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HOT SPOTS

5 ‘Sesame Street’ Beats

Trisha Yearwood is among 63
acts on “Songs From the
Street,” celebrating 35 years
of “Sesame Street.”

7 Blues Clues

Martin Scorsese’s anticipated
blues series features a host of
acts, including Robert Cray.

11 Jane’s New Day

After a 13-year hiatus, Perry
Farrell and his Jane’s
Addiction bandmates launch
“Strays” on Capitol.
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Bruce Springsteen, left, performing May 22 with band
members Patti Scialfa and Steven Van Zandt in front of
. a crowd of 55,000 in Gelsenkirchen, Germany.

European Tour A Trlumph
U.S. Stadiums Are Next

BY RAY WADDELL

In what is shaping up as his most successful world tour
in nearly 20) years, Bruce Springsteen has added more U.S.
stadiums to his summer route, including an inaugural
rock engagement at Boston’s legendary Fenway Park.

Any doubts that Springsteen remains a stadium-level
attraction have been erased by the huge numbers he is
garnering in Europe and the U.S.

(Continued on page 63)

—
FW“"— = = e— - = '_' I
;..“-" = E— il | Labels Ban On
i T e cp
‘ = S -
=S = Domestic Ialent
& o 2002 Moore | ::::""" At
& Loty Do — l::u—n—
A b, 2008 dres e kil 3 ot
imodED o B B A § E-
L zwounes | 2 g T opememe
i e § i i o BY GORDON MASSON — 1
fiu=.-E K B =
el e e g e LONDON—While acknowledging
= E:Ei., o El yﬁ - B o= l that local repertoire is visky business,
A page from the Apple iTunes Music Store Web site international label executives say the
investment in domestic talent is
essential for future profitability.
ee Ing ro I S Undoubtedly, local repertoire
has helped fuel the growth of the
BY BRIAN GARRITY model begins to take root across the European music industry during
industry through services like Apple | the past decade.
NEW YORK—The music industry Computer’s iTunes Music Store, | Butwith sales down in most mar-
may have begun to figure out Liquid Audio, Rhapsody and a host | kets and shareholders demanding
how to sell digital downloads, but  of others set to bow for the PC this | better returns, the global record
making money from them is fall, industry executives and artist ! companies in particular are facing
another story. representatives are questioning | tough choices about the resources
As the 99 cent digital singles (Continued on page 64) |  required to build, market and main-
g P d (Continued on page 10)
THE #1 REGGAE MUSIC COMPILATION P > /
/ / / / c
[ 17/ / L/ 1)

LMW

FEATURES BIG ARTISTS UKE

BERES HAMMOND / BOUNTY KILLER / BUJU BANTON / BUSTA RHYMES
ELEPHANT MAN / MORGAN HERITAGE / SASHA / SEAN PAUL / SHAGGY / SIZZLA
TANTO METRO & DEVONTE / TANYA STEPHENS / T.O.K. / WAYNE WONDER oo more

P ﬂ[EDRD BISD“HBUW“S $9-45 138~ STREET JM)CA KY 11433 TEL: 792,225 1108 FAX: 718,638 3571
RU

—

6072 S W._ 21" STREET, Mo ORI0A 33977 TEL 954.956 4744 FAX: 954 9658786 | b b ) |

MIRAMAR £ KGN VPAGB3IE54
AlL STORE 179-29 MNM“ A¥ERUE JAHAICA NY 11232 TEL 718.297 3882 FRX: 713 657.4360 AVARABLE ON LP/CD TE
WWWMUSICINFORMATION.COM ~ WWWATLANTIC-RECORDSCOM  WWW YPRECORDS COM o

www americanradiohistorvy com


www.americanradiohistory.com

MOST IMPORTANT
R&B/HIP HOP EVENT
OF THE YEAR!

. g; AMERICAN URBAN
| [Q 72 rADIO NETWORKS
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AWARDS SHOW
CO-HOST

u‘ Come join us at The Billboard AURN R&B/Hip Hop I.L

Conference Awards. the industry's premiere star studded
MAG’Z'I.ZIISAII‘E: urban music event of the year! Here's your opportunity ’
to network with the most respected names in radio, WETH FaN [ISIeS g
records and retail .. the major players!!! Celebrate in style as we
honor the best performers in urban music who shape the music of
America and the world!!l Broadcasting live from the conference are
AURN's entertainment shows: SuperJam Survey, USA Music
Magazine, Hollywood Live with Tanya Hart, and the fastest
growing morning show — the Russ Parr Morning Show!!

Skip Cheatham

[t all takes place August 6-8 at the Roney Palace, on
Miami's South Beach — where major business happens!
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AMERICAN
URBAN RADIO
NETWORKS

The proud Title Sponsor of the Billboard/AURN R&B/Hip Hop Conference Awards, and The
Urban Leader, broadcasting more than 300 weekly news, entertainment, sports and information
programs to more than 450 radio stations reaching approximately 25 million listeners

CONTACT:
American Urban Radio Networks Registration and Group Discounts
Corporate Sponsorships Kelly Peppers
Andy Anderson 646.654.4643
212.883.2117 kpeppers@billboard.com
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Top of the News

6 A California bill that would
regulate label accounting pro-
cedures is off the agenda for
this year.

7 Two labels plan a host of
blues releases in conjunction with
Martin Scorsese’s documentary
series on PBS.

Music

11 The Beat: Eminem and Luis
Resto will write songs for Shady
Records acts Obie Trice, D12 and
Eminem himself.

12 Jazz Notes: John Snyder
relaunches his 1970s artist-
oriented label, Artists House.

14 Higher Ground: Flicker
Records’ new GM, Troy Vest, holds
Pillar as his first priority.

14 In the Spirit: Marvin Sapp
walks a spiritual path with his
Verity Records release, “Diary of
a Psalmist.”

15 Touring: John Mayer and
Counting Crows’ brand of back-

EMINEM

SNOOP DOGG: 10TH ANNIVERSARY

to-basics touring is proving to be
a success.

23 RA&B: Hollywood Records
focuses on R&B/hip-hop with the
release of Calvin Richardson’s
debut, “2:35PM.”

24 Beats & Rhymes: DeVyne
Stephens and Johnny Wright
team up to present Upfront
Entertainment.

27 Beat Box: Michael Prommer
focuses on the facts as he launches
his new company.

29 Latin Notas: Though she is
no stranger to the Latin music
scene, Aline is only now releasing
her debut solo album.

32 Country: Pat Green has a
slate of albums both new and old
set for release on Republic.

42 Studio Monitor: As EMTEC

PAT GREEN

runs out of tape, Quantegy
becomes the sole provider of
analog tape products.

48 Songwriters & Publishers:
The JVC Jazz Festival pays tribute
to the songwriting career of
Peggy Lee.

Retail

37 GRP finds an All-Star’s album
deserves an all-star promotion
with New York Yankee Bernie
Williams’ bow.

38 The Indies Retailer Amoeba
Music gives free positioning and
advertising to indie acts within
its Home Grown program.

39 Retail Track: Music Network
succumbs to filing for Chapter 11
bankruptcy protection.

40 Home Video: If U.K. con-

QUOTE OF THE WEEK

@ We're on the verge of a rebirth of rock’n’roll.

All it needs is a little encouragement. 9

“LITTLE” STEVEN VAN ZANDT
Page 66

sumers are prepared to pay more
for DVDs, why is the video indus-
try facing major price erosion?

Global

43 The live music biz thrives
in Spain.

45 Global Pulse: Epic’s Super
Furry Animals release their sixth
album, “Phantom Power.”

Programming

62 Tuned In—The Tube: Avril
Lavigne makes a startling display
at the 14th annual MuchMusic
Video Awards show.

Features
6 Market Watch
16 Boxscore
35 Reviews & Previews
44 Hits of the World
50 C(lassifieds
53 Behind the Bullets
65 Update
66 The Billboard BackBeat
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The music industry’s most important
R&Be<*Hip-Hop event of the year
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» NEW ARTIST SHOWCASES  performances by GINNIY BIVE
BLACK JUICE, Big Picture Entertainment SRV . AS

CALIBE, The Royalty Network
M1, THA LYRICAL MISTRESS, Newsmakers Prod.
QUE & MALAIKA, Ernie Green Entertainment

g

ok ‘U'CE Over 25 million listeners will hear on-site artist interviews !

daily event recaps, the Awards Show and more on AURN’s

» AURN SALUTE T THE FINALIST RECEPTION el ?
UP CLOSE N’ PERSONAL SUPERSTAR INTERVIEW CALIBE USA MUSIC MAGAZINE ~ WKBW, WEST PALM BEACH y

. BMl URBAN AWARDS SHOW (invitation only) ‘ fVUBF;.ESRJﬁyW YORK QEE:_;VA[:-T_IA[;NEWS' RE— |
IEERS e TR s ly KMID, HOLSTON RUSS PARR & THE MORNING CREW
Floetry, Bilal, Anthony Hamilton and more! WEDFi, MIAM TANYA HART, HOLLYWOOD LIVE

> LIVING LEGENDS DINNER WAMO, PITTSBURGH AND MANY MANY MORE! ‘

An unprecedented event honoring;
CHARLES WARFIELD, ICBC Broadcasting Holdings

TERRI AVERY, WPEG/WBAV/WGIV -
VERNON SLAUGHTER, The Artist Factory BRYE %?}E]R] %? ’E‘%%gcl\’;‘g%é%%
ROBERT JOHNSON, Delicious Recors i~
TERRI ROSSI SAVE S]OO N aNe o
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REGISTRATION & GROUP DISCOUNTS
Kelly Peppers 646.654.4643, kpeppers@biliboard.com

AWARDS SHOW & PERFORMANCES
Michele Jacangelo 646.654.4660, hbevents@billboard.com

SPONSORSHIPS
Cehele Marguez 646.654.4648, cmarguez@hillboard.com
Johnna Johnson 646.654.4707, jjohnson@hillboard.com

AMERICAN URBAN RADIO NETWORKS
Andy Anderson 212.883.2117, aanderson@aurn.com

HOTEL

The Roney Palace 305.604.1000
Make your reservations bhefore 7/15

to receive discounted room rate of $159!

Provocative sessions covering the industry’s
current trends, issue and challenges.

THIS YEAR'S PANELISTS INCLUDE:

Chris Atlas, Cornerstone Promotion
Randy Chin, VP Records

Will Griffin, Simmons Lathan Media Group
Haqq Islam, GreeneStreet Records

James Leach, SESAC

'.' _L-:',"- - 'ﬁ.- 17} - jifl / .

BILLBOARD |
R&B*HIP-HOP !
AWARDS

HONORING THE TOP URBAN ARTISTS OF THE YEAR |

gghLel:LZS"S‘IX]PNRSE;iCé]:EeCm is To see this year's finalists visit !i
M Ney v R
@*.\m' f%r Bernie Resnick, Bernard M. Resnick, Esq., P.C. WWW BILLBOARDEVENTS.COM
tEE Anasa Troutman, Groovement, Inc. STAY TUNED FOR THIS YEAR'S LINEUP!
Damon Williams, Music Choice
Q MORE T0 BE ANNOUNCED!
MIAMI BEACH UCA
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Herbie Mann
dead at 73

TOP OF THE

On Sesame Street

Boxed Set Celebrates Show's Musical History

BY CATHERINE APPLEFELD OLSON

In a time of musical segmentation and strat-
ification, there remains a place where artists
of all genres can play on common ground:
“Sesame Street.”

In celebration of the 35th anniversary of the
seminal—and seminally hip—children’s
show, on Sept. 2, Legacy/Sony Wonder will
release the three-CD boxed set “Songs From
the Street.”

The commemorative box features 63 digi-
tally remastered artist tracks, 22 of which are
being released for the first time and 12 of
which are no longer commercially available.

The set, which also includes an extensive
booklet with liner notes from Grammy- and
Emmy-winning songwriter/composer/pro-
ducer Christopher Cerf, kicks off a year-long
gampaign sponsored by “Sesame Street” cre-
ator company Sesame Workshop.

Slated to roll out throughout 2004 are a new
teen-oriented clothing line, a separate video
project, a possible Hollywood Bowl concert
and a new series of classic artwork.

“*Songs From the Street’ is a celebration
of one of the most creative and influential
programs in the history of children’s televi-

sion,” says Michele Anthony, executive VP of
Sony Music Entertainment. “We’re very
proud to be associated with Sesame Work-
shop as they mark their 35th year in chil-
dren’s entertainment.”

Indeed, from its inception in November 1967,
“Sesame Street” began building a musical guest
roster without rival. The likes of Johnny Cash,
Ray Charles, Celine Dion, Lena Horne, Billy
Joel, B.B. King, R.E.M., Paul Simon, James Tay-
lor, Steven Tyler and Stevie Wonder have all
stopped by to mingle with the Muppets.

ARTIST PERFORMANCES

“I'll tell you why ‘Sesame Street’ is so cool,”
says longtime fan Tony Bennett, whose 1995
performance of “Little Things” is featured on
the new set. “When I play with my quartet, the
music is very much in the moment. And they
are doing the same thing at ‘Sesame Street’
with words. It’s spontaneous; it comes right
from the head and the heart, and it is just
wonderful.”

“Being on ‘Sesame Street’ was one of the
biggest highlights of a career that’s had many;
I got to sing with Grover—how cool is that?”
Trisha Yearwood says of her 1998 version of

{Continued on page 63)

Melissa Etheridge and
Muppet friends. Fans still
request her “Sesame Street”
song at concerts.

URIE: NOW'STHETIME

it Labels get the
| blues with

| Scorsese series

QUARTARARO: LEGITIMIZING DOWNLOADS

SoundScan Adds
Download Data

BY MATTHEW BENZ

NEW YORK-—In a move that reflects
the rising commercial and strategic
value of online music, Nielsen Sound-
Scan has begun compiling sales of
permanent music downloads.

SoundScan—a sister company of
Billboard—will add these sales to its
‘nontraditional” category, which also
includes Internet, mail-order and
concert-venue sales of physical music.

Sales of downloaded singles and
albums will be included in Bill-
board’s charts for those configura-
tions. In addition, SoundScan and
Billboard will offer a new download
tracks chart, which is previewed on
page 64.

“I'm glad they’re starting it now,’

says Jim Urie, president of Universal
Music & Video Distribution. “Having
data to look back on and look at how
you're doing this vear vs. last year
and how the different things that
vou're trying to do work and aftect
the market is good. It’s better to have
that sooner than later.”

‘It’s only appropriate that [Sound-
Scan and Billboard] track all streams
of music sales,” adds Phil Quar
tararo, executive VP of EMI Music
Marketing. It “further legitimizes the
digital download format as a viable
business model.”

Sales data initially will come
from the digital-music services run
by Apple Computer, Liquid Audio,
MusicNet, RealNetworks and Rox-

(Continued on page 64)

British Lords Limit
Media Deregulation

GORDON MASSON
and EMMANUEL LEGRAND

LONDON—The British music
industry is celebrating what is wide-
ly being seen as its biggest victory in
recent times after the government
made a series of changes to the
Communications Bill.

Added July 1 during a debate of
the bill at the parliament’s House of
Lords, the amendments limit the
media deregulation planned by
Prime Minister Tony Blair’s govern-
ment (Billboard, July 5).

The amendments provide a legal

duty for new regulator Ofcom to
consider the impact of changes in
license ownership or station for-
mats. Clauses also reinforce Ofcom’s
role in awarding radio licenses.

“It was an important victory
because it has to do with ensuring that
U.K. music continues to get aired in
the U.K.,” EMI Recorded Music UK.
chairman/CEO Tony Wadsworth says.

Andrew Yeates, director general
of industry body the British Phono-
graphic Industry, is equally satis-
fied: “Firstly, we wanted a clause to
recognize that when people apply

(Continued on page 50)
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Artists Put On Hold

Accounting Bill Pulled From California Agenda

BY BILL HOLLAND

A California bill to give recording
artists more ammunition, ensuring
they are paid correct royalties, was
withdrawn from the Sacramento leg-
islative calendar.

But the plavers involved say they’ll
be back next year to debate the mea-
sure’s future.

Proponents and opponents of the
legislation say they have bookmarked
more debate on the bill when it is rein-
troduced in early 2004.

California state Sen. Kevin Murray,
D-Culver City, withdrew his artist ac-
counting bill July 1 from consideration
by the Assembly Committee on Arts,
Entertainment, Sports, Tourism and
Internet Media.

Murray’s bill, SB 1034, would
make it a “fiduciary duty” for a rec-
ord company to accurately report
royalty earnings owed to its contract
recording artists. It would enable art-
ists who have audited their labels and
found underpayments to go to court
to seek damages.

The lawmaker cited overwhelming
focus by the legislature on the state
budget crisis as a major reason for his
action. He also pointed to suggested
amendments offered by the committee
that he feels are impractical.

The Senate passed Murray’s bill 22-
15 May 29. His decision to pull the bill
from Assembly Committee action effec-
tively kills it for the legislative year.

“We'll reintroduce it early next year,”
Murray said. “By that time, members
won't be overwhelmed by this budget
crisis {and] artists won’t be on the road
making their living or working on
albums. It'll also give us more time to
educate Assembly members.

A Recording Industry Assn. of Amer-
ica spokesman commented. “We re-
spect that a sponsor of legislation can
withdraw it for later consideration, but
we will still oppose the bill.”

A spokesman for the Recording Art-
ists’ Coalition sang a similar tune,
albeit with a different refrain: “We defer
to Senator Murray as far as how he
wants to handle the bill. We're still in
favor of the changes the measure
would offer artists.’

MURRAY: WITHDREW BILL

RIAA president Cary Sherman, who
flew from Washington, D.C,, to attend
the hearing, had earlier testified before
a Senate committee that California law
already provides remedies and protec-
tions to artists when companies fail to
report and pay royalties accurately.

“California law recognizes an obli-
gation of good faith and fair dealing
under contract law,” Sherman said.
“Deliberate underreporting is subject
to the law on fraud, for which punitive
damages are available.”

Murray countered that while cur-
rent law has an exception for outright
fraud “the artist must prove a specific
intent to be fraudulent on the part of
the record company.

“Specific intent is one of the hardest
things to prove in court,” Murray
added. “So the record company is free
to be purposefully negligent in its roy-
alty accounting without penalty. No
matter how bad their behavior, they
suffer no penalty for underpayment. So
there is incentive for the record com-
pany to play hide-the-ball.”

Since Senate hearings were initiated
by Murray in 2002, several major
recording companies have instituted
changes in royalty and auditing
processes in an effort to bring clarity
and simplicity to the process.

The RIAA argues that in light of
recent royalty changes, the legislature
‘should give sufficient time for the
market to adjust before rushing toward
enacting legislation that will have ill
effects on the industry.”

Murray characterized the suggest-
ed amendments offered by the Assem-
bly committee before the canceled
hearing as “off the point,” adding,
“ironically, they call for legislating
contract provisions, which both the
industry and artists agree is not prac-
ticable and wouldn’t hold up” in court.

The amendments included mandat-
ing a right to review or audit label roy-
alty reporting, requiring that ongoing
contracts include a “more favorable”
minimum audit right of once every
three years, prohibiting contract limits
dealing with auditor contingency fees
that often force cash-strapped artists to
forgo audit rights and barring label lim-
its on accountants doing audits for
more than one client at a time.

BY RASHAUN HALL

NEW YORK—Summer always seems to be the season for
fun and frivolous singles. This summer is no exception.
Tommy Boy recording act Fannypack is off to an early start
with its tongue-in-cheek single “Cameltoe.”
Best-described as an ode to the “frontal wedgie,”
“Cameltoe” serves as the lead single to the group’s debut

Fannypack Hopes Novelty
Song Fosters Legit Success

responded to.”

While “Cameltoe” stood out for Silverman, it wasn't the
Brooklyn, N.Y.-based quintet’s first choice for the single.
“It wasn’t even our favorite song on the album,’
Fannypack’s Cat says. “In fact, it’s one of our least

favorite songs.

“We got extremely lucky that we immediately got
some attention,” bandmate Fancy adds. “We didn’t want

7

'Herbie Mann Dies

BY TROY CARPENTER

Jazz flutist Herbie Mann, who
achieved international acclaim by in-
corporating world music elements
into jazz, died July 1 in New Mexico
after a long battle with
prostate cancer. He
was 73.

Mann is one of jazz's
most recognized flu-
tists; he began record-
ing in the mid-"50s and
had released dozens of
successful albums, in-
cluding 1969’s “Mem-
phis Underground” (At-
lantic), which peaked at
No. 20 on The Bill-
hoard 200.

Mann fell in love with the rhy-

thms and harmonies of the many
countries he visited, most notably
Brazil, where he recorded and
toured many times.

He helped usher in a bossa nova

craze in the U.S. with such albums
as “Do the Bossa Nova
With Herbie Mann”
and “Herbie Mann/Joao
Gilberto/Antonio Car-
los Jobim.”
L Mann formed his
il own jazz label, Koko-
pelli Music, in 1992,
severing ties with it
four years later.

His last performance
was May 3 at the New
Orleans Jazz & Heritage
Festival. Mann is survived by his wife,
four children, his mother and a sister.

Market

Watch

A Weekly National Music Sales Report

to use ‘Cameltoe’ as the first single, but apparently we
were wrong.”

While Cat, Fancy and the other members of the group— |
Belinda, Jessibel and Matt—may not have chosen
“Cameltoe” as their introduction to the music industry, it |
certainly has provided results.

effort, “So Stylistic” (July 8).

Tommy Boy Records founder and president Tom Sil-
verman says that “Cameltoe” was an obvious choice for
a first single.

“When we got the first six or seven tracks, it was one of
them,” Silverman says. “When we were playing them for
people, ‘Cameltoe’ was the track that people immediately

317,761,000 291,699,000 (=8.2%)
311,050,000 285,880,000 (=8.1%)
6,711,000 5,819,000 (=13.3%)
D 293,885,000 275,686,000 (<6.2%)
te 16,404,000 9,297,000 (<43.3%)
761,000 897,000 {(=17.9%)
10,848,000 12,019,000
11,088,000 9.7%
2.2%
10,493,000 11,816,000
10,620,000 11.2%
1.2%
356,000 203,000
468,000 75.4%
23.9%
UMVD WEA INDIES BMG SONY EMM
Total Albums 252% 198% 173% 152% 128% 9.8%
Current Albums 254% 204% 14.9% 184% 114%  95%
Total § 103%  42% 106% 654% 48% 47%
2002 2003
Current 189,995,000 180,336,000 (<5.1%)
Catalog 121,054,000 105,544,000 (<=12.8%)
Deep Catalog 83,757,000 74,606,000 (<=10.9%)
In calculating current sales, Nielsen SoundScan counts only album sales that have occurred within the first
18 months of a title's release (12 months for classical and jazz albums), except for titles that stay in the top
half of The Billboard 200, in which case sales continue to count as current until a title falls below No. 100.
Catalog counts sales generated by titles out for more than 18 months. excluding the exceptions noted above.
Deep catalog is a subset of catalog, which reflects titles that have been out for more than 36 months.
ROUNDED FIGURES FOR WEEK ENDING 6/29/03

\d
Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by x\ l:f:;zz
IndScan

(Continued on page 27)
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Labels Plan Tie-Ins To PBS Blues Series

BY CHRIS MORRIS

LOS ANGELES—The U.S. Congress
has declared 2003 “the year of the
blues,” and Sony Legacy and Universal
Music Enterprises (UME) are perform-
ing their civic duty.

The two companies are issuing a
flood of releases tied to the fall PBS
series “Martin Scorsese Presents the
Blues—A Musical Journey.”

This is the second time that Sony
and Universal have joined together
for a PBS-related project. Two years

ago, their mammoth effort for “Ken
Burns Jazz” ignited new interest in
the genre (Billboard, Feb. 10, 2001),
followed by appreciable sales.

Executives hope the upcoming re-
leases will do the same for the blues.
Sales in the genre totaled 0.5% of the
entire business last year, according
to Nielsen SoundScan.

“What the series of films can do,
along with the promotion over the last
year, is to make sure that people are
refocused on blues music and every-
thing that comes from blues music and

NEVWSLINE

THE WEEK IN BRIEF

®

Martin Hall has joined London-based Sanctuary Group’s artist manage
ment division, bringing with him responsibility for Manic Street Preach-
ers and platinum-selling dance act Groove Armada. Rod Smallwood,
chairman of Sanctuary artist management, says Hall will play a key role
in developing Sanctuary into one of the world’s top management compa-
nies. Sanctuary’s management roster includes Guns N’ Roses, Iron Maid
en, Jane’s Addiction, Jimmy Page, Robert Plant, Macy Gray, Pet Shop
Boys, Super Furry Animals and the Who. GORDON MASSON

The U.S. Court of Appeals for the Seventh Circuit in Chicago June 30
affirmed a preliminary injunction against the peer-to-peer service Aim
ster and its owner, John Deep. The U.S. District Court originally issued
the injunction in December; Aimster appealed that ruling. The Appeals
Court rejected virtually every argument made by Aimster. “Teenagers
and young adults who have access to the Internet like to swap computer
files containing popular music,” the ruling says. “If the music is copy-
righted, such swapping, which involves making and transmitting a digi-
tal copy of the music, infringes copyright.” The Recording Industry Assn.
of America says the ruling supports its appeal of a decision made earlier
this year in its copyright-infringement case against Grokster and Mor-
pheus, in which a district court judge rejected a motion for summary
judgment. In that case, the judge found the P2P services not liable
because they are capable of non-infringing use. The RIAA says the Aim-
ster decision “would call this into question by requiring the District
Court to consider the overwhelmingly infringing nature of the system.’
Deep could not be reached for comment. BILL HOLLAND

José Antonio Eboli has been named GM of Universal Music Brazil. Eboli was
most recently president/managing director of Sony Music Brazil, where he
helped make Rouge a success. Eboli, who is based in Rio de Janeiro,

reports to Jests Lpez, chairman of Universal Music Latin America/lberian
Peninsula. Lopez continues as acting president in Brazil for now, and Eboli
will handle A&R, marketing, international product and sales.  LEILA COBO

BMG Entertainment has inked a deal to use CD copy-protection technology
from Phoenix-based SunnComm Technologies on commercial releases
worldwide. SunnComm claims the deal marks the first publicly disclosed
licensing agreement for widescale distribution of copy-protection technolo-
gy that includes the U.S. BMG has already deployed SunnComm technology
on several promotional and advance releases. It remains to be seen when
SunnComm copy-protected CDs will hit the market. SunnComm’s technol-
ogy enables the secure transfer of music to a computer but blocks the abili-
ty to burn copies or share files via peer-to-peer networks. BRIAN GARRITY

The year-long effort to consolidate two major performing-artist unions, the
Screen Actors Guild and the American Federation of Television and Radio
Artists, failed July 1. The SAG member vote was just shy of the 60% needed
for approval. AFTRA’'s members, including recording artists, voted more
than 75% in favor. The boards of the two bodies had approved the proposal
in April. Leaders of SAG and AFTRA had tried to persuade members that a
consolidated union would be more capable of dealing with the increasing
consolidation of the entertainment industries and resulting healthcare and

make people understand that the
music continues to live,” Legacy
Recordings senior VP Jeff Jones says.

UME senior VP of A&R Andy McKaie
says the excitement around the project
by those involved feels like the
groundswell surrounding the Burns
jazz series. But “it’s also different from
the Burns—it’s an exciting new varia-
tion on a theme, which will
reach the audience
as effectively as the
Burns series did.”

The series is exec-
utive-produced by
Scorsese and airs Sept.
28-Oct. 4.

Promotion for the
series begins Aug. 26
with the release of “The
Best of the Blues,” a TV-
advertised collection from
UME’s UTV Records.

The 21-track set is
priced at $18.98. Like
many of the packages tied
to the series, it will include
archival selections and
songs recorded specifically
for the series.

Tentatively set to con
tribute new material are
Robert Cray & Shemekia Copeland,
Bonnie Raitt, Van Morrison & Jeff
Beck and Cassandra Wilson.

A five-CD boxed set will be issued
Sept. 9 by Hip-O/UME. Offering a com-
prehensive overview of blues history,

the cross-licensed box, priced at $59.98,
tentatively will feature exclusive tracks
from the series by Raitt, Wilson, Los
Lobos, Steve Tyler & Joe Perry of Aero-
smith and Keb’ Mo’ & Corey Harris.
Also due Sept. 9 are individual
$18.98 soundtrack CDs for the seven
highly impressionistic episodes in the
series, each directed
by a noted inter-
national director.
Most will feature
newly recorded
music. There are
also 12 artist
compilations,
going out at
$11.98 each.
The Colum-
bia/Legacy
soundtracks
include “The
Soul of a
Man,” from
director
Wim Wen-
ders’ epi-
sode, with
a bounty
of new
recordings by Beck,
Lou Reed, Lucinda Williams, Nick Cave,
the Jon Spencer Blues Explosion, T-
Bone Burnett, Alvin Youngblood Hart
and others; “Feel Like Going Home,”
drawn from Scorsese’s film; “Piano
Blues,” from Clint Eastwood’s episode;
and “Warming by the Devil's Fire,” from

Charles Burnett's installment.

Hip-O/UME's soundtracks will be
“The Road to Memphis,” accompa-
nying Richard Pearce’s episode,
with new tracks by Bobby Rush,
Gatemouth Moore, Robert Belfour
and Hubert Sumlin & David
Johansen; “Godfathers & Sons,”
from Marc Levin's entry, with new
recordings by Otis Rush, Lonnie
Brooks, Magic Slim, Common, Pub-
lic Enemy and Chuck D & the Elec-
tric MudKats; and “Red, White and
Blues,” from Mike Figgis' film, with
new numbers by Morrison, Tom
Jones, Jeff Beck and Lulu.

The artist packages comprise pre-
viously released material. Chroni-
cles/UME's titles feature the Allman
Brothers, Eric Clapton, Jimi Hen-
drix, B.B. King. 1.B. Lenoir and
Muddy Waters.

Columbia/Legacy’s packages spot-
light Robert Johnson, Taj Mahal,
Bessie Smith, Stevie Ray Vaughan,
Son House and Keb’ Mo'.

A seven-DVD set of the series
will be issued Sept. 30 by Sony,
selling for $139.98. Other PBS
series, like “Ken Burns Jazz,” have
also been issued on video during
the shows’ broadcast airings.

Jones says the company hopes to
include additional material on each
DVD. Individual DVDs of each show
will be released sometime in 2004. It
has not been determined if “The
Blues” will be released on VHS.

BY GORDON MASSON

LONDON—The future of the British
music industry is dependent on intel-
ligent cooperation among record
companies, music publishers, gov-
ernment, radio, artist management,
the media and even its monarchy.

So said British Phonographic
Industry (BPI) executive chairman
Peter Jamieson at the trade body’s
July 2 annual meeting.

Pulling no punches, Jamieson
issued challenges to those key con-
stituents, while reminding BPI's
record company members that they
must first tackle internal problems.
“Government only helps those that
help themselves,” he stated.

Urging BPI members to “embrace
new technology faster,” he said, “the
future will mean making more sales
to more people in more ways, but at
|a] less [than] average price.”

BPI Faces Myriad Challenges
But Remains Optlmlstlc

JAMIESON: 'GET ITTOGETHER!'

conclusion of the music industry’s
Communications Bill campaign (see
story, page 5), Jamieson also took a
swipe at those in the industry who
shy away from lobbying by failing to
meet with politicians. “You know who
you are. It's got to improve,” he said.

Reminding the government not to
take the music industry for granted,

political support in several areas:
expediting the EC Copyright Direc-
tive into U.K. law; recognizing music
as a cultural product, exempt from
sales tax; and taking trade barriers
seriously, such as the “current U.S.
visa nightmare, where musicians face
interviews, fingerprinting and high
fees for even a promo tour.”

Turning to music publishers,
Jamieson commented: “We don’t
belong in a tribunal. We belong
together in a team of self-regulating
architects creating new industry
models of the future in an amicable
and progressive environment.”

A similar plea was made by
Jamieson to retailers to increase in-
vestment in online business because
“music, a non-physical product, will
never again be able to depend simply
on physical sales to recoup the cost
of its investments.”

He reserved his harshest criticism

contract issues for members. BILL HOLLAND Only hours after the successful Jamieson voiced hopes of gaining (Continued on page 63)
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The Ins

o many outside the European Union

—and, to be fair, to many within—

the current lobbying blitz by the
music industry over the VAT, or value-
added tax, on recorded music must appear
quite Byzantine.

The issue really is quite simple. The
industry wants to see the VAT reduced so
that consumers can pay less for CDs.

That's the simple part. Now it gets
complicated.

VAT was created in the 20th century as
an “invisible” tax that would be incorporat-
ed into the price of consumer goods. VAT
now represents more than 50% of the tax
revenue in most European countries.

All prerecorded music carriers are sub-
ject to VAT, albeit at different rates in dif-
ferent EU member states. The rates range
from 16% in Greece to 25% in Sweden.
On average, about one-fifth of the price of
a CD bought by an EU consumer goes to
an EU government.

Perhaps there’s nothing wrong with
that. Except that in many countries, books
and other copyrighted works are treated
differently. These so-called “cultural” prod-
ucts enjoy VAT rates of up to only 6%. In
some markets, they are not taxed at all.

The music community in Europe is ask-
ing for similar treatment. Why should a
hook about Mozart or Eminem be in a dif-
ferent tax category than a CD of Mozart’s
sonatas or Eminem’s “The Eminem Show™?

And Outs Of VAT

The European movement in favor of a
lower VAT rate has its roots in France, where
cultural matters are taken seriously, The
French music industry has always viewed the
different rates as unfair and discriminatory.

The industry in France was quick to
utilize last year’s presidential election to
win the support of then-candidate
Jacques Chirac, who now is sponsoring
the cause at the EU level.

With France fully geared up, the Interna-

Why should a book about
Mozart be in a different
category than a CD of
Mozart’s sonatas?

tional Federation of the Phonographic In-
dustry and other trade groups have hopped
onto the VAT bandwagon, creating the first
industrywide effort to lower the tax.

The industry’s case is a good one. If rates
are cut, sales should rise and make up the
tax revenue shortfall. What's more, local
businesses, including hard-pressed retail-
ers, will be supported. They, too, pay taxes.

The industry has presented research
backing the contention that a drop in VAT
rate would help music sales. More than
1,200 artists, including Elton John, signed
a petition asking for fair treatment. Retail-
ers and labels have pledged to pass on the

benefits of a lower tax rate to consumers.

Unfortunately, tax-related issues are
matters for local governments, which are
already strapped for revenue. To compli-
cate matters, Europe’s executive body, the
European Commission, sets the agenda
for rate reform.

This is where it gets sticky.

The EC is engaged in a vast effort to har-
monize tax rates in Europe, but proposed
reforms require unanimous approval by
the 15 EU member states. In the VAT case,
some countries, like Denmark, are openly
hostile to any fiscal change.

The EC itself has not warmed to the
idea and has left music off its list of prod-
ucts likely to see rate reform.

The EU’s Council of Ministers will meet
July 15 to discuss the EC's fiscal proposal.
Any council member—there’s one from
each EU state——can bring up the VAT issue
and push for tax relief on music.

Still, many in the industry feel that current
economic conditions have doomed the cause.

Nevertheless, the industry must press its
case, as fiscal discussions continue among
the complex web of EU ruling bodies.

In the end, any decision to lower the VAT
on recorded music will be political. EU
politicians should understand that lowering
the VAT on CDs would not only be a fair
measure but one also likely to please young
consumers. In other words, it's a good pub-
lic relations exercise at a relatively low cost.
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TR AR S R - e s Opinion

Synch Income Is The Key To Supporting New Writer/Artists

Publishing'’s Real

recent Billboard cover story
A reported that big publishing

advances to new songwriters
were drying up.

In the article, a list of high-profile
publishers (as well as attorneys and
managers) cited the “new economics
of publishing deals,” arguing that
their necessary response to piracy and
the recession-driven drop in tradi-
tional royalty flows was to significant-
ly decrease offered advances to new
writers and acts.

Since all admitted that decades’
worth of huge publishing advances
were based almost entirely on the
mathematics—the publishers’ esti-
mation of that act’s ability to generate
lots of mechanicals—this new
advance austerity would seem a logi-
cal reality check.

What is troubling, however, is the
apparent conventional wisdom on the
part of those polled that, under the
new paradigm, they would be signing
far fewer writers and baby bands and
that those writer/artists should no
longer expect their publishers to be
an economic engine, financially sup-
porting their careers in the early
going.

Much of this seemed to be based
on the assertion that new writers see
most of their income from mechani-
cal royalties on records sold, and
with record sales down, revenue flow

(and the advances they in-
spire) dwindles to practical-
ly nothing.

While some lip service was
given to publishers partner-
ing with their writers in
offering demo time and
career advice, one got the
impression that most did not
have a good answer as to
how they would drive their

Taking
Issue |

By Mark Fried

new signings’ income.

There's something terribly
wrong with this picture. Music
publishers, from their earliest
incarnation in the days of Tin Pan
Alley, were supposed to be the
songwriters’ equal partners in the
aggressive collection of royalties
and the proactive promotion of
songs and careers—by any means
necessary.

Somewhere along the way, as pub-
lishing companies have become big-
ger and bigger, the pursuit of market
share seems to have become more
important than the early discovery of
promising talent.

Over time, a generation of pub-
lishing executives has become
unwilling or unable to offer their
diverse rosters focused promotion,
leaving song plugging and artist
development to the writer/ artists
themselves.

While I don’t believe this was ever

acceptable, in an era where the re-
sources of record companies, man-
agers, agents and others are severely
diminished, I think it's nothing
short of criminal.

The truth is, publishers have
more new avenues by which to gen-
erate early and ongoing income for
their writers and writer/artists than
ever before.

With the explosive growth of global
media—from cable to digital—the
production of TV and film program-
ming has exploded.

While the top charting acts and
biggest hits still command a good
deal of the highest-profile synch
uses, at least 50% of all songs placed
in network and cable TV series and
feature films are by newly signed up-
and-comers, as well as unsigned acts.

Directors and music supervisors
—who are always tracking current
hits, generally looking for evocative,

licensable songs that fit their scripts
—don't care much if the act ison a
label, and they are pleased and
thankful when a music publisher
takes the time and effort to present
a killer track.

Similarly, advertising company
creatives are actively looking for
vibey, under-the-radar music—
whether by signed or unsigned acts—
to underscore hip campaigns and are
more open than ever to the smart
suggestions of publishing creatives.

And the makers of a slew of new
technology-driven products, from
interactive videogames to chip-driven
consumer products to value-added
DVDs, are more willing to use a new
writer/artist’s quality song or score
than the much more expensive work
of a more established artist.

A good number of up-and-coming
writer/artists use the consistent flow
of synch income that their output has
generated to do everything from pay
for new equipment and recordings to
develop Web sites, hire publicists and
underwrite their tours—basically all
the things necessary to keep their
careers on track.

Indeed, such efforts are not just
key to supporting writers financially
in the early going but a critical
means of introducing their music to
the world.

We've found that a series of high-

Economics

profile synch placernents in the right
media is capable of effectively intro-
ducing a new artist to millions of
likely fans. With the right focus and
contacts, it's now possible for a
music publisher to not only place an
artist’s songs in highly visible pro-
gramming but also negotiate for
end-of-show ad cards, publicity on a
show or product’s Web site and the
hot linking of a band’s own Web site
directly from the licensor’s site.

In as little as one year's time,
such synch-driven artist develop-
ment campaigns can accomplish
what many years of small-town gig-
ging used to.

So while upfront advances may be
necessarily shrinking along with
mechanicals, the tools to generate
new and considerable capital organi-
cally—and. at the same time, con-
tribute meaningfully to the develop-
ment of our songwriters and
breaking of our writer/artists—are in
all of our hands right now.

Any publisher that does not com-
mit significant resources to aggres-
sively exploring these new avenues is
doing a serious disservice not only to
its writers, but also to their own
ongoing economic health and to the
overall credibility of our business.

Mark Fried is president of Spirit
Music Group in New York.

‘Idol’ Successes Prove Public Wants Singles

First off, the new look and style
of Billboard is breathtaking, and
long overdue. All the right moves
were made.

However, in the June 28 issue,
the feature dealing with Simon
Fuller makes reference to “the fad-
ing market for retail singles.”

This inference is misleading and
incorrect. The singles market has
not faded; the availability of product
has been deliberately phased into
oblivion, out of ignorance and greed.

All the woes of the industry can
be traced to the genocide of the
retail single, as a revisit to my
Commentary in the Jan. 25, 1997,
issue of Billboard will make clear.

In that piece, in which I identify
the singles market as the key to
bringing in the next generation of
music buyers, I warn of “bringing
the industry to its knees in the
next 10 years.”

It seems that I was right on tar-

get, as the loss of the retail singles
market led to the illegal download
singles market, which is spurred
and spawned by the majors.

The success of the “American
Ido!” singles is clear proof that the
public wants and will support sin-
gles and that the format benefits
the industry overall.

Jimi LaLumia
Record Connection
Ronkonkoma, N.Y.

Gamble & Huff
Deserve Fame, Too

A recent letter by Alan Warner
regarding the need for a Record
Producers Hall of Fame had me
pondering the fate of Kenneth
Gamble and Leon Huff.

It is hard to believe that the inven-
tors and architects of the Sound of
Philadelphia have yet to be recognized
by the Rock and Roll Hall of Fame.

If their production chores aren’t
enough to induct them, then how
about the songs they wrote? Or the
record company [Philadelphia
International Records] that they
founded in 19717

I might also throw in a plug for
some of the Hall-worthy artists that
these men had on their label: The
0'Jays, Teddy Pendergrass and the
Spinners, who used Gamble &
Huff's stable of writers and produc-
ers while on Atlantic Records.

As the Hall begins to induct artists
whose first records came out in 1978,
it is time for them to recognize Gam-
ble & Huff—worthy additions to any-
one's Music Hall of Fame.

Tom Lane

Editor, Tom Lane’s Music Page Online

Marina, Calif.

Editor’s Note: Gamble & Huff were
inducted into the Songwriters Hall
of Fame in 1995.

Does something make you jump and shout? Write a letter to the editor! Send submissions to Keith Girard, Editor-in-Chief, Billboard, 770 Broadway, 6th Floor, New York, N.Y., 10003, or by e-mail to letters@billboard.com. —_|
Include name, title, address and phone number for verification purposes. Letters should be concise and may be edited for length or content. Names can be withheld, if requested, at the discretion of the editor.
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Domestic
Talent

Continued from page 1

tain domestic rosters.

Domestic acts are thought to return
lower margins than international stars,
but they still can be extremely prof-
itable in their home markets.

“Successful markets earn at least
the same money with domestic reper-
toire as they do with international,”
says Jorgen Larsen, London-based
chairman/CEO of Universal Music
International (UMI).

“If they are not successful, you
have to look for the reason some-
where else, like in local A&R abilities.
You may have the wrong roster or the
wrong guy making creative deci-
sions,” he says.

But at least one prominent media
analyst questions the ability of record
companies to build profits through
their reliance on home-grown talent.

“Logic would dictate that local
repertoire is likely to generate lower
margin than the big international sell-
ers and therefore it’s not such a fan-
tastic trend for the industry,” London-
based UBS Warburg media analyst
Helen Snell says.

She explains: “When you start to get
into stratospheric levels of global sales,
the marginal economics just keep get-
ting better and better. There comes a
point at which there is just a fixed cost
associated with [the product], and the
more sales are made, the more the level
of profitability increases.”

Other than English-language releas-
es from the U.S. and the UK., it is rare
that an album racks up multi-million
sales outside its home territory. “So the
markets where you get into the sweet
spot [and can] start hitting the num-
bers when the marginal economics get
better and better are much more
restricted,” Snell says.

Similarly, Doug D'Arcy, founder of
London-based music consultancy
Songlines and former president of
Chrysalis Records International, says,
“Profit has to be lower on local reper-
toire. [Record companies] have to
sign it, they have to develop it—and
that costs money—and they have to
market it in the territory, which is
quite expensive.”

But D’Arcy adds that record compa-
nies would be wrong to turn their
backs on domestic A&R.

LOCAL SHARE RISING

The latest “Recording Industry in
Numbers” yearbook from the Interna-
tional Federation of the Phonographic
Industry (IFPI) states that the past five
years have seen a clear trend toward
increased market share for domestic
repertoire in most European markets.

“The majors have to deal with local
repertoire, because in any given mar-
ket, local repertoire accounts for 50%,
30% or 60%, depending what territory
you are in,” D'Arcy says.

“However, there is no doubt that it
is less profitable than global megastars.
There is a threshold of marketing
spend beyond which you get takeoff,
and that’s the most profitable end of the

business. Once Shania Twain has sold
7 million, you clock on to the next 10
million after that, and you've got very
serious returns on sales.”

Other industry executives challenge
that perspective.

Larsen says: “By and large, if you
have a successful domestic artist, it
doesn’t matter if it's in a large mar-
ket or a small market: That artist is
probably more profitable [to the
local affiliate] than an artist coming
from outside.

“Although a small market will get,
for instance, U.S. repertoire free of
charge—in other words, it does not
have to share the artist advances, the
video costs and so forth—it pays a
higher inter-company all-in fee to the
country of origin,” Larsen continues.
“Whereas to the local artist, it will pay
a lower royalty normally, which when
sales get above a certain level, will give
you higher profitability.”

Rick Dobbis, New York-based presi-
dent of Sony Music International, says:
“For some companies, in some territo-
ries, [local repertoire] may very well
generate low profit margins. But in any
discussion about margins, we have to
be careful. We don't run Sony Music as
Sony Music France disconnected from
Sony Music global. We are a global
company—uwhat is important to us is
the job that we do on behalf of our
artists in each of the markets where we
have responsibility to do that.”

Labels also note that the U.S. and the
U.K. are not the only markets that can
thrive on exporting talent. Spanish-lan-
guage repertoire also travels well.

Mariano Perez, president of Warner
Music Spain and Portugal, says:
“Because we export our artists to Latin
America, for us, local artists are more
profitable, in many cases, than inter-
national. I don't know of any other
European market that has the same
opportunities to export the music out-
side of its own territory.”

At the same time, IFPI figures show
that the biggest global sellers are not
moving the quantities they once did—
meaning that the majors have to look
to local acts to maintain revenue.

But taking a risk on signing such
acts is not as straightforward as it used
to be. Label chiefs tell Billboard that
the economic difficulties currently

h‘.-
T. A T.U.: DDM}NATES RUSSIAN DOMESTIC M.'I'S

Top 10 European Music Markets: 2002

Market 2002 Music Sales
1.UK $2.859 billion
2. France $1.989 billion
3. Germany $1.988 billion
4. Italy $554 million
5. Spain $542 million
6. Netherlands $397 million
7. Sweden $282 million
8. Russia $257 million
9. Norway $254 million
10. Switzerland $253 million

Seurce: International Federation of the Phonographic Industry

Top-Selling Domestic Act

Robbie Williams, “Escapology” (EMI:Chrysalis)
Patrick Bruel, “Entre-Deux” (BMG)

Herbert Gronemeyer, “Mensch” (EMI)

Vasco Rossi, “ Vasco RossiTracks” (EMI)

David Bisbal, “Corazon Latino” (Vale Music)

Marco & Sita, “Lopen Op Water” (Universal)

Kent, “Vapen & Ammunition” (RCA Sweden)
Ta.t.u.,“200Km/h in the Wrong Lane” (Interscope)
Bjom Eidsvag, “Talt” (Sony)

Gotthard, “One Life One Soul” (BMG)

afflicting the industry are dictating pol-
icy on signing new acts.

Gero Caccia, executive VP of Warn-
er Music Europe, says, “[The industry]
needs to become much more careful
in making investment decisions.
Breaking a new artist is becoming
more difficult, and the investment for
marketing these acts is becoming
more expensive. What has changed in
the last 12 months is that we need to
be more focused in selecting the right
projects: We need to invest more
money in less projects.”

Dobbis concurs. “There was a time
several years ago that local repertoire
in nearly every market was on the in-
crease and people were, as [U.S. Feder-
al Reserve Board chairman] Alan
Greenspan would call it, in irrational
exuberance of the growth market and
were signing more acts than they could

expect to have success with.”

UMTI's Larsen says: “You have a num-
ber of smaller markets where the
domestic marketplace, especially if it is
a language that doesn’t travel, is so
small that your risk factor is automat-
ically higher. If that market shrinks, the
risk becomes even higher.”

A case in point is the Netherlands.
Theo Roos, president/CEO of Universal
Music Netherlands, reveals, “We're
signing fewer acts, deals are becoming
a bit less heavy and more marketing
money than before has to be spent to
break domestic acts.”

Across the border from Roos, Bernd
Dopp, president of Warner Music Ger-
many, is experiencing similar con-
straints. “In a dramatically declining
market—we are down 25% year to date
in Germany, coming on top of the
11.2% we lost last year—the [com-

is MTV.

declining sales, MTV's European
arm has claimed annual revenue
growth in excess of 20% during the
past few years, thanks to its expan-
sion into local territories.

When the channel first launched
in Europe in the 1980s, it was a
single, Pan-European network.
But when it switched from analog
transmission to digital, compression
technology enabled MTV to beam mul-
tiple signals from its satellite tran-
sponders, allowing it to grow to its
current network of 32 channels
throughout Europe.

Noting the increase in local reper-

toire throughout the Continent, Brent

One operation that clearly benefits from the
music industry’s investment in local repertoire

While the music industry has suffered

How MTV Beneflts From Local Talent

Hansen, president/CEO of MTV Networks Europe,
warns: “There comes a point with regionalization
when you are so local that you have to rebuild
internal relationships to get people to cooper-
ate with each other, and I know that’s an issue

for the labels.”
But aware of the music industry’s woes,
Hansen says he is determined to use his
channels to help record companies break

Brent Hansen

local repertoire wherever possible.
“We can work with the labels to sup-
port and develop artists locally, as well
as move them across territories,”
Hansen says. “One such act we helped
break is T.a.t.u., which we started off
in Russia, then moved on to the Euro-
pean feed and then it was picked up by
Interscope for North America. Even-
tually, we had them on the MTV

Movie Awards this year.”

GORDON MASSON

pensation] level domestic acts have on
deals is now over-proportionately high.

“We are very restricted in our release
policy,” Dopp adds. “We have to be very
careful and sensitive that we sign the
right acts and release the right singles.”

But Dobbis says Sony has not rewrit-
ten its local repertoire policy. “I like to
think our approach is one of very care-
ful scrutiny of what we sign.”

Despite her concerns about margins,
analyst Snell also sees the wisdom in
local repertoire centers. “I'm not sug-
gesting for a minute that [the growth
of local repertoire] is an overall nega-
tive, because if you're going to have a
global business, you have to be active
in every market,” she says. “If you're
not active in every market, you're not
going to be signing new talent.”

BUILDING A CATALOG

New talent, carefully chosen, can
drive profits for years, label executives
point out.

Yan-Philippe Blanc, chairman of
Warner Music France, looks at the big
picture. “You can sell double the
amount of a local act than you could
an international act,” Blanc says. “So
in France, when an international act is
a major success, you'll be looking at
maybe 1 million album sales. But the
equivalent success on a local act in
France might bring sales of 2 million.

“If you add the whole back catalog
of local repertoire, in terms of a rev-
enue source, it is extremely profitable.”
Blanc adds the caveat: “Of course, to
have a catalog, you have to start by
building one. According to where you
are in that cycle, then obviously your
investment spend is higher, or your
return on money is higher.”

In France, local repertoire accounts
for 60% of the overall market. Last
year, nine of the top 10 albums in the
market were French-language, includ-
ing the No. 1 seller, Patrick Bruel's
“Entre-Deux.”

With this emphasis on local talent,
France had been notable for several
years for bucking the global trend of
declining music sales. Then in fourth-
quarter 2002, sales slipped 6% from the
same period in 2001. The downward
trend has continued, with sales off
6.8% in first-quarter 2003.

Against this backdrop, Blanc admits
that the cost of breaking new acts in
France can be high. “A local act usual-
ly does not break big on its debut
album; it normally takes the progres-
sion of two or three albums to find out
if an act will succeed.

“So the entry price into the market
is high for local acts, but at the same
time, you are building catalog that at
some point will generate money. And
if you really score big, you can make
more money on the local act than a big
international act.”

Strength in local repertoire also
helps in dealing with legislative issues
and political controversies. Blanc says,
“It is obvious that when you contribute
to any type of cultural development in
one’s country, any government or offi-
cials will be sensitive to your efforts in
that area.”

Roos observes that the strong do-
mestic repertoire in the Netherlands is
helping the industry’s lobbying efforts.
“[We use it] in our fight for VAT reduc-
tion, anti-piracy, copyright protection
and soon.”
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John Snyder
rebuilds his
Artists House

Eminem At Work

On Shady's Future

When he's not tossing bahy dolls
out of his hotel window in Glasgow,
Scotland, Marshall Mathers, aka
Eminem, continues to woyk on his
next project. Songwriter Luis
Resto, with whom Eminem and
Jeff Bass shared an Oscar for “Lose
Yourself,” tells Bi/lboard that when
Mathers is in Detroit, “|Eminem|
and [ work together every day.
We're writing for artists on Shady
Records: Obie Trice and D12 and
after that, it will be

Cancer Research Program of the T.J.
Martell Foundation. The ceremony
will take place Oct. 23 at the Kodak
Theatre in Iollywood . . . Fountains
of Wayne snared Rachel Hunter to
star in the title role in the video for
“Stacy’s Mom.” The first single from
the band’s current S-Curve album is
about having a crush on your girl-
friend's mother. The clip, which goes
to video outlets this week, was direct-
ed by Chris Applebaum.

Eminem again.”

Resto continues, “A
lot of the time we're
writing for all three
projects. You go in and
you're jamming, doing
music, and it gets
spread here and there.
Some stuff goes to Em,

to other artists. We sit
down and write and we

some to Obie and some By Melinda Newman
mnewman@billboard.com

parcel it out. Marshali

takes home CDs and he listens to
them, some things intrigue him,
some things not as much—you just
keep backlogging the ideas and see
what comes of it.

Trice’s Shady Records/Interscope
debut is set for a September release,
while street dates for D12 and
Eminem have vet to be set. An
Interscope Records representative
says Eminem’s album will not come
out until 2004.

STUFF: Queen Latifah. Anschutz
Entertainment Group president/CEQ
Tim Leiweke and Blue Note Records
president Bruce Lundvall are recipi-
ents of the 2003 Children’s Choice
Awards from the Bogart Pediatric

COMING AND GOING: Secret Machines
have inked a deal with Sire/Reprise.
The Texas band. which now lives in
New York, is in the studio with co-pro-
ducer Jeff Blenkinsopp working on its
label debut, which will come out later
this year . . . After their 2001 self-titled
bow, Evan & Jaron have parted ways
with Columbia Records. The last
album, one of our favorite pop records
of that year, spawned the top 20 hit
“Crazy for the Girl.”

A UTTLE MORE ELVIS: RCA will release
“Elvis 2nd to None” Oct. 7 (Billboard
Bulletin, July 1). The set, which in-
cludes a number of Elvis Presley hits
as well as a Paul Oakenfold remix of

(Continued on page 13)

Troy Vest tries
on new ideas
for his Flicker
Records

Jane's Addiction Returns

‘Strays’ Is First New Album In 13 Years

BY JONATHAN COHEN

Assembling a promotional campaign for a vet-
eran band that has been out of the spotlight is a
tough enough feat. But Capitol Records is facing
the daunting task of reintroducing a group that
hasn’t released a new album in 13 years.

Luckily, the campaign behind pioneering alter-
native rock outfit Jane’s Addiction’s “Strays,” due
July 22, has had a huge prerelease boost from first
single “Just Because.”

The song is No. 4 on Modern Rock Tracks after
four weeks, returning Jane’s Addiction to the top
of the format at which it scored five top 15 hits
between 1988 and 1991.

The tremendous response bodes well for the for-
tunes of “Strays,” as well as the revived Lolla-
palooza tour, which the band will headline for the
first time since the event’s inaugural 1991 run.

“We had to make sure we brought Jane’s
back to its core base,” Capitol senior director

" il

of marketing Ricky Riker says. “We distributed
several hundred thousand stickers in rock
clubs and tattoo parlors to remind kids that
Jane’s is back together.”

Once “Just Because” went to radio in early June,
Capitol “moved into making the band accessible,”
according to Riker. Jane’s made surprise appear-
ances at festivals sponsored by WBCN Boston,
KROQ Los Angeles and WHFS Baltimore, ensur-
ing that fans were aware that “Jane’s is headlining
Lollapalooza, they'll have a new record out soon
and they already have a huge song on the radio,”
Riker says.

As an added incentive for buyers, a limited-
edition pressing of “Strays” will include a bonus
30-minute DVD, featuring live versions of three
new tracks, interviews and studio footage. “We
wanted this to be something the fan of Jane’s
Addiction would look at as a prime piece to add to
their collection,” Riker says.

(Continued on page 13)
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Snyder Rebuilds Artists House

Veteran producer John Snyder has
relaunched Artists House, the jazz
label home of Snyder-produced
artists including Ormette Coleman,
Gil Evans and Chet Baker.

The rejuvenated Norwalk, Conn.-
based, Rykodisc-distributed company
retains the original's idealism, with
artists again
owning their
masters and
approving all
production
aspects.

“The goal
is to record
music that
might not
othenwise be
recorded and
present it in
a way that pushes the technology and
addresses issues facing the music
business,” says Snyder, who founded
Artists House in 1977, having previ-
ously worked for CTI Records and
A&M’s Horizon. Shuttering his label
in 1983, he directed jazz production
at Atlantic, before heading out in
1987 as an independent producer.

An unsolicited private foundation
grant last spring prompted Artists
House’s restart as a nonprofit, with all

' SNYDER: OPENS HOUSE

proceeds going to the production of
more jazz and other noncommercial
genres neglected by the majors. Ini-
tial releases are literary jazz artist
Nancy Harrow’s “Winter Dreams,”
Allman Brothers’ bassist Oteil Bur-
bridge’s band Oteil & the Peacemak-

“We don’t want to demonize them as
the majors are doing. The best way for
people to respect the work of an artist
is to realize that it is work and it is all
oriented toward them—-and it's not
anonymous but personal. We don’t
think people will rip off their friends.” |

ers’ “The Family Secret,”
and “Scrapomatic,” a self-
titled debut disc by a
group led by Derek
Trucks Band lead singer
Mike Mattison and gui-
tarist Paul Olsen.

Due Aug. 12 are the
Bob Brookmeyer/Kenny
Wheeler Quintet’s
“Island” and key-
boardist/violinist Jason

By Jim Bessman

jbessman@billboard.com

Crosby’s “Four Chords
and Seven Notes Ago.” On Sept. 23
comes acclaimed singer/
songwriter/trumpet player Kami
Lyle’s “Somersault” and avant-garde
jazz pianist/composer Vijay Iyer’s
“Blood Sutra.

All CDs are enhanced with MP3s of

all the songs. “We want people to
send them to their friends,” Snyder

says. “It’s the best kind of promotion.”

Snyder also wants to “compete in
the world of free music by giving
more to customers,” he says, adding,

sumer relations, most Artists House
titles will include an accompanying
DVD documenting the recording ses-
sions and even including music les-
sons by the artists.

All of this creates “a community of
interest,” Snyder says, consisting of
“artists who want to create music for
those who want to hear it and are
willing to pay a reasonable price for
it—with profits channeling back into
the creation of more music.” |

Further fostering improved con- |
|

%!is proud to sponsor the

J&R DowNTOWN

J A7Z7ZFEST

Call your local cable operator to get BET Jazz.
The only 24 hour Jazz Channel.

]
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-
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O
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Jane's
Addiction

Continued from page 11

And although Lollapalooza’s July 5
launch in Indianapolis comes more
than two weeks before “Strays” hits
retail, Capitol hopes to have in place
a promotion wherein fans who pre-
order the album will receive a down-
load of the full album that times out
at street date.

“The band is on the road, and we
want people to know the new music,”
Capitol VP of new media Ted Mico says.
“But we want to do it in a fashion that
still allows us to sell records.”

BACK IN THE GROOVE

The first incarnation of Jane’s Addic-
tion—frontman Perry Farrell, guitarist
Dave Navarro, bassist Eric Avery and
drummer Stephen Perkins—splintered
in 1991, just as alternative rock was
exploding into the mainstream.

Its members pursued various side
projects before reuniting for a 1997
tour minus Avery, who was replaced
first by Red Hot Chili Peppers’ Flea
and then by Porno for Pyros’ Mar-
tyn LeNoble.

According to Navarro, the band did

not get serious about returning to the
studio until its 2001 Jubilee tour.

“We saw how it was going, and we
were really digging it,” he says. “It was
then that Perry said, ‘What do you
think about making another record,
because we can't continue touring
without new songs. We're going to go
crazy.’ [ said, ‘I agree.” I mean, [ love
our catalog, but come on. Let’s play
something else.”

Remarkably, the music on “Strays”
in no way betrays the decade-plus lay-
off since Jane’s Addiction’s 1990 swan
song, “Ritual de lo Habitual,” which has
sold 1.1 million copies in the U.S.,
according to Nielsen SoundScan.

Produced by Bob Ezrin (Pink
Floyd, Kiss), the new set is awash with
the group’s signature heavy, psyche-
delic sound.

Highlights include the groove-
rooted “Wrong Girl” and “The Riches”
and the intense rock of “Price I Pay,”
“Just Because” and “To Match the
Sun,” which Farrell describes as “a deep
love song about a fellow who has to
travel an awful lot and leave his loved
ones behind.”

Aside from “Suffer Some” and the
acoustic-tinged “Everybody’s Friend,”
all songs were written in the studio.
Navarro says sessions “kicked up to
another hyperspeed notch” once bassist
Chris Chaney joined the band (tracks
recorded with LeNoble were scrapped).
The guitarist also credits Ezrin with

helping the band “turn songs around
that we didn't really believe in.

“I think it is possible that 13 years
ago, we wouldn't have approached the
level of musicianship that we did
here,” Navarro admits. “Something
comes from just playing our instru-
ments for this long. We have limita-
tions on what we want to present, but
when it comes to trying stuff, we’re
completely open guys.”

ONTHE ROAD

Farrell says that the new material
will have a major presence on the
band’s Lollapalooza setlist. “We want to
give the people who have never seen
Jane’s some old songs,” he says, “but at
the same time, we're extremely excit-
ed to play them new material 13 years
in the making.”

At each Lollapalooza show, audience
members will have the chance to meet
the band or have their tickets upgrad-
ed by participating in the interactive
“Mindfield” game.

In a further element of interactiv-
ity, Mico says fans will be able to
remix tracks from Jane’s and other
Lollapalooza bands using raw mate-
rials found on the soon-to-relaunch
janesaddiction.com.

