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Jazz Seeks Instrumental Stars 
Lack Of Industry Support For Young Players Reaches Crisis Level 
BY CHRIS MORRIS 

LOS ANGELES—Where are the 
young jazz instrumentalists of 
today? One has to look beyond the 
Billboard Top Jazz Albums chart 
to find them. 

Reflecting a trend that's been in 
force for some time, the most 
recently published Top Jazz Al-
bums chart of April 13—which 

New Orleans funk unit Galactic. 
Veteran altoist Kenny Garretts 
Happy People is the only other 
instrumental title on the chart— 
and it includes two vocal tracks. 
The top five slots were occupied by 
vocal-driven projects, with a num-

lists the best-selling titles in the 
straight-ahead jazz arena—was 
heavily laden with collections by 
vocalists and singer/pianists, 
anthologies of classic material, 
catalog-heavy soundtrack albums, 
and titles plumbing the works of 
long-deceased jazz stars. 
One finally encounters an al-

bum by a new, straight-ahead play-
er at No. 15: Flyin' the Koop by 
Stanton Moore, drummer of the 

ber of other singers residing on the 
25-position chart. Anthologies, 
including a number of soundtracks 
or those devoted to long-gone jazz 
artists, also dot the landscape. 

Five years ago, the picture was 
different. The Top Jazz Albums 
chart for April 5, 1997—while it 
included several vocalists and cat-
alog titles—included albums by 

such young instrumentalists as 
Joshua Redman, Mark Whitfield, 
Don Byron, and Benny Green, as 
well as several new albums by 
established players. 

Industry observers say a panoply 
of intrinsic problems have conspired 
to push new instrumental voices 
to the margins of the marketplace: 
the absence of a commercial jazz 
radio format, the shrinking of 

(Continued on page 81) 

Madison Ave. Woos Musicians 
More Artists Accept Money, Exposure As Spokespeople 
BY CARLA HAY 

NEW YORK—In today's multi-
media world, it is no longer taboo 
for popular recording stars to 
appear in TV com-
mercials for corpo-
rate advertisers. Ad-
vertisers are increasingly seeking 
out music artists to give their prod-
ucts a hip or contemporary image. 
In turn, the artists reap the benefits 

of media exposure that extends 
beyond the traditional outlets of 
radio and music-video channels. In 
most cases, the artist can earn sev-

eral times more 
money through 
these deals than 

they can by selling records. 
For multi-platinum pop group 

'N Sync, corporate advertising has 
(Continued on page 82) 

SPECIAL REPORT 

Allman Brothers' Own Label 
Debuts With 'American' Album 

BY WES ORSHOSKI 
NEW YORK—Finding itself without 
a major-label deal for the first time 
since re-forming in 1989, the Allman 
Brothers Band is tearing a page from 
the Grateful Dead playbook while 
going into business for itself—via the 
recent release of its new live set, 

American University 12113170. 
The self-financed album—cur-

rently available at gigs and through 
the print and online editions of the 
Allmans' fanzine, Hittin' the Note 
(hittinthenote.com)—may be 
the first of a dozen or more 

(Continued on page 84) 
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Groups Offer Views On 
BY BILL HOLLAND 
WASHINGTON, D.C.—More than 100 indi-
viduals and groups have responded to a 
written invitation by the chairman of the 
House Judiciary Committee to forward 
their views on the problems connected 
with online music. 

Last month, chairman E James Sensen-
brenner Jr., R-Wis., met with other Judi-
ciary Committee leaders on copyright 
issues to see if an alternative to the con-
troversial Music Online Copyright Act 
(MOCA) could be forged. He then issued a 
call for comments. 
MOCA— introduced by Rep. Rick 

Boucher, D.-Va., and Rep. Chris Cannon, 
R-Utah, and still stalled in a subcommit-
tee—calls for sizable changes to the 1995 
Digital Millennium Copyright Act (DMCA). 
Some lawmakers and representatives of 
the digital-music community believe 
MOCNs provisions are unnecessary. 

By and large, comments by the content-
community music-industry groups—the 
Recording Industry Assn. of America 
(RIAA), National Music Publishers' Assn., 
ASCAP, and BMI—make clear that the main 
problem needing a remedy is online pira-
cy—both by illegal downloads and CD-R 
ripping. They suggest the employment of 
copy-protected CDs and digital-rights man-
agement technologies. 

This position may not sit well with Sensen-
brenner and some other lawmakers. In an 
April 8 address to the National Assn. of Broad-
casters, the chairman said consumers' access 
to online content needed to be expanded, not 
restricted. He said the RIAA should take a 
chapter from the film industry, which expand-
ed its market base by first releasing movies in 
theaters, "then they release them at Block-
buster, then they send them through syndi-
cation. That way, they end up getting several 
kicks at the cat." Sensenbrenner—who regu-
larly refers to music industry groups as "copy-
right cartels"—also said the industry should 
spend less time on litigation efforts. 
On the Senate side, Ernest Hollings, D-

S.C., has introduced a bill that would call 
for digital-rights management technolo-
gies and copy protections. 

The papers presented by the other groups 
offer a variety of suggestions to improve the 
digital-music landscape. The Digital Media 
Assn. (DiMA) is calling for wholesale 
changes in the DMCA, especially those sug-

THE SINGLES SCENE 
I read with great interest the articles regard-

ing singles in the March 16 issue of Billboard 
("Fate of Singles: Who Can Kill or Save Them 
and Why"). Allow me to relay a short story. I 
recently took my 7-year-old nephew, Max, to 
a local music retailer to purchase "In the 
End" by Linkin Park With his $20 monthly 
allowance in hand, he enthusiastically 
searched in the small "Singles" section of the 
store. When he couldn't find it, we approached 
a sales clerk and inquired where we could get 
the song. I braced myself for the answer I knew 
was coming: "Sorry, but you have to buy the 
whole CD for $ 19 to get that song." The 
response from Max was one we should all 
dread: "Forget it, Uncle Rick, I'll save my 

gested in the recent study by the Copyright 
Office that ephemeral and buffer copies, as 
well as downloads used simply to allow 
technical facilitation of a public perform-

ance, should not be sub-
ject to reproduction 

royalties (Billboard, 
Sept. 8, 2001). 

The Recording 
Artists Coalition 
sides with the in-
dustry by calling 

for strict copyright 
enforcement but sug-

gests lawmakers determine if sound record-
ings are works for hire under current law. 
It also sides with DiMA about ephemeral 
copies but disagrees about the expansion 

Copyrights 
of fair-use provisions in copyright law. 

Joint comments by the American Federa-
tion of Television and Radio Artists and the 
American Federation of Musicians call for 
direct payment of digital compulsory license 
royalties to artists who do not join the 
SoundExchange collection group. The 
Future of Music Coalition also calls for direct 
payment but suggests reversion rights for 
out-of-print recordings held by the majors 
and a public performance right for analog 
radio—a right long opposed by broadcasters. 

Hill veterans say that no copyright-relat-
ed legislation will pass in this election year 
without all parties agreeing to a compro-
mise—so many of the suggestions to the 
House lawmakers will probably not be con-
sidered until the next Congress. 

Ashanti Hits The Big 'lime' 
Murder Inc./Island Def Jam Artist Breaks A First-Week Sales Record 

BY GAIL MITCHELL 
LOS ANGELES—R&B artist Ashanti enters 
the record books this issue, as her Murder 
Inc./Island Del Jam eponymous debut breaks 
The Billboard 200 record for 
first-week sales for a female 
solo artist's first album in 
the SoundScan era. 

Her SoundScan tally of 
503,000 units bests Lauryn 
Hill's The Miseducation of 
Lauryn Hill, which moved 
423,000 units in its first 
week. Overall, Ashanti places 
third in first-week sales for 
an act's first album, topped 
only by Snoop Doggy Dogg's 
Doggy Style (803,000 units) 
and Puff Daddy & the Fami-
ly's No Way Out (561,000). 

Helping to build sales 
momentum is the newcomer's appearance 
on three songs simultaneously in the top 10 
of The Billboard Hot 100: "What's Luv?" by 
Fat Joe, "Always on Time" by Ja Rule, and 
her own hit, "Foolish," which is No. 1 on the 
Hot 100 and the Billboard Hot R&B/Hip-
Hop Singles & 11-acks chart this issue. 

While Island Def Jam Music Group pres-
ident/CEO Lyor Cohen acknowledges that a 
reduced list price of $17.98 propelled sales 
("To buy really good things for less money is 

awesome"), he attributes the 
Ashanti success story to the 
music group's "smaller ros-
ter": "That lets us pay atten-
tion to the artists first, then 
marketing and promotion." 
Murder Inc. CEO Iry 

Gotti credits Ashanti's "hip-
hop urgency," adding, 
"Teaming her with la Rule 
and Fat Joe brought out the 
hip-hop people who never 
buy R&B albums. This 
doesn't just appeal to your 
average R&B female buyer. 
In making this album, we 
also wanted to get the male 

audience to buy it." 
Ashanti adds, " 'Always on Time' and the 

creativity and support of the Murder Inc. 
family definitely propelled my career. I was 
in shock when I found out [about my 
debut]. I had to make sure the numbers 
were right and lined up next to my name." 

LETTERS 

allowance and double it up next month and 
buy a PlayStation game." (By the way, I pur-
chased the Linkin Park album for him, and 
someone from Warner Bros. owes me $19.) 

Rick Rosenberg 
VP of sales and marketing 
Shanachie Entertainment 

Newton, N.J. 

A SECOND OPINION 
While I was pleased with Billboard's pos-

itive comments regarding Elton John's new 
single, "This Train Don't Stop Here Any-
more," I take issue with misleading and crit-
ically underwhelming comments contained 
in the review (Billboard, Feb. 9). I disagree 
with the claim that despite being heralded 

by critics as Elton's "finest work in decades," 
the "public has responded differently." 

The album is well past gold and was nom-
inated for a Grammy Award for best pop vocal 
album. The first single, "I Want Love," which 
was deemed "less than a classic," was a top 
five record at adult contemporary. [It] also 
earned a Grammy nomination for best male 
pop vocal performance and put Elton firmly 
in rotation at MTV, MTV2, and VHI. The fact 
remains that with Songs From the West 
Coast, Elton has reinvented himself yet again 
for his loyal fan base and a new generation of 
fans. Isn't that what career artists do best? 

Monte Lipman 
President, Universal Records 

New York 

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of 

Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003. 
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Rehar 11 by Fred Bronson 

'FOOLISH' BEAT: As if she hadn't made enough chart history 
already, Ashanti continues to build her résumé. This issue, she 
becomes the first female artist to own the top two positions on 
The Billboard Hot 100. With the decline of "Ain't It Funny" 
(Epic) by Jennifer Lopez Featuring Ja Rule to No. 3, the only 
question was which Ashanti single would assume pole position. 

"What's Luv?" (Terror Squad/Atlantic) by Fat Joe with Ashan-
ti as featured artist stands pat at No. 2, so it's " Foolish" (Murder 
Inc./Def Jam) that leapfrogs to the top, giving Ashanti that lock 
on Nos. 1 and 2. While she is the first woman to accomplish this, 
she is the fifth act in the rock era to do so. The others are the 
Beatles (who occupied the top five in the week of April 4, 1964), 
Bee Gees, Puff Daddy, and Ja Rule, who was No. 1 and No. 2 
only a few weeks ago with "Ain't It Funny" and his own "Always 
on Time," which features Ashanti. 

"Foolish" is Ashanti's second No. 1 hit. She was on top only 
seven weeks ago with "Always on Time." The last artist to have 
two No. 1 hits in a short period of time was Ja Rule, when 16 
weeks separated "I'm Real" from "Always on Time." Before that, 
six weeks separated the first two No. 1 hits by Shaggy, "It Wasn't 
Me" and "Angel." 
One difference between Ashanti's feat and what Ja Rule and 

Shaggy accomplished is that Ashanti pulled off this double with 
her first two chart entries. The last artist whose first two chart 

entries went to No. 1 was Christina Aguilera in 1999-2000 with 
"Genie in a Bottle" and "What a Girl Wants." Nineteen weeks 
separated the two RCA singles. 

In 1990, Mariah Carey and Wilson Phillips had No. 1 hits 
with their first two chart entries. There were 10 weeks 
between Carey's "Vision of Love" and "Love Takes Time" and 
13 weeks between Wilson Phillips' "Hold On" and "Release 
Me." Stepping back further in time, 11 weeks separated 
Tiffany's first two chart entries, the No. 1 hits "I Think We're 
Alone Now" and "Could've Been." 

If holding down the top two spots on the Hot 100 isn't 
enough for Ashanti, her eponymous debut album enters The 
Billboard 200 at No. 1 and repeats that opening mark on Top 
R&B/Hip-Hop Albums. 

Ashanti is the first solo female artist to have a No. 1 album 
with her first release since Alicia Keys spent two weeks at the 
top of The Billboard 200 with Songs in A Minor during summer 
2001. Oddly enough, Ashanti's real name is Charlene Keys. 

Ashanti is the fourth solo female artist to have an album 
advance to No. 1 in 2002, following Lopez, Alanis Morissette, 
and Celine Dion. Only one solo male artist has had a No. 1 album 
in 2002: Alan Jackson. 

More Fred Bronson each week at wbvw.billboard.com. 
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GEMA Takes On Hewlett-Packard 
German Collecting Society To Seek Levies From CD-R Manufacturers 

BY WOLFGANG SPAHR 
MUNICH—German collecting socie-
ty GEMA has announced plans to 
commence court proceedings against 
computer manufacturer Hewlett-
Packard in an effort to force the com-
pany to pay a levy of 10 euros ($8.75) 
for every CD-R drive sold. 

Similar requests have been sent to 
such producers and importers as 
Philips, Sony, Panasonic, NC, TDK, 
and Mitsumi. Additionally, retailers 

Elton, Adams 
Unite On `CMT 
Crossroads' 

NEW YORK—At 8 p.m. ET/PT May 
26, CMT will air its much-anticipat-
ed (and once-postponed) CMT Cross-
roads featuring a joint performance 
by Elton John and Ryan Adams. The 
rock-meets-country concert series 
has the two artists playing such songs 
as John's "Mona Lisas and Mad Hat-
ters" from 1972's Honky Chateau 
and Adams' "Oh My Sweet Carolina" 
from 2000's Heartbreaker. 

During the taping of the show— 
which includes interview and behind-
the-scenes footage—John said, "What 
really attracted me to Ryan's music was 
Heartbreaker. I saw an incredible 
review in Billboard ["Ryan Adams' 
Healing 'Heartbreaker,— Music to My 
Ears, Billboard, Nov. 4, 2000] by Tim-
othy White, who's the editor, and I 
thought, 'I've gotta check this out.' And 
I bought it, and I was completely and 
utterly floored by the simplicity and 
beauty of it." So he sent Adams a note. 

"For the [ 1970] Elton John album," 
John added, "I got a similar kind of 
thing from George Harrison, saying 
'Congratulations, loved the record.' As 
All Things Must Pass was going down 
the chart, mine was going up. It's al-
ways stuck with me that if you ever hear 
something you like from someone new, 
you should make an effort to go out of 
your way." Later in the taping (done 
April 2 at Nashville's Grand Ole Opry 
House), John said songs such as "Car-
olina" inspired him "to go back to basics 
and do [Songs From the West Coast]." 

In The News 
• Ending months of speculation, 
U.K.-based music and video retail-
er HMV announced plans for an 
initial public offering and a listing 
on the London Stock Exchange by 
June. EMI Group, which owns 
42.65%, said it will "realize a pro-
portion of its stake on flotation." 
Separately, HMV said sales rose 
8.7% for the quarter ended Jan. 26. 

Media Markt, Saturn, Karstadt-Quelle, 
Kaufhof, and Woolworth have been 
asked to report sales figures. GEMA 
says that if such reports are not re-
ceived within three weeks, it will insti-
tute legal proceedings against the 
offending companies. 

In recent months, talks between the 
collection society and industry chaired 
by the German federal minister of jus-
tice Herta Daubler-Gmelin failed to 
achieve any results. GEMA expects to 
receive more than 
50 million euros 
($43.75 million) 
from the levy for 
5 million CD-R 
drives. Hewlett-
Packard alone 
faces a bill of 
1.5 million euros 
($1.31 million). 
The German Federal Ministry of 

Justice in Berlin is already drafting 
the Act to Govern Copyright in the 
Information Society, which will pro-
vide for remuneration issues. The 
Germany Copyright Act states that 
the creators of a work—e.g., authors, 
composers, and artists—are entitled 
to receive suitable remuneration from 
all persons producing or selling 
devices for making copies of that 
work. A certain flat rate is payable for 
all devices, the amount of which de-
pends on the product in question. To 
date, such digital devices as CD-R 
drives have not been included in the 
act, although this is set to change. 

Information technology industry 
association Bitkom rejects a flat-rate 
charge on peripherals like CD-R 
drives, arguing that copyright holders 

should collect remuneration for 
copies of their works using digital-
rights management. 

However, the music industry coun-
ters that this technology is currently 
hardly being used and is therefore not 
practical. In Germany, 20% of all 
households have a CD-R drive, equiv-
alent to a total number of more than 
7 million homes. 
GEMA chairman Reinhold Kreile 

says, "The German copyright legisla-
tors authorized private copying in 
1965; this exception to the so-called 
right of prohibition of the authors 
was, and indeed had to be, accompa-
nied by the obligation to pay a remu-
neration for materials and equipment 
permitting such private reproduc-
tion—i.e., the private copy. This deci-
sion by the German legislative author-
ities in 1965 was, and is, indicative for 
virtually all the European states, near-
ly all of which have taken over this sys-
tem of 'freedom to copy in return for 
a flat-rate royalty.' " 

Kreile says, "Since the hardware 
industry is highly interested in retain-
ing the freedom to make private copies 
also in the light of commercial as-
pects—because people buy the CD-
burners, etc., to make such copies—it 
must also accept the statutory obliga-
tion to pay royalties." 

Under prevailing law, such recording 
equipment is subject to the remunera-
tion requirement, irrespective of wheth-
er the equipment permits analog or dig-
ital recordings. This has been confirmed 
in recent judicial decisions by the Ger-
man Federal Court of Justice and by the 
District Court and Higher Regional 
Court of Stuttgart, Germany. 

Stars Line Up For Latin Awards 
BY LEILA COBO 
MIAMI—Celine Dion, Marc Antho-
ny, Carlos Vives, Olga Teem, Thalia, 
Cristian, and Juan Gabriel are 
among the artists confirmed to per-
form at this year's Billboard Latin 
Music Awards May 9 at the Jackie 
Gleason Theater in Miami Beach. 
The awards will air 
May 12 on the Tele-
mundo network. 

The strength of the 
performers—with 
more to be announ-
ced in the coming 
weeks—underscores 
the importance of the 
awards, which have   
become the signature show for Tele-
mundo and its highest-rated TV special. 

"They are the most credible awards 
in the Latin music industry, because 
they're a measure of record sales and 
radio play in the market," Sony Discos 
chairman Oscar Llord says. "It's not a 
popularity contest—and if it is, it's 
based on the consumer's true reaction." 
The Billboard Latin Music Awards 

* Heineked 
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reflect the performance of new record-
ings on the Billboard sales charts— 
including Top Latin Albums—and 
radio charts—including Hot Latin 
'fracks—during a one-year period from 
the issue dated Feb. 17, 2001, through 
this year's Feb. 9 issue. The awards, 
which have been televised by Telemun-

do since 1999, have 
been consistently 
growing in audience 
and stature, but this 
year, the caliber of 
acts is particularly 
noteworthy. 

Dion, for example, 
is the only English-
language recording 

artist to have achieved a No. 1 single— 
'My Heart Will Go On"—on the Bill-
board Hot Latin tracks chart. Her cur-
rent album, A New Day Has Come, 
includes a Spanish-language track, "Min 
Existe Amor." Dion will be promoting 
her award show appearance on the 
Today show on NBC—which this week 
was given the go-ahead to acquire the 
Telemundo Communications Group. 

Gateway Ads Take A 
Stand On Digital Issues 

BY MATTHEW BENZ 
NEW YORK—Computer and CD-
burner maker Gateway is using a new 
marketing campaign to argue for the 
right to manipulate digital music. 

The campaign includes a new "Dig-
ital Music Zone" on Gateway's Web 
site, where consumers are encouraged 
to write to their senators or con-
gressmen if they are concerned about 
Sen. Ernest Hollings' (D-S.C.) recent-
ly introduced bill, the Consumer 
Broadcast and Digital Television Pro-
motion Act (Billboard, April 6). The 
bill would require consumer groups, 
content companies, and manufactur-
ers to agree on standards and coding 
to prevent unauthorized copying of 
copyrighted material. Gateway says it 
threatens such practices as convert-
ing a purchased CD to MP3 format or 

burning a backup copy. 
The site also offers quick lessons on 

downloading Internet music and 
burning CDs, plus a link to a 30-day 
EMusic trial with 100 free downloads. 
A 60-second TV spot featuring Gate-
way founder and chairman/CEO Ted 
Waitt, the company's cow mascot, and 
artist Elwood's version of Gordon 
Lightfoot's "Sundown" sports the 
tagline, "Gateway supports your right 
to enjoy digital music legally.' 

While Apple CEO Steve Jobs has 
argued that hardware makers are not 
to blame for excessive copying of music 
(Billboard, March 9), P.J. McNealy, 
research director of technology con-
sultancy Gartner G2, notes that Gate-
way's campaign marks "the first time 
that a technology company has gotten 
into, in essence, political commercials." 

Market Watch 
A Weekly National Music Sales Report 

Total 
Albums 
Singles 

fflar1711relrii-AMTIZ11171171":21-2;_i_.i AT 

199,145,000 
188,477,000 
10,668,000 

2002 
176,816,000 
172,585,000 

4,231,000 

CD 
Cassette 
Other 

173,863,000 
14,246,000 

368,000 

2002 
162,517,000 

9,656,000 
412,000 

('c>32.2%) 
(-r-,12.0%) 

This Week 12,194,000 This Week 2001 
Last Week 14,441,000 Change 
Change 15.6% 

14,091,000 
13.5% 

This Week 

Last Week 

Change 

11,904,000 This Week ,uui 

14,129,000 Change 

13,259,000 

-Q-10.2% 

SINGLES SALES 
This Week 

Last Week 

Change 

290,000 

312,000 

This Week 2001 

Change 
832,000 

YEAR-TO-DATE ALBUM SALES BY STORE LOCALE 

City 

Suburb 

Rural 

2001 

44,657,000 

79,339,000 

64,481,000 

2002 

39,650,000 

71,294,000 

61,641,000 

(11.2%) 

('zi10.1%) 
(-04.4%) 

YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Current 

Catalog 

Deep Catalog 

2001 
116,591,000 

71,895,000 

49,228,000 

2002 
105,224,000 ('c"9.7%) 

67,361,000 ( 6.3%) 

46,697,000 (-c>5.1%) 

In calculating current sales. SoundScan counts only album sales that have occurred within the firs 18 month, 
of a title's release ( 12 months for classical and jazz albums), except for titles that stay in the top half of The 
Billboard 200, in which case sales continue to count as current until a title falls below No. 100. Catalog count, 
sales generated by titles out for more than 18 months, excluding the exceptions noted above. Deep catalog is 
a subset of catalog, which reflects titles that have been out for more than 36 months. 

ROUNDED FIGURES FOR WEEK ENDING 4/7/02 

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by loiridiga-

6 www.billboard.com BILLBOARD APRIL 20, 2002 



When you've sold out, you've sold out. 
And when it comes to concert tours, 
MTV is guilty as sin. Just look at the 
evidence: MTV Presents Mary J Blige's 
No More Drama Tour? 21 Sold out 
shows. MTV2 presents The Gorillaz? 
Their first ever U.S. tour sells out 
nationwide. 

And that's just the beginning. With an 
amazing slate of MTV/MTV2 created 
and sponsored tours on the way, we 
expect to sell out over and over again. 

Coming up Alicia Keys, Pop Disaster 
with Blink 182 and Green Day, Campus 
Invasion, MTV2's aBill and more. 

e% 
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Publishing Deal Reached 
On Elvis Presley Catalogs 

BY JIM BESSMAN 
NEW YORK—Chrysalis Music struck 
an agreement to administer the 
majority of the Elvis Presley pub-
lishing catalogs in the U.S. The deal 
was made with Julian J. Aberbach, 
who owns Gladys Music, and Elvis 
Presley Entertainment, owner of 
Elvis Presley Music. 
The deal involves an 

estimated 400-500 songs, 
including such classic 
Presley hits as "All Shook 
Up," "Can't Help Falling in 
Love With You," "Don't Be 
Cruel," "Hound Dog," "In 
the Ghetto," "Love Me Ten-
der," "Return to Sender," "Teddy Bear," 
and "Viva Las Vegas." It arrives in time 
for the extensive marketing of Pres-
ley's music attending the 25th an-
niversary of his death. 

Chrysalis already represents the 
repertoire in Germany, Switzerland, 
and Austria through Global Chrysalis 
Music and recently picked it up in 
Spain via its joint venture with Span-
ish indie publisher Clippers. 
"We have a familiarity with it 

through these connections and were 

able to win the beauty contest here," 
Chrysalis president Leeds Levy says. 
"It really is an honor to represent it 
here, because this [music] is where it 
all began in pop music—and it touch-
es every genre." 

Gary Hovey, VP of entertainment 
and music publishing of Elvis Presley 
Enterprises, feels that Chrysalis is 

well-suited to exploit the 
music: "We've known 
Leeds for some years, and 
they're rock'n'roll-orient-
ed—and we're obviously 
rock'n'roll. We narrowed it 
down to a couple of com-
panies, and [Chrysalis] 

seemed like a better fit." 
Chrysalis now looks to tie in mar-

keting with RCA Records' forthcom-
ing Presley reissue campaign and 
plans to work the repertoire to TV, 
film, and commercial users. 

The Presley material was previously 
administered by the Rodgers & Ham-
merstein Organization. Cherry Lane 
Music retains administration rights to 
the 25% of the Presley catalog con-
trolled by Susan Aberbach, the widow 
of publishing giant Jean Aberbach. 

Chrysalis 
Group Plc 

RECORD COMPANIES: Steve Leeds is 
promoted to senior VP of new tech-
nologies for Universal/Motown 
Records Group in New York. He was 
senior VP of promotion/video. 
Tim Devine is promoted to 

West Coast GM/senior VP of A&R 
for Columbia Records Group in 
Santa Monica, Calif. He was sen-
ior VP of A&R. 

Christine Kane is promoted to 
director of international for MCA 
Records in Santa Monica, Calif. She 
was international promotion man-
ager. MCA Records also names 
Donnie Anderson VP of A&R in 
Santa Monica. He was GM of Dog-
gie Style Records. 

Randall E. McMillan is named 
director of business and legal affairs 
for the Island Def Jam Music Group 
in New York. He was director of busi-
ness and legal affairs for RCA Records. 

PUBLISHING: Brentwood-Benson 

Music Publishing names Joel Shoe-
make choral inbound sales represen-
tative, Daniel Kirldey archive coordi-
nator, and Leisa Grisham choral 
inbound sales representative in 
Nashville. They were, respectively, 
customer service coordinator for 
PICA Group Insurance, an intern 
with BMG Music Publishing, and 
executive assistant for Boone, Bran-
don, Johnston & Evans. 

RELATED FIELDS: Cathy Felling is 
promoted to executive VP of the 
Western region for Ticketmaster in 
Los Angeles. She was GM of the 
Rocky Mountain region. 

Daniel Beck is named senior 
VP/GM of marketing for MKTG Ser-
vices in New York. He was president 
of V2 Records North America. 

George Macias is named national 
sales manager for Associated Pro-
duction Music in Hollywood. He was 
a sales manager for Xerox. 

Televisa Acquires 50% Of CFA 
Consolidation Continues In Latin Concert Promotion 

BY LEILA COBO 
MIAMI—In a further sign of consol-
idation in the Latin concert-promo-
tion business, Mexican media giant 
Grupo Televisa has finalized its 
acquisition of 50% of Cárdenas, Fer-
nández & Associates (CFA), the His-
panic-owned concert/event promo-
tion/production firm. 

The acquisition is part of an agree-
ment between Televisa and Clear 
Channel Entertainment ( CCE), 
which last year created En Vivo, a 
live entertainment joint venture in 
Mexico. Clear Channel had already 
acquired 50% of CFA in 1999, antic-
ipating its growing presence in the 
Latin market. 

"If you look at the impact of 
Spanish-language artists, music, and 
culture in the U.S. entertainment 
industry in general, it is big and get-
ting bigger every year," CCE chair-
man/CEO Brian Becker says. "I'm not 
just talking about Latin audiences but 
crossover acts as well. If you look at 
the success of the Spanish-language 
media, you realize you have a very 
complex, very deep, very broad, very 
fertile market in the U.S." 
The new Televisa/CCE venture— 

which will continue to be called CFA 
for the time being—adds one more 
link to both companies' chains of 
media and music-related operations. 
Televisa, the world's largest Spanish-
language media conglomerate, also 
has a global alliance with U.S.-based 
Univision Communications, which 
last year acquired major indie label 
Fonovisa from Televisa. Univision also 
has its own label—the Univision 
Music Group—and owns a stake in 

Mexican indie label Disa. 
En Vivo CEO Javier Prado says, 

"You can only imagine the tools [avail-
able] to do a better job and to offer 
much better alternatives to artists." 

Direct management of CFA will 
continue to be the jurisdiction of com-
pany founder Henry Cárdenas, who 
will remain as president of operations 
in the U.S. and the Caribbean for the 

next three years. Co-founder Iván Fer-
nández will be executive VP. 

Cardenas, who founded Henry Cár-
denas & Associates in 1979 and then 
joined with Fernández to create CFA 
in 1986, says the time to sell was ripe. 

"The conditions were always there, 
but the Anglo market never under-
stood or wanted to understand or even 
knew what the Hispanic market was," 
Cárdenas says. "Corporate America 
[now] wants to be involved in the His-
panic market, but the music has 
always been there." 

Although music is only one com-
ponent of CFA's event-promotion 
operation, Prado says one of the goals 

behind the venture with CCE is to 
pursue worldwide tours for Spanish-
speaking artists. "In the same way 
Clear Channel takes the Rolling 
Stones around the world, we want to 
take Latin artists who have that infra-
structure and have a single company 
take them to every market." 

This, of course, will make life even 
harder for independent promoters. 
"It's going to be almost impossible to 
compete with these monsters," says 
one producer, referring to CFA and 
also CIE USA, which last year acquired 
a majority stake of indie promoter 
Hauser Entertainment. 

Although such massive enterprises 
would seem to leave developing or 
niche artists to one side, Prado insists 
that won't be the case. "Taking care of 
emerging artists is a must for us, and 
we have to find mechanisms to find 
new talent and take them to different-
sized venues and grow with them." He 
adds, "That's very much the way Tele-
visa works," alluding to the company's 
tradition of grooming both TV and 
music acts, such as Thalia. 

This hasn't thrilled some onlook-
ers who associate Televisa more with 
formulaic, wide-appeal pop acts than 
edgier, niche-market artists. Still, 
Becker says, CCE has traditionally 
invested in a wide variety of acts, and 
this venture will be "inclusive and 
very broad." 

Immediate plans for CFA include 
opening offices in Puerto Rico, as 
well as the continuation of La 
Máquina Musical Miller Lite, a state-
of-the-art mobile concert venue that 
will feature 20 shows in 12 top U.S. 
Hispanic markets. 

BPA, Clear Channel Close To Settlement 
BY RAY WADDELL 
NASHVILLE—In what would be 
the highest-profile development 
yet in the Black Promoters Assn.'s 
(BPA) $700 million lawsuit against 
mainstream agents and promoters, 
sources say Clear Channel Enter-
tainment (CCE) appears to be close 
to reaching a settlement with the 
BPA for an amount believed to be 
in the "eight-figure range." 

Originally filed in November 
1998 (Billboard, Nov. 20, 1998), 
the suit alleges antitrust and civil 
rights charges against booking 
agencies and promoters for "main-
taining and profiting from a con-
spiracy to do business only with 
white promoters and to exclude 
black promoters." Last year, 
Agency for the Performing Arts 
settled with the BPA (Billboard, 
March 10, 2001) and was dropped 
from the suit. 
Powerhouse booking agencies 

Creative Artist Agency (CAA) and 
the William Morris Agency (WMA) 
remain part of the suit, which has 

proceeded steadily, if slowly. On 
June 30, 2000, a U.S. District 
Judge in New York—Robert P. 
Patterson Jr.—issued an opinion 

Sources expect 
CCE's settlement to 
be in the 'eight-
figure range.' 

and order (Billboard, July 15, 
2000) that lawyers for the BPA 
could proceed to a federal jury 
trial, denying the defendants' 
motion for dismissal. At that 
time, a WMA spokesman issued a 
statement that said, in part, "Alle-
gations that the William Morris 
Agency engages in exclusionary 
practices, condones racism, or 
discriminates in any way against 
minorities—in or out of the mu-
sic business—are false, unthink-
able, and inflammatory. No one 

takes charges of racial bias more 
seriously than we do. However, 
the allegations leveled against us 
in this litigation are entirely 
without merit and will be vigor-
ously defended." 
The five promoter plaintiffs in 

the suit—members of the BPA— 
are Rowe Entertainment in At-
lanta ( Leonard Rowe), BAB Pro-
ductions of Charlotte, N.C. (Bernard 
Bailey), Sun Song Productions in 
New York (Jesse Boseman), Sum-
mitt Management of Memphis 
(Fred Jones), and Lee King Pro-
ductions of Jackson, Miss. The suit 
has been marked by picketing in 
front of the Beverly Hills, Calif., 
offices of CAA and WMA. Well-
known civil rights activist Dr. 
Joseph Lowery, chairman of the 
Black Leadership Forum, also 
joined the cause. 

Neither CCE executives nor 
lawyers and plaintiffs for the BPA 
were available to comment on 
whether the settlement had been 
reached—or when it might be. 
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the state of the touring industry, review key 
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'Inside The Yellow Submarine' Tells 
Tale Behind Beatles Fantasy Film 

BY CHRISTOPHER WALSH 
NEW YORK—Like almost everything the 
Beatles touched during their reign over pop 
culture, the animated feature Yellow Subma-
rine was an artistic and critical masterpiece. 
A classic good-vs.-evil struggle depicted in a 
trippy fantasy world and set to their increas-
ingly experimental compositions, Yellow Sub-
marine is consistent with the Beatles' pro-
found yet playful oeuvre. 

In a new book just pub 
lished by Krause Publica-
tions, Inside the Yellow 
Submarine: The Making 
of the Beatles' Animated 
Classic (430 pp., $24.95), 
artist/author/broadcaster 
Dr. Robert Hieronimus 
explains that the film's cre-
ation was, in fact, anything 
but harmonious: On the 
contrary, Hieronimus 
paints a portrait of absolute 
chaos. That Yellow Subma-
rine was completed at all 
seems miraculous; that it 
was completed on time and 
under budget was an ac-
complishment no less ex-
traordinary than the Beat-
les' own legendary narrative. 

Incredibly, Yellow Submarine was largely 
created before a complete script was even final-
ized. Barely organized, some 40 writers and 
200 artists—ranging from the creative princi-
pals to local art students—often worked 
around the clock to complete the production 
in an oppressive 11-month time frame. The 
contentious and often chilly relationship 
between American producer Al Brodax and, 
especially, director George Dunning and art 
director Heinz Edelmann made the result even 
more extraordinary. 
Through extensive interviews with Yellow 

Submarine's surviving creators, Hieronimus 
recounts the film's genesis: a contractual obli-
gation to United Artists and Brodax's experi-
ence producing the ABC TV cartoon series The 
Beatles, which ran from 1965 to 1969. Unim-
pressed by their characterization in the car-

Visual studies of future Billboard Cen-
tury Award honoree George Harri-
son's character in Yellow Submarine. 

toons, their consciousness and business deal-
ings rapidly expanding, the group's involve-
ment was minimal. 

How, then, did Yellow Submarine so accu-
rately capture the Zeitgeist? Hieronimus 
explains that it was because of an incredibly 
talented and dedicated team, driven by both 
the pre-eminence of their subjects and the 
pressure thrust on them by the "suits" at pro-
duction company King Features. 

"Heinz Edelmann is one 
in a billion," Hieronimus 
says of the Czechoslovakian 
artist, a primary hero of the 
film's creation. "When ar-
tists get together, they're 
always a lot of fun to be with, 
whether they're recording, 
painting—whatever it is. 
But sometimes, you bump 
into a super-great that 
stands above everyone else 
and says, 'This is the way it's 
going to be, and if you don't 
like it, I'm out of here.' 
Nobody would talk to King 
Features like he would. They 
were afraid of losing their 
jobs, and he didn't give a 
damn about his." 

Despite being overworked and underpaid, 
the accomplishments of Edelmann, whose 
renowned work foretold psychedelic art; Dun-
ning, the eccentric animator; and scriptwrit-
ers including Erich Segal and the unacknowl-
edged Roger McGough were immense. "They 
did not want to betray the Beatles' legacy," 
Hieronimus says. "This was in their hands. All 
they had was the belief that they would leave a 
legacy that would reflect the accomplishments 
of this group." 

Inside the Yellow Submarine illustrates 
how, despite everything, a constantly-evolv-
ing, near-improvised production became 
not only a coherent film but an adventur-
ous work of cinematic pop art. With its 
1999 release on DVD-Video, featuring visu-
al renovation and a surround-sound remix, 
Yellow Submarine is being discovered by 
yet another generation. 

Singletary's Singular Style 
Audium Disc Demonstrates 'That's Why I Sing This Way' 

BY PHYWS STARK 
NASHVILLE—On the title track of his latest 
album, Daryle Singletary sings "Mama used to 
whup me with a George Jones alburn/That's why I 
sing this way." Anyone who's heard Singletary's dis-
tinctive baritone would be inclined to believe him. 

It's fitting, then, that Singletary recruited 
Jones, along with fellow legends Merle Haggard 
and Johnny PayCheck, to perform with him on 
That's Why I Sing This Way, a collection of clas-
sic country covers due May 7 
on Audium Records. 

Singletary, arguably the 
best country singer of his 
generation, performs with 
Jones, arguably the best 
country singer of all time, on 
"Walk Through This World 
With Me," a No. 1 hit for 
Jones in 1967. Haggard duets 
on the lesser-known "Make-
Up and Faded Blue Jeans." 
Haggard's original version 
went to No. 55 in 1985. 

Singletary visited Pay-
Check in the hospital, where 
he has spent the past few months, to record Pay-
Check's recitation on "Old Violin." The original 
was a No. 21 hit for PayCheck in 1986. Singletary 
also cut PayCheck's "A-11," as well as songs pre-
viously recorded by Lefty Frizzell, Vern Gosdin, 
and others. 
Audium Records president Nick Hunter calls 

the project a "hardcore, honking country record 
[that] could be one of the most favorite records 
I've ever been involved with." Singletary calls it 
"the most fun record I ever recorded. I wanted to 
do an undeniable country record." 

While several of the songs he covers were No. 
1 hits, quite a few others were mid-charters. Sin-
gletary says he picked songs by artists who influ-
enced him, but "we wanted to choose the songs 
that [artists] don't put in their club set list every 
night." Hunter explains that the idea was to cut 
"songs that were classic but not so instilled on 
people's minds that they can't be hits again." 

Additional vocal contributions come from 
Dwight Yoakam, who harmonizes with Single-
tary on the 1963 Buck Owens hit "Love's Gonna 
Live Here Again," and John Wesley Ryles, who 

provides background vocals on his own 1968 hit 
"Kay." The latter is tentatively slated to be the 
album's second single. The label will make a video 
for the song and plans to ask Ryles to play the 
song's cab-driving protagonist. 

Bluegrass superstar Rhonda Vincent and her 
brother, Darrin, provide background vocals on 
most of the album's tracks, and Rhonda duets 
with Singletary on the 1971 Loretta Lynn/Con-
way livitty hit "After the Fire Is Gone." 

The label will take the un-
usual step of introducing first 
single "That's Why I Sing 
This Way" to country radio 
May 20, two weeks after the 
album's street date. The Max 
D. Barnes-penned tune is the 
only non-cover on the album. 
Although he's performed it at 
the Grand Ole Opry a few 
times, Singletary held on to 
that song for two years before 
recording it. It was worth the 
wait, he says, as the song was 
a perfect fit with this project 
and with the influential leg-

ends who made guest appearances. "All these 
songs we've put on here and all these artists I sang 
with are why I sing this way," he says. 

"Daryle has an incredible voice that stands out 
from others. When I heard this CD, I was amazed 
at how he maintained the integrity of these leg-
endary songs while treating them as if they were 
being recorded for the first time," says consult-
ant Larry Daniels of Tempe, Ariz.-based Daniels 
Country Radio Resources. "The guest stars who 
sing with Daryle add to the 'wow' factor in a big 
way. It's honest, gutsy country." 

Bob Moody, VP of programming at Regent 
Communications, calls the album "simply one of 
the best country records made in recent years. 
The song selection is tremendous, and the guest 
artists add another dimension to an already 
impressive album." 

Singletary, who is without management, is 
booked by Buddy Lee Attractions. He is current-
ly on the road with Rhett Akins and Wade Hayes 
as part of the Honky Tonk Tailgate tour, which 
will do about 100 dates this year. His songwriting 
affiliation is with Saclçman Publishing (ASCAP). 

/GO TO No. 103.45.673\ 

CANCERSUCKSMUSICHEALS.COM 
\\  [ You don't know what a chart is until it's hanging off your hospital bed. 

BILLBOARD APRIL 20, 2002 www.billboard.com 11 



Luna Gets Sunny On lomantica' 
Now On Jetset, New York Band's Latest Marks Arrival Of New Bassist 

BY WES ORSHOSKI 
NEW YORK—Listeners shouldn't be 
fooled by "Lovedust," the sunny open-
er to Luna's new studio set, Romanti-
ca: The album isn't all so bright, notes 
frontman Dean Wareham. 

'There's some sad songs on there— 
they'll make you cry," he in-
sists, half seriously. 

While that certainly may 
be true, what makes Roman-
tica (April 23, Jetset) per-
haps the act's best studio set 
since 1995's Penthouse are 
such wonderfully bright 
tracks as "Lovedust" and 
"Black Postcards," the latter 
of which actually began as 
Wareham's (ultimately failed) 
attempt at writing music for 
a Volvo commercial. 
Though indie-rock purists 

have given him some flack for 
having his work featured in 
commercials, Wareham—ex-
frontman of the now-defunct 
and revered alt-rock act Galaxie 500— 
says such opportunities can prove 
enormously valuable for an acclaimed 
but under-the-radar artist like himself. 

"There was a Galaxie 500 instru-
mental piece used in an Acura ad last 
year or the year before, and it totally 
saved me, financially," he says. "In 
times when you're wondering where 
you're possibly gonna get your next bit 
of money from and something like 
that drops out of the sky, it's very nice." 

With a devoted but not terribly large 
following, the Manhattan-based mem-
bers of Luna—booked by Bob Lawton 
at Florence, Mass.-based Legends of 

the 21st Century—have needed to be 
financially savvy in many ways since 
leaving Elektra a few years back. One 
such successful maneuver was the 
band's signing of a one-off, profit-
sharing deal with New York indie 
Arena Rock for the release of its 2001 

live set, simply titled Live. "That helped 
save us, too," Wareham says. "We actu-
ally got royalties for that album!" 

While pondering its next label 
move, the band recorded Roman-
tica— the title of which Wareham 
took from a subway ad for a Spanish-
language radio station—with the 
financial help of its New York-based 
manager, David Whitehead. 

"It's certainly my favorite since Pent-
house," Wareham says of the project. 
"I don't know why some records turn 
out better than others—it's just the 
pixie dust, I guess. If you knew why one 
record turned out better than the oth-
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ers, they would all come out the best." 
The best is exactly what Wareham 

and company have come up with on 
Romarztica, according to Jetset owner 
and longtime Luna fan Shelley Maple: 
"I think it's their best album ever. 
Dean and I have had some discussion 

about that, but I'm sticking 
to my position." 

Maple admits to being a 
tad aggressive while courting 
the band. "When I heard that 
they were looking for a deal, 
I hounded their manager 
until they finally submitted," 
she says with a chuckle. 
With the band already a 

press fave, the ADA-distrib-
uted Jetset is hoping for 
support from college, spe-
cialty, modern-rock, and 
triple-A programmers. 

"Obviously, we have limit-
ed expectations at the com-
mercial formats because 
we're on an indie label, and 

indie labels don't get a shot there—if 
ever," Maple says. "But we're not 
exactly going for real adds, we're just 
looking for airplay. We want people to 
hear the record, but we can't get adds 
because we can't afford to play that 
game; the band knows that and every-
body knows that. And even though 
this record is a fantastic record that 
should be heard on radio, I'm well 
aware of our limitations in this area." 

In addition to a new label, Luna 
also recently picked up a new bass 
player. In March 1999, Britta Phillips 
replaced Wareham's ex-Galaxie 500 
bandmate, Justin Harwood, who left 
the group to be with his wife and raise 
a family in New Zealand. 

Sounding "real positive without 
being syrupy," Romantica could very 
well introduce the band to a wider 
audience, says Paul Chesik, indie rock 
buyer for Tower Records' Greenwich 
Village store in New York. "It's got that 
treading-the-fine- line-between-
melancholy-and-happy feel, which I've 
always liked," he says. "I think the new 
bass player really adds something." 
And indeed Phillips has—at least 

live. "She's kind of made playing live 
more fun again," Wareham says of the 
bassist, who some might remember 
from the Justine Bateman movie Sat-
isfaction. "It's stressful to have some-
one leave, but sometimes it can be 
healthier for the band to have a little 
turnover. Justin was pretty stressed out 
at the end there. And he wasn't really 
enjoying it, and that rubs off on other 
people—when you're going out on the 
road and someone isn't happy. Instead 
of being like, 'Oh, here we are back 
playing the Fillmore in San Francisco 
again for the fourth time; it's just the 
same and isn't it boring?' [Britta] is like, 
'Hey, wow, there's, like, 1,200 people 
out there. This is really cool.' " 

Additional reporting by Brian Garrity 
in New York. 

Beat TM 
WHAT SHE WANTS: It's been four 
years since Lauryn Hill released her 
Grammy Award-sweeping solo debut, 
1998's The Miseducation of Lauryn 
HilL The wait for her follow-up will 
be over May 7, when Columbia issues 
MTV Unplugged No. 2.0, the audio 
version of her Unplugged perform-
ance taped last July at MTV's Times 
Square studio in New York. 
The two-disc set features all new 

material and is a fascinating glimpse 
into the mind of an artist who is so 
clearly still inside her own drama that 
she can't see her way out yet. 
Accompanied only by an acoustic 

guitar, a vulnerable and endearing 
Hill tells the audience, "I used to be 
a performer, and I don't consider 
myself a performer anymore." In 
many ways, she seems to want to dis-
tance herself from her past musical 
efforts (and not just   
because no Fugees or 
Miseducation materi-
al is performed here) 
by saying "Fantasy is 
what [people] want, 
but reality is what 
they need. I've re-
tired from the fanta-
sy part." 

If the words of such 
songs as "Mr. Inten-
tional" and "I Get Out" can be inter-
preted as being about the music 
industry—and if so, they are scathing 
indictments indeed—it's clear that 
Hill is now playing by her rules only. 

As a reflection of where Hill is in 
her life and career, the songs are, in 
many ways, a triumph. "I Find It 
Hard to Say (Rebel)," "Water," and 
the Stevie Wonder-ish "I Just Want 
You Around" are very, very strong. 
But by commercial standards, many 
of the tunes are self-indulgent and 
overly long. Even the best writer 
needs a good editor, and she could 
have used one here. 

Eric Clapton's Unplugged cast 
some of his classics, including 
"Layla" in a new light; it would have 
been great if Hill had done the 
reverse here and gone into the stu-
dio to record these songs with a full 
band and strong arrangements. 

While Unplugged seems an uncon-
ventional way to follow Miseducation, 
which Columbia says has sold 12 mil-
lion copies worldwide, the label sup-
ports Hill. "Lauryn Hill wanted to put 
this out, and we're more than happy to 
put it out," says a Columbia represen-
tative. "It's an incredible performance. 
She's very happy with the performance, 
and we're more than happy with it." The 
representative did not know if there 
would be a single from the project. 
A two-hour version of Unplugged, 

which is the same as the recording, 
began airing on MTV2 in March. An 
edited, one-hour version of Hill's 
Unplugged will air May 3 on MTV. 

RISING UP: Former BGManagement 
associates Jay Wilson and Kent Sor-
rell have purchased the company 
from principals Mick Brigden and 
Arnie Pustilnik and renamed the 
Oakland, Calif.-based company the 
Elevation Group. 

Formerly known as Bill Graham 
Management, Brigden and Pustil-
nik had purchased the company 
back from SFX in 1999 after SFX 
bought parent company Bill Gra-
ham Presents. 
Among the artists represented by 

Elevation are the Neville Brothers, 
Aaron Neville, Alice Peacock, Pat 
McGee Band, Stir (co-managers), 

and the Smithereens. 

COLUMBIA STUFF: Peter Stuart, 
formerly of Dog's Eye 
View, has signed a 
worldwide solo deal 
with Vanguard Rec-
ords. Before the Aug. 
6 U.S. release of Pro-
peller, Stuart, who 
was previously on 
Columbia Records, 

will tour Europe opening for Vonda 
Shepard. Stuart is managed by Los 
Angeles-based Lynn Grossman... 
Rob Zombie has taken over the main-
stage slot of Ozzfest vacated by the 
Rage Against the Machine/Chris Cor-
nell combo that split one day after it 
was announced they would be on the 
tour. While Epic has the rights to put 
out the Rage/Cornell project, a source 
says no firm decision about whether 
or when to release the album has 
been set ... MCA has signed a distri-
bution agreement with Florida-based 
managers Jason and Aaron Bieler for 
Bieler Bros. Records. First release is 
Legends of Rodeo's A Thousand Fri-
day Nights, out Tuesday ( 16) ... Perry 
Ferrell has announced that he and his 
partners will not produce the Lolla-
palooza festival this year because of 
difficulty in securing a strong lineup. 

APPEARING SOON: The third annual 
Rolling Rock Town Fair, slated to take 
place July 27 in Latrobe, Pa., will fea-
ture performances by Godsmack, Out-
Kast, Nickelback, P.O.D., Alien Ant 
Farm, Sevendust, Default, and Inject-
ed ... Celine Dion, Cher, and Mary J. 
Bilge are among the performers sched-
uled to appear on VH1 Divas Las 
Vegas: A Benefit Concert for the VH1 
Save the Music Foundation. The fifth 
edition of the event will air live May 23 
from the MGM Grand. 
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Brant's 'Field' 
Wins Pulitzer 
Composer Henry Brant won the 2002 

Pulitzer Prize in Music April 8 for his 
"spatial narrative" Ice Field, which pre-
miered last Dec. 12 at Davies Sympho-
ny Hall in San Francisco. Born in 1913, 
Brant has composed music for radio, 
film, dance companies, orchestras, and 
choruses; he also taught composition 
and orchestration at Juilliard School, 

Columbia University, and Bennington 
College. Since 1950, he has focused on 
spatial music, in which the performers' 
positioning in the hall is integral to the 
work The Pulitzer, pictured above, car-
ries a monetary award of $7,500. Other 
nominated finalists for the Pulitzer Prize 
in Music were Peter Lieberson (Rilke 
Songs) and David Rakowski (Ten of a 
Kind [Symphony No. 2]). 

In The Works 
• Depeche Mode will follow the 
success of its One Night in Paris: 
The Exciter Tour pay-per-view 
by releasing the event May 28 as 
a DVD with special bonus 
footage (Hip-O/Universal). The 
DVD was directed by the band's 
long-time artistic collaborator, 
Anton Corbijn, at the sold-out 
Palais Omnisports de Paris 
Bercy. The DVD features one-on-
one interviews with band mem-
bers Dave Gahan, Martin Gore, 
and Andrew Fletcher, as well as 
a backstage look at how they 
prepared for the concert. The 
show was shot with 13 cameras, 
allowing DVD viewers to select 
their favorite camera angles. 

• Enduring singer/songwriter 
John Wesley Harding returns 
June 25 with The Man With No 
Shadow. The Mammoth Records 
release shows the artist working 
with Wallflowers guitarist Mi-
chael Ward and Sting drummer 
Vinnie Colaiuta. The set was 
produced by Julian Raymond 
(Fastball, the Wallflowers). 

• In July, Oasis will end a two-
year hiatus with Heathen Chem-
istry, the group's fifth studio 
effort for Epic. The album was 
produced by Oasis and mixed by 
Mark "Spike" Stent (Bjórk, Ma-
donna, U2), who co-produced 
the band's last studio offering, 
2000's Standing on the Shoul-
der of Giants. The set features 
songs by Liam and Noel Gal-
lagher, as well as from two of the 
band's newer members, Gem 
Archer and Andy Bell. 
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Heavenly's Doves Bolster Manchester's Rep 
SL 500 - We'll bring it to you! 
The next generation SL will be yet again the 
ultimate convertible. The hardtop retracts 
completely on its own into the spacious trunk. 
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Why did Team Livadas sell over 1000 new 
Mercedes in the last three years? We make it 
easy to buy a Mercedes. Call Alex Livadas at 
(714) 562-1134 and we'll bring your new 
Benz to your office. 
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BY ADAM HOWORTH 

LONDON—Manchester's reputa-
tion as the thoroughbred breeding 
ground for British guitar bands 
these past 20 years will be cement-
ed further with The Last Broad-
cast, the sophomore set by Doves. 
The album is due for release 

internationally April 29—except in 
the U.S., where it's due June 4. 
Doves are signed to U.K. indie 
Heavenly, which licenses the band 
to Capitol/EMI for the rest of the 
world. 

Jeff Barrett, the London-based 
founder of Heavenly, says the 
greater commercial appeal of the 
new material has already paid div-
idends in the States. "This time, 
the Americans at [ Capitol] were 
coming back with unprompted 
choices of singles. They've made 
a better record, [with] more 
maturity." 

Despite the success Astralwerks 
achieved with the band's 2000 
debut Lost Souls, Barrett explains 
a change of policy at the major 
meant The Last Broadcast had to 
come out on Capitol. Simply put, 
EMI bands go through EMI labels. 
Astralwerks is tied to Virgin. 

Stacy Conde, VP of marketing 
for Capitol in the U.S., believes the 
time is right for Doves to increase 

their stake stateside. "Because of 
the band's commitment to this 
country—in their touring and pro-
motion time logged on their last 
record—there is already ground-
work laid." 

Doves singer Jimi Goodwin 
thinks gigging will be the band's 

"biggest tool in the States or any-
where. We love gigging [ in the 
U.S.]. They're very appreciative." 

In addition to touring. Conde 
underlines the strength of the 
product they have to promote. 

"Doves have made a wonderful 
record. It's emotional and uplifting 
and true," she says. In early May, 
"There Goes the Fear" ships to 
triple-A and modern-rock radio. 
The track arrives April 15 in the 
U.K., where it is B-listed at public 
broadcaster BBC Radio 1 (top 40). 

"We're embracing bands like this 
where the single won't go top five, 
but the albums mean something," 
says Alex Jones-Donelly, the sta-
tion's editor of music policy. "The 
expectation and interest from peo-
ple is there because they discovered 
(Lost Souls), and they weren't 
bombarded by record-company 
hype. It's a different game for them 
now. They've been discovered." 
Andy Powell, the London-based 

singles manager for HMV Europe, 
says that by displaying "There Goes 
the Fear" next to the forthcoming 
Oasis single, "The Hindu Times," 
in the chain's stores might just 
tempt Oasis fans to pick up the sin-
gle by association. 

Doves produced the new album 
themselves with additional input 
from Primal Scream producer Max 
Heyes and New Order collaborator 
Steve Osborne. "We recorded it in 
various places around Britain, Man-
chester, Brixton, and we hired some 
cottages in Cumbria because it's 
cheaper. When you're not watching 
the clock, you can experiment," 
Goodwin says. "Everyone brought 
in songs from home—no jam-
ming—we mucked in with each 
other's songs and added to people's 
demos. Doves is a proper three-way 
street, not one writer." 
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Broadway Vet, Fynsworth Alley Artist McKechnieYearns For More Magic 
BY WAYNE HOFFMAN 
NEW YORK—When Donna McKech-
nie made her Tony Award-winning star 
turn inA Chorus Line, she sang, "All I 
ever needed was the music and the 
mirror, and the chance to dance." 

It's been more than 25 years since 
A Chorus Line opened on Broadway, 
but McKechnie says that those lyrics 
still sum her up. "I'm driven about the 
need to perform," she says. "I was 
trained to sing and dance and do the-
ater—and bring all these things to-
gether to create something magical for 
people. It's a need I have." 
McKechnie has created magic in 

such Broadway musicals as Promises, 
Promises and Company, following her 
early roles on such '60s TV shows as 
Dark Shadows and Hullabaloo. She 
reached the pinnacle of theatrical suc-
cess with A Chorus Line—a show con-
ceived and directed by her then-hus-
band, the late choreographer Michael 
Bennett. But crippling arthritis soon 
halted the limber-limbed McKechnie's 
career; she vanished from the stage. 
"Gwen Verdon taught me that a 

dancer dies twice: the day you have to 
stop dancing, and then the inevitable," 
McKechnie says. "I never forgot that. 
I decided I'd never stop dancing." 

After years of treatment, McKechnie 
recovered and returned to the stage, 

hitting Broadway in the 1996 revival of 
Rodgers and Hammerstein's State Fair 
and wowing critics in the 1998 revivial 
of Stephen Sondheim's Follies at New 
Jersey's Paper Mill Playhouse. 
Now McKechnie is starring in a one-

woman, autobiographical musical com-
edy called Inside the Music, which 
played recently at Paper Mill and 
Philadelphia's Walnut Street Theatre, 
and is set to open this June in Santa Fe, 
N.M. McKechnie aims to bring it to 
Broadway in the next year. The 
Fynsworth Alley cast recording will be 
available April 30 on the label's Web 
site (fynsworthalley.com) and in stores. 
The show traces McKechnie's life 

from low points, like her troubled 
childhood, through the high points of 
her adult life—moments that would 
make any dancer envious: working 
with Bob Fosse or waltzing with Fred 
Astaire. Songs from her best-known 
performances are included: "Turkey 
Lurkey Time" from Promises, Promis-
es, "In Buddy's Eyes" from Follies, 
"You Could Drive a Person Crazy" 
from Company, and "Music and the 
Mirror" from A Chorus Line. She adds 
several other show tunes and stan-
dards that suit her narrative, such as 
Jerry Herman's "Just Go to the Movies" 
and Ed Kleban's "Broadway Boogie 
Woogie Blues." 

McKechnie turned to Broadway vet-
eran (and fellow Chorus Line alum-
nus) Thornmie Walsh to direct, but she 
made a more unusual choice in pick-

ing comic playwright Christopher 
Durang—known for outrageous, bit-
ing satires like Beyond Therapy and 
Sister Mary Ignatius Explains It All for 
You—to write the book. Durang 
helped develop the show over the last 
two years, as well as a "condensed, 
reduced version" called My Musical 
Comedy Life, which McKechnie has 
performed at smaller cabaret spaces 
around the country in the past year. 
McKechnie—who labels herself "a 

dysfunctional Doris Day"— explains: 
"I wanted the show to have off-the-wall 

humor. I have an ironic sense of 
humor that's dark at times. I relate to 
Chris Durang and love his work." 

A BUMPY ROAD 
Just as McKechnie's career wasn't 

always smooth sailing, making this 
record was anything but simple. Bruce 
Kimmel, then-president of Fynsworth 
Alley, first signed the album, which he 
was to produce. But just weeks after 
Inside the Music was recorded with a 
live audience Sept. 26, 2001, at New 
York's Clinton Studios, Fynsworth 
Alley let Kimmel go. A slew of lawsuits 
followed—and while the litigation 
continues, Kimmel has possession of 
McKechnie's original masters. 

Rather than wait for those masters 
to be returned when the lawsuits are 
resolved, Fynsworth Alley's new pres-
ident, Bill Meade, set up a new record-
ing session at Clinton Studios March 
7, and started over. 

While the process was cumbersome, 
there's one advantage to the new 
recording, says Meade, who will now 
produce the album: The original ses-
sions used a stationary microphone, 
which meant McKechnie had to tone 
down her movement-heavy perform-
ance. This time, a wireless mike meant 
she could perform more naturalisti-
cally, Meade says. "For a dancer to be 

tied down to a microphone was insane. 
So we redid everything. The energy 
was better, and we're much happier 
with this performance." 

McKechnie had hoped her set would 
be out last fall, and says the delays have 
been disappointing. "But it's a blessing 
in disguise to have gone through this 
because this time we did it differently, 
and it was better." 
Kimmel says his ongoing legal bat-

tles with the label haven't affected his 
feelings for McKechnie or her album. 
"It's a difficult situation all around. I 
brought that project in, I made that 
project happen, and what happened 
happened. But I'm happy for Donna 
and hope the project does well." 

To promote the set, Fynsworth Alley 
is creating radio spots to run on some 
80 stations around the country that 
have Broadway-themed programs. But 
the biggest marketing tool, Meade 
says, is the singer herself, whose live 
shows will drive people to retail. 

Richard Turk, owner of Colony 
Records in New York, says that 
McKechnie's recent performances 
in the New York area have already 
raised awareness of the release. He 
predicts strong sales for Inside the 
Music in his store: "It's a buyer for 
me. She's wonderfully talented. 
We'll push it like crazy." 
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Promise Ring 
Pacts With Anti, 
Gets Poppier 

BY TODD MARTENS 

LOS ANGELES—It took three years 
for the Promise Ring to reinvent itself. 
That's the length of time it's been 
since the act released Very Emer-
gency, a Midwestern power-pop blend 
of scrappy guitars and Davey Von-
Bohlen's excited vocals, which sound-
ed as if he had stumbled upon a cure 
for shyness. 

Yet the Milwaukee-based group's 
Woochvater (due April 23 and its first 
for Epitaph imprint Anti-) is a move 
toward a refined pop sound, one with 
a Wilco adventurousness and a Brit-
pop awareness. The opening "Size of 
Your Life," with its muffled vocals, 

glistening midtempo guitar riff, and 
abrupt end amid a smattering of key-
board notes, is more akin to the 
redemptive rock of Spiritualized than 
the punky fare that marked the band's 
beginnings. 

"Three of the first songs we wrote 
for this record were essentially Very 
Emergency extended, just a little bit 
more guitar rock, a little bit catchier 
and a little stronger melodies, and it 
was boring" VonBohlen says. "There's 
nowhere to go with Very Emergency. 
It's a four-on-the-floor pop record, and 
there's nothing else to say about it. We 
got to the end of the pencil point, and 
there was nowhere to go but jump 
off." 

The band has shot a video for "Stop 
Playing Guitar," directed by former 
Gus Gus member Stefán Ami and his 
frequent collaborator Siggi Kinski. 
The label is targeting triple-A radio 

and National Public Radio with the 
track. VonBohlen's expectations for 
the project are modest. He's thankful 
that Epitaph allowed the band to hire 
producer Stephen Street, but he's also 
realistic about recovering the nearly 
$100,000 cost of the album. "We're 
happy to see our royalties disappear to 
gain this record. When you have to 
recoup that much money, it's like, 
'We're going to be poor,' but nothing 
comes without a tradeoff." 

Promise Ring is rounded out by 
bassist Scott Schoenbeck, guitarist 
Jason Gnewikow, drummer Dan Didi-
er, and keyboardist BJ Seidel, and is 
managed by Jeff Castelaz at Sherman 
Oaks, Calif.-based 3AM. The band is 
eyeing a summer trek, to be handled 
by Tim Edwards at Chicago's Flower 
Booking. 
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Luaka Bop's Baca 
Brings Sept. 11 
Into The Studio 

BY PAUL VERNA 
NEW YORK—Afro-Peruvian music 
pioneer Susana Baca has always been 
the kind of artist who performs better 
in front of a crowd. 
Knowing this, she, producer Craig 

Street, and the folks at Luaka Bop 
Records decided to try a novel approach 
for the recording of Espiritu Vivo (Live 
Spirit), her third album for the New 
York-based imprint: They invited an 
audience to the studio sessions. 

The plan was irresistible to Baca, her 
musicians, the label, and the lucky invi-
tees. The band—augmented by gui-

tarist Marc Ribot and keyboardist John 
Medeski—would rehearse the materi-
al for a couple of days and then begin 
recording, all the while making eye 
contact with the studio audience of 20 
or so guests. 
What no one could have anticipated 

was that, by scheduling the project for 
the week of Sept. 10, 2001, the partic-
ipants would become enmeshed in one 
of the most horrific—but ultimately 
uplifting—experiences of their lives. 

"I don't recall saying, 'Let's play' or 
anything," Baca says. "We simply went 
toward our respective spots in the stu-
dio and started making music. It was 
the only way to vanquish the pain and 
untie the knot we had in our throats. 
It was cathartic. We opened our souls 
and felt relief." 
The finished album (due April 23) 

reflects the chemistry between the 
Peruvian and American musicians, the 
silent presence of the studio guests, 
and the poignancy of Sept. 11. The 
material includes traditional Afro-Peru-
vian songs adapted and interpreted by 
Baca, as well as covers of songs by 
Mongo Santamaría, Caetano Veloso, 
and Bjilerk. 

Luaka Bop director of marketing Jeff 
Kaye says he's confident Espiritu Vivo 
can augment Baca's growing base. 
'The appeal should be even wider, with 
the Bjiirk tune ("Anchor Song"), the 
Caetano Veloso song (" 13 de Mayo"), 
and the presence of Ribot and Medes-

Baca is managed by Ricardo Pereira 
and booked by International Music 
Network (U.S.), Como No (U.K.), and 
Ah! Les Fourmis (the rest of Europe). 
Her material is published by Shake 
Boom. 
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Wayne Revisits 
Not-So-Distant 
Past On lYE 

BY ANDREW KATCHEN 
BOSTON—Hearing a track from 
Music on Plastic, the debut album by 
Birmingham, Ala.'s Wayne (TVT, May 
9), one might imagine that such 
mid-'90s modern rock radio faves as 
Toad the Wet Sprocket, Buffalo Tom, 
or even Gin Blossoms had re-formed 
and cut a new record. The jangle-pop 
guitars, polite melodies, and earnest 
vocal styles characteristic of the pre-
vious decade's affable rock bands 
prove to be essential components of 
Wayne's songwriting. 

However, singer/guitarist Rodney 
Reaves either forgot to mention or 
never had these suggested influ-
ences on his mind when discussing 
the songs on Music on Plastic. "I 
grew up listening to my father's 
albums," he says. "He had stuff like 
Kansas, Styx, and Chicago, and he 
also had a lot of Christian folk-rock. 
Around the time we were recording 
the album, I was really influenced by 
Radiohead's OK Computer and a lot 
of Neil Young." 
At Syncromesh Studios—the 

Birmingham studio Reaves helped 
friend and producer Jason Elgin 
construct—Wayne took shape after 
Reaves made the acquaintances of 
guitarist Michael Swann, bassist 
Justin Johnson, and drummer Jon 
Hornsby. Recorded in 2000 at Syn-
cromesh, Music on Plastic found a 
home at TVT after the band spent 
months searching for a record deal. 
Wayne is managed by Simon Hor-

rocks of TBA Entertainment and 
booked by Scott Clayton at the Cre-
ative Artists Agency. (Both are based 
in Los Angeles.) 

Jeff Kreinik, senior director of 
marketing for TVT, says "They've 
crafted a deep album. They take 
their [various] influences and com-
bine them for a unique sound." 

Kreinik says the first single from 
Music on Plastic will be the upbeat 
"Whisper," and TVT will focus on 
triple-A, modern-rock, and college 
radio formats. In February, Micha 
Dahan directed a video for "Whis-
per," and Kreinik believes Wayne's 
upcoming April tour with Five for 
Fighting will help expose the band 
to a wide audience. 

Drift.. 
GETTING JAZZY: Julian Fleisher 
refuses to be pigeonholed. Al-
though the material on his de-
lightful EP, Rather Big, has a 
decidedly jazzy stylistic slant, the 
New York artist sees himself dif-
ferently, overall. 

"Yes, I sing jazz, but that's hard-
ly the whole musical story," he 
says with a smile. "I love pop. I 
love rock. And I was born into a 
tradition of classical music. All of 
those elements come into play for 
me as a performer." 
Even as he effectively interprets 

swing, Fleisher's playful delivery 
sends a clear message: There's 
more to him than meets the big-
band eye. 

"When people hear the term 
'big band' or a name like [Duke] 
Ellington—or even the word 
`jazz'—it often connotes a certain 
mood: martini glasses, cigarette 
holders, big suits, and so forth," 
he says. "I've got nothing against 
a good martini, mind you, but who 
needs to dress up in a costume 
that says, ' Hey, we're going back 
to the ' 40s now'? Great songs 
aren't museum pieces. The 'stan-
dard songbook' is still being writ-
ten right now. Like most people 
my age, I don't see a need to get 
too precious with it. After all, 
when I was in high school, my 
heroes were Ella Fitzgerald, Joni 
Mitchell, and Prince. They're all 
part of the same history, in my 
book. So, in my concerts, they all 
get the same treatment." 
The son of world-renowned 

concert pianist Leon Fleisher, 
Julian was first heard as a boy 
soprano, a student of the classical 
repertoire at the prestigious Pea-
body Conservatory of Music in his 
hometown of Baltimore. However, 
even as his voice shifted from lithe 
soprano to lyric baritone, he held 
fast to an abiding love of the 
American songbook. After a four-
year stint as an undergraduate at 
Yale—where he sang in concerts, 
with singing groups, and onstage 
in roles ranging from The Three-
penny Opera's Mack the Knife to 

Guys and Dolls' Sky Masterson— 
Fleisher took on New York, the 
inevitable next step in any young 
jazz man's journey. Now, he's 
developing a deserved reputation 
as one of New York's promising 
young vocalists. 

As a recording artist/producer, 
Fleisher is equally as accom-
plished and wide-ranging. His 
original songs have been heard 
on TV and in movies, including 
Dogtown, Temps, and The Man 
From Elysian Fields—for which 
he wrote, produced, and per-
formed the sterling "All I Re-
quire" and "Here We Are." He also 
produced the first full-length 
recording from the legendary 
downtown duo Kiki & Herb, 
which includes appearances by 
Deborah Harry, Isaac Mizrahi, 
Molly Ringwald, Rufus Wain-
wright, and Alex Gifford of the 
Propellerheads. 

His first love, though, remains 
singing, as evidenced by his exem-
plary performance on Rather Big. 
The set is a potpourri of sweet, 
memorable material. Particularly 
strong are "The Limit's the Sky" 
and "All I Require." Do not miss 
the chance to catch him during 
the next several months, when he 
begins a short tour in promotion 
of the project. 

For further information, contact 
Bridget Klapinski at the Karpel 
Group, 212-989-0300. 

GETTING FUNKY: One of the more 
intriguing discs to cross our desk 
in recent times is Changes by the 
Orlando, Fla., male trio Forte. 
Through the course of the set's 

14 songs, Eddie Rivera, Eric 
Lopez, and Pete Rodriguez effec-
tively combine streetwise hip-hop, 
Latin, and R&B with old-school 
gospel flavors. It's not a new con-
cept, but it's one that's executed 
here in a manner that will undeni-
ably connect with kids in a big way. 
Much of the material for 

Changes was written by Rev. John 
W. Stevenson and William D. 
McDowell, both of whom deserve 
kudos for keeping their messages 
strong without ever getting heavy-
handed. Such songs as "Dry Your 
Eyes" and "Touch Your Heart" 
have what it takes to be popular 
among MTV's Total Request Live 
legion of viewers. Of course, it 
doesn't hurt that the trio have 
smoldering, videogenic looks. The 
fact that they're offering songs 
that strive to be uplifting and 
inspirational is a major bonus. 

For more information, contact 
407-858-0124. 
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Ground.. 
WHEN DOVES FLY: Everyone in the 
Christian music industry is bracing 
themselves for the busiest week of the 
year. Gospel Music Week 2002—a 
week of showcases, seminars, and 
events—takes place April 21-25 at the 
Nashville Convention Center. As 
always, the week will conclude with 
the Gospel Music Assn.'s (GMA) annu-
al Dove Awards. Hosted by Yolanda 
Adams and Kurt Warner, the April 25 
awards show will be held at the Grand 
Ole Opry House and will feature per-
formances by Steven Curtis Chap-
man, MercyMe, Delirious?, Point of 
Grace, TobyMac, Third Day, Jars of 
Clay, Nicole C. Mullen, Sara Groves, 
Shaun Groves, Joy Williams, and 
Rebecca St. James. This year's show 
will air live on PAX TV, marking the 
first time the Dove Awards will be live 
on a national network. 

THE 33 ANNUAL 

DDVE 
AW A R D S 

"Our biggest challenge has always 
been trying to find a place that most of 
the people in the nation can see the 
show," GMA president Frank Breeden 
tells Higher Ground. "Because it's an 
award show, the awards are perishable 
news. [People have been able toi learn 
about it on the Internet before they 
saw it in past years. This is a major 
development for us." 

In another first for the Doves, Fam-
ilyNet will televise live the two-hour 
pre-show, during which more than 35 
Dove Awards will be handed out. The 
pre-show will also feature backstage 
interviews and will direct viewers to 
PAX for the remainder of the Doves. 
According to Breeden, after the initial 
live broadcast, there will be seven 
additional airings: "TWo will be on PAX 
late night and then four of them will 
be on FamilyNet and one on INSP. 
We've got the greatest chance for a 
really respectable audience number 
than we've ever had in the past." 
One factor that has always been a 

strength for the Doves is the diversi-
ty reflected in the show. There's 
always something for everyone, from 
rock to praise and worship, hip-hop 
to Southern gospel. Like all awards 
shows, there are politics and record-
label agendas, but through the years, 
the Doves have proved themselves a 
place where the cream does rise to 
the top—even when it seems against 
the odds. Remember when Sixpence 
None the Richer won in the alterna-
tive/modem rock album category in 
1996 for This Beautiful Mess? It was 
after the label they had been on, 
R.E.X., had gone bust, and long 
before it recorded the international 
hit "Kiss Me" for the Squint label. 

Chris Rice was the Cinderella story 
in 1999, when he emerged from 
scrappy independent label Rocke-
town Records to beat out competi-
tion from the major labels (including 
his boss, Rocketown owner Michael 
W. Smith), taking home the male 
vocalist of the year trophy. 

Anything can happen at the Doves 
—and it does. Even in the nominat-
ing process, there are often surprises. 
This year's dark-horse candidates are 
Natalie Grant and David Phelps, nom-
inated in the female and male vocal-
ist categories, respectively. Currently 
signed to Curb Records, Grant landed 
her nomination despite the fact that 
both her previous labels—Benson and 
Pamplin had gone belly up. Phelps, 
whose eponymous solo disc is also up 
for inspirational album of the year, is 
best-known as one-fourth of South-
ern gospel's supergroup the Gaither 
Vocal Band. Not only is it unusual for 
a vocalist to be singled out from his 
group (Third Day lead vocalist Mac 
Powell also achieved this feat), but it's 
also unusual for someone from a 
Southern gospel quartet to garner 
individual recognition. It's a testa-
ment to the fact that, with that in-
credible tenor, Phelps is establishing 
a successful inspirationaVpop career 
away from the Southern gospel com-
munity, and in Grant's case, it just 
goes to show that no amount of rec-
ord company upheaval can stand in 
the way of a great voice. 

"The most important thing they 
have going for them is they can sing. 
They are world-class talents," Bree-
den says. "David has certainly had a 
wonderful platform with the Gaither 
Vocal Band, and Natalie has a long 
history of performing and being 
committed to her talent and her 
audience and fans. If anybody hears 
them sing, unquestionably these are 
two of the most talented vocalists 
you've ever heard." 

The Doves are also a forum for new 
artists to shine. Among this year's slate 
of nominees, Rocketown singer/song-
writer Shaun Groves earned five nom-
inations, including pop/contemporary 
song for "Welcome Home" from his 
debut album, Invitation to Eavesdrop. 
In the Southern gospel album cate-
gory, Spring Hill newcomers Cross-
Way score a nomination with its de-
but, No Distractions. Breeden says he 
was impressed when he first met the 
group at the National Quartet Con-
vention. "I listened to the whole CD 
on the way back home," he recalls. 
"I'm not surprised they are nominat-
ed at all, because as much as anything, 
you have to make great music, but 
you also have to have great relation-
ship abilities, and they do. I can't 
imagine that their personalities and 
their hard-working appeal didn't play 
some factor in them being honored 
with this nomination." 

Navarre To Work 
Distribution 
For Diamante 

BY WES ALDRIDGE 

NASHVILLE—California-based Dia-
mante Media Group recently signed a 
long-term deal with Minnesota-based 
Navarre Corp. for handling Diamante's 
long-term general market distribution. 
The change came when Diamante's 

former general market distribution 
partner, Distribution North America 
(DNA), closed its doors. DNA is a sub-
sidiary of Valley Media Group, which 
filed for Chapter 11 bankruptcy last 
November, leaving Diamante open to 
form an agreement with Navarre. 
When asked to speculate on the suc-

cess of the Navarre deal in comparison 
to the former agreement, Diamante 
founder and president Bill Conine says 
he had "no complaint about the staff at 
DNA. I think they did a great job with 
our product. I would hope that Navarre 
would do as good a job or better." 

Conine worked closely with Jim 
Colson, VP of business affairs at Na-
varre, and claims Colson was "instru-
mental in getting the new company 
over to Navarre." Conine says that his 
past business relations with Colson 
made him feel "some comfort level" 
during the transition out of Valley and 
DNA and into Navarre. 
"Momentum is shifting toward the 

general market, particularly for youth-
oriented Christian styles of music," 

Conine explains. Diamante is leaning 
on the wide range of mainstream dis-
tribution outlets (e.g., Best Buy and 
Sam's Club) that Navarre offers to 
broaden its general market. At the 
same time, Conine is not trying to 
shun his Christian market distribu-
tors, because they are equally as instru-
mental in moving product as the larg-
er, general market distributors. 

In the past, such mainstream cross-
over acts as P.O.D. and Sixpence None 
the Richer have had albums distrib-
uted through Diamante Media Group 
companies. "The potential is great for 
Diamante in the general market," 
Conine says. "The general market is 
accustomed to marketing cutting-edge 
genres, such as rap and hardcore 
music—styles that Christian retailers 
have some difficulty understanding 
and supporting." 

Diamante knows about welcoming 
cutting-edge genres. Conine points 
out, "We were the first Christian com-
pany to bring Christian gangster rap, 
Christian ska music, Christian rap-
core music, and the first distributor to 
bring Christian punk rock." 

Navarre and Diamante plan to ship 
Norman Hutchins' sophomore JDI 
Records release, Nobody but You, as 
one of the first under their new agree-
ment The album has been resched-
uled for retail shelves for June 11, 
after a delay arising from Valley's 
financial difficulties. 

Spirit. 
A LONG TIME COMING: For upward 
of two years, the gospel community 
has been hearing about the forth-
coming bow of Woody Rock. A 
founding member of Baltimore-
based R&B group Dru Hill, Rock set 
his career full- throttle on this 

music with the passing last year of 
his mother, who raised him in the 
church on a steady diet of gospel. 
Now, after a seemingly endless 

series of delays—including ironing 
out some legal clarifications with 
Dru Hill's label, Def Jam, regard-
ing a previous commitment to the 
group and securing artist clear-
ances for the CD—Rock's solo 
gospel debut, titled Soul Music, is 
finally here. 

Ironically, Rock's co-founding 
and initial involvement with Dru 
Hill hinged on a promise he made 
to his mother that the group would 
sing religious music. 
"We used to sing at a lot of dif-

ferent churches," Rock explains. 
"But, the way that we got our record 
deal is that they wanted us to be an 
R&B group, so we switched to R&B. 
And we always said that when we 
got popular we would switch back 
over to gospel. And I guess I got the 
calling before everyone else did." 

However, he will still fulfill his 
recording commitments to Dru 
Hill, who supported him both 
vocally and spiritually on the April 
9 release. In the meantime, Gospo 
Centric Records has been concen-
trating on building a gospel base 
for the singer. 

Gospo Centric CEO Vicki Mack-
Lataillade says, "For the last two 
years, we have been introducing 
him to the gospel marketplace in a 
number of ways and venues—in-
cluding a college tour with fellow 
labelmate Natalie Wilson and 
S.O.P. Chorale, appearances at the 
Gospel Music Workshop of Ameri-
ca, Gospel Music Assn. Week, the 
Bobby Jones Retreat, and a series of 
radio dates nationwide." 
The question is: Will those efforts 

pay off? According to Mack-Latail-
lade, early indications are promis-
ing. "We've been getting urban 

radio play on such key stations as 
WGCI in Chicago and WWIN in Bal-
timore, and it's been getting heavy 
rotation on gospel radio," she says. 
"Gospel radio has embraced him, 
particularly with his remake of the 
Winans classic 'The Question Is.' 
They love that song, and the new 
single, 'No Matter What'—a duet 
with Def Jam artist Cayce—is also 
being received very well, particu-
larly on the urban side." 
What's more, Mack-Lataillade 

reports that they had " reached 
their goals for initial pre-orders," 
though she wouldn't disclose the 
numbers. Of course, the involve-
ment of top-notch R&B producer 
Fred Jerkins, Mary Mary, Men of 
Standard, and fellow Dru Hill 
members didn't hurt. 

"I told everyone all along not to 
do anything the way they neces-
sarily thought a ' gospel' album 
should be and not to shy away from 
anything, either," says Rock, who 
also wrote or co-wrote six of the 
project's cuts. 
From his remake of the classic 

"The Question Is" (featuring the 
red-hot vocals of Men of Standard) 
to the heartfelt ballad "No Matter 
What"; the punchy, Latin-flavored 
hip-hop of " Believer"; the mid-
tempo stylings of "My Homey" fea-
turing Dru Hill homeys 
Jazz, and Nokio; and "Good to Be 
Alive" featuring and written by 
gospel knockout duo Mary Mary, 
the project parallels Rock's spiri-
tual sojourn. 

"I give God the glory for every-
thing good that's happened in my 
life," Rock says, "but people who 
don't know Him yet might have 
trouble with that whole concept. If 
the success I've had in R&B vali-
dates to them the music and words 
of the songs I'm doing now, then I'll 
be a very happy man. The bottom 
line is that it doesn't matter where 
you've been or what you've done: 
God can change and fix anybody's 
life. That's what I want people to 
hear and know, and that's what Soul 
Music is all about." 

BRIEFLY: Commissioned, billed as 
one of the top gospel groups of our 
generation, reunited onstage last 
September at Detroit's Straight 
Gate Church for one night only for 
a sold-out crowd, and the result— 
the highly anticipated Commis-
sioned Reunion Live double-CD— 
drops April 23. Verity Records will 
release an accompanying concert 
DVD-Video as well... Brent Jones 
and Holy Roller Entertainment cel-
ebrated the release of his highly 
anticipated sophomore CD, Beauti-
ful, with a sold-out CD-release con-
cert in Los Angeles April 7. The disc 
officially streeted April 9. 
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Score. 
A ROUSE-ING BODY OF WORK:A bill-
board welcoming an experimental 
composer to town might be just 
about the last thing you'd expect to 
see alongside a rural highway in 
Louisiana, but that's what greeted 
Mikel Rouse on Highway 20, just 
outside of Ruston. Community lead-
ers, including the mayor, turned up 
to welcome Rouse, who will be col-
laborating in coming months with 
the North Central Louisiana Arts 
Council and local music students 
during a residency sponsored by 
Meet the Composer. 

Ruston may be well off the beat-
en path for most avant-garde com-
posers, but it doesn't seem like a 
stretch at all for Rouse, who has 
spent the past 20 years forging 
unique artistic partnerships and 
blending disparate elements into a 
distinctive body of work. Born in 
1957 in St. Louis, Rouse came to 
New York in 1978, where he partic-
ipated in the flowering of the down-
town arts scene. With his Broken 
Consort—a chamber ensemble that 
included keyboards, electric guitar, 
bass, woodwinds and percussion— 
he crafted music that drew upon 
Stravinsky, minimalism, and con-
temporary pop. Like many of his 
contemporaries, Rouse self-released 
his earliest recordings, which were 
acclaimed by local classical and pop 
critics alike. 
Those early lessons in self-suffi-

ciency served him well: After years 
of working with independent labels, 
Rouse once again has taken matters 
into his own hands. 'Ago years ago 
he founded a new label, Exitmusic, 
and began to sell discs through his 
Web site, mikelrouse.com. Now, 
with a high-profile production of 
his audacious talk-show opera, 
Dennis Cleveland, coming up at 
New York's Lincoln Center May 1-
5, Rouse is readying a flurry of new 
recordings and reissues on Exit-
music. He has also signed with 
online distributor the Orchard to 
make his discs available through 

major e-commerce Web sites. 
Rouse relaunched his label with a 

trio of releases, including a remas-
tered reissue of his moving, poetic, 
one-man opera Failing Kansas, 
based on Truman Capote's In Cold 
Blood. The work marked a personal 
turning point for the composer. 

"I wasn't born in Europe; I don't 
have all that 12-tone angst in my 
blood," he explains. "I grew up in 
the South, and I listened to mostly 
rock music and jazz and a lot of 
country, because that's what was 
there. I'd done pop music and I'd 
also done chamber music, but Fail-
ing Kansas was my first attempt at 
merging these things in an un-self-
conscious way." 

Listeners coming to Failing 
Kansas expecting flowing arias and 
other operatic conventions are in 
for a shock. Instead of singing, 
Rouse overdubs his spoken voice in 
multiple layers, a technique he 
refers to as "counterpoetry." He 
backs his unaffected delivery with 
surging, deceptively complex 
rhythms. Rouse continued to 
expand the style in his two subse-
quent operas, Dennis Cleveland and 
The End of Cinematics. 

Rouse eventually realized that his 
counterpoetry was not so far 
removed from rap. Accordingly, the 
songs on a new recording, Camera-
world, move to a decidedly contem-
porary beat. 
"My music is obviously denser 

[than rap] and more structured in 
terms of the counterpoint, but it's 
still an oral tradition," Rouse says. 
"I dived into hip-hop and discovered 
people like Slick Rick and all this 
stuff that is just masterfully done. 
Camerawor/d is an homage to that." 
Most ambitious of all is Rouse's 

third Exitmusic release, a DVD-
Video of his homemade digital film, 
Funding, a haunting, occasionally 
embittered series of glimpses into 
the lives of five New Yorkers left 
behind during the economic boom 
of the '90s. Still, it's just the tip of 
the iceberg: Later this year, he plans 
to release a two-CD anthology of his 
early works and another new album, 
Test Tones. Next year, he intends to 
issue a remastered version of Den-
nis Cleveland (originally issued on 
New World in 1996) and a recording 
of The End of Cinematics. 

"A lot of things [like] distribution 
through online services weren't 
really happening yet when I started 
Exitmusic," Rouse says. "I may have 
been doing it just a little bit too fast! 
But I've been very lucky—over a 20-
year recording career, I've actually 
retained the rights to my masters. 
I've been slowly, painstakingly doing 
a conversion process to transfer it 
all to digital format, and I intend to 
rerelease all of it." 
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TOURING 

The Road Keeps The 'Party' Going For Rusted Root 
BY RAY WADDELL 
NASHVILLE—A blue-collar touring 
ethic keeps Rusted Root in front of fans 
and therefore not dependent on a new 
record for a boost in profile. 
And when a new record does come, 

as Rusted Root's Welcome to My Party 
(Island) did April 9, the touring tail 
wags the record dog, rather than vice 
versa. The band began a lengthy tour 
April 5 at Washington College in 
Chestcrown, Md. 

"This is a perfect example of how, if 
you do it the old-fashioned way, you 
have fans, and if you don't, you have 
records," says John Scher, Rusted 
Root's manager at Metropolitan 'Patent. 
"Even when they haven't had a record 
out in three-and-a-half years, they still 
draw over 3,000 fans a night in most 
markets." 

Rusted Root's connection with fans 
in a live setting is not lost on its label, 
which banks on the impact of touring 
to boost record sales. "We actually 
scheduled the album's release in con-
junction with the beginning of the 
tour," says Annie Balliro, product 
manager at Island. "We understand 

that touring is an integral part of Rust-
ed Root's success, and we want to cap-
italize on every opportunity possible to 
set up the platform for this 
product." 

Indeed, the road jump-
started Rusted Root's 
career from the Pitts-
burgh-based band's earliest 
days. At shows during the 
early 1990s, it sold 30,000 
copies of its first self-
released CD, Cruel Sun, 
which led to the band's 
signing with Mercury 
Records and the release of 
When I Woke in 1994. Cre-
ative Artists Agency (CM) 
has booked Rusted Root for   
more than nine years. 
"We've represented them for [most of 
their] career, and we're as bullish about 
them today as we were nine years ago," 
says Mitch Rose, the band's responsible 
agent at CAA. "If record sales and radio 
can catch up with touring, Rusted 
Root will be a much bigger band." 

Rusted Root frontman/guitarist 
Michael Glabicki agrees that touring 

has been instrumental in the band's 
success, particularly in "smaller rooms 
where we can really blow [fans] away. 

Then [fans] go out and spread the 
word-of-mouth about the show, which 
to me is a more effective way to mar-
ket ourselves." 

NEW PARTY 

Rusted Root's new album is a some-
what tighter, more cohesive project, 
with more-structured songs that may 

help gamer increased attention from 
radio than past efforts have managed. 
Produced by Bill Bottrell, the record 

still features the complex, 
polyrhythmic music for which 
the band has become known, 
but it also has more airplay-
friendly cuts. Additionally, Wel-
come to My Party is notable 
for the return to the band of 
vocalist/songwriter/guitarist 
Jeun Wertz, who left in 1994. 

"There was a conscious 
effort on our part to not only 
have a great band but to bring 
the songs into the forefront," 
Glabicki says. Response to the 
new songs that have been 
played live so far has been 
tremendous, he adds. 

Glabicki believes that some time off 
the road actually helped the album. 
"We took a year-and-a-half off prior to 
making the record, and I just sat and 
wrote without writing for any partic-
ular reason. The whole rut of 'hurry 
up and make a record, then go out and 
tour' had become so taxing. Me being 
the main songwriter, I didn't have 

Premier Partners With First Co. Management For Festival Con Dios 
BY LINDA DECKARD 

NASHVILLE—Premier Productions 
has bought 50% of Festival con Dios 
from First Co. Management in Nash-
ville. The partners are ready to field 
the second annual outing of the con-
temporary Christian rock tour in 
September, adding a few new twists 
to the signature traveling amphithe-
ater setup. 
Among the changes are reserved 

grandstand seats, as well as general-
admission standing room; Louis Palau 
Crusades is linked to the event as the 
ministry element; and marketing will 
include a one-weekend, advance-sale 
e-mail blast to as many as 2 million 
interested consumers garnered from 
a first-ever compilation of several lists. 

Proof that the concept has legs— 
apart from the return of Festival con 
Dios—is the upcoming announce-
ment of yet another such touring-
venue lifestyle festival, this one fea-
turing pop music and a major sponsor. 
Audio Adrenaline will headline Festi-
val con Dios with TobyMac, Mercy Me, 
and (tentatively) Out of Eden on the 
bill. There will be 10 or 11 acts in total, 
Scott Brickell of Brickhouse Enter-
tainment says. The Newsboys head-
lined last year, when the tour drew 
100,000 in attendance at 32 dates, half 
of those immediately after the terror-
ist attacks on Sept. 11. 
Mark Stuart, lead singer of Audio 

Adrenaline (which also played the first 
tour), likes the festival concept 
because it "brings out more people, 
more excitement. For us it's a no-
brainer: non-risky, financially solid, 

and ultimately we play for more peo-
ple, and that's a good thing." 
The band has been playing 2,500-

seat theaters on its own but opted to 
skip an earlier tour in support of its 
latest album, Lift, on Forefront 
Records. "We knew we'd be headlin-
ing Festival con Dios. We decided to 
forego a spring tour and just make our 
tour the Festival con Dios dates," Stu-
art explains. "We may do a small run 
after Festival con Dios." 

The physical setup will be similar to 
last year's tour a traveling amphithe-
ater featuring a festival element with 
motocross and skateboarding demon-
strations, participatory games like 
bungee jumping and rock climbing, 
food, drink, and souvenirs. (The festi-
val may also add indoor laser tag this 
year.) It will play eight weeks, from 
September to October. 

First Co. Management tour pro-
duction manager Steve Campbell esti-
mates the cost of production to be 
more than $500,000. The festival trav-
els in six trucks: four for production, 
one for the stage, and one for the gen-
erator. It boasts the "biggest portable 
stage in America, 100 feet wide by 50 
feet tall," he adds. It's a "one-stop 
deal," and everything comes in with 
the show, without any day-of vendors. 
It takes six hours to set up and three 
to tear down. The gates open at 2 
p.m., with a 3 p.m. start and 10 p.m. 
finish. Tickets are $25 and below. 
Capacity is 7,500. 
The outdoor atmosphere is both a 

plus and a minus for the performers. 
Stuart loves the environment. 

"There's something incredible about 
playing under the stars—until it starts 
raining. But it is harder for the artists, 
because there's no dressing room. You 
have to maybe run into a mall or walk 
to McDonald's to get indoor plumb-

ing," he says. "We're blessed. We're 
able to afford a bus. It's not an ideal 
touring situation if you are kind of a 
prima donna, as most rock bands are." 

Premier VP Roy Morgan is particu-
larly pleased with the festival's pur-
chase of portable grandstand seating, 
which makes it more user-friendly for 
parents. "Each section will seat up to 
420 people, and we're looking at the 
possibility of four sections, for over 
1,600 seats. They'll be sold at a premi-
um, a reserved-seat section," he says. 
Morgan is also overseeing the 

event's marketing and promotion and 
is planning the national on-sale 
weekend at the end of June. "The 
only way you can purchase tickets is 

via the Internet on any of the shows 
or cities that one weekend. There will 
be a discount incentive. That didn't 
happen last year, because you had 25-
30 different promoters doing their 
own thing. This year, while there will 
still be promoters doing their own 
thing, there is going to be consisten-
cy in the marketing." 

That, combined with the Louis 
Palau link—which Campbell describes 
as "a massive coup; the first time in 
history a massive outreach ministry is 
linked with a touring rock festival"— 
should help increase attendance by 
50%400%, Morgan says. 
One element that none of the par-

ticipants expect to ever change is the 
primary use of mall parking lots as the 
festival's sites. Easy access, coopera-
tive advertising, and a similar family 
clientele make them particularly 
attractive. In fact, First Co. Manage-
ment CEO Wes Campbell says he's 
about a week away from announcing 
another tour using the same traveling 
festival format. 

The pop tour (planned for July and 
August) will be sponsored by Procter 
& Gamble's (P&G) Clairol and is ten-
tatively called the Herbal Essence 
Summer Blast. Wes Campbell says 
P&G is spending $6 million on nation-
al TV marketing. Like Festival con 
Dios, it will be a lifestyle event. Part-
ners with First Co. Management in 
that endeavor are 'Duck Entertainment 
in New York and Jam Entertainment 
in Chicago. It will feature the same 
staging as Festival con Dios but differ-
ent color schemes and a new set. 

time to reinvent what I was trying to 
say. And not only did I have more time 
to write music [for the new album], 
Liz [Berlin] and Jenn had both been 
writing and into different kinds of 
music, and they brought that to the 
band, as well." 

While Rusted Root has a devoted fol-
lowing, Glabicki does not compare the 
Rootheads to fans of bands like Wide-
spread Panic or Phish that spend long 
stretches of time and distance follow-
ing their favorite band from town to 
town. "Our fans are definitely not like 
the Phish-heads. We might get five or 
six traveling together. But then, we're 
not really a 'jam band.' If we are a jam 
band, we really suck at it." 

JOINING THE CIRCUS 

Balliro says the label will comple-
ment the tour with special banners and 
merchandise booths promoting the 
new record. "We also made the pro-
moter ad mattes with the new album 
artwork and the new band image, and 
the tour is called the Welcome to My 
Party tour. Island will have a street 
team at every date with stickers, post-
cards, and flyers with all the new album 
info. Touring is the concrete founda-
tion on which we build everything." 

Balliro says Rusted Root's fans are 
very Internet-savvy, so online initia-
tives will also help spread the word. 
The CD itself features interactive com-
ponents that steer fans to a special Web 
site with tour and band photos and 
information. 

The band's spring route is a mixture 
of clubs, colleges, ballrooms, and some 
festivals. The summer leg is being 
finalized, but, Rose says, "we play the 
right venue for the band in each city." 
He adds that there are plans for Rust-
ed Root to tour for at least most of the 
next 12 months. 

Early returns on the spring leg are 
very positive. Rusted Root sold out an 
April 11 show at Washington, D.C.'s 
9:30 Club in advance. "I book them 
because they sell out," says Seth Hur-
witz, club owner/promoter. "It's nice 
to see they've hung in there, and they 
still do great business." 

Eagles Ballroom in Milwaukee has 
Rusted Root coming in for the fourth 
consecutive year May 3. "They always 
sell out my room," says Leslie West, 
talent buyer for the 3,500-capacity 
venue. "I'd like to take credit for it and 
say it's because I'm such a great pro-
moter, but they pretty much sell them-
selves. We're located right next to Mar-
quette University, and Rusted Root has 
a strong college following. If we book 
them, people will come." 

In addition to Glabicki, Berlin 
(vocals/guitar) and Wertz, Rusted 
Root is made up of Jim Donovan 
(drums/vocals), Patrick Norman 
(bass), and John Buynack ( lead 
guitar/flute), along with touring 
keyboardist/percussionist John 
McDowell. 
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VENUE/ GROSS/ ATI"ENDANCE/ 

DATE TICKET PRICE(S) CAPACITY PROMOTER 

BILLY JOEL & ELTON JOHN Ice Palace, $2.329,530 20,628 Clear Channel 
Tampa, Fla. $175/$85/$45 21,045 Entertainment 
March 9 

BILLY JOEL & ELTON JOHN Madison Square Garden. $2,168.960 18,799 Clear Channel 
New York $175/$45 19,325 Entertainment 
March 15 

THE ALLMAN BROTHERS BAND Beacon Theatre, $1,639,595 27,810 Clear Channel 
New York $65.99/$45.99 nine sellouts Entertainment 
March 14-24 

'N SYNC, SMASH MOUTH, Palace of Auburn Hills, $1,133,623 19,040 Clear Channel 
TONY LUCCA Auburn Hills, Mich. $110/$75/$52.50/$39 50 sellout Entertainment. Palace 

April 1 Sports & Entertainment 

KID ROCK, HEMIGOD Palace of Auburn Hills. $1,032.447 29,733 Clear Channel 
Auburn Hills. Mich. $35.50 two sellouts Entertainment, Palace 
March 16-17 Sports & Entertainment 

'N SYNC, SMASH MOUTH, Van Andel Arena, $839,095 9.596 Clear Channel 
TONY LUCCA Grand Rapids, Mich. $110/$52.50 10,344 Entertainment 

April 2 

'N SYNC, GINUWINE Rose Garden, $825,843 12,913 Clear Channel 
Portland, Ore. $110/$39.50 17,840 Entertainment 
March 3 

'N SYNC, SMASH MOUTH, Pepsi Center, 8810,568 12,337 Clear Channel 
TONY LUCCA Denver $110/$37.50 15,900 Entertainment 

March 25 

CROSBY, STILLS, NASH & YOUNG Bradley Center. $783,724 10.130 Clear Channel 
Milwaukee 8151/$40.50 18,934 Entertainment 
March 11 

CROSBY, STILLS, NASH & YOUNG America West Arena, $767260 9,883 Clear Channel 
Phoenix $151/$42.50 17,826 Entertainment 
March 26 

'IV SYNC, SMASH MOUTH, Hilton Coliseum, $764,528 12,385 Clear Channel 
TONY LUCCA Ames. Iowa $108.50/$46 13,000 Entertainment 

March 27 

CROSBY, STILLS, NASH & YOUNG Mellon Arena, $723,999 9,350 Clear Channel 
Pittsburgh $150/$39.50 12,638 Entertainment 
March 6 

BARRY MANILOW Aronoff Center for the Arts, $434,965 7,045 Concerts West 
Cincinnati $93/$67/$57/$46 7,768 three shows 
April 4-6 one sellout 

KID ROCK, TENACIOUS D Freedom Hall Coliseum. $424,879 15,148 Clear Channel 
Louisville, Ky. $29 sellout Entertainment 
March 23 

OZZY OSBOURNE, THE TEA PARTY, Copps Coliseum, $408,999 11.302 Clear Channel 
PROJECT VVYZE Hamilton, Ontario ($648,669 Canadian) 14,028 Entertainment 

March 10 $37.52 

BARRY MANILOW MCI Center, $396,574 6,527 Concerts West, 
Washington, D.C. $87/$62/$37 7,071 Musicentre Prods. 
April 7 

LUIS MIGUEL Don Haskins Center, $394200 6,212 Clear Channel 
El Paso, Texas $100/$49.50 7,122 Entertainment 
March 29 

MOONDOG CORONATION BALL: CSU Convocation Centre, S358,748 9.187 Clear Channel 
TOMMY JAMES & THE SHONDELLS, Cleveland S50/$27.50 9,200 Entertainment 
GARY PUCKETT & OTHERS March 23 

ENRIQUE IGLESIAS Shrine Auditorium, $338,504 6,143 Clear Channel 
Los Angeles $68/$38 sellout Entertainment 
March 30 

OZZY OSBOURNE, THE TEA PARTY, General Motors Place, $323,596 9.158 Clear Channel 
PROJECT WYZE Vancouver ($515,330 Canadian) 13,727 Entertainment 

March 3 $37.36 

STRING CHEESE INCIDENT, The Fillmore, $321,300 10,800 Clear Channel 
STANTON MOORE, ANGELIQUE Denver $29.75 three sellouts Entertainment 
KIDJO, RICKY SKAGGS March 21-23 

MARY J. BLIGE, AVANT Aladdin Theatre for the $316,530 6,897 Clear Channel 
Performing Arts, Las Vegas $60430 7,019 Entertainment 
March 2 

NO DOUBT, THE FAINT, KENNA Universal Amphitheatre, $314,935 11,591 House of Blues Concerts, 
Universal City, Calif. $33.50 two sellouts Goldenvoice 
March 27-28 

SANTANA, THE WAILERS TD Waterhouse Centre, $302,877 6,462 Clear Channel 
Orlando, Fla. $65.50/$35.50 17,127 Entertainment 
March 23 

AUCIA KEYS, GLENN LEWIS Paramount Theatre. 1272.625 5,995 Clear Channel 
Oakland, Calif. $51.25/540.75 6,080 two shows Entertainment 
March 3-4 

HARRY CONNICK JR. Orpheum Theatre, 1269,845 4,360 Clear Channel 
San Francisco $75/$29.50/$19.50 4,458 two shows Entertainment 
March 29-30 

KID ROCK. TENACIOUS D Municipal Auditorium, $244,383 8,742 Clear Channel 
Kansas City, Mo. $29 sellout Entertainment 
March 28 

KENNY CHESNEY, SARA EVANS, Veterans Memorial Coliseum. $240.690 6,843 Clear Channel 
PHIL VASSAR Jacksonville, Fla. $38.50/$30.50 8,054 Entertainment 

April 5 

JUUO IGLESIAS Westbury Music Fair, $235,677 5,151 Clear Channel 
Westbury, N.Y. $50/843.50 5,484 two shows Entertainment 
March 22-23 one sellout 

DREAM THEATER Beacon Theatre, $227,090 5,697 Clear Channel 
New York $60/$30 5,803 two shows Entertainment 
March 27-28 

ENRIQUE IGLESIAS Rosemont Theatre, $219.262 4,390 Clear Channel 
Rosemont, III. $58/$35 sellout Entertainment 
March 26 

NO DOUBT, THE FAINT, KENNA Event Center Arena, $206,668 7,229 Clear Channel 
San Jose, Calif. $30.25 sellout Entertainment 
March 25 

ENRIQUE IGLESIAS ctnow.com Oakdale $202.624 4.806 Clear Channel 
Theatre, Wallingford, Conn. $52/532 sellout Entertainment 
March 23 

B.B. KING, BOBBY "BLUE" BLAND, Star Plaza Theatre, $191,774 5,678 Star Prods. 
KOKO TAYLOR & HER BLUES Merrillville, Ind. $43/933 6,800 two shows 
MACHINE March 29-30 

SPRING HIP-HOP EXPLOSION: First Union Spectrum, $186,085 5,341 Take Down Records 
BEANIE SIGEL, JAY-Z & OTHERS Philadelphia $49/$35/$27.50 17,000 

April 5 
.- • • • • ••• • - - • • • 
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TOURING 

Views. 
BUSINESS AS USUAL Tim Ryan, man-
ager of the Arrowhead Pond of Ana-
heim in California for Covanta Energy, 
says that it's business as usual at the 
arena, despite the fact that Covanta 
filed for Chapter 11 bankruptcy pro-
tection April 1. Covanta has a contract 
with the city of Anaheim that extends 
for another 221/2 years and leaves Cov-
anta responsible for some of the financ-
ing of the facility and 100% of the man-
agement. He says, 'There is not one bit 
of change in our everyday operations." 

