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Begins Dn Page 55

5 Euro Trip
Anastacia’s new album tops the
charts in Europe, and the U.S.-
born artist hopes she can bring
that success closer to home.

11 Rock’n’Country

Genre lines continue to fade,

with such rock artists as Bret
Michaels and Kid Rock tuning
up for country fams.

26 Plugging In

Diego Torres aims for a wider
audience as the first non-rock
Argentine act to record “MTV

Unplugged.”
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FuseTV network zresident MarcJuris is markingoie year on the air.

Lighting TV’s Fuse

BY JLL KIPNIS

Marc Juris thinks he can | git a fuse under MTV, but he’ll need ncre
than music videos o incinzrafe “lwe network’s dcminancz of music ze’e-

vision, according to iniusin,. expe-ts.

Juris is president of catle mus ¢ netwprk Fuse TV, which launchad
ane vezr ago this month i-to tre teeth of five other established music

(Continued on page 72)
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Labels Peer
At Pirates
For Insights

Firms Tracking Downloads Say
Industry Likes To Spot Trends

APRIL 24, 2004

BY SCOTT BANERIJEE

Say what you will about Internet pirates, their
downloads speak volumes about what’s hot in music.

That fact hasn’t been lost on record labels, which are
increasingly subscribing
—albeit discreetly—to
companies that monitor ®
illegal download traffic on
peer-to-peer services.

“If we weren’t looking
at the [P2P] data, we’d
be pretty foolish,” says
Jeremy Welt, head of new media at Maverick Records.

Maverick is one of the few labels that admits to
subscribing to services that track illegal downloads.

But John Fagot, a consultant for Webspins, a
company that monitors P2P services, says its data
is being used at every major label.

BigChampagne, the other major player, acknowl-
edges that Warner Bros., Interscope, Elektra,
DreamWorks, Atlantic and Disney’s Hollywood label

(Continued on page 73)

Blue Note Fitted To A Tee

Famed Jazz Label, Ropeadope Link For New Clothing Line

BY MICHAEL PAOLETTA

Blue Note Records knows a thing or two about
music. Ropeadope Industries knows a thing or two
about fashion.

Now, the two companies are joining ferees o
launch a line of clothing, A New Perspective.

The collection, consisting primarily of T-shirts,

draws inspiration from classic Blue Note artwork.
Specifically, the clothes feature reinterpretations of
album covers, images and text/design treatments.
For this partnership, Blue Note is licensing all the
designs ta Ropeadepe (an offshoot of Ropeadope
Records), which will pay royalties based on sales.
The 100% cotton jersey knit T-shirts are supplied
(Contiaued on page 73)
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Top of the News

8 Emepe3.com launches the
world’s first all-Spanish-language
digital music store.

8 The Rock and Roll Hall of
Fame and Museum starts its own
syndicated radio show, “Moonlight
Groove Highway—Rock and Roll
Through the Night.”

Music

11 The Beat: Carlos Santana
writes songs with Black Eyed Peas’
Will.i.am for his next studio album.
12 Classical Score: News of
Anonymous 4’s retirement has its
“American Angels” flying to the
top of the classical music chart.
13 In The Spirit: The Gospel
Music Assn.’s 35th annual Music

-

SPECIAL REPORT BEGINS ON PAGE 35

22 R&B: Crushing Blueprint
serves up hip-hop beats for the
advertising market.

24 Beats & Rhymes: The 10th

"~ GEORGE STRAIT

60 Songwriters & Publishers:
Clay Aiken’s rendition of Neil Seda-
ka's “Solitaire” proves the timeless-
ness of the songwriter's material.

payments.

46 Home Video: A slate of
home videos geared toward the
gay and lesbian population is
timed to coincide with Gay
Pride Month.

Global

49 First installment in a two-part
series examining new music break-
ing out of Scotland and Ireland.

51 Global Pulse: The Corrs
return from their four-year hiatus
with “Borrowed Heaven.”
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21 Boxscore
41 Billboard Picks
48 The Billboard BackBeat
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as the Joe Strummer documen-
tary “Let’s Rock Again!”

20 Touring: High demand for
praise and worship acts fuels sales
of Christian tours and records.

HIII Talent

3li Plus Music
BEGINS ON PAGE 15

Boca,” inspires a tour.

32 Beat Box: Japanese restau-
rant chain Haru thinks the hit

dance song of the same name is a
tasteful way to brand its business.

38 Nashville Scene: George
Strait’s song “Desperately” is the
first big hit for publisher
Moonkiss Music.

43 A cross-marketing deal
between Irish rock act Mrnorth
and designer Valentiro illustrates
the “advertainment” trend.

44 The Indies: Vinyl builds mus-
cle for Runt Distribution’s sales.
45 Retail Track: Virgin Enter-

tainment Group North America is
back on track with its supplier

QUOTE OF THE WEEK

6 We’re buying a bunch of stuff. But we
want to wait and let the smoke clear on
this one first.’
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SUMO - Catch me if you can ...

Save $ 2,000 on owning Heimut Newton's legendary, record-breaking
book SUMO. Only a few copies remain from the 10,000 printed worldwide.
Starting May 1st the price for SUMO will increase to $ 5,000.

Order your book now for $ 3,000 - this is your last chance!

Ed. June Newton / Limited edition of 10,000 copies worldwide, signed and
numbered by Helmut Newton / Hardcover + table designed by Philippe Starck,
20 x 27.5 inches (500 x 700 mmy}, 66 Ib. (30 kg), 480 pp.
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Evan
Lamberg’s
E.V.L.A. label
aims to build
careers—
slowly

OF THE NEWS

Europe |
Embrace

BY MICHAEL PAOLETTA
and EMMANUEL LEGRAND

Anastacia has America
to thank for her upbring-
ing. But she has Europe
to thank for her suc-
cess. Born in Chicago
and raised in New
York, Anastacia has
seen her self-titled
third album for Day-
light/Epic debut at No. 1
throughout much
of Europe,
where it was
released March 29.

Time will tell if she receives a
similar reaction in the United
States. The album is due to arrive
this summer.

Overseas, “Anastacia” entered the
Billboard European Top 100 Albums
chart at No. 1. By comparison, Janet

(Continued on page 72)

Anastacia: ‘If a country wants me,
I am there’

EU Merger Delay
Signals Big Probe

BY LEO CENDROWICZ
and WOLFGANG SPAHR

BRUSSELS—The European Commis-
sion’s decision to temporarily stop the
clock on its investigation into the
planned merger of Sony Corp. and Ber-
telsmann’s music divisions is an indi-
cation of the expanding depth and
breadth of its probe.

The Commission, the executive
authority of the European Union (EU),
has sought an unprecedented volume
of information from the principals to
the deal, as well as their competitors
and other players in the market.

Andy Kleinman
launches first
all Spanish-
language
digital music
store

the EC to demand even more input.
“This additional request concerns information

£ o

S 3
# o
R |

. A

KREILE: CONCERNED
ABOUT AUTHCRS’ RIGHTS

on a variety of markets,” says Tilman
Liider, spokesman for EU competition
commissioner Mario Monti.

Liider says a new deadline will be
set after the EC receives answers to a
marketplace questionnaire it has dis-
tributed to numerous companies in
and out of the industry.

The EC’s original deadline for its
probe was June 22. Any formal state-
ments objecting to the merger were
due at the end of April. That deadline
has also been suspended.

While the investigation is mainly focusing

The delay—probably for two weeks—will allow

(Continued on page 71)

BY RAY WADDELL

For Irving Azoff and his new
partners, the proposed acquisition
of TBA Entertainment could be just
the beginning.

“We’re buying a bunch of stuff,”
Azoff says. “But we want to wait and
let the smoke clear on this one first.”

Azoff is purchasing the event
production and management firm
in partnership with veteran enter-
tainment executive Robert Geddes
and investment firm JHW Green-

Stamford, Conn.

Azoff Opens Wallet

Other Purchases Could Follow TBA Deal

The deal, first reported Feb. 9 by bill-

AZOFF:TBA NAME
WiLL BE DROPPED

tree Capital, an affiliate of Whitney & Co. of preferred stock, after transaction expenses.

board.biz, is expected to close dur-
ing the second quarter, subject to
shareholder approval.

The transaction, described as a
“definitive merger agreement,”
would take the publicly traded TBA
private. It has been unanimously
approved by the TBA board.

Under the deal, Azoff and his part-
ners will acquire TBA's stock for cash
considerations totaling $6.15 mil-
lion, or 67 cents per share of com-
mon stock and 70 cents per share of

(Continued on page 69)
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Trial To Probe CCC Biz Practices

BY RAY WADDELL

In a case fraught with huge impli-
cations for the concert industry, the
antitrust suit pitting Denver inde-
pendent promoter Nobody in Partic-
ular Presents (NIPP) against Clear
Channel Communications is set for
an Aug. 2 trial.

A federal judge in Denver is allow-
ing NIPP to proceed with its suit
against CCC, finding that the latter
had attempted to create a monopoly.

NIPP originally filed the suit in
August 2001 (Billboard, Aug. 18,
2001). CCC unsuccessfully filed a
motion to dismiss in October of the
same year (Billboard, Oct. 9, 2001).

On April 2 this year, Judge Edward

Nottingham of the U.S. District Court
for the District of Colorado ruled that
CCC’s cluster of eight radio stations in
the Denver area was not a monopoly.

However, the judge also stated he
believed CCC had intended to create a
monopoly position when it rejected
paid advertising by NIPP.

NIPP alleged that the Denver radio
stations in question played songs by
artists whose concerts were promoted
by Clear Channel Entertainment in the
market but did not play songs by bands
that NIPP promoted.

CCE is the live entertainment arm
of CCC and is the largest concert pro-
moter and venue operator in the world.

Nottingham’s 125-page decision
reads, in part, “NIPP provides suffi-

cient evidence that Clear Channel
intends its manipulation of airplay to
interfere with NIPP and other pro-
moters’ prospective business relations
with artists.”

Numerous bands, booking agen-
cies, agents, managers and record-
label personnel are mentioned in the
court papers.

“This is a pretty amazing ruling,”
NIPP's Jesse Morreale tells Billboard.
“I would imagine for those on the
other side [of the case] this would be
a pretty sobering read.”

Morreale, who resigned from his
day-to-day duties at NIPP in January,
remains a partner in the company
and has been a point man for NIPP
in the lawsuit.

In many ways, the Denver case has
been portrayed as a David vs. Goliath
conflict, and the industry continues to
closely monitor it.

“We’ve always believed we had a
strong case, and this is a partial vin-
dication of that belief,” NIPP presi-
dent Doug Kauffman tells Billboard.
“|CCE’s] tactics have impacted our
business; that’s why we filed suit in
the first place.”

Andrew Levin, CCC’s chief legal offi-
cer, tells Billboard, “We are pleased the
judge threw out several claims and
narrowed the case significantly. We're
confident that when both sides of the
story are heard at trial, the remaining
allegations will be dismissed as well.”

Levin says the judge dismissed radio

station monopoly and consumer pro-
tection claims. He adds that a high
standard is required to dismiss claims
prior to trial, and the judge views all
facts in the light most favorable to the
plaintiff, then applies the law.

A pretrial conference is set for
April 30. Levin says there are mate-
rial facts in dispute on the remain-
ing NIPP claims.

For his part, NIPP’s Kauffman says
the case has cost his company a lot of
time, energy and money. “We’re look-
ing forward to the trial starting on
Aug. 2,” he says.

Lead attorneys representing NIPP
in the case are John Francis and
Dale Harris of Davis, Graham &
Stubbs in Denver.

. Atlantic
_EMI Pub's
Lamberg
"Bow Label

%BY MELINDA NEWMAN

In creating a label with Atlantic
Records, Evan Lamberg is hoping
to cultivate a “philosophy of
L patience in an impatient world.”

To that end, E.V.L.A. Records
Entertainment, a joint venture
between Atlantic and Lamberg, will
Ebe dedicated to slowly building
artists’ careers.

“The days of extravagant spending
are over,” Lam-
berg says. “This
record label is
about creativity first and then about
being financially responsible. If my
artists don’t blow up and sell a mil-
lion albums, they can still make
record two, three or four.”

In an unusual arrangement,
Lamberg will continue as executive
VP of creative for North America at
EMI Music Publishing.

All acts signed to the new label
must also be EMI writers. EMI
Music Publishing, while not an
investor in E.V.L.A., will share in
the label’s earnings.

EVLAs first release will be “Take
It All Away,” the debut album from
singer/songwriter Ryan Cabrera
Due June 29, the album was pro
duced by the Goo Goo Dolls’ Johnny

LAMBERG: ‘CREATIVITY FIRST'

Rzeznik. First single “On the Way
Down” goes to radio May 17.

The idea for the label came out
of a discussion two years ago
between Lamberg and Roger
Ames, who at the time was chair-
man of Atlantic parent Warner
Music Group.

Although Lamberg works with
all the labels in his role at EMI,
some of his biggest successes have
been with Atlantic acts such as
Matchbox Twenty,
Hootie & the
Blowfish, Jewel,
Sean Paul and Stone Temple Pilots.

“Roger said, ‘You have a great
rapport with Atlantic. Can’t we for-
mulate something a little more
structured?’ ” Lamberg recalls.

Even though Ames and a num-
ber of Atlantic executives with
whom Lamberg initially planned
the label have left the company
during its recent restructuring,
Lamberg says that such remain-
ing heavyweights as Atlantic
Recording Group CEO Jason
Flom and co-chairman/COO Craig
Kallman were supportive from the
beginning.

“Evan is an extraordinary exec-
utive who has proved over many

(Continued on page 69)

SSL Targets DAW User

Console Maker Enters Digital Recording Market

BY CHRISTOPHER WALSH

In a clear sign that the digital audio workstation (DAW)
has permanently and profoundly altered the audio record-
ing industry, Solid State Logic (SSL) is throwing its hat
into the ring.

The leading producer of large-format recording and mix-
ing consoles for music production will unveil the AWS 900
Analogue Workstation System at the National Assn. of Broad-
casters spring convention April 19-22 in Las Vegas.

The AWS 900 combines SSL's “SuperAnalogue” signal
path and processing with digital control, creating an inte-
grated hybrid of analog console and DAW interface.

It allows direct control of DAW recording, editing and
mixing functions and
operates independent of
the DAW platform, mak-
ing it compatible with Pro
Tools, Nuendo and Logic
Audio, among others.

The AWS 900 will begin
shipping in June and will
be priced at $85,000, sub-
stantially less than the
cost of SSLs large-format
consoles.

SSLs 4000 G and 9000
J Series analog consoles
have been hugely suc-
cessful. The Oxford, Eng-
land-based manufacturer
claims more than 3,000
SSL-equipped recording,
post-production and broadcast facilities around the world.

The company’s XL 9000 K Series analog console, intro-
duced in 2002, recognized the DAW’s growing presence in
audio recording with the integration of a flat-screen display
on the center section, allowing DAW display.

SSL took a significant step toward DAW integration with
the 2003 introduction of the XLogic product line, which fea-
tures rack-mounted signal processing units developed from
the K Series console.

XLogic products afford DAW-based recording envi-
ronments individual SSL components that are virtu-
ally identical to the large-format console from which
they are derived, at a fraction of the latter’s cost and
physical size.

Solid State Logic's AWS 900 Analogue Workstation System

SSL managing director Colin Pringle says that his com-
pany hit its stride years ago, when its 4000 series became
the centerpiece of the recording studio of the day, with its
tape machines and signal processing.

“There have been changes in the way that people work,”
Pringle notes. “A lot of production work goes on outside
of a conventional studio environment. That’s been largely
enabled by the widespread use of DAWs. People are look-
ing for extended control of [DAWSs] through a tactile con-
trol surface, because there’s a limited amount you can do
with a mouse.”

Avariety of DAW controllers currently exist. For exam-
ple, Digidesign, manufacturer of the Pro Tools platform,
offers a range of console surfaces, from the eight-fader
Digi 002 and Command
8 to the Control 24 and
ProControl.

ProControl is expand-
able to 48 channels. The
24-channel AWS 900,
however, is a complete
SSL console within the
compact footprint of a
DAW interface.

As DAWSs have come to
dominate recording in
and outside of traditional
studios, audio profession-
als have attached greater
emphasis on the front
end of the signal chain to
provide analog warmth to
digital recording. Vintage
preamplifiers and compressors, as well as new models
designed in response to the DAW’s proliferation, have
become very popular.

“A lot of people don’t want to overlook analog,” Pringle
says. “The quality of what you capture and how you process
that is of paramount importance before it gets as far as stor-
age and subsequent manipulation.”

Just as the AWS 900 is aimed at DAW users, its intro-
duction may signal acknowledgement of the diminishing
market for the large-format consoles that for decades
served as a commercial recording studio’s centerpiece.

New York-based engineer/producer Pat Dillett says, “They
certainly realize that selling 96 channels of hardware to peo-
ple is not going to happen at the pace it used to.”
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On the heels of th2 greatest album of his
acclaimed career, MR. KIM WATERS

returns this spring with the seductive
IN THE NAME OF LOVE
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New Download Site
Targets Latin Market

BY LEILA COBO

MIAMI—A new all-Spanish download site is betting that
Hispanics represent a burgeoning market for buying

music online.

Emepe3.com, which launched last week, is billed as
“the world’s first all-Spanish-language digital music
store.” The site has a catalog of approxi-
mately 250,000 indie tracks, 100,000 of
which are currently available for purchase at

the equivalent of 99 cents each.

Perhaps most important, Emepe3 is avail-

able to consumers around the world.

“We are oriented to the Hispanic market
worldwide, and we have no restrictions by coun-
try,” founder and CEO Andy Kleinman says.

Currently, consumers in Latin America can-
not legally download from any of the other
sites available in the United States, including

Apple’s iTunes.

Emepe3, which developed its own technolo-
gy and software, allows non-U.S. customers to
access tracks and pay for them in local currency.

However, Kleinman stresses, his initial focus will be the
U.S. Latin market, which is already accustomed to the legal
downloading process but will benefit from a Spanish-

language service.

Emepe3 does not have repertoire from any of the major
labels. Kleinman says he has initiated conversations with
the majors, but the issues of licensing and pricing from
country to country have complicated the talks.

“When we first spoke with them, the Apple store wasn’t
up, and they really had no idea,” Kleinman says. “Now, I

think they’ll see us up and running, and we’re a Spanish site,
so they’ll feel left out [if their product is not included].”

Kleinman, 23, founded Emepe3 as a music news site

KLEINMAN: ‘NO
RESTRICTIONS BY COUNTRY'

in 1999. His revamped company, which is financed by a
German investment group, has offices in Miami and
Buenos Aires.

Because Latin music piracy has reached
crisis proportions in the United States and
Latin America, Kleinman hopes to partner
with the International Federation of the
Phonographic Industry and the Latin Acade-
my of Recording Arts and Sciences to create
anti-piracy campaigns.

Although Latin music is increasingly being
offered at download stores, its presence and
promotion on such sites have been minor.

However, a study released last month found
that Hispanics use the Internet more fre-
quently than the general online population to
listen to music and download files, among
other activities.

The second annual America Online/RoperASW U.S. His-
panic Cyberstudy interviewed 615 Hispanic Internet users
and 300 general-population users.

According to the study, 54% of online Hispanics regularly

or occasionally listen to music via the Internet, compared
with 30% of the general online population. And 39% of online
Hispanics said they regularly or occasionally download music
files, compared with 27% of the general population.

Rock Hall Plans Nightly Radio Show

BY MELINDA NEWMAN

It’s only rock’n’roll, but Crystal
Mountain Productions hopes you like it.

The Cleveland-based company has
linked with the Rock and Roll Hall of
Fame and Museum to produce a
nightly syndicated radio program run-
ning from 12 amto 6 a.m.

“Moonlight Groove Highway—Rock
and Roll Through the Night” is a
music-driven show that will also fea-
ture interviews, call-ins and reports
from a team of correspondents. It will
broadcast from the Alan Freed radio
studio in the Rock Hall.

Cleveland-based Envision will syn-
dicate the show, which will bow this
fall. The primary target will be rock and
classic rock stations. But Envision and
Crystal Mountain say they will even tar-
get triple-A and talk stations because of
the show’s diverse elements.

“On overnights, you can hear sports,
you can hear people talk about crop cir-
cles, but no one’s thought to create a
show like this for rock music fans,” says
Christopher Dieck, president/CEO of
Crystal Mountain.

The rock format has a number of syn-
dicated programs, including the long-
running “Rockline,” and such newer
entries as “Little Steven’s Underground
Garage,” “Hard Drive” and “Nights With
Alice Cooper.” However, the format does

not have an overnight offering like
“Moonlight Groove Highway.”

ECONOMICAL MODEL
The show can bring big names to
stations’ overnights. But more impor-
tant, it can save them money, says
Sean Ross, VP of music and program-
ming for Somerville, N.J.-based Edi-
son Media Research.

VINTAGE ROCK N ROLL

THROUGH THE NIBGHT

LIVE FROM THE RODK AND ROLL HALL OF FAME MUSEUM

“The selling point of syndicated
shows has always been getting big
names,” Ross says, “but for a lot of sta-
tions, it's not that lofty; the advantage
is more-than-adequate talent without
the salary.”

Although affiliates will share ad rev-
enue with the show—which, like most
syndicated programming, is available

on a barter basis—Envision president
Danno Wolkoff believes the stations can
more than make up the money.

“Most stations are using that time
for make-goods and bonus spots,” he
says. “We're coming to them where
they can tap into a new kind of national
and local dollar.”

For the Rock Hall, the show means
a tremendous amount of free exposure.

“The museum was built with a radio
studio in it for one major reason: to
have stations do remotes from across
the world and to remind people that
we're in Cleveland,” says Terry Stewart,
CEO/president of the Rock and Roll
Hall of Fame and Museum.

“We don’t use the studio very often
from midnight to 6 a.m., so the oppor-
tunity to have someone broadcast from
our studio [then] is great PR and pro-
motion for us.”

Crystal Mountain is paying the
Rock Hall a licensing fee and paying
for the use of the studio. The Rock
Hall does not have a say in the pro-
gramming, but Stewart says Crystal
Mountain will have access to the
museum’s archival material.

Wolkoff hopes to debut the show
with at least 24 affiliates. Stations will
receive the program live via satellite.
Dieck says the big pitch will come dur-
ing the Conclave radio convention in
Minneapolis in July.