Riker says Capitol has four different
street teams mobilized to spread the
word about the album and tour, includ-
ing one that will visit other major sum-
mer package treks. On street date,
Jane’s will make its first-ever in-store
appearance at a location to be deter-
mined in New York, and it will also per-
form on CBS’ “The Late Show With
David Letterman.”

Capitol expects the “Strays” cam-
paign to last well into the fall, when the
band will tour Europe and then return
for a North American headlining jaunt.

“We have gotten unbelievable feed-
back,” Riker says. “No one was really
aware of how many big hardcore Jane’s
fans were still out there.”

Indeed, both Farrell and Navarro
insist “Strays” is not a one-off venture
and say they are reveling in the fact that
Jane's is once again a full-time, func-
tioning band.

“Iwent and I thought I made some
good records, but I came to find after
that journey that there's no place like
home,” Farrell says. “It has just been
a matter of time for us to get to this
point. By all means, this is not anoth-
er reunion. This is where the band is
right now.”

The Beat

Continued from page 11

LY

“Rubberneckin’,” is the companion to
RCA’s extremely successful “Elvis 30
#1 Hits.” That collection, which RCA
released in October 2002, debuted at
No. 1 on The Billboard 200 and has
sold 2.9 million copies in the U.S,,
according to Nielsen SoundScan.

IN THE PIPELINE: “Life for Rent,”
Dido’s follow-up to 1999’s “No
Angel,” will be released Sept. 30 on
Arista. The first single, “White Flag,”
goes to adult formats Julv 7. The sin-
gle was produced by Dido and her
brother Rollo. “No Angel” sold more
than 12 million copies worldwide,
according to the label . . . Aero-
smith’s blues album, which the band
had predicted would come out by
year’s end, has been pushed back to
at least January 2004 (billboard.com,

June 30). The Columbia release will
include a mix of blues classics and
new Aerosmith tracks. The band is
co-producing the album with Jack
Douglas . . . The Bangles will release
their first album of new material in
more than 10 years Sept. 9, when
“Doll Revolution” comes out on Koch
Entertainment in the U.S. It’s the
band’s first new music since it reunit-
ed four years ago to record a song for
the soundtrack to “Austin Powers 2:
The Spy Who Shagged Me.

AIRCRAFT CHARTER

GULFSTREAMS, CHALLENGERS, LEAR JETS, HELICOPTERS AND MORE...

AT TE=RIA
AVI oﬁh a3

Tou. FREE 877 359'_

WWW.NEWWORLDAVIATION.COM

) E
PRIVACY AND SECURITY
WE OWN AND OPERATE EXECUTIVE AIRCRAFT

NEWsVWORLD AVIATION

_“WHERE EXCELLENCE S ALWAYS ON THE HORIZON?”
: Am: PSQHUL'IE@NEWWORLDAVIATION COM

" '100 LOCAL 1.610.231.9555 * FAX: 1.610.231.9566

WEST PALM BEACH, FL
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SPECIALS

KISS 30TH ANNIVERSARY

Billboard turns the spotlight on Kiss,
one of rock ‘n’ roll's premier bands,
as they celebrate 30 years of suc-
cess. We report on the group’s top
20 albums, and take a look at their
illustrious career including their
branding success and worldwide
recognition.

Issue date: august 9 - ad close: july 15
Pat Jennings 646.654.4614 * pjennings@billboard.com

REB/HPHOP CONFERENCE

In advance of the Billboard R&B Hip

.~ Hop Conference & Awards, Billboard

e @%%C@gwd'gm reports on the issues confronting the
; rhythm nation in 2003. We provide a
complete guide to conference events
Lonrer and award finalists, plus we profile
g TSR the top-name honorees. Bonus dis-
‘ trubtion at the conference & awards.

issue date: august 9 - ad close: july 15
Pat Jennings 646.654.4614 « pjennings@billboard.com

RETAIL HOLIDAY BUYER'S
DVD PREVIEW

Billboard looks into its crystal ball to
see what CDs, DVDs, video games,
and accessories will be hot for the hol-
idays. We preview the strongest mar-
keting campaigns and place bets on
some of the fongshots this holiday sea-
son. Make Billboard's Buyer's Guide
part of your Q4 strategy with an ad in
this special issue!

issue date: august 16 - ad close: july 22
Joe Maimone646.654.4694 < jmaimone@billboard.com

UPCOMING SPECIALS

LATIN MUSIC 6 PACK 5 issue date: August 23 e ad close: August 9
NATIVE AMERICAN issue date: August 30 e ad close: August 5
JOSE JOSE 40TH ANNIV. issue date: August 30  ad close: August 5
CLASSICAL issue date: September 6  ad close: August 12

ALAN JACKSON issue date: September 13  ad close: August 18

www.b Il board cC om
NY 646.654.4696 « LA 323.525.2308 « NASHVILLE 615.321.4297 « LONDON 44.207420.6067
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Vest Joins Friends At Flicker

Troy Vest has joined Flicker
Records as GM. He will oversee
sales, marketing, brand manage-
ment and operations for the
Franklin, Tenn.-based independent
label. Previously senior director of
major accounts for EMI Christian

Music Group’s Chordant Distribu-
tion, Vest exited April 1 after 10
years with EMI's Christian division.
Flicker is owned by Audio Adren-
aline members Bob Herdman, Will
McGinnis and Mark Stuart. Herd-
man, who came off the road when
the label launched in January 2000,

will continue to serve as president.
“I've been friends with the Audio
Adrenaline guys for years,” Vest
says. "I knew that I wanted to work
with these guys at some point.
“There are three things that are
important for any solid business

relationship. You've got to like them,

trust them and respect them. And I
can say beyond a shadow of a doubt

label’s roster includes T-Bone, the
Swift, Everyday Sunday, Royal
Ruckus, Riley Armstrong and new
act Kids in the Way.

PEARLS AWARDED: Michael Dowdle
and Kenneth Cope were among the
top winners at the Pearl Awards,
held June 20 at Cottonwood Audi-
torium in Salt Lake City. Dowdle

that I love these
guys. | respect
what they’re doing,
and I trust who
they are and what
they do.”

Vest is already
working at the
Flicker offices and
says he's impressed
by the operation.

“Bob has done

Higher
Ground.

By Deborah Evans Price
dprice@billboard.com

%

an amazing job
being the lead visionary for this com-
pany, putting together a team of real-
ly scrappy, aggressive employees that

have taken the label to where it is at.”

One of Vest's first priorities is
Pillar. The rockers remain on
Flicker but are now also part of the
Geffen roster.

Vest is also gearing up for the
Sept. 2 release of Stereo Motion,
which will be Flicker's first new
release since November 2002. The

and Cope each took home three
honors at the event, which will air
July 13 on ABC4. Cherie Call, Jeri-
cho Road and Hilary Weeks walked
away with two awards each. Jerold
Ottley was presented with the
Legacy Lifetime Achievement
Award, and Utah senator Orrin
Hatch was the recipient of the Rich
Gibbons Humanitarian Service
Award. For a complete list of Pearl
winners, visit billboard.com/awards.

Verity Opens Sapp’s ‘Diary’

With the July 22 release of “Diary
of a Psalmist,” New York-based Verity
Records hopes to establish former
Commissioned-frontman-turned-
solo-performer Marvin Sapp as “one
of the premiere singer/preachers in
the gospel music industry,” reports

excitement as well,” he adds. “We're
hitting all the major markets, in-
cluding Memphis; L.A.; Washington,
D.C.; Chicago:; New York; and De-
troit. In each city, he’s doing per-
formances and preaching engage-
ments at churches.”

NnThe (4

Splrli

By Lisa Collins

eyedgospel@aol.com

For Sapp, the
project is a culmi-
nation of a personal
and spiritual jour-
ney. “I chose the
title of the album
as both a chronicle
for people to learn
how to worship and
praise God based
on my own person-
al experiences,

j

Jazzy Jordan, senior VP of black mu-
sic marketing at Verity/Jive Records.

“Our first record with Marvin, ‘I
Believe,” established a base for him,
and that record—which sold over
100,000 units—was his best-selling
release thus far,” he adds.

Radio already has the first single,
“You Are God Alone,” which is play-
ing in heavy rotation, Jordan says.
“It's going to be one of his signature
songs, and that's not even the best
single off this album.

“The rollout includes a promo-
tional tour that is generating a lot of

land] I wanted peo-
ple to see me in a different light to
understand who I am and who God
called me to be.”

GOSPEL CATCHES ‘IDOL FEVER: The
newest surge in reality shows is com-
ing to gospel. From “Gospel Dream
2003 to Washington, D.C.-based
Sweet Finesse Entertainment’s
“National Gospel/Christian New
Artist Showcase,” there is no escap-
ing the phenomenon that has capti-
vated American TV audiences.
“Sometimes, all you need is a
chance,” Bishop Paul Morton says

of “Gospel Dream,” which is being
pitched as gospel’s version of
“American Idol.”

The talent search will be taped for
TV during the 10-year anniversary
celebration of the Full Gospel Bap-

tist Church Fellowship International
Conference, which takes place July
7-11 in Atlanta. The winner will re-
ceive a recording contract.

“Gospel Dream” is likely to get its
biggest competition from Verity Rec-
ords president Max Siegel. He is ne-
gotiating with BMG's parent company
(which owns “American Idol”) to tape
the first episode of a gospel spinoff in
Los Angeles in the next six weeks. Top
talent and gospel executives are ex-
pected to be part of the show.
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Mayer, Crows Take Their Guitars On The Road

BY SUSANNE AULT

LOS ANGELES—Despite their low profile, male
singer/songwriter tours are shaping up as high
priorities for summer music fans.

The upcoming John Mayer and Counting
Crows tour lacks the skin-baring theatrics of the
Christina Aguilera/Justin Timberlake outing. Un-
like Lollapalooza or Ozzfest, Jack Johnson does
not boast multiple headliners. In contrast to Mari-
ah Carey, newcomer Jason Mraz is not returning
to the stage for the first time in several years.

But all are selling tickets.

Promoters and booking agents believe the acts’
laid-back, “just me and my guitar” approach is
endearing to the fans.

The Mayer/Crows outing “will be one of the 10
biggest tours of the summer,” promises Mitch
Rose, senior music agent at Creative Artists
Agency, which represents both acts.

Spanning 42 shows, the arena and shed road
trip starts July 7 at Fiddlers Green Amphitheatre
in Englewood, Colo., and wraps Sept. 2 at Verizon
Wireless Amphitheatre in Charlotte, N.C.

Rose says 19,000-capacity concerts Aug. 22 and
23 at the Tweeter Center in Boston should both
sell out. Already cleared are two 19,000-capacity
shows Aug. 26 and Aug. 28 at the PNC Bank Arts
Center in Holmdel, N.J.

Mayer had muscle early in his touring career
as well. Of the 84 shows reported to Billboard in
2001 and 2002, 55 were sellouts; overall, the tour
reached 94% of capacity at venues.

“I think it’s a simple explanation. It's because
it’s real. There’s not a lot of pyro or special effects,”
says Jeff Tisler, senior VP at House of Blues Con-
certs, regarding the expected Mayer/Crows sellout
July 11 at the Gorge Amphitheatre in George,
Wash. “But it’s about things people can relate to.”

Mayer says that the romantic nature of his

songs speaks to the guys as well as the gals.

“That’s the guitar-playing part of it,” he says. “If
I didn’t play the guitar and just sang, well, think
about it: The guitar is almost phallic and the
vocals are vaginal. That’s the first time I've
thought about that!”

Several observers think the teens who
flocked to Backstreet Boys and ‘N Sync shows
several years ago are now craving more grown-

Winnig Pannersﬁip. “Bios an
the billing of John Mayer, left, and Counting Crows.

file concerts are hardly racing out of the sales
gates. Lollapalooza, resurrected after a six-year
layoff, is off to a slow start in some markets {Bill-
board, May 24). Carey had to scale back her arena
tour to theaters, most likely because of weaker-
than-anticipated interest (Billboard, May 31).
Crows' frontman Adam Duritz says his band
hooked up with Mayer “because you're looking
for something that's going to sell a lot of tickets.

. - _n- T —
ot get in the way” regarding

up, singer/songwriter fare.

Tom Chauncey, Johnson's booking agent at
Partisan Arts, says the allure lies in songs that are
“simple but direct, too,” and adds, “there is some-
thing to be said about all those teeny boppers now
maturing, now looking for more mature artists.”

As for Johnson, the 30 shows reported to Bill-
board for his performances from 2001 through
this spring filled 99% of venues' total capacities.

Likewise, the 39-date Johnson/Ben Harper
trek, running June 6-Aug. 28, “will be 99% sold
out,” Chauncey says.

Meanwhile, some of this summer’s higher-pro-

It's hard to tour nowadays. It's expensive—peo-
ple are hemorrhaging money on summer tours.”

The Crows, while arguably more established
than Mayer, agreed to have the singer/songwriter
be the closing act for all their shows.

“Bios and egos did not get in the way of this
happening. Everyone was incredibly intelligent,”
CAA's Rose says. “If this Is a concession, it’s a con-
cession that won't hurt the Counting Crows. It
helped make the package happen. Both camps
will benefit from the other’s fan base.”

While Duritz says he likes the quiet style of
Mayer and Johnson, he admits being skeptical of

musical trends in general, because "any move-
ment is a tired thing. All it means is that a bunch
of people are copying somebody good.”

Yet there are signs that singer/songwriters are
here to stay.

Mraz, one of the up-and-comers, is on his
first summer tour since the October 2002
release of his Elektra debut, “Waiting for My
Rocket to Come.”

The album may be a modest seller {100,000
copies, according to Nielsen SoundScan), but
“ticket sales are spectacular. Sellouts across the
board,” says Marty Diamond, president of Little
Big Man and agent for Mraz. The singer will play
about 20 club dates in July and August.

Inexpensive tickets help in the fan-building
strategy. Mraz tickets are averaging $15-$20
apiece; Johnson/Harper, $35; and Mayer/Crows,
$30-$45.

“They are very cognizant of their fan base,”
says Don Strasberg, a Clear Channel Entertain-
ment promoter for sold-out Jackson/Harper
shows Aug. 27 and 28 at Red Rocks Amphithe-
atre in Denver. “Jack played the Fox Theatre [in
Boulder, Colo.] for $20. He could have easily
charged $50, but he wouldn't dream of it.”

WEB SITES BOOST SALES

The singer/songwriters also make good use of
their Web sites.

“I owe most of my popularity to the Internet,”
says Mraz. “This became obvious to me when [
would visit a city I'd [never been to] and find a
room full of supporters. They would not only sing
songs from the record, but I could tell they had
ordered the old songs from my Web site.”

Jim Mallonee, HOB VP of Concerts Southeast,
credits Johnson and Harper's Web sites for recent
sellouts of HOB club shows in Myrtle Beach, S.C.,
and Orlando, Fla.

KCRW Takes Concert Promotion To East Coast

BY SUSANNE AULT

LOS ANGELES—It is almost un-
heard-of for a radio station to promote
shows outside of its home market. But
that’s precisely what Los Angeles-based
KCRW is undertaking in New York.

The noncommercial outlet is ex-
panding its L.A.-based KCRW Presents
concert program to the Big Apple. And
if the program is as successful in New
York as it is at home, look for further
expansion into San Francisco, says the
station’s music director, Nic Harcourt.

Titled “KCRW.com Presents for the
East Coast,” the initiative pushes
artists’ tracks on-air and online as
their concert dates near.

Fueling the expansion of the pro-
gram is the triple-A station’s Web site,
which gives national exposure to the
L.A. station and its adventurous pro-
gramming mix.

“I love the idea,” says Marty Dia-
mond, president of N.Y.-based book-
ing agency Little Big Man.

“I know quite a few people who lis-
ten to KCRW online,” he says. “Any
time we can find an alternative way to

break an artist that reeks of
credibility and integrity, it
should be heralded.”

SPACE INVADER

With its arrival in New
York, however, KCRW will be 3
invading another like-mind- [z
ed station’s space. Triple-A |48
station WFUV New York al- s
ready presents concerts on
the East Coast.

WFUV music director Rita
Houston doubts an L.A.-based
station can have impact on a
city so far away. “It’s hard to
imagine how something like this
would be effective, and I don't perceive
us as competing against each other in
New York for shows.”

Harcourt agrees with the latter half
of Houston’s comment, explaining
that WFUV’s programming differs
from KCRW's playlist. He says his sta-
tion “presents artists that no one else
is playing. We're not here to tread on
anyone else’s toes.”

But at least one promoter dismiss-
es Houston’s theory, saying that

- -—-"1
HARCOURT; SPREADING THE WORD IN M.Y.

KCRW.com Presents is unlikely to take
a significant bite out of the Big Apple.
Clear Channel Entertainment pro-
moter Eric Herz says it would be hard
to work 20% of his usual slate of
shows without KCRW Presents.

For example, Sigur Rés recently sold
out two Herz-promoted KCRW Presents
shows at the 2,200-seat Wiltern Theater
and the 3,200-seat Dorothy Chandler
Pavilion, he says. This was achieved
despite a lack of major radio airplay.

“KCRW has a very loyal listener-

ship,” he explains. “When they put their
stamp of approval on shows, people will
go on the basis of KCRW's word.”

BOOSTING CAREERS

The station aims to generate buzz
for about one New York show per
week. KCRW Presents, which kicked
off two years ago, averages one to two
shows per week in L.A.

KCRW launched its New York efforts
with a June 23 show at the Pianos club
with Diamond’s act Butterfly Boucher.

Exact ticket counts weren't avail-
able, but Diamond reports the club
was full. Another KCRW.com Bouch-
er date is lined up for July 7 at the
Mercury Lounge.

Since the station began streaming
its radio broadcasts online in 1997, it
has developed several thousand fans in
New York, Harcourt says. He claims
that more than 1,100 New York resi-
dents have made donations to the sta-
tion since the Web site became active.

Overall, KCRW.com claims 197,961
unique visitors in May compared with
104,878 in May 2000.

The figures pale in comparison to

such commercial music-related Web
sites as AOL Music, which claims 15
million unique visitors per month.

Nevertheless, KCRW “has a really
good track record” of discovering
future stars, Diamond says. That helps
the station and its Web site stand out
from rivals, he adds.

KCRW's support of another Dia-
mond client, Irish singer/songwriter
Damien Rice, “is the reason that [Rice]
has what looks like a healthy and suc-
cessful career,” Diamond says.

Rice's album “O” was licensed to
the new Vector label following KCRW
airplay and three sold-out KCRW Pre-
sents club shows.

Norah Jones, David Gray and Dido
also were pet projects of KCRW, all
before they broke into the commer-
cial mainstream.

Unlike a traditional concert pro-
moter, KCRW does not receive a cut
from ticket sales. But by forging rela-
tionships with musicians and hang-
ing up station banners at shows,
KCRW can win over more listeners
and potentially more paying sub-
scribers—its key source of funding.
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VENUE/ GROSS/ ATTENDANCE/

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER

EAGLES American Airlines Center, $3,500,020 28,302 Concerts West
Dallas $175/$85/845 30,544 two shows
June 19-20

JUSTIN TIMBERLAKE & CHRISTINA Stapies Center, $2,708,186 44,188 Concerts West -

AGUILERA, BLACK EYED PEAS Los Angeles $68/858/$42.50 44,588 three shows
June 16-17, 20 one sellout

EAGLES Compaq Center. §2,554.833 22,780 Concerts West
Houston $176.35/$86.35/546.35 24,447 two shows
June 16-17

CHER, DOM IRRERA Madison Square Garden, $2,266,525 29,776 Clear Channel
New York $125.25/$35.25 two sellouts Entertainment
June 11-12

DIXIE CHICKS, JOAN OSBORNE Palace of Auburn Hills, $2,170,958 35,389 TBA Entertainment,
Auburn Hills, Mich. $67.50/S47.50/837.50 two sellouts Concerts West, Palace
June 2-3 Sports & Entertainment

DIXIE CHICKS, JOAN OSBORNE MCI Center, $2,063.455 34,155 TBA Entertainment,
Washington, D.C. $65/$45/$35 two sellouts Concerts West
June 25-26

DAVE MATTHEWS BAND, MOE. Germain Amphitheater, $1,592.360 36,628 Clear Channel
Columbus, Ohio $52.50/$30 40,000 two shows Entertainment
June 17-18

EAGLES Savvis Center. $1.392.937 13.351 Concerts West
St. Louis S177/887/847 seliout
June 6

EAGLES "SBC Center, $1,270,485 12,501 Concerts West
San Antonio $151.35/576.35/$41.35 13,412
June 9

DIXIE CHICKS, MICHELLE BRANCH FleetCenter, $1,111,390 16,850 Clear Channel
Boston $75/835 sellout Entertainment,
June 19 The Messina Group

EAGLES Ford Center, $1,070.229 11,953 Concerts West
Oklahoma City $128/378/$43 14,411
June 22

EAGLES New Orleans Arena, $1,068,977 11.667 7Concens West
New Orleans $151/876/341 sellout
June 12

DIXIE CHICKS, JOAN OSBORNE HSBC Arena. $1.054,685 18.102 Clear Channel
Buffalo, N.Y. $65/$35 22,470 Entertainment,
June 13 The Messina Group

JUSTIN TIMBERLAKE & CHRISTINA MGM Grand Garden, $1.036.214 12,030 Concerts West

AGUILERA, BLACK EYED PEAS Las Vegas $98/578/$48 13,030
June 21

EAGLES Pepsi Center, $997,548 9,622 Concerts West
Denver $175/585/$45 13,256
June 24

PEARL JAM, BUZZCOCKS DTE Energy Music Center, $986.351 27,083 Clear Channel
Clarkston, Mich. $45.50/$41.50 30,404 two shows Entertainment, Palace
June 25-26 one seflout Sports & Entertainment

DIXIE CHICKS, JOAN OSBORNE Gund Arena, $968.,265 16,252 Clear Channel
Cleveland $65/$35 19,769 Entertainment
June 1t

DIXIE CHICKS, JOAN OSBORNE U.S. Bank Arena. $950,300 15,546 Clear Channel
Cincinnati $65/835 16,800 Entertainment,
June 9 The Messina Group

EAGLES Tallahassee-Leon County $934,225 8,630 Concerts West
Civic Center, Tallahassee, Fla. $152/387/$42 10,652
June 14

DAVE MATTHEWS BAND, MOE. Blossom Music Center, $926,981 21172 House of Blues Concerts
Cuyahoga Falls, Ohio $56.50/839 sellout
June 21

DAVE MATTHEWS BAN[;FOE. Six Flags Darien Lake Performing  $897.726 20,758 Clear Channel
Arts Center, Darien Center, N.Y. $56/838.50 sellout Entertainment
June 20

DIXIE CHICKS, MICHELLE BRANCH Pepsi Arena, $884,635 14,691 Jam Prods., SMG
Albany, N.Y. $65/$45/$35 sellout
June 27

EAGLES }he Pyramid, $865,862 9,614 Concerts West
Memphis $152.25/872.25/$42.25 12,725
June 7

ELTON JOHN Resch Center. $835,098 10,379 AEG Live - NY
Green Bay, Wis. $92/857 sellout
May 30

KROQ WEENIE ROAST: GODSMACK, Verizon Wireless Amphitheater, $797.705 16.270 Clear Channel

STAIND, SUM 41, AFI, THE ATARIS, BLUR, Irvine, Calit. $58.50/$53.50 sellout Entertainment

CHEVELLE, DEFTONES & OTHERS June 14

THE DEAD, STEVE WINWOOD Saratoga Performing Arts $789,596 21,924 Clear Channel
Center, Saratoga Springs, N.Y.  $54 50/837.50 25,065 Entertainment
June 20

JUSTIN TIMBERLAKE & CHRISTINA HP Pavilion, $733.800 13.934 Concerts West

AGUILERA, BLACK EYED PEAS San Jose, Calif. $62.50/852.50/$39.50 sellout
June 14

CHER, DOM IRRERA Pepsi Center, $729,077 12,226 Clear Channel
Denver $79.50/$34.50 12,534 Entertainment
June 17

JUSTIN TIMBERLAKE & CHRISTINA American Airlines Center, $717,161 12,163 Concerts West

AGUILERA, BLACK EYED PEAS Dallas $69.50/855.50/$42.50 13,205
June 26

JAMES TAYLOR Nissan Pavilion at Stone $710.812 16.863 Clear Channel
Ridge, Bristow, Va. $58.50/$29.50 22,662 Entertainment
June 18

CHER, DOM IRRERA Bryce Jordan Center, $706,187 11,644 Clear Channel
University Park, Pa. $77.75/838.50 sellout Entertainment
June 8

JUSTIN TIMBERLAKE & CHRISTINA QOakland Arena, $699,827 12,194 Concerts West

AGUILERA, BLACK EYED PEAS Oakland. Calif. $65.75/$55.25/841.50 14,200
June 6

CHER, DOM IRRERA Verizon Wireless Arena, $697,968 9,295 Clear Channel
Manchester, N.H. $78/858 9,368 Entertainment
June 7

JUSTIN TIMBERLAKE & CHRISTINA America West Arena, $672,922 12,584 Concerts West

AGUILERA, BLACK EYED PEAS Phoenix $64.50/$54.50/541.50 12,988
June 4

JUSTIN TIMBERLAKE & CHRISTINA Compagq Center, $659,540 10,980 Concerts West

AGUILERA, BLACK EYED PEAS Houston $70.85/$56.85/543.85 11,347

June 29

Copyright 2003, VNU Business Media. Inc. Al rights reserved. Boxscores should be submitted to: Bob Allen. Nashville.

Phone. 615-321-9171 Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171

FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM

MusiC Lami- m—

UNLV Tickets Program
Gets Thumbs Up

After a year of operation, the ver-
dict is in on the new in-house ticket-
ing system for Thomas & Mack Cen-
ter at the University of

Park, moved 150,000 tickets in its
first day of sales.
While not commenting on the

Nevada Las Vegas
(UNLV): It works.
Launched last July in
an effort to create a new
revenue stream while
controlling all aspects
of the ticket-buying
experience, the new
UNLV Tickets program
has enabled the school's
venues to boost their
bottom lines and

OnThe
Rea.dm

By Ray Waddell

rwaddell@billboard.com

diversify operations.

UNLV Tickets has contracted with
local casino company Station Casi-
nos and the new Orleans Arena to
facilitate their respective ticketing
services, along with UNLV's Thomas
& Mack Center, Cox Pavilion and
Sam Boyd Stadium.

The UNLV Tickets system utilizes
Paciolan software and can move
100,000 tickets in an hour.

“In an environment where arena
management and finding new ancil-
lary revenue is changing every day,
UNLV Tickets has allowed us to reap
better financial rewards, better

LIBONATI: ‘BETTER FINANCIAL REWARDS’

database management and better
communication with our everday
customers and corporate partners,”
savs Daren Libonati, arena director.
“We believe we've doubled what we
used to do on a third-party (ticket-
ing) model, and in time we think
we can triple it.”

MR. MICONE MOVES ON: Ed Micone,
executive VP and executive producer
of concerts, attractions and events at
Radio City Entertainment, will be
leaving the company after 14 years.
As executive VP, Micone oversaw all
concerts, attractions and events at
Madison Square Garden, Radio City
Music Hall and the Theater at Madi-
son Square Garden.

Sources say Micone will announce
his future plans soon; no other man-
agement changes at Radio City
Entertainment were announced.

SARS ROCK: The Molson Canadian
Rocks for Toronto concert, set for
July 30 at the city’s Downsview

number of tickets sold, Ticketmaster
Canada confirms the June 27 on-sale
as the largest one-day single event
sale for the company and one of the
largest sales days ever for TM Canada.

The blockbuster, genre-crossing
bill boasts the Rolling Stones,
AC/DC, Justin Timberlake, Rush, the
Guess Who, Flaming Lips, Kathleen
Edwards and others. House of Blues
Concerts Canada is the promoter/pro-
ducer. Tickets are priced at $16 U.S.

Grocery chain A&P purchased
another 240,000 tickets at full price,
which they will sell at stores in
Ontario and the U.S.

The concert is in response to the
negative impact that SARS (severe
acute respiratory syndrome) has had
on the Toronto economy, particularly
tourism and hospitality. One dollar
from every ticket sold will go toward
the Health Care and Hospitality Work-
ers Relief Fund. SARS has resulted in
39 deaths in the greater Toronto area.

BIG COUNTRY: Billed as the largest
country music room in the U.S..
Wild Bill’s is now open in Gwinnett
County, Ga., just north of Atlanta.
With an attendance capacity exceed-
ing 5,000, the venue expects to host
30 national country acts per year.

DEALS: Philadelphia-based venue
management firm SMG has won a
contract to manage the Forum in
Inglewood, Calif. Once the Los Ange-
les market’s premier arena and home
to the L.A. Lakers and Kings, the
Forum has been owned by the Faith-
ful Central Bible Church since
December 2000.

Global Spectrum, Philadelphia’s
other venue management firm, has
been selected to operate the new Rio
Grande Valley Events Center, set to
open this November in Hidalgo,
Texas. Paul Davis has been named
the arena’s first GM.

Davis, who joins Global Spectrum
from a similar position with the
Mandalay Bay Events Center in Las
Vegas, will handle all booking and
oversee day-to-day operations for the
new $18 million, 6,800-seat multi-
purpose facility.
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deal of anticipation. The statistics were staggering: It was the first debut
album to enter The Billboard 200 chart at No. 1, and it received advance
orders in excess of 1.5 million units.

Snoop Dogg’s appeal was broad and contagious, thanks in large part
to his affiliation with Dre and a string of hits like “Murder Was the Case,”
“What’s My Name,” “Gin and Juice” and “Doggy Dogg World.” But the
Snoop Dogg phenomenon has been as much about him and his life as
it has been about his music.

Plagued by controversy and a well-documented criminal past, Snoop
Dogg embodies rap’s philosophical staple of “keepin’ it real.” For him,
the gangsta lyrics were not just fabricated hype churned out to sell
records—they were the product of a life of drama.

Snoop Dogg was arrested for drug possession shortly after leav-
ing high school and spent subsequent years in and out of jail. He
was a member of the notorious Crips gang and in 1993 was
charged with murder in connection with a drive-by shoot-
ing. In 1995, Snoop Dogg, leaning on the legal arm of
renowned O.J. Simpson attorney Johnnie Cochran, stood
trial for accessory to manslaughter in the case of a rival gang
member who was allegedly shot by Snoop’s bodyguard,
McKinley Lee. A year later, Snoop Dogg and Lee were acquit-
ted.

10 Years Of
His Doggy

Style

BY RHONDA BARAKA

Snoop Dogg's success was tempered by more contro-
versy, mostly courtesy of critics who opposed his depiction
of women and what appeared to be his glorification of
street life. But the criticism hardly blunted sales: "Doggy
Style” has sold more than 7 million copies worldwide.
Its successor, “Tha Dog-

gfather,” also debuted at

No. 1 on The Bitlboard 200 but
did not fare as well as “Doggy
Style.” This was perhaps because of its
inopportune timing: It was released only
weeks after the shooting death of Tupac
Shakur—during a time when there was a
clear and adamant backlash against gangsta rap.

: ™ ’ B ; Yet in spite of these obstacles, Snoop Dogg’s popu-
h&& L) larity continued to soar.

ip-hop has worn many faces, spoken with
different voices and
has taken
lots of twists
and turns in style
and content since its
beginnings more than 30 years ago.
And only a chosen few boast careers -
that last long enough for them to be
considered working veterans. = v q

One artist that embodies longevity in hip- - - %,
hop and who has reinvented himself, remaining fresh and cur- )
rent and standing fast against the rapidly changing winds, is
Snoop Dogg.

Born Calvin Broadus in Long Beach, Calif., Snoop Dogg
came into the rap game as a proud representative of the West
Coast. In 1992, when he first emerged—the West Coast was
known for giving birth to the careers of such rappers as
Eazy E, Dr. Dre, Ice Cube and Ice T. These artists had a
clever, albeit hardcore, approach to rap and spewed lyrics
that painted an often disturbing but very realistic picture of
their lives.

Snoop Dogg began his rap career as a member of the group
213, which also included Warren G and Nate Dogg. But all
three are better-known for their individual careers than they
are as a group.

The hip-hop heads first heard Snoop Dogg when he intro-
duced his mellifluous rap style on Dr. Dre’s “Deep Cover” from
the movie of the same name. He later appeared on Dre’s classic
double-platinum album, “The Chronic,” which featured his most
notable performance on the No. 1 hit “Nuthin But a G Thang.”
Dre, who met Snoop through Warren G (Dre’s step-brother),
was taken by Snoop’s style, and the two formed what would
become a lasting musical bond.

His own release, “Doggy Style” (1993), was met with a great

— FROM SURFERS TO THE STREETS

In the years that followed, Snoop Dogg continued to experi-
ment both musically and professionally.

He parted company with Dr. Dre's Death Row Records and
moved to Master P's No Limit Records, where he released
“The Game Is to Be Sold, Not to Be Told” in 1998, “No Limit

Top Dogg” arrived the following year. Snoop Dogg ended
his stint with No Limit last year with the release of “Tha

Last Meal.” Also in 2002, “Paid Tha Cost to Be Da Bo$$”

came out on Priority/Capitol, and Snoop Dogg has now

moved on to MCA.

Not one to be boxed in, Snoop Dogg has extended his
reach beyond recording and performing. He has tested his
acting skills in such movies as “Training Day” with Den-
zel Washington, “Bones” with Pam Grier and “The Wash”
with Dr. Dre. As a testament to his entrepreneurial skills,
Snoop is also running a full-fledged record label, Doggy-
style Records, which is distributed by MCA.

Frank Cooper, president/GM of Doggystyle, says the
label “shows the breadth of [Snoop’s] own creative ener-
gy and fills a void in the marketplace. He felt that no one
had truly established a presence in the past few years” in
terms of rap, hip-hop, and R&B music.

Describing Snoop Dogg as an astute businessman with
a great deal of vision, Cooper says the rapper “relies on
his instincts as to which way to go. He usually makes the
right decision. Vision is simply having the confidence to
rely on your own intuition.

(Continued on page 20)
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Special Report

Snooping Around A Billboard Q&A

BY RASHAUN HALL

Ten years in the music business is a long time, especially
for a rapper. The fickle tastes of rap fans often see many artists
here today and gone tomorrow. Not so for Snoop Dogg.

The Long Beach, Calif., native has not only maintained a
thriving music career but has branched out to become an
entrepreneur, clothing designer, label owner and film/TV star,
all while maintaining a relationship with his peers and fans
that is unparalleled in hip-hop. From his 1993 debut, “Doggy
Style” (Death Row), to his latest set, “Paid Tha Cost to Be Da
Bo$$” (Doggystyle/Priority/Capitol), the rapper continues to
raise the bar as an entertainer.

In this exclusive Q&A, Snoop Dogg talks about his career,
his fans and his goals.

Did you ever expect the success that you have had
thus far?

Nope. I was just doing it to be doing it. [t was something
that I loved and I was having fun doing it, but I never really
had that thought in my mind because I didn't have a picture
of that [success] even happening. I just wanted to work hard
and be in a position that if it ever did happen, I would have
earned it instead of someone just giving it to me.

When did you first realize that you were a star?

I never really paid attention to the numbers or how I did.
[t was never a numbers thing. It was about the people put-
ting me in a position where they wanted me to be. Once peo-
ple started putting me in that position, [ had to cater my
lifestyle and my music according to them. They make me who
[ am. It was more about me being personal with the people
and trying to stay on point with them.

What is your favorite Snoop Dogg album?

I don’t even know. All of them have meant a lot to me. I
was going through completely different things with every
record that I've worked on. That’s what I love about my
albums. Every record is reflective of a time in my life where
I was going through some things, and the record expressed
that. So it’s hard to make a decision and say one record is bet-

ter than the others. I have to look at all of them as a whole. I
just feel like all the work that I've done to this point has been
a great depiction of my heart and whatever it was that I was
feeling at that time.

Why did you get involved in the movie business?

There were many reasons. Considering that most artists
only last so long in the rap game and then they [are forgot-
ten] so fast— it’s a wrap if you don’t have a hot record out.
So I thought, ‘If I had other hot commodities associated with
me when it was time to drop a record, there would be peo-
ple still with me whether I had a hot record or not.” That’s
why I wanted to create that bond and that love between the

public and myself by creating things that were within the
realm of Snoop Dogg.

You mentioned the bond you have with fans, and that is
evident. How did you develop that? And what does it mean
to you to continue to have that a decade into your career?

That just shows that I've been dedicated to what I do. I'm
also thankful to God for putting me in a position where peo-
ple can listen to me, respect me, and appreciate the music
that I do. It makes me want to make better music. It also helps
me to be more creative, to where it all comes off real swell.
After 10 years in the game, it’s finally looking like this was all
worth doing.

Having had success as an artist and as an actor, why did
you then decide to enter the business side of entertainment
by launching the Doggystyle label?

Basically, [ just wanted to let the world see that the talent
that [ believe in is worth believing in. If they hadn’t given me
a shot then I wouldn’t be where I am, so I just wanted to
give a few shots back. I feel like the artists that I put on my
label are definitely superstars, and I wanted to put them in
the spotlight.

In addition to all of that, you have also done things like
the Snoop Dogg doll, Snoop Dogg Clothing, MTV’s Doggy
Fizzle Televizzle and the Girls Gone Wild project. How
important was it for you to diversify?

It was all necessary. Things were already bigger and better,
so TV and movies were just new avenues for me to showcase
my talents and show that I'm more than just a rapper. Those
other business projects, like the dolls, open up more and more
opportunities for me and all the people I'm associated with.

What is next for you?

I recently wrapped a mix tape, Volume 1, which is out right
now. It introduces all of my artists to let people know that
they’re coming. Then we plan on dropping a 213 album and
an Eastsidaz album. The 213 is Warren G, Nate Dogg and 1.
That will be coming at the end of the year, and the Eastsidaz
will be before that.

Flexing His Branding Muscle, Snoop Became A Household Name

BY GAIL MITCHELL

Snoop Dogg may be best-known for his music skills, but
his talents as an entrepreneur are also considerable. Though
his rapping possesses a laid-back flow, the California native
is anything but a slacker when it comes to parlaying his music
success into lucrative business ventures.

Whether operating his label, acting, or overseeing his self-
named clothing line along with his Santa Monica, Calif.-based
attorney Stephen Barnes, Snoop Dogg seeks opportunities
that are consistent with his image.

“Snoop is creative, humorous, extremely charismatic, and
very smart,” says Barnes, who has worked with the rapper for
nine years. “We have laid out a game plan that expands into
related but ancillary businesses. We've also tried to either
have an ownership stake or a significant involvement in those
ventures. And it's quite a diverse list.”

LABEL OPERATOR

In 2000 and 2001, Snoop Dogg introduced protégés Tha
Eastsidaz (“Snoop Dogg Presents Tha Eastsidaz, Duces N’
Trays: The Old Fashioned Way”) and Doggy’s Angels
(“Pleezbalevit”) on TVT-distributed Dogghouse Records. He
now operates the MCA-distributed Doggystyle Records, a sep-
arately funded, stand-alone company, according to Barnes.

Doggystyle’s first release, the compilation album “Doggy
Style Allstars: Welcome to the House, Vol. 1," was issued in

August 2002. Snoop Dogg plans three more releases on his
label this year, as well as a possible third Eastsidaz album.
Meanwhile, he’s also launching a three-volume mix-tape
series this summer, the first installment of which is “Wel-
come 2 the Chuuch, Vol. 1.” It includes unreleased materi-
al by Snoop Dogg, Nate Dogg, Warren G., Redman, Marvin

Gaye and Soopafly. The compilation can be ordered through
doggystylerecords.com.

Snoop Dogg, Warren G. and Nate Dogg are also working
together under the group moniker 213. The act is expected to
release an album this fall.

Snoop’s latest gold-certified album, “Paid Tha Cost to Be
Da Bo$$.” is his last for Capitol. He is now signed to MCA
Records, which will release his next solo project.

ACTOR/ENTREPRENEUR
The rapper has had cameos in a slew of movies—from the

comedy “Half-Baked” (1998) and Master P’s “Hot Boyz™ (1999)
to co-starring with Ice-T in action flicks “The Wrecking Crew”
(1999) and “Urban Menace” (1999). More recently, he appeared
with Dr. Dre in 2001's “The Wash,” with fellow artist Tyrese in
director John Singleton’s “Baby Boy” (2001) and with Academy
Award winner Denzel Washington in “Training Day” (2001).

Snoop Dogg’s first starring role was in the 2001 horror film
“Bones.” Now he has taken on the role of the slick Huggy Bear
in the film adaptation of the popular TV series “Starsky & Hutch”
alongside Ben Stiller and Owen Wilson. Snoop Dogg is also slat-
ed to appear as a pilot in a remake of the 1980 comedy “Air-
plane!” titled “Soul Plane.” His co-star will be Method Man.

Also in the mix is a DVD tentatively titled “The Longest
Yard.” It will document the Snoop Dogg All-Stars’ win over
the Inland Empire Police Department Enforcers. The
fundraising football match, staged last December at Long
Beach City College Veteran Stadium in California, benefited
the Loma Linda Children’s Hospital.

In addition, Snoop Dogg has a direct-to-video company,
Snoopadelic Pictures. The 5-year-old firm’s inventory includes
the adult video “Doggy Style, Vol. 1.” Although nothing is in
production right now, Snoop Dogg has also done a Hustler video
and a Girls Gone Wild video, “Girls Gone Wild: Doggy Style.”

No stranger to TV appearances, Snoop Dogg is part of MTV's
summer lineup with “Doggy Fizzle Televizzle.” The show,
which began airing June 22 and has a 10 p.m. slot, has been

(Continued on page 20)
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Special Report

Doggy Style

Continued from page 17

Projects slated for release by Doggystyle include a 213
reunion project, as well as albums by Soopafly, R&B singer
LaToiya Williams, and R&B vocalist Delano.

Cooper says Snoop Dogg’s mission with Doggystyle is to
“really establish and extend the brand that he has made for
himself into other areas” and find new ways to appeal to his

in¥

BARNES

" COOPER

vast audience. According to Cooper, those listeners consist of
evervone from “the streets” to “skaters and surfers.”

Just as he has managed to artistically reinvent himself
through the vears and stay on the creative cutting edge, as a
businessman Snoop Dogg continues to be versatile.

“He’s juggling a lot of different balls,” Cooper says. “Music,
film, business.” He also has a clothing line, Snoop Dogg
Clothing.

And thus far, he’s been successful with all of them. Stephen
Barnes, Snoop's attorney/business advisor, savs his client has
endured the fickle hip-hop industry largely because of his tal-
ent and ability to carve his own niche.

‘He is multi-talented, and he has been able to find within
himself things that he does that are unique. He's been able
to build on that. It has allowed him to expand his horizons
to film, television, video, clothing, record labels, and other
things. I think that having transcended the role of an artist
and becoming a personality has allowed him to express him-
self in a way that many other artists are not able to do. And I
think that he has a lot to sav.”

|

OnThe

Snoop Dogg’s preeminent spot in the rap world
is evidenced by a quick look at his performance on
the Billboard Top R&B/Hip-Hop Albums chart. Five
of his albums have topped
the chart, including his
1993 solo debut,“Doggy
Style,” which spent five
weeks at the peak. (The |
set spent nearly two years |
on the chart.) His most
recent album, “Paid Tha
Cost to Be Da Bo$$,”
debuted at No. 3 on
R&B/Hip-Hop Albums.

Snoop Dogg’s top 10 singles are based upon the
rap chart published in Billboard sister publication
Airplay Monitor. One may wonder why hit singles
like “Nuthin’ but a ‘G’ Thang” and“Dre Day” are not on
this list. Both of those hits, though they featured
Snoop Dogg, were only credited to Dr. Dre.

Snoop Dogg has never had a No. 1 rap title—
though he has reached No. 2 three times, with
“Episode,” “Gin and Juice” and his most recent hit,
this year’s “Beautiful.” The latter has become his
biggest hit on both The Billboard Hot 100 and the
Hot R&B/Hip-Hop Singles & Tracks chart, where it
reached Nos. 6 and 3, respectively.

Titles on these charts are ordered by peak position
on their respective chart. If more than one title
peaked at the same position, ties were broken by the
number of weeks spent at the peak. Remaining ties
were broken by the number of weeks on the chart
and then by the number of weeks spent in the top 10
and/or top 40, depending on where the title peaked.

Compiled by Keith Caulfield.

Charts

TOP R&B/HIP-HOP ALBUMS
Rank—Title—Peak Position—Weeks on Chart—Debut Date—Label

1. “Doggy Style"—No. 1—five—Dec. 11, 1993—Death
Row/Interscope

2. “Tha Last Meal"—No. 1—four—Jan. 6, 2001—No
Limit/Priority

3. “Da Game Is to Be Sold—Not to Be Told”—No. 1—
three—Aug. 15, 1998—Death Row/Interscope

4. “No Limit Top Dogg”"—No. 1—one—May 29, 1999—
No Limit/Priority

5. “Tha Doggfather”—No. 1—one—Nov. 23, 1996—Death
Row/Interscope

HOT RAP SINGLES
Rank—Title—Peak Position—Debut Date—Label

1. “The Next Episode” (Dr. Dre Featuring Snoop Dogg)—
No. 2—April 29, 2000—Aftermath/Interscope

2. “Gin and Juice”—No. 2—Dec. 25, 1993—Death Row/
Interscope

3. “Beautiful” (Snoop Dogg Featuring Pharrell & Uncle
Charlie Wilson)—No. 2—Feb. 1, 2003—Doggy Style/
Priority/Capitol

4. “What's My Name?”—No. 3—Dec. 18, 1993—Death
Row/Interscope

5. “Doggy Dogg World"—No. 4—April 30, 1994—Death
Row/Interscope

6. “Snoop’s Upside Ya Head”—No. 5—Nov. 2, 1996—
Death Row/Interscope

7. “Still a G Thang”—No. 5—Aug. 15, 1998—No Limit/
Priority

8. “B-Please” (Snoop Dogg Featuring Xzibit & Nate
Dogg)—No. 8—Aug. 28, 1999—No Limit/Priority

9. “Lay Low” (Snoop Dogg Featuring Master P, Nate Dogg,
Butch Cassidy & Tha Eastsidaz)—No. 8—Feb. 24,
2001—No Limit/Priority

10. “Snoop Dogg”—No. 11—Dec. 9, 2000—No Limit/
Priority

Snoop Brands

Continued from page 18

described as a satirical view of news, politics and pop culture.
The six-episode series finds the rapper as a surprise guest at
such events as a wedding and a bar mitzvah.

Earlier this year, Snoop Dogg co-hosted the first week of
the ABC new late-night strip, “The Jimmy Kimmel Show.”

CLOTHES/MERCHANDISE

Nearly 3 years old, Snoop Dogg Clothing is a line of casu-
al clothes for adults sold in department stores across the U.S.
and Europe.

The rapper has also lent his image to a variety of mer-
chandising and marketing projects. He has a doll manufac-
tured by Los Angeles—based Vital Toys and is the inspiration
behind the specialty Cadillac Snoop de Ville. Snoop Dogg is
also seen as a valuable pitchman: He promotes satellite radio
station XM and is featured in a new ad campaign for Passion
Blend, a new drink from V.S.0.P.

Snoop: Man's Best Friend

“Snoop’s 10-year contribution to the game has been
extraordinary for the West Coast, the East Coast and the
South. I've been able to boost different records because
of Snoop, and I'm grateful for that. His voice is very
important for the journey of this music. 1t’s been a fan-
tastic ride. And there’s more to come.”

—Battlecat, producer

“He’s a real cool, funny guyv. He taught me a lot. I owe
him a lot. He's the one who gave me my name. Whenev-
er | need anything, he always responds. And, as a rapper,
there aren’t many better. I'm glad we know each other,
and I’'m glad I can call him a friend.”—Bow Wow, rapper

“Bigg Snoop Dogg, over the past 10 vears, you have

| brought us great music, amazing videos, classic MTV per-

formances and now you are bringing us the funny. Here’s
to another great 10 years! Foshizzle.”
—Tom Calderone, Michele Dix, Jesse Ignjatovic,
MTYV music and talent programming department

“Snoop started out broke in Long Beach [Calif.] and was
the first person 1o actually make gangsta rap mainstream.
He has become one of the premier rappers of all time—and
he’s had longevity. Nobody can do what Snoop does. When
you think about rap, vou’re always going have to include
Snoop Dogg.” —Nate Dogg, rapper

“Snoop’s laid-back flow—along with Dr. Dre’s beats—
is the cornerstone of modern West Coast hip-hop. With
a honey-coated drawl that speeds up with sophisticated
couplets and triplets, Snoop stays popular because he is
constantly developing his persona, not changing it to fit
the times.”

—Stephen Hill, BET senior VP
of music programming

“I’s great to see Snoop being honored by Billboard tor
his work in the business, and I'm sure he’ll be honored
again 10 years from now. We'll always be brothers; we’ll
always do music and business together. We had a lot of
fun making records, lianging in the studio, traveling the
country. You can’t share those kinds of times with some-
one and not come out being friends for life.”

—Master P, rapper/entrepreneur

“What's the thing about Snoop that makes him still rel-
evantr [t’s just talent. At the end of the day, Snoop’s talent
and ability to entertain are what make him so dope.
Beyond that, he’s so real. And when vou’re real, you
always identify with what people want. He’s a huge super-
star, but at the same time, he’s as close to the streets as you
can get.”

—Chris Robinson, director of Snoop Dogg’s
“Beautiful” video
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Snoop,

Congratulations on your tremendous success.

Ten years, and counting.

...50 glad we are along for the ride.

Your friends at,

Barnes Morris Klein Mark Yorn Barnes & Levine
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Songwriters’ Grant Extends Reach

The Heineken Music Initiative/
ASCAP Foundation christens the sec-
ond year of its grant program for
emerging R&B songwriters by ex-
panding from five to seven markets.

writers) receives a $3,000 grant.
Applicants must be ASCAP mem-

bers and 21 years or older. Log onto

ascapfoundation.org for more details.

Rhythm

sBlues.

By Gail Mitchell

gmitchell@billboard.com

LIVING LEGENDS:
Inner City presi-
dent/COO
Charles Warfield,
operations man-
ager/PD of
WPEG, WBAY
and WGIV in
Charlotte, N.C.,
Terri Avery and
attorney/former
Columbia Rec-

Philadelphia and Baltimore/Washing-
ton, D.C., join last year’s roster of
Atlanta, Chicago, Los Angeles, New
York and Miami.

The winning songwriter (or song-

ords executive
Vernon Slaughter are among this
year’s Living Legends honorees. They
will be saluted during the Living Leg-
ends Foundation's Aug. 7 dinner at
Billboard/AURN's R&B/Hip-Hop Con-

ference and Awards show (Aug. 6-8).
Among confirmed panelists who
will be sharing their perspectives at
the fourth annual event are Rap
Coalition founder and CEO Wendy
Day, Simmons Lathan Media Group
president/COO Will Griffin and Slip-
N-Slide CEO Ted Lucas. Visit bill-
boardevents.com for more details.

STAMP FOR SOUL: Speaking of leg-
ends . . . To commemorate Marvin
Gaye’s 65th birthday next year (April
2), the Los Angeles chapter of the
Motown Alumni Assn. is campaign-
ing for a U.S. postage stamp in his
honor. Over the next three months,
fans worldwide are urged to write let-
ters of support.

These letters should be addressed
to Dr. Virginia Noelke, Chair, Citi-
zens Stamp Advisory Committee,
U.S. Postal Service, 475 Lenfant

High Hopes For Hollyw

ood

Label’s Newest Artist Is Opening For Nelly

BY GAIL MITCHELL

LOS ANGELES—Calvin Richardson
finds himself in the enviable position
of opening act on Nelly’s upcoming
national tour.

With that nod, the singer/song-
writer aims to leave a career-building
impression while promoting his Hol-
lywood Records debut, “2:35 PM.”

Hollywood, too, wants to leave the
impression as a player in black music.

The label scored urban/pop success
with its 2000 “Save the Last Dance”
soundtrack. But Hollywood isn’t a
name generally associated with R&B/
hip-hop artists.

Formerly home to R&B singers Sy
Smith and Ta-Gana and rappers O and
Lil' J, the label released producer Vikter
Duplaix’s “International Affairs v2.0”
this year. The album has sold 3,000
units, according to Nielsen SoundScan.

Recent R&B/hip-hop soundtrack
albums “Undercover Brother,” “Deliv-
er Us From Eva” and “Bringing Down
the House” have racked up 71,000,
99,000 and 70,000 in sales, respective-
ly, for the label.

Hollywood believes the tide will shift
with Richardson’s “2:35 PM.” The
album will be released Aug. 12.

The value-added boost of opening
for Nelly “will give Calvin higher visi-
bility,” says his manager Willie Young.
Young's four-person LJ Marketing &
Management recently merged with
Nelly’s 20-member management com-
pany, Team Lunatics.

Richardson signed with Hollywood
in December 2001. Despite Hollywood's
black music track record, he describes
the new affiliation as more “advantage
versus disadvantage. Before this, I was
limited in terms of control and direc-

tion. I took the lead and set the pace on
this album. I wasn’t pushed in different
directions like a crash-test dummy.”
Richardson is a veteran in the busi-
ness. The Monroe, N.C., native created
the group Undercover, which appeared
on the 1995 film soundtrack “New Jer-
sey Drive.” And, in 1999, Richardson’s
Universal Records solo debut, “Coun-
try Boy,” met with mild success.
Richardson has since guested

and/or co-wrote songs on albums by
Pieces of a Dream, Cobra and Raphael
Saadig, and he produced and wrote the
majority of his new album.

Saadiq is a guest producer on “2:35
PM,” named for the time when
Richardson’s son, Souljah, was born.
Among the album’s other guests are
producers the Underdogs, Mike City
and Eddie F. and Darren Lighty.

The latter duo produced the solo
version of the Richardson-penned
“2:35 PM" cut “More Than a Woman.”
Richardson initially performed the
song as a duet with Angie Stone on her

“Mahogany Soul” album.

Exuding old-school soul with a
contemporary bent, Richardson calls
to mind a young Bobby Womack or
Sam Cooke.

That description especially holds on
the atbum'’s lead single,*Keep on
Pushin’.” Avideo for the single, direct-
ed by Sylvian White, was serviced to
BET June 30.

The visibility afforded by Nelly's July
8 tour launch is one thing, but there’s
still the matter of radio promotion and
marketing. Hollywood has contracted
out for various services.

“We don't have an urban staff here,”
acknowledges Hollywood manager/
marketing Stacy Satz. “But we've
brought in a team that knows the
urban world.”

Independent promoter Ruben Rod-
riguez is overseeing radio, working
urban AC first then mainstream.
Street-team firm Brand X Marketing
is canvassing the country by targeting
lifestyle accounts, radio and retail.

Given Richardson’s Southern roots,
the label is aggressively working retail
in Florida, South Carolina, North Car-
olina, Georgia, Texas and Louisiana in
tandem with Universal Music and
Video Distribution’s urban arm.

Former Virgin executive Eric Ferris is
overseeing marketing. A strong online
presence is also being coordinated with
BET.com, Okayplayer and others.

While gearing up for the release of
“2:35 PM,” Richardson is also working
on his joint venture with Hollywood,
Reel Soule Records.

“I'm looking to do a lot of alterna-
tive things,” Richardson says. “Not just
R&B and hip-hop. With this album 1
got the chance to [be] what I really
am—a soul singer.”

Plaza, SW, Room 5670, Washington,
D.C. 20260-2437.

TAYLOR-MADE MUSIC: An insurance
policy on future music; that’s what
producer/engineer Wolf Stephenson
found he had during Johnnie Tay-
lor’s last Malaco sessions in 1999.

“Every album we did [with] him,
we made a conscious effort to do one
or two extra songs,” Stephenson re-
calls. “There’s a period from 87 to
'90 when we didn't do that. Then
during that last session, Johnnie was
having some problems. But we ended
up with 26 songs.

“So I told him, ‘Let’s finish up the
songs we need’ [for 1999's “Gotta
Get the Groove Back”]. Then we'd
finish vocals on a few more so we
could put an album out later from
what's in the can.”

The result is the July 1 release
Malaco is promoting as Taylor’s final
album, “There’s No Good in Good-
bye.” The 16-track set features unre-
leased recordings culled from Tay-
lor's 16-year Malaco stint.

The soul singer, best-known for
his Stax (“Who's Making Love™) and
Columbia (“Disco Lady”) crossover

Airplay monitored by NG Nielsen

pop hits, died in 2000 of heart failure.

Son Floyd duets with his dad—a la
Natalie and Nat “King” Cole—on
“Take Me to the Mardi Gras.” Floyd
Taylor's own Malaco album, “Legacy.”
was issued last spring.

TAYLOR: A 'GOOD’ GDODEYE

“This is not a project that came
from studio rejects,” Stephenson
emphasizes. “I'm not so bold as to
say all the cuts are hits, but fans will
enjoy the wide example of Johnnie's
talents: ballads, uptempo stuff, a cou-
ple of bluesy numbers. He could nail
a song to the wall.”
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Upfront Opens Up

Stephens, Wright Partner For New Label

One of the music industry’s most
renowned and sought after choreog-
raphers is now one of its most
watched record label executives.

STEPHENS: MAKING NEW-MOVES

Atlanta-based DeVyne Stephens,
who has created dance routines and
served as creative director for such
artists as Jennifer Lopez, Sean Paul,
Usher, Mariah Carey, P. Diddy, Mary
J. Blige, Pink and Ginuwine, has
formed a new label and partnership
with Johnny Wright (manager of
such acts as Britney Spears, 'N Sync,
Nick Cannon, Boyz I Men, Dream,
Justin Timberlake and P. Diddy).

“We came together and formed an

be able to create and give an artist
direction, you have to really under-
stand the business side of it. [ do cho-
reography from a marketing stand-
point more than from a dance
standpoint, because you have to
know what fits in the marketplace.”

Stephens also plans to release his
own CD later this vear.

“My album is the soundtrack to
my dance DVD, ‘Starmaker’,” he says.
“It’s rap, some R&B. I've got songs
from P. Diddy, Teddy Riley, Erick
Sermon, Jazze Pha, Bink, and [ pro-
duced a few on there with my
Upfront producers.”

PRODUCER WATCH: These days, new
producers generate almost as much
excitement as new artists. One pro-
ducer on the horizon is a 17-year-old
Riverside, Calif,, talent who goes by
the name of Notes. He’s worked with
Just Blaze and Brian Michael Cox and
has just completed work on “Game
Tight,” a song featured on the upcom-
ing album by former LaFace Records
act Az Yet. The song was used by Fox
Sports during the NBA playofts.

WINDY CITY HIP-HOP: Noted Chicago
rapper Twista and underground act
Crucial Conflict have lent a helping
hand to homeboy Natris G, a rapper/
lyricist who is also founder and CEO
of Cross My Heart Records (distrib-
uted by Select-O-Hits). The Windy
City natives join forces on Natris G's
CD, “Me and My Guys,” due Sept. 9.

artist develop-
ment company
and a record
label called
Upfront Enter-
tainment,”
Stephens says.
“When it comes
to developing
stars, we both
have a track
record already.

Beats&
RhYI.TI?SW

By Rhonda Baraka

rbaraka@comcast.net

Before \e ere
doing it for others; now we're doing
it for our own label.”

The first release from Upfront, in
conjunction with SRC/Universal, will
be the album “Trouble” by Sene-
galese rapper Akon, due this fall.

Stephens says Upfront will contin-
ue to develop acts for other labels in
addition to working on its own ros-
ter, which currently consists of rap-
pers FA, Daddy T, Picklehead, Lex
Dirty and 20 East. He says the com-
pany will use suitable distributors
for the various projects associated
with the label.

Upfront has also signed several
songwriters and producers,
Stephens says.

Making the transition from the
creative to the business side of music
is not that big a challenge, Stephens
says. “It’s been business the whole
time, even with the choreography. To

The set’s first single is “His World.”

Natris G says the project aptly
reflects flavors from the East, West,
Midwest and the South. “I put all the
game I know on this CD,” he says.

Natris G and his label are re-
bounding following a recent carjack-
ing that left the company without its
promotional van.

About the theft, Natris G says, “1
just handled my business. People
get jacked everyday. I knew I would
get it back.” And he did.

ON THE HORIZON: Hip-hop veterans
Christopher “Play” Martin and
Cheryl “Salt” Denton will co-direct
and co-write “Rise,” a new hip-hop
musical that will hit 12 cities next
year. The musical will showcase Dec.
9-12 in Atlanta. The production is
executive-produced by New York
Knicks player Allan Houston.
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Prommer’s Startup Helps Labels Get Music Heard

Michael Prommer is activating
his new label management firm,
Prommer Inc., despite the music
industry’s current challenges.

Based in New York, the compa-
ny helps foreign and domestic
record labels and artists navigate
the U.S. market.

“Many European labels should
have offices or better representation
in the States, but they don’t,” Prom-
mer says. “And domestic labels are
great on the creative side of things,
but not always on top of things on
the business side.”

Prommer, formerly with lifestyle
magazines XLR8R and Flyer, says his
company handles all facets of getting
the music heard—distribution, mar-
keting and promotion.

“We work with a variety of distrib-
utors, PR agencies and radio pro-
moters to ensure that we have the
best people for each project,” Prom-
mer explains.

“Since our work is not on the cre-
ative side,” he continues, “we
emphasize the research and data
aspects to achieve the best results
for our clients.”

Prommer currently works with a
handful of German labels: Compost,

Jazzanova Compost Records, Sonar
Kollektiv and Groove Attack.

IT’S OVER NOW: Fans of Deborah
Cox’s club fare have long been wait-

ing for a remixed full-length from
the artist. The artist’s former label, J
Records, will quench such needs
July 22 when it releases “Remixed.”
Beat-mixed by Al B. Rich (aka Rich

Pangilinan & Albert Castillo), the set
includes all of the singer’s No. 1
uptempo remixes, including “Things
Just Ain't the Same,” “Nobody’s Sup-
posed to Be Here,” “Absolutely Not,”
“It’s Over Now” and “I Never Knew.”
The hard-to-find David Morales
and Junior Vasquez

Valentin, the track has been
embraced by such radio stations as
WPYM Miami and WXKS Boston.

Gureli says the act is putting the
finishing touches on its debut
album, which should be in stores by
the end of summer.

remixes—albeit edits—
of the classic “Who Do U
Love” are also included.
Cox’s forthcoming
swan song single from J,
a potent cover of Phil
Collins’ top five hit
“Something Happened
on the Way to Heaven,”
kicks off the proceed-
ings. Initial radio reac-
tion is strong, which

Beat
Bo.x,,

By Michael Paoletta

mpaoletta@billboard.com

could result in the
artist’s strongest single to date.
Wouldn't that be ironic?