Ditto for the Corel Centre in Ottawa, 
where lbm Conroy, director of facili-
ties and services, says there will not be 
any operational changes now or in the 
foreseeable future. Covanta has a 30-
year management contract on that 
venue that began under the Ogden 
Entertainment label in 1996. The 
arena is privately owned by Palladium. 

In fact, Conroy is looking at a busy 
spring, with the Dave Matthews Band 
April 20 and the Moody Blues April 17. 
None of the spring leasees have called 
with concerns about bankruptcy. "It's 
not even a blip on the radar screen," 
he says. 

Ryan has just finished a sold-out 
Crosby, Stills, Nash & Young concert 
and has Paul McCartney May 5, Alan 
Jackson July 23, and Vmcente and Ale-
jandra Fernandez with Juan Gabriel 
coming up. In the theater setup, he's 
done Steven Curtis Chapman and has 
a charity event with Sugar Ray May 11. 
He says, "Concert bookings are ahead 
of last year." 

Covanta sold its other live enter-
tainment holding, an interest in Met-
ropolitan Entertainment Group, to 
Mitch Slater (Billboard, March 30). 

SOUD AS A ROCK: The per cap on food 
and drink for a Kid Rock date at Alltel 
Arena in North Little Rock, Ark, was 
$6.80 from 10,600 attending. The mer-
chandise per cap was $ 10.02. 

Despite having been there only one 
year prior, Kid Rock was still a strong 
draw. Building manager Michael Mar-

ion attributes that in part to the tick-
et price, which was a reasonable $29. 

"The ticket price didn't change, and 
it was a Clear Channel tour," Marion 
says. "Kid Rock is enormously popu-
lar here, and the price was right." 
The production includes an Air-

stream trailer, a clothesline of clothes, 
and hubcaps onstage. 

GOLDEN COMBINATION: SMG CEO 
Wes Westley announced that SMG 
Sports and Entertainment and Gol-
denvoice Entertainment have joined 
forces to promote and book the Grove 
of Anaheim (formerly the Sun The-
ater). SMG director of entertainment 
Mark Perthel says the goal is to be 
"very competitive in the alternative 
music scene there." 

Goldenvoice co-president Rick Van 
Santen adds that the Grove "is very 
similar to the Palladium in Los Ange-
les and will complement our other 
venues in southern California." The 
Grove of Anaheim has four seating 
configurations, ranging from 500 to 
2,200 in capacity. 

HOME SWEET HOME Jim Walczak is 
back in Wisconsin, his home state. A 
22-year veteran of the business, Wal-
czak joined the Fox Cities Performing 
Arts Center in Appleton April 1 as 
director of operations. 

Building director Mk Metzger says 
the 2,055-seat venue will open Nov. 24 
with a private party featuring Tony 
Bennett in the evening show and a per-
former to be named for the matinee. 
The party is for Aid Assn. for Luther-
ans/Lutheran Brotherhood, which 
donated $8 million to the construction 
of the $45 million theater in exchange 
for the chance to have this party cele-
brating the group's centennial. 

Before joining Fox Cities-so 
named for the cities along the Fox 
River-Walczak was at the Rushmore 
Plaza Civic Center in Rapid City, S.D. 

MORE NEW JOBS: William Blaziek is 
the new GM of the El Paso Convention 
and Visitors Bureau, as well as of the 
El Paso Convention and Performing 
Arts Center. 

Kathleen Turner has been named 
GM of the Cultural Center of New 
Orleans for SMG. The center includes 
the 6,617-seat Morris F.X. Jeff Munic-
ipal Auditorium and the 2,317-seat 
Mahalia Jackson Theatre of the Per-
forming Arts. She had been GM of the 
Richmond Coliseum in Richmond, Va. 

Rosser International will design a 
multi-purpose amphitheater/stadium 
in Roanoke, Va. Construction on the 
$18 million venue begins next Febru-
ary. It is to seat 15,000 for concerts. 
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Edited by Michael Paoletta 

POP  

er, MOTH 
Provisions, Fiction & Gear 
PRODUCER: Sean Beavan 
Virgin 11892 
Moth is a nice rock band. They're not 
dirty. They're not too rough. They're 
the kind of ever-smiling party band you 
might see crankin' out tunes under 
rays of sunshine on shows like MTV's 
Spring Break. They're aggressive. But 
they won't hurt you. They're nice— 
even when they're kinda angry. Not 
that there's anything wrong with that. 
When they're on-point (which is fairly 
often), Moth delivers perfectly crafted, 
pop-inflected anthems. Cases in point: 
the single "I See Sound," which is win-
ning friends at rock radio, and the 
equally infectious "Hearing Things" 
and "Thinkin' Please." There are count-
less angry-young-man outfits that 
would be wise to take a lesson from 
frontman/tunesmith Brad Stenz. He 
knows how to write and deliver a song. 
Still, there are moments when you 
wish for just a tiny bit of dirt, or just a 
little bit of edge. Ultimately, such ele-
ments would make Moth that much 
more compelling.—LF 

* LUNA 
Romantica 
PRODUCERS: Luna, Gene Holder 
Jet Set TWA 045 
Can indic al t- rockers maintain a sense 
of unpolished realness while making 
music that's widely accessible and even 
achingly beautiful? Yes—and Luna 
(again) offers proof with this entranc-
ing mix of laid-back melodies. Singer/ 
lyricist Dean Wareham may not have 
the clearest pitch or the widest range, 
but his gentle, understated delivery is 
powerfully seductive and his lyrics 
remain smartly original. Ethereal gui-
tars and languid percussion help create 
a hypnotic, dreamy effect, expertly 
illustrated on the stunning opener 
"Lovedust." Romantica never gets 
drowsy, though, thanks to quick bursts 
of energy from lively numbers like 
"Black Postcards." By making an 
album that's utterly listenable without 

STEVE EARLE 
Sidetracks 
PRODUCERS: Twangtrust 
E-Squared/Artemis 129 
While once again illustrating just how 
deeply he loves all kinds of music— 
from folk to country to bluegrass to 
grunge to reggae—Steve Earle re-
minds us here that he also knows inti-
mately what it's like to be a fan, giving 
us this excitingly diverse and hip col-
lection of odds and ends. A must-have 
for hardcore followers, Sidetracks 
compiles covers (a surprisingly ven-
omous take on Nirvana's "Breed" and a 
stark remake of Bob Dylan's "My Back 
Pages") with Earle's many soundtrack 
cuts (including "Some Dreams" from 
The Rookie). Among the album's many 
highlights are the alternate version of 
"Ellis Unit One," featuring the Fairfield 
Four—the original version was used in 
the film Dead Man Walking—and 
Earle's inspiring albeit unlikely take on 
the Slickers' reggae classic "Johnny 
Too Bad." It's rare that an odds-and-
ends set proves this compelling—and 
that, as much as anything else, empha-
sizes just how remarkable a talent we 
have in Earle, who pitches in track-by-
track commentary here.—WO 

GHTS 
KRONOS QUARTET 
Nuevo 
PRODUCERS: Gustavo Santaolalla, 
David Harrington, Jusith Sherman 
Nonesuch 79649 
The innovative Kronos Quartet turns 
its sights to the music of Mexico for 
Nuevo, a collection of native songs 
spanning the past 80 years. The album, 
which came to fruition after violinist 
David Harrington visited Mexico City, 
interprets songs from an eclectic mix 
of Mexican composers, including Juan 
Garcia Esquivel, Roberto Gómez 
Bolarios, and Silvestre Revueltas. In 
addition to the quartet's string 

arrangements, field recordings of reli-
gious rituals and street celebrations 
give the album a lively reality. The 
quartet is equally adept at solemn love 
songs (Agustin Lara's "Se Me Hizo 
Facil") and whimsical farces (Bolatios' 
"Chavo Suite"). From the melancholy 
melodies of one-armed street per-
former Carlos Garcia's musical leaf to 
Plankton Man's deft mix of traditional 
mariachi and European electronica, 
Nuevo is a vibrant showpiece of Mexi-
co's musical diversity.—/DF 

SHERYL CROW 
C'mon, C'mon 
PRODUCERS: Sheryl Crow, Jeff Trott, 
John Shanks 
MM 11930 
Trends, be damned! Crow closes a 
four-year gap between recordings 
with a set that bravely (and wisely) 
leaves the tail-chasing and kiddie-
baiting to others. Instead, she offers 
a masterfully crafted collection that 
warmly recalls the era of album-
driven FM rock radio. Although 
Crow surrounds herself with an 
army of glittery guests (including 
Lenny Kravitz, Stevie Nicks, and 
Don Henley), she never loses control 
of the proceedings—nor does she 
play her fab friends like bells and 
whistles. Rather, they quietly en-
hance the tune at hand. And Crow 
proves here that her skills as a song-
writer have matured quite nicely. On 
rockers like the single-worthy "Steve 
McQueen," she's assured and aggres-
sive without becoming unnecessarily 
caustic, while gentle moments like 
"Safe & Sound" are sensitive without 
being overly sentimental. A most 
welcome return from one of rock's 
most valuable players.—LF 

sacrificing its integrity, Luna provides 
the season's greatest guilty pleasure— 
without the guilt.— WH 

* THE APEX THEORY 
Topsy-Turvy 
PRODUCER: Don Gilmore 
DreamWorks 13884 
This debut effort from rock act the Apex 
Theory deserves multiple listens, for its 

unique blend of intelligent lyrics and 
hard-driving guitars and drums gets 
better with each spin. Themes of inde-
pendence and introspection abound, as 
do interesting synthesizer riffs and 
forceful vocal deliveries. It's a challenge 
to forget the chorus of "Mucus Shifters," 
a tirade against the power of money, 
and of the dynamic first single, "Shhh 
... (Hope Diggy)." Slower tracks like 

"Come Forth," an everyman's tale of 
relationship woes, are equally memo-
rable. The Los Angeles-based quartet 
combines a variety of Mediterranean 
and rock musical influences through-
out, most notably on "That's All," with 
its slightly dissonant aural mix. "Apos-
sibly," another highlight, captures the 
slightly sinister quality of being afraid 
of accountability.—JP 

RUSTED ROOT 
Welcome to My Party 
PRODUCER: Bill Bottrell 
Island 314 586 776 
Like each of Rusted Root's previous 
four albums, Welcome to My Party is 
lopsided, containing a few really great 
songs, a handful of nice moments 
spread over twice as many tracks, and a 
couple rather forgettable tunes. This 
time around, the rousing title track, 
the serene "Why Cry," and "Blue Dia-
monds," a lovely, cinematic ballad, 
prove to be the gems. The '70s soul-
inflected "Union 7" and "People of My 
Village"—which slyly melds Deadhead 
and dancefloor sonics—emerge as run-
ners-up. Producer Bill Bottrell's 
(Sheryl Crow, Tom Petty) return is cer-
tainly felt, as is the return of vocalist 
Jenn Wertz. But, ultimately, Welcome 
proves unsatisfying. Ever since its 
sunny 1994 single, "Send Me on My 
Way," broke things open for the hard-
touring Pittsburgh act, Rusted Root 
seems only to have inched toward mak-
ing a career-defining album. While 
Welcome clearly isn't it—merely teas-
ing fans in the same way as 1996's Re-
member—it seems to prove that 
reuniting with Bottrell (especially after 
1998's disappointing self-titled effort) 
was a smart move. Yet, it seems like 
the songs just weren't there yet. Here's 
hoping for more gems next time.—WO 

MOI/HIP-HOP 
THE BRAXTON BROTHERS 
Both Sides 
PRODUCERS: the Braxton Brothers 
Peak PKD-8507 
After two albums with Windham Hill, 
the Braxton Brothers—bassist Nelson 
and saxophonist Wayne—are staples on 
the smooth jazz/new adult contempo-
rary front. Now with a new label, the 
twins have decided to shake things up 
a bit. Having opened for the likes of the 
Whispers, Eric Benét, and Teena Marie, 
the duo is now eyeing the mainstream 
urban market. This third album fuses 
both sides of the Braxtons' musical 
personalities: smooth jazz and R&B/ 
neo-soul. The result is a pleasing mix 
of instrumentals—flavored with the 
brothers' signature style of smooth 
melodies and spirited bass—and ur-
banized vocal tracks featuring refresh-

(Continued on next page) 

MUDDY WATERS 
The Real Folk Blues/More Real 
Folk Blues 
REISSUE PRODUCER: Andy McKaie 
ORIGINAL PRODUCERS: Leonard and 
Phil Chess, Willie Dixon 
Chess/MCA 088-112-822 

HOWLIN' WOLF 
The Real Folk Blues/More Real 
Folk Blues 
REISSUE PRODUCER: Andy McKaie 
ORIGINAL PRODUCERS: Sam Phillips, 
Leonard and Phil Chess, Willie Dixon 
Chess/MCA 088-112-820 

SONNY BOY WILLIAMSON 
The Real Folk Blues/More Real 

VITAL 
Folk Blues 
REISSUE PRODUCER: Andy McKaie 
ORIGINAL PRODUCERS: Leonard and 
Phil Chess, Willie Dixon 
Chess/MCA 088-112-823 

JOHN LEE HOOKER 
The Real Folk Blues/More Real 
Folk Blues 
REISSUE PRODUCER: Andy McKaie 
ORIGINAL PRODUCER: Ralph Bass 
Chess/MCA 088-112-821 
In the midst of the inid-'60s folk-music 
boom, Chess Records strove to tap into 
the younger generation's budding en-
thusiasm for Americana authenticity by 
presenting its veteran blues artists as 
folk pioneers—even if their products 

REISSUES 

THE 
REAL 

FOLK 
BLUES 

FitAt_ 
FOLK 
BLUES 

for the label had long since taken on an 
urban electricity and sophistication. A 
manifestation of this marketing tac-

tic—which, of course, was truthful in 
the sense that these men embodied an 
unadulterated oral (i.e., folk) tradi-
tion—was the series of Real Folk Blues 
and More Real Folk Blues compilations 
devoted to the label's signature giants: 
Muddy Waters, Howlin' Wolf, Sonny 
Boy Williamson, and John Lee Hooker. 
Now part of MCA/Universal's excellent 
line of remastered, expanded, and 
freshly annotated "Blues Classics," the 
original titles and their sequels have 
been definitively paired on a series of 
single CDs. For the 50th anniversary of 
Chess in 1997, MCA rolled out beauti-
fully remastered single-disc best-of 
anthologies for each of these artists 
(with two each for Waters and Wolf). 

Yet the Real Folk sets manage to 
diverge usefully from those collections 
by juxtaposing classic singles with 
more obscure material. A revelatory 
case in point is Waters' lost gem "She's 
Alright," a live-wire track that doesn't 
appear on any of MCAs many wide-
ranging anthologies of his work 
(including the boxed set). Hooker's 
disc—which features the artist, atypi-
cally, with a full band in tow—includes 
such uncommonly anthologized items 
as his polemical answer to Woody 
Guthrie, 'This Land Is Nobody's Land." 
There are similar finds on each of these 
24-track sets, which have only grown 
more "real" and life-affirming with 
every passing year.—BB 

CONTRIBIMAR. Bradley Bambarger, Lelia Cobo, Jonathan Cohen, Jay De Foore, Gordon Ely, Larry Flick, Wayne Hoffman, Gail Mitchell, Wes Orshoski, Michael Paoletta, Jill Pesselnick, Philip van Vleck, Ray Waddell. SPOTLIGHT: 
UHU' Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potentiaLVITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more artists. 

PICKS (II>): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (n): New releases deemed Picks that were featured in the Music to My Ears 

column as being among the most significant records of the year. All albums commercially avadable in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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ing turns by such promising San Fran-
cisco Bay Area talent as Ledisi, Seabron 
Sawyer, and Martin Luther. Standout 
cuts include the easy ballad "So 
Divine," the mellow-jamming "Stop 
Sayin' That," and the syncopated "Bet-
ter Than Nothing?"—GM 

DANCE/ELECTRONIC 

NICOLE J. McCLOUD 
So What? 
PRODUCER: Lou Pace 
24/7 Records/Artemis 872470 
The South African-born, Florida-resid-
ing Nicole J. McCloud has been honing 
her skills since the mid-'80s, when her 
pop-dance single, "Don't You Want My 
Love," exploded on dancefloors around 
the globe. These days, she's touring the 
country in support of her new single, 
the incredibly strong, crossover-happy 
"One Good Reason," which is receiving 
much love and support from radio sta-
tions like WKTU New York. The track is 
a fine vehicle for McCloud, whose pow-
erhouse vocals are a cross between 
Tina Turner and Whitney Houston. 
Those that can't get enough of the 
energetic vibe of "One Good Reason" 
will find much to sink their teeth into 
here, particularly infectious tracks like 
"This House Is Not a Home," 
"Search'n," and the Diane Warren-
penned "Tell Me Where It Hurts." Else-
where, McCloud handles midtempo 
pop (the Britney Spears-hued "Get 
Your Hands off My Man"), ballads 
("Lessons of Love"), and even Latin 
freestyle ("Why Should I"). A totally 
abysmal revamping of "Don't You Want 
My Love" closes the album. This mis-
step aside, So What? will surely satisfy 
many in the dance-pop world.—MP 

COUNTRY 
STEVE AZAR 

Waitin' on Joe 
PRODUCER: Rafe Van Hoy 
Mercury 170269 
On his Mercury debut, Steve Azar par-
lays his Delta roots and inspired song-
writer's instincts into a potent mixture, 
without sacrificing his musical integri-
ty—even though minimal pop sensibil-
ities sneak into the mix (in order to 
maximize appeal at country radio, 
which seems to crave the poppy stuff). 
A perfect example is debut single "I 
Don't Have to Be Me ('Til Monday)," 
which boasts a nice workaday lyric and 
some nice slide guitar work with an 

appealing singalong chorus. Similarly, 
the artist has a knack for punchy songs 
with crisp instrumentation tailor-made 
for radio (midtempos like "My Heart 
Wants to Run"). Even so, Azar seems 
more at home with such rootsy obser-
vations as the crackling "Damn the 
Money" and Springsteen-esque 
acoustic rockers "The Underdog" and 
the shuffling "One Good Reason Why." 
Azar conjures swampy, manic energy 
on "Coin' to Beat the Devil (To See My 
Angel Tonight)," and the title cut is a 
subtle masterpiece, a believable ballad 
with well-drawn characters and soul to 
burn. Azar is the kind of new artist 
country music needs right now.—RW 

* KEVIN DENNEY 
Kevin Denney 
PRODUCER: Leigh Reynolds 
Lyric Street 11475 
Kevin Denney may well be the best of a 
promising crop of male vocalists from 
the class of '02. Hc owns a sincere, 
lights-out baritone with plenty of vocal 
tricks, and he's a more-than-capable 
songwriter. "It Don't Matter" portrays 
loneliness worthy of Vern Gosdin, and 
the good-timing "Takin' Off the Edge" 
works like a tonic. Denney ups the 
tempo with such barroom shuffles as 
"Correct Me If I'm Right" and Leslie 
Satcher's "Cadillac Tears," then gears 
down on lovesick ballads ("That's Just 
Jesse," "It'll Go Away"). The robust "My 
Kind of Song" and Haggard-like "That's 
What I Believe" make strong points, and 
"Daddy Was a Navy Man" is understated 
elegance. What we have here is a darn 
good country singer. What a concept 
for country music.—RIV 

LATIN 
GIAN MARCO 

A Tiempo 
PRODUCERS: Emilio Estefan Jr., Gian Marco 
Crescent Moon Records 2 501205 
On his U.S. debut album (following 
indie releases in his native Peru), 
Gian Marco emerges as a surprisingly 
strong and mature songwriter, which 
is no surprise, given his trajectory as 
a songcrafter for people like Em-
manuel and Marc Anthony. What is 
more surprising is his aplomb as a 
performer, as he navigates a roster of 
songs that range from intensely inti-
mate ("Lamento") to decidedly up-
beat ("Volveré"). Marco has a versa-
tile, pliable voice, with broad vocal 
range. This gives further appeal to a 
roster of mostly romantic songs that 
are both catchy and poignant. Al-
though the initial "Se Me Olvidó" 

comes across as over-produced, the 
album then settles into a more or-
ganic and comfortable pace, with 
each song its own distinct—and ap-
pealing—universe. As if to stake his 
claim over his own material, Marco 
ends the disc with "Sentirme Vivo," a 
song that was a hit for Mexican 
singer Emmanuel. In this acoustic 
version (guitar and violin), Marco 
underscores the strength of his songs 
and his interpretation of them.—LC 

WORLD MUSIC 
* AU AKBAR KHAN 
From Father to Son 
PRODUCERS: Mary Khan, Nick Peck, 
Tim White 
AAMP 0209 
Ali Akbar Khan is one of the greatest 
sarode artists of his time (the sarode is 
a 25-string lute-like instrument made 
of teak or mahogany with a goatskin 
hide stretched over it and a metal fin-
gerboard). This album, recorded live in 
Berkeley, Calif., last year, consists of 
one song: "Ragini Puriya Dhanasri," an 
evening raga, 58 minutes in length. 
Khansahib's son, Alam, performs on 
sarode with his father, and this is, in-
deed, apprenticeship by live perform-
ance. The Khan family's classical 
music tradition dates to the 16th cen-
tury and the court of Moghul Emperor 
Akbar. "Ragini Puriya Dhanasri" is an 
elegant, peaceful, traditional raga, 
interpreted here with wondrous 
artistry and keen sensibility by 
Khansahib and son. This is not music 
for the impatient; "Puriya Dhanasri" 
unfolds likes a lotus blossom. Racked 
in North America by Revolver.—PVV 

* SALAMAT 
Ezzayakoum 
PRODUCER: Dr. Hijaz Mustapha 
Piranha 1256 
Salamat is master Nubian percussion-
ist Mahmoud Fadl's Cairo-based roots 
band. Ezzayakoum features vocalists 
Sayed Khalifa, Hassan El Saghir, Salwa 
Abou Greisha, and Hassan Abdel Azziz, 
as well as a dozen outstanding instru-
mentalists. Only one of the songs— 
"Elleya Misafir"—is a traditional piece. 
The remaining tracks are contempo-
rary Nubian songs, most of which were 
authored by members of the ensemble. 
Fadl and his collaborators are Nubian 
neo-traditionalists, inspired by the an-
cient musical heritage of Nubia, yet 
intent on making this heritage a living 
part of our world. The music is roman-
tic, wonderfully melodic, and intensely 
rhythmic. The moods vary from the 

uptempo groove of "Lau Elreida" to the 
elemental arrangement of "Galbi El 
Atouf," animated by the evocative 
singing of Salwa Abou Greisha.—PVV 

BLUES 
* OTIS TAYLOR 
Respect the Dead 
PRODUCER: Kenny Passarelli 
Northernblues 0009 
Taylor follows the release of his superb, 
Handy Award-nominated album White 
African with an equally compelling 
record that is, unfailingly, a galvaniz-
ing listening experience. One of Tay-
lor's most appealing traits is the inten-
sity he brings to his music. He's deep 
in his blues, both as a writer and as a 
performer, and his level of engagement 
in his material is spellbinding. Respect 
the Dead opens with the ringing banjo 
licks of "Ten Million Slaves" and devel-
ops a driving tempo that carries into 
"Hands on Your Stomach," propelling 
the listener into Taylor's darkly-col-
ored, compulsive, groove. Taylor's 
magic reaches its apex with "Shaker 
Woman" and "Black Witch," the latter 
being one of the most haunting (and 
haunted) blues songs tracked by any-
one in recent memory. Taylor is a rare 
talent, and this is easily one of the 
most important blues albums of 2002. 
Distributed by Big Daddy.—PVV 

CLASSICAL 
KURT WEILL: From Berlin to Broadway 
Center City Brass Quintet 
PRODUCER: Michael Schulze 
Chandos 9924 
Most classical record buyers wouldn't 
be tempted by a brass-band album of 
German cabaret and Broadway tunes— 
but they should think twice about that. 
This collection of Kurt Weill songs 
arranged for brass choir brims with 
charm and musicality, in terms of both 
Weill's timeless melodies and the 
warm, surprisingly flexible sonorities 
produced by the Center City Brass 
Quintet. Founded in 1985 in Philadel-
phia, this virtuosic group performs 
trumpeter Anthony DiLorenzo's suite 
from The Threepenny Opera, plus sets 
of songs from Weill's European and 
American periods. Even if it's the angu-
lar Threepenny Suite and European 
songs that bend most naturally to this 
unusual treatment, everything here is 
played and recorded wonderfully. 
Rather than bleating through this 
material, the Center City musicians 
will have you whistling "Mack the 

Knife" and "Surabaya Johnny" nearly 
as readily as Lotte Lenya and Louis 
Armstrong. Distributed in the U.S. by 
Koch International.—R8 

GOSPEL 
WOODY ROCK 

Soul Music 
PRODUCERS: various 
Gospo Centric 757517003023/47 
Founding Dru Hill member Woody 
Rock makes a noteworthy gospel debut 
with Soul Music. And even with a long 
list of producers and guest artists, 
Rock's formidable presence—as both 
singer and songwriter—remain front 
and center. Rock's Dru Hill mates join 
him on "My Homey," a punchy R&B 
ballad with all the earmarks of a major 
radio hit. "Everybody" is dare-you-not-
to-dance hip-hop, with a hard-hitting 
rap by the guesting Gospel Gangstaz. 
Gospel's Men of Standard join Rock for 
the silky smooth "The Question Is," 
while R&B chart-toppers Mary Mary 
lend a hand on the lilting, Latin-fla-
vored, and crossover-ready "Good to Be 
Alive." With feet firmly planted in both 
gospel and R&B, Rock stands to join 
Kirk Franklin as another of gospel's 
Renaissance men.—GE 

NEW AGE 
GEORGE WINSTON 

Winter Into Spring 20th Anniversary 
Edition 
PRODUCER: George Winston, Will Ackerman 
Windham Hill 07934-11637 
Twenty years since its original re-
lease as the follow-up to Winston's 
1980 landmark solo piano debut, 
Autumn, his Winter Into Spring still 
serves as the ideal soundtrack to the 
seasonal changes alluded to in its 
title. Winston's skills in channeling 
these themes into his playing are on 
full display here, as the sparse, repet-
itive "January Stars" gives way to the 
churning, aggressive "February 
Stars." Compared with the double-
digit running times and melancho-
lia-steeped Autumn, the sweetly con-
cise "Reflection" and the exuberant 
"Blossom/Meadow" reveal the sun-
nier side of Winston's musical dispo-
sition. The Steve Reich-influenced 
"Rain" finds more of a middle 
ground, the sonic equivalent of a 
light shower suddenly bursting into 
a thunderstorm. This edition also in-
cludes the previously unreleased 
"(Love Echoes in the) Pine Hills" and 
sheet music for "Reflection."—JC 

BRUTE 
Nine High a Pallett 
PRODUCER: Scott Stuckey 
Velocette 89394 30062 

BRUTE 
Co-Balt 
PRODUCER: John Keane 
Supercat/VVIdespread WR1001 
Hardcore fans of the ever-quirky, wholly 
uninhibited Southern singer/songwri-
ter Vic Chesnutt definitely seem to be 
getting more out of Brute—his occa-
sional teaming with Widespread 
Panic—than fans of the popular jam 
band. There's the obvious: On Nine 
High a Pallett, the act's 1995 debut 
(redelivered as an enhanced disc this 

o 

month), and on its sophomore effort, 
the just-issued Co-Bolt, Chesnutt 
serves as bandleader and frontman, 

EWOR THY 
singing on—and writing almost— 
every song. Less apparent is the sense 
that Widespread (a fellow product of 
Athens, Ga.) seems to be nudging para-
plegic Chesnutt a bit, getting him to 
kick it up a notch. As a result, such 
Nine High songs as the hilarious "Good 
Morning, Mr. Hard On," 'Westport 
Ferry," and "Blight," and, quite honest-
ly, about two-thirds of the Co-Bolt cuts 
compile much of the best work Ches-
nutt has done in recent years. With 
Chesnutt issuing a handful of rather 
disappointing albums since Nine High's 
original release, Co-Bolt feels like a 
valiant return, especially when listen-
ing to his impassioned vocals on such 
tracks as "Expiration Day" and "Adiron-

clacks." Quite simply, it just seems as 
though the strong-playing Widespread 
is able to pull the best out of him. In 

"Good Morning" (which is accompa-
nied on the reissue with an equally as 
priceless video that shows Chesnutt in 
bed with, licking, and even humping, 
a Liz Phair poster) and "Westport 
Ferry," Nine High probably boasts 
Brute's best singles so far. But Co-Bolt 
is, unquestionably, the more consis-
tently effective record, however incon-
sistent it is stylistically—the album 
jumps from exciting electric mo-
ments ("You Got It All Wrong," one of 
the few Brute tracks on which Wide-
spread vocalist John Bell's voice is 
actually distinguishable) to pedal 
steel-laced folk songs ("Expiration 
Day," which is as good a folk song as 
Chesnutt has ever penned).—WO 
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POP 
FIVE FOR FIGHTING Easy Tonight (3:31) 
PRODUCER: Gregg Wattenberg 
WRITER: J. Ondrasik 
PUBLISHER: EMI Blackwood Music/Five 
for Fighting Music, BMI 
Aware/Columbia 56727 (CD promo) 
More than one year after it was first 
serviced to radio, Columbia is rere-
leasing this cut as a follow-up to 
"Superman (It's Not Easy)," the 
breakout hit for John Ondrasik, the 
man better known as Five for Fight-
ing. This midtempo song is worthy of 
a second chance, especially now that 
the act has made a name for itself, 
scoring valuable exposure at last 
fall's Concert for New York City and 
months of immense airplay—"Super-
man" hit No. 14 on The Billboard 
Hot 100. Ondrasik's skills as a seri-
ous lyricist are shown off with the 
suicide message in the refrain: 
"Shotgun fire, anybody home/I got 
two dimes in the telephone/All right, 
it's not easy tonight." Five's 2000 
album, America Town, was certified 
gold late last year, so "Easy Tonight" 
has a nice audience waiting for it. 
Many of the hot/modern AC stations 
that believed in the track during its 
first incarnation have added it again, 
but the song has real potential for a 
move to the mainstream.—EA 

R&B 
THE HAMPTONS My Jacket (3:55) 
PRODUCER: J-Dub 
WRITERS: J. Walker, B. Bush 
PUBLISHERS: Dub's World Music/Blazilicious 
Music/Black Fountain Music, ASCAP 
Blackground (CD promo) 
It's been a hot second since R&B 
music has had a true boy band to 
call its own. At one time or another, 
the Jackson 5, New Edition, and the 
Boys all made young girls and R&B 
fans alike swoon with their sweet 
harmonies and boy-next-door ap-
peal. Blackground's newest act, the 
Hamptons, looks to follow in the 
footsteps of those acts with lead sin-
gle "My Jacket." The squeaky-clean 
ballad provides the world with a 
proper introduction to the brotherly 
trio of Contrell, Chris, and Mario. 
With Chris on lead, "My Jacket" 
works largely because of its inno-
cence—something missing from 
most mainstream R&B songs these 
days. It will be interesting to see if 
R&B radio will pick up "Jacket." It 
may be difficult to position among 
hardcore posturing and bump'n'-
grind anthems. However, the recent 
success of fellow pre-teen/teen acts 
like Bow Wow, Lil' Romeo, and B2K 
may prove otherwise.—RH 

COUNTRY 
McBRIDE & THE RIDE Anything That 
Touches You (no timing listed) 
PRODUCERS: McBride & the Ride, 
Matt Rollings 
WRITERS: S. Bogard, M. Green, 
T. McBride 

THALIA TuY Yo (3:14) 
PRODUCER: Estéfano 
WRITERS: L. Estéfano, M. Estéfano, 
J. Reyes 
PUBLISHER: 2002 World Deep Mu-
sic/Sony ATV, BMI; Blueplatinum 
Publishing, ASCAP 
EMI Mexico 53961 (CD promo) 
It would be easy enough to suggest 
that Thalia is coming from behind 
the shadow of fellow Latina sexpot 
Shakira, but the Mexican singer is 
paving her own way with the fes-
tive pop romp "Tu y Yo," which 
pumps out enough energy to light 
the city of Los Angeles for a couple 
days. Thalia—the wife of Sony 
Music chief Tommy Mottola — 
refashions her sound on the up-
coming Thalia, choosing a some-
what hipper, rockier road than past 
efforts that should widen her ap-
peal in the Spanish-speaking spec-
trum. "Tu y Yo" is a manic, turbo-
charged party track that has all of 
the effervescence and youthful 
spirit of "Livin' La Vida Loca" from 
a certain other Spanish-cum-Eng-
lish superstar. In a savvy move, 
Thalia's team released different 
versions of the song to target re-
gional tastes (admirably, with tai-
lored vocals), so saturation is the 
goal of the game here; as well, the 
videogenic artist is recording her 
own English-language set, due by 
year's end. This is shaping up to be 
a pretty fragrant spring.—CT 

MEREDITH BROOKS Shine (3:21) 
PRODUCERS: Meredith Brooks, 
David Darling 
WRITERS: M. Brooks, D. Darling, 
S. Peiken 
PUBLISHERS: EMI Virgin/Loud and Stu-
pid/Shellayla Songs/Peer Music III, BMI 
Gold Circle 59016 (CD promo) 
While the boys in Linkin Park and 
Incubus were still figuring out which 
end is up in the mid-'90s, Meredith 
Brooks was helping forge a new path 
for guitar-wielding singer/songwriters 
with great songs like "What Would 
Happen," her remake of Melanie's "Lay 
Down (Candles in the Rain)," and the 

ubiquitous "Bitch." On her Gold Circle 
Records debut, the durable entertainer 
gives the guys a run for their money 
with a song that showcases her great-
est strengths: creative, accessible 
melodies and production with enough 
grit and grimace to propel her music 
beyond the boundaries of standard-
issue pop. "Shine" features a clever 
lyric reassuring us that with persever-
ance, triumph is often just a step 
around the comer from our greatest 
challenges. Adult top 40 and modem 
AC outlets should take an instant 
"Shine" to this accessible, effervescent 
record, which signals a bold and beau-
tiful return for Brooks, who sounds 
particularly fresh amid today's increas-
ingly homogenous musical landscape. 
Look for her Bad Bad One May 5.—CT 

HTS 

AMANDA MARSHALL Everybody's 
Got a Story (4:15) 
PRODUCERS: Peter Asher, Billy Mann 
WRITERS: A. Marshall, B. Mann, Molecules 
PUBLISHERS: Metatune/Sony/ATV 
Music Publishing Canada, SOCAN; Turtle 
Wins the Race/Annotation Music/Cules 
Music, ASCAP 
Columbia 56709 (CD promo) 
"Everybody's Got a Story" marks the 
strong return of Amanda Marshall, 
the Toronto-based singer/songwriter 
best known stateside for her 1996 hit 
"Birmingham." Atop a funky mid-
tempo groove, the "Story" lyric 
makes you sit back and think, pro-
pelled by Marshall's soulful voice. 
"Don't assume everything on the sur-
face is what you see/Cause that class-
mate just lost her mother/And that 
taxi driver's got a PhD." From this 
plea for understanding, producers 
Peter Asher and Billy Mann have 
crafted a radio-ready cut with consid-
erable promise. The first 10 seconds 
alone sample an overture to the cut, 
featuring the string arrangement, 
scratches, and the acoustic guitar, 
creating a pleasant, relaxed atmos-
phere over which the melody will 
catch many an ear. The video adds a 
new sexiness to Marshall's image, 
helpful indeed for marketing the tal-
ented singer to the U.S. pop audi-
ence. Everybody's Got a Story, the 
album, already available for months 
in Marshall's native Canada, is due 
May 21 in the U.S.—EA 

PUBLISHER: Warner-Tamerlane, BMI 
Dualtone 01122 (CD promo) 
The good folks at Dualtone have al-
ready demonstrated their ability to 
deliver the hits with the success of 
"Riding With Private Malone," 

which proved a wonderful come-
back vehicle for David Ball. Here's 
hoping they can engineer a return 
for McBride & the Ride, a talented 
outfit comprising Terry McBride, 
Billy Thomas, and Ray Herndon, 

which had a string of hits in the 
early '90s. Lead vocalist McBride 
penned this single with Music Row 
mainstays Mary Green and Steve 
Bogard, and it's a winner. The cho-
rus says, "Anything that touches 

NEW & NOTEWORTHY 
TINA NOVAK Been Around the 
World (4:13) 
PRODUCERS: Dwight"Skrapp" Reynolds, 
Kevin "She'kspere" Briggs 
WRITERS: D. Reynolds, H. Shumphert 
PUBLISHERS: D.A.S. Publishing/Ground 
Breakin Music/Sony/ATV LLC/Hope 
Shumphert Publishing, ASCAP 
Spere Records/Arista 7700 (CD promo) 
Arista hasn't made a lot of noise late-
ly outside of the R&B arena—aside 
from the platinum-plus Pink—but 
the winds just might change with the 
promising debut of "Been Around the 
World" from Tina Novak. With mas-
ter producer and Grammy Award-
winning songwriter Kevin "Shetspere" 

riova 

Briggs at the controls (in a joint ven-
ture between Arista and his Spere 

Records), the 23-year-old former 
Florida beauty queen gets the full 
treatment on her ready-to-ignite 
debut album, Been Around the 
World, an exceptional blend of R&B-
flavored summer fare. The title track 
is a savvy modern pop groove, featur-
ing a steady, swaying rhythm track, a 
savory, one-listen hook, and, unlike 
so many of today's budding pop/R&B 
princesses, this girl can sing like she 
means to get in your business. Roll 
down the windows and get to know 
Tina Novak, an artist primed for the 
spotlight. The promo single also fea-
tures a slightly funkier remix with 
the aid of rapper Misery Ill.—CT 

you, touches me/Anything that's 
part of you is a part of me, too." It's 
one of those lyrics that says what 
every woman wishes her man would 
declare—and what men rely on 
good country songs to say for them. 
The production leans heavily on 
steel guitar to accent the sweet 
melody. This should remind pro-
grammers how much they enjoyed 
this talented trio the first time 
around and up the ante for longer-
term success.—DEP 

ROCK 
RUBYHORSE Sparkle (3:36) 
PRODUCER: Jay Joyce 
WRITER: Rubyhorse 
PUBLISHER: BMI 
Island 15555 (CD promo) 
Rubyhorse, originally from Cork 
City, Ireland, and steeped in 
Boston's music scene, delivers a 
pop/rock winner with its first sin-
gle out of the stable, "Sparkle." The 
song shows the five-man band's 
proficiency in writing and perform-
ing straight-ahead rock'n'roll with 
a catchy melody. The upbeat love 
song drives ahead with an opti-
mistic theme: "And when I feel the 
skies will never clear/You remind 
me spring is here." While the sin-
gle generally plays it safe, the en-
during success of other stalwarts 
like the Goo Goo Dolls bodes well 
for these chaps, and the Irish 
charm might help them on their 
way, making noise at adult rock 
radio and maybe even some modern 
rock stations. The band's major-
label debut, Rise, which features a 
guest appearance by the late 
George Harrison—how about 
that?—hits stores May 21.—EA 

RAP 
LADY MAY FEATURING BLU CANTRELL 
Round Up (4:16) 
PRODUCERS: Ron "Amen-Ra" Lawrence, 
Kwame " K-1 Mill" Holland 
WRITERS: R. Lawrence, K. Holland, 
R. Robinson, J. Boyd, A. Smith 
PUBLISHERS: Ausar Music, adm. by Ca-
reers-BMG/Danasharo Music/Combine 
Music, BMI; Bros. Grimm/Poo B.Z./C. 
Sills Publishing/Hitco South, ASCAP 
Arista 5083 (CD promo) 
Arista newcomer Lady May "rounds 
up" the posse—both in the hip-hop 
and country western sense—with the 
infectious lead single from her forth-
coming debut. Guided by former Bad 
Boy hitmaker Deric "D-Dot" Angelet-
tie, the Long Island, N.Y., native is 
one of a crop of new female MCs who 
are looking to make a name for 
themselves in the ever-competitive 
rap game. "Round Up" is a good start 
for May, as she incorporates all the 
necessary elements for a hit single, 
from the catchy track that combines 
a sample of the bluegrass classic 
"Dueling Banjos" with a reggae twist 
to the melodic, brassy hook from 
labelmate Blu Cantrell. For her part, 
May offers your usual braggadocio, 
but that's not surprising from a new 
artist trying to garner initial atten-
tion. That said, "Round Up" is 
already pulling in fans at radio. Look 
for May to have her day when she 
drops her debut, May Day, in—you 
guessed it—May.—RH 

CONTRIBUTORS: 
Eric Aiese, Rashaun Hall, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart po enflai. NEW & NOTEWORTHY: Exceptional releases by new or 
upcoming artists. PICKS (›): New releases predicted to hit the top half of the chart in the corresponding format. CRMCS' CHOICES (*): New releases, regarcless of chart potential, highly recommended because of their musical merit. Send review copies to ChuckTaylor 

(Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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From one man's Dream and On De His Parents' Garage Grew 
The omen independenli menai Label Or The as um males 

a
t first glance, it might appear that the only thing the 
Goo Goo Dolls and Metallica have in common is multi-
platinum success. But, n actuality, both bands' paths 
to success originated from the same spot: Metal 
Blade Records. 

Founded 20 years ago by Brian Slagel, Metal Blade has 
evolved from a locally-focused hobby into an international 
hard-rock heavyweight. Its 24 employees, divided between 
offices in Simi Valley, Calif., and Falach, Germany, oversee a 
roster of nearly 50 artists and an annual sales volume rangir 
from 6 million to 9 million albums worldwide. 

"The label has always had one purpose: to let the artist 
have creative freedom," says Metal Blade president Mike 
Faley, who joined the label in 1987. "The focus of everything 
we do is to find cutting-edge ar.ists, [let them] present their 
art in a way they want to and help develop their sound." 

THE METAL MASSACRE BEGINS 
In 1982, Slagel was a college student, an employee of a 

Los Angeles record store and an aspiring journalist who had 
recently launched a metal fanzine, The New Heavy Metal 
Revue. An enthusiast of Iron Maiden, Saxon and of the other 
New Wave of British Heavy Metal (NWOBHM) groups, he 
noticed that rock bands with a decidedly European influence 
began to proliferate around Southern California. Inspired by 
popular NWOBHM compilations, such as Metal for Muthas, 
Slagel approached several local bands about contributing to 
an anthology he envisioned as a showcase of the best metal 
Los Angeles had to offer. "I went to the distributors I knew 
from ordering all the stuff at the [record] store," he remem-
bers. "I said, ' If I put together this L.A. heavy-metal compila-
tion, would you guys buy it?' They said, 'Sure.— 

BY CLAY MARSHALL 

One track featured on what was eventually titled Metal 
Massacre was contributed by a then-unknown Metallica. The 
band featured a rookie drummer, Lars Ulrich, whom Slagel ini-
tially met at a Michael Schenker concert in Reseda, Calif. "He 
and James [Hetfield] had been jamming, but nothing was 
really going on yet," says Slagel. "One day, Lars called me up 
and said, ' If I put together a band, can I be on your album?" 

With money borrowed from friends and family, Slagel 
pressed 5,000 copies of Meta! Massacre, the first release 

"At that time [ when Metal Blade started], there 

were no other labels around doing that kind of music. 

Metal Blade definitely gave a home to those bands, 

and Brian [ Slagel] took a lot of risks on a lot of 

things, and you've got to take your hat off to that." 

—Mark Zonder, Warlord/Fates Warning 

under the Metal Blade banner. At first, he envisioned it as a 
companion to his fanzine. But it sold out almost immediately, 
and the distributors were pleasec. "One said, ' If you can bring 
us records, we'll pay for all the manufacturing and distribu-
tion,— Slagel says. "That's how this record label started." 

Metal Blade's next releases—albums by Bitch and Warlord, 
along with Metal Massacrell—also sold respectably. "Once I'd 
put out a couple of records, I was like, 'This might turn into 
something,'" Slagel says. "I finally had to go to my mom—it 
was one of the scariest conversations I'd ever had—and say, 
'I want to quit college and see where this thing goes.' We had 
a little shed-room in the back of our house, attached to the 

garage. I had no money at all, so I made that into a makeshift 
office and ran the label from there for almost three years." 

Warlord drummer Mark Zonder—also a member of Metal 
Blade mainstay Fates Warning—says Slagel offered heavy 
bands an outlet that was otherwise nonexistent. "At that time, 
there were no other labels around doing that kind of music," 
says Zonder. "Major labels weren't signing [metal] bands, and 
even a lot of independents weren't. Metal Blade definitely 
gave a home to those bands, and Brian took a lot of risks on 
a lot of things, and you've got to take your hat off to that." 

SEMINAL ACTS, MAJORS' HITS 
The third installment of the Metal Massacre series included 

the first release of another then-unknown group: Slayer. 
"Bitch played a gig in Anaheim, and Slayer opened for them," 
Slagel says. "They were incredible. I'd never really seen any-

thing that heavy going on in L.A. I went backstage and said, 
'I'm doing these Metal Massacre albums, and I'd love to have 
you on one.— 

Slagel downplays the notion of "discovering" such seminal 
metal acts. "I was the only guy doing anything at that time," 
he says. "There were no A&R people, and nobody from the 
labels had any clue about metal. It was this little scene that 
was exploding in L.A., and I was lucky to be at the right place 
at the right time." 

In 1985, Slagel moved out of the garage and hired Metal 
Blade's first official employees. That same year, the label struck 
a distribution deal with Enigma, which, in turn, was aligned with 
Capitol. "We were a small, independent label, and that's what 
we wanted to be," Slagel says. "But we would find the bands, 
we would develop them, and then the majors would swoop in. 

Continued on page 28 

BILLBOARD APRIL 20, 2002 ANNIVERSARY SUPPLEMENT 27 



ONE MAN'S DREAM 
Continued from page 27 

We thought it would be nice if we could ally ourselves with a 
major label and continue to work with the bands." 

But Enigma went bankrupt a few years later, and Slagel— 
believing Metal Blade needed better distribution and a direct 
alignment with a major label—soon inked a pact with Warner 
Bros. Records. They had such a great history of being an artist's 
label," he says. " It seemed like a really great place for us to be." 

During the Warner years, Metal Blade laid the groundwork 
for what remains its biggest-selling 
act to date. The Goo Goo Dolls, a 
young, Buffalo, N.Y.-based 
punk,/metal trio that signed to the 
label in 1987, eventually broke 
through eight years later with A Boy 
Named Goo. 

Slagel remembers the band's 
formative years. "They were on this 
tiny label and wanted to get better 

distribution," he says. "There was a cool buzz on them, so I 
got the CD, thought it was great, called their manager and 
said, ' Let's do a deal.' They wrote—and still do write—great 
songs." 

SEARCHING FOR FREE REIGN 
Warner Bros. was purchased by Time, Inc. in 1989, and, 

three years later, the resulting conglomerate began to feel the 
heat generated by Body Count's infamous "Cop Killer." "The 
Ice-T thing came up, and then they had somebody who had to 
decide if the lyrics were OK for Time Warner, Inc.," Slagel says. 
Metal Blade's first release following the controversy was sched-
uled to be a new album by shock-rockers GWAR, a band rarely 
at a loss for four-letter words. "One thing I really love about 
being an independent is that we have always given the artists 
free reign to do whatever they want," Slagel says. " I'm not going 
to go back and tell the band what they can and cannot say." 
GWAR's Dave Brockie, aka Oderus Urungus, is grateful 

Metal Blade allowed the artist to come first. " It gave us a feel-
ing of integrity that we stuck to our guns," he says. 

Hoping to avoid artistic compromise, Metal Blade parted 
ways with Time Warner and left the Goo Goo Dolls behind. "At 
that point, they were just about to break, and their staff and 
our staff had spent so much time and effort on it that we 
wanted them to stay there," Slagel says. 

After a brief alignment with Priority, the label soon came full 
circle by entering into a new deal with independent distributor 
R.E.D. "At Warner Bros., we learned so much about setting up 
records and how to market them, but it was a little refreshing 
to be back working with independent people," Slagel says. "I 
love the freedom we have here, because we can pretty much 
do whatever we want. That freedom is an awesome thing for 
the bands, too, [because] you don't have people hovering 
over them, telling them what they can and can't do." 

DEDICATION EQUALS STABILITY 
Twenty years after Metal Massacre, Metal Blade Records— 

which will commemorate its anniversary with a nine-CD boxed 
set later this year—now has a diverse roster that ranges from 
the refined power of Armored Saint to the challenging prog-
pop of Spock's Beard to the uncompromising fury of the 
Crown. The label also issues titles from the Radiant, Magic 
Circle and Prosthetic imprints. 
Slagel—who remains Metal Blade's CEO to this day—and 

Faley have now worked together for 15 years, and senior VP/GM 
Tracy Vera has been with the label nearly as long. Faley credits 
Metal Blade's longevity, in part, to this stability. "You want the 
hierarchy within your company to be consistent, because you 
want to have that continuity going all the way through to your 
artists," he says. " If I'm an artist, I've got to know the people 
behind me are as dedicated to the process as I am." 
And dedication is one thing Metal Blade will never lack, 

Faley says: "When you're able to help artists get their music 
out, and it touches somebody and makes a difference, that's 
what it's all about." • 

BRIAN SLAEL 
'Line Teen Turned Metal Mogul, Metal Blade's CEO Talks 

Rout Cattle Decapitation, Goo Goo Dolls And Everything In Between 
BY BRYAN REESMAN 

Am
etal Blade Records represents a true grassroots 
success story. When chairman/CEO Brian Slagel 
released the first Metal Massacre compilation in 
1982—introducing the world to Metallica, Raft and 
Black 'N' Blue—it was intended simply as a supple-

ment to his fanzine The New Heavy Metal Revue. But after 
the initial pressing of 5,000 copies sold out, the enterprising 
teen sensed he was on to 
something. 

Slagel soon founded Metal 
Blade and let loose more 
entries in the Metal Massacre 
series while also unleashing 
albums by the likes of Lizzy Bor-
den, Omen, Warlord, Fates 
Warning, Trouble, Flotsam & 
Jetsam and Slayer. Some of his 
acts—including the latter 
three—would later graduate to 
major labels. Armored Saint did 
so after only releasing a three-
song ER 
A lucrative deal with Capitol 

through Enigma in 1985 raised 
the label's profile, and Metal 
Blade released punk acts like 
Corrosion of Conformity and the 
Mentors through its Death 
Records imprint, which eventu-
ally signed death- metal acts like 
Cannibal Corpse. After the Capi-
tol deal ended, the company 
gained distribution through 
Warner Bros. in 1990, which 
later led to the pop ascension 
of one of Slagel's homegrown 
acts, the Goo Goo Dolls. But 
the marriage would ultimately not prove to be harmonious, 
and, eventually, Metal Blade parted ways with Warner, signing 
on with R.E.D. Distribution in the mid-'90s. 

Metal Blade has lately been signing a lot of new and 
established talent. The label currently champions death-
metal bands like the Crown and Six Feet Under, power met-
allers like Falconer and Labyrinth and traditional metal acts 
like Brainstorm and Jacob's Dream. It also helped revitalize 
the careers of King Diamond, Mercyful Fate, Armored Saint, 
Fates Warning, King's X and Manowar. Clever package tours 
like the Spring Breakneck death- and black-metal trek have 
generated more interest in bands through audience cross-
pollination. 
By opening its European offices in 1994, which are now 

located in Germany, the label has been able to sign exciting 
new European talent while making major inroads into that 
important market, which accounted for nearly half of its total 
sales in 2001. Metal Blade has also ventured into markets in 
Asia and South America via licensing deals. 

In this exclusive Billboard interview, Slagel talks about 
evolving from a self-starting editor into an indie mogul. 

Metal took a lot of hits commercially during the '90s. 
Metal Blade survived this lean period, whereas many 
labels didn't. What was your strategy in coping with 
the shift in mainstream tastes at that point? 

You know, we don't really change what we do that much. 
We just sign stuff that I like, and luckily other people seem to 
like it too. Throughout the '90s, we ventured out and did a 
few different things here and there, but we didn't change the 

philosophy of the label. The mainstream didn't really care 
about metal, but the underground has always been there, 
and it's always extremely strong. 
There are still a lot of good new bands out there. We just 

try to sign stuff that the majors aren't, and things that we like 
and think are going to become the next wave of metal or 
what we think is cutting-edge. We've just done that, and, 
luckily, we stay under the radar and stay strong in the under-
ground, which is where 90% of all our business comes from. 

Once things break from there, 
it's great. You have to develop 
stuff and stay in that area, and 
that underground of metal kids 
has been just as strong through-
out the '90s as it was in the 
'80s. 

You wanted to work with the 
majors, since some of your 
bands ended up leaving you 
for them, but you later said 
that the deals didn't allow 
you to take your bands to 
the next level. Were the 
Capitol and Warner deals 
frustrating? 
The Capitol deal was kind of 

strange because it was through 
Enigma, and, at the time, Enig-
ma didn't really want us to deal 
directly with Capitol. They want-
ed us to go through them. Then 
we did a little deal with Capitol. 
It was a decent stepping stone, 
at the time. 
The Warner Bros. thing was 

both good and bad. We learned 
so much from a lot of people at 
Warner, and it really helped us 

become very organized, doing things in a way that makes it 
much easier to sell records, like setting up a record three or 
four months beforehand. The only problem is, when you're an 
independent record company and you're in with a major 
label, there's a difference in philosophies. 

Ultimately, the Warner deal didn't work because of the 
Time-Warner relationship. They became very conservative. 
Warner Bros. used to be this phenomenal label that was very 
artist oriented, which is why we went there in the first place. 
When Time, Inc. bought into Warner, it became more about 
the bottom line. They didn't want to offend people, and that 
didn't sit too well with us. Obviously, the Goo Goo Dolls have 
had a phenomenal amount of success there, and that was 
certainly a good thing. 

Were the Goo Goo Dolls heavier sounding when they 
were on Metal Blade? 
They were a little bit heavier. They started out as more of a 

hardcore punk band. If you listen to the first album, Jed—the 
first album they did for us—you can hear that they can write 
great songs. They just matured over the years and wrote 
some stuff that's not so heavy. And, of course, that's where 
they've gotten their success. 

Which American acts do you see as up-and-corners? 
VVe've just signed three acts that we're really excited about. 

There's a band from Massachusetts called Beyond the 
Embrace, their music sounds like Iron Maiden with some 
death-metal overtones to it; a death-metal band from 

Continued on page 30 
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Phoenix called Vehemence; and a really cool grindcore-type 
band from San Diego called Cattle Decapitation. It's all real 
underground stuff, but they're really good bands—all young 
kids, 18 to 22 years old. It's the next generation of really 
heavy underground stuff. 

What are good underground sales for death-metal 
albums these days? 
Bands like Cannibal Corpse and Six Feet Under do 50,000 

or 60,000 copies in the U.S., which is pretty good. Some of 
the up-and-comers are starting to do 10,000, 15,000, even 
20,000, and getting into that range where they could get up 
to doing more than 50,000 units. 

Didn't Six Feet Under hit 100,000 at one point? 
Maximum Violence is almost at 100,000 units. They did a 

lot of touring, and that was before the MP3/CD-R craze. 

Many of your biggest bands are cult bands like Six 
Feet Under and GWAR. And Cannibal Corpse has gen-
erated some controversy in foreign countries, not to 
mention Florida. Do you think death metal could come 
back again and be the next wave of shock rock? 

Absolutely. I think that that's where things are going now. 
The first week SoundScan of the new Cannibal Corpse record 
[Gore Obsessed] was huge [5,000 units]. The amount of 
downloads that we're getting off of the Web site is huge. It 
seems that there's this big renewed interest in death metal, 
especially because the Crown, In Flames and even a [black-
metal] band like Dimmu Borgir are part of the same scene. 

With the fact that majors are swallowing up so many 
companies, do you find it harder to be an independ-
ent label today? 
I don't think that it's the majors swallowing [things] up that 

makes it harder being an independent. In some senses, that 
makes it a little bit better. Over the years, it has moved back 
and forth. The indies move more toward the majors, and the 
majors move more toward the indies. But now you just see 
this tremendous gap between these massive corporations 
that own all this stuff and the independent labels who are 
way over here. I think it's a great opportunity for indies to 
really go out and create some good music and make the 
trends happen, because it's more us doing that than the 
majors at this point. 

Would you say that Metal Blade still relies on grass-
roots promotional campaigns today as much as dur-
ing the '80s? What new tactics have you developed 
in recent years? 

Grassroots marketing is still the most important thing we 
do to develop and promote bands. We have always had—and 
still have—strong press, radio and retail, especially with the 
indie people and tastemakers. They help us grow our bands. 
The biggest change has been the Internet. We have great 
radio and e-zines there that really help. Plus, having so much 
info on our own Web site really helps us promote and com-
municate directly with the fans. 

If there were any advice you would give to people 
wanting to start their own indie label, what would it 
be? 

If you're going to do it, do it because you love the music. 
And always make sure that, no matter what happens, your 
No. 1 priority is loving the music—because it's a very difficult 
thing to do. And, in addition to that, you need to know as 
much about business as you possibly can. It is a business. 
But retain that love of music, because you're going to run 
into roadblocks all the time. Just don't give up. If you're really 
passionate and love the music, keep going, and then learn 
everything you possibly can about the business. If you run 
that business well, you'll be successful. • 
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CANNIBAL CORPSE "Gore Obsessed" 
"This controversial quintet has made most of its extreme 

4 contemporaries sound like clumsy high school 

performers" - Revolver Mar/Apr 2002 

GWAR "Violence Has Arrived" 
"It doesn't get much more fun than this" 

-CMJ Nov 2001 

KING DIAMOND "Abigal 2: The Revenge" 
The first GREAT album of 2002" 

-Metal Maniacs 2002 
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THE CROWN "Crowned In Terror" 
"I got the new Crown, I don't know what to say, it's 

f**king genius, just P*king amazing" 

-lann Robinson/MTV 

SIX FEET UNDER "True Carnage" 
"A true Death Metal classic" 

- Brave Words & Bloody Knuckles 

Aug/Sep 2001 
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KING'S X " Manic Moonlight" 
"One of the Top 100 Hard Rock bands of all time" 

-VH-1 

COMING SCDEDNI 

Marlow 
"WARRIORS OF THE WORLD" 

THE FIRST NEW STUDIO ALBUM IN 6 YEARS FROM 

THE UNDISPUTED KINGS OF METAL 

gaol* 
SPOCK'S 
BEARD 
"SNOW" 

FORTH COMING DOUBLE ALBUM IS DESTINED TO PUT 

PROGRESSIVE ROCK BACK IN THE MAINSTREAM! 
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II Roundup Of The Heaviest- Hitting European 

And Ilmerican Bands 

F
or Metal Blade Records, 2001 and 
2002 have been amazing for find-
ing and signing new American 
bands, says Dan Fitzgerald, vp 

sales and marketing. "Three years ago," 
he says, "there weren't the regional 
scenes that there are now. When the 
mainstream throws away heavy metal, 
it goes back to the underground and 
reinvents itself without expectation or 
pressure." 
According to Fitzgerald, the whole 

country is being represented by new 
Metal Blade bands. Fitzgerald explains, 
"We've got Cattle Decapitation from 
San Diego. Vehemence, with the debut 
album, God Was Created [expected in June], is from 
Bludgeon is out of Chicago, while Beyond the Embrace and 
All That Remains have Massachusetts roots." 

Cattle Decapitation appeals to a wide array of fans. Its 
audience is made up of punk, metal and rockabilly fans, and 

Dan Fitzgerald 

Phoenix. 

even the one kid in a Pink Floyd T-shirt that inevitably 
shows up. Both the band's album, To Serve Man 
(expected in July), and its live shows are filled with gui-
tar solos that are now rare in metal. 

Beyond the Embrace is influenced not only by early 
Bay Area thrash, but melodic death metal and every-
thing in between, and triple-guitar fury is its trade-
mark. Against the Elements, the band's debut album, 

is scheduled for release 
May 21. 
As early as 1999, Lamb 

of God was the No. 1 most 
downloaded metal band on 
MP3.com, with more than 
100,000 downloads. The 
label says the band's tal-
ents consist of every "imaginable 
taste, from critics to classical and 
jazz musicians." The group's cur-

rent album is New American Gospel. 
Other bands on Metal Blade's American ros-

ter include Bludgeon, the first 
band signed to Manowar's Magic 
Circle Music with its debut Bum 
the Priest, and All That Remains, 
which aims to bring back the 
musicianship that made Iron 
Maiden and Judas Priest soar. 
Moving on to its European 

roster, Fitzgerald says it takes 
two things to break European 
heavy-metal bands in the U.S.: 
touring and press. "They have to 
have the goods and come over 
here and prove they've got 

them," he says. "A band can be huge in 
Europe, but, unless audiences see them live, 
they're not going to get moving here." 
Sweden has been a hot spot for metal in the past few 

years. And the Crown is one of its jewels. Celebrating 11 

years together, the band 
is about to release 
Crowned in Tenor. 
Described as a 
"death'n'roll band," the 
Crown's music is "more 
geared toward high-
energy excitement 
rather than brutality for 
the sake of being bru-
tal," says Fitzgerald. 
"They offer riffs you can 
pump your fists to, riffs 
that rock." 

Also from Sweden 
comes Amon Amrarth, 

whose music is described as ViKing death metal. In 2001, 
the band released its third full-length album, The Crusher, 
which has outsold all of its previous works. "They're the type 
of band that needs to be in front of an audience. They need 
to bond!" says Fitzgerald. 

Another band that Metal 
Blade's European office is very 
excited about is Germany's Fal-
coner. The group offers stan-
dardized heavy-metal riffing with 
a twist, singer Mathias Blad is a 
;rained opera singer. After the 
first album, Falconer, fans made 
it clear they wanted to see this 
band live. "We released Falcon-
er's first record without a tour 
and without a major marketing 
push because we knew the 
oand wasn't coming to the 
States, but kids discovered the 
band on their own," says Fitzger-
ald. This time around, Falconer 

will play the Wacken Open Air festival in Europe and will most 
likely tour later on this year. — Debbie Galante Block 
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Metal Blade's Eurofflan Division 

Is Conquering Fhe World 
BY BRYAN REESMAN 

Right from the start, Metal Blade founder Brian Slagel had 
his eye on the world. 

The market for heavy-metal music has always been a global 
one. So, although Metal Blade launched in Los Angeles two 
decades ago with homegrown acts like Slayer, Annored Saint, 
Trouble and Lizzy Borden, Slagel was looking abroad for new 
talent early on, as his bands found a following in Europe. 

"We've been signing non-American acts for a long time, or at 
least licensing them," says Tracy Vera, senior VP/GM of Metal 
Blade Records. "In the old days, we were distributed in Europe 
through Roadrunner, and we would pick up bands from them." 
Metal Blade also licensed artists from other European labels, 
including Satan (U.K.), Sodom (Germany), Celtic Frost (Switzer-
land) and Trust (France). Canada's Witchkiller was Metal 
Blade's first non-U.S. signing, while Slayer's 1983 debut, Show 
No Mercy, was the label's first album to achieve significant 
sales outside the U.S. 

Years before the company formed its own European division, 
Metal Blade licensed its acts first to Roadrunner Records and 
later to Music for Nations. "Then we decided to set up our own 
office, " says Vera, "because we felt we could do better that 
way fas a business] and have a higher profile as a label." 

FINDING GERMAN STRENGTH 
Metal Blade Europe was launched in 1994. "We opened the 

office [first] in Holland, just because it's so friendly to outside 
businesses," Vera says. "We hired Michael Trengert in Ger-
many to oversee the promotion and marketing; he turned out 
to be incredible. The German market is obviously our biggest, 
so, once we had our ' in', we moved the office [there]." 

Metal Blade Europe used its Germany operation to "snap up 
young, incredible European bands [such as Germany's Brain-
storm, Sweden's the Crown and England's Bolt Thrower] and 
produced and built them on a worldwide level," says Vera. 
Interestingly, Metal Blade in America licenses European bands 
from labels such as No Fashion, AFM and Blackend, but the 
German office does not license from within the continent. 
However, it does handle distribution agreements with compa-
nies to which it sells product in each country. 
The label's best-selling bands in Germany are Cannibal 

Corpse, Six Feet Under and Armored Saint. Cannibal and Six 
Feet can sell around 50,000 units in 
Europe, with the Saint coming in a 
little below that. 

Michael Trengert, managing direc-
tor of Metal Blade Europe, observes 
that Europe offers better print-media 
support for metal and has retail chain 
stores featuring metal sections and 
three major mail-order companies 
with quarterly catalogs offering metal 
repertoire. Furthermore, large sum-
mer "open air" metal festivals take 

place throughout Europe, including Wacken in Germany, 
Dynamo in Holland and Gods of Metal in Italy. He adds that 
Germany has at least three or four metal tours passing through 
every month. "With all this, you have plenty of tools to promote 
your product in every possible way," Trengert says. 

Live shows have always been an important way for metal 
bands to sell albums, so Metal Blade launched its own Euro-
pean package tour two years ago, featuring Armored Saint, 
Brainstorm and Jacob's Dream. It did even better that same year 
with Cannibal Corpse and Dark Funeral on the multi-band, mufti-
label No Mercy Festival. 

EASTERN EUROPEAN APPEAL 
One of the most Important new markets for metal is Eastern 

Europe. "Metal Blade Europe is working on a licensing basis 
with Eastern European territories only, namely Poland, the 

Continued on page 34 

Dear Brian and Staff: 

In an industry filled with fads and hype, 

Metal Blade's two decades of dedication to independent metal music 

is to be congratulated and applauded. 

Thank you for allowing me to be your attorney and friend since 

you uttered those now fateful words 20 years ago - 

"Do I really need contracts with all these bands?" 

Congratulations and warmest regards. 

Bill 

William A. Berro! 
Attorney At Law 
2815 Townsgate Road 
Suite 340 
Westlake Village, CA 91361 
(805) 379-2240 
(805) 379-2241 (FAX) 
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GLOBAL ASSAULT 
Continued from page 33 

Czech Republic, Hungary, Bulgaria, Russia and Romania," says 
Martin Purr, production and sales manager for Metal Blade 
Europe. "All these companies are buying licenses for their tern-
tones to release Metal Blade products." 

Poland's Mystic Productions has licensed nearly 50 Metal Blade 
titles, and many have been very successful. Mystic label manager 
Michael Wardzala reports that Mercyful Fate's 9 is the best seller, 
but that Abigail II: The Revenge by King Diamond is "doing amaz-
ingly well." He adds, "Obviously, Metal Blade's catalog is pretty 
strong, and artists like Cannibal Corpse, Six Feet Under and Slayer 
are huge everywhere, so the sales are pretty high in Poland, too." 

Wardzala estimates that the new 
King Diamond will sell more than 5,000 
copies. That might not mean much in 
terms of American sales figures, but it's 
solid when compared with the 20,000 
units that Marilyn Manson can sell in a 
country of 40 million people. While 
Poland's economic situation has slowed 
album sales there, Wardzala says, 
"Nevertheless, we feel there's a bright 
future, and, in a few years, Poland 
might be comparable to Germany." 

One factor contributing to the country's sales slump is the influx 
of bootleg CDs from Russia and Belarus. "Even though authorities 
are trying to stop it, I can't see any improvement," admits Wardza-
la. "But there's a bright light at the end of the tunnel, and it's called 
the EuropeanUiion, which we shall enter in 2004. That will be a 
big change for the better" 

LOOKING IN OTHER DIRECTIONS 
The European market is of prime importance to Metal 

Blade. Vera reports that, while the company's non-U.S. sales 
used to be about 30%, this past year that figure jumped up to 
between 40% and 45%. It's more impressive when one con-
siders that its main foreign market, Germany, experienced an 
overall drop in industry sales. "We had an increase of 5% last 
year, with fewer releases than in 2000," states Trengert. 

Outside of Germany, France is Metal Blade's second strongest 
European market. Sweden, Spain, Greece, Benelux and Italy are 
also solid territories. "The metal fans in these countries are the 
most dedicated," Purr declares. 'They spend a lot of money on 
CDs, merchancise and tickets. They are also still into the tradi-
tion of collecting records—an important factor to consider when 
talking about illegal downloading and copying, which is certainly 
not as widespread among metal as it is in other genres." 
Beyond Europe, Metal Blade has been looking to South Amen-

ca, Japan and Southeast Asia for other sales opportunities. The 
company has beer dealing with Japan for years and always tries 
to establish label deals there. Says Vera, "Last year, we amicably 
parted ways with JVC, but we started licensing product out to 
several different companies. In terms of finances, we're actually 
doing better now." She says the company always tries to license 
the label because, that way, it can establish a label identity. 
"We don't license every band to Japan, but whatever we 

can, we do," adds Vera. "We still license to JVC, who recently 
picked up the Crown and Cannibal Corpse. We also license to 
King Recorcs, who did Armored Saint, Flotsam & Jetsam and 
King Diamond; to Marquis, who did Brainstorm; and to 
Soundholic, who did Falconer. We also export product." 

Vera remarks that Southeast Asia has recently become a grow-
ing market. "We do a lot of metal compilations there, but we'll 
also license King Diamond, Armored Saint and Fates Warning," 
she says. " In the past, we had a best of Cannibal Corpse that we 
only released [throe Pony Canyon] in Korea, and it did about 
10,000 units. Cannibal Corpse does great internationally, but their 
lyrics have caused a bit of excitement in Korea and they've been 
banned in New Zealand, as have their covers in Germany and 
Korea." The company also has worked in the region with Magnum 
Music and Rock Records. 

In South America, Vera notes, "We have a label deal with Sum 
Records [in Argentina], which also does Roadrunner. We do pret-
ty well with them, in spite of the market. The guy who owns the 
company [Sum president Santiago Uman] is really smart." Sum's 
move to open offices in markets outside Argentina has helped 
the company survive that country's recent economic turmoil. 

While international markets have boosted sales for Metal 
Blade's U.S. acts, they've proven a source of new repertoire 
for the company, as well. "We've licensed stuff from Purged 
Records in Australia, Howling Bull in Japan and BMG Chile in 
South America," notes Vera. " If it's good music and it seems 
to fit with our roster, or it's something that we're really excited 
about, it doesn't matter where it comes from." • 
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Top Acts Talk Rout Their New 
Releases And How The Label 
Helps Maintain Their Success 

WY DEBBIE (JALANTE BLOCE 

CANNIBAL CORPSE 
Eleven years on Metal Blade and Cannibal Corpse is as 

controversial and exciting as ever. Although outlawed in coun-
tries like Australia, New Zealand, Germany and Korea, Canni-
bal Corpse has released its eighth album, Gore Obsessed. 
"We continue to refine our art," says drummer Paul 
Mazurkiewicz. While Cannibal Corpse's fan base keeps the 
band on top of that art, the band is also loyal to its fans. 
"They know what to expect from us," says Mazurkiewicz. 

But what about the inevitable controversy of new songs 
like "Compelled to Lacerate" and "Pit of Zombies"? "Those 
are what I love to play. Although it sucks when you have to 
prove [to others that] you are a normal person, we know who 
we are as people," Mazurkiewicz says. 

SWAB 
Metal Blade and GWAR share a lot of common characteris-

tics. "We're the underbelly of the music industry," says 
Oderus Urungus, vocalist for the group. " Metal Blade has 
kept us going all of these years, even when metal wasn't 
cool." GWAR has an underground following that has stayed 
energetic over the years. The band recently came off its 
biggest tour ever, having to turn away hLndreds of fans every 
night, they say. 

Recently, GWAR has gone back to its roots. Violence Has 
Arrived is the band's eighth album. " It keeps the parody and 
satire we are famous for, but it's a more vicious version of 
GWAR," Urungus says. 

KING 
DIAMOND 

After listening to 
fans clamor for a 
sequel to the 15-
year-old album Abi-
gail, King Diamond 
has finally released 
Abigail Il: The 
Revenge. 

"Putting out a new 
album is like putting 
your head in a guillo-
tine," King Diamond 
says, but adds that 
fan reaction thus far 
has been "awe-
some." Matt Thomp-
son, the band's new 
drummer, has been 
more than an inspi-
ration as well. "He's 
allowed me to create 
music like never 

before!" says Diamond. 
"We try to progress from album to album, but our style is 

the same. If you look at a painting on the wall, you have a 
frame and that's the style," he says. " But, there are still 
blank spaces on the canvas to create." 

KING'S X 
Car. Kings X be def ned as metal? Not entirely. The band 

has married soul, metal and pop with a signature sound all 
its own, as witnessed on the current album, Manic 
Moonlight. The band has been together 20 years and done 
10 albums. After getting its commercial start at Atlantic 
Records, King's X joined Metal Blade in 1998. 

"Metal Blade lets us do exactly what we want. We keep 
pumping out the music," says Doug Pinnick, lead vocals and 
bass. "The band lives for touring. It seems like we've finally 
hit that place where people are starting to come because of 
word of mouth—we're getting that Grateful Dead-vibe 
going," Pinnick jokes. 

SIX FEET 
UNDER 

Six Feet Under 
launched in 1995, 
when then- lead 
Cannibal Corpse 
singer Chris Barnes 
started the band as 
a side project. In 
2002, the band 
released its fourth 
album, True 
Carnage. Six Feet 
Under was built from 
the underground up 
and doesn't put on 
airs and offer pseudo-
aggression; the 
band plays from the 
gut. 

"Metal Blade 
allows us to put out the music we want. They believe in free-
dom of speech," says Barnes. He adds that the personal 
respect the band shares with Metal Blade is a huge part of 
its success. "Without their support, we might never have 
made it," he says. • 

CONGRATULATIONS 
TO 

rl 
E 

E 
ON 20 YEARS OF MAKING MUSIC 

YOUR FRIENDS AT 

MUSIC CITY OPTICAL MEDIA 
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DEVELOPING irCINIZR,C:t\e5 LEGENZE 7rCZDBY! 

BOLT THROWER "Honour-Valour-Pride" 
OUT NOW 

"Death Metal's most consistent outfit, a formidable 
payload of headbanging delight" - Digitalmetalcom 

•.• - 

, 
ER "Chapters From A Vale Forlorn" 

OUT NOW 
Former MITHOTYN members join forces to create a highly unique 
offering of perfectly delivered riffage and clear, concise vocals. 

TY TABOR "Safety" 
April 2002 

Sophomore release from KING'S X vocal s-Jguitarist; 

melodic, inspired and brilliant songwriting 

FLESHCRAWL "Souiskinner" 
OUT NOW 

New crushing death: maximum power, 

death-vastation and reagent. 

BLUDGEON "CrucIfY The Prie 
OUT NOW 

Wreaking havoc throughout tae Illinois. Ohio. and Wirconsin arder-
ground moral scenes. Bludgeon blends the bent of death soeed, 

thrash, and early 1980's Mete 

- 7 

seperrhulic 

---qemetmmigmee 
ENGINE "Superholic" 

May 2002 
New release trom members of Fates Warning, Armored 
Saint, Face To Face and Agent Steel, nitro fueled meta. 

CALLENISH CIRCLE "Flesh Power Dominion" 
OUT NOW 

Expertly executed melodic Death Metal from the 

Netherlands with strong traditional Metal influences. 

"The Last Millenium7'' 
OUT NOW 

Germany's melodic power metal leaders prepare for 
"The Last Millenium" 

VOMITORY "Blood Rapture" 
May 2002 

Over the top extreme Death Metal, not for the weak at heart 

RECOMDS INC PESENTEI 

IJNCO8LIP— EC STEC 

UNCORRUPTED STEEL "Various Artists" 
OUT NOW 

18 tracks from METAL BLADE RECORDS hottest new 

bands not to be found anywhere else, ALL FOR UNDER 86 

And Solitude" -OUT NOW 
Producec by Zeus (Hatebreed). ATR leads the new 

charge of American Metal and Hardcore 

BEYOND THE EMBRACE "Against The 
Elements" -May 2002 

New England melodic metallers debut their triple 
guitar assault Spring/Summer 2002 

C FV1 ING SC) CD NI 

1:21 E  e Ia «ticsr — w-• e 2 010 2 

II f4JE 7C-M- E . 1e ea e a.a g el" —um gr. go, ca 
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R&B/HIP-HOP 

and Thé Blues,. 
NOW REARMS: Neo-soul has found 
its latest disciple—Keo Music re-
cording artist YahZarah. Her debut 
set, Hear Me, moves and grooves 
with soul and sensuality. 

Born into a musical family, the 
Washington, D.C., native knew she 
was destined for great things: "I've 
always had a real understanding of 
what my path was at a very young 
age." YahZarah notes. "All I've ever 
wanted to do was be involved in the 
arts. I know the situation that I'm in 
is very divine, because I was born to 
a woman who couldn't have chil-
dren. I'm an only child. When my 
mother found out she was pregnant, 
she had hands laid on her and it was 
prophesied that I would be a muse— 
that I would make music, touch peo-
ple, and be a blessing to mankind." 

On the way to fulfilling her musical 
mission, YahZarah scored a gig singing 
backup for Elykah Badu. While working 
with Badu, YahZarah also attended 
school at North Carolina Central Univer-
sity, where she met her mentor. "One of 
my professors, Chip Shearin—who is the 
executive producer on my project was 
teaching a class on the music industry," 
the singer says. "I was very interested in 
doing a project, but he didn't feel I was 
ready and I wasn't. There were some 
things I needed to hone on my own." 

Shearin realized she was ready 
when she went off to record in 
Chicago. "He was a little peeved," 
YahZarah recalls. "I'm glad, because 
he got mad and put me in the stu-
dio. The synergy of our relationship 
in the studio was wonderful because 
he was someone I truly trusted. We 
just wanted to make good music. 

"Chip also said he had a dream," 
she adds. "He wanted to start a label, 
[Raleigh, N.C.-based] Keo Music, 
and he wanted me to be the first 
artist. So I had to say yes." 

According to YahZarah, perform-
ing with Badu taught her a lot about 
showmanship, a lesson that perme-
ates her own sound. 

"My entire goal is not to remind 
you of someone you could buy today 
but of someone you could listen to 
yesterday," the songstress explains. 
"I wanted to bring ... a sound that's 
reminiscent of what we grew up 
with but functions with something 
that is brand-new. If Jimi Hendrix 
and Parliament decided to make a 
baby with Sly Stone, I'd be her." 

QUICK HITS: ASCAPS Rhythm & Soul 
Awards are being staged June 17 at 
Los Angeles' Beverly Hilton hotel. 
Special honoree is Earth, Wind & 
Fire ... A week later, look for BET's 
second annual awards show June 25. 
The live telecast takes place at Holly-
wood's newly opened Kodak Theater. 
In addition to various surprises, box-
ing legend Muhammad Mi will re-
ceive the cable network's Humanitar-
ian Award, which is a newly added 
category... SoulPower artist Maria, 
whose style blends R&B with a Euro-
pean vibe, has signed with Dream-
Works. SoulPower Production prin-
cipals Soulshodc & Karlin are set to 
produce her album in L.A. and Lon-
don ... R&B artist Jonathan Blackm-
er is the latest addition to Shadoworld 
Records' roster. The Harrisburg, Pa., 
native is recording the single "It Ain't 
Easy," which will be included on the 
Los Angeles-based label's upcoming, 
still-untitled May 28 compilation. 
Shadoworld, home to rapper J-MIC, 
R&B singer Harmonee, Sylver Logan 
Sharp (Chic), and DMX's DJ LS-One, 
is distributed by Sumthing Distribu-
tion ... Nightmare in A Minor, the 
new Gravediggaz album, streeted 
April 9 on Empire Musicwerks via 
BMG distribution. Also on the Empire 
Musicwerks slate: the solo album 
debut of Blueface. formerly with rap 
act Ram Squad.. . Artisan Pictures 
has secured the North American 
rights to the documentary Standing 
in the Shadows of Motown. Reminis-
cent of the company's critically 
acclaimed Buena Vista Social Club, 
the film chronicles the reunion of 
Motown's inimitable Funk Brothers, 
the group of musicians responsible 
for the label's unforgettable hit 
sounds. An August theatrical release 
is being planned. 

KUDOS: To original Marvelette 
Katherine Anderson and former 
Temptations/Monitors member 
Richard Street, who'll be saluted 
May 11 during a benefit for the 
Linda Creed Breast Cancer Founda-
tion (see Good Works, page 58). 

Additional reporting by Rashaun 
Hall in New York. 

Take 6 Crafts A 'Beautiful World' 
Warner Bros. Act's 10th 
BY TOI MOORE 

LOS ANGELES—There's one thing 
Take 6 wants to make absolutely 
clear about its first new studio album 
in four years: It's not a comeback. 
"We don't look at it as if we've gone 

anywhere," group member David 
Thomas says. "We've just been busy. 
Over the last four years, we've been 
touring and working with other 
artists like the Backstreet Boys, so it 
took time to put this album together. 
Due to our creative style of singing, it 
takes more time to do what we need 
to do in order to record an album." 
The album he's referring to is 

Beautiful World, the May 21 Warner 
Bros. Records release that represents 
the Grammy Award-winning sextet's 
10th project. The 13-track set, co-
produced by the group with fellow 
Grammy Award-winning artist/pro-
ducer Marcus Miller, arrives a month 
earlier (April 23) in Japan. 
Once again, the group's a cappel-

la harmonies take center stage, but 
this time with a twist: instrumental 
accompaniment. 

"Marcus is extremely creative and 
not formula-driven," notes Thomas, 
who along with Claude McKnight, 
Alvin Chea, Cedric Dent, and broth-
ers Mark and Joey Kibble, constitute 
Take 6. Established at Oakwood Col-
lege in Huntsville, Ala., the act is 
managed by Malibu, Calif.-based 
Patrick Rains & Associates and 
booked by Stacey Sussman of New 
York-based Artist & Audience. 
Thomas adds, "Marcus was able to 

properly incorporate instruments 
with our vocals, complementing our 
songs. Given our style, that's gener-
ally hard to do." 

THEIR TAKE ON CLASSIC SONGS 
The resulting vocal and instru-

mental pairing richly colors a canvas 
of classic R&B, gospel, pop, and rock 
tunes. The selections encompass 
music from Bill Withers ("Lovely 
Day," "Grandma's Hands"), Stevie 
Wonder ("Love's in Need of Love 
Today," performed on last year's multi-
network broadcastAmerica:A 71-ibute 
to Heroes), the Impressions ("People 
Get Ready"), and Donny Hathaway 
("Someday We'll All Be Free," featur-
ing daughter Lalah Hathaway). 
The title track revamps Donald 

Fagen's ( Steely Dan) '80s song 
"I.G.Y. (What a Beautiful World)," 
while the group's take on the Doo-
bie Brothers' "Takin' It to the 
Streets" doubles as the set's first sin-
gle, which was released April 2. In 
keeping with the group's gospel 
foundation, the album includes an a 
cappella doo-wop version of "Peace 
in the Valley." 

" `Takin' It to the Streets' is a per-
fect vehicle for Take 6," says Nick 
Francis, PD for WJZZ Atlanta. "The 
group's soulful, jazzy concepts and 

Disc Includes Doobie Brothers, Stevie Wonder Cuts 
harmonic style fit great with this 
Doobie Brothers classic." 

Lisa Giles, music buyer for Los 
Angeles-based Fortune Records, 
adds, "You can't go wrong with clas-

sic songs like 'Wade in the Water' 
and 'Grandma's Hands' combined 
with Take 6's classic vocal stylings." 

Although it is targeting Take 6's 

strong gospel base, Warner Bros. also 
plans to move the group farther into 
the smooth-urban arena, according 
to the label's VP of marketing and 
sales Randall Kennedy. He notes, 
"Fortunately, we're dealing with a 
band [that] has a great history." 

Additional marketing plans in-
clude domestic and overseas tours 
(with the group itself providing the 
instrumental accompaniment), 
retail listening and merchandising 
campaigns, and ad placements in 
jazz and contemporary publications. 

Interestingly, Beautiful World 
began as a Take 6 reworking of var-
ious jazz standards. "However, as we 
started this project, other songs 
started coming up," Thomas recalls. 
"So we thought, 'Why limit our-
selves to just jazz?' Finally, we decid-
ed to do an array of great songs. 

"After we completed the album," he 
continues, "some of us weren't sure 
if we had chosen the best songs. How-
ever, after Sept. 11, we noticed that 
every song we chose was just right." 

APze Billboard HOT RAP SINGLES. 
Compiled by SoundScan from a national subset panel of core RSB/Hip-Hop stores. 

TITLE It. PPINT & NUMBER/DISTRIBUTING LABEL Artist 

NUMBER 1 
LIGHTS, CAMERA, ACTION! 
UNIURSA 1r-6251 11145G 0 1:1 

8 Weeks At Number 1 

Mr. Cheeks 

2 FEELS GOOD (DON'T WORRY BOUT A THING) Naughty By Nature Featuring 3LW 
TOT 7344 00 

BALLIN' BOY 
ARTISTDIRECT 01022 0 0 

DANSIN WIT WOLVEZ 
FADE 34239'/EMO 000  

OH BOY/THE ROC (JUST FIRE) Cam'Ron Featuring Juelz Santana 9 
ROCWEELIAKOFF JAM 582864«,IDJMG 

DO YA THANG GIRL 
BAILIN 1012 

DEAR GOD 
RELENTLESS 14302 o 

PASS THE COURVOISIER PART II Busta Rhymes Featuring P. Diddy & Pharrell 
J 21154' 0 

WILL DESTROY 
HOW YOU LOVE THAT 10121 e 
MAMA'S BABY, POPPA'S MAYBE 
BIGE MONT 2E03 0(3 
SHAWTY 
HOW YOU LOVE THAT 10123 m 

3 No Good .4 

4 

21 

Strik 9ine 

7 Beelow 

6 Willie D 

9 

11 Lil Ru 

iO 8 Green Eyez 

3 P-Lo Featuring Lil Ru & T. Supreme 

12 STOP PLAYIN 
KNIGHTSTAR 1237 e 

Levert Agee Featuring Mr. Low Down & Evol 

15 WHAT'S LUV? 
TERROR SQUAD/ATLANTIC 852X,p/0 0 

Fat Joe Featuring Ashanti 9 

5 PUT YO SETS UP 
z so 2503 
CAN I GET THAT?!!? 
EAR0ASM 35-levio 
THINK BIG 
CRINIEWAVE /2092 ve 
SATURDAY (000H I 0000HI) 
DISTURBING -HA PEACE/DEFJAM SOUTH Sd987SMILIMG 

TAKE YOU HOME WITH ME A.K.A BODY/GET THIS MONEY 
ROC A.FELLAJIVE/DEF JAM AD-FIC 

BUSTER 
ST AVENUE 11001 

ROUND AND ROUND 
OEF SOUL/DEI JAM 51113852/1DJMG 00 

ROCK EM 
wHITESTONE 1277 0 co 
FAME 
MCA 155938' 0 

HYDE HA 
GOODINVISIVI 90409/ORPHEUS e 
ROLL WIT ME 
02/FEPUBLIC JNIVERSAL 015545/UMR6 00 
FEEL THE GIRL 
BEA r CLUB 076177./INTERSC 

Redd Eyezz Featuring Juvenile & Slanted Eyezz 

5 17 Bear Witnez! 

10 Crimewave 

17 20 Ludacris Featuring Sleepy Brown .4 

14 R. Kelly & Jay-Z 

18 Dennis Da Menace 

16 Jonell & Method Man 9 

24 Boobakaw And Tha Wild Younginz Featuring Vita 

19 GZA/Genius 

Big Logic 

Pretty Willie .2 

25 Ms. Jade 

In Records with the greatel sales gains this week .P Videoclip .1103118111rty.• Recording Industry Association of America IRIPAI certification tor 
net : hipmerrt of 500,000 units iGold1. • RIPA Certification far net shipment of 1 million unrts(Platinum1with additional million indicated by number fol-
lowing the symbol CO Single available. O OVO Single availabe. C) CO Maxi- Single available O Cassette Single available O Vinyl maxi-sin. 
90 available O Vinyl ngle available O Cassette maxi-shgle available Catalog number is for 0. Indrcates el unavailable, in which case, cata. 
kg number is for C), Ce 00 or 0 respectively, based or availability. ©2002,\MU Business Media, Inc. and SoundScan, Inc. All rights reserved. 
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Foolish 3m:et, 26 20 
ASHANTI 'MURDER INC/DEFJAMA iDJMG) I 

VVhat About Us? 51 48 
BRANDY (ATIANTICI 

Give It To Her 
TANTO METRO 8 DEVONTE (2 HARDSHOCKING VIBESNPI 

.1 2 U Don't Have To Call 1€9 41 
USHER (ARISTA) 

Addictive ED 54 
TRUTH HURTS FEAT RAK1M (AFTERMATH/INTERSCOPE 

' Tell Me What's It Gonna Be 
BRIAN MCKNIGHT FEAT JERMAINE Dent IMOTOWN) 

O 3 VVhat's Lev? 111) 31 
FAT JOE FEAT ASHANTI (TERROR SOUAD/ATIANTIC 

Oh Boy elp 53 
CAM RON FEAT Jell SANTANA IROCAFEINTIEF JAMIDJMGI 

Take You Home With Me a.k.a. Body 
R KIM 8 JAY-Z (ROCA-FELINDEF JAMALLIMGAIIVEI 

4 4 Oops (Oh My) ED 56 
TWEET (THE GOLD MIND/ELEKTRA/EEG) 

Down A"" Chick 54 49 
EA RULE FEAT MAKI BALTIMORE IMURDER INC/OEF JUNO/MG) 

Feel The Girl 
MS JADE FEAT 1WEET (BEAT CLUB/INTERSCOPE) 

.5 5 I Love You Er> 38 
FAITH EVANS (BALI BOY/ARISTA) 

Someone To Love You CD 58 
PUFF ENOZ IEPICI 

Hey Lev (Anything) 
MODE DEEP FEAT 112 )LOUD/COLUMBIA) 

0  7 Pass The Courvoisier Part II ED 32 
FUSTA RHYMES FEAT P DIODY 8 PHARRELL (J) 

Awnaw e) 64 
NAPPY ROOTS (ATLANTIC) 

Feels Good (Don't Worry Bout A Thing) 
NAUGHTY BY NATURE FEAT 31.W (rvn 

7 6 Anything 32 26 
J AH El M FEAT NEXT (DIVINE MILL/WARNER BROS.) 

What If A Woman 57 47 
JOE (JIVE) 

Put It On Paper 
ANN NESBY FEAT AL GREEN IUNIVERSALI 

0  9 I Need A Girl (Pad One) 33 28 
P DIODY FEAT USHER & LOON (BALI 85V/ARISTA) 

How Come You Don't Call Me 58 51 
ALICIA KEYS IJI 

I Miss You 
DMX FEAT FAITH EVANS (RUFF RIDERS/SEP JAWIDJMG) 

9 8 More Than A Woman C) 35 
Ati,LIYAH IBLACKGROUNDI 

Say I Yi Yi ED 63 
yi NG VANO TWINS ICOLLIPARK/IN THE PAINT/KOCH) 

Take A Message 
REMY SUANT (MOTOWN) 

fr) 12 Saturday (Oooh! O000h!) 35 25 
iuDACRIS (DISTURBING THA PEACE/DEF JAM SOUTHADJM61 

Any Other Night CD 62 
SHARISSA IMOTOWNI 

Call Me 
TWEET THE GOLD MINEVELEICIRNEEGI 

43) 14 Rainy Days e) — 
MARY J BLIGE FEAT JA RULE (MCA) 

Full Moon 61 60 
BRANDY (ATLANTIC) 

Got Ur Self A... 
FIAS (ILL WILL/COLUMBIA) 

12 10 Makin' Good Love 37 30 
AVANT (MAGIC JOHNSOWMCA) 

U Got It Bad (E) 66 
USHER (ARISTA) 

Uh Huh 
82K (EPIC) 

13 13 Nothing In This World 38 45 
KFKE WYATT FEAT AVANT (MCA) 

No More Drama a) 67 
MARY J BLIGE (MCA) 

Be Here 
RAPHAEL SAADICIFEAT 0 ANGELO (UNIVERSAL) 

41) 16 This Woman's Work 39 29 
MAXWELL (COLUMBIA) 

The Whole World 64 61 
OUIXAST FEAT KILLER MIKE )ARISTA) 

Closet Freak 
CEE LO (ARISTA) 

I : 
15 11 
TT' 
""-• 

Ain't It Funny 40 42 
JENNIFER LOPEZ FEAT JA RULE (EPICI 

Wish I Didn't Miss You CD 73 
ANGIE STONE (J) 

I'm Gonna Be Alright 
JENNIFER LOPEZ FEAT FIAS (EPIC) 

:16 15 ... 
I" 

Roc The Mic 41 37 
BEANIE SIGEL 8 FREEWAY (ROCA-FELLA/DEE JAMADJMGI 

Rock The Boat 66 59 
AALIYAH (BLACKGROUND) 

I Got It 2 
JAGGED EDGE FEAT FIAS ISO SO DEF/COLUMBIA) 

17 18 
,... 

halfcrazy 42 39 
MAGIA IDEE SOUUIDJMGI 

Young'n (Hotta Back) 43S, 70 
FABOLOUS (DESERT STORM/ELEKTRMEGI 

Never Again 
JA RULE (MURDER ING/DEFJAM/10JMG1 

-:-
-18 17 Don't You Forget It 43 36 

GLENN LEWIS (EPIC) i 
Take Away cr) - 
MISSY 'MISDEMEANOR' ELLIOTT (THE GOLD MIERIELEKTRAIEEG) 

Guess Who's Back 
SCARFACE (DEF JAM SOUTHADJMG) 

:;19 19 
.... 

Always On Time a) 50 
JA RULE FEAT ASHANTI (MURDER INC/DEF JAMADJMG) 

You Know That I Love You 43) 74 
OONELL JONES (UNTOUCHABLES/ARISTA) 

What Makes It Good To You No Premature lovid I 
GERALD LE/ART (ELEKTRA EEG1 

• F eo 22 
-: 

Lights, Camera, Action! 45 40 
MR CHEEKS ( UNIVERSAL) 

Bouncin' Back (Burman' Me Against The Wall) 0 — 
MYSDKAL (JIVE) 

Told Y'all 
TRINA FEAT RICK ROSS (NEW LINE/SLIP-N-SUOUATLA'. 

IN) 23 Take Ya Home 46 33 
LIL BOW WOW (SO SO DEF/COLUMBIA) 

A Woman's Worth 71 69 
ALICIA KEYS (J) 

Live The Life 
FUNDISHA (SO SO DEF/COLUMBIA) 

'2 21 Butterflies 47 46 
MICHAEL JACKSON (EPIC) 

Get This Money OD — 
II KELLY 8 JAY-Z tROCA.FELIA/DEFJAM/10JMG/JIVE) 

Purple Stuff 
BIG MUE (WRECKSHOP/PRIORITY/CAPITOLI 

ei) 34 
_ 

Gots Ta Be CD 57 
USE (EPIC) 

I'd Rather 42) - 
LUTHER VANDROSS IJI 

Get Away 
M 088 DEEP )LOUD/COLUMBIA) 

- . 

24 27 

i 

Welcome To Atlanta a) 52 
JERMAINE MPHIL. LUDACRIS IDEF JAM SOUTWCOLUMBIAI 

Girlfriend 74 71 
N SYNC FEAT NELLY (JIVE) 

0oh, Ahh 
3PO MS ENTERTAINMENT) 

25 24 
_ 

One Mic ei) 55 
NUS ou WILL/COLUMBIA) 

Still Fly 75 75 
BIG 1YMEELS (CASH MONEY/UNIVERSAL) 

Trade It All 
FABOLOOS FEAT JAGGED EDGE IDESERT STORWELEKTEWEEGI 

• Records with the greatest impressions increase. x 2002. VNLJ &nines". Med. , Inc. All rights reserved. Compiled from a national sample of airpl y supplied by Broadcast Data Systems Radio Track 

sen/ice. 121 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This 

data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart 
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No More Drama 
MARY! ELIGE IMCAI 

.: 1 
NUMBER 1 e. 

Girlfriend 2 PP(30F No 1 C) 27 
N SYNC FEAT NELLY (JIVE) 

Saturday ( Oooh! O000h!) 51 42 
,,DAGRIS , DISTURBING TUA PULCUOEF JAM SOU T IF IDJIAGI 

j2 2 Lights, Camera, Action! 27 20 
MR CHEEKS (UN)VERSAL) 

Take You Home With Me aka. Body/Get This a) 55 
R KELLY 8 JAY-Z IROC-A-FELLA/DEF JANVIDJMG/JIVEI 

Knoc 
KNOT TURNAL (LA CONFIDENTIAUELEKTWEEGI 

O 3 Feels Good (Don't Worry Bout A Thing) 28 25 
NAUGHTY BY NATURE FEAT 3LW nvn 

Buster CD 58 
DENNIS DA MENACE II ST AVENUE) 

Differences 
GIS/AVINE )EPIC/ 

O  6 Still Not Over You 29 23 
EXHALE (REAL DEAL/ORPHEUS) 

Round And Round 54 35 
JONELL 8, METHOD MAN (DEF SOIR/DEFJAMADJMG) 

Big Poppa/Warning 
THE NOTORIOUS BID (BAD 80V/ARISTA) 

e 5 Ballin' Boy ED 34 
NO GOOD IARTISTDIRECTI 

Rock Em 431) 57 
BOOBAKAW & THA WILD YOUNGINZ DMIITESTONEI 

Don't You Forget It 
GLENN LEWIS (EPIC) 

6 

1 

O 

4 Uh Huh 31 26 
132K IEPICi 

Fame er) — 
CZA/GENIUS I MCAI 

Satisfied? 
J LIVE ICOUP 0 ETAT) 

7 Dansin Wit Wolvez €E) 39 
STAHL ONE IFADE/ECM01 

, 

What Would You Do? 0) 66 
NtNE20 (MCA) 

I Love You 
FAITH EVANS (BAR BOY/ARISTA) 

29 Oh Boy/The Roc (Just Fire) ED — 
CAM RON )ROC-A-FELLA/DEFJAMADJEAG) 

Hyde Ha ED 62 
BIG LOGIC (GOODINVISION/ORPHEUS) 

Closet Freak 
CEE-LO (ARISTA) 

:.9 11 Do Ya Thang Girl 34 30 
BEELOW (BALLIN I 

7 Days 59 52 
CRAIG DAVID MALDSTAR/ATIANTICI 

Hit 'Em Up Style (Oops!) 
BLU CANTRELL IREDZONE/ARISTA) 

10. 10 Dear God €13 37 
WILLIE D (RELENTLESS) 

Roll Wit Me 60 53 
PRETTY WILLIE Ha/REPUBLIC/UNIVERSAL) 

Jigga 
JAY Z IROC-A-FELLA/DEF JAM/IDJMDI 

15 Pass The Courvoisier Part II 0 _ 
BUSTA RHYMES FEAT P DIODY 8 PHARRELL (J) 

Tell Me What's It Gonna Be 61 43 
BRIAN MCKNIGHT FEAT JERMAINE DUPRI (MOTOWN) 

Young'n (Holla Back) 
FABOLOUS (DESERT STORMIELEKTRNEEG) 

17 Will Destroy 37 31 
( IL RU (HOW YOU LOVE THAT) 

What About Us? ego _ 
BRANDY (ATLANTIC) 

WordPlay 
OC IRE UP/FAT BEATS) 

12 13 Mama's Baby, Poppa's Maybe ED 36 
GREEN EYED (BIGG MONY) 

Feel The Girl 63 48 
MS JADE (BEAT CLUB/INTERSCOPEI 

Still Fly 
BIG TIMERS (CASH MONEY/UNIVERSAL( 

19 Shawty ED 38 
P LO FEAT LIL RU & T SUPREME (HOW YOU LOVE THAT) 

One More Chance/Stay With Me 64 46 
THE NOTORIOUS BILL ( BM) BOY/ARISTA) 

Peaches & Cream/Dance With Me 
112 IBAD BOY/ARISTA) 

13 18 
-. 