NEVWSLINE - - «

THE WEEK IN BRIEF

RealNetworks is lobbwing Apple Computer to join forces against Microsoft in the
digital-music market, according to a report in The New York Times. RealNet-

works chairman/CEO Rob Glaser reportedly sent an e-mail to Steve Jobs last
week imploring the Apple CEO to make the iPod compatible with Real’s
RealPlayer Music Store. Real wants to license Apple’s FairPlay digital rights
management technology in exchange for making the iPod the default device
for Real’s software, the report says. Glaser reportedly hinted to Jobs that if
Apple did not license its DRM, Real would explore opportunities with rival
Microsoft. “We have been committed that consumers who use our services
can use a market-leading device,” a Real spokesperson tells Billboard. “We're
committed to universal use, interoperability and consumer convenience.”
Apple could not be reached for comment by press time. BRIAN GARRITY

Five major entertainment trade bodies have teamed to form the Coalition of
Entertainment Retail Trade Assns. (CERTA). The group—which consists of
the Digital Media Assn., the Interactive Entertainment Merchants Assn., the
National Assn. of Recording Merchandisers, the National Assn. of Theatre
Owners and the Video Software Dealers Assn.—plans to publicly address
common concerns. CERTA members will hold their first joint activity April
20 on Capitol Hill, when they will meet with lawmakers to discuss how con-
gressional support can help combat entertainment piracy. JILL KIPNIS

A San Diego dothing manufacturer is suing Britney Spears for $10 million,
claiming her use of the phrase “in the zone” infringes its trademarks. In court
documents obtained by Billboard, Lite Breeze and its founder Rodd Garner
contend that the use of “in the zone” on Spears’ multi-platinum Jive album of
the same name, as well as on DVDs and T-shirts, is unauthorized. Lite Breeze
also filed a cease-and-desist order to ban Spears from using the trademark in
her concert recordings and promotional campaigns. Clear Channel Enter-
tainment Television, Jive Records and Signature Network are also named as
defendants. The name of Spears’ recent tour, which opened in San Diego last
month, was changed to the Onyx Hotel tour from the In the Zone tour after
the suit was filed Feb. 17 in the U.S. District Court for Southern California.
Lite Breeze has owned the trademark since 1992. Peter Anderson, who repre-
sents Spears in the case, could not be reached for comment. SAMANTHA CHANG

Local 802 of the American Federation of Musicians has reached an agreement
with the Variety Arts Theater, a New York off-Broadway theater, under which
the Sinfonia virtual orchestra will be used in its presentation of “The Joys of
Sex.” The deal states that the theater will use Sinfonia only with the consent
of the union. This is the latest development in a long-running dispute
between the musicians’ union and New York-based Realtime Music Solu-
tions (RMS), which manufacturers Sinfonia. In March, RMS filed an unfair
labor practice charge against Local 802 after the latter’s February agreement
with the Opera Company of Brooklyn banned its use of Sinfonia. The Nation-
al Labor Relations Board dismissed the complaint. CHRISTOPHER WALSH

Canadian broadcaster CHUM Limited has signed an agreement to purchase all
the shares of Calgary, Alberta-based Craig Media. This includes the digital spe-
cialty TV channels MTV, MTV2 and TV Land as well as conventional TV stations
in Calgary; Edmonton, Alberta; and Winnipeg, Manitoba; CKX, a CBC affiliate
station in Brandon, Manitoba; and the recently launched Torontol station in
Toronto. CHUM will purchase Craig Media for $265 million (Canadian) in
cash. It will finance the purchase with bank debt. The transaction is subject to
approval by the Canadian Radio-television and Telecommunications Commis-
sion, among others. CHUM owns and operates 30 radio and eight TV stations
and 18 specialty channels, including MuchMusic. LARRY LeBLANC

Nielsen Entertainment and videogame maker Activision have released a study on
the effectiveness of advertising in videogames. Nielsen is developing a system
that aims to track gaming habits as a tool for advertisers. The study, “Video
Game Habits: A Comprehensive Examination of Gamer Demographics and
Behavior in U.S. Television Households,” surveyed more than 1,000 males
ages 8-34 from a sample of Nielsen TV households. Three-quarters of the
surveyed population said they own a videogame system. One-quarter of
active gamers could recall in-game advertisements from the last game they
played, and one-third said in-game ads help them decide which products to
buy. Upon releasing the study, Nielsen announced that it was developing a
systemn that will allow Activision and other videogame companies to supply
advertisers with audience measurement data. Nielsen aims to provide tools
for advertisers to effectively measure ad exposure, demographics and audi-
ence recall as it pertains to videogame use. SCOTT BANERJEE

For the latest breaking news, go to billboard.biz.
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Piracy Endgame In Sight

he contentious fight between the

music industry and peer-to-peer

file-sharing services is drawing
closer to the endgame.

The beginning of the end was signaled
earlier this month, when Congress
finally stepped up with legislation that
would clear the way for the federal gov-
ernment—finally—to take responsibility
for enforcing U.S. copyright laws.

A Senate bill would authorize the Jus-
tice Department to go after online copy-
right infringers in civil, as opposed to
criminal, court. Pursuing civil claims is a
much easier process and requires a lower
standard of proof to obtain a conviction.

The House bill is stronger; it gives
prosecutors the authority to go after file
sharers as felons, which could put perpe-
trators in jail for up to 10 years. The bill
is overkill in the fight against prolific
individual downloaders, who largely have
been the target of Recording Industry
Assn. of America lawsuits.

But it could provide an important
weapon in the fight against organized
rings of illegal downloaders and those
who pirate physical CDs.

Organizations that represent P2P

services are obviously unhappy with the
legislation. If the measures pass, it will
put services such as Grokster and Blub-
ster in a difficult position.

But clearly this legislation is needed,
and not for the obvious reason. It’s cer-
tainly the federal government’s job to
enforce its own laws, and it’s about time
that Congress gave prosecutors the
proper tools to do the job.

Our best hope is that
congressional action
will force both sides to
negotiate in good faith.

But our best hope is that congres-
sional action will finally force both sides
to negotiate in good faith to end what
Sen. Patrick Leahy, D-Vt., aptly called an
“intolerable predicament.”

Let’s start with something everyone
can agree on. Sharing copyrighted works
over the Internet is flat wrong. It robs
everyone who creates music, from the
big labels to artists.

By the same token, P2P services rep-

resent promising new technologies and
should be allowed to flourish—legally.

When emerging technologies clash
with existing law, P2P proponents argue
that the law should be changed. Frankly,
that argument has merit, but not when
such changes threaten to undermine an
entire industry.

Rather, we need to find a middle
ground that would allow for the con-
tinued development of P2P services
without illegal file sharing. But so far,
neither side seems interested in a rea-
sonable solution.

Negotiations have been more like the
old Abbott & Costello routine: “Who’s on
First? What’s on Second? and I Don’t
Know is on Third.”

You know the drill:

“Who’s on first?”

“I don’t know.”

“No, he's on third.”

“Who?”

“No, he’s on first...”

And on it goes.

Congress has done the right thing by
putting this legislation on the table;
now it needs to bring the two sides to
the table.

Does something make you jump and shout? Write a to letter the Editor! Mail to Keith Girard, Editor-in-Chief, Billboard, 770 Broadway, 6th Floor,

New York, N.Y., 10003, or e-mail to letters@billboard.com. Include name, title, address and phone number for verification. Letters should be concise

and may be edited. Names can be withheld, if requested, at the discretion of the editor. All submissions published shall become the sole property of
| Billboard, which shall own the copyright in whole or part, for publication.
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Combinations Of Entertainment And Advertising Can Be Win-Win Situations

In Defense Of Advertainment

Peanut Butter Cups: A guy is walking along, blissfully
enjoying a chocolate bar, while another guy is joyfully
consuming a jar of peanut butter.

Then, someone stumbles, and whammo! A profound com-
bination of chocolate and peanut butter occurs, and candy is
never the same.

The guy with the chocolate bar is the entertainment busi-
ness. The guy with the jar of peanut butter is the corporation
that advertises. Both are stumbling,

‘. 7 ou might remember the old commercials fo* Reese’s

Even the movie business, while still vibrant, is bracing itself
for the onset of widespread piracy against the background of
increasing budgets.

As these changes cause us to abandon many of the tradi-
tional models, we are seeing win-win combinations of
entertainment and advertising. They range from corporate
advertisers’ sponsorship of, and product placement in, real-
ity TV programs to the boosting of the careers of artists
like Michael McDonald, Sting and James Taylor.

Creative commercials use their

but as the two worlds collide, some-
thing good is happening.

Nothing is new about the combina-
tion of advertising and entertainment;
these areas have a natural symbiosis.

Music has been used in TV and radio
commercials for decades. Corporations
have long provided backing to TV and
radio programming and have spon-
sored live concerts.

But the new era of “advertainment”

Taking
Issge"

By Laurie sdridno

music respectfully and in related tie-
ins. There has been a virtual tidal wave
of TV programs, print promotions,
Internet promotions and videogames
involving artists and their music.

As many artists now recognize,
there is nothing evil about having
| their music associated with a particu-
lar product. At the same time, many
advertisers are striving to create pro-
motions that are “artist-friendly” and

represents a dramatic change in the

ways that these two areas can support one another. Indeed,
the line between entertainment and advertisement is increas-
ingly blurring, and some of the most creative works are those
created under corporate auspices.

With the advent of TiVo and similar devices, TV audiences
can ignore commercials, Consumers have more ways to spend
their free time, and corporations are searching for methods to
reach consumers that are not unduly intrusive but still secure
their attention.

At the same time, sales of CDs are diminishing, the major
record companies are consolidating and recording artists
and songwriters are seeing their traditional streams of
income decreasing.

Similar changes are occurring in the world of TV, with the
proliferation of channels and competitive devices for distrib-
uting TV content.

to set up deals that provide the artists
with the promotional push they need in their own careers.

As record companies are hesitant to sign new acts, new
artists are achieving initial buzz by appearing in ads or
other promotions.

And with labels reluctant to invest substantial marketing
funds in their signed acts and as radio becomes less diverse,
the availability of advertising tie-ins helps provide the artists
and their music with the exposure it needs.

Similar changes are occurring in the world of live events.
Tours have remained strong as an independent profit center,
even for artists that don’t have a new record to promote.

Corporate sponsors are playing roles well beyond putting
up a bit of money in exchange for having a sign on the wall
of a venue.

They are looking for ways to have their brands more sub-
stantively associated with live events and, in return, artists are

receiving bigger payouts and more promotional tie-ins that in
turn boost the artists’ profiles.

The success of Celine Dion’s multi-faceted relationship
with Chrysler (including Chrysler’s support of Celine’s long-
running show at Caesars Palace Coliseum in Las Vegas) is a
good example of how this can work well.

Advertisers are in search of artists whose music is
compatible with the advertisers’ image and desired cus-
tomer base.

Of course, some artists will never allow their music to be
used in the promotion of a product, and many will limit their
associations to advertisers they consider politically acceptable
or at least benign.

In some cases, artists can benefit from the demographic
associations with a company considered to be hip.

Where there is an advertiser/artist match, the joint market-
ing possibilities are virtually endless, and they can result in
the creation of, and support for, great art.

Artists and their representatives will work to ensure that
any promotions treat the art and the artist appropriately
and provide the artist with the cash or cash equivalents that
are needed.

Corporations will work to ensure that their brands are
receiving the push they need and that costs are limited to the
extent possible.

In many cases, artists and advertisers fail to recognize
how much they actually can help one another. In some
cases, the deals between them can be structured so that rela-
tively little cash changes hands, but promotional benefits are
instead exchanged.

In the best cases, the consumer learns more about, and
develops better associations with, an advertiser, and the artist
is entertaining the consumer and strengthening the artists’
own profile.

When it works, advertainment can be a very good thing.

Laurie Soriano is a partner and co-chair of the entertainment
law group with Manatt Phelps & Phillips in Los Angeles.

Report Deters Sensible Debate On Crowd Safety

We would be interested to know
how you reached the conclusion that
“a paucity of crowd-management
skills threatens the U.K. touring
business” (“Study: Events Unsafe,”
Billboard, March 27).

It certainly wasn't in the prelim-
inary report on crowd dynamics by
Buckinghamshire Chilterns Uni-
versity College. Neither did the
report, which was presented at the
ILMC Safety Focus Group session
this year, conclude that events
were unsafe.

Indeed, your reporter even failed
to get the name of the study right.
Its correct title is “A Comparative
Report on Crowd Dynamics, Be-
haviour and Management at the
Eminem and Robbie Williams Con-
certs at the National Bowl and
Knebworth, Respectively, in the
Summer of 2003.”

The title you used referred to an
entirely different publication.

What the report actually

describes are the preliminary find-
ings of research at these two
“super-scale” events and the fac-
tors that need to be taken into
account when planning a crowd
management strategy for events
of this kind.

These are hardly typical con-
certs, even in the U.K., so the
report could scarcely be a com-
ment on the entire U.K. touring
industry. Furthermore, your
reporter, Juliana Koranteng,
ignored the fact that there were
representatives from Germany,
Ireland and Holland on the Safe-
ty Focus Group panel, reflecting
the fact that this is a fully inter-
national issue.

She also failed to report the
very positive contributions from
both Padraic Boran of MCD Pro-
ductions in Ireland (who offered
suggestions on venue location,
the strength of supporting bills
and effective signage) and Sabine

Funk of the 200,000-capacity
Rheinkultur festival.

The fact that a photograph of
Feargal Sharkey appeared along-
side the article added to the confu-
sion you created, as he was not an
SFG panelist and, to the best of
our knowledge, was not even pres-
ent at our session.

Nonetheless, we would be
delighted to discuss the subject
with Mr. Sharkey, should the
opportunity arise.

The issue of crowd safety is one
which affects the entire live music
industry. We hope that studies
such as ours will throw light on a
complex and occasionally contro-
versial subject.

By contrast, the uncharacteristi-
cally sensationalist and inaccurate
reporting you provided last month
only serves to hold back sensible
debate on the topic.

The ILMC Safety Focus Group
Montlaur, France.

Anti-Piracy Call
Lacks Logic

Hugh Prestwood’s concluding
threat in his contribution to the
Billboard Anti-Piracy Campaign
is that if peer-to-peer download-
ing doesn’t cease, our society
“will soon see the creation and
production of that commodity
[songs] cease.”

Balderdash. Recent science
shows that humans have made
music longer than we have used
fire. “Barbara Allen,” “Go Tell It
on the Mountain,” “Whiskey in
the Jar” and literally thousands
of other folk songs and spirituals
that form the basis of virtually
all American music composed
today—including Prestwood’s—
were made before a song became
a “commodity.”

In his magnanimity, Prest-
wood offers, “Let us come
together.” Then he proposes that

file sharers do a variety of things
that meet Ais interests without
offering downloaders anything at
all: not the singles that used to
be for sale, not albums with
greater content at more afford-
able prices, not even a guarantee
that some of the money will go
to recording artists.

All we’re offered is that hollow
claim that there won’t be any
music unless the status quo is
preserved. Chicken Little used
better logic.

There are very real reasons
why we need to concern our-
selves with how songwriters and
artists get paid and, indeed,
whether they get paid at all. [
hope that the next part of the
Billboard Anti-Piracy Campaign
addresses some of them.

Dave Marsh

Editor

Rock & Rap Confidential
Los Angeles
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News of
Anonymous 4’s
upcoming
retirement lifts
‘American
Angels’ to No. 1

Santana, Will.i.am
Collaborating

Black Eyed Peas leader Will.i.am
and Carlos Santana have been writ-
ing together for Santana’s next
studio album.

“He was like, ‘Wow, ['ve never
seen anyone so focused,” ” Will.i.am
says of Santana’s reaction to his
work ethic.

“I got to his studio at 10 a.m., and
we finished a song [that day]. It’s
called ‘TAm Somebody.” "

In addition to working on his new
studio album, Santana, who will
join Eric Clapton June 6 at Clap-
ton’s Crossroads Guitar Festival in
Dallas, has been working on a

Hawkins won by default after the
defendant failed to appear. The
judge, Los Angeles Superior Court
Commissioner Roberta H. Kyman,
also put a judgment against the ven-
dor for $324—the total amount the
CDs were sold for—plus Hawkins'
court costs.

In her original filing in Decem-
ber, Hawkins alleged that the ven-
dor illegally obtained a promo-
tional copy of her April 20 release,
“Wilderness,” and sold one copy
online for $300 on Dec. 5 and two
subsequent copies for $12 each
on Dec. 23.

Hawkins purchased

he
Beat
® O

By Melinda Newman

mnewman@billboard.com

the CDs back from the
fans who bought them
from the vendor, who
could not be reached
for comment.

“She’s not doing this
for the money. That’s
why she made the
small claims suit for
$324, not [the small
claims limit of] $5,000,”
says Gigi Gaston,

benefit record for Milagro Founda-
tion—the charity started by Santana
and his wife, Deborah, that aids dis-
advantaged youth. No word yet on a
release date for either album.

ONE DISC AT A TIME: Singer/song-
writer Sophie B. Hawkins has won
her case against an online vendor
whom she alleged sold advance
copies of her album five months
before its release.

In an April 13 decision in Santa
Monica, Calif., small claims court,

Hawkins’ manager. “It’s
about sending a message.”

ALVIN ON THE MOVE: After 13 years
of recording for HighTone Records,
Dave Alvin has inked a licensing
deal with Yep Roc Records.

The Graham, N.C.-based label
will release Alvin’s next two
albums worldwide. Yep Roc is a
wholly owned subsidiary of Red-
eye Distribution.

“I would be flipping burgers if it
were not for [HighTone], and 1

(Continued on page 12)

1 20

Popularity of
praise and
worship genre
extends CeCe
Winans’ ‘Throne
Room’ tour

Rocks’g

More Pop Artists Crossing
Boundaries Between Genres

DEBORAH EVANS PRICE

NASHVILLE—During a recent Kenny Ches-
ney concert in Albany, N.Y., Poison frontman
Bret Michaels joined Chesney onstage. Much
to his surprise, when he and Chesney
launched into Poison’s '80s power ballad
“Every Rose Has Its Thorn,” the crowd
sang along with every word.

In looking at the country charts dur-
ing the past year, perhaps Michaels
shouldn’t have been so shocked.

The lines between country and rock

fans are definitely fading. And barri-
ers that once existed at radio are
crumbling.
Kid Rock and Sheryl Crow had a
massive radio/video hit with “Picture.”
Rock’s version of the song with coun-

try chanteuse Allison Moorer became
the top-selling commercial country sin-
gle last year. Crow recently graced the
Billboard Hot Country Singles & Tracks
chart with “The First Cut Is the Deepest.”
Uncle Kracker’s duet with Chesney,
“When the Sun Goes Down” (the title cut
of Chesney’s multi-platinum album) reigned
(Continued on page 38)

Bret Michaels is one of many rock artists whose
music strikes a chord with country fans.

THERE WILL BE A TELEPHONIC AUCTION ON MAY 10™

OF CLASSIC MASTERS BY GENRE INCLUDING THE FOLLOWING MAJOR ARTISTS:
'ALTERNATIVE ROCK
POP ROCK

THE AUCTION WILL INCLUDE MASTERS IN THE SAME GENRES BY 12 OTHER ARTISTS PLUS VARIOUS
SOUNDTRACKS. TO BID YOU MUST PROVIDE CONTACT INFORMATION BY APRIL 21°" SO WE CAN SEND
YOU AUCTION DETAILS BY APRIL 28™. REACH US BY E-MAIL USING billboard@equitabletransitions.com.
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Radio, Retirement Lift ‘Angels’ To No. 1

Despite a stellar reputation and
solid sales, Harmonia Mundi USA has
never put a CD atop the Billboard
classical music chart during its 22-

year history.

But that changed April 10, when
Anonymous 4 and its album “Ameri-
can Angels” shot to the top spot.

Why this album, and why now?
Nearly all of Anonymous 4’s previous
albums have reached the top 10, so
it’s not surprising that one has finally
reached the pinnacle.

But other elements are at play as
well: For starters, Anonymous 4 is
retiring this season as a full-time
ensemble. “American Angels” has
elicited the interest of longtime fans
revisiting a beloved group before it
retreats from the scene.

Second, a feature on NPR’s “Week-
end Edition Saturday” program

helped spike interest. During the first
few days following the program’s air-
date, “American

features Americana favorites and rar-
ities: 18th-century psalm settings,

Angels” sold
more than 6,000
copies.

A change in
repertoire
probably also
played an impor-
tant part in the
album’s success.

In stark con-
trast to the
medieval and

Classical
Score.

By Anastasia Tsioulcas

atsioulcas@billboard.com

new music that
has been Anonymous 4’s signature
repertoire, the current album

SIOH T tMus:c

SONG PLUGGING,

G
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ROYALTY CHASING, CAREER DEVELOPING...

vou keoW. MUSICpUBLISHING

137 Fifth Ave., 8th Fl. New York NY 10010 212.533.7672 www,SpiritMusicGroup.com

19th-century shape-note songs, camp-
revival hymns and famous gospel
tunes. The album creates a bridge to
listeners outside of the ensemble’s
regular base and taps into a deep
current of interest in Americana.

Harmonia Mundi USA VP/artistic
director Robina Young is planning
an impressive lineup of new releases
and artist tours.

“This fall will include the release of
the second ‘Baltic Voices' title, featur-
ing the Estonian Philharmonic
Chamber Choir and Paul Hillier,” she
notes. “The violinist Andrew Manze
will release an album of Vivaldi con-
certos to coincide with a U.S. tour.”

And “the girls,” as Young fondly
refers to Anonymous 4, will release
another album in spring 2005—“The
Origin of Fire,” featuring music by
the great medieval mystic Hildegard
of Bingen.

PULITZER ‘FANTASY’: This year's
Pulitzer Prize in music was awarded
to Paul Moravec. A graduate of Har-
vard and Columbia universities, he
currently chairs the music depart-
ment at Adelphi University on Long
Island, N.Y.

The winning piece is his “Tempest
Fantasy,” scored for clarinet, violin,
cello and piano, which was performed
last May by David Krakauer and Trio
Solisti. His publisher is Subito Music.

The Beat

Continued from page 11

will be forever grateful,” Alvin
tells Billboard.

However, Alvin says he was at-
tracted to Yep Roc’s “energy and
vision. They are a very artist-
friendly label, open to new ideas,
and are embracing with enthusiasm

the way the business is headed, and
that is what I need for the next step
of my career.”

Alvin’s first release, “Ashgrove,”
comes out June 15.

TWILIGHT TIME: Mark Lanegan, for-
merly with Queens of the Stone
Age and Screaming Trees, has
joined Greg Dulli’s Twilight Singers
for the current leg of the group’s
U.S. tour. The outing concludes
April 20 in Seattle.

O/l/(oza'zf. Bwac{way.
(Wa'cﬁo[? dl/(acfiion Oqusnus. Bs'zgc{oz/;.
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GMA Awards To Air On Screens Big And Small

CBS sportscaster Deion Sanders
and Yolanda Adams will co-host the
Gospel Music Assn.’s 35th annual
Music Awards April 28 at Nashville’s
Municipal Auditorium. The show will
be broadcast on UPN, marking the
first time the network has aired the
event, formerly known as the Dove
Awards. The show is slated to air from
8 p.m. to 10 p.m. ET/PT May 28.

GMA is partnering with Regal
Entertainment Group for a big-
screen premiere of the show. The
awards will be shown live in 50 cities
at Regal Cinemas, United Artists The-
atres and Edwards Theatres.

The event marks the first time a
live awards show has been simulcast
in movie theaters nationwide.

ForeFront artist Rebecca St.
James will serve as host for the Regal
event, reporting live from the awards.
Tickets for the theater showings cost
$10 and are available at regalcm.com.

Prior to the broadcast show,
Curb artist Natalie Grant and Word
Records’ Mark Schultz will host
the opening ceremonies, during
which the prebroadcast awards will
be presented.

HEDGES SOARS SOLO: After four al-
bums with Blessid Union of Souls,

singer/songwriter Eddie Hedges is
charting a new course with the re-
lease of his solo debut, “Something to
Believe In,” just released on Madacy
Entertainment.

“I finally had the opportunity to do
the music [ wanted to do, and fortu-
nately, Madacy was interested in
allowing me to do that. So it was a
blessing all the way around,” he says.

