned upside
down. His vision blurred and he could
barely lift his arms to brush his hair.
He started toward the station but had
to detour to a hospital. “Suddenly the
tour, the music, and everything was
not the focus,” Dodd recalls. “It was,
‘Am I going to live?"”

A Dallas neurologist later performed
aspinal tap that revealed the problem—
encephalitis. “Spinal fluid covers your
brain,” Dodd explains. “Everything
that you take for granted, everything
that works normally and functions
right, was not working right.”

He couldn't sing or play guitar, and
recuperation was a long, slow process.

“My record label stuck through this
with me when they could have let me
go,” Dodd says of the eight months he
was on bed rest. Easing back into his
career, Dodd was invited to open
shows for his pal Tim McGraw, then
began working on a new album, with
Blake Chancey and Shane Decker pro-
ducing. Dodd trumpets his return
with tunes ranging from the rollick-
ing opening cut that celebrates the
appeal of cowboy shirts with pearl
snap closures to the inspirational clos-

River Flows.”

Pearl Snaps also
reprises tracks from
Dodd’s first two al-
bums—"That’s How |
Got to Memphis,” “Bit-
ter End,” and “One
Night in Vegas.” The
latter was a single from
the rodeo-themed
Dancin’ With Thun-
der, a Sony release is-
sued with the Profes-
sional Bullriders Assn.

With Pear! Snaps,
Dodd opted to move from Columbia to
the rootsy Lucky Dog. “It was Deryl's
decision,” says Sony Nashville execu-
tive VP/GM Mike Kraski. “He admires
and respects the philosophy of Lucky
Dog.” Dodd, who wrote 10 of the
album’s 13 cuts, is signed to Electric
Mule Music and is booked by Ben
Ewing of Nashville’s Envoy Agency.

John Gusty, sales manager at Tower
Nashville, says Dodd stands to benefit
from the Texas movement. “That’s real-
ly starting to take hold,” he says. “1 long
for the really good male country stars of
old. and [with] Deryl and David Ball, it’s
good to see that kind of music out there.”

“I've seen ups and downs and rivers
and streams,” Dodd says. ‘Relish it all, the
good and the bad, because it's your life.”

ing song “Where the |

BY WES ORSHOSKI

NEW YORK—After a three-year absence from the music
biz, Paul Westerberg is to return April 23 with a two-CD
set on Los Angeles indie Vagrant that spans both sides of
his musical personality.

The package is to be set up as a single-disc Westerberg
solo album, featuring first and foremost a collection of
acoustic-leaning songs titled Stereo. Inside will be an entire
new album from the former Replacement’s (see story,
page 60) punk-veering side project, Grandpaboy,
titled Mono.

Whereas the 42-year-old’s past solo efforts
have mixed quiet and loud, there’s a wedge
between the two styles on Stereo/Mono. “It will
instantly sound like the first Replacements
record, and it'll sound a lot like my last solo
record,” Westerberg tells Billboard in an
exclusive interview.

“One [style] always inspires the other,” he
continues. “As soon as I play with an acou-
stic guitar and sing a song where there’s
lyrics where I want you to hear the
words, I get that out of my system. And
my next instinct is to strap on one of
my old, noisy guitars and pound out one
that makes me sweat. So it’s kind of a yin
and yang thing.”

Westerberg says his song surplus is par-
tially a result of being a free agent for much of
the past three years. He parted ways with Capi-
tol not long after the release of his coldly received,
Don Was-produced 1999 set, Suicaine Gratifica-
tion. “The fact that I wasn’t on a label, didn’t
have a deal, [and] didn’t have the responsibility
to produce anything that sounded like anything
else, I was able to amass so many songs that |
found myself with one big pile of quiet songs
and one big pile of rock’n’roll songs.”

Hence the titles, the Westerberg album was
recorded in stereo and the Grandpaboy effort in mono.
Of the latter, he says, “I ran it all through an old Fend-
er amp. And that’s, like, the most ass-backwards thing
in the world you would do right now with the technol-
ogy that’s available. But I love it.”

Westerberg has spent the better part of the past few years
at home in suburban Minneapolis, where in his basement he
wrote and recorded the bulk of Stereo/Mono and Suicaine.
Shortly after the release of the latter, his son, Johnny, was
born, helping to affirm his decision not to tour in support of
Suicaine. Well before his son’s birth, though, the singer says

he had already decided to take a break from the album-tour-
album cycle. “It wasn't like [ wanted to stop and become a
dad—I just wanted to stop, and I became a dad at the same
time. And, oddly enough, my rock'n’roll education certainly
helped being a father in the beginning, so that staying up all
night and not sleeping was no big deal for me. It wasn't like
I was used to having to look good in the morning.

“I imagine he’ll come bursting in here any minute, like
he always does, and interrupt. That’s the reason it’s prob-
ably taken three years for me to get the record going. On,
like, every fucking take, I had to, like, start over because

he would come bursting in the room. I left him on one.”
Now managed by Providence, R.I.-based Darren
Hill, Westerberg is considering a return to the
road. “I'm gonna have to come out of my hole

and rear my ugly head
‘:;wb

... How actually
and [with) what configu-

ration, I'm not sure yet.”
For Vagrant president Rich Egan,
working with Westerberg is a dream come
true: “I started the label based on the
inspiration of the Replacements and the
impact they had on my life. And, now, to
be working with him—it defies words.

I said to somebody, ‘Imagine if you start-

ed a basketball team based on watching

Michael Jordan play, and then Jordan told
you he wanted to join your team, your
sandlot team.” That’s pretty much the
equivalent of where I'm at right now.”
Having first met Westerberg during a
meeting with managers Gary Borman and
Steve Moir several years ago—Egan was an
associate manager for Borman and Moir, and
Westerberg was seeking new management—
Egan, now 32, remembers being starstruck, gush-
ingly telling the singer that the revered Replacements
album 7im “changed my life.” As it turns out, recounting
that meeting helped Egan secure the deal.

“That sealed it for me, just the fact that things have
come full-circle,” says Westerberg, who was also in dis-
cussions with Epitaph and is admittedly unfamiliar with
such new labelmates as Dashboard Confessional and the
Get-Up Kids. “It’s like the guys who used to make the cof-
fee are now the guys who are making the decisions. And
the guys who used to be listening to the records are now
the guys who are producing the records . . . I think it’s an
opportunity for me to maybe align myself with a fan who
is definitely bright and on the way up.”

Electronic Countermeasures

Law & Technology of Fighting Copyright Infringement on the Internet

Synopsis: The open architecture of on-line “file sharing” systems makes them vulnerable to aggressive “electronic
countermeasures” to fight copyright infringement. Indeed, massive uploading and downloading between strangers
makes the peer-to-peer systems the perfect “vector” for computer viruses. The full text of this article, which
discusses the criminal and civil legal issues, has been posted on our web site at www.Schleimerlaw.com

Schleimer & Freundlich LLP
Music & Entertainment Litigation
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McNally’s ‘Jukebox’ Holds Musical Variety

Capitol Singer/Songwriter’s Debut Draws Comparisons To Raitt, Crow

BY ANDREW KATCHEN
BOSTON—Shannon McNally may
have been born and bred in Long
Island, N.Y., but deep down she’s got
a dusty, Southern soul that’s as rich
as a tobacco field.

Anyone fortunate enough to catch
one of her backroads tunes on the
radio or at one of her shows would
probably describe them as sounding
like an afternoon spent relaxing on
a big porch in Louisiana. Her full-
length debut, Jukebox Sparrows
(Capitol, Jan. 15), is a slow-cooked,
bait-and-tackle collection of guitar
songs that pay homage to the likes
of Bonnie Raitt, Sheryl Crow, and
Neil Young, while maintaining plen-
ty of their own earthy charms.

“Recording the album was a high-
ly organic process,” McNally says. “It
was natural, because I worked with
visionaries and great musicians.”

Produced by Ron Aniello over 11
months at Cello Studios in Los
Angeles, Jukebox Sparrows reveals
itself as a surprisingly confident
musical and lyrical offering for
such a young songwriter.

Running the gamut from
whiskey-drenched, slide-guitar rock
songs to gentle piano ballad lamen-
tations, the 27-year-old McNally
(whose songs are published through
ASCAP) exudes a cool and sexy pres-
ence from start to finish.

“I think the record is accessible. I
really do,” McNally says. “It has
strong melodies, and I don't think
it's over anyone’s head. It's smack
dab in the middle of everything. Lyri-
cally, I create scenarios where the
characters are observers, where the
people are sort of watchers. I like the
idea of being invisible. Songs are in-
visible; they come through you.”

The first single, “Down and Dirty”
is showing promise at triple-A radio,
and a video for the song has been
directed by David Palmer. The frol-
icking, upbeat number showcases
McNally’s dynamic, smoky voice, and
it addresses being in love with an
aloof and distant individual (“Don’t
you know I love you when you're
down and dirty/Don’t you know I
love you when you're clean”).

“CLEAN AIR MUSIC”

McNally attributes her soulful
approach to songwriting as a prod-
uct of her upbringing.

“As a kid, I was just taken with
things like being outside and ani-
mals,” she says. “l was a real book-
worm as a child. My parents and |
spent a lot of time camping in
Maine, and I was sheltered from pop
culture a bit while growing up. |
never paid much attention to it.”

This childhood preoccupation
with natural landscapes, along with
a love of mythology and the litera-
ture of renowned naturalist/con-
servationist John Muir, eventually
drew her to Irish folk music, as well

as blues and R&B—music she calls
“clean air music.”

McNally derives influence from
commonly adored musicians to
lesser known, personally cherished
favorites. “I like to keep the staple
singers around me,” she says. “I like
Muddy Waters and Tom Waits. I've
also been listening to the Blind
Boys of Alabama.”

McNALLY

Doneen Lombardi, senior direc-
tor of marketing at Capitol, says
“There really is no one else like
Shannon. She sits between being
mainstream, as in commercial radio,
and being a critically acclaimed
singer/songwriter. She doesn’t nec-
essarily fit into one specific genre or
format. We believe that the combi-
nation of her amazing voice, her
brilliant songwriting, and her spirit
is what will strike a chord with a
broad audience. This is really going
to be a word-of-mouth kind of
record. For us, Shannon is definite-
ly a labor of love.”

Managed by Gary Waldman for
Morebarn Music and booked by
Marty Diamond for Little Big Man
(both are based in L.A.), McNally
earned a place at Capitol after years
spent on the coffeehouse and small-
club circuit. In the summer of
2000, she performed alongside
artists Amy Correia, Kendall Payne,

and Tara MacLean for the Girl’s
Room tour. She also played last
summer on the Levi’s second stage
at several Stevie Nicks’ concerts. In
anticipation of the release of Juke-
box Sparrows, McNally is current-
ly touring the U.S. with Robert
Randolph and the Family Band.

“I love touring, and I love to per-
form,” she says. “It fulfills the same
feeling for me when Iwould go to con-
certs as a teenager. | would just be high
for days and days; I'd be so excited. 1
try to stay balanced while on the road.
I try to limit the roller coaster and not
get too excited or too depressed.”

McNally humbly accepts the com-
parisons to Raitt and Crow that peo-
ple make of her music. “I grew up lis-
tening to Bonnie Raitt. I think she is
a true blues musician, an honorable
artist, and a wonderful example for
young women. Music is definitely
communal, and none of us exist in a
vacuum. It’s an honor to be grouped
in with that kind of company.”

McNally has also been mentioned in
the same breath as other current
roots-revivalist practitioners like
Beachwood Sparks and Ryan Adams—
and she also feels at home within this
community. McNally also recently
recorded an acoustic seven-song EP,
Ran on Pure Lightening! with kindred
spirit and friend Neal Casal.

From a radio perspective, re-
sponse to McNally has been favor-
able. “Her songs are soulful, they're
funky and there’s a rock'n’roll ele-
ment to them,” says Bruce Warren,
PD at WXPN Philadelphia. “The
album is well-produced, but has a
very organic sound. She has a few of
the elements artists need to make it:
She can perform live, she’s smart,
and I think she cares about the peo-
ple who listen to her music.”

McNally’s Web site (shannonmc-
nally.com) currently features down-
loadable versions of “Down and
Dirty” and “Bitter Blue,” both from
Jukebox Sparrows.
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band member Prescott Niles.

Get the Knack. Popular '80s-era act the Knack is back on the promotional trail,
supporting the band’s first Smile Records release, Normal as the Next Guy.
The band recently appeared on the syndicated radio show Rockline, on which
it performed its classic hit, “My Sharona,” as well as several new tunes. Pic-
tured, from left, are band member Doug Fieger; musician Lonnie Jordan; and

Beat.

GLANCING BACK: Reviewing the list of
Grammy nominations and picking
them apart is usually great sport for
music journalists. The problem is they
haven’t given us much to complain
about this year. Not one act in any of
the major categories would make any
critic groan and wonder how that act’s
label pushed them through.

Instead, this year’s nominations, by
and large, are fairly respectable. We’'ll
print our predictions in a later issue,
but we forecast a sweep for U2, which
is up for eight awards. The band’s stock
is at an all-time high right now.

Of course, there were some nomi-
nations that make one take
pause, especially in the
country categories.

In the male country
vocal performance
category, Tim Mc-
Graw is the only
nominee who has
received a smidgen

of country airplay

for his nominated
song. There are a
number of talented
and commercially
successfully male vo-
calists in country right
now, and it seems like a
downright slap in the face not to nom-
inate more of them.

On the “Say what?” front, it’s hard
to imagine, but “sexpert” Dr. Ruth
Westheimer is up for best spoken word
album for children. Another head-
turner is Ann-Margret in the best
southern, country, or bluegrass gospel
album category. But we're rooting for
Rob Lowe, who's up for best spoken
word album, along with a number of
other actors, for War Letters—FExtra-
ordinary Correspondence From Amer-
ican Wars. He's up against, among
others, Jimmy Carter, who's nominat-
ed for reading his book An Hour Before
Daylight. They'd certainly liven up the
backstage press room. The Grammys
will be telecast Feb. 27 on CBS.

‘DEVINE’ INSPIRATION: Look for Tim
Devine to be named Columbia Rec-
ords’ West Coast GM shortly. He con-
tinues in his role as senior VP of A&R.
Devine has been with Columbia six
years, and sources say his new title re-
flects his integral role in many facets
of Columbia’s operations. The title is a
new one for the office.

WILL THEY OR NOT: As had been ru-
mored before Christmas, Atlantic is in
negotiations with Lava president Jason
Flom to buy the 50% of Lava it does not
own. “We are in talks,” confirms Atlantic
Group co~chairman/co-CEO Val Azzoli.
“It's a 50/50 shot. We have two years left

FoY

-
by Melinda Newman

on the deal. It’s up to Jason.”

Flom confirms that talks are ongo-
ing but declined to comment further.
Lava, formed in 1995 by Atlantic and
Flom, has had tremendous success
with such acts as Matchbox Twenty,
Sugar Ray, and Kid Rock.

FLY AWAY: The Black Crowes are on
hiatus. Leader Chris Robinson is
working on a solo career, drummer
Steve Gorman has left the band, and
Robinson’s brother Rich will an-
nounce his plans shortly. The group,
which can currently be heard covering
“Lucy in the Sky With Diamonds” on
the excellent / Am Sam
soundtrack, has seen its
sales and popularity
dwindle in recent
years. Its last album,
Lions, released on V2
in May 2001, has sold
192,000 copies, ac-
cording to Sound-
Scan. The band’s
debut, 1990's Shake
Your Money Maker
(Def American), is
certified for sales of
more than 5 million
units, according to the Re-
cording Industry Assn. of
America, and has scanned more than
3.5 million units since the 1991 de-
but of SoundScan.

SNOW BUNNIES: The Splinter Group,
the marketing company run by former
Mammoth Records execs, including
Steve Balcom, has finished packaging
Amplitude 02, a promotional music
sampler targeted at “hip, young snow-
boarders and skiers” that will be given
away at 15 winter resorts this season,
according to Balcom.

The collection, whose first edition
debuted last winter and was given away
at eight resorts, includes material from
Dilated Peoples, Earshot, Custom,
Hoobastank, Riddlin’ Kids, and OTEP.

SHORT TAKES: Mariah Carey will sing
the national anthem at Super Bowl
XXXVI, to be held Feb. 3 in New Or-
leans. U2 will perform during the half-
time show . . . Mary J. Blige kicks off a
world tour Feb. 5 in Poughkeepsie, N.Y.
Following the first leg of her U.S. por-
tion, she will tour Japan and Europe
before continuing stateside . . . Fieldy
from Korn is the first member of the
group to put out a solo album. Rock 'N
Roll Gangster, which blends rock and
hip-hop, comes out Jan. 22 on Epic. . .
Rush will release its first album of new
material in more than five years this
spring. The project, to be released on
Anthem/Atlantic, was produced by the
band with engineer Paul Northfield.
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Still Rockin® After 70 Years... ?")‘e

Congratulations, lke,
on your 2001 Grammy
Nomination!

BEST TRADITIONAL
BLUES ALBUM

“When they talk about rock ‘n roll, | see lke
as one of the founding fathers.” -B.B. King
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Bilboard proudly salutes pop music icon Lionel
Richie with a look at his illustrious career as a singer,
songwriter, musician, producer and group mem-
ber. We'll frace the evolution of Richie's career
from his early days with the Commodores, to his
emergence as a solo superstar, right up to his
forthcoming album. We also review his countiess
successes as a songwriter and collaborator,
and provide a complete Richie discography,
recapping all his hits on the Billooard charts!
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Ad Close: February 5
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Tenacious D: Obnoxious And Rising

Epic’s Issuing Of Comedians’ Debut Gives Masses Access To Cult Phenomenon

BY WES ORSHOSKI
NEW YORK—Tenacious D’s epony-
mous debut would be the “greatest
album ever made” if it weren't for
those pesky lads from Liverpool, says
singer/actor/guitarist Jack Black,
one-half of the acoustic-guitar-wield-
ing comedic duo.

“The White Album is a little bit
better,” he concedes.

The gig led to Gass and Black’s act
being incorporated into HBO's now-
defunct late-'90s sketch comedy pro-
gram Mr. Show. Reaction was so pos-
itive that the network created three
half-hour Tenucious D shorts, featur-
ing the band in sketch- and stand-up-
like performance scenarios.

Though both programs were short-

your socks off,” penis push-ups, and
“inward singing”—he has been in-
undated with requests for D promos.
“I get people coming into my office
every day saying, ‘I just got turned
on to the D. I gotta have some
posters and stuff.’ "

More people are not only getting the
joke, says 91X San Diego MD Chris
Muckley, but the joke is

“But it’s neck and neck, ™
and they only got us by
a nose. Ya know what?
Scratch that—by a nos-
tril. Scratch that, dude.
Our nose is actually
ahead of The White Al-
bum’s nose, but The
White Album sneezed,
and a booger crossed the
finish line before us.
They beat us by a flying
sneeze booger!”

“And we've only done
one album,” adds Black’s
partner, fellow singer/ .
actor/guitarist Kyle Gass.

Sound ridiculous? Of
course it does—it’s sup-
posed to. It’s with such
obnoxious, completely
disillusioned, and often
gross commentary that
the barrel-chested pair
has won a cult following
with the rarest of begin-
nings—one that, with
Epic’s October 2001 re-
lease of Tenacious D, the act seems on
the verge of outgrowing.

When Gass (aka K.G.) and Black (aka
J.B.) formed the D—as he, Black, and
their rabid fans refer to the group—in
the mid-'90s, the goal, Gass deadpans,
was to “have good sex with young
women.” Well, with an album on a
powerful major label in stores at last,
that's finally happening, Gass says.

On a less taundry note, the release
and the press surrounding Black's lat-
est films—Shallow Hal and Orange
County—have also raised the band’s
profile tremendously. Booked by
ArtistDirect in Los Angeles, the D
recently toured with fellow ironic
rockers Weezer (“We're asking our
fans to stay until they're done,” Gass
says) and is enjoying MTV2 exposure
via the Spike Jonze-directed video
for “Wonderboy.”

Not bad for an act that Gass says
was actually created not as much to
score good sex with young women
—although that was a part of it—but
rather to win “best of show.” When
Gass and Black originally banded
together in L.A., they had hopes that
their Spinal Tap-informed hlend of
metal and folk would go over big at
an open-mic comedy competition.

And it did: When Gass and Black
playved their only song, the Dio-esque
“Tribute”—the 1)’s salute to “the great-
est song in the world,” which Gass and
Black claim to have penned, per-
formed. then promptly forgotten— the
crowd “freaked,” Black says.

GASS AND BLACK

‘We had a song called
“Hot and Cheesier”
that we were gonna

put on [the album]. It
was a sure-fire hit,
but we didn’t put it
on because it was too
hot and cheesy.’

—KYLE GASS. TENACIOUS D

lived, the D's penchant for medieval
imagery and four-letter words struck
a chord. As both programs died, Tena-
cious D Web sites began multiplying,
and fans began trading and selling
videotapes and CDs (culled from the
HBO shows) over the Internet. The
band even scored a performance on
Saturday Night Live via their HBO
shows, which still run on the network’s
various channels. “We only made three
of these shows,” says Carolyn Strauss,
HBO's senior VP of original program-
ming. “And for the tiny little smidgen
of the D that's out there, it's garnered
an enormous amotnt of attention.”
Randy Irwin, Epic’s VP of market-
ing, says that since the label’s issu-
ing of Tenacious [D—on which Foo
Fighter Dave Grobl guests on drums
and Gass and Black chatter about
“mind bullets,” pubic hair, “rockin’

simply “more easily
available to be gotten,”
thanks to Tenacious D.

The buzz for the al-
bum—which features
many of the songs and
sketches the D performed
on HBO, as well as appear-
ances from Phish’s Page
McConnell and the Van-
dals’ Warren Fitzgerald—
was intensified last sum-
mer, when the band’s
management (John Silva
and Gary Gershin LA.) be-
gan handing out copies of
an X-rated, animated video
for the ) track “Fuck Her
Gently” done by the cre-
ators of The Ren & Stim-
py Show.

[rwin says the band’s
camp began by distribut-
ing copies to members of
such bands as Sum 41
and Blink-182 at last
year's WHFS festival out-
side Washington, D.C.
Word spread from there, he says, not-
ing that the credit for the “tour-bus
marketing” concept belongs solely to
the band.

“In a lot of ways, we've just tried to
stay out of their way,” Irwin says.
“There’s nothing that we can do here
that the band can't do better, in terms
of appealing to their fanbase.”

Though the group—which hopes
to produce a Tenacious D movie and
whose songs are published through
ASCAP—is initself an X-rated Smoth-
ers Brothers weaned on Black Sabbath
and Judas Priest LPs, porn, beer jokes,
and Bobby McFerrin, what truly
makes the D stand out is that Black
and Gass aren't just musically com-
petent but actually quite talented and
often surprisingly clever, both musi-
cally and lyrically.

“It's funny,” Irwin savs. “You
wouldn’t necessarily expect women to
be huge fans. But there’s such a sense
of irony, almost a cuteness that can
appeal to women. Ordinarily, they
might be offended, lvrically. But the
songs are delivered in such a manner
that you couldn’t not get the joke.”

So are Gass and Black themselves
impressed with how well things are
progressing? “No way, dude,” Black
says. "l thought they were gonna he
much weller. I thought it was gonna be
gooder and weller.” Gass adds, “We had
a song called ‘Hot and Cheesier' that
we were gonna put on [the album]. It
was a sure-fire hit. but we didn't put it
on because it was too hot and cheesy.”
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FROM A VISION A STAR Is BORN

CAzzZYDOG MANAGEMENT WOULD LIKE TO
CONGRATULATE INDIA.ARIE oON
7 GRAMMY NOMINATIONS.

THANK YOU FOR SHINING YOUR EXTRAORDINARY
TALENT AND MAKING US THE PROUDEST
MANAGERS IN THE WORLD.

THANK YOU KEDAR MASSENBURG FOR
HAVING THE VISION.

AND SPECIAL THANKS TO THE TEAM WHO MADE IT ALL POSSIBLE.
MOTOWN RECORDS, UNIVERSAL RECORDS, MARK CHEATHAM, ICM,
JOHN TITTA, WARNER CHAPPELL, JMA, TRACEY MILLER & ASSOCIATES,
SIMPSON, MICHAEL SELVERNE, CARLOS “SIX JULY” BROADY,
BET, MTV, VH1, AND RADIO & RETAIL WORLDWIDE.

THE BEST IS YET TO COME.

JACK PONTI/NIKKI PONTI
CAZZYDOG MANAGEMENT

THE COMMISSION INC. — 2002 — COMING SOON
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Retailers See Gains From Grammy Nods
Albums By U2, India.Arie Predicted To Reap Greatest Rewards

BY JILL PESSELNICK

LOS ANGELES—In the weeks lead-
ing up to the 44th Annual Grammy
Awards telecast. which takes place
Feb. 27 at Los Angeles’ Staples Cen-
ter, most retailers are predicting
that U2's eight nominations—in-
cluding nods in the album, song,
and record of the year categories—
will whip up sales for the Interscope
act’s current studio album, All That
You Can't Leave Behind. But it is
also widely thought that new neo-
soul Motown artist India.Arie will
reap the benefits. due to her receiv-
ing seven top nominations.