0  — 

Stop Playin' Cr) 50 
LEVERT AGEE IKNIGHTSTAR) 

Take It To The Head CD — 
KELLY PRICE FEAT KEITH MURRAY IDEE SOUIADJMG) 

halfcrazy 
m u MO IDEF SOULADJMG1 

Slow Dance CD — 
LOU MOSLEY (JENSTAR) 

2-Way er) 67 
RAYVON (BIG YARD/MCA) 

Separated 
AVANT (MAGIC JOHNSON/MCA) 

117 14 It's The Weekend 42 32 
LIL J ) HOLLYWOOD) 

Down A** Chick 67 63 
JARULE FEAT CHARUBAUIMORE IMURDER INCE/EFJAIMDMI 

Special Delivery 
G DEP IBM BOY/ARISTAI 

12 Hush Lil' Lady co - 
COVEY FEAT LIL ROMEO INOONTIME/MOTOWNI 

You Know That I Love You 68 47 
DONELL JONES (UNTOUCHABLES/ARISTA) 

Ign'ant 
AL SHID (OLD MAID/FAT BEATS) 

22 What's Luv? CD 59 
f AT JOE FEAT ASHANTI (TERROR SQUAD/ATLANTIC) 

Grindin' 69 40 
THE CLIPSE (STAFI TRACE/ARISTA) 

Always On Time 
JA RULE FEAT ASHANTI (MURDER INC/DEFJAMADJM61 

20 9 Put Yo Sets Up 45 33 
REOS EYETZ 11-B01 

The Whole World 70 69 
OUTKAST FEAT KILLER MIKE (ARISTA) 

I Miss You 
DM% FEAT FAITH EVANS (RUFF RYDERS/DEFJAMADJMG) 

24 Can I Get That?!!? 0 54 
BEAR WITNEZ! (EARGASMI 

Gangsta's Don't Cry ila) 72 
JUST-ICE IMEMNOCWFAT BEATSI 

Lifetime 
MAXWELL (COLUMBIA) 

28 Calling My Name CD 44 
YEN (MUSIC MIND/ORPHEUS) 

Love It ED — 
BI/AL IMOYO/INTERSCOPE) 

Awnaw 
NAPPY ROOTS (ATLANTIC) 

23 8 Oops (Oh My) CD 45 
TWEET (THE GOLD MIND/ELEXTRA/EEGI 

Be Here 73 49 
RAPHAEL SAADIG FEAT D ANGELO ( UNIVERSAL) 

AM To PM 
CHRISTINA MILIAN IOU SOULADJMG1 

24 21 Foolish CD 60 
ASHANTI (MURDER INC/DEFJAMADJMG) 

Family Affair 74 68 
MARY J BLIGE )MCA) 

Where The Party At 
JAGGED EDGE WITH NELLY (SO SO SEP/COLUMBIA) 

25 16 Think Big 50 41 
CRIMEWAVE ICRIMEWAVF I _ 

That Was Then ID — 
ROY JONES, JR. (BODY HEAD) 

Bouncin' Back (Bumpin' Me Against The Wall) 
MYSTIKAL (JIVE) 

ale Records with the greatest sales gams. n 2002, VNU Bustness MA la, Irc. and S., dSca n, Inc. All rights reserved. Compiled by SotindScan from a national subset panel of core R&B/Hip-Hop stores. 
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&Deeds. 
CAPITOL GOES SLUM-ING: Slum Vil-
lage has found a new label home 
at Priority/Capitol Records. The 

Detroit-based trio of Baatin, Jay 
Dee, and T3 first made a name for 
itself with its 2000 debut set, Fan-
tastic, vol. 2 (Barak/Goodvibe/ 
Atomic Pop). 

In an exclusive interview with 

Words & Deeds, Slum Village talked 

about the ins and outs of its new 

deal, as well as the trio's new al-

bum, »inity: Past, Present & Fu-
ture, due in July. 

"This is a brand-new experience 

for us," T3 says of the signing. "We 

always had the support of Barak, 

but now we have this major distri-

bution once again, so things are 

looking beautiful. 

"The new album has a whole new 

feel," he adds. "We have new sounds 

coming through, and we still have 

the old soul in there, too. We're just 

trying to mix it up." 

In addition to a new deal and new 

album, the group also has a new 

member, Elzhi, who replaces Jay 
Dee. The latter artist recently signed 

a solo deal with MCA and will stay on 

as a producer for the group; he 

helmed four tracks on the forth-

coming album. 

Slum Village will remain on the 

Barak imprint, with Priority/Capi-

tol serving as distributor. "We 

didn't take the best deal, but I felt it 

was the best situation," Barak CEO 

and owner Ri Rice says. " It provid-
ed the best opportunity, because 

although Capitol doesn't have a 

very strong urban presence, they 

have good drivers: people like 

[Capitol Records president] Andy 
Slater, [senior VP of A&R] Wendy 
Goldstein, [senior VP] Larry Jacob-
son, and [manager of A&R] Mark 
Brown. They know how to spear-
head a company. 

"It was about them being able to 

get a foothold [in urban music] with 

the proper urban vehicle to launch," 

Rice continues. "We don't need 

them to have a lot of urban experi-

ence, because we have a natural 

record. So, you would treat it like a 

natural record, as opposed to break-

ing a black record." 

The union's first offering will be 

lead single "Tainted Love." Ac-

cording to Brown, signing the 

group was a no-brainer for the la-

bel. He says, "Between the first al-

bum and hearing some material 

from the new album, it was an 

easy decision." 

"I was really excited, because hav-

ing signed the Roots, Common, and 
Mos Del at MCA, I knew all about 
them from the Roots' drummer, 

Ahmir ["?uestlove" Thompson], 
who first turned me on to them," 

Goldstein adds. "I also knew about 

them through Common, who had 

them on his last album. I was a big 

fan, and I was looking to expand our 

roster outside of what Priority was 

known for." 

Rice believes this opportunity 

will not only be beneficial to Slum 

Village but to the entire Barak 

imprint. "We felt that if we put 

Slum in a good situation, it would 

set our machine up for everyone to 

see what we could do," Rice notes. 

"We walked in there and delivered 

a finished album. Now we can take 

Barak wherever I want in the per-

fect situation. 

"We know that Barak will be a big 

label—we're just establishing our-

selves a little slower than a major," 

Rice adds. "We'll put Slum in the 

system, let them blow, and then 

we'll start spinning everything off 

from them." 

ON THE ROAD AGAIN: With summer 
almost upon us, the warm weather 

touring season is already up and 

running. High Times Records, the 

label counterpart to the cannabis-

friendly High Times magazine, is 
prepping to launch a North Ameri-

can tour in support of its seminal 

release, THC: The Hip-Hop Collec-
tion Vol. 1. Beginning April 30 in 
New York, the outing will include 

Koch recording artist Mu-Ra, Buck-
shot of Black Moon, Smif n Wes-
sun, and Non Phixion. 

Busta Rhymes is also planning 
to take his show on the road this 

summer. It was recently announced 

that the J Records recording artist 

will join David Bowie and Moby on 
the latter's Area:Two tour. Last 

year's Area:One trek included Out-
East, Nelly Furtado, and the Roots. 

In other touring news, it has been 

rumored that the House of Blues is 

planning on relaunching its Smokin' 

Grooves tour. 

38 www.billboard.com BILLBOARD APRIL 20, 2002 



tt
4I
S 
W
E
T
K
 

L
A
S
T
 W
E
E
K
 

n.
) 
0
 
O
r
-

2
 W
K
S
.
 A
G
O
 

I
v
 B.Ilboa d HOT R&B/. -HOF, 

m 

Z W 
W 

<' FE In w 0 
a. s. 

0 
0 
< 

 * 
CH 
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TITLE 

PRODUCER (SONGWRITER) 

& TRACKS .. 

TITLE Artist Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 
Artist 

IMPRINT & NUMBER/PROMOTION LABEL 

Z 

, in 

t... 2 

1 1 

NUMBER 1 -, 4 Weeks At Number 1 

FOOLISH 0 Ashanti 9 
l GOTTI IADOUGLAS,1 LORENZO) o MURDER INC/DEE JAM 598986NIDJMG 

E49 49 47 TAKE YOU HOME WITH ME A.K.A. BODY 0 R. Kelly & Jay-Z 
POKE & TONE,R.KELLY IRKELLY,S.CARTEFES.JBARNES2.C.OLIVIER) 0 ROC-A-FELLA/DEF JAM 58139130T/IDJMGMIVE 

41 

1 to 34 38 
A WOMAN'S WORTH 0 Alicia Keys 9 
&KEYS IAKETS.E.ROSE) 0 J 21 i i r 

3 

2 2 U DON'T HAVE TO CALL Usher.9 
THE NEPTUNES IPWILLIAMS) ARISTA ALBUM CUT 

2 51 50 53 GET THIS MONEY 0 R. Kelly & Jay-Z 
R KELLY,TONE (R BELLES 0 ROC-A-FELLA/DEF JAM (BAN TAKE YOU HOME WITH ME ARA BODYINIDJMG/JIVE 

50 

4 4 WHAT'S LUV? 0 Fat Joe Featuring Ashanti .9 
LGOTTIAPARKERIICARTAGENALLORENZO,J ATXINSA.PARKERC.RIOSI 0 TERROR SOUAD 85233NATLANTIC 

3 52 52 54 FEEL THE GIRL 0 Ms. Jade 
TIMBALAND IT.MOSLEY.C.YOUNG) O BEAT CLUB 497687T/INTERSCOPE 

52 

4 3 3 OOPS (OH MY) 0 Tweet 9 
TIMBALAND ICKEYS,T.MOSLEY) 0 THE GOLD MINWELEKTRA 672110NEEG 

1 fa) 58 69 STILL FLY 0 Big Tymers 
M FRESH ( B WILLIAMS.B.THOMAS) 0 CASH MONEY 8130RA/UNIVERSAL 

53 

5 5 I LOVE YOU 0 Faith Evans .2 
BUCKWILD.S.COMBS,M.WINANS IF EVANSABEST,M.JAMISDALILOPEZ.B.SPRINGSTEENTHAYFSI 0 BAD BOY 79425NARISTA 

2 co 57 57 ' I'D RATHER Luther Vandross 
&CRAWFORD IS CRAWFORDI J ALBUM CUT 

54 

cb 6 7 PASS THE COURVOISIER PART ll 0 Busta Rhymes Featuring P. Diddy & Pharrell.2 
THE NEPTUNES (T.SMITH,P.WILLIAMS,C HUGO) 0 J 21151. 

6 ED 59 64 TELL ME WHAT'S IT GONNA BE * Brian McKnight Featuring Jermaine Dupri 9 
J DUPRI,B.M.CORB.MCKNIGHT IB MCKNIGHT,B.BARNES,G.WASINGTON.JR) 0 MOTOWN 015680. 

55 

0 7 6 ANYTHING Jaheim Featuring Next .9 
KAYGEEF MOORE IK.GIST,E MOORERLI DIVINE MILI. ALBUM CUT/WARNER BROS 

6 56 51 51 GIVE IT TO HER 0 Tanta Metro & Devonte 
J HARDING IJ HARDING.M.WOLFE,W.PASSLEY) 0 0 2 HARD/SHOCKING VIBES 6391161/P 

51 

0 9 14 I NEED A GIRL (PART ONE) P. Biddy Featuring Usher & Loon .2 
SCOMBSM WNANS,THE NIEMEN IS COMBS.) KNIGHT,MJDNES.E.MATIOCRCHAWKINS,SIESTERJ THOMAS) BAD BOY PROMO SINGLE/ARISTA 

8 57 55 55 I MISS YOU 0 DMX Featuring Faith Evans .9 
KISS BOLD IE.SIMMONS.B.COLLINSI 0 RUFF RYOERS/DEF JAM 568874NIDJMG 

37 

9 8 9 MORE THAN A WOMAN Aaliyah 9 
TIMBALAND IT MOSLEY& GARRETT) 0 BLACKGROUND ALBUM CUT 

7 43) 62 58 HEY LUV (ANYTHING) Mobb Deep Featuring 112 ,9 
HAVOC (A.JOHNSON.K.MUCHITAD JONESDRARKER.M.KEITH,M.SCANDRICKI LOUD/COLUMBIA ALBUM CUT 

32 

0 10 12 SATURDAY (000H! 0000H!) 0 Ludacris Featuring Sleepy Brown 9 
ORGANIZED ROVE IC.BRIDGES.RWADE,RMURRAY.P BROWN) 0 DISTURBING THA PEACE/DEF JAM SOUTH 588875NIDJMG 

10 59 53 49 PUT IT ON PAPER Ann Nesby Featuring Al Green 
ti MIDDLETON (ANESBY,T.W.LEE,M ORR,J.ORR,H MIDDLETONI UNIVERSAL ALBUM CUT 

49 

0 15 21 RAINY DAYZ Mary J. Blige Featuring Ja Rule 9 
I.GOTTI1J.ATIONSI LORENZO) MCA ALBUM CUT 

11 60 60 61 BALLIN' BOY 0 No Good .2 
1 GALVIN,NO GOOD ID HILLT LATIMERT.GALVINI oo ARTISTDIRECT 01022 

60 

12 11 18 MAKIN' GOOD LOVE Avant 9 
S.HUFF IS.HUFF,MAVANTI MAGIC JOHNSON ALBUM CUT/MCA 

11 œ 65 67 TAKE A MESSAGE 0 Remy Shand .9 
a SHARD IR GRAND) 0 MOTOWN 015625' 

61 

13 14 8 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks .9 
RINK! (T KELLY,RHARRELLLCASTONAPOREE.F WILSON) CH 0 0 UNIVERSAL 156257 

1 62 61 60 GOT UR SELF A... 0 Nas .2 
MEGAHERTZ MUSIC GROUP IN.JONES.MEGAHERTZ.0 BURNETT,S.EDWARDS" MARSH,R.SPRAGG,IBIACK) o ILL WILL 79676/COLUMBIA 

37 

14 13 11 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 9 
&HUFF IS HUFF,MAVANT1 MCA ALBUM CUT 

4 œ 67 - CALL ME Tweet 
TIMBALAND IGKEYSJIAELLIOTT) THE GOLD MIND/ELEKTRA ALBUM COTAIS 

63 

15 12 10 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 9 
7,T GOTTIC ROONEY,D.SHEA (J.LOPE1C.ROONETTLORENZO,7,JATKINS,CADDILLAC TA11.0.11AFNEY,JR,C MACK) EPIC ALBUMS CUT 

4 0  66 68 BE HERE 0 Raphael Saadiq Featuring D'Angelo '9 
R SAADIO.JAKE 8 THE PHATMAN IRSAADIORSTANDRIDGED.OZUNAM.ARCHERI o UNIVERSAL 0157Fr 

64 

0 18 19 THIS WOMAN'S WORK Maxwell 9 
muszE IICBUSHI COLUMBIA EPA ALBUM CUT 

16 65 64 59 CLOSET FREAK 0 Cee-Lo .9 
T CALLAWAY (E.CALLAWAY) O ARISTA 15066' 59 

17 16 17 ROC THE MIC Beanie Sigel & Freeway 9 
JUSTBLAZE ID GFLANT.L PIIIDGEN,J.SMITH) ROC.A.FELLA/DEF JAM SOUNDTRACK CUT/IDJMG 

16 66 63 56 I GOT IT 2 Jagged Edge Featuring Nas «2 
J DUPRI,B.M.COX IELCASEY,B.CASEY,LOUPRIB.M.COX.D.SCANTZ,N.JONES) SO SO DEF ALBUM CUT/COLUMBIA 

34 

18 19 22 HALFCRAZY 0 Musiq «2 
I.BARIAS,C HAGGINS (MUSLOSOULCHILD,C HAGGINS,I BARIAST LAI) 0 D 568 EE SOUL 989NIDJMG 

18 49 76 - STILL NOT OVER YOU 0 Exhale 
A HARRIS,VDAVIS IAMARRIS,J.SKINNER,N.BELTON,T.GEDRGE,LWATSONI o REAL DEAL 90XIVORPHEUS 

67 

l'19 17 13 DON'T YOU FORGET IT 0 Glenn Lewis «2 
&HARRIS IDLEWISA.HARRISI 0 EPIC 79649 

10 0  75 - I'M GONNA BE ALRIGHT Jennifer Lopez Featuring Nas 
C ROONEY,T OLIVERPOKE 8 TONE 1.1 LOPE/CC ROONEYTOUVERLCCOORRIAPREADIC.OLIVIER,S BARNESAHILLM THOMPSON,M MARSHALL/ EPIC ALBUMS CUT 

68 

20 20 20 ALWAYS ON TIME 0 Ja Rule Featuring Ashanti 9 
I GS/TT' (J ATKINS,SAURELIUS.1 LORENZO) 0 MURDER INC /DEE JAM 583795NIDJMG 

1 0 TOLD Y'ALL Trine Featuring Rick Ross 
COOL 8 LIBE IK TAYLORN ROBERTSA LYONS,M.VALENZANOI NEW LINE/SLIP-N -SLIDE SOUNDTRACK CUT/ATLANTIC 

69 

ED 25 30 TAKE YA HOME Lil Bow Wow 9 
THE NEPTUNES,J.DUPRI IJ DUPRI,RWILLIAMS.C.HUGOI SO SO OUF ALBUM CUT/COLUMBIA 

21 0  72 - NEVER AGAIN Ja Rule 
I GOTTI IJATKINS,S.AURELIUS,1 LORENZO) MURDER INC/DEF JAM ALBUM CUTADJMG 

70 

22 22 16 BUTTERFLIES Michael Jackson 
M JACKSONAHARRIS IA HARRIS,M.AMBROSIUSI EPIC ALBUM CUT 

2 71 71 - LIVE THE LIFE Fundisha 
1 DUPRI LI DUPRE JOHNSON.T COTTRELLT.K.GREENEI SO SO OFF ALBUM CUT/COLUMBIA 

71 

0 31 43 

$,i GREATEST GAINER / SALES .--$,i 
OH BOY * Cam'Ron Featuring Juelz Santana 9 
LUSTBLAZE (C.GIIÍS,J.SMITHS,LJAMES,N.WHITFIELDI 0 ROC AFELLA/DEF JAM 982864NIDJMG 

0 GUESS WHO'S BACK 
K WEST (B JORDAN,K.WEST.S.CARTERD.GRANT,M.SUTTON.B.SUTTON,T.DEPIERROI Scarface Featuring Jay-Z & Beanie Sigel 

DEE JAM SOUTH ALBUM CUT/IDJMG 
72  

23 0 78 78 PURPLE STUFF 0 Big Moe Featuring D-Gotti & Michael Wilson .2 
S WILLIAMS ID HAYNES,DMONROLS WILLIAMSAJOHNSONI 0 WRECKSHOP/PRIORITY T76%/CAPITOL 

73 

24 21 15 WHAT ABOUT US? 0 Brandy «2 
RJERKINS IR.JERKINS,K.PRATUDANIELS,F.JERKINS 111,91.PAYNE.BRANDYI 0 0 ATLANTIC 85217' 

3 0  77 
-, 

77 WHAT MAKES IT GOOD TO YOU (NO PREMATURE LOVIN') Gerald Levert 
G.LEVERT,E.NICHOLAS IG.LEVERT.E.T.NICHOIAS) ELEKTRA ALBUM CUT/EEG 

74 

0 36 45 GOTS TA BE B2K 9 
THE UNDERIJOGS,D.THOMAS.11 MASON, J11,1.11: S RUSSELL (HUASOS, JR.U.THOMAS,MISCHKE,S.RUSSEW EPIC ALBUM CUT 

25 a GET AWAY Mobb Deep 9 
E2 ELPEE A.JOHNSON,K.MUCHITALPORTEFLHOLROYD) LOUD/COLUMBIA ALBUM CUT 

75 

0 26 27 ONE MIC Has 9 
NAS,C.THOMPSON IN.JONES.C.THOMPSON) ILL WILL ALBUM CUT/COLUMBIA 

26 76 74 75 00H, AHH 3Pc• 
M JEFFERSON IS.LJONES,M.JEFFERSON.M.WAUCER( 312 ENTERTAINMENT ALBUM CUT 

74 

27 23 25 GIRLFRIEND 0 'N Sync Featuring Nelly 9 
THE NEPTUNES (J.TIMBERLAKE,C.HUGUP WILLIAMS) 00 0 JIVE cow 

23 77 70 66 HUSH LIL' LADY 0 Corey Featuring LW Romeo .2 
..1 LEE IP.CAMPEIELLD SMALLS,P SMITH,C.HOOGES,YOK.ISHARI.P.MILLEKKAREEMAI 00 NOONTIME 015474/MOTOWN 

37 

0 29 26 

A 

WELCOME TO ATLANTA Jermaine Dupri & Ludacris.9 
J DUPRITIMCDO ILOUPRILUDACRIS,KRARKER) SO SO DEF/DISTURBING THA PEACE/SEP JAM SOUTH ALBUMS CUT/COLUMBIA 

15 0  89 90 I TOLD Y'ALL 0 Petey Pablo 
TIMBALAND (M.BARRETT III,T.MOSLEYI JIVE 40X6* 

78 

0 45 62 ADDICTIVE Truth Hurts Featuring Rakim 9 
DJ OUIK IS GARRETT,W.GRIFFIND BLAKE) AFTERMATH ALBUM CUT/INTERSCOPE 

29 79 80 - TRADE IT ALL Fabolous Featuring Jagged Edge 
DJ CLUE,OURO IB.CASEY.B.CASEY,JJACKSON,E.SHAW,K HIW DESERT STOR&VELEKTRA ALBUM CUT/EEG 

79 

ED 56 63 

e‘-'d GREATEST GAINER / AIRPLAY ei -?e 

DOWN A** CHICK 0  Ja Rule Featuring Charli "Chuck" Baltimore 9 
I SOT'S IJATKINS.SAURELIUS,ILORENZO.T.LANEI 0 MURDER INC/DEF JAM 903941./113JMG 

90 69 71 FIRST TIME IMx .9 
C STOKES,M.GORDON (PLATINUM STATUS,J.JONES.M.GORDONI TUG/NEW LINE ALBUM CUT/WARNER BROS. 

69 

30 Ei .1 79 79 HEAVEN CAN WAIT Michael Jackson 
M JACKSON,T RILEYA HEARDN SMITH (M.JACKSON,T.RILEYA.HEAJRDN SMITH,T BEALE LAUES,K OUILLER) ALBUM 

75 

0 33 37 AWNAW 0 Nappy Roots 9 
J.CHAMBERS,M.CAREN (W.HUGHES,MADAMS,VTISDALERANTHONY,J.CHAMBERS) 0 ATLANTIC 85222. 

31 82 73 

. 

70 

EPIC CUT 

CRY TOGETHER Prophet Jones 
C CHARLES.GROOVE (K.GAMBLELHUFF1 MOTOWN ALBUM CUT 

54 

0 38 52 FEELS GOOD (DON'T WORRY BOUT A THING) 0 Naughty By Nature Featuring 3LW «9 
ALLSTAR IADRISS,V.BROWNAGORDON,T BEALDWGGINS.RWIGGINST CHRISTIAN.C.YVHEELER.J CAMPBELL) oo TN 0844 

32 93 85 85 DANSIN WIT WOLVEZ 0 Strik 9ine .9 
MADMAN IS JACOBS,O.STATHAN.WJONES.M.DIXONI 0 00 FADE 34239./ECIAD 

58 

0 39 42 SOMEONE TO LOVE YOU Ruff Endz .2 
C ROONEY.T OLIVER IC ROONEY) EPIC ALBUM CUT 

33 CD 93 96 TARANTULA 0 Mystikal Featuring Butch Cassidy 9 
S.STORCH (M.TYLER,S.STORCH.D.MEANS) 0 JIVE 42999. 

84 

34 27 36 WHAT IF A WOMAN Joe.2 
ALLSTAR,JOE (J THOMAS.) SKINNE RAGORDON I JIVE ALBUM CUT 

27 85 82 76 GOT ME A MODEL 0 RL Featuring Erick Sermon 
J DUPRIB.M.CO&THE UNDERDOGS IRLE SERMON.) M COX,11 MASON, JR THOMAS) 0 J maze 

76 

41) 35 41 SAY I YI YI Ting Yang Twins 9 
BEAT-INAZZ ID-ROC,KAINE) COLLIPARK/IN THE PAINT ALBUM CUTUCH 

35 86 90 84 

.0 

DO YA THANG GIRL 0 Beelow 
S BEHETH IBMOORE) 0 BALLIN' 100 

84 

36 30 32 HOW COME YOU DON'T CALL ME Alicia Keys 9 
A KEYSA.BROTHERS (PRINCE) J ALBUM CUT 

30 87 87 88 DEAR GOD 0 Willie D 
HOT TRAM IW.DENNIS,LEDWARDS) o RELENTLESS OM 

78 

37 24 23 ANY OTHER NIGHT 0 Sharissa 9 
THE UNIT (D.COVERTA CANNON.D.JACKSON.THE UNIT) 0 MOTOWN 019378' 

23 0  96 91 WILL DESTROY 0 Lil Ru 9 
B-ROCK ILIL RUI 0 HOW YOU LOVE THAT 10121 88 

••' HOT SHOT DEBUT • 
FULL MOON Brandy .2 
M CITY (NLCITY) ATLANTIC ALBUM CUT 

89 91 92 MAMA'S BABY, POPPA'S MAYBE 0 Green Eyez 
S SMITH IS.SMITH,RGIBSON,SJOROAN,P.PETERSONI o 0 BIGG MONT 8333 89 

38 90 83 81 7 DAYS 0 Craig David '9 
M HILL IC.OAVID.M.HILL.D.HIU.) 0 00 

52 

39 28 24 THE WHOLE WORLD 0 OutKast Featuring Killer Mike 9 
E T3 IABENJAMIN,A PATTON() SHEATS,M.RENDER) 0 ARISTA 24550' 

8 0  100 93 

W1LDSTAR 85232NATIANTIC 

SHAWTY 0 P-Lo Featuring Lil Ru & T. Supreme 
MARTIST THE GREAT 11,1.0,T.SUPREMELIL RUI 0 FM YOU LOVE THAT 10123 

91 

0 46 46 NO MORE DRAMA 0 Mary J. Blige .9 
L JAM,TIEWIS IL HARRIS III,T.LEWIS.B.DEVORZAN,P.BOTKIN. JR.I 0 MCA 155929. 

16 0 GIVE ME THE LIGHT 0 Sean Paul 
TROTTON,OADDY REDS I&HENR(OUES,TRAMI) 00 BLACK SHADOW 6395NVP 

92 

41 43 44 WISH I DIDN'T MISS YOU 0 Angie Stone 9 
I MATIASAMAIITINASTONESWIZZ BEATS AMARTINI.MATIAS,LHUFF.G MCFADDEN,J.WHITEHEADI 0 J 21119' 

41 93 97 98 STOP PLAYIN' 0 Levert Agee Featuring Mr. Low Down & Evol 
8 AGEE (LAGEEI (b KNIGHTSTAR 1237 

93 

42 32 29 U GOT IT BAD 0 Usher 's 
J OUPRI,B.MCOX (U.RAYMOND,J DUPRIBMCOX) O ARISTA 15636' 1 0 SLOW DANCE * Lou Mosley 

D PAYNELMOSLEY 10.PAYNELMOSLEY) 0 JENSTAR 1300 
94 

43 40 39 YOUNG'N (HOLLA BACK) 0 Fabolous 9 
THE NEPTUNESIJ.JACKSON.C.HUGO,PWILLIAMS) 0 DESERT STORM/ELEKTRA 67265NEEG 

17 95 86 86 ITS THE WEEKEND 0 Lil' J 9 
J NMI (J.DUPRI.K.BURRUSSIJEFFERSON,S.JOHNSONAHARRIS,K.MANSFIELD) o HOLLYWOOD 161060 

53 

44 42 31 ROCK THE BOAT Aaliyah 9 
R STEWART,E.SEATS ISDARRETYRSTEWART,ESEATS,STATIC) 0 BLACKGROUND ALBUM CUT 

2 96 98 95 

_ 

SOMETHING INSIDE Boney James Featuring Dave Hollister 
P BROWN.B.JAMES (R.RIDEOUTASTONE.P.TEMPLE,S.AIKEN) WARNER BROS. ALBUM CUT 

69 

0 54 65 YOU KNOW THAT I LOVE YOU 0 Donell Jones .2 
J HAWKINS,CABSCRAM.R.SMITH (J HAWKINS,CABSOLAM,R SMITH) 0 UNTOUCHABLES ( SI I? ARISTA 

45 97 95 82 TRIBUTE TO A WOMAN Ginuwine 
T OLIVERC ROONEY IELUMPKIN,T.OLIVER) EPIC ALBUM CUT 

61 

46 41 34 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) 0 Mystikal 9 
I HE NEPTUNES (MITLEFLP.WILLIAMS,C.HUGO) 0 JIVE 42932' 

8 98 81 - PUT YO SETS UP 0 Redd Eyeu Featuring Juvenile & Slanted Eye,/ 47 
BRISS,COOL 8 ORE IIPIERRE.T GREY,B.MARTIN) 0 Z-B0 2503 

81 

47 44 33 UH HUH 0 B2K 9 
1: STEWART,132K ICASTEWART.T.NKHEREANYE,THALEFACRAWFORD,J HOUSTON,D FREDERIC) (0 0 EPIC 79686 

20 0 CALLING MY NAME 0 Ren With Christina Sanchez & Introducing Rhyme 
J WIZE IJ.W.POSTELLROWENS.CMITCHELL) 0 MUSIC MIND 9340I/ORPHEUS 

99 

48 37 28 TAKE AWAY Missy "Misdemeanor" Elliott Featuring Ginuwine & Tweet 9 
TIMBALAND,C BROCKMAN,M.ELLIOTT (M.EWOTT,T.MOSLEY) THE GOLD MIND/FLEKTRA ALBUM CUT/EEG 

13 100 92 83 KNOC 0 Knoc-Turn'Al With Dr. Dre & Missy "Misdemeanor" Elliott 9 
DR DRE,PROPHECY ENTERTAINMENT IRHAFIBORA.MONRDED DURANT,' PIACAIOS,R.SALONM ELLIOTTAYOUNG) OLA CONFIDE NTINJELEKTRA 6729rEE6 

67 
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NUMBER 1/GREATEST GAINER 1*-.E.,- 1 Week At Number1 

ASHANTI MURDER INCJOEF JAM 58613306/1DJMG 112.98/17.981 Ashanti 

50 44 40 MICHAEL JACKSON A' EPIC 89400' (12.98 E0/18.981 Invincible 1 

1 51 49 43 MOBB DEEP • LOUD/COLuMBIA 85881'/CRG 112.98 E0/18.98) Infamy 1 

97 - 
Pi' à PACESETTER ',•:1.-- 

TWEET THE GOLD MIND/ELEKTRA 82741WEEG 112.98/18.981 Southern Hummingbird 

52 47 28 VARIOUS ARTISTS NEw NO INIITNNNEASALI10175.113/1611291/11911 Master P Presents: West Coast Bad Boyz Poppin' Collars 28 

2 0  52 49 YOLANDA ADAMS ELEKTHA 62890/EEG 112.9301981 Believe 7 

27 
3 

4 

1 1 R. KELLY & JAY-Z ROC-A-FELLA/DEF JAM 588783'/JIVE/IDJMG 112.98/19.981 The Best Of Both Worlds 1 Ci5 70 51 T.I. GHETO-VISION 14881/ARISTA 111M/1738) I'm Serious 

2 - AVANT MAGIC JOHNSON 112809/MCA ( 12 98/18.981 Ecstasy 2 55 51 45 DMX A RUFF RYDERS/DEF JAM 586450MDWG 11298/19.941 The Great Depression 1 

1 415 55 53 LUTHER VANDROSS • J 20307 02.98/18.98) Luther Vandross 2 
5 4 5 LUDACRIS A' DISTURBING THA PFACE/DEF JAM SOUTH 586446'/IDJMG ( 12 wits 981 Word Of Maul 

3 a lie 78 75 JAGGED EDGE A SO SO DEF/COLLMBIA 885056/CRG 0238 EG/18.981 Jagged Little Thrill 2 
10 10 NAPPY ROOTS ATLANTIC 83524/A617.98/Ile Watermelon, Chicken & Gritz 

46 44 RES MCA 112310' 18.9[112.9BI* How I Do 44 
6 7 MARY J. BLIGE A' MCA 112808. 112.98/18.981 No More Drama (2002) 3 58 

'11 

12 

13 

14 

15 

16 

3 2 

, 

GLENN LEWIS EPIC 85787'112 98 ECl/17 98) World Outside My Window 2 59 53 5° UGK JIVE 41673/ZOMBA111.98/17.90 Dirty Money 2 

58 60 MACK 10 CASH MONEY/UNIVERSAL 860968'/UMRG ( 12.91311981 Bang Or Ball 4 
5 3 B2K EPIC 85457112.98 E0/18.981 B21(1 60 

4 BRANDY A ATLANTIC 8.3493'/AG ( 12.98/18.981 Full Moon 1 61 60 55 PETEY PABLO • JIVE 4I723/ZOMBA ( 11.9817.981 Diary Of A Sinner 1st Entry 7 

64 69 THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS • DRUMM 453790NTERStOrE ,1298 ,( e. Eternal 1 
11 11 NAS it ILL WILL/COLUMBIA 85736•1CRG 112.98 00/18.98) Stillmatic 1 11!) 

54 - POWER HOUZE POWER HOUZE 24562 0 /le COI a Family BusineSS 54 
13 14 JA RULE A' MURDER INCJDEF JAM 586437MIUMG ( 12.98/19.98) Pain Is Love 1 63 

59 54 CRAIG DAVID • WILDSTAWATLANTIC 1383131/AG 111.98/17.981 Born To Do It 12 
12 9 JAHEIM • DIVINE MILL 47452/WARNER BROS. ( 11.98/17.981 [Ghetto Love] 2 64 

38 - PRETTY WILLIE D2/REPUBLIC/UNIVERSAL 016708/UMRG 114.98 COI a Enter The Life Of Suella 38 
9 - YING YANG TWINS COLLIPARIVIN THE PAINT 8375/KOCH 11298/17.981 Alley: The Return DI The Ying Yang Twins 9 65 

62 61 DONNIE MCCLURKIN • VERITY 43150/ZOMBA111.98/17.981* Live In London And More... 22 
16 13 USHER A' ARISTA 14715112.98/18.98) 8701 3 66 

56 52 MASTER P NEW NO LIMIT/UNNERSAL 86e377/UMFIG 112.98/18.981 Game Face 12 
14 15 BUSTA RHYMES • J 20009' 112.9&18.981 Genesis 2 67 

17 FAT JOE • TERROR SQUAD/ATLANTIC 83472/AG 111.98/17381 J.O.S.E. : Jealous Ones Still Envy 6 en 77 66 BONEY JAMES WARNER BROS. 48004 (17e CD) Ride 27 Q 18 

18 15 12 KIRK FRANKLIN • GOSPO CENTRIC 70037/ZOMBA ( II 98/17 981 The Rebirth Of Kirk Franklin 1 CD 73 72 SOUNDTRACK HYPNOTIZE 1.11NOSIOUD WIMP 1972/C3011298 E01897 Three6Mafia 8, Hypnotize Minds Presents: Choices - The Album 4 

69 64 8BALL JCOR 86e384/INTERSCOPE 112 W18.981 Almost Famous 6 
19 

20 

0  

17 8 ANN NESBY ITS TIME CHILD 017391/UNIVERSAL 112.98/18 981 Put It On Paper 8 70 

7 6 OL DIRTY BASTARD 03 9931/RIVIERA 11298/18.981 The Trials And Tribulations Of Russell Jones 6 71 67 76 NELLY g FO' REEL/UNIVERSAL 157743'/UMRG 11298/18381 Country Grammar 1 

57 46 SADE • EPIC 88373112.98 EO/18.981 Lovers Live 5 
23 18 REMY SHAND MOTOWN 014481/UMRG 118.98 COI The Way I Feel 15 72 

7 0 72 65 JILL SCOTT 0 HIDDEN BEACH 86150,IPIC 114.98/19.981 Experience: Jill Scott 8264. 7 
22 

Ce 27 

0 
25 

20 22 SHARISSA MOTOWN 018158/UMRG 112 98/18.981 No Half Steppin' 
66 58 FABOLOUS • DESERT STORM/ELECTRA 82879/EEG112.96/18.911) Ghetto Fabolous 2 

25 KEKE VVYATT • MCA 112609' ( 12.98/18.96) Soul Sista 5 74 

84 - LIL' J HOLLYWOOD 162322 ( 18.98 COI a All About J 24 75 63 56 FEAR NO M.O.B. 93 DEEP 8WSTONEY BURKE 111.98/17.98) (11 Gangstas Doin' Gangsta Slt@t! 56 

65 59 ICE CUBE PRIORITY 29091'/CAPITOL ( 12.98/11981 Greatest Hits 11 
19 - INFAMOUS MOBB IM3 9209'/IANDSPEED ( 11 98/17.9to a Special Edition 19 76 

1 frp 87 68 JAY-Z ROC-A-FELLAIDEf JAM 588814/10JMGasem sel MTV Unplugged 8 
26 24 21 ALICIA KEYS e .12ean nu/met Songs In A Minor 

71 81 PO' WHITE TRASH AND THE TRAILER PARK SYMPHONY POCKET CHANGE K03116.98 COI * Po' Like Dis 47 
27 21 20 JENNIFER LOPEZ • EPIC 88399•02.98 EW18.961 J To Tha L-0! The Remixes 1 78 

1 ig 89 67 PROPHET JONES MOTCWN 3145.51/UMRG 1123318.981f Prophet Jones 16 
28 28 27 MAXWELL A COLUMBIA 87138'1/C3G 02.93 Ea/11981 Now 

29 31 36 ANGIE STONE • J Dom 112.98/18381 Mahogany Soul 4 79 62 JOI CRAZY WORLD/UNIVERSAL 016701/UM8G 114.98 CD) a Star Kitty's Revenge 62 

28 a 93 77 ROY JONES, JR. BODY HEAD 11497 112 98/17981* Round One: The Album 50 CO 37 

31 

39 SIR CHARLES JONES MARDI GRAS 1080 11e98,06.981 a Love Machine 

26 16 KILLA BEEZ WU.TANG/IN THE PAINT tdardœCeommasia Wu-Tang Productions Present Killa Beez - The Sting 9 82 

4 œ 
75 71 ANDRE WARD ORPHEUS 70579 06.98 CD) a Feelin' You 71 

88 - DIRTY SOUTH HARD 1 HIT 7088(STREET LEVEL 07.98 CD)* Everythang's Gon' Be Different... 51 
32 

33 

34 

35 

33 31 MYSTIKAL JIVE 41770./ZOMBA112.94/18.981 Tarantula 
74 74 LIL BLACKY HIT A LICK 51271/TRIPa X116.98 COI* Big Ballin 50 

25 23 SOUNDTRACK IMMORTAL 120134•NIRGIN 118.98 CD) Blade II 23 84 

76 73 JACKY JASPER NUMBER 6 81301 ( 18.98 CDI Keep My Shit Clean 60 
29 32 LIL BOW WOW • so SO DEF/COLUMBIA 86130/CP611298 E0/18.981 Doggy Bag 2 85 

82 79 JERMAINE DUPM so SO DEHCOLUMBIA 85830'/CRG 112.98 E0/18.98) Instructions 3 
32 26 FAITH EVANS • BAD BoY 73041/ARISTA 02.u/18.981 Faithfully 2 86 

12 tig 96 82 GERALD LEVERT ELEKTRA 6265WEEG 112 98/18.981 Gerald's World 2 
36 22 19 SOUNDTRACK SUP- N-SLIDE 31011/NEW LINE 02.98/18.98) All About The Benjamins 

2 91 83 LIL' KEKE IN THE PAINT 8231/KOCH 1129808.981 à Platinum In Da Ghetto 22 
37 

38 

35 42 AALIYAH A' BLACKGROUNO 10082' 112.98/18.981 Aaliyah 

30 24 INDIA.ARIE • MOTOWN 013770'/UMRG 112.98/18.98) Acoustic Soul 3 89 86 8° WU-TANG CLAN • WU-TANG/LOUD/COLUMBIA 143238./CRG 02.98 E0/18.9131 Iron Flag 6 

39 0 95 84 VARIOUS ARTISTS 3(00EN REACH 85653./EPIC 117 93 ECICOI Hidden Beach Recordings Presents: Unwrapped Vol.1 33 0  50 48 KHIA FEATURING: DSD DIRTY DOWN46 117.98 CD)* Thug Misses 

1 cm 90 86 MARY MARY A C2/COLUMBIA33740/CRG 17.98 EW11.98) Thankful 22 
40 

41 

36 35 SOUNDTRACK ROC-A-FELLA/DEF JAM 588871'/IDJMG 112.98/18.981 State Property 

83 70 JANET A' viRGIN 10144112. 18.981 All For You 1 
34 34 OUTKAST • ARISTA 28033' 02.91318 98) Big Boi & Dre Present... OutKast 4 92 

94 92 ORIGINAL P WESTBOUND 1116(11.98/17981 Intoducing Hyped Up Westbound Soljaz 66 
42 39 29 JAGUAR WRIGHT MOTIVE 112683/PACA 18.98/12 . 981 Denials Delusions And Decisions 16 

PROJECT PAT • HYPNOTIZE MINDS/LOUD 1950/CRG 0218 ECU17.981 Mista Don't Play Everythangs Workin 2 Q 45 

44 

33 COREY NOONTIME/MOTOWN 016713/UMRG 18.98/12.981 I'm Just Corey 33 

80 78 R. KELLY e JIVE 41705'20MA 112.98/18.911 tp-2.com 1 
41 37 JOE JIVE 41788/ZOMBA 112.98/18.981 Better Days 3 95 

45 43 47 IMX TUG 39009INEW LINE 11298/17.981 IMx 26 13 
31 

MISSY "MISDEMEANOR" ELUOTT • THE GOLD HIND/ELEKTRA Dear/1E6112 98/18.981 Miss E...So Addictive 1 

JUVENILE • CASH MONEY/UNIVERSAL 880913/UMRG 02.98/11981 Project English 2 
46 48 41 N*E"R*D* VIRGIN 11521(10.98 CO) In Search Of... 

1 • 98 

8 
- NATE DOGG ELEKTRA Veer/EEG ( 12.98/18.981 Music & Me 3 a 61 

48 

57 JAY-Z A ROC-A-FELUVDEF JAM 586398'/IDJMG ( 12.98/19.981 The Blueprint 
81 63 VARIOUS ARTISTS RUFF RYDERS 413177./INTERSCOPE 112 98/19 NI Ryde Or Die Vol. III: In The ''R" We Trust 9 

42 38 X-ECUTIONERS LOUD/COLUMBIA 94410'/CRS ( 12.98 EG/17.98) Built From Scratch 13 99 

MUSIO SOULCHILD • DO SOUL 5482891•1DJMG 11 91 1 ( 981 Aijuswanaseing (I Just Want To Sing) 4 
49 40 30 DESTINY'S CHILD MUSIC WORLD/COLUMBIA 88431'/CRG (6.98 E0/18.981 This Is The Remix 19 10.-  
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THE NOTORIOUS B.I.G. e ° BAD BOY 73011 .11FIISTA 119 98/24 98) Life After Death 

13 9 MR. BIGG WARLOCK 2822 00.98/16.98) Only If U Knew 3 
228 .. 

I M 
n. 
LI 

...s,,n..., . 
J.JVCIIIILG A - CASH MONEY/UNIVERSAL 153182/UMRG 112.98/18.981 400 Degreez 172 

1 2PAC e DEATH env. • ' - •( 19 98/25 SIP All Eyez On Me 313 15 14 JAY-Z à' ROC-A-FELLA/DEF JAM 54882r/IDJMG 0198/19981 VOI. 3... Life And limes Of S. Carter 78 

3 THE NOTORIOUS B.I.G. A' BAD BOY 73000'/AR1SM 111 98/18981 Ready To Die 340 16 16 DR. DRE A' DEATH ROW 63e00•111S6/17.961 The Chronic 271 

2 2PAC A' AMARU/DEATH ROW 490301'/INTERSCOPE ( 19.98/24.913) Greatest Hits 172 œ _ BARRY WHITE • MERCURY 522459/10JMG 11198/1998) All lime Greatest Hits 243 

13 BOB MARLEY AND THE WAILERS •" TUFF GONG/ISLAND 848210•00JMG 112 98/18 9ln Legend 286 18 19 MARVIN GAVE motoym15313281/8118 16 98/11981 The Best Of Marvin Gaye: 20th Century Masters The Millennium Collection Volume2 5 

5 MAKAVELI à' DEATH ROW 13.3012./KOCH 02.98/17.981 The Don Killuminati: The 7 Day Theory 199 19 12 NAS à' COLUMBIA 67015./CRG I10 98 E0/1198) It Was Written 79 

4 JAY-Z à FRuzuRoc-A.FELLArpRiomrsowricAptioLoo.98/16.98) Reasonable Doubt 226 20 22 NAS A' COLUMBIA 88773./CRG 17.98 EQ/11.981 I Am... 33 

7 NM à COLUMBIA 5761341CRG 17.98 E0/11.98) Illmatic 42 a) _ AALIYAH A' BLACKGROUND 1075311298/17.981 One In A Million 101 

8 2PAC à AMARU/JIVE 41838/ZOMBA 111.98/17.911) Me Against The World 293 22 20 BONE THUGS-N-HARMONY A' RUTHLESS 69443'/EPIC 110.98 E0/15.98) E. 1999 Eternal 217 

10 AL GREEN à HI/THE RIGHT STUFF 30803/CAPITOL 110.98/17.981 Greatest Hits 371 fiD - MARY J. BLIGE A' MCA 111158'112.98/18.981 My Life 170 

15 MARY J. BLIGE A7 UPTOWN iiceavracit meet%) What's The 411? 113 24 17 R. KELLY A' JIVE 41527/ZOMBA 111.98/171M 12 Play 187 asi 11 
DR. DRE e AFTERMATH 4904813'/INTERSCOPE 112.98/18.961 Dr. Dry - 2001 112 25 23 TVVISTA • CREATOR'S WAY/ATLANTIC 92757 11/AG 1 1198/17.98) à Adrenaline Rush 108 

me Albums with the greatest sales gains this week. Catalog albums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of o der albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums. • Record ng Industry 
Assn. Of America IRIAA) certification for net shipment of 500,000 album units (GoldI A RIAA certification for net shipment of 1 million units ( Platinum). • RIM certification for net shipment of 10 million units ( Diamond). Numeral foLowing Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double 

albums with a running time of 100 minutes or more, the RIM muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards: (D Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platincl. A' Certification of 400,000 units ( Multi-Platino). 'Asterisk indicates LP is available. Most ape prices. 
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked E•l and all otter CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-

seekers this week.* indicates past Heatseeker title. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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DANCE/ELECTRONIC 

Box. 
UP AND DOWN: It's been 15 years since 
'Pa11 Paul began DJing at his father's 
London nightclub, Tummills. Since 
those early days in the booth, Paul has 
played at numerous clubs around the 
world, honed his production skills 
(Camisra's "Let Me Show You" and 
TTB's "God's Love," among others), 
remixed for others (Dina Carroll and 
Nalin & Kane, to name a few), and 
partnered with Steffan Chandler to 
form Duty Free Recordings—which 
has an in-house recording studio at 
itimmills. where Paul has a DJ resi-
dency. He also hosts the Saturday-
night Tall Paul Smimoff Experience 
radio stlow on London's KISS-FM. 

Now, after helming several DJ-mix 
compilations (including Ministry of 
Sound's The Annual), Paul decided 
the time was right to issue his first 
proper artist album, the progressive-
leaning Back and Forth (Duty Free/ 
Moonshine Music, due April 23). 

"I know, I know, it took me a while 
to make this album happen," Paul 
says with a chuckle. "But it's now 
here, and hopefully, people will find 
that it's been worth the wait." 
Back and Forth intertwines classic 

Paul recordings ("Rock da House" and 
the Sandy B.-referencing "Let Me 
Show You"), as well as recent produc-
tions ("Everybody's a Rock Star" and 
the INXS-sampled "Precious Heart"). 

"There was a big debate between 
my management, my friends, and 
myself about mixing the old tracks 
with the new," Paul notes. "But I 
thought, for my first proper album 
as an artist, it was important for me 
to show my musical evolution, my 
musical history." 

FUTURE BEATS: DJ Louie DeVito is 
readying his latest beat-mixed set, 
Dance Factory, for DeeVee Records, 
which is distributed by Musicrama in 
New York. Unlike DeVito's ultra-
successful "N.Y.C. Underground 
Party" series, Dance Factory focuses 

on mainstream, crossover-friendly 
tracks. Scheduled to arrive April 23, 
the 19-track disc features such dance-
floor hits as Daft Punk's "One More 
Time," Da Buzz's "Let Me Love You 
Tonight," Nicole McCloud's "One 
Good Reason," Kim English's "Every-
day," Green Velvet's 'La La Land," and 
Kings of Tomorrow's "Finally." 

Revered U.K. label One Little Indi-
an has given birth to a new dance 
imprint, OLI. The first release—Linda 
Clifford's cover of "Going Back to My 
Roots" (produced by Terry Farley and 
Chris Bangs)—is due shortly. Upcom-
ing singles include Crispin J. Glover 
& D'Musik's "Afro Boogie," Glover's 
"Peacemaker Blues." Secret Knowl-
edge's "Mojo" (with a Scott Hardkiss 
remix), Clifford's "Sunshine," and 
"Closer" and "So Much for Love" by 
Pharmacy Allstars (aka K-Klass). 

David Byrne's Luaka Bop label is 
readying The Only Blip Hop Record 
You Will Ever Need Vol I for a June 4 
release. The collection, compiled by 
Byrne and label president Yale Evelev, 
brings together contemporary artists 
who remain ahead of the electronic 
curve. Highlights include Mouse on 
Mars' "Mykologics," To Rococo Rot & 
I-Sound's "Pantone," Schneider TM's 
"Eiweif3," Tanvater's "To Moauf," and 
Vibulator's "Pocket Monster." 

ABOVE THE CLOUDS: Electronic pio-
neer Frank Tovey—aka Fad Gad-
get—died from heart failure April 3 
at his home in London. Tovey had 
suffered from heart problems since 
his childhood. 

The first signing to Mute Records 
U.K. in the late-'70s. Tovey—along 
with acts like Human League, Kraft-
welt Gary Numan, the The, Soft Cell, 
Cabaret Voltaire, and the Normal— 
paved the way for today's ever-grow-
ing electronic community. In fact, Fad 
Gadget singles like "Back to Nature" 
and "Collapsing New People" contin-
ue to influence the movers and shak-
ers in the contemporary electro scene. 

After four albums (Fireside Fa-
vourites, Incontinent, Under the 
Flag, and Gag), Tovey shed his Fad 
Gadget alias and recorded another 
five albums under his own name. 
Early last year, Fad Gadget was the 
opening act for Depeche Mode's 
European Exciter tout In December, 
Mute issued the very essential two-
disc set The Best of Fad Gadget. 

"Frank made some very special and 
influential records." Mute founder 
Daniel Miller notes. "He played a big 
part in helping to lay the foundations 
of what the label was to become in the 
ensuing years." He will be missed. 

Pepper Spices Up Dancefloors 
BY MICHAEL PAOLETTA 
NEW YORK—Pepper Mashay takes 
her singing seriously. 

In a career that spans nearly 30 
years and counting, names like 
Cher, Celine Dion, Diane Warren, 
Mick Jagger, Tina Turner, Dennis 
Lambert, Guy Roche, Lenny 
Kravitz, Patti Austin, Bobby Cald-
well, Lenny White, and Michael 
Bolton dot Mashay's résumé. In 
addition to her ever-flourishing ses-
sion work, the singer's soulful 
stylings have appeared in films 
(What's Love Got to Do With It, 
Under Siege 2) and commercials 
(Honda, Pringles). 

In the mid-'90s, Mashay (aka Jean 
McClain) introduced herself to club-
land via tracks like "Something to 
Feel" (Gee Street/Island) and "Not 
Much Heaven" (Azuli U.K.). By the 
decade's end, she was an in-demand 
singer overseas, working with such 
producers as Tuff Jam ("Happi-
ness"), Grant Nelson ("Step 2 Me"), 
Bini & Martini ("Playing With My 
Mind"), and Subsystem ("Right Back 
to Love"). And on home soil, pro-
duction/remix outfit Thunderpuss 
hired Mashay to provide all the 
vocals for the "backing choir" for its 
club restructuring of Whitney Hous-
ton's "My Love Is Your Love." 

'DIVING' IN 
Like many singers in the world of 

dance music, Mashay works with dif-
ferent producers, who then "feature" 
her as the singer of the song (which 
is often co-penned by Mashay her-
self). She acknowledges that two 
years ago, one such project changed 
her life in the U.S.: the tribal-inflect-
ed "Dive in the Pool" by Barry Har-
ris Featuring Pepper Mashay. 

"Prior to ' Dive,' except for my 
studio session work, I was pretty 
much an unknown in the U.S.," 
explains Mashay, whose songs are 
published by Freckle Bandit Music, 

BMI. "But once 'Dive' became a hit 
on dancefloors, DJs and club own-
ers wanted me to perform at their 
clubs. Since the summer of 2000, 
I've toured nonstop." (Stephen Ford 
of Los Angeles-based Ford Enter-
tainment Group and DivasIn 
Demand.com oversees Mashay's 
dance music career and bookings.) 

Upon its release, "Dive in the 
Pool"—extensively featured on the 
Showtime series Queer as Folk and 
its accompanying soundtrack— 
quickly ascended the Billboard Hot 
Dance Music./Club Play chart, peak-
ing at No. 2. By year's end, the Ner-
vous Dog/Nervous single was declared 
the No. 2 Billboard Hot Dance Club-
Play Singles song of 2000, right 
behind Madonna's "Music." 

"It's one of those rare tracks that, 
two years after its release, still 
strikes a chord with clubgoers," 
Nashville-based DJ Ron Slomowicz 
notes. "Pepper's commanding per-
formance, coupled with Barry's pro-
gressive house beats, guarantee a 
packed dancefloor." 

"Is ' Dive' a frivolous track?," 
Mashay wonders aloud. "Yes. But it 
has an impact on crowds, who go 
wild whenever 1 perform it. And 
there's nothing like it to then fol-
low it up with a song that gives cre-

dence to who you are as a person." 
She is referring to last year's 

anthemic "I Got My Pride," which 
saw her once again collaborating 
with Harris. Like its predecessor, 
the Tommy Boy Silver Label single 
peaked at No. 2 on the Hot Dance 
Music/Club Play chart; it was also 
featured in an episode of HBO's Sex 
and the City and in the film Punks. 

"This song is very special to me," 
Mashay says. "It's about commit-
ment to oneself, regardless of sexu-
ality, race, and sexual orientation. 
The song's lyrics come from a spir-
it of self-love—only then can you 
project love onto someone else." 
These days, Mashay is holding 

court on the Hot Dance Music/Club 
Play chart with the Solar City-
helmed "You and Me ( Feels So 
Good)." Next month, Cetacean 
Records will issue the singer's "I 
Can't Stop," while Jungle Red will 
release her "Something to Feel" in 
July. Awaiting label deals are three 
recently completed, Mashay-front-
ed Swiss productions (Joe Tuzi's 
"Lies," Max Iron's "I Want You in My 
Life," and DJ Laura's "Doin' It on 
the Dancefloor"). By summer's end, 
Mashay hopes to have a greatest-
hits collection available for sale on 
her Web site (peppermashay.com). 

Not one to remain idle, Mashay is 
also pursuing a career in country 
music, where her alter ego—BJ 
McClain—prevails. Mashay notes 
that Songs Alive, a forthcoming 
compilation from Australia, includes 
two songs by BJ McClain & the Full 
Circle Band, saying, "This is a side 
of me that's only beginning." 
"When I look back, I'm amazed, 

surprised, and thrilled at what I've 
accomplished," Mashay says. "I 
couldn't have asked for a better 
musical education. At the end of the 
day, I feel so blessed to be able to 
make a living from something I so 
enjoy doing." 

• Faithless, "Crazy English 
Summer"/"Tarantula" (Cheeky/ 
BMG Australia single). There's 
one very good reason to snag a 
copy of this Australian import: 
Remixer Aloe's reconstruction of 
the Za Johnston-fronted "Crazy 
English Summer" is emotional 
and lush, effortlessly recalling 
pop/house tracks like Moloko's 
"Sing It Back." 

•Angel Moraes, "Tribal Func-
tion" ( . . . Records single). The 
recipe is rather simple: Add cosmic 
keyboard riffs to hypnotic tribal 
beats. Sprinkle fierce-ruling diva 
vocals ("Work me baby/Pump me 
baby") throughout. Then deep-
bake, and it's oh-so delicious. 
Remixers Kats Imai & Eddie Styles 
take the track further underground. 

Ternerrim 
Hot Plate  
*Suzanne Palmer, "Show Me" 

(Star 69 single). Fans of Palmer's 
recent club smash "Hide U" won't be 
disappointed by this follow-up. The 
singer's soulful vocals ride atop 
Peter Rauhofer's deft production, 
steeped in rubbery basslines and off-
kilter keyboard riffs. 

•DeVere, "Soul Power" (Leftwing 
Recordings single). This interpola-
tion of Stevie Wonder's "Another 
Star" is the brainchild of producer 
Jake Devere, who effortlessly brings 
together Santana-inflected guitars, 
tribal drums, and singer Erin Wal-
lace. Contact: 323-651-4796. 

•Mondo Grosso, MG4R (Sony 
Music Japan album). As a follow-up 
to last year's MG4, Japan's Mondo 
Grosso (aka producer Shinichi 
Osawa) issues this remix project 
based on that album. Featured 
remixers include Hybrid, Da Lata, 
Ananda Project, and Blaze. 

•Sia, "Taken for Granted" 
(Long Lost Brother/Sony Aus-
tralia single). A word to house 
enthusiasts: Skip the trip-hopped, 
Romeo & Juliet-shaded "Taken for 
Granted" and go directly to the 
bonus track, "Waiting for You." 
Remixers Restless Soul and Soul 
Brother provide, respectively, 
classic-house and Italo-house 
(think Soft House Company's 
"What You Need") excursions. 

MICHAEL PAOLETTA 
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Club Play 
TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist 

.1 
WISH I DIDN'T MISS YOU (THE REMIXES) J 21162 

1 Week At Numberl 

Angie Stone 9 

ITS GONNA BE..(A LOVELY DAY) BEDROCK. CREDENCE 36328NETTIVERK Brancaccio & Aisher 9 

ALIVE EMERGE 30006/CENTAUR Kevin Aviance 

NO MORE DRAMA (THUNDERPUSS REMIXES) MCA !559n Mary J. Blige 

ESCAPE (REMIXES) INTERSCOPE PROMO Enrique Iglesias .2 

CAN'T STOP DANCIN GROOVIUCIOUS 268/STRICTLY RHYTHM maya Day 

5 
10 

11 

12 

1$ 

19 

21 

5 

8 

10 

4 

9 
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FLAWLESS GROOVILICIOUS 273/STRICTLY RHYTHM The Ones 

FIRE TOMMY BOY SILVER LABEL VTOMMY BOY Dolce 

IT'S LOVE (TRIPPIN') GROOVILICIOUS 274/STRICTLY RHYTHM Goldtrix Presents Andrea Brown 

SONG FOR THE LONELY WARNER BROS 42422 Cher 9 

SLEEPING FASTER SKINT PROMO/COLUMBIA Lo Fidelity Allstars 

VIP MIXOLOGY 0005/4 PLAY Ibiza 

INSATIABLE (REMIXES) COLUMBIA 79708 Darren Hayes 9 
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Maxi-Singles Sales 
TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

NUMBER 1 .7;:•tr 
SONG FOR THE LONELY WARNER BROS. 0422 00 

3 Weeks At Number 1 

Cher 

THANK YOU (DEEP DISH REMIX) ARISTA 13996 0 0 Dido 9 

7 

7 5 6 

7 

17 26 

23 30 

16 23 

THEY-SAY VISION (DANCE REMIXES) MCA PROMO Res 9 

TO GET DOWN KINETIC 54113 Turno Maas 

MOUNTAIN TOP JELLYBEAN 72642 99th Affair Featuring Latanza Waters 

22 24 

18 18 

15 15 

27 35 

13 11 

20 19 

29 34 
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31 40 

30 36 

33 39 

21 17 

JOIN ME PRISONERS OF DANCE/24/7 972018/ARTEMIO Lightforce 

YOU AND ME (FEELS SO GOOD) JUNGLE RED 90012 Solar City Featuring Pepper Mashay 

AMERICANA Humpnie Gerardo 

PURPLE GOD GLASS SLIPPER 001 Anny 

YOU GIVE ME SOMETHING EPIC PROMO Jamiroquai 

THE HEARTBREAK STAR 69 1234 Friburn & Urik 

FOR A LIFETIME (ALEX GOLD REMIX) KTHAVAGANZA IMPORT Ascension 

FREE TO CHANGE YOUR MIND (REMIXES) OREAMWORKS PROMO Regency Buck 

POWER PIC 
IF YOU FALL (THE M.A.S. COLLECTIVE MIXES) HARLEQUIN 1238 Ad Finem 
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LIFETIME (BEN WATT REMIX) COLUMBIA 79640/CRG 0 0 Maxwell 

NO MORE DRAMA (THUNDERPUSS REMIXES) MCA 155929 o Mary J. Blige 9 

FEELS GOOD (DON'T WORRY BOUT A THING) (KELLY G. CLUB MIX) Pa 2344 o Naughty By Nature Featuring» 

WILL I? ROBBINS 72055 0 0 Ian Van Dahl 9 

YOU MAKE ME SICK (H02 REMIXES) LAMLE 24556ARISTA c o Pink 

HEAVEN 24(7 72475/ARTEMIS 0 0 Eyra Gail 

CAN'T GET YOU OUT OF MY HEAD CAPITOL 77685 o Kylie Minogue 

CAN'T FIGHT THE MOONLIGHT (REMIXES) CURB 77098 0 0 LeAnn Rimes 9 

HEAVEN ROBBINS 77057 00 DJ Sammy & Yanou Featuring Do 

BY YOUR SIDE (REMIXES) EPIC 79B44 0 o Sade.;? 

WHERE'S YOUR HEAD AT KT 38803/ASTRAIWERKS 0 0 Basement Jaxx 

DESERT ROSE (VICTOR CALDERONE REMIX) A&M 497321/INTERSCOPE 0 Sting Featuring Cheb Mami 

THIS IS ME (REMIXES) BAD ROY 79403/ARISTA 0 o Dream 9 

WHERE THE PARTY AT (REMIXES) so so OFF/COLUMBIA 7960SCRG 0 0 Jagged Edge With Nelly 

WISH I DIDN'T MISS YOU (THE REMIXES) J21162 Angie Stone 9 

OPEN ME PROPAIN 45/CUTTING KHZ 
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35 41 

41 48 

40 45 

38 44 

42 46 

19 13 

43 

25 16 

26 22 

45 47 

RESURRECTION Town ROY SILVER LABEL 2358/TOMMY BOY PPK 

THE REAL LIFE CREDENCE 33150/NET1WERK Raven Maize 

EARTH (BEN WATT REMIX) MAVERICK PROMONVARNER BROS MeShell Ndegeocello 

FUNNY CAR yomnromeommEEpruse Morel 

GET DOWN MASSIVE FRESKANOVA 11496NAMMOTH Freestylers 

SOAK UP THE SUN (VICTOR CALDERONE & MAC QUAYLE MIXES) AGM PROMO INTERSCOPE Sheryl Crow 9 

HEAVEN ROBBINS 77057 DJ Sammy & Yanou Featuring Do 

IT'S ALRIGHT (MOTHER PRESENTS HARDER DEEPER MIX) LIMELIGHT IMPORT Shania Twain 

LOVE'S GONNA SAVE THE DAY VINYL SOUL 121 ,51USIC PLANT Georgie Porgie 

WILL I? ROBBINS 72055 Ian Van Dahl 9 

WHENEVER, WHEREVER (REMIXES) EPIC PROMO Shakira 

WAKE UP TRANS CONTINENTAL 899119/LOGIC Beki 

PARTY PEOPLE (WE'RE GONNA CHANGE THE WORLD) SUNBURN 5063/SM DEGREES Hawke Featuring Sir Adamsmasher 

47 

37 37 

28 29 

39 38 

34 27 

46 43 

32 28 

MINDCIRCUS (REMIXES) NETTWERN 33155 Way Out West Featuring Tricia Lee Kelshall 

DISTANT PLACES WEBSTER HALL NYC 00042 Marsha 

19 19 

14 18 

25 25 

22 19 

13 11 

ADDICTED TO BASS GUSTO IMPORT Puretone 

BE.ANGELED LOGIC 300097812/LOGIC Jam & Spoon 

SIX FEET UNDER (TITLE THEME REMIXED) UNIVERSAL 015778 Thomas Newman 

THE MORE I LOVE YOU GROOVILICIOUS 265/STRICTLY RHYTHM MFF Featuring Andrea Martin 

PRAYER MTA 27731N2 Scanners 

AWAY (JOHN CREAMER AND STEPHANE K REMIXES) YOU MATRA Mantra Featuring Lydia Rhodes 

ME WITHOUT YOU OEFINITY 015 Ospina Featuring Andricka Hall 

LET'S DO IT TOGETHER NAKEDMUSIC019/ASTRALWERKS Blue Six 

LITTLE GIRL NEFNOUS 20507 Viola 
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Club Play Maxi-Singles Sales 

1 PRECIOUS HEART 
Tall Paul MOONSHINE 

1 THE CROWD SONG 
Rhythm Gangsta 52 

' FOR ALL TIME 
Soluna ORE AMWORKS 

2 LOVE'S GONNA SAVE THE DAY 
Georgie Porgie VINYL SOUL 

3 PURIFY 
Balligomingo WINDHAM HILL 

3 FRANK SINATRA 
Miss Kittin And The Hacker EMPEROR NORTON 

4 WALKING ON SUNSHINE 
Jennifer Lopez EPIC 

4 SILVER SCREEN 
Felix Da House Cat EMPEROR NORTON 

5 STILL NOT OVER YOU 
Exhale REAL TEAL 

5 YOUR HEART 
Cyberslam ROBBING 

Breakouts Tales with future chart potential, based on club play or sales reported this week. 102X2, VNU Business Media, Inc and SoundScan. Inc All rights reserved 

WHAT IT FEELS LIKE FOR A GIRL MAVERICK 42372/WARNER BROS 00 Madonna 

HE LOVES U NOT (REMIXES) BAD BOY 79361/ARISTA 00 Dream 9 

STAR GUITAR FREESTYLE DUST1ASTRALWERKS 38812/VIRGIN 00 The Chemical Brothers 

7 DAYS (SUNSHIP REMIXES) WILOSTANATLANTIC 85722/AG 0 o Craig David 9 

EVERYDAY NERVOUS nor 0 o Kim English 

BREAK 4 LOVE STAY 69 1217 0 o Peter Rauhofer + Pet Shop Boysehe Collaboration 

YES TOMMY BOY 2295 0 0 Amber 

FIRE TOMMY BOY SILVER LABEL 73503MMY BOY 00 Dolce 

•  tilles  the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The 
Club Play chart is compi cd from a national sample of reports from club DJs. xi) Vidioeclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if vinyl is 
unavailable. On Sales ch rt.. 0 CD Maxi- Single available. 0 Vinyl Maxi- Single available. 0 Cassette Maxi-Single available. 02002, VNU Business Media, Inc. and Sound-
Scan. Inc. All rights rese ved. 
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ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

— 
SOUNDTRACK 
IMMORTAL 120M• VIRGIN 

NUMBER 1 .., 3 Weeks At Number 1 

Blade II 

2 3 VARIOUS ARTISTS 
UNIVERSAL 017004 WAG 

Global Hits 2002 

3 4 THE CHEMICAL BROTHERS 
FREESTYLE DUST 11682. ASTRALWERKS 

Corne With Us 

4 2 AVALON 
SPARROW 51936 

02/Avalon Remixed 

5 5 VARIOUS ARTISTS 
RAZOR 5 TIE 89041 

Pulse 

6 6 .e.fFelY VICIOUS Ultra. Dance 01 

0 10 BASEMENT JAXX 
xt raw ASIRALWERILS a 

Rooty 

8 8 VARIOUS ARTISTS 
ROBBiNS 75027 

House Party (Volume One) 

9 7 DIESELBOY 
HUMAN IMPRINT > 9.001 SYSTEM II 

projectHUMAN 

10 9 TIMO MAAS 
KINETIC 54706 * 

Loud 

14 DJ ENCORE 
MCA 016663 

Intuition a 
12 13 

ff,f2,1 
Simple Things 

13 11 DAFT PUNK 
vLRG1N 49606. 

Discovery 

14 12 VARIOUS ARTISTS 
ROBBINS 75025 

Dance Party ( Like It's 2002) 

15 17 DARUDE 
GROOVILICIOUS 106/STRICTLY RHYTHM h 

Before The Storm 

16 18 GARBAGE 
OLMO SOUNDS 493115./INTERSCOPE 

Beautifulgarbage 

17 20 VARIOUS ARTISTS 
ULTRA 1 Ho 

Ultra. Chilled 01 

18 15 THUNDERPUSS 
TOMMY BOY SILVER LABEL 151artommy BOB 

Barry Harris + Chris Cox Present Thunderpuss 

19 19 THE CRYSTAL METHOD 
OUTPOST GEFFEN 493063. INTERSEOPE 

Tweekend 

20 16 DJ TOM & MIND-X VS DJ DARKZONE 
WEBSTER HALL NYC 027 

Tranzworld All Stars V.2 

21 24 BOARDS OF CANADA 
MUSIC70 1(11 1 WARP é 

Geogaddi 

22 23 F3JORK 
ELENTRA 62553/EEG 

Vespertine 

23 21 MIGUEL MIGS 
NAKEDMIESIC 12014/ASTRALWERKS 

Nude Tempo One 

24 25 VARIOUS ARTISTS 
ROBBINS 75022 

Trance Party (Volume One) 

0 
ST. GERMAIN 
PIAS AMERICA 10106 

Boulevard  

IMAIbums with the g eatest sales gains this week.• Recording Industry Assn Of America IRIAS certification for net shipment of 500,000 album units IGoldl. • RIAA 
certification for net s lament of 1 million units ( Platinum) •RIAA certification for net shipment of 10 million units ( Diamond) Numeral following Platinum or Diamond 
symbol indicates album's multi- platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIPA multiplies shipments by the num-
ber of discs and/or t pes. RIPA Latin awards: 0 Certification for net shipment of 100,000 units (Oro). Certification of 200,000 units ( Platino). I Certification of 
400400 units ( Multi- PI final. 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels. are suggested lists. Tape prices marked Et, 
and all other CO prices, are equivalent prices, which are projected from wholesale prices. è indicates past or present Heatseeker title. ©2002, VNU Business Media, 
Inc. and SoundScan, Inc. All rights reserved. 
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Scene. 
WAITIN' ON STEVE: After one false 
start in Nashville, Steve Azar is final-
ly making his mark. He has a new 
record deal on Mercury; a new sin-
gle, "I Don't Have to Be Me ('Til Mon-
day)," poised to break into the top 10 
on the Hot Country Singles & Tracks 
chart; and an album, Waitin' On Joe, 
due April 16. 

After college, Azar began making 
a name for himself playing 240 dates 
a year—"Anywhere from biker bars 
to fraternity houses," he says— 
across the Southeast as frontman 
for the Steve Azar Band. Dragging 
two 30-foot trucks full of equipment 
and 10 men around on the road 
eventually took its toll, both emo-
tionally and financially. 

"We owed so much money on the 
gear, we couldn't come to [Nashville] 
until we paid [ it] off," says Azar, who 
was playing for 800-1,200 people a 
night at that point. "Eventually we 
started having band troubles that I 
couldn't deal with. There is a certain 
place you can go on the road where 
you start to risk your life, so you have 
to stop at that point. Some of the 
guys couldn't" 

After the suicide of one band mem-
ber and the incarceration of another, 
Azar and his brother/manager Joe 
paid off the gear, simplified their oper-
ation, and moved to Nashville 81/2 
years ago. Azar landed a deal with the 
independent River North Records but 
chose to leave the now-defunct label 
after two mid-charting singles were 
released in 1996. 

Azar continued writing songs and 
eventually met Rafe Van Hoy, who 
produced Waitin' On Joe and, accord-
ing to Azar, "was the miracle I was 
looking for in my life to make 
records." Van Hoy told him, " 'I love 
what you do, don't change it.' Every-
body else was trying to make the 
record they wanted to make on me," 
Azar says. "He captured exactly what 
I wanted to be." 
The new album features 11 solid 

songs, all either written or co-writ-

by Phyllis Stark 

ten by Azar, and a guest-guitarist 
turn from Vanguard Records artist 
Sonny Landreth on several tracks. 

Azar says his music is influenced 
by the Mississippi Delta region, where 
he grew up. "I was not just influenced 
by the guys that played the blues but 
more by the land I was living in, the 
Mississippi River, and the power it has 
on you." Azar says his songs are all 
"taken from real-life experiences." 
The artist calls his music "kind of 

different for [Nashville], but not dif-
ferent enough that it makes me an 
oddball or too hip for the town. I 
came here because . . . this was a 
songwriting town, [and] I found 
there is a lot of soul in this town. A 
big, huge soul pool." 

Waitin' on Joe "represents anyone 
who's out there busting their butt 
waiting for a chance to do what they 
always wanted to do," says Azar, 
adding that the album is also about 
"what happens if the chance never 
comes and the dream dies." 

Azar came close to finding that out 
first-hand with his music career. "I've 
never given up on doing this, but I 
was in the eleventh-and-a-half hour 
to figure out how I was going to do 
this. My dad's always said, 'What you 
love [to] do will never let you starve.' 
I wanted to be able to grow up and 
grow old and be able to tell my kids 
the same thing one day. I'm getting 
that [shot] with Mercury." 

ARTIST NEWS: Brad Paisley was 
given the songwriter/artist of the year 
award from Nashville Songwriters 
Assn. International (NSAI) April 3 
during the group's Legendary Song-
writers Acoustic Concert at the 
Ryman Auditorium. The award is 
voted on by NSAI members. 
Alabama, Brooks & Dunn, and 

Reba McEntire have been named as 
the nominees in the Academy of 
Country Music's (ACM) Home Depot 
Humanitarian Award. This newly 
launched award category will be the 
first fan-voted award in the 37-year 
history of the ACM Awards (Bill-
board, March 23). The winner will be 
named during the ACM Awards tele-
cast May 22. 

Lee Ann Womack has renegoti-
ated and extended her deal with 
MCA Nashville. 

Broken Bow Records has signed 
Arizona native J. Michael Harter to 
its artist roster. His eponymous 
debut, produced by Blake Mevis, is 
due mid-summer. 

Warner Bros. artist Elizabeth Cook 
has signed with Buddy Lee Attrac-
tions for touring representation. 

Country Stars Say `ThankYou' 
To ZZ Top With RCA Tribute 

BY DEBORAH EVANS PRICE 

NASHVILLE—When push comes 
to shove, many country artists 
will confess they have a little 
rock'n'roll in their souls. A num-
ber of male country acts are get-
ting to show their raucous side on 
Sharp Dressed Men: A Tribute to 
ZZ Top. The 15-track RCA collec-
tion includes Brad Paisley, 
Dwight Yoakam, Trace Adkins, 
Alan Jackson, Willie Nelson, and 
many others serving up their 
interpretations of the songs that 
made the Texas trio rock legends 
(see track listing, this page). 

Often referred to as "that little 
ol' band from Texas," ZZ Top was 
founded more than 30 years ago 
by members Billy Gibbons, Frank 
Beard, and Dusty Hill. Through-
out the years, the lineup has 
remained constant and the music 
continually cutting-edge. 
"You couldn't put your finger 

on ZZ Top," says Andy Griggs, 
who covers "I Need You Tonight" 
on the album. "Were they rock-
'n'roll? Yeah. Were they country? 
Yeah. Were they Southern rock? 
Yeah. Were they blues? Yeah. They 
were one of the only bands that 
covered such a wide spectrum." 

Tracy Byrd agrees. "[They are] 
white guys that sing like black 
guys and play like rock guitar 
players," he says. " It's just a fusion 
of all that rolled together. It's a 
cool sound and three pieces that 
make more noise than any three-
pieces in the history of music." 

GETTING DRESSED 
The tribute album is the brain-

child of RCA Label Group (RLG) 
chairman Joe Galante, who previ-
ously worked with ZZ Top and 
spent several years making this 
project come together. 

"The idea originally came to me 
from watching how many acts in 
country throw in a classic rock 
track in their encore," Galante 
says. "Also, working with ZZ, I 
knew they had a respect and love 
for country music. 
"Every act was honored and 

excited to be part of this musical 
tribute," he continues. "They 
were all told, ' It's your record. 
You do what you feel musically,' 
because a lot of these artists have 
been playing [ ZZ Top] music in 
their shows or [ have] grown up 
listening to it, so they had an 
instinct on what to do." 

"It was really, really cool," 
Griggs says of having the freedom 
to experiment. "They called me 
up and said, 'Man, you pick the 
song. We're going to give you a 
budget. You go in and record it. 

We'll stay out of it. You just hand 
it in to us.' The first person I 
called was [Cinderella frontman] 
Tom Keifer. I said, 'I don't want 
this thing to sound too country. 
I want it to sound like ZZ. I want 
it to sound rock'n'roll. I'll add 
some country flavor to it, but I 
need someone on the other side 
to help me.' So me and Tom went 
in and produced it." 

Griggs' track does justice to the 
original without replicating it. In 
fact, all of the participants deliver 
performances that are equal parts 
exuberant homage and individu-
alized expression. Paisley turns in 
an engaging performance on 
"Sharp Dressed Man." Byrd 
sounds as if he could be the fourth 
member of the band on "La 
Grange," and Phil Vassar serves up 
a soulful version of "I Thank You." 

Paisley enlisted a little help on 
his cut from his Grand Ole Opry 
pals. "I went and got voice-overs 
from a couple of my new friends 
at the Opry and some old friends," 
he says. "It's Ralph Stanley, Porter 
Wagoner, Bill Anderson, Mike 
Snider, John Conlee, and George 
Jones all doing those things 
underneath my version of 'Sharp 
Dressed Man,' which ties in to me 
a bit of my past heritage along 
with their past heritage." 

GOING NATIONWIDE 
Many of the music industry's 

tastemakers got a sneak peek at 
Sharp Dressed Men during Coun-
try Radio Seminar in Nashville, 
when ZZ Top jammed with some of 
the artists participating in the trib-
ute album during RLG's annual 
riverboat cruise. 
RLG executive VP Butch Waugh 

says the label also enlisted Country 
Music Television (CMT). "The first 
thing we did was [try] to get CMT 
to partner up with us, and they 
stepped out early," he says. "They 
agreed to shoot a CMT Crossroads 
with ZZ Top and Brooks & Dunn. It 
will air the weekend before the 
album comes out. That's just spec-
tacular television. They do a bunch 
of Brooks & Dunn songs together 
and a number of ZZ Top songs 
together, so it's an interesting way 
of launching the project." 
Waugh says the label has serv-

iced country radio programmers 
with a sampler of songs from the 
album to get feedback on potential 
singles. They'll also service the 
entire album for "win it before you 
can buy it" contests. 

According to RCA senior director 
of artist development and market-
ing Jon Elliott, the project will be 
racked in the ZZ Top bins at retail. 
"We are just trying to direct people 
who are ZZ Top fans back to that 
section to enlighten them that this 
album is available for purchase," 
Elliott says of the album which, due 
to positive response, has been 
moved up to an April 30 release. 

"It should be a pretty good sell-
er," says Jeff Stoltz, senior music 
buyer for the Torrance, Calif.-based 
Wherehouse chain. "The time is 
right for a ZZ Top revitalization. 
Every bar in America has ZZ Top on 
the jukebox, and it's a pretty natu-
ral setup with the country world, 
because so many of the people who 
like ZZ Top like country music." 

Following is the track listing to Sharp Dressed :Ven: A Tribute to ZZ Top: 

1. "Gimme All Your Lovin," Lonestar 
2. "Sharp Dressed Man," Brad Paisley 
3. "Jesus Just Left Chicago/Waitin' for the Bus," Hank Williams Jr. 
4. "La Grange," Tracy Byrd 
5. "Rough Boy," Brooks & Dunn 
6. "I'm Bad, I'm Nationwide," Dwight Yoakam 
7. "She Loves My Automobile," Willie Nelson 
8. "I Need You Tonight," Andy Griggs 
9. "Cheap Sunglasses," the Warren Brothers 

10. "Legs," Trace Adkins 
11. " rush," Kenny Chesney 
12. "Just Got Paid," Montgomery Gentry 
13. "I Thank You," Phil Vassar 
14. "Fearless Boogie," Hank Williams III 
15. "Sure Got Cold After the Rain Fell," Alan Jackson 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

o 

. .= 

e_ ... 

2 4 

NUMBER 1 .-C ---:. 1 Week At Number 1 31`1 
31 34 GET OVER YOURSELF SheDaisy 

D.HUFF,SHEDAISY IK.OSBORN.M.HUMMON) LYRIC STREET ALBUM CUT 
31 

MY LIST Toby Keith ..2 
J sTROuD,T.KEITH IT JAMES,R.BISHOPI DREAMWORKS ALBUM CUT 

1 119 32 32 33 GOODBYE ON A BAD DAY Shannon Lawson .9 
M WRIGHT (S.LAWSON.M A PETERS) 0 MCA NASHVILLE 172233 

32 

4 

1 

5 ' YOUNG Kenny Chesney 9 
N WILSON.B.CANNON.K.CHESNEY (C.WISEMAN,N.SHERIDAN,S.MCEWANI 0 BRA 69131 

2 33 34 40 I MISS MY FRIEND Darryl Worley Y 
F ROGERS,J.STROUD IT.MARTIN,M.NESLER.T.SHAPIROI DREAMWORKS ALBUM CUT 

33 

2 I BREATHE IN, I BREATHE OUT Chris Cagle 91 
C LINDSEY IC.CAGLE,J.ROBBINI CAPITOL ALBUM CUT 

34 33 36 I KEEP LOOKING Sara Evans 
S EVANS.PWORLEY IS.EVANS,ISHAPIRELT MARTIN) RCA ALBUM CUT 

33 

4 5 6 I'M MOVIN ON Rascal Fleas Y 
M BRIGHT,MWILLIAMS (PWHITE,D.V.WILLIAMS) LYRIC STREET ALBUM CUT 

4 35 35 35 BEFORE I KNEW BETTER Brad Martin .9 
B.J WALKER,JR. IB SIMPSON,D.LEEI EPIC ALBUM CUT 

35 

0  7 9 THAT'S WHEN I LOVE YOU Phil Vassar 
13 GALLIMORE.P.VASSAR ( PvASSAR,J.WOODI ARISTA NASHVILLE ALBUM CUT 

5 36 38 39 I AM A MAN OF CONSTANT SORROW The Soggy Bottom Boys .9 
T-BONE BURNETT (TRADITIONAL( LOST HIGHWAY SOUNDTRACK CUT/MERCURY 

36 

0  9 8 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner .9 
J RITCHEY IB_WAYNEI 0 RCA 69136 

6 0 36 38 THREE DAYS Pat Green .9 
G LADANYI (PGREEN,R.FOSTER) REPUBLIC ALBUM CUT/UNIVERSAL SOUTH 

36 

7 3 1 BLESSED Martina McBride.2 
..1 MCBRIDE.PWORLEY (H LINDSEY.T.YERGES.B.JAMESI 0 RCA 69135 

1 38 39 42 SHE WAS Mark Chesnutt Y 
B J WALKER.JR. IN.COTY,J.MELTONI COLUMBIA ALBUM CUT 

38 

0  8 10 DRIVE (FOR DADDY GENE) Alan Jackson 
F sTEGALL IA JACKSON) O ARISTA NASHVILLE 69129 

8 39 40 44 THE IMPOSSIBLE Joe Nichols 
B ROWAN (K.LOVELACE,LTMILLER) UNIVERSAL SOUTH ALBUM CUT 

39 

9 6 3 THE COWBOY IN ME Tim McGraw.? 
B GALLIMORE.J.STIMUD,T MCGRAW ICWISEMAN.J.STEELEA.ANDERSON) CURB ALBUM CUT 

1 37 37 HEATHER'S WALL Ty Hemdon Y 
H wATSON,P.WORLEY ( FI GILES.INICHOLS.G G,IDARDI EPIC ALBUM CUT 

37 

0 11 13 MODERN DAY BONNIE AND CLYDE Travis Tritt Y 
8 J WALKERJR.,T.TRITT (VVALDRIDGE,J.LEBLANCI COLUMBIA ALBUM CUT 

10 ¡IL 41 43 DON'T WASTE MY TIME Little Big Town .9 
II CHANCEYLITTLE BIG TOWN (LITTLE BIG TOW14,1.KELLEY,C.MILLS1 MONUMENT ALBUM CUT 

41  

0  12 15 I DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azar 
V VAN HOY IS.AZAR.J C BANNON) O MERCURY 172230 .YOUNG.R 

11 Fil 
III 43 46 CHASIN' AMY Brett James 

0 HUFF,BJAMES IELJAMES.T.VERGESI ARISTA NASHVILLE ALBUM CUT 
42  

0  16 19 LIVING AND LIVING WELL George Strait 
T BROWN.G.STRAIT (T.MARTIN.M.NESLER,T.SHAPIROI MCA NASHVILLE ALBUM CUT 

12 
/1119 
43 48 53 OL' RED Blake Shelton 

V BRADDOCK IM.SHERRILLO.GOODMAN.J.1301-AN) WARNER BROS ALBUM CUTWRN 

43 

I SHOULD BE SLEEPING Emerson Drive .9 
J KING.J.STROUD ILDREWS.SMITHI ES DREAMWORKS 450362 

13 44 42 45 FRANTIC Jamie O'Neal .9 
h STEGALL 110•NEALLOREW.S.SMITHI MERCURY ALBUM CUT 

42 14 16 

10 

111 

7 THE LONG GOODBYE Brooks & Dunn 
K BROOKS,R.DUNN,M.WRIGHT IPBRADY.R.KEATING) 0 ARISTA NASHVILLE 69130 

1 45 57 — MY HEART IS LOST TO YOU Brooks & Dunn v 
h BROOKS.R.DUNN,M.VVRIGHT IB.BEAVERS.C.HARRINGTONI ARISTA NASHVILLE ALBUM CUT 

45 

GOOD MORNING BEAUTIFUL Steve Holy .9 
WC RIMES (1 LYLE,ICERNEY1 CURB ALBUM 8 SOUNDTRACK CUT 

1 46 44 59 TEN ROUNDS WITH JOSE CUERVO Tracy Byrd 
s J WALKER.JR IC BEATHARD.M.HEENEY.M.CANNON-GOODMANI RCA ALBUM CUT 

44 13 11 

SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood .9 
.  AREYNOLDS IG_NICHOLSON,D.MCCLINTONI CAPITOL/MCA NASHVILLE ALBUMS CUT 

16 47 47 48 MINIVAN Hometown News 
R KINGERY,S.WHITEHEAD (S.WHITEHEAD,R.KINGERYI %/ER ALBUM CUT 

47 16 17 17 

I DON'T WANT YOU TO GO Carolyn Dawn Johnson 9 
PWORLEY.0 ()JOHNSON IC D JOHNSON.T POLKI O ARISTA NASHVILLE 69(33 

17 48 49 47 UNTIL WE FALL BACK IN LOVE AGAIN Jeff Carson 
J NIEBANK IP.DOUGLASA CARSON.J.WEATHERLY1 CURB ALBUM CUT 

47 Q 18 18 

BRING ON THE RAIN Jo Dee Messina With Tim McGraw I9 
Et GAL LIMORET.MCGRAW IB.MONTANA.H.DARLING) CURB ALBUM CUT 

1 49 50 52 THIS PRETENDER Joe Diffie 
D COOK,LWILSON (GIEVOX,LWILSON,Z.TURNIe MONUMENT ALBUM CUT 

49 18 15 14 

(ID 19 20 THAT'S JUST JESSIE Kevin Denner9 
L REYNOLDS II4DENNEY,K K PHILLIPS.P.J.MATTHEWS) 0 . -, : STREET 164063 

19 50 59 — BARBED WIRE AND ROSES Pinmonkey 
PwORLEY (S.LOCKE.6.4 SELBY,ISILLERS) UNA ALBUM CUT 

50 

0 20 22 NOT A DAY GOES BY Lonestar 
0 HUFF IS.DIAMOND.M.DERRYI 0 BNA 69134 

20 45 51 DIDN'T I Montgomery Gentry Y 
li CHANCEY (A .SMITH) COLUMBIA SOUNDTRACK CUT 

45 

0 21 23 I CRY Tammy Cochran .2 
8 CHANCEY IM.SELBY.TSILLERS) EPIC ALBUM CUT 

21 hi:142 53 57 ALMOST THERE Gabbie Nolen 
C BROOKS ID KAISERJ GREENE,LRAWLINS) o REPUBLIC 015736/UNIVERSAL 

52  

ED 22 24 JUST WHAT I DO Trick Pony .9 
C HOWARD (I.DEAN,K.BURNSI WARNER BROS ALBUM CUT/WRN 

22 
/11"111 
imi53 

Mg 

52 56 HARDER CARDS Kenny Rogers 
.1 GUESS,J.CHEMAY,K.ROGERS IC.WISEMAN,M.IIENDERSON) DREAMCATCHER ALBUM CUT 

52 

ED 24 29 I'M GONNA MISS HER (THE FISHIN' SONG) Brad Paisleys/ 
I ROGERS IB PAISLEYE ROGERS, ARISTA NASHVILLE ALBUM CUT 

23 54 55 — BEAUTIFUL MESS Diamond Rio 
M D CLUTE.01AMOND RIO ISIEMAIRE.C.PAILLS.SMIN011) ARISTA NASHVILLE ALBUM CUT 

54 

0 25 25 WHEN YOU LIE NEXT TO ME Kellie Coffey.9 
0 HUFF (14COFFEY,T.HARMON,J.D.MARTIN) BNA ALBUM CUT 

24 55 51 55 THE LIGHTHOUSE'S TALE Nickel Creek 9 
A KRAUSS (A.MCKENZIE.C.THILE) SUGAR HILL ALBUM CUT 

49 

0 26 27 MENDOCINO COUNTY LINE Willie Nelson Duet With Lee Ann Womack ̀º 
M SERLETIC IB TAUPIN.m SERLETICI LOST HIGHWAY ALBUM CUT/MERCURY 

25 

. 

4 ' HOT SHOT DEBUT 4t 

26 23 26 JEZEBEL Chely Wright Y 
PWORLEY,CWRIGHT (m HUMMON.J.DEMARCUSI e MCA NASHVILLE 172227 

23 LOOK AT ME NOW Simko 
S mAND1LE (S MANDILE,S.MCCLINTOCK) WARNER REOS ALBUM CUTAFIRN 

56 

a 27 28 THE ONE Gary Allan.? 
r 13ROWN,M WRIGHT 11( mANNO.13 LEE) 0 MCA NASHVILLE 172332 

27 OD 56 50 ANYTHING THAT TOUCHES YOU McBride & The Ride 
M ROLLINGS.MCBRIDE a THE RIDE IT.MCBRIDES.BOGARD.M.GREEN) DUALTONE ALBUM CUT 

50 

CD 28 30 TONIGHT I WANNA BE YOUR MAN Andy Griggs.? 
D MALLOY IR.RUTHERFORD.T.vERGESI 0 RCA 69132 

28 0 60 — SINCE I'VE SEEN YOU LAST Joanna Janet 9 
PWORLEY IB.SIMPSON.A.GORLEYI DREAMWORKS ALBUM CUT 

58 

CD 29 31 SHE DOESN'T DANCE Mark McGuinn.2 
1,1 MCGUINN.S.DECKER IM MCGUINN.D.PERIMMER.S DECKERI VER ALBUM CUT 

29 0 SHE TREATS HER BODY LIKE A TEMPLE Confederate Railroad 
B BECKETT ICWISEMAN,R.RUTHERFORDI AuDIUM ALBUM CUT 

59 

CD 30 32 HELP ME UNDERSTAND Trace Adkins.2 
D HUFF (C.FARREN.S.MAC.W.HECTOR) CAPITOL ALBUM CUT 

30 0 REAL BAD MOOD Marie Sisters 
84.T.BARNES ILSATCHER,D.POYTHRESSI REPUBLIC ALBUM CUT/UNIVERSAL 

60 

si Records how ng an inCreaSe in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in he top 20 on b th the BES Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from 
the chart after 20 weeks. 9 Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. CD Single available. G OVO Sin e available. O CD Maxi-Single available. O Cassette Single available. O Vinyl Maxi-Single available. O Vinyl Single available. O  Cassette Maxi-
Single available. ©2002, VNU Business Media, Inc. All rights reserved. 
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TITLE IMPRINT 8 NUMBER DISTRIBUTING LABEL Artist .E. 5 

SINGLES 

TITLE IMPRINT & NUMBER/DISTRIBUTING 

SALES .. 

LABEL Artist 

1 1 
,UMBER 1 ,C - 25 Weeks At Number I ' 3 14 THE WAY YOU LOVE ME WARNER BROS. 16818/WFIN Faith Hill 

BUT I DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT • commie LeAnn Rimes 41D 18 GOD BLESS AMERICA CURB 73127 LeAnn Rimes 
la 23 THAT'S JUST JESSIE LYRIC STREET 164063/HOLLYWOOD Kevin Denney 33 12 ON A NIGHT LIKE THIS WARNER BR3S 16751/WRN Trick Pony 

I SHOULD BE SLEEPING DREAMWORKS 450362/INTERSCOPE Emerson Drive 16 16 ALMOST THERE REPUBLIC/UNIVERSAL 015/36/UMPG Gabbie Nolen 
le 4 OSAMA-YO' MAMA CURB 73130 Ra Stevens 17 8 A ROSE IS A ROSE MERCURY 172193 Meredith Edwards 
5 5 WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRIC STREET imossniourw000 Aaron Tippin 18 19 FLOWERS ON THE WALL MERCURY 170128 Eric Heatherly 
6 6 GOD BLESS THE USA CURB 73128 Lee Greenwood 19 17 WHEN YOU NEED MY LOVE DREAMWORKS 459043/INTERSCOPE Darryl Worley 

9 AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137./MADACY Randy Travis 20 20 ROCKY TOP '96 DECCA 155274/MCA NASHVILLE The Osborne Brothers 
10 0 SOMETHIN' IN THE WATER MONUMENT 7%25/SONY Jeffrey Steele 21 21 I KNOW HOW THE RIVER FEELS MCA NASHVILLE 172186 Mcalyster 
11 HOW DO I LIVE à' CURB 73022 LeAnn Rimes 25 MATTHEW, MARK, LUKE & EARNHARDT DREAMWORKS 450327/INTERSCOPE Shane Sellers 
7 LOVE IS ENOUGH RCA 69034/TILG 30f Hearts 24 

83 
GIRL IN LOVE COLUMBIA 79648/SONY Robin English 

11 13 NIGHT DISAPPEAR WITH YOU LYRIC STREET 164050/HOLLYWOOD Brian McComas 24 22 HONEY DO DREAMWORKS 450914/INTERSCOPE Mike Walker 

12 15 UNBROKEN BY YOU LYRIC STREET 164048/HOLLYWOOD Kortney Kayla 25 — _ IT DON'T MATTER TO THE SUN/LOST IN YOU • CAPITOL 58788 Garth Brooks as Chris Gaines 

• Records with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for net shipment of samoo album units (Gold). A RIAA certification tor net shipment of I million units (Platinum), with flume- lop selling singles compiled from a national sample of retail store, mass merchant 
I lion titles indicated by a numeral following the symbol. CD 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. and intemet sales reports collected. compiled, and provided by SoundScan. 
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ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

z 

e, c.71 

a- a_ 

1 1 1 

'%le '-' NUMBER 'I 32 Weeks At Number 1 

SOUNDTRACK •° 0 Brother, Where Art Thou? 
LOST HIGHWAY 170069/MERCURY ( 12.98/1898) 

1 

38 36 33 PAT GREEN Three Days 
REPUBLIC 016018/UNIVERSAL 18.98/14.981 

7 

39 38 37 CHELY WRIGHT Never Love You Enough 
MCA NASHVILLE 170210 111.98/17.961 

4 

2 2 2 ALAN JACKSON A ' Drive 
ARISTA NASHVILLE 671139/FILG 112.96/18.961 

1 40 40 46 TRACE ADKINS Chrome 
CAPITOL 301318 110.9e/17981 

4 

3 3 4 RASCAL FLATTS • Rascal Flans 
LYRIC STREET 185011/HOLLYWOOD 111.98/17.9M à 

3 ci) 47 35 PATTY LOVELESS Mountain Soul 

EPIC 85651/SONY 111.913 E0/17.98) 

19 

4 

5 

4 3 VARIOUS ARTISTS • Totally Country: 11 New Chart-Topping Hits 
RNA 87043/RLG ( 12 98/1298) 

2 42 44 43 VARIOUS ARTISTS 0 Sister! The Women's Bluegrass Collection 

ROUNDER 610499 111.98/17.98) 
35 

7 5 SOUNDTRACK A ' Coyote Ugly 
CURB 78703 11198/1798) 

1 43 29 - MINDY MCCREADY Mindy McCready 
CAPITOL 25931 110.98/1798) 

29 

6 6 7 TIM MCGRAW • Set This Circus Down 
CURB 78711 11298/18.98) 

1 44 43 34 HANK WILLIAMS III Lovesick Broke & Driftin' 
CURB 78728117.98 CD) é 

17 

7 5 6 TOBY KEITH • Pull My Chain 
DREAMWORKS 450297/INTERSCOPE ( 12.98/18 981 

1 45 41 42 HANK WILLIAMS JR. Almeria Club 
CURB 787251798/1798) 

9 

8 9 9 GARTH BROOKS A ' Scarecrow 
CAPITOL 31330 110.98/18.911) 

1 46 45 41 RAY STEVENS Osama-Yo Mama: The Album 
CURB 78733 111.98/17.98) 

29 

9 10 8 MARTINA MCBRIDE • Greatest Hits 

RCA 67012/RLG 11258/18.981 
1 47 48 47 BLAKE SHELTON Blake Shelton 

WARNER BROS. 24731/WRN111.9•17 981 
3 

10 11 13 TRAVIS TRITT • Down The Road I Go 
COLUMBIA 62165/SONY 111.98 60/17.913) 

8 48 39 40 ALAN JACKSON • When Somebody Loves You 
ARISTA NASHVILLE 69335/R1611298/18 98) 

1 

11 14 10 ALISON KRAUSS + UNION STATION • New Favorite 
ROUNDER 810495/1DJMG11118/17.9e) 

3 0 55 52 TRACY BYRD Ten Rounds 
RCA 67009/RLG 111.98/17981 

12 

12 16 15 TIM MCGRAW e Greatest Hits 
CURB 77978 112.98/18.98) 

1 0 53 49 VARIOUS ARTISTS Classic Country: Great Story Songs 
TIME LIFE 18604 11798 CO) 

28 

13 18 22 BRAD PAISLEY • Pan II 

ARISTA NASHVILLE 67008/111.6 111.96/17.961 
3 51 46 38 JOHNNY C.ASH The Essential Johnny Cash 

LEGACY/COLUMBIA 68290/SONY ( 17.98 EWA 961 
29 

14 12 14 KENNY CHESNEY A ' Greatest Hits 
RNA 67976/81.5 112.98/18 981 

1 52 42 45 DAVID BALL Amigo 
DUALTONE 01109/RAZOR 8 TIE 111 96/17.981 

11 

15 13 11 BROOKS & DUNN • Steers & Stripes 
ARISTA NASHVILLE 67003/11LG 112.98/1898) 

1 53 49 39 LORRIE MORGAN The Color Of Roses 
IMAGE 1385 117.98 CD) 

37 

16 17 16 WILLIE NELSON The Great Divide 
LOST HIGHWAY 188231/MERCURY 112.98/16 981 

5 0 62 53 EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends 
MCA NASHVILLE 170189111 9•18.981à 

39 

17 21 20 LONESTAR • I'm Already There 
BNA 67011/RLG 112.98/1898) 

1 55 56 60 MONTGOMERY GENTRY Carrying On 
COLUMBIA 62167/SONY 111 98 EO/17 913) 

6 

18 19 44 LEANN RIMES • I Need You 
CURB 78738111 98/17981 

1 56 52 50 JAMIE O 'NEAL • Shiver 
MERCURY 17o132 111 98/17.98118 

14 

0 70 58 

'S GREATEST GAINER 57 59 56 TRISHA YEARWOOD Inside Out 
MCA NASHVILLE 170200 Ill 98/17981 

1  

WAYLON JENNINGS RCA Country Legends: Waylon Jennings 
BMG HERITAGE/RCA 99793/RLG 124 98 CD1 

19 88 58 59 THE CHARLIE DANIELS BAND How Sweet The Sound - 25 Favorite Hymns And Gospel Greats 
SPARROW 51906 ( 19 madam 

49 

20 15 12 STEVE HOLY Blue Moon 
CURB 77972(11.98/17.98181 

7 59 54 54 DIAMOND RIO • One More Day 
ARISTA NASHVILLE 67999/RLG 111.98/12981 

5 

21 8 - GEORGE STRAIT The Best Of George Strait 20th Century Masters The Millennium Collection 

MCA NASHVILLE 170280 Ill 98 CD) 

8 60 60 62 TAMMY COCHRAN Tammy Cochran 
EPIC 69736/SONY 17.98 EQ/11.981 di 

27 

CHRIS CAGLE • Play It Loud 
CAPITOL 34170 1109617.981 d 

19 61 51 55 JESSICA ANDREWS • Who I Am 
DREAMWORKS 450248/INTERSCOPE 111.98/17 981 

2 22 22 19 

23 

ED 
ED 

20 17 JO DEE MESSINA • Burn 
CURB 77977 11198/17.981 

1 62 57 57 JOHN MICHAEL MONTGOMERY Love Songs 
WARNER BROS. 40234/WON 11798 CD) 

27 

24 25 GARY ALLAN Alright Guy 
MCA NASHVILLE 170201111 98/17981 

4 63 61 48 RICKY SKAGGS & FRIENDS Ricky Skaggs & Friends Sing The Songs Of Bill Monroe 
LYRIC STREET 165030/HOLLYWOOD 11198 COI 

36 

33 31 TRICK PONY s Trick Pony 
WARNER BROS 47927/WON 111 98/17.98/ 

12 64 63 63 GEORGE JONES The Rock: Stone Cold Country 2001 
BANDIT/BNA 67029/FILG 111.98/17.981 

5 

26 23 24 GEORGE STRAIT • The Road Less Traveled 
MCA NASHVILLE 170220 ( 11.98/18.981 

1 65 64 61 RODNEY CARRINGTON Morning Wood 
CAPITOL 24827 110 98/1798) a 

18 

27 32 27 VARIOUS ARTISTS lime-Ides Treasury Of Bluegrass 
TIME LIFE 18701 119.98 CD) 

27 66 66 66 MARK MCGUINN Mark McGuinn 
VTR 734757 11098/16 981* 

18 

28 28 30 

- 

REBA MCENTIRE • Greatest Hits Volume Ill - I'm A Survivor 

MCA NASHVILLE 17020201.96/18.98) 

67 67 
1 

64 ROY D. MERCER Greatest Fits: The Best Of How Big 'a Boy Are Ya? 

VIRGIN 49385/CAPITOL 110.94/16 981 
26 

VARIOUS ARTISTS Forever Country 
RA/OR 8 TIE 8904411896 CD) 

18 0 73 72 RANDY TRAVIS Inspirational Journey 
WARNER BROS. 47893/WON 111 98/17 981 

34 29 27 18 

30 25 21 SOUNDTRACK We Were Soldiers 
COLUMBIA 90403/COG 112.96 EQ/18.981 

14 69 65 - RHETT AKINS Friday Night In Dixie 
AUDIUM 8153/KOCH 111.98/17 98) 

65 

SARA EVANS • Born To Fly 
RCA 679M/RLG III 98/1798) 

6 70 68 67 VARIOUS ARTISTS This Is Your Country: 20 Contemporary Country Classics 
U1V 585831/UNIVERSAL ( 1898/18.98) 

27 31 26 28 

CYNDI THOMSON My World 
CAPITOL 213010 110.98/17981 

7 œ 72 70 
THE CHARLIE DANIELS BAND The Live Record 
BLUE HAT/AUOIUM 8133/KOCH 112.96/18.981 

38 32 31 23 

33 30 26 SOUNDTRACK Down From The Mountain 

LOST HIGHWAY 170221/MERCURY ( 12.98/18.981 
10 e - HOT SHOT DEBUT ..' 

