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IFPI Confab To Discuss Global Piracy ~ Usher Tops BB R&B/

Delegates From 37 Countries Gather To Conceive Common Solution To Music Theft

BY BILL HOLLAND
WASHINGTON, D.C.—International
Federation of the Phonographic
Industry (IFPI) delegates from 37
countries fly into D.C. this week
(June 10-14) for the international
record-industry trade group’s semi-
annual gathering. High on the agen-
da, chairman Jason Berman says, will
be discussions to try to seek solutions
to a major problem facing label execs
in countries whose copyright laws
and enforcement policies vary from
outmoded to nonexistent: global
piracy in all its treacherous facets.
Berman says, “It’s a critical issue,

BERMAN

no doubt, both physical piracy and
online. And when you think of all the
countries involved, we’re operating
with 37 different legal environments,
many of them certainly different
from that of the U.S. Most of them
also have far less developed piracy
laws.” The meeting, he adds, “is
designed to try to get a common set
of understandings on a worldwide
basis among all the national groups.”
Berman focuses on the particular
problems in Spain, which he has visit-
ed three times in recent months.
“Spain has this phenomenon, people
(Continued on page 83)
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Well, I'm going back down,
Maybe one more time.

Oh promised land,
And me still standing.

ot

i It’s a test of time, it’s a real good sign.
f —“October Road.” James Taylor, 2002

| BY TIMOTHY WHITE
An occasional feature column of analysis and opin-
ion regarding music-industry topics by Billboard’s

editor in chief.

1 TEENAGE STUDENT/TROUBADOUR “JAMIE” TAYLOR AT
ﬁ_ MILTON ACADEMY, MILTON, MASSACHUSETTS

Deep down home, Cctober Road . .

NEW YORK—*You've got to surrender to some-
¢ thing,” says James Vernon Taylor, 54, as he digs into
a delicatessen buffet of assorted sandwiches and sal-
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' Columbia’s Wayfarmg Taylor Reflects On ‘October Road’

Hip-Hop Award Finalists

BY GAIL MITCHELL

LOS ANGELES—Arista artist Usher
leads the list of finalists for Billboard’s
second annual R&B/Hip-Hop Awards
show with eight nominations, includ-

that is being held at Miami Beach's
Eden Roc Resort.

“R&B is on the rise, and I'm pleased
at how people feel about what I call
‘my coming-of-age album,’ " Usher

ing top R&B/hip-hop [*M,,M
album, top R&B/hip- | Billsoard @
hop artist, and top |
R&B/hip-hop singles
artist. The Aug. 9 cere- ‘ T
mony, presented by Heineken and
staged at Miami Beach'’s BillboardLive
venue, will cap the third annual Bill-
board/American Urban Radio Network
R&B/Hip-Hop Conference Aug. 7-9

RBhiphop
CONFERENCE M NWARDS

says of 8701. The al-
bum has spent 43
weeks on both the Top
R&B/Hip-Hop Albums
chart and The Bill-
board 200 and spawned the hit singles
“U Remind Me” and “U Got It Bad.”
“This is sort of like a cycle,” con-
tinues Usher, whose 1997 sophomore
(Continued on page 100)
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ads on a sunny late April afternoon in the lounge of |
Right Track Recording, just off Times Square in Man-
hattan. “It may be work or travel and the need for it,
it may be love, it may be fate or mortality, it may be
acceptance of at least the possibility of something
greater than you know or can see.”
Taylor is reflecting this spring day on both the process
of naming his new album—christened October Road
on this very day and due Aug. 13 from Columbia Rec-
ords—and of having opted to make another album at
all, given the current complexities of his life.
Married for the third time in February 2001, and
the father of twin boys who celebrated their first
birthday in April, a trim, tensile, and flinty-eyed |
Taylor finds himself flourishing at a far higher per- |
sonal and professional plateau then he could pos- |
sibly have imagined in 1968, when he released his |
first album on the Beatles’ Apple label. At that w_
|

(Cont/nued on page 97) |
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Sentiment Shifts Against Messier

BY MATTHEW BENZ

NEW YORK—While observers of Viven-
di Universal say it may still be too early
to discuss chairman/CEO Jean-Marie
Messier’s departure, a recent move by
the company’s board of directors high-
lights the shifting sentiment—from
those within the company, as well as its
investors—against the executive and his
vision for Vivendi.

After an all-day meeting May 29, Viven-
di’s board of directors announced the for-
mation of a corporate governance com-
mittee that will offer recommendations to
Messier (Billboard, June 8). The creation
of the committee—a step in the direction
of reduced powers for Messier—is seen as
a compromise between those on the board
who reportedly wanted Messier’s removal
and those who wished for him to stay.

It also signals a more active role for
Edgar Bronfman Jr., whose family owns a
6% stake in Vivendi. He relinquished his
executive responsibilities at Vivendi, in-
cluding oversight of the Universal Music
Group, at the end of the first quarter
(Billboard, Dec. 22, 2001). He will now
co-chair the committee, with board
member Marc Viénot.

The board also decided at that meeting
not to convene a new shareholders’ meet-
ing, as it had previously said it might after
Vivendi found “fraudulent manipulation
of the votes” at the original meeting April
24. That leaves standing shareholders’
defeat of a controversial stock-option
plan that Messier said was needed to
retain top executives.

What may have disappointed investors
most about the board meeting was Viven-
di’s decision not to say how it will trim its
31 billion euros ($28 billion) of debt.
Instead, Vivendi said “details will be given
as and when transactions take place.”

Vivendi’'s New York-listed shares—
which are down 46% since Bronfman

announced his decision to relinquish
executive responsibilities last Decem-
ber—continued their fall the day after
the hoard meeting, closing $1.75, or
5.5%, lower, at $29.82. On June 5, the
shares stood at $29.22.

Debt has increased as Vivendi has
grown under Messier’s direction, starting
with the acquisition of the Bronfman-
controlled Seagram’s music and film
assets in 1999, to the $10.3 billion pur-
chase of the former USA Networks’ film
and TV assets completed earlier this year.

B l

VIVENDI
UNIVERSAL

Cutting debt may alleviate criticism
Messier has received as his vision has
failed to materialize for a diverse media
and entertainment company working in
concert to pipe its music, movies, and
books across traditional and new, Inter-
net-based platforms.

There was further criticism from some
corners after it was revealed Messier’s
earnings after taxes rose 66% to 2.37 mil-
lion euros ($2.23 million) in 2001, even
as Vivendi reported a loss of 13.6 billion
euros ($11.9 billion).

This year, Vivendi has taken small
debt-reduction steps, such as the poten-
tial sale of its Italian pay-TV unit to News
Corp.’s rival service.

In an effort to assure investors its debt-
reduction plans are on track, Vivendi
announced the day after its board meet-
ing that its borrowing capacity is suffi-
cient and no longer tied to the decisions
of rating agencies.

In early May, Moody’s Investors Service

cut Vivendi’s rating to the lowest invest-
ment-grade level, citing Vivendi's newly
disclosed obligations to pay the former
shareholders of Rondor—the music pub-
lisher Seagram purchased in 2000 for
$12.5 million and 4.8 million shares—
about $220 million and potentially repur-
chase shares of its own stock. The other
major rating agency, Standard & Poors,
has since switched its outlook for Viven-
di's rating to “negative.”

Vivendi's best chance for debt reduction
may be to sell part of its 63% stake in
Vivendi Environnement, the water-servic-
es company around which Messier began
building Vivendi Universal. Yet divestiture
is limited by the French government’s
desire to see Vivendi Environnement
remain in French hands.

Vivendi’s strategic challenge is simi-
lar to that of AOL Time Warner, which
must streamline and strengthen itself in
the wake of the America Online-Time
Warner merger as investors demand sim-
pler corporate structures and stronger
performance.

Both companies are products of the
technology-fueled stock market boom
of the late 1990s and 2000, when hopes
were high for the convergence of new
and old media. One media investment
banker notes, “Part of what we're see-
ing now is you loaded up companies,
fand] you haven’t been able to cut
costs fast enough to make up for the
declining market.”

Others say Messier may have too bold-
ly professed confidence in his vision and
thus alienated investors. As one company
observer notes: A year ago, “Vivendi was
being praised very widely for having cre-
ated this vertically integrated media con-
glomerate. [Now] it's being criticized for
having put together the self-same thing.
It’s just incredible how strong a driver
sentiment can be.”

Bertelsmann Set To Acquire Napster Assets

Copyright-Infringement Suits Frozen As File-Swapping Service Files For Bankruptcy Protection

BY BRIAN GARRITY

NEW YORK—Napster’s filing for Chapter
11 bankruptcy protection—a move that
was expected (Billboard, May 25)—sets
the stage for Bertelsmann to acquire the
file-swapping service's assets and freezes
the music industry’s copyright-infringe-
ment litigation against the company.

Those suing Napster may now seek set-
tlement through the bankruptcy proceed-
ings. Meanwhile, Bertelsmann—which,
according to documents filed with a U.S.
Bankruptcy Court in Delaware, has sunk
more than $91 million in loans into the
swappery—hopes to use the Redwood
City, Calif.-based company’s technology,
and presumably brand name, to launch a
for-pay digital music service of its own.
That is, provided another company doesn’t
outbid the German conglomerate for the
assets. No other potential buyers have yet
stepped forward.

Napster CEO Konrad Hilbers said in a
statement, “The Chapter 11 process will
allow the company to move forward with
a talented team and continue on the path
toward launch, while pursuing a plan to
make payments to our creditors.”

According to papers filed with the

Delaware court, the company claims $7.9
million in assets and $101 million in debt
as of April 30.

Napster is said to be seeking $5.1 mil-
lion in debtor-in-possession (DIP) fi-
nancing from Bertelsmann, which last
month agreed to a buyout deal with the

{Opmapsteer

company that includes $8 million
toward the settling of outstanding debts
and the assumption of liabilities (Bill-
board Bulletin, May 17). Finalization of
the Bertelsmann acquisition pact re-
quires court approval as part of the
bankruptcy proceedings.

Napster, which currently has a staff
of 18, says it plans to rehire up to 28
additional employees once it receives
DIP funding.

Bertelsmann is the company’s largest
secured creditor. Napster’s top unse-
cured creditors are the U.K.’s Assn. of

Independent Music, at $3.79 million, and
the law firm of Napster attorney David
Boies—Boies, Schiller & Flexner—at
$2.14 million.

Reaction to the bankruptcy filing from
those suing Napster for copyright in-
fringement—a crusade that has gone on
for more than two years—has been
quiet. In a statement, Recording Indus-
try Assn. of America president Cary Sher-
man said, “We look forward to Napster
becoming a legitimate online music
service in which artists and record com-
panies are fairly compensated for the use
of their works.”

However, launching and succeeding
with a legitimate service is still expected to
be a challenge for Napster, even inside the
fold of Bertelsmann. Among the hurdles
facing the company: Napster has yet to
strike content licensing agreements with
the major labels; even with major-label
content, any legitimate version of the
service will have substantially less music
than Napster used to have as an unregu-
lated peer-to-peer application; and it, like
all other for-pay services, will have to com-
pete with free Napster clones like Kazaa
and Audiogalaxy.

BILLBOARD JUNE 15, 2002

www.billboard.com




JUNE 15
2002

Bilboard NO. 1 ON THE CHARTS

ARTIST

~ Bilbecrel

ALBUM PAGE

THE BILLBOARD 200

JUNE 15, 2002 » VOLUME 114, No. 24

86

Top Albums

KHIA FEATURING DSD Thug Misses

VARIOUS ARTISTS Reggae Gold 20

EMINEM The Eminem Show
BLUES
ETTA JAMES & THE ROOTS BAND Burnin’ Down The House
ONTEMPORAR R

Satellite

0)
KENNY CHESNEY No Shoes, No Shirt, No Problem
ELECTRONI
MOBY 18
OSP

KIRK FRANKLIN  The Rebirth Of Kirk Franklin

NDEN

NAUGHTY BY NATURE ______licons

EMINEM The Eminem Show

i

THALIA Thalia

POP CATALOG

BOB MARLEY AND THE WAILERS
R&B/HIP-HOP

The Eminem Show

Legend

EMINEM

88

88

34

30

90

OUNDTRA
SPIDER-MAN  [Ead
W
il re—vl o

TITLE PAGE

)
A

(0]
i
)

o
-

ALAN JACKSON Drive (For Daddy Gene)

NO DOUBT Hella Good (Roger Sanchez Remixes}

DA AAX ES SAL =

Song For The Lonely

HOT LATIN TRACK

CHAYANNE

HOT R&B/HIP-HOP

CAM'RON FEATURING JUELZ SANTANA

RAP TRACK
CAM'RON FEATURING JUELZ SANTANA  Oh Boy
MAINSTREAM
CHAD KROEGER FEATURING JOSEY SCOTT
ROCK/MODERN
CHAD KROEGER FEATURING JOSEY SCOTT

CHER
Y Tu Te Vas

Oh Boy

Hero
Hero

P. DIDDY FEATURING USHER & LOON 1Need A Girl (Part Dne)

95

93

93

33

30

30

36

ry

25

93

93

93

TOP VHS SALES
81

D VIDEO
SPIDER-MAN: THE ULTIMATE VILLAIN SHOWCASE
TIONAL SPORTS
GOLF DIGEST PLAY GAME RIGHT

VD

HEALTH & FITNESS
THE CRUNCH: TAE BOXING WORKOUTS

MU DEO SALL,
INCUBUS MORNING VIEW SESSIONS

RENTALS
VANILLA SKY

Unpublished

ARTIST
CLASSICAL

YO-YO MA Classic Yo-Yo
CLASSICAL CROSSOVER

LONDON SYMPHONY ORCHESTRA (WILLIAMS) St Wars EpisodeI: Attack Of he Clves

DIANA KRALL _ The Look Of Love
JAZZ/CONTEMPORARY

NORAH JONES Come Away With Me
KID AUDIO

VEGGIE TUNES Bob &La
NEW AGE

A Day Without Rain

's Sunday School

81

Top of the News
8 Thoroughly Modern Millie and
Urinetown: The Musical take top
honors at this year’s Tony Awards.

Artists & Music

8 Executive Turntable: David
Eliner is promoted to CFO/senior
VP of operations for Universal/
Motown Records Group.

12 Atlantic’s Audiovent debuts
with Dirty Sexy Knights in Paris.
12 The Beat: Choreographer
Twyla Tharp takes the songs of Billy
Joel to the stage in Movin’ Out.
16 Continental Drift: Under-
ground MC Jean Grae makes her
solo debut with Attack of the
Attacking Things.

17 The Classical Score: British
indie Chandos supports the recent
resurgence of contemporary Ameri-
can opera, releasing works by Gian
Carlo Menotti and Tobias Picker.

18 Higher Ground: Whiteheart

22

BRIAN WILSON

18 InThe Spirit: Newcomer
Smokie Norful receives high
praises for his EMI Gospel

debut, / Need You Now.

20 Touring: David Bowie
serves as artistic director for

the U.K.'s Meltdown 2002.

21 Boxscore: A pair of sellout
Jimmy Buffett shows in Las Vegas
gross more than $2 milliion.

22 Reviews & Previews: Brian

39 Songwriters & Publishers:
Publishers explain how they
create exposure for their song-
writers internationally.

60 Studio Monitor: This year’s
Home Entertainment Expo high-
lights the strides made in con-
sumer playback equipment.

International
61 The exportability of Italy’s mu-
sic gives its music execs hope.
62 Hits of the World: Eminem’s
“Without Me” sits atop five inter-
national singles charts.
63 Global Music Pulse: Kate
Ryan establishes herself as one
of Belgium’s premier vocalists.

Merchants & Marketing

67 Time Life enjoys a sales boom
in music product, thanks to aggres-
sive marketing campaigns.

68 Declarations of Independents:
Burnside Distribution takes its

JOHN HIATT

80 Home Video: A growing
number of new videogames serve
as tie-ins to film properties.

Programming
84 Music & Showbiz: John

principal Mark Gershmehl returns Wilson, the original cast recording

operations nationwide.
69 Retail Track: BMG Distrib-

Hiatt lends his songs and voice to
Walt Disney’s The Country Bears.

to music via Awakening.

of Thoroughly Modern Millie, and

David Bowie take the spotiight.

25 R&B: Motown newcomer
Lathun joins the ranks of the

neo-soul movement with his
debut, Fortunate.

26 Words & Deeds: Queens,
N.Y., MCs Nature, AZ, and
Cormega all represent their
hometown on new releases.

31 Beat Box: Details of Bill-
board’s ninth annual Dance
Music Summit are revealed.

32 Country: Sawyer Brown cele-
brates 20 years with Can You Hear
Me Now, its 18th Curb release.

35 Latin Notas: Universal
Music Publishing Group’s Latin
branch hosts a second install-
ment of Song Camp.

38 Jazz Notes: Bill Frisell
delves deeper into the sounds

SUTTON FOSTER of Americana on The Willies.

ution makes changes to its cata-
log and mid-tier price points.
70 Music & Money: Investors
show some renewed interest in
such music-retail-related compa-
nies as Overstock.com and Netflix.

Features
6 Market Watch
66 Update/Good Works:
Radical Records celebrates the
life of Joey Ramone with Ramones
Forever: An Intemnational Tribute.
82 (lassifieds
85 Between the Bullets: The
Eminem Show skips to platinum
status with 1.3 million units sold.
101 Billboard.com: What's
online this week.

102 The Billboard BackBeat

. AtaGlance

| 91 Chart Artist Index
1 96 Chart Song Index

‘CONVERSATION’ STARTER: There’ II be a whole lot of conversation
in the coming weeks if a longstanding chart record falls, as it is
expected to do when the U.K. arm of RCA releases the single “A
Little Less Conversation” by Elvis vs. JXL June 10.

Elvis is, of course, Elvis Presley. JXL is a producer/DJ from the
Netherlands, Tom Holkenborg. The song hails from the soundtrack
to Live a Little, Love a Little and peaked at No. 69 on The Billboard
Hot 100 when it was released as the B-side of “Almost in Love” in
1968. That latter side didn’t fare as well, faltering at No. 95. In the
U.K,, “A Little Less Conversation™ has never charted.

The reason the song has such a hot buzz in 2002 and is expect-
ed to enter the U.K. singles chart at No. 1 is its usage in a Nike TV
commercial themed around the World Cup. And the reason this
single could be so significant in chart terms is that in the U.K.,
Presley has had 17 No. 1 singles to date. That puts him in a tie
for first place among artists with the most chart-topping titles.
He’s tied with the Beatles and has been since Sept. 3, 1977. That's
when “Way Down’ reached pole position in the wake of Presley’s
death. Now, some 25 years later, it looks like Presley will finally
pull ahead and claim his 18th No. 1 single.

Even if “Conversation” were released in the U.S., it wouldn’t
affect first and second place among artists with the most No. 1
hits. The Beatles have the championship to themselves with 20,
and Presley is runner-up, with 17.

—

NUMBER NINE: Who could let a week go by without mentiening
a new chart achievement by Ashanti?

This issue, the newcomer enters elite territory as her Murder
Inc./Def Jam single “Foolish” remains No. 1 on The Billboard Hot
100 for a ninth week. That means “Foolish” is one of oniy six sin-
gles in the rock era by a solo female artist to rule the chart for
nine weeks or more. Ashanti has equalled the nine-week mark set
by Kim Carnes in 1981 with “Bette Davis Eyes.”

The only singles by solo female artists with more weeks at No.
1 than “Foolish” are “You Light Up My Life” by Debby Boone and
“Physical” by Olivia Newton-John (10 weeks each), “Un-Break My
Heart” by Toni Braxton (11 weeks), and “I Will Always Love You™
by Whitney Houston (14 weeks).

IT’S A‘SIN’: Elton John already has the most No. 1 and top 10 hits
on the Adult Contemporary chart, but he is runner-up when it comes
to the most chart entries. In first place is Barbra Streisand with 63.

With the debut of “Original Sin” (Rocket/Universal) at No.
30, John closes the gap between him and Streisand. “Sin” is
Elton’s 62nd AC chart entry. Streisand’s most recent AC
appearance was the No. 28 posting of “It Must Have Been the
Mistletoe” last December.

More Fred Bronson each week at www.billboard.com.
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TODAY'S HOTTEST STARS...THEIR BIG HITS...

MISSY ELLIO]T 'GET YOUR FREAK ON" MARYJ BLIGE 'NO MORE DRAMA"
ENRIQUE IGLESIAS "escape* JANET JACKSON “aLL For your
NELLY FURTADO 'urn oFF THE LiGHT" ALICIA KEYS "BUTTERFLYZ"
BUSTA RHYMES “pass T courvoisier" KYLIE MINOGUE “spinnING AROUND"
INDIA ARIE "rown skin* ANGIE STONE “wisH 1 DipnT miss You"
DEBORAH COX agsoruteLy nor LUTHER VANDROSS 1D RATHER"
SUNSHINE ANDERSON "Hearo 17 AL Berore" DAFT PUNK “oNE MORE TIME"

IN STORES TUESDAY, JUNE 25TH o,

THIS IS ULTIMATE DANCE! IS LAUNCHING A MASSIVE TV AND RADIO CAMPAIGN IN ALL MAJOR
MARKETS PLUS AN AGGRESSIVE RETAIL CAMPAIGN
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Cubadisco

BY HOWELL LLEWELLYN
HAVANA—In 2003, Cuba’s annual
music trade fair Cubadisco will look
beyond the Latin music sphere for
the first time, strengthening its
European links by choosing Ger-
many as its invited “guest” country.

The move follows years of close
links between Cubadisco and Ger-
many’s annual PopKomm trade fair,
and PopKomm director Uli Gross-
maas has no qualms about raising the
prospect of a Cubadisco-PopKomm
union. “A permanent joint trade fair
would still be four or five years away,”
Grossmaas tells Billboard. “The mar-
riage proposal has been made; we
shall help organize next year’s
Cubadisco. But all marriages involve
two individuals, and there are always
problems to overcome.”

Mexico was spotlighted as the
guest country at the sixth Cubadisco,

InThe News

e Ramones bassist Dee Dee
Ramone was found dead June 5
in his Hollywood home. Ramone
(whose real name was Douglas
Glenn Colvin) was 50. The Los
Angeles County Coroner’s Office
is investigating a possible acci-
dental drug overdose as the
cause of death. Dee Dee formed
the Ramones in Queens, N.Y., in
1974, with singer Joey (Jeffrey
Hyman), guitarist Johnny (John
Cummings), and drummer
Tommy (Tom Erdelyi). Joey died
April 15, 2001, after a long bat-
tle with lymphoma.

e The judge in the music and
movie industries’ copyright-
infringement suit against file-shar-
ing networks Kazaa, StreamCast,
and Grokster denied Kazaa’s
motion to withdraw its defense
(Billboard Bulletin, June 5). U.S.
District Court judge Stephen Wil-
son instead ordered all parties June
3 to focus on the case’s contribu-
tory and vicarious liability issues.
A July 8 hearing is scheduled to
determine what discovery will be
needed for summary judgment.

¢ Russell Simmons, Sean “P.
Diddy” Combs, and Alicia Keys
were among 100,000 parents,
teachers, students, hip-hop artists,
and community activists whose
June 5 City Hall demonstration
prompted New York Mayor Michael
Bloomberg to postpone an an-
nouncement about proposed edu-
cation-budget cuts totaling $1 bil-
lion. Wyclef Jean was among 10
people arrested during the protest,
which was staged by the United
Federation of Teachers, the Alliance
for Quality Education, and the Hip-
Hop Summit Action Network.

Trade Fair Looks Beyond Latin Music Sphere

held May 22-26, following Brazil last
year. This year’s event was held for
the first time at the 17th-century
Spanish colonial San Carlos Morro-
Cabaiia fortress, overlooking Havana
Bay and Old Havana, but a new site
will be chosen next year.

Cubadisco executives have been
communicating with the German
embassy in Havana about next year's
event. A special Cubadisco 2003 pres-
entation will be made at this year’s
PopKomm, held Aug. 15-17 in
Cologne, which an official Cuban del-
egation will attend.

Dominique Leguern, director of
Cannes-based annual trade fair
MIDEM, also attended this year’s
Cubadisco. Leguern says she came to
Havana “to learn and get the feel of
Cubadisco. Cubadisco always has a
stand at MIDEM in Cannes, but |
wanted to see things on the ground

here . . . [wanted to talk about how we
could help them gain more visibility.
They are right to promote their music
under one national flag [at MIDEM

GROSSMAAS

and PopKomm)] because it gives them
that visibility, but it’s risky because
Cuban music is so multi-layered.”

Love’s Seven-Year Rule
Challenge Dismissed

BY BILL HOLLAND

WASHINGTON, D.C.—A Los Ange-
les Superior Court judge dismissed
a charge in Courtney Love’s ongoing
countersuit against her record com-
panies, which claimed that the
industry carve-out in California’s so-
called seven-year rule that allows
companies to sue artists for undeliv-
ered albums is unconstitutional. But
Democratic Califor-

Judiciary Committee says he is not
sure the markup will go so smooth-
ly: “Each side says they have the
votes, you know? You tell me what
that means. It could be a train
wreck. We'll see.”

The decision by Judge Fukimo
Wasserman overturned an appeals
court ruling that the charge against
the seven-year rule could go forward

but let stand four of

nia Sen. Kevin Mur-
ray says the May 31
dismissal won’t pre-
vent him from bring-
ing his bill to abolish
the carve-out before
the Senate Judiciary
Committee as early
as June 11 for a vote.

“No, the action by
the judge will not
affect the bill,” Mur-
ray says. “While the
judge threw out
[Love’s call for dec-
laratory relief] and
ruled the statute is

‘While the
Jjudge ruled the
statute is not
“unconstitutional,”
it doesn’t mean
that the statute is
fair to recording
artists. It’s

patently unfair.’
—SEN. KEVIN MURRAY

Love’s original 15
charges against Uni-
versal Records and
Geffen Records:
breach of contract,
breach of fiduciary
duty, breach of im-
plied covenant of
good faith and fair
dealing, and “prom-
ises made without
intent to perform,”
or fraud.

A Universal Music
Group spokesman
says the case has
been whittled down

not ‘unconstitution-

al,” it doesn’t mean that the statute
is fair to recording artists. It’s
patently unfair.” The bill might also
be heard June 18.

As the rule is currently written,
labels can go after artists even if they
have not been paid advances for unde-
livered albums. Further, artists’
groups maintain that current indus-
try practices—especially being
required to tour extensively to bolster
releases—has resulted in longer times
between albums, and as a result,
artists are often bound to labels with-
out chances of contract renegotiations
for even longer than seven years.

Murray says he believes his bill
will pass. But a spokesman for the

to a “garden variety”
contractual dispute. Murray scoffed
at that characterization: “Yeah, I
guess if you pile up all the lawsuits
together over the years of artists
suing trying to get royalties, I sup-
pose to a record company it is ‘gar-
den variety.””

The lawsuit goes to trial June 11, the
same day as the tentative schedule for
a committee vote. Fireworks aren’t
expected on the first day of the trial.

If passed by the committee, Mur-
ray’s bill would have to then pass
both houses of the California legis-
lature and be approved by the gov-
ernor. If it goes down in flames,
Murray has promised to reintroduce
the bill until it passes.

Cubadisco president Ciro Benemelis
says, “We are open to joint projects
with any other trade-fair organization,
and the first step is PopKomm, who
will help us arrange next year’s event
May 7-11. No Cuban |resident] artist
succeeds outside the island before he
does so in Cuba, so Cubadisco is an
important showcase for our artists.”

Deputy culture minister Abel
Acosta—who is also president of
Cubadisco organizer the Cuban
Music Institute—acknowledges that
while the choice of Germany as the
guest country shifts the focus outside
Cubadisco’s traditional Latin Ameri-
can/Caribbean home base, “Cuban
music first, then Latin music, will
always predominate over other music
at Cubadisco.”

Benemelis adds: “We never said

Cubadisco would be only for Latin
countries. Who knows when the U.S.
may be our invited country? After all,
Brazil, ourselves, and the U.S. share
the same [African] music roots.”

This year, more than 500 profes-
sionals attended the fair from the U.S.,
the U.K., Germany, Spain, Portugal,
France, Mexico, Panama, Colombia,
and Venezuela. More than 100 con-
certs were staged at various locations
across the city. As always, a major pres-
ence was Spanish authors’ and pub-
lishers’ society SGAE, whose Madrid-
based managing director Paco Galindo
says, “Cubadisco is stronger every year,
and we meet many people with opera-
tions in Latin America, Europe, and
the U.S. We want to show [them]
SGAE'’s international character and the
nature of SGAE's activities.”

Market Watch

A Weekly National Music Sales Report

ROUNDED AIGURES

YEAR-TO-DATE OVERALL UNIT SALES

2001 2002
Total 306,491,000 269,324,000 (<12.1%)
Albums 290,596,000 263,352,000 (©9.4%)
Singles 15,895,000 5,972,000 (<62.4%)
2001 2002

co 268,678,000 248,465,000 (<7.5%)
Cassette 21,352,000 14,246,000 (<>33.3%)
Other 566,000 641,000 (<>13.3%)
. OVERALLU| e <
his Week 12,098,000 13,571,000
‘ 11,684,000 <10.9%

>3.5%

_____ALBUM

11,918,000

11,488,000

Changs =3.7%
3 s—gm "SINGLESSALES @
O ) PSSRSO SRS A . PSRy = ]
I Ne 180,000 This Week 2 647,000
196,000 <=72.2%

inge “=8.2%
UMVD INDIES WEA SONY BMG EMD
Total Albums 306% 169% 157% 15.1% 137% 8.1%
Current Albums 337% 167% 132% 142% 158% 65%
Total Singles 237% 254% 115% 11.1% 216% 66%

YEAR-TO-DATE SALES BY ALBUM CATEGORY

2001 2002
Current 181,002,000 160,383,000 (<11.4%)
Catalog 109,652,000 102,969,000 (<86.1%)
Deep Catalog 74,566,000 71,145,000 (<4.6%)
In calculating current sales, SoundScan counts only alhum sales that have occurred withm the first 18 months
of a title’s release (12 months for classical and jazz albums), except for titles that stay in the top hall of The
Billboard 200, in which case sales continue to count as current until a title falls below No. 100. Catalog counts
sales generated by titles out for maore than 18 months, excluding the exceptions noted above. Deep catalog is

a subset of catalog, which reflects titles that have been out for more than 36 months

FOR WEEK ENDING 6/02/02
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AMERICA’'S PREMIER
DANCE SERIES RETURNS

DJ Encore Presents

\ Ultra.
\Dance 02

The Best Club Hits
iIn America
Featuring

Dido

Res

Moby

Masters At Work
Chemical Brothers
DJ Tiesto

Double CD available for $21.98
Album in stores June 25th

In the US, order from your Caroline
Distribution sales force: New York office: 212.886.7500 /
California office: 323-468.8626

www.ultrarecords.com

Johnny Vicious Presents

Ultra.Dance 01

The Utimats Collection of Dence

Poter Rmhoter ¢ Petshop Boys:

------- Also available: |
Ultra.Dance 01 |




Signatures

BY RAY WADDELL
NASHVILLE—Leading merchandise
firm Signatures Network has inked
an exclusive agreement to develop
merch and licensing opportunities for
the popular MTV show The Os-
bournes, which follows the day-to-day
lives of Ozzy Os-

To License,

Merchandise ‘Osbournes’

no says. “Within 60 days, you'll see
the key chains, wall hangings, board
games, and then for back to school,
it’s backpacks, skateboards, note-
book covers. Coming up, we've got
bowling shirts, lunch pails, die-cast
cars, talking bobble heads.” Retail
sales are project-

bourne; his wife,
Sharon; and kids

SIGNATURES

ed to hit $200

Jack and Kelly.
The show de-

million this year.
The company
has already signed

buted March 5 as

the highest-rated original-program-
ming premiere in the history of MTV,
which renewed the show for 20 more
episodes starting in September.

Signatures, which already repre-
sented Osbourne and Ozzfest in
licensing and merchandising, is seek-
ing out top licensees to launch The
Osbournes at retail. The response has
been predictably huge.

Signatures founder and CEO Dell
Furano says, “There has never been
anything happening this fast and this
intense. In three weeks we've had 325
different products [developed|.”

First out of the box are T-shirts,
caps, posters, and coffee mugs, Fura-

on 57 licensees
(including four in Europe), develop-
ing such products as a calendar fea-
turing Lola, the Osbournes’ vomiting
bulldog. Signatures has licensee
agreements with Accessory Network,
Biodomes, and Briefly Stated. Retail-
ers supporting the program include
Gadzooks, Hot Topic, Sam Goody, Tar-
get, and Kmart, the latter two offer-
ing sanitized versions of the products.
Signatures VP of licensing and
marketing Matt Hautau says, “We're
hoping the [upcoming season] of The
Osbournes will create a whole new
buzz heading into the back-to-school
and holiday seasons. The retailers
want it, and consumers love it.”

ELLNER

RECORD COMPANIES: David Ellner is
promoted to CFO/senior VP of oper-
ations for Universal/Motown Records
Group in New York. He was CFO.

Mark Eisenberg is promoted to
senior VP of business affairs for new
technology and business develop-
ment for Sony Music Entertain-
ment in New York. He was senior
VP and general counsel for 550 Dig-
ital Media Ventures.

Robin Hurley is named VP of
A&R for Rhino Entertainment in
Los Angeles. He was a DVD-audio
consultant for the company.

Christina Zafiris is named VP of
product management for Artemis
Records in New York. She was head
of marketing and new media for
Matador Records.

Carla Wallace is promoted to
partner and creative director for Big
Yellow Dog Music LLC in Nashville.
She was creative director.

l John Trumpbour is promoted to

EISENBERG

senior director of advertising for
Arista Records in New York. He was
director of advertising.

Grant Pavolka is promoted to
manager of corporate communica-
tions for Universal Music Group in
New York. He was corporate com-
munications coordinator.

The Island Def Jam Music Group
names Christine Chiappetta senior
director of modern rock promotion
for Island Records in Los Angeles
and Leesa Brunson manager of
A&R for Def Jam/Def Soul Records
in New York. They were, respec-
tively, national director of modern
rock promotion for Columbia

Records and A&R representative ‘

for Elektra Records.

RELATED FIELDS: Brad Stratton is
named senior music producer of
Fluid in New York. He was VP/
music producer and director of
music production for D'Arcy.

Dual Vision Takes Hold On Broadway
Tonys Split By Two Radically Different Musicals

BY WAYNE HOFFMAN

NEW YORK—Broadway is holding on
to its traditions while simultaneously
reaching out in new directions. Proof
was offered at the Tony Awards cere-
mony June 2, when rapper Mos Def—
currently making his Broadway debut
in the Pulitzer Prize-winning play Top-
dog/Underdog—appeared as part of a
musical salute to Richard Rodgers,
singing “My Favorite Things” from
The Sound of Music.

But the real proof of Broadway’s
dual vision was evident in the compe-
tition among musicals. Two very dif-
ferent shows split most of the major
awards: the old-fashioned comedy
Thoroughly Moderm Millie and the dis-
tinctly nontraditional satire about toi-
lets, Urinetoun: The Musical.

Unlike last year, when The Produc-
ers shut out all others, this year sever-
al musicals were honored at the Tonys,
held at Radio City Music Hall and tel-
evised on PBS and CBS. The revival of
Oklahoma! picked up an award for
supporting actor Shuler Hensley, while
Into the Woods won a pair: best light-
ing, for Brian McDevitt, and best musi-
cal revival. John Lithgow was named
best leading actor in a musical for
Sweet Smell of Success, the show'’s
only win. (Producers announced two
days later that Sweet Smell will close
June 15.) And Elaine Stritch won the

Bes

FOSTER

race for special theatrical event for her
one-woman show Elaine Stritch: At
Liberty; it was the first Tony for the 77-
year-old Broadway legend.

Still, Urinetown and Thoroughly
Modemn Millie dominated. The former
picked up Tonys for its score (Greg
Kotis), book (Kotis and Mark Holl-
mann), and direction (John Rando).
The latter picked up trophies for cho-
reography (Rob Ashford), orchestra-
tion (Doug Besterman and Ralph
Burns), costumes (Martin Pakledinaz),
featured actress (Harriet Harris), lead
actress (Sutton Foster), and the big
one: best musical.

Foster, who started off as an under-
study in Thoroughly Modern Millie
workshops, was taken aback by her vic-

tory. “It’s always going to be a surprise
on this level—it’s still a surprise that
I'm a lead in a Broadway show,” she
tells Billboard. “I'm trying to take it all
in and enjoy every minute of it.”
Kotis says the Tonys give a “badge
of credibility” to Urinetown, which
started as an off-off-Broadway show at
New York's Fringe Festival before mov-
ing to off-Broadway last spring and
Broadway last September. “This proves
that the same heart and spirit that
exists [in experimental theaters] is also
alive in the commercial world.” He and
Hollmann are collaborating on two
new musicals, and Kotis says that
despite their newfound access to major
venues, their shows may start on small
downtown stages like Urinetouwn did.
Urinetoun and Thoroughly Modem
Millie have one thing in common: RCA
Victor issued the Urinefown cast
album last fall and will release Thor-
oughly Modern Millie’s June 11 (see
review, page 22). RCA Victor Broadway
consultant Bill Rosenfield says the
Tonys will give Urinetown “validation
that will make it easier for people to
pick up and buy,” while the awards will
make Millie “a staple for anybody who
owns a show-album collection.” He
says that despite different approaches,
the two shows share something: “Tal-
ent. Both shows sound young and
vital. These aren’t old hat at all.”

‘Potter’ Sales Strong, But Not Magical

BY BRIAN GARRITY and ED CHRISTMAN
NEW YORK—Warner Home Video’s Harry Potter and the
Sorcerer’s Stone did brisk first-week business at music retail
and is on pace to rank among the biggest debuts to date for
avideo release. But the title (which grossed a reported $960
million in worldwide box office) is not proving to be the all-
time sales-topper that merchants arguably needed from the
second-highest grossing theatrical release.

Strong pre-order business, coupled with availability of the
title at nontraditional mass merchant outlets like grocery
stores, computer stores, and drug stores is

ing out the previous leader, Universal’s The Fast and the
Furious—it was not the case across the board.

Wherehouse Entertainment president/COO Larry
Gaines says, “Harry Potter did well, but it did not turn
out to be our biggest movie so far this year.”

Warner Home Video shipped about 20 million units of
the movie, split almost evenly between DVD and VHS,
sources say. Warner declined to comment.

Potter ranks as the No. 1 title on VideoScan’s “first alert”
chart this week, as well as No. 12 on the Billboard VHS
chart and No. 24 on the Billboard DVD

stealing some of its early magic at indus-
try retailers. Instead, merchants ranging
from Trans World to Musicland to Where-
house—retailers that draw an increasing
portion of revenue from video—are report-
ing solid sales in line with projections. Spe-
cific sales figures have not been released.
This much is sure: The craze surround-
ing the Potter release—bowing the same
week that Eminem’s The Eminem Show
moved more than 1 million units (see

chart. (VHS and DVD chart positions
reflect pre-street date sales at retail. Due
to reporting systems, new releases do not
typically appear on the charts until two
weeks after they hit shelves.)

Published reports claim that the title
has become the top-grossing first-week
video rental title of all time, earning an
estimated $19.1 million in a five-day take.

The release’s pricing is described as
highly competitive. While most music

Between the Bullets, page 85)—couldn't
save music retailers from a disappointing week. Overall
album sales are off 7.8% from the same week a year ago.
Still, retailers are generally giving positive assessments
of Potter’s performance. Musicland divisional director of
video marketing Tod Dalberg says, “Considering all the mass
market and grocery store locations participating on this par-
ticular title, we feel that overall it met our expectations.”
Trans World VP Mark Higgins echoes similar sentiments.
“|Potter| has performed well. Warner has done a great job
of advertising the title with institutional ads on radio and
TV, and they really talked up the extra features on the DVD.”
While Potter did more than enough business at most
chains to rank as the top week-one seller year to date—edg-

retailers were selling the DVD for $19.95,
Potter was offered at computer retailer CompUSA for as
low as $10. Music retailers say this must be considered
when assessing Pofter’s performance. To combat such
widespread availability, some merchants led aggressive pre-
order campaigns—~Potter is Musicland’s top pre-order title
ever—and offered free value-adds with purchase.

Even without a new record-setter in sales, retailers are
happy to have product with Potter’s mass appeal. Many
point out that video-sales records are made to be broken
in a year where DVD is booming and releases like The
Lord of the Rings: The Fellowship of the Ring, Spider-
Man, and Star Wars—Episode II: Attack of the Clones
remain in the pipeline.
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CMT is proud to honor

THE DIXIE CHICKS

with the very first Flameworthy Video Visionary Award

Celebrate the DIXIE CHICKS' extraordinary achievement
on the Flameworthy Video Music Awards.
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Astralwerks’ Beth Orton

Re-Emerges On ‘Daybreaker’

BY WES ORSHOSKI
NEW YORK—Most would probably
imagine that as Beth Orton toured
Europe and America in support of her
sophomore set, the celebrated Cen-
tral Reservation, the young British
folkie was having

with what she does. She gets almost
giddy talking about the artists with
whom she collaborated on Day-
breaker: Ryan Adams, Emmylou Har-
ris, the Chemical Brothers, and Every-
thing but the Girl’s Ben Watt.

Perhaps more so

the time of her life.
After only three
years on the music
scene and a steady
shower of critical §
acclaim, Orton was
indeed having a
ball. But, nowadays,
when she reflects
on that 1999 tour,
dominating the
conversation are
the health problems
and promotional
chores she juggled
along the way.
Already plagued
by a non-fatal yet
highly painful in-
testinal disorder
known as Chron’s
disease, Orton
{whose third al-
bum, Daybreaker,
arrives July 30 on
Astralwerks) says she found that,
after the tour, she considered call-
ing it quits, asking herself, “Which
is more important—being healthy
or making albums and touring?”
She was so troubled, Orton says,
that there was a “clearing of the
palette” after she grew tired of touring,
interviews, and even the very thing that
was making her a star—her songwrit-
ing. “I got full up to the brim with it all
—songwriting, music, words, people,
and all this kind of analysis of, like,
what it is that I'm doing and all that.”
Ironically, by turning her back on
her craft for a while, Orton says she
has fallen even more deeply in love

than Central Res-
ervation and her
1996 debut, Trailer
Park, the new al-
bum is equally de-
voted to her loves
for electronica and
4 folk; her voice
W floats over mel-
18 lotrons and up-
right-bass tracks
one minute, only
to slide across a
slyly engineered
Chemical Brothers
track the next.

Astralwerks GM
Errol Kolosine
says the label has
serviced triple-A
programmers with
“Concrete Sky,” an
Orton/Adams duet
penned by the lat-
ter. Kolosine notes
that the electronic community will
be serviced with a 12-inch promo
featuring the tracks from the album
“best-suited to that marketplace”
and some remixes.

Jim Kaminski, rock buyer at Tower
Records’ Greenwich Village store in
New York, says Orton seems to be at
the point where she could be a “very
big artist,” given the right label back-
ing. Kaminski thinks MTV2 could
single-handedly break her by embrac-
ing the video for “Concrete Sky,” say-
ing the potential is there and has been
there for one main reason—because
“she writes songs. It’s not about
image; it’s about songs.”
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Ringenberg Rocks ‘All Over Creation’

Alt-Country Star’s New Album Is Courageous Chicken/Yep Roc Release

BY JIM BESSMAN

NEW YORK—He was alt-country way before alt-coun-
try was cool, and now Jason & the Scorchers frontman
Jason Ringenberg is back with his second solo album,
All Over Creation, featuring duets with such fellow alt-
country notables as Steve Earle and BR549, as well as
couplings with alternative rockers like Lambchop and
the Wildhearts.

The June 23 Courageous Chick-
en Music/Yep Roc release also solid-
ifies Ringenberg’s relationship with
Chapel Hill, N.C.’s Yep Roc Records
and its Redeye Distribution compa-
ny. Yep Roc released the legendary
Scorchers’ Wildfires and Misfires:
Two Decades of Outtakes and Rari-
ties, which was also a co-venture
with Ringenberg’s Courageous
Chicken label earlier this year. Red-
eye distributed Ringenberg’s 2000
Courageous Chicken solo debut, A
Pocketful of Soul.

Ringenberg notes that All Qver
Creation is a more ambitious proj-
ect than A Pocketful of Soul. “Pock-
etful was very easy to write, because
I was singing about family and
roots and history,” he says, “but it
was a bigger project pulling all
these people together and getting
them in the studio.”

Many of All Over Creation’s
collaborators appeared with Rin-
genberg when he toured worldwide or hung out with
him after gigs.

“I played with Paul Burch in Ireland and saw Hamell
on Trial there,” he says, adding, “I've played with BR549
and done a lot of shows with Tommy Womack. Steve Earle
was a little more ambitious to attempt, because he’s in a
higher world than I am these days, and I didn’t think he'd
want to [be involved] or find the time.”

But Earle “jumped to it,” Ringenberg says, and the two
cut a modified version of the old Scorchers chestnut “Bible
and a Gun,” which the two revamped with Ringenberg’s
new, Civil War-slanted lyrics.

“I did a lot of co-writing on this album and in some
cases just did [my collaborators’] songs or covers,” Rin-
genberg continues. “And I hit upon so many different
aspects of what I do as a singer—pure country, power pop,
moody, and rockabilly rave-up honky-tonk.”

All of the above are suitable for Jessie Scott, PD of the

X Country channel of Washington, D.C.-based XM Satel-
lite Radio. “We’ve added ‘One Less Heartache’ [with the
Wildhearts], ‘James Dean’s Car’ [with Todd Snider],
‘Honky Tonk Maniac From Mars’ [with Hamell on Trial],
and ‘Bible and a Gun,’ so it’s the perfect record for us,”
Scott says. “He’s a core artist and so embodies the spirit
of what the channel’s about.”

Yep Roc is working the album to
triple-A and Americana stations.
“Jason came with us in January with
Wildfires and Misfires and wanted
to do more with this one,” label
manager Glenn Dicker recalls. “I
was surprised, because Pocketful of
{  Soul was more acoustic with a real
laid-back feel, so I thought this
would be more of the same Jason
solo thing. But it kicked off with a
rocker [“Honky Tonk Maniac From
B Mars”] that sounded like the
Scorchers and really threw me off.
Each song had a different feel, but
overall it was much more rocking
and seemed to have a lot of poten-
tial for getting attention.”

BMI writer Ringenberg—who
just completed a Swedish tour
with Kevin Welch—is self-man-

s aged, but booking and publishing
“:;' are “up in the air,” he says. Still,
- he’s laying out plans for “guerril-

RINGENBERG

la warfare touring . . . Have gui-
tar, will travel.” He has a “smat-
tering” of dates set for the summer, then will start
“seriously” touring in the fall or winter, depending on
his European work schedule.

“I'm sure I'll do 100 shows in the U.S. before the year
passes,” Ringenberg says, “but it’s a lot easier for a solo guy
to tour in Europe: You can hop on a train with your gui-
tar and go to the next town, and you're a bigger name [in
Europe] . . . because they tend to support the arts more.”

All Over Creation is just out in England on the Spit and
Polish label. “I knew it would do well in England,” Rin-
genberg says, “because all the artists on it are hip there
now—Lambchop, Paul Burch, Hamell.”

As for the Scorchers, Ringenberg, who lives on a farm
40 miles west of Nashville in Dickson, Tenn. (his label’s
name comes from the poultry that also reside there), says,
“We haven’t broken up, but the pieces keep falling off the
orbit.” Still, the band celebrated its 20th anniversary in
March and has shows slated for July in Texas.
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Audiovent Boosted By Incubus Ties

New Atlantic Act Features Siblings Of Fellow Calabasas, Calif., Band

BY JILL KIPNIS

LOS ANGELES—The rock quartet
Audiovent believes in hard work,
soul-searching, and experimenta-
tion. From the band’s humble be-
ginnings as a group of junior high
school friends, it has continually
honed these skills in order to reach
a decisive pinnacle of success—the
release of its Atlantic debut, Dirty
Sexy Knights in Faris.

When the members of Audiovent
(originally known as Vent)—lead
singer Jason Boyd, guitarist Ben-
jamin Einziger, bassist Paul Fried,
and drummer Jamin Wilcox—first
gathered in the early '90s to explore
their mutual interest in music, they
spent serious time absorbing music
from bands they mutually admired.
By listening to acts as diverse as Led
Zeppelin, Queen, and Nirvana, the
group aimed to capture, with its own
emerging sound, how these acts
excited their respective audiences
with equally effective brands of rock.

“We look at acts like Led Zeppelin
and the Who, and we are inspired,”
Boyd explains. “We never try and di-
rectly take from them, but we want
to bring that feeling back.”

The Calabasas, Calif.-based act
worked on that philosophy through-
out high school, continually playing
local gigs and sharpening songs that
also drew from the spectrum of soul,
funk, and jazz. After self-recording
1999’s Papa’s Dojo, the band won
the attention of Atlantic and even-
tually entered the studio with pro-
ducer Gavin Mackillop.

Dirty Sexy Knights in Paris is strik-

ing in its deep lyrics and electric musi-
cal energy. most notably captured on
the opening track and first single,
“The Energy.” That song, and the cut
“Underwater Silence,” are inspired by
a difficult breakup of Boyd'’s.
“Performing these |two] songs lets
me move past it,” he says. “I don’t

AUDIOVENT

know why we exactly broke up. I talk
about that in ‘The Energy.’ Part of the
reason is expressed in ‘Underwater
Silence,” which is about watching
someone drown themselves in drugs.”

So far, the group has only heard
the single on the radio once, though
it was definitely a memorable expe-
rience. Boyd recalls, “We were driv-
ing in separate cars, and the tour
manager and I were moving the dial
around when we heard it. I yelled,
‘Go back, go back. That was our
song!” We called the guys in the
other car. It was kind of like [the

10)
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scene in the film] That Thing You
Do! 1t was pretty cool.”

The album is full of other notable
cuts that run the gamut from
acoustic-type ballads to hardcore
rock numbers. The beautiful guitar
strummings of “Sweet Frustration”
express the sometimes “one step for-
ward, one step back” reality of life.
The notion that one decision can
change everything is explored in
“One Small Choice,” while the lyri-
cally haunting “Looking Down” dis-
cusses the unfettered freedoms that
true independence can bring.

Audiovent (whose songs are pub-
lished by ASCAP and who is managed
by Scott Welch and Mark Botting of
the Los Angeles-based Mosaic Media
Group) has been relentlessly touring
the U.S. in anticipation of the set’s re-
lease, opening for such bands as Bush
and Adema. It will also take part in this
summer’s Locobazooka tour. The
group is booked by Ron Opaleski of the
L.A.-based William Morris Agency.

While the group has been striving
to make a name for itself through
the strength of its music and live
shows, it has also had to confront in-
evitable comparisons to fellow Cal-
abasas act Incubus. Boyd is the
younger brother of Incubus’ lead
singer Brandon Boyd, while guitarist
Einziger is the younger brother of
Incubus guitarist Mike Einziger.
Audiovent’s Fried is also the step-
brother of the Einzigers.

“We love our brothers and vice
versa,” Boyd says. “But when people
say, ‘You're just like your brother,’
they think that’s a compliment. It’s
kind of like hitting me in the face
and then petting me. It’s kind of
weird. They don’t know that that’s
not a nice thing to say to someone.”

Atlantic has not been using the
family connection in its marketing
efforts for the band. “Obviously, it’s
great that they have that built-in
audience,” says Rachel Newman,
senior director of product develop-
ment for Atlantic. “People know that
they are related to those guys. We
haven’t had to use it as a paramount
marketing effort.”

Instead, the company will pro-
mote the band around its tour dates,
using street-marketing teams and
college reps to distribute such items
as stickers and samplers at local re-
tailers and universities.