Retailers’ predictions are already
bearing out, as both acts’ albums leap
up The Billboard 200 this issue.
Indie.Arie’s Acoustic Soul re-enters
the album chart at No. 139. A/ That
You Cun’t Leave Behind moves to No.
58, up from No. 74 last issue.

“It’s destined to be a U2 year,” says
Paul Marabito, buyer for the South
Plainfield. N.J.-based chain Compact
Disc World. “The writing’s on the wall
for them, and they could see a huge
jump. They didn't take it to the next
level over Christmas, and this could be
an extra hoost up the ladder.” U2 snared
three Grammys at last year’s awards for
the first single from A/l That You Can't

Leave Behind, “Beautiful Day”; the
album was not released within the pre-
vious Grammys' eligibility period.

Mike Fratt, executive VP of mer-
chandise and marketing for the Omaha,
Neb.-based Homer's Music chain, adds,
“People {who]
have The Joshua
Tree and haven't
purchased any-
thing |of U2's]
since Achtung
Baby may come
in and pick
{the current al-
bum]| up.”

Stan Goman,
COO of the West Sacramento. Calif.-
based Tower chain, savs that U2 will
continue to sell well, but he is “jump-
ing up and down™ about India.Arie:
“Since she’s been nominated, her
album has jumped up to our top 25
again. This is huge, but it will be even
better if she performs on the show and
also wins. India.Arie is like an Erykah
Badu in a lot of ways. She’s got the
total package.”

Though U2 is the overall retail pick
to drive business leading up to the
Grammys, a number of new artists
were also cited as potential sales win-
ners. Marabito says that Alicia Keys (J

Records), who garnered six nomina-
tions (including best new artist) “has
a good opportunity to benefit both
before and after” the Grammys. He
also chooses hard-rock act Linkin Park
(Warner Bros.), another best new-
artist contender, to continue to rack
up sales as a result of being nominat-
ed. Fratt predicts Nelly Furtado
(DreamWorks). who received four
nods. will also see a sales spike.

Goman is also encouraged that the
album of the year category includes
nominees from a number of genres:
rock (U2, Bob Dylan), soul (India.Arie),
hip-hop (OutKast). and roots/country
(the O Brother, Where Art Thou?
soundtrack). “It’s nice to see this vari-
ety, and it should drive a lot of cus-
tomers into record stores.”

Retailers may be concerned about
coverage of this vear’s Grammys due
to the Winter Olympics heing held in
February. Fratt notes that less advance
media attention may be focused on the
awards, which could mean fewer sales
benefits for retailers and nominees.
“Everybody will benefit a little bit, but
I don't think nominees will benefit as
much as they could have. Only the
winners may really profit.”

For a complete list of nominees,
see pages 90 and 91.

NEWSLINE...

Death Row Records entered a guilty plea Jan. 8 to federal charges that the rap
label failed to file a corporate tax return on income of nearly $826,000 for its
1996 fiscal year. The agreement was signed by Marion Knight Sr., Death Row
VP and father of label president Marion “Suge” Knight Jr. The agreement
calls for Death Row to pav all taxes and penalties due, plus a fine of $100.000:
the label also agreed to five years of organizational probation. In a related
development, the Los Angeles Times, citing unnamed law enforcement
sources, reported Jan. 9 that a long-running investigation of Death Row by
federal, state, and local authorities has been shut down. Assistant U.S. Attor-
ney Ronald Cheng sent a letter Jan. 7 to Suge Knight’s attorney David Ches-
noff stating that the government does not intend to file money-laundering
or additional tax charges against the Death Row president. The four-year
probe—which involved the empaneling of a federal grand jury—did not pro-
duce any evidence of wrong-doing on the label’s part beyond the present tax
charges. Observers had long believed that in the absence of credible witnesses, |
the investigation would not uncover any indictable offenses. CHRIS MORRIS

WSM-AM Nashville fans have launched a grass-roots telephone and Inter-
net campaign and staged a protest outside the legendary station in hopes
of discouraging owner Gaylord Entertainment from dropping its gold-based
country format. Company sources say that among the formats being con-
sidered by Gaylord are sports and news/talk, although they emphasize that
a final decision has not been made and a timetable has not vet been set.
This potential change could leave the Grand Ole Opry without its longtime
radio partner, and thousands of fans across the country have signed an
online petition in hopes of keeping the broadcast. ANGELA KING

AOQL Time Warner will take a one-time, non-cash charge of $40 billion-$60 bil-
lion in first-quarter 2002, reflecting declines in the value of goodwill and
other intangible assets since the merger of America Online and Time Warn- |
er. It projects that 2002 earnings before interest, taxes, depreciation, and |
amortization (ebitda) will grow 8%-12% and revenue 5%-8%. Meanwhile,

the company said 2001’s full financial results, which come out Jan. 30, will l

be lower than expected and will include a 20% decline in Warner Music Group
ebitda. In addition, it said it plans to pay Bertelsmann $6.75 billion in cash
for the 49% stake in AOL Europe it agreed to buy back. MATTHEW BENZ

Basin Street Records Salutes

Grammy Awar
Nominee

Los Hombres Ga
Irvin Mayfield
Bill Summers

2002 TOUR SCHEDULE
1/26 New Orleans, LA — Tipitina's

2/22 New Orleans, LA — Xavier University Benefit Concert

Category 47:
Best Latin Jazz Album

VOLUME 2

#4 New York Times
Best CDs of 2000

3/15-16 Mashentucket, CT — Foxwoods Casino a

3/23 Montpelier, VT — Barre Opera House
3/28-29 Boston, MA — Sculler's

4/19 Brevard,
4/20 Seaside, FL — Seaside Jazz Festival

NC — Porter Center For The Performing Arts

4/28 Houston, TX — Houston International Jazz Festival

5/12 St. Lucia — St. Lucia Jazz Festival
6/17-19 St. Paul, MN — The Dakota
6/20 Calgary, AB — Calgary Jazz Festival

6/21 Edmonton, AB — Edmonton Jazz Festival
6/22 Vancouver, BC — Vancouver Jazz Festival

6/23 Victoria, BC — Victoria Jazz Festival
6/24 Seattle, WA — Jazz Alley
6/25-26 Oakland, CA — Yoshi's

6/29 Saskatoon, SK — Saskatoon Jazz Festival

6/30 Toronto, ON — Toronto Jazz Festival
Check website for current schedule.

4151 CANAL STREET, SUITE C, NEW ORLEANS, Louisiana 70119 USA
TOLL FREE: 1-888-45BASIN Phone: 504-483-0002 Fax: 504-483-7877
Distributed in the U.S. by City Hall Records 415-457-9080 Fax: 415-457-0780

WWW.baS|nstreetrecords COm lntroducmg Horac:o EI Negco Hernandez

(RCTRT [
fumn N

15

VOLUME 1
Billboard Music
Award Winner

RVN MAYFELD

LOS HOMBR




JAMIEZo M IV.¥

COUNTRY’S NEWEST SUPERSTAR

3 GRAMMY -y
NOMINATIONS Al

[ 1 3 \.'M ’ s ‘ 2
i

Best Female Country TE

Vocal Performance — -
“There Is No Arizona” 3y 4

7
-
. g -y
Y/
N ". "..
)’f e
: f '

' '

o4 )
)
i

/

f
I
:

Best Country Song —
“There Is No Arizona”

Best Country Song —
“When | Think About Angels”

+ Debut album SHIVER
certified GOLD!

% Billboard Magazine’s TOP
NEW COUNTRY ARTIST

+ AMERICAN MUSIC '
AWARD NOMINEE for foame
Favorite New Artist -
Country

* Appearances on
The Tonight Show with
Jay Leno,The Late Show
with David Letterman,
and The Late Late Show
with Craig Kilborn

* ACM’s 2001 Top New
Female Vocalist

*x Jamie’s performance
of “All By Myself” is
featured in Bridget
Jones’s Diary movie
and on the Grammy
nominated soundtrack

Produced by Keith Stegall

Managed by
Azoff Music Management
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MARK TWAIN REVISITED: Filmmaker
Ken Burns has become synonymous
with quality, highly anticipated PBS
documentaries. Columbia/Legacy is
aiming for the soundtrack to Burns’
new film, Mark Twain, to raise the
type of increased public awareness for
classic Americana music that Burns’
2001 Jazz documentary did for the
genre via the commercially success-
ful Jazz soundtrack.

The four-hour Mark Twain docu-
mentary premieres Jan. 14 and 15 in
two parts on PBS and tells the life story

of the great American author/humorist
(1835-1910), whose real name was
Samuel Clemens. The Mark Twain
album features 29 tracks that were per-
sonally selected by director Burns.

The soundtrack largely consists of
work from longtime Burns collabora-
tors pianist Jacqueline Schwab and
Bobby Horton on such songs as “Big
Mighty River,” “Hard Times,” “Swing
Low Sweet Chariot,” and “Ties That
Bind.” There are also songs from Ed
Gerhard (“How!”), Al Petteway (“Shad-
ow on the Marsh”), Fiddlin’ Johnny
(“Shuckin’ in the Bush,” “Dill Pickle
Bag”), and Peter Ostroushko (“Sweet
Betsy From Pike”), as well as selected
monologues from the film, with actor
Kevin Conway portraying Twain.

Burns says of the process of putting
together the soundtrack, “We do our
music differently from many of our col-
leagues: We compose music before we
begin editing the film. We have the
music guiding us. Instead of just ampli-
fying emotions, the music becomes an
organic part of the filmmaking process.
Sometimes I'll edit or add to the writ-
ing so it fits with the music.”

Schwab adds, “My moments were
primarily improvised with Ken. He
would describe the scene or a mood,
and so I'd play the scene. It’s really
fun what he gets out of me, and it
makes it a very different performance
than if somebody just said, ‘Record
this song.’ ”

The Mark Twain documentary, pro-
duced by Burns and Dayton Duncan,
has been released on VHS and DVD-
Video by PBS Home Video and Warn-
er Home Video.

Burns remarks, “I have to give a lot of

by Carla Hay

credit to Dayton Duncan for being
moved by music in a sincere way. He’s
the first person I've worked with who has
the exact correlation in musical taste.”

Burns notes of Twain: “Here was
this man who was considered the fun-
niest man on earth, but all these trag-
ic things happened to him. He had the
ability of being both sides of the hu-
man equation. The music is the key to
the emotions in the film.”

Schwab adds, “Ken Burns is a
genius of interpretation and bring-
ing out the extraordinary feeling
and presence [of his films’ subjects]
in the music.”

“Anything Ken Burns is involved in,
we also want to be involved in,” says
Jeff Jones, senior VP of Columbia Jazz
and Legacy Records. “Music has always
been an important part of his film
experience. He’s incredibly smart and
intuitive filmmaker.”

Columbia/Legacy took a two-
pronged approach to marketing the al-
bum. As Jones explains, “We had a ‘soft
launch’ of the album before Christmas
to drive viewership for the film. In Jan-
uary, we'll have much more visible
positioning because of the film being
shown on PBS for the first time.”

Burns has also been active in
promoting the film and its sound-
track by making personal appear-
ances at selected retail stores and
via media interviews.

Jones notes that the multi-platinum
success of the O Brother, Where Art
Thou? soundtrack indicates that “peo-
ple are becoming much more inter-
ested in Americana roots music. We're
doing a one-hour Mark Twain radio
special that will be distributed to
National Public Radio and non-com-
mercial stations. There will be Web
promotions. We’re also working with
PBS stations to provide them with
copies of the album, which they can
use when they re-air the show during
pledge drives.”

Burns concludes, “We believe this
soundtrack can stand apart from the
documentary. The music on this album
is like an Americana gold mine.”

THE SOUNDS OF MTV2: For the first
time in its history, MTV2 is getting
its own album: MTV2 Handpicked
(due Jan. 22 on Columbia), features
artists who receive significant expo-
sure on the network. The album has
songs from Travis, Pete Yorn, Cake,
Dave Navarro, Coldplay, Remy Zero,
Ours, Radiohead, the Crystal
Method, Lo Fidelity Allstars, David
Gray, Ryan Adams, Five for Fight-
ing, Dashboard Confessional, Mys-
tic, Stereomud, Tenacious D, and
Lost Prophets. An MTV2 Hand-
picked special aired on the network
last month.

In The Works

* DV8/Columbia will issue a
Ramones tribute album this
spring. The confirmed lineup so
far includes Rob Zombie, Pearl
Jam's Eddie Vedder, Red Hot
Chili Peppers, Green Day, Ran-
cid, and the Offspring.

e TVT act Guided by Voices
(GBV) is cutting demos for an al-
bum planned for release later
this vear. GBV played a dozen of
these new songs at two sold-out
New Year’s Eve shows at New
York City's famed Apollo Theater.

® Crazy Town is back home in
Hollywood, working on materi-
al for its sophomore effort on
Columbia. Rapper Epic Mazur
and guitarist Squirrel are helm-
ing the sessions. The band re-
ports that 30 songs have been
written. It plans to bring in an
as-yet-to-be-announced outside
producer further on in the re-
cording process.

® The Product G&B, best-known
for its appearance on the Gram-
my Award-winning Carlos San-
tana hit “Maria Maria,” will
release its first album, Ghetto &
Blues, on Yclef/J Records in late
February. The act’s new single,
“Dirty Dancin' "—which fea-
tures a guest appearance by San-
tana—is currently getting air-
play. The track was written by
Wyclef Jean.

* London Suede’s next Colum-
bia disc is not due until late
2002, but the band has assem-
bled a DVD-Video of its music
videos. The disc shows the group
watching the clips and com-
menting on them.

Kidjo Gets Soulful. Angelique Kidjo
makes her Columbia debut March
19 with Black Ivory Soul, a Bill
Laswell production that explores
the musical kinship of Africa and
Brazil, specifically Kidjo’s Benin
homeland. Of the set, Kidjo says,
“I believe music is the only way to
heal pain and bring people togeth-
er. It’s a language beyond the color
of skin. | want to inspire people to
think about poverty, freedom, and
family on a deeper level.”

MORE NEW MUSIC: Two marquee
names from the EMI Classics ros-
ter join forces on Fire and Ice,
released Jan. 8. Placido Domingo
conducts the Berlin Philharmonic
in popular works for violin and
orchestra by Sarasate, Ravel,
' Dvofak and others
with soloist Sarah
Chang. The same
day, Ian Bostridge
EMI heads the cast in
AV ERYI8Y 2 new recording
= of Janacek’s The
Diary of One Who Disappeared. On
Virgin, French soprano Véronique
Gens sings Berlioz’s Les Nuits d’été
and La Mort de Cléopdtre, and
countertenor David Daniels joins
forces with Fabio Biondi for Vival-
di’s Stabat Mater.

EMI also releases some of its
most famous recordings on DVD-
Audio this month, including André
Previn’s renditions of Messiaen’s
Turangalila and Walton’s Bels-
hazzar’s Feast, while Virgin rolls
out a midline series, “The Clas-
sics.” At the end of the month,
Eroica Trio presents the two
Brahms Piano Trios, with a new
arrangement of his “Lullaby” as a
fitting pendant.

February will bring new releases
from pianist Awadagin Pratt and
soprano Lesley Garrett, as well as
the debut of another EMI midline
series, “Artistry,” repackaging re-
leases from Virgin (Sharon Isbin’s
acclaimed American Landscapes)
and Angel (including a rare and
notable Michael Tilson Thomas
recording of works by John Cage
and Steve Reich).

Looking ahead even further,
March brings a new recording of
Mozart’s Idomeneo featuring Bos-
tridge, and Chang leads a perform-
ance of Dvofdk’s string sextets.
Biondi conducts Scarlatti’s Con-
certi Grossi in April, and Kennedy’s
rendition of Berg’s Violin Concerto
will be issued in May.

The new team at RCA Red Seal
begins to gather momentum slow-
ly but surely in the new year, kick-
ing things off Feb. 5 with two key
releases. A highly acclaimed recital
recently performed by pianist
Evgeny Kissin includes Mus-
sorgsky’s Pictures at an Exhibition
and the Bach-Busoni Toccata, Ada-
gio and Fugue in C, while Michael
Tilson Thomas’ latest offering with
the San Francisco Symphony pres-
ents a far-reaching program of the
music of Charles Ives, including a
number of songs featuring baritone
Thomas Hampson.

In March, RCA releases the label
debut of the striking young violinist
Nikolaj Znaider in Prokofiev’s Violin
Concerto No. 2 and Glazunov’s Vio-
lin Concerto, accompanied by the

Bavarian Radio Symphony under
the direction of Mariss Jansons.

As the pieces fall into place fol-
lowing the latest restructuring at
Warner Classics, much of the re-
lease schedule remains on hold, but
one key project scheduled for this
month is the long-awaited Erato
recording of Jake Heggie’s recent
operatic triumph, Dead Man Walk-
ing, starring Susan Graham as Sis-
ter Helen Prejean. The recording is
out Jan. 8, and a documentary
about the work—And Then One
Night—will air nationwide on PBS
Jan.14. Due later in the month is
Lamentations and Praises, a new
work by Sir John Tavener written
for and performed by Chanticleer.

Nonesuch is quiet on the classi-

cal front during the early months
of this year, but in March the label
releases the latest musical adven-
ture by the Kronos Quartet. Titled
Nuevo, the disc presents contem-
porary music from Mexico, includ-
ing arrangements by Osvaldo
Golijov, production by Gustavo
Santaolalla, and a new collabora-
tion with the alternative rock
band Café Tacuba, with whom the
Kronos Quartet first performed on
the band’s remarkable 1999 out-
ing, Revés/Yo Soy.

April will see the release of a
collection of Depression-era songs
by vocalist Audra McDonald and a
recording of Naive and Sentimen-
tal Music by composer John Ad-
ams. ECM, distributed by Univer-
sal, releases two distinctive discs
Jan. 29. The label illuminates the
influence of Sicilian folk music on
the compositions of Luciano Berio
on Kim Kashkashian’s latest disc,
including recordings from the
Ethnomusicological Archives at
the Santa Cecilia Academy along-
side Kashkashian’s distinguished
readings of Berio’s Voci (with the
Vienna Radio Symphony directed
by Dennis Russell Davies) and
Naturale (with percussionist
Robin Shulkowsky). The same
day, ECM presents the debut of a
young Norwegian vocal ensemble,
Trio Medieval, in Words of the
Angel, a collection of 14th-centu-
ry polyphony including The Messe
de Tournai.

Next issue, The Classical Score
previews the highlights of the re-
lease schedules from indie labels.
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BY LINDA DECKARD
NASHVILLE—The $84 million,
6,350-seat NextStage in Grand
Prairie, Texas—which opens Feb.
9 with Luis Miguel—is the latest
example of the newest construc-
tion phase in public assembly
facilities: 5,000-8,000-seat arts-
driven venues.

From the venue perspective,

LINBECK

it’s almost retro—a return to the
auditorium concept of the ’'50s,
according to Chris Fahlman of
NextStage Entertainment. Flexi-
bility is a key element. “We have
a very broad agenda,” he says.
“We built a booking team and a
production team with pop and

rock experience, deep roots in
Texas, and, beyond that, sympho-
ny music, Broadway production
capabilities, and some serious at-
tention to comedy.”

From the artist viewpoint, the
venue represents a new opportu-
nity. “I consulted on the Dodge
Theatre in Phoenix (5,000 seats),
and I thought it would be huge,
[that] it would be booked 300 days
a year,” says John Huie, booking
agent for Creative Artists Agency.
He likens the concept to the Fox
Theatres in Atlanta, St. Louis, and
Detroit, Radio City Music Hall in
New York City, and Universal Am-
phitheatre in Los Angeles, all of
which are busy buildings. “An act
can go in and make $250,000 play-
ing a 6,000-seater. Why wouldn’t
you do it?”

GROWING FAMILY

The traditional arenas don’t
seem threatened. While some are
curtaining off sections to downsize
for certain acts, others—like Sta-
ples Center in Los Angeles—are
building their own 7,000-seaters.
L.A. Live! is currently in the works,
says Staples Center’s Lee Zeidman,
senior VP of operations.

NextStage, in fact, is envisioned
as a network of venues by the
owners/designers. They are al-
ready negotiating on a second.
President/CEO of NextStage En-
tertainment Leo Linbeck III says,
“We will build 20-25 in the U.S. in

REQUEST FOR PROPOSAL

Virginia.

The Director of Finance or his designated Representative
will accept written responces in the Procurement Office, 144-A
Research Drive, Hampton VA, on behalf of the Entity(ies) listed
below until the date(s) and local time(s) specified.

Friday, February 1, 2002
4:00 PM, R.F.P. 0201/M

Naming Rights and Sponsorship Analysis Services for
Hampton Coliseum and Hampton Roads Convention
Center located in Hampton Roads Area Hampton,

A withdrawal of bid due to error shall be in accordance with
Section 11-54 A(i) of the Code Of Virginia.

All forms relating to this solicitation my be obtained from the above
listed address or for further information call (757) 896-8200.

The right is reserved to reject any and all responses, to
make awards in whole or in part, and to waive any informalities in

‘Flexible space is
what we all look for
right now. A good
portion of our
business is going
there because you can
go from an elegant
table-and-chair
[setting] to an open-
floor setting. Not
every act is capable
of filling arenas.’

—AL DeZON,
CLEAR CHANNEL ENTERTAINMENT

the next 10-15 years.” Construc-
tion costs will range from $50 mil-
lion-$100 million. The building in
Grand Prairie is in the neighbor-
hood of $35 million, not including
financing and land costs.

In the same new-venue catego-
ry is the $38 million Dodge The-
atre, which opens April 13 with
Jerry Seinfeld.

“Flexible space is what we all
look for now,” says Al DeZon, VP
of operations for Clear Channel
Entertainment in Los Angeles.
“A good portion of our business
is going there because you can
go from an elegant table-and-
chair [setting] to an open-floor
setting. Not every act is capable
of filling arenas.”

Amphitheaters enjoyed a hey-
day 15 years ago, and now all
those 30-year-olds who attended
are 45, DeZon points out. “They
want a comfortable seat, clean
restrooms, and a nice selection of
wines and foods.”

The NextStage brand will be
identifiable to touring entities,
who will learn to expect a “consis-
tent hardware platform” at a Next-
Stage venue, Linbeck says. “They
may look different on the outside,
but the way they function on the
inside will be very similar.”

Other confirmed music shows
for NextStage's first season,
besides Miguel, include B.B. King,
Feb. 10; REO Speedwagon and
Styx, Feb. 26; Dancin’ With Gersh-
win, March 23; and Buddy: The
Buddy Holly Story, April 2-7.
Comedian Jeff Foxworthy and his
Blue Collar Comedy tour will play

25 spectaculars/family shows.
NextStage Entertainment is also
creating its own shows, includ-
ing the Christmas show 'Twas

. ., which was rolled out this
year as a workshop project with
the cooperation of the Universi-
ty of Houston.

NextStage in Grand Prairie is
a public private partnership with
the city. Partners include Boston
Concessions—which is doing
the food and drink—ELS Archi-
tects, Linbeck Construction,
and, for financing, Warburg Pin-
cus & Co. Linbeck says, “We
looked for partners capable of
rolling out with us.”

Fahlman, a 32-year veteran of
the music business, thinks Next-
Stage is exactly the right size to
serve the artist looking for a nice
payday and an audience that wants
an intimate, comfortable setting.
He also anticipates a lot of one-

NextStage Offers Artists, Audiences Flexibility

offs. “When the smoke clears and
we look back over the year, I bet a
third of our dates are done with
people not on a regular tour but
[with those that] have one gig and
want another, want to do a short
run, or have the band together
and want a few dates.”

NextStage is the primary pro-
moter in the building. There will
be instances when it co-promotes,
but it won’t be a rental hall. “Uni-
versal, Radio City, and the Theatre
at Madison Square Garden, [as
well as the] Fox Theatre, are all
examples of mid-size venues that
can do 150-250 shows a year and
are right in the sweet spot be-
cause they fill the gap, they ad-
dress that mid-size,” Fahlman
says. “Here in Dallas, no one has
to lose for us to win. There are
enough artists that bypass this
market because they simply didn’t
have a good place to play.”

Big in Wilkes-Barre. Kenny Rogers brought his Christmas From the Heart
Featuring the Toy Shoppe show to 23 cities this past holiday season. Pic-
tured before the show backstage at the First Union Arena in Wilkes-Barre,
Pa., from left, are Rob Ford of the First Union Arena, Rogers, and Stu
Green of Magic City Productions.

submittals. there April 20.
Linbeck expects the Grand Plaque Build-Up. U2 has played University of Nevada Las Vegas (UNLV) venues on
James A. Peterson Prairie venue to host 150 per- each of its tours since 1987, and the 2001 sold-out run was no exception. Pic-.
Director of Finance formances in the first year, in- tured backstage at UNLV's Thomas & Mack Center (TMC), from left, are booking
. cluding more than 50 concerts director Joseph Santiago, TMC exgcutwe director Daren leonqti, U2 manager
25 Broadway performances an(i Paul McGuinness, and Danny Zelisko of Clear Channel Entertainment.
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ANNOUNCING NORTH CAROLINA'S

NEWEST SHOWPLACE

OPENING FALL 2002 + BOOKING DATES NOW

The new Cabarrus Arena & Events Center gives you a
great facility in the middie of a demographic bonanza:
throngs of New South suburbanites with plenty of buying
power. This region delivers a strong local culture with a
healthy mix of people from all over the country.