34 34 32 LEE ANN WOMACK •° I Hope You Dance 
MCA NASHVILLE 170099111.96/17 98) 

1 0 KENNY ROGERS Kenny Rogers 
LASERLIGHT 2177019.98 CD) 

72 

CAROLYN DAWN JOHNSON Room With A View 
ARISTA NASHVILLE 893313/RTG110.98/16.981 

8 0 TRAVIS TRITT The Lovin ' Side 
WARNER BROS. 78296/RHINO 111.98 CD) 

59 35 37 36 

!CASEY CHAMBERS Barricades & Brickwalls 
WARNER BROS 48028 118 98 COI è 

13 74 71 71 LYLE LOVETT Anthology Volume One: Cowboy Man 
CURB 17923a/MCA NASHVILLE 111.913/18 981 

26 36 35 29 

IED 50 51 

g4e -, PACESETTER*. 75 74 65 DELBERT MCCLINTON Nothing Personal 
NEW WEST 6024 117 96 COI 

20 

CLINT BLACK Greatest Hits II 
RCA 67IX6/RLG ( 12 9618 961 

1111Albums with the reate t sales gains this week.• Recording Industry Assn. Of America (RIAAI certification for net shipment of 500,000 album units IGoldl A RIM certification for net shipment of 1 million units IPlatinuml. • RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond sym-

bol indicates album' multi platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Labn awards: ° Certification for net shipment of 100,000 units ( Oro). A Certification of 200,000 units ( Platino). A' Certification of 400,000 units 
(Multi-Platino). •Ast risk i dicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EG, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatse ker Impact shows albums removed from Heatseekers this week, à indicates past Sr present Heatseeker title. © 2022, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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ARTIST IMPRINT 8r NUMBER/DISTRIBUTING LABEL Title ARTIST IMPRINT Pr NUMBER/DISTRIBUTING LABEL Title 

t. 2 

NUMBER ' 
NICKEL CREEK • SUGAR HILL 3909116 98 COI e 

2 %du it buds 1 

Nickel Creek 70 

13 6 TOBY KEITH • MERCURY 558982 111.98/17 98) Greatest Hits Volume One 175 
+IA 0 •••• z FAITH HILL   À ' WARNER BROS. /WRN 112.98/18.981 Breathe 126 

91 
2 1 DIXIE CHICKS •° MONUMENT /SONY 112 96 E0/18 981 Fly 136 cp 20 THE JUDOS CURB 77965 17.98/11.9e) Number One Hits 
3 4 SHANIA TWAIN •'' MERCURY 536003 112.98/18.981 Come On Over 231 $. 15 PATSY CUNE • MCA SPECIAL PRODUCTS 420285/MCA 1298/6.981 Heartaches 173 
4 3 DIXIE CHICKS • 11 MONUMENT 68195/SONY 110.98 EMI 981* Wide Open Spaces 219 21 JOHN DENVER MADACY 4750 15.98/9961 The Best 01John Denver 197 
5 8 WILLIE NELSON • LEGACY/COLUMBIA 69322/SONY 17.98 EO/11.981 16 Biggest Hits 187 18 18 THE CHARLIE DANIELS BAND A ' EPIC 135694/SONY 17.M E0/11 .981 A Decade Of Hits 604 n. 13 HANK WILLIAMS JR. A ' CURB 77638(5 98/9981 Greatest Hits. Vol.1 408 19 16 GARTH BROOKS • 15 CAPITOL 97424 119.98/25981 Double Live 177 
7 5 BROOKS & DUNN • 3 ARISTA NASHVILLE 18852/RLG 112.98/18981 The Greatest Hits Collection 238 20 17 ALISON KRAUSS • 2 ROUNDER 1310325./ITUMG 111.98/17.981 é Now That I've Found You: A Collection 264 
8 

9 

7 ALAN JACKSON A ' ARISTA NASHVILLE 18801/11LUI 2.96/18.961 The Greatest Hits Collection 337 gl 22 TIM MCGRAW A ' CURB 77896 17.98/11 se) Everywhere 196 
11 JOHNNY CASH • LEGACY/COLUMBIA 69739/SONY 17.98 E0/11.98) 16 Biggest Hits 157 Ff) 25 VARIOUS ARTISTS MADACY 1326113.98 CDI The Best Of Country 64 

10 10 GARY ALLAN • MCA NASHVILLE 170101 111 98/17 981 Smoke Rings In The Dark 122 23 19 GEORGE STRAIT • MCA NASHVILLE 1701941110077981 Latest Greatest Straitest Hits 109 
11 12 WAYLON JENNINGS A ' RCA 8506/FILG (7.9•11.98) Greatest Hits 155 *  - WAYLON JENNINGS RCA 66849/11LG 14 98,19m Su.er Hits 11 

14 

-- - 

THE NITTY GRIM DIRT BAND • CAPITOL 35148(2658 CD1 

--- -- - - -- - - 

Will The Circle Be Unbroken 

' - - --- - -''" ' 

24 - GEORGE JONES LEGACY/EP1C 69319/SONY 17 98 EOM 98) 16 Biggest Hits 84 

am - - .  loran_nan weesscoiumn renenrsnnmnlnea weeks inn fias appeared on mp Loiunrry Albums and tnp Cnunlre Calalng• Renordin IndusIry “n UI America IRIAA) certihcanon for net shipment ol 500,000 album units ISold) A RISA centheatlon 
ip or net sinment of 1 rmIlion units (Platinum). • RIAA cenfimon for net shipment of 10 million units almond). Numeral following Plabnum or Diamond srnbol Intimates albums mult-platinurn eve For boxed sets. and dote le albums wrth a running time of 100 minutes or more, the RISA metal. shipments by the number of discs and/or tapes RIMLam% awards Ceroficabon or net shmment of 100,000 units 

[Prot Dingle lion of 2(15000 ones ( Plannol ' ' Certificanon of 400.00) unds (Mult-Platino). 'Asterisk Intimates LP Is available Most tape prices. and CD prices for BRIG and WU labels. are uggested lisio Tape or,ces tked EQ, and all other CD prices, are equivalent pnces. Much are proieeted from wholesale prices * endlcates past Heatseeker tale 2002, VNU Bumess Media, Inc , and So ndSca, Inc 
A I nelms reserve. 
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Gil Visits Jamaica To Cut Marley 
Tribute Album For Warner Bros. 

BY TOM GOMES 
RIO DE JANEIRO—At age 60, 
Gilberto Gil is like a vortex hidden 
under a sea of serenity. His calm 
demeanor belies his status as one of 
Brazil's most productive musicians. 
The artist, who has sponsored a wide 
range of social and political causes, 
is also deeply committed to Brazil-
ian society and culture in general. 
Now Jamaica is part of his artis-

tic and musical route. Gil recently 
returned to Brazil after spending 
time on the Caribbean island rec-
ording a tribute album to one of 
his greatest idols, Bob Marley. The 
album and DVD will be released 
worldwide by Warner Bros. in May. 
In an exclusive interview, Gil 
answers six questions for Billboard. 

Why record a tribute album to 
Bob Marley? 

He's one of the greatest legends of 
the 20th century. Along with the 
Beatles, Miles Davis, Jimi Hendrix, 
Tom Jobim, and Joào Gilberto, he's 
one of the greatest artists of all time. 

Was the Marley family aware that 
you were recording this album? 

His wife, Rita Marley, was. She 
seemed very pleased with the idea 

Carlos Ponce 'Ponce' 
Cat # 32424 

nos presenta su más reciente álbum 

REYES REC RDS INC. 
CD'S - CASSETTES - DVD'S 8( MUSICAL VIDEOS 

140 NIL 22 Avenue Miami. Florida 33125 Tel: (3051 541.6686 Fax. (305)642.2785 
WEB: reyesrecords.com / reyesrecords@reyesrecords.com 
TODD EN MUSICA EVERYTHING YOU NEED IN MUSIC 

MAJOR CREDIT CARDS ACCEPTED 

Notas. and appears as a special guest on 
the album. She recorded a track 
with me. 

Did other Jamaican musicians 
record with you? 

The I-Trees and Sly & Robbie are 
also featured on the album. And as 
Brazilian guests, I invited Paralamas 
do Sucesso, whose leader, Herbert 
Vianna, is recovering from the recent 
accident he was involved in [Vianna 
crashed last summer in a small plane 
in an accident that killed his wife]. 

Have you found any similarities 
between the music of the two coun-
tries, Brazil and Jamaica? 

Brazilian and Jamaican music 
focus on the same themes—cul-
tures born from a Diaspora in col-
onized areas, where black people 
had to struggle for their emancipa-
tion and for the production and dis-
tribution of riches. Both countries 
have a complicated trajectory and a 
hybrid culture. 

During the first single, "Kaya n' 
Gan Daya," you repeat several times 
the word "kaya." What does it mean? 

For the Jamaican people, kaya is 
a herb with healing power, related 
to marijuana. 

You won a Grammy Award in 
1998 [world music album, Quanta 
Life] and two Latin Grammy 
Awards in 2001 [ best Brazilian 
roots/regional album, As Cançües 
De Eu, Tu, Eles (Music From the 
Film Me, You, Them) and best 
Brazilian song for "Esperando na 
Janelal. This year, you were again 
nominated for a Grammy in the 
world-music category, for the 
album Gil & Milton. [The trophy 
was won by Indian musician Ravi 
Shankar.] Do you believe the 
Grammys have furthered your 
international career? 

It seems to me that the Grammys 
have a great influence when the 
artist wins a great number of tro-
phies at one time, as happened to 
Santana, for example. There were 
huge repercussions, and the whole 
world was aware of that fact. In my 
case, only specific segments of the 
press and market know that I won 
a Grammy. I haven't noticed any in-
fluence on or change in my career. 
But of course, I am very happy and 
satisfied about it. The Grammy is a 
trophy that gives a lot of prestige to 
whomever wins it. 

TO OUR READERS 
America Latina will return 

next week. 

GRAN VÍA IN MEXICO: Spain's con-
glomerate Gran Vía Musical has 
opened offices in Mexico, from where 
it will develop the four branches of 
its operation that it has successfully 
groomed in Spain—publishing, 
labels, distribution, and concert and 
event promotion. But initial opera-
tions will focus on its launch and the 
promotion of artists signed to its 
Miami-based MuXXIc Latina label. 

MuXXIc's Mexican office will be 
headed by label manager Yvonne De 
La Torre, who will report to MuXXIc 
Latina managing director Marco 
Antonio Rubí. The label's releases 
will be distributed by Universal. Gran 
Vía already has offices in Argentina 
and plans to set up shop in Puerto 
Rico before the end of the year. 

"These are potentially very attrac-
tive markets to develop the lines of 
work we have in Spain," says Gran 
Vía Musical managing director Igna-
do Iglesias. "[Gran Vía's parent com-
pany] Grupo Prisa is in expansion." 
MuXXIc Latina's first wave of 

releases includes ranchera singer 
Gabriel Navarro, norteña singer 
Aurora, and pop/rock act Jez. Navar-
ro, who recorded a duet with Mexi-
can singer Lucero (her mother is his 
manager), will be opening for her 
during her Mexican tour. 

NEW SOUND FOR NOELIA: Puerto 
Rican singer Noelia is working on 
her third solo album with Fonovisa, 
this time under producer Kike San-
tander. Due out in June, the album 
has what manager Topy Mamery 
describes as a "new sound." Al-
though final tracks are still being 
chosen, the disc will probably in-
clude a couple of tracks written by 
Noelia herself, who also penned a 
song for Sexto Sentido, the album 
recently released by her mother, 
Yolandita Monge. In keeping with 
Fonovisa's strategy for Noelia, the 
label is also aiming for the European 
market and recently released in Italy 
an English-language version of her 
single "Cera Derretida" titled "Be-
yond All Superstitions." 

"I'm excited, because there aren't 
many Latin acts who have world 
releases," Mamery says. "This gives 
more weight to the project." 

'NATURAL TALENT: Like many of Cuba's 
recent musical exports, Polo Montañez 
never harbored any serious notions of 
recording an album. A coalman by 
trade, Montañez (whose real name is 
Fernando Borrego Linares) never stud-
ied music and composed while work-
ing in the fields. But in 1994, he began 

his career as a professional musician 
when he was signed to a record deal 
with French indie label Lusafrica 

Montariez's debut album, Guajiro 
Natural, is the most recent Cuban 
darling, making chart appearances 
from Spain and France to Colombia. 
Banking on its success, indie Líderes 
has released the album here and has 
also licensed it for distribution in 
Brazil and Argentina. According to 
Líderes Entertainment national sales 
director Nydia Year, Guajiro Natural 
has been initially worked on Nation-
al Public Radio and PRI stations, aim-
ing at English-speaking audiences. In 
a second marketing stage, the first 
single—"Un Montón de Estrellas" (A 
Bunch of Stars)—is being sent to 
commercial Spanish radio this week, 
and a TV campaign (on Univision) is 
set to launch in two to three weeks. 

Montañez is quietly enjoying the 
success of an album that mixes tradi-
tional Cuban sounds with such 
rhythms as bachata. "When I write, I 
end up doing a bit of bachata without 
trying," he says. "I have a mix of 
rhythms that's been well-accepted, 
both in Cuba and other countries." 
Montañez has already recorded his 
next album, which will be released May 
24 in Cuba as part of international 
album fair Cubadiscos. 

LATIN RAT PACK: BMG U.S. Latin will 
release a double-CD featuring four 
giants of Latin music: Juan Carlos 
Calderón, Armando Manzanero, 
Manuel Alejandro, and Bebu Silvetti. 
All four producers/songwriters/ar-
rangers will perform their own versions 
of their greatest hits, arranged for solo 
piano and orchestra. According to 
BMG's new interim managing director, 
Adrian Posse—who describes the 
group as the "Latin rat pack"—the crux 
of the disc's marketing will be three 
mega-concerts in Mexico, the U.S., and 
Spain, plus a TV special. The double-
album is slated for a year-end release. 

46 www.billboard.com BILLBOARD APRIL 20, 2002 



L
A
S
T
 W
E
E
K
 

2
 W
K
S
 
A
G
O
 
-
 BdIlymrd [10) 1 lin I l e 1 1 klÁltii kribill 

TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL 

. 
o 

1 

NUMBER 4 Weeks Al Number I 

QUITAME ESE HOMBRE Pilar Mollie:re?, ç' R PEREZ (J.L.PILOTO) 1 

9 
. GREATEST GAINER 

ESCAPAR Enrique Iglesias 9 
S MORALES,EIGLESIAS,LMENDEZ IEIGIISIAS,S.MORALES,K.DIOGUARDI,O.SIEGELC.GARCIA ALONSO) INTERSCOPE /UNIVERSAL LATINO 

2 

2 5 Y TU TE VAS Cheyenne .9 
R L. TOLEDO WEE VITA) SONY DISCOS 

2 

3 QUISIERA PODER OLVIDARME DE TI Luis Fonsi .2 
R PEREZ 1R PEREZ.M.PORTMANN I UNIVERSAL LATINO 

3 

5 6 4 LUNA NUEVA Carlos Vives 
E ESTEFAN JR.S.KRYS IC.VIVES,M.MADERAI EMI LATIN 

1 

6 8 8 HAY OTRA EN TU LUGAR Pablo Montero '9 
R PEREZ IR.PEREZAPOSSE.C.SALAZARI RCA /8 MG LATIN 

6 

2 SUERTE Shakira 2 
S MEBARAK R.,T.MITCHELL (SMEBARAK R .T .MITCHELL) EPIC /SONY DISCOS 

1 

10 NECESIDAD Alexandre Pires 2 
REY-NERRIOIESTEFANOI ARIOLA/BMG LATIN 

5 

• 10 11 USTED SE ME LLEVO LA VIDA Alexandre Pires 2 
REY.NERRIO (ESTEFANO.D.POVEDAI ARIOLA /BMG LATIN 

5 

0 17 13 NO ME CONOCES AUN Palomo 9 
PALOMO IFIOLIEZAIDAA.TRIGOI DISA 

3 

• 11 7 MANANTIAL DE LLANTO Joan Sebastian 
J SEBASTIAN (J.SEBASTIAN) MUSART /BALBOA 

4 

7 6 FLOR SIN RETONO Charlie Zaa 2 
C ZAA,M.SALCEDO IR.FUENTES CASSON) SONOLUX /SONY DISCOS 

1 

-2 15 27 EL PODER DE TUS MANOS Intocable 9 
R MUNOZ ILPADILLA1 EMI LATIN 

13 

'-. 20 23 POR ESE HOMBRE Brenda K. Starr Con Tito Nieves & Victor Manuelle .9 
E ARROYO,L.F.COLUMNA IR.GALANIGALANI SONY DISCOS 

14 

13 24 APRENDIZ Alejandro Sanz 2 
H GATICA (A.SANZ) WARNER LATINA 

13 

12 12 TANTITA PENA Alejandro Fernandez 9 
K CAMPOS (K.CAMPOS,F.R1BA) SONY DISCOS 

1 

14 19 LA AGARRO BAJANDO Gilberto Santa Rosa 9 
J M LUGO (J .MONTES GUILES) SONY DISCOS 

4 

3 21 15 LLOVIENDO ESTRELLAS Cristian 
K SANTANDER,B.OSSA (A.MONTALBAN,E.REYES) ARIOLA /BMG LATIN 

13 

• 16 14 YO QUERIA Cristian 9 
K SANTANDER,D.BETANCOURT (C.CASTRO,T.COTUGNO.S.GIACOBBEI AR1OLA /BMG LATIN 

6 

19 17 SUFRIENDO A SOLAS Lupillo Rivera 9 
PRIVERA (JAFERRUSGUILLA) SONY DISCOS 

7 

, 

HOT SHOT DEBUT qt" 
ME HUELE A SOLEDAD MOO 9 
s JAEN IR PE REZ,R LIVII SONY DISCOS 

21 

22 18 COMO PUDISTE Banda El Recede 
0 VALENZUELA iu.LIZARRAGA.0 VALENZUELAILIZARRAGAI FONOVISA 

9 

23 24 22 HASTA QUE VUELVAS CONMIGO Marc Anthony 
M ANTHONY.J.A.GONZALEZ (G.MARCO,MANTHONYI COLUMBIA/SONY DISCOS 

22 

24 
• 

28 36 TE VINE A BUSCAR Yolandita Monge 
A GRULLON IA.GRULLON,NOE LIA.P.MASITTI) NETWORK /WARNER LATINA 

24 

29 21 HUELO A SOLEDAD Ana Gabriel ..2 
J LOSADA,V.FEIJOO,P.DOUGAN,A.GUINTEROA.JAEN IA GABRIEL) SONY DISCOS 

8 

33 —  DEL OTRO LADO DEL PORTON Ramon Ayala Y Sus Bravos Del Norte 
R AYALAEMARTINEZ (FMARTINEZ) FREDDIE 

26 

r 31 34 SI TU NO VUELVES Alejandro Fernandez 
K CAMPOS IFATO1 SONY DISCOS 

27 

: 
• 

30 26 MAS ALTO QUE LAS AGUILAS Pepe Aguilar 
P AGUILAR MSEBASTIMO MUSART /BALBOA 

24 

18 16 TE QUEDO GRANDE LA YEGUA Alicia Villarreal 9 
H PATRON (A.VILLARREALI UNIVERSAL LATINO 

15 

38 47 COMO DECIRTE NO Franco De Vita 
L ROMEREEEDE VITAA.'CUCCI" PENA IEDE VITA) UNIVERSAL LATINO 

30 

42 48 ENTRA EN MI VIDA Sin Bandera 9 
A BAOUEIRO ILGARCIA.N.SCFIAJRISI SONY DISCOS 

31 

26 29 AY! BUENO Fernando Villalona Featuring Jon Secede 
E ESTERAN JR ,R.GAITANAGAITAN,JM VELAZODEZIE ESTERANA .N TENAR,R Giu TANA GAITANI LATINO /SONY DISCOS 

26 

32 45 LA NEGRA TIENE TUMBAO Celia Cruz 9 
S GEORGE IF OSORIO.S.GEORGEI SONY DISCOS 

32 

23 32 TE QUIERO IGUAL QUE AYER Monchy & Alexandra 2 
M DE LEON M.CASTILLOI JAN /SONY DISCOS 

23 

27 25 COMO DUELE Luis Miguel 9 
L MIGUEL IA.MANZANERO) WARNER LATINA 

1 

25 28 DEJATE QUERER Los Tucanes De Tijuana 
G FELIX IMOUINTERO LARA) UNIVERSAL LATINO 

25 

36 20 EN LA MISMA CAMA Liberacion 
v CANALESAMARADO IFYQUEZADAJ DISA 

5 

38 50 —  AL QUE ME SIGA Luis Miguel 
L MIGUEL )M ALEJANDRO) WARNER LATINA 

38 

39  41 31 DIME Jaime Camil .9 
K SANTANDER13.13SSA IK.SANTANDERI UNIVISION 

17 

40 45 44 MITAD Y MITAD Pesado 
J M ELIZONDO.M.A.ZAPATA IMAPEREZI WEAMEX /WARNER LATINA 

40 

4 

34 30 TE AVISO, TE ANUNCIO (TANGO) Shakira 
S MEBARAK R..LMENDEZ ISMEBARAK R.) EPIC/SONY DISCOS 

16 

UJULE Los Huracanes Del Norte 
NOT LISTED (NOT LISTED1 FONOVISA 

42 

43 47 — PEQUENA AMANTE El Poder Del Norte 
M BUENROSTRO (nBUENROSTRO) DIU 

31 

44 37 37 LA PLAYA La Oreja De Vsee Gogh 
NOT LISTED (ISM MARTINI  DISCUS 

30 

45 44 38 PARA ESTAR A MANO El Coyote Y Su Banda Tierra Santa 
EL COYOTE Y SU BANDA TIERRA SANTA 1,1 M.ESPINOZAI EMI LATIN 

34 

35 35 VOLVERE JUNTO A TI Laura Pausini 2 
L PAUSINIA.CERRUT1,11 PARISINI ICHEOPELPAUSINII WARNER LATINA 

11 

MAYONESA Chocolate s? 
A CASAE.BRITO.J.C.CASARES IA.CASA,EBRITO.J.CCASARES) MELODY /FONOV1SA 

42 

40 43 CELOS Marc Anthony .9 
M ANTHONY,J.A.GONZALEZ IA.JAEN,M.ANTHONYI COLUMBIA /SONY DISCOS 

6 

PARA NO VERTE MAS La Mosca Tse Tse 2 
J BALEIRON aNOVELLIS.P.TISERAI EMI LATIN 

24 

B 48 — QUEDATE Lara Fabian 
K C PORTER OCC.PORTER,D.RICH,C.GARCIA ALONSO) SONY DISCOS 

48 

Compile from a n a mnal sample of airplay supplied by Broadcast Data Systems' Radio Track service. A panel of 91 stations 131 Latin Pop, 16 TropicaVSalsa, 55 
Regiona Mexican) are ele tronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions.IMIRecords showing an increase in audience 
over :he previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
ister:. a increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played ai 
more st tions is placed first. Records below the top 20 are removed from the chart after 26 weeks. 9Videoclip avaliability. ©2002, VNU Business Media, Inc. A I 
right: re erved. 
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TITLE ARTIST 
IMPRINT/PROMOTION LABEL 

1 Y TU TO VAS CHAYANNE 
SONY DISCOS 

25 ENTRA EN MI VIDA SIN BANDERA 
SONY DISCOS 

3 ESCAPAR ENRIQUE IGLESIAS 
INTERSCOPE /UNIVERSAL LAlln,u 

16 COMO DUELE LUIS MIGUEL 
WARNER LATINA 

2 QUISIERA PODEll OLVIDARME DE il LUIS FONSI 
1 1 

18 MANANTIAL DE LLANTO JOAN SEBASTIAN 
M ART BALBOA 

/ID 

4 NECESIDAD ALEXANDRE PIRES 
ARIOLA /13MG LATIN 

28 AL ODE ME SIGA LUIS MIGUEL 
WARNER LATINA 

8 MAY OTRA EN TU WGAR PABLO MONTERO 
RCA/CMG LATIN 

25 20 TE AVISO, it ANUNCIO (TANGO) SHAKIRA 
EPIC/SONY DISCOS 

5 USTED SE ME LLEVO LA VIDA ALEXANDRE PIRES 
ARIOLA/BMG LATIN 

23 LA PLAYA LA OREJA DE VAN GOSH 
SONY DISCOS 

6 WNA NUEVA CARLOS VIVES 
EMI LATIN 

27 21 VOLVERE JUNTO A il LAURA PAUSINI 
WARNER LATINA 

9 SUERTE SHAKIRA 
EPIC. SONY DISCOS 

30 DIME JAIME CAMIL 
uNIVISION 

7 OURAME ESE HOMBRE Hue MONTENEGRO 
UNIVISION 

27 OUEDME LARA FABIAN 
SONY DISCOS 

12 ROPI SIN RETONO CHARLIE ZAA 
SONOLUX /SONY DISCOS 

30 31 CADA OUIEN CON CADA COAL RICARDO MONTANER 
WARNER LATINA 

IS APRENDIZ ALEJANDRO SANZ 
WARNER LATINA 

1111, 34 UN HOMBRE DE VERDAD MELINA LEON 
SONY DISCOS 

14 LLOVIENDO ESTRELLAS CRIST1AN 0  
ARIOLA :HMG LATIN 

— DE PMA NEGRA MELODY 
SONY DISCOS 

13 YO QUM CRISTIAN ce 
AR1OLA /IMO LATIN 

- QUE EL RITMO NO PARE PATRICIA MANTEROLA 
ARIOLA/BMG LATIN 

29 ME HUELE A SOLEDAD MDO 0  
SONY DISCOS 

— MWER CON PANTALONES CARLOS PONCE 
EMI LATIN 

11 11 mum PENA ALEJANDRO FERNANDEZ lille 35 
SONY DISCOS 

MAS ALTO OUR LAS /AURAS PEPE AGUILAR 
MUSART/BALBRA 

19 TE VINE A BUSCAR vOLANOITA MONGE Q. 38 
NETWORK NVARNER LATINA 

MAYONESA CHOCOLATE 
MELODY /FONOVISA 

15 HUME ENRIQUE IGLESIAS 1111), — 
INTERSCOPF /UNIVERSAI IAT INC) 

SWIM AMOR LEY ALEJANDRO 
MOCK & ROLLAIDERES 

17 SI TU NO VUELVES ALEJANDRO FERNANDEZ Q. — 
SONY DISCOS 

MI BOMBON CABAS 
EMI LATIN 

21 MORO A SOLEDAD ANA GABRIEL ID — 
SONY DISCOS 

POR ESE HOMBRE BRENDA K. STARR CON TITO NIEVES & VICTOR MANUELLE 
SONY DISCOS 

24 COMO DECIRTE NO FRANCO DE VITA o 36 
UNIVERSAL LMINO ..... -.,.... 

TU HOMBRE PERFECTO MARCO ANTONIO SOLIS 
RONOVISA 

se 
17, ..... 
3 

TROPICAL/SALSA AIRPLAY 

TITLE ARTIST 
IMPRINT/PROMOTION LABEL 

TITLE 
IMPRINT/PROMOTION LABEL ARTIST ',7, ,I-. ge 

2 POR ESE HOMBRE BRENDA K STARR CON mo NIEVES & %ACTOR MANUELLE Q. 40 
SONY DISCOS 

DE PATA NEGRA MELODY 
SONY DISCOS 

2 1 LA AGARRO WAND° GILBERTO SANTA ROSA n 11 
SONY DISCOS 

AHORA SOY PAALA OLGA TANON 
WARNER LATINA 

3 HAMA OUE VUELVAS CONMIGO MARC ANTHONY e 30 
COLUMBIA SONY DISCOS • UNIVERSAL 

MI PRINCESA MICHAEL STUART 
LATINO 

6 IA NEGRA RENE TUMBAO CELIA CRUZ 7 
SONY DISCOS 

TE LO PIDO SENOR TITO ROJAS 
MP 

5 4 TE QUIERO IGUAL GUI AYER MONCHY & ALEXANDRA 21 
J&N SONY DISCOS 

CUANDO FALTAS TU PUERTO RICAN POWER 
J&N /SONY DISCOS 

5 •LATINO 
AY! BUENO FERNANDO VILLALONA FEATURING JON SECADA 78. 19 

SONY DISCOS 
TE VINE A BUSCAR YOLANDITA MONGE 
NETWORK WARNER LATINA 

It WM NUEVA CARLOS VIVES 27 16 
EMI LATIN 

ASI ES DUE VN01.0 FULANITO 
CUTTING 

27 ESCAPAR ENRIQUE IGLESIAS 0 31 
INTERSCOPE ¡UNIVERSALLMINO 

VEN CONMIGO CORAZON PEDRO CONGA 
M P 

8 QUISIERA PODER OLVIDARME DE il LUIS FUNGI 0 37 
UNIVERSAL LATINO 

MAYONESA ' CHOCOLATE 
MELODY ¡FONOVISA 

• 9 caos MARC ANTHONY 0 35 
COLUMBIA /SONY DISCOS 

QUITAME ESE HOMBRE P1LAR MONTENEGRO 
UNIVISION 

18 YTUTE VAS CHAYANNE 31 28 
SONY DISCOS 

BUENAS NOCHES DON DAVID GILBERTO SANTA ROSA 
SONY DISCOS 

10 POR TU PLACER FRANKIE NEGRON Q31 
WEACARIBE /WARNER LATINA 

COMO DECIRTE NO FRANCO DE VITA 
UNIVERSAL LATINO 

14 ME TIENE LOCO PUERTO RICAN POWER 20 20 
JAN /SONY DISCOS . 

FLOR SIN RETONO CHARLIE ZAR 
SONOLUX /SONY DISCOS 

12 TOMA OUE TOMA CONCH' CORTES 34 24 
EMI LATIN 

TANTO LIMI.T 21 
EMI LATIN 

13 

16 17 

PENA DE AMOR PUERTO RICAN POWER 20 23 
J&N /SONY DISCOS 

NECFSIDAD ALEXANDRE PIRES 
AR1OLA/BMG LATIN 

VETE Y DILE SERGIO VARGAS — 
BCC 

ME HUELE A SOLEDAD MOO 
SONY DISCOS 

. 26 ENTRA EN MI VIDA SIN BANDERA 0  — 
SONY DISCOS 

DIME QUE QUIERES EL GRAN COMBO 
COMBO 

15 SUERTE SHAKIRA 38 33 
EPIC/SONY DISCOS 

ENAMORAR WY BURGOS'EL CUPIDO" 
PRESTIGIO /SONY DISCOS 

29 A CAMBIO DE QUE HUEY DUNBAR 0  — 
SONY DISCOS 

AOUICONMIGO ANDY ANDY 
SONY DISCOS 

25 UN HOMBRE DE VERDAD MELINA LEON 0  — 
SONY DISCOS 

HAY OTRA EN ill LUGM1 PABLO MONTERD 
RCA BMG LATIN 

I „,-, .'.f, 
, 3"3' 

REGIONAL MEXICAN 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

le 
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ge 
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TITLE ARTIST 
IMPRINT/PROMOTION LABEL 

. 

.,  3 NO ME CONOCES AUN PALOMO 
[USA 

36 NARA RENAN ALMENDAREZ COELLO 
FONOVISA 

1 OUITAME ESE HOMBRE PILAR MONTENEGRO n 
UNIVIS1ON 

21 NO SE VIVIR SIN TI CONJUNTO PRIMAVERA 
FONOVISA 

2 EL PODER DE TUS PAANOS INTOCABLE a 
EMI LATIN 

25 DE CUE SIRVIO IMAN 
, 1, 

4 SUFRIENDO A SOLAS LUPILLO RIVERA 0 
SONY DISCOS 

26 TRAGOS AMARGOS RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 

6 COMO PUOISTE BANDA EL RECODO 25 
FONOVISA 

29 UNO, DOS Y TRES IMAN 
UNIVISION 

9 DEL OTRO LADO DEL POSTON:MON AYA1A Y SUS BRAVOS DEL NORTE 20 
FREDDIE 

27 ESCUCHA MI MDR LOS PALOMINOS 
FONOVISA 

7 ESTAS OUE TE PEAS INTOCABLE 0 
EMI LATIN 

31 QUE LEVANTE LA MANO LOS ANGELES DE CHARLY 
e.. , 

5 TE GUIDO GRANDE LA YEGUA ALICIA VILLARREAL 0 
UNIVERSAL LATINO 

28 AHORA OUE HAGO SIN T1 JIMMY GONZALEZ Y EL GRUPO MAll 
FREDDIE 

11 MANANT1AL DE UANTO JOAN SEBASTIAN CO 
MUSART BALBOA  

35 DESDE QUE NO ESTAS AQUI AB GUINTANILLA Y LOS KUMBIA KINGS 

10 EN LA MISMA CAMA L1BERACION 0 
D1SA 

39 ODE MANERA OE PERDER JULIO PRECIADO Y SU BANDA PERLA DEL PACIFIC° 
RCA /BMG LATIN 

Pt ,,,, 8 DEJATE QUERER LOS TUCANES DE TUUANA 0 
UNIVERSAL LATINO 

32 AQUEL MAOR POLO UR1AS Y SU MAQUINA NORTENA 
FONOVISA 

23 

15 

8 WULE LOS HURACANES DEL NORTE r 
FONOVISA 

22 BESAME MORENITA ARAN CHALINO SANCHEZ 
COSTAROLA /SONY DISCOS 

MITAD Y M  33 AD PESADO 
WEAMEX /WARNER LATINA 

20 DE RAMA EN RAPAA LOS TIGRES DEL NORTE 
FONOVISA 0  14 PEQUENA MAMIE EL PODER DEL NORTE 30 

DISA 
31:1 POR OUE TUVO OUE SER EL PODER DEL NORTE 

DISA 

0  12 

0 . 18 

PARA ESTAR A MANO EL COYOTE Y SU BANDA TIERRA SANTA 35 
EMI LATIN 

24 ME VOLVI A ACORDAR DE T1 LOS ANGELES DE GNARLY 
... 

JURO POR DIOS BANDA TIERRA BLANCA 0  — 
LA SIERRA 

SI OUIERES SER MI MUJER EZEGUIEL PENA 
FONOVISA 

17 '•,:; 13 
. 

NO ME MORIRE ROGELIO MARTINEZ 113 — 
DISCOS CISNE 

AY AMOR CONTROL 
EMI LATIN 

la .: 17 
• 

MAS ALTO QUE LAS AGUILAS PEPE AGUILAR 0  — 
MUSART /BALBOA 

SALADO PEPE AGUILAR 
MUSART BALBOA 

19 16 ANGEL BABY JENN1 RIVERA 0  — 
DISCOS CISNE 

SOMOS MAS AMERICANOS LOS TIGRES DEL NORTE 
FONOVISA 

20 19 VAS A SUFMR GRUPO BRYNDIS 33 
'RSA 

LA RENDA VICENTE FERNANDEZ 
SONY DISCOS 
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. NUMBER 1/GREATEST GAINER - 1 Week At Numbei I 

CHAYANNE Grandes Exitos 
SONY DISCOS 84667110.98 E0/16.981 à 

1 

50 49 39 VARIOUS ARTISTS Bachatahits 2002 
J& N 84582/SONY DISCOS 110.98 ED% 981 

18 

51 52 48 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol.1 
ARIOLA 79005/BMG LATIN 118.98 CD/ 

27 

1 2 VARIOUS ARTISTS Las 30 Curnbias Mas Pegadas 
DISA 027015 18 98/13 981 

1 40 33 VARIOUS ARTISTS La Dinastia Rivera Vol. 2 
SONY DISCOS 84810 115.98 Ea CD/ 

32 

50 62 RAMON AYALA Y SUS BRAVOS DEL NORTE En Vivo..EI Hombre Y Su Musica 
FREDDIE 71815 18.98/14 98) 

13 ,-- HOT SHOT DELJ-u I 
VICENTE FERNANDEZ Historia De Un Idolo Vol. 2 
SONY DISCOS 84282 110.98 E0/15.981 II 

3 JOSE JOSE Todo Exitos De Jose Jose 
LIDERES 050372113.98 COI 

54 

2 3 MARC ANTHONY • Libre 
COLUMBIA 84617/SONY DISCOS 11198 00/17.981 

1 46 37 EL CHICHICUILOTE o Moviendo Las Plumes 
LIDERES 95072017.98/13.981 

11 

6 4 ALEXANDRE PIRES Alexandre Pires 
ARIOLA 87863/BING LATIN 114.98 CO) à 

3 • 47 46 LOS BUKIS Greatest Hits 
FONOVISA 616618.98/12.98/ 

40 

, 
LOS ANGELES AZULES Alas Al Mundo 
DISA 727022 19.98/13981 à 

6 57 42 29 FRANCO DE VITA Segundas Partes Tambien Son Buenas 
UNIVERSAL LATINO 016772 116.96 COI 

29 

4 1 
1 

LUIS FONSI Amur Secreto 
UNIVERSAL LATINO 017020110.98/16 9811 

1 58 66 67 SELENA c Live, The Last Concert-Houston, Texas February 26,1995 
EMI LATIN 32119 110 98/17981 

2 

5 5 ALEJANDRO SANZ ,A MTV Unplugged 
WARNER LATINA 4154111098/1798) • 

1 48 42 CRISTIAN A Azul 
ARIOLA 85.324/BMG LATIN 110.98/15 98)* 

2 

7 CHARLIE ZAA De Un Solo Sentimiento 
SONOLUX 84540/SONY DISCOS 19 98 EQ/16.981 15 

3 «8 44 40 BANDA EL RECODO Tribute Al Amer 
FONOVISA 86185 18 98/12.98) 

24 

13 PILAR MONTENEGRO Desahogo 
UN/VISION 3100261998/1398) 

9 •t 43 59 JULIO PRECIADO Y SU BANDA PERLA DEL PACIFICO Arriba Mi Sinaloa 
RCA 92643/BMG LATIN 17.98/11.981 

43 

6 LOS TUCANES DE TIJUANA o Las Rornanticas De Los Tucanes De Tijuana 
UNIVERSAL LATINO 017043 18.96/13 981 à 

2 62 70 - PANCHO BARRAZA Hombre Enamorado 
MUSART 20487/BALBOA 18.98/12 981 

62 

63 61 61 LOS TIGRES DEL NORTE Uniendo Fronteras 
FONOVISA 5145 (8 98/12.981* 

1 13 11 ALICIA VILLARREAL A Soy Lo Prohibido 
UNIVERSAL LATINO 014824 (8.98/13 98/ à 

3 

VARIOUS ARTISTS Super Grupos Interpretan A Joan Sebastian 
UNIVISION 310050 1998/13.981 

64 15 16 A.B. QUINTANILLA Y LOS KUMBIA KINGS • Shhh! 
EMI LATIN 29745 19.98/14 981 

1 

54 50 JACI VELASQUEZ o Mi Corazon 
SONY DISCOS 84289 110 98 EOM 8961 

7 10 - CONTROL Todo Bajo Control 
EMI LATIN 35731 I9.98/13.981 

10 

6 VARIOUS ARTISTS Latin Groove 
PUTUMAYO 80197 ( 1998 CD1 

66 11 12 LUIS MIGUEL A' Mis Romances 
WARNER LATINA 4157211198/17981 

2 

56 51 PATRICIA MANTEROLA Que El Rhino No Pare 
ARIOLA 91638/BMG LATIN 113.98 CD/ 

41 16 15 PAULINA RUBIO o Paulina 
UNIVERSAL LATINO 543319110.98/16.981* 

1 

53 43 PIMPINELA Serie 32 Gold 
UNIVISION DIC043121 98 COI 

32 25 26 PABLO MONTERO Pidemelo Todo 
RCA 91957/BMG LATIN (798/13981 

17 

72 - LOS INVASORES DE NUEVO LEON 20 Exitos 
EMI LATIN 34432112.98 CD1 

64 12 10 MONCHY & ALEXANDRA Confesiones 
JAN 84839/SONY DISCOS 15.98 E0/13.98) é 

8 

ELY GUERRA Lotofire 
OMTOWN 11874/HIGHER OCTAVE 11898 CD) 

70 19 14 JOAN SEBASTIAN a En Vivo: Desde La Plaza El Progreso De Guadalajara 
MUSART 12524/BALBOA 17 98/13981 I 

1 

59 54 VARIOUS ARTISTS No.1: Un Ano De Exitos Vol. 2 
SONY DISCOS 84628 117.98 Ell CO1 

53 26 21 EL PODER DEL NORTE El Atttentiko Y Unico En Vivo 
DISA 727018 18.98/11981 à 

7 

55 49 LOS PALOMINOS Un Poco Mas 
FONOVISA 8616918 98/13 981 

26 17 17 LAURA PAUSINI o Lo Mejor De Laura Pausini-Volvere Junto A Ti 
WARNER LATINA 41070 110 98/16.98) 

9 

68 66 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol. 2 
ARIOLA 79006/BMG LATIN 118.98 CD) 

39 20 18 
1 

LUPILLO RIVERA Sold Out Vol. 2 
SONY DISCOS 84773 17.96 En/13.981 

8 

= 

73 64 PEPE AGUILAR o Lo Major De Nosotros 
MUSART 250/BALBOA 18.98/12.981 

10 LOS TIGRILLOS Bailame 
WEAMEX 44131/WARNER LATINA 1898/13.981 

23 

71 60 MARCO ANTONIO SOLIS • Mas De Mi Alma 
FONOVISA 0527110.98/16.9611 

1 23 20 VICENTE FERNANDEZ 22 Historia De Un Idol° Vail 
SONY DISCOS 84185110.98 00/16 981 à 

1 

24 22 LUPILLO RIVERA A Sufriendo A Soles 
SONY DISCOS 54648 115.98 Ell C13111 

3 

30 27 PESADO /WARNER LATINA ( 13 98 C131 Pesado Presente Futuro 
WEAMEX 43774 

13 I 
A-11N POP ALBUMS 

CHAYANNE 

GRANDE S 1V/TOS ( SONY DISCOS 1 

1 

TROPICAL/SALSA ALBUMS 

MARC Awniorre 
LIBRE I COLUMBIA 'SONY DISCOS! 

1 

REGIONAL MEXICAN ALBUMS 

VARIOUS ARTISTS 

LAS 30 CUMBIAS MAS PEGADAS WU I 

28 24 LOS ANGELES AZULES Historia Musical 
DISA 727014 18.98/13 981 à 

2 

51 - BRENDA K. STARR Temptation 
SONY DISCOS 84719 16.98 EWI4 981 

28 

ALEXANDRE PIRES 

ALEXANDRE PIRES (ARIOLA /BMG LATIN) 

2 ramify& ALEXANDRA 
CONFESIONES (J&N /SONY DISCOS) 

2 VICENTE FERNANDEZ 

HISTORIA DE UN IDOLS VOL 1 (SONY DISCOS I 32 25 LALEY 0 MTV Unplugged 
WEA ROCK 40919/WARNER LATINA 11898/15 981* 

13 

LUIS FONSI 

AMOR SECRETS (UNIVERSAL LATINO / 

3 BRENDA IL STARR 
TEMPTATION ( SONY DISCOS) 

3 LOS ANGELES ;WILES 

ALAS AL MUNDO IDISA I 14 9 JOAN SEBASTIAN Lo Dio El Corazon 
MUSART 12633/BALBOA 1998/17 981* 

7 

it 
ALEJANDRO SAI42 

MINe UNPLUGGED (WARNER LATINA I 

4 CARLOS VMS 

DEJAME ENTRAR ( EMI LATIN / 

4 LOS TUCANES DE TUUANA 

LAS ROMANT1CAS DE LOS TI1CNIES DE TUIPINA IIINIVERSAL LATINO I 

65 70 

PACESETI-ER :'.'r .:: 
CHUY VEGA Naci Cadete/20 Super Cadetazos 
UNIVISION 310040110.96/14.981 

31 CHARUE ZAA 

I IN SOLO SENTIMIENTO (SONOLUX /SONY DISCOS) 

5 mums ernes 
BACHATAHITS 2002 MON /SONY DISCOS1 

5 AUCIA VILLARREAL 
SOY LO PROHIBID 0 (UNIVERSAL LATINO I 

PRAR MONTENEGRO 

. ' AHOGO IUNIVISION ) 

6 mews eens-rs 
LATIN GROOVE IPUTUMAYO 1 

6 Comm 
TODO BAJO CONTROL (EMI LATIN I 

27 74 LOS ORIGINALES DE SAN JUAN o Recado De Mi Madre 
EMI LATIN 3333318.98/12 96) 

9 

A B. OUINTANILLA Y LOS KUMBIA KINGS 

',HIP WI LATIN) 

7 MIGUEL sruurr 
MICHAEL STUART IRMM /UNIVERSAL LATINO) 

7 JOAN SEBASTIAN 
18/NT OEM IA ROZA EL PROGRESO IX 5UADRIAIAR4 IMUSAR194364) 

34 23 LOS TEMERARIOS Baladas Rancheras 
FONOVISA 612911898/12.981 a 

3 

18 - DAVID LEE GARZA Estamos Unidos 
SONY DISCOS 84664 1698/11 981 

18 la's MIGUEL 
' • , ROMANCES (WARNER LATINA 1 

8 OM TANON 
YO POR TI MARNER LATINA 1 

8 EL PODER DEL NORTE 
EL AUTENTIKO Y UNICO EN VIVO (DIGA 1 

33 30 PALOMO Fuerza Musical 
DISA 720032 16.98/10.981* 

9 PAULINA RUBIO 

.-, .IL INA (UNIVERSAL LATINO I 

9 GILBERTO SANTA ROSA 

INTENSO (SONY DISCOS I 

9 WPILLO RIVERA 

SOLD OUT VOL. 2 (SONY DISCOS) 

21 19 CARLOS VIVES Dejame Entrar 
EMI LATIN 35956 19.98/15.981 d 

1 
PABLO MONTERO 

PIDEMELO TODO IRCA /BMG LATIN( 

111 CELLA CRUZ 

LA NEGRA TIENE TUMBAS (SONY DISCOS I 

19 LOS TIGRILLOS 

BAILAME (WEAMEX /WARNER LATINA/ 

29 28 LUPILLO RIVERA Sold Out Vol.1 
SONY DISCOS 84772 17.98 En/13.981 

17 
T' 

:‘ 

LAURA PAUSINI 

LO MEJOR OE LAURA PALISINP/OLVENE JUNTO A II (WARNER LATINA 1 

11 rrro ROJAS 
QUIERO LLEGARA CASA IMP 1 

11 VICENTE FERNANDEZ 

HISTORIA DE UN IDOLO VOL 1 (SONY DISCOS 1 

36 - SIN BANDERA Sin Bandera 
SONY DISCOS M805 116.98 ECI CD1 

36 

. 

LALBY 

7.700 UNPLUGGED IWEA ROCK /WORRIER LATINA( 

12 VARIOUS ARTISTS 
MERENGUE HITS (J&N /SONY DISCOS1 

12 WPILLO RIVERA 
SUFRIENDO A SOLAS (SONY DISCOS I 

35 32 GRUPO BRYNDIS Historia Musical Romantica 
DISA 727012 18 98113.981* 

1 
SIN BANDERA 

',,, BANDERA (SONT DISCOS / 

13 voutiousunsrs 
SALSA EN LA CALLE OCHO 213/2 (PROPEL 1 

13 PESADO 
PESADO PRESENTE FUTURO (WEAMEX MARNER LATINA) 

31 57 LOS RAZOS Con El Polvo Haste La Muerte 
ARIOLA 89296/BMG LATIN 19.98/12.98) 

23 
MOO 

.4EATEST HITS 5TH ANNIVERSARY EDITION (SONY DISCOS 1 

14 mum° 
AMERICANIZAO (CUTTING 1 

14 LOS ANGELES MULES 
HISTORIA MUSICAL (DISA I 

38 36 LUPILLO RIVERA • Despreciado 
SONY DISCOS 8427618.98 E0/13.940 à 

1 
CONTROL MACHETE 

•••DLO PARA FANATICOS (UNIVERSAL LATINO I 
15 moos ARTISTS 

BACHATAHITS 2001 IAN /SONY DISCOS) 

15 JOAN SEBASTIAN 
LO DIJO EL CORAZON (MUSART /BALBOA) 

57 52 GRUPO MODELO Me Quede Queriendote 
DISA 027020 18 98/13.98/ 

42 
MELODY 

:. PATA NEGRA ( SONY DISCOS I 
16 VAMOUS Agnes 

MERENGUE EN LA CALLE OCHO 2032 IPROTEL 1 

16 CHUY WGA 
NACI CADETE/20 SUPER CADETAZOS IUNIVISION 1 

41 41 LOS RIELEROS DEL NORTE Los Mejores Exitos 
FONOVISA842(1218.98/12.981 

41 
ALEJANDRO FERNANDEZ 

, H1',5 ti StJNY DISCHti 

17 VARIOUS ARTISTS 
SALSA HITS (JAN ISONY DISCOS/ 

17 LOS ORIGINALES DE SAN JUAN 
RECADO OE MI MADRE (EMI LATIN / MDO Greatest Hits: 5th Anniversary Edition 

SONY DISCOS 84543114.98 ED CD/ 

44 

VARIOUS ARTISTS 

:• - :s LINSERGROUI. -. .. 411 HITS NOCK 8 R31.4JDEIESI 
18 FRANKIE NEGRON 

POR'LI PLACER 1WEACARIBE /WARNER LATINA) 

18 LOS TEMERARIOS 
BALADAS RANCHERAS (FONOVISA 1 63 - CONTROL MACHETE Solo Para Fanaticos 

UNIVERSAL LATINO 017152 11598 CD) 

45 

JOSE JOSE 

:is 0 EXITOS DE JOSE JOSE 1LIDERES I 
19 CEUA CRUZ 

CARNAVAL SF EXIT as (RMM /UNIVERSAL LATINO( 
19 DAVM LEE GARZA 

ESTAMOS UNIDOS (SONY DISCOS ) 39 35 LIBERACION Ahora Y Siempre 
DIM 727017 1898/1198)* 

9 

FRANCO DE VITA 

• r• AIMS PARTIS TAMBIEN SON BUENAS IUNIVERSAL LATINO / 
at VARIOUS ARTISTS 

BACHATA EN LA CALIF OCHO 2002 (PROTEL I 

20 PALOMO 
FUERZA MUSICAL (OSAI MELODY De Pata Negra 

SONY DISCOS 846691998 EQ/13.981 

32 

37 31 ALEJANDRO FERNANDEZ A Origenes 
SONY DISCOS 84637 11898 E0/16.981 à 

2 «.:.,„•,•swrth the greatest sales gams thrs week. • Recording Industry Assn. Of America IMAM certification for net shrpment of 500,020 album units (Gold). • BIM certeicatron for net shipment of 1 me. 
hon . inns IPlatinuml • MAA certificaton for net shipment of 10 melon units (Diamond). Numeral following Platinum or Ehamond symbol indicates album's mulo-platinum level for boxed sets, and double 

albums with a runnrng ome of 100mmutes or more, the RIM muhiphes shrpments by the number of discs and/or tapes. RIM Latin awards, , i Certification for net shrpmeM of 100,000 tines (Ora:. Cern/I-
canon of 200,000 umts IPlatmol. .:i' Certification of 400,000 unes ( Multi-PlatinoI. 'Asterisk indicates LP is available Most tape prices, and CO prees for BMG and WEA labels, are suggested lists. Tape 

prizes marked CO, and all other CO prices, are equivalent pdces, whrch are projected from wholesale prices. Greatest Gamer shows chart's largest unit increase. Pacesetter Indrcates brggest percentage 
grove Heatseeker Impact shows albums removed from Heatseekers this week é indicates past or present Heatseeker tale e 2962, ONO Business Media, Inc, and SoundScan. Inc AII rrghts reserved 

45 38 VARIOUS ARTISTS 0 Solo Exitos Underground: Only Hits 
SOCK & ROLL 950322/LIDERES (598/14981 

21 
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LATIN 

Latin Musk Looks To 111 Talent Shows For Future Pop Stars 
BY LEILA COBO 

MIAMI—Last September, 20-year-old Lourdes Fernández signed 
up for a massive casting in Argentina's Vélez soccer stadium, 
along with 3,000 other girls. She was a singer in an underground 
rock band who was shopping her group's demo around, hoping 
to score gigs in some of Buenos Aires' better pubs. 

Four months later, Fernández was a star. 
As one of the lucky five chosen to be a member of Bandana— 

the girl group spawned from Argentina's version of TV reality 
show Popstars—Fernández has found fame and adulation 
beyond her wildest dreams, as Bandana has evolved to become 
what may well be the most stunning example of meteoric suc-
cess that Argentina's recording industry has ever seen. And it all 
unfolded live on national TV. 

"I had faith in the project, because the casting process was so 
professional and serious," Fernández says. "But I thought we'd have 
to struggle to get people to accept us. And the opposite happened: 
People got to know us in a completely different way that they nor-
mally get to know artists. And they appreciated what we did." 

The phenomenon is hardly new. The Popstars format, in which 
a group is chosen, trained, and molded before the cameras, is a 
3-year-old invention that has worked from Australia to Sweden. 
But in the world of Spanish-language music, it has coincided 
with a series of other music-driven reality shows—notably 
Spain's Operación 7)unfo—that have boosted record sales to 
sometimes extraordinary levels and are now poised to sweep the 
entire Latin territory. Versions of Operación Triunfo and Pop-
stars are currently being produced in Brazil (where Sony Music 
will release Popstars' winning group's album) and Mexico. Nego-
tiations are also under way with networks in the U.S., Colom-
bia, and Venezuela, while in Puerto Rico, a similar show titled 
Ruta Exito launched only a few weeks ago, with the winner slat-
ed to sign a recording deal with BMG U.S. Latin. 
The trend has thrilled many and alarmed a few, as TV execs 

and audiences have in essence taken over the role of traditional 
A&R departments. So far, they've been right on the money: In 
Spain, sales of Operación Triunfo albums—which include 14 
mini-CDs, a double-album, and a Disney album—have topped 
4 million copies and virtually taken over the country's sales 
charts. The recordings are widely credited with having revived 
Spain's music market (Billboard, Feb. 23). Now, all 16 
Operación Triunfo contestants are in the process of releasing 
solo albums (four of them as a group), with at least one—final-
ist David Bisbal, whose disc is being produced by Grammy 
Award-winner Kike Santander—aiming for a major interna-
tional launch (Latin Notas, Billboard, March 26). 

In Argentina, Bandana's eponymous BMG debut has sold close 
to 200,000 copies—an extraordinary number for a country mired 
in a deep recession—and the group has performed at 30 sold-
out concerts at the Grand Rex Theater in Buenos Aires (capaci-
ty 3,200). Forty more shows have been scheduled for July to coin-
cide with the group's new album. Bandana will also record the 
Spanish-language version of the theme tune to Disney's sum-
mer animated feature film Lilo & Stitch. 

In Brazil, Programa Raul Gil, a talent show where finalists 
are chosen by viewers, has led to a joint-venture label with Warn-
er Music, which in turn has led to two chart-topping new acts: 
Singer Robinson, who sings Portuguese covers of English-lan-
guage pop hits, has sold more than 700,000 copies of his album 
Anjo, and Rinaldo & Liriel, a duo who sing pop-opera arias, have 
sold more than 300,000 copies of their debut, Romance. 

"This is all-enriching music," says Gabriel Blanco, co-founder 
of Vale Music, the Spanish-based indie label that carries the 
Operación Triunfo titles. "Labels in Mexico will tell you that 
thanks to Operación Triunfo, they've sold more albums. As for 
[Vale Music], I can tell you that our other albums started to sell 
more after the first Operación Triunfo compilation came out." 

Last month, Vale released the first solo debut by one of 
Operación 7Hunfo's alumni—singer Natalia—shipping 70,000 
copies. Blanco, who has established joint ventures with various 
labels, is expecting continued success with each of his coming 
acts. "The TV viewers in each country have become the A&R 
directors," he says with a chuckle. 
And is that healthy? "Why not?" he counters. "Why is the pres-

ident of a nation elected by everyone? It will depend on the album." 
Healthy or not, Mexico's giant Televisa network will be pro-

ducing its own version of Operación Triunfo, probably starting 
in August; SBT will produce it in Brazil; and negotiations are 

under way for a U.S. edition this year. 
For record labels, the bottom line is the sales potential of the 

albums born of these shows. In Brazil, Warner executives felt 
so strongly about acts coming out of Programa Raul Gil that 
they created a new label called "Luar" ("Raul" spelled backwards) 
as a partnership with program host Raul Gil and his son Raul 
Gil Jr., who directs the show. Their latest release, an album by 
Andre León, was released last week, and sales are expected to at 
least equal those of its predecessors. 

"This kind of artist is already tested on the air, so we've already 
seen the reaction of the audience," says Marco Simoes, head of 
domestic marketing for Warner in Brazil. "That is key." 
What is also key is the success of the show itself. Programa 

Raul Gil, which airs Saturdays on the Record Network, com-
mands the highest Saturday-afternoon ratings in the country, 
often reaching 25% of Brazil's TV audience. 

In Argentina, Popstars' ratings soared to 19 points, roughly 
35%-40% of the total audience during prime time. And Spain's 
Operación 7Hunfo became the most-seen TV show in the nation's 
history, with almost half of Spain's entire population tuning in 
for Feb. ifs gala telecast. 

"We absolutely have immediate perspectives," says Rodolfo 
López Negrete, BMG VP for the Latin region. "I see it as anoth-
er mechanism to identify talent, and in the process, sell albums— 
which is what Operación Triunfo did." 

But the attractiveness of the model wasn't initially evident. 
"Of course, at the beginning of this process, I had a lot of people 
from other companies saying [ I] was crazy, the company presi-
dent [going] to a TV program to hire artists," says Sergio Mon-
so, president of WEA Music in Brazil, referring to his venture 
with Luar. "But in 30 days [the time it took to sell 400,000 copies 
of Robinson's album], we changed those ideas." 

Affonso became aware of Programa Raul Gil after Affonso's 
mother told him about an artist she'd seen perform on TV. "And 
I said, 'I can't manage my business according to my mother,'" 
Alfonso recalls. But when he actually went to the set of the show, 
director Gil Jr. told him about an artist who, every time he 
appeared, made the ratings shoot through the roof. It was Robin-
son, who—it turned out—was the same person Affonso's mom 
was nuts about. 

More telling is that Programa Raul Gil is a 30-year-old show 
that until last year only showcased established artists. But last 
May, Gil Jr. decided to revamp the format by only featuring new, 
unsigned acts. When he saw the ratings climb, he went to Warn-
er with the idea of launching a label to release the music of the 
show's most popular artists. 

"I needed an established, multinational label to give credibil-
ity to a show of novices," Gil Jr. says. And yet, he adds, "I believe 
this show's success has happened because things have changed 
musically in Brazil. Looks are no longer as valuable as voice and 
talent. This show always had credibility, but when we put new 
talent on, it became hugely successful." 

At the core of this tale is the notion, supporters say, that the 
audience may well know exactly what it wants. "This show 
[Operación Triunfo ] has been the most widely seen show in 
Spain," says Toni Cruz, its co-executive producer. "And if they 
[detractors] say it cheapens the music, they're not going to do 
well. If they can't understand that the music sold because it was 

good and cheap, they'll sink" 
Cruz, who together with José Maria Mainat owns production 

company Gestmusic, originally didn't conceive Operación Tri-
unfo as a record-selling machine. Instead, the show evolved from 
Big Brother—a hit in Spain—and Lluvia de Estrellas, a Gest-
music-produced talent show where contestants imitated their 
favorite acts. The show was shopped around and every network 
declined, except the Spanish state network, TVE. Five thousand 
applicants were whittled down to 16, and the show kicked off with 
such strength that two weeks later, indie Vale Music proposed 
releasing a limited-edition CD every two weeks, featuring the gala 
concert performances. Those CDs were sold at a reduced price— 
the equivalent of $5—and wound up selling 150,000 copies per 
week. And the recording process became part of the show. 

"We'd planned to put out only 5,000 copies per week," 
Vale's Blanco says. "But the audience demanded more. It's 
not that we wanted to shove the product at them. People 
requested the product." 

Although all Operación Triunfo contestants sing well—some 
are remarkable, even—the albums are hardly titillating, with 
repertoire consisting solely of covers in English and Spanish. 
Instead, people were buying them because they cared about the 
acts. "It's a transparent show," Cruz says. "It was a lesson of daily 
struggle. There was happiness, tears, sadness, disappointments. 
It was like life itself." That same feeling is apparent in Popstars. 

"People found credibility, they saw no manipulation. The girls 
who should have won, won," says Gustavo Yankelevich, chair-
man/CEO of production company RGB, who has licensed the 
Popstars format for Argentina, Brazil, and Mexico. The shows 
are "credible" because the prize is not cash but a record deal: 
something contestants want above everything else. In addition, 
the difference between these and other contest shows, Ruta Exito 
producer Tony Mojena says, is the seriousness with which the 
process is treated and the portrayal of personal conflicts and emo-
tions on the TV screen. 

However, as successful as the format is, Mojena—who is also 
a manager (his artists include Luis Fonsi and Melina León)— 
does not think it will replace the traditional A&R process. "This 
is still a TV phenomenon, and when it stops being a phenome-
non, it will lose steam," he says. "What's made this great—with 
all due respect to other media—is television. But it will end, like 
other reality shows. What will be interesting to see is what hap-
pens with the second part of Operación Triunfo." 

But Operación Triunfo has many "second parts." The first-
series contestants—who are signed to a three-year contract with 
Gestmusic—recently kicked off their Spanish tour, where 600,000 
tickets for shows in more than 20 cities have already been sold. 
Close to 150,000 hopefuls have already signed up for the second 
season of the show, which should start airing in September. 

In the meantime, Operación Triunfo alumni are working on 
their solo projects through various joint ventures signed by Vale, 
and the label is in the process of negotiating a single distribu-
tion deal for all the Latin region. The success of these discs, many 
say, will be the true test. 

For example, winner David Bisbal flew to Miami to record his 
full-length debut CD of new material with producer Kike San-
tander, a project Cruz predicts will sell between a half-million to 
1 million copies. "The quality of his voice is comparable to that 
of the best Latin singers," Santander says. "He is by far the most 
talented of the new artists I've worked with." 

Blanco says that, regardless of the Operación 7Hunfo boost, he 
is treating Bisbal as a new project. "Vale always wanted to have 
an artist that could compete with the likes of Cristian, Ricky Mar-
tin, or other Latin idols, but we hadn't found the right artist," 
Blanco says, adding that Bisbal's sound is more mainstream pop, 
which will allow him to better compete in the U.S. Latin markets, 
as well as other Latin countries. 

As for Popstars, the Brazilian version is already moving for-
ward, with an initial casting session in Sao Paulo that attracted 
7,000 hopefuls. Televisa is closing a deal in Mexico, and Colom-
bia has also said it will produce its own version. At the same time, 
markets like Paraguay, Chile, Peru, and Ecuador—where a local 
version of the show won't be made—are set to release the Ban-
dana album at the same time they air the 20-week series. 

Additional reporting by Marcelo Fernández Bitar in Buenos 
Aires; Tom Gomes in Sao Paulo, Brazil; and Howell Llewellyn 
in Madrid. 
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Though Sánchez Died, Corrido Lives On 
BY RAMIRO BURR 
MIAMI—Even longtime chart buffs 
were surprised when Jessie Morales, 
a virtually unknown 18-year-old 
from Los Angeles, debuted at No. 1 
on the Billboard Top Latin Albums 
chart last June. 

Morales' album was a tribute to 
singer/songwriter Chalino Sánchez, 
a legend of the California Mexican 
immigrant community who was 
murdered in 1992. 
Almost 10 years after his death, 

Sánchez's influence is far greater than 
he would have ever imagined. His son, 
Adán Chalino Sánchez, recently 
released an album, Te Vengo a Ver (I've 
Come to See You), on Sony Discos— 
sparking fresh fascination in his father. 

Elijah Wald, author of the new 
book Narcocorrido: A Journey Into 
the Music of Drugs, Guns, and Guer-
rillas, calls him "the defining figure 
of the L.A. [corrido] scene." 

Sánchez's trademark was an ex-
plicit, raw version of the Mexican 
story-songs known as corridos. Wald 
hitchhiked all over Mexico and trav-
eled to South Texas to interview the 
best-known and most influential cor-
rido composers. 
Wald asserts that popular corridos 

are important because they provide 
insight into a largely invisible but 
rapidly growing segment of the Mex-
ican and American population, par-
ticularly in the Southwest: "The cor-
rido is a picture of how the world 
looks to people on the street." 
The history and impact of the cor-

rido is also being examined in a huge 
new traveling exhibition titled "Cor-
rido Sin Fronteras: A New World Bal-
lad Tradition," which premiered in 
Washington, D.C., this month and is 
scheduled to visit 10 cities in three 
years, including L.A.; San Jose, Calif.; 
Austin; San Antonio; and Denver. The 
music-based exhibition includes 
videos, displays, and interactive 
media and is a joint production of the 
Smithsonian Institution and the Chi-
cano Studies Research Center of the 
University of California, L.A. 

Steeped in folk tradition, the corrido 
is a narrative ballad that in its early days 
was considered the social conscience of 
Tex-Mex music. It first became popu-
lar during the Mexican Revolution, 
during a time when the heroes, villains, 
and historical events that populate 
these songs abounded. Eventually, anti-

hero corridos became more popular— 
and more controversial: They glamor-
ized the lives of outlaws, bandits, and 
coyotes (immigrant smugglers). 

Alice, Texas-based label Discos Ideal 
recorded 250 corridos between 1948 
and 1963. Corridos largely faded from 
Texas conjunto sets after the civil-
rights movement of the 1960s. But a 
few Tejano practitioners remain. 
The narcocorrido boom began in 

1972, when Los Tigres del Norte, a 
group from Sinaloa, Mexico, and based 
in San Jose, recorded the seminal 
"Contrabando y Traicón,i" (Contraband 
and Treason) based on a Texas crime 
couple akin to Bonnie and Clyde. 

Recently there have been a spate 
of corrido compilations, including 
Warner's Kilo Por Kilo (Kilo for Kilo). 
Last month, L.A. radio station KBUE 
(Qué Buena) 105.5 FM sponsored its 
first corrido festival. The original nar-
cocorrido style lives on with Los 
Huracanes, which scored a break-
through hit in 1995 with "El Gato de 
Chihuahua," (The Cat From Chi-
huahua) a song whose crescendo fea-

RIAA Latin Certifications 
Following are the March Rec-

ording Industry Assn. of America 
certifications of Latin album 
shipments: 

PLATINUM ALBUMS (200.000 units) 
Alicia Villarreal, Soy Lo Pro-

hibido, Universal Latino, her first. 

GOLD ALBUMS (100,000 units) 
Various artists, Solo Exi-

tos Underground: Only Hits, 
Lideres. 

Various artists, Todo Exitos de 
Hip Hop, Lideres. 

Los Tucanes de Tijuana, Las 
Romanticas de Los Tucanes de 
Tijuana, Universal Music Latino, 
their fourth. 
Laura Pausini, Lo Mejor de 

Laura Pausini, Warner Latina, her 
second. 

tures a hail of bullets and explosions. 
But accordionist Guadalupe Gar-

cia says the song does not mention 
drugs and insists that his group— 
which formed in 1969 in San Jose— 
is tame and practically family-friend-
ly compared with the output of 
California's new Chalino Sánchez-
inspired corridistas. 

Garcia says, "I think the music of 
Lupillo Rivera and the new-wave 
singers is like comparing Whitney 
Houston with a new [profane] rap-
per. In our times, that's no respect." 

If Los Huracanes have little use 
for today's Chalinistas, the feeling is 
mutual. Morales says the older gen-
eration is out of touch. 

"I respect Los Tigres, but it was 
never like Chalino Sánchez's music," 
Morales says. "His music was pura 
raza [of the people]. Just corridos and 
songs of the real people of the pueblo 
that struggled in their work, in drug 
trafficking. He composed songs about 
tragedies, deaths of young people in 
the street, whose families asked him 
to do songs. He was more raza than 
Los Tigres or Los Tucanes." 
The modern movement began with 

Chalino Sanchez, born into poverty in 
Guayabo, Mexico, in 1960. He sneaked 
into the U.S. in 1977, partly to find 
work and partly because he was on the 
run: According to folklore, he had 
killed two local men for raping his sis-
ter and realized his family and theirs 
were locked in a blood feud that would 
likely mean the end of his life. 

Sánchez worked odd jobs in the LA 
area and helped his brother smuggle 
in more immigrants. His brother was 
killed in Tijuana in 1984, prompting 
Sánchez to write his first corrido. But 
on May 16, 1992—the day after a per-
formance in Culiacan, Sinaloa—he 
was found shot dead beside a highway. 
His murder remains unsolved, but the-
ories abound that run the gamut from 
drugs to jealous husbands. 

Already an underground star, Sán-
chez became a cult hero. His death 
inspired young Mexican-Americans 
who were also influenced by gangsta 
rap's decadence and vulgarity. 

Despite Morales' claim that they're 
out of touch, Los Tigres remain the 
genre's elder statesmen. Their 2001 
album Uniendo Fronteras (Uniting 
Frontiers) was by far the year's best-
selling corrido release. 
Wald admires the group for ad-

dressing topical issues and finding 
songwriters with a sense of poetry. 
"They're always coming up with new 
things," he says. "Meanwhile, all the 
other guys are still just singing about 
drugs and guns." 
Wald sees more room for creative 

exploration in the political corrido 
field than in the gangsta genre. "As 
long as they keep being narco-
corridos, I can't see how they can 
stay fresh," he says. "Unless they start 
talking about something else, it's 
going to get boring." 

But for the time being, Los Tigres 
remain in a league of their own. 

Notes. 
MEETING THE MAN: The Smithsonian 
Institution's National Museum of 
American History has designated April 
as Jazz Appreciation Month, in recog-
nition of the music's status as both a 
historical and living American art 
form. Among the many notable organ-
izations dedicated to nurturing jazz 
and broadening its audience is the 
Brooklyn, NY-based JazzReach, which 
sees Going to Meet the Man (Koch 
Jazz), the debut by its resident ensem-
ble the Metta Quintet, released April 9. 

Established in 1994, the not-for-prof-
it JazzReach (Jazz Notes, Billboard, 
June 5, 1999) promotes a greater aware-
ness and appreciation of jazz through 
its self-produced multimedia education 
programs, targeted at grade school-
through high school-age students. The 
organization's programs have been pre-
sented at, among other venues, the 
Kennedy Center, the Brooklyn Muse-
um of Art, and the Music Center of Los 
Angeles. All of JazzReach's education 
programs are funded through dona-
tions from its supporters. 

Founder and artistic director II. 
Benjamin Schuman says that the 
release of Going to Meet the Man rep-
resents the next step in his efforts to 
"broaden the artistic scope" of Jazz-
Reach by "providing a forum to pres-
ent original music and to commission 
and perform new jazz works." Featur-
ing Schuman on drums, along with 
guitarist Kurt Rosenwinkel, bassist 
Joshua Ginsburg, and pianist George 
Coligan, as well as saxophonists Mark 
Turner on five tracks and Mark Gross 
on the remaining three, the ensemble 
is not a true quintet but rather an um-
brella for a revolving cast of partici-
pating musicians grouped together 
under the name Metta Quintet—a 
moniker derived from the Pali word for 
"loving kindness." The current tour-
ing lineup consists of Schuman, Gins-
burg, Gross on alto sax, Marcus Stridc-
land on tenor, and pianist Helen Sung. 
Going to Meet the Man features 

eight newly commissioned works, as 
well as two apiece by Rosenwinkel and 
Turner, two by Brad Mehldau, one by 
Colligan, and one by Larry Goldings. 

Each composition is inspired by and 
named for a short story in novelist 
and civil rights activist James Bald-
win's collection of the same name. 

"I received a Baldwin novel as a 
gift," Schuman says, "and I was blown 
away by how human his writing was. 
He had a tendency to wear his heart 
on his sleeve, to reveal himself 
through his writing. I wanted to cre-
ate something inspired by him, 
because his work is so inspiring." 
Each musician commissioned to 
write for or perform on the project, 
Schuman says, has a similarly 
"unapologetic way of stating a case for 
who they are as an artist." 

Not only does Going to Meet the 
Man serve two good purposes—that 
of introducing the uninitiated to both 
the Quintet and to JazzReach and of 
raising money for the organization (a 
portion of the proceeds from sales will 
benefit JazzReach)—it is also a finely 
executed recording in its own right. 
Opening with Rosenwinkel's "Previ-
ous Condition," which is liberally pep-
pered with the guitarist's trademark 
angular lines, each composition states 
a case for both the strength of the 
principals as sympathetic improvisers 
and soloists and for the merits of the 
composers. Put simply, it shows how 
artists can rise to the occasion to cre-
ate a fine work when presented with 
the resources and a forum with which 
to express themselves. 
Schuman hopes to use the project 

as a "vehicle to promote music to 
young people," while promoting his 
own artistic vision and "giving our 
presenters the opportunity to have a 
dedicated ensemble to perform as a 
complement to our educational pro-
grams. If the Metta Quintet is per-
forming at a venue, we can offer the 
venue additional educational pro-
gramming at little or no cost, since 
the programs are provided through 
our own funding sources." 

JazzReach's most recent jazz his-
tory program, Stolen Moments: The 
First 100 Years of Jazz, is a multime-
dia presentation geared toward teens 
that includes a narrated, scripted pro-
duction mixing historical images with 
live narration and onstage live music. 
Multimedia, Schuman says, has been 
vastly underutilized in terms of live 
jazz performance. "I want to develop 
jazz performances that include live 
music, video projection, and extensive 
lighting design to complement the 
music," he says. "Multimedia is just 
another avenue for creative collabo-
ration. It is no different for a musi-
cian to collaborate with a lighting per-
sona than it is for them to collaborate 
with another musician. It is simply a 
matter of people who work with two 
different mediums creating some-
thing together." 

Contact Schuman through jazz 
reach.org for further information. 
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SONGWRITERS &PUBLISHERS 

GERSON'S GOOD LUCK: Jody Gerson 
will oversee EMI Music Publishing's 
Los Angeles office as the company's 
newly promoted executive VP (U.S.). 
"My goal is to encourage the great 

creative staff there to do what I do," 
Gerson says namely, sign and devel-
op such writers as Alicia Keys and 
Enrique Iglesias. Both are represen-
tative of her continued joy in her job. 

"I just saw Enrique at the Shrine 
Auditorium, and I've never been so 
proud in my entire life," she reports. 
"When I first saw him perform, he was 
doing only Spanish music. But now, 
whether it's Spanish or English, peo-
ple stand for nine-tenths of the show." 

Of Keys, whom she signed in 1997 
when the budding songwriter/artist 
was 15, Gerson says, "I've seen her 
grow and develop and retain the 
wonderful grace and humility that 
she had when I first met her. She's 
one of those artists whose writing 
career is as important to her as her 
artist career—which makes it excit-
ing for me—so we're building her 
production company, Krucial Keys, 
with her EMI writing partner Kerry 
Brothers, and they're writing a lot 
for other artists as well." 

Gerson will stay focused on "writ-
ers who move me," she says, sin-
gling out Ethiopia-born Flawless/ 
Geffen artist Kenna, whose music is 
"sort of like Depeche Mode meets 
Duran Duran," and Shakira collab-
orator Lester Mendez, who came her 
way via Iglesias. 

"I'm just lucky to work with people 
who make other people happy," Ger-
son concludes, "where! can be sitting 
in my car listening to songs that I'm 
involved with and look into other cars 
and see people singing along to them." 

THE MERRY MACS: Once again, the 
(16th) annual MAC Awards—pre-
sented by the Manhattan Assn. of 
Cabarets & Clubs to celebrate excel-
lence in cabaret, comedy, and jazz— 

proved a most welcome follow-up to 
the ever-more dreadful Oscars. 
The April 1 event at Town Hall— 

likened to "the Grammys without the 
coke" in a hilarious opening musical 
number—was a glorious love fest for 
the close-knit cabaret community 
and the intimate cabaret experience 
itself, which takes place in a room, 
award presenter Baby Jane Dexter 
pronounced, where "people share an 
emotional connection and feel safe." 
Album award categories differed 

slightly from last year to reflect the 
changing nature of eligible product. 
The female artist recording of the 
year winner was Heather MacRae's 
Songs for My Father, while the 
female major-artist recording award 
went to Karen Mason's When the 
Sun Comes Out; male counterparts 
were Jim Caruso's Caruso Live and 
in Person for best male artist record-
ing and Phillip Officer's Hoagy on 
My Mind for best male major-artist 
recording. The multiple artists' 
recording of the year was Jamie 
deRoy & Friends' Tis the Season. 
Winner of the MAC song of the 

year was "Welcome the Rain" by Zina 
Goldrich and Marcy Heisler; the spe-
cial material of the year winner was 
"Where's Shirley" by John McMahon 
and Jay Jefferies. Also noteworthy 
was the revue of the year, James Bea-
man and Goldie Dyer's Crazy World: 
Songs of Leslie Bricusse. 

Performance-wise, Chris Calloway 
cracked up the hall when she com-
mented during her rendition of her 
late father Cab Calloway's classic 
"Minnie the Moocher" that he spoke 
in tongues: "You tell me what 'Hi-De, 
Hi-De, Hi-De-Ho' means!" she 
demanded. And presenter Celeste 
Holm, who starred in the original 
1943 cast of Oklahoma!, made note 
of the Richard Rodgers centennial. 

"There's never a time when the 
hills aren't alive with the sound of 
Rodgers," she said, noting that his 
contributions to cabaret and Broad-
way were of equal importance. 

MAGIC MOMENT: Gospel star Jessy 
Dixon had a special surprise for the 
April 3 Carnegie Hall taping of a 
forthcoming Bill Gaither Home-
coming Southern gospel video title. 
Recalling his eight-year stint with 
Paul Simon in the ' 70s, he wel-
comed the legendary rock singer/ 
songwriter to the stage and accom-
panied him on a version of "Bridge 
Over Troubled Water" that left a 
stage full of ultimate singers— 
including Jake Hess and Sandi 
Patty—in ecstatic awe. 

Trudell Lets Words Do The Talldng 
Daemon Artist Combines Poetry With Music On 'Bone Days' 

BY JIM BESSMAN 
NEW YORK—John Trudell's unique 
mix of poetry and Native American 
traditional music is hard to catego-
rize—especially for Trudell himself. 

"In practical reality, it's spoken 
word with music behind it," says 
Trudell, a deeply compelling artist 
who emerged from many years of 
hardcore political activism in 1982 
with his initial release, »it'd Voice. 
"But I really don't have a descrip-
tion for it." 
This isn't to say, though, that 

Trudell's music is hopelessly indes-
cribable. On his new Daemon album, 
Bone Days, his intensely delivered 
recitations are backed by his band 
Bad Dog's ethereal guitars and given 
heightened otherworldly power by 
the traditional Native American vocal 
chants of the band member known 
as Quiltman. 

REACHING OUT 
illidell—who hails from the Santee 

Sioux reservation near Omaha, Neb.— 
says he strives to combine poetry with 
music as a means of "reaching out, so 
to speak. We're of a generation that 
didn't have any poets," the 55-year-old 
notes. "The only poets that were dan-
gled in front of us were dead, and we 
didn't have our own, because the ones 
who were became rock stars—so 
they're not recognized as poets but [as] 
singer/songwriters. But there's a place 
for spoken word in our reality." 

Indeed, Trudell wants the words 
to be "the source of feeling" in his 
songwriting, "and then the music 
becomes part of that feeling and 
carries it. The way it usually starts is 
that I get lines in my head, as in 
[Bone Days' cynical political com-
mentary] 'Carry the Stone,' where I 
was walking through airport secu-
rity in London a few years ago and 
they were being unnecessarily rude, 
and I remarked to one of them, 'The 
more evil the empire, the more 
paranoid the society'—which be-
came a lyric in the song. It was just 
something I flipped off to them and 
then said, 'Hey, that makes sense.' 
It wasn't something I was con-
sciously thinking." 

After completing the lyrics to 
"Carry the Stone," Trudell brought 
them to his Bad Dog guitarist, Mark 
Shark. "We had a general discussion 
of musical texture, then he took the 
lyrics and came back with the music 
recorded," Trudell says. "But every 
song I've ever written always starts 
with the words, because I want the 
music to be the musical extension of 
the feelings of the words and not the 
words being the emotional extension 
of the feeling of the music." 
The album's title track reflects 

both the name of his band and "hard 
times," Trudell notes—"you know, 
`No meat, down to the bone.' The 

average human being in America is 
going through some sort of hard 
times—physical, emotional, psycho-
logical. Everybody's carrying a bit of 
bone days in them." 
Once again, with "Bone Days," 

Trudell took the lyrics to Shark. 
"They're also about the great search 
for truth," he says, "so I didn't want 
the music to just have a depressed or 
defeated feeling, but if nothing else, 
that resigned feeling that has to be 
dealt with." 

But that was all Trudell told Shark. 
"I gave no further direction," he says, 
"because everybody interprets things 
differently with their own perception, 
and I want poetry to pull out of them 
their own feelings. And I want it to 
come from them, because in a way 
it's almost like a mixing of natural 
energy—my feelings and the musi-
cians' feelings—and I like that better 
than being in a situation where I 
micro-manage every aspect of the 
songwriting process. If you're going 
to collaborate, collaborate. Other-
wise, quit wasting your damn time." 
Bone Days also harks back to 

Trudell's earliest songwriting efforts, 
as the words to album tracks "Ever 
Get the Blues" and "Nothing in Her 
Eyes" were written in 1980. "I always 
try to go back somewhere for the 
time frame of the first couple of years 

when I started writing." 
A Vietnam vet who was chairman 

of the radical American Indian Move-
ment in the '70s, Trudell began writ-
ing after his wife, three children, and 
mother-in-law perished in a fire of 
unknown origin in 1979. The same 
year, he met Jackson Browne, who 
helped him record Tribal Voice with 
Quiltman. He then hooked up with 
the late Kiowa guitarist/songwriter 
Jesse Ed Davis, and the two collabo-
rated on Trudell's acclaimed album 
AKA Grafitti Man, which he rere-
corded, with Browne producing, for 
Rykodisc in 1992. 

"I started with Quiltman to put 
spoken word with the oldest musical 
form—Native American music—and 
he was willing to go for it, though we 
had no experience," Trudell recalls. 
"Then I wanted to put it with the 
newest musical form—electric gui-
tar—and I met Jesse Ed Davis, and 
he was the only one who knew what 
I was talking about." 
%dell recorded two more albums 

with Davis before his death in 1988. 
"Everybody was going to be incorpo-
rated into the next album, but Jesse 
died and Mark picked up his guitar, 
so to speak, and carried on," Trudell 
says. "Then Quiltman came in 
[again], and it was quite an evolu-
tion, adjusting traditional Native 
American songs to where he just 
makes his own harmonies to go with 
contemporary songs. 

"Because the whole point is to take 
from our native culture and from 
contemporary culture without using 
one art form to mimic the other," 
Trudell continues, "so our native 
identity remains the native identity, 
the contemporary identity remains 
the contemporary identity, and the 
mixing of these two musical identi-
ties creates a third musical identity." 

Trudell laughs. "In my mind, at 
least, that's how it plays," he says. 
"But I don't know about the rest of 
the world." 

Garth's Golden Note. Garth Brooks recently received the ASCAP Golden Note 
Award at a Capitol Hill dinner in Washington, D.C. The award celebrated the 
ASCAP member's career, and the event featured musical tributes by admirers 
and friends from the music community. Pictured, from left, are David Gates, 
Brooks, Trisha Yearwood, Beth Nielsen Chapman, Jimmy Webb, ASCAP presi-
dent/chairman Marilyn Bergman, Alan Bergman, Cy Coleman, Hal David, Pat 
Alger, and Art Garfunkel. 
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Modern Rock Hotspot NRG 
Set To Add Three Studios 

BY CHRISTOPHER WALSH 
NEW YORK—Marking its 10th an-
niversary this year, NRG Recording 
Services in North Hollywood, Calif., 
has emerged as a modern-rock pow-
erhouse. With such artists as Linkin 
Park, Staind, Godsmack, Puddle of 
Mudd, Alien Ant Farm, and Drown-
ing Pool all recording there in the 
last year, owner/producer Jay Baum-
gardner's multi-room facility has 
established itself as a force in the 
Los Angeles recording community. 
Making good on plans revealed 

a year ago (Studio Monitor, Feb. 3, 
2001), Baumgardner will soon 
begin construction of three new 
studios in an adjacent building, 
doubling the number of rooms 
NRG will offer. 

In the meantime, NRG's penchant 
High NRG. Pictured at NRG Recording Ser-

for cutting-edge technology vices, from left, are engineer Daniel Certa, has also 
emerged. A fiber channel-based net- assistant Mark Kiczula, Seether member Dale 

work of Pro Tools systems that Stewart, NRC owner/producer Jay Baumgard-

streamlines production has long been ner, Seether manager Ingrid Roding, and 
in use. Now, Baumgardner says, all Seether member Shawn Morgan. 
Pro Tools systems are in the process 
of being upgraded to the new Pro Tools 
HD production environment 

As with many high-end recording 
facilities, Pro Tools has become the 
dominant recording format, Baum-
gardner reports. "That's pretty 
much all anybody uses here," he 
says. "A little bit of analog, but less 
and less. We got Pro Tools HD pret-

ty much the first week it was avail-
able and started a project with it, 
around two months ago." 

That project was the Wind-up 
debut for Seether, which Baumgard-
ner is producing. "It sounds amaz-
ing, huge," Baumgardner enthuses 
of the Pro Tools HD recording. "We 
did it at 96kHz; we had one song, an 
acoustic song, at 192kHz. It sound-

ed amazing. It's a huge improve-
ment. It streamlines the process, in 
a way, because you have to use less 
EQ. [Pro Tools HD] just naturally 
sounds good. And it's punchier, 
there's more attack on everything." 

NRG's new studios will likely be 
completed by the end of this year, 
Baumgardner says. Each room will 

be a complete studio, he adds, but 
fully-based around a Pro Tools HD 
workstation with Digidesign Pro-
Control interface. 
The Pro Tools-related activity at 

NRG comes at a time when Digi-
design is making a flurry of an-
nouncements in conjunction with the 
National Assn. of Broadcasters con-
vention in Las Vegas. 

All Digidesign and Focusrite 
plug-ins are now available for the 
Pro Tools HD platform, the compa-
ny has announced, at 192kHz and 
96kHz sample rates. (Most of 
Digidesign's development partners 
currently offer HD-compatible plug-
ins.) Digidesign has also announced 
the imminent release of Pro Tools 
5.3.1 software, providing cross-plat-
form support of AVoption XL for 
Avid Picture integration, FilmFrame 
for direct 24P video playback, Digi-
Translator 2.0 for OMF interchange, 
and Avid Unity MediaNet shared 
storage for Pro Tools HD. 

Back at NRG, the benefits of Pro 
Tools HD abound. "I'm starting a 
record for Sony today," says Baum-
gardner, "a band called Head On. I'm 
mixing the stuff cut on the old sys-
tem through the new system, at 
48kHz, and that even sounds way 
better. Just using it to play back 
through is a huge improvement. So 
it's all good there, too." 
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Monitor. 
ON THE ROAD: Illustrating the 
realities of today's audio record-
ing industry, New York-based 
remote- recording company Ef-
fanel Music has adapted to recent 
trends by simultaneously moving 
in opposite directions. 

Going Mobile. Effanel Music's new re-
mote recording truck, known as ob/u. 

Effanel's flagship truck, L7, was 
used on such recent high-end 
tours as U2's Elevation jaunt and 
Madonna's Drowned World tour, 
both of which saw release on DVD. 
After recording at the venue, post-
production is frequently provided 
at Effanel's studio on Manhattan's 
West Side. Along with DVD's 
growing popularity as a format for 
concert video, demand for Ef-
fanel's services—L7 and the 5.1-
capable mix studio, both Neve 
Capricorn-equipped—is experi-
encing similar growth. 

Meanwhile, Effanel's Randy Ez-
ratty explains that the company's 
growth to providing recording and 
mixing services to elite artists puts 
it out of reach for smaller venues 
and the newer, less-established 
acts who perform there. To address 
that loss, Effanel has added a new 
vehicle to the fleet, a Ford Econo-
line van fitted with an array of vin-
tage and state-of-the-art gear. On 
April 4, the Neve 5336-equipped 
"ob/u" (outside broadcast unit), 
was parked outside Manhattan 
club Exit to record a two-hour per-
formance by India.Arie, part of the 
Oxygen Network's second birthday 
celebration. 

"A year ago," Ezratty says, "we 
had pretty much outgrown jobs 
like that. Partly as a desire to get 
back to what we were interested in 
in the first place, which is real 
music, and partly as a reaction to 
the changing climate in our busi-
ness, we built a unit that address-
es smaller productions." 
The 36-channel analog Neve in 

the "outside broadcast unit" (a nod 
to similarly equipped BBC remote 
vans) is supplemented by two Neve 
5452 12-channel sidecars to ac-
commodate a large number of in-
puts, as well as outboard compres-

sor/limiters by Neve, Empirical 
Labs, Summit Audio, and Urei. In 
addition to 48 tracks of RADAR Il 
hard-disk recording, ob/u features 
48 tracks of Tascam DA-98HR and 
an additional 48 tracks of standard 
DA-98 for backup. 
While ob/u serves lower-budget 

productions than such clients as 
Dave Matthews Band, whose Lis-
tener Supported DVD was record-
ed in L7 by Effanel lead engineer 
John Harris, it also features an 
Equi=Tech balanced power sys-
tem, which has come in handy at 
smaller venues, Ezratty explains. 
"It wasn't in keeping with build-
ing a budget truck, but now that 
we have a few gigs under our belt, 
it was brilliant. You go to these lit-
tle clubs where the power is 
dodgy, clean it up with the bal-
anced power system, and it's pris-
tine. We're even running power 
from the truck back to the stage 
sometimes when there's a tem-
peramental Fender amp or some-
thing that is getting all kinds of 
buzzes and hum." 
An upcoming project for Ef-

fanel's ob/u is to record Alison 
Krauss & Union Station as they 
make their way down the East 
Coast to Louisville, Ky., where a 
high-definition video shoot will 
take place. "It's going to be a Sony 
DSD [Direct Stream Digital] mul-
tichannel recording where they're 
strapping a bunch of Genex ma-
chines together to make a 24-
track," Ezratty says. "They wanted 
a really low-profile but high-qual-
ity unit. It's worked well into their 
budget and their aesthetic. We're 
really excited about that." 
While big-budget projects con-

tinue with L7 (all increasingly des-
tined for DVD release), Effanel can 
again cultivate relationships with 
up-and-coming artists who may 
take advantage of its higher-end 
services in the future. U2, Ezratty 
says, is a perfect example. After re-
cording a Boston performance 
from the Elevation tour, Harris and 
producer Steve Lillywhite spent 
weeks mixing at Effanel's studio. 
"When we did Under a Blood 

Red Sky [in 1983]," Ezratty notes, 
"they could never have afforded 
the equivalent of L7 in those days. 
They used us because we were as 
small and lean in our approach as 
they were with their production. 
We established a relationship then 
that has continued through today, 
where they use our larger unit and 
our studio for mixing." 
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Sony Germany Splits 0 
Two Separate Units Will Handle Domestic, Intern 
BY EMMANUEL LEGRAND 

BERLIN—Sony Music Entertainment Germany 
has split its operation into two distinct units that 
handle domestic and international repertoire 
respectively. 

This new organization, which replaces the for-
mer dual-label structure of Epic and Columbia, 
reflects "the increasing specialization of the mar-
ket," according to recently appointed Sony 
Music Germany/Switzerland/Austria president 
Balthasar Schramm. 
Two new divisions—Sony 

Music Domestic and &nay 
Music International—will 
incorporate repertoire from 
both Epic and Columbia, and 
the staff of both teams will be 
split between the two units. 
But within the new divisions, 
the two labels will continue 
to exist, in order "to respect 
the identity and the culture 
of each label," Schramm says. 
Schramm claims the new 

structure "defines clear areas 
of responsibilities" and "will 
allow people to concentrate on clear tasks." He 
tells Billboard: "The industry in general—not 
simply Sony—is structured in a way that people 
have a dedication to music but are generalists; 
this does not really fit with the world around us, 
which gets increasingly specialized." 

Boris Lühe, who was managing director of 
Columbia, becomes managing director of the 
domestic division, reporting to Schramm. The 
domestic division will split repertoire by genre 
according to the labels. Epic will concentrate on 
pop and dance, and Columbia will handle more 
progressive repertoire, such as nu-metal or hip-
hop. In charge of Columbia's repertoire is GM 
Ralf Kotowski; for Epic, that role is filled by GM 
Volker Neumüller, who joins the company from 
BMG. Both report to Lobe. 
A third specialized unit will handle adult 

standards repertoire, including schlager, and 
a specific unit will deal with such labels as X-
Cell, Pirate, Home, Four, or KA2. Emphasis 
will also be put on German-signed acts with 

international potential. 
Schramm is convinc d that by splitting duties 

and repertoire, Sony, ,Music will be in a position 
to "significantly im rove its local market share." 
He also believes that smaller, specialized units 
can react more quickly to the market and serve 
a wide variety of genres. 
Schramm says the appointment of the inter-

national department head is imminent, with a 
new recruit coming from a competitor. Epic-

and Columbia-signed inter-
national repertoire will shift 
to this division, which will 
also focus on non Anglo-
American repertoire. "We 
want to break new acts—one 
of the ideas for international 
is to create a 'breaker's force,' 
whose task is to break acts 
from the big basket of reper-
toire coming from all the 
Sony companies around the 
world. Sony has a great tra-
dition of breaking acts inter-
nationally, but there is so 
much potential out there." 

As part of the restructuring, long-serving Epic 
managing director Jiirg Hacker has left the com-
pany. Schramm says, "To head the international 
division, we needed someone fully dedicated to 
that task. We wanted to find somebody burning 
to break international repertoire rather than 
dreaming of establishing local acts. Hacker—and 
he understood it—was not burning for this task" 
The Berlin Records label will be "made dor-

mant." The local recording artists of Berlin 
Records will switch to Sony Music Domestic. 
Compilation and special-marketing unit Sony 
Music Media will revert to a stand-alone division 
under managing director Uwe Lerch, who was 
managing director of Sony's Berlin Records. 
Schramm says the restructuring will result 

in "no more than 10 jobs lost" and claims that "it 
is not just a cost-cutting exercise—it's about giv-
ing opportunities for the future." Sony Music 
Germany currently employs around 400 people, 
some 300 of those in the Sony Center at Berlin's 
Potsdamer Platz. 

ration 
onal Repertoire 

IFPI Platinum Europe Honors 
Third Albums By Five Acts 

BY PAUL SEXTON 

LONDON—The "difficult third album" of leg-
end is a challenge to which several stars rise with 
great success in the latest International Feder-
ation of the Phonographic Industry (IFPI) Plat-
inum Europe survey. The IFPI confirms plat-
inum status on current third releases by no 
fewer than five acts. 

Alanis Morissette's Under Rug Swept (Maver-
ick/Warner Bros.) has de-
lighted label executives by 
speeding toward its first 1 
million, after the Canadian 
superstar assiduously worked 
the market in person. 

"Alanis was very cognizant 
of the fact that she had to get 
her face about to as many 
places as possible," says 
Warner Music International 
London-based senior VP of 
marketing Jay Durgan. 
"She's not simply 'phoning it 
in.' Frankly. we may be in the 
new-media age, you may be 
able to send e-mails around the earth in a cou-
ple of seconds, but there's no substitute for being 
in the market." 

Steve Margo, Warner Bros.' Los Angeles-
based senior VP of international, adds that the 
company had a "dream scenario," in that Under 
Rug Swept was completed last September, 
enabling a strategic build-up to the album's 
Feb. 25 release. 

"It gave everyone the chance to live with the 
album and set it up properly, both in America 
and around the world," Margo says. "In Novem-
ber, [Morissette's manager] Scott Welch and I 
flew to London, and we had a meeting [at Warn-
er] where we did the whole world in a day, 
including a video conference call." 
New media played a key role in that setup 

from January, when affiliates helped develop a 
number of local Morissette Web sites. The 
artist then visited major European markets 
and was on hand to witness the album's tri-
umphant debut. 

"Both Scott and Alanis understand," Dur-
gan says, "that it can't just be a flurry of activ-
ity, and then you go home and take a vacation 
for four months." 

U.K. duo the Lighthouse Family have reached 
1 million shipments of its third album, What-
ever Gets You Through the Day (Wild Card/ 
Polydor). It's six years since the group's U.K. 
breakthrough with a reissue of the single "Lif-

ted"—around the same time 
that Backstreet Boys were 
forging a European presence 
with early singles that now 
collectively reach platinum 
on the U.S. group's Greatest 
Hits—Chapter One (Jive). 

Labelmate Britney Spears 
has moved her first Euro-
pean 1 million a little more 
sedately with her third 
album. Britney, which was 
released last November. But 
the award underlines the 
region's continuing enthusi-
asm for a star launched with 

such fanfare in early 1999. The same applies to 
Irish quintet Westlife, whose third set, World of 
Our Own (RCA), reaches 2 million shipments 
after going platinum four months ago. 

Yet another third full-length release, 
Stereophonics' Just Enough Education to 
Perform (V2), rises to double-platinum in 
Europe, buoyed by the addition of the Welsh 
trio's huge recent hit single "Handbags and 
Gladrags." Fellow U.K. singles chart regular 
of late, male quartet Blue, makes its debut on 
the IFPI list with its first InnocentNirgin 
album, All Rise. 
The current pre-eminence of Epic label-

mates Celine Dion and Shakira is also reflect-
ed in the data. Dion's A New Day Has Come 
shipped platinum in Europe to make the list 
even as it was released March 25, while the 
Colombian star now has her first IFPI Plat-
inum Award. 
A full list of March's IFPI Platinum Europe 

certifications is available at ifpi.org. 

New Zealand Commercial Radio Agrees 
BY JOHN FERGUSON 

AUCKLAND, New Zealand—One in five songs broadcast on 
New Zealand airwaves could be home-grown by 2006, under 
a new agreement hammered out between the government 
and commercial radio operators. 

Last August, Broadcasting Minister Marian Hobbs 
announced she was seeking more commitment to New 
Zealand music from the country's stations and wanted local 
content levels to grow to 25% within five years. The govern-
ment preferred the self-regulatory route but warned it would 
legislate for quotas if an agreement could not be reached. 

Now, after months of negotiation, the Radio Broadcasters 
Assn. (RBA)—which represents the majority of commercial 
radio stations here—has adopted the Code for Accelerated 
Growth of New Zealand Music, which takes immediate effect 
and aims to see local content grow to 20% by 2006. But like 
the model used in neighboring Australia, actual content lev-
els will vary from format to format: For example, pop and rock 

stations will be expected to achieve levels of 24% and 25% local 
music, respectively, while album rock and easy-listening broad-
casters will only have to achieve between 12% and 15%. The 
starting levels vary: 15% for pop stations, 20% for rock, and 6% 
for easy listening. State broadcaster Radio New Zealand's char-
ter already commits it to providing local content. 

All RBA members have agreed to abide by the new code, 
administered by a new, RBA-funded independent body—the 
New Zealand Performance Committee—which will provide 
quarterly reports on the performance of RBA members. The 
committee includes representatives from the Recording 
Industry Assn. of New Zealand, the New Zealand Musicians 
Union, and the RBA. 
John McElhinney, chief executive of New Zealand's 

largest radio operator, the Radio Network, and chairman of 
the RBA, calls 20% a "very demanding target." Nonethe-
less, he says, "we believe it can be achieved if the whole 
music sector works together." 

To Musk Quotas 
Hobbs praises the establishment of the code, though she 

warns that the government has reserved the right to regulate 
if the initiative falters. "But I am greatly encouraged by the 
key elements that have been agreed as part of the code." 
The music industry broadly supports the initiative. Mike 

Chunn, director of operations for the New Zealand arm of the 
Australasian Performing Rights Assn., is fully committed to 
the concept and believes the code will ensure ongoing com-
mercial success for New Zealand artists: "I'm sure the RBA 
won't look back from implementing this code." 