A preacher’s kid from Cincinnati,
Hedges' career began when he moved
to the West Coast and became a
“hired gun,” touring and playing with
Sheila E., Johnny Gill, Bell Biv
DeVoe and others.

“I was a drummer/percussionist/

vocalist,” he says. “I was the go-to
guy for shows like ‘Arsenio Hall,” ‘Jay
Leno,” the American Music Awards
and that kind of thing. Then when
the guys at home in Cincinnati told
me they wanted

music that was in me, and what I was
talking about was spiritual,” he con-
tinues. “A couple of the songs are the
prayers I prayed while I was on the
road. I just put them to music.”

to put a band
together,
moved back and
we started
Blessid Union.”
That was in
1994. What fol-
lowed was a
string of hits
including “I
Believe,” “Let Me
Be the One” and

NThe B
Splgt

By Deborah Evans Price
dprice@billboard.com

“Leonardo {She

Likes Me for Me).” Hedges says, “After
seven years with Blessid Union, it was
time to do something else.”

He describes his new CD as “basi-
cally indicative of my life over the last
few years. When I decided I was going
to leave the band, it was because I was
going through something spiritually.
I was raised in the church, but as you
get older you kind of step off the path.
Every track on the record is about my
life or someone involved in my life.

“Ididn’t start out to write a Christ-
ian record. I just started writing the

“Something to Believe In” is a per-
sonal album. Hedges includes an
emotional ballad, “Momma, I,” that
he wrote about dealing with the
death of his mother.

One of the bonus tracks, the
rousing “God Is Moving in My Life,”
features his father, Frank Hedges
Sr., on lead vocals and his brother,
Billy, on bass. “I pushed ‘record’ and
we sat there and jammed,” Hedges
says. “[Dad] just came up with this
song. It’s so raw and so real. It’s tra-
ditional gospel.”

Madacy plans to promote the proj-
ect through an extensive Internet
campaign. It will also alert the
200,000-plus members of Blessid
Union’s fan club that Hedges has a
solo album out. The singer/song-
writer plans a summer tour.

NEWS NOTES: Managing Dreams En-
tertainment & Consulting is partner-
ing with gospel promotional company
GZ Underground for a new venture
targeting the needs of independent
gospel artists, labels and ministries.

Managing Dreams CEO Evelyn
Miller-Mack and GZ Underground
CEO Curtis Jermany also head the
Urban Gospel Alliance (UGA), a col-
lective of independent gospel artists.

The 15-member contemporary
gospel group Derrick Hall &
Company is the first act to be man-
aged under the new joint venture.

In other UGA news, a three-disc
compilation is in the works that will
showcase the depth and variety of
independent music in the urban
gospel genre.

“The Gospel Zone Presents the
Underground Volume IT” will include
one holy hip-hop CD, one spoken-
word CD and one CD featuring urban
gospel styles.
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Tribeca Film Festival Resonates With Music Themes

The Tribeca Film Festival contin-
ues to offer an eclectic mix of films
with a music theme. The event is on
par with the Sundance Film Festival
as an independent movie showcase
that attracts the music industry.

The third annual Tribeca Film Fes-
tival—which takes place May 1-9
throughout New York's Tribeca
neighborhood—will screen films that
showcase rock, jazz, opera, classical
and hip-hop.

On the rock front, the late Clash
frontman Joe Strummer is the sub-
ject of the documentary “Let’s Rock
Again!,” which will premiere at the
festival. Directed by Dick Rude, the

STRUMMER: CAPTURED IN CONCERT DOC

film documents the final tour of
Strummer and his band the
Mescaleros before his death in 2002.

Another world premiere is “Kill
Your Idols,” a documentary directed
by Scott Crary about New York’s
art-punk scene. Sonic Youth and
the Yeah Yeah Yeahs are featured in
the movie.

Composers and conductors are the
subjects of three of the foreign entries
in the festival:

From Germany, “Rhythm Is [t!”
follows the journey of conductor Sir
Simon Rattle as he works with the
Berlin Philharmonic on Igor Stravin-
sky’s “The Rite of Spring.”

I'rom the Netherlands, “The
Master and His Pupil” focuses on
conductor Valery Gergiev as he men-
tors three students in Rotterdam,
Holland; and “A Labyrinth of Time”
is a documentary about composer
Elliott Carter.

Short films “On the D.L.” and “Of
Mexican Descent” are among those
that represent hip-hop.

“On the D.L.” follows hip-hoppers
?uestlove of the Roots and former
Digable Planets member King Britt
as they attempt to get a driver license.
“Of Mexican Descent” is about the
group of the same name from the Los

Angeles underground hip-hop scene.
Also in that genre is “Mix,” a docu-
mentary about two South African
female DJs.

Musical theater and traditional
dance are showcased in the docu-
mentaries “Elaine Stritch at Liberty”
and “The Dance Challenge.”

films focusing on characters chatting
over coffee and cigarettes. Iggy Pop,
Tom Waits, the White Stripes and
Wu-Tang Clan members RZA and
GZA are among the film’s stars.

MTV has presented a concert at the
festival for the past two years featur-
ing such acts as Norah Jones, the
Roots, Robbie
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By Carla Hay

chay@billboard.com

Williams, Sheryl
Crow, Wyclef
Jean and Count-
ing Crows. Al-
though it has
not yet been
announced,
this year’s film
fest is expected
to include such
a concert.

For more

/

The Harlem Blues & Jazz Band is
the focus of the nonfiction film “The
Last of the First,” which will have its
premiere at the testival.

Although documentaries make up
the majority of the festival’s music-
themed films, the event also features
movies starring musicians.

One such movie is “Coffee and Cig-
arettes,” written and directed by Jim
Jarmusch. It is a collection of short

information,
visit tribecafilmfestival.org.

PINK AS JANIS: Pink will reportedly
star as Janis Joplin in the feature film
“The Gospel According to Janis.”
Directed and co-written by Penelope
Spheeris, the biopic will be produced
in part by Spheeris Films.

It will be a separate production
from Paramount Pictures’ Joplin
biopic “Piece of My Heart,” which will

reportedly star Academy Award win-
ner Renée Zellweger (Movies &
Music, Billboard, Feb. 28). “The
Gospel According to Janis” does not
yet have a major film studio attached.
Meanwhile, a spokeswoman for
BMG North America chairman/CEO
Clive Davis denies published reports
that Davis will oversee the film’s
soundtrack and says that it is too
early to know who will produce the
soundtrack. Pink has segued to
BMG’s Jive Records, following the
restructuring of her previous label,
Arista Records. Representatives for
Pink had no comment at deadline.

OTHER CASTING NEWS: Will Smith is
starring in the romantic comedy
“The Last First Kiss” for Columbia
Pictures. Smith’s Overbrook Enter-
tainment is producing the film . . .
Aerosmith frontman Steven Tyler
has a supporting role in the MGM
comedy “Be Cool,” the sequel to “Get
Shorty” . .. Hilary Duff will star in
the romantic comedy “The Perfect
Man” for Universal Pictures . . . Ja
Rule has a supporting role in the hor-
ror flick “Assault on Precinct 13.”
Rogue Pictures, Liaisons Films and
QOutlaw Films are behind the inde-
pendent film.
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A MUSIC FOR 30-PLUS

 The Bottom Line Grows Up

BY MIKE LEVIN

Every day in the United States, about 10,000 people
become “grownups.” The U.S. Census Bureau estimates
that’s how many people mark their 30th birthday each day.

For the music business, that means some 3.5 million
customers per year presumably are shucking off the tribal,
image-driven music of their youth and moving into the
individualistic, melody-driven repertoire of maturity.

It’s a theory supported by numbers. Figures from the
Recording Industry Assn. of America, NPD Group and some
of the country’s leading retailers show that during the past
decade, sales of music for grownups are booming at a time
when overall industry figures have slid drastically.

Of course, younger fans also purchase adult-oriented
repertoire. But for the third consecutive year, over-30s are the
only group to buy more albums than they did the year before.

Today, the 35- to 44-year-old consumer buvs as many
records as teenagers, according to the NPD Group. In
2003, over-30s bought 417 million albums; 15-24s pur-
chased 246 million. Adults now purchase 56% of all
records, and analysts believe that could hit 60% by 2005.

“Adult music continues to be among our top two or
three segments, and it’s growing in a down market
because it’s recapturing what made contemporary music
good in the first place,” says Kevin Cassidy, executive VP
of sales, operations and product at Tower Records. “I
guess it’s cool to be a singer/songwriter again.”

Young, melody-oriented stars like Norah Jones and
Josh Groban appeal across the demographic spectrum.

Adult Music Fans Emerge As Market Force, Offering Hope For The Future

But the success of new albums and catalog product from
legacy artists—Harry Connick Jr., Jackson Browne, Hall
& Oates, Rod Stewart, Bette Midler, Michael McDonald
and others—testifies to the strength of music for
grownups. So do the trends toward crossover success
within the pop, rock, country, jazz and roots genres.

“The adult buyers never went away, they just got bored
for a while,” says John Rollins, publisher of Tracks, the
first music magazine to target exclusively the over-30
music market. “Now the baby boomers are re-engaging,
and they’re the first generation that, as they get older,
wants to stay contemporary with pop culture.”

Record companies and distributors are catching on. When
Tracks launched last fall with Sting on the cover, Rollins says,
the magazine sold twice as much advertising as expected.

“There aren’t many [media] serving this market,
which is a bit of a surprise considering the numbers I've
been looking at for five years,” he adds. “It’s pretty obvi-
ous the adult consumer is demanding attention.”

During the past year, The Billboard 200 has confirmed
the sales strength of the adult-oriented artists cited
zbove and others, including John Mayer, Santana and
Luther Vandross. The trend is also promising for the
bottom line of the music business. Marketing executives
see an adult demographic willing to spend $18.99 on a

¢ CD by a recognizable artist because they believe it will

(Continued on page 18)

Artists who appeal to fans age 30-plus include, from
left, Michael McDonald, Bette Midler and Norah Jones.
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Majors Find Ways To Reach Adult Audience

BY MIKE LEVIN

The year was 1998. It brought
the Billboard chart debuts of Brit-
ney Spears, Creed and ’N Svnc,
among others. But it also saw a piv-
otal shift in music-buying trends,
one that resonates through the
industry today.

MCKAY: PROGRESSION OF SMALL GAINS

In 1998, for the first time since
the 1960s, adult music fans—those
over 30 years of age—bought more
than half of the music sold in the
United States.

Sales of music for grown-ups
show no sign of slowing down, and
record companies are discovering
that their best customers are once
again discriminating and driven by
music rather than pop fads.

Yet unlike younger fans, adult
record buyers don’t have music tel-
evision and teen magazines to tell
them what to buy. This makes
reaching the over-30s a whole new
challenge.

“The change has been huge,
because this demographic knows
what it wants and is willing to pay
for it,” says Tim Prescott, executive
VP and chief marketing officer for
BMG. “They’re concentrating on
artists for their songwriting abili-
ties, not fashion, and the key is to
not over-hype anything.

“I think we understand the
music well enough,” Prescott adds,
“so it's a matter of hunting out
where the customers are going to
find this music. We have to reach
into what they’re watching, what
they're reading.”

For the record business, that
means marketing via the “The
Oprah Winfrey Show” and CNN

instead of MTV; The New Yorker
instead of Rolling Stone.

While radio outlets such as NPR
and adult-alternative formats sup-
port music for grown-ups, book-
and-music retailers such as Borders
and Barnes & Noble create the best
environment to reach this market.
Adult buyers may hear new music
from the likes of Fleetwood Mac or
Harry Connick Jr. as they drink

their coffee and read their books
and newspapers.

Adult marketing works better
when consumers can lean into the
product in the retail environment,
not get blasted away by it.

“The majors are returning to a
consistent, intelligent relationship
with retail, one that’s not con-
trived to create an image or brand.
That [kind of branding] doesn’t

work with adult consumers, espe-
cially among females who are buy-
ing a lot of the records,” says Kevin
Cassidy. executive VP for sales,
operations and product at Tower
Records. “This merchandising
[mentality] is changing how every-
one does business.”
For Sony Classical president
Peter Gelb, the shift to NPR-style
(Continued on page 19)

National Public Radio has become a holy grail of
exposure for record-company executives seeking to
market music for grown-ups.

NPR shows such as “All Things Considered” and
“World Café” reflect perfectly the over-30s’ desire to
find music that fits their sensibilities.

“When we sit down and put together a plan for an
[adult] artist, NPR is right at the top of the list,” says
Marc Johnston, VP/GM of Universal Classics Group.

“l am continually amazed by what a taste-driver it
is. If an artist is featured on a weekend show, the
album is bound to turn up on Amazon’s top 10 on
Monday. I think it shows that once you can motivate

NPR Becomes Adult Tastemaker

this market, it lasts for a long time.”

Bob Boilen, the director of “All Things Consid-
ered,” developed the multimedia online music pro-
gram “All Songs Considered” to give further expo-
sure to the music played between stories on NPR’s
evening news show.

“All Songs Considered,” which can be accessed at
npr.org, has evolved to offer in-depth profiles of
artists performing music for grown-ups. The stylistic
breadth of this market is reflected in the artists fea-
tured recently on the show: Bob Dylan, Radiohead
guitarist Jonny Greenwood, gospel/blues singer Olla-
belle, Wynton Marsalis and others.

17 NEW SONGS
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ONE GREAT RECORD
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Indies: Adult Focus Is Nothing New

BY MIKE LEVIN

The buying power of the adult music consumer
is pushing America’s record companies to rethink
their marketing strategies.

For independent labels, that means it's
business as usual.

Music fans over 30 buy more than half the CDs
sold in the United States. They're highly partisan
and tough to reach, so it’s no surprise the major
record companies are still tentative about changing
their focus from youth marketing. Not so the indies.

“Adults are the key niche we've always gravitat-
ed toward, because the majors have never really
been interested in it,” says Bob Frank, president of
Koch Records, a division of Koch Entertainment.

“I think indies know realistically that targeting
sales of 100,000 [units] can be a big success,”
Frank says. “It’s a luxury that we don’t have to
spend three or four dollars a unit on marketing,
but this means you really have to know who your
audience is and the easiest way to reach them.”

Koch focuses on established acts like Lucinda
Williams, Carole King and the Bob James Trio,
and Frank explains that activating an artist’s fan
base is the key to adult-repertoire sales.

“We use whatever promotional tools work
best for the artist—I think TV is the most
effective right now—and make sure there is a
very high degree of credibility, because these
consumers want to reconnect with the emo-

tional link they had at one time.”

FFormer major-label artists with an adult audi-
ence often set up their own independent labels to
reach those fans. That's the path Rick Springfield
has taken with his new album “shock/denial/
anger/acceptance” released through RED Distri-

SPRINGFIELD: GONE INDIE

bution. Springfield, has partnered with VH1 Clas-
sic and Borders and is touring through the end of
the year to promote the album.

“As an independent label, I'm up against the
big boys,” Springfield acknowledges. “But if a song
is undeniable, it will get through.”

For Artemis Records, the quest for artists with
that emotional link to their audience has led the

company to sign Steve Earle and the Pretenders,
among others. Both veteran acts lost deals with
major labels that were more focused on main-
stream youth repertoire.

Artemis CEO Danny Goldberg says the music
industry has always had the ability to “touch the
sleeping giant” of adult consumers, most recent-
ly in the late 1980s with artists such as Bonnie
Raitt (whom Goldberg previously managed).

But keeping the momentum going today
requires a better understanding of how the
over-30s access music.

“It may mean TV, radio, touring—whatever
gets the word-of-mouth going,” Goldberg says.
“The PR hook is vital to create an artistic ration-
ale. 1 don't think the [Warren] Zevon record
would have had half the sales it did without the
VH1 special,” Goldberg says, referring to “The
Wind,” an adult-oriented folk album that won
Zevon a posthumous Grammy Award.

Retail chains such as Tower Records, Target and
Wal-Mart, as well as Amazon, sell most adult-ori-
ented repertoire for the majors, and it’s difficult
for indie labels to break product into those aisles.

Combination-retail outlets like Borders and
Barnes & Noble come up time and time again in
small-company plans, and indies are willing to
supply most alternative stores that cater to over-
30s and their desire for musical discovery.

Adult music consumers “are tired of being

(Continued on page 18)

How Radlio Fits In

The key to reaching adult consumers is in
the “old-fashioned marketing sweet spot,”
where A&R exposure must be crafted like a
great melody, says Kevin Gore, executive VP
for marketing and sales at Warner Strategic
Marketing/Rhino Records.

“It’s funny, adults are the ones with this
huge emotional connection to the music they
love, but they’re also the |[music] consumers
who are hardest to reach because they have so
many other things to do,” Gore says. “For us,
the goal is to find the most creative ways to
get the music back into their brains and
remind them why they love it.”

But with fewer singles-driven artists, adult
repertoire faces more of a challenge fitting
into commercial radio formats.

Blue Note Records’ remarkable success with
Norah Jones was driven in part by the power of
the adult music market. Tom Evered, GM/sen-
ior VP for Angel Records and Blue Note, believes
broadcasters have been slow to understand the
repertoire shift happening around them.

“It’s difficult when a particular [type of]
music doesn'’t fit a particular format, but they
don’t seem to understand that the adult audi-
ence is always out there discovering,” Evered
says. “They’re outgrowing adolescence and
looking for something new:. It’s all about find-
ing the right access now.”

PIANO NIGHTS

Armik

Piano Nights
A brand new piano project by Armik.

Ten amazing piano melodies accompany-
ing Armik's internationally renowned

if*_;...ﬂ,ﬁLmL

BO LERO

Introducing the Reader's Digest
Inspiration Signature Series from one
of the most widely known and well
respected brands with a SRP of $7.98.

L

danSIEGEL.

BOL 7106

Dan Siegel'
Inside Out

The new album from one of Smooth Jazz's most
quintessentic! pianists. Includes hit single, “In Your Eyes.”
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Various Artists

Smooth Jazz Essentials

The very best in Smooth Jazz at an

unbelievably low price! Features some of
« the format’s best-known artists.

Peter Hlmmelman

Unstoppable Forces

Includes the songs "The Best Kind of
Answer" as heard on Judging Amy and
"Discipline of Rain" as heard on Joan
of Arcardia. Also includes a bonus
Himmelvaults CD of 11 previously
unreleased tracks.
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Indies

Continued from page 17

force-fed and want to experiment,”
says Helaine Harris, VP of Daedalus
Books & Music, which does most of
its business through direct mail and
the Web. “There is a real connection
between books and music among
adults, and once they find we're
here, they learn to trust our taste.
We also offer that long-forgotten
thing called customer service.”

If there were an archetypal adult-ori-
ented compilation, it would be a col-
lection by Time-Life. To sell music
aimed at those 40 and older, the com-
pany produces stand-alone TV pro-
gramming, such as the recent 30-
minute segment “Lifetime Romance,”
featuring Bobby Vinton.

“We're also strong in the mass mer-
chants,” says Freddi Szilagi, Time-Life’s
VP of retail and special markets. “The
explosion of this genre has happened
for only one reason I can see, and that
is adults are starving for entertainment
material, especially visual material,
directed toward them.” He adds that
Time-Life’s retail sales have grown 30%
annually since adutlts reclaimed more
than 50% of the music market.

These figures are mirrored at
world-music label Putumayo, anoth-

er beneficiary of the adult demo-
graphic’s desire for discovery and
low-volume marketing.

“The over-30s are traveling more,
trying new things,” says Dan Storper,
president of Putumayo. “They may not
be browsing record stores as much, but
they are hearing good music on sound-
tracks and in commercials. It becomes
sort of a self-fulfilling prophecy when
they’re out in an environment, hear
something great and say, ‘My God,
that’s wonderful.” Then they’ll make a
beeline right for the stores.”

Like most niche labels, Putumayo
relies heavily on word-of-mouth mar-
keting. While media placement is
important, marketers of world music,
jazz, blues, roots, classical crossover
and other alternative genres know
there usually isn’t room for their prod-
uct on commercial radio or TV, unless
they buy advertising time on those out-
lets, as Time-Life does.

“It looks tough for indies, but there
really isn't a secret,” Storper says. “It’s
all about developing an audience that
trusts your tastes, and then growing
organically. This can happen in so many
ways, although it does take patience.”

Organic growth is most evident in
the narrowest niches, such as instru-
ment and ethnic genres. Latin music,
for example, is the fastest-growing
repertoire within the over-30 demo-
graphic in the United States, outpacing

others by almost two to one, according
to the Recording Industry Assn. of
America. Much of it comes through
independent Latin labels, which have
little or no budget for promotion. Yet
sales are booming—a perfect example
of demand driving supply.

The same thing is happening in
the guitar niche. “The adult guitar
fan is a dedicated fan, not icon-
obsessed. This music sells because it
has a passion [these fans] can feel
inside,” says Dale Rabiner, president
of guitar-oriented Latin, roots, blues
and jazz label J Curve. “Concerts
capture people, and at-concert sales
are huge for these artists. The thing
is, much of this music is very old-
style, stuff today’s fans grew up with
and have remained loyal to, some-
thing you'll never see on a big label.”

Because independent labels develop
fewer new acts than the majors, they
can focus more on legacy artists and
repertoire, which resonate for adult
fans. They can also experiment with
new retail and marketing styles, hop-
ing to make that all-important emo-
tional connection that adults demand.
“It is a period of intense change in the
industry,” says David Neidhart, VP of
sales and marketing at contemporary
jazz and country label Narada. “I'm not
sure where it’s going, but I have to say
that for the first time in a long time,
I'm very optimistic about the future.”

Bottom Line

Continued from page 15

deliver high value for money.

The key to marketing music for
grownups is all about helping adult
consumers discover songs and
artists that resonate in their lives,
Tower’s Cassidy says.

“They want to tell a story of dis-
covery to their friends, about finding
some great new stuff Bette Midler has
put out or a newcomer named Norah
Jones who sounds fantastic and they’d
never heard of before,” he explains.
“As the current industry consolida-
tion continues, there is room for
majors and indies to boutique artists
like these, where sales of 100,000
rather than 5 million means success.”

Even though fans older than 30
are three times less likely than
younger music buyers to accept
music recommendations, according
to NPD research, they still seek that
advice from sources they trust,
including friends and alternative
media channels.

These fans have been called the
“NPR demo” for their responsive-
ness to music exposed through
alternative channels like National
Public Radio.

Russ Crupnick, VP of the NPD

Group, thinks the renaissance of
adult consumers is the best thing
that could happen to the music busi-
ness after three straight years of
declining sales.

“This is turning out to be a much
larger segment than [record com-
panies} ever believed,” he says.
“Adults show less price sensitivity,
and they’re more disposed to brows-
ing the shelves.”

So an adult music buyer won’t
quibble about a price tag if the
music is worthwhile. That’s also
clear on the concert scene. Accord-
ing to Billboard’s year-end Boxscore
charts, the Rolling Stones staged the
top tour of 2003, with a top ticket
price of $200.

A willingness to pay for perceived
value is also evident online.

As legitimate online music servic-
es such as Apple Computer’s iTunes
have emerged (and as the Recording
Industry Assn. of America takes legal
action to stem unauthorized music
downloading), fewer music fans over
30 have engaged in illegal file shar-
ing, according to the NPD Group.
Adult music buyers represent 31% of
the illegal downloading population,
down from 42% 12 months ago. With
those adult fans purchasing music
instead, either offline or on, the
music business has reason to cele-
brate for the first time in many years.