The single has already been picked
up at a number of modern- and
active-rock stations, including Bos-
ton’s WBCN. The station’s assistant
PD/music director Steven Strick
says, “We added it three weeks ago.
[The Incubus connection] could
cause people to listen. When people
can make a reference to something
they know and love, they're going to
give it a shot.”

Additional reporting by Margo
Whitmire in Los Angeles.

Beat

BROADWAY BOUND I; Movin’ Out, cho-
reographer Twyla Tharp’s new musical
based on the songs of Billy Joel, begins
a six-week engagement June 25 at Chi-
cago’s Schubert Theatre. The Windy
City run is in preparation for the play’s
Broadway debut in October. The pro-
duction—which begins previews at
New York’s Richard Rodgers Theater
Sept. 30, with the official opening
pegged for Oct. 24—features 24 Joel
numbers and chronicles six friends
during the course of two decades.
Joel, the 1994 recipient of the Bill-

board Century Award, saw a version of
the play (which boasts a 27-member
cast) earlier this year and left very im-
pressed, although he had feared that
might not have been the case.

“I went not knowing what I was
going to see,” he says. “I mean, it could
have been a cringe fest; you never
know. I think of the kids singing
‘Maria’ at the high-school variety show.
And I looked at this and I thought,
‘This is really good! The dancing was
unbelievable. I was actually very moved
by it, and I was expecting to be uncom-
fortable with it. I said, ‘I like this idea.
I like seeing my music danced.””

Joel’s participation was limited pri-
marily to giving permission to Tharp,
who also conceived and directed the
project, to use his music. “This was
really Twyla Tharp’s vision,” he says.
“She liked this music well enough to
choreograph it and work with her own
dance ensemble. How much detail and
actual physical labor goes into this is
incredible. They said, ‘What do you
think?’ I said, ‘I like it.” Then again,
what do I know—I'm a piano player.”

BROADWAY BOUND II: Brenda Rus-
sell, Allee Willis, and Stephen Bray
have been commissioned to write the
music for The Color Purple, which is
slated to open on Broadway in Febru-
ary 2004. “We’re just at the begin-
ning,” Russell says. “We've just start-
ed writing here in L.A. We're so ready
for it, but who knows when we’ll fin-
ish writing—maybe a year, maybe

by Melinda Newmar;

eight or 10 months.” Russell says ac-
tress/playwright Regina Taylor will
adapt Alice Walker’s book for the
stage, and former Radio City Music
Hall executive Scott Sanders will be
one of the play’s producers.

This marks the first time The Color
Purple will get the musical treatment;
the book was turned into a 1985 movie
by director Steven Spielberg.

COLOR PURPLE II: Deep Purple will
spend the summer on the road with
the Scorpions and Ronnie James Dio
supporting the June 25 release of The
Best of Deep Purple on Mercury/UME.
Come summer’s end, the group will
return to the studio to record its first
album of new material since 1998'’s
Abandon, with producer Mike Brad-
ford at the helm.

After Deep Purple heard Uncle
Kracker’s “Follow Me,” which Brad-
ford co-wrote and produced, the band
tracked him down through his pub-
lisher because “they enjoyed the song
so much,” Bradford says. “They also
wanted a producer for their next
album who was also a songwriter to
help them collaborate.” Bradford
hopes to start working on the album
in the fall in Los Angeles.

Deep Purple’s current lineup in-
cludes group veterans Ian Gillian
(vocals), Roger Glover (bass), Ian Paice
(drums), Steve Morse (guitar)—who
joined the band in 1994—and key-
boardist Don Airey, who took the place
of founding member Jon Lord, who
retired from performing this year.

SHINING BRIGHT: Lifehouse has just
finished recording the band’s follow-
up to its double-platinum No Name
Face. “We need to mix it,” lead singer
Jason Wade says, “and then it should
be out in September.”

The new DreamWorks album, ti-
tled Stanley Climbfall, reunites the
band with Ron Aniello, who produced
its previous effort. Wade says, “He’s
like our dad.”

Drummer Rick Woolstenhulme
jokes that the band has progressed in
a very important way from the last
album: “We have way more of a sound
now. I think it’s going to be harder for
someone to rip us off.”

With a new album coming, the
band’s breakthrough single, “Hanging
by a Moment,” continues to hang on
to the Billboard Adult Top 40 chart,
where it has resided for 69 weeks.

Wade says he still doesn’t know why
the song captured the limelight, but
he believes it is because “it was a pos-
itive song, and everything else was so
negative. I think Sept. 11 had a lot to
do with it, too. People really wanted to
hear something positive after that.”
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DiFranco Further Explores Social, Political Themes In First Video

BY WES ORSHOSKI

NEW YORK—After more than 15 al-
bums and numerous requests from
fans, Ani DiFranco finally found time
recently to put together her first long-
form video, Render: Spanring Time
With Ani DiFranco.

What was the experience like?
“Traumatic,” the revered folkie says
with a hearty laugh. “It’s pretty brutal
watching yourself on TV. Un'ess you're
fuckin’ Cindy Crawford, or whatever, [

think it's a dicey proposition for any of
us. So I had to get over a lot of, ya
know, just self-loathing to work on it.”

The two-hour Render, available on
DVD/VHS June 11 on CiFranco’s
Righteous Babe label, is less a road
film than an actual movie about the
hard-touring singer’s life over the
past five years and the many topics
she discusses in song. While it finds
the singer at home, on the road, and
in the studio, the film also delves into
many of the political and social
themes running though such songs
as “Subdivision,” “ 'Tis of Thee,” and
“Two Little Girls,” all of which are
performed live here.

In one scene, DiFranco discusses
politics on the steps of the Lincoln
Memorial. Others address capital pun-
ishment, racism, sexuality, and urban
decay—especially in the singer’s
hometown of Buffalo, N.Y.

“My sensibility is always, ‘Let’s
make this as meaningful and/or polit-
ical as possible,” ” she says. “So I sort
of picked some songs that had politi-
cal content that I wanted to elaborate
upon, I guess. Ya know, that subdivi-
sion song, going to Buffalo and talk-
ing about white flight, urban evacua-
tion, racism, and capital punishment.”

Shot largely by friend Hilary Gold-
berg, Render also features perform-
ances of the previously unreleased
songs “In the Way” and “Slide”—only
“Slide” is available on the VHS ver-
sion—and cameos by Hammell on
Trial, as well as DiFranco’s fellow
Righteous Babe acts Utat: Phillips and
the duo Bitch and Animal.

Though she edited, produced, di-
rected, and even shot some of the film
herself, DiFranco says Render was
largely Goldberg’s idea.

“I must say I didn’t have like a fire
in my belly to make a movie or any-
thing,” she says with another laugh.
Goldberg had been filming many of

the singer’s shows for years. Eventu-
ally, the footage just began to pile up.
“It was just kind of going into the
abyss. So we thought, ‘Fuck, we bet-
ter make something [with this].””
Render offers a “first opportunity for
many fans to get a glimpse of Ani, out-
side of buying a ticket for a concert,”
says Righteous Babe president Scot
Fisher, also DiFranco’s manager.
What'’s more, he says the film gives
fans a look at DiFranco writing a song,

something even Fisher himself doesn’t
get to experience very often. “You're
kind of left going, ‘Oh, that’s where a
song comes from, there's where it
happens,”” he says. “Ani’s very prolif-
ic, but often you don’t get to see how
it’s created before it’s already ready
and in stores.”

Following the release of Render,
DiFranco plans to issue So Much
Shouting, So Much Laughter—her
second live album (following 1997’s

Living in Clip)—in the fall. The album
will include a version of “Self Evident,”
a poem about the events of Sept. 11.
“In the Way” and “Slide,” meanwhile,
will show up on her as-yet-untitled
follow-up to last year’s two-disc set
Revelling/Reckoning.

However traumatic, DiFranco says
there was an upside to working on Ren-
der “It was also very instructive, seeing
performances of the songs and just
kind of what this shit looks like from

out there. It’s not a perspective I get.
Ya know, everything from, ‘Oh, that’s
what the lights look like’ to ‘That’s
what you’re doing back there’—I never
see my band.

“But, yeah, like anything it was very
instructive while it was brutal. Two
words: body image,” she adds with a
laugh. “You think, like, ‘Oh, Christ,
that’s what I look like when I'm
jumpin’ around, flailin’ like the grease
monkey Iam.””
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Goin’ Solo. On July 30, Hootie & the
Blowfish frontman Darius Rucker
offers his first solo disc, Back to
Then, on Hidden Beach Records. Of
the pop/R&B-flavored set, he says,
“It’s the record I thought I was
going to make before Hootie. I'm
just going back to where I came
from.” The first single, “Wild One,”
just shipped to AC radio.

fun and gratifying,” Ray says.

On the Road. Venerable duo Indigo Girls are trekking across the U.S. in sup-
port of their recent Epic set, Becorne You, a project that shows Emily Saliers,
right, and Amy Ray, left, revisiting the lean, acoustic-based sound of their early
work. “We'd done a lot of experimentation over the last few records, which was

“It was good to strip things down and get back to
basics. It’s not a matter of reviving an old sound, though. For us, it’s a matter
of going back to our core and seeing how time has made us different.”
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Amphitheatre on its 30th anniversary.
We look back at the history of the land-
mark theatre, highlight the executives
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LADY GRAE: Jean Grae is not your
dime-a-dozen female rapper. She
has a background that nicely
melds traditional music with mod-
ern street culture.

The daughter of jazz greats and
South African exiled parents, Grae
was born in South Africa. Moved at
the age of three months, she grew
up around a wide variety of music.
Her parents took care in exposing
the fledgling artist to the freedom
of jazz and the structure of R&B.

She added hip-hop to her mu-
sical palette several years ago,
when she joined an act called
Ground Zero.

“It was myself and a dude
named Rhythm, and we did a few
tracks together,” she says. “We
sent them to [hip-hop magazine]
The Source, and to my surprise,
they printed it up. People were
feeling it, but I wasn’t really happy
with the group.”

The act eventually split, and
Grae connected with Brooklyn MC
Ocean and his group Natural
Resource. Together, they earned
props from purists for the jam
“Baseball,” which featured Grae
under the name What? What?

After a successful underground
run, the act amicably split. Over
the next couple of years, Grae
became known among hip-hop
insiders as the cameo queenona
variety of indie projects, includ-
ing The High & Mighty’s “Hands
on Experience” and Apani B
Fly’s “Estrogen.”

She continued to record a cata-
log of music, traveling overseas to
her native South Africa with Mr.
Len and Bobbito Garcia to become
the first New York hip-hop artist to
perform there, months before the
much publicized trip of dead prez.

Back in New York, Jean continued
to record and work with such pro-
ducers as Mr. Len, evade, Masta Ace,
and Da Beatminerz, to create a
sound for herself while constantly
trying to keep her name hot.

by Larry Flick

“I'm happy that I never stopped
working,” she says. “There isn’t a
time where someone can say ‘Jean
Grae? Yeah, I haven’t heard any-
thing from her in awhile.” There’s
always a release or two or three
out there that I'm on.”

But what about a solo project?
What'’s taking so long? Well, it’s
finally done. Attack of the Attack-
ing Things shows Grae in sterling
form. She makes good on the po-
tential shown on early releases,
while upping the ante and show-
ing herself worthy of playing in
the same creative league as hip-
hop’s heavy-hitters—but with a
few fresh, ear-tickling twists and
tricks. Grae is about to begin
shopping the project. Let the bid-
ding war begin.

“The streets feel me, the kids
feel me, and there’s a market and
an audience, but no label will take
a chance on a solo female MC
unless she’s part of a crew,” the
artist says. “I'm a developed artist
already, I have a vision, I have a
sound, I have direction, and I
damn well know about the busi-
ness side of things. It’s so difficult
to get someone to see all these
things and give me complete cre-
ative control over a project. I guess
that’s what the problem is.”

For more information, call 773-
645-1036 or visit the Web site
thirdearthmusic.com.

CHANNELING PATTI: Edith front-
woman Karen Harris wears the
influence of punk legend Patti
Smith quite proudly on the
Boston-based band’s second
CD, Hunter.

Throughout the disc—which
also features the musicianship of
Dan Jordan (guitar), Matthew
Burke (drums), and Pete Sutten
(bass)—the singer vamps and
chants as if she’s stepped back
into the salad days of the New
York punk scene. Cuts like “Suf-
fering Again” and “Coming Up
Dry” have a free-form, rough-
hewn sound that perfectly frames
Harris’ gritty delivery.

First set Hunker Down is al-
ready highly regarded among local
tastemakers. WMBR’s Bob Du-
brow says the band’s music is “ex-
tremely accomplished [and] ma-
ture pop artistry,” while The
Boston Globe’s David Wildman
says the act’s lyrics are “like
streetwise poetry.”

Edith is expecting to hit the
road for a summerlong swing of
East Coast club dates. For further
information, visit the band’s Web
site, edithrock.com.
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LOVE, AMERICAN STYLE—No two
ways about it: Contemporary Amer-
ican opera is enjoying something of
a heyday on CD. An ever-increasing
number of works by living com-
posers are finding a home on disc
both here and abroad. In addition to
Mark Adamo’s Little Women on the
Finnish Ondine label (Classical
Score, Billboard, Sept. 1, 2001),
recent months have seen the release
of Jake Heggie’s Dead Man Walking
on Erato, William Bolcom’s A View
From the Bridge on New World, and
Tod Machover’s Resurraction on
Albany. Such recordings help pre-
serve and promote contemporary
operas, while the labels are poised to
benefit from upcoming productions
of the works, as well as subsequent
operas by their composers.

The distinguished British inde-
pendent label Chandos (exclusively
distributed in the U.S. by Port Wash-
ington, N.Y.-based Koch Entertain-
ment Distribution) has made an
increasingly important contribution

COUZENS

to this overall wealth. In April, the
label issued a recording of Gian
Carlo Menotti’s Pulitzer Prize-win-
ning 1954 opera The Saint of Bleeck-
er Street, recorded live last summer
at the composer’s Spoleto Festival in
Italy. At the end of this month,
Chandos takes an even bolder step
by issuing the world-premiere re-
cording of Tobias Picker’s Thérese
Raquin June 25.

According to Chandos operations
director/senior engineer Ralph
Couzens, the recording of the lyrical,
compelling Saint of Bleecker Street
was a logical result of the label’s long-
standing relationship with British
conductor Richard Hickox, who has
been music director of the Spoleto
Festival since 1998.

“As [Spoleto] is Menotti’s festi-
val, they tend to do an opera by
Menotti if not every year, then
every other year,” Couzens ex-
plains. “We thought it would be
great to record his operas, because
apart from Amah! |and the Night
Visitors], which is done in the
States, most of his operas have not
been recorded recently, and they

by Steve Smith

need to be. As [Hickox] was per-
forming them over the space of two
weeks at the festival, it made sense
to record the live performances.”

In 1999, Chandos issued a record-
ing of Menotti’s opera The Consul,
also recorded live at Spoleto; with
characteristic thoroughness, the
label has made valuable new record-
ings of the composer’s orchestral
works, cantatas, and song cycles dur-
ing years when a Menotti opera was
not being performed.

The impending Chandos release
of Thérése Raquin has a far more cir-
cuitous history. Based on a tempes-
tuous novel by Emile Zola that has
also been the basis for several plays,
films, a British mini-series, and the
recent Susan Stroman/Harry Con-
nick Jr. Broadway musical Thou
Shalt Not, Picker wrote his work on
commission for the Dallas Opera.
Using the Albany release of his well-
received earlier opera, Fmmeline, as
a calling card, Picker approached
several labels to secure a recording
for his new work. According to
Couzens, the Chandos team took an
immediate interest.

“We listened to [Picker’s] music,
and we thought that, out of modern-
day composers, he really had a lot to
say,” Couzens explains. “It wasn’t
just modern: There’s a lot of depth
in there, there was a lot of romanti-
cism, there’s a bit of everything.”
Additionally, Picker had already been
commissioned by the Metropolitan
Opera to write a new work for an
upcoming season, virtually assuring
continued international attention for
the composer and preceding operas.

However, recording Thérése Ra-
quin was not without its attendant
difficulties, foremost among which
was the cost of actually making the
recording in America. Instead of
incurring the prohibitive expense of
flying a recording team and shipping
fragile equipment from its home in
England, Chandos joined forces with
Soundmirror, a highly regarded
independent location recording firm
based in Boston that has done work
for virtually every major label, as well
as numerous indies. (To further
defray the cost of overruns, engineers
John Newton and Blanton Alspaugh
actually drove the equipment from
Boston to Dallas themselves.)

A musicians’ strike that threat-
ened to derail the production was
averted at the last minute, and
Couzens and his team captured
Thérése Raquin during four per-
formances in November and Decem-
ber 2001. The resulting recording
does both composer and opera com-
pany proud, while further strength-
ening a growing branch of the ven-
erable British label’s enterprising
—and thoroughly international—
musical roster.

ARTISTS & MUSIG

My Vitriol’s ‘Finelines’ Gets U.S. Release On Epic

BY CHARLES DAUGHERTY

When it comes to plotting its
invasion of the U.S., U.K. rock
darling My Vitriol and Epic are
taking a gradual, dignified ap-
proach with the act’s debut, Fine-
lines (June 11).

“From the beginning, we've
taken a graduated approach to in-
troducing My Vitriol to the Amer-
ican public,” notes Epic VP of

ers, and Smashing Pumpkins to
Guided by Voices, Deftones, and
My Bloody Valentine. Wardner
offers, “The predictable thing is to
stick a pigeon in its hole by com-
paring us to one band or anoth-
er—the way the industry focuses
on the power of the single; that
makes it that much easier. But we
are much more than one of our
songs. A single is only one side of

us.’

Finelines offers everything
from instrumental intros to pop
radio gems to harder, edgier offer-
ings—all heavily guitar-infused.

A U.S. concert tour—booked by
the William Morris Agency in Los
Angeles—is on the horizon. Man-
aged in the U.K. by Phil Chad-
wick, the band is currently shop-
ping for a publishing deal.

MY VITRIOL

worldwide marketing Scott Greer.
“My Vitriol is not your typical
rock band, and we want the pub-
lic to experience their rich music
without prejudice. Many U.K.
bands are known by reputation
long before their music is actual-
ly heard here.”

To that end college campuses
and radio were blitzed last fall
with flyers, e-cards, and five-song
samplers introducing My Vitriol
to a modern-rock-primed fan
base. The band followed up with
several U.S. concerts earlier this
year in select coastal cities. Also,
the act’s first single, “Always:
Your Way,” is being circulated on
the college-radio circuit, and the
band’s video/short film for
“Grounded,” directed by Vincent
Gallo, will be available via the
Sundance channel and other
music video outlets.

Epic’s long-term approach in
establishing the band in the U.S.
mainstream is a welcome change
for lead singer/songwriter Som
Wardner. “We are just extremely
happy that we are able to come
over to America. Most British
bands don’t get that opportuni-
ty,” he says. “We were signed so
quickly after we first recorded
our demo. We are appreciative
that we were received so well, so
quickly; but I suppose it would
have been good to have some
time to develop.”

Finelines was first issued last
year on Infectious Records in the
U.K. The U.S. version, Wardner
notes, has been remixed by Steve
Thompson and John Goodman-
son. “I’'m happier with this ver-
sion,” he says. “It is a more
evolved expression of my vision
for the record.”

The album’s 16 tracks hum
with versatility. Depending on the
cut, it’s easy to hear the inspired
influences of My Vitriol’s prede-
cessors and contemporaries,
ranging from Nirvana, Foo Fight-

Talent Search

Write the next BluBlocker jingle, win a Volkswagen
Beetle and become famous — all from participating
in the Red, White and BluBlocker Jingle contest.

You might remember the famous BluBlocker sunglass infomercial
that ran on TV for almost six years in the early ‘90s. And you might
even remember Dr. Geek, the Venice Beach rapper who, right on the
spot, recited a jingle that ran on TV for almost two years.

Well, it’s now your turn. Write and/or perform the next BluBlocker
sunglass jingle and win a Beetle or one of hundreds of other prizes
including a round trip for two to Maui, Hawaii. It's fun and if your
jingle is chosen it may even be used in our national TV advertising.

Go to www.blublocker.com and get the contest
information and enter as often as you'd like. Or write BluBlocker
Corporation, 3350 Palms Center Drive, Las Vegas, NV 89103 for
contest rules. But act today. The contest ends July 25, 2002.

LLUBLOCKER

HIGH-RESOLUTION SUNGLASSES
contest details at Www.blublocker.com

Mercedes |“n‘H;’

SL500 - We'll bring it to you!
The next generation SL will be yet again the

ultimate convertible. The hardtop retracts
completely on its own into the spacious trunk.

ALEX LIVADAS

House of Imports ¢ (714) 562-1134

Why did Team Livadas sell over 1000 new
Mercedes in the last three years? We make it
easy to buy a Mercedes. Call Alex Livadas at
(714) 562-1134 and we'll
Benz to your office.

bring your new

House OF IMPORTS

BUENA PARK « CALL ALEX 1-800-637-2333 Ext. 1134
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GERSH’S ‘AWAKENING': Few bands in
Christian rock music managed to
have the longevity or impact of
Whiteheart. With a creative core that
consisted of Billy Smiley, Rick Flori-
an, and Mark Gersmehl, the band
churned out great music and influ-
enced a generation of Christian rock-
ers before disbanding a few years ago.
Gersmehl took a break from the
music business to revel in the joys of
marriage and fatherhood, but is now
back with an incredible solo album,
Awakening (Spring Hill).

“I've never been the kind of person
who thought I would do a solo
{album], because I love bands,” says
Gersmehl, who now simply goes by
his nickname, Gersh. “I've always
loved the chemistry of bands, the sur-
prises, the family aspect of it, all those
things; the chance to play on a stage
and react to someone else. That’s been
a wonderful thing. I've honestly never
had a dream to be on a stage on my
own. It's never been a part of who I
was, but what I found after we put
Whiteheart aside [was that I would]
drive by the old Kroger parking lot
where we used to load up. I'd see the
buses loading up, and I didn’t miss
that, but I did miss the mingling with
people. From the prospect of ministry,
I missed the time after the last note—
a chance to listen to people’s stories
and just to interface with their lives.
That’s what I miss the most.”

Missing that interaction led Gersh
through some introspective times. “I
felt like I wasn’t giving out; I was liv-
ing more for myself. That’s not a very
good feeling. I felt like I was ignoring
probably what God has been asking
me to do. The other part of it is  have
always been just so honored and priv-
ileged to be a Christian songwriter;
to work my faith out in a song has
always felt like an enormous privilege
to me. I've learned a lot about faith
and about people that I love, and
should love more, through the

by Deborah Evans Price

process of writing songs. That’s what
I missed: the adventure and fearless-
ness of trying to follow faith in a
song. I'm so grateful to get a chance
to come back.”

The songs on Awakening were
inspired greatly by Gersh’s experi-
ences as a husband (wife Brynn was
previously with girl group Rachel
Rachel) and father to son Trevor.
“When Trevor came into the world, 1
think I became more aware of the
miracle of life,” Gersh says. “I had the
sensation that I missed a lot of the
days of my own life, and I wasn’t will-
ing to do that anymore. When you
have a child coming into the world or
have someone that you've said you
want to spend the rest of your life
with, and they look at you with those
expectant eyes, it just tells you that
life needs to be lived to its fullest.
What I have alone as a person is never
going to be enough in this world to
give to them. I just started asking God
every morning when I got up, ‘What
can you show me today?’

“Songs started spilling out of that
experience. I don’t want to be what
I was yesterday. I want to be so
much more, and I can’t get there
alone. So, these songs became a way
for me to seek God’s heart and ask
him, ‘How can I live better in this
world? How can I love more deeply
than I loved yesterday? How can I be
more joyful about this whole
process that we call life?’ ”

When he decided to approach a
label, Spring Hill was an obvious
choice. Southern gospel patriarch
Bill Gaither is one of its owners,
and Gersh’s first job in Christian
music was as a trombone player
with the Gaithers.

Awakenings is one of the best
albums released this year. It’s filled
with beautifully written pop songs
that will leave listeners encouraged,
inspired, and challenged. One of the
most stirring tracks is “Break Down,”
written for a friend who was going
through a divorce and trying to keep
up a brave face. In the song, Gersh
tells his friend to just “break down
and fall into the loving arms of Jesus.”

Gersh is enjoying this stage in his
life and this new chapter in his career.
“I feel on fire again, I do not want to
miss these days. I want to gather the
sound of my own life. I want to feel
my son’s breath against my neck and
to cradle him into my arms when he’s
fallen asleep in the car, and carry him
in the house. I don’t want to lose
those moments as they become
songs. Music at that point is inciden-
tal to the sound of life.”

In The News

* ForeFront Records is part-
nering with Tyndale House
Publishers for the simultane-
ous July 2 release of the CD
project Left Behind Worship:
God Is With Us and the 10th
novel in the best-selling Left
Behind series, The Remnant.
Produced by Duane Larring
and Charlie Peacock, the disc
will include such artists as Re-
becca St. James, Third Day,
Geoff Moore, Michael Tait, Jill
Phillips, and Delirious.

¢ In the wake of Word Enter-
tainment shuttering its Cana-
dian office earlier this year, the
company has signed a long-
term distribution agreement
with Christian Marketing Cana-
da, also known as CMC Distrib-
ution. A 12-year-old company
based in Niagara-on-the-Lake,
Ontario, CMC also distributes
EMI Christian Music Group,
Provident Music Group, and
Integrity Music. CMC plans to
hire a label manager to act as
liaison between the two com-
panies. With the addition of
Word Entertainment, CMC has
increased its sales force by two
and plans to introduce new
merchandising representatives
to help stores develop their
music sections.

e Ann Janette Cormier has
joined Doxlogy Records as
manager of sales and market-
ing. She will be responsible for
the development and execution
of marketing and sales plans
for the label’s artists, with a
special emphasis on distribu-
tion. Cormier most recently
managed promotions and pub-
licity for Rhythm House and
True Tunes Records in Nash-
ville. Prior to that, she man-
aged the Academy of Gospel
Music Arts at the Gospel Music
Assn. Doxology’s first release
will be newcomer Allen As-
bury’s Somebody’s Praying Me
Through, due June 18.

* Truth will conclude 30 years of
touring with a homecoming
concert June 16 at the Peoples
Church in Franklin, Tenn. “We
believe this final chapter will
complete the vision that God
launched 30 years ago,” Truth
founder/organizer Roger Bre-
land says. In the last three dec-
ades, more than 300 young men
and women have come through
the ranks of Truth. Alicia, Russ
Lee, members of 4HIM, and the
group Avalon are alumni of the
famed singing group; several of
Truth's alumni are slated to
appear at the concert.

Spirit
pint.
NEWEST WONDER: He’s been called
everything from “the voice of the new
gospel generation” and “the Stevie
Wonder of gospel” to “the gospel
industry’s latest breakout talent” and
“the freshest voice to hit the gospel
music scene this year.” Yet, in an
industry where hype is heavily dis-
counted, the accolades couldn’t be any
truer for EMI Gospel’s newest find,
Smokie Norful.

Norful says that surprise is the most
common response that registers with
people after seeing him perform. “The
first thing out of their mouths is,
‘Where have you been?,” ‘Where did
you come from?,” and ‘Who are you?’”

While those questions are easily
enough answered—teaching school,
Chicago, and the 28-year-old son of a
preacher trained in classical piano
and bred on gospel, respectively—
the real question is, Where is he
going? And the answer—from any-
one who has seen him perform—is
straight to the top.

NORFUL

With the rising anticipation for his
June 18 debut release, / Need You
Now, EMI Gospel is pulling out all the
stops to see that Norful gets there,
including a grassroots marketing
campaign to retail-chain stores and
EMI distribution centers, a string of
listening parties, the shooting of a
concept video in Los Angeles, and
placement of one of the cuts on WOW
Gospel 2002.

“The response has been great,” EMI
Gospel marketing director Carla
Williams says. “We’ve gotten heavy
rotation with the single, which was
serviced to radio last month, and
everyone who’s ever seen Smokie per-
form is blown away. We know we have
something here.”

The well-rounded and diverse,
eclectic mix of tunes showcases Nor-
ful’s powerful vocal range. “I've been
exposed to a lot of different genres of
music,” he says, “so I bring all of that
to the table—traditional, contempo-
rary, urban, worship and praise, bal-
lads, uptempo—it’s all there.”

by Lisa Collins

Norful—who wrote 60% of the
project—began his gospel career as a
writer for such artists/acts as Dottie
Peoples, Marvin Sapp, Shirley Mur-
dock, the Colorado Mass Choir, and
the Thompson Community Choir.

Norful explains: “My goal is to
empower, uplift, and encourage with
my ministry and my music would be
the lens through which they see God.”

FLYING SOLO: With the release of
Luther Barnes’ first solo CD, Come
Fly With Me, Air Records tapped
into a strategy that is catching on
among gospel executives. While the
lead single was released to radio in
mid-May (along with retail), the full
project won’t be serviced to an-
nouncers until July 1.

Barnes says, “The idea was to get
the announcers to key in on the title
cut. Some of the announcers liked the
project so much that they went out
and purchased the album themselves
to play some of the other cuts, but
we've gotten off to a good start, and
we're getting good airplay.”

The release marks the 20th album
for Barnes, a hands-on artist who has
enjoyed success on gospel’s thriving
quartet scene with his group, the
Gospel Jubilaires; his choir, the
renowned Red Budd Gospel Choir;
and his father, the Rev. F.C. Barnes.

“I'd been talking about doing a solo
project for the last 10 years,” Barnes
says, “but it kept getting pushed back
with my working with the choir and
the Sunset Jubilaires.”

As it turns out, Barnes is anything
but alone. While the Jubilaires and Red
Budd Choir members provide vocal
backup, the CD also features guest
appearances from the Williams Broth-
ers, Darwin Hobbs, and Dottie Peo-
ples on the title cut. Mighty Clouds
lead Joe Ligon is featured on the tune
“Satan, Take Your Hands off Me,” Mau-
rette Brown-Clark appears with Barnes
on a remake of the classic hymn “Oh,
How I Love Jesus,” and labelmate
Angella Christie offers a sax solo on the
cut “Here Today and Gone Tomorrow.”

BRIEFLY: J.D.I. Records CEO James
Roberson is hoping to have a top
10 chart entry with the June 11
release of Nobody but You, the
sophomore project from his 6-year-
old, L.A.-based label’s top-selling
artist, Norman Hutchins.

Roberson—whose roster has grown
to 11 artists— is so confident that the
label is releasing the project on video,
DVD, and in songbook form. Hutchins
is set to kick off a 40-city radio tour
June 17 in Atlanta.
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Bowie Blends His Artistic Tastes For Meltdown 2002

BY JULIANA KORANTENG
LONDON—David Bowie, rock mu-
sic’s own chameleon man of 1,000
faces, has donned a new image as the
artistic director of Meltdown 2002,
easily Britain’s most posh annual
music and creative arts festival.

The Thin White Duke, Ziggy Star-
dust, Aladdin Sane, Starman, Major
Tom, and the Man Who Fell to Earth
are among the numerous hit-making
music and film disguises Bowie has
worn during his long-running career.
Come Wed. (12), however, the results
of his new nonfictional role as the fes-
itval’s 10th artistic director will be on
display at the annual Meltdown, which
comprises a wide range of entertain-
ment centered on contemporary mu-
sic, cinema, comedy, and art.

The two-week gig, which ends June
29, is at London’s sophisticated South
Bank Centre, where such venues as
the Royal Festival Hall, the National
Film Theatre, and the Queen Eliza-
beth Hall are usually associated with
high-brow works, including classical

music, not modern rock.

“To me, Bowie is the quintessen-
tial Meltdown director in many
ways,” offers Glenn Max, South Bank
producer of contemporary culture.
“His career has been like that of the
Meltdown Festival: He’s drawn to
eclectic sources, and he’s champi-
oned other people’s works

Boy, Suede, the Divine Comedy, and
the Waterboys. Gorillaz, the anima-
tion rock band led by Damon Albarn
of Brit pop group Blur, canceled its
appearance following the reported
soccer injury of a band member. It is
replaced by FischerSpooner, the New
York “electroclash” (electronic pop)

Bowie/Eno jointly produced avant-
garde rock albums. (Glass' recordings
of the works are available on his Point
Music label.) Max explains, “The two
releases have never been performed
live together, and the Low symphony
has never been performed in London.”

Another highlight at this year's fes-
tivities will be the presence of

before the rest of the world
caught on. He qualified for all
the job’s requirements.”

To that end, Bowie was invit-
ed to commission and set up a

DAVID BOWIE'S
MELTDOWN 2002

Senor Coconut Y Su Conjun-
to, the German/Chilean en-
semble that will play its Samba
cover versions of recordings by
Kraftwerk, the German techno

series of performances and
shows that reflect his tastes in the cul-
tural arts. “Meltdown is a cultural idea
that started years ago, very avant-
garde, and gradually became more
accessible,” Bowie says. “It’s always
held in the same place, a complex of
buildings, three or four halls on the
South Bank. I've chosen all the guests
for it, and it’s quite a bizarre mix.”
Contemporary stars in his music
lineup include the best in British
rock, such as Coldplay, Badly Drawn

Nick Lowe Hits The Road

BY RAY WADDELL

NASHVILLE—A return to North
American stages this summer by
British singer/songwriter/producer
Nick Lowe is being greeted with
enthusiasm by fans and the indus-
try alike. The brief run of dates—
which begins July 12 in Santa Bar-
bara, Calif.—comes in support of
Lowe’s latest release, The Convin-
cer, on Yep Roc Records.

The tour is a rarity for Lowe, who
says he is “in a state of semi-retire-
ment. [ don’t really tour at all any-
more. It’s not that I don’t like the
gigs; I love that part of it. It’s the
other 221/2 hours in the day which
get a little tough.”

The Convincer dates, however,
prove intriguing for Lowe. “I'm an old
tart—if the price is right, I'm willing
to work,” he says with a laugh. Lowe
adds that, over the course of more than
three decades in the music business,
he is no stranger to touring. “In the
1970s and '80s, I did nothing else.
Nowadays I make my living from song-
writing, but every so often, if the gig’s
right, I'm happy to play. I think it's
good for you.”

Booked by Frank Riley of High Road
Touring in Sausalito, Calif., the acoustic
tour consists of about 15 dates, includ-
ing theaters, large clubs, and the odd
festival appearance. “We were looking
for venues that would be good for an
acoustic show, with promoters that
would appreciate what we were trying
to do,” says Jake Guralnik who, with
Jake Riviera in London, manages Lowe
for Two Jakes Management. “For exam-
ple, we're playing FitzGerald’s [near]
Chicago [July 30], and there’s no place
that loves music more.”

Lowe says the songs on The Convin-
cer translate well into an acoustic pres-
entation. “The way I record, I make sure
I know the songs inside and out when
I go into the studio,” he says. “Then |
play them two or three times for my
[studio] guys, so they hardly know them
at all, and that’s the way you get things
happening. But I know all of these
songs work on acoustic guitar.”

Even so, Lowe seems to miss the
raucous days of touring with a full-
blown rock band, playing nothing but
bona fide rock rooms. “To be quite
honest, I'd rather be touring with my
guys, but I can’t get ahold of them
now, because they’re all out playing
with the great and the good,” he says.
“Also, the rock clubs, the sticky-floor
rock venues, either don’t exist any
more or they think I'm too wussy and
would like something noisier. Yet, the
folk people think I'm too rocking, but
with an acoustic guitar I'm alright.
Personally, I think [an acoustic per-
formance] is not so interesting, unless
it'’s Johnny Cash or Merle Haggard.”

Lowe believes he “can’t make
enough dough” to warrant touring
with a full band today. “I guess we
could make enough if we all slept in
the same bed and traveled with the
amps on our knees in the back of a
Beetle. Of course, I did that for years
and loved every minute of it, but I'm
too old now, and so are the other guys.
I couldn’t ask them to do that now.”

RARE OPPORTUNITY
Riley signed Lowe exclusively for
this summer’s dates. “I'm happy,
pleased, and proud to say I represent
Nick Lowe,” Riley says. “The idea was
for Nick to come over and mix some

duo famous for its elaborate stage
productions, which plays June 21.
Another headliner is minimalist
composer Philip Glass, who is to per-
form his version of music written by
Bowie and Bowie’s former collabora-
tor, Brian Eno. The two Glass inter-
pretations, scheduled for Thurs. (13)
with the Royal Festival Hall’s associ-
ate ensemble London Sinfonietta, are
Low symphony and Heroes sympho-
ny. Both are named for two 1977

pop pioneers.

From the world-music universe
will be Asian Dub Foundation, while
Bowie will perform at the Festival
Hall June 29, supported by the
States’ Dandy Warhols. Bowie’s per-
formance will serve as a tune-up for
his stint on Moby’s Area? tour, which
begins in July (Billboard, June 8).

Max is particularly keen that these
big names don’t overwhelm the pres-
ence of lesser-known but equally tal-
ented acts like the Polyphonic Spree,

In Support Of ‘Convincer’

work in with some time with friends,
with the cornerstones being these
Canadian festivals. We were only inter-
ested in playing a few markets, a little
group of dates that would be the first
and only [touring] support he’s done
for this album.”

Riley says he received a very positive
reception from talent buyers when he
approached them about booking Lowe.
“The places I shopped him to were
really gleeful,” he says. “There could
have been a lot more touring done, but

the idea was just a few dates. He chose
exactly the markets he wanted to play.”

Bill FitzGerald—co-owner and tal-
ent buyer for the mid-sized Chicago-
market club FitzGerald’s—says he
was “a little surprised and totally
thrilled” about getting a Nick Lowe
date. “Not only does he not tour
often, I felt like he might have gone
to a bigger place.”

FitzGerald believes the show, priced
at $20, will be a winner. “I think it’s
gonna do great,” he says. “I can’t imag-
ine that it won't sell out in advance,
which is rare for this club.”

Dawn Holliday, talent buyer for
Slim’s in San Francisco, was less
surprised to nail down her July 17
show. “Nick Lowe has a history of
playing here since we opened in
1988,” she says. “Every time he plays
here it makes my year and gives me
a reason to live.”

The set list on the upcoming tour
will include songs from throughout
Lowe’s career but with a definite slant
toward more recent material. “I've
kind of lived my career in reverse. The
accepted wisdom in the Western pop
world is you do your best stuff when
you're a kid and then get worse and
worse as you go along. I think I make
much better records now, and I think
I'm a better writer. Quite a lot of the
songs I did in my brief career as a pop
singer in the '70s, I can’t sing any-
more. It’s a bit undignified. I'm a mid-
dle-aged man now, and I sing about
middle-aged things.”

He will, however, play “some really
old songs, ones that still chime with me
and I believe I can still get across. I'll
also play a few covers, especially obscure
ones. It shouldn’t be too grueling.”

Lowe seems particularly interested
in playing songs from the new album.
“I'm really pretty happy with this
record,” he says. “I think it’s a soulful
thing, and I worked very hard on it. It
takes quite a long time now, and I
won't do an album with filler. I have to
make sure I like every cut, and I'm my
own hardest critic.”

Don’t expect Lowe to be adding
any more dates onto the upcoming
tour. “I don't think so, this is about
enough for me. But once I made up
my mind [to tour], I'm really quite
looking forward to it.”

especially as Meltdown aims to pro-
mote variety and diversity. “It was
[launched] in an attempt to find a lit-
tle more of the synthesis for the dif-
ferent aspects of what happens here
at the South Bank,” he declares.
“Some [past Meltdown events] have
been on world music, classical
music, rock. But it has changed a lot
since then by bringing different
{[genres] together.”

Bowie follows an august list of pre-
vious guest artistic directors who
include the U.K.’s Elvis Costello in
1995, U.S. performance artist Laurie
Anderson in 1997, Australia’s rene-
gade singer/songwriter Nick Cave in
1999, and 1960s icon Scott Walker of
the Walker Brothers two years ago.
Last year was poignant for the par-
ticipation of guest curator Robert
Wyatt, the now wheelchair-bound
former drummer of 1960s rock
group Soft Machine. His highly re-
garded projects with Eno and Jimi
Hendrix, among others, saw him lure
such high-profile names as Costello
and David Gilmour of Pink Floyd to
Meltdown 2001.

Another challenging aspect is the
total freedom given to the guest artis-
tic director. Max points out that “we’re
at the whim of the Meltdown director.”

And in May 2001, there was Total
Meltdown, a compilation of the var-
ious participants in the Meltdown
events from the previous years, to
celebrate the Royal Festival Hall’s
50th anniversary.

This year’s Meltdown is expected
to be a sellout by the time it finish-
es the end of this month, with tick-
ets ranging from free events on the
Royal Festival Hall’s ballroom floor
to £12.50-£25.00 ($18-$36) tickets
for the remaining activities.

Critics will also be keeping a keen
eye on the digitally made movies cho-
sen for Meltdown by Bowie, whose
acting career includes such films as
The Man Who Fell to Earth (1976);
Merry Christmas, Mr. Lawrence
(1982); and The Hunger (1983).

His selection, focusing on U.S.,
British, Japanese, and European-made
films, include Peter Greenaway’s The
Pillow Book and the cult hit The Blair
Witch Project. Additionally, there is
24-Hour Party People, a recent British
offering that re-creates the highly
original and inventive urban music
scene in Manchester, one of England’s
biggest cities.

For Bowie, the opportunity to be
Meltdown 2002's curator is a second
chance after circumstances forced
him to decline an invitation to Walk-
er’s stint in 2000. Moreover, the Melt-
down assignment gives him an impe-
tus for the latest phase of his career,
which recently made headlines when
he signed a new contract with Sony
Music’s Columbia (Billboard, June 1).
The first album, Heathen, has a Eu-
ropean release June 11, the day be-
fore Meltdown is to begin.
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BOXSCORE.

@
JUNE 15 .
B | CONCERT GROSSES
VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
JIMMY BUFFETT MGM Grand Garden, $2,384,113 21,707 House of Blues Concerts
Las Vegas $154/874/$41.50/$29 two sellouts
May 25-26
DAVE MATTHEWS BAND, SOULIVE Shoreline Amphitheatre, $1,776.849 44,000 Clear Channel
Mountain View, Calif. $47.50/$31.75 two sellouts Entertainment
May 18-19
BRITNEY SPEARS, NIKKA CCSTA, Tacoma Dome, $1,127,266 21,404 Concerts West
THIRD PHASE Tacoma, Wash, $75.50/$49.75/$39.75 21,612
May 29
SASQUATCH MUSIC FESTIVAL: BEN The Gorge, $906,744 20,000 House of Blues Concerts
HARPER, STRING CHEESE INCIDENT, George, Wash, $45.70 sellout
JACK JOHNSON, GALACTIC & OTHERS May 25
DAVE MATTHEWS BAND, SOULIVE  Auto West Amphitheatre, $754,255 18,398 Clear Channe!
Marysville, Calif. $46.75/$31.75 sellout Entertainment
May 21
DAVE MATTHEWS BAND, SOULIVE Rose Garden, $743814 16,176 Clear Channet
Portiand, Ore. $46.50 18,049 Entertainment
May 23
LA MEGA INVASION: TONO ROSARIO, Madison Square Garden, $729,803 12,592 Ralph Mercado Presents
VICTOR MANUELLE, ELVIS CRESPO, New York $80.50/$70.50/$60.50/ 14,445
BRENDA K. STARR & OTHERS May 25 $40.50
BLINK-182 & GREEN DAY, PNC Bank Arts Center, $621,831 16,930 Clear Channel
SAVES THE DAY Holmdel, N.J. $37.50 sellout Entertainment
May 24
BLINK-182 & GREEN DAY, Hersheypark Stadium, $592,760 17,505 Clear Channel
SAVES THE DAY Hershey, Pa. $£35 20,827 Entertainment, in-house
May 23
DAVE MATTHEWS BAND, SOULIVE General Motors Place, $510,684 16,714 Clear Channel
Vancouver ($784,256 Canadian) 17,939 Entertainment
May 24 $£31.42
Q101 JAMBOREE: KID ROCK. LOCAL  Tweeter Center, $467.813 1701 Clear Channel
H, EARSHOT, OUR LADY PEACE, Tinley Park, il $37.50 28,505 Entertainment
QUARASHI, HOOBASTANK & OTHERS May 18
HARRY CONNICK JR. Wolf Trap Farm Park, Filene $456,163 12,385 in-house
Center, Vienna, Va. $48/$25 14,056 two shows
May 21-22
BLINK-182 & GREEN DAY, Verizon Wireless Virginia Beach ~ $373.237 11,812 Ctear Channel
SAVES THE DAY Anvh';!zmr.Viminia Beach,Va. $37/$32 20,000 Entertainment
May
INCUBUS, PHANTOM PLANET Alistate Arena, $367.425 18697 Jam Prods.
Rosemont, lll. $25 sellout
May 29
BROOKS & DUNN, DWIGHT Van Andel Arena, $356,754 8,915 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Grand Rapids, Mich. $42.50/$36.50 10,010 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD June 2
WPGC BIRTHDAY BASH: P. DIDDY, MCI Center, $355.258 8,453 JMA
JA RULE, BUSTA RHYMES, E2K Washington, 0.C. $48/831 13,500
May 24
USHER, NAS, FAITH EVANS OTE Energy Music Center, $330,949 12,261 Palace Sports &
Clarkston, Mich. $55.50/$32.50 15,202 Entertainment, Clear
May 25 Channel Entertainment
INDIGO GIRLS, K'S CHOICE Wolf Trap Farm Park, Filene $309,102 12,600 in-house
Center, Vienna, Va. $32/818 14,056 two shows
May 29-30
POINTFEST: TENACIOUS D, SEVENDUST, UMB Bank Pavilion, $306,518 13411 Clear Channel
OUR LADY PEACE, HOOBASTANK , Maryland Heights, Mo. $37.50/$9.75 21,000 Entertainment,
REEL BIG FISH, MESH STL & OTHERS May 19 KPNT 105.7 FM
MAZE FEATURING FRANKIE Greek Theatre, $303,533 5,422 Nederlander Organization,
BEVERLY, JOE Los Angeles $69.50/$59.50/$44.50 6,147 House of Blues s,
May 17 Haymon Entertainment
ALAN JACKSON, CAROLYN DAWN Polaris Amphitheater, $301,59 9,878 Clear Channel
JOHNSON Columbus, Ohio $49/$23.50 20,000 Entertainment
May 18
INCUBUS, PHANTOM PLAMNET Van Andel Arena, $213.075 10,923 Clear Channel
Grand Rapids, Mich. $25 sellout Entertainment
May 31
BLINK-182 & GREEN DAY, Alitel Pavilion at Walnut $266,988 10,463 Clear Channel
JIMMY EAT WORLD &reek, Raleigh, N.C. $34.50/$32.50 20,090 Entertainment
ay 19
SUPER PLAYER’S SOUL NIGHT: RICK  Greek Theatre, $263,395 5347 Nederlander Organization,
JAMES, CHAKA KHAN, CAMEO, Los Angeles $71.50/$56.50/$46.50/ 6,152 Bay Area Prods.
LAKESIDE, OHIO PLAYERS May 10 $33.50
HOOTIE & THE BLOWFISH, Chastain Park $263,333 6,048 Clear Channel
DAVID RYAN HARRIS &mphi;hnam, Atlanta $47.50/$45.50 6,700 Entertainment
ay 1
JETHRO TULL, YOUNG DUBLINERS  Greek Theatre, $260,391 6,162 Nederlander
Los Angeles $59.50/$49.50/$39.50/ sellout Organization
June 2 $28.50
LUTHER VANDROSS Westbury Music Fair, $257,923 5,448 Clear Channel
Westbury, N.Y. $53 5,484 two shows Entertainment
May 22-23
BLINK-182 & GREEN DAY, Verizon Wireless $225,110 7.916 Clear Channel
JIMMY EAT WORLD :\\Amphilhem. Charlotte, N.C. $34.50/$10 18,850 Entertainment
ay 20
PATTI LaBELLE Fox Theatre, $223,495 3,110 Haymon Entertainment,
Oetroit $125/$50 4,782 Clear Channel
May 31 Entertainment
JOSE CARRERAS William Saroyan Theatre, $211,690 2,360 Fresno Grand Opera
Fresno, Calif. $117.50/$87.50/$57.50/ 2,373
May 19 $37.50
ELVIS COSTELLO, AMERICAN HI-FI Berkeley Community $177.0719 3,549 Clear Channel
Theatre, Berkeley, Calif. $55.25/$45.25 sellout Entertainment
May 22
JETHRO TULL, WILLY PORTER Ruth Eckerd Hall, $173,673 3,860 in-house, Clear Channel
Clearwater, Fla. $56/$39.50 4,086 two shows Entertainment
May 16-17
BAD COMPANY, KANSAS Greek Theatre, $168,755 4793 Nederlander
Los Angeles $59.50/$49.50/$39.50/ 6,146 Organization
May 31 $28.50
KID ROCK, HEMIGOD Omaha Civic Auditorium, $165,416 5,704 Beaver Prods.
Omaha, Neb. $29 7,200
May 26
JOHN PRINE, DELBERT M<CLINTON Wolf Trep Farm Park, Filene $163,044 6,570 in-house
&emw. ienna, Va. $30/318 7,028
ay 31

Copyright 2002, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashvilie.
Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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HE WON'T BACK DOWN: As Tom Petty
gears up for his 32-date summer tour
of arenas and amphitheaters, the artist
will stick with his previously stated
intention to eschew gold-circle/VIP
seating, along with the hefty prices
that typically accompany them. Long-
time Petty manager Tony Dimitriades
of East End Management defines gold-
circle tickets as “a few select seats, nor-
mally in the first area near the stage,
with [fans] charged an exorbitant
amount of money for the privilege of
being treated differently from others.
That smacks of segregation in Tom
Petty’s mind and is totally against what
rock'n’roll is all about.”

Dimitriades says tickets for Petty’s
tour—which begins June 27 at Van
Andel Arena in Grand Rapids, Mich.—
range from $22 to $77, without any
gold-circle or VIP ducats on the mani-
fest. “Some promoters have said, ‘That’s
crazy; we could be charging $75-$85,”
Dimitriades reports. So what if scalpers
charge that and more? “Scalping is not
something the artist encourages or
allows,” he points out. “But with gold
circle, the artist has the right to say he
doesn’t want to do this, and if you have
any leverage whatsoever, the promot-
er will go along with it.”

VALLON

Which obviously appears to be the
case with Petty. “We're in a partner-
ship with these artists, and we're
going to do what they feel is right
for their audience,” House of Blues
Concerts senior VP Larry Vallon
says. “We’re fine with scaling tickets
however Tom wants them, and not
having a gold circle is fine with us.
Tom Petty has always been a cham-
pion for the fans, dating back to
when he argued with the record
company about what they could
charge for his albums. He has never
wanted to gouge his fans, and that’s
why he has career longevity and why
he’s selling places out.”

Petty’s new album, which boasts a
working title of The Last DJ, is due in
October on MCA.

by Ray Waddell

FROM MOTOR CITY TO MUSIC CITY: Vet-
eran facility manager Hugh Lombardi
has been named senior VP/GM/COO for
Powers Management to oversee the
operation of the Gaylord Entertain-
ment Center, Nashville’s 20,000-seat
arena. Lombardi comes to Nashville
from Palace Sports and Entertainment
in Auburn Hills, Mich., where he
booked the high-profile Detroit market
venues the Palace at Auburn Hills and
DTE Energy Theater.

HAWAIIAN SHED: Detroit-based Global
Venue Group (GVG) and Facility Con-
sulting Associates of Auburn, Mass.,
have reached an agreement to secure
33.5 acres in Kapolei on the island of
Oahu, Hawaii, to build a new 15,000-
seat, $17 million amphitheater. GVG
will oversee construction and operate
the shed, which is financed and owned
by a group of Denver industrialists.
Discussions are under way with pro-
moters and potential sponsors.