Flying Nun Records, one of the mainstays of the New Zealand 
independent music scene, gave a thumbs-up to the code, 
though GM Andrew Meier says he hopes that broadcasters will 
take it as a positive initiative and not regard the 20% level as a 
maximum. Sean Coleman, managing director of New Zealand's 
largest specialist music chain, Sounds. says New Zealand con-
tent on-air has improved in recent years, but anything that pro-
vides additional exposure for local acts has to be positive. 
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MISIA GREATEST HITS FUN HOUSE/BMG J TO IRA L-0! THE REMIXES EPIC 

::7 
DIE CUTE SEFTE MOTOR/UNIVERSAL , QUELQUE CHOSE A SURVECU HOSTILE/VIRGIN 

7 BOA 7 NEW PET SHOP BOYS 5 MODERN TALKING LES ENFOIRÉES 
LISTEN TO MY HEART AVEX TUX RELEASE PARLOPHONE VICTORY HANSA TOUS DANS LE MEME BATEAU RESTO DU COEUR/BMG 

12 MONGOL800 8 6 SHAKIRA -8 10 JENNIFER LOPEZ 4 GERALD DE PALMAS 
MESSAGE HIGH WAVE LAUNDRY SERVICE EPIC J TO TUA ID! THE REMIXES EPIC MARCHER DANS LE SABLE POLYDOR 

10 AKINA NAKAMORI 9 7 ALICIA KEYS 9 6 ALANIS MORISSETTE 9 YANNICK NOAH 
ZERO ALBUM- - UTAHIME 2 UNIVERSAL SONGS IN A MINOR RCA UNDER RUG SWEPT MAVERICK/WARNER BROS YANNICK NOAH SAINT GEORGE/SONY 

o 17 CELINE DION 10 11 ANASTACIA 10 8 NICKELBACK INDOCHINE 
A NEW DAY HAS COME EPIC FREAK OF NATURE EPIC SILVER SIDE UP ROADRUNNER/UNIVERSAL PARADIZE COLUMBIA 

CANADA SPAIN AUSTRALIA • 
SOUNDSCAN104,70/02 

g 
4 g 1AFYVE!04,20/02 

... .., %. „„• -±- - IARIA104/0EVO2 
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(F1Mh 041)&02 

SINGLES SINGLES SINGLES SINGLES 

1 MOVIN' ON 1 FREEEK! ' 1 1 NOT PRETTY ENOUGH WHENEVER, WHEREVER 
BOOMTANG VIRGIN/EMI GEORGE MICHAEL POLYDOR/UNIVERSAL RASP/ CHAMBERS EMI SHAKIRA EPIC 

3 GIRLFRIEND 
14 SYNC FEATURING NELLY JIVEJBMG 

2 2 CHAYANNE 
TORERO COLUMBIA 

2 6 HEY BABY (UUH AAH) 
DJ OTZE SHOCK 

3 TAINTED LOVE 
MARILYN MANSON MAVERICK/WARNER BROS 

2 CANADIAN MAN: HOCKEY 
PAUL BRANDT BRAN/BMG 

3 3 MOI... LOLITA 
ALIZEE POLYDOIVUNIVERSAL 

3 4 WHENEVER, WHEREVER 
SHAKIRA EPIC 

C 2 FREEEK! 
GEORGE MICHAEL POLYDOR 

5 BRING IT HOME 4 5 BAILA (SEXY THING) 4 3 MURDER ON THE DANCEFLOOR 4 QUESTA E' LA MIA VITA 
SWOLLEN MEMBERS NETTWERK/EMI ZUCCHERO POLYDOR/UNIVERSAL SOPHIE EWS-BEXTOR POLYDOR UGABUE WEA 

RE IT'S OVER 
TUUU LINUS/WARNER 

5 NEW POR DEBAJO DE TU CINTURA 
ACURA SALA MUXXIC/HORUS 

5 2 DANCE WITH ME 
112 BAD BOY/ARISTA 

5 BOHEMIAN LIKE YOU 
THE DANDY WARHOLS CAPITOL 

7 !;t0AreetE OÇT4SipeirelSO SWEET) 6 4 DUCK TOY 
HAMPENBERG POLYDOR/UNIVERSAL 

6 NEW - ALWAYS ON TIME 
JA RULE FEATURING ASHANTI RAL/UNIVERSAL 

,. DIMMI COME ... 
ALEXIA EPIC 

4 A NEW DAY HAS COME 
CEUNE DION EPIC/SONY 

7 6 HOME AND DRY 
PET SHOP BOYS EMI-ODEON 

7 NEW I'M NOT A GIRL, NOT YET A WOMAN 
BRETNEY SPEARS JIVE/ZDMBA 

NEW ONE DAY IN YOUR LIFE 
ANASTACIA EPIC 

9 HANDS CLEAN 
ALAN'S MORISSETTE MAVERICK/REPRISE/WARNER 

8 
',, 

LATINO 2002 EP VOL. 1 
VARIOUS BLANCO Y NEGRO 

8 5 STOP CALLING ME 
SHAKAYA COLUMBIA L 

8 HANDS CLEAN 
ALANIS MORISSETTE MAVERICK/WARNER BROS. 

8 ONLY TIME 9 8 HERE I AM 9 NEW WAY LOVE'S SUPPOSED TO BE • 7 ACCETTA IL CONSIGUO ... PER QUESTA VOLTA 
ENYA REPRISE/WARNER LA LUNA VALE MUSIC SELWYN EPIC LINUS COLUMBIA 

6 THERE YOU'LL BE 10 7 ETERNAMENTE INOCENTE REMIXES 10 NEW DON'T LET ME GET ME I 11 IN YOUR EYES 
FAITH HILL HOLLYWOO ARNER FANGORIA SUBTEREU PINK ARISTA KYLIE MINOGUE PARLOPHONE 

INGLES 

17 MURDER ON THE DANCEFLOOR 
SOPHIE EWS RUMOR POLYTIORAINIVERSAL 

12 16 RUN TO THE HILLS (LIVE) 
IRON RUMEN BAIJOOEON 

13 NEW ONE DAY IN YOUR LIFE 
ANASTACIA EPIC 

e 27 TI SPOSERO' 
JOVANOTTI SOLELUNAMERCURY 

23 RAYGUN 
MATTHEW GOOD BAND DARKTOWN/UNIVERSAL 

20 23 WHEREVER YOU WILL GO 
THE CAWNG RCA 

X 22 WHEREVER YOU WILL GO 
THE CAWNG RCA 

' HOME AND DRY 21 NEW WORLD OF OUR OWN 29 LACRIMA DALLA LUNA 
•,., 

26 
PET SHOP BOYS PARLOPHONE/EMI 

IN YOUR EYES 
KYLIE MINOGUE PARLOPHONE/EMI 

26 30 
WESTUFE RCA 

IF YOU COME BACK 
SLUE INNOCENT/VIRGIN 

X 26 
GIANLUCA GRIGNANI UNIVERSAL 

A NEW DAY HAS COME 
CELINE DION COLUMBIA 

RE MARCH OF THE PIGS 
NINE INCH NAILS NOTHING/TVT 

36 41 THE GREATEST VIEW 
SUMP» ELEVATOR 

.. NEW CRY 
SIMPLE MINDS EAGLE/WEL 

ALBUMS ALBUMS ALBUMS ALBUMS 

CELINE DION 1 1 OPERACIÓN TRIUNFO 1 NE SILVERCHAIR ARTICOLO 31 
A NEW DAY HAS COME EPIC/SONY GALA EUROVISION VALE MUSIC DIORAMA ELEVATOR/SONY DOMANI SMETTO RICORDI/BMG 

SHAKIRA 2 NEW BUNBURY 2 1 CELINE DION CELINE DION 
LAUNDRY SERVICE EPIC/SONY FLAMINGOS HISPAVOX ANEW DAY HAS COME EPIC A NEW DAY HAS COME COLUMBIA 

DIANA KFtALL 
THE LOOK OF LOVE VERVE/UNIVERSAL 

3 2 CHAYANNE 
GRANGES EXFTOS COLUMBIA/SONY 

3 3 GEORGE 
POLYSERENA FESTIVAL 

2 SHAKIRA 
LAUNDRY SERVICE EPIC 

REMY SHAND 
THE WAY I FEEL MOTOWN/UNIVERSAL 

4 3 OPERACIÓN TRIUNFO 
OPERACION TRIUNFO CANTA DISNEY VALE MUSIC 

4 2 KASEY CHAMBERS 
BARRICADES & BRICKWALLS EMI 

3 GIANLUCA GRIGNANI 
UGUALI E DIVERS' UNIVERSAL 

NICKELBACK 5 10 ALEX UBAGO 5 4 JAMIROQUAI 8 TIZIANO FERRO 
SILVER SIDE UP EMI SUE PIDES TU? DUO/WARNER A FUNK ODYSSEY EPIC ROSSO RELATIVO EMI 

SOUNDTRACK 
0 BROTHER. WHERE ART THOU? LOST HIGHWAY/MERCURY/UNNERSAL 

6 5 NINA PASTORI 
MARIA ARIOLA/BMG 

6 5 ALICIA KEYS 
SONGS IN A MINOR ARISTA 

5 ALICIA KEYS 
SONGS IN A MINOR BMG RICORDI 

ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE/UNIVERSAL 

7 4 CELINE DION 
A NEW DAY HAS COME COLUMBIA/SONY 

7 6 DARREN HAYES 
SPIN ROADSHOW/SONY 

4 ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

VARIOUS ARTISTS 
WWE FORCEABLE ENTRY COLUMBIA/SONY 

8 7 NATALIA 
NO SOY UN ANGEL VALE MUSIC 

8 8 ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE/UNIVERSAL 

6 JOVANOTTI 
IL QUINTO MONDO SOLELUNA/MERCURY 

At ' PINK 
MISSUNDAZTOOD ARISTA/BMG 

9 6 OPERACIÓN TRIUNFO 
EL DISCO DEL DEPORTE VALE MUSIC 

9 9 LINKIN PARK 
HYBRID THEORY WARNER BROS. 

10 LAURA PAUSINI 
THE BEST OF LAURA PAUSINI- E RETORNO DA TE CUD/WARNER 

0 RE JA RULE 
PAIN IS LOVE MURDER INC/DEF JAM/UNIVERSAL 

10 8 ISMAEL SERRANO 
LA TFLAICON DE WENDY POLTOOFVUNIVERSAL 

10 11 SHAKIRA 
LAUNDRY SERVICE EPIC 

11 DANIELE SILVESTRI 
UNO- DUE EPIC 

Hits of the World is compiled at Billboard/London. NEW = New Entry RE = Re-Entry 
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Music 
Media 

EUROCHART 

Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro-
pean countries. 

5 (MUSIC 8 MEDIA) 04/10/02 

SINGLES 

8 

9 

10 

1 WHENEVER, WHEREVER/SUERTE 
SHAKIRA EPIC 

15 I'M NOT A GIRL, NOT YET A WOMAN 
BRITNEY SPEARS JIVE 

8 UKE A PRAYER 
MADHOUSE BIONARIOUS 

4 QUI EST L'EXEMPLE 
ROHFF HOSTILE/VIRGIN 

3 FREEEK! 
GEORGE MICHAEL POLYDOR 

5 L'AGITATEUR 
JEAN PASCAL ISLAND 

2 HOW YOU REMIND ME 
NICKELBACK ROADRUNNER 

25 TAINTED LOVE 
MARILYN MANSON MAVERICK/WARNER BROS 

9 ENGEL 
BEN FEATURING DIM HANSA 

6 A NEW DAY HAS COME 
CEUNE DION COLUMBUVEPIC 

14 

17 

19 

29 

31 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

17 

29 

22 

32 

40 

HOT MOVER SINGLES 

ESCAPE 
ENRIQUE IGLESIAS INTERSCOPE 

PERDONO 
HZIANO FERRO EMI 

ONE DAY IN YOUR UFE 
ANASTACIA EPIC 

4 MY PEOPLE 
MISSY "MISDEMEANOR" Ewan ELEKTRA 

TU ES TOUJOURS LA 
TINA ARENA COLUMBIA 

ALBUMS 

2 

3 

NEW 

4 

8 

9 

6 

10 

CELINE DION 
A NEW DAY HAS COME COLUMBIA/EPIC 

SHAKIRA 
LAUNDRY SERVICE/SERVICE/ Of LMANOERIA EPICCOLUMBIA 

ANASTACIA 
FREAK OF NATURE EPIC 

NICKELBACK 
SILVER SIDE UP ROADRUNNER 

PET SHOP BOYS 
RELEASE PARLOPHONE 

ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

JENNIFER LOPEZ 
J TO THA L-0. THE REMIXES EPIC 

XAVIER NAIDOO 
ZWISCHENSMEL-ALLES RJR DEN HERON WM RECORDS/SPY 

ALICIA KEYS 
SONGS IN A MINOR J 

ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSALIS 

THE NETHERLANDS 

ISTICHTING MEGA TOP 103104/D8/02 

SINGLES 
WHENEVER, WHEREVER 
SHAKIRA EPIC 

LIKE A PRAYER 
MADHOUSE DIGIDANCE 

ADIOS NONINO 
CAREL KRAAYENROF UNIVERSAL CLASSICS 8 JAll 

THE RIDDLE 
GIGI D'AGOSTINO BOU/MEDIA 

ESCAPE 
ENRIQUE IGLESIAS INTERSCOPEAINIVERSAL 

ALBUMS 
CELINE DION 
A NEW DAY HAS COME COLUMBIA 

MARCO BORSATO 
ONDERWEG POLYDOR 

ROBBIE VVILUAMS 
SWING WHEN YOU'RE WINNING CHRYSALIS/EMI 

SHAKIRA 
LAUNDRY SERVICE EPIC 

ANASTACIA 
FREAK OF NATURE EPIC 

SWEDEN 

3 

4 

5 

1 NEW 

2 

3 

4 

5 

IGLF) Wren 

SINGLES 
DOM ANDRA 
KENT RCA 

NEVER LET IT GO 
AFRO DITE MARIANN 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

KOM OCH TA MIGI 
BRANDSTA CITY SLACKERS START KLART/PANW 

MENDEZ 
ADRENALINE STOCKHOLEMINIVERSAL 

ALBUMS 
CELINE DION 
A NEW DAY HAS COME COLUMBIA 

VARIOUS ARTISTS 
MELODIFESTIVALEN 2002 MARIANN 

EDDIE MEDUZA 
JUST LACE AN EAGLE 1948 2002 MARIANN 

BARBADOS 
VORLDEN UTANFOR MARIANN 

ANASTACIA 
FREAK OF NATURE EPIC 

DENMARK 

IIFPVNIELSEN MARKETING RESEARCH104/09/D2 

SINGLES 
WHENEVER, WHEREVER 
SHAKIRA EPIC 

CAUGHT IN THE MIDDLE 
Al COLUMBIA 

STOMP! (THE MARCH SONG) 
DJ ALIGATOR PROJECT FLEX' MI MEDLEY 

FREE EX 
GEORGE MICHAEL POLYDOR 

INSAllABLE 
DAMIEN HAYES COLUMBIA 

ALBUMS 
VARIOUS ARTISTS 
MG P 1002—DE UNGES MELODI G UNIVERSAL 

CELINE DION 
A NEW DAY HAS COME COLUMBIA 

JAMES SAMPSON 
JAMES COLUMBIA 

PA SLAGET 12 
LETS DANCE RECART/EMI 

SAYBIA 
THE SECOND YOU SLEEP EMI.ME ° LEY 

1116à1àdiaiCURRINqie 

A weekly scorecard of albums simultaneously attaining top 10 chart status 
in three or more leading world markets. 

Repertoire owner: B: BMG, E: EMI. I. Independent, S: Sony, U Universal, W: Warner 

ARTIST 

ANASTACIA 
Freak of Nature ( SI 

CELINE DION 
A New Day Has Come (SI 

QUE IGLESIAS ji 
- 

AUCIA KEYS 
Songs in A Minor (BI 

ALANIS MORISSETTE 
Under Rug Swept (WI 

SHAKIRA 
Laundry Service ( SI 
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6 

10 

2 

6 

7 

3 

5 

1 

7 

6 

10 
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mg 

NORWAY 

IVERDENS GANG NORWAY) 04/011/02 

SINGLES 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

MURDER ON THE DANCEFLOOR 
SOPHIE EWS-BEXTOR POLYDOR 

A NEW DAY HAS COME 
CEUNE DION COLUMBIA 

HOW YOU REMIND ME 
NICKELBACK ROADRUNNER/UNIVERSAL 

CLOSE TO YOU 
EL MORE UNIVERSAL 1 1 

2 

3 

6 

4 

ALBUMS 

CELINE DION 
A NEW DAY HAS COME COLUMBIA 

KAIZER'S ORCHESTRA 
OMPA 111. DU IR MUSIC PRODUCERS 

BJORN ROSENSTROM 
LAYAR SOM AR SODAR MNW 

SHAKIRA 
LAUNDRY SERVICE EPIC 

ALAN'S MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 1 1 

2 

19 

5 

3 

NEW ZEALAND 

'g (RECORD PUBUCATIONS LTD.104/10/02 

SINGLES 

1 30 

1 

3 

2 

4 

HANDS CLEAN 
ALANIS MORISSE1Ti MAVERICK/WARNER BROS 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

AMAZING 
ALEX LLOYD EMI 

MURDER ON THE DANCEFLOOR 
SOPHIE ELBS-BEXTOR ZOMBA 

ALWAYS ON TIME 
JA RULE FEATURING ASHANTI Off JAMAINNERSAL 

ALBUMS 

2 

3 

1 

4 

RUSSELL WATSON 
ENCORE DECCANNIVERSAL 

LINKIN PARK 
HYBRID THEORY WARNER BROS 

CELINE DION 
A NEW DAY HAS COME EPIC 

JOSH GROBAN 
JOSH GROBAN 1411.AVA/ATLANTICAVARNER 

JENNIFER LOPEZ 
J TO TUA 1.-0, THE REMIXES EPIC 

PORTUGAL 

IPORTUDAUAFP)114/113/02 

SINGLES 

2 

3 

5 

FREEEK1 
GEORGE MICHAEL POLYDOR 

GABRIEL 
LAMB MERCURY 

PAID MY DUES 
ANASTACIA EPIC 

HANDS CLEAN 
ALANIS MORISSETEE MAVERICK/WARNER BROS. 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

ALBUMS 

SHAKIRA 
LAUNDRY SERVICE COLUMBIA 

ANASTACIA 
FREAK OF NATURE EPIC 

CELINE DION 
ANEW DAY HAS COME COLUMBIA 

GNR 
CAA4ARALENTA EMI 

SOUNDTRACK 
EILHA DO MAR VIDISCO 

1 

2 

9 

3 

6 

2 

1 3 

14 
s 

6 

7 

9 

10 

ARGENTINA 

'gee 

NEW 

ICAPIF)04/04/42 

ALBUMS 

ALEJANDRO LERNER 
LERNER—VIVO UNIVERSAL 

DIEGO TORRES 
UN MUNDO DIFFEREIVTE RCA 

BANDANA 
BANDANA BMG 

CHAYANNE 
GRANDES [SETOS COLUMBIA 

SHAKIRA 
SERVICIO DE LAVADERIA EPIC 

ALEJANDRO SANZ 
MTV UNPLUGGED WEA 

ALFREDO CASERO 
CASAERIUS COLUMBIA 

ALAN'S MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

THE CURE 
GREATEST HITS POLYDOR 

LUIS MIGUEL 
MIS ROMANCES WEA LATINA 

usic Pulse. 
BIG TRIBUTE: A tribute concert in 
memory of Stuart Adamson, the late 
singer/guitarist/chief songwriter of 
'80s rock act Big Country, will take 
place May 31 at the Barrowlands venue 
in Glasgow. The concert will be a ben-
efit for two charities, one associated 

with alcoholism and the other with 
suicide. Adamson committed suicide 
Dec. 16 last year, after a lengthy battle 
with alcoholism (Billboard Bulletin, 
Dec. 18, 2001). The surviving mem-
bers of Big Country, plus Adamson's 
previous band the Skids, will perform. 
Other artists so far confirmed include 
members of Celtic rock act Runrig, 
former Ultravox frontman Midge Ure, 
Bebop Deluxe founder/former Skids 
producer Bill Nelson, and ex-Stran-
glers frontman Hugh Cornwell. Adam-
son had five U.K. top 40 hit singles and 
three top 40 albums with the Skids, as 
well as a further 14 U.K. top 40 singles 
and seven consecutive top 40 albums 
with Big Country. The latter act's 
biggest U.S. successes came in 1983 
with the single "In a Big Country" and 
parent album The Crossing, which 
respectively reached No. 18 and 17 in 
1983 on The Billboard Hot 100 and 
The Billboard 200. TOM FERGUSON 

BIRTHDAY PARTY: Former Pavement 
member Stephen Malkmus and Aus-
tralian band Ceding have joined with 
acts on New Zealand's Flying Nun 
imprint for a tribute album to mark the 
label's 21st anniversary. Flying Nun, 
now part of Festival Mushroom Records 
(FMR), set out to record the album in a 
symbolic 21 hours March 22, kicking 
off a year of birthday celebrations for 
New Zealand's best-known domestic 
label. Titled Under the Influence, the 
album is set for a May release. Flying 
Nun acts taking part range from newer 
signings D4 (signed to Mushroom's 
Infectious label in the U.K.) and Betdia-
dupa (featuring Crowded House leader 
Neil Finn's son Liam), as well as 
Dwarfs, Garageland, and the Clean. 
FMR New Zealand managing director 
Mark Ashbridge says the making of the 
album was filmed for a documentary 
about the history of Flying Nun due to 
be broadcast on Television New Zealand 
later in the year. An Under the Influence 
tour is also planned. JOHN FERGUSON 

CZECH JOKE: The soundtrack to The 
Year of the Devil—a tongue-in-cheek 
film that charts the rise of Czech folk 
band Cechomor from bit-players at 
weddings and funerals to superstar-
dom—is enjoying considerable surress 
in the Czech Republic. The spoof doc-
umentary by Czech filmmaker Petr 
Zelenka also features Killing Joke 
frontman Jaz Coleman and Czech 
country singer Jaromir Nohavica. The 
Sony MusidBonton soundtrack fea-
tures songs by Cechomor, Nohavica, 
and Coleman. In addition to absurd 
humor, the film includes genuine con-
cert footage and is loosely based on real 
events, including the making of criti-
cally acclaimed album Promeny 
(Transformations), for which Cole-
man—composer-in-residence at the 
Prague Symphony Orchestra— 
arranged Cechomor's folk songs to a 
classical score. Promeny, released 
internationally by Universal Music's 
Emarcy Classics label, won best album 
March 8 at the Czech Academy of Pop-
ular Music Awards. MARK ANDRESS 

SUFI STAR: Female vocalist Begum 
Abida Paiveen is the new rising star of 
Sufi music. The Pakistani vocalist per-
forms in similar style to the late Nusrat 
Fateh Ali Khan, who took the devotional 
style of singing known as qauzvali to an 
international audience via his albums 
on Peter Gabriel's Real World label. 
Parveen's performance at a recent Sufi 
festival in Delhi, India, suggested that 
Sufi music has found a new voice that 
transcends the boundaries of the cur-
rent political standoff between India and 
Pakistan. The Jahan-e-Khusrau festival, 
now in its second year, was held at the 
historic tomb of Mogul Emperor 
Humayun in Delhi and featured per-
formances by the Rumi Group from 
Iran, Lotfi Bouchnak from Thnisia, and 
Indian classical vocalist Shubha Mud-
gal. An album featuring acts that per-
formed at the festival will appear short-
ly on Indian independent label Times 
Music; the label also released Paiveen's 
solo album, Baba Bulle Shah, named 
after a great Sufi poet. NYAY BHUSHAN 

LOOSETALK: Paul O'Reilly is the latest 
figure to emerge from Ireland's bur-
geoning singer/songwriter scene. The 
gentle, acoustic stroll of his First Thing 
in the Morning first saw the light of day 
via fledgling Irish independent label 
Volta Sounds, which released it in Ire-
land last September. Now the album 
has been released in the U.K. on Loose 
Records, which specializes in Ameri-
can alt-country acts. His album sound-
ing like a slow-motion pillow fight 
between Will Oldham, Nick Drake, and 
David Kitt, O'Reilly subscribes to the 
notion that quiet is the new loud. Per-
cussion, atmospheric noises, and even 
dictaphone samples gently nudge it 
into the 21st century. O'Reilly is cur-
rently collaborating with Irish hip-hop 
outfit Creative Controle. NICK KELLY 
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Sorbara Seeks 'Cure' On Nettwerk 
Canadian Songwriter/Performer Chooses In& Over Majors For Sophomore Disc 
BY LARRY LeBLANC 
TORONTO—Following intense Cana-
dian-label courtship of 23-year-old 
Martina Sorbara last year, her 13-song 
sophomore pop album, The Cure for 
Bad Deeds, was released April 9 in 
Canada by Nettwerk Productions. 
An eight-song version of the album 

was issued in November 2000 on the 
Toronto-based singer/songwriter's own 
Little Big Music label. It has sold a 
robust 5,000 units to date, primarily 
from offstage and Web sales. The 
reworked version of the album will be 
released in the U.S. this summer by 
Nettwerk America. 

Sorbara has opened Canadian shows 
for such native roots acts as Sarah 
Harmer, Hawksley Workman, and the 
Be Good 'Panyas, as well as for Britain's 
Billy Bragg; she was also the toast of 
Canada's folk festival circuit in sum-
mer 2001. "I'm happy with the way my 
career is going," says Sorbara, who is 
booked by the Agency Group in Toron-
to. "This summer, I have a ton of 
[Canadian] festival work" 

Sorbara surprised many late last year 
by signing with Vancouver-based inde-
pendent Nettwerk, despite an offer from 
Sony Music Canada—which had been 
developing her since the mid-'90s—and 
interest from several other majors. 
"We were deep in negotiations with 

Sony before Nettwerk upped the ante," 
confirms Sorbara's manager/producer 
Jian Ghomeshi. "Part of our strategy 
was not to aggressively go after record 
companies but to build a 'buzz' and 
have them come to us." 

Sony Music Canada senior VP of 
A&R Michael Roth says, "We offered 
her a deal, but she decided to go a dif-
ferent route. She's an incredible per-
former and a great songwriter." 

Sorbara herself felt she'd be more 
comfortable with a smaller label. "Net-
twerk gets what I want," she says. 
"They are into the slow [career] pro-
gression I want to stick to." 

Nettwerk Productions president Ric 
Arboit says, "We wanted her to be part 
of our family. I'm ecstatic we got her. 
She's a real talent." 

Ghomeshi, also singer/percussionist 
with Canada's Moxy Früvous (current-
ly on a hiatus) and host of CBC News-
world's Warts program Play, has spent 
three years managing Sorbara. He also 
produced her album. The two met in 
1999 while performing at the Blue Skies 
Folk Festival near Kingston, Ontario. 
"We met as artists, then began to 

perform together," Ghomeshi says. 
"After six months knowing Martina, I 
really felt ! could help her. She's an all-
round artist, and her talent is raw." 

Growing up in Maple, Ontario, Sor-
bara—the daughter of Greg Sorbara, 
an Ontario Liberal Member of Provin-
cial Parliament—has been immersed 
in music and art from an early age. Her 
interest in the guitar began at age 11; 
at 15, she began writing her own 
music. She started performing in 
Toronto clubs the following year. 

"I never listened to radio growing 

up, and we didn't have a TV," Sorbara 
recalls. "When I began to write, for a 
long time, I felt self-conscious." 

In 1996, Sorbara met Roth. He 
offered her a development deal, but she 
initially held back, because she was 
unsure if she wanted to be a recording 
artist. In 1998, with Sony's backing, she 
recorded the 13-song album Unplace-
ables in one day, with only herself per-
forming. The release, which Sorbara 
sold at her shows, is now out of print. 

The Cure for Bad Deeds showcases 
Sorbara's fine piano and guitar work. 
Utilizing minimal accompaniment and 
showing folk and jazz influences, her 
sweet-voiced vocals tower above every-
thing. All of the songs are written by 
Sorbara and are published by her own 
company MASmusic 2002. Highlights 
include the darkly-hued "Bonnie and 
Clyde," featured in two versions; the 
folk ballad "Cherry Rd."; and the main-
stream pop-driven "Claudia." 

Instead of recording a new album 
after the Nettwerk signing, Sorbara 
opted to add four new songs to the orig-
inal album: "Nettwerk really liked the 
album and wanted to start out with it." 

Sorbara admits that reworking 
"Bonnie and Clyde" for commercial 
radio release wasn't an easy decision. 
"It was sort of twisting my arm a bit," 
Sorbara admits. "But when you work 
with people, you have to trust them." 

The video of the track was issued 
to Canadian video service MuchMu-
sic April 9. Nettwerk has yet to set a 
radio release date for the track. Arboit 
says, "We're going to build the record 
slowly throughout the summer." 

BARD Estimates 2001 Musk 
Sales At $3 Billion In U.K. 

BY TOM FERGUSON 
LONDON—The British Assn. of 
Record Dealers (BARD) has marked 
its recent rebranding as "The Voice 
of Entertainment Retailing" by pub-
lishing its second yearbook, which 
includes the first published estimate 
of the total retail value of recorded 
music sales in the U.K. last year. 

The new estimates from BARD put 
the retail value of 
recorded music sales 
in 2001 at £2.09 bil-
lion ($3 billion), up 
2.3% on 2000. The 
figures appear 
several months 
ahead of the 2001 
retail sales fig-
ures from labels 
body the British 
Phonographic 
Industry (BPI), 
which will appear in that 
organization's annual statistical 
handbook in June. 

Record-industry consultant Peter 
Scaping, who compiled the statistics 
for BARD's newly published year-
book, says the retail sales estimate 
is based on BPI trade shipment fig-
ures for the 12 months through 
Sept. 30, 2001, and on retail prices 
supplied by research company Tay-
lor Nelson Sofres, with allowances 
made for imports. 

According to the BPI, the trade 
value of shipments in the 12 
months ended Dec. 31, 2001, was 
£1.23 billion ($ 1.76 billion), up 
5.3%. Scaping says the difference 

between BARD's estimate of the rise 
in retail value and the BPI ship-
ments figure reflects "pressure on 
retail prices." Scaping says he 
expects the final BPI figures to be 
"broadly in line" with BARD's. 
Among the other statistics in the 

yearbook's section on market trends 
are the latest figures from research 
company Millward Brown, which 
show that the total number of shops 

selling recorded music contin-
ues to fall, down from 
5,629 in 2000 to 
5,601 in 2001. In his 
annual report in the 
yearbook, association 
chairman Simon Wright 
writes, "In 2002, we 
want to extend the poten-
tial of BARD to allow it to 
become the leading trade 
body for entertainment 
retailing as a whole in the 
U.K. and Ireland." 

Despite that widening of BARD's 
scope, director general Bob Lewis 
emphasizes that "the fundamental 
aims of the association remain un-
changed." BARD's 215 members 
range from single-store independ-
ents to specialist multiples, such as 
HMV or Virgin, e-tailer Amazon 
.com, and supermarket chain Asda. 
The BARD yearbook also includes 

a foreword by Douglas Alexander, the 
U.K. government's Minister for E-
Commerce and Competitiveness; a 
round-up of recent and forthcoming 
legislation affecting retailers; and a 
complete list of BARD members. 

NEWSLINE... 
Alejandro Sanz. Presuntos Implicados, and M-Clan have four nominations 
each for Spain's sixth Premios de la Música awards, to be held May 10 in 
Madrid. Sanz is nominated in the best song, best pop song, best album, and 
best video categories. Pop band Presuntos Implicados is up for best pop 

album, best producer (the band members), best sound, 
and best video; pop-rock group M-Clan is nominated in 
the best new author, best song, best rock song, and best 
rock album categories. This is the first year in which the 
event has been organized by the Academy of Music Arts 
and Sciences, an organization established in February by 
Spanish music industry bodies under the umbrella of 

authors' and publishers' society SGAE and artists' body AIE (Billboard, Feb. 
23). The awards are decided by 5,000 SGAE and AIE members and a panel 
of 300 other industry experts. HOWELL LLEWELLYN 

Warner Music International (WMI) and U.K. independent the Telstar Music 
Group have signed a new long-term licensing deal for Continental 
Europe. The deal covers the Telstar, Wildstar, and Multiply imprints, as 
well as Telstar's recently launched joint venture with indie label Pop-
tones. With immediate effect, London-headquartered WMI will be respon-
sible for Telstar's sales, distribution, and marketing across Europe; the 
new arrangement replaces a previous licensing deal with German indie 
music group Edel. Telstar's existing U.K. deal with BMG is unaffected by 
the new arrangement. Key acts covered by the new deal include Craig 
David and BBMak. Last year, WMI agreed to a licensing deal with Telstar 
Music for South East Asia (Billboard, Oct. 13, 2001). According to Tel-
star Music Group International CEO Graham Williams, "Recent experi-
ence working with Warner Music Group in the U.S. has been hugely suc-
cessful and, following our association with WMI's South East Asian 
operation, we are confident that we now have the natural partners for our 
business in Europe." TOM FERGUSON 

Sweden's largest chain of shopping malls, the 81-outlet Áhlens, has stopped 
stocking product from Universal Music's local affiliate after recent changes 
in the major's terms of trading—specifically, a re-evaluation of its dis-
count/bonus structure. Áhlens claims to be the music market-leader in 
Sweden, with a share of 20%, and estimates that it buys approximately 
750,000 units annually from Universal Music Sweden (UMS). "We don't 
agree on the terms, and our business relationship [with Universal] is in 
free fall," the chain's Stockholm-based head music buyer Lars Brask says. 
"Universal Music Sweden reportedly made 89 million Swedish kronor 
$8.9 million] in profits last year, [but] they choose to make the situation 
worse for the retailers." UMS did not return calls. Brask insists iihlens 
will have "no problem compensating the lack of sales of Universal's records 
with repertoire from other labels." MI R. LOFTHUS 

BMG in Italy has formed a national-repertoire division of its BMG Ricordi 
label, in an effort to develop local artists. The division will be headed by GM 
Roberto Gasparini, former deputy director of BMG Italy. BMG Ricordi artis-
tic director Roberto Rossi reports to him, as do the A&R and internation-
al-exploitation teams of BMG Italy and BMG Ricordi. Gasparini reports to 
BMG Ricordi president/CEO Adrian Berwick. MARK WORDEN 

Universal Music Finland has bought a majority stake in Helsinki-based 
metal label Spin-Farm. Financial details of the deal have not been dis-
closed. Spin-Farm's sales last year were 4.5 million euros ($3.95 mil-
lion); it will continue to operate independently from the major, with 
founder Riku Pââkkoünen remaining managing director and its 12 
employees still on board. Local signings include Timo Rautiainen & Trio 
Niskalaukaus, Nightwish, Children of Bodom, Cool Sheiks, and Lemon-
ator. Spin-Farm imprints include Spin-Farm Records. Ranka Record-
ings, Odor, Freeride, and Hawaii Sounds. JONATHAN MANDER 

Music Choice Europe has signed a licensing agreement with German 
authors' society GEMA allowing the company to broadcast its 21 genre-
specific music channels via cable in Germany. Music Choice already has 
a satellite license for Europe but until now had to rely on "permission" 
from GEMA to broadcast via cable. In return for the license, Music Choice 
will pay GEMA an undisclosed percentage of its subscription revenue. 
"We're not publicizing the rate, but it's one we're very comfortable with," 
Music Choice's Landon-based CEO Simon Bazalgette says. Music Choice 
recently entered into similar agreements with rights societies in Italy, 
Switzerland, and the U.K. The company currently has 2 million sub-
scribers in Germany and 30 million across Europe and the Middle East. 
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Czech Music Lacks Exposure 
Artists And Labels Suffering From Little W Support 
BY MARK ANDRESS 
PRAGUE—When Czech band Krys-
tof boycotted the country's premier 
music awards last month in protest 
against TV's lack of support for 
domestic music, many industry 
executives here quietly agreed with 
the act's sentiment. 

Monitor-EMI act Krystof, winner 
of the discovery of the year award, 
refused to attend the annual Andel 
(Angel) Awards ceremony, broadcast 
live March 7 on commercial chan-
nel TV Nova. Instead, the group sent 
manager Martina Tumova to read a 
statement that accused TV Nova of 
spending advertising revenue on 
soap operas and variety shows 
instead of "producing or buying 
quality music programs." 

Record-company executives agree 
there is little opportunity to show 
music videos on Czech TV and that 
radio stations resist 
playing new domestic 
music, especially if it 
is sung in English. As 
a result, breaking 
new acts is difficult. 
"There are two 

very big obstacles 
here," says Iva Mil-
erova, marketing 
director of Warner 
Music's Czech affili-
ate. "First, the mar-
ket isn't big, so you 
don't have big budg-
ets to push local 
bands. Second, there 
are hardly any music TV programs." 
Sony Music/Bonton marketing 

manager Marketa Krizkova agrees: 
"You can count the shows that screen 
videos on one hand." Public service 
broadcaster Czech Television (CT) 
shows only three music/alternative 
culture shows each week, while TV 
Nova's one weekly music show is Eso, 
the country's only hit-parade show. 

The limited opportunities for view-
ers to see domestic clips makes record 
companies think twice before pro-
ducing them, says Milerova, who 
estimates that video of the year at the 
Andel Awards, "Dusevni" (Psycholog-
ical), by Warner Music band 'Pata Bois, 
has been shown 10 times at the most. 
"What we're missing here is a 

music channel, something like MTV 
or [ German broadcaster] Viva," 
Milerova says. 

Salvation may lie in a new cable 
channel dedicated to music videos. 
Stanice 0 will launch in Septem-
ber, broadcasting 24 hours a day 
and targeting 15- to 25-year-olds. 
Its director, Jiri Nemecek, says the 
channel will focus on the Czech 
scene, and music videos will make 
up 90% of its output. 
But station music director 

David Berdych says that the lack 
of Czech music videos means that 
only 10% of tracks shown will be 

domestic repertoire. 
Executives at terrestrial channels 

say the reason they do not devote 
more broadcast time to music is sim-
ple: low viewing figures. Last Decem-
ber, CT axed daily youth magazine 
Letadlo, because only 53,000—or 3% 
of the target audience—tuned in. 
Radim Smetana, a producer of 

music programs at CT, notes: "Five 
years ago, we used to make three 
times as many music programs as 
we do now." 
TV Nova director of entertain-

ment Ivan Rossler comments: "TV 
Nova has [had] bad experiences with 
music on television. Sometimes we 
try recording a concert, but viewing 
figures are usually so low that it's not 
worth investing such considerable 
sums. Eso has low ratings [more 
than 200,000 usually tune in], but 
it's among the most successful in 

its category." 
Krystof singer Rich-

ard Krajco rejects 
suggestions that his 
band's boycott was a 
stunt designed to 
spark higher sales. 
"TV Nova kills Czech 
music," he insists. 
"They're only inter-
ested in advertis-
ing revenue. 

"Czech radio sta-
tions are very afraid 
to play new stuff," he 
continues. "At first 
they said we were 

too progressive—the guitars were 
too loud. Our breakthrough has a 
lot to do with luck. Last summer, 
two or three radio stations started 
playing our song People 
requested it, the song became a hit, 
and more and more radio stations 
had to start playing it. It showed 
that people were hungry for new 
Czech music." 

Sony/Bonton A&R director Petr 
Cap agrees: "After tolita,' the posi-
tion of Czech music has gotten 
better. Radio programmers are not 
so afraid of playing new Czech 
music anymore." 
But while Krystof may have 

helped win the radio battle, its 
boycott could cause the domestic 
music industry to lose the TV war. 
"TV Nova is a strong medium," Cap 
says, "and without them, it's rather 
difficult to attack the masses." 

Krizkova also worries that TV 
Nova could turn its back on Czech 
music. For the first time in the 
Andel Awards' 12-year history, the 
show was not broadcast by CT. "We 
were happy that TV Nova won the 
rights," Krizkova says, "and were 
hoping that they would be more 
open to new music. But these sorts 
of gestures from Krystof won't 
help. It'll close the door for them-
selves and for other Czech bands." 

HMG Promises Greater International 
Presence In Asia-Pacific Region 

BY CHRISTIE ELIEZER 
HAMILTON ISLAND, Australia—BMG 
execs in the 15 territories that consti-
tute the major's Asia-Pacific division 
should be seeing and hearing more 
from their counterparts in the U.S. and 
Europe—and the acts on their ros-
ters—during the next 12 months. 

That was the message relayed to a 
total of 64 regional managing, finance, 
and marketing directors who met for 
a conference March 14-16 at tropical 
Hamilton Island, off the coast of 
Queensland, Australia. An obvious 
indicator of that new trend was the 
presence at the confab of Arista presi-
dent/CEO Antonio "L.A." Reid, who 
assured attendees he would return fre-
quently to the region to maintain con-
tact with local execs. 

"You can't expect our acts to make 
the commitment to come to your 
countries if their record executives 
don't," said Reid, who previewed two 
hours' worth of upcoming tracks at 
the event. A similar effort was put in 
by a string of New York-based execs 
who also attended—BMG senior VP 
of music marketing Stuart Rubin, J 
Records senior VP of international 
marketing Tim Delaney, RCA director 
of international marketing John 
Voigtmann, and RCA Victor senior VP 
of international Jeb Hart. That heavy-
weight U.S. contingent was joined by 
representatives from Germany, the 
U.K., and Latin America. 
BMG Asia Pacific incorporates 

Japan, Southeast Asia, Pan-China 
(Taiwan, mainland China, and Hong 
Kong), South Africa, the Middle East 
& North Africa, Korea, Australia, and 
New Zealand. Tim Prescott, senior VP 
of Asia Pacific, says, "Increasing our 
market share for international acts [in 
the region] is definitely a priority." 

SPECIALIZED SUGGESTIONS 
The conference included a seminar 

on how four Asia-Pacific territories 
marketed and broke four Western acts, 
where a panel of U.S. and European 
executives suggested ways to service 
the area better. These suggestions 
included using U.S.-based media to 
feed the region with interviews rather 
than wait for promotional visits and 
providing continual sales and market-
ing reports from the Asia-Pacific that 
would convince international acts and 
their management to tour. Voigtmann 
commented, "Many managers of these 
acts probably don't even know where 
many of your countries are." 

International BMG acts set to tour 
the region this year include Usher, 
Fourplay, the Calling, Feo Fighters, 
Monica, Alicia Keys, Jim Brickman, 
and the Chieftains. 

Execs also heard about continuing 
moves by BMG to break regional acts 
globally. For example: Taiwan super-
star Jay Chou scored strong radio and 
video airplay in Italy with his track 
"Nun Chuka," Australia's Nikki Web-
ster is undertaking a five-week pro-

motional tour through Europe in 
early May, and South Africa has 
teamed balladeer Helene Henn and 
Cape Town hard-rock guitarist Justin 
Bergh with overseas writers. 
BMG South Africa managing direc-

tor Keith Lister notes, "South African 

music is rich in melody and perform-
ance values, and the talent is diverse. 
But the biggest obstacle is the country's 
isolation and the astronomical costs to 
develop the acts. As a result, their over-
seas touring tends to be short." 

The Hamilton Island conference 
was the first helmed by Prescott since 
he took over in mid-2001. His prede-
cessor, Michael Smellie, is now the 
New York-based COO of BMG Inter-
national. Prescott says that since he 
took charge, regional affiliates have 
been through so many restructures 
and management changes that he felt 
a need to "settle the organization and 
refocus on our direction." 

Prescott adds that notable progress 
has been made in Japan, South Africa, 
Australia, New Zealand, and the Philip-
pines. But he notes that the overall 
market for domestic rosters has fallen: 
"They have become very high-risk, so 
we need to be selective and focused." 

Creators Must Raise Rights 
Awareness, U.K. Gov't Minister Says 
BY NIGEL HUNTER 
LONDON—Either hang together or 
hang separately: That was the attitude 
permeating the recent Creators' 
Rights Alliance (CRA) conference held 
at London's National Film Theatre. 
Under the banner "Home and 

Away," the second annual conference 
featured addresses by delegates from 
the U.S., Germany, and France, as 
well as a seminar built around the 
launch of briefing document B-
etween a Rock and a Hard 
Place: The Problems Fac-
ing Freelance Creators in 
the U.K. Media Market 
Place by Lionel Bently, a 
reader in law at King's 
College, London, on be-
half of the CRA and pub-
lished by the Institute of 
Employment Rights. 
The CRA comprises 14 organiza-

tions representing copyright creators 
and content providers throughout the 
media, particularly TV, radio, and the 
press. Among them are the British 
Academy of Composers and Song-
writers and the Musicians' Union. 
A key speaker was Jonathan Tasi-

ni, president of the U.S. National 
Writers Union. In his address at the 
March 21 conference, he identified 
what he considers the main concern 
of self-employed creators every-
where—the growing concentration 
of power held by global conglomer-
ates and the unfair pressure and 
manipulation they exert on creators 
regarding the latter's rights. 

"There's never been more agitation 
among U.S. creative people," Tasini 
declared. "There are seven major 
media corporations, whose [com-
bined] year's income at the end of 
2001 was put at $ 137 billion, and 

eventually there might be only [a 
few] companies controlling the U.S. 
media." He added that, for independ-
ent operators, "Our collective future 
is together, with collective bargain-
ing to change the law where neces-
sary and obtain antitrust exemption." 
Composer and conference moder-

ator David Ferguson told delegates 
that "the creators' situation is pretty 
desperate. Kids see copyright protec-
tion as synonymous with AOL Time 

Warner and Disney, and as 
long as that perception 
prevails, we're doomed." 
The U.K. government's 

Minister of State for Tour-
ism, Film and Broadcasting 
Kim Howells returned to 
that theme in his address: 
"Piracy is a romantic name 
we apply to thieving. My 

teenage sons and their friends have a 
completely different attitude toward 
stealing from creative artists. The 
`Napster mentality' is very insidious." 
He disclosed that, in a "mapping 

exercise," the U.K. government dis-
covered that the creative industries in 
the U.K. generate a total in sales of £.40 
billion ($57 billion) annually and pre-
dicted that the health of the British 
economy would increasingly rely on 
knowledge-driven industries. He invit-
ed delegates to connect with the gov-
ernment by explaining their opinions 
and problems so that the government 
could become more aware of them. 

"There is an unsatisfactory situa-
tion about how the public regards 
rights," Howells concluded. "1Ve must 
raise the consciousness of everybody 
about rights and their importance to 
the economy. If we don't get it right, 
we won't remain in the forefront of 
successful 21st-century economies." 
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Calendar 

APRIL 
April 12-14, Beyond 2002 Super Fes-

tival Featuring OutKast, Snoop Dogg, 
and Ludacris, Bicentennial Park, Miami. 
718-522-7171. 

April 12-14, Bluegrass Returns to Its 
Roots, presented by and held at the Exec-
utive Inn Rivermont Hotel and Conven-
tion Center, Owensboro, Ky. 270-926-8000. 

April 13, Rainforest Benefit Concert, 
Carnegie Hall, New York. 617-496-2222. 

April 13, 22nd Annual Tejano Music 
Awards, Alamodome, San Antonio. 800-
500-8470. 

April 14,2002 Juno Awards, Mile One 
Stadium, St. John's, Newfoundland. 416-
485-3135. 

April 15. Heroes Awards Honoring 
Arturo Sandoval, presented by the Flori-
da chapter of NARAS, Biltmore Hotel, 
Coral Gables, Fla. 305-672-4060. 

April 17, Up Close and Personal With 
Jimmy Jam, hosted by the Nashville 
chapter of NARAS, Loews Venderbilt Plaza 
Hotel, Nashville. 615-327-8030. 

April 20, 15th Annual Nickelodeon 
Kids' Choice Awards, Barker Hangar, 
Santa Monica, Calif. 818-736-3000. 

April 20-21, 29th Annual Music City 
Tennis Invitational With Sara Evans, pre-
sented by Mercedes-Benz, Vanderbilt Ten-
nis Center, Nashville. 615-401-2704. 

April 22, Heroes Awards Honoring Eve 
and David Dye, presented by the Philadel-
phia chapter of NARAS, Loews Philadel-
phia Hotel, Philadelphia. 215-985-5411. 

April 23, Heroes Awards Honoring 
Congressman Howard Coble, Vince Gill, 
and Senator Patrick Leahy, presented by 
the Washington, D.C., chapter of NARAS, 
Willard Inter-Continental, Washington, 
D.C. 202-662-1341. 

April 24, The Record Business in the 
21st Century: Money, Success & Ca-
reers, presented by California Lawyers for 
the Arts, Ken Edwards Center, Los Ange-
les. 310-998-5590. 

April 25, Current Developments in 
Copyright, with David O. Carson, pre-
sented by the Assn. of Independent Music 
Publishers, New York. 212-582-7622. 

April 25, Dove Awards, sponsored by 
the Gospel Music Assn., Grand Ole Opry 
House, Nashville. 615-242-0303. 

April 25, The Recording Process: 
From Concept to Mastering, Career 
Development Workshop, presented by 
and held at the Arkadia Music Center, 
New York. 212-533-0007. 

April 25, Third Annual TJ. Martell B-
Ball Classic, Basketball City, New York. 
615-256-2002. 

April 30, Fishing for a Cure, sponsored 
by the T.J. Martell Foundation, Nashville 
Shores, Nashville. 615-256-2002. 

MAY 

May 2, Presenting Yourself to the 
Record Company: Getting Your Album 
Released, Career Development Workshop, 
presented by and held at the Arkadia 
Music Center, New York. 212-533-0007. 

May 2, Skylar Neil Memorial Golf 
Tournament, sponsored by the T.J. 
Martell Foundation, Malibu Country 

Club, Malibu, Calif. 615-256-2002. 
May 3, Fourth Annual Jazzmatazz, 

sponsored by Children's National Medical 
Center, Ronald Reagan Building and 
International Trade Center, Washington, 
D.C. 202-884-4500. 

May 3-5, Ninth Annual Music Midtown 
Festival With Kid Rock, No Doubt, 
Incubus, Bonnie Ran and Ja Rule, var-
ious venues, Atlanta. 404-881-8891. 

May 3-12, 11th Annual St Lucia Jazz 
Festival, presented by BET/the Jazz Chan-
nel, various venues, St Lucia. 758-451-8566. 

May 7, SESAC New York Awards, B.B. 
King Blues Club & Grill, New York (by 
invitation only). 

May 7-9, Billboard Latin Music Con-
ference & Awards, Eden Roc Resort, 
Miami Beach. 646-654-4660. 

May 9, Steven J. Ross Award Dinner, pre-
sented by the UJA-Federation of New York, 
Waldorf-Astoria, New York. 212-836-1126. 

May 10, Peace and Love to Erase MS, 

benefiting the Nancy Davis Foundation, 
Century City Plaza Hotel & Spa, Los 
Angeles. 310-440-4842. 

May 16-19, Sixth Annual All Good 
Music Festival & Campout, Sunshine 
Daydream Music Festival Campground, 
Terra Alta, W. Va. 856-596-1410. 

May 18-19, NoHo Theatre & Arts Fes-
tival 2002, corner of Lankershim and 
Magnolia Blvds., North Hollywood, Calif. 
323-871-8500. 

May 20, ASCAP Pop Music Awards, 
Beverly Hilton Hotel, Los Angeles (by 
invitation only). 
May 20, Fifth Annual Music & En-

tertainment Industry Golf Tournament, 
presented by City of Hope, El Caballero 
Country Club, Tarzana, Calif. 213-241-7268. 
May 22, Academy of Country Music 

Awards, Universal Amphitheatre, Los 
Angeles. 310-201-8816. 

May 22, 1 lth Annual Music Video Pro-
duction Assn. Awards, Kodak Theatre, 
Los Angeles. 323-469-9494. 

May 22, 2002 SGMA Awards, spon-
sored by the Southern Gospel Music 
Assn., Park Vista Resort, Gatlinburg, 
Tenn. 865-908-4040. 

May 23, W.C. Handy Awards, present-
ed by the Blues Foundation, Orpheum 
Theatre, Memphis. 323-653-1588. 
May 29-31, Emerging Artists and 

Technology in Music Conference, MGM 
Grand Hotel, Las Vegas. eat-m.com. 

May 29-June 2, 56th Ojai Music Fes-
tival, Ojai Art Center, Ojai, Calif. 805-
646-2094. 

May 30, 1 lth Annual Ella Award Din-
ner Honoring Placido Domingo, Beverly 
Hilton Hotel, Beverly Hills, Calif. 323-
668-2820. 

JUNE 
June 4, SESAC Television & Film 

Awards, Michael's Restaurant, Santa 

Lenny's In the House. Lenny Kravitz hosted a listening party for lucky radio-
station contest winners recently in Miami. The exclusive showcase was hosted 
at BillboardLive in South Beach. Kravitz is pictured with the BillboardLive 
crew at the venue. 

Monica, Calif. (by invitation only). 
June 5, How to Protect Yourself in the 

Entertainment Industry, presented by Cal-
ifornia Lawyers for the Arts, Ken Edwards 
Center, Los Angeles. 310-998-5590. 

June 6, Radio-Mercury Awards Lunch-
eon and Ceremony, Waldorf-Astoria, New 
York. 212-681-7207. 

June 11, 27th Annual Humanitarian 
Award Gala, the Hilton New York, New 
York. 212-833-5444. 

June 11-13, EARS. Talent Showcase 
& Music Conference 2002, Puck Build-
ing, New York. 718-385-3133. 

June 12, CMT Flameworthy Video 
Music Awards, Gaylord Entertainment 
Center, Nashville. 615-255-9600. 

June 13, Neil Bogart Memorial Fund 
Golf Classic, presented by the T.J. Martell 
Foundation, Lost Canyons Golf Club, 
Simi Valley, Calif. 615-256-2002. 

June 13, The Songwriters Hall of 
Fame 33rd Annual Awards Dinner, pre-
sented by the National Academy of Pop-
ular Music, Sheraton New York Hotel & 
Towers, New York. 212-573-6933. 

June 13, 12th Annual City of Hope 
Celebrity Softball Challenge, Greer Sta-
dium, Nashville. 213-241-7268. 

June 13-16, Fan Fair 2002, various 
venues, Nashville. 866-326-3247. 

June 15, The Musicians Expo 2002, 
Minneapolis Convention Center, Min-
neapolis. 651-306-1999. 

June 15-16, 24th Annual Playboy Jazz 
Festival, Hollywood Bowl, Los Angeles. 
323-850-2000. 

June 16, MuchMusic Video Awards, 
MuchMusic headquarters, Toronto. 416-
591-7400. 

June 19, How to Choose an Enter-
tainment Attorney, presented by Califor-
nia Lawyers for the Arts, Ken Edwards 
Center, Los Angeles. 310-998-5590. 

June 19, Music Visionary Awards Lun-
cheon Honoring Fred Davis and Daniel 
Glass, presented by the UJA Federation, 
Pierre Hotel, New York. 212-836-1126. 

June 24-26, M3 REPLItech Eur-
ope, Amsterdam Rai, Amsterdam. 800-
800-5474. 

June 25, BET Awards, Kodak Theater, 
Los Angeles. 202-608-2000. 

JULY 
July 15-17, National SGA Week, spon-

sored by the Songwriters Guild Founda-
tion, Music Row, Nashville. 615-329-1782. 

July 16-18, 2002 Video Software Deal-
ers Assn. Convention, Rio Suite I iotel 
and Casino, Las Vegas. 818-385-1500. 

Kihr-ecoeuel 
HOPE WALKS: Walk for Wendy, the 
annual event that raises money for the 
National Multiple Sclerosis (MS) Soci-
ety, will take place April 21 at the Ben-
jamin Franklin Middle School in 
Ridgewood, NJ. Now in its fourth year, 
the two-mile walk was inspired by MS 
sufferer Wendy Leeds, a New York 
radio veteran and wife of Universal 
Records senior VP of new technologies 
Steve Leeds. Co-captains of the event 

are Howard Stern Show producer 
Gary Dell'Abate and Michele Dase-
Lipman, wife of Universal Records 
president Monte Lipman. Contact: 
David Salidor at 212-245-5909. 

CREED DEED: Siddiq, Marilyn Marshall, 
LMNT, former Temptation Richard 
Street and original Marvelette member 
Katherine Anderson will perform at a 
benefit gala for the Linda Creed Breast 
Cancer Foundation May 11 at the Radis-
son Hotel Grand Ballroom in Mt Laurel, 
N.J. Hosted by New Jersey radio per-
sonality Tim Marshall, the evening will 
honor the late songwriter by raising 
money for the support and education of 

women battling the disease. Contact: 
TKM Productions at 609-877-9352. 

MUSICAL YOUTH: Blue Note presi-
dent/jazz luminary Bruce Lundvall 
will host a panel of music experts that 
will choose three young musicians to 
receive the $25,000 Music for Youth 
Foundation Scholarship Award. 
Together with the Music for Youth 
Foundation, the National Foundation 
for Advancement in the Arts created 
the awards to help talented young 
musicians pursuing a career in music. 
The awards will be held June 17 at 
Steinway Hall in New York. Contact: 
Timothy Thomas at 212-836-1320. 

July 19-21, International Music Prod-
ucts Assn. Summer Tradeshow, Nash-
ville Convention Center, Nashville. 323-
965-1990. 

July 22-27, National SGA Week, spon-
sored by the Songwriters Guild Founda-
tion, New York. 615-329-1782. 

July 26-31, International Assn. of 

Assembly Managers' 77th Annual Con-
ference & Trade Show, Georgia World 

Congress Center, Atlanta. 972-255-8020. 
July 29-Aug. 2, National SGA Week, 

sponsored by the Songwriters Guild 
Foundation, Los Angeles. 323-462-1108. 

July 31-Aug. 3, Atlantis Music Con-
ference, Sheraton Atlanta Hotel, Atlanta. 
770-499-8600. 

AUGUST 
Aug. 7-9, Billboard R&B/Hip-Hop 

Conference & Awards, Eden Roc Resort, 
Miami Beach. 646-654-4660. 

Aug. 8-10, Third Annual Latin Alter-
native Music Conference, Puck Building, 
New York. 818-763-1397. 

SEPTEMBER 
Sept. 10-12, Billboard Dance Music 

Summit, Marriott Marquis, New York. 
646-6M-4660. 

Sept. 12-14, National Assn. of Broad-
casters Radio Show, Washington State 
Convention and Trade Center, Seattle. 
800-342-2460. 

Sept. 12-14, Third Annual Americana 
Music Assn. Conference, Hilton Suites, 
Nashville. 615-340-9596. 

Sept. 12-15, Second Annual Huntsville 
South Music Conference, Von Braun Civic 
Center, Huntsville, Ala. 256-722-3150. 

Sept. 22-25, CISAC World Congress, 
Queen Elizabeth II Conference Center, 
London. 33-15562-0850. 

Submit items for Lifelines, Good 
Works, and Calendar to Margo Whit-
mire at Billboard, 5055 Wilshire 
Blvd., Los Angeles, Calif 90036 or at 
mwhitmire@billboard.com. 

BIRTHS 
Boy, John Connor, to Barbara and 
Doug Valva, March 28 in Dallas. 
Mother is regional alternative mar-
keting manager for Sony Music. 
Father is former Southern region-
al sales manager for Virgin Rec-
ords America. 

Solution to this Issue's puzzle (page 86) 
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RC I ANTS‘z.MA KETIIG 
Universal's Grip Still Strong In Total Market Share 

WEA & BMG 
See Gains 
This Year 

BY ED CHRISTMAN 

NEW YORK-Universal Music & Video 
Distribution (UMVD) once again laid 
claim to being the top U.S. distributor 
in both total and current album market 
shares in the first quarter. But under-
neath them in the rankings some 
movement was going on: WEA enjoyed 
a big surge in total album market share 
while BMG Distribution garnered a 
large increase in current-album mar-
ket share, as both distributors rank sec-
ond in those respective categories. 
UMVD's 26.7% slice in total U.S. 

album market share was the same per-
centage it had in the first quarter of 
2001, while in current album market 
share it finished the quarter with 
27.4%, down almost a percentage 
point from the 28.3% it had in the first 
quarter of last year. Meanwhile, WEA 
finished the quarter with a 16.9% tally, 
up from the 14.8% showing it had in 
the first quarter last year, with that 
gain representing the largest increase 
in total album market share for dis-
tributors. Similarly, BMG enjoyed that 
distinction in the current album cate-
gory with its market share jumping to 
18.9%, up from the 15.5% it had in the 
same time frame last year. 

The market-share rankings were de-
termined by White Plains, N.Y.-based 
SoundScan, which collects point-of-
sale information for all formats and 
configurations from retailers, rack ac-
counts, and other merchants, includ-
ing mail-order companies and online 
stores. The accounts that provide the 
data generate 85% of U.S. music sales; 
SoundScan estimates totals for the 
entire U.S. market. 

Market-share tallies for albums and 
singles include all formats and gen-
res available in the respective config-
uration. The shares for R&B albums 

consist of data SoundScan collects 
from the specialized panel used to 
compile the Billboard album charts 
for that genre. 

In calculating current market 
share, SoundScan counts only album 
sales occurring within the first 18 
months of a title's release ( 12 months 
for classical and jazz), except for those 
that remain in the top half of The Bill-
board 200, in which case sales con 
tinue to count as current until a title 
falls below No. 100. 
UMVD has emerged as the tra-

ditional market-share leader since it 
merged with PolyGram in 1998. By 
placing first in the first quarter, it dis-
played strength in alternative rock 
classical, hard rock, jazz, rap, sound-
tracks, and in placing albums in The 
Billboard 200, where it was the No. 1-
ranked distributor in all of those cate-
gories. It also was the No. 1 distribu-
tor for both catalog and deep catalog 
and No. 2 in placing albums in the 
Billboard Heatseekers chart. 
WEA, which was the dominant U.S. 

distributor until the PolyGram/Uni-
versal merger, continues a turnaround 
that began last year after suffering 
through almost a decade of market-
share erosion. Placing second, WEA 
was boosted by its performance in new 
age, where it was the No. 1-ranked dis-
tributor, and in alternative rock, hard 
rock, and soundtracks, as it was ranked 
the No. 2 distributor in each of those 
categories, as well as for deep catalog. 

Independent distributors collectively 
suffered a decrease in market share, fin-
ishing the quarter at 16%, down from 
the 17.4% they garnered in the same 
time frame in the prior year, which 
translates into a drop in rank from sec-
ond to third. Collectively, independent 
distributors attained the top ranking 
for gospel, music video, and for placing 
albums in the Billboard Heatseekers 
chart, and they finished second in the 
classical, new age, and Latin categories, 
as well as for catalog. 

Like WEA, BMG Distribution also 
enjoyed a market-share surge, finish-
ing the first quarter with a 15.7% score 
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in total album market share, up from 
the 13.8% it had last year in the same 
period. In placing second in current 
albums, BMG displayed strength in 
placing albums in The Billboard 200 
and in gospel music, where it was 
ranked second in both categories. 
Sony Music Distribution ranked 

fifth with 15.5%, suffering a market-
share decline from the 16.3% it had 
in the first quarter last year. It was the 
No. 1 distributor in Latin and No. 2 in 
jazz and rap, as well as for music video. 
And EMI Music Distribution (EMD) 
ranked last with 9.2%. 

Looking at total album market share 
by corporation, Universal Music Group 
still retained the No. 1 spot and WEAs 
parent, Warner Music Group (WMG), 
had the No. 2 ranking, although the lat-
ter's market-share total is 18% when 
Alternative Distribution Alliance's 
(ADA) share is included. Sony Music 
Entertainment jumps to No. 3 when 
RED and its special product division's 
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market share is included, giving the 
company a total of 16.4%. That leaves 
BMG ranked fourth and knocks the 
independent sector back to fifth with a 
132% share, after the exclusion of RED 
and ADAs tallies. EMD's parent, EMI 
Music, still brings up the rear, but it 
gains market share to finish with a 
10.1% slice, thanks to the inclusion of 
Caroline Distribution's numbers. 

In current album market share, 
Universal lost almost a percentage 
point, finishing the quarter with 
27.4%, but it retained a firm grip on 
first place. It's best-selling titles include 
the 0 Brother, Where Art Thou? 
soundtrack, Ludacris' Word of Mouf, 
Nickelback's Silver Side Up, and the 
Now 9 compilation. BMG, which 
ranked fourth last year at the end of 
the first quarter, followed UMVD in the 
rankings by eight-and-a-half percent-
age points with a 18.9% tally. It scored 
half of the top 10-selling titles so far 
this year, including the No. 1 and the 
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No. 2 titles, respectively, Alan Jackson's 
Drive and Creed's Weathered. 
WEA placed third with a 15.5% 

market share, which represents a gain 
of better than three percentage points 
from the 12.2% it had at the end of 
first-quarter 2001. By coming in 
fourth with 15%, Sony Music Distrib-
ution dropped more than two per-
centage points in market share and fell 
from the second-place ranking it had 
last year at the end of the first quarter. 
The independent sector ranked fifth in 
current album market share for the 
U.S. And EMD finished with 8.3%, 
down from the 11.1% it had last year 
at the end of the first quarter. 

In looking at the corporate rankings 
for current album market share, the 
No. 1 and the No. 2 stay the same with, 
respectively, Universal followed by 
BMG, while WMG finished in third 
with 16.5%, Sony fourth with 15.8%, 
the independent sector fifth with 
12.2%, and EMI sixth with 9.2%. 
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UMVD Top Distributor Of R&B, Country 
First Quarter Also Sees Company Leading In Singles, With A 32% Market Share 
BY ED CHRISTMAN 
NEW YORK-In the first quarter of 
the year, Universal Music & Video 
Distribution (UMVD) scored a sweep 
of the U.S. market-share categories 
tracked by Billboard. In addition to 
being the top-ranked distributor for 
both total album and current album 
market shares (see story, page 59), 
the company also earned that dis-
tinction for both R&B and country 
albums and for singles distribution. 
Although it retained the No. 1 

ranking it had in the first quarter 
of last year, UMVD lost more than 
seven percentage points in R&B 
album market share, finishing the 
quarter with 32.2%, down from 
the 40.6% it had in the prior peri-
od. Sony Music Distribution also 
held steady as the No. 2 distribu-
tor, but it enjoyed a market-share 
increase to 21.4% from the 19.8% 
it had in the first quarter last year. 
BMG Distribution jumped to third 
place in the R&B rankings, thanks 
to an almost five percentage-point 
gain in market share. It finished 
the quarter with 18.6%, up from 
the 13.7% it had in the same time 
period last year. Similarly, WEA 
also enjoyed a market-share gain, 
scoring an 11.5% piece of the pie, 
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up from the 7.6% it had last year 
in the same time period. Mean-
while, EMI Music Distribution 
lEMD) and the independent sector 
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swapped places in the rankings, 
with the indies moving up one 
notch in the rankings with an 
8.3% share, while EMD came in 
sixth with 8%, down from the 
10.2% it had last year when it 
placed fifth. 

In country albums, UMVD scored 
the top spot with a 28.7% tally, up 
from the 26.4% it had in the first 
quarter last year, when it placed 
second. BMG charged into second 
place with a whopping market-
share gain of nearly 11% as it 
totaled 26.6% for the quarter, 
compared with 15.7% last year in 
the same time period. WEA drop-
ped to third with 18%, down from 
the industry- leading total of 
27.7% it had last year for country 
albums in the first quarter. Sony 
also lost market share to finish 
fourth with 11.4%, while EMD 
placed fifth with 8% and the inde-
pendent sector collectively placed 
last with 7.4%. 

In singles distribution, UMVD 
ranked first with 32.1%, up from 
the 20.8% it garnered in the first 
quarter last year. UMVD was fol-
lowed by independent distribu-
tors, which collectively ranked 
second with 21.7%, an increase of 
eight percentage points from the 
13.7% it had last year in the same 
period. Sony placed third with 
14%, WEA fourth with 13.7%, and 
BMG, the traditional singles lead-
er, fifth with 12.8%, with EMD 
bringing up the rear with 5.7%. 
Despite a plea by some accounts to 
save the single, the configuration 
continues to lose steam, with sales 
down 60.3% so far this year. 

Weekly certification updates can be 
found at billboard.com. 

Of Independents. 
CLEVELAND, YEAR ZERO: The early-
'70s music scene in Cleveland main-
tains its fascination, not only for its 
oracular take on the then-nascent 
punk-rock explosion, but also be-
cause the ferment there has been so 
slimly documented. 
A few stalwart indie labels have 

sought to pull the veil from the 
Cleveland locus. Late last year, Scat 
Records issued a collection of buried 
material by the lunatic proto-punk 
band the Electric Eels (Billboard, 
Jan. 12). Now, tiny Smog Veil Rec-
ords in Incline Village, Nev., has 
pulled together the first full-length 
compilation devoted to the elusive 
Cleveland "supergroup" Rocket 
From the Tombs. 
The album, The Day the Earth Met 

the Rocket From the Tombs, brings 
together 1975 demos and live shots 
by this formidable combo, which 
included future Pere Ubu members 
David Thomas and Peter Laughner, 
Dead Boys-to-be Cheetah Chrome 
(then known as Gene O'Connor) and 
Johnny Blitz, and Craig Bell, who 
would go on to join a similarly 
unsung Cle-town linchpin, Mirrors. 

It's flabbergasting stuff-especial-
ly considering that these Midwestern 
musicians were working in geo-
graphical and artistic isolation, 
essentially without sonic models, 
foraging their own curdled instincts 
and a few askew contemporaries to 
formulate a bile-spitting style with-
out any true precedent. Their mo-
tives prefigured punk's own: In an 
archival quote in the liner notes, 
Laughner-a brilliant, legendarily 
self-destructive singer/writer/gui-
tarist who died in 1977-says, "The 
reason we did this tape ... is to tell 
you that YOU CAN DO IT TOO!" 
The sound quality of the tapes 

here-RFTT's live February 1975 
demos, a May '75 set at the Agora 
in Cleveland, and the band's next-
to- last gig, where they opened for 
Television-is raw at best but 
thrilling nonetheless. 
A cover of the Velvet Under-

ground's then-unreleased "Foggy 
Notion" and fragmentary versions of 
the Stooges' "Raw Power" and 
"Search and Destroy" exhume the 
band's roots. But the choicest tracks 
are harsh, revelatory early takes of 
such later Ubu standards as "30 Sec-
onds Over Tokyo," "Life Stinks," and 
"Final Solution" and cornerstone 
Dead Boys tunes like "Sonic Reduc-
er" and "Ain't It Fun." 

This is historic music that has 
been hidden in the shadows too long. 
Smog Veil can be contacted at 775-
771-2724; its Web site (administered 
by John Morton of the Electric Eels, 
no less!) is located at smogveil.com. 

FLAG WAVING: Sweden's Hellacopters 
have taken their show on the road to 
promote the U.S. release of their 
fourth album, High Visibility, due 
from San Francisco-based Gearhead 
Records April 23. 
The Scandinavian band, which 

will play American club dates 
through the end of this month, has 
taken its high-energy sound to some 
unusual places in the past. 

Singer/guitarist Nick Royale re-
calls, "We did a house party once in 
Auburn, Ala. That was insane-this 
really small, sweaty room. [House 
parties] don't exist in Sweden. That 
was really cool." 

The 'Copters' music translates 
easily on these shores, thanks to 
the band's stateside antecedents. 
"The MC5 was definitely one of the 
reasons we got started," Royale 
says. "[We liked] the twin-guitar 
thing. To me, they seemed like the 
best band ever." 
The five-piece group is riding a 

wave of current interest in a host of 
other exciting Swedish bands like the 
Hives (just snapped up by Warner 
Bros.), the Demons, Backyard 
Babies, and Sahara Hot Nights. "We 
only have 8 million people living in 
Sweden," Royale says. "Considering 
that, it's a lot of good bands." 
High Visibility is a puissant expo-

sition of '70s-styled guitar rock re-
tooled for the 21st century; the tracks 
"Hopeless Case of a Kid in Denial," 
"Toys and Flavors," "I Wanna Touch," 
and "Envious" stand out. But the 
Hellacopters don't plan to rest on 
their laurels. They begin recording a 
new album in mid-May, and on June 
4, Gearhead plans to release Cream 
of the Crap Vol. 1, a compilation of 
material previously available only on 
Swedish singles. 

"We've been releasing 7-inches all 
over the place," Royale says. " It's 
kind of weird. It's not songs that are 
worse than the album tracks . . . 
Some are cover versions that ended 
up on tribute albums - 
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Maack. 
COPY THAT: BMG becomes the sec-
ond major to experiment with copy-
protection technology in the U.S., 
beginning with Cee-Lo Green's Per-
fect Imperfections on Arista. But 
BMG is applying such technology 
only to promotional CDs and proba-
bly won't roll it out to the commer-
cial marketplace until improvements 
allow for copy-protected CDs to func-
tion on all players. 

Currently, when anti -copying 
technology is applied to CDs in exper-
iments, they often won't play in com-
puters, CD-ROM drives, boomboxes, 
and car CD players. BMG addresses 
this issue for computers through 

IES1VILIG 

what it calls Digital Access, which 
allows for a second session, via the 
placement of two versions of an 
album on a CD. One version doesn't 
allow for any digital copying whatso-
ever and plays on traditional CD play-
ers, while the other version is en-
crypted and compressed, allowing the 
album to play on PCs and to be 
copied onto hard drives, as well as to 
be downloaded to most secured 
portable devices. But, talented hack-
ers aside, neither version can be 
ripped and burned to CD, nor does it 
allow for file sharing on the Internet, 
which means that you can't make 
copies of the album for hundreds of 
your closest friends. 
"We have a responsibility to pro-

tect the work of our artists, but at the 
same time, BMG wants our con-
sumers to enjoy reasonable use, 
which the second session enables for 
both a PC and a secure portable de-
vice," Pete Jones, president/CEO of 
BMG Distribution and Associated 
Labels, said in a statement. Jones 
added that the application of copy 
management to promo CDs—which 
will be sent to DJs, retailers, and the 
press, among others—serves as a 
real-world, noncommercial trial, 
which will provide feedback to the 
company as it continues to monitor 
technological developments. As part 
of that, each CD will include an e-
mail address if consumers need assis-
tance or wish to provide feedback. 
Moreover, each disc will be clearly 
labeled so that recipients know the 
album is copy-protected and indi-
cates where it can be played and 
where it might not play. 
BMG's copy-management effort 

doesn't solve all the problems, be-
cause while its second session plays 

on PC-based computers, it only plays 
on the latest Mac models, while Macs 
that have earlier versions of the oper-
ating system won't play it. BMG 
hopes to enhance its Digital Access 
solution so that it will play on all 
Macs in the future. Similarly, BMG 
Distribution senior director of new 
media Kevin Clement acknowledges, 
"We expect there may be playability 
issues on CD players that utilize CD-
ROM technology." 

Also, if an album is too long, there 
might not be room to place a second 
session on it, which is exactly the case 
with Perfect Imperfections. The al-
bum streets April 23, and promos of it 
went out the week of April 7. For fu-
ture releases, Jordan Katz, senior VP 
of sales at Arista, says that the label is 
informing artists about the choice 
they have to make with regards to 
keeping albums short enough so that 
a second encrypted version can be 
placed on a CD. Meanwhile, the first 
copy-protected music from BMG that 
will allow for computers to play it is a 
Donell Jones sampler—which Arista 
plans to send out later this month— 
and it has been constructed so that 
there is room for a second session. 

"The main reason we are using 
promos of advance music is we want 
to get some anecdotal feedback. It's a 
smaller group to work with," and it is 
comprised of people who are likely to 
give feedback, Clement says. More-
over, he says there isn't a time frame 
to roll out copy management to the 
commercial market. "We think PC 
playability is important," Clement 
says. "We are not a technology com-
pany, and we are working with sever-
al [such companies] in a collaborative 
effort to build Digital Access. We work 
with them, we give them feedback, 
and we improve on it, and that's our 
mantra." BMG refused to identify its 
technology providers. 

Meanwhile, with only two weeks of 
availability and 9,000 in scans, it's too 
early to tell how the second copy-pro-
tected CD issued by Universal Music 
and Video Distribution (UMVD), Pret-
ty Willie's Enter the Life of Suella on 
Universal Records, is being received 
by the public. The first UMVD en-
crypted album, More Fast and Furi-
ous: Music From and Inspired by the 
Motion Picture the Fast & the Furi-
ous (Billboard, Nov. 16, 2001) from 
the Island Def Jam Group, streeted 
last Dec. 18 and so far has scanned 
132,500 units. UMVD executives say 
that about 100 consumers have con-
tacted the company, and not all of 
them have been about complaints re-
garding playability; some were philo-
sophical complaints about the con-
cept of copy protection. 

RIM Certifications For March 
Following are the March Recording Industry Assn. of 

America certifications of album shipments: 

MULTI-PLATINUM ALBUMS 
Shania Wain, Come On Over, Mercury Nashville, 19 million. 
Waylon Jennings, Greatest Hits, RCA Nashville, 5 million. 
Korn, Follow the Leader, Immortal/Epic, 5 million. 
Soundtrack, 0 Brother, Where Art Thou?, Lost High-

way/Mercury, 5 million. 
Alicia Keys, Songs in A Minor, J Records, 5 million. 
Van Morrison, The Best of Van Morrison, Poly-

dor/Atlas, 4 million. 
Nickelback, Silver Side Up, Roadrunner, 4 million. 
John Mellencamp, The Best That I Could Do: 

1978-1988, Mercury, 3 million. 
System of a Down, Toxicity, American/Colum-

bia, 2 million. 
Ludacris, Word of Mouf, Disturbing Tha Peace/Deflam 

South, 2 million. 
Godsmack, Awake, Republic/Universal, 2 million. 
U2, The Best of 1980-1990, Island, 2 million. 
Maxwell, Maxwell's Urban Hang Suite, Columbia, 2 million. 

PLATINUM ALBUMS (1 million units) 
Outliast, Big Boj & Dre Present ... OutKast, Arista, its fifth. 
Jaheim, Ghetto Love, Divine Mill/Warner Bros., his first. 
Jennifer Lopez, J to Tha L-01: The Remires, Epic, her third. 
Busta Rhymes, Genesis, I Records, his fifth. 
Brooks & Dtmn, Steers ce Sbipes, Arista Nashville, their seventh. 
Alanis Morissette, Under Rug Swept, Maverick/Warner 

Bros., her third. 
GOLD ALBUMS (500,000 units) 

Various artists, Wow Gospel 2002, EMI/Christian/Word/ 
Verity/Zomba. 

Battra Streisand, The Essential Barbra Streisand, Colum-
bia, her 44th. 

Lil' Romeo, Lil' Romeo, Soulja/Priority/Capitol, 
his first. 

Rod Stewart, The Very Best of Rod Stewart, Warner Bros., 
his 21st. 

Adema, Adema, Arista, its first. 
Barry Manilow, Ultimate Manilow, BMG Heritage/Arista, 

his 18th. 
Outliast, Big Boi & Dre Present ... OutKast, Arista, its fifth. 

Jennifer Lopez, J to Tha L-01: The Remixes, Epic, 
her third. 

Sade, Lovers Live, Epic, her seventh. 
Sevendust, Animosity, TVT, its third. 
Snoop Dogg Presents Tha Eastsidaz, Duces 

'N Trayz . . . The Old Fashioned Way, TVT, 
their second. 
Default, The Fallout, TVT, its first. 

Chris Cagle, Play It Loud, Capitol Nashville, 
his first. 

KeKe Wyatt, Soul Sista, MCA, her first. 
Various artists, Grammy Nominees 2002, Grammy/UTV. 
David Allan Coe, 17 Greatest Hits, Sony/Columbia, 

his fourth. 
Jimmy Eat World, Jimmy Eat World, DreamWorks/Inter-

scope, its first. 
Kirk Franklin, The Rebirth of Kirk Franklin, Gospo 

Centric/Zomba, his sixth. 
Alison Krauss + Union Station, New Favorite, Rounder, 

their fourth. 
Sarah Brightman, Classics, Nemo Studio/Angel, her fifth. 
Various artists, Totally Country, BNA Records Label. 
G. Love & Special Sauce, G. Love and Special Sauce, 

Sony/Columbia. their first. 
Kylie Minogue, Fever, Capitol, her second. 
Alanis Morissette, Under Rug Swept, Maverick/Warner 

Bros., her fourth. 
Cher, Living Proof, Warner Bros., her eighth. 
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NEW MEDIA 

Eazy-E CD Includes Video Game 
BY CHRIS MOLANPHY 
NEW YORK-After two decades of 
trying to mesh music stars with video 
games, dating back to the arcade 
game Journey: Escape, record labels 
are committing more fully to offer-
ing games as value-added content-
most recently, as a bonus on CDs. 
A video game included on a new 

retrospective of late rapper Eazy-E 
that was released last month repre-
sents one of the more ambitious 
examples of a game theme centering 
on an artist. On Impact ola Legend, 
Ruthless Records-the label found-
ed by Eazy-E (aka Eric Wright) and 
run by his widow, Tomica Woods 
Wright-offers the PC game Hittin' 
Switchez on the same disc with the 
rapper's music. The two-disc 
CD/DVD set retails for $24.99, effec-
tively making the game free. 

Proponents of such themed games 
say their interactive nature gives fans 
another way to get close to an artist. 
Despite gaming's surging popularity 
with consumers, no one suggests 
that a game by itself will sell music. 
But like the bonus features common 
on DVD, games and other such con-
tent may enhance the value of 
music-buying to consumers. 
Web companies like Vivendi Uni-

versal Net USAS GetMusic.com are also 
getting in on the act, offering artist-
themed games online. However, its 
aim is to keep the fan base interested in 
an act longer-especially artists in 
between records-rather than to cre-
ate a commercial value-add. 

CONSUMERS GET GAME 
In the case of Hittin' Switchez, 

Woods Wright calls the game "part 
of a total package." It is based on the 
'90s gangsta-rap culture Eazy-E, co-
founder of seminal act N.W.A, helped 
pioneer. Players choose one of four 
souped-up cars and cruise inner-city 
streets, shooting down drug dealers 

and picking up money to add more 
features to their vehicles. 
Woods Wright says the game-

conceptualized by her husband 
before his death in 1995-is also 
part of the Eazy-E legacy. Expand-
ing on his idea, Woods Wright hired 
Univessence Digital Studios to pro-
gram the game. 

Labels have offered bonus PC con-
tent on music CDs since the mid-
'90s. But the content-such as Inter-
net links, screen savers, and video 
clips-was barely interactive and 
similar to promotional material on 
MTV or artists' Web sites. 
Games as CD bonuses have their 

own problems, notably technical 
limitations. Hittin' Switchez will 
only install on PCs running cer-
tain editions of Windows. More-
over, the limited data space on a 

Florida's hottest party vixens are revealing it all. Playboy Exposed: 
Florida Flash 'n Splash. It's a little naughty, a bit racy, and this 
one hits the spot! 

CD, excluding its songs, means the 
game has fewer levels than the 
average PlayStation fare. 

Nevertheless, one company bank-
ing on bonus game content is Data-
Play, the Boulder, Colo.-based cre-
ator of a new format launching this 
summer. The quarter-sized DataPlay 
discs are expected to combine major-

label music with 
megabytes of 
bonus content. 

DataPlay chief 
marketing officer 
Pat Quigley says 
the company's 
extensive con-
sumer testing 

has indicated music-based games 
have their own appeal. He notes 
that giving music consumers more 
content is essential to maintaining 
the value proposition. 

"If we want to move the consumer 
away from burning CDs, we have to 
give them a better experience," 
Quigley says. "The music will, and 
should, remain a passive experi-
ence-but the games, videos, [and] 
links to the Web site can all be inter-
active. If you ever want to stop the 
fan from taking music for free, give 
them something more pleasurable." 

TRAFFIC TICKER 
Top Music Info Sites 

Traffic In February 

TOTAL VISITORS (in 000.) 

1. mp3.com   1,883 

2. mtv.com   1,770 

3. lyrics.com   1,625 
4. rollingstone.com   1,208 

5. artistdirect.com   785 

6. launch.com   519 

7. click2music.com   419 

8. bet.com   418 

9. vh1.com   372 

10. billboard.com   352 

11. sonicnet.com   319 

12. pollstar.com  305 

13. music.tycos.com  273 

14. hob.com  210 

15. allmusic.com   188 

I. mtv.com   19:04 

2. allmusic.com   15:46 

3. listen.com   12:52 

4. sonicnet.com 9•30 

5. bet.com 8-18 

6. rollingstone.com 5'33 

7. vh1.com 533 

8. mp3.com 517 

9. pollstar.com 5-13 

10. billboard.com 503 

11. country.com 500 

12. lyrics.com 457 

13. hob.com 4-19 

14. launch.com 4-19 

15. artistdirect.com 2•54 

Source: Nielsen/eletRatings, February 2001. Sites cate-
gonzed by Billboard. Data is based on audience meas-
urement of more than 62,000 US. panelists who have 
home Internet access. 

Sounds. 
TWEET HUMS ON AOL: With Tweet's 
Southern Hummingbird (the Gold 
Mind/Elektra) debuting at No. 3 on 
The Billboard 200 this issue, Elektra 
Records and AOL Music are pointing 
to an extensive Internet campaign 
supporting the record as one of the 
drivers behind its successful opening. 

The Missy "Misdemeanor" Elliott 
protégé has been a featured artist 
throughout AOL Music's network of 
properties since the end of last year. 
During the first three months of this 
year, AOL Music says it has amassed 
more than 1.5 million interactions 
between its users and Tweet's music. 
As part of the campaign, A01. 

Music offered last December an ex-
clusive audio stream of the single 
"Oops (Oh My)" that generated 
350,000 streams the week it ap-
peared, and an exclusive download 
offer of the same track two weeks 
later garnered 30,000 downloads, 
making it the fourth-most-popular 
promotional single on AOL Music for 
the month of January. AOL also 
debuted in February the video for the 
track a week before it went to TV out-
lets, picking up another 270,000 
streams in the process. 

Throughout the ensuing months, 
AOL Music also rolled out an AOL 
keyword for the artist, l‘veet Inter-
net greeting cards through Beat-
Greets, a Tweet performance/inter-
view feature on the Web show 
Sessions@AOL, and a four-part 
series on the artist for a new AOL 
program called Teens New Faces. 
To be sure, AOL Music was hardly 

the only one hyping Tweet for the 
past three months. Promotion from 
other Internet outlets, as well as TV 
and radio exposure, also added to her 
big opening at retail. But AOL and 
Elektra say the AOL Music initiatives 
helped mobilize one of the biggest 
and most-sought-after Internet 
music communities on the Web. 
That, in turn, fed the buzz that has 
driven Tweet's radio and MTV rota-
tion: The artist's radio audience has 
grown from roughly 3 million lis-
teners in early January, to 38 million 
by early February, to more than 80 
million by the week of Southern 
Hummingbird's release. 

UMG SELLING DOWNLOADS: The à 
la carte commercial download is 
continuing its comeback with the 
major labels. Universal Music Group 
(UMG) recently announced its 
intent to re-enter the for-sale down-
load business via a distribution deal 
with Liquid Audio. 
The arrangement marks UMG's 

first commercial à la carte download 
initiative since the discontinuation 
of the major's BlueMatter trial, which 
officially expired late last year. 

Sources say UMG is looking to 
ramp up its download business by 
selling a "significant" number of 
tracks through the Liquid network 
of Web and record retail affiliates. 
Universal plans to expand into addi-
tional distribution channels in the 
future. BMG and Warner Music 
have also recently announced plans 
to expand their commercial down-
load offerings. 

BERTELSMANN'S NAPSTER BID: 
Sources confirm that Bertelsmann 
has made a bid to acquire Napster 
outright. But whether a deal actual-
ly gets done remains to be seen, due 
to a host of thorny legal issues and 
infighting within the swappery's 
ranks. Meanwhile, the new for-pay 
Napster service is on hold as the 
company remains at loggerheads 
with the major labels over settlement 
and licensing deals. Don't bank on 
seeing a legitimate service featuring 
content from the big five anytime 
soon if the current state of negotia-
tions continue. 

TECH WATCH: The entertainment 
center of the average consumer con-
tinues to consolidate with the rise of 
the DVD-a phenomenon that is 
influencing where and how music is 
consumed in the home. 

The Sonic Blue Co-Video DVR4000. 

The day isn't too far away when 
one piece of DVD hardware will han-
dle all playback of prerecorded 
media, be it music, movies, or even 
games. But in the meantime, com-
panies like consumer electronics 
manufacturer SonicBlue are leading 
the charge on instituting the con-
cept of "one device for everything." 
The company recently rolled out a 
line of combination DVDNCR play-
ers-one of them being the Go-
Video DVR4000-that allow the con-
sumer to play back DVD-Video, CDs, 
and VHS tapes. It also allows for the 
recording of DVD-Video to VHS-
provided the DVD-Video is not copy-
right-protected with Macrovision 
security technology. 
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TITLE 
LABEL/DISTRIBUTING LABEL & NUMBER 

Là- 4.1 
0 4'' 

< cc ,.,.. 

>- cc 

.... 
0  

a o-

1 

' 2 NUMBER 1 , C-. 2 Weeks At Number I 

THE HUNCHBACK OF NOTRE DAME II 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 15658 

2002 29 99 

2 CINDERELLA II-DREAMS COME TRUE 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 2/025 

2002 26.99 

3 SCOOBY-D00 AND THE RELUCTANT WEREWOLF 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1879 

2002 14.95 

. 4 BALTO II: WOLF GUEST 
UNIVERSAL STUDIOS HOME VIDEO 898% 

2001 19.99 

5 SPONGE BUDDIES 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 860153 

2002 12.95 

• 7 NAUTICAI. NONSENSE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 86M 3 

2002 12.95 

8 BOB THE BUILDER: BUSY BOB & SILLY SPUD 
LYRICK STUDIOS 24107 

2002 14.99 

, 11 HERE COMES PETER COTTONTAIL 
SONY WONDER/SONY MUSIC ENTERTAINMENT 54187 

1971 9.98 

• 9 ELA405 WORLD: SPRINGTIME FUN 
SONY WONDER/SONY MUSIC ENTERTAINMENT 54181 

2002 12.99 

a 10 DISNEY'S ANIERICAN LEGENDS 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24234 

2002 19.99 

Ii 12 EASTER EGG-STRAVAGANZA 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24144 

2002 12.99 

12 6 TOM & JERRY: MAGIC RING 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 65551 

2002 14.95 

13 15 DORA SAVES THE PRINCE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 860183 

2002 12.95 

14 14 RUGRATS EASTER 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 871858 

2002 12.95 

CAILLOU GOODBYE WINTER HELLO SPRING 
PBS HOME VIDEO 8E38 

2001 12.95 

CAILLOU: I WANT TO GROW UPI 
PBS HOME VIDEO 8639 

2002 12.95 

23 I GROWING UPSIE DAISY 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24145 

2002 12.99 

BARNEY: YOU CAN BE ANYTHING 
BARNEY HOME VIDEO/1.'11410E STUDIOS 2032 

2002 14.95 

17 rrs THE EASTER BEAGLE, CHARLIE BROWN 
PARAMOUNT HOME ENTERTAINMENT 83741 

1974 12.95 

. 21 DORA THE EXPLORER: WISH ON A STAR 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 874673 

2001 12.95 

21 HOUDAY IN THE SUN 
DUALSTAR VIDEO/WARNER HOME VIDEO 37442 

2001 19.96 

22 

23 

19 WIGGLY WIGGLY WORLD 
1/TICK STUDIOS 2509 

2002 14.95 

20 THE LAND BEFORE TIME: THE BIG FREEZE 
UNIVERSAL STUDIOS HOME VIDEO 87%1 

2001 19.98 

24 18 TFIOMAS & FRIENDS: BEST OF JAMES 
ANCHOR BAY ENTERTAINMENT 1262 

2002 12.98 

25 BABY EINSTEIN: BABY NEWTON 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 25976 

2002 14.99 

A P2%1(15220 Billboard RECREATIONAL SPORTS,. 
. o 

,Íz m .. . ,- 
TITLE PROGRAM SUPPLIER & NUMBER F. 

ie- NUMBER 1 ,;e: 5 Weeks At Numb. I 

1 1 NFL SUPER BOWL XXXVI USA HOME ENTERTAINMENT 60334 1495 

2 WHINE . 1 ,, MIZI 
3 MEN. A L A .i . A i . , win 
4 min . 1 ‘ Win 
5 MOM • . MIMI 
6 MIMI la I I Win 
7 IMIM II 4 i, . . . i i A. Urn 
8 inniiiik1.11141111:111L1/118r. ' 81101.114.91:14.111111B1;111.I.Ii I; iTil.luiillilammueigum. vitioifi ,e.. I WM 
9 EM11111111 oit/ ; / 1 1 1 o 6 . 6 a l i i, 6 . 1: win 
10 «UM : . . ITIM 
11 imial111 , ... II Mri 
12 MIMI . , itr.:1 
13 Will1111 r WEI 
14 IIIIMIN il ' . t I ... Œrri 
15 BOMB iiii 1 if I .. WW1 
16 11:1111111111111 MIMI 
17 EaliilitluesilllillileiMichniudipliminiimintri 

15 gam ., win 
19 1111111111 . , ; é, . WPM 
20 mail WWF: LITA-IT JUST FEELS RIGHT WORLD WRESTLING FEDERATION HOME VIDEO 279 EMI 

TH
IS
 

VEDI . 

 o 
LAST WEEK ,e 

Billboard HEALTH & FITNESS,. 

TITLE PROGRAM SUPPLIER & NUMBER 

, 
F. 

1 1  1 

-. 'C- NUMBER 1 ve 14 Weeks At Needle, 1 

THE CRUNCH: TAE BOXING WORKOUTS ANCHOR BAY ENTERTAINMENT 10813 14.98 

2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
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TITLE Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers¡F-

1 1 

M' NUMBER 1 ?*" 2 Weeks At Number 1 

THE HUNCHBACK OF NOTRE DAME II Animated 
WALT DISNEY HOME VIDEO, BUENA VISTA HOME ENTERTAINMENT 15658 

2002 G 29.99 

2 3 CINDERELLA II-DREAMS COME TRUE Animated 
WALT DISNEY HOME VIDEO, BUENA VISTA HOME ENTERTAINMENT 22026 

2002 NR 26.99 

3 2 TRAINING DAY Denzel Washington 
WARNER HOME VIDEO 22530 Ethan Hawke 

2001 R 22.98 

11 SHREK Mike Myers 
DREAMWORKS HOME ENTERTAINMENT 83670 Eddie Murphy 

2001 PG 24.99 

4 SCOOBY-D00 AND THE RELUCTANT WEREWOLF Scooby-Doo 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1879 

2002 NR 14.95 

7 PETER PAN (SPECIAL EDMON) Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23668 

1953 G 24.99 

9 ATLANTIS: THE LOST EMPIRE Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 03822 

2001 PG 26.99 

8 5 MOULIN ROUGE Nicole Kidman 
FOXVIDEO 219:13425 Ewan McGregor 

2001 PG-13 14.98 

9 6 BALTO II: WOLF QUEST Animated 
UNIVERSAL STUDIOS HOME VIDEO 89%3 

2001 NR 19.99 

10 21 THE PRINCESS DIARIES Anne Hathaway 
WALT DISNEY HOME VIDEO BUENA VISTA HOME ENTERTAINMENT 236313 Julie Andrews 

2001 G 22.99 

11 13 SPONGE BUDDIES Spongebob Squarepants 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 850153 

2002 NR 12.95 

12 12 LARA CROFT: TOMB RAIDER Angelina Jolie 
PARAMOUNT HOME ENTERTAINMENT 61903 

2001 PG-13 14.95 

73 14 THE HUNCHBACK OF NOTRE DAME Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 7955 

1996 G 29.99 

14 16 NAUTICAL NONSENSE Spongebob Squarepants 
NICKELODEON VIDEO PARAMOUNT HOME ENTERTAINMENT 86013 

2002 NR 12.95 

15 20 BOB THE BUILDER: BUSY BOB & SILLY SPUD Animated 
tYRICK STUDIOS 24107 

2002 NR 14.99 

16 25 HERE COMES PETER COTTONTAIL Animated 
SONY WONDER SONY MUSIC ENTERTAINMENT 54187 

1971 NR 9.98 

17 23 ELMO'S WORLD: SPRINGTIME FUN Sesame Street Muppets 
SONY WONDER SONY MUSIC ENTERTAINME NT 54181 

2002 NR 12.99 

18 24 DISNEY'S AMERICAN LEGENDS Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24234 

2002 NR 19.99 

19 26 EASTER EGG-STRAVAGANZA Rolie Polie Olie 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24144 

2002 NR 12.99 

20 15 TOM & JERRY: MAGIC RING Animated 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 65551 

2002 NR 14.95 

21 18 PLANET OF THE APES Mark Wahlberg 
FOXVIDEO X03358 Helena Bonham Carter 

2001 PG-13 14.98 

22 34 DORA SAVES THE PRINCE Dora The Explorer 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 860183 

2002 NR 12.95 

23 ANASTASIA Animated 
FOXVIDEO 

1997 G 26.98 

24 28 RUGRATS EASTER Animated 
NICKELODEON VIDEO PARAMOUNT HOME ENTERTAINMENT 87195812 95 

2002 NR 12.95 

25 CAILLOU: GOODBYE WINTER HELLO SPRING Animated 
PBS HOME VIDEO eee 

2001 NR 12.95 

26 8 DRAGONBALL Z: MAJIN BUU-DEFIANCE (UNEDITED) Animated 
FUNIMATION 337 

2002 NR 14.95 

27 10 DRAGONBALL Z: MAJIN BUU-HERO'S FAREWELL (UNEDITED) Animated 
FUNIMATION 339 

2002 NR 14.95 

THUMBEUNA Animated 
FOXVIDEO 2002902 

1994 NR 9.98 

29 AMERICA'S SWEETHEARTS Julia Roberts 
COLUMBIA TRISTAR HOME VIDEO 07323 Billy Crystal 

2001 PG-13 14.95 

30 CAILLOU: I WANT TO GROW UPI Animated 
PBS HOME VIDEO 8639 

2002 NR 12.95 

31 GROWING UPSIE DAISY Robe Polie Olie 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24145 

2002 NR 12.99 

32 BARNEY: YOU CAN BE ANYTHING Barney 
BARNEY HOME V1DEO/LYRICK STUDIOS 2062 

2002 NR 14.95 

33 17 DRAGONBALL Z: MAJIN BUU-DEFIANCE (EDITED) Animated 
FUNIMATION 338 

2002 NR 14.95 

34 35 BRIDGET JONES'S DIARY Renee Zellweger 
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24847 

2001 R 14.99 

35 31 A KNIGHT'S TALE Heath Ledger 
COLUMBIA TRISTAR HOME VIDEO 06140 

2001 PG-13 14.95 

36 19 DRAGONBALL Z. MAJIN BUU-HERO'S FAREWELL (EDITED) Animated 
FUNIMATION 340 

2002 NR 14.95 

37 39 IT'S THE EASTER BEAGLE, CHARUE BROWN Animated 
PARAMOUNT HOME ENTERTAINMENT 83741 

1974 NR 12.95 

38 DORA THE EXPLORER: WISH ON A STAR Animated 
NICKELODEON VIDEO PARAMOUNT HOME ENTERTAINMENT 874673 

2001 NR 12.95 

39 32 0 BFt0THER, WHERE ART THOU? George Clooney 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21191 

2000 PG-13 14.99 

40 22 HEIST Gene Hackman 
WARNER HOME VIDEO 22472 Danny Devito 

2001 R 19.96 

• RiAA gold cert, for sales of 50,000 units or SI million in sales at suggested retail. • RIM platinum cert. for sales of 100,000 units or 12 milli:in in sales at suggested retail 
• IRMA gold certification for a minimum of 125,000 units or a dollar volume of 59 million at retail for theatrically released programs, or of at least 25,000 units and SI million at 
suggested retail fo nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-

grams, and of at le st, 50,000 units and 52 million at suggested retail for nontheatrical titles. 0 2002, VNU Business Media, Inc. and VideoScan. All rights reserved. 
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Billboard TOP DVD SALES TM 
CD 

Cued Ina a ationsi smite ol retie store ad Weer mats Weed. set mud prided Irr Ihdeekee. 

TITLE 
LABEL/DISTRIBUTING LABEL 8i NUMBER 

no 

Principal 
Performers 

1 1 

NUMBER 1 
TRAINING DAY 
WARNER HOME VIDEO 71952 

--.1e.. 2 Weeks At Number 1 

Denzel Washington 
Ethan Hawke 

R 
26.98 

-.* 
K-PAX 
UNIVERSAL STUDIOS HOME VIDEO 21593 

Kevin Spacey 
Jeff Bridges 

PG -13 26.98 

3 IRON MONKEY 
M1RAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25132 

Donnie Yen PG -13 29.99 

4 THE HUNCHBACK OF NOTRE DAME II 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21317 

Animated NR 
29.99 

5 11 CINDERELLA II-DREAMS COME TRUE 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22023 

Animated NR 29.99 

6 THE ONE 
COLUMBIA TRISTAR HOME VIDEO 6936392 

Jet Li PG- 13 27.96  

7 ORIGINAL SIN (UNRATED) 
MGM HOME ENTERTAINMENT epou 

Antonio Banderas 
Angelina Jolie NR 26.98 

8 17 SHREK (SPECIAL EDITION) 
DREAMWORKS HOME ENTERTAINMENT 89%2 

Mike Myers 
Eddie Murphy PG 26.99 

9 8 ZOOLANDER 
PARAMOUNT HOME ENTERTAINMENT 337374 

Ben Stiller PG -13 2999 

10 RIDING IN CARS WITH BOYS 
COLUMBIA TRISTAR HOME VIDEO 6056456 

Drew Barrymore 
Steve Zahn 

PG- 13 27.96 

11 5 
JOY RIDE 
FOKVIOE0 20133625 

Steve Zahn 
Paul Walker 

R 27.98 

12 16 MOUUN ROUGE 
FOXVIDEO 20068/0 

Nicole Kidman 
Ewan McGregor PG -13 2998 

13 12 JAY AND SILENT BOB STRIKE BACK 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24665 

Jason Mewes 
Kevin Smith 

p 
" 

29.99 

14 6 HEIST 
LVARNER HOME VIDEO 21321 

Gene Hackman 
Danny Devito 

R 24.98 

, 15 7  
AI.: ARTIFICIAL INTEWGENCE IIIVIDESCREEN) 
DREAMWORKS HOME ENTERTAINMENT 89567 

Haley Joel Osment 
Jude Law 

PG- 13 
2999 

16 UFE AS A HOUSE 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 5171 

Kevin Kline R 24.98 

17 19 THE FAST AND THE FURIOUS 
UNIVERSAL STUDIOS HOME VIDEO 21270 

Paul Walker 
Vin Diesel 

PG- 13 
26.98 

18 13 THE LAST CASTLE 
DREAMWORKS HOME ENTERTAINMENT 89870 

Robert Redford 
James Gandolfini 

R 26.99 

:19 18 DON'T SAY A WORD 
FOXVIDEO 2033405 

Michael Douglas R 27.98 

20 INDEPENDENCE DAY (VVIDESCREEN) 
FOXVIDEO 2033668 

Will Smi th 
Jett Goldblum PG- 13 1a98  

21 10 THE WASH 
TRIMARK HOME VIDEO 7964 

Dr. Ore 
Snoop Dogg R 24.99 

22 25 ATLANTIS: THE LOST EMPIRE 
WAIT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24934 

Animated PG 2999 

23 15 A.I.: ARTIFICIAL INTEWGENCE (PAN & SCAN) 
DREAMWORKS HOME ENTERTAINMENT 89865 

Haley Joel Osment 
Jude Law 

p6_13 29.9, 

24 9 THE HUNCHBACK OF NOTRE DAME 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23315 

Animated 6 29.99 

25 23 PETER PAN (SPECIAL EDMON) 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21620 

Animated G 29.93  

AP2%.220 

.sz s.• . 

"r, 1- ,.., 
E `n Z -.... 

Billboard TOP VIDEO RENTALS 
co 

- 

bp Nee Reeds is based el heasectieeel date. provided by & Wee Solent, Dealers Assn.. hoa rmore lea 12,000 vide, rental stores. 
.11.111111. 