A Musical Medley from Time-Life

AMERICA
WILL ALWAYS ..
STAN

America Will Always Stand:
Josh Turner, Blake Shelton,
Lee Ann Womak, Darryl
Wortey and Randy Travis

Street Date: June 22

Pure World:

Buena Vista Social Club,
Gipsy Kings, Ottmar Liebert,
Tito Puente

Street Date: June 29

Hee Haw: America’s
Country Comedy Classic:
It's Buck, Roy, Junior,
Grandpa and the whole
Hee Haw gang! First time
to the Home Video Market!

Street Date: May 18

Raybon Brothers

EEAT T ESER R

God, Country, Family:
George Strait, Vince Gill,
Willie Nelson, Johnny Cash,

WORSHIP
AMAZING GRA(‘['i

Hymns 4 Worship:
Michael W. Smith, MercyMe,
Amy Grant, 4Him

Street Date: May 4

Street Date: August 31

www.WEA.com

Body + Soul: Wedding Songs:
Boyz It Men, Luther
Vandross, Toni Braxton, Brian
McKnight, Chaka Khan

Street Date: March 30
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Continued from page 16

tastemaking is a natural step along Considered” as a songwriter of long time,” says Piero Giramonti,
the path back to music creation as uncommon talent. “Because these  Epic Records senior VP of world-

artists resonate deeper,” Botwin wide marketing. “They read, they J LISB HlltOn

d/ZZ

After Hours

an artistic process.

“Classical labels these days are  says, “you have to start from the watch news, so you have to take
being less and less true to their fringes and rely a lot on word-of- advantage of the distinctiveness of
origins,” Gelb says. “We’re now mouth.” the artist.”
encouraging classical and pop Organic marketing isn’t easy That’s why Epic created niche TV
crossover where the best market- when record companies need to  programming for Cyndi Lauper and
ing plan is born out of excellent plan campaigns lasting as long as  has her back performing small-club
music and genuine artistic success  two years and then have to hit mov-  concerts. “She’s at a stage in life

writer] Nellie McKay, where what to buy.

patience and persistence bring a “There is a much higher level of
long progression of small gains.” scrutiny today because adults are
Still in her teens, McKay has more culturally involved, and they
been profiled on NPR’s “All Songs  know they’ve been ignored for a Available May 1

Lisa Hilton miano

stories.” ing consumer targets. Nontradi- where her music is very emotional 5
Gelb points to cellist Yo Yo Ma, tional marketing channels are key.  to her, and it’s important to use this Eric Marienthal sax
whose fans eagerly followed his Film soundtracks, which as a catalyst to make a connection Heggie McBride bass

crossover to world pop on “Obriga-  returned to vogue a decade ago, are  with adult fans,” Giramonti says.

do Brazil” and along the way helped  becoming more important. Labels Epic has also leveraged its use of Tal Berg'_ﬂ_ﬂ“ drums

Sony discover Brazilian vocalist are also seeking exposure in restau-  television, co-creating “Pop Star

Rosa Passos.

“The adult market is so huge, hubs and even hair salons. Similar to the “American Idol” for-
with so many interests and desires, Marketers are also finding value  mat, “Pop Star” presents older con-
that when you can get them to lis-  online. “If you can use the right testants singing older music.
ten, they will want to own the portals, like Apple’s iTunes, and let As every label tries to sign the

music, assuming it’s high quality,” people hear what they’re buying, next Norah Jones, the strong mar-

Gelb says. adult consumers have shown they’ll ket in music for grown-ups holds

Columbia Records president Will  respond positively,” Columbia’s great promise for record compa-
Botwin says his label’s Essential Botwin says. nies. Quality adult-oriented music
Series of releases has done well If adult music fans feel they are is a product that people can’t seem

because “it lets the artist and music  receiving value for money, their to buy enough of. Getting that

rants, commuter transportation Challenge” with Oprah Winfrey.

do the talking. Norah Jones has had  purchases will not be limited by  music to adult consumers is one of Visit www.lisahiltonmusic.com

success because she isn’t over- genre. And if they don’t have time  the biggest challenges faced by the

fueled, in your face. We’re seeing to research the newest trends, music business and certainly a key or call (310) 231-0814

the same thing with [singer/song- they also don’t want to be told to its future.

ALL ABOUT

JISI

SM

TV & FILM
Retreat

ALL ABOUT MUSIC TV & FILM
PRIVATE RETREAT

A PRIVATE RETREAT FOR ENTERTAINMENT PROFESSIONALS
June 17-20, 2004 Nashville, TN

- . . 1 . . - . //
“If's different from any other music industry event I've experienced...| recommend it to anyone...if you can get in!
Tami Lester, EMI Music - Music Supervisor

Artists performing live:

Mercury Records - Julie Roberts, MCA Records - Jedd Hughes, Sony/ATV Music Publishing - Jason White, Essential - Jars
Of Clay, Bebo Norman, EMI Christian Music Group - Sara Kelly, Shawn McDonald, Tait, Thousand Foot Krutch, Neftwerk
Management - Leigh Nash, Griffin House, Pure Tone Music - Heath Brandon, Sonicbids.com - Greg Sczebel, Loeb & Loeb
LLP - Kristi Neumann, and Hip-Hop Artist/Writer/Producer B12the1

To learn more about this exclusive opportunity visit www.allaboutmusic.tv or call 615-460-9494

Commar

v \ : .
<4 EMI S e @ 5ONChids * [SIE[S]A|C] eurs rone music @ Lﬁﬂiﬁﬂﬁ

[I]lliﬂl]ll[ SPARROW LoeB&d.0eBu1r NETTWERK

------- BARAGERENT

Addifional sponsors include:  Nashville Mayor’s Office of Economic & Community Development  Ocean Way Studios  Film/TV Music Guide
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Praise And Worship Tours On The Rise

BY DEBRA AKINS

With praise and worship titles commanding a
healthy share of the Billboard Top Christian
Albumns chart, the genre clearly has become a driv-
ing force in Christian music.

Record sales and box-office success at wor-
ship-themed conferences and concerts seem to
go hand in hand. Attendance at such events
around the world has skyrocketed during the
past several years.

Once dominated by less familiar worship lead-
ers, these events now attract big crowds drawn to
their own circuit of praise and worship superstars.

The songs have become well-known from their
use in church services, and more mainstream
Christian artists are assembling tour packages to
support worship-themed albums.

One of the most successful tours this year has
been Adoration: The Tour, featuring co-headliners
the Newsboys and Rebecca St. James with opener
Jeremy Camp. The tour averages 4,000 fans at
each performance.

At press time, the tour’s first 15 dates had sold
out, and organizers were booking additional con-
certs and discussing a fall run.

The Newsboys’ “Adoration: The Worship
Album,” released last April, has become the
group’s fastest-selling set to date, with more
than 332,000 units sold, according to Nielsen
SoundScan.

“This is the biggest momentum I've ever seen
with the Newsboys,” longtime manager Wes
Campbell says. “Record sales are doing better than

we've ever seen, and that’s translating into what
we're seeing at these shows.

“This tour is giving the record a longer life
and lengthening the sales cycle,” Campbell con-
tinues. “We thought we would put a new album
out in the spring, but the momentum of this
one was so great that we pushed the new record
back to the fall.”

Albums from two of the
tour’s artists—St. James’
“Live Worship” and Camp’s
“Carried Me: The Worship
Project”—arrived at retail in
February. “Carried Me” has
sold 90,000 copies and “Live
Worship” has moved 25,000
units, according to Nielsen
SoundScan.

DEMAND FOR MORE ROOM
Gospel artist CeCe Winans
launched what was origi-
nally planned as a 25-city
church tour Feb. 6 in sup-
port of her worship project, “Throne Room.”

Promoters have now extended the tour to 38
cities because of the strong response.

“We started getting calls from churches every-
where,” says Demetrus Stewart, president of
Winans’ PureSprings Gospel label. “We’ve got
enough requests right now that we could do this
tour for three more months.”

Stewart attributes the continued strong sales
of “Throne Room” to the tour.

WINANS: TOUR REQUESTS GALORE

“There has been no drop in our [overall] sales
in weeks, and I'm sure it’s because the tour is out
there,” he says. “We’'ve seen scans begin to
increase in tour markets as soon as radio ads start
announcing CeCe’s upcoming concert.”

“Throne Room” has sold more than 256,000
units since its September 2003 release, according
to Nielsen SoundScan. Stew-
art says that on-site CD sales
have averaged 300 to 500 per
show. Product sales at church
venues are not typically
reported to SoundScan.

CONFABS CATCHING ON

In addition to touring,
many worship leaders and
artists benefit from appear-
ances at arena-size worship
conferences that draw large
audiences to multiple dates.

“When these artists come
to our events, they’ll usually
play to a much bigger crowd
than if they played their own concert,” says Ron
Luce, president and founder of Teen Mania Min-
istries, which produces Acquire the Fire youth
worship events in 33 cities across North America
each year.

Luce estimates 225,000 people will attend this
year’s Acquire the Fire events, which feature wor-
ship band Delirious. The group released its latest
CD, “World Service,” Feb. 10.

“Without a doubt, it translates into more sales

at retail outlets in tHose markets,” Luce says. “But
the added benefit is that youth pastors trust us.
It’s almost like we are the Good Housekeeping
seal of approval for these bands.”

“We chose to do the Acquire the Fire events
because we believe in Ron Luce and what [he and
the company] are trying to achieve,” says Tony
Patoto, manager of Delirious and CEO of Furious
Records. “Acquire the Fire will expose us to a
crowd that may not have heard of us.”

These types of opportunities are popping up all
over the country.

With the help of worship acts and Sixsteps
Records labelmates Chris Tomlin, the David
Crowder Band and Charlie Hall, the Passion Con-
ferences launched by director and founder Louie
Giglio have been responsible for successful One-
Day gatherings in 2000 and 2003.

Last Memorial Day weekend, more than 20,000
students attended OneDay03 at a 400-acre ranch
in Sherman, Texas.

The event set up a 35-city Passion Experience
tour, which featured the same artists as the OneDay
event. The tour logged 15 sellout performances,
and total attendance surpassed 80,000 people.

“After a OneDay event or a Passion tour goes
through town, you see it spill over into retail,”
says Denise George, director of artist development
for EMI Christian Music Group, which distributes
Sixsteps Records.

“Most of our sales the first couple of years came
from event sales,” George says. “Now we're see-
ing really healthy support for the Passion brand
from retailers.”

Creative Strategies Keep Venues Viable

BY SUSANNE AULT

SEATTLE—Faced with competition
from a barrage of new buildings, venue
managers are increasingly looking for
ways to protect their turf.

During the past several years, scores
of new venues have opened to rival vet-
erans in their cities and in nearby
regions (Billboard, Feb. 14). Last year
alone more than 30 major buildings
opened up around the country.

Attendees at the International Assn.
of Assembly Managers (IAAM) District
4, 6 and 7 meeting, which took place
April 2-5 in Seattle, addressed this elbow
bumping at a number of sessions.

“Newer doesn’t necessarily mean
better,” said Jeff Trisler, senior VP of
House of Blues Concerts and a panelist
on “How to Better Prepare Your Facil-
ity to Get Our Business.” “There are
some problems associated with newer,
bigger and more expensive buildings.
[Older buildings] can certainly beat
themn on cost.”

Trisler noted that for state-of-the-
art arenas to recoup their millions of
dollars’ worth of construction costs,
facility fees are often tacked onto
event tickets.

Promoters and artists sometimes
have to lower their gross expectations
to account for these fees, which go pri-
marily into venue accounts.

IAAM attendees—from venues in

such areas as Canada and the U.S.
Pacific Northwest and Southwest—
can spiff up bookings at aging venues
if they are careful about providing
enough space between on-sale dates.

A venue is unlikely to win repeat
business with Eric Cole, VP of booking
at Clear Channel Entertainment’s
(CCE) motor sports division, “if they
put something like Metallica on sale
on the same day they put our show on
sale. That will really hurt our show.”

Cole acknowledged that “lots of
cities have more than one arena,” but
he told Mason Ellenberger, director
of events and facilities at Barton Col-
iseum in Little Rock, Ark., that the
flashier nearby Alltel Arena “won’t be
able to fit everything. That’s where
you want to be [in the events busi-
ness]. Make your own niche.”

Unigue events launched at venues
specifically to battle a newcomer’s
arrival include a 1,500-seat cabaret
series at the Sport Mart Place in Kam-
loops, British Columbia.

“About five years ago, another build-
ing opened up and started to take away
the bigger shows,” Sport Mart manag-
er Steve Schaffrick said at the session
“Creating Events in Your Facility.” “We
have found a niche in cabarets.”

Schaffrick said Sport Mart buys
local singing talent for the events.
While ticket sales typically break even,
Sport Mart usually turns a modest

profit through alcohol sales.

Besides simply generating revenue,
such neighborhood-tailored events

“can spread goodwill in the commu-
nity. That goes a long way and supports
other events that we’re doing in the

building,” said Jane Cada-Sharp, GM
for the Crystal Centre in Grande
Prairie, Alberta.

IEG/BILLBOARD TOUR SPONSORSHIP ROUNDUP

Sponsor

Coors
Coors Brewing Co.

Midorl
Allied Domecq

Myspace.com
Myspace.com

Whirlpool
Whirlpool Corp.

Tour

Coors Amphitheatre,

Englewood, Colo.,
muftiyear

Queer as Folk

Future Babylon tour,

May-July, 18 stops

Blossoming Media
tour, March-May,
57 stops

Vans Warped tour,
June-August,
25-plus stops

Reba McEntire tour
June-November,
24-plus stops

Estimated Fee Leverage

$900,000-plus  Naming-rights deal with 6,800-seat shed formerly known as Fiddler’s
annually Green Amphitheatre builds on existing partnership with venue opera-
tor House of Blues that includes title of ChulaVista, Calif’s Coors
Amphitheatre and presenting status of concerts at Universal City,
Calit.'s Universal Amphitheatre. Deal adds to other naming-rights
deals around Coors’ Golden, Colo., headquarters, including the Coors
Event Center at the University of Colorado and Coors Field.
$200,000 Using club tour based on the hit Showtime series as part of its first
gay marketing initiative. On-site presence incudes sampling,
Midori Men go-go dancers and branded visuals. Will distribute
tickets to a handful of clubs in each market to generate additional
hype. Other sponsors include 2(x)ist, Interactive Male and Orbitz.
$25,000 Social networking site aligned with tours to build visibility among
musicians and music fans; bands use the site to post music, tour
dates and to communicate with fans. Offsetting rights fees through
banner ads and tour e-mail blasts to its 1.5 million users. Will also
run promotions allowing its members to nominate and vote on
bands to open the tours; will solicit new members at the gigs.

$25,000

$5 miltion Using tour as cause-marketing platform around Whiripool’s
S-year-old relationship with Habitat for Humanity. Whiripool,
which donates a refrigerator and range to every Habitat for
Humanity home built in North America, will create an on-site
exhibit that it will use to solicit donations and recruit volunteers.
McEntire will appear in aTV ad for Whirlpool and Habitat; Whiri-
pool will run an employee sweeps dangling a trip to attend the
commercial shoot in Los Angeles. It also will offer employees pre-
sale tickets for concerts located near its manufacturing facilities.

4 & s Compiled by William Chipps, sentor editor, [EG Sponsorship Report
sponsorship.com

Dealmakers

JenniferVemon,VP of corporate
sponsorship, House of Blues; Steve
Saunders, event marketing director
for Coors

Adam Gill, president of Embrace
Productions; Megan Link, Midori
brand manager and Chris Monaco,
director of entertainment marketing
for Allied Domecq.

Melissa Garten, Static Manage-~
ment; Beth Ann Lerch, president of
the B Co.; Chris DeWolfe, president
of myspace.com.

Narvel Blackstock, manager; Aaron
Walton, president of Aaron Walten
Entertainment; Jeff Davidoff, direc-
tor of marketing for Whirlpool
brand; John Alexander,VP/GM of
Whirlpool North America
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VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
THE ALLMAN BROTHERS BAND Beacon Theatre, $1,878,822 28,394 Clear Channel
New York $74.99/554.99/849.99/$45 nine sellouts Entertainment

March 18-20, 22-23, 25-28

s i Music

Van Halen Shows

RED HOT AND BLUE: Coming off
one of the buzz performances at
the South by Southwest Music
Conference last month in Austin,
young U.K. soul singer Joss Stone
will tour the United States this
spring, beginning April 21 at the
Chicago House of Blues and wrap-
ping May 2 at SunFest in West

In addition to the run of eight
spring shows, Stone has scheduled
a series of high-profile

TV specials and festi-
val appearances.

She performs
alongside Patti
LaBelle, Jessica
Simpson, Ashanti,
Eve and others April
18 on the live VH1
“Divas” telecast. She
duets with Smokey
Robinson on a per-
formance of his clas-

March 17

$31.91/$24.40

Capyright 2004, VNU Business Media, Inc. All nghts reserved. Boxscores should be submiitted to: Bob Allen, Nashville

Phone: 615-321-9171. Fax: 615-321-0878. For research information ang pricing, call Bob Allen, 615-321-9171.

FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM

Roskin at Creative Artists Agency
books Clapton.

sic “I Second That
Emotion” for the Motown 45th
anniversary special, scheduled to

Stone will film a performance
for “Austin City Limits” in April,
which will air during the show'’s
next season. When her brief U.S.
tour wraps up, Stone will open for
Sting at London’s Royal Albert
Hall from May 14 through May 20.
Ron Kaplan at Monterey Peninsula
Artists books Stone.

THE OTHER NELLY: Nelly Furtado
will launch her Come As You Are
tour of U.S. theaters April 30 at the
Vic in Chicago. The tour supports
Furtado’s gold-certified second
DreamWorks album, “Folklore.”

The theater tour concludes
May 19 at the Wiltern Theatre in
Los Angeles. Furtado begins a
European run June 10 with an
appearance at the Super Bock
Super Rock festival in Lisbon.
The Europe trek wraps July 1 in
Utrecht, the Netherlands. Marty
Diamond at Little Big Man
books Furtado.
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GEORGE STRAIT, KELLIE COFFEY Nationwide Arena, $831,959 14,101 Varnell Enterprises 0 3 .
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Marchi2l Clapton, Britney Spears, Rod
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March 28 Metallica and Van Halen.
ROD STEWART ARCO Arena, 5818,761 9,857 AEG Live, Another Planet ~ The last of these launched with
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—— . surely easing the minds of some
DAVID BOWIE Air Canada Centre, $771,136 13,893 lear Channel : g
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Coil Lo e guarantees of $750,000 to $1 mil-
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AEROSMITH, CHEAP TRICK Pensacola Civic Center, $469,031 5.688 Clear Channel ting promoter deals on a market-
R’Ae;ii:]czogla, Fla. $79.50/540 8,428 Entertainment, in-house by-market basis. Azoff says the
VAN MORRISON The Theatre at Madison $460,996 5,451 Clear Channel tOLll’ WIH UItlmately COnSlSt Of fOLll’
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VAN MORRISON Northrop Memorial Auditorium,  $367.670 4,790 Clear Channel o
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Crushing H

BY GAIL MITCHELL

Crushing Music is striving to bring genuine hip-hop music to
the advertising market.

The New York-based full-service music house recently opened
bicoastal offshoot Crushing Blueprint. The new company boasts a
creative roster including high-profile hip-hop songwriter/produc-
ers Mike Elizon-

o (50 Cent’s
“In Da Club”)
and Kanye West
(Twista’s “Slow
Jamz”).

The division
B already has one

Wb hip-hop-themed

commercial
} tucked under its
belt: Pepsi Va-
nilla’s “Trucks.”
The spot fea-
tures two trucks
in a hydraulic
lift contest,
geared to hot hip-hop beats that Elizondo produced.

“Advertising is always trying to be a mirror of what’s happening
in culture,” Crushing Music partner Mary Wood says. “Although
hip-hop music has become mainstream, we felt there was a real
void in the advertising world for authentic hip-hop.”

“We” refers to Wood and Crushing Music founder Joey Levine.
The duo is responsible for such 30-second pop-culture ditties as

CLIP FROM CRUSHING'S AD FOR PEPSI VANILLA
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Coca-Cola’s “Can’t Beat the Feeling” and 7-Up’s “It’s an Up Thing.”

“The one field being ignored in the advertising world was hip-
hop music,” Levine says. “I don’t know if it was because of fear
or lack of knowledge of where to get [the music]. But what I was
hearing on the air seemed homogenized.”

To effectively tap the lucrative hip-hop advertising market,
the duo partnered with West Coast producers Steve Lindsey of
Blotter Music Publishing and Matt Kahane of GoodVibe Record-
ings. Both possess strong ties to the hip-hop world. Lindsey’s
company publishes Elizondo’s music. Kahane has worked with
such hip-hop acts as Slum Village and Mystic.

MAJOR DISCIPLINE

A member of late-’60s group Ohio Express, Levine wrote
and produced songs for that band and other acts before
segueing into commercials.

Adjusting to advertising’s 30-second world takes major disci-
pline, he says. “Getting a star personality is one thing; creating the
music is another. You have to be fresh and original—and deal with
demanding clients, deadlines and budgets.”

Those constraints concerned Elizondo when Blueprint first
approached him. The Dr. Dre protégé had already done a couple of
commercials, including one for Jack in the Box.

“It’s easier not having to deal with a three- to four-minute

as Blueprint For Ad Biz

track,” he says of the 30-second limit. “But communicating
with advertising people, [it] takes time to getting used to their
language. They have certain objectives, and musically you have
to figure out how to bridge that gap.”

Blueprint’s team of producer/composers is also involved in var-
ious record and movie ventures. To help facilitate Blueprint proj-
ects, Lindsey or another finishing producer will step in after the
initial music is written.

“Agencies continuously want changes,” Lindsey says. “So we've
made it a little easier on the producers. Myself or another finish-
ing producer will come in and then we’'ll deal with the agency and
talk to directors. That way we're not bombarding these talented
people with a bunch of changes.”

Blueprint recently wrapped an AT&T spot that sports a remix
by T-Ray. His production credits range from Cypress Hill to the
Fat Boys. Besides Elizondo, West and T-Ray, the Blueprint bullpen
houses DJ Hi-Tek, Snoop Dogg and Sean Combs’ Bad Boy Enter-
tainment, among others. Additional client irons in the fire include
Pizza Hut and a new Pepsi spot.

Elizondo is excited that other opportunities are opening up
for musicians willing to take chances. “There’s a strong hip-hop
collective that can translate what they do in different arenas. It’s
a seamless transition between commercials [and] TV shows
onward to film composition.”

Bootsy's Back In The Bins

Legendary Bassist Offers New CD, Produces Protégé

Funk legend William
“Bootsy” Collins is the lat-

r
it estaddition to Thump

RN

hm
~Blues.

By Gail Mitchell

gmitchell@billboard.com

that freak thing when
you're playing.”

The other members of
Freekbass’ outfit are
drummer/MC Swift, sax
player/keyboardist J and
guitarist Sean McGary.
The group’s first album
was the 2001 project
“Body Over Mind,” also
executive-produced by
Bootsy Collins.