ROUTEBOOK: Tim McGraw was booked
as the first concert at the new Ralph
Engelstad Arena June 8 in Grand Forks,
N.D., as one of only a handful of dates
the artist is doing this summer. The
Grand Forks concert will be produced
by TBA Entertainment’s Omaha, Neb.,
office in a rare risk-taking position for
the Nashville-based marketing and
entertainment firm, and the show was
anear sellout (at about 9,600 capacity)
when Venue Views went to press.
McGraw plays a limited run in the Mid-
west, with Jessica Andrews opening.

Creed will resume its Weathered
tour July 11 at Verizon Wireless Am-
phitheatre in Virginia Beach, Va. The
band will play shows until the end of
the year, including dates that were
postponed in late April when lead
singer Scott Stapp was involved in an
automobile accident in Orlando, Fla.
The next leg starts Sept. 20 in San
Antonio and will also include other
make-up shows. Creed is booked by
Ken Fermaglich at the Agency Group.

Silvercrush has been added to the
bill of the Jeep World Outside tour,
joining Sheryl Crow, Train, Ziggy Mar-
ley, and O.A.R. (Billboard, May 18).
The five-week, 23-city tour begins July
10 in Charlotte, N.C.

J.W. Williams, former VP at Lone
Wolf Management (ZZ Top), recently
announced his early retirement from
the company after 28 years. Williams’
entertainment consulting company,
Geronimo Management, operates
Riverbend Centre, a new performing-
arts facility in Austin. The debut show
at the venue was Alison Krauss May 5,
which drew a sellout of 2,261 and
grossed $62,653.
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» VARIOUS ARTISTS

The Osbourne Family Album
PRODUCERS: various

Epic 86726

As the Osbournes continue to saturate
the media, the countdown to an even-
tual backlash begins. While this compi-
lation could be the trigger, it deserves
to be consumed for what it really is—a
primer on the famed headbanger for
those who think Ozzy is just a strange,
doddering old guy. A handful of his
classic solo tunes are featured, as well
as Osbourne family favorites by the
Kinks, System of a Down, and Star-
sailor, among others. What will ulti-
mately draw listeners back to this set,
however, is Kelly Osbourne's surpris-
ingly potent, hitworthy punk-chick
take on Madonna’s “Papa Don’t Preach”
(replete with scorchingly hot guitars
and a deliciously attitudinal vocal) and
the inclusion of dialogue bits from the
MTV program. Do yourself a favor,
though, and buy the “explicit,” bleep-
free (and wildly hilarious) version.—LF

% THE TRAGICALLY HIP

In Violet Light

PRODUCER: Hugh Padgham
Zoé/Rounder 011 431 006

Few are as able to consistently mine new
musical and emotional territories as the
Tragically Hip. On In Violet Light, the
Canadian band’s ninth studio album,
singer/songwriter Gordon Downie taps
his stream-of-brooding-consciousness
for lyrics that smack not of pretension
but of subtle soul-baring honesty. His
voice, and the entire band, are alternate-
ly tender (first single “It’s a Good Life If
You Don't Weaken,” “Throwing Off
Glass”), edgy and barbed (“All Tore Up,”
“The Dire Wolf”), and/or soaring (“The
Darkest One”) to powerful effect. Wholly
cohesive and inspiring, In Violet Light
burns with a universal faith, as Downie
addresses in “Use It Up”: “Where we can
jump to our feet, agape/Cause nothing
is cruel/And even if it is or was/Indefeasi-
bly cruel/We don’t care because/Yer a
fool/I'm a fool . . . for music that can
take you away."—BJ

BREVIEWS

WilsBon o

Setinds
Live

BRIAN WILSON

Pet Sounds Live

PRODUCER: Brian Wilson

Sanctuary 06076-84556

Since Brian Wilson's music, arrange-
ments, and production are so gor-
geous, anyone could probably do the
lead vocal parts on Pet Sounds, the
1966 masterpiece from the Beach
Boys. But Wilson is not “anyone.” Rec-
orded in January at London’s Royal
Festival Hall with a back-up worthy of
the Beach Boys, Pet Sounds Live is
pure ecstasy. Wilson's voice, of course,
is no longer what it was nearly four
decades ago—especially in its then
effortlessly fluid, signature high end.
But he leaves those parts to others
now, more than making up for their
absence with an ever-present convic-
tion in his lead vocals, and above all
else, hard-earned character. Indeed,
after all that the troubled genius has
experienced in the intervening de-
cades, his performance here is nothing
short of triumphant, and while his ren-
ditions of the hits “Wouldn't It Be
Nice,” “Caroline, No,” and “Sloop John
B” are priceless, “You Still Believe in
Me,” all things considered, is probably
now the key track.—JB

S P O T L I

ORIGINAL BROADWAY CAST
RECORDING

Thoroughly Modern Millie
PRODUCER: Jay David Saks

RCA Victor 09026-63959

Finally, a score to remind people why
they loved Broadway in the first place.
No gimmicks, no pretension—just toe-
tapping, brassy, jazz-inflected numbers
with gently wry lyrics and an optimis-
tic, earnest sweetness. Adapted from a
’60s movie musical, the Tony Award-
winning stage show retains only the
film's most precious gems, including
the knockout title song. A few '20s
standards are added, notably the heart-
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PRNIGINAL FROAIWAY CASTY RECORGING

felt “Jimmy.” But Jeanine Tesori’s new
melodies and Dick Scanlan’s new lyrics
blend seamlessly with this old material
while adding several soon-to-be-stan-
dards. Lead actress Sutton Foster
exudes confidence on the show-stop-
ping “Gimme Gimme,” while Sheryl
Lee Ralph lends a velvet sheen to “Only
in New York.” Male leads Gavin Creel
and Marc Kudisch add romance, while
Harriet Harris brings dry wit. The best
cast album of 2002: distinctly nostalgic
but thoroughly modern.—WH

G H TS

DAVID BOWIE

Heathen

PRODUCERS: Tony Visconti, David Bowie
150/Columbia CK 86630

If recent Bowie albums like 1997's
Earthling left your ears craving classic-
sounding Bowie. Heathen comes to
the rescue. On the first release from
the artist’s new Columbia-distributed
I1SO imprint, Bowie channels—get
ready for this—Bowie. In the process,
he delivers a soul-searching set that
recalls such pre-“Let’s Dance” collec-
tions as Heroes and Scary Monsters
(And Super Creeps). Perhaps this is
because of Bowie reuniting with long-
time collaborator Tony Visconti after a
20-year break. That said, the dynamic
duo don't aim to replicate what made
their union so special; instead, the two
bring together their 20 years of experi-
ence apart, with their combustible
chemistry intact. Musically, Heathen
runs the gamut from ambient-pop to
haunting guitar-driven. Original tracks
like “Slow Burn” (featuring Pete Town-
shend) and “I Would Be Your Slave”
are simply sublime. Ditto for covers
like Neil Young's “I've Been Waiting for
You"” (featuring Foo Fighter Dave
Grohl) and the Pixies’ “Cactus."—MP

STEVE VAI

The Elusive Light and Sound Vol. 1
PRODUCER: Steve Vai

Favored Nations FN 2220

The Elusive Light and Sound Vol. 1 is
the first album available for individ-
ual sale from The Secret Jewel Box, a
limited-edition rarities boxed set
Steve Vai released last year—one that
focused on his wildly diversified

career. This set focuses on music he
composed for the films Crossroads,
Dudes, Bill and Ted's Bogus Journey,
Encino Man, and PCU. Whether he's
manipulating his guitar into emitting
a wicked guffaw in Crossroads or
strumming a delicate, sparse “Amaz-
ing Grace” for Dudes, Vai sets the
mood or accents each scene without
overpowering it with his musical

prowess. From the sound of it, the
raucous, non-stop party vibe required
for the Bill and Ted project was a per-
fect opportunity to let the six strings
scream and wail to their rock’n’roll
heart’s content, especially on the
comical, sound-bite-sampling “The
Reaper Rap.” In Crossroads, Vai also
played the on-screen role of the
devil's axeman who musically dueled

guitarists for their souls. The result is
some of the album's most inspired
pieces—which is fitting, considering
that some suspect a negotiation with
Satan (and not good-old-fashioned
hard work) is the only explanation for
Vai's otherworldly talents.—CLT

R&B/HIP-HOP

> RAPHAEL SAADIQ

Instant Vintage

PRODUCERS: various

Universal Records 440 016 654

Ever since Raphael Saadiq achieved
musical notoriety as a member of
Tony! Toni! Toné! (and later Lucy
Pearl), fans have been wondering when
he would take his act solo. Well, the
wondering can stop. The singer/song-
writer/musician/producer (D’Angelo,
Angie Stone) steps out on his own with
this ambitious project. Much as Stevie
Wonder did in 1971 with his boundary-
pushing Where I'm Coming From,
Saadiq shows exactly where he’s com-
ing from with a savory mix of R&B,
soul, hip-hop, funk, rock, jazz, and
doo-wop that he calls “gospeldelic.” He
emotes about everything, from person-
al experience (“Doing What I Can,”
“Uptown”) to inspirational messages
(the 14-minute “Skyy, Can You Feel
Me”) to just plain groovin’ (“Excuse
Me”), utilizing everything from strings
to a tuba. It’s that imaginative vibe
that’s still at the heart of Saadiq’s
music and which drives this pleasing,
good-feeling solo debut.—GM

> VARIOUS ARTISTS

Soundbombing Il

PRODUCERS: various

Rawkus/MCA 2917

After an extended hiatus, Rawkus
returns to the business of releasing
inspired hip-hop with the latest in-
stallment in its Soundbombing series.
Serving as the first release from the
imprint’s deal with MCA, Sound-
bombing III features Rawkus veter-
ans, as well as a few surprises. Mos
Def and his Black Jack Johnson co-
horts blend hip-hop and rock on
“Freak Daddy.” Lead single “The Life”
pairs the unlikely duo of Styles P. and
Pharoahe Monch. The duo work well
together over the Ayatollah-produced
track. “What Lies Beneath” finds

(Continued on next page)

ORIGINAL BROADWAY CAST
RECORDING

Li’l Abner

REISSUE PRODUCERS: Didier C. Deutsch,
Darcy M. Proper

ORIGINAL PRODUCER: Goddard Lieberson
Sony Classical/Columbia/Legacy

SK 87700

My Fair Lady

REISSUE PRODUCERS: Didier C. Deutsch,
Darcy M. Proper

ORIGINAL PRODUCER: Goddard Lieberson
Sony Classical/Columbia/Legacy

SK 89997

Barnum
REISSUE PRODUCERS: Didier C. Deutsch,

vV 1

Darcy M. Proper

ORIGINAL PRODUCERS: Cy Coleman,
Mike Berniker

Sony Classical/Columbia/Legacy

SK 89999

Broadway producer Herman Levin
and lyricist Alan Jay Lerner were
working on a musical called Li7
Abner before they abandoned it for
another project: My Fair Lady, with
music by Frederick Loewe. It turned
out to be a wise move; My Fair Lady
won the 1956 Tony Award for best
musical and became one of the great-
est shows in American theater history.
Still, Li'l Abner wasn't exactly lost.
With music by Gene de Paul and
lyrics by Johnny Mercer, it enjoyed a
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respectable run and became a staple
of stock and school productions. Both
shows were recorded by Columbia’s

S
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legendary producer, Goddard Lieber-
son, and both have been reissued by
Legacy. Remastered with astonishing
clarity, this definitive recording of My
Fair Lady remains a romantic stun-
ner; lyricist Dick Scanlan’s liner notes
and two brief discussions Lieberson
had with the creators and the princi-
pals are more curious than essential
additions. New material on Lil Abner
is more compelling, particularly Ken
Mandelbaum'’s enlightening notes,
previously unavailable tracks, and two
songs cut from the show. The score,
energetic and rowsing, if rarely sub-
tle, maintains the crowd-pleasing
humor you'd expect from a show
based on a comic strip. Bonus tracks

also enliven Barnum, an acrobatic
1980 show about circus-founder P.T.
Barnum. The score—mostly brass
band marches, rounded out with
simple "70s-style pop tunes—is in-
stantly accessible, if not consistently
memorable. Liner notes from Tony
Award-winning lead actor Jim Dale
are a welcome inclusion, but four
added numbers performed by com-
poser Cy Coleman himself are the
real treat. Other Legacy reissues in-
clude the original 1968 off-Broadway
cast album Jacques Brel is Alive and
Well and Living in Paris, and the 1964
studio cast recording of Oklahoma!
—featuring John Raitt, Florence Hen-
derson, and Phyllis Newman.— WH
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featured guest Q-Tip returning to A
Tribe Called Quest form. Other
highlights include the sweet soul of
“Yelling Away” by Zap Mama, Com-
mon, and Talib Kweli, and the Beat-
nuts’ “The Trouble Is .. .” Mixed by
Cipha Sounds and Mr. Choc, Sound-
bombing Il is proof that Rawkus is
serious about its future.—RH

SCRATCH

The Embodiment of Instrumentation
PRODUCERS: various
Ropeadope/Atiantic 3096

Vocal turntablism—more commonly
known as beatboxing—has long
taken a back seat to the other ele-
ments of hip-hop. But no more. Vocal
turntablists are making their marks
all over hip-hop. Scratch does his
part with this, his solo debut. A
member of the Roots, the Philadel-
phia native takes this opportunity to
shine by showcasing his ability to
craft any number of drum patterns
and instrument licks using only his
mouth. Philly friends and members
of the Roots family all take part in
the proceedings. Scratch crafts an
old-school breakbeat feel for Black
Thought, Malik B, and M.A.R.S. Co-op
on “U Know the Rulez.” He also
shows his diversity by dabbling in
jazz (“Breath of Fresh Air—Inter-
lude”) and R&B with Floetry and
Bilal on “What Happ'n” and “Square
One,” respectively.—RH

DANCE/ELECTRONIC

% VARIOUS ARTISTS

Tangent 2002: Disco Nouveau
PRODUCERS: various

Ghostly International G15/TGNT2002
With Disco Nouveau, the nii-electro
movement—also called electrocrash
and electroclash—has yet another rea-
son to be cheerful. The robust Disco
Nouveau, from Ann Arbor, Mich.-based
Ghostly International, brings together
many notable acts, including Memory
Boy (aka John Selway), Lowfish (aka
Greg de Rocher), Ectomorph (aka
Brendan Gillen & Gerald), and Solvent
(aka Jason Amm). Equal parts Italo-
disco and Detroit techno, Disco Nou-
veau features brand-new music from
the likes of the U.K.’s DMX Krew
(“Make Me”), Japan’s Susumu Yokota
(“Re: Disco”), and Michigan's Adult
(“Nite Life"”). Fans of Giorgio Moroder,
Derrick May, Carl Craig, and Gazebo
will find much to admire here. Racked
by, among others, Caroline.—MP

VHS OR BETA

Le Funk

PRODUCERS: VHS or Beta

ON! VHS 5120

Traveling a path blazed by the likes of
Daft Punk, Kentucky-based VHS or Beta
makes retro-flavored dance music that
somehow seems ahead of its time. Com-
pelling debut Le Funk doesn’t sound like
a'70s record so much as it sounds like
what people today might think a *70s
record sounded like—or perhaps what
people in the '70s imagined 21st century
dance music would sound like. Using
rock-style instrumentation—two electric
guitars, bass, and drums—VHS or Beta
relies on old-fashioned disco grooves and
current house rhythms to build infec-
tious numbers, such as the slow-building
“Solid Gold” and the funk-tinged “On &
On.” The nearly vocal-free set ends with
two live tracks that recall the wandering
but intense energy of *90s dance impresa-
rio Adamski’s Liveanddirect. So grab your
dancing shoes; it’s time to hustle. Contact
vhsorbeta@telocity.com—WH

COUNTRY

% JACK INGRAM

Electric

PRODUCERS: Frank Liddell, Mike McCarthy
Lucky Dog 85930

On his Lucky Dog debut, Jack Ingram
showcases both fearless lyrical insight
and growing melodic instincts via a
rousing, raucous presentation that lives
up to the album’s title. “Keep on Keep-
in’ On" is a roadhouse thumper with a
cool Ingram vocal, while “Fool” is a
reverb-drenched, atmospheric set

piece. Throughout, Ingram’s influences
are often more Neil Young than Merle
Haggard, with such cuts as “Everybody”
and “One Lie Away” recalling some of
Young’s best, loosest work. Elsewhere,
Ingram conjures a parallel universe
where Bob Wills shares a bill with
Drive-by Truckers (the beautifully disso-
nant “We’re All in This Together”), then
offers up strange backporch gospel on
“Pete, Jesus and Me.” Adventurous, am-
bitious, and confident, this fine disc
may well be a catalyst for both Ingram
and new Texas music.—RW

% MIKE IRELAND & HOLLER

Try Again

PRODUCERS: Michael Deming, Mike Ireland
Ashmont 005

Mike Ireland opts to Try Again on his
first country album since his great 1998
effort, and the results are similarly top-
notch. Ireland, who wrote all 12 cuts,
has a "70s-hued country thing going on
here. His earnest, often heartwrenching

tenor perfectly captures the can't-go-
home-again irony of “Welcome Back"
and the self-pity of “Right Back Where I
Started.” Strings, classic background
vocals, and sterling musicianship accen-
tuate the sarcasm of “Mr. Rain" and blue
mood of “Tonight,” while “Sweet Sweet-
heart” is a steel-laden shuffle with a rare
upbeat tone. Subtle ballads like “I'd Like
To” and “Love’s the Hardest Thing to
Do” effectively showcase Ireland's emo-
tive vocal. “Life Has Its Little Ups and
Downs” is a sly, syncopated treasure, and
the set’s closer, “Let Me Hold You,” is
pure and simple. Produced to perfection
and performed with a true love for the
genre, Ireland has concocted a classic.
Racked by Redeye.—RW

JAZZ

% CARIBBEAN JAZZ PROJECT

The Gathering

PRODUCER: Dave Samuels

Concord 2125

The successor to the Caribbean Jazz Pro-
ject's superb album Paraiso finds the
group replacing guitar with the piano of
Argentinian Dario Eskanazi and inviting
Paquito D'Rivera to sit in on alto sax. The
end result is nothing short of high-ener-
gy. Thelonious Monk’s “Bemsha Swing,”
here transformed into a mambo via Dave
Samuels' arrangement, is typical of the
fiery interplay between D’'Rivera, Samuels
{vibes), Dave Valentin (flute), and the very
busy rhythm section of Ruben Rodriguez,
Richie Flores, and Dafnis Prieto. Valentin
and Eskanazi take the lead in an equally
rapid tempo on the Valentin original
“See You in a Minute.” Although most of
the album has a delightful, loose, descar-
ga feel, when the players get into some-
thing more downtempo, as on “Liber-
tad,” solos continue very free, propelled
by a keen urgency and a very Afro-Cuban
focus on rhythm.—PVV

LATIN

» LA VELA PUERCA

De Bichos y Flores

PRODUCERS: Gustavo Santaolalla,
Anibal Kerpel

Surco/Universal 440016070

Much like its Argentine neighbors
Bersuit, Uruguayan rocker La Vela
Puerca delights in mixing traditional
rhythms and instruments with rock
elements, adding touches of ska and
reggae to the mix. But La Vela’s sound
also veers a tad into the symphonic
with its use of choruses and big or-
chestration that lend finesse to the ska
rhythms. While the sound is not new

(La Mosca also does something simi-
lar), the execution is tight and full of
gusto, accentuated by more in-your-
face electric guitar. La Vela also bene-
fits from fine lyrics, many of them
socially motivated but hardly preachy.
What does get a little tiresome is the
repetitive two-beat rhythmic pattern,
but there’s still enough charm here to
keep us listening.—LC

D JENNIFER PENA

Libre

PRODUCERS: Rudy Pérez, Kike Santander
Univision Music 0883100532

On her fourth album, and her first with
Univision Music, Texan singer Jennifer
Pefia, a veteran at 18, teams with hit-
makers Rudy Pérez and Kike San-
tander for a more pop-oriented sound
and, ostensibly, wider appeal. The re-
sulting album is fun and unpreten-
tious, carried by a singer who manages
to sound endearing yet neither infan-
tile nor straining in mood or content
beyond her years. Pefia has a distinc-
tive voice that’s sweet but strong. It
serves her well in traditional ballads
like “El Dolor de Tu Presencia,” which
are very standard, very straightforward,
but radio-friendly and well-executed.
But “delightful” is the better-suited
adjective when Pefa sings cumbia and
grupero tracks, particularly the upbeat
“Apapachandonos” and the charming
“Que Me Ame Mas,” which are disarm-
ingly natural. The 10-track Libre is
appended by seven bonus tracks, in-
cluding cumbia versions of five tracks
—a move that ensures radio play, cer-
tainly, but that’s also probably de-
signed to satisfy Pefia’s Tejano audi-
ence. Less convincing is “Vamos al
Mundial,” a rather lackluster World
Cup celebration song that adds little
drive to this collection.—LC

WORLD MUSIC

% ISSA BAGAYOGO

Sya

PRODUCER: Yves Wernert

Six Degrees 657036 1067

Earlier this year, Bagayogo's album
Timbuktu was released in the U.S. It
was his second record, but his first one
released here. Sya is Bagayogo's debut
album, originally released in West
Africa and Europe in 1999. Now that
San Francisco-based Six Degrees has
brought Americans up to speed on the
work of this exceptional Malian artist,
the import of his sound is more evi-
dent than ever. Like Oumou Sangare,
Bagayogo is a Wassoulou artist. His
distinctive sound, known as Afro-elec-

tro, spins out of the traditional
acoustic music of western Mali. Listen
to “Kanadianfan” for the basic vibe,
then follow the dance beat variation on
the theme on “Diarabi” and “Lanaya.”
Bagayogo keeps his electronica and
dub influences subtle, but they are
insistent as well. His laid-back style
offers both a trance-like feel and musi-
cally intriguing departures.—PVV

DJ CHEB | SABBAH

Krishna Llla

PRODUCER: DJ Cheb i Sabbah

Six Degrees 657036 1066

With the release of Krishna Lila, D)
Cheb i Sabbah has completed the ambi-
tious trilogy that began with 1999's Shri
Durga and 2000’s remix project Maha-
Maya. The first five songs on Krishna
Lila draw upon the classical music of
northern India—Hindustani—while the
last four tracks reference the Carnatic
music of southern India. The album
consists of five bhajans (devotional
songs) and instrumentals, and Sabbah
works with a superb group of musi-
cians, including Bill Laswell, Baby
Sreeram (vocals), K. Sridhar (sarod),
and Deepak Ram (bansuri flute). Sab-
bah, a devotee of India classical styles
and a DJ in the San Francisco club
scene in the 1980s, is the embodiment
of East meets West. Krishna Lila, how-
evey, relies mainly on the beauty of Indi-
an classical forms. Sabbah's effort here
is mixology in the service of tradition,
and his result is arresting.—PVV

GOSPEL

» MARVIN SAPP

| Belleve

PRODUCER: Marvin Sapp

Verity 01241-43192

One of the early members of contem-
porary gospel pioneer Commissioned,
Sapp, on his fourth solo album, shows
that the fire is still burning hot. He
romps with obvious glee through the
infectious '60s soul groove of the
album'’s title cut. An ordained pastor,
Sapp pours his heart into venerable
songwriter Percy Bady’s statement of
integrity in ministry, “Live the Life,”
while hitting just the right note of
fervor on the reverential “Follow Me.”
Sapp gives a message of hope in the
face of social ills in the impassioned
ballad “Yet I,” and he obviously is
having a ball on an updated, funk-
fortified take on the old church stan-
dard “I Love to Praise Him.” After
more than a decade on the gospel
forefront, Sapp continues to hold his
own with the best.—GE

RALPH STANLEY

Ralph Stanley

PRODUCERS: Bob Neuwirth, Larry
Ehrlich, -Bone Burnett

DMZ/Columbia 86625

The soundtrack to the Coen brothers’
smash O Brother, Where Art Thou? has
netted multiple Grammy Awards for its
architect, producer/musician T-Bone
Burnett, and newfound stardom for
some of its participants, like 75-year-
old bluegrass icon Ralph Stanley. Now,
with Burnett and the Coens’ new, Col-
umbia-distributed DMZ imprint as a
platform, Stanley delivers this collec-
tion of deep folk gems that includes
“The Death of John Henry” and “Little
Mathie Grove.” Backed by a cast of

N O T EWORTHY

luminaries—including Stuart Duncan,
Norman Blake, Mike Compton, Dennis
Couch, and Stanley’s longtime band,

the Clinch Mountain Boys—Stanley
takes center stage as a vocalist, not a
banjo player, with his high, quavery
tenor giving the songs as much fragili-
ty as authority. New fans of Stanley’s
will welcome this album as an intro-
duction to a living legend; longtime fol-
lowers will see it as the crowning
achievement in a career that spans 55
years and nearly 200 albums.—PV

THE CINEMATIC ORCHESTRA

Every Day

PRODUCERS: Jonathan Swinscoe,

Phil France

Ninja Tune 1059

Imagine if someone created a score to a
film that never was. A collection of

compositions so full of depth that they
enable the listeners to imagine their
own scenes. Jason Swinscoe and his

Cinematic Orchestra bandmates do just
that with Every Day. The follow-up to
1999's Motion, Every Day marks the
first time the U.K.-based group has
used live vocals. Soul siren Fontella
Bass' rich, bluesy alto is spotlighted in
the sparse, haunting “All That You
Give.” U.K. MC Roots Manuva also
turns up, lending his voice to the hip-
hop inspired “All Things to All Men.”
All this said, Cinematic Orchestra also
remains true to its instrumental roots:
Witness “Man With the Movie Camera”
—the inspiration for the album—and
the title track. A completely moving
aural experience, Every Day invites lis-
teners to sit back, relax, and (with a toe
tap or two) enjoy the show.—RH
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P PINK Just Like a Pill (3:57)
PRODUCER: Dallas Austin

WRITERS: Pink, D. Austin

PUBLISHERS: Pink Publishing/EMI-April,
ASCAP; Crypton/EMI-Blackwood, BMI
Arista 5131 (CD promo)
Singer/songwriter Pink continues to
prove herself an artist to be reck-
oned with on “Just Like a Pill,” the
follow-up to party anthem “Get This
Party Started,” and the more recent
“Don’t Let Me Get Me,” an image-
redefining song that demonstrated a
previously unseen depth and lyrical
savvy, “Pill” has the same drum pat-
tern as “Get Me” and in general,
sounds awfully similar to the track
instrumentally, which distracts
from its potential; but Pink’s writ-
ing continues to offer her a street-
wise edge that few of her contempo-
raries have. “Pill” maintains her pet
theme of personal discontent, this
time as a spurned lover, using
medicinal references to illustrate
pain: “I can’t stay on your life sup-
port/There’s a shortage in the switch/
I can’t stay on your morphine/Cause
it’s making me itch/l swear you're
just like a pill/Instead of making me
better, you keep making me ill.”
Many clever phrases abound in this
song, and while it may not be the
biggest hit on her current Missun-
daztood, it does boast tough-love
smarts, while showing us more new
colors of this versatile artist. Expect
much radio support, as “Pill” is
proving to be a fan favorite on the
singer's current tour.—CT

CHUMBAWAMBA Don’t Try This at
Home (4:02)

PRODUCERS: Chumbawamba

WRITERS: Chumbawamba

PUBLISHER: EMI Publishing Germany
Republic/Universal 440 018 071 (CD)
Never has an act seemed to care less
about holding the dubious honor as a
one-hit wonder than Chumbawamba,
whose glorious “Tubthumping” was a
fluke, a novelty song that captivated
the nation in 1997, despite the act’s
desire to be taken seriously as politi-
cal activists rather than quirky pop
stars. The latest release from the
eight-member group is a folky mid-
tempo pop track with a looped drum
pattern that’s pleasant enough to
sing along to, whether you care
about its theme of “the global anti-
capitalist movement, inspired by the
French and American revolutions.”
In another time, “Don’t Try This at
Home” might be mistaken for a low-
key Kinks track, but today, it just
sounds out of place among the heaps
of rock and R&B songs vying for
national exposure. In that, its
chances for chart action are limited.
For more adventuresome options,
check out the group’s new Ready-
mades, which is so odd at points
(particularly with its roster of bizarre
vocal samples), you wonder whether
these guys could possibly be serious
or whether they're just having a good
time in the studio with their pints
raised high in the air.—CT

DIXIE CHICKS Long Time Gone (3:13)
PRODUCERS: Dixies Chicks, Lloyd
Maines

WRITERS: D. Scott

PUBLISHERS: Chuck Wagon Gourmet
Music/Famous Music, ASCAP
Monument (CD promo)

The South will rise again—despite
family feuding—as Dixie Chicks
storm the country airwaves with
“Long Time Gone,” the first single
from their forthcoming August
release, Home. The uptempo throw-
down, which the group debuted dur-
ing its May 23 appearance on VH1's
Divas Las Vegas, was digitally down-
loaded to radio stations the same
day—and pow!—instant smash. The
release has taken most country pro-
grammers by surprise, given the
group’s ongoing contract negotia-
tions with Sony’s Monument label,
after a rash of unpleasant lawsuits
and countersuits. In any case, it’s
the music that speaks the loudest
here—and it’s purely, unquestion-
ably good-old-fashioned country,
complete with plenty of proud fiddle
and banjo and a knee-slapping cho-
rus that’s more fun than eating cup-
cakes. Of course, what would any
Chicks’ song be without the angel-
touched voice of Natalie Maines?
Damn, this is good.—CT

S P O T L I

AEROSMITH Girls of Summer (3:13)
PRODUCERS: Tyler, Perry, Frederiksen
WRITERS: Tyler, Perry, Frederiksen
PUBLISHERS: EMI April/Demon of
Screamin’ Music/Juju Rhythms, ASCAP;
Pearl White Music, BM!

Columbia Records (CD promo)
Aerosmith has seen its share of passing
seasons; it’s amazing to realize that the
band formed way back in 1970 and is
still cranking out the hits today (it’s
also hard to fathom that it didn’t log its
first No. 1 until 1998 with “I Don’t
Want to Miss a Thing”). With “Girls of
Summer,” taken from the double-disc
Ultimate Greatest Hits, due June 25,

the ever-animated Steven Tyler and
company serve up their typically knee-
bobbing brand of radio-friendly pop/
rock, singing about the impact that
various universal types of women have
on men. Adding a little spice to the mix
are a mini tribal breakdown before the
chorus and lots of harmonic layers
over Tyler’s vocal; otherwise, “Girls”
doesn’t offer too many surprises. Still,
some groups never seem to wear out
their welcome, always returning to the
fold with a song just different enough
from previous output to again enter-
tain the masses. Consider this a no-
brainer summer staple.—CT

G H TS

ELTON JOHN Original Sin (4:10)
PRODUCER: Patrick Leonard

WRITERS: B. Taupin, E. John
PUBLISHERS: Happenstance Limited/
Wretched Music

Rocket/Universal 20782 (CD promo)
The critical accolades at last pay
off on a commercial level for
Elton John’s Songs From the West
Coast with the album’s third sin-
gle, “Original Sin,” which restores
the legendary singer/songwriter to
the melodic forefront that was
perhaps hiding behind the credi-
bility factor in the previous “I
Want Love” and “This Train Don’t
Stop Here Anymore,” neither of
which garnished the top of the AC
chart. This latest release, however,
restores faith in El’s ability to
match a beautiful lyric and indeli-
ble melody with the production
required to lift his songs to the
same passionate level lent to such
modern classics as “The One” and
“Sacrifice.” “Sin” has the depth to
go where the previous two did not,
saturating home base at AC—and
it also has the goods to cross the
road to top 40, which needn't for-
get its old friend just because he
doesn’t throw in a rap with the
chorus. This is a true return to
glory for Elton.—CT

COUNTRY

DAVID NAIL Memphis (3:47)
PRODUCERS: Keith Stegall, John Kelton
WRITER: D. Nail

PUBLISHERS: Zomba Enterprises/Eye on
the Ball Music, ASCAP

Mercury 02325 (CD promo)

Missouri native David Nail was dis-

NEW

KELLY OSBOURNE Papa Don’t
Preach (3:25)

PRODUCERS: Kawcir, Valentine

WRITER: B. Elliot

PUBLISHER: Music Publishing, ASCAP
Epic 59415 (CD promo)

Welcome to the cross-promotional
bandwagon! Hot on the heels of
MTV’s pop-culture-defining smash
series, The Osbournes, Epic takes the
reins on its forthcoming can’t-miss
accessory, The Osbourne Family
Album, featuring, as the first single,
daughter Kelly with her take on
Madonna’s “Papa Don’t Preach.” Pret-
ty amusing idea, huh? The 17-year-
old takes on the pop gem as an

8 NOTEWORTHY

covered a little more than a year ago
by Mercury executive VP of A&R
Keith Stegall. The 23-year-old
singer/songwriter makes a fairly
impressive bow with this self-penned
debut single. In “Memphis,” Nail has
a gift for giving listeners a vivid pic-
ture of young lovers with his visual
lyrics. It’s easy to imagine the little
downtown cafe and a young guy

making his move on an out-of-town-
er, via the conversational first verse.
But then things accelerate perhaps a
little too quickly. The fact that he
proposes marriage and she accepts
the next morning after a night in a
“high-rise hotel suite” seems pretty
implausible, even by the most hope-
less of romantic standards—in fact,
what is she thinking? Still, Nail

OSBOURNE

aggressive post-punk thrash anthem,
complete with distorted vocals and
about 500 million guitars on all sides.
Whether you take this track seriously
or regard it as a bit of winking camp
humor, the young Osbourne doesn’t
have to hide her head in shame over
this racy little ditty—it's certainly
good for three minutes of steering-
wheel banging on the way to the
market. Kelly could pick up steam '
from appearances on The Tonight
Show With Jay Leno and at the Rose '
Bowl in mid-June, while a number of
stations are already courting Kelly.
Who knows, “Papa” could just make
Qzzy one proud daddy.—CT

turns in a solid performance, and all
in all, it’s a debut that shows prom-
ise and should whet programmers’
appetites to see what else this guy
has up his sleeve.—DEP

R&B

MESHELL NDEGEOCELLO FEATURING
REDMAN AND TWEET Pocketbook (3:55)
PRODUCERS: Cato for 3000 E. Zion, Me-
shell Suhaila Bashir for Humility Profits
WRITERS: M.S. Bashir, M. Elliott, D. Stin-
son, R. Noble

REMIXERS: Rockwilder, Missy Elliott
PUBLISHERS: Revolutionary Jazz Giant
Music/BMI

Maverick 100798 (CD promo)

Meshell Ndegeocello—having thank-
fully dropped all the punctuation
from her name—returns with her
first new album in three years,
Cookie: The Anthropological Mix-
tape. While critics have loved Nde-
geocello for nearly a decade, com-
mercial success has been limited for
the acclaimed, eclectic singer/
bassist. While she has straddled
genre lines for this entire span,
including her smash collaboration
with John Mellencamp on 1994’s
“Wild Night,” Ndegeocello has re-
mained closest to the R&B idiom,
with modest success. This may
change, though, with “Pocketbook,”
which sports a contemporary rele-
vance, thanks in large part to the
all-star remix, which brings four
major talents to the table. Rock-
wilder and Missy Elliott rework the
cut into a party-friendly jam, and
the appearance of Redman and Tweet
will generate appeal for the younger
set. In effect, this is Ndegeocello’s
best chance yet at expanding her
devoted fan base to reach the wide
R&B/rap audience. The lesbian-cen-
tric lyric stands to create some buzz,
though the cut will stand strong on
its own merit. Watch for continuing
action at urban radio through the
summer, particularly in those mar-
kets where Ndegeocello’s live stage
show rears its beautiful head. —EA

AC

OLETA ADAMS Love Was Spoken
Here (3:54)

PRODUCER: Ricky Peterson

WRITERS: T. Lacy, D. Matkosky, A. Roman
PUBLISHERS: EMI April/Ty Me a River/
Jeskar, ASCAP; Notation, BMI

Monarch Records/Pioneer Entertainment
5171 (CD promo)

Oleta Adams’ current All the Love is
a satisfying romantic journey, a
sparkling session from a woman
whose pipes are like shock ab-
sorbers: No matter how high she
reaches for the clouds or how subtly
she whispers, she manages to bal-
ance the rich, robust strength of a
tigress against the tenderness of a
kitten. “Love Was Spoken Here" is
just the type of fare that shows this
exceptional diva at the top of her
form, gliding through a pretty,
piano-driven melody while working
both ends of the musical scale. Soft
ACs might generate good response
with this one, as could adult urbans
with a bent toward midnight
romance. Check out the goods at
oletaadams.com.—CT

GONTRIBUTOR
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R&B/HIP-HOP

and The Blues.

AND THE COUNTDOWN BEGINS: If you
haven’t done so already, circle Aug.
7-9 on your calendars for the third
annual Billboard R&B/Hip-Hop Con-
ference. It’s being held this year at
Miami Beach’s Eden Roc Resort, pre-
sented in association with American
Urban Radio Networks and Heineken.

Capping the conference is our
second annual Billboard R&B/Hip-
Hop Awards, for which finalists have
been announced (see story, page 1).
Presented by Heineken, the awards
ceremony takes place at Billboard-
Live the evening of Aug. 9. Preced-
ing the kickoff of the Billboard con-
ference will be BMI’s invitation-only
urban music awards Aug. 6 at Miami
Beach's Fontainebleau Hilton.

Stay tuned here or visit billboard-
events.com in the coming weeks for
regular updates about the confer-
ence (confirmed panelists, showcas-
es) and awards show (host, per-
formers, and presenters).

INDUSTRY BRIEFS: Ashanti and DJ
Quik will host ASCAP’s Rhythm &
Soul Music Awards June 17 at Los
Angeles’ Beverly Hilton Hotel; Stevie
Wonder will present the organiza-
tion’s Heritage Award to Earth, Wind
& Fire . . . Lawyer Johnnie Cochran
and the Rev. Al Sharpton are joining
forces—under Sharpton’s New York-
based National Action Network—to
develop initiatives to help protect
recording artists’ rights. Among the
proposed changes: implementing a
system that would emulate the free-
agency market in professional sports.

STUDIO CHATTER: In addition to
projects by Columbia artist An-
gélique Kidjo and MCA’s Femi Kuti,
producer King Britt is working with
Hidden Beach/Epic duo Kindred.
He’s also in the midst of wrapping
King Britt Beat Generation, which
features Bahamadia, Madlib, and
Ishmael Butler (Digable Planet) . . .
Tre Hardson (aka Slimkid Tre), for-
merly a member of the Pharcyde, is-
sues his solo album, Liberation,
Sept. 10. The iMusic/ArtistDirect
project features guests Saul Wil-
liams, Jurassic 5’s Chali 2na, MC
Lyte, and N’Dea Davenport (Brand
New Heavies).

LIKE FATHER, LIKE SON: With the
DVD/video release of the Tupac
Shakur documentary Thug Angel:
The Life of an Outlaw under his belt,
Quincy D. Jones III (aka QD3) is
already eyeing his next QD3 Enter-
tainment project. It’s called The
Freshest Kid, about the pioneers of
hip-hop and breakdancing. Mean-

by Gail Mitchell

while, a CD of music from and
inspired by the Shakur film—begun
while the talented rapper was still
alive—arrives in stores July 16.

Talking about his next project,
QD3 says, “I was lucky to be on the
{hip-hop] scene early and sitting in
on sessions before anyone knew who
a lot of these rappers were. But
they've never been correctly por-
trayed by the media. I just want to
show that on film.”

ENTERTAINMENT

QD3, a producer who's worked
with Prince and others, says this is
part of his mission is to “humanize
and validate hip-hop and the people
in hip-hop that were important. This
series is my life’s work in a sense.”
The son of the pioneering artist/pro-
ducer and an Emmy Award-nomi-
nated composer (with George Clin-
ton for the theme song to TV's The
PJs), QD3 is now two projects into
his planned 12-part DVD/video
series in association with distribu-
tor Image Entertainment. Four
releases per year are slated, each
with companion CDs.

STILL CLEANIN’ UP: In keeping with the
spirit of Black Music Month, Billboard
caught up recently with legendary
singer Betty Wright, who made her
mark in the '70s and "80s with such
hits as “Girls Can’t Do What the Guys
Do,” “Clean Up Woman,” “Tonight Is
the Night,” and “Babysitter.” She has
released Fit for a King on her own
Miami-based Ms. B Records.

Wright believes she and her music
helped open the door for today’s art-
ists. “Because music today is domi-
nated with spoken word and songs
fused to create new genres of music,
I feel I helped pave the way,” Wright
says. “Miami, my home, has always
been a sort of fusion music haven.
We always talked our stories and
sang of our woes as did the griots,
our ancestors in Africa. I have held
to that tradition and sort of become
a mama/mentor/counselor to artists
such as Mary J. Blige, Angie Stone,
India.Arie, and Mia X.”

Fit for a King features 16 tracks
written by Wright and Angelo Morris.

Additional reporting by Rhonda
Baraka in Atlanta.

Lathun Carries Torch For Motown

Neo-Soul Singer/Songwriter Stays Outside The Box With ‘Fortunate’ Debut

BY RHONDA BARAKA

NEW YORK—Neo-soul singer/song-
writer/producer Lathun is the latest
artist to carry the torch for the leg-
endary Motown Records, as he pre-
pares for the June 11 release of his
debut, Fortunate.

The Detroit native wrote 10 of the
13 tracks on Fortunate, whose title cut
was also the set’s first single. The proj-
ect features production by Mark Bat-
son and an appearance by labelmate
India.Arie on “When Love Came In.”

Lathun, 25, emerged on the music
scene several years ago as an artist
signed to Jermaine Dupri’s So So Def
Recordings. “I was doing different
things, and I think they wanted me to
be something [other] than who I am.
But alot of the songs that are on my al-
bum now were on the album I was
working on then. [ was still who I am.
I've been in this business for a long
time. I started working professionally
at a very young age and began pro-
ducing when ' was 14 or 15 years old.”

Lathun—who is published through
Young Son Music/Universal Music Pub-
lishing—classifies his music as “very
passionate, very personal” with “ele-
ments of hip-hop . . . straight-up old-
school R&B, classical, and some Latin.
I'would say it’s a manifestation of what
my life has been up to this point,
because everything that you see and all
of the things that you like ultimately
are going to come out in the sound.”

Lathun has mixed emotions about
the inevitable neo-soul tag people use
to define his style—something he con-
siders a “double-edged sword. To be put
into that category is good in one sense,
because a lot of those artists are great.
I love D’Angelo, Erykah Badu, and Jill
Scott. On the other hand, it’s telling
people that you are only one thing and
that's it. That's the part of it I don’t like
because it almost puts you in a box. If
I want to do a song with Jay-Z, [ want
to do it and feel comfortable and not
have my audience feel alienated.”

Rico Brooks of Atlanta’s Peppermint
Records views Lathun’s neo-soul tag
and, more specifically, his Motown
affiliation as a definite plus. “Lathun is
the latest in a long list of neo-soul
artists that Kedar Massenburg has suc-
cessfully introduced to the market-
place,” he notes. “While past perform-
ance does not guarantee future results,
it must feel good to be in the camp that
had a hand in the success of D’Angelo,
Erykah Badu, India.Arie, and, most
recently, Remy Shand. I look for Lath-
un to surprise many with his depth
and quality. In-store play and word-of-
mouth will be instrumental in break-
ing this album.”

Lathun’s manager, Daren Hall,
agrees that getting the music heard
early on will be key. “One of the agen-
das that I'm pushing is that we should
do every possible thing to get his mu-
sic in consumers’ hands. Even if it’s

not in their hands immediately, let’s
get them to hear it so they can make
that decision [to buy]. Then we need
to keep him out there; put him on dis-
play so people can get to know the kind
of artist he is.”

LATHUN

Motown product manager Kelly
Thompson says the label is finaliz-
ing plans for “BBQ,” the album’s
second single tentatively slated for
the end of June. “I'm working with
my retailers,” she says, “to put

“5* Biboard HOT RAP TRACKS.

together a real lifestyle campaign
that’s going to get the word out.”

According to Thompson, the com-
pany will partner with various vendors
to create campaigns that will bring
Lathun’s music “directly to your
home.” One campaign involves giving
fans a free Lathun CD with a Domino’s
pizza purchase.

The first single was shipped to urban
and crossover radio in January, with the
album being serviced on May 10. “We're
just now beginning to build airplay to
where it needs to be,” Thompson adds.
“We know we have a great record, and
we're going to stick behind it.”

Also in the works for Lathun is what
Thompson calls “a very active online
campaign” and a promotional tour
that kicked off May 29 and is scheduled
to run through June 30.

“We're going to partner him with
another group that we have coming
called Black Coffee, which is from Ken-
tucky,” Thompson says. “On this 19-
city tour, we'll also do listening ses-
sions at retail in-stores, as well as cover
the entire radio circuit.”
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QUEENS DAY: All five of New York’s
boroughs can rightfully boast about
their homegrown MCs. However,
Queens may be boasting the most
this summer. With releases on the
way from Nature, AZ, and Cor-
mega—all of whom have been asso-
ciated with the Firm—“Q Boro”
residents will have plenty to blast
this summer.

Nature recently made his Casi-
no/Sequence debut with Wiid
Gremlinz. Released May 28, the
15-track effort marks the rapper’s
first indie outing.

“It was a big transition,” says
Nature, who released his last album,
2000's For All Seasons, on Colum-
bia. “Sequence gave me the oppor-
tunity to work and let me do me.

“As opposed to my first,” he con-
tinues, “this album is more me just
having fun with the crew and try-
ing to give some guys exposure. It’s
an underground album. Qur goal
wasn't to come up with a platinum
album by spending platinum album
money. We just wanted to get our
point across.

“I really want the underground to
hear it,” he adds. “The true fans who've
been in my corner since day one.”

AZ follows up his 2001 Motown
debut, 9 Lives, with Aziatic (June
11). “Rather than entertain, I just
wanted to dialogue with my fans, to
let them know my thoughts and
feelings,” AZ says. “I tried to give the
album a one-on-one perspective.”

The first offering from the 13-
track set is “I'm Back.” AZ says, “It’s
not so much about being back in
the game, but me just getting back
to who I am.”

AZ also teams with the Firm co-
founder Nas on “The Essence.” Ac-
cording to AZ, there is talk of the
Firm reuniting for a new album at the
end of this year. There’s no word yet
regarding which lineup will appear.

Less than a year after the release
of his critically acclaimed debut, The
Realness, Cormega returns with The

by Rashaun Hall

eeds.

True Meaning, on his own Legal
Hustle imprint (June 25).

“The Realness was just me exhal-
ing,” Cormega says. “This is my first
fresh album. I hoped The Realness
would do well. But I didn’t realize it
would be as well-received as it was.
1 was humbled by that.”

Building on that success, The
True Meaning tracks the MC’s pro-
gression as an artist.

“On The Realness, | painted a pic-
ture of the ghetto [talking] about the
pitfalls,” he says. “With The True
Meaning, I'm taking you deeper into
the game. I'm the ‘true meaning’ of
somebody who's been through it.”

Not one to back down from con-
troversy, Cormega addresses Nas’
“Destroy & Rebuild,” which disses
him, as well as Prodigy and Nature,
among others. However, he puts a
positive spin on his rebuttal, called
“Love in, Love Out.”

CORMEGA

“Nas and | had our differences,”
Cormega says, “but I respect him as
an artist. He's one of the best rappers
ever. But it’s boring to keep going
through the controversy, especially
right now, when it seems like people
are just getting into controversy for
the hype and to sell records. I don't
want to be part of the [WWE]. I don’t
want to be one of those artists who
has to do that to sell records. I want
to be respected as an artist.”