TITLE Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers 

-1 

,•t'l' , NUMBER 1 2 Weeks At Numbes I 

TRAINING DAY Denzel Washington 
WARNER HOME VIDEO 21962 Ethan Hawke 

2 K-PAX 
UNIVERSAL STUDIOS HOME VIDEO 89147 Kevin Spacey Jeff Bridges 

PG 13 

3 2 RIDING IN CARS WITH BOYS 
COLUMBIA TRISTAR HOME VIDEO 07129 Drew Barrymore Steve Zahn 

RG 13 

4 DON'T SAY A WORD Michael Douglas 
fOXVIDEO 2033428 

5 JOY RIDE Steve Zahn 
FOXVIDEO 2003452 Paul Walker 

6 6 ZOOLANDER Ben Stiller 
PARAMOUNT HOME ENTERTAINMENT 331373 

PG 13 

7 
HEIST Gene Hackman 
WARNER HOME VIDEO 21321  Danny Devito 

a Ai.: ARTIRCIAL INTEWGENCE Haley Joel Osment 
OREAMWORKS HOME ENTERTAINMENT 173650 Jude Law 

RG 13 

9 ORIGINAL SIN Antonio Banderas 
MGM HOME ENTERTAINMENT 1001871 Angelina Jolie 

R 

ICI 8 THE LAST CASTLE 
DREAMWORKS HOME E NTERTAINMENT 85669 Robert Redford James Gandolfini 

R 

11 HARDBAU. 
PARAMOUNT HOME ENTERTAINMENT 330793 Keanu Reeves 

PG- 13  

12 10 THE ONE Jet Li 
COLUMBIA TRISTAR HOME VIDEO 60552 

P6-13 

13 11 RAT RACE Amy Smart 
PARAMOUNT HOME ENTERTAINMENT 335843 John Cleese 

RG-13 

14 14 
17' Mekhi Phifer 
LIONS GATE HOME ENTERTAINMENT/TRIMARK HOME VIDEO 7912 Josh Hartnett 

15 12 
THE MUSKETEER Justin Chambers 
UNIVERSAL STUDIOS HOME VIDEO 895% Mena Suvari 

p6_13 

16 1 3 
JAY AND SILENT BOB STRIKE BACK Jason Mewes 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 2466993 Kevin Smith 

R 

17 LIFE AS A HOUSE Kevin Kline 
NEW LINE HOME VIDEOANARNER HOME VIDEO 12315 

R 

13 17 THE WASH Dr. Dre 
TRIMARK HOME VIDEO 1250 Snoop Dogg 

R 

19 THE GLASS HOUSE Leelee Sobieski 
COLUMBIA TR1STAR HOME VIDEO 06312 Diane Lane 

pG_13 

20 16 l 
MOUUN ROUGE Nicole Kidman 
FOXVIDED 2002758 Ewan McGregor 

RG-13 

• IRMA gold certifica ion for a minimum of 125,000 unds or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and Si million at 
suggested retal for no theatrical tides.. ARMA platinum certification for a minimum sale of 250000 units or a dollar volume of SIB rnillion at retail for theatrically released pro-

grams, and of at least, 50,000 units and 82 million at suggested retail for nontheatrical titles. 02002, VNU Business Media, Inc. All rights reserved. 
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Connect with the music 
industry's most 

important decision 
makers in 

Billboard ClassMed 

DUPLICATION/ 
REPLICATION 

CD Duplication Equipment 

Starting at $399 

- • I 
e Cb1U 

ocl• 
, q 

(888) 456-DISK ' 

•>, 

www.totalmediainc.com 

MEDIAWORKS' 

rve CDs CD ROMs, CD One-Off Short Runs, 
V • Retail Ready Complete CD Packages 

1-800211-4689 
Call For Quotes and a Free Info Pocket! 

www.mediaworkscd.com 

CD/DVD/CD-ROM 
REPLICATION 

$PMIAL 
1000 CDs - $1090 

Retail Ready Package Includes: 
Glass Mastering, CD Replication, Jewel Case, 
Film Output, 4 Color Inserts, 4 Color on CD, 
Proofs, Free Bercode, Insertion & Polywrap 

1000 BULK CDs - $499 

discsdirect 

1-800-557--8000 
www.dIscsdirectcom 

NO FILMS NEEDED 
SAVE HUNDREDS 
500 CDs = $ 969 
1000 CDs $ 1069 
RETAIL READY CD PACKAGES 
FROM YOUR DESIGN ON DISC 

CALL ron DETAILS 

300 FULL COLOR 1 1x 1 7 POSTERS 

ONLY $99 
uvrth Your CO/OVO Package 

• out $500 sr somas vano sitie i Piing 

tiii1W WAVE t4,4014 
WORLD CLASS QUALITY CD & OVO REPLICATION 

CALL TODAY FOR A FREE CATALOG 

(800) WAVE CD-1 
VVVVVV. THIRDVVAVEMED1A. DOM 

«.41R 

WE CAN Plif T'0110 MUSIC VIDEOS ON OVO CALI FOR awls 
7''re111011' 

SOMETHING HAPPENS WHEN YOU 
DON'T ADVERTISE NOTHING!! 

DUPLICATION/REPLICATION 

maximum 
results 

COMPACT DISCS - SOO EACH 

ITS A BETTER DEAL! 
"ADD IT UP" 

1.000 CDs 

1,000 Jewel/Wrap 

1,000 2-Pg Book/Tray 

600.00 

250.00 

240.00 

$ 1,090.00 
from your CD Ready Muster 

& Print- Ready Film 

NATIONAL TAPE DISC 
CORPORATION 

I 110 48th Ave. North - Nashville, TN 31209 r- -

1-800-874-4174 
ireipe 

Digital Mastering Services - Digital Audio 
Duplication - Computer Graphics 

le -it 
e4.bese.LL 

SAME DAY SERVICE! 
(on short run CD 2. Cassette copies) 

www.ntdc.com 

DOCdata 
New England, Inc. 

Complete Compact Disc Replication Services 

ISO 9002 Certified 

1 Eagle Drive 
Sanford. Maine 04073-4417 
Tel: 1(800) 743-1124 
Fax. (207) 324-1707 
Sales@Docdatane.com 

CDs • CD-ROM • CD-R • SHAPED CDs • AUDIO CASSETTES 

NEED CDs? 

JJ 

the choice is 

STALCLEAR,9 
DISC & TAPE 

I I 

'ence for over 30 years. 

-880-0073 
vinivwcrystalclearcds.corn 

DIGITAL MASTERING • ART DESIGN • PRINTING • PACKAGING 

46 PRODUCTIONS 
25 CDRs - $45.00 / 50 CDRs - $88.00 

100 CDIts - $ 150 00 200 CDRs - $290.00 

ASK ABOUr OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR master 
Includes CDR jewel box 

w/text printing on CD label 
Add $35 for other digital master, 

$55 for analog master 
Orders must be prepaid Shipping not included 

42W 557 Hawk Circle, St. Charles, IL 60175 

Tel (800) 850-5423 Email: infoCr46p.com 
Visit our Web Page at http://www.46p.com 

1000 
COMPACT DISCS 

.84 EA.* 

*FULLY 
PACKAGED , 

-gene 
CUSTOM SERVICE 

'7« e7«: 
39rd 
*C411 

1000 
CASSETTES 

.64 EA.* 

CDR DUPLICATION! 
$2.00 each (min. 50) 
• IN JEWEL BOX • 

FAST TURNAROUND! 

CALL NOW! (800) 423-2936 
1015 W. ISABEL STREET, BURBANK, CA 91506 

Fax ( 818) 569-3718 • sales/aIshire.com • www.alshire.com 

**NEW LABEL SPECIAL** EREE.1DZ T-SHIRTS OR,WEB SITE 
WITH EVERY ORDER 

• 1000 Compact DiSC-4/1. 4 panel. 3 color label • 3000 Compact DiSC-4/1, 4 panel. 3 color Lab 
$1385.00 Print Design & Free Web Site included $2770.00 Pr nt, Design, and Free Web Site or 

1 Doz t- Shirts included 

• 1 000 Compact Disc Fro,” Zp o.sn or filan • 1500 DVD Disc $4250.00 Full Color Pkg. 
$1140.00-4/1, 4 panel 3 color label 

V/MC • Rush Orders Possible ' NATIONAL DISTRIBUTION AVAILABLE' 
First Duplication • 4808 MacArthur Blvd • Suite B. Oakland, CA 94619 

1 - 877-597-6395 • www.firstdu lication.com 

500 Fief Pan PtAarcreu% 
vvrrii eveFelr co PACKAGE 

e000 Ve IISk‘> c ol orincludespack ins ert,panel 

aging 
and tray cards 

1118É11111111 
exposure 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646-654-4798/99 or 

email to: jserrette@billboard.com 

Your ad includes a listing 
on billboard .com 

over 17 million 'rage views a month 
www.billboard.com 

DUPLICATION/ 
REPLICATION 

( —MIDWEST 

TAPE & DISC 
MANUFACTURING • GRAFKIC DESIGN • PRINTING 

HIGHEST QUALITY 

COMPLETE DESIGNED PACKAGES 

LOWEST PRICES 

CD BOOKLET & J-CAR17 PRINTING 

Call for a custom quote. 

1-800-989-4487 

WWW.MIDWESTDISC.COMI 

COMPUTER/ 
SOFTWARE 

the Computer and POS Solution 
for the Music & Video Industry 

YeeMig 
(888)658-7100 

•Chains . Independents .One-Stops W
W
 
.
y
O
U
r
i
 g
 s
y
s
t
e
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 s
. 
c
u
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MUSIC MERCHANDISE 

itvArrrilm 
WHOLESALE T-SHIRTS INCENSE 
LIQUID :_à BLUE 
800-962-3323 401-333-6200 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as SOC. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 

scorplomuseaol.com 

FOR SALE 

HEAVY DUTY POSTER TUBES 
• End Plugs & UPS Included 

• Factory Direct °RD,C 
OOWIl 

• 46 Sizes In Stock cm Tolima 

1500-242-5216 

AUDITION FOR RECORDING 

CONTRACT 
MUSIC PRODUCER WITH NATIONAL 

DISTRIBUTION IS ACCEPTING MATERIAL 

AND/OR NEW ACTS CALL 

310-860-5607 

WANTED TO BUY 

TOP DOLLAR PAID FOR CD's, LP's DVDs & 

VHS COLLECTIONS, ESTATES LIQUIDATIONS, 

EXCESS INVENTORY PROMPT PURCHASE and 

PAYMENT ROCK, CLASSICAL, JAZZ, R&I3 etc. 

PRINCETON RECORD ECHANGE 

20 S. Tulane St., Princeton 

N.J. 08542. 609-921-0881 

www.prex.com 

WeBuyCl3s&LPs@ prex.com 

WE ARE CASH BUYERS OF 

UNWANTED LP's, 
CASSETTES OR CD's 

No quantity is too large or small. 
We pay the freight. 

CALL: (609) 890-6000 

TOP S  PAID 
For: Cd's, Lp's Cassttes, 

Video's & DVD's 

Call (201) 986-0909 

Fax (2011 986-7755 

REAL ESTATE 

OCEANFRONT 

LUXURY APTS. 
Los Angeles/Venice 

50-75% Less Than Hotels 
weekly/monthly 

Furnished/Full Kit/Parking/ 
Maidlinen/DSL/TV/VCR/Cable/Stereo 
www.venicesultes.com 

888-829-741 7 

TURNKEY OFFICE SUITE 
Lower Fifth Ave area NYC 

Ideal for management company 

or small label. 

212-366-6633 

For Billboard Classified Advertising Call Jeff Serrette at 646-654-4697 (' 11 1.1;11.1 BO 11-Ell 11 646-654-4697 
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PUBLICATIONS HELP WANTED 

The Essential Tool for 
Today's Working Musician 

THE 17TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 

A BILLBOARD PUBLICATION 

MUSICIAN'S 
GUIDE 
TO TOURING 

AND 
PROMOTION 

New Edition 
Includes: 

• City by city club directory 

• Tape/disc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• And much more 

Only $15 95 - ($ 18.95 overseas). 

Order by phone 800-407-6874 or on our website 

www.musiciansguide.com 

Mention code TGBB when ordering! 

PUBUCATIONS 

FREE Guide to 

Master Tape Preparation 

Saves You Time and Money! 

1-800-468-9353 
www.discmakers.comibb 

info 'c-discmakers.com 

DISC MAKER -4 

PUBLICITY PHOTOS 

'et 
LITHOGRAPHED ON HEAVY. SATIN GLOSS PAPER • 

FREE 
Catalog R Samples 

11). 
Il RI.'" 

B&W 
8x10's 
500 - 80 
1000 - 108 
B&W 

POSTCARDS 
500 - $65.00 

1867 E. Florida St., Suite BB 
Springfield, MO 65803 

Toll Free 1-888-526-5336 
www.abcpictures.com 

CANADA 

CCESS CANADA TODAY 
RING - CD SALES - PROMOTIONS 

WWW.PLAYCANADALIVE.COM 

T-SHIRTS 

shippifig 
41111> 

Specializing Iin Discount 
Pricing 

for îeàbie 
/band am/ 

MCKIM! 
FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 
or cull •Iiir o free price list/flyer (dealers only): 

800-644-ROCK 
(outside the U.S. - 520-443-0100) 

Billboar 
Billboard : The preeminent music trade publication in the world, and the most recognized and widely cited brand name 

in B2B publishing. Billboard magazine is the international newsweekly for the music, video, and home entertainment in-

dustries. The magazine reports on the artists, events, music, marketing and new media developments that impact the 

sales of a wide range of audio and video products, including CDs, records, tapes, recording equipment, accessories. 

home video products, ancillary merchandise and services. Other editorialóincluding analysis and featuresófocuses on 

the news affecting retail, programming, music sites, publishing and licensing activities. Charts reflect radio airplay and 

retail sales. 

Billboard's London Bureau is the nexus of Billboard's overseas coverage in the UK, Scandinavia, Central and Eastern 

Europe, Africa and Asia. An exciting opportunity has arisen for a skilled news and general features assignment editor 

to take on the role as London Bureau Chief with the specific remit to enhance and expand the editorial sophistication 

and operational effectiveness of the Bureau. 

With over 10 years experience within daily or weekly business publications you will be able to demonstrate exceptional 

journalistic and editing skills and an effectiveness in budgeting and the financial management of a news bureau. You 

may not currently be working for a music focused publication, but your journalistic career will have exposed you to the 

music or wider entertainment industry. Above all, you will have an expert's or avid fan's day to day feel for the climate 

of popular music, having concrete knowledge of both the UK and US music industry landscape as well as its international 

operations. 

Your previous management skills will enable you to oversee and motivate other reporters within your team. A consummate 

diplomat, you will represent the editorial policies of Billboard in the international sphere and to manage and co-ordinate the 

overall quality of the ideas and output from Billboard's international staff of correspondents. 

If the excitement and challenge of this unique role appeals to you, please write in confidence, enclosing a copy of your 

curriculum vitae and details of your current remuneration to: Christine Broadbent, Human Resources Department, 

VNU Entertainment Media UK Ltd., Endeavour House, 189 Shaftesbury Avenue, London WC2H 8TJ or email 

Cbroadbent@vnuem.com 

HELP WANTED 

TECHNICAL DIRECTOR 
The Atlanta Symphony Orchestra invites applications for the position of Technical 

Director. The Technical Director is responsible for all technical/production elements of 

ASO events and supervises Stage Management personnel and technical support contractors. 

Ideal candidate will have experience and strong aptitude in concert production in 

both a classical and major commercial music/touring environment. Candidates should for-

ward resume, materials, and references to: 

Via e-mail (preferred): john.sparrow@woodruffcenterorg 

Via mail: Technical DirectorSearch 
C/O John Sparrow 

Vice President and General Manager 
Atlanta Symphony Orchestra 

1293 Peachtree St., N.E., Suite 300 
Atlanta, GA 30309 

Volunteer Needed 
If you will be in the Miami area from May 
4th - May 10th and would like to volunteer 
for the Billboard Latin Music Conference, 
please contact 

Phyllis Demo at 

odemo@billboard.com or 646.654.4696 

BUSINESS 
OPPORTUNITIES 

WANTED: Working partner/investor for 

successful New York - based Reissue 

Label. Extensive retail sales and promotion 

background a must. A great opportunity for 

the right person. 

Reply in confidence to: Billboard, Box 

682, 770 Broadway, NYC 10003-9595 

WANTED SALES REP FOR 

NEW BUDGET LINE OF 
DVDS & VIDEOS 
ALPHA VIDEOS 

Attn: Steve Kaplan 
610-649-7650/steve (a' oldies.com 

BILLBOARD 
CLASSIFIEDS 

www.billboard.com 
for more info call: 800-223-7524 

For Classified Advertising Rates 

Call JEFF SERRETTE - 646-654-4697 

or 1-800-223-7524 

HELP WANTED 

Assistant Director ol.tiectiril 

Palace Sports & Entertainment 

Auburn Hills, Michigan 
the Assistant Director of Security at Palace 

Sports and Entertainment is responsible for 

establishing a safe and secure environment 

in three venues 24 hours per day throughout 

the year. Reporting to the Director of Security 

the successful candidate will be responsible for 

hiring, training and supervision of employees. 

investigating incidents and writing 

reports, developing standard operating 

procedures, and addressing customer con-

cerns. In addition, the Assistant Director wit 

perform other duties as assigned by the Di-

rector of Security. The ideal candidate will 

have two years previous arena security 

supervisory experience, the ability to work in-

dependently as well as with other departments 

and work on call as necessaty. If you 

are looking for a challenging position in a fast 

paced environment, send your resume in-

cluding salary history to: 

Michelle Foley 

Human Resource Department 

Palace Sports & Entertainment 

2 Championship Drive 

Auburn Hills. MI 48326 

TALENT 

Looking for a 
record deal ?? 
Getting signed is Veiy liard to dO. But we will 

get the record deal you are looking fort Guar-

anteed Service. Call now to receive your 
FREE information 

Talent 2000 
800-499-6396 
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Showbiz.. 
ALPERT ON FILM: Herb Alpert is a Gram-
my Award-winning hit artist, a noted 
producer, and a co-founder of a legen-
dary record label (A&M Records). Now 
he's the subject of a documentary that 
spotlights another of his talents: fine art. 

Herb Alpert: Music for Your Eyes will 

premiere Aug. 30 at Lincoln Center's 
Walter Reade Theater in New York. At 
press time, the film was scheduled to mn 
May 1-8 at New York's Screening Room. 

"rve been painting and sculpting for 
30 years," Alpert tells Billboard, "and 
there's a nice integration between paint-
ing, sculpting, and music. The ideas I 
get stem from things I've seen and 
artists I like." 
A retrospective of Alpert's work has 

been on display at the Tennessee State 
Museum in Nashville and the Virginia 
Beach (Va.) Pavilion/Institute of Con-
temporary Art. Alpert is still active in 
music, and he says that he's been 
"revisiting tapes of [his former group] 
Tijuana Brass. There are a lot of unre-
leased masters we may be putting out." 

IN BRIEF: Natalie Imbruglia is set to 

make her feature-film debut in the Wor-
king Title Films comedy Johnny Eng-
lish, co-starring Rowan Atkinson and 
John Malkovich. It will be distributed 
by Universal Pictures ... Meat Loaf has 
made a TV pilot titled John Doe for the 
Fox network ... Artisan Entertainment 
has picked up U.S. distribution rights 
to the documentary film Standing in 
the Shadows of Motown, which chron-
icles the story of longtime Motown 
backup musicians the Funk Bothers. 
The film is due out later this year. 

With five nods, Elton John's "This 
ltain Don't Stop There Anymore" is the 
leading nominee for the 11th annual 
Music Video Production Assn. (MVPA) 
Awards, to be presented May 22 at the 
Kodak Theatre in Los Angeles. John 
does not appear in the video; it stars 'N 
Sync's Justin Timberlake as a '70s-era 
John. The clip is nominated for best 
pop video, best cinematography, best 
hair, best styling, and best makeup. 
Other multiple nominees, with three 
nods each, include Basement James 
"Where's Your Head At?," MX% "Who 
We Be," and David Gray's "Please For-
give Me." Videos eligible for this year's 
awards were produced in 2001; the 
nominations and awards are voted on 
by MVPA members. A complete list of 
nominees can be found at mvpa.com. 

L.A.-based production company 
DNA has signed a reciprocal represen-
tation deal with London-based Acade-
my Films. Under the agreement, DNA 
will represent Academy directors in the 
U.S., and Academy will represent DNA 
directors in the U.K. In other DNA 
news, the company has added direc-
tors Big TV and Nzingha Stewart to its 
music-video roster. They were previ-
ously repped by the now-defunct Pro-
paganda Films. 

NEWSLINE... 
In his April 8 opening statement at the National Assn. of Broadcasters 
(NAB) convention in Las Vegas, NAB president/CEO Edward Fritts said, 
"The biggest story in radio over the next year will not be satellite radio but 
rather the transition to digital terrestrial radio" ... Westwood One has 
signed a multi-year deal with the Academy of Country Music for exclusive 
radio coverage of the annual ACM Awards . . . Top 40 WHYI Miami PD 
Rob Roberts adds operations manager duties for Clear Channel's Miami 
cluster, which includes active rock WZTA, heritage rock WBCG, and jazz 
WLVE . Rhythmic top 40 WQSX Boston names Jeff Scott PD. 
Compiled by Carla Hay in New York. 

APRIL 20 

2002 Bilrx)cird' VIDEO MONITOR 
THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS For week ending 
New Ons" are reported by the networks ( not by BDS) for the week ahead APRIL 7, 2002 
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JA RULE. DOWN A.• 13• 1CH 

JAY-Z, SONG OILY 

BOSTA RHYMES, PASS THE COURVOISIER PARER 

ASHANTI. FOOLISH 

RAS, ONE MIC 

Ill BOW WOW, TAKE YA HOME 

AAUYAH, MORE THAN A WOMAN 

LUDACRIS. SATURDAY 1000H! 0001P) 

MARY J. BUGE RAINY DAYZ 

02E, GOES TA BE 

FAT JOE, WHAT S LUV 

REMY SHAND, TAKE A MESSAGE 

JAHEIM. ANYTHING 

AVANT, MAKIN GOOD LOVE 

BEANIE SIGEL & FREEWAY. ROC THE MIC 

TWEET, OOPS, OHM? 

ILIAXVVELL. THIS WOMAN S WORK 

USHER. U DON THAW TO CALL 

NAPPY ROOTS, AWNAW 

KEKE YVYATT, NOTHING IN THIS WORD 

CEE-LO. CLOSET FREAK 

JENNIFER LOPEZ, AIN T IT FUNNY 

P. DIDDY I NEED A GIRL (PART ONE) 

IMIC FIRST TIME 

Y1NG YANG 1WINS, SAY I HI Y1 

DONELL JONES. YOU KNOW THAT I 13VI YOU 

'N SYNC, GIRLFRIEND 

G-DEP, SPECIAL DELIVERY 

PROPHET »NES. CRY TOGETHER 

BRANDY, FULL MOON 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter 
BRIGHT MOMENTS: A bit of a hot streak at the 
No. 1 spot on The Billboard 200 brings some 
sunshine to what has thus far been a gloomy 
year for album sales. Pouring 502,500 units in 
her first full week of sales, R&B rookie Ashanti 
sets a record for first-week sales for a female solo 
artist's first album in the SoundScan era (see 
story, page 3), beating the 423,000 that Fugees 
member Lauryn Hill rang up when her solo 
debut hit stores in 1998. 

Following Celine Dion's big start and the 
launch of the multi-act Now! 9, this is the third 
straight week that the chart has seen a new 
album take over the lead with sales of at least 
400,000—the first time that such a streak has 
occurred in a month other than November or 
December in SoundScan's 11 years. Following 
Dion's 500,000-plus opener, Ashanti's intro-
duction also represents the first time since last 
August—when Now! 7's 621,000-unit opener 
followed the 1.9 million splash of 'N Sync's 
Celebrity—that the big chart has seen two new 
albums start above the half-million mark in 
consecutive weeks. 

But, even as Ashanti and fellow R&B songstress 
Tweet combine to deliver almost 700,000 units 
of new business, the year's album pace reverts to 
form. Following last issue's Easter reprieve— 
when the holiday's early arrival delivered the first 
week this year that album sales were above those 
of the same week in 2001—this week's units are 
off 10.2% from the comparable week of last year. 

DEBUTANTE BALL: While some in the trade had 
anticipated a tight race between femme R&B 

newcomers 
Ashanti and 
Tweet, the 
former is 
featured on 
three top 10 
hits, amass-
ing a com-
bined audi-
ence of 316 
million lis-
teners and a 
clear advan-

tage. Aside from her big presence at radio, the 
new chart champ was aided by costly retail-
friendly incentives offered by Island Def Jam, 
including a rebate for accounts and extensive 
co-op advertising. 

Meanwhile. Tweet is also entitled to bragging 
rights, as her 195,000-unit total stands as the 
largest first-week SoundScan sum by a new 
WEA-distributed female artist. In fact, the only 
WEA rookie to ever start with a larger number 
was the one who holds the SoundScan record 
for the fastest start by any new artist: Snoop 
Doggy Dogg. whose first opus, Doggy Style, 
began with 803,000 units in 1993, when Death 

by Geoff Mayfield 

Row and Interscope were sold via WEA. 
Like Ashanti, Tweet has been well-received 

at radio. Her "Oops (Oh My)" spent four weeks 
at No. 1 on 
Hot R&B/Hip-
Hop Airplay', 
and a second 
song, "Call 
Me," is gain-
ing traction 
with those 
stations, bul-
leting 62-60 
on that same 
chart. lIveet's 
album lands 

at No. 3 on The Billboard 200 and No. 2 on 
Top R&B/Hip-Hop Albums. 

UPON FURTHER REVIEW: An account that does 
high volume with a limited selection of albums 
could not report its sales to SoundScan last 
week until after deadline, so business during 
Easter week was even better than was report-
ed here and in last issue's Market Watch. 
According to the amended data, last week's 
album volume was up 14% over the prior week, 
rather than 13%. Compared with the same cal-
endar week of 2001, sales were up 6%, rather 
than 5%, and were essentially flat with last 
year's Easter week, rather than down 0.08%, 
as reported here. SoundScan has updated its 
title reports and marketing reports but did not 
adjust its charts for that week. 
With the additional data, Celine Dion's A 

New Day Has Come has a first-week sum of 
558,000 units, rather than 527,000. That 
adjusted figure stands as the third-largest sales 
week of her career. And it turns out that Now! 
9 had a 14.7% gain in its second week, rather 
than a 10% Easter jump. 

NOTABLE: Universal Music & Video Distribution 
(UMVD) sells seven of the big chart's top 10 
albums, a feat the distributor also accomplished 
during three weeks in summer 2000. UMVD is 
the only wholesaler to place seven out of the top 
10 in the SoundScan era. The last other than 
Universal to accomplish such domination was 
WEA, which had seven of the top 10 during sev-
eral weeks throughout 1989 ... Since the series 
about his family hit MTV and became one of the 
most talked-about shows on TV, the latest Ozzy 
Osbourne (143-112) set posted gains in two of 
the last five weeks, while 1997's The Ozzman 
Cometh has four straight growth weeks on Top 
Pop Catalog Albums (24-14) ... The updated 
Jagged Edge song "I Got It 2," which features 
Nas and rose to No. 31 on Top R&B/Hip-Hop 
Airplay, has been stripped onto the group's lat-
est album, accounting for its 87.6% gain and a 
Billboard 200 re-entry at No. 113. 

Minded. 
PLENTY ASHANTI: Less than two months after 
"Always on lime"—Ashanti's duet with Jo 
Rule—held the No. 1 slot on The Billboard 
Hot 100, the new queen of the charts returns 
for a second reign with her own "Foolish." 
Ashanti narrowly beats out Fat Joe's "What's 
Luv," on which she also appears, by less than 
200 points (2 million in audience). 

"Foolish" gains 15 million in audience, bring-
ing its weekly total to 128 million. That is more 
than enough to earn the title its sixth consecutive 
Greatest Gainer/Airplay award—a feat not matched 
since Destiny's Child's "Independent Women 
Part I" did so for six weeks in autumn 2000. 
"Foolish" maintains its No. 1 rank for a fourth 
straight week on Hot R&B/Flip-Hop Singles & 
'Ducks. This, in addition to Ashanti's record-set-
ting debuts on The Billboard 200 and the Hot 
R&B/Hip-Hop Albums chart, gives the artist a 
rare No. 1 quartet (see Chart Beat, page 4). 

THIRD AND TWENTY: Toby Keith makes it three 
in a row atop Hot Country Singles & Tracks, as 
"My List" gains 224 detections and replaces Chris 
Cagle's "I Breathe In, I Breathe Out" at No. 1. 

Keith's run began in the Sept. 15, 2001, issue 
with "I'm Just Talkin' About Tonight," the lead 
single from Pull My Chain. Keith earned his 
first back-to-back chart-toppers when his fol-
low-up, "I Wanna Talk About Me," began a five-
week run at No. 1 in the Nov. 24, 2001, issue. 
The three No. 1 singles signify another first for 
Keith, as he previously hadn't landed more 
than two No. 1 singles from one album. 

Meanwhile, Travis Tritt celebrates his 20th 
top 10 single, as "Modern Day Bonnie and 
Clyde" gains 232 spins and advances 11-10. 
"Bonnie and Clyde" is the fourth consecutive 
top 10 hit from Tritt's Down the Road I Go. 
Since he first appeared on this chart in 1989, 
this is the second time that Mitt has placed 
four consecutive top 10 titles from a single 
album. He grabbed four such singles from his 

by Silvio Pletroluongo, Minal Patel, Wade lessen 

1991 sophomore set, It's All About to Change. 
The new chart feat includes "Best of Inten-

tions," which hit No. 1 in the Nov. 18, 2000, 
issue, as well as "It's a Great Day to Be Alive" and 
"Love of a Woman," which both peaked at No. 2. 
This is the second time the legendary gangster 
couple has been immortalized in country's top 
10: Merle Haggard's "ne Legend of Bonnie and 
Clyde" spent two weeks at No. 1 in April 1968. 

HURTS SO GOOD: Slightly more than a month 
ago, "Addictive" by newcomer Truth Hurts fea-
turing Rakim debuted on the Hot R&B/Hip-Hop 
Singles & Tracks chart at No. 74. This issue, it 
has the highest percentage-point increase on 
that chart, moving 45-29. The 12-inch launched 
at retail on lliesday (9) and will likely hit the Hot 
R&B/Hip-Hop Singles Sales chart in the next 
issue. In the interim, the single's rise has been 
driven by radio airplay, gaining 5 million in audi-
ence. The DJ Quick-produced single, which 
samples an obscure Hindi recording, marks the 
return of renowned rapper Ralçim—of Eric B. & 
Hakim fame—who has been absent from the 
Singles & 11-acks chart for nearly a decade. 
Now signed to Dr. Dre's Interscope imprint 

Aftermath on a roster that includes Truth 
Hurts, Rakim's "Heat It Up" from the movie 
Gunmen represented his last stint on the Sin-
gles & Tracks chart, in November 1993. "Guess 
Who's Back" reached the R&B/Hip-Hop Airplay 
chart in 1997 but never made the Singles & 
Tracks chart, because a retail single—a 
requirement at the time—was not released. 

RIMES AND REASON: In response to a prepon-
derance of titles spending more than a year on 
the Adult Contemporary chart, we have revised 
our recurrent rule to alleviate some of the logjam 
at the top of that list. Songs will now be removed 
from the Adult Contemporary chart when they 
rank below No. 15 and have spent more than 26 
weeks on the chart. We previously removed titles 
below No. 20 with more than 26 chart weeks. 

Next issue, it will seem as though we're mak-
ing an exception to this rule as Lee Ann Rimes' 
"Can't Fight the Moonlight" will be permitted to 
stay on in its 27th week, but in fact, the weeks 
listed for the track represent two different chart 
runs. It originally charted for 18 weeks from 
October 2000 through February 2001, peaking 
at No. 15. This issue, "Moonlight" climbs 23-19 
and earns Airpower status, becoming the first 
track from any of our format-specific radio charts 
to get the Airpower tag in two different chart 
runs. It first happened in the Nov. 11, 2000, issue, 
when, ironically, "Moonlight" had moved 23-19. 

"Moonlight" extends its record for weeks on 
Hot 100 Singles Sales, as it falls 6-7 in its 85th 
week. Rimes' "How Do I Live" and Los Del 
Rio's "Macarena (Bayside Boys Mix)" tied for 
the previous record of 81 weeks. 
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The Way I Feel 39 

• lee NUMBER 1/HOT SHOT DEBUT ifte 1 Week At Number 1 
0  78 51 REMY SHAND 

MOTOWN 014481/U1*RO 116.98 CD) 

ASHANTI Ashanti 
MURDER INC/DEF JAM 588830NIDJMG 112.98/17 98) 

1 72 ia, „. 
58  

„. 
, 
:,.. 

NOFtAH JONES Come Away With Me 
BILIE NOTE 32008/CAPITOL 19.98 CD)* 

51 

2 1 

0 NEW 

- CELINE DION A New Day Has Come 1 52 51 . 
42 18 

OUTKAST • Big Boi & Ore Present... OutKast 
ARISTA 26393. 112.98/18 98) 

18 

I PIC 86400112.98 60/18.981 

S. 
TWEET Southern Hummingbird 

MIND/ELEKTRA 82746/EEG 11298/18.981 
3 53 59 69 

ADEMA • Adema 
ARISTA 14696111.98/17.981 

27 

1 

THE GOLD 

VARIOUS ARTISTS Now 9 1 54 64 65 DEFAULT • The Fallout 
TAT 2310111.98 CD)* 

52 
4 2 

5 5 

6 4 

3 

UNIVERSAL/EMI/ZOMBA/SONY 844119/UMRG 11198/19.981 

SOUNDTRACK A' O Brother, Where Art Thou? 1 55 45 57 44 SOUNDTRACK • Moulin Rouge 
INTERSCOPE 443035 0198/18.981 

3 

LOST HIGHWAY/MERCURY 170069/10JMG 11218/19.981 
Morning View 2 

2 R. KELLY lit JAY-Z The Best Of Both Worlds 
MEW/MEE JAM 58878r/JIVE/10JMG 112.98/18981 

2 56 62 60 24 INCUBUS • 
IMMORTAL 85277NEPIC 112.98 E0/18.96) 

ROC-
Am Sam 20  

7 6 

8 8 

9 11 

10 7 

11 3 

12 13 

-  e 
I 

AVANT Ecstasy 6 57 48 38 13 SOUNDTRACK • I 
02 27119 11198/18 981 

MAGIC JOHNSON 112809/MCA 112.96/16 98) 

- 
SOUNDTRACK The Scorpion King 8 58 60 64 16 LIL BOW WOW • Doggy Bag 

SO SO DEF/COLUMBIA 88130/CAS 112 68 1 11/13 381 

11 

UNIVERSAL 017115AIMRG 119 98 CD) 
28 

9 LUDACRIS • 2 Word Of Mouf 3 59 66 46 7 SOUNDTRACK Queen Of The Damned 
WARNER SUNSET/REPRISE 48285/WARNER OROS 118 98 COI 

DISTURBING THA PEACE/SEE JAM SOUTH 586446NIDJMG 112.98/19961 
Hits 12 

10 PINK • 2 Mlssundaztood 
ARISTA 14718112.98/119131 

6 60 54 43 9 VARIOUS ARTISTS • Totally Country: 17 New Chart-Topping 
RNA 67043/RLG 11249/17 981 

- II VARIOUS ARTISTS VVWF: Forceable Entry 
COLUMBIA 85211/030112.98 E0/113.9131 

3 we PACESETTER/HEATSEEKER IMPACT 4,,e*: 
White Blood Cells 61 

16 SHAKIRA A' Laundry Service 
3 en, 116 121 5 THE WHITE STRIPES 

SYMPATHY FOR THE RECORD INDUSTRY/71161D MAN 27124N3/2113.911 CD) i 

7 

t PIC 8.3NO 11218 Et/18981 

LINKIN PARK A' [Hybrid Theory] 2 62 82 76 38 AALIYAH 1, 2 Aaliyah 
BLACKGROUND 1008r 112 98/18 98) 

1 
13 9 

15 

WARNER BROS. 47755 112.98/18.981 

PUDDLE OF MUDD • Come Clean 9 63 67 40 4 SOUNDTRACK Resident Evil 
ROADRUNNER 618450/10AM 118.98 CD) 

24 
14 14 

FLAWLESS/GEFFEN 443074/INTERSCOPE 112.98/18 981 
This 64 

15 12 14 NICKELBACK • 4 Silver Side Up 2 a 95 - 2 BAHA MEN Move It Like 
S-CURVE 37980/CAPITOL 1698/18 981 

6 

ROADRUNNER 818485/10JMG 112.96/18 98) 

ALAN JACKSON • 2 Drive 1 65 37 55 47 SOUNDTRACK • Shrek 
DREAMWORKS 450305/INTERSCOPE 11298/19981 

28 
16 10 

ARISTA NASHVILLE 67939/121.6 112.98/16 981 
Jones 33 

17 24 20 9 MARY J. BLIGE A' No More Drama (2002) 14 66 55 33 3 OL' DIRTY BASTARD The Trials And Tribulations Of Russell 
D3 999I/RIVIERA 11218/18.98) 

19 35 

MCA 112808.112.919113981 

USHER A' 8701 4 67 79 - 2 YING YANG TWINS Alley: The Return Of The Ying Yang Twins 
COLLIPARKAN THE PAINT 6375/KOCH 112.98/16.98) 

67 
18 20 

23 27 

ARISTA 147156112.98/18.981 

JA RULE A' Pain Is Love 1 68 74 86 27 JIMMY EAT WORLD • Jimmy Eat World 
DREAMWORKS 450234/INTERSCOPE 117.98 COI 

54 
19 23 

12 4 

MURDER INC/DEF JAM 586437NIDJMG 112.98/19 98) 

B2K B2K 2 69 58 59 67 NELLY FURTADO • 2 Whoa, Nelly! 
DREAMWORKS 450217/INTERSCOPE 112.98/11931. 

24 
20 21 

EPIC 85457 112.98 E0/18.981 

œ 33 30 18 FAT JOE • J.O.S.E. : Jealous Ones Still Envy 21 70 53 47 6 CHER • Living Proof 
WARNER BROS 41619112 98/18 98/ 

9 

11 i., 2I 

TERROR SQUAD/ATLANTIC 8347r/110111 98/17 98) 

BRANDY A Full Moon 2 71 77 68 38 
CRAIG DAVID • Born To Do It 
WILDSTAR/ATLANTIC 88081NAG III 98/17 98) 

11 
22 18 

i,. ATLANTIC 084W/HO 11198/11981 

23 15 8 ::' ALANIS MORISSETTE • Under Rug Swept 1 72 73 70 88 SOUNDTRACK • 3 Coyote Ugly 
CURB 78703111 98/17.981 

10 

17 . 

MAVERICK 47948/WARNER BROS. 118.98 CD) 

JENNIFER LOPEZ • J To Tha L-0! The Remixes 1 73 43 54 20 VARIOUS ARTISTS • 2 Now 8 
EM1/UNIVERSAUSONY/ZOMBA 11154NIRGIN112.98/11981 

2 
24 22 

25 17 

26 26 

>' EPIC 8639r 11298 E0/18.981 

13 6 KYLIE MINOGUE • Fever 3 74 71 72 50 TIM MCGRAW A Set This Circus Down 
CURB 78711112.96/18.W 

2 

CAPITOL 37670 16.98/17.981 

27 31 SYSTEM OF A DOWN • 2 Toxicity 
AMERICAN/COLUMBIA 62246//CRS 112.98 EW18 981 

1 75 63 71 32 TOBY KEITH • Pull My Chain 
DREAMWORKS (NASHVILLE) 450297/INTERSOPE 112.98/18 981 

9 

27 25 21 23 ENRIQUE IGLESIAS • 2 Escape 2 76 69 61 20 HOOBASTANK • Hoobastank 
ISLAND 586435/10JMG 118.98 CD11 

25 

INTERSCOPE 493148112.98/18.981 

(15 41 

ee. GREATEST GAINER :,.$-g 77 98 74 22 FAITH EVANS • Faithfully 
BAD BOY 73041/ARISTA 112.98/18.981 

14 

31 6 NAPPY ROOTS Watermelon, Chicken & Gritz 
ATLANTIC 83524/AG 17 98/11.981 

28 78 70 50 4 DESTINY'S CHILD This Is The Remix 
MUSIC WORLD/COLUMBIA 86437/CRS 16.98 FEY18.96I 

29 

24 30 P.O.D. • 2 Satellite 6 0  102 80 33 MAXWELL • Now 
COLUMBIA 67136NCRG 11196 60/18.961 

1 
29 19 

22 20 

ATLANTIC 63475NAG 111 98/17 981 

CREED • 5 Weathered 1 80 81 101 10 UNWRITTEN LAW Elva 
INTERSCOPE 493139 COI 

73 
30 16 

18 ,--'. •, 

WIND-UP 13075111.98/18 981 

ALICIA KEYS • 5 Songs In A Minor 1 81 80 75 21 JEWEL • This Way 
ATLANTIC 83579/AO 11298/18.961 

9 
31 27 

32 35 28 

J 20007 ( 12.98/18.981 

NAS A Stillmatic 5 82 65 79 30 MICHAEL W. SMITH • Worship 
REUNION 19025/ZUMBA 111.98/17.981 

20 

36 

ILL WILL/COLUMBIA 85736./CTIG 112 98 EQ/18 981 

MICHELLE BRANCH • The Spirit Room 28 83 96 90 21 KEKE VVYATT • Soul Sista 
MCA 112809 11298/11981 

33 
33 28 

4 

MAVERICK 47985/WARNER BROS. 117.98 CD) 

GLENN LEWIS World Outside My Window 4 84 89 77 : 46 STAIND • 2 Break The Cycle 
FLIP/ELEKTRA tames 112.98/18.981 

1 
34 30 

25 

EPIC 8578r 112 98 60/17.98) 

BARRY MANILOW • Ultimate Manilow 3 85 100 91 21 ROB ZOMBIE • The Sinister Urge 
GEFFEN 408147/INTERSCOPE 112.98/18.98) 

8 
35 32 

36 36 

BMG HERITAGE 10600/ARISTA 111913/18 981 

29 7 KIRK FRANKLIN • The Rebirth Of Kirk Franklin 
GOSPO CENTRIC 70037/ZOMBA/MU/I] 981 

4 86 50 -  2 HATEBREED Perseverance 
UNIVERSAL 017105/UMRG 0418 CO1 

50 

37 34 26 3 SOUNDTRACK Blade II 26 87 44 - 2 DOWN Down II: A Bustle In Your Hedgerow... 
ELEKTRA 62745/EEG 118.98 CD) 

44 

56 15 

IMMORTAL 1206rNIRG1N / 7899 CDI 

JOHN MAYER • Room For Squares 38 0  108 99 9 JACK JOHNSON Brushfire Fairytales 
ENJOY/UNIVERSAL 880994/UMRG 114.96 COI* 

88 
0  61 

49 17 

AWARE/COLUMBIA 85293NCRG 11 98 Eli/11 98)* 

NO DOUBT • Rock Steady 9 89 83 87 17 MERCYME Almost There 
INOANORD 86133/WARNER EROS / 1698 CD)* 

67 

39 39 

40 42 39 20 

INTERSCOPE 4931W (1198/18.981 

KID ROCK A Cocky 7 90 107 82 6 SHARISSA No Half Steppin' 
MOTOWN 016158/U64RO 112.96/18.981 

44 

34 22 

LAVA/ATLANTIC 83482/RO 02 98/18 981 

BRITNEY SPEARS • 4 Britney 1 91 : 103 62 3 ANN NESBY Put It On Paper 
IT'S TIME CHILD 017391/UNIVERSAL 112.96/113.%) 

62 
41 29 

42 46 

43 40 

32 47 

JIVE 41778/ZOMBA 112 98/18.981 

INDIA.ARIE A Acoustic Soul 10 92 109 85 4 N*E*R*D* In Search Of... 
VIRGIN 11521 110.98 CD) 

61 

44 72 

MOTOWN 013770NUMR6 02.98/18.981 

ENYA A' A Day Without Rain 
REPRISE 47426/WARNER BROS. 112.98/18.9BI 

2 93 110 105 29 DIANA KRALL A The Look Of Love 
VERVE 549646NG 11218/18.98) 

9 

44 52 

45 49 

0  57 

48 19 BUSTA RHYMES A Genesis 7 94 91 84 23 THE CALLING • Camino Palmero 
RCA 67585111.98/17 981 à 

36 

52 55 

J moor 112.98/18.981 

RASCAL FLATS • Rascal Flans 45 95 94 107 43 BLINK-182 • Take Off Your Pants And Jacket 
MCA 11262711298/18.981 

1 

41 52 

LYRIC STREET 165011/HOLLYWOOD 111.91/17.W à 

JAHEIM A [Ghetto Love] 
DIVINE MILL 4745.21WARNER BROS.111.98/17.981 

9 0  144 134 34 DROWNING POOL • Sinner 
WIND-UP 1X85118.98 COI 

14 

47 31 

48 47 

5 3 JIMMY BUFFETT Far Side Of The World 5 0  130 110 22 ANGIE STONE • Mahogany Soul 
J X1013. 112.98/18.981 

22 

37 75 

MAILBOAT 2005 11198/18.981 

U2 • 2 All That You Cant Leave Behind 3 98 84 94 37 N SYNC • 5 Celebrity 
JIVE 41758/ZOMBA 112 98/18.98) 

1 

45 6 

INTERSCOPE 524853112 98/18 981 

X-ECUTIONERS Built From Scratch 
LOUD/COLUMBIA 86410NCRG 111913 E0/17.98) 

15 Q 121 95 16 MYSTIKAL Tarantula 
JIVE 4171PROMBA 112 98/18981 

25 
49 56 
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100 90 53 4 INDIGO GIRLS Become You 
EPIC 86401 le 98 Ea CD) 

30 151 147 143 12 WILLIE NELSON The Great Divide 
LOST HIGHWAY 18623I/MERCURY INASHyILLEI 112 98/18.981 

43 

101 87 96 59 VARIOUS ARTISTS A 2 Songs 4 Worship - Shout To The Lord 
INTEGRITY 61031/TIME LIFE 11196 CD) 

51 152 167 114 10 SOUNDTRACK State Property 
ROC-A-FEW1/DEF JAM 586671•/10.1866 112.98/18 981 

14 

102 88 98 21 GARTH BROOKS A' Scarecrow 
CAPITOL INASIWILLEI 31330110.98/18 961 

1 153 173 169 41 LONESTAR A I'm Already There 
BNA 67011/FILG 11296/18 981 

9 

103 99 93 29 MAFtTINA MCBRIDE A Greatest Hits 
RCA INASHVILLE167012/111.6 112.98/18 Sel 

5 154 158 - 28 LEANN RIMES • I Need You 
CURE 78738 111.96/17.981 

10 

104 75 92 5 JARS OF CLAY theeleventhhour 
ESSENT1AUSILVERTONE 10621/ZOMBA 117.911 CD) 

28 in NEW 1 WAYLON JENNINGS RCA Country Legends: Waylon Jennings 
BMG HERITAGURCA99788/RLG 124.98 COI 

155 

105 38 - 2 NEWSBOYS Thrive 
SPARROW 51846117 % COI 

38 156 119 142 23 BACKSTREET BOYS The Hits - Chapter One 
JIVE 41779/ZOMBA 112.98/18.961 

4 

106 101 100 63 JENNIFER LOPEZ A' J.Lo 
EPIC 85965112.98 E0/18.981 

1 o NEW 1 THE APEX THEORY Topsy-Tunry 
DREAMWORKS 450292/INTERSCOPE 112 98 COI à 

157 

(13) 137 103 17 JOE Better Days 
JIVE 41786/ZOMBA 112.98/18 981 

32 158 176 189 3 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 
VAGRANT 354111.96 CO)* 

158 

108 105 73 3 COREY I'm Just Corey 
NOONTIME/MOTOWN 016713/UMRG 18.96/12961 

73 159 155 - 2 CASSANDRA WILSON Belly Of The Sun 
BLUE NOTE 35072/CAPITOL 117.96 COI à 

155 

109 106 113 . 6 TRIK TURNER 
RCA 68073113.98 CD)* Trik Turner 100 160 175 118 17 MOBB DEEP • Infamy 

LOUD/COLUMBIA 85889./CRG 112.96 ED/18.981 
22 

110 93 63 9 VARIOUS ARTISTS • Grammy Nominees 2002 
GRAMMY/UTV 064705/UMRG 118.96 COI 

13 161 136 129 16 STEVE HOLY Blue Moon 
CURB 7797211198/17.9616 

63 

111 92 67 5 NATALIE IMBRUGLIA White Lilies Island 
RCA 68082111.98/17.981 

35 162 76 - GEORGE STRAIT The Best Of George Strait 20th Century Masters The Millennium Collection 
MCA NASHVILLE 170280111.98 CD) 

76 

IMO 143 127 25 OZZY OSBOURNE • Down To Earth 
EPIC 6358011298 ED/18.981 

4 163 177 160 14 SOUNDTRACK The Fast And The Furious: More Fast And Furious 
ISLAND 586631/1DJMG 11416 CO) 

117 

GID RE-ENTRY 39 JAGGED EDGE A Jagged Little Thrill 
SO SO DEF/COLUMB1A 8650r/CRG 112 98 EG/18 98) 3 (ED 192 171 76 LENNY KRAVITZ • 3 Greatest Hits 

VIRGIN 50316112.98/11981 
2 

114 85 123 20 SOUNDTRACK • The Lord Of The Rings: The Fellowship Of The Ring 
REPRISE 48110/WARNER BROS. 119.98 COI 

29 CD NEW 1 GORDON LIGHTFOOT Complete Greatest Hits 
RHINO 7928711296/11981 

165 

115 124 133 69 TRAVIS TRITT A Down The Road I Go 
COLUMBIA (NASHVILLE) 62165/SONY INASHVILLE1111 98 EQ/I7 961 

51 CD rif.4111711Y 2 COURSE OF NATURE Superkala 
LAVA/ATLANTIC 83528/AG 1798/11.961 à 

166 

116 97 88 54 TRAIN • 0 Drops Of Jupiter 
AWARE/COLUMBIA 69888/CRG 112.96 813/18.9111 

6 167 150 147 6 REBECCA ST. JAMES Worship God 
FOREFRONT 32587116.98 CD) 

94 

117 134 109 28. ALISON KRAUSS + UNION STATION • New Favorite 
, ROUNDER 610495/10.1MG 111.98/17 981 

35 168 160 135 22 PINK FLOYD A' Echoes - The Best Of Pink Floyd 
CAPITOL 33111 11198/24.9131 

2 

118 125 130 93. NELLY A' Country Grammar 
FO REEL/UNIVERSAL 157743'/UMRG 112.98/18.981 

1  189 153 11 IMX IMX 
TUG 39009/NEW LINE 112.98/17.961 

126 

119 123 66 4 THE CORRS VH1 Music First Presents: The Cerra - Live In Dublin 
I43/GAVA/ATLANTIC 83533/AGO/el/Mee) 

52 170 180 - 2 DONALD LAWRENCE & THE TRI-CITY SINGERS Go Get Your Life Back 
CRYSTAL ROSE 20180/EMI GOSPEL 111.96/161811 

170 

120 113 - 2 EAZY-E Impact Of A Legend 
RUTHLESS 8646I/EPIC 124.98 ECI COI 

113 171 187 125 10 JAGUAR WRIGHT Denials Delusions And Decisions 
MOTIVE 112683/MCA 18 98/12981 

56 

121 111 81 17 JOSH GROBAN • Josh Groben 
143 48154/WARNER BROS. 118.98 CD) 1 

41 172 135 141 12 SOUNDTRACK A Walk To Remember 
EPIC 86311118.96 ED CD) 

34 

122 122 

123 126 

83 9 SADE • Lovers Live 
EPIC 86373 ( 12.98 EQ/18.981 

, 
104 23 MICHAEL JACKSON A 2 Invincible 

E PIC 69400.11298 E0/18.981 

10 

1 

173 

174 

170 159 33 SOUNDTRACK • The Fast And The Furious 
MURDER INC/DEF JAM 548832110JMG 11216/18.961 

193 179 24 TENACIOUS D Tenacious D 
EPIC 86234118.98 Ea CD) 

7 

33 

124 112 - ANDREW W.K. I Get Wet 
ISLAND 51365138./IDJMG 112.98 CD)* 

112 175 156 167 48 SUM 41 • All Killer No Filler 
ISLAND 548682/10JMG (12.98/18.981 

13 

125 141 112 26 THE STROKES • Is This It 
RCA 68101* 117.98 COI 

33 176 117 - 2 VARIOUS ARTISTS The Pledge Of Allegianced Tour 
COLUMBIA 86417/CRG 112.98 80/18.961 

117 

126 127 78 4 KILLA BEEZ Wu-Tang Productions Present: Kills Beez - The Sting 
WIPTANG/IN THE PAINT 8362'/KOCH 113.98/19.981 

46 

- 

177 171 197 5 VARIOUS ARTISTS Disney's Superstar Hits 
WALT DISNEY 880711 11818 CD) 

127 

127 68 102 6 PLUS ONE Obvious 
143/ATLANTIC 83527/AG 111.98/17.961 

29 178 161 152 20 STING • ... All Thislime 
A8M 493169/INTERSCOPE 112.98/18.981 

32 

128 120 117 58 DAVE MATTHEWS BAND A' Everyday 
RCA 679138111.96/18.961 

1 179 179 164 16 CHRIS CAGLE • Play It Loud 
CAPITOL INASHVILLEI 3417011019/17.981 8 

164 

129 118 - 2 INFAMOUS MOBB Special Edition 
1M39209./IANDSPEED 111.98/17.981d 

118 IZCD nefunty 2 MUSHROOMHEAD XX 
UNIVERSAL 016430/11MR6 11298 CD) à 

180 

130 114 97 8 CHRIS ISAAK Always Got Tonight 
REPRISE 48016/WARNER BROS. 118.98 COI 

24 181 178 149 42 GORILLAZ A Gorillaz 
PARLOPHONE 33478./VIRGIN 11218/18 981 

14 

131 139 106 24 DMX A The Great Depression 
RUFF RYDERS/DEF JAM 5116450./IDJMG 112.98/19.981 

1 182 163 144 54 JO DEE MESSINA A Burn 
CURB 77977 111.96/17.981 

19 

132 86 35 3 DARREN HAYES Spin 
COLUMBIA 86250/CRG 11296 EG/18 961 

35 183 128 158 22 THIRD DAY Come Together 
ESSENTIAL 10668/ZOMBA 111.98/17 981 

31 

132 151 131 22 PETEY PABLO • Diary Of A Sinner 1st Entry 
JIVE 41723/ZOMBA 111.98/17.981 

13 184 172 193 24 STEVEN CURTIS CHAPMAN Declaration 
SPARROW 5177011296/17.98) 

14 

134 115 138 6 SOUNDTRACK Moulin Rouge 2 
INTERSCOPE 493228118 98 CD) 

90 185 

_ 
131 163 36 VARIOUS ARTISTS A' Now 7 

EMUUNIVERSAUSONWZOMBA 10749NIRGIN 11298/18.981 
1 

135 138 111 21 ROD STEWART • The Very Best Of Rod Stewart 
WARNER BROS. 78328112.98/18.961 

40 CD NEW 1 LOSTPROPHETS thetakesoundofprogress 
COLUMBIA 85959/CRC 11296 HI CO)* 

186 

136 140 139 72 TIM MCGRAW A' Greatest Hits 
CURB 77.3is 11198/18.9e 4 (ED RE-ENTRY 4 THE CHIEFTAINS The Wide World Over A 40 Year Celebration 

RCA VICTOR 63917 118.98 COI 
77 

03) 188 154 30 JAY-Z A The Blueprint 
ROC-A-FELLA/DEF JAM 5116396./1111MG 1121e/19.981 1 (CD RE-ENTRY 72 DONNIE MCCLURKIN A Live In London And More... 

VERITY 43150/ZOMBA 111.96/17.991. 
69 

138 152 126 9 VARIOUS ARTISTS • WOW Gospel 2002 The Year's 30 Top Gospel Artists And Songs 
EMI CHRIST1AN/WORCWERITY 43188/20M8A 117 »19.981 46 189 169 150 25 ANDREA BOCELLI A Cieli Di Toscana 

PHILIPS 581341 ( 12.98/11981 
11 

130 153 198 13 BRAD PAISLEY • Pan II 
ARISTA NASHVILLE 67880/11LG Ill 98/17.981 

31 190 197 183 35 PETE YORN musicforthemorningafter 
COLUMBIA 622181VCRG 17 98 En/1298)d 131 

140 154 148 73 THE BEATLES A' 1 
APPLE 29329/CAPITOL 112.98/18SM 

1 CD RE-ENTRY 7 GARY ALLAN Alright Guy 
MCA NASHVILLE 170201 111.18/17161 

39 

CD 191 174 7 FLAW Through The Eyes 
REPUBLIC/UNIVERSAL 014891/UMRG 112.98 COI* 141 (IM RE-ENTRY 9 BARBRA STREISAND • The Essential Barbra Streisand 

COLUMBIA 86173/CRG 117.98 Ea/24 981 
15 

(rD 168 128 18 YOLANDA ADAMS Believe 
ELEKTRA 62690/EEG 112.911/18.981 42 193 182 124 3 CUSTOM Fast 

ARTISTDIRECT 01016 117.96 COI d 
124 

CD 174 170 6 PHANTOM PLANET The Guest 
DAYLIGHT 62086/EPIC 11398 ED CD1 à 

133 194 190 156 16 VARIOUS ARTISTS The Source Presents Hip Hop Hits - Volume 5 
UTV,DEF JAM 586882/IDJMG 112.98/18981 

47 

144 142 136 57 ALIEN ANT FARM A ANThology 
NEW NOIZE/DREAMWORKS 450293/INTERSGOPE 112.98/18 981 à 

11 195 198 162 16 JAY-Z MTV Unplugged 
ROC •A -FE LLADE E JAM 586614/1DJMG 1998/14981 

31 

145 129 137 80 KENNY CHESNEY A' Greatest Hits 
DNA 67978/RLG 112.98/18 981 

13 196 196 161 16 MASTER P Game Face 
NEW NO LIMIT/UNIVERSAL 860977/UMRG 112 98/18 981 

53 

146 157 

147 133 

132 30 FABOLOUS • Ghetto Fabolous 
DESERT STORM/ELEKTRA 62679.1EEG 11218/18.981 

89 5 SOUNDTRACK All About The Benjamins 
SUP- N- SLIDE 39011/NEW LINE 112.98/18.981 

4 197 162 177 28 VARIOUS ARTISTS A Totally Hits 2001 
WARNER BROS ALEKTRA/ATLANTIC 14684/ARISTA 11298/18 981 

65 198 185 146 50 JANET A' All For You 
VIRGIN 10144• ( 1298/18981 

3 

1 

CD NEw 

14; 132 

1 LIL J All About J 
HOLLYWOOD 162322 118.98 EEO à 

122 51 BROOKS & DUNN • Steers & Stripes 
ARISTA NASHVILLE 67003/10.6 112.98,18181 

148 199 184 175 20 MICHAEL JACKSON Greatest Hits: HIStory - Volume 1 
EPIC 85250118 98 Ea CD) 

4 el RE-ENTRY 2 RES How I Do 
MCA 1 1n10. 1898(12981 à 

85 

179 

o 1L1S 110 . Inlaid TCCLI 

FAITH MD 34591/GARDEN CITY 111.98/17.961 

• (\bums with the greatest sales gains this week. • Recording Industry Assn. Of America ( RIAA) certification for net shipment of 500.000 album units (Gold). A RIM certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 1(1 million units (Dia- lketw sag Ants vowiled frt• mon/P. Numeral following Platinum or Diamond symbol indicates albums mufti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or More. the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: t, Certification for net mew:eke* ere 8m shipment of 100,000 units ( Oro). A Certification of 200,000 units ( Platino). A ' Certification of 400,000 units ( Multi-Platino). 'Asteris mew o m 

k indicates LP is available. Most tape prices, and CCOD prices for BM and WEA labels, are suggested lists. Tape prices marked EEL and all other CO prices, mud«. al sil ans It 
are ei.uivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates bi ggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week.* indicates past or present Heatseeker title. 

201Q, VNU Business Media, Inc and SoundScan, Inc. Al rights reserved. collertet ceepeed.arepnreided 

BILLBOARD APRIL 20, 2002 www.billboard.com 71 



TH
IS

 W
E
E
K
 

."
 

0
 2
3
 

L
A
S
T
 W
E
E
K
 

o
 „
„,
 

' Biboard TOP BLUES ALBUMS,. 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

° 

NUMBER 1 •,' 6 Weeks At Number 1 

PEGGY SCOTT-ADAMS Hot & Sassy 
MISS BUTCFI 4019/MAHUI URA'. 

4) 3 ROBBEN FORD Blue Moon 
CONCORD 2112 

1 3 2 VARIOUS ARTISTS Red White & Blues 
ICHIBAN BLUES 01007/ICHIRAN 

, 4 
1 

4 B.B. KING & ERIC CLAPTON A' Riding With The King 
DUCK/REPRISE 47612/WARNER BROS 

5  5 
VARIOUS ARTISTS Get The Blues! 
NARM 50007 

' 6 7 DELBERT MCCLINTON Nothing Personal 
NEW WEST 6024 

7 6 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE Live At Montreux 1982 & 1985 
LEGACY 86151/EPIC 

8 8 SOUNDTRACK Big Bad Love 
NONESUCH 79637/AG 

0 9 ETTA JAMES Love Songs 
CHESS 112496/MCA 

, 10 10 BUDDY GUY Sweet Tea 
SILVERTONE 41751/ZOMBA d 

W 15 TAB BENOIT Wetlands 
1K/ARC BLUES 83530/TELARC 

12 12 VARIOUS ARTISTS Pure Blues 
UTV 558176 

13 i I JIMMIE VAUGHAN Do You Get The Blues? 
ARTEMIS 751091 

(D 
(1) 

VARIOUS ARTISTS Alligator Records 30th Anniversary Collection 
ALLIGATOR 112/13 

LITTLE CHARLIE & THE NIGHTCATS That's Big! 
ALLIGATOR 4883 

AP2712° Billboard TOP REGGAE ALBUMS. 
. ...., 
e 
. .„ 
* 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

11Y; NUMBER 1 n?t,- 46 Weeks At Number 1 

BOB MARLEY AND THE WAILERS One Love: The Very Best Of Bob Marley And The Wailers 
TUFF GONG/ISLAND/WV 542855/AMOS 

ie 3 BOB MARLEY AND THE WAILERS Legend (Deluxe Edition) 
TUFF GONG/ISLAND 5138714/IDJMG 

3 4 CAPLETON Still Blazin 
DAVID HOUSE MS./VP 

12, 5 
TANTO METRO & DEVONTE The Beat Goes On 
SHOCKING VIBES 1621TNP 

5 2 SHAGGY Mr. Lover Lover (The Best Of Shaggy...Part 1) 
VIRGIN 11823 

6 6 UB40 The Very Best Of UB40 
VIRGIN 50525 

7 7 DAMIAN "JR. GONG" MARLEY Halfway Tree 
MOTOWN 014742/UMRG 

8 8 BOB MARLEY AND THE WAILERS Satisfy My Soul 
LASERLIGHT 46114 

9 10 SANCHEZ Stays On My Mind 
VP 1636' 

10 

CD 

9 VARIOUS ARTISTS Reggae Gold 2001 
VP 1629. 

BOB MARLEY AND THE WAILERS Exodus (Deluxe Edition) 
TUFF GONG/ISLAND 588408/IDJMG 

W BUJU BANTON Ultimate Collection 
HIP 0/UNIVERSAL 541336/UMRG 

13 11 VARIOUS ARTISTS The Biggest Ragga Dancehall Anthems 2001 
GREENSLEEVES 4003 

ED 
(D 

VARIOUS ARTISTS Ragga Ragga Ragga 16 
GREENSLEEVES 268 

PETER TOSH Super Hits 
LEGACY/COLUMBIA 85344/CRG 

APRIL 20 

2002 Billboard TOP WORLD ALBUMS T. 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

rEf1 NUMBER 1 -rt-1 2 Weeks At Plumber I 

BAHA MEN Move It Like This 
S CURVE 31980/CAPITOL 

2 THE CHIEFTAINS The Wide World Over: A 40 Year Celebration 
RCA VICTOR 63917 

3 4 ANGELIQUE KIDJO Black Ivory Soul 
COLUMBIA 857901CRG é 

• 6 

5 

PILAR MONTENEGRO Desahogo 
UNIVISION 310026 

SOUNDTRACK Monsoon Wedding 
MILAN 35981 

• 5 SOUNDTRACK Amelie 
VIRGIN 10790 

7 BAHA MEN A' Who Let The Dogs Out (2002) 
S CURVE 32431/CAPITOL 

3 ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irish Tenors: Ellis Island 
MUSIC MATTERS 9020 111 

• 8 JOHN MCDERMOTT A lime To Remember 
ANGEL 36565 19 

t 9 SOUNDTRACK Black Hawk Down 
TECLA 017012/UNIVERSAL CLASSICS GROUP 

11 12 ISRAEL KAMAKAWIWO'OLE Alone In lz World 
BIG BOY 5907/THE MOUNTAIN APPLE COMPANY 

12 11 SOLAS The Edge Of Silence 
SHANACHIE 7846 

13 15 ORCHESTRA BAOBAB Pirates Choice 
WORLD CIRCUIT/NONESUCH 79843/AG 

VARIOUS ARTISTS Latin Groove 
PUTUMAYO 80197 

14 

15 14 AFRO CELT SOUND SYSTEM Volume 3: Further In Time 
REAL WORLD/NARADA 10184/VIRGIN d 

4220 Billboard TOP CONTEMPORARY ofisTAN ALBUMS TM 

Title â 

IL 

' 

0 
C. 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 

NUMBER 1 20 Weeks At Numbet 1 

e t,'•' P.O.D. •' ATI ANTIC 834483/CHORDANT Satellite  

til 

° 2 2 KIRK FRANKLIN • GOSPO CENTRIC 70037/PROVIDENT The Rebirth Of Kirk Franklin 

4 3 MICHAEL W. SMITH • REUNION 10025/PROVIDENT Worship 

4 7 4 MERCYME INO 6133/WORD à Almost There 

5 
6 

8 6 VARIOUS ARTISTS A' INTEGRITY 61031/TIME LIFE Songs 4 Worship — Shout To The Lord 

6 5 JARS OF CLAY ESSENTIAUSILVERTONE 14628/PROVIDENT theeleventhhour 

7 
8 

0 

3 — NEWSBOYS SPARROW 1848/CHORDANT Thrive 

5 7 PLUS ONE 143/ATLANTIC 03521/WORD Obvious 

16 9 YOLANDA ADAMS ELEKTRA 82693/CHORDANT Believe 

10 10 8 JOHN TESH FAITH MD/GARDEN CITY 34591/WORD A Deeper Faith 

11 12 10 REBECCA ST. JAMES FOREFRONT 2587/CHORDANT Worship God 

12 9 12 THIRD DAY ESSENTIAL 108643/PROVIDENT Come Together 

13 17 16 STEVEN CURTIS CHAPMAN SPARROW 1770/CHORDANT Declaration 

CD 18 15 DONNIE MCCLURKIN • VERITY 43150/PROVIDENT à Live In London And More... 

15 15 11 VARIOUS ARTISTS ESSENTIAL I0622/PROVIDENT City On A Hill: Sing Alleluia 

16 11 13 VARIOUS ARTISTS EMI CHRISTIAN/PROVIDENTANORD/SPARROW 1850/CHORDANT WOW Hits 2002: The Year's 30 Top Christian Artists And Hits 

17 13 14 RACHAEL LAMPA WORD eele2 à Kaleidoscope 

18 14 19 ZOEGIRL SPARROW 1828/CHORDANT à Life 

19 19 — AVALON SPARROW 1936/CHORDANT 02/Avalon Remixed 

el 22 18 KURT CARR & THE KURT CARR SINGERS GOSPO CENTRIC 70016/PROVIDENT à Awesome Wonder 

21 26 24 MARY MARY • P2/COLUMBIA 7602/WORD Thankful 

23 BISHOP T.D. JAKES DEXTERITY SOUNDS/EMI GOSPEL O334/CHORCANT Woman Thou Art Loosed: Worship 2002— Run To The Water... The River Within T30 
21 25 OUT OF EDEN GOTEE 2850/CTIORDANT t This Is Your Life 

24 27 20 BEBE MOTO» 016705/PROVIDENT Live And Up Close 

25 25 26 NICOLE C. MULLEN WORD 6127 à Talk About It 

26 23 27 AVALON SPARROW 17136/CHORDANT Oxygen 

27 29 21 GINNY OWENS ROCKETOWN 813189ANORD à Something More 

flp 36 — JEFF DEW GOTEE 2858/CHORDANT à Saturate 

29 33 28 VARIOUS ARTISTS INTEGRITY 1788/TIME LIFE Songs 4 Worship — Be Glorified e 40 39 JENNIFER KNAPP GOTEE 2843/CHORDANT The Way I Am 

31 32 31 THIRD DAY • ESSENTIAL 1067WPROVIDENT Offerings: A Worship Album 
32 24 17 BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS SPRING HOUSE 236B/CHOROANT I'll Fly Away 

al) 
34 28 34 

CECE WINANS WELLSPRING GOSPEUSPARROW 1828/CHORDANT CeCe Winans 
JUMP 5 SPARROW 1913/CHORDANT à Jump 5 

35 34 36 TOBYMAC FOREFRONT 5?34/CHORDANT à Momentum 

4/ HOT SHOT DEBUT j 
STEVE GREEN SPARROW 1725/CHORDANT Woven In Time 

?; 35 33 VARIOUS ARTISTS • INTEGRITY 1767/TIME UPE Songs 4 Worship — Holy Ground 

38 

OD 
40 

20 — THE O.C. SUPERTONES BEC 747WCHORDANT O.C. Supertones: Live! Volume One 

39 130 

MICHAEL CARD M2 0 COMMUNICATIONS 86187/WORD Scribbling In The Sand 
THE BROOKLYN TABERNACLE CHOIR M20 COMMUNICATIONS amawoRo Be Glad 

APRIL 
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Billboard TOP GOSPEL 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

ALBumS TM 
Title 

1 1 1 

A. NUMBER 1 M 7 Weeks At Number 1 

KIRK FRANKLIN • RITSPO CENTRIC 70031/70MRA The Rebirth Of Kirk Franklin 

2 
Ç) 

2 2 VARIOUS ARTISTS • EMI CHRISTIAN/WORDNERITY 43188/ZOMBA WOW Gospel 2002: The Year's 30 Top Gospel Artists And Songs 

3 3 YOLANDA ADAMS ELEKTFIA 62690/E1G Believe 

4 4 — DONALD LAWRENCE & THE TRI-CITY SINGERS CRYSTAL ROSE 20360/EMI GOSPEL à Go Get Your Life Back 

5 4 DONNIE MCCLURKIN • VERITY 43150/ZOMBA à Live In London And More... 8 
KURT CARR & THE KURT CARR SINGERS GOSPO CENTRIC 70016/ZOMBA à Awesome Wonder 

7 6 8 MARY MARY • C2/CO1U6ABIA231740/CRG Thankful 
0 8 7 BISHOP T.D. JAKES DEXTERITY SOUNDS 2TWA/EMI GOSPEL Woman Thou Art Loosed: Worship 2002 — Run To The Water... The River Within 

9 7 6 BEBE MOTOWN 016705/UPARG Live And Up Close 

Ç!) 12 10 CECE WINANS WELLSPRING GOSPEL 51826/SPARROW CeCe Winans 
11 9 11 JOE PACE & THE COLORADO MASS CHOIR INTEGRITY/WORD esteem Glad About It! 

12 10 9 THE BROOKLYN TABERNACLE CHOIR M20 COMMUNICATIONSAMRD 88166/WARNER BROS Be Glad 

13 11 12 REV. CLAY EVANS AND THE AARC MASS CHOIR MEEK 4014 é Constantly 

14 

0> 
13 14 ELDER JIMMY HICKS AND THE VOICES OF INTEGRITY AMEN 1503 Turn It Around 

16 16 NEW CREATION OF GOD AMEN 1502 He's All I Need 

16 14 21 MEN OF STANDARD MUSCLE SHOALS souNo cos PEL 8017/MALACO Vol. III 

CID 22 19 

H$. GREATEST GAINER 3$. 
JOANN ROSARIO I HAMMOND/VER1TY 43167/ZOMBA Fred Hammond Presents... Joann Rosario: More, More, More" 

18 17 13 SHIRLEY CAESAR WORD 85864/EPIC à Hymns 

19 15 20 MOSES TYSON, JR. WORLD CLASS GOSPEL 50007/ALPINE Music 

IFID 29 22 DOUG & MELVIN WILLIAMS BLACKBERRY 1831/MATACO Duets 

`i? 
I HOT SHOT DEBUTE 

VARIOUS ARTISTS I HE RIGHT STUFF 3O351/CAPITOL Walt Baby Love's Gospel Tracks 

19 15 SHIRLEY MURDOCK DEXTERITY SOUNDS 20345/EMI GOSPEL Home 

23 23 35 SOUNDTRACK NEW SPIRIT 3510/TYSCOT Tae-Bo Inspirational: Walk By Faith...Not By Sight 

• 27 27 VARIOUS ARTISTS • EMINVORDNERTIY 43183/ZOMBA WOW Gospel 2001: The Year's 30 Top Gospel Artists And Songs ,_ 
5 21 18 RICHARD SMALLWOOD WITH VISION VERITY 43172/ZOMBA à Persuaded—Live In D.C. 

6 20 38 ESTHER SMITH DOROHN 73850 You Love Me...Still 

7 25 25 EASTERN MICHIGAN GOSPEL CHOIR DOROHN 73722 Get To The Concept 

; 33 31 VARIOUS ARTISTS NEW HAVEN 29019 Gospel's Top 20 Songs Of The Century 

18 36 THE BRIGHT STAR MALE CHORUS BORN AGAIN 1038/DIAMANTE SERVANT Live In Shreveport, LA 

30 26 23 HELEN BAYLOR DIADEM 10882/ZOMBA My Everything 

CD 31 29 YOLANDA ADAMS ELEKTRA 62629/EEG The Experience 

32 28 17 KRS-ONE AND THE TEMPLE OF HIPHOP itt THE PAINT/FRONT PAGE moot Spiritual Minded 

33 30 32 JAMES GREAR & COMPANY BORN AGAIN 103S/DIAMANTE SERVANT What Will Your Life Say 

ED 38 34 LEE WILLIAMS AND THE SPIRITUAL QC'S MCG 7018 à Good lime 

35 24 26 THE BLIND BOYS OF ALABAMA REAL WORLD 50918 a Spirit Of The Century 

36 

(D 
32 24 BISHOP T.D. JAKES & THE POTTER'S HOUSE MASS CHOIR DEXTERITY SOUNDS 203113/EMI GOSPEL The Storm Is Over 

36 28 VIRTUE VERITY 43170/ZOMBA Virtuosity! 

38 34 — LAMAR CAMPBELL & SPIRIT OF PRAISE EMI GOSPEL 20354 The Praise Collection 

37 33 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE • view/ 4,1119/ZOMBAlk Not Guilt, The Experience 

I SHEKINAH GLORY MINISTRY KINGDOM 001 Praise Is What I Do 

Top selling albums compiled from a 
national sample of retail store. mass 
merchant, and internet sales reports 'flagged" 
collected, compiled, and provided by 

Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for net shipment of 503,000 rlbun units ( Gold). A RIAA certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 
million unos ( Diamond). Numeral following Platinum or Diamond symbol indicates albums multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIM 
Latin awards: r) Certification for net shipment of 100,000 units ( Oro). A Certification of 200000 units ( Platino). A' Certification of 400,000 units ( Multi-Platino). 'Asterisk indicates LP is available. Greatest Gainer shows chart's largest unit increase. Heatseeker Impact 

shows albums removed from Heatseekers this week.* indicates past or present Heatseeker title. © 2002, VNU Business Media, Inc., and SeundScan, Inc. All rights reserved. 
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ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL Title La .- r, 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

Title 

ÎVC NUMBER 1 ei 

ANDREW W.K. 
ISLAND 586588./IDJMG 11298 CD) 

2 Weeks At Number i 
I Get Wet 

0 
26 

27 

ED 

, 
KURT CARR & THE KURT CARR SINGERS 
GOSPO CENTRIC 70016/20MBA ( 10.93/15.98) 

Awesome Wonder 

28 25 ABANDONED POOLS 
OCTASY 48106/WARNER BROS. 111.98 CD) 

Humanistic 

3 -- 
- 

INFAMOUS MOBB 
IM3 9209./LANDSPEED 111 98/17.981 

Special Edition 14 12 STARSAILOR 
CAPITOL 36448 ( 10.98 COI 

J-LIVE 
COUP D'ETAT 0001' 116.98 CD) 

Love Is Here 

All Of The Above 

12 9 FLAW 
REPUBLIC/UNIVERSAL 014891/UMRG ( 12.98 CD) 

Through The Eyes 

7 7 PHANTOM PLANET 
DAYLIGHT 62086/EPIC 113.98 EU CD1 

The Guest 29 30 29 AND YOU WILL KNOW US BY THE TRAIL OF DEAD 
INTERSCOPE 493236' 11298 COI 

Source Tags & Codes 

Et 

ge - HOT SHOT DEBUT 
LIL' J 
HOLLYWOOD 162322 11898 CD) 

All About J 

30 24 30 OUT OF EDEN 
GOTEE 72150 ( 16.98 COI This Is Your Life 

31 

32 

33 

42 37 ILL NINO 
ROADRUNNER 618497/IDJMG 11898 CO) 

Revolution/Revolucion 

THE APEX THEORY 
DREAMWORKS 450292/INTERSCOPE 11298 CO) 

Topsy-Turvy 19 3 DANIEL RODRIGUEZ 
MANHATEAN 37584 117.98 CD) 

The Spirit Of America-

8 13 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 
VAGRANT 354 ( 11.98 CD/ 25 4 FLOGGING MOLLY 

SIDE ONE DUMMY 71230' 113.98 CD) 
Drunken Lullabies 

8 

0 

4 - CASSANDRA WILSON 
BLUE NOTE 35072/CAPITOL 117.98 CD) 

Belly Of The Sun 34 

35 

22 - PRETTY WILLIE 
02/REPUBLIC/UNIVERSAL 016708/UMRG 11496 CD) 

Enter The Life Of Suella 

21 19 
S, GREATEST GAINER S, 

COURSE OF NATURE 
LAVA/ATLANTIC 63526/AG 17.98/11 %I 

Superkala 

23 

- 

8 
UNCLE TUPELO 11893 ED COI 
LEGACY/COLUMBIA 62223/CRG .  

83/93: An Anthology 

ED 
SECRET GARDEN 
DECCA 548678 ( 16.98 CM 

Once in A Red Moon 

10 10 - DONALD LAWRENCE & THE TRI-CITY SINGERS 
CRYSTAL ROSE M380/EMI GOSPEL 111.90/16.981 

Go Get Your Life Back 37 29 18 KASEY CHAMBERS 
WARNER BROS. 4E1028 118.98 CD) 

Barricades & Brickwalls 

11 

12 

9 5 CHRIS CAGLE • 
CAPITOL (NASHVILLE/ 34170 110.96/17.981 

Play It Loud ap 
39 26 40 

ANGELIQUE KIDJO 
COLUMBIA 85799/CRG (12.98 ELI COI 

Black Ivory Soul 

115 15 MUSHROOMHEAD 
UNIVERSAL 016430/UMRG 112.98 CD) XX NICOLE C. MULLEN 

WORD 85822/E PIC ( 11.98 60/17.981 
Talk About It 

0 .20 
14 

15 

16 

17 

18 

36 LOSTPROPHETS 
COLUMBIA 85955/CRG 11298 60 CD) 

thefakesoundofprogress 40 

a 
42 

0: 

44 : 

31 23 JOHNNY VICIOUS 
ULTRA 1111 11998 CD) 

Ultra. Dance 01 

13 11 PETE YORN 
COLUMBIA 62216'/CRU 1798 E0/12981 

musicforthemorningafter 
BASEMENT JAXX 
XL 1041r/ASTRALWIRKS 116 98 CD) 

Rooty 

11 2 CUSTOM 
ARTISTDIRECT 01016 ( 17.98 CO) 

Fast 38 41 
SOIL J 20022 1798/11 981 Scars 

17 16 RES 
MCA 112310' 1998/12.981 

How I Do 
ALEXANDRE PIRES 
ARICILA 87883/BMG LATIN ( 14 98 COI 

_ 

Alexandre Pires 
16 17 INJECTED 

ISLAND 548878/IDJMG 112.98 COI 
Burn It Black 34 22 GINNY OWENS 

ROCKETOWN/WORD 116169/WARNER BROS. ( 1696 CD) 
Something More 

5 6 FtACHAEL LAMPA 
WORD 86182/WARNER BROS. ( 11.98/19981 

Kaleidoscope 0 
FANTOMAS/MELVINS-BIG BAND 
IPECAC 19/CAROLINE ( 11.98 CD/ 

Millennium Monsterwork 

Q 

20 

Q 
22 

23 

ED 

35 48 CHAYANNE 
SONY DISCOS 84667 110.98 EO/16.981 

Grandes Exitos 46 

œ 
48 

49 

50 

49 - JEFF DEW) 
GOTEE 72858 ( 16.98 COI Saturate 

18 10 THURSDAY 
VICTORY 145 ( 15.96 CD) 

Fu ll C o llapse 
LOS ANGELES AZULES 
DISA 727022 19.98/13.961 

- 

Alas Al Mundo 

39 42 KHIA FEATURING: DSD 
DIRTY DOWN 46 117.93 CD) 

Thug Misses 33 39 CHRIS BOTTI 
COLUMBIA 85753'/CRG 112.98 Ell C131 

Nig ht Sessions 

6 21 ZOEGIRL 
SPARROW 51828 116.98 CD) Life 45 24 EELS 

OREAMWORKS 450368/INTERSCOPE 118.98 CD) Souljacker 
27 28 SIR CHARLES JONES 

MARDI GRAS 1060 110.98/16 981 
Love Machine 36 14 LUIS FONSI 

UNIVERSAL LATINO 017070 110 98/16 981 
A mor Secreto 

VICENTE FERNANDEZ 
SONY DISCOS 84282 110 98 60/15 981 

Historia De Un Idol° Vol. 2 

APRIL 
2002 

20 11, • I ( II 

II I •ike.• • o lb II 
&et dub aumbeitbta amnion-

• el sampled sail me mango-
, cluii mite:gel tale ulnas col k T III 11, bed mope ard prod by 1_1 

.117 

I 1 ' 

ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

Ill 

Title i.., 1- . ..r. 
(.=.-- 

CD 

›, 3 

T. 7)) 
_ 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 1 

NUMBER 1 '- ?1r,- 3 Weeks AI Humbert 25 22 

JIMMY 

16 DIESELBOY 
HUMAN IMPRINT 71%0I/SYSTEM ( 17.98 CD) 0 projectHUMAN 

BUFFETT Far Side Of The World 26 27 
MAILBOAT 2005 ( 1998/18.981 18 Mg51117 etpen7 BLACK LABEL SOCIETY 1919 * Eternal 

2 3 3 DEFAULT • The Fallout œ 48 nrr 2310 inn MI I 26 
LIU KEKE Platinum in Da Ghetto 
IN THE PAINT 8231/K0CH 112.98/18.93)1 

3 2 2 OL' DIRTY BASTARD The Trials And Tribulations Of Russell Jones 2E 23 
03 9931/RIVIERA 112.98/18.981 19 MILLENCOLIN Home From Home 

BURNING HEART 82021/E PITAPH 116.98 CD)* 
4 4 - YING YANG TWINS Alley: The Return Of The Ying Yang Twins Ea, 44 

COLLIPARK/IN THE PAINT 8375/KOCH 112.98/17981 
- ZERO 7 Simple Things 

PALM 50(17 111.98 COI 0 
5 6 4 KILLA BEEZ Wu-Tang Productions Present: Killa Bees - The Sting 3C 19 

WU-TANG/IN THE PAINT 8362./KocH 11398/19.981 22 VARIOUS ARTISTS Give 'Em The Boot 3 
HELLCAT 80444/EPITAPH (598 CD) 

6 5 - INFAMOUS MOBB Special Edition œ 41 
11A3 9209'/LANDSPEED 111.9emsed 24 BARRY MANILOW H ere At The Mayflower 

CONCORD 2102 11298/17981 
7 7 5 SOUNDTRACK All About The Benjamins 32 29 

SLIP.N.SLIDE 3901I/NEW LINE 112.98/18.981 36 !3E5y...01Ç1le(11,58y‘ANS AND THE AARC MASS CHOIR Constantly 

8 8 6 JOHN TESH A Deeper Faith œ 
FAITH MD 34591/GARDEN cm11198/17 981 VARIOUS ARTISTS Punk Goes Pop 

FEARLESS 053 113.98 CDI 
9 9 10 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 34 38 

vAGRANT 354 ( 11 98 COI 0 29 CLINIC Walking With Thee 
DOMINO 05 117 98 CM 

ID 10 7 IMX IMx 0 42 
ToG 39939/NEW LINE 112.98/17.981 44 ELDER JIMMY HICKS AND THE VOICES OF INTEGRITY Turn It Around 

AMEN 1503 110.96/16.981 
11 11 9 THURSDAY Full Collapse 35 34 

VICTORY 145 11596 co)* 34 
VARIOUS ARTISTS Ultimate Power Of Love: 32 Great Soft Rock Hits 
MADACY 6372 118.98 COI 

0  20 23 
U$C GREATEST GAINER -=$••• 37 28 

KHIA FEATURING: DSD 

33 FEAR NO M.O.B. 
90 DEEP 805/STONEY BURKE Ill 98/17.981* Gangstas Doin' Gangsta S40,t! 

Thug Misses 0  
DIRTY DOWN 46 117.96 CD)* THE WHITE STRIPES De Stijl 

SYMPATHY FOR THE RECORD INDUSTRY 609 CD) 

Q 15 17 
,,Itaier.01-151,e.riEs Love Machine 39 37 42 

11018 

PO' WHITE TRASH AND THE TRAILER PARK SYMPHONY 
POCKET CHANGE 1003 11698 CD) z Po' Like Dis 

iD 16 15 SEVENDUST • Animosity 40 33 
ITT 5870 110.98/17981 

49 
THE HIVES Veni Vidi Vicious 
BURNING HEART 82005'/EPITAPH 116.96 COI d 

15 13 12 BAD RELIGION The Process Of Belief E P I T A P H 86835 117.98 CD) œ NEW CREATION OF GOD He's All I Need 
AMEN 1502 1998/14.981 

ED 

air" HOT SHOT DEBUT f". 42 46 - MEN OF STANDARD 
MUSCLE SHOALS SOUND GOSPEL 8011/MALACO 110 98/17 98/ Vol. III 

-LIVE 
COUP OTTAT 0001' 116.98 COI à All Of The Above 43 32 25 LORRIE MORGAN 

IMAGE 1365 117.98CD) The Color Of Roses 

17 14 8 
L 
FLOGGING MOLLY Drunken Lullabies 
SIDE ONE DUMMY 71230' (13.98 CO) A 44 47 43 LIL JON & THE EAST SIDE BOYZ Put Yo Hood Up 

BME 2220.(TVT ( 1998/16 981 

18 18 13 RANCID/NOFX The BYO Split Series / Volume III 
BYO 079' II , 98 COI 

45 26 40 VEGGIE TUNES Veggie Tales: Silly Songs With Larry 
BIG IDEA/WORD 6164/LYRICK STUDIOS 15.93/8-910 

19 17 14 IRAHINNY,,I5IOUS Uhra. Dance 01 46 36 11 KMFDM 
METROPOLIS 90235 115. 98CD' Attaic-ED 31 27 BASEMENT JAXX Rooty 

0L 10123. /. ,,,LWERKS 116 98 GD)0 
47 43 32 SUPER FURRY ANIMALS Rings Around The World 

XL 85026/BEGGARS BANQUET ED FANTOMAS/MELVINS-BIG BAND Millennium Monsterwork 
IPECAC IS I ...,, JLINE (11.98 CD) a 

0 
(1618 CO)  

DARUDE 
GROOVILICIOUS 106/STRICTLY RHYTHM 117.98 CO10 Before The Storm 

22 21 21 PEGGY SCOTT-ADAMS Hot & Sassy CD 
MISS BUTCH 4019/MARDI GRAS 11098/16.981 SUGARCULT Start Static 

ULTIMATUM 776673/ARTEMIS 113 98 CD) 

23 12 20 DREAM STREET • Dream Street 50 50 
VEO la304/EDEL 11298/18.981 

45 KITTIE Oracle 
ARTEMIS 751088 Ill 98/17.981 

24 24 - POWER HOUZE Family Busine5S 
POWER ROUZE 24562 117.98 CO) d 

Thir Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the top 100 of The Billboard 200 chart. When an album reaches thi evel, the album and the artist's subsequent albums are immediately ineligible to appear on the Heatseekers chan. Top Independent Albums are current tides that are sold via inde-
pendent tlistrib Ann, i cludIng those which are fulfilled via major branch distributorsil»Albums with the greatest sales gams this week. Greatest Gainer shows chart's largest und increase. • Recording Industry Assn. Of America (RIAAI certification for net shipment of 500.0X1 album unas IGold). • RIAA certification for net shipment of 1 million units (Platinum). • RIAA certification for net ship-
ment ot 10 mdl n units ( Diamond). Numeral following Platinum or Ortmond symbol indicates albums multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more. the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: ,Certification for net shipment of 100,COD units lOro). )", Certification of 200,000 unos ( Playlet. Certifi-
cat on al 4002198 units imuti-Platinol. 'Asterisk indicates vinyl LP rt available. Most tape prices are suggested lists. Tape prices marked ES and most CD prices are equivalent prices. which are project3d rim wholesale pnc es. é indicates past or present Heatseeker (e) 20D2.VNU Business Media, Inc.. and SoundScan, Inc. All rights reserved. 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

o o < z .< o rc 

4t/t NUMBER 1 le 2 Weeks Ai boner 1 

CELINE DION EPIC 86103 A New Day Has Come 2 

3 SOUNDTRACK A' LOST HIGHWAY/MERCURY 170069e-1MS O Brother, Where Art Thou? 5 

5 NORAH JONES BLUE NOTE 32068/CAPITOL * Come Away With Me 51 

4 JIMMY BUFFETT MAILBOAT 2005 Far Side Of The World 47 

7 ALANIS MORISSETrE • MAVERICK 47988/WARNER BROS Under Rug Swept 23 

• 9 BARRY MANILOW• BMG HERITAGE 10600/ARISTA Ultimate Manilow 35 

10 SOUNDTRACK INTERSCOPE 193228 Moulin Rouge 2 134 

: 8 VARIOUS ARTISTS UNIVERSAUEMIROMBA/SONY 61408/UMRS Now 9 4 

• 18 JOHN MAYER• AWARE/COLUMBIA 85293./CRG à Room For Squares 38 

CASSANDRA WILSON BLUE NOTE 35072/CAPITOL a Belly DI The Sun 159 

11 6 INDIGO GIRLS EPIC 86401 Become You 100 

12 DIANA KFtALL • VERVE 549846/VG The Look Of Love 93 

13 SECRET GARDEN DECCA 548678 Once In A Red Moon - 

14 BERNADETTE PETERS ANGEL 34969 à Bernadette Peters Loves Rodgers & Hammerstein - 

15 11 SOUNDTRACK• V2 27119 I Am Sam 57 

• 12 U2 •5 INTERSCOPE 524653 All That You Can't Leave Behind 48 

17 MILES DAVIS •5 LEGACY/COLUMBIA 64935/CRG Kind Of Blue - 

: 24 SOUNDTRACK• REPRISE 48110/WARNER BROS The Lord Of The Rings: The Fellowship Of The Ring 114 

• 14 ALISON KRAUSS + UNION STATION• ROUNDER 610495/10JMG New Favorite 117 

0 ASHANTI MURDER INC/DEF JAM 586830NIDJMG Ashanti 1 

21 21 SOUNDTRACK • INTERSCOPE 493035 Moulin Rouge 55 

22 16 KYLIE MINOGUE• CAPITOL 37670 Fever 25 

23 23 ENYA A' REPRISE 47126/WARNER BROS A Day Without Rain 43 

. SOUNDTRACK MILAN 35981 Monsoon Wedding - 

25 25 JACK JOHNSON ENJOY/UNIVERSAL 86(1994/UMRG à Brushfire Fairytales 88 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalog ides are included on the Internet and Soundtrack charts.• Albums with the greatest sales gain this week. • Recording Industry Assn. Of Ameri-
ca ( RIAA) certification for net shipment of 500,000 album units ( Gold). • RIM certification for net shipment of 1 million units ( Platinum). • RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double 

albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units ( Oro.) A Certification of 200,000 urits ( Platino). A Certification of 400,000 units ( Multi-Platino). *Asterisk indicates vinyl available. 

à indicates past or present Heatseeker title C) 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. 
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_ NUMBER 1 32 Weeks At fkaber 1 

0 BROTHER, WHERE ART THOU? I LOST HIGHWAY/MERCURY 170069/I0JMG 

2 THE SCORPION KING UNIVERSAL 017155/UMRG 

3 BLADE II IMMORTAL 1206E/VIRGIN 

MOULIN ROUGE A INTERSCOPE 4931335 

6 I AM SAM • V2 27119 

6 7 QUEEN OF THE DAMNED WARNER SUNSET/REPRISE 48285/WARNER BROS. 

7 8 RESIDENT EVIL ROADRUNNER 61845WIDJMG 

8 4 SHREK • DREAMWORKS 450305/INTERSCOPE 

9 9 COYOTE UGLY •5 CURB 78703 

10 10 THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING• REPRISE 4811ONVARNER BROS. 

11 11 MOULIN ROUGE 2 INTERSCOPE 493228 

12 12 ALL ABOUT THE BENJAMINS SU P-N.SLIDE 39011/NEW LINE 

(I) 15 STATE PROPERTY ROC-A-FELLA/DEF JAM 586671'/IDJMG 

a) 17 THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS ISLAND 586631/IDJMG 

15 13 A WALK TO REMEMBER EPIC 86311 

16 16 THE FAST AND THE FURIOUS • MURDER INC./DEF JAM 548832*/10JMG 

17 18 CLOCKSTOPPERS HOLLYWOOD 162346 

18 19 HARDBALL SO SO DEF/COLUMBIA 86025/CRG 

19 23 TRAINING DAY PRIORITY 50213./CAPITOL 

20 20 SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS NICK/JIVE 49500/ZOMBA 

21 14 THE PRINCESS DIARIES• WALT DISNEY 860731 

22 24 WE WERE SOLDIERS COLUMBIA 86403/CRG 

23 25 DOWN FROM THE MOUNTAIN LOST HIGHWAY/MERCURY 170221/I0JMG 

24 21 ALI INTERSCOPE 493172 

THREE 6 MAFIA & HYPNOTIZE MINDS PRESENTS: CHOICES - THE ALBUM HYPNOTIZE MINDS/LOUD 1972/CRG 25 

TH
IS
 W
E
E
K
 

W
K
S
.
 A
G
O
 

III •Ye• • W W o 

..c/ 

ARTIST Title ,-,,, 

IMPRINT & NUMBER/DISTRIBUTING LABEL 5-i , 

TM ..,, .tempilelandprovIdeley lia,...• ---gor mu 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 
1- lc 

* 

1 2 1 

NUMBER 1 'IM(' 2 Weeks Ai Number 1 25 28 28 INCUBUS •2 Make Yourself 
IMMORTAL 63352/EPIC 112.98 ETI/18.9111 

DISTURBED A' The Sickness i-26 
GIANT 2473(1/WARNER BROS ( 11 98/17 981à 18 22 DIXIE CHICKS .1 Wide Open Spaces 

MONUMENT 68195/SONY (NASHVILLEI 110.98 00/17.98)* 

2 1 2 CREED .10 Human Clay I.27 
WIND-UP nor 131.0016.961 

36 42  GODSMACK A. ' Godsmack 
REPUBLIC/UNIVERSAL 153190/UMRG 112.98/18.981* 

3 4 3 BOB SEGER & THE SILVER BULLET BAND •5 Greatest Hits 0 
CAPITOL 3M34 items%) 

AL GREEN • Greatest Hits 
HI/THE RIGHT STUFF 30800/CAPITOL 110.981798) 

4 3 11 CELINE DION e All The Way...A Decade Of Song . 29 
550 MUSIC 63780/EPIC 112.9E1E11/18 981 

35 32 AEROSMITH .1° Aerosmith's Greatest Hits 
COLUMBIA 57367/CRG (7.98 ED/11.98) 

0  21 21 

;SE GREATEST GAINER ,.$ pp 34 31 THE BEACH BOYS The Greatest Hits Volume 1: 20 Good Vibrations 
CAPITOL 21860 ( 10.98/17.981 

BOB MARLEY AND THE WAILERS .5 Legend L .... s1 
TUFF GONG/ISLAND 848210/IDJMG 112.98/18381 38 30 ELTON JOHN .5 Greatest Hits 

ROCKET/1SLAND 5125.32/1DJMG 163801.931 

6 8 5 PINK FLOYD .5 Dark Side Of The Moor 
CAPITOL 16001 11038/18981 

ALANIS MORISSETTE 4016 , Jagged Little Pill 
MAVERICK 45901/WARNER BROS. 11C98/17981. 

7 5 7 ENYA • 2 Paint The Sky With Stars - The Best Of Enya 
REPRISE 4683SNVARNER BROS. 112.98/18.9E0 

POISON • Greatest Hits 1986-1996 
CAPITOL 53375 (7.98/11.981 

8 

9 

7 4 NICKEL CREEK, Nickel Creek .:. 34 32 
GAR HILL 3909 ( 16.98 CD). - I . 

27 CAROLE KING .1° Tapestry 
EPIC 65850 (7.98 EOM .981 

9 14 CREED •5 My Own Prison 0 
WINDUP 13049 111.98/18.981* 

2PAC •5 All Eyes On Me 
DEATH ROW 63008./KOCH 119.98/25381 

10 6 8 DIXIE CHICKS •5 Fly .36 25 
MONUMENT 69678/SONY 1NASHVILLE) 112.98 00/18.981 

26 LYNYRD SKYNYRD • The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection 
MCA 111311 16.98/11.981 

11 10 10 KID ROCK .5 Devil Without A Cause 0  
TOP 006/UWAMTLANTIC 63119/AS ( 12.98/18.981 d 

SADE •4 The Best Of Sade 
EPIC 85287 11298 E0/18.981 

Q  14 15 SYSTEM OF A DOWN • , System Of A Down 38 43 
AMERICAN/COLUMBIA 68924/CRC 17.98 ET1/11 981. 

34 DIANA KRALL • When I Look In Your Eyes 
VERVE 980904/915 (12.98/18.981 

13 13 13 METALLICA ir Metallica 40 
ELEKTRA 61113./EEG 11198/17.981 

FRANK SINATFtA Classic Sinatra: His Great Performances 1953-1960 
CAPITOL 23502 111.90/17.981 

0  24 39 OZZY OSBOURNE •2 The Ozzman Cometh 40 
EPIC 67980 110.98 80/17.981 

29 25 TOM PETTY AND THE HEARTBREAKERS •5 Greatest Hits 
MCA 110813 112.9W18.98) 

15 11 9 DEF LEPPARD •5 Vault - Greatest Hits 1980-1995 41 
MERCURY 528718/10JMG 111.98/18.981 

27 - NO DOUBT .0 Tragic Kingdom 
TRAUMA 492500./INTERSCOPE 112.98/18981* 

0 23 16 JAMES TAYLOR .11 Greatest Hits 42 
WARNER BROS. 3113 17.98/11.98/ 

41 - THE BEATLES l>12 Abbey Road 
APPLE  464461CAPITOL 112.98/18981 

174 12 6 U2 A' The Best Of 1980-1990 43 
ISLAND 524613/10.1MG 112.98/18.981 

33 38 QUEEN • Greatest Hits 
HOLLYWOOD 161265 11138/17.981 

18 -I 19 17 AC/DC .5 Back In Black 0 
EASTWEST 9241WEEG 111.98/17.981 

DR. DRE A' Dr. Dre - 2001 
AFTERMATH 490486./INTERSCOPE 112.98/18.981 

19 26 24 SUBLIME •5 Sublime CD 
GASOUNE ALLEY 111413/MCA 112.98/18.98) 

WILLIE NELSON • 16 Biggest Hits 
LEGACY/COLUMBIA 1NASHVILLE16.M.22/SONY (NASHVILLE) 17.98 E0/11.98) 

NIRVANA .° Nevermind 
DUC 424425/INTERSCOPE 112.98/18.98) 

20 17 12 DAVID GRAY •, White Ladder C9 
ATO 69351/RCA 111.98/17.9811 

21 20 20 SHANIA TWAIN .5 Come On Over 0 
MERCURY 1NASHVILLE) 538003 112.98/16981 

MILES DAVIS •5 Kind Of Blue 
LEGACY/COLUMBIA 64935/CRG (7.98 E0/1'.981 

22 16 18 GUNS N' ROSES .is Appetite For Destruction CD 
GEFFEN 424141/INTERSCOPE 112.0018981 

HANK WILLIAMS JR. A' Greatest Hits, Vol. 1 
CURB 77638 (5.98/9.981 Q 39 29 2PAC A' Greatest Hits 10 

AMARU/DEATH ROW 490301/INTERSCOPE 119.98/24 98) 

35 

CREEDENCE CLEARWATER REVIVAL A' Chronicle The 20 Greatest Hits 
FANTASY 2. 11238/1198) 

JOURNEY ir Journey's Greatest Hits 
COLUMBIA 44403/CRC 111.98 E0/17.931 24 22 19 ABBA •3 Gold - Greatest Hits SO 44 

POLYDOR/UN1VERSAL 517907/AMBO 11298/18981 

11, Albums wrth the realest sales gains this week. Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Weeks column reflects combined weeks tide has appeared on The Billboard 200 and Top Pop Catalog Albums. • Recording Industry Assn. Df America (RIAA) certification for net slip-
ment of 500,000 album units (Gold). A RIM certification for net shipment of 1 million units ( Platinum).* RIM certification for net shipment of 10 million units ( Diamond). Numeral fdlowing Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies 
shipments by the number of discs and/or tapes. RIM Latin awards: o Certificabon for net shipment of 100003 units (Oro). A Certification of 200,000 units (Platino). A' Certification of 400,000 units )Mufti-Platino). Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Ell 
and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. é indicates past Heatseeker title. ©2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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2002 Billboard ARTI T INDEX. 

Chart Codes: 
-ALBUMS - 
The Billboard zoo (Bzoo) 

Blues (BL) 
Classical (CL) 
Classical Crossover (CX) 

Contemporary Christian (CC) 
Country (CA) 

Country Catalog (CCA) 
Electronic (EA) 
Gospel (GA) 

Heatseekers (HS) 
Independent ONO) 
Internet (INT) 
Jazz OZ) 
Contemporary Jazz (Q) 
Latin Albums (LA) 

Latin: Latin Pop (CPA) 

Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa (TSA) 

New Age (NA) 
Pop Catalog (PCA) 
R&B/Hip-Hop (RBA) 

R&B/Hip-Hop Catalog (RBC) 
Reggae (RE) 
World Music (WM) 
-SINGLES - 

Hot loo (limo) 
Hot loo Airplay (HA) 

Hot loo Singles Sales (HSS) 

Adult Contemporary (AC) 
Adult Top yo (A4o) 

Country (CS) 
Dance/Club Play (DC) 

Dance/Sales (DS) 
Hot Latin Tracks (LT) 
Latin: Latin Pop (LPS) 

Latin: Regional Mexican (RMS) 

Latin: Tropical/Salsa (TSS) 
R&B Hip-Hop (RBH) 

R&B Hip-Hop Airplay (RA) 
R&B Hip-Hop Singles Sales (RS) 
Rap (RP) 
Mainstream Rock (RO) 

Modern Rock (MO) 
Top ço Tracks (T4o) 

Rankings from biweekly charts are listed in 
italics during a chart's unpublished week. 

