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NARM Debates Burning Issues

Legal Copying Vs. Digital Piracy Is Prime Topic At Convention

Geffen’s Counting Crows
Prepare Fourth Studio Album

BY WES ORSHOSKI

1.OS ANGELES—DBrow furrowed,
Adam Duritz is staring at the ceiling
of the Counting Crows’ hilltop stu-
dio. It's mid-December 2001. He and
his bandmates are putting the final
touches on their new Geffen studio

album, tentatively titled Hard Candy.
With producer Steve Lillywhite and
multi-instrumentalist Charlie Gil-
lingham looking on, Duritz is silent-
ly dissecting the latter's work on a tiny
stretch of the keyboard-laden intro
(Continued on page 77)

BY JIM BESSMAN
NEW YORK-—Even Regis Philbin

Heartland Music’s TV Success

Infomercials, Time Life Alliance Help Sell Vintage Records

at night and come across it in a hotel
room and stay with it just to hear the

can't change the chan-
nel when he sees a
Heartland Music mega-

228

MmuBsicC

- snatches of the songs,”
says the popular morn-
ing-TV/game-show

compilation infomercial.
“I'll be in some remote place late

host, who recorded an album of pop
(Continued on page 80)
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'...daring, gorgeous, and the best album the band has ever made."

a 52-minute demonstration of what music should be and rarely is”’
Dallas Observer

“A brave, beautiful album...

BY BRIAN GARRITY

and ED CHRISTMAN

SAN FRANCISCO—With music
sales down and digital piracy via file
sharing and CD burning at an all-
time high last vear, support for copy-
protected CDs gathered momentum
at the 2002 National Assn. of Re-
cording Merchandisers (NARM)
convention, held March 8-12 at the
San Francisco Marriott.

But as labels, retailers, and tech-
nology companies debate the pros
and cons of controlling if and how
consumers can play back and man-
age music on their computers, it is
quickly becoming unclear whether
such an initiative would actually
stem the rising tide of digital copy-

HIGGINS

Spin

“wilco’s finest hour”
Chicago Tribune

wilco

the long-awaited album, featuring the single,
“Heavy metal drummer”,
shipping to radio 3.15 album street date 4.23

HOROVITZ

ing occurring inside the homes of
average consumers. Also unknown
is how such an initiative would
affect the industry’s already fragile
relationship with young con-
sumers, who are being raised on
PC-based music consumption.

This much is certain: The prac-
tice of CD burning—not mass,
anonymous Internet file sharing—
has become public enemy No. 1 for
many in the music industry, even
as labels continue to experiment
with the concept of burning and
retailers sell an increasing number
of blank CDs.

So far this year, album sales are
down 9.5%, and some fear that a
projection by Brighton, Mass -

yankee

hotel
foxtrot

hased Newbury Comics CEO Mike
Dreese could be right. Dreese esti-
mates that album sales “may be
down by as much as 13% by year
end,” taking into account all the
households that will acquire CD
burners throughout the year.
That fact is creating a somewhat
precarious position for NARM, as
it attempts to balance the desires
of hoth its constituents and the
consumer. NARM president Pam
Horovitz is on record as being pro
“copy management” rather than
in favor of copy prevention (see
story, page 78).
On the opening day of business
at the annual confab, the trade
(Continued on page 78)
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CCE Europe Comes Under Fire

BY JULIANA KORANTENG

LONDON—Among Michael Rapino’s first
words at the 14th International Live Music
Conference March 9 at London’s Royal Gar-
dens Hotel was the following statement:
“Going forward, the industry needs to work
together to get rid of some of the in-fighting.”

As Rapino, CEO of Clear Channel Enter-
tainment (CCE) Europe’s music division,
was chairing a panel called “A Five-Year Plan
for the Industry,” his forward-looking sen-
timents were appropriate. What he could-
n’t have known was that the “in-fighting”
reference was more than apt for some pro-
moters in the audience. Chief among them
was Artiste Management Productions owner
Harvey Goldsmith, the outspoken booker
behind Live Aid. What followed was a ver-
bal boxing match, with Goldsmith and
numerous indie promoters in one corner
and CCE Europe in the other.

CCE Europe—which aspires to offer
artists Pan-European services by acquiring
local promoters and venues—operates 30
live-entertainment venues; has acquired
promotion companies and talent agencies
in the U.K., Italy, Scandinavia, the Nether-
lands, and Belgium; and has appointed Tick-
etmaster to control most of its U.K. ticket-
distribution systems.

Goldsmith directed his vitriol at Peter
Jackson, Ticketmaster U.K. and Ireland
group managing director. “While the sys-
tem [that Ticketmaster] provides works and
is efficient, why must you control every ter-
ritory?” Goldsmith asked. “My difficulty as a
promoter—the person who ultimately pays
for that service—is this: Why can’t I have a
choice of how, where, and when I distribute
my tickets? Ticketmaster wants to control
everything. And the deal with Clear Channel
can’t help our business at all.”

Jackson, who was also on Rapino’s panel,
replied that Ticketmaster’s online infra-
structure provides a reliable framework: “It
means you don’t have [ticket] inventory
scattered from hell to breakfast. Online is
better for sales.”

Goldsmith wasn’t satisfied, replying,
“You are a service agent. Why do I have to be
beholden to you? We know what [CCE does]
in America. It’s complete madness. In order
to keep volumes up, you need to give tick-
ets away. God help us if that happens here.”

Rapino attempted to explain the rela-
tionship with Ticketmaster in the U.K. and
Ireland. “We believe we are concert pro-
moters. Because it’s a huge risk business,
we decided we can't afford to be in the tick-
et business.” He admitted that his compa-
ny had already been involved in talks with

the Concert Promoters Assn. about similar
concerns. “We agreed to listen to their
needs, because it’s in our interest to get as
many promoters as possible wanting to
come into our buildings.”

CCE Europe head of European touring
John Giddings (also on the panel) added:

“Before, there were individual cowboys in
each country who didn’t even pay the artists
for some time. This is the last industry to
be rationalized.”

Rapino said CCE felt this rationalization
was crucial at a time of rising ticket prices
and falling sales. But Goldsmith continued
to repeat his dissatisfaction. Addressing
Goldsmith directly, CCE CEO Brian Beck-
er stated, “We’re all connected here by the
concept that the artist comes up with an
incredible vision. But we are also here to
make a living. There are basic realities. You
either adjust to them or you die.”

Becker urged the industry to accept that
times are changing. “Clear Channel is a
symptom of the change. There is [less] new
talent, artists’ deals have changed, record
companies have stopped putting money
behind tours, TV produces artists that can
have immediate success, and venues now
cost $200 million-$500 million. So let’s deal
with realities and move forward.”

Integrity Music Strikes Global
Marketing, Distribution Deal

BY DEBORAH EVANS PRICE
NASHVILLE—Integrity Music, Epic Rec-
ords, and Sony Music Entertainment
have forged a global marketing and dis-
tribution agreement that stands to cre-
ate new opportunities for Integrity to
expand the audience for its

Zschech, Kara, and Rock and Roll Wor-
ship Circus. Epic will market releases
from a wide array of Integrity-owned and
associated labels in the U.S., the U.K. and
Europe, Australia, New Zealand, Latin
America, and Asia.

Integrity is distributed

Christian product and for
Sony to take releases to
the growing Christian/
gospel audience.

Among the first projects
to be worked under the deal

O

INTEGRITY

to the CBA market through
an agreement with Word
Entertainment, which was
sold at the end of last year
to Warner Music Group
(WMG). Prior to the sale,

release by Destiny’s Child

will be an April 14 gospel
member Michelle Williams ’

MUSIC

Epic had been Word’s gen-
eral-market distribution
partner—meaning that

titled Heart to Yours. Mary

Mary will issue a follow-up to its platinum
debut in June that will be worked jointly
by Sony and Integrity.

Integrity will also take children’s prod-
uct from Sony Wonder to the Christian
Booksellers Assn. (CBA) market, and Sony
will reciprocate by taking Integrity chil-
dren’s product, such as Integrify’s “Shout
to the Lord Kids!” series, to the general
marketplace. Sony Discos will market and
distribute key Integrity Spanish releases.

Epic will give a mainstream push to
upcoming Integrity releases by Darlene

Integrity has been work-
ing with Epic since 1997.

Following WMG’s purchase of Word,
several companies courted Integrity, as
the Mobile, Ala.-based company is the
largest Christian independent and a
leader in the praise-and-worship music
genre. Integrity chief marketing officer
Daniel McGuffey says of the new ar-
rangement, “It’s pretty all-encompassing
in terms of a partnership that allows
both companies full access to a global
marketing and sales system for both
sides of the equation.”

BY DANA HALL

NEW YORK—Several weeks after Bill-
board sister publication Airplay Monitor
reported the furor surrounding Radio
One’s independent promotion deal with
Jody Williams’ Ventura Media Group,
Radio One COO Mary Catherine Sneed
accelerated the controversy when she told
the Los Angeles Times in the edition pub-
lished March 7, “The way it works now at
[R&B] radio is that [independent promot-
ers] give cash under the table to the pro-
gram director at the station and then kick
back money to the vice president of pro-

Radio One Promotion Deal Raises Questions

motion at the record label. It's not legal.
We can'’t operate like that. Radio One
intends to clean up this mess.”

But not everyone that the Los Angeles
Times contacted believes that Radio One’s
exclusivity deal represents an improve-
ment. The Times reports that Rep. Howard
Berman (D-Calif.) has added Radio One to
the list of radio conglomerates he wants
the Department of Justice to investigate;
the newspaper also includes a quote con-
demning the practice from Rep. John
Conyers Jr. (D-Mich.), the keynoter at the
Billboard/Airplay Monitor Radio Seminar

March 15.

Radio One’s R&B programmers were
called to a company meeting March 9 and
instructed not to speak to label promotion
representatives. They were told that labels
should communicate through Radio One
corporate and Ventura instead.

In addition, eight recently appointed
VPs of programming for Radio One were
informed that their titles were being
stripped. Those programmers will contin-
ue to oversee their respective stations. No
public explanation has been given regard-
ing why their titles were removed.
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THE HITS JUST KEEP ON COMIN' WITH NOW THAT'S WHAT | CALL MUSIC! VOLUME 8, the latest  NOW S will be supported by a massive national and local TV campaign and online

edition of the biggest-selling multi-artist album series in history. The NOW series has sold awareness campaign, plus major print advertising in Seventeen, People, and other
more than 28 million albums in the U.S. and NOW 3 looks to be the strongest NOW yet.  publications, reaching NOW fans everywhere!
With top artists, the biggest songs and an aggressive marketing campaign.
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line between jazz and pop.
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Pianist Leif Ove Andsnes returns
to his Norwegian roots, tapping
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the Mountain tour gears up to hit
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TO THOSE WHO WAIT: In its 63rd chart week, the soundtrack
to O Brother, Where Art Thou? (Lost Highway/Mercury) slips
into pole position on The Billboard 200 (see Over the Counter,
page 65). It's the second-longest trip to the top in the history
of this chart. The album that took the longest time to reach
the summit only took one more week than O Brother: In Octo-
ber 1989, Paula Abdul’s Forever Your Girl advanced to No. 1
in its 64th chart week.

Two albums arrived at the chart zenith later than Forever
Your Girl—if you include the weeks they were off the survey.
Roberta Flack’s First Take went to No. 1 in its second chart run.
If you include the 91 weeks it was off the chart, it led the list in
its 118th week. Jim Croce’s You Don’t Mess Around With Jim
also went to No. 1 during its second run. If you count the 34
weeks it was off the chart, it moved to the top in its 81st week.

Of all the soundtracks to lead the Top Country Albums chart,
O Brother is the first to also dominate The Billboard 200. The two
that have come the closest are {/rban Cowboy, which peaked at
No. 3 in 1980, and Hope Floats, which reached No. 4 in 1998,

It's been a while since a soundtrack has been No. 1 on The
Billboard 200. It was almost four years ago that Armageddon—
The Album went to No. 1, in July 1998. That’s the longest break
between No. 1 soundtracks since the gap between Dirty Danc-
ing in 1987 and Wayne’s World in 1992.

TRACKING ‘TRAIN’: Elton John always does well on the Adult
Contemporary chart, so it’s no surprise that “This Train Don't
Stop There Anymore” (Rocket/Universal) jumps 15-10 in its sev-
enth chart week.

“Train” is John's 35th top 10 AC hit, putting him into a tie
with Barbra Streisand for second place among artists with the
most top 10 hits on the AC chart. The leader is Neil Diamond,
who has 36 top 10 AC hits to his credit.

HAT TRICK: The last time an act had its first three chart entries in
the top 10 at the same time was 38 years ago this issue, when the
Beatles’ first three A-sides were Nos. 1, 2, and 3 on the Hot 100.
Ashanti just missed duplicating that feat this issue but seems cer-
tain to pull it off next week. Her solo “Foolish” (Murder Inc./Def
Jam) moves up to No. 11, while “Always on Time" (Murder Inc./Def
Jam, recorded with Ja Rule, holds at No. 2, and “What's Luv?" (Ter-
ror Squad/Atlantic), recorded with Fat Joe, bullets 12-8,

OR NOT OZ: Last issue I mentioned that Meredith Brooks was an
Australian artist. [ was close, as she was born in Oregon. It's Merril
Bainbridge who is from Australia, and she had nothing to do with
what I was writing about. As Gilda Radner used to say, “Never mind.”

More Fred Bronson each week at www.billboard.com.
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BMG Restructures In North America

BY MATTHEW BENZ
NEW YORK—Expressing satisfaction
with its streamlining efforts, BMG
Entertainment has eliminated its
BMG North America structure. As
part of the realignment, Jack Rovner
is out as RCA Records president and
Bob Jamieson is chairman of the
newly re-formed RCA Music Group.
“At the time, the company needed

InThe News

* Sources say EMI Recorded Music's
announcement that it is seeking to real-
ize greater operating efficiencies has
senior management looking to reduce
overhead by about $100 million to $120
million, with the total head count re-
duction expected to be in the range of
1,400 employees worldwide. Company
plans will be presented at a March 20
meeting in London with analysts.

e Rhino Entertainment president
Richard Foos, co-founder of the Rhino
label in 1975, resigned March 7 (Bill-
board Bulletin, March 8). Foos s in talks
with Warner Music Group (WMG),
which bought Rhino in 1988, about a
potential venture—possibly a new label
hewould operate with former WMG and
Rhinobusiness affairs exec Bob Emmer.

o The Librarian of Congress has until
May 21 tosign off on the royalty rates the
Copyright Arbitration Royalty Panel
(CARP) suggested last month for stream-
ing digital performances of sound record-
ings. Webcasters, broadcasters beaming
digital simulcasts, and the Recording
Industry Assn. of America (RIAA) filed
petitions with the librarian March 6 com-
plaining that the rates needed adjusting,
A coalition of Webcasters and broadcast-
erssaid the rates were too high andwould
the rates were too low and should reflect
higher rates struck in deals prior to the
CARP hearing, Reply petitions will be filed
Wednesday (20)

* Many of the artists involved ina 10-
year-old lawsuit concerning misman-
aged AFTRA Funds health and pen-
sion benefits have hired a new lawyer
to convince the judge in U.S. District
Court in Atlanta March 15 that a set-
tlement worked out by their previous
counsel is illegal and a violation of eth-
ical obligations, They contend the set-
tlement was not unanimously ap-
proved and would amount to a vast
underpayment. Fifteen R&B and rock
artists filed the original civil suit after
Motown star Mary Wells fought and
died of cancer without health benefits
(Billboard, Dec. 16, 1995).

* | oud Records will cease as a stand-
alone label this week. Sources say
more than half the staff is being let go,
as Colurnbia assumes sales, market-
ing, and promotion. Loud will retain
A&R staff and some senior managers.

I

BMG

L

a lot of reorganization, and that was a
structure that helped facilitate” it,
BMG COO Michael Smellie says of the
North America structure that chair-
man/CEO Rolf Schmidt-Holtz insti-
tuted in January 2001. BMG went on
to lay off 600 employees last fall.
“Looking forward, we see our chal-
lenges not so much as back-office
reorganization but more as focusing
and growing our creative structures.”
Rovner had been RCA president
since February 2001. Earlier, he had
served as the label’s executive VP/GM
since 1995. Prior to that, he was
Arista senior VP for marketing, artist
development, publicity, and video.
BMG'’s new structure, which takes
effect immediately, is similar to one
that was in place under former pres-
ident/CEO Strauss Zelnick.
Jamieson, whose title had been
president/CEO of BMG North Ameri-

ca, becomes chairman of RCA Music
Group, which includes RCA, RCA
Label Group Nashville, and RCA Victor
Group. He will also be responsible for
creating new labels. Richard Sanders
continues as RCA executive VP/GM.

Jamieson and Arista president/CEO
Antonio “L.A.” Reidl—who had been
reporting to Jamieson—now report to
Schmidt-Holtz. BMG Distribution
president/CEO Pete Jones, who had
reported to Jamieson, now reports to
Smellie. J Records head Clive Davis
continues to report to Schmidt-Holtz
“insofar as he reports to anyone,”
Smellie says. No staff cuts are planned.

Meanwhile, Schmidt-Holtz told Ger-
man business daily Handelsblatt that
he expects BMG to produce earnings
before interest, taxes, depreciation, and
amortization this year of about 137
million euros ($120 million), vs. a loss
last year of 293 million euros ($255.6
million). Schmidt-Holtz also indicated
BMG will be more acquisitive.

Smellie says restructuring has
helped, but “the other part of it is
obviously the fact that J Records start-
ed to produce some hits and Arista
has started [as well].”

Brooks & Dunn, Keith
Top ACM Nominations

BY PHYLLIS STARK
NASHVILLE—Toby Keith and
Brooks & Dunn are the top nomi-
nees in the 37th annual Academy of
Country Music (ACM) Awards,
announced March 14 in Universal
City, Calif.

Both Keith and Brooks & Dunn are
nominated in the entertainer of the
year category, and both scored nods
in the best album, best song, best sin-
gle, and best video categories. Keith
is also up for male vo-

Diamond Rio, Dixie Chicks, Lone-
star, Nickel Creek, and Trick Pony.
In the album of the year category,
the nominees are Tritt’s Down the
Road | Go, Keith’s Pull My Chain,
McGraw's Set This Circus Down,
Brooks & Dunn’s Steers & Stripes,
and O Brother, Where Art Thou?
Single of the year nominees are
Brooks & Dunn’s “Ain’t Nothing 'Bout
You,” Keith's “I Wanna Talk About
Me,” Tritt’s “It’s a Great Day to Be
Alive,” Diamond Rio’s

calist of the year, and
Brooks & Dunn for top
vocal duo.

Alan Jackson, Tim
McGraw, and Travis
Tritt earned four nom-
inations each, includ- L

ACARENY

| “One More Day,” and

Jackson’s “Where Were

You (When the World
Stopped Turning).”

The ACM Awards

will be broadcast live

I from Los Angeles May

ing top male vocalist.
This year’s three-time nominees are
Diamond Rio and Tammy Cochran.

Earning two nominations apiece
are Garth Brooks, George Jones, Nick-
el Creek, Trick Pony, and the O Broth-
er, Where Art Thou? soundtrack.

In addition to Keith and Brooks
& Dunn, nominees in the enter-
tainer of the year category are
Garth Brooks, Alan Jackson, and
Tim McGraw.

Top female vocalist nominees are
Sara Evans, Faith Hill, Martina
McBride, Lee Ann Womack, and
Trisha Yearwood.

Top male vocalist nominees are
Kenny Chesney, Jackson, Keith,
McGraw, and Tritt.

Top vocal group nominees are

22 on CBS-TV in the

U.S. Nominees and winners are
voted on by Academy members.

During the broadcast, the Pio-
neer Award will be given to a sur-
prise recipient who has been
deemed a pioneer in the field of
country music. That award is deter-
mined by the ACM board of direc-
tors. In addition, the ACM has
teamed with Home Depot to pres-
ent the first Home Depot Humani-
tarian Award during the broadcast.
It is the first fan-voted category in
the history of the ACM Awards.
Fans will be able to vote online at
the Home Depot Web site begin-
ning in April.

A complete list of nominees is
available at billboard.com.

.

Human Touch. Spearhead frontman Michael Franti performed live Feb. 15 dur-
ing KCRW Los Angeles’ morning show, Morning Becomes Eclectic. Later that
day. Franti—whose band’s set Stay Human is out on Six Degrees Records—
played his first Sno Core Icicle Ball tour date at L.A.’s Wiltern Theater. The
trek continues through the end of this ionth. Pictured, from left, are Franti
and KCRW MD/Morning Becomes Eclectic host Nic Harcourt.

_

Market Watch

A Weekly National Music Sales Report
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On Grammy night,
you broke the envelope.

Alicia Keys ¢ Tool « Train « Usher
D.J. Sheats « Enya ¢ Carlos Vives

And thanks to Baz Luhrmann for rediscovering
a song called, "Lady Marmalade."

Congratulations to all our winners.
From your music publisher.

EMI MUSIC PUBLISHING

The world’s leading music publisher

© EMI Music Publishing, A member of THZ EMIGroup

Visit our new website: www.emimusicpub.com




Billboard and Billboard Bulletin
won top honors in their respective cat-
egories at the National Assn. of Record-
ing Merchandisers’ (NARM) Merchan-
diser and Supplier of the Year Awards
March 12, presented at the close of the
trade group’s 44th annual convention
in San Francisco. Both publications
were honored in the category of relat-
ed products and services—Billboard
in the medium division and Billboard
Bulletin in the small division.

This is the first time that both pub-
lications have been honored by NARM
in the same year. Billboard won in its
category for four of the past five years;
for Billboard Bulletin, it is the second
consecutive victory. The awards are
based on votes by the NARM mem-
bership, which includes retailers, dis-
tributors, labels, and service suppliers.

Billboard editor in chief Timothy
White says, “We are deeply honored and
humbled to have both Billboard and Bill-

NARM Honors Billboard

board Bulletin win such prestigious
recognition in the same year. These
awards remind us of our enormous
responsibilities in covering our industry,
and reinforce our resolve to show prop-
er respect for this level of trust and belief
with even better work in the future.”

Case Logic won honors in the large
division of related products and servic-
es. Winners in retail categories includ-
ed Borders Books & Music (large),
Austin’s Waterloo Records & Video
(medium), and Denver’s Twist & Shout
(small). Wholesaler honors went to
Handleman (large), Music Network
(medium), and Electric Fetus (small).
Distributor winners were Universal
Music & Video Distribution (large),
Ryko Distribution Partners (medium),
and Big Daddy Music Distribution
(small). Entertainment software sup-
plier honors went to Rhino Entertain-
ment (large), J Records (medium), and
Six Degrees Records (small).

RECORD COMPANIES: Eamon Sher-
lock is promoted to senior VP of
international for MCA Records in
Santa Monica, Calif. He was direc-
tor of international.

Tye-V Turman is named VP of
A&R for Arista Records in New York.
She was VP of A&R in the urban
music department for RCA Records.

Gregory C. Gibson is named
counsel for Sony Music Entertain-
ment in New York. He was direc-
tor of legal and business affairs for
BMG Entertainment.

Robert Perkins is named senior
director of management develop-
ment for BMG Entertainment in
New York. He was corporate direc-
tor of management development
and human resources for AOL
Time Warner.

Andy Nelson is named national
director of sales and field market-
ing for Lost Highway Records in
Nashville. He was senior director
of artist development for Universal
Music & Video Distribution.

Joy Gilbert Monfried is named
director of Sony Music Direct in
New York. She was marketing di-
rector for Clear Channel's Star
101.3FM San Francisco.

Shawn Moseley is named direc-
tor of regional promotion and mar-

FRIEDMAN

keting for the Southeast for Artemis
Records in Atlanta. He was Atlanta
regional manager of promotion for
the Island Def Jam Music Group.

Essential Records promotes Bren-
da Allanson to tour-promotion man-
ager, Michelle Pearson to director of
production, David Perry to multi-
media coordinator, and Brandy
Bogle to marketing coordinator in
Nashville. They were, respectively,
promotions coordinator, production
manager, marketing assistant, and
assistant to Essential Records presi-
dent Robert Beeson.

PUBLISHERS: Michael J. Sammis
is promoted to executive VP/CFO
of Universal Music Publishing in
Los Angeles. He was CFO.

ASCAP promotes Ava Turner to
VP of marketplace research and
analysis in New York. ASCAP also
names Seth Saltzman VP of mem-
ber management in New York. They
were, respectively, VP of member
management and COO of Interna-
tional Music Joint Venture.

RELATED FIELDS: Adam Friedman
is promoted to executive VP of
House of Blues Concerts in Holly-
wood. He was senior VP of new
business development.

UEEHUNE

IAAM Focuses On Public Safety

Security Issues Dominate Arena Managers’ Meeting

BY LINDA DECKARD

SAN DIEGO—Six months after the
Sept. 11, 2001, terrorist attacks, arena
managers are aggressively analyzing
and communicating what they are
doing to provide a safe and secure envi-
ronment at public events.

As more than 300 facility managers
and industry suppliers met here March
9-12 for a regional districts confab of
the International Assn. of Assembly
Managers (IAAM), its major topics
included disaster preparedness and
public safety. The JAAM’s Safety and
Security Task Force, formed last Octo-
ber, will roll out its initial best-practices
report for stadiums and arenas in a
month, according to Cory Meredith,
president/CEQ of Staffpro and a
member of the task force. He noted
that two-day workshops and seminars
for facility staffs will be part of the rec-
ommended action.

Meredith reported that JAAM lobby-
ist Turner Madden is working with the
Homeland Defense Department in
Washington, D.C., to coordinate alert
systems. [AAM president Lionel Dubay,
manager of O’Connell Center in
Gainesville, Fla., said this is “the first
time I have seen such an aggressive
approach to get our message out,”
referring to the IAAM’s public-relations
campaign to address the issue of safe-
ty and security at such public gather-
ings as concerts and sports events.

One breakout session dealt with
facial-recognition security systems. The
E Center in West Valley City, Utah, had

Wainwright,

BY CHRIS MORRIS

SAN FRANCISCO—Five labels
drew two nods apiece to lead the
2002 Assn. for Independent Music
(AFIM) Indie Awards winners.

Host Loudon Wainwright 11—
who was himself cited in the
contemporary folk category for
his Red House album Last Man
on Earth—announced the recip-
ients during a March 11 recep-
tion at the trade group's conven-
tion at the Marriott here. The
awards are determined by ballots
from AFIM members.

Sugar Hill scored with Rodney
Crowell’s The Houston Kid (Amer-
icana) and Dolly Parton’s Little
Sparrow {bluegrass). Palm Pic-
tures won for Baaba Maal’s Miss-
ing You (Mi Yeewnii) (contempo-
rary world) and the boxed set
American Roots Music (histori-
cal). Rounder Select earned nods
for All Wound Up! by Cathy Fink
and Marcy Marxer with Brave
Combo (children’s music and sto-
rytelling) and the late John Hart-
ford's Hamilton Ironworks (tradi-
tional folk). Evidence Music
collected awards for Kid Ramos’

The E Center in West
Valley City, Utah, will
start using a facial-
recognition security
system to identify
event attendees who
could be anyone
from terrorists
to missing kids.

a $300,000 facial-recognition system
installed that was made possible
through grants. E Center manager
Kevin Bruder said it was installed Feb.
5 but was not used during the Olym-
pics because the installing company
was not an Olympics sponsor; he plans
to begin using it “within the next
month” at special events. He has Blink-
182, Kid Rock, and the World Wrestling
Federation booked in April, and those
will be the likely system-test events.

The goal is to identify the faces of
attendees who could be anyone from
terrorists to missing kids and notify
the appropriate authorities if there is
a match. Bruder does not anticipate
any negative public or promoter reac-
tion, because his aim is to “provide a
secure environment.”

Another safety issue that grabbed the

attention of arena managers here was
rigging at concerts. Panelists in a ses-
sion titled “As the Show Goes up, Why
Doesn't the Roof Come Down?” sought
to initiate a dialog among riggers, engi-
neers, and building operators that
might eventually lead to a certification
program for riggers. This is not a new
issue, but during each touring season,
a show comes along with an excep-
tionally heavy load (defined as one that
is more than 100,000 pounds). Cur-
rently, 'N Sync is touring with 113,000
pounds of production to hang.

Panelist Rocky Paulson—president
of Stagerigging—noted that in the
"70s, production loads were 20,000
pounds. The weight has grown at an
alarming rate, and those shows are
being set up in some of the same are-
nas. “When it was 30,000 pounds,
there was room for error,” he said.
Today, it’s becoming an exact science,
and too often, accurate engineering
specs are not available. Wear and tear
is another factor for old arenas, and
even new arenas don't have a standard
way of presenting specs.

Bob Jordan of American Airlines
Center in Dallas, who organized the
arena managers session here, said it is
time to intensify dialog between the
production side of touring and the
operations side of arena management
to set standards and protect the public.

Paulson observed, “The potential
mistake is way more catastrophic
today than it was years ago, when |
started doing this.”

Parton Take Indie Awards

Greasy Kid Stuff (electric blues)
and Phil Upchurch’s Tell the Truth
(contemporary jazz). Red House
was honored for the Wainwright
release and Lucy Kaplansky’s
Every Single Day (pop).

Other winners included:

Acoustic blues: Maria Mul-
daur, Richland Woman Blues
(Stony Plain).

AsSOCIATION ros @

Txoepenoent MUSIE

Acoustic instrumental: Pi-
erre Bensusan, Infuite (Favored
Nations).

Contemporary Christian: Brian
Free & Assurance, Lovin’ This Livin’
for the Lord (Daywind).

Country: Shaver, The Earth Rolls
On (New West).

Dance album: DJ Krush, Zen
(Red Ink).

Ensemble classical: Barbara
Westphal/Jeffrey Swann, Viola Son-
atas (Bridge).

Extreme rock: Shirt, Homicide
(Latticesphere).

Gospel: the Campbell Brothers,
Sacred Steel on Tour (Arhoolie).

Hip-hop: Michael Franti & Spear-
head, Stay Human (Six Degrees).

Jazz & cabaret vocals: Rene
Marie, Vertigo (MaxJazz).

Mainstream jazz: the Chick
Corea New Trio, Past, Presents &
Futures (Stretch).

Orchestral classical: Eiji Oue/
Minnesota Orchestra, Respighi:
Belkis, Queen of Sheba (Reference).

R&B: Phil Perry, Magic (Peak).

Rap album: Aceylone, Accepted
Electric {(Ground Control).

Reggae: Sugar Minott, Rare
Gems (Easy Star).

Rock: Fugazi, Argument (Dischord).

Rock alternative: Steve Wynn,
Here Come the Miracles (Innerstate).

Seasonal music: the December
People, Sounds Like Christmas
(Magna Carta).

Soundtrack/cast recordings:
Original motion picture sound-
track, That Darn Punk (Kung Fu).

Traditional world music: Lalezar,
Music of the Sultans, Sufis and
Seraglio (Traditional Crossroads).
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METAL BLADE 20TH ANNIV.

Bilboard pays tribute to Metal Blade Records on
their 2Cth year in the music business. We look back
at the label's humble beginnings, the artists and
executives who have confributed to its growth,
and the success of Metal Blade over the past

two decades. Don't miss out!
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Our semi-annual Music & Money Spotlights
deliver up-to-the-minute news on the financial

aspects of the music industry. In this issue, we issue date: april 20
report on the latest in music royalty securitiza- ad close: march 26
tion, financing and insuring tours, and the prof- Michelle Wright 323.525.2302 » mwright@billboard.com

itability of niche labels. Make sure you're a part
of this mustread issuel
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issue date: april 20
ad close: march 26 Our first Buropean Quartery Spotlight kicks off with a

look at France & Barcelona. We report on France's
role in the global music industry, Barcelona's emer-
gence as a key music market, and provide an at-a-
glance statisticat guide to these markets. Reserve
your ad in this exciting new spotlight today!
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Johnstone’s ‘Coming Of Age’

Famed Songwriter Makes Personal Statement On BoJak Label

BY DEBORAH EVANS PRICE
NASHVILLE—Songs rarely sound so potent as
when they are delivered by the songwriter who
penned them. After years of having her songs cut
by the likes of Trisha Yearwood, Stevie Nicks,
Johnny Cash, Jennifer Warnes, and Bette Midler,
Jude Johnstone breathes life into her own com-
positions with her debut disc, Coming of Age.

The BoJak Records collection showcases
Johnstone’s intimate vocal style and finely craft-
ed compositions. On the
11-song set, she repris-
es some of her best-
known cuts, including
“Cry Wolf,” previously
recorded by Nicks; “Un-
chained,” the title of
Cash’s Grammy Award-
winning 1997 album;
and “The Nightingale”
and “Hearts in Armor,”
which are among her
Yearwood cuts. The al-
bum also features spe-
cial guest appearances
by Warnes, Yearwood,
Jackson Browne, and
Bonnie Raitt, who re-
cently cut Johnstone’s
“Wounded Heart.”

Coming of Age was
executive-produced by
Garth Fundis. He be-
came familiar with the
California-based songwriter’s work as a result
of the Johnstone songs he produced for Year-
wood, including the hit single “The Woman
Before Me.” Johnstone recorded the album in
several locations, including Fundis’ Sound Empo-
rium in Nashville; Browne’s studio in Santa Mon-
ica, Calif.; and her farmhouse in Cambria, Calif.,
where she worked with her husband, Charles
Duncan. “It’s great to get a big break when you
are 20,” she says, “but I'm really grateful that I
never did get to do it until now. It’s nice to have
a large body of work to choose from when you
are going to do a record for the first time.”

A native of coastal Maine, Johnstone struck out
for Los Angeles in her late teens, where she met
Bruce Springsteen’s saxophonist, Clarence

JOHNSTONE

Clemons. “That was a strange beginning,” she
recalls. “He just sort of picked me out of nowhere.
I met him on an airplane. I sent him a tape when
I was about 19, and he sent me back a telegram
and said, ‘Call immediately.” I was thrilled.”
Johnstone recorded some demos, played gigs
on the West Coast, and began getting songs cut,
but gradually backed away from the spotlight.
“I started getting cuts with other artists and was
making a decent living just doing that,” she
says. “I got married and
had kids. I really enjoy
that life, but the bug
never really goes away. ”
She credits longtime
manager Bob Burton
with helping wake that
beast. When Johnstone
had been signed to Bug
Music for a few years,
Burton launched Sajak
Music with partner Pat
Sajak and entered a co-
publishing agreement
with Johnstone, a BMI-
affiliated writer. “That
was five years ago now,”
she says, “and we've had
some good success.”
Buoyed by the pub-
lishing company’s suc-
cess, Burton created Bo-
Jak Records specifically
to work Johnstone’s
debut album. Coming of Age finds her unafraid
to dive into deep emotional waters. “Cry Wolf”
is the first single. It is already garnering support at
such stations as triple-A KOTR San Luis Obispo,
Calif., and Americana WYYB (the Phoenix)
Nashville. “I enjoy the heart and soul of her singing
voice and these wonderful songs she’s written,”
says Rik James, Americana music director at non-
commercial KGLT Bozeman, Mont. “It’s a terrific
album.” Burton is currently servicing retail and
marketing the CD via Bojakrecords.com. and
retained Philade!phia-based radio promoter Biff
Kennedy to work the record.
“I just wanted something that doesn’t
sound like it’s riding a trend,” Johnstone
says. “It’s just true to the writing.”

ARTISIS &MUSIG

Big Records’ Big Head Todd

BY WES ORSHOSKI

NEW YORK—When the head of your record label
gives you an ultimatum to either co-write with
Los Angeles’ current crop of hitmakers or see
your career come to a screeching halt, artistic
and economic freedoms don’t exactly seem too
near on the horizon. But in a unique twist of fate,
Big Head Todd & the Monsters now have both,
roughly two years after facing such an ultimatum
from ex-Giant Records boss Larry Jacobson.

After the band's lone songwriter, singer/guitarist
Todd Park Mohr, rejected Jacobson’s order—hand-
ed down after sales of the two sets that followed Sis-
ter Sweetly, the group’s platinum 1993 album, failed
to meet Giant’s expectations—the trio was virtual-
ly out of public
view (except fora
handful of shows)
for two years.

“They were
like, ‘We're not
gonna pay for
your record, and
we’re not gonna
put it out,” basi-
cally. They just
sat on us,” says
Mohr (whose
act issues Riv-
lera, its first stu-
dio album in five years, March 26).

After the creative stalemate, the band
learned that if it wanted to leave Giant, it was
going to cost the group a heap of cash. And
things were further complicated when the
Monsters learned that Giant founder Irving
Azoff was trying to sell the label.

Instructed to sit tight, the band eventually
saw the label become absorbed by its parent
company, Warner Bros., before being closed in
April 2001. And in the end, the band was freed
of its Giant contract with no strings attached—
clearing it to release Riviera on its own Big
Records label, through which the Colorado act
issued its first two sets, 1989’s Another May-
berry and 1991’s Midnight Radio.

Though he continued to write during Giant’s
gradual demise—some of the songs that appear
on Riviera were written during the act’s waiting
period and shortly before the album was fin-

BIG HEADTODD & THE MONSTERS

 Basks In New Life On ‘Riviera’

ished—Mobhr says he found it hard to keep the
band’s career going without any new songs out.
But he says that, strangely, that has emerged as
a positive of sorts. “In a way, it’s kind of exciting
[to return after all this time off], because when
you're a new band and starting out, there’s just
a lot of wonderful energy—you've been work-
ing so long being in a band, and it’s just start-
ing to break—and then it seems like, after a
while, you lose that energy. And we're kind of in
a situation where we’re starting over again. It’s
alot easier for me to feel like I have something
to offer than when there’s a ton of hype for stuff
that we’ve been doing for years.”

Mark Keefe, PD at noncommercial WNCW—
which serves the
Charlotte, N.C.,
area—says the
band will most
likely have a dif-
ficult time re-
turning after five
years: “Five years
is a long time
to be gone—just
ask Joan Os-
borne. While
people like us

at radio stations
might think it’s
awful—what’s happened to them—the people
who are just listening, they could care less. For
them, it’s like, ‘Where ya been? ”

For help in financing the record, Mohr, bassist
Rob Squires, and drummer Brian Nevin—who
are managed by Denver-based Mark Bliesener
and booked by Chip Hooper at Monterey Penin-
sula Artists—turned to fan and pro hockey
player Shjon Podein. “So, now, if our record
doesn’t do well, we won’t be held up for years
and years on a label: We’ll just get our thumbs
broken,” Mohr says with a laugh.

Ironically, Riviera is being manufactured and
distributed by Warner. Mohr says that the group
(whose songs are published by BMI) is already
starting to reap the rewards of its new-found
label freedom: “We’ve already seen more money
from our pre-orders for this record than I can
remember ever receiving for having sold 2 mil-
lion records under Giant.”
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An R&B Newcomer From Canada?

Remy Shand Comes Straight Outta Winnipeg Via Motown’s ‘The Way | Feel’

BY RASHAUN HALL

NEW YORK—Canada is known for
many things, but R&B music isn’t
one of them. To that end, when lis-
teners hear Remy Shand—one of
Winnipeg's native sons—they might
be taken aback. He brings his soul-
ful sound to the U.S. on The Way 1
Feel (March 19, Motown).

Shand’s parents introduced the
singer/songwriter to soul music at
an early age. His father, a construc-
tion worker, salvaged a crate of clas-
sic albums from a club his crew was
remodeling. Through the find,
Shand became a fan of acts like Mar-
vin Gaye, the Isley Brothers, Steely
Dan, and Stevie Wonder, among oth-
ers. This early “education”
- sparked the artist’s love for
music.

After briefly dabbling in
jazz, Shand began penning
the songs featured on The
Way I Feel at the age of 19.
Although he had the mate-
rial, Shand wasn’t sure that
anyone would ever hear it
because of his location.

“I wanted to be a pro-
ducer first, but coming
from Winnipeg I couldn’t
find anyone to sing my
songs who was into soul
music,” says Shand, whose
songs are published by
Mortay Music, SOCAN. “So
I put my best foot forward,
grabbed my Earth, Wind &
Fire record and said,
‘That’s my range.’ I could do the
falsetto like Philip Bailey. So I began
studying the vocal stuff just like I
studied the bass guitar and every-
thing else.”

It was Universal Music Canada
president/CEO Randy Lennox who
discovered Shand through the
singer’s manager, Steve Warden of
Toronto-based Panic Media & Com-
munications, who was a good friend
of the executive.

“Steve played me a demo of [lead
single] ‘Take a Message’ and several
other early compositions, and my
mind was blown on the spot,” Len-
nox says. “At that moment I knew I
wanted to sign this artist, and we did
so in short order. It was a competi-
tive situation. Eventually, we went to
Winnipeg and his condition to sign-
ing was that he be allowed to work
on his own from Winnipeg without
a massive amount of intervention.”

Shand says of his need to record
the album by himself, “I'll always be
grounded, because I was right there
through the making of it; there were
no politics during the making of it.”

He wrote and produced all 11
tracks on The Way I Feel. As a result,
the tempo on the album is pretty
consistent. “It doesn’t get into dance-
floor territory, which is funny be-
cause, growing up, I would always
skip the slow songs because I want-

ed to hear the fast tracks,” he says.
“My mom was laughing at me, be-
cause when I finished the record, she
said, ‘For a guy who loves party jams,
you've got a slow record.””

According to Shand, choosing
“Take a Message” as the album’s lead
single was a no-brainer. “That was
almost a unanimous decision. Even
a couple of focus groups that listened
to the album picked [that song].
Everyone walked away with that
hook.”

Other album highlights include
“The Mind’s Eye,” which Shand
describes as “kind of a half and half.
It has vocals on the first half, and it
is instrumental on the second half—

Massenburg says of the tour.

Johnson says, “I thought, ‘What
better way to jump-start everything
than to take advantage of what is
normally a sluggish period in the
fourth quarter than with a campaign
[like this]. Rather than do industry
showcases, we decided to invite radio
to give away passes and put these
acts out there in front of the con-
sumers in 15 to 18 cities.”

For Shand, Motown Lounge was a
dream come true. “It’s so great as a
new artist to go out with the Motown
brand,” he says.

Johnson adds, “What better way to
introduce Remy as a legitimate R&B
artist than to put him into some of
the tougher markets and

where it goes into a guitar jam. It’s
a cross between Al Jarreau and Steely
Dan.”

Shand describes “The Colour of
Day,” another strong moment on the
set, as his “experimenting with the
Stax sound and really studying Willie
Mitchell.”

Though signed to Universal Cana-
da (which is issuing the album there
March 19), The Way I Feel found its
way to Motown after Lennox sent
Motown president/CEO Kedar Mas-
senburg a copy of the album.

“As soon as I finished listening to
it I called him,” says Massenburg. “I
asked Randy who was handling the
album in the U.S. and he said no one.
I told him I'd love to have it and we
began negotiating. Randy said,
‘There’s only one thing—he’s white.’
I said, ‘Even better. Let’s go!’

“Soul music is universal,” Mas-
senburg adds. “The Beatles used to
listen to Motown catalog before you
had the British invasion. Soul music
has always been the head of pop cul-
ture.”

BREAKING INTHE U.S.

Shand was first introduced to the
U.S. market via the Motown Lounge
tour. “It was something that [Mo-
town senior VP of promotions and
marketing) Michael Johnson wanted
to do when he came over here,”

present him. That was
instrumental in getting
the second phase of buzz
on Remy.”

According to Johnson,
the first phase focused on
a lifestyle campaign that
centered on the sampler
and the album.

Following the lifestyle
campaign and the Motown
Lounge tour, Motown then
went to video markets with
the clip for “Take a Mes-
sage.” “VHI embraced it
and made Remy their dar-
ling. And MTV2 soon fol-
lowed suit,” Johnson says
of the Kedar Massenburg-
directed clip. “The video
has been the third ingredi-
ent in this cake and helped propel
the momentum of this project.”

“Take a Message” went to radio in
Canada in early February and closed
the panel in its first week at both top
40 and AC. According to Lennox, it
usually takes several weeks to get a
No. 1 position, but both of those
radio panels were closed in a week.
“MuchMusic has not only added
‘Take a Message,’ but they charted it,
which is huge,” Lennox says.

Although Canadian radio and
video outlets have been quick to
embrace Shand, U.S. radio has not
been as accepting.

“We thought that crossover and
top 40 would be on board, but they
haven’t [been] yet,” Johnson says.
“Adult R&B has championed this
project. We recently took a huge
jump in rotation. In the major mar-
kets, we’re getting the adult sta-
tions—if not the mainstream sta-
tions—to embrace Remy.”

Despite radio’s reluctance, there is
interest growing at retail, partly as a
result of the success of the video.

“From the moment the video
started airing, people started re-
questing the album,” says Violet
Brown, director of urban music for
Torrance, Calif.-based Wherehouse
Entertainment. “I think Kedar has
another strong artist on his hands.
Remy is going to pop.”

Beat

LARGER THAN LIFE: Despite near-
constant rumors of a pending
breakup, Backstreet Boys are head-
ed back into the studio to record
their Jive follow-up to Black & Blue.

“We’ll probably record for the next
three or four months and put out the
album at the end of the third quar-
ter,” the group’s Howie Dorough says.
“We’re in the early stages. I've been
out [in Los Angeles] this last month
doing a lot of writing, as have Kevin
[Richardson] and A.J. [McLean].
We'll get together and probably work

BACKSTREET BOYS

with Jermaine Dupri, we're going to
do some writing with Glen Ballard as
well and just experiment. We're going
to go out there and be a little more
organic and, I don’t know, re-create
ourselves, hopefully.

The band is also interviewing
prospective new managers after its
recent split with the Firm. However,
its connections with the company
remain strong: The Firm manages the
solo career of the band’s Nick Carter,
who's working on his own record, as
well as continuing to represent Dor-
ough and Richardson in their acting
efforts. Additionally, the band and the
Firm have their jointly owned label
that is distributed through Interscope.
(Incidentally, label signee Krystal is
working on a new project.)

“We’re seeking interviews with
different management companies to
see it there’s a possibility of another
home to go to,” Dorough says, “but
the Firm has done a lot of great
work for us, and it’s not ruled out
that we won’t be staying there.”

Dorough is also producing an
album by his sister, Pollyanna.

WILL THEY PLAY AFRICA? In June, Toto
will embark on a 25th-anniversary
worldwide tour starting in Europe. The
outing will be accompanied by a new
album, according to guitarist Steve
Lukather. After being signed to Sony
for 24 years, Lukather says this CD will

by Melinda Newman

be different: “We're going to license the
album, but own it all ourselves.”

He says the album came together
very easily. “We're just doing it for
fun. We started playing together
again and we said, ‘Let’s record.” So
we put together 11 tunes in a
month, and we had a ball doing it.”

BUSY, BUSY BOY: As if recording for
Capitol Records, hosting both KTWV
(the Wave) Los Angeles’ morning show
and a weekly syndicated radio program
aren’t enough, saxophonist Dave Koz
is now starting a record company with
partners Frank Cody and Hyman Katz.

“We're launching the label with a
project called Golden Slumbers:
Fathers’ Lullabies,” Koz says. “It fea-
tures Rick Braun, Peter White, David
Benoit, and Norman Brown.” Koz and
his brother, Jeff, are also on the
album. “My brother and I came up
with the concept [because] my broth-
er’s wife wanted to have music that the
father could put the baby to sleep to.”

The album is slated for release
around Father’s Day (June 16). Koz
expects to finalize a distribution deal
shortly. He is also starting to write
material for his next album, but will
undertake the second annual Dave
Koz & Friends: A Smooth Summer
Night tour before the record’s
release. Joining Koz for this year’s
outing, booked by APA, are James
Ingram and last year’s vets, Brown
and Brian Culbertson.

STUFF: Diana Krall, whose latest
album, The Look of Love, has just been
certified platinum, is working on a
Christmas album for release this fall
on Verve Records . . . Ross Robinson
has taken his I AM imprint over to
ArtistDirect Records. The first release
from the new deal will be a fall set from
hardcore act the Blood Brothers (Bill-
board Bulletin, March 12) . .. Sports-
wear company Vans has launched Vans
Records, a new label that will be head-
ed by Pennywise’s Jim Lindberg. The
label, which will release its first two
projects later this spring, will put out
compilations, as well as complete
albums from artists signed directly to
Vans Records. The label is an out-
growth of the company’s Vans Warped
Tour. Initially, the albums will be dis-
tributed through Vans’ 158 stores,
skate and surf shops, online, and at
Vans-sponsored events . . . After seven
years, Barbara Shelley is closing her
Los Angeles-based public relations
office March 27. Staffers Liese Rugo
and Jennifer Sloan, both of whom are
looking for other opportunities, can be
reached at 323-653-1588, the Shelley
office number, which will remain
active for six months.
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Hut’s Gomez Takes Break, Returns Rejuvenated

BY PAUL SEXTON

LONDON—It may be true that the
band that plays together stays to-
gether, but taking a break from each
other can work, too. Just ask the
members of U.K. modern rock act
Gomez, who return March 26 with
their third Hut/Virgin set, In Our
Gun, feeling refreshed after their first
substantial break since emerging in
Britain in 1998.

The break was not only deserved
by the five-piece outfit—which had
worked relentlessly since signing its
label deal in the summer of 1997—
but it was also essential. After three
years of intensive work and winning
the Mercury Music Prize in 1998—
the critics award that pushed the
band’s debut album, Bring It On—
the pressure and workload were non-
stop.

Band member Tom Gray says, “We
maybe had a week off here and there,
but really, if we weren’t on tour we
were in the studio.”

His colleague, Olly Peacock, in-
terjects, “It would have been serious-
ly detrimental to have carried on like
that.”

Gray adds, “I think you can hear
on the new record that we just went
away and came back fresh.”

In Our Gun, which streets March
18 in the U.K., again features Go-

mez’s distinctive, eclectic, and some-
times idiosyncratic style—which
makes the group an automatic
favorite with key media supporters.
Andrew Phillips, programme con-
troller at London modern-rock sta-
tion Xfm, added the set’s first single,
“Shot Shot,” in late January. He says

that by early March, the track had
amassed 196 plays. “Gomez stand for
creativity, and that’s a good thing for
music. The new album is a brilliant,
honest piece of work.”

Regarding In Our Gun, Gray says,
that “when we did Liguid Skin [the
band’s 1999 sophomore set], it was
kind of done on-the-run. Although
we were happy with it, we went a bit
too far down the road. We wanted [/n
Our Gun] to be a lot more direct,
with a lot more energy.”

Gomez has built its following with-

out a top 10 U.K. single. Its best chart
showing to date is No. 18 with
“Rhythm & Blues Alibi,” from Liquid
Skin. But “Shot Shot,” commercial-
ly released March 4 as the lead track
from the new album in Britain, is
poised to become the act’s latest top
30 entry.

The group’s first live show in two
years—March 12 at London’s Scala—
is expected to sell out. The gig is part
of British rock weekly New Musical
Express’ 50th birthday celebration.
Gomez begins a 20-date tour of the
U.K. and Ireland April 5. The jaunt
runs throughout the month.

Ahead of that, Gomez has been
promoting /n Our Gun around the
U.K. A visit to the States is forth-
coming.

While a full-on U.S. breakthrough
has yet to happen, SoundScan data
show a burgeoning audience for
Gomez, with sales of 57,000 for Bring
It On and 73,000 for Ligquid Skin.
Abandoned Shopping Trolley Hotline,
a collection of B-sides and rarities
issued in 2000, sold 25,000 in the U.S.

Gomez is booked in the U.S. by
Marty Diamond at Little Big Man and
in the U.K. and Europe by Steve
Strange at Helter Skelter; the band is
managed by Steve Fellows, and its
songs are published by Warner-Chap-
pell, ASCAP.
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He Might Sing About Them, But AT0’s Kweller Is Hardly A Slacker

BY ANDREW KATCHEN
BOSTON—*“It’s a slacker’s lifestyle
that we do so well,” folk-popster Ben
Kweller muses on “Commerce, TX,”
a song from his new album and solo
debut, Sha Sha (ATO, March 26).
Yet it’s hard to believe that Kwel-
ler is writing from his own vantage
point when offering lyrics on unmo-
tivated youth. After wrapping up

recording sessions for Sha Sha,
Kweller enjoyed little-to-no down-
time. Rather, he busied himself with
laboring over the album’s artwork
and gathering together his band for
a string of preparatory rehearsals.
And on March 1, after a quick jaunt
to London to play a show, the fresh-
faced 20-year-old set out on the road
for more than a month, accepting
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the opening slot for Florida’s forlorn
acoustic sweetheart, Dashboard
Confessional.

While discussing all the hard
work and late nights he’s put into
finishing this release and getting
ready for his tour, Kweller—a native
Texan and unashamed fan of Garth
Brooks, scuba diving, and baseball
cards—sounds like a young papa
beaming over a newborn.

“I've been completely involved
with a lot of the visual aspects [of the
album],” he says. “I've been up at
RCA almost every day for the past
three weeks. Tomorrow, my friend
Luke and I are going to do a big Web
site overhaul, and then the band
starts rehearsals on Monday.” Con-
sidering all that’s been accomplished
during the past year and throughout
his young life, it seems as though
Kweller is intimate with anything
but a sedentary, unproductive exis-
tence.

Sha Sha, which was produced by
Steven Harris and recorded in 2001
during the months of August and
November, is an 11-song collection
of tunes that Kweller began writing
soon after he and his girlfriend, Liz,
relocated to Brooklyn, N.Y., after a
stint in Connecticut.

Mining territory that relies on the
fuzzy, garage-pop sentimentality of
early Weezer, the piano-driven
earnestness of Ben Folds, and the
cut-and-paste folk idiosyncrasies of
Beck, Kweller’s sound treads famil-
iar territory. However, his ear for
simple and clean melodies combined
with his ability to turn a catchy hook
baits the listener despite all obvious
reference points.

Similarly, his unfettered sinceri-
ty and geekish charm are entirely
convincing throughout Sha Sha.
And while it isn’t a wholly ground-
breaking release, Kweller shows
accelerated promise for his age. For
now, though, he can relish and
delight in the fact that he’s crafted
an incredibly likable and hum-wor-
thy album.

“It was definitely an easy album
to make,” he says. “One thing
Steven and I talked about before
going in and making the record was
about less being more. We decided
on one drum set and one piano, instead
of doubling everything and making
it huge.”

By favoring a stripped-down ap-
proach, Harris and Kweller created
an album that sounds altogether
intimate and spontaneous, as if
Kweller had been captured in his
bedroom or at a school dance with
the most top-notch, lo-fi equipment
money can buy.

“Wasted and Ready,” which is the
first single from the album and
which will be serviced to college
radio at the time of Sha Sha’s re-
lease, balances delicate guitar
strumming with a buoyant, singa-
long chorus that is playfully non-
sensical: “She goes above and be-

yond the call of duty/Sex reminds
her of eating spaghetti/l am wasted
but I'm ready.” Here, Kweller’s voice
is almost a dead ringer for Rivers
Cuomo’s signature croon.

While “Family Tree” is a cool and
mild-mannered acoustic ditty, “In
Other Words” is a remarkably touch-
ing and somber piano ballad that is
reminiscent of both Folds and Car-
ole King. The song works itself into
a feverish climax, enabling Kweller
to showcase his proficiency with the
keyed instrument.

According to Kweller—who is
managed by Dalton Sim for Dalton

blown away,” McDonald says. “It
turned out that a friend of mine was
managing him, and he mentioned
that Ben was getting dropped from
his past label [Island]. I was just
blown away by his talent and his
stage presence and, most impor-
tantly, just hanging out with him
and finding out what an amazing
person he is. When he was dropped,
we started pursuing signing him,
and we had the full support of every-
one at ATO. We were happy to have
access to him.”

No stranger to major-label tri-
umphs and pitfalls—as the front-

KWELLER

Sim Management in New York and
whose songs are published by Twelve
Sided Die—he never really intend-
ed for Sha Sha (a title which his for-
mer, now-defunct band, Radish, had
planned to use as the title for its
third album) to be released on a
major label. “Basically, the second |
moved to New York, I started writ-
ing songs for the album. I just fig-
ured I would record it on the com-
puter and sell it myself at shows.
When I signed [to ATO], I was pret-
ty much ready to go, and I had about
10 songs ready.”

Certainly, it is easy to be amazed
by the youthful Kweller’s seeming
abundance of good fortune and
accomplishment in the music busi-
ness. By way of friend John Moore,
his music managed to fall into the
hands of Michael McDonald, presi-
dent of Dave Matthews’ ATO Rec-
ords, which counts David Gray,
Chris Whitley, and Gov’t Mule
among its artists. According to
McDonald, Kweller's infectious
musical charm and personality drew
him to the artist.

“I was out seeing music one
night, and I saw him play and was

man and guitarist of Radish, a band
Kweller formed at the near-infantile
stage of 11—Kweller witnessed first-
hand everything from a much-tout-
ed bidding war to a subsequent label
dropping after time spent leapfrog-
ging from Mercury to Universal to
Island Def Jam. At this point in his
career, Kweller sounds wholly re-
freshed and unconcerned with
things like high album sales.

“I'm just gonna do what I always
do,” he says. “I have faith in my rec-
ord company. I know they are in it
for the long haul. If we sell a few
thousand and that’s it, then I'll still
keep going and building that fan
base. My [astrological] chart said,
‘You must do art or you will crum-
ble.’ So, I cannot not do music.”

President of the Coalition of Inde-
pendent Music Stores Don Van-
Cleave says, “The record is out-
standing for a kid that young. If you
look at a guy like Ryan Adams, who
is also young and writing on an
amazing level, Ben Kweller—his
writing and the way he’s arranged
the songs—is on the same level.
He’s managed to take a lot of influ-
ences and affect his own style.”
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SWEET’N’JAZZY: Being a jazz/pop
singer who largely relies on the
material of others for repertoire
can be tricky.

All too often, many a talented
young vocalist (particularly among
woren) succumbs to the tempta-
tion to camp it up, reducing herself
to cabaret-confined parodies while
others strain to be so “serious” that
they stumble over hackneyed Sarah
Vaughan and Ella Fitzgerald refer-
ences. To that end. discovering a
performer like Kate McGarry, a true
stylist with a fresh perspective, is all
the more exciting.

The New York-rooted artist makes
a fine impression with Show Me, a
sterling collection on which she
dares to combine a reverence for the
jazz form with a decidedly alterna-
tive approach to her material.

Sharp ears might recall McGarry
from the 1996 Sony Classics film
release, Caught. She can also be
seen (and heard) singing the title
cut in the 1993 Wesley Snipes/
Dennis Hopper movie Boiling
Point. She has also performed on
the soundtracks to a number of
IMAX films, including The Living
Sea and The Discoverers.

Though McGarry was on a career
roll, she decided to focus on her per-
sonal well-being by taking a three-
year hiatus from work to live in a
meditation ashram. She relocated
to New York in 1999 to continue
singing. Show Me is her first major
musical venture since returning to
the industry.

Working under the studio guid-
ance of producer Steve Santoro,
McGarry occasionally triggers fond
compariscns to Bjork and Suzanne
Vega, as she breathily swims through
lush arrangements of songs that
include the Fredrick Lowe/Alan Jay
Lerner title composition, as well as
Cole Porter’s “Get Out of Town” and
Brook Bowman’s “East of the Sun.”

McGarry is joined by the cream of
the New York jazz musicians crop on
the set—Scott Colley, Kenny Wolle-
sen, Steve Cardenas, and Bill Mc-
Henry. Adding a bit of Los Angeles

spice is pianist Karen Hammack.

In terms of material, when she’s
not dabbling in pop standards, Mc-
Garry dips her toe in Brazilian
waters, effectively taking on such
challenging fare as Toninho Horta
and Fernando Brant’s gently per-
cussive “Aqui 0” and Djavan’s
dreamy “Oceano.”

The icing on the proverbial cake
is the set-closing “One Eye Laughs,
One Eye Weeps,” on which she adds
her own delicate prose to the late
Eric Von Essen’s haunting melody.
It’s the perfect conclusion to a CD
that is not designed to burn up the
charts. Rather, it exists to remind
listeners that in a sea of dross, true
vocal artistry and imagination lives
on—even if it’s sadly becoming
increasingly rare.

For further information, contact
music@katemcgarry.com or visit the
artist’'s Web site, katemcgarry.com.

ANTI-FOLK HERO: After countless
years as one of the staples of the
New York underground rock circuit,
Lach is inching toward an interna-
tional breakthrough.

His fine current CD, Kids Fly
Free, has caught the attention of the
Agency Group (which also handles
the Strokes and Moldy Peaches) for
booking. Since inking the deal, Lach
has confirmed a month-long tour of
the U.K. in April.

It’s the latest step forward in a
career that started in the mid-'80s,
when Lach started playing around
the New York folk-club circuit.

In 1990, Lach put out his debut
CD, Contender, produced by Tom
Goodkind). Though the set earned
critical praise, it didn’t set retail
racks on fire. So, Lach moved to
San Francisco for a little fresh per-
spective. He also issued an EP,
Family Values Pack.

In 1993, Lach returned to New
York and hit the clubs again. By '97,
he was operating his own label, For-
tified Records, and he had issued
Lach’s Antihoot: Live From the
Fort. In 1999, Lach released Blang!,
a 14-song album produced by Rich-
ard Barone of the Bongos and fea-
turing such guests as Billy Ficca of
Television and Deni Bonet of Robyn
Hitchcock’s band.

Kids Fly Free sees Lach teamed
again with Barone, offering a radi-
ant set of tunes that deftly teeter
between classic folk and rockabilly.
It’s his strongest, most assured set,
and it demands the attention of any-
one who has ever embraced music
that's smarter than your average
three-chord rock.

For more information, contact
folkbro@aol.com.

In The Works

¢ Epic’s latest rock offering, High-
way 9, offers its full-length debut,
What in Samhill?, May 14. The New
Jersey-based band is earning criti-
cal praise for a sound that has accu-
rately been described as embracing
the harmonies of the Eagles and the
roots-rock style of Counting Crows
and the Wallflowers. The set was
produced by Peter Collins (Indigo
Girls, Shawn Mullins, Jewel). High-
way 9 will be on the road through-
out the spring and summer.

© On June 4, David Byrne’s Luaka
Bop label releases Cuisine Non-
Stop: Introduction to the French
Nouvelle Generation. The 13-track
collection explores France’s rich, |
vet underdocumented “neo-realist”
music scene—a movement that
has revolutionized the traditional
chanson frangaise songwriting
style. Among the featured acts are | |
Lo’Jo, Les Tete Raides, Louise At- ‘
taque, Arthur H, and La Tordue.

® Los Lobos have just completed
their 11th studio collection. Good | }
Morning Aztlan is due June 4 on
Mammoth Records. The label is
planning an elaborate send-off for

the project, which is being issued | |

during the famed band’s 25th an-
niversary. “[This album] is where
we're at in our lives as songwriters
and musicians,” band member
Louie Perez says. “What really
amazes me after this long is that
we've not only become stronger
as a band, but we've [also] been
able to maintain a sense of enthu-

siasm and discovery about our- ’
selves and our music.” J |

Jade Gets Deep. Pop/R&B ingénue
Jade Anderson is starting to make
inroads at radio with “Sugar High,”
the first single from her Columbia
debut, Dive Deeper. The London-
rooted artist is the daughter of Yes
luminary Jon Anderson, which she
says made for an “incredible, but
surreal” childhood: “I grew up
among many different types of peo-
ple, and that made me very open. |
tend to see the similarities we
share, not the differences. I try to
connect—rather than separate—
with my music.” The artist is set to
begin a promotion tour shortly.
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Medeski, Martin & Wood: Blue Note’s ‘Uninvisible’ Trio

BY MAGGIE STEIN they are coming from.” A8 T o
NEW YORK—According to Chris Without a doubt a diverse group Bilbogrd  Bileogrd® THIS REMARKABLE
Wood, bassist for Medeski, Martin of music fans has found appeal in gl GOLLECTION OF
& Wood, the title of the trio’s 10th the music of Medeski, Martin & ‘3 1 INTERVIEWS IS AN
album, Uninvisible (Blue Note, Wood. The band’s music is beloved 1 TR UNPRECEDENTED
April 9), is “a bit like a Rorschach by fans of avant-garde jazz, hip- Diboarg  Diecerc
test—it means different things to hop, jam bands, dance music, funk, E»ﬁ.‘u‘_ T:'."“.u TROVE 81 INTIMATE
different people. and lounge sounds. Each album Sl
“In the same way, our music is on includes collaborations with edgy -BI‘ ..I E‘ﬂé FIRST PERSON
the fringe of a lot of categories,” musicians from different music el T 1.3 | INSIGHIS INTO
Wood continues. “People judge it in worlds, attracting new fans and 5 g | THE GRERTEST
their own way, depending on where creating unique concepts in sound TR Tueem
each time around. T GROUP IN THE
The band got its start in 1991 in Bilscerd ANNALS DF ROCK.
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New York, playing gigs at the Vil-
lage Gate and the Knitting Factory.
After booking its own tours and
slogging cross-country to promote
its independently released set
Notes From the Underground, the
band struck a record deal with Gra-
mavision. It recorded four albums
for the label, including the upbeat
and accessible Shackman. When
the band’s deal ended, it signed
with Blue Note.

For Uninvisible, the act’s fourth
for Blue Note, producer Scotty
Hard was brought in for the third
time. Hard, known for his work
with Wu-Tang Clan and Prince
Paul, played an important role in
putting the pieces of the album
together—since all three band
members are constantly engaged in
side projects and had limited avail-
ability. Keyboardist John Medeski
recently recorded with the Word,
Gov’'t Mule, Sex Mob, and Peruvian
songstress Susana Baca. Drummer
Billy Martin started an experimen-
tal percussion label, Amulet Rec-
ords. And Wood toured and record-
ed with Stanton Moore, Bob Moses,
and Karl Denson.

Because of conflicting schedules,
the album was recorded in short
spurts. “We went into the studio not
knowing a single thing about what
we were going to play,” Wood ex-
plains. “We improvise, roll tape, and
then find the stuff we like. Then we
begin to mold it and think about
what each piece needs.” For this
album, the band worked with the
experimental producer DJ Olive, the
horn section from Brooklyn-based
Afrobeat band Antibalas, turntablist
DJ P Love, and the eccentric South-
ern poet Colonel Bruce Hampton.

Blue Note is casting a wide net of
promotion in order to reach the
group’s diverse fan base, as well as
new audiences. According to Zach
Hochkoppel, director of marketing
for the label. the full album is being
shipped to radio in late March. A
specific single has not been selected,
but the label plans to put “Uninvisi-
ble” and “I Wanna Ride You” on
marketing samplers. Famed Star
Wars director George Lucas' com-
pany, LucasFilms, is creating a video
for the title track.

The act’s songs are published by
Beatworld Music. The group is
managed by Liz Penta of New York
City-based Emcee Artist Manage-
ment and is booked by Monterey
Peninsula Artists.

The Beatlés Reader

A must for any Beatles or music fan. Billboard's remarkable
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Fab Four created together and as solo artists.
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SONG OF NORWAY: A little more
than a decade ago, the world was
introduced to young Norwegian
pianist Leif Ove Andsnes through
his account of the famous Piano
Concerto composed by his coun-
tryman, Edvard Grieg, issued by
the upstart Virgin Classics label.
Even if the teenage pianist’s spiky
hairdo on the CD cover was the first
thing that attracted attention, it
was Andsnes’ vivid, impassioned
reading of the oft-performed work
that announced the arrival of a sig-
nificant new talent.

Since that time, Andsnes has
delivered on that initial promise
with a long string of acclaimed and

\

ANDSNES

award-winning recordings, includ-
ing solo works by Grieg and music
by Rachmaninov, Liszt, Haydn, and
others. His performing career has
kept pace with his recorded profile,
including recitals and orchestral
appearances worldwide and his
own chamber music festival in
Risor, Norway. With a growing
repertoire that ranges from Bach
to Marc-Anthony Turnage, during
the past six months Andsnes has
become an impassioned spokes-
man for the Lutoslawski Piano
Concerto. But last December, And-
snes returned to the music of
Grieg, recording 24 of his rustic
Lyric Pieces on the composer’s own
piano, housed in his former villa in
Troldhaugen, Norway.

Released by EMI Classics March
12, the new disc offers a subtly dif-
ferent sound for Andsnes, largely
because of the smaller size of
Grieg’s instrument, an 1892 Stein-
way B model received on his silver
wedding anniversary, and the
wood-planked walls of the drawing
room. “This recording was an idea
I'd had for a long time,” Andsnes
says. “Every time I came here to try
out pieces on Grieg's piano, |
thought, ‘Wow, this works so well.’

It’s really the right sound for this
music—it has the right intimacy.
The room has a high ceiling, so
even though it's a small instru-
ment, it resonates well.”

Andsnes believes the combina-
tion of instrument and surround-
ings may have played an intrinsic
role in the composition of some of
the Lyric Pieces, which were com-
posed between 1867 and 1901.
“The registers have a different
character [from one another],” he
explains. “I don’t know if it’s coin-
cidental, but in the later music
that he wrote after he got the
piano, he often presents a theme in
the middle, then moves it up. And
on this piano, it has a different
color, so it really fits.”

With their picturesque charm
and unique coloristic effects, the
Lyric Pieces influenced such semi-
nal piano composers as Debussy,
Ravel, and Grainger. Still, the
works are seldom performed today.
“We have this notion today that
great music has to be in large forms
and to have some sort of forward-
looking elements,” Andsnes ob-
serves. “I think a lot of people look
at them as salon pieces. But I've
always felt very close to Grieg’s kind
of intimacy. These pieces are like a
musical diary: They really tell a story,
and I'm always compelled by that.”

Coming back to Grieg’s music
after an extended hiatus, Andsnes
found his own approach to have
changed as well. “It sounds funny,
but I'm trying to do less,” he says.
“It’s such simple and beautiful
music; you don’t need to do things
to make it more interesting. In
some pieces you have to find a real-
ly personal touch to make the
character distinct, but in others, |
love that vein of simplicity and |
just leave it alone. And I think I've
gotten better at that than I was 10
years ago.”

While he has a Schubert series
in the offing for EMI (pairing the
composer’s piano sonatas with
lieder sung by Ian Bostridge) and
also hopes to record the Lutoslaws-
ki, there’s more Grieg on the
immediate horizon for Andsnes.
Next week in Sydney, he’'ll return
to the Piano Concerto for the first
time in eight years. He’ll soon be
recording the work with Mariss
Jansons and the Berlin Philhar-
monic for EMI, paired with the
Schumann concerto.

If increased maturity aided in
revisiting the Lyric Pieces, it’s
youthful impetuosity that Andsnes
hopes to bring to the concerto
once again. “I studied that concer-
to when [ was 16, and I felt every
bar so passionately. I don’t want to
lose that, because it’s so important
for the piece.”
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‘MORE’ FROM OWENS: Great art
shouldn’t be rushed, and that’s a phi-
losophy that most independent labels
uphold faithfully. The good folks at
Rocketown Records are among those
who know how to let an artist take
time to really create, and the result
is that singer/songwriter Ginny
Owens’ highly anticipated sopho-
more album, Something More, ful-
fills the promise displayed on her
stunning 1999 debut, Without Con-
dition (Higher Ground, Billboard,
July 31, 1999).

Due March 19, the album finds
Owens once again dipping into her
creative well for a 12-song collection

- of poignantly written and beautifully
sung pop songs. “Something More is
not the logical next step,” Rocketown
president Don Donahue says. “It
shows deeper growth than what you'd
expect from a sophomore record. 1
think the fact that it was done on
Ginny’s timetable paid off. The subject

matter is so solid, and it’s an even
deeper album than her first because
we let her take the time to write. I also
think it’s a more hopeful record.”

Owens admits it was nice that the
label didn’t rush her to write new
material, although she recalls Don-
ahue playfully encouraging her to
start thinking about the next album
by saying, “We can’t base your whole
career on one record.”

The momentum Without Condi-
tion generated doesn’t make that
seem entirely too far-fetched. It
helped Owens win the Gospel Music
Assn. Dove Award for new artist of the
year in 2000. She performed during
the July 1999 Nashville stop of the
Lilith Fair and at the 2000 Sundance
film festival, as well as making TV
appearances on CNN’s Worldbeat,
Live With Regis & Kathie Lee, and
other venues not generally open to
exposing Christian acts. Between
touring extensively and taking advan-
tage of media opportunities, Owens
had to really pull back and find time
to write Something More. “I'm an
observer,” she says. “I stand back and
analyze people, and last year was my
time for analysis.”

Owens says the title cut is “about

the simple things in life. There are
always more ‘things’ to work for, but
those things will never satisfy me, like
my faith in God and time spent with
friends and family does. I need to be
reminded of those simple things.”

A Jackson, Miss., native who has
been blind since age 2, Owens earned
a bachelor’s degree in education from
Nashville’s Belmont University. Her
entrance into the music biz came
when she began writing songs for
Michael Puryear’s Final Four Pub-
lishing. (Puryear now heads BMG’s
Nashville Christian division.) Once
people began hearing her songs, sev-
eral labels competed for Owens before
she chose Rocketown.

Booked by Jeff Roberts and man-
aged by Glenda McNally, Owens will
hit the road this spring touring with
ForeFront artist Rebecca St. James.
“We’re working on other major
events this summer, as well as anoth-
er significant tour in the fall,” Don-
ahue says. “The album artwork is cer-
tainly a part of our story as well.
Because of the importance of this
release to Rocketown, we wanted to
visually capture something that may
inspire the consumer to buy, so we’re
doing three limited-edition covers.”

NEWS NOTES: Selah, Nicole C. Mul-
len, Anointed, Crystal Lewis, Phil
Keaggy, and country artist Jeff Car-
son are among the acts that will per-
form March 28 at Carnegie Hall dur-
ing a concert being billed as A Night
of Encouragement. The concert will
officially launch Encourage America
and the Encourage America Center,
which will provide free ongoing coun-
seling services to those affected by the
tragedies of Sept. 11, 2001. The event
will be sponsored in part by the
Thomas Kinkade Foundation and will
be nationally syndicated as an Easter
weekend special over the Salem Radio
Network . . . Superchic[k]’s “One Girl
Revolution” is the opening theme
song of the Disney channel movie
Cadet Kelly . . . Third Day was recent-
ly voted best band by Campus Life
magazine readers. The band’s spring
tour has become the industry’s
hottest ticket, with 11 of the 51 dates
already sold out. The Come Together
tour is also raising money for Habitat
for Humanity International (HFHI).
A portion of ticket proceeds is going
to HFHI to aid in building eight hous-
es worldwide this year ... ZOEgirl,
Out of Eden, Katinas, and DJ Andy
Hunter are special guests on Avalon’s
02/Avalon Remixed, a 12-song remix
collection due for release March 26.
Remixed by DJ Tiesto (Sarah Mc-
Lachlan, Dido, BT, Delerium), Ken
Michaels (N Sync) and Tedd T. (Sta-
cie Orrico), the set is a limited-edi-
tion companion project to Avalon’s
fifth album, Oxygen, which was
released last May.

Compilation
Series Created
For Dove Awards

BY DEBORAH EVANS PRICE

NASHVILLE—EMI Christian Music
Group, Provident Music Group, and
Word Entertainment are partnering
with the Gospel Music Assn. (GMA)
to produce an annual compilation
featuring acts nominated for the
GMA's yearly Dove Awards.

,*,

SPARROW LABEL GROUP

The first in the series, Dove Hits
2002: 16 of the Year’s Best Dove
Award-Nominated Artists and
Songs, streets April 9 and will be
marketed through EMI CMG’s Spar-
row Records. According to the deal
struck by the labels, the marketing,
manufacturing, and distribution of
the record will rotate among the
three record companies for the next
three years. Provident will be respon-
sible for the record in 2003; Word
has the project for 2004.

GMA president Frank Breeden says,
“As is the case with other award-show
compilations—Ilike the Grammys
CD—this project has the cooperative
effort of our leading companies, prom-
ising an excellent product every year.
And, because it will be passed from
system to system each year, Dove Hits
will enjoy a focused and unique mar-
keting approach from each company,
providing retailers with an extremely
appealing product for their stores.”

Among the artists featured on the
Dove 2002 collection are Yolanda
Adams, Avalon, Steven Curtis Chap-
man, Kirk Franklin, Shaun Groves,
Rebecca St. James, Toby Mac, Ginny
Owens, Point of Grace, Mark Schultz,
Third Day, and CeCe Winans.

The project will feature the bonus
cut, “In God We Trust,” a multi-artist
recording commissioned by the GMA
as the Christian music industry’s uni-
fied response to last Sept. 11 (Bill-
board, Jan. 12). Written by Wayne
Kirkpatrick and Mark Heimermann,
the song features such artists as Chap-
man and Amy Grant and a choir of
more than 50 Christian artists.

Gravity Records provided produc-
tion and recording facilities for the
single. Dove Hits 2002 is the only
place consumers can purchase the
song, so due to the inclusion of “In
God We Trust” on the album, a por-
tion of the proceeds will be donated
to reputable charities, including the
Todd M. Beamer Foundation.

Dove Hits 2002 should get a boost
via its exposure in a National Assn.
of Record Merchandisers-sponsored
point-of-purchase campaign for
mainstream retailers to promote
Christian music sales through the
Dove Awards. Christian retail stores
will also feature the record on all
Dove Awards point-of-purchase
materials. The Dove Awards will be
held April 25 at the Grand Ole Opry
House in Nashville.

RAISING THE STANDARD: Malaco
Records is pulling out the stops with
the much-anticipated March 19
release from Men of Standard—their
first in three years—titled Volume I11.
A sampler containing lead single
“Gotta Grip"—which was produced
and written by Dawkins & Dawkins
and also features them on background
vocals—was serviced to gospel radio
earlier this month.

“We went out of our way to do
everything from the packaging to the
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studio recording—the whole nine
yards,” says Jerry Mannery, director of
Malaco Records’ gospel division. “Then
with Al Wash taking on the manage-
ment of the group, we feel we have a
winning combination with this piece.”

The project officially marks the end
of a once-bitter feud between the label
and the group regarding contractual
matters. Mannery says, “The lawsuit
was dropped, and we've amicably
resolved our differences, so it’s a brand-
new day for all of us. With this project,
it’s almost like a clean slate. The guys
have come of age, and I believe they're
poised to deal with the success. Their
first two releases cleared the 100,000-
unit range, but I really believe that this
is going to be their biggest seller.”

Not surprisingly, Men of Standard
member and co-founder Isaac Carree
agrees. “I believe it’s the best album
we've done thus far, because Malaco let
us stretch out with the writing, pro-
ducing, and arranging of a lot of the
material, so people will get the chance
to hear music from the heart of Men
of Standard. It’s not too contemporary
and not too traditional. It’s just the
middle ground that we believe to be
part of our niche. Before, we got a lot
of comparisons to the Winans and
Commissioned. Now, we’re coming
into our own.

“We also branched out and did a
party track called ‘M.0.S. Praise
Party,” ” Carree continues. “People will
get a chance to dance, but the lyrics
are pretty strong.”

With the delayed release of the
album, which was recorded last year,
new manager Wash placed lead
singers Carree and Lowell Pye in tour-
ing stage productions: Carree in
Madea’s Family Reunion through
June and Pye in Looking for Mr. Do
Right, also currently starring Deniece

by Lisa Collins

Williams, Peabo Bryson, and Dave
Hollister. The group will then take to
the road in promotion of the album,
while preparing to tour later this year
with Kirk Franklin.

BROTHERS INTHE SPIRIT: Management
is not likely to take a back seat to Al
Wash'’s primary enterprise. In fact, the
latest tour from the Dallas-based pro-
moter kicks off March 23 in Baltimore.
Taking its cue from the successful Sis-
ters in the Spirit outing, one of the
most profitable tours in gospel, Broth-
ers in the Spirit teams the Commis-
sioned Reunion lineup—Fred Ham-
mond, Keith Staten, and Marvin Sapp
in tow—with Kurt Carr & the Kurt
Carr Singers. Along for the ride (cour-
tesy of Hammond) is Joann Rosario.
Her debut project, More, More, More,
bowed March 5 and is the first official
F. Hammond Series label CD release.

The 27-city tour winding down in
St. Louis April 28 is sure to beef up the
buzz on the forthcoming Commis-
sioned Reunion CD—The Commis-
sioned Reunion Live—due April 23, as
well as generate excitement for Sapp’s
Verity debut, / Believe, which is slated
for early June.

In other tour news, the Winans
Family Tour is set to kick off in mid-
April. Already confirmed to take part
in the event—tentatively winding
down June 8—are Mom & Pop
Winans, Angie & Debbie, the Winans,
Winans Phase 2, and BeBe Winans.

SPEAKING OF BEBE: Newly released
from Motown is BeBe Live and Up
Close, his sophomore release. The
project features new interpretations of
selections from two previous solo
releases, a medley of popular BeBe/
CeCe Winans hits (performed with lit-
tle sister Debbie Winans-Lowe), and
two new studio tracks. The new cuts—
“Do You Know Him” and “Lay Them
Down”—uwere both written by BeBe
and produced by Warryn Campbell.
Guests include Eric Dawkins
(Dawkins & Dawkins), Margaret Bell-
Byars, and Stephanie Mills, who per-
forms a stirring solo, “Born for This,”
that BeBe also wrote.

BRIEFLY: Troy Sneed, Stellar Award-
winning Harvey Watkins Jr. of the
Canton Spirituals, Milton Biggham,
evangelist Liston Page, and the Flori-
da State University Gospel Choir
special-guest on the next Georgia Mass
Choir project recording March 15 at
the New Life Christian Fellowship in
Jacksonville, Fla. . . . Due March 19 is
With This Ring . . . Forever I Do, the
second installment of Harborwood
Records’ wedding music series. The
12-track collection features Ben
Tankard’s interpretation of Stevie
Wonder’s “Overjoyed,” as well as tracks
from Howard Hewett, Daryl Coley, and
Maurette Brown-Clark.
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Down From The Mountain Upping Its Profile

Acoustic Concert Of ‘O Brother, Where Art Thou?’ Tunes Hits Larger Venues For A 30-Date Summer Tour

BY RAY WADDELL
NASHVILLE—As the roots-music
resurgence continues, the Down
From the Mountain tour will par-
lay momentum gained from a suc-
cessful winter theater run into a
tour of larger venues this summer.
A joint production of Immortal
Entertainment, the United Talent
booking agency, and promoters
House of Blues (HOB) Concerts and
Metropolitan Entertainment, Down
From the Mountain grossed nearly
$4 million from a limited small-
venue tour that sold out 18 of 19
shows (Billboard, Jan. 12). That was
more than enough to entice those
involved to come back for a tour of
some 30 arenas, sheds, and alterna-
tive venues this summer, beginning
June 25. Regardless of total capaci-
ty, most venues are configured for a
certain amount of intimacy, with
the ability to expand as sales and
production aesthetics warrant it.
The lineup for the five-week sum-
mer tour includes Alison Krauss +

Union Station, Emmylou Harris,
Patty Loveless, Ralph Stanley, the Del
McCoury Band, Norman & Nancy
Blake, Ricky Skaggs, Dan Tyminski,
the Nashville Bluegrass Band, the
Whites, and Jerry Douglas. Most of
the artists also participated in the
winter tour, including Loveless.

“] just can’t get enough of it,”
Loveless says. “I'm really excited to
see what Down From the Mountain
will do this summer, but I'm even
more excited about working awhile
with some of these people [whom] 1
haven’t shared a stage with before.”

The acoustic music concert—
which includes both individual and
collective performances—features
songs from the multi-platinum
soundtrack album O Brother, Where
Art Thou?, the recent recipient of
the Grammy Award for album of the
year. (Stanley, Tyminski, and Krauss
+ Union Station took home Gram-
my Awards as well.) The album sold
more than 200,000 copies in the
week following the Grammy tele-

cast, which bodes well for the tour.

“The Grammy win brings a whole
new audience of people not previous-
ly exposed to this music,” HOB Con-
certs senior VP of talent Melissa Miller
says. “This should have a tremendous
effect on the summer tour.”

Loveless believes the movie itself,
rather than the soundtrack, may
have steered some people to the
tour. “I was getting the vibe on the
[winter] tour that some of the peo-
ple coming to these shows weren’t
bluegrass fans or weren’t even
music fans, but the movie was the
big draw. It stirred up their curios-
ity, and once they come and see
that it’s real, see Norman & Nancy
Blake and the realism of who these
people are and what they’re about,
people are drawn to that.”

MOUNTAIN PUNK
Kevin Lyman, president of Im-
mortal touring and live events, has a
strong history of producing themed
multi-artist tours, including the

hugely successful Warped tour of
punk artists. “I think what Down
From the Mountain has in common
with Warped is open-minded, very
appreciative audiences,” Lyman
observes. “Working on Down From
the Mountain renewed my faith in
the whole music industry. Warped is
my lifestyle, but 1 believe the artists
on [Mountain] are just punkers from
Appalachia. They have no support at
radio, no support from the [major]
labels, and the common bond is
they’ve worked so hard to get where
they are. And, like Warped, we’ve
built an umbrella for these artists to
perform under.”

Both HOB Concerts and Metro-
politan cut local promoters in on
the action in many markets. The
shows are promoted on country
radio, along with triple-A and
NPR. “Most dates sold out very
quickly,” Miller says, adding that
Internet pre-sales were conduct-
ed at hob.com, an O Brother site,
and the Down From the Moun-

Inquest Continues InTeen’s Death At Big Day Out

In The Wake Of The Tragedy, Event’s Security Measures Are Upgraded

BY CHRISTIE ELIEZER
SYDNEY—While January’s Aus-
tralian six-city festival, Big Day Out,
went off without any drama, a
coroner’s court in Sydney resumed
its inquiry Feb. 25 into the death of
a fan in the mosh pit last year. Six-
teen-year-old Jessica Michalik suf-
fered a heart attack at the Jan. 26,
2001, Sydney show. She died in the
hospital five days later.

In an emotional session at the
Glebe Coroners Court, footage from
Channel V] Australia’s telecast of
the show was screened. Cameras
caught the crush in the mosh pit
before cutting back to headliners
Limp Bizkit onstage.

Limp Bizkit singer Fred Durst
could be heard telling the crowd
that someone had fallen below the
stage. “You are some crazy mob of
motherfuckers out there!” he called
out. The band continued playing.
He said: “I told you before we came,
I said that Limp Bizkit and 60,000
Aussies in one place and this moth-
erfucker is going to go crazy.”

Durst then turned his attention
to two security guards, saying:
“What did you say, you punk
motherfucker? What did that big
faggot beside you say, that big
punk right there? Everyone just be
patient. Things are getting a little
out of hand.”

At this point, the footage shows
Vivian Lees—a co-director of Creative
Entertainment, which founded Big

Day Out in 1991—taking the mike
and telling everyone to step back.
No criminal charges are expect-
ed to be brought up as a result of
the inquest, which began in Nov-
ember of last year. But testimony
has seen Creative Entertainment
blaming Limp Bizkit for arrogance
and Limp Bizkit accusing promot-
ers of putting greed over safety.
The band had expressed its con-

tainment Security director Andrew
Tatrai testified that when he con-
sulted for the Big Day Qut in 1995
and 1996, co-promoter Ken West
rejected extra security, overseas
barricades, and delaying the main
acts to let the crowd calm down
because these would break “the
vibes” of the show.

Lees tells Billboard that the
unique double-stage set-up of Big

B B

Day Out would have
rendered overseas
barricade configura-
tions ineffective. The
inquest is adjourned
until June 6, when
two members of Limp
Bizkit will give evi-
dence via a video link.