HIP-HOP HAS HEART: The Hip-Hop
Summit Action Network (HHSAN) is
continuing in its efforts to make a dif-
ference. The organization recently
teamed with the United Federation of
Teachers and the Alliance for Quality
Education to protest proposed edu-
cation budget cuts in New York.
Touted as the Mobilization for Edu-
cation, Russell Simmons and minis-
ter Benjamin Muhammad headed the
protest on behalf of the HHSAN. Jay-
Z, Ja Rule, Fat Joe, dead prez, Mega-
hertz, Reverend Run, and actress
Cynthia Nixon (Sex and the City) all
supported the protest.
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24 184 — DJ PAUL  0-EVIL 600/STREET LEVEL (10 5817 %} & Triple 6 Mafia Presents DJ Paul — Undergound Vol. 16: For Da Summa | 24 K -5 83|70 FAITH EVANS @ B0 B0Y 7041/ARISTA (12 %6/16.581 Faithfully | 2
24|22 § JAHEIM A  0WINE MILL 47452/ WARNER BROS. 11.98/17.36) [Ghetto Love] | 2 76 495 |— NATAS  nNUMBER6 660318 %8 CD! 4 Godlike | 76
26 4 30|36 KHIA FEATURING DSD  0iRTy DowN 751132ARTEMIS (17.38 CO) 4 Thug Misses | 26 §77 ™~ A ANDRE WARD  0RPHEUS 70579116 38 CO} & Feelin' You | 71
27 433|124} WILL DOWNING  6rp58910/vG (18.98 CO} {Sensual Journey}| 11 69 |48 RES  mcanio: (sss129) & How IDo | 43
B 23 (19 JA RULE A®  MURDER INC/OEF JAM 586437°/IDJMG (12.98/19.98) Painls Love | 1 M 67 |69 MACK 10 CASH MONEY/UNIVERSAL 864968 */UMAG (12 98/18 %8) Bang OrBall | 4
M 21|23 NAS A ILLWILUCOLUMBIA 85736°/CRG (1298 EQ/18 98) Stillmatic| 1 B804 SOUNDTRACK  1oLLrwoo 162357 118.% CO) Undercover Brother | 80
W 28 | 35 SIR CHARLES JONES  MARDI GRAS 1060 (10 98/1698) & Love Machine | 28 B 81 286 [76 | | NELLY A® 0 REEVUNIVERSAL 157743*/UMRG [12.38/18 98) Country Grammar | 1
29126 KIRK FRANKLIN @ G0sPO CENTRIC 70037/Z0MBA {11.98/17 98} The Rebirth Of Kirk Franklin | 1 82 194 |94 | VARIOUS ARTISTS  HiDoEN BEACH #5653°€PC Y1798 EQ CD) Hidden Beach Recordings Presents: Unwrapped Vol.1 | 33
32 437|130 USHER A° aRisTA 14715° (12,9818 98) 8701| 3 83 18990} BONEY JAMES  waRNER BROS. 454 (17.38 CD) Ride | 27
<M 36|40 JENNIFER LOPEZ A  £pic 86399 (1298 E0/18.98) J To Tha L-0! The Remixes | 1 79 |74 ] OUTKAST A ARisTA 26033 (12 98/18 98 Big Boi & Dre Present... QutKast | 4
34 140(33 ALICIA KEYS A° 2000212918 98) Sengs In A Minor | 1 73179 SOUNDTRACK  ROC-A-FELLA/DEF JAM 586671°/1DIMG (12.98/18 98) State Property | 1
27112 BIG MOE  WRECKSHOP/PRIORITY 50244/CAPITOL (1298/17.98) Purple World | 3 75 160 | | SPM  00Pe HOUSE 80001838 CD) Reveille Park | 48
N 34 | 29 GLENN LEWIS  ¢picssmer 1298 €017 98) Worid Outside My Window | 2 81|78 | T.I.  GHET-0-vISION 14681/ARISTA {11.58/17.98) I'm Serious | 27
31|31 REMY SHAND  MoT0WN 014481/UMRG (18.98 D) The Way | Feel | 15 § 88 J) DEUCE KOMRADZ  eezzeieo out 757211858 CO) Still Ridin' Smokin' | 88
33 145/45 | GRAVEDIGGAZ  £MPIRE MUSICWERKS 35017 {1695 CD) Nightmare In A-Minor | 38 |89 98_[80 ] POWER HOUZE  roweR HoUZE 24552 {17 38 CO} & Family Busine$$ | 52
N 42 | — AFU-RA  D20/IN THE PAINT 8356/KOCH {12.98/17.98) 4 Life Force Radic | 39 |90 ' SADE @ €piCs5a73 (1238 EQ/18.98) LoversLlive | 5
Il 41| 39 ANN NESBY  11's TIME CHILD 01733 )/UNIVERSAL (12 98/18 %) Putft On Paper| 8 A 85 186 i JILL SCOTT @ HIDOEN BEACH 851S0/EPIC (14.38/19.98) Experience: Jill Scott 826+ | 7
32|28 BUSTA RHYMES A 20009 (12981858} Genesis 924 Ll JANET A7 viRGIN 10144° (129818 381 All ForYou | 1
4 39|32 FAT JOE A  TERROR SOUAD/ATLANTIC 83472°/AG (11.98/17.98) J.0.S.E. : Jealous Ones Still Envy 9 80 |77 | PETEY PABLO @ v s172370MBA (11 9817 98) Diary Of A Sinner: istEntry | 7
35(27 C-MURDER 03 933/RIVIERA{19.9 CO) TruDawgs| 15 PRAN 82 |83 UGK v a167520MBA (11.99/17.38) Dirty Money | 2
Z 38| 34 MYSTIKAL @ v 41770°720MBA (12 98/18 98) Tarantula| 4 9 63 |— TEDDY PENDERGRASS  wiN MEOIA B8000/RAZOR & TIE (10 58/17 981 From Teddy, With Love | 63
4 44|43 JOE @ JIVE 41785/Z0MBA (12 98/18.98) Better Days L 93 | — VARIOUS ARTISTS  sHANACHIE 5069 17 38 CD) Streetwize: Smooth Urban Jazz | 93
4¢ 15044 MICHELLE WILLIAMS  music woRLD/COLUMBIA 86432/CRG (12.98 E0/18 98) HeartTo Yours | 18 B 38 58' IMX UG 39009/NEW LINE (12.98/17 38} IMx | 26
47 ) 52|50 INDIA.ARIE A  MOTOWN 013770°/UMRG (12.98/18.98) Acoustic Soul { 3 98 ) WILL DOWNING  Hip-0/ISLAND 584083/UMRG {17 98 CD) Greatest Love Songs | 98
TN 43] 37 N*E*R*D*  viRGIN 11521 (108 CD) InSearchOf..| 31 R99 4 | SOUNDTRACK  DEF JaM 565625+/10JMG {1298/18.98) How High | 6
47|54 AALIYAH A? BLACKGROUNO 10082* (12.58/18.98) Aaliyah| 2 R100, PASTOR TROY  MADD SOCIETY/UNIVERSAL 014173/UMRG {1238/18 98) Face Off | 13
50 J 53|55 YOLANDA ADAMS  ELEKTRA 62690/EEG (12.98/18 96) Believe | 7 ]
» . » DA » D . » A A . A »
00 MNDOCH U » »
H : E 25
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | B35 < [ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25
T NUMBER 1 7T 92 Weeks At Numbe | 13014 | MARY MARY A c2/C0WMBIA /CRG (7.98 EU/11 98) Thankful | 98
i | 5| BOB MARLEY AND THE WAILERS @' 1055 GONGISLAND S45s04/10JMG (129815 56 Legend | 291 "0 11 | LUTHER VANDROSS ® L£6ACY/LY 6506EP™ 11058 £0/17 81 Greatest Hits | 16
20 4 | EMINEM A° wEB/AFTERMATH 490629°/INTERSCOPE (12,9818 98) The Marshall Mathers LP | 67 12 | DR. DRE A’ 0EATH ROW 63000°/KOCH (11.98/17.38) The Chronic | 279
6 | BONE THUGS-N-HARMONY A* RUTHLESS 69443*/EPIC{10 98 EQV15.98) E. 1999 Eternal | 225 168 — | AL GREEN A 1y/THE RIGHT STUFF 30500/CAPITOL (12.98/17.58) Greatest Hits | 378
4 2 | 2PAC A° DEATH AOW 63008°/KOCH {19.98/25.98) All Eyez On Me | 321 15 | MR. BIGG  warLoCk 28221109816 98) Only If U Knew 11
5 3 9 | MARY J. BLIGE A® upTown 110681 MCA (6 98/11 98) What's The 4117 | 121 (16 | JAY-Z A FREEZE/ROC-A FELLA/PRIORITY 50592 /CAPITOL {10.98/15.98) R ble Doubt | 234
8 8 | MAKAVELI A DEATH ROW 63012° KOCH (12,98 17.98) The Don Killuminati: The 7 Day Theory | 207 ‘M 17 | DR. DRE__A°® AFTERMATH 490485 */INTERSCOPE (12.58/18.98) Dr.Dre — 2001 | 120
1 | 2PAC A° AMARU/DEATH ROW 490301°/INTERSCOPE 19 38/24 981 Greatest Hits | 180 SH 19 | JAY-Z A° ROC-A FELLADEF JAM 546622°/10JMG (12 3318981 Vol. 3... Life And Times Of S. Carter | 86
‘31 3 | THE NOTORIOUS B.|.G. @ "° 8D BOY 73011°/ARISTA (19.95/24.98) Life After Death | 236 W21 8 — | SADE A* tric s 11298 csisoe The Best 0f Sade | 380
7 423 EMINEM A WEB/AFTERMATH 490287°/INTERSCOPE (12.98/18 98} The Slim Shady LP | 114 22 | JODEC! A® upTOWN 11013/MCA (6.58/11 38) . Forever My Lady | 131
4 7 | THE NOTORIOUS B.I.G. A‘ BAD BOY 73000*/ARISTA (11 98/18 98) Ready To Die | 348 18 | JUVENILE A‘ CASHMONEY/UNIVERSAL 153162/UMRG (12.9818.98) 400 Degreez | 180
10 2PAC A AMARUIVE 41636/ZOMBA (11 98/17 981 Me Against The World | 301 ‘M 20 | MARVIN GAYE  woTown 1sams24mnc 511 %) The Best 0f Marvin Gaye: 20th Century Masters The Millennium Collection Volume 2 13
12815 LAURYN HILL A® RUFFHOUSE/COLUMBIA63035*/CRG {11.98 EQ/17 96) The Miseducation Of Lauryn Hill | 118 258 — MILES DAVIS A" L£GACY/COLUMBIA 54935/CRG (7.98 E0/1 981 Kind Of Blue | 204

& Albums with the greatest sales gains this week. Calalg% albums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or renssues o.1 %Ider albums TotaI'Chan Weeks column reflects combined weeks title has arpeared on the Top R&B/Hip-Hop Albums and To
cer

Assn. Of America {RIAA} certification for net shipment of
albums with a running time of 100 minutes or more, the RIAA mulnplles shipments bht
and CD prices for BMG and WEA labels, are sug ested (ists. Taﬂe prices marked E
seekers this week. # indicates past Heatseeker title. © 2002, VN

0,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Pl
he number of discs and/or tapes, RIAA Latin awards; ¢

of 10 million units {Diamond). Numeral foll owing Platioum or Diamond symbol indicates al

b

R&B/HI?
um’s mu

Hop Catalog Albums. @ Recording Industry
ti-platinum level. For boxed sets, and double
Certification for net shipment of 100,000 units {(Oro). A Certification of 200,000 units (Platino). A’ Certfication of 400,000 units {Multi-Platino). *Asterisk indicates LP is available. Most tape prices,
and all other CD prices, are equivalent prices, which are projected from wholesale prices. ‘Greatest Gainer shows chart's Iavgesl unit increase. Pacesetter indicates blggesl percentage growth. Heatseeker Impact shows albums removed from Heat-
Business Media, Inc., and SoundScan, Inc. Al rights reserved.
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Billboard is teaming up with American Urban Radio Networks to 20 million people will
provide national coverage of the Conference & Awards to over experience this event via
400 radio stations including; AURN network coverage
WBLS New York WHUR Washington, DC including inteviews,

KILH Los Angeles WKYS Washington, DC event recaps, and a broadcast
WGCI Chicago WDTJ Detroit of the awards show!
WDAS Philadelphia KMIQ Houston

WPHI Philadelphia WTMP-FM Tampa-St. Petersburg

KKDA Dallas-Ft. Worth WEDR Miami

WBFB Dallas-Ft. Worth ... and many more!

AWARDS SHOW & PERFORMANCES
Michele Jacangelo 646.654.4660 « bbevents@billboard.com

SPONSORSHIPS
Cebele Rodriguez 646.654.4648  crodriguez@billboard.com

AURN CORPORATE MEDIA
Dayn Hill 212.883.2100 * dhill@aurnol.com
Larry Mynes 212.883.2117  Imynes@aurnol.com

ICED MEDIA CONTACT
Felicia Quaning 212.461.2187, feliciaicedmedia.com
Leslie Hall 212.461.2295, leslie@icedmedia.com

HOTEL
The'Eden Roc Resort 305.531.0000

Discounted Conference Room Rate: $149
Please reserve your room before July 12 to receive
discounted Conference room rate!

GCONFERENCE RATES

$459 Pre-Registration: received by July 12
$549 Full Registration: after July 12 & onsite

REGISTRATION & GROUP DISCOUNTS
Phyllis Demo 646.654.4643 pdemo@billboard.com

SAWTE TO FINALSTS PARTY Meet with colleagues over drinks, food and music!

ARTIST SHOWCASES Performances presented by top R&B and Hip-Hop labels,
PLUS an unsigned artist showcase featuring hot up-and-comers.

BMI URBAN MUSIC AWARDS A prestigious event honoring BMI BM]
songwriters and publishers of the most performed Urhan songs of the past year.
This is a BMI event, attendance by BMI invitation only

EXHIBITS Vendors featuring the industry’s latest technology, products and services.

PANELS The industry’s most knowledgeable experts discuss topics including:
Radio, Financial & Legal Terrain, Retail, A&R, Indie Labels, Digital Music and more.

BIUBOARD DON'T MISS AURN'S
R&B HIP-HOP AWARDS national radio coverage
Honoring the top urban artists of the year l;)fsﬂrf l‘xwan‘i‘s loiip

at BillhoardLive, the new state-of-the-art venue - ;Z?:et;"eman

on South Beach!
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$He
Club Pl i-Singles Sal
5|3 ub Play ;|2 11| Maxi-Singles Sales
£8P 2yl
e AR :
< E TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist < E | TITLE MPRINT & NUMBER/DISTRIBUTING LABEL Artist
¥ NUMBER 1 53 1 Week At Number 1 sy NUMBER 1 3¢ 11 Weeks At Number 1
23 HELLA GOOD (ROGER SANCHEZ REMIXES) nTerscoPE PROMO No Doubt = 111 | SONG FOR THE LONELY warnereros 242 © @ Cher=
2]3]|9 POINT OF VIEW ¢ric rroMO DB Boulevard= f 2 } 4| 4 U DON'T HAVE TO CALL (REMIXES) srsnaisizs @ Usher =
112 DAYS GO BY  crevence 7712caPIToOL Dirty Vegas % 3| 3| | RAPTURE (TASTES SO SWEET) uneRsaL0IssT2UMAG © © iio®
¢ 11218 ONE DAY IN YOUR LIFE oavuicHT PROMOEPIC Anastacia @ 212 YOU CAN'T GO HOME AGAIN! wmcassns DJ Shadow
5 J 10|15 BLAME  GROOVILICIOUS 275/STRICTLY RHYTHM Sono SAS5(S5]R _| HEAVEN rossins 2057 © @ DJ Sammy & Yanou Featuring Do
8 (13 PRECIOUS HEART  MoONSHINE a3 Tall Paul 706 DAYS GO BY  creoence m1zcapL @ Dirty Vegas ®
7 115(22 LAZY  sKiNT 79754/COLUMBIA X-Press 2 87} THANK YOU (DEEP DISH REMIX) arisiains © 0 Dido 2
g J13(17 ONE STEP TOO FAR CHEEKy PROMO/ARISTA Faithless Featuring Dido 81 9|10F | SOMETHING rossins 7205 © © Lasgo
6|8 MINDCIRCUS (REMIXES) nerwerk:iiss Way Out West Featuring Tricia Lee Kelshall Y 12| 15| LOSE CONTROL (DESCONTROLATE) 0URMARPYRAMID S0200/0RPHEUS O Yohany
M 41 SOAK UP THE SUN (VICTOR CALDERONE & MAC QUAYLE MIXES) ssmerovomresscor:  Sheryl Crow 2 ] 101 8 | | HEAVEN a1 nassatems @ @ Eyra Gail
517 UNDERNEATH YOUR CLOTHES (REMIXES) ¢ricpromo Shakira @ 612 FEELS GOOD (DON'T WORRY BOUT A THING) (KELLY G. CLUB MIX) vizu @ Naughty By Nature Featuring 3LW <
714 BE.ANGELED 106ic 3000 528121.061C Jam & Spoon 14/ 11] | BY YOUR SIDE (REMIXES) et 0 @ Sade @
1) 5| THEY-SAY VISION (DANCE REMIXES) wcarromo Res ® 13] 9 AL WILL 1? rosains 12055 © @ tan Van Dahl 2
‘4420121 COME WITH US  FREESTYLE DUSTASTRALWERKS 46426VIRGIN The Chemical Brothers 11| —| | THE CHA CHA SLIDE PT. lll ROLL LIKE THIS 05 swaomekéus Mr. C The Slide Man
15121| 23 MORE THAN A WOMAN (RICHIE SANTANA MIXES) BLACKGROUND PROMONVIRGIN Aaliyah @ 18[ 13} | YOU MAKE ME SICK (HQ2 REMIXES) warace 255641574 © © Pink =
22127 COME & GET MY LOVE  curiin ¢ Becca 19[ 18] | WHAT IT FEELS LIKE FOR A GIRL WAVERCKs5mwaRNERBRDS O © Madonna %
916 FUNNY CAR  v0SHITOSHI 070/0EEP DISH Morel 17 | LAZY SKINT/COLUMBIA 79754CRG @ @ X-Press 2
1# §23) 31 STILLNESS OF HEART (REMIXES) vircin proMO Lenny Kravitz 2 184 .: \ MUSIC  MAVERICK 409WARNER BROS. O @ Madonna =
16| 19 FOR ALL TIME (REMIXES) 0ReAMWORKS 450806 Soluna 15| 20| 1IT'S LOVE (TRIPPIN') GROOVIICIOUS 274/STRICTLY RHYTHM O @ Andrea Brown
M 17|10 FIRE  TOMMY BOY SILVER LABEL Z356TOMMY BOY Dolce (8 20| 21| " | LIFETIME (BEN WATT REMIX) cowwmsiarswcrs © @ Maxwell =
§ POWER PICK = 22§ 16| | WHERE'S YOUR HEAD AT x sauaSTRAWERKS © © Basement Jaxx %
11 136| 47 LOVE AT FIRST SIGHT capioL 7724 Kylie Minogue 28 16( 17| | WISH | DIDN'T MISS YOU (THE REMIXES) 2152 @ Angie Stone %
1213041 I'LL BE WAITING  TRAFFIC 1001 MINISTRY OF SOUND Full ntention Presents Shena 1) se Lares i " | FREELOVE wureneprs cisminmsensros. © Depeche Mode
23 4127|32 WE GET TOGETHER uirainiz HQ2/Hex Hector Present Kim Sozzi 244 j; y STRANGER IN MY HOUSE {REMIXES) aexTrasnnes O © Tamia 2
24 132| 46 THE NEED TO BE NAKED 1ommy 8oy 2366 Amber 21 ] 231 CAN'T FIGHT THE MOONLIGHT curems © © LeAnn Rimes %
19]12 THE MORE | LOVE YOU  Grooviicious 2sSTRCTLY RivTHu MEFF Featuring Andrea Martin @ Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The
- 34| 43 B a Club Play chart is compiled from a national sample of reports from ciab DJs. < Vidioeclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if vinyl is
z6 TRIPPIN' GROOVILICIOUS 27/STRICTLY RHYTHM Oris J Presents Delsena ;navanlablem?n Shales chartdO CD Maxi-Single available. @ Vinyl Maxi-Single available. € Cassette Maxi-Single available. ©2002, YNU Business Media, Inc. and Sound-
, Inc. Al ri K
27133| 42 IN MY MEMORY (REMIXES) nermwencasar DJ Tiesto Featuring Nicola Hitchcock Of Mandalay can ine. AlLrights reserve
141 11 TO GET DOWN  «ieric 54713 Timo Maas <
N 29| 34 EVERYDAY 2002 (ALEX GOLD REMIX) xTravAGANZA IMPORT Agnelli & Nelson
40| 49 WE ARE ALL MADE OF STARS vz Moby %
21137|39 PLEASE SAVE ME s:miMPORT Sunscreem Vs. Push g‘ E <
31|33 DON'T LET ME GET ME (REMIXES) saisia 5117 Pink 2 2 B ARTIST Title
25| 20 WILL 17 rosais 72055 lan Van Dahl @ " 3 IMPRINT & NUMBER/DISTRIBUTING LABEL
28| 28 PURIFY (GUSGUS & FADE REMIXES) wiNOHAM HILL PROMORCAVICTOR Balligomingo s NUMBER 1 =% 3 Weeks At Number 1
+ HOT SHOT DEBUT « i ' [ Mo .
35 i THE SOUND OF GOODBYE (ROBBIE RIVERA'S FIERCE REMIX) nervouszsiz  Perpetuous Dreamer 2 B %‘9#‘1&35:@;9‘ Louie DeVito's Dance Factory
35( 35 STILL NOT OVER YOU (THE CRUZ & BAGZ REMIXES) ReAL 0EAL PROMO/ORPHEUS Exhaie 3 5 XQB&EGARTISTS Verve//Remixed
37144 — i i
BACKFIRED maw os710MMY BOY Masters At Work Featuring India a 5 SOUNDTRACK T
34 ) 42|50 AWAKENING (DELERIUM & MINGE BINGE MIXES) OMTOWN PROMO/HIGHER OCTAVE Sasha Lazard o MOTTAL ST RG Y
& SOUNDTRACK a As Folk: The S d S
18] 14 ESCAPE (REMIXES) meascort promo Enrique Iglesias 2 AR wCTon e woer fs Tolk The Second Season
%0 RAINY DAYZ (THUNDERPUSS REMIX) wcarromo Mary J. Blige Featuring Ja Rule < S ¢ ROk BOYS B
41 THE MUSIC'S NO GOOD WITHOUT YOU  wagner 8R0S, PROMO Cher 7T M ZE RO 7 ATE oiewvia soomPALM & Simple Things
32 448 — TUMBA  coLumsia PROMO Angelique Kidjo 8 K VARIOUS ARTISTS Ultra.Chilled 02
43 FOLLOW ME (REMlXES) STRICTLY RHYTHM 12623 A|V-US o [+] ;Yoé.'ﬂ?#;.s ARTISTS Best Of House Volume Two
- BRIGHTER DAY uurains R.H. Factor 10 KN dﬁ’,ﬁ'.‘f,"iv VICIOUS Ultra.Dance D1
24|16 CAN'T STOP DANCIN' GROOVILICIOUS 264 STRICTLY RHYTHM Inaya Day =
R 12 VARIOUS ARTISTS Pulse
391 37| SUGARHIGH (THE REMIXES) cowmeiars Jade Anderson % LT
1 VARIOUS ARTISTS M i
47 — AT NIGHT  perecTeo mMpoRT Shakedown "’ Mot i et
<8 45] 45 REAL FONKY TIME  susscience 1sszMca Dax Riders el 'S T TS lobal Biis 2002
il 41/ 40 WALKING ON SUNSHINE (METRO REMIX) ericraomo Jennifer Lopez Ll 13 THE CHEMICAL BROTHERS Come With Us
~ 26|24 FOR A LIFETIME (ALEX GOLD REMIX) xtravaganza IMPoRT Ascension 14 DAVID VISAN Buddha-Bar IV

Club Play

Maxi-Sing'=s Sales

THAT SOUND
Rosabel 1ommy BoY SILVER LABEL

WHAT ABOUT US? (REMIXES)
Brandy arantic

BURN FOR YOU
Kreo' crooviicious

LOVE AT FIRST SIGHT
Kylie Minogue caritol

SOUTHERN SUN
Oakenfold maverick

JOYENERGIZER
Joy Kitikunti Rraoikac

BREATHE IN
Frou Frou mca

CHILDREN
Four Clubbers Rrapika

HE LOVES ME (LYZEL IN E FLAT)
Jill Scott Hibpen BeacH

TOGETHER
John Kano roseins

Breakouts: Titles with future chart potential, based on club play or sales reported this week.

can, Inc. All rights reserved.

GEORGE V 71002

21 VARIOUS ARTISTS House Party (Volume One)
ROBBINS 75027

1

16
o 25 GARBAGE Beautifulgarbage
18 ]

ALPAS SRaNDS 493115%/INTERSCOPE

IAN VAN DAHL Ace
ROBRS 75329
Al 16 AVALON 02/Avalon Remixed
SPARROW 51536
i 17 DJ RICKY CORBO & THE WARP BROTHERS Webster Hall's: Tranzworld 5
WEBSTERHALL NYC 28
. 18 | | BASEMENT JAXX Rooty
XL10423° ASTRALWERKS &
“ 2119 | | DJ ENCORE Intuition
MCA 011603
=8 20 BABY ANNE I'm About To Break
= MOONSHINE 80173
R 23 DAFT PUNK Discovery
VIRGIN 43606
- 22 TIMO MAAS Loud
| xneTicSa06 4

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA) certification for net spment of 500.000 album units {Gold). A RIAA
certification for net shipment of 1 milhon units (Platinum). @ RIAA certificabon for net shipment of 10 milhon units Numeral following Platinum or Di.
symbol indicates atbum’s multi-platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Oro). |y Certification of 200,000 units (Platino). /.’ Cerufication of
400,000 units {Multi-Platino). * Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ,
and all other CD prices, are equivalent prices, which are proj d from prices. # indi past or present Heatseeker title. ©2002, VNU Business Media,
Inc. and SoundScan, Inc. All rights reserved.
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DANGE/ELEGTRONIC

UPDATE: It’s official: The cates for
Billboard’s ninth annual Dance
Music Summit (DMS) have been
changed to Sept. 30-Oct. 2; the loca-
fion remains the same (the Marriott
Marquis Hotel in New York). Like last
year, [ will coordinate all daily panel
activities and nightly artist/DJ show-
cases. For info regarding DMS regis-
tration and sponsorships, contact,
respectively, Phyllis Demo (646-654-
4643 or pdemo@billboard.com) and
Cebele Rodriguez (646-654-4648 or
crodriguez@billboard.com). Those
wishing to register online should log
on to billboardevents.com.

ALL SHOOK UP: There’s been much
talk of late concerning “mash-ups” or
“soundclashes,” whereby DJs/remixers
take two disparately different tracks—
Nirvana’s “Smells Like Teen Spirit”
and Destiny’s Child’s “Bootylicious,”
for example—to create something
entirely new and fresh. Except for a
disc like 2 Many DJ's’ As Heard on
Soulwax Pt. 2 (Beat Box Hot Plate,
Billboard, May 11), the bulk of these
mixes are not sanctioned by labels or
artists—but that’s not to say both par-
ties aren’t secretly admiring what'’s
being done to their tracks.

Well, Beat Box hears that U.K. pro-
duction outfit Hlicit is in talks with
various U.S. majors to create a legal
soundclash compilation using songs
from a major-label’s back catalog. A
rather wise idea, if ya ask us!

Staying with mash-ups for another
second, Parlophone U.K. has included
the much-in-demand Kylie Minogue/
New Order musical marriage, “Can’t
Get Blue Monday out of My Head,” as
the B-side to Minogue’s third British
single, “Love at First Sight.” While
Kylie’s U.S. label, Capitol, sent a pro-
motional 12-inch of the special mix to
club DJs, it does not have any plans to
make it commercially available. But
just imagine the diverse sales base for
a maxi-CD that includes the “Love at
First Sight” remixes and the Minogue/
New Order track. With one single, the
label would hit Minogue, New Order,
and neo-electro fans. Sounds like a no-
brainer to us.

BREAKBEAT BOYS: Since its 1996 de-
but on the Billboard Hot Dance
Music/Club Play chart with “Superstar
DI,” Moonshine Music’s Cirrus has
been in virtual overdrive. While the
band’s first album, Drop the Break,
was a fine introduction into Cirrus
masterminds Aaron Carter and
Stephen Barry’s breakbeat sound-
scapes, sophomore set Back or: a Mis-
sion saw them grow as songwriter/

by Michael Paoletta

beatmeister/producers.

The world noticed: Several Back
on a Mission tracks were licensed
to video games (Demolition Racer),
TV (The Real World), and film
(Zoolander). This trend should
continue with the June 25 release
of the act’s third album, the incred-
ibly confident Counterfeit.

“The process of recording this
album was very grueling, with lots of
writers’ block,” Carter acknowledges.
“It was a big learning experience for
both of us.”

Carter says he and Barry complet-
ed the album more than 18 months
ago, “but then the bar was raised,” he
explains, referring to recordings by
Hybrid, BT, and Crystal Method. “We
realized we had to go beyond the dirty
breakbeats we were known for. Also,
the productions of these other artists
were very clean. So, we revisited our
album to make it sound better.”

CIRRUS

Prior to re-tweaking the album,
Carter and Barry brought two new
members into the Cirrus fold: drum-
mer Jim Chaney and vocalist Laura
Derby, who, at the time, were both
members of trip-hop collective Cap-
sule. “Jim was hinting that he wanted
to be our drummer,” Carter recalls.
“And we were hinting that we needed
asinger. In the end, we ended up with
a great drummer and a terrific singer.”

Both Chaney and Derby have a real
knack for Cirrus’ hard-hitting brand of
guitar-lashed dance/electronic music.
“The totally understand us,” Carter
notes, referring to Counterfiet’s sound-
scape, which traverses slo-mo beats
(lead single “Boomerang”), drum’n’bass
(“Half a Cell”), funk (“Dragon Lounge”),
and breakbeats (“Ghettoblaster”).

Cirrus does not have immediate
plans for a full-on tour, but Carter says
it is a definite possibility. Fans can
feast their eyes on the unique flash
video for “Boomerang” (created by
Canadian interactive agency Noise-
media) at cirruscirrus.com.

Guidance Introduces Nuspirit

BY CRAIG ROSEBERRY

Finnish collective Nuspirit Hel-
sinki is on a mission to recapture
the spirit of adventure and discov-
ery encapsulated by the innovative
“birth of cool” era in American jazz
—particularly the works of van-
guards Miles Davis, Art Blakely, and
John Coltrane—but with a twist.

The group’s musical landscape
borrows from a wealth of influences,
ranging from bossa nova and samba
to Afro-beat and broken-beat. Addi-
tionally, Helsinki Nuspirit draws
inspiration from Helsinki’s thriving
and eclectic club scene, which is
firmly rooted in deep house, Detroit
techno, dub, classic Philly soul, ’60’s
Blue Note-era jazz, and stirring left-
field electronic music.

On July 16 (one day earlier over-
seas), Chicago’s Guidance Record-
ings issues the act’s eponymous full-
length debut. Nuspirit Helsinki is
well-poised to redefine Northern
soul by way of its 21st-century neo-
soul/jazz soundscape.

A MELTING POT OF INFLUENCES

Comprising core members Toum-
as Kallio, Hannu Nieminen (aka DJ
Ender), DJ Eppu (aka Eppu Helle),
DJ/musician Kim Rantala (aka
Kasio), and Toni Rantanen (aka DJ
Lil’ Tony), the multi-cultural, big-
band-styled outfit is rounded out by
11 additional musicians and vocal-
ists, including Ethiopian percus-
sionist Abdissa “Mamba” Assefa,
Gambian singer Daddy Ous, and res-
ident songstress Ona Kamu.

The dynamic Nuspirit Helsinki
also features vocal contributions
from clubland chanteuse Lisa Shaw
(the nu-soul abstraction “Trying”)
and former Repercussions front-
woman Nicole Willis (the jazz-
inflected “Honest”).

“Our main intention and focus with
creating this album was to approach
it from a band perspective,” ringleader

Kallio explains. “Our sound is a huge
melting pot of influences that gets
absorbed and reincarnated. Since we
are such a large group with cultural
and musical diversity, our main aim
is to build something that is unique,
cohesive, and evocative—something
that feels right.”

NUSPIRIT HELSINKI

Nuspirit Helsinki, whose songs
are published by 33RPM (ASCAP),
made its initial splash in 1999 with
the Guidance single “Take It Back.”
This was followed by “Makoomba
Breaks”/“Afro-Cuban Sunshine” and
the Montana Roha Jazz EP on Ger-
many’s Jazzanova Compost Record-
ings. Such forward-thinking sonic
mosaics were embraced by an inter-
national cross section of electronic
and world music fans.

Already, Nuspirit Helsinki has gar-
nered tremendous early support
from many influential global taste-
makers, including BBC Radio One
DJ Gilles Peterson, Norman Jay,
Thievery Corporation, U.F.0., Jaz-
zanova, and LT) Bukem.

“Nuspirit is bad—and I mean that
in a very good way,” Bukem notes.
“I’'ve been playing [album tracks]
‘Honest’ and ‘Subzero’ for a while
now. They’re instant classics.”

According to Guidance co-founder
Ivan Pavlovich, the label will service
the disc to college radio and special-

ty shows and club DJs. The label is
also investigating film, TV, and ad-
vertising possibilities.

“College radio and strong DJ sup-
port has been the solid grassroots
foundation of this project,” Pavlovich
says. “It’s really important to give the
collective as much exposure as pos-
sible. It would be ideal to have the
entire band tour, but that’s not fea-
sible at the present time, [therefore],
we're focusing on an array of medi-
ums to highlight the group, includ-
ing the Internet.” Pavlovich ac-
knowledges that the label works
closely with subscription service
eMusic.com, which will soon offer
the album for download.

Pavlovich says, “We’ve also been
quite successful with getting our
music exposed on TV shows like Six
Feet Under, as well as in independent
films, so that has become a major
priority, too, for us with this album.”

At the same time, Guidance is
instituting an aggressive 12”-vinyl
campaign: a limited-edition full-
length triple-pack set and remixes of
album tracks “Trying” (mixed by
Axus, Butti49, and Capoeira Twins),
“Oscar” (mixed by Peshay and Circu-
lar Motion by Projections), “Honest”
(mixed by Jazzanova and Only Child),
and “Skydive” (mixed by Psycho on
the Bus). The remixes will surface
throughout the coming months.

In early May, Kallio and Nieminen
embarked on a mini-DJ tour, mak-
ing stops in New York, Los Angeles,
and San Francisco. Later in the sum-
mer, Nieminen will resume Nuspirit
Helsinki’s select tour dates as the
opening act on Dego of 4-hero’s
Giant Step-sponsored tour.

The self-managed Nuspirit Helsin-
ki is booked in North America by
Jason Sugars of Los Angeles-based
Indepth Perception. In Europe, the
collective is handled by several
agents, including Martin Boragno of
Barcelona-based Minifunk Booking.

¢ Paul Oakenfold, “Southern
Sun” (Maverick single). With Carla
Werner at the microphone and re-
mixers Gabriel & Dresden, Liquid
Todd, Sabato, and DJ Tiesto work-
ing their respective magic, Oaken-
fold is ready to catapult to the top
of dance charts worldwide. Perhaps
a similar fate awaits his proper
artist full-length, Bunkka (due June
18), on global album charts.

* 4 Strings, “Take Me Away (Into
the Night)” (Liquid Recordings/Ultra
single). A peak-hour, ever-building
trance-inflected pop jam—replete
with yearning female vocals—“Take
Me Away” is tailor-made to go from
dancefloor to radio without a hitch.

* Groove Armada, Another Late
Night (Azuli/Treacle album). With

Groove Armada selecting the tracks,

Hot Plate

Another Late Night takes on the vibe
and ambience of a sweaty, after-hours
club just as the day begins to dawn.
Key moments include Roy Ayers’ “The
Memory,” Don Ray’s “Standing in the
Rain,” Al Green’s “Truth ‘n’ Time,” and
Loose Ends’ “Feel the Vibe.”

* Todd Gardner Featuring Gynisse,
“Whatever” (Subliminal Soul single).
On the eve of Ibiza, Spain’s high sea-
son, the timing of the ultra-breezy
“Whatever” couldn’t be better. While
Gynisse’s vocals soothe the soul on
the vocal mix, it’s the upfront Spanish
guitars on the Café del Mar dub that
make this track truly sparkle.

-

e Various artists, 7he Cuts/—Ses-
sion 001 (Groovilicious/Strictly
Rhythm album). The idea behind The
Cuts is simple: Give turntable-less
dance enthusiasts access to vinyl-only
tracks and special promo-only mixes.
Included are Goldtrix’s club mix of
Andrea Brown’s “It’s Love (Trippin’)”
and Different Gear vs. Sia’s “Drink
to Get Drunk,” among others.

* Inaction, “No More Love”
(GBH single). At 4 years old, New
York’s weekly party Great British
House (GBH) has treated clubgoers
to the cream of the international DJ
crop. Now, GBH introduces its label
imprint with the release of this
disco-washed, filtered house track.
Funky horn attacks only increase
its incessant energy.
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HONKY-TONK HERO: While no artist
is ever really ready for the realities of
his or her first radio tour, Epic new-
comer Brad Martin was at least a lit-
tle prepared, thanks to a college de-
gree in telecommunications and
broadcast engineering. He says the
degree gave him “an understanding
of how things happen on the other
side of the console.”

The purpose of the tour, of course,
was to introduce himself to radio and
set up his debut album, Wings of a
Honky Tonk Angel, due June 18. It
seems to have paid off. His debut sin-
gle, “Before I Knew Better,” is at No.
22 on the Hot Country Singles &
Tracks chart this issue.

Martin, who writes for Curb Songs
and sings the traditional brand of
country, co-authored eight of the
album’s 10 tracks, including the retro-
sounding title cut. He is particularly
proud of that song, which he says he
and co-writer Rick Williamson “liter-
ally worked on for 18 hours straight.”

While Martin says he’s been writing
songs for years, he got serious about it
after moving to Nashville from his
hometown of Greenfield, Ohio, to pur-
sue a music career eight years ago.
The 29-year-old artist admits, “The
songwriting was something I had to
get better at, because I knew it was
how I was going to be judged.”

Martin chose Billy Joe Walker Jr. to
produce the album, but the two first
met under very unusual circum-
stances. Martin recalls, “It was about
four years ago. I was playing the back
room at Tootsie’s {Orchid Lounge in
downtown Nashville] with my band.
We were right in the middle of Merle
Haggard’s ‘I Think I'll Just Stay Here
and Drink,” and I saw my lead guitar
player walking offstage. I look over, and
there’s this guy in dark sunglasses play-
ing onstage. I thought, ‘Who the heck
is that?" " It turned out to be Walker,
who played on Haggard’s original ver-
sion, which went to No. 1 in 1980.

Martin says that after Epic execu-

tives gave him “total creative control,”
he chose Walker as a producer, and
the two went to work with an eye on
Martin’s vision of “keeping it true to
my music.” Walker, meanwhile, “cap-
tured everything I could have ever
dreamed of on this album,” says Mar-
tin, who is managed by Joe Carter and

booked by the William Morris Agency. |

And while the first single contin-
ues to have upward momentum on
the chart, Martin says he’s already
achieved at least some of his goals.
“To know I have a No. 22 song on Bill-
board right now is rewarding in
itself,” he says. “It’s an accomplish-
ment I've always dreamed of.”

NEW & NOTEWORTHY: Dualtone
Records will release an 18-track John-
ny Cash tribute album, Dressed In
Black, Sept. 10. The album is being
co-produced by bassist Dave Roe, a
longtime performer in Cash’s band,
and BR549’s Chuck Mead. Artists cut-
ting tracks for the tribute include
Rosie Flores, Dale Watson, Chris
Knight, Hank Williams III, Raul Malo,
Rodney Crowell, Kelly Willis and
Bruce Robison, and Mandy Barnett.

Columbia Legacy, meanwhile, is re-
leasing the next five titles in its Cash
reissue series Sept. 3. One of the titles,
Live at Madison Square Garden, is a
previously unreleased concert record-
ing from 1969 that features Carl
Perkins on electric guitar and vocals,
plus the vocal talents of the Statler
Brothers and the Carter Family.

Former Mercury country artist
Kathy Mattea will release Roses, her
first album for Narada Records, July
30. The first single is being worked to
AC, not country radio.

ARTIST NEWS: Rodney Crowell will
host the Down From the Mountain
summer tour, which features music
from O Brother, Where Art Thou? The
41-city tour hits the road June 25 in
Louisville, Ky. Also, Rosanne Cash will
join the tour for some dates.

The Clark Family Experience has
filed for bankruptcy. The group,
which consists of six brothers, filed a
Chapter 7 bankruptcy petition May 30
in the Roanoke Division of the West-
ern District of Virginia of the U.S.
Bankruptcy Court. The group’s attor-
ney, J.D. Larson, issued a statement,
saying, “The filing was necessary be-
cause of the Clarks’ past financial mis-
management, which created their
current insolvency.”

As first tipped here last month, for-
mer Warner Bros. artist Chad Brock
has signed with Nashville indie Bro-
ken Bow Records (Billboard, May 4).

Sawyer Brown & Curb: Still
Happy After All These Years

BY DEBORAH EVANS PRICE
NASHVILLE—This year marks a
milestone for veteran country outfit
Sawyer Brown. The group is cele-
brating its 20th anniversary with Can
You Hear Me Now, its 18th album on
Curb Records, the label the band has
been with its entire recording career.
“It’s just been incredible,” lead vocal-
ist Mark Miller says of the group’s
longevity. “I never really think about it
until April rolls around and it’s like a
birthday. April 1 marked the 20th year
since our very first band rehearsal.”
Miller met his bandmates when he
was a roadie for Don King, and the
rest of the guys were King’s band. “I
tuned their guitars, put their equip-
ment up, and drove the equipment to
all the shows. It's a natural progres-
sion to go from the roadie to the lead
singer,” Miller says with a laugh.
Sawyer Brown'’s first big break
came with a win on TV's Star Search
and soon after the group signed with
Curb. Since then, it’s been one of
country music’s most consistent acts,
racking up 18 top 10 singles, includ-
ing such No. 1s as “Some Girls Do,”
“Step That Step,” and “Thank God for
You.” Over the years, there’s only
been one personnel change. (Bobby
Randall exited in 1990, and guitarist
Duncan Cameron joined drummer
Joe Smyth, bassist Jim Scholten, key-
boardist Gregg “Hobie” Hubbard, and

{ Miller.) And in a climate where artists

are often disgruntled with their
record labels, the band continues to
be happy with Curb.

“I have no desire to go anywhere
else,” Miller says. “Whenever our deal
comes up again, God willing—Mike
[Curb] wants to re-sign us. I've never
looked anywhere else, and I don’t
intend to.”

WORTH THE WAIT

Recorded at Miller’s Dirt Road Stu-
dio, Can You Hear Me Now was two
years in the making. “When you've
been around as long as we have, you
have to reinvent yourself,” Miller says.
“We've gone through these periods
about three or four times in our
career, and it just takes time. We
recorded 21 songs, and we picked 10.
I just hope it’s the best 10.”

Miller says they paid particular at-
tention to the vocals, trying to make
even the background vocals as dis-
tinctive as a lead guitar lick. “Any-
time you do an album and you get
the opportunity to do another one,
you always want to go in and better
yourself and look at areas that you
wish you would have concentrated
on a little harder,” Miller says.
“Through the years, I always thought
there were more vocal things that we
hadn’t done. On Can You Hear Me
Now, there are many songs that real-

ly lent themselves to a lot of experi-
mentation.”

Miller wrote or co-wrote six of the
10 tunes and co-produced the proj-
ect with Brian Tankersley. “Dave Log-
gins and I co-wrote four things, ‘Can
You Hear Me Now,” ‘I Need a Girl-
friend,’ ‘I Got a Plan,” and ‘She’s an

SAWYER BROWN

I've Got to Have You Girl,” ” Miller
says. “The cool thing about a Dave
Loggins lyric is you can listen to it
again, again, and again and on the
20th time you'll hear something you
didn’t hear on the 19th; that’s what I
love about his lyrics.”

Sawyer Brown is booked by Mon-
terey Peninsula Artists, managed by
TK. Kimbrell of TK.O. Management,
and self-published.

THE ‘GOOD GUY’ GROUP
“It’s incredibly exciting,” Curb VP
of marketing Jeff Tuerff says of the
band’s anniversary. “Longevity in this
business doesn’t come around often,

but they are a true success story. The
support they have from all facets of
this business [including] radio and
retail is a pleasure to watch.”

According to Brian K. Smith, VP
of store operations for Value Music
Concepts in Marietta, Ga., Sawyer
Brown continues to enjoy fan sup-
port as well. “They, along with Alaba-
ma, are the original ‘good guy’
group,” Smith says. “They are some
of the most approachable guys you
could ever hope to work with, never
forgetting where they came from.
They continue, even in the absence
of a radio smash of late, to pound the
pavement and support their product.
We see spikes in certain markets after
a show. How many other solo acts or
bands are celebrating 20 years in this
business and [are] still active? You
can count them on one hand. That
should speak for itself.”

Tuerff says the label plans to
secure listening posts and participate
in various retail programs to create
awareness of the album. There will
also be a syndicated radio special
issued around street date, June 11.

Miller says the band is just happy
to still be making music. “We’ve kept
a passion for writing and making
music and always thinking we have
something more to say. We've always
felt we can get better, and there’s
room to grow as long as you have
that kind of hunger.”

Exec Says Fan Fair Far From Peaking

BY ANGELA KING

NASHVILLE—In his 10 years with the
Nashville Convention and Visitors
Bureau, executive VP Butch Spyridon
has seen Fan Fair grow into “Nash-
ville’s biggest event,” but he’s not con-
tent to stop there. Fan Fair, he believes,
could be extended beyond country
music to become “a true reflection of
all Music City has to offer.”
This year’s event, organized
by the Country Music Assn.,
is set for June 13-16 in down-
town Nashville.

While he still believes
country music should be “the
core element” of Fan Fair, Spyridon
would like to expand the event to
“highlight gospel, songwriters, and
other forms of music that reside here.”

This year, he says, the bureau has
“partnered with the Ryman [Audito-
rium], producing the first annual
Marty Stuart Late Night Jam. It’s not
a Fan Fair event, but it’s sanctioned
by Fan Fair,” Spyridon says. “We want
to grow activity around Fan Fair and
fill the other three or four days [in
the week]. Eventually, we want to
make it a 10-day event.”

( e

There are more opportunities to
do just that, according to Spyridon,
now that Fan Fair has relocated
from its previous home at the Ten-
nessee State Fairgrounds to down-
town. “The event has exceeded
growth expectations and reversed a
three-year declining trend in ticket
sales. The numbers are also up this
year, so we know we made
the right decision in mov-
ing it downtown.”

That decision, made after
lengthy debate and wran-
gling over potential loca-
tions, was put into action
last year. “Fan Fair is our signature
event for Music City. It was important
to keep the event in Nashville, in the
city itself,” he says. “We believe we
have the perfect venue in Adelphia
Coliseum downtown. It was impor-
tant that it stayed in the city and
moved downtown, so we could grow
the numbers and expand the event
with ancillary activities.”

Spyridon contends direct visitor
spending with hotels, shopping, and
restaurants brings $14 million to the
city annually from Fan Fair.

o,
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261 37| — LONG TIME GONE Dixie Chicks 26 56359 — I'M IN THE MOOD Alabama =| 56
DIXIE CHICKS,L MAINES (D SCOTT) MONUMENT ALBUM CUT D COOKALABAMA {L.ANOERSON.R ROGERS} RCA ALBUM CUT
27 128132 BEAUTIFUL MESS Diamond Rio | 27 57 HIGHWAY SUNRISE Rhett Akins 55
M D CLUTE.OtAMOND RIO {S.LEMAIRE,C MILLS,S MINOR} ARISTA NASHVILLE ALBUM CUT K LAMB (K LAMB,J STEVENS| AUDIUM ALBUW CUT
28 1 29|29 GOODBYE ON A BAD DAY Shannon Lawson 2| 28 58 THAT'S WHY | SING THIS WAY Daryle Singletary 58
M.WRIGHT {S.LAWSON,M A PETERS) O MCA NASHVILLE 172233 G.COLE (M BARNES} AUDIUM ALBUM CUT
29130]36 AMERICAN CHILD Phil Vassar =| 29 ‘8 58| 56 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood | 16
B.GALLIMORE PVASSAR (PVASSAR,C.WISEMAN} ARISTA NASHVILLE ALBUM CUT A REYNOLOS (G NICHOLSON.D MCCLINTON) CAPITOL/MCA NASHVILLE ALBUMS CUT
30} 4558 UNBROKEN Tim McGraw 30 &0 THICKER THAN BLOOD Garth Brooks 58
B.GALLIMORE.J STROUD.TMCGRAW {H.LAMAR,A.ROBOFF) CURB ALBUM CUT AREYNOLDS (J.YATES,G.BROOKS) CAPITOL ALBUM CUT

—

@ Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the top 20 on both the BDS Air|
the chart after 20 weeks. < Videoclip availability, Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. ® CD Single available. ® DVD
Single available. ©2002, VNU Business Media, Inc. All rights reserved.

play and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from
single available. @) CD Maxi-Single available. @ Cassette Single available. € Vinyl Maxi-Single available. (& Vinyl Single available. € Cassette Maxi-
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] TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 3 | TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
' NUMBER 1 . % 33 Weeks At Number | 13 | THE WAY YOU LOVE ME waRNER BROS. 15818/ WRN Faith Hill
1 CAN'T FIGHT THE MOONLIGHT e cuse 13116 LeAnn Rimes 14 | GOD BLESS AMERICA curs 73127 LeAnn Rimes
24 4| THE IMPOSSIBLE uNivERSAL SOUTH 172241/UMRG Joe Nichols 153 17 ROCKY TOP ‘96 oecca isszramca NASHVILLE The Osborne Brothers
2 | SHOULD BE SLEEPING oreamworks ERSCOPE Emerson Drive W 15| | HONEY DO  0REAMWORKS 450914/ INTERSCOPE Mike Walker
3 WHERE THE STARS AND STRIPES AND THE EAGLE FLY (vRiC STREET 164059/HOLLYWOOD Aaron Tippin 161 | SOMETHIN' IN THE WATER MONUMENT 19625/50NY Jeffrey Steele
5 | | OSAMA-YO' MAMA curs 310 Ray Stevens W18 X 20 IT DON'T MATTER TO THE SUN/LOST IN YOU @ caritoLssrss Garth Brooks as Chris Gaines
5 K | GOD BLESS THE USA curs 73128 Lee Greenwood 19424 | | HOW DO YOU LIKE ME NOW?! 0REAMWORKS 450332/INTERSCOPE Toby Keith
7 | | THAT'S JUST JESSIE LvRIC STREET 16406%HOLLYWDOO Kevin Denney B20J8 19 GIRL IN LOVE  coLumsia 19648/SONY Robin English
N 8| | HOW DO | LIVE A’ cuse iz LeAnn Rimes 18 | ON A NIGHT LIKE THIS _wasNER BROS, 16751 WRN Trick Pony
y KA AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137*/MADACY Randy Travis 228 — | | COME A LITTLE CLOSER wagNER BROS. 16762WAN Lila McCann
104 10| ! NIGHT DISAPPEAR WITH YOU _LyRic STREET 16405/HOLLYWOOD Brian McComas 238 A ROSE IS A ROSE _meRcury 172153 Meredith Edwards
11| | UNBROKEN BY YOU iyRiC STREET 164048/HOLLYWO0D Kortney Kayle W44 | ANGELS AMONG US _sca s2643mis Alabama
121 | ALMOST THERE RErUBLIC/UNIVERSAL 015736/UMRG Gabbie Nolen 25| | LOVE IS ENOUGH RCA GXOUALG 3 0f Hearts

@ Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units (Gold). A RIAA canffication for net shipment of 1 million units (Platinum), with multimil- Top ?9"“'9 singles compiled from a national sample of retail store, mass merchant,

lion titles indicated by a numeral following the symbol. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved.
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@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA :ertification for net shipment of 1 million units {Plati
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b E ARTIST Title | X5 LS ARTIST Title | X5
3 |: | IMPRINT & NUMBER/DISTRIBUTING LABEL &2 3| i IMPRINT & NUMBER/DISTRIBUTING LABEL £
Sz e 41140 | CYNDI THOMSON @ My World
s¥: NUMBER 1 3% o wesitumbe 1| 38 R ol I
111 KENNY CHESNEY A No Shoes, No Shirt, No Problems | 1 3834 STEVE HOLY Blue Moon | 7
BNA 61038/RLG (12 98/18.98) 01 CuRe 7797211 98/17.98) 4
212 SOUNDTRACK A° D Brother, Where Art Thou? | 1 ‘Yol 39 | — HAYSEED DIXIE A Hillbilly Tribute To Mountain Love | 39
LOST HIGHWAY 170069/MERCURY (12,9819 98) DUALTONE 01118 (17 98 CD) 4
313 ALAN JACKSON A’ Drive | 1 4114641 | STEVE AZAR Waitin' Dn Joe | 29
| ARISTA NASHVILLE 67039/RLG (12 38718 98) MERCURY 170263 (11 98/17.98) &
415 BRAD PAISLEY @ Partll | 3 36| — THE FLATLANDERS Now Again | 36
ARISTA NASHVILLE 67008/RLG {11.98/17.98) NEW WEST 6040 (17.98 D) 4
6 [15] MARTINA MCBRIDE A Greatest Hits | 1 44 | 37 VARIOUS ARTISTS Time-Life's Treasury Df Bluegrass | 27
RCA 67012/RLG {12 98/18 98) TIME LIFE 18701 {19 98 CD}
8 17| BROOKS & DUNN a Steers & Stripes | 1 42139 REBA MCENTIRE @ Greatest Hits Volume Ill - I'm A Surviver | 1
ARISTA NASHVILLE 67003/RLG (12.98/18.38) MCA NASHVILLE 170202 (11 98/18 98)
516 TOBY KEITH A Pull My Chain | 1 45 J47 | 44 PAT GREEN Three Days | 7
DREAMWDRKS 450297/INTERSCDPE {12 98/18 98) REPUBLIC 016018/UNIVERSAL (8 98/14 98)
714 RASCAL FLATTS A Rascal Flatts | 3 |46 )50 (46 TRACY BYRD Ten Rounds | 12
LYRIC STREET 165011/HOLLYWDOD (1198 18 98) & RCA 67009/RLG {15817 38}
917 TIM MCGRAW A’ Greatest Hits | 1 4 48 (42 { SOUNDTRACK Down From The Mountain | 10
CURB 77978 (12.98/18.98) LOST HIGHWAY 170221/MERCURY {12.98/1B.98}
1] 8 TIM MCGRAW &’ Set This Circus Down | 1 [JCLAN 43 (33 KEVIN DENNEY Kevin Denney | 14
CURB 78711 (12 98/18 98) LYRIC STREET 165020/ HOLLYWOOD (1298 CD) &
14 (13| | KENNY CHESNEY A’ GreatestHits | 1 [JCSAN 40 | — LITTLE BIG TOWN Little Big Town | 40
BNA 67976/ALG (12.98/18.98) MONUMENT 85374/SONY (7.98 EQ/13.98) &
10|14 TRAVIS TRITT A Down The Road 1Go | 8 ' 45 | 38 CHRIS LEDOUX After The Storm | 14
COLUMBIA 62165/SONY (11.98 E/17 98) CAPITOL 34571 {1098/17 98)
18|11 VARIOUS ARTISTS @ Totally Country | 2 53 (47 KASEY CHAMBERS Barricades & Brickwalls | 13
BNA 6704%/RLG (12 98/17.98) WARNER BROS. 48028 (18 38 CD) 4
16|10 GARY ALLAN Alright Guy | 4 49|50 PATTY LOVELESS Mountain Soul | 19
MCA NASHVILLE 170201 (11.98/17 98) EPIC 85651/SONY (11 38 EQ/17 98)
12116 TRICK PONY @ Trick Pony | 12 5256 DIAMOND RIO @ Dne More Day | 5
WARNER BROS. 47927/ WRN (11.98/17.98) ARISTA NASHVILLE 67999/RLG {11.98/17.98)
15|18 LONESTAR A I'm Atready There | 1 54 §57 (48 VARIOUS ARTISTS D Sister! The Women's Bluegrass Collection | 35
BNA 67011/RLG {12.9818.98) 610493 (11.98/17.98)
19112} SOUNDTRACK A’ Coyote Ugly | 1 55 ) 60|53 HANK WILLIAMS 1l Lovesick Broke & Driftin' | 17
CURB 78703 (11 98/17.98} CURB 78728 (1738 CD) 4
1719 KELLIE COFFEY When You Lie Next To Me | 5 - 54 | 43 STEVE EARLE Sidetracks | 9
BNA 67040/RLG {10 98/16 98) E-SQUARED 751128 ARTEMIS {18 98 CD}
20119 WILLIE NELSON The Great Divide | 5 56 | 49 VARIOUS ARTISTS Forever Country | 18
LOST HIGHWAY 186231/MERCURY (12.98/18.98) RAZOR & TIE 890% 118 98 CD)
21|20 ALISON KRAUSS + UNION STATION e New Favorite | 3 58|55 ALAN JACKSON a When Somebody Loves You | 1
ROUNDER 610495/10JMG {11 3817 98) ARISTA NASHLILLE B43IS/RLG (1291398
22|25 JO DEE MESSINA A Burn | 1 ‘A 51|52 TAMMY COCHRAN Tammy Cochran | 27
CURB 77977 (11 58/17.98) EPIC 59736 SONY {7 98 EQ/11 98) 4
13— EMERSON DRIVE Emerson Drive | 13 JCI 59 | 51 TRAVIS TRITT The Lovin' Side | 48
DREAMWORKS 450272/INTERSCOPE (8.98/14 98) 4 WARNER BROS 78296/RHINO {11 95 CO)
25|28 SARA EVANS A BornToFly | 6 6 61|57 MONTGOMERY GENTRY e CarryingDn | 6
ACA 67964/RLG (11.98/17.98) COLUMBIA 62167/SONY {1198 EQ/17 36)
24 (22 GEORGE STRAIT The Best Df George Strait: 20th Century Masters The Millennium Collection | 8 § 62 §62|58 JAMIE O'NEAL o Shiver | 14
MCA NASHVILLE 170280 {11 98 CD) MERCURY 1701521113817 36) 4
27 |21 | GARTH BROOKS A’ Scarecrow | 1 o ¥,
CAPITOL 31330 (10 98/18 98} +": PACESETTER : e
28| 24 VARIOUS ARTISTS Sharp Dressed Men: A Tribute To ZZTop | 7 [ 63 ] 68163 CLINT BLACK GreatestHits Il | 8
RCA 67036/RLG {12 58/18 98} \ RCA 67005/RLG {12 98/18 98)
29162 HANK WILLIAMS JR. AlmeriaClub | 9 66| 61 RODNEY CARRINGTON Morning Wood | 18
CURB 78725 (7 38/17 98) CAPITOL 24827 {10 98/17.98) 4
31|29 BLAKE SHELTON Blake Shelton | 3 6 64154 CHELY WRIGHT Never Love You Enough | 4
'WARNER BROS 24731/WRN (11 98/17 98} MCA NASHVILLE 170210{11 98/17 98)
3032 CAROLYN DAWN JOHNSON Room WithAView | 8 Tag |67 |64 JESSICA ANDREWS o WholAm | 2
ARISTA NASHVILLE 63338/RLG (10 98/16 98) DREAMWORKS 450248/INTERSCOPZ {11 38/17 981
26123 CHRIS CAGLE @ Play ItLoud | 19 3 63|59 SOUNDTRACK We Were Soldiers | 14
CAPITOL 34170 (109817 98) & COLUMBIA 86403/CRG (12 38 EQ/18.38)
33|27 CLEDUS T. JUDD Cledus Envy | 19 65|70 TRISHA YEARWOOD Inside Dut | 1
MONUMENT 85897 SONY {11 98 EQ/17.98) & MCA NASHVILLE 170200 {11 98/17 98)
34130 GEORGE STRAIT @ The Road Less Traveled | 1 LM 75 (72 RAY STEVENS Dsama-Yo' Mama: The Album | 29
MCA NASHVILLE 170220 (11 98/18 98) CURB 78733 (11 38/17 98)
32|26 TOMMY SHANE STEINER Then Came The Night | 6 " 73| 68 JOHNNY CASH The Essential Johnny Cash | 29
RCA 67041/ALG (16 98 CD} LEGACY-COLUMBIA B6290'SONY {17.38 EQ/24 98)
37 (36 TRACE ADKINS Chrome | 4 (0 74 | 69 DAVID BALL Amigo | 11
g CAPITOL 30618 (10 5817 38) DUALTONE 01109/RAZOR & TIE (11 38/17 98}
N 3 69| 67 VARIOUS ARTISTS Classic Country: Great Story Songs | 28
$ GREATEST GAINER ’$ TIME LIFE 18804 (17 98 CD) v v 9
55| 45 WAYLON JENNINGS RCA Country Legends: Waylon J gs | 19 70 | 65 DARYLE SINGLETARY That's Why | Sing This Way | 65
BMG HERITAGE/RCA 99TB&/RLG (24 98 CO) L AUDIUM8151/KOCH (17 98 CO)
23| — MARK CHESNUTT Mark Chesnutt | 23 7¢ THE CHARLIE DANIELS BAND  How Sweet The Sound - 25 Favorite Hymns And Gospel Greats | 40
COLUMBIA 86540/SONY (11,98 EQ/17 88) | _ 1 SPaRROW 51508 (199819 56)
35(31 LEANN RIMES o I Need You | 1 75 GEORGE JONES The Rock: Stone Cold Country 2001 | S
SNSRI L g o8 s BANDIT/BNA 67029/RLG (1) 98/17 381
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S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 S | ARTIST iMPRINT & NUMBER/DISTRIBUTING LABEL Title 2 &
NUMBER 1 § Weeks A Numbe: ¢ 11 | TRAVIS TRITT A WARNER BROS 46001/WRN H0.98/17.98 Greatest Hits — From The Beginning | 282

2 2 7 LR Fly | 144 13 [ JOHNNY CASH @ LecacvicoLume A 6o7asony (198 Eti 96) 16 Biggest Hits | 165
1 | NICKEL CREEK @ suGaR HiLL 3909 (1698 CD) # Nickel Creek 78 16 | PATSY CLINE A Mca SPECIAL PROCUGTS 420265/MCA (2 98/6 98) Heartaches_ | 181
3 | DIXIE CHICKS ¢ 110,98 EQ/17.98) & Wide Dpen Spaces | 227 15 | TIM MCGRAW A" curs 17885 7.98/11.981 Everywhere | 204
S | SHANIA TWAIN ¢ " mercury ss00 12.90/18.9) Come Dn Dver | 239 17 | WAYLON JENNINGS A° reaesos/RLc (7981198 Greatest Hits | 162
6 | BROOKS & DUNN A’ ARiSTA NASHVILLE 18852/LG (129818 98) The Greatest Hits Coll 246 18418 | TOBY KEITH A mercury sse%2 119817 36) Greatest Hits Volume Dne | 183
4 | FAITH HILL A’ warnerBROS WA (1296/1898) Breathe | 134 19 | JOHN DENVER _ma0Acy 4750 (5 5813 9¢) The Best Df John Denver | 205
10| WILLIE NELSON @ LEGACY/COLUMBIA 63322/SONY {7.98 EQ/11.98) 16 Biggest Hits | 195 31 21 | GARTH BROOKS " caitow s7a2s 19.9826.38) Double Live | 185
12| GARY ALLAN A McANASHVILLE 170101 (119817 98 Smoke Rings In The Dark | 130 22 | ALISON KRAUSS A’ ROUNDER 610825°/1DMG (113817 98) # Now That 1've Found You: A Collection | 272

8 | ALAN JACKSON A° ARISTA NASHVILLE 18801/RLG (12 98/18 98) The Greatest Hits Collection | 345 20 | THE NITTY GRITTY DIRT BAND @ cerimor 35148 (26 58 CD) Will The Circle Be Unbroken | 32
7 | LEE ANN WOMACK A’ 1cA NASHVILLE 170099 (11 58/17 38 | Hope You Dance | 106 23 | PHIL VASSAR @ ARiSTA NASHVILLE 18891/4LG (10 98/16 35} & Phil Vassar | 106
9 [ HANK WILLIAMS JR. A" cuna 7738 (5.50/9.98) Greatest Hits, Vol.1 | 416 A0 — | PATSY CLINE A° Mca NASHVILLE 320012 (63411 %) 12 Greatest Hits_ [ 766

14| THE JUDDS curs 77965 (7.98/11 98) Number Dne Hits | 99 50 — | GEORGE JONES  (EGACY/EPIC 63319/SONY (798 EQ/11.98) 16 Biﬁest Hits | 86
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UMPG SONG CAMP: English-speaking,
Nashville-based writers joined efforts
with Spanish-speaking, Miami-based
writers for a weeklong wriling smor-
gasbord hosted by Universal Music
Publishing Group’s (UMPG) Latin
offices in Miami. The second install-
ment of the UMPG Song Camp

ALVAREZ

brought songwriters together for ses-
sions culminating in full demo record-
ings. Chad Mullins is currently record-
ing a song from the first Song Camp,
which took place last year. Ivin Alvarez,
UMPG’s senior VP for Latin America,
says, “We think this can really work in
the market. We think the songs that
came out last time were good; we think
these songs are great.” Collaborators in
this Song Camp included Alejandro
Lerner, Ignacio Peiia, Luis Enrique,
Pablo Manavello, Alih Jey, Eduardo
Osorio, and Nicolle Chirino on the
Latin end, and Stephanie Bentley
(“Breathe”), Rivers Rutherford (“Ain’t
Nothing 'Bout You”), and Troy Verges
(“Who I Am”) on the Nashville end.
Three days were spent in writing ses-
sions, with a final 12-hour recording
session at Hit Factory/Criteria in
Miami. Alvarez says demos in English
and Spanish will be sent to UMPG’s
offices in the U.S. and Loncon.

MEGA ‘MUSICA: There’s nothing new
in pointing out that getting new music
onto Spanish-language radio—partic-
ularly new music by new artists—is a
challenge akin to landing an interview
with Luis Miguel. In an effort to address
the issue, radio station WSKQ Mega
97.9 FM in New York, is launching La
Muisica Nueva, a new-music hour that
kicks off June 16 and airs Sundays from
11 p.m. to midnight. Admittedly, it’s
not the best schedule, but Bill Tanner,
executive VP of programming for SBS,
believes that this “will be the premier
opportunity in Spanish radio for lis-
teners to hear songs that wouldn’t oth-
erwise be heard on the radio.” The
show came about in part out of labels’

by Leila Cobo

concerns that there were no outlets in
commercial radio for developing tal-
ent. If La Musica Nueva is a success, it
could be eventually syndicated nation-
wide in various formats. Although
encouraged, Tanner remains cautious.
“It’s definitely an experiment, though.
And its success will depend on the sup-
port it receives from both the listeners
and the music industry.”

In other radio news, Tony Luna has
taken over as PD at WPAT 93.1 FM
(AMOR) in New York, replacing depart-
ing PD Al Fuentes. Luna was formerly
at Latino Mix (WCAA-105.9 FM), where
he was replaced by Bryan Meléndez.

BORDER GIRL: When Paulina Rubio
launches her English-language debut.
Border Girl, this month, expect her to
hit the road with a handful of other
Border Girls. That'’s the name the Mex-
ican singer has chosen to give her all-
girl band, following a series of auditions
a few months ago. The group includes
a guitarist, keyboardist, drummer.
bassist, and a DJ, and although being
female was a prerequisite (music direc-
tor Cheche, however, is a man), being
a Latina was not. “It had nothing to do
with that,” Rubio says.” I believe in a
world with no borders.”

ARTIST NEWS: Now stationed in South
Florida, Jairo Varela—founder and
leader of Colombia’s Grupo Niche—is
in the process of recording the group’s
newest album, Talking Love (Hablan-
do de Amor). No, it's not in English—
the title nonwithstanding—although
it does include an English-language
track. “It’s not a question of snob-
bishness, but the fact that we're now
living here in the U.S.,” says Varela,
who plans to move the entire band to
Miami. All the tracks were written by
Varela and arranged by his longtime
collaborator Alberto Barros. Two new
singers—César and Mauricio—will be
featured on the disc, with a label still
to be announced.

Coinciding with the July 16 release
of their sophomore album, multi-
national trio Bacilos will be opening
four concerts for Alejandro Sanz dur-
ing his mini-U.S. tour that kicks off
June 21 in San Diego. Concert indus-
try sources say this is one of many up-
coming tours that will feature opening
acts. We certainly hope so, for this
marks a welcome change to major
Latin acts’ traditional (and disappoint-
ing) reluctance to allow developing acts
the chance to share their stage. By the
same token, labels do well in investing
in such promotional opportunities for
their young acts, which is an established
practice in the mainstream market.

BY RAMIRO BURR

SAN ANTONIO—As a school kid,
Jennifer Pena didn't really like to
play soccer.

But now that she’s singing Univi-
sion’s official World Cup song, the
experience should go a long way
toward soothing old wounds.

“I just played it [soccer] in PE.,
but they used to kick my shins a lot,
and I didn't like that very much,”
Pefia said in a recent interview. “But
I’'m starting to get back into it
again. And I know all the [Spanish]
words and stuff, so I'm like, ‘Yeah, |
made a goal!” ”

Peiia’s latest CD, Libre, which
includes the World Cup tune, was
produced by Rudy Pérez and Kike
Santander and is her first since
breaking with the Corpus Christi,
Texas-based Q Productions last year.
Pérez also teamed with Pefia, 18, to
record the World Cup demo, “Vamos
al Mundial,” which was chosen by
Univision Music Group president
José Behar after listening to demos
from several artists.

Libre contains 17 cuts, including
five regional Mexican/Tejano alter-
nate versions of album tracks. The
album splits evenly between pop bal-
lads and Tejano-grupero fare.

Fans get a taste of Pefia’s pop sen-
sibilities on her soccer tune, “Vamos
al Mundial,” a synth-heavy dance
anthem that represents her first
attempt at pop radio crossover.
Thanks to the Univision TV net-
work’s World Cup coverage, the tune
is getting tons of exposure. Snippets
of the song are played with the net-
work’s daily news updates, coverage
promos, and commercials.

“Alot of times, the level for promo-
tions given to an artist can influence
if or how much a radio station can
play an artist,” KROM-FM San Anto-
nio PD Roger Leal says. His station “is
not yet playing the song, but I have it
right here, and we’re considering it.

“Sometimes that happens to
theme songs [recorded] for telenov-
elas,” he continues. “We know our

Univision’s
Jennifer
Peiia Is

Grateful To

Be ‘Libre’

listeners have been exposed to a
song on a telenovela or they have
become familiar with it.”

Music fans who have not seen or
heard Pena lately will be surprised
by her vaice, which has matured
noticeably in the past two years.

“Everybody says I sound really dif-
ferent,” the San Antonio-born, Cor-
pus Christi-raised singer says. “It’s a
whole lot deeper. During the last two
years, I was always traveling and per-
forming, and I learned a lot about
changing my voice.”

She says her artistic independ-
ence was the biggest change in her
career now that she is signed to
Univision Music.

“This time, I got to pick the
songs,” she reveals. “I went to
Rudy’s house and heard all the
demos. Of course, I had the opin-
ions of other people, but I chose the
songs I liked.”

Being taken into consideration
thrilled her. “Decisions about my
songs, my clothing, and my make-
up went through me first,” she ex-
plains. “They asked me if I liked
it. Everything was something I
liked or I chose, and that’s why
I’'m so happy with it. It’s so much
more me.”

With Libre, Pefia hopes to be-
come the first recording artist to
have a successful post-Q Produc-
tions career. However, she is quick
to dismiss rumors of bad blood
with Q Productions, crediting
Abraham Quintanilla with discov-
ering her in the summer of 1995,
a few months after superstar Sele-
na was shot and killed by the ex-
president of her fan club. Pefa
recorded four successful pop-
cumbia albums under Quintanilla’s
guidance between 1996 and 2000.

“The split was a mutual decision,”
she explains. “I wanted to be doing
exactly what I'm doing now: some-
thing better, higher, more me, and
where | had more control. It has
nothing to do with him. I'm very
thankful for everything he did for
me, because if he hadn’t given me
that first opportunity, I might have
never made it.”

While emphasizing the impor-
tance of her longtime fan base, Pena
says her goals include building
name recognition in Latin pop and
eventually recording in English. She
also wants to start writing songs but
is still trying to figure out how to
take the first step.

“It’s hard to write a song that I
think is going to be a hit,” she says.
“Right now I'm busy, and it’s a lit-
tle hard to get into songwriting
mode, because I've never done it
before. But I'm definitely going to
give it a try.”

Sony’s ‘El Rey’ Goes Acoustic

BY LEILA COBO
MIAMI—Ranchero icon Vicente Fer-
nandez will record an acoustic album
featuring an array of guest artists
who will accompany him on some of
his greatest hits, including “El Rey.”
Artists already confirmed include
Alejandro Sanz and Juanes, who will
sing with Fernandez with one caveat:
They must sing ranchero, with a
mariachi accompaniment.
Fernandez, who will sing most of
his songs solo, says, “When Roberto
Carlos sang with me, he sang ran-
chero. When Celia Cruz did it, she
came in with a mariachi. I sing with
everyone, provided it’s with a mari-
achi.” This time, the mariachi will
fit an “acoustic” format in keeping
with the theme of the album, which
will be recorded July 26 as a special

FERNANDEZ

for Televisa. The show will air the
first week of September, coinciding
with Mexican independence and
with the subsequent release of the
album and DVD by Sony Music Mex-

ico. The disc will also be simultane-
ously released in the entire Latin re-
gion, including the U.S.

Luana Pagani, VP of strategic
marketing for Sony Music Interna-
tional Latin America, believes the
disc “has many aspects. First, be-
cause he is really ‘El Rey.” He is a
great seller in the U.S., Mexico,
Colombia, and Venezuela. He is
absolutely Sony’s biggest-selling
ranchero act—not only his current
albums, but his back catalog is a
constant best seller as well.”

Fernandez is slated to be named
person of the year by the Latin Acad-
emy of Recording Arts & Sciences—
although a formal annoucnement
has to yet to be made—and will be
honored during a dinner prior to this
year’s Latin Grammy Awards.
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BY MARCELO FERNANDEZ BITAR
BUENOS AIRES—Twenty years ago,
when Alejandro Lerner released his
first album, he was immediately
hailed as a promising new singer/
songwriter of the Argentine rock
movement that had begun in the
mid-'60s and survived the military
dictatorship of the late *70s.

But then, local rock music experi-
enced a boom in popularity, and Lerner’s
most poignant ballads became nation-
wide hits that propelled him to stardom.

When Lerner’s sales rose, he experi-
enced a backlash as his original rock
audience snubbed him, deeming him
merely a composer of romantic ballads.

Today, Lerner makes peace with his
past and closes a circle of recognition
with the special array of guests that per-
formed last year in his landmark Nov.

LERNER

24-25 concerts at Gran Rex theater,
recorded live for his new album, lem-
er.vivo (lerner.ive). The list includes
David Lebén, Erica Garcia, and Celeste
Carballo, all popular artists from the

Américalatina...

In Mexico: Marco Antonio Solis is following a sellout performance at the
Plaza de Toros Mexico with a tour of the country. But June 27-29, he will
perform in Puerto Rico, at the Bellas Artes theater. The performances will
represent only one of the opportunities Solis has been offered to play in
prestigious venues since his delving into pop . . . Alejandro Fernandez
says that the film Zapata, in which he plays the lead role, has been put on
hold. In the meantime, he is working on a new ranchero album, which
is set for an October release. Ferndndez says he will return to the type of
material that brought him success years ago, such as “Como Quien Pierde
Una Estrella.” Fernandez’s new disc will be produced by Pedro Ramirez,
who has been working with Alejandro’s father, Vicente Fernandez, for
decades, and more recently, with his brother Vicente Fernandez Jr. Ale-
jandro is again scheduled to tour with his father later this year—this time
around Mexico, Central America, and South America. TERESA AGUILERA

In Brazil: Jorge Ben Jor is the latest in a string of Brazilian artists to
release an acoustic album. His Acustico MTV, on Universal Music, hit
stores in May. The double-CD, which spans Ben Jor’s four-decade career,
features Admiral Jorge V and Banda do Zé Pretinho. TOM GOMES

In Argentina: On June 14, BMG Argentina will release Turmalina, the much-
awaited third album by its prized multi-platinum star Natalia Oreiro, now
produced by Kike Santander. The candombe-infused rhythm of her song
“Cuesta Arriba, Cuesta Abajo” (Uphill, Downhill) is the theme of papular
soap opera Kachorra, where the main actress is Oreira herself. The album
is slated for immediate release in the Czech Republic, Poland, Greece, Rus-
sia, Hungry, Romania, and Japan . . . Universal Music’s respected cult-sta-
tus artist Luis Alberto Spinetta will release the live recording of his Decem-
ber 2001 sold-out concert at 5,000-seat Obras stadium. Titled Argentina
Silver Sorgo Presenta Spinetta Obras, the album will include new song
“Sagrado Tesoro” and his emotive cover of George Harrison’s “Don’t Both-
er Me.” The release is slated for June 17. MARCELO FERNANDEZ BITAR

In Panama: Panamanian youth will have an opportunity to protest increasing
violence in their county, as well as accusations of corruption, during a show
featuring rock and reggae bands. The concert is slated for June 8 and is organ-
ized by representatives of the United Nations in Panama. The objective is to have
youth manifest themselves in “transparency and not violence,” Ciudad de
Panama’s City Council said in a press release. The idea is also to provide a
healthy alternative for recreation, said the council, which. in a joint study with
the United Nations, found that many youngsters view those in power as neg-
ative examples. Guest artists include Os Almirantes, Los 33, Océano, and Tier-
ra de Nadie. They will perform tracks relating to social issues . . . BMG returns
to Panama, in a fashion. The label has hired entertainment journalist Eivilyn
Da Luz to promote its artists in the territory. Da Luz was formerly a writer for
the Universal de Panama’s £ Magazine. ANASTACIO PUERTAS CAICEDO

Correction: The track “Rabo Encebao” by Los Rabanes bass player Chris-
tian Torres was misspelled in América Latina in the June 8 issue.

rock turf, as well as stars from other
genres. Lemer.vivo was released by Uni-
versal in Argentina in March and is
slated for an August release in the U.S.

In a reflexive mood, sitting in the
recreational facilities of his recording
studio El Pie in Buenos Aires, Lermer
says, “The best thing demonstrated by
those concerts, the album, and the
video is that it was a natural exchange
of music with people involved in my
professional and personal life. They all
knew about my need to show that it is
not necessary to emphasize that I
belong to the rock, pop, or folk styles.
I can be all of that!”

Lerner.vivo topped sales charts for
seven weeks at retail giant Musimun-
do, with the single “Por un Minuto de
Amor” (For a Minute of Love) enjoy-
ing heavy rotation in radio and video
outlets. The album is a 17-song tour
of Lerer’s career, including an early
rock’n’roll track with ironic lyrics,
“Nena Neurética” (Neurotic Babe);
two covers of Argentine rock classics
from the early '70s, “Rutas Argentinas”
(Argentine Routes) by Luis Alberto
Spinetta and “Desconfio” (Mistrust) by
bluesman Pappo; and a bonus track
with Soledad set to air on new radio
station FM Disney.

“It was our first big release of 2002
and has our full support,” says Uni-
versal Music Argentina GM Diego Vil-
lanueva, noting the album has also
been released throughout Latin
America, Spain, Italy, and Israel, coin-
ciding with Lerner’s concert tour.
Working with a new manager (Fer-
nando Moya) and agent (Booking &
Management), Lerner is currently
touring South America. A nationwide
schedule of concerts in Argentina is
slated for the third quarter, after play-
ing Israel and Spain in July.

“This will probably be the most
extensive and international tour I have
made in the last eight years,” says Lern-
er, who has also worked during the past
decade as a producer (Soledad), sub-
mitting songs for other artists (Luis
Miguel, Celine Dion, Santana), and
supervising Spanish versions of songs
for American stars (Cher, Paul Anka).
Lerner has also been active in human-
itarian causes. In October 2000, he
helped organize a star-studded show for
UNICEF in Panama, which included
performances by Ruben Blades, Mer-
cedes Sosa, Daniela Mercury, Ater-
ciopelados, Danilo Perez, Chichi Peral-
ta, and Leon Gieco, plus a symphony
orchestra and choir.

“My idea is that music exists to
make people closer to each other,” he
says. “Music and artists cannot be
divided into separate compartments
and styles; that is why I have played
jazz, folklore and tango. That is why |
have traveled so much and shared
hugs with such different artists as El
Tri and Paulina Rubio. There used to
be a big prejudice in Argentina, but
this new album demonstrates that we
can all be together, with music as a
symbol for union while my country
lives such hard times.”

AMERICAN ROOTS: When Bill Frisell
released Nashviile in 1995, it was a
seeming about-face from the ethe-
real, experimental jazz sounds upon
which he had thus far staked his
career. Featuring some of country
music’s top session players, in hind-
sight, it appears that that album set
in motion new avenues of explo-
ration for Frisell, who has since
released several projects that mine
similar territory.

FRISELL

On The Willies (Nonesuch, June
11), Frisell again draws deep from
the well of Americana on a collec-
tion that leans heavily on tradition-
al bluegrass songs and structures,
performed in a trio with banjo play-
er Danny Barnes and bassist Keith
Lowe. “I wonder how this fits in with
the jazz thing I am known for, but
in my eyes, it is the same as any
other music I have played,” Frisell
says. “What is on the surface gets
called by different names, be it jazz
or bluegrass or country, but I am
still a jazz musician, using the basic
mechanics I learned from listening
to Sonny Rollins, Miles Davis, and
Thelonious Monk.”

According to the guitarist, the
similarities between The Willies and
his more traditional jazz-leaning
recordings (such as last year’s
eponymous trio outing with Dave
Holland and Elvin Jones) comes in
the way the participating musicians
relate to one another. “It is the inde-
finable chemical reaction that hap-
pens when I play with the other
instrumentalists, the give-and-take,
conversational thing,” Frisell says.
“That dialog between the players has
always been most important to me.”

Not surprisingly, Frisell feels that
the stylistic and sonic transitions
from his earlier works are less of a
change and more of a natural pro-
gression, “All of these elements have
always been in my music,” he says,
“but Nashville stands out, because it
was the first time I had actually
played with a banjo or mandolin
player. I went into that situation
completely naive, having listened to
that music for years but never actu-

by Steven Graybow

ally sitting down and figuring out
how to play it. That opened my eyes
to this high level of musicianship
that bluegrass musicians have and
prompted me to look into more
early 20th-century music.”

Frisell says that more than any-
thing, The Willies was inspired by
his musical relationship with
banjo/guitar player Barnes, a Texan
who moved to Seattle several years
ago. Upon first hearing Barnes play,
Frisell introduced himself and asked
to study with him. “He comes from
this whole other world from me,”
the Seattle-based Frisell says. “He
grew up learning from these older
fiddle players and singing gospel
songs in church with his grand-
mother, and I was trying so hard to
learn these styles.”

While The Willies does not promi-
nently feature the extensive use of
delays, loops, and electronic manip-
ulations that are Frisell trade-
marks, the guitarist is quick to note
that his gadgetry is in use on the
project in perhaps a slightly more
subdued manner. “The loops here
are more textural; I do them live, as
I am playing the music. I play into
a box that records everything [ am
playing, so at any moment I can let
the stuff loose and manipulate it,
speed it up, slow it down, play it
backward, whatever. There are no
obvious looped rhythms in this mu-
sic, but I do use electronics to add
texture—mostly vague, sustaining,
atmospheric stuff.”

Frisell’s search through the an-
nals of American music has also led
to his discovery of such turn-of-the-
century acoustic bluesmen as Mis-
sissippi Fred McDowell, Blind Wil-
lie Johnson, and Robert Johnson,
who undoubtedly had a pervasive
influence on the jazz musicians who
have come in their wake.

“The further you go back in his-
tory, the more you see that all of this
music comes from the same place,”
Frisell says. “That is where I want to
go with my own music—to that
point where it is not black or white,
not jazz or country, where you don’t
know what it is. You just enjoy it.”

NOTEWORTHY: Few ensembles can
boast individual members whose
names are as important to jazz as is
the band itself, but such is the case
with Weather Report, whose Myste-
rious Traveler (1974), Tale Spinnin’
(1975), and Black Market (1976) were
reissued June 4 on Legacy/Columbia.
Among the luminaries who passed
through the band during this peri-
od are mainstays Josef Zawinul and
Wayne Shorter, along with Jaco
Pastorius, Alphonso Johnson, and
Alex Acuna. A best-of collection
spanning 1973-1980 was released on
the same date.
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SONGWRITERS & PUBLISHERS

DEEP BLUES: David Johansen dug
deep into the folk/blues genre when
he conceived his Harry Smiths
band, which released the acclaimed
David Johansen & the Harry Smiths
album on Chesky Records in 2000.
But it wasn’t a one-sheot for the leg-
endary New York Dolls frontman/
Buster Poindexter alter ego, who
has just issued Shaker with his
Smiths for Chesky.

JOHANSEN

The new disc, described by Johansen
as “just a smidgeon harder,” contains
more of the sort of vintage blues mate-
rial assembled by the eccentric music
archivist Harry Smith, whose land-
mark 1952 Anthology of American
Folk Music boxed set for Folkways
Records heavily influenced the folk-
music boom of the '50s and '60s.

“ ‘Kassie Jones' is the only song from
the callection,” notes Johansen, whose
new album’s title comes from a lyric in
the Furry Lewis tune, one of two cov-
ers by the famed Memphis guitarist.
“‘In Love Again’ is an obscure Mem-
phis Minnie record that she recorded
in her later years in Chicago—and I
don’t even know where [ heard it. ‘Deep
Blue Sea’ is from the Tommy McClen-
nan version. It’s great: kind of a classic
song with various titles that’s been
recorded by a lot of people. Tommy
McClennan made some great sides and
was so whacked {that] he'd be talking to
the engineer during a solo.”

Longtime Johansen fans know
that he’s been singirg the blues
since his Dolls days. Many of the
Shaker songs, he says, he's “known
since I was a kid.” But he also stays
current and has included “My Mor-
phine” by David Rawlings and
Gillian Welch, the album’s “only liv-
ing songwriters, I think.” Explain-
ing his sang choices, Johansen says,
“It's hard to describe what it is—why
you like a song. It's kind of like a
chemistry thing, like liking some-
body’s cooking as opposed to some-
body else’s. So I hear a song and like

&Music

by Jim Bessman

it, and essentially that’s what it is.”
The Buster Poindexter Inc. (BMI)
writer adds that he’s always writing
his own songs and is collaborating
with his guitarist/producer and Egg-
plant Music (ASCAP) writer Brian
Koonin on songs for a future album.
“But I really enjoy playing this
music,” he notes. “It plays with time,
so when we start performing, it
takes me away from day-to-day stuff
and on a really pleasant journey.”

MUSICNOTES AND AOL: Musicnotes.
com has become the exclusive pro-
vider of digital sheet music and
lyrics for AOL Music, the online
music division of America Online.
The Madison, Wis.-based company
will now offer its multi-genre cata-
log of 14,000 digital sheet-music
titles to AOL members, who can
receive, print, and play sheet music
and lyrics on their computers.

According to Musicnotes CEQ
Kathleen Marsh, the pact with AOL
marks “a true revolution” in sheet-
music distribution. “AOL's members
around the world will now be able to
acquire their favorite sheet music
inexpensively, instantly, and with a
great deal of satisfaction on a 24/7
basis,” she says. “The days of sheet
music being out of print, unavail-
able, or available only in expensive
folio editions not designed for one’s
instrument of choice are ending.”

Musicnotes has content agree-
ments with Warner Bros. Publica-
tions, BMG Music Publishing, Fa-
mous Music, and several other music
publishers and also carries more
than 220,000 mail-order items in its
online catalog. The AOL pact, Marsh
adds, should help the company
attract additional digital content
from music publishers.

“For almost a century, after having
been relegated to the ‘tip of the tail of
the dog’ that is the music business,
sheet music is once again positioned
to create significant income for music
publishers and artists throughout the
world,” she says. “Our songs and lyr-
ics will be a great complement to AOL
Music’s extensive offerings as the
most heavily trafficked music portal.”

BMG GETS RICH: Allan Rich has
signed a worldwide co-publishing
agreement with BMG Songs, the U.S.
division of BMG Music Publishing
Worldwide. The company will co-
publish future works written by Rich,
whose diverse credits include songs
cut by Whitney Houston, Barbra
Streisand, Natalie Cole, Rod Stewart,
Barry Manilow, and Dolly Parton.

BY THOM DUFFY

NEW YORK—How do songwriters
in one country promote the use of
their copyrights in another territo-
ry? That’s where music publishers
step in, with their international
networks and relationships. Bill-
board correspondents recently sur-
veyed a selection of independent
and major publishing companies to
illustrate how musical creativity
crosses borders.

The relationships that publishing
executives nurture worldwide with
recording companies, film directors,
advertising agencies, and others
help explain how, for example, a
song from an Arizona duo winds up
on a Greek TV ad, a Nashville writer
hits No. 1 in the Netherlands, or a
Swedish writer gets a track on the
new Scooby-Doo soundtrack.

Daniel Wahlgren has recorded six
albums in Sweden in a pop-reggae
style under the stage name Papa Dee
and three U.S. albums with Brook-
lyn Funk Essentials. One of his Swe-
dish singles on the MNW label, “I
Spy,” was pitched to Marisa Porter
of Universal Music Publishing in Los
Angeles by Martin Ingestrém, man-
aging director of Universal’s Swedish
publishing company.

“Marisa really believed in it and
started to plug it,” Ingestrom says.
“I Spy” wound up in a Chrysler TV
ad campaign—which, in turn, drew
the attention of singer Diana King,
who tapped Wahlgren to co-write
and perform on her debut album for
Maverick. Universal’s support fur-
ther led to the appearance of Wahl-
gren’s 1998 track, “Island Rock,” on
the Scooby-Doo soundtrack.

The music of Arizona duo Calex-
ico, featuring Bug Music writer
Joey Burns and co-writer John Con-
vertino, reached the ears of Greek
film director Vangelis Seitanidis,
who chose two of their songs for his
new feature, Ghost of a Chance.
But Bug also gained a “sweeter”
placement for Calexico’s song “The
Ride (Part II).” Via a sampler pre-
pared by Bug’s office in L.A., Bug
Music Greece pitched the song to
Young & Rubicam Greece, which
chose the track for its client Kraft &
Jacob’s TV ads promoting the
Escape brand of chocolate. “The
creative people at the Greek ad
agency were fans of Calexico,” says
Pamela Lillig, director of business
affairs for film and television at Bug
Music in the U.S. “And Bug Greece
—like Bug L.A.—continually estab-
lishes and nurtures relationships
with the creative music staff at ad
agencies worldwide.”

Songs by Nashville writer Troy
| Verges have been recorded by the

likes of Trisha Yearwood, Martina
McBride, Faith Hill, and Jessica
Andrews, who hit No. 1 with Verges’
“Who [ Am.” But a trans-Atlantic
cooperation among Universal Music
executives led to the recording of a
song by Verges by the duo of Dutch
star Marco Borsato and newcomer
Sita. The song, “Lopen Op Het Water,”
topped the Dutch singles chart for
one month and became the theme for
the nation’s royal wedding of Willem
Alexander and Maxima Zorrequieta.

~ INGESTROM

Verges was identified two years
ago as being capable of reaching
beyond a country audience, says
Universal Nashville senior VP/GM
Pat Higdon, whose creative direc-
tor, Kent Earls, began circulating
Verges’ songs among Universal
affiliates. “Our Holland people re-
sponded right away,” Higdon says.
“I give a lot of credit to [Universal
Music Publishing Netherlands exec-
utives] Peter Birkoff and Oscar
Ombach—they are really strong
song men.” Placements of Verges’
songs in the Netherlands have con-
tinued, and the writer is due to col-
laborate with Dutch songwriters
later this year.

- Publishers Help Musical
Creativity Cross Borders

The creative flow goes in both
directions across the Atlantic, of
course. Laurent Dreux-Leblanc,
president of the XIII Bis Music
Group—which has offices in Paris
and L.A.—recalls how his company’s
publishing arm, Rive Droite Music,
successfully linked French group
Gipsyland with Cher for a hit on her
1999 album Believe. After listening
to a demo from Gipsyland and decid-
ing its sound was “far beyond any
Gypsy music I'd heard before,”
Dreux-Leblanc brought the group to
the attention of Cameron Randle at
Hollywood Records, who signed it.
The group’s debut album, Viva la
Musica, was produced by Paul Barry
and Mark Taylor, the team who also
produced Cher’s Believe. And for a
song they co-wrote, “Dové I'’Amore,”
the two producers chose Gipsyland
to back Cher. The track became an
international top 10 hit.

Similarly, British songwriter Ben
Copland recently received a platinum
disc for his two co-writes on the
Aaron Carter album Oh Aaron (Jive
Records). “I signed Ben Copland, who
had been writing songs with Nicky
Cook and Phil Dane,” recalls Global
Talent Publishing creative director
Miller Williams. “Of about a dozen
demos that Ben brought with him
were ‘Hey You’ and ‘Baby, It’s You.””
Williams pitched these to Tim Smith
of Zomba U.K. and further suggested
that Zomba Music Publishing sign
his co-writers, increasing the com-
pany’s interest in the tracks. “It’s a
good example,” Williams says, “of two
publishers working together for
mutual benefit.”

Additional reporting by Hamish
Champ and David Stark in London,
Kai Lofthus in Stockholm, and
Joanna Shore in Paris.

Bankable. Nashville songwriter Victoria Banks has re-signed a publishing deal
with House of Fame (HOF)/Fame Music. The Toronto native is an ASCAP/SOCAN
writer, whose cuts include the Sara Evans hit “Saints & Angels.” Pictured, from
left, are HOF/Fame Music VP of operations Todd Wilkes, HOF/Fame Music chair-
man/CEO Mark Hall, Banks, and HOF/Fame Music president Rodney Hall.
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another ELVIS

Aberbach Enterprises, LtO.
Julian J. Aberbach
Hall of Fame member, Music Industry USA

Hall of Fame member, Country Music Industry, Nashville, Tennessee




lacing new music or

recent hit songs is easy for

music publishers, as any

casual TV-watcher or

movie-goer can readily
attest. But getting fresh exposure
for deep-catalog titles requires
more forceful action.

“We've bought over 200 catalogs
in the last 15 years, and we can’t
just leave them in the filing cabi-
net,” avers BMG Music Publishing
president Nicholas Firth.

Adds Sony/ATV Music Publish-
ing executive VP Jody Graham
Dunitz, “You have to be more
resourceful with the old titles,
because they're not immediately
identified by music users.”

To facilitate usage of deeper
catalog, Warner Chappell's VP of
advertising and A&R. Neil Gillis,
cites “a three-pronged attack” that
alsa applies to the basic promo-
tional efforts of most other pub-
lishers. “We use traditional audio
by way of CD samplers, so that
the catalog is made more user-
friendly,” says Gillis. “Then there’s
our Web site, with new search
engines based on key words or
ideas—for those who are savvy
enough to go that route. And then
there’s me and colleagues like me,
who are here to provide continued
personal service.”

Warner Chappell, reports Gillis,
has recently instituted the themed
Warner Chappell Music Inc. Spe-
cial Markets Sampler Series (“to distill

DRGB SABHOC

With hundreds and thousands of copyrights, how do publishers exploit their
hidden classics? Herewith, some examples of how non-hit wonders
often prove to be extremely rewarding.

the catalog based on key ideas and
words”) with an initial “teaser” CD
and the forthcoming Songs About
Fun and Happiness debut entry.
“The beauty of it is that we can
show the depth of the catalog from
today’s current hits to something
deep—and each category is as end-
less as the depth of the catalog,” he
says.

20TH-CENTURY ACCESS
Universal Music Publishing
Group, meanwhile, has taken the
sampler-CD concept to a colossal
level with its new 28-disc 20th Cen-
tury Pop boxed set, containing
choice catalog cuts spanning 1925-
2000. “We've invested hundreds of
thousands of dollars, going back to
the '20s to make sure that stuff'is
getting out there and is easy to
access,” says the company’s world-
wide president, David Renzer, who

BY JIM BESSMAN

has serviced the box to hundreds
of music supervisors, ad agencies
and A&R executives. “There’s a lot
of stuft' sprinkled in there that’s net
familiar but 1s just good music of
the era, and now we're compiling
a similar R&B set that will also go
back to the '20s, with all kinds of
classic R&B and blues—and phase
3 will be country classics.” While
Universal supplements its big-box
samplers with a monthly series of
discs promoting more current
material, it also disperses “internal”
deep-catalog samplers to its staffin
all the major territories.

BMG similarly has a current
internal-sampler program under
way to highlight deep catalog. Its
London-based worldwide market-
ing department compiles and
releases CDs featuring key titles
and previously undiscovered gems
from the company’s global catalog.

“We put out 25 CDs last year, fea-
turing such artists as Peggy Lee,
Barry Manilow and Fleetwood Mac
and have another 20 scheduled for
this year,” Firth says.

EMI Music Publishing’s senior
VP of music resources and catalog
promotions, Alan Warner, holds
monthly internal-listening meetings
at the firm’s Los Angeles office, dur-
ing which he plays a broad selection
of older songs for the West Coast
A&R and film soundtrack people.
“Last month, I gave an overview of
the songs of Johnny Bristol, the
Jobete writer/producer who, often
along with Harvey Fuqua, wrote
such classics as ‘Someday We’'ll Be
Together’ and ‘If I Could Build My
Whole World Around You,”” he
says. “I strongly believe that hear-
ing alternative interpretations of
certain songs can cement their
importance, and, with this in mind,

one Johnny Bristol composition 1
highlighted was I Don’t Want to Do
Wrong,” which was co-written with
and for Gladys Knight in ’71. 1
played an extract from Gladys’ orig-
inal and then segued into a 1988
revival version by the late Johnny
Adams, who, with Dr. John on piano
and Duke Robillard on guitar, took
the plaintive ballad and turned it
into a passionate blues experience.
The day after hearing the latter
record at my meeting, Tami Lester
of our soundtrack division called
and asked for a copy, which she’ll be
considering for a pitch.”

EMI’s sampler releases are simi-
larly used to “reacquaint or, in
many cases, introduce for the first
time, songs which are truly ‘hidden
classics’ that deserve a second and
third chance to shine,” Warner
says. Such samplers remain the tra-
ditional means of promoting deep
catalog, as noted by Gillis. But pub-
lishers are increasingly relying on
the Internet to generate catalog
awareness, as well. Renzer, for
example, notes that Universal’s
completely revamped Web site
showcases catalog “on many levels”
and spotlights lists of songs by
artists, composers and genres.
While comparatively archaic, print
publications can also be effective
promoticonal tools, as Carlin Amer-
ica’s VP of marketing Bob Golden
notes. “We produced a folio for the
25th anniversary of Stephen Sond-

Continued on page 44
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You’'ll Never Walk Alone

Lyrics By OscAR HAMMERSTEIN 11
Music By RiICHARD RODGERS

©1945 WILLTAMSON MUSIC*
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Top Songwriters

Vets, Newcomers And Superscribes

BY SILVIO PIETROLONGO

or the first time since
1999, one composer tops
both the Hot 100 and
R&B/Hip-Hop lists in
this year's Music Publish-
ing Spotlight, while 2001’s Year In
Music No. 1 country scribe main-
tains his lofty perch. On the Latin
list. a longtime singer/songwriter
finally makes it to the No. 1 slot.

DYNAMIC DUO

With R&B and hip-hop music
continuing to dominate the top of
The Billboard Hot 100, it's no sur-
prise that five songwriters make the
mid-year top 10 on both the Hot
R&B/Hip-Hop Singles & Tracks
chart and the Hot 100.

After coming in at No. 7 on the
Hot 100 and No. 2 on R&B/Hip-
Hop Singles & Tracks in 2001's
Music Publishing Spotlight. Pharrell
Williams leads both formats for the
first time. Williams, half of the pro-
duction duo the Neptunes (with
Chad Hugo) and a member of
recording act N.E.R.D., places the
most titles (11 on Hot 100, 16 on
R&B) than any other writer thus far
in 2002. Pharrell joins R. Kelly
(1999), Diane Warren (1997) and
Babyface (1996) as the only writers
to simultaneously top both lists in
our Music Publishing Spolight.

Williams™ biggest Hot 100 hit of
the year (and of his career) is the No.
3—peaking “U Don’t Have to Call”
by Usher, the only track he charted
as the sole writer. Williams also hit
top-5 gold on the Hot 108 with 'N
Sync Featuring Nelly’s “Girlfriend.”
Considering that, prior to this year,
Williams had placed 13 titles on the
Hot 100 as a writer since 1996’s “Use
Your Heart” by SWV, he most cer-
tainly has become one of the most
sought-after writer/producers,
enployed by artists as diverse as
Mystikal, No Doubt, Lil Bow Wow,
and Britney Spears.

On Hot R&B Singles & Tracks,
Williams’ biggest hit was also
Usher's “Call,” which peaked at
No. 2. He also reached the top 5
with Busta Rhymes’ “Pass the
Courvoisier,” on which he and P.
Diddy are featured vocalists.

Chad Hugo, the other half of the
Neptunes, comes in at No. 10 on
the Hot 100 and No. 7 on R&B.
While Hugo made both cur Music
Publishing and Year In Music R&B
top 10's last year, ending up at No.
6 in each of the Spotlights, this is
his first appearance among the top
10 Hot 100 writers. Williams was
one of the co-writers on all of
Hugo’s compositions but was able
to distance himself in rank by pen-
ning two songs (Usher’s “Call” and
“Fatty Girl” by Ludacris, LL Cool J

& Keith Murray) without Hugo.

YOU KNOW THE NAMES
Another of the hottest writer/
producers in the business, Timothy
Mosley (better known as Timba-
land) takes the runner-up slot on
the R&B list and comes in at No. 5
on the Hot 100 chart. Mosley, who
earned a No. | R&B mark in the
2000 Music Publishing Spotlight,
had a hand in five top-10 singles on
the R&B/Hip-Hop chart among
the 11 he placed this year, with
the highest charting being Tweet's
No. 1 solo debut “Oops (Oh My),”
which he co-wrote with the artist
(under her given name, Charlene
Keys). “Qops” also peaked at No. 7
on the Hot 100, the best rank of
nine tracks that Mosley placed on
that chart, songs that were hot
enough to place Mosley at No. 5 on
the Hot 100 writers list, a notch
below the rank he earned in our
2000 Music Publishing recap.
Although he stands at No. 2 on
the Hot 100 recap and No. 3 on
R&B/Hip-Hop, Irving Lorenzo
(a.k.a. Irv Gotti) has probably gotten
more press in 2002 than any other
composer. The founder of Murder
Inc. Records is riding phenomenal
success as a writer/producer on hits
by his label’s Ja Rule and Ashanti .
Four of the eight tracks that build
Lorenzo’s point total on the Hot
100 went to No. 1: “I'm Real” by

Jennifer Lopez Feat. Ja Rule,

“Always on Time” by Ja Rule Feat.
Ashanti, “Ain’t It Funny” by Lopez
and Ja Rule and, most recently,
Ashanti’s “Foolish.” “Time” and
“Foolish” also topped the
R&B/Hip-Hop chart. In the April
13 issue, Lorenzo had credit for
each of the Hot 100’s top three
songs—with “Funny” at No. 1,
“What's Luv” by Fat Joe Featuring
Ashanti at No. 2 and “Foolish” at
No. 3. That issue marked the first
time a songwriter has occupied the
top three slots on the Hot 100 since
Barry Gibb turned the trick in
March 1978 with the Bee Gees’
“Night Fever” and “Stayin’ Alive”

and Samantha Sang’s “Emotion.”
Despite his various No. I’s,
Lorenzo is not the highest ranked
writer in either recap because he co-
wrote each of the tracks that chart-
ed, sometimes with more than a half
dozen partners (chart points are
split evenly among all listed writers).
Contributing with Lorenzo on
seven of eight Hot 100 songs and 10
of 13 R&B/Hip-Hop tracks is Jeftrey
Atkins (the ever-present Ja Rule),
who comes in at No. 4 on both
charts’ recaps. All but one of Atkins’
charted titles featured his vocals,
Continued on page 44

The chart recaps in the Music Publishing Spotlight are year-to-date rankings (starting with the Dec. 1, 2001, issue, the beginning
of the 2002 chart year) through the May 18 issue.

The Hot 100 and Hot R&B/Hip-Hop charts are determined using a combination of radio-audience gross impressions as monitored
by Broadcast Data Systems (BDS), point-of-sale data provided by SoundScan and reported airplay from radio stations in markets not
monitored by BDS. Recaps for those charts refiect actual sales and/or airplay points for each week a song appeared on the chart. Recaps
for Hot Country Singles are compiled using total detections as monitored by BDS for each chart week, while Hot Latin Tracks recaps
are determined using BDS audience gross impressions, accumulated during each week a song charts.

In cases where a song is written by more than one songwriter, points are divided equally between the composers. Publisher and
publishing-corporation points are likewise split evenly. Publishing corporations receive 100% of the point values compiled by any
publisher in which the parent company holds at least 50% equity. Publishing corporations also receive 25% of the point value built
by publishers that they administer but do not own.

The recaps were compiled by Anthony Colombo with assistance from Hot 100 chart manager Silvio Pietroluongo, R&B/hip-hop
charts manager Minal Patel, country chart manager Wade Jessen and Latin charts manager Ricardo Companioni.