These are action oriented people used to attractions such
as the Charlotte Hornets, Carolina Panthers, and
NASCAR, as well as big name entertainment ranging from
Dave Matthews to Britney to Tim McGraw, and Broadway
shows. Their very serious shopping habits support 6 area
malls. And they're going to love this place.

You're gonna love it too! Seating for 5,500 as well as
160,000 square feet of flexible tradeshow and convention
meeting space. Get in on this action right now. Call or e-mail
for Mark Chappuis for dates, details, and floor plans.

“ 704/920397%

mrchappuis@co.cabarrus.nc.us
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Band’s Tour
Success Is
Widespread

BY RAY WADDELL
NASHVILLE—Having developed a fer-
vent live following during the past
dozen years, Widespread Panic con-
structed its best touring year ever in
2001 and is poised for another suc-
cessful concert year.

For 2001, Panic put together a run
of key festivals, multiple dates at select
venues, and headlining shed dates to
gross about $14 million from 83
shows. It wrapped the year with three
sellouts at Atlanta’s Philips Arena Dec.
29-31 that grossed nearly $2 million.

In addition to well-established mar-
kets like Denver, New Orleans, Atlanta,
and Birmingham, Ala., Panic is also
improving in other destinations, in-
cluding San Francisco, New York City,
Chicago, and Charlotte, N.C. “We’re
making strides in a lot of different mar-
kets,” says Buck Williams, Widespread
Panic’s co-manager (with Sam Lanier
at Brown Cat in Athens, Ga.) and agent
at Nashville-based Progressive Global
Attractions. “We had two slam-dunk
sellouts at Independence Arena in
Charlotte, and we sold out UIC Pavil-
ion in Chicago well in advance. We did
three days at the Beacon Theatre [in
New York City] last summer, and we
probably could have done five.”

While some thought that the lack of
a Phish tour in 2001 may have had a
positive effect on Panic’s numbers last
year, Williams isn’t sure that was the
case. “Our audience has definitely ex-
panded, but I don’t think [Phish’s ab-
sence] had any significant impact on
our business. Some people thought we
would be the beneficiary of their not
touring, but I don’t see that it hap-
pened that way. There are many fans
that like both bands, anyway.”

Financial success aside, 2001 was
yet another year of many highlights for
the band, with jamming with such
like-minded musicians as Carlos San-
tana, Trey Anastasio, Ben Harper, and
the String Cheese Incident among
them. “We had a great time, that’s all
I know,” keyboardist John “JoJo” Her-
mann says. “It was great to play with
s0 many people.”

Widespread Panic has built a devot-
ed fan base, including the celebrated
Spreadheads that often follow the band
from concert to concert. “These kids
feel like they’re part of a scene,” Her-
mann says. “People come to dance and
have a good time. It’s like one big party,
and we're invited to be the band.”

Remarkably, Panic has built a fol-
lowing almost completely on the
strength of its live shows, without the
benefit of radio, videos, or platinum
albums. Once signed to Capricorn,
Panic’s latest release is 2001’s Don’t
Tell the Band on Widespread/Sanctu-
ary Records. A concert DVD-Video,
Live at Oak Mountain (Widespread/
Sanctuary) has been certified gold.

(Continued on next page)
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“They are a great musical band and
a great thinking band,” says veteran
promoter Tony Ruffino, who pro-
motes Widespread Panic’s shows at
Clear Channel Entertainment’s Oak
Mountain Amphitheatre in Pelham,
Ala,, one of the band’s strongest mar-
kets. “They’re real mature musicians
who know what they want and where
they’re going. They are very consid-
erate to their fans, and they are very
concerned about where they play and
how their fans are treated. Buck,
Sam, and the band put a large
amount of energy into being in the
right place at the right time for fans
at every concert.”

Widespread Panic is also consider-
ate of promoters. “Their payback rate
is great—they thank you for sticking
with them in the early days,” Ruffino
notes. “Last year we sold 33,000 tickets
over three nights.”

The band remains cognizant of tick-
et prices, with ducats rarely topping

WIDESPREAD PANIC

$30, including service charges. It also
maintains a strong presence on the
Web, with up to 50% of the house sold
via the Internet in certain markets
where tickets are made available via
pre-sales to fan-club members at wide-
spreadpanic.com.

Williams says Widespread Panic
wants to follow up the 2001 banner
touring year with some special dates
and more multiple runs, along with a
trip to Europe. “We're looking at a lot
of different ideas, but ideas are easy to
come up with and sometimes hard to
make work. We would love to work
with some artists that the band holds
in such high esteem, including San-
tana and Bob Dylan, and make them
special occasions.”

Tentative plans call for a short run of
multiples in the spring in some of the
band’s favorite markets, followed by
European festivals in early summer.
“Then, depending on what we can
drum up,” Williams adds, “we want to
do something cool, something other
than the traditional same amphithe-
aters we've played five or six years in a
row—not that there’s anything wrong
with that. We just want to look at
something different.”

Hermann says the band is mixing
its third live album, recorded from an
Athens show featuring guest per-
formances by Col. Bruce Hampton,
Vic Chesnutt, Chuck Leavell, and Ran-
dall Bramlett. A full-length live feature
film is also in the works for a forth-
coming release, titted The Farth Will
Swallow You.
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Britney Spears, Andrea Boc
and the newly renovated «

Atlantic City Boarcwalk Hall
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Thank you Britney Spears and Andrea Bocelli

for two fabulous sold-out performances.

“We had a marvelous show
in Atlantic City With the

“What a great venue! Atlantic
City is its own regional market.
We look forward to bringing renovations to Boardwalk
other Evolution acts to Hall, the acoustics were
BoardwalkHall.” perfect.”

David Zedick Frank Gelb
Evolution Talent Gelb Promotions, Inc.
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SNOW MELTS: Winter weather always
affects touring, and this year, it’s crip-
pling some locales. Even so, 84 inches
of snow over the holidays was “noth-
ing we haven’t seen before,” says Stan
Makowski, senior director of facilities
management at HSBC Arena in Buf-
falo, N.Y. The arena is “built right on
{Lake Erie]. We don’t adjust or change
our schedule for winter.”

HSBC Arena hosted hockey (18,000
came for an National Hockey League
Sabres game New Year's Eve), lacrosse,
and college basketball with all that
snow on the ground. The only chal-
lenge to operations was snow removal.
“We had to get dump trucks and high
lifts to haul it away,” Makowski says.
Normally, it is pushed off to the side of
the parking lot. Removal cost an un-
budgeted $15,000-$20,000.

Do booking agents and promoters
shy away from Buffalo in the winter?
Not at all, Makowski says. “We have
Barry Manilow Jan. 13 and Neil Dia-
mond at the end of February.”

What is his advice for peers-down
South, in Georgia and North and
South Carolina, who were blanketed
with an unusual amount of snow? “It
eventually melts.”

Adonis “Sporty” Jeralds, manager
of the Charlotte (N.C.) Coliseum, says
he had a Hornets basketball game Jan,
3, and “only 1,200 people braved the
weather. Things are coming back to
normal, though.” The Hornets offered
people who came a ticket to another
game of their choice for braving the
elements. The people who didn’t make
it had the same opportunity.

FOR SALE SIGNS: Sunrise (Fla.)
Musical Theatre, owned by Clear
Channel Entertainment (CCE), is
reportedly on the block, with a church
in the running to buy it. This is becom-
ing a trend. Jehovah’s Witnesses
bought the West Palm Beach Audito-
rium—the first to take the plunge—
years ago, and the Forum in Ingle-
wood, Calif., and the Tupperware
Convention Center in Orlando, Fla.,
have also been bought.

Asked if the theater is doing well,
CCE’s Randy McElrath says it’s right
on target. “We’re keeping busy. We
have a full schedule.” He had 18 event
days so far in 2002, booked through
April. He characterizes 2001 as a good
year. Sunrise Musical Theatre is viable
and profitable, he says.

Jack Boyle, who founded Cellar
Door—which is now part of the CCE
family—bought the 3,900 seat theater
in the mid-'80s.

FILLING A NICHE: Chris Hansen is in
the early stages of building a small
business promoting concerts and

-4

by Linda Deckard

events and consulting on building
operations. He opened his doors in St.
Paul, Minn., Jan. 1, but he isn’t clos-
ing the old door in the process. He
will continue to work on an “events
team” with Minnesota Sports and En-
tertainment, where he had been exec-
utive VP of events.

The first team meeting was Jan. 7 at
the Xcel Energy Center in St. Paul,
Hansen reports. That team includes
Frank Jirik, former manager of the
Compagq Arena in San Jose, Calif., who
came back to the St. Paul market in
June; Jack Larson, Xcel Energy Cen-
ter VP/GM; and Jim Ibister, VP/GM of
Roy Wilkins Auditorium and Touch-

stone Energy Place. Hansen will con-
tinue to be the music representative
for the building with Arena Network,
Concerts West, and Rose Presents;
Gary Marx at GAME Inc.; and Jam.
He'll just be doing more.

“With consolidation [of concert pro-
motion companies], there are a lot of
little niches around that the biggest of
the big boys aren’t chasing,” he says.
“Even the independent promoters are
so busy they see these opportunities,
and they don’t have enough time or
people on staff to make them happen.”

OTHER MOVES: Doug Kuhnel, a 32-
year veteran of the industry, has joined
private management firm Compass
Facility Management as VP of opera-
tions. He has been working out of the
Ames, lowa, office since Jan. 2.

A NEW FRANCHISE: “We refer to it as
a franchise,” says Trey Feazell, VP of
booking for Philips Arena in Atlanta,
of the Widespread Panic New Year’s
Eve dates. At the top of the Billboard
Boxscore this week, the three-show
run is in its third year there. Wide-
spread Panic played two shows for New
Year’s Eve in 1999 and 2000.

Merchandise per caps for the mul-
tiple shows was $2.60, which reflects
that there were a lot of repeat cus-
tomers who bought one T-shirt. And
they also ate every night. Feazell says
food and drink per caps was $12.

Ge L -
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VENUE/ GROSS/ ATTENDANCE/

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER

WIDESPREAD PANIC Philips Arena, $1.972.836 45,005 Clear Channel
Atlanta $47/$37 three sellouts Entertainment
Dec.29-31

EARTH, WIND & FIRE Neal S. Blaisdell Center, $615,145 11,962 Tom Moffatt Prods.
Honolulu $55/845 two sellouts
Jan. 5-6

MANNHEIM STEAMROLLER Bradiey Center, $558,410 12,525 Magic Arts &
Milwaukee $70/$25 sellout Entertainment
Dec. 18

MANNHEIM STEAMROLLER Omaha Civic Auditorium, $507,298 18,162 Sound Trak Inc.
Omaha, Neb. $35/815 three sellouts
Dec. 26-28

BARENAKED LADIES, ACTION Palace of Auburn Hills, $496,828 12,712 Palace Sports &

FIGURE PARTY Auburn Hills, Mich. $47.50/$35 15,016 Entertainment, Clear
Dec. 29 Channel Entertainment

MANNHEIM STEAMROLLER Pepsi Center, $489,520 12,690 Clear Channel
Denver $80/$21 sellout Entertainment
Dec. 16

0ZZY OSBOURNE, ROB ZOMBIE, Worcester's Centrum $435,020 9,679 Clear Channel

SOIL Centre, Worcester, Mass. $50/$40 11,025 Entertainment
Dec. 15

MANNHEIM STEAMROLLER America West Arena, $388,488 9,845 Clear Channel
Phoenix $75/819 12,000 Entertainment
Dec. 11

BARENAKED LADIES, ACTION Allistate Arena, $347.370 7.873 Jam Prods.

FIGURE PARTY Rosemont, Il $50/$40/$30 10,000
Dec. 31

MANNHEIM STEAMROLLER Aladdin Theatre for the Pedforming ~ $327,045 6,709 Jam Theatricals, Clear
Asts, Las Vegas, Nev. $60/830 sellout Channel Entertainment,
Dec.8 in-house

MANNHEIM STEAMROLLER Reunion Arena, $320,733 8,196 Clear Channe!
Oallas $76/825 11,000 Entertainment
Dec. 14

THE ISLEY BROTHERS, DRAMATICS Fox Theatre, $318,563 4,667 Taurus Prods.
Oetroit $127.50/$47.50 4834
Dec. 31

MANNHEIM STEAMROLLER Alistate Arena, $296,163 8,016 Clear Channel
Rosemont, Il $75/825 10,000 Entertainment, Jam
Dec. 20 Theatricals

BARENAKED LADIES, ACTION Van Andel Arena, $294,100 8,030 Clear Channel

FIGURE PARTY Grand Rapids, Mich. $45/835 10,551 Entertainment
Dec. 28

JA RULE, JUDAKISS, TRICK DADDY, Cobo Arena, $235,412 8,095 Taurus Prods.

JUVENILE Detroit $39.50 12,000
Dec. 29

BARENAKED LADIES, ACTION Nationwide Arena, $230,630 6,492 Clear Channel

FIGURE PARTY Cnlulggus, Ohio $38.50/$28.50 9,196 Entertainment
Dec.

JOHNNY MATHIS Cerritos Centor for Performing  $229,879 3,406 in-house
Arts, Cermitos, Calif. $75/$65 two sellouts
Dec. 21-22

INCUBUS, HOOBASTANK, VENT Centennial Garden Arena, $183,195 9,710 Nederiander
Bakersfield, Calif. $20 sellout Organization,
Jan.3 Goldenvoice

JA RULE, VITA Sovereign Bank Arena, $159,856 5,030 Mercer County Visiting
Trenton, N.J. $35.50 1,705 Nurses Assoc.
Dec. 26

CHEAP TRICK, 0 TO 9, SNAG Coronado Theatre, $128,905 3,854 Jam Prods.
Rockford, I, $35/$30 4,158 {two shows)
Dec. 29-30

TRANS-SIBERIAN ORCHESTRA Municipal Auditorium, $125,625 4,087 Stone City Attractions,
San Antonio $43.50/$26 sellout Jack Utsick Presents
Dec. 21

REO SPEEDWAGON Star Plaza Theatre, $114,400 3,400 Star Prods.
Maerrillville, Ind. $43/$33 seflout
Dec.29

STYX The Grove of Anaheim, $110,782 2144 SMG
Anaheim, Calif. $65/$45 two sellouts
Dec. 28-29

BETTY WRIGHT, BOBBY "BLUE” Riverside Centroplex, $93,986 3,592 Taz Prods.

BLAND, TYRONE DAVIS Baton Rouge, La. $30.50/$20.50 5,710
Dec. 30

WNCI JINGLE BALL: TRAIN, NELLY Nationwide Arena, $92,17 3618 Columbus

FURTADO, O-TOWN Columbus, Ohio $28/$23 9,457
Dec. 16

CONCERT FOR A LANDMINE FREE Keswick Theatre, $90,330 1227 Jack Utsick Presents

WORLD Glenside, Pa. $75/$60 1327
Dec.6

DAVE KOZ, BRENDA RUSSELL, RICK William Saroyan Theatre, $82,478 2185 Larvic Inc.

BRAUN, PETER WHITE, DAVID Fresno, Calif. $45/837.50 2,281

BENOIT Dec.23

JOSE HERNANDEZ Y SOL DE Cerritos Center for Performing  $80,059 112 in-house

MEXICO Arts, Cermitos, Calif. $52/$42 sellout
Dec. 23

B.B. KING, ALBERT CUMMINGS Pompano Beach Amphitheatre, $78,735 Fantasma Prods.
Pompano Beach, Ra. $39.75/$25 sellout
Dec. 29

TRANS-SIBERIAN ORCHESTRA Tampa Bay Performing Arts  $78,648 2352 Fantasma Prods.
Center, Tampa, Fla. $39.50/$29.50 sellout
Dec. 29

JARABE DE PALO Teatro Metropolitan, $77,907 2,908 OCESA Presents/CIE
Mexico City {724,535 pesos) 2,915 Events
Dec. 4 $43.01/$12.90

JUDAKISS, LUDACRIS, METHOD Hammerstein Ballroom, $76,620 3,400 Moetropalitan

MAN, REDMAN, FABOLOUS thaw York City $30 sellout Entertainment Group

ec.?7

GREGG ALLMAN & FRIENDS, Johnny Mercer Theatre, $75.254 2,302 Outback Concerts

ROBERT RANDOLPH & THE FAMILY  Savannah, Ga. $37.50/$27.50 sellout

BAND Dec. 27

DARK STAR ORCHESTRA Riviera Theatre, $75,000 2,500 Jam Prods.
Chicago 30 sellout
Dec. 31

KING CRIMSON, JOHN PAUL JONES Orpheum Theatre, $74.738 1,864 Clear Channel
Boston $50/831 2m Entertainment
Dec. 8

Copynght 2002, VNU Business Media, Inc. All nghts reserved. should be to: Bob Allen, N

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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% MARILYN SCOTT

Walking With Strangers

PRODUCERS: various

Prana Entertainment 8 06863001

With six albums to her credit, Marilyn
Scott knows what works for her. For
her Prana debut, the singer/song-
writer remains true to her smooth
blend of jazz, pop, soul, and R&B. To
that end, Walking With Strangers
deftly sets the right mood for quiet
dinners for two (and what may fol-
low). The Brenda Russell-penned “All
of the Above” is a sleek groove that is
complemented by Scott’s smoky alto.
The album’s title track, the set’s most
upbeat fare, pops along at a midtempo
pace. Two songs—“No Room for
Hate” and the bonus/hidden track “A
Cal! for Peace”—take on added
poignancy in the aftermath of Sept.
11. “Warmth and harmony extend to
one and all . . . Every language here is
spoken,” Scott sings on “No Room for
Hate.” In addition to highlighting
Scott’s strong songwriting and sultry
vocals, Walking With Strangers fea-
tures an all-star cast of session play-
ers, including Patrice Rushen, Jimmy
Haslip, and Terri Lynn Carrington,
among others. Distributed by Alterna-
tive Distribution Alliance.—RH

WILLARD GRANT CONSPIRACY and
TELEFUNK

In the Fishtank

PRODUCERS: Willard Grant Conspiracy
and Telefunk

Konkurrent 8

The latest “In the Fishtank” pairing—
in which Amsterdam’s Konkurrent
label pairs two bands in the studio for
an open-ended EP session—features
offbeat Americana ensemble the Wil-
lard Grant Conspiracy with Dutch elec-
tronic act Telefunk. (There is some
common ground here, in that Willard
Grant frontman Robert Fisher pro-
duced two albums by the Cords, two of
whose members are in Telefunk.) Like
most “In the Fishtank” productions,
the course of this disc is marked by
real peaks and troughs. But the two

ALAN JACKSON

Drive

PRODUCER: Keith Stegall

Arista 07863

With his cool persona, ever-growing
songwriting chops, and uncompromis-
ing country delivery, Alan Jackson has
quietly become country music’s most
complete performer. Here he shows no
signs of having peaked; in fact, he's
delivered perhaps his best album ever.
On Drive, Jackson is a man completely
in control of his considerable powers,
whether it’s the sweetly sentimental
title cut with its gently ringing guitars
or the stone country gold of “When
Love Comes Around.” The sparse,
Appalachia-tinged “A Little Bluer Than
That” and “Bring On the Night” are
weary perfection, and conversely,
“Work In Progress,” “Designated
Drinker” (a duet with George Strait),
and “First Love” showcase the writer's
keen insight and wit. The album’s
showpiece, “Where Were You (When
the World Stopped Turning),” breaks
down last year’s tragic events into
everyman terms. In a career marked by
excellence, Jackson has topped himself
again and makes a strong statement as
traditional country’s king.—RW

S P O T LI

SHANNON McNALLY

Jukebox Sparrow

PRODUCER: Ron Aniello

Capitol CDP 7243 4 93455

From the moment her debut set’s
opener and first single, “Down and
Dirty,” begins, it's clear that Shannon
McNally possesses enough musical
breadth and emotional depth to ensure
that she'll be around for the long haul.
The set’s roots-flavored arrangements
showcase an artist with a heart full of
country and a soul full of blues. And
with head held high and both feet
firmly on the ground, McNally writes
earthy, self-assured tales. Bob Aniello'’s

upbeat production widens McNally’s
audience even more by adding a dash
of jazz, an echo of folk, and a healthy
helping of acoustic rock to her mix.
One sure sign of McNally’s artistic
maturity is her restraint: she is some-
times wistful but never weepy, seduc-
tive without being lewd. It may seem
like a reach to compare a newcomer to
a veteran like Bonnie Raitt, but after
hearing McNally'’s swaggering “Bolder
Than Paradise” or catchy “Bitter Blue,”
the comparison seems plausible.—WH

ORCHESTRA BAOBAB

Pirates Choice

PRODUCER: Moussa Diallo

World Circuit/Nonesuch 79643

This two-disc set revisits one of the
great bands in the history of West
African music. The tunes contained
here were released in Senegal 20 years
ago and eventually made their way to
Europe but have failed to see the light
of day in the U.S,; that is, until now,
with the domestic release of the land-
mark album, Pirates Choice. Com-
pletely remastered and formatted—
with a second disc of previously
unavailable recordings—Pirates
Choice is further proof that Cuban
music had a huge influence on West
African musicians in the 20th century.
The Baobab sound is a melange of Cu-
ban descarga and rumba, Senegalese
regional influences, and, perhaps, a bit
of Nigerian high life music. Songs are
sung in Spanish, Wolof, and Mandinka.
The music is most notable for its laid-
back grooves, and the compelling solo
work of Barthelemy Attisso (guitar)
and Issa Sissoko (tenor sax). Later this
year, World Circuit/Nonesuch will issue
a new Baobab album, produced by
Youssou N'Dour—PVV

gems that book-end the set—"“Twistifi-
cation” and “Dig a Hole,” subtly updat-
ed takes on age-old folk traditionals—
are more than worth the price of
admission. Fisher’s back-porch bari-
tone weaves a born storyteller’s spell as
it courses through the lonely sound-
scapes provided by the partnered en-
sembles. Distributed in the U.S. by
Touch and Go.—BB

R&B/HIP-HOP

TONY & TAMI

The Conversation

PRODUCERS: Tony & Tami

Gest Records 0001

Tony Amey, ex-lead singer of LaFace
act A Few Good Men, and Tami Davis,
formerly signed to Red Ant, bring a

new-millennium R&B slant to a phrase
made popular by Marvin Gaye and Kim
Weston in 1967: it takes two. The hus-
band-and-wife background singers—
who met while recording Whitney
Houston and Bobby Brown’s “Some-
thing in Common”—chronicle their
relationship from first date to intimacy
to breakups to eventual marriage on
this debut CD. Putting a relationship

to music can be a risky proposition.
However, Tony & Tami handle it with
creative aplomb, thanks to flavorful
melodies, heartfelt lyrics, and comple-
mentary voices (his baritone into sec-
ond alto/faisetto, her tenor into second
soprano). Not every song works but
those that do—including “Take My
Breath Away”—have you rooting for
the couple to stay together. And antici-
pating what else lies ahead musically.
Racked by MDI Distribution.—GM

DANCE/ELECTRONIC

% SOULSTANCE

Truth, Simplicity & Love

PRODUCERS: Lo Greco Brothers, Luciano
Cantone, and Davide Rosa

Shakti/Virgin 72438-10889

Truth, Simplicity & Love. It sounds
like a tall order, but Italian brothers
Gianni and Enzo Lo Greco pull it off
ably on their North American debut.
A compilation of tracks culled from
the duo’s two Italian albums (Act On/
and En Route), Truth is a sonic joy-
ride that combines elements of nu-
jazz, bossa nova, and dance music
into a first-class experience. Songs
like “Kickin’ Samba,” “Blue Grass-
land,” and “Theme From Abbadesse’s
Street” make for one enjoyable ride. A
highlight is the title track, which is
grounded by Gianni’s bassline and
features beautiful accents via Enzo’s
fluid guitar riffs. A keeper for those
with open minds and open ears, Truth
pushes musical boundaries without
ever overstepping its own.—RH

BADAWI

Soldier of Midian

PRODUCER: Raz Mesinai

Roir 8274

Born in Jerusalem nearly 30 years ago
and raised in New York City, Raz
Mesinai (aka Badawi}—like turntab-
lists Spooky, Olive, and Soulslinger—
knows his way around the beats and
rhythms of the world. A musician,
composer, and producer (with a hand-
ful of recordings under his belt),
Mesinai is also one-half of dub act Sub
Dub and a co-founder of Rotor, a col-
lective of composers who treat the
turntable as an electronic instrument.
Throughout his career, Mesinai has
effortlessly and cleverly merged live

(Continued on next page)

THE B-52’S

Nude on the Moon: The B-52’s
Anthology

COMPILATION PRODUCERS: Bradford
Cobb and Gary Stewart

ORIGINAL PRODUCERS: various
Rhino/Warner Bros. R2 78357

When the B-52's arrived in the late-
*70s, misfits everywhere—that is,
those living on the fringes of main-
stream society in places like Cleve-
land (where this fan resided)—let
out a collective sigh. Finally, a festive
band we could all relate to. With the
B-52's dancing their respective mess-
es around, one could never be too
colorful, silly, kooky, freaky, or funky.
And the world was a much better