MAKING NOISE: Speaking of J
Records, its VP of A&R, Hosh Gureli,
has opened a label on the side: Siren
Entertainment. And it’s off to a
promising start.

Siren’s first single is an energetic
cover of Def Leppard’s No. 1 smash
“Love Bites” by Q.E.D. Produced by

MONSTER MIX: Club kid/promoter
Michael Alig was a mainstay of New
York’s club scene in the late '80s and
'90s. At the time, he, along with a
gaggle of friends, introduced the
club kid concept to mainstream
America by way of appearances on
syndicated daytime talk shows.

A forthcoming feature film,
“Party Monster,” explores Alig’s
rise and eventual fall. It stars

Macaulay Culkin, Marilyn Manson,
Chloe Sevigny and Wilson Cruz,
among others.

Beat Box hears that TVT Records
will release the accompanying
soundtrack, which promises to be an
eclectic treasure.

In addition to spotlighting music
from the era (Nina Hagen, Shannon,
Stacey Q), the soundtrack will
include new tracks by Ladytron,
Arthur Baker and the ultra-hot Scis-
sor Sisters, among others.

Howard Paar wore the music
supervisor hat, while Bill Coleman
was the creative music adviser for
the soundtrack.

THE SINGLE LIFE: The following sin-
gles are worthy of your immediate
attention: Deepswing Featuring
Chance’s gospel-soaked “Freedom”
(Generate Music), Francois K. &
Eric Kupper’s Classic Vocal mix of
Vivian Green’s “Fanatic™ (Colum-
bia), the Love to Infinity and ATFC
remixes of Simply Red’s “Sunrise”
(simplyred.com), Jay-J’s restructur-
ing of Echo’s “Secret Self” (New
Line/Syntax) and Felix da House-
cat’s Heavenly House rerubs of Nina
Simone’s “Sinnerman” (Verve).

Fannypack

Continued from page 6

The song was getting 675 spins at
mainstream top 40 radio for the week
ended June 29, according to Nielsen
Broadcast Data Systems.

Silverman says the single’s success
surprised him. “I didn’t expect it to
blow that fast, but it was actually a
marching plan that I had hoped
would happen. The idea was to first
go to the morning shows and see if
they responded.”

Morning radio did play a large
role in the success of “Cameltoe.”
Top 40 WHTZ (Z100) New York
music director Paul “Cubby” Bryant
credits the station’s “Z Morning
200" show for helping to break the
single at the station.

Sister dance station “WKTU was
spiking it, and we started to feel the
phones,” Bryant says. “About a week
later, the morning show just started
talking about the song . . . It's your typ-
ical novelty story. You spike it once and
the phones blow up. It went from a
morning show song to [receiving]
countdown spins. For a week or two,
we had it in every countdown: noon,
Carson Daly’s, 9 p.m., and a few spikes
outside of those. [It was] No. 1 phones
by a landslide for a week or two.”

It was a hit across the country. For
Steve King, operations manager for
Clear Channel/Tucson, Ariz., and PD
of top 40 KRQQ, the single was an
instant hit as well.

“We knew this would be a phone
record before we started playing it,”

King says. “We already have No. 1
phones for a couple of reasons: It is an
unexpected subject to touch on with a
[top 40 audience], it's taboo to some
people and it is relatable to the audi-
ence. I know my girlfriend asks me if
her pants make her

have a cameltoe."

While the sin- '\
gle had a success- &
ful run at 2100, it -
has heen brief. In
recent weeks, Z100
backed down on the
record.

“As soon as the
“American Idol”
|results were] an-
nounced, the phones
quickly turned to
Ruben Studdard and
Clay Aiken, and
‘Cameltoe’ became
younger and younger,”
Bryant says.

“At first, it appealed
to 22-year-old fe-
males. We'd get calls
saying, ‘Oh, my
girlfriends were
just talking about
this.” Then, it got
younger as it
went onand hit a
wall after 91
spins. But it
did its

H S
W5

l;'.

job was to add
Fannypack into the pop

lexicon, the single certainly has suc-
ceeded.

While Silverman regards “Camel-
toe” as a hip-hop record, R&B/hip-hop
radio has not been particularly sup-
portive, with the exception of some
mainstream R&B
stations, like
WQHT (Hot
97) New York.

-’

Fannypack

&

“It’s not something I'm even con-
sidering,” says WAJZ (96.3 Jamz)
Albany, N.Y., PD Ron “Sugarbear”
Williams, whose top 40 sister sta-
tion, WFLY, is playing the song. “It's
a pop record. There’s no doubt about
it. [Just] because it has some rhyme
scheme in it doesn’t make it a hip-
hop record. There’s the texture of it
and the feel of it and everything that
doesn’t really work for a hip-hop

station. That's not to say rhyth-
mic stations may not see it as a
hip-hop record, but it's not
going to fly on a straight hip-
hop station.’
While “Cameltoe” was a
successful radio single, the sin-
gle’s novelty has some pro-
' grammers questioning Fanny-
pack’s staying power.

“This is nothing more than
LTrimm, DF Dub and a handful of
other novelty artists that came
before,” King notes.

The novelty factor was not

lost on Silverman, either.
“It wasn’t just a con-
cern about the single
pigeonholing them as
anoveltyact,” Silver-
man says. “Because
they're so young,
they might also
be perceived
as a kiddie
act. The
group
isn’t
just the three girls.
It's also Matt and Fancy, the producers
and the brains behind the group. These
guys have been on the scene. They're

both DJs, and they’re totally aware.

“That’s why we had a two-point
plan,” Silverman adds. “We also
worked press. We had interviews
with The New York Times, The Daily
News, Blender, Urb, etc. We were
always concerned with underground
cool credibility. We're also working
with that mentality worldwide.”

That said, the group was recently
featured on MTV's “The Wrap™ and
“Total Request Live,” debuting the
video for “Cameltoe” on the latter.
Directed by Kurt St. Thomas and db
animation, the video is half animat-
ed and half live action.

“ ‘Cameltoe’ was a door opener,”
Silverman notes. “It might not last
as long as other singles, because the
faster they go up the faster they
come down.”

But Silverman'’s strategy is to
penetrate radio formats that might
not have initially been interested in
the band and “at least give us a shot
at a second single, which is a better
record. When you have a group that
doesn’t fit into a stereotypical radio
format, you have to have some way
to get people’s attention.”

The group also understands
the pitfall of being a one-hit won-
der but is confident it will avoid
that fate.

“We’ll have more hits,” Belinda
says. “We have a lot of tricks up our
sleeves with this album.”

“I hope it's our only hit,” Fancy
jokingly disagrees, “because I'm get-
ting tired.”

Additional reporting by Sean Ross
in New York.
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Reality/Talent Shows Ignite Argentine Music Biz

BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—The Argentine rec-
ord industry has witnessed the simul-
taneous signing of nine new artists—
all of them discovered through popular
TV reality shows/contests “Escalera a
la Fama"” and “Operacién Triunfo.”

Although the two shows ostensibly
competed against each other, they
never had to vie for the same time
slot, and both enjoyed phenomenal
ratings success.

Soon, however, the winners from
both shows will have to compete
against each other for attention in
record stores and on the radio.

In addition, these acts will face stiff
competition from last year's winners of
“Popstars™: girl band Bandana and boy
band Mambra. This month, the two
groups will ship to retail their third and
second albums, respectively.

ing artists April 19.

While the aim of “Popstars” was to
form a group, the “Escalera” format
consisted of a four-month process of
weekly eliminations (Bill-
board, May 10) that was
supposed to end with two
winners—one male, one
female—signing record
deals through a joint ven-
ture with Sony Music, BMG
and EMI.

But after a few shows,
the jury de-
clared that
the amount &
of talent was
so overwhel-
ming that
they needed
to broaden
their pool of
winners. A

be dCONCen=

tration of TV-originated artists this year,
but the key is how to develop each proj-
ect,” Sony Music GM Jorge Ferradas
told Billboard in April.

Industry analysts speculate that the
top 10 charts may soon be dominated
solely by these TV-originated acts.

“It is possible,” says Gustavo
Yankelevich, co-founder of enter-
tainment group RGB, which pro-
duced “Escalera a la Fama” and
“Popstars.” “And I would love to take
the top slots.”

The first winners of the recent
shows were announced by “Escalera,”
which ended June 14 but began sign-

Two TV Shows, Nine New Acts. From the top, “Operacién Triunfo” winners Andrea and Emanuel. Second row, additional "Operacién

folk/pop band Madryn.

The group immediately released the
single “Sola Por la Arena.”

On May 3, finalists Carlos and Pato

On June 7 and June 14, two 20-
year-olds, Luli and Pablo, were cho-
sen as the solo winners.

All “Escalera”™ winners recorded
three songs, featured on a
compilation album released
June 19. The album is cur-
rently No. 1 on Argentina’s
sales chart.

Live shows took place
June 28 and 29 at the 3,200-
seat Gran Rex Theater, and
individual debut albums are

slated for 2004.

Eo?

Though the
winning acts
have been signed
to the Sony/
l BMG/EMI joint
venture, it has
not yet been
determined
which acts will

Triunfo” winners Claudio, Fernando and Pablo. Bottom, from left, “Escalera” winners Gamberro, Luli, Pablo and Madryn.

band and a duo were added to the
search, and the first winners were
Romina, Fede, Shelly and Nico (all go
by their first names), who became

were grouped together as male rock/pop
duo Gamberro, whose song “Conocerte”
went straight to the top of the FM radio

airplay chart in Buenos Aires.

belong to which label.

The first Argentine edition of
Spanish-born reality show “Oper-
acién Triunfo” (Billboard, June 7)

ended June 8, when four of the last
six finalists were chosen as winners
by the TV audience.

The show was a smash. TV ratings
peaked at 38 points (4 million viewers).

The overall winner of “Operacion
Triunfo” was Claudio Basso, a bashful
25-year-old construction worker with
a gift for romantic ballads.

Three runners-up also received cash
prizes and record contracts: 19-year-
old Pablo Tamagnini (who excelled at
both love songs and Latin rhythms),
21-year-old pop/rock fan Emanuel
Arias Frezzi and 25-year-old Andrea
Del Valle Bela (with a great voice for
European-style romantic songs). Uni-
versal signed Basso and Tamagnini,
while Warner inked Arias Frezzi and
Del Valle Bela.

One week later, Warner offered an
unexpected fifth contract to 19-year-old
folk singer Fernando Bergagno.

“Operacién Triunfo” finalists will
perform live July 11-12 at the 7,200-
seat Luna Park Arena, with a reper-
toire of cover songs that have been
featured on the show and included
in the five tie-in compilations
released to date.

A total of 500,000 CDs—covering
the five “Operacion Triunfo: La Musica
de Operacion Triunfo” titles—have
been sold through a special promotion
with Coca-Cola.

While the compilations feature
the finalists performing only cov-
ers, they will sing original compo-
sitions on their yet-to-be-recorded
debut albums.

Aline’s No Stranger To The Latin Music Scene

Because Mexican singer Aline has
just released her debut solo album,
“Infiel” (Mock & Roll), she may be
considered a newcomer to music.

Not so.

Aline (who goes by her first name),
may be remembered as Aline Hernan-
dez, the first to publicly accuse Mexi-
can pop singer Gloria Trevi and her
manager, Sergio Andrade, of corrup-

ALINE: RESHAPING HER LIFE

tion of minors in 1998. (Trevi was
subsequently jailed in Brazil for sever-
al years awaiting extradition and is
now awaiting trial in Mexico.)

Aline began her musical career as
a backup singer for Trevi. At 15, she
married Andrade, then 34.

In 1992, she divorced
Andrade. Six years later,
she made her accusations
in Mexican courts and in
her tell-all book, “La Glo-
ria Por el Infierno” (Hell
for Glory), which has
been widely cited in the
notorious case.

Now), Aline is reshaping
her life. Her appearance in
a Los Tucanes de Tijuana

Latin
Noiqs,,

By Leila Cobo

Icobo@billboard.com

video brought her to the
attention of her current manager,
Mock & Roll's Rogelio Macin.

Aline’s new album, a collection of
Mexican cumbias, “has nothing to do
with the Trevi issue,” Macin says.

Aline is currently featured in the
TV Azteca soap opera “Como en el
Cine” (playing a villain) and is writ-
ing a self-help book.

EXCITING 20TH: No one can say the
Spanish Broadcasting System (SBS)
20th anniversary concert, held June
28 at New York’s Madison Square
Garden, wasn't full of excitement.
“Drama” was the word frequently
heard backstage, with the order of
the performers not being deter-

mined until the last minute.

The obvious choices for opening
acts—Sin Bandera and Soraya—took
a back seat.

Instead, Carlos Vives opened with
a full, high-energy 45-minute set.
Then, as singer/songwriter Soraya
was setting foot onstage, another
change came: Ricky Martin took
hold of the microphone. Apparently,
he had a plane to catch to Brazil
immediately following the show.

Forty minutes of Martin is always
an exciting thing, especially when
he’s performing live with a 15-piece
band. Audiences, whipped to a frenzy
by Vives and even further excited by
Martin, were then graced with a low-

key, acoustic set from Soraya.

That the singer pulled it off and
got the audience on its feet armed
with just a guitar speaks volumes
about her stage presence and per-
formance skills.

It is also a powerful reminder of the
importance of actually singing live and
not lip-synching to track, an under-
handed practice labels and artists con-
tinue to foster and condone.

Sin Bandera closed the show, play-
ing valiantly on a corner of the stage
to a reduced audience.

Discussions about Martin's and
Vives' placement in the show had
reportedly been going on for weeks.

Instead of “drama,” the best word
to describe the controversy might be
“unnecessary’: It was a great show.

KOLM-INGS AND GOINGS: Universal
Music Latino has been restructured
under new senior VP Walter Kolm.
Miguel Vazquez, previously East
Coast promotions director for Fono-
visa, has been hired as national direc-
tor of promotions. He is based in
Miami and reports directly to Kolm.
Also in Miami, the label’s press and
publicity team has been split in three.

Now, Maria Inés Sanchez, former jun-
ior label manager, has been appointed
new-media and international exploita-
tion manager. Christina Castrillon,
former publicist, is now national press
manager. Monica Escobar has been
brought in from the L.A. office and
appointed national TV manager.

Ana Luisa Sosa, former label man-
ager in Venezuela, has been appoint-
ed marketing coordinator. All report
to Kolm, who in turn reports to presi-
dent John Echevarria.

In L.A., Patricia Flores has been
appointed associate label manager.
reporting directly to senior label
Manager Elena Rodrigo.

CRUZ IS FINE: On a more serious note,
Celia Cruz’s family and management
team are supremely unhappy about
radio stations in Miami falsely report-
ing the singer’s death on July 1.

In a statement, Cruz’s publicist,
Blanca LaSalle, wrote: “Just as births
are announced, deaths are announced,
and you may be certain that should
this moment occur, God forbid, the
family will be the first to announce it.”

Cruz recently underwent brain can-
cer surgery and is recovering at home.
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| LOS HURACANES DEL NORTE
f] FONOVISA 310122/UG (14 98 CO) [M]

HOT SHOT DEBUT

En El Tiempo | 4

8| VENE 84534/EMI LATIN (13 98 CD)

’ EL COYOTE Y SU BANDA TIERRA SANTA

Grandes Exitos Originales | 36

54

ACA 58522/BMG LATIN {1698 CD) [M])

Estrella Guia | 12

| SOUNDTRACK

il DG 474150/UNIVERSAL CLASSICS GROUP {13.98 CD)

Frida

2

JUANES

Bl SURCO 017532/UNIVERSAL LATINO (16.98 CO} [H]

Un Dia Normai

H
I- | ALEXANDRE PIRES
b

| RICARDO ARJONA
SONY DISCOS 84564/SONY MUSIC 11798 EQ CD) [W]

Santo Pecado | 3

LOS RAZOS

| ACA 50631/BMG LATIN (13.98 CD) [W]

Hierbabuena | 12

LOS CADETES DE LINARES
il UNIVISION 310127/UG 114.98 CO) [W]

30 Inoividables

| ENRIQUE IGLESIAS ®
|l UNIVERSAL LATIND 064385 {11.98/18 98}

Quizas | 1

8l EMILATIN 40514 {16.98 CD)

| A.B. QUINTANILLA iil PRESENTS KUMBIA KINGS

||| BANDA EL RECODO
il FONOVISA 350815/UG (1438 CD) [M)

4

Nuestra Historia

||| THALIA

2N

““i

ll EMILATIN 81595{12.98CD) [M)

GREATEST GAINER

\\ui
I

Thalia's Hits Remixed

| VARIOUS ARTISTS
81 UNIVISION 310146/UG (16 98 CO)

| KUMBIA KINGS
B EM) LATIN 42526 {7.98/11.98)

Billboard Latin Music Awards 2003 {Pop/Tropical) | 58

All Mixed Up: Los Remixes | 3

| LA OREJA DE VAN GOGH
8| SONY DISCOS 70451/SONY MUSIC (15.98 EO CD)

Lo Que Te Conte Mientras Te Hacias La Dormida | 60

| VARIOUS ARTISTS
UNIVISION 310099/UG (1398 CD)

30 Gruperas De Coleccion | 6

“1 MANA

|
| WARNER LATINA 48566 (10 98/18 98)

Revolucion De Amor

VARIOUS ARTISTS
UNIVISION 310124/UG (14.98 CO)

20 Nortenas Romanticas | 62

B DISA 727044 14 98 CD) (M]

LOS ANGELES AZULES/LOS ANGELES DE CHARLY

Encuentro De Angeles Vol. 1

| CHAYANNE

Bl SONY DISCOS 84667/SONY MUSIC (10,38 EQ/16.98) [M]

Grandes Exitos | 1

| LOS TEMERARIOS/LOS BUKIS
| FoNOVISA 350832/U6 (14.98 COY

20 Inolvidables

| WARNER LATINA 60317 {17 38 CDI

{ RICARDO MONTANER

Prohibido Olvidar | 34

" GRUPO BRYNDIS
B DISA 726395 {18.98 CD/OVD} [M]

Memorias

| LOS RIELEROS DEL NORTE
8 FONOVISA 350734/UG (14 98 CO) [M]

EnVive | 16

| BRONCO

B| FONOVISA 350787/UG (14 98 CO) [M]

30 Inolvidables

JOAN SEBASTIAN
MUSART 12887/BALBOA (8.98/13.98)

Coleccion De Oro

PEPE AGUILAR

UNIVISION 310119/UG (16.98 CD) [M]

Y Tenerte Otra Vez

| INTOCABLE
| emi LATIN 80813 (21 98 CO/OVO)

La Historia | 1

{ | LOS HURACANES DEL NORTE
| UNIVISION 310103/UG (1598 CO [M]

28 Huracanazos | 10

VARIOUS ARTISTS
{ univision 01506 D488 O}

Billboard Latin Music Awards 2003 (Regional Mexican) | 58

‘| CONJUNTO PRIMAVERA
| FONOVISA 350786/U6 114.98 CO) [M)

Nuestra Historia

| AKWID

UNIVISION 310155/UG (14.98 CD) [M1

Proyecto Akwid

| INTOCABLE
. { EMI LATIN 80818 (14 98 CO}

La Historia

B DiSA 727039{13.98 CO)

| VARIOUS ARTISTS

Historia Musical Grupera

=
| SELENA ©
EM} LATIN 42096 (16.98 €O}

Ones

| SHAKIRA A

SONY DISCOS 87611/SONY MUSIC (15 98 EQ CO}

Grandes Exitos

| HECTOR & TITO
8| V) 450583 (22 98 €0} [M}

| MOJADO

UN(VISION 310112/UG {14.98 CD} [H)

La Historia Live

30 Inolvidables

B DISA 72704314 98 CD}

»!I PALOMO/CONJUNTO PRIMAVERA

Encuentro De Titanes | 20

. LALEY

S| WEA ROCK 60265/ WARNER LATINA (17.98 CD)

Libertad | 12

| CUISILLOS DE ARTURO MACIAS
S| MUSART 2709/BALBOA (6.98 CO}

Las Romanticas De Cuisillos | 24

LOS TUCANES DE TIJUANA
UNIVERSAL LATIND 036202 {14 98 CD} [M]

Imperio | 11

| EROS RAMAZZOTTI
ARIDLA 52254/BMG LATIN {17.98 CO)

9 (Spanish Version) | 30

| THALIA A
B EMILATIN 39753 (10.98/17.98) {M]

Thalia | 1

| COW 5003611398 CO)

| SAMUEL HERNANDEZ

Jesus Siempre Llega A Tiempa | 70

FONDVISA 050666/UG (14.98 CD)

| LOS TIGRES DEL NORTE

La Reina Del Sur | 1

| ANTONIO AGUILAR
| MUSART 12708/BALBOA [5.9312.98)

Con Tambora | 40

| FONOVISA 86235/UG (9.98/13.98)

GRUPO EXTERMINADOR

A Calzon Quitado | 38

MUSART 12808/BALBOA (1298 CD)

CUISILLOS DE ARTURO MACIAS

Coleccion De Ora | 74

FREDDIE 71851 {7.98/13.98)

| LOS TERRIBLES DEL NORTE

20 Corridazos | 39

LATIN POP ALBUMS

TROPICAL/SALSA ALBUMS

REGIONAL MEXICAN ALBUMS

RICKY MARTIN
ALMAS DEL SILENCID {SONY DISCOS/SONY MUSIC)

IBRAHIM FERRER
BUENDS HERMANDS (WORLD CIRCUIT/NONESUCH/AG)

MARCO ANTONIO SOUS
TU AMOR O TU DESPRECIO {FONOVISA/UG)

DON DMAR
THE LAST DON {1}

CELIA CRUZ
HITSMIX (SONY DISCOS/SONY MUSIC)

LOS HURACANES DEL NORTE
ENELTIEMPO (FONDVISA/UG)

JUANES
UN DIA NORMAL (SURCO/UNIVERSAL LATING)

INDIA
LATIN SONGBIRD: MI ALMA Y CORAZON [SONY DISCOS!

SDUNDTRACK
FRIDA {DG/UNIVERSAL CLASSICS GROUP)

A.B. QUINTANILLA Il PRESENTS KUMBIA KINGS
4 {EMILATIN)

VARIOUS ARTISTS
BACHATAHITS 2003 {J&N/SONY DISCOS/SONY MUSIC)

LOS CADETES DE LINARES
30 INOLVIDABLES {UNIVISION/UG)

| DisaT2r00201498 TO)

| VARIOUS ARTISTS

Las 30 Cumbias Mas Pegadas Vol.2 | 21

THALIA
THALIA'S HITS REMIXED (EMILATIN)

MDNCHY & ALEXANDRA
THEMIX {J&N/SONY 0ISCOS/SONY MUSICH

BANDA EL RECOOD
NUESTRA HISTORiA {FONOVISA/UG)

| ROGELIO MARTINEZ

FONOVISA 250238/1IR 113 98 LD}

Amandote Otra Vez | 27

IBRAHIM FERRER
WORLD CIRCUIT/NONESUCH 79650/AG {18.98 COJ [H]

Buenos Hermanos | 6

Senor Bolero2 | 2

'-‘ PANCHO BARRAZA
MUSART 2713/BALBOA (6.98 CO) [H]

Las Romanticas De Pancho Barraza | 12

-'§u1[ INDUSTRIA DEL AMOR
[ univision 310114706 (14 38 CO) [M)

30 Inolvidables Vol.2 | 11

'WI

LOS ANGELES DE CHARLY
FONOVISA 350872/UG 41398 CO)

Recuerdos | 15

VARIOUS ARTISTS
FONOVISA 350837/UG (1338 CD)

30 De Sax En Sax Vol.1 | 14

|'|:'l?“ PEPE AGUILAR

= MUSART 2891/BALBOA {12.98 CO}

Coleccion De Oro | 32

| 72| RY COODER MANUEL GALBAN
\I' =_ H PERRO VERDE/NONESUCH 79691/AG (18 98 CO}

Mambo Sinuendo | 1

| LOS PLAYER'S

Ranchero De | 40

| MUSART 2741/8ALBOA {12.98 CO}

BANDA EL RECODO/BANDA MACHOS
UNIVISION 310144/UG 114.98 €O}

Las Dos Grandes | 20

| CELIA CRUZ

SONY DISCOS 87607/SONY MUSIC (1498 EQ CO)

Hits Mix | 31

| VARIOUS ARTISTS
| FONOVISA 350791/UG (13 98 CD}

Los 30 Corridos Mas Prohibidos | 27

| unvisic 21

| VARIOUS ARTISTS
126 UG 114.98 CO)

Parranda Tequilera: 25 Exitos | 38

| LOS ACOSTA
1 0ISA 727026 {0 93 13 981 [H]

Gttt r 2838882y OO e 3

Historia Musical: 30 Pegaditas | 8

CARLOS Y JOSE
| EMI LATIN 82823 (14 98 CO)

o
l-‘ .
-

30 Exitos Insuperables | 47

MANA
AEVOLUCION DE AMCR (WARNER LATINA}

EDDIE PALMIER|
RITMO CALIENTE (CONCORD PICANTE/CONCORD)

LOS ANGELES AZULES/LOS ANGELES DE CHARLY
ENCUENTRO DE ANGELES VOL 1 {DISA)

SELENA
ONES (EMI LATIN}

GILBERTO SANTA ROSA
VICEVERSA [SONY DISCOS/SONY MUSICH

LDS TEMERARIDSADS BUKIS
20 INDLVIDABLES {FONOVISA/UG}

SHAKIRA
GRANOES EXITOS ({SONY DISCOS/SONY MUSICH

MARC ANTHONY
LIBRE {COLUMBIA/SONY 0ISCOS/SONY MUSIC)

GRUPOQ BRYNDIS
MEMORIAS {0ISA)

HECTOR & TITO
LA HISTORIA LIVE (V)]

VARIOUS ARTISTS
SALSA AROUND THE WORLD (PUTUMAYO)

BRONCO
30 INOLVIOABLES {FONOVISA/UGH

LA LEY
LIBERTAD (WEA ROCK/WARNER LATINA)

AVENTURA
WE BROKE THE RULES {PREMIUM LATIN/J&N}

JOAN SEBASTIAN
COLECCION OE ORO {(MUSART/BALBOA)

EROS RAMAZZDTTI
8{SPANISH VERSION! {ARIOLA/BMG LATIN)

ELVIS CRESPO
GREATEST HITS {SONY 0iSCOS/SONY MUSIC)

PEPE AGUILAR
¥ TENERTE OTRA VEZ [UNIVISIONAUGH

JOSE FELICIANO
SENORBOLERD 2 (UNIVERSAL LATINO}

MONCHY & ALEXANDRA
CONFESIONES. . (J&N/SONY DISCOS/SONY MUSICH

CONJUNTO PRIMAVERA
NUESTRA HISTOR1A {FONOVISA/UG)

RY COODER MANUEL GALBAN
MAMBO SINUENDO {PERRO VERDE/NONESUCH/AG)

VARIOUS ARTISTS
THE REVENTON 30 PEGADITAS {MOCK & ROLL/SONY DISCOS!

AKWID
PROYECTO AKWID {UNIVISIONAUG)

JACI VELASQUEZ
MILAGRO {SONY DISCOS/SONY MUSIC)

VARIOUS ARTISTS
SALSAHITS 2003 {J&N/SONY DISCOS/SONY MUSIC}

ALEXANDRE PIRES
ESTRELLA GUIA {RCA/BMG LATIN)

CELIA CRUZ
| LANEGRATIENETUMBAD {SONY DISCOS/SONY MUSICH

INTOCABLE
LA HISTORIA {EMI LATIN)

VARIOUS ARTISTS
HISTORIA MUSICAL GRUPERA {DISA)

RICARDO ARJONA
SANTOPECADO {SONY DISCOS/SONY MUSICH

FLOR DE TABACD
FLOR OE TABACO {ERAMIAVI)

MOJAOO
30INOLVIDABLES (UNIVISION/UG)

ENRIQUE IGLESIAS
QUIZAS (UNIVERSAL LATIND}

VICTOR MANUELLE
LE PREGUNTABA A LA LUNA (SONY DISCOS/SONY MUSIC)

PALOMO/CONJUNTD PRIMAVERA
ENCUENTRO DE TITANES (DISA]

VARIOUS ARTISTS
BILLBOARD LATIN MUSIC AWARDS 2003 {POP/TROPICAL! (UNIVISIONUG)

CARLDS VIVES
DEJAME ENTRAR (EMI LATIN)

CUISILLDS DE ARTURD MACIAS
LAS ROMANTICAS O CUISILLOS (MUSART/BALBDA}

KUMBIA KINGS
ALL MIXED UP- LOS REMIXES {EMI LATIN)

THE SPANISH HARLEM ORCHESTRA
UN GRAN DiA EN EL BARRIO {ROPEADOPE/AG)

Li:] LOS TUCANES DE TIIUANA

IMPERID {UNIVERSAL LATINO}

LA OREJA OE VAN GOGH
L0 QUE TE CONTE MIENTRAS TE HACIAS LA DORMIDA (SONY DISCOS/SONY MUSIC)

RAPHY LEAVITT Y LA SELECTA
EN VIVD 30 ANIVERSARIO {VI)

Fil various armisTs

LAS 30 CUMBIAS MAS PEGADAS VOL 2 {0ISA}

FITO OLIVARES
EMI LATIN 83765 (13.98 CO)

30 Exitos Insuperables | 48

49 B 151 12

JACI VELASQUEZ
4 SONY DISCOS §7652/SONY MUSIC {16.98 EQ CD)

Milagro | 24

@ A\lhums with the greatest sales gains this week. @ Recording Industry Assn. Df America (RIAA} certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 mil
lion units {Platinum}. @ RIAA certification for net shipment of 10 million uriits {Diamond). Numeral followng Platinum or Diamond symbol indicates album’s mufti-platinum fevel. For boxed sets, and double

albums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards:

tion of 200,000 units (Platino). /

Heatseeker Impact shows albums removed fram Heatseekers this week.

Certification for net shipment of 100,000 units {Dro). A Centifica-

? Certification of 400,000 units {Mutti-Platin). *Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labets, are suggested lists. Tape prices
marked EQ, and all other CD prices, are equivalent prices, which are proy

ected from whalesale prices. Greatest Gamer shaws chart's largest unit increase. Pacesetter indicates biggest percentage growth.
iH] indicates past or present Heatseeker titie, © 2003, vNU Business Media, inc., and Nielsen SoundScan, inc. All fights reserved.
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Green Seeks Major Sales Lift With Republic

BY PHYLLIS STARK

NASHVILLE—At a time when many
artists are leaving the major-label sys-
tem to put out their albums inde-
pendently, Pat Green has gone the
opposite route.

After releasing six successful inde-
pendent albums, Green signed with
New York-based Republic/Universal
Records for his album “Three Days”
in 2001.

The partnership worked. “Three
Days” debuted at No. 7 on the Bill-
board Top Country Albums chart—its
peak position—and stayed on the chart
for 56 weeks.

Now, not only does Green have a
new album due out on Republic, but
the company also has bought the dis-
tribution rights to five of his indie
efforts and will rerelease all of them
this summer. The albums were previ-
ously issued on the artist’s Greenhorse
label and distributed by the now-bank-
rupt Southwest Wholesale.

Green is pleased with the exposure
his Republic/Universal affiliation has
afforded him. “We weren't required to
be the big hat act,” he says. “We just
did our thing. It was so good to be in-
volved with a record label that under-
stood us as a band.”

“We're focused on breaking Pat,”
says Republic president Avery Lipman,
who adds that he enjoys working with
the free-spirited artist.

“There’s a certain amount of the
spirit of Texas that's alive and well in
Pat, both in his music and the way
he conducts himself. We try to cre-
ate an environment here where he

can be himself.”

The rereleases will be out some-
time this summer; a firm release
date has not yet been set. The rere-
leased titles are “Dancehall Dream-
er.” “George's Bar,” “Here We Go,”
“Carry On" and Green'’s duets album
with Cory Morrow, “Songs We Wish
We'd Written,” which peaked at No.
26 on the Top Country Albums chart
in 2001. His “Live at Billy Bob’s
Texas” album is not part of the
Republic deal.

Lipman says he was interested in
Green's catalog when he was first
signed to the label, but Green had an
existing distribution deal in place
with Southwest.

When that deal ended, “I didn't
have the interest in starting up
|Greenhorse] on a full scale like it was
a few years ago,” says Green of his
decision to assign distribution for his
previous albums to Universal. “I
didn't want to mess with the idea of
having to come back into being a dis-
tributor. So we forfeit a small per-
centage of the take to the record label,
but I can sleep at night.”

Lipman says of the catalog deal, “At
least it is records we know are going to
sell.” With access to the full catalog,
he says, “we can be more coordinated
in terms of doing pricing, deals and
positioning, We will do a comprehen-
sive catalog campaign in conjunction
with the release of the new record.”

That new record, “Wave on Wave,”
hits stores July 15.

VENTURING OUT
Green has long worked with pro-

ducer Lloyd Maines. For “Wave on
Wave,” however, he decided to try
something different and chose pro-
ducer Don Gehman, best-known for
his work with John Mellencamp and

GREEN; ‘THIS IS THE BEST RECORD |'VE EVER DONE'

R.E.M. They recorded the album in
Texas and California.

“I love Lloyd, but I wanted to go
without my safety net,” Green says. He
affectionately describes Gehman as “a
friggin’ ball breaker,” noting that a
typical recording session would last
“all day and into the night.”

But the outcome, Green says, is
“the best record I've ever done” and “a
quantum leap” ahead of his previous
efforts. “It felt like everybody in the
band, including me, stepped up to the
plate on this record.”

While “Three Days”
contained both new
songs and material
from Green’s previ-
ous indie albums,
“Wave on Wave” con-
tains 13 brand-new
songs, all but one of
which were written
or co-written by
Green, an EMI writer.

Like “Three Days,”
“Wave on Wave”
contains a duet with
Willie Nelson. The
new album also fea-
tures the vocal tal-
ents of Ray Wylie
Hubbard and Ray
Benson.

To promote the
album, Green has
made an appearance
on CMT’s “Most
Wanted Live,” and
his “Austin City
Limits” perform-
ance will air on PBS
stations Aug. 30.

He'll perform a free show at Sunset
Station in San Antonio on the evening
of the album’s release. It will be spon-
sored by Green’s longtime tour spon-
sor, Miller Lite.

Green launched his latest tour
July 3 with dates scheduled through

Sept. 20. He is booked by the Wil-
liam Morris Agency.

BIG IN TEXAS

The relentlessly touring Green,
who is typically on the road 150-200
dates per year, is a huge star in his
home state of Texas.

“Pat Green has been an ‘A’ artist
here at the Wolf for a few years. But
very few artists ever achieve the vibe
that Pat has right now,” says
Smokey Rivers, assistant PD at
KPLX (the Wolf) Dallas. “He domi-
nates the phones, his music re-
searches through the roof and he
puts butts in seats. Younger coun-
try fans dig this guy a lot.”

Lipman says, “The challenge
here is to take [someone who is] a
superstar in one part of the coun-
try and spread it around to the rest
of the country.”

Universal VP of marketing Jill
Capone says Green will be doing retail
in-stores in each of Texas' biggest
cities to promote the new album.
Each day during the album’s release
week, he'll be in a different city doing
local radio and TV interviews, in addi-
tion to the in-stores.

Capone says the marketing team
will also look at appearances for
Green in “breakout markets where
we're getting some good love at
radio.” That includes Los Angeles,
where Green will be routed during
the album’s debut week.

Republic/Universal is also airing 30-
second TV spots for Green’s album on
CMT, GAC and local sports programs
in Texas, according to Capone.

Country Radio Pays Tribute To McEntire

Reba McEntire is usually a model
of composure. But when she was pre-
sented with a career achievernent
award by producer and former MCA
Nashville president Tony Brown June
26 in Nashville, she couldn't fight
back the tears.

It was Brown’s first public appear-
ance since the life-threatening head
injury that he sustained April 11.

A fit-looking Brown presented
McEntire with the award on behalf of
trade group Country Radio Broadcast-
ers (CRB) at the group’s annual Coun-
try Music DJ Hall of Fame dinner.

Brown, now a senior partner in
Universal South Records, remarked
that McEntire has “not only inspired
[other] artists but executives too.”

The first time he heard her voice on
the radio, singing “(You Lift Me) Up to
Heaven,” Brown said he wanted to
meet McEntire. “T eventually got to
not only meet her but work with her,
and it was the thrill of my life.”

McEntire called Brown “a walking
miracle” and said of his injury, “1
thought we'd lost him. I'm so proud

of everyone who prayed and con-

vinced God to let us keep him longer.”
Accepting her award, McEntire said,

“Country radio has been so very good

MCENTIRE; “WE ALWAYS MADE A GOOD TEAM®

to me. You've entertained me and
played my music, but you've also
drawn out of me [in interviews] stories
about my raising and shared them
with the world. I think we always made
a good team, and I'm proud of that.”

Sara Evans and Trisha Yearwood
paid tribute to McEntire by singing
some of her hit songs. Yearwood con-
fessed to being nervous about “singing
Reba McEntire’s biggest hits in front of
Reba McEntire" and talked about how
supportive McEntire has always been
of other female country artists.

“I don't think there has ever been a
better friend to another female artist,”
Yearwood said.

McEntire said she is set to begin
work on her new album June 30. “It’s
from my heart,” she said of the proj-
ect. “Every song I chose touched me,
and I hope it touches you.”

Also at the ceremony, country radio
personalities Bob Cole, Duke Hamil-
ton, W. Steven Martin and the late
Dick Haynes were inducted into the
Country Music DJ Hall of Fame (Bill-
board, March 1). Former station
owner and one-time Country Music
Assn. president Dan McKinnon was
inducted into the Country Radio Hall
of Fame, reserved for broadcasters
who were not air personalities. Frank
Mull, the CRB's first executive director,

received the group’s President’s Award.

ON THE ROW: Paul Barnabee has been
promoted to senior VP of finance and

administration at RCA Label Group in
Nashville. He was RLG’s VP of finance.

Robert Earl Keen, David Lee Murphy
and the Kerosene Brothers. Keen's
new album is due in October. He pre-
viously recorded for Sugar Hill, Arista
Austin and Lost Highway. The
Kerosene Brothers, better-known for

Following the
recent departure
of Oh Boy Rec-
ords VP/GM Dan
Einstein, 10-year
company veteran
Ric Taylor has
been promoted to
VP of operations
and CFO of the
Nashville-based
label. Karen

Scene §

By Phyllis Stark

pstark@billboard.com

I

McWhorter, a
four-year company staffer, is upped to
director of label operations. Upcom-
ing releases from Oh Boy include live
sets from Kris Kristofferson and
Janis Ian and studio albums from lan
and John Prine.

SIGNINGS: Koch/Audium Records has
added three acts to its artist roster:

their alter egos Hayseed Dixie, will
have an album out in late September.
They recorded two albums for Dual-
tone Records as Hayseed Dixie.

Murphy, a former MCA Nashville
artist best-known for his 1995 No. 1
hit “Dust on the Bottle,” is complet-
ing an album for Audium that has not
yet been scheduled for release.
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6 | SOUNDTRACK A’ L0STHIGHWAY/MERCURY 170069/UMGN (12 36/19 88 0 Brother, Where Art Thou? 19 GEORGE JONES @ [FGACY/ERIC 69319/SONY MUSIC (7.98 £0/11.98) 16 Biggest Hits | 127
7 | JOHNNY CASH A LEGACY,COLUMBIA 69733 SONY MUSIC {7.98 EQ/11.98) 16 Biggest Hits 20 HANK WILLIAMS @ ERCURY 536028/UMGN (11.98/17.98) 20 0f Hank Williams Greatest Hits | 119
8 | DIXIE CHICKS @' monumenT 6378 SONy LUSIC (12,98 F/18.98) Fly [21]) CONWAY TWITTY  cune 77641 14986 98) The Final Recordings 0f His Greatest Hits Volume One 3
10| BROOKS & DUNN A° ARisTA NASHVILLE 18852/RLG (1298/18.98) The Greatest Hits Coliection | 302 ¥ FAITH HILL A° warnen Baos 47373 wan (12.98/18.98] Breathe | 190
9 | WILLIE NELSON A 1EGACY/COLUMBIA 693:2/SONY MUSIC (7 98 EQ/11.98) 16 Biggest Hits | 251 LEE GREENWOOD curs 77862 1.98/5.%8) Best Of Lee Greenwood: God Bless The USA | 12
11| HANK WILLIAMS JR. A" curs 77638 (5.3/9.38) Greatest Hits, Vol.1 | 465 TOBY KEITH A" MERCURY 558562, UMGN {11 98/17 39! Greatest Hits Volume One | 239
13| JOHN DENVER  11404Cy 475015989 98} The Best Of John Denver | 254 BROOKS & DUNN A ARISTA NASHVILLE 17005 ALG (12 98, 16 98) Steers & Stripes | 110

./?m;u‘ws \ﬁnn malgr(s;‘lesx sal]es 4amns tis week Gatdiog albums are Z-year-0i0 tIes inal nave falien nelow Na. 100 on ine Bilivoars 200 or reissues of older albums Total Chart Weeks column reflects combined weeks title has appeared on Tu? Country Albums and Top Country Catalog @ Recording Industry Assn Of America (RIAA) centification for net sruEmem ot 500,000 album units {Gold) A RIAA certificaton for net Shig-
ment of 1 milign units P! unuim] s -

n). @ RIAA certdication for net shipmant of 10 mitlion units {Qiamong). Numaral following Pl
200,000 units (Platino). A7 Certification of 400,000 units {Multi-Platino}. * Astensk indcates LP 1s avaiiabie Most tape prices, an

atinum or Diamond symbol indicates album’s muiu-platnum level For boxed sets, and double albums with a runming time ot
d CO prices for BMG and WEA labels. are suggested lists. Tape ances marked EQ. and all other CO prices, are equivalent prices, which are projected from wholesale prices. [H] indicates past Heatseeker ttle. © 2003, VNU Business Med:a, Inc., and Nieisen SoundScan. Inc. All nghts reserved.
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H B ¥ L v IRA
: IHNDOUINCU
< e ; ; °
g g Airplay monitored by h Nielsen i E § -
“ Broadcast Data E 2|, g
g g TITLE Svstems Artist | 25 5| TITLE Artist | =G
~ PRODUCER (SONGWRITER} IMPRINT & NUMBER/PROMOTION LABEL | & & SIS PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & 2
B SYYE 5 Weeks At Number 1 31)32(33 ONLY GOD (COULD STOP ME LOVING YOU) Emerson Drive 31
g N U M BE R1 JKING,J STROUD.R MARX (R.J LANGE} € DREAMWORKS 450788
y I BEER FOR MY HORSES Toby Keith Duet With Willie Nelson | 1 32136134 YOU'RE STILL HERE Faith Hill =| 32
J.STROUD TKEITH {TKEITH,S.EMERICK} € OREAMWORKS 450785 B.GALLIMORE FHILL (A MAYO,M BERG) @ O WARNER BROS, 16647/WRN
222 MY FRONT PORCH LOOKING IN Lonestar 2| 2 3313435 WALK A LITTLE STRAIGHTER Billy Currington 33
D.HUFF (RMCOONALD.FMYERS,D.PFRIMMER) BNA ALBUM CUT C.CHAMBERLAIN (B.CURRINGTON.C.CHAMBERLAIN,C.BEATHARD) € MERCURY 000587
31314 STAY GONE Jimmy Wayne | 3 34 13538 | CAN'T BE YOUR FRIEND Rushlow 34
C.LINDSEY.J STROUD J WAYNE.B.KIRSCH) @ @ DREAMWORKS 000345 J.BALDING,C DINAPOLLTRUSHLOW (R.CLAWSON,B. CRISLER] LYRIC STREET ALBUM CUT
4146 RED DIRT ROAD Brooks & Dunn®| 4 353736 I'M JUST A GIRL Deana Carter 35
K.BROOKS.R DUNN,M WRIGHT (K.BRDOKS,R.DUNNI ARISTA NASHVILLE ALBUM CUT D.CARTER.D.HUFF (D.CARTER.B.MANNI ARISTA NASHVILLE ALBUM CUT
515]|5 SPEED Montgomery Gentry ®| 5 3614245 TOUGH LITTLE BOYS Gary Allan | 36
B.CHANCEY {J. STEELE.C WALLIN) @ O COLUMBIA 73864 M.WRIGHT,G.ALLAN {D.SAMPSON,H.ALLEN) MCA NASHVILLE ALBUM CUT
617112 CELEBRITY Brad Paisley =| 6 37 ) 41|42 WAVE ON WAVE Pat Green % | 37
FROGERS (B PAISLEY) ARISTA NASHVILLE ALBUM CUT D.MORRIS,T.BROWN (P.GREEN,D.NEUHAUSER.J. POLLARD} REPUBLIC ALBUM CUT/UNIVERSAL SOUTH
7 11420 IT'S FIVE O'CLOCK SOMEWHERE Alan Jackson & Jimmy Buffett 7 E38 40140 DAYS LIKE THIS Rachel Proctor | 38
K.STEGALL (J BROWN,D.RDLLINS} ARISTA NASHVILLE ALBUM CUT C.LINDSEY (A.PROCTOR,0 BLACKMAN} BNA ALBUM CUT
818 /|11 THE LOVE SONG Jeff Bates 8 39 143140 LOVE CHANGES EVERYTHING Aaron Lines 39
K BEARD,S HENDRICKS (J. BATES.K BEARD,C. BEATHARD) RCA ALBUM CUT CFARREN (A LINES.C FARREN] RCA ALBUM CUT
919|100 FOREVER AND FOR ALWAYS Shania Twain=| 9 [ 40 14755 LOVIN' ALL NIGHT Patty Loveless == 40
R.J.LANGE (S.TWAIN.R.J LANGE} MERCURY ALBUM CUT EGORDY.JR. 1R CROWELL} EPIC ALBUM CUT/EMN
10)f12]16 NO SHOES, NO SHIRT, NO PROBLEMS Kenny Chesney | 10 4114444 STREETS OF HEAVEN Sherrie Austin 41
N WILSON B CANNON K CHESNEY {C BEATHARO} BNA ALBUM CUT 0.HUFF.J.BALDING {S.AUSTIN,PDUNCAN, A KASHA} BROKEN BOW ALBUM CUT
6|9 ALMOST HOME Craig Morgan 6 42 1 45|46 IT DOESN'T MEAN | DON'T LOVE YOU McHayes 42
€ MORGAN.P0'OONNELL {C. MORGAN K K PHILLIPS} BROKEN BOW ALBUM CUT BROWAN (B PINSON.TWILLMON,J SPILLMAN) @® @ UNIVERSAL SOUTH 000328
1211313 TELL ME SOMETHING BAD ABOUT TULSA George Strait 12 33|30 THREE MISSISSIPPI Terri Clark =| 30
T.BROWN,G.STRAIT (RLANE! € MCA NASHVILLE 000586 B.GALLIMORE (H.LINDSEY, TVERGES,ANGELO} ® O MERCURY 172262
1117 THREE WOODEN CROSSES Randy Travis | 1 44 146147 EVERY LITTLE THING Jamie 0'Neal 44
K.LEHNING {0 JOHNSON K WILLIAMS} WORD-CURB/WARNER BROS. CHRISTIAN ALBUM CUT/WRN K.STEGALL {J.0°NEALR.DEAN,S.TILLIS) & MERCURY 000584
14]17 |15 99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brian McComas | 14 31|28 LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) Amy Dalley | 27
LREYNOLDS {B.AUSTIN.G BARNHILL) LYRIC STREET ALBUM CUT LMILLER (A.DALLEY.L EMILLER.B.BAKERI CURB ALBUM CUT
151614 THE TRUTH ABOUT MEN Tracy Byrd 2| 14 [§ 46 | 50|52 HONESTY (WRITE ME A LIST) Rodney Atkins | 46
B J WALKER.JR (TJOHNSON.R.LEE, POVERSTREET) RCA ALBUM CUT THEWITTRATKINS (O KENT,PCLEMENTS) CURB ALBUM CUT
10| 3 LOVE YOU OUT LOUD Rascal Flatts %®| 3 38|31 SOMEDAY Vince Gill 2| 31
M.BRIGHT,M.WILLIAMS RASCAL FLATTS [B.JAMES,L WILSON) LYRIC STREET ALBUM CUT V.GILL {V.GILL,R MARX] € MCA NASHVILLE 000123
17118(19 WHAT THE WORLD NEEDS Wynonna | 17 f§ 46 | 55|57 CHICKS DIG IT Chris Cagle | 48
0. HUFFWYNONNA (H LAMAR,B JAMES| ASYLUM-CURB ALBUM CUT C.CAGLERWRIGHT (C.CAGLE.C CROWE) CAPITOL ALBUM CUT
1811918 THEN THEY DO Trace Adkins ®| 18 24 49150 CAN YOU HEAR ME WHEN | TALK TO YOU? Ashley Gearing 49
S.HENDRICKS, T.BRUCE {./.CDLLINS,S.RUSS} CAPITOL ALBUM CUT C.O0WNS (J.HARNEN,R MANWILLER} LYRIC STREET ALBUM CUT
1912022 REAL GOOD MAN Tim McGraw 19 50} 52|49 LONG BLACK TRAIN Josh Turner 49
8.GALLIMORE, T.MCGRAW,0.SMITH (R.RUTHERFORD,G.TEREN} CURB ALBUM CUT MWRIGHT,F.ROGERS (J.TURNER) MCA NASHVILLE ALBUM CUT
15| 8 | BELIEVE Diamond Rio | 1 48148 GODSPEED (SWEET DREAMS) Dixie Chicks 48
M 0 CLUTE {S.EWING,0 KEES| ARISTA NASHVILLE ALBUM CUT OIXIE CHICKS.L MAINES (R FOSTER) MONUMENT ALBUM CUT/EMN
21) 23|24 WHAT WAS | THINKIN' Dierks Bentley | 21 354t HOT SHOT DEBUT :J3:
B.BEAVERS (D RUTTAN,B.8EAVERS,D BENTLEY) ® CAPITOL 77963
22122121 BACKSEAT OF A GREYHOUND BUS SaraEvans | 21 .52 PLAYBOYS OF THE SOUTHWESTERN WORLD Blake Shelton | 52
S EVANS,PWORLEY {C LINDSEY,H.LINDSEY.A MAYO,T VERGES) ACA ALBUM CUT B.BRADDOCK (N.COTY.R.VAN WARMER) WARNER BROS. ALBUM CUT/WAN
21117 HAVE YOU FORGOTTEN? Darryl Worley | 1 39|32 HEAVY LIFTIN' Blake Shelton | 32
EROGERS,J.STROUO {D.WORLEY,W VARBLE) € DREAMWORKS 000063 B.BRAODOCK (RRUTHERFORD,B.H.ROBERT G TEREN) WARNER BROS. ALBUM CUT/WRN
2412423 A FEW QUESTIONS Clay Walker 23 54 | MELT Rascal Flatts | 54
JRITCHEY,C WALKER (PMOORE,R SCOTT,A WHEELER) ACA ALBUM CUT M.BRIGHTM.WILLIAMS RASCAL FLATTS (G.LEVOX,N.THRASHER W.MOBLEY} LYRIC STREET ALBUM CUT
25]) 25125 HELP POUR OUT THE RAIN (LACEY'S SONG) Buddy Jewell | 25 55) 53|54 THE BACK OF YOUR HAND Dwight Yoakam 2| 52
C.BLACK {B JEWELL) @ COLUMBIA 79885 PANDERSON {G.LHENRY) AUDIUM ALBUM CUT
26 ) 26|27 SHE ONLY SMOKES WHEN SHE DRINKS Joe Nichols | 26 56 54|51 | CAN ONLY IMAGINE Jeff Carson 51
8.ROWAN {C.HARRINGTON.TMARTIN, TNICHOLS) € UNIVERSAL SOUTH 000157 0.JOHNSON,MLLOYO,M.CURB (B MILLARD} ASYLUM-CURB ALBUM CUT
27 | 29| 39 THIS ONE'S FOR THE GIRLS Martina McBride % | 27 57 TENNESSEE RIVER RUN Darryl Worley 57
M.MCBRIDE,PWORLEY (C.LINDSEY.H LINDSEY.A MAYQ) RCA ALBUM CUT FROGERS,J.STROUO {0.WORLEY,S LESLIE} DREAMWORKS ALBUM CUT
28 13037 WHO WOULDN'T WANNA BE ME Keith Urban 28 58 IF THERE AIN'T THERE OUGHTA' BE. Marty Stuart 58
KURBAN {M.POWELL K.URBAN| CAPITOL ALBUM CUT M.STUART,J.NIEBANK B PINSON.T.BRUCE! COLUMBIA ALBUM CUT
‘Al 27 | 26 ONE LAST TIME Dusty Drake ) 59 ) 57|59 WHEN YOU COME AROUND Deric Ruttan ®| 56
8 CRAIN,C SCHLEICHER, PWORLEY (P.J MATTHEWS K K PHILLIPS| € WARNER BROS. 16651/ WRN S.BOGARO {0.RUTTAN, S BOGARD) LYRIC STREET ALBUM CUT
30] 28| 29 WHEN YOU THINK OF ME Mark Wills 28 60 IN MY DREAMS Rick Trevino 58
C.LINOSEY,M WILLS (TVERGES,B.JAMES) € MERCURY 172267 RMALO (R TREVINO.RMALO.AMILLER) WARNER BAOS. ALBUM CUT/WAN

G

@ Records showing an increase in detections over the previous week, regardiess of chart movement Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' radio track service. 148 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
power awarded to songs appearing in the top 20 on both the BOS Airplay and Audience charts for the first time with increases in both detections and audience. Tities below the top 20 are removed from the chart after 20 weexs. < Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. €8 CD Single avaitable. €& DVD Sin-
gie available. GW» CO Maxi-Single available. € Cassette Singie available. € Viny! Maxi-Single available. € Vinyi Single available. €3 Cassette Maxi-Single available. © 2003, VNU Business Media, Inc. All rights reserved.
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E E k Nielsen Sales data compited by N .