Freekbass has claimed

- 4 l:F:I'-I':m
B Airplay monitored by N njelsen Records’ new classic R&B
= ot it division (Billboard,
[ Systems
I TITLE IMPRINT/PROMOTION LABEL Artist Rh“ythm &. Blues, Maf:Ch. 6).
: 4 Weeks At Number 1 . Play Wlth BOOt.Sy’ .hIS
8 1 TIPSY J-kwon = | first studio album in six
o i, years, drops June 8. Guests
-l 2 | DIRT OFF YOUR SHOULDER Jay-Z = ’ . )
A ROC-A-FELUVDEF JAM/IDJMG J ) on the project range from
L3135 ALL FALLS DOWN Kanye West Featuring Syleena Johnsen = Snoop Dogg and Macy
" : ] RUCAFELWDEFJAM(IDJMG G B bb w k
6 | |FREEK-A-LEEK Petey Pablo = ngGtO o C}l, omac
] AVEPOMEA and George Clinton.
 ° e S GELRERIY TS i Anyone well-versed in funk
3 ONE CALL AWAY Chingy Featuring J. Weav = knows Collins’ bass licks pumped
R | DISTURBING THA PEACE/CAPITOL . . b
4 SPLASH WATERFALLS ldacris = | intense energy into songs by
DISTURBING THA PEACE/DEF JAM SOUTH/IDIMG James Brown and C“nton’s Parlia_
9 LIP LilFl . .
i SN JNEE Tue THP =1 ment/Funkadelic collective. And
R 7 WANNA GET TO KNOW YOU G-Unit Featuring Joe = let’s not forget Collins’ own Rub-
L= _G-UNIT/INTERSCUPE b B d Th t t h d t t h
ELH 10 HOTEL Cassidy Featuring R. Kelly 2 er band. [he sextet had a stretc
o :U;Slgﬁcfiliﬁ LOVE WITH YOU Sean Paul Featuring Sash e
0 L=} B 5 .
| veramanic ek el "70s with “The Pinocchio Theory”
m‘\\;ﬁm‘g& D12 = and “Bootzilla.”
SALT SHAKER __ Ying Yang Twins Featuring Lil Jon & The East Side Boyz = Play With Bootsy” doubles as
.2’3';‘;?; ARG AR 5 Thump’s inaugural classic R&B
GRAND HUSTLEATLANTIC o release. Under the direction of Jay
SLOW JAMZ Twista Featuring Kanye West & Jamie Foxx = King, the label will issue two CDs
ATLANTIC
DUDE Beenie Man Featuring Ms. Thing %= ?aCh month frqm a Y?Ste.r that
| SHOCKING VIBESMIRGIN —— includes Lakeside, Midnight Star
L:Emm?,av YOU MOVE OutKast Featuring Sleepy Brown = and Michael Cooper.
THROUGH THE WIRE Kanye West =
ROC-A-FELLA/DEF JAM/IDJMG .
ROSES outkast = | FREEKIN’ THE FUNK: Speaking of
; i1 .nFAOCE’é”EMTB_‘;ER TSVE e ey Bootsy Collins, he has executive-
i R
s o rucames onainms e . produced a second album by fel-
21121 SLOW MOTION Juvenile Featuring Soulja Slim low Cincinnati bassist Freekbass.
i) ' ASH MONEY/UMI —— “ : A
22123 cuLo Pitbull Featuring Lil Jon = The Air Is Fresher Underground
& 5 .Tlvésus NG s TSt (Gemini Records/Bootzilla Pro-
e FOC A FELLADEF JAMIOAMG y | ductions) features Collins, Catfish
[2 ENCORE JayZ = | Collins, Buckethead and Bernie
= i ROC-A-FELLAVDEF JAM/IDJMB Wi " A th th
2 THIS WAY Dilated Peoples Featuring Kanye West = orrell. {nong € eer'wor y
=] ABB/GARITO) tracks are “Burnt Cat” and
@ Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 96 R&B/Hip-Hop and

59 rhythmic top 40 stations which are electronically monitored 24 hours 2 day, 7 days a week. Songs ranked by number of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron listener data. @ Videoclip availability. © 2004, VNU Busi-
ness Media, Inc. All rights reserved.

“Always I-.Iere.".
“Funk is having a resurgence

right now,” says Freekbass, who
was born Chris Sherman. “A lot of
people equate the '70s as the gold-
en age of funk. What was done
then has laid the groundwork for
what’s happening now.”

A bass player since age 14, 29-
year-old Freekbass picked up his
stage moniker from Bootsy Collins.
When he heard Freekbass’ previous
party band Shag working out sev-
eral years ago, Freekbass recalls
the veteran declaring, “You got

PN

Cincinnati’s Cammy Award for best
urban/hip-hop band for three years
running.

“The Air Is Fresher Underground”
is distributed by the Orchard in New
York.

MUSICAL NOTES: R&B/pop newcom-
er Auggie inks with Los Angeles-
based independent label Midas
Records. The 18-year-old singer/
songwriter (aka Austin Brown) is no
stranger to the music industry. He’s
a nephew of Michael, Janet and
their Jackson 5 siblings. Mom is
older sister Rebbie, who scored a
top five R&B single in 1984 with
“Centipede.”

His album debut, “Slick & Pol-
ished,” is due in summer 2005.
Midas is headed by president/CEO
Ron Clapper.

Las Vegas-based Dynasty Records
is prepping the June debut of 11-year-
old R&B singer Mishon. “Still Mis-
hon” will be released in association
with Bungalo/Universal . . . Liquid 8
artist Jesse Powell signs with the
Oliver & Chesser Consultant &
Entertainment Management Group.
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31|27 CHINGY A? DISTURBING THA PEACE 82376*/CAPITOL (11.98/18.38) Jackpot| 2 | 8591 [100 MONICA @ J20031°/RMG (12.3818.98} After The Storm
1% 1 36|38 BLACK EYED PEAS A  A&M000639/INTERSCOPE (12,98 CD) Elephunk | 23 R &4 ADINA HOWARD  rurrrown 1953 117,38 CO) The Second Coming | 86
36 THE O'JAYS  PHILADELPHIA INTERNATIONAUTHE RIGHT STUFF 97237/CAPITOL {18.98 CD} Together We Are One | 36 . 68 |55 VARIOUS ARTISTS  razOR & T1E 83067 (1898 CD) Tha Down Low | 22
37 14031 | JOE e s3107/20MBA (1898 CO} AndThen..| 4 8 76 |59 MURPHY LEE @ 0 REELUNIVERSAL 001132/UMRG {12 98 CD} Da Skool Boy Presents Murphy's Law | 5
Q¢ PACESETTER :: £9 87 |94 PAUL WALL  paio In FuLL 0033 115,98 CO) Chick Magnet | 54
38)80|— VARIOQUS ARTISTS  tpic szssusoNt MUSIC (1838 EQ CO) Oprah's Popstar Challenge-2004 Cast Album: Dreams Really Do Come Tue | 38 § on | 1 | VARIOUS ARTISTS  ReoSTan0er JAMACA ot195-/i0umG (14580l Red Star Sounds Presents Def Jamaica | 30
M 35|30 KEITH SWEAT  ciexTra 73350/RHIND (1898 CO) The Best 0f Keith Sweat: Make You Sweat | 15 514 | /| VARIOUS ARTISTS  swisuanousos izss col The Day Hell Broke Loose 2 | 74
0 43|37 SEAN PAUL A2 VP/ATLANTIC 836207A6 (1298/18.98) Dutty Rock | 4 VB 64 167 FREDDIE JACKSON  mARTLAND 7158 (13.98 CO) It's Your Move | 45
3932 YING YANG TWINS @ coLLiPARK 2480*/TVT (17.38 CO) Me & My Brother | 4 ‘=8 75|70 MARY J. BLIGE A  GEFFEN 000956*/INTERSCOPE (3.98/12.98) Love & Life | 1
33|17 KNOC-TURN'AL LA CONFIOENTIALELEKTRA 62928°/AG (16.98 CO} The Way tAm | 17 1 496 |61 MR. POOKIE/MR. LUCCI  craw 2 BawL 23591835 CO) My Life | 59
43 )1 47|40 LIL JON & THE EAST SIDE BOYZ A  BME 23707/1VT (13.98/17.98) Kings Of Crunk | 2 .3 81 [— | - | CAM'RON PRESENTS THE DIPLOMATS @ R0c-A-FELLA/DEF JaM 063211 *10JMG 1298 COF Diplomatic Immunity | 1
44 1 53|53 JOSS STONE @ s-curvE 42234 (9.98 C0) [H] The Soul Sessions (EP) | 44 J& - 85 |83 | HIL ST SOUL  sanachie sts2 11838 o) Copasetik & Cool | 82
A 37|36 R. KELLY A e s5077/20MBA (18.98 CO) The R. In R&B Collection: Volume One | 2 9 90 |— BIG TYMERS  casy MONEY 002166/UMRG (12.9 CD) Big Money Heavyweight: Screwed & Chopped | 68
8 44| 35 KEM  mOTOWN 067516/UMRG (8.98/12.98) [M] Kemistry | 14 | %8 ; | CALVIN RICHARDSON  Hotywo0D 162351 f18.98 CO) 235PM | 8
34123 CYPRESS HILL  S0ULASSASSINS/COLUMBIA 80781*/SONY MUSIC {18.98 £Q €O} Till Death Do Us Part| 23 k&, 98 |89 ELEPHANT MAN  ve/aTLANTIC 83681/AG (14 98 CO) Good2Go | 14
2 45 | 46 | 50 CENT A°® SHAOV/AFTERMATH 433544*/INTERSCOPE (8.98/12.98) Get Rich Or Die Tryin' | 1 s 97 |91 SMOKIE NORFUL e GOSPEL 20374 19.38/16 98) {M] I Need You Now | 26
APRIL24 L ' . 3 DY L » . » A 1 . A »
004 910060 (e s 4m B
x Sales data compiled from a national subset N . N g = £
c panel of core R&B/Hip-Hop stores by Nielsen . E g E
% SoundScan =% = 2E
< | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 S |ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23
$E° NUMBER 1 3%t 2 Weeks AtNumber | 18 | KIRK FRANKLIN A 60SPO CENTRIC 70037/20MBA [1.98/17.98) The Rebirth Of Kirk Franklin 6
1 | NAS A iLL WIL/COLUMBIA 32072°/SONY MUSIC (1898 EQ CD) Jlimatic: 10 Year Anniversary Platinum Series | 91 i — [SADE a* eric ssze7/sonY MUSIC (1298 £0/18.98) The Best Of Sade | 414
2 N 2 | PRINCE @ warNeR BROS 742721898 CD} The Very Best Of Prince | 20 15 | DR. DRE A® AFTERMATH #50486°/INTERSCOPE (12.98/18.98) Dr. Dre—2001 | 197
34 3 | THE NOTORIOUS B.I.G. " BAD BOY2730117/UMRG 19 98/24 98} Life After Death | 321 W 12 | EMINEM A° WeB/AFTERMATH 430629*/INTERSCOPE (8 98/12.98) The Marshall Mathers LP | 164
40 4| 2PAC A° DEATHROW 53008*/KOCH 112 36/2¢.38 AliEyezOnMe | 418 16 | BONE THUGS-N-HARMONY A* RUTHLESS/EPIC 69443°/SONY MUSIC (10.98 EQ/15.96 E. 1999 Eternal | 318
54 6| BOB MARLEY AND THE WAILERS @ ™ TUFF GONG/ISLAND 548904/1DJMG (8 56/12.98) Legend | 388 K 138 — | JUVENILE A* CASHMONEY 153162/UMRG (12 3818 98) 400 Degreez | 208
O 8 | 2PAC A° AMARU/DEATH ROW 490301~/INTERSCOPE (19.98/24 98} Greatest Hits | 277 J1°H — DR. DRE A® DEATH ROW 63000*/KOCH (11 98/17.98) The Chronic | 335
5 | THE NOTORIQUS B.I.G. A‘ A0 BOY 273000*/UMRG (11 98/18.98} Ready To Die | 438 13 | JAY-Z A? ROC-A-FELLA/DEF JAM 585396°/IDJMG (12.98/19.98) The Blueprint | 74
7 | JAY-Z A FREEZE/RDC-A-FELLA 50080°/CAPITOL (898/12.98) Reasonable Doubt | 325 19 | PRINCE AND THE REVOLUTION ¢ '* WaRNER BROS. 25110 (7.98/11.98) Purple Rain | 126
S N8 24| ALICIA KEYS A° J20002/RMG (12.98/18.98) Songs In A Minor | 81 11 | 2PAC A AMARU/JIVE 41636/Z0MBA (1981798} Me Against The World | 390
M 9 | LAURYN HILL A® RUFFHOUSE/COLUMBIA 63035°/SONY MUSIC (11.98 E0/17.58) The Miseducation Of Lauryn Hill | 159 17 | JAHEIM A 0iVINE MILL 47452 WARNER BROS. (11.98/17.98) [Ghetto Love] | 156
118 — | LUDACRIS A°® DISTURBING THA PEACE/OEF JAM SOUTH 585445%/1DJMG (1296/19.98) Word 0f Mouf 1 20 | AL GREEN A HyTHE RIGHT STUFF 30800/CAPITOL (10.96/17.98) Greatest Hits | 463
14| MAKAVELI A DEATHROW 63012°/KOCH 12.98/17.98) The Don Killuminati: The 7 Day Theory | 301 10 | MICHAEL JACKSON @ EPiC e607/SONY MUSIC (12 38 E0/18.98) Thriller | 293

& Albums with the greatest sales gains this week. Catam% albums are 2-year old tities that have fatlen below No. 100 on The Biliboard 200 o reissues of older albums. Tatal Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Tog R&B/Hi?fHup Catalog Albums. @ Recording Industry
Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RiAA certification for net shipment of 1 million units (Platinum). @ RIAA certificatian far net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boked sets, and double
albums with a running time of 100 minutes or more, the RIAA multiplies shipments bEthe number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment af 100,000 umts&O(o). A Certification of 200,000 units {Ptatino). A 7 Certification of 400,000 units (Multi-Platino). *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesalz prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week. [M] indicates past or present Heatseeker titie. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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| £ TILE F P TITLE e TILE
- -] ARTIST {IMPRINT/PROMOTION LABEL) (= — ARTIST (IMPRINT/PROMOTION LABEL) [=88 ARTIST (IMPRINT/PROMOTION LABEL
i % NUMBER 1 32 : S
[ 1] 1 Yeah! [ 26 WA Slow Jamz 51 % In My Life
USHER (LAFACE/ZOMBA) TWISTA {ATLANTIC) JUVENILE FEAT. MANNIE FRESH {CASH MONEY/UMRG)
[2]> If | Ain't Got You11r 27 BB The Way You Move 52 B Got It Twisted
" < ALICIA KEYS {J/RMG) = QUTKAST FEAT. SLEEPY BROWN [LAFACE/ZZOMBA} MOBB OEEP (INFAMOUS/VIOLATORZOMBA)
(3]3 I Don't Wanna Know 25 0129 Whoknows (=317 Friday Night
=3 MARIO WINANS {BAD BOY/UMRG) MUSIQ {DEF SOUL/IDJMG) g YOUNG GUNZ (ROC-A-FELLA/DEF JAM/IDJMG)
O Burn T 129337 Ride Wit U Qe The Loneliness
x USHER {LAFACEZZOMBA) = JOE FEAT. G-UNIT_(JIVEZZOMBA} = BABYFACE (ARISTA/RMG) M i
7 Ali Falls Down 30 EN Read Your Mind This Wa
KANYE WEST (ROC-A-FELLA/DEF JAM/ADJMG) AVANT (MAGIC JOBNSON/GEFFEN/INTERSCOPE] el DILATED PEOPLES (ABB/CAPITOL)
4 Tips & -1 139 Slow Motion aEg Make It Up With Love
J-KWON (S0 SO BEF/ZI J < JUVENILE [CASH MONEY;UMRG| i - ATL (NOONTIMEEPIC/SUM)
6 Dirt Off Your Shoulder (22035 Roses 157463

JAY-Z {ROC-A-FELLA/DEF JAM/IDJMG)

OUTKAST {LAFACEZOMBA}

Jook Gal (Wine Wine)ﬁr
4 ELEPHANT MAN {VP/ATLANTIC)

800- -0
~O

LIL_FLIP_{SUCKA FREE/COLUMBIA/SUM!}

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

Freek-A-Leek 33 P No Better Love m 62 Tear It Up
PETEY PABLO_(JIVEZOMBA) = YOUNG GUNZ (ROC-A-FELLA/DEF JAM/IDJMG) SoE YUNG WUN (FULL SURFACE/J/RMG)
12 Overnight Celebri L 32 You Don’t Know My Name 1— What If
TWISTA (AglANTICl tyﬁ o ALICIAKEYS {J/RMG} Y ﬁ g RUBEN STUDDARD (J/RMG)
14 Game Over (Flip) :5 Ed Through The Wire <0173 U Should've Known Befler ¢

MONICA {J/RME)

11 B Splash Waterfalls g T 33 Make It Alright & BB Push
LUDACRIS THA PEACE/DEF IMB) CARL THOMAS {BAD BOY/UMRG) 7 =1 GHOSTFACE FEAT MISSY ELLIOTT (DEF JAM/IDJMG)
1z §E Sorry 2004 37 [ What's It Like 2211 69 New Day
k' 5 RUBEN STUDDARD {J/RMG) o JAGGED EDGE (COLUMBIA/SUM) E—— PATTI LABELLE (DEF SOUL CLASSICE/IDJMG)
Q 15 Naughty Girl i 38 Step In The Name Of Love l-x M 59 Time's Up!
. BEYONCE (COLUMBIA/SUM) . R. KELLY {JIVE/ZOMBA) a= JADAKISS FEAT. NATE DOGG (RUFF RYDERS/INTERSCOPE}
13| | Wanna Get To Know You 136 Think About You ax You Don't Want Drama
| G-UNIT FEAT. JOE (G-UNIT/INTERSCOPE} LUTHER VANDROSS (J/RMG) == 8BALL & MJG FEAT. P DIDDY {BAD BOY/UMRG|
$aa 10 One Call Away 41 Questions @ 72 Not Your Average Joe
s | CHINGY FEAT. J WEAV (DISTURBING THA PEACE/CAPITOL | RS TAMIA {ELEKTRA/ATLANTICH - E 0J KAYSLAY {COLUMBIA/SUM]
-2 117 | | Don't Take Your Love Away 52 Confessions Part "ﬁT (6] — Diamond In Da Ruff
§ i | AVANT (MAGIC JOHNSON/GEFFEN/INTERSCOPE] - USHER (LAFACE/ZOMBAI JAHEIM (DIVINE MILLAWARNER BROS.|
17 Y Hotel (2140 Damn! 57 L Gal Yuh Ah Lead
- CASSIOY FEAT. R KELLY (FULL SURFACE/J/RMG) YOUNGBLOODZ FEAT. LIL JON (SC SO DEFZOMBA] e TOK (vP)
{5118 | | Rubber Band Man [ 22042 Still In Love <5 166 One Day At A Time
1 TI. (GRAND HUSTLE/ATLANTIC} TEENA MARIE {CASH MONEY CLASSICS/UMRG) S0 | TUPAC WITH EMINEM ‘AMARLYINTERSCOPE
[15) 27 Happy People m 44 Jesus Walks Ly 57 | | Hold On
£ R.KELLY {JIVE/ZOMBA} KANYE WEST {ROC-A-FELLA/DEF JAM/IDJMG} DWELE (VIRGINI
Hal 19 Me, Myself And | 25 047 My Band 70 0 So Sexy
| BEYONCE {COLUMBIA/SUM) = D12 FEAT EMINEM (SHAOY/INTERSCOPE} ¥ TWISTA FEAT R. KELLY (ATLANTIC)
21 [P I'm Still In Love With You 26 FH Encore (710 — E.l. (Reinvention)
SEAN PAUL FEAT SASHA {VP/ATLANTIC) 5 JAY-Z {ROC-A-FELLA/DEF JAM1DJMG) = H NELLY IF0 REEL/UNIVERSALUMRG)
[22125]" | 1Want You [27]53 Move Ya Body Y 2 Vitamin S
- E JANET JACKSON {VIRGIN} k NINA SKY FEAT. JASBA INEXT PLATEAUANIVERSALIUMAG) ¥, i| CHAM {MADHOUSE/VP/ATLANTIC|
. Dude ‘48 50 Get Low (230 — Selfish
2 | BEENIE MAN {SHOCKING VIBES/VIRGIN} q LIL JON & THE EAST SIOE BOYZ {BME/TVT} ! SLUM VILLAGE IBARAK/CAPITOL)
Salt Shaker 29 FX Walked Outta Heaven 4, (74 — Dip It Low
_1 YING YANG TWINS (COLLIPARK/TVT) 5 JAGGED EDGE (COLUMBIA/SUM) =2 CHRISTINA MILIAN {ISLAND/JDJMG! |
1 Can't Wait 56 Musicology ﬁ — Act A Fool

SLEEPY BROWN FEAT OUTKAST [DREAMWORKS/INTERSCOPE!

PRINCE (NPG/COLUMBIA/SUM)

MASTER P (NEW NO LIMIT/KOCH)
—

® Records with the greatest impressions increase. © 2004, VNU Busmess Media, Inc. All rights reserved. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio
Track service. 141 stations are electronicaily monitored 24 hours a day 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data.
Th's data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart. ¥ ndicates title earned HitPredictor status in research data provided by Promosguad.
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L — ARTIST (IMPRINT/PROMOTION LABEL) g ARTIST (IMPRINT/PROMOTION LABEL)
£ NIMEER 1 2 ¥ NUMBER 1 3%
1 W F.U.R.B. (F U Right Back) 3 wsano.1 1 Y = ml
+ eah! 10 Whs AtNo 1
—— ;RANK:E l(;w»:amlmwusuoywmock) SRR ZoNEAT
(= tan nit
<2 s IFGAM) 243 I Don't Wanna Know
- 7 veﬂhl MARIO WwiNANS 1BAD BDY UMRG)
FEI USHER (LAFACE/ZOMBA} 2 ‘npsV
K Tipsy JKWON (S0 SD OEFZOMBA}
JKWON (S0 S0 OEFZDMEBA 485 My Band
5 B Game Over (Flip} D12 [SHADY/NTERSCOPE}
)| UL’ FLIP (SUCKA FREE/COLUMBIA/SUME 516 Burn
.; 9 Milkshake USHER [LAFACETZOMBA)
A KELIS (STAR TRAK/ZOMBA) 4 | | One Call Away
A 12 Dude CHINGY FEAT J WEAV THA PEACE/CAPITOL}
| [ BEEN(E MAN {SHOCKING VIBESNIAGINY > 8 Naughtv Glrl
3 | & Freek—A~%eek ) BEYONCE {COLUMBIA/SUM)
| PETEY PABLO {JIVEZOMBA] -
s ED AP TD—EL 7 || Dirt Off Your Shoulder
| | alls Down JAY-Z {ROC-A-FELLA/DEF JAM/IDJMG]
5 KANYE WEST {ROC-A-FELLA/DEF JAM/IOJMG) o 9 F k A L K
i reek-A-Leel
1C Bang Bang
= SURVIVALIST (SLAVE) s B”“P‘?L‘:I‘szl”“:“f’
EEN 4 Happy People 10 vernight Celebrity
= A KELLY (JKVE/ZD'I)»IIEA) JWISTATIATCANTAC) g
@ 19 I'm Still In Love With You 11415 I'm Still In Love With You
s ‘i SEAN PAUL FEAT. SASHA (VP/ATLANTIC) SEAN PAUL FEAT. SASHA (VP/ATLANTIC)
(1218 Overnight Celebrity 12317 All Falls Down
B TWISTA (ATLANTIC) KANYE WEST (ROC-A-FELLA/GEF Jamioume) 1T |
14 421 Jook Gal (Wine Wine) 10 Wanna Get To Know You
ay ELEPHANT MAN (VP/ATLANTIC| G-UNIT FEAT. JOE (B-UNIT/INTERSCOPE}
ﬁ 24 Ride WitU 14 S
=y alt Shaker
L3 ZOEREATIG:NTRUNEZOME) YING YANG TWINS (COLLIPARK/TVT)
DR YT Gome tvr i)
i, . : LIL' FLIP (SUCKA FREE COLUMBIA/SUMI
17 e Got It Twisted lash W. I
ot 18R DEEP INFAMOUSIIOLATERZOMEA) ' LSUI!')ACgft:.W fefnesq«i:!m:wozmmsoum/mmm
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i 23 Dirt Off Your Shoulder/Encore ™ ;
2] JAY-2 {ROC-A-FELLA'DEF JAM/IDJMG! 12 F**i It {I Don't Want You Back}
1% K | One Call Away EAVONIONEZZOMBA)
2 CHINEY FEAT J WEAV {DISTURBING THA PEACE/CAPITOL) 16 Hotel
i 11 & Hey Lady/Get 'Em Girls CASSIDY FEAT. R KELLY (FULL SURFACE/J/RMG)
=3H CAM RON (ROT A-FELLA/DEF JAM/IDJMG} 23 Culo
a 30 Splash Waterfalls PITBULL FEAT. LILJON [TVT)
3 LUDACRIS (DISTURBING THA PEACE/DEF Jam SouTHIDuMG  IFTVS 18 Slow Jamz
el 20 Push TWISTA FEAT KANYE WEST & JAMIE FOXX (ATLANTIC)
e | GHOSTFACE FEAT. MISSY ELLIOTT (DEF JAM/IOMG] Comolbd T onal samp2 of data supplied by Niclsen
mpl Om @ nationa ata
’ 131 Get No Better A , oA

= o CASSIOY FEATURING MASHONOA {FULL SURFACEA/RMG!