V I TAL

place for it. As Rolling Stone’s Michael
Azerrad reminds everyone in this
groovy set’s spirited liner notes, it was
bandmember Fred Schneider who
wailed, “Don’t feel out of place/Cause
there are thousands of others like you,”
on “There’s a Moon in the Sky (Called
the Moon),” one of numerous winning
moments on the act’s 1979 eponymous
debut. While this track isn’t included
on the two-disc Nude on the Moon—
which follows on the heels (stiletto,
perhaps?) of the group’s 1998 single-
disc “best of,” Time Capsule: Songs
for a Future Generation—this set does
feature such debut-alburn gems as “52
Girls,” “Dance This Mess Around,” and,
of course, “Planet Claire” and “Rock

R E |

Lobster.” Nude on the Moon safely cov-
ers the necessary ground from the act’s
subsequent albums (Wild Planet,

S

S U E S

Whammy!, Bouncing off the Satellites,
Cosmic Thing, Good Stuff) and
Mesopotamia EP. In the process, it
serves as a reminder, for those who
may have forgotten, that the group has
worked with many prolific producers,
including Chris Blackwell, Rhett
Davies, David Byrne, Shep Pettibone,
Don Was, and Nile Rodgers. Unlike
Time Capsule, though, Nude on the
Moon features a slew of rare tracks:
live versions of “Quiche Lorraine”
and “Whammy Kiss”; remixes of
“Mesopotamia” and “Is That You Mo-
Dean?"—as revisited by, respectively,
Tom Durack and Moby; and alternate
versions of “Queen of Las Vegas,”
“Ain’t It a Shame,” and “Theme for a

Nude Beach.” Ultimately, Nude on
the Moon showcases a band—Kate
Pierson (Taurus), Cindy Wilson
(Pisces), Fred Schneider (Cancer),
Keith Strickland (Scorpio), and
Ricky Wilson (Pisces), who, sadly,
died of complications due to AIDS in
1985—that, 25 years after debuting
at a friend’s Valentine’s Day party in
its home base of Athens, Ga.,
remains the blueprint for all things
fun and cosmic. With the B-52’s pro-
viding the leadership, it ain’t nothin’
but a party, y’all. At press time, the
B-52's are scheduled to celebrate
their 25th anniversary with a con-
cert at New York City’s Irving Plaza
on, naturally, Feb. 14.—MP
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(Continued from preceding page)

musicianship and turntable wizardry.
Assuredly dressed in Middle Eastern
sensibilities, Soldier of Midian finds
Mesinai playing a variety of instru-
ments (zarb, flute, and bendir, for
instance), which he then re-tweaks via
sampling to create something new.
Several tracks, including “Evocation”
and “Dehydration,” feature relentlessly
energizing percussion, which wouldn’t
sound out of place on dancefloors
where tribal-house is the order of the
day. Ultimately, Soldier of Midian is
the compelling work of a man who will
most likely be forever wandering in
search of the perfect beat.—MP

COUNTRY

» WILLIE NELSON

The Great Divide

PRODUCER: Matt Serletic

Lost Highway 02184

Like his contemporaries Johnny Cash,
Merle Haggard, and George Jones,
Willie Nelson has managed to craft
brilliant albums that live up to a leg-
endary career, and The Great Divide is
certainly in that category. The record
often pairs the artist with much
younger stars while keeping the focus
very much on Nelson’s trademark
singing and guitar playing. “Maria
(Shut Up and Kiss Me),” with Match-
box Twenty’s Rob Thomas, is a rhyth-
mic Mexicali delight, and “Last Stand
in Open Country,” with Kid Rock, is
big, bold, and muscular. A gorgeous
duet with Lee Ann Womack works bet-
ter than the somewhat muddled “Be
There for You” with Sheryl Crow, and
“You Remain” (featuring Bonnie Raitt)
is understated perfection. Nelson
imbues the title cut with a sense of
foreboding, and he puts his stamp on
inspired and well-conceived covers of
the trippy “Just Dropped In (To See
What Condition My Condition Was
In)” and Cyndi Lauper’s “Time After
Time.” The record’s centerpiece is the
soaring “This Face,” an introspective
piece tailor-made for Nelson's “worn
and lived in” visage. —RW

% HANK WILLIAMS JR.

Almeria Club

PRODUCER: Chuck Howard

Curb 7872

Hank Williams Jr. was country music’s
top artist of the 1980s, concocting a
heady mix of blues, country, Southern
rock, and other influences to create a
style uniquely his own, influencing
acts ranging from Brooks & Dunn to

Montgomery Gentry. Inconsistent in
the decade that followed, Williams’
first release of the new millennium is
a rootsy, inspired collection. It’s also
one of the artist’s finest efforts ever as
both songwriter and performer.
Recorded primarily at a 100-year-old
former schoolhouse, the record boasts
raw, greasy blues (“Last Pork Chop,”
“Tee Tot Song,”), country swing (“X-
Treme Country,” “If the Good Lord’s
Willin' [And the Creeks Don't Risel”),
and strong traditional country (“The
‘F’ Word,” “The Cheatin’ Hotel”).
Guest appearances by acts ranging
from Nickel Creek to Kid Rock pro-
vide gravy, but the meat and potatoes
are all Williams and his crack studio
team, who perform each song with
vigor and style. As Williams’ most
complete effort in more than a decade,
Almeria Club is an exclusive club
indeed and serves resounding notice
that Bocephus is back.—RW

LATIN

% LA MOSCA TSE-TSE

Buenos Muchachos

PRODUCER: Alejo Stivel

EMI Latin 24353 42642

As if to shed a bit of its image as a
feel-good party band, La Mosca’s fol-
low-up to its breakthrough Visperas
de Carnaval kicks off with more intro-
spective material. The opening tracks
“Todos Tenemos un Amor” and “No
Me Rompas la Cabeza” are pleasing,
melodic, upbeat tracks that deal with
problematic loves but in a less devil-
may-care attitude than La Mosca’s hit
track “Para no Verte Mas.” That vibe,
which had a ska/horn base, returns
with “Hoy Estoy Peor que Ayer,” a
negligible dance track. But a happy
medium is achieved on the first sin-
gle, the catchy, upbeat “Te Quiero
Comer la Boca.” Still, it's clear La
Mosca can expand on its original
sound. Witness “Para Ellas,” which is
accompanied by an elaborate, and
admirable, classic string quartet. In
its beginnings, La Mosca may have
appeared to be a novelty act, but it
sure hasn’t remained one.—LC

VARIQUS ARTISTS

El Baile del Pirulino/Miisica Para
Escamosos

PRODUCERS: various

Discos Fuentes/Miami Records 11158
Given that soap opera Pedro el Esca-
moso, the inspiration behind this com-
pilation, is hilarious, it stands to rea-
son that the music it features would be
similarly inclined. Miisica Para Esca-

mosos kicks off with featured track “El
Baile del Pirulino,” a fast-paced cumbia
that’s defiantly silly and decidedly fun
in its hokiness. It sets the tone for an
album that features a slew of past
Colombian tropical hits (“Tabaco y
Ron,” “Entre Rejas,” and “Golpe con
Golpe,” among others)—from cumbia
and salsa to vallenato—played by some
of the country's most stellar dance
bands, including Pastor Lépez and Los
Corraleros de Majagual. Those looking
for elaborate salsa and son are advised
to look elsewhere. But those looking to
host the party of a lifetime would be
hard pressed to find a better disc to
accompany such a fete.—LC

JAZZ

% RENEE ROSNES

Life on Earth

PRODUCERS: James Brown and

Renee Rosnes

Blue Note 33997

Canadian/Indian pianist/composer
Renee Rosnes has a genuine creative
adventure with Life on Earth, her
eighth album for Blue Note. The
opening track on the CD, “Empress
Afternoon,” is an inventive, propul-
sive work that incorporates fluid
piano lines and the driving percus-
sion of tabla master Zakir Hussain.
It’s an attractive and very distinctive
blending of post-bop jazz and Asian
rhythms, and it provides a dramatic
opening sortie. In the eight songs
that follow, the world is Rosnes’ in-
spiration. She works a delightful
African vibe on “Senegal Son,” abet-
ted by Senegalese djembe player Mor
Thiamand; gets into some tasty free-
form material on “Icelight”; and
opens the number “Hanuman” with a
sample of the Ketjak Balinese Mon-
key Chant, which seems to inspire
tenor sax player Chris Potter, as well
as percussionist Duduka Da Fonseca,
to fiery solo efforts.—PVV

WORLD MUSIC

% VARIOUS ARTISTS

Samba Bossa Nova

PRODUCERS: various

Putumayo 195

Antonio Carlos Jobim’s incredible
bossa nova, born of the samba, contin-
ues to attract musicians. This compila-
tion provides a major clue as to the
present state of samba and bossa nova
in Brazil and beyond. Jussara Silveira
and Quarteto Jobim-Morelenbaum ply
the classic bossa nova sound on “Eu e o

Meu Amor” and “La Vem a Baiana.”
Rosa Passos captures the maximum
cool of Jodo Gilberto's bossa nova style
on “E Luxo S6.” Da Lata, a multi-
national quartet that works in Eng-
land, brings a London club vibe to the
samba “Cores.” Composer/performer
Jairzinho Oliveira obviously heard
enough rap and funk while at the
Berklee School of Music to put a
unique spin on the samba “Papo de
Psicélogo,” while Mércio Faraco’s cover
of the elegant tune “Faitigo Da Vila” is
a terrific evocation of the samba-
cangao style.—PVV

CLASSICAL

% POULENC: La Voix Humaine

Felicity Lott, soprano; Orchestre Suisse
Romande/Armin Jordan

PRODUCER: Jean-Martial Golaz

Harmonia Mundi 901759

An up-and-coming French singer was
recently quoted as saying that veteran
British soprano Felicity Lott “sings
French better than most French singers.”
Dame Lott certainly sings beautifully
(and dramatically) here, in Poulenc's clas-
sic 1958 setting of Jean Cocteau’s 45-
minute lyrical tragedy of the “lonely
woman” La Voix Humaine. Adult “separa-
tion anxiety” has rarely been so strikingly
essayed as in this work, and Lott puts
forth a tour de force performance. The
brief accompanying piece—the mono-
logue La Dame de Monte-Carlo of 1961—
is another Poulenc/Cocteau collabora-
tion, an even more tragic take on
loneliness and despair. Again, Lott and
her orchestral accompaniment are mag-
nificent. A definitive disc—BB

DVD-VIDEO

% THE ART OF VIOLIN

DIRECTOR: Bruno Monsaingeon
PRODUCERS: Pierre-Olivier Bardet and
Stephen Wright

NVC Arts/Wamer Music Vision 8573-85801
The latest in Warner's “Art Of . . .” series
of classical documentaries—following
wonderful films dedicated to conducting,
singing, and the piano—comes this gloss
on the violin, with an emphasis on the
instrument’s greatest 20th-century prac-
titioners. Director Bruno Monsaingeon
directed the acclaimed line of NVC Arts
biographies on golden-age classical icons
like pianist Sviatoslav Richter, and he
brings his usual erudite, enlightened
touch here to survey such timeless tal-
ents as Eugene Ysaye, Fritz Kreisler,
Jascha Heifetz, Joseph Szigeti, Nathan
Milstein, David Qistrakh, and Yehudi

Menuhin, among others. Contemporary
violinists providing commentary range
from veterans Itzhak Perlman and Ivry
Gitlis (who are excellent) to such young-
sters as Hilary Hahn. The vintage footage
is often breathtaking, although Milstein,
Oistrakh, and Menuhin naturally benefit
from being born later in the century. The
late Menuhin, in particular, comes across
as the film’s patron saint, as he not only
provides insightful commentary on other
violinists but also features in some of the
most remarkable performance footage.
This is the first of the “Art Of ...” series to
appear on DVD-Video in the U.S. Let’s
hope the others—especially the conduc-
tors’ films—aren't far behind.—BB

% AMERICAN ROOTS MUSIC
DIRECTOR: Jim Brown

PRODUCERS: Jim Brown, Sam Pollard,

and Jeff Rosen

Palm Pictures 3039

Effectively covering the vast, ever-vi-
brant tapestry that is American vernac-
ular music in just four hours is a
nearly insurmountable challenge. This
documentary certainly isn’t without its
flaws, but American Roots Music
valiantly essays the country’s rich
musical heritage from Native American
sounds and the blues to country and
bluegrass, zydeco and tejano, folk and
gospel. Although it aired on PBS,
American Roots Music is superior in its
DVD-Video incarnation, as the two
discs include six full-length bonus per-
formances—including a wonderful vin-
tage tape of Bob Wills & the Texas Play-
boys remaking the blues standard
“Sitting on Top of the World” and
footage of bluegrass sage Doc Watson
shot especially for the film. Still, the
possibilities of DVD-V aren’t exploited
here nearly as fully as, say, with the
DVD set of Ken Burns’ Jazz. But the
production values are high, and Kris
Kristofferson serves as the atmospheri-
cally laconic narrator. The film's faults
lie in letting some commentators spin
superlatives without filling in key
details, even to a misleading degree (as
when Bonnie Raitt, off the cuff, says
that the blues “started with Son
House”—what about his mentor,
Charley Patton?). And some passages
go on too long (such as that on Native
American music) at the exclusion of
some key roots revivalists (such as the
Band). But it brims with priceless
footage of Jimmie Rodgers, Bessie
Smith, Hank Williams, the Staples
Singers, Muddy Waters, Bob Dylan, and
so many more. Recommended as a
companion to the American Roots
Music coffee-table book (Abrams) and
four-CD boxed set (Palm).—BB

THE BYRDS

The Sessions

COMPILATION PRODUCERS: Bob Irwin
and Roger McGuinn

ORIGINAL PRODUCER: Jim Dickson
Sundazed SC 11116

As the title smartly suggests, this two-
disc set comprehensively compiles the
pioneering folk-rock band’s pre-Colum-
bia recordings, greatly expanding upon
a like-titled 1969 compilation, with 40
tracks—16 heretofore unreleased—and
a wonderful CD booklet, complete with
David Fricke-penned liner notes. Con-
tents find producer Jim Dickson, who
had previously worked with Lord Buck-
ley and bluegrass group the Dillards,
sculpting a fresh sound out of Roger

McGuinn, Gene Clark, David Crosby,
Chris Hillman, and Michael Clarke.
Clearly, the pre-flight Byrds were fol-

E W O RTH Y

lowing McGuinn and Clark’s initial folk-
duo desire based on Britain’s Chad and
Jeremy model, but when McGuinn deci-
ded to play 12-string, they began to fash-
ion a sound, that on Preflyte, seems to
presage everything from folk-rock to '60s
L.A. rock and even Jefferson Airplane/
Grateful Dead-like psychedelia.—JB

TENYEARS AFTER

Live at the Fillmore East

PRODUCER: Ten Years After

Chrysalis 33297

Premiere late-'60s/early-'70s U.K.
blues-rock quartet Ten Years After was
at the peak of its estimable power when
it headlined Bill Graham’s famed New
York City venue in February 1970—

having already played the two Fillmore
clubs (the other in San Francisco) nu-
merous times. This time, though, engi-

neer Eddie Kramer (of Hendrix fame)
recorded the two-night engagement,
none of which has been previously re-
leased—save for lead track “Love Like a
Man.” But the cut, and the bulk of the
material here, will be familiar to any
FM rock fan from the period, especially,
of course, vocalist and high-speed lead
guitarist Alvin Lee’s showpiece “I'm
Going Home,” here taking up nearly 12
minutes—twice as long as the original
version on the 1968 album Undead. In
addition to blues and rock’n’roll covers
like “Spoonful” and the very rare “Roll
Over Beethoven,” the two-disc set is
marked by the suddenly timely “The
Hobbit"—drummer Ric Lee’s tradition-
al concert solo piece.—JB
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CHRIS ISAAK Let Me Down Easy (3:38)
PRODUCER: john Shanks

WRITER: C. Isaak

PUBLISHER: C. lsaak Music Publishing, ASCAP
Reprise 100812 (CD track)

As his HBO series The Chris Isaak Show
enters a second season—with reruns of
season one debuting on VH1 this month
—the timing seems right for this endur-
ing artist to make a return bid at the
mass appeal spotlight. His 1991 hit
“Wicked Game” remains a signature song
to take great pride in, but it has to be
frustrating for that to remain a primary
calling card, when he has made so many
other great songs, like “Baby Did a Bad
Bad Thing” and “Somebody’s Crying.”
Fortunately, “Let Me Down Easy” is vin-
tage Chris Isaak, conjuring his folksy,
rockabilly-lite leanings, complete with
some genuine artistry on the primary
guitar thread. Vocally, creamy layers of
harmony and his pleasing jump to falset-
to in the chorus will bring a smile to fans
of the engaging singer/songwriter—and
to legions of new listeners, if only given
the chance to hear this pleasant outing.
Modern ACs have a secret weapon in this
fine song, which would certainly make
the grade at VH1, too.—CT

ROCK

AFROCELT SOUND SYSTEM FEATUR-
ING ROBERT PLANT Life Begins Again
(3:54)

PRODUCERS: Simon Emmerson, James
McNally, Martin Russell, and Stephen Hague
WRITERS: S. Emmerson, J. McNally, 1.
Lionaird, M. Russell, and Mass
PUBLISHERS: Real World Music Ltd.

Real World 15379 (CD promo)
Ten-member musical collective Afrocelt
stirred up some serious global attention
with the previous “When You're Falling,”
which featured the vocals of Peter Gabriel.
Follow-up “Life Begins Again” reteams pro-
ducer/instrumentalists Simon Emmerson
and James McNally, vocalist/lyricist larla O
Lionaird, and engineer/programmer Mar-
tin Russell with a high-profile guest singer,
in this case Robert Plant. The result is per-
haps less commercial than the previous
cut, but it remains a celebration of dis-
parate elements, both ancient and modern.
Again, Irish influences are at the root, but
there are also musings with electronic
music. In all, it’s a cultural phenomenon
that bursts past the traditional boundaries
of contemporary music. Another fine
moment from Volume 3: Further in Time,
which has been lodged in the top 10 of the
Billboard Top World Albums chart since
June 2001.—CT

FLICKERSTICK Beautiful (4:07)
PRODUCER: Todd Pipes

WRITERS: B. Lea and C. Kreig
PUBLISHER: not listed

Epic 54822 (CD promo)

Television has had a long history of giving
audiences the opportunity to better know
musicians as actual people. Just look at
the results of Nat King Cole’s classic
show, the Jackson Five cartoon series, O-
Town's run on Making the Band, and
most recently, VH1’s reality music series
Bands on the Run, which featured Flick-

NATALKE IMBRUGLIA Wrong impression
(3:27)

PRODUCER: lan Stanley

WRITERS: N. Imbruglia and G. Clark
PUBLISHERS: not listed

RCA 60484 (CD promo)

It's about time. Almost four years
after she seduced America with
her debut hit “Torn” and the
accompanying top 10, double-plat-
inum album Left of the Middle,
Natalie Imbruglia makes her fol-
low-up bid to charm the masses
with “Wrong Impression,” and it’s
as hooky as a fisherman'’s favorite
fly. The Aussie’s girl-next-door
voice is immediately recognizable
amid an organic, acoustic-guitar-
strumming, adult top 40-leaning
track whose general flavor favor-
ably parallels that previous staple.
This is one of those songs that
grows more and more adhesive
with repeated listens, as Im-
bruglia, who co-wrote it, sings a
clever turn about the end of a rela-
tionship and not wanting to “leave
you with the wrong impression.”
Overseas, Imbruglia’s sophomore
album, White Lilies Island, opened
with a different single, “That Day,”
which was well-received across
much of Europe. This one is defi-
nitely tagged with the U.S. in
mind and should scratch this tal-
ented young lady off the one-hit-
wonder list once and for all. Look
for modern AC saturation first,
followed by mainstream and adult
top 40 and AC. The new album
drops here March 2.—CT

S P OT LI

CHER (This Is) A Song for the Lonely
(3:30)

PRODUCER: Mark Taylor

WRITERS: P. Barry, S.Torch, and M. Taylor
PUBLISHERS: Metrophonic Music/Rive
Droite Music

Warmer Bros. 100800 (CD promo)
Anyone who thought “Believe” was
merely a stroke of good fortune on
Cher’s mile-long scorecard will be
singing a different tune after one spin of
the life-affirming “(This Is) A Song for
the Lonely.” This track is so good, in
fact, that it’s up for debate as to whether
it actually tops that previous winner, the
No. 1 song on The Billboard Hot 100 in

1999. Again, dance wizards Mark Taylor
and Paul Barry are at the controls, giv-
ing the song a frenetic, knee-bobbing
urgency that will wash the gray out of
any winter day. Thankfully, the guys go
light on the vocoder this time, allowing
Cher’s campy but signature exaggerated
enunciation to foster a grin with the
opening notes, until the chorus—one of
the catchiest to ring over the airwaves
since “MmmBop”—explodes intoa
rhythmic tantrum. Boy, is “Song for the
Lonely” ever an elixir for whatever ails
you, a joyous romp with such mass
appeal that its destination at the top of
the charts seems a given. Her European
launch single, “The Music’s No Good
Without You,” proved that the appetite
for this enduring artist is ravenous, and
this song, which will be launched simul-
taneously worldwide, is quite simply
irresistible. From the sumptuous Living
Proof, due March 12—CT

| though. The pair’s production adds

MARY J. BLIGE No More Drama
(4:08)

PRODUCERS: Jimmy Jam and Terry Lewis
WRITERS: J. Harris, T. Lewis, B. Devorzan,
and P. Botkin

PUBLISHER: not listed

MCA 25581 (CD promo)

After scoring a No.1 hit and
returning to mainstream radio
with the infectious “Family Affair,”
Mary J. Blige's follow-up provides
the second half of perhaps the
strangest one-two punch of her
career. A sample from “Nadia’s
Theme” sets the mood for “No
More Drama,” the title track of her
album. with a loop of the piano
line better-known by today’s gen-
eration as the theme to TV's The
Young and the Restless, which in
its ewn right became a top 10 sin-
gle in 1976. Jimmy Jam and Terry
Lewis don’t rest on the sample,

lush instrumentation and har-
monies to the mix, and the Timba-
land-style electronic blips and
burps bring in the 21st-century
factor. Throughout the triumph-
over-adversity lyric, Blige demon-
strates all the strength and passion
one would expect from her; by the
three-minute mark, she has long
dropped the script, soaring over
the song’s form with her own
improvised licks. The optimistic
tone is a beacon for the new year,
and Blige is more welcome on
radio than she has been in years.
Watch this one follow in its prede-
cessor’s factsteps.—EA

erstick. The Dallas-based act won the
show's competition and scored a deal
with Epic, which is now releasing a
remixed version of the quintet’s 2000
independent release Welcoming Home
the Astronauts. The album’s first single,
“Beautiful,” introduces the group as a
good ole American rock band. This
minor-key ditty, built largely on a pattern
of three-note riffs, makes good use of the
band’s three-guitar lineup. And these gui-
tar lines through the verses exude a time-
less rock sound that could have been
recorded in 1985, yet one that still sounds
vital today. The guaranteed exposure on
VHI ensures a good starting point for
“Beautiful,” giving Flickerstick a solid
advantage above the pack.—EA

CAKE Love You Madly (3:58)
PRODUCERS: Cake

WRITER: J. McCrea

PUBLISHERS: Stamen Music/EMI Black-
wood Music Inc., BMI

Columbia 54865 (CD promo)

On the heels of top 10 Modern Rock

Track “Short Skirt/Long Jacket,” Cake
cooks again with the second single
from Comfort Eagle, “Love You Madly.”
While the song’s laid-back vibe is sig-
nature Cake instrumentally, John
McCrea changes the formula by
eschewing his trademark deadpan and
actually singing the melody line. The
horn lines peppering the track are a
tad more complex than past Cake sin-
gles, stepping closer to the tight
arrangements of, say, '70s-era Chicago.
The real gem here is the track’s video-
clip, which—in continuing the fresh,
witty, and downright fun style seen in
the “Short Skirt” video—shows a total
of zero musical instruments. Instead,
the video features cooking utensils as
trumpeter Vince DiFiore and drummer
Pete McNeal go head-to-head in a
cooking competition. Rick James,
Phyllis Diller, and the Frugal Gourmet
himself, Jeff Smith, appear to judge the
unlikely chefs’ creations. So long as
MTV appreciates the novelty, Cake can
chalk up another winner.—EA

R&B

TOYA No Matta What (Party All Night)
(3:27)

PRODUCER: David Frank

WRITERS: N. Butler and D. Frank
PUBLISHERS: Faithforce/Zomba Music/
Muso Music/Griff Griff/EMI-April, ASCAP
REMIXERS: Kevin Davis and Poke & Tone
Arista 5050 (CD promo)

Toya’s debut “I Do!!” took well over a
half-year to reach its peak inside the
top 20 on The Billboard Hot 100—you
have ta hand it to Arista for sticking by
the artist when it looked like she
might be another casualty of increas-
ingly narrow radio playlists. Follow-up
“No Matta What (Party All Night)” is
light fare with the sort of jittery
pop/R&B vibe that has defined much
of Destiny’s Child’s work. In an effort
to jump-start this song, Arista serves
up some remixes as well, including a
drum’n’bass track from Kevin Davis.
But the real story here is a dramatic

reworking that in no way resembles
the original version from Track Mas-
ters, adding requisite rappers to the
mix, in this case 50 Cent & Loon
(think “I'm Real” from Jennifer Lopez
and Ja Rule). The original song could
appeal to fans of Pink's “Get The Party
Started” with its Friday-night happy-
hour feel, while the latter mix is obvi-
ously meant to reach a more street-
wise R&B audience. In any case,
pretending that the two versions share
anything but the same title is a cheap
marketing ploy and a trend that will
do nothing but baffle consumers.
Whatever happened to believing in
your artist?>—CT

COUNTRY

DANNI LEIGH Sometimes (3:42)
PRODUCER: Pete Anderson

WRITERS: J. Lauderdate and F. Dycus
PUBLISHERS: Mighty Nice Music/Lauder-
songs, BMI; W.B.M. Music/Dyinda Jam
Music, SESAC

Audium Records DS-8126 (CD promo)
With her cowboy-hatted, honky-tonk
persona, Danni Leigh has often been
called the female Dwight Yoakam.
Instead of running from any such com-
parisons, she boldly rises to the chal-
lenge on her current disc, Divide and
Congquer, by enlisting Yoakam’s famed
producer, Pete Anderson. The partner-
ship works well, resulting in fine efforts
like this impressive single. Anderson’s
production is earthy and engaging but
keeps the focus firmly on Leigh'’s
whiskey-tinged vocals. There’s an
earnestness to her delivery that makes
the heartache palpable on this Jim
Lauderdale/Frank Dycus-penned tune.
The guitar work is excellent, and the
record has a smoky, insinuating vibe
that perfectly complements the texture
of her vocal performance. Leigh is one
of those artists who has been kicked
around by label closings (Decca) and
record industry circumstances. She’s
overdue for a break; this could be the
time and the song.—DEP

AC

EVA CASSIDY Fields of Gold (3:22)
PRODUCER: Chris Biondo

WRITER: Sting

PUBLISHER: EMI Blackwood, BMI

Blix Street Records G-10045 (CD promo)
The late Eva Cassidy stirred the em-
bers of her international posthumous
career with Songbird, which hit No.
1in Ireland and the U.K., topped the
Billboard Top Internet Album Sales
chart back in May 2001, and has now
reached gold in the U.S. It was five
years last November since the singer
passed away from cancer at the age of
33 (Billboard, Jan. 20, 2001), but in-
die Blix Street Records is keeping the
music alive with a series of radio re-
leases that showcase her unique
style, blending the seemingly dis-
parate qualities of vulnerability, ele-
gance, and self-reliance. Her take on
the Sting composition “Fields of
Gold” is truly a joyful moment, a re-
cording that will pull listeners close
to the speakers, where they will ac-
complish that rare feat of not only
hearing but also listening. The al-
bum version has been trimmed to a
neat 3:22, making this a perfect bid
for new-year airplay at any radio for-
mat. Just lovely.—CT
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Nappy Roots Ready Their New Disc

Atlantic Records Sextet Pays Homage To Its Southern Heritage

BY MARCI KENON

NEW YORK—Nearly four years after
signing with Atlantic Records, Bowl-
ing Green, Ky.-based hip-hop collec-
tive Nappy Roots is seeing the light
of day. The sextet’s long-awaited
debut, Watermelon, Chicken, and
Gritz, arrives Feb. 26.