After consultation

cerns about security to Creative
Entertainment at earlier shows in
New Zealand and the Gold Coast.
Limp Bizkit quit the tour and
returned to Los Angeles the morn-
ing after the Sydney incident.

Limp Bizkit tour manager Alex-
ander Murdoch MacLeod told the
inquest Feb. 26 that the show had
been understaffed and poorly man-
aged—*“the security guards did not
appear to be sufficiently trained,
nor did they know what to do in the
event of a crowd collapse”—and
that organizers had compromised
safety for costs.

Australian Concert and Enter-

with global festival
security experts, Creative Enter-
tainment introduced 12 new securi-
ty measures for this year’s event
(Jan. 18-Feb. 5), with a reported cost
of $400,000 Australian ($208,000).
It included a new D-barricade to
stop crushing in front of the stage, a
ban on all under-15s unless accom-
panied by a guardian, reduced capac-
ity to the site and the pit, free packs
of sunscreen oil and water, and care
teams in the crowd to help anyone
in crisis. There was also a ban on
repeated crowd surfing. While atten-
dance figures at previous festivals
were 255,000, this year’s was capped
at 220,000.

“We needed to sell the message
over the last year that we needed
more responsibility from the audi-
ence,” Lees says. “Concert and fes-
tival promoters around the world
are aware of these problems. We
also need to give signals to audi-
ence members [that] we cannot tol-
erate behavior that puts other
members of the audience at risk,
and as promoters we need to get
the shows back in control. If that
means some restrictions on what
was previously exuberant youth
fun, so be it.”

Security was on full alert. In
Auckland, System of a Down’s set
was stopped when a guard noticed
that a barrier separating the crowd
and the stage had split. “Rather
than take the risk, we decided it'd
be safer to just stop,” Lees says.

A dozen fans were hospitalized
during the course of six shows,
mostly due to heat exhaustion or
injuries from frolicking. At the
Sydney stop—where the audience
remembered Michalik with a min-
ute of noise as her favorite band,
Grinspoon, took to the stage—the
only serious injury occurred when
Casey Chaos of U.S. band Amen
hurt his ankle leaping from a speak-
er stack. “We were on tenterhooks
the night before,” Lees confesses.
“Jessica’s death was a highly emo-
tional issue for all of us—the pro-
moters, the bands, and the Big Day
Out audience.”

tain site. “This show appeals to a
very broad audience, not just the
typical [mainstream] country
music audience.”

Loveless has enjoyed more main-
stream country success than any
artist on the bill, yet her most
recent record, 2001’s Mountain
Soul, was a bluegrass album. “Do-

ing Mountain Soul was an inspira-
tion, maybe even to a lot of my
fans,” Loveless says. “It’s very in-
spiring to go back and revisit these
wonderful songs from maybe 50
years ago and still put it across.”

Loveless believes that bluegrass
and roots music not only tap into
her Kentucky legacy but the
shared history of music fans as
well. “As children we don’t realize
how much we absorb, and as we
get older we want to backtrack
and reminisce about those days,”
she says. “I think that’s the case
with a lot of people, and as our
grandparents and parents get
older, the history lies within us,
and the music still lies within us.
It’s very important we keep this
music alive.”

Tickets will be priced the same
as the winter tour, generally rang-
ing from $25 to $75. Barnes &
Noble was on board as a sponsor
for the winter trek and returns for
the summer run. Hopes for all
involved are that the Down From
the Mountain tour could develop
into an ongoing franchise. Miller
says a devoted and large audience,
as evidenced by sales of the al-
bum, indicates the potential is
there. “This is clearly not a nov-
elty. Four million-plus records is
not a novelty.”

Lyman says there has been
interest from overseas regarding
a European run for Down From
the Mountain, which may come
together next year. They're also
looking at different themes for
the tour, including musical trib-
utes to certain artists. “We're
bouncing around a lot of ideas,
but the main objective is. ‘Let’s
nurture this thing and be real
careful with it.” "
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AMERICAN WAY: A $46 million base-
ball park is set to open May 1 in Fres-
no, Calif. The park'’s first concert will
be the Beach Boys May 5, following
a Fresno Grizzlies baseball game.

Steve MacFadyen is director of sta-
dium operations and special events for
the Triple A baseball club. With a back-
ground in the concert industry, he will
be aggressively seeking music events,
tapping into the amphitheater season.
The park can seat 20,000 for concerts
and is equipped with a house-owned
stage, chairs, and field cover.

FILLING A NEED: The Hong Kong
Convention & Exhibition Centre has
hosted 100 concerts and special
events during the past two years, lead-
ing owners to look into purchasing a
3,000-seat telescopic riser to stream-
line setup and tear-down. Highlights
in 2001 included Elton John concerts
Nov. 16-17, which drew 15,798 to two
shows, and Luciano Pavarotti June
27, which drew 8,000.

Cliff Wallace, director of the venue,
says the convention center is respond-
ing to a community desire for this type
of programming. The Hong Kong Con-
vention Centre, along with the Acade-
my for Performing Arts and the Hong
Kong Arts Centre, formed a joint ven-
ture to establish Ticketek Hong Kong,
which pravides state-of-the-art ticket-
ing available to all venues in town.

The new seating will be installed in
Hall 3, which at 90,000 column-less
square feet can accommodate 8,200. It
will cut setup and tear-down time con-
siderably. Wallace says that has been
taking between two and three days.
The new seating will also provide bet-
ter sightlines, he adds. Wallace posi-
tions coneerts as a temporary good use
of space, but he also plans to use exhi-
bitions in order to boost the prof-
itability of the commercial enterprise.

GRAMMY MERCH: Alan Fey, director of
merchandise for Anschutz Entertain-
ment Group (AEG), says merchandise
sales at the Grammy Awards exceeded
expectations. “We literally ran out of
merchandise the night of the event,”
he says. “Our sell-throughs on most
items were 100%. The only things we
had left were posters and programs,
which are usually difficult items to
carry out of the building, because you
don’t want to get them ruined.”

All event merchandise with the
official Grammy event logo sold out
immediately, Fey says of the awards
show held Feb. 27 at the Staples
Center in Los Angeles. T-shirts were
$20, and long-sleeved T-shirts were
$25. The camp shirt, a full button-
down short-sleeve, was $65. That

by Linda Deckard

was the only item that didn’t have
the event date and logo, Fey says,
which is why it didn't sell out.

AEG also sold merchandise at the
Biltmore Hotel's post-Grammy party.
Fey says, “Sales there were good as
well.” The per cap was about $7, based
on attendance of 13,000-15,000.

Fey adds, “I wanted to do this be-
cause I recognized that the brand was
so strong—one of the top brands in the
world. To me, it made perfect sense to
sell merchandise at an event like this.”

RENAMED: Molson Centre in Montre-
al is being renamed Bell Centre, effec-
tive Sept. 1. Bell Canada is paying
more than $100 million as corporate
sponsor. At the same time, Molson is
maintaining its $150 million com-
mitment while releasing the naming
rights, all in an attempt to keep the
Montreal Canadiens of the National
Hockey League in town. Molson owns
20% of the team.

In other name changes, Enron Park
in Houston becomes Astros Park. Ball-
park management has offered $2.1 mil-
lion to buy the naming rights back
from the bankrupt Enron, which
bought the title for $3 million a year
for 30 years. And in a more traditional
deal, the Sacramento Valley Amphi-
theater in Marysville, Calif.—a Clear
Channel Entertainment facility—is
now the Auto West Amphitheatre. The
18,500-seat, $25 million shed opened
last season. The first on-sale for the
2002 season at the renamed venue is
Dave Matthews Band May 21.

FLEXIBILITY: John Gordon of North-
ern lllinois University in DeKalb says
the new $38.5 million arena there
will feature 6,500 retractable seats,
with a total capacity of 9,000. Nor-
mally, he adds, an arena that size
would have 3,000 retractable seats.

Gordon hopes the arena will host
eight to 12 concerts a year. He can seat
10,000 for some concerts. His poten-
tial audience includes 23,000 students.

@
marchizs e BOXSCORE
S | CONCERT GROSSES
VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
KORN, LINKIN PARK, STATIC-X Foro Sol, $2,200,080 50,013 OCESA Presents,
Mexico City (20,064,726 pesos) sellout CIE Events
March 2 $60.31/819.74
NEIL DIAMOND First Union Arena, $976,058 15632 Concerts West
Wilkes-Barre, Pa. $67.50/$37.50 16,804 two shows
March 3-4 one sellout
NEIL DIAMOND ice Palace, $975,743 15,844 Concerts West
Tampa, Fla. $67.50/$37.50 sellout
Feb. 16
NEIL DIAMOND Charlotte Coliseum, $965,550 15275 Concerts West N
Charlotte, N.C. $67.50/$37.50 sellout
Feb.23
NEIL DIAMOND Mellon Arena, $901,070 14,482 Concerts West
Pittsburgh $67.50/$47.50/$37.50 sellout
Feb. 25
NEIL DIAMOND HSBC Arena, $845,085 14,010 CnneeTts West
Buffalo, N.Y. $67.50/$37.50 sellout
Feb. 28
NEIL DIAMOND TD Waterhouse Centre, $777.270 12,863 Concerts West B
Orlando, Fla. $67.50/837.50 sellout
Feb. 17
NEIL DIAMOND AmericanAirlines Arena, $770.843 13,553 Concerts West
Miami $67.50/837.50 sellout
Feb. 21
NEIL DIAMOND Hartford Civic Center, $764,805 12,661 Concerts West
Hartford, Conn. $67.50/837.50 sellout
March 7
NEIL DIAMOND Frank Erwin Center, $736,403 12110 Concerts West
Austin $67.50/837.50 sellout
Feb. 12
NEIL DIAMOND Dunkin’ Donuts Center, $694,395 11,078 Concerts West
Providence, R.I. $67.50/$37.50 sellout
March 6
NEIL DIAMOND Blue Cross Arena, $617.,550 10,662 Cone;m West
Rochester, N.Y. $67.50/$37.50 sellout
March 1
NEIL DIAMOND Bryce Jordan Center, $561,810 10,433 Concerts West
University Park, Pa. $67.50/837.50 10,962
Feb. 26
NEIL DIAMOND Pensacola Civic Center, $481,195 9,295 Concerts West
Pensacola, Fla. $55 sellout
Feb. 10
ALAN JACKSON, JAMIE O'NEAL Verizon Wireless Arena, $403,868 9213 Jack Utsick Presents
Manchester, N.H. $55/842/$32 9414
March 7
ALAN JACKSON, JAMIE O'NEAL Sovereign Center, $312,003 6,905 Jack Utsick Presents
Reading, Pa. $54.50/$44.50/$34.50 7,060
March 9
GUSTAVO CERATI Auditorio Nacional, $276,666 8,762 OCESA Presents,
Mexico City $59.78/$16.30 sellout CIE Events
Feb.9
KID ROCK, LIT CenturyTe! Center, $245,369 8,461 Beaver Prods.
Bossier City, La. $29 sellout
March 8
KENNY CHESNEY, SARA EVANS, Allstate Arena, $242,199 7.648 Clear Channel
PHIL VASSAR, CAROLYN DAWN Rosemont, lil. $35 10,324 Entertainment
JOHNSON March 9
STYX & REO SPEEDWAGON The Mark of the Quad $223,720 6,392 Beaver Prods.
Cities, Moline, ill. $35 7,500
March 2
JILL SCOTT, THE ROOTS, MUSIQ Electric Factory, $215,360 4,142 in-house
SOULCHILD, TIFFANY BACON, Philadelphia $75 4,200 two shows
PATTY JACKSON Feb.8-9
KENNY CHESNEY, SARA EVANS, Alliant Energy Center, $214,305 6871 Frank Prods.,
PHIL VASSAR, CAROLYN DAWN Madison, Wis. $32.50 8,979 Clear Channel
JOHNSON March 8 Entertainment
ALAN JACKSON, JAMIE O'NEAL Mark Etess Arena, $214,020 4,780 Jack Utsick Presents
Atlantic City, N.J. $46/$36 5,334
March 8
KID ROCK, LIT Kiefer UNO Lakefront $200,825 6,925 Beaver Prods.
Arena, New Orleans $29 sellout
March 9
KID ROCK, LIT Roanoke Civic Center, $199,164 7,354 Ctear Channel
Roanoke, Va. $28 10,000 Entertainment
March 3
—— e —
KID ROCK, LIT Crown Coliseum, $198,324 1,359 Clear Channel
Fayetteville, N.C. $28 sellout Entertainment
March2
311, HOOBASTANK Kiefer UNO Lakefront $197,400 7,896 Beaver Prods.
Arena, New Orleans $25 sellout
March 11
WEEZER, SAVES THE DAY, OZMA Paul E. Tsongas Arena, $187,798 6.829 Clear Channel
Lowell, Mass. $27.50 7.000 Entertainment
Feb. 8
WILLIE NELSON, RAY CHARLES Universal Amphitheatre, $187,783 4,793 House of Blues Concerts
:_.lnti’v;vsnl City, Calif. $59.50/$49.50/$39.50/$34.50 5,816
eb.
WEEZER, SAVES THE DAY, DZMA Copps Coliseum, $187,702 7,963 House of Blues Canada
Hamilton, Ontario ($298,613 Canadian) sellout
Feb. 14 $23.57
JULIO IGLESIAS Ruth Eckerd Hall, $187,657 3,115 in-house,
Clearwater, Fla. $75/$49.75 3,617 two shows Fantasma Prods.
Feb. 8-9
STYX & REO SPEEDWAGON Breslin Student Events $187,363 6,422 Clear Channel
Center, East Lansing, Mich.  $32.50 8,395 Entertainment
March 1
LINKIN PARK, CYPRESS HILL, Paul E. Tsongas Arena, $184,553 6,711 Clear Channel
ADEMA, DJ Z-TRIP :_.u;vell. Mass. $27.50 7,000 Entertainment
eb. 11
KENNY CHESNEY, SARA EVANS, Ul Assembly Hall, $175,784 5,403 Clear Channel
PHIL VASSAR, CAROLYN DAWN Champaign, lIl. $32.75/$30.75/$28.75 9,432 Entertainment
JOHNSON March?
MARY J. BLIGE, AVANT Air Canada Centre, $173,659 4,859 Clear Channel
Toronto ($276,154 Canadian) 6,096 Entertainment
Feb. 18 $43.11/824.24

Copyright 2002, VNU Business Media, Inc. Alf rights reserved. Boxscores should be submitted to: Bob Allen, Nashville.
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P> DARYL HALL & JOHN OATES

VH1 Music First: Behind the Music—
The Daryl Hall and John Oates Collection
COMPILATION PRODUCERS: Brian Doyle,
Rob Santos, Jeremy Holiday

PRODUCERS: various

BMG Heritage 07863-65105

With the stunning No. 3 Billboard 200
launch of Ultimate Manilow, adults are
obviously hungry for melodic music—
and today’s tastemakers aren’t nourishing
their appetites. Next in line: Dary! Hall &
John Qates, with a hits collection that’s
neatly tied to the duo’s VHI Behind the
Music episode. This 17-track collection
includes many of Hall & Oates’ signature
songs: “Say It Isn’t So,” “Maneater,” and
“Out of Touch,” for example, as well as
three new recordings, the first from the
pair since 1997. But concert versions of
“Kiss on My List” and “She’s Gone” are
sorry substitutes for the originals, and,
except for a live (albeit nine-minute)
reading of Paul Young's hit “Every Time
You Go Away” (written by Hall), this set is
a poor cousin to the 18-track The Very
Best of Daryl Hall & John Oates (RCA)
that was released just last year, which
sticks to the hits comprehensively. This is
one instance where the latest collection
isn’'t necessarily the greatest.—CT

P> SOUNDTRACK

Six Feet Under

PRODUCERS: various

Universal 440 017 031

The strength of HBO’s Golden Globe-
winning series Six Feet Under is its
blanket quirkiness, magnificent charac-
terization, and overarching themes of
life and death. The companion sound-
track’s strength is that it captures the
essence of this atypical show so
strongly with its mix of new and well-
known tracks. Thomas Newman's bare
title theme kicks off the slightly eerie
mood of the album, which also features
two remixes (by Photek and Rae &
Christian) of the theme. The breathy,
electronic “Heaven” by Lamb, the
Stereo MC’s’ funky “Deep Down &
Dirty,” and the instrumental groove of
the Dining Rooms’ “Pure & Easy” are

FRANCO DE VITA

Segundas Partes También son Buenas
PRODUCERS: Luis Romero, Franco De Vita
Universal Music Latino 044001677229
Franco De Vita has often been dubbed
the “Latin Billy Joel” by virtue of his
piano playing, and, above all, a roster of
hit songs that spans two decades. On
Segundas Partes También son Buenas
(Second Parts Are Also Good), De Vita
revisits, rearranges, and rerecords
some of those hits, as well as lesser-
known tracks, often rendering them
far different from the originals yet
equally captivating. With this catalog of
material, it's hard to go wrong, even
with more tropical arrangements, such
as “Promesas” in bachata form and the
Latin jazz overtones of “Sexo.” Classics
like “Louis” acquire a different dimen-
sion in acoustic format, while “Vuelve,”
written originally for Ricky Martin, has
a distinctly rock sound. Lest you think
De Vita's well of inspiration was run-
ning dry, there are two new tracks:
“Palabras del Corazén” and the breath-
taking “Cémo Decirte No,” a romantic
bachata with soul to spare. Even those
who already possess De Vita's greatest-
hits albums will find something new
and noteworthy here.—LC

s P O T L I

ANGELIQUE KIDJO

Black Ivory Soul

PRODUCERS: Bill Laswell

Columbia CK85799

The sterling Black Ivory Soul is Kidjo’s
seventh full-length set and first for
Columbia. Lovingly produced by Bill
Laswell, the soulful set finds Kidjo
merging the traditional music of her
Benin homeland with the rhythms of
Brazil. Assisting the artist in creating
the just-right vibe are top-notch
African and Brazilian musicians,
including guitarists Romero Lubambo
and Vinicius Cantuaria, six-stringers
Joao Mota and Dominic Kanza, and

ANGELIQUE KIDJO Black fvery Soul

percussionist Carlinhos Brown, among
others. Dave Matthews duets with the
artist on the uplifting and empowering
“Iwoya,” home to a beautiful hook:
“You don’t have to be old to be wise/A
bird doesn’t wait till he dies to fly.”
Other highlights include the ebullient
“Bahia,” the dancefloor-ready “Tumba,”
and the potent “Ominira” (“freedom”
in Yoruba). On “Ces Petits Riens” and
“Refavela,” Kidjo deftly tackles songs
made famous by, respectively, Serge
Gainsbourg and Gilberto Gil. —MP

re'rhjg shand
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REMY SHAND

The Way | Feel

PRODUCER: Remy Shand

Motown 4481

With more and more artists taking
control of their projects, the timing
couldn’t be better for an artist like
soulful newcomer Remy Shand, who
hails from Winnipeg, Manitoba.
Anchored by a singular focus—
love—the self-produced/penned The
Way I Feel is as smooth as it is sub-
lime. Lead single “Take a Message” is
equal parts Maxwell and Prince, with
Shand’s bluesy falsetto gliding over
wicked rhythms. The bluesy groove
of the title track is proof positive
that Shand knows how to funk,
while the old-school feel of “Rock-
steady” sounds like an Al Green ever-
green that never was. While high
points abound on this set, tracks like
“Everlasting” and “I Met Your
Mercy” are classics-in-waiting. With
The Way I Feel, Shand has crafted a
debut that smartly culls from the
past while pressing forward. And like
Stevie Wonder and Marvin Gaye
before him, Shand is poised to have
his own footnote in the storied his-
tory of Motown.—RH

standouts. Ditto for Peggy Lee’s “I Love
Being Here With You” and Craig Arm-
strong’s “Let’s Go Out Tonight.” The
project’s always changing musical
atmosphere—encompassing rock’n’roll
(the Dandy Warhols’ “Bohemian Like
You”), oldies (Classic IV's “Spooky”),
and Latin (Orlando Cachaito Lopez’s
“Mis Dos Pequefias)—mirrors the
series’ true originality.—JP

Y% PATTI SMITH

Land (1975-2002)

PRODUCERS: various

Arista 14708

One of the sad truths of the music indus-
try is that its true pioneers—the artists
who pave the path for others to follow—
rarely reap the rewards of their spawn.
Case in point, Patti Smith. Countless
women in rock owe their multi-platinum

careers to her, and yet she remains an
acquired commercial taste. As evidenced
by this sterling, two-CD collection of fan
favorites and rarities, Smith has enjoyed a
pop hit or two (1978's “Because the
Night,” 1988’s “People Have the Power").
But she has mostly provided the innova-
tive blueprint for those with more crass
sensibilities to copy and simplify. Land
gives listeners the chance to pay proper

respect to Smith’s challenging, invigorat-
ing, and ultimately glorious catalog of
songs. It’s also an opportunity to right the
wrong of her modest profile at radio and
retail. Land features a deliciously sensual
revision of Prince’s “When Doves Cry,”
which is currently making the rounds at
rock radio. Perhaps one of Smith’s own
compositions will follow.—LF

JOHN TRUDELL

Bone Days

PRODUCERS: John Trudell, Bad Dog
Daemon Records DAM-19035

Spoken word artist/actor John Trudell
takes his unique synthesis of poetry
and Native American traditional music
to the next level with a highly evoca-
tive set of sociopolitical commentaries
and personal visions, sonically starring
Trudell’s compelling, even-toned recita-
tions accompanied by the traditional
Native American wails and chants of
Quiltman and given musical shape pri-
marily by Mark Shark’s varied electric
and slide guitar work. Tracks like open-
ing tribute “Crazy Horse” express spiri-
tual solidarity with Trudell’s Santee
Sioux reservation roots, while “Sorry
Love” addresses failing romance, and
“Doesn’t Hurt Anymore” deals in can-
did self-discovery. The title track in-
volves “the great search for truth,”
where “every meaning has a meaning,”
but cuts like “Hanging From the
Cross” offer bitter anti-establishment
tirades, denouncing, among other
things, the “terrorisms of freedom”
that continue to oppress his people—
and all of ours. The album’s executive
producer, incidentally, is Angelina
Jolie, whose All Tribes Foundation em-
ploys Trudell as creative adviser.—JB

R&B/HIP-HOP

P> GLENN LEWIS

World Outside My Window

PRODUCERS: Andre Harris, Vidal Davis,
Glenn Lewis, Herschel Boone

Epic EK 85787

Any mention about today’s hot neo-soul
movement invariably includes new-
artist homages to such pioneers as Mar-
vin Gaye, Donny Hathaway, and Stevie
Wonder. It’s the last of those three who
is credited with providing musical in-
spiration for R&B up-and-comer and
Toronto native Glenn Lewis, another

(Continued on next page)

LEONARD BERNSTEIN

The Original Jacket Collection
PRODUCERS: various

Sony Classical 89750

VLADIMIR HOROWITZ

The Original Jacket Collection
PRODUCERS: various

Sony Classical 89765

Sony Classical is in the midst of
turning to Legacy—Sony’s pop and
jazz reissue division—with the goal
of finding more effective ways of
marketing its great back catalog.
What shouldn’t get lost in the shuf-
fle, though, is this lovely, if rather
quixotic, pair of boxed sets. The lat-
est in Sony Classical’s line of “Origi-

vV 1

nal Jacket” series (following releases
devoted to Igor Stravinsky and Glenn
Gould), the 10-CD sets feature 10
classic LP programs from conductor/
composer Leonard Bernstein and
pianist Vladimir Horowitz. The Bern-
stein collection includes some items
not reissued in Sony’s bargain-priced
“Bernstein Century” line, including
an estimable pair of Haydn sym-
phonies and the Sibelius Fifth Sym-
phony; also here are peerless per-
formances of Mahler, Ives, Gershwin,
and Bernstein's own ageless music.
The Horowitz set includes some
justly world-famous recordings,
including entire “LPs” of Scarlatti,
Chopin, Schumann, Rachmaninoff,

T AL

R E

and Scriabin. Frankly, the mini-LP
re-creations are a bit trainspotter-ish
in look and stingy in terms of CD

s U E S

playing time; yet they have real appeal
in certain markets (particularly
Japan), and the often marvelously re-
mastered sound is as good as it's ever
going to be (this side of Super Audio
CD}). As enticing attractions for an
ever-rarer breed—the classical collec-
tor—these sets have their place, par-
ticularly at midprice.—BB

SOFT CELL

Non-Stop Erotic Cabaret

PRODUCER: Mike Thorne

Mercury 314 586 719

The first set in 17 years from a reunited
Soft Cell is due this year from Cooking
Vinyl. In the meantime, revisit the elec-
tro duo’s wondrous 1982 debut. Yes,

“Tainted Love” endures as a hypnotic
pop classic—and this remastered edi-
tion includes its famous 12" mix that
segues into “Where Did Our Love Go.”
But it’s the rest of the album that war-
rants further consideration, from mel-
ancholy European follow-up hits “Bed-
sitter” and “Say Hello, Wave Goodbye”
to such lurid fare as “Seedy Films” and
“Sex Dwarf,” or bitter tales about the
tribulations of modern life like “Frus-
tration” and “Chips on My Shoulder.”
Vocalist Marc Almond’s off-key wailing
and Dave Ball's bubbly but dark synthe-
sizer riffs presage developments in every
genre from dance to grunge. Soft Cell
was always ahead of its time—the proof
was there from the beginning. —WH

PICKS (): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (9): New releases, regardl
column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

of chart potential, highly rec

n“"‘I'HInmns. Bradley Bambarger, Jim Bessman, Leila Cobo, Larry Flick, Steven Graybow, Rashaun Hall, Wayne Hoffman, Gail Mitchell, Michael Paoletta, Jill Pesselnick, Chuck Taylor, Philip van Vieck, Ray Waddell. SPOTLIGHT:
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member of a Canadian soul invasion
that also boasts Motown newcomer
Remy Shand. Singer/songwriter Lewis
definitely has the goods, as evidenced by
his debut single and first hit “Don’t You
Forget It.” Lewis, however, channels too
much of Wonder into his vocals—com-
promising his own musical identity and
spurring a desire instead to hear the
real deal. When Lewis does find his
voice on such love-themed tracks as the
beautiful “Something to See” and the
midtempo, drum-led “Never Too Late,”
the artist shows he’s a promising talent
with the potential to be more than just
a Wonder clone.—GM

* JOl

Star Kitty’s Revenge

PRODUCERS: various

Universal 440 016 701

It sure has been an interesting journey
for funky neo-soul sister Joi, whose most
recent stint was as a member of Lucy
Pearl. Nine years ago, the Atlanta-
residing native of Nashville delivered a
critically acclaimed debut, The Pendu-
lum Vibe, that spawned the left-of-center
underground hit “Sunshine and the
Rain.” That album’s smoldering follow-
up, the LaBelle-flavored Amoeba Cleans-
ing Syndrome, never saw the light of
day. Titled after the artist’s alter ego,
Star Kitty's Revenge is steeped in per-
sonal musings of the (primarily) heart-
shaped kind—topics range from tempta-
tion (“17 Inches of Snow”) to integrity
(“It’s Your Life”) to desire (“Crave”). Also
figuring into the colorful mix are a cover
of the Chaka Khan/Rufus jam, “I'm a
Woman,” and the sensitive “Jefferson
Street Joe,” which Joi wrote about the
passing of her dad, former Pittsburgh
Steeler quarterback Joe Gilliam. In the
end, a recording not to be missed.—MP

COUNTRY

» MINDY McCREADY

Mindy McCready

PRODUCERS: Billy Joe Walker, Mike Clute,
Bobby Huff

Capitol 25931

A key member of Nashville’s late-"90s
country grrrl movement, McCready lost
momentum at radio after a promising
start at BNA, and now resurfaces here
on Capitol. Cuts like “Maybe, Maybe
Not,” “You Get to Me,” and “Be With
Me” are sonically busy yet remain inter-
changeable and vaporous girly anthems.
“Lips Like Yours” and “The Fire” are a
little more aggressive musically, but are
lyrically mind-numbing, and “If I Feel
Your Hand” is a snoozer of a ballad. Mc-
Cready gamely tackles such material as
“Scream” and the breathy ballad “Trem-
ble,” and when she’s got a little more to
work with, she’s a lot better, as on the
softly percolating “Loving Your Man”
and the Latin-tinged “I Just Want Love.”
Once and forever, obligatory steel and
fiddle licks do not make a country
record. But she sure is pretty.—RW

% LUTHER WRIGHT & THE WRONGS
Rebuild the Wall

PRODUCERS: the Wrongs, Grant Ethier
Back Porch/Virgin 72438

The concept of revamping rock chest-
nuts into other genres is a tried (some
might say tired) concept tackled by acts
ranging from Pat Boone to Hayseed
Dixie. Even so, this well-conceived,
twang-infested foray into Pink Floyd’s
The Wall is not only a hoot, it’s carried

banjo, fiddle, weeping steel guitar, and
mouth harp punctuate such familiar
material as “In the Flesh?” “Young Lust,”
and a rollicking “Hey You.” The familiar
“we don’t need no education” refrain
reeks of irony here, “Young Lust” is a
Stones-esque honky-tonker, “Goodbye
Cruel World” sounds like it came off
Hee-Haw, and the gist of songs like
“Mother” and “The Trial” becomes more
discernible than on Roger Waters’ origi-
nals. Trippy sound effects are still pres-
ent, albeit of a rural bent; a salutatory
“hidey” begins “Comfortably Numb,” but
other cuts are infused with the proper
sense of menace. To heck with the hallu-
cinogens, pass the moonshine.—RW

LATIN

» CHAYANNE

Chayanne Grandes Exitos

PRODUCER: various

Sony Music 84667

Puerto Rican singer Chayanne’s first
major hit as a solo act dates back to 1987
(the single “Fiesta en America”), but in-
credibly, in the ensuing 15 years, he has
never released a disc of greatest hits, de-
spite having an abundance of them.
Enter Chayanne Grandes Exitos, which
showcases a bunch of memorable songs,
from the sweet “Tiempo de Vals™ to the
upbeat “Salomé,” a trademark Chayanne
dance track. There’s also three new
songs, including the single “Y Tt Te Vas,”
a rock-laced ballad penned by Franco De
Vita, and the contagious “Torero,” a
dance track penned by Estéfano that will
be the first single in Spain. Chayanne
doesn’t have a remarkable voice in the
tradition of the great Latin balladeers.
But what emerges here may be more
important: a well-rounded artist with a
distinct personality and style and a knack
for selecting material that can be both
timeless and timely.—LC

JAZZ

» BOBBY McFERRIN

Beyond Words

PRODUCER: Linda Goldstein

Blue Note 34201

McFerrin has made an indelible mark in
the worlds of classical, choral, and pop
music, but it is perhaps within the limit-
less boundaries of jazz that the singer
can truly express his creativity to the
fullest. While this release finds McFerrin
working his vocal magic on everything
from jazz quartet settings to dramatic,
overdubbed choral pieces, it is arguably
on the simpler, less-produced pieces that
the full breadth of the singer’s four-
octave abilities can be readily discerned.
Joined by a trio led by pianist Chick
Corea, McFerrin’s warm voice effortlessly
improvises around such compositions as
“Invocation” and the duet “Windows”
with a bebopper’s sense of adventure.
Still, there is a wonder at hearing a
multi-tracked piece like “A Silken Road”
and marveling at the fact that the gor-
geous tapestry of voices are really attrib-
utes of a single person’s muse.—SG

WORLD MUSIC

% OMAR SOSA

Sentir

PRODUCER: Omar Sosa

Ota 1009

Cuban pianist/composer Omar Sosa
has emerged from the recording studio
with yet another fascinating musical

voice, Afro-Cuban, North African, and
post-bop influences; Sentir builds on
these musical preoccupations in daz-
zling fashion. Sosa works with artists
from Morocco, the U.S., Venezuela,
Cuba, and the Dominican Republic,
creating complex tunes that often fea-
ture vocals—“Sucesion en Blanco,”
“Rojo Changé,” and “Manto Blanco”—
sung in Yoruba, Spanish, and Arabic,
or combinations thereof. As a stylist,
he deftly invokes Andalusia, the
Maghreb, and Cuba in a single number,
as on “Opening for Eleggud.” The spo-
ken word (English), provided by rap
artist Sub-Z (Terence Nicholson), is
seamlessly integrated into Sosa’s
expansive jazz groove on several tracks,
including “Manto Blanco” and “Sister
in Yellow.” Sosa is one of the truly illu-
minated minds of world jazz. Racked
by Harmonia Mundi in the U.S.—PVV

% QUETZAL

Sing the Real

PRODUCER: Greg Landau

Vanguard 79712

Combining social and political activism
with an abiding interest in such forms
as son, bolero, and jarocho music, the
eight-piece Chicano outfit Quetzal is
well-situated in the Los Angeles music
scene. The band has the talent and the
social consciousness to exert a Los
Lobos-like influence, but its sound is
much less beholder to rock. Quetzal’s
musical preoccupations are firmly
rooted in Mexican traditional styles and
Cuban son, especially son montuno and
son jarocha—a sound specifically asso-
ciated with Veracruz. A beautiful exam-
ple of the latter style is the original
tune “Jarocha Elegua.” Jazz, R&B, and
hip-hop also figure in Quetzal’s vibe but
only as embellishments, such as Ray
Sandoval’s Santana-esque guitar solo
on “Cenzontle.” Throughout, the ele-
gance of Quetzal’s genre-crunching and
distinctive songwriting remains a beau-
tiful thing, indeed.—PVV

DVD-VIDEO

% CELINE DION

Au Coeur du Stade

PRODUCERS: Vito Luprano, Stam Productions
Columbia/Sony Canada 2015399

For those who missed the live import
CD of Celine Dion’s June 1999 sellout
concert at the famed Stade de France
coliseum, this DVD-Video is a real treas-
ure. Au Coeur du Stade offers fans the
opportunity to hear what they missed,
as well as see the spectacle of Dion’s
two-year-long Let’s Talk About Love
tour—kind of. While the DVD-Video
contains striking performances of some
of her finest English-language hits—“To
Love You More,” “The Power of Love,”
“I'm Your Angel,” and, of course, “My
Heart Will Go On"—it also features nine
French selections among its 19 tracks.
Thus, it's likely that this collection will
appeal primarily to serious fans in the
U.S. Among the standout DVD extras is
an additional 75 minutes of highly
entertaining video footage showing
Dion in the studio recording portions of
two albums-—S" siffisait d'aimer and
Let’s Talk About Love, and working with
such collaborators as the Bee Gees, Bar-
bra Streisand, George Martin, and Car-
ole King, that illuminates the elegance,
warmth, and dogged focus that have
catapulted Dion to worldwide celebrity.
This is the singer’s only concert thus far
on DVD and a fitting testament to her
star power as a consummate show busi-

0O N S

THE LAST FIVE YEARS

Music and lyrics by Jason Robert Brown
Directed by Daisy Prince

Minetta Lane Theatre, New York

When a relationship ends, the
people involved inevitably look back
and wonder where it all went wrong.
In the off-Broadway musical The
Last Five Years, the unfortunate
turns and missteps that break up a
marriage are all too clear—at least
to the audience—thanks to the lux-
ury of perfect hindsight.

Norbert Leo Butz (last seen in
Thou Shalt Not on Broadway) plays
Jamie, a budding young author
ready to conquer the literary world.
Sherie René Scott (Aida) plays
Cathy, an aspiring actress with big
dreams of her own. Despite their di-
vergent backgrounds—he’s Jewish,
while she’s what he calls a “shiksa
goddess”—they seem like a good
match, each boosting the other’s
creative dreams, and
they soon wed.

Unfortunately,
Jamie’s career takes
off while Cathy’s
stalls, leaving her
feeling unworthy
and him feeling tied
down. In the end, it
doesn’t matter that
they came from dif-
ferent places, but
the fact that they're
heading in different
directions poses problems they
can’t overcome.

None of this is to spoil the plot; all
this is revealed in the opening mo-
ments. Jamie and Cathy alternate
songs recounting their five-year rela-
tionship, but Jamie starts at their
first meeting and moves forward,
while Cathy begins at their last part-
ing and moves backward. Thus,
there’s no mystery as to how it'll end,
but Brown—one of the most prom-
ising of a new generation of young
theatrical composers—nonetheless
crafts a compelling narrative by
gradually disclosing how such a
promising relationship fell apart.

Brown aspired to grand themes
in his ambitious off-Broadway musi-
cal Songs for a New World and his
Tony Award-winning Broadway de-
but Parade. Here he focuses on
smaller ideas like love and sacrifice,
loyalty and regret. The result is a
musical that is human-scale and
universally accessible.

Brown uses conversational lyrics
to maintain a naturalistic, unas-
suming feel. Musically, too, he keeps
the tone intimate, conducting a
spare six-piece orchestra from his
piano bench. But considering the
limited range of instruments, the
composer makes impressive efforts
to keep his score full and diverse;
romantic numbers heavy on lush
cello and violin segue into every-
thing from blues-influenced toe-

Five Years.
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Scott, left, and Butz in The Last
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rife with acoustic guitar flourishes.

As is often the case in love affairs
gone awry, Jamie and Cathy start off
wide-eyed and open-hearted but
quickly become cynical and bitter.
Since Cathy tells her tale in reverse,
she gets sunnier and sweeter as the
show progresses. Jamie, on the other
hand, grows increasingly unlikeable
as the show evolves, because he loses
the warmth and enthusiasm that he
possessed in the beginning.

As Cathy, Scott gets the more in-
volving songs. Her opener, “Still
Hurting,” tugs the audience’s heart-
strings with its raw pain, while she
elicits big laughs with the light-
hearted “A Summer in Ohio” and
several fragments of failed theatrical
auditions. Butz starts off with a
comic tone in the syncopated
“Jamie’s Song” and shows some
emotional depth in “The Shmuel
Song,” but his numbers are gener-
ally the most self-involved and least
revealing, so the au-
dience is left to iden-
tify and sympathize
with Cathy.

Since Jamie and
Cathy inhabit differ-
ent time frames,
each typically sings
solo in this nearly
bookless show; often,
they sing to each
other in second-
person, but since the
other is never pres-
ent to respond, the songs depict one
side of a conversation at a time, in a
sort of musical epistolary.

There are only two points where
Jamie and Cathy sing together on-
stage: in the middle of the show
when they get married, and in the
last scene when they say goodbye—
Cathy in an optimistic way following
their first date, and Jamie in a fatal-
istic way following the dissolution of
their marriage. Unfortunately, de-
spite their abundant individual tal-
ent and appeal, Butz and Scott don’t
have much chemistry together on-
stage as actors or singers. The wed-
ding in particular should root the
narrative, offering proof that these
two were once a solid couple. In-
stead, it shows them as two ships
passing in the night—with set de-
signer Beowulf Boritt’s rowboat
motif only reinforcing the metaphor.
This shortcoming doesn’t destroy
this thematically simple yet mus-
cially sophisticated show, but it
undermines what should be the
emotional heart of the story.

The Last Five Years was re-
corded by Sh-K-Boom Records
March 11. The set, to be produced
by Jeffrey Lesser, is due April 16. It
will be the first cast album from
Sh-K-Boom, which has focused on
pop albums by such theatrical per-
formers as Adam Pascal (Rent),
Alice Ripley (Side Show), and The
Last Five Years’ Scott.

off with lick-by-lick reverence and musi- perspective. The artist’s 2-year-old Pri- ness entertainer. Distributed by MSI in tappers to country-flavored melodies WAYNE HOFFMAN
cal aplomb. Reverb-drenched guitar, etos was a visionary amalgamation of the U.S.—CT
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> RES They-Say Vision (3:25)
PRODUCER: Martin “Doc” McKinney
WRITERS: S. White, M. McKinney
PUBLISHER: not listed

MCA Records 25650 (CD promo)

While newcomer Res (pronounced
“reese”) may look like the latest nou-
veau soul singer to strut down the
pike, she actually possesses a versatil-
ity that is leading industry insiders to
compare her to rock musician
Chrissie Hynde. Her debut single,
“They-Say Vision,” is a comfortable
blend of organic pop/rock with just
enough urban peppering to click with
today’s R&B-obsessed radio program-
mers. The chorus is a one-listen
pitch—it’s one of those fast-talking,
lyrically packed deals that listeners
will strive to learn and then proudly
sing along with to show off their
skills. Already, a number of high-
caliber top 40 stations in the nation’s
primary markets are spinning the
track, while MTV has awarded “They-
Say Vision” Buzzworthy status. This
is a clever track, one that resonates
after the last note has faded. Res is
on her way.—CT

% 98° Why (Are We Still Friends)
(3:48)

PRODUCERS: Soulshock & Karlin
WRITERS: Soulshock, Karlin, W. Hector,
A.Tenant

PUBLISHERS: Full of Soul/EMI Blackwood,
BMI; Universal/Rondor, PRS

Universal Records 20734 (CD promo)
The boy-band star is fading in the sky
in the U.S. these days, and 98° has
certainly suffered its share of dimin-
ishing returns with recent releases.
The quartet closes its current musical
chapter with dignity via a lovely and
redeeming ballad, “Why (Are We Still
Friends),” from greatest-hits set The
Collection, due May 7. The lead vocals
of Nick Lechey still ring true; this guy
has one of the great, more flexible
voices in the pop spectrum. But for
any act that's regarded as a member
of the '90s youth movement, top 40
airplay has become as tough as
birthing triplets (save for 'N Sync,
whose new faux urban persona is
more embarrassing than evolution-
ary), so the act’s best bet for radio
success may be on AC stations, which
have supported such hits as “The
Hardest Thing” and “I Do (Cherish
You)” in the past. True, 98”’s previous
set, Revelation, was a step down from
earlier hits, but this mature effort
pushes all the right buttons, showcas-
ing a group that will hopefully find its
way back for chapter two.—CT

R&B

> DONELL JONES You Know That |
Love You (4:19)

PRODUCERS: Jaime Hawkins, Chris Absolam,
Richard Smith

WRITER: not listed

PUBLISHER: not listed

Arista 5112 (CD promo)

With soul music once again riding
high, the timing is right on for Donell
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HOW COME YOU DON'T CALL ME

ALICIA KEYS How Come You Don’t
Call Me (3:31)

PRODUCERS: Alicia Keys, Kerry Brothers
WRITER: Prince

PUBLISHERS: Controversy Music/WB
Music, ASCAP

J Records 21160 (CD promo)

Alicia Keys, 2002 Grammy Awards’
golden girl, works up a change of
direction with “How Come You
Don’t Call Me,” a Prince cover that
appears on his 1993 The Hits/The B-
Sides. This is a daring single, for
sure, indeed sounding more like a
B-side jam than typical mainstream,
over-the-airwaves fodder. Keys nails
her role as a singer’s singer here, as
she plays her vocal performance like
a series of instruments, spinning
from a playful, sexy growl to a full-
fledged Joplin-esque shout-out in
this ode to being tortured by a lover
who is MIA. For the younger genera-
tion that has been nurtured on the
more mechanized side of pop, this
throwback soul/gospel romp is
going to open some eyes real wide.
Success at R&B adult and main-
stream is imminent, though watch-
ing top 40's reaction will be one of
the more intriguing sports of the
season: Will the format stick by and
further develop its favorite new
artist, or will it hold true to the
day’s rigid formatting rules that
would otherwise prompt this rene-
gade record to stiff like a 2x4? Hang
on for the ride.—CT

s P O T 1L I

GOO GOO DOLLS Here Is Gone (3:57)
PRODUCERS: Rob Cavallo, Goo Goo Dolls
WRITER: J. Rzeznik

PUBLISHERS: Corner of Clark and
Kent/EMI Virgin, ASCAP

Warner Bros. 100858 (CD promo)

In the mid-1990s, as modern rock
became the pop music of the day,
Goo Goo Dolls were in the right
place with the right song, as
“Name” brought them to promi-
nence. While the decade endured
and pop music became progres-
sively lighter, the Dolls softened
their sound enough to remain in
the dead center of radio’s radar.

Now, in 2002, as top 40 takes a
turn back toward rock, again Goo
Goo Dolls are positioned to take
full advantage of the direction of
the day’s wind, with their consis-
tent, courteous pop/rock signature.
The first single from the upcoming
Gutterflower, “Here Is Gone” is on
the gentler side of the rock scale—
guitars are heard only at the cho-
rus and even then are kept on a
pretty tight leash. The rest of the
mix is standard fare for Johnny
Rzeznik and company: a catchy
blend of hooks, the lead’s recogniz-
able vocals, and pleasant, albeit in-
the-background lyrics. These guys
aren't rewriting the books, but
they seem to always find them-
selves on just the right page.—CT

G H TS

LENNY KRAVTIZ Stillness of Heart (3:46)
PRODUCER: Lenny Kravitz

WRITER: L. Kravitz

PUBLISHERS: Ms. Bessie Music, ASCAP;
Wigged Music, BMI

Virgin America 16813 (CD promo)
Lenny Kravitz—who just carted
home a best male rock perform-
ance Grammy Award for “Dig In”
—has at last made the transition
from enigmatic rocker to pop star
with his last few singles. The
striking “Stillness of Heart” is
another immediate and excellent
bid for mainstream acceptance,
with an ambling beat and Kravitz's
vocals coolly pushed back in the
mix, as if to evoke a sense of isola-
tion. This track has a little too
much juice to be considered a bal-
lad along the lines of his “It Ain’t
Over 'Til It’s Over” from 1991, but
it's certainly a relaxed effort, as
Kravitz looks for acceptance from
his lady: “All that I want is still-
ness of heart/So I can start to find
my way to out of the dark and into
your heart.” “Dig In” is still thriv-
ing at adult top 40, so this one
could get its start at mainstream
rock—Virgin serviced both a pop
and rock edit—before crossing
over to mainstream top 40. And
perhaps “Stillness of Heart” will
give a needed bump to the current
Lenny, which, while platinum, is
floundering in the bottom 20 of
The Billboard 200.—CT

Jones. After a brief hiatus, the Atlanta-
based singer/songwriter makes a stel-
lar return with “You Know That I Love
You.” This time out, Jones—whose
previous album, 1999's Where /

Wanna Be, earned him an American
Music Award—offers a light, easygoing
midtempo ditty perfect for budding
spring romances. Accented by an airy
piano riff, the track serves as a lush

background for Jones' honey-dipped
tenor. Lyrically, the artist looks to
reassure his lover with talk of trust
and commitment. Both mainstream
and adult R&B formats are already

VANESSA CARLTON A Thousand Miles
(3:54)

PRODUCER: Ron Fair

WRITER: V. Carlton

PUBLISHERS: Songs of Universal/
Rosasharn, BMI

A&M/Interscope 497676 (CD single)
Vanessa Carlton was only 2 years old
when she plinked out her first song
on the piano, but it was ballet that
she intended to make her calling. At
17, however, after intensive study,
she was frustrated and fed up and
hung up her slippers—returning to
music to work out her emotions.
Producer/songwriter Peter Zizzo
(Celine Dion, Jennifer Lopez, Plus
One) nurtured the youngster's tal-

NEW &

NOTEWORTHY

ents, encouraged her songwriting,
and in time hooked her up with a

deal at Interscope. Now 21, Penn-
sylvania native Carlton is on the
verge of dancing her way up the
pop charts with enchanting first
single “A Thousand Miles.” It’s the
song’s classical-tied piano hook that
endures with urgency throughout
the song that lends it spectacular
charm, along with the artist’s vul-
nerable vocal style, as she sings,
“I'd walk a thousand miles if I could
see you tonight.” This one should
pull in a broad spectrum of fans
from both the mainstream and
modern sides of top 40, as well as
hip adults. Tori Amos fans take
note; this girl is right up your alley.
A truly auspicious opening.—CT

|

beginning to embrace “You Know
That I Love You,” and it's easy to see
why. Having recorded his last two
albums under the LaFace imprint,
Jones makes his Arista debut with the
forthcoming Life Goes On. If this sin-
gle is any indication of what's to
come, Arista may have another super-
star on its hands.—RH

COUNTRY

» BRAD PAISLEY I'm Gonna Miss Her
(The Fishin’ Song) (3:17)

PRODUCER: Frank Rogers

WRITERS: B. Paisley, F. Rogers
PUBLISHERS: EMI April Music, Sea Gayle
Music, ASCAP

Arista 69125 (CD promo)

Brad Paisley has packed all the goods
into this one: fishing, relationship
angst, saucy fiddles, insinuating guitar
licks, and a terrific vocal performance,
dripping in the kind of tongue-in-
cheek playfulness that used to be the
trademark of the late, great Roger
Miller. “I'm Gonna Miss Her” opens
with the gentle hum of crickets, then
eases into Paisley lamenting how he
loves her but loves to fish—though he
spends all day on the lake and hell is
all he catches. When confronted with
an ultimatum from his girlfriend, the
chorus reveals his choice: “I'm gonna
miss her when I get home/I'm sure it’ll
hit me when I walk through the door
tonight/Oh look there, I've got a bite.”
Not since Garth Brooks’ “Friends in
Low Places” has there been such a fun
sing-along anthem about surviving a
breakup with good-natured humor and
heart. Paisley continues to demon-
strate his ability to write and deliver
traditional country music with wit and
personality. Bottom line: a record too
big for country radio to even think
about throwing back.—DEP

ROCK

JACK JOHNSON Flake (4:38)
PRODUCER: J.P. Plunier

WRITER: J. Johnson

PUBLISHER: Bubble Toes Publishing, ASCAP
Enjoy UNIR-20716 (CD promo)

For a guy known primarily as a pro
surfer and surf filmmaker—at least
right now, anyway—it’s perfectly ap-
propriate that “Flake,” Hawaiian Jack
Johnson'’s first single, includes an in-
troduction laced with quietly played
steel drums (courtesy of Tommy Jor-
dan). What better recalls sand, surf,
and warm weather? It's a nice touch
on a song made remarkable by the
mix of soulful, often breathy vocals
and Johnson, bassist Merlo, and
drummer Adam Topol’s irresistibly
catchy Latin and tropical acoustic
rhythms. Carrying hip-hop under-
tones and featuring a slide guitar
solo from Ben Harper, “Flake” is one
of nearly a dozen gems on Johnson'’s
excellent debut, Brushfire Fairytales,
released in late 2000, but just now
getting major distribution via Uni-
versal. These guys are on to some-
thing truly unique here—something
that triple-As everywhere should
devour. More than 140,000 con-
sumers have already gotten hip,
according to the label (co-founded by
Harper's manager/producer J.P. Plu-
nier, who also helmed Brushfire
Fairytales). Do yourself a favor and
get hip, too.— WO

CONTRIBUTOR

« Rashaun Hall, Wes Orshoski, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming
® artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (%): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770
Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.
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and The Blues.

INDUSTRY BRIEFS: GoodVibe Record-
ings is joining forces with Los Ange-
les-based independent hip-hop label
VOCABRecords. The partnership’s
first project will be a set released this
year by producer Cheps (of the Moun-
tain Brothers), featuring guest stints
by Mystic (for whom Chops produced
tracks on her Cuts for Luck and Scars
for Freedom GoodVibe debut); Good-
Vibe rostermates Martin Luther,
Bahamadia, and Spontaneous; and
athers. GoodVibe, formerly associated
with the now-defunct JCOR Records,
is presently negotiating with various
labels for marketing/distribution . . .
Universal Records signs Ann Nesby,
whose sophomore solo set, Put It on
Paper, arrives March 19. The title
track, also the first single, pairs the
former Sounds of Blackness lead
singer with the venerable Al Green
and is building buzz on the Hot
R&B/Hip-Hop Singles & Tracks
(No. 52) and Hot R&B/Hip-Hop Air-
play (No. 47) charts.

The Trials and Tribulations of Rus-
sell Jones is the title of O’ Dirty Bas-
tard’s CD of new material, coming
March 19 via Redondo Beach, Calif.-
based D3 Entertainment. Guests
include Mack 10, Big Syke, Too $hort,
E-40, and Sunz of Man . . . Speaking
of Trials & Tribulations, that's also the
working title of a new album by West
Coast rapper Phats Bossi, newly
signed by ArtistDirect. The summer
set will be executive-produced by Bossi
colleague Bosko . . . R&B legend Etta
James is back with her first live album
in more than 20 years. Burnin’ Doun
the House—coming May 7 from Pri-
vate Music/RCA—features backing by
James’ Roots Band, which includes
sons Donto and Sametto.

ALL ABOARD: For the first time in its
16-year history, the Soul Train Music
Awards is coordinating a compilation
CD on nominees’ music. A joint proj-
ect between MCA Records and Don
Cornelius Productions (DCP), the CD
(which is supposed to be released
annually) will feature Soul Train
Award-nominated artists and songs
and is set for retail release March 26.
The MCA/DCP partnership will also
issue compilations later in the year
spotlighting music from the Soul
Train Lady of Soul Awards and Soul
Train Christmas Starfest. The 16th
annual Soul Train Music Awards is
being taped March 20 at Los Angeles’
Memorial Sports Arena for airing
between March 30 and April 7.

CHEW ON THIS: Ray Chew, front-
man for Ray Chew & the Crew, calls
the group's April 30 debut, Feelin’

by Gail Mitchell

It, a “throwback to the glory days of
R&B and soul. This is music from
authentic roots.”

Laying down those roots are musi-
cian/songwriters Chew, Ralph Rolle,
Artie Reynolds, Joseph Gray, and

RAY CHEW & THE CREW

Bobby Douglas, gigging with such
real-deal music makers as George
Clinton, Roy Ayers, and “Mack Diva”
Sandra St. Victor (the Family Stand).
The mix of R&B, funk. and spoken
word (via newcomer Lekule) isn’t a
stretch for this quintet, which has
played behind Nancy Wilson, Gerald
Albright, Brian McKnight, Yolanda
Adams, Rakim, and Monica. Late-
night devotees of TV's syndicated /t’s
Showtime at the Apollo will recognize
Chew & Crew as the house band—
aka “the baddest band in the land"—
for the famed Harlem, N.Y., theater.
“The concept of putting this album
together has been pulling at us for
quite some time,” Douglas says. “We
did a Tom Joyner cruise, playing
behind the acts and doing 15 minutes
on our own, and people kept asking,
‘Where’s your album?’ That put the
bug in our ears. Given the rising inter-
est in R&B now, we're trying to bridge
where R&B came from to today's beat.”
“It’s time for us to do our thing for
true lovers of R&B music,” adds
Chew, who says the group—together
since 1992—plans to tour the coun-
try in support of Feelin’ It. It's being
released through the act’s own Charu
label through Houston-based South-
west Distribution. For more info, visit
raychewandthecrew.com.

KUDOS: To the 15 inaugural inductees
of the Hip-Hop Hall of Fame, honored
during the recent Hip-Hop Super Con-
ference & Expo (March 12-15) at Man-
hattan’s Puck Building; the Notorious
B.L.G., Afrika Bambaataa, Crazy Legs,
Dondi, Doug E. Fresh, Grandmaster
Flash, Kool DJ Herc, KRS-One, LL
Cool J, Queen Latifah, Run-D.M.C.,
Russell Simmons, Salt-N-Pepa, Slick
Rick, and Tupac Shakur.

Briggs’ Imprint Preps First Disc

Spere Records Ready To Take On The ‘World’ With Tina Novak Debut

BY RHONDA BARAKA
ATLANTA—Nearly two years after
signing an exclusive joint-venture/
production pact with Arista, Kevin
“Shek’spere” Briggs is ready to intro-
duce the term “popular groove” into
listeners’ musical lexicon. That’s how
he describes the sound of Tina
Novak, the 23-year-old former Miss
Miami whose forthcoming summer
album—_Been Around the World—is
the inaugural release under the pro-
ducer/songwriter’s Spere Records
banner. The album-titled lead single
is being issued April 23.

In addition to the Grammy Award-
winning reputation of Briggs—who
has produced hits for TLC (“No
Scrubs”), Destiny’s Child (“Bills,
Bills, Bills”), and Pink (“There You
Go”)—Spere Records is notable in
that it was recently spared when sev-
eral joint-venture deals, including
Sean “P. Diddy” Combs’ Bad Boy and
Kenneth “Babyface” Edmonds’ Nu
America, came to an end with Arista.

“We've had a couple of joint ven-
tures [including Jimmy Jam and
Terry Lewis’ Flyte Tyme] that fortu-
nately have sustained themselves,”
Arista senior VP of marketing and
artist relations Mark Shimmel says.
“Joint ventures really do become
about the music that they turn out,
and we at Arista take a Shek’spere
record very [seriously]. It’s the real
deal. This is our Gatling gun.”

Recalling how the Arista pact came
to fruition, Briggs says it was his rela-
tionship with president/CEO Antonio
“L.A.” Reid that prompted him to
choose Arista over other labels. “I
decided to go with Arista because of
L.A.; the relationship is really strong,”
the Atlanta-based Briggs explains. “I
thank God every day, because most of
the joint ventures at Arista were dis-
solved. I think the difference is that |
understand L.A., and L.A. under-
stands me. As time goes on, we’ll
understand [more] how they’re work-
ing up there, and they’ll understand
how we're working down here.”

PLENTY OF STYLESTO GO AROUND

Right now, both sides are commit-
ted to tuning the record-buying pub-
lic into Spere’s premiere artist. The
grass-roots campaign for Novak is tak-
ing shape at the junior-high, high-
school, and college levels and will tie
in with the fashion industry along the
way. “When you’re looking at new
artists in this day and age,” Shimmel
notes, “you have your more obvious
tools like your video, your radio song,
your remixes, and going to clubs. We
plan to do a lot of micro-marketing
around the building of our radio base.”

Shimmel adds that Novak’s music
carries a wide appeal because it’s an
amalgam of styles, “not unlike the
city of Tampa [Fla.] itself, where she’s
from. With Shek you have that R&B,

rhythm, and crossover element, but
certainly there’s an absorption of the
elements of Latin music that Tina
grew up listening to. All of this
comes into play in a very interesting
artist-producer relationship.

BRIGGS

“It’s also a Shek’spere record,”
Shimmel continues, “which opens up
enormous opportunities for different
radio formats across the board. We’ll
clearly [target] the crossover rhythm

'Wz ‘Bilboard HOT RAP SINGLES..

mainstream format, but basically
we're looking at every format.”

For Briggs, Novak’s music is sim-
ply representative of the musical
personality of his new label. “My
vision is to have a label that has mul-
tiple genres of music,” says the Long
Beach, Calif., native who moved to
Atlanta four years ago. “Rock alter-
native is really the next thing that I
want to venture into. [However], |
don’t want to do multiple types of
music and not do it well.”

Spere Records plans to release about
five projects this year. In addition to
Novak, the label’s roster consists of
hip-hop act Misery Ill and “ghetto
sassy” singer/songwriter Buttaphly.

With offices set up in Atlanta’s
Buckhead region and a staff of about
18 (some of whom are shared by
Briggs’ Shek’spere Productions and
Classic Music Publishing), Briggs is
enjoying being on music’s business
side. “The business aspect has been
intriguing from the get-go more so
than the creative aspect,” he says. “1
like the hustle and bustle.”
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141 Dops (Oh My) swshiho 1 R26 ) 44 Rainy Dayz 51 50 Get This Money
TWEET (THE GOLO MINO/ELEKTRAVEEG) MARY J. BLIGE FEAT. JA RULE (MCA) R KELLY & JAY-Z {ROC-A FELLAVJIVE/DEF JAMA0JMG)
214 U Don't Have To Call 27 439 | Need A Girl (Part One) 52159 One Mic
USHER (ARISTA} P.0I0Y FEAT USHER & LOON (BAD BOY/ARISTA) NAS (ILL WILL/COLUMBIA}
312 | Love You 28 Bouncin' Back (Bumpin' Me Against The Wall) 46 I Miss You
FAITH EVANS (BAO BOY ARISTA) MYSTIKAL 1JIVE) DVX FEAT FAITH EVANS (RUFF JAMADMG)
447 Foolish 25 Rock The Boat 54 4 60 Give It To Her
ASHANTI IMURQER INC/DEF JAMIDIMG) AALIYAH (BLACKGROUNO) TANES WITRO & OEVONTE (2 HARD/SHOCKING VIBESVPY
3 Ain't It Funny 0 pX Roll Out {My Business) 55463 Feel The Girl
JENWSFER LOPEZ FEAT JA RULE (EPIC) LUBACHS |DISTURBING THA PEACE/DEF JAM SOLTHIDJMGY, MS JADE (BEAT CLL 0PE)
6 110 What's Luv? 32 1 Got It 56155 I'd Rather
FAT JOE FEAT ASHANT) (TERROR SOUAD/ATLANTIC) JAGGED EOGE (SO SO DEF/COLUMBIAI LUTHER VANDROSS (J)
5 Nothing In This World 27 A Woman's Worth 54 Girlfriend
KEKE WYATT FEAT, AVANT (MCA) ALICIAKEYS (J) N SYNC FEAT.NELLY (JIVE)
g 311 More Than A Woman 33443 Take Ya Home 56 Cry Together
AALIYAH (BLACKGROUNO) LIL BOW WOW (SO SO OEF/COLUMBIA) PROPHET JONES (MOTOWN
6 Always On Time 29 We Thuggin' 59 4 61 Take You Home With Me a.k.a. Body
JARULE FEAT, ASHANT) (MURDER INC DEF JAM/IOJMG, FAT JOE FEAT.R KELLY (TERROR SQUAO/ATLANTIC) R KELLY & JAY-2 IROC-A FELLA/JIVE/DEF JAM10UMG)
0)]14 Anything 34 No More Drama 60 1 64 Closet Freak
JAHEIA FEAT NEXT (DIVINE MILLWARNER BROS MARY J BUIGE (MCA} CEE LO 1ARISTA)
9 What About Us? N Break Ya Neck 51 He Loves Me (Lyzel In E Flat)
BRANOY (ATLANTIC) BUSTA RHYMES (JI JILL SCOTT (HIDDEN BEACHEPIC)
12 Oon't You Forget It 30 Young'n (Holla Back) 57 You Must Have Been
GLENN LEWIS (EPIC) FABOLOUS {OESERT STORM/ELEKTRA/EEG) MONTELL JORDAN(OEF SOULNDJMG} i
8 Butterflies 38§42 Someone To Love You 62 Uh Huh
MICHAEL JACKSON (EPIC) RUFF ENOZ (EPIC} B2K EPIC)
14317 Pass The Courvoisier Part Il 36 Gone 58 The World's Greatest
BUSTA RHYMES FEAT P.0I00Y & PHARRELL (3] N SYNC (UIVE) R KELLY (NTERSCOPE/JIVE)
13 Lights, Camera, Action! LV 35 Brotha 68 0Oh Boy
MR CHEEKS IUNIVERSAL) ANGIE STONE (J) CAM ROW FES JUELZ SANTANA (ROC-A FELLAVDEF JANIDJMG)
16 Roc The Mic 38 Lifetime 66 275 You Know That | Love You
BEANIE SIGEL & FREEWAY (ROC-AFELLA/DEF JAMHOIMG MAXVYELL (COLUMBIA) DONELL JONES (UNTOUCHABLES/ARISTA)
15 The Whole World 37 Family Affair 67 4 — Addictive
OUTKAST FEAT KILLER MIKE (ARISTA} MARY J BLIGE (MCA) TRUTH HURTS FEAT RAKIM (AF opef
18420 Saturday (Dooh! Doooh!) 41 Hey Luv (Anything) 65 Partll
LUDACRIS (DISTURBING THA PEACE/DEF JAM SOUTHIDUM MOBB DEEP FEAT. 112 (LOUD/COLUMBIA) METHOD MAN 8 REOMAN (DEF JAM/IOJMG)
v] 23 This Woman's Work 44 k47 What If A Woman 71 First Time
MAXWELL (COLUMBIA) JOE (JIVE) ® IMX (TUG/NEW LINEWARNER BROS )
18 Take Away 40 Differences J00 — How Come You Don't Call Me
MISSY MSDEMEAROR ELLIOTT (THE GOLD MINI/ELEKTRAEEG,) GINUWINE (EPIC) AUCIAKEYS (3}
19 Welcome To Atlanta 46 249 Awnaw 710 — Take A Message
JERMAINE DUPR & LUDACRIS. (DEF JAM SOUTHCOLUMBIA) NAPPY RODTS (ATLANTIC) REMY SHAND (MOTOWN)
22424 Makin' Good Love 48 Put It On Paper 72 Heaven Can Wait
AVANT (MAGIC JOHNSON/MCA) ANN NESBY FEAT AL GREEN (UNIVERSAL) MICHAEL JACKSON (EPIC)
23433 halfcrazy 48 1169 Wish | Didn't Miss You 70 Round And Round
MUSIO (DEF SOULDJMG) ANGIE STONE (J) JONELL & METHOD MAN (OEF SOUL/DEF JAMAOIMG)
21 U Got It Bad 45 Got Ur Self A... 741 — Gots Ta Be
USHER (ARISTA) NAS (ILL WILLCOLUMBIA) B2K (EPIC)
25126 Any Other Night 50 2l 66 Say lYi Yi 67 Let's Stay Home Tonight
MOT N THE PAI W JOE (JIVE)

@ Records with the greatest impressions increase. © 2002, VNU Business Media, Inc. All rights reserved. Compiled from a national samole of airplay supplied by Broadcast Data Systems’ Radio Track
service. 123 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This

data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.
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1 Lights, Camera, Action!  swianor 264 35 What Would You 0o? 49 Lifetime
MR CHEEKS {UNIVERSAL} NINE20 {MCA} MAXWELL (COLUMBIAY
2 Uh Huh 23 Dansin Wit Wolvez 29 Ain't Nobody {We Got It Locked!)
B2K (EPIC) STRIK SINE (FADE/ECMD) THE RAWLO BIV) AOUSE OF FIRE|
3 Feels Good {Don't Worry Bout A Thing) 25 Family Affair 43 Special Delivery
NAUGHTY BY NATURE FEAT. 3LW {TVT) MARY J BLIGE (MCAJ 6 DEP_(BAD BOV/ARISTA)
4 Hush Lil' Lady 30 Knoc 54 174 Stranger In My House
COREY FEAT LIL ROMEO {NOONTIMEMOTOWN) KNOC-TURN AL (LA CONFIDENTIALELEKTRAVEEG) TAMIA (ELEKTRAEEGH
54— Ballin' Boy 30 441 One More Chance/Stay With Me 32 Where The Party At
NO 600D IARTISTDIRECT) THE BIG (BAD BOVARISTA) JAGGED EOGE WITH NELLY (S0 SO DEF/COLUMBIA)
5 Round And Round 1433 Roll Wit Me L3 52 Love It
JONELL 8 METHOD MAN (OEF SOULDEF JAMIDJMG] PRETTY WILLIE (02REPUBLIGUNIVERSAL) BILAL (MOYO/INTERSCOPE)
7 110 Put Yo Sets Up 320 — Love Is Gone 55 Bouncin' Back (Bumpin' Me Against The Walllj
REQO EYEZZ (2 BO) JAZ-0 & THE IMMOBILARIE (RANCORE/RUMMDA0) MYSTIKAL {JIVE)
9 Pass The Courvoisier Part | 26 Jigga 57 Never Too Far/Hero Medley
BUSTA RHYMES FEAT.P DIDDY & PHARRELL (J) JAY.Z (ROC-A-FELLATDEF JAMIDJMG) MARIAH CAREY (VIRGIN)
8 Think Big K GotUr Seif A... 42 Pimps/Players
CRIMEWAVE (CRIMEWAVE) NAS (ILLWILLCOLUMBIA) SKIP FEAT, COREY C (UTP/ORPHEUS)
10114 Dops (Oh My) 28 AM To PM 59 Boottee
TWEET (THE GOLO MINO/ELEKTRA/EEGH CHRISTINA MILIAN (DEF SOULIDJMG) BENZIND (SURRENOERMOTOWN| !
11 What's Luv? =Ly B Girlfriend 58 What's Your Name?
FAT /8 FEAT ASHANTI (TERROR SQUAD/ATLANTIC) N SYNC FEAT NELLY (JIVE) TOWAI TEE PRESENTS WCE & SYOOTH (TEE PRODUCTIONS A1 BEATS
6 Dear God 38 Always On Time 61 Bunny Hop
WILLE D (RELENTLESS] JARULE FEAT ASHANTI IMURQER INC/DEF JAM 10 JMG). DAENTOURAGE (REQ BOY)
1127 No More Drama 37 Big Poppa/Warning 638 — 1 Am
MARY J BLIGE (MCA) ( THE NOTORIOUS B.16. (BAD BOY, ARISTA) WILL 1AM OF THE BLACK EYEQ PEAS (BBE/FAT BEATS)
14 ) 22 Jump Up In The Air 39 8 — Fatty Girl 64473 Lowrider
ORIGINAL P_(WESTBOUNO) LUDACRIS, LL CODL J & KEITH MURRAY (FB/UNIVERSAL CYPRESS HILL (COLUMBIA)
15116 Can | Get That?!!? 40 447 Different Worlds 5 Bl Any Other Night
BEARWITNEZ! [EARGASM) TWIN AND ALCHEM ST (ALCFAT BEATS| SHARISSA (MOTOWN)
7 Foolish 34 Young'n {Holla Back) 66 X 66 Get Mo
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12 It's The Weekend 42 40— Feel The Girl &7 N — Playa Playa (Playing The Game Right)
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17 Saturday (Oooh! Ooooh!) 143 A56 Fiesta 68172 Could It Be
LUDACRIS (DISTURBING THA PEACE/DEF JAM SOUTHIDJMG] K KELLY FEAT. JAY-Z (JIVE} JAHEIM (DIVINE MILLAVARNER BROS
13 7 Days 36 Peaches & Cream/0ance With Me 69 — Bootylicious
CRAIG DAVIO (WILDSTAR/ATLANTIC) 112 (BAO BOY/ARISTA} DESTINY § CHILD (COLUMBIA)
M 18 Stop Playin' 39 Hit ‘Em Up Style (Oops!) 70 ] — 2-Wa
LEVERT AGEE (KNIGHTSTAR) BLU CANTRELL (REDZONE/ARISTA) RAYVON (BIG YARD/MCA}
15 What About Us? 40 Don't You Forget It 7171 Envious
BRANDY (ATLANTIC) GLENN LEWIS (EPIC) DAWA ROBINSON (LEFTSIDE/Q)
<120 That Was Then 24 Partil 51 A Woman's Worth
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234 — Take You Home With Me a.k.a. Body/Get This Money 48 1 Do!! 730 — BKNY
R KELLY & JAY Z {ROC A FELLA/JIVE/DEF JAMADIMG) TOYA (ARISTA) RISE_{AXIS 360 LTS PERIOD/FAT BEATS)
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A WOMAN’S WORTH: With March
being Women’s History Month,
Words & Deeds decided to catch up
with a couple of hip-hop’s hottest
up-and-coming female MCs to talk
about what it means to be a woman
in the game. For some, the classifi-
cation of “female MC" raises a bone
of contention.

LADY MAY

“I do feel fickle about the title,”
Arista recording artist Lady May
says. “I'm an MC that can hold my
own against both men and women.
But because it is a male-dominated
business, it is OK to be labeled a fe-
male MC, because we’re females
and we have different subjects to
talk about.

“The only reason women feel a
certain way about that is because
we're still not respected in the
game,” May adds. “With most female
MCs, [record labels] want them to
go the easy route and talk about sex.
They don’t let women really get into
the real issues that exist. We have a
shitload to talk about.”

For other MCs like Loud record-
ing artist Remy Martin and un-
signed artist J. Soze, the title does
not have any real weight.

“I don't look at it as ‘male and
female’: If you're good, then you're
good.” Martin savs simply. “My
whole life coming up, [when I was|
battling, there were never other
girls. It was only guys, so I felt like I

by Rashaun Hall

eeds.

was one of them.”

Soze agrees. “It's funny when
people refer to me as ‘a female MC.’
I’'m obviously a female, but I never
really thought of myself as a ‘female’
MC because I've been around
rhyming since I was 14, and it's all I
know. I don’t know how to classify
the differentiation between ‘female
rapper’ and just ‘rapper,’ other than
me having any given set of ups and
downs just being a female, period.

“lunderstand that people feel the
need to compartmentalize to make
themselves comfortable—that's just
a human trait,” Soze continues. “I
don’t think we've gotten to a place
in society where I'll be looked at as
just a hot rapper. That will come in
time if I prove myself, which I will.
When they see that there’s talent
there, being female will have noth-
ing to do with the number of
records I sell.”

For some, like 215/Beat Club/
Interscope newcomer Ms. Jade,
being compared only with other
female artists can be limiting.

“I don’t like to be compared just
as a female MC,” Jade says. “I'm out
to take what Jay-Z has.  want to be
where he is in the rap game. If I'm a
woman doing it, so what? What does
it matter?”

May adds, “People always say,
‘What makes you so different from
the other females?” There are dif-
ferences, but as an artist being cre-
ative, it’s just a level of where
you're willing to go with it. You
can talk about things that you've
been through, and you realize that
by putting these experiences in
descriptive form, people will relate
to you. I think a lot of people, espe-
cially women, were so misled by
that, because we don’t have a lot of
examples to look up to. The MC
Lytes and Queen Latifahs of today
aren’t really here in the same way.”

May makes her initial mark on
hip-hop with May Day (May 21).
Her debut single, “Round Up,” fea-
tures labeimate Blu Cantrell. Also
due this May, Martin—the only
female member of the Fat Joe-led
Terror Squad—will release Remy
on the Rocks. Soze and her man-
agement team, Chaos Urban, are
still shopping her tentatively titled
debut, Black Girl Lost. (For more
information, visit jsoze.com.) A
Timbaland protégé, Jade—whose
lead single, “Feel the Girl,” is
already climbing the charts—
makes her debut with Gir/ Inter-
rupted this May.

Rashaun Hall may be reached at
rhall@billboard.com.
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DANGE/ELECTRONIG

by Michael Paoletta

AND THE AWARD GOES TO: The nom-
inations for the inaugural Dance-
StarUSA awards (Beat Box, Bill-
board, March 16), which take place
March 24 at the Jackie Gleason The-
ater in Miami, are as follows:

Best chart act: Jennifer Lopez,
Madonna, Pink, Kim English, Moby.

Best act: the Crystal Method, BT,
Green Velvet, Dubtribe Sound Sys-
tem, Funky Green Dogs.

Best international act: Basement
Jaxx, Daft Punk, Fatboy Slim, Kos-
heen, the Chemical Brothers.

Best remix: Superchumbo’s “Su-
perfreakin’,” remixed by Tom Ste-
phan; Depeche Mode’s “I Feel Loved,”
remixed by Danny Tenaglia; Dido’s
“Thank You,” remixed by Deep Dish;
Kasheen’s “Hide U,” remixed by John
Creamer & Stephane K.; Deborah
Cox’s “Absolutely Not,” remixed by
Hex Hector.

Album of the year: the Crystal
Method, Tweekend: Felix da House-
cat, Kittenz and Thee Glitz; Daft
Punk, Discovery; Darude, Before
the Storm; Basement Jaxx, Rooty.

Best compilatien: Sandra Col-
lins, Cream One; Erick Morillo,
Subliminal Sessions, Vol. 1; Deep
Dish, Global Underground—~Mos-
cow; DJ Skribble, Essential Spring
Break; DJ Dan, In Stereo.

Best video: Basement Jaxx,
“Where’s Your Head At”; Fatboy Slim,
“Weapon of Choice”; the Avalanches,
“Frontier Psychiatrist”; Daft Punk,
“One More Time”; the Crystal
Method, “Name of the Game.”

Best DJ: Sandra Collins, Bad Boy
Bill, Christopher Lawrence, Roger
Sanchez, Erick Morillo, Frankie
Knuckles, Jimmy Van M., DJ Dan,
Derrick Carter.

Best radio DJ: Swedish Egil,
Jason Bentley, Liquid Todd, Richard
“Humpty” Vission, Bad Boy Bill.

Best international DJ: John Dig-
weed, Pete Tong, Sasha, Paul Oak-
enfold, DJ Tiesto. Paul Van Dyk,
Laurent Garnier, Fatboy Slim, Carl
Cox, Timo Maas.

Best breakthrough DJ: DJ Heather,
Hipp-E & Halo, John Kelley, Miguel
Migs, DJ Onionz & Joelski.

Best club: Body & Soul at the Vinyl
club in New York, Spundae at 1015
Folsom in San Francisco, Be Yourself
at the Vinyl club in New York, Giant in
Los Angeles, Crobar in Miami, Sasha
& Digweed at Twilo in New York.

Best event: Area:One, Burning
Man, Ultra Fest Three, New Year’s
Eve at Giant in Los Angeles, Coach-
ella Festival.

Record of the year: “Finally,”
Kings of Tomorrow; “La La Land,”

Green Velvet; “Hide U,” Kosheen;
“Sandstorm,” Darude; “Lady (Hear
Me Tonight),” Modjo.

Best record label: Ovum, Sublim-
inal, Kinetic, Yoshitoshi, Ultra,
Astralwerks, Strictly Rhythm, Moon-
shine, Wave, King Street.

Hosted by Roger Sanchez and
Kelis, DanceStarUSA will be broad-
cast on MTV throughout Europe;
WindowsMedia.com will offer an
on-demand Webcast worldwide.

A MAN & A WOMAN: Most recently,
the Berlin-residing French DJ/
chanteuse Miss Kittin appeared on
Felix da Housecat’s Kittenz and Thee
Glitz and Golden Boy With Miss Kit-
tin’s Or (both issued on Emperor
Norton Records in the U.S.). On
Tuesday (19), the same label releases
the electro-splashed First Album by
Miss Kittin & the Hacker.

“It does feel like I'm everywhere all
at once,” Miss Kittin notes. “In the
past year, I worked on three different
projects by accident. Then everything
was delayed, which caused every-
thing to come together at the same
time. The good thing is that the other
two discs were good advertising for
this album by me and the Hacker.”

Up until now, Miss Kittin & the
Hacker (real names: Caroline Herve
and Michael Amato, respectively)—
who hail from Grenoble, France—
have released singles like “Frank Sina-
tra,” “1982,” and “Flexibility” on DJ
Hell’s Berlin-based International Dee-
Jay Gigolo Records, which released
First Album overseas last year.

The Hacker says the album—think
Kraftwerk fronted by Vicious Pink
Phenomena (backing vocalist for Soft
Cell)—is “like a compilation of our
last four years traveling and perform-
ing live. In a way, it’s a best-of featur-
ing our Gigolo singles, as well as
songs we've been performing in our
shows. Each track is like a different
photo from our journey together.”

For Slater, Mute Is ‘Alright’

BY TAMARA PALMER

SAN FRANCISCO—Luke Slater is
poised to survey the view from
above the dance/electronic fray
with Alright on Top (Mute), his
new album streeting April 9. The
migration to Mute marks a new
move for Slater—sort of.

The British DJ/producer’s con-
tract with NovaMute (a Mute im-
print) recently expired after releas-
ing two albums, 1997’s Freek Funk
and 1999’s Wireless. As other labels
were also interested in the artist,
switching to Mute was not a fore-
gone conclusion.

“It felt comfortable, and they
offered the best deal,” Slater says of
his decision to sign with the label.
While it may seem like a small dis-
tinction, the London-based self-
managed Slater’s relocation from
NovaMute to Mute does signify a
commitment of more marketing
and promotion dollars, as well as a
leap in commercial potential.

LOOKING AT THE ALTERNATIVE

Slater—who has recorded as 7th
Plain and Planetary Assault Sys-
tems in the past—also benefits
from a label that has a firm record
of breaking numerous electronic
acts (including Depeche Mode,
Cabaret Voltaire, and Renegade
Soundwave) into the alternative
and pop worlds.

Alright on Top is Slater’s most
sincere shot yet at reaching a
wider audience, but it’s not at the
sacrifice of his distinctive lethal
rhythms. This time around, he has
found a synergistic collaborator in
singer Ricky Barrow, who previ-
ously recorded with London elec-
tronic outfit the Aloof. Barrow
brings Slater’s songs (published by
Mute Song/Windswept) to vibrant
life. The marriage of these two
powerful forces results in a fresh
sound for the techno genre, which

also bodes well for attracting alter-
native music listeners.

“In the same way that certain
electronic records are entry points
for rock kids into electronic music,
Luke Slater’s album might be an
entry [for fans of alternative music]
into harder techno,” predicts Tim
Haslett, a buyer for Other Music in
Cambridge, Mass. “Particularly for
those who are not accustomed to
listening to a whole album of hard
electronic instrumentals.”

However, Haslett hastens to add
that just as the prevalence of vocals
may attract fans, it may also lose
some of the Slater faithful. “I think
some of them would prefer that
there were no vocals.”

Slater explains of the songs on
Alright on Top, “I wanted to write
something really fresh. There have
always been elements that I've liked
in sangs that I’ve written in the
past.” For Alright on Top, he want-
ed the songs to have “the energy [of
past recordings] but also soul. And
I think that’s what I've done. I have
to ignore the people who are going
to say, ‘Ah, but you aren’t being
true to the core.””

This relatively small trade-off—
a tightrope that every dance/elec-
tronic act that has broken into
popular music status has had to

walk—may very well be worth it,
though. Alright on Top leads off
with the single “Nothing at All.”
The track’s frenzied rhythms and
world-weathered observations (“It’s
a superficial life we lead/That
brings me down,” Barrow muses)
showcase a new harmony for Sla-
ter, with Barrow’s incredibly hu-
man vocal stylings fitting comfort-
ably amid the dark and robotic
funk that underpins the lion’s
share of the album.

“Nothing at All,” featuring
remixes by Rob Rives and King
Unique, was serviced to commercial
alternative and top 40 radio mix
shows in late February. On Tuesday
(19), the single’s commercial street
date, a second CD will be serviced
to smaller radio outlets.

LIVE SHOWS TO COME

“Because of the nature of the
music [on Alright on Top], radio
is a key component in our mar-
keting strategy,” says Mute’s mar-
keting director Jeanne Klafin, who
acknowledges that the label is also
paying fair attention to the video
market. Mute delivered a video for
“Nothing at All” to MTV2 and
Much Music USA early last month
and recently followed up with a
130-piece mailing to regional and
Internet video outlets.

Slater—who is booked by Dan Sil-
ver of London-based Value Added Tal-
ent—will embark on a 10-date
national tour of major markets at the
end of May. Unlike previous tours
that he has done in North America,
this one will focus on proper live
shows (with Barrow and studio part-
ner Alan Sage), as opposed to DJ gigs.

“I've DJ'd in the States a lot, and
I always thought that when I come
over there [again] to play live, I real-
ly want to do it properly,” Slater
notes. “I've held off in the past, but
I'm ready to do it with this album.”

¢ Kinky, Kinky (Nettwerk Amer-
ica album). On its funky epony-
mous debut, this Monterrey, Mex-
ico-hailing five-piece (directly
signed to U.K. label Sonic360) cre-
ates a seamless fusion of Latin,
rock, and electronic—all with a
decidedly live bent. On tracks like
“Mas,” “Sol (Batucada),” and “Mir-
ando de Lado,” lead singer Gilber-
to Cerezo wraps his vocals around
wah-wah guitar licks, fiery percus-
sion, and sturdy basslines and
house grooves.

* DJ Nasir, Straight Up & Dirty
(Standard Sounds/Neverstop Mu-
sic album). For the second collec-
tion in its compilation series, hip
Los Angeles hotel the Standard
delivers a deliciously cool and
funky mix, encompassing United

Future Organization’s take on the
Jackson 5’s “Hum Along and
Dance,” Bertrand Burgalat’s “Ser-
pentine,” DJ Nasir and Plastiq
Phantom’s mix of Mystic’s “The
Life,” MJ Cole’s mix of De La Soul
Featuring Chaka Khan’s “All
Good?,” and Lady Miss Kier’s “I'm
Not Staying at Home.” Contact:
206-726-8016.