The Billboard Hot 100
Publishing Corporations
Pus. PUBLISHING CORPORATION (No. of Charted Tites)

EMI MUSIC (704)
WARNER/CHAPPELL MUSIC (64)
UNIVERSAL MUSIC (49)

SONY/ATV MUSIC (38)

ZOMBA MUSIC (26)

FAMOUS MUSIC (23)

BMG MUSIC (23)

WINDSWEPT HOLDINGS MUSIC (78)
NICKELBACK MUSIC (7)

DJ IRV MUSIC (8)

The Billboard Hot 100 Publishers

Pos. PUBLISHER (No. of Charted Titles)

COWRONDOEWN =

-

EMI APRIL,ASCAP (72)

EMI BLACKWOOD,BMI (42)
WB,ASCAP (37)
WARNER-TAMERLANE,BMI (76)
FAMOUS,ASCAP (7)

SONGS OF UNIVERSAL,BMI (74)
NICKELBACK,SOCAN (1)
UNIVERSAL,ASCAP (12)

DJ IRV,BMI (8)

ZOMBA,ASCAP (16)

The Billboard Hot 100 Songwriters

1 Pharrell Williams (77)

U Don’t Have To Call—Usher—Arista—
The Waters Of Nazareth, BMI/EMI
Blackwood,BMI/EMI April ASCAP

Girlfriend—N Sync Featuring Nelly—
Jive(J.Timberlake,C.Hugo}—Tennman
Tunes,ASCAP/Zomba, ASCAP/EMI
Blackwood BMl/The Waters Of
Nazareth,BMI/EMI April ASCAP/Chase
Chad, ASCAP

Young’n (Holla Back)—Fabolous—Desert
Stormy/Elektra(J.Jackson,C.Hugo}—D.
Brasco,ASCAP/Desert Storm,BMl/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI/Chase Chad ASCAP/EMI
April, ASCAP

Pass The Courvoisier Part il—Busta
Rhymes Featuring P. Diddy & Phar-
rell—J(T.Smith,C.Hugo}—
T'Ziah's,BMI/The Waters Of
Nazareth, BMI/EMI
Blackwood,BMI/Chase
Chad, ASCAP/EMI April ASCAP

Bouncin’ Back (Bumpin’ Me Against The
Wall)—Mystikal—

Jive(M. Tyler,C.Hugo)}—EMI Black-
wood,BMI/The

Braids, ASCAP/Zomba,ASCAP/The
Waters Of Nazareth,BMI/Chase
Chad ASCAP/EMI April ASCAP

I’'m A Slave 4 U—Britney Spears—
Jive(C.Hugo}—EMI Blackwood,BMl/

CORNDIOEWN =

-

Pharrell Williams

The Waters Of Nazareth, BMI/EMI
April, ASCAP/Chase Chad, ASCAP

Hella Good—No Doubt—Interscope(G.Ste-
fani,C.Hugo, T.Kanal)—World Of The
Dolphin, ASCAP/ Universal, ASCAP/
Chase Chad ASCAP/EMI
April ASCAP/The Waters Of
Nazareth, BMI/EMI Blackwood BMI

Take Ya Home—Lil Bow Wow—So So
Def{J.Dupri,C.Hugo}—Shaniah
Cymone, ASCAP/EMI April ASCAP/The
Waters Of Nazareth, BMI/EMI Black-
wood,BMl/Chase Chad ASCAP

Hot In Herre—Nelly—Fo’ Reel
(C.Brown,Nelly,C.Hugo)—Jackie
Frost, ASCAP/BMG Songs,ASCAP/The
Waters Of Nazareth, BMI/EMI Black-
wood,BMI/Chase Chad, ASCAP/ EMI
April, ASCAP/Swing TASCAP/
Ascent, BMi/Nouveau,BMI

Fatty Girl—Ludacris, LL Cool J & Keith
Murray—FB(C.Bridges, J.T.Smith,
K.Murray,S.Barnes,J.C.0livier)—
Sony/ATV Tunes,ASCAP/LL Cool
J,ASCAP/llliotic, ASCAP/Ludacris, ASCAP
/EMI April ASCAP/ENQT, ASCAP/
EKOFR,BMI/Sony/ATV Songs,BMI/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI/Justin Combs,ASCAP/ Jae'-
wons,ASCAP/Zomba,ASCAP

Diddy—P, Diddy Featuring The Nep-
tunes—~Bad Boy(C.Hawkins,
C.Hugo,L.Parker,E.Barrier, W.Griffin}—
Donceno,ASCAP/The Waters Of
Nazareth,BMI/EMI Blackwood,BMI/
Chase Chad,ASCAP/EMI April ASCAP/
BDRASCAP/Zomba,ASCAP/Robert
Hill, BMi/Universal-Songs Of Poly-
Gram,BMI

2 Irving Lorenzo (8)

Always On Time—Ja Rule Featuring
Ashanti—Murder Inc./Def
Jam(J.Atkins,S.Aurelius)—
Slavery,BMi/Aurelius,ASCAP/DJ

Irv,BMI/Songs Of Universal,BMl/
White Rhino,BMI

Foolish—Ashanti—Murder Inc./Def
Jamy{A.Douglas,M.Debarge,E.Jordan}—
Desmone,BMI/DJ Irv,BMI/EMI
April ASCAP/Jobete, ASCAP

What’s Luv?—Fat Joe Featuring Ashanti—
Terror Squad(J.Cartagena,
J.Atkins,A.Parker,C.Rios}—dJoseph
Cartagena, ASCAP/Jelly's Jams,ASCAP/
DJ Irv,BMl/Famous,ASCAP/Slavery,
BMi/Universal BMi/Let Me Show
You,ASCAP

Ain’t It Funny—Jennifer Lopez Featuring
Ja Rule—Epic(J.Lopez,C.Rooney,
7,J.Atkins,Caddillac Tah,0.Harvey,Jr.,
C.Mack}—Nuyorican, BMl/Sony/ATV
Songs,BMI/Cori Tiffani,BMI/DJ Irv,BMI/
Slavery, BMI/Blunts, Guns And Funs,
ASCAP/Songs Of Universal, BMl/ White
Rhino,BMI/EMI April ASCAP/Bee Mo
Easy,ASCAP/Justin Combs,ASCAP/Alvin
Toney,ASCAP/For Ya Ear, ASCAP

Livin’ It Up—Ja Rule Featuring Case—
Murder Inc./Def Jam(J.Atkins, R.Mays,
S.Wonder)—Slavery,BMl/White
Rhino,BMI/Lil Rob,BMI/DJ Irv,BMI/Black
Bull ASCAP/Jobete, ASCAP/Songs Of
Universal,BMI/Ensign,BMI/EMI
April ASCAP

Rainy Dayz—Mary J. Blige Featuring Ja
Rule—MCA(J.Atkins}—Slavery,BMI/DJ
Irv,BMI/Songs Of Universal,BMl/White
Rhino,BMI

I'm Real—Jennifer Lopez Featuring Ja
Rule—Epic(J.Lopez, T.Oliver,C.Rooney,
L.E.S.,J.Atkins,R.James}—Slavery,
BMI/DJ Irv,BMI/Songs Of Universal,BMI/
White Rhino,BMI/EMI April, ASCAP/
Jobete, ASCAP

Down A** Chick—Ja Rule Featuring Charli
“Chuck” Baltimore—Murder Inc./Def
Jam(J.Atkins,S.Aurelius, T.Lane) Slav-
ery,BMl/Aurelius, ASCAP/DJ Irv,BMI/
Inky-SiSi,BMI/Songs Of Universal,BM!

3 Linkin Park (2

In The End—Linkin Park—Warner Bros.—
Zomba,BMI/Big Bad Mr. Hahn,BMl/
Nondisclosure Agreement,BMI/Rob
Bourdon,BMI/Kenji Kobayashi,BMI/
Zomba,ASCAP/Chesterchaz, ASCAP

Crawling—Linkin Park—Warner Bros.—
Zomba,BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn,BMI/Nondisclosure
Agreement, BMI/Rob Bourdon,BMI/
Zomba,ASCAP

4 Jeffrey Atkins (7)

Always On Time—Ja Rule Featuring
Ashanti—Murder Inc./Def Jam
(S.Aurelius,l.Lorenzo}—Slavery,
BMV/Aurelius,ASCAP/DJ Irv,BMI/Songs
Of Universal, BMi/White Rhino,BM!

What's Luv?—rFat Joe Featuring Ashanti—
Terror Squad(J.Cartagena, |.Lorenzo,

Continued on page 48
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DEEP CATALOG

Continued from page 41

heim’s company and are now pub-
lishing the first complete and defin-
iive *Author’s Edition’ of Follies,” says
Golden.

THREE-PRONG ATTACK

As for personal service, which is
Gillis” third prong of attack in pro-
moting deep catalog, it is repre-
sented in a variety of ways. “One
cool example concerns ‘I Gotta Be
Me,” which came 1o us in a catalog
purchase eight or nine years ago
and was never utilized in an ad set-
ting,” says Gillis. “"Then, this year,
McCann-Erickson came to us with
anew Mastercard spot featuring lit-
te dogs chewing stuff, and I gave
them a number of song choices
with Sammy Davis” version of ‘I've
Gotta Be Me.” The producers’ cre-
ative was quirky and more con-
temporary, but we still got to use
the song in a quality way with a
quality client.”

And pitching, of course, remains
vital. “I think one of the reasons
we've had so much success placing
under-the-radar tracks is our
approach to pitching,” says Spirit
Music’s president Mark Fried. “We
work directly with music supervi-
sors and other creatives to come up
with the ideal songs for their
scripts, giving us an equal shot to
pitch hits and non-hits. Also, I've
observed that many creatives are
tired of hearing the same familiar
songs pitched, preferring to ‘dis-
cover’ something they may not
have heard before.”

Bug Music’s Jonathan Palmer,
while noting that his biggest suc-
cesses are with such higher-profile
contemporary clients as Kasey
Chambers and Ryan Adams, says
that most of his placements are

Warner Chappell’s Gillis

with more obscure catalog titles,
thanks to “aggressive and persist-
ent pitching. You often have to
shout twice as loud and twice as
often to get these types of songs
placed or even considered. but,
when they come in, it’s the most
gratifying feeling.”

As Famous Music Publishing’s VP
of film and TV music, Stacey Pahn,
concludes, “The only way you can
take full advantage when there’s a
possibility of placing lesser-known
titles is to know what you're work-
ing with. So, while I'm listening. |
make sure to absorb the songs’
musical style and lyrics so that. as
projects come along, I can immedi-
ately start thinking of possibilities
and pitch accordingly. I've had a lot
of success placing lesser-known
artists and catalog songs in film and

EMI's Warner

Universal’s Renzer

TV projects simply because the style
of music or lyrics of the song fit the
emotions of a particular character
or scene better than what's on the
charts at the time—and it's espe-
cially rewarding 1o get these types
of placements when a new release

is struggling.” W

aongwriters Hall 0f Fame
kets Down To Business

Re-energized under new direction, the organization is
beneﬁtin from the welcome new awareness of writers
and publishers within the music industry at large.

BY DAVIN SEAY

ith a revamped board of directors, a re-energized induc-
tion and awards dinner and a realistic opportunity to
achieve a long-sought permanent home, the National
Academy of Popular Music/Songwriters Hall of Fame is
poised 1o undertake several new high-profile enhancements for 2002.

First up is the organization’s annual awards gala, scheduled for
June 13 m New York City and spotlighting the most prestigious
lineup in the ceremony’s 30-year-plus history. According to Hal
David, Hall of Fame chairman/CEQ, inductees will include Garth
Brooks, Stevie Wonder, Barry Manilow, Michael Jackson, Ashford
& Simpson, Randy Newman and Sting. Special Honors include
the Hitmakers Award, going to Brooks, and the Lifetime Achieve-
ment Award, for Wonder. This year's Johmny Mercer Award win-
ner is SESAC CEO Stephen Swid, while the Abe Olman Award
goes to NMPA head Ed Murphy. Additionally, the Hall of Fame
has singled out George M. Cohan’s “You're a Grand Old Flag” for
the coveted Towering Song Award.

The star-studded event caps a year in which the Songwriters Hall
of Fame has seen significant alterations within its executive ranks.
“To begin with, we've changed the structure of the board,” explains
Linda Moran, who last year was voted president of the organiza-
tion and has since implemented a decidedly business-like approach
1o the operation. “We're focusing now on a wide range of brand-
ing opportunities, as well as reinforcing our central message: It all
begins with the song.”

Job One for the Hall of Fame continues to be the search for a
site and funding for a permanent location. “There have been sev-
eral promising developments in that direction,” says David. “The
old Convention Center in Washington D.C. is currently being
remodeled to house the new National Music Center and Museum.
We've been invited to be a part of that, which is, of course, an ideal
locale to bring songwriters’ contributions into the limelight. At the
same time, we're continuing to explore funding possibilities for
the site that has been offered to us by New York University. Either
way, we're confident that the Hall of Fame will eventually become

areality” B

TOP SONGWRITERS

Continued from page 43

either as the lead artist or a featured
artist. The only one that did not was
Fat Joe and Ashanti’s “What's Luv.”

ROCK ALSO ROLLS

Looking at the rest of the top 10
ot 100 songwriters, we find that
the rock community is well repre-
sented. Coming in at No. 3 is Linkin

Park, which received four weeks of

credit at the tail end of “Crawling’s”
chart run and followed that with
its biggest hit to date, the No. 2-
peaking “In the End.”

If it wasn’t for the fact that Nick-
elback split writing credit between
lead singer Chad Kroeger (lyrics)
and the band (music), the group

would have shot right to the top of

the Hot 100 songwriters list, far out-
ranking any other scribe. This is due
to their No. 1 smash “How You
Remind Me,” which topped the
chart for four weeks and spent more
weeks (21) in the top 10 than any
song during the first half of 2002.
Kroeger and Nickelback followed

that up with the currently charting
“Too Bad.” Kroeger winds up with
the No. 6 rank, ahead of his band
mates at No. 7, thanks to his solo
writing effort on “Hero,” his duet
with Saliva front-man Josey Scott,
from the Spider-Man soundtrack.
Wesley Seantlin, the lead singer of
Puddle Of Mudd, comes in at No.
8, placing two songs on the chart
thus far in 2002. Our No. 9 com-
poser is Linda Perry, who returns to
the Hot 100 for the first time since
1994 as the sole writer of Pink’s No.
4 Haot 100 hit, “Get the Party Start-
ed.” Perry’s last appearance as a
writer was on D] Miko's remake of
“What's Up,” a song Perry and her
bandmates from 4 Non Blondes
originally took to No. 14 in 1993.

SOUL MEN

Andre Harris leads the five writers
who make up the rest of the top 10
on the R&B list at No. 5. Harns has
placed four titles on the chart thus
far, with two of them making the top
10. His biggest hit was Michael Jack-
son’s “Buttertlies,” co-written with
Marsha Ambrosius, which peaked at

No. 2. The other, Glenn Lewis’
“Don’t You Forget It,” co-written
with the artst, peaked at No. 10.

Jermaine Dupriis No. 6, his sec-
ol consecutive top-10 appearance
on our Music Publishing Spotlight
R&B recap (No. 9in 2001). Dupri's
biggest hit on the R&B chart was
Usher’s “U Got It Bad,” which he
co-wrote with the vocalist and
Bryan-Michael Cox. “Bad” spent
seven weeks at No. [ on R&B/Hip-
Hop Singles & ‘Tracks. Dupri was
also a vocalist on one of his com-
positions; “Welcome to Atlanta”
wirth Ludacris peaked at No. 15.

The No. 8- and 9-ranked song-
wiiters, Steve Huff and Myron
Avant, rvespectively, co-wrote three
charting songs this year. Huff earns
the higher ranking due to his solo
composition, the O'Jays” “Let’s
Ride,” which was trickling down
the chart as our measurement peri-
od got under way in late 2001.

A regular member of our R&B
top-10 songwriter community is R.
Kelly, who winds up at No. 10. Kelly
has appeared in the top 10 in either
our Music Publishing or Year In

Music Spotlights every year since
1995, with the exception of 1998.
Of the seven songs he placed on the
chart in the first half of 2002, his
biggest was Fat Joe’s “We Thug-
gin’,” on which he was also a fea-
tured vocalist. It peaked at No.5.

WORLD RENOWN

One of only three of this year’s
class to return from the Country
recap in 2001’s Music Publishing
Spotlight, singer/songwriter Alan

Jackson heads the all-male list of

writers at the halfway point of 2002.
After ranking No. 6 among Coun-
try songwriters in 2001’s mid-year
recap, Jackson rode a strong close to
the year to finish on top of the rank-
ings in 2001’s Year In Music Spot-
light. That momentum keeps him
in that lofty perch in our latest tally.

Jackson began our chart year
with his Southern-flavored “It’s
Alright to Be a Redneck,” which
entered the chart on Nov. 17 and
served as his final release from his
No. I Country album, When Some-
body Loves You. Whatever momen-
tum that song was building at radio

came to a screeching halt the fol-
lowing week. During the 35th
Annual Country Music Assn.
Awards, broadcast live on CBS the
night of Nov. 7, Jackson debuted a
stirring new ballad that he penned
about the 9/11 terrorist attacks,
titled “Where Were You (When the
World Stopped Turning)
“World” stormed the charts the fol-
lowing issue, debuting at a lofty
No. 25 on Country Singles &
Tracks on its way to a five-week run
at No. 1. Jackson placed two more
singles on the chart in 2002,
including his No. 1 smash “Drive
(For Daddy Gene).”

The passion listeners felt for
Jackson’s “World” translated into
record-breaking sales for his album
Drive, which hit retail in January.
Not only did Jackson post the high-
est one-week sales tally of his caveer
with 423,000 units scanned (best-
ing the previous high of his Great-
est Hits Callection by 33%), Drive also
set the SoundScan era record for
the biggest opening week for a
January release.

Continued on page 18
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We also salute our friends
and respected colleagues...

% Stephen Swid
Patron of the Arts Award

Y Stevie Wonder

Lifetime Achievement Award Carole Klng
% Garth Brooks Johnny Mercer Award
Hitmaker Award '

* George M. Cohan
Towering Song Award -“You're a Grand Old Flag”

And our special friend...

€d Murphy §§
Abe Olman Publisher Award )
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Hal David Chairman & CEO, Songwriters Hall of Fame

Linda Moran President, Songwriters Hall of Fame

Marilyn Bergman & Frances W. Preston Honorary Dinner Chairs
Charlie Feldman, Jules Goldberg, Karen Sherry Dinner & Show Chairs

Irwin Robinson Journal Chair

invite you to

The 33rd Annual Dinner and

2002 Induction Ceremony & Awards Presentation

of the National Academy of Popular Music

to benetit the Songwriters Hall of Fame

Thursday, June 13th, 2002
Sheraton New York Hotel & Towers, Imperial Ballroom
/th Avenue at 53rd Street

2002 Inductees

Ashford & Simpson, Michael Jackson, Barry Manilow, Randy Newman, Sting

Towering Song

"You’re A Grand Old Flag” by George M. Cohan

Special Awards

Carole King Johnny Mercer Award

Stevie Wonder Sammy Cahn lifetime Achievement Award
Garth Brooks Hitmaker Award

Ed Murphy Abe Olman Publisher Award

Stephen Swid Patron of the Arts Award

Produced by Phil Ramone

"A museum that sings”... was the dream of the founders of
the National Academy of Popular Music / Songwriters Hall
of Fame, an organization dedicated to recognizing and
honoring the accomplishments and lives of the people who
create the songs that serve as the soundtrack of our lives.
The proceeds from the 33rd Annual Induction Celebration
and Dinner will support this dream and the ongoing
services — such as workshops, showcases, open mikes and
networking meetings — that the organization provides to

up-and-comin writers.

Tickets begin at $750 and can be purchased by calling Buckley Hall Events, 212-573-6933.

is the official airline of the 2002 Songwriters Hall of Fame Dinner.
Busines U5, JFK-LAX 4X Daly




Growing old licensing
your music?

Spend your time finding the right music,
not licensing it.

e Pre-cleared sync and master
e Select songs by name artists
e Priced to fit your music budget

e License it all online BB OWG LT T B

AR
T OneStopTrax.com ¥ .y W
The Fast Track to Your Soundtrack

TM & ©2002 Warner Chappell Music, Inc. www.warnerchappell.com
and Warrer Special Productﬂ, Inc.

Warner Music Group, an AOL| Time Warner Company Www.wa rnerspeaa | products.com




CHARTS
Continued from page 43

A.Parker,C.Rios}—Joseph Carlagena,
ASCAP/Jelly's Jams,ASCAP/ DJ
Irv,BMi/Famous, ASCAP/Slavery,
BMi/Universal,BMl/Let Me Show
You,ASCAP

Ain’t it Funny—Jennifer Lopez Featuring
Ja Rule—Epic(J.Lopez,C.Rooney,
l.Lorenzo,7,Caddillac Tah, 0.Harvey,Jr.,
C.Mack)—Nuyorican, BMI/Sony/ATV
Songs,BMI/Cori Tiffani,BMI/DJ Irv,BMl/
Slavery,BMI/ Blunts, Guns And Funs,
ASCAP/Songs Of Universal, BMI/White
Rhino, BMI/EMI April, ASCAP/Bee Mo
Easy,ASCAP/Justin Combs, ASCAP/
Alvin Toney, ASCAP/For Ya Ear,ASCAP

Livin’ it Up—Ja Rule Featuring Case—
Murder Inc./Def Jam(R.Mays,l.Lorenzo,
S.Wonder)—Slavery, BMi/White
Rhino,BMI/Lil Rob,BMI/D.J Irv,BMI/Black
Bull ASCAP/Jobete, ASCAP/Songs Of
Universal,BMI/Ensign,BMI/EMI
April ASCAP

Rainy Oay2—Mary J. Blige Featuring Ja
Rule—MCA(l.Lorenzo}—Slavery,BMl/
DJ Irv,BMI/Songs Of Universal,BMl/
White Rhino,BMI

I’'m Real—Jennifer Lopez Featuring Ja
Rule—Epic(J.Lopez, T.0liver,C.Rooney,
L.E.S.,I.Lorenzo,R.James}—Slavery,
BMI/DJ Irv,BMI/Songs Of Universal, BMI/
White Rhino, BMI/EMI April ASCAP/
Jobete, ASCAP

Oown A** Chick—Ja Rule Featuring Charli
“Chuck” Baltimore—Murder Inc./Def
Jamy(S.Aurelius,l.Lorenzo, T.Lane)}—
Slavery,BMl/Aurelius, ASCAP/DJ Irv,
BMi/inky-SiSi,BMI/Songs Of Universal,
BMI

5 Timothy Mosley (9)

Oops (Oh My)— Tweet—The Gold
Mind/Elektra(C.Keys}—Shawna,
ASCAP/Mass Confusion,ASCAP/
WB,ASCAPNirginia Beach,ASCAP

Roll Out (My Business)—Ludacris—Dis-
turbing Tha Peace/Def Jam South
(C.Bridges)—EMI April ASCAP/ Virginia
Beach,ASCAP/Black Fountain, ASCAP/
Mag-A-0oh,ASCAP/WB,ASCAP

More Than a Woman—Aaliyah—Black-
ground(S.Garrett)—Virginia
Beach,ASCAP/WB,ASCAP/Herbilicious,A
SCAP/Black Fountain, ASCAP/EMI
April ASCAP

Take Away—Missy “Misdemeanor” Elliott
Featuring Ginuwine & Tweet—The Gold
Mind/Elektra(M.Elliott)—Mass Confu-
sion, ASCAP/WB,ASCAPNirginia
Beach,ASCAP

Raise Up—Petey Pablo—.Jive(M.Barrett
Il—Zomba,ASCAP/Kumbaya, ASCAP/
Virginia Beach,ASCAP/ WB,ASCAP

Ugly—Bubba Sparxxx—Beat Club
(A.Mathis)—Virginia Beach,ASCAP/
WB,ASCAP/Two Hundred Miles From
Civilization, BMI/EMI Blackwood,BMI

Feel the Girl—Ms. Jade—Beat Club
(C.Young)—Virginia Beach,ASCAP/ WB,
ASCAP/whodahellelseitsgonB,ASCAP

One Minute Man—Missy “Misdemeanor”
Elliott—The Gold Mind/Elektra
M.Elliott,C.Bridges)—Mass Confusion,
ASCAP/WB,ASCAP/Virginia Beach,
ASCAP/Ludacris,ASCAP/EMI
April ASCAP

1 Told Y’all—Petey Pablo—Jive(M.Barrett
}—Zomba,ASCAP/Kumbaya,ASCAP/
Virginia Beach,ASCAP/WB,ASCAP

6 Chad Kroeger (3)

How You Remind Me—Nickelback—
Roadrunner(Nickelback}—Warner-
Tamerlane, BMi/Nickelback, SOCAN

Too Bad—Nickelback—Roadrunner(Nick-
elback)}—Warner- Tamerlane, BMI/Arm
Your Dillo, SOCAN/ Zero-G,SOCAN/M.
Kroeger,SOCAN

Hero—Chad Kroeger Featuring Josey
Scott—Columbia/Roadrunner—
Warner-Tameriane, BMI/Arm Your
Dillo, SOCAN/Colpix, BMI

7 Nickelback (2)

How You Remind Me—Nickelback—
Roadrunner(C.Kroeger)—Warner-
Tameriane, BMi/Nickelback,SOCAN

Too Bad—Nickelback—Roadrunner
(C.Kroeger)—Warner- Tamerlane, BMl/
Arm Your Dillo, SOCAN/Zero-G,SOCAN/
M. Kroeger,SOCAN

8 Wesley Scantlin (2)

Blurry—Puddle Of Mudd—Flawless/ Gef-
fen—pPuddle Of Music,ASCAP/
WB,ASCAP

Control—Puddle Of Mudd—Filawless/Gef-
fen(B.Stewart)—Lithium Glass,
ASCAP/Puddie Of Music,ASCAP/
WB,ASCAP/EMI,ASCAP

9 Linda Perry (1)

Get the Party Started— Pink—Arista—
Stuck In The Throat ASCAP/
Famous,ASCAP

10 Chad Hugo (9)

Girlfriend—'N Sync Featuring Nelly—
Jive(J.Timberlake,P.Williams)— Tenn-
man Tunes,ASCAP/Zomba, ASCAP/EMI
Blackwood,BMI/The Waters Of
Nazareth,BMUEMI April ASCAPChase
Chad ASCAP

Young’n (Holla Back)—Fabolous—Desert
Storm/Elektra(J.Jackson,P.Williams)}—
D. Brasco,ASCAP/Desert Storm,BMl/
The Waters Of Nazareth, BMI/EMI
Blackwood,BMI/Chase Chad,
ASCAP/EMI April ASCAP

Pass the Courvoisier Part Il—Busta
Rhymes Featuring P. Diddy & Pharrell—
J(T.Smith,PWilliams)—T Ziah's,BMI/
The Waters Of Nazareth, BMI/EMI
Blackwood,BMI/Chase
Chad, ASCAP/EMI April ASCAP

Bouncin’ Back (Bumpin®’ Me Against the
Wall)y—Mystikal—Jive(M.Tyler,
PWilliams)—EMI Blackwood,BMI/The
Braids, ASCAP/Zomba, ASCAP/The
Waters Of Nazareth,BMI/Chase
Chad, ASCAP/EMI April ASCAP

’'m a Slave 4 U—Britney Spears—
Jive(PWilliams}—EMI Blackwood,
BMi/The Waters Of Nazareth,BMI/EMI
April ASCAP/Chase Chad,ASCAP

Hella Good—No Doubt—Interscope(G.Ste-
fani,PWilliams, T.Kanal}—World Of The
Dolphin, ASCAP/ Universal ASCAP/Chase
Chad, ASCAP/ EMI April ASCAP/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI

Take Ya Home—Lil Bow Wow—So So
Def(J.Dupri,PWilliams}—Shaniah
Cymone, ASCAP/EMI April ASCAP/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI/Chase Chad, ASCAP

Hot in Herre—Nelly—fo’ Reel(C.Brown,
Nelly, PWilliams}—Jackie Frost, ASCAP/
BMG Songs,ASCAP/The Waters Of
Nazareth, BMVEMI Blackwood, BMl/
Chase Chad,ASCAP/EMI April ASCAF/

Continued on page 50

TOP SONGWRITERS
Continued from page 44

THE REST OF NASHVILLE’S
BEST

New to the charts in 2002 (and to
our list) is Bryan White at No. 2.
White penned “What If She’s an
Angel” for another newcomer,
Tommy Shane Steiner. “Angel” hit
the top 3 in May, and White quick-
ly followed that up with another
charting song, Chris Cagle’s “Coun-
try By the Grace of God,” co-written
with Cagle and M.]. Greene.

After earning No. Is on Country
Singles & Tracks in both 1995 and
1996 (with Tracy Lawrence’s “Texas
Tornado” and “Time Marches
On”), it took Bobby Braddock more
than five years to return to the top.
He did it in grand fashion, penning
Toby Keith’s mega-hit “I Wanna
Talk About Me,” which spent five
weeks at No. 1, four of them in the
current chart year. That one huge
hit was big enough to place Brad-
dock at No. 3 among the Country
writers in our mid-year rankings.

Coming in at No. 4 is Wayne
Kirkpatrick, another writer with
only one song to his credit thus far
in 2002. Like Braddock, Kirk-
patrick benefits by not only being
the sole scribe for his credited tune,
but also having that song per-
formed by a giant of the Nashville
scene. His “Wrapped Up in You,”
the lead track from Garth Brooks’
latest multi-platinum disc, Scarecrow,
debuted at No. 22 on the Country
chart, the second-highest on that
chart since the inception of Broad-
cast Data Systems data in 1990.
Kirkpatrick, who is making his first
appearance in our Music Publish-
ing Spotlight, worked with Brooks
in 1999, although at a time when
the mercurial artist was referring to
himselfas Chris Gaines. “Wrapped”
peaked at No. 5, giving Kirkpatrick
his highest peak to date.

Anthony Smith, at No. 5, also
makes his first top-10 appearance
in our Music Publishing Spotlight.
Smith co-wrote Trace Adkins’ top-
10 “I'm Tryin™” with Jeffrey Steele,
and the pair followed that up with
Smith’s very first charting single
as an artist, “If That Ain’t Coun-
try.” Smith shared co-writing cred-
its with Tony Lane on George
Strait’s “Run,” which hit No. 2,
and was the sole composer of
Confederate Railroad’s “That’s
What Brothers Do.”

After coming in at No. 7 in 2001’s
Music Publishing Spotlight, Craig
Wiseman returns at No. 6 this year
and tallies more charting singles,
six, than any other writer in the top
10. Like Smith, Wiseman partnered
with Steele on some tracks. Their
tune “The Cowboy in Me” by Tim
McGraw (also written by Al Ander-
son) made it to No. 1 in March,
becoming Wiseman’s seventh No. 1
hit. Wiseman also climbed to No. 2
with Kenny Chesney’s “Young.”

Troy Verges ranks as our No. 7
Country writer, a touch better than
the No. 10 he placed in the 2001

Music Publishing spotlight. Among
Verges' four charting singles are two
top-10 hits, Lonestar’s “With Me”
(No. 10) and Martina McBride’s
No. 1 “Blessed.” Both tracks were
co-written with Brett James.

Tied for eighth place are Todd
Cerney and Zach Lyle, who shared
writing duties on Steve Holy’s No.
1 smash “Good Morning Beauti-
ful.” This is the first No. 1 for either
Lyle or Holy’ and Cerney’s second,
as he reached the summit in 1987
with another ballad, Restless
Heart’s “I'll Still Be Loving You.”

At No. 10 is Tom Shapiro, a vet-
eran of the Music Publishing Spot-
light. Shapiro ranked at No. 5 in
1999 and No. 4 in both 1996 and
1995. Shapiro also wound up at
No. 9 in our 2001 Year In Music
issue, thanks in large part to co-
writing the No. 1 song of 2001,
Brooks & Dunn’s “Ain’t Nothing
"‘Bout You.” Shapiro co-wrote five
songs that made Country Single &
Tracks in 2002, three of which hit
the top 10: “In Another World” by
Joe Dittie, Tracy Byrd’s “Just Let
Me Be in Love,” and “Living and
Living Well” by George Strait.

LATIN RETURN

While only one of our current
crop of top-10 writers on the Latin
scene makes a 1eturn appearance
from 2001’s Music Publishing
Spotlight, four of the scribes who
made the 2001 Year In Music top
10 make it back.

The leader is Joan Sebastian, who
solely authored five tracks to chart
thus far in 2002, four of which he
performed. Sebastian was the No.
6-ranked artist in our 2001 Year In
Music issue. He made the top 20 of
Hot Latin Tracks with four songs,
including “Manantial De Llanto,”
which rose to No. 4. The Sebastian
track performed by another artist:
Pepe Aguilar’s “Salado,” which
peaked at No. 14. Sebastian was
honored at the 10th annual El Pre-
mio ASCAP awards in March as the
Songwriter of the Year, an award he
shared with Omar Alfanno.

Jorge Luis Piloto is No. 2, an
improvement from his No. 7 rank-
ing on the 2001 Year In Music list.
Piloto’s three charting singles in
2002 all reached No. 1, including
two that peaked in the prior year,
Jaci Velasquez’s “Como Se Cura
Una Herida” and Olga Taiién’s
“Como Olividar.” His 2002 No. 1,
Pilar Montenegro’s “Quitame Ese
Hombre,” spent more weeks at
No. 1 (10 at press time) than any
other song on the chart this year.

The No. 3-ranked writer, Este-
fano, is the only returnee from our
2001 Music Publishing list. He was
No. | then, as he was in our Music
Publishing and Year In Music lists
in 1999. Estefano, recently named
BMUI’s Latin Songwriter of the
Year, saw four songs reach Hot
Latin Tracks in 2002, all making
the top 20. Two of them, “Usted Se
Me Llevo la Vida” and “Necesi-
dad,” each reached No. 5 for new-
comer Alexandre Pires. “Vida” was

co-written with Donato Poveda.

SHAKIRA’S LUCK

At No. 4 1s newcomer Flor Yvonne
Quezada, whose first two charting
singles both made the top 5. Palo-
mo’s “No Me Conoces Aun,” which
Quezada co-wrote with Alan Trigo,
peaked at No. 3 in September but
still spent 14 weeks in the top 10
during this chart year. She followed
with the No. 5 hit “En La Misma
Cama” by Liberacion, the group’s
first top 10 since 1997’s “Murio.”

Singer/songwriter Shakira Me-
barak R., better known as just Shaki-
rais No. 5 on our list. Her “Suerte,”
co-written by Tim Mitchell, spent
seven weeks atop Hot Latin "Tracks,
her biggest hit to date. It peaked at
No. I in October, but the song had
enough staying power to log 24 top
10 weeks in the 2002 chart year, more
than any other on that chart thus far.
“Suerte’s” English-language trans-
lation, “Whenever, Wherever,” gave
Shakira her first chart success on the
Hot 100, peaking at No. 6 on that
chart. Shakira’s other charting song
on the Latin chart was “’Te Aviso, Te
Annuncio (Tango).”

Ruben Fuentes Gasson and
Armando Manzanero take the No.
6 and No. 7 slots, respectively, the
first appearance by either in the top
10 on any of our Latin songwriter
recaps. Gasson made his only chart-
ing single of the year count as “Flor
Sin Retono” by Charlie Zaa spent
four weeks at No. 1. Of Man-
zanero’s two charting songs in
2002, “Como Duele” by Luis
Miguel was his most successful,
peaking at No. 1 in February.

Rudy Perez, who ranked No. 10in
our 2001 Year In Music Spotlight,
improves his placing on our current
list, coming in at No. 8. Perez will be
trying to make it three years in a row
in the Year In Music top 10, as he
also occupied the No. 4 spot in 2000,
the only other year he made our
Music Publishing list (also at No. 4).
Perez co-wrote four songs in our sur-
vey, all of which peaked within the
top five. His collaboration with our
No. 2 scribe, Piloto, “Herida” by Jaci
Velasquez, peaked at No. 1 in Sep-
tember, followed in 2002 by Pablo
Montero’s “Hay Otra En Tu Lugar,”
MDO’s “Me Huele A Soledad” and
Luis Fonsi’s “Quisiera Poder Olvi-
darme De Ti.”

The No. 9 writer is Javier Montes
Quiles, a member of Sony Discos
act Son By Four. Quiles is the lone
songwriter on Gilberto Santa Rosa’s
No. 4 hit “L.a Agarro Bajando.”

At No. 10 is a legendary singer/
songwriter who is no stranger to
top-10 finishes, Ana Gabriel.
Gabriel returns to the writer-recap
top 10 for the first time since 1998,
when she placed No. 8 in Music
Publishing and No. 10 in Year In
Music. So far in 2002, Gabriel has
had one charting song, “Huelo A
Soledad,” which peaked at No. 8.
It was her first top 10 on Hot Latin
Tracks as a writer or performer
since 1998 when she hit No. 2 with
“A Pesar de Todos.” B
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Sony/ATV Music Publishing

Bring us your songs, we'll take them to the worlz.




For thirteen years

[ have had the

pleasure of writing

soNngs fOI‘ John Alexander - Pat Alger « Angelo - Betsy Anthony-Brode - Vickie Arney - Janet

. Barnes « Matraca Berg - (atherine Blasengame - Jay Boberg - Emily Bolden -
MCA/Universal

Mark Brown - Beau Bruce - Trey Bruce - Bart Butler - Donna (aseine - Wendy

Music Group.

Cohen - Alisa Cooley - Gary Cotton « Cat Covell - Stephanie Cox - Rob Crosby -

At the end of our

Jerry Crutchfield « Austin Cunningham - Karen Curnutte - Katie Dalton - Julie and

journey together Brad Daniels - Steve Day - Mark Dorminy - Jill Dukes « Kent Earls - Noel Fox -

Gina Gamble + Lynn Gann - Alisa Graner « Cherie Greear « Tammy Helm -

[ would like to

Tory Hernandez - Pat Higdon « Byron Hill - James House - Mark

extend m
Y Hudson - Ginny Johnson « Greg Kane - Kostas « Matt Lane - Kathy Lee -

heartfelt thanks E{ ? Leeds Levy « Graham Lewis « Chuck Linder - Dave Loggins « Thom

to a]] my friends McHugh - John McKellen « Michael Peterson - Christian Rada - Alan Ray - Betty

} Reid « David Renzor  Taylor Rhodes « Rivers Rutherford « Michael Sammis -
in the UMG

Mark D. Sanders « Mike Sebastion - Tommy Simms « Russell Smith - Alisa Tate -

family. You have o | o
Wayne Tester - Eddie Tidwell - Doris Tyler - Sharon Vaughn - Chip Voorhis «

helped me reach Whitney Williams « Jody Williams ~ King Williams + Wally Wilson « Chely Wright -
more Of my dreams Mark Wright -
than | ever thought

possible.

— Gary Burr

GARY BURR MUSIC - GABBURR TUNES - GARY BURR PRODUCTIONS
BILL NEMUTH - NASHVILLE, TN. « 615-385-2296 + www.garyburr.com

|
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CHARTS

Continued from page 48

Swing T,ASCAP/Ascent,BMl/
Nouveau,BMI

Diddy—~ Diddy Featuring The Neptunes
—~Bad Boy(C.Hawkins, PWilliams,
L.Parker,E.Barrier,W.Griffin)—Donceno,
ASCAP/The Waters Of Nazareth,BMl/
EMI Blackwood,BMi/Chase Chad,
ASCAP/ EM! April ASCAP/BDP, ASCAP/
Zomba,ASCAP/Robert Hill, BMI/ Univer-
sal-Songs Of PolyGram,BM!

Hot R&B/Hip-Hop Singles
& Tracks Publishing Corporations
Pos. PUBLISHING CORPORATION (N: of Charted Title

EMI MUSIC (132)
WARNER/CHAPPELL MUSIC (74)
UNIVERSAL MUSIC (52)

ZOMBA MUSIC (34)

SONY/ATV MUSIC (25)
WINDSWEPT HOLDINGS MUSIC (25)
FAMOUS MUSIC (29)

BMG MUSIC (25)

DJ IRV MUSIC (13)

VIRGINA BEACH MUSIC (72)

Hot R&B/Hip-Hop Singles
& Tracks Publishers

Pos. PUBLISHER (Vo of Charted Titles)

O WO NNDO&HWN =

-

EMI APRIL,ASCAP (97)
EMI BLACKWOOD,BMI (60)
WB,ASCAP (36)
UNIVERSAL,ASCAP (17)

DJ IRV,BMI (13)

VIRGINIA BEACH,ASCAP (12)
ZOMBA,BMI (11)

THE WATERS OF NAZARETH,BMI
(16)

SLAVERY,BMI (10)

10 ZOMBA,ASCAP (21)

Hot R&B/Hip-Hop Singles
& Tracks Songwriters

1 Pharrell Williams (76)

U Don’t Have To Call—Usher—Arista—
The Waters Of Nazareth, BMI/EMI Black-
wood,BMI/EMI April, ASCAP

Bouncin’ Back (Bumpin’ Me Against the
Wall)—Mystikal—Jive(M. Tyler,
C.Hugo)—EMI Blackwood,BMI/The
Braids, ASCAP/Zomba,ASCAP/The
Waters Of Nazareth,BMI/Chase
Chad, ASCAP/EMI April, ASCAP

Pass the Courvoisier Part Il—Busta
Rhymes Featuring P Diddy & Pharrell—
J(T.Smith, C.Hugo)—T Ziah's,BMI/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI/Chase Chad,ASCAP/EMI
April ASCAP

Young’n (Holla Back)—Fabolous—Desert
Storm/Elektra(J.Jackson,C.Hugo)}—

D. Brasco,ASCAP/Desert Storm,BMl/
The Waters Of Nazareth, BMI/EMI
Blackwood,BMl/Chase Chad,
ASCAP/EMI April ASCAP

Take Ya Home—Li/ Bow Wow—So So
Def(J.Dupri,C.Hugo)—Shaniah
Cymone, ASCAP/EMI April ASCAP/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI/Chase Chad,ASCAP

Girlfriend—'N Sync Featuring Nelly—

Continued on page 52
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the right music at your fingertips!
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Discover more about one of the world's largest music | ACCESS BMG MUSICSEARCH
publishers and our songwriters at BMG MusicSearch. :

POPULAR MUSIC SEARCH
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CHARTS
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Jive(J.Timberlake,C.Hugo)— Tennman
Tunes,ASCAP/Zomba,ASCAP/EMI Black-
wood,BMI/The Waters Of Nazareth,
BMI/EMI April ASCAP/Chase
Chad,ASCAP

Fatty Girl—Ludacris, LL Cool J & Keith
Murray—FB(C.Bridges,J.T.Smith,
K.Murray,S.Barnes, J.C.0Olivier)—
Sony/ATV Tunes,ASCAP/LL Cool
J,ASCAP/Illiotic, ASCAP/Ludacris, ASCAP/
EMI April ASCAP/ENOT ASCAP/ EKOP,
BMI/Sony/ATV Songs,BMI/The Waters
Of Nazareth,BMI/EMI Blackwood,BMl/
Justin Combs,ASCAP/Jae’'wons,
ASCAP/Zomba,ASCAP

Diddy—P, Diddy Featuring The Neptunes—
Bad Boy(C.Hawkins, C.Hugo,
L.Parker, E.Barrier,W.Griffin}—
Donceno,ASCAP/The Waters Of
Nazareth,BMI/EMI Blackwood,BMI/
Chase Chad ASCAP/EMI April, ASCAP/
BDPASCAP/Zomba,ASCAP/Robert Hill,
BMi/Universal-Songs Of PolyGram, BM/

Grimey—N.0.R.E.—Def Jam(V.Santiago,
C.Hugo)—Off Da Yelzabulb, BMI/EMI
Blackwood,BMI/The Waters Of
Nazareth,BMI/EMI April, ASCAP/Chase
Chad ASCAP

Hot in Herre—Nelly—Fo’ Reel( C.Brown,
Nelly,C.Hugo}—Jackie Frost, ASCAP/
BMG Songs,ASCAP/The Waters Of
Nazareth, BMI/EMI Blackwood, BMl/
Chase Chad, ASCAP/EMI April, ASCAP/
SwingT, ASCAP/Ascent, BMI/Nouveau,

BMI

I’m A Slave 4 U—Britney Spears—
Jive(C.Hugo)—EMI Blackwood,BMI/The
Waters Of Nazareth, BMI/EMI April,
ASCAP/Chase Chad ASCAP

Knock Yourself Qut—Jadakiss—Ruff
Ryders(J.Phillips,C.Hugo)—
Jae'wons,ASCAP/Justin
Combs,ASCAP/EMI April ASCAP/The
Waters Of Nazareth, BMI/EMI Black-
wood,BMl/Chase Chad,ASCAP

Grindin’— The Clipse—Star Track(G.Thorn-
ton, T. Thornton, C.Hugo)—
GenMarc,ASCAP/Terradome,
ASCAP/The Waters Of Nazareth,BMI/
EMI Blackwood,BMI/Chase Chad,
ASCAP/EMI April ASCAP

Nothin’—N.0.R.E.—Def Jam(V.Santiago,
C.Hugo)—Off Da Yelzabulb,BMl/The
Waters Of Nazareth, BMI/EMI Black-
wood,BMl/Chase Chad ASCAP/EMI
April ASCAP

As | Come Back—Busta Rhymes—
JHT.Smith,C.Hugo)}—T Ziah's,BMI/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI/Chase Chad,ASCAP/EMI
April ASCAP

Formal Invite—Ray J—Allantic(Ray
J,C.Hugo)}—Stop Trying To Copy My
Music,BMI/The Waters Of Nazareth,
BMI/EMI Blackwood,BM/Chase
Chad, ASCAP/EMI April ASCAP

2 Timothy Mosley (77)

Oops (Oh My)—Tweet—The Gold Mind
/Elektra(C.Keys)—Shawna, ASCAP/
Mass Confusion, ASCAP/WB,ASCAP/ Vir-

ginia Beach,ASCAP

More Than a Woman—Aaliyah—Black-
ground(S.Garrett)—Virginia Beach,
ASCAP/WB,ASCAP/Herbilicious, ASCAP/
Black Fountain ASCAP/EMI April ASCAP

Roll Out (My Business)—Ludacris—Dis-
turbing Tha Peace/Def Jam South
(C.Bridges)—EMI April ASCAPVirginia
Beach,ASCAP/Black Fountain, ASCAP/
Mag-A-0oh, ASCAP/AWB,ASCAP

Take Away—Missy “Misdemeanor” Elliott
Featuring Ginuwine & Tweet—The Gold
Mind/Elektra(M.Elliott)—Mass Confu-
sion, ASCAP/WB,ASCAPNVirginia
Beach,ASCAP

Raise Up—Petey Pablo—Jive(M.Barrett
I—Z2omba,ASCAP/Kumbaya, ASCAP/
Virginia Beach, ASCAP/WB,ASCAP

Ugly—Bubba Sparxxx—~Beat Club
(A.Mathis)—Virginia Beach,ASCAP/WB,
ASCAP/Two Hundred Miles From Civi-
lization, BMI/EMI Blackwood,BMI

Feel the Girl—Ms. Jade—Beat Club(
C.Young)—Virginia Beach,ASCAF/WB,
ASCAP/whodahellelseitsgonB,ASCAP

\—Petey Pablo—.Jive(M.Barrett llj}—
Zomba,ASCAP/Kumbaya,ASCAPNVir-
ginia Beach, ASCAP/WB,ASCAP

| Told Y’all—Petey Pablo—Jive(M.Barrett
Il—Zomba,ASCAP/Kumbaya, ASCAP/
Virginia Beach,ASCAP/WB,ASCAP

They Ain’t Ready—Jadakiss & Bubba
Sparxxx—Ruff Ryders(J.Phillips,
W.Mathis)—.Jae 'wons,ASCAP/Justin
Combs, ASCAP/EMI April ASCAP/Two
Hundred Miles From Civilization,
BMI/EMI Blackwood,BMIVirginia

Beach ASCAP/WB,ASCAP

All Ya'll—Timbaland & Magoo Featuring
Tweet——Blackground(M.Barcliff,
C.Keys,G.Mosley)—Virginia
Beach, ASCAP/WB,ASCAP/Mag-A-
00h,ASCAP/Black Fountain ASCAF/EMI
April ASCAP/FoShawna,ASCAP/Mass
Confusion, ASCAP/757, ASCAP

3 lrving Lorenzo (13)

Always on Time—Ja Rule Featuring
Ashanti—Murder Inc./Def
Jam{(J.Atkins, S.Aurelius)—
Slavery,BMi/Aurelius, ASCAP/DJ
Irv,BMI/Songs Of Universal, BMI/White
Rhino,BMI

Foolish—Ashanti—Murder Inc./Def
Jam(A.Douglas,M.Debarge,E.Jordan}—
Desmone,BMI/DJ Irv, BMI/EMI April,
ASCAP/Jobete, ASCAP

Rainy Dayz—Mary J. Blige Featuring Ja
Rule—MCA(J.Atkins)—Slavery, BMI/DJ
Irv,BMI/Songs Of Universal,BMli/White
Rhino,BMI

What's Luv?—Fat Joe Featuring Ashanti
—Terror Squady(J.Cartagena, J.Atkins,
A.Parker,C.Rios}—dJoseph Cartagena,
ASCAP/Jelly’s Jams,ASCAP/

DJ Irv,BMi/Famous, ASCAP/Slavery,
BMi/Universal,BMl/Let Me Show
You,ASCAP

Ain’t It Funny—Jennifer Lopez Featuring
Ja Rule—Epic(J.Lopez,C.Rooney,
7,J.Atkins,Caddillac Tah,0.Harvey,Jr.,
C.Mack)—Nuyorican,BMl/Sony/ATV
Songs,BMI/Cori Tiffani,BMI/DJ Irv,BMY/
Slavery,BMi/Blunts, Guns And Funs,

ASCAP/Songs Of Universal,BMl/White
Rhino,BMI/EMI April ASCAP/Bee Mo
Easy,ASCAP/Justin Combs,ASCAP/Alvin
Toney,ASCAP/For Ya Ear, ASCAP

Livin’ It Up—Ja Rule Featuring Case—
Murder Inc./Def Jam(J.Atkins, R.Mays,
S.Wonder)—Slavery, BMi/White Rhino,
BMI/Lil Rob,BMI/D.J Irv,BMI/Black Bull,
ASCAP/Jobete ASCAP/Songs Of Univer-
sal, BMI/Ensign,BMI/EMI April, ASCAP

Down A** Chick—Ja Rule Featuring Charli
“Chuck” Baltimore—Murder Inc./
Def Jam (J.Atkins,S.Aurelius, T.Lane)—
Slavery, BMl/Aurelius, ASCAP/DJ
Irv, BMI/Inky-SiSi,BMI/Songs Of Univer-
sal,BMI

U, Me & She—Eve—ARuff Ryders (E.Jef-
fers,J.Mtume)—Blondie
Rockwell ASCAP/Dead Game, ASCAF/DJ
Irv,BMi/Mtume,BMI/EMI April ASCAP

'm Real—Jennifer Lopez Featuring Ja
Rule—Epic(J.Lopez, T.Oliver,
C.Rooney,L.E.S.,J.Atkins,R.James)—
Slavery,BMI/DJ Irv,BMl/Songs Of Uni-
versal,BMi/White Rhino,BMI/EMI
April ASCAP/Jobete, ASCAP

Never Again—Ja Rule—Murder Inc./Def
Jam(J.Atkins,S.Aurelius)—Slavery,
BMi/Aurelius,ASCAP/DJ Irv,BMI/Songs
Of Universal,BMI

Happy—Ashanti—Murder Inc./Def
Jam(R.Calhoun,A.Douglas,A.Parker)—
Takin’ Care Of Business,BMl/ Pooki-
etoots, ASCAP/Soldierz Touch, ASCAP/
DJ Irv,BMI

Live My Life—N.0.R.E. Featuring Ja

Continued on page 54
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WHAT A WAY TO START THE YEAR!