2 SoundScan ) = I Nielsen

= B ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title o E SoundScan

s NUMBER 1 ¥ 34 Weeks At Number 1 »

o ALISON KRAUSS + UNION STATION @ ROUNDER 610515 Live < TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
ra 2 NICKEL CREEK sugag HILL 3341 This Side NUMBER -4 2 Weeks At Number 1
13713 VARIOUS ARTISTS waRNER SPECIAL PRODUCTS 15826/TIE LIFE Bluesgrass Today 1 HELP POUR OUT THE RAIN (LACEY'S SONG) coLuMBiA78885/SONY MUSIC Buddy Jewell
4 B ALISON KRAUSS + UNION STATION @ ROUNDER 610435 New Favorite " R 3

s B RHONDA VINCENT rounocs sios? (] One Step Ahead 2 Wi PICTURE ® univeRSAL SOUTH 172274 Kid Rock Featuring Allison Moorer
6 K RICKY SKAGGS & KENTUCKY THUNDER sxasus raivicsraeer soonvouwooo () Live At The Charleston Music Hall | .2 4 3 WHAT WAS | THINKIN' capioL 7756 Dierks Bentley
o 8 THE APPALACHIAN PICKERS k-TeL 3053 01d Timey Gospel 4 I STAY GONE  DREAMWORKS 000345/INTERSCOPE Jimmy Wayne
8 B YONDER MOUNTAIN STRING BAND & BENNY GALLOWAY rros pa0 0103 0ld Hands o s LANDSLIDE  MONUMENT/COLUMBIA T5857/SONY AUSIC Dixie Chicks
9 K VARIOUS ARTISTS MADACY CHRISTIAN 3241/MADACY Best Of Bluegrass Gaspel -
(10] BLUE HIGHWAY sounoeasios Wondrous Love (6] 6 YOU'RE STILL HERE waanergros isenwhn Faith Hill
11 E VARIOUS ARTISTS wairoisnevseoss O Mickey, Where Art Thou?: The Voices Of Bluegrass Sing The Best 0f Disney 7 W SPEED cowumsia 7ss64/S0NY MUSIC Montgomery Gentry
:g 1M THE NITTY GRITTY DIRT BAND caritoiaon Will Tl]lf. Cir:le BeTUnbroke(;li \EI;(IJIume 11} o [ BROKENHEARTSVILLE unvERSAL SOUTH 000782 Joe Nichols

10 VARIOUS ARTISTS uUnVERSAL SPECIAL PROOUCTS 1B701/TIME LIFE ime-Life's Treasury uegrass | -

14 §tl DOLLY PARTON  5LUE EYE 3346/SUGAR HILL Halos & Horns o = THE IMPOSSIBLE unwensaLsout 1122 Joe Nichals
15 KB MIKE MARSHALL & CHRIS THILE suoar o o into The Cauldron | .10 8 GOD BLESS THE USA _cuss 1515 Lee Greenwood

@ Records with the greatest sales gains this week. @ Recording (ndustry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gola]. A RIAA certification for net shipment of 1 million units (Platinum), with muttimillion titles indicated by a numeral following the symbal. [M] indicates past or present Heatseeker title. © 2003, VNU Business Media,
Inc., and Nielsen SoundScan, Inc. All nghts reserved.
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ALBUMS

Edited by Michael Paoletta
POP

» GUSTER

Keep It Together

PRODUCERS: Roger Moutenot, Ron Aniello
Reprise 48306

RELEASE DATE: June 24

Four years have passed since rootsy
pop band Guster released its last
album. But “Keep It Together” picks up
where “Lost and Gone Forever” left off,
delivering cozy melodies often punctu-
ated with a bongo beat. Normally, big
work gaps are deadly for under-the-
radar bands like Guster. Yet the break
will likely work in its favor. “Keep It
Together,” laid down by Ryan Miller,
Adam Gardner and Brian Rosenworcel,
enters a world increasingly embracing
sensitive guy rock. Like John Mayer,
Jack Johnson or Jason Mraz, Guster
makes it OK for boyfriends to enjoy
their girlfriends’ music. There’s
dreamy instrumentation, along with
bitter, testosterone-charged lyrics, on
“Homecoming King.” With not a lot of
mystery, however, the slew of simple
hooks does threaten to wear thin.
Overall, though, the album should
have wide appeal for both sexes.—SA

% DARYL HALL

Can’t Stop Dreaming

PRODUCERS: various

Liquid 8 Records & Entertainment LIQ 12109
RELEASE DATE: June 10

Following the dramatic revival of Daryl
Hall & John Oates’ career on AC radio,
Hall’s long-lost fourth solo album at
last sees the light of day in the U.S,
“Can't Stop Dreaming” was recorded in
1999 and released only in Asia—but
one would never guess that these songs
are nearly five years old. As always,
Hall’s loose, soulful voice is front and
center and as comfortable and familiar
as a bedside photograph of your mama,
Leading the set is the title track, which
packs a midtempo punch as good as
anything from the singer’s overflowing
songbook. “Cab Driver” and “Let Me Be
the One” lend a smooth jazz tenor;
“Never Let Me Go” and “Justify” are
ideal interstate driving thumpers; and
“What’s in Your World” is stunning in
its sad beauty. For fun, there’s also a
cool, acoustic rerub of classic “She’s
Gone.” Not only will “Can’t Stop
Dreaming” thrill fans of the enduring
artist, but it’s also likely to stir a new
generation of aficionados of pure,
heaven-sent singing. —CT

DRIVE-BY TRUCKERS

Decoration Day

PRODUCER: David Barbe

New West 6047

RELEASE DATE: June 17

After a short-lived association with
Lost Highway, Southern rockers Drive-
By Truckers make their move to West
Coast roots indie New West. Their label
debut, cut for the major, is a potent
mix of diverse styles. At times reminis-
cent of such progenitors as Lynyrd
Skynyrd (subject of their “Southern
Rock Opera”) and the Allman Brothers,

ASHANTI

Chapter Il

PRODUCERS: various

Murder Inc./Def Jam B0000143
RELEASE DATE: July 1

Ashanti turns another page in
her career with this, her sopho-
more set. The follow-up to the
artist’s multi-platinum self-titled
debut, “Chapter [I" doesn't stray
too far from its predecessor. Lead
single “Rock Wit U (Awww
Baby),” with its lightweight R&B
vibe, follows a similar formula
that turned previous singles like
“Baby” and “Happy” into
crossover hits. Ashanti gets per-
sonal on the midtempo “Living
My Life.” The autobiographical
song gives listeners a look inside
the heart and soul of this rising
starlet. While these tracks prove
to be Ashanti’s strong suit, the
songstress falters on a cover of
the Fatback Band classic “I
Found Lovin'.” While she makes
an admirable attempt, her take
lacks the flavor and sparkle of
the original. Aptly named, “Chap-
ter I1” is definitely from the same
songbook.—RH

E S S ENT I

LOS TIGRES DEL NORTE

20 Corridos Inolvidables
PRODUCERS: various

Fonovisa 0883 50880

RELEASE DATE: July 1

Fonovisa kicks off its new Herencia
Musical (Musical Heritage) series
with a collection of corridos by
norterio icons Los Tigres del Norte.
Although corridos—narrative ballads
that chronicle heroes, anti-heroes
and local happenings—are only a
portion of Los Tigres’ output, they
are widely considered the group’s
signature. This collection, spanning
several decades and including one

new track, aptly shows why. The
musical accompaniments may be
repetitive, but these tales of drug
dealing and love triangles are unfor-
gettable. “In Chihuahua they
grabbed him with no reason/And
then they tortured him without
compassion,” begins “El Avién de la
Muerte.” Equally compelling is
“Tiempos de Mayo,” wherein a jeal-
ous lover stalks his ex as she walks
down the aisle. Interested in what
happens next? That’s the idea.—LC

AL S

BLU CANTRELL

Bittersweet

PRODUCERS: various

Arista 51132

RELEASE DATE: June 24

After the success of hit single "Hit
'Em Up Style (Oops!).” many were
ready to peg Blu Cantrell as a
one-hit wonder. But Cantrell
proves the nonbelievers wrong
with her much-delayed sopho-
more set, “Bittersweet.” The
album, which features production
from She’kspere, Soulshock &
Karlin and Mike City, is a perfect
showcase for Cantrell’s honey-
dipped vocals. Lead single
“Breathe.” originally delivered to
radio last year, now features red-
hot reggae toaster Sean Paul. With
Paul at Cantrell’s side, the track is
being embraced by many who
ignored it the first time around.
The lush, Shep Crawford-produced
“Sleep in the Middle” is a classic-
sounding soul record filled with
angst and sincerity. Other high-
lights include “Make Me Wanna
Scream” featuring Inner Circle's
I[an Lewis, and Lil’ Kim and Fat
Joe on “Impatient.”"—RH

the Truckers just as frequently conjure
comparisons to Bruce Springsteen (in
anthem mode) and Paul Westerberg (in
sensitive mode). A few of the rockers
here veer perilously close to the gener-
ic; it’s the lower-key material—“My
Sweet Annette,” “Heathens,” “Sounds
Better in the Song”—that stands out
from the pack. Ultimately, principal
songwriter Patterson Hood's daring
this “The Deeper In" concerns consen-
sual incest) and biting point of view lift
the Truckers high above their chicken-
fried boogie brethren.—CM

2003 BROADWAY CAST

Nine

PRODUCER: Tommy Krasker, Maury Yeston
PS Classics PS-312

RELEASE DATE: June 17

“Nine” is about an Italian film direc-
tor who is struggling to satisfy the
many women in his life. It requires a
leading man who starts off full of
braggadocio but slowly falls apart.
Antonio Banderas, in the Tony
Award-winning revival, seems to have
it backwards. After a shaky start with
the one-man duet in “Guido’s Song,”
he slowly finds his footing. He's
never near as confident as William
Ullrich, who plays the lothario as a

lad. Grazie for the self-assurance of
Broadway vet Chita Rivera, whose
“Folies Bergeres” reminds us that
this is composer Maury Yeston's most
scintillating score, Hers is the only
number that bests the original cast
album of 1982.—MS

R&B/HIP-HOP

> BLACK EYED PEAS

Elephunk

PRODUCERS: will.i.am, apl.de.ap, Ron Fair
A&M B0000699

RELEASE DATE: June 24

Traversing territory that falls some-
where between Jurassic 5 and the
Roots, alt-rappers Black Eyed Peas
make a bid for crossover appeal on the
follow-up to the 2000 set “Bridging the
Gap.” The lead single is the slick
peacenik track “Where Is the Love” fea-
turing Justin Timberlake. Meanwhile,
“Anxiety,” with Papa Roach, is tailor-
made for modern rock play. And thus,
the Los Angeles-based quartet is tough
to pin down. Between pop and rock
turns, the Peas dabble in everything
from Latin-rhythms (“Sexy”) to Sean
Paul-style dancehall (“Hey Mama”).
Though diversity is the calling card on

“Elephunk,” it works best as a laid-back
party album, blending live instrumen-
tation and old-school hip-hop beats.
Standout tracks include the feel-good
anthem “Let’s Get Retarded” and the
swinging opener “Hands Up."—BG

DANCE/ELECTRONIC

» DELERIUM

Chimera

PRODUCERS: Bili Leeb, Rhys Fuiler,
Carmen Rizzo

Nettwerk America 30306

RELEASE DATE: June 24

Opening with the Abbess Hildegard
Von Bingen chant that has been sam-
pled ad infinitum is an inauspicious
start for Delerium, the group that
broke out in 1997 with “Silence" fea-
turing singer Sarah McLachlan. The
original Delerium team of Bill Leeb
and Rhys Fuller, which parted ways for
the 2001 album “Poem,"” reunite for
“Chimera.” But while they uncover lit-
tle new ground, their formula of
sophisticated electro beats and ambient
moods surrounding a bevy of female
singers (including Julee Cruise and
Kristy Thirsk) is still potent. Leigh
Nash of Sixpence None the Richer is a

sultry standout in “Run for It,” as is
Rachel Fuller, who lends a folk air to
“Touched.” Idyllic and romantic, waft-
ing on trip-hop grooves and gothic
synthesizer arrangements, Delerium
bathe their singers in glistening light
and cool sweat on an album of deeply
chilled torch songs.—JD

% BECKY BAELING

Becstasy

PRODUCER: Tony Moran

Universal B0000468

RELEASE DATE: June 24

Unlike too many others, newcomer
Becky Baeling is not afraid of the
words “dance music.” In fact, she rev-
els in them. Skeptical? Look no fur-
ther than her debut album, the appro-
priately titled “Becstasy.” This is the
type of album that rarely gets made
today: a full-on, no-holds-barred dance
album by a real artist. Baeling is not
some featured singer for a producer’s
pet project. Make no mistake, Baeling
is the star here. And she means busi-
ness. Her powerful vocals—which can
be raspy. soulful or smooth—sit some-
where among the singing styles of
Donna Summer, Tina Cousins and
Anastacia. The album has already
spawned two club hits, with “Getaway”
recently topping the Billboard Hot
Dance Music/Club Play chart. A festive
cover of Belinda Carlisle's “Heaven Is a
Place on Earth™ is poised to soon take
over radios and clubs. As for the
trance-laced “Without Love,” it has
“classic” written all over it. This is one
promising debut.—MP

COUNTRY

» WILLIE NELSON & FRIENDS

Live and Kickin’

PRODUCER: James Stroud

Lost Highway B0000453-02INO4
RELEASE DATE: June 24

The latest and seemingly umpteenth
Willie Nelson live album is the sound-
track from the recent USA Network spe-
cial, recorded in April at New York's
Beacon Theatre, which commemorated
Nelson’s 70th birthday. Some of the
guests are improbable: Paul Simon,
Norah Jones and Wyclef Jean are among
the non-country performers. But there
are pleasing, if not definitive, tracks
here, including the hit Nelson/Toby
Keith duet “Beer for My Horses,”
“Crazy” with assist from Diana Krall and
Elvis Costello, Shelby Lynne’s tumul-
tuous “Angel Flying Too Close to the
Ground” and Ray Charles and Leon
Russell's “A Song for You.” Eric Clapton,
Shania Twain, ZZ Top. John Mellen-
camp, Kenny Chesney, Ray Price and
Steven Tyler round out the cast. It's a
non-essential entry for Nelson fans but
one with plenty of marquee power.—CM

JIMMY WAYNE

Jimmy Wayne

PRODUCERS: Chris Lindsey, James Stroud

DreamWorks 50355

RELEASE DATE: June 24

Amid a seemingly endless parade of

promising country male vocalist break-

throughs this year, Jimmy Wayne

stakes his own claim to star potential

with his self-titled debut. “After You"

percolates in a nicely syncopated fash-
(Continued on page 36)

GONTRIBUTOR

» Susanne Ault, Bradiey Bambarger, Jim Bessman, Leila Cobo, John Diliberto, Brian Garrity, Rashaun Hall, Chris Morris, Wes Orshoski, Michael Paoletta, Mitch G. Pollock, Deborah Evans Price, Mark Sullivan,
* Chuck Taylor, Ray Waddell. ESSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Biflboard chart potential.VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and out-
standing collections of works by one or more artists. PICKS (B»): New releases predicted to hit the top half of the chart in the correspending format. CRITICS’ CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially available in the U.S.
are eligible. Send album review copies to Michael Paoletta and singles review copies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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ion, and Wayne creates sweaty atmos-
phere in the ode to backwoods
romance on “Trespassin’.” He makes a
bid for a holiday staple in “Paper
Angels” and shows a way with a ballad
in the redemptive “Stay Gone" and
powerful “You Are.” Indeed, the collec-
tion weighs a little ballad-heavy, but
midtempos like the friendship anthem
“Blue and Brown” and stronger materi-
al like the confessional “You're the One
I'm Talking To” give the album heft.
The record’s most powerful cut is “The
Rabbit,” a tough-minded, tables-turned
take on domestic violence. Wayne's
troubled upbringing makes for a good
story, and he has plenty strong enough
chops to stick around awhile. —RW

JAZZ

P SHIRLEY HORN

May the Music Never End

PRODUCER: Shirley Horn

Verve 440 076 028

RELEASE DATE: June 24

“May the Music Never End” is a fitting
title for this new collection: Jazz vocal
legend Shirley Horn is fighting cancer
and the diabetes that recently claimed
her right foot. Since customary piano
self-accompaniment is out, George
Mesterhazy steps in ably, making his
mark early with an insistent solo on
lead blues track “Forget Me.” Ahmad
Jamal substitutes on a couple of cuts,
with fluegeler Roy Hargrove guesting
on two others, including the lightheart-
ed Duke Ellington/John LaTouche gem
“Take Love Easy.” Otherwise, Horn
retains her typical trio format with
bassist Ed Howard (taking over for
longtime Horn Trio member Charles
Ables, who died last year) and veteran
Horn drummer Steve Williams. As ever,
Horn’s precisely measured, self-
produced vocal subtlety is the center,
with other standout performances
including a confessional-styled
Lennon/McCartney “Yesterday."—JB

CLASSICAL

» MARCELO ALVAREZ/SALVATORE
LICITRA

Duetto

PRODUCER: Steve Wood

Sony Classical SK 87957

RELEASE DATE: June 24

The fact that this is such a calculated
project, one obviously designed to tap
into the fan base of crossover tenor
superstar Andrea Bocelli, wouldn't
necessarily have doomed it to dispos-
able kitsch status. But the album’s
generic, “lite FM” production and
grossly saccharine material do just
that. Argentine Marcelo Alvarez and
Italian Salvatore Licitra—two of the
opera world’s up-and-coming tenors—
are hampered by new Italian-language
pop ballads and tasteless takeoffs on
famous classical tunes, outfitted with
mawkish lyrics; the worst is “Viaggio,”
a mugging of Fauré's lovely “Pavane,”
complete with a “contemporary”
rhythm track ideal and a grafted-on,
Celine Dion-type fortissimo ending.
The singers have the true, Italianate
voices loved the world over, and the
recent PBS showing of their Roman
Colosseum concert no doubt turned
some heads. Too bad that they couldn't
have been given something more wor-
thy to sing.—BB

VITAL REISSUES

SAM COOKE

Portrait of a Legend 1951-1964
REISSUE PRODUCERS: Jody H. Klein,

Teri Landi

ABKCO 92642

RELEASE DATE: June 24

Sam Cooke’s catalog seems easily
divided into halves: There’s the some-
what campy, mainstream-aimed side,
and then there’s the no-frills Southern
soul and gospel. It’s the latter batch of
songs that makes him so absolutely
deserving of the “legend” title carried
by this new, 30-track collection of his
best work. It’s remarkable how such
tracks as “Bring It on Home” and
“Nothing Can Change This Love” re-
main completely timeless and always
affecting. The sound is so rich on
these impeccably restored tracks that
the rejuvenated version of “A Change
Is Gonna Come” has the goods to
make many a devoted Cooke follower
well up. A CD/Super Audio CD hybrid,
“Portrait” is being issued alongside fel-
low hybrid reissues of “Ain’t That
New,” “At the Copa” and “Keep Movin’
On,” as well as the new “Legend” DVD,
a large portion of which consists of
previously unseen footage. Together,
the four discs—most come with deep
liner notes, and each is issued in Digi-
paks—inflate the soul icon’s myth and
carry his legacy into the 21st century
with class.— WO

DVD

JONI MITCHELL

Shadows and Light

Shout! 30161

RELEASE DATE: June 24

Mitchell, a 1995 Billboard Century
Award honoree and multi-Grammy
Award winner, has influenced many
artists. And her 1979 concert at the
Santa Barbara County Bowl, Shadows
and Light, shows why. Originally
released in 1980 on vinyl and as a
video in the late '80s, “Shadows and
Light” spotlights an artist who is in
total control of the live setting.
Mitchell and her musical mates—Ilate
bassist Jaco Pastorius, drummer Don
Alias, keyboardist Lyle Mays, saxo-
phonist Michael Brecker, guitarist Pat
Metheny and a cappella group the Per-
suasions—treated enthusiasts to such
classic material as “Free Man in Paris”
and “Raised on Robbery,” as well as a
stunning take on the top 10 doo-wop
hit “Why Do Fools Fall in Love.”
Unlike the video, the bursting-with-
color DVD is in PCM Stereo with a 5.1
Dolby Digital surround option. Fans
will devour the special feature, Tour
Photo Diary, which showcases 48
images hand-picked by the artist her-
self. “Shadows and Light” is essential
viewing for fans and for those in need
of a refresher course on what it means
to be an artist.—MP

Billboard.com

Also reviewed online this week:

» Mogwai, “Happy Songs for Happy
People” (Matador)

» The Clientele, “The Violet Hour”
(Merge)

e Supersilent, “6” (Rune Grammofon)

SINGLES

Edited by Chuck Taylor
POP

CHRISTINA AGUILERA FEATURING LII’ KIM
Can’t Hold Us Down (3:43)

PRODUCERS: Scott Storch, Christina
Aguilera

WRITERS: C. Aguilera, S. Storch, M.
Morris

PUBLISHERS: various

RCA 53911 (CD promo)

Uh-oh. After a testy start with the
tasteless “Dirrty,” then redemption via
“Beautiful” and “Fighter,” Christina
Aguilera takes another downward
slide with the fourth single from cur-
rent album “Stripped.” Once again,
the Hustler-imaged singer illustrates
that when she works too hard to be a
homegirl, the results are tough to
endure. “Can’t Hold Us Down,” featur-
ing Lil’ Kim, is one of those R&B
female-empowerment anthems that
puts men down to lift women up—a
hopelessly dated theme. Match that
with a grating nursery-rhyme melody
and faux-R&B vocals that more
resemble shouting than singing, and
we're served full evidence of what hap-
pens when an artist tries with all her
might to be something she’s not. A
real waste of time and talent.—CT

LISA MARIE PRESLEY Sinking In (3:30)
PRODUCER: Eric Rosse

WRITERS: L. Presley, G. Ballard, C.
Magness, D. Keough

PUBLISHER: not listed

Capitol 17916 (CD promo)

Few acts have mustered the level of
media intrigue that Lisa Marie Pres-
ley kicked up with the release of
debut album “To Whom It May Con-
cern,” which hit gold in two months.
That makes it all the more surprising
that butt-kicking debut single
“Lights Out” never cracked The Bill-
board Hot 100 and peaked at No. 40
on Top 40 Tracks. If that hitworthy
release failed to convince radio pro-
grammers that the curiosity factor
for Elvis’ offspring is ferocious, the
forecast for follow-up “Sinking In”
seems cloudy at best. The midtempo
rocker is more representative of the
album as a whole, with its grimy,
dark, downtown feel. That’s not a bad
thing, but in terms of mesmerizing
the masses, the spell may be broken.
Perhaps a summer tour with Chris
Isaak will punch things up for the
budding talent.—CT

COUNTRY

P> PATTY LOVELESS Lovin’ All Night
(3:41)

PRODUCER: Emory Gordy Jr.

WRITER: R. Crowell

PUBLISHERS: Sony/ATV Tunes, ASCAP
Epic 59711 (CD promo)

Patty Loveless previews her forthcom-
ing Epic set with a remake of Rodney
Crowell’s 1992 top 10 hit that is almost
too good for words. With Emory
Gordy’s skilled production setting the
framework, Loveless transforms the
song from a male country rocker to a
funky country expression of female
sexual abandon. Loveless rips through
the lyric with one of her best vocal per-
formances ever—truly. Always adept at

ESSEN

BOW WOW FEATURING BABY Let’s Get
Down (4:21)

PRODUCER: Jazze Pha

WRITERS: S. Moss, P. Alexander, R. Griffin,
C. Harris

PUBLISHERS: various

Columbia 79928 (CD promo)

Bow Wow—the artist formerly known
as Lil’ Bow Wow—is all grown-up now
and barking like a big dog on his
newest single, “Let’s Get Down,” which
serves as the lead single to forthcoming
set “Unleashed,” showcases a markedly
more mature MC with an eye for the
ladies. With Jermaine Dupri no longer
behind the boards, Bow Wow turned to
Cash Money Records’ in-house beat-
smith Jazze Pha for a synthed-up,
Southern-fried party track. At the ripe
old age of 16, Bow Wow is beginning to
sound like a seasoned MC, spinning
tales of attracting women with his gift
of gab. Baby also shows up to play
hype-man/mentor to the man-child
MC. While Bow Wow’s more mature
stance suits him well, it will be inter-
esting to see how his younger fans and
mainstreamn R&B radio react to the
teenage MC's new image. Either way,
Bow Wow has proved that his act is no
child’s play—RH

TI1TALS

JESSICA SIMPSON Sweetest Sin (3:04)
PRODUCERS: Ric Wake, Richie Jones
WRITER: D. Warren

PUBLISHER: RealSongs, ASCAP
Columbia (CD promo)

On the heels of husband Nick Lachey’s
return (with “Shut Up” on Universal),
Columbia songbird Jessica Simpson
puts in a strong bid for career resusci-
tation with “Sweetest Sin,” a simmer-
ing midtempo sway from the Diane
Warren songbook. Within the pop
princess brigade of the late *90s, Simp-
son was arguably the one with the
fewest imaging gimmicks—and the
most raw talent—so she ushers in this
new chapter with little baggage to
shed. It doesn’t hurt that along with
third album “In This Skin” hitting
racks Aug. 19, she has a wedding book,
“I Do,” in stores; an MTV reality series
with Lachey, “Newlywed—Nick & Jes-
sica,” launching Aug. 4; and support
from the network’s “TRL” already in
the bag. Of course, the real proof is in
the musical pudding, and this is
indeed a tasty concoction; it’s sensu-
ous yet refined, grown-up but not vul-
gar to prove so—much like the talent-
ed singer herself. A welcome return
from one of the great ones.—CT

wringing emotion from ballads, this
single serves as a reminder of what
Miss Patty can do to a song when she
gets revved up. The melody is infec-
tious, and the earthy, organic treat-
ment works extremely well. This
record combines the best of country’s
traditional and contemporary elements
into one tasty little package. Country
radio should lap it up.—DEP

ROCK

P SALIVA Rest in Pieces (3:46)
PRODUCER: Bob Marlete

WRITERS: N. Sixx, J. Michael
PUBLISHERS: ASCAP/BMI

ISRL 15791 (CD promo)

Saliva gained mainstream notoriety
thanks to lead singer Josey Scott’s
appearance on last year's mega-hit
“Hero” with Nickelback’s Chad
Kroeger. Now the Nashville quintet is
ready to achieve commercial success
on its own with the tender “Rest in
Pieces” from its third album “Back Into
Your System.” Although classified as a
metal band, Saliva proves it can show-
case a sensitive side, which is largely
due to Scott's impressive vocal range.
As a result, the song does not come off
as a cheesy and calculated attempt to
create a chart-topper—Ilike so many
other rock power ballads. The music
may not be revolutionary, but that
doesn't stop “Rest in Pieces” from
being a compelling listen. Co-written

by Métley Criie’s Nikki Sixx, the release
cements Saliva’s place as one of metal’s
more versatile acts, —MGP

AC

» PHOEBE SNOW Sahara (4:14)
PRODUCERS: Jim Chapedelaine, Phoebe
Snow

WRITERS: P. Snow, S. Fox

PUBLISHER: not listed

Eagle Records 20016 (CD promo)

She may have scored only one major
hit—1975's “Poetry Man"—but
singer/songwriter Phoebe Snow con-
tinues to serve as an inspiration for
many, particularly given her gracious
presence at numerous fundraising
events throughout her native New
York. New album “Natural Wonder,”
on indie Eagle Records, leads with a
sumptuous new composition,
“Sahara,” which showcases both a
cradling, introspective side of Snow,
as well as the bounty of her rafter-
tickling earth-mama vocal persona.
(An inspired acoustic version of the
track is available through
phoebesnow.com, with proceeds going
to Waterkeeper Alliance.) This one's
got all of its musical charms aligned: a
masterful lyric, vast emotional range,
a glue gun chorus and a trustworthy
dignity that comes only from a life-
time of lessons learned. This “Won-
der” could be the brunch collection of
the year. A pure pleasure.—CT
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says no way to
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payment
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Target hits
bull’s-eye

with exclusive
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Timberlake CD
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BERNIE WILLIAMS: SWINGING FOR A CHART HIT

GRP’s New All-Star

MLB’s Williams Releases Latin Jazz CD

BY BLANE BACHELOR

NEW YORK—Although GRP Records—which specializes in jazz—doesn’t
typically use such national sporting events as the Major League Baseball (MLB)
All-Star Game as a platform for launching new albums, it’s hoping the alliance
will hit a home run with the forthcoming release of Latin jazz guitarist Bernie
Williams’ CD “The Journey Within.”

Williams is better-known for his high-profile career as All-Star center field-
er for the New York Yankees. And GRP will be looking to take advantage of
his existing fan base in the sports world by aggressively marketing the album
to baseball fans.

ATYPICAL SOUND

Though Williams is not the first sportsman to release an album—well-
known professional basketball players like Shaquille O’Neal and Allen Iverson
have cut pop/hip-hop albums—Williams’ is not the typical crossover sound.

GRP is using mass-market vehicles to promote the music, as “The Journey
Within” is largely an instrumental album, showcasing Williams’ guitar skills.

Nate Herr, senior VP of marketing and production for the Verve Music
Group, home to GRP, says, “We just try to constantly make as many impres-
sions as we can.”

The album comes out July 15, the same day as the MLB 2003 All-Star Game.

Williams, a six-time All-Star, will be in Chicago for the game, and the
plan is to piggyback promotional efforts for the album on top of the exist-
ing media blitz.

Williams will perform during the album prerelease party held at the Chica-
go House of Blues. He will also open the MLB Gala event the night before the
actual launch.

In addition, Williams will serve as the host of the July 12 edition of Fox Tele-
vision’s “This Week in Baseball.” The appearance will include studio per-
formance footage and a discussion with Williams about the album.

Kraft Foods is sponsoring a Bernie Williams CD Night July 18 at Yankee

(Continued on page 39)

Sprint Picks Up Warner,
Sony Acts For PCS Service

BY BRIAN GARRITY

NEW YORK—Want to hear the new
Michelle Branch single? Now it's only

a phone call away.

The cell phone may not be replac-
ing the iPod or Walkman anytime
soon, but music geared for playback
on wireless handsets is on the rise.

There is also increasing focus
on the sound quality of music on
cell phones.

Wireless carrier Sprint PCS is
leading the way through deals with
Warner Music Group and Sony
Music Entertainment.

Sprint PCS has announced that
its customers will be able to access
full songs from WMG artists
through a streaming music service.

In a separate deal, owners of
Sprint phones can begin pur-
chasing next-generation
ring tones from Sony
that are actual clips
from songs.

The “song ringers”
from Sony mark the first
time a U.S. cell-phone car-
rier has offered licensed
clips from actual record-
ings. Typical “polyphonic”
ring tones are instrumental
rerecordings of songs.

Sony will also be offering
“animated ringers"—poly _
phonic ring tones synchro-
nized with animated graphics—
as well as other artist-related
applications.

WMG’s venture into full-song
streaming is an expansion of an
existing subscription service the
major currently offers to Sprint
customers—access to 30-second

sound clips from WMG acts for

$3.99 per month.

Michael Nash, WMG senior VP of
Internet strategy and business devel-
opment, says that the addition of full
song streams indicates that the major
sees a revenue opportunity in wireless

beyond ring tones.

SWEET SPOT

“It plays into the sweet spot of data
services,” he says, noting that mobile
phone customers are looking for such
quick entertainment programming features

as music and games.

Sprint says both the clips and full songs are
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geared toward material that has not yet
been released in stores.

WMG will make dozens of songs

available for full streams from artists

including Jaci Velasquez, Jason
Mraz, Matchbox Twenty. Michelle
Branch, Third Eye Blind and Staind.
Nash says the goal is to line up the
mobile music experience against the
traditional marketing promotion
cycle for new albums.

DRIVING ALBUM SALES

“Part of this formulation is to
drive the purchase of albums,”
Nash says. “The thinking is: While
we have a single at radio, we make
aring tone of the same track avail-
able to mobile subscribers and on
the streaming music service.”

The moves come as music com-
merce on cell phones is growing.

Sprint reports that since the

launch last year of its “PCS Vision™

wireless network, the company has
sold more than 10 million ring-
tones and screen savers. at a cost
of $1.50-$2.50 each.
The hope is that the intro-
duction of song ringers. which
are of better sound quality than
polyphonic ring tones, will help
the ring tone business grow
even further.

Thomas Gewecke, senior VP of
Sony Music Digital Services, calls
song ringers “an entirely new

dimension of the mobile music
experience.”

He believes that song ringers
will be a popular feature among
wireless users in the U.S. look-

ing to further personalize
their phones.

Music will soon be avail-
able on Sprint phones
though a newly launched

music channel: PCS Music

Vision Channel.

The channel features
several hundred music-
oriented ringers for sale.
as well as recommenda-
tions and information on
artists and new releases.

Sprint reports 1.3 mil-

lion subscribers to its PCS

Vision network as of the end
of the first quarter.
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Amoeba Supports Home Grown Music With Live Shows

Retailers can talk all they want
about supporting unsigned independ-
ent acts, but mega-retailer Amoeba
Music in Los Angeles is putting its
money where its mouth is.

As an outgrowth of its Home
Grown program—uwhich affords free
positioning and advertising to local
performers who have released their
own records—Amoeba is teaming
with House of Blues in L.A. to mount
two summer shows featuring eight
indie artists.

Amoeba’s San Francisco store will
follow suit in the coming months
with shows at the Bottom of the Hill.

The L.A. program is the dominion
of Mary Patton, who handles advertis-

ing and marketing for the enormous
Sunset Boulevard store.

Home Grown acts are nominated
by members of Amoeba’s staff,
because they “are the ones with their
fingers on the pulse of what’s going
onin L.A,” Patton says.

Acts selected for the program are
featured on Amoeba’s Music We Like
endcap—a coveted position next to
the main checkout line in the store.
Patton says the retailer buys a mini-
mumn of 10 units, though the store
may initially purchase as many as 60
units from a well-known local band.

Participating bands also receive
their own dedicated quarter-page ads
in LA Weekly and the bi-weekly

A

PATTON: ‘SUPPORTS INDEPENDENT SPIRIT
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Come and enjoy a great evening featuring

LLEYTON HEWITT
GUSTAVO KUERTEN
KELSEY GRAMMER
DUSTIN HOFFMAN

and other celebrity guests
Special Presentation to

MICHAEL CHANG

| Mercedes-Benz Cup

Opening Night Charity Gala
benefitting

MusiCares
Monday, July 28, 2003

Los Angeles Tennis Center,
Straus Stadium at UCLA

MASTER OF CEREMONIES TOM ARNOLD
CHAIR UMPIRE PAM SHRIVER

SPECIAL MUSICAL PERFORMANCES BY
MELISSA ERRICO ¢ DANIEL RODRIGUEZ
DIANE SCHUUR

VIP Buffet Reception hosted by sAAZEL
Pro-Celebrity Tennis Match
| First Round Tournament Match

6:00 pm
7:30 pm
9:00 pm

GRAMMY" online charity auction on eBay to benefit MusiCares! Visit us from
July 14-31 at grammy.com/auction for some great sports and music memorabilia.

Campus Life magazine. They are
also featured in the Home Grown
section of the Amoeba Web site
{amoebamusic.com).

Amoeba supplies everything free
to the acts. “Amoeba’s all about sup-
porting the independent spirit,”
Patton says.

The store has frequently provided
further support to its Home Grown
artists with in-store performance
exposure; Amoeba hoasts a stage and
sound system that some clubs might
envy. But the HOB shows will supply
some rarefied attention to the acts.

Patton brought her idea for a series
of shows at the high-profile Sunset
Strip venue to talent buyer Tina Suca.

“[Suca] was doing independent
artist showcases at [HOB's private]
Foundation Room,” Patton says.

store has adopted it.”

So why would a retailer—especially
one of the size and clout of Amoeba—
give free space and exposure to indie
acts? It’s simple, Patton savs: “If they
succeed, we succeed.”

QUICK HITS: Alternative Distribution
Alliance has promoted Michael Black,
East Coast VP of sales, to senior VP of
sales, and national director of market-
ing David Orleans to VP of marketing.
Black is based in New York and
Orleans is based in Los Angeles; they
both report to ADA president Andy
Allen . . . Oh Boy Records in Nashville
has announced staff promotions and
additions in the wake of VP/GM Dan
Einstein’s departure (Billboard, June
28). Label CFO Ric Taylor has been
promoted to VP of operations/CFO,

“She’s expanded that into
the club. We thought we
could team up.”

The first of the Home
Grown Summer Show-
case Series at HOB is a
rock evening on July 20,
featuring the Action Cats,
Sean Dailey & Desolation
Sound, the 88 and the
Slow Signal Fade.

A roots-music night

Indies.
® O

By Chris Morris

cmorris@billboard.com

The

follows on Aug. 11, with
Carlos Guitarlos, Lorna Hunt, I See
Hawks in L.A. and Mike Stinson.

Tickets for the events will be priced
at $10, but Patton adds, “We're going
to have a lot of giveaways. We’re hop-
ing to fill the room. We're giving tick-
ets away to people in the industry.”

Amoeba in San Francisco has
picked up the Home Grown ball with
its own in-store program and comple-
mentary live performances.

“The program was developed in
Hollywood,” Patton says. “It was very
successful, and the San Francisco

and former office manager Karen
McWhorter has been promoted to
director of label relations. Both report
to president Al Bunetta. Mary Lean-
derts has joined the company as exec-
utive assistant, reporting to McWhort-
er ... Koch Entertainment
Distribution in Port Washington, N.Y.,
has signed an exclusive distribution
deal with Decatur, Ga.-based Daemon
Records. The label, founded in 1990
by Amy Ray of the Indigo Girls,
includes Michelle Malone, Cordero
and the Butchies on its roster.

GRP's New
All-Star

Continued from page 37

Stadium. The company is also distrib-
uting free sampler CDs with the pur-
chase of three Kraft items.

The marketing challenge is taking
advantage of the sports connection
without sacrificing artistic credibility.

Those involved with the project say
Williams’ musical background puts
him in a different league from other
athlete/celebrity types who try to make
the leap into music.

At age 13, Williams attended Puerto
Rico's Escuela Libre de Musica on a
scholarship. His abilities are apparent
on the album; he wrote seven of the
album’s 11 songs.

The CD’s first single, “Just Because,”

which hit the airwaves June 9, features
pianist David Benoit.

“One of our goals was to ally Bernie
with a known artist for credibility,” says
Loren Harriet, producer of the CD. “T've
been doing these projects for about 10
years, and nobody has come [close] to
the level of Bernie.”

Although terms were not disclosed,
MPL Communications, the publishing
company of Paul McCartney, has
signed Williams to a deal.

Even though radio already has the
single, the real marketing thrust begins
with this month’s All-Star tie-ins. Upon
release, the album will also be heavily
promoted in the New York/tri-state
area and Puerto Rico.

“A lot of people would kill to have
these kinds of factors in place, which
seem to be such positive indicators,”
says Peter Caparis, executive VP of sales
and marketing at Impact Sports Mar-
keting, a specialist that is helping pro-
mote the album. “We'll keep our fin-
gers crossed that sales reflect that.”
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And Now ... Music Network Prepares To File Chapter 11

Music Network’s avoidance of filing
for bankruptcy protection has made it
one of the industry’s longest-lasting
Chapter 11 holdouts among its fellow
chains. But now word comes that will
no longer be the case.

Music Network—which has, in
effect, spent the last year trying to
reorganize outside the courtroom—
will succumb to a Chapter 11 filing,
sources say. And sadly, this filing
could turn into a liquidation.

According to sources, Music Net-
work owners Michael Parkinson
and Michael Goldwasser realized
about two months ago that they
would have to file Chapter 11. But
each week since then, the filing has
been pushed back. Now, the target
date is July 7.

The chain became a force in
R&B retailing through a series of
acquisitions—Willie's, Kemp Mill,
Peppermints and about 64 Where-
house stores—to reach 125 stores
at its peak.

But its last deal in August 2001
cost the chain some $25 million—
$19 million in cash, borrowed from
its bank Wells Fargo, and $6 million
in notes payable to then-Wherehouse
owner Cerberus Partners. The deal
was made just before the music

industry downturn.

The combination of that debt and
a declining sales environment proved
Lo be too much, and in May 2002
Music Network missed making pay-
ments to product suppliers. Last fall,
it tried to reduce debt by liquidating
its one-stop business. It also has been
closing stores and is said to now have
about 40.

Now that the chain will file, it like-
ly will close the remaining unprof-
itable stores and put the rest up for
sale, sources say.

SAME ENDING: Universal One-Stop,
which filed for Chapter 11 protec-
tion April 10, has won a motion to
have its liquidation removed from
bankruptcy court’s supervision,
according to sources. When it origi-
nally filed, the company hoped to
reorganize, but now that circum-
stances dictate a liquidation, it will
be less costly to do so outside the
courtroom, sources say.

NEW DEAL: In an attempt to stimu-
late sales and ensure that its catalog
continues to get exposure as space
for music shrinks at retail, Sony
Music Distribution has launched an
aggressive promotional program that

provides for buy-in discounts and
rebates on the back end.

The promotion requires merchants
to hold a minimum of three month-
long Sony catalog sales through April
2004. Each sale must feature at least
15 titles, positioned in an endcap or
other prominent fixtures.

per month-long sale, one at buy-in
and one for replenishment. They also
get a one-time 10% discount from
September to November on titles in
the four lines.

On the back end, the program
grants a $2.25 rebate on Frontline
Bestsellers titles sold; a $1 rebate on
featured Hitsavers titles; a

Retal

By Ed Christman

echristman@billboard.com

$2 rebate on featured two-
CD Essential titles; and a
$3 rebate on boxed sets. On
top of that, if an account
commits to five sales, it
gets an additional 2% cred-
it on purchases made to
support the promotions.

GOOD DEAL: In an appar-
ent attempt to capitalize
on the Justin Timberlake/

One of the events during the
Christmas season must be for
Sony’s Frontline Bestsellers line,
which features titles by Bruce
Springsteen, Celine Dion, Michael
Jackson, Dixie Chicks and others.
For the other sales, retailers choose
which of four Sony catalog lines
they want to feature.

The program allows merchants to
obtain a 15% discount on the fea-
tured titles, with two purchase orders

Christina Aguilera tour this summer,
Target is offering an exclusive CD fea-
turing new and remixed songs from
both artists. The CD contains six
songs: new Aguilera track “That’s
What Love Can Do” and remixes of
“Beautiful” and “Fighter,” and new
Timberlake title “Why, When, How”
and remixes of “Rock Your Body” and
“Cry Me a River.”

While most music retailers com-
plain when exclusives are made

available to the large discounters,
such specially made licensed pack-
ages as the Target CD are not viewed
negatively. Retailers find it more
troublesome when labels give cer-
tain accounts either an exclusive
window—as the Eagles are current-
ly doing for Best Buy—or a superior
product, such as a bonus track on a
new album that is not made avail-
able to others.

0O0PS: In describing EMI Music Mar-
keting's early payment discount for
60 days in the June 14 column, I
inadvertently left out that its 1.75%
discount applies if payment is made
by wire transfer; it is a 1.5% discount
if payment is by check. And as cor-
rectly reported, customers can still
get a 2% discount if they pay for
product within 30 days.

MAKING TRACKS: Jim Kelly, former
COO for Zia Record Exchange in Ari-
zona, is seeking opportunities. He
may be reached at 602-622-2189 or
kellygang61@cox.net . . . Paul
Jarosik, former Epic director of sales
covering the Northeast and Min-
neapolis, is seeking opportunities. He
may be reached at 617-641-9077 or
giotr@aol.com.

Kmart Wants Cash Back

BY MATTHEW BENZ

NEW YORK—A $49 million pay-
ment Kmart made to Handleman
Co. as part of its bankruptcy pro-
ceedings last year may not have
been necessary, according to a
recent court ruling.

Now the cash-strapped retailer
wants the money back.

Handleman received the funds

DAY: POSITIVE OUTLOOK

after being designated a critical ven-
dor to Kmart in the mass mer-
chant’s Chapter 11 reorganization
last January.

However, a group of Kmart’s
unsecured creditors—an entity
affiliated with Kmart apparel sup-
pliers—complained that Handle-
man was not owed the money.

In April, a U.S. district court
judge ruled that the bankruptcy
court’s order of payment wasn’t
authorized by the bankruptcy code.

Although it did not order the
immediate return of the money,
the district court said, “It is not
too late to order that the monies
be returned.”

Handleman is appealing that rul-
ing. However, Kmart is looking to
the precedent of that ruling to col-
lect on the money.

The company has filed a com-
plaint in U.S. Bankruptcy Court for
the Northern District of Illinois
requesting that its payment to Han-
dleman be “immediately returned.”

Kmart says “equity demands”
that it gets the money back.

Handleman thinks otherwise. In
a statement, Handleman says that
“economic concessions” it made as
a critical vendor “were substantial-
ly equivalent to the $49 million pay-
ment received.”

While the two companies are at
odds over the money, both sides
have pledged to keep their relation-
ship intact.

Handleman chairman/CEO Ste-
phen Strome says that the rack-
jobber maintains “a strong and
continuing business relationship
with Kmart.”

Kmart president/CEO Julian C.
Day replied in a statement, “Not-
withstanding the legal outcome of
the critical vendor payment issue,
Kmart and our vendors seek to
maintain positive and profitable
relationships going forward.”
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U.K.Video Industry At Odds Over DVD Price Cutting

BY SAM ANDREWS

LONDON—Rampant price cutting of
DVDs by U.K. retailers has created a
storm of controversy among con-
cerned distributors and retailers.

The price of catalog DVD product
has plummeted to around £5-£6 ($7-
$8), while new releases are beginning
to edge down to £10 ($14), as stores
battle to drive volume.

In addition, the use of the BOGOF
campaign—buy one, get one free—has
become the default weapon in the
armory of specialist entertainment re-
tailers as they counter supermarkets
that increasingly see DVD and VHS as a
loss leader to attract grocery shoppers.

Blame for the price decline is being
bandied equally between retailers and
distributors.

“I think it's fair to say that some of
the studios have gotten a bit carried
away in terms of trying to drive the
switch to DVD,” says Steve Gallant,
video product director at HMV.
“They've successfully achieved that,
but at the price of huge deflation in
the market.”

Gallant says that the price gouging
has reached a point where a budget title
that was £4.99 on VHS three years ago
is £4.99 on DVD now. “So that whole
premium has been frittered away in the
space of just three years. The CD mar-
ket has taken 20 years to reach what is
probably maturity. With DVD, we seem

determined to get there faster.”

Andy Randall, exiting managing
director of the Virgin Megastore chain,
agrees: “Before Christmas, we were
advertising new DVD products on TV
at maybe £18.99, and then the next
night somebody would be advertising
it at £11.99. For God's sake, what is
the point in that? It’s silly! People’s
perception now is that a chart CD
should be £10.”

Distributors say that retailers and
the rest of the industry have to think of
new ways to market DVD and VHS.

Columbia TriStar Home Entertain-
ment U.K. managing director Marek
Antoniak thinks the price war on video
marks a nadir in creative marketing.

“We are selling assets that cost
many millions of dollars at silly prices
—to a market which is actually pre-
pared to pay more, in a market where
the consumer is a real collector,” he
says. “How stupid are we? Have we lost
our creativity to such an extent that
the only way we can excite the con-
sumer is to reduce the price? Is this
the only tool we have in our tool box?
Surely not.”

Randall admits that retailers should
shoulder part of the blame. “I know
that my team—and I'm sure the HMV
team and the supermarket teams—say
to the DVD companies, ‘Come on, give
it to us at half price, we've got to get it
into the BOGOF campaign.’

“We are almost fighting to fall into

this trap. It needs two or three people
to step out of that and say, ‘No, actual-
ly, let's hold firm," ” Randall says.

But while many distributors hold up
their hands in horror at the raging
price war among retailers, others also

blame the distributors themselves for
fueling the tactic.

The widespread use of sale or return
(SoR) has fostered the growth of a
clever means of alleviating the need to
actually take unsold product back.

Instead of returning, say, 50,000
VHS tapes and DVDs and getting a
credit note for £400,000-£500,000,
retailers are given an extra 50,000
units, at a replication cost to the dis-
tributor of around £50,000-£60,000, to

use in a BOGOF promotion. The retail-
er can sell off the 100,000 units of
product at £5-£8 and make a major
statement to its customers about its
value proposition.

Distributors are clearly determined
to try and find a way out of the down-
ward price spiral. Speaking at Warn-
er Home Video U.K.’s recent fourth-
quarter product presentations,
managing director Neil McEwan said
that one of Warner's key objectives for
the year is “to try to halt the price ero-
sion we are currently experiencing for
DVD catalog. If we continue down the
path of offering progressively cheap-
er price deals, it seemns unlikely there
will be a catalog business at all in two
years' time."”

Echoing the comments made by
Randall, McEwan further warned that
“if the current offer is three for £20, in
the fifth year of DVD—where will it go
in two years' time? Five for £10?”

While much of the price cutting
affecting the U.K.'s video business is
the result of turf wars among retail
groups, there is a wider belief that DVD
prices will have to fall further if the
business is to withstand pressures
from piracy and other entertainment
or leisure industries.

“The reality is that legal action—the
traditional weapon against piracy—
can't reach every company and every
user,” says Julian Dickens, a former
film industry lawyer who is now a Lon-

don-based VP of global business con-
sultant Mercer Management Consult-
ing. “The more practical answer is to
make it unattractive or uneconomic to
pirate, particularly for the home user.”
He adds, “To convince consumers to
buy a legitimate copy, they must be
given more and pay less—a model that
is being forced on other media markets.
“In 1996, access to the single HBO
channel in the U.S. cost $10 on average
per month. Today, with the addition of
five discrete HBO channels, the price
for the package is a mere $14.”
Stephen Moore, president of 20th
Century Fox International, says that
outside of the BOGOF offers and cata-
log promotions, new-release prices in
the U.K. are still too high to take the
format to a mass-market audience.
“If you look at the average price of
new releases, the U.K. is still quite
expensive, and I think maybe we are
missing an opportunity there,” he says.
Gallant is not so sure. “What we’ll
actually end up doing is making the
catalog look really expensive,” he says.
“And from our sales, we're seeing the
development of a catalog market in
DVD, where there never was on VHS.
“VHS was always very new-release-
or fashion-driven, and I think there is
the potential for us to develop a col-
lectors” market on DVD similar to the
music market, where there is real
back-catalog business to be done at full
margin for us all.”

Netflix Patent May Inhibit Competition’s Plans

How will Netflix’s just-granted
patent impact its online and brick-
and-mortar competitors? The
answer is unclear, although the
patent may put a damper on wal-
mart.com’s online DVD rental
expansion and may affect Block-
buster’s in-store subscription plans.

The Los Gatos, Calif.-based Net-
flix, which introduced consumers to
online DVD rentals in 1998, was
issued a patent June 24 that covers
its subscription rental service.

The timing of the patent is inter-
esting, because walmart.com
recently announced its own sub-
scription plan, which offers unlimit-
ed monthly rentals for $15.54 per
month, compared with Netflix’s
$19.95 monthly fee (Picture This,
Billboard, June 28). The patent,
however, was originally filed in 2000.

Netflix and walmart.com’s rental
models are virtually the same. Both
allow consumers to make DVD
rental choices online—after which
the discs are sent directly through
the mail—and the DVDs must be
returned by mail before another
choice is sent out. Netflix’s plan,
though, allows consumers to rent
three DVDs at a time.

Walmart.com offers three differ-
ent options. Depending on which

subscription plan consumers
choose—$15.54, $18.76, or $21.94
per month—they can rent two,
three or four discs at one time.
The patent also covers subscrip-
tion rental plans that are not con-
nected to a Web site. Rental giant
Blockbuster has numerous DVD

industry has a number of reasons to
pat itself on the back. A statistics
presentation given by Buena Vista
and DVD Entertainment Group
president Bob Chapek pointed out
many industry strengths in the U.S.
market. Among the highlights:

* Two or more DVD players can
be found in 29% of households.

¢ A majority of game system own-
ers—69%—watch DVDs on their
game consoles.

¢ A majority of DVD-enabled com-
puter owners—59%—watch movies
on their DVD-ROM drives.

and game subscription plans at
its store locations, and it is also
invested in the online service
dvdrentalcentral.com.

Netflix is now considering
what steps to take in its future
interaction with competitors.
“We haven't set out what they
might be,” company spokes-
woman Lynn Brinton says.

Walmart.com spokeswoman

Picture

This.
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& BULLWINKLE AND BLIMPIE: The
adventures of a moose, a flying
squirrel and a pair of Pottsylva-
nia spies will come to DVD Aug.
12 with the release of “Rocky &
Bullwinkle & Friends: Com-
plete Season 17 ($39.98).

The package is being
released by Bullwinkle Stu-
dios, a joint venture between

Cynthia Lin declined to com-
ment on the patent’s potential
impact on its rental service.
Blockbuster spokesman Randy
Hargrove says, “We can’t imagine that
there is a patent out there that will
keep us from serving our customers.
We are continuing to work on a fully
integrated store and online plan.”

STATS SPEAK STRONGLY: Though
the challenges associated with intro-
ducing high-definition DVD were
the hot topic at the recent DVD in
50 event (Billboard, July 5), the

* DVD may account for more
than 70% of the video industry’s
retail revenue by year’s end.

By the end of 2007, 78% of
households are expected to own a
set-top DVD player.

¢ The majority of consumers—
57%—are buying more DVDs now
than when they first got their
DVD players.

* About 60 million DVD players
are projected to be sold by the end of
this year.

Classic Media and Jay Ward
Productions. Featured on the
set are all 26 episodes from the car-
toon’s debut season and such extra
content as Bullwinkle puppet seg-
ments and the new “Many Faces of
Boris Badenov” short.

Retailers are already expressing
interest in the set. “A lot of people
who watched ‘Rocky’ as kids will be
really excited,” says Stefan Pepe,
group merchandising manager for
amazon.com’s DVD/video store.

Fans will also find out about the
release at Blimpie locations nation-

wide. “In stores, they are doing a lot
of theming with ‘Rocky’ items—
such as window clings and dan-
glers—that will promote the DVD
release” throughout the entire
month of September, Classic head of
home video Robert Mayo says.

“They were celebrating their
39th anniversary and making a big
deal about it. They are a very irrev-
erent company. We figured out it
was the 39th year of the cartoon
going into reruns.”

Bullwinkle Studios is also offering
a coupon for $3.90 off the purchase
of the DVD set when customers buy
a Blimpie sandwich.
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AT HOME ENTERTANMENT AT (T NATIONAL SECURITY MartiyLawrence | ;3
. COLUMBIA TRISTAR HOME ENTERTAINMENT 607820 teve Zahn
9 THE PIANIST (WIDESCREEN) Adrien Brod - -
28 | 22 UNIVERSAL STUDIOS HD(ME VIDEQ/UNIVERSAL MUSIC & VIDED OTST. 22766 y R 2698 NARC Jason Patric R
PARAMOUNT HOME ENTERTAINMENT 41832 Ray Liotta
] CATCH ME IF YOU CAN (WIDESCREEN Leonardo DiCaprio CATCH ME IF YOU CAN Leonardo DiCaprio
29 i DREAMWORKS HOME ENTERTAINMENTBBSZgz ) Tom Ha%ks PG-13| 2988 DREAMWORKS HOME ENTERTA/NMENT 83982 Tom Ha?\ks PG-13
1 TREASURE PLANET Animated
30 : 38 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 28152 PG |29.98 ﬂi—‘—i—m_
1
3 ,' 24 5@?&;&%%;’:& Eégtﬁlzg)gus (WIDESCREEN) Pavl:lnm[l)?y;g PG-13} 26.98 = TITLE Top Video Rentals 5 based o+ ansactonal data provided by the Video Software Daalers Assn. lrom more than Ilmmmrnmgmns Principal §
H LABEL/DISTRIBUTING LABEL & NUMBER Performers £
| STAR TREK: NEMESIS (WIDESCREEN) Patrick Stewart
32 | 25 PARAMOUNT HOME ENfERTAINMENTZ.gSBSG ) Jonathan Frakes PG-13)29.98 NUMBER 1 s 1 Week At Number 1
JUST MARRIED Ashton Kutcher
33 HARRY POTTER AND THE CHAMBER OF SECRETS (PAN & SCAN)  Daniel Radcliffe | pg |59gg Forwioeo waze Brittany Murahy |03
| WARNER HOME VIOEQ 24457 Emma Watson ’
| OLD SCHOOL Luwk'?l \ghlsorI R
. DREAMWORKS HOME ENTERTAINMENT 90626 1 erre
LEGALLY BLONDE Reese Witherspoon .
34 MGM HOME ENTERTAINMENT 1002626 P PG-13| 26.98 2 TEARS OF THE SUN Bruce Willis |
: COLUMBIA TRISTAR HOME ENTERTAINMENT 9749 Monica Bellucci
35 | SEX AND THE CITY: THE COMPLETE FOURTH SEASON Sarah Jessica Parker NR | 4998 5 THE RECRUIT Al Pacino |pe 44
! HBO HOME VIOEOAVARNER HOME VIDED 99208 Kim Cattrall d TOUCHSTONE HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT 29124 Colin Farrell
= == DIE ANOTHER DAY Pierce Brosnan
36 *‘ 39 IZQI\OILLLZEEEEUY VOLUME ONE Animated | ng {4998 3 MBM HOME ENTERTAINMENT 04785 Halle Berry PG-13
| = : . ABOUT SCHMIDT Jack Nihoison | g
S . ENTERTAINMENT/NEW LINE HOME VIOEQ 6317 athy Bates
| THE INCREDIBLE HULK (ORIGINAL TV PREMIERE Bill Bixb NEWLINE HOuE ,
37 :1 40 UNIVERSAL STUDIDS HOME VIDED 22994 f ) Lou Ferrigng NR | 19.98 A NATIONAL SECURITY Martin Lawrence PG-13
1‘ COLUMBIA TRISTAR HOME ENTERTAINMENT 608820 Steve Zahn
38 IKY SOUTH PARK - THE COMPLETE SECOND SEASON Animated | ng {4998 8 CATCH ME IF YOU CAN Leonardo DiCaprio PG-13
| WARNER HOME VIDED 37834 g DREAMWORKS HOME ENTERTAINMENT 83982 Tom Hanks
1 Laurence Fishburne
39 kY ATL&mTIE:EM'LO'S RETURNS e T Animated | e |5gg8 7 Exletx(MEv!%nEsomJYM%ENrEnrAwmswr UNIVERSAL STUDIOS HOME VIDEQ 90437 : ishburne |pg. 13
1 WALT OF: HOMI jf. ENT/BUI VISTA HOME ENTERTAINMENT 25¢ -
| Y HOME ENTERTAINMENT/BUENA ) DELIVER US FROM EVA LLCoold | g
0 127 FAST AND THE FURIOUS (PAN & SCAN}) Paul Walker pG-13] 6.9 : UNIVERSAL 3TUDIOS HOME VIDED 22453 Gabrielie Union
i UNIVERSAL STUDIDS HOME VIDEQ 23090 Vin Diesel ) 4 [AMA gold certication for a minmum of 125,000 unis o a doliar vatume of 9 milan t retailfor theatricallyreleased programs, or of a east 25,000 unts and $1 mihon at Suggested retail for nontheatncal es, <> IAMA platium certficaton fo
aminimum sale of 250,000 units or a dollar volume of S18 milfon at retail for theatncelly released programs, and of gt last. 50,000 units and $2 mithon at Suggested retail for nantheatrical ntles. © 2003, VNU Business Media, tnc. All ights reserved
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Analog’s Decline Claims Another Victim

In a stark illustration of the
near-total migration from tape- to
hard-disk-based recording,
EMTEC Multimedia—the Valen-
cia, Calif.-based subsidiary of Lud-
wigshafen, Germany-based
EMTEC International Holdings—
is going out of business. With

EMTEC’s
EMTEC ’\‘

demise, Quante-
gy remains the
sole provider of
professional

® analog tape
0 4| products.
| ‘ In January,
~ another EMTEC
International

Holdings subsidiary, EMTEC Mag-
netics (EMTEC Multimedia’s sup-
plier), filed for bankruptcy protec-
tion. EMTEC Magnetics was
declared insolvent in March. A
number of companies are vying to
purchase EMTEC Magnetics, with

the result expected to be
announced early this month.

EMTEC Magnetics’ insolvency
had no immediate impact on the
separate U.S. subsidiary. “Espe-
cially over the last six weeks, our
difficulty has been that we’ve got-
ten no product,” EMTEC Multi-
media president Joe Ryan says. “A
subsidiary without product to sell
[will] fail. At that time, I started a
massive downsizing campaign,
cutting all the employees except a
few to sell off inventory. We're
pretty much out of product. We
have a little bit to sell off, and
then we're done.”

Among the employees affected
are VP of sales Jean Tardibuono
and marketing manager Natalie
Stocker. “We’re down to probably
16 employees now, and in another
30 days, we'll probably be at five,”
Ryan says.

A skeleton crew will remain

through September, by Ryan’s
estimate, to collect all remaining
receivables. “A lot of customers
think they can get away with not
paying,” Ryan says, “but we’ll be
here as long as it takes to collect
all the remaining cash. Inventory
is just about gone.”

The dramatic decline of tape as
a recording medium was signifi-
cant in EMTEC Multimedia’s
demise, Ryan says, but, surpris-
ingly, audio recording tape was
not the primary culprit.

“We had pretty good sales of
audio studio products,” Ryan
states. “Some other things
declined, like video pancake, the
bulk tape used in the manufacture
of VHS cassettes. That market is
declining, but that wasn’t even
the biggest problem.

“The biggest problem was the
price decline, which was below
cost. It really hurt us a lot, and

we lost a lot of money in that
market. We stepped out of that
market at the end of last year,
because we had to shut down the
equipment. We couldn'’t afford to

recorders and parts—is a sobering
thought for those partial to the
format, which has been in decline
for 10 years. The sonic character-
istics of tape, many audio profes-
sionals agree,

Studio
Momigr,

By Christopher Waish

cwalsh@biliboard.com

are more pleas-
ing than even
the highest-res-
olution digital
format. And as a
known entity,
analog is con-
sidered a stable
and safe, if
finite, archiving
format.

“I still believe

run them anymore.”

While Quantegy is poised to
benefit from the cessation of man-
ufacturing at EMTEC, the scarcity
of open-reel analog recording
tape—not to mention analog tape

there is going
to be a demand for analog for a
long time,” Ryan says. “Even
some of the younger guys say the
analog sound is nice. And for
archiving, [ wouldn’t do anything
but analog.”

Virginia Studio Aims To Attract Music

BY DAN DALEY

CHARLOTTESVILLE, Va.—Virginia
may be for lovers, but Kevin McNoldy

and his three partners are betting
that the state is a good place for

music as well.

It's a $5 million bet that brings a

four-room tracking, post-production,
5.1 mixing and mastering facility to
Charlottesville, a bucolic outpost of
affluence in the state’s horse country.

BILLBOARD'S NO. 1 SINGLES (JULY 5, 2003)
CATEGORY HOT 100 R&B COUNTRY MODERN ROCK MAINSTREAM ROCK
TITLE THIS IS THE NIGHT SO GONE BEER FOR MY HORSES SEND THE PAIN BELOW LIKE A STONE
Ertist’ Clay Aiken/ Monica/ Toby Keith Duet With Chevelle/ Audioslave/
Praducar S Mac M. Elliott, Spike & Jamahl Willie Nelson/ GGGarth R. Rubin
(Laksel} {RCA) {J/RMG) J. Stroud T.Keith {Epic) {Interscope/Epic)
{DreamWorks)
RECORDIMNG STUDMKS) WESTLAKE AUDIO HIT FACTORY CRITERIA HIT FACTORY CRITERIA WAREHOUSE CELLO
|Locatian} (Los Angeles) {Miami} {Miami, FL} {Vancouver, British {Los Angeles, CA)
Enginesariay Chris Laws Demacio Castellon O'HENRY Columbia) David Schiffman
{Burbank, CA} Michael "Elvis” Baskette
Julian King
COMSOLEISY SSL 9000 J Neve 8078 SSL 9000 J Neve (Air) Neve 8078
DAWTS) |
RECORDER[S} Pro Tools HD Pro Tools Sony 3348 HR, Pro Tools Sony 3348, Pro Tools ATR 124, Vintage APl
RECOROENG Pro Tools HD Pro Tools Quantegy 467, Pro Tools Quantegy 467. Pro Tools | EMTEC 900
MEDTIM
MIEX DOV STUDIES) MIXTHIS HIT FACTORY CRITERIA Loup SOUNDTRACK CELLO
ILndation: {Los Angeles) {Miami) {Nashvilte, TN} (New York) {Los Angeles, CA)
Enginearia) Bob Clearmountain Scott Kieklak ( Julian King Andy Wallace | Rich Costey
CONSOLEISFTAWIE| SSL 4000 G+ SSL 9000 J Sony Oxford OXF-R3 SSL 9000 J SSL 9000 J
RECOHREEALS) Sony 3348 HR Studer AB20, Pro Tools Pro Tools Sony 3348 ATR 1/2", Pro Tools
MIX DOWN Quantegy 467 Quantegy 499, Pro Tools Pro Tools EMTEC SM 960 Quantegy GP9
MEDFRM
MASTERING HIT FACTORY STERLING SOUND MASTERMIX MASTERDISK SONY
|Loegiiond {New York) {New York) {Nashville, TN} {New York) {New York)
Enginger Joe Yannece Chris Gehringer Hank Williams | Howie Weinberg Vlado Meller
| L
COVEASSETTE BMG BMG umvD SONY SONY
MANUFACTURER
|

©2003, VNU Business Media, Inc. All rights reserved. Hot 100, R&B & Country appear each week; Mainstream Rock, Modern Rock, Rap, Adult Contemporary, Dance Club Play, and Dance
Sales rotate weekly. Please submit material for Production Credits to Keith Caulfield, Telephone 323-525-2297, Fax 323-525-2394 or 323-525-2395, kcaulfield@billboard.com.

McNoldy, an engineer/producer
who moved here after stints in Nash-
ville and Los Angeles, along with part-
ners Amy and Dave Spence (who man-
age the business side of the studio) and
engineer Matt Jagger, are betting their
success on a number of factors. Those
factors include the music industry
evolving away from its traditional
power centers into a more diffuse geo-
graphical hierarchy and the need for a
high-tech facility that can complement
the personal studios of the many inde-
pendent artists drawn to a town that
many have dubbed the “Woodstock of
the South.”

It doesn’t hurt that the Char-
lottesville area is home to a growing
number of established acts, too,
including the Dave Matthews Band,
which has a studio in Charlottesville;
and Cracker, which has its own stu-
dio in Richmond. Bruce Hornsby and
Mary Chapin Carpenter also live in
the region.

Crystalphonic Studios, which was
designed by London-based studio
designer Roger D’Arcy, can track in its
largest studio, which is fitted with a 64-
input SSL G-Plus console.

Preproduction, programming and
postproduction work can be done in a
MIDI-based suite. A dedicated control
room handles 5.1 mixes, featuring ATC
speakers, and an upstairs mastering
suite rounds out the 5,500-square-foot
facility. A 96-channel Pro Tools HD sys-
tem is in a central machine room,
feeding the entire facility.

“We wanted a studio that brought
a sense of worldliness, that conveyed
the idea that this is a studio that
artists from outside the area would

Lovers

be comfortable in from a technology
and design perspective, too, and who
also would want to be in a very quiet
yet hip area like Charlottesville,”
McNoldy explains.

McNoldy deliberately chose a mix of
contemporary and vintage gear. But
the facility’s business plan was as much
a priority as its technology. The part-
nership is primarily self-funded,

McNoldy points out, and the console
was purchased through online pre-
owned equipment Web site DigiBid.

“It’s a high initial investment,”
McNoldy concedes, “but because we
have kept ongoing overhead costs
low, we think the plan is sound. Peo-
ple right now are very concerned
about the state of the music business.
But the time to invest is when things
are down.”
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Welsh rock
band Super
Furry Animals
return with
‘Phantom
Power’

47

MKG’s John
Northcote
acquires
former
Marquee club
in London

UNITED KINGDOM / EUROPE / ASIA

BY HOWELL LLEWELLYN

MADRID—The Spanish recorded
music market may be struggling, but
the live music scene here is booming.

According to the fifth annual report
on Spain’s arts, music and audiovisu-
al sectors from Spanish authors and
publishers society SGAE, 26 million
people attended non-classical music

N

DAVID BISBAL; HAD TOP-SELLING ALBUM [N SPAIN LAST YEAR WITH ‘CORAZON LATIND’

a rise of 14.6% from 2001, when the
figure was 22.7 million.

Revenue from concerts was up
23% to 105 million euros ($121.8 mil-
lion), compared with 84.9 million
($98.5 million) in 2001.

SGAE says the results were
achieved without an increase in the
actual number of shows played in
Spain, which was 72,500—the same

Live Biz Thrives In Spain

SGAE Report Shows Revenue Up 23% From 2001

The live figures contrast with the
gloomy picture painted by record
labels earlier this year, (Billboard,
March 8). Then, AFYVE, the local
International Federation of the
Phonographic Industry affiliate,
reported that Spain's music market
had fallen 16% in value during 2002
to 526.9 million euros ($567.2 mil-
lion); 60.2 millior units were shipped,

/ JAPAN / AUSTRALIA / AFRICA / CANADA

Staif Buy Frencl
Indie Wagram

BY JAMES MARTIN

PARIS—France’s leading independent
distributor, Wagram Music, has been
bought by a group of the company’s
management and employees for an
undisclosed sum.

The deal, which insiders say took
nine months to seal, was concluded in
March but has only just been made pub-
lic. As a distributor,
Wagram Music claimsa |
domestic market share |
of 3.5%. Before the buy- £
out, 89% of the compa-
ny belonged to a group
of venture capitalists
under the name
Wagram Equity Part-
ners, with the remain-
ing 11% held by three
members of the compa-
ny’s management.

A majority stake of
51% is now owned by the same man-
agers—CEOQ Stephan Bourdoiseau, GM
Francis Jullien and CFO Martin de
Chambost—and 20 of Wagram Music’s
100 employees, supported by a bank
loan. The remaining 49% is held by
Dutch financial company Chris van
Leeuwen BV, an investor found by
Bourdoiseau. These parts form new
company Wagram Holding.

BOURDOISEAU: NEW DEAL

Bourdoiseau remains CEO of Wag-
ram Music and becomes president of
Wagram Holding. He explains that the
new deal means “we can do what we
want now, as long as we’re good at what
we do. I'm convinced that the idea of
employees being financially involved in
the success of our artists and catalog is a
sound one.

“We're not into selling millions of
records,” Bourdoiseau
{ adds. “We prefer artists
who start small and
become big, like Vin-
cent Delerm and Carla
Bruni [released through
Tot ou Tard/Warner and
Naive, respectively]. And
this type of collective
structure is interesting
in a world where so
many employees feel
they’re just another
number on a list.”

Bourdoiseau says 70%-75% of
Wagram’s sales are in France.

Founded in 1998, Wagram Music had
revenue of 56 million euros ($64 million)
in 2002. The company expects sales for
the first six months of 2003 to be 28 mil-
lion euros ($32 million). In addition to
its own Wagram Music imprint, the
company’s main distributed labels
include Pschent, Catalogue and Tricatel.

File Sharing Still On
The Rise In Japan

BY STEVE McCLURE

TOKYO—The number of Internet
users in Japan using file-sharing soft-
ware rose by nearly 31% last year,
according to newly published reports.

File sharing is becoming steadily
more popular in Japan—the world’s
second-largest market for recorded
music—as Internet use increases,
along with the number of broad-
band connections.