* PPK, “Resurection” (Tommy Boy
Silver Label single). With “Resurec-
tion,” Russian duo PPK (Alexander
Polyakov & Sergey Pimenov) deliver
a major slab of melodic, hypnotic
trance a la Robert Miles’ global

smash “Children.” A top five hit in
the U.K., expect similar action on
the Billboard Hot Dance Music/
Club Play chart.
¢ Arnold Jarvis, The Collection
(Music for a Lifetime album).
Soul-drenched house music is at
the core of this fine “best-of” set
from veteran club singer Jarvis. In
addition to spotlighting the bulk
of his underground classics—
including the Frankie Knuckles/
Satoshi Tomiie-produced “And |
Loved You” and the Benji Cande-
lario/Wayne Rollins-produced
“The Joy You Bring”—The Collec-
tion includes three new tracks:
“Rising Into Joy,” “What Goes
Around,” and “Spread Love.” Con-
tact: 718-399-7946.
MICHAEL PAOLETTA
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418 IT'S LOVE (TRIPPIN'} GROOVILICIOUS 27&STRICTLY RHYTHM Goldtrix Presents Andrea Brown 1 NO MORE DRAMA (THUNDERPUSS REMIXES) mcaissss @ Mary J. Blige
2|3 YOU GIVE ME SOMETHING epic rromo Jamiroquai ® 2(— THANK YOU (DEEP DISH REMIX) arisiaie 0@ Dido %
\ 9 -
6113 SONG FOR THE LONELY wasNER BROS PROMO Cher ': 312 YOU MAKE ME SICK (HQ2 REMIXES) viarace 22s56/RiSTA Q © Pink 2
1 LOVE'S GONNA SAVE THE DAY vinv. souL 121 MUSIC PLANT Georgie Porgie « BE LIFETIME (BEN WATT REMIX) coLumsia 76s0/cR6 © @ Maxwell 2
17111 SLEEPING FASTER  sinT PROMO/COLUMBIA Lo Fidelity Allstars . 53 WHERE'S YOUR HEAD AT i 3s8ASTRALWERKS @ @ Basement Jaxx R
15|28 NO MORE DRAMA (THUNDERPUSS REMIXES) wca 15529 Mary J. Blige | ‘l'| 616 CAN'T FIGHT THE MOONLIGHT (REMIXES) cure7os © © LeAnn Rimes <
4 WHENEVER, WHEREVER (REMIXES) erc promo Shakira @ FEELS GOOD (DON'T WORRY BOUT A THING) (KELLY G. CLUB MIX) mizu @ Naughty By Nature Featuring 3LW
1ot
| 6 THE REAL LIFE  CREOENCE 33150NETTWERK Raven Maize ~;,:| 715 WILL |2 roseins 7205 © @ lan Van Dahl
{1116 YOU AND ME (FEELS SO GOOD) JuncLERE0 30012 Solar City Featuring Pepper Mashay Hui 4 7 DAYS (SUNSHIP REMIXES) wiDSTARATUANTIC 85232/6 @ © Craig David 2
19130 WISH | DIDN'T MISS YOU (THE REMIXES) Jzis2 Angie Stone 0 112) 8 YES Tommve0v2285 Q © Amber
¢ \id
10| 5 YOU GOT ME (BURNIN' UP) mcaissas Funky Green Dogs ]‘.,':." 9 BY YOUR SIDE (REMIXES) criciosu 00 Sade ®
B 7
181 TAKE MY HAND (REMIXES) aristarromo Dido .] 10113 CAN'T GET YOU OUT OF MY HEAD capimoL 7655 @ Kylie Minogue =
: : 13|17 WAKE UP  TRANS CONTINENTAL 89%691061C Beki wh 16|11 ONE GOOD REASON 247 72e74RTEMIS © © Nicole J. McCloud
18|22 FREE TO CHANGE YOUR MIND (REMIXES) oreamworKs PRoMO Regency Buck J | 13|12 EVERYDAY nervous s © @ Kim English
e p )
Al il SON OF A GUN (REMIXES) virain PrOMO Janet Featuring Missy Elliott, P. Diddy & Carly Simon % ]: -__| 917 WHERE THE PARTY AT (REMIXES) s0500EFCOLUMBIA 79605/CRG © @ Jagged Edge With Nelly 2
| 12] 9 STAR GUITAR  FREESTYLE 0UST ASTRALWERKS 3881 2VIRGIN The Chemical Brothers = 17110 STAR GUITAR  FREESTYLE OUSTASTRALWERKS 38812VIRGIN @ @ The Chemical Brothers 2
. He o
21|25 VIP  MiX0LOGY 00054 PLAY Ibiza ;'_ 114|114 THIS 1S ME (REMIXES) 3a0c0v iszaRiSTA © @ Dream %
12838 IT'S GONNA BE..(A LOVELY DAY) BEOROCK/CREDENCE PROMO/NETTWERK Brancaccio & Aisher b 24| — HEAVEN rossins 72057 © © DJ Sammy & Yanou Featuring Do
22|23 THE HEARTBREAK smares iz Friburn & Urik o q23(18 WHAT IT FEELS LIKE FOR A GIRL MaveRick s5m2WARNERBROS © @ Madonna %
) e
| |16{10 GETTIN' INTO U 111 PROMOMINISTRY OF SOUND W.DSP. l‘:_‘" 15|19 DESERT ROSE (VICTOR CALDERONE REMIX) asmasrinieascore @ Sting Featuring Cheb Mami <
S
14( 15 LITTLE GIRL nervous 2507 Viola IJ,_’_'] 19( 16 FREELOVE MUTEREPRISE 42419WARHER BROS. @ Depeche Mode
~117]18 ME WITHOUT YOU osrirvors Dspina Featuring Andricka Hall | .4‘ 18115 HE LOVES U NOT (REMIXES) sa g0y meiarisia © @ Dream 2
| 3139 ESCAPE (REMIXES) iNTERSCOPE PROMO Enrique Iglesias < § 2117 HIDE U «inercsso © © Kosheen =
‘5 2733 SIX FEET UNDER (TITLE THEME REMIXES) unwversaLoisirs Thomas Newman _ § STRANGER IN MY HOUSE (REMIXES) aecmasnzes © @ Tamia ®
29| 32 AMERICANA 1uwmp 2 Americana Featuring Gerardo | - | 20| 22 BROWN SKIN (MEGAMIX) MOToWNOISsisuNIvERSAL © @ india.Arie R
: &1 i 3 @ Titles with the greatest sales or club play increases this week. Pawer Pick on Club Play is awarded for the largest point increase among singles below the top 20. The
. . Club Play chart is compiled from a national sample of reports from club DJs. < Vidioeclip availability. Catalog number is for vinyl maxi-single, or CO maxi-single if vinyl is
35| — ALIVE EMERGE 30006/CENTAUR Kevin Aviance gnavaillahle.IOn Shales chan";Z) €O Maxi-Single avaitable. @ Vinyl Maxi-Single available. @ Cassette Maxi-Singl ilabl , VNU Busi Media, Inc. and Sound-
— can, Inc. All rights reserved.
|24 20 UNDERWATER  nemwenk s Delerium Featuring Rani
ml371 — FIRE ToMMY BOY SILVER LABEL 2256/TOMMY BOY Dolce 1 ‘1 _1;‘“'_.?' i??ﬁ’? —"F’:‘\}'ﬁ: .If‘“ "”\'""'_j I].
- 20|21 FRAGILE (REMIXES) A&MPROMOINTERSCOPE Sting ® sov (s wl W - Y U_l‘ JINIL ALBUIVID «~
i Cod® e tn pat .t L) BRI & e eavew )
126019 WORK  maw 2302/70MMY BOY Masters At Work Feat. Puppah Nas-T & Denise ) — — e
r— g x
U 42| — CAN'T STOP DANCIN' GRODVILICIOUS 6&/STRICTLY RHYTHM Inaya Day :.: E
,'-.':-f 34| 36 AWAY (JOHN CREAMER AND STEPHANE K REMIXES) vouosuitea Mantra Featuring Lydia Rhodes ] ’% ARTIST Title
¢ : IMP| NUMBER, RIBUTING LABE
39[ 45 INSATIABLE (REMIXES) cowuveiarsms Darren Hayes < ; e o e s
"_;‘ | 30{26 BEL AMOUR  10MMY B0Y SILVER LABEL Z4STOMMY BOY Bel Amour 1 OIVIBER 6 Weeks At Number 1
< {4149 MOUNTAIN TOP Jeuvsean 7262 99th Affair Featuring Latanza Waters ! :HSEWC';JEM:&EﬁsLmisngERS 212000
l_.. | 25(14 CAN'T GET YOU OUT OF MY HEAD capioL7sess Kylie Minogue 3 VARIOUS ARTISTS Global Hits 2002
o r [ 2 x&?i{%y&:&ﬁTlSTS Pulse
FLAWLESS GROOVILICIOUS 27¥STRICTLY RHYTHM The Dnes A 4 JOHNNY VICIOUS Uhtra. Dance 01
|23 12 CAUGHT UP GROOVILICIOUS 27V/STRICTLY RHYTHM DJ Disciple Featuring Mia Cox : 3 BASEMENT JAXX Rooty
44| — JOIN ME  priSONERS OF 0ANCE 872010 Lightforce o, I — -
o 8 VARIOUS ARTISTS Dance Party (Like It's 2002)
| 38|34 SOMEONE LIKE YOU reprise PRoMo New Drder RoBws 159
7 DAFT PUNK Di
45| — ADDICTED TO BASS usT0MPORT Puretone VIRGIN $9606" S
e n .
- {33|27 PACIFIC COAST PARTY (REMIXES) nresscope prowo Smash Mouth 2 2 &l Simple Things
L] 3229 EMOTION (REMIXES) cowmsiarssn Destiny's Child 10 DIMITRI FROM PARIS Atter The Playboy Mansion
THEY-SAY VISION (DANCE REMIXES) mcarromo Res @ 1 &ﬁfg&ﬁgfn"s_ - Beautifulgarbage
: PURPLE GOD cusssieperon Anny E 5‘%55%,8.59‘3“““" Geogaddi
: FOR A LIFETIME (ALEX GOLD REMIX) xtravacanza iMPORT Ascension 12 EBLEJ<9R~'§ o Vespertine
AN
OPEN ME| rraru sfiumic KRz i3 BEN WATT/JAY HANNAN Lazy Dog Volume 2
RESURRECTION  10MMY BOY SILVER LABEL 2356/TOMMY BOY PPK : g T
13 LOUVIE DEVITO N.Y.C. Underground Party Volume 4
36| 35 GOLDEN BOYS (REMIXES) wmcaissen Res @ BEENEE o USRS
a6[ 41 MUSICA ELECTRICA swnss 2 Alma Matris ® UARIQUS ARTISTS Uttra. Chilled 01
25 JAMIROQUAI A Funk Ddyssey
EPIC BS9S4.
17 GEORGE ACOSTA Next Level
ULTRA 1114
E: 21 VARIOUS ARTISTS Trance Party (Volume Dne)
- e . ROBBINS 75022
2R PR, Gl
L e | PR ’ . » . Wt SIRF
Club Play Maxi-Singles Sales ] [ oARoee RS o
= GROOVA ICIDUS 106/STRICTLY RHYTHM &
2 KOSHEEN Resist
HEAVEN SUPA/DON DA DA JMOGSNA STSIRETIC
DJ Sammy & Yanou Featuring Do roseins Kenny Dope Presents The Mad Racket eic sear 22 5|2r7\||8csnose Music Kills Me

IF YOU FALL
Ad Finem narequin

FIREWIRE

Cosmic Gate raoikaL

22[

VARIOUS ARTISTS

Totally Dance
WARNER BROS E1EXTRA/ATLANTIC 14720/ARISTA

DISTANT PLACES
Marsha wessTer HaLL NYC

| LIKE IT/HOLD YOU TIGHT
Jomanda/Tara Kemp e eear

TO GET DOWN
Timo Maas «ineTic

FLAWLESS

The Ones crooviLicious

19[

VNV NATION Futureperfect
METROPOLIS 220
DJ SKRIBBLE Essential Presents: Skribble's House

B1G BEAT WAPNEN ESP 35090 LONOON SIRE 4

PARTY PEOPLE (WE'RE GONNA CHANGE THE WORLD)
Hawke sunsurn

Breakouts: litles with future chart potential, based on club play or sales reported this week. ©200:

THE BOMB/AMERICA
Kenny Dope Presents The Bucketheads riceear

2, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved

Inc. and S

@ Albums with the greatest sales gains this week @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA
certification for net shipment of 1 million units (Platnum). @RIAA centification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with runming time of 100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. RIAA Latin awards: (> Centification for net shipment of 100,000 units {Oro). A Certification of 200,000 units (Platino). A’ Centification of
400,000 units {Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ,
and all other CO prices, are equivalent prices, which are proj i
, Inc. All rights reserved.

d from prices. 4 ind past or present Heatseeker title. ©2002, VNU Business Media,
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BALMUR BIDS FAREWELL: Toronto-
based Corus Entertainment is mak-
ing plans to shutter its 10-year-old
Nashville music publishing division,
Balmur Corus Music. Senior VP
Thom Schuyler says he has in-
formed the office’s other four staf-
fers and its five staff songwriters
that the doors will close April 15.

Schuyler, a songwriter/artist who
joined the company with high
hopes last September (Billboard,
Sept. 8, 2001), now says, “It’s a bit of
akick in the teeth in that I was fired
up to do what I was brought in here
to do.” He also says that “they cer-
tainly afforded me some opportuni-
ties to right the ship, |but] it was
too late and the [Nashville office’s]
problems too deep.”

Schuyler has been put in charge of
selling the Nashville assets, includ-
ing its song publishing catalog and
its Music Row office building.

ON THE ROW: Barry Poss has
been upped from president to
chairman of Sugar Hill Records,
the Durham, N.C.-based label he
founded in 1978. In his new role,
Poss will move out of the label’s
daily operations into an advisory
role but will continue to perform
A&R duties and oversee the
label’s direction.

Publicist Scott Stem joins the
Country Music Assn. as senior man-
ager of media relations, effective
March 18. He most recently ran his
own Scott Stem Publicity in Antioch,
Tenn., and previously was VP of pub-
licity at Capitol Records.

Acuff Rose Music adds Dallas
native Nathan Belt to its roster of
songwriters. Belt also recently
signed an artist production agree-
ment with Marathon Productions
and is pursuing a recording deal
in Nashville.

The Nashville-based Leadership
Music program is accepting appli-
cations from established industry
leaders for its next class of partici-
pants. Application requests will be
accepted until April 1. Deadline for
submissions is May 1.

ON THE MEND: Pat Green was
hospitalized with multiple facial
fractures after he was attacked by
two men March 11 while he, his
wife, and members of his band
were at the beach on South Padre
Island, Texas. Green, a Republic/
Universal artist, had to cancel his
scheduled concert the next night
at Concrete State Amphitheatre
in Corpus Christi, Texas. The pri-

by Phyllis Stark

mary assailant was in police cus-
tody at press time and charges
were pending.

Billy Joe Shaver underwent suc-
cessful heart bypass surgery Feb. 28
in Austin and is recuperating at
home in Waco, Texas.

ROSTER ROUNDUP: Country Music
Hall of Fame member Ray Price has
signed a recording deal with Audi-
um Records. He will reteam with
his former producer, Fred Foster,
for an album due in early summer.

Eric Heatherly, who recently
exited the Mercury artist roster after
one album, has signed with Dream-
Works Records in Nashville. His
first album for the label is expected
to be released in the fall.

Shannon Brown exits the BNA
Records artist roster.

ARTIST NEWS: Clint Black stars in
A&E'’s Live by Request telecast live
from Nashville March 30. CBS-TV
personality Mark McEwen will host.
The special will also be simulcast by
Jones Radio Networks.

Faith Hill will perform at the
74th Academy Awards March 24.
She will sing her hit “There You’ll
Be” from the Pear! Harbor sound-
track. The Diane Warren-penned
tune is nominated in the best orig-
inal song category. The Academy
Awards will be televised live from
Los Angeles on ABC.

Emerson Drive has joined Dream-
Works labelmate Toby Keith’s Un-
leashed tour for a month, beginning
March 14 in Evansville, Ind.

Comedian Cledus T. Judd’s up-
coming Monument album, Cledus
FEnvy, features guest appearances by
Vince Gill, Diamond Rio, and Phil
Vassar. The album is due April 30.

’— \

l country music television

Kenny Chesney taped a live-
concert special for CMT March 12
in Daytona Beach, Fla. It will be
telecast April 27.

Jeff Carson will perform March
28 at Carnegie Hall in New York as
part of A Night of Encouragement,
an event to launch the Encourage
America program, which will pro-
vide free counseling to those af-
fected by the Sept. 11, 2001,
tragedies. The show will be taped
and nationally syndicated as an
Easter-weekend special on Salem
Radio Network.

Mark Wright Increasing His
Leadership At MCA Nashville

BY DEBORAH EVANS PRICE
NASHVILLE—After more than two
decades on Music Row as a song-
writer/producer/publisher/record-
company executive, Mark Wright is
stepping into an expanded leadership
role at MCA Nashville. Currently the
label’s senior VP of A&R, he is expect-
ed to be promoted to executive VP. At
press time, Wright's new contract has
yet to be finalized.

In the wake of MCA president Tony
Brown'’s departure to launch Universal
South (Billboard, Jan. 19), Wright will
now work with MCA Nashville chair-
man Bruce Hinton to shape the future
of one of the industry’s most perenni-
ally successful labels. Wright says his
goal is to “make sure we uphold the tra-
dition that Tony and Bruce have estab-
lished there. They've set a pretty good
mandate as far as quality of artists and
the level of integrity.”

MCA Nashville holds the distinc-
tion of being named the Billboard
country label of the year for 10 con-
secutive years (1991-2000). “The rea-
son why [ went to work for those guys
is because I like the way they do it
right,” Wright explains. “They do right
by the music and by the business, and
they are honest people. They will look
you in the eye and tell you the truth.
I feel that part of my job is to help
keep that tradition going.”

Wright himself has already estab-
lished a successful tradition on Music
Row. He grew up in Fayetteville, Ark.
(he’s a member of the Arkansas
Entertainers Hall of Fame), and
moved to Nashville to attend Bel-
mont University, where he joined the
Belmont Reasons troupe and was fea-
tured on a 1977 recording.

He has gone on to become one of
the industry’s most successful song-
writer/producers. His writing credits
include “Today My World Slipped
Away,” recorded by Vern Gosdin and
George Strait; Oak Ridge Boys’ “Lucky
Moon”; Earl Thomas Conley’s “Nobody
Falls Like a Fool”; and Mark Chesnutt’s
“Your Love is a Miracle” and “Goin’
Through the Big D.” As a producer, he
has worked with Chesnutt, Clint Black,
Gary Allan, Rhett Akins, Brooks &
Dunn, and Lee Ann Womack.

Wright began honing his skills
when he went to work for United
Artists in 1981. Three years later, he
shifted to RCA as A&R talent man-
ager and began producing Conley,
Bill Medley, Gus Hardin, Pake McEn-

FORTHE RECORD

Barry Yarbrough is Audium Rec-
ords director of sales and mar-
keting. His name was misspelled
in a story published in the March
9 issue of Billboard.

tire, and Louise Mandrell. In the early
1990s, he operated his own publish-
ing company and began working for
MCA as a consultant hired by Brown.
He has also sung on jingles for Mc-
Donald’s, Harley-Davidson, and Peter
Pan peanut butter and has his own
publishing company, Market Wright,
through a deal with Universal.

e
WRIGHT

Wright recalls that shortly after join-
ing MCA from RCA, “I went to Beau-
mont, Texas, and heard Mark Chesnutt.
I started making records on him and
started having success with him . . .
When everybody started growing to a
point that [MCA] could justify another
label, they came to me and asked if I'd
be the creative head of Decca.”

MOVING UP

In 1994, Wright became senior VP
of Decca Records and helped launch
Allan and Womack'’s careers. Decca
was shuttered in the consolidation
following the Universal/PolyGram
merger, and Wright was named sen-
ior VP of A&R at MCA Nashwville.

“I've never had more progress just
sitting still in my whole life,” he
jokes about his ascension through
MCA'’s ranks. “Most of the time in the
corporate world you see a lot of peo-
ple chasing that stuff, and I've just
tried to be focused on making great
records and finding great artists.”

Wright feels artist longevity is key to
MCA's success. “With Vince [Gill],
Trisha [Yearwood], Reba [McEntire],
George [Strait], and Lee Ann [Wom-
ack], and on down the list, we are deal-
ing here with artists who have stami-
na,” he says. “That kind of becomes the
focus of the future in my mind. We
have a very loyal fan base in our format,
and I feel like we need to give [the fans]
artists that they can still be attached to
seven, eight, 10 years down the road.”

As an executive, Wright thinks it’s
also imperative to be ready to nurture
such artists. “There are gifted individ-
uals in the world of music, and I
believe you have to hold out for those
people, because when they do come
along, you need to have room for
them. Certain people rise above the
rest. It’s really difficult to describe, but

more than anything else, you have to
be really wide open to listening to a lot
of things, and then you have to hold
out for those things that move you.”

Among the artists Wright is cur-
rently most enthusiastic about are
MCA newcomers Shannon Lawson
and Josh Turner. Wright produced
Lawson’s debut and is co-producing
Turner with Frank Rogers. He’s also
co-producing the next Sons of the
Desert project with Monty Powell
and Greg Droman. He is working on
a Brooks & Dunn Christmas album
for Arista Nashville as well, the only
non-MCA project he’s doing.

Right now, MCA is gearing up for
new music from Gill and Rebecca
Lynn Howard. “We are going to have
an amazing release schedule in the
next 12 to 18 months, just incredi-
ble music,” he says. “I'm still work-
ing with Trisha. Then I'm also put-
ting together a Patsy Cline tribute
album, which is coming together.”

AT A CROSSROADS

Wright thinks this is an interest-
ing time to be in country music. “We
are at a crossroads. We come to these
crossroads every 10 to 15 years if you
look at the history,” he observes. “We
are at a spot where we have a lot of
real young and exciting new talent
that I think could take us places
musically that we've never been
before, but at the same time [there
are] established superstar artists that
are already concrete in our format.
It’s a great time for them to try new
things, too. It doesn’t have to be pop
or bluegrass, it just needs to be solid.
It needs to be believable, great songs,
and they still need to be country.

“Country to me doesn’t have to be
twin fiddle |and] steel guitar—it just
needs to be real life,” Wright adds. “It
needs to be things that an everyday
person can relate to |that is] easily
understood. Emotion is still the
prominent factor.”

Encouraging artists to experiment
in the studio is a strong part of
Wright's vision for the future, along
with demo/development deals. “If
you get an artist you believe in, you
ought to commit, but I do think
doing demos is the smart way to go,”
he says. “There is no real time frame.
You just say, ‘We are going to give
you ‘X’ amount of money to go and
experiment.’ It’s funny how people
will be more experimental on some-
thing that isn't as crucial as a record.”

He also plans to “let the music
motivate the staff. Instead of having
to pump people, hype people, the CD
should do the talking. My plan is to
just keep the music coming down
those hallways to where our people
at MCA cannot waif to get out and
work those records.”
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< |2 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL B g 9~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL w g
W Sy 1 Week At Number 1 31|34 I'M NOT GONNA DO ANYTHING WITHOUT YOU  Mark Wills Duet With Jamie O'Neal | 31
g N U M B E R 1 & K.STEGALL (R VAN WARMER,R ALVES} MERCURY ALBUMS CUT
2|2 THE LONG GOODBYE Brooks&Dunn | 1 3213435 SHE DOESN'T DANCE Mark McGuinn 2| 32
K BROOKS.R DUNN,M.WRIGHT {PBRADY,R KEATING) ARISTA NASHVILLE ALBUM CUT M MCGUINN.S.DECKER {M MCGUINN,D PFRIMMER.S DECKER] VFR ALBUM CUT
113 THE COWBOY IN ME Tim McGraw 2| 1 33135|42 MENDOCINO COUNTY LINE Willie Nelson Duet With Lee Ann Womack < | 33
8.GALLIMORE.J STROUD, T.MCGRAW (C WISEMAN.J STEELE AANDERSON) CURB ALBUM CUT M SERLETIC (B TAUPIN,M SERLETIC} LOST HIGHWAY ALBUM CUT/MERCURY
3144 BLESSED Martina McBride | 3 [ 34 | 42(50 1'M GONNA MISS HER (THE FISHIN' SONG) Brad Paisley 2| 34
M MCBRIDE, PWORLEY {H.LINDSEY,T.VERGES.B JAMES) RCA ALBUM CUT F.ROGERS {B.PAISLEY,F ROGERS} ARISTA NASHVILLE ALBUM CUT
311 BRING ON THE RAIN Jo Dee Messina With Tim McGraw=| 1 [f 27 13840 GOODBYE ON A BAD DAY Shannon Lawson = | 35
B.GALLIMORE.TMCGRAW {B MONTANA H DARLING} CURB ALBUM CUT M.WRIGHT (S LAWSON,M A PETERS} @ MCA NASHVILLE 172233
51617 YOUNG Kenny Chesney=e| 5 § 35 [40(44 HELP ME UNDERSTAND Trace Adkins | 36
N.WILSON,B.CANNON,K CHESNEY {C WISEMAN.N SHERIDAN,S. MCEWAN} BNA ALBUM CUT D HUFF {C FARREN,S MAC W HECTOR) CAPITOL ALBUM CUT
6159 | BREATHE IN, | BREATHE OUT ChrisCaglee| 5 [ 37 ]41|43 BEFORE | KNEW BETTER Brad Martin 2| 37
C.LINDSEY {C.CAGLE.).ROBBIN) CAPITOL ALBUM CUT B.JWALKER.JR (B SIMPSON.D.LEE) EPIC ALBUM CUT
7.8 SOME DAYS YOU GOTTA DANCE Dixie Chicks | 7 36139 SWEET MUSIC MAN Reba 2| 36
PWORLEY,B CHANCEY {T.JDHNSON,M MORGAN} MDNUMENT ALBUM CUT A KRAUSS {K ROGERS} @ MCA NASHVILLE 172231
g 1101 MY LIST Toby Keith | 8 -39 |0 HEATHER'S WALL Ty Herndon 2| 39
J STROQUD, TKEITH (T JAMES,R BISHOP} DREAMWDRKS ALBUM CUT B.WATSON,PWORLEY (R GILES T.NICHOLS,G.GDDARD) EPIC ALBUM CUT
91910 I'M MOVIN' ON Rascal Flatts @| 9 40 143146 THREE DAYS PatGreen | 40
M BRIGHT.M WILLIAMS {PWHITE.D VWILLIAMS) LYRIC STREET ALBUM CUT G LADANY! {PGREEN,R FOSTER) REPUBLIC ALBUM CUT/UNIVERSAL SDUTH
8 |6 GOOD MORNING BEAUTIFUL Steve Holy | 1 37(30 DOES MY RING BURN YOUR FINGER Lee AnnWomack | 23
W.C RIMES (Z LYLE.T.CERNEY) CURB ALBUM & SDUNDTRACK CUT FLIDDELL {B MILLER.J MILLER} @ MCA NASHVILLE 172220
1111214 THAT'S WHEN | LOVE YOU Philvassar | 11 [ 42 46| — | KEEP LOOKING SaraEvans | 42
B GALLIMDRE PVASSAR {PVASSAR.J WDOD) ARISTA NASHVILLE ALBUM CUT S EVANS PWDRLEY (S EVANS, TSHAPIRO, TMARTIN) RCA ALBUM CUT
1211313 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner <| 12 4214447 SHE WAS Mark Chesnutt 43
J.RITCHEY (B WAYNE) RCAALBUM CUT B.J.WALKER.JR. (N COTY,J.MELTON) COLUMBIA ALBUM CUT
1311522 DRIVE (FOR DADDY GENE) AlanJackson | 13 @ 44752 GET OVER YOURSELF SheDaisy | 44
K.STEGALL {A JACKSON) AR{STA NASHVILLE ALBUM CUT D HUFF SHEDAISY (K 0SBORN.M HUMMON) LYRIC STREET ALBUM CUT
14114{17 MODERN DAY BONNIE AND CLYDE Travis Tritt 2| 14 45|45 CIRCLES Sawyer Brown | 45
B.J WALKER,JR. TTRITT (W.ALDRIDGE.J L EBLANC} COLUMBIA ALBUM CUT M MILLER B TANKERSLEY {D LOGGINS.M GREEN: CURB ALBUM CUT
15 WRAPPED AROUND Brad Paisley?| 2 J <o | 48|48 | COULD NEVER LOVE YOU ENOUGH Brian McComas =| 46
FROGERS (B PAISLEY,C DUBDIS K LOVELACE} @ ARISTA NASHVILLE 69103 L MEDICA (B MCCOMAS) LYRIC STREET ALBUM CUT
16117121 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood | 16 E 47 | 51| — DON'T WASTE MY TIME Little Big Town | 47
AREYNOLDS {G NICHOLSON,0 MCCLINTON) CAPITOL ALBUM CUT B.CHANCEY,LITTLE BIG TOWN (LITTLE BIG TOWM,! KELLEY.C MILLS) MONUMENT ALBUM CUT
“7119]20 | SHOULD BE SLEEPING - AIRPOWER Emerson Drive?| 17 J 48 58| — MINIVAN Hometown News | 48
JKING,J STROUD {L DREW,S SMITH} @ O DREAMWORKS 450362 RKINGERY,S WHITEHEAD {S.WHITEHEAD, R KINGERY) VFR ALBUM CUT
~3]22|23 I DON'T HAVE TO BE ME ('TIL MONDAY) -dAIRPOWER P  SteveAzar |18 K 45]52|58 THE LIGHTHOUSE'S TALE Nickel Creek | 49
R VAN HOY (S.AZAR.J YOUNG,R C.BANNON) MERCURY ALBUM CUT AKRAUSS (A MCKENZIE.C THILE} SUGAR HILL ALBUM CUT
16115 WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson 2| 1 5060 — DIDN'T | Montgomery Gentry 2| 50
K STEGALL{A JACKSON} ARISTA NASHVILLE ALBUM CUT B CHANCEY (A SMITH) COLUMBIA SOUNDTRACK CUT
20] 21|25 | DON'T WANT YOU TO GO - AIRPOWER » Carolyn Dawn Johnson 2| 20
= PWORLEY.C D JOHNSON {C.D.JOHNSON,T POLK) AmSTVA NASHVILLE ALBUM CUT ¢ H OT S H OT D E B UT ¢
23(26 THAT'S JUST JESSIE Kevin Denney | 21 .7 | MISS MY FRIEND Darryl Worley 2| 51
LREYNOLDS (K DENNEY,K.K.PHILLIPS PJ MATTHEWS) @ LYRIC STREET 164063 FROGERS J STROUD {TMARTIN.M NESLER T.SHAPIRD) DREAMWDRKS ALBUM CUT
25|27 | CRY Tammy Cochran | 22 49| — FRANTIC Jamie 0'Neal 49
B CHANCEY {M.SELBY.T SILLERS) EPIC ALBUM CUT K.STEGALL (J.0'NEAL,LDREW.S SMITH} MERCURY ALBUM CUT
2313038 LIVING AND LIVING WELL George Strait | 23 § 53] 55|57 WHAT A MEMORY Tracy Lawrence | 53
TBROWN,G STRAIT (TMARTIN.M NESLER, T.SHAPIRO) MCA NASHVILLE ALBUM CUT TLAWRENCE FANDERSON (K BEARD.J BATES) ATLANTIC ALBUM CUT/WRN
2412933 NOT A DAY GOES BY Lonestar | 24 § 54} 54|53 MAYBE, MAYBE NOT Mindy McCready | 49
D HUFF {S DIAMOND M DERRY) BNA ALBUM CUT M D CLUTE.B HUFF (M MASON,J COLLINS} CAPITOL ALBUM CUT
251 26|28 JEZEBEL Chely Wright2{ 25 50|51 MONEY OR LOVE Clint Black 2| 50
PWORLEY,C WRIGHT {M HUMMDN,J.DEMARCUS) @ MCA NASHVILLE 172227 C BLACK {C BLACK} RCA ALBUM CUT
26127(32 WHEN YOU LIE NEXT TO ME Kellie Cotiey | 26 § ©¢ THE IMPOSSIBLE Joe Nichols | 56
D HUFF {K.COFFEY,T HARMON,J D MARTIN) BNAALBUM CUT B.ROWAN (K LOVELACE, L. TMILLER) UNIVERSAL SOUTH ALBUM CUT
27283 JUST WHAT | DO Trick Pony | 27 § =21 53 54 INSIDE OUT Trisha Yearwood Featuring Don Henley 2| 31
C HOWARD (1 DEAN K BURNS) WARNER BROS. ALBUM CUT'WRN M WRIGHT,TYEARWDOD (8 ADAMS,G PETERS) @ MCA NASHVILLE 172219
24|24 1 ALWAYS LIKED THAT BEST Cyndi Thomson=| 21 Jf 58] 59|59 UNTANGLE MY HEART Shannon Brown | 58
PWORLEY.TL JAMES (C THOMSON TL JAMES.J KIMBALL) CAPITOL ALBUM CUT B GALLIMORE (S BROWN,M MONTGDMERY.J COLLINS) BNAALBUM CUT
29132|36 THE ONE Gary Allan | 29 =4 57 60 TRAVELIN' SOLDIER Dixie Chicks | 57
T.BROWN,M WRIGHT {K MANND,B.LEE) @ MCA NASHVILLE 172232 NOT LISTED {B.ROBISON.F.BRANIFF) ND LABEL DOWNLOAD TRACK
30 33|37 TONIGHT | WANNA BE YOUR MAN Andy Griggs | 30 § 60 LOVE, WILL (THE PACKAGE) Tim Rushlow | 52
D MALLOY (R RUTHERFORD T VERGES) RCA ALBUM CUT D.MALLOY {TRUSHLOW) SCREAM ALBUM CUT

@ Fecords showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the top 20 or both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from
the cnart after 20 weeks. < Videoclip availability. Catalog number is for CD Single, or Vinyl Single it CD Single is unavailable. @ CD Single available. @ DVD Single available. @ CD Maxi-Single available. © Cassette Single available. @ Vinyl Maxi-Single available. @ Vinyl Single available. € Cassette Maxi-

Singfe available. ©2002, VNU Business Media, Inc. Al rights reserved.
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b TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist f= 1 S TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist

NUMBER 1 W 21 Weeks At Number 1 14 ON A NIGHT LIKE THIS warNER BROS 16751/ WAN Trick Pony
1 BUT | DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT e curs 1311 LeAnn Rimes 12 THE WAY YOU LOVE ME  WARNER BROS 16818 WAN Faith Hill
232 OSAMA-YO' MAMA cuss 1313 Ray Stevens 15 ROCKY TOP '96 oecca is5274MCa NASHVILLE The Oshorne Brothers
3 WHERE THE STARS AND STRIPES AND THE EAGLE FLY wvRic STREET 164059/HOLLYW00D Aaron Tippin W 16 GIRL IN LOVE cowmsia 1964/50NY Robin English
4 THAT'S JUST JESSIE _LvRic STREET 164063HOLLYWOOD Kevin Denney 13 IT DON'T MATTER TO THE SUN/LOST IN YOU @ caritoussrss Garth Brooks as Chris Gaines
5)5 | SHOULD BE SLEEPING oaeamwonks 0PE Emerson Drive 8 18 UNBROKEN BY YOU  LvRIC STREET 164042HDLLYWDOD Kortney Kayle
6 K GOD BLESS THE USA cuss iz Lee Greenwood A 17 | KNOW HOW THE RIVER FEELS icANASHVILE 17218 Mcalyster
7 AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137°/MADACY Randy Travis R(7C 1| — MATTHEW, MARK, LUKE & EARNHARDT  0REAMWORKS 450327/INTERSCOPE Shane Sellers
10 SOMETHIN' IN THE WATER _ MONUMENT 79625/SONY Jefirey Steele 20 AUSTIN _GianT 16767WRN Blake Shelton
9 HOW DO | LIVE A’ cure 13022 LeAnn Rimes — THE CHRISTMAS SHOES rcassiivRic 3 Of Hearts
A1 NIGHT DISAPPEAR WITH YOU  LvRiC STREET 16605/HOLLYWDOD Brian McComas 22 A ROSE IS A ROSE _mencuay 172193 Meredith Edwards
8 GOD BLESS AMERICA cuse 3127 LeAnn Rimes 25 | WHAT | REALLY MEANT TO SAY _cariror ses7 Cyndi Thomson
BRS49

12119 | LOVE ﬁ ENQUEH RCA 59034/RLG 3 Of Hearts S8 — TOO LAZY TO WORK, TOO NERVOUS TO STEAL  MONUMENT 19611/SONY
@ Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for et shipment of 1 million units (Platinum), with muftimil- Top seling singles compiled from a national sample of retail store, mass merchant.

lion titles indicated by a numeral following the symbal. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. and intemet sales reports collected, compiled, and provided by SoundScan.
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S IMPRINT & NUMBER/DISTRIBUTING LABEL & 3|~ IMPRINT & NUMBER/DISTRIBUTING LABEL ve
g ] L} 40 | 39 ALAN JACKSON a
¥ NUMBER 1 28 Weeks At Number 1 A ACKSOM & n When Somebody Loves You | 1
112 SOUNDTRACK &’ 0 Brother, Where Art Thou? | 1 38|36 LEANN RIMES @ {Need You | 1
LOST HIGHWAY 170063/MERCURY {1198/18 98} CURB 77979 {11.98/17.98)
21 ALAN JACKSON A’ Drive | 1 100 41 | 48 VARIOUS ARTISTS 0 Sister! The Women's Bluegrass Collection | 35
ARISTA NASHVILLE 67039 RLG {12 98/18.98) ROUNOER 610439 {11.98 17 38}
303 VARIOUS ARTISTS Totally Country: 17 New Chart-Topping Hits | 2 |47} 55|55 PATTY LOVELESS Mountain Soul | 19
BNA 67043 RLG (1298 17 98} EPIC 85651/SONY (11.98 £0/17.98)
4|7 RASCAL FLATTS @ Rascal Flatts | 4 Ao 63| — DELBERT MCCLINTON Nothing Personal | 20
LYRIC STREET 165011/HOLLYWOOD {1198/17 98) NEW WEST 6024 (17 98 CD)
5(6 TIM MCGRAW A Set This Circus Down | 1 45| 42 BLAKE SHELTON Blake Shelton [ 3
CURB 78711 {12 98/18.98) WARNER BROS. 24731/WRN (11 98/17 98}
5 6| 4 TOBY KEITH A Pull My Chain | 1 44 | 45 TRACY BYRD Ten Rounds | 12
S OPE {12.98/16 98} RCA 67009 RLG (11 9817 98}
715 GARTH BROOKS A’ Scarecrow | 1 51149 CHELY WRIGHT Never Love You Enough | 4
CAPITOL 31330 (10 98/18 98} MCA NASHVILLE 170210 (11 98/17 98)
9|8 SOUNDTRACK A’ Coyote Ugly | 1 43|40 DAVID BALL Amigo | 11
CURB 78703 {11 98/17 38} DUALTONE 01109'RAZOR & TIE (11.98/17 98)
8 |13 ALISON KRAUSS + UNION STATION New Favorite | 3 5251 PAT GREEN Three Days | 7
ROUNDER 610495/{DJMG {11 98/17 98} REPUBLIC 016018/UNIVERSAL (B 98/14 98)
DN 10| 9 STEVE HOLY Blue Moon | 7 39|68 EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends | 39
CURB 77972 {11 98/17 98) 4 MCA NASHVILLE 170189 {11 98/18.98) &
12110 MARTINA MCBRIDE o Greatest Hits | 1 2 56 | 54 CAROLYN DAWN JOHNSON Room With A View | 8
RCA 67012/ALG {12 98/18 98) ARISTA NASHVILLE 63336/RLG {10 98,16 38}
1312 BROOKS & DUNN o Steers & Stripes | 1 42| 4 TRISHA YEARWOOD Inside Out | 1
ARISTA NASHVILLE 67003/RLG 112 98/18 98} MCA NASHVILLE 176200 {11 38/17 98}
11111 WILLIE NELSON The Great Divide | 5 47 | 44 VARIOUS ARTISTS Classic Country: Great Story Songs | 28
LOST HIGHWAY 186231/MERCURY (12 98/18 38} TIME LIFE 18804 {17.98 CO}
< e -roT : < 53|46 TRACE ADKINS Chro 4
® GREATEST GAINER S CAPITOL 30618 (10.98/17.98} =
a 26! — SOUNDTRACK We Were Soldiers | 14 58 | 58 THE CHARLIE DANIELS BAND  How Sweet The Sound - 25 Favorite Hymns And Gospel Greats | 49
COLUMBIA 86403 CAG {12 98 £0/18 98) SPARROW $1908 (19 38/19 38)
15[ 23 NICKEL CREEK @ Nickel Creek | 13 9": PACESETTER : "¢
SUGAR HILL 36791698 £.0) & -
4 19118 TRAVIS TRITT a4 Down The Road | G 8 S48 73| — WAYLON JENNINGS RCA Country Legends: Waylon Jennings | 54
- COLUMBIA 62165:SONY (11 98 EQ/17 98) wn The Hoad 150 BUODAH 99768/ACA (24 38 CO)
14|14 JO DEE MESSINA a Burn | 1 54 |52 CLINT BLACK Greatest Hits il | 8
CURB 77977 {11 98/17 98} RCA 67005/RLG (12 98 18 98}
17 {17 TIM MCGRAW A’ Greatest Hits | 1 N 49 153 DIAMOND RIO @ OneMoreDay | S
CURB 77978 (12 98/18 98) ARISTA NASHVILLE 67999/RLG {11.98/17.98)
*31 18 | 15 KENNY CHESNEY A’ Greatest Hits | 1 57 50 JAMIE O'NEAL o Shiver | 14
BNA 67978RLG (12 98 18 96) MERCURY 170132 {11 98/17 38) &
16 | 31 SOUNDTRACK Down From The Mountain | 10 50|43 JOHN MICHAEL MONTGOMERY Love Songs | 27
LOST HIGHWAY 170221/MERCURY {12 98/18 98) WARNER BROS 48234WRN (17 98 CD)
22|22 LONESTAR @ I'm Already There | 1 59 } 65|65 GEORGE JONES The Rock: Stone Cold Country 2001 | 5
BNA 67013RLG {12 98/18 98) BANDIT BNA 67029/RLG (113817 98)
> 88 23 | 25 CHRIS CAGLE ® Playitloud | 20 J:0U ] 60 | 56 JESSICA ANDREWS o WholAm | 2
CAPITOL 34170 {10 98/17 98) & DREAMWORKS 450248 INTERSCOPE {11 38/17 98)
24|21 GEORGE STRAIT The Road Less Traveled | 1 6 59 |57 MONTGOMERY GENTRY Carrying On | 6
MCA NASHVILLE 170220 {11 38/18 98} COLUMBIA 62167/SONY {11 98 EQ/17 98}
25|24 CYND! THOMSON My World | 7 6 48|73 VARIOUS ARTISTS Hank Williams: Timeless | 22
CAPITOL 26010 {10 9817 98) LOST HIGHWAY 17023%MERCURY (18 98 CO)
21(16 KASEY CHAMBERS Barricades & Brickwalls | 13 |02 61 | 59 TAMMY COCHRAN Tammy Cochran | 27
WARNER BROS 48028 (1838 CO) & EPIC 69736 SONY 17 98 EQ/11 98) &
27 |26 SARA EVANS A BornToFly | 6 | 64 | 61 RODNEY CARRINGTON Morning Wood | 18
RCA67964/RLG {11 96/17 98) CAPITOL 2482710 9817 98) &
2 )32 34 VARIOUS ARTISTS Time-Life's Treasury Of Bluegrass | 27 §= 69 (28 CORY MORROW Outside The Lines | 28
TIME LIFE 18701 (19 93 CD) WRITE ON 5000 (17.98 CD) 4
22 8 33|37 GARY ALLAN Alright Guy | 4 Tl 67 | 63 TRAVIS TRITT The Lovin' Side | 59
MCA NASHVILLE 170201 {11 98/17 98) WARNER BROS 78295/RHIND (1198 CD)
209%30(29 REBA MCENTIRE @ Greatest Hits Volume Ill - I'm A Survivor | 1 6 70| 64 ROY D. MERCER Greatest Fits: The Best Of How Big'a Boy Are Ya? | 26
MCA NASHVILLE 170202 {11.9818.981 VIRGIN 49085/CAPITOL {10.98/16 98)
30 § 3638 BRAD PAISLEY Partll | 3 6 66 | 60 VARIOUS ARTISTS This Is Your Country: 20 Contemporary Country Classics | 27
ARISTA NASHVILLE 67008/RLG (11 9817 98} UTV 585061/UNIVERSAL {10 98/18 98)
3127 HANK WILLIAMS HI Lovesick Broke & Driftin' | 17 JUXAN 68 | 62 | LYLE LOVETT Anthology Volume One: Cowboy Man | 26
CURB 78728 (17 48 CD) & CURB 170234 MCA NASHVILLE {11 98/18 98}
34|33 LEE ANN WOMACK A’ 1 Hope You Dance | 1 B 71| 66 THE CHARLIE DANIELS BAND The Live Record | 38
MCA NASHVILLE 170099 (11 98/17 98) BLUE HAT/AUDIUM 8133/KOCH (12 98/18 98)
29130 JOHNNY CASH The Essential Johnny Cash | 29 72169 RANDY TRAVIS Inspirational Journey | 34
LEGACY COLUMBIA B5290/SONY {17 98 £0/24 98) WARNER BROS 470923 RN (1188/17 98)
28 (20 HANK WILLIAMS JR. Almeria Club | 9 74175 MARK MCGUINN Mark McGuinn | 18
CURB 7872517 98/17 98} VFRTISMT 10 16981 &
37|35 TRICK PONY @ Trick Pony | 12 75|67 TRAVIS TRITT The Rockin’ Side | 66
WARNER BROS 47927/WRN (11.98/17 98} WARNER BROS M28PRHIND {1198 CO}
36 § 62| — RICKY SKAGGS & FRIENDS Ricky Skaggs & Friends Sing The Songs Of Bill Monroe | 36 74 SOUNDTRACK Songcatcher | 42
LYRIC STREET 165030/HOLLYWOOO {18 98 CD) VANGUARD 79586 {16 98 CO)
35132 RAY STEVENS Osama-Yo' Mama: The Album | 29 |75 MERLE HAGGARD Roots: Volume 1 | 47
Ei‘ﬁ TI‘aIII a’l].%‘[ >, ANTI 86634/EPITAPH (18 98 CD)

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Df America (RIAA) certitication for net shipment of 500,000 album units {Gold). ARIAA certification for net shipment of 1 milhon u
bo! indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, th
{Mult-Piatina). “Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggeste
age growth. Heatseeker Impact shows albums removed from H

kers this week. 4 indi

e RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards:

nits (Platinum]. @ RIAA certfi.ation for net shipment of 10 million units {Diamond). Numeral followin
OCertification for net shipment of 100,000 units {Dra). A Certification of 200,000 units {Piatino). A
d lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
past or present Heatseeker title. © 2002. VNU Business Media, Inc., and SoundScan, Inc. Al rights reserved.

%Plalinum or Diamond sym-
" Certification of 400,000 units
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S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25 * | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23
Y T NUWBER 1 T Wk h Number 11 [FAITH HILL a” wannersaos wan (1251856) Breathe | 122
—  DIXIE CHICKS A" WoNUMENT/SONY (25060 1638) Ef] J .01 14 | ALISON KRAUSS a’ £10375°A0UME (17,98 17.99 & Now That I've Found You: A Collection | 260
3 | WAYLON JENNINGS A‘ rcassonpic (75911 %) Greatest Hits | 151 J1SH — | GEORGE STRAIT A MCANASHVILLE 170100{11.92 17.98) Latest Greatest Straitest Hits | 105
4 | DIXIE CHICKS o T 68195 SONY (10 98 E0/17.98) & Wide Open Spaces | 215 M 15 | THE CHARLIE DANIELS BAND A’ £picsss/50NY (7 98 /1 88) A Decade Of Hits | 600
S | SHANIA TWAIN @' mercuny 536003(12.9815.39 Come On Over | 227 16 | GARTH BROOKS @' capitor 97424 (19.98/25 %) Double Live [ 173
7 | WILLIE NELSON @ LEGACY/COLUMBIA 69322 SONY (7 98 EQ/11.98) 16 Biggest Hits | 183 ;81 19 | JOHN DENVER  ma0ACY 4750 (5549 ) The Best 0f John Denver | 193

6 | JOHNNY CASH @ LEGACY/COLUMBIA 69739 SONY (798 E0/11.98) 16 Biggest Hits | 153 ‘M 17 | THE JUDDS cure 77951798 11 9) Number One Hits | 87

2 | HANK WILLIAMS JR. A curs 7763 (5 989.38) Greatest Hits, Vol. 1 | 404 — | WAYLON JENNINGS rca66e57RLG (105815 5 The E ial Waylon J g 2
8 | BROOKS & DUNN A° ARiSTA NASHVILLE 18852/RLG (12.99/18.98 The Greatest Hits Collection | 234 20 [ WILLIE NELSON A L£GACY.COLUMBIA 64184/SONT {598 /9,96, Super Hits | 348
12| TOBY KEITH A MeRCURY 558962 (119817 38) Greatest Hits Volume One | 171 21 | TOBY KEITH A DREAMWORKS 450209NTERSCOPE (14.38/17.98) How Do You Like Me Now?! | 123

9 | ALAN JACKSON A° ARISTA NASHVILLE 18801/RLG {12.96/18 %) The Greatest Hits Collection | 333 — | WAYLON JENNINGS  Aca s6843/LG (4.98/9.98) Super Hits 8
18 | PATSY CLINE A McA SPECIAL PRODUCTS 420745 MCA (2986 98) Heartaches | 169 22 | PATSY CLINE A° mcaNASHVILLE 320012 (6 58/11 98 12 Greatest Hits | 764
10| GARY ALLAN A McaNASHVILLE 170101 ORI — Smoke Rinls In The Dark | 118 — | TIM MCGRAW A* curs 17586 19811 ) Everywhere | 192

(bim with the greatest sales gas this week Catalog albums are 2 year-o/d titles that have faen belos No 100 on The Billboard 200 o« resssues of older atbums Total Chart Weeks column reflects combined weeks dtie has appeared on Top Country Albums and Top Country Catalog @ Recceding Industry mumvv:auon for net shipment of 500000 album undts {Gold). A& RIAA certfication
for wet shy mbol indicates album’s multi-platmm level For boxed sets, and double albums with & runming time of 100 mrmutes or more, the RIAA muttipnes shipments by the number of discs and/or 1apes RIAA Latin awards ¢ ertification for net shipment of 100,000 unns

(Orct 5 Certification of 200,000 units (Platino). /" Certfication of 400,000 units (Mults Platino). ‘Astenisk indicates LP 1s avadable

praent of 1 mithon units (Platinum) @ RIAA certihcation for net shipment of 10 million un ts (Diamond} Numaral 'ollnmngl:’ atrum or Dramond

Al nghis reserved.

lost tape prices, and CD pnces tor BMG and WEA labels, are suggested ists Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. #ndicates past

eatsoaker title © 2002, VNU Busiess Medis, Inc., and SoundScan, Inc
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ONE MORE SHOT: Remember Gerardo of
“Rico Suave” fame? After a decade, he’s
back, with an eponymous album due
March 26 on Thump Records. Full of al-
lusions to his past and present lives
(tracks include “Sigo Siendo Rico” and
“Es Gerardo”), Gerardo follows a single,
“Americana,” that has already spent five
weeks on the Billboard Hot Dance Music
chart. “Tjust wanted to make sure before
I put anything out that people were inter-
ested in me,” Gerardo says with a laugh.

GERARDO

The point of making this bilingual
album, he says, was “to have a good time.
It has a little bit of hip-hop here, a little
bit of merengue. But there’s a lot of Latin
feel. It’s pretty much a party album.”

Gerardo has some experience of fig-
uring out what listeners want. Since
leaving the spotlight in 1995, he has
worked at Interscope Records, most
recently as head of A&R for the label’s
dance division.

But this recent foray into recording
will not sidetrack him from his label-
executive status. Instead, Gerardo is
looking at it as perhaps his swan song
before he leaves the stage for good.

One shot or not, Thump is heavily
pushing Gerardo, who is currently
appearing in a radio and TV cam-
paign for fast-food chain Carl’s Jr. He

s also planning a club-room tour
sponsored by Corona.

“I found this rapper called Bubba
Sparxxx recently, and it kind of hit
me,” Gerardo says. “I wanted to get it
out of my system. I wanted to do it one
last time. Give it one more shot. It’s
like a bug you can’t get rid of.”

FISHY BUSINESS: After a Jan. 12 con-
cert at a packed Coliseo Roberto Cle-
mente in its native Puerto Rico, rock
band La Secta traveled to Miami to mix
the audio for a TV special based on the
show. The 7,000 tickets available for the
concert sold out four days in advance—
quite an achievement for an indie rock
band. La Secta was signed to Fonovisa,
but last year it released an eponymous

by Leila Cobo

album on its own No Little Fish Music.
In Puerto Rico alone, the disc has sold
close to 100,000 copies.

“In Puerto Rico, when people say
‘un pescadito’ (a little fish), it refers to
someone trying to trick you,” bass
player Mark Kilpatrick explains. “So
when we decided on No Little Fish, we
meant no tricks—either to us or from
us to anyone.”

La Secta is preparing to begin pro-
motion in Mexico, Venezuela, and the
U.S., where the group is distributed by
Delanuca Records.

MORE TRIUMPHS: Spain’s Vale Music (of
Operacion Triunfo fame) continues to
lead when it comes to maverick projects.
According to Vale Music’s Gabriel Blanco,
the label’s country artist, Coyote Dax, is
currently in Nashville working on a
sophomore album in collaboration with
the likes of Vince Gill and Flaco Jiménez.
Coyote Dax sings country music in Span-
ish and is already a hit in Spain.

SHOWCASE FEVER: A spate of industry
showcases in recent months is signaling
ahappy trend in Latin music. Last week,
EMI hosted a showcase at Miami’s Café
Nostalgia featuring emerging acts
(notably Cabas and La Mosca), as well as
established artists (notably Carlos Ponce
in a convincing acoustic performance).
This week, Sony presented two nights of
showcases at Billboard Live in Miami,
featuring emerging artists from both
Sony Discos and Sony Music Latin
America. Notables included Mexico's Ele-
fante and Sin Bandera, Ana Cristina
(U.S.), and Jordi (Spain). Sony Discos
also hosted a showcase in Los Angeles
last month, while Crescent Moon Rec-
ords presented its artists at an invitation-
only showcase at Billboard Live earlier
this year. BMG U.S. Latin also showcased
its new releases earlier in the year at Bill-
board Live. An opportunity to see artistry
first-hand is far more convincing than
any marketing campaign. We only hope
the shows keep coming.

IN BRIEF: On the Billboard Top Latin
Albums chart this week, Alejandro
Sanz remains at No. 1, while Monchy
& Alexandra debut at No. 20 and
Alexandre Pires continues in his unex-
pected but steady surge toward the top
after 24 weeks on the charts, climbing
from No. 6 to No. 3. Pires has two sin-
gles, “Necesidad” and “Usted Se Me
Llevé La Vida,” on the Billboard Hot
Latin Tracks chart . . . The Latin Alter-
native Music Conference will take
place Aug. 8-10 in New York. Alt-bands
Jumbo, Ely Guerra, and Si*Se are
scheduled to perform a free show Aug.
9 at Prospect Park in Brooklyn, N.Y.

BY LEILA COBO

MIAMI—In 2000, following the
release of his Grammy Award-nomi-
nated album Simplemente (Sony),
Chayanne seemed primed for a cross-
over. He was known to mainstream
America, thanks to a starring role in
the film Dance With Me alongside
Vanessa Williams and he was a major
Latin superstar who was also hugely
successful in Europe, the U.S,, and
other markets. Moreover, crossing
Chayanne over into the English-
speaking market wasn’t just a
thought: When Simplemente came
out, he was already working on Eng-
lish tracks.

But instead of following that path,
the singer did an about-face and
signed a contract to star in an Argen-
tine soap opera—a decision that
involved a major commitment and left
many confounded.

RIGHT TRACK

One year later, on the eve of the
release of a greatest-hits album—the
first in his lengthy career—and a
major international tour, it seems that
Chayanne is on the right track after
all. “My reality is [that] I'm Latin, and
that’s my essence,” an upbeat
Chayanne says, speaking from a video
shoot in Argentina. “So I'll continue
working like I have been. I've been
working hard, and the time is coming
to record this English album, but you
have to accept things as they come.”

And right now, they’re coming in

perfect synchronicity. Chayanne— |

Greatest Hits (Sony), due to street
May 19, is boosted by an extraordinary
set of circumstances. Chayanne’s
soap, Provécame (Provoke Me)—
which was launched in the U.S. last
year—has already been sold to
approximately 30 territories, includ-
ing all of Latin America, Russia, the
Philippines, Israel, Slovenia, Greece,
the Czech Republic, and Italy. And his
concert tour—which kicked off in
Chile last month and encompasses
more than 100 dates in about 20
countries—will serve as another
lucrative promotional vehicle.

“I feel [that] each album, each
project I do makes me grow,” Chay-
anne adds, “that my hunger, instead
of lessening, gets stronger. Even
when I made the soap and some peo-
ple questioned it, I said, ‘Yes, I'm
doing it, because we’ll be in every
household in Latin America.’ And the
moment was right.”

The moment was also right for the
greatest-hits disc, after the idea for
the English-language album lost
momentum in the wake of last Sept.
11. This collection, which dates back
to Chayanne’s first major hit—1987’s
“Fiesta en América”—also features
three new songs, including the sin-
gle “Y T Te Vas” penned by Franco
De Vita, “Torero” by Estéfano (the
first single in Spain), and “Quisiera
Ser” by Donato.

“There were songs that had a lot of
meaning and others that were huge
hits,” Chayanne says. “The one that
had to be there was ‘Tiempo de

Sony’s
Chayanne
Says His
Time
Is Right

CHAYANNE

Vals'—it’s one of my favorites. But my
favorite favorite is ‘Fiesta en Améri-
ca,’ because it’s the song that made
me [an] international [success|, and
I constantly sing it. It’s an old song
but we had to have it, because it rep-
resents my career.”

Sony Discos chairman Oscar Llord
says, “The timing is just right for a
greatest-hits album [from Chayanne],
after so many successes. Recently, he
went to the next level with [previous
single] ‘Dejaria Todo.” And in the [new]
single, he has an incredible song.”

Sony Discos VP of sales Jeff Young
says, “I’'m hoping the album will
debut at No. 1 [on the Billboard Top
Latin Albums chart].” The project is
also earmarked to be a hit beyond the
U.S. Slightly different versions are
planned for release in Asia and Spain,
where Chayanne will play some 20
dates in the coming months.

As for the English-language
album, track selection is currently
under way, and Chayanne is also
picking material for an upcoming
Spanish-language studio release.

“His crossover is important to us,
but more important is knowing he
has full backing from his label to do
it,” manager Patty Vega says. “And it
seems we’re reaching a point where
the entire label wants to whole-
heartedly back him. Chayanne has
proved his worth with his sales in the
Latin market.”
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BY ERNESTO LECHNER

LOS ANGELES—Mention the name
“Discos Fuentes” to any connoisseur of
Latin music, and you are likely to hear
endless stories about the glory days of
the Colombian record industry, when
such artists as Joe Arroyo, Fruko y sus
Tesos, and the Latin Brothers reigned
supreme in the highly competitive
world of South American salsa.

It’s not far-fetched to think of
Fuentes as the Motown of Colombian
music. Founded in 1934 by electrical
engineer Antonio Fuentes, the label
has spent the past seven decades
exploring with unerring taste the
richness of Colombian folklore while
occasionally adding to it healthy
doses of Afro-Cuban panache.

Now, Fuentes is exploring new ter-
ritory with Fuentes Mex, an imprint
targeting both the regional Mexican
and general Latin markets. Launched
last year, Fuentes Mex began to sign
and release its own artists last month,
starting with albums by Rugido Nor-
tefio and Jessie Guerra. It seems a far
cry for Fuentes, which peaked during
the "60s and '70s with acts like Arroyo,
Afrosound, Los Corraleros de Maja-
gual, and Rodolfo y su Tipica RA7.

“Those were some amazing times,”
remembers Ernesto Julio Estrada,
aka Fruko, the leader of Fruko y sus
Tesos. “We recorded 21 albums, and
we could have recorded much more
than that. But the level of commit-
ment we devoted to every single ses-

FUENTES

sion was tough to sustain.”

Now, after a creative and commercial
drought, Fuentes appears to be prepar-
ing for a comeback. An instrumental
step toward this renaissance has been
the creation of Miami Records, a U.S.-
based company founded in 1999 with
the objective of reissuing Fuentes’ vast
catalog of material in this country, as
well as developing new product.

“Our catalog is very important to
us,” says Jorge Fuentes, president of
Miami Records and grandson of Anto-
nio Fuentes. “But we don’t want to
become just an oldies label. Perhaps we
won't be able to reach the heights that
Discos Fuentes experienced in the "70s,
but we hope to continue growing.”

Miami Records' first batch of releas-
es has been nothing short of spectac-
ular, including not-to-be-missed great-
est-hits packages by Fruko y sus Tesos,
Arroyo, and perennial cumbia favorite
La Sonora Dinamita, as well as a series

Latin CD Shipments Rise In 2001

BY LEILA COBO
MIAMI—Following a dispiriting year
of sales for the general market, the
Recording Industry Assn. of America
(RIAA) has reported a 9% increase in
shipments of Latin CDs during 2001.

In 2001, 42.3 million Latin music
CDs were shipped, compared with
38.8 million CDs

sector’s major acts, like Shakira, to
the mainstream inarket.

While net shipments of Latin
music decreased slightly by 1%,
with 48.7 million units shipped in
2001 vs. 49.3 million units shipped
in 2000, the dollar value of the mar-
ket grew by 6%, from $608.5 mil-
lion to $642.6 million.

shipped in 2000. The
dollar value of CDs also
grew, from $515.6 mil-
lion in 2000 to $582.7
million in 2001—a 13%
increase.

Despite the jump,
though, overall ship-
ments of Latin music remained flat,
because of a drop in cassette ship-
ments and the impact of piracy.

According to RIAA president/CEO
Hilary Rosen, more than 24% of
illegal product seized in 2001 was
Latin music—a disproportionate
number, given Latin music’s mar-
ket share. Rosen says, “While over-
all sales were flat this year—prima-
rily because of the continued
epidemic of digital-CD piracy—
Latin music CD sales will hopefully
be a real trendsetter for an indus-
try-wide turnaround in 2002.”

Indeed, the numbers make Latin
music the only segment in the in-
dustry to register any growth, des-
pite the continued defection of the

But the RIAA regis-
tered a 16% decline in
shipments of Latin
music DVDs, from
41,000 units shipped to
U.S. markets in 2000 to
34,000 units shipped in
2001. A decline was also
registered in music-video shipments
(from 39,000 to 22,000) and, more
significantly, in Latin music cas-
settes, with 6.3 million units shipped
in 2001 vs. 10.3 million units ship-
ped in 2000. Cassettes represented a
$58.7 million value in 2001, com-
pared with a $91.2 million value in
2000. As for the RIAA's breakdown of
shipments by genre, the numbers
are an almost-identical reflection of
the mid-year figures.

Regional Mexican music, includ-
ing Tejano, continues to dominate,
representing a huge 58% of all Latin
shipments. Latin pop and rock
reported a 29% share of the dollar
value of Latin shipments, and trop-
ical music reported 13%.

of various-artists compilations titled
“Musica Tropical de Colombia.” The
latter offers a sweetly old-fashioned
approach to Afro-Caribbean music,
boasting classic pop nuggets defined
by infectious rhythms, lilting melodies,
and down-to-earth lyrics.

True to its commitment to enrich
the current roster with fresh talent,
the company has been busy releasing
discs by such newcomers as Sonora
Carruseles, Los Nemus del Pacifico,
and El Tropicombo. A band that spe-
cializes in resurrecting old salsa and
boogaloo hits and performing them
with tighter arrangements, Sonora
Carruseles has already become quite
a sensation within salsa circles in
Europe and part of the U.S., where the
band is currently touring mid-size
venues on the East Coast, after find-
ing success on the West Coast.

Although Discos Fuentes has
always been a key player in the
Colombian music industry, Miami
Records operates like an independ-
ent. “We don’t have the resources of
abig company,” Fuentes admits. “We
sold a little less than 1 million units
in 2001. It’s difficult to break new
artists if you can’t have them appear
on radio or television.”

Still, Fuentes is optimistic about
2002. On the tropical front, the com-
pany will release new collections by
Carruseles, Fruko y sus Tesos, El Trop-
icombo, and Los Chiches Vallenatos.
The company has recently launched a
new incarnation of the ever-popular
Sonora Dinamita and is expanding
beyond the tropical genre, moving
vigorously to expand its horizons
through Fuentes Mex. “I'm starting to
believe that the popularity of salsa
might have already run its course,”
Fuentes says. “We're currently expe-
riencing a time of change, and Miami
Records is paying close attention to
the needs of the market.”

As part of this new approach, the label
is making an incursion in the norferio
market, signing a regional Mexican
group from Atlanta called Rugido
Nortefio. An album of mariachi materi-
al will follow soon. “We definitely ack-

nowledge the importance of the region- |

al Mexican genre,” Fuentes explains.
“And we're committed te developing
new artists in that area. Needless to say,
we're fully aware that we have zero pres-
ence in that particular field.”

Miami Records will also launch a
series of karaoke-type discs that enable
consumers to sing over instrumental
versions of hits by such artists as Luis
Miguel, Marco Antonio Solis, Los
Tigres del Norte, and Banda Machos.
And there’s still that vast catalog of hits
to promote. This year, the label will
launch a new line titled “Serie Fiesta,”
offering a mid-value alternative to the
company’s full-priced compilations.
Each disc will include 10 hits by one
of Fuentes’ most successful artists.
And, of course, the compilations could
enable a new generation of salsa fans
to become acquainted with Fuentes’
treasure trove of tropical gems.

PAINTING WITH SONG: More and
more, the breadth of cultural
influences that continually nour-
ish jazz have taken the music far
beyond its decidedly American
roots and have made it an art form
of truly global proportion. Much
like the proverbial melting pot,
jazz has come to embrace not only
the great standards that have been
studied by generations of musi-
cians but also the folk songs,
rhythms, and languages that
encompass the heritage of each
successive generation of artists.

On Rhythm of Life (Verve, March
26), vocalist Claudia Acuna com-
fortably co-mingles such standards
as Richard Rodgers’ “My Romance”
and Thad Jones’ “A Child Is Born”
with songs she heard while grow-
ing up in her native Chile, adding
bold Afro-Cuban seasonings to the
standards and expressive jazz im-
provisations to the traditional folk
songs. “I find working on songs to
be like painting,” Acuna says. “You
use a tiny bit of paint at a time, try-
ing out new textures and exploring
different little stories until you
determine how you want the pic-
ture to turn out.”

Raised on traditional folk and
contemporary pop songs, Acuna did
not become acquainted with jazz
until her teens. Encouraged by
local musicians, she began frequen-
ting jazz clubs and engaging in jam
sessions. In 1995, Acuna moved to
New York with dreams of em-
barking on a career as a jazz singer.
Attending jam sessions at such
clubs as Smalls and the Zinc Bar,
Acuna honed her craft through
countless hours of observation and
interaction with the city’s top musi-
cians, which led to the recording of
her debut on Verve, Wind From the
South, last year.

Joined by a core band that in-
ciudes bassist Dave Holland, drum-
mer Jeff “Tain” Watts, and pianists
Jason Lindner and Billy Childs,
Acuna recorded Rhythm of Life in
only three days. “I sang everything
live in the studio, with the musi-
cians,” she says. “It was a real

by Steven Graybow

marathon, but I think you can feel
that excitement when you listen to
the record.”

Among the songs found on the
project is “Volver a los Diecisiete,”
written by Chilean composer Vio-
letta Parra. Acuna says it was
“probably one of the first” songs
that she ever heard. Acuna recalls
first hearing another song on the
disc, Milton Nascimento’s “Maria
Maria,” as a teenager. “The lyrics
to ‘Maria Maria’ always touched
me, because they reminded me of
my mother, whose name happens
to be Maria,” she says. “The lyrics
talk about how so many women
have to be strong on the outside
but cry inside their souls, and how
they deserve to live and love and
be happy.”

Elsewhere, the singer marries
back-to-back readings of “A Child
Is Born” with Eden Ahbez’s
“Nature Boy,” creating a mini-suite
that speaks of the innocence of a
child in an increasingly complex
world. “Two years ago | went home
to Chile and met my niece, who was
then 3 months old, for the first
time, and every time I hear ‘A Child
Is Born’ I think of her and get very
emotional. Then, last year on Sept.
11, I was in an airport with [bassist]
Scott Colley, and his wife was about
to have a baby. I could see the worry
in his eyes, and I thought of my
niece, and the pureness and won-
der that is a baby. A baby is like a
flower in spring that is fresh and
opening up to the world, and then
they become a nature boy or girl—
a very profound being.”

Acuna closes Rhythm of Life
with a spirited, percussion-filled
take on “More Than You Know,” a
song from the 1929 musical Great
Day. “I originally heard Dexter
Gordon’s version of the song
[recorded live at Carnegie Hall in
1978],” Acuna recalls, “and he was
whispering the lyrics and then
playing the melody very slowly.
However, I didn’t want to doitas a
ballad. I wanted something upbeat,
something strong, to go with the
strength expressed in the lyrics. A
song can—and should—express a
person’s journey through life,
which can sometimes be happy
and sometimes painful but [is]
always beautiful.”

NOTEWORTHY: Pianist Mark Adams
releases his debut as a leader,
Asceticism: A Portrait of Jazz, April
2 on MCC. Adams, a Baltimore
native who studied with Roy Ayers,
merges largely acoustic instru-
mentation with contemporary R&B
rhythms, reflecting his previous
stints with Ayers, hip-hop artist
Mary J. Blige, and tap dancer
Savion Glover.
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SWEETTOOTH: Lisa Loeb’s new A&M
album, Cake and Pie (Billboard,
March 2), reflects the self-published
Furious Rose Music (BMI) writer’s
new appreciation for collaboration.
Her songwriting partners on the disc
include Gary Burr, Dweezil Zappa,
Thom Schuyler, Randy Scruggs,
and Glenn Ballard.

“I'd done one or two collabora-
tions with other songwriters before,”
Loeb says. “But I started seeing
more shows by other artists and
finding more opportunities to write
with others, and I realized it’s a real
learning experience: Writing songs

is a very solitary and introspective
process, and being invited into
someone else’s mind and heart and
sharing that process was incredible.”

The process also served Loeb’s
goal of telling stories in her songs. “I
found that in writing lyrics with
other people, you have to discuss
what you're writing about and be
really clear about the topic and story,
so that not only the songwriters but
the listeners understand,” she says.
“So I learned more about combining
the poetry with storytelling.

“I love to listen to Métley Criie and
Led Zeppelin,” Loeb continues, “but
the older I get, the more I appreciate
telling stories that are clear.”

Incidentally, the album title came
after she realized that she had used
the words “cake” and “pie” on three
new songs—none of which made
the final cut.

“I have an obsession for sweets
and food in general, and ‘cake and
pie’ represents my philosophy of
both food and life,” Loeb explains.
“There should be no limits, because
that’s when you enjoy life the most.
So when people offer me cake or pie,
I always say, ‘cake and pie’—which is
why the ‘and’ is underscored in the
album title. That may be the most
important part of the title: the
underlined ‘and.’”

&Music.

by Jim Bessman

UNIVERSAL'S COLOSSAL COLLECTION:
Universal Music Publishing Group
(UMPG) has a new 28-CD promotion-
al boxed-set sampler targeting music
supervisors and creative executives in
film, TV, and advertising. 20th Centu-
ry Pop: 1925-2000 features a whop-
ping 562 pop music tracks from
UMPG’s catalog, dating back to the
'20s and including performances by
Louis Armstrong, Bessie Smith, and
Fred Astaire, as well as such contem-
porary stars as U2, Brian McKnight,
and Shania Twain.

CARS PARK AT BMG: Cars frontman
Ric Ocasek has signed an adminis-
tration and synchronization agree-
ment with BMG Songs. The deal is for
his entire Cars and solo catalog, as
well as future material. It calls for
BMG to administer worldwide outside
the U.S., while representing for syn-
chronization everywhere worldwide.

According to BMG Songs president
Scott Francis, this is the first time
that one publisher has represented
Ocasek’s catalog. Ocasek previously
self-administered it through his Lido
Music (ASCAP) publishing company.

‘PO LAZARUS, RICH CARTER: Not only
did the O Brother, Where Art Thou?
soundtrack lead many to rediscover
American roots music, it led to the
rediscovery of James Carter, the Mis-
sissippi State Penitentiary inmate

whose rendition of “Po Lazarus”— ‘

which folklorist Alan Lomax taped
while Carter chopped wood on a prison
work gang in 1959—is the album’s
first cut. Now 76 and living in Chicago,
Carter was found last month after an
intensive archive search and was pre
sented with a platinum album—and a
$20,000 royalty check. But since the
song is in the public domain, he’ll also
receive additional songwriter royalties.
Soundtrack producer T-Bone Burnett
told The New York Times that
Carter—who didn’t know about the
film or the album—now stands to earn
“well into the six-figure range.”

SUPER SPOT IDENTIFIED: Rogers &
Cowan’s John Reilly, who is particu-
larly knowledgeable about Latin music,
informs us that the hip-hop soundtrack
accompanying the Levi’s Super Bowl
ad discussed here a few issues ago is by
Mexican alternative/hip-hop group
Control Machete. Specifically, it’s the
track “Si Senor,” from the EMI Music
Publishing act’s 1999 Universal Latin
album Artilleria Pesada: Presenta. Reil-
ly cites it as the first instance of a major
advertiser using Latin music to reach
a broader audience.

LoveCat’s Label A Litter
Of International Music

BY CAROLINE HORN

NEW YORK—Fueled by placements
of its catalog in such varied TV fare
as Third Watch, Felicity, Dawson’s
Creek, Ed, Malcolm in the Middle,
The Mind of a Married Man, The
Sopranos, Sex & the City, and Six
Feet Under, globally inclined New
York indie publisher LoveCat Music
has launched a label division.

The 2-year-old firm, which is
headed by Randy Frisch, will release
a total of nine compilations and
artist CDs on its label of the same
name by the end of the first quarter.

“We’ve gotten approval for our
artists in film and TV, which we think
will translate into record sales,” says
Frisch, whose publishing catalog
includes works by Urban Dance
Squad, Kid Creole & the Coconuts,
and the Silos. The former entertain-
ment attorney brought an interna-
tional-music interest to his company
and has also acquired music from
Brazil, Russia, Israel, the Netherlands,
France, Denmark, Spain, and the U.K.

ISRAELI INTEREST

Frisch was particularly interested
in bringing Israeli music to the U.S.
and traveled to Tel Aviv to scout
artists and writers before he even
launched LoveCat. He has since
picked up primarily instrumental
music there, including trance and
electronica, in order to side step the
language barrier that keeps most
foreign-language music from reach-
ing American audiences.

But Frisch is currently working
with eclectic Israeli rocker Haim
Zinowitz—who also goes by the
name Zino—on English-language
recordings that may fare better
domestically. He says that LoveCat’s

| internationalism reflects the chang-
| ing trends in the music being

sought for American TV, as well as
his own personal mission.

“When we were just getting start-
ed, [music supervisors] wanted a lot
of Latin music,” LoveCat A&R direc-
tor Steve Popkin confirms. “Then, it
was ‘exotic hip-hop.” Right now,
cross-cultural dance music is hot.”

Third Watch music supervisor
Ann Kline has placed LoveCat
music—including that of Israeli
electronica band Angel Tears and
Italian dance artists Loco, Blue Vel-
vet, and Puma—in numerous epi-
sodes of the series. She speaks of its
“otherworldly yet organic” sound
and authenticity: “You can use it not
only for a scene where it’s ethnical-
ly correct but also as score.”

Kline notes that the company
offers a fresh alternative to music
supervisors in foreign music that is
less expensive than the internation-

al releases from major record labels
and publishers yet more genuine
than the economical reproductions
available from music libraries. She
adds, “With LoveCat, the music is
really affordable, and you’re getting
the original artist.”

In fact, while negotiating deals as
an attorney, Frisch realized the effi-
ciency of providing “one-stop” music
licensing, where both the master and
publishing rights for a song are
licensed in one transaction. Unlike
most indie publishers or record la-
bels, LoveCat now represents only
songs of which it controls both the
master and the composition.

On the label side, LoveCat’s glob-

| S

al vision is evident in its first batch
of releases. It includes The Brazilian
Beat, Vol. I, a bossa nova and samba
collection that introduces a six-CD
series of Brazilian music, and Ulfra
Pop, a British pop compilation, as
well as albums by Spain’s Elephant
Band, the Netherlands’ Jay Soul aka
the Groove Architect, and Angel
Tears, whose manager (Srulik Ein-
horn) recently signed rock guitarist
Solomon King to the label. Frisch
says distribution is being arranged
on an individual CD basis.

North Carolina singer/songwriter
Evan Olson—whose new LoveCat
release, Red, follows a debut CD on
Universal/Cherry—lauds the com-
pany’s aggressiveness on the pub-
lishing side, citing the recent use of
his music in Sex & the City, Felici-
ty, Roswell, Dawson’s Creek, Third
Watch, and Just Deal, as well as in
the new TV series The American
Embassy.

Olson says. “I've been with War-
ner/Chappell and with EMI, but
when I get a BMI statement, 80% to
90% of [what's reported is] LoveCat
placements.”

Meanwhile, Dan Lieberstein—
who serves as music supervisor for
Sex & the City and Ed—discerns a
distinct style in the LoveCat catalog.
“You get to know certain catalogs
[so that] you can say, ‘Oh, this could
be a LoveCat [song] cue,” ” says
Lieberstein, who has regularly come
to LoveCat for source music for the
two programs.

Although Frisch is proud of
LoveCat’s internationalism, he
rejects the characterization of his
catalog as strictly world music,
which implies a traditional, ethnic
sound. “We’re collecting popular
music,” he says. “It’s just popular
music from all over the world.”

SESAC s‘g,sﬂs. SESAC has signed San Diego-based singer/songwriter Eve Selis

for exclusi\“’;’fonning-rights representation. The indie artist is a big hit on
MP3.com* Visitors have downloaded more than 900,000 copies of various songs

she’s wrifl- Pictured outside SESAC’s Nashvil

le office, from left, are manager Mark

Lampe, SAC’s Pat Rogers, guitarist Mark Twang, Selis, and SESAC's Dennis Lord.
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PRO AUDID

DVD’s Possibilities Emphasized
Via Criterion’s ‘La Belle Et La Bete’

BY CHRISTOPHER WALSH

NEW YORK—In a demonstration
of the creative free will the DVD for-
mat nourishes, a 5.1-channel mix
of Philip Glass’ music theater work,
La Belle et la Bete, will be included
as an additional soundtrack on the
DVD-Video release of the 1946 film
of the same name by Jean Cocteau.

Glass’ La Belle et la Bete, re-
corded in 1994 at the composer’s
Looking Glass Studios in lower
Manhattan, was recently remixed
in 5.1 by musical director Michael
Reisman and engineer Hector
Castillo for the upcoming Cri-
terion release. While Cocteau’s La
Belle et la Bete features a Georges
Auric soundtrack, Glass’s operatic
score, written and synchronized
with the film, can now be heard
with the film as well.

“It never could have happened [if
it were not] for this format,” Reis-
man says, “because of the French
laws on the right of a work of art to
remain inviolate.”

Original analog multitracks were
transferred to Pro Tools, Reisman
explains; he and engineer Hector
Castillo used a DVD master, pro-
vided by Criterion, for reference.
Using Pro Tools-compatible soft-
ware VirtualVTR from Gallery,
which converts a Macintosh com-
puter into a stand-alone VTR, and
Kind of Loud Technologies’ Tweety

surround production monitoring
plug-in, Reisman and Castillo re-
mixed La Belle et la Bete, addi-
tionally employing outboard pro-
cessing equipment used on the
original, 2-channel mix. To moni-
tor the 5.1 mix, Looking Glass’
pair of Genelec monitors and sub-
woofer were supplemented by
three Genelecs from New York
rental company Dreambhire.

La Belle et la Bete is not the first
surround mix at Looking Glass.

1

EN x-
Musical director Michael Reisman, left,
and engineer Hector Castillo at Look-
ing Glass Studios.

Glass’ score of the 1983 Godfrey
Reggio film Koyaanisqatsi was re-
mixed in 5.1 for DVD-Audio re-
lease, and Reisman mixes the com-
poser’s film scores in surround.
“Koyaanisqatsi was done without
picture,” Reisman says. “This is the

> Billboard” PRODUCTION CREDITS

first one I've done to picture in
small-format for DVD.”

Remixing La Belle et la Bete, Reis-
man says, was liberating. Cocteau’s
visualization of the 18th century
fable, he adds, is an ideal match with
surround sound. “I'm finding this a
lot of fun, partly because I'm recall-
ing the original mix—so I don’t have
to do a lot of grunt work. I'm start-
ing not from step one but from step
four. So it’s a lot of fun, because it's
creative mixing, it’s making things
sound a little better, making use of
the surrounds.

“In this particular film,” Reisman
adds, “the music has room for lots of
reverb—it’s basically a classical
score. On the other hand, it’s also
synthesizers and electronic and full
of things that, even on the [2-chan-
nel mix], we did in a kind of magical
way, to represent the beast’s realm:
super-long echoes, infinite reverb,
echo ‘warpth,’ where the echo has a
modulation and changes pitch.

“We did these kinds of creative
sound design in the original, to rep-
resent the beast’s magical powers,”
Reisman continues. “In surround,
it’s so much better; it’s more fun
that you can play with things in
space and create the depth of the
interior of the castle, with things
reverberating. Doing it to picture,
where you can actually position
things, is fun.”

BILLBOARD'S NO. 1 SINGLES (MARCH 16, 2002)
CATEGORY HOT 100 R&B COUNTRY MAINSTREAM ROCK MODERN ROCK
TITLE AIN'T IT FUNNY 0OPS (OH MY} THE COWBOY IN ME BLURRY BLURRY
Artist/ Jennifer Lopez Featuring | Tweet/ Tim McGraw/ Puddle Of Mudd/ Puddle Of Mudd/
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PROGRESS REPORT: With DVD-
Audio well into its second year, two
of the format’s primary supporters,
Warner Music Group and 5.1 Enter-
tainment Group, are offering assess-
ments of its first year, as well as an
ambitious blueprint for the future.
This week, Paul Vidich, executive VP
of Warner Music Group (WMG),
offers WMG’s evaluation of the for-
mat’s launch (in November 2000),
along with a glimpse of future titles.

VIDICH

While the runaway success of
DVD-Video is acknowledged, a com-
parison of DVD-A’s introduction to
that of the CD is likewise encourag-
ing, Vidich says, especially given the
paucity of support, to date, from the
industry as a whole.

“We are pleased with the first
year,” Vidich says. “In the United
States, we shipped about 240,000
units, and worldwide about 350,000
units. We tried to put some per-
spective on that by looking at what
happened in the first year of CD. It
looks like we certainly did well,
maybe even better than the first
year of CD. On the other hand, we
were the only ones out there so far,
other than 5.1 [Entertainment
Group]. In any case, we had a very
good response from consumers in
its first year, in our view. And we
made money on most of the titles
that we put into the marketplace,
which is important.”

By contrast, WEA shipped slightly
more than 145,000 units in the first
12 months of the compact disc’s
launch, according to WMG figures.

Top-selling WMG DVD-A titles,
Vidich reveals, are Fleetwood Mac’s
Rumours and Metallica’s 1991, self-
titled album. According to Sound-
Scan, these have sold 9,000 and
8,000 copies, respectively. The
Eagles’ Hotel California, released in
the format Dec. 11, 2001, stands at

Monitor

by Christopher Walsh

3,000 units sold. “On top of those,”
Vidich adds, “we’ve probably sold
through about 60%, which is a very
credible number.”

Encouraged by the slow-but-
steady growth of multichannel-
audio awareness and the ever-grow-
ing installed base of DVD players,
WMG is planning more than 40 new
titles for the DVD-A format this year.
Approximately one-third of these,
Vidich says, will be new releases, and
the remainder will be catalog titles.

Upcoming releases will include
Alanis Morissette’s Under Rug
Swept, the CD verison of which de-
buted at No. 1 on The Billboard 200;
R.E.M.’s Automatic for the People;
The Last Waltz by the Band; and an
as-yet-untitled remix album from
Linkin Park. “We're looking at some
of our best current artists to release
either their current or recent album
in the format,” Vidich says. “In addi-
tion, we are continuing to release
catalog titles into the marketplace.”

Despite the remixing and author-
ing expense, the return justiiies
continued investment, Vidich says.
He adds that the 4C consortium’s
anti-copying protection and Verance
Corp.’s watermarking technology
make DVD-A—beyond its sonic
superiority to CD—an obvious cor-
rective for the industry’s current
struggle to curtail rampant piracy.

Those developing the DVD-Audio
format were about three years into
their work when they anticipated
the sort of copy protection problems
that the industry is now suffering
from, Vidich says. As a result, they
“built into the format two solutions
which should be the answer to the
industry’s problems over the mid to
long term. DVD-Audio includes a
watermark, the advantage of which
is that when an analog copy is made
—and you can never stop analog
copying—that watermark is embed-
ded in the music. If it’s played back
in a compliant device, it won't play
back. And it’s encrypted in the first
place. So we designed something
that ought to solve the problems
that we’re suffering from now.

“We have the strong view that
while we may have to do some in-
terim measures [for CD copy pro-
tection], the only real solution is a
format like DVD-Audio, which was
designed from the beginning to offer
the highest-quality audio experience
in a secure world,” Vidich adds. “So
I think what we have in front of us is
the disc in the format that will be
able to serve for the next generation
of physical optical media.”
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AN EXPANDED INTERNATIONAL SECTION

The “Best Of The British’ Earn Global Gurrency

LONDON—Who's the best? And who's to judge?
nnger For British recording artists, throughout the vear, Billboard's nlive

charts offer the definitive measurement of achievement in the
U.S.. as tracked by record sales. Through our Hits of the World
charts and Common Currency scorecard, and weekly interna-
tional news, we extend worldw:de our coverage of British artists,
as well as the producers and songwriters with whom they work.

Roger Ames The Billboard BritList is different. For the first time, we set Clive Calder
Chairman/CEQ out to determine who are the most influential British executives Chairman/CEO
Warner Music Group working in the global music and home-entertainment industry Zomba Group
New York New York

today, based on their activities during 2001.

Artists. songwriters and producers were not eligible. Instead,
we wanted to spotlight the best British executives working at
major or independent labels, in the media or in new media. as
attorneys or artist representatives. in recording studios or in con-
cert promotion, and in the home-video business, a key part of
Billboard's weekly coverage.

Again, who decides? Well. the buck—or the pound—stops here.
Billboard editors cast the deciding votes, but with a little help from
our friends. Specifically. over the past three months. Billboard staff
and contributors around the globe contacted more than 200 indus-
try professionals from every realm of the business to gather BritList
suggestions. Top executives were recommended by their peers and
business partners, their company colleagues and competitors. We
even listened to their publicists. But greater weight was given to
the more objective recommendations. And we sought to represent to buy out the remainder of his company, for a figure that might
as wide a scope of the business as possible. be as high as $3 billion. BMG reportediy now does not have a call

The BritList is not a quantifiable chart. So we made the deci- option. )
sion {0 not rank th excutives whse rames, nsted:appear |, One T who s vrked vy et Colder dout
%lpha'betlcally—.—but for an exceptional quintet. The TOP Five groom his son to run the family business. Meanwhile, Calder's skil-

ritList executives who appear on the fr°“t'Pa,ge of this report ful blend of music man and business man, coupled with a deft
were cited as the most influential by an easy majority of sources, avoidance of the personal limelight, only adds to the Zomba mys-
and we agreed they deserved to be highlighted. tique.

Now, you say, who cares about nationality in a business where Not bad for a former Billboard correspondent in Johannesburg,

(Continued on puge 46; South Africa.

Just before Roger Ames’
appointment in 1999 as Warner
Music Group chief, he is said to have visited its international offices
on London’s elegant Baker Street and, unnerved by the silence, asked
an employee, “Don’t you guys ever listen to any fucking music?”

The Warner corridors in Baker Street, Burbank and Rockefeller
Plaza are likely noisier now, even though Ames sometimes may pad
them in socks (he is known for occasionally removing his footwear
at work:. Could that be the sound of the hits that the company needs
in order to counter years—to hear critics tell it—of neglect in the
'90s?

In fact, the reversal has begun. Warner Music in 2001 took a
third-ranked 15.9% (up from 15.6%) of total U.S. album market
share by distributor, according to SoundScan. It was the No. 1 dis-
i tributor in the hard-rock genre, a good place to be right now.

The appointment of well-regarded executives at home and abroad
is also changing the company. Then again, Trinidad-born, British
‘ passport-toting Ames became accustomed at PolyGram to hearing—
and breaking—hits from within and without the Anglo-American
axis.

“Roger has continuously demonstrated leadership and entrepre-
neurial skills at the highest levels,” says Clive Dickens, former Cap-
ital Radio group program head who is now program and operations
director with the pan-European firm Absolute Radio International.
“This will be an interesting year, as his role at AOL/TW may start to
migrate to other entertainment business sectors.”

Let's just hope they play some funkin' music there.

OK, so Clive Calder’s Zomba
Group had to be satisfied with
the third-biggest-selling album in the U.S. last year {Celebrity by
'N Sync) after two consecutive years with the No. 1 title.

Nevertheless, the world’s largest independent music enter-
prise—with annual revenues around the $1 billion mark—
remains well positioned, both in terms of market stature and com-
petitive clout. Its co-founder, born in South Africa, became a
British citizen some 15 years ago.

“Single-handedly, [Calder| could have made the BMG/EMI
merger happen,” comments one industry power-player. “It didn't
suit him—yet!” This seasoned executive adds, “The power he con-
trols is far greater than the size of his company.”