“The world wasn’t ready for Nappy
Roots in '98, '99, or 2000,” member
Skinny DeVille (aka William Hugh-
es) says about the group, whose 1998
independent album, Country Fried
Cess (Deep Rooted Productions),
established a local fan base and
caught the attention of Atlantic reps.
“The world wasn’t ready to accept a
group of guys being country and
being nappy, being cool and being
humble. Cats are getting tired of
hearing the same old shit—I got this
and I got that.” People want to hear
something fresh.”

DeVille and fellow Nappy Roots
members Big V (Vito Tisdale), Scales
(Melvin Adams), B. Stille (Brian B.
Scott), R. Prophet (Kenneth Anthony),
and Ron Clutch (Ronald C. Wilson) rel-

ish their Southern roots, upbringing,
and experiences. For them, Nappy is
synonymous with reality and the
antithesis of the glitz that defines today’s
hip-hop. “It’s so easy to be nappy,”
Clutch explains. “Just be yourself. But
folks make it so hard to be real.”
Coalition of Independent Music
Stores president Don VanCleave

NAPPY ROOTS

thinks the time is right for an organ-
ic hip-hop group like Nappy Roots.
“They’re very Southern, very country
and hip,” he says. “And on top of that,
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the music is incredible.”

Recording in a studio located in the
back of the Nappy Roots-owned record
store ET’s, the group amassed nearly
100 songs in preparation for its Atlantic
debut. Two original tunes from the
group’s first album made the final cut.

Nappy Roots is proud that its album
is not formulaic. “Because we’re six
individuals, we look at things from a lot
of different perspectives,” R. Prophet
says. “Nappy brings a universal
sound—something that appeals to peo-
ple in Thailand, Baghdad, the Bronx
[N.Y.], Oakland [Calif.], and Atlanta.”

“If you're looking for a lot of rap-
pers and cameos, this ain’t it,” Big V
says about the group that is managed
by Ken Joseph and Kevin Mitchell for
New Jersey-based Burning Sands
Entertainment and booked by Bobby
Bessone of Nashville-based Entertain-
ment Artists. “This is Nappy Roots,
and we kept it all in the family.”

That family includes Noontime/
Atlantic labelmate Jazze Pha, who's
featured on “Awnaw,” the first single
released commercially on vinyl (Dec.
4, 2001) and sent to urban and cross-
over radio the first week of this month.
“Ho Down,” a funky ditty produced by
Michael Caren, Atlantic’s senior VP of
A&R, features the Bar-Kays. James
“Groove” Chambers produced most of
the 20-track set, including “Awnaw,”
“Ballin’ on a Budget,” and “Hustla.”
Also on the guest-producer roster is
Mike City, who contributed “Sholiz,”
and Carlos “Six July” Broady, who pro-
duced “Life’s a Bitch.”

“We played the first single, and then
Nappy Roots performed on a show for
us in November [2001],” says Gerald
Harrison, music director at WGZB and
WBLO in Louisville, Ky. “They rocked
the house with their catchy songs.”

Like the album itself, the market-
ing campaign for Watermelon, Chick-
en, and Gritz has been slowly stewing.
The Lenny Bass-directed “Awnaw”
video was sent to BET and regional
video outlets last October—the same
time Nappy Roots embarked on a club
and black-college promo tour. Street
teams followed with samplers, posters,
T-shirts, and other items. An extensive
online campaign also has been in
effect since October.

The group hits the road for anoth-
er six-week promotional tour of the
South and Midwest Jan. 15. It runs
through Feb. 23, coinciding with the
album’s release and that of the vinyl
version of second single “Headz Up.”

“We purposely didn’t embark on a
nationwide blanket campaign,” notes
James Lopez, Atlantic’s senior director
of urban marketing. “We didn’t want
to front-load this project. We wanted
to concentrate in the regions where
our quickest response is going to be.
As we get closer to the album’s release,
we'll spread the campaign a little fur-
ther West and Northeast.”

and The Blues.

A COLORFUL AFFAIR: By now, anyone
who’s interested knows who walked
away with what in the Grammy Awards
nomination derby. In fact, the obliga-
tory head-scratchin’ over who did or
didn’t get a nod that accompanies the
Grammys and every other awards show
pronouncement is still going on.

I'm wondering why Missy “Misde-
meanor” Elliott’s Miss £. . . So Addic-
tive didn’t receive a best rap album
nomination—not to take anything
away from those who did. And maybe
my old-school R&B roots are show-
ing, but Luther Vandross’ J Records
debut deserved some recognition.

But I'm heartened by the diverse
array of veteran and new artists of
color who are represented on this
year’s Grammy roster (including Mys-
tic, Brian McKnight, Craig David, Blu
Cantrell, Sade, City High, Usher, Lam-
ont Dozier, Shaggy, Michael Jackson

INDIA.ARIE

and sis Janet, and Regina Belle)—
especially the record of the year honor
given to newcomer singer/songwriters
Alicia Keys and India.Arie and rap con-
noisseurs QutKast.

“I haven’t been nominated for
anything else, and I don’t get pop
play,” Motown’s India.Arie told me
soon after the nominations were
announced. “Other people see me as
the girl from the Gap ad and don’t
even know I have an album out. But
this lets me know that some people
do know about the album.”

R&B vets the Isley Brothers nab-
bed their first Grammy nod—Dbest
R&B performance by a duo or group
with vocal—since winning the 1969
statuette in the same category for
“It's Your Thing.” Which begs anoth-
er quibble: During an influential
four-decade career, the brothers sur-
prisingly have yet to claim a Gram-
my Lifetime Achievement Award.

“Lord willing, it will happen. But
there’s a whole lot to be thankful for,”
says Ernie Isley, who with brother
Ron is being inducted this year (Jan.
10) into Hollywood’s Rockwalk. “And

nothing has stopped the music, which
is what we're all about anyway.”

Also not to be ignored: the boxed set
and album notes nods for projects
focusing on such historical subjects as
Billie Holiday, Charlie Parker, Richard
Pryor, Stax Records, and the Harlem
Renaissance. Earning three nomina-
tions—including best historical al-
bum—was Harry Belafonte’s labor of
love, The Long Road to Freedom—An
Anthology of Black Music. “l was a lit-
tle startled when I first heard the
news,” Belafonte recalls, “because I
didn’t think the work we were doing
would compete in the world of Gram-
mys. But I'm particularly pleased.”

Congrats to all the nominees as
we stay tuned for the next musical
debate: the winners.

PHILLY’S FINEST: When the 2002
NBA All-Star Weekend rolls around
next month, host city Philadelphia’s
musical sons and daughters—in-
cluding Jill Scott, Musiq Soulchild,
and the Roots—will team for the
Philly All-Star Concert Series.

The Sega Sports-sponsored event,
taking place Feb. 8-9 (8 p.m.-11 p.m.)
at the Electric Factory is the brain-
child of the aforementioned artists’
managers: Shawn Gee and Richard
Nichols (the Roots), Lyzel Williams
(Scott), and Mike McArthur and
Jerome Hipps (Musiq Soulchild). Fel-
low Philly-based acts Bilal, Jaguar
Wright, Kindred, AARIES, and DJ
Jazzy Jeff will also participate.

“We wanted to put something to-
gether that showcased the unique tal-
ents and unity that exist within the
current Philadelphia music scene,”
Gee says. “All of these cats started out
together in one way or another.”

“It feels good to see all of us com-
ing together,” Soulchild adds. “It gives
us a chance to appreciate our own.”

Without any headliners or opening
acts, the shows will adopt a jam-ses-
sion format. “That idea was spawned
by the Okayplayer tour,” Gee says. “We
wanted to maintain a jam-session feel,
since the majority of these folks
haven’t jammed together since they've
become high-profile. We’ll have one
band consisting of the Roots, as well
as other notable musicians like James
Poyser, the Fatback Taffy [Scott’s
band] horn section, and Jazzy Jeff. If
this is a success, we want to possibly
go out this summer on a larger scale.”

Tickets are $75 and available
through Ticketmaster starting Monday
(14). A portion of the proceeds will ben-
efit VH1's Save the Music Foundation.

Additional reporting provided by
Rashaun Hall in New York City.
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RON G (J.CARTAGENA,R KELLY,R BOWSER] © TERROR SQUAO 85174 ATLANTIC HAVOC (K MUCHITAA JOHNSON,T PERRY) © LOUO/COLUMBIA 79669°
719 8 ROLL OUT (MY BUSINESS) © Ludacris @ | 7 581 60| 63 A & SHE v 58
TIMBALANO (C BRIOGES, T MOSLEY) © OISTURBING THA PEACE/DEF JAM SOUTH 588792"/I0JMG A GOTTI{E.JEFFERS,| LORENZO,J MTUME) RUFF RYDERS ALBUM CUT/INTERSCOPE
717 LIGHTS, CAMERA, ACTION! © Mr.Cheeks = | 7 M 55| 55 7 DAYS Craig David @ | 55
BINK! (T KELLY.R HARRELLL CASTON A POREE.F WILSON} © UNIVERSAL 015135° MHILL (C DAVIOM HILLO HILL © WILOSTAR ALBUM CUT/ATLANTIC
A 11 11 DIFFERENCES Ginuwine % | 1 60 1 63| 49 HUSH LIL' LADY © Corey Featuring Lil' Romeo ? | 49
T.OLIVER (€ LUMPKIN,T.OLIVER) © EPIC ALBUM CUT M.LEE (P.CAMPBELLO.SMALLS,P SMITH,C. HOOGES, YOKISHARLP MILLER KAREEMA) @ © NOONTIME 01547/ MOTOWN
1¢ 110 10 BREAK YA NECK © Busta Rhymes 2| 10 611 65| 65 ETHER Nas 50
DR ORE (T SMITHA YOUNG,M ELIZONOO.S STORCH,FLEA.J FRUSCIANTEAKIEOIS,C SMITHI @ J21061° R.BROWZ IN JONES.R TURNER) ILLWILL ALBUM CUT/COLUMBIA
89 BOUNCIN® BACK (BUMPIN' ME AGAINST THE WALL) © Mystikal @ | 8 62174 73 THE WASH Dr. Dre & Snoop Dogg 43
THE NEPTUNES (M TYLER.P WILLIAMS,C HUGO) © JIVE 42932 DR DRE,D.J.POOH (A YOUNG,C BROADUS, LEEPER R HARBOR) AFTERMATH/O0GGYSTYLE SOUNOTRACK CUT/INTERSCOPE
1211718 THE WHOLE WORLD OutKast Featuring Killer Mike < | 12 5 68| 72 OOOH BOY Regina Belle 63
ET3{A BENJABIN A PATTON,0 SHEATS M RENOER) ARISTA ALBUM CUT B.J EASTMOND (R BELLE,3.J EASTMONO} PEAK ALBUM CUT CONCORD
13 15(17 TAKE AWAY Missy "Misdemeanor" Elliott Featuring Ginuwine & Tweet | 13 f 64 ] 73| 76 PUT IT ON ME Dr. Dre & DJ Quik Featuring Mimi 62
TIMBALANO,C BROCKMAN M.ELLIOTT {MELLIOTT,TMOSLEY) THE GOLO MINO/ELEKTRA ALBUM CUT/EEG DR. ORE (A YOUNG,0,BLAKE R HARBOR,MELIZONOD,S STORCH) PRIORITY SOUNOTRACK CUTCAPITOL
14716 14 GONE 'NSync ®| 14 K 65 FOOL!SH Ashanti 65
JTIMBERLAKE W...ROBSON (J.TIMBERLAKE,W J.ROBSON} JIVE ALBUM CUT | GOTTI 1A DOUGLAS,| LORENZO) MUROER INC/DEF JAM ALBUM CUT/IOJMG
12112 FAMILY AFFAIR © Mary J.Blige = | 1 THW 69| 70 STOP PLAYIN' GAMES 8ball Featuring P. Diddy @ | 64
OR_DRE IM.J.BLIGE P.APIERRE-LOUIS.LN.LOOGE B MILLER,A YOUNG.C KAMBON, M ELIZONOO,M BRAOFORO} O © MCA 1558%4° NITTI P SMITH,S.COMBS) JCOR ALBUM CUT/INTERSCOPE
S 13 16 BROTHA © Angie Stone % | 13 Y 61| 78 SECRET LOVER The Isley Brothers Featuring Ronald Isley AKA Mr. Biggs < | 60
R SAAQIGLJAKE & THE PHATMAN {A STONE,R SAADIQH LILLY,G STANORIOGE R.C.OZUNA) Q210" SHUFF (S HUFF,M AVANT} DREAMWORKS ALBUM CUT/INTERSCOPE
19119 LIFETIME © Maxwell ® | 5 68 178| 67 THEY AIN'T READY Jadakiss & Bubba Sparnxx @ | 60
MUSZE (MUSZE H 0AVIO) © @ COLUMBIA 19640° TIMBALAND (J.PHILLIPS W.MATHIS.T.MOSLEY} RUFF RYOERS ALBUM CUT/NTERSCOPE
18] 18| 22 DON'T YOU FORGET ITO Glenn Lewis @ | 18 69 ) 83| 89 SOMETHING INSIDE Boney James Featuring Dave Hollister 69
AHARRIS (G LEWIS.A HARRIS) @ EPIC 19649° P.BROWN,B JAMES (R RIDEQUTA STONEP TEMP. £, S AIKEN] WARNER BROS ALBUM CUT
19122 24 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant @ | 19 W 67| 69 SPECIAL DELIVERY © G.Dep ®| 59
S HUFF (S HUFF. M AVANT) MCA ALBUM CUT EZ ELPEE THE HITMEN H.PIERRE.M WINANS,S COMBS (T.COLEMAN,H PIERRE,L PORTER) © BAO BOY 79409" ARISTA
vl 20 25 NO MORE DRAMA Mary J. Blige @ | 20 701 75 NEVER BE THE SAME AGAIN © Ghostface Killah Featuring Carl Thomas & Raekwon % | 65
JJAMT.LEWIS (J HARRIS HLT LEWIS,8 OEVORZAN,P BOTKIN, JR) MCA ALBUM CUT (D.COLES,B PALMER, S MOORE.C WO0OS.0.MCKENZIE) © EPIC 19650°
2112427 YOUNG'N (HOLLA BACK) © Fabolous @ | 21 66| 68 CAN HEAVEN WAIT © Luther Vandross ® | 63
THE NEPTUNES (J JACKSON.C HUGO,P WILLIAMS) © OESERT STORM/ELEKTRA 67265'/EEG SOULSHOCK KARLIN C SHACK K KARLIN.J P THOMPSON C. PATRICK, J THOMAS, 0. MERCADO) Q0J2i5
1415 YOU GETS NO LOVE © Faith Evans @ | 8 N3 R ¢
M SAULSBERRY.F EVANS (F EVANS.M SAULSBERRY,M.JAMISON K WILLIAMS,T.COLEMAN,A WILSON) © BAQ BOY 79417 ARISTA ’S' GREATEST GAINER / SALES : S
23125 26 WELCOME TO ATLANTA Jermaine Dupri & Ludacris | 23 731 90| — THAT WAS THEN © Roy Jones, Jr. Featuring Dave Hollister, Perion & Hahz The Rippa 73
J DUPRLB M COX {J OUPRILUDACRIS K PARKER} S0 S0 OEF/0ISTURBING THA PEACE/DEF JAM SOUTH ALBUMS CUT/COLUMBIA PERION (R JGNES JR .H MCMILLAN. J HUNTERM.LITY) B BOOY HEAD 74757
21| 21 LET'S STAY HOME TONIGHT © Joe @ | 18 8 75| 80 (] Petey Pablo @ | 74
ALLSTAR {4 GDROON,J CAMPBELLJ AUSTIN] @ JIVE 2995 TIMBALANO (M BARRETT II.T. MOSLEY) @ IVE 23U
25127113 ROUND AND ROUND © Jonell & Method Man = | 13 & 75 CRY TOGETHER Prophet Jones 75
HI-TEK {S SHOWES,T COTTRELLE SMITH) ® © OEF SOUL/DEF JAM 568852/10JMG C CHARLES GROOVE (K GAMBLE.LHUFF) UNIVERSITY ALBUM CUTMOTOWN
261 26| 29 GOODBYE Jagged Edge = | 18 6 64| 53 IT'S THE WEEKEND © Lil'd 2| 53
SDUPRI B M COX (B.CASEY B.CASEY.J OUPRIE M.COX} 5050 OEF ALBUM CUT/COLUMBIA J.OUPRI (J OUPRIKBURRUSS,LJEFFERSON.S JOHNSON,A HARRIS, K MANSFIELO) @ HOLLYWOOO 164080
231 23 CARAMEL © City High Featuring Eve @ | 9 77 PEOPLE TALKING Jay-Z 77
J.OUPLESSIS,RTOBY R PAROLO,JAY-EYE-ZEE (RTOBY.GXAVIER,J.OUPLESSIS,R.PARDLO E.JEFFERS) © BOOGA BASEMENT 497608"NTERSCOPE SKI (S CARTER) ROC-A-FELLAVOEF JAM ALBUM CUTAOJMG
28| 28 PART Il © Method Man & Redman = | 28 = 71 ‘ 81 EMOTION © Destiny's Child = | 28
£ SERMON (R NOBLE.E SERMON,C.SMITHT BRAXTON,BABYFACEBWILSON) © OEF JAM 568891 */I0JMG BKNOWLESM J FEIST (B GIBB,R,GIBB) @ COLUMBIA 19672°
32| 30 FROM HER MAMA (MAMA GOT A**) O Juvenile @ | 27 79 NEVER GIVE UP Yolanda Adams < | 79
M.FRESH (T GREY,B.THOMAS) © CASH MONEY 860962'/UNIVERSAL JJAM,T LEWIS (J HARRIS LT LEWIS, | WRIGHT,Y.ADAMS} ELEKTRA ALBUM CUT/EEG
30 ] 48| 48 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 30 80184 86 GHOST SHOWERS Ghostface Killah 77
7/ GOTTI{J LOPEZ C ROONEY,LLORENZ0.7.J ATKINS.CADOILLAC TAH) EPIC PROMO SINGLE CLIGGIO.T GALBRETH (0 COLES C LIGGIO,T.GALLBRETH,S BROWOER A DARNELL M WILLIAMS MHALL) EPIC ALBUM CUT
311 36 THE WORLD'S GREATEST R.Kelly = | 31 81189 90 ANY OTHER NIGHT © Sharissa 81
RKELLY (RKELLY) INTERSCOPE/JIVE SOUNOTRACK CUT THE UNIT (0.COVERT.K. CANNON,0.JACKSON,THE UNIT} MOTOWN 015378
32143 43 MORE THAN A WOMAN Aaliyah | 32 g 8293100 TRANS DF EXPRESS © Dungeon Family < | 82
TIMBALANO (T MOSLEY,S GARRETT) © BLACKGROUNO ALBUM CUT ORGANIZED NOIZE (R WAOE,P BROWN,R MURRAY.T.BURTONABENJAMINA PATTON.C GIPP.J WILLIAMS) © ARISTA 15046°
36| 33 BAD INTENTIONS Dr. Dre Featuring Knoc-Turn'Al 2| 33 B 62| 83 DIDDY © P. Diddy Featuring The Neptunes < | 21
MAHOGANY (MAHOGANY R HARBOR,INFINITE) AFTERMATH/00GGYSTYLE SOUNOTRACK CUTANTERSCOPE THE NEPTUNES {CHAWKINS.P.WILLIAMS,C. HUGCLL PARKER £.BARRIER W.GRIFFIN) © BAD BOY 79408°/ARISTA
N 33| 3 SON OF AGUNO Janet Featuring Missy Elliott, P. Diddy & Carly Simon @ | 26 I8 77| 77 LOVELY Bubba Sparxxx < | 77
JJAM.T LEWIS,J.JACKSON J.JACKSON,J HARRIS 10.T.LEWIS.C.SIMON) © VIRGIN 46171° TIMBALAND (A MATHIS) BEAT CLUB ALBUM CL 0PE
35|35 HEY LUV (ANYTHING) Mobb Deep Featuring 112 2 | 35 LW 76| 91 STRENGTH, COURAGE, & WISDOM India.Arie 76
HAVOC (A JOHNSON+ MUCHITAO.JONES 0.PARKER, MKEITH.M SCANORICK) LOUD ALBUM CUT/COLUMBIA MBATSON.LARIE (| ARIE) MOTOWN ALBUM CUT
36} 53| 59 | LOVE YOU Faith Evans 2| 36 B 86 ] 88| 88 LOOKIN' AT YOU © Warren G Featuring Toi <@ | 72
BUCKWILD,S COMBS,M WINANS (F.EVANS A BEST M JAMISON, J LOPEZB.SPRINGSTEEN,LHAYES) BAD BOY ALBUM CUT/ARISTA DR.DRE TOLA YOUNG,M.ELIZONOO,C KAMBON.W.GRIFFIN,0.COLLINS.P J BROOKS) @ UNIVERSAL 015462°
39| 39 LIVIN' ITUP © Ja Rule Featuring Case < | 4 g 82| 92 ALL YA'LL Timbaland & Magoo Featuring Tweet @ | 58
LIL" ROB,LGOTTI tJ ATKINSR MAYS,L.LORENZO,S WONOER) © MURDER INC/DEF JAM 588741*/10MG TIMBALAND (T MOSLEY.M.BARCLIFF.C KEYS G MUSLEY) BLACKGROUNO ALBUM CUT
(N 29| 41 WHERE THE PARTY AT O Jagged Edge With Nelly @ | 1 ;M 86| 95 PUT YO HOOD UP Lil Jon & The East Side Boyz ¥ | 80
1] J.DUPR!B.M COX (B.CASEY,B.CASEY.J DUPRLB M COXNELLY) @ @ © 5050 0EF 7926/COLUMBIA JSMITH (J SMITH,S NORRIS) BME ALBUM CUT/TVT
39140 40 JIGGA Jay-Z 39 ;8 80| 82 $100 BILL Y'ALL Ice Cube = | 67
POKE & TONE {S.CARTER,J.C.OUVIER,S.J.BARNES) ROC A-FELUVDEF JAM ALBUM CUTAOMG ROCKWILDER (0 JACKSON.D.STINTON) PRIORITY ALBUM CUT/CAPITOL
IOl 30| 34 LOVE OF MY LIFE Brian McKnight < | 11 90 DANSIN WIT WOLVEZ © Strik 9ine @ | 58
| B MCKNIGHT {8 MCKNIGHT) MOTOWN ALBUM CUT MADMAN (5.JACOBS,0.STATHAN.W.JONES MDIXON) © © © FADE 34239 ECMD
371 37 GOT UR SELF A... O Nas ®| 37 A 87| 87 WHO WE BE © DMX 2| 16
MEGAHERTZ MUSIC GROUP (N.JONES, MEGAHERTZC. BURNETT,S EOWAROS,P, MARSH.R SPRAGG o BLACK) © 1L WILL 79676°/COLUMBIA BLACK KEY,M ARMSTEAQ (E.SIMMONS,M 0AVIS) © RUFF RYDERS/DEF JAM 572720°10JMG
42 1 44| 44 ANYTHING Jaheim Featuring Next < | 42 9 81| 98 BABY PHAT © De La Soul @ | 81
KAYGEEF MOORE (K GIST.F MOORE ALY DIVINE MILL ALBUM CUTWARNER BROS. D.WEST 0 JOLICOEURV MASON K MERCER DWEST) © TOMMY BOY 239"
38| 38 GIRLS, GIRLS, GIRLS © Jay-Z 2| 4 93 THINK BIG © Crimewave @ | 93
JUSTBLAZE (S CARTER,.SMITHT.BROCK R RELF) © ROC.A-FELUADEF JAM 568753/IDJMG THE SMITH BROS (S.GOSS.T.THOMAS,G.CALIMESE £ SMITH) @ © CRIMEWAVE 72002
v » LN 91| — TURN OFF THE LIGHT © Nelly Furtado Featuring Ms. Jade & Timbaland < | 52
¢ HOT SHOT DEBUT « GEATON,8WEST,TIMBALANO (N FURTAQO} Y ogonzAmwom(s 450903*/INTERSCOPE
44 WHAT ABOUT US? Brandy 2| 44 ELLHE 72| 84 AMTO PM O Christina Milian 2 | 58
RUERK] KINS.K PRATT, £ I it BLOOOSHY,AVANT (C MILIAN,C.KARLSSON.PWINNBERG) @ © OEF SOUL 588775/IDJMG
42| 20 UHHUH O B2K = | 20 LW 92 — 1 GOT LOVE © Nate Dogg < | 45
C.STEWART, 82K {C.A STEWART,T.NKHEREANYE,T.HALEM.CRAWFORO,J.HOUSTON.0 FREQERIC) @ O EPIC 7986 BINKI {RHARRELLN.HALE) © ELEKTRA 67210°/EEG
LN 47 | 47 HE LOVES ME (LYZEL IN E FLAT) Jill Scott 46 T8 97 | — WORST COMES TO WORST O Dilated Peoples @ | 93
K PELZER,. SCOTT.FATBACK TAFFY (J.SCOTTK PELZER) HIDDEN BEACH ALBUMS CUT/EPIC EVIDENCE |M.PERRETTAR TAYLOR) © ABB/PRIORITY 1028CAPITOL
41| 42 RAISE UP O Petey Pablo @ | 9 1M 96| 99 I'MASLAVE4 U O Britney Spears < | 85
TIMBALAND (M BARRETT 11T, MOSLEY) O @ JVE 42%37° THE NEPTUNES (C HUGO.PWILLIAMS) O JiE 2967
48 ) 511 45 THANK YOU © Lil Bow Wow Featuring Jagged Edge & Fundisha = | 45 Ll 99| 96 GROUND ZERO (IN OUR HEARTS YOU WILL REMAIN) © Cash & Computa 81
LDUPRB.M.COX {J.DUPRI,8 M.COX.R OCASEK} © SO S0 EF 79685°/COLUMBIA WES CRAVAN, JOHNNY OANGEROUS [W NICOLAS.J NICOLAS,S WONOER,D.BARBACCIO,G.VILLANUEVA) @ © SELECT 25076
‘N 34| 32 FATTY GIRL © Ludacris, LL Cool J & Keith Murray R | 32 L8 95 94 NEVER TOO FAR/HERO MEDLEY © Mariah Carey @ | 66
POKE & TONE {C BRIDGES,).T.SMITH.CMURRAY,S BARNES 4C.OLV ) 0 550285~ UNIVERSAL R (4 1. 8.0 VIRGIN 38813
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@ TITLE 2 TITLE 7} TITLE
? 3 ARTIST (IMPRINT/PROMOTION LABEL) =1l 3 ARTIST (IMPRINT/PROMOTION LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL
5 & NUMBER 1 2
171 Always On Time 26 p2 Caramel (51152 You Must Have Been
S JARULE FEAT ASHANTI IMURDER INC /0¥ JAMADJMG 2 CITY HIGH FEAT.EVE (BOOGA BASEMENTANTERSCOPE) MONTELL JOROAN (QEF SOUL/IDJMG)
[27 2 U Got It Bad (2728 Partli 52 N Fatty Girl
USHER (ARISTAI A METHOO MAN & REDMAN (DEF JANVIDJNI) LUDACRIS, LL COGL J & XEITH MURRAY FE/UNIVERSAL
v % 3 Butterflies 30 From Her Mama (Mama Got A** U Don't Have To Call
N - by RaShaun Ha“ o MICHAEL JACKSON (EPICH @ JUVENILE (CASH : : USHER (ARISTA}
¢’ 4 | A Woman's Worth 46 Ain't It Funn Roc The Mic
ALICIAKEYS ) 25 JENNIFER LOPEZ FEAT. JA RULE EPIC) BEANIE SIGEL & FREEWAY (ROC A FELLATDEF JAMIDJMG
e e s s B Rock The Boat = 29 The World's Greatest 58 Round And Round
AALIYAH (BL R KELLY {INTER: E/JIVE} JONELL & METHOO MAN {DEF SOUL/DEF JAM/IDJMG)
[ We Thuggin 38 More Than A Woman U, Me & She
™ o FAT 408 FEAL B KELLY (1AAQR SQUADIATLANTIC @ AALIVAH (BLACKGROUNDI EVE (RUFF RYDERS/INTERSCOPE
- o 9 Elgﬂléﬂgu' (My Bl‘:f:’:‘l%f/'s?l JMG) @ B2 Bag:?lem'ons YLE/ 3} 57 24 an:g:/m {WILDSTAR/ATLANTIC)
BUILT TO BLAST: X-ecutioners, long-  ferent records. Then we found out s B Differences C=4(3a | | SonOfA Gun 58 3 Burn
time pr nents of turntablism that he was going to cut on it as GINUWINE (EPIC) JANET (VIRGIN! MOBB DEEP FEAT. NOYD & VITA WOUD/COLUMBIA|
_proponents i going . . o 7 Lights, Camera, Action! (34§50 I Love You [59] 61 Ether
continue practicing that tradition  well. To be on a record with Premier : MR CHEEKS w FAITH EVANS (BAD BOYARISTA) NAS (L WILLCOLUMELA)
with the release of their Loud scratching—that’s a huge honor, | R10411] | Break Ya Neck 3s Exl e PTOTITH €O ] I —
Records debut, Built From Scratch  because he’s done a lot of DJing.” [11) 18 The Whole World 56 136 Jigga o Oooh Bo
. . k City-ba ilt From Scratch also fea- - OUTKAST FEAT.KILLER MIKE (ARISTA) | JAY-Z (ROC-A-FELLADEF JAMIOIMG) REGINA BELLE (PEAK/CONCORD)
(Feb. 26). The N.e w Y (.)r 1 based Built m 12 g Bouncin' Back (Bumpin' Me Against The Wall) (I £ 88 27 Love Of My Life (62168 Put it On Me
quartet (known individually as Rob  tures guest appearances from : MYSTRAL LIVE) BRIAN MCKNIGHT (MOTOWN) DAL ORE & DJ CLIK FEAT MIM (RIGRITY/CAPITOLS
i i i 15 Take Awa 38 kN Hey Luv (Anythi — Foolish
S‘:ﬂft' R?C.Ralda, TOt.al Edlpse' and Kool G. Rap, Everlast, M.O.P.. @ Mlssvwsomuxawmmn THE GOLD MINg E!:"‘-.I-EEG) ! MOBYBDEEPF(EAT.IYI:lL;:J%)CDLUMBIAI @ ASHANTI {MURDER INC /DEF JAM/IDJMG)
Mista Sinista) took its sweet time Fatman Scoop, and beat-boxer | [14]7s Gone Lod— What About Us? 64 5 Stop Playin' Games
crafting the sequel to its 1997 Kenny Muhammed. 15 BB ;:;:‘;;‘“ s BREE :;“l"r':z' E‘i‘r’l‘;‘"girls o5 I 'sB:::LrF:T:oD\;T: LEDRINTERSCOPE)
Asphodel debut, X-pressians. “We lock up to the MCs who are | ANGIESTONE i) ‘ JAYZ (RDC-AFELLADEF JAMVIDIMS) THE ISLEY BROTHERS TERSCOPE)
s H i i i i 16 Rk Lifetime 42 Got Ur Self A... — Something Inside
Three years in the making, the on the"album as fine aEtlStS and vice ‘ MAXWELL (COLUMBIA ‘m NAS (I WILLCOLUMBIA @ BONEY JMES TLAT DAVE HOLISTER NARNER GRS
17-track set not only features a  versa,” Eclipse says. “There was a ‘m 20| | Nothing In This World B335 | | Where The Party At (S8 62| | Can Heaven Wait
S b KEKE WYATT FEAT. AVANT (MCA) JAGGED EDGE WITH NELLY (SO SO DEF/COLUMBIA) LUTHER W
chemistry there. that helped ”.‘ake 18 K Family Affair 43§44 Anything (6373 They Ain't Ready
the album what it is. The chemistry | | MARY J BLIGE (MCA) JAHEIM FEAT, NEXT (DIVINE MILLAYARNER BROS | JADAKISS & BUBBA SPARXX (RUFF RYDERS/INTERSCOPE)
i | 21 Don‘t You Forget It 43 He Loves Me {Lyzel In E Flat &9 LYy N Be The Same Agai
and the love were so mutual going. | Red *' [E i b 43 [ e Loves Mo (el i € Rt o AT
ack and forth, so 1t was just sec- 20 R No More Drama 45 k3 Raise Up = Cry Together
MARY J. BLIGE MCA) PETEY PABLO LIIVE| PROPHET JONES (UNIVENSITY/MOTOWN
ond nature f‘?r u? EO knock out [21] 25 Young'n {Holla Back) _ 41 You Rock My World (71] — People Talkin:
other tracks like ‘Y’all Know the FABOLOUS DESERT STORMELEKTRAVEEG) MICHAEL JACKSON (EPIC) JAY-Z (ROC-A-FELLATDEF JAM/IOIMG)
H 23 To Atlant 49 Th 74 1
Name’ [wl"ll(.th features Pharoahe a ﬁﬁ!ﬁ?ﬁ?ﬁ.ag.mﬁnﬁ 1AM SOUTHEDLUMEIA 47) ut sao'»;vkwym‘l)vu[so SO DEFCOLUMBIAI D PETEY PABLO LIVE)
Monch, Xzibit, Inspectah Deck, and 23 Kb You Gets No Love 4B ) 56 Ocohhhwee (73] — Never Give Up
) ” FAITH EVANS (BAD BOY/ARISTA) (| MASTER P FEAT WEEBIE (NEW NO UM W YOLANOA ADAMS (ELEKTRAEEG)
Mad Skillz]
. : 24 v Let's Stay Home Tonight [49 457 Oops {Oh My) (74 — Ghost Showers
Hay]ng rgcently wrapped a two- JDE WIVE TWEET [THE GOLD MIND/ELEKTRAEEG) GHOSTFACE KILLAH (EPIC]
: : AP 26 Goodb! L 47 75 34 Emotion
X-ECUTIONERS week stint with Linkin Park, the X- 125 JAOE&DEX:E 500 DEFCOWMBIA) L | Newy (pRIDRITY/CAPTTOL DESTINY'S CHILD (COLUMBIA)