But despite that rise, the percent-
age of Internet users in Japan that are
file sharing remains well below other
developed markets.

trade group the Assn. of Copyright for
Computer Software (ACCS) estimates
that in January 2003, there were
some 986,000 current users of file-
sharing software in Japan. In January
2002, the figure was 684,000.

The ACCS says that new figure
represents 3.4% of all Internet users
in Japan.

London-based analyst Mark Mulligan
at Jupiter Research says that the com-
parable rates for the U.S. and Europe
are 12% and 20%, respectively.

Mulligan suggests that one reason
for the relatively low use of file sharing
in Japan is that there are still only a few

concerts here during 2002. That was  as in 2001. {Continued on page 46) A nationwide online survey by  Japanese-language file-sharing servic-
- - computer software manufacturers’ (Continued on page 47)
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(DEMPA PUBLICATIONS INC. 07/02/03 {OFFICIAL UK CHARTS C0.) 06/30/03 {MEDIA CONTROL) 07/02/03 (SNEP/IFOP/TITE-LIVE) 07/01/03
SINGLES SINGLES SINGLES SINGLES

JAPAN UNITED KINGDOM GERMANY

LAST WEEK
THIS WEEK
LAST WEEK
THIS WEEK
LAST WEEK
THIS WEEK
LAST WEEK

KATTE NI SINDBADS 1 1 BRING ME TO LIFE 1 AICHA 1 1 CHIHUAHUA
SOUTHERN ALL STARS ~ VICTOR EVANESCENCE FEATURING PAUL McCOY EPIC OUTLANDISH  ARIOLA DJBOBO VOGUE
2 MORROW 2 FAST FOOD SONG 2 1 ICH KENNE NICHTS/I'VE NEVER SEEN AN 2 | LIVEISLIFE
DRAGON ASH  VICTOR FAST FOOD ROCKERS  BETTER THE DEVIL RZA FEATURING XAVIER NAIDOO VIRGIN HERMES HOUSE BAND & DJ OTZI ULM
3 KOKORONI YUME O KIMINIWA Al O 3 WE JUST BE DREAMIN’ 3 2 | FURDICH 3 3 | SUR UN AIR LATINO
KINKIKIDS JOHNNY'S ENTERTAINMENT BLAZIN' SQUAD  EAST WEST YVONNE CATTERFELD HANSA LORIE
4 SEPPUN 4 3 | IGNITION 4 8 | GET BUSY Ll 4 | WE WILL ROCK YOU
MIKA NAKASHIMA  SONY MUSIC ASSOCIATED RECOROS RKELLY JIVE SEAN PAUL “ATLANTIC KCPK ULM
5 LUNA/OASIS L) 5 | NOLETTING GO LB 7 | BRING ME TO LIFE LB 6 | HEY SEXY LADY
GACKT  NIPPON CROWN WAYNE WONOER  VP/ATLANTIC EVANESCENCE FEATURING PAUL McCOY  WIND-UP SHAGGY FEATURING BRIAN & TONY GOLO  MCA
6 Ki S 4 | LOST WITHOUT YOU 6 5 | ANYPLACE, ANYTIME, ANYWHERE 3 7 | FAN
KOSHIINABA VERMILLION RECORDS DELTA GOODREM  EPIC NENA & KYM WICOE WARNER BROS. PASCALOBISPO EPIC
7 SAKURA ‘DOKUSYO 7 8 | | KNOW WHAT YOU WANT YA 13 | MR. VAIN RECALL AR 9 | SWEET SOCA MUSIC
| NAOTARD MORIYAMA UNIVERSAL BUSTA RHYMES FEATURING MARIAH CAREY J CULTURE BEAT EASTWEST SUGAROADOY ~ SONY MUSIC MEDIA
8 VENUS Al 9 | FLY ON THE WINGS OF LOVE BN 6 | GANXTAVILLE PART I 8 5 | LAISSONS ENTRER LE SOLEIL
FLAME PONY CANYON XTM & 0J CHUCKY PRESENTS ANNIA SERIOUS DJTOMEKK FEATURING KURUPT, TATWAFFE ARIOLA A LA RECHERCHE DE LA NOUVELLE STAR BMG
9 JOINT 9 ST. ANGER 9 4 | RIGHT NOW LAl 8 | MA LIBERTE DE PENSER
RIP SLYME WARNER MUSIC JAPAN METALLICA vznnco JEANNETTE POLYOOR FLORENT PAGNY MERCURY

~
o
=
(=]
=
o
=
o
Ly
-

BREEZIN TOGETHER ROCK AWWW BABY) CALLING YOU LE MUR DU SON
EXILE RHYTHM ZONE ASHANTI MUROERI C/MERCURY JULIETTE SCHOPPMANN _ ARIOLA WILLY DENZEY  SMALL

HOT MOVER SINGLES HOT MOVER SINGLES HOT MOVER SINGLES HOT MOVER SINGLES

| NEED YOU IN MY LIFE LIKE WHAT ST. ANGER LAISSE PARLER LES GENS
AIKO KATSUMATA ~ R&C JAPAN LTD. TOMMi SONY S2 METALLICA ™ VERTIGO JOCELYNELABYLLE & JACOB OESVARIEUX UP MUSIC

PRESENT CRAZIER FOULE DJ
3BLAB VICTOR GARY NUMAN VS. RICO  JAGGEO HALO BEGINNER MOTOR DIAM'S HOSTILENIRGIN
NATSUNANDANA THE NIGHT 24 | FOREVER AND FOR ALWAYS 27 | THE MAGIC KEY
THE HIGH LOWS  UNIVERSAL SCOOTER SHEFFIELD SHANIA TWAIN MERCURY ONE-T&COOL-T POLYDOR
GOOD MORNING! FOREVER MORE 33 | CHIHUAHUA 45 | GET BUSY
NORIYUKI MAKIHARA WARNER MUSIC JAPAN MOLOKO ECHO 0JBOBO 0JBOBO SEANPAUL ATLANTIC
UTATAUTA OVERRATED THE POWER OF BHANGRA SCANDALOUS
PICHONKUN UNIVERSAL SIDBHAN DONAGHY LONDON 8 SNAP! SPV MIS-TEEQ EAST WEST
ALBUMS ALBUMS ALBUMS ALBUMS
1 SMAP 1 BEYONCE 1 1 METALLICA 1 1 JEAN-JACQUES GOLDMAN
SMAP 016/MIJ VICTOR DANGEROUSLY IN LOVE COLUMBIA ST.ANGER VERTIGO UN TOUR ENSEMBLE  COLUMBIA
4 MASAYOSHI YAMAZAKI 2 EVANESCENCE 2 3 EROS RAMAZZOTTI 2 3 FLORENT PAGNY
ATELER UNIVERSAL FALLEN EPIC 9 ARIOLA AILLEURS LANO ~ MERCURY
3 CHEMISTRY 3 STEREOPHONICS I MODERN TALKING 3 4 EVANESCENCE
BETWEEN THE LINES  OEFSTAR YOU GOTTA GO THERE TO COME BACK V2 THE FINALALBUM HANSA FALLEN EPIC
4 175R 4 GEORGE BENSON 4 4 | NENA L3R 15 | NORAH JONES
SONGS TOSHIBA/EMI THE VERY BEST OF—THE GREATEST HITS WARNER BROS. 20 JAHRE--NENA FEAT.NENA WARNER STRATEGIC MARKETING COME AWAY WITHME BLUE NOTE
S NAOTARO MORIYAMA 5 SCLUB7 5 2 DANIEL KUBLBOCK 5 2 RADIOHEAD
IKUTSUMONO KAWAO KOETE UMARETA KOTGBATAC UNIVERSAL BEST—THE GREATESTHITS POLYDOR POSITIVE ENERGIE HANSA HAILTO THE THIEF  PARLOPHONE
6 SOWELUV é 6 CHRISTINA AGUILERA 6 S YVONNE CATTERFELD 6 8 KYO
GEORJ DEFSTAR STRIPPED RCA MEINE WELT BMG LECHEMIN JIVE
7 EVANESCENCE A 11 | 50 CENT VAR 10 | SHANIA TWAIN - ! 6 SNIPER
FALLEN ~EPIC GETRICH OR DIETRYIN'  INTERSCOPE UP! MERCURY GRAVE DANS LA ROCHE EAST WEST
8 MICHELLE BRANCH 8 2 RADIOHEAD 8 8 EVANESCENCE 8 9 SIMPLY RED
HOTEL PAPER WARNER MUSIC JAPAN HAILTO THE THIEF  PARLOPHONE FALLEN. WIND-UP | ROME  UNIVERSAL
9 SKOOP ON SOMEBODY 9 7/ JUSTIN TIMBERLAKE ? 7 SEEED o 7 | MADONNA
SINGLES 2002 SONY MUSIC JUSTIFIED  JIVE MUSIC MONKS WARNER BROS. AMERICAN LIFE  MAVERICK/WARNER BROS.
10 YONCE 10 B ANNIE LENNOX 10 B ANNIE LENNOX 10 B A LA ECHERCHE DE LA NOUVELLE STAR
DANGERQUSLY IN LOVE COLUMBIA BARE RCA BARE RCA LESTERS TUBES BMG
CANADA SPAIN AUSTRALIA ITALY .
3 T
3 g : : E
: - | " E
4 {SDUNDSCAN) 07/12/03 < (AFYVE) 07/02/03 EN < (ARIA) 06/20/03 Bl 2 {FIMI} 06/20/03
SINGLES SINGLES SINGLES SINGLES
1 BRIDGE OVER TROUBLED WATER/THIS IS THE NIGHT 1 LOS PLANETAS INNOCENT EYES E " BRING ME TO LIFE
CLAY AIKEN RCA/B| LABUENA VIDA  SINNAMDN DELTA GODDREM EPIC EVANESCENCE FEATURING PAUL McCOY  SONY
2 2 FLYING WITHOUT WINGS/SUPERSTAR 2 JALEO 1 BRING ME TO LIFE 2 1 UN’' EMOZIONE PER SEMPRE
RUBEN STUDDARD J/B RICKY MARTIN COLUMBIA EVANESCENCE FEATURING PAUL McCOY  EPIC ERDS RAMAZZOTTI  ARIO
3 BRING ME TO LIFE 3 PUEDES CONTAR CONMIGO 3 | KNOW WHAT YOU WANT 3 4 MA DAI
EVANESCENCE FEATURING PAUL McCOY  EPIC/SONY LA OREJA DE VAN GOGH  SONY BUSTA RHYMES FEATURING MARIAH CAREY ARISTA CARDILLD A SUGAR
4 ROCK WIT U (AWWW BABY) 4 ST. ANGER 4 INTUITION 4 3 GOCCE DI MEMORIA
ASHANTI MURDER INC/DEF JAM/UNIVERSAL METALLICA VERTIGO JEWEL EASTWEST GIDRGIA  DISCHI D} CIDCCOLATA
5 FIGHTER 2 HASIENDO EL AMOR FALLING L] 2 GET BUSY
CHRISTINA AGUILERA RCA/BMG DINIG VALE MUSIC CANDICE ALLEY UNIVERSAL SEANPAUL ATLANTIC
6 4 IN DA CLUB 6 6 AMIGA SOLEDAD 8 UNITED STATES OF WHATEVER & 7 CHIHUAHUA
50 CENT  G-UNIT/SHADY/AFTERMATH/INTERSCOPE MIGUELNANDEZ VALE MUSIC LIAMLYNCH VIRGIN DJBOBO RCA
7 THERE THERE 7 5 EVERYWAY THAT | CAN 7 FIGHTER 7 S LIGHT MY FIRE
RADIOHEAD ~ PARLOPHONE/EMI SERTAB ERENER COLUMBIA CHRISTINA AGUILERA RCA WILLYOUNG  RCA
8 H LAD 8 EL TEMPLO DE TU CUERPO 6 IN DA CLUB 8 8 LA CANZONE DEL CAPITANO
JENNIFERLOPEZ EPIC/SONY HUGO VALE MUSIC 50 CENT INTERSCOPE DJ FRANCESCO 0O IT YOURSELF
9 WHAT THE WORLD NEEDS NOW 4 LA NINA 12 | FAVOURITE THINGS 9 9 | KNOW WHAT YOU WANT
AMERICAN IDOL FINALISTS  RCA/BMI MALA RODRIGUEZ  UNIVERSAL BIG BROVAZ EPIC BUSTA RHYMES FEATURING MARIAH CAREY BMG RICORD!
10 IF YOU'RE NOT THE ONE 10 BACKSTAGE I'M GLAD {l&8 10 | SUNRISE
DANIEL BEDINGFIELD POLYDORASLANO/UNIVERSAL SOBER MUXXIC JENNIFERLOPEZ EPIC SIMPLY RED  NUN
HOT MOVER SINGLES HOT MOVER SINGLES , HOT MOVER SINGLES . HOT MOVER SINGLES
FOREVER AND FOR ALWAYS SHAKE YOUR HEAD 2 MUNDIAN TO BACH KE‘SBEWARE OF THE BOYS) 25 ’ IN DA CLUB
SHANIATWAIN MERCURY/UNIVERSAL CCCATCH VALEMUSIC PANJABIMC  MINISTRY OF SOUNO 50 CENT INTERSCOPE
GIMME THE LIGHT DON'T WANNA LOSE THIS FEELING HOPE 18 | TRASHED
SEANPAUL VP DANNII MINOGUE LONDON DAVID CAMPBELL COLUMBIA SKIN EMI
MOBSCENE TRAMPA DE CRISTAL UNWELL 26 | MAKE LUV N
MARILYN MANSON  NOTHING/NTERSCOPE/UNIVERSAL NIKA VALE MUSIC MATCHBOX TWENTY EAST WEST RODM 5 FEATURING OLIVER CHEATHAM  NOISETRAXX
ES PORTI FAINT 23 | DEDICATO A TE
ELENA GADEL VALE MUSIC LINKIN PARK  WARNER BROS. LEVIBRAZIONI RICORDI
I'M GLAD WHY NOT 41 SHPALMAN
JENNIFERLOPEZ EPIC HILARY OUFF FESTIVAL ELIO E LE STORIE TESE ASPIRINE/BMG
ALBUMS ALBUMS ' ALBUMS ALBUMS
BEYONCE 1 1 VARIOUS ARTISTS 1 2 DELTA GOODREM 1 1 EROS RAMAZZOTTI
DANGEROUSLY IN LOVE  MUSIC WORLD/CDLUMBIA/SONY CARIBE 2003 VALE MUSIC INNOCENT EYES EPIC 3 ARIDLA
METALLICA 2 2 LA OREJA DE VAN GOGH 2 1 METALLICA 2 3 MARISA MONTE
ST.ANGER ELEKTRA/WARNER LO QUE CONTE MIENTRAS ... EPIC/SONY STANGER VERTIGO TRIBALISTAS (W/CARLINHOS BROWN/ARNALDO} EMI
SEAN PAUL k) 4 DAVID CIVERA 3 BEYONCE 3 5 NOMADI
DUTTY ROCK VP/ATLANTIC/WARNER LA CHIQUI BIG BAND  VALE MUSIC DANGEROUSLY IN LOVE COLUMBIA NOMADI 40 CGD
MICHELLE BRANCH 4 S HOMBRES G. 4 4 NORAH JONES 4 6 CLAUDIO BAGLIONI
HOTEL PAPER  MAVERICK/WARNER PELIGROSAMENTE JUNTOS  DRO COME AWAY WITHME BLUE NOTE SONO 10—LUOMO DELLA STORIA ACCANTO  COLUMBIA
OUR LADY PEACE 5 3 METALLICA 3 -] EVANESCENCE 5 2 METALLICA
LIVE  COLUMBIA/SONY ST.ANGER VERTIGO FALLEN EPIC ST.ANGER VERTIGO
RADIOHEAD 6 -} BETH 6 § JACK JOHNSON 6 4 RADIOHEAD
HAILTO THE THIEF  EMI OTRA REALIDAD  VALE MUSIC ONAND ON  MOD HAILTO THE THIEF  PARLOPHONE
NORAH JONES 7 ] EL CANTO DEL LOCO 7 3 RADIOHEAD 4 9 SIMPLY RED
COME AWAY WITH ME ~ BLUE NOTE/EMI ESTADOS DE ANIMO  BMG/ARIOLA HAIL TO THE THIEF  PARLOPHONE HOME  NUN
50 CENT B 10 | BEBO & CIGALA 8 7 DIXIE CHICKS 8 8 EVANESCENCE
GETRICHORDIETRYIN'  SHADY/AFTERMATH/NTERSCOPE/UNIVERSAL LAGRIMAS NEGRAS BMG/ARIOLA HDME MONUMENT FALLEN SONY
EVANESCENCE AR 21 | VARIOUS ARTISTS 9 8 LIVE 9 7 ANNIE LENNOX
FALLEN WIND-UP/EPIC/SONY DISCO ALEGRIA 2003 TEMPO BIRDS OF PRAY UNIVERSAL BARE RCA
L[ 12 IORGIA
ALéx;Ro"‘NnLﬁv\v/EI&/ﬂFsrmmc N © sE E%SLARAMAZZOTH 0 wew ‘ujgﬁ;vﬁsl? WEST gm{sgm {LE COSE NON VANND MAI ..} DISCHI DI CIOCCOLATA
Hits of the World is compiled at Billboard/London. NEW = New Entry RE = Re-Entry
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Animals’ Power

EUROCHART

Eurocharts are compiled by Music
& Media from the national singles
and album sales charts of 18 Euro-
pean countries.
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(MUSIC & MEDIA) 07/02/03

BRING ME TO LIFE
JANESCENCE

CHIHU HUA
DJBOBD HANSA/RCA/D.S BOBOVOGUE

FEATURING PAUL McCOY WAND-UP/EPIC

ET BUSY
SEAN PAUL™ VP/ATLANTIC
AICHA
DUTLANDISH ARIDLA

SUR UN AIR LATINO
LORIE SONY/EPG

KNOW WHAT YOU WANT

BUSTA RHYMESF

ICH KENNE NICHTS/I'VE NEVER SEEN
RZA FEATURING XAVIER NAIDOD  EDELVIRGIN

FAST FOOD S

ONG
FASTFDOD ROCKERS  BETTER THE DEVIL

LIVE IS LIFE
HERMES HOUSE BANO & DJ 0721 ULM

FUR

DICH
YVONNE CATTERFELD HANSA
O O

WE JUST BE DREAMIN’
BLAZIN' SQUAD EAST WEST

ST. ANGER
METALLICA VERTIGO

FAN
PASCALOBISPO EPIC

HEY SEXY LADY
SHAGGY FEATURING BRIAN & TONY GOLD MCA

SWEET SOCA MUSIC
SUGAR DADOY SONY MUSIC MEDIA

METALLICA

ST.ANGER  VERTIGO/MERCURY
EVANESCENCE
FALLEN WINO-UP/EPIC
EROS RAMAZZOTT
9 ARIOLA

RADIOHEAD
HAILTO THE THIEF  PARLDPHONE

BEYONCE

DANGEROUSLY IN LOVE COLUMBIA
NORAH JONES

COME AWAY WITHME  BLUE NOTE
ANNIE LENNOX

BARE RCA

LINKIN PARK
METEORA WARNER BROS.

STEREOPHONICS

YOU GOTTA GO THERE TO COME BACK V2

50 CENT
GET RICH DR DIE TRYIN'  INTERSCOPE

THE NETHERLANDS [l

(28 ANDRE HAZES

2

(MEGA CHARTS BV} 06/30/03

SINGLES

SUMMER JAM 2003
UNDERDOG PROJECT VS.SUNCLUB  DIGIDANCE

IK WOU DAT IK JOU WAS
VELTHUIS & KEMPER CAPITOL

GET BUSY

SEAN PAUL ~ ATLANTIC
OYLA LELE

K3 BMG

EVERYWAY THAT | CAN
SERTAB ERENER COLUMBIA

ALBUMS
BLOF

OMARM  CAPITOL
25 JAAR—HET ALLERBESTE VAN EMI

METALLICA
ST.ANGER  VERTIGO

JAMAI
JAMAI BMG

DE 3 MUSKETIERS
DEMUSICAL” UNIVERSAL

SWEDEN

Ml GESSLE PER

2

1
3
(13"l ANDERS JOHANSSON

(GLF) 06/26/03

SINGLES

EVERYWAY THAT | CAN
SERTAB ERENER ' COLUMBIA

LIVE
DABUZZ BONNIER
IN THE SHADOWS
THE RASMUS  PLAYGROUND

BRING ME TO LIFE
EVANESCENCE FEATURING PAUL McCOY  COLUMBIA

NG3 BONNIER
ALBUMS
MAZARIN CAPITOL

CAROLA

GULD PLATINA & PASSION-—DET BASTA  SONET
METALLICA

ST.ANGER MERCURY

TOMAS LEDIN
I SOMMARNATTENS LJUS METRONOME

IFITS ALLIEVER 00 MARIANN

swiizertano [l

{MEDIA CONTROL SWITZERLAND) 07/01/03

SINGLES

CHIHUAHUA
DJBOBO RCA

GET BUSY
SEAN PAUL ATLANTIC

ICH KENNE NICHTS/I'VE NEVER SEEN
RZA FEATURING XAVIER NAIDOO  VIRGIN

AICHA

OUTLANDISH ARIOLA
FUR DICH

YVONNE CATTERFELO  HANSA
ALBUMS
EROS RAMAZZOTTI
9 ARIOLA

STEPHAN EICHER
TAXIEUROPA' VIRGIN

METALLICA
STANGER VERTIGO

EVANESCENCE
FALLEN "SONY

YVONNE CATTERFELD
MEINEWELT BMG

COMMON CURRENCY

A weekly scorecard of albums simultaneously attaining top 10 chart status
in three or more leading world markets.

Repertoire gwner: B: BMG, E: EMI, | Independent, S: Sony, U: Universal, W: Warner

ARTIST

IRELAND

{IRMA/CHART TRACK) 06/27/03

SINGLES

MAY WE NEVER HAVE TO SAY GOODBYE
RONAN TYNAN & RITA CONNOLLY WARNER MUSIC

IGNITION
R.KELLY JIVE

COME BACK TO MY HEART
SIMON CASEY UNIVERSAL

BRING ME TO LIFE
EVANESCENCE FEATURING PAUL McCOY  WIND-UP

| KNOW WHAT YOU WANT
BUSTA RHYMES FEATURING MARIAH CAREY BMG
ALBUMS

BEYONCE
DANGEROUSLY IN LOVE COLUMBIA

NORAH JONES
COME AWAY WITH ME  BLUE NOTE

METALLICA
ST ANGER VERTIGO

SHANIA TWAIN
| UPI" MERCURY

U2
THE BEST OF 1990-2000 ISLAND

AUSTRIA

(AUSTRIAN IFPI/AUSTRIA TOP 40} 06/30/03

SINGLES

AB IN DEN SUDEN
BUDDY VS. DJ THE WAVE  WARNER

3 | ICH KENNE NICHTS/I'VE NEVER SEEN
RZA FEATURING XAVIER NAIDOD EDEL

1 | FUR DICH
YVONNE CATTERFELD  HANSA

2 | ANYPLACE, ANYTIME, ANYWHERE
NENA & KYMWILDE  WARNER BROS.

HOAMWEH NACH B.A.
AUSSEER HARDBRADLER EDEL
ALBUMS

CHRISTINA
FREIERFALL UNIVERSAL

METALLICA
ST.ANGER VERTIGO

NENA
20 JAHRE—NENA FEAT. NENA  WEA

EROS RAMAZZOTTI
9 ARIOLA

AUSSEER HARDBRADLER
CUBA EDEL

(PROMUVI) 07/02/03

SINGLES

SUMMER JAM 2003
UNDEROOG PROJECT VS. SUNCLUB  DIGIDANCE

WITHOUT YOU
NATALIA ARIOLA

4
2 | OYALELE
5

K3 STUDIO 100
GET BUSY
SEAN PAUL VP/ATLANTIC

FOR YOU
PETER ARIOLA
ALBUMS

METALLICA
ST.ANGER VERTIGO

RADIOHEAD
HAILTO THE THIEF PARLOPHONE

EROS RAMAZZOTT!
9 ARIOLA

1000L 2003—GREATEST MOMENTS  ARIOLA

SAMSON & GERT
JIEPIE-JA-HEE STUDIO 100

2
3
4 | VARIOUS ARTISTS
7

Maverick Welsh rockers Super
Furry Animals are releasing their
sixth album, “Phantom Power,”
simultaneously with a DVD on July
21 via Epic Records in the UK. Mix-
ing country-tinged progressive rock
with shimmering melodic power pop
and electronica, Super Furry Animals
have created a mellifluous and engag-
ing album that is rife with references
to war and loss of life. * ‘Phantom
Power’ sounds like a sinister power
source that controls the world from
bevond people’s comprehension. A lot
of the things that go on today seem
completely illogical, and we watch
the world go by with disbelief,” says
frontman Gruff Rhys. Released in 5.1
stereo surround sound, “Phantom
Power” will be preceded by the single
“Golden Retriever”’ July 7. Prior to a
summer festival tour, the group will
headline a special gig in Bethesda in
North Wales as part of a year-long fes-
tival to commemorate the centenary
of the end of the Great Bethesda
Quarry strike 1900-1903.

CHRISTOPHER BARRETT

BRIGHT FUTURE: Having exhaustively
trawled the UK. club circuit for three
vears before getting signed, rock

quartet the Dark-

>
EVORA: NO ELECTRONICA FAN

was a way to broaden her fan base,”
Da Silva says. Cohen sought “people
who knew her work and could trans-
late her vibe into something more
electronic, while keeping its soul.”
“Club Sodade is released by BMG
France this month. JAMES MARTIN

FOR THE GIRLS: A1vuito and hip-hop in
South Africa are dominated by male
artists. so the release of Twasa's
“Kwaito Soul” (CCP/EMI) is a wel-
come breath of fresh air. Twasa is a
hugely popular ferale musical per-
sonality in South Africa as a DJ on
Lesedi FM radio, a presenter of “Jam
Alley” (SABC 1’s longstanding enter-

ness is finally set to
release its highly
anticipated debut
album. “Permission
to Land” comes out
July 7 on Must
Destroy Music/
Atlantic Records.
The album show-
cases the band’s
pomp-rock aesthet-
ic, with the soaring

Global
Pulse

Nigel Williamson, Editor

nwilliamson@billboard.com

falsetto of frontman

Justin Hawkins and the heaving gui-
tar of younger brother Dan. The
Darkness has a penchant for hype-
generating showmanship and will
demonstrate this at a string of sum-
mer festivals in the UK. The band
will support Robbie Williams at his
three sold-out performances Aug. 1-3
at Knebworth Park. An audience of
325,000 is expected for that three-day
run. “For many moons, we have been
bracing ourselves for a shift in the
public’s perception of the Darkness

tainment show) and a regular DJ on
the club scene. “Kwaito Soul” was co-
produced by Tivasa, who is responsible
for much of the songwriting—blend-
ing kwaito, hip-hop and tovwwnship pop
with politically aware lyrics. Twasa
says. “There are so few young politi-
cians speaking out on issues, musi-
cians and DJs need to raise the con-
science of the youth.”  DIANE COETZER

BELGRADE OLD STARS: Vlada Divljan
burst onto the Belgrade music scene

USA | JPN UK | GER | FRA | CAN [ SPN | AUS | ITA NTH : -
BEYO ARGENTINA - from underdogs to world-beaters,” in the late '70s with new-wave band
Dangero ave L L ! 3 6 Hawkins says.  CHRISTOPHER BARRETT  Idoli. That band presented him with a
(CAPIF) 86/09/03 - ~ a e
MICHELLE BRANCH 51 o i ) Spr mgbom d to a highlv succegtul
Hotel Paper (W) ALBUMS EVORA ELECTRONICA: Some of the career in the former Yugoslavia. In
BANDANA finest recordings of world music the early "90s, he moved to Australia,
EVANESCENCE 8 7 2 8 3 9 5 8 VIVIR INTENTANDO  BMG . . .
Falien (S) FITO PAEZ come from Cesaria Evora, the “bare-  where he worked on film soundtracks
S0 CENT NATURALEZA SANGRE 0BN foot diva” from Cape Verde. Those and formed the Aparatchiks with
Get Rich or Die Tryin' E . . S Lt L songs have been reworked by some of  Macedonian musician Kiril
NORAH JONES ERREWAY electronic music's biggest talents on Dzajkovski. After he returned to Bel-
Come Away With Me (E) g Rl 3 g TIEMPO SONY “Club Sodade: Cesaria EvoraBy...”  grade, Divljan formed the OId Stars
AR . D DFAMOR WERLATINA (Lusafrica/BMG France). which was Band. On “Die Tonzentrale,” on the
Bare (B] 10 10| 10 9 ALEX UBAGO overseen by French electronic maes- B92 label, he is joined by classical
- . QUEPIOES TU? WARNER BROS. tro Gilbert Cohen. Other remixers pianist Sasa Sandorov, multimedia
St. Anger (W/S/U) 8 1 2151253 el oL — include Carl Craig, Senor Coconut, artist Paul Weihs, percussionist Boris
D ADIOTEAD PINON FLIO Pepe Bradock and Francois K. The Bunjac and saxophonist Dusan
Hail to the Thief (E) 4 = [ 9 716 :;g;s::o\s/é;g;i:::}wws album was made with Evora’s full Petrovic. The group artfully amalga-
EROS RAMAZZOTTI OF LA CABEZA CON BERSUIT  UNIVERSAL hacking, according to manager José mates electronic and acoustic sounds
2 10 1 8 af: L i
98} D O N A e K TEREiEE. Da Silva. “She’s not a fan of electron with nostalgia for 1960s East Euro
ic music, but she knew this album pean jazz. PETAR JANJATOVIC
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Specialists Lose Out

Mass Merchants Take Growing Share Of Canadian Music Market

BY LARRY LeBLANC

TORONTO—Mass merchants in
Canada are taking an increasing share
of that country’s music market,
adding to the woes of traditional
record retailers.

Canada’s music specialists have
been dealing with the realities of a
declining music market for the past
four years. During that time, they
have also been contending with
increased competition from a grow-
ing array of mass merchants.

Many traditional retailers were
especially angered by the recent
heavy discounting of Metallica’s “St.
Anger” (Elektra) and Radiohead’s
“Hail to the Thief” (EMI), spearhead-
ed by mass merchants. Both titles
sold at between $12.79 and $12.99
Canadian ($9.43-%$9.58) at certain
Best Buy, Future Shop, A&B Sound
and Wal-Mart stores.

“They sold them at $2 [Canadian]
below cost,” claims HMV Canada VP

REES: MARKET HAS MOVED

of product Jonathan Rees. “Radiohead
has a $14.99 [Canadian] dealer cost;
Metallica a $15.05 [Canadian| dealer
cost. Obviously, they need to get peo-
ple into their stores to sell wide-screen
TVs, DVD players and PCs.”

“We couldn't match Best Buy and
Future Shop selling Metallica for
$12.99 [Canadian]|,” says Malcolm
Perlman, president of Sunrise
Records, which has 32 stores in
Ontario. “The lowest we went was
$16.99 [Canadian], [but] we still
moved quite a number of units.”

SOARING SHARE

Mass-merchandisers’ share of the
music market in Canada has soared
over the past decade. Industry sources
say that national supermarket chains
like Wal-Mart Canada, Zellers, Costco
and Price Club, plus such consumer
electronics chains as A&B Sound,
Future Shop and Best Buy, account
for 26%-27% of music purchases in
Canada. Ten years ago, sources say,
that figure was closer to 10%.

The major traditional music retail-
ers in Canada still account for an esti-
mated 60% of overall music sales.
These include such chains as HMV
Canada, CDPlus, Archambault
Musique, Music World and Sunrise
Records. Smaller music retailers, non-
traditional outlets, record clubs and
online sales represent the remaining
13%-14%. Universal Music Canada
president/CEO Randy Lennox
acknowledges that “mass-merchants’
market share is growing.” He insists,
however, that the sector can co-exist
with traditional music retail.

“Traditional retail still sells our CDs
from zero to 50,000 units,” Lennox
says. “Beyond 50,000 units, mass-
merchants’ market share grows expo-
nentially. That is unlikely to change.”

HMV’s Rees disagrees. “The market
has moved more toward commercial
best-sellers, and that element of the
market is being eaten away more and
more by mass merchants,” he says.

“Wal-Mart and Costco have become
very aggressive in carrying new releas-
es,” notes Koch Entertainment (Cana-
da) president Dominique Zgarka.
“They now react to certain new
records faster than traditional retail.”

“We skew high on top new titles,
and we are starting to grab more mar-
ket share in all genres,” acknowledges
Ken Kozey, VP of purchasing for U.S.-
owned Handleman Co. “We're taking
on product we wouldn't have a few
years ago.” Handleman services 213
Wal-Mart Canada stores and 310
Zellers stores nationally.

The increase in mass marketers’
share can be traced partly to the
emergence of mainstream pop as a
major seller in Canada during the
past decade.

Also driving the expansion was the
entry of U.S.-owned Wal-Mart into
Canada in 1994, and the purchase of
British Columbia electronic chain
Future Shop by U.S. electronics giant
Best Buy in 2001. Today, Future Shop
has 95 stores nationally, and Best Buy
has 10 stores.

LIMITED INVENTORY

Traditional retailers concede that
mass merchants and specialty outlets
attract consumers who are unlikely
to shop in their stores. However, they
say that mass merchants “cherry-
pick” the hits and carry a limited
inventory. Wal-Mart and Zellers, for
example, say they carry 2,000-3,000
music titles per store; Costco outlets
have only 50-60 titles.

“Wal-Mart has done a good job with
music in the ‘big box' retail reality, but
Costco has no vested interest in the
music business,” says Lane Orr, VP of
purchasing for the A&B Sound chain,
which has 22 stores in Western Cana-
da. "Music only meets their margin
requirements, It's no different to them
than selling a tube of toothpaste.”

Label executives argue that there
are opportunities for music specialists
to expand their business by promot-
ing and marketing new titles in such
genres as urban, alternative and adult
contemporary. They also point out
that mass merchandisers do not carry
an in-depth catalog. “The one edge the
traditional retailer has over mass mer-
chandisers is catalog,” Warner Music
Canada president Garry Newman says.

Stephen Simon, BMG Music Cana-
da VP of sales and distribution, sug-
gests that music specialists have yet
to fully exploit certain demographics.
“The more mature consumer is still
being mostly ignored by traditional
retail,” he says. “However, those
retailers are going to have to under-
stand mature consumer buying
habits (in order to take advantage of
that market|.”

Music sales have dwindled in the
past four years in Canada. Volumes at
retail fell 11% in 1999, 13% in 2000,
9.6% in 2001 and 6.3% in 2002,
according to the International Feder-
ation of the Phonographic Industry.
To compensate, traditional retailers
have increasingly looked to sell other
forms of entertainment, notably DVD
and videogames.

Rees says, “We're now trying prod-
ucts we wouldn’t have a couple of
years ago. At the moment, the movie
industry is sexier than the music
industry to the average 15-30 year
old. We can also sell related products
like posters.

Live Biz
Thrives

Continued from page 43

down 18% from 2001.

“The increase in concert-goers is
good news,” says Sandra Rotondo, GM
of leading concert promoter and book-
ing agent Planet Events, part of the
Gran Via Musical conglomerate. “The
market is bigger than we thought, and
if we can keep up the [quality and vari-
ety of] artists we offer, these new fans
should become regular.”

Rotondo adds that Spanish promot-
ers have high hopes for 2003. “This
year,” she says, “we will have had more
big artists touring than last year, such
as the Rolling Stones, Bruce Spring-
steen, Bon Jovi, Man4 and Shakira.”

The 570-page report is jointly com-
piled by SGAE, its activities arm Fun-
dacién Autor and the Cultural Market
Research Center. It confirms that the
effect of reality TV talent show “Oper-
acion Triunfo” on the Spanish enter-
tainment market in 2002 was not con-

fined to the recorded music sector (Bill-
board, May 10).

The biggest single concert in Spain
during 2002 was a one-day summer
show at Seville's Olympic stadium,
which drew 62,500 fans. The show fea-
tured several acts that emerged from
“Operacion Triunfo.”

A total of 84,000 fans collectively
paid nearly 3 million euros ($3.5 mil-

o

BAUHSTA: 4 CDs PER PERSON

lion) to attend two other shows by
“Operacion Triunfo” artists at Real
Madrid’s soccer stadium. According to
SGAE executive president Teddy
Bautista, those shows accounted for
20% of Madrid’s total concert-going
public for the year.

The SGAE report says that eight of
the 10 top-shipping albums of 2002
were connected to the televised talent
show. Those were either released by
Barcelona indie label Vale Music alone
or in joint venture with a major label.
The top-seller was David Bisbal's
“Corazén Latino,” which Vale says has
shipped more than 1.2 million units in
Spain.

According to SGAE, 18 of the 20 top-
shipping albums of 2002 were by Span-
ish artists; the other two were Spanish-
language titles by Chayanne and
Shakira.

Bautista says a piracy rate of 22.9%
in 2002 was partly to blame for the
overall decline in record sales for the
year. He notes that annual per capita
sales fell from the 2001 rate of two CDs
per capita to 1.6.

“A country like Spain,” Bautista says,
“should be able to sell four CDs per
capita, which would mean |a total of]
160 million legal copies a year.”

46

www.billboard.com

www americanradiohietorv com

BILLBOARD JULY 12, 2003

[
11



www.americanradiohistory.com

T TR s e e = e Global

NEWSLINE - - «

THE INTERNATIONAL WEEK IN BRIEF

London-based venue owner McKenzie Group (MKG) has taken over the North
London venue that formerly traded as the Marquee. The Marquee, which
operated at other London locations from 1958 until 1996, was a key music
venue in the 1960s and 1970s. It opened on its most recent site in August
2002 at the N1 Centre in Islington, with a total capacity of 1,200. The club
was owned by musician Dave Stewart (ex-Eurythmics) and London club-
owner Mark Russell, who acquired the name from the previous owner, for-
mer Rod Stewart manager Billy Gaff. But the venture was not a commercial
success, and in January 2003, administrators BDO Stoy Haywood were
called in. MKG has agreed to terms on the site for an undisclosed sum with
the administrators and the venue’s landlords. MKG owns and operates six
other U.K. venues. MKG managing director John Northcote says, “The first
venue | opened was [London club] the Borderline back in 1988, and it’s
great to be opening a small venue again.” No details are available about the
venue reopening date, although a spokesperson for MKG confirms that it
will not operate as the Marquee, because rights to that name are currently
held by the administrators. TOM FERGUSON

German authors’ rights society GEMA has reported better-than-expected rev-
enue for 2002, up 0.24% from the previous year to 812.5 million euros ($942
million). Total distributions were up 0.17% to 693.8 million euros ($805 mil-
lion). Costs amounted to 14.6% of revenue, a slight increase over last year.
Revenue from reproduction rights fell to 254 million euros ($294.7 million)
from 274 million euros ($317.9 million) last year. Income from performing
and broadcasting rights rose to 357 million euros ($414 million) from 351.5
million euros ($407.8 million) in 2001. WOLFGANG SPAHR

Edel Italy has launched a new alternative rock imprint, Volume, with the
June 27 release of the album “Dentro” by Tuscan act Malfunk. The label’s
second album release will be by Brescia group Matmata. No release date
is set. Edel Italy president Paolo Franchini says, “The label was founded
for two reasons: We were receiving a lot of demos from quality Italian
rock bands, and new rock is growing internationally, thanks to acts like
Linkin Park and Limp Bizkit. But it’s also happening in Italy, a country
where rock has traditionally had a bit of an inferiority complex. That is
no longer the case.” MARK WORDEN

Windswept U.K. managing director Bob Grace exited the music publisher June
26 in a surprise move. Grace was unavailable for comment; a Windswept
spokesman says the exec is “considering a number of options.” Grace set up
the company as a division of Los Angeles-based Windswept Pacific Enter-
tainment 10 years ago (Billboard, April 10, 1993). He joined from independ-
ent U.K. publisher Empire Music. In the wake of Grace’s exit, creative direc-
tor Peter McCamley and head of finance Paul Flynn will jointly manage the
London firm, reporting to Evan Medow, L.A.-based CEO of parent
Windswept Holdings. LARS BRANDLE

. Alan McGee, CEO and founder of U.K. indie
Poptones, says it will be business as usual at
the label following a deal allowing him to buy
back the company for the nominal sum of £1
($1.67). Informed sources say a July 8
extraordinary general meeting of parent Pop-
tones Group is expected to approve McGee’s
purchase of the U.K. indie label he founded in
May 2000. He had previously enjoyed success
with U.K. acts Oasis and Primal Scream on
Creation Records, which he founded in 1983
and eventually sold to Sony Music in 1999,
Poptones Group floated on London’s Alterna-
\ tive Investment Market in August 2000. The
v decision to sell the label back to McGee fol-
McGEE: BUYS BACK LABEL lows two full years of losses; interim results
for the six months ended Dec. 31, 2002, show further losses of £186,000
{$310,150). The Poptones Group board of directors is expected to recom-
mend to shareholders that disposal of the subsidiary is the best option to
secure the group’s remaining cash resources. In return, McGee will
resign from the Group's board and waive a £50,000 {$83,220) termina-
tion fee. McGee declines to comment on the deal but confirms “the label
will continue.” If the disposal is approved, Poptones Group will become
Hawthorn Holdings, a non-music company. As part of the disposal,
McGee would have to pay override royalties to Hawthorn for up to two
years after the disposal. Poptones currently has seven acts on its roster.
TOM FERGUSON

o~

Arrests Highlight Problen s
With Sanremo Festival

BY MARK WORDEN

MILAN—AnNgelo Esposito, a key organ-
izer of the youth talent competition
that provides artists for the annual San-
remo Festival of the Italian Song, was
arrested June 13 on corruption
charges.

The incident has focused industry
and public attention on the problems
surrounding the festival, which is
considered the key event on Italy's
music calendar.

One leading industry player suggests

MAZZA: SUPPORTS INVESTIGATION

that the festival—which serves as a
week-long televised showcase for acts
from around the world—has been a
“failure” in recent years and that the
scheduled 2004 event could be scrap-
ped while the festival is revamped.

Esposito, director of the Sanremo
Song Academy, was arrested by officers
of the Fiscal Police (which focuses on
financial crime, including tax evasion),
along with his wife, Lola Marini, and an
artist manager, Francesco Andreoli. All
three have been charged with corrup-
tion and abuse of office, with a case
based on information gained from tele-
phone wire taps.

Each December, the Sanremo
Song Academy, founded in 1995,
organizes a talent competition for

unsigned young performers. The top
four winners automatically qualify for
the Youngsters segment of the San-
remo Festival, which is held in late
February/early March.

In addition to heading the Academy,
Esposito runs Publimod, an entertain-
ment and fashion events agency.

According to public prosecutors,
Esposito, Marini and Andreoli oper-
ated a kickback system under which
they charged artists’ managers
50,000 euros ($57,115) for a top
four placing.

The arrests come as part of a wider
investigation into corruption and
financial irregularities in Sanremo.
Some 20 people have been named by
the Fiscal Police as being under inves-
tigation. They include head of tourism
Antonio Bissolotti and the local mayor,
Giovenale Bottini. Bissolotti resigned
from his position June 17.

Enzo Mazza, director-general of
labels body FIMI, declared his support
for the investigation.

“We hope that this will help produce
a more transparent mechanism for
access to the festival,” Mazza says. “It
should be [noted] that the artists who
reach the festival via the Academy are
the only ones who aren’t signed to
record labels.”

Piero La Falce, president/CEO of
Universal Music Italy, says, “I and oth-
ers have tended to see the Academy as
an unnecessary interference in our
work, and we wouldn't be too sorry to
see the [end] of it. Record labels work
all year to discover new artists, but the
academy, which promotes unsigned
acts, tries to usurp that role.”

Looking beyond the current probe, La
Falce says, “The real issue here is the fail-
ure of the festival, an event at which new
artists perform and, after which, noth-
ing happens for them. The competition

has to be changed and the record indus-
try has got to have a greater say.

“If the festival could take a sabbatical
in 2004, so that we could start over the
following year, then that could be pos-
itive,” La Falce says. He suggests that
such a move is “highly likely. Right
now, I'd say there's about a 20% chance
that the festival will go ahead in 2004.”

In terms of record sales, labels tra-
ditionally viewed Sanremo as a more
important event than Christmas. But
the music industry’s returns have
diminished significantly in recent

LA FALCE: COMPETITION HASTO CHANGE

years. According to FIMI, festival-linked
releases now account for only 3% of
annual sales in the Italian market.

Although industry insiders concede
that the Sanremo Festival has lost much
of its influence on sales in recent years,
it remains a huge attraction for the
national TV audience. The festival was
first broadcast on radio in the early
1950s. It moved to TV later in the decade
and grew alongside the medium.

Today, broadcasts from the five-night
event can attract a nightly TV audience
in excess of 10 million viewers on state-
owned channel RAI Uno. It represents
a key showcase opportunity for inter-
national acts looking to establish them-
selves in Italy—the world’s seventh-
largest music market.

File Sharing

Continued from page 43

es available. He also notes, “Among the
key demographic—kids—Ileisure time
is taken up more with mobile phone
technology, rather than the Internet.”

According to Internet research firm
eurotechnology.com, the number of
individuals in Japan with broadband
access to the Internet rose to more
than 10 million as of the end of May
2003, compared with almost zero at
the beginning of 2001.

Labels body the Recording Indus-
try Assn. of Japan has expressed con-
cerns about the increase of broadband
penetration and a related rise in illegal
file sharing.

In particular, the RIAJ is worried that

local universities with broadband access
will become hotbeds of file sharing.

“Some illegal music file-sharing
activities are being found on university
[local area networks],” says RIAJ public
relations director Jiro Imamura.

RIAJ chairman Tom Yoda adds:
“Unauthorized use of music, as opposed
to fair use, on a network cannot be
accepted by any means. We have to deal
with this problem in cooperation with
other copyright-related organizations,
and also do a better job of educating
people, especially young people, about
copyright [laws].”

The RIAJ recently contacted the
administration of Hokkaido University
in northern Japan asking administra-
tors to prevent students from using the
school’s computer networks to store
and access illegally obtained music files.

The body is considering sending sim-
ilar letters to all Japanese universities.

That activity mirrors the initial
approach of industry bodies in other
markets where file sharing is more
prevalent and where legal action is
now being taken against education-
al institutions.

According to the ACCS survey,
Japanese versions of file-sharing pro-
grams such as Win MX and Winny are
widely used in Japan. Since those pro-
grams are downloaded from Web sites
based outside Japan, the RIAJ is unable
to take legal action against those mak-
ing such software available.

However, in January, the RIAJ won a
landmark legal victory against Tokyo-
based company MMO Japan, which had
been distributing a Japanese-language
version of the File Rogue file-sharing
program (Billboard, Feb. 15, 2003).

Additional reporting by Tom Ferguson
in London.
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Shapiro Bernstein’s Stability Based
On Tradition, Grassroots Approach

BY JIM BESSMAN

NEW YORK—In a sea of change,
Shapiro Bernstein & Co. is an island
of stability.

Incorporated in 1913, the company
is now celebrating its 90th year in
music publishing. Currently headed
by Michael Brettler, the midtown
Manhattan-based firm has remained
in the family since even before its offi-
cial inception.

Brettler intends to keep it that
way. “Other publishing companies
have been bought out,” he says, “but
we plan on keeping Shapiro Bern-
stein in the family for a long time to
come by aggressively acquiring new
songs and catalogs.”

To this end, the company has just
signed to administer the Leon Rene
Family Partnership and Otis Rene
Publications catalogs for synchroniza-
tion licensing. Included are such clas-
sic rock'n'roll tunes as “Rockin Robin”
and “Little Bitty Pretty One,” as well as
such classic pop as “When the Swal-
lows Come Back to Capistrano.” The
deal is in keeping with a company
whose diverse holdings have been
recorded by everyone from Ella
Fitzgerald to the Sex Pistols.

But Brettler stresses that Shapiro
Bernstein remains equally commit-

ted to finding and developing young
writers. He cites new signing Devon
Copley—currently a member of rock
group the Animators and the grand-
prize winner of the 2001 Great Amer-
ican Song Contest for the Pasties’
“The Wreck of You and Me"—as well
as contemporary folk singer/song-
writer Laura Love, whose latest
album, “Welcome to Pagan Place,” is
just out on Koch.

In attracting new writers and main-
taining long-term relationships,
Shapiro Bernstein relies on its “writer
orientation,” Brettler says, and com-
plementary “service orientation.”

“When people call, we respond
right away,” he says, “and we have an
outstanding record for paying royal-
ties correctly and on time, going
back to 1913.”

But Shapiro Bernstein’s roots actu-
ally date back to 1897 and Maurice
Shapiro, who headed the pre-Tin Pan
Alley-era Shapiro Music Publisher,
with assets including “Come Josephine
in My Flying Machine"—an Alfred
Ban-Fred Fischer composition recent-
ly revived in the Tifanic movie sound-
track. When Shapiro died suddenly in
1911, his brother-in-law, Louis Bern-
stein—who had been a successful real
estate agent in New York—took over.

“The first modern-day Shapiro

BRETTLER: KEEPING IT INTHE FAMILY

;I'APIROEERNSTEgé
\4
N ¢

.
n~ el A<
MUSIC PUBLISHERS

Bernstein hit was ‘The Trail of the
Lonesome Pine’ by Ballard MacDonald
and Harry Carroll,” Brettler says of a
song that shared its title with several

silent films and the 1936 talkie that
was Henry Fonda's first star turn. “But
the history of the development of all
types of American musical styles can
be traced through our catalog of ap-
proximately 50,000 titles, including
most notably ‘In the Mood' by Joe Gar-
land, ‘Ring of Fire’ by Merle Kilgore
and June Carter and ‘Beer Barrel
Polka’ by Jaromir Vejvoda, Lew Brown,
Vladimir Timm and Vasek Zeman.”

Louis Bernstein was Brettler's great-
grandfather. “He was the first VP of
ASCAP in 1914 and former president
of the Music Publishers Protective
Assn.—which preceded the National
Music Publishers Assn. [NMPA],” con-
tinues Brettler, whose late father, Leon
Brettler, succeeded Bernstein’s son-in-
law, Richard Voltter, as Shapiro Bern-
stein president in 1956.

“Leon served on the ASCAP and
NMPA boards, and the Harry Fox
Agency boardroom is named after
him,” Brettler notes. “He married
my mother—who was Louis Bern-
stein’s granddaughter. I started here
in 1979 and became president in
2000—one year before Leon, who
was then CEO, died.”

The younger Brettler helped the
venerable company stay current. “I was
involved in forming and co-publishing
Blessid Union of Souls, and we had a
top 10 hit in 1995 with ‘I Believe’ by
the band’s Eliot Sloan and Jeff Pence
and producer Emosia.” Earlier, he co-
published Shannon’s 1983 dance
smash “Let the Music Play,” which was
written by Chris Barbosa and Ed

Chisolm. “I heard the track and found
the lyric writer and originally signed
the lyric share for $250. I felt like Iwon
the lottery!”

Shapiro Bernstein, then, “gets in at
the grassroots level and starts people
from the beginning,” Brettler says, also
noting that the company strives to
hold on. “One of the things I keep
preaching to heirs is how it makes
sense to keep [the rights to] songs
together as much as possible. In this
era of split copyrights, you can do
harm by splitting songs: Just from a
licensing perspective, if users can go
to one source, it really helps.”

Brettler notes the case of Dorothy
Fields, who co-wrote the standard “On
the Sunny Side of the Street” with
Jimmy McHugh in 1930 and who had
been published by Shapiro Bernstein
until 1985; the company re-acquired
her copyrights in 2000.

“Sometimes writers get their rights
back after contracts expire and move
their catalogs around,” Brettler con-
tinues. “But it makes sense to keep
them together with one publisher
because they're easier to license that
way. ‘On the Sunny Side of the Street’
is still split, but we've got it down from
four to two publishers, which has
helped immensely in licensing.”

The current state of “uncertainty
in the business, with all the mergers
and acquisitions,” Brettler concludes,
only makes Shapiro Bernstein more
appealing to writers: “We provide a
sense of stability in all the big insta-
bility out there.”

JVC Jazz Fest Pays Tribute To Peggy Lee’s Songs

Focusing on the songwriting
aspect of Peggy Lee’s career,
“There’ll Be Another Spring: A
Tribute to Miss Peggy Lee"—the
star-studded June 23 flagship show
for this year's JVC Jazz Festival in
New York (Billboard, May 3)—
included 14 songs co-written by the

LEE: PROUD OF SUCCESS

late pop diva with collaborators
including her first husband Dave
Barbour, Sonny Burke, Cy Cole-
man, Johnny Mandel, Quincy
Jones and Marian McPartland.

Indeed, Lee's daughter Nicki Lee
Foster recalled her mother’s great
pride in her success as a song-
writer. “Dinner might not be
ready—but a song would be” when
Foster’s father Barbour, who was
also Benny Goodman’s guitarist,
came home from work.

When Capitol Records asked Lee
to record some originals, “she had
such a feeling of happiness,” Foster
said. Two of the Lee/Barbour tunes,
“It’s a Good Day” and “Mafiana,”
were performed at Carnegie Hall by
Ann Hampton Calloway.

Foster said her mother wrote
“Mariana” after a trip to Mexico to
recuperate from a serious illness.
While some objected to the song’s
apparent ridicule of the locals, Fos-
ter said that the lyrics actually
extolled their lives’ simple pleasures.

Otherwise, Lee “enjoyed cook-
ing and cleaning and taking care
of me,” Foster continued. “Obvi-
ously, she got over that not too
long after!”

Among the evening’s highlights
were the feline duet by Nancy Sina-
tra and Deborah Harry on “The
Siamese Cat Song,” which Lee and
Burke wrote for the movie “Lady
and the Tramp,” and Petula Clark’s
version of “Things Are Swingin’,”

which Lee wrote with Jack Mar-
shall.

The show ended with the entire
ensemble—also including Cole-
man, McPartland, Shirley Horn
and Rita Moreno—on the melan-
choly Leiber & Stoller classic “Is
That All There Is?”

It was a strange song for a sin-
gle, Mike Stoller admitted while
introducing it. But he remembered
that when he played it for Lee, she
said, “I'll break all your pencils if
you give it to anyone else!”

NO CHICKENING OUT: Say what you
want about the Dixie Chicks’ poli-
tics, but as they proved June 21 at
Madison Square Garden, you can't
ask for more from a live act. And
take what you want from their pre-
concert intermission music: Elvis
Costello’s “(What’s So Funny
'‘Bout) Peace, Love and Under-
standing,” Tears for Fears’ “Every-
body Wants to Rule the World,” the
Go-Go’s’ “Our Lips Are Sealed,”
Paul McCartney & Wings' “Band
on the Run,” Tammy Wynette’s
“Your Good Girl's Gonna Go Bad,”
R.E.M.’s “It’s the End of the World
as We Know It (and I Feel Fine)”
and, of course, Bruce Spring-
steen’s “Born in the U.S.A."

CHEVY’S INDY WIN: Chevrolet’s best
showing at the recent Indianapolis
500 was 11th place (Toyota engines
powered winner Gil de Ferran and
second-place finisher Helio Cas-
troneves). But it won hands-down
in the commercials contest.

Using vintage performance
footage, the carmaker and eternal
commercial exploiter of Bob
Seger’s “Like a

the point that their cars are
beloved cultural icons, just like
the songs and the stars that
recorded them,” Fried says.

Two other TV spots have also
piqued interest. San Diego rock
band Convoy’s tongue-in-cheek
Sheraton commercial using the
Rolling Stones’ “Let’s Spend the
Night Together” brings back mem-

Rock” strung
together the
Beach Boys’
“409,” Don
McLean’s
“American Pie,”
Elton John’s
“Crocodile
Rock” and
Prince’s “Little
Red Corvette.”

Wordse
MU_SI.C..

By Jim Bessman

jbessman@billboard.com

“Obviously,
this campaign was born because
someone at Chevrolet realized that
several iconic rock songs from the
'60s, '70s and '80s prominently fea-
tured Chevy models in their lyrics,”
says Spirit Music Group president
Mark Fried, publisher of the Beach
Boys’ Brian Wilson.

“By letting these songs and
their evocative videoclips be the
spot, the company was making

ories of when the Stones weren't
allowed to enunciate the then-
risqué words in the title when per-
forming the song on “The Ed Sulli-
van Show.” And after rightfully
bestowing so much praise of late
on Burt Bacharach and Hal David,
I must take to task their catalog
keepers for allowing International
Delight coffee to woefully misuse “I
Say a Little Prayer for You.”
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Connect with the music
industry’s most
important decision

Billhoard Classified

Call: 1-800-223-7524 Today!
Fax all ads to: 646-654-4798/99 or
email to: jserrette@billboard.com

Your ad includes a listing
on billhoard .com

over 17 million page views a month
www.billboard.com

DUPLICATION/
REPLICATION

46 PRODUCTIONS
25 CDRs - $45.00 / 50 CDRs - $88.00
100 CDRs - $150.00 / 200 CDRs - $290.00
ASK ABOUT OUR DISCOUNT
FOR ASCAP MEMBERS!
From CD or CDR master
Includes CDR jewel box
w/text printing on CD label
Add $35 for other digital master,
$55 for analog master
Orders must be prepaid. Shipping not included.

42 W 557 Hawk Circle, St. Charles, IL 60175
Tel (800) 850-5423 Email: info@46p.com
Visit our Web Page at http://www.46p.com

CDs + CO-ROM » CO-R » SHAPED CDs + AUDID CASSETTES

NEED CDs?

the choice is

0-880-0073

www.crystalclearcds.com
DIGITAL MASTERING * ART DESIGN * PRINTING » PACKAGING

eérience for over 30 years.

« End Plugs & UPS Included

ORDER ONLINE
www.yazoomills.com

CALL TOLL FREE
1-800-242-5216

« Factory Direct
* 46 Sizes In Stock

T e

N

PROMOTION
& MARKETING

TELEVISION PROMOTIONS
TV Shows / TV News Interviews

DVD MAILINGS

SET-FIRE RECORDS &
Call For Rates (225) 294-6445

STORE
SUPPLIES

PLASTIC

DIVIDER CARDS

BLANK OR PRINTED

800-883-9104

ALL MAJOR CREDIT CARDS ACCEPTED

DUPLICATION/REPLICATION

WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES!

=c 11 1 ' JRT1000 e

CD PACKAGE: "’E PACKAGE: 1009
& oumy g

g A . INCLUDES: ORIGINATION © FULL COLOR 4-PAGE BOOKLET*
INCLUDES: ORIGINATION = 1-COLOR 1-PAGE BOOKLET [N L
AND TRAY CARD* » 1-COLOR (D LABEL IMPRINTING” 4 . A
L vk Wik = o TR | JEWEL BOX & SHRINK WRAP  QUICK TURNAROUND

* from your print-ready film (in Roinbo's specs)
* from your print-ready film {in Rainbo’s specs) ASK FOR QUR FREE BROCHUREI

1738 Berkeley St. » Santa Monica,CA 90404 « (310) 829-3476
Fax: {310) 828-8765 * www.rainborecords.com * info@rainborecords,com

ark
I‘ Rainbo Records and €assettes
tince 1939

A North Idaho spectacular year-round
paradise with spectacular views and
unlimited recreational opportunities.

, This estate includes 170+ acres,
3/4 miles of private shoreline, a lovely
beach, and §6 x 120 ft. dock.

S bedrooms plus sleeping loft, 2.5 baths |

and a spacious living room with stone
. fireplace.

Peace and serenity are abundant, with

' osprey and eagles soaring overhead and |

breathtaking sunsets to the west.
Perfect for a writer or artists studio.

www.waterfrontretreats.com
Jan Ekstrom, Broker
208/755-5852 ¢ 509/445-0339 ® email: jec@sur{l.ws

All the reasons to move to Agua Dulce!

3818 sq ft with rustic western style living, dining room, country kitchen,3 bedrooms,
huge media&game room,BBQ, massive patio,sport pool, 3 stall barn & arena on 3 acres of
QUIET BLISS. Minutes from freeway ...light years from stress.

www.HOMESBYHOLLY.net - Realty Executives...Holly @ 661 424 0954

Fabulous Laurel Canyon Retreat.
Gorgeous large home, pool, spa and entertainment garden. 6 beds, 5 baths
including a separate entrance Guest or Office. 2 fireplaces, waterfalls, used
brick. Off of the road, nestled in the trees. $899,100.

Kathryn Bishop, Prudential Ca. Realty 213-400-1600

KathrynBishop.com

BILLBOARD CLASSFIED’S

“REAL ESTATE TO THE STARS”
REACHES THE HIGH-POWERED WORLD OF MUSIC & ENTERTAINMENT
Present your luxury real estate property for sale, rent or commercial lease call:
Mark Wood Real Estate Manager at (661) 270- 0798 or 1-(800) 223-7523

you can also fax (646) 654-4612
or email Billboard@musician.org

Reach all the movers & shakers every week through the pages of Billboard
- A force in the music/entertainment industry for over 100 years

To review rates and demographics visit billboard.com and click classified

A stunning estate sits upon 125 Ac. of a
working ranch. Breathtaking views and ciear blue

skies. 4 horse stables & working pastures

are fop notch. The main house overooks the orchard,
pastures & is surrounded by beauitful flower gardens.

& The Cabana adds luxury of the indoors but the marvelous
] fragrances & breezes of the outdoors,

There is a Main house & a guesthouse, complete wikitchen & bth. Spanish decor
wicustom painted ceramic tiles int. & ext. At an elevation of 4900, every rm captures
the beauty of the land. Just 60mi. from LA, e
This is a stunning home.$1,200,000.

M For an appointment please call "
[l Kathieen Ottinger-Realtor (661) 540-6825pager/voice mail
e Office (800)376-5995
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- ou'tre found imd
| BACIKSTAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

High Profile Latin Music Label seeks...

a Mechanical Licensing Manager. Responsibilities include: Request mechanical licenses at ap-
propriate rates, including controlled composition reductions and negotiating with publishers to secure
required rate reductions, submitting all necessary royalty information for account processing.
Supervise subordinate staff Manage special projects as assigned.

Min. Requirements: 2 years experience in mechanical licensing with a detailed knowledge of
mechanical licensing administration. Must be assertive and have strong verbal and written com-
munications skills. Strong computer skills including MS word, Excel and Outlook required. Fully
bilingual English/Spanish preferred.

Send resume along with salary history to: FAX: 818-577-4706 or
highprofilelatinmusiccompany@yahoo.com

Looking for the perfect job?
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hollywood hills
] beachwood village

Serene cyn vu, New spanish
home 3 bdrms + 2.5 baths
2100 sqg ft - view of the
Hollywood sign.
hardwood flrs thru
out granite tops
travertine tile
video cam security -
wired for dsl and cable through

| intercom music.