Meanwhile, BMG holds 25% of Zomba's publishing unit, and
20% of the record operation. Calder is thought to have a put
oprion which, if exercised, would require the German media giant

d

Ton Eric aimon

Walll'swnrtll Nicoli Fuller

Tony Wadsworth Eric Nicoli Simon Fuller

Chairman/CEO Chairman Chief Executive

EMI Recorded Music U.K. EMI Group 19 Group

& Ireland London London

London Since he became chairman of “Synergy” has become a

It ought to be quite a party. The the EMI Group in 1999, Eric much-abused term in modern

U.K. major-label chieftain whose 2001 achievements most impressed Luciano Nicoli has put up with jokes, japes, wisecracks and sar- media, but Simon Fuller, the artist manager-turned-impresario,
Billboard’s global “voters” will later this year mark his 20th anniver- casm from the worldwide music business about the 19 years he achieves it through the many tentacles of his 19 Group. The com-
sary in the employ of EMI Records. Yet it will surprise no one if the oreviously spent at United Biscuits, and then about EMI's unsuc- pany is behind the star-building “Pop Idol” TV series, which made
occasion turns out to be modest, low-key and self-effacing. “Tony’s cessful consecutive tangos with Warner and BMG. Last Oct. 14, addicts of millions of Britons in 2001 and into this year, and which,
an unsung hero,” comments Music Managers Forum executive people stopped laughing. at the time of writing, seems set for a U.S. version via Fox. The
director James Fisher, “with a sensibility towards artists and staff On that Sunday, Nicoli removed Ken Berry as the CEO of EMI result: millions in revenues for the 19 partners through licensing
that is also changing the status of EMI back into a major player.” Recorded Music, and set in motion—by the appointment of former fees, record sales (the “Pop Idol" talent is signed to BMG), man-

It is EMI's roster of talent in the U.K —including Radiohead, Kylie PolyGram officers Alain Levy and David Munns (see separate agement, merchandising and commercial endorsements.
Minogue, Gorillaz (and Blur), Robbie Williams, Coldplay and Star- entries)—a train of events that impacted everyone in EMI’s world, Fuller, initially known for managing Annie Lennox (BMG) and
sailor—which has eamed kudos for Wadsworth and team. Perhaps most and will for some time to come. Cathy Dennis (Polydor), made 19 into a multimedia force, first
importantly, this lineup has also proven to be exportable to the rest of “Overnight,” says Martin Davis, managing director of Zomba with the Spice Girls, then S Club 7. The latter’s TV series (first U.S.
Europe, America and beyond, and helped rebuild Britons' confidence in Records Brazil, and a former Virgin Records executive, “Eric outlet: Fox) is now seen worldwide, and the band's recordings (on
the globai appeal of their artists and music. This year, Wadsworth has changed EMI with the decision to bring in Levy. Whether it was the Polydor, with Cathy Dennis among the songwriters) sell accord-
taken on responsibility for Virgin Records U.K. alongside responsibil- right decision, time will tell, but it certainly was a courageous one.” ingly. Universal Music Asia Pacific chairman Norman Cheng calls
ity for the EMI (now Capitol) label group. It's the first time both enti- Others polled for Billboard's BritList offered similar sentiments. Fuller “a real entrepreneur,” and expects more new talent from
ties have been under one UK. regional head. and it makes Wadsworth For his part, Nicoli said in October—with characteristic candor— the U.K. “and perhaps even here in Asia" to emerge globally
directly accountable to EMI Recorded Music chairmar/CEO Alain Levy. about EMI's U.S. operations, “We’ve clearly made some really poor through 19.

Both may chuckle anew at the name of the university band in people choices over the years, and we've clearly made some poor Fuller’s team includes “Pop Idol" judge Nicki Chapman, for-
which Wadsworth, now 45, played guitar in the 1970s: the Young strategic decisions.” merly TV promotion head at... BMG. Now, how long before the
Bucks. Today, for the sake of EMI and its shareholders, the hope is A tough cookie, after all. relaunch of 19 Records?

{ that he can keep turning “young” into “big.”
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Continued from page 43

the hits can come from anywhere? The lat-
ter may be true, but it is also correct to say
that the British Isles have often punched
above their weight in popular music—
notwithstanding recent difficulties, chron-
icled in Billboard’s “Atlantic Crossing” arti-
cles over the past 18 months. Even as we
write, the British government is consider-
ing the funding (in partnership with the
industry) of a U.K. Music Office in New
York, to help the country’s music entre-
preneurs find, or regain, their footing in
the world’s largest music market.

Finally, in the interests of not taking all
the above too seriously, we've added cate-
gories for “Out Of Office” (at press time)
and “Honorary Brits." The people in the
latter group, like everyone on the BritList,
are included on the basis of events in 2001.
Yet we're reminded of earlier words spo-
ken by the music industry’s greatest
Anglophile, Ahmet Ertegun. (And yes, he
cast a BritList vote; it’s secret, of course.)
Recalling his first encounters with the
British biz, the co-founder of Atlantic
Records was asked whether the Brits were
different. “No,” Ertegun told Billboard,
“but they were characters.”

So, here it is: the Billboard BritList.
Agree? Disagree? We want to know. In this
interactive, online age, you have the abil-
ity to offer instant feedback by sending an
E-mail to britlist@eu.billboard.com. We’ll
be listening.

Chris Abel Smith

Managing Director

Premier Video Film

Moscow

Is home video a viable business in
Russia? Despite rampant, organized
piracy, Old Etonian, wild-horse-riding
Abel Smith’s success in distributing
films from major studios and local
product says that, indeed, it is.

Bob Angus

Managing Director

Paul Hutton

Director

Metropolis Music

London

A thriving independent company, in
2001, Metropolis promoted more than
500 shows and dominated the concert
scene in the South of England. Angus,
Hutton and their team staged their
biggest shows, however, with Robbie
Williams at the Milton Keynes Bowl and
Cardiff International Arena, taking the
company beyond its southern roots.
The company’s biggest arena tour of
2001 featured Linkin Park. Metropolis
also promotes the V Festivals in associ-
ation with SJM Concerts.

Malcolm Atkin

Managing Director

Sphere Studios

London

After three-plus decades working
with George Martin, first as a key mem-
ber of the AIR Studios team at Oxford
Circus, and later overseeing the state-
of-the-art AIR Lyndhurst studios, Atkin
now is on his own as head of Sphere
Studios, which opened in 2001 as a cut-
ting-edge production complex.
Through his approachable manner and
his involvement with industry associa-
tions, Atkin remains an ambassador for
the British recording-studio business.

Colin Barlow

Joint Managing Director

Polydor U.K.

London

Through his work with such acts as
Samantha Mumba, who scaled the U.K.

Apple Corps

London

Artist: The Beatles

Album: /

2001 U.S. Sales: 7,686,000

Roger Davies

R.D.W. Management
London

Artist: Sade

Album: Lovers Rock

2001 U.S. Sales: 3,127,000

Peter Leak

Nettwerk Management
London

Artist: Dido

Album: No Angel

2001 U.S. Sales: 2,814,000

Rob Holden

Mondo Management
London

Artist: David Gray

Album: White Ladder
2001 U.S. Sales: 1,286,000

Irving Azoff
Irving Azoff Management
Los Angeles

Artist Representatives

How do you decide which of the behind-the-scene players who guide the careers of British artists most deserve BritList
recognition? In this category, we did use a firm criterion—the appearance of an artist/client on the year-end Billboard 200
album chart. The 2001 U.S. sales noted here are rounded SoundScan totals for the chart year from Dec. 2, 2000, to Nov.
24, 2001. We chose the description “artist representative” deliberately, as not all these individuals fill the traditional role
as manager. But all are considered key and influential in the careers of their clients. You also will note that we've given
honorary Brit status below to certain American execs working with U.K. clients.

Artist: Charlotte Church
Album: Dream a Dream
2001 U.S. Sales: 1,010,000

Chris Morrison

CMO Management
London

Artist: Gorillaz

Album: Gorillaz

2001 U.S. Sales: 982,000

Phil Harvey

Coldplay Management
London

Artist: Coldplay

Album: Parachutes
2001 U.S. Sales: 835,000

Geoff Baker

MPL Communications

London

Artist: Paul McCartney

Album: Wingspan, Hits & History
2001 U.S. Sales: 687,000

Bryce Edge, Chris Hufford
Courtyard Management
Oxford

Artist: Radiohead

Album: Amnesiac

2001 U.S. Sales: 588,000

Kathryn Schenker
K.S.M. Inc

New York

Artist: Sting

Album: Brand New Day
2001 U.S. Sales: 587,000

Colin Lester

Wildlife Management
London

Artist: Craig David
Album: Born to Do It
2001 U.S. Sales: 517,000

Michael Eaton
Musiclore

Dorking, Surrey

Artist: Eric Clapton
Album: Reptile

2001 U.S. Sales: 458,000

Simon Fuller

19 Management
London

Artist: S Club 7

Album: 7

2001 U.S. Sales: 438,000

singles chart with “Always Come Back
to Your Love” and the Lighthouse Fam-
ily, whose album “Whatever Gets You
Through the Day” was a platinum-plus
U.K. hit, Barlow has been a major-label
booster for black pop in Britain.

Jeff Barrett

Founder

Heavenly Records

London

Saint Etienne, Doves, the Manic
Street Preachers, Beth Orton. Such are
the notable acts released by Barrett’s
Heavenly Records since its launch in
1990. In 2001, Heavenly's Ed Harcourt
was among nominees for the Mercury
Music Prize, while Barrett’s manage-
ment clients, Starsailor, made a big
impact with their debut Love Is Here.
Hey, maybe they all get free drinks at
The Social, Barrett’s trio of watering
holes (two in London, one in Notting-
ham) with the coolest matchbooks this
side of Chicago.

Frank Brown

President

MTV Networks Asia

Singapore

Yorkshire's Frank Brown succeeded
Peter Jamieson in January 1997 as pres-
ident of MTV Networks Asia and has
been shrewdly steering the channel ever
since. In February this year, Brown’s
team launched the first MTV Asia
Awards, with Ronan Keating co-hosting
and an appearance by one of the newest
Brit chart names, Blue. The audience in
Asia of the Feb. 2 telecast reached 150
million households.

Lavinia Carey

Director General

British Video Association

London

Guiding the trade association of the

British home-video business, Carey has
initiated numerous anti-piracy efforts,
led the promotion of DVD and battled
against the threat of a price-fixing
investigation from the European Union.

Paul Connolly

Managing Director U.K.

and Executive VP Europe

Universal Music Publishing

London

Connolly’s key deal during 2001
was a worldwide agreement with
Stockholm-based Murlyn Songs,
whose writers [ent their platinum
touch to such artists as Jennifer
Lopez, Samantha Mumba, 98
Degrees, Jessica Simpson, S Club 7
and Ronan Keating. Universal was
runner-up as Music Week’s U.K. pub-
lisher of the year, with interests in
smash hits by Kylie Minogue,
Hear'Say and Atomic Kitten, all
among the Top 5 singles of the year.

Lionel Conway

President

Mosaic Music Publishing

Los Angeles

U.K. veteran Conway was president
of Island Records until its sale to
PolyGram in 1990, and from 1992 to
June last year was president of
Madonna’s publishing company, Mav-
erick Music. MMG just bought Ham-
stein Music’s catalog of 100,000 copy-
rights (although this deal was
initiated before Conway's arrival).
MMG’'s key writers include
Ednaswap's Ann Previn and Scott
Cutler, who co-wrote Natalie
Imbruglia’s worldwide hit “Torn.”

Richard Cottrell

President

EMI Music Distribution

Los Angeles

Since 1998, Cottrell has overseen the

rejuvenation of EMI Music Distribu-
tion, improving both physical plants
and pricing policies to the benefit of
U.S. retailers. In 2001, Cottrell also has
been a voice of reason during discus-
sions of new digital music subscription
services, noting that major labels such
as EMI view digital subscriptions as
incremental business, not a replace-
ment for brick-and-mortar retailers.

Simon Cowell

A&R

BMG U.K.

London

Cowell's blunt-speaking ubiquity on
Britain’s “Pop Idol” reality TV series,
and in every tabloid newspaper in the
U.K., has polarized industry opinion of
this man who once claimed to “wake
up and fall asleep” thinking about pop
music. Insiders, however, recognize his
successful A&R track record at BMG
U.K., which includes Robson &
Jerome, Westlife, Five—and now “Pop
Ido!” winner Will Young.

Paul Curran

Managing Director

BMG Music Publishing U.K.

London

Curran has kept his door open and
his pen handy. BMG’s noteworthy pub-
lishing signings during 2001 include
Robbie Williams, Elvis Costello and
Iron Maiden, while the company also
acquired Fiction Songs with the Cure's
catalog, among others. BMG-signed
Coldplay won the 2001 Brit Award for
best band and best album of the year,
while Williams picked up three 2001
Brits. An Ivor Novello award went to
BMG’s Lindus Burdick for Sonique’s
hit “It Feels So Good” and an
ASCAP/PRS writer of the year award
went to BMG’s Phil Thornalley for
“Back Here Baby.”

Barry Dickins

Rod MacSween

Joint Managing Directors

ITB

London

In their long-lasting partnership,
Dickins and MacSween are now settling
into their roles as the only full-service
agency to be owned by Clear Channel
Entertainment, Europe. The agency
joined Clear Channel in 2001 and
brought to the multinational promo-
tion firm an agency with a roster that
spans the history of rock 'n’ roll—Bob
Dylan to Staind.

Rob Dickins

Chairman

Instant Karma

London

While Dickins' Sony-affiliated Instant
Karma labe! strives to break such acts
as Addis Black Widow, Helicopter Girl
and K-Gee, the former Warner Music
U.K. chairman remains a high-profile
industry leader as chairman of the
British Phonographic Industry. He’s
become more relaxed, though, since
departing the Warner behemoth. He
must step down from the top BPI job
this summer, but will likely influence
the organization’s next—and difficult—
choice.

Ian Duffell

Managing Director

Brazin Pty. Ltd.

Sydney

It’s too early to pass judgment on
Australian chain Sanity Music’s inva-
sion of the U.K. (Sanity’s parent, Brazin,
purchased 77 Our
Price Shops from the
Virgin Entertainment
Group). But there are
few entertainment
merchants with the
global credentials of
Brazin chief Duffell. In
the U.K., he served at
HMV from 1993 to 1997, then joined
Richard Branson’s Virgin Megastores
army with frontline posts in Australia
and the U.S. Now back Down Under
with Brazin, Duffell says he’s looking to
expand next into Japan and Hong Kong.
“He’s got vision,” says Warner Music
Australasia chairman Shaun James.

Peter Edge

VP, A&R

J Records

New York

Edge has a substantial claim on 2001
bragging rights, if for no other reason
than the global success of the British
singer/songwriter he
helped bring to Arista
Records in 1998: Dido.
Then, when he fol-
lowed Clive Davis to J
Records, Edge played a
key role in the realiza-
tion of Alicia Keys’ tal-
ent. Let’s see: Dido,
Alicia...more than 15 million albums
worldwide last year. Give this guy a
raise.

Nick Firth

President

BMG Music Publishing Worldwide

New York

As publishers grapple with the poten-
tial and pitfalls of online music, one of
BMG’s major deals under Firth in 2001
was a licensing agreement for the
online music subscription company

(Continued on page 48)
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FullAudio, the first catalog-wide license
from a major publisher for an online
music download service. Given the
uncertainty surrounding digital down-
load business models, of course, what
the deal will be worth to either party
remains to be seen.

Roger Furness

Executive Director

Audio Engineering Society (AES)

New York

“His administration and interna-
tional sensitivity have been evidenced
in the influence of the AES in seven
international events in 2001,” says Roy
Pritts, outgoing AES president, of Fur-
ness. “His professional credits grew
beyond expectations in the execution of
the change of dates of the 111th AES
International Convention in New York
following the tragic events of Sept. 11,
2001.”

Peter Gabriel

Founder

0OD2 (On Demand Distribution)

Bristol

Gabriel ranks on the BritList not as
a performer but as a cyber-entrepre-
neur. In the wake of creating his
acclaimed Real World
label, Gabriel founded
0D2, a digital servic-
es distribution com-
pany run with an
artist’s perspective.
“His  high-profile
involvement in OD2
and its deals with the majors have

turned the company into a big play-
er,” says Rebecca Ulph, an entertain-
ment analyst at Forrester Research
Europe.

Nick Gold

Owner

World Circuit

London

Gold’s stature in world music is con-
firmed by the remarkable worldwide
album sales achieved over the past three
years by the Buena Vista Social Club.
Gold conceived, signed and recorded
that ensemble, triggering a new Cuban-
music boom. In 2001, Gold released
Cachaito, an acclaimed, genre-jumping
solo debut from Buena Vista bassist
Orlando “Cachaito” Lopez, while this
year’s releases include a second solo
disc from Buena Vista singer Ibrahim
Ferrer and the first album in nearly two
decades from Senegal’s Orchestra
Baobab.

Lucian Grainge

Chairman/CEQ

Universal Music U.K. & Ireland

London

The numbers speak loudly: market-
leader Universal increased its album
share by two points to 27% in 2001,
while its singles action grew to 26.6%
from 20.5% the previous year. Within
that result, the most successful label
was Polydor-where Grainge played a key
A&R or leadership role for most of the
’90s. The Universal roster includes U2,
S Club 7, Ronan Keating, Gabrielle,
Bond, Lighthouse Family, Texas and
Russell Watson. “Lucian runs a very
tight ship,” says Alan Edwards, manag-

Alain Levy

Chairman/CEO

EMI Recorded Music

London

Somehow you knew that Alain
Levy, the intense former
president/CEO of PolyGram, had not
run his last multinational record
company. Last fall, Levy was tapped
to replace the ousted Ken Berry as
chairman/CEQ  of
EMI, in the company
of new vice chairman
(and fellow PolyGram
vet) David Munns,
who later joked that
they may as well be
married. Since Levy’s
PolyGram run, “he is
much more relaxed,
more philosophical
about things,” Munns
said in October. Will
he revert? “In about
two weeks,” joked the
vice chairman, but a
senior competing
executive said in January that the
“new” Levy seems to be lasting
longer.

Paul McGuinness

Manager, U2

Principle Management

Dublin

U2 closed 2001 with the most suc-
cessful U.S. tour of the year, grossing
$133.6 million in 106 sellout shows
while the group’s All That You Can’t
Leave Behind has topped 3 million in
U.S. sales. With the boys he has man-

HONORARY BRITS

aged since their Dublin pub days play-
ing a dazzling halftime show, you can
bet Paul McGuinness earned a decent
seat at last month’s Super Bowl.

Maurice “Obie” Oberstein

(1928-2001)

Former U.K. music-industry
leader

London

No superstar con-
cert, no award show,
no industry banquet
has ever drawn the
U.K. music business
together as fully and
emotionally as did
the memorial service
that followed the
Aug. 12 death of
Maurice “Obie” Ober-
stein. The brilliant,
mercurial and eccen-
tric American
became an architect
of the modern British
record industry during his tenure at
the helm of CBS U.K., then Poly-
Gram U.K., and two stints as chair-
man of the British Phonographic
Industry. “Obie had 10 ideas a day—
nine insane and one brilliant,”
remembered Paul Russell, chairman
of Sony/ATV Music Publishing. “He’ll
always be remembered as a great
talker, but my experience was always
that he was a great listener, too, and
that he was never timid to change
his mind about something if you
made a good enough argument for

it ”

ing director of top U.K. PR firm The
Outside Organisation, “and is on top of
every detail, however small. Only down-
side is that he doesn't seem to spend so
much time at the Arsenal!” Grainge,
whose brother Nigel is also in the busi-
ness, began as a songplugger for April
Music in 1979.

Ann Harrison

Partner, Music Group Head

Harbottle & Lewis

London

Who do the likes of Robbie
Williams, the Corrs and PJ Harvey call
for legal help? Answer: Ann Harrison,
head of the music group at Harbottle
& Lewis, one of the U.K.’s top enter-
tainment law firms. Working mostly
with artists, managers and small
labels, Harrison not only advises
clients on contracts and intellectual
property matters but increasingly is
involved in the legal thicket of online
music. In November, she received The
Accolade Award at the Women Of the
Year Awards in London, honoring
leading figures in the music industry.

John Jackson

Managing Director

Emma Banks

Director

Helter Skelter Agency

London

Jackson has built up one of the
largest independent talent agencies in
the U.K. Always a hard-rock agent,
Jackson in 2001 was all set to revive
the career of Guns N’ Roses but
instead had to deal with the cancella-
tion of two tours by the band. A high-
light of the year that did come off: the
European leg of the Tattoo the Planet
Tour. Banks is the most successful
female booking agent in the U.K. with
a roster that embraces Ricky Martin,
Marilyn Mason, Texas and the Red Hot
Chili Peppers.

Matt Jagger

Managing Director

Ministry of Sound

London

Jagger’s Ministry of Sound label,
through its own activities and joint-
venture deals with dance labels
including Defective, Incentive,
Sound Design and Relentless, has
evolved as an instantly recognizable
worldwide youth brand name “truly
leading and dominating the world of
dance and electronica,” says Gary
Salzman of Sound Design Records
and Big Management Ltd.

Howard Jones

Managing Partner

Sheridans

London

Head of the entertainment
department at Sheridans, Jones is
both well-regarded and well-con-
nected. “He’s very fair,” says one
of the most high-ranking British
label executives in the business,
“and you can trust him. He does-
n’t broker information.” The firm
handles Paul McCartney and Apple
Corps. affairs, “as well as half the
U.K. industry’s record execu-
tives,” adds our major-label
source.

Alex Jones-Donelly

Editor of Music Policy

BBC Radio 1

London

When BBC Radio 1 head of music

policy Jeff Smith left to join Capital
FM in March 2000, Smith’s No. 2,
senior music manager, Jones-
Donelly, stepped into his role,
despite a relatively short tenure
with the network. Radio 1 has
endured a bumpy ride in the ratings
in the past year, but Jones-Donelly’s
position—along with that of Radio
1 controller Andy Parfitt—is still
widely regarded as one of the most
influential in the U.K. music busi-
ness.

John Kennedy

President/COO

Universal Music International

London

“Having John Kennedy as your
lawyer,” a former client reportedly said
back in the day when the UMI execu-
tive was running his J. P. Kennedy &
Co. legal practice, “has been the best
way to let everyone know you're a play-
er.” The London-born, Leicester Uni-
versity graduate became a player him-
self in 1996 as chairman/CEO of
PolyGram U.K., and last July advanced
to second-in-command at Universal
Music International. (UMI's London
HQ is a stone’s throw from Bucking-
ham Palace, where Kennedy in '95
received an OBE in recognition of char-
ity work for Live Aid.) Adds a former
PolyGram colleague, “John Kennedy’s
knowledge, contacts and experience
manifests itself...in a million little sce-
narios.”

Jeremy Lascelles

CEO

Chrysalis Music Divison

London

Lascelles was promoted from MD of
Chrysalis Music Publishing to CEO of
the music division following the depar-
ture of Steve Lewis in early 2001.
Chrysalis has been named by Music
Week as the top independent U.K. pub-
lisher of 2001, with an 11.7% market
share bolstered by hit copyrights by
David Gray, Oxide & Nutrino, Morchee-
ba and Aphex Twin, among others. Las-
celles also signed veteran tunesmith
Rod Temperton to a worldwide deal in
late 2001.

David Lester

Executive Legal Director

MCPS-PRS

London

As the U.K.’s mechanical and
author’s rights organization wrestles
with issues of copyright in the digital
age, and its relationship with other
national rights groups, MCPS-PRS
executive legal director David Lester
plays a major role in ongoing negotia-
tions.

Jeremy Marsh

Managing Director

Telstar

London

Call Marsh “Born To Do It,” as man-
aging director of Telstar’s label oper-
ations, the indie home of BBMak, who
broke through in the U.S. in 2000;
Craig David, who went platinum in
the States in 2001; and newcomers
Mis-Teeq, now platinum in their
native U.K..

David Massey

Senior VP, A&R

Sony Music Entertainment

New York/London

One of Massey’s bosses calls him a
“musical internationalist,” referring
to the scope of his enthusiasm and

Out
Of Office

Gone but not forgotten. The
BritList recognizes these key exec-
utives who departed their posts in
the past year, raising speculation on
where they’ll exercise their influ-
ence next.

Ken Berry

CEO

EMI Recorded Music
Departed: October 2001

Paul Conroy

President

Virgin Records U.K.
Departed: January 2002

Ray Cooper, Ashley Newton
Co-presidents

Virgin Records America
Departed: January 2002

Steve Lewis

CEO

The Chrysalis Group
London

Departed: June 2001

duties. (Even the indie label he once
owned was dubbed Big World.) That’s
backed up by the
artists with whom
he’s worked during 11
years at Sony, includ-
ing Oasis, Lara Fabi-
an, Tina Arena, Silver-
chair, Des’ree and
Deep Forest. Last
year, Massey's signing
of Daylight/Epic artist Anastacia was
rewarded; her first two albums each
hit the 2 million mark worldwide.

Brian McLaughlin

coo

HMV Media Group

London

“It could do a lot better.” That's HMV
lifer (he joined the company in '68)
McLaughlin talking about his home-
town soccer team,
Portsmouth, not about
HMV’s financial per-
formance. Last year,
HMV gained market
share at the expense of
competitors at home,
even as it was chal-
lenged abroad—partic-
ularly in America. Brian Mac has held
the global post since 2000 and also
added responsibility for HMV’s Water-
stone’s book chain. Last year, he also
became the first music merchant to

(Continued on page 51)
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BY CHRISTIE ELIEZER
SYDNEY—Bucking a global trend,
the Australian recording industry
registered an 11% volume rise in
shipment volume through 2001,
according to the Australian Record
Y Industry Assn. (ARIA).

4 The industry registered shipments
of 63.8 million audio and music units
with a doliar value of $647.6 million
Australian ($336.7 million) from Jan-
uary to December. By comparison,
units sold in 2000 were 56.6 million
with a dollar value of $593.7 million
Australian ($308.7 million).

ARIA executive director Stephen
Peach suggests that 2001 showed a
spark of activity following a slowdown
in 2000 from the July 1 introduction
of the 10% across-the-board Goods
and Services Tax and the Sydney
Olympic Games. “This is a recovery
vear where we got back to the expect-
ed trajectory,” Peach says. "Australia
headed into tough economic condi-
tions a year before everyone else, and
at present the Australian economy is
doing better than most.”

Retailers suggest that a substantial
part of the 11% rise can be attributed
to suppliers cashing in on the low
exchange rate of the Australian dollar
by exporting domestic product to over-
seas affiliates. Nevertheless, there are
positive signs. CD albums shifted 49.6
million units compared with 43.9 mil-
lion in 2000, and CD singles rose to
12.3 million from 11 million. Music
DVDs and videos leapt by 63.4% to
954,840 units, compared with 577.026.
Of that figure. 762.000 were DVDs.
showing strong growth for the format.

The 11% growth in voiume was off-
set by an overall 3.5% average whole-
sale price reduction. Australian Music
Retailers Assn. (AMRA) chairman
Gavin Ward says, "Prices have plum-
meted—severe discounting has
brought them to $19.99 Australian
[$10.40].” A full-price CD in Australia
retails at $31 Australian ($16). But,
Ward says. “the market’s been dynam-
ic. There is good music around. and
people are buying it. But from a retail
point of view, gross profits are down.”

ARIAS figures do not split shipments
between Australian and international
acts. But some label executives who
asked not to be named suggest the
domestic figure is between 17% and
20%—down from 23% the year before.

Reduced profits from lower CD
prices have led to decreased promo-
tion for local acts. Most label execu-
tives are also critical ot radio’s low
support of domestic music: Australian
music only accounted for 20% of
domestic airplay in 2000. according
to the Phonographic Performance Co.
of Australia, which monitors radio air-
play for record companies. By com-
parison, U.S. acts represented 50%-

o

55% and British acts around 25%.
Local music's share of airplay has
risen since Mav 2001, when the rise of
a third national radio network, DMG,
broke the duopoly enjoyed by nation-

INTER
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al giants Austereo and Australian
Radio Network—with the resulting
effect of loosening up playlists in all
networks. Rob Logan, PD of Austereo’s
modern rock station 2DAY-FM in Syd-
ney, says, “We consistently play up to
30% of local acts. and record compa-
nies have learned to come up with
more international quality records by
Australian acts that we can play.”

Nova FM Sydney PD Dean Buchan-
an adds, "There is a tremendous
amount of good new music coming
from overseas, and Australian acts are
proving they can compete.”

Ward says that a market share of
17% for domestic music is still encour-
aging: “It's a good achievement, given
the strong quality of overseas records.”

Vitriol, Venom At Victoires

French Acts Criticize Industry At Awards Show

BY JOANNA SHORE

PARIS—The 17th Victoires de la
Musique—France’s annual music
awards show—held in Paris March 10
started as a celebration of French musi-
cal creativity but quickly turned into a
free-speech “happening” for artists crit-
icizing industry leaders.

The strongest attack came from rock
band Noir Désir, signed to Universal
Music France label Barclay.
which won the award for
best rock album. After re-
ceiving the award, frontman
Bertrand Cantat took the
opportunity to read an open
letter to “the dear CEO of us
all, or almost everyone,”
referring to Vivendi Univer-
sal chairman/CEO Jean-Marie Messier.

Cantat said that the band—which
played two tracks live during its first TV
appearance in eight years—felt the
urge to address its concerns to Messier
because he had been using the band'’s
name in interviews when referring to
how the group contributed to cultural
diversity. Cantat said, “We have not
asked to be part of this great “all’ that
vou manage, that you manipulate.

“Your intentions are pure . . . you
respect the artists, above all the rebels—
not those who are prefabricated and
formatted by the industry and for the
industry,” Cantat added with heavy
irony. Before leaving the stage to
resounding applause, Cantat conclud-
ed. "It is up to vou to prove that one of
vour main missions is to re-halance cul-
tural exchanges between Europe and
the U.S.” Messier declined to comment.

Another unexpected strike came
from rock band Aston Villa, signed to
indie label Naive. The winner of the
best newcomer award (a prize voted for
by the public) launched a strongly

les 7o,
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worded attack on Hervé Lasseigne. ex-
president of its former label, BMG
France. Now president and founder of
independent label Inca. Lasseigne
claims that the band’s BMG contract
was ended Jue to a lack of “symbiosis
hetween the label and artist.” He adds
that he respects the group artistically.

Virgin rap act Saian Supa Crew also
took advantage of its prize for rap album
of the year (X Raisons) to
chastise political figures for
ignoring minorities.

Marc Thonon, president
of the Victories de la
Musique organizing body,
savs that “artists felt the
need to use the show as a
platform, but I have no
comment to make except that I regret
that Aston Villa have attacked someone
ad nominem.”

Universal Music took six awards, as did
Virgin through its various labels. Naive
went home with two awards. The win-
ners are chosen hy votes from a 2,500-
strong industry academy. though only
around half that figure cast votes.

Other winners in key categories
included Poydor's Gérald De Palmas
(best male act) and Mercury's Zazie
(best female act). Best song was "Sous
le Vent,” written by Jacques Veneruso
and performed by Columbia artist
Garou with Celine Dion.

Universal Music took six awards, as did
Virgin’s labels. Indie label Naive went
home with two awards. The winners
in the majority of the 17 categories are
chosen by votes from a 2,500-member
industry academy, though only around
half that figure cast votes. The four-
hour show was televised live on public
channel France 2, attracting some 4
million viewers—slightly down on the
previous vear.
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BY PAUL SEXTON
LONDON—The Platinum Europe
Awards were truly European in fla-
vor in February, featuring stars from
Spain, Germany, France, and Italy, as
record buyers swooned to Enrique,
rocked with Rammstein, graduated
with Star Academy, and told Laura
they loved her.

Laura Pausini’s The Best of Laura
Pausini, which was released last Oc-
tober by CGD/East West, was among
the six albums achieving trade ship-
ments of 1 million units or more,
according to the International Fed-
eration of the Phonographic Indus-
try (IFPI). That adds
to a career track
record of 16 million
units, according to
Warner Music Italy,
whose managing
director, Massimo
Giuliano, says that
the album has now
shipped 1.5 million
units worldwide—
1.1 million of them
in Europe.

“It’s going to be
her best seller of

IFPI Platinum Europe
Awards Stay At Home

GIULIANO

Star Academy has become the latest
small-screen creation to go platinum.
Its LAlbum (Mercury) was released at
the end of last year, spending seven
straight weeks at No. 1 in France dur-
ing January and February.

Spanish superstar Enrique Iglesias
has had a rewarding start to 2002,
thanks to the international hit “Hero.”
Now he is enjoying Platinum Europe
status with the single’s parent, Inter-
scope album Escape. “Hero” charted
first in the Germany/Switzerland/Aus-
tria (G/S/A) territories, as well as in
the Netherlands, Italy, and Portugal
in October. It is now enjoying its 21st
week on the Music
& Media Eurochart
Hot 100 Singles af-
ter breaking in the
U.K., Ireland. Bel-
gium, and Greece.
Currently touring
North America, Ig-
lesias will play Euro-
pean dates starting
May 5 in Glasgow,
Scotland.

Germany's Ram-
mstein continues
to be among that

all. She’s really at
the top of her
career at the mo-
ment,” Giuliano

ifpi

PrLaTiNUM EUROPE

1,000,000

country’s top do-
mestic hard-rock
protagonists, as
Motor/Universal

says of the singer.

who emerged at Italy’s annual San-
remo Festival in 1996 at the age of
18. The Best of Laura Pausini
recently completed a 13-week run
at No. 1 in Italy.

Giuliano also points out that while
Spanish-speaking territories contin-
ue to be strongholds—thanks to
Pausini’s practice of recording both
Italian and Spanish versions of her
records—another country has joined
her fan club in a big way. “France has
really exploded with this album,” he
says. “She’s reached 300,000 [units]
there—the best seller of her career.”

Pausini’s next project is an Eng-
lish-language album recorded in the
U.S. (Billboard, March 2). “There is a
commitment from Atlantic to release
it in America before the summer,”
Giuliano says of the disc, on which
Pausini has worked with such pro-
ducers as Pat Leonard and Michael
Walden. “It’s new for the U.S. mar-
ket—not a translation of this album.
If it’s successful, it will probably be
released in the rest of the world. but
not before the end of the year.”

As TV talent shows continue to
make a deep imprint on European
record-buying habits, French troupe

set Mutter passes
the European 1-million mark only
10 months after release, from sales
not only in G/S/A territories but
also in Portugal, the Netherlands,
and the Czech Republic. Mutter fea-
tures the Berlin outfit's biggest
domestic hit to date, “Sonne.”

The other two albums to make
February’s Platinum Europe list are
both frequent American visitors to
the Continent's charts, and both are
from the Warner family. One month
after Madonna's Ray of Light hit
European shipments of 7 million, its
successor, Music (Maverick/Warner
Bros.), crests 5 million. Music has
made another 1 million people
“come together” in the 13 months
since reaching 4 million shipments
in January 2001.

Finally, Red Hot Chili Peppers’
1999 set, Californication (Warner
Bros.), shipped its 4-millionth
European copy in February, even as
the band completes work on the fol-
low-up, which is due for release this
summer. European festival dates for
the Chili Peppers are booked for
June. Further details of IFPI Plat-
inum Europe certifications are
available at ifpi.org.
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Good Brothers Have ‘One True’ Aim

Canadian Act Returns With Self-Financed Album That Reflects Siblings’ Upbringing

BY LARRY LeBLANC
TORONTO—The Good Brothers—
former “bad ole boys” of Canadian
music—have long left their raucous
barroom roots behind. But after three
decades together, they still have a
commanding presence on Canada’s
small-town festival and fair circuit.

In the '70s, the Goods—56-year-old
twins Bruce (autoharp/dobro) and
Brian (guitar) and 50-year-old Larry
(banjo/guitar)—were regarded as a
band of long-haired hippies playing
redneck music. But in their efforts to
secure radio airplay through the years,
they often chucked their down-home
music in favor of pop-oriented fare.

Today, the Goods—who have a 12-
album catalog—are highly regarded
patriarchs of Canadian music. And yet,
despite winning consecutive Juno
Awards for top country group from
1976 to 1983, their music was often
considered too poppy for country
radio. The trio has survived by playing
to its base of bluegrass fans and to an
older rock audience that, while it iden-
tifies it as a mainstream country act,
still parties to its music.

The spirit of the trio’s new album,
One True Thing—released in Canada
Feb. 19 and distributed nationally by
Toronto-based Outside Music—lies in
the siblings’ upbringing. Growing up
in Richmond Hill, north of Toronto, the
three were weaned on their parents’
country and bluegrass record collec-
tion. Their father, Harold, a welder, had
also been a country singer on the radio
in his hometown of Bathurst, New
Brunswick, and their mother, Bea,
played guitar. Every Saturday night, the
family held jamborees in the kitchen.
“Bluegrass and traditional country
have always been important parts of
our music,” Bruce observes. “This
album has many of the songs we’ve
been doing since we were kids.”

The 14-track recording features
eight originals by Bruce and Brian.
It was recorded in Richmond Hill
with producer Danny Greenspoon,
known for his work with Canadian
roots acts Great Big Sea, Spirit of the
West, and Quartette.

“I wasn’t sure I wanted to produce
them until I went out to Brian’s farm to
meet with them,” Greenspoon recalls.
“The music I loved was the music they
played around the kitchen table.”

For the album, Bruce says he and
his brothers also took a cue from his
sons Travis and Dallas, members of ac-
claimed Canadian country-punk/blue-
grass act the Sadies, which has record-
ed four albums for Chicago-based
Bloodshot Records. “The boys have
been an inspiration to us,” Bruce says.
“We've seen them being able to record
whatever they want to record.”

The album'’s leadoff single is a blue-
grass-tinged remake of Quebec rocker
Michel Pagliaro’s 1975 Canadian pop
hit “What the Hell I Got.” The track was
issued to Canadian country radio Feb.
28. Dawn Woroniuk, music director of
country-formatted CFQC and CJWW

THE GOOD BROTHERS

Saskatoon, Saskatchewan, says, “We're
playing the single on both stations. The
Goods are icons of Canadian country
music—everybody knows them.”

Mark Patric, music director of coun-
try station CJJR in Vancouver, adds,
“When I heard this old Pagliaro song
by the Goods, I thought, ‘This is cool.””

As teenagers in the '60s, Bruce and
Brian played with Toronto rock band
Edgar Allen & the Poe before team-
ing up in 1969 with Bruce’s future
wife, Margaret, to form Celtic folk
band Kinfolk. In 1970, the twins
formed acoustic folk act James & the
Good Brothers with Winnipeg musi-
cian James Ackroyd.

The same year, the band took part in
the five-day Festival Express—12 train

coaches with 140 musicians and friends
from Toronto traveling through Win-
nipeg, Manitoba, to Calgary, Alberta,
and playing concerts at each city on the
way. On board were Janis Joplin,
Delaney & Bonnie, the Grateful Dead,
and the New Riders of the Purple Sage.
The adventure led to a friendship with
members of the Grateful Dead—opar-
ticularly with bluegrass aficionado
Jerry Garcia—who encouraged the
group to move to California and bro-
kered a recording deal for it with
Columbia Records in the U.S. But
after their eponymous 1972 album
sold poorly, Ackroyd left. Returning to
Canada, Brian and Bruce then recruit-
ed Larry and relaunched as the Good
Brothers in 1974.

Despite breaking attendance
records in several Toronto clubs, the
Goods failed to quickly score a record-
ing deal. Finally, in 1975, two friends
each fronted $10,000 Canadian
($6,300) to finance an eponymous
album, which RCA Canada distributed.
Following spells with Solid Gold
Records and Savannah Records (both
in Toronto), the Goods’ last album was
Gone So Long, recorded for the Euro-
pean Label Assn. in 1997. Bruce says
the band has toured Europe 21 times
since the mid-"80s.

Total Home Entertainment
Handles Vital Switch In U.K.

BY TOM FERGUSON

LONDON—Last summer, Total Home
Entertainment (THE) announced
plans to double its annual sales to
more than $700 million within two
years (Billboard, July 14, 2001). On
March 8, the U.K.-based wholesaler/
distributor took a major step toward
that goal with the announcement that,

majority of its record business being
done as a wholesaler, THE had 0.1%
of the albums market—down from
0.2% in 2001, which is accounted for
by exclusively distributed labels.
Thompson says THE's state-of-the-
art facilities and access to nontradi-
tional outlets will “greatly expand our
business opportunities.”
The deal will mean

handle the entire cata-
log of labels distributed
by Vital, the UK.s sec-
ond-largest independ-
ent distributor.

Vital is slimming

effective April 8, it will

the expansion of Vital’s
London-based sales
and marketing team,
:| with between six and
eight new hires in the
administration,

down to become a sales
and marketing operation, in a move
that will mean some 90 layoffs through
the closure of its warehousing base in
Bristol, Southwest England. Express-
ing his sadness at the staff cuts, Vital
managing director Peter Thompson
says: “I've worked with a lot of the peo-
ple in Bristol for a long time, and
they're performing as well as they ever
have been. [But] it had to be, otherwise
we could have been laying off a lot
more people than we are [now] in a
year's time. We're very confident that
THE is a great option for us.”
According to labels body the Brit-
ish Phonographic Industry, Vital's dis-
tribution market share in 2001 was
2.7% for albums and 4% for singles,
down from 3.8% and 6.7%, respec-
tively, the previous year. With the

accounts, and com-
mercial purchase departments.
Thompson says that will bring the
total number of staff in London up
to about 50.

An unspecified number of staffers
will also be added by THE at its New-
castle-under-Lyme distribution cen-
tre in England’s East Midlands. In a
statement, THE commercial director
Warren Mason claims that the move
reinforces the company’s claim to be
“a top distribution services provider
in the U.K. music industry.”

Vital is majority owned by Brussels-
based, Pan-European indie label/dis-
tribution group Play It Again Sam,
itself the subject of a successful man-
agement buyout from majority share-
holder Edel Music in February (Bill-
board Bulletin, Feb 5).

NEWSLINE...

Universal Music Australia and Warner Music Australia are to appeal a Federal
Court decision handed down March 6 in Sydney saying that the companies
breached two sections of the Trade Practices Act. The case was initiated in
September 1999 by the Australian Consumer and Competition Commission,
which claimed the companies had threatened retailers with the withdrawal of
marketing support and supplies if they continued to import cheaper record-
ings from Asia, after a July 1998 decision by the Australian government to
legalize parallel imports. The court fined Warner and Universal $450,000 Aus-
tralian ($234,000) each. Four individuals from the companies were fined
between $45,000 Australian ($23,000) and $50,000 Australian ($26,000) each.

CHRISTIE ELIEZER

Shaggy picked up four honors at the 14th annual World Music Awards, pre-
sented March 6 at the Monte Carlo Sporting Club. He won for best-sell-
ing male artist, best R&B male artist, best reggae artist, and best Amer-
ican artist. Enya, Destiny’s Child, and Dido took three trophies each.
Proceeds from ticket sales at the event benefit the Monaco Aide and Pres-
ence Foundation, which helps children worldwide. The U.K.’s ITV net-
work will broadcast the show March 31; ABC will air it during the spring
in the U.S. The awards are based on shipment figures from the Interna-
tional Federation of the Phonographic Industry. ADAM WHITE

German antitrust authorities have cleared the acquisition of Koch Group’s Euro-
pean recorded music and music-publishing operations by Universal Music
International (Billboard Bulletin, Feb. 15). Universal Music Germany chair-
man/CEO Tim Renmner says the integration of Koch will take up to four months.

WOLFGANG SPAHR

EMI Recorded Music has announced plans to close its U.K. CD-manufactur-
ing plant in Swindon, with the loss of 192 jobs. The company has initiated a
three-month consultation period prior to the operation’s closure. EMI plans
to switch its European CD-manufacturing business to its plant in Uden, the
Netherlands. The company cites “increasing overcapacity in the CD-manu-
facturing industry” and cost savings as reasons for the move. LARS BRANDLE

Sanctuary Records UK. has formed an international marketing and promo-
tion department and appointed Julian Wall as VP in charge of the unit. He
was the company GM. The department’s brief is to support Sanctuary front-
line releases, particularly for its international distributors. Wall reports to
Sanctuary Records U.K. CEO Joe Cokell; among those reporting to Wall are
international manager Toby Holdsworth. Current or forthcoming albums to
be worked by Wall’s department include those by the late Joey Ramone, Gary
Moore, Megadeth, Halford, Pitchshifter, and Bad Company. EVE BLACK

MTV Networks Asia has entered into an alliance with Global Television and its
parent company, Bimantara Citra, to launch MTV Indonesia, a 24-hour UHF
music-TV channel. MTV Indonesia will be aired through Global TV starting in
May. MTV’s current partner in Indonesia is terrestrial broadcaster Anteve.
STEVE McCLURE

Czech folk group Cechomor swept the board at the Czech Academy of Popular
Music Awards March 7, when prime-time TV viewers witnessed an unprece-
dented attack against the event’s broadcasters. The winner of the discovery
of the year award, Krystof (Monitor-EMI), boycotted the ceremony—which
was broadcast live from Prague’s Paegas Arena by TV Nova—in a protest
against the commercial TV channel’s lack of support for domestic music.
Collecting the award, band manager Martina Tumova read a statement from
Krystof that accused TV Nova of spending advertising revenue on soap operas
and variety shows, instead of “producing or buying quality music programs.”
At the awards, Universal Music’s Cechomor won the best group, best song,
and album of the year awards. Helena Vondrackova (Universal Music) won
female singer of the year and was installed in the Academy’s Hall of Fame; Dan
Barta (Sony Music/Bonton) was named male singer of the year. Some 288
academy members voted on the awards. MARK ANDRESS

David Hockman, London-based CEO of Edel’s music-publishing division,
has exited following an “amicable termination” of his contract. Hockman
says the recent sale of three key publishing firms to Warner/Chappell (Bill-
board Bulletin, Feb. 26) leaves very little in Edel’s publishing portfolio:
Deston Songs in the U.S. and some U.K. publishing rights. Hockman says,
“We put down the foundations for what was going to be a very fine pub-
lishing company, but we never had the time to build the building on top of
the foundations, which was regrettable.” His post will be left vacant, with
Edel Publishing International VP Phil Hope assuming his responsibilities.

LARS BRANDLE
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eceive the U.K.’s prestigious Music
ndustry Trusts award.

Martin Mills

CEO

Beggars Group

London

Mills would earn a BritList nod solely
for the consistent success of Beggars
Group labels, including

XL, 4AD and Beggars

Banquet, and such acts

as the Prodigy, Badly

Drawn Boy or Basement

Jaxx. But Mills has been

an indie sector leader in

his work with the Music

Industry Forum, the Assn. of Independent
Music (AIM) and Europe’s Independent
Music Publishers and Labels Assn. (Impala).

Frances Moore

Director, European Affairs

1IFP1

Brussels

When conversation turns to the Euro-
pean record industry’s profile in Brussels,
at the heart of the European Community,
50 does the name of Frances Moore. The
lobbying skills of the director of European
affairs for the International Federation of
the Phonographic Industry are highly
rated. Barrister Moore has been in the job
since 1994 (she joined from Texas Instru-
ments), and more than a few industryites
think she’s now ready for higher IFPI office.

Stephen Moore

President

20th Century Fox

Home Entertainment International

London

With Moore’s appointment last summer
as president of 20th Century Fox Interna-
tional, one executive now calls the shots for
the studio’s international theatrical and
home-video divisions.
“This structure will give us
a unique opportunity to
even more closely inte-
grate our strategies in
releasing our films around
the world,” says Moore,
whose previous accom-
plishments include the global success of the
“Titanic” video; a global distribution part-
nership with MGM; and new Fox offices in
Mexico, Brazil, Taiwan and Scandinavia.

Simon Moran

Managing Director

SJM Concerts

Manchester

Moran helms one of the most respect-
ed independent concert promotion com-
panies in the U.K. In 2001, SJM promot-
ed open-air dates for Robbie Williams at
Old Trafford football grounds and subse-
quently secured a five-year booking con-
tract for the venue. The V festivals, which
SJM co-promotes with Metropolis, go
from strength to strength. Add a booking
contract for the Millennium Stadium in
Cardiff and a share in the Mckenzie
Group, which owns the three Academy
venues and the Shepherds Bush Empire
in London, and it’s clear why SJM is a seri-
ous contender and very much courted by
the corporate competitors.

David Munns

Vice Chairman

EMI Recorded Music
CEO/Chairman

EMI Recorded Music North America
New York

No sooner had 2002 started than vice

THE BILLBOARD BRITLIST

chairman Munns gained extra duties (and
a Gotham posting) as head of EMI's North
American record operations and
embarked on a whirlwind of activity to re-
invent the major’s business there—and
everywhere—in partnership with chair-
man Alain Levy. By contrast and by his
own admission, Munns in 2001 had “a
slow start, an interesting summer,
then...all hell broke loose.” The devil, of
course, has all the best tunes.

Byron Orme

Managing Director

BKO Productions

London

Orme’s BKO Productions has been a
leader in promoting black-music con-
certs and festivals in Britain for the past
20 years. Highlights of 2001 for BKO
included the Southport Soul Weekender
and concerts by India.Aire and Musiq
Soulchild.

Colin Pringle

Managing Director

Solid State Logic

Oxfordshire

Under Pringle’s marketing savvy man-
agement, Solid State Logic has devel-
oped mixing consoles that have become
the de-facto standard for high-end audio
production studios throughout the
world. SSL's impact is measured weekly
on the Billboard Studio Action chart.
“SSL has become the centerpiece of my
new control room at A509,” says Barry
Bongiovi, general manager of Right
Track Recording in New York, of Right
Track’s newest facility. “He’s managed to
keep SSL on top and has been instru-
mental in making things go well for us.”

Keith Pringle

Group Programming

and Content Director

Capital Radio Group

London

Pringle succeeded the legendary
Richard Park last year in one of the U.K's
most powerful music radio jobs, that of
overseeing programming at the Capital
Radio group. Formerly assistant pro-
gram director to Mark Story at Piccadil-
ly Radio in Manchester, Pringle success-
fully launched Chrysalis Radio’s AC
station in London, Heart 106.2, in 1995
and subsequently became group pro-
gram director for Chrysalis. Although
Pringle’s Internet radio venture in 2000,
Puremix.com, failed to take off, he
remains one of the most respected music
radio execs in the U.K. and, at Capital,
once more one of the most influential.

Alan Pritchard

Senior executive VP

and European GM

Columbia TriStar Home

Entertainment

London

Overseeing worldwide production and
distribution of VHS and DVD titles, along
with European licensing, sales and mar-
keting strategies, Pritchard gets credit
for helping Columbia TriStar hit what
the studio projects will be $2 billion in
worldwide revenue for its latest fiscal
year.

Peter Reichardt

Chairman/CEO

EMI Music Publishing U.K.

London

Reichardt began 2002 in a familiar
spot, accepting publisher of the year
honors from Music Week for EMI
Music’s 28.4% U.K. market share dur-
ing the previous year. EMI Music also

boasted the most performed song of
2001 in the U.K,, the
Kylie Minogue hit
“Can’t Get You Qut of
My Head” co-written
by EMI writer Cathy
Dennis. Key 2001 sign-
ings: Starsailor, Shelby

= Lynne, Avalanches,
Gorky’s Zygotic Mynci, Electric Soft
Parade and The White Stripes.

Richard Rowe

President

SonyATV Music Publishing

New York

Rowe is the son of the late Dick Rowe,
the legendary A&R man at Decca Records
U.K. in the '60s, who's often referred to as
“the man who turned down The Beatles.”
So what was Sony Music Publishing’s great-
est success in 2001? Answer: The record-
ings published by Northern Songs, admin-
istered by Sony/ATV on a certain album
simply titled /—from the Beatles.

Paul Russell

Chairman, SonwATV Music Publishing

Senior VP, Sony Music Entertainment

New York

Once legal advisor to Led Zeppelin man-
ager Peter Grant, Russell has turned into
aneminence gris at the company in whose
employment he’s been since 1973. OK,
that’s a sobriquet sure to prompt wise-
cracks, especially among former competi-
tors who knew Russell when he pugna-
ciously ran Sony Music U.K. But insiders
point to his recent influence in developing,
for example, Sony/ATV's progressive stance
toward the cell-phone ringtone business.
Acts first signed on Russell’s watch in Lon-
don had a good 2001, too, namely Sade and
Jamiroquai.

Tony Russell

Senior Partner

Russells

London

The Legal 500 says of Russell that he is
“well known for his hardball approach,” and
notes the firm’s 11 partners dedicated to
music. Moreover, Russells is said to have
strength in both litigation and non-con-
tentious activity. Clients include Warner
Music, several independent labels and high-
profile acts Travis and Coldplay. Plus, of
course, George Michael.

Shabs

Paul Franklyn

Founders

Relentless Records

London

Once, twice, three times during 2001,
indie Relentless topped the U.K. singles
chart, thanks to
DJ Pied Piper,
Daniel Beding-
field and So Solid
Crew. Each is a
credit to the work
of A&R manager
Glyn Atkins and
the determina-
tion of label
founders Shabs
and Franklyn,
who met at college. Their two-year-old joint
venture (with Ministry of Sound) reports
2001 revenue in excess of $7 million. up
from $4.5 million the year before. Now
that's solid.

SHABS, LEFT, WITH FRANKLYN

Jeff Smith

Program Controller

Capital FM

London

A one-time studio manager for the BBC

World Service, Smith is
credited with the key
role in turning around
the fortunes of BBC
Radio 1 in the late "90s.
Since leaving in 2000 for
the challenge of pro-
gramming London’s
heritage Top 40 station Capital FM, Smith
has freshened the station’s sound with a
younger music policy and new air person-
alities.

Peter Smith

President

Universal Pictures International

London

Declaring the need to “get more of that
theatrical heat into the sell-through [U.K.
video] business” in the U.K., Smith shrunk
the period between rental and retail avail-
ability for films distributed by Universal in
the market from six months to four weeks.

Ray Still

President

Wamner Vision International (WVI)

London

Still was upped in 2001 to president of
WVI, a division he’s run for a decade,
expanding its reach from pop and classical
music videos to non-music titles. And
Warner Music artists can thank Still for
their increasing presence on the music
DVD format worldwide

Mark Story

Emap Performance Network

London

He’s no April Fool, but, as of April 1, Story
will oversee all the radio stations owned by
the Emap Performance Network—the
music-driven division of UK. media com-
pany Emap—and will also develop Emap’s
future radio and music TV brands. During
2001 and this spring, Story has been head of
dance for Emap Performance, which gives
him rhythmic responsibility for all the com-
pany’s dance music-related activities, which,
in addition to influential London dance sta-
tion Kiss 100, includes Kiss TV and the dance
magazine Mixmag.

Andy Taylor
Executive Chairman
Sanctuary Group
London

With acts ranging from standard-bear-
ers Iron Maiden to Dolly Parton, the Sanc-
tuary Group boasted an 86%-plus rise in
sales for its 2000/2001 fiscal year, justify-
ing Taylor’s jump last year from CEO to
executive chairman of the multifaceted
indie. Taylor credits the results to the com-
pany’s focus on established niche acts;
expansion into the U.S., Germany and
Asia; and selective new-artist development
with acts such as Strokes, signed to Rough
Trade, in which Sanctuary now has a
stake.

Pete Tong

DJ

BBC Radio 1

Director of A&R

ffr/London Records

London

“Love him or hate him, everyone still
wants his opinion and approval of their
releases,” says Bill Coleman, owner, Peace
Bisquit Productions, of Tong. “Working
for the most influential radio station in
England—a market where dance music is
commercial—doesn’t hurt. Combining a
multimedia assault with his influence—
radio personality, record company execu-
tive [releasing his own compilations and
signing other artists], DJ and general

ambassador of dance music culture—
makes Pete an undeniable force in today’s
contemporary marketplace.”

Nigel Travis

President/CEO

Blockbuster

Dallas

Travis in 2001 rose to the top interna-
tional post at Blockbuster with global
responsibilities for the video company’s
7,800 stores in the Americas, Europe, Asia
and Australia in the areas of marketing, mer-
chandising, strategy and new technology.
“He has a unique global perspective of Block-
buster that provides a tremendous advan-
tage, and his knowledge, combined with his
keen leadership skills, will help position us
for continued, solid growth into the future,”
remarked Blockbuster chairman and CEO
John Antioco.

Neil Warnock

Managing Director

The Agency Group

London

A staunchly independent agent, Warnock
has helped create an international boutique
agency, with offices in New York, Toronto,
London and Amsterdam. Warnock brought
Slipknot to Europe and secured worldwide
representation (excluding North America)
for the London office of the Strokes, viewed
as one of the hottest new bands of 2001.

Alison Wenham

Chairman/CEO

Association of Independent

Music (AIM)

London

The new proposal announced last month
for a global database of
market information for
independent music com-
panies is only the latest
ambitious initiative
launched by the Assn. of
Independent Music under
chairman/CEQ Alison
Wenham. She’s let no
grass grow under her feet since AIM’s for-
mation in 1999 and is seldom intimidated.
Indeed, Wenham will confide that surviving
the wrath one time of BMG International’s
late chairman, Rudi Gassner, steeled her for
anything.

Simon Wright

CEO

Virgin Entertainment Group

London

Inhis 12 years at Virgin, Wright may not
have had a busier 12 months than 2001. He
oversaw two major asset dispositions—the
firm’s French stores and its U.K. Our Price
outlets—while working to strengthen Sir
Richard's brand in the music markets that
are considered priority, including North
America. Meanwhile, thank goodness for
that DVD business.

The Billboard BritList was com-
piled from the suggestions of more
than 200 industry executives con-
tacted over the past three months
by Billboard staff and contributors
worldwide. The final selection was
made by Billboard editors. The
BritList was written by internation-
al editor-in-chief Adam White and
international deputy editor Thom
Duffy, with contributions from Lon-
don-based writers Sam Andrews,
Jon Heasman, Kwaku, Camilla
Phelps, David Stark Nigel
Williamson and Paul Sexton.
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BEAST FORUI SILVER SIDE UP  ROADRUNNERAUNIVERSAL HINTER GITTERN  ARIDLA CHATELET LES HALLES  MERCURY
2 THE GOSPELLERS 5 ENRIQUE IGLESIAS BLIND GUARDIAN 3 STAR ACADEMY
FRENZY  KVODN/SONY ESCAPE INTERSCOPEAUNIVERSAL Wl ANIGHT ATTHE OPERA VIRGIN CALBUM~ MERCURY
EXILE 7 BOYZ Il MEN 6 NICKELBACK 4 | YANNICK NOAH
‘ DURSTYLE RHYTHM ZDNE LEGACY—THE GREATEST HITS COLLECTIDN UNIVERSAL SILVER SIDEUP  RDADRUNNER/UNIVERSAL YANNICKNOAH  SAINT GEDRGE/SONY
TOMOYASU HOTEL 3 KYLIE MINOGUE S BRO’SIS 2 | ALANIS MORISSETTE
| SCORPIDRISING TDSHIBAEM! FEVER PARLDPHDNE NEVER FORGET (WHERE YDU COME FRDM) PDLYDDR UNOER RUG SWEPT - MAVERICK/WARNER BROS.
TOMMY FEBRUARY 2 DIDO ENRIQUE IGLESIAS 5 | JEAN-JACQUES GOLDMAN
TOMMY FEBRUARY 6 DEFSTAR ND ANGEL CHEEKY/ARISTA ESCAPE INTERSCOPEAUNIVERSAL CHANSONS PDUR LES PIEDS  CDLUMBIA
KIRORO JAMIROQUAI 10 | DIE TOTEN HOSEN MUSICAL
KIRDRD ND UTA  VICTDR AFUNKDDYSSEY SDNY S2/SONY AUSWARTSSPIEL JKP/EAST WEST ROMED & JULIETTE  MERCURY
WIENER PHILHARMONIKER/OZAWA 8 l WESTLIFE 9 ROBBIE WILLIAMS 6 LS
NEUJAHRSKONZERT 2002 DEUTSCHE WORLD OF GUR OWN  RCA - SWING WHEN YOU'RE WINNING CHRYSALIS/EM) ﬂ | 5 MERCURY
; E g
(SDUNDSCAN) 03/23/02 - - (AFYVE) 03/23/02 S {ARIA) 06/11/02 2 FIMI) 03/12/02
CANADIAN MAN: HOCKEY 1 MOI. .. LOLITA 1 WHENEVER, WHEREVER 2 QUESTA E’' LA MIA VITA
PAUL BRANDT ~ BRANBMG ALZEE 'POLYDORUNIVERSAL SHAKIRA ~ EPIC LGABUE WEA
1 HANDS CLEAN 2 BAILA (SEXY THING 2 NOT PRETTY ENOUGH 1 WHENEVER, WHEREVER
ALANIS MDRISSETTE - MAVERICK/REPRISE/WARNER ZUCCHERG POLYDORUNIVERSAL XASEY CHAMBERS ~ EM SHAKIRA  EPIC
2 ONLY TIME 4 DUCK TOY 4 DANCE WITH ME 3 ACCETTA IL CONSIGLIO . . . PER QUESTA VOLTA
ENYA  REPRISE/WARNER HAMPENBERG  POLYDORUNIVERSAL 112 BAD BOY/ARISTA UNUS COLUMBIA
8 UH HUH NO SE QUE ME DAS B MURDER ON THE DANCEFLOOR 7 HANDS CLEAN
B EPIC/SONY FANGORIA SUBTERFUGE SOPHIE ELLIS BEXTOR  POLYOOR ALANIS MORISSETTE  MAVERICK/WARNER BROS.
5 MY IRON LUNG 3 HERE | AM 5 SUPERMAN (CIT'S NOT EASY) 4 | GET THE PARTY STARTED
RADIDHEAD CAPITOLEMI LALUNA VALE MUSIC FIVE FOR FIGHTING  COLUMBIA PINK  ARISTA
3 THERE YOU'LL BE 6 GET THE PARTY STARTED 6 | LIVIN' IT UP 8 PAID MY DUES
FAITHHILL HOLLYWOOD/WARNER PINK ARIOLABMG JA RULE FEATURING CASE  RAL/UNIVERSAL ANASTACIA *EPIC
7 RAPTURE g’ASTES SO SWEET) 7 IN YOUR EYES 8 INSATIABLE 9 POINT OF VIEW
1D MINISTRY OF SDUND/SPG KYLIEMINOGUE  EMUVDOEON DARREN HAYES - ROADRUNNER/AUNIVERSAL DBBOULEVARD AIRPLANEMWARNER
4 STUCK IN A MOMENT YOU CAN'T GET OUT OF | CLUB BIZARRE STOP CALLING ME & | SOMETHIN' STUPID
Uz INTERSCOPE/UNIVERSAL BROOKLYN BOUNCE EPIC SHAKAYA COLUMBIA ROBBIE WILLIAMS & NICOLE KIDMAN EMI
9 | CLOSER 5 SACRIFICIO WHAT ABOUT US? IN YOUR EYES
NINEINCH NAILS NOTHING/ANTERSCOPE/UNIVERSAL MONICA NARANJD EPIC BRANDY ATLANTIC/WARNER | KYLEMINOGUE  PARLOPHONE/EMI
6 MY SWEET LORD ONE DAY IN YOUR LIFE GOTTA GET THRU THIS | BOHEMIAN LIKE YOU
| GEORGE HARRISON GNOME/EMI ANASTACIA EPIC DANIEL BEDINGFIELD EMI THE DANDY WARHDLS _ CAPITOL
25 | GLORYTIMES ESCAPAR 18 | HEY BABY (UUH AAH) | T1 SPOSERO
PORTISHEAD ~ GOt DISCSASLAND/UNIVERSAL ENRIGUE IGLESIAS  POLYDORUNIVERSAL DJOTZI SHOCK | JOVANDTTI SDLELUNAMERCURY
18 | WHERE'S YOUR HEAD AT READY FOR THE VICTORY BREAK YA NECK | MIAMI SAFARI
BASEMENT JAXX XL/BEGGARS GROUP ) .| MODERN TALKING  ARIOLAVBMG BUSTARHYMES J/BMG VERDENA  BLACK OUT/UNIVERSAL
\YGUN LOCO CORAZON—REMIXES IF YOU COME BACK | I'M NOT A GIRL, NOT YET A WOMAN
MATTHEW GOOD BAND DARKTOWN/UNIVERSAL DANIELANDREA WARNER BLUE INNOCENTAVIRGIN | BRITNEY SPEARS JIVEZOMB.
26 | ALL RISE A WOMAN'S WORTH 31 | LOVE WILL FIND A WAY 20 | CHERRY LIPS
BLUE POPULAREMI 0| ALICIAKEYS ARIDLABMG BARDOT EASTWEST | GARBAGE MUSHROOMEDEL
IN YOUR EYES 45 AGLPXEEO% 1 | ANOTHER BRICK IN THE WALL

KYLIE MINOGUE  PARLOPHONE/EMI

PINK COFFEE _EPIC
ALBUMS ALBUMS ALBUMS ALBUMS

1 ALANIS MORISSETTE 1 OPERACION TRIUNFO b ORGE 1 ALANIS MORISSETTE
UNDER RUG SWEPT MAVERICK/WARNER GALAEUROVISION  VALE MUSIC POLYSERENA FESTIVAL UNOERRUG SWEPT MAVERICK/WARNER BROS
2 VARIOUS ARTISTS 2 OPERACION TRIUNFO 2 KASEY CHAMBERS 2 3 SHAKIRA
GRAMMY NOMINEES 2002 GRAMMYASTV/UNIVERSAL OPERACION TRIUNFO CANTA DISNEY VALE MUSIC BARRICADES & BRICKWALLS ~ EMI LAUNDRY SERVICE EPIC
4 NICKELBACK OPERACION TRIUNFO 5 ALICIA KEYS 2 LAURA PAUSINI
SILVER SIDE UP ' LO MEJOR DE LOS GANADORES ~ VALE MUSIC SONGS INA MINDR  ARISTA THE BEST OF LAURA PAUSINI—E RITDRND DATE  CGD/WARNER
3 SOUNDTRACK . EXTREMODURO 1 ALANIS MORISSETTE 5 JOVANOTTI
© BROTHER, WHERE ART THOU? LDST HIGHWAY/MERCURY/UNIVERSAL | YO,MINORIA ABSOLUTA DRO UNOER RUG SWEPT MAVERICK/WARNER BROS. iL QUINTO MONDO  SDLELUNA/MERCURY
5 DIANA KRALL 3 | OPERACION TRIUNFO 6 JAMIROQUAI 4 ZUCCHERO
THE LDOK OF LOVE  VERVE/UNIVERSAL SINGLES GALA 14 VALE MUSIC AFUNKDOYSSEY EPIC SHAKE POLYDOR
VARIOUS ARTISTS S OPERACION TRIUNFO 4 LINKIN PARK 6 TIZIANO FERRO
YTV BIG FUN PARTY MIX 3 UNIVERSAL LBUM VALE MUSIC HYBRID THEDRY WARNER BRDS. ROSSD RELATIVD EMI
7 I SHAKIRA OPERACION TRIUNFO y 3 SHAKIRA 7 BIAGIO ANTONACCI
LAUNDRY SERVICE EPIC/SONY | SINGLES GALA 13 VALE MUSIC LAUNDRY SERVICE EPIC DV/2001 MERCUR
. BRANDY | BLIND GUARDIAN | JEBEDIAH 8 ANASTACIA
W\ FULLMOON ATLANTICAWARNER | ANIGHT AT THE OPERA  VIRGIN . JEBEDIAH  MURMUR FREAK OF NATURE ~ EPIC
10 | ENRIQUE IGLESIAS 8 | SHAKIRA [ 7 ROBBIE WILLIAMS E ALICIA KEYS
ESCAPE INTERSCOPEAINIVERSAL | SERVICIO DE LAVANDERIA COLUMBIASONY e SWING WHEN YOU'RE WINNING  CHRYSAUS/EMI 4| SONGSINAMINOR J/BMG RICORDI
6 ALICIA KEYS EL CANTO DEL LOCO ‘H | ALEX LLOYD ] 10 | NICKELBACK
SONGS INAMINOR  J/BMG : | ACONTRACORRIENTE ARIOLABMG i WATCHING ANGELS MEND  EMI SILVER SIDE UP  ROADRUNNER/AUINIVERSAL
Hits of the World is compiled at Billboard/London. NEW = New Entry RE = Re-Entry

52 www.billboard.com BILLBOARD MARCH 23, 2002



EUROCHART

Eurocharts are compiled by Music
& Media from the national singles
and album sales charts of 18 Euro-
pean countries.

6
- HYBRID THEGRY WARNER BROS

(MUSIC & MEDIA) 013/02

LAST WEEK

1 WHENEVER, WHEREVER/SUERTE
SHAKIRA EPIC/COLUMBIA

HOW YOU REMIND ME
NiCKELBACK  RDADRUNNER

GET THE PARTY STARTED
PINK ARISTA

3

2

9 QUI EST LEXEMPLE

ROHFF HOSTILENVIRGIN

5 BECAUSE | GOT HIGH
AFROMAN tNIVERSAL

4

J'Al TOUT OUBLIE
MARC LAVDINE & CRISTINA MARDCCO  MERCURY

HERO

ENRIDUE IGLESIAS  INTERSCOPEAUNIVERSAL
7 | PAID MY DUES

ANASTACIA EPIC

6 | ETERNAL FLAME
ATOMIC KITTEN  INNDCENTAIRGIN

ENGEL
BEN FEATURING GIM  HANSA/BMG

28 ? WO WILLST DU H
XAVIER NAIDDO NAIDDD HECOHDS/SPV
17 | EVERGREEN/ANYTHING IS POSSIBLE

| WILLYDUNG S/RCA
ON SE RESSEMBLE
MARIO  ISLANO/UNIVERSAL

KEINE AMNESTIE FUR MTV
BOHSE ONKELZ VIRGIN

38

ESCAPE
ENRIDUE IGLESIAS  INTERSCOPE/AUNIVERSAL

| ALANIS MORISSETTE
| UNDER RUG SWEPT MAVERICK/WARNER BROS.

2 | SHAKIRA

LAUNDRY SERVICE EPIC/COLUMBIA
3 | ANASTACIA

FREAK OF NATURE EPIC
4 | NICKELBACK

SILVER SIOE UP  ROADRUNNER/UNIVERSAL
5 | ROBBIE WILLIAMS

SWING WHEN YOU'RE WINNING - CHRYSALIS/EMI
7 | ALICIA KEYS
SONGS IN AMINOR  J/BMG

BARBRA STREISAND
THE ESSENTIAL BARBRA STREISAND  COLUMBIA

ENRIQUE IGLESIAS
ESCAPE INTERSCOPEAUNIVERSAL

SOUNDTRACK
THE LORD OF THE RINGS  REPRISE/WARNER

LINKIN PARK

{STICHTING MEGA TOP 100 03/11/02

WHENEVER, WHEREVER
SHAKIRA  EPIC

LAST

WEEK

IVERDENS GANG NORWAY) 03/12/02

WHENEVER, WHEREVER

_| PUSH THE BEAT FOR THIS JAM EDEL

LAST

WEEK

|

HAKIRA
| LAUNDRY SERVICE EPIC

{IFPI/NIELSEN MARKETING RESEARCH) 03/12/02

WHENEVER, WHEREVER
SHAKIRA  EPIC

CAUGHT IN THE MIDDLE

AI CDLUMB
E MARCH SONG)
DJ AUGAIDH ROJECT  FLEX/EMI-MEDLEY

MURDER ON THE DANCEFLOOR
SOPHIE ELLIS-BEXTOR POLYOOR

WORLD OF OUR OWN
WESTUFE RCA

PA SLAGET 12
LETSDANCE RECART/EMI

SAYBIA

THE SECOND YOU SLEEP EMI-MEDLEY
JAMES SAMPSON

JAMES COLUMBIA

D.A.D.
SOFTDOGS  EMI-MEOLEY

COMMON CURRENCY

A weekly scorecard of albums simultaneously attaining top 10 chart status
in three or more leading world markets.

Repertoire owner: B: BMG, E: EMI, |: Independent, S: Sony, U: Universal, W: Warner

2
3
4
5

1
E %gg\g%nc;olso&{\?mwnnxsmmvmsm S
. 3 | CLOSE TO YOU
'S GREATEST
3 !I%TEIP? T%JMEFTEAr#DN OSFA RECORDS/ZOMBA KAIZER'S DRCHESTRA  BROILER FARM
LIKE A PRAYER GET THE PARTY STARTED
MAD'HOUSE ARS/UNIVERSAL PINK  ARISTA
T amums | 4 | CAUGHT IN THE MIDDLE
1 | MARCO BORSATO Al_COLUMBIA
ONOERWEG POLYDOR
2 uAulﬁﬁir#ulg Mz?r“'ﬁ&ﬁ?&mm BROS. 1 | ALANIS MORISSETTE
4 SHAKIRA UNDER RUG SWEPT MAVERICK/WARNER BRDS.
LAUNDRY SERVICE EPIC 2 THE MARGARETS
AN';(\STACIAE c | WHAT KEPT YOU? UNIVERSAL
FREAK OF NATURE  EPI
SHAKIRA
st%%’\?J.Em& e A —— a | On LRV CERERE
VARIOUS ARTISTS
BARNAS MELODI GRAND PRIX  NDRSKE GRAM
5 | KAIZER'S ORCHESTRA
| OMPATILOUIR MUSIC PRODUCERS
{GLF) 03/08/02
1 WHENEVER, WHEREVER - .
SHAKIFA EPIC
CALLETH YOU, COMETH | X
THE ARK VIRGIN 2% | (RECORD PUBLICATIONS LTO.} 0/0602
2 LUFTEN BOR | MINA STEG
AKAN HELLSTROM DOLORESMNW
MIND M|
4 L*.c%‘féfc'? %A’?}Euur!zm[gmvasAL :g‘&%{)"‘gl
5.1 GET THE PARTY STARTBD 2 | WHENEVER, WHEREVER
SHAKIRA EPIC
. 3 | GET THE PARTY STARTED
[ n\moollrzslerAf\mz MARIANN ol Gl
1 | SHAKIRA 4 | THE WHOLE WORLD
LAUNORY SERVICE EPIC OUTKAST ARISTA
ALANIS MORISSETTE 5 | HEY BABY
UNDER RUG SWEPT MAVERICKWARNER BROS. NO DOUBT FEATURING BOUNTY KILLER INTERSCOPE/NIVERSAL
| BARBRA STREISAND
THE ESSENTIAL BARBRA STREISAND COLUMBIA
2 | sco0 JA RUL

E
PAINISLOVE DEF JAMUNIVERSAL
RUSSELL WATSON
ENCORE DECCA/UNIVERSAL

GROOVE ARMADA
| GODOBYE COUNTRY {HELLO NIGHTCLUB) ZOMBA

{ THE 12TH MAN
THE ANALDIG? EMI

SHAKIRA
| LAUNDRY SERVICE EPIC
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3
2

1
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4

(PORTUGAL/AFP) 03/12/02

TOUCH ME
RUIDASILVA ARISTA

ONE MORE TIME
DAFTPUNK VIRGIN

PAID MY DUES
ANASTACIA EPIC

GABRIEL
| LAMB  MERCURY

| HERO
| ENRIOUE IGLESIAS INTERSCOPE/UNIVERSAL

CAMARALENTA EMI

DIVINUS
SUCESSOS PORTUGUESES EM GREGDRIAND  EM)

ALANIS MORISSETTE
UNDER RUG SWEPT MAVERICK/WARNER BROS.

ROBBIE WILLIAMS
SWING WHEN YOU'RE WINNING  CHRYSALIS/EM)

ANASTACIA
| FREAK OF NATURE EPIC

Music Pulse

FROMTHE STREETS: Some critics have
already hailed him as “a British Emin-
em.” Others have called him “Ian Dury
for the dance generation.” Compar-
isons aside, 22-year-old Mike Skinner
from Birmingham, England, is the
new face of urban Britain and the
future of U.K. garage—the club-based
style that has already spawned such

SKINNER

major stars as Craig David and So
Solid Crew. Skinner, who records as
the Streets. is less pop-oriented than
David and more firmly based in the
world of garage-playing pirate radio
stations and the underground MC-ing
style that has become the No. 1 activ-
ity for sections of Britain's disaffected,
inner-city youth. Last October, he
enjoyed a crossover hit single with
“Has It Come to This.” His debut al-
bum, Original Pirate Material, is due
March 18 on 679 Recordings and is a
collection of vivid vignettes of urban
life that confirms him as garage’s pre-
mier lyricist and the man with the
sharpest rhymes. “What 1 do is like
a commentary,” Skinner explains.
“There's going to be a divergence in
garage. It’s already splitting into club
and street. What I'm doing is turning
it into our version of hip-hop.”

NIGEL WILLIAMSON

SAFRI SWEEP: Universal's Safri Duo
walked away with seven Danish Music
Awards (DMA) at the televised March
2 event that was watched by 1 million
viewers—some 20% of the popula-
tion. The duo of Merten Friis and Uffe
Savery nabbed statues for best album

Matters, which arranges the annual
event for the International Federation
of the Phonographic Industry. Other
winners included EMI's Saybia, which
took best rock album for its epony-
mous effort. BMG’s Marie Frank and
Thomas Helmig cornered the best
female and male vocalist awards,
respectively. Helmig also won best
songwriter for the single “Is It You
Is It Me." CHARLES FERRO

DESIGNER LABEL: Beatservice Re-
cords, based in Tromse, Norway, will
launch a vinyl imprint, V-Ha Records,
for music that is “Norwegian, elec-
tronic, and too weird” for the parent
label. V-Ha will be managed by Beat-
service owner Vidar Hanssen. Beat-
service—whose A&R profile is de-
scribed as “downtempo, ambient,
electronica, and house”™—has pio-
neered the Nonvegian techno scene,
launching the careers of Sternklang,
Aedena Cycle, Motion Control, and
Xploding Plastix. V-Ha's first two
signings are Pre-B-S and Elektronis-
che Geist, whose current releases are
“Argue Crookz EP" and "6y Girl"
(Sexy Girl), respectively. Hanssen
says, “It's conceptual. it's personal,
and it's really stylish.” KAI R. LOFTHUS

AFRO-PARISIAN: I‘'rench electronic
acts are increasingly turning to Africa
for inspiration. Producer Marc Minel-
li is enjoying considerable success
with Electro Bamako (Universal),
recorded with Malian singer Mamani
Keita. Released in France at the end
of 2001, the album reaches other
Luropean territories this month,
including the U.K. April sees the
release of Frederic Galliano’s /reder-
ic Galliano and the African Divas, a
double-CD featuring a different Afri-
can singer accompanying the electro-
jazz soundscape of each track. The
“divas” include Nahawa Dombia from
Mali and Guinea's Fanta Diabate. The
album is released on F Communica-
tions in France and the U.K and on
PIAS in Austria and Germany.
MARGARET WILD

| and best dance album (Episode 11),  AFRO-JAZZ STRIKES BACK: The resur-

ARTIST - . best single and best radio hit (“Played-  gent Afro-jazz movement has made its
USA [ RPNl Uk GER] JFRA | CAN | SPN | AUS | ITA Jf NTH : a-Live [The Bongo Song|"), best  mark on the nominations for South

3::“ 3 Eg-ll‘t::! ) 1 g8 | a (CAPIF) 06106102 ﬁr_ol;p, lh:’St pln;odu)cer Ejj(:ihm]ly witl: Afrl]'ic;l:‘s eli]ggtrll a]r:lr}\ual ln;;sic Sa\\'a(r:ds.
; ichael Parsberg), and the Expor which will be held April 13 at Sun City
ENRIQUE IGLESIAS Sl } 2 | BANDANA Award. Before the awards, Friis said,  and will be broadcast by national TV
Escape (U) ’:)‘:‘:(’;"3 :(";“RRES “We're a bit tense—you always are— channel SABC 1. Surprisingly absent
T—— . UN MUNDO DIFFERENTE RCA but this really means something.” from the most hlgh-proﬁlg categories
Son g in ANinor (8) 7 10 319 9 1 ALEJANDRO SANZ Later, he and Savew exubgrant ly cel- is the current crop of kwaito stars that
- e J b DAMAS GRATIS ebrated at the podium. Universal MD is dominating the sale§ ch;xrts. Four of

ALANIS MORISSETTE 3 2l 21711 sl 1| 2 OPERACION DAMAS GRATIS DBN Jens-Otto Paludan says, “I'm excited  the five best male nominations, three of
PSR G) 4 | SHAKRA about Safri winning so many awards, the five best female finalists, and three
NICKELBACK 3 | Luis MmGUEL but the whole event has really helped  of the five names on the best newcom-
Silv ) | bf.e 3 Y| MIS ROMANCES WEA LATINA sell the industry.” Kylie Minogue and  er short-list are Afro-jazz artists. Only
= - 5 | BRITNEY SPEARS Westlife headlined the bill, which fea-  CCP Record’s Chiskop in the best
f;““r:;fy"g‘:wice ) 3 797 |2] 3 ﬁsngr: gEEﬂcDgBA tured more than a dozen acts. “The  group category represents the kwaito
- [l TS DMA has become the biggest event for  genre. Kwaito may come into its own,

gﬁi:gs'mﬁ%sr-) ; T ’ . el - Danish rock and pop,'ar'l‘d i't seems to Fh(.)ugh, in the three p‘ublic‘l'y voted
| :m- | | LEO MATTIOLI be growing every vear,” says Jesper  awards for best song, best music video,
V- - ! 1 LS SESOUYOREERCZR Bay, managing director of Music-  and artist of the year. ~ DIANE COETZER
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Caleﬁdar

MARCH

March 14-16, Billboard/Airplay Mon-
itor Radio Seminar & Awards, Eden Roc
Resort, Miami Beach. 646-654-4660.

March 15-17, Million Dollar Black
College Radio and Music Conference,
Radisson Atlanta South, Atlanta. 877-
659-3057.

March 19, A Roundtable Discussion
on Foreign Royalties and Sub-Publish-
ing, presented by the California Copy-
right Conference, Sportsmen’s Lodge,
Los Angeles. 818-848-6783.

March 19, 41st Songwriter Showcase,
presented by the Songwriters Hall of
Fame, Makor, New York. 212-957-9230.

March 20-24, Cowboy Poetry &
Music Festival, Melody Ranch Motion
Picture Studio, Santa Clarita, Calif.
661-286-4021.

March 20, 16th Annual Soul Train
Music Awards taping, Los Angeles Sports
Arena, Los Angeles. 310-201-8867.

March 20-24, 32nd Annual Record-
ing Media Forum, presented by the
International Recording Media Assn., the
Westin La Paloma, Tucson, Ariz. 609-
279-1700.

March 23-27, Winter Music Confer-
ence, Miami Beach Convention Center,
Miami Beach. 954-563-4444.

March 25, 5.1: The Future Meets the
Past, presented by the New York chapter
of the National Academy of Recording
Arts and Sciences and sponsored by
Audio-Technica, Dolby Laboratories,
DTS, Panasonic, and Solid-State-Logic,
the Hit Factory, New York. 212-245-5440.

*March 25, Midwest Professional
Education Series, presented by the
Chicago chapter of the National Acade-
my of Recording Arts and Sciences,
Echo Bay Studios, New Hope, Minn.
312-786-1121.

March 27-30, March Madness Black
College Spring Music Jam, Morris
Brown College, Atlanta. 770-621-5820.

March 29-April 12, International Pop
Overthrow Festival, various venues,
Chicago. 818-386-0108.

FOR THE RECORD

SmackDown!/Columbia Records
has changed the title of its WWF al-
bum release (Billboard, March 16)
from WWF Forced Entry to WWF
Forceable Entry.

Solution to this week's puzzle (page 82)

APRIL

April 12-14, Beyond 2002 Super Fes-
tival Featuring QutKast, Snoop Dogg,
and Ludacris, Bicentennial Park, Miami.
718-522-7171.

April 13, Rainforest Benefit Concert,
Carnegie Hall, New York. 617-496-2222.

April 14, 2002 Juno Awards, Mile
One Stadium, St. John's, Newfoundland.
416-485-3135.

April 15, Heroes Awards, presented
by the Florida chapter of the National
Academy of Recording Arts and Sciences,
Biltmore Hotel, Coral Gables, Fla. 305-
672-4060.

April 20, 15th Annual Nickelodeon
Kids’ Choice Awards, Barker Hangar,
Santa Monica, Calif. 818-736-3000.

April 22, Heroes Awards, presented by
the Philadelphia chapter of the National
Academy of Recording Arts and Sciences,
Loews Philadelphia Hotel, Philadelphia.
310-392-3777.

April 23, Heroes Awards, presented
by the Washington, D.C., chapter of the
National Academy of Recording Arts and
Sciences, Willard Inter-Continental,
Washington, D.C. 202-662-1341.

April 24, The Record Business in
the 21st Century: Money, Success &
Careers, presented by California Law-
yers for the Arts, Ken Edwards Center,

Los Angeles. 310-998-5590.

April 25, Dove Awards, sponsored by
the Gospel Music Assn., Nashville. 615-
242-0303.

April 25, Third Annual T.J. Martell B-
Ball Classic, Basketball City, New York.
615-256-2002.

April 30, Fishing for a Cure, sponsored
by the T.J. Martell Foundation, Nashville
Shores, Nashville. 615-256-2002.

MAY

May 2, Skylar Neil Memorial Golf
Tournament, sponsored by the T.J.
Martell Foundation, Malibu Country
Club, Malibu, Calif. 615-256-2002.

May 3-12, 11th Annual St. Lucia Jazz
Festival, presented by BET/the Jazz
Channel, various venues, St. Lucia. 758-
451-8566.

May 7, SESAC New York Awards, B.B.
King Blues Club & Grill, New York. 646-
756-2890.

May 7-9, Billboard Latin Music Con-
ference & Awards, Eden Roc Resort,
Miami Beach. 646-654-4660.

May 9, Steven J. Ross Award Dinner,
presented by the UJA-Federation of New
York, Waldorf-Astoria, New York. 212-
836-1126.

May 10, Ninth Annual Race to Erase
MS, benefiting the Nancy Davis Foun-

(Photo: Jim Saah)

Who’s Got My Plaque? The Recording Industry Assn. of America (RIAA) pre-
sented Wind-up act Creed with plaques commemorating combined shipments
of more than 20 million albums when the band’s U.S. tour brought it to the
MCI Center in Washington, D.C. Pictured, from left, are Creed’s Scott
Phillips, Wind-up regional director of promotion/mid-Atlantic TJ Bryan, RIAA
president/CEO Hilary Rosen, and Creed’s Scott Stapp and Mark Tremonti.

dation, Century City Plaza Hotel & Spa,
Los Angeles. 310-440-4842.

May 18-19, NoHo Theatre & Arts
Festival 2002, corner of Lankersheim
and Magnolia Blvds., North Hollywood,
Calif. 323-871-8500.

May 20, Fifth Annual Music & Enter-
tainment Industry Golf Tournament, pre-
sented by City of Hope, El Caballero Coun-
try Club, Tarzana, Calif. 213-241-7268.

May 22, Academy of Country Music
Awards, Universal Amphitheatre, Los
Angeles. 310-201-8816.

May 22, 2002 SGMA Awards, spon-
sored by the Southern Gospel Music
Assn., Park Vista Resort, Gatlinburg,
Tenn. 865-908-4040.

May 23, W.C. Handy Awards, present-
ed by the Blues Foundation, Orpheum
Theatre, Memphis. 323-653-1588.

May 29-31, Emerging Artists and
Technology in Music Conference, MGM
Grand Hotel, Las Vegas. eat-m.com.

May 29-June 2, 56th Ojai Music Fes-
tival, Ojai Art Center, Ojai, Calif. 805-
646-2094.

JUNE

June 5, How to Protect Yourself in
the Entertainment Industry, present-
ed by California Lawyers for the Arts,
Ken Edwards Center, Los Angeles.
310-998-5590.

June 6, Radio-Mercury Awards
Luncheon & Ceremony, Waldorf-Asto-
ria, New York. 212-681-7207.

June 11-13, E.A.R.S. Talent Show-
case & Music Conference 2002, Puck
Building, New York. 718-385-3133.

June 13, Neil Bogart Memorial Fund
Golf Classic, presented by the T.J.
Martell Foundation, Lost Canyons Golf
Club, Simi Valley, Calif. 615-256-2002.