host of guest MCs but the group’s
trademark turntable skills. “Our
fans wouldn’t let us get away with
any other type of album,” Swift
says frankly. “They would check us
on that quick. And we wouldn't let
each other get away with just set-
tling for doing a beat and having
someone rhyme over it, either—
that’s lazy. You have to have the
cuts on there; that’s what makes us
who we are.

“We're on a quest to expose the
turntable as an instrument and
show what vou can do with it,” he
adds. “There’s no other way to do
that than putting it down in the stu-
dio. We just want to push the limits
of the turntables.”

Pushing those limits includes
working with rock/rap darlings
Linkin Park on “It’s Goin’ Down,”
the album’s lead single. “We were
in the studio, and our A&R man
Sean C. popped up with Linkin
Park’s Hybrid Theory. He wanted
us to consider doing a song with
them,” Swift says of the collabora-
tion. “We enjoy all forms of music,
so when we heard the Linkin Park
album, we thought we should do a
song with them, because a lot of
their fans are fans of ours. A lot of
their fans are also open-minded
people who are ready to listen to
new things.”

The X-ecutioners also team with
Gang Starr’s DJ Premier for “Pre-
mier’s X-ecution.” “Premier is
known for doing beats for the illest
MCs, so I came up with the idea of
each of us having a verse on the
track,” Swift says. “I wanted us to
come off the way we weuld if we
rhymed, but using phrases from dif-

ecutioners will head to Europe in
February to promote the album
and then return to the States in
March for a national tour. “We’re
looking forward to it,” Swift says.
“It’s going to be an upscale tour.
All the other shit that we have
done in the past has been for inde-
pendent projects, and when we
toured we were on a limited budg-
et. Being on Loud—being on a
major—we're going to be able to
spend more and hopefully reach
more places and more people.”

HURRICANES’ PRIDE: It looks like
hip-hop played a part in deciding
college football’s national cham-
pionship. ArtistDirect’s latest sign-
ing, No Good, provided inspiration
for the Miami Hurricanes football
team. The Miami-based group’s
“Ballin’ Boy” served as the team'’s
fight song this season. Apparently it
worked: The Hurricanes became the
national champs, defeating the
Nebraska Cornhuskers 37-14 in the
Rose Bowl. Members of the Hurri-
canes team recently joined the
group in the studio to record a spe-
cial promo version of the track.

HIP-HOP NODS: Congratulations
to the hip-hop artists who have
been nominated for the 44th
Annual Grammy Awards: OutKast,
Afroman, DMX, Missy “Misde-
meanor” Elliott, Jay-Z, Nelly,
Gorillaz. Ja Rule, Vita, Beanie
Sigel, Memphis Bleek, Sean “P.
Diddy” Combs, Black Rob, Mark
Curry, Eve, Ludacris, Mystic, and
Planet Asia.

Rashaun Hall may be reached at
rhall@billboard.com.
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DANGE/ELEGTRONIC

Mush’s Fat Jon Pays Respects

To Music’s Influence On ‘Wave’

BY RASHAUN HALL

NEW YORK—For a producer/rapper
with a penchant for science-fiction-
based cartoons, it made sense for Fat
Jon the Ample Soul Physician to ref-
erence a classic Japanimation car-
toon for the title of his full-length
debut, due Feb. 5 from Los Angeles-
based Mush Records.

The album’s title, Wave Motion,
pays homage to the multiple effects
music has on the Cincinnati native.
“In {the cartoon series| Star Blaz-
ers, there was a starship Yamato,
and it had a wave-motion cannon,”
Jon says. “It was an indestructible
weapon—and that’s how I feel
about music. It creates that type of
ripple in your temporal space.”

Though Jon describes Wave
Motion as “American-made instru-
mental hip-hop,” it’s not his first
instrumental endeavor. Jon, who is
also a member of the rap outfit Five
Deez, recorded an instrumental
hip-hop album, Humanoid Erotica
(Counterflow), under the guise of
Maurice Galactica.

In addition to his recording car-
eer, Jon, along with Five Deez’s
Pace, owns Dimensia Records. “We
started the label in order to release
music we liked—without having to
cater to somebody else. We also
started the label to help others out.
We know a lot of people who make
music but don’t always get the same
opportunities that others get. So,
we try to extend the helping hand
with our connections.”

Jon’s industry relationships
with fellow Mush artists DJ Osiris
and Boom Bip led to his being
signed to Mush. “They [DJ Osiris
and Boom Bip] did a record for
Mush called The Low End Se-
quence EP,” Jon says. “I liked the

FAT JON THE AMPLE SOUL PHYSICIAN

record a lot, so they introduced me
to Robert [Curcio. Mush Records
co-owner]. At the time I was shop-
ping my stuff around, letting peo-
ple check out my beats.”

According to Jon, he sent demos
to Curcio, who was apparently im-
pressed with the artist’s work.
“There was something about the
sound of the music,” Curcio ex-
plains. “The drums were well-pro-
grammed, and the samples were
really classic-sounding.” Curcio
first signed Jon to an EP deal, which
came as a surprise to the producer.

“I was just letting people hear
what I could do,” Jon notes. “The
way that I've seen things work,
[producers] don’t just get these
phat deals—they just get work. You
get this opportunity to do a beat for
somebody, and that leads to more
work. I just wanted people to know
I was out there. I never really ex-
pected a record deal.”

The agreement resulted in two
EPs, Dyslexic and Stasis, which pro-
vided material for Wave Motion.
“They were originally just vinyl

releases, but they had this similar
vibe to them,” Jon acknowledges.
“Robert and I decided to combine
them to create a full-length CD.
Once we put them together and
found a good sequence, everything
fit"—even though the songs’ titles
take on different meanings.

“I made ‘For Stress’ for my man
Stress, who I haven’t seen in five
years,” says Jon, who is published
by Ample Soul Music, BMI. “I don’t
even know if he’s alive or not, but
if he gets the record, that’s for him.
‘Feel the Void’ is what hip-hop
does for me. That beat means a lot
to me because it was destroyed,
and I had to re-create it piece by
piece. I had to go to New York and
find records that I couldn't find
anywhere else.”

Describing Jon’s sound as
drum’n’bass, Curcio believes that
Wave Motion will appeal to a wide
variety of listeners.

“We look at other artists like Kid
Loco who are in the same vein as
Jon—and who cut across a lot of
underground sub-genres,” Curcio
notes. “This album has an appeal
that should cross multiple genres,
from electronica to jazz.”

For retailers, Mush’s previous re-
leases are reason enough to stock
Wave Motion. “There are a lot of
camps bringing together hip-hop
and electronica, and I think Mush
is leading the pack with releases
like this,” explains William Mar-
shall, buyer for the Berkeley, Calif.-
based Amoeba Music. “It’s the mar-
riage of hi- and low-fi sounds that
make this album so interesting. It
also has character, which a lot of
sample-based music doesn’t. [This
album] is more about personality
than obscure samples.”

¢ Felix da Housecat, “Silver
Screen (Shower Scene)” (Emperor
Norton single). This first single
culled from Housecat’s forthcom-
ing album—the delicious Kittenz
and Thee Glitz (due Jan. 22)—fea-
tures the deliriously deadpan Miss
Kittin on vocals and could very
well be the musical offspring of
Chicks on Speed and '80s-era
Prince. Bonus tracks “Harlot” and
“Madame Hollywood” sound like,
respectively, twisted Bobby Orlan-
do and Depeche Mode outtakes.
And that's meant as a compliment.
Contact 213-427-1580.

e Me’Shell Ndegéocello, “Earth”
(Maverick/Warner Bros. single).
The original neo-soul diva gives
fans a sneak peek into her upcom-
ing album (Cookie: The Anthropo-

Hot Plate

logical Mixtape) with the lovely and
sweet “Earth.” Devotees of the “Body
& Soul sound” will no doubt appre-
ciate the lush (remixed) rhythms
provided by Ben Watt of Everything
but the Girl.

® Pete Moss & Terra Deva, “After
2” (Definity single). “After 2” DJ/
producer Pete Moss and singer
Terra Deva—she of the sensuous,
soulful voice—have created one
heck of a smoldering deep-house
jam. The scintillating track is fur-
ther complemented by Satoshi
Tomiie and M.A.S. Collective
remixes. Contact 212-505-7728.

¢ Gazzara, “The Spirit of Sum-
mer” (Irma U.S.A. single). Remixer
Dave Warrin dresses up “The Spir-
it of Summer” in deep, sensual
house grooves, while Jon Cutler
goes the jazz route, complete with
stylish horn and keyboard work.
¢ Solar City Featuring Pepper
Mashay, “You and Me (Feels So
Good)” (Jungle Red single). Unlike
her past couple of recordings, which
have been more about sassy ad-libs
than anything else, the Thunder-
puss-inflected “You and Me” offers
veteran club singer Pepper Mashay
a proper song to sink her teeth into.
In the process, she shows novices
and wanna-bes how to do it proper-
ly. Contact 323-960-0085 or log on
to jungleredrecords.com.
MICHAEL PAOLETTA

Box.

|

| FRENCH KISS: For his new beat-mixed
compilation, the two-disc After the

| Playboy Mansion (Astralwerks)—

which follows in the footsteps of the 2-

year-old A Night at the Playboy Man-

sion—fave Paris-based DJ/producer

DIMITRI FROM PARIS

Dimitri From Paris says he wanted to
mix the old with the new in a way that
makes the old sound new again.

“Just because a song is old
doesn’t mean it’s dated,” Dimitri
says. “I just bring together songs
that are plain good. Strong songs
plus good melodies equal a long
life, which is why I don’t like
using only hits of the day for my
compilations: After three months,
the disc will be dated.”

Nestled among disco memories
(TS Monk’s “Candidate for Love,”
Rinder & Lewis’ “Lust,” Best Friends
Around’s “So Good to Know,” Grace
Jones’ “Feel Up”) and recent house
fare (Jon Cutler Featuring E-Man’s
“It’s Yours,” Boris Dlugosch Featur-
ing Roisin Murphy’s “Never Enough,”
Linda Clifford’s “Changin’ ") are ex-
clusive “Dim re-edits” of Imagina-
tion’s “So Good, So Right,” Tata
Vega’s “Get It Up for Love,” and Harold
Melvin and the Blue Notes’ “Don’t
Leave Me This Way.”

One track Dimitri wanted for the
album but couldn’t license was
Barry White’s “It’s Ecstasy When
You Lay Down Next to Me.” Accord-
ing to Dimitri, “Barry didn’t want
one of his tracks to be associated
with Playboy.” Imagine that.

Staying with France for another
minute, Pagan/Ark 21 issues / Love
Serge—Electronica Gainsbourg Jan.
29. The eclectic set features interna-
tionally known DJ/remixers revisiting
tracks from the vaults of Serge Gains-
bourg, who passed away 10 years ago.
Highlights include Bob Sinclar’s
“Marabout,” Dax Riders’ “No Com-
ment,” Howie B.’s “Ballade de Melody
Nelson,” Herbert’s “Bonnie & Clyde,”
and Readymade’s “Aéroplanes.”

by Michael Paoletta

NEWSY NEIGHBORS: On Dec. 31,
2001, Cox Communications-owned
WTMI Miami/Fort Lauderdale—a
classical music institution—was re-
christened Party 93.1. With a focus
on dance music, the station is now
poised to offer WPOW Miami some
serious competition. At press time,
the station—which has applied for
new call letters—was without a
music director or on-air staff; Mike
Disney is the station’s acting PD . . .
Fans of Scuba (aka King Britt &
Vikter Duplaix) can expect the act’s
forthcoming project to arrive via
Om Records.

ABOVE THE CLOUDS: Carlos Estra-
da, owner of dance specialty outlet
Carjul Records in Coral Way. Fla.,
passed away Dec. 29, 2001, after a
heart attack resulting from a bout
with pneumonia. He was 45.

For nearly 25 years, Carjul was
one of the premier dance music
retailers in the Miami/South Florida
area. Early on, Estrada learned that
it was more than possible to prosper
with the support of the club com-
munity, especially if customers were
treated with care and respect. As a
result of the store’s success, local
radio outlets often monitored Car-
jul’s sales for programming possibil-
ities. Colleen Cassidy of the Clifton
Group referred to Estrada as “a
music director’s best friend.”

Services were held Dec. 30 and 31
at the Rivero Funeral Home in
Miami. Estrada is survived by his
life partner (Angel Rodriguez),
mother (Zoraida), father (Carlos,
Sr.), and sister (Jackie).

On Dec. 31, Jim Buccalo, more
commonly known as DJ Buc, pas-
sed away in Atlanta; the cause of
death was double pneumonia.