112: Hioo 91; HSS 66; RA 55; RBI-I 58; RS 64 
2002: NA 5 
2Pac: PCA 23, 35; RBC 2, 4, 6, 9 
311: MO 22 
31W: DS 5; Him 76; HSS 8; RA 56; RBH 32; RP 2; 

RS 3 

3Pc.: RA 74; RBH 76 
3rd Strike: RO 34 
8ball: RBA 70 
99th Affair: DC 16 

Aaliyah: Bzoo 62; RBA 37; RBC 21; Hioo 26; HA 
24; RA 9, 41; RBH 9,44 

Abandoned Pools: HS 26; MO 27 
Abba: PCA 24 
AC/DC: PCA 18 
Yolanda Adams: Bzoo 142; CC 9; GA 3, 31; RBA 53 
Adema: Bzoo 53; M019; RO 24 
Ad Finem: DC 25 
Trace Adkins: CA 40; CS 30 
Aerosmith: PCA 29; HSS 22 
Afro Celt Sound System: WM 15 
Levert Agee: HSS 33; RBH 93; RP 12; RS 15 
Pepe Aguilar: LA 74; LPS 35; LT 28; RMS 18,38 
Christina Aguilera: HSS 68 
Rhett Akins: CA 69 
Ley Alejandro: LPS 37 
Alien Ant Farm: Bzoo 144 
Gary Allan:13200 191; CA 24; CCA 10; CS 27 
Herb Alpert: C./ 24 
Al-Shid: RS 68 
Amber: DS 24 
Americana: DC 19 
Jessica Andrews: CA 61 
Andy Andy: TSS 39 
And You Will Know Us By The Trail Of Dead: HS 

29 
Los Angeles Azules: HS 47; LA 6, 27; RMA 3, 14 
Los Angeles De Chady: RMS 27, 35 
Anny: DC zo 
Marc Anthony: LA y; TSA 1; AC 7; LT 23, 48; TSS 3, 

10 

The Apex Theory: B200 157; HS 6 
Louis Armstrong: 1Z17 
Ascension: DC 23 
Ashanti: Bzoo 1; INT 20; RBA 1; Hioo 1, 2, 17; HA 

1, 2, 17; HSS 26, 41; RA I, 3, 19; RBH 1, 3, 20; 
RP 13; RS 19, 24, 69;14o 2, 11,15 

Avalon: CC 19, 26; EA 4 
Avant:13200 7; RBA 4; Hioo 46, 56; HA 42, 53; RA 

12, 13; RBH 12,14; RS 66 
Kevin Aviance: DC 3 
Ramon Ayala Y Sus Bravos Del Norte: LA 53; LT 

26; RMS 6,24 
Steve Azar: CS 11; Hioo 62; HA 6o 

111•M B MM. 
132K: B200 20; RBA 9; Elmo 39; HA 55; HSS 5; RA 

23, 62; RBH 25, 47; RS 6; T40 3o 
Backstreet Boys: 8200156; AC 13 
Bad Religion: IND 15 
Baha Men: Bzoo 64; WM 1, 7; HSS 6 
David Ball: CA 52 
Charli Baltimore: Hioo 75; HA 74; RA 29; RBH 30; 

RS 42 
Banda El Recodo: LA 6o; LT 22; RMS 5 
Banda Tierra Blanca: RMS 
Buju Banton: RE 12 
Pancho Barran: LA 62 
Basement Jaxx: EA 7; HS 41; IND 20; DS 13 
Kathleen Battle: CL 10 
Helen Baylor: GA 30 
The Beach Boys: PCA 30 
Beanie Sigel: Hioo 55; HA 52; RA 16, 68; RBH 17, 

72 
Bear Witnez!: MSS 56; RP 15; RS 21 
Walter Beasley: C./ 17 
The Beatles: B200 140; PCA 42 
Beelow: HSS 18; RBH 86; RP 6; RS 9 
Beki: DC 38 
Tony Bennett:IZ 3 
David Benoit: CI i6 
Tab Benoit:13Ln 
Big Logic: RP 23; RS 33 
Big Moe: RA 72; RBH 73 
Big Tymers: Hioo 95; HSS 75; RA 50; RBH 53; RS 

63 
HSS 61; RS 47 

Bjorle EA 22 
Clint Black: CA 37 
Meryl. Blige: B200 17; RBA 7; RBC 11, 23; DC 4; 

DS 4; Hioo 29, 38, 6o; HA 27, 40, 61; HSS 
70; RA 11, 38; RBH 11, 40; RS 49, 51 

The Blind Boys Of Alabama: GA 35 
Blink-182: B200 95; MO 6 
Blue Six: DC 49 
Boards Of Canada: EA 21 
Andrea Bocelli: B200 189; CL y; al, 15 
Michael Bolton: AC 10 
Bond: 0(8 
Bone Thugs-N-Harmony: RBC 22 
Boobakaw And Tha Wild Younginz: RP 21; RS 30 
Chris Botti: CI 4; HS 48 
Bounty Killer: A40 17; H100 49; HA 48;140 23 
Boys II Men: HSS 51 
Brancaccio & Aisher: DC 
Brandy: B200 22; RBA 10; Hioo 47; HA 47; HSS 

62; RA 26, 36; RBH 24, 38; RS 37 
Michelle Branch: Bzoo 33; A40 9; Hioo 16; HA 16; 

T40 7 
Brian: RS 41 
Jim Brickman: NA 3 
Sarah Brightman: 0( 2, 9 
The Bright Star Male Chorus: GA 29 
Brill: HSS 67 

Brooks & Dunn: B200 149; CA 15; CCA 7; CS 14, 
45; Hioo 69; HA 68 

Garth Brooks: B200 102; CA 8; CCA 19; CS 16 
The Brooklyn Tabernacle Choir: CC 40; GA iz 
Andrea Brown: DC 9 
Jimmy Buffett: 6200 47; IND 1; INT 4 
Los Bukis: LA 56 
Rafy Burgos "El Cupido": TSS 38 
Busta Rhymes: 8200 44; RBA 16; Hioo 19; HA 18; 

HSS 16; RA 6; RBH 6; RP 8; RS il 
Tracy Byrd: CA 49; CS 46 

-C-
Cabas: LPS 38 
Shirley Caesar: GA 18 
Chris Cagle: 8200 179; CA 22; HS 11; CS 3; Hioo 

40; HA 36 
Maria Callas: CL 6 
The Calling: 8200 94; A40 1; AC 27; Hioo 15; HA 

14;140 10 
Jaime Camil: LPS 28; LT 39 
Lamar Campbell & Spirit Of Praise: GA 38 
Cam'Ron: Hioo 77; HSS 17; RA 28; RBH 23; RP 5; 

RS 8 
Blu Cantrell: HSS 46; RS 59 
Capleton: RE 3 
Michael Card: CC 39 
Mariah Carey: HSS 48,51 
Vanessa Carlton: Atio 13; limo lo; HA 19; HSS 2; 

140 13 
Rodney Carrington: CA 65 
Kurt Carr & The Kurt Carr Singers: CC 20; GA 6; 

HS 25 
Jeff Carson: CS 48 
Johnny Cash: CA 51; CCA 9 
Butch Cassidy: RBH 84 
Cee-Lo: RA 64; RBH 65; RS e 
Kasey Chambers: CA 36; HS 37 
Steven Curtis Chapman: Bzoo 184; CC 13 
Chayanne: HS 19; LA 1; LPA LPS 1; LT 3; TSS 11 
The Chemical Brothers: EA 3; DS zo 
Cher: B200 70; AC 16; DC lo; DS 1; Hioo 93; HSS 

13 
Kenny Chesney: B200145; CA14; CS 2; H100 35; 

HA 33 
Mark Chesnutt: CS 38 
El Chichicuilote: LA 55 
The Chieftains: Bzoo 187; WM 
Chocolate: LPS 36; LT 47; TSS 29 

Charlotte Church: CX 4 
City High:140 33 
Eric Clapton: BL 4 
Patsy Cline: CCA 16 
Clinic: IND 34 
The Clipse: RS 44 
Tammy Cochran: CA 60; CS 21 
Renan Almendarez Coello: RMS 21 
Kellie Coffey: CS 24 
John Coltrane:1714 
Confederate Railroad: CS 59 
Pedro Conga: TS5 28 
Conjunto Primavera: RMS 22 
Han-y Connick, Jr.:/Z 5, 6 
Control: LA 14; RMA 6; RMS 37 
Control Machete: LA 45; LPA 15 
Corey: B200 108; RBA 43; H100 99; FISS 4; RBH 

77; RS 18 
The Cons: 13200 119 
Conchi Cortes: TSS 14 
Course Of Nature: Bzoo 166; HS 9; Ayo 39; MO 

34; RO 12 
El Coyote Y Su Banda Tierra Santa: LT 45; RMS 15 
Creed:13200 30; PCA 2, 9; A40 4; Hioo 25; HA 25; 

MO 32; R013, 29;140 19 
Creedence Clearwater Revival: PCA 49 
Crimewave: HSS 71; RP 16; RS 25 
Cristian: LA 59; LPS 12, 13; LT 18,19 
Sheryl Crow: Aço 8; DC 32; Elmo 68; HA 72;140 

35 
Celia Cruz: TSA 10,19; LT 33; TSS 4 
The Crystal Method: EA 19 
Custom: B200 193; HS 15; MO 40 

-D-
Willie D: HSS 20; RBH 87; RP 7; RS 10 
Daft Punk: EA 13 
D'Angelo: HSS 72; RA 63; RBH 64; RS 48 
The Charlie Daniels Band: CA 58, 71; CCA 18 
Darude: EA 15; IND 48 
Dashboard Confessional: Eizoo 158; HS 7; IND 9; 

MO 26 
Craig David: Elzoo 71; RBA 64; DS 21; Hioo 54; HA 

58; HSS 28; RBH 90; RS 34:140 28 
Miles Davis: INT 17; JZ 21; PCA 47 
Maya Day: DC 6 
Default: B200 54; IND 2; A4o 18; Hioo 23; HA 23; 

MO 11; RO 4, 27; 140 26 
Del Leppard: PCA 15 
Dennis Da Menace: MSS 54; RP 19; RS 28 
Kevin Denney: CS 19; Hioo 8o; HSS 19 
John Denver: CCA 17 
Destiny's Child: 6200 78; RBA 49 
Franco De Vita: LA 57; LPA 20; LPS 20; LT 30; TSS 

32 
Jeff Deyo: CC 28; HS 46 
D-Gotti: RA 72; RBH 73 
Diamond Rio: CA 59; CS 54 
Dido: AC 9; DS 2; HSS 47 
Dieselboy: EA 9; IND 25 
Joe Diffie: CS 49 
Celine Dion: B200 2; I NT 1; PCA 4; A4o 24; AC 1; 

H100 27; HA 29;140 31 
Dirty South: RBA 83 
Disturbed: PCA I; RO 19 
Dixie Chicks: CCA 2, 4; PCA 10, 26; Hioo 87 
DJ Darkzone: EA zo 
DJ Encore: EA 11 
DJ Mind-X: EA 20 
DI Sammy: DC 33; DS n 
DJ Tom: EA 20 
DMX: Bzoo 131; RBA 55; RA 58, RBH 57; RS 70 
Do: DC 33; DS 11 
Dolce: DC 8; DS 25 
Down: 8200 87 
David Draiman: RO 25 
Dr. Dra: PCA 44; RBC 12, 16; RBH loo; RS 52 
Dream: DS 15, 19; MSS 58 
Dream Street: IND 23 
Drowning Pool: B200 96; MO 39; RO 21 
DSD: HS 21; IND 12; RBA 39 
Ricardo "RikRok" Ducent: RS 41 
Huey Dunbar: TSS 19 
jermaine Dupri: RBA 86; Hui° 51, 97; HA 49; MSS 

65; RA 24, 52; RBH 28, 55; RS 36 

-E-
Earshot: MO 33; RO 18 
Eastern Michigan Gospel Choir: GA 27 
Eazy-E:I3200 120 
eels: HS 49 
Missy "Misdemeanor" Elliott: RBA 96; Hum 88; 

RA 43; RBH 48, 100; RS 52 
Emerson Drive: CS 13; Hioo 67; HA 67; MSS 25 
Kim English: DS 22 
Enya: 8200 43; INT 23; NA 1; PCA 7; AC 4,17; HSS 

31 
Faith Evans: Bzoo 77; RBA 35; Hioo 18; HA 15; RA 

5, 58; RBH 5, 57; RS 57, 70 
Rev. Clay Evans And The AARC Mass Choir: GA 

13; IND 32 
Sara Evans: CA 31; CS 34 
Eve:140 33 
Evol: HSS 33; RBH 93; RP 12; RS 15 
Exhale: HSS 10; RBH 67; RS 4 

-F-
Lara Fabian: LPS 29; LT 50 
Fabolous: Bzoo 146; RBA 74; RA 42. 75; RBH 43, 

79; RS 61 
Familiar 48: RO 30 

Fantomas: HS 45; IND 21 
Fat Joe: B200 21; RBA 17; Hioo 2; HA 2; HSS 26; 

RA 3; RBH 3; RP13; RS 19; Tyo 2 
Fear No M.O.B.: IND 37; RBA 75 
Alejandro Fernandez: LA 48; LPA 17; LPS 15,18; LT 

16, 27 
Vicente Fernandez: HS 24; LA 3, 24; RMA 2,11; 

RMS yo 
Victor Fields: CI 21 
Five For Fighting: A40 11, 26; AC 3; Hioo 42; HA 

38 
Flaw: B200 141; HS 3 
Bela Fleck: 0(12 
Bela Fleck & The Flecidones: C/12 
Flogging Molly: HS 33; IND 17 
Juan Diego Florez: CL 15 
Luis Fonsi: HS 50; LA 7; LPA 3; LPS 3; LT 4; TSS 9 
Robben Ford: BL 
Kirk Franklin:13200 36; CC 2; GAi; RBA 18 
Freestylers: DC 31 
Freeway: Hioo 55; HA 52; RA16; RBH 17 
Fribum & Urik: DC 22 
Fulanito: TSA 14; TSS 27 
Fundisha: RA 71; RBH 71 
Nelly Furtado: 13200 69 

Ana Gabriel: LPS 19; LT 25 
Eyra Gail: DS 8 
Bill 8, Gloria Gaither And Their Homecoming 

Friends: CC 32 
Garbage: EA 16 
Kenny Garrett: gig 
David Lee Garza: LA 34; RMA 19 
Marvin Gaye: RBC 18 
G. Dep: RS 67 
Georgie Porgie: DC 35 
Gerardo: DC 19 
Stan Getz: /Z13 
Ginuwine: Hick) 88; HSS 63; RA 43; RBH 48, 97; 

RS 53 
Godsmack: PCA 27; MO 24; RO 5 
Goldtrix: DC 9 
Tony Gold: RS 41 
Jeff Golub: CI 8 
Jimmy Gonzalez Y El Grupo Mazz: RMS 28 
Goo Goo Dolls: Ayo 5; H100 20; HA 20; MO 21; RO 

33; Tiro 16 
Gorillas: B200 181 
Govi: NA 7 
El Gran Combo: TSS 37 
Gravity Kills: RO 26 
David Gray: PCA zo 
James Grear & Company: GA 33 
Al Green: PCA 28; RBC lo; RA 57; RBH 59 
Green Eyez: MSS 23; RBH 89; RP io; RS 13 
Lee Greenwood: HSS 57 
Pat Green: CA 38; CS 37 
Steve Green: CC 36 
Andy Griggs: CS 28 
Josh Groban: Bzoo 121; AC 23 
Grupo Bryndis: LA 39; RMS 20 
Grupo Modelo: LA 42 
Ely Guerra: LA 70 
Guns N' Roses: PCA 22 
Buddy Guy: BL 10 
GZA/Genius: HSS 53; RP 22; RS 31 

-H... 
Hahz The Rippa: HSS 64; RS 50 
Andricka Hall: DC 48 
Fareed Hague: CI 23 
George Harrison: HSS 44 
Hatebreed: Bzoo 86 
Hawke: DC 39 
Dan-en Hayes: Bzoo 132; AC 21; DC 13 
Ron Haynes: C/ 23 
Headstrong: RO 15 
Ty Hemdon: CS yo 
Elder Jimmy Hicks And The Voices Of Integrity: 

GA 14; IND 35 
Faith Hill: CCA 14; AC 14 
The Hilliard Ensemble: CL 9 
Warren Hill: C/19 
The Hives: IND 40 
Dave Hollister: HSS 64; RBH 96; RS 50 
Steve Holy: Bzoo 161; CA 20; CS 15 
Hometown News: CS 47 
Hoobastank: Bzoo 76; Hioo 70; HA 69; MO 4; RO 

7 
Whitney Houston: HSS 37 
Los Huracanes Del Norte: LT 42; RMS 12 

Ibiza: DC 12 
Ice Cube: RBA 76 
Enrique Iglesias: 8200 27; A40 27; AC 2; DC 5; 

Hioo 13, 45; HA 12, 44; LPS 2, 17; LT 2;140 
12; TSS 8 

iio: him° 78;140 39 
Ill Nino: HS 31 
Iman: RMS 23, 25 
Natalie Imbruglia: Bzoo 111; A40 20; AC 30; H100 

100 
IMX: 13200 169; IND lo; RBA 45; RBH 8o 
Incubus: B200 56; PCA 25; MO 15, 17; RO 17 
India.Arie: Bzoo 42; RBA 38; H100 74 
Indigo Girls: Bzoo loo; INT n 
Infamous Mobb: Bzoo 129; HS 2; IND 6; RBA 25 
Injected: HS 17; RO 20 
Intocable: LT 13; RMS 3,7 

Los Invasores de Nuevo Leon: LA 69 
Chris Isaak: 13200 130; Ayo 35; AC 18 
The Isley Brothers Featuring Ronald Isley AKA 

Mr. Biggs: RBA 62 

Alan Jackson: 8200 16; CA 2, 48; CCA 8; CS 8; 
Hioo 43; HA 39 

Janet Jackson: Bzoo 198; RBA 92 
Michael Jackson: B200 123, 199; RBA 50; RA 22; 

RBH 22, 81 
Jagged Edge: B200 113; RBA 57; DS 16; RA 66, 75; 

RBH 66, 79; RS 74 
Jaheim: 8200 46; RBA 13; Hioo 28; HA 26; RA 7; 

RBH 7 
Bishop T.D. lakes: CC 22; GA 8 
Bishop T.D. lakes & The Potter's House Mass 

Choir: GA 36 
Boney James: CI 2; RBA 68; RBH 96 
Brett james: CS 42 
Etta lames: BL 9; /Z15 
Jamiroquai: DC 21 
Jam & Spoon: DC 43 
Joanna Janet: CS 58 
Jars Of Clay: B200 104; CC 6 
Ja Rule: B200 19; RBA 12; H100 3, 17, 29, 75; HA 3, 

17, 27, 74; RA 11, 15, 19, 29, 67; RBH n, 15, 
20, 30, 70; RS 42, 69;140 1,15 

Jacky Jasper: RBA 85 
Jay-Z: B200 6, 137, 195; RBA 3, 47. 77; RBC 7.15; 

Hioo 81; HSS 36; RA 47, 53, 68; RBH 49, 51, 
72; RP 18; RS 27, 6o 

Waylon Jennings: B200 155; CA 19; CCA 11, 24 
Jeremiah Freed: RO 37 
Jewel: Bzoo 81; A40 7, 33; AC 26;140 32 
Jose Alfredo Jimenez: LA 51, 73 
Jimmy Eat World: Bzoo 68; A.40 21; Hioo 34; HA 

34; MO 1; T4o 38 
J-Live: HS 28; IND 16; RS 56 
Joe: 8200 107; RBA 44; RA 32; RBH 34 
Elton John: PCA 31; AC 12 
Carolyn Dawn Johnson: CA 35; AC 22; CS 17 
Jack Johnson: 6200 88; INT 25; MO 25 
Joi: RBA 8o 
Jonell: MSS 14; RP 20; RS 29 
Donell Jones: RA 44; RBH 45; RS 43 
George Jones: CA 64; CCA 25 
Norah Jones: 8200 51; C/1; INT 3 
Roy Jones, Jr.: RBA 81; HSS 64; RS 50 
Sir Charles Jones: HS 23; IND 13; RBA 30 
Richard loo: CL 2 
JOSE Jose: LA 54; LPA 19 
Journey: PCA 50 
The Judds: CCA 15 
Jump 5: CC 34 
Just-Ice: RS 46 
Juvenile: RBA 97; RBC 14; MSS 52; RBH 98; RP14; 

RS 20 

-K-
Israel Kamakawiwo'Ole: WM n 
Anthony Kearns: WM 8 
John P. Kee: GA 39 
Toby Keith: 8200 75; CA 7; CCA 13; CS 1; H100 32; 

HA 28 
R. Kelly: B200 6; RBA 3, 95; RBC 24; H100 81, 94; 

HSS 36; RA 47, 53; RBH 49, 51; RP 18; RS 27 
Tricia Lee Kelshall: DC yo 
Alicia Keys: B200 31; RBA 26; AC 24; Hioo 64; HA 

65; RA 33, 46; RBH 36, 5o 
Khia: HS 21; IND 12; RBA 39 
KHZ: DC 26 
Angelique Kidjo: HS 38; WM 3 
Kid Rock: 8200 40; PCA ii; RO 39 
Killa Beez: B200 126; IND 5; RBA 31 
Killer Mike: Hioo 31; HA 31; HSS 73; RA 39; RBH 

39; RS 45;140 24 
&B. King: BL 4 
Carole King: PCA 34 
Kittle: IND 50 
KMFDM: IND 46 
Jennifer Knapp: CC 30 
Knoc-Tum'Al: RBH 100; RS 52 
Kom: MO 14; RO 8 
Diana Krall: Bzoo 93; INT 12;/Zi; PCA 38 
Alison Krauss: B200 117; CA in CCA 20; INT 19 
Lenny Kravitz: B200 164; A40 22 
Kris Kross: MSS 69 

KRS-One And The Temple Of Hiphop: GA 32 

Rachael Lampa: CC 17; HS 18 
David Lanz: 025; NA 9 
Avril Lavigne: Ayo 32 
Donald Lawrence & The Tri-City Singers: Elzoo 

170; GA 4; HS 10 
Shannon Lawson: CS 32 
Tommy Lee: RO 16 
Meline Leon: LPS 31; TSS 20 
Gerald Levert: RBA 87; RA 69; RBH 74 
Tony Levin: NA 12 
Glenn Lewis: 8200 34; RBA 8; RA 18; RBH 19; RS 

55 
Ramsey Lewis:IZ 4 
LaLey: LA 29; LPA 12 
Uberacion: LA 46; LT 37; RMS io 
Litehouse: A40 12, 29 
Gordon Lightfoot: B200 165 
Lightforce: DC 17 
Ul Blacky: RBA 84 
IiI Bow Wow: Bzoo 58; RBA 34; Hioo 72; HA 71; 
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RA 21; RBH 21 

Lit' J: Elzoo 148; HS 5; RBA 24; HSS 12; RBH 95; 
RS 17 

Lil Jon & The East Side Boyz: IND 44 
Lil' Keke: IND 27; RBA 88 
Lit' Romeo: Hioo 99; HSS 4; RBH 77; RS 18 
Lit Ru: HSS 41 49; RBH 88, 91; RP 9, 11; RS 12,14 
Limi-t 21: TSS 34 
Linkin Park: Bzoo 13; Ayo 15; Hioo 7; HA 7; MO 

12, 38; RO 9; Tyo 4 
Little Big Town: CS 41 
Little Charlie & the Nightcats: BL 15 
Lo Fidelity Allstars: DC 11 
Lonestar: B200 153; CA 17; Ayo 40; AC 5; CS 20 
Loon: Limo 11; HA 9; RA 8; RBH 14018 
Jennifer Lopez: B200 24, 106; RBA 27; H100 3; HA 

3; RA 15, 65; RBH 15, 68; T4o 1 
Lostprophets: Bzoo 186; HS 13 
Louchie Lou & Michie One: HSS 38 
Patty Loveless: CA 41 
Lyle Lovett: CA 74 
Ludacris:13200 9; RBA 5; Hioo 22, 51; HA 22, 49; 

HSS 34; RAio, 24; RBH 10, 28; RP 17; RS 26; 

T40 34, 40 
Lynyrd Skynyrd: PCA 36 

M  

Yo-Yo Ma: CL 1, 3 
Mack RBA 6o 
Madonna: DS 18 
Raven Maize: DC 28 
Cheb Mami: DS 14 
Barry Manila.: B200 35; IND 31; INT 6 
Patricia Manterola: LA 67; LPS 33 
Mantra: DC 47 
Victor Manuelle: LPS 39; LT 14; TSS 1 
Marie Sisters: CS 6o 
Bob Marley: PCA 5; RBC 5; RE 1, 8, 11 
Bob Marley And The Wailers: RE 2 
Damian "Jr. Gong" Marley: RE 7 
Marsha: DC 41 
Andrea Martin: DC 45 
Brad Martin: CS 35 
Rogelio Martinez: RMS 17 
Mary Mary: CC 21; GA 7; RBA 91 
Pepper Mashay: DC 18 
Timo Maas: EA lo; DC 15 
Master P: Bzoo 196; RBA 67 
matchbox twenty: AC 6 
Keiko Matsui: CI 22 
Dave Matthews Band: B200 128; A40 16 
Maxwell: B200 79; RBA 28; DS 3; Hioo 58; HA 

56; RA 14; RBH 16; RS 71 
John Mayer: B200 38; INT 9; A40 14 
Martina McBride: B200 103; CA 9; CS 7; Hioo 48; 

HA 45 
McBride & The Ride: CS 57 
Paul McCartney: AC 25 
Delbert McClinton: BL 6; CA 75 
Donnie McClurkin: 8200 188; CC 14; GA 5; RBA 

66 
Mindy McCready: CA 43 
John McDermott: WM 9 
Reba McEntire: CA 28 
Bobby McFerrin: CI 5 
Tun McGraw: B200 74.136; CA 6, 12; CCA 21; CS 

9, 18; H100 52. 57; HA 50,54 
Mark McGuinn: CA 66; CS 29 
Brian McKnight: AC 29; Hum 97; HSS 65; RA 52; 

RBH 55; RS 36 
MDO: LA 44; LPA 14; LPS 14; LT 21; TSS 36 
Melody: LA 47; LPA 16; LPS 32; TSS 21 
Melvins: HS 45; IND 21 
Men Of Standard: GA 16; IND 42 
Roy D. Mercer: CA 67 
MercyMe: 8200 89; CC y 
JO Dee Messina: B200182; CA 23; AC 15; CS 18; 

H100 57; HA 54 
Metallica: PCA 13 
Pat Metheny Group: CI 3 
Method Man: HSS 14; RP 20; RS 29 
Tanto Metro & Devonte: RE 4; Hioo 96; RA 51; 

RBH 56 
MFF: DC 45 
Miguel Migs: EA 23 
Luis Miguel: LA 15; LPA 8; LPS 22, 24; LT 35,38 
Christina Milian: HSS 27; RS 73 
Millencolin: IND 28 
Kylie Minogue: 8200 25; INT 22; Ayo 23; DS 9; 

Hioo 14: HA 13; 14o 5 
Mobb Deep: B200 160; RBA 51; Hioo 91; RA 55, 

73; RBH 58, 75 
Moby: MO 35 
Monchy & Alexandra: LA 18; TSA 2; LT 34; TSS 5 
Jane Monheitg 12, 23 
Yolandita Monge: LPS 16; LT 24; TSS 26 
Ricardo Montaner: LPS 30 
Pablo Montero: LA17; LPA lo; LPS 5; LT 6; TSS yo 
Pilar Montenegro: LA lo; LPA 6; WM 4; LPS 9; LT 

1; RMS 2; TSS 3o 
John Michael Montgomery: CA 62 
Montgomery Gentry: CA 55; CS 51 
Stanton Moore:/ZiEs 
Morel: DC 30 
Lorrie Morgan; CA 53; IND 43 
Alanis Morissette: B200 23; 1NT 5; PCA 32; A40 3; 

H100 37; HA 43; T40 22 
La Mosca Tse Tse: LT 49 
Lou Mosley: HSS 21; RBH 94; RS 16 
Mr. Bigg: RBC 13 
Mr. Cheeks: Hioo 33; HA 64; HSS 3; RA 20; RBH 

13; RN; RS 2 
Mr. Low Down: HSS 33; RBH 93; RP 12; RS 15 
Ms. Jade: H10092; RA 54; RBH 52; RP 25; RS 38 
Nicole C. Mullen: CC 25; HS 39 
Shirley Murdock: GA 22 
Keith Murray: RS yo 
Mushroomhead: Bzoo 1130; HS 12 
Musiq: RBA loo; Hioo 66; HA 63; RA17; RBH 18; 

RS 65 
Mystikal: B200 99; RBA 32; H100 90; RA 45; RBH 

46, 84; RS 75 

-N--
Happy Roots: Eizoo 28; RBA 6; Hioo 73; HA 73; 

RA 31; RBH 31; RS 72 
Nas:13200 32; RBA 11; RBC 8, 19, 20; Hioo 79, 98; 

HA 75; RA 25, 61, 65, 66; RBH 26, 62, 66, 68 
Nate Dogg: RBA 98 
Naughty By Nature: DS 5; Hioo 76; HSS 8; RA 56; 

RBH 32; RP 2; RS 3 
MeShell Ndegeocello: DC 29 
Frankie Negron: TSA 18; TSS 12 
Belly:1320o 118; RBA 71; DS 16; Hioo 5; HA io; 

HSS 1; RA 49; RBH 27; RS 1, 74:140 6 
Willie Nelson: B200 151; CA 16; CCA 5; PCA 45; 

CS 25 
N*E*R*D*: Eizoo 92; RBA 46 
Ann Nesby: B200 91; RBA 19; RA 57; RBH 59 
New Creation Of God: GA 15; IND 41 
New Life Community Choir: GA 39 
Thomas Newman: DC 44 
Newsboys: B200 105; CC 7 
Next: Hioo 28; HA 26; RA 7; RBH 7 
Joe Nichols: CS 39 
Nickel Creek: CCA PCA 8; CS 55 
Nickelback: B200 15; Ayo 2; Hioo 9, 53; HA 8, 51; 

MO 8, 20; RO 2, 10; 14o 8 
Tito Nieves: LPS 39; 1114; TSS 
Ninezo: RS 32 
Nirvana: PCA 46 
The Nitty Gritty Dirt Band: CCA 12 
No Doubt: B200 39; PCA 41; A40 17; H100 49, 63; 

HA 48, 66; T4o 23, 29 
NOFX: IND 18 
No Good: HSS ii; RBH 6o; RP 3; RS 5 
Gabbie Nolen: CS 52 
The Notorious B.I.G.: RBC 3; HSS 55, 59; RS 39, 

54 
'N Sync: 6200 98; Hioo 5; HA lo; HSS 1; RA 49; 

RBH 27; RS 1; T4o 6 

10 MI» 

OC: RS 62 
The O.C. Supertones: CC 38 
The Offspring: RO yo 
Ol' Dirty Bastard: B200 66; IND 3; RBA 20 
Jamie O'Neal: CA 56; CS 44 
The Ones: DC 7 
Orchestra Baobab: WM 13 
La Oreja De Van Gogh: LPS 26; LT 44 
Los Originates De San Juan: LA 32; RMA 17 
Original P: RBA 93 
Ozzy Osboume: B200 112; PCA RO 35 
Ospina: DC 48 
Our Lady Peace: MO 30 
OutKast:13200 52; RBA 41; limo 31; HA 31; HSS 

73; RA 39; RBH 39; RS 45; 1.40 24 
Out Of Eden: CC 23; HS 30 
Ginny Owens: CC 27; HS 44 

Petey Pablo: B200 133; RBA 61; RBH 78 
Joe Pace & The Colorado Mass Choir: GAil 
Lindsay Pagano: HSS 42 
Brad Paisley: 8200 139; CA 13; CS 23 
Los Palominos: LA 72; RMS 26 
Palomo: LA 35; RMA 20; LT lo; RMS 1 
Sean Paul: RBH 92 
Laura Pausini: LA 21; LPA 11; LPS 27; LT 46 
Luciano Pavarotti: CL 5 
P. Diddy: Hioo 11,19; HA 9,18; HSS 16; RA 6, 8; 

RBH 6, 8; RP 8; RS 14018 
Ezequiel Pena: RMS 36 
Murray Perahia: CL 8 
Amanda Perez: Hioo 83; HSS 9 
Perion: HSS 64; RS so 
ltzhak Perlman: CL 12 
Pesado: LA 26; RMA 13; LT 40; RMS 13 
Pet Shop Boys: DS 23 
Bernadette Peters: I NT 14 
Tom Petty And The Heartbreakers: PCA 40 
Phantom Planet: 13200 143; HS 4; MO 37 
Pimpinela: LA 68 
Pink: Bzoo 10; Ayo 19; DS 7; Hioo 12; HA 11;140 

3,25 
Pink Floyd: B2oo 168; PCA 6 
Pinmonkey: CS 50 
Alexandre Pires: HS 43; LA 5; LPA 2; LPS 4, 6; IT 

8, 9; TSS 35 
Play: HSS 32 
P-Lo: HSS 43; RBH 91; RP 11; RS 14 
Plus One: B200 127; CC 8 
P.O.D.: B200 29; CC 1; Hioo 30; HA 30; MO 3; RO 

6:140 37 
El Poder Del Norte: LA 20; RMA 8; LT 43; RMS 14, 

34 
Poison: PCA 33 
Carlos Ponce: LPS 34 
Christoph Poppen: CL 9 
Power Houze: IND 24; RBA 63 
Po' White Trash And The Trailer Park Symphony: 

IND 39; RBA 78 
PPK: DC 27 
Julio Preciado Y Su Banda Perla Del Pacifico: LA 

61; RMS 30 
Elvis Presley: HSS 6o 
Pretty Willie: HS 34; RBA 65; HSS 24; RP 24; RS 

35 
Kelly Price: RS 40 
Project Pat: RBA 94 
Prophet Jones: RBA 79; RBH 82 
Puddle Of Mudd: E3200 14; Ayo 6; Hioo 6; HA 6; 

MO 2, 31; R01, 36;140 9 
Puerto Rican Power: TSS 13,15, 25 
Puretone: DC 42 

11:1 BM. 

Quarashi: MO 29 
Queen: PCA 43 
A.B. Quintanilla Y Los Kumbia Kings: LA 13; LPA 

7, RMS 29 

-R-
Bonnie Raitt: AC zo 
Rakim: Hioo 71; HA 70; RA 27; RBH 29 
Rancid: IND 18 
Kevin Randolph: CI 23 
Rascal Flatts: Bzoo 45; CA 3; CS 4; Hioo 44; HA 

41 
Peter Rauhofer: DS 23 
Rayvon: RS 41 
Los Razos: LA 40 
Redd Eyezz: HSS 52; RBH 98; RP 14; RS 20 
Dianne Reeves: /Z 20 
Regency Buck: DC 24 
Remy Zero: A40 34 
Ren: HSS 45; RBH 99; RS 22 
Res: Bzoo zoo; HS 16; RBA 58; A40 38; DC 14 
Reveille: RO 28 
Lydia Rhodes: DC 47 
Rhyme: HSS 45; RBH 99; RS 22 
Los Rieleros Del Norte: LA 43 
LeAnn Rimes: 8200 154; CA 18; Ayo 31; AC 19; DS 

10; H100 24; HA 32; HSS 7;140 21 
The Rippingtons Featuring Russ Freeman: CI ii 
Jenni Rivera: RMS 19 
Lupillo Rivera: LA 22, 25, 37, 41; RMA 9,12; LT 20; 

RMS 4 
RL: RBH 85 
Daniel Rodriguez: CX 3; HS 32 
Kenny Rogers: CA 72; CS 53 
Tito Rojas: TSA 11; TSS 24 
Joann Rosario: GA 17 
Rick Ross: RA 70; RBH 69 
Mstislav Rostropovich: CL 14 
Paul Rozmus: CI 9 
Paulina Rubio: LA 16; LPA 9 
Rubyhorse: /14o 36 
Ruff Endz: RA 30; RBH 33 
Rush: RO 22 

Sade: 6200 122; PCA 37; RBA 72; DS 12 
Sanchez: RE 9 
Adan Chalino Sanchez: RMS 32 
Christina Sanchez: HSS 45; RBH 99; RS 22 
Raphael Saadiq: HSS 72; RA 63; RBH 64; RS 48 
Arturo Sandoval:1Z 25 
Gilberto Santa Rosa: TSA 9; LT 17; TSS 2, 31 
Juelz Santana: Hioo 77; HSS 17; RA 28; RBH 23; 

RP 5; RS 8 
Alejandro Sanz: LA 8; LPA 4; LPS 11; 1115 
Savage Garden: HSS 50 
Scanners: DC 46 
Scarface: RA 68; RBH 72 
The John Scofield Band: CI 18 
Jill Scott: RBA 73 
Peggy Scott-Adams: BL 1; IND 22 
Earl Scruggs And Friends: CA 54 
Joan Sebastian: LA 19, 30; RMA 7, 15; LPS 23; LT 

11; RMS 9 
Jon Secada: LT 32; TSS 6 
Secret Garden: HS 36; INT 13; NA 2, 15 
Bob Seger & The Silver Bullet Band: PCA 3 
Selena: LA 58 
Sensefield: Ayo 30 
Erick Sermon: RBH 85 
Sevendust: IND 14; MO 36; RO 23 
Shaggy: RE 5; RS 41 
Shakira: B200 12; A40 37; DC 37; Hioo 21; HA 21; 

LPS 8, 25; LT 7, 41:140 14, 36; TSS 18 
Remy Shand: Bzoo 5o; RBA 21; RA 59; RBH 61 
Sharissa:13200 9o; RBA 22; Hloo 84; RA 35; RBH 

37 
SheDaisy: CS 31 
Shekinah Glory Ministry: GA yo 
Blake Shelton: CA 47; CS 43 
Frank Sinatra: PCA 39 
Sin Bandera: LA 38; LPA 13; LPS 21; LT 31; TSS 17 
Sir Adamsmasher: DC 39 
Sixwire: CS 56 
Ricky Skaggs & Friends: CA 63 
Slanted Eyezz: HSS 52; RBH 98; RP 14; RS 20 
Sleepy Brown: Hioo 22; HA 22; HSS 34; RA 10; 

RBH lo; RP 17; RS 26; T40 40 
Richard Smallwood With Vision: GA 25 
Esther Smith: GA 26 
Michael W. Smith: E3200 82; CC 3 
Will Smith: HSS 35 
The Soggy Bottom Boys: CS 36 
Soil: HS 42 
Solar City: DC 18 

Solas: WM 12 
Marco Antonio Solis: LA 75; LPS 40 
Jimmy Sommers: CI 13 
Soulive: Q 7 
Britney Spears: B200 41 
Staind: 8200 84; Hioo 65; HA 62; MO 5; RO 3 
Brenda K. Starr: LA 28; TSA 3; LPS 39; LT14; TSS 

Starsailor: HS 27 
Static-X: RO 38 
Tommy Shane Steiner: CS 6; Hioo 50; HA 46 
Ray Stevens: CA 46; HSS 29 
Rod Stewart: B200 135 
St. Germain: C/14, 20: EA 25 
Ring: B200 178; DS 14 
Rebecca St. James: B200 167; CC 11 
Angie Stone: Elzoo 97; RBA 29; DC 1; DS 17; Hioo 

82; RA 40; RBH 41 
Stone Temple Pilots: IISS 40 
George Strait: 8200 162; CA 21, 26; CCA 23; CS 

12; H100 59; HA 57 
Barbra Streisand: B200 192 
Strik 9ine: HSS 15; RBH 83; RP 4; RS 7 
The Strokes: 8200 125; MO 28 
Michael Stuart: TSA 7; TSS 23 
Sublime: PCA 19 
Sugarcult: IND 49 
Sum 41: B200 175; HSS 74 
Super Furry Animals: IND 47 
System Of A Down: Bzoo 26; PCA 12; Hioo 89; 

MO lo; RO 14 

-T--
Olga Tanon: TSA 8; TSS 22 
James Taylor: PCA 
Los Temerarios: LA 33; RMA 
Tenacious D:13200 174 
Bryn Terfel: CL 13 
John Tesh:13200 150; CC lo; IND 8; NA n 
Thievery Corporation:1Z10 
Third Day: B200 183; CC 12, 31 
Cyndi Thomson: CA 32 
Thunderpuss: EA 18 
Thursday: HS 20; IND il 

RBA 54 
Los Tigres Del Norte: LA 63; RMS 33,39 
Los Tigrillos: LA 23; RNA 10 
Aaron Tippin: HSS 30 
tobyMac: CC 35 
Tool: RO 32 
Peter Tosh: RE 15 
Toya:1-hoo 86 
Train: 8200 116; A40 10. 25; AC ii 
Randy Travis: CA 68 
Trick Pony: CA 25; CS 22 
Trik Turner: B200 io9; MO 9 
Trina: RA 70; RBH 69 
Trio Mediaeval: CL 7 
Travis Tritt: B200 115; CA 10, 73; CS 10; Hioo 61; 

HA 59 
Truth Hurts: Hioo 71; HA 70; RA 27; RBH 29 
T. Supreme: HSS 43; RBH 91; RP 11; RS 14 
Los Tucanes De Tijuana. LA11; RMA 4; LT 36; RMS 

11 
Shania Twain: CCA 3; PCA 21; DC 34 
Tweet: B200 3; RBA 2; Hioo 8, 88; HA 5: HSS 39; 

RA 4, 43, 6o; RBH 4, 48, 63; RS 14017 
Twista: RBC 25 
Ronan Tynan: WM 8 
Steve Tyrell: IZ 8 
Moses Tyson, Jr.: GA 19 

U 

U2: Eizoo 48; I NT 16; PCA 17 
UB4o: RE 6 
UGK: RBA 59 
Uncle Tupelo: HS 35 
Union Station: E3200 117, CA ii; I NT 19 
Unwritten Law: B200 80; MO 7 
Polo Urias Y Su Maquina Nortena: RMS 31 
Usher:1320o 18; RBA 15; Hioo 4,11, 36; HA 4. 9. 

35; RA 2, 8, 37; RBH 2, 8, 42; 140 18, 20, 27 

Ian Van Dahl: DC 36; DS 6 
Luther Vandross: RBA 56; AC 28; RA 48; RBH 54 
Sergio Vargas: TSS 16 
Phil Vassar: CS 5; Hioo 41; HA 37 
Jimmie Vaughan: BL -l3 13 
Stevie Ray Vaughan And Double Trouble: BL 7 
Eddie Vedder: A40 28 
Chuy Vega: IA 31; RMA 16 
Veggie Tunes: IND 45 
Jaci Velasquez: LA 65 
Johnny Vicious: EA 6; HS 40; IND 19 
Alicia Villarreal: LA12; RMA 5; LT 29; RMS 8 
Femando Villalona: LT 32; TSS 6 
Viola: DC 50 
Virtue: GA 37 
Vita: RP 21; RS 30 
Caños Vives: LA 36; TSA 4; LPS 7; LT 5; TSS 7 

-w-.. 
The Wailers: PCA 5; RBC 5; RE 1, 8,11 
Andre Ward: Q15; RBA 82 
Latanza Waters: DC 16 
Russell Watson: CX 6 
Way Out West: DC 4o 
Weezer: M013 
Barry White: RBC 17 
Peter White: CI 10 

The White Stripes: Elmo 61; IND 38; MO 18 
Doug Williams: GA 20 
Hank Williams III: CA 44 
Hank Williams Jr.: CA 45; CCA 6; PCA 48 
Jessica Williams: g 24 
John Williams: CL 3 
John Williams: CX 7 
Lee Williams And The Spiritual QC's: GA 34 
Melvin Williams: GA zo 
Pharrell HID° 19; HA 18; HSS 16; RA 6; 

RBH 6; RP 8; RS 11 
Cassandra Wilson: L32oo 159; HS 8; INT lo; /Z 2 
Michael Wilson: RA 72; RBH 73 
Nancy Wilson:1Z 4 
BeBe Winans: CC 24; GA 9 
CeCe Winans: CC 33; GA io 
Andrew W.K.: B200 124; HS l 
Lee Ann Womack: CA 34; AC 8; CS 25 
Darryl Worley: CS 33 
Chely Wright: CA 39; CS 26 
Finbar Wright: WM 8 
Jaguar Wright:13200 171; RBA 42 
Wu-Tang Clan: RBA 89 
Keke Wyatt: B200 83; RBA 23; Hioo 56; HA 53; 

RA 13; RBH 14 
Zakk Wylde's Black Label Society: IND 26 

X ... 

X-Ecutioners: 8200 49; RBA 48; Hioo 85; MO 16; 
RO 31 

-Y-
Yanni: NA 4, 6 
Yanou: DC 33; DS 11 
Trisha Yearwood: CA 57; CS 16 
Yes: 0(14 
Ying Yang Twins:1320o 67; IND 4; RBA 14; RA 34; 

RBH 35 
Pete Yom: 8200 190; HS 14 

.... 

Charlie Zaa: LA 9; LPA 5; LPS 10; LT 12; TSS 33 
Zero 7: EA 12; IND 29 
Zoegirl: CC 18; HS 22 
Rob Zombie: Eizoo 85; MO 23; RO n 

-SOUNDTRACKS-
All: SIX 24 
All About The Benjamins: Elzoo 147; IND 7; 

RBA 36; SIX 12 
Amelie: WM 6 
A Beautiful Mind: CX 5 
Big Bad Love: BL 8 
Black Hawk Down: WM 10 
Blade II: B200 37; EA l; RBA 33; SIX 3 
Captain Corelli's Mandolin: CX 13 
Clockstoppers: SIX 17 
Coyote Ugly: 6200 72; CA 5; SIX 9 
Crouching Tiger, Hidden Dragon: CX 
Down From The Mountain: CA 33; SIX 23 
The Fast And The Furious: 8200 173; SIX 16 
The Fast And The Furious: More Fast And 

Furious: 8200 163; SIX 14 
Finding Forrester:1Z 22 
Hardball: STX 18 
I Arn Sam: 6200 57; INT 15; SIX 5 
Kissing Jessica Stein: /Z 7 
The Lord Of The Rings: The Fellowship Of The 

Ring: 8200 114; I NT 18; SIX 10 
Monsoon Wedding: INT 24; WM 5 
Moulin Rouge: 8200 55; INT 21; SIX 4 
Moulin Rouge 2: B200 134; INT 7; STX 11 
0 Brother, Where Art Thou?: Eizoo 5; CA 1; INT 

2; STX 1 
The Princess Diaries: SIX 21 
Queen Of The Damned: B200 59; SIX 6 
Resident Evil: 6200 63; SIX 7 
The Scorpion King: 6200 8; SPI 2 
Shrek:13200 65; SIX 8 
Spongebob Squarepants Original Theme 

Highlights: SIX 20 
State Property: 8200 152; RBA yo; STX 13 
Tae-Bo Inspirational: Walk By Faith...Not By 

Sight: GA 23 
Three 6 Mafia & Hypnotize Minds Presents: 

Choices - The Album: RBA 69; Sl-X 25 
Training Day: SIX 19 
A Walk To Remember:1320o 172; SIX 15 
We Were Soldiers: CA 30; SPI 22 

-VARIOUS ARTISTS-
on The Billboard 200 

Disney's Superstar Hits: 177 
Grammy Nominees 2002: 110 
Now 7: 185 
Now 8: 73 
Now 9: 4 
The Pledge Of Allegianced Tour: 176 
Songs y Worship - Shout To The Lord: ioi 
The Source Presents Hip Hop Hits - Volume 

5: 194 
Totally Country:17 New Chart-Topping Hits: 

6o 
Totally Hits 2001: 197 
WOW Gospel 2002: The Year's 30 Top Gospel 

Artists And Songs: 138 
WWF: Forceable Entry: 11 
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Billboard MODERN ROCK TRACKS,. 

TITLE IMPRINT/PROMOTION LABEL Artist 

1fet NUMBER 1 eift, 
THE MIDDLE . wwoeks 

7 Weeks At Number I 
Jimmy Eat World ..., 

3 BLURRY ._,, . ...., bEfFEWINTERSCOPE Puddle Of Mudd 9 
2 YOUTH OF THE NATION ATLANTIC P.O.D. .9 
4 CRAWLING IN THE DARK ISIANOTOJMG Hoobastank 9 
5 FOR YOU FUME/URA/EEG Staind 9 
6 FIRST DATE MCA Blink-182 9 
9 SEEIN' RED INTERSCOPE Unwritten Law 9 
8 TOO BAD ROADRUNNER/IDA/1G Nickelback 9 
7 FRIENDS & FAMILY RCA Trik Turner .9 
12 TOXICITY AmmcmucorumeLA System Of A Down 9, 

11 11 WASTING MY TIME TA Default 9 
12 10 IN THE END WARNER BROS Linkin Park 9 

Q 14 DOPE NOSE GEFFENANTERSCOPE Weezer 

ED 15 HERE TO STAY IMMORTAL/EPIC Korn 

15 16 NICE TO KNOW YOU IMMORTAL/EPIC Incubus 9 
; 16 13 IT'S GOIN' DOWN LOUD/COLUMBIA X-Ecutioners 9 
: 17 18 WISH YOU WERE HERE IMMORTALNPIC Incubus 9 
0  19 FELL IN LOVE WITH A GIRL TARO MARINO The White Stripes .9 
" 19 17 THE WAY YOU LIKE IT ARISTA Adema 9 
20 20 HOW YOU REMIND ME ROADRUNNER Nickelback 9 
ap 22 8 HERE IS GONE WARNER BROS Goo Goo Dolls 9 

181 24 AMBER VOLCANO 311 
23 NEVER GONNA STOP GEFFENANIERSCOPE Rob Zombie 9 

24 21 I STAND ALONE REPUBLIC/UNIVERSAL Godsmack 9 
€1) 27 FLAKE ENJOY/UNIVERSAL Jack Johnson 

SCREAMING INFIDELITIES vaoaurr Dashboard Confessional .9 11,11 31 32 THE REMEDY EXTASY Abandoned Pools 9 

28 25 LAST NITE RCA The Strokes 9 

GO 33 STICK EM UP DME BOMB/COLUMBLA Ouarashi 9 

11 SOMEWHERE OUT THERE COLUMBIA Our Lady Peace 
39 DRIFT & DIE RAMESS/GEFFENANTERSCOPE Puddle Of Mudd 9 

32 30 MY SACRIFICE WIND UP Creed 9 
1ga 37 GET AWAY WARNER BROS Earshot 

,34 26 CAUGHT IN THE SUN LAVNATLANTIC Course Of Nature .9 

63 WE ARE ALL MADE OF STARS V7 Moby 9 

836 
LIVE AGAIN TOT Sevendust 

35 CALIFORNIA DAYLIGHT/EPIC Phantom Planet 9 
38 34 PAPERCUT WARNER BROS Linkin Park 9 

40 TEAR AWAY WIND UP Drowning Pool 9 
40 28 HEY MISTER ARTISIDIRECT Custom 9 

Billboard ADULT CONTEIV1PORARYTm 
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TITLE IMPRINT/PROMOTION LABEL Artist 

1 1 

',....",' NUMBER 1 ',tr-., 4 Weeks AI NMI« I 

A NEW DAY HAS COME EPIC Celine Dion 9 

2 2 HERO unERscorLE Enrique Iglesias .9 

0  3 j SUPERMAN (IT'S NOT EASY) ---- ., AWARE/COLUMBIA Five For Fighting 9 

4 4 ONLY TIME REPRISE Enya 9 

5 5 j I'M ALREADY THERE RNA Lonestar .9 

6 6 IF YOU'RE GONE LAVNATTANTIC matchbox twenty 9 

fkb 8 I NEED YOU COLUMBIA Marc Anthony 

8 9 I HOPE YOU DANCE MCA NAMNILLEJUNNERSAL Lee Ann Womack .9 

9 7 THANK YOU ARISTA Dido .9 

8[13 10 ONLY A WOMAN LIKE YOU JNE Michael Bolton .9 

11 11 DROPS OF JUPITER (TELL ME) mamma Train sr 

12 12 THIS TRAIN DON'T STOP THERE ANYMORE ROCKET UNIVERSAL Elton John 9 

13 13 DROWNING JM Backstreet Boys .9 

14 14 THERE YOU'LL BE HOL LTWOOO,WMINER BROS Faith Hill 9 

4ID 19 BRING ON THE RAIN RB T.« AR P c)%nnom- Jo Dee Messina .9 

16 18 SONG FOR THE LONELY WARNER BROS Cher 9 

17 20 WILD CHILD ,. Enya 

fa 22 LET ME DOWN EASY REPRISE Chris Isaak 9 

CO 23 CAN'T FIGHT THE MOONLIGHT curie •IIII ARP own I,.. LeAnn Rimes .9 

€3 25 I CAN'T HELP YOU NOW CAPITOL Bonnie Raitt 

71 21 INSATIABLE COLUMBIA Darren Hayes º 

27 24 SO COMPUCATED ARISTA NASHVILLE Carolyn Dawn Johnson 9 

ep 27 TO WHERE YOU ARE ,fflri.msr Josh Groban 

Q  26 FALLIN , Alicia Keys 9 

alle YOUR LOVING FLAME MR/CAPITOL Paul McCartney 

26 30 STANDING STILL ATLANTIC Jewel 9 

OP 29 WHEREVER YOU WILL GO RCA The Calling 9 

I'D RATHER J Luther Vandross 

29 28 STILL MOTOWN/UNIVERSAL Brian McKnight .9 

ID nenRY WRONG IMPRESSION RCA Natalie lmbruglia .se 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 101 main-
stream rock stations, 82 modern rock stations, 83 adult contemporary stations and 78 adult Top 40 stations are elec-
tronically monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream 
Top 40, Rhythmic Top 40 and Adult Top 40 stations. The 249 Top 40 Tracks stations are electronically monitored 24 
hours a day, 7 days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the 

remaining detection-based charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, in 
even if it registers an increase. Records below the top 20 (top 15 for AC) are removed from the chart after 26 weeks. Airpower awarded to songs appearing in the top 20 on both the BIM Airplay and Audience charts for the first time with lid 
increases in both detections and audience (Top 40 Tracks excluded). 9 Videoclip availability. 2002, VNU reserved Business Media, Inc. All rights reseed. __ 
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ptilipocird MAINSTREAM 
,...,... . ROCK TRACKS. 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 1 
'le NumBER i , SA 

BLURRY RAWLESS/GEFFEMNTERSCDPE 

10 Weeks At Number I 

Puddle Of Mudd ,se 

2 

Si 

TOO BAD ROADRUNNERIEUMG Nickelback  9 
4 FOR YOU ITOWELEKTRANEG Staind .ie 

4 3 WASTING MY TIME wr Default 9 

al 5 I STAND ALONE neueur.x.ext.six Godsmack se 
6 6 YOUTH OF THE NATION ATLANTIC P.O.D. .9 
7 8 CRAWLING IN THE DARK ISLAND/11NC Hoobastank , cie 11 HERE TO STAY IMMORTAL/EPIC Kom 
9 7 IN THE END WARNER BROS Linkin Park 9 
10 9 HOW YOU REMIND ME ROADRUNNER Nickelback 9 
11 12 NEVER GONNA STOP GEFFENANTERSCOPE Rob Zombie 9 
12 10 CAUGHT IN THE SUN LAVNATLANTIC Course Of Nature 9 
13 14 MY SACRIFICE VAND UP Creed 9 
Q 16 TOXICITY AMERICAIMOLUMBIA System Of A Down ..,,, 
15 15 ADRIANA RCA Headstrong , 
in 20 HOLD ME DOWN MCA Tommy Lee 
17 13 NICE TO KNOW YOU IMMORTAMPIC Incubus 9 
ID 21 GET AWAY WARNER BROS .111 AileCEWIIU OM. Earshot 
19 18 DOWN WITH THE SICKNESS GIANIMPRISZ Disturbed .9 
Eab 19 FAITHLESS ISLANDADJMG Injected , 
Q 22 TEAR AWAY WIND•UP Drowning Pool 9 

8 

ONE LITTLE VICTORY ANTHEMATLANTIC Rush 
24 LIVE AGAIN To. Sevendust 

24 23 THE WAY YOU UKE IT ARISTA Adema  
25 26 FORSAKEN WARNER BROS David Draiman 
26 25 ONE THING SANCTUARY Gravity Kills 

Q  39 DENY EVE Default 9 
€0 28 INSIDE OUT (CAN YOU FEEL ME NOW) ELEKTELMEG Reveille 
29 17 BULLETS WINCYUP Creed s, 
ID 30 THE QUESTION REFUGE/MCA Familiar 48 
31 29 IT'S GOIN' DOWN LOUD/COLUMBIA X-Ecutioners 9 

IS PARABOLA TOOL DISSECTIONAINOLCANO Tool 
32 HERE IS GONE WARNER BROS Goo Goo Dolls .9 

8 34 NO LIGHT itourw000 3rd Strike 9 
33 DREAMER EPIC Ozzy Osboume 9 

8 

DRIFT & DIE RAWLESS/GMENANTERSCOPE Puddle Of Mudd 9 
36 AGAIN REPUBLICANIVERSAL Jeremiah Freed 

38 31 COLD WARNER BROS Static-X s, 
39 27 LONELY ROAD OF FAITH LAVA/ATLANTIC Kid Rock 9 
40 35 DEFY YOU COLUMBIA The Offspring =.• 
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. Billboard' ADULT TOP 40 TRACK T. 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 1 
ne« NUMBER 1 , et 

WHEREVER YOU WILL GO RC.A 
18 Nab Al Wier I 

The Calling v 

2 2 HOW YOU REMIND ME ROMMUNNEEVIDJMG Nickelback 9 

CD 3 HANDS CLEAN MAVERICK/REPRISE Alanis Morissette s, 

4 4 MY SACRIFICE YLnuo.L.P Creed 9 

Q  6 HERE IS GONE WARNER BROS Goo Goo Dolls 9 

CD 7 BLURRY RAWIESS/GEFFENINTERSCOK Puddle Of Mudd 9 
7 5 STANDING STILL An.mulc Jewel 9 

CD 8 SOAK UP THE SUN AameNrascon Sheryl Crow 9 
GO 10 ALL YOU WANTED MAVERICK/WARNER BROS Michelle Branch .2 
10 9 DROPS OF JUPITER (TELL ME) COLUMBIA Train 9 
11 11 SUPERMAN (IT'S NOT EASY) AWAREEOLUMBIA Five For Fighting .9 
12 12 HANGING BY A MOMENT D.uwwo.,s Lifehouse 9 

Q 14 A THOUSAND MILES AMAANTERSCOPI Vanessa Carlton 9 
ID 16 NO SUCH THING MARE/COLUMBIA John Mayer 9 

18 IN THE END WARNER BROS Linkin Park 9 
15 EVERYDAY RCA Dave Matthews Band 9 
13 HEY BABY INTERscon No Doubt Featuring Bounty Killer 9 

20 WASTING MY TIME NE Default 9 
19 GET THE PARTY STARTED ARISTA Pink 9 
17 WRONG IMPRESSION RCA Natalie Imbruglia 9 

4gle 22 THE MIDDLE DREAMT/0NRS Jimmy Eat World .9 

Q  21 STILLNESS OF HEART VIRGIN Lenny Kravitz 9 

Q  26 CAN'T GET YOU OUT OF MY HEAD cApnoL Kylie Minogue .9 
(153 23 A NEW DAY HAS COME EMC Celine Dion 9 
42) 27 SHE'S ON FIRE COLUMBIA Train 9 

Q  31 EASY TONIGHT AWARE/COLUMBIA Five For Fighting 9 
27 24 HERO INTERSCOPE Enrique Iglesias 9 
40 28 YOU'VE GOT TO HIDE YOUR LOVE AWAY 17 Eddie Vedder 
29 25 BREATHING DREAMWORTS Lifehouse 9 

fU:, 30 SAVE YOURSELF NETTWERK Sensefield 
29 CAN'T FIGHT THE MOONUGHT CURB LeAnn Rimes .9 

fi9 35 COMPLICATED ARISTA Avril Lavigne 
0  36 BREAK ME ATLANTIC Jewel .2 

COI 33 SAVE ME ELEKTRA/FEG Remy Zero .9 
32 LET ME DOWN EASY REP« Chris Isaak 9 

Q N, SPARKLE ISLANDADJMG Rubyhorse 

37 37- . WHENEVER, WHEREVER EPIC Shakira 9 

1R NE "-' THEY-SAY VISION iiCi. Res 9 

'. NEW CAUGHT IN THE SUN IMNATIANTIC Course Of Nature 9 
40 38 18 I'M ALREADY THERE BOA Lonestar 9 

TOP 40 TRACKS 

TITLE 
ARTIST 
IMPRINT/PROMOTION LABEL 

it' NUMBER 1 '61, 5 VA041.1 

AIN'T IT FUNNY 
JENNIFER LOPEZ FEATURING JA RULE 
EPIC 

WHAT'S LUV? 
FAT JOE FEATURING ASHANTI 
TERROR MAD /ATLANTIC 

DON'T LET ME GET ME 
PINK 

ARISTA 

IN THE END 
LINKIN PARK 

WARNER BROS 

CAN'T GET YOU OUT OF MY HEAD 
KYLIE MINOGUE 

CAPITOL 

GIRLFRIEND 
'N SYNC FEATURING NELLY 

JIVE 

ALL YOU WANTED 
MICHELLE BRANCH 

MAVERICK WARNER BROS 

HOW YOU REMIND ME 
NICKELBACK 

ROADRUNNER ADIPAG 

BLURRY 
PUDDLE OF MODO 
FLAWIESSGEFFENANTERSCOPE 

WHEREVER YOU WILL GO 
THE CALLING 

RU 

FOOLISH 
ASHANTI 

MURDER INCANT JAM MAID 

ESCAPE 
ENRIOUE IGLESIAS 
INTERSCOK 

A THOUSAND MILES 
VANESSA CARLTON 
AMA ANTMSCOPE 

UNDERNEATH YOUR CLOTHES 
SI/AK/RA 
EPIC 

ALWAYS ON TIME 
JA RULE FEATURING ASHANTI 
MURDER INCID(F JMI ADJMG 

HERE IS GONE 
GOO GOO DOLLS 

WARNER BROS 

OOPS (OH MY) 
TWEET 

DIE GOLD MIND/ELERTRANEG 

I NEED A GIRL (PART ONE) 
P. DIODO FEATURING USHER & LOON 

BAD BOY /MISTA 

MY SACRIFICE 
CREED 

MAD UP 

U DON'T HAVE TO CALL 
USHER 

ARISTA 

CAN'T FIGHT THE MOONLIGHT 
LEANN RIMES 
CORE 

HANDS CLEAN 
AL/ANIS MORISSETTE 

MAVERICK /REPRISE 

HEY BABY 
NO DOUBT FEATURING BOUNTY KILLER 

INTERSCOPE 

THE WHOLE WORLD 
OUTCAST FEATURING KILLER MIKE 

ARISTA 

GET THE PARTY STARTED 
PINK 

ARISTA 

WASTING MY TIME 
DEFAULT 

nrt 

U GOT IT BAD 
USHER 

ARISTA 

7 DAYS 
CRAIG 00010 

VVILDSTAR ATLANTIC 

HE LLA GOOD 

NO DOUBT 

INTERSCOPE 

UM HUH 

RD( 

EPIC 

A NEW DAY HAS COME 
CELINE DION 

EPIC 

STANDING STILL 

JEWEL 

ATLANTIC 

CARAMEL 

CITY HIGH FEATURING EVE 

BOOGA BASEMENT ANTERSCOIN 

ROLL OUT (MY BUSINESS) 
LUDACHIS 

DISTURBING INA PEACE/DEL JAM SOUTH ADJMG 

SOAK UP THE SUN 
SHERYL CROW 

MM 1NTERSCOPE 

WHENEVER, WHEREVER 
SHMIRA 
EPIC 

YOUTH OF THE NATION 
P 0 D. 

ATLANTIC 

THE MIDDLE 
JIMMY EAT WORLD 
DREAMWORKS 

RAPTURE (TASTES SO SWEET) 
110 

UNIVERSAL 

SATURDAY (000HI 0000H!) 
LUDACRIS FEATURING SLEEPY BROWN 

DISTURBING DIA PfACE/DEF JAM SOUTH ADA% 

77 
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INTERNATIONAL BUYER'S GUIDE 
Jam-packed with key personnel and other 
information about every major and indepen-
dent record company video company music 
publisher, digital music company and seller of 
products and services for the entertainment 
industry worldwide A powerful tool S165 

INTERNATIONAL TALENT 
& TOURING DIRECTORY: 
The leading source for those who 

promote or manage talent Over 22 000 

listings from 60 countries including tal-

ent, booking agencies, facilities, ser-

vices and products $ 135 

AUDARENA STADIUM GUIDE 
AND FACILITY BUYER'S GUIDE: 
Complete data on over 4,100 arenas, 

auditoriums, stadiums, exhibit halls and 

amphitheaters worldwide, as well as listings 
of companies offering services and supplies 

to the Industry .$99 

INTERNATIONAL LATIN 
MUSIC BUYER'S GUIDE: 
The most accurate reference source 

available on the Latin Music marketplace 

Over 1000 business-to business contacts 

in 19 countries $99 

RECORD RETAILING DIRECTORY: 
The essential tool for those who service 
or sell products to the retail music com-

munity . Detailed information on thousands 

of independent, chain store and online 

operations across the USA S209 

THE RADIO POWER BOOK: 
The ultimate guide to radio and record 

promotion Detailed information about 

every major radio station, record label 
and radio syndicator . Includes Arbitron 
information on top 100 markets. $ 125 

INTERNATIONAL DISCI 
TAPE DIRECTORY: 
The exclusive source for information in 

the manufacturing area of the music and 

video business Lists over 3.000 profes-
sional services and suppliers S89 

MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 
Today's working musician's guide to 

clubs, tape/disc services, A&R, music 
services, industry websites and more 

$15.95 (Shipping included 

ORDER ONLINE: www.orderbillboard.com 
or call 1.800.344.7119 • International: 732.363.4156 

Fax: 732.363.0338 • By Mail. Send payment plus 57 shipping 1515 for international 

orders) per directory with this ad to: Billboard Directories, PO Box 2016, 

Lakewood, NJ 08701 Please add appropriate sales tax in NY, NJ, PA. CA. TN, MA, 

IL, OH, VA & DC. Orders payable in U.S. funds only. All sales are final. 

Some available on diskette or mailing labels, for info, email jjamin©billboard.com 
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TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

O  3 
e- fle) Foolish NUMBER 1 

ASHANTI (MURDER INC/DEFJAMADJMG1 

 30 Anything 
JAHEIM FEAT NEXT (DIVINE MILLNVARNER BROS I 

G) 61 Too Bad 
NICKELBACK 'ROADRUNNER IDJMG) 

0  2 • What's Luv? 
FAT JOE FEAT ASHANTI TERROR SQUAD/ATLANTIC) 

ED 35 Rainy Dayz 
MARY J ELIGE FEAT JA RULE (MCA) 

52 53 Roc The Mic 
BEANIE SIGEL & FREEWAY (ROC AFELLAIDEFJAEMEUMG1 

3 mr Ain't It Funny 
JENNIFER LOPEZ FEAT JA RULE (EPIC) 

ED My List 
TOBY KEITH IDREAMWORKS (NASHVILLE» 

53 Nothing In This Wodd 
KEKE WYATT FFJLT AVANT IMEA) 

0 1 U Don't Have To Call 
USHER (ARISTA) 

ED 33 A New Day Has Come 
CELINE SIGN (EPIC) 

54 55 , Bring On The Rain 
JO DEE MESSINA WITH TIM MCGRAW ICURB) 

0 I Oops (Oh My) 
TWEET (THE GOLD MIND/ELEKTRA/EEG I 

30 31 Youth Of The Nation 
FB .D IATLANTIC) 

ea 71 Uh Huh 
B2K IEPICI 

0  6 18 Blurry 
PUDDLE OF MUDD IFLAWLESS/GEFFEN/INTERSCOPEI 

31 21 18 The Whole World 
OUTKAST FEAT KILLER MIKE (ARISTA) 

56 56 This Woman's Work 
MAXWELL. ICOLUMBIA) 

7 4 . In The End 
LINKIN PARK (WARNER BROS / 

32 28 Can't Fight The Moonlight 
LEANN RIMES (CURB) 

Ca 69 3 Living And Living Well 
GEORGE STRAIT (E/CA NASHVILLE) 

8 8 How You Remind Me 
NICKELBACK IROADRUNNERADJMG) 

ED 37 Young 
KENNY CHESNEY IRMA) 

58 50 20 7 Days 
CRAIG DAVID (WILDSTAR/ATIANT1C) 

a 16 I Need A Girl (Part One) 
, GIDDY FEAT USHER & LOON (BAD BOY/ARISTA) 

ED 42 The Middle 
JIMMY EAT WORLD (DREAMWORKSi 

CD 65 Modern Day Bonnie And Clyde 
'RAVIS TRITT (COLUMBIA INASFMLLE» 

10 9 Girlfriend 
N SYNC FEAT NELLY (JIVE ) 

35 29 U Got It Bad 
USHER (ARISTA) 

CD 67 I Dont Have To Be Me ('Til Monday) 
"TIGE AZAR ¡MERCURY INASHVILLE» 

(J) 15 . 
. 

Don't Let Me Get Me 
PINK (ARISTA) 

36 34 
f, 
I Breathe In, I Breathe Out 
CHRIS EAGLE (CAPITOL (NASHVILLE» 

61 59 

T 

No More Drama 
MARYJ BLIGE (MCA) 

er) 13 9 Escape 
ENRIQUE IGLESIAS (INTERSCOPE) 

all 43 That's When I Love You 
PHIL VASSAR (ARISTA NASHVILLE) 

CD 64 For You 
STAINS IFLIKLEKTEINFEG) 

13 12 13 Can't Get You Out Of My Head 
KYLIE MINOGUE (CAPITOL) 

38 40 Superman Ilt's Not Easy) 
FIVE FOR FIGHTING lAWARE/COLUMBIAI 

63 60 l• haltcrazy 
MUSIO (DEE SOUUIDJMG) 

14 10 24 Wherever You Will Go 
THE CALLING (KAI 

co 48 Drive (For Daddy Gene) 
ALAN JACKSON (ARISTA NASHVILLE i 

64 62 Lights. Camera, Action! 
MR CHEEKS IUNIVERSALI 

15 14 3 I Love You 
FAITH EVANS IBAS BOWARISTA1 

40 38 Family Affair 
MARY J ELIGE IFACAI 

65 66 How Come You Don't Call Me 
A LICIA KEYS (J) 

CD 17 All You Wanted 
MICHELLE BRANCH IMAVERICKANARNER EROS ) 

41 41 12 I'm Movin' On 
RASCAL FLATTS LYRIC STRIE)' 

e) — Hella Good 
ND DOUBT (INTERSCOPE) 

17 11 Always On Time 
JA RULE FEAT ASHANTI (MURDER INC/DER JAWIDJMG, 

0 45 5 Makin' Good Love 
AVANT IMAGICJOHNSON/MCAI 

0 70 I Should Be Sleeping 
I MFRSON DRIVE (DREAMWORKS (NASHVILLE)) 

(C) 18 Pass The Courvoisier Part II 
BUSTO RHYMES FEAT P DIDDY 8 PHAFIFIELL WI 

43 39 Hands Clean 
ALANIS MORISSETTE (MAVERICK/REPRISE) 

68 63 The Long Goodbye 
BROOKS d DUNN (ARISTA NASENILLE) 

CD 23 A Thousand Miles 
VANESSA CARLTON (A&M/INTERSCOPEI 

44 46 Hero 
ENRIQUE IGLESIAS UNTERSCOPEI 

69 68 Crawling In The Dark 
HOOBASTANK IISLAND/IDJMG) 

ED 20 Here Is Gone 
GOO GOO DOLLS (WARNER BROS I 

45 36 Blessed 
MARTINA MCBRIDE (RCA )NASHVILLEI, 

IIED — Addictive 
TRUTH HURTS FEAT RAKIM (AFTERMATIVINTERSCOPE1 

a) 26 Underneath Your Clothes 
SHAKIFLA IEPICI 

0 51 VVhat ff She's An Angel 
TOMMY SHANE STEINER (RCA (NASHVILLE» 

ED 75 Take Ya Home 
i it BOW WOW ISO SO DEF(COLUMBIA) 

€9 25 Saturday (Oooh! O000h!) 
, uDAERIS (DISTURBING THA PEACEARF JAM SOUP. •' 

47 19 What About Us? 
BRANDY (ATLANTIC) 

ED 72 Soak Up The Sun 
íHE RYL CROW (A&M/INTERSCOPE) 

ED 27 Wasting My Time 
DEFAULT (WTI 

48 47 Hey Baby 
NO DOUBT FEAT BOUNTY KILLER i IN I ERSCOPL , 

ED 74 Awnaw 
NAPPY ROOTS (ATLANTIC) 

24 24 More Than A Woman 
AALIYAH ( BLACK/ROUND) 

0 54 
-, 

Welcome To Atlanta 
JERMAINE DUPED & WDACRIS MEE JAM SOUTILitOLUMBIN 

0 _ Down A*" Chick 
,A RULE FEAT CRAM BALTIMORE MURDER INCAE E JAM IDJMGI 

25 22 - My Sacrifice 
CREED IWINDUP) 

50 44 The Cowboy In Me 
TIM MCGRAW (CURB( 

G3 ..One One Mic 
(ILL WILUCOLUMBIA) 

• Records with the greatest impressions increase. 'e 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. Compiled from a na ional sample of airplay supplied by Broadcast Data 

Systems' Radio Track service. 887 stations in Top 40, Pop, R&B (-Iig-Hop, Country, Latin, Rock and other popular formats are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross 

impressions, computed by cross.referencing exact times of airplay w th Arbitron listener data. This data is used to compile the Hot 100. 
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1 1 
,e , NUMBER 1 Mt 

Girlfriend 3W.3 AL fki i 
N SYNC FEAT NELLY WIVE) 

0  35 What's Luv? 
FAT JOE FEAT ASHANTI (TERROR SQUAD/ATLANTIC i 

43) 58 ,' One Sweet Day 
MATUAH CAREY & BOYZ II MEN (COLUMELIAI 

2 2 A Thousand Miles 
vANESSA CARLTON (A&WINTERSCOPEI 

27 21 - AM To PM 52 33 
CHRISTINA MILIAN GAF SOULADJIVIGI 

- Put Yo Sets Up 
REM EYEZZ (2-B0) 

3 3 Lights, Camera, Action! 
MR CHEEKS (UNIVERSAL) 

28 28 :' 7 Days 53 42 
CRAIG DAVID IWILDSTANATLANTICI 

Fame 
VA/GENIUS IMCAI 

4 4 Hush Lil Lady 
COREY FEAT UL ROMEO INOONTIMEIMOTOWIMINIVERSAU 

29 29 Osama-Yo' Mama 54 40 
RAY STEVENS (CURB) 

Buster 
DENNIS DA MENACE (IST AVENUE) 

5 5 Uh Huh 
B2K (EPIC) 

30 31 Where The Stars And Stripes And The Eagle Fly co 62 
AARON TIPPIN (LYRIC STREET I 

One More Chance/Stay With Me 
THE NOTORIOUS B 0G (BAD BOY/ARISTA( 

0  7 Move It Like This 
BMA MEN (S-CURVE/CAPITOLI 

31 26 . 
' 
Only Time 4220 71 
ENEA )REPRISE( JI0 

Can I Get That?!!? 
BEAR WITNEZi (EARGASM) 

7 6 Can't Fight The Moonlight 
LEANN RIMES (CUM 

32 27 
1S; 
Us Against The World 57 49 
PLAY ( COLUMBIA) 

God Bless The USA 
t E E GREENWOOD (CURB) 

O 9 Feels Good (Don't Wony Bout A Thing) 
NAUGHTY BY NATURE FEAT KW IND 

33 34 ; 
, 
Stop Playin' 58 59 
LEVERT ASEE (KNIGHTSTARI 

> This Is Me 
DREAM (BAD BOY/ARISTAI 

9 10 Never 
AMANDA PEREZ (UNIVERSAL) 

4D 55 : Saturday (Oooh! O000h!) 59 52 
WOMBS (DISTURBING DM PEACE/OFF JAM SOUTIVIEUIAGI 

Big Poppa/Waming 
I HE NOTORIOUS RIG (BAD BOY/ARISTA/ 

Q  14 Still Not Over You 
EXHALE (REAL DEAL/ORPHEUS) 

35 30 Gettin' Jiggy Writ It 60 61 
WILL SMITH (COLUMBIA) 

America The Beautiful 
ELVIS PRESLEY (RCA) 

11 13 Rollin' Boy 
NO GOOD (ARTISTOIRECTI 

ene 37 ' ' 

"i 

Take You Home With Me a.k.a. Body 61 60 
R. KELLY ai JAY-Z (ROC.A.FELLA/DEF JANVIDJMG/JIVEI 

Love It 
URAL IMOYCIANTERSCOPEI 

12 11 Its The Weekend 
LIL J )HOLLYWOOD) 

GI 50 t The Star Spangled Banner 62 72 
WHITNEY HOUSTON (ARISTA) 

What About Us? 
BRANDY )ATLANTIC( 

13 8 Song For The Lonely 
CHER (WARNER BROSI 

38 20 10 Out 0110 CD — 
)HiE LOU & MICH& ONE ILAKESHGANJAAIDORMNURSCOPEI 

Differences 
G1NUWINE IEPICI , 

14 12 Round And Round 
fONELL & METHOD MAN (DEF SOUUDEFJAWIDJMG) 

39 18 
- 

Oops (Oh My) 64 53 
TWEET (THE GOLD MINEVELEICTRAgEGI 

That Was Then 
ROY JONES, JR ( BUOY HEAD) 

15 16 Dansin Wit Wolvez 
STRIK RINE (FADEACMDI 

40 36 
' 

Revolution CD — 
STONE TEMPLE PILOTS IATLANTICI 

Tell Me What's It Gonna Be 
e&I, MCKNIGHT RAT JERMAINE DURS IMMOMINNTRSAU 

0 24 Pass The Courvoisier Pad II 
BUSTA RHYMES FEAT. P. MOOT & PHARRELL (.1) 

41 41 , 
, 

Foolish 66 64 
ASHANTI (MURDER INC/DEF JAM/IDJMG) 

Peaches Iti Cream 
IT2 (BAD BOY/ARISTA) 

Q — Oh Boy 
CAM RON RAT JUL/SANTANA IROC A-FELLA/DUMB/MG) 

42 39 ., Everything U R 67 48 
LINDSAY PAGANO (WARNER BROS.) 

I've Been Real 
BRIE t IMOTOWN/UNIVERSALI 

18 17 Do Ya Thang Girl 
BEFLOW (BAILIN') 

43 46 , 
C 

Shawty 68 63 
PLO FEAT LIL RU5 T SUPREME (HOW YOU LOVE THAT) 

Genie In A Botdeane On Over Baby All I Want Is Val 
i ORISIINA AGUILERA IRCAI 

19 19 That's Just Jessie 
KEVIN DENNEY (LYRIC STREET) 

44 38 ., My Sweet Lord 69 74 
GEORGE HARRISON IGNOME/CAPITOL) 

Jump 
KRIS KROSS IRUFFHOUSE/COLUMBIA) 

20 15 Dear God 
WILLIE D (RELENTLESS) 

4:13 73 Calling My Name GD — 
F,EN i MUSIC MIND/ORPHEUS) 

Family Affair 
MARY J BLIGE (MCA) 

ED — Slow Dance 
IOU MOSLEY IJENSTAR1 

46 45 , Hit Em Up Style tOops!) 71 47 
BLU CANTEIELL IREDZONE/ARISTAI 

Think Big 
cRIMEWAVE ICRIMEWAVEI 

CEO 32 I Don't Want To Miss A Thing 
AEROSMITH (COLUMBIA) 

47 43 .; 
.' 

Thank You ese — 
DIDO (ARISTA) 

Be Here 
RAPHAEL SAADIG FEAT DANGELO IUNIVERSALI 

23 22 Mama's Baby, Poppa's Maybe 
GREEN EYEZ (BIGG MONY) 

48 44 Never Too Far/Hero Medley 73 67 

MARIAH CAREY (VIRGIN) 

The Whole World 
VU/EAST FEAT KILLER MIKE (ARISTA( 

24 23 Roll Wit Me 
PRETTY WILLIE ID2/REPUBLIC/UNIVERSALI 

49 51 
' 

Will Destroy 74 56 
LIL RU (HOW YOU LOVE THAT) 

Motivation 
SUM 41 )ISLAND/IDJMG) 

25 25 iii I Should Be Sleeping 
EMERSON DRIVE IDREAMWORKS MASHVILIf 

4D 54 ' Truly Madly Deeply ED — 
SAVAGE GARDEN (COLUMBIA) 

, 
' 

Still Fly 
BIG TYMERS (CASH MONEWUNIVERSALI 

• Records with the greatest sales gains. c 2002, VNU Business Media, 1.ic. and Sou dScan, Inc. All rights reserved. The top selling singles compiled From a national sample of retail store, mass mer-

chant, and internet sales reports collected, compiled, and provided by SoNndScan. TB, data is used to compile the Hot 100. 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

„ 

o ,er_zz  

n'n 5 '--. W1., , r 

ta. 6: P 

o 

3 

<s, 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

I 

NUMBER 1/GREATEST GAINER/AIRPLAY gee- 1 Week AtNumber1 52 48 42 THE COWBOY IN ME Tim McGravv 9 
B GALLIMORE,J STROUD.T.MCGRAW (CWISEMAN,ISTEELEAANDERSONI CURB ALBUM CUT 

33 

FOOLISH 0 Ashanti 9 
I GATTI 1A.DOUGLASLIORENZO) 0 MURDER INC/DEE JAM 5611496./IDJMG 

1 œ 62 69 TOO BAD Nickelback «9 
X PARASHAR.NICKELBACK (C.KROEGER.MCKELBACKI ROADRUNNER ALBUM CUT/IDJMG 

53 

WHAT'S LUV? 0 Fat Joe Featuring Ashanti 9 
I GOTTIAPARKER IJ CARTAGENAJIORENZO,JATKINSAPARKER.Cnosi 0 TERROR MAD MM./ATLANTIC 

2 54 42 32 7 DAYS 0 Craig David 9 
M HILL IC DAVIDMNILIJIHIW 0 0 0 WILDSTAR 85231- ATLANTIC 

10 

AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule '9 
/.I GOTTI,C ROONEY.° SHEA IJ LOPEZ.C.ROONEY.ILORENZO,TJATKINS.CADDILIAC TAH,O.HATIVEY,JR.0 MACK) EPIC ALBUMS CUT 

1 55 55 58 ROC THE MIC Beanie Sigel & Freeway 9 
JUSTBLAZE (D.GRANTL PRIDGEN.,1 SMITH) ROC A FELLA/DEE JAM SOUNDTRACK CUT/IDJMG 

55 

0  6 8 U DON'T HAVE TO CALL Usher 9 
THE REPTASES IP.WILLIAMS) ARISTA ALBUM CUT 

4 56 51 46 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 9 
5 HUFF IS FOLFF,M.AVANT) MCA ALBUM CUT 

27 

5 5 5 GIRLFRIEND 0 'N Sync Featuring Nelly 9 
THE NEPTUNES IJ TIMBERLAKELHAGO.P WILLIAMS) 0 00 JIVE am. 

5 57 58 61 BRING ON THE RAIN Jo Dee Messina With Tim McGraw 9 
E3 GALLIMORE,T MCGRAW 1BMONTANAH.DARLINGI CURB ALBUM CUT 

36 

0  7 7 BLURRY Puddle Of Mudd 9 
J KURZWEG ON.SCANTLIN) FLAWLESS/GEFFEN ALBUM CUTINTERSCOPE 

6 58 59 63 THIS WOMAN'S WORK Maxwell 9 

MUSZE IK BUSH) COLUMBIA EP 6. ALBUM CUT 
58 

7 4 3 IN THE END Linkin Park «2 
D GILMORE (LIMON PARK) WARNER BROS ALBUM CUT 

2 Q 72 75 LIVING AND LIVING WELL George Strait 

T BROWNGSTRAIT ITMARTIN.M.NESLEFLT.SHAPIROI MCA NASHVILLE ALBUM CUT 
59 

0  8 10 OOPS (OH MY) 0 Tweet «2 

TIMBALAND ICKEYS,TMOSLEY) O THE GOLD M IND/Ell KTRA 61290./EFG 8 60 61 52 NO MORE DRAMA 0 Mary J. Blige 9 
J JAMTLEWIS TJ HARRIS 111.T LEWIS,B.DEVORZAN,P.BOTKIN, JR I 0 MCA 155829. 

15 

9 9 6 HOW YOU REMIND MEO Nickelback 9 

R PAFLASHAR IC.KROEGERNICKELBACKI i3 ROADRUNNER OINFAIDJMG 
1 œ 67 70 MODERN DAY BONNIE AND CLYDE Travis Tritt 9 

B J WALKERJR..T TROT (WALDRIDGE.J LEBLANCI COLUMBIA INASHVILEI ALBUM CUT 
61 

0  13 16 A THOUSAND MILES 0 Vanessa Carlton «2 
R FAIR (V.CARLTONI 0 AISM 4916 46/INTERSCOPE 

10 Q  70 73 I DON'T HAVE TO BE ME (711 MONDAY) Steve Azar 

R VAN HOY ISAZAR,J.YOUNG.R.C.BANNONI 0 MERCURY INASHVILLE I ALBUM CUT 
62 

0  17 24 I NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon 9 U COMBO» WINANS:ERE NIEMEN IS.COMBS,JKNIGHTMJONES,EMATUICK.C.HAVVKINS,S.LESTEKITHOMASI BALI BOY PROMO SINGLE/ARISTA 
11 #i HOT SHOT DEBUT 0/. 

63 0  15 15 DON'T LET ME GET ME Pink 9 
D AUSTIN IPINK.D.AUSTIN) ARISTA ALBUM CUT 

12 cs) HELLA GOOD No Doubt 9 
N HOOKANO DOUBT IG.STEFANIPWILLIAMS,C HUGOT KANAI , INTERSCOPE ALBUM CUT 

Q 16 17 ESCAPE Enrique Iglesias 9 
S MORALES.E IGLESIAS TEIGLESIMS.MORALES.K.DIOGAARDID SIEGEL) INTERSCOPE ALBUM CUT 

13 0  64 74 HOW COME YOU DON'T CALL ME Alicia Keys '9 
A KEYS.K BROTHERS (PRINCE) J ALBUM CUT 

64 

14 11 11 CAN'T GET YOU OUT OF MY HEAD 0 Kylie Minogue 9 

C DENNIS,11 DAVIS IC DENNLSADDAVISI o CAPITOL 17685 
7 0  66 66 FOR YOU Staind 9 

J ABRAHAM ISTAINDI FLIP/ELEKTRA ALBUM CUT/LEG 
65 

15 10 12 WHEREVER YOU WILL GO The Calling 9 
M TANNER IA.KAMINABANDI RCA ALBUM CUT 

5 66 63 67 HALFCFtAZY 0 Musiq 9 
I BARIAS.0 HAGGINS IMUSIO SOULCHILD.0 HAGGINSI BARIAS,F LAI) 0 DEF SOUL 5118965e/IDJMG 

63 

0  18 19 ALL YOU WANTED Michelle Branch 9 
J SHANKS IM BRANCH) MAVERICK ALBUM CUTWARNER BROS 

16 0  68 71 I SHOULD BE SLEEPING 0 Emerson Drive 9 
1 KING.J.STROUD ILDREW,SSMITHI e• ep DREAMWORKS I NASHVILLE) 450362 

67 

17 12 9 ALWAYS ON TIME 0  Ja Rule Featuring Ashanti 9 
I GATTI U.ATTLINS,S AURELIUSTLORENZOI 0 MURDER INCJDEF JAM 5881'3511DJMG 

1 0  73 — SOAK UP THE SUN Sheryl Crow 9 

S CROW,J TROTT IS CROW.) MM ALBUM CUT/INTERSCOPE 
68 

18 14 14 I LOVE YOU 0 Faith Evans 9 
BUCKYVILD.S.COMBSM ',SONARS IFEVANSABESTM.JAMISOKILOPEZ,B SPRINGSTEEN,I.HAYES) 0 BAD BOY 19125/ARISTA 

14 69 65 55 THE LONG GOODBYE Brooks & Dunn 

K BROOKS.R.DUNN.M.WRIGHT IP.BRADY.R.KEATINGI e ARISTA NASHVILLE ALBUM CUT 
39 

0  21 25 PASS THE COURVOISIER PART II 0 Busta Rhymes Featuring P. Diddy & Pharrell .2 
THE NEPTANES IT.SMITH.P.WIWAMS,C.HAGO) 0 J 211W 

19 70 . 71 . 68 CRAWLING IN THE DARK Hoobastank 9 
J WIRT ID ESTRIN.D RABBI ISLAND ALBUM CUT/IDJMG 

68 

0  22 26 HERE IS GONE Goo Goo Dolls 9 
R CAVALLO IJRZEZNIK) WARNER BROS ALBUM CUT 

20 e ADDICTIVE Truth Hurts Featuring Rakim 9 
DJ OUIK (S GARRETT.W GRIFFINB BLAKE) AFTERMATH ALBUM CUT/INTERSCOPE 

71 

Q 25 33 UNDERNEATH YOUR CLOTHES Shakira 9 
S MEBARAK R..LMENDE/ISMEBAMK R.,LMENDEZ) EPIC ALBUM CUT 

21 Q  75 — TAKE YA HOME Lil Bow Wow 9 
THE REPTUNES,J.DUPRI1J.DUPRIP.WILLIAMS,C.HUGOI SO SO DER ALBUM CUT/COLUMBIA 

72 

0  30 37 SATURDAY (000H! 0000H!) 0 Ludacris Featuring Sleepy Brown «2 
ORGANIZED NOIZE IC.BRIDGES,R.WADE,R MURRAY,P.BROWNI 0 DISTURBING THA PEACE/DEF JAM SOUTH 588875SIDJMG 

22 œ  74 83 AWNAW 0 Nappy Roots 9 
J CHAMBERS,M.CAREN IW HUGHES,M.ADAMS,V TISDALERANTHONY,J.CHAMBERSI 0 ATLANTIC MM. 

73 

0  26 34 WASTING MY TIME Default 9 
R PARASHER 1.1...I.HORA,D SMITH,DEFALA I, TAT ALBUM CUT 

23 0  77 82 VIDEO IndiaArie 9 
I ARIE,C.BROADY IINDIAARIE,S SANDERS.C.BROADY,R HARRIS) MOTOVVN ALBUM CUT/UNIVERSAL 

47 

' 24 19 18 CAN'T FIGHT THE MOONLIGHT • LeAnn Rimes 9 
T HORN,GSTACK ID WARREN) east» CURB 73116 . 

11 0  98 — DOWN A ** CHICK 0  Ja Rule Featuring Chadi *Chuck- Baltimore «2 
I GOTTI (JATKINS.SAURELIUS.I LORENZO.TLANE I 0 MURDER INC/DEI JAM 5/36941 ./10,1MG 

75 

25 24 20 MY SACRIFICE Creed 9, 
J KURZWEG,K KELSEY M.TREMON I I S S lApp , WIND UP ALBUM CUT 

4 
S e GREATEST GAINER / SALES $-

76 26 27 27 MORE THAN A WOMAN Aaliyah 9 
TIMBALAND IT MOSLEY,S.GARREU) 0 BLACKGROUND ALBUM CUT 

25 0  80 88 FEELS GOOD (DON'T WORRY BOUT A THING) 0 Naughty By Nature Featuring 31W 9 
ALLSTAR (A.CRISS.V BROWN,A GORDON.T BEALDWIGGINS,R YVIGGINS.T CHRISTIAN,C.WHEELER,1 CAMPETEW 0 0 Tyr 2344 

0  33 38 A NEW DAY HAS COME Celine Dion 9 
R WAKEN AFANASIEFFANOVA TA NOVAS MOCC101 EPIC ALBUM CUT 

27 0 OH BOY 0  Cam'Ron Featuring Juelz Santana 9 
I USTIhAn IC.GILES.J SMITHS,LJAMES,N V1/1111E1E101 4) ROCAFELLA/DEF JAM581(B4SIDJMG 

77 

0  32 30 ANYTHING Jaheim Featuring Next 9 
KAYGELF.MOORE IK.GIST,FIAOOREBL) ()NINE MILL ALBUM CUTNVARNER BROS. 

28 78 69 50 RAPTURE (TASTES SO SWEET) 0 iio 9 
M MOSER,J.CREAMERSTEPHANE K. INAU,MMOSER) 0 UNIVERSAL 015671* 

46 

7 0  38 51 RAINY DAYZ Mary J. Blige Featuring Ja Rule 9 
I GOTT MATKINS.I.LORENZO) MCA ALBUM CUT 

29 0 ONE MIC Nas 9 

NAS.C.THOMPSONIN.JONES,C THOMPSONI ILL WILL ALBUM CUT/COLUMBIA 
79 

30 28 28 YOUTH OF THE NATION P.O.D. 9 
H BENSON" 0.D ISONNY.MARCOS,TRAAWAVI ATLANTIC ALBUM CUT 

28 80 76 78 THAT'S JUST JESSIE 0 Kevin Denney '9 

L REYNOLDS IK.DENNEY,K.K.PHILLIPS.P IMATTHEWSI (11 LYRIC STREET 1E40E3 
76 

31 23 22 THE WHOLE WORLD 0 OutKast Featuring Killer Mike 9 
ET3)A.BENJAMINAPATTON.D SHEATS.M.RENDER) 0 ARISTA 245517 

19 Q  81 87 TAKE YOU HOME WITH ME A.K.A. BODY 0 R. Kelly & Jay-Z 

POKE& TONERKELLY IR.KELLY.SCARTERS,IBARNES...1 C.OLIVIERI 0 ROCAFELLA/DEF JAM 56E1998' IDJMG'JIVE 
81 

Q  34 39 MY LIST Toby Keith .9 

J STROUD,T KEITH IT JAMESABISHOPI DREAMWORKS (NASH \ CUE I ALBUM CUT 
32 Q  82 90 WISH I DIDN'T MISS YOU 0 Angie Stone 9 

I MAITASAMARTINASTONE.SWIZZ BEAR IA MARTIN,' MATIAS,L HUFF,G.MCFADDEN,J WHETEHEADI OJO) 14r 
82 

33 31 21 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks 9 
RINK) LT.KELLYAHARRELL,LCASTON,A.POREE.F WILSON) o 0 o UNIVERSAL 156257 

14 83 79 79 NEVER 0 Amanda Perez 
H ROADAPEREZ PAPEREZI 000 UNIVERSAL 015542 

79 

0  43 56 THE MIDDLE Jimmy Eat World 9 

',A TROMBINOAMMY EAT WORLD 1JIMMY EAT WORLD) OREAMWORKS ALBUM CUT 
34 84 78 72 ANY OTHER NIGHT 0 Sharissa 9 

THE UNIT ID COVERT,K. CANNONDJACKSON,THE UNIT) ce MOTOWN 51537O/UNIVERSAL 
72 

0  40 45 YOUNG Kenny Chesney 9 
N WILSON.B CANNON,KCHESNEY ICWISEMAN,N.SHERIDAN,S MCEWAN) 0 BM ALBUM CUT 

35 85 86 91 IT'S GOIN' DOWN 0 X-Ecutioners 9 
M SHINODAR.RAIDAS.CANE IM.SHINODA.J.HAHNAWILLIAMS.K.BAILEY.RAGUILAR.M.JONESAJOINERI 0 LOUD/COLUMBIA 9131A 

85 

36 29 23 U GOT IT BAD 0 Usher 9 
J OUPRI,BM COX HIRAYMOND,J.DUPRIB M.COX1 O ARISTA 15036. 1 86 89 96 NO MATTA WHAT (PARTY ALL NIGHT) 0 Toya 9 

U V RANK,K DAVIS IN.BUTLEFLD.FRANKI 61 ARISTA 1510. 
86 

37 36 29 HANDS CLEAN Alanis Morissette 9, 
A MORISSETTE AMORISSETTII MAVERICK ALBUM CUT/REPRISE 

23 87 83 77 SOME DAYS YOU GOTTA DANCE Dixie Chicks 
P WORLEY,B CHANCEY (T.JOHNSON,A4 MORGAN) MONUMENT ALBUM CUT 

55 

38 37 35 FAMILY AFFAIR 0 Meryl Blige 9 
DR DRY IM J BLIGE.P APIERRE-LOUIS,LN LODGE,BMILIERAYOUNG,C.KAMBONMELIZONDO.M.BRADFORDI 0 0 MCA 1558EW 

1 88 84 81 TAKE AWAY Missy "Misdemeanor Elliott Featuring Ginuwine & Tweet 9 
TIMBALAND.0 BROCKMAN.M.EWOTTMEWOTT,TMOSLEY) THE GOLD MINLVELEKTRA ALBUM CUT/EEG 

45 

Q  52 62 UH HUH 0 B2K 9 
C STEWART,B2K1CASTEWART.T.NKHEREANYE,THALEM.CRAWFORDA HOASTON.D.FREDERICI 00 EPIC 79616 

38 89 93 94 CHOP SUEY System Of A Down 9 

R RUBIN,D.MALMIAN,S.TANKIAN ISTANKTAN.D.MALAKIAN) AMERICAN ALBUM CUT/COLUMBIA 
76 

40 35 40 i BREATHE IN, I BREATHE OUT Chris Cagle 9 
C LINDSEY IC CAGLE,J.ROBB1N) CAPITOL (NASHVILLE) ALBUM CUT 

35 90 87 89 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) 0 Mystikal 9 
THE NEPTUNES IM.TYLEFT.P.WILLIAMSCHUGO) 0 JIVE 41991. 

37 

Q 47 53 THAT'S WHEN I LOVE YOU Phil Vassar 
B GALLIMIRE.P.VASSAR 1P VASSARJ.WOOD) ARISTA NASHVILLE ALBUM CUT 

41 91 91 93 HEY LUV (ANYTHING) Mobb Deep Featuring 112 9 
HAVOC IAJOHNSON,ICMUCHITAD.JONES,CLPARKER.M.KEITH,M.SCANDRICKI LOUD/COLUMBIA ALBUM CUT 

58 

42 41 44 SUPERMAN (IT'S NOT EASY) Five For Fighting 9 
G WATTENBERG 1J ONDMSIK) 0 AWARE Al BUM A SOUNDTRACK CUT/COLUMBIA 

14 92 92 98 FEEL THE GIRL 0 Ms. Jade 

TIMBAIAND IT MOSLEY.C.YOUNG) 4) BEAT CLUB 491M7SINTERSCOPE 
92 

0  50 57 DRIVE (FOR DADDY GENE) Alan Jackson 

K STEGALL IAJACKSON) 0 ARISTA NASHVILLE ALBUM CUT 
43 93 85 85 SONG FOR THE LONELY 0 Cher 9 

M TAYLOR IP.BARRY,S TORCH.M.TAYLORI ID er WARNER BROS 42422. 
85 

44 46 47 I'M MOVIN' ON Rascal Flatts 9 
1,1 BR1GHT,M WILLIAMS IP.YVHTTED.V.WILLIAMS) LYRIC STREET ALBUM CUT 

44 94 88 92 THE WORLD'S GREATEST R. Kelly 9 

R KELLY IR.KELLY) IN TERSCOPE/AVE SOUNDTRACK CUT 
34 

45 45 43 HERO Enrique Iglesias 9 
M TAYLOR IEIGLESIAS,P.BARRY,M.TAYLOR1 INTERSCOn ALBUM CUT 

3 Q  99 — STILL FLY 0 Big Tymers 
M FRESH IBWILIAMS.B.THOMASI 0 CASH MONEY 8609(e/UNIVERSAL 

95 

Q  49 60 MAKIN' GOOD LOVE Avant 9 

S HUFF IS.HUFF.MAVANT) MAGIC JOHNSON ALBUM CUT/MCA 
46 96 94 9 5 GIVE IT TO HERO Tanto Metro & Devonte 

J HARDING IIHARDING,M.WOLFEWPASSLEY) 002 HARD/SHOCKING VIBES E344/VP 
94 

20 13 WHAT ABOUT US? 0 Brandy 9 
R JERKINS IR JERKINSAPRATT,LDANIELS.FJERKINSIIIN.PAYNEBRANDY) o o ATLANTIC 135211. 