June 13, The Songwriters Hall of
Fame 33rd Annual Awards Dinner, pre-
sented by the National Academy of Pop-
ular Music, Sheraton New York Hotel &
Towers, New York. 212-573-6933.

June 13, 12th Annual City of Hope
Celebrity Softball Challenge, Greer Sta-
dium, Nashville. 213-241-7268.

June 13-16, Fan Fair 2002, various
venues, Nashville. 866-326-3247.

June 15-16, 24th Annual Playboy
Jazz Festival, Hollywood Bowl, Los
Angeles. 323-850-2000.

June 16, MuchMusic Video Awards,
MuchMusic headquarters, Toronto. 416-
591-7400.

Lines

DEATHS
Arnold Langley, 52, of cancer, Feb.
23 in Portage, Mich. Langley, who
was known as Dr. Bones, was a gui-
tarist who worked with such acts as
James Brown, Stevie Wonder, and
the Manhattans. He later toured with
Junior Walker & the All-Stars and
eventually recorded three albums
with the group. Langley formed his
own band, the Skeletones, after his
stint with Walker. Contributions in
Langley’s name may be made either

at FrancoisKazoo.com or through
the Dr. Bones Health Fund c/o
Soundflash Services, P.O. Box 50042,
Kalamazoo, Mich. 49005.

Arthur Lyman, 70, of throat can-
cer, Feb. 24 in Ewa, Hawaii. Ly-
man is best-known for creating
“exotica music,” a combination of
guitar, percussion, and vibra-
phone. In 1961, his adaptation of
the West Indian song “Yellow
Bird” reached No. 4 on the Bill-
board pop singles chart. He also
was a member of Martin Denny’s
band, which earned a hit single in
1959 with “Quiet Village.” Lyman
went on to form a quartet and
ultimately record as a solo artist.

His band was regularly featured on
the 1960s TV program Hawaiian
Fye. Lyman’s music made a come-
back in the mid-1990s, when it
was featured in various mood-
music compilations.

Mark Vann, 39, of melanoma, March
4 in Longmont, Colo. Vann was the
banjoist and co-founder of the
Cajun-infused group Leftover
Salmon. The band had just signed a
new deal with Compass Records, and
its concert album Live is set to be
released May 7. Vann is survived by
his wife, his parents, and his broth-
er. Contributions in Vann’s name
can be sent to P.0. Box 393, Neder-
land, Colo. 80466.

June 19, How to Choose an Entertain-
ment Attorney, presented by California
Lawyers for the Arts, Ken Edwards Center,
Los Angeles. 310-998-5590.

June 19, Music Visionary Awards Lun-
cheon Honoring Fred Davis and Daniel
Glass, presented by the UJA-Federation,
Pierre, New York. 212-836-1126.

June 24-26, M3 REPLItech Eur-
ope, Amsterdam Rai, Amsterdam. 800-
800-5474.

June 25, BET Awards, Kodak Theater,
Los Angeles. 202-608-2000.

Jury

July 16-18, 2002 Video Software Deal-
ers Assn. Convention, Rio Suite Hotel and
Casino, Las Vegas. 818-385-1500.

July 26-31, International Assn. of
Assembly Managers’ 77th Annual Con-
ference & Trade Show, Georgia World
Congress Center, Atlanta. 972-255-8020.

July 31-Aug. 3, Atlantis Music Confer-
ence, Sheraton Atlanta Hotel, Atlanta. 770-
499-8600.

Submit items for Lifelines, Good
Works, and Calendar to Margo
Whitmire at Billboard, 5055 Wil-
shire Blvd., Los Angeles, Calif- 90036
or at mwhitmire@billboard.com.

Works

MOTOWN SALUTE: India.Arie, Brian
McKnight, Musiq Soulchild, and Take
6 will pay musical tribute to the ances-
tral legacy of Motown Records March
16. Saluting the Motown Legacy, spon-
sored by the National Academy of
Recording Arts and Sciences (NARAS),
will benefit NARAS and MusiCares’
senior housing facility Encore Hall.
The benefit will be held at the Centu-
ry Plaza Hotel in Los Angeles. Contact:
Branden Chapman at 310-392-3777.

CHILDREN’S JAZZ: Songwriter/
smooth-jazz recording artist Gary
Taylor will perform in a benefit con-
cert for the Children’s Initiative,
which assists families in San Diego
County. Two performances will be
held March 30, at 7 p.m. and 10 p.m.
Tickets to the event, which will be held
at the East County Performing Arts
Center in El Cajon, Calif., are available
by calling 619-440-2277. Contact: Lair
Davis at 858-581-5881.

WINNING ADDITION: Recent five-time
Grammy Award winner Alicia Keys
has been added to the lineup of the
UrbanAID 2 concert April 9 at the Bea-
con Theater in New York, co-chaired
by Russell Simmons and Sean “P.
Diddy” Combs. The LIFEbeat-spon-
sored event—which will also feature
Jay-Z and Jamie Foxx—aims to
increase awareness of HIV prevention
and other AIDS issues in the urban
community. Proceeds will go toward
enhancing LIFEbeat’s education and
fund-raising efforts. Contact: Jody
Miller at 212-431-5227.
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Gorillaz Take A Cyber Approach To In-Store Appearances

Band Maintains Its Cartoon Persona By Giving Refailers A Web Package For Customers To View Online

)Y SHARON LEVINE

{EW YORK—Virgin Records is put-
ing a new spin on the concept of
he retail in-store appearance by
-aking that idea online with a pro-
notion on behalf of animated super-
group Gorillaz.

In an effort to market the band’s
current tour and its new B-side/re-
mixes album G Sides, Virgin is offer-
ing retailers a selection of Gorillaz car-
toon images, sound clips, and contest
giveaways to create virtual in-store sce-
narios at their Web sites.

Just like a traditional artist ap-
pearance, the band appears at a specif-
ic time. However, in a twist, the band
doesn’t actually appear live online.
Instead, the retailer has assembled the
images and clips to build its own story
for the consumer to experience.

While the “in-stores” are a teaser —
there is not any direct communication
between Gorillaz and its fans—in-store
participants can enter to win prizes,
including autographed CD booklets
and signed posters of the band pictured
in a UK. subway.

Virgin senior national sales director
Dominic Pandriscia says he was
attracted to the promotion because it
creates a “unique way to perpetuate
that in-store opportunity.”

TowerRecords.com recently became
the first retailer to host a virtual in-
store with an event March 5. “The con-
cept is good,” TowerRecords.com
director of marketing Russ Eisenman
says. “Animated characters are real,
and we are delivering that to the cus-
tomers.” Virgin has also secured in-
store deals with Virgin Megastores,
Wherehouse, FYE, Rasputin Music,
Record Exchange, Sonic Boom, and
Music Millennium.

For retailers looking to build aware-
ness for their Web destinations, the
promotion is undeniably attractive.
Not only do they get the opportunity
to gain access to an online fan base
that generates more than 300,000
unique visitors per month to the

band’s critically acclaimed site
Gorillaz.com—but they also get the
chance to pick up press for the site and
the event in the process.

Additionally, retailers are given
point-of-purchase materials to pro-
mote the event both online and in
physical stores, and Pandriscia says
Virgin is “co-op advertising in the Vil-
lage Voices of each market” as well.
Also, the label is teaming with retail-
ers to send out e-mail blast notifica-
tions ahead of the event.

The unusual promotion is in keep-
ing with Gorillaz’s off-center ap-
proach. The brainchild of Blur front-
man Damon Albarn and artist Jamie
Hewlett (best-known as the illustrator
of Tunk Girl) that is produced by Dan

“the Automator” Nakamura, the band
(which features several collaborators)
is visually represented as alter-ego car-
toon characters drawn by Hewlett.

In the virtual in-stores, as in its
videos and on its Web site, the band
appears in animated form as bassist/
satanist Murdoc, frontman 2-D, 11-
year-old Asian guitar buff Noodle, and
hip-hop tough guy Russell.

Meanwhile, the group is attract-

ing a strong modern-rock audience
to its self-described “zombie hip-
hop.” Link Wheeler, Virgin’s product
manager for Gorillaz, says, “The
record is refreshing—kind of a break
from the modern-rock audience—
but that’s the group that forms the
core . . . People who like more chal-
lenging music are into it, but also
people who are into the hook.”

G Sides, released Feb. 26, features B-
sides, remixes, unreleased tracks, and
rarities of the band’s platinum-selling
eponymous full-length debut.

The band recently completed a brief
leg of its tour that wrapped March 8 in
Los Angeles. The live show presents
the quartet on a movie screen as full-
color animated characters. The musi-

cians perform behind a sheer-black
screen speckled with continuously
changing black-and-white outlines of
the Gorillaz in action.

Wheeler says, “Once the audience
realizes what they’re getting, then you
really are able to descend into this
Gorillaz world, with a barrage of
images on the screen and this rock
band behind it.”

As for the future of the virtual in-
store promotion, Pandriscia says
ideas are still spawning for the con-
cept. The addition of live perform-
ances, including visuals and sounds
from the road show, is being dis-
cussed. He adds: “We wanted to break
it up market to market so it’s exclu-
sive, then for everyone after the tour.”

ACC Adds Online Element To College Snipe Campaigns

BY JOE MACRINO

NEW YORK—Traditional street-marketing and promotion companies that
work with record labels to hype new albums are changing and upgrading the
services they offer their music partners, as more and more offline functions
that were once farmed out to street teams move to—or are abandoned in

place of—Web-based equivalents.

One such company making efforts to evolve with the
times and use technology to help champion its core business
is American Campus Co. (ACC) of Norfolk, Va., a specialist
in the time-honored practice of promotional postering—
an effort known within the industry as “sniping.”

The company—which does business for such labels as
Island Def Jam, Columbia. Mammoth, and Sanctuary
Records on behalf of acts ranging from American Hi-Fi to
Leonard Cohen and Henry Rollins—has recently broadened
its focus beyond national postering campaigns on college
campuses to include college newspaper ad placement serv-
ices and conducting targeted e-mail blast campaigns.

ACC director of marketing Brian Friedman says, “Our
goal is to provide labels and entertainment marketers in
general with this menu of highly targeted tools to plan
with and select from as an asset to reach and grow their college fan base.”

FRIEDMAN

Not only is ACC able to reach a network of 200,000 coisumers in e-mail
blasts (it collects students’ e-mail addresses by running contests and offer-
ing prizes through its own sites), but it is also able to drive a strong amount
of traffic to artist and label sites via their posters. Friedman says, “Just through
postering alone, we're able to draw an audience and eyeballs to a [Web site].”

The company, founded in 1988 by Friedman and ACC
president Mark Robinholt, employs 80 reps nationwide.
It claims a network of more than 3,200 four-year and two-
year schools, representing 16 million students—a reach
built upon the company’s roots as a marketing company
for schools. It still handles college-enrollment postering
campaigns for such universities as New York University,
George Washington University, and American University.
It moved into entertainment marketing eight years ago.

Aside from record companies, ACC event-marketing
clients include MTV, as well as video game makers VBI Soft-
ware Entertainment (Conguest) and Eidos Interactive (Com-
mandos 2). All are interested in ACC for the same reason:
access to an attractive demographic. Island Def Jam senior
marketing director Livia Tortella says, “It’s hard to talk to

kids personally; ACC gets the information out effectively.”
But despite the company’s new functions, it still wins the bulk of its praise

The company has built its reputation on identifving and promoting to col- for the sniping business, which provides near-constant exposure to a pro-
lege-aged consumers. It made the move to expand two years ago, after hearing motion. Friedman says the service is also appealing because of its low cost com-
a steady stream of requests from clients needing a one-stop shop for on-campus pared with other marketing options. Additionally, the company offers marketing
marketing services. Friedman says the add-on businesses, mixing online and flexibility, with the ability to target everything from a national audience to spe-
offline components, complemented its core postering operation. “We’re finding cific campuses. He adds, “We’ve found that there’s still a home for our low-tech,
that good online media also requires an offline presence to move an audience.” no-tech postering services.”
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HOME VIDEO: Michael Hagerty is
promoted to CFO of Big Idea in
Chicago. He was inter-
im CFO.

Mauricio Buendia is
named director of
Latin American sales
for York Entertain-
ment in Los Angeles.
He was founder of
Latin Vision.

Jerry Chu is pro-
moted to marketing
manager for Bandai
Entertainment in Cy-
press, Calif. He was a producer in
the marketing department.

DISTRIBUTION: WEA
promotes George Val-
diviez to VP of market-
ing in Burbank, Calif.
WEA also names Dutch
Cramblitt VP of sales in
Burbank. They were,
respectively, national
director of marketing
and VP of sales for Hol-
lywood Records.
Broadway Video En-
terprises names Andy
Darrow VP, Britta von Schoeler
director, and Kathy Martin manag-

BOTTONE

CRAMBLITT

er in New York. They were, respec-
tively. VP at NBC Enterprises,
home-video marketing
manager for BBC
Worldwide Americas,
and an associate pro-
ducer for Discovery
Kids Network.

Phil Bottone is
named sales manager
for BMG Special Prod-
ucts in New York. He
was regional sales direc-
tor for Comprehensive
Health Services.

NEW MEDIA: Jerrold Brandt is
named West Coast media and
entertainment devel-
opment leader for
Viant in Los Angeles.
He was national exec-
utive director of the
Digital Media Busi-
ness Incubator.

MUSIC VIDEO: Jama
Bowen is named VP
of press for CMT:
Country Music Televi-
sion and CMT.com in
Nashville. She was director of
communications.
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Kidzup
Gains More
U.S. Visibility

By MOIRA McCORMICK
CHICAGO—Kidzup Productions of
Montreal, which recently reached the
1 million sales mark of its budget-
priced, educational children’s audio,
books, and software, continues to make
inroads into U.S. mass-merchant retail
outlets. According to founder and pres-
ident Wendy Wiseman, Kidzup recently
inked a distribution deal with Mem-
phis-based independent Select-O-Hits,
which stocks such mass merchants and
chains as Best Buy, Transworld, Fred
Meyer, and Wal-Mart.

Shortly before Wiseman'’s business
partner Al Di Buono landed Select-O-
Hits, Kidzup signed for distribution
with Scottsdale, Ariz., rackjobber Top
Hits, putting its children’s audio prod-

WISEMAN

uct in more than 4,000 Walgreen’s
stores across America.

The 6-year-old label—which cur-
rently trades in 20 active titles—has
distinguished itself since its inception
by donating 40% of its profits to char-
ity through its philanthropic arm, the
Kidzup Foundation. (The foundation
owns 40% of the label.) Kidzup has
now partnered with charitable organi-
zation World Vision Canada in its ongo-
ing vaccination policy. Wiseman says
that for every Kidzup CD sold, a child
in Central America is given the stan-
dard series of childhood vaccinations.

Four new Kidzup titles came out in
February, and according to Wiseman,
Handleman Inc.—which has distrib-
uted Kidzup in the U.S. and Canada
since 1998—is including Kidzup in its
annual Easter kids’ audio promotion.
Kidzup titles Action Bible Songs, Best
Toddler Tunes, Best Toddler Tunes Vol.
2, Very Silly Songs, Alphabet Sing-
Along, Kindergarten Hits, and Sunday
Sing-Along Songs (all $6.99 for CD and
$4.99 for cassette) will be merchan-
dised, along with children’s audio prod-
uct from other manufacturers, in a
floor display. Wiseman notes that the
seasonal promotion will run through
this month. (Easter is March 31.)

“We've just acquired a new educa-
tional line called the Learning Beat,
with five titles released on March 5,”
Wiseman says. Each is priced at $12.99
and includes a CD, cassette, and activ-
ity book packaged in a blister pack.

Of Independents

BAD SCENE BY THE BAY: The heavy
mist that collected in the halls of
the San Francisco Marriott March
8-11 wasn't fog rolling in from the
nearby bay. It was the pall of gener-
alized gloom that pervaded the
Assn. for Independent Music (AFIM)
convention, held for the first time
in conjunction with the National
Assn. of Recording Merchandisers
(NARM) confab.

Coming off a year that saw the first
drastic slide in record sales in a
decade, and in the middle of a quarter
in which sales have been heading even
farther south, the mood——despite the
back-slapping and forced gaiety that
characterizes industry sit-downs—
was somber in the extreme.

Attendance figures reflected the
uneasiness of the hour. This year,
AFIM could claim a mere 200 par-
ticipants out of the 1,857 in atten-
dance. These numbers indicated
that, had AFIM at-

by Chris Morris

force could have found a complete
team between the registration desk
and the elevators.

One of the few bright spots noted
by distributors was the enormous
upswing in retail’s presence as a
result of the merger of the two
trade groups’ conventions. In years
past, AFIM sought the chains’ par-
ticipation to little avail; this year,
indies said they managed to secure
rewarding sit-downs with many of
the big store webs.

But, for the most part, the con-
vention mirrored a malaise that in-
fects the music business in every
quarter—retail, labels, distribution,
radio. Anyone with the intestinal
fortitude to sit through the ad-
dresses and panels featuring whole-
salers, analysts, and figures as di-
verse as NARM president Pam
Horovitz and Sen. Orrin Hatch, R-
Utah, must have come away believ-

ing that the sky

tempted to mount
its stand-alone con-
ference in New Or-
leans this May
(which was can-
celed after the in-
die trade group
allied with NARM),

pesaenil N )

(
AL

truly had fallen.
Few who stood be-
fore the assembled
music business
pros could offer
anything besides
predictions of dire
days ahead.

it would almost
certainly have been
a catastrophe.

Indie distributors made up the
bulk of the AFIM-dedicated confer-
ees; label participation was largely
limited to long-term AFIM sup-
porters and the usual crop of neo-
phyte indie imprints (which turned
out, nearly 100-strong, for the
March 8 round of entry-level “crash
course” panels). At least one estab-
lished distribution company opted
out on registering for the conven-
tion, choosing instead to take meet-
ings in retailers’ suites and huddle
in the atrium bar.

Another measure of decline was
the annual trade show, which this
year saw representation by both
NARM and AFIM members. Only
one well-established label, Fonovisa,
took a booth, with manufacturers
and accessories merchants occupy-
ing the majority of the space. The
show—even smaller than the one
mounted at AFIM last year in Los
Angeles—could be thoroughly
cruised in a matter of minutes.

Likewise, the job fair-like atmos-
phere in the Marriott’s main lobby
was a barometer of the dramatic
attrition witnessed in recent
months. Many unemployed non-
registrants—some of them out of
work for months—walked the halls
with résumés in hand. Anyone
seeking to assemble a crack sales

Worse, no one
could offer any easy
answers to the panoply of seemingly
immutable problems—consumer
discontent, pervasive downloading,
a lack of satisfactory models for on-
line retailing, and universal music
piracy—facing the industry. As it has
in recent years, the business seemed
frozen in an attitude of collective
paralysis. As one seasoned observer,
whose last employer went down in
flames last year, said with absolute
accuracy, “People have that deer-in-
the-headlights look.”

With any luck, the depressing
forecasts presented at NARM/AFIM
this year may force the various sec-
tors of the business to set aside
their own agendas and get down to
business about possible solutions to
this host of seemingly insoluble
problems. Some developments, like
Best Buy’s demand for one-year
dating and a rebate on catalog prod-
uct (which set indie labels and dis-
tributors fuming), suggest that the
business still has its warring camps.
However, it was clear to this ob-
server that the only route to a re-
bound in the music business was
for all parties to put differences be-
hind them, eliminate the denial
that has fueled the business-as-
usual strategies of recent years, and
discover a common ground where
profitable discussions can begin.

Rome is burning; stop fiddling.
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HELPING HAND: Best Buy's efforts
wrap up a deep-catalog deal at the
itional Assn. of Recording Mer-
iandisers’ (NARM) annual conven-
on at the San Francisco Marriott
farch 8-12 may not have been total-
i successful, but attendees here say
he merchant’s efforts have contin-
ted to focus attention on the soft-
ning of the catalog business. On the
we of the confab, Best Buy sent a
etter to the major labels demand-
ng help in stocking catalog titles
ind asking the majors to provide it
~ith a year-dating for each title
selow its top 3,000 titles or the other
30,000 to 60,000 titles its stores
carry across the various retail con-
cepts it fields at both the Best Buy
and the Musicland chains. Moreover,
it wants a $1.25 rebate for each unit
sold of those titles.

Best Buy’s suggestions appear to
be unpopular with the majors be-
cause they hurt their bottom lines.
But beyond that, one distribution

BEST
BUY

executive worries about the legal
implications, noting that vendors
can’t give special buying terms to
only one account. Another distribu-
tion executive grouses that Best
Buy’s request shows that its business
model doesn’t work, and instead of
raising prices because it put itself in
a box with the consumer expecting
to pay $12.99 at the chain, he com-
plains it wants the major to under-
write the chain’s loss-leader model.

But Best Buy senior VP of home en-
tertainment media Joe Pagano says the
Best Buy proposal is aimed at talking
about a solution for catalog that would
work for all retailers, not just his chain.
Furthermore, he says the chain is open
to any solutions that will do that.

CLEAR SAILING: Tower Records ap-
pears to be on the verge of clearing
up the financial uncertainty that has
hung over it for the past year.
According to sources, debt-laden
Tower is on the verge of reaching a
deal to sell its Japanese chain, which
will bring in much-needed cash,
thereby enabling the company to
pay off its banks. In turn, Tower like-
ly will sign a deal with a new lender
for a revolving credit facility, replac-
ing its current one, which comes
due April 23.

by Ed Christman

Tower president Michael Solomon
says the Tower restructuring “is in
progress, and our refinancing is on
track. I am confident we will get new
financing . . . and then we will
expand slowly.” A source familiar
with the banking community inde-
pendently confirms that several
banks are competing to land Tower
as a loan account. As for selling the
Japanese chain, Solomon says the
company is in talks with parties
interested in making an investment
in Tower but also in giving Tower
investment opportunities.

DEAL DERAILED: Ongoing efforts by
Sony Music Entertainment to unload
distribution entity RED seem to have
stalled or possibly even ended with
one party, while sources say another
party that previously talked about
acquiring RED has re-entered the
picture. Sony Music re-obtained
complete ownership of RED last Sept.
30, when Edel Music was unable to
pay down the last $25 million
installment due on the $75 million it
promised to pay when it acquired
80% of RED in 1999, leaving the
major with a 20% stake. Since Sony
reassumed 100% ownership of RED,
it has apparently been maneuvering
to avoid a $25 million bad-debt write-
down (which would impact its earn-
ings statement for its March 31 year-
end) by seeking to sell RED.

Sources say negotiations between
Sony and Danny Goldberg, Michael
Chambers, and Artemis have broken
down. Supposedly, Artemis had
signed a term sheet and was doing
due diligence when it decided to pull
out of the talks, although it’s unclear
if this is a negotiating ploy to get
Sony to lower its asking price or if
it has abandoned efforts to acquire
RED. Meanwhile, sources say that
one of the other suitors—which at
one time or another included Loud’s
Steven Rifkind, EMI Recorded
Music, Charles Koppelman and Ice
Partners, and Navarre—that previ-
ously looked at RED appears to be
back in the picture.

RED—which at its peak was said
to have had total sales of about $250
million—has suffered a number of
big label defections due to uncer-
tainty about its future, with sources
suggesting that the company’s cur-
rent label roster could generate any-
where between $50 million to $100
million, depending on the kind of
breaks it gets for its records in the
upcoming year. If Sony is unable to
sell RED, sources suggest that Sony
would keep the company and con-
tinue to run it, although it likely
would make staff reductions.

RIAA Certifications For February

Following are the February Recording
Industry Assn. of America certifica-
tions of album shipments:

MULTI-PLATINUM ALBUMS

Aaliyah, Aaliyah, Blackground,
2 million.

Mary J. Blige, No More Drama, MCA,
2 million.

Alan Jackson, Drive, Arista Nash-
ville, 2 million.

P.0.D., Satellite, Atlantic, 2 million.

PLATINUM ALBUMS
(1 MILLION UNITS)

Bee Gees, Their Greatest Hits:
The Record, Polydor/UTV/Universal,
their ninth.

Jay-Z, Reasonable Doubt, Roc-a-
Fella/Def Jam, his sixth.

Jo Dee Messina, Burn, Curb,
her second.

Alan Jackson, Drive, Arista Nashville,
his 11th,

Pear] Jam, Live on Two Legs, Epic,
its sixth.

System of a Down, System of a
Down, American/Columbia, its second.

dc Talk, Supernatural, Forefront,
its third.

GOLD ALBUMS
(500,000 UNITS)
Billy Joel, The Essential Billy Joel,
Columbia, his 18th.

Bee Gees, Their Greatest Hits: The
Record, Polydor/UTV/Universal, their 12th.

Nickel Creek, Nickel Creek, Sugar
Hill, its first.

Trick Pony, T¥ick Pony, Warner Bros.,
its first.

Gladys Knight & the Pips, Greatest
Hits, Curb, their seventh.

The Strokes, I's This It, RCA, their first.

Phil Vassar, Phil Vassar, Arista
Nashville, his first.

Angie Stone, Mahogany Soul, J,
her second.

Alan Jackson, Drive, Arista Nashville,
his 11th.

Dean Martin, All-Time Greatest Hits,
Curb, his 13th.

A.B. Quintanilla y Los Kumbia
Kings, Shhh!, EMI Latin, their second.

N.WA,, Greatest Hits, Priority, its fourth.

John Mellencamp, Cuttin’ Heads,
Columbia, his 14th.

Limp Bizkit, New Old Songs, Interscope,
its fourth.

Fat Joe, J.O.S.E. (Jealous Ones Still
Envy), Terror Squad/Atlantic, his second.

Soundtrack, 7/ Am Sam, V2.

Cold, 13 Ways to Bleed on Stage, Gef-
fen, its first.

Soundtrack, The Wash, Interscope.

MULTI-PLATINUM ALBUMS
Joan Sebastian, Secrete de Amor,
Musart, 400,000.
Shakira, MTV Unplugged, Sony
Discos, 400,000,
Luis Miguel, Mis Romances, WEA
Latina, 400,000.

PLATINUM ALBUMS
(200,000 UNITS)

Joan Sebastian, £n Vivo Desde la
Plaza el Progeso de Guadalajara,
Musart, his second.

Luis Miguel, Mis Romances, WEA
Latina, his second.

Alejandro Sanz, MTV Unplugged,

RIAA Latin Certifications

WEA Latina, his third.

GOLD ALBUMS (100,000 UNITS)

El Chichicuilote, Moviendo las
Plumas, Lideres, its second.

Joan Sebastian, £n Vivo Desde la
Plaza el Progreso de Guadalajara,
Musart, his second.

Charlie Zaa, De un Solo Sen-
timiento, Sony Discos, his second.

La Ley, MTV Unplugged, WEA
Latina, its second.

Luis Miguel, Mis Romances, WEA
Latina, his second.

Alejandro Sanz, MTV Unplugged,
WEA Latina, his third.
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BY BRIAN GARRITY
SAN FRANCISCO—Record labels and
technology companies may be pump-
ing untold millions of dollars into
developing commercial digital music
services, but at the recent National
Assn. of Recording Merchandisers
(NARM) convention in San Francisco,
such businesses were receiving a
decided “ho hum” from retailers. With
the confab’s attention focused on copy
protection (see story, page 1) and max-
imizing the sales of the core physical-
goods business, little concern was paid
to nascent subscription offerings.
Conference attendees—already put
off by the labels' attempts to gain direct
access to the retailers’ customer data
through such services-—did not express
any enthusiasm for the rental models
being offered by the likes of MusicNet
and Pressplay. What's more, they say the
products are inherently inferior to free
file-sharing services on a content basis
hecause of their limited selections.
Given those problems, not one
retailer has yet to announce plans to
launch a subscription business. And
currently there is little desire on the
part of cash-strapped merchants to
assume the costs associated with sub-
scriptions. BestBuy.com VI’/GM of
entertainment Scott Young says, “Peo-
ple have minimized what it costs to
launch a service.” With subscriptions,
he says, retailers are still waiting for a
compelling product that is cost-effec-
tive, good for business, and marketable.
Meanwhile, the sanguine attitude of
merchants was further enforced by a
panel of media and retail analysts at

NARM Snubs Digital Services

the conference that expressed doubts
that services from MusicNet and Press-
play pose any near-term cannibaliza-
tion threat to the retailer.

Harold Vogel, an analyst with Vogel
Capital Management, says the problem
with the new label-backed offerings is
that they are attempting to change the
way consumers experience music—a

BRASWELL

dubious proposition, since there is nei-
ther a precedent for consumers paying
for temporary access to prerecorded
music nor an existing market demand
for such an offering. Indeed, the most
bullish of forecasts at the NARM gath-
ering said digital distribution will ulti-
mately work, but successful implemen-
tation is likely to still be two to five years
away—and only if the existing rental
model is abandoned. Still, Jupiter Media
Metrix analyst Aram Sinnreich argues
that even if there is not a profitable mar-
ket at the moment, retailers have to
make their presence felt in digital music
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in short order or risk being left behind.
“Five years ago, CDs were the best
thing consumers could possibly get, so
it was worth $17,” he says. “But once
you've heen ‘Napsterized,” you realize
there’s something much cooler out
there than CDs, and you're not going to
ascribe [a) $17 value to a CD anymore.”
Hoping to capitalize on that shift are
MusicNet and Pressplay. While the serv-
ices have been flying under the radar
with consumers (there has not been any
substantial marketing of subscription
services to date), that is about to change
in the coming months. Virgin Records
VP of new media Ty Braswell points out
that label promotion efforts are still wait-
ing for MusicNet and Pressplay to get on
their feet. However, he expects specific
marketing for subscriptions coming
from the label level to begin in earnest
around the back-to-school season: He
says, “We're about five months away.”
But with consumer adoption of such
services still uncertain—even with bet-
ter marketing—and a host of alterna-
tives ranging from DataPlay and DVD-
Audio to satellite radio all coming to
market, retailers say they must exper-
iment with all types of music offerings,
rather than jump blindly into sub-
scriptions. Young says,"We have to find
new ways of creating and marketing
consumer-friendly services.”

TRAFFIC TICKER
Top Music Info Sites

Traffic In January
1. lyrics.com ................ 1,755
2.mtvecom ... ..ieiiiiiinnn 1,666
3.mp3.com ... 1,638
4. rollingstone.com ........... 1,396
5. artistdirect.com ............. 782
6. launch.com ............. .00 442
T.betcom ..........c0vvinnen 435
8.vhicom ........ovvviunnnns 384
9. polistar.com ................ 376
10. billboard.com .............. 375
11. sonicnet.com .............. 361
12. click2music.com............ 329
13. countrycom .......... ... 317
14. allmusic.com .............. 249
15. music.lycos.com ............ 234
PER VISITOR PER MONTH
f.mtveom.........oovvenne 21:02
2.mp3com ..., 13:12
3. allmusic.com ............... 9:20
d.betcom .........iiihnnnn 9:14
5. sonicnet.com ............... 8:18
6. lyrics.com .........
7. rollingstone.com ..
8. country.com.......... .
9.polistarcom ...........000 5:52
10.vhicom.........o0vvnnnnn 511
11. music.lycos.com ........... 5:05
12, billboard.com .............. 5:02
13. listen.com ...........0.00 4:54
14.hobcom........ovviuunens 4:31
15. launch.com ............... 4:14
| Nielsen/ J
Source: Nielserv/NetRatings, January 2001. Sites cate-
gorized by Billboard. Data is based on audience meas-
urement of more than 62,000 U.S. panelists who have
home Internet access.

COPYING CONCERNS GROW: The impact
of digital piracy dominated the conver-
sation at the National Assn. of Record-
ing Merchandisers convention in San
Francisco, held March 8-12. A recent
Recording Industry Assn. of America
(RIAA)/Peter Hart Research Associates
poll shows why: Asurvey of 2.225 music
consumers found that 23% of the
respondents bought less music in 2001
because they either downloaded or
copied most of their music for free. The
study also found that more than 50% of
those surveyed made copies of down-
loaded music, up from 13% two years
ago. Two in five reported owning a CD
burner, up from 14% surveyed in 1999.
With the music business in a slump
during the past year, many see a corre-
lation between the two. However, such
realities don’t appear to be driving
retailers into the digital subscription
business any time soon. (See story, this
page.) Instead, labels and merchants
intent on bettering CD sales are plan-
ning to further ramp programs that aid
the sale of physical goods. Look for an
increase in the coming year in targeted
e-mail campaigns, both from stores and
record companies. Also watch for more
experimentation with pre-order offers
that give streaming access to albums to
early buyers. The concept started last
year with the Web arms of MTV and
VHLI. 1t is now taking root with more
traditional retailers like Best Buy, as well
as online sellers like Amazon.
Andwith an appealing commercial al-
ternative to file-swapping sites unlikely
to emerge any time soon, more concerted
efforts from labels and retailers alike to
sell a la carte downloads can also be ex-
pected. Case in point: Liquid Audio has
inked a deal to provide digital music serv-
ices to BMG. Under the agreement, al-
bum and single downloads by BMG acts
will be offered for sale at Liquid’s network
of retail and music Web sites, with Lig-
uid providing encoding, hosting, digital-
rights management, and clearinghouse
functions. The offerings will include
material by Santana, Christina Aguilera,
Dave Matthews Band, Waylon Jennings,
Barry Manilow, and Aretha Franklin.
BMG will initially offer 3,500 tracks
for sale as Liquid Audio or Windows
Media downloads—the first time the
major has offered material in those for-
mats. In some cases, the downloads will
be transferable to portable devices. Sites
on the Liquid network include CDnow,
Amazon.com, Best Buy, Barnes &
Noble, and Musicland/Sam Goody.

SELLING STANLEY: With hopes of riding
the Grammy Award success of the roots
music phenomenon O Brother, Where
Art Thou?—winner of four awards, in-

cluding album of the year—New York-
hased Digital Club Network (DCN) (an
aggregator and Webhcaster of live music)
is releasing a live CD from soundtrack
contributor Ralph Stanley March 12.
The 23-song album—Live at Mc-
Cabe’s Guitar Shop—uwill be released
through Koch-distributed DCN Rec-
ords. 1t is the first album to realize
DCN's strategy of turning performances
captured in its network of clubs into live
albums. The set was recorded at Mc-
Cabe’s, a DCN venue, Feb. 11, 2001.
DCN's stated goal is to collect copy-
rights of yet-to-break artists for future
exploitation through the sale of CDs,
downloads, and other music-related
products, as well as via the sale of rights
back to the labels once an unsigned act

,6- —I gen.com
captured at a DCN club breaks and
signs a major-label contract.

SONY LICENSING CENTERSPAN: Sony
Music Entertainment has become the
first major label to license its content
to a file-sharing service. The major
recently announced a pact with Cen-
terSpan Communications, owner and
operator of the Scour network.

Scour filed for bankruptcy in Octo-
ber 2000, due in part to legal costs
stemming from copyright-infringe-
ment lawsuits filed against it by par-
ties that include the RIAA. Scour later
sold its technology assets and brand
name to CenterSpan.

CenterSpan chairman/CEQ Frank
Hausmann says the nonexclusive Sony
deal covers publishing controlled by the
majors and rights to master recordings.
1t also allows for the sale of full-owner-
ship downloads, tethered downloads,
and streams. CenterSpan plans to li-
cense its service to third parties, includ-
ing Internet service providers and retail-
ers, under a platform known as C-Star.

Additionally, the company intends to
link with a large retailer or media com-
pany to market the Scour brand. While
CenterSpan is offering a peer-to-peer net-
work for delivering files, users will not
he able to upload content onto the sys-
tem. CenterSpan says the peer-to-peer
element will be used as a way to reduce
content-delivery costs: Subscribers will
be able to download files from other
users on the network, thus reducing cen-
tral-server hosting costs for the service
provider. CenterSpan—which says
another major label is conducting a test
program of C-Star-—hopes for full com-
mercial rollout within six months.

¢
by Brian 'Garrity

digital club network
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B TITLE g = 3
B LABEL/DISTRIBUTING LABEL & NUMBER = &
RENUMBER 1 30%¢ 1 Week At Number 1 =
23 CINDERELLA li-DREAMS COME TRUE 2002 | 26.99
WALT OISNEY HOME VIOEQ/BUENA VISTA HDME ENTERTAINMENT 22026
1 BALTO 1l: WOLF QUEST 2001 19.99
UNIVERSAL STUCIOS HOME VIDED 89853
2 DISNEY'S AMERICAN LEGENDS 2002 | 19.99
WALT DISNEY HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 24234
3 DORA SAVES THE PRINCE 2002 | 1295
NICKELODEON VIDEQ/PARAMDUNT HOME ENTERTAINMENT 860183
4 BARNEY: YOU CAN BE ANYTHING 2002 | 1495
BARNEY HOME VIDEOALYRICK STUDIDS 2062
S RUGRATS 2002 | 1295
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 871858
10 ELMO'S WORLD: SPRINGTIME FUN 2002 | 1299
SONY WONDER/SONY MUSIC ENTERTAINMENT 54181
8 EASTER EGG-STRAVAGANZA 2002 | 1299
WALT DISNEY HOME VIDEQO/BUENA VISTA HOME ENTERTAINMENT 24144
7 BLUE'S CLUES: TELLING TIME WITH BLUE 2002 | 995
NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 878343
0 I THE LAND BEFORE TIME: THE BIG FREEZE 2001 | 1998
UNIVERSAL STUDIOS HOME VIDEQ 87981
11f BOB THE BUILDER: THE BIG GAME 2000 | 1499
LYRICK STUDIOS 24108
14 WIGGLY WIGGLY WORLD 2002 | 14.95
| LYRICK STUDIOS 2508
13 SCOOBY-DOO & THE CYBER CHASE 2001 | 19.96
ERF Y ENTERT. / HOME VIOEO 1746
9 POKEMON: MEWTWO RETURNS 2001 | 14.95
WARNER HOME VIDED 22142
15 HAPPY BIRTHDAY CLIFFORD 2001 12.98
i ARTISAN HOME ENTERTAINMENT 12440
16 BOB THE BUILDER: CAN WE FIX IT? 2001 | 1499
LYRICK STUDIOS 24101
GROWING UPSIE DAISY 2002 | 1299
WALT DISNEY HOME VISTA HOME VENT 24145
12 HOLIDAY IN THE SUN 2001 19.96
DUALSTAR VIDEO/WARNER HOME VIDEQ 37442
18 DORA THE EXPLORER: W!SH ON A STAR 2001 | 12.95
NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 874673
vl 17 RUGRATS: ALL GROWED UP 2000 | 1295
NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 833413
TOOTH ON THE LOOSE 2002 | 1299
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24146
HERE COMES PETER COTTONTAIL 1971 | 998
- SONY WONOER/SONY MUSIC ENTERTAINMENT 54187
19 BARNEY: LET'S GO TO THE ZOO 2001 | 1495
BARNEY HOME VIDEOAYRICK STUDIOS 2035
BOB THE BUILDER: PETS IN A PICKLE 2001 | 1499
b LYRICK STUDIOS 24102
21 [ BARBIE IN THE NUTCRACKER 2001 | 19.98
ARTISAN HDME ENTERTAINMENT 12060
» » » A i . »
00 DHIDOCHU . .
]
E o
2 =}
3 | TITLE PROGRAM SUPPLIER & NUMBER | &
: NUMBER 1 - 1 Wosk At umber 1
NFL SUPER BOWL XXXVI USA HOME ENTERTAINMENT 450334 | _14.95
"I WYWE. AUSTIN 3.16, UNCENSORED SONY MUSIC ENTERTAINMENT 15840 |  14.95
2 DO YOU BELIEVIE IN MIRACLES? \WARNER HOME VIDEQ 91875 | 14.94
3 ALLEN IVERSON; THE ANSWER USAHOME ENTERTAINMENT 60356 | 14.95
5 _{ WaWF: SURVIVOR SERIES SONY MUSIC ENTERTAINMENT 54109 | 19.98 |
4 | WWE. VENGEANCE SONY MUSIC ENTERTAINMENT 54113 {  14.95
6 A % SONY MUSIC ENTERTAINMENT 54111 | 19,98 |
B k] BEST OF BACKYARD R BEFOR RA DISTAIBUTION 2000
7 WWE: REBELLION SONY MUSIC ENTERTAINMENT 54115 |
10 | 3 X 19.95
1 WYE. SUMMERSLAM 2001 SONY MUSIC ENTERTAINMENT 274 | 19.95
7 S QVIDEO 20017} 19.95
3 : LITA- 1490 4
4 WWF. HARDY BOYZ SONY MUSIC ENTERTAINMENT $4106 | 14,95 |
5 BALL ABOVE ALL VENTURA DISTRIBUTION 08g3 { 14,98 |
16 A - Y u 14.95
18 WWE: INVASION 2001 _SONYMUSIC ENTERTAINMENT 273 {  19.96
12 NASCAR RACERS: START YOUR ENGINES FOXVIDEQ aag298 | 578
19 T : 1595
20

Eal“ iNTiRTAINMENT um 14 ﬂ

v . ‘ .
00 LIHTDOUICU s
L
W
g ['T}
= =]
= TITLE PROGRAM SUPPLIER & NUMBER &
"Wt NUMBER 1 2% 2 Weeks At Numbie 1
1 | LESUIE SANSONE: WALK AWAY THE POUNOS GOODTIMES HOME VIDE0 34323 | 24.95
2 E CRUNCH: TAE BOXING WORKOUTS ANCHOR BAY ENTERTAINMENT 10813 |  14.98
4 BASIC YOGA FOR OUMMIES ANCHOR BAY ENTERTAINMENT 11586} 999 |
5 CRUNCH: FAT BURNING YOGA ANCHOR BAY ENTERTAINMENT 11347 | 9.9
K YOGA FOR BEGINNERS: ABS YOGA LIVING ARTS 1075 998
14 YOGA CONOITIONING FOR WEIGHT LOSS LIVING ARTS 1263 | 14,98
10 METHOO-ALLL [N ONE ~ PARADE VIDEQ 906 | 1298
8 ] DENISE AUSTIN: MAT WORKOUT BASED ON THE WORK OF J.H. PILATES ARTISAN HOME ENTERTAINMENT 10152 | 14.98
9 7 OENISE AUSTIN: POWER YOGA PLUS ARTISAN HOME ENTERTAINMENT 11754 | 14,98
0 K YOGA FOR BEGINNERS: STRESS RELIEF LIVING ARTS 1072 |  9.98 |
18 | THE METHOO PILATES: PRECISION TONING PARADE VIOEQ 572 298
13 § TOTAL YOGA UVING ARTS 1080 |  9.98
8 PILATES FOR DUMMIES ANCHOR BAY ENTERTAINMENT 10948 999 |
15 THE METHOO PILATES: TARGET SPECIFICS PARAOE VIDEO 840 | 1298 |
17 | BILLY BLANKS: CRUNCH MASTER BLASTER ANCHOR BAY ENTERTAINMENT 10885 | 14,98 |
SUM OOWN-BELLYOANCE FITNESS FOR BEGINNERS GOLDHILL HOME VIDED 379 | 14,98
16 YOGA FOR BEGINNERS COLLECTION LIVING ARTS 1070 | 17,98 |
1§ OENISE AUSTIN: ULTIMATE FAT BURNER ARTISAN HOME ENTERTAINMENT 12251 | 14,98
9 TAE-B0O AOVANCEO WORKOUT 2-PACK — VENTURA QISTRIBUTION 2435 | 29,95
O 20 YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS LIVING ARTS 1088 | 14.98
et
@ [RMA goid certification for sale of 125,000 units or a dollar volume of S3 million at retail for the- | All 3 charts compiled from a nation-
atncally released programs, 25,000 units and S million at suggested retail for nontheatrical titles. | al sample of retail store and rack-
IRMA platinum certification for sale of 250,000 unts or a dollar volume of $18 million at retail for | jobber reports collected, copiled.
theatrically released programs, or 50,000 units or 2 million at suggested retad for nontheatrical | and provided by VideoScan. ISy L0

tifes. ©2002, VNU Business Media, Inc. and VideoScan Inc. All rights reserved.

Cheap Trick
On DVD-V

Few bands last 25 months, let alone 25
years, and Cheap Trick knows it. It per-
forms with consummate confidence on
the Rhino DVD-Video Cheap Trick: Mu-
sic for Hangovers, a concert of a dozen
or so songs that is due in stores March
26. Drummer Bun E. Carlos answers
six questions for Billboard.

What was your involvement in pro-
ducing the DVD-Video?

We produced it ourselves. It came
from one of our three-night stands in
1998 in Chicago. Sony was re-issuing
our first three LPs, so we'd do the first
album the first night, the second on

6 Questions

the second, and so on. My personal
involvement was with the mixing and
the commentary track.

Was the audio mix a challenge?

We had [our producer] Jack Dou-
glas come in to do the 5:1 mix with us.
It took him a while, because he was
educating himself as he went.

Was the commentary fun to do?

Oh yeah. We did it in one take. We
stopped a couple times when someone
said, “Hold on, you can't put that in
there.” I think the commentary track is
astitch-—it could be released on its own.

Is it becoming more expected for a
band to have a DVD-Video companion
toa CD?

Yeah, at a certain level. The audio is
better and you can hear a lot more.
Plus, people don’t want to just hear it—
they want to see it. With DVD, it’s a
much more comprehensive experience.

In the DVD-Video interview, you
call yourselves more of a live band
than a studio one. Why?

We've done 15 studio albums and
5,000 gigs. The studio only happens for
a month or two, and then you go on
the road for a year or two.

What accounts for Cheap Trick
drawing fans for more than 25 years?

[Songwriter/guitarist] Rick [Nielsen]
calls it ‘four great guys, three great
chords.” It’s a less-is-more philosophy.
That's why a lot of the stuff holds up—
because it wasn't too gimmicky or too
trendy in the first place. Good songs are
good songs forever.  CATHERINE CELLA

0 : 000/ (0 . - ' .
& Comged o o s o e s o rckpors okt compied, e et by S, TN, | 2
; TITLE Principal g %
S LABEL / DISTRIBUTING LABEL & NUMBER Performers =
- e NUMBER 1595 1 Week Atbumber!
LOVERS LIVE EPic MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 54204 Sade | 14.98/19.98
1 LIVE FROM LAS VEGAS Jivezomea vioeo 41784 Britney Spears | 19.98/24.98
2 ELEVATION TOUR 2001 INTERSCOPE VIDEO/UNIVERSAL MUSIC 8 VIDEQ DIST. 566543 U2 |19.98/32.98
4 CONCERT FOR NEW YORK CITY couumaiamusic vioeosony Music enertammentsis  Vanous Artists | 19.98/29.98
S FREEDDM BAND serws soust woeocuoroan oist ceoup s Bill & Gloria Gatther And Ther Homecoming Friends | 29.95/21.97
6 7 BRITNEY: THE VIDEQS 4 ? sivezomea viDEo 41785 Britney Spears [ 14.98/19.98
3 HISTORLAAN THE ROUNDO IN YOUR FACE isuano vineoamversau music a vioeo st ssesu - Def Leppard | 24.98 DVD
10 HELL FREEZES OVER a * GeFrEN HDME VIOEQUNIVERSAL MUSIC & VIOED DisT. 33548 Eagles | 24.95/24.99
[} ALL FOR YOU virGIn MusIC VIDED 10184 Janet Jackson | 24.98 DVD
0 K AND ALL THAT COULD HAVE BEEN, LIVE wresscope vosoumversa sruois wowé voeossss  Nine Inch Nails | 19.98/32.98
13 ONE NIGHT ONLY @ mcaMusic vioEo/uNIVERSAL MUSIC 8 vioeo oisT.coess  EIton John | 16.98/24.98
" FRAT PARTY AT THE PANKAKE FEST a warner reprise vioeo s Linkin Park | 19.98/24.99
15 THE UP IN SMOKE TOUR 4 * eactevisionmeo oisTrisuTion 3o Various Artists | 19.95/23.97
14 VIDED GREATEST HITS: HISTORY epc music vioevsony music enterrasmaentsos— Michael Jackson | 14.98/24.98
12 CHOICES-THE MOVIE couumia music VIDEQ/SONY MUSIC ENTERTAINMENT 50633 Three 6 Mafia | 14.98/19.98
18 STILL UPPER LIP UVE o ELEKTRA ENTERTAINMENT 40732 AC/DC | 19.98/24.98
17 AMERICA: A TRIBUTE TO HEROES a ’ warnerMusiC vicEo ssse2 Various Artists | 19.99/19.96
9 VISUALIZE/VIDEQ ARCHIVE 1sLAND VIDE/AUNVERSAL MUSIC & VIDEO DIST. 586633 DefLeppard | 24.98 DVD
22 LIVE FROM AUSTIN, TEXAS &* encouscvoeosowr st evieretson— Stevie Ray Yaughan And Double Troube | 14.95/19.97
VI 21 LIVE: 2001 coLuMBIA MUSIC VIDEQ/SONY MUSIC ENTERTAINMENT 54029 Journey | 14.98/19.98
19 HISTORY ON FILM: VOLUME Il epc musicvineossony music entertammenT smza - Michael Jackson | 14.95/19.97
24 SUPERNATURAL LIVE a 7 ARISTA RECOROS INC/BMG VIDEO 15750 Santana | 19.95/24.97
X8 16 THE VIDEOQS sparrow vioeo/cHoRDANT DIST. GROUP 43258 Steven Curtis Chapman | 14.98 VHS
23 WHEN INCUBUS ATTACKS: VOL 2 @ Epc MUSIC VIDEQ/SONY MUSIC ENTERTANMEN: 52231 Incubus | 14.98/19.98
27 THE VIDEOS: 1994-2001 & BMG viDED 65012 Dave Matthews Band | 19.95/24.97
31 ALL THIS TIME &M VIDEQUNIVERSAL MUSIC & VIDEO 0IST 83169 Sting | 19.98/24.98
26 DROWNED WORLD TOUR 2007 & WARNER MUSIC VIOEQ 38558 Madonna | 19.98/24.99
28 DEATH ROW UNCUT oeamirownvenTura oistrieutionesz  2Pac/Snoop Doggy Dogg | 19.98/19.95
32 SALIVAL 1001 0ISSECTIONAUVOLCANO/ZOMBA VIDED 31159 Tool |24.98/29.98
O 25 GODSMACK UVE MAGE ENTERTAINMENT 1373 Godsmack | 19.98/24.99
IN THE FLESH - LIVE coLuMB1A MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 54185 Roger Waters | 12.98/19.98
37 | WEWILLROCK YOU PiONEER ENTERTAINMENT 71657 Queen |19.98/24.98
29 BRITNEY IN HAWAII: LIVE & MORE 4 ° svezomeaviceosins  Britney Spears | 19.95/24.97
34 LISTENER SUPPORTED a ? 8Mc viDE0 65005 Dave Matthews Band | 19.95/24.97
30 LIVE IN NEW YORK CITY & VOEQSONY sen Buce Spongsteen & The € StreetBand | 19.98/29.98
W 35 LIVE IN CONCERT Brentwo00 HOME VIOE 10683 Third Day | 14.98/19.98
33 L{IVE) O{OSAGE) 50-LIVE IN PEBRIA @ £ MuS(C VIDED/SONY MUSIC ENTERTAINMENT 54085 Mudvayne | 14.98/1 9.9!;
40 GREATEST VIOED HITS COLLECTION: 1988-2000 o virciwmusicvineo sz The Smashing Pumpkins | 19.98/19.98
9 AFAREWELL CELEBRATION & SPRING HOUSE VIDEQ/CHORDANT DIST GROUP“;?B 7 The Camed; 2995 VHS
40 K1 PLATINUM COLLECTION  weRCuRY RECORDSAUNIVERSAL MUSIC & VIDEO DIST 170258 Shania Twain | 24.98 DVD

O RIAA gold cert for sales of 25,000 units for video singles; ® RIAA gold cert. for sales of 50,000 unats for SF or LF videos; A RIAA platinum cert. for sales

of 50,000 units for video singles, & RIAA platinum cert tor sales of 100,000 uns for SF or LF wideos;

RIAA gold cert for 25,000 untts for SF or LF videos

centified prior to April 1, 1991, @ RIAA platinum cert. for 50,000 units for SF or LF wdeos certfied preor to April 1, 1981. ©2002, VNU Business Media, Inc
and VideoScan Inc. All rights reserved.
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2002 | (
Compiled from a national sample of retail store and rackjobber reqorts collected. copiled. and provided by VideoScan. e
= i . o
e = 841 2
> B TITLE Principal| § 4 § 2
= = LABEL/DISTRIBUTING LABEL & NUMBER Performers| Y& | & a
TQS NUMBER 1 ~Q' 1 Week At Number 1
1 CINDERELLA H-DREAMS COME TRUE Animated | 2002 | NR 2699
WALT DISNEY HOME VIDEQ BUENA VISTA HOME ENTERTAINMENT 22026
2 K | BALTO Il: WOLF QUEST Animated | 2001 | NR [19.99
UNIVERSAL STUDIOS HOME VIDEO 89653
< 1 PETER PAN (SPECIAL EDITION) Animated | 1953 | G 2499
WALT DISMEY HOME VIOEQ BUENA VISTA HOME ENTERTAINMENT 23668
4 Wi ATLANTIS: THE LOST EMPIRE Animated | 2001 | PG [26.99
WALT DISNEY HOME VIOEO/BUENA VISTA HOME ENTERTAINMENT 23822
5 B SHREK Mike Myers | 2001 | PG |24.99
DREARIWORKS HUME ENTERTAINMENT 83670 Eddie Murphy
.l 6 THE PRINCESS DIARIES Anne Hathaway | 2001 | G |22.99
WALT OISNEY HOME VIDEQ;BUENA VISTA HOME ENTERTAINMENT 23638 Julie Andrews
7 MEGGIDO-OMEGA CODE 2 Michael York | 2001 | NR |19.95
: GOODTIMES HOMIE wEG 35707 Michael Biehn
L 4 DISNEY'S AMERICAN LEGENDS Animated | 2002 | NR [19.99
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24234
C 7 A KNIGHT'S TALE Heath Ledger | 2001 |PG-13/14.95
COLUMBIA TRISTAR HOME VIDEO 06140
10 B DORA SAVES THE PRINCE Dora The Explorer | 2002 | NR (1295
NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 860183
Wl 10 EXIT WOUNDS Steven Seagal | 2001 | R |14.94
| WARNER HOME VIDEO 21069 DMX
12 O BROTHER, WHERE ART THOU? George Clooney | 2000 |PG-13(14.99
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24194
bl 13 SNOW WHITE AND THE SEVEN DWARFS Animated | 1937 | G [19.99
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22253
14 k¥ THE BIBLE John Huston | 1966 | NR | 9.98
- FOXVIDEO 2012073 Peter 0'Toole
15 BAYWATCH - RIVER OF NO RETURN David Hasselhoff | 1992 | NR | 9.99
AV ENTERTAINMENT 60027
w514 DRAGONBALL Z: MAJIN BUU-TACTICS (UNEDITED) Animated | 2002 | NR [14.95
FUNIMATION 335
17 & SAVE THE LAST DANCE Julia Stiles | 2000 |[PG-13|14.95
PARAMOUNT HOME ENTERTAINMENT 156613
hE: 26 ANASTASIA Animated | 1997 | G (2698
FOXVIDEQ
19 AL BARNEY: YOU CAN BE ANYTHING Bamey | 2002 | NR (14.95
BARNEY HOME VIDEO/LYRICK STUDIOS 2062
2 Ky DRIVEN Sylvester Stallone | 2001 | R [14.94
WARNER HOME VIDEO 21013
21 k¥ TUPAC SHAKUR: BEFORE | WAKE Tupac Shakur | 2002 | NR |14.98
XENON ENTERTAINMENT 1039
22 M9 JURASSIC PARK Il Sam Neill | 2001 |PG-13|22.98
UNIVERSAL STUDIOS HOME VIDEO 86742 William H. Macy
Pl 15 PEARL HARBOR: 60TH ANNIVERSARY COMMEMORATIVE EDITION Ben Affleck | 2001 [PG-13|24.99
TOUCHSTONE HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 23871 Josh Hartnett
rZN19 RUGRATS EASTER Animated | 2002 | NR [12.95
NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 8718581295
il 35 BRIDGET JONES'S DIARY Renee Zellweger | 2001 R 11499
MIRAMAX HOME ENTERTAINMENT, BUENA VISTA HOME ENTERTAINMENT 24647
26 pad BLOW Johnny Depp | 2001 | R |14.94
NEW LINE HOME VIDEDWARNER HOME VIOED 5328 Penelope Cruz
27 A HANNIBAL (SPECIAL EDITION) Anthony Hopkins | 2001 R 1495
MGM HOME ENTERTAINMENT 1936879 Julianne Moore
28 ELMO'S WORLD: SPRINGTIME FUN Sesame Street Muppets | 2002 | NR |12.99
. SONY INY MUSIC 5481
2224 | | THE FAMILY MAN Nicolas Cage | 2000 |PG-13[14.98
I UNIVERSAL STUDIOS HOME VIDEO 3027
30 y¥i RUSH HOUR 2 Jackie Chan | 2001 |PG-13[22.94
NEW LINE HOME VIOEOWARNER HOME VIDEQ 5402 Chris Tucker
31 A DRAGONBALL Z: MAJIN BUU-REVIVAL (UNCUT) Animated | 2002 | NR |14.95
& FUNIMATION 33
32 = EASTER EGG-STRAVAGANZA Rolie Polie Olie | 2002 | NR [12.99
: WALT DISNEY HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 24144
33 BLUE'S CLUES: TELLING TIME WITH BLUE Blue's Clues | 2002 | NR | 9.95
7 MCKELODEON VIDEO/ HOME 1876943
<836 |- | THUMBELINA Animated | 1994 | NR | 9.98
| FOXvIOEQ 2002902
Ll 25 | - | DRAGONBALL Z: MAJIN BUU-TACTICS (EDITED)) Animated | 2002 | NR |14.95
| FuNIMATION 3
36 BK : DR. DOUITTLE 2 Eddie Murphy | 2001 | PG |22.98
= | roxvioEo 202671
<yM 9 | | BABY TAKE A BOW Shirley Temple | 1934 | PG | 9.98
= | FOXVIDEO 2002966
38 V44 THE LAND BEFORE TIME: THE BIG FREEZE Animated | 2001 | NR 119.98
UNIVERSAL STUOIOS HOME VIOEQ 87981
39§ BOB THE BUILDER: THE BIG GAME Animated | 2001 | NR [14.99
LYRICK STUDIOS 24108
40 - | GLADIATOR Russell Crowe | 2000 | R |19.99
* | DREAMWAORKS HOME ENTERTAINMENT 86026

& RIAA gold cert, for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested retail.
@ IRMA gold cer:dication for a minimum of 125,000 units or a dollar volume of S9 mitlion at retail for theatrically released programs, or of at least 25,000 units and $1 million at
suggested retail for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-

grams, and of at lsast, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 2002, VNU Business Media, Inc. and VideoScan. Al rights reserved.

MARCH 23
2002

THIS WEEK
LAST WEEK

TITLE
LABEL/DISTRIBUTING LABEL & NUMBER

Bilboard TOP DVD SALES.

Compiled from a national sample of retai store arcd rackjobber reports collected. copile ,and provided by VideoScan.

Principal
Performers

CINDERELLA 1I-DREAMS COME TRUE
VAL [ [ESNEF Y MM FIOED BLERA VISTA HOME ENTERTAINMENT 22033

*¥s NUMBER 1

1 Week At Number 1
Animated | g

JAY AND SILENT BOB STRIKE BACK
DS 0N HOME VIDEOBUENA VISTA HOMEENTERTAINMENT 24665

Jason Mewes
Kevin Smith

DON'T SAY A WORD
FOXVIOED 2003405

Michael Douglas R

27.98

THE MUSKETEER
UNIVERSAL STUDIOS HOME VIDED 521765

Justin Chambers
Mena Suvari

BONES
NEW LINE HOME VIDEOAWARNER HOME VIDEQ * 407

Snoop Dogg R

2498

"o

Mekhi Phifer

LIONS GATE HOME ENTERTAINMENT/TRINARK OME VIDEO 7911 Josh Hartnett
HARDBALL Keanu Reeves
2 PARAMOUNT HOME ENTERTAINMENT 330794 PG-13/ 2992
4 PETER PAN {SPECIAL EDITION) Animated G 2999
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21620 -

THE FAST AND THE FURIOUS

Paul Walker

UNIVERSAL STUDIOS HOME VIDED 21270 Vin Diesel
ATLANTIS: THE LOST EMPIRE i

é WALT DISNEY HOME VIDEQ:BUENA VISTA HOME ENTERTAINMENT 24088 Animated ] PG |29.99
SHREK (SPECIAL EDITION i

9 nnuwcwo!«s HOME ENTERTAINMENT) 89012 Ed'gilg ?\Ahlfry;r:; PG |26.493
RAT RACE

8 PARAMOUNT HOME ENTERTAINMENT 136844 ng]ycslggr; PG-13] 29.99
MEGIDDO-OMEGA CODE 2 Michael York NR | 2495
GOODTIMES HOME VIOEQ 3038130 Michael Biehn _l
KISS OF THE DRAGDN Jet Li

E FOXVIOED 200045 Bridget fonda | N | %%
AMERICAN PIE 2 (WIDESCREEN-UNRATED: J Bi

10 UNIVERSAL STUDIOS uw(z VIDEQ 21788 ) Alyso: Sﬁ’:nn: 33,? NR | 26.98
MOULIN ROUGE Nicole K|

13 [l fowioeo men B i aoman |PG-13] 2998
0 BROTHER, WHERE ART THOU? G Cl
TOUCHSTONE HOME VIDED/BUENA VISTA HOME ENTERTAINMENT 21654 eorge LIooney 1pG.13) 29.99
SOUL SURVIVORS Casey Affleck R |2498
ARTISAN HOME ENTERTAINMENT 12351 Wes Bentley :
HEARTS IN ATLANTIS Anth ki

7 WARNER HOME VIDEQ 22061 thony Hopkins | pG.13] 24.98

UNIVERSAL STUDIDS HOME VIDEQ 21102

12 PEARL HARBOR: 60TH ANNIVERSARY COMMEMORATIVE EDITION Ben Affleck |pi 4
TOUCHSTONE HOME VIDEO,BUENA VISTA HOME ENTRTAINMENT 23889 Josh Hartnett -13129.99
CHASING AMY Ben Affleck R |3299
MIRAMAX HOME ENTERTAINMENT,BUENA VISTA HOME ENTERTAINMENT 17244 Joey Lauren Adams :
T —
16 BALTO il: WOLF QUEST Animated | np {2498

CLERKS

Brian 0'Halloran R

MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 17385 Jeff Anderson 3999
BRAVEHEART Mel Gibson R |2999
PARAMOQUNT HOME ENTERTAINMENT 155844 .

RUSH HOUR 2

NEW LINE HOM: SOEOWARNER HOME VIOE0 5404

Jackie Chan
Chris Tucker

26.98

MARCH 23

THIS WEEK

=~ Bilboard TOP VIDEO REN ALS
) Top Video Rentals is based on transactional dalz, provided by the Video Seftware Dealers Asso . trom more than 12,000 video rental stores.
§ o
- TITLE Principal | =
< LABEL/DISTRIBUTING LABEL & NUMSBER Performers =
:! NUMBER 1 ':Q 2 Weeks At Number 1
DON'T SAY A WORD Michael Douglas | g
FOXVIOEO 2000428
| HARDBALL Keanu Reeves |pi_ i3
PARAMOUNT HOME ENTERTAINMENT 330733
THE MUSKETEER Justin Chambers |pe 3
UNIVERSAL STUOI0S HOME VIDEO 8959 Mena Suvari
JAY AND SILENT BOB STRIKE BACK Jason Mewes | p
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 2466303 Kevin Smith
e Mekhi Phifer | o
LIONS GATE HOME ENTERTAINMENT/TRIMARK HOME VIDEC 1912 Josh Hartnett
RAT RACE Amy Smart PG-13
PARAMOUNT HOME ENTERTAINMENT 336843 John Cleese
BONES Snoop Dogg R
| NEW LINE HOME VIOEO/WARNER HOME VIDED 5405
HEARTS [N ATLANTIS Anthony Hopkins (pi 13
WARNER HOME VIDEO 22081 I
THE FAST AND THE FURIOUS Paul Walker PG-IBF
UNIVERSAL STUOIDS HOME VIDEQ 86061 Vin Diesel
CINDERELLA II: DREAMS COME TRUE Animated NR
WALT DISNEY HOME VIOEO/BUENA VISTA HOME ENTERTAINMENT 22026
THE GLASS HOUSE Leelee Sobieski PG-13
COLUMBIA TRISTAR HOME VIOEO 06312 Diane Lane
SOUL SURVIVORS Casey Affleck | g
ARTISAN HOME ENTERTAINMENT 12482 Wes Bentley
CAPTAIN CORELLI'S MANDOLIN Nicolas Cage R
UNIVERSAL STUDIOS HOME VIOEO 88683 Penelope Cruz
ATLANTIS: THE LOST EMPIRE Animated | pg
WALT DISNEY HOME VIOE O/BUENA VISTA HOME ENTERTAINMENT 23822
JEEPERS CREEPERS Gina Philips | g
MGM HOME ENTERTAINMENT 1002775 Justin Long
WHAT'S THE WORST THAT COULD HAPPEN? Martin Lawrence PG-13
MGM HOME ENTERTAINMENT 1002560 Danny Devito
THE SCORE Robert De Niro | p
PARAMOUNT HOME ENTERTAINMENT 339213 Edward Norton
EVOLUTION David Duchovny PG-13
DREAMWORKS HOME ENTERTAINMENT 86923 Orlando Jones
KISS OF THE DRAGON Jetli | g
FOXVIDEQ 2002776 Bridget Fonda
: AMERICAN PIE 2 (RATED) Jason Biggs | g
© | UNIVERSAL STUDIOS HOME VIOED 89017 Alyson Hannigan

® IRMA gold cerufication for a minimum of 125,000 units or a doltar volume of $9 million a* retail for theatrically released programs, or of at least 25,000 units and $1 million at
suggested retail fur nontheatrical titles. _ IRMA platinum certification for a minimusn sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-
grams, and of at Ieast, 50,000 units and $2 million at suggested retait for nontheatrical ttles. ©2002, VNU Business Media, Inc. All rights reserved.

60

www.billboard.com

BILLBOARD MARCH 23, 2002



Gall: 1-800-223-7524 Today!
Fax all ads to: 646-654-4798/99 or
email to: jserrette@billboard.com

Connect with the music
industry’s most
important decision
makersin
Billhoard Classified

Your ad includes a listing

on hillhoard .com

over 17 million page views a month
www.billboard.com

DUPLICATION/REPLICATION

MUSIC MERCHANDISE

DUPLICATION/
“ " REPLICATION

COMPACT DISCS - 60¢ EACH OCEANFRONT
[I)RIEI\DIIPIICCEPH% Wl [T A BETTER DEALY| NATIONAL TAPE, -DISC LUXURY APTS.
"ADD IT UP" 1110 48th Ave. North - Nashville, TN 37209 - Los Angeles/Venice
VANUEIPACKESRECIAM | 1000 cos am | 1-800-874-4174  © g 50-75% Less Than Hotels {"J'i“&%;gﬂgg'ﬂﬂg
1000 CDs - $1090 1,000 Jewel/Wrap 250.00 Digitol Mastering Services - Digitol Audio 3:9' N weekly/monthly om . gt gl e
Retail Ready Package Includes: 1,000 2-Pg Book/Tray 240.00 Duplicotion - Computer Graphics & § Furnished/Full KivParking/ —202= B
Giass Mastering, gD Replication, Jewel Ceso ’ $ 1,090.00 = ‘ Maid/Linen/DSL/TVNCR/Cable/Stereo
Film Output, 4 Color Inserts, 4 Color on CD, from your CD-Reody Moster 2 www.venicesultes.com
Proofs, Free Barcods, Insertion & Polywrap & Print-Reody Film - 888-829-7417 BUY DIRECT AND SAVE!
9 While other people are raising their prices, we

1000 BULK CDs -

discsdirect) |

1-800-557-8000 |

are slashing ours. Major label CD’s, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 47 or write
Scorplo Musle, Inc.
P.O.Box A Trenton, N.J. 08691-0020
emali: scorplomus@eol.com

DOCdata

New England, Inc.

FOR SALE:
WORLD CLASS

1 Eagle Drive

omplete Compact Disc Replication Services ?g;f_ﬂ;}%oﬁgf';:ﬁ‘;g;i'”'? RECORDING STUDIO
- Fax: (207) 324-1707
1SO 9002 Certified Sales@Docdatane.com MUSIc Row’ WANTED TO BUY
NASHVILLE,TN.
CALL DANE BRYANT
TAPE & DIscC TOP DOLLAR PAID FOR CD's, LP's DVD's
MANUFACTURING % GR”‘“C DES|GN PRIN"NG *NEW LABEL SPECIAL'* FREE 1DZ T-SHIATS OR WEB SITE 615.783.0082 & VHS COLLECTIONS, ESTATES LIQUIDA-

TIONS, EXCESS INVENTORY PROMPT
PURCHASE cnd PAYMENT ROCK, CLAS-
SICAL, JAZZ, R&B efc.

PRINCETON RECORD ECHANGE
20 S. Tulane St., Princeton, N.J. 08542

609-921-0881
WWW.prex.com
WeBuyCDs&LPs@ prex.com

HIGHEST, QUALITY
COMPLETE DESIGNED P“CKAGES
LOWEST p\mcss

CD BOOKLET &“‘J"CAR PRINTING

+ 1000 Compact Disc-4/1, 4 panel, 3 cotor label * 3000 Compact Disc-4/1, 4 panel, 3 color Labe
13;835 .00 Print Design & Free Web Site included 3%12795221::"3“3::'9" and Free Web Site or

. Compact DiSC From 2p Disc or fim . :
$1140.00-4/1, 4 panel, 3 color label D e ORI GO

V/MC » Rush Orders Possible
First Dm\ ic J(mn- 4808 MacArthur Bivd » Suite B, Oakland, CA 94619
1-877-817-0680 » www.firstduplication.com

500 FREE GOLOR POSTCARDS

WITH EVERY CD PACKAGE

7900 DY NANN® &

and tray cards

www.earthdisc.com 1-800-876-5950

STUDIOS for RENT

Call-for o custom quote.
/ Midtown - Ideal Pro tools or Avid suites.

1-800-989-4487

Acoustically and aesthetically
in move in condition

201-981-0499

REAL ESTATE
TO THE STARS

MAILING LISTS WANTED

FOR CONTEMPORARY JAZZ,
BLUES AND POP Ballard Music buyers.

Kinglet Records

3226 Laurelhurst Drive
Rancho Cordova, CA. 95670

500 CDs = § 969
1000 CDs = $1069

RETAIL READY CD PACKAGES
FROM YOUR DESIGN ON DISC
O — CALL FOR DETAILS -
300 FULL COLOR 11x17 POSTERS
= ONLY $99 ==
wlm Your CD/DVD P.elugo
over S5 00 or EXTRAS WITH EVERY CO PACKAGE

4 1100 wAVE MEDIA

WORLD CLASS QUALITY CD & DVD REPLICATION
CALL TODAY FOR A FREE CATALOG

(800) WAVE CD-1

WWW THIRD[\NAVEMEDM CoM

1000
COMPACT DISCS
84 EA* 1000

“ruLLY CASSETTES

PACKAGED! .64 EA.*
CALL NOW! (800) 423-2936

‘QI'LSHHRe 1015 W. ISABEL STREET, BURBANK, CA 91506

CUSTOM SERVICE  Fax (818) 569-3718 « sales@alshire.com * www.alshire.com

CDR DUPLICATION!
$2.00 each (min. 50)

* IN JEWEL BOX
FAST TURNAROUND!

TOP $ PAID

For: Cd's, Lp's Cassttes,
Video's & DVD's

Call {201) 986-0909
Fax (201) 986-7755

Produce and Record your next Hit
Production @ HOME!

There is a fully functional, built-in recording
studio designed by the renowned architects;
“Studie BAU:TON". Features include
gourmet kitchen w/ profession sppliances,
numerous patios/verandas/decks, mini-
lagoon waterfall, private hot tub off master
bedroom w/ canyon views, high-tech
security system, and masculine, old world
¢harm throughout. Not a typical family home

WE ARE CASH BUYERS OF
UNWANTED LP’s,
CASSETTES OR CD’s

No quantity is too large or small.
We pay the freight.

COs * CDROM + COR * SHAPED COs + AUDIO CASSETTES

NEED CDs?

WE CAN PUT YOUR MUSIC VIDEDS ON DVD._ call Fog DETAULS

46 PRODUCTIONS
25 CDRs - $45.00 / 50 CDRs - $88.00
100 CDRs - $150.00 / 200 CDRs - $290.00

ASK ABOUT OUR DISCOUNT 2 bedroom and 3 and half baths. But a major

FOR ASCAP MEMBERS! the choice is Hollywoed player pad with quality Ratures CALL: (609) 890-6000
From CD or CDR master recerding engineers, and mevie stars who

plan to be reck stars! All systems updased.
A special house for the most special of
buyers. $1,250,000

Includes CDR jewel box
w/text printing on CD label
Add $35 for other digital master,
$55 for analog master

STALCLEAR @)

COMMERCIAL
REAL ESTATE

PROFESSIONAL SERVICES

frustzelzga ience for over 30 years.

OPEN TUESDAY MARCH 19TH
11-3pm. @ 7217 La Presa Dr

HOLLYWOOD
Executive office suite created for premiere
music label now available: 1,000 to 30,000
s.f./exceptional views/great parking over
standard improvements.

For info call: Jeff Vendley
M&S Management 323-465-1400

Tel (800) 850-5423 Email: info@46p.com
Visit our Web Page at httpJ//www.46p.com

M I T°600-880-0073

www.crystalclearcds.com
DIGITAL MASTERING + ART DESIGN + PRINTING + PACKAGING

Jirm Martinez DBL Realters Sunset Strip
Direct-310.888 3764 Fax-310.205 0809
Cell-323 377 D548 jmartinez @dblcom

For Billboard Classified Advertising email Jeff Serrette at jserrette@billboard.com or call 646-654-4697

]

CONVERGE ENTERTAINMENT
Full service music entertainment and
record label catering to independent
labels & industry. Specializing, in
management, promotion, publicity, li-
censing, music publ. admin.

212-352-9123 www.convergerecords.com
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professionaLservices M vswweis WM HELPWANTED

HITMAN RECORDS

CAN PROVIDE THE LOWEST CD MANUFACTURING
IN THE US ALONG WITH NATIONAL DISTRIBUTION?

{RETAIL READY CO’s for .95 cents & under]

Contact: www.hitmanrecords.com for deatils or
Call: 212-201-1663

PUBLICITY PHOTOS

PUBLICITY
PRINTS

- LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER
R

B&W
8x10's
- *80

50
1000 - *108
B&W

POSTCARDS
500 s65 .00

Catalog & Samples

At

PICTURES

COMPUTER/
SOFTWARE
Reliable Solutions for Retail Stores/
MS] Chains/ One-Stops / Label Companies
(800)877-1634

Fax 212221 8193

1867 E. Florida St., Suite BB
Springtield, MO 65803
Toll Free 1-888-526-5336
www.abcpictures.com

Leader in Customer Satisfaction

For over 16 Years.

www.MSOFTNET.com

RecordTrak

Inventory Management
For Record Stores

Tm=800-942-3008

Fax 203-269-3930
Voice 203-265-3440

The Computer and POS Solution
for the Music & Video Industry

[ young

(888)658-7100

«Chains «Independents +One-Stops

STORE
SUPPLIES

PLASTIC
DIVIDER CARDS

BLANK OR PRINTED

800-883-9104

ALL MAIOR CREDIT CARDS ACCEPTEQ

www.youngsystems.com

REACH OVER 200,000
RESPONSIVE READERS
EVERY WEEK CALL
BILLBOARD CLASSIFIED
TODAY
1-800-223-7524
OR
646-654-4697

Naaleiigy e (208 (-shiris?
Yo tre Round aiad

Bﬂcl{ﬂ'lldt
SHION

Worldw:de Dtstrtbutors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

[ TALNT
Looking for a

PULL COLOR PRINTING

[ q AT A FRACTION OF THE COST
SYFREE GV R
BUSI NESS
R Ds Getting signed is very hard to do. But we will
,.ECE,‘,E 1,000 FULL COLOR DOUBLE SIDED get the record deal you are looking for! Guar-
Sokel). BUSINESS CARDS FOR FREE- anteed Service. Call now to receive your
ono FULL COLOR 4/4 POSTCARDS, 5285 FREE information
" 000 FULL COLOR 4/4 GROCHURES . 450 ‘
1000 ruu Coton INTLSTIckERS T 5330 ‘I'll' Talent 2000 II'
800-499-63956 |

FOR MORE INFORMATION CALL §61.740.9901
OR VISIT OUR WEBSITE ¢ www.twigonestop.com

Wholesale

Bﬂlﬂh PRINTING!

BEST PRICES NATIONWIDE GUARANTEED!®

Graphic Design. Layout, Logos Posters Flyers, Brochures, Business Cards -

N FREE UV LAMINATION!
Business Cards (2x35) $150
1/8 Page (3x4.5) $175
1/4 Page (451 ¢6) $275
CD Covers 4751475  $325
1/2 Page (6x9) $475

1k 18 x 24 Posters {1sited) SkIBXZAPostersusua) 5k 18 x 24 Posters (1sied)
Tk Flats (1 sided ) 3k Aiats (1ged) 5k Flats (1 sed)
5Kk 4.5 x 6 Flyers (o side) | 10k 4.5 & Ryers obisied ) | 10k 4.6 x 6 Flyers (cbisited)

Price $1,950 |Price $2,850 |Price $3,750

Pamment® fori<- Money Ord ; (Q—y

Certified ek, Western Unior .
ERCEIUR 18 X24 2500 - FullColo Posters $1,450 ff FullPage oxi) 8850
Full Color
24 x36-2500 Full Color Posters $1,875 5 ooo Bul Coiar

preferred;:iiii 5550 9200005

=& o
Mail to: 10393 Boca Spring Dr. Boca Raton FL 331428

CD SALES REPRESENTATIVE
Leading CD replication company needs
area sales rep to sell CD Replication
into the local music scene.

Take advantage of your music contacts
for this lucrative position.
800-557-8000

Volunteer Needed

If you will be in the Miami area from May
4th - May 10th and would like to volunteer
for the Billboard Latin Music Conference,
please contact:

Phyllis Demo at
pdemo@billbeard.com or 646.654.4696

PUBLICATIONS

The Essential Tool for
Today’s Working Musician

THE 17TH EDITION OF THE
Musician’s Guide to
Tourmg and Promotion

A BILLBOARD PUBLICATION

"New Edition3
Includes: ]

e City by city club directory
* Tapeldisc services
¢ A&R directory
* Music services directory
* Music industry websites
* And much more
Only $15.95 - ($18.95 overseas).
Order by phone 800-407-6874 or on our website
www.musiciansguide.com
Mention code TGBB when ordering!

PUBLICATIONS

BANKRUPTCY AUCTION

Re: NORTHEAST ONE STOP, INC

SELL THURS,, APR. 18, 10 A.M.
AT 7 SIMMONS LANE

INDUSTRIAL SHIPPING R
PACKAGING CAROUSELS,
EQUIP., FLO-RACKING,
LIKE NEW FORKLIFT,
HI-END OFFICE EQUIP.
& MUCH MORE!
VISIT OUR WEBSITE

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

Email: ppinc@adelphia.net or preferredprint@belisouthnet (LT ELILALLINLT I o

BILLY JOEL'S PIANO

WANTED SALES REP
FOR NEW BUDGET

LINE OF DVD’S & VIDEOS

ALPHA VIDEOS
Attn: Steve Kaplan
610-649-7650/steve@oldies.com

T g B11ll a 1n
his video "Billy Joel
Live From Long Island”
is up for auction now on
eBay. one-of-a-kind!!!
www  BillyJoe IPianoA uction.com

REACH FORTHE STARS! www.collarcityauctions.com

MOVING? RELOCATING? FOR PHOTO BROCHURE
1S9 PO LS, 2AD) INSPECT: THURS., 8:30 A.M.
THE ADS IN —_——
THE REAL ESTATE
TO THE STARS
CLASSIFIED SECTION COLLAR CITY AUCTIONS & REALTY, INC.

EVERY WEEK IN ‘Randy Passonno, Auctionee

BILLBOARD MAGAZINE. l\ TEL: 518) 372:8067

Looking for the perfect job?
BILLBOARD CLASSIFIED

BILLBOARD CLASSIFIEDS MOVE LUXURY REAL ESTATE!
REAL ESTATE TO THE STARS
REACH THE HIGH-POWERED WORLD OF

MUSIC & ENTERTAINMENT
Call Mark Wood - West Coast Real Estate Manager
661-270-0798 - Fax: 323-525-2395
Billboard@musician.org 1-800-223-7524
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PROGRAMMING

“New Ons” are reported by the networks {not by BDS) for the week ahead

Bilboard' VIDEO MONITOR

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS

For week ending
MARCH 10, 2002

=1

Coatimuous programeing

, 1234 W. Struet, NE, Washington, D.C. 20018

CMT

conmtay mouis TeiovIOION.

Continuous programming
2806 Dprytand Drive, Nashwille, TN 37214

1

Continuous programming
1515 Broadway, New York, NY 10006

MUSKC FIRST

Continuaus programming
151 Broadway, New York, NY 10006

| maRY 4. BUIGE. RaINY DAYz

TWEET, 00PS, 04 MY

IMX, FIRST TeME

ASHANTI, FOOL'SH

NAPPY ROOTS, AWNAW
AVANT, MAXIN GOOD LOVE
BRANDY, WHAT ABOUT US?
FAT JOE. WHAT'S LUV

D u DN e w N -

3

MARTINA MCBRIDE, BLESSEC
KENNY CHESNEY, YOUNG

CHELY WRIGHT, JEZEBEL

STEVE HOLY, GDOD MORNING BEAUTIFUL

GARY ALLAN, THE ONE

RASCAL FLATTS, | M MOVIN' ON

TOBY KEITH, MY LIST

TRAVIS TRITT, MODERN DAY BONNIE AND CLYDE

B

SYSTEM OF A DOWN, TOXICITY
KYLIE MINDGUE, CAN'T GET YOU DUT OF MY HEAD

BLINK-182, FIRST DATE
ENRIQUE IGLESIAS, ESCAPE
FAT JOE, WHAT S LUV

TWEET, 00°S, OH MY

USHER, U DON'T HAVE TO CALL
BRANDY, WHAT ABDUT US?

ALANIS MORISSETTE, HANDS CLEAN
PUDDLE OF MUDD, BLURRY

TRAIN, SHE S DN FIRE

ENRIOUE IGLE SIAS, ESCAPE

CHER, SONG FOR THE LONELY

NICKELBACK, HOW YDU REMIND ME
NATALIE IMBRUGLIA, WRONG IMPRESSION
DEFAULT, WASTING MY TIME

by Carla Hay

howbiz

hottest opportunities on TV for music
artists to show off their acting talent.
Since its debut on Showtime last year,
the comedy/drama series, loosely based

. AALIYAH, MURE THAN A WOMAN TIM MCGRAW, THE COWBOY IN ME JENNIFER LOPEZ, AINT T FUNNY MARY .. BLIGE, N0 MORE DRAMA . . . . . -
P. DIDDY. | NEEC A GIRL (PART DNE) REBA MCENTIRE, SWEET MUSIC MAN JERMAINE DUPRI, WELCOME T0 ATLANTA DAVE MATTHEWS BAND, EVERYDAY GUESTING ON CHRIS ISMK- The Chris  life expeflences mn t!'le show. That hap-
USHER, 1 DCN'™ HAVE TO CALL BRAD PAISLEY, 'M G ONNA MISS HER DUTKAST, THE WHDLE WORLO NO DOUBT, HEY BABY Isaak Show has turned into one of the  pened with Bret Michaels: [He started

telling us stories about parties, and
some of those stories ended up on the
show in one form or another.”

Most of the musical guest stars also

(¥ ROY JONES JR., YALL MUST HAVE FORGOT 73 MONTGOMERY GENTRY, DIONT! F3 ALANIS MORISSETTE, HANDS CLEAN i3 SHAKIRA, UNDERNEATH YOUR CLOTHES RIS H e
'} JAHEIM, ANYTHING ALISON KRAUSS & UNION STATION, LET e T0uck v0u#08 avastt S LUDACRIS, SATURDAY (DDDH! DODH! (] ALICIAKEYS, A WOMAN'S WORTH on Isaak’s life, has featl_“ed d memorab!e have at lez_"St One‘ scene !n which they
FAITH EVANS. | LOVE YOU ] KID ROCK, LONELY ROAD OF FAITH [} X-ECUTIONERS, IT'S GOIN' DOWN [0} JEWEL STANDING STILL array of guest stars, mcludmg Stevie perform with Isaak and his band. Unlike
) BEANIE SIGEL & FREEWAY, ROC THE MIC (L] WILLIE NELSON, MENODCIND COUNTY LINE I} NICKELBACK, T00 BAD L ELTON JOHN, THIS TRAIN DONT STOP THERE ANYMORE : : g Q9 . ~
3 LUDACRIS. SATURDAY {DODH! DDDHI) T3 CAROLYN DAWN JOHNSON 1 0ONTWANTYOUTO GO JlECS ADEMA, THE WAY YOU LIKE IT £} LENNY KRAVITZ, STILLNESS OF HEART Nicks, Bret Michaels of Poison, Pam  other TV comedies or dramas that fea

BB EE B E LR Y S YR INNE RN T oo

Tillis, Stephan Jenkins of Third Eye

ture musical acts. Isaak says that on his

GLENN LEWIS, DONT YOU FORGET IT NICKEL CREEK, THE IGHTHOUSE'S TALE (/] MICHELLE BRANCH, AL YOU WANTED 1] MICK JAGGER, VISIONS OF PARADISE

XYLIE M ! . q ‘ T . LR .
LIL BOW WOW, TAKE YA HOME GARTH BRODKS, WRAPPED UP IN YOU {1] FAITH EVANS, | LOVE YOU T3 KYLIE MINOGUE, CAN'TGE.I YOU DUT OF MY HEAD Bhnd, Art Alexakis of Everclear, Shelby ShOW, ‘everyone sings live. Hdvmg this
RUFF ENDZ, SOMEONE TO LOVE YOU JD DEE MESSINA, BRING ON THE RAIN i} FABOLOUS, YOUNG'N (HOLLA BACK) L] BASEMENT JAXX, WHERE'S YOUR HEAD AT : . p ' i
SHARISSA, ANY DTHER NIGHT GARTH BROOKS & TRISHA YEARWODD, SQUEEZE MEIN DEFAULT, WASTING MY TIME NICKELBACK, T00 BAD Lynne, Joe Walsh, Sheila E., Lisa Loeb, TV show means I get to jam with all

QUTKAST, THE WHOLE WORLD

CEE-LD, CLDSET FREAK

BUSTA RHYMES, PASS THE COURVDISIER PART 1t
JERMAINE DUPR!, WELCOME TO ATLANTA
MONTELL JORDAN, YOU MUST HAVE BEEN
KNOC TURN'AL KNOC

CRAIG DAVID, 7 DAYS

MR. CHEEKS, LIGHTS, CAMERA, ACTION

DMX. { MISS YOU

BRIAN MCKNIGHT, WHAT'S IT GONNA BE
COREY, HUSH LIl LADY

MASTER P, DDOHHHWEE

JENNIFER LOPEZ AIN'T IT FUNNY
MYSTIKAL. BOUNCIN' BACK

BIG MOE, PURPLE STUFF

MACY GRAY, SEXUAL REVOLUTION
NICCADEMUS, MAKE IT SHAKE

FULL FORCE. FLOAT ON

BLACK JESUS, WHAT THAT THING SMELL UKE

2Z2EYB AN BEIFRIRBRAYNIES S

MERLE HAGGARD, If YOU VE GOT THE MONEY
ALAN JACKSON, WHERE WERE YOU

EMERSON DRIVE, | SHOULD BE SLEEPING

SOGGY BOTTOM BOYS, | AM A MAN OF CONSTANT SORROW
CYNDI THOMSON, WHAT | REALLY MEANT TQ SAY
GARTH BROOKS, THE CANCE

SARA EVANS, | COULD NOT ASK FOR MORE
JAMIE O'NEAL WHEN | THINK ABOUT ANGELS
GARY ALLAN, RIGHT WHERE | NEED T0 BE
CAROLYN DAWN JOHNSON . COMPLICATED
MONTGOMERY GENTRY, COLD ONE COMIN' ON
KEITH URBAN, WHERE THE BLACKTOP ENOS
CLINT BLACK, MONEY OR LOVE

CGIAMONGO RIC, ONE MORE DAY

TRACE ADKINS, | M TRYIN'

BROOKS & DUNN, ONLY IN AMERICA

TOBY KEITH. | WANNA TALK ABOUT ME

JAMIE O'NEAL, THERE IS ND ARIZONA

BROOKS & DUNN, AINT NOTHING BOUT YOU

TRIK TURNER, FRIENOS & THE FAMILY

BEANIE SIGEL & FREEWAY, ROC THE MIC
HOOBASTANK, CRAWLING IN THE DARK

PINK. GON'T LET ME GEY ME

RES, THEY SAY VISION

P.0.D., YOUTH OF THE NATION

P. DIODY, I NEEC A GIRL (PART ONE)

ASHANTI, FODLISH

MARY J. BLIGE, RAINY DAYZ

GLENN LEWIS, DON'T YOU FORGEY IT

BUSTA RHYMES, PASS THE COURVOISIER PART ||
JIMMY EAT WORLD, THE MIDOLE

AALIYAH, MORE THAN A WOMAN

DASHBDARD CONFESSIDNA, SCREAMING INFIDELITIES
CRAIG DAVIO, 7 0AYS

SHAKIRA, UNDERNEATH YOUR CLOTHES

SMASH MOUTH, HOLIDAY IN MY HEAD
UNWRITTEN LAW, SEEIN RED

SUM &1, MOTIVATION

BPRBUYUKILELHBEIURIRRINES

CRAIG DAVIO, 7 DAYS

JIMMY EAT WORLD, THE MIGOLE

PINK, GET THE PARTY STARTED

CHRIS ISAAK, LET ME DOWN EASY

KID ROCK, LONELY RDAD OF FAITH

RUFUS WAINWRIGHT, ACROSS THE UNIVERSE
THE CALLING, WHEREVER YOU WILL GO
CREED, MY SACRIFICE

INCIA.ARIE, VIDED

BRITNEY SPEARS, I'M NOT A GIRL NOT YET AWOMAN
FOO AGHTERS, LEARN TO FLY

BRANDY, WHAT ABOUT US?