} 995k sale or 4800 mo lease
| 2975 holly ridge dr

I pp/prty - 323 857 7462
|

|

NOTICES/
ANNOUNCEMENTS
Nonprofit

Vinyl Record Day

To Preserve and Promote
the Vinyl Record

August 12th

ails

wowewe, Vi ccordDay.org

888-644-4567

PUBLICATIONS

The Ultimate Resource for

Touring Bands

* A&R

Why

BILLBOARD’S 20TH EDITION OF THE
Musician’s Guide to
Touring and Promotion

Includes:
e City by city club directory
* Tapeldisc services

* Music services directory
¢ Music industry websites
* PLUS-Exclusive:

* And much more
Only $15.95 - $18.95 overseas,
(includes shipping)

Order by phone 800-745-8922 or on our website
www.musiciansguide.com
Mention code TGBB when ordering!

& Musicians

directory

you need management

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

MUSIC MERCHANDISE

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Musle, Inc.
P.0.BOx A Trenton, N.J. 08691-0020
emali: scorplomus@aol.com

Quad Recording Studios
New York
Our tape library is full. If you believe
you have tapes at Quad, then please
contact us at 212-730-1035. To arrange
for pickup. Any tapes not removed by

August 1, 2003 may be destroyed.

WANTED 10 BUY | ouenr i HELPWANTED

TOP S PAID

For: Cds, Lps Cassettes,
Videos & DVDs

Call (201) 986-0909

Fax (201) 986-7755

[ CALL BILLBOARD AT 646-654-4697 |

Nakamichi - world-renowned for

its high-end sound guality, state-of-the-
art design and product dependability in
the music industry.

Standard features for all Nakamichi
Sampling Stations:
-« programmable first track
¢ informative play counter
© auto standby function
s« dbi pro 705 headphones
¢ other advanced features

$58080000000000000000000000000000000000000

Visit our web site to view our wide
range of CD & DVD Sampling

Stations and merchandising fixtures.

dbiinternational
Tel. (807) 468-8494
Email us at: info@dbiint.com

Worldwide Distributor of

F mNakamichi®

CD & DvD Sampling Stations

www.dbi

LISTENING STATIONS

D & DVD SAMPLING STATIONS

3!

. | We can customize your order |
to suit your specific needs. |

A

MB-K1000 Series Tower
5, 10 or 20 Disc Sampling Station
in less than 2 sq.ft. of floor space

int

HELP WANTED

Full Sail Real World Education, a dynamic
multi-media educational facility in Orlando,
Florida is seeking Instructors. Candidates
must possess a minimum of a Bachelor’s De-
gree in one of the following areas: Accounting,
Business, Communication, Computer
Science, Digital Media, Finance, Law, Man-
agement, Marketing, Math, Media Arts, or
Psychology. Preference will be given to ap-
plicants with Master's Degrees and experience
in the entertainment industry.

Please e-mail your resume to

educators@fullsail.com.
NO PHONE CALLS PLEASE!
www.fullsail.com

Sponsorship Sales Executive
for Music Industry

Conferences & Events
At least 5 years experience in corporate sponsorship
sales. Highly focused on business to
business with some consumer opportunity. Ideal
person would have marketing background and
music industry knowledge. Must have experience
in development, sale and execution of integrated
packages that include radio/tv/media, logo rights,
branding, and promotion.

No calls. Please send resume to
646.654.4674 fax or
bbevents@billboard.com

VOLUNTEER NEEDED
If you will be in the Miami area from Aug.
4th-9th and would like to volunteer for the
Billboard AURN/R&B Hip-Hop
Conference & awards, Please contact:
Margaret O'Shea
bbevents@billboard.com or 646.654.4660

Looking for a
record deal ?7

FREE ir

Al
Talent 2000
800-499-6396

The nations leading wholesaler ...

is seeking mid-level merchandising candidates.
Previous retail management experience with
strong customer service skills, promotional program
planning and implementation a must. Existing rela-
tionship with key vendors a plus. Candidates must
be  exceptionally  well  organized  and
meticulous. Must be willing to relocate. Only en-
ergetic, ambitious and team oriented individuals
need apply.
Fax or e-mail resume to:
954-255-4992 or nangol@aent.com

VOLUNTEERS NEEDED
If you will be in the New York City area
from September 22-24 and would like to
volunteer for the Billboard Dance Music
Summit, please contact Margaret O'Shea
at: bbevents@billboard.com or call
646.654.4660

\
FAX BILLBOARD AT 646-654-4708/89 I

Deregulation

Continued from page 5

for a change of ownership, Ofcom
can look at how that might affect
the music content of a radio sta-
tion's programming.

“Secondly,” he continues, “the
government has included language
allowing Ofcom to approach inter-
ested parties, such as the record
industry, for its views on any pro-
posed changes. And thirdly, the draft
bill now recognizes that music is a
meaningful part of local radio—it
did not do that before.”

Paul Brown, chief executive of the
Commercial Radio Companies’
Assn., thinks the record companies
are misguided. “If the music indus-
try really thinks the problems they
face in terms of current U.K. music
production are going to be cured by
throwing yet another piece of regu-
lation into commercial radio’s reg-
ulatory skip, they must be either
barking mad or, more sadly, misled.”

But Sarah Faulder, chief executive
of U.K. trade body the Music Pub-
lishers’ Assn., argues that one of the
key issues was local music tastes.
“We were concerned about the pos-
sibility of local radio stations having
centralized, standard playlists, but
these amendments give Ofcom the
freedom to ensure that does not
happen,” she says.

The amendments also require
Ofcom to run public inquiries in
cases of ownership change. “Poten-
tial acquirers of [British] media will
now think twice about making those
investments,” says Alison Wenham,
chief executive of independent labels
organization AIM.

Central to the lobbying process
was the Music Business Forum,
(MBF)—a cross-industry body rep-
resenting the entire music commu-
nity from authors and composers to
record labels and retailers.

When the first draft of the bill was
released earlier this year, there was
serious concern that an excess in
deregulation, leading to increasing
consolidation, would affect music
diversity on British airwaves. There
was also fear that the arrival of U.S.
companies such as Clear Channel
Communications would have an
adverse effect on U.K. radio.

Subsequently, the MBF coordi-
nated a campaign and made a series
of proposals to the Department for
Culture, Media and Sport and to
members of parliament to readdress
the situation.

“It’'s something for the [music]
industry to be proud of having
achieved,” Faulder says. “There has
been a fantastic level of cooperation
across the industry on this issue.”

EMI's Wadsworth adds: “We did-
n't get into the music business to sit
in big meetings in various min-
istries, but unfortunately it is a
necessity sometimes.”

The bill will now receive a third
reading, penciled in for July 8. Once
the bill has completed these stages,
it will return to the House of Com-
mons for consideration. Any further
amendments made by the Commons
are in turn considered by the Lords.
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THE LATEST TRENDS FROM BILLBOARD’'S CHARTS

Behind the Bullets

Destiny Finds Beyoncé Atop The Chart

Get ready for déja vu on The Bill-
board 200, where an attractive R&B
singer with a unique three-syllable
name leads the list with a 300,000-
plus sum. That will be the case
again next issue—although the
name will change.

The predestined queen of this
week’s charts is Beyoncé, the central
member of Destiny’s Child, who not
only captures the flag on The Bill-
board 200 but also Top R&B/Hip-
Hop Albums and The Billboard Hot
100 (see Singles Minded, below).

Her “Dangerously in Love” album
sells 317,000 copies in its first week.
Aside from her group’s 2001 “Sur-

vivor” set, which sold
663,000 in its first week
and 359,000 the follow-
ing, this is the largest
sales week for any album
that has featured Beyoncé.
On course to reach first
place next issue with her
own 300,000-plus start is
“Chapter 11" by Ashanti,
who was music’s rookie of
the year in 2002. Her first

Overthe P\
Counter

By Geoff Mayfield

gmayfieid@billboard.com

year’s first-half average stood
at 554,151,

CHECKING IN: In the same
week that she turns 20, her
sophomore album’s chart
bow suggests that Michelle
Branch is not a kid any-
more. “Hotel Paper” enters
at No. 2 with 157,000 copies
sold, more than doubling
the best sales week of her

album turned heads last
year, when it bowed at No. 1 with
502,500 copies sold in the Billboard
dated April 20.

ON THE ONE: The amount sold by
the No. 1 album in this, the 26th
week of calendar year 2003, is totally
appropriate. It falls right in line with
the average weekly sum logged by
Billboard 200 chart-toppers during
the first six months: 319,103 copies.
When last we checked, in the
May 17 issue, this year’s No. 1s were
outselling those from the same
span of 2002 by a score of 349,221
to 245,625. Since then, though, we
have had five weeks when the top
seller moved fewer than 200,000

units, plus we have now motored
past the 2002 week that Eminem’s
“The Eminem Show” sold 1.3 mil-
lion. Thus, last year’s No. 1 albums
now have a higher average,
345,247, than the ones we've seen
to date in "03.

The average by a No. 1 in the first
half of 2001 was even higher—
371,524—but nothing compares to
the first six months of 2000, which
was the industry’s biggest sales year
in Nielsen SoundScan's 12-year his-
tory. With three chart-toppers
enjoying million-plus weeks in the
first half of that year, including the
astounding 2.4 million opener by 'N
Sync’s “No Strings Attached,” that

first set (68,000).

Her debut, “The Spirit Room,”
has sold 1.8 million copies since its
2001 release. She was also guest
vocalist on “The Game of Love,”
radio’s most-played track from
Santana’s 2002 album “Shaman.”
That song was No. 1 for 13 weeks
on Adult Top 40. In its biggest
week, it fetched 83.2 million listen-
er impressions from all Billboard-
tracked formats, according to
Nielsen Broadcast Data Systems.

We have barely entered July, and
this is already Maverick’s fourth top
10 album bow this year, following
Madonna, Deftones and the
“Matrix Reloaded” soundtrack. It
has never had more than two top

10 debuts in any prior year.

Country giant Willie Nelson,
rock's Guster and hip-hop’s Black
Eyed Peas each follow suit with
their best Nielsen SoundScan weeks.

Nelson hits The Billboard 200 at
No. 41 with 27,000 copies, beating
the launch of his 2002 album by
4,000. This is also his highest rank
on the big chart since 1983.

The Peas’ figure of 31,000 copies
(No. 33) beats their prior best Sound-
Scan frame by 10,000, and Guster's
29,000 (No. 35) more than triples it
previous best (8,000). Best Billboard
200 peak for the former had been No.
67; it was No. 169 for the latter.

Beyoncé’s Solo Debut Does ‘Crazy’ Business

“Crazy in Love” by Beyoncé Featur-
ing Jay-Z climbs to the top of The Bill-
board Hot 100, ending Clay Aiken’s
two-week run at No. 1 with “This Is
the Night,” which dips to No. 3.

“Crazy” posts 118.3 million lis-
tener impressions and is the first
Hot 100 No. 1 without a retail sin-
gle since Jennifer Lopez Featuring
LL Cool J’s “All I Have” topped the
chart in March. Since that time,
each No. 1 has had at least a 12-
inch vinyl retail component. In
back-to-back weeks, we've seen
Aiken’s “Night” occupy the No. 1
slot based almost entirely on sales
points, and now “Crazy” makes it

to the top solely on air-
play points.

Let’s hope we are not
so far off from having the
top of the airplay and
sales chart match more
often, as was the norm in

years gone by. The suc- Minal Patel
cess of the “American mpatei@billboard.com
Idol” singles by the RCA Wade Jessen

Music Group could pro-
vide the impetus for other

wjessen@billboard.com

Slnglestde

Silvio Pietroluongo [
silvio@billboard.com

respectively). Of the 31 prior
songs that have reached the
top 10 in four or less weeks
since 1990, 26 of them (84%)
have gone on to reach No. 1.

| EARNING THEIR STRIPES: For
the past 18 months, modern
rock stations have cautiously
embraced the neo-garage
movement—Ilest, they said, it
follow electronica as the “next

labels to release retail singles as
songs hit radio, and the tracking of
digital singles by Nielsen SoundScan
(see story, page 5) should boost the
data used for Hot 100 Singles Sales
and The Billboard Hot 100.

Sales of digital singles with UPC

dl codes are counted toward the sales

chart and, therefore, the Hot 100.
Digital tracks not coded with a
UPC are counted separately and
are not yet part of the Hot 100
equation. But starting next issue,
Billboard will begin printing a
weekly chart of top digital tracks.
The No. 1 digital track for the
week was Beyoncé's “Crazy,”
which had 1,500 downloads, prov-
ing that with the availability of

product, consumers’ tastes closely
match what is being played at radio.

HAPPY HOUR: Alan Jackson &
Jimmy Buffett’s “It's Five O'Clock
Somewhere” climbs 14-7 in its
fourth week on Hot Country Sin-
gles & Tracks, the second song this
year to ascend into the top 10 of
that chart in less than a month.
Darryl Worley’s “Have You Forgot-
ten?” took only three weeks to
reach the top 10 in March.

This is Jackson's fifth song to
climb into the top 10 within four
weeks in the Nielsen Broadcast Data
Systems era. In that time, only Garth
Brooks and George Strait have had
more fast-rising hits (eight and six,

big thing” that never materializes.
This week, the White Stripes’ “Seven
Nation Army” gives the genre its first
No. 1 record.

It’s a personal best for the group
(which peaked at No. 12 with “Fell in
Love With a Girl" in May 2002) and
for V2 Records, which got to No. 3
with Moby’s “South Side” in March
2001. Electronica, meanwhile, has
never yielded a No. 1 song.

HEY, THURR: Chingy slides into the top
five on the Hot R&B/Hip-Hop Singles
& Tracks chart (7-5) with his first
effort, “Right Thurr.” With an increase
of 8.5 million in audience at R&B
radio, it nabs Greatest Gainer/Airplay
honors on that chart, as well as the

Sales and Airplay Gainer designations
on The Billboard Hot 100.

Until three weeks ago, no artist
had placed a debut song within the
R&B chart’s top five this year. Now,
two male artists have done so: Ruben
Studdard with “Superstar” (formerly
No. 2) and Chingy. While Studdard’s
chart placement was driven primarily
by sales, Chingy is the first new artist
to be embraced to such an extent by
R&B radio in 2003.

In the same period a year ago,
three new artists broke into the
top five, all females: Truth Hurts’
“Addictive,” Ashanti’s “Foolish”
and Tweet’s “Oops (Oh My)."

THE WHITE 5TRIPES
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6 STACIE ORRICO Stacie Orrico 59 M166 REVIS Places For Breathing 115
FOREFRONT 32589/VIRGIN {12.98/18 98) [M} EPIC 86514/SONY MUSIC (9.98 EG CO} [M]
117} SELENA Greatest Hits 117 ¥167)186 RELIENT K Two Lefts Don't Make A Right...But Three Do 38
EMI LATIN 90398 {21 98 CO/OVD) - GOTEE 72830 (1498 CO)
KEITH URBAN @ Golden Road 1M 136 JOHNNY CASH @ American IV: The Man Comes Around 45
CAPITOL (NASHVILLE) 32936 (10.98/18 98} AMERICAN 063339°/LOST HIGHWAY (18.98 CO}
1141100 ﬂ' ROD STEWART A It Had To Be You ... The Great American Songhook 4 153 QUEENS OF THE STONE AGE @ Songs For The Deaf 17
LUl J20039/AMG (12.98/18.98) INTERSCOPE 493425 {18.98 CD}
1170123 KIDZ BOP KIDS @ Kidz Bop 3 17 1B 145 WAYNE WONDER No Holding Back 29
RAZOR & T1E 83060 {11.98/17.98) ’ VP/ATLANTIC 83628°/AG (9.98/14.98)
1131113 }<L5| FOO FIGHTERS @ One By One 3 152 DIAMOND RIO ® Completely 23
ROSWELL/RCA 68008/AMG (18.38 CD) ARISTA NASHVILLE 67146/RLG {11.98/17.98)
197/88 | | RICKY MARTIN Almas Del Silencio 12 140]83 | DROPKICK MURPHYS Blackout 83
SONY DISCOS 70439/SONY MUSIC (17.98 £Q CO) HELLCAT 80445~/EPITAPH (18.98 CD)
1211107 SOUNDTRACK A* 8 Mile 1 130135 LIL' MO Meet The Girl Next Door 17
SHAOY 493508*/INTERSCOPE {12.98/19.98} ELEKTRA 62835/EEG {18.98 CO}
118102 THIRD DAY Offerings II: All | Have To Give 18 150{159 ALKALINE TRIO Good Mourning 20
ESSENTIAL 10706/Z0MBA {18.98 €D} VAGRANT 381° (1298 CO!
110(87 LYNYRD SKYNYRD Vicious Cycle 30 g175)191[153 VICKIE WINANS Bringing It All Together 110
SANCTUARY 84610{18.98 CO} - VERITY 43214/ZDMBA (11.98/18.98) [M]
R 106111 f JENNIFER LOPEZ A’ This Is Me...Then 2 161(120 THE ROLLING STONES A* Forty Licks 2
EPIC 86231/SONY MUSIC (18.98 E.CO) ABKCO 13378/VIRGIN {29.98 CO)
108177 RANDY TRAVIS Rise And Shine 73 1491126 LED ZEPPELIN Early Days & Latter Days: The Best 0f Led Zeppelin Volume One And Two 16
WORD-CURB 86235AVARNER BROS. (11.98/18.98) ATLANTIC 83619/AG (19 96 CD)
120| 97 ELTON JOHN A? Greatest Hits 1970-2002 12 162{144 CHRIS CAGLE Chris Cagle 15
ROCKET/UTY 063478/UME {26.98 €O} CAPITOL (NASHVILLE) 40516 (11.98/18.98}
92 |75 LISA MARIE PRESLEY @ To Whom It May Concern 5 K179X177184 B2K A Pandemonium! 10
CAPITOL 96668 {11.98/18.98) T.G/EPIC 85995 */SONY MUSIC (12.98 EQ/18.98)
130)4139(118 NEWSBOYS Adoration: The Worship Album 33 Ol 154111674 GEORGE STRAIT @ For The Last Time: Live From The Astrodome 7
SPARROW 41763 (18 98 CD) MCA NASHVILLE 170319/UMGN {12.98/18.98)
1314135127 JOE NICHOLS @ Man With A Memory 72 158157 TALIB KWELI Quality 21
UNIWERSAL SOUTH 170285 (11.98/17.98) (W] RAWKUS 113048*/MCA (18.98 CO)
116110 LIONEL RICHIE ® The Definitive Collection 19 126] — STEVE WINWOOD About Time 126
MOTOWN/UTV 068140/UME (18.98 CO) WINCRAFT 0001 (17.98 €D}
133)142[162 ROONEY Rooney 133 173189 DISTURBED A Believe 1
GEFFEN 000242/INTERSCOPE {9 98 CO) [W] REPRISE 48320/WARNER BROS. {18.98 CO)
1341144122 MONTGOMERY GENTRY @ My Town 26 165{195 O.A.R. In Between Now And Then 54
COLUMBIA (NASHVILLE) 86520/SONY MUSIC (11.98 EQ/17.98) EVERFINE/LAVA 83643/A6 {18.98 CO)
1241308 [ BEN HARPER Diamonds On The Inside 19 K185 SMILE EMPTY SOUL Smile Empty Soul 185
VIRGIN 80540 (1898 CO) THROBACK/LAVA 83639/AG {12.98 CD) [W]
M119(91 MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit 78 K186} KRS-ONE Kristyles 186
AMERICAN GRAMAPHONE 1776 (16 98 CD! FRONT PAGE/IN THE PAINT 8342/KOCH {18.98 CO)
1221103 THIRD EYE BLIND Out Of The Vein 12 172 — VIVIAN GREEN @ Love Story 51
ELEKTRA 62783/EEG [18.98 CD) COLUMBIA 86357/SONY MUSIC (12.98 EQ/18.98)
131121 LIVE Birds Of Pray 28 178188 ASHANTI Ashanti: The 7 Series (EP) 142
RADIOACTIVE 000374/MCA {18.98 COY MURDER INC. AJM 000434/10JMG 18,58 CD)
M138 1391101 SANTANA A’ Shaman 1 1894193 — [ MICHELLE BRANCH A The Spirit Room 28
ARISTA 14737 {12.98/18.98) MAVERICK 47985 WARNER BROS. (17.98 €D
V8137124 CRAIG MORGAN I Love It 124 @Rl 188187 JAY-Z Blueprint 2.1 17
BROKEN BOW 77567 (13.98 CO) [H] ROC-A-FELLAVOEF JAM 000297/1DJMG (15.98 CO)
80 |64 MEST Mest 64 2167 (168 VARIOUS ARTISTS Punk -0- Rama 8 79
MAVERICK 48456AVARNER BROS. 112,98 CO) EPITAPH 86673{7.98 CD)
123109 SOUNDTRACK @ Lizzie McGuire 31 181120014t SEETHER Disclaimer 92
BUENA VISTA 860791/WALT DISNEY {1268 CO} WIND-UP 13068 (9.98 CO)
102|946 DJ KAYSLAY The Streetsweeper: Vol. 1 22 ‘X155 |84 GRANDADDY Sumday 84
COLUMBIA 87048*/SONY MUSIC {12.98 EL/18.96} V227155° {1498 €D}
129133 tlf SOUNDTRACK Holes 80 2 169 (183 CHICAGO A The Very Best Of Chicago: Only The Beginning 38
WALT DISNEY 860092 {18.96 CO} RHIND 76170 (24.98 CO)
133138 KEM Kemistry 133 REIR 192 | — SYSTEM OF A DOWN A°* Toxicity 1
MOTOWN 067516/UMRG {8.98/12 8) [H) - AMERICAN/COLUMBIA 62240°/SDNY MUSIC {12.98 E0/18.98)
- 128|141 CAM'RON PRESENTS THE DIPLOMATS @ Diptomatic immunity 8 . W 184(172 FAITH HILL A° Cry 1
ROC-A-FELLA/DEF JAM 063211°/1DJMG (1298 CO} WARNER BROS. INASHVILLE) 38001AWRN {1298/18.98)
10599 VARIOUS ARTISTS Ultimate Smash Hits 55 K197, W BRIAN CULBERTSON Come On Up 197
P BMG HERITAGE 52522/ARISTA {18.98 CO} WARNER BROS. 48300 {18.98 CO) [H]
148)159[180f ¢ MAROON 5 Songs About Jane 148 BRLTM 187 | — MUDVAYNE @ The End Of All Things To Come 17
OCTONE/J 50001/RMG (11.98 CD) [H] EPIC 86487/SONY MUSIC (18.98 EQ €O
1341129 | LUCINDA WILLIAMS World Without Tears 18 LM 163167 BRIAN MCKNIGHT @ U Turn 7
i LOST HIGHWAY 170355 (18.98 CO} MOTOWN 067315/ UMRG {12.98/18.98)
150164178 L} SWITCHFOOT The Beautiful Letdown 85 M 1751461 || ELVIS PRESLEY A° Elv1s: 30 #1 Hits 1
B COLUMBIA 71083/RED INK 19.98 CO) B Rea 58079" AMG 12.98/13.
147143F il JOHN MAYER @ Any Given Thursday 17
. AWARE/COLUMBIA 87139/SONY MUSIC L1388 £Q CO1

® Albums with the greatest sales gains this week. @ Recording Industry

symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a runnini

units {Multi-Platino). *Asterisk indicates LP is available. Most ta
percentage growth. Heatseeker Impact shows albums removed

i

e prices, and CD prices for B

G and WEA labels, are suggested lists. Tape prices mar|

om Heatseekers this week. [M] indicates past or present Heatseeker title. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.

Assn. Ot America (RIAA} certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units [Platinum}. @ RIAA certification for net shipment of 10 million units {Diamond) Numeral_foilowin%Platmum or Diamond
?wume of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Dro). A Certification of 200,000 units {Platino). A? 1 (
i ked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest

ertification of 400,000
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Bilboord' TOP JAZZ ALBUMS.

o Sales data compiled by [ ] -

g I\ Nielsen

= SoundScan

b ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1 %4 3 Weeks At Number 1

DAVID SANBORN
VERVE 065576/VG

timeagain

PETER CINCOTTI
_CONCORO 2159 [H]

Peter Cincotti

DIANA KRALLe Live In Paris

VERVE 065109/VG

PAT METHENY One Quiet Night

WARNER BROS. 48473

TONY BENNETT & K.D. LANG e A Wonderful World

APM COLUMBIA 86734/SONY MUSIC

SUZY BOGGUSS
COMPENDIA 825151

Swing

BOZ SCAGGS
GRAY CAT ¢00/MAILBOAT

But Beautiful: Standards Volume 1

| DIANA KRALL A
VERVE 549845VG

The Look Of Love

REGINA CARTER
VERVE 085554 /6 [H]

Paganini: After A Dream

SHIRLEY HORN
VERVE (780286

May The Music Never End

E
:
[
(1]
2
3
4
5
L6
7
8
9
10
@

ARTURO SANDOVAL
CRESCENT MOON/COLUMBIA B7195/CAG [H])

Trumpet Evolution

-
N

-
«

VARIQUS ARTISTS Lady Sings The Blues
CAPITOL 80738

GLENN MILLER Platinum Glenn Milier
RCA VICTOR 64014/AAL .
NATALIE COLE Ask A Woman Who Knows
VERVE 589774VG

YELLOWJACKETS Time Squared
HEADS UP 3075

B8 =

SHERIK'S SYNCOPATED TAINT SEPTET _ Skerik's Syncopated Taint Septet

ROPEAQDPE 93183/AG

VARIOQUS ARTISTS Jazz After Dark
PLAYBOY JAZZ 750/CONCORD

NAT KING COLE Love Songs
CAPITOL 81513

VARIOUS ARTISTS The Diva Series: The Ultimate Diva Collection
VERVE 000116/VG

KEITH JARRETT/GARY PEACOCK/JACK DEJOHNETTE  Up For It Live In Juan-les-Pins, France, July 2002
ECM 000406/UNIVERSAL CLASSICS GROUP

MILES DAVIS In Person Friday And Saturday Nights At The Blackhawk: Complete
LEGA: 1. 3LLMBIA 87106/SONY MUSIC

_| NONESUCH 79661/AG

BILL FRISELL The Intercontinentals

THE BAD PLUS These Are The Vistas

COLUMBIA B7040/SONY MUSIC

EDDIE PALMIER!
CONCORD PICANTE 2180/CONCORO

Ritmo Caliente

JuLy 12

2003

THIS WEEK
LAST WEEK

RAY BENSON
PRI e

. TOPCC
Bilboard™ JAZ
Sales data compiled by x Nielsen

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL

Beyond Time

ITEMPORARY
ALBUMS.

Title

¥: NUMBER 1 3¢ 70 Weeks At Number 1

NORAH JONES 4 ' Come Away With Me

BLUE NOTE 32088 [M]

KENNY G
MG HER(TAGE 50997/ARISTA

Ultimate Kenny G

BRIAN CULBERTSON
WARNER BROS. 28300 [H}

Come On Up

3 ROY HARGROVE PRESENTS THE RH FACTOR Hard Groove
VERVE 065192°/VG [W]

4 LIZZ WRIGHT Sait
VERVE 58933316 [M]
THE RIPPINGTONS FEATURING RUSS FREEMAN Let it Ripp

PEAR 8314 CONCORQ

8 MINDI ABAIR It Just Happens That Way
GRP 085229/VG

7 URBAN KNIGHTS Urban Knights V
NARADA 80488

9 THE CRUSADERS Rural Renewal
PRAIVERVE 050077/VG

eouﬂombewa
w

ACOUSTIC ALCHEMY Radio Contact

HIGHER OCTAVE 84285

RICHARD ELLIOT Ricochet
GRP 065553/VG_[W]

PAUL TAYLOR Steppin’ Out
PEAK 856 CONCORD

KENNY Ge Paradise
ARISTA 14738

VARIOUS ARTISTS Golden Slumbers: A Father's Lullaby
RENOEZVOUS 46333/ WARNER BROS.

STREETWIZE Work It!
SHANACHIE 5100

THE JOHN SCOFIELD BAND Up All Night

VERVE 065596/VG

KIRK WHALUM
SQUINT CURB/WORO 86233/ WARNER BROS.

The Gospel According to Jazz - Chapter Il

KEIKO MATSUI The Piano
SHDUT 32438
SPYRO GYRA Original Cinema

HEADS UP 3074

STANLEY CLARKE 1.2, To The Bass

LEGACY/COLUMBIA 67346/SONY MUSIC

BWB Groovin'
WARNER BROS. 48011 [M]
RONNY JORDAN At Last

N-CDOEO 4240/WARLOCK

VARIOUS ARTISTS
HIDDEN BEACH EPIL 87088 SONY MUSIC

Hidden Beach Recordings Presents: Unwrapped Vol. 2

BONEY JAMES Ride

WARNER BROS. 48004

PAUL JACKSON, JR. Still Small Voice

BLUE NOTE 41820
 EE—

JULY 12
2003

THIS WEEK
LAST WEEK

Bilboord” TOP CLASSICAL ALBUMS.

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
¥: NUMBER 1 ¥4 29 Weeks At Number 1
1 ANDREA BOCELLI & Sentimento

PHILIPS 470400/UNIVERSAL CLASSICS GROUP

§ 2 JANUSZ OLENJNICZAK WITH THE WARSAW PHILHARMONIC NATIONAL ORCHESTRA OF POLAND (STRUGALA]  The Pianist(Soundtrack
SONY CLASSICAL 87739/SONY MUSIC

MARCELO ALVAREZ/SALVATORE LICITRA Duetto
SONY CLASSICAL 87957/SONY MUSIC

3 YO-YO MA Classic Yo-Yo
SONY CLASSICAL 89657/SONY MUSIC

YO-YO MA La Belle Epoque

SONY CLASSICAL 87287/SONY MUSIC

VARIOUS ARTISTS
CIRCA 66967, VIRGIN

The Most Relaxing Classical Album...Ever! 1

GLENN GOULD
SONY CLASSICAL 87703/SONY MUSIC

State Of Wonder

VARIOUS ARTISTS Pure Cinema Classics

EMI CLASSICS 62514/ANGEL

g

ja‘omuoma@n..
v

CARRERAS-DOMINGO-PAVAROTTI
DECCA 456999 UNIVERSAL CLASSICS GROUP

The Best Of The 3 Tenors

SHARON ISBIN
'TELDEC ¢5312/A6

Baroque Favorites For Guitar

Sates data for Classical,
New Age, and Kid Audio
charts compiled by

N Nielsen

SoundScan

Billboard™

TOP CLASSICAL BUDGET

GOD BLESS AMERICA: UNITED WE STAND! VARIOUS ARTIST
T. CLAIR

JuLy 12

2003

=

2| 25 GREATEST HITS VARIOUS ARTISTS
ST. CLAIR
) || GUITAR CLASSICS VARIOUS ARTISTS
ST.CLAIR
.0 BEST TRADITIONAL WEDDING MUSIC VARIOUS ARTISTS|
ST CLAIR
L3 PIANO CLASSICS VARIOUS ARTISTS
ST.CLAIR
'3 RELAXING CLASSICS VARIOUS ARTISTS
ST, CLAIR
b AN 20 CLASSICAL FAVORITES VARIOUS ARTISTS
MADACY
;3 FOR YOUR WEDDING VARIOUS ARTISTS
DECCA /UNIVERSAL CLASSICS GROUP
("3 TRANQUIL CLASSICS VARIOUS ARTISTS
ST.CLAIR
VARIDUS ARTISTS

ROMANTIC CLASSICS
ST.CLAIR

BEST OF BEETHOVEN: VOL. 1 VARIOUS ARTISTS
ST.CLAIR

11 MURRAY PERAHIA Schubert: Piano Sonatas D 958, 959, 960
E - SONY CLAST'CAL B7706/SONY MUSIC
A8 10 CHANTICLEER A Portrait
| TELDEE s9712 &6
13 Q¥ JUAN DIEGO FLOREZ Una Furtiva Lagrima

IDECCA 0t UNIVERSAL CLASSICS GROUP

8

LEON BOTSTEIN & AMERICAN SYMPHONY ORCHESTRA Strauss: The Egyptian Helen

[ELARC 80605

->
w0

wsij

05
VLADIMIR HOROWITZ Horowitz Rediscovered

RCA VICTOR 50749/AAL

THIS WEEK

wer B " TOP CLASSICAL CROSSOVER
w12 Billboard | VER..
. _
£
&5
ol ARTIST (MPRINT & NUMBER/DISTRIBUTING LABEL Title
s NUMBER 1 8¢ 3 Weeks At Number 1
SARAH BRIGHTMAN Harem

NEMO STUDI0 37180/ANGEL

JOSH GROBAN A °*
143/REPRISE 48154/ WARNER BROS. [M)

Josh Groban

JOSH GROBAN Josh Groban In Concert

143/REPRISE 48413/ WARNER BROS.

BOND Shine

MBO/OECCA 470500/UNIVERSAL CLASSICS GROUP [H]

CHARLOTTE CHURCH Prelude: The Best 0f Charlotte Church

COLUMBIA 86990'SONY MUSIC

CHRISTOPHER O'RILEY True Love Waits: O'Riley Plays Radiohead

00YSSEY 87321/SONY MUSIC

OPERA BABES
SONY CLASSICAL 87803/SONY MUSIC [M]

Beyond Imagination

W N O s N -

SARAH BRIGHTMAN @ Classics

NEMO STUDIO 33257/ANGEL

ANDREA BOCELLI A
PHILIPS 58934 1/UNIVERSAL CLASSICS GROUP

Cieli Di Toscana

MORELENBAUM2/SAKAMOTO
SONY CLASSICAL BODIB SONY MUSIC

A Day In New York

CLASSICAL MASTERPIECES: SPANISH GUITAR VARIOUS ARTISTS|
IADACY

MOZART: SYMPHONY NOS. 40 & 41 VARIOUS ARTISTS
MADACY

GERSHWIN: AN AMERICAN IN PARIS VARIOUS ARTISTS|
MADACY

MOZART: 50 CLASSICAL HIGHLIGHTS VARIQUS ARTISTS!

Billboard”

TOP CLASSICAL MIDLINE

VARIQUS ARTISTS

JuLy 12
2003

=

BABY MOZART
WALT DISNEY

2| DISNEY'S BABY BEETHOVEN VARIQUS ARTISTS
WALT DISNEY

L1 SIMPLY THE BEST-CLASSICAL PASSION VARIOUS ARTISTS|
ERATO /AG

/00 50 GREATEST CLASSICS VARIOUS ARTISTS
ST CLAIR

'3 MIDNIGHT ADAGIOS VARIOUS ARTISTS
DECCA 000303/UNIVERSAL CLASSICS GROUP

'3 |BABY EINSTEIN: BABY NEPTUNE  VARIOUS ARTISTS
BUENA VISTA /WALT DISNEY

72| VIVALDI'S GREATEST HITS VARIQUS ARTISTS
RCA VICTOR /BMG CLASSICS

-]\ THE #1 WEDDING ALBUM VARIOUS ARTISTS
DECCA /UNIVERSAL CLASSICS GROUP

]I FOR GUILTY PLEASURE! VARIOUS ABTISTS

S
DECCA DD0172/UNIVERSAL CLASSICS GROUP 3
BRIDE'S GUIDE TO WEDDING MUSIC VARIQUS ARTISTS|
ANGEL

THE #1 OPERA ALBUM
DECCA /UNIVERSAL CLASSICS GROUP

BABY BACH
ALT DISNEY
OPLAND: APPALACHIAN SPRING NEW YORK PHILHARMONIC (BERNSTEINI
SONY CLASSICAL/SONY MUSIC

BABY VIVALDI
WALT DISNEY
STARS & STRIPES
RCA VICTOR /AAL
Classical Midline compact discs have a whoiesale cost
b 8.98 and 12.98. COs with wholesale price lower than

VARIOUS ARTISTS

VARIOUS ARTISTS

VARIOUS ARTISTS

BOSTON POPS DRCHESTRA (FEDLER)

RUSSELL WATSON
DECCA 473150UMIVERSAL CLASSICS GROUP

Encore

MARIO FRANGOULIS Sometimes | Dream

SONY CLASSICAL 83805/SONY MUSIC [W]

YO-YO MA & THE SILK ROAD ENSEMBLE Silk Road Journeys: When Strangers Meet
9782 SONY MUSIC

ONY CLASSICAL

CHARLOTTE CHURCH e Enchantment

COLUMBIA B3710/SONY MUSIC

JULY 12
2003

SONY CLASSICAL BO013/SONY MUSIC
—_—

VARIOUS ARTISTS Classics For A New Century

Bilboard TOP NEW AGE ALBUMS.

8.98 appear on Classical Budget

Billboard*

TOP KiD AUDIO

KIDZ BOP KiDS

JULY 12
2003

-

KIDZ BOP3

FINDING NEMO

DISNEYMANIA: SUPERSTAR ARTISTS SING DISNEY
'WALT DISNEY 850785

ARIOUS ARTISTS
WALT DISNEY 860787

RADIO DISNEY JAMS: vOL §

2
3
4
1 KIDZ BOP KIDS KIDZ BOP 2
ﬁ E RAZOR & TIE 89055
w ; ') | KIDZ BOP KIDS KIDZ BOP
i & RAZOR & TIE 89042
2] VARIOUS ARTISTS DISNEY'S GREATEST: voL 1
=l S ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 7 |WALT DISNEY 860693
Py ] o VEGGIETALES BOB AND LARRY'S SUNDAY SCHOOL
% NUMBER 1 ¥ 6 Weeks At Number 1 i Dea s
1 MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit ] THE WIGGLES YUMMY YUMMY
AMERICAN GRAMAPHONE 1776 LYRICK STUDIOS 3204
DELERIUM Chimera 10 v:glg)lgns&g;rs DISNEY'S GREATEST: VOL 2
NETTWERK 30306 {m])
. 1 1 VARIOUS ARTISTS TODDLER FAVORITES
2 YANNI Ethnicity MUSIC FOR UTTLE PEOPLE/KID RHIND 75262/RHIND
VIRGIN 81518, (170 VARIOUS ARTISTS  DISNEY CHILDREN'S FAVORITES vOL 1
. i /ALT DISNEY 860605
3 YANN Ultimate Yanni
WINDHAM HILL 18106/BMG HERITAGE ([c] SING-ALONG _ SING-ALONG WITH DISNEY'S PRINCESSES
- . 'WALT DISNEY 860583
4 MANNHEIM STEAMROLLER Romantic Melodies
AMERICAN GRAMAPHONE 214 QLR ECCIETALES ON THE ROAD WITH BOB & LARRY
| LISA LYNNE Hopes & Dreams || VARIOUS ARTISTS KID'S DANCE PARTY
NEW EARTH 2303 BMG SPECIAL PRODUCTS 44570
ur assics i 0 VEGGIE. WHERE ART THOU?
5 STEVEN ANDERSON 100 Church CI || VEGGIETALES 0 ou?
MADACY CHRISTIAN 288)/MADACY BI IDEA 35033
| VARIOUS ARTISTS PLAYHOUSE DISNEY 2
! 7 gﬁ«w;lchVBVRIGHT Healer Of Hearts 17
VARIOUS ARTISTS PRINCESS FAVORITES
6 VARIOUS ARTISTS Pure Moods IV LT A Dishey surag j
! VIAGIN 12082 -] | VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION
8 AMETHYSTIUM Aphelion WALT DISNEY 860897
| NEURODISC 8083S/CAPITOL 70 CEDARMONT KIDS TOODLER TUNES. 26 CLASSIC SONGS FOR TODDLERS
9 JIM BRICKMAN Love Songs & Lullabies g SOt 1056 20MBA
WINOHAM HILL/ACA VICTOR 11847/AAL 21 Zéﬁggghfg BOB & LARRY'S BACKYARD PARTY
10 ;(Esm':c ;§§RN The Winding Path 7111 SPONGEBOB SQUAREPANTS ORIGIVALTHEME IGHUGHTS
NICK/JIVE
12 2002 Sacred Well k.| | VARIOUS ARTISTS BABY MOZART
REAL MUSIC 8812 'WALT DISNEY 860770
111 VARIOUS ARTISTS Windham Hiil Chill 7). VARIOUS ARTISTS LILD & STITCH ISLAND FAVORITES
WINOHAM HILL/RCA VICTOR 11676/AAL RLTIDISNEV/BE0S7
OTTMAR LIEBERT + LUNA NEGRA Santa Fe Sessions 25 Wittty S DA
|GHER OCTAVE 8096 1/VIRGIN p— . - o -
Chiidren’s recordings: onginai motion picture soundtracks excluded

@ Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America {RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). # RIAA certification for net shipment of 10 muiion units (O1amond). Numerai following Platinum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and doubie albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: @ Certification for net shipment of 100,000 units {0ro). A Certification of 200,000 units (Platino). /* Certification of 400,000
units (Multi-Platino} *Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title ©2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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2003 00 " » 2003
Billboard” - : ® B Billboard ®
| »]l/le’e I
=] Sales data compiled b ® Sales data compiled by | ® . B A °
§ g 2 PRIVAS Nielsen g 2 N Nieisen : ElE salssidaralComICADNE, s
: g =
2 ENE ARTIST SoundScan  r. e ARTIST SoundScana - : B ¢ ARTIST SoundScan Title
£ ENE IMPRINT & NUMBER/DISTRIBUTING LABEL 3|2 IMPRINT & NUMBER/DISTRIBUTING LABEL El < | = IMPRINT & NUMBER/DISTRIBUTING LABEL
¥: NUMBER 1 B Wesks At Number Y12 NUMBER 1/ HOT SHOT DEBUT <1< 1 Wesk At Number T NUMBER 1 S /c 1 Vs iaery
1 AV BOB MARLEY A THE WAILERS ¢ L d !
LISl 54!904/ID’J\‘M[2(1295/15,9B) L 4 egen E\gﬂ?@%gﬂmgfgg Em%:stween The Never And The Now 1 N rlfnilz'z%?n% 181(3;5'358,EAST SIDE BOYZ @ Kings Of Crunk
2 ENE METALLICA Metalli
ELEKTRA 61113°/EEG (11.98/17.98) etatica 3¢ ﬁgs?n'e\nlﬁmscm 1998 COJ Rooney $ GREATEST GAINER $
314 COLDPLAY a P hut 212 VARIOUS ARTISTS  Vans Warped Tour 2003 Compilation
3 ngwsnk 30162/CAPITDL (1198/17.98) [H] arachutes 2 &Ekﬂgwnﬂgk(ggﬁg I Love It e SIDE ONE DUMMY 71237 (8 98 CD)
ol ¢ | ° I o & Greatest Hits 12 KEM Kemistry J%¢ HOT SHOT DEBUT :J%
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{1617 QUEEN a’ Greatest Hit ‘B 20|22 HOT HOT HEAT Make Up The Breakdown
o 1 HOLLYWODD 161265 {11 98/17.98) reatest Hits 5 JR/?EY fARI(?ARCD) Terroir Blues SUB POP 70599" 11298 CD) [H]
a SR D (UM 15 (15 NOFX The War On Errorism
12 (12 THE BEATLES A il
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< NV ‘B JAY FARRAR Terroir Blues
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Py M 26 |32 ORIGINAL BROADWAY CAST RECORDING ® Mamma Mia! HIODEN BEACH'EPIC 86431/SONY MUSIC {1398 EQ CD) PAN 15 |12 KEAAJ?J';, \ZA{%N?D]& FIRE Promise
DECCA BROADWAY 543115 (1898 CO) % GREATEST GAINER § L Jo02 {1898
PR 22 |19 CELINE DION A° All The W. ) Fy M 23 |23 TAKING BACK SUNDAY Tell All Your Friends
= 550 Muswc/smcemo';‘ummusm uzsamﬁaes)ay “Aibecads OfiSeng 23147 (13 !\IICE{?QLSE(IQI?CE\‘)DEMAN Woven & Spun VICTORY 176 (1298 CD] [H]
PARROW 51934 (16 91
24 piRE: SOUNDTRACK A’ O Brother, Wh Art Thou? 28 (19 GEORGE LOPEZ Team Leader
i LOST HIGHWAY/MERCURY 170069/IDJMG nzsanr;?s) e ere ou 24 LOS HURACANES DEL NORTE En El Tiempo @ 0GLID 89135 116 98 CO) [H]
25 RVARH BEE GEES A One Night Only RONOVISA310122/67 13 58/GD) pY W 13 | — MOGWAI Happy Songs For Happy People
EDLVOORUNIVERS AS55220 UMRGILIZ867TE do) 2117 ROY HARGROVE PRESENTS THE RH FACTOR  Hard Groove MATADORITUG51 108 C0) L)
P13 23 |33 PHIL COLLINS A’ ..Hits VERVEIOeS1 324 VGI(1226/CD) PLl 26 (26 SHEKINAH GLORY MINISTRY  Praise Is What | Do
FACE VALUE ATLANTIC B3139/A6 (1098/17.38] 3034 JUANES A’ Un Dia Normal KINGDOM 001/PGE (11 98/17 98) [H}
by R 27 |29 EMINEM AA The Slim Shady LP SURCO 017532/UNIVERSAL LATINO (16.98 CD) rI W16 | 7 INSPECTAH DECK The Movement
WEB/AFTERMATH S0281"INTERSCOPE (12981898 18 9 PETER CINCOTTI Peter Cincotti IN THE PAINT 8660/KOCH (18.98 CO)
v 28 | 35 DEF LEPPARD A" Vault - Greatest Hits 1980-1995 CONCORD}21594114,96/CD) Pyl 11 | — mTLr![!:llsgs T MCMLXXXV
MERCURY 528718/10JMG (119818 98 226 |24 LIZZ WRIGHT Salt :
29 PARFA) SIMON & GARFUNKEL @" Greatest Hits VERVE 563933V6 11296 CO) A8 25 | 21 NICKEL CREEK This Side
COLUMBIA 31350 SONY WUSIC 1098 £Q/17 56 2 25 |31 TAKING BACK SUNDAY Tell Al Your Friends SUBAR A 290 1858 L)
£ 29 |31 BBA A’ Gold - Greatest Hits VICTORY 76 (12.98 CO) ri M 29 |24 LEE WILLIAMS AND THE SPIRITUAL QC'S  Right On Time
POLYDOR/UNIVERSAL 517007/UMRG 1236/18 98) 333 |38 12 STONES 12 Stones MCG 7029 MALACO {11 98/16 361 [M]
EEM 24 |10 METALLICA A° Ride The Lightning WIND-UP 13069 (17.98CD) £l 24 116 JOHN HIATT & THE GONERS  Beneath This Gruff Exterior
MEGAFORCE/ELEKTRA 60396/EEG (11 98/1B.98) 39 126 GEORGE LOPEZ Tearm loader NEW WEST 6045 (1838 CD) : .
£ 31 (42 GUNS N' ROSES " Appetite For Destruction OGLID 89133 {16.98 CO) <h 30 |25 LI}ID%RPO[SLBCD”H] Turn On The Bright Lights
R 545" (3 9
GEFFEN 424148/INTERSCOPE (1298/18.98) 9 |— MOGWAI Happy Songs For Happy People 4 .
33 KFp] SOUNDTRACK 4A° Moulin Rouge MATADDR 10867° 116,98 CO) @ 32 |46 avsjpgg(s)‘lsa'l;ﬁzla’lsuE]RVlCE Give Up
INTERSCOPE 433035 {12.98/18.98) 23 16 DIE TRYING D|e Ti‘ymg -
34 Kkapld fIN[!( FLOYD @°  Dark Side Of The Moon (SACD) ISLAND 000039/IDJMG (9.98 CD} EEN 21 | — bJ E’ﬁclg;l;xs e Sequence Hip Hop Vol. 1
APITOL 82136* (18,98 LD} i .
28 (43 HEKINAH GLORY MINISTRY ise | |
35 KlAFS TRAIN a4’ Drops Of Jupiter ; aNGDDMDUI/PGE (nsan?ss» fra e T e 34 prAES RRIVE BHY IISEEJD%}'(]ERS Decoration Day
AWARE/COLUMBIA 59886/SONY MUSIC {1238 EQ/18.98) | ¢ WEST 6047 ¢
48 | — THE STARTI s ;
1% 32 (20 s Back In Black | bt P e @y ltike YouMean® | BB 3531 | | DARYL HALL JOHN OATES Do It For Love
LEGACY/EPIC 80207/SONY MUSIC (18.38 EQ CD) ] WATCH 801 il
37 B3 JOHNNY CASH 4 16 Biggest Hits 2 ELER, e Fireproof | JEL137[29 [ | SOUNDTRACK ~ Queer As Folk: The Third Season
LEGACY COLUMBIA (NASHVILLE) 69733/SONY MUSIC (7 98 EQ/11.98)
<10 38 (38 VAN M(A;RR(\I‘S:JI‘\IL A — :h; Best l0f Van Morrison i e E) | VARES 30 Inolvidables | BEVN 3,128 VARIOUS ARTISTS  Atticus: Dragging The Lake 1l
POLTDUR UNIVERSAL 537458/UMRG (12.98/18 98) SIDE ONE DUMMY 71236 (5 98 D) :
M 34 |39 SENSES FAIL F h ths Of EP
<1239 |26 UNRDSNYRO A e st Ofyyd Sy 20 Centy st Te WlmimClecion S R e enDep R S1CH DreamsER) 140 {30 THE RIPPINGTONS FEATURING RUSS FREEMAN  Let it Ripp
3/11.38)
9 EFF BATE ir |
LI 42 |37 ESAUGMLEEES ’?wszs( - Their Greatest Hits 1971-1975 p o] 27 #cuw;aswmm%mms [11.98/17.88) Rainbow Man 39 FE L@Esmgﬁ(sggﬁDWAY CAST RECORDING Nine
ASYLUM/ELEKTRA 1 11.98/17. .
40 — RUF MCMLXXXV ) e
41 KB m&g?\m&é%:mw - The Immaculate Collection < NnLr!o 1'5% {1498 CD) j44 134 CBHbc';;P-A CHTY/IN THE PAINT 8485/K0CH (1898 C0) Livin' Legend
) .98/18 ¢ i
42 FRIES JAMES TAYLOR ' Greatest Hits A e = Stay 41 EIRE JIM BELUSHI, DAN AYKROYD  Have Love Will Travel
WARNER BROS 3113 17 98,11 98} L HAVE LOVE 80200 (1598 CD} [H]
a3 : . 35(37 | | DWELE Subject MOTION CITY SOU e Movi
“ M AMARU/DEATH AOW 430301 */INTERSCOPE (19.98/2¢ 58) Greatest Hits YISO B3 (AR C) @ EPch)PH as%!a\‘(lgacb) BB ' Ampricllvtoyie
AL 40 |36 LEE WILLIAMS AND THE 'S Righ i f
Sl 7 |~ Bll KIOR0CK 0, sy D Without A Cavae SE i a0 TOONTIne | 3 | | JOAN SERASTIAN,, e
5 n 4 |— FINGER ELEVEN Finger Eleven
45 pE= (?AlSJD%k!’A\\,L'LEV HAIAIJ/MCA passiss Sublime WIND.UP 13058 (16,98 €0} 9 44 YRy xAAuﬁic(‘()gg ﬁf;a'lcsgl's 30th Anniversary Collection: Ultimate Disco
. . 45 JOSH KELLEY For The Ride H
m gﬁjﬂﬁ%ﬁ%&&usm (1198 EQ/17.98) ooy Greateat its EDLLYW0001162577118.991CD) or The Tee Tome aall 42 |3 RAIGr:!rlEl)?S'EARBEADJ,;I{(l:E?B oo} R
q 46 LIL IROCC WILLIAMS Lil iROCC Willi i
@ BEATESOYS A, lconsed Tl rrozcrniie| || I syzysoccuss Swing
| 4 41 |14 INTERPOL Turn On The Bright Lights
Rl 50 | — FSLIIQIE'I#FREZ%ZEIEEG {12.98/19.98) Ereal ThoAEsls MATADOR 545" (8 98 CD) 9 = - | i glg%ATsaglﬁA%g(ir (wsacBDut Beautiful: Standards Volume 1
3 : 43 | — BANDA EL RECODO Nuestra Historia 9 DAVID g !
49 EAREL vaAZRNIch::Js o — Greatest Hits FONDVISA 350813/UG (14,98 CDI uestra Histor! v 1 G g ULT’:‘IYHIES (z\ﬁﬁ:ém#’“ Ultra.Trance:2
49 THE POSTAL SERVICE Give U i
T HOT SHOT DEBUT % RSN, i | © SN TERESC st Wit For e
SOUNDTRACK A Shrek - i g ' A
a ""EAW%‘%“50305"’“““500“ (12 98/18.98) e il 2° gﬁ’ue‘ﬁg;';w {18.99 CD} Scguencelipiiion Yok 1 ISQ - ’41 Bv&rﬁwﬁ%n’é‘oﬁ%wunum {1898 CD} Can't Stop Dreaming

Catalog albums are 2-year-old titles that have fallen below Na. 100 on The Billboard 200 or re-issues of older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. The Heatseekers chart lists the best-seliing aibums by new and developing artists, defined as those who have never
appeared in the top 100 of The Billboard 200. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the H s chart. Top Ind dent Albums are current titles that are sold via independent distribution, including those that are fulfilied via major branch distributors. @ Albums with the great-
est sales gains this week. ® Recording Industry Assn. 0f America {RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units 1Platmum) @ RIAA certification for net shipment of 10 million units (D:amond) Numeral foliowing Platinum or Diamond symbo! indicates album'’s multi-platinum level
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro). /. Certification of 200,000 units {Platino}. A* Certification of 400, 000 units {Multi-Platino). *Asterisk indicates vinyl LP is available. Most
lanhe prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and ail other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart’s largest unitincrease. [H] indicates past or present Heatseeker title. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All
rights reserved.
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w2 Billboard” TOP INTERNET ALBUM SALES..

Bilboord” TOP SOUNDTRACKS.