7 Q TELL ME WHAT'S IT GONNA BE 0  Brian McKnight Featuring Jermaine Dupri 9 
J DUPRIB M CURB MCKNIGHT IB.MCKNIGHT.B BARNES,G WASINGTON,JRI 0 MOTOWN 015687/UNIVERSAL 

97 

,' 39 31 BLESSED Martina McBride 9 
M MCBRIDEP WORLEY (H.LINCISEY.T.VERGES,B JAMES) 0 RCA INASHVILLE) ALBUM CUT 

31 98 95 97 GOT UR SELF A... 0 Nas 9 

MEGAHERTZ MUSIC GROUP IN JONESMEGAHERTZ,C BURNETT.S EDWARDS,P MARSH,R SPRAGBIBLACK) 0 ILL WILL 1%76'/COLUMBIA 
87 

49 44 36 HEY BABY No Doubt Featuring Bounty Killer 9 
SLY 8 ROBBIE.NO DOUBT TG.SEEFANIT.KANALT DUMONT,R.PRICE) INTERSCOPE ALBUM CUT 

5 99 97 84 HUSH LIL' LADY 0 Corey Featuring Ur Romeo 9 
51 I FE 1P.CAMPBELLD SMALLS,P SMITH.C.HODGES/KIAISHARIPMILLERAMEEMA) 00 NOONTIME/MOTOWN 015414/UNIVERSAL 

63 

Q  54 65 

- 

WHAT IF SHE'S AN ANGEL Tommy Shane Steiner 9 
J RITCHEY IBWAYNEI e RCA )NASHVILLE) ALBUM CUT 

50 100 90 86 11 WRONG IMPRESSION Natalie Imbruglia 9 
I STANLEY INIMBRUGLIA.G.CLARK) RCA ALBUM CUT 

64 

51 56 54 WELCOME TO ATLANTA Jermaine Dupri & Ludacris «2 
J DuPRIBMCOO I.1 DUPRITUDACRIS,K.PARKERI SO SO DEI/DISTURBING THA PEACE/DEF JAM SOUTH ALBUMS CUT/COLUMBIA 

35 

• rings with the greatdest al rplay and/or sales recordedclthisiwedeki Grtrdteist GeeirSdanlircdalddGfrderadteetst2irdneerd/tAdiripe are darvivitasrileldriesl e-rt 1.te'rUttfi`chaen'osnr roe, dsdialsetsnand,deadinglymindfirdedadsdedssopptIllcuhmar)t Vaiddedamcolipjiyma itni1/1.dçealtneddicba t ea snruetmailes, ifnAgwa esyma n 0. Tee. :Zde eels  Il aeitibsertigetd. 

taneoushi rt they have been on the Hot 100 for more than 20 weeks and rank below 50. 0 CD Single available. 0 CND Single available. 0 CD Maxi-Single ayedable. Cêrssette Single available. 0 Vinyl Maxi- Single available. 0 Vinyl Single available. PCassene Maxi- listleat wid Menem sales reports collected. 
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Billboard SINGLES AND TRACKS SONG INDEX. 
Chart Codes: Hot loo Singles (Moo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

7 DAYS (Songs Of Windswept Pacific, BMI/Warner 
Chappell, PRS/WB, ASCAP/Copyright Control), WBM, 
Hum 54; RBH 90 

ADDICTIVE (Herbilicious. ASCAP/The Eighteenth Let-
ter, ASCAP/Songs Of DreamWorks, BMI/Cherry River, 
BMI/WB, ASCAP/Q Baby, ASCAP), WBM, Hioo 71; RBH 29 

AIN'T IT FUNNY (Nuyorican, BMI/Sony/ATV Songs, 
BMI/Cori Tiffani, BMI/D1 Irv, BMI/Slavery, BMI/Blunts, 
Guns And Funs, ASCAP/Songs Of Universal, BMI/White 
Rhino. BMI/EMI April, ASCAP/Bee Mo Easy, ASCAP/Justin 
Combs, ASCAP/Alvin Toney, ASCAP/Four Ya Ear, ASCAP), 
HL/WBM, Hice 3; RBH 15 

ALL YOU WANTED (11m With The Band, ASCAP/WB, 
ASCAP), WBM, 1-1100 

AUAOST THERE (Curb, ASCAP/Big Ole Hit, 
ASCAP/Sondaddy, BMI/VBC, ASCAP) CS 52 

AL QUE ME SIGA (SGAE, ASCAP) LT 38 
ALWAYS ON TIME (Slavery, ASCAP/Au reli us, 

ASCAP/D1 liv. BMI/Songs Of Universal, BMI/White Rhino, 
BM°, WBM, fhoo 17; RBH 20 

ANY OTHER NIGHT (Lienad. BMI) Hue 84; RBH 37 
ANYTHING (Divine Mill, ASCAP/Lonte, ASCAP/Uh Oh, 

BMI/Ensign, BMI), HL, Elmo 28; RBH 7 
ANYTHING THAT TOUCHES YOU (Wamer-Tamerlane, 

BM°, WBM, CS 57 
APRENDIZ (Universal Musica, BMI/WB,ASCAP) 1115 
AWNAW (Success Story, BMI/Full Circle, ASCAP) Hico 

73; RBH 31 
AY! BUENO (Estefan, ASCAP/EIRR, BMI) LT 32 

g 
BALLIN' BOY (MOB.. ASCAP/No Good, BMI) RBH 6o 
BARBED WIRE AND ROSES (Bro 'N Sis, BMI/Estes 

Park, BMI/Moraine, BMI/Life Is Fine, BMI/Ensign, BM), 
HL CS so 

BEAUTIFUL MESS (Songs Of API, BMI/Monkey C, 
BMI/Songs Of Nashville DreamWorks, BMI/Affiliated, 
BMI/Chrysalis, ASCAP/Creative Artist Agency, ASCAP/EMI 
Blackwood, BMI/Shane Minor, BMO, CLM, CS 54 

BEFORE I KNEW BETTER (Encore, ASCAP/Scott And 
Soda. ASCAP/Big Tex, BMI/Lucky Thumb, BM° CS 35 

BE HERE (Ugmoe,ASCAP/Universal, ASCAP/lake & 
The Phatman, ASCAP/Ah-choo, ASCAP) RBH 64 

BLESSED (Famous, ASCAP/Songs Of Universal, 
BMI/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP), 
HL/W8M, CS 7; Hicay8 

BWRRY (Puddle Of Music, ASCAP/WB, ASCAP), 
WBM, Woo 6 

BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) 
(EMI Blackwood, BMI/The Braids, ASCAP/Zomba, 
ASCAP/The Waters Of Nazareth, BMI/Chase Chad, 
ASCAP), HL/WBM, fhoo 90; RBH 46 

BRING ON THE RAIN (Bro 'N Sis, BMI/Estes Park, 
BMI/Moraine, BMI/Little Chatterbox, BMI), HL, CS 18; 
Hioo 57 

BUTTERFLIES (Universal, ASCAP/1atcat, ASCAP/Dirty 
Dre, ASCAP/Perfect Song. PRS/SPZ, BMO, WBM, RBH 22 

.C... 
CAU.ING MY NAME fizzy 0oh,ASCAP/Between 

Friends, ASCAP) RBH 99 
CALI. ME (FoShawna,ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/Virginia Beach, ASCAP), WBM, RBH 
63 

CAN'T FIGHT THE MOONUGHT (Realsongs, ASCAP), 
WBM, 1-hoo 24 

CAN'T GET YOU OUT OF MY HEAD (EMI April, 
ASCAP/19, PRS/BMG, PRS/Universal-MCA, ASCAP), 
HL/WBM, Hico 14 

CELOS (Ventura, ASCAP/Marc Anthony, 
ASCAP/Sony/ATV Tunes, ASCAP) IT 48 

CHASIN' AMY (Sony/ATV Cross Keys, ASCAP/Onaly, 
ASCAP/Songs Of Universal, BM°, HL, CS 42 

CHOP SUEY (Sony/ATV Tunes, ASCAP/Ddevil, ASCAP), 
HL, Hioo89 

CLOSET FREAK (God Given, BMI) RBH 65 
COMO DECIRTE NO (WB, ASCAP) LT 3o 
COMO DUELE (D'Nico BMI) IT 35 
COMO PUDISTE (Ed imal/Fonomusic, ASCAP/LGA, 

BM° LT 22 
THE COWBOY IN ME (BMG Songs. ASCAP/Mrs. Lump-

kins Poodle, ASCAP/Songs Of Windswept Pacific, 
BMI/Staiiway To Bitner's, BMI/Gottahaveable, BMI), 
HL/WBM, CS 9; fix:* 52 

CRAWUNG IN THE DARK (Spread Your Cheeks And 
Push Out The Music. ASCAP), WBM, Hioo 70 

CRY TOGETHER (Warner-Tamerlane, BMI), WBM, RBH 
82 

—D... 
DANSIN WIT WOLVEZ (AMRX27,ASCAP) RBH 83 
DEAR GOD (Geto Boys & Girls, BMI/Still N-The Water, 

BM° RBH 87 
DE1ATE QUERER (Flamingo, BMI) LT 36 
DEL OTRO LADO DEL PORION (Marfre, BMI) LT 26 
DIDN'T1 (Almo, ASCAP), HL, CS 51 
DIME (Kike Santander, BMI) LT 39 
DON'T LET ME GET ME (Pink. ASCAP/EMI April, 

ASCAP/Cyptron. BMI/EMI Blackwood, BM°, HL Hioo 12 
DON'T WASTE MY TIME (VIB, ASCAP/Tower II, 

ASCAP/Warner-Tamerlane, BMI/Tower One, 
BMI/Chrysalis, ASCAP/Creative Artists. ASCAP), WBM, CS 
41 

DON'T YOU FORGET IT (The Ox And The Fish, 
SOCAN/Warner Chappell, SOCAN/Dirty Dre, ASCAP/1at-
cat, ASCAP/Universal, ASCAP), WBM, RBH 

DOWN A"` CHICK (Slavery, ASCAP/Aurelius, 
ASCAP/D1 Irv, BMI/Inky-SiSi, BM), HL, Hico 75; RBH 30 

DO YA THANG GIRL (Gank-Lo, BMI) RBH 86 
DRIVE (FOR DADDY GENE) (EMI April, ASCAP/Tri-

angels, BM°, HL CS 8; Hico 43 

.E.. 
EN LA MISMA CAMA (Edimonsa, ASCAP) LT 37 
ENTRA EN MI VIDA (Sony/ATV) LT 31 
ESCAPAR (Enrique Iglesias, ASCAP/EMI April, 

ASCAP/Little Devon, BMI/K'Stuff, BMI/Merchandyze, 
BMI/Warner-Tamerlane, BMI) IT 2 

ESCAPE (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Little Devon, BMI/K'Stuff, BMI/Merchandyze, 
BMI/Wamer-Tamerlane, BMI), HL/WBM, Hioo 13 

FAMILY AFFAIR (Mary I. Blige, ASCAP/Universal-MCA, 
ASCAP/Fame, BMI/Music Of Windswept, ASCAP/Five 

Card, ASCAP/Elvis Mambo, ASCAP/WB, ASCAP/Ain't 
Nuthin' Goin' On But Funking, ASCAP/Copyright 
Control/Asiah Lewis, BMI/AsiahTown, BMI/Luchi Lou, 
BMI), WBM, Hioo 38 

FEELS GOOD (DON'T WORRY BOUT A THING) 
(Naughty, ASCAP/Lexi's Daddy's Music, ASCAP/Teron 
Beal, ASCAP/Universal-PolyGram International, ASCAP), 
WBM, Hioo 76; RBH 32 

FEEL THE GIRL (Virginia Beach, ASCAP/WB, 
ASCAP/whodahellelseitsgonB,ASCAP), WBM, Fhoo 92; 
RBH 52 

FIRST TIME (Notting Hill. SESAC) RBH 8o 
FLOR SIN RETONO (Peer Intl., BMI) LT 12 
FOOUSH (Desmone, BMI/D1 Irv, BMI), HL, Hico 1; 

RBH 
FOR YOU (Greenfund, ASCAP/i.m.nobody, ASCAP/My 

Blue Car. ASCAP/pimpYug, ASCAP/WB, ASCAP), WBM, 
Hice 65 

FRANTIC (EMI April, ASCAP/Pang Toon, BMI/Jersey 
Girl, ASCAP/EMI Blackwood, BMI/Mark Alan Springer, 
BM), HI, CS 44 

FULL MOON (Mike City, BMI/Wamer-Tamerlane. BMI), 
WBM, RBH 38 

—Gum 
GET AWAY (EMI Blackwood, BMI/P. Noid, 

BMI/Careers-BMG, BMI/luvenile Hell, ASCAP/BMG 
Songs, ASCAP/EZ Elpee, ASCAP), HL, RBH 75 

GET OVER YOURSELF (Without Anna, ASCAP/Careers-
BMG, BMI/Floyd's Dream, BM°, HL, CS 31 

GET THIS MONEY (Zomba, BMI/R.Kelly, BMI/EMI 
Blackwood. BMI/Lil Lu Lu, BMI), HL/WBM, RBH 

GIRLFRIEND (Tennman Tunes, ASCAP/Zomba, 
ASCAP/EMI Blackwood, BMI/The Waters Of Nazareth, 
BMI/EMI April, ASCAP/Chase Chad, ASCAP), HL/WBM, 
Hico 5; RBH 27 

GIVE IT TO HER (Jeremy Harding, ASCAP/EMI April, 
ASCAP/Copyright Control), HL, fhoo 96; RBH 56 

GIVE ME THE UGHT (Dully Rock, ASCAP/Black Shad-
ow, BMI/TWR, BMI) RBH 92 

GOODBYE ON A BAD DAY (Extreme Writers, 
ASCAP/Easel, ASCAP) CS 32 

GOOD MORNING BEAUTIFUL (Life Of The Record, 
ASCAP/Sevens International, ASCAP/Mighty Moe, 
ASCAP) CS 15 

GOT ME A MODEL (Uh Oh, BMI/Ensign, BMI/Erick 
Sermon, ASCAP/Zomba, ASCAP/Shaniah Cymone, 
ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC/Wamer, SESAC/First Avenue, ASCAP/BMG Songs, 
ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI 
Blackwood, BMI), HL/W8M, RBH 85 

GOTS TA BE (First Avenue, ASCAP/BMG Songs, 
ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI 
April, ASCAP/Music Of Windswept, ASCAP/Nfused, 
ASCAP/Mischkemusic,ASCAP/9 Houses, ASCAP/Strange 
Motel, ASCAP), HL, RBH 25 

GOT UR SELF A... (Ill Will, ASCAP/Zomba. 
ASCAP/Dors-D. ASCAP/Chrysalis, ASCAP/ARC, BM°, 
HL/WBM, Hico 98; RBH 62 

GUESS WHO'S BACK (N-The Water, ASCAP/Ye World, 
ASCAP/Lil Lu Lu, BMI/EMI Blackwood, BMI/Shakur Al-
Din, ASCAP/Hitco South, ASCAP/1obete, ASCAP) RBH 72 

HALFCRAZY (Soutchild, ASCAP/Universal, 
ASCAP/Nivrac Tyke, ASCAP/Tetra Grammaton, 
ASCAP/EMI-Unart Catalog, BMI), WBM. Hum 66; RBH 18 

HANDS CLEAN (Universal-MCA, ASCAP/197y, ASCAP), 
WBM, Hioo 37 

HARDER CARDS (Irving, BMI/Chickenshack, 
BMI/Almo, ASCAP/BMG Songs, ASCU), HL, CS 53 

HASTA QUE VUELVAS CONMIGO (Estefan, 
ASCAP/Marc Anthony, ASCAP/Sony/ATV Tunes, ASCAP) 
LT 23 

HAY OTRA EN TU WGAR (Rubet, ASCAP/Universal 
Musica,ASCAP) LT 6 

HEATHER'S WALL (EMI Blackwood, BMI/Buzz Cut, 
BMI/Ty Land, BMI/Mike Curb, BMI/Diamond Storm. BM°, 
HL/WBM, CS yo 

HEAVEN CAN WAIT (Mi ac, 8M1/6th Boro, ASCAP/WB, 
ASCAP/Warner-Tamerlane, BMI/Zomba, ASCAP/Deta 
BoB,ASCAP/Zomba, SESAC/Nate Smith, ASCAP/BMG 
Songs, ASCAP/Teron Beal, ASCAP/E. Laues, SESAC/KQ, 
SESAC) RBH 81 

HELLA GOOD (World Of The Dolphin, ASCAP/Univer-
sal, ASCAP/Chase Chad, ASCAP/EMI April. ASCAP/The 
Waters Of Nazareth, BMI/EMI Blackwood, BMI), HL, Hico 
63 

HELP ME UNDERSTAND (Music Of Windswept, 
ASCAP/In The Fairway, ASCAP/Rolcstone, PRS/Songs Of 
Windswept Pacific, BMI/Rondor London, PRS/Irving, 
BMI), HL/WBM, CS 30 

HERE IS GONE (Corner Of Clark And Kent, ASCAP/EMI 
Virgin, ASCAP), HL Him 20 

HERO (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP), H L, 

fhoo 45 
HEY BABY (World Of The Dolphin, ASCAP/Universal, 

ASCAP), WBM, fhoo 49 
HEY LUV (ANYTHING) (P. Noid. BMI/Careers-BMG. 

BMI/Juvenile Hell, ASCAP/BMG Songs, ASCAP/Da Twelve, 
ASCAP/1ustin Combs, ASCAP/EMI April, ASCAP), HL, Hioo 
91; RBH e 

HOW COME YOU DONT CALL ME (Controversy, 
ASCAP/Universal, ASCAP) Hico 64; RBH 36 

HOW YOU REMIND ME (VIamer-Tamerlane, BMI/Nick-
elbaclç SOCAN), WBM, Hico 9 

HUELO A SOLEDAD (AG, ASCAP) LT 25 
HUSH UL' LADY (Christopher Mathew, ASCAP/Hitco 

South, ASCAP/Publishing Designee. BMI/Folkway„ BMI) 
fhoo 99; RBH 77 

WM II NM 
I AM A MAN OF CONSTANT SORROW (Public Domain), 

HL, CS 36 
I BREATHE IN, I BREATHE OUT (Sony/ATV Cross Keys, 

ASCAP/Ten Ten, ASCAP), HL/WBM, CS 3; Mica yo 
I CRY (Br° 'N Sis, EMI/Estes Park, BMI/Moraine, 

BMI/Choice Is Tragic, BMI/Ensign, BMI), HL, CS 21 
I DON'T HAVE TO BE ME ( TIL MONDAY) (MAS Ven-

ture. BMI/Misterssippi, BMI/Careers-BMG, BMI/EMI 
Blackwood, BM), HL, CS th Elmo 62 
I DON'T WANT YOU TO GO (EMI Full Keel, 

ASCAP/Blakemore Avenue, ASCAP/April Blue. 
ASCAP/Songs Of Mosaic, ASCAP/Songs Of Otis Barker, 
ASCAP), HL, CS 17 

I'D RATHER (Shep 'n Shep, ASCAP/Almo, ASCAP/Uni-
versal, ASCAP) RBH 54 

I GOT IT 2 (Them Damn Twins, ASCAP/Air Control, 
ASCAP/EMI April, ASCAP/So So Del, ASCAP/Babyboy's 
Little, SESAC/Noontime South, SESA(/Scantz. 
SESAC/WBM, SESAC/III Will, ASCAP/Zomba, ASCAP), 
HL/WBM, RBH 66 
I KEEP LOOKING (Sony/ATV Tree, BMI/Wenonga, 

BMI/Mosaic, BMI), HL, CS 34 
I LOVE YOU (Chyna Baby, BMI/lanice Combs, 

BMI/EMI Blackwood, BMI/Still Diggin', ASCAP/BMG 
Songs, ASCAP/Gloria's Boy, ASCAP/lustin Combs, 
ASCAP/EMI April, ASCAP/Nuyorican, BMI/B. Springs, 
ASCAP/Incense, BMI/Universal-Duchess, BMI), HL/WBM, 
Hico 18; RBH 5 

I'M GONNA BE ALRIGHT (Nuyorican, BMI/Sony/ATV 
Songs, BMI/Cori Tiffani, BMI/Sony/ATV Tunes, 
ASCAP/Milk Chocolate Factory, ASCAP/1obete, 
ASCAP/Commodores, ASCAP/EKOP, BMI/ENOT, 
ASCAP/Danica, BMI/LehsemSongs, BMI/EMI April, 
ASCAP), HL, RBH 68 

I'M GONNA MISS HER (THE FISHIN' SONG) (EMI 
April, ASCAP/Sea Gayle, ASCAP), HL CS 23 
I MISS MY FRIEND (Buna Boy, BMI/Glitterfish, 

BMI/Mosaic, BMI/Sony/ATV Tree, BMI/Wenonga, BM°, 
HL, CS 33 
I MISS YOU (Boomer X, ASCAP/Kold City, ASCAP/Uni-

versal, ASCAP), WBM, RBH 57 
I'M MOVIN' ON (Murrah, BMI/W13.ASCAP/Richard 

And Castle, ASCAP), WBM, CS 4; Hioo 44 
THE IMPOSSIBLE (EMI April, ASCAP/Didn't Have To 

Be, BMI/Mosaic, BM), HL, CS 39 
I NEED A GIRL (PART ONE) (Justin Combs, ASCAP/EMI 

April, ASCAP/Jack Knight, ASCAP/Hot Heat. ASCAP/lanice 
Combs, BMI/EMI Blackwood, BMI/Coptic Soundsations, 
BMI/Donceno, ASCAP/Sonny Lester, ASCAP), HL, Hico it; 
RBH 8 

IN THE END (Zomba, BMI/Big Bad Mr. Hahn, 
BMI/Nondisclosure Agreement, BMI/Rob Bourdon, 
BMI/Kenji Kobayashi, BMI/Zomba, ASCAP/Chesterchaz, 
ASCAP), WBM, fhoo 7 
I SHOULD BE SLEEPING (EMI April. ASCAP/Iersey Girl, 

ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BMI), 
HL, CS 13; fhoo 67 
I TOLD Y'ALL (Zomba, ASCAP/Kumbaya. ASCAP/Vir-

ginia Beach, ASCAP/W13, ASCAP), WBM, RBH 78 
IT'S GOIN' DOWN (Kenji Kobayashi, BMI/Big Bad Mr. 

Hahn. BMI/Total Tunes, BMI/Swift Tracks, BMI/WB, 
ASCAP/Hard Workin Black Folks, ASCAP/Hennessy For 
Everyone, ASCAP/VOCO, BMI/As The Table Turns, ASCAP), 
WBM, Hum 85 

IT'S THE WEEKEND (EMI April, ASCAP/So So Def, 
ASCAP/Kandacy, ASCAP/Air Control, ASCAP/King Swing, 
BMI/Hungry Man, ASCAP/Too Slow U Blow, ASCAP/KPM, 
PRS), HL, RBH 95 

mini; unk 

JEZEBEL (Sony/ATV Tree, BMI/Songs Of Teracel, 
BMI/Careers-BMG, BMI/Ourtrinity, BM°, HL, CS 26 

JUST WHAT I DO (NS, ASCAP/Hapsack, BMI/Magic 
Penny, ASCAP/Copyright.net, BMI/Wamer-Tamertane, 
BMI/Banna Bear, BMI), WBM, CS 22 

—K... 
KNOC (Knoc-Tum'ALASCAP/"Million Dollar Game 

Ain't Free", ASCAP/WB, ASCAP/Ain't Nuthin' Goin' On But 
Funking, ASCAP), WBM, RBH too 

.L. 
LA AGARRO BAJANDO (Mo'Clan, ASCAP) 1117 
LA NEGRA TIENE TUMBAD (Sir George, ASCAP/WB, 

ASCAP) IT 33 
LA PLAYA (Sony/ATV Latin, BMI) LT 44 
THE LIGHTHOUSE'S TALE (Southern Melody, BMI) CS 

55 
UGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One 

Shot Deal, SESAC/Stone Diamond, BMI/EMI Blackwood, 
BMI), HL Htoo 33; RBH 13 

LIVE THE LIFE (EMI April, ASCAP/Shaniah Cymone, 
ASCAP/Fundisha, BMI/Songs Of Windswept Pacific, 
BMI/D1Hi-Tek, BMI/Pen Skills, BMI) RBH 71 

UVING AND LIVING WELL (Mosaic, BMI/Glitterfish, 
BMI/Buna Boy, BMI/Sony/ATV Tree, BMI/Wenonga, BMI), 
H L. CS 12; Hico 59 

LLOVIENDO ESTRELLAS (Erami. ASCAP/WB, ASCAP) 
IT 18 

THE LONG GOODBYE (VIS, ASCAP/Universal-Island, 
PRS), WBM, CS 14; Fhoo 69 

LOOK AT ME NOW (More Extreme Songs, SESAC/Big 
One Three, SESAC/Extreme Writers, ASCAP/Mclames, 
BMI) CS 56 
W NA NUEVA (EMI April, ASCAP/Gaira Bay, ASCAP) LT 

5 

1111114m... 
MAKIN' GOOD LOVE (Tuff Huff, BMI/Zomba, 

BMI/Grindtime, BMI), WBM, Hioo 46; RBH 12 
MAMA'S BABY, POPPA'S MAYBE (Smith Star Muzic, 

ASCAP/Peterson Boy's, BMI/8-Ballin,ASCAP) RBH 89 
MANANTIAL DE LLANTO (Edimusa, ASCAP) LT it 
MAS ALTO QUE LAS AGUILAS (Edimusa, ASCAP) LT 28 
MAYONESA (Fonomusic, ASCAP) LT 47 
ME HUELE A SOLEDAD (Rubet,ASCAP/2000 Amor, 

ASCAP) IT 21 
MENDOCINO COUNTY UNE (Little Mole, 

ASCAP/Melusic, ASCAP/WB, ASCAP), WBM, CS 25 
THE MIDDLE (Turkey On Rye, ASCAP) Hioo 34 
MINIVAN (Afterburner, BMI/Seedhouse, BMI) CS 47 
MITAD Y MITAD (Ser-Ca, BMI) LT yo 
MODERN DAY BONNIE AND CLYDE (EMI April, 

ASCAP/Walz Time, ASCAP/House Of Fame, ASCAP), HL, 
CS to; Hico 61 

MORE THAN A WOMAN (Virginia Beach, ASCAP/WB, 
ASCAP/Herbilicious, ASCAP/Black Fountain. ASCAP/EMI 
April, ASCAP), HL/WBM, Hioo 26; RBH 9 

MY HEART IS LOST TO YOU (Sony/ATV Tree, BMI/EMI 
April, ASCAP), HL, CS 45 

MY UST (Song Paddock, ASCAP/Song Writing Pad-
dock, BMI) CS 1; Bloc 32 

MY SACRIFICE (Tremonti, BMI/Stapp, BMI/Dwight 
Frye, BMI) Hioo 25 

.H. 
NECESIDAD (World Deep Music, BMI/Sony/ATV Latin, 

BMI) LT 8 
NEVER (Powerhowse, BMI) Hico 83 
NEVER AGAIN (Slavery, ASCAP/Aurelius, ASCAP/D1 

Irv, BMI) RBH 70 
A NEW DAY HAS COME (Sony/ATV Songs, 

BMI/Sony/ATV Canada, SOCAN/Sing Little Penguin, 
SOCAN /Aldo Nova, SOCAN), HL, Hioo 27 

NO MATTA WHAT (PARTY ALL NIGHT) (Faith Force, 
BMI /Zomba, BMI/Muso, ASCAP/Griff Griff, ASCAP/EMI 
April, ASCAP), HL/WBM, Hi p° 86 

NO ME CONOCES AUN (Edimonsa, ASCAP) IT io 
NO MORE DRAMA (EMI April, ASCAP/Flyte Tyme, 

ASCAP/Screen Gems-EMI, BM°, Ht., fhoo 60; RBH yo 
NOTA DAY GOES BY (American Broadcasting, ASCAP) 

CS zo 
NOTHING IN THIS WORLD (Tuff Huff, BMI/Zomba, 

BMI/Grindtime, BM°, WBM, Hioo 56; RBH 

—0— 
OH BOY (Killa Cam BMI/F.O.B., ASCAP/May Twelfth, 

BMI/Universal-Duchess, BMI/Copyright Control) Hue 77; 
RBH 23 

OL' RED (Key-Mark, BMI/Bull's Creek, BMI) CS 43 
THE ONE (Lucky Girl, ASCAP/Migraine, ASCAP) CS 27 
ONE MIC (Zomba, ASCAP/Ninth Street Tunnel, 

ASCAP/Sony/ATV Songs. BMI/Sunny Lee, BMI/III Will, 
ASCAP), HL/WBM, Hioo 79; RBH 26 

00H, AHH (Scorn, ASCAP) RBH 76 
OOPS (OH MY) (Shawna, ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/Virginia Beach, ASCAP), WBM, Hue 
8; RBH 4 

PARA ESTAR A MANO (Safari) LT 45 
PARA NO VERTE MAS °NB, ASCAP) LI 49 
PASS THE COURVOISIER PART II (T'Ziah's, BMI/The 

Waters Of Nazareth, BMI/ EMI Blackwood, BMI/Chase 
Chad, ASCAP/EMI April, ASCAP), HL/WBM, Hioo 19; RBH 
6 

PEQUENA AMANTE (Edimonsa, ASCAP) LT 43 
EL PODER DE TUS MANOS (Ser-Ca, BMI) LT13 
POR ESE HOMBRE (EMI Blackwood, BMI) 1114 
PURPLE STUFF (Ottanowear, BMI/Carnival Beats, 

BMI) RBH 73 
PUT IT ON PAPER (Mr. Perry's, ASCAP/Labor Force, 

ASCAP/Bachus, BMI/Big Herb's, BMI) RBH 59 
PUT YO SETS UP (Z-Bo, BMI/Happy. BMI) RBH 98 

mon Ci non 

QUEDATE (Olinga, BMI/Universal-Musica Unica, 
BMI/Dream Image IDG, BMI/Warner-Tamerlane, BMI/Hey 
Chubby, ASCAP/Insignia. ASCAP/Universal Musica, 
ASCAP) IT 5o 

QUISIERA PODER OLVIDARME DE TI (Rubet, 
ASCAP/Universal Musica, ASCAP/Marport, ASCAP) LT 4 

QUITAME ESE HOMBRE (Piloto, ASCAP) LT1 

.R. 
RAINY DAY! (Slavery, ASCAP/ DI Irv, BMI/Songs Of 

Universal, BMI/White Rhino, BMI). HL/WBM, fhoo 29; 
RBH ii 

RAPTURE (TASTES SO SWEET) (Renemade, BMI/EMI 
Blackwood, BMI), HL, Hioo 78 

REAL BAD MOOD (Island Pacific, ASCAP/Music Of 
Windswept, ASCAP/Big Daddy's Baby Songs Of Deer, 
ASCAP) CS 60 

ROCK THE BOAT (Herbilicious, ASCAP/Rap Tracks, 
ASCAP/E Beats, ASCAP/WB, ASCAP/Black Fountain. 
ASCAP/EMI April. ASCAP), HL/WBM, RBH 

ROC THE MIC (Music Of Windswept, ASCAP/Shakur 
Al-Din, ASCAP/Hitco South, ASCAP/Efartooee, 
ASCAP/F.O.B., ASCAP), WBM, Hico 55; RBH 17 

s 
SATURDAY (000H! 0000119 (Ludacris,ASCAP/EMI 

April, ASCAP/Organized Noize, BMI), HL Elio° 22; RBH to 
SAY I YI YI (ColliPark, BMI/Da Crippler, BMI/EWC, 

BMI) RBH 35 
SHAWTY (How You Love That Records, BMI) RBH 91 
SHE DOESN'T DANCE (VIB, ASCAP/Neon Mule. 

ASCAP/Platinum Plow, ASCAP/Cal IV, ASCAP), HL/WBM, 
CS 29 

SHE TREATS HER BODY LIKE A TEMPLE (BMG Songs, 
ASCAP/Mrs. Lumpkins Poodle, ASCAP/Universal, 
ASCAP/Memphisto, ASCAP) CS 59 

SHE WAS (Murrah, BMI/Melanie Howard, ASCAP), 
WBM, CS 38 

SINCE I'VE SEEN YOU LAST (Encore, ASCAP/Scott 
And Soda, ASCAP/Halftime Publishing-Broadvision, 
ASCAP) CS e 

SI TU NO VUELVES (Musart, ASCAP) LT 27 
SLOW DANCE (Darryl Payne, BMI/Calla. BM° RBH 94 
SOAK UP THE SUN (Warner-Tamerlane, BMI/Old 

Crow, BMI/Trottsky, BMI/Wixen, BMI), WBM. Woo 68 
SOME DAYS YOU GOTTA DANCE (Sony/AN Cross 

Keys. ASCAP/Beavers Brand, ASCAP/Copyright Manage-
ment, ASCAP/Song Auction, ASCAP/MRBI, ASCAP), HL, 
limo 87 

SOMEONE TO LOVE YOU (Cori Tiffani, BMI/Sony/ATV 
Songs, BM°, Ht. RBH 33 

SOMETHING INSIDE (Uncle Buddies, ASCAP/Music 
Of Windswept, ASCAP/Alegma, ASCAP/Soulspin, ASCAP) 
RBH 96 

SONG FOR THE LONELY (Metrophonic, ASCAP/Rive 
Droite, ASCAP) fhoo 93 

SQUEEZE ME IN (Sony/API Cross Keys, ASCAP/Four 
Sons, ASCAP/Nasty Cat, BMI), HL, CS 16 

STILL FLY (Money Mack, BMI) Hioo 95; RBH 53 
STILL NOT OVER YOU (Dirty Dre. ASCAP/Iatcat, 

ASCAP/Conversation Tree, ASCAP/Tre Angeli, ASCAP/Uni-
versal, ASCAP) RBH 67 

STOP PLAYIN' (Knight 2 Days, ASCAP/Raw Cast, 
ASCAP/Levert Agee, ASCAP) RBH 93 

SUERTE (F.I.RR, BMI/Aniwi, BMI/Sony/ATV Latin, 
BMI), WBM, LT 7 

SUFRIENDO A SOLAS (Not listed) LT 2o 
SUPERMAN (IT'S NOT EASY) (EMI Blackwood, 

BMI/Five For Fighting, BM), HL, Km 42 

TAKE A MESSAGE (Morlay, SOCAN) RBH 61 
TAKE AWAY (Mass Confusion, ASCAP/W13, ASCAP/Vir-

ginia Beach, ASCAP), WBM, hhoo 88; RBH 48 
TAKE YA HOME (Shaniah Cymone, ASCAP/EMI April, 

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP), HL, Hico 72; RBH 21 

TAKE YOU HOME WITH ME A.K.A. BODY (Zomba. 
BMI/R.Kelly, BMI/EMI Blackwood, BMI/Lil Lu Lu, 
BMI/EKOP, BMI/Sony/API Songs, BMI/ENOT, 
ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM, Hioo 81; RBH 

49 
TANTITA PENA (Wamer-Tamerlane, BMI) LT 16 
TARANTULA (The Braids, ASCAP/Zomba, ASCAP/TVT, 

BMI/Scott Storch, ASCAP/Means Family, BMI), WBM. RBH 
84 

TE AVISO, TE ANUNCIO (TANGO) (Aniwi, 
BMI/Sony/ATV Latin, BMI/EMI Blackwood, BMI) IT 41 

TELL ME WHAT'S IT GONNA BE (Cancelled Lunch. 
ASCAP/Universal-PolyGram International, ASCAP/Bran-
don Barnes, BMI/Universal-Songs Of PolyGram Interna-
tional, BMI/jobete, ASCAP/Grover Washington Ir., 
ASCAP/EMI April, ASCAP), HL, Hioo 97; RBH 55 

TEN ROUNDS WITH JOSE CUERVO (Acuff-Rose. 
BMI/Sony/ATV Cross Keys, ASCAP/Big Purple Dog, 
ASCAP), HL, CS 46 

TE QUEDO GRANDE LA YEGUA (La Rebelde, 
ASCAP/Universal Musica, ASCAP) LT 29 

TE QUIERO IGUAL QUE AYER (Universal Musica, 
ASCAP) LT 34 

TE VINE A BUSCAR (A1G,ASCAP) LT 24 
THAT'S JUST JESSIE (March Family, BMI/Maleah, 

BMI/Zomba, BM1/Sufferin' Succotash, ASCAP/EMI April, 
ASCAP), HL/WBM, CS 19; Hioo 8o 

THAT'S WHEN I LOVE YOU (EMI April, ASCAP/Phil 
Vassar, ASCAP), HL, CS 5; Hioo 41 

THIS PRETENDER (Sony/ATV Cross Keys, 
ASCAP/Green Eyes, ASCAP/Onaly, ASCAP/Sony/API Tree, 
BMO, Ht. CS 49 

THIS WOMAN'S WORK (Screen Gems-EMI, BM), HL, 
Hioo 58; RBH 16 
A THOUSAND MILES (Songs Of Universal, 

BMI/Rosasharn, BMI), WBM, Elmo to 
THREE DAYS (Greenhorse, BMI/Spunker Songs, 

ASCAP/Universal-PolyGram International, ASCAP), WBM, 
CS 37 

TOLD Y'ALL (First N' Gold, BMI /Po Folk, BMI) RBH 69 
TONIGHT I WANNA BE YOUR MAN (Universal, 

ASCAP/Memphisto, ASCAP/Songs Of Universal, BMI), 
WBM, CS 28 

TOO BAD (Warner-Tamerlane, BMI/Arm Your Ditto, 
SOCAN/Zero-G, SOCAN/M. Kroeger, SOCAN), WBM, Hico 
53 

TRADE IT ALL (EMI April, ASCAP/Them Damn Twins, 
ASCAP/D. Brasco, ASCAP/Desert Storm, BMI/Mr. Manat-
ti, BMI/EMI Blackwood, BMI/Duro, BMI), HL RBH 79 

TRIBUTE TO A WOMAN (Music Of Windswept, 
ASCAP/Hand In My Pocket, ASCAP/Sony/ATV Tunes, 
ASCAP/Chocolate Factory, ASCAP), HL, RBH 97 

—H. 
U DON'T HAVE TO CALL (The Waters Of Nazareth, 

BMI/EMI Blackwood, BMI), HL, fhoo 4; RBH 2 
U GOT IT BAD (U.R. IV, ASCAP/EMI April, ASCAP/So 

So Def, ASCAP/Babyboifs Little, SESAC/Noontime South, 
SESAC/WBM, SESAC), HL, Hioo 36; RBH 42 

UN HUH (Hitco South, ASCAP/Tabulous, 
ASCAP/Music Of Windswept, ASCAP/Songs Of Peer. 
ASCAP/Marchninth, ASCAP/Peertunes, SESAC/Hale Yeah, 
SESAC/Morningsidetrail,ASCAP/TracksbyMalice. 
ASCAP/Jarell Houston, ASCAP/Dreux Frederic, ASCAP), 
HL/WBM, fhoo 39; RBH 47 

UJULE (Not Listed) LT 42 
UNDERNEATH YOUR CLOTHES (Aniwi, BMI/Sony/ATV 

Latin, BMI/EMI Blackwood, BMI/Apollinaire, BMI), HL, 
Elmo 21 

UNTIL WE FALL BACK IN LOVE AGAIN (Curb, 
ASCAP/Charlie Monk, ASCAP/Nik's Place, ASCAP/Penny 
Annie, BMI/Crossed Fingers, ASCAP/Copperfield, 
BMI/Bright Leaf, ASCAP), WBM, CS 48 

USTED SE ME LLEVO LA VIDA (World Deep Music, 
BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) LT9 

.y. 
VIDEO (Gold & Iron, ASCAP/Six July. BMI/Ensign, 

BMW. Music, ASCAP/Lastrada, ASCAP/Sony/ATV Tunes, 
ASCAP/Good High, ASCAP). HL, Hioo 74 

VOLVERE JUNTO A TI (VIB, ASCAP) LT 46 

w. 
WASTING MY TIME (EMI April, ASCAP), HL, H too 23 
WELCOME TO ATLANTA (EMI April, ASCAP/So So Def, 

ASCAP/Ludacris, ASCAP/Jobete, ASCAP), HL/WBM, Hum 
51; RBH 28 

WHAT ABOUT US? (EMI Blackwood, BMI/Fft Produc-
tions, BMI/Ttarp, BMI/Songs Of Windswept Pacific, 
BMI/EMI April, ASCAP/LaShawn Daniels, ASCAP/Ensign, 
BMI/Fred Jerkins III, BMI/Epiphoni, BMI/Generations 
Third, BMI/Notting Hill, BMI/Bran-Bran, BMI), HL/WBM, 
Hico 47; RBH 24 

WHAT IF A WOMAN (Zomba, ASCAP/563, ASCAP/Con-
versation Tree, ASCAP/Lexi's Daddy's Music, ASCAP), 
WBM, RBH 34 

WHAT IF SHE'S AN ANGEL (Sony/ATV Tree, BMI/Cake 
Taker, BMI), HL, CS 6; Hioo 50 

WHAT MAKES IT GOOD TO YOU (NO PREMATURE 
LOVIN') (Divided, BMI/Universal. BMI/Ramal, BMI/Wam-
er-Tamerlane, BMI), WBM, RBH 74 

WHAT'S WV? (Joseph Cartagena, ASCAP/Jelly's jams, 
ASCAP/DJ Irv, BMI/Famous,ASCAP/Slavery. BMI/Univer-
sal, BMI/Let Me Show You, ASCAP), HL/WBM, Fhoo 2; 
RBH 3 

WHEN YOU LIE NEXT TO ME (MS, ASCAP/Kellie Coff-
fey, ASCAP/Platinum Plow, ASCAP/Lillywilly, ASCAP), 
WBM. CS 24 

WHEREVER YOU WILL GO (Amedeo, BMI/Alex Band, 
BMI/Careers-BMG, BM), HL, Hioo 15 

THE WHOLE WORLD (Gnat Booty, ASCAF'/Chrysalis, 
ASCAP/Dungeon Rat, ASCAP/EMI April, ASCAP/Aniyah's, 
ASCAP), HL/WBM, Hico 31; RBH 39 

WILL DESTROY (How You Love That Records, BMI) 
RBH 88 

WISH I DIDN'T MISS YOU (Sony/ATV Tunes, 
ASCAP/God's Cryin', ASCAP/Ghetto Fabulous, 
ASCAP/Wamer-Tamerlane, BMI/Mijac, BMI), HL/WBM, 
Woo 82; RBH 
A WOMAN'S WORTH (LeBow, ASCAP/EMI April, 

ASCAP/Skyhy, ASCAP), HL, RBH 50 
THE WORLD'S GREATEST (Zomba, BMI/R.Kelly, BMI), 

WBM, Hioo 94 
WRONG IMPRESSION (BMG Songs, ASCAP), HL, Him 

too 

—y— 
YO QUERIA (Curci,ASCAP) 1119 
YOU KNOW THAT I LOVE YOU (Jamie Hawkins, 

BMI/Sony/ATV Tunes, ASCAP/Chris Absolam, 
ASCAP/Richard Smith, ASCAP), HL, RBH 45 

YOUNG (BMG Songs. ASCAP/Mrs. Lumpkins Poodle, 
ASCAP/BMG Canada, PRS/Ross Cahill, SOCAN/Trinfold, 
BMI/Careers-BMG, BMI). HL, CS 2; H100 35 

YOUNG'N (HOLLA BACK) (D. Brasco, ASCAP/Desert 
Storm, BMI/The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/Chase Chad, ASCAP/EMIApril,ASCAP). HL 

RBH 43 
YOUTH OF THE NATION (Souftah, ASCAP/Famous, 

ASCAP), HL, Hioo 30 
Y RI TE VAS (MB, ASCAP) LT 3 
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Jazz Seeks 
Instrumental 
Stars 
Continued from page 1 

ctail shelf space for jazz product, a lack 
oi engaging repertoire and compelling 
recordings, and a fundamental conser-
vatism on the part of both the audi-
ences listening to the music and the 
labels marketing it. For those who per-
ceive jazz as an instrumental art form, 
it's an unsettling time. 

'We've been putting [straight-ahead 
records] out, and they've been coming 
back," says Tom Evered, GM/senior VP 
of Blue Note Records. "[We've seen] 
50% returns on some of these young 
straight-ahead artists. That's just a 
recipe for disaster." 

Matt Pierson, executive VP of Warn-
er Bros. Records and the label's jazz 
point man, says, 'We talk about this all 
the time, and I say, 'We're gonna lose 
this thing, we're gonna lose jazz, if we 
don't create new superstars in this 
music who are playing music that is 
fresh and hits you over the fucking 
head if you know nothing about music. 
This is major crisis mode." 

Trumpeter and Bluebird Records 
artist Dave Douglas (see story, this page) 
says, 'There's something to be said for 
unique artistic statements reaching an 
audience. Of course, there will always be 
companies that want to put something 
out that's just like the other record that 
sold really well. You can't fault them for 
that; there's nothing wrong with that. 
But in terms of the longevity of the busi-
ness, I don't think that's how the com-
panies or the artists can have any kind of 
long-term success." 

RADIO, RETAIL QUANDARIES 
Straight-ahead jazz's difficulties at 

radio may be best-exemplified by a sin-
gle fact: In late March, KJAZ, the Los 
Angeles AM station that was the last 
commercial outlet offering around-
the-clock jazz programming, switched 
its format to "adult vocals." The music 
is now being served exclusively by 
NPR, listener-sponsored stations, and 
college broadcasters. 

Jeff Jones, senior VP of Columbia 
Jazz and Legacy Recordings, notes, 
"When traditional jazz has so few out-
lets that are mostly NPR, mostly col-
lege, mostly noncommercial, and now 
a movement continues among that for-
mat to reduce the number of hours and 
programs... it makes it that much 
harder to get exposed." 
Some observers simply say that 

radio is out of synch with what its audi-
ence wants to hear and to buy. 

"Radio is a non-entity," says Bob 
Ruttenberg, who operates the Tucson, 
Ariz.-based firm Coast to Coast Mar-
keting. "As far as I'm concerned, radio 
and jazz sales don't match anymore at 
all. They just don't. They used to, but 
they don't anymore." 

Mike Hurzon, who runs the Miami 
jazz-radio promotion firm the ll-ack-
ing Station, says that NPR stations, 
which rely on listener contributions, 
are taking the safest approach in their 
programming: 'They figure, if they can 
be more middle-of-the-road, therefore 

they can get more money and more lis-
teners. If we scare them too much with 
a little bit more edge, then we're not 
gonna get that." 

Limited frequency of airplay is a 
quandary, according to Tony Gasparre, 
whose Rochester, N.Y., tip sheet Yellow 
Dog Jazz Report tracks 93 stations 
around the country. 

"A lot of stations say they play an 
LP five times a week," Gasparre 
reports. "If they've got 75 hours a 
week, that's really doing a heck of an 
injustice to the artist." Gasparre is 
also the music director and an an-
nouncer at community jazz station 
WGMC in Rochester and says he 
selects only three cuts for airplay 
from any of the albums he adds to the 
playlist. He says, "When I put some-
thing in heavy rotation, that record-
ing is played 35 times a week, and 
vocals are spun 28 times a week." 

Promotion man Mike Carlson of MC 
Promotion in Seattle says that kind of 
airplay is essential if a non-vocal track 
is to take hold with listeners: "Fre-
quency of airplay, repetition of songs, 
tightness of playlists—make me hear 
it 25 times in a week, and I might re-
member it... It's just a wall of noise, 
the instrumental stuff." 

At retail, even long-term jazz mer-
chants like Bob Perry—who has oper-
ated Blue Note Records in North Miami 

Beach, Fla., for 18 years—have seen the 
appetite for straight-ahead jazz wither. 

"The older cats, they're coming in 
for the reissues and the rernasters of 
the Blue Note catalog, but I don't see 
them buying the younger guys," Perry 
says. "The more straight-ahead stuff, it 
just doesn't go... It's not getting the 
exposure, that's for sure." 

Jones points out that the current 
emphasis on singers and catalog is a 
matter of retail realities: "Anything 
that doesn't have the high turnover is 
going to get [returned], whether it's 
jazz or whether it's pop instrumental. 
When your open-to-buy gets reduced, 
you focus on the hits. It becomes kind 
of a vicious cycle." 

Active retail promotion by the la-
bels is a thing of the past, according 
to Perry: "Up until two years ago, a 
store like us, we would hear from all 
these jazz labels. They would pro-
mote it, or they'd come in regionally. 
Now, we gotta call 'em to get a promo 
to play in the store." 

Joe Fields a veteran executive who 
has worked for Prestige and Verve and 
has operated the Cobblestone, Muse, 
and High Note labels—says that the 
disappearance of specialty stores cater-
ing to straight-ahead consumers and 
problems at jazz-sensitive chains like 
Tower Records have constricted expo-
sure for the music. 

"Tower was having their difficulty," 
Fields says. "Consequently, they pulled 
SKUs down. What does that mean? 
The marginal product that's out there 
doesn't get a place." 
Shannon McCue, assistant jazz 

buyer at 370-store Borders Books & 
Music in Ann Arbor, Mich., says there is 
a lack of capitalization for the indie 
imprints that carry the torch for new 
instrumental jazz. 

"Really, really good jazz records 
come out on very small labels, like 
Criss Cross," McCue notes, "and they 
don't have money to put things in lis-
tening stations, and listening stations 
are our best vehicle to sell music." 

But she also says that an appetite for 
the familiar among contemporary lis-
teners is also suffocating the music: 
"People step into it, so you have to start 
out with something recognizable... 
The listening public responds to that, 
so the recording artists will respond 
land] give them more of what they 
want. You end up hurting the genre in 
the long run." 

IS THE MUSIC THE PROBLEM? 
The public's current fixation on 

singers of the standard songbook and 
readings of the classic repertoire may 
be a product of scant memorable writ-
ing by new straight-ahead artists, 
according to some. 

Jazz's Most Valuable Young Players 
Some of the most promising younger jazz instru-
mentalists working the straight-ahead side of the 
street take a variety of approaches to the music. 

Dave Douglas may be the most freewheeling talent get-
ting recognition today. Active as a leader in the studio since 
1993, the trumpeter/composer has released music record-
ed with large ensembles, a "jazz-Balkan-improv" unit, and 
a string quintet His new Bluebird set The Infinite—which 
entered the Billboard unpublished Top Jazz 
Albums chart the week of April 6 at No. 16— 
is a quintet date that includes Douglas orig-
inals in the manner of Miles Davis' Riles de 
Kilimanjaro and covers of songs by Rufus 
Wainwright Bj&k, and Mary J. Blige. 

Douglas has been given a great deal of lat-
itude in his choice of Bluebird projects: He 
says his next album, currently in production, 
will be "an electronic record ... [with a] Cecil 
B. DeMille cast of thousands." 
He adds, "Having established [the eclec-

tic] way that I work over many years, there 
wasn't any illusion that [ Bluebird was] 
gonna put on the blinders and make me 
record 'Surrey With the Fringe on Top.' I'm 
just speaking as an artist, because I don't 
pretend to understand the business in any 
global sense, but I truly believe that when 
you stick up for what you believe in and con-
tinue to work in unexpected ways against the 
odds, that ultimately it pays off." 

Lynne Arriale is a rarity among female pianists these 
days: She doesn't sing. The conservatory-trained, har-
monically adept keyboardist, who has recorded seven 
albums that mix originals and familiar standards, has 
been commanding airplay recently with her trio record-
ing Inspiration (TCB), which features a repertoire span-
ning Leonard Bernstein, Keith Jarrett, Lennon/McCart-
ney, and Thelonious Monk. 

Arriale—who titled one of her albums Melody—says 
that the tune's the thing: "I look for melodies in terms of 
my writing and in terms of standard repertoire. While I 
feel it's important to have standards that people recognize, 
I'd like to gear my compositional style so that the 
melodies—hopefully, if I'm doing my job right—will be 

memorable. Then it doesn't matter who wrote the tune... 
It's about the quality of the writing, and it's not even so 
much that a tune has to be a tune that people already know. 
It's a very intangible quality." 

Stefon Harris has scored widespread media attention 
in outlets ranging from The New York Times to Jazziz. 
The vibraphonist's most recent Blue Note releases are 
1999's Greg Osby-produced BlackActionFigure and Kin-

dred, a dynamic 2001 date co-led by French 
pianist Jacky Terrasson. 

While Harris continues to tour with his 
own straight-ahead combos, he sees possi-
bilities for jazz men like himself in the realm 
of subsidized works and performances. 

Harris says, "I see the potential for change 
coming, in that I think a lot of the concert 
halls, the performing arts centers, are open-
ing up to jazz instrumentalists—which is a 
great sign, and also that there are more com-
mission opportunities that are becoming 
available for young jazz musicians ... A 
commission actually afforded me the oppor-
tunity—not only the money to put the pro-
duction together, but also the opportunity— 
to premiere it and perform it in a hall. That's 
really inspiring for someone like me, and I 
don't really see record companies are en-
couraging that type of thing." 

Russell Gunn is taking a different track: 
The 31-year-old trumpeter's latest release, Ethnomusicol-
ogy,Vot 2 (Justin lime), is a highly organic, conunerically 
savvy mating of traditional jazz blowing and hip-hop 
beats. Compositions by Monk, Duke Ellington, and Juan 
Tizol nestle against Gunn's street-wise writing. 
Gunn says of his hip-hop/jazz fusion, "It's never 

been either/or with me: It's always been both. Ever 
since I felt like I was proficient enough, I always felt 
like it was my duty or my destiny to make them both 
compatible. I always felt like hip-hop got the short end 
of the stick. I always felt like it's easily acceptable to 
fuse jazz with anything else. You take Latin Jazz or 
Third Stream music—it's OK to do those, but hip-hop 
is a little trickier, as far as making it work and as far as 
getting it accepted." 

Carlson recalls, "For years, at all the 
Jazz Times conventions in New York, 
it was always bemoaned, Where are the 
hits in jazz today?' And, you know, 
that's still the question. There could be 
an instrumental hit, with a thing like 
a hook and a few other things. Maybe 
you can recall that [ pianist Dave 
Brubeck'snake Five' was played on top 
40 radio in America." 

Verve Records president/CEO Ron 
Goldstein asks, "When was the last 
time that you could whistle a song, 
over the last 30 years, since 'Take 
Five'? There's been a lack of songs, of 
compositions, that can relate to the 
audience that's out there." 

Jones says, "It would seem to me 
that the message is that the con-
sumer and the marketplace are look-
ing for and asking for musicians to 
write great songs again—write new 
songs that are familiar and singable 
and have a memorable melody that 
people can latch onto, that affect 
people in an emotional way." 
Most believe that straight-ahead 

players must contemporize their attack 
to address today's listeners. Pierson 
notes that with Happy People, saxo-
phonist Garrett "made a record that 
sounds like 2002. [He's] playing some 
shit that no one else is playing and 
music that has a very strong emotion-
al impact and hits you over the head 
when you put the damn thing on." 

Warner's forthcoming instrumental 
offerings include a new funk-leaning 
album by Joshua Redman and a set 
from pianist Brad Mehldau helmed by 
LA pop producer/musician Jon Brion. 

At Verve, Goldstein has overhauled 
the roster: Such well-known straight-
ahead players as trumpeter Nicholas 
Payton, bassist Christian McBride, and 
guitarist Russell Malone have departed 
the label. 'These guys are great," he says, 
"but economically, it doesn't work." 

At the same time, Verve is seeking to 
bring its releases up to date. On April 30, 
it will issue Verve Remixed, an album of 
the label's classic cuts (mostly vocals) 
mixed by Richard Dorfmeister, Thievery 
Corporation, Rae & Christian, dZihan & 
Kamien, Masters at Work, King Britt, 
and others. Guitarist Kurt Rosenwinkel 
will co-produce his next album with hip-
hopper Q-Tip, while Roy Hargrove's 
forthcoming set will feature guest 
appearances by Q-T, Erykah Badu, 
D'Angelo, Common, and the Roots. 

Goldstein asks, "Is the audience out 
there today?—I'm talking about a 
younger audience. Are we gonna be able 
to hook them on something? Well, we're 
gonna make some attempts at that" 

Other major-label execs say they'll 
continue to sign young instrumental-
ists but confess that it's not an easy 
path to success. Evened says, 'We're 
trying to make very efficient records 
where, if we do lose money on them, 
we don't lose a lot. But at least the 
records are getting made for Blue 
Note, and they're still artistically on par 
with what our label has meant for so 
many years. You just can't do it the way 
they used to do it" 

Jones says, "I would love to be able 
to find the next Charlie Parker, the 
next John Coltrane, the next Thelo-
nious Monk, the next Miles Davis 
who could make instrumental music 
that breaks boundaries and is truly 
new. So far, I don't think any label has 
been able to do that." 
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helped fuel the group's juggernaut 
so that it has become one of the 
top-earning acts in entertainment. 
(Forbes magazine reported that 'N 
Sync's 2001 earnings were approx-
imately $42 million.) In the past 
two years, 'N Sync has signed en-
dorsement deals and appeared in TV 
commercials for McDonald's, Veri-
zon, and Chili's. 

'N Sync member Lance Bass says 
that in today's competitive environ-
ment, artists have to consider "any 
way to get your face out there. 
Doing those TV ads helped us 
tremendously, because there are a 
lot of people who don't listen to 
music, but they watch TV. Those are 
the people who, because of seeing 
us in commercials, might be con-
vinced to buy our records or see one 
of our shows." 
One of the recent leaders in pro-

ducing TV commercial-friendly 
music artists is Jive Records, home 
to three of the four music acts that 
made the top 10 list of Forbes' most 
powerful celebrities of 2001: Britney 
Spears (No. 4), Backstreet Boys (No. 
7), and 'N Sync (No. 8). (The Beat-
les were the only other music act to 
make the top 10, ranking at No. 3.) 

It is perhaps not a coincidence 
that all three of these high-ranking 
Jive acts have had lucrative en-
dorsement/sponsorship deals that 
included TV ad appearances. 
Spears' deal with Pepsi, which she 
signed last year and which includes 
tour sponsorship by the company, 
is reportedly worth $ 10 million-
$20 million—at least 25% of the 
$38.5 million she earned in 2001, 
according to Forbes. Spears has 
also appeared in TV ads for McDon-
ald's. Backstreet Boys—whose 
2001 earnings reportedly totaled 
$35.5 million—have done TV ads 
for Burger King. 

Jive's strategy has been partner-
ing top brand names in music with 
top brand names in the corporate 
world, says Julia Lipari, Jive VP of 
special projects marketing. "The 
TV campaign with McDonald's 
wasn't so much about Britney and 
'N Sync holding hamburgers and 
endorsing the products as it was 
about making the artists look larg-
er than life and establishing them 
as household names." 

As part of that McDonald's cam-
paign, the fast-food restaurant chain 
exclusively sold a compilation CD of 
remixes, exclusive songs, and album 
tracks by 'N Sync and Spears. Burg-
er King sold an exclusive live Back-
street Boys CD and video as part of 
its deal with the group. And for 
Pepsi, Spears has recorded an exclu-
sive song, "Field of Victory," which 
will be used in Pepsi's TV ad cam-
paign outside the U.S. 
The trend of pairing Jive artists 

with TV commercials is set to con-

tinue: Aaron Carter recently signed 
a deal with Kraft/Nabisco. He will 
appear in TV ads for the company's 
"Back to School 2002" campaign. 

"Existing concert footage of 
Aaron will be used in the ads," Li-
pari notes. "The commercials will 
run just around the time that we'll 
be setting up the campaign for 
Aaron's new album." 

GETTING A PIECE OF THE PIE 
Depending on the star power of 

an artist and the length of the cam-
paign, fees paid to an artist to star 
in TV commercials can vary from 
the $ 100,000 range to several mil-
lion dollars. 
"We always work to come up 

with the creative ideas," 'N Sync's 
Bass says. "With the Chili's ads, we 
came up with about four or five dif-
ferent ideas, and we shot the two we 
liked the most. With all of our 
endorsements, it's never about just 
giving us money; there's always a 

tie-in. These companies sponsor 
our tours, which cost a lot to take 
on the road. A lot of the money we 
make actually goes back into the 
tour, so we live off the perks." 

Those perks can include free mer-
chandise and products, all-expense-
paid trips, and other big-ticket gifts. 
The artist's music or the artist's own 
rendition of a jingle is often used in 
the commercial. In return, the ar-
tists typically must commit to per-
sonal appearances on behalf of the 
corporate advertiser. If a tour spon-
sorship is involved, a certain num-
ber of concert tickets is allotted to 
the sponsor, and the artist usually 
must schedule time for meet-and-
greet sessions with the company's 
executives and their guests. 

Garth Brooks is one example of 
the growing number of artists who 
have become more amenable to 
doing TV commercials. For years, 
Brooks turned down corporate spon-
sorship deals, but last year he signed 
on to be a spokesperson for Dr Pep-
per. Brooks explains that he chose 
Dr Pepper because he wanted to pro-
mote something that "I actually 
have in my house. I've been a Dr 
Pepper fan forever." 

Brooks is part of Dr Pepper's new 
"Be You" campaign, which the com-
pany says focuses on "individuality, 
originality, and personality." 

Getting superstar Brooks as a 
spokesperson was a major coup for 
Dr Pepper, says John Clarke, Dr 
Pepper/Seven Up Inc. chief advertis-
ing officer. "Garth has been a life-
long Dr Pepper drinker. He doesn't 
really need us for exposure, but he 

felt good about the brand and the 
campaign. He's the umbrella for this 
campaign, and he has the kind of 
broad appeal that's right for our 12-
to 34-year-old target market." 

Brooks filmed two commercials 
for Dr Pepper, one of which began 
airing less than two weeks before the 
November 2001 release of his Capi-
tol Nashville album Scarecrow. 
Some of the commercials featured a 
five-second tag promoting the 
album. In addition, there was a 
nationwide promotion in which con-
sumers who bought 12-packs of Dr 
Pepper at Kmart stores would 
receive a $2 coupon off the price of 
the Scarecrow CD. 
Approaching the artist at the 

right time and giving the artist 
creative control were key elements 
to the deal, Clarke says: "The tim-
ing was right for Garth. He had the 
new album coming out, but he 
wasn't going to tour. He also didn't 
want to do a commercial that 

looked like a product endorse-
ment, so he had a lot to do with 
coming up with the concept of per-
forming in the commercial and 
doing the jingle his way." 

'N Sync's Bass says that aside 
from the needs of the artist, man-
agement, or record company, anoth-
er important sector cannot be ig-
nored when considering doing TV 
commercials: the audience. "You 
have to ask yourself if it's something 
the fans would accept and appreci-
ate. You also have to consider if it's 
something that you can look back 
on several years from now and not 
be embarrassed that you did it." 

OFF THE BEATEN TRACK 
Superstars haven't been the only 

artists scoring lucrative advertising 
deals. Artists who aren't household 
names are also getting in on the act 
and are being sought out more often 
than before by top advertisers. 

A.B. Quintanilla y Los Kumbia 
Kings have been tapped to star in 
Miller beer commercials. The Latin 
music group's series of Miller ads— 
Spanish, English, and bilingual ver-
sions were filmed—recently began 
airing on Spanish-language TV and 
will eventually extend to English-
language TV. "We feel we got a bet-
ter end of the deal than Miller did," 
Quintanilla admits. "Because the 
commercials look more like a 
Kumbia Kings commercial than a 
Miller commercial." 

Quintanilla says that he and his 
group (signed to EMI Latin Music) 
were approached about being in the 
commercials by a former EMI Latin 

executive who is now an executive 
at Miller. "They were looking for 
an act that appeals to young His-
panic males," he explains. "We had 
about 90% creative control of the 
commercials. We're really happy 
with how the commercials turned 
out, because instead of us picking 
up a [Miller] beer bottle, in one of 
the commercials we're shown on 
a porch just being ourselves. At 
first, they wanted us to be in a Tex-
Mex cantina bar, but we though 
that was a little stereotypical and 
an outdated image of what young 
Hispanic males do, so we had the 
idea of going back to our home-
town and reminiscing about 
where we came from." 

Quintanilla says that when it 
comes to signing endorsement 
deals, "the financials are a nice 
appetizer, but the real reward is 
knowing that our group is going to 
be seen on national TV. You can't 
pay for that kind of coverage." 

In another example of a corpora-
tion reaching out to not-quite-
household-name stars, 'Nix had TV 
commercials featuring Anastacia (a 
hit singer in Europe but relatively 
unknown in the U.S.), Dean Roland 
of Collective Soul, and Boyd Tinsley 
of Dave Matthews Band. 
Dr Pepper's 2002 ad campaign 

includes TV commercials starring 
Black Eyed Peas, Sugar Ray vocal-
ist Mark McGrath, and Thalia. The 
campaign—centered on Dr Pep-
per's "Be You" slogan—features the 
artists paying tribute to past music 
legends: Louis Armstrong and Ella 
Fitzgerald for the Black Eyed Peas, 
Buddy Holly for McGrath, and Tito 
Puente for Thalia. 
Black Eyed Peas lead rapper 

Will.I.Am says he believes the 
group was chosen for the cam-
paign because there are "some 
people in the corporation who are 
hip to cool music. We're not the 
kind of hip-hop artists who are 
about guns and bitches. We have 
something different to say, and we 
write our own music." 

Dr Pepper/Seven Up's Clarke says, 
"We haven't used celebrities in our 
TV advertising for years, so incorpo-
rating them now is a refreshing de-
parture from recent Dr Pepper cam-
paigns.We had looked at non-music 
artists, but within the history of Dr 
Pepper, music has always been an 
integral part of the advertising." 

Clarke adds that reaching out to 
artists that exist under the super-
star radar is a powerful strategy in 
niche marketing: "These artists 
appeal to subsets of our audience: 

Black Eyed peas for African-Amer-
icans, Thalia for Hispanics, and 
Mark McGrath for young rock-
'n'roll fans." 

Quintanilla agrees that the rising 
trend of niche marketing means that 
more opportunities have opened up 
to artists who are well-known in 
their fields but aren't necessarily 
pop-culture icons: "These compa-
nies are looking to reach the nooks 
and crannies that they may have 
overlooked before. They want artists 
that have credibility with those 
[niche] audiences." 
Clarke says that Dr Pepper/ 

Seven Up's association with music 
acts worked out so well for the 
2002 campaign that the company 
is seeking other artists to be part 
of its 2003 campaign. "We're look-
ing to keep the freshness of the 
campaign alive. The feedback 
we've been getting is extremely 
positive, and research has shown 
that these ads have brought a 33% 
increase in consumer awareness 
for Dr Pepper." 

MUSIC'S FASHION PLATES 
Fast food, soft drinks, and alco-

holic beverages have become some 
of the hottest items with which 
artists can find TV-commercial 
deals. But more music artists are 
also being sought out as the faces of 
fashion and cosmetics. 

In 1998, Brandy signed a break-
through deal with Cover Girl, mak-
ing her the first hit singer to land 
an exclusive long-term contract 
with a major cosmetics company. 
Faith Hill and Queen Latifah are 
now also Cover Girl spokesmodels 
and have been appearing in print 
and TV ads for the company since 
last November. 

L:Oréal's TV ads feature Beyon-
cé Knowles of Destiny's Child and 
Jennifer Lopez. Mandy Moore has 
been a spokesmodel for Neutro-
gena, Missy "Misdemeanor" El-
liott is prominently featured in a 
current TV commercial for Ree-
bok Women, and Sugar Ray's 
McGrath has appeared in TV ads 
for Candie's and Levi's. 
The Gap has regularly featured 

popular recording stars in TV ads, 
from such artists as Aerosmith and 
LL Cool J in the '90s to the com-
pany's fourth-quarter holiday 2001 
campaign, which featured several 
artists singing Supertramp's "Give 
a Little Bit." Artists who appeared 
in the latter ad campaign include 
Sheryl Crow, India.Arie, Shaggy, 
Johnny Rzeznik of Goo Goo Dolls, 
Dwight Yoakam, Liz Phair, Alanis 
Morissette, and Robbie Robertson, 
formerly of the Band. 

Brandy says, "I knew Cover Girl 
would be a big step for me in my 
career, and I'm happy to be part of 
it. It's flattering to follow in the 
footsteps of supermodels like 
Christie Brinkley and Tyra Banks. 
But what I like about Cover Girl is 
that it represents inner beauty as 
well as outer beauty." 

Brandy's landmark deal with 
Cover Girl was a direct result of her 
record label, Atlantic Records, part-
nering with the Wilhelmina model-
ing agency in 1998 to develop image 

(Continued on next page) 
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campaigns for its artists, Atlantic 
co-president Ron Shapiro says. 

"Brandy was born to be a main-
stream, multimedia superstar, and 
she was a natural fit for the Cover 
Girl campaign," Shapiro remarks. 
"I believe that the campaign was 
also one of the reasons why Brandy 
ended up having her own doll 
through Mattel and becoming a 
UNICEF ambassador. 

"Technology today has made it 
very difficult to compete for the 
leisure and entertainment time of 
the public," Shapiro continues. "We 
can't assume that a consumer who's 
interested in music is listening to 
the radio. So we have to consider 
other ways for the artist to make an 
impression. When people spend 
money on a CD, they often need sev-
eral affirmations as to why they 
should buy it and why they should 
be part of an artist who seems to be 
making an impact." 
Anne Martin, manager of global 

cosmetic marketing for Procter & 
Gamble Cosmetics—parent compa-
ny to Cover Girl—says, "We apply 
several criteria when choosing 
Cover Girl spokesmodels. Brandy, 
Faith Hill, and Queen Latifah all 
passed the Cover Girl 'test': They 
have clean, fresh, natural beauty; 
they're approachable, with great 
personality and strong spirit; they're 
more than just a pretty face; and 
they're multi-dimensional and have 
relateability. Music has become an 
integral part of the Cover Girl mar-
keting mix. Their diversity is essen-
tial in order for our Cover Girl mod-
els to be relevant and aspirational to 
all women." 

In the past, Cover Girl campaigns 
have included limited runs with Salt 
'N Pepa (in 1997), Ziggy Marley & 
the Melody Makers (in 1998), and 
Cleopatra (in 2000). 
"Consumer response has been 

phenomenal," Martin notes. "When 
Cover Girl hit the road for Brandy's 
' summer [ 1999] concert tour, we 
made stops at Cover Girl retailers, 
and thousands of fans waited in line 
for Brandy's autograph and a Cover 
Girl makeover." 

Cover Girl also has sponsored 
tours for Brandy and Hill. Brandy 
and Latifah have also been partici-
pants in the annual Seventeen/Cover 
Girl Volunteerism Awards, which 
honor young women who make a 
difference in their communities. 

"Cover Girl incorporates their 
recording careers in our commer-
cials," Martin notes of Brandy, Hill, 
and Latifah. "Each has given their 
own renditions of the 'easy, breezy, 
beautiful' jingle based on their 
musical stylings." 

CORPORATE SELLOUTS? 
Being labeled a "sellout" is not a 

concern of artists who sign on to 
appear in TV ads—especially when 
the artists have more creative con-
trol and perks than ever before. 

"I don't care what people think of 
our credibility just because we do 
commercials," 'N Sync's Bass says. 
"We've also done public-service 
announcements for Budweiser on 
preventing under-age drinking 

We've done charity spots for Coca-
Cola. These companies know that 
kids look up to us and will listen to 
us instead of people who look like 
authority figures. These companies 
know that to get their message 
across, they have to get spokes-
people who their audiences will pay 
attention to." 

Will.I.Am says, "If I was worried 
about selling out, I wouldn't have 
signed a record deal with a major 
label. I would never endorse any-
thing I don't believe in. As long as 
the product doesn't degrade me or 
my creative integrity, I don't have a 
problem with it." 
The motives for doing a TV com-

mercial aren't necessarily rooted in 
greed, veteran musician Robertson 

Who Speaks For 
What In Stars' 
Ad Campaigns 
Following is an alphabetical list-

ing of industries that have in the 
past two years attracted the highest 
number of music artists for TV 
commercials. The names of the 
products are followed by a select list 
of music acts that have recently 
appeared or are scheduled to appear 
in TV commercials for the product. 

BEVERAGES 
Bud Light: Tim McGraw. 
Coca-Cola: Christina Aguilera, 

the Roots. 
Coors Light: Dr. Dre. 
Dr Pepper: Garth Brooks, 

Black Eyed Peas, Mark McGrath 
(Sugar Ray), Thalia. 

Pepsi: Wylcef Jean, Kiss, Ricky 
Martin, Shakira, Sisqo, Britney 
Spears. 

Miller Beer: A.B. Quintanilla y 
Los Kumbia Kings. 

COMMUNICATIONS 
AT&T: Destiny's Child. 
Verizon: 'N Sync. 
XM Satellite Radio: David 

Bowie, Snoop Dogg, B.B. King. 

FASHION/BEAUTY 
Candie's: Mark McGrath. 
Cover Girl: Brandy, Faith Hill, 

Queen Latifah. 
The Gap: India.Arie, Sheryl 

Crow, Macy Gray, Alanis Mons-
sette, Liz Phair, Johnny Rzeznik 
(Goo Goo Dolls), Robbie Robert-
son, Shaggy, Dwight Yoakam. 

L'Oréal: Beyoncé Knowles, 
Jennifer Lopez. 

Neutrogena: Mandy Moore. 
Reebok Women: Missy "Mis-

demeanor" Elliott. 

FOOD 
Burger King: Backstreet Boys. 
Chili's: 'N Sync. 
Kraft/Nabisco: Aaron Carter. 
McDonald's: Britney Spears, 

'N Sync. 
Twix: Anastacia, Dean Roland 

(Collective Soul), Boyd Tinsley 
(Dave Matthews Band). 

CARLA HAY 

remarks. What a lot of people did 
not know about the holiday 2001 
Gap campaign, he says, was that 
the Gap donated a large portion of 
the artists' fees to charity. "I 
wouldn't have done that commer-
cial if there wasn't some substance 
to it," Robertson adds. "The Gap 
said that if we did the commercial, 
they would make a contribution in 
our name to the victims of Sept. 11 
[20011. That's what convinced me 
to do it." 

Brandy says her decision to align 
with Cover Girl had a lot to do with 
having "a lot in common in having 
that 'give back' attitude. They've 
been supportive of the charities I'm 
involved with, and we think it's 
important for today's young women 
to have positive role models." 

In some cases, a TV commercial 
can yield other rewarding results. 
In the late '90s, Tyrese was best 
known as a model/actor in Coca-
Cola TV commercials, and the ex-
posure helped him land a record 
deal. Tyrese has since appeared in 
TV ads for Tommy Hilfiger and 
juggled a successful career in 
singing and acting. 

In 2000, Sting appeared in Jaguar 
TV ads that featured the song 
"Desert Rose" from his Brand New 
Day album. In the music video for 
the song, Sting was shown in a 
Jaguar S-Type sports saloon, which 
led to the idea of partnering with 
Jaguar for a full-fledged commercial 
for the car. At the time the com-
mercials began airing in March 
2000, the song received scant sup-
port at radio. But by the end of the 
ad campaign, "Desert Rose" had 
become a worldwide hit. 
Robertson says, "When some-

thing happens like Jaguar com-
mercials with Sting, it makes peo-
ple take notice of the power of this 
kind of exposure. It's become 
much more acceptable for artists 
to do TV ads. We've come from a 
place when artists didn't want to 
be in TV commercials or do any-
thing considered too corporate to 
[a point where] artists [are] taking 
these opportunities and using 
them to their benefit." 
Will.I.Am adds, "Artists are 

smarter now about what to ask for— 
and they get it—compared to back 
in the day when you'd hear about all 
these artists getting ripped off." 

Atlantic's Shapiro says, "Obvious-
ly, we want the artists to sell more 
records even when they do TV com-
mercials for other companies, but 
you also don't want to alienate the 
artist's fan base." He notes that in 
addition to Atlantic artists Brandy 
and Sugar Ray's McGrath, Jewel had 
a successful 1998 TV campaign with 
Target timed around the release of 
her album Spirit. 

"You have to look at what the fan 
base appreciates most about the 
artist and make sure any endorse-
ments don't conflict with that," 
Shapiro adds. "It's important that 
the commercials have a realistic 
portrayal of the artist's personality 
and that the artist looks authentic." 

Being in TV commercials "creates 
an awareness and visibility for artists 
that goes beyond the advertising 
budgets that record companies have 

for artists," notes Scott Siman of 
Nashville-based Rpm Management, 
which represents Tim McGraw— 
who has had a TV commercial/tour 
sponsorship deal with Anheuser 
Busch's Bud Light for the past three 
years. "A TV ad campaign for an 
album might run for a few weeks. TV 
ad campaigns for something like Bud 
Light could run for a year or more. 
"What this deal has done for 

Tim McGraw," Siman continues, 
"is bring his name outside the 
core country audience and hope-
fully bring those people in as fans. 
The commercials also allow peo-
ple to see another side of Tim. 
Beyond the money involved, we 
chose Bud Light because they 

have a great reputation for main-
taining long-term relationships." 
Although there are important 

benefits for artists who do TV 
commercials, Shapiro cautions, 
"We're riding a very fine line 
between desperately needing to 
get our artists exposed and main-
taining an artist's mystique." 

Jive's Lipari agrees. "We do have 
to be careful of over-exposure. We're 
not going to do something just 
because people want to throw mil-
lions of dollars at us. The brand 
partner has to be the right fit and 
consistent with the artist's image. 
At the end of the day, it is the artist's 
decision in determining what's best 
for them and their fans." 

IN THE UNITED STATES DISTRICT COURT 
NORTHERN DISTRICT OF GEORGIA - CIVIL DIVISION 

SAMUEL D. MOORE, et al., on behalf of ) 
themselves and all others similarly situated, ) 

Plaintiffs, ) 
vs. 

AMERICAN FEDERATION OF TELEVISION ) 
AND RADIO ARTISTS, et al., ) 

Defendants.  ) 

(PUBLICATION) NOTICE OF PENDENCY OF CLASS ACTION, 
PROPOSED PARTIAL SETTLEMENT, SETTLEMENT HEARING 

AND RIGHT TO SHARE IN SETTLEMENT FUND 

TO: ALL VOCAL RECORDING ARTISTS WHO HAVE MADE VOCAL 
RECORDINGS FOR, OR ON BEHALF OF, A SIGNATORY TO THE 
PHONO CODE AND WHO HAVE HAD "GROSS COMPENSATION" 
AS DEFINED IN THE PHONO CODE FROM THOSE RECORDINGS 
AT ANY TIME UP TO JANUARY 1, 1995 EXCEPT THOSE ARTISTS 
WHO HAVE HAD EARNINGS SOLELY AS SESSION ARTISTS, 
THAT IS, BACKGROUND SINGERS. (THE CLASS) 

If you are a member of the class, your rights will be affected by proceedings in 
this litigation. 

You are hereby notified that: I. Certain claims in this action have been certified 
to proceed as a class action; 2. A proposed settlement has been reached between 
plaintiffs and some of the defendants in the action for an amount for the amount of 
approximately $8.4 million; 3. A hearing will be held before the Honorable 
Clarence Cooper in Courtroom No. 1705 (or such other courtroom as may be 
posted) at the United States Courthouse, 2211 U. S. Courthouse, 75 Spring Street, 
S. W., Atlanta, GA at 9:30 a.m. on June 20, 2002 to determine whether the proposed 
partial settlement is fair, reasonable and adequate and to consider the application of 
class counsel for an award of attorneys' fees and reimbursement of costs and 
expenses; and 4. IF THE PROPOSED SETTLEMENT IS APPROVED, 
CLASS MEMBERS WILL BE BOUND BY THE SETTLEMENT AND MAY 
BE ENTITLED TO RECEIVE A SHARE OF THE SETTLEMENT 
PROCEEDS. 

CIVIL ACTION 

File No.: 
I-93-CV-2358-CC 

I. NATURE OF THE ACTIONS 

The Action asserts claims against the AFTRA Health and Retirement Funds 
("Funds"), its Trustees, and certain Record Companies (the " Record Company 
Defendants") that were obligated by a collective bargaining agreement with the 
AFTRA Union to make contributions to the Funds on behalf of members of the 
Class. The basis of the action is that the Record Company Defendants violated 
federal and state laws by failing to make the required contributions to the Funds 
and that the Funds and its Trustees violated federal law by failing to insure that the 
correct contributions were made. The proposed partial settlement would settle all 
claims asserted in this Action against the Funds and its Trustees (" Funds 
Defendants") in return for payment by the Funds Defendants of approximately $8.4 
million. There is no settlement of the claims against the Record Companies. 

H. ACTION TO BE TAKEN 

If you fit the description of a Class member, your rights will be affected by 
proceedings in these Actions and you may be entitled to share in money that 
will be distributed from the Settlement Fund. The information you need to 
decide what action to take and how to file a claim to share in payments from the 
settlement fund is included in a document entitled Notice of Pendency of Class 
Action, Proposed Partial Settlement, Settlement Hearing, and right to share in 
Settlement Fund. If you have not received by mail a printed copy of this Notice, 
you may obtain a copy by contacting the following Counsel, representing Plaintiffs 
and the Class: J. Dennis Faucher, Esquire, Ellen Meriwether, Esquire, 
MILLER FAUCHER AND CAFFERTY LLP, One Logan Square, Suite 1700, 
18th and Cherry Streets, Philadelphia, PA 19103, Lawrence E. Feldman, 
Esquire, FELDMAN & RIFKIN, Jenkintown Plaza, Suite 230, 101 
Greenwood Avenue, Jenkintown, PA 19046, and William R. McCracken, 
Esquire, 5050 Courthouse Lane, Augusta, GA 30901 and identifying yourself as 
a class member in this action. 

ANY CLASS MEMBER WHO FAILS TO SUBMIT THE APPROPRIATE 
DOCUMENTS TO MAKE A CLAIM WILL BE FOREVER BARRED FROM 
SHARING IN THE DISTRIBUTION OF PROCEEDS OF THE SETTLE-
MENT, BUT WILL NONETHELESS BE BOUND BY THE JUDGMENT. 

Further information and copies of the Notice and Claim Forms may be obtained at 
www.aftralitigation.com or by contacting class counsel at the addresses set forth above. 

EXCEPT AS SPECIFIED IN THIS NOTICE, 
PLEASE DO NOT CALL OR WRITE THE COURT DIRECTLY. 

Dated: April 13, 2002 

By Order of the United States District Court 
For the Northern District of Georgia 
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Allman Brothers 
Continued from page 1 

rare live sets from the veteran rock act's most-
famed era to be self-released carrying the All-
man Brothers Band Recording Co. name, 
according to manager Bert Holman. 

Having already turned a profit on Ameri-
can—from sales of the album at the act's recent 
nine-night stand at New York's Beacon Theatre 
alone—and with the band's annual summer 
tour approaching, Holman says that, for now, 
the Allmans' plan is to continue selling the set 
at shows and through Hittin' the Note. Ulti-
mately, though, he says the band would like to 
follow the example set by "Dick's Picks"—the 
Dead's successful line of self-released live 
albums—and get American and its successors 
into stores via a distribution deal. 
What is perhaps most notable—especially to 

hardcore fans—is that a number of these live 
recordings were captured during the band's 
golden era, prior to the deaths of co-founders 
Duane Allman and Berry Oakley. 
The classic lineup of bassist Oakley, guitarist 

Duane Allman, keyboardist/vocalist Gregg All-
man, guitarist/vocalist Dickey Betts, and per-
cussionists Butch Trucks and Jaimoe Johanson 
was immortalized on what is perhaps the band's 
most-lauded album, The Allman Brothers Band 
at Fillmore East, recorded only three months 
after the band's stop at American University 
(AU) in Washington, D.C. 

Trucks says the release of sets like American 
helps accomplish a mission very dear to his 
heart—spreading awareness and understand-
ing of the immense talent of Duane Allman, 
who died in a 1971 motorcycle crash. Oakley 
died a year later in a similar accident. 

"That's what I like, the fact that we're getting 
Duane out there again," says the drummer, one 
of three original members remaining in the 
now seven-piece band (with Gregg Allman and 
Johanson; Betts departed in 2000). "We're get-
ting recordings of Duane out there—and 
they're all different, because Duane was the kind 
of guy who never played the same thing the 
same way twice—never. So every time you're 
hearing him play a song, you're hearing a dif-
ferent side of Duane Allman. And people just 
haven't heard enough of him." 
From both groups' vibrant T-shirts to their 

allowing fans to tape shows, the Allmans and 
the Dead have enjoyed numerous similarities 
since the former's reunion. That bond was 
strengthened in 1997, when Grateful Dead Pro-
ductions issued the Allmans' 2/70. Available via 
mail order and the Internet only, the album was 
taken from tapes made by a former Dead house-
sound mixer of three nights the Allmans spent 
in 1970 opening for the Dead at the Fillmore 
East in New York. 
Holman says that, with Fillmore East and 

2/70, American enables fans to trace the band's 
evolution through one of its most important 
periods: "You see the progression. 2170 was a 
year before Fillmore.[American]is in between. 
So you can see how the songs are changing." 

Echoing Trucks' comments, Holman adds 
that it just may take the issuing of 12 or more 
new live Allmans sets to bolster appreciation for 
Duane Allman: "When you hear him play some-
thing 12 different times 12 different ways, you 
start to see why people are so enamored of him." 

AN IRONIC HISTORY 
Ironically, Holman, who played a vital role in 

makingAmerican a reality, also played an inte-
gral part in bringing the band to AU in the win-
ter of 1970. At the time, Holman was not only 
an AU student but also a member of the uni-
versity's concert committee who convinced his 
peers that the Allmans were the "hippest" act 
they could possibly book that winter. 

"Unfortunately, the rest of the student body 
did not match the love the small group of us 
had for this cutting-edge music that was hap-
pening around us," he writes in American's 
liner notes. "That night, the Brothers played 
two blistering shows to half-full houses. Many 
fans stayed on for the second show. ... To this 
day, many of my friends regret that they could 
not afford the $3.25 ticket." 
Holman left AU four years later—taking with 

him one of the performance contracts that 
Duane Allman, acting as bandleader, signed that 
day in December (he replaced it in the concert 
committee's files with a photocopy)—and even-
tually realized a dream by becoming the band's 
manager. In the liner notes, he recalls fantasiz-

tapes to the band's earliest and best recordings 
in 1980, shortly before the first incarnation of 
Capricorn went bankrupt. (Capricorn re-
launched in the early '90s and has since been 
sold and renamed Velocette.) Since that trans-
fer, the band has seen various Allmans live and 
best-of collections (what they call "unofficial" 
albums) issued without the band's participa-
tion—as the old contracts require neither the 
act's participation nor its permission. 

That has made for some strange moments. 
Trucks, for example, says he first became aware 
of the 1991 PolyGram compilation A Decade of 
Hits: 1969-1979 when Holman phoned him to 
say that a plaque was on its way—the album 
had shipped more than 1 million copies without 

THE ALLMAN BROTHERS BAND 

ing about one day securing employment with 
the band—possibly as an assistant to roadie 
Joseph "Red Dog" Campbell: "I would do any-
thing just so I could hear this special band and 
their music every day!" 
The 60-minute-and-26-second American 

includes a photo of Duane Allman performing 
that night, as well as shots of one of the other 
performance contracts the guitarist signed that 
day, the original 3M tape box the reel was stored 
in, and a poster used 32 years ago to promote 
the Allmans' two shows—as well as Sha Na Na's 
two gigs on Dec. 10, 1970—at the 1,000-seat 
Leonard Gymnasium. 

After hearing the tape that became Ameri-
can, Gregg Allman recalls thinking," 'God, you 
guys are in a hurry! Who lit the fire?' " he says 
with a laugh. "There's a few of 'em on there that 
have a little too much mph on 'em, or maybe 
bpm—beats per minute." 
The cover of the seven-track album—which 

includes "Statesboro Blues," "Leave My Blues 
at Home," and a nearly 21-
minute version of "Whipping 
Post"—is a tattered-looking 
facsimile of a fictitious peach 
company's box label. The words 
"Allman Brothers Brand: Qual-
ity Trucked in Daily Since 
1969," the band's logo, and the 
location and date of the concert 
are printed over a picture of a 
peach. 

In keeping with the "Dick's 
Picks" model, Waban, Mass. 
based Holman says that the plan is for the cov-
ers of the subsequent live sets to feature a sim-
ilar design—with only the name and place of 
the particular concert changing. The concept, 
Holman says, is to come up with a brand that 
fans come to know and trust: "As with 'Dick's 
Picks,' we want to tell people that these are 
quality live recordings endorsed by the band." 

MARKING A NEW ERA 
The release of American could prove to be a 

pivotal action in the Allmans' career, one with 
which the act—long frustrated by a messy 
divorce from its first label, Capricorn—marks 
the beginning of a new era that will see it start 
to reclaim the recording side of its career. 

PolyGram acquired control of the master 

the drummer even knowing it was in stores. Via 
lawsuits, the band has fought for the ownership 
of its masters but has ultimately found little 
success. (MN) suits are still pending.) 

Official and "unofficial" sets combined, more 
than 30 Allman albums have been released, 
according to Holman, who says that at least 10 
of those have gone either gold or platinum en 
route to helping the band sell more than 20 
million copies worldwide. Helping fuel those 
sales are the act's 60 shows per year, through 
which Holman says the band annually grosses 
roughly $10 million. 

Since leaving 550/Epic—its home since 
1989—last year, the group is determined not to 
sign another major-label deal unless it is pre-
sented with one that promises both a sizeable 
royalty rate and ownership of the masters. 

Distribution is really what the group is after, 
both 'frucks and Holman say. One distribution 
option for American and its successors would 
be to run them through Trucks' deal with Alter-

native Distribution Alliance, 
distributor of his Flying Frog 
label. Another option, Holman 
says, would be to sign a deal 
with a major—under the afore-
mentioned conditions—for 
American, its successors, and 
the band's forthcoming studio 
album, which it hopes to have 
out in February of next year, 
according to li-ucks. 
The self-financed set is to 

include such recent live sta-
ples as the funky, "Superstition"-like "Firing 
Line," a cover of the blues classic "Woman 
Across the River," an acoustic "Melissa"-like 
ballad titled "Old Before My Time," and an as-
yet-untitled instrumental. The set is also like-
ly to include a cover of the Rolling Stones' 
"Heart of Stone." 
"We realize there's things we're not good at, 

like distribution," Holman says. "But we're not 
looking for a record deal or a record label as 
much as we are a partner. If there's not one out 
there who'll give us the deal we want, we'll do 
it ourselves." 

Peter McQuaid, Grateful Dead Productions' 
recently departed CEO, calls the Allmans' deci-
sion to release its own line of "Dick's Picks"-like 
live sets "an absolute natural." 

Throughout the course of 30-something 
years, McQuaid says the Allmans, like the Dead, 
have put themselves "in a position where they 
really don't need the typical services of a record 
company. They just have to put it out there and 
the fans will—without a lot of promotion—buy 
it." There's a "high level of collectability with 
regards to these tapes," he says, pointing to the 
fact that 2170—in its limited availability—sold 
more than 35,000 copies. "These albums have 
a potential to sell between 100,000 and 150,000 
copies in stores." 

In addition, it seems very appropriate that a 
hard-touring band known as much for its live 
shows (booked by New York-based Jon Podell 
at Evolution Talent) as anything else would 
launch a line of live releases like "Dick's Picks, 
says Josh Hogan, an assistant manager at a 
Sounds Familiar in Columbia, S.C. "And I'd 
rather buy an album that's been put together 
by the band than some label," he adds. 

GOOD TIMING 
Though releasing a series of live sets has been 

something the band has wanted to do for years. 
waiting until now has proved to have its advan-
tages. Current audio technology now enables 
the band to reach a level of tape restoration and 
enhancement that was previously intangible. 
Also, the cost of pressing an album is merely 
peanuts for such a veteran act: The Allmans 
needed to collect only $5,000 to $6,000 to begin 
earning a profit on its 10,000-copy pressing of 
American. Holman says that number was easi-
ly surpassed in the band's recent stand at the 
Beacon, where the disc was sold for $20, a price 
that was inflated by facility charges. 
Although the recording that has become 

American was made by the band's own sound-
man in 1970, it and many of the other potential 
successors to American were passed around for 
years before finally making it back to the All-
mans. That former soundman, Holman says, 
passed a box of tapes to a subsequent employ-
ee, who then passed them on to the act's cur-
rent archivist, Kirk West. 
West says he'd like to have the band follow 

American with a recording of a September 1971 
show at Long Island, N.Y.'s Stony Brook Uni-
versity—taped five weeks before Duane All-
man's death—and then by a collection of the 
band's Jan. 30 and Jan. 31, 1971, sets at the Fill-
more West in San Francisco. 
"We really hit a goldmine here," Gregg All- I 

man says. "These are really black pearls. They 
mean a lot to us, whether they sell one or a hun-
dred million copies." 
Among some of the act's most-prized tapes 

are those capturing the band after Duane All-
man's death but prior to Oakley's—when the 
band was a five-piece. The late bassist, West 
says, plays "like a man possessed" on tapes of 
sets captured in July 1972 in Philadelphia and 
April 1972 in New York. "His playing is mon-
strous. He's playing bass as if he was playing 
guitar," West says, adding that Oakley was 
clearly compensating for the loss of Duane 
Allman. 

Trucks, who hasn't heard those tapes yet, says 
he'll have to listen to them before deciding 
whether he wants them issued. "There may be 
just so much feeling and intensity in some of 
those recordings that it may blow everybody 
away," he says. "If that's the case, hell yeah, they 
need to be out there. But it also may be just five 
guys onstage, lost, struggling. It's probably a 
combination of both." 
Holman says he doesn't have a timetable 

for these future releases but that Best Buy 
and Wal-Mart have expressed interest in car-
rying American and its successors. In the 
meantime, he plans to work up some posters 
and/or cardboard signs to better alert con-
cert-goers to the title. 

"In a nutshell," he says, "we're making it up 
as we go along." 
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Musk & Money Symposium 
To Return This Fall 
After a highly successful debut in 2001, the Billboard Music & 
Money Symposium will return to New York City this fall. The one-
day networking event will again bring together companies seek-
ing to invest in entertainment projects with top music industry 
executives and entrepreneurs seeking financial resources. 

Participants in the event will include senior executives from artist 
management companies, record labels, recording studios, touring 
companies, promotion companies, new media companies, 
lawyers, accountants, financial services and consulting firms, and 
venture capitalists and equity providers, to name a few. 

The Billboard Music & Money Symposium will provide a forum for 
music industry professionals to explore the financial aspects of the 
music industry and uncover some of the many economic opportuni-
ties that exist. The event also aims to provide financial executives 
valuable insight into this highly profitable industry. In addition, the 
symposium will include networking opportunities and presentations 
on a variety of creative investment opportunities. 

For general information on the event, contact Michele Jacangelo 
at 646-654-4660. For panel and speaking opportunities, email 
kschlager@billboard.com. For registration information and group 
discounts, contact Phyllis Demo at 646-654-4643. For sponsor-
ship information, contact Cebele Rodriguez at 646-654-4648. 

Additional information on Billboard Music & Money Symposium 
programming, speakers, and associated special events will be 
announced soon. Visit www.billboardevents.com soon for more 
information. 

upcoming events 

Billboard Latin Music Conference & Awards 
Eden Roc Resort • Miami Beach • May 7-9 

Billboard R&B/Hip-Hop Conference & Awards 
Eden Roc Resort • Miami Beach • Aug. 7-9 

Billboard Dance Music Summit 
Marriott Marquis • New York • Sept. 10-12 

Hollywood Reporter/Billboard Film & TV Music Conference 
Renaissance Hollywood Hotel • Hollywood • Oct. 10-12 

for more info: Michele Jacangelo 646.654.4660 
bbevents@billboard.com 

AEROSMITH 

COMING THIS WEEK: Aerosnith will be honored by MN this week as port of the network's annu-
al "Icon" specials. Artists ranging from Pink to Kid Rock to la Rule will perform the band's tunes 
on the broadcast, winch will culminate in an Aerostnith finale. Bassist Tom Hamilton recently 
discussed MlY's role in the band's resurgence and how the Internet is offering exciting opportu-
nities to interact with fans. The interview will appear exclusively on Billboard.com. 

Also this week, read "The Complete Woodstock Set," the fifth of six installments of 
Billboard.com's series of excerpts from "Black Gold: The Lost Archives of limi ilendrix,"the 
new book by Steven Roby. 

Plus, Billboard.com will feature exclusive reviews of the Fontomos/Melvins collabora-
tion, Millennium Monsterwork (Ipecac); The Bill Chorlop Trio's Stardust (Blue 
Note); Briny Hoops' Bring on the Hate (Orchard); and a live review of the Beyond 
2002 Super Fest in Miami. 

News contact: Jonathan Cohen • jacohen@billboard.com 

the week 
MUSICIAN'S GUIDE TO 

Billboard Music Group events 8( happenings 

TOURNG & PROMOTION 
Any musician who ever tried to 
understand how record company 
talent executives evaluate and sign 
new acts will want to order a copy 
of the new Musician's Guide to 
Touring and Promotion. In a cover 
story titled "A&R Demystified," the 
Guide takes an inside look at 

changes in the A&R process and reveals the most common errors made by aspir-
ing acts. The new edition goes on sale May 21. 

Published by Billboard and updated twice a year, the Musician's Guide is the 
most-trusted source for information on venues, disc & tape services, equipment 
rentals, transportation services, national and local media, agents, attorneys, con-
ferences, and other touring essentials. In addition to the cover story on A&R, the 
new edition includes an improved A&R directory to assist artists in understand-
ing the label landscape. There is also a series of first-person accounts of " Road 
Nightmares" from Shawn Colvin, India.Arie, Mickey Hart, Toby Keith, 
John Scofield, and other top artists. 

To order your copy, call Billboard Directories at 800-344-7119 or 908-363-4156. 
The Guide also will be available on newsstands and at retail outlets throughout 
the U.S., and online at www.billboard.com. 
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Phish Fried 
Rock group Phish made an appearance in an episode of the 
enduring Fox series The Simpsons April 7, in which patriarch 
Homer Simpson is attacked by a swarm of crows and then 
prescribed medicinal marijuana to relieve pain from injuries 
to his eyes. Homer quickly becomes dependent on his new 
friend "Mary Janeand soon finds himself at a pro-legal-
ization rally, where Phish is headlining:ne four-member 
Phish formed in Burlington,Vt., in 1983 and has released 
13 albums to date, seven of which have been certified gold 
and one platinum. In a scene from the episode, above, 
members of the band are pictured holding instruments. 
Homer is the one in the middle, waving. Doh! Guess you 
could have figured that out for yourself. 

The Devil Went 
Down To Cuba 

Charlie Daniels, who has been in the public eye for some 30 
years, spent the last week in March entertaining U.S. troops 
in Guantanamo Bay, Cuba.The entertainer sang some songs, 
signed autographs, and mingled with members of the Armed 
Forces, who are among 12,000 volunteers serving 118 dif-
ferent locations around the world.The Charlie Daniels Band 
recently released How Sweet the Sound-25 Favorite 
Hymns and Gospel Greats on Sparrow Records. 

The Billboard 

aCK eat 
EDITED BY CHUCK TAYLOR 

lDesk Job: David Lotwin 

I
f you know hip-hop, it's likely 
you've heard of the famed D&D 
Studios. Located in midtown 
Manhattan, the facility has played 

host to hip-hop's best and bright-
est, including Jay-Z, Nas, Notorious 
B.I.G., and KRS-One, as well as 
reggae greats Dennis Brown, Peter 
Tosh, and Augustus Pablo. Keeping 
such names on top requires a 
notable investment of time, to the 
extent that D&D co-presidents 
David Lotwin and Douglas Grama 
have come to call the studio their 
second home since the 
founded it 18 years ago. 

"It has to be comfort-
able," Lotwin says of his 
office. "I spend more 
time here than I do at 
my house. I'm here a lot. 
so it's conducive to me 
and getting work done.-

Lotwin's office is filled 
with touches of home, 
from pictures of his chil-
dren to family knick-
knacks. In the truest 
sense of tradition, Lotwin even sits 
at the desk his dad once used. "He 
was an attorney, and when he got 
a new desk, I told him that I had 
to have it," Lotwin says. "It has a 
lot of meaning to me. These are all 
things that brighten the day when 
things get heavy. They keep me 
focused—especially, the pictures 
of my kids, because they're what 
it's all about." 

Like most in the hip-hop game, 
Lotwin's musical influences range 
from rock to reggae and rap. "I 
bought that Beatles poster when I 
was 10," he notes of a vintage Let 
It Be movie poster. He points to 
another: "The Gang Starr poster 
came from the first time I was in 
L.A. I went out with those guys, 
and I had a phenomenal time. On 
.he way to the airport, I ripped 

that off of a pole. There's a lot of 
Gang Starr stuff, because this is 
the home of Gang Starr. 

"I used to work with Peter Tosh," 
Lotwin adds, motioning toward a 
picture of the legendary performer. 
"In fact, that photo was taken three 
days before he was killed. He left for 
Jamaica right after that picture was 
taken, and then I got the phone 
call." There's also a poster of Bob 
Marley. "I'm a reggae freak," he 
says. "I lived in Jamaica for a while 
when I was doing the Peter and 

Jimmy Cliff records." 
Lotwin also worked 

closely with Rawkus re-
cording artist Big L, 
whose gold plaque re-
minds him of bitter-
sweet success. "That's 
one of the few I keep in 
here," he says. "L was 
one of the best MCs ever. 
He was up here every 
day making his record. 
That was another sce-
nario, where I saw him 

two days before he was killed. It 
was devastating, and so senseless." 

Lotwin notes that he and Grama 
have been approached about licens-
ing the D&D name to studios in dif-
ferent parts of the country, but they 
haven't done so yet. Currently, the 
duo is building a Pro Tools-based 
studio at their current location and 
working toward building their own 
imprint. Their first full-length re-
lease, D&D Presents, was released 
through Arista. The label is cur-
rently working with acts like Mu-Ra 
(through Koch), Big Jaz-O & The 
Immobilarie (through Rancore), 
Krumbsnatcha, QNC, Jack Venom, 
and a D&D All-Stars album. Looks 
like Lotwin is going to have to make 
more room on his wall. 
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`ALONG CAME JONES' 
Across 
1 "Comfortably 
5 He co-wrote 
"We Are the World" 
with Michael 

11 Bouncers ask 
for them 

14 Made -brief 
visit (came 
and went) 

15 Queen's 
"Now " 

16 Word before a 
maiden name 

17 TV show whose 
theme was sung 
by Jack 

19 Conan's 
bandleader 

20 Hefty rocker 
West 

21 Without exception 
23 Gershwin's 

"Hang Me" 
25 President pro 
26 Groundbreaking 

1989 album 
by Quincy 

33_ up (gets huge 
in the gym) 

34 Clear a tape 
35 1979 movie 
"Norma " 

36 They had a #1 
Modem Rock hit 
with "Novocaine 
for the Soul" 

37 They may be 
double or cleft 

38 Like Elton 
John's dancer 

39 Like some 
classical music 

40 With 57-across, 
hit for Tom from 
a 1965 Woody 
Allen movie 

41 "Weird Al" 
Yankovic does it 
in the "Amish 
Paradise" video 

42 Howard's biggest 
hit, #4 in 1985 

45 FOX sitcom of the 
early '90s 

46 Nenas no 
47 Dan of worldbeat 
52 Huge name 

in country 
56 Roger or Brian 
57 See 40-across 
59 Spinal Tap's 

fifth drummer 
Savage 

60 Thought while 
snoozing 

61 Seeping 
62 " to Billy Joe" 
63 Big Beck album 
64 Operating system 

choice 

Down 
1 Part of NARM 
2 " If I could I would 
give world" 
(Prince line) 

3 "Flaming " 
("Cheers" theme 
parody from "The 
Simpsons") 
4 Word in a Sex Pis-

tols album title 
5 Madonna's 
" Tell" 
6"_ Mine" (song 
on 10-down) 
7 Smokey Robinson's 
" My Love" 
8 Gas mentioned in 
the opening line of 
"On Broadway" 
9 Part of Q.E.D. 
10 "Get Back" album 
11 Like some 

musical tributes 
12 Play with the 

queen of hearts 
13 Like Rod Stewart, 

in song 
18 " Piggies" 

sound effects 

by Matt Gaffney 

22 Cathol., e.g. 
24 George Jones's 
" My Name" 

26 Good for 
Ibrahim Ferrer 

27 #1 collaboration by 
Sting, Rod Stewart, 
and Bryan Adams 

28 Travis who did 
"Country Club" 

29 Zac, Taylor, 
and Isaac 

30 Suffix with steward 
31" talk?" 

(Joan Rivers 
catchphrase) 

32 She's "Fallin" 
33 Phil Collins's 

Oscar-winner 
"You'll 
My Heart" 

37 Letter in some 
sororities 

38 Dido's biggest tune 
48 "And I know 
what" (New 
Order lyric) 

41 Little cracks 
43 Shakes of the head 
44 Scary creature, 

in kid-speak 
47 One-hit wonder 

of 1980 
48 Barenaked Ladies 

ballad with the 
line "we never 
really knew each 
other anyway" 

49 CEO of the future 
50 Overly-cute, 

British-style 
51 October's 

birthstone 
53 Ray Charles, e.g. 
54 Regime that 

propagandized 
Wagner's music 

55 They hit #3 with 
"Mr. Roboto" 

58 "Pulp Fiction" 
name 

The solution to this week's poule can be found on page 58. 

feM s4-rs by Mark Parisi 

86 www.billboard.com BILLBOARD APRIL 20, 2002 



* 

* * 

Pe Affl%4441 ** 
MUSIC AND ENTERTAINMENT INDUSTRY 

GOLF TOURNAMENT 
SPONSORED BY 

AMERICAN AIRLINES 
AY, MAY 20, 2002 

EL CABALLERO COUNTRY CLUB 

To RE//SIEN OR 
FOR I THER IN r, min: 
213- 1-72611 I 

City of 
Hope 

h 



PERFORMANCES BY PAPA ROACH, JA RULE, NAS, NELLY 
PINK, SHAKIRA, SUM 41, TRAIN, THE X-ECUTIONERS 

KID ROCK, AEROSMITH AND MORE... 