DJ Buc, unlike the bulk of too
many contemporary club DJs, was a
champion of the musical journey—a
journey that traversed a wonderfully
diverse rhythmic landscape in the
course of one set. For DJ Buc, it was
important not only to play the hits,
but to introduce his audiences to the
new and unexpected. He knew how
to entertain and educate.

Prior to moving to Atlanta in 1988,
DJ Buc—who was born and raised in
West Virginia—spent time in Dallas,
where he began his DJ career. He is
survived by a sister (Joyce Kenny) and
a brother (Don). At press time, memo-
rial services were being planned in
Atlanta and New York City; the lat-
ter will involve a celebration at the
weekly Body & Soul soirée, DJ Buc’s
favorite party.
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‘Nitty Gritty Surround’ DVD
Certainly Lives Up To Its Title

BY DEBORAH EVANS PRICE
NASHVILLE—As acoustic music
enjoys heightened awareness among
consumers and DVD sales are on the
rise, veteran musician John McEuen
is playing to both trends with the
release of Nitty Gritty Surround, a
collaboration with longtime Nitty
Gritty Dirt band pal Jimmy Ibbotson.
The project is being produced by
West Hollywood, Calif.-based AIX
Media Group, a company well-
known for being at the forefront of
technology, as it was among the first
to produce enhanced CDs for the
Rolling Stones; Emerson, Lake &
Palmer; and others. McEuen’s proj-
ect is the first of its kind in the
acoustic music community. The
DVD is recorded in 5.1 surround
sound, which aims to make the
viewer feel as though they are in the
room with McEuen and his guests.

MEMBERS AND GUEST STARS

Long known for instrumental vir-
tuosity, McEuen was a founding
member of the Nitty Gritty Dirt
Band, spending more than 20 years
with the group before exiting in
1988 to pursue solo projects. Last
year he reunited with Dirt Band
members Ibbotson, Jeff Hanna, Jim-
mie Fadden, and Bob Carpenter for
a tour, and he plans additional dates
with the outfit later this year.

On this new project (due in
March), McEuen and Ibbotson are
joined by Jennifer Warnes, Laurie
Lewis, Tom Rozum, and McEuen’s
famed String Wizards—guitarists
Jonathan McEuen and Rick Cunha,
bassist Randy Tico, drummer/per-
cussionist Jim Christie, fiddler Phil
Salazar, and mandolin players Tom
Corbett and Matt Cartsonis.

AIX Media Group president Mark
Waldrep and Michael Stellatos pro-
duced the project, with Janice
Davies serving as associate produc-
er. Recorded in 96 kHz/24 bits,
Nitty Gritty Surround is compati-
ble with DVD-Audio and DVD-Video
players. It includes extensive inter-
active liner notes on the perform-
ers and session and technical infor-
mation, as well as notes on the DVD
format, 5.1 channel surround, and
setup instructions.

The project was filmed during
November 2000 at the Fox Theater
in Hanford, Calif. “It’s a neat, his-
toric, small theater. It gave us a lot
of space in a quiet area,” McEuen
says. “It’s not a performance DVD,
not like a concert. It's more like
you’'re at a recording session of a
bunch of players or a gathering of a
bunch of players who are going to be
lin] concert the next day. They are
on stage just playing for themselves.”

McEuen sets the scene. “We’re in

a 15-foot-diameter circle, no head-
phones or monitors, no overdubs.
It was recorded live, which I have a
tendency [to] like to do. In most of
my recordings, I usually get eight
out of 10 things on the first take.”

He attributes that philosophy to
the late Roy Acuff. “Mr. Acuff, years
ago, said, ‘Boys, get it right the first
time, and the hell with the rest of
them,” ” McEuen recalls with a
chuckle. “Every time you have to do
it again, you lose a little something.
When the light goes on, you should
be ready for it.”

McEuen’s quest for musical per-
fection is fulfilled beautifully by the
technology utilized on Nitty Gritty
Surround. The DVD-Video side of
the disc features both “audience”
and “stage” mixes. The DVD-Audio
96 kHz/24-bit tracks are encoded
with Meridian Lossless Packing,
which makes consumers feel as
though they are sitting onstage
with the musicians, hearing the
instruments from all directions.

It's sonically superior to other
projects originally recorded as
low-resolution analog or digital
and then converted to 96 kHz/24
bits at the final stage of the pro-
duction process. “This particular
project is one of very few recorded
so far that have actually [been]
recorded in 96/24 surround sys-
tem,” McEuen says. “A lot of
things are being put on DVD but
are not recorded within the for-
mat. [Here] you are actually work-
ing within the complete format
and not converting information.”

McEuen had worked with Waldrep
previously on an enhanced CD he did
while signed to Vanguard Records.
Initially, Nitty Gritty Surround will
only be available on DVD, not regu-
lar audio-CD format. “| The] difficul-
ty is it’s a disc that looks like a CD,
and you don'’t get airplay, but it’s
going into record stores. DVDs are
the coming thing, and I wanted to be
in that number,” he says, breaking
into a modified rendition of “When

the Saints Go Marching in.”

When asked about the project not
being available in regular audio-CD,
McEuen responds, “It’s like saying,
‘Can they get a cassette or 8-track?’
... With DVD, there’s still pictures,
connection to Web sites, interviews,
bio info, backstage footage, an hour
of music with four and five camera
angles. It’s like a magical thing.”

According to Waldrep, AIX is in
discussions with Image Entertain-
ment and a couple of other com-
panies about distributing the disc
to retail. Until an agreement is
finalized, consumers will be able
to purchase the project through
the AIX Web site, as well as Ama-
zon, DVD Empire, and other sites.
It can also be ordered through
AIX’s toll-free telephone number
(800-668-4249).

“I got it back the other day [and]
sat down to listen to it. I intended
just to spot-check it, and I spent the
entire hour listening to this thing
at probably a little bit more volume
than my family could tolerate,” Wal-
drep says. “I just melted into my
chair. You could not want anything
more out of a recording.”

AUDIOPHILE APPEAL

Waldrep says Nitty Gritty Sur-
round will appeal to audiophiles,
and thus they plan to market it to
consumers who read such publica-
tions as Absolute Sound. “That’s
the first tier of marketing,” he says,
“to get to the reviewers of these
magazines, to get the Web buzz.
You have to target the right people,
and the right people are going to
find it through the Internet or
these magazines.”

There are plans to expose the
project at Hi-Fi trade shows, and
there will be a push to the bluegrass
community, which has always sup-
ported McEuen via bluegrass mag-
azines and radio shows. Waldrep
says the AIX Web site gets 20,000-
50,000 hits a day, and “people have
pre-ordered the disc and are wait-
ing for it to arrive.”

Waldrep thinks consumers will
appreciate the difference this makes
in the way they can listen to music.
“You can listen to this disc as if you
were in the audience and they are
all up onstage in front of you, or you
can hit the button exactly at the
same time it’s playing, and all of a
sudden you've joined the musicians
up onstage,” he says. “Or you can
have it come out in stereo from the
front speakers. Those are the kinds
of features that will make this very
special and make consumers feel
like [the DVD-Audio is] worth own-
ing. The consumer won'’t just be lis-
tening to a radio.”

Scene.

THANKS FOR THE MEMORIES: When
he has the time between writing hit
songs like “I Wanna Talk About Me”
and producing Warner Bros. artist
Blake Shelton, Bobby Braddock is
working on a memoir about his life.
It will include stories about growing
up in a small Southern town, play-
ing in ’60s rock’n'roll bands and later
playing piano on the road for Marty
Robbins, along with his recollections
of two failed marriages, overcoming
depression, and raising his daughter.
It may also include the fact that in
1981, Braddock became the young-
est living member ever inducted into
the Nashville Songwriters Assn.
International’s Hall of Fame.

-
BRADDOCK

But given Braddock’s modest, self-
deprecating nature, the book is like-
ly to downplay his involvement with
some of the best-known country
songs of all time, among them George
Jones’ classic “He Stopped Loving
Her Today” and Tammy Wynette’s
“D-1-V-0-R-C-E,” both of which Brad-
dock wrote with Curly Putnam.

The enduring success of “He Stop-
ped Loving Her Today,” Braddock
says, “amazes me, because I never
thought it was that great a song.” As
for Wynette’s tear-jerker, Braddock
calls it “pretty corny,” recalling the
line “I can’t spell away this hurt that’s
dripping down my cheeks” with a
laugh. “I wouldn’t write a song like
that now, but then again, this isn’t
1968.” In both cases, Braddock
insists, it was the performers and pro-
ducers who took those songs to No. 1
and elevated them to their current
status as classics.

He’s much more proud of several
of his more recent compositions,
particularly the George Strait album
cut “The Nerve,” which he says is
the best song he’s ever written, and
Tracy Lawrence’s 1996 No. 1 hit
“Time Marches On.” The latter,
Braddock says, “defied everything
that I was told not to do in a song,”
with references to drugs, Alz-

heimer’s disease, alcoholism, adul-
tery, death, and religion. “I was kind
of surprised that did so well.”

Then there’s Toby Keith’s “I
Wanna Talk About Me,” another
Braddock composition that recent-
ly spent five weeks at No. 1.

Quibbling when the word “off-
beat” is used to describe some of his
songs, Braddock suggests “weird”
would be a more apt description,
particularly for “I Wanna Talk About
Me,” which he calls “a country rap
song.” He’s not surprised the public
loved that tune, only that it got past
the gatekeepers in the first place. “I
was thinking record labels and radio
might be a little afraid of it.”

Indeed, Braddock first had Shel-
ton cut a “playful” version of the
song for his album, but executives
at Shelton’s then-label, Giant,
“thought that wouldn’t be an easy
record for a new artist,” Braddock
says, who agreed with the decision.

Braddock, who has been affiliated
with Sony/ATV Tree for his entire
professional writing career, estimates
the publishing company has a cata-
log of about 1,200-1,300 of his songs.

Earlier in his career, Braddock
was a recording artist who landed
five different major-label contracts,
“which shows you how easy it used
to be to get a deal,” he says. He's
produced his own music and a proj-
ect with Deborah Allen a few years
ago, but Shelton is his first suc-
cessful foray into producing.

He’s already starting to listen to
songs for Shelton’s next album,
which he will produce, but he says
he’s not interested in taking on
any more production projects
right now, despite having been
offered several.

“I'm sort of overwhelmed with
this, trying to be a songwriter and
producer and [work on the book,] so
I can’t imagine doing more than one
artist and doing it well. I'm so obses-
sive-compulsive and anal-retentive.
I've got to have my hands all over a
project when I'm doing it.”

After more than three decades in
the music business, Braddock had
his most successful professional
year in 2001, notching five weeks at
No. 1 as a songwriter with “I Wanna
Talk About Me” and five weeks at
No. 1 as a producer with Shelton’s
first single, “Austin.”

“I really have a lot to be thankful
for,” he says. “To be around so long
and to have the best year I've ever
had, I'm really thankful to some-
body—to God, I guess, or Nashville,
or my mama or something.”
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t 1415 GOOD MORNING BEAUTIFUL Steve Holy=| 4 3513334 INSIDE OUT Trisha Yearwood Featuring Don Henley ®| 33
WC RIMES {Z LYLE TCERNEY) CURB ALBUM & SOUNDTRACK CUT MWRIGHT,TYEARWOOD (B ADAMS,G.PETERS: O MCA NASHVILLE 172219
5 5|4 | WANNA TALK ABOUT ME Toby Keith| 1 36 36|44 THAT'S JUST JESSIE Kevin Denney 36
J STROUD,TKEITH (B BRADDOCK) O DREAMWORKS 450874 L REYNOLDS (K DENNEY.K K PHILLIPS PJ MATTHEWS) LYRIC STREET ALBUM CUT
6h6|6 I'M TRYIN' Trace Adkins ®| 6 37137 (3 EASY FOR ME TO SAY Clint Black With Lisa Hartman Black 2| 27
D HUFF {C WALLIN,J STEELE,A SMITH} © CAPITOL 77667 C BLACK {C BLACK,H NICHOLAS) RCA ALBUM CUT
7 717 WRAPPED UP IN YOU Garth Brooks = | 7 3 40143 JEZEBEL Chely Wright=| 38
A REYNOLOS (W.KIRKPATRICK) CAPITOL ALBUM CUT PWORLEY,C WRIGHT [M HUMMON,J.DEMARCUS) © MCA NASHVILLE 172227
8 8|9 WRAPPED AROUND Brad Paisley | 8 3V 14345 DAYS OF AMERICA Blackhawk | 38
FROGERS (B PAISLEY,C DUBDISK LOVELACE) @ ARISTA NASHVILLE 69103 M D CLUTE.H.PAUL.O ROBBINS {H PAUL,0.RDEBINS,LT.MILLER) COLUMBIA ALBUM CUT
10110 BRING ON THE RAIN Jo Dee Messina With Tim McGraw = | 9 40 ) 3842 I'M NOT GONNA DO ANYTHING WITHOUT YOU Mark Wills With Jamie 0'Neal 38
B GALLIMORE. T MCGRAW (B MONTANAH DARLING} CURB ALBUM CUT K.STEGALL (R VAN WARMER,R ALVES} MERCURY ALBUMS CUT
\ 918 RIDING WITH PRIVATE MALONE David Ball R} 2 < 41|37 BEER RUN George Jones Duet With Garth Brooks 24
WNEWTON {TSHEPHERD W NEWTON) O CUALTONE 01120 AREYNOLDS {K ANDERSON K BLAZY,G DUCASA WILLIAMS K WILLIAMS} BANDIT ALBUM CUT'BNA
111 THE LONG GOODBYE Brooks & Dunn 11 44 | 46 SHE DOESN'T DANCE Mark McGuinn 42
K .BROOKS,R DUNN,M WRIGHT {PBRADY.R KEATING} ARISTA NASHVILLE ALBUM CUT M MCGUINN,S DECKER (M MCGUINN,D.PFRIMMER,S DECKER} VFR ALBUM CUT
12113 THE COWBOY IN ME Tim McGraw | 12 § 42 | 45|47 HOMELAND Kenny Rogers | 39
B GALLIMORE J STROUD.T MCGRAW (C WISEMAN,J STEELE.A ANDERSON) CURB ALBUM CUT K.ROGERS,B.MAHER.J MCKELL {K MILES.J.SUNDRUD) DREAMCATCHER ALBUM CUT
1317 BLESSED Martina McBride =| 13 414244 WHEN YOU LIE NEXT TO ME Kellie Coffey 42
M MCBRIDE,P WORLEY (H LINDSEY,T VERGES,B.JAMES} RCA ALBUM CUT O.HUFF (K COFFEY,.THARMON.,J D.MARTIN) BNA ALBUM CUT
16|16 SOME DAYS YOU GOTTA DANCE Dixie Chicks 14 QAL 147152 MY LIST Toby Keith 45
PWORLEY,B CHANCEY (TJOHNSON,M MORGAN) MONUMENT ALBUM CUT J STROUO,TKEITH (TJAMES.R BISHOP} DREAMWORKS ALBUM CUT
117|118 JUST LET ME BE IN LOVE Tracy Byrd ®| 15 w6 148|48 GOD BLESS THE USA Lee Greenwood ®| 7
BJ WALKER,JR (T MARTIN.M NESLER T.SHAPIRC) O RCA 69106 J CRUTCHFIELD.L GREENWODD {L GREENWODCD) @ © O MCA NASHVILLE/CAPITOLCURB 73128
e 115|114 IN ANOTHER WORLD Joe Diffie 13 “146|40 SOMETHIN' IN THE WATER Jeffrey Steele 2| 33
D COOK,L WILSCN (T.SHAPIRO,W WILSCON,J YEARY) MONUMENT ALBUM CUT J.STEELE,S BAGGETY (J STEELE.A ANDERSON.B DIPIERD) @ OMONUMENT 79625
L 1 14118 ONLY IN AMERICA Brooks & Dunn=| 1 A1 150(51 GETTIN' BACK TO YOU Daisy Dern 46
K BROOKS R DUNN M WRIGHT (K BROOK S,D.COOK,R.ROGERS) ARISTA NASHVILLE ALBUM CUT D GIBSON {0 DERN,D GIBSON,B DAVIS) MERCURY ALBUM CUT
19|20 SAINTS & ANGELS Sara Evans =| 18 49151154 HEATHER'S WALL Ty Herndon 49
S EVANS,PWORLEY (v BANKS) O RCA 69107 B.WATSON,PWORLEY {R GILES,T.NICHOLS,G.GDDARD} EPIC ALBUM CUT
1812 WITH ME Lonestar®| 10 50 ) 56| — MODERN DAY BONNIE AND CLYDE Travis Tritt 2| 50
D HUFF {B JAMES,T VERGES} O BNA 69105 B J WALKERJR TTRITT (WALDRIDGE.J LEBLANC) COLUMBIA ALBUM CUT
20119 LOVE OF A WOMAN Travis Tritt®| 2 5115557 GOD, FAMILY AND COUNTRY Craig Morgan 51
B.J WALKER,JR T TRITT (K BRANOT) COLUMBIA ALBUM CUT D $ MILLER.C MORGAN (C MORGAN,C MORRI: LMCDANIEL) BROKEN BOW ALBUM CUT
. 21|21 I'M MOVIN' ON Rascal Flatts ®| 21 52 ] 53|50 OSAMA.YO' MAMA Ray Stevens 48
M BRIGHT,M WILLIAMS {PWHITE,D V WILLIAMS) LYRIC STREET ALBUM CUT R STEVENS {RSTEVENS,C WKALB.JR.) CURB PRDMUO SINGLE
~r122(22 | BREATHE IN, 1 BREATHE OUT Chris Cagle | 22 § 53 | 54|49 THIS AIN'T NO RAG, IT'S A FLAG The Charlie Daniels Band 33
C.LINDSEY {C.CAGLE,J .ROBBIN) CAPITOL ALBUM CUT C.DANIELS PKELLY [C.DANIELS) BLUE HAT PROMO SINGLE/AUDIUM
24|23 ALL OVER ME Blake Shelton 23 - CSHOT DEE
B.BRADDOCK (B SHELTON,E.TCONLEY.M PYLE) © WARNER BROS. 16724WRN « HOT SHOT DEBU L
23|24 COLD ONE COMIN' ON Montgomery Gentry 2| 23 54 DESIGNATED DRINKER Alan Jackson Duet With George Strait 54
J.SCAIFE {M GEIGER W MULLIS, M. HUFFMAN} COLUMBIA ALBUM CUT K STEGALL A JACKSON) ARISTA NASHVILLE ALBUM CUT
Z 25(26 THAT'S WHEN | LOVE YOU Phil Vassar 25 5 JUST WHAT | DO Trick Pony 55
B GALLIMORE.PVASSAR (PVASSAR,J WOOD} ARISTA NASHVILLE ALBUM CUT C HOWARD (I DEAN.K BURNS) 'WARNER BROS. ALBUM CUT/WRN
26|27 DOES MY RING BURN YOUR FINGER Lee Ann Womack 26 56 THE ONE Gary Allan 56
FLIDDELL {B MILLER,J.MILLER) O MCA NASHVILLE 172220 T.BROWN,M WRIGHT (K MANND.B.LEE) MCA NASHVILLE ALBUM CUT
S 12928 | ALWAYS LIKED THAT BEST Cyndi Thomson 2| 27 57 } 60{58 TO QUOTE SHAKESPEARE The Clark Family Experience 51
PWORLEY,TL JAMES (C THOMSON,T.LJAMES.J KIMBALL} CAPITOL ALBUM CUT 8 GALLIMORE,TMCGRAW (H LAMAR,G BARNHILL) CURB ALBUM CUT
27|29 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner 27 - 571 60 IT'S ALRIGHT TO BE A REDNECK Alan Jackson | 53
J.RITCHEY (B WAYNE} RCA ALBUM CUT K STEGALL (PMCLAUGHLIN,B KENNER) ARISTA NASHVILLE ALBUM CUT
28125 SHIVER Jamie 0'Neal ®| 21 59 LOVE, WILL (THE PACKAGE) Tim Rushlow 59
K STEGALL {J D NEAL,L DREW,S SMITH} O MERCURY 172216 D.MALLOY {T RUSHLOW) SCREAM ALBUM CUT
-2 130]|30 1 SHOULD BE SLEEPING Emerson Drive ®| 30 § 60 LIFE DON'T HAVE TO BE SO HARD Tracy Lawrence 36
JKING,J STROUD (L DREW.,S SMITH} DREAMWORKS ALBUM CuT TLAWRENCE FANDERSON {C BEATHARD K D WEST) ATLANTIC ALBUM CUT/WRN

@ Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Tities below the top 20 are removed from
-he chart after 20 weeks. < Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable, ® CD Single available. ® DVD Single available. Q) CD Maxi-Single available. € Cassette Single available. @ Vinyl Maxi-Single avaitable. @ Viny! Single available. € Cassette Maxi-

Single available. ©2002, VNU Business Media, Inc. All rights reserved.
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3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
B NUMBER 1w ks 1 13 GIRL IN LOVE _coLumsia 19648/50NY Robin English
1 WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRiC STREET 16405 HDLLYWO0D Aaron Tippin 15 UNBROKEN BY YOU  LYRIC STREET #4048/HOLLYWDOD Kortney Kayle
2 GOD BLESS THE USA curs 3128 Lee Greenwood 7 THE CHRISTMAS SHOES rcasaiwmie 3 Of Hearts
3 BUT | DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT @ curs 73116 LeAnn Rimes 16022 COME A LITTLE CLOSER warNEt: BROS 16762WRN Lila McCann
4 AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137*/MADACY Randy Travis 18 AUSTIN  GIanT 16767wRN Blake Shelton
5 GOD BLESS AMERICA  curs 13127 LeAnn Rimes 21 | NIGHT DISAPPEAR WITH YOU  (vRiC STREET 16405HOLLYWODD Brian McComas
6 N CALL ME CLAUS/'ZAT YOU SANTA CLAUS? capiroL 17669 Garth Brooks K *~ 1 24 DIDN'T WE LOVE cure 13126 Tamara Walker |
8 SOMETHIN' IN THE WATER  MONUMENT 7962/SONY Jeffrey Steele 16 POUR ME  WARNER BROS 16316/WRN Trick Pony
8110 HOW DO I LIVE A° curs7aon teAnn Rimes § 7 N — | WANNA BE THAT GIRL ciant isswin The Wilkinsons
9 Kl THE WAY YOU LOVE ME  waRNER BROS. 1681/WRN Faith Hill 20 HOW DO YOU LIKE ME NOW?!  0REAMWORKS ¢50332/INTERSCOPE Toby Keith
100 14 ROCKY TOP '96 pecca 155274MCA NASHVILLE The Osborne Brothers 19 SIMPLE LIFE _coLumsia 79541/50NY Mary Chapin Carpenter
12 IT DON'T MATTER TO THE SUN/LOST IN YOU @ capitoLse7ss Garth Brooks as Chris Gai L8 17 LOVE IS ENOUGH rcassnyric 3 Of Hearts
11 ON A NIGHT LIKE THIS warner BROS 16751WRN Trick Po 25 — MATTHEW, MARK. LUKE & EARNHARDT INTERSCOPE Sh(%_I

@ Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum}, with mu1timil~‘ Top selling albums compiled from a national sample of retail store. mass merchant, mm ®
hon trles indicated by a numeral following the symbol. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved.

and intemet sales reports collected, compiled, and provided by SoundScan.
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Notas

HBC GETS BILLBOARD AWARDS: The
Hispanic Broadcasting Corp. (HBC)
has signed a multi-year agreement with
Billboard and Telemundo to simulcast
the Billboard Latin Music Awards over
HBC’s radio network. The partnership
adds an extra dimension not only to the
awards—which will take place May 9
and air on Telemundo for the fourth
consecutive year—but also to the en-
tire Billboard Latin Music Conference,
which will precede the awards.

“The Latin Billboard program is one
of thase programs we feel is a winner,
and we want to be a part of it,” says
Jack Hobbs, senior VP/GM/director of
new-husiness development for HBC
Radio Network.

Aside from broadcasting the awards
show in accordance with Telemundo’s
programming, HBC will do a series of
programs leading up to the event that
will fit the format for HBC’s 52 stations.

“The sound will fit the format of the
statian,” Hobbs says. “Obviously, we
want to pique the attention of Hispan-
ic listeners and not have them hit that
button and change that station.”

Hobbs adds that there are plans to
do teasers for faur weeks prior to the
show, as well as interviews with nom-
inees and featured acts. The Sunday
prior to the event, HBC will go live
with a special featuring those stars that
are in town for the show. In addition,
HBC will broadcast live from the Bill-
board Latin Music Conference events.

GRAMMY NOMINATIONS: BMG U.S.
Latin led the nominations in the La-
tin categories for the upcoming
Grammy awards, with six nomina-
tions in four categories. Sony Discos
and Freddie Records followed, with
five nominations each.

We'llwithhold comment on the accu-
racy—or otherwise—of the nomina-
tions, an assessment better made when
the winners are announced in February.

But the most intriguing category of
all is the best Latin rock/alternative
album category, which brings togeth-
er Ozomatli, Juanes, Jaguares, Manu
Chao, and Aterciopelados—all formi-
dable acts with formidable albums that
have garnered notice in the U.S. In this
category, as in pop, BMG has two art-
ists—Aterciopelados and Jaguares—
pitted against each other.