Famous Music Proudly Congratulates Our
Writers and Writer /Producers on Their
Outstanding Achievements

BILLBOARD HOT 100

#1 Foolish - Irv, Gotti
ASHANTI

#1 Always on Time - Irv Gotti
JA RULE featuring ASHANTI

#1 Ain't it Funny - Irv Gotti_~~
JENNIFER LOPEL featuring 1A RULE

\
#2 What's Luv - Irv Gotti
FAT JOE featuring ASHANTI

#7 What Aheat Us? - Fred Jerkinsllll
/’ BRANDY

#4 Get The Party Started
and 7 other songs by
Linda Perry

N\ on the PINK Albun By
“01 R&B Double Platinum LLBOA RD
80 ARD ” P.0.D. Hoy o
B‘L“ Go‘\ﬂ D . #1 OUN
-\wv ouble Platinum B’esse TRY
AW qurit \ Lin
e v 6O *1 Rup (Re Chipe ISy
\ish ~ R) - :
w1 P g “Eonge S”M/:Ony Lane

A YIACOM COMPANY




CHARTS
Continued from page 52

Rule—Def Jam(V.Santiago,J.Atkins)—
Slavery,BMI/Off Da Yelzabulb,BMI/DJ
Irv,BM|

Down 4 U—Irv Gotti Presents The INC.
Featuring Ja Rule, Ashanti, Charli
“Chuck” Baltimore & Vita—Murder
Inc./Def Jam(J.Atkins,S.Aurelius,
A.Douglas, T.Lane,A.Parker)—
Slavery,BMi/Aurelius, ASCAP/DJ
Irv,BMi/Pookietoots, ASCAP/Inky-
SiSi,BMYSoldierz Touch ASCAP

4 Jeffrey Atkins (10)

Always on Time—Ja Rule Featuring
Ashanti—Murder Inc./Def Jam (S.Aure-
lius,1.Lorenzo)}—Slavery,BMI/ Aurelius,
ASCAP/DJ Irv,BMi/Songs Of
Universal, BMI/White Rhino,BMI

Rainy Dayz—Mary J. Blige Featuring Ja
Rule—MCA(l.Lorenzo)—

Slavery,BMI/DJ Irv,BMi/Songs Of Uni-
versal, BMI/White Rhino,BMI

What's Luv?—Fat Joe Featuring Ashan-
ti—Terror Squad(J.Cartagena, I.Loren-
20, A.Parker, C.Rios)—Joseph Cartage-
na,ASCAP/Jelly's Jams,ASCAP/ DJ
Irv,BMI/Famous,ASCAP/Slavery,
BMi/Universal, BMI/Let Me Show
You,ASCAP

Ain’t it Funny—Jennifer Lopez Featuring
Ja Rule—Epic(J.Lopez,C.Rooney,
I.Lorenzo,7,Caddillac Tah,0.Harvey,Jr,
C.Mack)—~Nuyorican,BMl/Sony/ATV
Songs,BMi/Cori Tiffani,BMI/DJ Irv,BMl/
Slavery, BMI/Blunts, Guns And Funs,
ASCAP/Songs Of Universal, BMl/White
Rhino,BMI/EMI April ASCAP/Bee Mo
Easy, ASCAP/Justin Combs,ASCAP/Alvin
Toney,ASCAP/For Ya Ear, ASCAP

Livin® it Up—Ja Rule Featuring Case—
Murder Inc./Def Jam(R.Mays,l.Lorenzo,
S.Wonder)—Slavery, BMi/White
Rhino,BMI/Lil Rob,BMI/DJ Irv,BMI/Black

Bull ASCAP/Jobete, ASCAP/Songs Of
Universal BMI/Ensign,BMI/EMI
April ASCAP

Down A** Chick—Ja Rule Featuring Charli
“Chuck” Baltimore—Murder Inc./Def
Jam(S.Aurelius,l.Lorenzo, T .Lane)—
Slavery,BMl/Aurelius,ASCAP/ DJ
Irv,BMI/Inky- SiSi,BMI/Songs Of Univer-
sal,BMI

I'm Real—Jennifer Lopez Featuring Ja
Rule—Epic(J.Lopez, T.Oliver, C.Rooney,
L.E.S.,I.Lorenzo,R.James)—Slavery,
BMI/DJ Irv,BMI/Songs Of Universal,BMI/
White Rhino, BMI/EMI April ASCAP/
Jobete, ASCAP

Never Again —Ja Rule—Murder Inc./Def
Jam( S.Aurelius,l.Lorenzo)—
Slavery, BMI/ Aurelius,ASCAP/DJ
Irv,BMI/Songs Of Universal,BMI

Live My Life—N.0.R.E. Featuring Ja
Rule—Def Jam(V.Santiago, I.Lorenzo)
—Slavery, BMI/Off Da Yelzabulb,
BMI/DJ Irv,BMI

CONGRATULATIONS!

ICK ASHFORD

AL SIMPSON

2002 INDUCTEES
SONGWRITERS HALL OF FAME

We are honored to work with you

I v s c pusListinG ComPANY, INC

Down 4 U—Irv Gotti Presents The INC.
Featuring Ja Rule, Ashanti, Charli
“Chuck” Baltimore & Vita—Murder
Inc./Def Jam(S.Aurelius,l.Lorenzo,
A.Douglas, T.Lane,A.Parker)—
Slavery, BMl/Aurelius, ASCAP/DJ
Irv, BMI/Pookietoots, ASCAP/Inky-
SiSi,BMI/Soldierz Touch,ASCAP

5 Andre Harris (4)

Butterflies—Michael Jackson—Epic
(M.Ambrosius)—Universal, ASCAP/ Jat-
cat ASCAP/Dirty Dre, ASCAP/Perfect
Song,PRS/SPZ,BMI

Don’t You Forget It—Glenn Lewis—Epic
(G.Lewis)—The Ox And The Fish,
SOCAN/Wamer Chappell, SOCAN/Dirty
Dre, ASCAP/Jatcat ASCAP/Universal,
ASCAP/WB,ASCAP

Still Not Over You—Exhale—Real Deal
(J.Skinner,N.Belton, T.George,L. Wat-
son)}—Dirty Dre, ASCAP/Jatcat, ASCAP/
Conversation Tree, ASCAP/Tre Angeli,
ASCAP/Universal ASCAP

The Way—Jill Scott—Hidden Beach
(J.Scott)—Blue’s Baby,ASCAP/Jatcat,
ASCAP/Dirty Dre, ASCAP/Universal,
ASCAP

6 Jermaine Dupri (77)

U Got It Bad—~Usher—Arista(l.Raymond,
B.M.Cox)—U.R. ,ASCAP/EMI April,
ASCAP/So So Def ASCAP/Babyboy's Lit-
tle, SESAC/Noontime South,SESAC/
WBM,SESAC

Welcome to Atlanta—Jermaine Dupri &
Ludacris—So So Def/Disturbing Tha
Peace/Def Jam South(Ludacris, K.Park-
er)—EMI April ASCAP/Ludacris, ASCAP/
Jobete, ASCAP/Shaniah Cymone, ASCAP

Take Ya Home—Lil Bow Wow—So So
Def(PWilliams,C.Hugo)}—Shaniah
Cymone, ASCAP/EMI April, ASCAP/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMl/Chase Chad, ASCAP

Goodbye—Jagged Edge—So So Def
(B.Casey,B.Casey,B.M.Cox)—EMI April,
ASCAP/Air Control ASCAP/Them Damn
Twins, ASCAP/So So Def, ASCAP/ Baby-
boy'’s Little, SESAC/WBM,SESAC

Thank You—Lil Bow Wow Featuring
Jagged Edge & Fundisha—So So Def
(B.M.Cox,R.0casek)—Shaniah Cymone,
ASCAP/EMI April, ASCAP/Babyboy's Lit-
tle, SESAC/Noontime South,SESAC/
Warner, SESAC/Lido, ASCAP

Where the Party At—dJagged Edge With
Nelly—So So Def(B.Casey,B.Casey,
B.M.Cox,Nelly)—Them Damn Twins,
ASCAP/Air Control ASCAP/EMI
April ASCAP/So So Def, ASCAP/ Baby-
boy'’s Little, SESAC/Noontime
South,SESAC/Jackie Frost ASCAP/BMG
Songs,ASCAP/WBM,SESAC

| Got It 2—Jagged Edge Featuring Nas—
So So Def(B.Casey,B.Casey,B.M.Cox,
D.Scantz,N.Jones)}—Them Damn
Twins, ASCAP/EMI April ASCAP/So So
Def, ASCAP/Babyboy's Liltle, SESAC/
Noontime South, SESAC/Scantz, SESAC/
WBM, SESAC/III Wil ASCAP/Zomba,
ASCAP

It's the Weekend—Lil’ J—Hollywood
(K.Burruss,L.Jefferson,S.Johnson,
A.Harris,K.Mansfield)—EMI April,
ASCAP/So So Def ASCAP/Kandacy,
ASCAP/Air Control ASCAP/King
Swing,BMi/Hungry Man,ASCAP/Too
Slow U Blow,ASCAP/KPM ASCAP/EMI
Blackwood,BM/

Ballin’ Out of Control—Jermaine Dupri
Featuring Nate Dogg—So So Def

(N.Hale,B.M.Cox,R.Griffin)—EMI April,
ASCAP/Nate Dogg,BMI/Babyboy's Lit-
tle, SESAC/Noontime South, SESAC/
WBM,SESAC/Rahman Griffin,BMl/
NWK, BMI/JNB,BMi/Shaniah
Cymone, ASCAP

Live the Life—Fundisha—So So Def
(F.Johnson, T.Cottrell, T.K.Greene)—EMI
April ASCAP/Shaniah Cymone ASCAP/
Fundisha,BMl/Songs Of Windswept
Pacific,BMI/DJ Hi-Tek,BMl/Pen
Skills,BMI/EMI Blackwood,BMI

Got Me a Model—AL Featuring Erick Ser-
mon—J(RL,E.Sermon, B.M.Cox,
H.Mason, Jr,D.Thomas)—Uh Oh,BMl/
Ensign,BMi/Erick Sermon,ASCAP/
Zomba, ASCAP/Shaniah Cymone,
ASCAP/Babyboy's Little, SESAC/Noon-
time South, SESAC/ Warner, SESAC/First
Avenue,ASCAP/ BMG Songs,ASCAP/
Demis Hot Songs, ASCAP/Edmonds,
BMI/EMI Blackwood, BMI/EMI
April, ASCAP/E Two,ASCAP

7 Chad Hugo (74)

Bouncin’ Back (Bumpin’ Me Against the
Wall)—Mystikal—Jive(M. Tyler,
P Williams)—EMI Blackwood,BMl/The
Braids,ASCAP/Zomba,ASCAP/The
Waters Of Nazareth,BMl/Chase
Chad, ASCAP/EMI April ASCAP

Pass the Courvoisier Part Il—Busta
Rhymes Featuring P. Diddy & Pharrell—
J(T.Smith,PWilliams)—T Ziah's,BMI/
The Waters Of Nazareth, BMI/EMI
Blackwood,BMI/Chase Chad,
ASCAP/EMI April ASCAP

Young’n (Holla Back)}—~Fabolous—Desert
Storm/Elektra(J.Jackson,PWilliams)—
D. Brasco,ASCAP/Desert Storm,BMi/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI/Chase Chad ASCAP/EMI
April ASCAP

Take Ya Home—Lil Bow Wow—So So Def
(J.Dupri, PWilliams)—Shaniah Cymone,
ASCAP/EMI April ASCAP/The Waters Of
Nazareth, BMI/EMI Blackwood, BMIl/
Chase Chad, ASCAP

Girlfriend— 'N Sync Featuring Nelly—
Jive(J.Timberlake,PWilliams)— Tenn-
man Tunes,ASCAP/Zomba, ASCAP/EMI
Blackwood,BMI/The Waters Of
Nazareth, BMI/EMI April ASCAP/ Chase
Chad ASCAP

Diddy—P, Diddy Featuring The Neptunes
—~Bad Boy(C.Hawkins, P.Williams,
L.Parker, E.Barrier, W.Griffin)—Donceno,
ASCAP/The Waters Of Nazareth, BMI/
EMI Blackwood,BMI/Chase Chad,
ASCAP/EMI April ASCAP/BDPASCAP/
Zomba,ASCAP/Robert Hill BMl/
Universal-Songs Of PolyGram,BM!

Grimey—N.0.R.E.—Def Jam(V.Santiago,
P Williams)—Off Da Yelzabulb,BMI/EMI
Blackwood,BMl/The Waters Of
Nazareth, BMI/EMI April, ASCAP/Chase
Chad ASCAP

Hot in Herre—Nelly—Fo’ Reel(C.Brown,
Nelly,P.Williams)—Jackie Frost ASCAP/
BMG Songs,ASCAP/The Waters Of
Nazareth, BMI/EMI Blackwood,BMIl/
Chase Chad, ASCAP/EMI April, ASCAP/
Swing TASCAP/Ascent, BMi/Nouveau,
BMI

I’m a Slave 4 U—2Britney Spears—Jive
(P.Williams)—EMI Blackwood,BMI/ The
Waters Of Nazareth,BMI/EMI April,
ASCAP/Chase Chad,ASCAP

Knock Yourself Out—Jadakiss—Ruff
Ryders(J.Phillips, P Williams)}—Jae’-
wons, ASCAP/Justin Combs,ASCAP/

Continued on page 56
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WINDSWEPT

GUNILAAINIEZ

T

Eminem

Once again, Writer/Producer
Mike Elizondo collaborates with
Grammy Award winners Dr. Dre
and Eminem on four songs from
The Eminem Show.

&

Craig David

kend

Jeffrey Steele

Pop sensation Craig David sells
an astonishing 7 million copies
worldwide of his debut release
Born To Do It.

In addition to Tim McGraw’s #1 hit
“The Cowboy In Me”, this

Nashville kingpin has penned tunes
for LeAnn Rimes, Diamond Rio,
John Michael Montgomery and
many others. Jeffrey Steele’s
"Good To Go".

Brandy

Windswept co-publishes a
whopping 7 songs on Brandy’s
newest release including the
smash “What About Us”.

Hats off to Kenisha Pratt and
Big Bert!

Ginuwine

. After three hit singles,

“There It Is”, “Differences” and

. “Tribute To A Woman”, Ginuwine’s
L third full-length release The Life is

well past Platinum.

Talib Kweli and Hi-Tek

Paul Oakenfold

Windswept is very proud to
announce the signing of
pioneering Hip-Hop writers and
artists Talib Kweli and Hi-Tek.
Keep an ear out for solo albums
from both later this year.

Uber-DJ Paul Qakenfold releases
his highly anticipated full-length
LP Bunkka. The first single
“Ready Steady Go” is exploding
on dance floors all over the world.

. Beyonce Knowles

As if starring in the forthcoming
summer blockbuster ‘Austin Powers:
Goldmember’ wasn’t enough,
Hitco's Beyonce Knowles

has also written and recorded the
first single from the Soundtrack.

I A debut solo album is in the works.

nevereénds

An independent music publishing company.

Windswept - Los Angeles
9320 Wilshire Blvd., Suite 200
Beverly Hills, CA 90212
(310)-550-1500
(310)-247-0195 fax

Windswept Nashville

33 Music Square West, Suite 104B
Nashville, TN 37203
(615)-313-7676
(615)-313-7670 fax

Hitco Music Publishing
500 Bishop St., #A-4
Atlanta, GA 30318
(404)-352-5911
(404)-352-4033 fax

United Kingdom
Windswept Music Limited
Hope House

40 St. Peter's Road
London W6 9BH
(011)-44-208-237-8400
(011)-44-208-741-0825 fax

Fujipacific Music Inc.
Tokyo Tatemono Building
Kita Aoyama 3-3-5

Minato-Ku, Tokyo
107-0061, Japan
81-3-3796-8608
81-3-3796-0155 FAX
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CHARTS
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EMI April, ASCAP/The Waters Of
Nazareth,BMI/EMI Blackwood,BMI/
Chase Chad,ASCAP

Grindin’—The Clipse—Star Track
(G.Thornton, T. Thornton, P Williams)—
GenMarc,ASCAP/Terradome, ASCAP/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI/Chase Chad, ASCAP/EMI
April ASCAP

Nothin’—N.0.R.E.—Def Jam(V.Santiago,
PWilliams)—Off Da Yelzabulb, BMI/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMI/Chase Chad, ASCAP/EMI
April ASCAP

As | Come Back—Busta Rhymes—J
(T.Smith,P.Williams)—T Ziah's,BMl/The
Waters Of Nazareth,BMI/EMI Black-
wood,BMl/Chase Chad ASCAP/EMI
April ASCAP

Formal Invite—Ray J—Atlantic(Ray
J,PWilliams)—Stop Trying To Copy My
Music,BMI/The Waters Of Nazareth,
BMI/EMI Blackwood BMI/Chase
Chad,ASCAP/EMI April ASCAP

8 Steve Huff (4)

Nothing in This World—Keke Wyatt Fea-
turing Avant—MCAM.Avant)— Tuff
Huff,BMI/Zomba,BMI/Grindtime, BMI

Makin’ Good Love—Avant—Magic John-
son(M.Avant)— Tuff Huff, BMl/
Zomba,BM\/Grindtime, BMI

Secret Lover— The Isley Brothers Featur-
ing Ronald Isley AKA Mr. Biggs—
DreamWorks(M.Avant)— Tuff Huff, BMI/
Zomba,BMI/Grindtime,BMI/Pay Town,
BMI

Let's Ride—The 0'Jays—MCA—
Zomba,BMI/Tuff Huff,BMI

9 Myron Avant (3)
Nothing in This World—Keke Wyatt Fea-

turing Avant—MCA(S.Huff)—Tuff
Huff,BMI/Zomba, BMI/Grindtime,BMI

Makin’ Good Love—Avant—Magic John-
son(S.Huff)—Tuff Huff, BMi/Zomba,
BMi/Grindtime,BMI

Secret Lover— The Isley Brothers Featur-
ing Ronald Isley AKA Mr. Biggs—
DreamWorks(S.Huff\—Tuff Huff, BMl/
Zomba,BMI/Grindtime,BMI/Pay Town,
BMI

10 R.Kelly (7)

The World’s Greatest—A. Kelly—inter-
scope/Jive—Zomba, BMI/R.Kelly,BMI

We Thuggin’—Fat Joe Featuring R.
Kelly—Terror Squad(J.Cartagena,
R.Bowser)—Joseph Cartagena,
ASCAP/Jelly’s Jams,ASCAP/Ron
G,BMI/Zomba,BMI/R.Kelly,BMI/EMI
Blackwood,BM/

Get This Money—R. Kelly & Jay-Z—Roc-
A-Fella/Def Jam(S.Carter)—Zomba,
BMI/R.Kelly, BMIEMI Blackwood, BMI/Lil
Lu Lu,BMI

Feelin’ on Yo Booty—R. Kelly—Jive—
Zomba,BMI/R.Kelly,BMI

Take You Home With Me a.k.a. Body—
R. Kelly & Jay-Z—Roc-A-Fella/Def Jam
(S.Carter,S.J.Barnes, J.C.Olivier)—
Zomba,BMI/R.Kelly,BMI/EMI Black-
wood, BMI/Lil Lu Lu,BMI/EKORBMI/
Sony/ATV Songs,BMI/ENOT ASCAP/
Sony/ATV Tunes,ASCAP

Best of Both Worlds (Intro)—A. Kelly &
Jay-Z—Roc-A-Fella/Def Jam (S.Carter,
D.Wesley)—R.Kelly,BMi/Zomba, BMI/Lil
Lu Lu,BMI/EMI Blackwood,BMi/Dors-
D,ASCAP

Somebody’s Girl—R. Kelly & Jay-Z—Roc-
A-Fella/Def Jam(S.Carter,S.J.Barnes,
J.C.0livier—Zomba,BMI/ R.Kelly,
BMI/EM Blackwood, BMI/Lil Lu Lu,
BMI/EKOP.BMI/Sony/ATV Songs,BMI/
ENOT ASCAP/Sony/ATV Tunes,ASCAP

ATTENTION MAJOR LABEL ARTISTS:
LOOKING FOR A BIG HIT THAT'S ALSO MEANINGFUL?

I'm offering an uptempo ballad written before 9/11

about love for a firefighter who doesn’t return home.

It can be done in an R & B, pop or rock style.

It’s sensitive, and in very good taste.

It has strong hit potential because it’s a strong song,

yet after 9/11 it takes on new meaning.

Because of the nature of the theme

I'm looking for established artists only.

All inquiries will be met with total discretion!

Greg French

Foreign Policy

P.O. Box 2283
Jamaica Plain, Ma. 02130
gl'cgl'rcn(rrmn.ulll'unct.mm

617-522-3610

Hot Country Singles & Tracks
Publishing Corporations
Pos. PUBLISHING CORPORATION (No. of Charted Titles)

EMI MUSIC (30)

SONY/ATV MUSIC (30)
WARNER/CHAPPELL MUSIC (37)
UNIVERSAL MUSIC (24)

BMG MUSIC (72)

WINDSWEPT HOLDINGS MUSIC (9)
ACUFF-ROSE MUSIC (5)

FAMOUS MUSIC (4)

TEN TEN MUSIC (7)

ZOMBA MUSIC (8)

Hot Country Singles & Tracks
Publishers

Pos. PUBLISHER (No. of Charted Titles)
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EMI APRIL,ASCAP (17)

SONY/ATV TREE,BMI (76)
SONY/ATV CROSS KEYS,ASCAP (12)
WB,ASCAP (74)
TRI-ANGELS,ASCAP (3)
FAMOUS,ASCAP (2)

ALMO,ASCAP (6)

EMI BLACKWOOD,BMI (74)
UNIVERSAL-ISLAND,PRS (7)

HOUSE OF FAME,ASCAP (2)

Hot Country Singles
& Tracks Songwriters

1 Alan Jackson (4)

Where Were You (When the World
Stopped Turning)—Alan Jackson—
Arista Nashville—EMI April ASCAP/Tri-
angels,ASCAP

Drive (For Daddy Gene)—Alan Jackson—
Arista Nashville—EMI April, ASCAP/Tri-
angels,ASCAP

Where | Come From—Alan Jackson—
Arista Nashville—WB,ASCAF/Yee
Haw,ASCAP

Designated Drinker—Alan Jackson Duet
With George Strait—Arista Nashville—
EMI April ASCAP/Tri-angels, ASCAP

O WONNOEWN =
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2 Bryan Wayne (2)

What If She’s an Angel— Tommy Shane
Steiner—RCA—Sony/ATV
Tree,BMI/Cake Taker,BMI

Country By the Grace 0f God—Chris
Cagle—Capitol(C.Cagle,M.J.Greene)—
Mark Hybner, ASCAP/Sondaddy,BMI
/Calcutta,BMI/Chrysalis, BMI/Creative
Artist Agency,ASCAP

3 Bobby Braddock (7)
| Wanna Talk About Me—Toby Keith—
DreamWorks—Sony/ATV Tree,BMI

4 Wayne Kirkpatrick (1)

Wrapped Up in You—Garth Brooks—
Capitol—Warner-Tameriane,BMi/Sell
The Cow,BM!

5 Anthony Smith (4)

Run—George Strait—MCA
Nashville(T .Lang)—
Famous,ASCAP/AImo,ASCAP

Pm Tryin’—Trace Adkins—
Capitol(C.Wallin,J.Steele)—pPacific
Wind,SESAC/4t4,SESAC/Songs Of
Windswept Pacific,BMI/ Gottahave-
able, BMi/Almo,ASCAP

Didn’t I—Montgomery Gentry—Colum-
bia—AImo,ASCAP

Alan Jackson

If That Ain’t Country—Anthony Smith—
Mercury(J.Steele)—Aimo,ASCAP/Songs
Of Windswept Pacific,BMl/ Gottahave-
able,BM/

6 Craig Wiseman (6)

The Cowboy in Me—Tim McGraw—
Curb(J.Steele,A.Anderson)}—BMG
Songs,ASCAP/Mrs. Lumpkins
Poodle, ASCAP/Songs Of Windswept
Pacific, BMl/Stairway To Bitner's,BMl/
Gottahaveable, BM!

Young—Kenny Chesney—BNA(N.Sheri-
0dan,S.McEwan)—BMG Songs, ASCAP/
Mrs. Lumpkins Poodle, ASCAP/BMG
Canada,PRS/Ross Cahill, SOCAN/Trin-
fold, BMI/Careers-BMG,BMI

Harder Cards—Kenny Rogers—Dream-
catcher(M.Henderson)—lrving,BMl/
Chickenshack,BMi/Almo,ASCAP/BMG
Songs,ASCAP

The Good Stuff—Kenny Chesney—
BNA(J.Collins)—BMG Songs,ASCAP/
Mrs. Lumpkins Poodle, ASCAP/Warner-
Tameriane, BMl/Makeshift, BM!

American Child—Phil Vassar—Arista
Nashville(P.Vassar)—EM!

April, ASCAP/Phil Vassar, ASCAP/BMG

Songs, ASCAP/Mrs. Lumpkins
Poodle ASCAP

She Treats Her Body Like a Temple—
Confederate Railroad—Audium
(R.Rutherford)—BMG Songs,ASCAP/
Mrs. Lumpkins Poodle, ASCAP/Univer-
sal, ASCAP/Memphisto, ASCAP

7 Troy Verges (4)

Blessed—Martina McBride—RCA(H.Lind-
sey,B.James)—Famous,ASCAP/Songs
Of Universal, BMI/Sony/ATV Cross
Keys,ASCAP/Onaly,ASCAP

With Me—Lonestar—BNA(B.James)—
Sony/ATV Cross Keys,ASCAP/
Onaly, ASCAP/Songs Of Universal,BMI

Tonight | Wanna Be Your Man—Andy
Griggs—RCA(R.Rutherford)—Univer-
sal, ASCAP/Memphisto,ASCAP/Songs Of
Universal,BMI

Chasin’ Amy—Brett James—Arista
Nashville(B.James)—Sony/ATV Cross
Keys,ASCAP/Onaly.ASCAP/Songs Of
Universal, BMI

T8 Zack Lyle (1)
Good Morning Beautiful—Steve Holy—
Continued on page 58

|
|

WE DON'T SPEND LOTS OFTIME OR $3$$ ADVERTISING
BECAUSE WE’RE SO BUSY GIVING THE BEST
ADMINISTRATION AND PUBLISHING SERVICE FOR OUR
MANY HAPPY CLIENTS FROM ALL OVER THE USA.

(THIS 1S THE SMALLEST AD WE COULD GET!)
TAKE A LOOK AT OUR WEBSITE
WWW.INDEPENDENTMUSICGROUP.COM

CALL US +4420 8523 9000
FAX US +4420 8523 8888
EMAIL US

erich(@independentmusicgroup.com

abailey(independentmusicgroup.com

jbrown(d indepcndentmusicgrou:).com

ckelly(@independentmusicgroup.com

THERE IS ONLY ONE

THE INDEPENDENT MUSIC GROUP
INDEPENDENT HOUSE
54 LARKSHALL ROAD
LONDON E4 6PD
UNITED KINGDOM

THERE IS ONLY US
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Curb(T.Cerney)—Life Of The
Record, ASCAP/Sevens International,
ASCAP/Mighty Moe,ASCAP

T8 Todd Cerney (1)

Good Morning Beautiful—Steve Holy—
Curb(Z.Lyle)—Life Of The Record,
ASCAP/Sevens International ASCAP/
Mighty Moe ASCAP

10 Tom Shapiro (5)

In Another World—Joe Diffie—Monu-
ment(W.Wilson,J. Yeary)—Sony/ATV
Tree,BMI/Wenonga, BMi/Songs Of
Nashville DreamWorks,BMi/Uno
Mas,BMi/Cherry River,BMi/Hookline
East ASCAP/ Madeleine Grace, ASCAP

Just Let Me Be in Love— Tracy Byrd—
RCA(T. Martin,M.Nesler)—Glitterfish,
BMi/Buna Boy,BMI/Sony/ATV
Tree, BMl/Wenonga,BMI

Living And Living Well—George Strait—

MCA Nashville(T. Martin,M.Nesler)}—
Mosaic,BMi/Glitterfish,BMI/Buna
Boy,BMI/Sony/ATV Tree, BMI/ Wenon-
ga,BMI

| Miss My Friend—Darry! Worley—

DreamWorks(T.Martin,M.Nesler)—Buna
Boy,BMi/Glitterfish,BMI/Mosaic,BMi/Son

y/ATV Tree,BMi/Wenonga, BMI

| Keep Looking-—Sara Evans—
RCA(S.Evans, T.Martin)—Sony/ATV
Tree, BMi/Wenonga,BMi/Mosaic,BM!

Hot Latin Tracks Publishing
Corporations
Pos. PUBLISHING CORPORATION (No. of Charted Tities)

1 WARNER/CHAPPELL MUSIC (27)
2 EMI MUSIC (26)
3 SONY/ATV MUSIC (16)
4 EDIMONSA MUSIC (4)
5 UNIVERSAL MUSIC (12)
6 PEERMUSIC (70)
7 FOREIGN IMPORTED PRDDUCTIONS
PUBLISHING (4)
8 BMG MUSIC (4)
9 AG MUSIC (1)
10 CRISMA MUSIC (2)

Hot Latin Tracks Publishers

Pos. PUBLISHER (No. of Charted Titles)

1 WB,ASCAP (15)
2 EDIMDNSA,ASCAP (4)

3 PEER INT'L.BMI (7)

4 SDNY/ATV LATIN,BMI (6)

5 WARNER-TAMERLANE,BMI (5)
6 EDIMUSA,ASCAP (6)

7 EMI APRIL,ASCAP (9)

8 UNIVERSAL MUSICA,ASCAP (7)
9 SER-CA,BMI (4)

10 CURCI,ASCAP (1)

Hot Latin Tracks Songwriters

1 Joan Sebastian (5)

Joan Sebastian

Manantial De Llanto—Joan Sebastian—
Musart—£Edimusa, ASCAP

Salado—Pepe Aguilar—Musart—BMG
Edim,ASCAP

El Primer Tonto—Joan Sebastian—
Musart—£Edimusa, ASCAP

Mas Alto Que Las Aguilas—Pepe
Aguilar—Musart—Edimusa, ASCAP

Amorcito Mio—.Joan Sebastian—
Musart—Vander, ASCAP

2 Jorge Luis Piloto (3)

Quitame Ese Hombre—~Pilar Montene-
gro—Univision—Piloto, ASCAP/Adam
Rhodes,ASCAP

Como Se Cura Una Herida—Jac/

Velasquez—Sony Discos(R.Perez}—
Rubet, ASCAP/Universal Musica,ASCAP/
Adam Rhodes,ASCAP/Lanfranco,ASCAP
Como Olvidar—Oiga Tafion—Warner
Latina(G.Arenas)—Lanfranco, ASCAP/
Arena Fina, ASCAP/Songs Of Peer, ASCAP

3 Estefano (5)

Necesidad—Alexandre Pires—Ariola—
World Deep,BMi/Sony/ATV Latin,BMI

Usted Se Me Llevo La Vida—Alexandre
Pires—Ariola(D.Poveda)—World
Deep,BMI/Sony/ATV Latin,BMI/PSO
Ltd.,ASCAP

Que El Ritmo No Pare—Patricia Mantero-
la—Ariola(J.Reyes)—World
Deep,ASCAP/Sony/ATV Discos,ASCAP/
Blueplatinum,ASCAP

Tu Y Yo—Thalia—EMI Latin(J.Reyes)—
World Deep,BMi/Sony/ATV Latin, BMY/
Blueplatinum,ASCAP/Sony/ATV Dis-
c0s,ASCAP

Que El Cucuy No Pare—Patricia Mantero-
la—Ariola(J.Reyes)—World
Deep, ASCAP/Sony/ATV Discos, ASCAP/
Blueplatinum,ASCAP

4 Flor Yvonne Quezada (2)

En La Misma Cama—Liberacion—Disa—
Edimonsa,ASCAP

No Me Conoces Aun—~Palomo—
Disa(A. Trigo)—Edimonsa,ASCAP

5 Shakira Mebarak R. (2)

Suerte— Shakira—Epic(T.Mitchell)—
F.1.PP,BMl/Aniwi, BMY/Sony/ATV
Latin,BMI

Te Aviso, Te Anuncio (Tango)— Shakira—
Epic—Aniwi,BMI/Sony/ATV
Latin,BMI/EMI Blackwood,BMI

6 Ruben Fuentes Gasson (7)
Flor Sin Retono—Charlie Zaa—
Sonolux—Peer int’l.,BMI

7 Armando Manzanero (2)

Como Duele—Luis Miguel—Warner Lati-
na—0’Nico Int'l,BMI

Tal Vez, Quiza—Paulina Rubio—Universal
Latino—SACM Latin, ASCAP

8 Rudy Perez (4)

Quisiera Poder Dividarme De Ti—Luis
Fonsi—Universal Latino(M.Portmann)—
Rubet, ASCAP/Universal Musica, ASCAP/
Marport ASCAP

Como Se Cura Una Herida—Jaci
Velasquez—Sony Discos(J.L.Piloto}—
Rubet, ASCAP/Universal Musica,ASCAP/
Adam Rhodes,ASCAP/Lanfranco,ASCAP

Hay Otra En Tu Lugar—~Pablo Montero—
RCA(A.Posse,C.Salazar)—Rubet,
ASCAP/Universal Musica, ASCAP

Me Huele A Soledad—MD0—Sony Dis-
cos(R.Livi—Rubet ASCAP/2000
Amor,ASCAP

9 Javier Montes Quiles (7)
La Agarro Bajando—Gilberto Santa
Rosa—Sony Discos—Mo 'Clan, ASCAP

10 Ana Gabriel (7)
Huelo A Soledad—Ana Gabriel—Sony
Discos—AG,ASCAP

The world’s first complete solution for publishing
sheet music on the Internet.

Sibeliuse sets the standard in Internet music publishing, offering the world’s
first and only secure, end-to-end technology for publishing and retailing
sheet music over the Web. And Sibelius is the standout choice of major
music publishers and distributors, such as Hal Leonard, }.W. Pepper,
Boosey & Hawkes, and EMI Christian Music Group.

Compatible with any e-commerce system, Sibelius Internet
Edition™ gives publishers and retailers maximum flexibility
and control, including encryption, digital rights management,
and control over how customers can use each score.

n Sibelius Internet Edition™ makes it incredibly easy to publish
and distribute music online by providing complete technical
support for all stages of production, including file conversion.

eas

Make the world your market. Find out how at www.sibelius.com/billboard.
For additional information call Peter Maund at 888-280-9995

or email sie®sibelius.com.

Sell sheet music worldwide .

Our FREE Scorch® plug-in enables your customers to view, play,
purchase and print Sibelius scores from your Web site 24 hours
a day — quickly and securely.

Increase sales, cut costs . End-to-end solution .

S/

Sibelius

Secure
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This interactive music enterfainment platform lefs you play and sing along with your favorite music...
without having fo know how to play an instrument. Yeah. This really does change everything.

:

music?l&)’gmund” e

BMG Music Publishing Sony/ATY Music Publishing
Bug Music The Famous Music Publishing Companies
Chrysalis Music Group The Richmond Organizafion
Oel Sound Music Universal Music Publishing Group
Ice Nine Music Publishing Warner/Chappell Music, Inc.
Music & Media Infernafional, Inc. Windswept Pacific
Peer Music

Together, we're changing the way
people play music.

TO BE A PART OF THE NEXT WAVE IN MUSIC ENTERTAINMEANT CONTACT
JOHN PATTNOSH AT (978)688-8800 ext. 301

music?'&quund”

DON'T JUST LISTEN. PLAY.
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Holman’s Success Continues
In Laurel Canyon Studio

BY CHRISTOPHER WALSH

NEW YORK—With the recent four-
week reign of Unwritten Law’s
“Seein’ Red” at No. 1 on the Bill-
board Modern Rock chart, Los Ange-
les-based mixer/producer David J.
Holman notches another highly suc-
cessful project in a series of hit rec-
ordings spanning 25 years. In addi-
tion to his mix of Unwritten Law’s
Flva (Interscope), his mixes appear
on the self-titled Adema (Arista),
which has peaked at No. 27 on The
Billboard 200.

Holman has mixed countless re-
cordings since an immense 1978
project, Grease, brought notoriety to
the newly freelance engineer, along
with a nine-year working relation-
ship with co-star Olivia Newton-
John. Today, in his personal record-
ing/mix studio in Los Angeles’ Laurel
Canyon, techniques perfected as
chief engineer/studio manager and
as a freelancer have served him well
through the evolution from analog
tape to. recently, Pro Tools HD.

Situated in his second personal
studio—the first was nearby—Hol-
man'’s Pro Tools HD is supplement-
ed by a huge collection of outboard
equipment and a custom console.
“This room is almost 15 years old,”
Holman says. "I had another room,
which is where I mixed and record-
ed [Newton-John's] Physical, [the

original soundtrack| Xanadu, tons
of albums. This room also has a bit
of history—a lot of records were
mixed in this room, such as No
Doubt’s Tragic Kingdom.”

The studio includes a tracking
space that has accommodated addi-
tional vocals or last-minute guitar
overdubs, such as on Elva or The
Science of Things by Bush, but is

HOLMAN

used primarily for mixing. With the
88-input custom console, Holman
explains that the HD rig is used pri-
marily as “an elaborate playback sys-
tem,” but offers a comparison of
techniques old and new.

“It works great,” Holman says. “I
have to say, the HD definitely sounds
better than the old system.

“Many of the things I'm doing on
computers now I used to do analog,”
Holman continues. “We did all kinds
of combining, moving things around,
literally just freehand. I'd put Olivia’s
vocals on 2-track, fly them in and put
them in different places in the song,
and edit and fly them back in with-
out synch or anything. So when I'm
working with the Pro Tools, I'm
doing everything I did, only I don't
have to cut tape or go through the
physicality of it. You do miss a little of
that, because it's neat to be able to do
that kind of stuff, but on the other
hand, to edit whole tracks and move
things around, Pro Tools is just great.
The technical aspect of being able to
do the physical work is amazing.”

Beyond the convenience, Holman
adds, the sonic qualities of digital re-
cording continue to improve, made
apparent by his Pro Tools HD sys-
tem. “Analog recording has had 50,
60 years to develop and become
what it was,” he explains. “Really,
digital has effectively been around
for what, 15 years? It's getting there,
it's catching up, and people are get-
ting used to using it. But it’s defi-
nitely a different sound, and you mix
a different way: a lot more compres-
sion, and a lot less dynamic range,
which is weird because that's how
digital was touted, as having a huge
dynamic range.”
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CATEGORY HOT 100 R&B COUNTRY MODERN ROCK MAINSTREAM ROCK
TITLE FOOLISH OH BOY DRIVE (FOR DADDY GENE}| HEROD | STAND ALONE
Artist/ Ashanti/ Cam‘ron Featuring Juelz Alan Jackson/ Chad Kroeger Featuring Godsmack/
Producer 1. Gotti Santana/ K. Stegall Josey Scott/ D. Bottrilt
{Label} {Murder tnc./Def Just Blaze (Arista Nashville) C. Kroeger (Republic/Universal)
Jam/IDJMG) {Roc-A-Fella/Det {Columbia/Roadrunner/ |
Jam/IDJMG) 10JMG)

RECORDING STUDIO(S) CRACKHOUSE BASELINE CARTEE DAY GREENHOUSE THE FARMHOUSE AT LONG
({Location) (New York) {New York) {Nashville, TN) {Burnaby, British Columbia, | VIEW
Engineer(s) Milwaukee Buck Gimel “Young Guru” Keaton { John Kelton Canada) {N. Brookfield, MA}

Joey Moi David Bottrill
CONSOLE(S)/ Roland 770 SSL 4000 G+ Neve 88R SSL 4000 £ | Trident A Range
DAW(S)
RECOROER(S) Pro Tools Otari MTR 90, Pro Tools Studer A8B27 Pro Tools Pro Tools
RECORDING Pro Tools Quantegy 498 Quantegy 467 Pro Tools Pro Tools
MEDIUM
MIX DOWN STUODIO(S} RIGHT TRACK BASELINE SOUND STATION WAREHOUSE PRISM SOUND
{Location) {New York) {New York) {Nashville) (Vancouver, British Columbia, | {Acton, MA)
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Randy Staub
CONSOLE(S)/DAW(S) SSL 9000 J SSL 4000 G+ SSL 4000 G SSL 4000 G SLL 6000
RECORDER(S) Pro Tools Otari MTR 90, Pro Tools Ampex ATR 102 Studer A820 Ampex ATR 100/Pro Tools
MIX DOWN Pro Tools Quantegy 499 Quantegy GP9 BASF 900 Quantegy GP9, Pro Tools
MEDIUM
MASTERING STERLING SOUND MASTERDISC MASTERMIX DASIS MARCUSSEN
{Location} {New York) {New York) (Nashville, TN} (Studio City, CA) {Hollywood, CA)
Engineer Tom Coyne Tony Dawsey Hank Williams Eddy Schreyer Stephen Marcussen
CD/CASSETTE UNI UNI BMG UNI UNI
MANUFACTURER
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SATISFACTION!: The Home Enter-
tainment Expo. held May 30-June 2
at the Hilton New York, illustrated
broad strides in the development of
consumer playback equipment,
bringing the listening experience
ever closer to that of the content
creators in the recording studio.

Between suite after suite of sleek,
elegant hardware bearing impressive
specifications and the major soft-
ware announcement of May 30 —
ABKCO's Aug. 20 release of 22 Rol-
ling Stones titles (Billboard, June 8)
on hybrid Super Audio CD (SACD)
enabling playback en advanced-res-
olution SACD players, as well as
standard CD players—the event, fea-
turing more than 200 exhibitors, de-
monstrated the convincing extent of
home entertainment’s evelution.

The Rolling Stones Remastered
SACD presentation had attendees
lingering in the SACD listening
room, many in seeming disbelief at
the realism delivered on a demon-
stration disc featuring selections
ranging from the band’s early rec-
ordings in London, Chicago, and
Hollywood through its late-'60s
peak of Beggar’s Banquet and Let
It Bleed. More than 35 years later,
very few have heard such detail and
nuance of Charlie Watt’s propul-
sive drums, the complete scope of
Bill Wyman’s elastic basslines, or
the full tone and power of Keith
Richards’ guitars. When every-
thing is uncovered, the Stones’
marvelous production is revealed
along with the clarity of their orig-
inal masters, most of which were
transferred from original master
recordings at New York’s Magic
Shop studios.

With the announcement at the
Home Entertainment Expo, The
Rolling Stones Remastered dovetails
with the availability of new models
of next-generation players—such as
SACD—at increasingly lower cost.

“The format is pretty well-em-
braced in the high-end market,” says

tor

by Christopher-\-Nalsh

David Kawakami, director of Sony’s
Super Audio Project. “But in any
new technology, there are the early
adopters, then this large chasm, on
the other side of which is the mass
market. Many don’t break through
and get a bridge across to really
mabke it take hold in the mass mar-
ket. We started last fall by dramati-
cally increasing our distribution. the
price point of the piayers came down
to $299, and Sony Electronics
expanded the line. Now we’re under
$200 for some players. In conjunc-
tion with the line expansion, Sony
Electronics expanded from its ES
dealership—the top-tier, audio spe-
cialty dealers—to the mass mer-
chants, like Circuit City and Best
Buy. That put us into something like
1,500 storefronts. But the fuel to
make this rocket get off the launch-
ing pad is software, and the right
kind of software.”

The Rolling Stones Remastered,
Kawakami says, is just that kinc. "It
only has been issued on CD once [in
19861, so there’s going to be a huge
step forward, perception-wise. for
the consumer and the Rolling
Stones fan. The hybrid SACD allows
[ABKCO] to address the existing
market, plus put a next-generation
format in consumer hands, which
they can listen to on the same disc.”

The Sony/ABKCO annource-
ment comes at a time when the
convergence offered by DVD is
supplemented by the emergence of
the “universal player.” Pioneer’s
DV-47A, from the Elite line, is
amassing considerable attention
for its capabilities and cost. A DVD-
Audio/DVD-Video/SACD player
that also handles DVD-R, CD-
R/RW, and MP3 (on CD-R discs),
the DV-47A allows playback or all
current formats; as such, it should
remain an up-to-date piece of
equipment longer than most new
technology. At $1.200, it is avail-
able to far more consumers than
Pioneer’s earlier DV-AX10.

The lHome Entertainment Expo
also featured a wealth of flat-screen,
high-definition TVs. The experience
of a live concert in one’s home—
audio captured at 24/96 resolution
and delivered in a 5.1 mix on DVD-
Audio, viewed on a plasma high-def-
inition monitor, for example—has
never felt so authentic.

Likewise, The Rolling Stones
Remastered on hybrid SACD offers
a far closer reproduction of the raw,
gritty, fantastic energy the Stones
committed to tape than any previ-
ous format could convey.
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Exports Pay Off For Italian Labels

BY MARK WORDEN

MILAN—In the midst of hard times
far the Italian record industry, the
growing exportability of the coun-
try’s music is giving executives here
grounds for hope.

Such artists as crossover king
Andrea Bocelli (Sugar/Universal),
melodic pop singers like Eros Ramaz-
zotti (Ariola/BMG Ricordi) and Laura
Pausini (CGD East West/Warner Music
Italy), and a host of Italian dance acts
have been selling internationally for
some years. Most recently, long-estab-
lished Universal artist Zucchero has
been enjoying a major hit in Spain
with his single “Baila” (Polydor), which
also charted in Germany, the Nether-
lands, Belgium, and Switzerland.

Now a new batch of Italian exports
is hitting shelves around Europe in an
encouraging variety of styles. Exam-
ples include EMI’s R&B/soul act
Tiziano Ferro (whose debut single,
“Perdono,” has shipped 500,000 units
throughout Europe since its release
last summer, according to the label);
BMG Ricordi artist Valeria Rossi with
the melodic “Tre Parole” (Three
Words) that charted in Spain, Belgium,
and Switzerland; and crossover artist
Filippa Giordano (Sugar/Warner), who
1s acquiring fan bases in territories as
far afield as Japan and Australia.

That things are happening abroad
for Italian artists is a welcome diversion
for labels in Italy, where the music mar-

ket fell by more than 9% in unit terms
last year, according to the Internation-
al Federation of the Phonographic
Industry (IFPI). Industry insiders pre-
dict an even more severe drop this year.
That prospect has prompted exec-
utives to look beyond the Alps for
increased record sales. Sony Music
Italy VP Massimo Bonelli says, “With
the Italian market being so much
tougher now, domestic sales aren’t
enough. In choosing a new act, you
have to ask yourself whether it will
generate revenue for you abroad.”
Stefano Senardi (former PolyGram
Italy president and now CEO of Milan-
based indie label NuN Entertainment)
suggests, “It’s dictated by necessity as
much as anything else. It isn’t just that
Italy needs to export more: Labels in

other territories also need to increase
their revenue through imports.”
Senardi also thinks that attitudes
are changing: “I think the music
industry is less ‘colonial,’ for want of a
better word, than it used to be. In the
old days, the pecking order was the
U.S.A,, then the U.K,, then Europe,
with [taly fairly low down the list.
Today’s market is more sophisticated,

GIULIANO

and there’s greater respect for, and
curiosity about, other forms of music.”

That view is shared by EMI Italy VP
of A&R Fabrizio Giannini, Universal
Italy director of A&R and internation-
al exploitation Stefano Zappaterra, and
Warner Music Italy president Massimo
Giuliano. All three say they are detect-
ing a far greater openness toward Ital-
ian acts when they pitch their assort-
ed wares at meetings and encounters
with colleagues in other countries.

Putting a ballpark figure on the
value of Italy’s export growth is tricky
in a territory where much company
information is withheld, on account
of the country’s anti-trust legislation.
But Giuliano says, “At a guess, based
on what we've done and what other
labels appear to be doing, I'd say for-
eign sales for Italian acts must be up
by about 20% in the last year.”

According to analysis published in
Billboard’s sister publication Music &
Media in its Jan. 26, 2001, issue, Italy
came second to France as the conti-
nental European country that success-
fully broke domestic albums outside of
its own borders, and, as far as singles
were concerned, it was third, after Ger-
many and France, respectively.

At Italian IFPI-affiliated labels body
FIMI, director-general Enzo Mazza
estimates that “in terms of physical
product—i.e., basic CD sales—foreign
markets have an annual value of
around 103 million euros {$96 mil-
lion] for Italy. That’s pretty impressive,
when you think that our domestic
market is worth 360 million euros
[$335 million]. Nor does that first fig-
ure take into consideration royalties
from licensing.”

Obtaining greater government sup-
port for music exports (something that
the French industry, for example, has
successfully done) has become a FIMI

crusade, and Mazza is convinced that
the government is taking notice. “In
addition to lobbying the Ministry of
Culture,” he says, “we're also working
closely with the Ministry of Foreign
Commerce, which is setting up a
scheme called Italian Style. That
includes help at foreign trade fairs for
such typically Italian sectors as fashion,
the wine trade, and the cinema. We feel
that music is part of Italian style.”

Zurich-based artist manager Peter
Zumsteg—who manages Universal
Italy artists Jovanotti and Gianna Nan-
nini—is a veteran of the Italian record
industry. As such, he offers the view
that in the new climate, Italian artists
and executives are becoming “more
professional, more like their Ameri-
can and British counterparts, when it
comes to exporting. In the past, when
the Italian concert market was larger
and more lucrative, artists didn’t real-
ly feel the need to tour abroad, nor
could they understand the logic of los-
ing money on a foreign tour in order
to promote an album.”

Zumsteg concludes, “I've always
been of the belief that exporting Ital-
ian acts isn't easy—nbut it isn’t im-
possible, either.”

Disc Manufacturers Deny
Involvement In Piracy

BY STEVEN PATRICK
KUALA LUMPUR, Malaysia—James
Tee, deputy chairman of Malaysian
trade body the Optical Disc Manu-
facturers Assn. (ODMA), has denied
allegations that ODMA

and make sure they are not produc-
ing pirate discs. “They change peo-
ple every day to prevent any possible
bribery,” Tee says. He also notes that
ODMA members must have a source
identification code

members are involved engraved into CD
in piracy. ‘We have been molds and “present
“We have been bom- monthly reports on
barded with accusations bombar ded what we produce.”
from various copyright wzth A recent Interna-
groups,” Tee says, ad- tional Intellectual
ding that among them accusations Property Alliance
is local labels body the : (ITPA) report found
Recording Industry of from various that music piracy in
Malaysia (RIM). RIM . Malaysia has increased
officials have declined copyr lght from 65% in 2001 to
to comment on Tee’s 4 70% this year. The
statement. Groups. report also noted that
The ODMA exec —JAMES TEE, there is inadequate
claims that pirate prod- OPTICAL DISC enforcement of the
uct is entering Malaysia MANUFACTURERS ASSN. country’s Optical Disc
from Indonesia and Act and that although

Thailand, rather than

being manufactured in the country.
He points out that since January, the
Ministry of Domestic Trade has daily
stationed officers at ODMA members’
factories to monitor their activities

JASRAC Royalties Take A Hit

Falling Japanese CD Sales Affect Authors’ Society

BY STEVE McCLURE
TOKYO—Japanese authors’ society
JASRAC's collections for the year ended
March 31, 2002, fell 1% to 105.3 billion
yen ($793.9 million), the society
announced May 22, largely because of
lower mechanical royalty collections.

Performance-right royalty collec-
tions by JASRAC actually rose 6.9%
to 40.5 billion yen ($305.3 million) in
the year, but mechanical royalties fell
8.8% to 48.4 billion yen ($365.1 mil-
lion), mainly due to the ongoing
decline in CD sales in Japan (Bill-
board, March 30).

JASRAC’s collections for the year
also included 2 billion yen ($15 mil-
lion) in fees from publications, down
25.5%; 4 billion yen ($30 million),
down 3.1%, in fees from CD and video
rentals; 9.3 billion yen ($70.2 million),
up 23.5%, in “compound use” income
from online karaoke service operators
and downloadable ringing tones; and
1.1 billion yen ($8.3 million), up 4.3%,
in home-copying compensation fees
from makers of digital-recording hard-
ware and software.

JASRAC's annual report also notes
that during the year the society intro-
duced an Internet-based copyright
management system and is now work-
ing toward setting up a digital database
of works administered by JASRAC.

JASRAC honored the song “Every-
thing,” co-written by female vocalist
Misia and composer Toshiaki Mat-
sumoto, with its annual Gold Prize for
garnering more copyright royalties
than any other composition in Japan
during the year ended March 31.
“Everything,” recorded by Misia, was
released by BMG Funhouse and co-
published by Fujipacific Music and
Rhythmedia Music.

The second-biggest royalty earner,
awarded the JASRAC Silver Prize, was
singer/songwriter Utada Hikaru'’s
“Can You Keep a Secret?”—which
was released on Toshiba-EMI label
Eastworld and co-published by Fuji-
pacific Music and You Three Music.
The Bronze Prize went to lyricist
Shinji Nojima and composer Minoru
Komorita for their song “Lion
Heart,” a major hit for boy band
Smap on Victor Entertainment. The
song was co-published by NTV Music
and Johnny’s Music.