Sales data and internet sales reports compiled by N . . -
i N|e|sen Sales data compiled by k .
= SoundScan g x N Nielsen

Y = 82 £ = SoundScan
z 2 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title s = % TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
‘ | ¥: NUMBER 1 s 2 Weeks At Number 1 &° NUMBER 1 4 Weeks At Number 1
1 K ANNIE LENNOX . szss0iams Bare 10 1 K 2 FAST 2 FURIOUS DISTURBING THA PEACE/DEF JAM SOUTH 000426%/1DSMG
2 GUSTER _ PALMREPRISE 43306 WARNER BROS Keep 1t Together 35 [ 2 ] CHARLIE'S ANGELS: FULL THROTTLE COLUMBIA 90132/SONY MUSIC
'3 RADIOHEAD  capioL sases Hail To The Thief 11 3 1 2 THE LIZZIE MCGUIRE MOVIE A WALT DISNEY 860080
4 B NORAH JONES A’ &uue noTe 2086 [H] Come Away With Me 9 L 3 AMERICAN IDOL SEASON 2: ALL-TIME CLASSIC AMERICAN LOVE SONGSe® RCA 51169/RMG
5 LIZ PHAIR capiroLssss Liz Phair 27 S THE MATRIX RELOADED: THE ALBUM WARNER SUNSET/MAVERICK 48411/ WARNER BROS.
W 4 r LUTHER VANDROSS Jsiss5M6 Dance With My Father 3 6 | 5 CHICAGO A EPIC 87018/SONY MUSIC
7 BEYONCE  coLUMBIA 86386/SONY MUSIC Dangerously In Love 1 7 K 8 MILE A° SHADY 493508°/INTERSCOPE
8 SENSES FAIL orive-THAU 000155 MCA [H] From The Depths Of Dreams (EP) - 8 N LiZZIE MCGUIRE @ BUENA VISTA 860791/ WALT DISNEY
? K STEELY DAN  RepRISE 48435/VARNER BROS Everything Must Go 49 9 | 8 HOLES WALT DISNEY 860092
‘10 WILLIE NELSON & FRIENDS 1057 HIGHWAY 000453 Live And Kickin' 42 10 jo] O BROTHER, WHERE ART THOU? A’ LOST HIGHWAY/MERCURY 170069/10JMG
11 PEARL JAM  £piC 90237/S0NY MUSIC E. Troy, WI: 6/21/2003 - 11 kK A WALK TO REMEMBER® EPIC 86311/SONY MUSIC
B Yo PEARL JAM  epic 50228/S00Y MUSIC St. Paul, MN: 6/16/2003 = _'12 12 MOULIN ROUGE a* INTERSCOPE 433035
13 MICHELLE BRANCH  MaVERICK 48426/ WARNER BROS Hotel Paper 2 n 14 DISNEY'S LILO & STITCH A WALT DISNEY 860734
PN o [ | LED ZEPPELIN & suawrcasnss How The West Was Won 36 14 K RUGRATS GO WILD! NICKELODEON 162339 HOLLYWO0D
15 PEARL JAM &P 90231/SONY MUSIC Chicago, IL: 6/18/2003 - 15 1B FRIDA DG 474150/UNIVERSAL CLASSICS GROUP
16 K COLDPLAY A’ capioL o504 A Rush Of Blood To The Head 26 16 JEl DAREDEVIL: THE ALBUM e WIND-UP 13079
17 I8 EVANESCENCE A’ wino-Up 13063 Fallen 8 17 i FINDING NEMO WALT DISNEY 860078
18 W METALLICA  ELekraa 6285376 St. Anger 5 m 19 SHREK 4 DREAMWORKS 450305/INTERSCOPE
19 MANNHEIM STEAMROLLER/C.W. MCCALL  AMERICAN GRAMAPHONE 1776 American Spirit 136 19 B CRADLE 2 THE GRAVE® BLOODLINE/DEF JAM 063615/1D4MG
20 DWIGHT YOAKAM  ELECTROOISC/AUDIUM 8176/K0CH Population: Me 75 POl 17 HULK DECCA 000633/UNIVERSAL CLASSICS GROUP
FAI 19 THE EARLY NOVEMBER  0RIVE-THRU 050081/MCA For All Of This (EP) - 21 i SWEET HOME ALABAMA HOLLYWOOD 162364
22 phi THE WHITE STRIPES @ 7hia0 Man 2713672 Elephant 30 22 p¥] SPIRIT: STALLION OF THE CIMARRON A&M 493304/INTERSCOPE
23 ¥8 CHER  GEFFEN/MCAWARNER BROS 7385/WARNER STRATEGIC MARKETING The Very Best Of Cher 16 Pl 23 QUEER AS FOLK: THE THIRD SEASON TOMMY BOY 1568
24 pil JACK JOHNSON @ JACK JOHNSON/UNIVERSAL 075012°/UMRG On And On 34 24 ] AMERICAN DREAMS: 1963-1964 HIP-0 00023)/UME
Vi 17 KELLY CLARKSON A rcassisorme Thankful 12 E COYOTE UGLY A’ CURB 78703

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Biflboard album charts, catalog titles are inciuded on the Internet and Soundtrack charts. @Albums with the greatest sales gain this week. @ Recording Industry Assn.
0f America (RIAA) certification for net shipment of 500,000 album units (Gold). & RIAA certification for net shipment of 1 million units {Piatinum). 4 RIAA certification for net shipment of 10 million units {Diamond). Numeral following Piatinum or Diamond symbol indicates album’s mutti-platinum level. For boxed sets,
and double albums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro.} A Certification of 200,000 units {Platino). A7 Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyi
available. [M] indicates past or present Heatseeker title © 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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Chart Codes: CA (Country) X (Classical Crossover)  IND {Independent) NA (New Age) RMA (Lotin: Regional Mexicon)  AC (Adult Contemporary)  H1oo (Hot 100) MO (Modern Rock) RP (Rap Tracks) Rankings from biweekly
—ALBUMS — €C (Contemporary Christian)  EA (Electronic) INT (internet) PCA (Pop Catalog) T5A (Latin: Tropical/Salsa)  CS (Country) HA (Hot 100 Alrplay) RA (R&.B Hip-Hop Alrplay) RS (R&8 Hip-Hop Singles Sales)  charts are listed in itol-
B2o00 (The Billboord 200)  CCA (Country Cotalog)  GA (Gospel) 12 (Jazz) RBA (R&B/Hip-Hop) WM (Wortd Music) €SS (Country Singles Sales)  HSS (Hot 100 Singles Sales)  RBH (R&8 Hip-Hop) T40 (Top 40 Tracks) ics during o chart's
86 (Bluegrass) CJ (Contemporary jazz) ~ HOL (Holiday) LA (Latin Albums) RBC (R&BMip-Hop Cotalog) — SINGLES — DC (Dance/Club Play) LPS (Latin: Latin Paf) RMS ;Lafin: Reglonal Mexicon)  TSS (Lotin: Tropical/Salsa)  yppublished week.
';EL (Blues) Ct (Classical) HS (Heotseekers) LPA (Latin: Latin Pop) RE (Reggoe) A40 (Adult Top 40) DS (Dance/Sales) LT (Hot Latin Tracks, RO (Mainstream Rock)
2Pac: PCA 43; RBA 74; RBC 3, 6, 10, 11; H100 94; RA 42; Dan Aykroyd: BL 5; IND 41 Joe Budden: B2oo 31; RBA 7; H100 59; HA 58; HSS 35: RA Control: LT 30; RMS 12 Missy “Misdemeanor” Elliott: B20o 162; RBA é0; RA 68;
RBH 43; RP19 28, 54; RBH 28, 55; RP15; RS 14 Ry Cooder: LA 40; LPA 13; WM 5 RBH ég
3 Doors Down: B200 80; A40 5; H100 19; HA 17; RO 17; =B - Jimmy Buffett: B200 48; CS 7; H100 45; HA 41 Cooler Kids: HSS 72 Richard Elliot: CJ 11
T4014 B2K: B200 179; RBA 50; RA 71; RBH 76 Los Bukis: LA 13, 51; RMA 7 Deborah Cooper: DC 8 Emerson Drive: CA 54; CS 31

12 Stones: (C 21; HS 30

50 Cent: B200 6, 112; RBA 6, 46; H100 2, 5,18, 31, HA 2, 4,
16, 28; HSS 47: RA 3, 7,8, 35,38, 43,66; RBH 3, 7,
8,38, 40, 44, 68; RP1, 3, 4,16, 20; RS 23; T406, 7,

23,35
54th Platoon: RBA 59
311: MO 38
702: RA 64; RBH 65
2002: NA13
1 (Chk Chk Chk): HSS 70

o

Aaliyah: RBA 75; H100 50; HA 45; HSS 11; RA 11,.50; RBH
11, 45; RS 8

Mindi Abair: C| 7

Abba: PCA 30

Ab-Liva: RBH 81; RS 51

AC/DC: PCA36

Los Acosta: LA 46

Acoustic Alchemy: () 10

Yolanda Adams: GA 21, 26

Trace Adkins: CA33;CS 18

AFl: B200o 9o; MO 28, 40

Antonio Aguilar: LA 72

Pepe Aguilar: LA 17, 39; RMA 11; LPS 12; LT 7; RMS 25

Christina Aguitera: B200 47; A40 28; AC 6; H100 38; HA
40 HSS 49; T40 19

Clay Aiken: AC 20; H100 3; HSS 1,7, 14

AJ:RS 64

Akwid: LA 19; RMA 13; RMS 36

Alabama: CA 40

ALC: GA 34

Alkaline Trio: B200 174; IND 8

The All-American Rejects: B20o 54; H100 66; HA 68; MO
39;T4032

Gary Allan: CA51; (S 36

Marcelo Alvarez: CL 3

Amethystium: NA 10

American Symphony Orchestra: CL 14

Tori Amos: DC 22

Steven Anderson: NA 7

Sunshine Anderson: DC 5

Jessica Andrews: CA 28

Los Angeles Azutes: LA 12; RMA &

Los Angeles De Charly: LA 12, 37; RMA 6; RMS 38

Allen Anthony: RS 67

Marc Anthony: TSA 8; TSS 15

The Appatachian Pickers: BG 7

Area 305: LPS 36; 755 31

Tina Arena: DC 7; DS 8; HSS 68

Ricardo Arjona: LA 55: LPA 16; LPS 21, 24: LT 37, 47

Aroma: RMS 39

Ashanti: B200 188; RBA 95; H100 4, 22; HA 3,18; HSS 43;
RA 5, 23; RBH 6, 25; RP6; RS 13: T4012, 28

The Ataris: B200 100; A40 34; MO 9

ATB: DC 28

Rodney Atkins: CS 46

Natacha Atlas: WM 14

Audio Adrenaline: CC 34

Audiostave: B200 38; A40 24; H100 55; HA53; MO 5,17;
RO2,11

Sherrie Austin: CS 41

Avalon: CC11

Aventura: TSA 10

Ax: RBH 93; RS 33

Baby: Hi00 83; HSS 6; RA 41; RBH 32; RP 24; RS 2,73

Baby Anne: EA 21

Baby Diva: RS 43

The Bad Plus: )Z 23

Erykah Badu: HSS 61; RS 52

Becky Baeling: DC 11

Baha Men: WM 13

Anita Baker: RBAG57

MarciaBall: BL9

Alex Band: A40 16

Banda £l Recodo: HS 48; LA 9, 42; RMA 5; LT 20; RMS 5

Banda Machos: LA 42

Banda Tierra Blanca: RMS 22

David Banner: B200 50; RBA 10; H100 49; HA 46; HSS é0;
RA 18; RBH 16; RP 13; RS 29

Buju Banton: RE 9

Pancho Barraza: LA 35, 52; RMS 34

Jeff Bates: CA 34; HS 39: CS 8; H100 62; HA 56

The Beach Boys: B200 25

Beastie Boys: PCA 47

The Beaties: PCA 16

Daniel Bedingfield: B2oo 87; A40 22; AC3; DC30; DS 3;
H100 33; HA 33; HSS 27; T40 30

Bee Gees: PCA 25

Beenie Man: RE 12

Jim Belushi: 8L 5; IND 41

Tony Bennett: |75

Tab Benoit: BL 14

Ray Benson: |Z 25

Dierks Bentley: CS 21; (SS 3; H100 69; HSS 12

Obie Bermudez: LT 46: TSS 6

B.G.: IND 40; RBA 73

Big “C": RS 63

James Bignon & The Deliverance Mass Choir: GA 20

Big T: RA72,RBH 73

Big Tigger: H100 41; HA 39; HSS 41; RA 25; RBH 24; RS 22

David Bisbal: LPS 5; LT 6; TSS 30

Black Eyed Peas: B200 33; RBA 23; H100 25; HA 23; RBH
91; RP 22; T40 11

Black Label Society: IND 19; RO 12

Mary ). Blige: RBC 19; H100 48; HA 44; RA19; RBH 19

Blue Highway: BG 10

Andrea Bocelli: CL1;CX 9

Suzy Bogguss: IND 46;)Z 6

Bond: (X 4

Bone Crusher: B200 65; RBA 17; H100 42; HA 38; HSS 42;
RA13; RBH12; RP9; RS 30

Bone Thugs-N-Harmony: RBC 13

Boomkat: HSS 62

Leon Botstein: CL 14

Bowling For Soup: HS 18

Bow Wow: H100 83; HSS 6; RA 41: RBH 32; RP 24; RS 2

Boy Big: RS 58

Michelle Branch: B200 2, 189; INT 13; A40 7; AC 4; H100
28; HA 26; T4013

Brand New: B200 152

Toni Braxton: RS 73

Jim Brickman: NA 11

Sarah Brightman: B2oo 69; CX 1,8

Bronco: LA15; RMA 9

Garth Brooks: CA 70; CCA 15

Brooks & Dunn: CCA 9, 25; CS 4; H100 39; HA 34

Brotha Lynch Hung: IND 12; RBA 32

Kathy Brown: DC 42

BT:DC9

Busta Rhymes: B200 154; RBA 33; H100 11; HA 9; RA 22,
54,66, 67; RBH 23, 55, 67, 68; RP13; RS 34; T40 8

bwb: (| 21

Juanita Bynum: GA 29

Tracy Byrd: CS 15; H100 80

-
Jorge Luis Cabrera: LT 14; RMS 2
Los Cadetes De Linares: HS 37; LA 7; RMA 4
Byron Cage: GA 15
Chris Cagle: B200 178; CA 22; CS 48; H100 92
Tego Calderon: TSS 26
Kimberty Caldwell: HSS 7, 14
Jeremy Camp: CC 26; HS 41
Cam'ron: B200 146; RBA 26; RS 62
Nick Cannon: HSS 75; RA 71; RBH 76
Blu Cantrell: B200 37; RBA 8; H100 84; HSS 16; RS 17; T40

37

Cardenales De Nuevo Leon: RMS 30

Mariah Carey: DS 2; H100 11; HA 9; HSS 22; RA 22; RBH
23, RP11; RS 49: T408

Carlos Y Jose: LA 47

Vanessa Cariton: A40 9; AC 11, 13; H100 51; HA 47; T40 33

Jose Carreras: CL9

Rodney Carrington: CA 37

Jeff Carson: CS 56

Deana Carter: CA60; (S 35

Regina Carter: |29

Johnny Cash: B20o 168; CA 20; CCA7; PCA 37

Rosanne Cash: CA 44

Kevin Ceballo: TSS 5

Chanticleer: CL12

Steven Curtis Chapman: CC 24

Chayanne: LA 63

Cher: B200 16; INT 23

Cherish: Hi00 86; H5S 17; RBH 72; RS 6

Kenny Chesney: B20o 62; CA 6, CCA 2; PCA 5; CS 10; Hi00
52; HA 49

Chevelle: B200 95; H100 74: HA 69; MO 2; RO 1

Chicago: B200 194

The Chieftains: WM 15

Chingy: H100 9: HA 10; HSS 3; RA6: RBH 5; RP 2; RS 3;
T40 29

Charlotte Church: (X5, 14

Peter Cincotti: HS 27, IND 20;JZ 2

Cirque Du Soleil: WM 2

Corey Clark: HSS 7, 14

Terri Clark: CA 35; CS 43

Stanley Clarke: CJ 20

Kelly Clarkson: B200 12; INT 25; A40 21; H100 12; HA 11;
T401

Willie Clayton: BL 15

Patsy Cline: CCA 14

Clipse: RBA 77; RBH 81; RS 51

Cold: B20o 66; H100 87; HSS 53; MO 7, RO 5

Roscoe P. Coldchain: RBH 81; RS 51

Coldplay: B200 26; INT 16; PCA 3; A40 10, 40: DC 33; HSS
18; M0 37: T40 34

Natalie Cole: )Z 14

Nat King Cole: |Z 18

Phil Collins: PCA 26, AC5

Colourful Karma: DC 25

Common: HSS 61; RS 52

Conjunto Primavera: LA 18, 26; RMA 12, 17; LT 17, 22; RMS
3,6

Costumbre: RMS 21

Counting Crows: A40 9; AC 13; H100 51; HA 47; T40 33
Deborah Cox: DC 1

El Coyote Y Su Banda Tierra Santa: LA53; LT 24; RMS 8
Elvis Crespo: TSA 11

Sheryl Crow: AC 19; CSS 2; H100 44; HA55; HSS 5
The Crusaders: C) 9

Celia Cruz: LA 43; TSA 2, 15; TSS 21

D) Mike Cruz: DC 39

Cuisillos De Arturo Macias: LA 28, 74; RMA 18

Brian Culbertson: B200 197; C 3; HS 10; RBA 36

Billy Currington: €S 33

Billy Ray Cyrus: CA58

N » B
Da Brat: H1o0 86; H5S 17, RBH 72; RS 6
Amy Dalley: CS 45
Miles Davis: JZ 21
Debreca: RBH 95
Deep Dish: EA 9
Def Leppard: PCA 28
Deftones: B20o 72; MO 11; RO 19
Jack DeJohnette: JZ 20
Deterium: EA 2; HS 13; NA 2; DC 15,
Julia Demato: HSS 7, 14
John Denver: CCA 12
Terra Deva: DC 25
Louie DeVito: B200158; EA 1, 12, 25; IND 6
Diamond Rio: B200 171; CA 21; (S 20; H100 76; HA 71
Die Trying: HS 33; MO 29; RO 35
Ani DiFranco: IND 45
Celine Dion: B200 51; PCA 23; AC 2, 25
The Diplomats: B200 146; RBA 26; RS 62
Disturbed: B200 183; PCA 19: MO 30; RO 18, 21
Dixie Chicks: B20o 89; CA9; CCA 4, 8; PCA 13; (S 51; CSS
5; HSS 28
D) Irene: EA 19
D) Kayslay: B200 143; RBA 35
D) Kut: HS 505 IND 33
D) Sammy: EA 24
D) Skribble: EA 14
D) Tiesto: EA 11
Oscar D’Leon: TSS 25
Placido Domingo: CLg
Dominic: TSS 34
Donnie: RBA 49
Andrea Doria: DC 41; DS 22
doubleDrive: RO 22
Dusty Drake: CA 47; CS 29
Dr. Dre: RBC 9, 15
Drive By Truckers: IND 34
Dropkick Murphys: B200 172; IND 7
Dru Hill: RBA 81; DC 38; H100 89; HSS 55; RA 30; RBH 31;
RS 39
Duelo: RMS 31
Dwele: HS 42; RBA 48; RBH 83

oy .
Eagles: PCA 40; AC10
The Early November: INT 21
Earth, Wind & Fire: IND 21; RBA 61; RBH 77
Easy Star All-Stars: RE 13
Electric Six: EA 10
Elephant Man: RA 65; RBH 64
Valentin Elizalde: LT 25, RMS 9

Eminem: B200 63; PCA 8, 27; RBA 29; RBC 2, 8; H10093;
RA 66; RBH 68; T40 38

Enya: PCA 17,18

Erasure: DS 25

Evanescence: B200 8; INT 17: A40 4; H100 8; HA 7; MO 15,
22; R0 24; T40 2

Faith Evans: RS 60

Sara Evans: CS 22

Eve 6: MO 18

=F o

Fabolous: B200 52; RBA 22; H100 16, 22, 71; HA 14, 18, 67;
RA 12, 23, 26; RBH 13, 25, 26; RP 6, 7; RS 44. 55;
T40 20,28

Ralph Falcon: DC 6

Fannypack: HSS 63; RS 75

fay Farrar: HS 15; IND 15

Fat Joe: H100 40; HA 37; RA 61; RBH 61; T40 22

Jose Felictano: LA 34; LPA 12; LPS16; LT 26

Ibrahim Ferrer: LA 33; TSA 1, WM 4

Tiziano Ferro: LPS 22; LT 36

FFH: CC 23

Finch: B200 165

Finger Eleven: HS 44

Fischerspooner: DC 47

Five For Fighting: AC 14

Fleetwood Mac: B200 70, 155; A40 32; AC 23, 28

The FlipMode Squad: H100 11; HA g; RA 22; RBH 23; RP
11;T408

Floetry: B200 113; RBA 25; H100 61; HA 57; RA 20; RBH 21

Flor De Tabaco: TSA 16

Juan Diego Florez: CL13

Joseph Fonseca: TSS 8

Foo Fighters: B200 121; H1o0 88; MO 10; RO 23

Fountains Of Wayne: B200163: HS 6

Foxy Brown: RS 69

Mario Frangoulis: CX 12

Frankie §: B200 104; RBA 47; AC 24; H100 23; HA 25; HSS
15; LPS 20; LT 27; RBH 90; RS 5; T40 18; 7SS 23

Kirk Franklin: CC 31; GA8; RBA 94

Free: RBH 82

Russ Freeman: CJ é; IND 38

Freeway: RBA 52; RA 56; RBH 53; RS 59

Friburn & Urik: DC 37

Bill Frisell: )Z 22

Jackie Ray Frost: HSS 38; RS 16

Nelly Furtado: LPS 3; LT 4

B o
Kenny G: B20o 79; C| 2,13
Juan Gabriel: RMS 29
Dave Gahan: DC 13; DS 12
Manuel Galban: LA 40; LPA13; WM 5
Benny Galloway: BG 8
Gang Starr: B20o 18; RBA 5; RS 58
Ashley Gearing: CS 49
Georgia Mass Choir: GA 16
Lisa Gerrard: WM 12
Vince Gill: CA 39: CS 47
Billy Gilman: CA 55
Ginuwine: B200 43; RBA 16; H100 17; HA15; RA 4; RBH 4
Dana Glover: A40 35
Goapele: RBH 89
Godsmack: B200 77; MO 36: RO 7, 29
Fabian Gomez: LT 49
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Good Charlotte: B200 41; PCA 12; MO 35

Goo Goo Dolls: A40 13

Glenn Gould: CL7

Joshua Gracin: HSS 7,14

Grafic Intemational: HSS 38; RS 16

El Gran Combo De Puerto Rico: TSS 4

Grandaddy: B2oo 193

El Gran Silencio: RMS 29

Dobie Gray: A40 2; AC 1; H100 14; HA12; T40 9

Al Green: RBC 24

Pat Green: CA 66; (S 37

Vivian Green: B200 187; RBA 37; DS 13; HSS 40; RA 51;
RBH 52; RS 42

Lee Greenwood: CCA 23; (5SS 10

Josh Groban: B200 108; (X 2,3

Groove Armada: DC 5

Grupo Bryndis: LA 14; RMA 8; RMS 32

Grupo Exterminador: LA 73

Grupo Montez De Durango: LT 42; RMS 19

Justin Guarini: B20c 88

Guns N’ Roses: PCA 32

Guster: B200 35; INT 2

Buddy Guy: BL 3

Nee-Nee Gwynn: RS 43

- -

Deitrick Haddon: (C 38; GA 10

El Halcon De La Sierra: RMS 37

Daryl Hall: IND so

Daryl Hall John Oates: IND 35; AC 16

Fred Hammond: GA 14

The Happy Boys: EA 17

Roy Hargrove: | 4; HS 25; RBA 66

Ben Harper: B200 135

Barry Harris: DS 20

HAWK.:RA72;RBH 73

Heather Headley: B20o 81; RBA 21; DC 34; H100 57; HA
52; RA16; RBH 18

Hector & Tito: LA 24; LPA9; TS518

Hemstock & Jennings: DC 17; DS 10; HSS 74

Samuel Hemandez: LA 70

Eddy Herrera: TSS 11, 33

John Hiatt & The Goners: IND 30

Faith Hill: B200 196; CA 24; CCA 22; AC 7, 12; CS 32; CSS
6; HSS 29

Hitman Sammy Sam: HSS 24; RBH 92; RS 9

Loleatta Holloway: DC 23

Hope: DC 16

Shirley Hom: )Z 10

Vladimir Horowitz: CL 15

Hot Hot Heat: HS 14; IND 13; MO 24

Whitney Houston: RBA 78; AC 22; DC 14; H100 95; HSS
45; RBH 8o

Los Huracanes Del Norte: HS 24; LA 4, 67; RMA 2

[ .

Enrique Iglesias: LA 57; LPA 17; LPS 11; LT 16

India: TSA 3; DS 24; LPS 37; LT 32; TSS 2, 10

India.Arie: RBA 54; RBC 22

Industria Del Amor: LA 36

Inspectah Deck: IND 26; RBA 100

Inspector: LPS 34

Interpol: HS 47; IND 31

Intocable: LA 20, 66; RMA 14; LT 19; RMS 4, 10

Los Invasores de Nuevo Leon: RMS 40

Sharon Isbin: CL 10

Ronald Isley: B20o 55; RBA 14; H100 75; HA 70; RA 27;
RBH 29

The Isley Brothers: B200 55; RBA 14; H100 75; HA 70; RA
27; RBH 29

-

Alan Jackson: CA 26; CCA13; CS 7; H100 45; HA 41

Michael Jackson: PCA 14; RBC 14

Paul Jackson, Jr.: C| 25

Jael: DC1s

Jaheim: B20o 98; RBA 24; RBC 12; H100 54; HA 50; RA 15;
RBH 15

Bishop T.D. Jakes: GA 22

Boney James: C| 24

Etta James: BL 4

Holly James: DS 16

Jane's Addiction: MO 4; RO 8

Keith Jamrett: )Z 20

Jars Of Clay: CC 32

Javier: RA57; RBH 56

Jay-el: HSS 71; RS 18

Jay-Z: B200 190; RBA 62, 86; RBC 7; H100 1, 56; HA 1, 54;
HS5 20, 32, 46; RA 2, 24, 39; RBH 2, 22, 41, 70, 100;
RP21; RS 11, 21, 25; T40 4

Jewel: B200 20; A40 8; DC 3; DS 4; H100 26; HA 29; HSS
8;T4017

Buddy Jewell: CS 25; €SS 1; H100 73; HSS 4

fimena: LPS 29

Joe: RBH 96

Elton John: B20o 128

Jack Johnson: B200 34; INT 24; PCA 6; A40 29; MO 33

Syleena Johnson: RBA 68; HSS 64; RA 73; RBH 78; RS 38

George jones: CA 48; CC39; (CA19

Norah Jones: B200 9; CJ 1; INT 4; A40 23; AC8

Roy Jones, Jr.: HSS 59; RS 35

Ronny Jordan: CJ 22

Journey: PCA 46

IS: RA 69; RBH 66

Juanes: HS 26; LA 6; LPA 3; LPS 3; LT 4

Cledus T. Judd: CA 62

Julio: LPS 27; LT 38

Jung: DC16

. .

Israel Kamakawiwo'Ole: WM 6

John P. Kee: GA 28

Toby Keith: B20o 24; CA 3, 29, 43; CCA 24; CS 1; H100 27;
HA 22

Kelis: HSS 65; RA 52; RBH 51; RS 32

Josh Kelley: HS 45; A40 15

R. Kelly: B200 32; RBA 12; RBC 16, 21; H100 21, 41; HA 19,
39; HSS 41, 64; RA 25, 33, 44, 46; RBH 24, 36, 46,
48,84; RS 22, 28,38; T4015

Kem: B200 145; HS 4; RBA 20; RA 40; RBH 42

Kevin Kem: NA 12

Kid Rock: B200 60; PCA 44; AC 19; CSS 2; H100 44; HA 55;
HSS g

Kidz Bop Kids: B2oo 120

Killer Mike: RBA 99; H100 42; HA 38; HSS 42; RA 13; RBH
12,93; RP 9; RS 30, 33

Kinane: DC 27

Kindred The Family Soul: HS 22; RBA 43; RA 53; RBH 54

B.B.King: BL 2

K-Ktass: DC 27

Knoc-Turn’Al: RA 70; RBH 71

Beyonce Knowles: B200 1; INT 7; RBA 1; H100 1; HA 1; RA
2,59; RBH 2,59; T40 4

Korn: MO 31; RO 30

DianaKrall:)Z 3, 8

Alison Krauss + Union Station: BG 1, 4; CA 27, 56

Krista: DC 26

Chad Kroeger: A40 16

KRS-One: B200 186; IND 10; RBA 30
Kumbia Kings: EA 20; LA 8, 59; LPA 4, 19; RMS 29

[ .
Darrell Labrado: DS 7; HSS 50
Natalia Lafourcade: LPS 35
Cristy Lane: CA 64
k.d.lang:)Zs5
Larry The Cable Guy: CA 65
Lasgo: DS 19
Latif: RS 65
Kenny Lattimore: RBA 70
Avril Lavigne: B200 61; A40 11; AC 26; HSS 31, 39
Donald Lawrence & The Tri-City Singers: GA 19
Raphy Leavitt Y La Selecta: TSA 20
Led Zeppelin: B200 36, 177; INT 14
Jaimie Lee: RS 64
Murphy Lee: H100 35; HA 32; RA 29; RBH 30; RP 14; T40
1

3

Stagga Lee: HSS 25; RS 24

Annie Lennox: B200 10; INT 1; DC 24

Alejandro Lerner: LPS 30

Less Than Jake: B20o 161

The Letter M.: RS 69

La Ley: LA 27; LPA 10; LPS 39

Salvatore Licitra: CL 3

Ottmar Liebert: NA 15

Lifehouse: A40 27

Lil’ Flip: RBA 87; H100 49; HA 46; HSS 60; RA 18, 62; RBH
16, 62; RP 13; RS 29

Lil Jon: RA 55; RBH 57

Lil Jon & The East Side Boyz: B200 58; IND 1; RBA 13;
H100 30; HA 27; HSS 59; RA 10; RBH 10; RP 8; RS

35,48

Lil’ Kim: B200 40; RBA 18; H100 2; HA 2; RA 3, 49, 60;
RBH 3,50, 60; RP1,25; RS 46; T407

Lillix: HS 19

Lil’ Mo: B200 173; RBA 40; H100 16, 71; HA 14, 67; RA 12,
26; RBH 13, 26, 82; RP 7; RS 44, 55; T40 20

Lil’ Wyte: RBA 98

Limi-t 22: TSS 14

Limite: LT 33; RMS 14

Aaron Lines: CS 39

Linkin Park: B200 17; PCA 9; H100 82; MO 6, 12; RO 6, 15

Live: B200 138; A40 18

German Lizaraga: LT 44; RMS 20

LLCool J: RBH 88

Kimberley Locke: HSS 7, 14

Lonestar: B20o 21; CA 1; CS 2; H100 29; HA 24

Loon: HSS 65; RA 52; RBH 51; RS 32

George Lopez: HS 31; IND 23

Jennifer Lopez: B20o 126; RBA 82; DC 4; DS 23; H100 91;
T40 40

Kandice Love: RBH 88

Patty Loveless: CS 40

Ludacris: H100 32; HA 30; HSS 51; RA 21; RBH 20; RP 10;
RS 27:T40 36

Lumidee: B20o 22; RBA 11; H100 15; HA 13; HSS 30; RA 9;
RBH 9; RS 26: T40 21

Lisa lynne: NA 6

Lynyrd Skynyrd: B20o 125; PCA 39; RO 33

- -

Yo-Yo Ma: Cl4, 5;CX 13

Made By Monkeys: DC 36

Madonna: B200 103; PCA 41; A40 39; DC 43, 46: DS 6, 9;
HSS 19,73

Magic Juan: TSS 11

Magoo: RA 68; RBH 69

Taj Mahal: BL 7

Mana: LA 11; LPA 6; LPS 2; LT 3; TSS 27

Manmade God: RO 36

Mannheim Steamroller: B200 136; IND 4; INT 19; NA 1,5

Victor Manuelle: TSA 17; TSS 3, 16, 18

Marilyn Manson: B200 84; RO 25

Bob Marley: PCA 1; RBC 1; RE 11

Bob Marley And The Wailers: RE 6

Ziggy Marley: RE 5

Maroon 5: B200 148; HS 5; A40 17

Mike Marshall: BG 15

Ricky Martin: B200 122; LA 1; LPA 1; DC 21; H100 98; LPS
1,15; LT 2, 18; TSS 28, 29

Rogelio Martinez: LA 32

Mary Mary: GA13

Pepper Mashay: DS 20

Massive Attack: EA18

matchbox twenty: B200 45; A40 1; AC 15; H100 7; HA 6;
T403

Keiko Matsui: (] 18

Maria Matto: DC 36

John Mayer: B200 71, 151; A40 12, 14,

Martina McBride: B200 105; CA 14; CS 27; Hi00 99

C.W. McCall: B200 136; IND 4; INT 19; NA 1

Delbert McClinton: BL 11

Donnie McClurkin: CC15; GA 3; RBA58

Brian McComas: CS 14; H100 77; HA 72

Paul McCoy: A40 4; H100 8; HA 7: MO 15; RO 24; T40 2

Michael McDonald: B20o 78; RBA 31; AC 21

Tim McGraw: B200 92; CA 10; CCA 1,17; PCA 4; CS 19;
H10078,97: HA 73

McHayes: CS 42

Brian McKnight: B200 199; RBA 55; RA63; RBH 63

John Mellencamp: B200 109; BL 1

Memento: RO 32

Roy D. Mercer: CA 42

MercyMe: B200 93; (C 2, 14; AC 18

Jo Dee Messina: B2oo 97; CA 12

Mest: B2oo 141

Metallica: B2oo 5; INT 18; PCA 2,11, 21,31; MO 23; RO 4

Pat Metheny: |Z 4

Method Man: H1o0 48; HA 44; RA 19; RBH 19

Mia: DC 23

Milky: DS 17

Glenn Miller: 1213

Millie: LPS 10; LT 13

Mobb Deep: IND 17; RBA 53

Mogwai: HS 32; IND 24

Mojado: LA 25; RMA 16

Monchy & Alexandra: TSA 5, 12; TSS 32

Monica: B2oo 7; RBA 4; DC 2; H10010; HA 8; RA1; RBH 1;
RS 37

Ricardo Montaner: LA 64; LPS 7; LT 10

Pablo Montero: LPS 28; LT 43

Dr. Ed Montgomery: GA 34

Montgomery Gentry: B200 134; CA 18; CS 5; CSS 7; H1o0
47; HA 48; HSS 33

Chante Moore: RBA 70

Allison Moorer: CA 49; CSS 2; H100 44; HA 55; HSS 5

Morelenbaumz/Sakamoto: CX 10

Craig Morgan: B200 140; CA 19; HS 3; IND 5; CS 11; Hi00
72; HA 66

Van Morrison: PCA 38

Lou Mosley: RBA 96; HSS 44; RBH 99; RS 7

Brandy Moss-Scott: HSS 52; RS 19

Mo Thugs: IND 18; RBA 41; RS 70

Jason Mraz: B200 73; A40 6; H100 53; HA 51; T40 25

Mr. Cheeks: RA 49; RBH 50, 96; RP 25; RS 46, 66, 74

Mudvayne: B20o 198; RO 28

Anne Murray: CA 75

Keith Murray: RBH 75; RS 54

Musig: HSS 37; RS 56

Mya: Hioo 65; HA 74; HSS 9; RA 36; RBH 34; RS 4

[

T.Naija: RBA 83

Nas: RBA 63; RBC 18; DS 23; H100 100

Nate Dogg: H100 5; HA 4; HSS 47; RA8; RBH 8; RP3; RS
23;T406

Ultra Nate: DC 29

Luna Negra: NA 15

Frankie Negron: TSS 22, 40

Nelly: B200 86; RBA 56; H100 35; HA 32; RA 29; RBH 30;
RP14;T4031

Willie Nelson: B200 42; CA 4, 30, 45; CCA10; INT10; CS 1;
H100 27; HA 22

Aaron Neville: GA 32

Jason Nevins: DS 16

New Found Glory: HSS 69

Newsboys: B200 130; CC7; DS 21

Joe Nichols: B200 131; CA 17; CS 26; CSS 8, 9; HSS 58

Nickel Creek: BG 2; CA 36; IND 28

The Nitty Gritty Dirt Band: BG 12

Noelia: LPS 23; LT 34

NOFX: IND 14

Nichole Nordeman: CC 20; HS 23

Smokie Norful: GA 4; HS 20; HSS 48

The Notorious B.L.G.: RBC 4, 5

Les Nubians: RBA 65

., .
The Oak Ridge Boys: CA 53
0.AR.:B200184
Daniel O’Donnell: WM 7,8
Janusz Olenjniczak: CL 2
Fito Olivares: LA 48
Don Omar: HS 11; LA 2; LPA 2
La Onda: RMS 24
Jamie O’Neal: CS 44
Yoke Ono: DS 15
Opera Babes: (X 7
William Orbit: A40 33; H100 60; HA 62; T40 27
La Oreja De Van Gogh: LA 60; LPA 20; LPS 13; LT 21
Christopher O'Riley: CX 6
Stacie Ormico: B200 116; CC 4; DS 1; H100 90; HSS 13
Jeffrey Osbome: RBA 76; RA 75; RBH 79

Oscar G:DC6

-—P
Brad Paisley: CCA 18; CS 6; H100 46; HA 43
Robert Palmer: BL 10

Eddie Palmieri: IZ 24; TSA 6

Los Palominos: RMS 33

Palomo: LA 26; RMA 17; RMS 11

Panjabi MC: DS s; HSS 20; RBH 70; RS 21
Dolly Parton: BG 14; CA 32,74

Pastor Troy: HSS 59; RS 35

Laura Pausini: DC 32

Luciano Pavarotti: CL g

P. Diddy: H100 35; HA 32; RA 29; RBH 30; RP 14; T40 31
Gary Peacock: JZ 20

Pearl Jam: INT 11, 12,15

Peedi Crakk: RA 56; RBH 53; RS 59
Jennifer Pena: LPS 31; LT 35

Dottie Peoples: GA 18; RBA 69

Murray Perahia: CL11

Amanda Perez: RBA 84; HSS 10; RS 20; T40 39
Franky Perez: A40 26

Perpetuous Dreamer: DC 45

Pesado: RMS 28

Liz Phair: B2oo 27; INT 5; A40 19
Pharoahe Monch: RS 61

Pillar: CC 25; HS 36; RO 39

Pink: B200 153; A40 33; H100 60; HA 62; HSS 57; T40 27
Pink Floyd: PCA 34

Alexandre Pires: LA 54; LPA 15; LPS 8; LT 9
Play: B200 96

Los Player’s: LA 41

Plumb: A40 30

P.0.D.: (C30

Point Of Grace: CC 22

Poch And The Young Inspirations: GA 25
The Postal Service: EA 3; HS 49; IND 32
The Potter's House Mass Choir: GA 22
Powerman 5000: B200 157; RO 10

Praxis: DC 42

Julio Preciado Y Su Banda Perla Del Pacifico: RMS 27
Elvis Presley: B20o 200; CA 25

Lisa Marie Presley: B200 129

Kelly Price: B200 156; RBA 27; RBH 97
Charley Pride: CA 67

Rachel Proctor: CS 38

The Project 2B: RS 31

Project Pat: RBC 17

Prosperity: GA 33

Puretone: DC 20

Purple Kitty: DC 19

-
QTip: HS5 61; RS 52
Queen: PCA 15
Queens Of The Stone Age: B200 169; MO 8; RO 34
Clare Quilty: DC 44
A.B. Quintanilla llI: LA 8; LPA 4; RMS 29

[ - P
RA: RO 40
Racket City: RS 47
Radiohead: B200 11; INT 3; MO 14
Eros Ramazzotti: LA 30; LPA 11; LPS 9; LT 11; TSS 24
Ramiyah: GA 30
Rascal Flatts: B200 102; CA 13; CCA 3; PCA 10; CS 16, 54;
H100 68; HA 64
Carmen Rasmusen: HSS 7, 14
Los Razos: LA 56; LT 39; RMS 16
Red Hot Chili Peppers: B2oo 110; MO 13
Redman: HSS 49
Los Rehenes: LA 50
Relient K: B200167; CC 10
Revis: B200 166; HS 7; RO 9
The RH Factor: CJ 4; HS 25; RBA 66
Damien Rice: HS 21
Lionel Richie: B200 132; RBA 97
Los Rieleros Del Norte: LA 65; RMS 35
LeAnn Rimes: CA 59; AC 27
The Rippingtons: C} 6; IND 38
Jenni Rivera: RMS 26
Jerry Rivera: LPS 33; LT 31; TSS9
Lupillo Rivera: RMS 23
Rizen: GA 11
Chyna Ro: DC 39
Rockik: DC 31
The Roc Project: DC 7; DS 8; HSS 68
Kiko Rodriguez: TSS 20
Roez Boyz: HSS 54; RS 15
Tito Rojas: TSS 13
The Rolling Stones: Bzoo 176

Bilboard ARTIST INDEX. ...

Linda Ronstadt: CA 5o

Rooney: B200 133; HS 2

The Roots: B200 159: RBA 72; RS 56
Roscoe: HS 17; RBA 34; RA 74; RBH 74
Paulina Rubio: LPS 40

Rufio: HS 40; IND 27

Rushlow: CS 34

Russell: RS 28

Deric Ruttan: CS 59

Kate Ryan: DS 18

- -

DJ Cheb | Sabbah: WA 11

David Sanbom: JZ 1

Arturo Sandoval: JZ 11

Sandy B: DC 39

Santana: B200 139; A40 16; AC 4; HS537; LPS 30

Juelz Santana: RS 62

Gilberto Santa Rosa: TSA 7; LPS 14; LT 5; TSS 1

Yoskar Sarante: TSS 12

Boz Scaggs: IND 47; )27

Scarface: RBA 42; RS 60

The John Scofield Band: C) 16

Peggy Scott-Adams: BL 13

The Scumfrog: DC 12

Sean Paul: B200 19; RBA 15; RE 1; H100 6, 34, 84; HA 5,
31; HSS 16, 66, 67; LPS 38; RA 14, 17, 59; RBH 14,17,
59; RP 5,12; RS 17, 41, 50; T405, 37

Joan Sebastian: IND 43; LA 16; RMA 10; LPS 32; LT 23;
RMS 7

Jon Secada: TSS 39

Seether: B200 192; MO 21; RO 13

Bob Seger & The Silver Bullet Band: PCA 7

Selena: B20o 117; LA 22; LPA 7

Senses Fail: HS 38; INT 8

Shaggy: RE 8

Shakira: LA23;LPA 8

Shalim: LPS 26; LT 48

Sheek Louch: RBH 94; RS 40

Shekinah Glory Ministry: GA 6; HS 34; IND 25

Blake Shelton: CA 38, 72; (S 52,53

The Shepherds: GA 38

Sherik’s Syncopated Taint Septet: JZ 16

Shinedown: MO 34; RO 20

Mike Shorey: H100 16; HA 14; RA 12; RBH 13; RP 7; RS 44;
T40 20

Shotgun The Representer: HSS 36; RS 10

Sigur Ros: HSS 23

The Silk Road Ensemble: CX 13

Simon & Garfunkel: PCA 29

Simple Plan: B200 76; H100 58; HA 60; T40 26

Sin Bandera: LPS 17; LT 29

Sixpence None The Richer: AC 30

Size Queen: DC 50

Ricky Skaggs & Kentucky Thunder: BG 6; CA 71

Skillz: RBH g8; RS 68

Alvin Slaughter: GA 23

Smash Mouth: A0 38

Smile Empty Soul: B200 18s5; HS 9; MO 16; RO 31

Smilez & Southstar: RBA 79

Michael W, Smith: (C13,17

Rickey Smith: HSS 7, 14

Snoop Dogg: B200 106; RBA 39; RBC 25; RA 37; RBH 39;
RP18; RS 72

Socialbum: MO 27; RO 26

Marco Antonio Solls: LA 3; RMA 1; LPS 4; LT 1; RMS 13;
15537

Son De Cali: TS5 36

Soraya: LPS 6; LT 8

The Spanish Harlem Orchestra: TSA 19

Bubba Sparxxx: HSS 26; RS 36

Renee Spearman And Prez: GA 33

Spyro Gyra: (] 19

Staind: B200 28; PCA 48; MO 19, 26; RO 14, 16

Lisa Stansfield: DC 49

The Starting Line: HS 35

Steely Dan: B200 49; INT9

Rod Stewart: B20o 119

Sticky Fingaz: RBA 91

Rebecca St. James: (C18

George Strait: B200 23, 180; CA 2, 23, 31, 61; (S 12; Hi00
70; HA 65

The Streets: EA 16

Streetwize: (] 15

Tadeusz Strugala: CL 2

Marty Stuart: CS 58

Ruben Studdard: AC 29; H100 13; HSS 2,7, 14; RA 48;
RBH 27; RS 1

Sublime: PCA 45

Sugar Ray: B200 115; A40 36

Switchfoot: B20o 150; (C8

System Of A Down: B200 195

- -

Taking Back Sunday: HS 2g; IND 22

Talib Kweli: B200 181; RBA 44; RBH 86; RS 71

Dawn Tallman: DC 48

Tamia: H100 22; HA 18; RA 23, 47; RBH 25, 49; RP 6; T40
28

Olga Tanon: LPS 19; LT 15; TSS 7, 17

tATu.: B200 85; DC 10

James Taylor: B200 99; PCA 42

Mark Taylor: GA 34

Paul Taylor: C] 12

Susan Tedeschi: BL 6; IND 49

Los Temerarios: LA 13; RMA 7

Los Terribles Del Norte: LA 75

Thalia: EA 4; LA 10, 69; LPA 5; H100 40; HA 37; LPS 25; LT
45; RA61; RBH 61; T40 22; TSS 35

Chris Thile: BG 15

Third Day: B200 124; (Cs5

Third Eye Blind: B200 137; A40 20

The Thoms: B200 164

Three 6 Mafia: B200 4; RBA 2; RA 62; RBH 62

T.l.:H1o0 42; HA 38; HSS 42; RA 13, 58; RBH 12, 58; RP 9;
RS 30,53

Los Tigres Del Norte: LA 71; LT 41; RMS 17

Timbaland: RA 68; RBH 69

Justin Timberlake: B200 59; RBA 45; A40 25; DC 40; DS
11; H100 20; HA 20; RBH87; RS 57; T40 10

Tina Ann: DC 18

TLC: HSS 56

tobyMac: (C 12,37; HS 12

Train: B200 29; PCA 35; A40 3; H100 43; HA 42; T40 24

Trapt: B200 56; H100 64; HA 61; MO 3; RO 3,37

Randy Travis: B200 127; CA 16; CC6; (5 13; H100 67; HA

63

Trenyce: HSS 7, 14

Rick Trevino: S 60

ATribe Called Quest: RBA 89

Trick Daddy: H100 94; RA 42; RBH 43; RP 19

Tricky: EA6

Trin-i-tee 5:7: GA 35

Los Tucanes De Tijuana: LA 29; RMA 19; LT 12; RMS 1

Josh Tumer: CS 50

Evelyn Turrentine-Agee: GA 17

Shania Twain: B200 46; CA5; CCA5; PCA20: AC9; CS 9;
H100 36; HA 35

Twista: RA 60; RBH 60

Conway Twitty: CCA 21

Type O Negative: B20o 107

Tyrese: B200 111; RBA 28; RA 31, 32; RBH 33,35

. | .
UGK: RBA 38
Uncle Kracker: B200 83; A40 2; AC 1; H100 14; HA 12; T40

9
Keith Urban: B200 118; CA 15; CS 28; H100 96
Urban Knights: | 8
Adolfo Urias Y Su Lobo Norteno: LT 40; RMS 15,18
The Used: MO 25

_=-Y -
lan Van Dahl: DS 14
Luther Vandross: B200 3; INT 6; RBA 3, 71; RBC 20, 23; AC
17; H100 63; HA 59; RA 34; RBH 37
Paul Van Dyk: DC 17; DS 10; HSS 74
Stevie Ray Vaughan And Double Trouble: BL 8
JaciVelasquez: (C 29; LA 49; LPA 14; LPS 18; LT 28
Velvet Revolver: MO 32; RO 27
Vendetta Red: B20o 101; HS 1; MO 20
Johnny Ventura: TSS 38
Johnny Vicious: EA 15
Rhonda Vincent: BG 5; CA 63
David Visan: WM 9
Carlos Vives: TSA 18; LT 50; TSS 19

- W

The Wailers: PCA 1; RBC 1; RE 11

Clay Walker: CS 24

Hezekiah Walker & The Love Fellowship Crusade Choir:
CC35; GA9; RBA 90

Warsaw Philharmenic National Orchestra Of Poland: CL 2

Latanza Waters: DC 19

Harvey Watkins, Jr.: GA 12

Jody Watley: DC 35

Russell Watson: CX 11

David Waxman: EA 8, 14; IND 48

Jimmy Wayne: B200 64; CA 7; CS 3; (SS 4; Hi0037; HA
36; HSS 21

Gillian Welch: HS 16; IND 16

Westside Connection: RA 70; RBH 71

Kirk Whalum: C) 17; GA 36

The White Stripes: B200 30; INT 22; Hio0 81; MO 1; RO 38

Hank Williams: CCA 20

Hank Williams Jr.: CCA 11

Lee Williams And The Spiritual QC's: GA 7; HS 43; IND 29

LiliROCC Williams: CC 27; HS 46

Lucinda Williams: B200 149; A40 37

Pharrell Williams: H100 56; HA 54; HSS 32, 61; RA 24, 37;
RBH 22, 39; RP18; RS 11, 52, 72

Mark Wills: CA 41; CS 30

Charlie Wilson: RA 37; RBH 39; RP18; RS 72

Kim Wilson: BL 12

Mario Winans: RS 74

Vickie Winans: B200 175; GA1; HS 8

Steve Winwood: B200182; IND g

Wayne Wonder: B200 170; RBA 51; RE 3; H100 24; HA 21;
RP17; T4016

Darryl Worley: B200 94; CA 11; CS 23, 57; H100 85

Danny Wright: NA 8

Lizz Wright: Cl 5; HS 28

Wynonna: CS 17; H100 79; HA 75

-y -
Weird Al Yankovic: B200 53
Yanni:NA 3,4
Yellowjackets: |Z 15
Ying Yang Twins: H100 30; HA 27; RA 10; RBH 10, 85; RP 8;
RS 45,48
Dwight Yoakam: B200 75; CA 8; IND 3; INT 20; CS 55
Yonder Mountain String Band: BG 8
Pete Yorn: A40 31
Young Blaze: RS 64
YoungBloodZ: RA 55; RBH 57
Young Gunz: RA 45; RBH 47; RP 23
Young Hustlaz: RBA 85

- £59
Zion: HSS 34; RS 12
Zoegirl: EA 23
2Z Top: PCA 49

-~ SOUNDTRACKS -

2 Fast 2 Furious: B200 13; RBA 9; STX 1

8 Mile: B200 123; RBA 88; 5TX 7

American Dreams: 1963-1964: STX 24

American Idol Season 2: All-Time Classic American
Love Songs: B200 57; STX 4

The Animatrix: The Album: EA 22

Bend It Like Beckham: WM 3

Blue Collar Comedy Tour: The Movie: CA 46

Charlie’s Angels: Full Throttle: B20o 14; STX 2

Chicago: B20091; STX 6

Coyote Ugly: CCA 16; STX 25

Cradle 2 The Grave: RBA 93; STX 19

Daredevil: The Album: STX 16

Disney’s Lilo & Stitch: STX 13

Finding Nemo: STX 17

Frida: LA 5; RMA 3; STX 15; WM 1

Holes: B200 144; STX 9

Hulk: STX 20

1 Am The Movie: IND 42

Lizzie McGuire: B200 142; STX 8

The Lizzie McGuire Movie: B20o 15; STX 3

Mamma Mia!: PCA 22

The Matrix Reloaded: The Album: B200 67; STX 5

Moulin Rouge: PCA 33; 5TX 12

Nine: IND 39

O Brother, Where Art Thou?: CCA 6; PCA 24; STX 10

Queer As Folk: The Third Season: EA 5; IND 36; STX

23
Rugrats Go Wild!: STX 14
Shrek: PCA 50; STX 18
Spirit: Stallion Of The Cimarron: STX 22
Sweet Home Alabama: S5TX 21
AWalk To Remember: STX 11

—VARIOUS ARTISTS -

on The Billhoard 200
Now 12: 44
Punk -O- Rama 8: 191
Reggae Gold 2003: 68
Ultimate Smash Hits: 147
Vans Warped Tour 2003 Compilation: 74
Worship Together: Be Glorified: 160
Worship Together: | Could Sing Of Your Love Forever:
82
WOW Worship (Yellow): 114
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21 ANSWERS (High On Life, ASCAP/Break North,
SOCAN/Me-benish, ASCAP/Universal, ASCAP/50 Cent,
ASCAP/Mo Loving, ASCAP/EMI April, ASCAP), WBM, RBH
82

21 QUESTIONS (High On Life, ASCAP/Break North,
SOCAN/Me-benish, ASCAP/Universal, ASCAP/s50 Cent,
ASCAP), WBM, H100 5; RBH 8

21 QUESTIONS (AGAIN) (High On Life, ASCAP/Break
North, SOCAN/Me-benish, ASCAP/Universal, ASCAP/50
Cent, ASCAP/] Rock, ASCAP/X Marc's Tha Spot, BMI),
WBM, RBH 95

24’S (Ya Majesty’s Music, ASCAP/Toompstone, BMI)
RBH 58

4 EVER (WBM, SESAC/Babyboy's Littie, SESAC/Noon-
time South, SESAC/C'Amore, BMI/Mo Loving, ASCAP/]
Brasco, ASCAP), WBM, H1oo 71; RBH 26

99.9% SURE (I'VE NEVER BEEN HERE BEFORE) (WB,
ASCAP/Songs Of R. Joseph, ASCAP/French Hip,
ASCAP/Annotation, ASCAP), WBM, CS 14; H100 77

o fl

ACA ENTRE NOS (LGA, BMI) LT 20

ACT A FOOL (Ludacris, ASCAP/EMI April,
ASCAP/Copyright Control), HL, H100 32; RBH 20

ACTOS DE UN TONTO (Seg Son, BMI) LT 22

ADDICTED (Warner Chappell, SOCAN/Wet Wheelie,
SOCAN/High-Maintenance, SOCAN/Stinky Music,
SOCAN/Drop Out, SOCAN/Slutty, SOCAN/Lanni Tunes,
SOCAN), WBM, H100 58

ALLIN THE WAY (Maurice White, ASCAP/Sony/ATV
Tunes, ASCAP/Stilla Qid, ASCAP/Vaughnwa,
ASCAP/Wendi Vaughn, ASCAP/National League, ASCAP),
HL,RBH 77

ALMOST HOME (Triple Shoes, BMI/Magic Mustang,
BMI/Sufferin’ Succotash, ASCAP) CS 11; H100 72

ALUCINADO (EMI Blackwood, BMI) LT 36

AMAME (EMI April, ASCAP) LT 9

AMAZIN’ (LL Cool ), ASCAP/Sony/ATV Tunes,
ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood,
BMI/Chase Chad, ASCAP/EMI April, ASCAP) RBH 88

ANTES (Copyright Control) LT 46

ARE YOU HAPPY NOW? (I'm With The Band,
ASCAP/WB, ASCAP/Dillon Jackson, ASCAP), HL/WBM,
Hio0 28

ASI TE QUIERO (Edimusa, ASCAP) LT 23

L] B il
BABY BOY (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/Scott Storch,
ASCAP/Tuff Jew, ASCAP/EMI April, ASCAP/Dutty Rock,
ASCAP/Black Owned Musik, ASCAP/Music World,
ASCAP/Carter Boys, ASCAP/TVT, ASCAP), HL, RBH 59
THE BACK OF YOUR HAND (Hanks Cat, ASCAP) CS 55
BACKSEAT OF A GREYHOUND BUS (Nashville Dream-
Works Songs, ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BMI/Songs Of Universal,
BMI/Macadoo, BMI}, CLM/HL/WBM, CS 22
BEAUTIFUL (My Own Chit, BMI/The Waters OFf
Nazareth, BMI/EMI Btackwood, BMI/Chase Chad,
ASCAP/EMI April, ASCAP), HL, RBH 39
BEER FOR MY HORSES (Tokeco Tunes, BMI/Sony/ATV
Tree, BMI/Big Yellow Dog, BMI), HL, CS 1; H100 27
BEWARE OF THE BOYS (MUNDIAN TO BACH KE)
(Songs Of Universal, BMI/EMI Blackwood, BMI),
HL/WBM, RBH 70
BIG YELLOW TAXI (Siquomb, BMI), WBM, H100 51
BREATHE (God's Cryin’, ASCAP/Sony/ATV Tunes,
ASCAP/Ghetto Fabulous, ASCAP/VOCO, BMI/City Hous-
ing, BMI/Hard Workin Black Folks, ASCAP/WB,
ASCAP/Melvin Bradford, ASCAP/Famous, ASCAP/Hen-
nessy For Everyone, ASCAP/Eight Mile Style, BMI/Edi-
tions Breton, SACEM), HL/WBM, H100 84
BRING ME TO LIFE (Zombies Ate My Publishing,
BMI/Forthefallen, BMI/Dwight Frye, BMI), WBM, H1o0 8
L] c ——
CALLING ALL ANGELS (EMI April, ASCAP/Blue Lamp,
ASCAP), HL, H100 43
CANDI BAR (llliotic, ASCAP/Zomba, ASCAP/D) Khalil,
BMI/5.0.L., BMI/Yippity Yippity, ASCAP), WBM, RBH 75
CAN'T LET YOU GO (Desert Storm, BMI/F.0.B.,
ASCAP/N.Q.C., ASCAP/Mo Loving, ASCAP/EMI April,
ASCAP) H100 16; RBH 13
CAN'T STOP, WON'T STOP (Copyright Control/Six
Figga, BMI) RBH 47
CAN YOU HEAR ME WHEN 1 TALK TO YOU? (Harnen,
ASCAP/Love Pig, ASCAP) CS 49
CASI (Yami, BM) LT 8
CELEBRITY (EMI April, ASCAP/Sea Gayle, ASCAP), HL,
CS 6; H100 46
CHICKS DIG IT (Mark Hybner, ASCAP/Cagle Blue,
ASCAP/Casey Donovan, BMI), WBM, CS 48
CLAVAME TU AMOR (Kike Santander, BMI/Ensign,
BMI/Santander Melodies, ASCAP/Famous, ASCAP} LT 34
CLOSER {Life Is What We Music, ASCAP/Crystal House
Music, ASCAP/Tigers Milk, ASCAP) RBH 89
COME OVER (Naked Under My Clothes,
ASCAP/Chrysalis, ASCAP/Babyboy's Little, SESAC/Noon-
time South, SESAC/Warner-Tamerlane, BMI/Kevin Hicks,
BMI/Bubba Gee, BMI/Noontime Tunes, BMI), WBM, Hi00
50; RBH 11
CONCRETE ANGEL (Universal-Songs Of PolyGram
International, BM{/HopeChest, BMI/Glitterfish, BMI),
WBM, H100 99
COP THAT SH#! (Virginia Beach, ASCAP/Mag/ oo,
ASCAP/Mass Confusion, ASCAP/Black Fountain,
ASCAP/EMI April, ASCAP/WB, ASCAP/Kingston 8,
ASCAP), HL/WBM, RBH 69
CRAZY (Songs Of Universal, BMI/Bayjun Beat,
BMI/Javier Cake, ASCAP) RBH 56
CRAZY IN LOVE (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/EMI Blackwood,
BMI/Richcraft, BMI/Damrich, BMI/Carter Boys,
ASCAP/EMI April, ASCAP/Music World, ASCAP/Unichap-
pell, BMI), HL/WBM, H100 1; RBH 2
L] D L]
DAME (Sony/ATV Discos, ASCAP/Arjona Musical,
ASCAP) LT 47
DAMN! (Drugstore, ASCAP/Lil jon 00017 Music,
BMI/White Rhino, BMI/Lil' Buddy Dewberry, BMI} RBH 57
DANCE WITH MY FATHER (Uncle Ronnie’s, ASCAP/EMI
April, ASCAP/Chi-Boy, ASCAP), HL/WBM, H100 63; RBH

37
DAYS LIKE THIS (Castle Street, ASCAP/Cal IV, ASCAP)
S38
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LOS DEMAS (Warner-Tamerlane, BMI/Pancho And
Bingo, BMI) LT 38

DON'T WANNA TRY (SoulSick Muzik, BMI/Logictone,
BMI/jumping Bean, BMI) H100 23; RBH 90

DREAM EYES (Aniyah's, ASCAP/Horrible, ASCAP/LH
Van, ASCAP/Sounds-of-seventytwo, ASCAP) RBH 93

DRIFT AWAY (Almo, ASCAP), HL, H100 14

L] E L]
EN QUE FALLE? (TN Ediciones, BMI) LT 41
ENTRE EL DELIRIO Y LA LOCURA (Kike Santander,
BMI/Ensign, BMI/Clear Mind, ASCAP/Famous, ASCAP) LT
35

ENTREGA TOTAL (EMI Blackwood, BMI) LT 43
EVERY LITTLE THING (EMI April, ASCAP/Pang Toon,
BMI/Songs Of Universal, BMI/Tunes Of The Village,
BMI/Zomba Melodies, SESAC/Agatha Monroe, SESAC),
HL/WBM, CS 44
o F ——

FAITHFUL TO YOU (Zomba, ASCAP/Nikeeya,
ASCAP/Blackfire, ASCAP/Famous, ASCAP), HL/WBM,
RBH 78

FANATIC (Sony/ATV Tunes, ASCAP/Vivian S. Green,
ASCAP/Fred David Kenney, Jr., ASCAP), HL, RBH 52

FAR AWAY (Family Soul, ASCAP/Babies Formula, BMI)
RBH 54
FEEL GOOD TIME (Rondor London, PRS /Almo,
ASCAP/Beck Hansen’s, ASCAP/Hollenbeck, BMI), HL,
Hioo 60

FEELIN® FREAKY (Nickelodeon, ASCAP/N-Can-N,
ASCAP/Famous, ASCAP/Zomba, ASCAP/Zomba Songs,
BMI/R Kelly, BMI/Sony/ATV Songs, BMI/EKOP,
BMI/Sony/ATV Tunes, ASCAP/ENOT, ASCAP/F. Jones,
ASCAP/Empire, ASCAP/Troy Moet, ASCAP/MO’ Lyric's,
ASCAP), HL/WBM, RBH 76

A FEW QUESTIONS (Noble Vision, ASCAP/Green Dog,
BMI) CS 24

FIGHTER (Xtina, BMI/Scott Storch, ASCAP/TVT,
ASCAP/BMG-Careers, BMI), HL, H100 38

FIND A WAY (Modat, ASCAP/916, BMI) RBH 83

FIRE (YES, YES Y'ALL) (Joe Budden, ASCAP/On Top,
ASCAP/Universal, ASCAP/F.0.B., ASCAP/N.Q.C.,
ASCAP/Starbus, BMI/Ensign, BMI/Sugar Hill, BMI/ Twen-
ty Nine Black, BMI/Future Sights And Sounds, BMI/Deco,
BMI), HL, RBH 55

FLIPSIDE (Efartooee, ASCAP/F.0.B., ASCAP/Copyright
Control) RBH 53

FLYING WITHOUT WINGS (Rokstone, PRS/Songs Of
Windswept Pacific, BMI/Irving, BMI), HL/WBM, H10013

FOREVER (R Kelly, BMI/Zomba Songs, BMI), WBM,

BH 84

FOREVER AND FOR ALWAYS (Universal-Songs Of Poly-
Gram International, BMI/Loon Echo, BMI/Out Of Pocket,
ASCAP/Zomba, ASCAP), WBM, CS 9; H1o0 36

FOTOGRAFIA (Peermusic |11, BMI/Camaleon, BMI) LT 4

FRONTIN’ (The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/EM! April, ASCAP/Carter Boys, ASCAP), HL,
H100 56; RBH 22

-G

GET BUSY (EMI April, ASCAP/Tafari, ASCAP), HL, H100
6; RBH14

GET BY (Pen Skills, BMI/EMI Blackwood, BMI/Ye
World Music, ASCAP/WB, ASCAP), HL/WBM, RBH 86

GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crippler,
BMi/ColliPark, BMI/DWC, BMI) H1o0 30; RBH 10

GODSPEED (SWEET DREAMS) (Universal-PolyGram
international, ASCAP/St. Julien, ASCAP), WBM, S 51

L] H —

HAIL MARY (Songs Of Universal, BMi/Joshua’s Dream,
BMI/Gimme Minz, BMI/Universal, ASCAP/Yaki Kadafi,
BMI/Thug Nation, BMI/Foxbeat, ASCAP/Royal Safari,
BMI/Eight Mile Style, BMI/High On Life, ASCAP/Starbus,
BMI/WB, ASCAP/Suge, ASCAP), WBM, RBH 68

HAVE YOU FORGOTTEN? (EMI April, ASCAP/Pittsburg
Landing, ASCAP/Warner-Tamerlane, BMI), HL/WBM, CS
23; H100 85

HEADSTRONG (WBM, SESAC/Traptism, SESAC),
WBM, H1o0 64

HEAVY LIFTIN' (Universal, ASCAP/Memphisto,
ASCAP/Work Horse, SESAC/Pacific Wind, SESAC/Zomba
Songs, BMI/Teren It Up, BMI), WBM, CS 53

HELP POUR OUT THE RAIN (LACEY’S SONG) (My Little
Jewell, BMI) CS 25; H100 73

HE PROPOSED (ice Water, ASCAP/EMI April, ASCAP),
HL,RBH 97

HERIDA MORTAL (World Deep, BMI/Blueplatinum,
ASCAP/Sony/ATV Latin, BMI/Sony/ATV Discos, ASCAP) LT

1

HONESTY (WRITE ME A LIST) (Sony/ATV Acuff Rose,
BMI/New Works, BMI), HL, CS 46

HOT DAMN (GeMarc, ASCAP/Terradome, ASCAP/The
Waters Of Nazareth, BMI/EMI Blackwood, BM1/Chase
Chad, ASCAP/EMI April, ASCAP), HL, RBH 81

HOW YOU GONNA ACT LIKE THAT (Zovektion,
ASCAP/BMG Songs, ASCAP/First Avenue, ASCAP/Demis
Hot Songs, ASCAP/E Two, ASCAP/EMI April, ASCAP/E.D.
Duz-It, BMI), HL, RBH 33

HOW YOU WANT THAT (Donceno, ASCAP/Rhythm
Bluntz, ASCAP/Universal, ASCAP/Jack Knight,
ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Issy &
Nemo Tunes, ASCAP), HL/WBM, RBH 51

HOY EMPIEZA MITRISTEZA (Edimusa, ASCAP) LT 42

R ' -

1 BELIEVE (Sony/ATV Acuff Rose, BMI/Write On
Music, BMI), HL, €S 20; H100 76

I CAN (Zomba, ASCAP/IIl Will, ASCAP/EMI April,
ASCAP/Salaam Remi, ASCAP/Street Tuff, ASCAP/Selma,
BMI), HL/WBM, H100 100

| CAN ONLY IMAGINE (Simpleville, ASCAP/Fun Attic,
ASCAP) CS 56

§ CAN'T BE YOUR FRIEND (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Waltz Time,
ASCAP), HL/WBM, CS 34

iCE CREAM (R Kelly, BMI/Zomba Songs, BMI}, WBM,
RBH 66

IF I CAN'T (High On Life, ASCAP/WB, ASCAP/Ain’t
Nuthin’ Goin’ On But Funking, ASCAP/Music Of
Windswept, ASCAP/Blotter, ASCAP/Elvis Mambo,
ASCAP/Universal, ASCAP/50 Cent, ASCAP), WBM, RBH 40

IF THERE AIN'T THERE OUGHTA' BE (Mosaic Music,
BMI/Almo, ASCAP/What If Factor, ASCAP/Extremely Big
Tractor, ASCAP), HL, CS 58

IF YOU LET ME (Stone Agate, BMI/EMI Blackwood,
BMI) RBH 99

IF YOU'RE NOT THE ONE (Sony/ATV Tunes, ASCAP),
HL, H100 33

IGNITION (Zomba Songs, BMI/R.Kelly, BMI), WBM,
Hio00 21

| KNOW WHAT YOU WANT (Starbus, BMI/Dutty Nigga,
ASCAP/Killa 4, ASCAP/Rah Digga, ASCAP/Cyphercleff,
ASCAP/EMI April, ASCAP), HL, H100 11; RBH 23

I'LL NEVER LEAVE (Zomba Songs, BMI/R‘Kelly, BMI),
WBM, RBH 36

1 LOVE YOU (North Avenue, ASCAP/EMI April,
ASCAP/Mr. Yeah, ASCAP/WB, ASCAP/Lil Black,
ASCAP/Royalty Network, ASCAP/The Dboogie Acct.,
ASCAP/Urban Warfare, ASCAP), HL/WBM, H100 89; RBH

1
| MELT (Sony/ATV Cross Keys, ASCAP/Onaly,

ASCAP/Major Bob, ASCAP/Warner-Tamerlane, BMI),
HL/WBM, CS 54

I'M GLAD (Nuyorican, BMI/Sony/ATV Songs,
BMI/Milk Chocolate Factory, ASCAP/TuneSmith Advance-
ments, ASCAP/Jaedon Christopher, ASCAP/Cori Tiffani,
BMI/Zomba Songs, BMI), HL/WBM, H100 91

I’M JUST A GIRL (Deanaling, ASCAP/BP] Administra-
tion, ASCAP/Turtle Wins The Race, ASCAP/Annotation,
ASCAP/WB, ASCAP), WBM, CS 35

IN DA CLUB (High On Life, ASCAP/Ain't Nuthin’ Goin®
On But Funking, ASCAP/WB, ASCAP/Blotter, ASCAP/Elvis
Mambo, ASCAP/Universal, ASCAP/50 Cent, ASCAP/Music
Of Windswept, ASCAP), WBM, H100 31; RBH 38

IN LOVE WIT CHU (Thowin' Tantrums, ASCAP/Air Con-
trol, ASCAP/EMI April, ASCAP/T Funk, BMI/Nottlng Hill,
BMI/Songs Of Universal, BMI), HL, H100 86; RBH 72

N MY DREAMS (Mundo, BMI/EMI Blackwood,
BMI/Rumbalo, BMI/Toto Tunes, ASCAP/Winning Circte,
ASCAP/Bluewater, ASCAP), HL, CS 60

N THOSE JEANS (Music Of Windswept, ASCAP/Hand
In My Pocket, ASCAP/Harvey "The Rock”™ Hester, ASCAP),
WBM, H100 17; RBH 4

INTO YOU () Brasco, ASCAP/Desert Storm, BMI/Mr.
Manatti, BMI/EMI Blackwood, BMI/Duro, BMI), HL, Hi00
22;RBH 25

INTUITION (Wiggly Tooth, ASCAP/EMI April,
ASCAP/Apollinaire, BMI/EMI Blackwood, BM1), HL, H1o0
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I STILL LOVE YOU (EMI Blackwood, BMI/The Waters
Of Nazareth, BMI/EMI April, ASCAP/Chase Chad, ASCAP),
HL, RBH 65