ALIEN ANT FARM. SMOOTH CRIMINAL
TRAIN, OROPS OF JUPITER

U2, WALK DN

FATBOY SLIM, WEAPON OF CHOICE
MICHELLE BRANCH, ALL YOU WANTED
INCUBUS, DRIVE

MOBY, SOUTH SIDE

Dweezil Zappa, Shawn Colvin, Vince

Neil of Motley Criie, and Green Day.
Isaak, who is also the show’s execu-

tive producer, says, “When musicians

kinds of people, and I love it.”

IN BRIEF: Will Smith has signed on to
star in Bad Boys 2, due next summer
from Columbia Pictures. In this sequel
to the 1995 action-adventure hit. he will
reteam with co-star Martin Lawrence,
director Michael Bay, and producer
Jerry Bruckheimer. Plans for 3ad Boys
2 were announced at this year’s ShoW-
est (an annual confab for movie-theater
owners), where Smith was named male
star of the year. (Jennifer Lopez was

T e ——— »}'e\}v ONS NEW ONS- . named ShoWest’s female star of the
PAT GRI , THREE DAYS v = Ll OIUN, A NEW DAY HAS COME

year. Lopez and Smith will reportedly

MPHA(L SAADIO & D'ANGELD, BE HERE
DANELL JONES, YOU KNOW THAT | LOVE YOU

NAS, ONE MIC
GOO GOO DOLLS. HERE IS GONE

GOO GOO DOLLS, HERE IS GONE
PINK, OON T LET ME GET ME

RQB JACKSON, BOOM BOOM BOOM
PRETTY WHLLIE, ROLL WIT ME

CLIPSE. GRINDIN'

ANGIE STONE, WISH | DIDN'T MISS YOU
DJ OUIK, TROUBLE

J
muchmusic usa

Continuous programming
200 Jericho Duadrangle, Jencho, NY 11753

THE CLIP LIST

Q|2

Conbrivous programming
1515 Broadway, New York, NY 10036

NAPPY RODTS, AWNAW
B2K, UH HUH

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS
FOR THE WEEK ENDING MARCH 23, 2002

EM

Contimous programming
1111 Lincoln Rd, Miami Beach, FL 33139

% LV

vnunuou

S hours weekly
223.225 Washington St, Newark, N.J 07102

CREED, BULLETS (NEW)

SIMPLE PLAN, 'M JUST AKIO (NEW}

TRIK TURNER, FRIENDS & FAMILY (NEW)

THURS DAY, UNDERSTANDING (IN A CAR CRASH| {NEW)

[OVEN FRESH]

THE WRITE STRIPES, FELL IN LOVE WITH A GIRL
LOCAL H, HALF LIFE

CLIPSE, GRINDIN'

PRETTY WILLIE, ROLL WIT ME

SHERYL CROW, SDAK UP THE SUN

LUKE SLATER, NOTHING AT ALL

BAO RELIGION, SORROW

RAPHAEL SAADIQ. BE HERE

ARISTACATS, B00OM,800M, BOOM

GRADE, TEMITES HOLLOW

CHEMNAE L

\'/

Conttnuous programming
&%, One Harbourtront, 18, Tak Fung, Street Kowdoon, Hong Kong

ALANIS MORISSETTE, HANDS CLEAN
NATALIE IMBRUGLIA, WRONG IMPRESSION
NO DOUBT, HEY BABY

‘N SYNC, GIRLFRIENG

BLUE, IF YOU COME BACK

M2M, WHAT YOU DO ABOUT ME

WESTLUIFE, A WORLD OF DUROWN

PINK, GET THE PARTY STARTED

CREED, MY SACRIFICE

NELLY FURTADO,  ON THE RADIO (REMEMBER THE DAYS)

NEW

PETE YORN, STRANGE CONDITION
G. DEP, SPECIAL DELIVERY

Continuous programming
299 Queen St West, Toronto, Ontano M5V2Z5

"N SYNC, GIRLFRIEND {NEW)

ALl BOUGHETTO (NEW)

BAHA MEN, MOVE IT LIKE THIS (NEW)
NICKELBACK. T0O BAG

ALANIS MORISSETTE, HANDS CLEAN
SHAKIRA, WHENEVER, WHEREVER

DEFAULT, DENY

MARY . BLIGE, NO MORE DRAMA

KYLIE MINOGUE, CAN'T GET YOU OUT OF MY HEAD
THE CALLING, WHEREVER YOU WILL GO
BLINK-182, FIRST DATE

JA RULE, ALWAYS ON TIME

ALICIA KEYS, A WOMAN'S WORTH

ENRIOUE IGLESIAS, ESCAPE

SUM 4%, MOTIVATION

CHOCLAIR, LIGHT IT UP

GLENN LEWIS, DON'T YOU FORGET IT

THE TEA PARTY, ANGELS

PINK, CON'T LET ME GET ME

BRITNEY SPEARS, I'M NOT A GIRL NOT YET A WIMAN

NOC DOUBT, HEY BABY

LALEY CON ELY GUERRA, EL DUELD

BRITNEY SPEARS, OVERPROTECTEQ
BACKSTREET BOYS, DROWNING

NELLY FURTADO, TURN OFF THE LIGHT
GARBAGE, CHERRY LIPS

‘N SYNC, GIRLFRIEND

BLINK-182, STAY TOGETHER FOR THE KIDS
JESSICA SIMPSON, A LITTLE BIT

CREED, MY SACRIFICE

KYLIE MINOGUE, CAN'T GET YOU DUT OF MY HEAD
LINKIN PARK, PAPERCUT

M2M, EVERYTHING
PINK, GET THE PARTY STARTED
ENRIQUE IGLESIAS, HERO

SHAKIRA, SUERTE

JAMIROOUAI, LOVE FOOLOSOPHY
WESTLIFE, A WORLD Of OUR DWN
ALANIS MORISSETTE, HANDS CLEAN
MARILYN MANSON, TAINTED LOVE

IAN VAN DAHE, wWiLL1?

NATALIE IMBRUGLIA, WRONG IMPRESSION
NINE INCH NAILS, DEEP

SYSTEM OF A DOWN, TOXICITY

CREED, BULLETS

THE CURE, CUT HERE

VANOALS, MY GIRLFRIENOS DEAD
MACHINE HEAD, CRASHING ARDUND YOU
THE SMASHING PUMPKINS, UNTITLED
CHERDKEE, | SWEAR

NINE20, WHAT WOULD YOU DO?
GOOSMACK. | STANG ALONE

GREAT BIG SEA, SEA OF NO CARES
EMERSON DRIVE, | SHOULD BE SLEEPING
M2M, EVERYTHING

BRUCE COCKBURN, MY BEAT
NICKELBACK, TO0 BAD

BUSTA RHYMES, PASS THE COURVODISIER PART It
LENNY KRAVITZ, STILLNESS OF HEART
STATIC-X, COLD

2 hours weekly
3900 Main St, Phlladelphm PA 19127

CALIFORNIA MUSIC CHANNE:

5 hours weekly
10227 € 14th St, Oakland, CA 94603

BEANIE SIGEL & FREEWAY, ROC THE MIC
GLENN LEWIS, GON'T YOU FORGET IT

MYSTIKAL BOUNCIN' BACK (BUMPIN ME AGAINST THE WALL}
TWEET, DOPS (OH MY}

BUSTA RHYMES, PASS THE COURVDISIER PART Il
FAITH EVANS, | LOVE YOU

NATE DOGG, | GOT LOVE

BRANDY, WHAT ABOUT US?

LUDACRIS, SATURDAY (DOOH! DOODH1)
JENNIFER LOPEZ, AIN'T IT FUNNY

DMX, | MISS YOU

OUTKAST, THE WHOLE WORLD
FAT JOE, WHAT'S LUV?
JADAKISS & BUBBA SPARXX, THEY AINT READY
JONELL & METROO MAN, RDUND AND ROUND

ASHANTI, FOOLISH

‘N SYNC, GIRLFRIEND

BRITNEY SPEARS, I'M NOT A GIRL. NOT YET A WOMAN|
FAT JOE, WHAT'S LUV?

MYSTIKAL BOUNCIN' BACK {BUMPNY ME AGAINST THE WALL)
FAITH EVANS, | LOVE YOU

JENNIFERLOPEZ, AINTIT FUNNY

USHER, U GON'T HAVE TO CALL

PINK, DON'T LET ME GET ME

NATALIE IMBRUGLIA, WRONG IMPRESSION
MICHELLE BRANCH, ALL YOU WANTED
BRANDY, WHAT ABOUT US?

XYLIE MINOGUE, CAN'T GET YOU DUT OF MY HEAD
OUTKAST, THE WHOLE WORLD

O-TOWN, WE FIT TOGETHER

go on talk shows, the shows almost
never let them talk. What I think is
really fun is that we let the musicians
on our show talk, and people who like
their music get to see them act.”

So how does Isaak choose which
stars get to be on his show? He ex-
plains, “There are people who ask to be
on the show, and sometimes we ask
people. A lot of times it happens be-
cause they’re a natural fit for a script.
With some people, we put a lot of real-

join forces for the romantic comedy The
Last First Kiss, also due out next year.)
Smith’s relationship with Columbia is
looking pretty rosy: In January, his
Overbrook Entertainment signed a
three-year, first-look production deal
with Columbia. Overbrook and Colum-
bia teamed on Al/i (which garnered
Smith an Oscar nod for best actor) and
will be behind The Last First Kiss.

Madonna will make her U.K. theater
debut in London's West End. with a
starring role in the comedy Up for
Grabs. Previews begin May 9 at Wynd-
ham'’s Theater in London . . . Bruce
Springsteen will play a radio DJ in an
as-yet-untitled romantic comedy co-
starring Julia Stiles.

Ferree. .

Center in Nashville . ..
WPCH Atlanta . .

The Federal Communications Commission will officially reorganize
March 25, when it merges its mass-media bureau and its cable bureau
to form the newly created media bureau, to be headed by cable chief Ken
. CMT will present for the first time its own awards show—the
2002 CMT Flameworthy Video Music Awards—to be voted on by fans.
CMT will telecast the event live June 12 from the Gaylord Entertainment
Jeff Silvers exits as operations manager/PD of AC
. R&B oldies WMGE Fort Lauderdale, Fla., has named
Tony Banks PD. He was APD of crosstown top 40 WHYI.

Compiled by Carla Hay in New York.

-

BILLBOARD MARCH 23, 2002

www.billboard.com

63




Billboardl /{4714

OAILY NEWS FOR THE INTERNATIONAL MUSIC INDUSTRY o

Anastacla, Sting Still
Strong On Euro Chart
nastacia and Sting
make the most not-
able advances in Europe

irrthe post-Christmas
week, whan sales are
tradftionalty slow in many
markets.

Anastacia’s *Freak of
Nature™ (Epic) hoids at
No, 2 on the European

| citing issues of profitabiity and conflict of intorest. ARTISTdirect “We neaded the space o

Mullar and agent Martene Tsuchli will join CAA and continue to | phant, Pa. *DVD ls grow-

Sonopress Making
Cassettes For WEA

ARTISTdirect Exits Booking,
Shifts Acts, Agents To CAA e

RYISTdirect ls scrapping its talent agency business— | selte manufacturing to
booking hame for acts that inciude Beastie Boys, Pearl | Sonopress, the tacliity
Jam, Foo Fighters, Red Hot Chili Peppers, and Weezer— | owned by Bertelsmann.

is shifting its acts and agents to Creative Artists Agency (CAA) | expand our DVD bus-
as part of B new alliance between the two companies No ness,” says Els Kemn,
money is changing hands In the deal.

Under the arangement, ARTISTdirect Agency president Don | Manutacturing in Oly-

Top 100 Albums chart,

ALK

I Logou@uManage Acct]

e ———
Members

I Home |

| TheTopStories |

I Music News |

I International |

[ Business & Finance I

I New Media |

[ New Releases

| What's On

I European Charts l

| Hitsormewen |

Therday, Janeary 3, 2002

) RioPort Technology Makes Rental Downloads Portable
RioPort will announce today that it has developed atechnology solution
that allows rental downloads to be transferned to portabls devices.

Read Full Story M»

P Final Week Tops Off Slow Year For Sales

Atter the normal prs-Christraas rush, when total US. album sales for the
week hit 40.7 million units, last week's sales sagged 399 to 24.8 million,
according to SoundScan

Read Full Story P»

» NARM Names Award Nominations
NARM has announced the nominees for its 2001 Merchandiser and
Supplier of the Year Awards.

Read Full Story M)
i U.S. Charts l bC ¢ Considered For Nashville's WSM

Gaylord Entertainraent, ownsr of WSM-AM Nashwville, is considsring a
format change for the heritage country radio station, sources say.

Read Full Story b

» Matador Inks New
Distribution Deals
Jeamary 03, 2002

) Bee Gees, Others Named To
Queen's Honours List

Janwary 03, 2002

» Nordic Body NCB Nanies
Royalties Executive

Janmary 03, 2002

P Shares In XM, Sirius Dip

Janumary 03, 2002

P Cops Nab Shakin' Stevens
January 03, 2002

P New Execs, New Offices As
Edel E Restructures
Janwary 02, 2002

P V2 Scandinavia Cuts Five
Swedish Staffers
Tanuary 02, 2002

) Sony Ups Goldman
January 02, 2002

D INSTANT UPDATES
of breaking stories

D FREE EMAIL ALERTS
as news is happening

D FREE ACCESS to
the Bulletin archive

D CONVENIENT ACCESS to
Bulletin - wherever, whenever

Here's big news for Billboard Bulletin readers. We are providing a FREE PASSWORD to our new Web site for Bulletin fax
subscribers. Get the fax, email alerts, and access to billboardbulletin.com -- all for the price of your daily fax!
To sign-up for Web access, contact Katia Ducheine: 646.654.5861 -- kducheine@billboard.com.

Rather read Bulletin on the Web than get the fax? Sign-up for Web-only access at our great monthly rate.
Visit billboardbulletin.com for details.

For online and email advertising opportunities, contact Irwin Kornfeld at 646-654-4618 « ikornfeld@billboard.com



{ROTHER’ LOVE: What does the soundtrack
om O Brother, Where Art Thou? have in
ymmon with Bonnie Raitt’s career-chang-
1g Nick of Time album? Without exposure
‘om the Grammy Awards, it’s likely that
either would have reached No. 1 on The
iillboard 200.

O Brother reaches the summit one week
fter its Grammy-induced charge barely
hissed the mark, when a 258% sales gain
qurled the album 15-2. Prior to the night
:hat it won the album of the year honor and
:hree of its songs were performed on the CBS
telecast, the album had spent only one of its
61 chart weeks inside the top 10.

Raitt’s 1989 album peaked early at No. 22,
but after she won an armful of Grammys at the
1990 awards, Nick zipped 40-22—a fairly zesty
jump in those
pre-SoundScan
days—and con-
tinued to rise
steadily, reach-
of the page a
month later, in
its 52nd chart
week. It held
the crown for
two more weeks.

Despite a
24% decline, O Brother’s 159,000 units are
enough to fend off a challenge by the new
Brandy disc, which trails by 4,000 units. The
soundtrack becomes the first bluegrass album
to top The Billboard 200 since 1973, and the
common link between this and the previous
one that did so is that both were spawned by a
movie. That *70s film was Deliverance, and the
bluegrass album that benefited was Dueling
Banjos by Eric Weissberg & Steve Mandel,
which rose to No. 1 in the issue dated Feb. 17,
1973.

O Brother also sets a record for patience
in the SoundScan era, reaching the top rung
in its 63rd week. Prior to that, the album
from 1991 or later that took the most time to
reach No. 1 had been the 1994 Live set
Throwing Copper, which rang the bell in its
52nd week. And O Brother becomes the first
soundtrack to lead the big chart since
Armageddon clocked its second week in first
place in the July 25, 1998, issue.

Times have changed. In 1998, three sound-
tracks were No. 1 for 21 weeks, with 16 of
those weeks locked in by Titanic.

BRANDY,YOU'RE A FINE GIRL: Although she miss-
es out on The Billboard 200 crown, with a first
week of 155,000 units, Brandy notches her first
No. 1 on Top R&B/Hip-Hop Albums. Her first
studio album peaked at No. 6 on the R&B list in
1995, and her second peaked at No. 2 in 1998.

Counter

by Geoff Mayfield

This frame is the fourth-largest sales week of
her career and ties her highest rank ever on the
big chart. Her
1998 title, Never
S-A-Y Never, rose
to No. 2 after
starting at No. 3.

Effective this
week, all sales
charts list UMRG,
for Universal/
Motown Records [
Group, as the
distributing
label for titles from the Universal and
Motown labels. One department handles
sales for both imprints.

DOWN HILL: With Now That'’s What I Call
Music! 9 hitting stores March 19, followed by
the new Celine Dion studio set March 26, big
numbers should return to the top of The Bill-
board 200. In the meantime, we’ve yet to have
aweek in 2002 where album sales have met or
exceeded those of the comparable 2001
frame—which explains why album sales are
down 9.5% from last year’s pace. A lot of this
year’s softness can be seen at the top of the list.

Of albums released in 2002 through the first
week of March, nine debuted in the top 10.
Since the start of the year, the average first-
week number for a top 10 debut is 157,000—
though if you discount Alan Jackson’s 423,000
for Drive, the average tally drops to 124,000.

Through this point last year, the average was
228,000. However, that figure includes the
monstrous 732,000 sum Dave Matthews Band
rang up with “Everyday.” Without that set, the
average for that year would have been 172,000.
Top 10 bows in ’00 averaged 165,000 units, in
’99 it was 204,000, and in "98 it was 221,000.

What gives? The big chart saw splashy
debuts in 1998 from Pearl Jam, Madonna,
and Silkk the Shocker. The following year,
TLC, Eminem, and Dave Matthews/Tim
Reynolds all saw very solid bows. In 2000, a
bevy of hip-hop and urban releases invaded
the charts with better-than-average num-
bers, including D’Angelo, Bone Thugs-N-
Harmony, and Black Rob. Last year, Jennifer
Lopez, DJ Clue, Aerosmith, Eve, and Dave
Matthews Band all had strong debuts.

This year, hip-hop’s flow slowed, as most of
that genre’s big releases were out by Christ-
mas. Also, the lack of superstar studio sets in
2002 is notable. To replace the lack of hip-hop
and out-of-the-box smashes, the top 10 has
seen debuts from a Lopez remix album, a Barry
Manilow hits package, and a Sade live set.

Additional reporting by Keith Caulfield in
Los Angeles.

Mi'n.ded,..

THIRD TIME CHARMED: Brooks & Dunn notch
their 17th trip to No. 1 on Hot Country Sin-
gles & Tracks, as “The Long Goodbye” gains 74
detections for a total of 5,319 and pushes Tim
McGraw’s “The Cowboy in Me” to No. 2 (down
70 plays to 5,284). This victory also marks the
third time the duo has claimed top ink with the
first three singles released from one album. The
pair forged a solid foundation for its chart
career when the first four singles from its 1991
debut, Brand New Man, each spent multiple
weeks at No. 1. They were “Brand New Man”
(four weeks), “My Next Broken Heart” (two
weeks), “Neon Moon” (two weeks), and “Boot
Scootin’ Boogie” (four weeks).

Brooks & Dunn rang the bell consecutively
with the first three singles from If You See Her,
led by “If You See Himv/If You See Her,” a 1998
vocal collaboration with Reba McEntire. The
other two were “How Long Gone” and “Hus-
bands and Wives.” “Ain’t Nothing 'Bout You” led
the new triple crown when it spent six weeks at
No. 1in spring 2001, followed by “Only in Amer-
ica,” which reigned for one week in the Oct. 27,
2001, issue. On Top Country Albums, the afore-
mentioned sets peaked at No. 3 and No. 4, re-
spectively, and the duo’s Steers & Stripes set
opened at No. 1 in the May 5, 2001, issue.

Elsewhere on the country radio chart,
Willie Nelson enjoys his highest-charting
vocal collaboration in more than 16 years, as
“Mendocino County Line” (with Lee Ann
Womack) hops 35-33, up 223 detections.
“Desperados Waiting for a Train,” Nelson’s
quartet single with Waylon Jennings, John-
ny Cash, and Kris Kristofferson, reached No.
15 in autumn 1985.

Meanwhile, Emerson Drive’s debut sin-
gle, “I Should Be Sleeping,” takes Airpower
honors (19-17) on Hot Country Singles &
Tracks and encores at No. 5 on Top Country
Singles Sales. The single gains 196 plays on
the radio chart and scans more than 1,500
copies on the retail tally.

by Silvio Pietroluongo, Minal Patel, Wade Jessen

TWEET THINGS: Spending a third week at No.
1 on Hot R&B/Hip-Hop Singles & Tracks and
Hot R&B/Hip-Hop Airplay, Tweet’s “Oops (Oh
My)” surpasses 55 million in audience at R&B
radio this week. She is only the second female
solo artist to attain this distinction since Bill-
board began using Broadcast Data Systems
information in 1992. Tweet follows in the
recent footsteps of Alicia Keys, who reached
an audience of 56 million with “Fallin’ ” in
the July 28, 2001, issue.

Aiming for a third No. 1 from his latest
album, 8701, Usher creeps up on Tweet with
“U Don't Have to Call,” moving 5-2 and earn-
ing Greatest Gainer/Airplay honors. “Call”
escalates its airplay by 21% and sits behind
“Oops” by approximately 730,000 listeners.

BACK FOR MORE: In last issue’s cover story
regarding the fate of the single in today’s retail
market, it was noted that some labels have
taken to reissuing, or in some cases issuing for
the first time, older titles to retail. The Hot 100
Singles Sales chart reflects some of this activi-
ty, as six CD-singles from Columbia’s Platinum
Series enter the chart.

In each case, the title is considered a re-
entry, because it charted during the time of its
original release. All of them are former No. 1
Billboard Hot 100 songs, and all but two topped
the Singles Sales chart as well. Leading the way
is Aerosmith’s “I Don’t Wanna Miss a Thing,”
which re-enters at No. 14 with 2,000 units
scanned. “Thing” spent two weeks at No. 1 on
the sales chart and four weeks atop the Hot 100
in 1998. The other titles to re-enter are Will
Smith’s “Gettin' Jiggy Wit It” at No. 37 (1998),
Mariah Carey & Boyz II Men’s “One Sweet
Day” at No. 38 (1995), Savage Garden’s “Truly
Madly Deeply” at No. 44 (1998, No. 5 peak on
sales), Mariah Carey’s “I'll Be There” at No. 54
(1992, No. 3 peak on sales), and Kris Kross’
“Jump” at No. 65 (1992).

In addition, Dide’s “Thank You” climbs 51-
36 on the sales chart after debuting last issue.
“Thank You” is part of Arista’s “Maximum
Hits” series, which issues recurrent radio hits
to retail for the first time. Other titles in this
CD-maxi series include 112’s “Peaches &
Cream,” which climbs 50-48, and Pink’s “You
Make Me Sick,” which drops 53-57.

These attempts from certain labels to stimu-
late the singles market should be applauded,
but it is far from the kind of effort that singles
devotees hope to see. The only radio hit of note
to hit retail this month is the CD-maxi of “Girl-
friend” by 'N Sync Featuring Nelly (March 12).
As aresult of street-date violations, “Girlfriend”
enters the sales chart early at No. 68. On the
Hot 100, “Girlfriend” climbs 16-14 and has a
good chance of reaching the top five of that
chart if it can accumulate about 25,000 scans.
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4 ‘ DREAMWDRKS JSOJOS/INTERSCDPE (12,9&’18.98)

AALIYAH 4°

BMCKGRDUND 10082* (12. 98/18.98)

Aaliyah 1
TIM MCGRAW A

N Awisia 14718 (12.98/15 9g)
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CURB 77978 (12.98/18.98) THIRD MAN 27124°/V2 (13 98 CO) &
124110 SOUNDTRACK @ The Fast And The Furious 7 LW 188176 PETE YORN Musicforthemorningafter 131
MURGER INC /DEF JAM 548832 */I0JMG (12 38/18 98) COLUMBIA 62216°/CRG (7 98 €012 981 #
113102 ANGIE STONE @ Mahogany Soul 22 158 146 BRIAN MCKNIGHT @ Superhero 7
J20013* (12.9818.98 MOTOWN 014743/UMRG {12 98/18.98)
117(99 ANDREA BOCELL! A Cieli Di Toscana 11 170{138 JILL SCOTT @ Experience: Jill Scott 826+ 38
PHILIPS 553341 {12 9818 96} HIDDEN BEACH 86150/EPIC (14.98/19 96}
108 |90 JAY-Z MTV Unplugged 31 181181 CYNDI THOMSON My World 81
ROC-A FELLA/DEF JAM 586614/10MG (9 98/14 96 CAPITOL (NASHVILLE} 26010 {10.98/17 98)
M 110(121 COLDPLAY A Parachutes 51 Tl 171|182 SADE A° Lovers Rock 3
NETTWERK 30162/CAPITOL (11 98/17.98) # EPIC 85185 (1298 £Q/18.98}
081341130 KENNY CHESNEY A’ Greatest Hits 13 Al 162147 LUTHER VANDROSS A Luther Vandross ]
BNA 67976/RLG (12 3818 98} 20007 (12 98/18 98)
120(105 BACKSTREET BOYS The Hits — Chapter Dne 4 ‘YW 153|124 WU-TANG CLAN @ Iron Flag 32
JIVE 41779/ZOMBA (12 9618 98) WU-TANG/LDUD/COLUMBIA 86236°/CRG {12.98 EQ/18 96)
142164155 THIRD DAY Come Together 3 kBl 180 (194 ELTON JOHN @ Songs From The West Coast 15
ESSENTIAL 10668/ZOMBA (11.98/17.96} ROCKET/UNIVERSAL 586330/UMRG {12.98/18.98)
72 75 BOB DYLAN @ Love And Theft ] 2149 — INJECTED Burn It Black 149
COLUMBIA 85975*/CRG (18 98 EQ CD) ISLAND S48878/I0JMG (12 98 CO) #
136{120 THE BEATLES A® 1 1 ‘Ll 189 157 SOUNDTRACK @ The Princess Diaries 41
APPLE 29325/CAPITOL (12 98/18.98) WALT DISNEY 860731 {18.98 CO)
129127 DESTINY'S CHILD A* Survivor 1 W 191(197 FIVE FOR FIGHTING @ America Town 54
COLUMBIA 61063°/CRG {12 98 £Q/18.98) AWARE/COLUMBIA 63759/CRG {7 98 EQ/17 98) #
127 | — SOUNDTRACK Down From The Mountain 102 Tl 165 (136 KASEY CHAMBERS Barricades & Brickwalls 104
LOST HIGHWAY/MERCURY 170221/10MG (12 96/18 98) WARNER BROS. 48078 {18 98 CO) &
147 RANCID/NOFX The BYO Split Series Volume NI 147 BELN 150 — CHARLOTTE CHURCH @ Enchantment 15
BY0 079" (1398 CO} COLUMBIA 69710/CRG (12 98 €Q/18 98)
1481176 (161 SARAH BRIGHTMAN Classics 66 M 183183 BOB DYLAN @ The Essential Bob Dylan 67
NEMO STUDIO 33257/ANGEL (12 38/17.98) COLUMBIA 85168/CRG (19 98 £Q/24 98
N 195 164 AARON CARTER A Dh Aaron 7
JIVE 41768Z0MBA (12.38/
® Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America {RIAA} certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net of 10 million units {Dia- | The 1op selling albums compded om ¢
mond). Numeral tollowing Platinum or Biamond symbol indicates album’s mutti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or mare, the RIAA multiplies shiEmenls by the number of discs and/or tapes. RIAA Latin awards: © Certification tor net { aational sampie of ratad stare, mass
stnep;neur;c;fe:'l‘)o,g(‘):%:nx;i(c[:'rg)r.eA'é;:mg7::30; gm%(fg,sog(‘)auvrlinf:se(SPIGa::ana%SlAG’a(i:’fgu1;.;'2&()5":(;'1!4"()2,&):) :2‘.(‘51':;;4:!;-P;atmg)n.‘:'Asl;nrs[("la\dlgtal:i.LP |slava;1abltla. Mest lvav?'? E‘nct‘as, a;ld (IID pricesh'or Bb{lb and WEA I:b'els, a':e suggesled':isls. Tafe prices marked €Q, and all other CD prices, | weichant, and temet sales wwperts 1h
ﬂ©200 X Bl‘}sines's Medya. Ing., alnd SoiraSEany Inc.AlFrighGreserved, ('] it increase. esetter indicates biggest percertage growth. Heatseeker Impact shows albums removed from Heatseekers this week. # indicates past or present Heatseeker title. collcted compred, and mrwvided by
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& ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
‘ 7 NUMBER 1. 7 Weeks At Number |
1D W DELBERT MCCLINTON Nothing Personal
W WEST 6024
1 PEGGY SCOTT-ADAMS Hot & Sassy
MISS BUTCH 4019/MARDI GRAS
3 VARIOUS ARTISTS Red White & Blues
ICHIBAN BLUES G1007\CHIBAN i i i
4 B.B. KING & ERIC CLAPTON A’ Riding With The King
DUCK REPRISE 47612/ WARNER BROS
S JIMMIE VAUGHAN Do You Get The Blues?
i ARTERNS 751091 .
64 9 SOUNDTRACK Big Bad Love
NONLSULH 1983706
6 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE Live At Montreux 1982 & 1385
LEGACY 86151/EPIC
7 VARIOUS ARTISTS Get The Blues!
J | NaRM so007
9 8 BUDDY GUY Sweet Tea
SILVERTONE 4175/ZOMBA #
102 14 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE Blues At Sunrise
L LEGACY 6382 EPIC
1131 15 CHARLIE MUSSELWHITE One Night In America
! TELARC BLUES 14, TELARC
10 ETTA JAMES Love Songs
CHERS 110408 8404
13 'VARIOUS ARTISTS Alligator Records 30th Anniversary Collection
ALLIGATOR 112113
11 VARIOUS ARTISTS Pure Blues
VTV 556176
15 TINSLEY ELLIS Heli Or High Water
TELARC BLUES 8353L TELARC
R »
oz Pillboara 0P R AE ALE
=
W £
%
s ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
¥ NUMBER 1 & 42 Weeks At Numbey 1
1 BOB MARLEY AND THE WAILERS One Love: The Very Best 0f Bob Marley And The Wailers
TYFF GONG/ISLANG/UTY 547856/UMRG
2 SHAGGY Mr. Lover Lover (The Best Of Shaggy...Part 1)
VIRGIN 11823
3 CAPLETON Still Blazin
DAVID HOUSE 1625°/VP
4 BOB MARLEY AND THE WAILERS Legend (Deluxe Edition)
TUFF GONG/ISLAND 586714/10JMG
6 UB40 The Very Best 0f UB40
VIRG)®*: 40525
6} 7 TANTO METRO & DEVONTE The Beat Goes On
SHOCHING VIBES 1621°/VP
5 DAMIAN "JR. GONG" MARLEY Halfway Tree
- MOTOWN D14142/UMRG
8 VARIOUS ARTISTS Reggae Gold 2001
VP 1629
9 R VARIOUS ARTISTS Strictly The Best 28
VP 1540°
0 B4 ELEPHANT MAN Log On
GREENSLEEVES 266°
13 SANCHEZ Stays On My Mind
VP 1636°
12 VARIOUS ARTISTS Strictly The Best 27
VP 1363° o
1 VARIOUS ARTISTS The Biggest Ragga Dancehall Anthems 2001
GREENSLEEVES 1003
e BOB MARLEY AND THE WAILERS Exodus (Deluxe Edition)
i TUFF GONG/ISLAND 5854084DJMG
1S BOB MARLEY AND THE WAILERS Trenchtown Rock: The Anthology 1968-78
| SANCTUARY 80261
—
- » [ ] » 3
5 Billboara U UKLD ALE
=
&
2
I
S ARTIST (MPRINT & NUMBER/DISTRIBUTING LABEL Title
¥ NUMBER 1 ' #4: 1 Week At Number |
1 THE CHIEFTAINS The Wide World Over: A 40 Year Celebration
> 17
2] 1 ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irish Tenors: Ellis Island
MUSIC MATTERS 9020 &
3412 JOHN MCDERMOTT A Time To Remember
ANGEL 36565 &
3 SOUNDTRACK Amelie
VIRGIN 10790
2 SOUNDTRACK Black Hawk Down
DECCA 0170)2/UNIVERSAL CLASSICS GROUP
- 10 SOLAS Edge Of Silence
SHANACHIE 17846
8 GREAT BIG SEA Sea Of No Cares
ROUNDER 3102640MG
4 ISRAEL KAMAKAWIWO'OLE Alone In Iz World
BIG BOY 5907/THE MOUNTAIN APPLE COMPANY
N 7 VARIOUS ARTISTS Samba Bossa Nova
PUTUMAYO 135
0 B} THREE PLUS For You
KOOPS2 1001
14 PILAR MONTENEGRO Desahogo
UNIVISION 310026
11 AFRO CELT SOUND SYSTEM Volume 3: Further In Time
REAL WORLD/NARADA 10184VIRGIN &
6 ORCHESTRA BAOBAB Pirates Choice
WORLD CIRCUIT/NONESUCH 19643/AG
9 GIPSY KINGS Somos Gitanos
NONESUCH 19642/A6
&) VARIOUS ARTISTS Evangeline Made: A Tribute To Cajun Music
YANGUARD 79565
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34

37
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16
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oz DINDOAIC 0,440 URF AN ALE
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9 (= ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
3 m 18 T6 Weeks At Number 1
212 [ | P.O.D. o’ ATLANTIL 834%-/CHORDANT Satellite
1 [ 1 | | KIRK FRANKLIN  GosPo CENTRIC 70037/PROVIDENT The Rebirth Of Kirk Franklin
$ =1 ¢ HOT SROT DEBUT
JARS OF CLAY ESSENTIAUSILVERTONE 1062W/PROVIDENT theeleventhhour
= T GREAIES! GAINER 5
11| — | | JOHN TESH FraITHMD/GARDEN CITY 34591 WORD A Deeper Faith
3|]—] IPLUS M/ATLANTIC 83521/WORD Obvious
4 [ 4 | | MICHAEL W. SMITH e seunion 10025 PROVIDENT Worship
6 15 | |MERCYME wmosiywosos Almost There
816 VARIOUS ARTISTS 4’ INTEGRITY 61001/TIME LIFE Songs 4 Worship — Shout To The Lord |
5 [— | REBECCA ST. JAMES  FOREFRONT 2587/CHORDANT Worship God |
918 | VARIOUS ARTISTS  EssenTiaL 10622/PROVIDENT City On A Hill: Sing Allelnia
. | RACHAEL LAMPA woro 124 Kaleidoscd;ne |
7131} YOLANDA ADAMS  ELeKTRA 62690/CHORDANT Believe
14 [12 | | THIRD DAY _essenmiaL 10ssaPROVIDENT Come Together
13|7 VARIOUS ARTISTS  Emi CHRISTIAN/PROVIOENTWORD/SPARRCI 1850/CHORDANT WOW Hits 2002: The Year's 30 Top Christian Artists And Hits
i _; BEBE _ MOTOWN 016705/PROVIOENT Live And Up Close
12[10 | | DONNIE MCCLURKIN & veniy ssisuprovioent # Live In London And More...
16 (11 | STEVEN CURTIS CHAPMAN _spaRROW 1770/CHOROANT Declaration |
1519 | BISHOP T.D. JAKES  oexenir GOSPEL 0334/CHORDANT Woman Thou Art Loosed: Worship 2002 — Run To The Water... The River Within
19113 ] | ZOEGIRL _spaRRow 1a2/CHOROANT 4 Life
18 (14 | | OUT OF EDEN  GOTEE 2650/CHORDANT # This Is Your Life
LAl | VARIOUS ARTISTS iNTEGRITY 1771/TIME LIFE Songs 4 Worship — Amazing Love
21116 | MARY MARY 4 C2CO0LUMBIA 7602/W0R0 Thankful
20 |15 | KURT CARR & THE KURT CARR SINGERS  60sF CENTAIC 4267/PROVIOENT 4 Awesome Wonder
17 |— DAVID CROWDER BAND  six STREET/SPARROW 1831CHORDANT # Can You Hear Us?
25122 VARIOUS ARTISTS  INTEGRITY 176/TIME LIFE Songs 4 Worship — Be Glorified |
27 {30 | THIRD DAY e ESsenTiAL 10670, PROVIDENT Offerings: A Worship Album |
24 (18 BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS  sprinG HOUSE 235/CHORDANT Freedom Band
| THE BROOKLYN TABERNACLE CHOIR 120 COMMUNICATIONS 86186 WORD Be Glad
26|20 | I NICOLE C. MULLEN woroeizz 4 Talk About it
23019 | CECE WINANS  WELLSPRING GOSPEUSPARROW 1826/CHORDANT CeCe Winans
28 (21 | | AVALON spARROW 173/CHOROANT Oxygen
2217 | | FERNANDO ORTEGA worosis ¢ Storm
31251 | VARIOUS ARTISTS @ 1GRITY 1767TIME LI ip— n
. 1. | VARIOUS ARTISTS  M20COMMUNICATIONS 86203W0R0 Lord, | Lift Your Name On High
32[26 | JENNIFER KNAPP _ GOTEE 2843CHORDANT The Way | Am_|
30 (24 | I TOBYMAGC  FOREFRONT s284/CHORDANT # M
| | FRED HAMMOND PRESENTS JOANN ROSARIO vesiTy s3167/PROVIDENT More, More, More
33 /32| | | VARIOUS ARTISTS  INTEGRITY 177WTIME LIFE Songs 4 Worship — Great Is The Lord
35134 { THE CHARLIE DANIELS BAND  spaRROW 1908/CHOROANT How Sweet The Sound — 25 Favorite Hymns And Gospel Greats
36133 | CAEDMON?"S CALL  ESSENTIAL 10621/PROVIDENT In The Company Of Angels — A Call To Worship
= » . » . » A »
% D}i||0.0.0i(® »
(8]
% |3 {
S | & | | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
i 2 'j % NUMBER 1 M 3 Weeks At Number 1
1 | KIRK FRANKLIN _5gsr0 COviaig j0020uaa Ihe Rebirth Of Kirk Frankiin |
2 | 2 | | VARIOUS ARTISTS M CHRISTIAN-WORDVERITY 43184/20MBA WOW Gospel 2002: The Year's 30 Top Gospel Artists And Songs
331 'T%! YOLANDA ADAMS _ixisn zso0 i Believe _
iR ¢« HOT SHOT DEBUT ¢
ot Rl [oLf 2 Live And Up Close
4 |5 | " |DONNIE MCCLURKIN A vERITY $3150Z0MBA# Live
S {4 | | BISHOP T.D. JAKES oextemiry SouNDS 20334 EMI GOSPEL Woman Thou Art Loosed: Worship 2002 — Run To The Water... The River Within
717 Lo Y MA 1 Thankful |
6 | 6 | - {KURT CARR & THE KURT CARR SINGERS  0SPO CELRIC 490747/INTERSCOPE & Awesome Wonder
| | THE BROOKLYN TABERNACLE CHOIR  M20COMMUNICATIONSAYORD 86185/ WARNER BROS. Be Glad
8|8 | CECE WINANS  weLLspRING GOSPEL 51626/SPARROW CeCe Winans |
N F FRED HAMMOND PRESENTS JOANN ROSARIO verit azisnzomea More, More, More
10[ 9 || JOE PACE & THE COLORADO MASS CHOIR _INTEGRITYAWORD 86168 EPIC - Glad About It!
9 [— ] I'SHIRLEY MURDOCK _0exreRiTy SOUNDS 20345/t Mi GOSPEL Home |
1110 | { SHIRLEY CAESAR woRD ssese€Pic 4 Hymns
B 43 REA i EL %3
27 |25 4 EV. CLAY EVANS AND THE X 4014 4 Constantly |
28 (20 | . | MOSES TYSON, JR. WORLO CLASS GOSPEL 50007/ALPINE Music
1315 | RICHARD SMALLWOOD WITH VISION verity s3172z20Mi4 4 Persuaded--Live In D.C.
12 [11 | | HELEN BAYLOR 0iA0EM 1065220M84A My Everything
15116 | | DOUG & MELVIN WILLIAMS  BLACKBERRY 1631/MALACO Duets
19 [14 | | FRED HAMMOND & RADICAL FOR CHRIST o veritv a:1iz0msn Purpose By Design
14 [12 | . | KRS-ONE AND THE TEMPLE OF HIPHORP N THE PAINT/FRONT PAGE 8363/K0CH Spiritual Minded
16 (13 | | BISHOP T.D. JAKES & THE POTTER'S HOUSE MASS CHOIR _0ExTeRiTY SOUNDS 20303/EM) GOSPEL The Storm Is Over
17418 ITY 4316320MBA WOW Gospel 2001; The Year's 30 Tc Artist: n
26 |— { . | THE BLIND BOYS OF ALABAMA reat woRLD 50918 4 Spirit Of The Centul
18 [22 | | YOLANDA ADAMS ciexina szszueec The Experience
| | ESTHER SMITH _ooRoun 1385 You Love Me...Still
20 (21 | | VIRTUE veniv ssiozomsa Virtuosity! |
39134 | SOUNDTRACK  New spIRIT 3510/TYSCOT Tae-Bo Inspirational: Walk By Faith...Not By Sight
23 |23 __| THE RITY & i i
3131 § | VARIOUS ARTISTS new HAVEN 26019 Gospel's Top 20 Songs Of The Century
24 [29 | | THE BRIGHT STAR MALE CHORUS  BORN AGAIN 1036/DIAMANTE SERVANT Live In Shreveport, LA
37 (39 | | ELDER JIMMY HICKS AND THE VOICES OF INTEGRITY _amen 1503 Turn It Around
22[19 | _ | CARLTON PEARSON AND THE AZUSA MASS CHOIR oMy BOY GOSPEL 1494/T0MMY BOY Live At Azusa 4
21 (17 f:? YOUTHFUL PRAISE  evIDENCE GOSPEULIGHT 5380/COMPENOIA Awesome God
3336 | |LFT CHURCH CHOIR/HEZEKIAH WALKER _vemimy 3157201134 4 Love Is Live!
35[37 | - | EASTERN MICHIGAN GOSPEL CHOIR ooroun 73722 Get To The Concept
25124 | . | LEE WILLIAMS AND THE SPIRITUAL QC'S mcc mis¢ Good Time
3040 | | NEW CREATION OF GOD _amen sz He's All | Need
3427 | 1 V.LP. MUSIC & ARTS SEMINAR MASS CHOIR FEATURING JOHN P. KEE veny ssteszova Mighty In The Spirit
29126 | | JAMES GREAR & COMPANY  BORN AGAIN 1035/01AMANTE SERVANT What Will Your Life Say

@ Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10
million units (Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/os tapes. RIAA

Latin awards:

Certification for net shipment of 100,000 units (Ora). A Certification of 200,000 units (Platina). A? Cestification of 400,000 units (Multi-Platina). *Asterisk indicates LP is available. Greatest Gainer shows chart's largest unit increase. Heatseeker Impact

shows albums removed from Heatseekers this week. 4 indicates past or present Heatseeker titie. © 2002, VNU Business Media, inc., and SoundScan, Inc. All rights reserved.

Top selling atbums compiled from a
national sample of retail store, mass
merchant, and internet sales reports
collected, compiled, and provided by
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= { | IMPRINT & NUMBER/DISTRIBUTING LABEL =N | IMPRINT & NUMBER/DISTRIBUTING LABEL
- 2Pk s =g N 25 f PROP!
= W: NUMBER 1 % 3 Weeks At Number | &JﬁagAggcn';E;rsasmcm thefakesoundofprogress
111 | JOHN MAYER Room For Squares oY
| AWARE/COLUMBIA 85293°/CRG {7 98 EQ/11 36) 27 |18 ! 52{,&'&/‘%&3‘#&ggpl{(h{]lg:sg;\RR SINGERS Awesome Wonder
- 21 R CHARLE NE i
% « HOT SHOT DEBUT ¢ leid 3 alnumm\swso uu§af1’s% s £ "B
o & RACHAEL LAMPA Kaleidoscope s ; = iy
it O | 5152V ARNER BROS, (11.98/16.58) P W21 (15| né%’fa XyJaL':%'IAMS i Lovesick Broke & Driftin
4 |31 | JACK JOHNSON Brushfire Fairytales § 29 LOCAL H Here Comes The Zoo
ENJOY/UNIVERSAL 860994/UMRG (14,98 CD} | ) PALM 2702 (17 98 CO)
215 NICKEL CREEK @ Nickel Creek £30 J| 31 24 JOHNNY VICIOUS Ultra. Dance 01
| SUGAR HILL 3309 |16 98 CD) ULTRA 1111 {1998 CD)
6 I — | TRIK TURNER Trik Turner {31 836 |26 | THURSDAY Full Collapse
I RCA 68073 (1338 CD) VICTORY 145 (1598 CD)
, ZAKK WYLDE'S BLACK LABEL SOCIETY 1919 * Eternal 14 |— DAVID CROWDER BAND Can You Hear Us?
- SPITFIRE 15176 (1798 CD) SIX STREET 51831/SPARROW {9.98 CD)
&« 3 33 CHRIS BOTTI ight i
’ $ TYGRE/eTEiT V?RIAGIP':'II'ER $ S E— S COlUMBIsAas7SJ“/CRG (1298 E0.CD) Night Sessions
20 141 ANTHONY KEARNS/RONAN TYNAN/FINBAR e Irish Tenors: Ellis Islan 34 HOBRAIN .
Sl SR N ) CEH((J:PHOUSUSUMDOG 167125/HOLLYWOOD {14 98 CO) e
10(9 CHRIS CAGLE @ Play It Loud 24 113 | LIL' KEKE Platinum In Da Ghetto
CAPITOL{NASHVILLE) 34170 {1038/17.98) IN THE PAINT 8231/KOCH (12.98/18.98}
1|4 FLAW Through The Eyes Bk 26 {20 | | LOS TUCANES DE TIJUANA Las Romanticas De Los Tucanes De Tijuana
REPUBLIC/UNIVERSAL 014831/UMRG (12 98 CO) t UNIVERSAL LATIND 017043 8 98/13 38)
o KN PHANTOM PLANET The Guest F37 TIM JANIS Water's Edge
DAYLIGHT 62066/EPIC (1396 EQ CD) TIM JANIS ENSEMBLE 1103 (1798 €O}
1419123 THE WHITE STRIPES White Blood Cells f{:f141 |27 | | NICOLE C. MULLEN Talk About It
THIRD MAN 27124°/V2 (13.98 CD) | WORD 85822/ PIC (11 98 EQ/17.98)
1216 PETE YORN Musicforthemorningafter f1"M 37 |29 | SOIL Scars
COLUMBIA 62216*/CRG (7,98 EQ/12.98) 320022 (7.9811.38)
7 |— INJECTED Burn It Black BT 43 [ ALICIA VILLARREAL O Soy Lo Prohibido
ISLAND 548878/10JMG (12.98 CD} UNIVERSAL LATIND 014824 1% 38 13 38)
‘88 |2 KASEY CHAMBERS Barricades & Brickwalls §41 CHARLIE ZAA De Un Solo Sentimiento
WARNER BROS. 48028 {1898 CD) SONOLUX 84540/SONY DISCOS (9 96 EQ/16 98)
13 (12 LINDA EDER Gold WV 30 (22 | FERNANDO ORTEGA Storm
ATLANTIC B3SZVAG (12 98/18.98) WDRD 8610YWARNER BROS. (11.98/16.38)
W 9 [— | COURSE OF NATURE Superkala §43 }/50 [ — ABANDONED POOLS Humanistic
LAVA/ATLANTIC 83526:AG (7 98/11 98) EXTASY 48106/ WARNER BROS. (1198 CD}
16 111 | STARSAILOR Love Is Here 47 132 | BASEMENT JAXX Rooty
CAPITOL 36448 (1038 CD) XL 10423/ASTRALWERKS (16 98 CD)
15| 8 MUSHROOMHEAD XX 40|31 { ZERO 7 Simple Things
UNIVERSAL 016430/UMRG (12.98 CD) | PALM 5007 (11.58CD)
Yy 22517 ZOEGIRL Life fa¢ RES How | Do
SPARROW 51828 (1695 CD) { MCA 112310 (8.98/12.98)
18 (43| | ALEJANDRO SANZ A MTV Unplugged JEVA 49 |33 TOBYMAC Momentum
WARNER LATINA 41541 (109817 38) FOREFRONT 25294 {17.98 CO}
21229128 | DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most f 48 JOHN MCDERMOTT A Time To Remember
VAGRANT 354 (1198 CD) ANGEL 36565 (10 8/17.98)
~$122 (10| | OUT OF EDEN This Is Your Life §.T-3 34 [— ROY JONES, JR. Round One: The Album
GOTEE 72850 (16.98 CD) BODY HEAD 11497 {12.98/17 98)
23 139 | — ALEXANDRE PIRES Alexandre Pires f50 SOMETHING CORPORATE Audio Boxer (EP)
ARIOLA 87883/BMG LATIN {1438 CD) BRI LZMCA 220 L0)
17 |—§ AND YOU WILL KNOW US BY THE TRAIL OF DEAD Source Tags & Codes
- LTS RE & MR
o OP INDEPEND I
00 DHNDOUICU »
2 |y I
I ; ARTIST Title I ; ARTIST Title
S|< IMPRINT & NUMBER/DISTRIBUTING LABEL S |< IMPRINT & NUMBER/DISTRIBUTING LABEL
e NUMBER 1 8 Weeks At Number 1 18 (14 gﬁg{gzumlﬁnl‘/ﬂl&(')w Here At The Mayflower
D ENE DEFAULT The Fallout §&-1-8 28 |22 PRINCE The Rainbow Children
I 2310 {1 38 ) 4 NPG 70004*/REOLINE (18.98 CD}
: $: GREATEST GAINER :$: 1 CANNIBAL CORPSE Gore Obsessed
> A5 |— JOHN TESH A Deeper Faith §F1:8 22 | CORMEGA Hustler/Rapper
FAITH MD 34591/GARDEN CITY (11.98/17.98) LEGAL HUSTLE 2002/LANDSPEED (10.98/16.98)
’ 9 4 PEGGY SCOTT-ADAM
« HOT SHOT DEBUT + il il B A ey Hot & Sassy
3 SOUNDTRACK All About The Benjamins J{il 29 | 30 LIL JON & THE EAST SIDE BOYZ Put Yo Hood Up
SLIP-N-SLIOE 3901 1/NEW LINE {12 9818 98) BME 2220°/TVT (10.98/16.98)
i 24 |24 DIMITRI FROM PARIS After The Playboy Mansi
2 gégﬁnﬁlﬁgﬁsi&:’é: Wi e ASTRALWERKS 11712" (2198 CO)& er the Fayboy Mansion
=932 IMX IMx 15 |— THE REVEREND HORTON HEAT Lucky 7
> TUG 39009/NEW LINE (1298/17.98) ARTEMIS 751122 {17.98 CD) #
& RANCID/NOFX The BYO Split Series Volume Il 30 |29 KITTIE Oracle
8Y0 019" 1139 CD) _ARTEMIS 751088 (11.9817.98)
7 ZAKK WYLDE'S BLACK LABEL SOCIETY 1919 * Eternal 36 |42 JOAN SEBASTIAN A En Vivo: Desde La Plaza El Progreso De Guadalajara
SPITFIRE 15176 (17 38 CD) # MUSART 12524/BALBOA (7 98/13.98)
B N8 |26 ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irish Tenors: Ellis Island 20 (10 BOARDS OF CANADA Geogaddi
MUSIC MATTERS 9020 {13 98/1798) # _ MUSIC70 101°/WARP (18.98 CD) #
6 (4 BAD RELIGION The Process Of Belief | 2% THE BLOCKA BOYZ Malachi Entertainment Presents: The Blocka Boyz Vol. 1
EPITAPH 86635 {17 98 CD) MALACHI ENTERTAINMENT 1447 (7.33/3.98) #
0412115 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 31| — CAPLETON Still Blazin
VAGRANT 354 (11.98CD) R DAVIO HOUSE 1625*/VP {16.98 CD)
716 SEVENDUST Animosity 23 |18 - Life As A Rider
TVT 5870 {10.98/17.98) WEST COAST MAFIA 2847/WARLOCK {11.98/17.98)
9 |1 SIR CHARLES JONES Love Machine i A 21 34 |31 WALTER BEASLEY Rendezvous
MARDI GRAS 1060 (10.98/16.98} & SHANACHIE 5088 {18.98 CD)
13 LOCALH Here Comes The Zoo Jili27 (19 OLETA ADAMS All The Love
PALM 2072 (17.98 CD) & MONARCH 5171/PIONEER {17.98 CD)
14 414 112 JOHNNY VICIOUS Ultra. Dance 01 26 (16 E.S5.G. & SLIM THUG Boss Hogg Outlaws
ULTRA 1111 {1998 CD) S-E-S ENTERTAINMENT 9861 (11.96/17.98)
“EN17 (13 THURSDAY Full Collapse § 42 ANTI-FLAG Mobilize
VICTORY 145 {15.98 CD) # A F00M4 (11.98CD)
1015 LIL' KEKE Platinum In Da Ghetto JCEI! 32 127 DE LA SOUL AOI: Bionix
IN THE PAINT 8231/KOCH (12.98/18.38) & TOMMY BOY 1443° (129818 98)
137 DREAM STREET @ Dream Street 38 |47 LA' CHAT Murder She Spoke
UEG 18304/EDEL (12.86/18.96) IN THE PAINT 823%/KOCH (12.98/18.98)
18 TIM JANIS Water's Edge  4° VEGGIE TUNES Veggie Tales: Silly Songs With Larry
TIM JANIS ENSEMBLE 1103 (17.98 CO} # BIG IDEAWORD 6164/LYRICK STUDIDS (5 98/8.98)
161 9 VARIOUS ARTISTS Give ‘Em The Boot 3 § 46 REV. CLAY EVANS AND THE AARC MASS CHOIR Constantly
HELLCAT 80444/EPITAPH {598 CD) MEEK 4014 (10.9/15.98) #
W21 117 BASEMENT JAXX Rooty Jt 44 |39 FEAR NO M.O.B. Gangstas Doin' Gangsta S#@t!
XL 104237 ASTRALWERKS (16,98 CO} # 90 DEEP BOVSTONEY BURKE (11.98/17.98) #
21 DELBERT MCCLINTON Nothing Personal Jui:| 42 |28 DAN THE AUTOMATOR Wanna Buy A Monkey?
NEW WEST 6024 (17 98 CD) SEQUENCE 8001 {18.98) #
22 14032 JOAN SEBASTIAN Lo Dijo El Corazon JuiAl 46 | — NB RIDAZ Invasion
MUSART 12633BALBOA (998/17.98) # NASTYBOY 202/UPSTAIRS {11.58/16.98)
22 133(25 ELVIS PRESLEY Elvis: The Very Best Of Love § 50 MOSES TYSON, JR. Music
BMG/MADACY SPECIAL PRODUCTS 5294/MADACY (10 98/10.98) R :
25|21 VARIOUS ARTISTS Ultimate Power Of Love: 32 Great Soft Rock Hits
MAGC B T D

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appearedin the top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately ineligible to appear on the Heatseekers chart. Top Independent Albums are current tiies that are sold via inde-

pendent distridution, including those which are fulfilled via major branch dismbutors @Albums viith the greatest sales gams this week. Greatest Gainer shows chart's largest und increase. @ Recording industry Assn. 0f America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units (Platinum), @ RIAA certficaton for net ship-
ment of 10 million unts (Diamand). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards  Certification for net shipment of 100,000 units (Dro}, / Certification of 200,000 units (Platino}. A Certifi-
cation of 400,000 units (Multi-Platino). * Asterisk indicates vinyt LP is available. Most tape prices are suggested lists. Tape prices marked £Q and most CD prices are equivalent prices, which are projected from wholesale prices. & indicates past or present Heatseeker titie. © 2002, VNU Business Media, Inc., and SoundScan, Inc. Al nghts reserved.
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=y ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title @ § =] TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
N LA 7 Weeks At Number 1 0 NUMBER 1 28 Weeks At Numbes |
3 SOUNDTRACK A® L0ST HIGHWAY/MERCURY 170063/10.MG D Brother, Where Art Thou? 1 1 O BROTHER, WHERE ART THOU? &° LOST HIGHWAY/MERCURY 170069/IDJMG
1 ALANIS MORISSETTE  MAVERICK 47383/ WARNER BROS Under Rug Swept 3 2 QUEEN OF THE DAMNED WARNER SUNSET/REPRISE 48285 WARNER BROS.
7 U2 A® INTERSCOPE 524653 All That You Can't Leave Behind 17 3 I AM SAM e V227119
115 ALICIA KEYS A° |00 Songs In A Minor 7 4 MOULIN ROUGE A INTERSCOPE 493035
2 BARRY MANILOW @ BMG HERITAGE 10600/ARISTA Ulti Manil 18 5 SHREK A OREAMWORK S 450305/INTERSCOPE |
12 INDIA.ARIE A MOTOWN 013770°/UMRG Acoustic Soul 23 6 K STATE PROPERTY ROC-A-FELLAVOEF JAM 586671°/1DJMG
11 NORAH JONES sLuE NoTE 32083/CAPITOL £ Come Away With Me 92 8 COYOTE UGLY A’ CURB 78703
10 ALISON KRAUSS + UNION STATION  ROUNOER 6104310JMG New Favorite 89 15 ALL ABOUT THE BENJAMINS SUIP-N-SLIDE 3901 /NEggw S
9 TRAIN A’ AWARE/COLUMBIA 63885/CRG Drops Df Jupiter 48 7 A WALK TO REMEMBER EPIC86 717
0N ) I JOSH GROBAN 143 45154 WARNER BROS # Josh Groban 68 410 THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING @ REPRISE 48110/ WARNER BROS.
BRANDY  AranTic s3433-/46 Full Moon 2 1 &4 MOULIN ROUGE 2 INTERSCOPE 493228
8 l CHRIS ISAAK  REPRISE 46016/WARNER BROS Always Got Tonight 54 < 118 WE WERE SOLDIERS COLUMBIA 86403/CRG
SOUNDTRACK INTERSCOPE 433228 Moulin Rouge 2 120 1 THE FAST AND THE FURIOUS @ MUROER INC./OEF JAM 548832*/IDJMG
5 ] KYLIE MINOGUE capioLamsn Fever 9 12 DOWN FROM THE MOUNTAIN LOST HIGHWAY/MERCURY 170221/IDJMG
JARS OF CLAY  ESSENTIAUSILVERTONE 1062320MBA theeleventhhour 28 13 ALl INTERSCOPE 493172
o4 r CHER  waRNER BROS 47613 Living Proof 22 14 THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS ISLAND 586631/IDJMG
BOB DYLAN @ coLumsia ss5975°/CRG Love And Theft 143 17 THE PRINCESS DIARIES @ WALT DISNEY 860731
9 ] SOUNDTRACK ® v227119 | Am Sam 40 18 120 AMERICAN PIE 20 REPUBLIC/UNIVERSAL 014494/UMRG
? NATALIE IMBRUGLIA rca seos2 White Lilies Island 35 Atib HOW HIGH DEF JAM 586628*/IDJMG
0 SOUNDTRACK  10STHIGHWAY/MERCURY 170221/10JMG Down From The Mountain 146 0 rdl HARDBALL SO SO DEF/COLUMBIA 86025/CRG
19 ENYA A® RePRiSE 474WARNER BROS. A Day Without Rain 37 19 THREE 6 MAFIA & HYPNOTIZE MINDS PRESENTS: CHOICES - THE ALBUM HYPNOTIZE MINOS/LOUD/COLUMBIA 1972/CRG
21 ALAN JACKSON A’ ARISTA NASHVILLE 67039/RLG Drive 5 24 SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS NICK/JIVE 49500/20MBA
SOUNDTRACK A INTERSCOPE 433035 Moulin Rouge 57 15 ROSWELL NETTWERK 30255
2 23 PINK A’ anista 1 M! tood 10 24 SIX FEET UNDER UNIVERSAL 017031/UMRG
NELLY FURTADO A” 0REAMWORKS 450217/INTERSCOPE & Whoa, Nelly! 47 23 SAVE THE LAST DANCE A HOLLYWOODO 162288

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. @ Albums with the greatest sales gain this week. @ Recording Industry Assn. Of Ameri-
ca (RIAA) centification for net shipment of 500,000 album units {(Gold). A RIAA certification for net shipment of 1 million units {Platinum). 4p RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indi album's level. For boxed sets, and double
albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro.) A Centification of 200,000 units {Platino). A Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl available.

# indicates past or present Heatseeker title © 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved.
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7 ; ARTIST Title 5| ¥ ARTIST Title
3| IMPRINT & NUMBER/DISTRIBUTING LABEL < E = IMPRINT & NUMBER/DISTRIBUTING LABEL
NUMBER 1 ¥ 11 Weeks At Number 1 24135 AL GREEN A Greatest Hits
. HUTHE RIGHT STUFF 30800/CAPITOL {10.98/17 58}
a0 vslsoEuEP%ss’(ummu Human Clay BF78 56 |23 SADE a' The Best Of Sade
EPIC 85287 {12.98 £Q/18 98)
412 BOB SEGER & THE SILVER BULLET BAND A° Greatest Hit J i
CAPITOL 30334 (10.98/15 98) reatest Tits 30125 2PAC Aﬂnownsoauv OO Greatest Hits
313 U2 A’ The Best Of 1980-1990 § 28 3
ISLAND 52461310JMG (12.98/18 98) x&ﬂo?yésﬁ?lbsx;%:o —— Toddler Favorites
515 PINK FLOYD @" Dark Side Of The Moon ¥ ?
CAPITOL 46001 {1036/18.95) 23 20 III”A(D:R%LB};SSZIE:C 12 98 £Q/18.98) Make Yourself
614 ENYA A’ Paint The Sky With Stars - The Best Of Enya § <1/ 32 |37 WILLIE NELSON i P
REPRISE 46835 WARNER BROS. 1,58/1856) y y 2 I.EGACVICOLUMBIA(NASHVILLE.NSGZZ/SONV INASHVILLE) 17.98 EQ/11.98) 16 Biggest Hits
6 DIXIE CHICKS A® Fl 113 JOHNNY CASH i f
MONUMENT 69678/SONY {NASHVILLE) (12 38 £Q/18 98) y 2 e LEGACV/COLUMBIE(NASSNVIL?E)69739/SONV4NASHVILLE| (7.8 EQ/11.98) j6lBiggestitiis
0 il Without A ‘
717 5!?o§ngrﬂr(uglc 83119°/AG (1298/18.98) & Devil Without A Cause 3414 Emocmviz?ommﬁﬁ (T Cross Road
g 1108 DEF LEPPARD A’ Vault - Greatest Hits 1980-199S ' 15 i i
MERCURY 528718/DJMG (11.98/18 98) 36 |49 %’sﬂi@.uﬁggsa&lm. Appetite For Destruction
Jl9 |9 METALLICA @" Metallica § 2+ |47 | — ; .
ELEKTRA 61113°/EEG (11.98/17.98) F?EP?B?C/OUNRI\/SERgLongzthﬁ lllssnwai‘ The Be“er L.fe
0 EED 4° M i 3%
816 \?IIEO-UPIJ)OS‘(II e ly Own Prison § 10 E;VA%NA Kﬁ%s%kas:) When | Look In Your Eyes
11|10 JAMES TAYLOR ¢" Greatest Hits j§ ¢ : i i i
NAANER SR oS (7_98/”_9?) reatest Hits § ° 5 146 |47 IG!ABIJ“Y“@()&SAISJ'NYRD ® The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection
13 12 CELINE DION A° All The Way...A Decade Of Son 0 ‘
SAUMUSIC BS7G/ERICI{1238 EQ/6:0) y 3 23 REPRISE 26774/ WARNER BROS. (12 98/18 38) Watermark
E 1 A DOWN A 3 | . 12 i
219 SYSTEM OF ADOWN & o0 Systam Of A Down JECY 40 B O e ovise Slippery When Wet
$ GREATEST GAINER % 191149 |36 AEROSMITH ¢" Aerosmith's Greatest Hits
"4 3 21 CAROLE KlNG .‘ﬂ Ta aat | GOLUMBIA 57367/CRG (7 98 EQ/11.98)
£ F(C 5450 £ 5 /11 5 pestry § 40 MILES DAVIS A’ Kind Of Blue
LEGACY/COLUMBIA G4335/CRG (7.98 EQ/11.98)
16 |38 WAYLON JENNINGS A* Greatest Hit: .
¥ RCA (NASHVILLE) B506/RLG (7.98/11.98) reatestitits 25 (14 E&IVTFMQH&?E%E% Greatest Hits
16 427 [— LINDA RONSTADT A’ Greatest Hits § :
2 LINDA RONSTA| reatest Hits 38|26 TOM PETTY AND THE HEARTBREAKERS 4’ Greatest Hits
17 (19 C. - Back In Black | .
EASTWEST?ZA?SIEEG - ack In Blac 50129 ﬂ&m#ﬁ%ﬁgyﬁa;} Design Of A Decade 1986/1996
15|11 A’ Gold - Greatest Hits | o
POLYDOR/UNIVERSAL 517007/UMRG {12.9/16 98) old rearest e 3N |— |S.LAND’34|2290/|0JMG BT The Joshua Tree
19 (17 DIXIE CHICKS &" Wide O i
MONUMENT 63195 SONY m?suwun 11098 EQ/17.98) # 1deiOpeR) Spaces 39|28 eALAAcuI('i;IRYo{;\N’;J'novAs;uz_m1_sa| One In A Million
12 |4 ALANIS MORISSETTE " Little Pil
2|46 MAVERICKISSOIMARN[RS BROS. (mw’s&i‘ Jagged Littie Pill JLEH 43 |43 IP‘:EE gcsélhﬁsulz,s;:s.%) Abbey Road
P 18 (16 BOB MARLEY AND THE WAILERS ¢" L d 4 .
TUFF GONG/ISLAND 846210/0JMG (1298/18.981 * cgen 14]13 Bl XYJ/&;)IAMS IR 4 Greatest Hits, Vol. 1
~120 /18 SHANIA TWAIN " C On O A P
MERCURY (NAstumsasoos?z /18 98) ome Dn Uveq CPA%IDSL%% "fmm, Greatest Hits 1986-1996
NO DOUBT ¢" Tragic Ki 49 3 e its i
mAuMAaszsw'/lNrsgcovs 129018 381 & ragic Kingdom § E?R‘g?ggsalg‘gynmwm:mw The Greatest Hits Collection
28 [22 SUBLIME A° Sublime 142 ]39 ELTON JOHN &" Greatest Hits
GASOLINE ALLEY 11141YMCA lllgll%) 0| /ISLAND 512532/10 MG 1.

@ Alburns with the greatest sales gains this week, Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Weeks column reflects combined week:. ttle has appeared on The Billboard 200 and Top Pop Catalug Albums. @ Recording Industry Assn. Df America (RIAA) certrfication for net ship-
ment of 500,000 album units {Goid). A RIAA centification for net shipment of 1 miliion units (Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral foltowing Platinum or Diamond symbol indicates atbum’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muttiplies
shipments by the number of discs and/or tapes. RIAA Latin awards: O Centification for net shipment of 100,000 units {Dro). A Centification of 200,000 units {Platino). A’ Certrfication of 400,000 units {(Multi-Platino). *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ,
and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unitincrease # indicates past Heatseeker title. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved.
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R&B Hip-Hop Alrplay (RA)
R&B Hip-Hop Singles Sales (RS)
Rap (RP)

Top 40 Tracks (T40)

Rankings from biweekly charts are listed in
ituﬂcs_duﬂngadzert’smpwllslndmk.

112: H100 85; HSS 48; RA 43; RBH 44; RS 44
2002: NA g

2Pac: PCA 27; RBA94; RBC 2,3, 6,7

3 Doors Down: PCA 34; A40 19

312: MO 26

3LW: DS 7; HSS 7; RBH 59; RP 2; RS 3

3pc.: RBH 84,

8ball: RBA 55

99th Affair: DC 35

—A -

Aaliyah: B200 60; PCA 45; RBA 25; RBC 12; H100
29; HA 23; RA 8, 29; RBH 11, 32

Abandoned Pools: HS 43; MO 36

Abba: PCA18

AC/DC:PCA17

George Acosta: EA17

Acoustic Alchemy: (/14

Oleta Adams: IND 40

Yolanda Adams: B200 118; CC 12; GA 3, 25; RBA
37

Adema: B200 74; MO 16; RO 21

Trace Adkins: CA 52; CS 36

Aerosmith: PCA 39; HSS 14

Afro Celt Sound System: WM 12

Levert Agee: HSS 61; RP13; RS 20

Pepe Aguilar: LA 52; LPS 36; LT 27; RMS 21, 25

Christina Aguilera: HSS 59

Jose Alberto “El Canario™: TSS 28

The Alchemist: RS 40

Aleks Syntek: LPS 37

Alien Ant Farm: B200 101; MO 37

Gary Allan: CA 28; CCA12; (S 29

Alma Matris: DC 50

Herb Alpert: (/15

Amber: DS 10; HSS 74

Americana: DC 25

Jessica Andrews: CA 60

And You Will Know Us By The Trail Of Dead: HS
24

Los Angeles Azules: LA 24; RMA 12

Los Angeles De Charly: LA 51; LT 30; RMS 9

Anny: DC 45

Marc Anthony: LA 4; TSA 1; AC 13; LT 25, 33; TSS
35

Anti-Flag: IND 42

Ricardo Arjona: LPS 31; TSS 32

David Arkenstone: NA 10

Louis Armstrong: /716

Ascension: DC 46

Ashanti: H100 2, 8, 11; HA 2, 7,12; HSS 25, 33; RA
4,6, 9; RBH 4, 6, 10; RP 8, 23; RS 11, 16, 37;
T406, 20,32

Los Askis: LA 68

Avalon: CC 31

Avant: H100 32, 74; HA 30, 72; RA 7,22; RBH 8,
22; RS 49

Kevin Aviance: DC 26

Ramon Ayala Y Sus Bravos Del Norte: LA 73;
RMS 28

Steve Azar: CS 18

- B L]

B2K: H100 49; HSS 1; RA 63, 74; RBH 26, 82; RS 2

Backstreet Boys: B200 141; AC9

Bad Religion: IND 9; MO 40

Baha Men: HSS 29

David Ball: CA 46

Charli Baltimore: RBH 79

Banda El Recodo: LA 29; RMA 16; LT 18; RMS 5

Cecilia Bartoli: CL 12

Basement Jaxx: EA 5; HS 44; IND 20; DS 5; HSS
63

Helen Baylor: GA 18

Beanie Sigel: H100 62; HA 60; RA16; RBH 17

Bear Witnez!: HSS 26; RBH 100; RP11; RS 15

Walter Beasley: (/ 7; IND 39

The Beatles: B200 144; PCA 46

Bee Gees: B200 183

Beki: DC13

Bel Amour: DC 34

Regina Belle: RBH 96

Tony Bennett: /Z 2

David Benoit: (/10

Benzino: RS 60

Bigga Figgaz: RS 66

Big Moe: RBH 87

Bilal: HSS 66; RS 56

Bjork: EA 12

Clint Black: CAs5; CS 55

Mary ). Blige: B200 15; RBA 3; RBC 8, 15; DC 6;
DS 1; H100 24, 25; HA 22, 25; HSS 24, 34; RA
26, 35, 42; RBH 28, 30, 40; RS 13, 28; T40 23

The Blind Boys Of Alabama: GA 24

Blink-182: B200112; MO 9

The Blocka Boyz: IND 36

Boards Of Canada: EA 11; IND 35

Andrea Bocelli: B200 137; CL 5; (X1

Michael Bolton: AC 19

Bon Jovi: PCA 32,38

Bond: CX 6

Chris Botti: (J 4; HS 33

Bounty Killer: A40 10; H10013; HA13; T40 7

Boyz Il Men: HSS 38

Brancaccio & Aisher: DC 18

Brandy: B200 2; INT 11; RBA 1; H100 9; HA 9; HSS
43; RA11; RBH 9; RS 21; T4018

Michelle Branch: B200 46; A40 11; H100 37; HA
40; T4019

Brian: RS 70

Jim Brickman: NA3,11; AC14

Sarah Brightman: B200148; (X 2, 10

The Bright Star Male Chorus: GA 31

Brooks & Dunn: B200 110; CA 12; CCA 8; PCA 49;
CS1; Hi0039; HA 35

Garth Brooks: B200 72; CA7; CCA17;CS 16

The Brooklyn Tabemacle Choir: CC 28; GA 9

Andrea Brown: DC 1

Shannon Brown: CS 58

Los Bukis: LA 45

Busta Rhymes: B200 44; RBA 12; H100 44, 64; HA
46, 63; HSS 15; RA 14, 36; RBH 14, 38; RP 6;
RS8

Tracy Byrd: CA 44

wos ( rami

Caedmon's Call: CC 40

Shidey Caesar: GA14

Chris Cagle: B200 167; CA 22; HS 8; CS 6; H100
47;HA 43

Maria Callas: CL 6

The Calling: B200 58; A40 1; H100 5; HA5; T40 4

Jaime Camil: LPS 23; LT 35

Los Caminantes: LA 75

Cam’Ron: RA 65; RBH 68

Cannibal Corpse: IND 27

Blu Cantrell: HSS 32; RS 45

Capleton: IND 37; RE 3

Mariah Carey: HSS 31, 38, 54; RS 58

Larry Carlton: (J 21

Vanessa Cariton: A40 32; H100 31; HA 65; HSS 4;
T40 28

Rodney Carmington: CA 64

Kurt Carr Singers: CC 23; GA 8; HS 26

Aaron Carter: B2oo 200

Case: T40 35

Johnny Cash: CA 33; CCA 6; PCA 31

C-BO:IND 38

Cee-Lo: RA 60; RBH 64

Ricardo Cerda “El Gavilan™: LT 38; RMS 13

Kasey Chambers: B200 197; CA 25; HS 14

Manu Chao: LA 60

Steven Curtis Chapman: B200 179; CC 17

The Chemical Brothers: B200 154; EA 1; DC 16;
DS 16

Cher: B200 22; INT16; AC11; DC 3

Kenny Chesney: B200 140; CA19; CS 5; H100 50;
HA 44

Mark Chesnutt: CS 43

El Chichicuilote: LA 33; RMA 18

The Chieftains: B200 85; WM 1

Chocolate: TSS 31

Charlotte Church: B200 198; (X 3

City High: H100 48; HA 50; T40 25

Eric Clapton: BL4

Patsy Cline: CCA 11, 24

Tammy Cochran: CA 63; CS 22

Renan Almendarez Coello: LT 47; RMS 19

Kellie Coffey: CS 26

Coldplay: B200 139

John Coltrane: /713

Conjunto Primavera: LT 50; RMS 10, 20

Harry Connick, Jr.: JZ 4,7

Corey: H100 78; HSS 3; RBH 50; RS 4

Corey C: RS 59

Cormega: IND 28; RBA 92

Conchi Cortes: LPS16; LT 23; TSS 6

Course Of Nature: HS 16; MO 22; RO 13

Carl Cox: EA19

Mia Cox: DC 38

El Coyote Y Su Banda Tierra Santa: LA 50; LT 45;
RMS 17

Creed: B200 12; PCA1, 10; A40 3; H100 16; HA 16;
MO 25,33; RO10,11; T40 9

Crimewave: HSS 35; RBH92; RP7; RS 9

Cristian: LA 34; LPA12; LPS 9, 12; LT 13, 16; TSS 19

David Crowder Band: CC 24; HS 32

Sheryl Crow: A40 14

Celia Cruz: TSA 9, 19; LT 46; TSS 10

Brian Culbertson: / 24

Custom: MO 20; RO 38

Cypress Hill: HSS 62; RS 64

L] D -

Willie D: HSS 23; RBH 94; RP 9; RS 12

Da Entourage: HSS 75; RS 62

Daft Punk: EA 7

The Charlie Daniels Band: CA 53, 70; CC 39; CCA
16

Dan The Automator: IND 48

Darlyn Y Los Herederos: TSS 30

Darude: EA 20

Dashboard Confessional: HS 21;IND 10

Craig David: B200 45; RBA 36; DS 9; H100 19; HA
19; HSS 12; RBH 71; RS 19; T40 11

Miles Davis: /Z 25; PCA 40; RBC 23

Inaya Day: DC 31

De La Soul: IND 43

Default: B200 55; IND 1; A40 26; H100 42; HA 41;
MO 5; RO 2

Def Leppard: PCA8

Delerium: DC 27

Denise: DC 30

Kevin Denney: CS 21; H100 86; HSS 18

John Denver: CCA18

Depeche Mode: DS 21

Destiny’s Child: B200 145; RBA 79; DC 43; RS 69

Louie DeVito: EA 14

D-Gotti: RBH 87

Diamond Rio: CA56

Dido: AC 8; DC 12; DS 2; HSS 36

Joe Diffie: H100 95

Dimitri From Paris: EA g; IND 31

Celine Dion: PCA 12; A40 29; AC 2; H100 45; HA
45: 74039

Dirty South: RBA 96

Disturbed: B20o 88; RO 16

Dixie Chicks: CCA1, 3; PCA 6, 19; CS 7, 59; H100
60; HA 58

D) Disciple: DC 38

D) Sammy: DS 18

D) Skribble: EA 25

DMX: B200 86; RBA 35; RA 53; RBH 51

Do: DS 18

Dolce: DC 28

Dope: RO 29

David Draiman: RO 27

Dr. Dre: RBC 18, 22; H100 100; HSS 49; RBH 73;
RP17;RS 29

Dream: DS 17, 22; HSS 53

Dream Street: IND 17

Drowning Pool: B200 177; RO 25

Ricardo “RikRok"” Ducent: RS 70

Huey Dunbar: TSS 23

Dungeon Family: RBA 77

Jermaine Dupri: B200 163; RBA 58; H100 40; HA
36; RA 21; RBH 20; T40 36

Bob Dylan: B200 143, 199; INT 17

L] E -

Earshot: RO 31

Eastern Michigan Gospel Choir: GA 36

Echobrain: HS 34

Linda Eder: HS 15

Elephant Man: RE 10

Missy “Misdemeanor” Elliott: RBA 74; DC 15;
H100 70, 100; HA 69; HSS 49; RA 20; RBH 21,
73; RP17; RS 29

Richard Elliot: (/ 20

Tinsley Ellis: BL 15

Emerson Drive: CS 17; H100 84; HSS 19

Kim English: DS 14

Enya: B200 37; INT 21; NA1; PCA 5, 37; AC6, 21;
HSS 16

E.S.G.: IND 41; RBA 89

Faith Evans: B200 50; RBA 16; H100 18; HA 17; RA
3,53; RBH 3,51; RS 25

Rev. Clay Evans And The AARC Mass Choir: GA
15; IND 46

Sara Evans: CA 26; CS 42

Eve: H100 48; HA 50; T40 25

Evol: HSS 61; RP 13; RS 20

™ F -

Lara Fabian: LPS 27

Fabolous: B200 103; RBA 46; H100 58; HA 56; RA
37; RBH37; RS 41; T40 33

Familiar 48: RO 37

Fat Joe: B200 36; RBA 17; H100 8; HA 7; HSS 25;
RA 6, 34; RBH 6, 36; RP 8; RS 11; T40 20

FearNo M.0.B.: IND 47; RBA 73

Alejandro Femandez: LA 27; LPA 10; LPS 11, 22; LT
11, 29; RMS 27

Pedro Femandez: RMS 40

Vicente Femandez: LA 26; RMA 14; RMS 33

Five For Fighting: B200 196; A40 6; AC 3; H100
38; HA38

Flaw: B200 172; HS 9

Bela Fleck: (X 8

Bela Fleck & The Flecktones: (/6

Luis Fonsi: LPS 2; LT 6; TSS 15

Kirk Franklin: B200 21; CC 2; GA1; RBA 4

Freeway: H100 62; HA 60; RA 16; RBH 17

Fribum & Urik: DC 19

Fuerza Juvenil: TSA 14

Fugees: RBC 25

Fulanito: TSA 13; TSS 40

Fu Manchu: RO 23

Fundisha: RBH 97

Funky Green Dogs: DC 11

Nelly Furtado: B200 47; INT 25; A4038

we (=
Ana Gabriel: LA 62; LPS 20; LT 21; RMS 36
Bill & Gloria Gaither And Their Homecoming
Friends: CC 27
Garbage: EA 10
G. Dep: RBA 88; RS 53
Georgie Porgie: DC 4
Gerardo: DC 25
Stan Getz: /78, 23
Ghostface Killah: RS 50
Ginuwine: RBA 69; RBC 24; H100 70; HA 69; RA
20, 45; RBH 21, 47,81
Gipsy Kings: LA 40; LPA16; WM 14
Godsmack: MO 21; RO 8
Goldtrix: DC1
Tony Gold: RS 70
Jimmy Gonzalez Y El Grupo Mazz: LA 65; RMS 32
Goo Goo Dolis: A40 27; H100 63; HA 61; T40 30
Gorillaz: B200 105, 123
El Gran Combo: TSS 39
Gravity Kills: RO 26
David Gray: B200 168
James Grear & Company: GA 40
Great Big Sea: WM 7
Al Green: PCA 25; RBC 10; RA 47; RBH 52
Pat Green: CA 47; CS 40
Green Day: B200 178
Lee Greenwood: HSS 45
Andy Griggs: CS 30
Josh Groban: B200 68; INT 10
Grupo Bryndis: LA 28, 57; RMA 15; LT 44; RMS 16
Ely Guerra: LPS 39
Juan Luis Guerra 440: TSA 20
Guns N’ Roses: PCA 33
Buddy Guy: BLg
Alejandra Guzman: LPS 25
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Charlie Haden: /Z 20

Merle Haggard: CA 75

Hahz The Rippa: HSS 47; RP 14; RS 22

Andricka Hall: DC 22

Fred Hammond: GA 20

Ann Hampton Callaway: /Z 24

Jay Hannan: EA 13

George Harrison: HSS 27

Darren Hayes: A40 35; AC 20; DC 33; H100 82

Headstrong: RO 17

Don Henley: CS 57

Ty Herndon: CS 39

Elder Jimmy Hicks And The Voices Of Integrity:
GA 32

Faith Hill: CCA13; AC15

The Hilliard Ensemble: CL 14

Billie Holiday: /Z 21

Dave Hollister: HSS 47; RBH 90; RP 14; RS 22

Steve Holy: B200 94; CA 10; CS 10; H100 55; HA
51

Hometown News: CS 48

Hoobastank: B20o 38; H100 72; HA 70; MO 4; RO
12

Whitney Houston: HSS 42

Rebecca Lynn Howard: AC 14

Steve “Silk” Hurley: RBA 86

Hyped Up Westbound Soljaz: HSS 50; RBH 98;
RP10; RS 14
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Ibiza: DC17

Ice Cube: B200 161; RBA 48

Enrique Iglesias: B200 24; A40 25; AC 1; DC 23;
H100 21, 35; HA 20, 34; LPS 4,13; LT 8, 20;
T4017, 40; 7SS 16

fio: H100 46; HA 52; T40 22

Iman: LA 56; RMS 22, 34

Natalie Imbruglia: B200 35; INT 19; A40 7; H100
71 T4031

The Immobilarie: RP 20; RS 32

IMx: B200 130; IND 5; RBA 31; RA 69; RBH 76

Incubus: B200 51; PCA 29; MO 10,13; RO 9

India: TSA16

India.Arie: B200 23; INT 6; RBA 15; A40 18; AC 29;
DS 25; H100 90

Injected: B200 194; HS 13; MO 23; RO 22

Intocable: LT 19; RMS 6

Chris Isaak: B200 54; INT 12; A40 15; AC 25

The Isley Brothers Featuring Ronald Isley AKA
Mr. Biggs: RBA 41; RBH 93
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Alan Jackson: B200 5; CA 2, 38; CCA10; INT 22;
CS513,19; H10073,75: HA 71, 73