99 Problems
| JAY-Z (ROC-A-FELLAVDEF JAMVIDIMG)

| Rubber Band Man
T.. {GRAND HUSTLE/ATLANTIC}
ST

Broadcast Bata Systems. 53 rhythmic airplay stations are elec-
t:onically monitored 24 hours a day, 7 days a week. Songs ranked
by number of detections. @B Songs showing an increase in detec-
tions over the previous week. regardless of chart movement. A
song which has been on the chart for more than 20 weeks will

generally not receive a bullet, even if it registers an increase in
d i The rhythmic airpiay chart runs at a deeper length in

@ Records with the greatest sales gains. & 2004, VNU Business Media,
Inc. and Nielsen SoundScan, Inc. All nghts reserved. Compiled by Nielsen

ScurdScan fron a national subset pane! of core R&B/MHip-Hop stores This data

iis .15 to comp le the Hot R&B/Hip-HOp Singles & Tracks chart

kirplay Monitor,  Billboard  Information  Network, —and
billboard.com. trindicates title earned HitPredictor status in
research data provided by Promosquad. © 2004, VNU Business
Media, Inc. All rights reserved.
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-HOP
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

1:{ YUNG WUN 978
Tear It Up RMG :
USHER 975 |
Confessions Part |l ZOMBA '
CEE LLO
The One ZOMBA 770
NINA SKY 723

Move Ya Body UMRG

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL

1 JAGGED EDGE 972
What's It Like COLUMBIA i
) RUBEN STUDDARD 899
What If RMG :
CASE

3 Shoulda Known Better IDJMG 84.7
OUTKAST

4 Roses ZOMBA 84.4
BEYONCE

3 Naughty Girl COLUMBIA 82.0

6 ELEPHANT MAN 75.7
Jook Gal (Wine Wine) ATLANTIC i

7 WYCLEF JEAN 735

Take Me As | Am RMG

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

USHER

Confessions Part i RMG 94.3

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL

ALICIA KEYS

1 If | Ain't Got You RMG 82.8
JOJO

z Leave (Get Out) UMRG 813
YUNG WUN

3 Tear It Up RMG 76.4
AMANDA PEREZ

4 | Pray VIRGIN 16.3

5 KANYE WEST 723
All Falls Down IDJMG b

6 CHRISTINA MILIAN 70.7
Dip It Low IDJMG .

7 MURPHY LEE 69.5

Luv Me Baby UMRG

Dther radio formats and hitpredictor legend focated in chart section.

Today’s Rap Pales
Compared With '94

With Columbia Records celebrat-
ing the 10th anniversary of Nas’ “Ill-
matic” with the release of “10 Year
Anniversary Illmatic Platinum
Series” (Sony Urban Music/Colum-
bia), I started thinking about 1994,

I'was a junior at an all-boys prep
school in subur-

Long before the nation was
entranced by “Hey Ya!” and “The
Way You Move,” André 3000 and
Big Boi had hip-hoppers grooving to
their sounds.

The album, produced by Orga-
nized Noize, proved that Southern

ban New Jersey.
Like most kids
that age, [ was
more interested
in hip-hop than
history.
Fortunately for
me, 1994 turned
out to be a ban-
ner year for hip-
hop. It’s hard to
see that happen-

Beats&
Rhyr.ngsm

By Rashaun Hall

rhall@airplaymonitor.com

ing this year.

In addition to influential albums
by Gang Starr (“Hard to Earn”),
Common Sense (“Resurrection”)
and Beastie Boys (“Ill Communica-
tion”), '94 had an outstanding class
of hip-hop rookies.

That year the world was intro-
duced to M.O.P., Warren G., Fugees
and Method Man, among others.

While these acts made lasting
imprints on the genre, “Illmatic”
and two other debut albums released

ARTISORY

TXPLICTT AYRICS.

MCs could do more than bass music.
Cuts like “Player’s Ball,” “Git Up, Git
Out” and the title track made Out-
Kast instant fan favorites.

1994 was also the year that for-
mer Uptown Records A&R execu-
tive Sean “P. Diddy” Combs
launched his Bad Boy label. Craig
Mack and The Notorious B.I.G.,
aka Biggie Smalls, kicked things
off there.

Biggie’s “Ready to Die” (Bad Boy)

cmuzilg

that year left their
indelible marks
on the broader
music scene—and
a certain 17-year-
old.

“Illmatic” was
like a lightning
bolt for many.
While its subject
matter wasn't
particularly
unique, Nas’ lyri-

the notorious-

ready

was an epic
masterpiece. The
late Brooklyn,
N.Y., native had a
narrative flow
that remains
unmatched.
Whether he
was sharing auto-
biographical tales
(“Juicy”), waxing
poetic about the
gangster lifestyle

todie

cal abilities were
on par with some of the best in the
game. That, combined with hard-
hitting tracks from A-list produc-
ers DJ Premier, Pete Rock and
Large Professor, made for an un-
beatable combination.

While Nas was heating up the East
Coast with his tales of street life,
there was a new sound coming out of
the South: QutKast’s “Southernplay-
alisticadillacmuzik” (LaFace/Arista).

The Atlanta-based duo’s debut set
ushered in a new era for hip-hop.

(“Warning”) or
serenading the ladies (“One More
Chance”), Biggie was flawless.

Flash forward 10 years to 2004.
What happened? Granted, there
have been some impressive debuts,
but none have had that all-encom-
passing effect on the genre.

Where are those artists who grab
the game by the throat and force it
to change? Where’s the album
that’s going to make some 17-year-
old kid want to be in this business?
Do you know?
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THE MOST SUCCESSFUL
EUROPEAN TOUR
CONTINUES

BENIDORM
PLAZA DE TOROS
BARCELONA
PALAU SAN JORDI

MEXICO D.F.

PALACIO DEPORTES

GUADALAJARA
PLAZA DE TOROS
GUATEMALA
DOMO

COSTA RICA
ESTADIO R.SAPRISSA
PANAMA CITY
TEATRO ANAYANS
MIAMI

VIAMI ARENA
CARACAS

POLIEDRO

BUENOS AIRES
LJUNA PARK

BUENOS AIRES
LJUNA PARK

RIO DE JANEIRO

CLARO HALL

SAO PAULO

e . », T
y l b CREDICARD HALL

=4 CLEARCHANNEL - pOICE Gapaana. (990

contact > maurizio.salvadori@clearchannel.it www.ramazzotti.com d H
h 10 h . . www.dolcegabbana.it
> jerry.dipirro@dlearchannel.it YT S—— www.click2music.it/eros g AUOl

DVAG
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NEWS FROM SOUTH OF THE BORDER

In Mexico: Intocable continues to establish itself
as a key grupero act in Mexico. Its studio album
“Nuestro Destino Estaba Escrito” has been
certified triple-platinum (150,000 units) by Mex-
ican recording industry chamber Amprofon.
Similarly, its live CD/DVD combo, “Intima-
mente,” was certified gold for sales of 50,000
copies after only two weeks in stores. The group’s
Mexican tour kick-off March 27 drew 45,000 fans
to Ecatepec, a Mexico City suburb. Intocable will
also play Mexico City’s prestigious Auditorio
Nacional for the first time June 11 and 12.
TERESA AGUILERA

In Panama: Eight bands have been selected as
semifinalists in Panama's first national contest
for new bands. A total of 23 unsigned bands
competed in two events earlier this month, and
five finalists will ultimately be chosen. All five
finalists will record two tracks at Panama City’s
Contraxenas Studio for a compilation album to
be released by Sony Music later this year. The
winner will also get a professional video direct-
ed by Kathy Simonovic, a Web site designed by
BTS Multimedia, a management deal with
Republica Entertainment and Home Music
Management Mexico and a three-month supply
of clothing from Ecko Ultd. The event was
organized by veteran event-promoter Republica

panamarock.com and Soberana Beer. For more
information, visit panamarock.com.
ANASTACIO PUERTAS CAICEDO

In Spain: Argentina’s Charly Garcia, legendary
Cuban bolero composer/singer César Portillo de
la Luz and Brazilian newcomer Adriana Calcan-
hotto took the three Latin awards at Spain’s
eighth Premios de la Musica April 15 in Madrid.
Garcia, 53, considered one of the fathers of rock
en espanol, received the Honorary Latin Award.
Portillo de la Luz, 81, a founder of Cuba’s filin
music genre in the 1940s, collected the Life-
time Latin Award, while minimalist singer Cal-
canhotto took the new Latin artist prize. The
Latin awards had been announced in advance
after a vote by 5,000 members of the Music Arts
and Sciences Academy (AACM). The academy is
formed by authors society SGAE, artists associa-
tion AIE and a team of music industry profes-
sionals. AACM had already announced that
opera star Montserrat Caballé would receive an
honorary award for lifetime achievement. Indie
label Nuevos Medios took home best record
label. The remaining 30 awards were to be
announced April 15 at the gala ceremony. Ale-
jandro Sanz is likely to be among the winners,
with seven nods. Las Nifias and Alex Ubago had
five nominations, and Andy & Lucas had four.

Entertainment in conjunction with Web site

HOWELL LLEWELLYN

Latin Notas

Continued from page 26

Specifics were not disclosed,
but the group estimates the deal
to be worth 10 million euros in
cash, publicity and tour support.

Café Quijano will launch its
own massive Spanish tour follow-
ing the “Por Nuestra Musica”
stint. By late fall, the group plans
to come to the States and begin
promoting its music.

But how serious are they? Well,
the brothers are buying a pad in
Miami. And they're not alone.
Recent arrivals to the city include
singer/songwriter Amaury Gutiér-
rez, who moved his entire family
from Mexico.

Also making his home in South
Florida is producer Sergio
George, formerly stationed in
New York.

THALIA EXPLOSION: While we're
talking about branding, no Latin act
comes close to Mexican diva Thalia.

First came sunglasses. Then her
own Kmart clothing line. Now
comes her own lifestyle magazine,
“Thalia,” launched April 13 and
billed as “the first celebrity-
inspired magazine for young
Hispanic women.”

The monthly publication is put
out by American Media’'s Latino
Magazine Group, which includes
“Mira” and “Shape en Espafiol,”

among other titles.

Could it get any better?

Yup. Next fall, Thalia will
launch her own candy line in
partnership with Hershey. The
deal is part of a broader, multi-
year partnership announced
earlier this month. It includes
sponsorship of Thalia’s upcom-
ing tour, a Spanish-language
advertising campaign and con-
sumer and retail promotions.
The kicker is the new, co-
branded line of Thalia Hershey
products specifically targeting
the Latin market.

The “Latin-inspired” candies
will be variations on standard
Hershey themes. You may find, for
example, dulce de leche fillings in
your Hershey's Kisses.

Thalia’s Hershey partnership
is managed by hubby Thomas
D. Mottola.

MUSIC AND FILM: The Billboard
Latin Music Conference is about,
well, Latin music.

But what happens when Latin
music and film come together?
And not just music videos. On
April 29, as part of the conference,
three filmmakers and composers
will discuss the marriage of music
and film in a unique panel titled
“The Music We See.”

Franc Reyes (director of feature
film “Empire,” starring John
Leguizamo, and composer of many
of the film's tracks), Gustavo
Santaolalla (who scored “21
Grams” and “Amores Perros™) and

Jessy Terrero (music video
Grammy Award winner and direc-
tor of the upcoming feature film
“Soul Plane” starring Tom Arnold,
Method Man and Snoop Dogg) will
discuss the expanding role and
treatment of Latin/Latin-themed
music in film.

The discussion will be moder-
ated by Suzi Civita, VP of music at
Warner Bros. Pictures Music.

For a complete list of Billboard
Latin Music Conference events and
panels, visit billboardevents.com.

IN BRIEF: Luis Silva, previously
marketing director at Freddie
Records, has launched an
independent marketing and pro-
motion firm. One Man Show is
based in San Antonio, Texas, and
its clients include Los Astros de
Durango, Julieta Venegas, Mar-
cos Orozco (former singer for
David Lee Garza) and newcomer
Mario Delgado “El Cachorro.”
Silva can be contacted at
silcia@msn.com . . . Concert
series “La Mdquina Musical Miller
Lite 2004” returns for its third
consecutive year, with 10 stops
beginning May 2 in Dallas.

Sponsored by Miller and pro-
duced by Miranda & Associates,
La Méquina features four semi-
trucks that travel from city to city
and unfold to become stages.

Each stop will feature different
acts. Dates are booked through
Sept. 12. The May 2 concert bill
includes Los Tigres del Norte,
Ana Béarbara and Intocable.

Romann Heats
Up Haru Brand

While walking to an appoint-
ment the other day, we couldn’t
help but notice several posters
emblazoned with “You've danced
to it. Now eat to it.

Garrett wondered if they could
create a song that, initially,
would have no connection or
relationship to the restaurant.

Haru.” Over several
New York blocks, a
smart sniping cam-
paign was apparently
under way.
Confused? Don't be.
Consider it a savvy
marketing move for
Haru, the New York-
based Japanese
restaurant chain, and
“Haru,” the dance

Beart
Box.

By Michael Paoletta

mpaoletta@billboard.com

track, which recently
peaked at No. 5 on the Billboard
Hot Dance Club Play chart.

The campaign is the brain-
child of Gad Romann, who runs
the Romann Group media/ad
agency and its offshoot music
label, Romann Music. Derrick
Garrett is the music director
for both.

ROMANN: TURNING A BRAND INTO CO

“We like to utilize nontradi-
tional marketing strategies to
market a product,” Romann says.
“For me, it’s about branding,
content and culture.”

Initially, Haru founder Bar-
bara Matsumura approached
Romann to discuss the creation
of an ad that would run in vari-
ous magazines. “I told her that
we needed to do something dif-
ferent,” Romann recalls.

“We had to develop a Haru
brand, because brands have
leverage for content,” he
explains. In essence, “we would
turn a brand into content.” In
this case, the content is music.

“Because music communicates
faster than any other medium,”
Romann says he began dis-
cussing potential ideas for a
“Haru track” with Garrett.

According to Romann, he and

“We wanted to get through to
the emotion by way of legitimate
content,” Romann notes.

“Every brand has a subcul-
ture,” he adds. “But for a brand
to be strong, you must have a
powerful subculture. So, we
wondered if we could sneak our
way into culture as content—by
presenting an authentic experi-
ence. And it worked.”

Indeed, a number of compila-
tions have already licensed the
Blaze Billyons-produced “Haru”
by Haru (aka Romann and Gar-
rett)—with remixes by Wide
Life, Junior Vasquez, B.B.C. and
Demarko! & Deep Influence.
They include “Divas to the
Dancefloor” (Star 69 Records)
and “Winter Party Vol. 77 (Cen-
taur Entertainment).

Of course, whether the track is
wholly accepted as a legitimate
song—and not perceived as an
advertisement with an ulterior
motive—remains to be seen.

In the end, it will come down
to where you first heard the
song, Romann offers. “If that
first experience was authentic,
positive and legitimate, ‘Haru’
will be accepted as a song. Then,
when you find out that it’s also
the name of a restaurant, you
won't feel cheated.”

In the coming weeks, Romann
Music will send a new track,
“Automatic Lover,” to about 60
radio stations. Romann says this
track has absolutely nothing to
do with a client.

“We want to establish com-
plete legitimacy as a content
provider. We are not building
artists’ careers; we are building
content.” Along the way, though,
Romann will be branding
Romann Music.

“We don’t realize the impact
that brands have in our lives,”
Romann says. “We are human
beings crafted by marketing,
society and media.”

Haru is primarily owned by
the Benihana Restaurant Group.
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mert of | million units (Piatinum). @ RIAA certification far net shipment of 10 million units (Diamend). Numeral following Platinum or Diamord symbol indicates albums multi-platinum level. For boxed sets, anc double albums with running time of 100 minutes or more, the RIAA multipiies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and
VYEA labels, are suggested lisis. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesate prices. [H] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

APR » ; . . N = » i
004 DO [
|8 el ]
A P °
g § TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist % E - TITLE iMPRINT & NUMBER;/BISTRIBUTING LABEL Artist
¥ NUMBER 1 3¢ 1 Week At Number 1 26 1 30| 39 DREAM-A-LOT'S THEME {{ WILL LIVE FOR LOVE) weacusy pRoMDUTY Donna Summer
L 1] 3]6 AMAZING (FULL INTENTION AND JACK 'N' RORY MIXES) cricrromo George Michael 27 ) 28| 35 GET BETTER ro8BINS 7208 K.M.C. Featuring Sandy
216|9 HOLE IN THE HEAD (REMIXES) iSLANO PROMO/INTERSCOPE Sugababes % 2116 SIGNED, SEALED, DELIVERED centaur 30079 Colton Ford And Pepper Mashay
1]s SAVE MY SOUL  1omy 807 SIVER LABEL 209 TOMMY 801 Kristine W 29} 37|45 JAM SESSIONS  FoReVER SOUL0OVESNTION M. Ali Vs. E-Smoove
[ 4 ) 8|14 NEVER LET ME DOWN  system 07 Richard "Humpty" Vission = & POWERPICK &
41 1 [UR  NOTIN LOVE (D. AUDE, MINGE BINGE, & R.H. VISSION MIXES) wizrscoeeromo Enrique Iglesias Featuring Kelis = 30 2 411 — ILLUSION  BENZ STREETAWAAKD PROMO/ZYX Benassi Bros. Featuring Sandy
6 113| 26 | JUST A LITTLE WHILE (P. RAUHOFER & M. JOSHUA MIXES) vircin 38308 Janet Jackson 26| 20 | TRY (RAUHOFER, PILIAVIN & ZIMBARDO MIXES) s7arss 1255 Made By Monkeys Featuring Maria Matto
5|2 28 LOVE PROFUSION {R. ROSARIO, CRAIG J., PASSENGERZ, & BLOW-UP MIXES) waverck BAD: Mad =] 32131 FIND MYSELF stanss 212 Presta + Stakey
2| 4 BSUH TRULY wemtwenk 3221 Delerium Featuring Nerina Pallot 19117 WHERE LOVE IS commision PRoMO Trinity Featuring Revi
L 9} 11| 13 STRAIGHT AHEAD  KinG BRAIN SIS0VARTEMIS Tube & Berger Featuring Chrissie Hynde = {34 } 44 = THIS LOVE (JUNIOR VASQUEZ MIXES) oCToNe PROMORMG Maroon5 <
12 12 ELECTRIFY  AvEXNITEGRODVES 203/KING STREET G}g Featuring Heigo Tani 35) 42| — LET IT GO OEFINITIVE/FO3EVER SOUL 002ESNTION Norty Cotto
14119 SEX BOMB (THE REMIXES) 0&cca pRoMO/UTY Tom Jones 36 ) 46| — A DAY IN THE LIFE (2004 REMIX) ViNvLSOUL127/MUSIC PLANT Friscia & Lamboy Vs. Todd Terry
12 16| 231 BROKEN WINGS uzarroMo Thea Austin 37 ) 45| — COME INTO MY LIFE (REMIXES) runk LA PLANET PROMO Joyce Sims
713 FREE (S.A.F. & NEMO MIXES} nem0 STUDI0 PROMO/ANGEL Sarah Brightman 33|21 IT'S MY LIFE (REMIXES) INTERSCOPE PROMO No Doubt 52
14 ] 18| 27 YOU MAKE ME FEEL BRAND NEW (REMIXES) SiMPL/RED.COM PROMO/RED INK Simply Red = 39 43| — P41 DON'T LOOK BACK (REMIXES) em) LaTinPROMONIAGIN Thalia
101 11 " FRIDAY MARSHMALLOW vinvt Sout 126UsicpLant Samba La Casa 23t HOT SHOT DEBUT E:ﬁ:E—

6 IR TOXIC (REMIXES) Jwesoiazomsa Britney Spears = [ 40 THE FORCE OF GRAVITY nertwerk PROMO BT Featuring JC Chasez
17} 24| 38 HOW DID YOU KNOW oz ver 00 Kurtis Mantronik Presents Chamonix 22|15 BORN TOO SLOW (E. MORILLO, DEEPSKY, & NUBREED MIXES) vusueusa zzsssustivinal The Crystal Method
18 ] 20| 32 SAVING MY LOVE (ROSABEL & JOSH HARRIS MIXES) rrixion 9002 Pat Hodges 47|50 YOU HAVE A WAY  mRRA 046/MUSIC PLANT Anthony Cole
19 4 23| 30 | LIKE LOVE (I LOVE LOVE) Rosains 7205 Solitaire 49143 U LIKE THIS (MEGAMIX) columsiapromo Mariah Carey
20} 271 41 DIP IT LOW (FULL INTENTION, JJ FLORES, TYAS & LAWRENCE MIXES} isuanp oozsa7/insms Christina Milian= [ 44 YA NO ERES EL MISMO (NORTY COTTO MIXES) ronavisapromo Noelia =

15| 7 GOOD BOYS (REMIXES) sancruanyssss Blondie = 35|22 ALL THINGS (JUST KEEP GETTING BETTER) capimoLssss Widelife With Simone Denny =

22 1 25( 33 MY LIFE Jvmeromo Junior Vasquez Presents Jason N 39| 29 POWERLESS (SAY WHAT YOU WANT) [WIDELIFE, JUNIOR, & CHAB MIXES] 0Reanworks PROMO Nelly Furtado @
17| 10] MAKE ME DANCE ALL NIGHT pasrromo 3 Speaker High 38| 24 WHERE DID LOVE GO #mpromo Sun

24 ] 29| 42 LEFT OUTSIDE ALONE (REMIXES) oavuicHT pROMOEPIC Anastacia 50| 44 CHANGES (FELIX DA HOUSECAT REMIX) sanctuaay pROMO Kelly Osbourne & Ozzy Osbourne =

25 ] 31| 40 NAUGHTY GIRL (CALDERONE & QUAYLE REMIX) cowumsiapramo Beyonce = AN 34| 18 FACE TO FACE viRGIN PROMO Daft Punk =
40| 28 SLIPPIN' AWAY  nosralGic 20001 Sweet Rains

@ Tit'es with the greatest sales or club play increases this week Power Pick on Club Play is awarded for the largest point increase among singles below the tep 20 The Clut Play chart is compiied from a national sample of reports from club DJs. = Videociip availability. Catalog number is for vinyl maxi-single, or CD maxi-single, or CD single respec-
tively, based upon avai'ability. On Dance Singles Saies chart: @ CD Single available. @ CD Maxi-Singfe available. @B Vinyl Maxi-Single available. €3 Cassette Maxi-Single available. ©2004, VNU Business Media, Inc. and Nieisen SoundScan, Inc. All rights reserved.
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Thank Heavens
For The Music!