T DOESN'T MEAN | DON'T LOVE YOU (Mosaic Music,
BMI/EMI April, ASCAP/Sea Gayle, ASCAP/Universal,
ASCAP/Songs Of The Village, ASCAP), HL/WBM, CS 42

IT'S FIVE O'CLOCK SOMEWHERE (EMI April,
ASCAP/Sea Gayle, ASCAP/Warner-Tamerlane, BMI/R.
Joseph, BMI), HL/WBM, CS 7; H100 45

| WANT YOU/ME PONES SEXY (Cori Tiffani,
BMI/Mindsetter's Music, BMI/Gregory Bruno's,
BMI/JadaChris, BMI/Sony/ATV Songs, BMI/Jelly’s jams,
ASCAP/|oseph Cartagena, ASCAP/AImo, ASCAP}, HL,
H100 40; RBH 61

| WISH | WASN'T (EMI April, ASCAP/Flyte Tyme,
ASCAP/Minneapolis Guys, ASCAP/]i Branda, ASCAP}, HL,
H100 57; RBH 18

_J ]

JALEO (Sony/ATV Discos, ASCAP/Nueva Ventura,
ASCAP/Warner-Tamerlane, BMI) LT 18

THE JUMP OFF (Notorious K.L.M., BMI/Warner-Tamer-
lane, BMI/Virginia Beach, ASCAP/WB, ASCAP/LB Fam,
ASCAP/EMI April, ASCAP/Universal, ASCAP/Mr. Cheeks,
ASCAP/EMI Blackwood, BMI), HL/WBM, RBH 50

] K -
KILOMETROS (Sony/ATV Discos, ASCAP/Peermusic

11, BMI) LT 29
—L_

LA-LA-LA (EXCUSE ME AGAIN} (EMI April,
ASCAP/Carter Boys, ASCAP/The Waters Of Nazareth,
BMI/EMI Blackwood, BMI/Chase Chad, ASCAP), HL, RBH
41

LA PILA DE AGUA (Copyright Control) LT 44

LET'S GET DOWN (Shad Moss, BMI/Warner-Tamer-
lane, BMi/Bubba Gee, BMI/Noontime Tunes, BMI/R.0.C.,
BMI/JNB, BMI/Ya Majesty’s Music, ASCAP), WBM, H1oo
83; RBH 32

LIGHTS OUT (Hoobangin Music, ASCAP/DreamWorks
Songs, ASCAP/EMI Blackwood, BMI/Crypton Music,
BMI/Universal, ASCAP/Gangsta Boogie, ASCAP/Knoc-
Turn’Al, ASCAP/Baby Ree Toonz, BMI), HL, RBH 71

LIGHT YOUR ASS ON FIRE (Starbus, BMI/Ensign,
BMI/The Waters Of Nazareth, BMI/EM! Blackwood,
BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL, RBH 67

LIKE A PIMP (Crump Tight, ASCAP/Lucky, BMI/WB,
ASCAP) H100 49; RBH 16

LIKE A STONE (Disappearing One, ASCAP/Melee
Savvy Music, BMI/Me 3, BMI/LBV Songs, BMI) H100 55

LIKE GLUE (Dutty Rock, ASCAP/EMI April,
ASCAP/Tony Kelly, BMI/Universal-Songs Of PolyGram,
BMI/VP, BMI), HL/WBM, H100 34; RBH 17

LLORARE LAS PENAS (Nati, BMI/Ventura, ASCAP) LT 6

LONG BLACK TRAIN (Sony/ATV Cross Keys,
ASCAP/Drivers Ed, ASCAP), HL, CS 50

LO QUE YO TUVE CONTIGO (Universal Musica,
ASCAP/Rubet, ASCAP/2000 Amor, ASCAP/Sony/ATV Dis-
cos, ASCAP) LT 26

LOVE AT 1ST SIGHT (Mary J. Blige, ASCAP/Universal-
MCA, ASCAP/Gloria’s Boy, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Wu-Tang, BM!/Careers-BMG,
BMI/Marsky, BMI/Janice Combs, BMI/EMI Blackwood,
BMI/Danger Zone, ASCAP/Zomba, ASCAP/|ass Merchant,
ASCAP), HL/WBM, H100 48; RBH 19

LOVE CALLS (Kem, BMI) RBH 42

LOVE CHANGES EVERYTHING (Living Out Loud,
ASCAP/Stanley Cup, SOCAN/In The Fairway,
ASCAP/Music Of Windswept, ASCAP), WBM, CS 39

LOVE’S GOT AN ATTITUDE (IT IS WHAT IT1S) (Mosaic
Music, BMI/Hold Jack, BMI/Songs Of Mosaic,
ASCAP/Songs Of Otis Barker, ASCAP), HL, CS 45

THE LOVE SONG (Warner-Tamerlane, BMI/Smith
Haven, BMI/Big Red Tractor, ASCAP/Think Well,
ASCAP/Sony/ATV Acuff Rose, BMI), HL/WBM, CS 8; H1o0
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LOVE YOU OUT LOUD (Sony/ATV Cross Keys,
ASCAP/Onaly, ASCAP), HL, CS 16; H100 68
LOVIN’ ALL NIGHT (Sony/ATV Cross Keys, ASCAP), HL,

G5 40
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MAGIC STICK (Notorious K.I.M., BMI/Warner-Tamer-
lane, BMI/High On Life, ASCAP/C. Evans, ASCAP/ 221,
ASCAP/Careers-BMG, BMI/Universal, ASCAP/50 Cent,
ASCAP), HL/WBM, H100 2; RBH 3

MARIA CHUCHENA (MARIA SUSENA} (Peer Int'l., BMI)
LT39

MARIPOSA TRAICIONERA (Tulum, ASCAP/EMI April,
ASCAP) (T 3

ME FALTA VALOR (Bello Musical, BMI) LT 7

MINUTOS (Sony/ATV Discos, ASCAP/Arjona Musical,
ASCAP) LT 37

MISS INDEPENDENT (Rhettski, ASCAP/Xtina,
BMi/Careers-BMG, BMI/Copyright Control/LegRhythm,
BMI), HL, H100 12

MISS YOU (Naked Under My Clothes,
ASCAP/Chrysalis, ASCAP/October Eighth, BMI/Noontime
Tunes, BMI/Warner-Tamerlane, BMI/Music Of Windswept,
ASCAP/Hand In My Pocket, ASCAP) WBM, RBH 45

MUY ATU MANERA (Ser Ca, BMI) LT 19

MY FRONT PORCH LOOKING IN (Sony/ATV Tree,
BMI/Sixteen Stars, BMI/HoriPro, BMI/Cosmic Muel,
ASCAP/Don Pfrimmer, ASCAP), HL, CS 2; H100 29

MY LOVE IS LIKE... WO (Mass Confusion, ASCAP/WB,
ASCAP/C Sun, ASCAP/Wet Ink Red, ASCAP/Black Soul
Connection, BMI/Wet Ink Blue, BMI), WBM, H100 65; RBH
34

:Billbo'ord"‘ S’INGLES AND TRACKS SONG INDEX.
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NAGGIN () RBH 85

NEVER LEAVE YOU - UH OOH, UH OOOH! (1433,
ASCAP/Tafari, ASCAP/Greensleeves, PRS) H100 15; RBH g

NEVER SCARED (Bonecrusher, ASCAP) H100 42; RBH
12

NO HACE FALTA UN HOMBRE (Jax & Broder,
ASCAP/ION, ASCAP/WB, ASCAP/G Matt, ASCAP/Friends
Of Seagulls, ASCAP/Music Of Windswept, ASCAP) LT 28

NO LETTING GO (Greensleeves, PRS/Singso WW,
BMI) H100 24

NO PODRAS (Kike Santander, BMI) LT 15

NO SHOES, NO SHIRT, NO PROBLEMS (Sony/ATV
Acuff Rose, BMI}, HL, CS 10; H100 52

)

OFFICIALLY MISSING YOU (Aurelius, ASCAP/Famous,
ASCAP), HL, RBH 49

OFF THE WALL (Forever People, ASCAP/Virginia
Beach, ASCAP/WB, ASCAP/Wamer-Tamerlane, BMI/BMG
Songs, ASCAP/Tarpo, ASCAP/Notting Dale, ASCAP/Uni-
versal-MCA, ASCAP/Entertaining, BMI), WBM, RBH 98

OK (SheekLouchin, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP/Cocoa Chanelle, SESAC), HL, RBH 94

ONE LAST TIME (EMI April, ASCAP/Zomba,
ASCAP/Sufferin’ Succotash, ASCAP), HL/WBM, CS 29

ONLY GOD (COULD STOP ME LOVING YOU) (Zomba,
ASCAP), WBM, CS 31

L] P L]

PAPADIO (EMI April, ASCAP/Gaira Bay, ASCAP) LT 50

PARA QUE LA VIDA (EMI April, ASCAP/Enrique Igle-
sias, ASCAP/Hey Chubby, ASCAP/Apollinaire, BMI/EM!
Btackwood, BMI), HL, LT 16

PEQUENAY FRAGIL (SADAIC Latin, BM) LT 30

PICTURE (Thirty Two Mile, BMI/Warner-Tamerlane,
BMI), WBM, H100 44

P.I.M.P. (High On Life, ASCAP/EMI April, ASCAP/Derty
Works, ASCAP/Universal, ASCAP), HL/WBM, H100 18;
RBH7

PLAYBOYS OF THE SOUTHWESTERN WORLD (Mur-
rah, BMI/VanWarmer, ASCAP) CS 52

PON DE RIVER, PON DE BANK (Greensleeves,
PRS/Copyright Control) RBH 64

PUEDES CONTAR CONMIGO (Sony/ATV Discos,
ASCAP) LT 21

PUMP IT UP (Copyright Control/F.0.B., ASCAP/N.Q.C.,
ASCAP/Ensign, BMI/Zomba, SESAC), HL/WBM, H100 59;

BH 28

PUT THAT WOMAN FiRST (Divine Mill, ASCAP/WB,
ASCAP/Dinky B, ASCAP/Universal-PolyGram Intemational
Tunes, SESAC/Jahgae Joints, SESAC/1 Want My Daddy's
Records, ASCAP/Miss Mary’s, BMI/Nitty & Capone,
BMIi/Wamer-Tamerlane, BMI/)asane Drama, ASCAP/irv-
ing, BMI), HL/WBM, H100 54; RBH 15

—_Q =

QUEDATE CALLADA (Edimonsa, ASCAP) LT 14

QUE GANAS (Hecho A Mano, ASCAP/EMI April,
ASCAP/Clear Mind, ASCAP/Famous, ASCAP/Clear Heart,

BMI/Ensign, BMI) LT 10
A QUIEN LE IMPORTA? (SGAE, ASCAP/Colgems-EMI,

ASCAP) LT 45
= R -

RAINING ON SUNDAY (Almo, ASCAP/Original Bliss,
ASCAP/Universal-PolyGram International, ASCAP/St.
Julien, ASCAP), HL/WBM, H100 96

REAL GOOD MAN (Universal, ASCAP/Memphisto,
ASCAP/Zomba Songs, BMI/Teren It Up, BMI), WBM, CS
19; Hi00 78

RED DIRT ROAD (Sony/ATV Tree, BMi/Buffalo Prairie.
BMI/Showbilly, BMI), HL, CS 4; H100 39

THE REMEDY (I WON'T WORRY) (Goo Eyed,
ASCAP/BSM, ASCAP/Warner-Tamerlane, BMi/Hollylodge,
BMI/Scott Spock Songs, BMI/BMG-Careers, BMI/Graham
Edwards Songs, ASCAP/BMG Songs, ASCAP/Rainbow
Fish, BMI), HL/WBM, H100 53

REST OF OUR LIVES (0z Got Songs, ASCAP/Dragon
Gate, ASCAP) RBH 79

RIDIN’ SPINNERS (Tefnoise, BMI/Bridgeport,
BMI/Rubber Band, BMI/Universal-Songs Of PolyGram
International, BMI/Universal, ASCAP/MC Ren Muzik,
ASCAP/Lucky, BMI) RBH 62

RIGHT THURR (Trak Starz, ASCAP) H100 9; RBH 5

ROCK WIT U (AWWW BABY) (Pookietoots,
ASCAP/Baeza, ASCAP/Universal, ASCAP/Soldierz Touch,
ASCAP/D] trv, BMI), WBM, H100 4; RBH 6

ROCK YOUR BODY (Tennman Tunes, ASCAP/Zomba,
ASCAP/EM! April, ASCAP/Chase Chad, ASCAP/EMI Black-
wood, BMI/The Waters Of Nazareth, BMI), HL/WBM, Hio0
20;RBH 87

L] s L]

SAY YES (Marshmellow, BMI/Perfect, BMI/SPZ,
BMI/Aboukir, BMI/Songs Of Universal, BMI/Dirty Dre,
ASCAP/Jatcat, ASCAP/Universal, ASCAP), WBM, H100 61;

H21

SE ME OLVIDO TU NOMBRE (F.I.P.P, BMI) LT 48

SEND THE PAIN BELOW (WB, ASCAP/ Loeffler,
ASCAP), WBM, H100 74

SERAN SUS 0JOS (Fonomusic, SESAC) LT 40

SEVEN NATION ARMY (Peppermint Stripe, BMI), CLM,
Hioo 81

SHAKE YA TAILFEATHER (Jackie Frost, ASCAP/BMG
Songs, ASCAP/Bubo, ASCAP/That's What's Up,
ASCAP/Young Dude, ASCAP/Universal, ASCAP/Jason
Bridges, ASCAP), HL/WBM, H100 35; RBH 30

SHE ONLY SMOKES WHEN SHE DRINKS (EMI April,
ASCAP/Sony/ATV Tree, BMI/Mosaic Music, BMI/EMI
Blackwood, BMI/Ty Land, BMI), HL, CS 26

SHE'S MY KIND OF RAIN (Still Working For The Man,
BMI/Tommy Lee James, BMI/ICG, ASCAP/Massabielle,
BMI) H100 97

SHOULDA, WOULDA, COULDA (Cancelled Lunch,
ASCAP/Universal-PolyGram International, ASCAP/First
Avenue, ASCAP/BMG Songs, ASCAP/Demis Hot Songs,
ASCAP/Edmonds, BMI/EMI Blackwood, BMI/E.D. Duz-it,
BMI/Antonio Dixon's Muzik, ASCAP/EMI April, ASCAP)
RBH 63

SIGNS OF LOVE MAKIN' (Zovektion, ASCAP/BMG
Songs, ASCAP/First Avenue, ASCAP/Demis Hot Songs,
ASCAP/Edmonds, BMI/EMI April, ASCAP/E Two, ASCAP),
HL, RBH 35

SING FOR THE MOMENT (Ensign, BMI/Eight Mite
Style, BMi/Mosaic Music, BMI), HL, H100 93

EL SINVERGUENZA (Flamingo, BMI) LT 12

SITE DIJERON (VMR, ASCAP) LT 5

SMOOTH SAILIN' (Scodie Mac, BMI/Word Life,
ASCAP/Black Smoove, ASCAP/EMI April, ASCAP), HL,
RBH 74

SNAKE (Zomba Songs, BMI/R.Kelly, BMI), WBM, H100
41; RBH 24

SO GONE (Mass Confusion, ASCAP/WB, ASCAP/Cun-
ningham, ASCAP/Rashi N’ Leory, ASCAP/Portrait-Solar,
ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM, H100 10; RBH
1

SOMEDAY (Vinnie Mae, BMI/Chi-Boy, ASCAP), WBM,
47
SOMEWHERE | BELONG (Zomba, ASCAP/Chesterc-

haz, ASCAP/Big Bad Mr. Hahn, BM!I/Nondisclosure Agree-
ment, BMI/Rob Bourdon, BMI/Kenji Kobayashi, BMI/Pan-
cakey Cakes, BMI/Zomba Songs, BMI), WBM, H1o0 82

SOY ASI (Iron Tigga, BMI/C.K. Jointz, BMI/Ser-Ca,
BMI LT 33

SPEED (Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of
Windswept, ASCAP), WBM, CS 5; H100 47

STAY GONE (DreamWorks Songs, ASCAP/Cherry Lane,
ASCAP), CLM/WBM, CS 3; H100 37

STEP DADDY (BDB, ASCAP/ColliPark, BMI/GLO Bil,
BMI/Zella, BMI/Unidisc, BMI/Sammy Sam, BMI/Timothy
Jett, BMI/Rock, BM|/Supermarket, BMI) RBH 92

STEP IN THE NAME OF LOVE (Zomba Songs,
BMI/R Kelly, BMI), WBM, RBH 46

STILL BALLIN (Universal, ASCAP/Black Hipsanic,
ASCAP/Antraphil, BMI/BMG Songs, ASCAP/Pimentel,
BMI/Trick N’ Rick, BMI/First N' Gold, BMI/Warner-Tamer-
[ane, BMI), HL/WBM, H100 94; RBH 43

STOP (EMI April, ASCAP/Carter Boys, ASCAP/Swizz
Beatz, ASCAP/Dead Game, ASCAP/Universal, ASCAP), HL,
RBH 100

STREETS OF HEAVEN (Magic Mustang, BMI/Write Em
Cowgirl, BMI/Annie And Clyde, ASCAP/Anthology, ASCAP)
S4

STUCK (Starstruck Music, ASCAP/Slowguy Songs,
ASCAP/EMI Christian, ASCAP/WB, ASCAP), WBM, H100
90

STUPID GIRL (WB, ASCAP/Into Everything Music,
ASCAP/E.O. Smith, BMI), WBM, H100 87

SUELTALO (Elix, ASCAP) LT 13

SUPERSTAR (Embassy, BMI/Young Camey, ASCAP)
RBH 27

SWING, SWING (Smells Like Phys Ed, ASCAP) H100 66

.. T_

TALVEZ (Muziekuitgeveris Artemis BY, BMI), WBM,
H100 98; LT 2

TELL ME SOMETHING BAD ABOUT TULSA (Sony/ATV
Tree, BMI), HL, CS 12; H100 70

TENNESSEE RIVER RUN (EMI April, ASCAP/Pittsburg
Landing, ASCAP/Chord Boy, BMI/Bradley, BMI) CS 57

TE VAS AMOR (Universal Musica, ASCAP/Gemini’s
Musical, SACM) LT 24

THAT GIRL (Jobete, ASCAP/Black Bull, ASCAP/EMI
April, ASCAP), HL/WBM, RBH 96

THEN THEY DO (Warner-Tamerlane, BMI/Makeshift,
BMI), WBM, (S 18

THIS IS THE NIGHT (Aldo Nova, SOCAN/Deston,
ASCAP/Brrr..., ASCAP/WB, ASCAP), HL/WBM, H100 3

THIS ONE’S FOR THE GIRLS (DreamWorks Songs,
ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BMI), CLM/HL, CS 27

THOIA THOING (Zomba Songs, BMI/R.Kelly, BMI),
WBM, RBH 48

THREE MISSISSIPPI (Animal Fair, ASCAP/Famous,
ASCAP/Songs Of Universal, BMI/Macadoo, BMI/Univer-
sal-PolyGram International, ASCAP/Green Wagon,
ASCAP), HL/WBM, CS 43

THREE WOODEN CROSSES (Sweet Radical,
BMI/Sony/ATV Cross Keys, ASCAP/Mike Curb, BMI), HL,
(€S 13; H100 67

THUG LUV (Notorious K.I.M., BMI/Warner-Tamerlane,
BMI/Scott Storch, ASCAP/TVT, ASCAP/Feels So Good
Music, ASCAP), WBM, RBH 60

TIMES LIKE THESE (M.). Twelve, BMI/EMI Virgin
Songs, BMI/Living Under A Rock, ASCAP/Universal-MCA,
ASCAP/Flying Earform, BMI/I Love The Punk Rock Music,
BMI), HL, H100 88

TOUGH LITTLE BOYS (EMI April, ASCAP/Sea Gayle,
ASCAP/Coburn, BMI), HL/WBM, CS 36

TRAICION (F.I.P.P,, BMI/Estefan, ASCAP) LT 32

THE TRUTH ABOUT MEN (Warner-Tameriane,
BMI/Black In The Saddle, ASCAP/Giantslayer,
ASCAP/Scarlet Moon, BMI), WBM, CS 15; H100 80

TRY IT ON MY OWN (Brownville, BMIB/E One,
BMI/EMI Blackwood, BMI/N8daGR8, ASCAP/E Two,
ASCAP/EMI April, ASCAP/ECAF, BMI/Sony/ATV Songs,
BMI/Warner-Tamerlane, BMI/Atl About Me,
BMI/Andre’sia, ASCAP), HL/WBM, H100 95; RBH 80

TU AMOR O TU DESPRECIO (Crisma, SESAQ) LT 1

- u L]
UNA EMOCION PARA SIEMPRE {Universal-Musica
Unica, BMI/EMI Blackwood, BMI) LT 11
UNA VEZ MAS (BMG Songs, ASCAP) LT 17
UNWELL (Bidnis, BMI/EMI Blackwood, BMI), HL, Hico

L] v ..
VETE YA (SACM Latin, ASCAP) LT 25

=W

WALK A LITTLE STRAIGHTER (Universal, ASCAP/Off
My Rocker, ASCAP/Universal-Songs Of PolyGram Interna-
tional, BMI/Everything | Love, BMI/Sony/ATV Acuff Rose,
BMI), HL/WBM, C5 33

WAVE ON WAVE (Greenhorse, BMI/EMI Blackwood,
BMI/Cooke’s Trust, SESAC/Bug, BMI/|ustin Pollard,
SESAQ), HL, CS 37

WHAT A BEAUTIFUL DAY (Mark Hybner, ASCAP/Uni-
versal, ASCAP/Lanark Village Tunes, ASCAP), WBM, Hioo
92

WHAT THE WORLD NEEDS (WB, ASCAP/Platinum
Plow, ASCAP/Sony/ATV Cross Keys, ASCAP), HL/WBM, CS
17; H100 79

WHAT UP GANGSTA (High On Life, ASCAP/Terminally
1lt, BMI/Universal, ASCAP/50 Cent, ASCAP) RBH 44

WHAT WAS [ THINKIN® (Sony/ATV Tree,
BMIi/Sony/ATV Cross Keys, ASCAP), HL, CS 21; Hio0 69

WHAT WOULD YOU DO? (Zomba Songs, BMI/R.Kelly,
BMI), WBM, H100 75; RBH 29

WHEN I'M GONE (Escatawpa, BMI/Songs Of Univer-
sal, BMI), WBM, H1o0 19

WHEN YOU COME AROUND (Sony/ATV Cross Keys,
ASCAP/Warner-Tamerlane, BMI), HL/WBM, CS 59

WHEN YOU THINK OF ME (Songs Of Universal,
BMI/Macadoo, BMi/Sony/ATV Cross Keys, ASCAP/Onaly,
ASCAP), HL/WBM, CS 30

WHERE IS THE LOVE? (will.i.am, BMI/Nawasha Net-
works, BMI/Jeepney, BMI/Tenman Tunes, BMI/Zomba
Songs, BMI/Printz Polor, BMI/Tuono, BMI/El Cubano,
BMI), WBM, H100 25; RBH 91

WHO WOULDN'T WANNA BE ME (Universal,
ASCAP/Lanark Village Tunes, ASCAP/Coburn, BMI), WBM,
(528

L] Y L]

YA NO ES IGUAL (SoulSick Muzik, BMI/Logictone,
BMI/Jumping Bean, BMI) LT 27

Y COMO QUIERES QUE TE QUIERA (Sony/ATV Discos,
ASCAP), WBM, LT 49

YOU ALREADY KNOW (Fat Pat Lives, BMI/Lavish Hitz,
BMI/Flysongs, BMI) RBH 73

YOU'RE STILL HERE (Careers-BMG, BMI/Silverkiss,
BMI/Songs Of Universal, BMI/Hannaberg, BMI),
HL/WBM, CS 32
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Springsteen

Continued from page 1

Springsteen sold 1.1 million tick-
ets in 24 European stadiums this
year, according to his handlers. This
came on the heels of 46 worldwide
arena dates.

In the U.S., he has sold nearly 1 mil-
lion tickets for his stadium shows,
which begin July 15 at Giants Stadi-
um in East Rutherford, N.J.

Though the 30 or so U.S. stadium
shows will be in Springsteen’s most
loyal markets, there is no denying that
this is an impressive run for an artist
more than 30 years into a national
touring career.

Since last August, Springsteen has
sold about 3 million tickets on his tour
with the E Street Band (see related
story, page 66) in support of his 2002
Columbia release “The Rising.” His 41
North American arena dates grossed
$47 million and drew close to 650,000,
according to Billboard Boxscore data.

With the European shows com-
pleted, the tour is about to shift into
another gear. “Right now, we have 23
[U.S.] stadium shows on sale, and
around 20 of them are virtually sold
out; the other three are close to it,
with plenty of time before the shows
come up,” says Jon Landau, Spring-
steen’s longtime manager.

The final European show—June 28
at Stadio Meazza in Milan—drew
61,000 ecstatic fans. Landau describes
it as “one of the four or five best Bruce
shows of all time.”

That triumph followed other win-
ning dates, including two shows in
Gothenburg, Sweden, that drew
57,000 each, and two shows in Helsin-
ki that drew a combined 110,000.

“We were on fire over there,” Lan-
dau says.

In terms of numbers, Springsteen’s
upcoming run at Giants Stadium is
unequaled (Billboard, March 22). By
the time he wraps his 10 stadium
dates, Springsteen will have sold a
record 550,000 tickets, grossing in the
$37.8 million range—another record.
Tickets are priced at $55 and $75.

The previous one-act world-record
gross was from seven Rolling Stones
sellouts at the Tokyodome in 1995
that drew 285,294 people and grossed
2.5 billion yen ($27.6 million). The
multi-act Woodstock '99 bill grossed
$28.8 million.

Springsteen will also top his own
personal and U.S. box-office record of
$19 million from 15 shows that drew
304,785 people in summer 1999 to the
Continental Airlines Arena, which is
also part of the Meadowlands Complex
that includes Giants Stadium.

FENWAY’S GLORY DAYS

As impressive as the New Jersey
numbers look, what Springsteen is
pulling off in Boston is, in many
respects, equally noteworthy.

The artist had already nearly sold
out two shows at Boston’s Gillette
Stadium for Aug. 1-2 when he an-
nounced two shows at the legendary
Fenway Park, home to the Boston
Red Sox. The stadium’s only other
music event was held in 1973, when
Fenway hosted George Wein’s New-
port Jazz Fest, with a bill that includ-
ed Stevie Wonder.

The Springsteen camp has a
Boston connection. “Bruce Spring-
steen’s manager, Jon Landau, and
tour manager, George Travis, are
both from Boston,” points out Dave
Marsden, VP/director of bookings for
Clear Channel Entertainment (CCE),
promoter for the Boston shows.

“Apparently, Bruce had some [open]
dates in early September, and some-
body at his camp looked and saw the
Red Sox were out of town for 10 days
in that time frame.”

Springsteen’s management asked
CCE to check into the possibility of
doing a show at Fenway. The last time
any promoter had pitched a show for
Fenway was in 1991, when a proposal
to bring in Paul McCartney never

SPRINGSTEEN: BOSTON BOUND

came to fruition.

The Springsteen situation fell into
place. “They approached us with a
can-do attitude, and we felt we should
take a good, hard look at it,” says Larry
Cancro, senior VP of Fenway Affairs
and a 19-year Red Sox veteran. “The
1973 event was just a partial use of the
ballpark. This will really be the first
time we've had a concert at Fenway.”

The Springsteen camp’s willingness
to include Sox season-ticket holders

in the equation with a presale was “a
distinct benefit” to bringing in the
show, Cancro says. About 80% of the
season-ticket holders took advantage
of the option.

Including on-field seating, capaci-
ty for the Sept. 6-7 shows will be
36,298 each, bringing Springsteen’s
Boston potential total to 150,000 from
four shows.

Fenway will be used under a rental
agreement, and the team will keep
concession revenue.

Modern, lighter staging and
equipment, along with improved
field-protection systems, also helped
make the concert happen. Asked
whether Springsteen’s shows would
open the door to more concerts at
Fenway, Cancro stresses that this is
an unusual situation.

“What made this work particularly
well for this artist is we looked at his
demographic and compared it to our
crowd, and we realized we would be
doing the same thing we normally
do,” Cancro says. “We're just going to
do it with seats on the field and with
music instead of baseball. This is
something we know we do well.”

The Boston market responded.
The Fenway shows went on sale June
27, and all tickets for both shows
were gone in less than an hour.
“Bruce has never played a stadium
date in our market, and now we've
got four,” Marsden says. “Without
question, Bruce Springsteen is at the
very top echelon of artists here in the
Boston market.”

HOPING FOR A HOME RUN
When the concert is in the books,
Cancro says, the Sox organization
will evaluate how well it went. “Con-
sidering this just fell into our laps,
the prudent thing to do is see how it
works out and whether it's a home

run or something that needs to be
refined before we do it again. We're
going to try our best to make sure
this is a great event in every way—
not just for the people attending but
also for the neighborhood and the
people of Boston. I will say it has cre-
ated quite a buzz.”

Springsteen will play three other
Major League Baseball parks on this
trek: Chicago's U.S. Cellular Park
(Aug. 13), Detroit’'s Comerica Park
(Sept. 21) and Milwaukee’s Miller
Park (Sept. 27).

Kenan Stadium in Chapel Hill, N.C.
(Sept. 14), and Ralph J. Wilson Stadi-
um in Buffalo, N.Y. (Sept. 20), have
also been added to the itinerary, join-
ing Denver's Invesco Field at Mile
High Stadium (Sept. 25), Lincoln
Financial Field in Philadelphia (Aug.
8,9 and 11), FedEx Field in Washing-
ton, D.C. (Sept. 6), and the 10 Giants
Stadium dates (July 15, 17, 18, 21, 24,
26 and 27 and Aug. 28, 30 and 31).

Additional stadium dates will be
announced this month, with the
tour expected to end on or around
Sept. 30.

The summer Springsteen run
comes at a time when stadium tours
are almost nonexistent on the tour-
ing landscape. Metallica’s Summer
Sanitarium metal package and the
Rolling Stones’ scattered interna-
tional Licks stadium dates are the
lone tours hitting the biggest venues
this summer.

Springsteen last toured stadiums
in 1985 to close out his Born in the
USA tour. He was the top-grossing act
of that year, earning about $37 mil-
lion and drawing more than 2.1 mil-
lion fans.

As for those who thought the artist
no longer had stadium-level box-
office clout, Landau—and the ticket
tallies—say: “They were wrong.”

Sesame
Street

Continued from page 5

“I'm Talkin’ Love.” “There is a magic
about ‘Sesame Street’ that endures
no matter what your age. I'm hon-
ored that I got to be a part of it.”

Cerf says, “We learned early on
that if we [didn't] write ‘little kiddie’
songs, the older kids and parents
wouldn’t mind the songs, and then
you get a much broader audience.
The music is crossover music; that’s
part of the mission. We've always
tried to do things parents think [are]
catchy and funny, but never at the
expense of the child.”

Witness, for example, Cerf’s trans-
formation of Melissa Etheridge's
“Like the Way I Do” into the letter-
of-the-day salute, “Like the Way U
Does” in 1996.

“Once it started airing, people
would come to my concerts with a
big letter U on their T-shirts,”
Etheridge says. “My fans still
request the [‘Sesame Street’] ver-
sion, and I say I don’t know it any-
more—so it’s good that they'll now

have a chance to have the TV ver-
sion with this album.”

APPROVED BY PARENTS

According to Arlene Sherman, sen-
ior creative consultant to “Sesame
Street” and a former longtime exec-
utive producer, “Everything we've
done musically at ‘Sesame Street’ has
been deliberate so it would be palat-
able for parents.

“We wanted to appeal to things
parents might be listening to at the
moment and expose kids to a variety
of styles, and this CD reflects that
breadth very well,” Sherman says.

To be consistent with this core phi-
losophy, Sony is marketing the
$49.98 set to adult music fans first,
with children as a secondary target.
The promotional fanfare kicks off
Aug. 25 with a direct-response cam-
paign, which will be followed by an
aggressive retail debut.

“In some cases, we will end up
with traditional boxed-set placement;
in some stores we will be located
along with the kids product,” says
David Pierce, Sony Wonder executive
VP/GM. “ ‘Sesame Street’ as a brand
commands a tremendous amount of
retail space in a lot of categories.”

Tamra Seldin, VP of marketing for
Sesame Workshop, notes, “The
album is the natural cornerstone of

the 35th anniversary campaign.
We've used music through the years
to educate, and that music has stayed
with the adults. It’s the emotional
connection of the show.”

Sometimes an appearance on
“Sesame Street” has also been
career-defining.

“We’ve had the privilege of playing
at Woodstock ['94], opening for the
Rolling Stones and getting a Gram-
my nomination, but more people
come up to me and comment on our
appearance on ‘Sesame Street,’ " says
Chris Barron of the Spin Doctors,
who performed “Two Princes” in
1993. “To be included on this album
with these musical giants, I'm
thrilled all over again.”

Music will also have a starring
role in the preschool-focused
“What's the Name of That Song,” a
commemorative VHS/DVD slated for
release in January that weaves 12
clips of musical guests and culmi-
nates with a celebrity pastiche of the
anthemic “Sing.”

AVIDEO COMPANION

Additionally, Pierce says Sony is
“trying to pull together” a video com-
plement to “Songs From the Street.”

Although the nonprofit Sesame
Workshop has released countless titles
into the early-childhood market, its
only other project with mass-rmarket
appeal is 1999’s “Elmopalooza.”

Released in conjunction with a tel-

evision special, “Elmopalooza” has
sold 172,000 on audio and 229,000
on video/DVD, according to Nielsen
SoundScan/VideoScan.

The opportunity to be included in
a “Sesame Street” tribute is sweet for
“Elmopalooza” alumni the Fugees,
whose 1993 performance of “Just
Happy to Be Me” is featured on the
new set.

“It’s funny, because kids see me
now, and they know me from
‘Sesame Street,” " former Fugee
Wyclef Jean says. “Doing the show
was great; it gave me a childhood
vibe. Every time you do something,
you want it to be simple enough for
a little kid to understand. Then it’s
easy to take it to the world.”

BPI Faces
Challenges

Continued from page 7

for the press for its constant portrayal
of music industry stereotypes and its
championing of pirates, but Jamieson
also took a swipe at radio for its failure

to take risks.

“[Of] last week's 20 most-played
tracks on air only three were British,”
he claimed, adding, “There are great
records being made that never get a
chance when radio gets too safe—so
let’s keep taking risks in British music
together.”

Even the heir to the throne did not
escape Jamieson's ire. Prince William
reportedly admits to illegally down-
loading music.

“Come on, Wills,” Jamieson scolded,

“check out the facts, and check out the
history of your father’s association with
the record industry via the Prince’s
Trust. As a role model you can sway a
generation—so please don't steal.”

Ending on a positive note, Jamieson
concluded that the current woes of the
industry are cyclical. “Every time in
history that this cycle has occurred, the
industry has regenerated stronger,” he
said. “With this, our biggest transition,
[ confidently expect it to emerge
stronger than ever before.”
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Seeking
Profits At 99¢

Continued from page 1

whether the pricing model makes
sense financially.

With all parties involved angling for
nickels and dimes in the average down-
load sale, labels, artists and service
providers all agree on at least one thing:
No one is getting rich from singles sales
at this point.

sell downloads numbering in the tens
of millions, labels can theoretically
scale back their physical manufactur-
ing costs and enjoy a healthy alterna-
tive revenue stream to the CD.

Despite being limited to the per-
centage of Mac users running OSX, the
iTunes service has sold more than 5 mil-
lion downloads since its April 28 bow.
It has average sales of about 500,000
tracks per week, according to sources.

Artist representatives say overall dig-
ital download sales must surpass 20
times that 500,000 weekly volume for
the pay-per-download business to
hecome economically meaningful once
larger PC services kick in.

DOWNLOAD ECONOMICS:
SLICING UP THE 99¢ PIE '
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VALUES IN CENTS

“Even though sales look like they're
doing fairly well through the iTunes sit-
uation, you still have to be doing an
enormous amount of downloads for
that to become a real income stream,”
says Whitney Broussard, an attorney
with entertainment law firm Selverne,
Mandelbaum & Mintz.

Still, digital distribution advocates
say the long-term potential is there.

If the industry can figure out how to

“Most of these services are not prof-
itable,” the head of a leading digital
music service acknowledges. “Right
now, we're just trying to get people
used to paying.”

Labels are doing their part by drop-
ping the per-track wholesale price
charged to digital services and, in
some cases, simplifying royalty pay-
ments to artists.

But it's all a work in progress.

Despite encouraging signs from
iTunes, high-ranking major-label
sources say it is too early to speculate
what share of the market downloads
will eventually capture.

In an effort to help drive volume,
some services are trying lower prices.
Listen.com, for instance, has dropped the
price of its burnable tracks to 79 cents.

“We think on an ongoing basis the
price point would be better off being
somewhere between 50 cents and $1,
not necessarily a dollar,” listen.com
chief executive Sean Ryan says.

But Listen’s offer is in the context of
a subscription service. For a la carte
download stores, there is little room for
price elasticity.

Looking at the revenue split on a
typical 99 cent download sale, it is clear
that all parties have thin margins.

On average, the label is taking home
47 cents per track before accounting
for production, marketing, promotion
and other costs; the service provider is
grossing 34 cents per track before tech-
nology, processing and distribution
costs; and the artist takes 10 cents
before paying out to producers and
other collaborators. The publisher/
songwriter share is 8 cents.

That's assuming the label is selling
tracks at a 65 cent wholesale rate and
that the artist is receiving an album
royalty rate with no deductions applied.

Those conditions can vary, de-
pending on the label, the artist’s deal
and the service provider.

Apple, for instance, pays a straight
65 cent wholesale rate for tracks,
sources say.

With other services, the situation is
not as cut-and-dried. The major labels
are wholesaling tracks to them for as
low as 52 cents and as high as 80 cents.

Some labels wholesale at a fixed rate;
others have variable prices.

In the latter case, tracks from super-

star acts and prerelease radio singles
can wholesale at premium rates north
of $1. The price then slides based on
availability at retail of a physical single
and length of time in the market.

There are also variables with the
service provider in terms of distribu-
tion model.

For example, Yahoo and Best Buy,
which serve as distribution affiliates,
typically take 10-15 cents on the sale of
each track.

Credit card transaction processing
fees also help determine how much
the service provider nets from down-
load sales.

When consumers purchase a single
track, or even a small number of tracks,
the service provider loses money on the
sale because the base processing fee for
each purchase is at least 25 cents. The
fee drops on a per-track basis as trans-
actions get larger.

To address this, services encourage
bulk purchases or mandate the pur-
chase of prepaid bundles to spread out
credit card transaction costs.

The labels’ profit is likewise de-
pendent on wholesaling strategies,
artist deals and other expenses, includ-
ing publishing fees.

Under copyright law, the labels must
pay the full mandated per-track
mechanical rate to publishers and
songwriters for digital singles.

Also, tracks longer than five minutes
receive a larger publishing royalty.

Additional potential expenses in-
clude digital rights management tech-
nology fees, the digital equivalent of co-
op advertising and bad debt.

“People look at downloads and say,
‘The record company is making out,
because they don't have to manufacture
arecord.’ But in fact, the margin can be
lower for a download than a record,” says
a senior VP at one major-label group.

As far as artist payments are con-

cerned, some labels pay out on the
artist’s album royalty rate—typically a
15% royalty on the wholesale price.
Others give artists a royalty rate for sin-
gles sales, which is 12% on average.

[t also differs from label to label
whether deductions are taken on tech-
nology (typically 20%), packaging
(20%) and free goods (15%) before pay-
ing royalties on a permanent download.
Such deductions are standard with
sales of physical CDs.

Universal Music Group and Warn-
er Music Group are considered to be
at the forefront of progressive whole-
sale and compensation efforts.

Both label groups announced last
year that they would not deduct such
fees in digital singles sales.

Artists also have to split up their take
with producers and other collaborators.

For example, if a hip-hop song fea-
tures a star producer, samples and
guest vocalists, the artist can be left
with only a few cents.

“It can be a very small amount of
money.” Broussard says. “Even with
respect to the artist getting the state-
of-the-art, artist-friendly provisions,
we're still talking about a few pennies.”

To date, download economics have
not been an area of much concern for
artists and their handlers because of the
limited revenue opportunity.

But artist representatives warn that
the jury is still out on the economic
model for downloads, as far as artists
are concerned.

Veteran manager Irving Azoff
points out that many digital distribu-
tion deals are short-term licenses and
that “there are going to have to be
renegotiations later.”

He adds, “If this thing really con-
nects, they're going to have to go back
to artists and pay more of the 50/50
model than the 80/20 model they're
trying to do right now.”

Download
Chart

Continued from page 5

io. Streams and other non-perma-
nent digital-music sales will not be
included.

In the past, SoundScan has occa-
sionally included sales of downloads
in the nontraditional category, says
Rob Sisco, president of Nielsen Music
and COO of Nielsen Entertainment’s
East Coast operations.

But Sisco says that in the past few
months, the volume of download
sales has increased enough “to be able
to present the numbers and have
them be meaningful in terms of
trending and tracking information.”

Yet, while digital music may be
growing in terms of mind-share
among industry executives, for now
the market share is low.

For the week ended June 29, the
top downloaded track was “Crazy in
Love” by Beyoncé Featuring Jay-Z. It
generated some 1,500 for-sale down-
loads, making it the only track to top
1,000 downloads.

This was followed by Kelly Clark-

son’'s “Miss Independent,” Coldplay’s
“Clocks,” Matchbox Twenty's “Unwell”
and Clay Aiken’s “This Is the Night.”

But Urie says that volume, at
least at this early stage, is not the
point. “It’s the idea that we begin to
have analytical tools to study the
[digital] market and learn what
kind of marketing tactics move that
market,” he says.

Speaking on the day of the Sound-
Scan announcement, Urie said he had
already assigned three employees to
analyze the download data. He also
said they were calculating market
shares and “trying to draw some cor-
relations between this and the physi-
cal world and what is driving some of
the activity on the chart.”

Urie adds that the first download
chart is “very intriguing.”

“If I were at Epic right now,” he
says, “I would be thinking about
Cyndi Lauper.” Her single “Time After
Time "—from the 1983 Epic release
“She’s So Unusual™—is No. 10, and
the only track in the top 25 that is
more than a few years old.

“It sort of makes you step back and
think about not so much the records
that you're working—because, of
course, you're working your current
hits—but maybe the records that you
weren't working that you think, ‘Well,
geez, maybe we should,” ” Urie says.

Top 25 Digital Track Sales ...

TW LW  ARTIST TITLE LABEL

1 1 Beyoncé Featuring Jay-Z CRAZY IN LOVE COLUMBIA

2 2 Kelly Clarkson MISS INDEPENDENT RCA

3 3 Coldplay CLOCKS CAPITOL

4 6 Matchbox Twenty UNWELL ATLANTIC

5 Clay Aiken THIS IS THE NIGHT RCA

6 13 Michelle Branch ARE YOU HAPPY NOW? MAVERICKAWARMNER BROS

7 8 R. Kelly IGNITION (REMIX) JIVE

8 5 Jewel INTUITION ATLANTIC

9 9 Train CALLING ALL ANGELS AWARE/COLUMELA

10 7 Cyndi Lauper TIME AFTER TIME EFIC

11 4 Clay Aiken BRIDGE OVER TROUBLED WATER RCA

12 1 Sean Paul GET BUSY VRATLANTIC

13 12 Eminem LOSE YOURSELF SHADY/AFTERMATH/ANTERSCOPE
14 17 Uncle Kracker F. Dobie Gray ~ DIRIFT AWAY LAVA

15 14T  Norah Jones DOON'T KHOW WHY BLUE NOTENIRGEN

16 45 Ashanti ROCK WIT U (AW BABY) MURDER ING./DEF JAM/IDIMG
17 27 Black Eyed Peas YWHERE IS THE LOVE? (RADIO EDITy  A&M/INTERSCOPE

18 14T 50 Cent MDA CLUE SHADY/AFTERMATH/INTERSCOPE
19 16 Audioslave LIKE A& STONE EPIC

20 23 Jason Mraz THE REMEDY (| WON'T WORRY) ELEKTRA/EEG

21 19 Christina Aguilera FIGHTER RCA

22 21 Sheryl Crow SOAK UP THE SUN AEMINTERSCOPE

23 25 Avril Lavigne COMPLICATED ARISTA

24 20 Coldplay THE SCIENTIST CAPITOL

25 3 3 Doors Down LOSER (ALBUM VERSION) REPUBLIC/UNIVERSAL/UMRG

Source: Nielsen SoundScan
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 CALENDAR

JULY

July 18-20, Global Entertainment and
Media Summit, the Studios at Las Coli-
nas, Dallas/Fort Worth Metroplex, Irv-
ing, Texas. 973-228-4450.

July 18-20, 2003 National Assn. of
Music Merchants Summer Trade Show,
Gaylord Center, Nashville. 323-965-1990.

July 22, 2003 Florida Heroes Awards,
presented by LARAS and the Florida
chapter of NARAS, Mandarin Oriental,
Miami. 305-672-4060.

July 24-26, Southeast Music Enter-
tainment Summit, Durham Marriott,
Durham, N.C. 919-824-7583.

July 25-29, 78th Annual Internation-
al Assn. of Assembly Managers Confer-
ence & Trade Show, Ernest N. Morial
Convention Center, New Orleans. 972-
255-8020.

July 26, A Midsummer Night’s Magic
Concert Gala, benefiting the Magic John-
son Foundation Taylor Michaels Schol-
arship Program, Barker Hanger, Santa
Monica, Calif. 310-247-2033.

July 28, Fourth Annual WCBS-FM
Golf Rocks Celebrity Classic, benefiting
the Kids Foundation, Fiddler's Elbow
Country Club, Bedminster, N.J. 201-
503-1333.

July 28-29, Eighth Annual Jupiter
Plug.IN Conference & Expo, Crowne
Plaza Times Square, New York. 203-

LINES

BIRTHS
Boy, Tobias Jay, to Sara and Troy
Groves, May 16 in Minneapolis.
Mother is a recording artist.

Boy, Townsend Gray, to Liana
and Nat Farnham, June 11 in New
York. Mother is VP of tour market-
ing for Columbia Records. Father
is a talent agent for Evolution Tal-
ent Agency.

Boy, Tiger Patrick, to Darlene
and Michael Dulaney, June 21 in
Nashville. Father is a songwriter
for Famous Music.

662-2838.

July 29-31, Video Software Dealers
Assn. Home Entertainment 2003 Con-
ference, Venetian Resort Hotel & Casi-
no, Las Vegas. 818-385-1500.

July 30-Aug. 2, Atlantis Music Con-
ference Urban Symposium, Sheraton
Hotel, Atlanta. 770-499-8600.

AUGUST

Aug. 5, BMI Urban Awards, Fon-
tainebleau Hilton Resort, Miami Beach
(by invitation only).

Aug. 6-8, Billboard R&B/Hip-Hop
Conference & Awards, the Roney Palace,
Miami Beach. 646-654-4660.

Aug. 8-9, 10th Annual CRS-SW, pre-
sented by the Country Radio Broadcast-
ers, Omni Dallas Park West Hotel, Texas.
615-269-7071.

Aug. 14-16, Fourth Annual Latin
Alternative Music Conference, Bev-
erly Hilton Hotel, Los Angeles. 818-
763-1397.

Aug. 14-16, Popkomm 2003, Koeln-
messe Complex, Cologne, Germany. 49-
221-6509-7620.

Aug. 14-16, Sixth Australasian Music
Business Conference, Sydney Super-
dome Olympic Park, Homebush, Aus-
tralia. immedia.com.au.

Aug. 21-22, Sixth Annual DVD Enter-
tainment Conference & Showcase,
Hilton Universal City & Towers, Los
Angeles. 609-279-1700.

Aug. 23, Shero Hall of Fame Dinner,
presented by the National Assn. of Black
Female Executives in Music & Enter-
tainment, Loews Hotel, Philadelphia.
877-622-3363.

Aug. 28, 2003 MTV Music Awards,
Radio City Music Hall, New York. 212-
258-8000.

SEPTEMBER

Sept. 3, Fourth Annual Latin Gram-
my Awards, presented by LARAS,
AmericanAirlines Arena, Miami. 305-
672-0047.

Sept. 8, Man of the Year Award Din-
ner Honoring Bruce Lundvall, present-
ed by the Nordoff-Robbins Music Thera-
py Foundation, Essex House, New York.
212-707-2818.

Sept. 11, Fifth Annual Grammy Golf
Tournament, presented by the Chicago
chapter of NARAS, Harborside Gulf
Course, Chicago. 312-786-1121.

Sept. 17-19, Second Annual Ear to
Da Streets Music Producer Conference,
Graduate Center, City University of New
York. 212-368-1628.

Sept. 18-20, Fourth Annual Ameri-
cana Music Assn. Conference, Renais-
sance Nashville Hotel. 615-438-7500.

Sept. 22-24, 2003 Billboard Dance
Music Summit, Union Square Ballroom,
New York. 646-654-4660.

Sept. 25, 2003 Chicago Heroes
Awards, presented by the Chicago chap-
ter of NARAS. 312-786-1121.

Sept. 29-Oct. 5, Annual World of
Bluegrass Trade Show and Fan Fest,
presented by the International Bluegrass
Music Assn., Galt House Hotel, Louis-
ville, Ky. 615-256-3222.

OCTOBER

Oct. 3-5, Second Annual Mid-Atlantic
Music Conference, Sheraton Four Points
Hotel, Charlotte, N.C. 888-755-0036.

Oct. 5-8, 2003 International Enter-
tainment Buyers Assn. Conference,
Hilton Suites, Nashville. 615-463-0161.

Oct. 10-13, 115th Audio Engineer-
ing Society Convention, Jacob K. Jav-
its Convention Center, New York. 212-
661-8528.

Oct. 21, U.K. Music Industry Trusts’
Award, Grosvenor House Hotel, London.
44-207-803-1300.

Oct. 23, 2003 MTV Video Music
Awards Latin America, Jackie Gleason
Theater, Miami. 305-535-3700.

Oct. 23, Bogart Tour for a Cure 2003
Children’s Choice Awards, presented by
the Bogart Pediatric Cancer Research
Program, Kodak Theatre, Los Angeles.
310-358-4970.

Oct. 27-28, What Teens Want Con-
ference, presented by Adweek,
Brandweek, Mediaweek, Billboard &
The Hollywood Reporter, Fairmont
Miramar Hotel, Santa Monica, Calif.
888-536-8536.

NOVEMBER

Nov. 6, SESAC Country Music
Awards, SESAC Headquarters, Nashville
(by invitation only).

Nov. 19-20, Second Annual Holly-
wood Reporter/Billboard Film & TV
Music Conference, Renaissance Holly-
wood Hotel, Los Angeles. 646-654-
4660.

DECEMBER

Dec. 10, Billboard Music Awards.
MGM Grand Hotel, Las Vegas. 646-
654-4600.

Dec. 11, 2003 New York Heroes
Awards, presented by the New York
chapter of NARAS, Roosevelt Hotel, New
York. 212-245-5440.

Submit items for Lifelines and Events
Calendar to Margo Whitmire at Bill-
board, 5055 Wilshire Blvd., Los Ange-
les, Calif. 90036 or at mwhitmire@bill
board.com.

* President & CEQ: Michael Marchesano; Chief Operating Officer: Howard Lander;
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Billboard And Mira
Ileal:h For Latin Stars

Billboard has partnered with Mira! magazine to include the
Top DVD Sales and Top Latin Albums charts from Billboard
in the Spanish-language magazine. The top 15 titles from
each chart will be featured alongside Mira! reviews of
charted DVDs and
Latin albums.

“Our partnership is a
very exciting opportuni-

ty because Billboardis not only a well-known magazine, but
! it complements our editorial content and gives us guidance
‘ to satisfy the needs of our market. It’s important for us to

LA REVISTA ¥1 OF LA FARANDULA

know what’s selling and doing well in Latin music and
DVDs,” says Mira! managing editor Angela Gonzalez.

| Now in its third year of publication, the biweekly Mira! is dis-
| tributed throughout the U.S.

| NE—— —

DIREGTORY OF THE WEEK
2004 TALENT & TOURING

The 2004 International Talent & Touring
Guide from Billboardis a must-have, one- |
stop reference for those who buy talent :
or touring services.

Billomaral

The newly published 2004 edition con-
tains more than 22,000 listings from 60
countries, including updated contact
information for artists, managers and agents, charter transportation,
clubs and tour venues, sound and lighting services, equipment manu-
facturers, tour merchandisers and concert promoters.

The 2004 International Talent & Touring Guide is available for $139
plus $7 shipping ($15 for international orders). Order online at order-
billboard.com or mail orders and payment to: Billboard Directories, P.0.
Box 2011, Marion, OH 43306.

The directory also is available online in a fully searchable format with
frequent updates. A full year of online access costs $250; our special
online and print combination rate is $275. For more information, visit
billboard.com/directories.

W' vnu business PUb”CBtiOnS Group Presidents: Robert Dowling (Film & Performing Arts), Mark Holdreith (Retail), John Kilcullen (Music & Literary),
usa Richard 0’Connor (Travel, Performance, Food Service & Real Estate/Designl, Mike Parker (Marketing/Media & Arts)
Vice Presidents: Joanne Wheatley {information Marketing), Barbara Devlin (Manufacturing & Distribution)

UPEOMING EVENTS

BILLBOARD R&B/HIP-HOP CONFERENCE & AWARDS
August 6-8 - The Roney Palace - Miami Beach

BILLBOARD DANCE MUSIC SUMMIT
September 22-24 - Union Square Baltroom - New York City
BILLBOARD/HOLLYWOOD REPORTER FILM & TV MUSIC CONFERENCE
November 19-20 - Renaissance Hollywood Hotel + Los Angeles

BILLBOARD MUSIC AWARDS
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Beyoncé's
Blue Horizon

The sky is the limit for Beyoncé Knowles, who
simultaneously scores her first No. 1s as a solo artist
on The Billboard Hot 100 and The Billboard 200.

“Crazy in Love” (Columbia) rises 3-1 on the Hot
100, displacing Clay Aiken’s “This Is the Night” (RCA)
after a two-week reign. “Crazy” features Jay-Z in his
37th chart appearance in six years and one month.

This is Jay-Z’s second turn at the top. He last occu-
pied pole position in October 1999, when he was the
featured artist on Mariah Carey’s “Heartbreaker.”

For Knowles, “Crazy” is the fifth single to go all the
way. Her first chart-topper was Destiny’s Child’s
“Bills, Bills, Bills” in July 1999. Next came “Say My
Name” in March 2000. “Independent Women Part 1"
from “Charlie’s Angels” went full throttle in November
2000, and “Bootylicious” stood tall in August 2001,

“Crazy in Love,” the 93rd No. 1 title on Columbia in
the rock era, is the label’s first song to garner top ink
since “Bootylicious.” That gap of one year and 11 months
is the longest between No. 1 songs on the Columbia label
since the two years and five months that passed between

Chart

By Fred Bronson

foronson@billboard.com

Simon & Garfunkel’s “The Sounds of Silence” in January
1966 and the duo’s “Mrs. Robinson” in June 1968.

On the album chart, “Dangerously in Love” is
Knowles’ second title to visit the summit. It follows “Sur-
vivor,” which hit No. 1 for Destiny’s Child in May 2001.

‘BEER’ RUNS AHEAD: Willie Nelson continues to set
new chart records for himself, as “Beer for My Hors-
es” (DreamWorks), his duet with Toby Keith, is No. 1
for a fifth week on Hot Country Singles & Tracks.
“Beer” is now Nelson’s longest-running No. 1 hit.

On The Billboard 200, Nelson has his highest-
charting album in 20 years. “Live and Kickin"” (Lost
Highway) by Willie Nelson & Friends is a new entry
at No. 42. That’s Nelson’s best ranking since “Tougher
Than Leather” peaked at No. 39 in March 1983. On
Top Country Albums, “Live” is the Hot Shot Debut at
No. 4. That’s Nelson’s highest position since “A Horse
Called Music” went to No. 2 in October 1989.

HIGH ‘LOW’: Six years after making their debut on
Hot R&B/Hip-Hop Singles & Tracks, Lil Jon & the
East Side Boyz are in the top 10 for the first time.
“Get Low” (BME/TVT), the act’s 11th chart entry,
makes a 12-10 move this issue.

“Get Low” is only the third title by Lil Jon & the East
Side Boyz to earn a berth in this chart’s upper half.
“Bia’ Bia' ” reached No. 47 in August 2001, and “I Don’t
Give a @#&%” checked in at No. 50 this past April,

PLAY CRISTY FOR ME: A greatest-hits collection
named for her biggest hit, “One Day at a Time: 22 All
Time Favorites: Vol. I & II” (LS), returns Cristy Lane
to Top Country Albums for the first time in 20 years.
The new CD enters at No. 64, which was the peak
position of Lane’s last chart album, “Footprints in the
Sand,” in September 1983.

More Fred Bronson each week at www.billboard.com.

A Rock’n"Roll Sllil‘it

t must be strange for teen-

agers and most 20-somethings

today when they stumble

across E Street Band guitarist
“Little” Steven Van Zandt’s
weekly show while cruising their
radio dial.

Not only are the tracks com-
prising the two-hour, syndicated
“Little Steven’s Underground
Garage” selected solely by the
musician/actor himself—corpo-
rate playlists be damned!—but the
program is peppered )
with Van Zandt in his 8
sometimes lispy,
somewhat gruff Jer-
sey accent goofing
around, occasionally
toying with horror |
movie dialogue and
character voices.

He'll supply details
and history about the
songs and bands he
plays—everything
from obscure Kinks
and Rolling Stones to
Ramones and Clash
fan faves to new songs from the
Hives and Apples in Stereo. He
even offers his opinions on life,
what is—and isn’t—coo! and the
state of rock’n'roll.

For most over 30, that’s not all
that unusual. Long, long ago, in
a galaxy not so far away, rock
radio was full of programming
that was as diverse in personality
as it was musically. Today, outside
of the talk-radio and noncom-
mercial realms, the likes of Van
Zandt are an endangered species.

It’s an aspect of “Underground
Garage” that Van Zandt, 52, relishes
as much as the freedom to play what
he wants. “People like personality,

an,” he says. “Without it, you miss
that relationship with a DJ and a
relationship with a radio station.”

Judging from his show’s per-
formance thus far, Van Zandt is on
to something. Since launching in
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April 2002, “Underground Garage”
has gone from being broadcast on
20 stations to 112.

Why has Van Zandt, who plays
mobster Silvio Dante on “The
Sopranos,” decided to champion
this mostly ignored music?

“I have a bit of celebrity capital
at the moment, and these things
come and go,” he says. “And you
decide what you want to spend it
on. To me, this was worth my time
and my energy.

“I looked around
one day and realized
there’s a format for
everything but rock-
'n’roll,” he continues.
“There’s awhole lot of
stuff that’s falling
through the cracks
right now.

“So I'm trying to
connect up all 50
years of rock’n’roll.
And what connects it
is the spirit of the
songs. The songs
have to be great. I
don’t care what genre they're
from, I don’t care if they're 50
years, or 50 minutes old, I'll play
it if it’s cool—if it captures the
spirit of rock’n’roll.”

And it’s especially important for
him to expose new bands—he
played 50 on the show last year.
“I'm just trying to fight to the point
where at least these new rock'n’roll
bands can make a living.”

Van Zandt is even exploring
growing the franchise: He'd like to
launch a TV program based on the
show, and a record label. He also
hopes to join forces with a radio
station interested in playing his
mix of rock, garage rock, punk and
British Invasion 24/7.

“We’re on the verge of a rebirth
of rock'n’roll, nothing short of
that,” he says. “All it needs is a lit-
tle encouragement.”

Glastonbury Lives On

Overcoming a clash late last year with local residents, England’s
Glastonbury Festival marked its 33rd year last weekend with a
sold-out event attended by more than 110,000 and headlined
by R.E.M., Radiohead, Moby and Fatboy Slim. Initially, the
three-day event—held at Worthy Farm in Pilton, Somerset—
was in jeopardy, after locals succeeded in their bid to deny organ-
izers the proper permits. Issues arose from the presence of “about
200-300 ticket touts and general scallywags.” Tickets for Glas-
tonbury 2003, held June 27-29, sold out in 18 hours. Thom
Yorke (above) and Radiohead headiined the second night.
(Photo: Matt Jonson/Snappers/Wirelmage.com)

'Saluting The Master

Four of hip-hop’s most revered DJs—Kid Capri, Grand- |
master Flash, DJ Jazzy Jeff and DJ Premier (pictured, from |
left)—united recently at the BET Awards to pay tribute to
Jam Master Jay. All four performed together in a turntable
tribute to the late Run-D.M.C. DJ that sampled the famed
rap act’s catalog, including portions of “WalkThis Way,” “Peter
Piper” and “King of Rock.” The awards were held June 24 at
the KodakTheatre in Hollywood, Calif.
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TIME IS NOW!
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More ¥#@8S Outradeous
Than The First Sedson!

The Osbournes' First Season...Top 10 Best-Seller!”

— sl L

- National TV Media Blltz' B @3&"% SRUME
M E @ ﬁB% '

- Extensive Online Ads!
YAaHoOO! mtv.com

+ The Osbournes’ Fame
Skyrockets!
— Huge Ozzy Fan Base
— Wildly Popular 1st Season

- TV On DVD Sales Soar!*
- Nationwide Publicity!

“Welcome To The f g
Lundcy..Year TWo’ _‘_ i

—Detroit Free Press
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1 doa s ‘ ) J R R
D\ID 2-D|SC SET A . e K 7 SR :
« Uncensored And Censored Language Tracks 4 % 18 4 R ) o 1y B ) &

Footage

« 30 Minutes Of Unaired ]

. 3?Nhat The $%#@ Did He Say?” Trivia Game

. Ozzy Translator For Each Eplso::eMember
ain To Become

. .g;v‘ll?\g gTbeoJ:ne Household By playing

Along With Each F.p|sod

« Episode Commentary With Sharon, Kelly,
Ozzy And The glusive Daughter Amy
« Dookie’s Revenge Set-Top Game

. D\lD -ROM Content
DVD Stock #32799

Direct Prebook: August 5
Distributor Prebook: August 19
NAAD: September 30

-é“m @ *Source: Video Business ¢ Information subject to change. Miramax Home Entertainment distributed by Buena Vista Home Entertainment, Inc., Burbank, California 91521. Printed in U.S.A, © Buena Vista Home Entertainment, Inc.

Bonus Materia! Not Rated

b

T

WWW ameticanradiohistory com )3


www.americanradiohistory.com