Janet Jackson: B200 99; PCA 43; RBA 53; DC 15;
HSS 71

Michael Jackson: B200 71, 151; RBA 24; H100 52;
HA 48; RA 13, 72; RBH 15, 75

Jagged Edge: B200 160; RBA 47; DS 15; HSS 56;
RA 31; RBH 34,97; RS 55

Jaheim: B200 42; RBA 6; H100 43; HA 39; RA 10;
RBH13; RS 68

Bishop T.D. Jakes: CC18; GA 6

Bishop T.D. Jakes & The Potter’s House Mass
Choir; GA 22

Boney James: (J 3; RBA 67; RBH 90

Etta James: BL12; /711

Jamiroquai: EA 16; DC 2

Tim Janis: HS 37; IND 18; NA 2

Jars Of Clay: B200 28; CC 3; INT 15

Ja Rule: B200 20; RBA 11; H100 1, 2; HA 1, 2; RA 5,
9, 26; RBH 7, 10, 28, 79; RP 23; RS 37; T401,
6,35

Jay-Z: B200 125, 138; RBA 39, 56; RBC 9, 21; H100
99; HSS 55, 64, 67; RA 51, 59; RBH 55, 60,
86; RP 15, 21; RS 23,33, 43

Jaz-0: RP 20; RS 32

Waylon Jennings: CA 54; CCA 2, 20, 23; PCA15

Jewel: B200 69; A40 5; AC 24; H100 57; HA 55;
T40 26

Jose Alfredo Jimenez: LA 43, 71

Jimmy Eat World: B200 80; A40 39; H100 67; HA
67: MO 3

Jodeci: RBC 19

Joe: B200 79; RBA 28; RA 44, 75; RBH 45, 80

Elton John: B200 193; PCA 50; AC 10

Carolyn Dawn Johnson: CA 49; CS 20

Jack Johnson: B200 122; HS 3; MO 30

Jonell: H100 98; HSS 6; RA 73; RBH 62; RP 4; RS 6

Donell Jones: RA 66; RBH 72

George Jones: CA 59

Norah Jones: B20092; (J1;INT7

Roy Jones, Jr.: HS 49; RBA 60; HSS 47; RP 14; RS
22

Sir Charles Jones: HS 27; IND 12; RBA 33

Richard Joo: CL 4

Montell Jordan: RA 62; RBH 67

The Judds: CCA 19

Juvenile: RBA 90; RBC 16; HSS 39; RBH 89; RP 5;

RS7
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Israel Kamakawiwo'Ole: WM 8

Anthony Keams: B200 162; HS 7; IND 8; WM 2

John P. Kee: GA 29, 39

Toby Keith: B200 66; CA 6; CCA 9, 22; CS 8; H100
53; HA 49

R. Kelly: RBA 59; RBC 14; H100 77; HSS 55, 67; RA
34, 51, 59, 64; RBH 36, 55, 60, 66, 86; RP 15;
RS 23, 43; T40 37

Alicia Keys: B200 7; INT 4; RBA 13; A40 30; AC 27;
RA 32, 70; RBH 33, 78; RS 72

KHZ: DC 47

Kid Rock: B200 34; PCA7; RO 15

Kidz Bop Kids: B20o 170

Killer Mike: H100 22; HA 21; RA 17; RBH 18; T40
29

B.B.King:BL 4

Carote King: PCA 14

Evgeny Kissin: CL 11

Kittie: IND 33

Jennifer Knapp: CC 35

Knoc-Tum’Al: H100 100; HSS 49; RBH 73; RP17;
RS 29

Kosheen: EA 21; DS 23

Diana Krall: B200 91; /Z 1; PCA 35

Alison Krauss: B200 89; CA 9; CCA 14; INT8

Lenny Kravitz: B200 155; A40 24

Kris Kross: HSS 65

KRS-One And The Temple Of Hiphop: GA 21

Kurupted Seed: RS 67

oo | =

La’ Chat: IND 44

Rachael Lampa: B200 114; CC 11; HS 2

David Lanz: (/12

Tracy Lawrence: CS 53

Shannon Lawson: CS 35

Melina Leon: LPS 32; TSS 25

Gerald Levert: RBA 70

Tony Levin: NA13

Glenn Lewis: H100 30; HA 29; RA 12; RBH 12; RS
46

Ramsey Lewis: /Z 3

Laley: LA 22; LPA g; LPS 39

The LFT Church Choir: GA 35

Liberacion: LA 41; RMA 20; LT 22; RMS 7

Lifehouse: B200 184; A40 9, 22

Lightforce: DC 39

Lil Bow Wow: B200 63; RBA 26; RA 33; RBH 35,

97
Lil’): HSS 9; RBH 91; RS 17
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Lil Jon & The East Side Boyz: IND 30
Lil’ Keke: HS 35; IND 16; RBA 38
Lil’ Romeo: RBA 100; H100 78; HSS 3; RBH 50; RS

4

Lil’ Smoke: RS 52

Limi-t 21: TSS 35

Limp Bizkit: B200 166

Linkin Park: B200 4; A40 21; H100 3; HA 3; MO 7,
34,R0O5;T403

Little Big Town: CS 47

LLCool J: RP 25; RS 39

Local H: HS 29; IND 13; RO 40

Lo Fidelity Allstars: DC g

Lonestar: B200 165; CA 21; AC 4; C5 24

Loon: H100 61; HA 59; RA 27; RBH 29

Jennifer Lopez: B20o 8, 76; RBA 10, 80; H100 1;
HA1; RA5;RBH 7; T401

Lostprophets: HS 25; MO 35

Patty Loveless: CA 41

Lyle Lovett: CA 69

Ludacris: B200 6; RBA 2; H100 33, 40, 54; HA 32,
36, 53; HSS 40; RA 18, 21, 30; RBH 16, 20, 31;
RP 12, 25; RS 18, 39; T40 27,36

Lynyrd Skynyrd: PCA 36
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Yo-YoMa: CL 1,2,8

Mack 10: RBA 43

Madonna: B200 182; DS 19

Raven Maize: DC 8

Cheb Mami: DS 20

Barry Manilow: B200 18; IND 25; INT 5; AC 28

Patricia Manterola: LA 55

Mantra: DC 32

Victor Manuelle: LT 48; TSS 11

Bob Marley: PCA 21; RE 1, 14, 15

Bob Marley And The Wailers: RE 4

Damian “Jr. Gong” Marley: RE 7

Brad Martin: CS 37

Rogelio Martinez: RMS 24

Mary Mary: CC 22; GA7; RBA 75

Pepper Mashay: DC 9

Master P: B200 111; RBA 30; RBH 88

Masters At Work: DC 30

matchbox twenty: AC5

Keiko Matsui: (f 23

Dave Matthews Band: B20o 77; A40 13

Maxwell: B200 116; RBA 32; DS 4; H100 66; HA
64; HSS 60; RA 19, 41; RBH 19, 39; RS 51

John Mayer: B200 102; HS 1; A40 23

Martina McBride: B200 104; CA 11; CS 3; H100 41;
HA 37

Paul McCartney: HSS 73

Delbert McClinton: BL1; CA 42;IND 21

Nicole ). McCloud: DS 13

Donnie McClurkin: B200 174; CC16; GA 5; RBA 50

Brian McComas: CS 46

Mindy McCready: CS 54

John McDermott: HS 48; WM 3

Reba McEntire: CA 29; CS 38

Tim McGraw: B200 61, 134; CA 5,18; CCA 25; CS
2, 4; H100 36, 51, HA 31, 47

Mark McGuinn: CA72; CS 32

Brian McKnight: 8200 187; RBA 72; AC 22

John Mellencamp: A40 18; AC 29

Melody: LA 42; LPA 17; LPS 30; TSS 20

Roy D. Mercer: CA 67

MercyMe: B20o 75; CC7

Mesh stl: RO 39

Jo Dee Messina: B200 133; CA17; AC 23; CS 4;
H100 51, HA 47

Metallica: PCA g

Pat Metheny Group: (f 2

Method Man: H100 98; HSS 6; RA 68, 73; RBH
62,69; RP 4; RS 6, 47

Tanto Metro & Devonte: RE 6; H100 96; RA 54;
RBH 57

Edgar Meyer: CL 8

Luis Miguel: LA 8; LPA 4; LPS 6; LT 10; TSS 17

Christina Milian: HSS 11; RS 35

Kylie Minogue: B200 9; INT 14; A40 40; DC 36;
DS 12; H100 7; HA 8, T40 5

Minott: RS 67

Mobb Deep: B20o 82; RBA 27; H100 85; RA 43;
RBH 44

Monchy & Alexandra: LA 20; TSA 3; LT 28; TSS 4

Jane Monbheit: /79, 18

Yolandita Monge: LA 36; LPA 14; LPS 29; TSS 34

Ricardo Montaner: LPS 26, 33; TSS 26

Pablo Montero: LA 19; LPA 8; LPS 10; LT 12; RMS
30

John Michael Montgomery: CA 58

Montgomery Gentry: CA 61; CS 50

Stanton Moore: /Z 15

Alanis Morissette: B200 3; INT 2; PCA 20; A40 4;
H100 23; HA 24; T40 16

Cory Morrow: CA 65

La Mosca Tse Tse: LPS 34

Mr. Cheeks: RBA 62; H100 20; HA 42; HSS 2; RA
15; RBH 5; RP; RS 1

Mr. Gzus: RS 60

Mr. Low Down: HSS 61; RP13; RS 20

Ms. Jade: RA 55; RBH 56; RS 42

Nicole C. Mullen: CC 29; HS 38

Shirley Murdock: GA 13

Keith Murray: RP 25; RS 39

Mushroomhead: HS 18

Musiq: RBA 95; H100 81; HSS 70; RA 23; RBH 23;
RS 24

Charlie Musselwhite: BL11

Bilboord ARTI

Myra: TSS 36
Mystikal: 8200 73; RBA 23; H100 87; RA 28; RBH

27;RS 57
-_— N -—

Nappy Roots: B200 39; RBA 5; H100 94; RA 46,
RBH 46

Nas: B200 27; RBA 7; RBC s, 11, 17; H100 91; RA
49, 52; RBH 48,53,99; RP 22; RS 34

Nate Dogg: RBA 66

Naughty By Nature: DS 7; HSS 7; RBH 59; RP 2;
RS 3

Ednita Nazario: LPS 31; TSS 32

NB Ridaz: IND 49

Frankie Negron: TSA18; LT 41, TSS 9

Nelly: B200 109; RBA 61; DS 15; H100 14; HA 14;
HSS 56, 68; RA 57; RBH 61; RS 36,55, T408

Willie Nelson: B200 113; CA 13; CCA 5, 21; PCA
30;CS33

Ann Nesby: RA 47; RBH 52

New Creation Of God: GA 38

New Life Community Choir: GA 29

Thomas Newman: DC 24

New Order: DC 40

Next: H100 43; HA 39; RA 10; RBH 13

Nice & Smooth: RS 61

Joe Nichols: CS 56

Nickel Creek: B200 128; CA 15; HS 4; IND 4; CS 49

Nickelback: B200 11; A40 2; H100 4, 79; HA 4, 75;
MO 8,18, R0 3,6;T402

Tito Nieves: LT 48; TSS 11

Nine20o: RBH 95; RS 26

Chino Nino: RBA 93

Nivea: HSS 69

No Doubt: B200 33; PCA 23; A40 10; H100 13; HA
13; T407

NOFX: B200 147; IND 6

No Good: HSS 13; RBH 70; RP3;RS 5

The Notorious B.1.G.: RBC 1, 4; HSS 52, 58; RP18,
24; RS 30,38

*N Sync: B20o 70; H100 14; HA 14; HSS 68; RA 39,
57: RBH 43,61, RS 36; T40 8

-o-
Mark 0’Connor: CL 8
The Offspring: MO 27, RO 32
Jamie O'Neal: CA57; CS 31,52
The Ones: DC 37
Orchestra Baobab: WM 13
La Oreja De Van Gogh: LPS 21; LT 36
Original P: RBA 85; HSS 50; RBH 98; RP 10; RS 14
Fernando Ortega: CC 32; HS 42
Ozzy Osbourne: B200 93; RO 30
Ospina: DC 22
O-Town: AC 16
OutKast: B200 31; RBA 20; H100 22; HA 21; RA17;
RBH 18; RS 74; T40 29
Out Of Eden: CC 20; HS 22
Ozomatli: LA 61
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Petey Pablo: B200 100; RBA 45

Joe Pace & The Colorado Mass Choir: GA 12

Lindsay Pagano: HSS 41

Brad Paisley: CA 30; CS 15, 34; H100 76; HA 74

Los Palominos: LA 37; RMA 19; RMS 35

Palomo: LA 23; RMA 11; LT 14; RMS 2, 38

Pastor Troy: RBA 98

Laura Pausini: LA 18; LPA 7; LPS 18; LT 31

Luciano Pavarotti: CL 3

P. Diddy: RBA 97; DC 15; H100 44, 61; HA 46, 59;
HSS 15; RA 14, 27; RBH 14, 29; RP 6; RS 8

Carlton Pearson And The Azusa Mass Choir: GA
33

Amanda Perez: H100 83; HSS 8

Perion: HSS 47; RP 14; RS 22

Pesado: LA 13; RMA 7; LT 43; RMS 15

Tom Petty And The Heartbreakers: PCA 42

Phantom Planet: B20o 175; HS 10

Edith Piaf: CL 9

Pilar Montenegro: LA 35; LPA 13; WM 11; LPS 19;
LT 2; RMS1

Pimpinela: LA 38; LPA15

Pink: B200 10; INT 24; A40 17; DS 3; H1o0 26, 27;
HA 27, 28, H5S5 57, T40 13, 14

Pink Floyd: B200 108; PCA 4

Alexandre Pires: HS 23; LA3; LPA 2; LPS 1, 3; LT 5,
9; 1557

Play: HSS 22

Plus One: B20062;CC g

P.0.D.: B200 19; CC 1; H100 34; HA 33; MO 2; RO
7,19

El Poder Del Norte: LA 16; RMA 8; LT 37; RMS 12,
29

Poison: PCA 48

Christoph Poppen: CL 14

PPK: DC 48

Elvis Presley: IND 23; HSS 46

Pretty Willie: HSS 28; RBH 8s5; RP 19; RS 31

Prince: IND 26

Project Pat: RBA 91

Prophet Jones: RBA 52; RA 58; RBH 63

Puddle Of Mudd: B200 13; A40 12; H100 6; HA 6;
MO 1; RO 1, 18; T40 12

Puerto Rican Power: TSS 13, 38

Puppah Nas-T: DC 30

Puretone: DC 41

A.B. Quintanilla Y Los Kumbia Kings: LA 14; LPA

TIN

5; LT 39; RMS 18
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Radical For Christ: GA 20
Raekwon: RS 50
Rakim: RA 67; RBH 74
Rancid: B200147; IND 6
Rani: DC 27
Rascal Flatts: B200 53; CA 4; CS 9; H100 59; HA

54

The Rawlo Boys: RS 52

Rayvon: RS 70

Los Razos: LA 74

Redd Eyezz: HSS 39; RBH 89; RP5; RS 7

Redman: RA 68; RBH 69; RS 47

Dianne Reeves: /712

Regency Buck: DC 14

Res: HS 46; RBA 65, DC 44, 49

Reveille: RO 36

The Reverend Horton Heat: IND 32

Lydia Rhodes: DC 32

Los Rieleros Del Norte: LA 44; RMS 26

Teddy Riley: RS 60

LeAnn Rimes: CA 39; A40 28; AC 18, 26; DS 6;
H100 17; HA 18; HSS 5; T40 10

Rinocerose: EA 22

Rise: RS 73

Lupillo Rivera: LA 11, 17, 21, 32; RMA 6, 9, 10, 17;
LT 17; RMS 4

RL: RBH 83

Dawn Robinson: RS 71

Daniel Rodriguez: CX 5; HSS 51

Tito Rojas: LA 39; TSA 5; LT 42; TSS 8,33

Linda Ronstadt: PCA 16

Joann Rosario: CC 37; GA 11

Paulina Rubio: LA 15; LPA 6; LPS 35

Ruff Endz: RA 38; RBH 42

Tim Rushlow: CS 60

e &

Sade: B200 49, 190; PCA 26; RBA 29, 81; RBC 20;
DS 11

Sanchez: RE 11

Adan Chalino Sanchez: RMS 39

Gilberto Santa Rosa: LA 70; TSA 7; LT 24; TSS 2,
21

Juelz Santana: RA 65; RBH 68

Alejandro Sanz: HS 20; LA 1, 64; LPA 1; LPS 28, 38

Savage Garden: HSS 44

Sawyer Brown: CS 45

Andras Schiff: CL 15

The John Scofield Band: ¢/ 8

Jill Scott: B200 188; RBA 54, 87; RA 61; RBH 65

Peggy Scott-Adams: BL 2; IND 29

Earl Scruggs And Friends: CA 48

Joan Sebastian: IND 22, 34; LA 9, 10; RMA 4, 5;
LPS17;LT7; RMS 8

jon Secada: LT 49; TSS 12

Secret Garden: NA 14

Bob Seger & The Silver Bullet Band: PCA 2

Selena: LAs9

Sensefield: A40 34

Erick Sermon: RBH 83

Sevendust: IND 11; RO 24

Shaggy: 8200 180; RE 2; RS 70

Shakira: B200 16; A40 37; DC 7; H100 28, 56; HA
26, 57; LPS 5, 15; LT 3, 26; T40 21, 24; TSS
18,37

Remy Shand: RA 71; RBH 77

Sharissa: B200 52; RBA 9; H100 80; RA 25; RBH
24; RS 65

SheDaisy: CS 44

Blake Shelton: CA 43

Sherm: RS 66

Janis Siegel: /Z 19

Carly Simon: DC 15

Frank Sinatra: B200 150

Ricky Skaggs & Friends: CA 36

Skip: RS 59

Slanted Eyezz: HSS 39; RBH 89; RP 5; RS 7

Sleepy Brown: H100 54; HA 53; HSS 40; RA18;
RBH 16; RP 12; RS 18

Slim Thug: IND 41; RBA 89

Richard Smallwood With Vision: GA 17

Smash Mouth: DC 42

Esther Smith: GA 26

Michael W. Smith: B2oo 67, CC 6

Will Smith: HSS 37

Soil: HS 39; RO 33

Solar City: DC 9

Solas: WM 6

Marco Antonio Solis: LA 63; LPS 24; LT 32; RMS
37

Something Corporate: HS 50; MO 29

Jimmy Sommers: (/16

Bubba Sparxxx: RBA 99

Britney Spears: B20o 26; AC 30; RS 75

Spyro Gyra: (/18

Staind: B200 64; A40 16; H100 69; HA 68; MO 6;
RO 4

Trammel Starks: NA 15

Brenda K. Starr: LT 48; TSS 11

Starsailor: HS 17; MO 31

Static-X: RO 34

Tommy Shane Steiner: CS 12; H100 68; HA 66

Ray Stevens: CA 37; HSS 10

Rod Stewart: B200 96

St. Germain: (/13

Sting: B200 115; DC 29; DS 20

Rebecca St. James: B200 106; CC9

Exm (continued)

Angie Stone: 8200 136; RBA 34; DC 10; H100 89,
92; RA 40, 48; RBH 41, 49

George Strait: B200 169; CA 23; CCA 15; CS 23

Barbra Streisand: B200 97

Strik gine: HSS 30; RP 16; RS 27

The Strokes: B20o 87; MO 15

Sublime: PCA 24

Sum 41: B200 153; MO 28

Keith Sweat: RBC 13

System Of A Down: B20o 32; PCA 13; H100 88;
MO 14, 19; RO 20
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Tamia: DS 24; RS 54

Olga Tanon: LA 53; TSA 6; LPS 40, TSS 22, 24

Tantric: B20o 176

James Taylor: PCA 11

Paul Taylor: (J 22

Tommy Tee: RS 61

Los Temerarios: LA 25, 66; RMA 13

Tempo: LA 67

The Temptations: RBA 78

Tenacious D: B200 171

Bryn Terfel: CL 10

John Tesh: B200 56; CC 4; IND 2; NA 4

Thievery Corporation: /Z 5

Third Day: B20o 142; CC13, 26

Carl Thomas: RS 50

Cyndi Thomson: 8200 189; CA 24; CS 28

Three Plus: WM 10

Thursday: HS 31; IND 15

T..:RBA68

Los Tigres Del Norte: LA 47; LT 40; RMS 14

Timbaland & Magoo: RBA 63

Aaron Tippin: HSS 17

tobyMac: CC 36; HS 47

Tool: RO 28

Too Short: RBA 84

T.0.R.0.:RS 52

Los Toros Band: TSS 27

Tower Of Power: (/19

Toya: H100 97; HSS 21; RS 38

Train: B200 48; INT9; A40 8, 33; AC 12

Randy Travis: CA 71

Trick Pony: CA 35, CS 27

Trik Turner: B20o 129; HS 5; MO 11

Trina: RA 31; RBH 34

Travis Tritt: B200o 131; CA 16, 66, 73; CS 14

Truth Hurts: RA 67; RBH 74

Los Tucanes De Tijuana: HS 36; LA 5, 46; RMA 2;
LT 34; RMS 11,31

Shania Twain: CCA 4; PCA 22

Tweet: H100 10, 70; HA 10, 6G; HSS 20; RA 1, 20;
RBH 1, 21; RS 10; T40 34

Twin: RS 40

Ronan Tynan: B200 162; (X 14; HS 7; IND 8, WM
2

Steve Tyrell: /Z 10

Moses Tyson, Jr.: GA 16; IND 5o

- u mer
U2: B200 17; INT 3; PCA 3, 44; A40 20
UB4o: RE 5
UGK: RBA 40
Uncle Kracker: AC 17
Union Station: B200 89; CAg; INT8
Unwritten Law: B200 124; MO 12
Polo Urias Y Su Maquina Nortena: RMS 23
Usher: B200 14; RBA 8; H100 12, 15, 61; HA 11, 15,
59; RA 2, 24, 27; RBH 2, 25, 29; T40 15, 38

-,-,sv—
lan Van Dahl: DS 8; HSS 72
Luther Vandross: 8200 191; PCA 41; RBA 42; RA
56; RBH g8
Vangelis: CL 13
Sergio Vargas: TSS 29
Phil Vassar: CS 11; H100 65; HA 62
Jimmie Vaughan: BL s
Stevie Ray Vaughan And Double Trouble: BL 7, 10
Eddie Vedder: A40 31
Veggie Tunes: IND 45
jaci Velasquez: LA 49; LPA 19; LPS 14
johnny Vicious: EA 4; HS 30; IND 14
Fernando Villalona: LT 49; TSS 12
Alicia Villarreal: HS 40; LA 6; RMA 3; LT 15; RMS 3
Viola: DC 21
V.I.P. Music & Arts Seminar Mass Choir: GA 39
Virtue: GA 27
Carlos Vives: LA 12; TSA 2; LPS 7; LT 1; TSS 1
VNV Nation: EA 24

The Wailers: PCA 21; RE 1,14, 15

Hezekiah Walker: GA 35

Andre Ward: (/ 11; RBA 82

Latanza Waters: DC 35

Russell Watson: (X9

Ben Watt: EA13

Weebie: RBH 88

Weezer: MO 38

Peter White: (/9

The White Stripes: B200 185; HS 11; MO 32
Doug Williams: GA 19

Hank Williams Jr.: CA 34; CCA 7; PCA 47
JHank Williams 1it: CA 31; HS 28

ohn Williams: CL 1

John Williams: CX 4

Lee Williams And The Spiritual QC's: GA 37
Melvin Williams: GA 19

Pamela Williams: ¢/ 25

Pharrell Williams: H100 44; HA 46; HSS 15; RA
14; RBH 14; RP 6; RS 8

will.i.am Of The Black Eyed Peas: RS 63

Mark Wills: CS 31

Michael Wilson: RBH 87

Nancy Wilson: /Z 3

BeBe Winans: B200 164; CC 15; GA 4; RBA 49

CeCe Winans: CC 30; GA 10

Lee Ann Womack: CA 32; AC 7, (533, 41

Darryl Worley: CS 51

W.0.5.P: DC 20

Chely Wright: CA 45; CS 25

Finbar Wright: B200 162; HS 7; IND 8; WM 2

Jaguar Wright: B2oo 117; RBA 21

Wu-Tang Clan: B200 192; RBA 51

Keke Wyatt: B200 65; RBA 14; H100 32; HA 30;

A}

RA7;RBHS8
2akk Wylde’s Black Label Society: B200 149 / #/g;
6;IND 7
-x -_—
X-Ecutioners: B200 30; RBA 19; H100 93; MO 17;
RO 35
—Y—
Yanni: NAG6, 7
Yanou: DS 18
Trisha Yearwood: CA 50; CS 16, 57
Yes: (X 15

Ying Yang Twins: RA 50; RBH 54
Pete Yorn: B200 186; HS 12; A40 36; MO 39
Youthful Praise: GA 34

-_— z —-—
Charlie Zaa: HS 41; LA 7; LPA 3; LPS 8; LT 4; TSS
14
Zero7: EA8; HS 45
2oegirl: CC19; HS 19
Rob Zombie: B2oo 83; MO 24; RO 14

= SOUNDTRACKS -~

Ali: B200 157; RBA 64; STX 15

All About The Benjamins: B200 84; IND 3;
RBA 22; STX 8

Amelie: WM 4

American Pie 2: STX 18

A Beautiful Mind: CX 7

Big Bad Love: BL6

Black Hawk Down: WM ¢

Coyote Ugty: B200 81; CA8; STX 7

Crouching Tiger, Hidden Dragon: (X 13

Down From The Mountain: B20o 146; CA 20,
INT 20; STX 14

The Fast And The Furious: B200 135; STX 13

The Fast And The Furious: More Fast And
Furious: B200 159; STX 16

Finding Forrester: /722

Gosford Park: (X 12

Hardball: STX 20

How High: RBA 76; STX 19

[ Am Sam: B200 40; INT 18; STX 3

The Lord Of The Rings: The Fellowship Of The
Ring: B200 119; STX 10

Moulin Rouge: B200 57; INT 23; STX 4

Moulin Rouge 2: B200 120; INT 13; STX 11

O Brother, Where Art Thou?: B200 1; CA 1; INT
1; STX1

The Princess Diaries: B200 195; STX 17

Queen Of The Damned: B200 29; STX 2

Roswell: STX 23

Save The Last Dance: STX 25

Shrek: B200 59; STX 5

Six Feet Under: STX 24

Songcatcher: CA 74

Spongebob Squarepants Original Theme
Highlights: STX 22

State Property: B200 78; RBA18; STX 6

Tae-Bo Inspirational: Walk By Faith...Not By
Sight: GA 28

Three 6 Mafia & Hypnotize Minds Presents:
Choices — The Album: RBA 57; STX 21

A Walk To Remember: B20o 90; STX 9

We Were Soldiers: B200 126; CA14; STX 12

......... Y. T< 4

Y CYHL
) mm

on 1 Bif
Body + Soul: No Control: 181
City On A Hill: Sing Alleluia: 107
Disney’s Superstar Hits: 127
Global Hits 2002: 173
Grammy Nominees 2002: 25
Now 7:152
Now 8: 41
Ryde Or Die Vol. llI: In The “R” We Trust: 158
Songs 4 Worship — Shout To The Lord: 95
The Source Presents Hip Hop Hits — Volume
5:121
Totally Country: 17 New Chart-Topping Hits:

43

Totally Hits 2001: 132

WOW Gospel 2002: The Year’s 30 Top Gospel
Artists And Songs: 98

WOW Hits 2002: The Year’s 30 Top Christian
Artists And Hits: 156
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3 ' TITLE IMPRINT/PROMOTION LABEL Artist S TITLE  IMPRINT/PROMOTION LABEL Artist g TITLE
"W NUMBER 1 1311 9 Weeks At Number | NUMBER 1 6 Weeks At Number 1 o ::Z;LSILT/PROMOTION LABEL
1| BLURRY AAWLESSGERENINTERSCOPE Puddle 0f Mudd <! 1 BLURRY  FAWLESS/GERFENINTERSCOPE Puddle Of Mudd < 3
2 || YOUTH OF THE NATION anauric P.0.D. = 2] 2 WASTING MY TIME w1 Default < i B NUMBER 13t 1 #am)
3| THE MIDDLE _oreamwonxs Jimmy Eat World 3] 3 TOO BAD ro:0mussth 096 Nickelback = ¥ o | AT Funny
4 | | CRAWLING IN THE DARK somums Hoobastank 2] 5 FOR YOU i etexina e Staind ) QR E/\IFER LOPEZ FEATURMG JA RULE
5 || WASTING MYTIME w Defauit = 4 IN THE END _wassasios Linkin Park | HOW YOU REMIND ME
7 FOR YOU ripeiexmaases Staind = 6 6 HOW YOU REMIND ME rozorunnen Nickelback =) T ] | NICKELBACK
6 IN THE END_wanensros Linkin Park <) 7] 7 YOUTH OF THE NATION artc P.0.D. = -
8 | | TOO BAD RoADRUSNERIOMG Nickelback = 3] 8 I STAND ALONE  repugLicunmeRsal Godsmack < 3 b {m:}:ﬁ;’:o
9 | FIRST DATE wmca Blink-182 < 9 /10 NICE TO KNOW YOU inssorTaLeric Incubus | WARNER BROS.
* 10 | | NICF TO KNOW YOU mworiautric Incubus < 9 | MY SACRIFICE wo.up Creed =) 4 x?gﬁl\:‘zn YOU WILL GO
n FRIENIDS & FAMILY s Trik Turner 11] 12 BULLETS wivo e Creed B -
J SEEIN' RED mresscore Unwritten Law < 121 1 | CRAWLING IN THE DARK isiano 00vG Hoobastank =i | CAN'T GET YOU OUT OF MY HEAD
'/ ks ' | WISH YOU WERE HERE PamORTAUEPIC Incubus =] 13] 13 CAUGHT IN THE SUN Lavaatuam Course Of Nature < S 4 7 | | KvuE mNocuE
T fy' ] | TOXICITY amencancowmen System Of A Down <) 14 | 14 NEVER GONNA STOP ceren mterscors Rob Zombie = :::;YS NI
] 12 LAST NITE ca The Strokes = 15 LONELY ROAD OF FAITH wuavaarianic Kid Rock 5 'H JA RULE FEATURING ASHANTI
15 | THE WAY YOU LIKE IT asista Adema = 19 3 DOWN WITH THE SICKNESS ciantreprise Disturbed < [ i MURDER INC DEF JAM AD.JMG
h 17 L_. IT'S GOIN' DOWN  (ouncouumeia X-Ecutioners = 17/ 18 ADRIANA rca Headstrong < 6 | ST ::;oﬁgﬁmunmc TR
] 18 ': HOW YOU REMIND ME roasruser Nickelback = 16 CONTROL AAWLESS GEFFEN INTERSCOPE Puddle Of Mudd =i e | NTeRscope
19 | | CHOP SUEY ameRicaNCOLUMBIA System Of A Down = 17 ALIVE ananic P.0.D. | GIRLFRIEND
1 20 | ] HEY MISTER smsmoszct Custom 20, 20 | TOXICITY cuvcascoiumpia - AIRPOWER System Of A Down ] 84 11 ‘,! 'Jr’iwsvuc FEATURING NELLY
21 | 1STAND ALONE rerus Godsmack = 21, 21 THE WAY YOU LIKE IT anisia Adema = W eRcairicE
d 24 | rz CAUGHT IN THE SUN Lavaanantc Course Of Nature = 22, 22 FAITHLESS isuanniosme Injected < 8 ‘\_‘. CREEQ
4 25| | FAITHLESS isunoioms Injected =) 23 SQUASH THAT FLY mamucin Fu Manchu =} | vwour
27 NEVER GONNA STOP gerrennTenscore Rob Zombie | 24] 27 | | LIVE AGAIN w Sevendust o ol &f\;ﬂ;ﬁ'gﬂ EHEIMOONLIGHT
] 23 MY SACRIFICE woup Creed <f 25] 28 | TEAR AWAY wio e Drowning Poo! Pﬁ] cuRs
B 30 AMBER voicano 31 261 26 | ONE THING sani 1w Gravity Kills ¥ |7pavs
2 || DEFYYOU cowman The Offspring 27] 30 FORSAKEN wangn esos David Draiman 10 Rl cracomno
. ) MOTIVATION sawame Sum 41 = 24 | LATERALUS 1001 D SSECTIONALVOLCAND Tool .
L1 2] IF YOU C JORDAN _oave haumca Something Corporate 29132 [ [ SLIPPING AWAY nrerc Dope 121 16 1 pusoLE OF MU0D
13 FLAKE enjovunmersas Jack Johnson N 29 DREAMER cric 0zzy Osbourne | QI AVLESS GE e INTERS COPS
— 8] | GOOD souLs cermo Starsailor 31139 | | GET AWAY wanensuos Earshot 18] 19 PRI CON'T LET ME GET ME
. FELL IN LOVE WITH A GIRL o manne The White Stripes « 25 | | DEFYYOU cowusi The Offspring = [ ansma
9 | BULLETS wmoue Creed | 3 UNREAL . Soil =) | | GET THE PARTY STARTED
| 7 || PAPERCUT wantrBros Linkin Park =) 34 33 COLD wansersros Static-X < BE :Lr:;‘
5 SHINOBI VS. DRAGON NINJA cowwmsia Lostprophets | 35035 ] | IT'S GOIN' DOWN Lovoco.oven X-Ecutioners =i UGOT IT BAD
4 _{ THE REMEDY paasv Abandoned Pools =) 36,/ 38 INSIDE QUT (CAN YOU FEEL ME NOW) cucxiracec Reveille USHER
] 1 MOVIES  NEw NOZEDREANWORKS Alien Ant Farm < 370 THE QUESTION rerucesca Familiar 48 ARSTA
bl | DOPE NOSE serrenmTerscore Weezer 8 ' 34 HEY MISTER sstorect Custom < 16 17 m?;&ﬁ:&:‘_‘“
e STRANGE CONDITION cowwveia Pete Yorn <! 39 i BELIEVE ME 1he Laeusive Mesh sti | | MAVERICK REPRISE
5| | SORROW ermarn Bad Religion =) 40 ' HALF LIFE par Local H =l I lescare
= 14 | | ENRIOUE IGLESIAS
- | INTERSCOPE
g = 7y B WHAT ABOUT US?
oz Dillboara AU JP 4U KA e
ALL YOU WANTED
19 4 21 | | MICHELLE BRANCH
E MAVERICK WARNER BROS
[ S WHAT'S LUV?
g 204 24 FAT JOE FEATURING ASHANTI
| TITLE IMPRINT/PROMOTION LABEL Artist 2 B3l TiTLe werInTPROMOTION LABEL Artist L TERROR SOUAD ATLANTIC
] ] 1% NUMBER 1 ‘& 15 Weeks At Number 1 =7 W NUMBER 1 3 14 Weeks At Number 1 15 SR T
|| HERO wrenscone Enrique Iglesias =2 1 WHEREVER YOU WILL GO aca The Calling =} £PIC
b A NEW DAY HAS COME eric Celine Dion 2 z HOW YOU REMIND ME RroaDRURIDMG Nickelback = 224 26 b IFI?PTURE (TASTES SOJSWEET)
I | SUPERMAN (IT'S NOT EASY) swarscoiomon Five For Fighting = 3 Rl MY SACRIFICE wowr ___ Creed o
L —— 4 1 5 [ | HANDS CLEAN waveckmernise Alanis Morissette 23] 23 || | N0 MORE DRAMA
| I'M ALREADY THERE &na Lonestar = 2 STANDING STILL srame Jewel ol ...r AR .
- IF YOU'RE GONE Lavwanannc matchbox twenty < M 6 | | SUPERMAN (iT'S NOT EASY) awas: coLumeis Five For Fighting =] UNDERNEATH YOUR CLOTHES
ONLY TIME rermse Enya = 73 8 | | WRONG IMPRESSION rcr Natalie tmbrugiia = 24430 I8 SHAKRA
B | HOPE YOU DANCE MCA NASHVILLEANIVERSAL Lee Ann Womack = BN 7 | | DROPS OF JUPITER (TELL ME) cowmen Train < " [caramEL
— 1o = 9 10 HANGING BY A MOMENT oreamworks Lifehouse < 22 | | CITY HIGH FEATURING EVE
h Uit (el 0 s 103 11 HEY BABY wrnscore No Doubt Featuring Bounty Killer < i 200CA BASEMENTANTERSchPe
I DROWNING e Backstreet Boys = 11112 || ALL YOU WANTED wavercowannenonos Michelle Branch < 25 [l oINS ST
] THIS TRAIN DON'T STOP THERE ANYMORE ROCKETUNVERSAL Eiton John = 72 13 | BLURRY FLAWLESS GEFFEN INTERSCOPE Puddie Of Mudd = i ATannc
SONG FOR THE LONELY wasnersos Cher < 9 || EVERYDAY Dave Matthews Band f 209 ,; | e TR IR
u DROPS OF JUPITER (TELL ME) comen Train '; 14) 21 SOAK UP THE SUN aswwicrscore - AIRPOWIR Sheryl Crow = __| DISTURBING A PEACEDES JAM SOUTH 100
= 15] 18 LET ME DOWN EASY rernise Chris Isaak = | A THOUSAND MILES
9 I NEED YOU couwmeia Marc Anthony M 14 | | 1T'S BEEN AWHILE furmecianees Staind = ' | G
= SIMPLE THINGS winoHam HiLL Jim Brickman Featuring Rebecca Lynn Howard 171 20 | | GET THE PARTY STARTED nsa Pink < B T11E WHOLE WORLD
L | THERE YOU'LL BE nourwooowaanen sos Faith Hill M 19! | PEACEFUL WORLD cowmen John Mellencamp Featuring India.Arie < 224 28 || OUTKAST FEATURING KILLER MIKE
| | ALL OR NOTHING » 0-Town @ A 17 | BE LIKE THAT rerusLICUNIVERSAL 3 Doors Down =| : :‘ES:E BT
FOLLOW ME 107 000 tvmatimrme Uncle Kracker = M 16 ; STUCK IN A MOMENT YOU CAN'T GET OUT OF irenscore _ U2 304 a(:g"a‘ggl%gus
- = - 2171 23 | | IN THE END warsersros Linkin Park =]
“| I NEED YOU sparrowcAPTOUCURS LeAnn Rimes = 22 ~'.. | BREATHING orcavons Lifehouse ol 20 I ::rtzzzc':;‘:::&emssnonl
r_“ ONLY A WOMAN LIKE YOU Jve Michael Bolton 234 24 | | NO SUCH THING aware.cowumsia John Mayer <) 8 RcA
| INSATIABLE co:umsi Darren Hayes <2} 15 ¢ DIG IN virsin Lenny Kravitz < 32 37 :g‘%'f"
Rl WILD CHILD reprise Enya o1 ;: - HERO mmsscort = Enrique lg'efSiaS = MURDER INC /DEF JAM ADJMG
| WASTING MY TIME efault F .
- ; ST Llwormanynivessal Stian McKnight'= 27 i i HERE 1S GONE wasntr gros Goo Goo Dolls i 33 '\ 9 :33:355" ot
BRING ON THE RAIN curs Jo Dee Messina = 28Y 26 | | CAN'T FIGHT THE MOONLIGHT cums LeA;ﬂm L DESERT STORMVELEKTRA /E€G
m STANDING STILL anantc Jewel < 294 29 A NEW DAY HAS COME erc Celing Dion ) OGP (R
& LET ME DOWN EASY reprist Chris Isaak < i 28 || FALLIN'. Niicia Keys = — K;Tzlf:"::umm
CAN'T FIGHT THE MOONLIGHT cus LeAnn Rimes < 21421 [Li] YOU'VE GOT TO HIDE YOUR LOVE AWAY v Eddie Vedder 32 | uLe FeATURING Case
r‘ = 32 34 | | ATHOUSAND MILES asmwicascore Vanessa Carlton « MURDER INC DEF JAM 100G
i | FALLIN', Alicia Keys 2 33] 35 | | SHE'S ON FIRE coumen Train <) 36 | |WELCOME TO ATLANTA
TURN THE RADIO UP concoro Barry Manilow 30 | | SAVE YOURSELF nerrwenx Sensefield E- g:n:::i?x:mﬁmﬁwwmwwwu
B PEACEFUL WORLD cowmsia John Mellencamp Featuring india.Arie <! 33 | | INSATIABLE courvenn Darren Hayes = THE WORLD'S GREATEST
T I'M NOT A GIRL, NOT YET A WOMAN .t Britney Spears = 36136 | | STRANGE CONDITION couwwsia Pete Yorn <) v Sisscoriive
b | 32 .\' WHENEVER, WHEREVER ¢ric Shakira ot = U DON'T HAVE TO CALL
ym a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 101 main- 38 ‘37 . - ON THE RADIO (REMEMBER THE DAYS) oreanmwonss Nelly Furtado < <y | NV J ﬁ:f:‘
- stgtions, 82 modern rock stati 80 adult rary stations and 81 adult Top 40 stations are elec- 390 THE MIDDLE oreammorxs Jimmy Eat World =] . N YT COME —e
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g 2 TiTLE 2 TITLE @ I e
3 ARTIST (lrﬁfur\gg;c;rggt;o:i LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL) S 1 ARTIST (MPRINT/PROMOTION LABEL)
1 Ain't It Funny swiennot IPLIN 21 | | Whenever, Wherever . i i
JENNIFER LOPEZ FEAT JA RULE (EPIC) SHAKIRA (EPIC) 44 B g?&ﬂoﬁ'?&%’fg Beautitgl
2 | | Always On Time 27§45 | | Don't Let Me Get Me 521 58| | Rapture (Tastes So Sweet)
JARULE FEAT. ASHANTI (MURDER INC./DEF JAWIDJMG) PINK (ARISTA) 11D UNIVERSAL)
4 | ! InThe End 24 | © | Get The Party Started 53 ) 59 Saturday (Oooh! Doooh!)
LINKIN PARK_(WARNER BROS) PINK (ARISTA] LUDACRSS (DISTURBIAG THA PEACEDEF JAM SOUTHIDIMG)
3 How You Remind Me ‘M 28 | * | Don't You Forget It 57 I'm Movin' On
NICKELBACK {ROADRUNNER GLENN LEWIS (EPIC) | RASCAL FLATTS (LYRIC STREET)
5 | | Wherever You Will Go VMl 26 | - 5 Nothing In This World 47 {1 | Standing Stitl
THE CALLING (RCA] KEKE WYATT FEAT AVANT (MCA) JEWEL ‘ATIANTIC:
8 Blurry 31 1 The Cowhoy In Me W 46 1 Young'n {(Holla Back)
PUDDLE OF MUDD (FLAWLESS/GEFFEN/INTERSCOPE) _ TIMMCGRAW (CURB) B £15010"S (OESER™ ©TORMELEKTRAEED)
12 What's Luv? 25 | * 1 Roll Out (My Business) 57170 Underneat!} Yoiir Clothes
FAT JOE FEAT. ASHANTI (TERROR SQUAD,ATLANTIC) LUDACRS {DISTURBING THA PEACEDEF JAM SOUTHIDUMG) SHAKIRA (EPIC) \
10 Can't Get You Qut Of My Head 33241 Youth Of The Nation 55 Some Days You Gotthemssm— d
KYLIE MINOGUE & AFITOL) POD (ATLANTIC) DIXIECHICKS (MONUMENT) __ (yaf=€
6 What About Us? 33 Hero 59171 I Need A Girl {Part One) V/
BRANDY (ATLANTIC) ENRIQUE IGLESIAS (INTERSCOPE} P DIDDY FEAT. USHER & LOON (BAD BOYS: .oy
13 Oops (Oh My) 35238 The Long Goodbye 1M 60 [ "1 Roc The Mic -
TWEET (THE GOLD MIND/ELEKTRAVEEG) BROZKS & DUNN {ARISTA NASHVILLE D] BEANIE SIGEL & FREEWAY (ROC A FELLA/DEF JAMIDJMC
> 3 \
17 {1/ | U Don't Have To Call W 36 1 Welcome To Atianta 611 — | | Herels Gone
USHER (ARISTA} BBl JcRwee botH 8 WOALRS (OEF JAMSOUTHCOLUMBIA) S 60O GOO DDLLS WARNER BROS |
19 [ | Foolish 39 | | Blessed 62 ) 62 That's When | Love You
ASHANTI (MURDER INC/DEF JAMJDIMG MARTINA MCBRDE (RCA INASHVILLE)) PHILVASSAR (AWISTA NASHVILLE)
7 Hey Baby 37 | | Superman (It's Not Easy) %M 51| | Break Ya Neck
NO DOUBT FEAT BOUNTY KILLER (INTERSCOPE) O FIVE FOR FIGHTING (AWARE/COLUMBIA) B BUSTA RHYMES 1)
14 | * | Girlfriend 39 450 {_ *| Anythin 643721 || This Woman's Work
i N SYNC FEAT NELLY (JIVE JAHEIM FEAT NEXT (DIVINE MILLWARNER BROS ) Sl MAXWELL (COLUMBIA)
9 | | UGotltBad 40 452 All You Wanted 65X — | | AThousand Miles
USHER (ARISTA) MICHELLE BRANCH (MAVERICK/WARNER BROS.) VANESSA CARLTON (ABMANTERSCOPE)
11 My Sacrifice 42 | . | Wasting My Time 661 65| | Whatlf She's An Angel
CREED (WIND UP) DEFAULT (TVT) 0| TOMMY SHANE STEINER (RCA (NASHVILLE;
15 I Love You 32 Lights, Camera, Action! 67169 | The Middle
- FAITH EVANS (BAO BOY/ARISTA) MR CHEEKS (UNWERSAL] S JinAMAY EAT WORLD [DREAMWORKS)
16 . | Can't Fight The Moonlight 43349 | - | Breathe In, | Breathe Out 68466 [ | For You
| LEANN RIMES (CURB] L RS CAGLE (CAPITOL(NASHVILE} | STAWD (PLIP/ELEKTRAVEEG
18| | 7Days 44448 | j Youn M 63| | Take Away
CRAIG DAVID (WILDSTARATLANTIC) KENNY CHESNEY (BNAJ S 4551 ASTEMERNOR €1 OTT ITHE GOLD MINDELEXTRAREC
22 Escape 45 454 | | A New Day Has Come VMl 67 | | Crawling In The Dark
DU ENRIOUE IGLESIAS (INTERSCOPE) O CELINGDION (EPIC) W] HOOBASTANK (ISLANL/IDIMG)
20 || The Whole World 46 56 | | Pass The Courvoisier Part Il 71374 | Drive (For Daddy Gene)
B ouTkasT FEAT KILLER MIKE iRISTA) BUSTA RHYMES FEAT P DIDDY & PHARRELL 1J) L] ALAN JACKSON (ARISTA NASHVILLE)
23| | Family Affair 35 || Bring On The Rain 72 — Makin' Good Love A
DL MaRY J BLIGE (MCA) W 10 DEEMESSNA WITH TIMMCGRAW (CURB) AVANT (MAGIC JOHNSONMCA)
30 More Than A Woman 34 | | Butterflies 73 " | Where Were You (When The World Stopped Turni
AALIVAH (BLAC (GROUND} | MICHAEL JACKSON (EPIC) M| ALAN JACKSON (ARISTA NASHVILLE}
29 | | Hands Clean 249 J53 ' | My List 61 Wrapped Around
ALANIS MDRISSETTE (MAVERICK/REPRISE W] 10BY KEITH IDREAMWORKS (NASHVILLE) Bl| BRAO PAISLEY (ARISTA NASHVILLE
27 | | No More Drama VBl 40 | | Caramel 75 Too Bad

SN AR J BLIGE (MCA)

C'TY HIGH FEAT. EVE (BODGA BASEMENT/INTERSCOPE)

NICKELBACK (ROADRUNNER/IDJMG)

@ Records with the greatest impressions increase. © 2002, VNU Business Media, Inc. and SoundScan, inc. All rights reserved. Compiled from a national sample of airplay supplied by Broadcast Dat:
Systems’ Radio Track service. 890 stations 1n Top 40, Pop, R&B Hip-Hcp, Ceuntry, Latin, Rock and other popular formats are electromcally monitored 24 hours a day, 7 days a week. Songs ranked by g
impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. Trus data is used to compile the Hot 100
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1 £ | Uh Huh 10 Wes At Na W 21} | CanlGet That?!!? 431 God Bless America
B2K (EPIC} BEAR WITNEZ! EARGASM) DANIEL RODRIGUEZ IMANt ATTZ. &)
e @Y - - :
2 | | Lights, Camera, Action! 22 | | My Sweet Lord 521 54 | | Big Poppa/Warning
MR CHEEKS (UNIVERSAL] L GEORGE HARRISON {GNOME/CAPITOL} BN THE NOTORIOUS BIG {BAD BOY/ARISTA)
3 Hush Lil' Lady 29 | || Roll Wit Me 52| | Thisls Me
COREY FEAT LA REVED iN PRETTY WiLLIE (D2/REPUBLIC/UNIVERSAL) wmsm -
4 A Thousand Miles - 30 Move It Like This 544 — | © 1 I'll Be There
VANESSA CARLTO (ABM INTERSCOPE} BAHA MEN (S CURVE CAPITOL MARIAH CAREY (COLUMBIA)
6 | || Can't Fight The Moonlight 19 Dansin Wit Wolvez 5548 — | | Take You Home With Me a.k.a. Bod
1 LEANN RIMES ICURBI STR'K9INE FADEECMO) R KELLY & JAY-Z {ROC A FELLAVJIVE/DEF JAW/IO
5 )V Round And Round 25 | | Never Too Far/Hero Medley M 47| | Where The Party At _}
“ JONELL & METHOD MAN (DEF SOUL/DEF JAMDJMG} MARIAH CAREY (VIRGIN} JAGGED EDGE WITH NELLY (SO SO OEF.COLUMBI¢
7 !:1‘ Feels Good (Don't Worry Bout A Thing) 27 ¢ Hit 'Em Up Style (Oops!) 531 | You Make Me Sick
S| NAUGHTY BY NATURE FEAT. 3LW (TVT) 3| BLUCANTRELL (REDZO! 0] PINK ILAFACE/ARISTA} |
8 || Never 15 || Foolish 56 || One More Chance/Stay With M{
AMANDA PEREZ (UNIVERSAL; _ ASHANTI (MURDER INC /DEF JAM,IOJMG) . s THE NOTORIOUSBIG (BAO BOVARISTA) 4
9 || It's The Weekend 32| | Family Affair ‘M 45 | | Genie n ABottle/Come On Over Baby (Al Wantis
SN LI J (HOLLY#4000 > MARY J BLIGE {MCA) CHRISTINA AGUILERA (RCA)
13| | Osama-Yo' Mama 31§ | Think Big Ll 49 | | Lifetime
i RAY STEVENS (CURB| '_‘ CRIMEWAVE [CRIMEWAVE) S MAXWELL (COLUMBIA|
10 | AMToPM 36451 | | Thank You S 55 \_{ Stop Playin’
L | CHRISTINA MILIAN {DEF SOUL/IDJMG} DID0 {ARISTA} LEVERT AGEE (KNIGHTSTAR)
11| | 7Days 37 — | | Gettin' Jiggy Wit It YW 57| | Lowrider
o) CRAIG DAVID (WILDSTAR/ATLANTIC) '_'v: WILL SMITH {COLUMBIA) e CYPRESS HILL {COLUMBIA)
— || Ballin' Boy 384 — | | One Sweet Day XM 591 | Where's Your Head At
N0 GOOD (ARTISTDIRECT) MARIAH CAREY & BOYZ li MEN (COLUMBIA} BASEMENT JAXX (XUASTRALWERKS|
— | | | Don't Want To Miss A Thing ‘M 40 | | Put Yo Sets Up YW 46| | Jigga
S AERUSMITH ICOLUMBIA) S| REDD EYEZ? 12 BOY I JAY Z {(ROC-A-FELLA/DEF JAM/IDJMG,
14 |= 1| Pass The Courvoisier Part Il "8 35 | | Saturday (Dooh! Ocooh!) 51— | Jump
i BUSTA RHYME S FEAT. P DIDOY & PHARRELL 1J) ' LUTAw S UMBING THA PEACEDEF JAM SOUTHIDJMG) S KRIS KROSS (RUFFHOUSE/COLUMBIA)
17 | | Only Time 36 || Everything UR I 61| - | Lovelt
| ENYA IREPRISE) LINDSAY PAGAND (WARNER BROS BILAL (MOYO/INTERSCOPE -
16 (- | Where The Stars And Stripes And The Eagle Fy 34 | | The Star Spangled Banner Y@ 60| | Fiesta
S| AARON TIPPIN {LYRIC STREET) S| WHITNEY HOUSTON (ARISTA} B R KELLY FEAT. JAY Z (JIVE)
23| | That's Just Jessie 28 | | What About Us? 68 — | | Girlfriend
3 KEVIN DENNEY (LYRIC STREET) BRANDY {ATLANTICH N ST FRAT NELLY (JIVE)
38 | | IShould Be Sleeping 44 ) — | | Truly Madly Deeply 69274 B Don't Mess With The Radio
L | EMERSON DRIVE (DREAMWORKS (NASHVILLE)} SAVAGE GARDEN (COLUMBIA} NIVEA 1JIVE) .
261 | Oops (Oh My) 39 | | God Bless The USA 70)] — | | halfcrazy
TWLFT (THE GOLD MIND/ELEKTRA/EEG} | LEE GREENWOOD (CURB) & MUSIG [DEF SOUL/IDJMG)
18] | 1Do! LW 42 | | America The Beautiful 68| | Someone To Call My Lover
! TOYA (ARISTA) ELVIS PRESLEY {RCA} JANET (VIRGIN)
24 | | Us Against The World 33|, | That Was Then 67| | wil?
PLAY (COLUMBIA} ] ROYJONES JR_(BODY HEAD) IAN VAN DAHL (ROBBINS)
12 | | Dear God 48 450 | | Peaches & Cream 65} ' | Freedom
WILLIE O (RELENTLESS} 112 (BAD BOY/ARISTA} PAUL MCCARTNEY {MPUCAPITOL)
— || No More Drama CM 48 | | Knoc 74 — | Yes
L | MARY.J BLIGE (MCA} e KNOC TURN AL (LA CONFIDENTIAL/ELEKTRA/EEG) 5 M TOMMY BOY) —_—
20 | | What's Luv? 50 266 | Jump Up In The Air 37| | Bunny Hop
[-  FAT JOE FEAT. ASHANT! (TERROR SQUAD/ATLANT| L5 ORIGINAL P tWESTBO! S| DAENTOURAGE IRED BOY) J

chant, and internet sales reports collected, compiled, and provided by SoundScan. This data is used to compile the Hot 100
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w2 TITLE Artist < 8 ©w |2z TITLE Artist 4 8
TS PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL aa S PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL we
WMz e 36| 36 | BRING ON THE RAIN Jo Dee Messina With Tim McGraw < | 36
’g\ N U M B E R 1 ,g N 3 Weeks At umber 1 B GALLIMORE.T MCGRAW {B MONTANAH DARLING) CURB ALBUM CWT
111 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 2 | 1 34|35 BUTTERFLIES Michael Jackson 14
7,.GOTTL.C ROONEY,D SHEA {J LOPEZ.C ROONEY, LORENZO 7. ATKINS, CADDILLAC TAH,0 HARVEY.JR ,C MACK} EPIC ALBUMS CUT M JACKSON A HARRIS (A HARRIS.M AMBRDSIUS) EPIC ALBUM CUT
212 ALWAYS ON TIME © Ja Rule Featuring Ashanti < | 1 53 )56 | 56 MY LIST Toby Keith = | 53
| GOTTI (J.ATKINS,S AURELIUS,I.LDRENZO} 0 MURDER INC/DEF JAM 588795°/IDJMG J STROUD,T.KEITH (T JAMES,R BISHDP) OREAMWORKS {NASHVILLE) ALBUM CUT
4|4 IN THE END Linkin Park @ | 3 S4%611|73 SATURDAY ({OOOH! OOOOH!) © Ludacris Featuring Sleepy Brown = | 54
D GRMDRE (LINKIN PARK) WARNER BROS. ALBUM CUT ORGANIZED NDIZE {C BRIDGES R WADE,R MURRAY,P BROWN} O DISTURBING THA PEACE/DEF JAM SOUTH 588875" 10JMG
33 HOW YOU REMIND ME © Nickelback = | 1 50 | 44 | GOOD MORNING BEAUTIFUL Steve Holy = | 29
RPARASHAR (C KROEGER,NICKELBACK) ® RDADRUNNER 01205¥1DJMG W.CRIMES (ZLYLE,T.CERNEY) CURB ALBUM & SOUNDTRACK CUT
516 WHEREVER YOU WILL GO The Calling ¢ | 5 56 )70 | — UNDERNEATH YOUR CLOTHES Shakira @ | 56
M TANNER 1A KAMIN A BAND| RCAALBUM CUT SMEBARAK R L MENDEZ (S MEBARAK R LMENDEZ} EPIC ALBUM CUT
6 8 |10 BLURRY Puddle Of Mudd = | 6 49 | 40 | STANDING STILL Jewel @ | 25
J KURZWEG IW.SCANTLIN) FLAWLESS/GEFFEN ALBUM CUT/INTERSCOPE D.HUFF,J KILCHER {J KLCHER R NOWELS) O ATLANTIC ALBUM CUT
7 110 12 CAN'T GET YOU OUT OF MY HEAD © Kylie Minogue < | 7 48 | 43| © | YOUNG'N (HOLLA BACK) © Fabolous = | 33
C DENNIS.R BAVIS {C DENNIS.R 0 DAVIS) © CAPITOL 77685" THE NEPTUNES {J JACKSON,C HUGO P WILLIAMS) O DESERT STORMVELEKTRA 67265°/EEG
a 12|15 WHAT'S LUV? O Fat Joe Featuring Ashanti @ | 8 A 60 | 57 | I'M MOVIN' ON Rascal Flatts 2 | 57
B | GOTTIA PARKER (J CARTAGENA.I LORENZO, JATKINS A PARKER,C RIDS) O TERRDR SDUAD 85233 */ATLANTIC M BRIGHT,M WILLIAMS {P WHITE.D V WILLIAMS) LYRIC STREET ALBUM CUT
‘2 7 | 8 WHAT ABOUT US? © Brandy @ | 7 W 59 [ 55| || SOME DAYS YOU GOTTA DANCE Dixie Chicks 55
R.JERKINS (R JERKINS K PRATT L DANIELS.F JERKINS HI} O ATLANTIC 85217 || PWORLEY,B CHANCEY (T JOHNSON.M MORGANj MONUMENT ALBUM CUT
10313 |16 OOPS (OH MY) © Tweet 2@ | 10 61)74| — | NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon = | 61
TIMBALAND (C KEYS T MOS:EY) O T GOLD MIWLEKTRASD&)' EEC S.COMBS,M WINANSTHE HITMEN (S.COMBS J KNIGHT,M.JDNES E MATLDCK.C HAWKINS, S LESTER,J THDMAS) BAD BDY PROMO SINGLE/ARISTA
{ d 62| 67} ROC THE MIC Beanie Sigel & Freeway % | 62
\((O)» GREATEST GAIN ER / AIRPLAY “O» =8| JUSTBLAZE (D GRANT,L PRIDGEN,.J SMITH) ROC A-FELLAVOEF JAM SDl?NDTRACK CUT/IDJM!
" F LISH Ashanti 2 | 11
20 2 i ) 8TlolADDSUG oILDR NZ0) QMURDERI&YQFJAMﬁ',’IDJMG | | / HOT SHOT DEBUT ‘;
12 ‘T HAVE TO CALL Usher = | 12 K63 HERE IS GONE Goo Goo Dolls 63
47| % TUHE Ir?sgllr:«‘EJP WILLIAMES) ARISTA ALBUM CUT - RCAVALLD U RZEZNIK) WARNER BROS ALBUM CUT
6|5 HEY BABY No Doubt Featuring Bounty Killer 2 | 5 6 53| 48 | BREAK YA NECK © Busta Rhymes < | 26
SLY & RDBBIE,ND DDUBT {G STEFANLT KANALT DUMDNT.R PRICE} INTERSCOPE ALBUM CUT DR DRE (T SMITHA YOUNG M ELIZONDD.S STORCH.FLEA.J FRUSCIANTE AKIEDIS.C SMITH} 9 J 21081
14316 |18 GIRLFRIEND © ‘N Sync Featuring Nelly = | 14 65 ) 65| 72 THAT'S WHEN | LOVE YOU Phit Vassar 65
THE NEPTUNES (J TIMBERLAKE C HUGD P WILLIAMS} 0 O 0 JIVE 016” B GALLIMORE P VASSAR (P VASSAR.J WDOD) ARISTA NASHVILLE ALBUM CUT
9|7 U GOTITBAD © Usher 2 | 1 66§75 | — | THIS WOMAN'S WORK Maxwell 2 | 66
J.DUPRLB.M COX {U.RAYMOND,J DUPRLB M CDX} 0 ARISTA 15036" MUSZE {K BUSH} COLUMBIA EP & ALBUM CUT
‘11| 9 MY SACRIFICE Creed @ | 4 87471 — THE MIDDLE Jimmy Eat World 2 | 67
J KURZWEG K KELSEY {M TREMDNTIS STAPP| WIND UP ALBUM CUT M TROMBINO JIMMY EAT WDRLD {JIMMY EAT WDRLD) DREAMWDRKS ALBUM CLT
14 |11 CAN'T FIGHT THE MOONLIGHT @ LeAnn Rimes = | 11 68} 68 | 70 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner 2 | 68
THORN,G STACK {0 WARREN) ® OO OCURB7IIE J RITCHEY (B WAYNE) RCA {NASHVILLE) ALBUM CUT
18118 | 22 I LOVE YOU © Faith Evans = | 18 69169 |74 FOR YOU Staind < | 69
BUCKWILD,S COMBS, M WINANS {f EVANS A.BEST,M JAMISDN,J LDPEZ.B SP | HAYES) O BAD BOY 73425 /ARISTA || JAB {STAIND} FLIP/ELEKTRA ALBUM CUT/EEG
15 |13 7 DAYS © Craig David < | 10 VIl 66 | 65 TAKE AWAY Missy "Misdemeanor” Elliott Featuring Ginuwine & Tweet < | 45
MHILL (C.DAVID,M HILLD HILL) O 0 O WILDSTAR 85232/ ATLANTIC TIMBALAND,C BRDCKMAN,M ELLIDTT (M ELLIOTT,T MDSLEY) THE GOLD MIND/ELEKTRA ALBUM CUT.EEG
-/ 17 114 | LIGHTS, CAMERA, ACTION! © Mr. Cheeks < | 14 64 | 64 | WRONG IMPRESSION Natalie Imbruglia = | 64
BINK! {T KELLY,R HARRELLL CASTON.A PDREE F WILSON} ® O O UNIVERSAL 156257 ) STANLEY {N IMBRUGLIAG CLARK} RCA ALBUM CUT
21423 (28 ESCAPE Enrique Iglesias < | 21 7277} CRAWLING IN THE DARK Hoobastank = | 72
S MDRALES,E IGLESIAS (E IGLESIAS,S MORALESK DIOGUARDLD SIEGEL) INTERSCDPE ALBUM CUT JWIRT {D.ESTRIN.D.ROBB) ISLAND ALBUM CUT/IOJMG
i 22 | 19 THE WHOLE WORLD OutKast Featuring Killer Mike = | 19 73§78 | — DRIVE (FOR DADDY GENE) Alan Jackson 73
ET3(ABENJAMIN A PATTON,D SHEATS,M RENDER) ARISTA ALBUM CUT KSTEGALL {A JACKSDN) ARISTA NASHVILLE ALBUM CUT
23426 | 26 HANDS CLEAN Alanis Morissette < | 23 K74 MAKIN' GOOD LOVE Avant @ | 74
AMORISSETTE (A MORISSETTE) MAVERICK ALBUM CUT/REPRISE b S.HUFF (S HUFF,M.AVANT) MAGIC JOHNSON ALBUM CUT/MCA
28 | 21 NO MORE DRAMA © Mary J. Blige 2 | 15 76 | 69| | WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson < | 28
JJAM,T LEWIS (J HARRIS 111,T LEWIS B DEVDRZAN,P BOTKIN, JR | O MCA 155929" ) K STEGALL {A. JACKSON) ARISTA NASHVILLE ALBUM CUT
24 | 23 FAMILY AFFAIR © Mary J. Blige = | 1 W 63| 46| | WRAPPED AROUND Brad Paisley < | 35
4 OR DRE (M J BLIGE,P.A PIERRE-LDUIS,L N LODGE,B MILLERA YDUNG.C KAMBON.M ELIZONDOM BRADFORD) © O MCA 155804° FRDGERS (B PAISLEY,C DUBDIS KLOVELACE] O ARISTA NASHVILLE ALBUM CUT
26 §43 | 60 l- | DON'T LET ME GET ME Pink 2 | 26 73| 68| | THE WORLD'S GREATEST R.Kelly @ | 34
" pAusTIN {PINK.D AUSTIN) ARISTA ALBUM CUT . RKELLY {RKELLY} INTERSCOPE JIVE SDUNDTRACY CUT
; TART Pink = | 4 €
25 20| | GET THE PARTY STARTED 0 o e Fink :$- GREATEST GAINER / SALES '$:
21117 WHENEVER, WHEREVER Shakira 2 | & 78 1 81| 76 HUSH LIL' LADY © Corey Featuring Lil' Romeo 63
S MEBARAK R,T MITCHELL |S MEBARAK R, T MITCHELL G ESTEFAN) © EPIC ALBUM CUT M WS,VDMSNARI,PJ%ER.KAREEMAI ®0 NODNTIM Al
29 §32 |37 MORE THAN A WOMAN Aaliyah 2 | 29 H79%79 | — TOO BAD Nickelback < | 79
TIMBALAND (T MDSLEY,S GARRETT) O BLACKGRDUND ALBUM CUT R.PARASHAR NICKELBACK IC.KRDEGER NICKELBACK| ROADRUNNER ALBUM CUT/IDJMG
M 30 | 37 | DON'T YOU FORGET IT © Glenntewis 2 | 30 80 ) 80|80 ANY OTHER NIGHT © Sharissa 2 | 80
AHARRIS (G LEWIS A HARRIS} O EPIC 79649* THE UNIT (D.COVERT K CANNON,D JACKSON.THE UNIT) © MDTOWN 015378 /UNIVERSAL
31846 {63f | ATHOUSAND MILES © Vanessa Carlton < | 31 81} HALFCRAZY o Musig 81
RFAIR (V CARLTON} ® AZM 497 DPE | BARIAS,C HAGGINS (MUSIQ SOULCHILD.C.HAGGINS,LBARIAS F LAI) © DEF SDUL 568889°,"DJMG
27 | 27 NOTHING iN THIS WORLD Keke Wyatt Featuring Avant 2 | 27 77 | 79 INSATIABLE © Darren Hayes = | 77
S HUFF 1S HUFF M AVANT) MCA ALBUM CUT WAFANASIEFF.D HAYES,V CALDERDNE.P R. LA RDSA (D HAYES W AFANASIEFF) © COLUMBIA 79708
29 [ 24| ROLL OUT (MY BUSINESS) © Ludacris 2 | 17 E83]) 83|83 NEVER © Amanda Perez 83
{ TIMBALAND (C BRIDGES,T MDSLEY| O DISTURBING THA PEACE/DEF JAM SDUTH 588792 /IDJMG | HROADA PEREZ (A PEREZ) ® O O UNIVERSAL 015542
34 § 40 | 47 YOUTH OF THE NATION P.0D. 2| 34 84184 | — | SHOULD BE SLEEPING © Emerson Drive 2 | 84
HBENSON.P 0 D.{SONNY.MARC 05, TRAAWUV) ATLANTIC ALBUM CUT JKING,J STROUD {LDREW,S SMITH) @ O DREAMWORKS (NASHVILLE} 450367
3132} HERO Enrique Iglesias < | 3 67 | 62 | HEY LUV (ANYTHING) Mobb Deep Featuring 112 2 | 58
MTAYLDR {E IGLESIAS.P BARRY,M TAYLOR} INTERSCOPE ALBUM CUT HAVOC (A JOHNSONK MUCHITA,D JONE S0 PARKER,M KEITH.M SCANDRICK) LOUD/COLUMBIA ALBUM CUT
Ml 33 | 33 THE COWBOY IN ME Tim McGraw < | 33 86} 86| 88| THAT'S JUST JESSIE © Kevin Denney 86
B GALLIAIWE _ £MM0UD, T MCGRAW {C WISEMAN,J.STEELE A ANDERSDN) CURB ALBUM CUT LREYNOLDS {K DENNEY KK PHILLIPS,P. J MATTHEWS) @ LYRIC STREET 164063
37¥45 [51] | ALL YOU WANTED Michelle Branch < | 37 82| 66| | BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) © Mystikal @ | 37
i J SHANKS (M BRESCHI MAVERICK ALBUM CUT,WARNER BROS THE NEPTUNES (M TYLER,P WILLIAMS.C HUG Q) O JIVE 42992°
37 {34 SUPERMAN (iT'S NOT EASY) Five For Fighting = | 14 89 | 90 CHOP SUEY System Of A Down < | 76
|| G WATTENBERG () ONDRASIK) Q) AWARE ALBUM & SDUNDTRACK CUT/COLUMBIA RRUBIN D MALAKIAN,S TANKIAN (S TANKIAN,D MALAKIAN) AMERICAN ALBUM CUY/COLUMBIA
39039 (41| | | THE LONG GOODBYE Brooks & Dunn 39 M 88 | 84 | BROTHA 0o Angie Stone = | 52
| K.BROOKS.ROUSE M WRIGHT 4P BRADY.R KEATING} ARISTA NASHVILLE ALBUM CUT H R SAADIQ,JAKE & THE PHATMAN (A STONE,R SAADIO,H LILLY,G STANDRIDGE.R.C.0ZUNA) 0J 2104
TV 35 | 39 | WELCOME TO ATLANTA Jermaine Dupri & Ludacris < | 35 90 295 | 95} VIDEO India.Arie < | 47
J DUPRILB M COX tJ DUPRILUDACRIS K PARKER) S0 S0 DEFT THA PEACE/DEF JAM SOUTH ALBUMS CUT'COLUMBIA | . | ARIE,C BROADY (INDIAARIE,S SANDERS,C BROADY,RHARRIS) MOTOWN ALBUM CUT/UNIVERSAL
4 41 | 42 BLESSED Martina McBride < | 41 9 90|87} | GOTURSELFA..©O Nas < | 87
M MCBRIDE.P WDRLEY (H LINDSEY,T VERGES B JAMES} RCA (NASHVILLE) ALBUM CUT ’ E MEGAHERTZ MUSIC GROUP IN JONES MEGAHERTZ.C BURNETT,S EDWARDS,P MARSH,R SPRAGG,J.BLACK) O ILL WILL 79676 /COLUMBIA
42 | 49 WASTING MY TIME Defauit = | 42 M92) | | WISH | DIDN'T MISS YOU © Angie Stone 92
R PARASHER {J J HORA.D SMITH.DEFAULT) TVI ALBUM CUT -, | MATIAS A MARTIN A STONE.SWIZZ BEATZ (AMARTIN,| MATIAS LHUFF,G MCFADDEN,J WHITEHEAD) 0 J 21149
43454 | 59 ANYTHING Jaheim Featuring Next 2 | 43 f 931193 | 93 IT'S GOIN' DOWN © X-Ecutioners = | 93
KAYGEE F MOORE IX GISTF MOORE RL) DIVINE MILL ALBUM CUT/WARNER BRDS, M SHINODA.R RAIOAS CANE (M SHINODA.J HAHN A WILLIAMS K BAILEY.R AGUILARM JONES A JOINER) © LOUC,COLUMBIA 9133*
44 457 (71 | PASS THE COURVOISIER PART 1l © Busta Rhymes Featuring P. Diddy & Pharrell 2 | 44 M 94 194 | 971 | AWNAW O Nappy Roots 2 | 94
| THE NEPTUNES {T SMITH P WILLIAMS,.C HUGO) 0 J21154° J CHAMBERS,M CAREN (W HUGHES,M ADAMS V TISDALE.R ANTHONY,J CHAMBERS) O ATLANTIC 85222*
: . Ty
45455 | 61| | A NEW DAY HAS COME Celine Dion a5 AN 85 | 78 IN ANOTHER WORLD Joe Diffie 66
1| RWAKEW AFANASIEFF A NUVA CHRISTIAN B M DOLD (A NOVA,S MOCCIO) EPIC ALBUM CUT — ! 0.COOK.L WILSON {T SHAPIRO, W WILSON,J YEARY) MONUMENT ALBUM CUT
46 158 |58 | RAPTURE (TASTES SO SWEET) © iio=z| 46 W96 N .| GIVEITTOHER O Tanto Metro & Devonte 96
M MOSER ) CREAMER STEPHANE K (N ALIM MOSER) O UNIVERSAL 015672" | J HARDING (J HARDING, M WOLFE,W PASSLEY) © O 2HARD/SHOCKING VIBLS 6534°/VP
47 152 |54 | BREATHE IN, | BREATHE OUT Chris Cagle < | 47 97397 | —[§ NO MATTA WHAT (PARTY ALL NIGHT) © Toya 97
I— CLINDSEY (C CAGLE J ROBBIN) CAPITOL (NASHVILLE) ALBUM CUT 1) 0.FRANK K. DAVIS {N.BUTLER.D.FRANK) © ARISTA 15108
38 (38 | CARAMEL © City High Featuring Eve < | 18 IEZI 91 | 85| | ROUND AND ROUND © Jonell & Method Man < | 62
‘ I J DUPLESSIS R TOBY R PARDLD,JAY-EYE ZEE (R TOBY,GXAVIER,) DUPLESSIS.R PARDLO,E JEFFERS) O BODGA BASEMENT 497608 /INTERSCOPE (| Wi TEKIS SHOWES,T COTTRELL C SMITH) @ © DEF SOUL/DEF JAM 5888521DJMG
S 44 501  fUHHUHO B2K v | 38 ERAAN 92 [ 86| | JIGGA © Jay-2 66
{ C STEWART B2K IC A STEWART,T NK| T HALEM CRAWFORD.J HOUSTON.D FREDERIC) ® O EPIC 19686 ! POKE & TONE (S CARTER. C OLIVIER.S J BARNES) © ROC A FELLADEF JAM 583930" IDJMG
50451 |52| | YOUNG Kenny Chesney % | 50 VBl 98 | 98 KNOC O Knoc-Turn‘Al With Dr. Dre & Missy “Misdemeanor” Elliott < | 98
1" | NWILSON.B CANNON K CHESNEY {C WISEMAN N.SHERIDAN,S MCEWAN) BNAALBUM CUT . OR DRE,PROPHECY ENTERTAINMENT (R HARBOR R MONROE D DURANT F PIACAIOS R SALON M ELLIOTT A YOUNG) © LA CONFIDENTIALELEKTRA 67290 EEG

@ 50ngs with the greatest airplay and/or sales gains recorded this week. Greatest Gainer/Sales and Greatest Gainer/Airpla 863 awar:jéd'.dr)es
,000 units (Gold).
Retail Launch. Indicates first full week that retail release contnbutes to song s paint total. Airptay-only songs are not eligible for the Hot 100 until they reach the tap 75 of the Hot 100 Airplay chart Songs are removed from the Hot 100 a

Ls rieaoved upon Recording Industry Association Of America {RIAA) certrfication. @ RIAA certification for net shipment of
ol.
taneously if they have been on the Hot 100 for more than 20 weeks and rank below 50° @ CO Single available ® DVD Single available.