The Foreign Work prize, awarded to
the non-Japanese composition that col-
lected the most royalties in Japan dur-
ing the year, went to Ben E. King, Jerry
Leiber, and Mike Stoller for “Stand by
Me,” which was used as the theme for
a TV commercial. The song’s Japanese
sub-publishers are Fujipacific Music
and Yamaha Music Publishing.

Malaysia has been
taken off the United States Trade Rep-
resentative’s Special 301 Priority List
and put on the less critical Special 301
Watch List, the scope of the piracy
problem in the territory remains
unacceptable. The report said there is
enormous excess optical media pro-
duction capacity in Malaysia and that
much of this is devoted to pirate pro-
duction, largely for export.

Pirated music CDs manufactured
in Malaysia have been seized in Asia,
Latin America, Australia, Europe, and
Africa, according to the IIPA. Noting
that Malaysia’s 41 licensed optical-
disc plants export 50% of their prod-
uct, Tee claims that profit margins for
legitimate product made in Malaysia
for export are 30% higher than for
pirate product.

At the ODMA’s recent second annu-
al general meeting (held April 20 here),
the association resolved to address the
piracy problem by seeking the cooper-
ation of such copyright bodies as RIM
to introduce an anti-piracy compliance
program featuring a database that
would be available to copyright hold-
ers and the general public.

Meanwhile, officials from the Ma-
laysian government’s Ministry of Trade
and Consumer Affairs conducted a
wave of anti-piracy raids across the
country May 25, following warnings
published in local newspapers.

Their targets included karaoke
lounges and pubs, department stores,
and transport terminals. As well as
cautioning business owners against
using pirate products, the press warn-
ings had also advised the public not to
use pirated goods. Under the Copyright
Act of 1987, offenders can be fined up
to 10,000 ringgit ($2,632) for infring-
ing copyright, face imprisonment for
up to five years, or both.
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Eurocharts are compiled by Music
& Media from the national singles
and album sales charts of 18 Euro-
pean countries.
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UN MUNDO DIFFERENTE  RCA

Edited by Nigel Wllllamson

c Pulse.

DIFFERENT TONGUES: With “Désen-
chantée,” Flemish singer Kate Ryan
has established herself as one of Bel-
gium’s premier vocalists among both
of the nation’s language groups.
Released on Antler-Subway, part of the
Belgian EMI group, the single has

topped the Flemish-speaking charts for
six successive weeks. But the song—a
cover of the 1991 hit by French chan-
teuse Myléne Farmer—has also given
Ryan her first success in the Wallony
chart in the French-speaking South-
ern part aof the country. Ryan had
already enjoyed a big Flemish hit with
the self-penned “Scream for More”
(Antler-Subway), a summer 2001 floor-
filler that was honored as best single of
the year by music TV station TMF. “I
knew ‘Désenchantée’ from the club
scene, and when the record company
suggested the track, I thought it was a
great idea,” says Ryan, whose real name
is Katrien Verbeeck. Her debut album,
Different, is due June 17 and contains
three French-language songs among
the mostly self-penned tracks. “After
‘Désenchantée’ triggered something in
the South, we added two French songs
and a translation version of ‘Scream for
More,” ” Ryan explains. A release for the
single in other European territories is
planned for later this year. MARC MAES

HAIL CAESAR: Caesar’s Palace, one
of Virgin Records Sweden’s hottest
bands, released its third album,
Love for the Streets (Dolores Re-
cordings/Virgin/EMI Sweden),
domestically last month. Now
comes the news that the Sub Pop la-
bel is likely to release the band’s
previous album, Cherry Kicks, in
the U.S. to coincide with a Septem-
ber visit. According to band gui-
tarist Joakim Ahlund, selecting the
right label home is important.
“Dolores has a great track record,
and working with them has been
very good for us,” he says. “They’ve
been involved with practically every
interesting new band in Sweden,
from Soundtrack of Our Lives to
the (International) Noise Conspir-
acy.” The band has completed a
Swedish tour and is currently en-
joying success with the ska-inspired
track “Jerk It Out.”  KAIR.LOFTHUS

BROOKLYN BEAT: The New Orleans
funk of Dr. John, the urban-tradition
fusion of Egyptian artist Hakim, and
the Dominican guitar blues of Luis
Vargas will be featured June 20, 21,
and 22, respectively, to open the 24th
annual Celebrate Brooklyn! festival.
Presented in the New York borough of
Brooklyn, one of the most ethnically
diverse communities in the U.S., Cel-
ebrate Brooklyn! has gained praise for
the global reach of its summerlong
series of music, film, and dance. High-
lights of this year’s festival, set in
Brooklyn’s Prospect Park Bandshell,
include Haiti’s Tabou Combo and
Boukman Eksperyans June 30, the
Lincoln Center Jazz Orchestra with
Wynton Marsalis July 5, Africa’s Femi
Kuti and Positive Force July 13, salsa
star Kevin Ceballo Aug. 3, the Machi-
to Orchestra’s mambo dance party
Aug. 10, the Irish rock of the Saw Doc-
tors Aug. 18, and more. The full festi-
val schedule is available at celebrate-
brooklyn.org. THOM DUFFY

BEARING FRUIT: Since the Vines met
while working at the local McDonald's
in Connells Point, Sydney, the Aus-
tralian four-piece has gone on to
record one of the most eagerly await-
ed alternative debut alburns of the year.
With its energetic blend of melodic
guitar-pop and grungy psychedelia
provoking a furious bidding war in the
U.K.,, the band was finally snapped up
by Jeff Barrett’s EMI subsidiary, Heav-
enly Recordings. Following a six-
month sojourn with producer Rob
Schnapf (Beck, Foo Fighters) at Los
Angeles’ Sunset Sound Factory studio,
the feisty group of 24-year-olds is set
to release the album Highly Fvolved
July 8. A headlining June U.K. tour and
an appearance at the Glastonbury Fes-
tival precede the release.

CHRISTOPHER BARRETT

SOCCER SEASON: South Africa may
have little chance of winning, but the
soccer-mad nation is bursting with
pride at the inclusion of two of the
country’s hippest acts on the Official
Album of the 2002 FIFA World Cup,
released internationally by Sony.
Bongo Maffin and B.O.P. (Brothers
of Peace) have each contributed one
track to the album, which also in-
cludes Anastacia, Jennifer Lopez, and
Nelly Furtado. Bongo Maffin’s track,
“Brave, Strong and True,” is South
Africa’s official anthem for the soccer
tournament, currently taking place in
Japan and South Korea. The Brothers
of Peace song, “Zimbi 'ndaba,” also
made the grade, adding to a success-
ful year for the urban duo that per-
formed alongside DJ Jazzy Jeff and
Kenny “Dope” Gonzales June 8 in
Johannesburg. Bongo Maffin is also
having a fine year and recently
scooped a 2002 SA Music Award for
best duo or group for the album Born-
golution (Sony SA).  DIANE COETZER
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Labels, Retailers In Austria & Switzerland
Ponder Next Moves As Markets Decline

BY WOLFGANG SPAHR
VIENNA—German music has a long,
successful track record of crossing the
borders of its German-speaking neigh-
bors Austria and Switzerland. Howev-
er, last year saw a less-welcome trend
being exported, as the ongoing crisis
in the German record market was
reflected in those two markets.

In Germany, the value of 2001 trade
shipments fell 10.2% year-on-year
(Billboard, April 6); the drops in value
in Switzerland and Austria were less
dramatic but still substantial. The
value of shipments in the Swiss market
fell 3.2%, to 302 million Swiss francs
($183.2 million); in Austria, the figure
was down 8.9%, to 283 million euros
($252 million). With some insiders
estimating that shipments in Germany
in the first four months of this year are
down around 30%, there is consider-
able concern among labels that a sim-
ilar scenario is about to unfold in the
other countries constituting the Ger-
many/Switzerland/Austria (G/S/A)
group of markets.

Early signs are not good, according
to some insiders. Erich Krapfenbach-
er, managing director of EMI Music in
Austria, says, “In the first four months
of this year, we have sustained anoth-
er 10% drop [compared with the same
period in 2001].” Chris Wepfer, man-
aging director at Warner Music in
Switzerland, also reports a fall in sales
during the same period, down 3%
year-on-year.

According to International Federa-
tion of the Phonographic Industry
(IFPI) estimates, the total retail value
of recorded music sales in the two
countries in 2001 was $527.4 million.
The figures are scaled up from net
shipments reported by the IFPI affili-
ates in each territory.

Austria and Switzerland are key
markets for German domestic reper-
toire, and Zurich-based Wepfer says he
is looking to invest more in local pro-
ductions in an attempt to turn around
Warner’s fall in sales. But he also
emphasizes that local music mer-
chants must be prepared to adapt to
changing circumstances in the mar-
ketplace, particularly with new tech-
nologies, distribution channels, and
changing consumer requirements.
“Retail chains and specialist outlets
which are willing to accept the
changes taking place in our sector will
continue to earn well on music.”

However, Eckhard Harke, manag-
ing director of Zurich-headquartered
Musik Hug—which operates a chain
of 10 music retail outlets in Switzer-
land—counters that one of the rea-
sons for the market contraction is
simply the poor quality of the records
being released. “Outside the pop
charts,” he observes, “not much is go-
ing on at all. Old music is being
rehashed as new covers.” Switzerland,
he adds, “is also largely dependent on
the German-language market, which
is exerting added strain.”

Harke is particularly critical of the
major labels’ policy in recent years of
increasingly becoming engaged in

retailing in Switzerland, most
notably in the shape of the acquisi-
tion of 30-strong national chain City
Disk in 2000 by a joint venture of
EMI, Universal, and Zurich-based dis-
tributor Musikvertrieb.

TURBULENCE IN AUSTRIA

The situation in the Austrian mar-
ket is dire. A string of financial prob-
lems last year at music chain Libro
unleashed considerable turbulence in
the Austrian market.

With its 240 stores, Libro was res-
cued from the brink of bankruptcy in
April 2001, when record companies
agreed to waive their claims on out-
standing monies owed; the labels sub-
sequently agreed to supply Libro on

ANTIPPAS

strictly cash terms. However, after a
slight recovery at Christmas time,
Libro is now reportedly facing finan-
cial problems once more, and Austri-
an industry insiders fear that it will be
forced to close this year.

With that in mind, Krapfenbacher
predicts that the Austrian market will
continue on its downward spiral for
some time. He says it is essential for the
industry and retailers to modify their
cost structures to match weakening
revenue. The crisis in the German
record market is hitting Austria severe-
ly, he adds, “because German-produced
repertoire is more important in Austria
than Anglo-American product. Nation-
al artists do not have enough opportu-
nities on TV and radio, even though the
scene itself is very creative.”

IFPI managing director Franz
Medwenitch notes: “Some 70% of
{Austrian] productions flop, 25%
break even, and 5% vyield a profit.
However, Austria has the same pro-
duction and manufacturing costs as
other markets. In addition to the
already high risk, the small size of
this market makes it difficult to
recoup these costs.”

Despite such gloomy prognostica-
tions, Hamburg-based Universal G/S/A
president Victor Antippas remains
upbeat about the Austrian market.
Although conceding that the prob-
lems at Libro and poor sales of domes-
tic product—an area in which Uni-
versal has invested heavily—have had
their effect during the past year, he
says Universal has simultaneously
increased its share of the Austrian
market. Antippas insists that Austria
and Switzerland remain highly prof-
itable markets for the company. “In
both countries,” he says, “we are the
market leader, with a 30% share and a
continuing upward trend.”

Antippas adds that, in particular,
Switzerland’s multi-cultural status(
there are four official languages: Ger-
man, French, Italian, and Romansch)
offers labels a great opportunity for
record companies to test European
records in the country. He says, “For
example, we were able to build up
French act Alizée as a best-seller in
Switzerland before she entered the top
10 in Germany.”

EUROPE-WIDE VISION

Munich-based BMG Europe presi-
dent Thomas M. Stein (who is also
president of BMG's G/S/A division) is
another who claims that Switzerland
remains a flourishing music market
for his company. Stein says that, per
capita, the average Swiss consumer
spends 45 euros a year ($41.90) on
music—far more than in Germany,
France, or Spain. “Switzerland is
important,” he insists. “It accounts for
10% of [BMG G/S/A] revenues, but
with its many languages, it has more
possibilities than Germany.”

According to Stein, the company’s
artists in both Austria and Switzer-
land can benefit from BMG's “One
Europe” philosophy, whereby certain
repertoire is marketed Europe-wide.
“In both countries,” he suggests,
“there is excellent repertoire that can
be produced, marketed, and sold with
‘the European idea.””

Wingolf Mielke, Berlin-based exec-
utive VP of Sony Music Germany, is
also GM for G/S/A. He says that the
solution to making the Austrian and
Swiss markets work within the G/S/A
framework lies in close cooperation at
label level between label affiliates in all
three countries. “We are trying to
make use of the synergies [in the G/S/A
grouping],” he says. However, Mielke
also emphasizes that operating as a
single entity across G/S/A “cannot take
the place of local organization.”

NEWSLINE...

British Music Rights (BMR), the umbrella lobbying body that promotes
author/publisher interests in the U.K., welcomed the news that Pete Wishart,
a member of Parliament for North Tayside in Eastern Scotland, has initiat-
ed a parliamentary debate on the music industry in the House of Commons.
The debate, due to take place June 12 in the House of Commons, will be the
first time Parliament has discussed the industry in detail. BMR director gen-
eral Frances Lowe says the debate will provide an “opportunity to highlight
the diversity of the music industry and the importance of all aspects of cre-
ation, live music, performance, and broadcast to its future success.” The
threat of piracy and the challenges of new technologies are among the top-
ics to be discussed. LARS BRANDLE

New Swedish label/production unit Cap Music (Bi/lboard, Oct. 20, 2001) has
completed its first signings. Female debut solo artist Nathalie Family has been
signed to the company’s label arm and songwriter Andreas Lindeberg to its
publishing division. Cap is financed by Universal Music Sweden, which also
handles marketing and promotion of the label’s releases. The company, joint-
ly owned and run by its founders—pop singer/songwriter Martin Svensson
and producer/songwriter Amthor Birgisson—has hired its first employee, Zul-
phya Starsta, with the job title of coordinator. Reporting to Birgisson and
Svensson, who are both overseeing the signing and recording of talent, she is
based at Cap'’s office in Stockholm. Birgisson remains affiliated with Murlyn
Music Group as a producer/songwriter, while Svensson maintains a solo
recording career; he recently released his album, Martin & Sibirien (Martin
& Siberia), on Universal Music Sweden. KAI R. LOFTHUS

Italian independent labels body Associazione Fonografici Italiani has called
on the government to reduce the sales tax on CDs from its current level of
20%. The group estimates that its members suffered a collective sales decline
of about 15% in the first quarter of 2002, compared with the same period last
year; the high sales tax is seen as a key factor in that drop, along with rampant
piracy. In March, Italian Culture Minister Giuliano Urbani promised delegates
of the local International Federation of the Phonographic Industry affiliate
FIMI that the tax would be cut by this summer (Billboard Bulletin, March 15).

MARK WORDEN

Edel Music is planning to cut costs by 48 million euros ($44
million) this year, in view of CEQ Michael Haentjes’ predic-
tion that the Hamburg-based group’s revenue will shrink
in 2002 to 200 millien euros ($184 million), down from 357
million euros ($329 million) last year. The company had
revenue of 605 million euros ($557 million) in 2000 but hit
major financial problerns in 2001. According to Haentjes,
Edel is tuming its focus to the UK., German, and Danish
markets, where considerable investments will be made in
A&R. “The company’s image has suffered. We want to regain
lost confidence by proving our modesty,” he says. The cost
cutting is likely to include further personnel cuts; during the past six months, Edel's
head count has been slashed from 1,746 to 966. WOLFGANG SPAHR

HAENTIES

Ralph Peer, chairman/CEO of Los Angeles-based Peermusic, has been named
chairman of the Paris-based International Confederation of Music Publish-
ers. The lobbying group’s former chairman, Arnold Broido—CEO of the Bryn
Mawr, Pa.-based Theodore Presser Co.—becomes president of the confedera-
tion. The election was held at a recent meeting in Helsinki.  KAIR. LOFTHUS

Japanese music and video label Victor Entertainment suffered a 14% fall in sales
for the business year ending March 31, down to 45.4 billion yen ($342.4 mil-
lion). The decline was due mainly to a 24% drop in music sales, to 33.6 bil-
lion yen ($253.6 million). According to SoundScan Japan, Victor account-
ed for around 10% of the Japanese music market last year. Video sales,
however, were up 20%, to 7.1 billion yen ($53.7 million). Music videos
account for 40% of its video sales, while karaoke, animation, and TV drama-
series videos account for the remainder. (Victor does not release profit fig-
ures.) Victor also announced that Toshiaki Shibuya has been named presi-
dent of the company, replacing Motoo Nishimura, who is retiring June 24.
Shibuya was previously executive manager of Victor Entertainment. The
company’s new executive manager is Teruo Saegusa. STEVE McCLURE

Universal Music International chairman/CEO Jorgen Larsen has extend-
ed his contract with the company for an additional five years. The new
agreement is retroactive, becoming effective from last July. Larsen was
appointed to the London-based post in 1998 by Universal Music Group
chairman/CEO Doug Morris, to whom he reports. Larsen joined Uni-
versal (then MCA) in 1993. LARS BRANDLE
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‘ G Targets ance As

Market For Swedish Songs

BY KAI R. LOFTHUS

STOCKHOLM—While French-lang-
uage songs are clearly the premier
choice for French music fans, BMG
Publishing in Sweden has discovered
that there are still opportunities for
songwriters in the French market who
don't necessarily speak the language.

Stockholm-based BMG has suc-
cessfully identified a gap for French
versions of works penned by its
Swedish writers. The trend started
last year, when the lyrics to the song
“I Like What You're Doing,” penned
by U.S. writer Billy Steinberg and
BMG Music Publishing Scandinavia
writers Johan Aberg and Ziggy, were
translated by French songwriters
Maidi Roth and Doriand and record-
ed as “Toutes les Femmes de Ta Vie”
(“All the Women in Your Life”) by
local female pop group L5 on Mer-
cury/Island. The act had emerged
from the French version of TV tal-
ent show Popstars. The single sold
in excess of 1.5 million units there,
according to BMG.

Several Swedish BMG writers now
have songs “on hold” for an upcom-
ing Popstars project, and emerging
French artists Priscilla (Jive) and
Elsa (Mercury) are among those who
have sought to follow the L5 formu-
la, choosing songs co-written by
Swedish, U.K., and U.S. songwriters.

BMG Music Publishing France
head of song plugging and catalog
exploitation Marie Nowak says she
“desperately needs music from Swe-
den” and wants to continue collabo-
rating with Swedish songwriters.
“IBMG Music Publishing in| Sweden
is my biggest provider of songs,” Paris-
based Nowak says. “Every time I have
a brief and need songs, I can always
rely on Sweden. They’re my saviors.”

Jive's Priscilla has two such tracks
on her upcoming album, adapted for
France by local songwriter Sheta.
The songs are “Blah Blah Blah” by
Jorgen Elofsson (BMG) and Steve
Mac (19 Music) and “Plus Plus”
(originally titled “One Two Three”)
by Elofsson and Kara Dio Guardio
(who publishes her own music).

Meanwhile, Elsa plans to include
the song “All I Ever Wanted” on her
forthcoming album. The track was
written by Peter Kvint (BMG Music
Publishing Scandinavia) and Heli-
enne Swedes (BMG Music Publish-
ing France).

Nowak acknowledges there are

FOR THE RECORD

Taiwanese artist A-Mei is
signed to Warner Music Tai-
wan. An incorrect label was
listed in the story “BMG Tai-
wan’s Chou Wins Big at Gold-
en Melody Awards” (Billboard,
May 25).

complications when adapting
Swedish pop songs to French and
that translators are seldom influ-
enced by the original lyrics: “It’s not
easy to translate the lyrics, because
French isn’t a very ‘singing’ lan-
guage. For rhythmic tracks like the
Popstars songs, it’s always difficult
for the French lyricist to do a good
job.” She adds that the original
songwriters and the translators do
not collaborate on the French-
language songs.

“For many years, the policy at
French labels was only to sign artists
who wrote their own songs,” Nowak
adds. “It was only five or six years ago
that artists [here] became inter-
preters of songs. The department I'm
heading was started only a year ago.
Now that there are many more
singers who don’t do their own
music, we don’t have enough songs
for all the requests we receive.”

McNarlard Retains Her Outsider Edge

But Rocker Is Just As At ‘Home’ Being A Wife And Mother As She Is Being A Universal Artist

BY LARRY LeBLANC
TORONTO—Following an extensive
career lay off, Canadian singer/song-
writer Holly McNarland is ecstatic
about the June 11 release of her Uni-
versal Music album, Home Is Where
My Feet Are. However, she warns that
despite its folksy title, as well as a new
perspective offered through experi-
encing marriage and motherhood
during the interim, she’s still a
tough-girl rocker.

“My live shows aren’t going to be
very mellow,” jokes the 28-year-old
who won a Juno Award for top new
artist in 1998. However, her past tat-
tooed image—tank top, cigarette
hanging out of her mouth, pig tails,
and sunglasses—has been jettisoned.
The new album’s photo cover features
a reflective and outdoors McNarland.

“It's a beautiful record; it’s not an
angry young-woman record,” says
Allan Reid, Universal Music Canada
senior VP of A&R. “She’s matured.”

BY JEFFREY DE HART
STOCKHOLM—This year’s Polar
Music Prize proved to be a mov-
ing and exulting
experience, with
tribute perform-
ances of works by
laureates Sofia Gu-
baidulina and Miri-
am Makeba, both
of whom created
music under op-
pression and dis-
crimination.
Their creative
endeavors were cel-
ebrated May 27
during the Polar g
Music Prize cere-
mony at the Ber-
waldhallen venue in the Swedish

presented them
with 1 million p
Swedish kronor
($100,000) each.

The 11th Polar
Music Prize, organ-
ized by the Royal
Swedish Academy
of Music, brought
luminaries in from
all over the world
to hear the work of
the two women and
to hear them tell of
their struggles un-
der vastly different
regimes.

The Germany-based Gubaiduli-
na, born in 1931 in the Tatar
Republic of the former Soviet
Union, says, “In my case it was

Polar Prize Warms Hearts

Gubaidulina, Makeba Honored At Swedish Awards

capital. King Carl XVI Gustaf ple were taken from our conti-

GUBAIDULINA

ideological oppression. Those
artists who decided to be true to
themselves had to face very diffi-
cult living condi-
tions. We were able
to write and paint
what we wanted,
# but we knew that
2 we would be poor
people.”

For Makeba, the
oppression was
based on race.
Born in 1932 in
4 Johannesburg, she
j had her passport
£ revoked and her
4 music banned in
South Africa. “Af-
rica has always
been deprived,” she says. “Peo-

nent to be made
1 slaves for other
parts of the world.
In South Africa, we
were not taken
away, but we were
made slaves in our
own land, which is
even worse.”

Also held in
conjunction with
the Polar Music
Prize were four
days of activities
including semi-
nars, workshops,
and luncheons
with the two composers, as well
as the Export Music Sweden-
arranged Stockholm Live Day
May 26.
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McNARLAND

Since 1997, Vancouver-based Mc-
Narland married noted videographer
Jay Mirus; gave birth to her son Nege,
who just turned 3: and, after the
restructuring that followed the Uni-
versal/PolyGram merger in 1998, part-
ed with Universal Records in the U.S.
“My A&R guy in the U.S. got fired, and
everything just fell to shit,” she says.
“I'm now looking for a deal in the U.S.”

While she’s certainly not the same
artist who recorded her edgy debut
Stuff in 1997, McNarland retains a
strong artistic, creative edge. “I don't
think this album is that different, other
than the production and that the song-
writing got better,” she observes. “Song
by song, it’s not any mellower.”

Stuftf met a poor reception in the
U.S.—selling 9,000 units there to date,
according to Nielsen SoundScan—but
provided a major breakthrough in
Canada. Powered by such rock-radio
staples as “Numb,” “Elmo,” and “Cow-
ard,” the album was certified Canadian
platinum (104,000 units), according to
Nielsen SoundScan.

McNarland resurfaced in Canada in
1999 with her Live Stuff EP, which
included songs from Sfuffand her 1995
EP, Sour Pie, initially issued independ-
ently by Vancouver-based Paradise Alley
Productions. The latter record brought
her significant cult status in her home
country with male-ego-bashing songs
like “Mr. Five Minutes” and “Sick Boy.”
After Universal in Canada and the U.S.
jointly signed McNarland in 1996, they
rereleased the EP.

To broaden McNarland’s market
appeal, Universal has serviced Canadi-
an radio with two tracks: “Do You Get
High?” went to rock radio April 15, and
“Beautiful Blue” went to AC and top 40
formats April 29. “We are trying to
bridge some of Holly’s old audience
with a new audience,” Universal VP of
marketing and radio promotion Paul
Eastwood explains.

Boosted by support from album rock
CHUM FM and AC CJEZ (both in
Toronto) and top 40 CKIK Calgary,
“Beautiful Blue” debuted at No. 44 on
Nielsen Broadcast Data System’s AC
chart the week of May 21-27. Its video
(issued April 29) is airing on national
AC video channel MuchMoreMusic.

“ ‘Beautiful Blue’ is a very pretty
song,” CJEZ music director Neil

Mathur says. “We're treating her as
a new artist—because at AC, she is a
new artist.”

Among those immediately adding
“Do You Get High?” were such heavy-
weights as modern rock CFNY Toron-
to, album rocker CFOX Vancouver, and
CFEX Victoria. “There aren’t many
Canadian female rockers, [and] we play
both of them: Holly McNarland and Bif
Naked,” CFOX music director/assistant
PD Christian Hall jokes. “Our only con-
cern was, ‘After three years off, would
listeners remember her?’”

To reintroduce McNarland at Cana-
dian retail, Universal has Home Is
Where My Feet Are under its reduced-
price Listen Up program, selling at
$7.98 Canadian ($5.20) wholesale and
retailing from $9.99 Canadian ($6.50)
to $10.99 Canadian ($7.20). Sarah
Norris, senior VP of Interscope/MCA
at Universal Canada, says, “That will
continue for as long as we feel it is
needed; if we sell 15,000 units and the
momentum is strong, we may move
the price up.”

Tim Baker, buyer with the 32-store,
Toronto-based Sunrise Records chain,
says, “Generally, Canadian singer/
songwriter females put you to sleep.
There’s only Holly and Bif Naked shak-
ing things up.”

LONG WAY HOME

The 12-song Home Is Where My
Feet Are was a laborious birth. “She’s
made a beautiful record, but it was a
long process,” Reid concedes. “It
wasn’t planned that way.”

McNarland admits, “There were a
lot of tears. There were times when
I thought, ‘That’s it. I'm just going
to have another kid, and fuck this
whole rock thing.” Finally, it just
came together.”

Three years ago, McNarland record-
ed a full album of songs with produc-
er/arranger Mark Howard in Malibu,
Calif. Unhappy with the result (only
six tracks were used for the final
album), her Canadian and American
labels insisted McNarland write more
songs. She then recorded four tracks
with Malcolm Burn last year in Van-
couver. Only one track from that ses-
sion, the mesmerizing rocker “Dallas,”
has been used. She finally completed
the album late last year, recording five
songs in Vancouver studios with U.K.-
based Warne Livesey.

McNarland praises Livesey for bring-
ing continuity to the album with his
production and mix. “I was really wor-
ried about continuity with having three
producers,” she says. “I didn’t want the
album to be a shit mix of the last five
years of my life.”

For the past eight months, Mc-
Narland has been managed by Van-
couver-based entertainment lawyer
Jonathan Simkin. She is booked in
Canada by S.L. Feldman & Associates.
“My priority is getting her back to
where she was in Canada five years
ago,” Simkin says. “She will be tour-
ing extensively this year.”
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JUNE

June 10-12, Emerging Artist
Reaching for Stardom (E.A.R.S.)
Talent Showcase & Music Confer-
ence 2002, the Babalu Theatre,
New York. 718-385-3133.

June 11, 27th Annual Humani-
tarian Award Gala, sponsored by the
T.J. Martell Foundation, New York
Hilton. 212-833-5444.

June 12, CMT Flameworthy Vi-
deo Music Awards, Gaylord Enter-
tainment Center, Nashville. 615-
255-9600.

June 13, Neil Bogart Memorial
Fund Golf Classic, presented by the
T.J. Martell Foundation, Lost Can-
yons Golf Club, Simi Valley, Calif.
615-256-2002.

June 13, The Songwriters Hall of
Fame 33rd Annual Awards Dinner,
presented by the National Academy
of Popular Music, Sheraton New
York Hotel & Towers, New York.
212-573-6933.

June 13, 12th Annual City of
Hope Celebrity Softball Challenge,
Greer Stadium, Nashville. 213-
241-7268.

June 13-16, Fan Fair 2002,
various venues, Nashville. 866-
326-3247.

June 14, Pearl Awards, present-
ed by the Faith Centered Music
Assn., Cottonwood Auditorium, Salt
Lake City. 801-358-7020.

June 15, The Musicians Expo
2002, Minneapolis Convention
Center, Minneapolis. 651-306-1999.

June 15-16, 24th Annual Playboy
Jazz Festival, Hollywood Bowl, Hol-
lywood. 323-850-2000.

June 16, MuchMusic Video
Awards, MuchMusic headquar-
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Women’s Worth. The 2002 Women in Music Touchstone Awards luncheon was
recently held at the Marriott Marquis in New York. The event honored six
“women who make a difference”: Opera Orchestra of New York music director
Eve Queler; Alison Brown, musician and co-founder of Compass Records; MVO
Ltd. president Marsha Vlasic; musician Laurie Anderson; Bourne Co. Music
Publishers owner/CEQ Beebe Bourne; and singer/composer Cassandra Wilson,
who is pictured here with presenter Ed Bradley.

Lines

MARRIAGES
Jill Pesselnick to Adam Kipnis,
June 2 in Calabasas, Calif. Bride is
associate editor of home video
for Billboard.

DEATHS
Sharon Sheeley, 62, of an aneurysm,
May 12 in Sherman QOaks, Calif.
Sheeley was best-known for penning
the No. 1 Ricky Nelson hit “Poor Lit-
tle Fool,” an autobiographical mem-
oir inspired by her relationship with

Don Everly of the Everly Brothers.
She later wrote hits for Eddie
Cochran, Ritchie Valens, the Fleet-
woods, Brenda Lee, and Irma
Thomas. Her Cochran hit “Some-
thin’ Else” inspired covers by Led
Zeppelin and Sid Vicious. Sheeley is
survived by her son, Shannon Burg.

Gregory Michael Francis Guidry,
24, of injuries sustained in an
automobile accident, May 18 in St.
Louis. Francis was the stepson of
Debbie Holley, former assistant
country editor for Billboard and
current partner in the Holley-
Guidry Co. Donations may be
made to the Greg Guidry Memori-
al Fund at any SunTrust bank loca-
tion in Nashville.

ters, Toronto. 416-591-7400.

June 17, ASCAP Rhythm & Soul
Awards, Beverly Hilton Hotel, Los
Angeles (by invitation only).

June 19, How to Choose an En-
tertainment Attorney, presented by
California Lawyers for the Arts,
Ken Edwards Center, Los Angeles.
310-998-5590.

June 19, Music Visionary Awards
Luncheon Honoring Fred Davis
and Daniel Glass, presented by the
UJA Federation, Pierre Hotel, New
York. 212-836-1126.

June 20, 2002 Governors Awards
Honoring Janet Jackson, Thomas
Newman, and Chris Montan, spon-
sored by the Los Angeles chapter of
NARAS, Beverly Hills Hotel, Los
Angeles. 310-392-3777.

June 22, MOBfest 2002 Music
Business Panels, presented by
MOBfest 2002 and the Chicago
chapter of NARAS, Metro/Smartbar,
Chicago. 312-786-1121.

June 24-26, M3 REPLItech Eur-
ope, Amsterdam Rai, Amsterdam.
800-800-5474.

June 24, BMI Christian Music
Awards, BMI Nashville office (by
invitation only). 615-401-2728.

June 25, BET Awards, Ko-
dak Theater, Los Angeles. 202-
608-2000.

June 27-28, DVD at 5: A Confer-
ence Commemorating DVD’s Fifth
Anniversary, sponsored by the DVD
Forum, Marina Beach Marriott, Los
Angeles. 310-967-2980.

JULY

July 8-9, Plug.In: The Seventh
Annual Jupiter Music Forum, in
association with Billboard, New
York Hilton. 917-534-6424.

July 9, 42nd Songwriter Show-
case, presented by the Songwriters
Hall of Fame, Fez Under Time Cafe,
New York. 212-957-9230.

July 15-17, National SGA Week,
sponsored by the Songwriters Guild
Foundation, various venues, Nash-
ville. 615-329-1782.

July 16-18, 2002 Video Software
Dealers Assn. Convention, Rio
Suite Hotel and Casino, Las Vegas.
818-385-1500.

July 18, 2002 Heroes Awards
Honoring Ray Charles, Jermaine
Dupri, Joel Katz, and the Atlanta
Symphony Orchestra, sponsored by
the Atlanta chapter of NARAS,
Westin Peachtree Plaza Hotel,
Atlanta. 404-249-8881.

July 19-21, International Music
Products Assn. Summer Trade
Show, Nashville Convention Cen-
ter, Nashville. 323-965-1990.

July 22-27, National SGA Week,
sponsored by the Songwriters Guild
Foundation, various venues, New
York. 615-329-1782.

July 26-31, International Assn.
of Assembly Managers’ 77th An-
nual Conference & Trade Show,
Georgia World Congress Center,
Atlanta. 972-255-8020.

July 29-Aug. 2, National SGA
Week, sponsored by the Songwrit-
ers Guild Foundation, various ven-

ues, Los Angeles. 323-462-1108.

July 31-Aug. 3, Atlantis Music
Conference, Sheraton Atlanta Hotel.
770-499-8600.

AUGUST

Aug. 6, BMI Urban Music
Awards, Club Tropigala, Fontaine-
bleau Hotel, Miami Beach (by invi-
tation only).

Aug. 7-9, Billboard R&B/Hip-
Hop Conference & Awards, Eden
Roc Resort, Miami Beach. 646-
654-4660.

Aug. 8-10, Third Annual Latin
Alternative Music Conference,
Puck Building, New York. 818-
763-1397.

Aug. 14, Fourth Annual Record-
ing Academy Golf Tournament,
presented by the Chicago chapter of
NARAS, Harborside Golf Center,
Chicago. 312-786-1121.

Aug. 29, MTV Video Music Awards,
Radio City Music Hall, New York.
212-258-8000.

SEPTEMBER

Sept. 12-14, National Assn.
of Broadcasters Radio Show,
Washington State Convention
and Trade Center, Seattle. 800-
342-2460.

Sept. 12-14, Third Annual
Americana Music Assn. Confer-
ence, Hilton Suites, Nashville.
615-340-9596.

Sept. 12-15, Second Annual
Huntsville South Music Conference,
Von Braun Civic Center, Huntsville,
Ala. 256-722-3150.

Sept. 18, Third Annual Latin
Grammy Awards, Kodak Theatre,
Los Angeles. 310-392-3777.

Sept. 22-25, CISAC World
Congress, Queen Elizabeth 11
Conference Centre, London. 20-
7222-5000.

Sept. 30-Oct. 2, Billboard Dance
Music Summit 2002, Marriott Mar-
quis, New York. 646-654-4660.

OCTOBER

Oct. 8-10, East Coast Video
Show, Atlantic City Convention
Center, Atlantic City, N.J. 818-
385-1500.

Oct. 10-12, Hollywood Reporter/
Billboard Film & TV Music Con-
ference, Renaissance Hollywood
Hotel, Los Angeles. 646-654-4660.

Oct. 15, Australian Record In-
dustry Assn. (ARIA) Awards, Syd-
ney. mmcadam@aria.com.au.

Oct. 17-19, Amsterdam
Dance Event, Felix Meritis Con-
ference Center, Amsterdam. 31-
35621-8748.

Oct. 19, Second Annual World
Soundtrack Awards, Capitole
Theatre, Ghent, Belgium. chris-
tian.deschutter@filmfestival.be.

Oct. 25-26, KLOS Mark &
Brian Celebrity Golf Tourna-
ment, sponsored by the T.J. Mar-
tell Foundation, Coyote Hills
Golf Club, Fullerton, Calif. 615-
256-2002.

Oct. 26, Gospel Music Hall of
Fame 2002 Induction Ceremony,

Marriott Renaissance Center, De-
troit. 313-592-0017.

NOVEMBER

Nov. 5, Christian Country Music
Assn. Awards, Ryman Auditorium,
Nashville. 615-742-9210.

Nov. 6, 36th Annual Country
Music Assn. Awards, Grand Ole
Opry House, Nashville. 615-
244-2840.

DECEMBER
Dec. 9, 13th Annual Billboard
Music Awards, televised live on Fox
TV, MGM Grand Hotel, Las Vegas.
646-654-4600.

Submit items for Lifelines, Good
Works, and Calendar to Margo
Whitmire at Billboard, 5055 Wil-
shire Blvd., Los Angeles, Calif. 90036
or to mwhitmire@billboard.com.

MAKING RA-MONEY: Peter Steele of
Type O Negative, Hallie from the
Hissyfits, and Jayne County are a
few of the music personalities
scheduled to perform at the Radi-
cal Records release party that is
launching Ramones Forever: An
International Tribute. Proceeds
from the album will go to the Joey
Ramone Lymphoma Research
Fund, as will a percentage of the
June 12 festivities, which will take
place at Don Hill’s Nightclub in
New York. Contact: Johnny Chiba
at 212-475-1111.

A LEAGUE OF THEIR OWN: Vince
Gill, Trick Pony, Lonestar, Dia-
mond Rio, Linda Davis, Darrell
Worley, and Cyndi Thompson are
among the country stars who will
get dirty in the name of charity for
the 12th Annual Ford/City of Hope
Celebrity Softball Challenge. Pro-
ceeds from the event—to be held
June 13 at Greer Stadium in
Nashville—will benefit the City of
Hope National Medical Center and
Beckman Research Institute. Last
year’s event raised more than $1
million for the center, which
researches cancer, diabetes, and
other serious illnesses. Contact:
Hannah Sanford at 615-880-7336.
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Aggressive Music Promotion A Change In Tune For Time Life

Media Giant Jettisons Book Business And Triples Profits With The Help Of Direct-TV Campaign And Lower Ad Rates

BY BRIAN GARRITY

NEW YORK—A new focus on music
and video is paying off for direct-
sales giant Time Life.

The company, which recently exit-
ed the book business for which it was
once best-known (the Time Life book
series), sold more than 15 million
units of music last year and reports
its overall profits tripled. Time Life
executives credit that growth to the
boom in DVD, successful diversifica-
tion in music into new genres, glob-
al expansion, and, perhaps most
importantly, a bigger advertising war
chest to promote its products. The
company spent more than $175 mil-
lion on TV ads last year, promoting
more than 2,800 unique products,
and it now ranks among the largest
sellers of music and video on TV.

“A lot of the money we may have
spent on developing book series is
going into marketing,” Time Life
CEO Steve Janas says. “Creating
book series was hugely expensive to
produce—multi-million dollar in-
vestments. It’s different with music,
because the up-front investment
isn’t nearly as large, so you can take
more risks.”

Indeed, beyond strong sales in
core music segments like rock,
country, blues, and jazz, the com-
pany has expanded into everything
from bluegrass and kids' music to
Latin, gospel, and new age.

The approach is creating results.
Among Time Life’s recent success
stories: Time-Life’s Songs 4 Wor-
ship—Shout to the Lord, is among
the top-10 selling Christian albums
in the country and has spent 66
weeks on The Billboard 200. Its lat-
est Body+Soul collection, Body+
Soul: No Control, spent nine weeks
on The Billboard 200 earlier this
year. Meanwhile, it has long-run-
ning country hits with its Classic
Country: Great Story Songs collec-
tion (which has spent 26) weeks on
the Billboard Top Country albums
chart) and Time-Life’s Treasury of
Bluegrass (which, to date, has spent
16 weeks on the country chart thus
far). Meanwhile, The Time-Life Trea-
sury of Christmas peaked at No. 6
on the Billboard holiday chart in
2001 and sold more than a quarter
of a million retail units last Christ-
mas, in addition to “hundreds of
thousands of units” reported to have
been sold via direct response.

Looking to build on that success,
Time Life will roll out a number of
new products this spring, including
a video series for Songs 4 Worship
and Extreme Sports; Feeling Good,
a new infomercial product by Dr.

David Burns; and Boleros, a compi-
lation of Spanish love songs.

TV TRENDS EVOLVING
Time Life says it is benefiting from
evolving advertising and TV trends
that are making programming more

diverse and advertising cheaper. “The
television universe has fragmented,”
Janas says. “You are more able to
market to specific audiences now.”

Case in point: The company’s new
Boleros collection was originally
developed as product for non-U.S.
Latin markets. However, given the
rise of Latin TV outlets on cable in
the U.S., Time Life decided to push
the series domestically through tar-
geted broadcasts in specific markets.

Additionally, Time Life has bene-
fited from the recent downturn in
the economy, which has made adver-
tising rates cheaper. “That’s sort of
helped us in the short term, in terms
of opening up time on television,”
Janas observes. The company has
been able to place more spots, and
on higher-profile programs, includ-
ing NBC's Today show.

CREATING HITS AT RETAIL

Successful TV marketing pushes
are also turning into sales at retail.
Janas says, “If we have a big hit on
TV—spending millions and millions
of dollars in advertising—then you
can put that out at retail and have
some success.”

For example, volumes from the
Songs 4 Worship series spent much
of the last year atop the Billboard Top
Contemporary Christian music
chart—a phenomenon Time Life
executives call a by-product of an
extensive, multi-million dollar TV
marketing campaign.

Time Life executives say that a col-
lection typically has to have at least
$1 million in advertising behind it
before it goes to retail, because only
at $1 million does a campaign begin
to have significant impact.

“One of the fallacies about televi-
sion marketing is people [think], ‘If
I spend $50,000-$100,000, I'm real-
ly going to stimulate consumer
demand,” ” Janas says. “Particularly
in the direct-response business,
$100,000 doesn’t go that far. But if
you are spending over $1 million in
direct response and creating that
level of impressions, then you can
have a real impact.”

Such marketing muscle and
knowledge of the TV business is also
attracting interest from the major
labels, who are looking to farm out
direct-sales jobs to Time Life. For
example, the company oversaw a
marketing campaign for Warner
Music on the Frank Sinatra album
Greatest Love Songs earlier this year
that hit No. 32 on The Billboard 200.

While there are companies in the
marketplace that provide similar
services to record companies, Time
Life is selling itself to potential chents
as a full-service operation. It acts as a
media-buying agency and can also
fulfill product and provide customer
service. Additionally, the company
has extensive customer data infor-
mation and can up-sell consumers on
additional items at the point of sale.

Janas calls such third-party ini-
tiatives a “nice adjunct business”;
however, he says Time Life isn’t put-

ting too much focus on label jobs.
“Its not business we’d turn away,
but I don’t ever see it as a core of
our business.”

LOOKING BEYOND THE U.S.
Time Life has much more interest
in growing international operations,

TIME
LIFE

as well as its Internet business. It is
in the midst of transforming its glob-
al business in a fashion similar to the
path the U.S. is following. This is
especially so in Europe, where Time
Life ranks among the biggest direct
marketers in the region.

Much like in the U.S., Time Life
is pulling out of books, which were
promoted through direct-mail mar-
keting—and building up its capa-
bility to sell music and other prod-
ucts on TV. Similar efforts are under
way in markets like Mexico, Aus-
tralia, and Japan.

Janas says the goal is to leverage
the company’s brand identity in
transforming Time Life into a

more broad-based direct-market-
ing business that operates on a
worldwide level.

The company is already seeing
international crossover appeal for
collections like Classic Country and
Songs 4 Worship. Janas expects
international sales, which current-
ly account for 25% of Time Life’s
revenue, to rise to 50% in the next
few years.

WEB GROWING

Time Life is also looking to the
Web for growth. While it still sells
less than 10% of its products on-
line, the company has been ag-
gressively promoting timelife.com,
which it views as a promising
business for back and alternative
catalog sales. The Web is also
proving to generate bigger trans-
actions per customer.

“Our data shows that the average
order via the Web site is significant-
ly higher than [one through] the
800 number,” Janas reports. “If we're
offering a continuity series [buying
the first volume off TV and other
volumes get shipped to youl], we see
people who go online and buy the
whole series. You never see that kind
of sale over the phone, so it’s an
interesting way of maximizing more
of the customer value.”

Hastings’ 1st-Qtr. Sales Increase 3.4%

BY ED CHRISTMAN

NEW YORK—Hastings Entertainment enjoyed a sales
increase of 3.4% to $112.8 million, largely because of strong
comparable-store gains during its first fiscal quarter that
ended April 30. For the period, the 141-unit chain posted
a net income of $600,000 or 5 cents per diluted share, com-
pared with a loss of $800,000 or 7 cents per share for the
same period last year, when sales were $109.1 million.

For the first quarter, the chain pro-
duced a comparable-store increase of |
5.3%. Breaking out comparable-store
sales by product lines, music sales were
down 2.2% during the quarter, while
DVD and video games were up 56%.
Books increased by 3%.

While music sales were down for the quarter, the chain
showed an improvement from the 9.2% decline it had in
the previous quarter. Similarly, the chain says its compa-
rable-store sales of books increased from the 0.9% figure
it had in the previous quarter because of increased focus
on that product line, including initiating several programs
aimed at improving sales.

Breaking out comparable-store sales another way, mer-
chandise sales increased 6.8%, while rental revenue rose
slightly to 0.3%. For the quarter, merchandise revenue was
$90 million, while video rental was $22.8 million.

In a statement, Hastings president/CEO John Mar-
maduke said, “The leverage of our multimedia format
resulting from our diverse product offering continues to
give us synergies not only in emerging products but also in

our mature product categories.”

Earnings before interest, taxes, depreciation, and amor-
tization (ebitda) were $10.4 million, up from $8.8 million
in the same time frame last year. Adjusted for video depre-
ciation, ebitda was $2.6 million for the quarter, as compared
with $3.5 million last year, while operating income for the
first quarter was $1 million, as compared with a loss of
$166,000 in the same time period last year.

; In the good news column, gross

¢ profit was 33.3% of revenue, up from

hastings

“Jour Entertainment Superstore

30.3% in the first quarter of the previ-
ous fiscal year, but selling, general, and
administrative expenses were up, too—
32.4% in the first quarter this year vs.
30.5% last year.

In looking at the company’s balance sheet, inventory
stood at $146 million as of April 30, up from the $127.3
million Hastings carried a year earlier. Accounts payable
totaled $72.4 million, long-term debt was $47.9 million,
and shareholder’s equity totaled $77.9 million. For the
trailing 12-month period, inventory turns were 2.11,
down from 2.18.

Based on the first quarter’s results, the company says
its guidance of net income of 55 cents to 60 cents per
diluted share for fiscal 2002 is on track. Last September,
the Hastings board of directors authorized a $5 million
stock repurchase program, and to date, the company has
acquired 648,500 shares for about $3.2 million, at an aver-
age price of $4.91 per share. On June 3, the company’s
stock closed at $7.95, below its 52-week high of $9.20.

BILLBOARD JUNE 15, 2002

www.billboard.com

67



_MERGHANTS & MARKETING

Executive

The Only Nationwide

Distribution Network
Of Music And Video Product

apeed. Selection. Service.

« 200,000 unique music, DVD and video SKU's on-hand
= Music, Movies, Books from one source

Gall us today at... 800-775-2600 ext. 2151
A4 \
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Information and Entertainment Services

Where does the independent music publisher
go for synch licensing after June 30th?e

| Well... we have opened our doors just in time
for INDEPENDENTS' DAY!

Promotion - we can place your works in recordings,
film, television, advertisements, internet and a vari-
ety of other media.

Licensing - we manage the negotiation process.
handie comrrespondence and issue all appropriate
license agreements.

Collection and Distribution - we will stay on top of
each license and make sure you receive timely

payments and accurate royalty accounting.

Let us help you boost your revenue and give you
the support you need to compete in the major
marketplace.

We represent Indies exclusively...
So call us toli-free at 1-800-463-4348 !

The Independent Music Agency, Inc.

805 Third Avenue, 26th Floor New York, NY 10022
Toll-free: 1-866-463-4348 e-mail: indies@ima-cma:com

Turntable
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HOME VIDEO: Koji Hase is named
Asian Pacific senior VP of Warner

|

Home Video in Tokyo. He was GM of |

the corporate brand-management
division for Toshiba.

Brian Offutt is named COO of
Broadway Video Entertainment in
New York. He was president/COO of
Interdimensions.

MERCHANDISING: Handleman Co.
names Khai K. Du training and devel-
opment specialist and Jessica Ross
assistant brand manager at Anchor
Bay Entertainment in Troy, Mich.
They were, respectively, software
training consultant with KPMG Con-
sulting and General Physics and
media promotions specialist for J.
Walter Thomas.

DISTRIBUTION: Universal Music and
Video Distribution promotes Mike
Davis to senior VP of sales and Mike
Gillespie to VP of sales and customer
operations in Universal City, Calif.
They were, respeutively, VP of sales,
catalog, classics, and jazz and VP of
national sales.

Marianna Annas is promoted to VP
of legal and business affairs for BMG
Distribution in New York. She was
senior director of legal and business
affairs for North America.

Jason Kleve is promoted to VP
of sales and sales analysis for Uni-
versal Music and Video Distribu-
tion in Universal City, Calif. He was

Music Enterprises.

Handleman Co. promotes Jeff
Collins, previously assistant VP and
account executive for the Kmart cus-
tomer team, to assistant VP of Han-
dleman’s emerging business team;
Jon Cartwright, previously account
manager for new-business develop-
ment, to account executive; and
Ryan Kilcoyne, previously systems
training manager, to new-business
development manager. They are all
based in Troy, Mich.

[

|
|

'Of Inde‘pencljents

COASTTO COAST: Portland, Ore.-based
Burnside Distribution Corp. (BDC)
has ratcheted up its operations to
national status.

In the wake of the collapse of Val-
ley Media and its distributor DNA, 8-
year-old BDC—headed by Terry Cur-
rier, who also operates the Music
Millennium retail chain and label
Burnside Records—took a close look
at the landscape and decided to
widen its operations out of the Pacif-
ic Northwest. “We said, ‘This is a
good time to grab people,”” BDC VP
Bill McNally says. “We fit in the last
pieces going into [the National Assn.
of Recording Merchandisers con-
vention in March].”

BDC shares most of its reps with
such regionals as Midwest Artist Dis-
tribution and Big Daddy, but former
DNA Northwest regional rep John
Ramsey has been brought on full
time to handle sales in that region
and also takes on label development
chores. Other personnel include for-
mer Burnside Records staffer Jim
Bradt (Minnesota), Ric Curtice
(Northern California and Northern
Nevada), Laura Dion (Southern Cali-
fornia, Southern Nevada, and Hawaii),
Lee Goldstein (New York City), Alex-
is Kelley (Southeast), Clay Pasternack
(Midwest), Scott Taylor (Texas, Ari-
zona, Colorado, Louisiana, and Okla-
homa), and Dan Thompson (St.
Louis, Missouri, Kansas, Nebraska,
Arkansas, and Iowa).

BDC has also scarfed up some labels
from the DNA fallout, including Bio-
graph (exclusively), GNP Crescendo,
and Del-Fi.

MORE AT NAVARRE: More additions have
been made to Navarre Entertainment
Media’s sales team. Another DNA ref-
ugee, former central region sales man-
ager Scott Cameron, and ex-Loud Rec-
ords central region sales director Jill
Phillips have signed on as national ac-
count managers. Cameron is based in
Minneapolis and will handle accounts
located there; Phillips is based