Praise & Worship Genre Thrives

BY DEBORAH EVANS PRICE

At a time when the music industry as a
whole is struggling, praise and worship
music continues to thrive.

During the past several years, the genre
has expanded beyond church pews to com-
inate Christian radio, has sold briskly at
retail and has launched several popular
series, including “Songs 4 Worship,” *Wor-
ship Together” and “WOW Worship.”

Such labels as Vineyard, Maranatha and
Integrity have long been the
backbone of the praise and
worship community. But in
recent years, major Christ-
ian companies, including
[EMI Christian Music Group
and Providen: Music Group,
have made successful forays into the mar-
ket, employing direct-to-consumer sales and
utilizing the ‘nternet to spread the word.

As the Christian music community gath-
ers for the 32st annual Dove Awards April
28 in Nashwi'le, praise and worship artists
will be promment among the ncminees.

“The genre has grown more than 6(% in
the last six vears, despite negative industry
trends like [illegal] downloading, price ceval-
uation and competing formats,” says Danny
McGuffey, chief marketing officer for
Integrity Media. “Praise and worship is the
language of the church and always will be.

“We have seen fast growth in new praise
and worship brands hike ‘iWorship,” which
{has] now [seld] more than 1 million anits
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since its introduction less than twovears
ago,” McGuffey says.

Direct-response TV marketing “has also
been instrumental in the growth of the
genre,” he adds. “Plus, we've seen some
extremely successful campaigns by Time-
Life and Sony Music that have really driven
growth at retail.”

McGuffey estimates that 40 million to 60
million people sing praise and worshipsongs
every Sunday in church.

“Our genre is really defined by the songs
and the impact they heve on
people, |as opposed to] the
artist [-driven] side. which
demands touring, videos and
radio for exposure. We say the
church is our radio stadon or
broadcast vehicle,” he zays.

For many years, the majority of praise
and worship albums were live record-
ings of church services led by a warship
leader. Consumers bought these proj-
ects based on the featured songs and
largely on the reputation of labels that
specialized in worship music.

Integrity, Maranatha and Vineyard
have long been the trusted names for
praise and worship music. The approach
of executives at these labels was net just
to record a live album but to “harvest”
the experience at the service.

Prominent worship leaders include Don
Moen, Paul Baloche and Darlene
Zschech. In recent years, however

(Continued on page 36)
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As a praise and worship artist, Michael W. Smith
has been extremely sucaessful.
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Praise&Worshp

As a praise and worship artist,
Michael W. Smith has been ex-
tremely successful. His “Worship”
album has sold 1.5 million units,
according to Nielsen SoundScan.
Its successor, “Wor-
ship Again,” has sold
651,000 copies.

Smith says he felt a
need to record his wor-
ship albums, even
though they were a
departure from his con-
temporary Christian
pop/rock efforts.

“Idid it strictly out of
obedience,” says Smith,
who won a Grammy Award for best
pop/contemporary gospel album for
“Worship Again.”

“I thought, ‘This is what God has
called me to do.” I thought it would
sell 100,000 records or whatever, but
[ didn'’t care, because this is what [
had to do. It didn’t matter what it
sold, and those ended up being the

Praise & Worship Personalities

biggest records in my career.”

Former TV personality John Tesh
entered the Christian music arena a
few years ago and has released three
worship projects.

“Worship music has
the power to change
lives. I have played
every type of music; 1
have never felt more
fulfilled [than while per-
forming praise and
worship],” Tesh says.

“Praise and worship
music allows me to use
whatever venues were
created for me in the
secular world to have an encourag-
ing voice—in arenas, in casinos, on
‘Larry King Live,” ” Tesh says. “It
would be easy to just play piano
solos, do a PBS special and move
on. As Mel Gibson said of his movie
[“The Passion of the Christ”], ‘It is
something [ have to do.”

DEBORAH EVANS PRICE

Thank Heavens!

Continued from page 35

numerous contemporary Christian
acts, such as Third Day, Michael W.
Smith, the Newsboys, CeCe Winans,
John Tesh and Phillips, Craig and
Dean have recorded praise and wor-
ship albums. In February, Rebecca
St. James released “Live Worship:
Blessed Be Your Name.”

“Praise and worship has always been
a collection of songs,” says Dean Diehl,
senior VP of marketing for the Provi-
dent Music Group, of artist-driven wor-
ship albums. Previously, he says, “there
haven'’t been personalities to attach to it.
You can argue that that’s good or bad,
but we attached names to it. Now it’s
not only the great songs that you know,
but it’s also the artists that you love.
That's the case with Michael W. Smith.”

These days, most people see artist-
driven releases as expanding the
genre and the opportunities for wor-
ship leaders.

“When high-profile artists like
[Smith] begin recording popular or
emerging worship songs, it only
gives greater awareness to the
genre,” McGuffey says.

Others in the industry agree. “The
worship leaders that I have had an
opportunity to work with are thrilled
when their songs are recorded,” says
Denise George, director of artist
development for EMI Christian
Music Group. “They know Michael
W. Smith and the Newsboys have a
platform that maybe they don’t.”

Because of all this overlapping,
praise and worship music seems to
know no boundaries.

Audiences also span multiple gener-
ations, and younger consumers are
becoming fans.

And retail is acknowledging that
broad-based appeal. “Worship music is

now among the best-selling genres of
Christian music in the general mar-
ketplace,” McGuffey notes.

“On some collections, we’re seeing
more than 60% of the sales coming
from mainstream retail,” he says. “I
think that’s because the Wal-Marts, Best
Buys and Targets of the world now real-
ize that their customers are a ‘match
made in heaven'—no pun intended—
with our demographics: the 32- to 52-
year-old soccer moms who do most of
their shopping in these outlets.”

Another key factor driving sales is the
diversity of releases. There are youth-
oriented modern worship albums, more
traditional concept-driven projects and
Native American worship music. SOAR
Corp., founded by Tom Bee, released
“Reveal His Glory” last year on its Red
Sea label. The album earned a Grammy
Award nod.

Some, however, feel the praise and
worship phenomenon is starting to
wane, especially when it comes to
artist-driven releases.

Diehl says successful series like
“Songs 4 Worship” and “WOW Wor-
ship” combined with strong selling
albums by acts like Smith and Third
Day provided “a convergence of four or
five really big things happening at the
same time, and there’s no way you can
sustain that. I think it will level out,
but, if anything, there will be more lis-
teners than there were before we had
this rush of albums.”

However, Demetrus Stewart, presi-
dent of Winans’ PureSprings label,
thinks the praise and worship genre
continues to grow.

“It is one of the only styles of music
that touches people across the board,”
says Stewart, who has seen Winans’ cur-
rent worship album, “Throne Room,”
cross boundaries. “It doesn’t matter if
someone is black or white, [from a] big
church [or] small church—it is still
[making an impact], because it's not
about anything but God.”

Compilations On The Rise

BY DEBORAH EVANS PRICE

The popularity of the praise and worship genre has given
rise in recent years to several top-selling compilation brands.

Despite the view that similar series devoted to the
same genre might overwhelm the market, industry insid-
ers feel they haven'’t hit saturation point.

“If you look at the top [Nielsen] SoundScan charts,
you'll see a plethora of different brands out there,” says
Danny McGuffey, chief marketing officer for Integrity
Media. “All are defined by big and emerging worship songs
on the [Christian Copyright Licensing] chart. Whether
they are worship-leader-driven or artist-driven, they all
serve their place in this growing movement.”

It’s not uncommon in the praise and worship arena for
several companies to work together on a series. Integri-
ty is involved in several brands, including “Hosanna!
Music,” “Songs 4 Worship” (in partnership with Time-
Life) and “iWorship,” along with Maranatha and INO.

“WOW Worship” debuted in 1999 as a partnership
between Integrity, Marantha and Vineyard when those
labels licensed the WOW brand name from Christian
music’s big three companies—Word, EMI Christian
Music Group (EMI CMG) and Provident Music Group—
which had been releasing the WOW series of Christian
pop CDs. Word, EMI and Provident now market and pro-
mote the WOW Worship brand.

EMI CMG has partnered with Time-Life to promote
the popular Worship Together series. The Worship
Together brand also is used on a Web site offering music
resources for churches. EMI CMG also is the parent com-
pany of Sixstepsrecords, whose roster includes the David
Crowder Band, Matt Redman and a series of live record-
ings of worship gatherings known as the Passion series.

Despite all these releases, McGuffey does not feel that
praise and worship consumers are confused by the abun-
dance of product available.

“I don’t think you can say they are confusing the
consumer any more than the 35,000 different pop
releases that come out every year,” he says. “Compa-
nies that are focused and understand their audience
can always find customers.”

Those deeply involved in the praise and worship com-
munity see the rise of strong brands as a major plus in
the genre’s growth. McGuffey points to the success of
Time-Life’s “Songs 4 Worship.”

“The advantage is that, with more than 8 million units
sold to date, we have developed an extremely strong brand
for the church consumer,” he says, adding that the series has
“the distinction of being the fastest [-selling] and biggest

music product ever launched by Time-Life and Integrity.”

“We now have [collections for] everything, from kids,
Spanish-language, devotional, modern and the soon-to-
be-released Southern gospel,” McGuffey continues. “A
new line extension brand, ‘Hymns 4 Worship,” will be
launched on TV and direct mail [this month]. It includes
new versions of the most popular hymns ever written,
performed by MercyMe, Amy Grant, Michael W. Smith
and Darlene Zschech.”

The latest installment in the WOW series, “WOW Worship:
Red,” was released March 9 through Word Records. The col-
lection includes a companion DVD with 16 performances.

Word worked with Warner Strategic Marketing to ini-
tiate a direct-response TV campaign with spots airing on
several cable networks, including Hallmark, Lifetime,
ABC Family, Home & Garden Television, Great Ameri-
can Country and Oxygen.

|

hosanna!music”

A portion of the proceeds from sales of the album ben-
efit Compassion International, DATA, Habitat for Human-
ity, International Justice Mission and World Vision.

Denise George, director of artist development for EMI
Christian Music Group, says one of the goals of “Wor-
ship Together” is “to get modern worship songs into the
church.” It has helped to accomplish that by producing
eight “Worship Together” compilations for the U.S. mar-
ket and 10 volumes internationally.

She describes worshiptogether.com as “an online com-
munity devoted to worship resources. It’s almost busi-
ness-to-business—meaning half of our members are pro-
fessional leaders on the church staff and the other half is
just consumers interested in worshipping.”

George says she’s surprised that even though there are
so many brands in the marketplace, they are all selling well.
She sees songs as the key to keeping the genre growing.

“We don’t want to repackage the same songs and sell
them to the same people,” George says. “There’s a new
crop of songs and young artist worshippers out there that
the churches will quickly embrace. It has spurred not only
professional writers but those at churches to write about
what is happening in their own church community.

“That's where the great songs come from, and that’s
when they are authentic,” George continues. “I think
that’s going to afford a way for publishing to discover
new writers and new songs for the church.”

Praise & Worship: A Primer ‘

Christian music today encom-
passes a variety of styles—country,
| rap, modern vock, hip-hop, pop. Afi-
ciomados of ary masical stvle can find
acounterpart in Christian music,

What miakes praise and worship so
different s that il's the only type of
Christian music that is unigue to the
Chiristian rmarketplace. [Uis music that
is. sung directly to God, and there’s no
counterpart in mainstream music.

“There's somnething about praise
and worstup thal cannot be copied or
pitated,” Australian worship leader
Darlene £schech says, “When it's real,
[ it's real, and it does have the presence

of God in ik 1t s a song that is inelu-
sive—in the davs of old, people would
call them frmms,” Whiat we are doing

are 21st century hvmns, It's pravers
prit to music.”

Praise and worship songs are gen-
erally easy for a congregation bo sing,
and most artists that lead services see
themselves as worship leaders, not
[armicns recording artists.

It is music that is
sung directly to God.

“Worship music is Christian
music,” Waterfront Entertainment
president Hugh Bobertson says, ©l
don't see it as a trend that is going to
peak. The industry finally identified
what the market wanted and started
brinding that in a stronger way,

[Labels are] giving these worship
artists a larger platform and more
vesources, Ths is what people wanlt-
ed. They wanted more vertically
oriented misic,”

Vertical music, a phrase heard often
11 the Christian music industey, refers
ko praise and worship music because
it is music that’s directed to Ged.,

Songs are the coins of the realm
in the praise and worship genre.
When a potent songt surfaces—like
“Above AllL" “Open the Eves of My
Heart,” “Here T Am to Worship™—it
is routinely covered by numerous
artists/worship leaders, These songs
then become ingraireed in the minds
of the church-going public through
repetition, DEBORAH EVANS PRICE
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Wardens Cook Up Publishing Success

A tiny music publishing company
run from a kitchen breakfast nook in
Austin has suddenly found itself in
the midst of some big-time success.

Brandi Warden runs Moonkiss
Music out of the home she shares
with her songwriter husband, Monte.
But size doesn’t matter to Moonkiss,
which has had six major-label artists
cut its songs in the two years the
company has been in existence.

The Wardens are currently enjoying
their first hit, “Desperately,” recorded

MONTE AND BRANDI WARDEN; DOING -
FUBLISHING THEIR OWN WAY

by George Strait. It is No. 10 on the
Hot Country Singles & Tracks chart.
Monte wrote the song with his best
friend, artist/writer Bruce Robison,
who previously recorded it himself.

Warden says his divorce from his
previous wife inspired the song.
“Brandi says if it goes to No. 1, she’s
sending my ex-wife flowers,” he notes.

The Wardens started Moonkiss
after Warner/Chappell Music dropped
Monte from his publishing deal. But
proving that success breeds more
success, Monte says “Desperately” has
“led to other requests and action on
songs of mine.”

As an artist, Monte was signed to
several label deals. However, he says,
“I've spent most of my career very
well representing the bottom half of
the chart.”

He was on A&M as a member of
the Wagoneers in the late 80s, then
had solo deals on Watermelon
Records and Asylum Records.

But after 18 years as a songwriter,
“Desperately” is his first bona fide hit.

Brandi is the third generation of her

famnily to work in the music business
but the first to be on the publishing
side. Her grandparents, Don and
Gladys Scaife, uncle Ronny Scaife and
father Phil Thomas were all songwrit-
ers. And they're

Terri Clark for one of them. Her
agreement with those writers is
straightforward: “My deal is if [ get
the cut, I get the publishing. If [
don't, [ get nothing.”

not all happy
about her chosen
line of work. As
songwriters, she
says, her family
members think of
the publisher as
“the man.”

She learned a
lot about publish-
ing when she
served as A&R

Nashville
Scen‘e,..

By Phyllis Stark

pstark@billbcard.com

coordinator for

producer Mark Wright at Decca
Records in Nashville. She recently
told Wright, “All those years of get-
ting your coffee paid off.”

While her husband is the sole per-
manent writer signed to Moonkiss,
Brandi is now working with some
other writers on a song-by-song basis
and has a potential cut on hold with

But she wants to keep the company
small. “I don't ever want to be EMI and
have a bunch of writers on a draw.”

ON THE ROW: Marco Promotions has
launched a new division, Club Connec-
tion, that will develop and coordinate
promotions for country dance clubs
and venues and dance instructors.

Other Club Connection services
will include distribution of music,
posters and other print material, as
well as spin solicitation and market-
ing. The initial panel will consist of
100 nightclubs. Marco’s Jon Gunter
will head the new division.

AWARDS & HONORS: The Library of
Congress gave Dolly Parton a Living
Legend Award in Washington, D.C.,
April 14. Parton performed at the
ceremony, which was taped for a
May special on the Great American
Country TV network.

Meanwhile, Reba McEntire will be
honored with the Johnny Cash
Visionary Award during the CMT
2004 Flame Worthy Video Music
Awards in Nashville April 21. Past
recipients are the Dixie Chicks and
Cash. The award, previously called
the Visionary Award, was renamed
this year in Cash’s honor. It recog-
nizes an artist’s “musical vision, inno-
vative and groundbreaking music
videos and pioneering initiatives in
entertainment,” according to CMT.

Country
Rocks

Continued from page 11

at No. 1 on the Hot Country Singles &
Tracks chart for four weeks.

Though he’s no stranger to Nash-
ville, Jimmy Buffett scored his first No.
1 on the Billboard Top Country Singles
& Tracks chart last fall with “It’s Five
O’'Clock Somewhere.” The duet with
Alan Jackson spent eight weeks at the
summit.

And there’s more coming. Kracker
will tour with Chesney this summer, and
Kracker’s label, Lava Records, plans to
work a single from his next album to
country radio.

There are also plans to work Antigone
Rising, a new female band on Lava, to
the country market.

Michaels is even prepping his launch
in that genre.

At press time, he was close to signing
a deal for a solo album on Music Row
indie Lofton Creek Records, headed by
Nashville veteran Mike Borchetta.

For artists who have never cared
about genres or barriers, it’s just an
opportunity to work with admired acts.

For example, Michaels and Three
Doors Down'’s Brad Arnold will be in
Tracy Lawrence’s next video for “It’s All
How You Look at It.” Jack White of the
White Stripes produced Loretta Lynn’s
new album, “Van Lear Rose.” Phil Vas-
sar plays piano and sings on Kracker’s
new project.

But for the industry, all this activity
raises many questions. One of them is,
Are these primarily pop artists watering

down the country radio format? And are
they taking slots away from new coun-
try artists?

NASHVILLE SKYLINE

Label executives from Nashville to
New York primarily see the crossover
as a good thing.

“There’s a whole world of people out
there who will go to a Hank Jr. show
one night and go to a Matley Criie show
the next night. Then they’ll go to Aero-
smith the night after that and go to
Alabama the night after that,” observes
Mike Dungan, president of Capitol
Records in Nashville.

“These kids don't care if you call it
‘country’ or ‘rock’ or whatever it is. If
they like it, they like it. God bless ’em
forit.”

For pop labels, it’s a way to mine a
new audience.

“Country fans love great songs, and
that’s something that thankfully Uncle
Kracker has a real knack for,” says Jason
Flom, CEO of Lava parent the Atlantic
Group. “The songs on the new album
have a little bit of country feel to them,
so I'm very optimistic that Nashville
may embrace the new album.”

Flom says his artists’ attitude plays a
key role in their acceptance.

“People sense that with Kracker and
Kid Rock there is a real love of country
music and a real respect for the fans and
the whole institution of country,” he
says. “It’s not something that just
occurred to them one day and they
went after the country market.”

Kracker says, “We've always dab-
bled and kind of played around with
[country music]. Even on my first
album there was a lot of rap stuff, but
there was steel guitar. It’s not neces-
sarily a matter of crossover but
incorporating the music that I love

with the music that I do.”

Michaels’ interest also stems from
a longstanding appreciation of coun-
try music. “I grew up listening to tra-
ditional country,” he says. “I'm not
here to change anything. I just want
toadd toit.”

Not surprisingly, country program-
mers greet this wave of crossover artists
with ambivalence.

“Good music is good music, and it’s
our job to get people to listen to our

S8 £ !
CHESMEY, LEFT, AND KRACKER: PAIRING
GOT PLAY ON COUNTRY RADIC

radio stations,” country KEEY (K102)
Minneapolis VP of programming Gregg
Swedberg says. “If they like a song by a
rock artist better than a song by a core
country artist, we're really under [an]
obligation to get the most listeners. So
we should play the songs that get us the
most listeners.”

Swedberg says Crow’s “The First Cut
Is the Deepest” wasn’t “country
enough,” but “Picture” researched “bet-
ter than almost [anything] else we had
in the country format. It would have
been stupid for us not to play that song.”

Some programmers would rather
devote the limited space on their
playlists to country’s core artists.

“[We] want to focus on artists who
are going to be there for us as a station
and a format,” KMPS Seattle music
director Tony Thomas says. “Our audi-
ence knows where on the radio they can
hear pop artists. When listeners turn to
us, I'd rather be meeting their expecta-
tions with a uniquely country-branded
artist like Toby Keith or Alan Jackson.”

Thomas admits there are times
when stretching the boundaries works.

“The pairing of Kenny Chesney and
Uncle Kracker on ‘When the Sun Goes
Down’ seemed like an ideal way to
introduce a non-country artist to our
air,” he says. “But we don't take that to
mean that listeners need to hear
[Kracker’s pop hits] ‘Follow Me’ and
‘Drift Away’ as gold on our air.”

However, Thomas says he’ll give
Kracker’s next release a test spin. “But
we're not out looking for pop product
to play just to see if we can make it fit,”
he says.

“The refrain I've heard from
Nashville label folks for years is, ‘We
want to build careers.” We do too, and
we’d rather play the heck out of
Gretchen Wilson’s ‘Redneck Woman' or
go early on Josh Turner’s ‘Long Black
Train,” knowing that these are going to
be ‘our’ artists, than go fishing for coun-
try-tinged tracks by artists who aren’t
out there saying, Tm country.””

COUNTRY CROSSROADS

Though country radio’s reaction to
crossover artists may be mixed, coun-
try video outlets have embraced Crow,
Kracker and Rock.

Country Music Television routinely
plays clips with those artists, and the suc-
cessful series “CMT Crossroads” show-
cases major pop/rock acts performing
with country artists. Pairings have
included James Taylor and the Dixie

Chicks, Travis Tritt and Ray Charles and
Martina McBride and Pat Benatar.

“The premise of CMT is that country
music is bigger than you think it is,”
says Brian Philips, CMT senior VP/GM.
“It can go places you didn’t imagine.”

Labels outside Nashville have also
learned to solicit CMT’s help and are
anxious to expose their acts early. When
Dixie Chicks manager Simon Renshaw
told Flom his new girl group Antigone
Rising sounded like it would fit the
country format, Lava flew the act down
to meet Philips and his staff, who report
they were duly impressed.

SURVIVAL OF THE FITTEST

Most country label executives
aren’t too bothered by the crossover
acts invading the country charts.