Single avallable. Catalog number 1s for @. * Indicates @ unavailable, in which case, catalog number s for @, ®, ©, @ or ©

@ CD Maxi-Single available. © Cassette Singh
lability, ©2002, VNU Busi

based on

ectively, for the largest sales and airplay increases on the chart. % Videoclip
RIAA certification far net shipment of | million units (Platinum), with addi

lability. @ Ind, retail sinqle itable and | The most popular singles and tracks compiled
! million indicated bJ a number fi ing the sym- | from a national sample of Broadcast Dats ® ”’
1 nd Hot 100 Airplay charts simul- | Systems fadio playlists and retail stare, mass ’W Add
e avallable. @ Vinyl Maxi-Single available. € Viny! Single available. assette Maxi- | merchant and intemel sales reports collected. Il B8DS*
compiled, and provided by SoundScan 117

Media, Inc. and SoundScan, Inc. All rights reserved.
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Chart Codes: Hot 100 Singles (H100); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT).
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

7 DAYS (Songs Of Windswept Pacific, BMI/Warner
Chappell, PRS/WB, ASCAP/Copyright Control), WBM,

H100 19; RBH 71
- A_ —

ADDICTIVE (Not Listed) RBH 74

AIN'T IT FUNNY (Nuyorican, BMI/Sony/ATV Songs,
BMI/Cori Tiffani, BMI/DJ Irv, BMI/Slavery, BMI/Blunts,
Guns And Funs, ASCAP/Songs Of Universal, BMt/White
Rhino, BMI/EMI April, ASCAP/Bee Mo Easy, ASCAP/)ustin
Combs, ASCAP/Alvin Toney, ASCAP/Four Ya Ear, ASCAP),
HL/WBM, H100 1; RBH 7

ALLYOU WANTED (I'm With The Band, ASCAP/WB,
ASCAP), WBM, H100 37

ALWAYS ON TIME (Slavery, ASCAP/Aurelius,
ASCAP/D} Irv, BMI/Songs Of Universal, BMI/White Rhino,
BMI), WBM, H100 2; RBH 10

ANY OTHER NIGHT (Lienad, BMI) Hi00 80; RBH 24

ANYTHING (Divine Mill, ASCAP/Lonte, ASCAP/Uh Oh,
BMI/Ensign, BMI), HL, H100 43; RBH 13

AWNAW (Success Story, BMt/Full Circle, ASCAP) Hioo
94; RBH 46

AY! BUENO (Estefan, ASCAP/F.LP.P., BMI) LT 49

- B—J

BALLIN’ BOY (M.0.B., ASCAP/No Good, BMI) RBH 70

BEFORE | KNEW BETTER (Encore, ASCAP/Scott And
Soda, ASCAP/Big Tex, BMI/Lucky Thumb, BMI) CS 37

BEST OF BOTH WORLDS (INTRO) (R Kelly,
BMI/Zomba, BMI/Lil Lu Lu, BMI/EMI Blackwood,
BMI/Dors-D, ASCAP), HL/WBM, RBH 86

BLESSED (Famous, ASCAP/Songs Of Universal,
BMI/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP),
HL/WBM, CS 3; H100 41

BLURRY (Puddle Of Music, ASCAP/WB, ASCAP),
WBM, H100 6

BOUNCIN’ BACK (BUMPIN' ME AGAINST THE WALL)
(EMI Blackwood, BMI/The Braids, ASCAP/Zomba,
ASCAP/The Waters Of Nazareth, BMI/Chase Chad,
ASCAP), HL/WBM, Hi00 87; RBH 27

BREAK YA NECK (T°Ziah's, BMI/Ain't Nuthin’ Goin’ On
But Funking, ASCAP/WB, ASCAP/Elvis Mambo,
ASCAP/Blotter, ASCAP/Music Of Windswept,
ASCAP/Scott Storch, ASCAP/TVT, ASCAP/Moebetoblame,
BMI/Wu-Tang, BMI/Careers-BMG, BMI/Screen Gems-
EMI, BMI/EMI Blackwood, BMI), HL/WBM, H100 64; RBH

8

BRING ON THE RAIN (Bro 'N Sis, BMI/Estes Park,
BMI/Moraine, BMi/Little Chatterbox, BMI), HL, CS 4; Hioo
51

BROTHA (Ugmoe, ASCAP/Universal, ASCAP/Alegna,

ASCAP/), BMI/Uncle Bobby, BMI/EMI Blackwood,
BMI/}ake & The Phatman, ASCAP), HL/WBM, H1o00 89;
RBH 41

BUTTERFLIES (Universal, ASCAP/)atcat, ASCAP/ Dirty
Dre, ASCAP/Perfect Song, PRS/SPZ, BMI), WBM, H10052;
RBH 15

-_— c -

CAN 1 GET THAT?%? (Copyright Control) RBH 100

CAN'T FIGHT THE MOONLIGHT (Realsongs, ASCAP),
WBM, H100 17

CAN'T GET YOU OUT OF MY HEAD (EMI April,
ASCAP/19, PRS/BMG, PRS/Universal-MCA, ASCAP),
HL/WBM, Hi00 7

CARAMEL (Pladis, ASCAP/EMI April, ASCAP/Hot-ish,
ASCAP/Te-Bass, BMI/Stitchman’s, ASCAP/Universal,
ASCAP/Blondie Rockwell, ASCAP/EMI Blackwood,
BMI/Grand Negaz, BMI/Careers-BMG, BMI), HL/WBM,
H100 48

CELOS (Ventura, ASCAP/Marc Anthony,
ASCAP/Sony/ATV Tunes, ASCAP) LT 25

CHOP SUEY (Sony/ATV Tunes, ASCAP/Ddevil, ASCAP),
HL, Hio00 88

CIRCLES (Big Red Tractor, ASCAP/Think Well,
ASCAP/Warmer-Tamerlane, BMI/Golden Wheat, BMI),
WBM, CS 45

CLOSET FREAK (God Given, BMI) RBH 64

COMO DUELE (D'Nico Int’l, BMI} LT 10

COMO PUDISTE (Edimal/Fonomusic, ASCAP/LGA,
BMI) LT 18

THE COWBOY IN ME (BMG Songs, ASCAP/Mrs. Lump-
kins Poodle, ASCAP/Songs Of Windswept Pacific,
BMI/Stairway To Bitner's, BMI/Gottahaveable, BMI),
HL/WBM, CS 2; H100 36

CRAWLING IN THE DARK (Spread Your Cheeks And
Push Out The Music, ASCAP) H100 72

CRY TOGETHER (Warner-Tamerlane, BMI), WBM, RBH
63

s D) o

DEAR GOD (Geto Boys & Girls, BMI/Still N-The Water,
BMI) RBH 94

DEJATE QUERER (Flamingo, BMI) LT 34

DE RAMA EN RAMA (TN Ediciones, BMI) LT 40

DIDN'T | (Almo, ASCAP), HL, CS 50

DIFFERENCES (Milk Chocolate Factory, ASCAP/Hand
In My Pocket, ASCAP/Sony/ATV Tunes, ASCAP/Music OF
Windswept, ASCAP), HL, RBH 47

DIME (Kike Santander, BMI) LT 35

DOES MY RING BURN YOUR FINGER (Tinkie Tunes,
ASCAP/Bughouse, ASCAP/Music Of Windswept, ASCAP),
WBM, CS 41

DON'T LET ME GET ME (Pink, ASCAP/EMI April,
ASCAP/Cyptron, BMI/EMI Blackwood, BMI), HL, H100 26

DON'T WASTE MY TIME (WB, ASCAP/Tower Il
ASCAP/Warner-Tamerlane, BMI/Tower One,
BMI/Chrysalis, ASCAP/Creative Artists, ASCAP), WBM, CS

7

DON'T YOU FORGET IT (The Ox And The Fish,
SOCAN/Warner Chappell, SOCAN/Dirty Dre, ASCAP/)at-
cat, ASCAP/Universal, ASCAP), WBM, H100 30; RBH 12

DOWN A** CHICK (Slavery, ASCAP/Aurelius,
ASCAP/D) 1rv, BMI/inky-SiSi, BMI) RBH 79

DRIVE (FOR DADDY GENE) (EMt April, ASCAP/Tri-
angels, BMI), HL, €S 13; Hi00 73

s [E o

EN LA MISMA CAMA (Edimonsa, ASCAP) LT 22

£SCAPAR (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Little Devon, BMI/K'Stuff, BMI/Merchandyze,
BMI/Warner-Tameriane, BMI) LT 8

ESCAPE (Enrique Iglesias, ASCAP/EMI April,
ASCAP/ Little Devon, BMI/K'Stuff, BMI/Merchandyze,
BMI/Wamer-Tamerlane, BMI), HL/WBM, Hi00 21

ESTAS QUE TE PELAS (Ser-Ca, BMI) LT 19

ETHER (Zomba, ASCAP/Il Will, ASCAP/Copyright Con-
trol), WBM, RBH 99

FAMILY AFFAIR (Mary ). Blige, ASCAP/Universal-MCA,
ASCAP/Fame, BMI/Music Of Windswept, ASCAP/Five
Card, ASCAP/Elvis Mambo, ASCAP/WB, ASCAP/Ain't
Nuthin’ Goin’ On But Funking, ASCAP/Copyright
Control/Asiah Lewis, BMI/AsiahTown, BMI/LuchiLou,
BMI), WBM, H100 25; RBH 40

FEELS GOOD (DON'T WORRY BOUT A THING)
(Naughty, ASCAP/Lexi’s Daddy’s Music, ASCAP/Teron
Beal, ASCAP/Universal-PolyGram International, ASCAP)
RBH 59

FEELTHE GIRL (Not Listed) RBH 56

FIRST TIME (Notting Hill, SESAC) RBH 76

FLOR SIN RETONO (Peer Int'l,, BMI) LT 4

FOOLISH (Desmone, BMI/D) Irv, BMI), HL, H100 11;
RBH 4
FOR YOU (Greenfund, ASCAP/i.m.nobody, ASCAP/My
Blue Car, ASCAP/pimpYug, ASCAP/WB, ASCAP), WBM,
H1i00 69

FRANTIC (EMI April, ASCAP/Pang Toon, BMI/Jersey
Girl, ASCAP/EMI Blackwood, BMI/Mark Alan Springer,
BMI), HL, CS 52

—_— G —

GET OVER YOURSELF (Without Anna, ASCAP/Careers-
BMG, BMI/Floyd's Dream, BMI), HL, CS 44

GET THE PARTY STARTED (Stuck In The Throat,
ASCAP/Famous, ASCAP), HL, Hi00 27

GET THIS MONEY (Zomba, BMI/R Kelly, BMI/EMI
Blackwood, BMI/Lil Lu Lu, BM!), HL/WBM, RBH 55

GIRLFRIEND (Tennman Tunes, ASCAP/Zomba,
ASCAP/EMI Blackwood, BMI/The Waters Of Nazareth,
BMI/EMI April, ASCAP/Chase Chad, ASCAP), HL/WBM,
H100 14; RBH 61

GIVE ITTO HER (Jeremy Harding, ASCAP/EMI April,
ASCAP/Copyright Control), HL, H100 96; RBH 57

GONE (Tennman Tunes, ASCAP/Zomba,
ASCAP/WaleRo, BMI/South Hudson, BMI), WBM, RBH 43

GOODBYE ON A BAD DAY (Extreme Writers,
ASCAP/Easel, ASCAP) CS 35

GOOD MORNING BEAUTIFUL (Life Of The Record,
ASCAP/Sevens Intemnational, ASCAP/Mighty Moe,
ASCAP) CS 10; Hi00 55

GOT ME A MODEL (Uh Oh, BMI/Ensign, BMI/Erick
Sermon, ASCAP/Zomba, ASCAP/Shaniah Cymone,
ASCAP/Babyboy’s Little, SESAC/Noontime South,
SESAC/Warner, SESAC/First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI
Blackwood, BMI), HL/WBM, RBH 83

GOTS TA BE (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI
April, ASCAP/Music Of Windswept, ASCAP/Nfused,
ASCAP/Mischkemusic, ASCAP/g Houses, ASCAP/Strange
Motel, ASCAP), HL, RBH 82

GOT UR SELF A._. (Ll Will, ASCAP/Zomba,
ASCAP/Dors-D, ASCAP/Chrysalis, ASCAP/ARC, BM1),
HL/WBM, H10091; RBH 48

L} H -

HALFCRAZY (Soulchild, ASCAP/Universal,
ASCAP/Nivrac Tyke, ASCAP/Tetra Grammaton,
ASCAP/EMI-Unart Catalog, BMI), HL, H100 81; RBH 23

HANDS CLEAN (Universal-MCA, ASCAP/1974, ASCAP),
WBM, H100 23

HASTA QUE VUELVAS CONMIGO (Estefan,
ASCAP/Marc Anthony, ASCAP/Sony/ATV Tunes, ASCAP)
LT33

HAY OTRA EN TU LUGAR (Rubet, ASCAP/Universal
Musica, ASCAP) LT 12

HEATHER'S WALL (EMI Blackwood, BMI/Buzz Cut,
BM!1/Ty Land, BMI/Mike Curb, BMI/Diamond Storm, BMI),
HL/WBM, CS 39

HEAVEN CAN WAIT (Mijac, BMI/6th Boro, ASCAP/WB,
ASCAP/Wamer-Tamerlane, BMI/Zomba, ASCAP/Deta
BoB, ASCAP/Zomba, SESAC/Nate Smith, ASCAP/BMG
Songs, ASCAP/Teron Beal, ASCAP/E. Laues, SESAC/KQ,
SESAC) RBH 75

HE LOVES ME (LYZEL IN E FLAT) (Universal,
ASCAP/)atcat, ASCAP/Blue’s Baby, ASCAP/EMI April,
ASCAP/)azz, ASCAP/Jay-Qui, ASCAP), HL, RBH 65

HELP ME UNDERSTAND (Music Of Windswept,
ASCAP/In The Fairway, ASCAP/Rokstone, PRS/Songs Of
Windswept Pacific, BMI/Rondor London, PRS/lrving,
BMI), HL/WBM, CS 36

HERE IS GONE (Comer Of Clark And Kent, ASCAP/EMI
Virgin, ASCAP), HL, H100 63

HERO (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP), HL,
H100 35

HEROE (Enrique Iglesias, ASCAP/EMI April,
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP) LT 20

HEY BABY (World Of The Dolphin, ASCAP/Universal,
ASCAP), WBM, H100 13

HEY LUV (ANYTHING) (P. Noid, BMI/Careers-BMG,
BM1/juvenile Hell, ASCAP/BMG Songs, ASCAP/Da Twelve,
ASCAP/Justin Combs, ASCAP/EMI April, ASCAP), HL, Hi00
85; RBH 44

HOW COME YOU DON'T CALL ME (Controversy,
ASCAP/WB, ASCAP), WBM, RBH 78

HOW YOU REMIND ME (Warner-Tamerlane, BMI/Nick-
elback, SOCAN), WBM, H100 4

HUELO A SOLEDAD (AG, ASCAP) LT 21

HUSH LIL LADY (Christopher Mathew, ASCAP/Hitco
South, ASCAP/Publishing Designee, BMI/Folkway, BM{}
H100 78; RBH 50
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§ ALWAYS LIKED THAT BEST (Sony/ATV Cross Keys,
ASCAP/Still Working For The Man, BMI/Tommy Lee James,
BMI/EMI Blackwood, BMI/Garden Angel, BMI), HL, CS 28

1 BREATHE IN, | BREATHE OUT (Sony/ATV Cross Keys,
ASCAP/Ten Ten, ASCAP), HL/WBM, CS 6; H100 47

1 COULD NEVER LOVE YOU ENOUGH (Hope-N-Cal,
BMI/Shadley, BMI/Cal IV, ASCAP), HL, CS 46

I CRY (Bro ‘N Sis, BMI/Estes Park, BMI/Moraine,
BMI/Choice Is Tragic, BM!/Ensign, BMI), HL, CS 22

1 DON'T HAVE TO BE ME (‘TIL MONDAY) (MAS Ven-
ture, BMI/Misterssippi, BMI/Careers-BMG, BMI/EMI
Blackwood, BMi), HL, CS18

| DON'T WANT YOU TO GO (EMI Full Keel,
ASCAP/Blakemore Avenue, ASCAP/April Blue,
ASCAP/Songs Of Mosaic, ASCAP/Songs Of Otis Barker,
ASCAP), HL, CS 20

1'D RATHER (Shep *n Shep, ASCAP/Almo, ASCAP/Uni-
versal, ASCAP) RBH 58

1 GOT IT (Them Damn Twins, ASCAP/Air Control,
ASCAP/EMI April, ASCAP/So So Def, ASCAP/Babyboy's

Little, SESAC/Noontime South, SESAC/Scantz,
SESAC/WBM, SESAC/Trina, BMI/Deuce Poppi, BMI/HI
Will, ASCAP/Zomba, ASCAP), HL/WBM, RBH 34

| KEEP LOOKING (Sony/ATV Tree, BMI/Wenonga,
BMI/Mosaic, BMI), HL, CS 42

| LOVE YOU (Chyna Baby, BMi/Janice Combs,
BMI/EMI Blackwood, BMI/Still Diggin®, ASCAP/BMG
Songs, ASCAP/Gloria’s Boy, ASCAP/)ustin Combs,
ASCAP/EMI April, ASCAP/Nuyorican, BMI/B. Springs,
ASCAP/Incense, BMI/Universal-Duchess, BMI), HL/WBM,
H10018; RBH 3

1’'M GONNA MISS HER (THE FISHIN’ SONG) (EMI
April, ASCAP/Sea Gayle, ASCAP), HL, CS 34

| MISS MY FRIEND (Buna Boy, BMI/Glitterfish,
BMI/Mosaic, BMI/Sony/ATV Tree, BMI/Wenonga, BMI),
HL CS51

1 MISS YOU (Boomer X, ASCAP/Kold City, ASCAP/Uni-
versal, ASCAP), WBM, RBH 51

I'M MOVIN’ ON (Murrah, BMI/WB, ASCAP/Richard
And Castle, ASCAP), WBM, CS 9; H100 59

I'M NOT GONNA DO ANYTHING WITHOUT YOU
(Zomba, ASCAP/Suzabelle, ASCAP/Acuff-Rose, BMI),
HL/WBM, CS 31

THE IMPOSSIBLE (EM April, ASCAP/Didn’t Have To
Be, BMi/Mosaic, BMI), HL, CS 56

IN ANOTHER WORLD (Sony/ATV Tree, BMI/Wenonga,
BMI/Songs Of Nashville DreamWorks, BMi/Uno Mas,
BMI/Cherry River, BMI/Hookline East, ASCAP/Madelei
Grace, ASCAP), CLM/HL, H100 95

1 NEED A GIRL (PART ONE) (Justin Combs, ASCAP/EMI
April, ASCAP/)ack Knight, ASCAP/Hot Heat, ASCAP/Janice
Combs, BMI/EMI Blackwood, BMI/Coptic Soundsations,
BMI/Donceno, ASCAP/Sonny Lester, ASCAP), HL, Hioo
61; RBH 29

INSATIABLE (Rough Cut, ASCAP/Sony/ATV Tunes,
ASCAP/WallyWorld, ASCAP), HL, Hio0 82

INSIDE QUT (Badams, ASCAP/Sony/ATV Cross Keys,
ASCAP/Purple Crayon, ASCAP), HL,CS 57

IN THE END (Zomba, BMI/Big Bad Mr. Hahn,
BMI/Nondisclosure Ag: BMI/Rob Bourd:
BMI/Kenji Kobayashi, BMI/Zomba, ASCAP/Chesterchaz,
ASCAP), WBM, H100 3

1 SHOULD BE SLEEPING (EMI April, ASCAP/}ersey Girl,
ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BMI),
HL, CS 17; H100 84

1T°S GOIN’ DOWN (Keniji Kobayashi, BMI/Big Bad Mr.
Hahn, BMI/Total Tunes, BMI/Swift Tracks, BMI/WB,
ASCAP/Hard Workin Black Folks, ASCAP/Hennessy For
Everyone, ASCAP/VOCO, BMI/As The Table Turns, ASCAP),
WBM, H100 93

1T°S THE WEEKEND (EMI April, ASCAP/So So Def,
ASCAP/Kandacy, ASCAP/Air Control, ASCAP/King Swing,
BMI/Hungry Man, ASCAP/Too Slow U Blow, ASCAP/KPM,
PRS), HL, RBH 91
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JEZEBEL (Sony/ATV Tree, BMI/Songs Of Teracel,
BMI/Careers-BMG, BMI/Ourtrinity, BMI), HL, CS 25

JIGGA (Lit Lu Lu, BMI/EMI Blackwood, BMI/EKOP,
BMI/Sony/ATV Songs, BMI/ENOT, ASCAP/Sony/ATV
Tunes, ASCAP), HL, H100 99

JUMP UP IN THE AIR (Bridgeport, BMI) RBH 98

JUST WHAT | DO (WB, ASCAP/Hapsack, BMI/Magic
Penny, ASCAP/Copyright.net, BMI/Warner-Tameriane,
BMI/Banna Bear, BMI), WBM, CS 27

s K —
KNOC (Knoc-Turn’Al, ASCAP/"Million Dollar Game
Ain't Free”, ASCAP/WB, ASCAP/Ain’t Nuthin’ Goin’ On But
Funking, ASCAP), WBM, H100 100; RBH 73

s L_

LA AGARRO BAJANDO (Mo'Clan, ASCAP) LT 24

LA NEGRA TIENE TUMBAO (Sir George, ASCAP/WB,
ASCAP) LT 46

LA PLAYA (Sony/ATV Latin, BMI} LT 36

LET*S STAY HOME TONIGHT (Lexi’s Daddy’s Music,
ASCAP/Daddy’s Downstairs Again, ASCAP/Chrysalis,
ASCAP/Naked Under My Clothes, ASCAP), WBM, RBH 8o

LIFETIME (Sony/ATV Tunes, ASCAP/Muszewell,
ASCAP/Gan Zmira, ASCAP/Famous, ASCAP), HL, RBH 39

THE LIGHTHOUSE'S TALE (Southern Melody, BMI) CS
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LIGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One
Shot Deal, SESAC/Stone Diamond, BMI/EMI Blackwood,
BMI), HL, H100 20; RBH 5

LIVING AND LIVING WELL (Mosaic, BMI/Glitterfish,
BMI/Buna Boy, BMI/Sony/ATV Tree, BMI/Wenonga, BMI),
HL,CS 23

LLOVIENDOQ ESTRELLAS (Erami, ASCAP/WB, ASCAP)
LT13
THE LONG GOODBYE (WB, ASCAP/Universal-Island,
PRS), WBM, CS 1; H100 39

LOVE, WILL (THE PACKAGE) (Scream, ASCAP/Songs
Of Mosaic, ASCAP/Tall Tale, ASCAP) CS 60

LUNA NUEVA (EMI April, ASCAP/Gaira Bay, ASCAP) LT

e ] e

MAKIN® GOOD LOVE (Tuff Huff, BMI/Zomba,
BMI/Grindtime, BMI), WBM, H100 74; RBH 22

MANANTIAL DE LLANTO (Edimusa, ASCAP) LT 7

MAS ALTO QUE LAS AGUILAS (Edimusa, ASCAP) LT 27

MAYBE, MAYBE NOT (Bob Brumiey, ASCAP/ICG,
ASCAP/Wamer-Tamerlane, BMI/Makeshift, BMI), WBM,
cs

1

54
MENDOCINO COUNTY LINE (Little Mole,
ASCAP/Melusic, ASCAP/WB, ASCAP), WBM, S 33

ME VOLVI A ACORDAR DE Tl (Oceano/Fonomusic,
ASCAP) LT 30

THE MIDDLE (Turkey On Rye, ASCAP) H100 67

MINIVAN (Afterburner, BMI/Seedhouse, BMI) CS 48

MITAD Y MITAD (Ser-Ca, BMI) LT 43

MODERN DAY BONNIE AND CLYDE (EMI April,
ASCAP/Walz Time, ASCAP/House Of Fame, ASCAP), HL,
CS14

MONEY OR LOVE (Blackened, BMI), WBM, CS 55

MORE THAN A WOMAN (Virginia Beach, ASCAP/WB,
ASCAP/Herbilicious, ASCAP/Black Fountain, ASCAP/EMI
April, ASCAP), HL/WBM, H100 29; RBH 11

MY LIST (Song Paddock, ASCAP/Song Writing Pad-
dock, BMI) CS 8; H100 53
MY SACRIFICE (Tremonti, BMI/Stapp, BMI/Dwight

Frye, BMI) H100 16
—N -

NAJLA (Edimusa, ASCAP/Vander, ASCAP) LT 47
NECESIDAD (World Deep Music, BMI/Sony/ATV Latin,

Bilboard SINGLES AND TRACKS SONG INDEX.

BMI)Ts

NEVER (Powerhowse, BM() H10083

A NEW DAY HAS COME (Sony/ATV Songs,
BMI/Sony/ATV Canada, SOCAN/Sing Little Penguin,
SOCAN/Aldo Nova, SOCAN), HL, H100 45

NO MATTA WHAT (PARTY ALL NIGHT) (Faith Force,
BMI/Zomba, BM!/Muso, ASCAP/Griff Griff, ASCAP/EMI
April, ASCAP), HL/WBM, H100 97

NO ME CONOCES AUN (Edimonsa, ASCAP) LT 14

NO MORE DRAMA (EMI April, ASCAP/Flyte Tyme,
ASCAP/Screen Gems-EMI, BMI), HL, H100 24; RBH 30

NO SE VIVIR SIN Ti (Arpa, BMI) LT 50

NOT A DAY GOES BY (American Broadcasting, ASCAP)
CS24

NOTHING IN THIS WORLD (Tuff Huff, BMI/Zomba,
BMI/Grindtime, BMI), WBM, Hi00 32; RBH 8
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OH BOY (Killa Cam, BMI/F.0.B., ASCAP/May Twelfth,
BMI/Universal-Duchess, BMI/Copyright Control) RBH 68

THE ONE (Lucky Girl, ASCAP/Migraine, ASCAP) CS 29

ONE MIC (Zomba, ASCAP/Ninth Street Tunnel,
ASCAP/Sony/ATV Songs, BMI/Sunny Lee, BMI/IIl Will,
ASCAP), HL/WBM, RBH 53

OOH, AHH (Scorp, ASCAP) RBH 84

OOOH BOY (Ginga-Belle, BMI/Barry's Melodies,
ASCAP/Universal, ASCAP) RBH 96

OOOHHHWEE (One Up, BMI) RBH 88

OOPS (OH MY) (Shawna, ASCAP/Mass Confusion,
ASCAP/WB, ASCAP/Virginia Beach, ASCAP), WBM, Hi00

10; RBH1
- P L}

PARA ESTAR A MANO (Safari) LT 45

PART Il (Funky Noble, ASCAP/Warner-Tamerlane,
BMI/Erick Sermon, ASCAP/Zomba, ASCAP/Wu-Tang,
BMI/Careers-BMG, BMI/ECAF, BMI/ay Bird Alley,
BMI/Sony/ATV Songs, BMI/Almo, ASCAP), HL/WBM,
RBH 69

PASS THE COURVOISIER PART |1 (T"Ziah's, BMI/The
Waters Of Nazareth, BMI/EMI Blackwood, BMI/Chase
Chad, ASCAP/EMI April, ASCAP), HL/WBM, H100 44; RBH
14

PEQUENA AMANTE (Edimonsa, ASCAP) LT 37

POR ESE HOMBRE (Not Listed) LT 48

POR TU PLACER/WITH ALL MY LOVE (Maha Gita,
ASCAP/)immy G's, ASCAP/WB, ASCAP/Dustelli, BMI) LT

4

PURPLE STUFF (Ottanowear, BMI/Carnival Beats,
BMI) RBH 87

PUT IT ON PAPER (Mr. Perry’s, ASCAP/Labor Force,
ASCAP/Bachus, BMI/Big Herb's, BMI) RBH 52

PUT YO SETS UP (Z-Bo, BMI/Happy, BMI) RBH 89

- ° -
QUISIERA PODER OLVIDARME DE Tl (Rubet,
ASCAP/Universal Musica, ASCAP/Marport, ASCAP) LT 6
QUITAME ESE HOMBRE (Piloto, ASCAP) LT 2

- R —-—

RAINY DAYZ (Slavery, ASCAP/D) Irv, BMI/Songs Of
Universal, BMI/White Rhino, BM{) RBH 28

RAPTURE (TASTES SO SWEET) (Renemade, BMI/EMI
Blackwood, BMI), HL, H100 46

ROCK THE BOAT (Herbilicious, ASCAP/Rap Tracks,
ASCAP/E Beats, ASCAP/WB, ASCAP/Black Fountain,
ASCAP/EMI April, ASCAP), HL/WBM, RBH 32

ROC THE MIC (Music OF Windswept, ASCAP/Shakur
Al-Din, ASCAP/Hitco South, ASCAP/Efartooee,
ASCAP/F.0.B., ASCAP), WBM, H100 62; RBH 17

ROLL QUT (MY BUSINESS) (EMI April, ASCAP/Virginia
Beach, ASCAP/Black Fountain, ASCAP/Mag-A-Ooh,
ASCAP), HL, H100 33; RBH 31

ROLL WIT ME (D2 Pro, ASCAP) RBH 85

ROUND AND ROUND (Jonell, BMI/D) Hi-Tek, BMI/Wu-
Tang, BMI/Careers-BMG, BMI), HL, H100 98; RBH 62

- s -

SATURDAY (OOOH! OOOOH!) (Ludacris, ASCAP/EMI
April, ASCAP/Organized Noize, BMI), HL, H100 54; RBH 16

SAY | Y1 Y1 (ColliPark, BMI/Da Crippler, BMI/EWC,
BMI) RBH 54

SECRET LOVER (Tuff Huff, BMI/Zomba, BMI/Grind-
time, BMI/Pay Town, BMI), WBM, RBH 93

SE QUE ME VAS A DEJAR (Crisma, SESAC) LT 32

SHE DOESN'T DANCE (WB, ASCAP/Neon Mule,
ASCAP/Platinum Plow, ASCAP/Cal IV, ASCAP), HL/WBM,
S 32

SHE WAS (Murrah, BMI/Melanie Howard, ASCAP),
WBM, CS 43

SHHH (Iron Tigga, BMI/C K. Jointz, BMI/DHG,
BMI/EMI Blackwood, BMI) LT 39

SITU NO VUELVES (Musart, ASCAP) LT 29

SOME DAYS YOU GOTTA DANCE (Sony/ATV Cross
Keys, ASCAP/Beavers Brand, ASCAP/Copyright Manage-
ment, ASCAP/Song Auction, ASCAP/MRBI, ASCAP), HL,
CS 7; Hi00 60

SOMEONE TO LOVE YOU (Cori Tiffani, BMI/Sony/ATV
Songs, BMI), HL, RBH 42

SOMETHING INSIDE (Uncle Buddies, ASCAP/Music
Of Windswept, ASCAP/Alegna, ASCAP/Soulspin, ASCAP)
RBH 90

SQUEEZE ME IN (Sony/ATV Cross Keys, ASCAP/Four
Sons, ASCAP/Nasty Cat, BMI), HL, CS 16

STANDING STILL (WB, ASCAP/Wiggly Tooth,
ASCAP/EMI April, ASCAP/Future Fumiture, ASCAP),
HL/WBM, Hio0 57

SUERTE (F.1.P.P, BMI/Aniwi, BMI/Sony/ATV Latin,
BMI), WBM, LT 3

SUFRIENDO A SOLAS (Not Listed) LT 17

SUPERMAN (IT°S NOT EASY) (EMI Blackwood,
BMI/Five For Fighting, BMI), HL, H100 38

SWEET MUSIC MAN (Cherry Lane, ASCAP/M-3,
ASCAP), CLM, CS 38

- T -—

TAKE A MESSAGE (Mortay, SOCAN) RBH 77

TAKE AWAY (Mass Confusion, ASCAP/WB, ASCAP/Vir-
ginia Beach, ASCAP), WBM, H100 70; RBH 21

TAKE YA HOME (Shaniah Cymone, ASCAP/EMI April,
ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood,
BMI/Chase Chad, ASCAP), HL, RBH 35

TAKE YOU HOME WITH ME A.[K.A. BODY (Zomba,
BMI/R.Kelly, BMI/EMI Blackwood, BMI/Lil Lu Lu,
BMI/EKOP, BMi/Sony/ATV Songs, BMI/ENOT,
ASCAP/Sony/ATV Tunes, ASCAF), HL/WBM, RBH 60

TANTITA PENA (Warner-Tamerlane, BMI) LT 11

TE AVISO, TE ANUNCIO (TANGO) (Aniwi,
BMI/Sony/ATV Latin, BMI/EMI Blackwood, BMI) LT 26

TELO PIDO SENOR (Nota, ASCAP) LT 42

TE QUEDO GRANDE LA YEGUA (La Rebelde,
ASCAP/Universal Musica, ASCAP) LT 15

TE QUIERO IGUAL QUE AYER (Universal Musica,
ASCAP) LT 28

THANK YOU (Shaniah Cymone, ASCAP/EMI April,
ASCAP/Babyboy’s Little, SESAC/Noontime South,
SESAC/Warner, SESAC/Lido, ASCAP), HL/WBM, RBH 97

THAT’S JUST JESSIE (March Family, BMI/Maleah,
BMI/Zomba, BMI/Sufferin’ Succotash, ASCAP/EMI April,
ASCAP), HL/WBM, CS 21; H100 86

THAT’S WHEN | LOVE YOU (EMI April, ASCAP/Phil
Vassar, ASCAP), HL, CS 11; H100 65

THINK BIG (Mr. Goss, ASCAP/EK Raw, ASCAP/Unda-
boss Furocious, ASCAP/YesYesYall, BMI) RBH 92

THIS WOMAN'S WORK (Screen Gems-EMI, BMI), HL,
H100 66; RBH 19

ATHOUSAND MILES (Songs Of Universal,
BMI/Rosasharn, BMI), WBM, H100 31

THREE DAYS (Greenhorse, BMI/Spunker Songs,
ASCAP/Uni |-PolyG International, ASCAP), WBM,
CS40

TOMA QUE TOMA (Abacaba/Ballon Noir) LT 23

TONIGHT | WANNA BE YOUR MAN (Universal,
ASCAP/Memphisto, ASCAP/Songs Of Universal, BMI),
WBM, CS 30

TOO BAD (Warner-Tameriane, BMI/Arm Your Dillo,
SOCAN/Zero-G, SOCAN/M. Kroeger, SOCAN), WBM, Hio0

79

TRAVELIN’ SOLDIER (Tiltawhirl, BMI/Bruce Robison,
BMI), HL, CS 59

TRIBUTE TO A WOMAN (Music Of Windswept,
ASCAP/Hand In My Pocket, ASCAP/Sony/ATV Tunes,
ASCAP/Chocolate Factory, ASCAP), HL, RBH 81

- u -_

U DON'T HAVE TO CALL (The Waters Of Nazareth,
BMI/EMI Blackwood, BMI), HL, H100 12; RBH 2

U GOT IT BAD (U.R. IV, ASCAP/EMI April, ASCAP/So
So Def, ASCAP/Babyboy's Little, SESAC/Noontime South,
SESAC/WBM, SESAQ), HL, H100 15; RBH 25

UH HUH (Hitco South, ASCAP/Tabulous,
ASCAP/Music Of Windswept, ASCAP/Songs Of Peer,
ASCAP/Marchninth, ASCAP/Peertunes, SESAC/Hale Yeah,
SESAC/Momingsidetrail, ASCAP/TracksbyMalice,
ASCAP/Jarell Houston, ASCAP/Dreux Frederic, ASCAP),
HL/WBM, H100 49; RBH 26

UNDERNEATH YOUR CLOTHES (Aniwi, BMI/Sony /ATV
Latin, BM1I/EMI Blackwood, BMI/Apollinaire, BMI), HL,
H10056

UNTANGLE MY HEART (EM! April, ASCAP/Shanony-
mous, ASCAP/EMI Blackwood, BMI/Solomont,
BMI/Warmer-Tamerlane, BMI/Makeshift, BMI), HL/WBM,
CSs58

USTED SE ME LLEVO LA VIDA (World Deep Music,
BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) LT g

- v -
VAS A SUFRIR (Edimonsa, ASCAP) LT 44
VIDEO (Gold & Iron, ASCAP/Six july, BMI/Ensign,
BMI/}. Music, ASCAP/Lastrada, ASCAP/Sony/ATV Tunes,
ASCAP/Good High, ASCAP), HL, H100 90
VOLVERE JUNTO A T1 (WB, ASCAP) LT 31

W ==

WASTING MY TIME (EMI April, ASCAP), HL, H100 42

WELCOME TO ATLANTA (EMI April, ASCAP/So So Def,
ASCAP/Ludacris, ASCAP/Jobete, ASCAP), HL/WBM, Hi00
40; RBH 20

WE THUGGIN’ (Joseph Cartagena, ASCAP/Jelly’s Jams,
ASCAP/Ron G, BMI/Zomba, BMI/R Kelly, BM1), WBM,
RBH 36

WHAT ABOUT US? (EMI Blackwood, BMI/R) Produc-
tions, BMI/Ttarp, BMI/Songs Of Windswept Pacific,
BMI/EMI April, ASCAP/LaShawn Daniels, ASCAP/Ensign,
BMI/Fred Jerkins IIl, BMI), HL/WBM, H1009; RBH 9

WHAT A MEMORY (Big Red Tractor, ASCAP/Wamer-
Tamerlane, BMI/Smith Haven, BMI), WBM, CS 53

WHAT IF A WOMAN (Zomba, ASCAP/563, ASCAP/Con-
versation Tree, ASCAP/Lexi's Daddy’s Music, ASCAP),
WBM, RBH 45

WHAT IF SHE'S AN ANGEL (Sony/ATV Tree, BMI/Cake
Taker, BMI), HL, CS 12; H100 68

WHAT’S LUV? (Joseph Cartagena, ASCAP/elly’s Jams,
ASCAP/D Irv, BMI/Famous, ASCAP/Slavery, BMI/Univer-
sal, BMI/Let Me Show You, ASCAP), HL/WBM, H100 8;
RBH 6

WHAT WOULD YOU DO? (Sammy Don, ASCAP/Hitco
South, ASCAP/Virtual Blue, BMI/Edmonds, BMI/Hickio,
ASCAP/Notting Hill, ASCAP/Rowland Byrd, ASCAP) RBH

5

WHENEVER, WHEREVER (F.1.P.P., BMI/Aniwi,
BMI/Sony/ATV Latin, BMI), WBM, Hio0 28

WHEN YOU LIE NEXT TO ME (WB, ASCAP/Kellie Coff-
fey, ASCAP/ Platinum Plow, ASCAP/Lillywilly, ASCAP),
WBM, CS 26

WHEREVER YOU WILL GO (Amedeo, BMI/Alex Band,
BMI/Careers-BMG, BMI), HL, H100 5

WHERE WERE YOU (WHEN THE WORLD STOPPED
TURNING) (EM1 April, ASCAP/Tri-angels, BM1), HL, CS 19;
H100 75

THE WHOLE WORLD (Gnat Booty, ASCAP/Chrysalis,
ASCAP/Dungeon Rat, ASCAP/EMI April, ASCAP/Aniyah's,
ASCAP), HL/WBM, H100 22; RBH 18

WISH | DIDN'T MISS YOU (Sony/ATV Tunes,
ASCAP/God's Cryin’, ASCAP/Ghetto Fabulous,
ASCAP/Warner-Tamerlane, BMI/Mijac, BMI), HL/WBM,
H100 92; RBH 49

A WOMAN'S WORTH (Lellow, ASCAP/EMI April,
ASCAP/Skyhy, ASCAP), HL, RBH 33

THE WORLD’S GREATEST (Zomba, BMI/R Kelly, BMI),
WBM, H100 77; RBH 66

WRAPPED AROUND (EMI April, ASCAP/Sea Gayle,
ASCAP/Love Ranch, ASCAP), HL, CS 15; H100 76

WRONG IMPRESSION (BMG Songs, ASCAP), HL, Hi00

e Y

YO NO TE CONOZCO (Bonnyview, ASCAP) LT 38

YO QUERIA (Curci, ASCAP) LT 16

YOU KNOW THAT { LOVE YOU (Jamie Hawkins,
BMI/Sony/ATV Tunes, ASCAP/Chris Absotam,
ASCAP/Richard Smith, ASCAP), HL, RBH 72

YOU MUST HAVE BEEN (Montell Jordan,
ASCAP/Wixen, ASCAP/Baj, ASCAP/EMI April, ASCAP/Tri-
umph, ASCAP/Sydney’s Mom Music, BMI), HL, RBH 67

YOUNG (BMG Songs, ASCAP/Mrs. Lumpkins Poodle,
ASCAP/BMG Canada, PRS/Ross Cahill, SOCAN/Trinfold,
BMI/Careers-BMG, BMI), HL, CS 5; H100 50

YOUNG’N (HOLLA BACK) (D. Brasco, ASCAP/Desert
Storm, BMI/The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL,
H100 58; RBH 37

YOUTH OF THE NATION (Soutjah, ASCAP/Famous,
ASCAP), HL, H100 34

71
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Counting
Crows

Continued from page 1

to “New Frontier,” a track being con-
sidered for the leadoff slot on the
forthcoming set (slated for a sum-
mer release).

Troubling Duritz is the feel of a clus-
ter of about four notes. The section
should feel looser, he insists to Gilling-
ham, seated at a keyboard a few feet
away. Instead of “da-na-nah,” it should
be “bluh-na-nah,” Duritz explains, his
fingers bobbing up and down in the air
on imaginary piano keys.

Having quit smoking only days ear-
lier—a sucker is dangling from his
mouth—and with band members and
others looking on, Gillingham is no
doubt getting frustrated. Not sure of
what his singer is looking for, Gilling-
ham has played the three or four notes
at least a dozen times already, nailing
it—almost by accident—when Lilly-
white wasn't recording. As he struggles
to repeat himself, Duritz isn’t letting up.

After several more stabs, Duritz nods
that he’s satisfied, and he, his bandmates,
and Lillywhite move on to other ad-
justments to the band’s fourth studio
set—whose title Duritz recently
announced in San Francisco at the 2002
National Assn. of Recording Merchan-
disers (NARM) convention as Hard
Candy. The latest albumn, like the other
three studio sets, is being recorded in a
house in the hills above Los Angeles, now
home to half the Bay Area-born group.

Later, in another room in this rus-
tic hideaway overlooking the 101 free-
way, Duritz explained the importance
of those notes: “I love that song. I think
it's one of the best songs on the record.
And Steve was really concerned that
the intro wasn’t good enough. I just
thought the sound they had wasn’t
good enough. And I know it was a real-
ly hard situation. Charlie just quit
smoking—and he’s been smoking for
20 years, probably more—and it’s real-
ly hard for him to concentrate.

“And it was doubly hard,” he con-
tinues, “because there’s a 7-year-old
[manager Gary Gersh’s daughter,
Emma, Duritz’s goddaughter] in the
room, and there’s all these other peo-
ple watching him go over and over
again. But I can't let him off the hook.
In that sort of situation—in the intro
to the beginning of the song that you
want to lead off the record—ya gotta
be like, ‘Good is not really good
enough. Ya kinda gotta get great.””

Duritz has a reputation among those
in the band’s inner circle for being
demanding. And on this album, he’s not
letting anything slide. He has a vision
for the Hard Candy project that doesn’t
include merely good, solid songs. He’s
looking for this project to vault the band
back to the stature it enjoyed via its
1993 debut, August & Everything After.
And Duritz isn’t shy about admitting
that, like the ambitious character in
that album’s hit single, “Mr. Jones,” he
once again wants to be a big star.

“We're ready for world domination
again,” he says, half grinning. It’s quite
a turnaround for a frontman who was
shell-shocked by the seemingly
overnight stardom generated by the 5.5

PHOTO: WES ORSHOSKI

million-selling August.
Commercially, the timing for such
ambition seems right for the Crows,
who have seen their sales steadily de-
crease and their presence on the pop
landscape fade. Though going plat-
inum, the two studio sets that followed
August—1996’s Recovering the Satel-
lites and 1999’s This Desert Life—have
each sold about half the copies of their
predecessor. And that slide, Duritz
says, is partly a result of the band’s
rootsy sound falling in and out of fash-
ion and partly the band’s own fault. He
admits that decisions he and his band-
mates made early on—refusing to edit
songs for possible singles, refusing to
play award shows, refusing to appear
lip-synching on the U.K.’s Top of the
Pops, etc.—probably left a bad taste in

on the Hard Candy sessions, co-writing
“Butterfly in Reverse” with Duritz.)
Though the group rerecorded the songs
it worked on with Johns, some of the
producer’s arrangements remain intact.

“We kind of wanted to do what U2
does, where you work with a bunch of
different producers and then you kind
of put it together,” Duritz explains. “I
think it would have been great to have
Steve and Ethan here at the same time.
I think that their talents really com-
plement each other. But melding those
sort of things together required certain
kinds of temperaments. And it's sort of
hard to have too many cooks, "cuz I'm
already bossy as it is, and that interferes
with people who are producing.”

But with Lillywhite, that level of in-
volvement (Duritz makes the final

Striving for Perfection. Producer Steve Lillywhite (left) and Counting Crows front-
man Adam Duritz studying a track from the band’s forthcoming album.

the mouth of many an industry exec.

But wanting his voice back on the
radio—and willing to do the flesh-
pressing promotion work that that in-
volves—Duritz is pursuing a second
chance with Hard Candy, on which
Counting Crows continue to shake up
the writing/recording process.

PERFECT PIECES

After executing an about-face with
the surprisingly electric Satellites, then
gambling once again by creating Desert
Life “off the top of our heads” in the stu-
dio, the band cut Hard Candy (which
features a guest appearance by Mat-
thew Sweet on vocals) with an ear
toward brevity and perfection.

“For whatever reason, I was really in
love with writing gems, perfect songs,
and getting the things I had to say [out]
in less time,” Duritz says. “Sometimes
I feel like writing eight-minute songs.
And on this album, I was really obsessed
with great, perfect pieces.”

Enlisted to help in that pursuit was
Smash Mouth helmsman Eric Valen-
tine. Though enticed by his track
record—"He makes great pop singles,”
Duritz says—the band couldn’t gel
with Valentine’s detail-oriented style.

Before reteaming with Lillywhite—
who had earlier done some minor work
on Hard Candy—the group experi-
mented briefly with Ryan Adams/Emmy-
lou Harris producer Ethan Johns, who
Duritz worked with while guesting on
Adams’ Gold. (Adams returns the favor

decisions) has fit well. “I'm not a dic-
tator,” Lillywhite says. “I work great
with people who are opinionated, peo-
ple who have good, strong visions. |
always say, ‘I help steer the ship to
port. I don't build the ship.””

During these sessions, the sunny
Englishman—revered for his work on
albums by U2, Peter Gabriel, XTC, and
many others—has proved a steady
source of good cheer and enthusiasm
for the group. Today, he’s jokingly tried
to debunk his anti-dictatorial com-
ments by pretending to choke band
members in front of guests. Earlier, dur-
ing the playback of one of Hard Candy’s
upbeat tracks, Lillywhite rocked on his
toes while he pumped his fists in the air.
Guitarist Dan Vickery says, “Steve has
really turned out to be the right guy at
the right time for us. We've just clicked
with him from the minute one.”

NATURAL PROGRESSION

In the years since August, Vickery
says Counting Crows has enjoyed an
ever-building musical cohesiveness,
despite lineup changes. (The past nine
years have seen drummer Steve Bow-
man replaced by Ben Mize and Vickery
and third guitarist David Immergliick
added to the now-seven-piece band.)

Manager Gersh—who served as the
group’s A&R man while working at
Geffen in the early "90s—says he’s seen
each of the band’s members grow as
musicians and together as a live band.

And Vickery says the ease with which

the band is able to work with Lillywhite
seems to confirm that everything
appears to be—more than ever be-
fore—falling into place for the group.
“It seems like we're slowly going like
this,” the guitarist says, clasping his
hands. “It feels more of a band, more
of a band comfortable in its skin and
making the music we want to make,
getting comfortable about it.”

Holding two thumbs up, Immergliick
confirms, “Everything just feels right.”

The songs expected to emerge as
Hard Candy are reflective of that bond.
They also bear the fruits of Counting
Crows’ different record-making expe-
riences. “It’s part us playing in a room
live, and it’s part us using a studio to
enhance it, Vickery says. “To me, it’s a
natural progression.”

INSOMNIA, DEBAUCHERY, LIFE

In this house, a few blocks from
Mullholland Drive, Duritz has penned
songs of insomnia, drugs, debauchery,
and the difficulties of life, love, and
relationships. “Goodnight L.A.” chron-
icles the singer’s incessant sleepless-
ness (“Daylight is coming and no one
is watching but me”). “1492” is a story
of loss of identity set against the seedy
underbelly of Milan (“Pull me up and
out the door/Past railway cars and
training whores”).

On “Carriage,” he writes about a
former lover's miscarriage of what
would have been his child. “The song
is really about how isn't it strange, in
the wake of a relationship, you find
that something that was the center of
both of your lives has dissolved into
nothing but this really bad memory?

“Isn’t the hardest thing after you
break up with someone,” Duritz
begins, pauses, and restarts, “like,
you're the center of someone’s exis-
tence day after day, and then, one day,
you don’t matter at all. You almost
don't exist.”

It’s that sort of openness that has
simultaneously won Duritz millions of
devotees and a fair number of critics.
Gersh says, “Adam just writes from the
deepest place he can, and that’s really
hard. And a lot of people respect that,
and a lot of people think, like, ‘Why
doesn’t this guy get over himself?’ But
that isn’t the way it is. When you get
to know him, [you learn that] he’s just
writing from the deepest place he can,
and it’s a really pure thing.”

For the first time in the band’s career,
Counting Crows previewed their new
material on the road last year. Having
rented this house (in which the band
tracked in a converted racquetball court)
for a year, the group (booked by Mitch
Rose at the Creative Artists Agency in
Beverly Hills, Calif.) was able to write
and record, tour, then return to the stu-
dio, where it rerecorded each song.
Gersh says the plan was, “ ‘Let’s go out
and play these songs for people and see
not just how they respond but how you
guys respond to people’s response. Does
it change the song? Does it change the
arrangement? Whatever it helps you to
do, bring that back to the studio.” ”

In addition to the material for
Hard Candy—some of which the
band previewed at NARM—Counting
Crows has also cut an album’s worth
of covers, which may be pulled to-
gether for a bonus disc or used on
the Web.

Further stressing his desire to cata-

pult his band back to the upper eche-
lons of popular music, Duritz says the
Crows are cutting the covers partly to
rejuvenate their stature in Europe,
where many of these songs will be
tagged onto singles. Among the tracks
that were scheduled to be recorded are
“Someday I Will Treat You Good”
(Sparklehorse), “Amy” (Pure Prairie
League), and “Ask” (the Smiths).

“We just never really documented all
these songs we’ve covered over the
years,” Duritz says. “And we've always
used live stuff for B-sides: Because I'm
not really a prolific writer, we don’t tend
to have a lot of extra songs. So we’ve
never really had a lot of B-sides. And
I'm really determined to blow up in
Europe this time. I'm tired of being a
concert draw but not a radio draw. So,
I wanna make good singles. And I just
love traveling the world, and you need
B-sides in other areas of the world.”

Duritz admits that he’s “always been
really hesitant to do the sorts of things
that you need to do to remain a star [in
the U.S.].” Yet, such tasks will figure
prominently in he and his bandmates’
career during the promotion of the
new album, says Geffen president Jor-
dan Schur: “Adam’s prepared and com-
pletely excited and enthused about
going out and touring the world, doing
the work, hooking up with radio,
hooking up with MTV, going out and
allowing the press and just everyone
access to who he is, to who the Crows
are, and to the way this record was cre-
ated. They wanna go to the next level
in terms of being a working band and
having that profile, and that's why
Adam makes the comment that he’s
ready for world domination.”

The singer's new attitude toward pro-
motion should have an impact on sales,
says Howard Krumboltz, a buyer at
Tower Records’ Sunset Boulevard store
in Los Angeles. Regardless of whether it
was the band or the label’s fault, Krum-
boltz says Desert Life seemed to have suf-
fered from a lack of promotion. On the
radio front, the band certainly seems to
have taken a wise songwriting approach
this time around, says KPIG Monterey,
Calif., PD Laura Hopper, who insists that
“less is often more.”

Schur—who visited a number of
the band’s recording sessions during
the latter half of 2001—says he’s
alerted his staff and the promo team
at Interscope that, in this new album,
the companies may just have “anoth-
er All That You Can't Leave Behind.”

Lyrically, it seems that world dom-
ination is somewhat already in hand.
In these new songs, Duritz mentions
about a dozen locales, mostly Ameri-
can cities like Miami and New Orleans.
His name-dropping has even become
a joke of sorts among the band, which
posted on the wall of the studio’s con-
trol room a list of cities and countries
he has mentioned on this album. “I'm
really detail-oriented in my songs,” he
says. “I think place names are really
important, just like people's names.

“During August, we were huge in
Spain, probably because of the flamen-
co dancer reference in ‘Mr. Jones, ”
Duritz continues, adding with a grin,
“and, ya know, Spain is the very best
place on Earth. So {longtime tour
manager| Tomas [Mullally| is always
going on at me about, ‘Would you just
please fuckin’ put Madrid in a song, so
we can go back to Spain?’ "
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NARM
Debates

Continued from page 1

group issued a statement attribut-
ing “a significant portion of the sales
slump to CD burning.” According to
sources, Universal Music & Video
Distribution (UMVD) president Jim
Urie was pushing NARM to make a
statement against CD burning. Hav-
ing recently joined the NARM board
of directors, Urie wants the trade
group to organize retailers to warn
lawmakers in Washington, D.C.,
about CD burning.

But at the same time, NARM en-
dorsed the right of consumers to con-
tinue current legal copying. “We
don’t want to prevent legal copies of
records—we don’t want to be anti-
consumer.” Horovitz tells Billboard.
In her opening address to the con-
vention. Horovitz questioned if call-
ing consumers “pirates” and treating
them like criminals would help to sell
more music (see story. this page).

Therein lies the quandary with
which leading retail and distribution
executives are now wrestling, as they

experiment with locked CDs. So far,
UMVD has taken the lead in the U.S.
in issuing encrypted CDs, with its first
coming out last December and its sec-
ond due March 26 (Retail Track, ill-
board, March 9). While some of the
other majors have issued encrypted
CDs elsewhere, no other major has
copy-protected titles scheduled in the
U.S. Albany. N.Y.-based Trans World
Entertainment chairman/CEO Bob
Higgins tells Billboard that Universal
has the right approach. “The most
important thing to do is something
fairly quickly.” he says. “If you do
something, vou will get a reaction.
[Universal] is testing it, and we should
listen to what the customer says
about it. We want to keep the cus-
tomer happy, but that doesn’t mean
you have to give them music for free.”

But Sony Music Distribution
chairman Danny Yarbrough says
that if copy protection is employed
too soon before the technology is
perfected. there could be a con-
sumer backlash that might force the
industry to abandon the idea.

WEA Inc. chairman Dave Mount
similarly stated that while “everyone
in the industry is obviously a little
nervous about CD burning, so far the
perfect solution doesn't exist. The per-

YARBROUGH

fect solution is a copy-protected CI>
that will play on everv possible CD-lis-
tening device and [that] liinits copy-
ing.” With all the existing solutions,
he says a segment—or even multiple
segments—of the music audience
could wind up “disenfranchised” if the
industry embraces imperfect copy
protection too early. One distribution
executive registers their current reluc-
tance to embrace copy protection with
the remark, “Since the music indus-
try is already viewed as villains, we
don't want to make that worse yet.”
Some distribution executives cite
legal concerns about copy protection,
noting that there is a fear that if a

consumer can't space-shift a copy-
protected CD, the industry might find
itself in court over the issue. Others
say that the proper labeling on copy-
protected albums might get around
the legal ramifications of the issue.
In general, Horovitz says that any
rollout of copy protection will require
more information to be put on CD
packages, “so we can educate the con-
sumer on the issues [surrounding it}.”
On the other hand, one conven-
tion attendee notes that adding copy-
protection technology affects the
value proposition of the CD and asks
if the consumer will still buy CDs if
they are copy-protected. The execu-
tive also points out that while the
majors are talking about copy pro-
tection for music offered through
Pressplay and MusicNet, there might
be an incentive in the future for them
to abandon it on those services in an
attempt to change the value pro-
position and drive the customer away
from retailers and toward buying
directly from the majors.
Meanwhile, digital-music execu-
tives and analvsts remain skeptical
about the effectiveness of copy pro-
tection, cautioning that such tech-
nology will be easily circumvented.
That sense is also being shared by

some retailers, who are expressing
mixed emotions about copy protec-
tion. Joe Nardone Jr., VP of 11-unit,
Wilkes-Barre, Pa.-based chain Gallery
of Sound, echoed the feelings of many
when he said that while he generally
supports copy protection. he feared
that such technology would not pre-
vent albums from finding their way
onto such file-swapping services as
Morpheus. Handleman Online VIP/GM
David Vasile adds. “Anytime you're
taking value away from the consumer,
that’s not a good thing.”
Many in the tech world are urg-
ing retailers and labels that insist on
(Continued on next page)

NARM'’s Horovitz On Consumer Choice: ‘Piracy, No. But Fair Use, Yes.’

Following are excerpls from NARM president
Pam Horovitz's opening remarks March 10
at the NARM Convention & Trade Show Fea-
turing the Assn. for Independent Music.

It's been tough for our business, but it was
tough for the world in general. Last year was a
year of loss in many ways. There was, of course,
the tragic loss last Sept. 11. In preparing my notes
for this morning, it was sobering to list the chal-
lenges we face and to realize how serious they are.
I found the word “lost” coming up over and over.

Start with the fact that our industry lost a
lot of companies last year. A few were casual-
ties of the dotcom implosion, including Click
Radio, Netradio, Music.com, Musicbank,
Musicmatch, Urban Fetch. A few were compa-
nies that had been around for many years: Val-
ley, NE One Stop, and National Record Mart.
The loss of so many companies, coupled with
continued consolidation in our industry, regret-
fully means a loss of diversity in our market-
place.

That means fewer small labels willing to sign
new artists, fewer retailers willing to take a shot
on new music, and fewer entrepreneurs willing to
bet everything on a new way of marketing or a new
way of promoting or a new way of selling music.

It goes without saying that the past 12 months
have reflected a loss of sales. Some in this room
would point to a loss of quality in our new releas-
es. But others would point to the loss of one of
our mainstay configurations—the cassette—
from retai! shelves. Others might point to the loss
of singles or the loss of competitive price points
or the loss of meaningful efforts to build careers.
So while there has been lots of debate over the
past weeks about what is most to blame, I think
that we would all agree that file sharing and CD
burning on the scale we now have indicates that
one more thing we've somehow lost is the good
will of our customers, the music fans.

Here's another important thing that I think has

somehow been lost: an appreciation for the value
of retailers in our food chain. It's harder than ever
to be a retailer these days. It’s tougher still to be a
music retailer. And yet so little recognition is given
to what retailers do that they barely make it onto
the list of stakeholders in our industry’s future.
Few people seem to understand that the toughest
thing that retailers do isn't selling records but
managing relationships with customers. To be fair,
I think too many retailers have lost an apprecia-
tion for what labels do, which is the equally chal-
lenging job of managing relationships with artists.
We forget sometimes that art doesn't come, and
should not come, off a factory line.

So what does 2002 look like? Can we final-
ly put an end to some of this string of losses?

Last year, it seemed like every day was filled
with headlines about litigation and legislation.
The copyright lawyers worked hard to convince
us that in a perfect world, it should be manda-
tory to scramble “content” so that it would only
play on authorized players. That it should be
encrypted so it can't be copied. That it should
be licensed so that it can only be sold where they
want and marketed in the way they approve and
listened to or watched when they say it's OK.

And so that meant NARM lawyers have been
busy this past year, too. And they've been rais-
ing pesky questions like, “Is it good for con-
sumers if retailers are forced to all look alike and
sound alike and price alike and sell alike?”
Shouldn’t Tower stay different from Best Buy,
which should be different from Newbury
Comics, which should be different from Borders?

Shouldn’t consumers have the right to pre-
view music and movies before they buy, even if
it's online? Should consumers be prevented
from previewing music and movies at the retail-
er of their choice if the content owner wants to
favor some other company with an exclusive—
say, a company they own? s that OK?

Think about this one. Should record com-
panies and movie studios have the right to pre-

vent retailers or consumers from talking about
music and movies online? Should Amazon have
to take down customer comments that say the
new record by so-and-so stinks, or that the last
movie wasn’t as good as the first movie?
Because technically, that's a negative statement,
and it might violate their license agreement.

Should a consumer continue to have the right
to sell music they've purchased, even if that pur-
chase is in the form of a digital file? Should they be
able to give it as a gift? Should people be able to
take music and movies they own with them to their
cars or to their vacation homes or to college dorms?

Should people be forced to give up their pri-
vacy in order to listen to music online? Is it
good for consumers if 85% of America’s music
comes through two gatekeepers? And who and
how do we unlock the door to all of this con-
tent when copyright—which is books and
music and movies and ideas—expires?

These are not just pesky questions—they're
hard questions. They are questions that regret-
fully have resulted in conclusions at NARM that
differ substantially from those of our friends at
the RIAA. How can that be? Don't we all want the
same thing? We must want a healthy business
that guarantees a fair shake to everyone, from the
artist to the label to the wholesaler to the retailer
to the consumer. It seems that another important
thing that got lost under the pressure of a diffi-
cult year was respect for the value of dissent.

NARM's new tag line from last year charac-
terizes us as “the voice of music retailing.” Any-
body who sells to retailers, or who even sits in
a meeting with different retailers, knows that
there are going to be lots of different voices,
and they aren’t going to all agree. But you've
got to value them all. If you aren’t willing to
learn, how are you going to be able to change?

One reason there’s so much disagreement in
our industry is because last year, a lot of time
was spent listening to the voice of lawyers, but
not a lot of time was spent listening to the voice

of consumers. Maybe we all need to admit
something: We are as angry at our customers
as they are at us. But is calling them “pirates”
and, more importantly, treating them like crim-
inals, going to help us sell more music?

You know, every person in this room was once
a pirate. No, I'm not talking about those of you
who have downloaded from Napster or Mor-
pheus. We know it was all in the name of re-
search. But back when recorded music was first
introduced, it was viewed as pirating the liveli-
hood of musicians who would no longer be able
to get gigs. Did you know that early on, most
records came with labels that said “for personal
use only—not licensed for broadcast,” because
radio was viewed as a vehicle for piracy, just like
piano rolls and cable TV and tape decks and VCRs
and now CD burners. Do we need to be careful
about the ever-changing definition of piracy?

So how does NARM define piracy? First. let
me remind anyone who needs it that NARM has
always been and will continue to be a strong
supporter of copyright law and a faithful partner
in the RIAA's anti-piracy efforts. As recently as
this past Friday, we hosted Frank Creighton at
ameeting of our retailers so that they could get
a refresher course on how the anti-piracy divi-
sion works and how retailers can cooperate. We
identified some new initiatives that we could
work together on to help address the continu-
ing problem of commercial piracy.

But NARM also seeks reasonable positions
on the law and technology that recognizes
both the interests of our labels as well as the
interests of our customers. Our positions
should be the basis on which to build a real
digital distribution model—one that values the
voice of the artist but also the choice of the
consumer. Our position can be summed up
like this: Piracy, no. But fair use, yes.

Translating that philosophy into the specif-
ic issues of our day will take some work. But
that's what NARM is for. Make your voice heard.
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introducing secure CDs to use them
as a platform to upsell consumers on
new online music features and serv-
ices rather than strictly as a barrier
to unauthorized ripping.

In the NARM opening keynote,
Will Poole, VP of Microsoft’s digital
media division, told attendees that
with close to 40% of consumers now
using PCs to listen to CDs, simply
blocking computer playback of al-
bums is not practical. He said
Microsoft is working with such copy-
protection specialists as Macrovision
to embed enhanced features in se-
cure CDs—including lyrics, liner
notes, discographies, videos, and still
images—as well as DRM-wrapped
versions of tracks that can be trans-
ferred to a user's digital jukebox. The

DREESE

DRM would require a serial number
from the secure CD before special
features could be accessed.

In an address on the state of digi-
tal music, Jupiter Media Metrix sen-
ior analyst Aram Sinnreich went one
step further. He argued that in ex-
change for copy protection, retailers
and labels should be teaming to offer
consumers disc enhancements, a life-
time guarantee on CDs, and author-
ized streaming access to purchased
albums. In addition, Sinnreich said
such features should be offered as
part of a strategy to migrate con-
sumers to new digital services.

But enhanced copy-protected CDs
may prove as problematic with con-
sumers as locked CDs that won'’t play
ina computer at all. Locked discs that
carry what is known as a “second ses-
sion”—secure digital tracks and mul-
timedia features that can be played
back in a computer—are currently
produced in such a way that they are
more likely to not play in the average
CD player and could be subject to
higher rates of customer return.

Meanwhile, manufacturers of
emerging alternative formats that are
not as easily duplicated as the CD—
namely DataPlay—are using the copy-
protection debate to create increased
interest in their product. DataPlay, a
darling of NARM 2001, largely fell off
the radar of the industry’s collective
consciousness when it failed to hit its
anticipated launch targets at the end
of last year. But sources say the coin-
sized digital-media storage format—
which some view as a successor to the

cassette’s old position in the indus-
try—is drawing renewed looks from a
number of labels amid the current
piracy-profitability firestorm.

The Colorado-based company aims
to launch the first of its portable play-
back/recording devices, as well as its

initial prerecorded music titles, May
21. Participating labels and titles were
not disclosed, but sources indicate
that of the majors, only the Warner
Music Group and Sony Music will be
sitting on the sidelines on the launch
date. DataPlay plans a mid-May pro-

motion blitz under the slogan “My
Music. My Way.” Some 2,000 spots in
the top 50 markets will plug the for-
mat, the devices, and participating
artists and retailers. Prerecorded titles
will retail for $13-$18; the devices will
cost between $279 and $369.

But Liquid Audio CEO Gerry
Kearby cautions that talk of locked
CDs and pushing new formats auto-
matically creates a conflict with the
buying public, which has largely
adopted blank CDs as its portability
option of choice.

A Forum For Views On Singles, CD Prices, Internet

Merchants Suggest Faulty Industry Pricing And Marketing Misjudgments Are Also Fueling Sales Declines

BY BRIAN GARRITY

and ED CHRISTMAN

SAN FRANCISCO—While many attendees of the
National Assn. of Recording Merchandisers (NARM)
convention lamented the growing popularity of CD
burning as the cause of the grim state of the music
business and debated whether copy protection or
management is the best answer for the industry’s
problems (see story, page 1), music merchants here
argued that industry pricing and marketing short-
comings are also driving the sales decline.

In a keynote address, Handleman Co. presi-
dent/COO and outgoing NARM chairman Peter
Cline blamed a lack of appropriate product, high
prices, and piracy for the decline of music sales.

Citing U.S. census research indicating that
Latin- and African-Americans constitute more
than 25% of the population and that the average
age of the population is climbing, Cline said that
the music product available does not reflect the
growing diversity of the consumer base, and the
music industry is “missing the mark” in providing
titles that have widespread appeal for these groups.

On the other hand, Cline also wondered if the
growing ethnic diversity of the population and
the aging of America would make it harder in
the future to generate multi-platinum acts that
appeal to mass audiences. He predicted that as
the population becomes more diverse, it would
lead to genre segmentation.

Additionally, Cline argued that consolidation
at radio is resulting in less exposure for niche
artists, despite demand for such performers as
Enya and Kirk Franklin. “We must monitor and
respond to consumers’ needs,” he said.

Sony Music Distribution chairman Danny
Yarbrough told Billboard that the industry
appeared to “have lost sight of where the con-
sumer is going.” He said that the industry must
do more marketing to the consumer and noted
that Sony wanted to partner with retailers in an
effort “to get customers back into the store.”

Torrance, Calif.-based Wherehouse Enter-
tainment president Larry Gaines suggested that
instead of making all the premium in-store
space a “price and position” proposition, mer-
chants should donate space for potentially huge
albums and allow the labels to do big, expensive
media campaigns to drive traffic back to stores.

SAVING THE SINGLE

Meanwhile, the industry continues to grapple
with the loss of the single. Coming into the con-
vention, supporters of the configuration were
hoping to turn the meet into the single’s last
stand. While some industry executives agreed
with Troy, Mich.-based Handleman Co. chairman
Steve Strome that singles are history, others con-
curred with Albany, N.Y.-based Trans World
Entertainment music buyer Jerry Kamiler, who
said, “If anything positive comes out of this week’s
NARM, something will happen with the single.”

Indeed, one major label’s head of sales said the
convention had turned around their thinking on
the single, and they planned to go back and make
a case for the configuration. The argument that
seems to be convincing labels to at least rethink

the single concerns its role in being a low-priced
introductory configuration for the young.

Universal Music and Video Distribution pres-
ident Jim Urie says that as a result of the meet-
ing, “there is real traction here for the labels to
start releasing more singles. It would be helpful
to get a NARM statement on singles. I don’t
know that it will make a difference, but we need
to do something [to heighten awareness of the
retail stance on the configuration].”

Moreover, Urie argues that “there is a profit
model for singles. But in order to save it, the
whole industry has to start putting out singles.
If there is always a new single in the store,
maybe the customer will learn to come in and
shop for singles again.”

Other distribution executives said that the
return of the two-song single is not the way to
go and instead suggested that the future lies in
CD5s, EPs, or mini-albums. WEA Inc. chairman
Dave Mount said, “On a purely promotional
basis, the single has been replaced. But maybe a

THE VOICE OF MUSIC RETAILING

low-priced entry-level EP with six cuts for a
developing artist is worth exploring.”

Similarly, Yarbrough said that Sony might exper-
iment with a type of mini-album for a developing
artist, which could range from five to eight songs—
containing a single or two or a radio remix—as a
way for A&R to explore whether to commit to mak-
ing a whole album. Sony Music Distribution senior
VP of sales and new technology Craig Appelquist
said that such a configuration could be used to keep
in the public eye those artists who take long peri-
ods between issuing albums.

CD PRICING

There is also a growing sentiment that CD prices
are too high. When it comes to pricing, Cline argued
that the music industry needs to “re-evaluate its
value proposition,” as DVDs, electronic games, and
computer software compete for consumers’ limited
entertainment dollars and leisure time.

Gaines said that raising prices is the wrong
way to re-evaluate the value proposition. For
instance, he complained that Lost Highway/Mer-
cury Nashville had just raised the price of the Oh
Brother, Where Art Thou? soundtrack by $1, to
$19.98. “We have the consumer coming into the
store to buy that album now, and they just raised
the price,” he said. “What retailer will follow with
a price increase? All the labels are doing when
they raise prices [mid-stream] is taking margin
away from the retailers.”

In general, industry insiders and outsiders both
wonder how labels can raise prices and expect to
drive demand in a business where sales are slump-
ing and there is widespread illegal availability of
free music. Michael Nathanson, an analyst with
Sanford C. Bernstein, said the music industry’s

pricing problems are most obvious when com-
paring rising CD prices against the increasingly
popular DVD, whose price is dropping. One dis-
tribution executive said that price drop is “putting
pressure on catalog pricing for music.”

Yarbrough said that his company had been
aggressive in trying to address the pricing issue.
Last year, it devalued 600 titles from front-line
to midline, which was instrumental in creating
its Hit Savers line of titles, and Yarbrough said
that Sony would continue to “freshen up” that
line with 35 titles.

Mount said the industry had done a poor job in
communicating the value of the CD: “Everybody
is talking about DVD pricing, and the public seems
to think every album is $20.” He suggested that
the industry should offer a broad arrangement of
prices, from $5.99 to $20, and then do a better job
of conveying the value message.

Harold Vogel, an analyst with Vogel Capital
Management, pointed out that in the meantime,
retailers are quietly transforming themselves
into DVD merchants. He predicted that more
than half of the business of music retailers
would soon be DVD.

But media and retail analysts attending the con-
ference argued that there are no quick fixes in sight
for the business. They predicted grim short-term
profitability prospects for record labels and music
retailers as the industry enters a painful transition
phase induced by technological advances, over-
expansion, and shifting shopping patterns.

Offering suggestions to turn the tide, Cline
said the industry should renew its focus on con-
sumers, conducting more research into their
influences and needs and tailoring marketing
plans to reflect demographic shifts.

A POLITICAL PERSPECTIVE

Meanwhile, in a keynote presentation, Sen.
Orrin Hatch, R-Utah, said labels and retailers
should embrace digital distribution as a means
of improving the relationship between artist and
audience and that “the Internet can make that
relationship more direct.”

Hatch said market forces, not legislation,
should shape the music market: “I do not sup-
port compulsory licensing at this time [if] the
majors aren’t willing to license [their content.]”
At the same time, he said Congress’ concern re-
garding online subscription ventures could
mean politics would help determine whether
“this business succeeds or not.”

Attendance at the height of the convention
March 11 was down about 10% from last year to
1,857 people. Of those, less than 200 were mem-
bers of the Assn. for Independent Music, which held
its conference concurrently with NARM’s. The trade
show had 40 exhibitors—down substantially from
2001—Dbut space this year was severely limited.
Despite this, the trade group was “very encour-
aged,” because those declines were less than those
exhibited at business events across other industries
in the wake of the Sept. 11, 2001, terrorist attacks.

Additional reporting by Carolyn Horwitz and
Eric Gruenwedel in San Francisco.
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Heartland
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Continued from page 1

songs for Mercury in 1968 and still
occasionally moonlights as a night-
club singer.

But Philbin is also host of Heart-
land’s hugely successful, late-night,
half-hour, Telly Award-winning
infomercial for The Fabulous Fifties,
a 10-CD, 150-song collection of '50s
pop music featuring artists ranging
from Perry Como to Elvis Presley
that is sold via direct-response at a
whopping $120. Yet according to
Heartland president Ira Pittelman,
some 500,000 sets have been sold.

Pittelman says comparable Heart-
land packages in other music genres
are also performing extraordinarily,
thanks to their own “entertainment
infomercials,” as he calls them. He

Philbin

I&M hit big with the double-
album disco hit compilation A Night
at Studio 54, which paved the way
for the innovative marketing strate-
gies that he would later refine.

“We spent hundreds of thousands
of dollars in TV and radio advertis-
ing and coordinated region by
region with local retailers by tagging
them on the spots,” Pittelman says
of the package, which was released
by Casablanca Records. “Since it
involved previous hits by [such
artists as] Donna Summer, the Vil-
lage People, Chic, and Alicia Bridges,
it wasn’t going to get any airplay
time—and people wouldn’t be look-
ing for it in the bins.”

But with the massive advertising
backing, they found it—to the tune
of near-platinum sales, Pittelman
says. He and Levy also launched
Beckett Records, where they scored
Denroy Morgan’s breakthrough
crossover rap-reggae hit “I'll Do Any-
thing for You” and put out the
Sugarhill Gang’s landmark Rapper’s

Video Saves the Radio Stars. Regis Philbin hosts Heartland Music’s half-hour, late-
night TV infomercial for the 10-disc The Fabulous Fifties. “Look at the talent!” he says.

says The Classic Rhythm & Blues
Collection that is backed by a half-
hour program starring Smokey
Robinson (who is included on the
set), has sold 300,000 copies. Mean-
while, The Classic Country Collec-
tion, with its infomercial hosted by
veteran country personage Ralph
Emery, has sold 800,000 copies.

Clearly, Pittelman has found a way
to reach an older demographic that
largely is represented neither by tra-
ditional music retail outlets nor by
radio or TV coverage, other than on
Heartland’s commercials.

“The regular music business is for
young people—10- to 14-year-old
kids,” he says. “That’s great, but
there’s a whole other audience and
group of audiences. What's the best
way to reach them?”

Pittelman found the answer back
in the 1980s, after his initial stint in
the music business as a songwriter
with future Broadway composer
Henry Krieger (Dreamgirls, Tap
Dance Kid) and a retailer at the
famed Gramophone record store in
Manhattan's East Village. In 1976 he
partnered with the late Morris Levy
to form I&M Teleproducts, an early
direct-response-TV music company.

Delight on Sugar Hill Records. But
they released numerous other sin-
gle-artist and genre compilations
that were available only via TV mar-
keting, and in 1982 Pittelman took
the knowledge he gained from 1&M
and hooked up with Welk Music
Group’s Larry Welk Jr.—son of the
company founder and “champagne
music” bandleader Lawrence Welk—
to produce more direct-response-TV
music collections. He called the new
company Heartland Music.

“I'm from Brooklyn [N.Y.], and I
just liked the name,” Pittelman
explains. “But I'd started doing
direct-response on TV with Morris
even before credit cards and always
got big orders from the Midwest and
the heartland. Then I saw a picture
of a farm in Iowa and took it as my
logo, because it had something to do
with who our customers were.”

But Pittelman’s customers have
never been limited to the heartland.
“He knows what we want,” says
Tony Pipitone, president of Warner
Music Group’s Warner Special Prod-
ucts, which has helped Heartland
develop its TV packages. “One thing
Ira has that practically no one else
does is an understanding of who his

customers are—and how to reach
them successfully.”

Pittelman reflects that back in the
'80s, “all these people who were over
50 were uncomfortable going to
record stores, and there was all this
great music lying around in the
vaults of the labels. So Heartland
became a win-win situation.”

Pittelman recalls that a Lawrence
Welk collection was the likely initial
Heartland release, “probably because
we did a time-buy on Larry’s dad’s
TV show.” But the first hit product
was a Beach Boys Forever double-
album compilation.

“The first big hit was a Don Wil-
liams country collection,” adds Pit-
telman, who exploited his entry into
the Nashville music arena, where
Welk Music Group had a publishing
interest. During a 20-year period,
Heartland released compilations by
such major country artists as the
Statler Brothers, Oak Ridge Boys,
George Jones, Tammy Wynette, Jim
Reeves, Ronnie Milsap, George
Strait, Alabama, Conway Twitty, and
Loretta Lynn. The company also
marketed sets by such varied artists
as Placido Domingo, Anne Murray,
John Denver, Johnny Mathis, and
Zamlfir, as well as genre compilations
including soft-rock and country
music and special albums like Elvis
Presley Gospel and Stage Door Can-
teen, which featured songs from
World War II. A Statler Brothers
gospel set included some newly
recorded tracks, and after it sold 1.2
million copies, other Heartland titles
included some new material as well.

As the company included print cat-
alogs with its TV purchases, it built up
a print mail-order catalog business,
sending out 35 million catalogs in one
year. But the direct-response TV cam-
paign was the heart of Heartland. The
Williams set launched a series of TV
commercials featuring the artists per-
forming their hits live, but that inno-
vation would be overshadowed after
Heartland was sold to Time-Warn-
er/Time Life Music in 1996.

“We got real big, and Time Life
eventually came around and made us
an offer that we found impossible to
ignore and turn down,” Pittelman
continues. “So we sold Heartland,
though I ran it for Time Life for three
years. But I'm more of an entrepre-
neur, not a good corporate person—
and it wasn’t a good fit for me.”

After his initial three-year con-
tract ended, Pittelman entered into
a new three-year joint-venture
agreement with Time Life in 1999.
During the first two years, they pro-
duced half-hour infomercial music
shows for Heartland’s 10-disc, $120
compilation sets (in chronological
order) The Classic Country Collec-
tion, The Fabulous Fifties, The Clas-
sic Rhythm & Blues Collection, and
The Singers & Songwriters Collec-
tion, which features songs by Paul
Simon, Carole King, James Taylor,
Janis lan, and John Denver and is
hosted by Guiding Light soap-opera
stars Frank Dicopoulos and his wife,
Teja Anderson.

The 30-minute infomercials are
an outgrowth of the 120-, 90-, and
60-second spots that Pittelman
previously perfected, primarily on
late-night cable-TV outlets when

the available spots were tradition-
ally cheap.

“They’d never been done before
and were almost like documen-
taries,” Pittelman recalls. Indeed,
Philbin appeared to be hosting a nos-
talgic look at the decade in The Fab-
ulous Fifties: Quick shots of a clas-
sic '50s Chevy convertible, Marilyn
Monroe, James Dean, Ike Eisenhow-
er, Ozzie and Harriet, and Doris Day
and Rock Hudson give way to the
sounds and images of “Sincerely” by
the McGuire Sisters, “Chances Are”
by Mathis, “Mr. Sandman” by the
Chordettes, and on and on for the
next 30 minutes.

“Look at the talent!” Philbin says.
“Eddie Fisher, Doris Day, Della

e

‘For people under
40, it’s OK to run
[infomercials] in
the middle of the

night, while for

older audiences,
weekend afternoons
are better.’

—IRA PITTELMAN,
HEARTLAND MUSIC

Reese, Dean Martin, Patti Page—
these were giant stars in their time
and all had signature hits, too: Here’s
Patti Page singing ‘Allegheny Moon,’
Rosemary Clooney’s ‘Hey There,’
Johnnie Ray’s ‘Just Walking in the
Rain,’ Nat “King” Cole’s ‘Too Young,’
Kay Starr’s ‘Wheel of Fortune.” God
almighty, these were talented people
with songs written just for them, and
before you knew it, the Beatles and
rock’n’roll came in, and now you
can’t hear this stuff anywhere.”
Pittelman notes that the com-
mercials feature archival footage that

presents “the depth and texture of

the music in a way that’s not only
coherent musically but also so much
fun to watch.” He stresses that the
artists are always shown in their
prime, performing their best songs

at the time they recorded them.

“You see Johnny Cash at 19
singing ‘I Walk the Line’ or George
Jones in the '50s singing ‘White
Lightnin’—or a young Tammy
Wynette or Merle Haggard,” he says
of the country package. “Or on Clas-
sic R&B, James Brown, Aretha
Franklin, Stevie Wonder when he
was 13 and doing ‘Fingertips—Part
2,) Ray Charles from 1958 on
‘What’d I Say,” or Smokey in '61
doing ‘You've Really Got a Hold on
Me.’ These are all some of the great-
est artists, songwriters, and per-
formers of American pop music.”

Pittelman—who writes and
directs all his commercials with
indie writer/director Alan Bern-
hard—can spend as much as six
months tracking down the desired
footage. “The goal is to take a body
of music and put it together in such
a way that makes historical sense,”
says Pittelman, who is also assisted
in packaging and promoting his
product by Time Life’s Gene Zaca-
harawicz and Joe Sasfy. Media direc-
tor Stacey Kaufman, who has worked
with Pittelman for more than 20
years, then places the infomercials
on appropriate stations at logical
times, such that “for people under
40, it’s OK to run them in the middle
of the night,” Pittelman says, “while
for older audiences, weekend after-
noons are better.”

But because most viewers tend to
catch them accidentally while chan-
nel surfing, snatches of certain key
songs are repeated throughout the
programs. “Eighty-five to 90% of the
orders come in the last two minutes
of the half-hour,” Pittelman says. “If
we've done everything right by having
a good host and interesting docu-
mentary pieces, there should be a
cumulative effect, where people decide
to buy in the last minute or two.”

Pittelman credits Time Life’s
“tremendous support system” for
upselling 10%-20% of credit card cus-
tomers’ orders into other Heartland
titles or Time Life continuity series
purchases—as well as dividing up and
distributing The Classic Country Col-
lection to traditional retailers.

Aside from Heartland, Pittelman is
continuing his theatrical productions,
which have included—with his part-
ner Emanuel Azenberg—Kevin
Spacey’s 1999 Broadway hit The Ice-
man Cometh and the current London
West End hit Private Lives, starring
Alan Rickman and Lindsay Duncan.

In a partnership with Dick Clark,
Pittelman is developing a rock’n’roll
musical based on the story of Amer-
ican Bandstand, a musical based on
Randy Newman’s life titled The Edu-
cation of Randy Newman that will
open in Seattle in the fall, and
Scenes From an Italian Restaurant,
a musical conceived and directed by
choreographer Twyla Tharp and
built on the songs of Billy Joel,
which opens in Chicago in June and
on Broadway in the fall.

Pittelman has also reunited with
composer Henry Krieger in adapting
the 1987 movie Moonstruck into a
musical, with the film’s Oscar-win-
ning screenwriter John Patrick
Shanley writing the book and Susan
Birkenhead (Jelly's Last Jam) com-
posing the lyrics.
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THIS WEEK@

COMING THIS WEEK: The UK.'s annual music happening All
Tomorrow’s Parties touches down in North America for the first
time this weekend on the campus of the University of California ot
Los Angeles. The live event, curated by Sonic Youth, will feature
performances by Pearl Jam’s Eddie Vedder, Television, Wiko,
Stereolab, Aphex Twin, the Boredoms, Sleater-Kinney, and more.
A full review of All Tomorrow's Parties will appear exclusively on
Billboard.com.

Plus, Billboard.com will feature exclusive reviews of veteran under-
ground rock act Giant Sand's Cover Magazine (Thrill Jockey),
featuring songs by X, Black Sabbath, and Johnny Cash; saxo-
phonist Kenny Garrett's Happy People (Warner Bros.); and a live
review of hip-hop ouffit Dilated Peoples in New York City.

STEVEN ROBY UL News contact: Jonathan Cohen ¢ jacohen@billboard.com

New Bio Uncovers Treasures
Amid Lost Hendrix Archives m
Coming in April from Watson Guptill/Billboard Books is Black Gold, The -

Lost Archives of Jimi Hendrix by Steven Roby. This excifing new biography

is the first book to authenticate the lost recording sessions, previously .
unknown recorded collaborations, and rare film and video documents of
Jimi Hendrix. The book draws on a wealth of unreleased and commercial
ly unavailable studio, live, and horse recordings to chronicle every stage of

Hendrix’s career.
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Black Gold also celebrates the life and career of the legendary performer
through exclusive inferviews with the people who knew him well. Featured
are exclusive interviews with his father, Al Hendrix, musicians Carlos
Santana and John Mclaughlin, former girlfriend Kathy Etchingham, and

many others. Also included is a foreword by Nc?el Rec‘iding, Hendrix’s bass p ersonne I Margo Whitmire has joined
player from 1966 to 1969, and 45 photos, including several rare and the Billboard siaff in Los

never-before-published shots. nlnicnou Angeles as editorial assis-

A highly regarded Hendrix expert, Roby previously worked for the Hendrix tant. Among other duties,
family and was editor and publisher of the nafional Hendrix fanzine Bl Whitmire will provide administrative sup-
Straight Ahead. 4 port fo the magazine’s West Coast edito-
s rial team; compile features for the weekly
Update page in Billboard; cover monthly
gold and platinum certifications by the
Recording Industry Assn. of America; and
write Executive Turntable.

Black Gold, The Lost Archives of Jimi Hendrix (ISBN 0-8230-7854,
288 pages) is available worldwide, wherever books are sold. For author
interviews contact lee Wiggins at 6466545455 or email lwiggins@
watsonguptill.com. For excerpts, contact Sheila Emery at 646-654-5463.

A series of excerpts from Black Gold begins this week at www.billboard.com.

WHITMIRE

A graduate of California State University
in Sacramento, Whitmire was most recenfly an administrative
assistant to the office of the president for the University of
California Office of Academic Affairs. While in college, she
served as an editorial assistant for TowerRecords.com and
interned at Tower's Pulse magazine. Whitmire has also written

upcoming events

Billboard/Airplay Monitor Radio Seminar & Awards
Eden Roc Resort « Miami Beach « March 14-16

Billboard Latin Music Conference & Awards for the Sacramento News and Review.
Eden Roc Resort « Miami Beach « May 7-9
Billboard R&B/Hip-Hop Conference & Awards Whitmire replaces Jill Pesselnick, who was recently named
Eden Roc Resort « Miami Beach * Aug. 7-9 home video associate editor. She reports to Melinda Newman,
Billboard Dance Music Summit L.A. bureau chief for Billt rd.

Marriott Marquis « New York City  Sept. 10-12

for more info: Michele Jacangelo 646.654.4660
bbevents@billboard.com
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Light The World

Operatic soprano Jessye Norman stirred the emotions with
her magnificent reading of the National Anthem March 11
at the lighting of the World Trade Center MemorialTribute in
Light from Ground Zero in Manhattan. New York Govemor
George Pataki looks on.

Clarification: In the Back Beat story on Buddy Amold in
the March 16 issue, it was inferred that Anthony Keidis and
Dr. John received treatment through the Musicians Assis-
tance Program. While both are supporters of the organiza-
tion, neither has been a patient.

ualized wellness and
fitness program: called
Baraka, which meets in
New York’s Central
Park—amid the trees,
ponds, hills, and a con-
sistently evocative
backdrop—and puts its willing vic-
tims through a diverse regimen of
aerobic and flexibility conditioning.

“I found that it was invigorating
and I never got bored,” says Kop-
pelman, 61. “One day it’s kickbox-
ing, the next bicycling, then vol-
leyball, running up stairs, shooting
hoops, rock climbing, or kicking
around a soccer ball.” He puts in a
minimum of four days a week.

On this brisk, mid-March Tues-
day morning, Koppelman'’s trainer
and Baraka president Brian Vezina
begins with a series of stretching
exercises against a stone wall, fol-
lowed by a rigorous session with a
jump rope (above), then flexibility

Qaining using as props a lamp-

or boosted the careers of
numerous artists over
the past three decades,
including the Lovin’
Spoonful, Janis lan, Bar-
bra Streisand, Tracy
Chapman, and Wilson
Phillips. Koppelman also received
the Humanitarian of the Year award
from the T.J. Martell Foundation for
cancer research, is benefactor of the
Tufts University Koppelman Art
Gallery, and is on the board of gov-
ernors of New York Hospital.

“I've transformed myself both
physically and mentally,” he says,
“and lost 35 pounds in the pro-
cess—painlessly.” Recently, Kop-
pelman says he ran into a bunch of
business associates. “They stopped
me and said, ‘What have you done
to yourself? You look fantastic.’
Now, I see my banker out there

every morning.”
CHUCK TAYLoy
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Bruce Springsteen and Bono were among the musicians at-
7 _Rohbins Si ¢ A N ] ¢
tending the 15th Annual Nordoff Robbins Sitver Clef Awards, BABY COME BACK’ by Matt Gaffney
which honored legendary agent Frank Barsalona, who booked the S Dog Band 24 Sympathetic
first U.S. appearances fo’r the !3eatles and Rolling Stor]es and 1500,000-selling, 55 Michael Jackson sounds
represented many of rock’s leading figures.The host for this year’s as an album hit whose video 25 Eight on stage
event—the best-selling ever—was Clear Channel Entertain- 5 Hits the ground featured Michael 26 Firehouse's “___
ment.The event featured an auction, where among the items :g E:)%;"‘iﬁkmn 58 jgr’:ea: Brown 27 L%.’;:;fge“ngs
offered e an h°'-"'_°f airtime on bOthyHl and MTV’ with pro- 14 Santana comeback  comeback hit 28 Circle spokes
ceeds going toward aiding severely handicapped children through hit of 2000 of 1986 29 Want really bad
music at the Nordoff-Robbins NewYork University-based clinic. 16 The Crar;:erFriesﬁ 61“__ Love You" 30 Paul McCartney
The Boss and Bono are pictured here with Barsalona. “___toMyFamity” 62 Beach Boys come- hit“__In"
B d pldu e with lona | 17 Tracy Chapman back hit of 1986 31 Low hum
“ comeback hit 63 Rage Against the 32 Snake mentioned
of 1996 Machine album in R.E.M.’s “Man
- 20 Satisfied the “___ Empire” on the Moon”
munchies 64__ i 35 Compass dir.
21 World music per- 65 They're shunned 38 It may get stubbed
k ! ¥ former __ Zaken at parties 39 Definable periods
= - B : < 22 Do-re-mi-fa-sol-la- 66 Give up territory 41 Sign outside a hit
ti-do Broadway musical
Il work and no play makes post, a fence, and a brick con- 23 UZ's land. abbr. Down it
Charles K I dull « —_ ki 24 Beatles song “Free 1 Queen’s “Radio ___ of “Freejack
arles Koppelman a du course. tfu.e eats walking on a _ Bird" 2 Leave out 45 Jail, in slang
chairman/CEQ. treadmill.” Koppelman remarks 25 Duran Duran 3“__ Shack” 46 Fancy gadgets
So with the same gusto  while touching his toes with ease. C?T;gsack hit gﬂliag n:mAe in f-Funk 49 Where yodelers
. « : : of “Bricks Are Heavy” sing
he (Iieﬁiotesdto his role as h;ad of “It h(,)l?s lnlw atterllt,!on, and it 20 Fast Atrak train aR-rockers 50 Cassette
EMI Records Group North mer- dO?S]’l t fee ike work. 33Westandothers & “Kraut rockers" superseder
ica, he is committed to a rigorous His dedication to fitness has led 34 Predating ___Duut 5157
exercise regime. Koppelman con-  to other healthful disciplines as part 36 Doesn't split 7°__Butthe 52 Peter Gabriel
siders his workouts as passionate  of the Baraka mind-set: “I do yoga L B?::;.'.' ;ﬁgi’r . 'éz?f?)mff” . "'bugebout
l_ k ok H M d I' a pastime as his well-established  now at home. A few days ago, [ was " Cox g3-across (approximately)
oo S l e e u e penchant for golf and fine cigars.  on the floor on my head with my 38 Put money behind 9 Narrow waterway: 54 Prince’s is
Bany Manilow, center, who is enjoying a high-profile rejuvena “It makes me feel more alertand  legs straight up in the air” It s an ® ? hesttn rrr‘tusc'e' 1; t;tt)r 's “Sh 55 gsyrgbm hit
y y N N g : i Qg g , or sho ing’s “She ee Gees hil
tion with his No. 3-debuting Ultimate Manilow collection, recent- more lf?c‘fsed' Wh'clh N dgre:;)t for 'k"t”g}‘;mg ‘l”sualf fotr‘.those W dhg MFirstwordofaBob  Walks This Earth < Talkin™
ly joined Broadway’s The Producersleads Nathan Lane, left, and your life in general and in busi-  know Roppelman for his grounde Marey title (Soberana__)" 56 ___rock
Matthew Broderick at the American Foundation for AIDS ness,” he says. “Physically, ['ve got  reputation in the entertainment 42 “Goodnight, ___" 11 Rocker who left 57 Like Alice Cooper
\ " greater endurance and stamina  business, with stops up the corpo- 43 Boy George come- Sussex University and Marilyn
Research’s (AmFAR) 4th Annual Season of Hope Gala at Cipri- than I did in my 30s.” . S 1 back hit of 1993 in1976 Manson, despite
o ¥ . e er at Screen Gems/Colum-
ani in NewYork to benefit AmFAR, Broadway Cares, and CPFA. ) I . . 47 __-mo camera 12 C&W star Autry the names
‘ Koppelman s athlet- bia Music, CBS Records, 48" MyParty” 15 Shy” (Pointer 59 Amorphous
ic aptitude taok off and his Entertainment 49 Two-time presiden- Sisters hit) amount
running almost three Co. and SBK Entertain- tial candidate 18 Callasand others 60 Kind of center or
Stevenson 19 Rent-___ room
years ago, Wl.‘er! .he ment/RecordSl. G 52 1960s comedy 23 In the manner
read about an individ- others. He has launched rockers The of a stacker

The solution to this week’s puzzle can be found on page 54.

RvM SHoTS

by Mark Parisi
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TAXING A TIP FROM THE GRAMMYS,
TJEFF WOULD GRADUALLY FADE UP THE
MUSIC WHEN GUESTS TALKED 760 MUCH.
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CONFERENCE & AWARDS 2002

* lafo’ho
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e iBAILANDO!

e The Hope & Harmony Dance Party to benefit the RICI(Y MARTI N

Diabetes Research Institute - Monday, May 6 M

®  Forinfo: 800.321.3437 or www.drinet.org  RRUH. “ I.IVE I 4
2

°
W EO RN UP CLOSE & PERSONAL
Gather poolside to meet with business . Iy
colleagues over drinks, food and music! Interview with Billboard
Latin Bureau Chief, Leila Cobo
SHOWCASES ’

® Nights to remember! Sizzling performances
e Dy today’s hottest Latin music stars

BMI LATIN AWARDS | The %mvf f rnale

-
A prestigious event honoring BMI songwriters & publishers

* gf Fhe most performed Latin songs of the past year. HMI THE B“.LBOARD

® This is a BMI event, attendance by BMI invitation only.

TRADESHOW LATIN MUSIC AWARDS

] PRODUC ADCAST
Vendors offering the latest industry resources and services. ED & BRO BY

.0 PANELS TELEMUNDO 1(

. Simulcast by Hispanic Broadcasting Corp. by
Industry experts discuss Television, Retail, Latin Rock, to top U.S. Hispanic markets!
B Regional Mexican Music, Spanish Language Radio, and more! %.ch
PLUS... Netmiocom
HEINEKEN LOUNGE

THE AWARDS SHOW AFTER-PARTY

® Here's the place to network, relax and enjoy a Heineken. Miami’s most-talked about night of the year!

FOR MORE INFO SPOMSORSHIPS HOTEL Awards Show tickets are available ONLY to Conference attendees.

Michele Jacangelo Cebele Rodriguez The Eden Roc Rescrt - 305.531.0000

646.654.4660 646.654.4648 Discounted Room Rate: $189 b i

bbevents@billboard.com  crodriguez@billboard.com  Resene your room by Azl 15 to receive discountedrate! W W W 4 illboardevents.com

HEGISTEH CONFERENCE FEE AND PAYMENT Make all payments to Billboard.
ONLINE billboardevents com Name: = —el ) - All registration fees are due prior to the conference. No personal checks
1 ) Michel accepted. Included in the registration fee is access to conference events
MAIL  Billboard, Attn. Michele Jacangelo, Title: and one ticket to the Billboard Latin Music Awards Show & After Party.

770 Broaaway, 6th Fl., NY, NY 10003 — E— e —_—

EAX 646,654 4674 GROUP DISCOUNTS Group discounts for 10 or more are available.

. Compary: _ - ) Please contact Phyllis Demo at 646.654.4643 (online group registrations
PHONE 646.654.4643, Phyllis Denio cannot be accepted).
- : Address: PRESS
A - : i el B
2 $599 Pre Regl.stratl.on.. recgived t.’y aeihs | For Conference only: Barbara Grieninger, Billboard - fax: 646.654.4674
- :ggg ;ull Beslgtrzpog- after E\pﬂll5 & On(-)S':e City/State/Zip: _ For Awards Show: Suzette Millo, Telemundo - fax: 305.889.7320
anish Radio Station Em es On = =
pa ! ploye y CANCELLATIONS All cancellations received between March 26 &
. PhenefFax: _ _ April 23 must be in writing and are subject to a 20% cancellation fee.
=1 Amg 7 MC/A ¢ i i
e Ik MC/Visa O Company Gheck No cancellations accepted after April 23 and no refunds will be issued.
Card#:___ B _ Exp: _ Email: — = i Substitutions may be made at any time. Refunds will be processed after

the conference is over.
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A

\ | ACADEMY AWARD NOMINATED SONG

£ ) - "there you'll be"
4 ' (Written by Diane Warren)

28TH ANNUAL PEOPLE'S CHOICE AWARD WINNER

Favorite Female Musical Performer

AMERICAN MUSIC AWARDS WINNER

Favorite Female Country Artist

B LLBOARD'S MOST PLAYED ARTIST OF 2000-2001

All Formats
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