“This shows just how robust our
roster is,” says Rodolfo Lopez-Negrete,
BMG senior \P for the Latin region.
“We don’t only depend on an artist or
two. This has been an interesting year
for us, both commercially and artisti-
cally.” In particular, he notes the suc-
cess of Grammy nominees Juan Ga-
briel and Cristian in the Billboard

by Leila Cobo

year-end charts. “BMG had a rebound
this year,” Lépez-Negrete adds. “We
began revising our roster and concen-
trated on working with the best pro-

LOPEZ-NEGRETE

ducers in the market. And that new
A&R strength is showing.”

ARBITRON EXPANDS TECHNIQUES: In
an effort to support its network and na-
tional radio ratings services, Arbitron
will expand the techniques it uses to
track race/ethnicity and language pref-
erences of the people that participate
in its radio surveys.

This added information will be par-
ticularly useful in measuring the pref-
erences of Hispanic listeners, as Arbi-
tron will now ask the race/ethnicity
question in all markets it surveys. Pre-
viously it did so only in those markets
that qualified for Hispanic or black dif-
ferential survey treatment (DST).

Beyond that, beginning with its win-
ter 2002 survey (Jan. 3-March 27), Arbi-
tron will also ask for the language pref-
erence of each Hispanic household
member age 12 and up when querying
in the 68 Hispanic DST Metros. This
new technique will provide Arbitron
with a larger sample of Hispanics from
which to measure language preference.

IN BRIEF: The San Francisco Chapter of
the National Academy of Recording Arts
and Sciences will present the Governor’s
Award to Los Tigres del Norte Feb. 10.
Walter Afanasieff, the Kronos Quartet,
Dr. George Butler, and UC Berkley’s
Young Musician’s Program will also be
honored. . . Los Tigres will also perform
at Houston’s Stock Show and Rodeo Feb.
24. Grammy nominee Ramén Ayala is
also set to perform . .. Spain’s Sociedad
General de Autores y Editores will over-
see the worldwide administration of Ale-
jandro Sanz’s new publishing deal with
Warner/Chappell Music . . . Paulina
Rubio has been invited to perform at the
San Remo festival in March . . . Luis
Miguel has added a second Miami Arena
date to his Mis Romances tour.

BY LEILA COBO

MIAMI—While many Latin music war-
horses released their albums in late fall
last year, the labels are readying a new kind
of arsenal for first-quarter 2002, bringing
to audiences a mix of new acts, established
pleasers, and performers ready for major
crossovers into other markets.

“The strength of our first-quarter
releases is going to set the tone for what
we think will be a very aggressive
crossover and cross-border year,” says
Mayra Meyer, VP of A&M for Universal
Music Latin America. “Now, just where
we plan to cross to depends on the artist.”

Universal is banking big on 23-year-
old bilingual pop star Luis Fonsi, who will
release a Spanish-language album in
early March followed by an English-lan-
guage release on sister label MCA in May.

Another Universal priority is Pedro
Fernandez, who in March will release
the follow-up to Yo No Fui simultane-
ously in Mexico, the U.S., Colombia,
Venezuela, and Chile. Other notewor-
thy releases include Pablo Milanés’
Pablo Querido, a collaboration such
artists as Man4, Caetano Veloso, and
Ricardo Arjona, due out Feb. 29. And
Franco de Vita’s Universal debut, fea-
turing a couple of new tracks alongside
remakes of hits, is due March 26.

“It’s good things, good music, and a
good beginning for 2002,” says Jorge
Pino, president/CEQ of EMI Latin USA.
On Jan. 29, the label is releasing Torna
Que Toma Hot Latin Remixes, a compi-
lation featuring “Toma Que Toma,” a
track that'’s already rising in the charts.
OnFeb. 12, EMI also puts out the newest
from regional Mexican act Coyote and
rock/norterio act Verbena Popular. New
artist Baute comes out Feb. 26, and
Argentine best sellers Los Nocheros’
Seriales de Amor is slated for March 12.

Warmer Music is anticipating a block-
buster with Mana’s new studio album,
due later this spring. But in the mean-
time, things should warm up with
Miguel Bose's first studio album in sev-
eral years, due Jan. 29. In the regional
Mexican arena, ranchera singer Aida
Cuevas’ Bebu Silvetti-produced disc is
due Feb. 21, while Grupo Pesado is set
to release its new album Feb. 12.

Warner is also pushing its DVD re-
leases, with Mand MTV Unplugged, La
Ley MTV Unplugged, and Café Tacu-
ba’s Tiempo Transcurrido due out in
the first quarter.

DVD:s are also high on Sony’s priori-
ty list. The company will release Ricky
Martin’s La Historia on DVD-Video Feb.
12, the same day as new releases by
Skank and KLB. José Luis Perales is due
out Feb. 5, while Lucero’s first ranchero
album (see América Latina, page 59) for
Sony is due March 19, the same day as
anew release from Fey and greatest-hits
compilations from José Luis Rodriguez
and Franco de Vita. A greatest-hits disc
by Chayanne is due March 26.

BMG U.S. Latin is looking to Mexico
for two priority releases. Pablo Montero’s
new studio album is due out Feb. 16 and
is expected to break the singer into a far
bigger market. And former actress and
Garibaldi member Patricia Manterola will
release an album March 15 with tracks
produced by Rudy Pérez and Estéfano.

High Hopes
For Strong

1st-Quarter
Releases

The recently opened MuXXIc Latina
will release albums by Papa Levante,
Raul, and Tamara in the first quarter.
The fledgling label is also scheduled to
release its first signing (as opposed to
MuXXIc acts signed in Spain)—Mexi-

can Gabriel Navarro, in March.

Fonovisa has slated releases from vet-
erans Sergio Goyri, Polo Urias, Banda el
Recodo (with a concept album, Trbuto
al Amor), and Grammy nominees Los
Palominos for January. Los Temerarios
and Laura Flores are slated for February.

Univision Music Group does not have
any major releases slated for the first
quarter but plans to continue promotion
for Jaime Camnil’'s December 2001 release.

In other indie news, Freddie Rec-
ords in Texas is planning to release Ra-
moén Ayala’s 100th album, originally
scheduled for fall, in the first quarter.
Also due are albums by Los Terribles
del Norte and a solo set by their for-
mer singer, Juan Acufia.

Mock & Roll will launch the year with
the Jan. 15 release of Homenaje a los
Grandes, an homage to the hits of the
Fania All Stars, performed by three new
singers and produced by Alejandro Mon-
talban and Eduardo Reyes. Also due out
is a greatest-hits disc by bachatero Luis
Vargas. In turn, Lideres releases the
sophomore album by José Miguel Diez
(José Luis Perales’ nephew) in February.

Maverick Latina, which launched its
release schedule last fall, will put out
a new album by Chilean singer/song-
writer Nicole Feb. 29.

And Prestigio Recordings is re-
leasing new albums by salsero Dom-
inic (March 19) and merengue band
Dobble Fiilo, as well as the Que Series
Remix compilation of tropical hits.

EPIC 63900

Featuring the #1 hit
“Suerte”/ “Whenever, Whenever"
“Obie&dio-"

“Underneath Your Clothes”

www.epicrecoidscom

REYES RECORDS INC.

CD'S - CASSETTES - DVD'S & MUSICAL VIDEOS

TON. 22 Avenue Miami, Florida 33125 Tel: (303) 5416686 Fax: (306) 642:2785

WEB: reyesrecords.com / reyesrecords @reyesrecords.com

TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC
MAJOR CREDIT CARDS ACCEPTED
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5 ; TITLE Artist x e < Z | IMPRINT/PROMOTION LABEL <= | IMPRINT/PROMOTION LABEL
S - PRODUCER (SONGWRITER IMPRINT/PROMOTION LABEL ¥e
~ (50 ) OMO — 1 || DEJAME ENTRAR CARLOS VIVES 27 | CELOS MARC ANTHONY
— e EMILATIN COLUMBIA /SONY DISCOS
NL 2 | SUERTE SHAKIRA 21 [ NADA JUANES
i EPIC SONY DISCOS SURCO.UNIVERSAL LATINO
213 | DEJAME ENTRAR Carlos Vives 2 1 5 | HERDE ENRIOUEIGLESIAS [RCAN] 25 | DIME JATME CAMIL
t E ESTEFAN Jh S KRYS (C VIVES.M MADERA,A CASTRO) EMI LATIN INTERSCOPE /UNIVERSAL LATING Tl UNISIoN
11 TANTITA PENA Alejandro Fernandez 1 f=R || coMODLELE IR 1R L SERADEN MELINA LEON
K CAMPOS (K CAMPOS.FRIBAI SONY DISCOS
4 | USTED SEME LLEVO LA VIDA ALEXANOREPIRES | M 8 | TVALVEZ QUIZA PAULINA RUBIO
3|2 SUERTE Shakira % | 1 | ARIQLABMGLATIN UNIVERSAL LATING
S MEBARAK R TMITCHELL {S MEBARAK R.T MITCHELL) EPIC/SONY DISCOS b 23%?5%3‘5’” UNA HERIDA JACI VELASQUEZ 3 EE O&I‘E:U COMER LABOCA LA MOSCA TSE TSE
MI LATI
4 |4 NO ME CONOCES AUN Palomo % | 3 7 7 | TANTITAPENA AUEJANDRO FERNANDEZ 7 32 | SEQUE ME VAS A DEJAR MARCQ ANTONIO SOLIS
PALOMO {FY QUEZADA A TRIGO) DISA SONY DISCOS FONOVISA
. " 8 | YOOUERIA CRISTIAN % | ELDUELD LALEY CON ELY GUERRA
{1716 | EROE Enm’!ue Iglesias = | 1 ARIOLA /BMG LATIN WEA ROCK /WEA LATINA
| MTAYLOR E IGLESIAS,C PAUCAR (E IGLESIAS,PBARRYM TAYLOR,C GARCIA ALONSO) INTERSCOPE /UNIVERSAL LATING 3 | VOVEREJUNTOAT TAURRPAUSIN 77 T HUELD AcsumDAD ANA GABHIEL
Y WEA [ATINA SONY DISCOS.
5|5 COMO DUELE Luis Miguet 5
L WIGUEL 1A MANZANERG) ER &UN i wi w0 ‘\;v g‘l‘)th?:AM( OCURRE AMARTE ALEJANDRO SANZ |55 IS 3) léAO ;Ynl;xlgggsaumuu GILBERTO SANTA ROSA
i 11| 0MEVOYOTEVAS MARCI* ANTONIO SOLIS 29 | SIQUIERES LOS TRI-O
67 e e AT VIO I FONDULSA _ PRISMARRIOLA MG LATIN
- 13| FLORSINRETONO CHARLIE ZAA COMO OLVIDAR TOMMY TORRES
8 8|8 COMO SE CURA UNA HERIDA Jaci Velasquez ® | 1 SONOLUX /SONY DISCOS SONY DISCOS
R PEREZ (R PEREZ.J LPILOTO) SONY DISCOS 12 | DEVERDAD ALEAANORA GUZMAN 37 | COMOTU JAGUARES
RCA.BMG LATIN ACA/BMG LATIN
9 {18 CELOS Marc Anthony 2 | 8 14 | RESUMIENDO RICARD MONTANER AGUANTALO AHI UMIT21
M ANTHONY.J A GONZALEZ (A JAENM ANTHONY) COLUMBIA /SONY 0ISCO WEA LATINA EMILATIN
— BESAME RICARDO MONTA 35 OR VOLVERTE A VER ALEKS SYNTEK
) 109 YO QUERIA Cristian 6 & WEA LATINA OMONTANER ng lA?IN
K SANTANDER D.BETANCOURT {C CASTRO,TCOTUGND,S GIACOBBE) ARIOLA /BMG LATIN 5 w& ?.mo i OLGATANDY c%:a‘co = (m&v& o 0RO FERNANDED
: MERCURY UNIVI
13117 MLQSJ'M}BSOE@S{AN PO Gilberto Santa Rosa, — |f 11 | 6 | SOLOATULADO OUIERD WVIR awvev S | e LASECTA ALLSTAR
1414 E QUE TE PELA! I le 12 23 | MIENTEME OLGA TANON 24 | SALDELACAMA JOSE NDGUERAS
R nﬂzﬁuszz,n MUNOZ {M A PEREZ.C nssvm JR) mgﬁﬂ]ﬂn WEA LATINA UNIVERSAL LATINO
— 16 | INOCENTE POBRE AMIGO JUAN GABRIEL PUEDEN DECIR GILBERTO SANTA ROSA
11 (16 VOLVERE JUNTO A TI Laura Pausini % | 11 |_ARIOLA/BMG LATIN - ONY DISCOS
L PAUSINI,A CERRUTLO.PARISINI (CHEOPE L PAUSINI) WEA LATINA 7 "f, gonvmmDA LEY ALEJANDRO MEDLEY GRAN COMBO FIEL ALA VEGA
n MOCK & RgL‘H WS LATIN WORLD
116110 PROMESAS Los Tucanes De Tijuana 7 -
s M QUINTERO LARA (M OUINTERQ LARAI UNIVERSAL LATINO
\ - "
22121 | | EN LA MISMA CAMA Liberacion 15
| V.CANALES.A ALVARADO (FY.OUEZADA} DisA
{17 |15 SE QUE ME VAS A DEJAR Marco Antonio Solis 12
B.SILVETTI (M A SOLIS) FONOVISA
26|23 NO SE VIVIRSIN T| Conjunto Primavera 17
JGUILLEN (G FRANCO) FONOVISA ~ ~
- S ARt ARTIST | 55 TITLE ARTIST
2020 ME VAS A EXTRANAR PGJ)E Agunlar Q| 2 = | IMPRINT/PROMOTION LABEL > <= | IMPRINT/PROMOTION LABEL
PAGUILAR (FATO} MUSART /BALBOA
23|19 Y SOLO SE ME OCURRE AMARTE Alejandro Sanz % | 18 1| CELOS ARC ANTHONY 21| WUviA ALEX BUENO
 GATICA (A SANZ] WEA LATINA COLUMBIA ‘SONY DISCOS J&N/SONY 0ISCOS
= 2 | LAAGARRDBAJANDO GILBERTO SANTA ROSA 3 | DEVERDAD ALEJANDRA GUZMAN
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is placed first. Records below the top 20 are removed from the chart after 26 weeks. @Videoclip avaliability. ©2002, VNU Business Media, Inc. All rights reserved. The mast popdar singes and tacks compie rom a naional sample of Bradcas Data Systems rado payhsts. M
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PREMIO
IONUESTRO

A LA MUSICA LATINA

Univision felicita a todos los nominados a
Premio Lo Nuestro a la Miasica Latina 2002

A.B. QUINTANILLA
Y LOS KUMBIA KINGS

ALEJANDRO FERNANDEZ
ALEXANDRE PIRES
ALICIA VILLAREAL
ALQUIMIA

ANTONY SANTOS
ATERCIOPELADOS
BANDA EL RECODO
BANDA MACHOS
BOBBY PULIDO
BRYNDIS

CAFE TACVBA
CAROLINA LAO

CELSO PINA

CHRISTINA AGUILERA
CONJUNTO PRIMAVERA
CONTROL

CRISTIAN CASTRO
CUISILLOS

EDDIE SANTIAGO

EDDY HERRERA
EDUARDO VERASTEGUI
EL GRAN SILENCIO
ELVIS CRESPO
ENRIQUE IGLESIAS
FATO

FRANK REYES

FRANKIE NEGRON
FULANITO

GERMAN ROMANY SU
BANDA REPUBLICA

GILBERTO SANTA ROSA
GRACIELA BELTRAN
GRUPO MANIA

HUEY DUNBAR
ILEGALES

INTOCABLE

JACI VELASQUEZ
JAGUARES

JAY LOZADA

JERRY RIVERA

JESSIE MORALES -
EL ORIGINAL DE LA SIERRA

JOAN SEBASTIAN
JUAN GABRIEL

IUAN LUIS GUERRA
JULIO PRECIADO

LA LEY

LAURA PAUSINI

-OS ANGELES AZULES

LOS FORASTEROS
DE SAN LUIS

LOS TEMERARIOS
LOS TIGRES DEL NORTE
LUIS VARGAS

LUPILLO RIVERA
MAMAJUANA

MARCO ANTONIO SOLIS
MDO

MELINA LEON

MICKEY TAVERAS

MILLY QUEZADA

En vivo el 7 de febrero del 2002

MOENIA

NYDIA ROJAS

OLGA TANON

ov7

PALOMO

PAULINA RUBIO

PEPE AGUILAR
RICARDO ARJONA
RICARDO MONTANER
RICARDO Y ALBERTO
ROCIO DURCAL
SHALIM

SON BY FOUR
THALIA

TOMMY TORRES
TRANZAS

TUCANES DE TIJUANA
VICENTE FERNANDEZ
VICTOR MANUELLE
ZONA PRIETA

S6lo por UNIVISION, el Hogar de las Estrellas
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n the fast taxi ride from
the Nice airport to the
Palais des Festivals in
Cannes, a MIDEM atten-
dee once quipped that many music
companies at this annual conven-
tion seemed to consist of “a man,
his dog and a post-office box.”
That’s a waggish exaggeration, but
unquestionably the spirit of inde-
pendents rules at MIDEM.

Many of the independent com-
panies attending this year’s
MIDEM Jan. 20-24, from either
the U.S. or international markets
are, in fact, financially substantial

disparage the multinational majors
but to suggest how all music com-
panies today need to be leaner and
smarter to survive.

STRESSING STRENGTHS

Major recording and publish-
ing companies may command the
greatest global market share due
to the multiplatinum sales of pop
releases. But, for the most suc-
cessful independents, the key has
been playing to their own specif-
ic strengths outside the pop
realm.

“We have always been niche-

International Execs
Declare Their “Indie

Advantage” During
Tough Times

players in the global music busi-
ness. But, in this tough economic
climate, these indie execs are con-
fident they hold an edge over their
multinational major competitors in
their ability to market music with
speed, focus and flexibility.

“In hard times like these, the

Christoph Biiehring-Uhle

advantage of operating as an
independent company really
becomes evident,” says Christoph
Biiehring-Uhle, the owner and
managing director of BSC Music
in Germany. “Aside from a lower
overhead and break-even point,
our greatest advantage is our
creativity and not having to be so
market-oriented. Independents
are ahead of the game because
they are closer to musicians, closer
to the zeitgeist and what appeals to
the public.”

For this report, Billboard corre-
spondents spoke to executives at
independent music companies in
nine key international markets
across three continents. These
executives—themselves often for-
mer veterans of the multinational
majors—ofler a collective message
that should be heeded by indies
and majors alike, as everyone hun-
kers down to weather an econom-
ic downturn. The intent is not to

driven and able to focus strongly
on specific areas, like hard rock
and metal,” says Joe Cokell, CEO
of the Sanctuary Record Group,
based in the U.K. “Hence, we're

¢ ,v- C /,/l, -

not part of the roller-coaster ride
of chart sales that so governs the
fortunes of the majors. We're also
not stuck with that ‘conveyor belt’
problem of the majors. A big plus
1s being able to focus on a relative-
ly small number of albums—I9
over the past year.”

Although Sanctuary is well-
known for its metalcraft—for
example, relaunching the careers
of Rob Halford, Megadeth and
Queensrjche—its 2001 releases
include Little Sparrow from Dolly
Parton, Back to the Blues from Gary
Moore and The Tiki Bar Is Open
from John Hiatt, among others.
“We approach each release as a
specialist marketing venture and
get everyone ‘on side,”” says
Cokell.

The very breadth of repertoire
represented by the companies con-
tacted for this report is one sign of
their strength—alternative rock,
dance, metal, new age, flamenco,
Celtic and more.

“As soon as a new market [for a
new genre of music] is developed,
we can go out there and find the
most suitable music by teaming up
with the best talents,” says Haji

Continued on page 54

U.S. Indies Profit

From Face-

alk to top executives

from several leading

U.S. independent music

companies, and it’s clear
that the MIDEM conference in
Cannes remains an important
piece of their business jigsaw
puzzle—especially if they want to
compete effectively on a global
scale.

“It’s important on several differ-
ent fronts,” explains Jim Cuomo,
president of New York-based Ryko
Distribution, who has been attend-
ing the conference for over 25
years. “T'he Ryko corporation has
a large publishing arm, and
MIDEM was originally a publish-
ers’ conference. But it became a
very convenient location for
domestic labels to be able to
hook up and network, to get
distribution into Europe and,
for that matter, all over the
world.

“We continue to go,” adds
Cuomo, “because we're al-
ways keeping our eye on the
A&R side, on the publishing
side and, of course, for dis-
tribution in particular, for
anything that we might be
interested in representing
here in the United States.”

For Steve Levy, president of Los
Angeles-based dance and elec-
tronic label Moonshine Music,
MIDEM’s importance is magni-
fied. “It’s the one where everyone
can be guaranteed to be found
in one place from all over the
world, and it’s also very business-
oriented. In the dance and elec-
tronic music end of the business,
we have conferences, but they're
not necessarily revolving around
actually doing business,” he says.

Bob Frank, president of New
York-based indie label group Koch
Entertainment, emphasizes the dif-
ficulty of maintaining a strong
business relationship without the
in-person contact afforded by
MIDEM: “It’s like dating by
email—you can’t really do it.

“MIDEM’s given us the oppor-
tunity to do a lot of good deals with
companies like JVC and Shock,”
says Frank of the annual confab.
“Because those guys are on the
other side of the world, it’s the only
time that I can sit down with them
and have lunch and have a drink
and go over deals with them and
get it closed.”

As someone who has held top
positions at both indies and
majors (he was at PolyGram),
Frank is in a unique position to
gauge MIDEM’s importance. “I

Steve Levy

Deals

By MICHAEL AMICONE

think it’s more important for an
independent to be there than it is
for anybody else,” he says. “I don’t
think a lot of majors have a pres-
ence whatsoever—or, if they're
there, it’s primarily for the R & R
aspects of the good restaurants
rather than to actually do busi-
ness. They don’t have the ability
to piecemeal together a global net-
work like we do.

“Qur interest when I'm over
there is to place our domestic
repertoire—which is primarily our
U.S. signings. So, for instance, if
we're trying to find a deal for one
of our big hip-hop artists, we can
pretty much close all those deals or
get them near closing at MIDEM.
I’s like one-stop shopping.”

Moonshine’s Levy has closed
deals immediately, while others
have dragged on for some time.
“I’ve made deals on the spot and
shaken hands and had a piece of
paper signed that night, or I've
had deals that have wrangled on
for months,” he says.

“I've done a couple of really
good deals, from a point of view of
subpublishing, for our publishing
catalog in Europe,” Levy contin-
ues. “On the flip side of that, we’re
looking this year to do subpublish-
ing deals with smaller dance-music
catalogs for the U.S. with rights
holders in Europe.”

Though Bruce Iglauer, head of
Chicago-based blues label Alligator
Records, will not be attending this
year, MIDEM has been important
for him in the past. “For example,
in Germany, our distribution is
through edel Contraire, and we
had our first meetings with them
at MIDEM. We've met with them
every year. Now we feel as though
we have such a close relationship,
that seeing each other in person
isn’t necessary. But, in the initial
phases of the relationship, it was
absolutely essential.”

For Koch’s Frank, cutting just
one deal makes the trip worth-
while. “We have a rule every year
at MIDEM where we always pay

To-F
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for the trip with one small deal,”
says Frank.

For other executives, like Frank’s
colleague Michael Rosenberg,
president of Port Washington,
N.Y.-based distributor Koch Inter-
national, who has been attending
for over a decade, the empbhasis is
on networking and not cutting on-
the-spot deals. “We're a multina-
tional independent, which is not
true of everybody. So MIDEM’s a
great place where we sit down as a
group—all the Koch companies
worldwide—and have meetings
about how we can work better
together on a global level.”

So how has MIDEM changed
over the years? “It’s been very cycli-
cal,” explains Frank. “What hap-

pened a few years ago was, all

of a sudden, all these Internet
companies started showing up.

And, God bless "em, they all

gave it the good old college try.

But we found that they all

wanted to have meetings, and

it really took our focus away—
or it could have taken our focus
away more than it did—from
getting deals actually done that
were meaningful record deals.

What happened last year was it

came back to reality.”
Rosenberg sees the changes in
MIDEM as being indicative of the
ever-changing indie landscape.
“There are fewer competitors for
us than there used to be. How that
manifests itsell at MIDEM remains
to be seen. But I imagine that
more people will be approaching
us about the U.S. and the North
American market than in the past,
if only because there are fewer
competitors for us right now—with
the demise of DNA and the other
consolidations that we understand
are likely to take place in the inde-
pendent side in the near term.”

Frank, who says he was accused
of spending like a drunken sailor
during his major-label days, relates
the changes he has witnessed in the
indie world during the few years
that he has been a part of it. “The
changes I've noticed in that short
time is that—even in the past 12
months—we’re a lot more caretul
in what we put out. We have to be
very sure that if we do a deal based
on our estimation that we're gonna
ship 100,000 records, that it’s
gonna be 100,000 records and not
50,000,” he explains.

“I'm a much better business per-
son having spent the past four
years on the independent side,”

concludes Frank. “Without a
doubt.” I
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