“We are always open to great music
that will work,” DreamWorks Records
senior executive for promotion and
artist development Scott Borchetta
says. “It’s always going to be survival of
the fittest, so what’s going to fit best
today, I'm not going to categorize. If any
of our artists feel threatened by it, then
they need to make sure they are mak-
ing the best music possible.”

RCA Label Group chairman Joe
Galante is quick to point out this isn’t a
new phenomenon.

“Over the last 20 years, we've had this
conversation probably every couple of
years,” he says, citing Lionel Richie,
Julio Iglesias and 'N Sync’s brief forays
into country.

“As long as the music is interesting,
[ don't have any problem,” Galante says.
“But when people are desperate in other
formats and try servicing rock acts to
country formats just to see if they can’t
get something, and the act really
doesn’t have an interest in the format,
[ think that’s bull.”
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D.LMURPHY.K TRIBBLE (0.LLMURPHY.K TRIBBLE} AUOIUM ALBUM CUT/KOCH M MCCLURE,CROSS CANADIAN RAGWEED (C CANADA) UNIVERSAL SDUTH ALBUM €UT
22|23 YOU'RE IN MY HEAD Brian McComas = 21 [ 52 | 59| 56 YOU ARE Jimmy Wayne | 52
LREYNOLOS {S.MINOR.J.STEELE,C. WALLIN} LYRIC STREET ALBUM CUT C.LINDSEY,J.STROUD (J.WAYNE.C.LINOSEY.A MAYO,M.GREEN} DREAMWORKS ALBUM CUT
24|24 | CAN'T SLEEP Clay Walker | 22 259t HOT SHOT DEBUT :
J.RITCHEY.C.WALKER {C.WALKER,C.WRIGHT) RCA ALBUM CuT
21|22 WILD WEST SHOW Big & Rich 21 53 1 GIRLS LIE TOO Terri Clark 53
B KENNY.JRICHPWORLEY {BKENNY,J.RICH.8 DALY} @  WARNER BROS. 16515 WRN B.GALLIMORE {C.HARRINGTON.K LOVELACE.TNICHOLS) MERCURY ALBUM CUT
25|26 SOMEBODY Rebha McEntire 2| 24 51157 IN THESE LAST FEW DAYS Vince Gill 51
R.MCENTIRE,B.CANNON,N.WILSON (D.BERG.S.TATE.A TATE} @ MCA NASHVILLE 001981 VGILLIV.GILL MCA NASHVILLE ALBUM CUT
27|43 WHISKEY GIRL Toby Keith 2| 25 [ 55 | 55|58 HOW'D | WIND UP IN JAMAICA Tracy Byrd 54
J.STROUD, T.KETH (TKEITH,S.EMERICK] DREAMWORKS ALBUM CUT B.J.WALKER.JR..T.BYRD (C.BEATHARD,M.PHEENEY} RCA ALBUM CUT
26|27 IT ONLY HURTS WHEN I'M BREATHING Shania Twain| 26 f 561 60| — WHAT IT AIN'T Josh Turner | 56
RJLANGE {S.TWAIN.A JLANGE) € MERCURY 002357 MWRIGHT F ROGERS (TMENSYM.CRISWELL} MCA NASHVILLE ALBUM CUT
28128 LAST ONE STANDING Emerson Drive | 27 f 57 | 56| — ROUGH & READY ) Trace Adkins | 56
R.MARX (R MARX.FWAYBILLI @ > DREAMWDRKS 001894 S.HENDRICKS,T.BRUCE (C WISEMAN.B.MACKICHAN.B.WHITE} CAPITOL ALBUM CUT
3030 1 GOT A FEELIN' Billy Currington =| 28 § 5¢ SAVE A HORSE (RIDE A COWBOY) Big & Rich | 58
C.CHAMBERLAIN (B:CURRINGTON C CHAMBERLAIN.C.BEATHARD} € MERCURY 001983 B.KENNY.J.RICH,PWORLEY {B.KENNY,J.RICH] WARNER BRDS. ALBUM CUT/WRN
29|29 TOUGHER THAN NAILS Joe Diffie 29 ‘A 52| 50 DRIVIN' INTO THE SUN Sherrie Austin®| 50
LWILSON.J.DIFFIE (P.0'DONNELLK.MARVELL M.TBARNES) BROKEN BOW ALBUM CUT W.RAMBEAUX {S.AUSTIN,G.MIDDLEMAN} BROKEN BOW ALBUM CUT
34137 | WANT TO LIVE Josh Gracin 30 el 53( 55 SMOKIN' GRASS Shannon Lawson 53
M.WILLIAMS (R RUTHERFORD.B.JAMES) LYRIC STREET ALBUM CUT S LAWSON,S.OECKER {S.LAWSON.B YATES} EQUITY ALBUM CUT

@ Aecords showing an increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 128 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
power awarded to songs appsearing in the top 20 on bath the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 15 are removed from the chert after 20 weeks. = Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. (& CD Single available. €@ DVD Sin-
gle available. @@ CD Maxi-Singte available. € Cassette Single available. @ Vinyl Maxi-Single available. € Vinyl Single available. €3 Cassette Maxi-Single available. © 2004, VNU Business Media, Inc Al rights reserved.

OF R/
PR [ d 1] ® ®
s Billboard
> - - ALE = SINGLES SALES
-
E, ™
= Sales data compiled by L .
g h Nielsen Sales data compiled by N .
5 SoundScan ) = B Nielsen
g ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ; E SoundScan
s¥¥ NLUIMBER 1@ 72 Weeks At Number 1 3 %,
D K ALISON KRAUSS + UNION STATION A rounpersiosis Lve[ | 5 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
3 NICKEL CREEK @ suGaR HiLL 331 This Side ¥ NUMBER 1 2 Weeks At Number 1
2 VARIOUS ARTISTS carreamusiceroupa2ess  Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One 1 B BREAK DOWN HERE  wmercURY 002162/0MGN Julie Roberts
6 VARIOUS ARTISTS MADACY CHRISTIAN 3241/MADACY Best Of Bluegrass Gospel . ]
2
4 VARIOUS ARTISTS camuesmusicoroues2s0  Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume Two 2 MILCHE SRSV wanuesnosy e T Big & Rich
S, RAUL MALO/PAT FLYNN/ROB ICKES/DAVE POMEROY cw s The Nashville Acoustic S 9 3 HURT A AMERICAN 003770°/L0ST HIGHWAY Johnny Cash
7 VARIOUS ARTISTS oanwino risywannersros. O Lord How Great Thou Art!-The Ultimate Bluegrass Gospel Collection 4 i | CAN'T TAKE YOU ANYWHERE  0reamwoRKS 001581/INTERSCOPE Scotty Emerick With Toby Keith
Egs VARIOUS ARTISTS cunans Pickin’ On Toby Keith Volume Il 5 B PICTURE @ UnIVERSAL SOUTH 172274 Kid Rock Featuring Allison Moorer
5211 RHONDA VINCENT _Rrounogr 610497 [H] One Step Ahead -
o Kl OLD CROW MEDICINE SHOW nerrwer s ocms 1 hed 8 IF HEARTACHES HAD WINGS  rounoersiseis Rhonda Vincent
IN 10 EARL SCRUGGS/DOC WATSON/RICKY SKAGGS rounoeR 610526 The Three Pickers 7 LAST ONE STANDING  0reaMwORKS 001894/INTERSCOPE Emerson Orive
12 VARIOUS ARTISTS cwnems Pickin' On Montgomery Gentry: A Bluegrass Tribute § §' 5 | 10 STAY GONE  0REAMWORKS 000345/INTERSCOPE Jimmy Wayne
k4 THE DEL MCCOURY BAND wccoury MUSIC 0001/SUGAR HILL [H] It's Just The Night ; _
13 STEVE IVEY MADACY SPECIAL PRODUCTS 5338/MADACY 20 Best 0f Bluegrass Gospel 9 L.£ THE IMROSSIBLE [LniveRsallsaurilizzedy Joe N.Ichols
5 VARIOUS ARTISTS WARNER SPECIAL PRODUCTS 15626/TIME LIFE Bluegrass Today | L 0| 9 BROKENHEARTSVILLE univesat sourh coore2 Joe Nichols

@ Ru:cords with the greatest sales gains this week @ Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units or 25,000 DVD single units (Gold). A RIAA certification for net shipment of 1 million units or 50,000 DVD single units {Piatinuml, with multimilion titles indicated by a numeral following the symbol. [M] indicates past or present
Heatseeker titie. © 2004, YNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reservad
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p HANSON

Underneath

PRODUCERS: Danny Kortchmar, Hanson
3CG Records 8186104022

RELEASE DATE: April 20

Four years since its last studio album,
Hanson returns with the self-released
“Underneath.” Before proceeding any
further, if you're looking for the next
“Mmmbop,” you will have to search
elsewhere. “Underneath” spotlights a
more mature, melodic pop-rock Han-
son. It’s a musical field the three
brothers—Taylor, Isaac and Zach—
have been traveling in for some time.
But this newest effort is the group’s
most endearing, because it shows the
trio confidently shaping its own style
with such catchy songs as “Strong
Enough to Break,” “Crazy Beautiful”
and lead single “Penny & Me.” With
any luck, this charming set won't stay
“underneath” the radar for too long.
Perhaps it will help shake the boy-band
moniker the Hansons picked up early
in their career.—KK

P BEN KWELLER

On My Way

PRODUCER: Ethan Johns

ATO/RCA 82876 59174

RELEASE DATE: April 6

Sure, it seems like there are too many
musical Bens. All three—Ben Folds, Ben
Lee and Ben Kweller—even had fun
with the coincidence and together
released “The Bens EP” (Sony) earlier
this year. Yet on his second major-label
release, “On My Way,” Kweller shines
apart from his identically named buddies
and proves his songwriting chops. The
disc roars right into form with lead track
“I Need You Back.” Its jubilant, relaxed
pop-rock tone, sitting adjacent to
Kweller’s puppy-in-the-rain voice, could
melt away any lovers’ quarrel. First sin-
gle “The Rules” showcases an artist rip-
ping it up with garage-band intensity;
along the way, Kweller breaks apart the
“rule” that says young male singer/song-
writers must be sensitive and vulnerable.
Yet Kweller does not leave his sweet side
totally behind. For the title track, he
offers up a touching, stripped-down
campfire song about growing pains.
With “On My Way,” Kweller firmly estab-
lishes that he has lots more going on
than just a cool name.—SA

% AMBULANCE LTD.

LP

PRODUCER: Jim Abbiss, Ambulance Ltd.
TVT 2630

RELEASE DATE: April 6

Ambulance Ltd.’s debut long-player is a
dreamy gem steeped in the tradition of
'90s shoegazer rock. Influence-wise,
the New York four-piece most com-
monly gets My Bloody Valentine name-
checks (the reasons why are evident on
such tracks as “Heavy Lifting”), but the
group is just as indebted to Dean Ware-
ham’s work with Galaxie 500 and Luna.
Ambulance Ltd. spends much of the
back half of “LP” floating through

ES SE

MARIO WINANS

Hurt No More

PRODUCERS: Mario “Yeliow Man” Winans,
Sean “P. Diddy” Combs

Bad Boy/Universal B0002392
RELEASE DATE: April 20

Mario Winans, a member of the
musically ubiquitous Winans family,
has already proved himself as a song-
writer and producer. His résumé
includes stints with Mary J. Blige and
R. Kelly. Like his Bad Boy boss P.
Diddy, Winans is on his way to mak-
ing the rare successful transition
from behind to in front of the boards.
His Bad Boy debut as a solo artist (he
also writes and plays) was prefaced by
the infidelity-themed single “I Don’t
Wanna Know.” Featuring P. Diddy
and Enya, the song samples the lat-
ter’s “Boadicea” (also used on the
Fugees’ “Ready or Not”); it is in the
top three on the R&B and pop charts.
The remainder of the album is a
smooth R&B/pop confection that
samples El DeBarge (“You Knew”)
and the Commodores (“How I Made
It”). Winans uses his pleasant tenor
to full effect on original songs like
“Three Days Ago,” “What's Wrong
With Me” and “So Fine."—GM

NTIAL

PATTY GRIFFIN

Impossible Dream

PRODUCER: Craig Ross

ATO/BMG 88088-21520

RELEASE DATE: April 20
Austin-based singer/songwriter Patty
Griffin has been waiting for a com-
mercial break for some time. Her
latest for Dave Matthews’ ATO label
could do the trick. “Impossible
Dream” boasts attractive new tunes,
strong atmosphere and Griffin’s
most engrossing performances to
date. The album is uniformly engag-
ing, but the gospel-hued “Love
Throw a Line” and “Standing” and

the lilting “Useless Desire” are imme-
diately entrancing numbers. The
seven-minute “Mother of God” may be
Griffin’s most ambitious writing yet.
She receives formidable support from
Emmylou Harris, Buddy and Julie
Miller, Lisa Germano and an Austin-
based band that includes producer
Craig Ross, bassist J.D. Foster and key-
boardist Ian McLagan. Griffin’s music
is as pretty, sweet and emotionally
engaging as ever; now it’s time for a
larger audience to pay attention.—CM

REVIEWS

PRINCE

Musicology

PRODUCER: Prince

NPG/Columbia 92560

RELEASE DATE: April 20

“Listen to the groove and let it unwind

- your mind.” That’s what the recent

Rock and Roll Hall of Fame inductee
intones listeners to do on the old-
school title cut that opens Prince’s lat-
est album. It could also double as the
slogan for the artist’s current Musicol-
ogy tour. Steeped in the R&B/funk
that flavored his earlier output, “Musi-
cology” is more accessible than
Prince’s recent sound experiments like
“N.E.W.S.” and “The Rainbow Chil-
dren.” Prince resurrects “back in the
day” feelings through such songs as
the love ditty “Call My Name,” party
jam “Life ‘O’ the Party” (which recalls
Vanity 6's “Nasty Girl”) and the erotic,
tongue-in-cheek bluesy number “On
the Couch.” He even rides the politi-
cally conscious route in “Dear Mr.
Man.” While this album does not break
new ground, it focuses on a fun and
playful Prince whose turn of phrase
and instrumental dexterity call to
mind why we embraced him in the
first place—and still do.—GM

space rock numbers like the sun-
drenched “Stay Where You Are” and
the nocturnal “Michigan”; both are in
the vein of Luna's masterful “Pent-
house.” Elements of the Beatles, the
Kinks and the Velvet Underground are
all slyly evident on the album, too. (A
cover of the Velvets’ “Ocean” is a hid-
den bonus track.) “LP” ultimately suc-
ceeds because of Ambulance Ltd.’s abil-
ity to synthesize these recognizable
sounds into something fresh and
uniquely their own.—BG

* THE DAMNWELLS

Bastards of the Beat

PRODUCERS: Tim Hatfield, Wes Kidd,
the Damnwells

Red Ink/Epic WK 92069

RELEASE DATE: April 6

There couldn’t be anything pretentious
about a band that recorded part of its
major-label debut in a Manhattan Mini
Storage. Nor do the Damnwells rely on
a contrived image or studio gimmickry.
Instead, this Brooklyn quartet, featuring
ex-Whiskeytown member Steven Terry,
serves up earthy, straight-ahead rock-
n'roll. Along with a wealth of warm
tube amplifiers and Stones-inflected
roots-rock riffs, the group’s solid song-
writing is also represented on four

tracks recorded in frontman Alex
Dezen's home. Adeptly alternating
between the large-size rock of “What
You Get” and “The Lost Complaint” and
the moody, midtempo style of “Sleep-
singing,” “Bastards of the Beat” is
vaguely reminiscent of “All Things Must
Pass”-era George Harrison (minus Phil
Spector’s wall of reverb). Also included
is a video for “Sleepsinging.”—CW

TORTOISE

It’s All Around You

PRODUCER: Tortoise

Thrill Jockey 70115

RELEASE DATE: April 13

After releasing two groundbreaking,
mostly unclassifiable records in the
mid-"90s, Tortoise settled into a reli-
able formula of bass-heavy instrumen-
tal rock, experimental electronica and
jazzy detours. Some of each category is
present in “It’s All Around You.” And
although the album doesn’t knock the
ball out of the park on first listen, ulti-
mately it reveals just enough cool ideas
to keep things interesting. On such
cuts as “Crest” and “Stretch (You Are
All Right),” the group finds a happy
medium between a live-recording feel
(“Five Too Many,” the off-kilter closer
“Salt the Skies”) and studio-heavy cre-

ations (“By Dawn,” “The Lithium
Stiffs”). The latter, featuring vocals
from Kelly Hogan, is the quintet’s first
cut with singing in a decade. Tortoise
isn’t pushing the envelope as far as it
has on albums past, but “It’s All
Around You” can still please the adven-
turous ear.—JC

PAT McGEE BAND

Save Me

PRODUCER: Mart Frederiksen

Warner Bros. 48517

RELEASE DATE: April 6

Like musical peanut butter and jelly or
macaroni and cheese, the Pat McGee
Band offers comfort and goes down
easy. The band plays its brand of Amer-
icana heartland rock skillfully, relying
on sunny guitar strokes and the warm
vocals of frontman McGee. But there
are few fireworks to distinguish the
tunes on its major-label debut from
those of more established acts in the
genre like Train or Five for Fighting.
That said, because it sounds like fellow
bands, lead single “Beautiful Ways”
should be a no-brainer at adult top 40
radio. Throughout the album, the
songwriting remains upbeat. Failed
relationships are boiled down to
“Whatever it was/It came much too

late” (“Must Have Been Love”). For all
its sweetness, however, “Save Me” may
leave some craving a bit more zip.—SA

DANCE/ELECTRONIC

P> VIC LATINO & DAVID WAXMAN
Ultra.Dance 05

PRODUCERS: various

Uitra UTA 1190

RELEASE DATE: April 20

WKTU New York radio show host Vic
Latino and Ultra A&R director David
Waxman co-helm the latest volume in
the label’s successful Ultra.Dance
series. As with previous installations,
volume five favors current club (Martin
Solveig’s “Rocking Music”) and
crossover hits (Angel City Featuring
Lara McAllen’s “Love Me Right {Oh
Sheila]”). High points are many, and
include “Take Me to the Clouds Above”
(LMC Vs. U2), “Loves Come Again”
(Tiésto Featuring BT) and Kelis” “Trick
Me.” Racked by Caroline.—MP

COUNTRY

* ALLISON MOORER

The Duel

PRODUCER: R.S. Field

Sugar Hill 3984

RELEASE DATE: April 13

Allison Moorer’s follow-up to last year’s
much-loved live release is the kind of
record from which careers are made.
From the ominous, Neil Young-styled
opening chords of “I Ain’t Giving Up on
You,” it is obvious that Moorer means
business. She co-wrote all 11 cuts with
Doyle Lee Primm—and it’s all strong
stuff. “Louise Is in the Blue Moon” and
“Melancholy Polly” are superbly drawn,
while “One on the House” is world-
weary. R.S. Field’s production is dead-
on, perfectly balancing wailing guitars
against Moorer's passionate vocals. For
immediate proof, check out the power-
ful “Believe You Me” and the loose,
sleepy tone of “Baby Dreamer.” Addi-
tional choice cuts include the biting,
sarcastic “All Aboard,” the slow-
building, powerful “Once Upon a Time
She Said” and the stark, supremely sad
title cut. Though much of the subject
matter here is not upbeat, Moorer’s art
is nothing short of inspirational. —RW

LATIN

p GISSELLE
Contra La Marea
PRODUCERS: Jaime Querol, Juan Vicente
Zambrano, Gustavo Celis, Jose Luis Arroyave
Universal Music Latino B0002242
RELEASE DATE: March 30
Get past the almost show-all back cover
of Gisselle’s latest and you'll be re-
warded with music that is high on sub-
stance and style. It is also unapologeti-
cally merengue. The operative word
being “unapologetically,” because today
merengue is widely regarded as a losing
proposition. Is this why Gisselle has
titled her album “Contra La Marea”
(Against the Tide)? Perhaps. But one
thing is certain: When Gisselle sings
merengue, she has guts and swing. She
also has fun, most notably in “Dolor de
Amor,” a cha cha cha where she is aided
(Continued on page 42)

cl""'nlnll'"lns. Susanne Ault, Jim Bessman, Leila Cobo, Jonathan Cohen, Deborah Evans Price, Brian Garrity, Rashaun Hall, Katy Kroll, Gail Mitchell, Chris Morris, Michael Paoletta, Philip van Vleck, Ray Waddell, Christopher Walsh.
* ESSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding collections of works by one or

more artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (#): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially available in the United States are eligible. Send album review
copies and singles review copies to Michael Paoletta (Bilfboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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by Fabio Zambrana (of Azul Azul). Addi-
tionally, Gisselle includes some pop,
which appears on many of her most
recent albums. She’s a strong enough
singer to carry the genre but far superi-
or in fast-clipped merengues like
“Porque Te Quiero” and more soulful
ones like “Atrevete.” This is dance
music with style.—LC

ALICIA MACHADO

Alicia Machado

PRODUCERS: Alicia Machado, Jose
Miguel Velasquez

Jaleo Records/Universal Music Latino
0249861590

RELEASE DATE: April 13

The recording debut of former Miss Uni-
verse Alicia Machado has been a long
time coming. Now that it’s finally here,
it is impossible to dismiss Machado as
just another celebrity with musical aspi-
rations. Judging from this self-titled
album, she has a voice, which she uses
with ample expression. This is a solid
production, boasting several radio-ready
hits, notably the first single, “Cémo
Decirte Que No.” At the same time, it is
also lyrically old-fashioned (“You're the
man who made me a woman”) and too
similar to what other like-minded Latin
female acts are doing. Machado writes
and produces, however, which is note-
worthy and unusual in this genre. If she
leaps beyond convention and shows
some real daring, she could stand out as
a beauty queen whose ambitions are
much more than “world peace.”—LC

WORLD

p> CAETANO VELOSO

A Foreign Sound

PRODUCERS: various

Nonesuch 79823

RELEASE DATE: April 6

“A Foreign Sound” is Caetano Veloso's
first album sung entirely in English,
and it finds the Brazilian artist revisit-
ing 22 moments in America’s songwrit-
ing history. But this is not simply a col-
lection of stage and screen standards. It
goes much further than that. Sure,
Lorenz Hart and Richard Rodgers
(“Manhattan”), Cole Porter (“So in
Love”) and Irving Berlin (“Always”),
among others, are very present here.
So, too, are Kurt Cobain (“Come As You
Are”), David Byrne (“[Nothing But]
Flowers™) and Stevie Wonder (“If It's
Magic”). Depending on the track,
Veloso is either backed by a 28-piece
orchestra, accompanied by an acoustic
guitar or simply singing a cappella. In a
timely yet daring move, Veloso does not
change the gender in George & Ira
Gershwin's “The Man I Love.” As for the
album’s title, which references Bob
Dylan's “It's Alright, Ma (I'm Only
Bleeding),” there is absolutely nothing
foreign about this wonderfully rich,
subtle and adventurous disc.—MP

JAZZ

% GARY BURTON

Generations

PRODUCER: Gary Burton

Concord 2217

RELEASE DATE: April 13

Acclaimed vibes player Gary Burton
continues a remarkably productive
career with “Generations,” introducing
a guitar prodigy in the bargain. Sixteen-
year-old Justin Lage is not only a tasty

player with a bright future but also a
composer who contributed three songs
to the album. Burton and Lage cut the
disc with Makoto Ozone (piano),
Clarence Penn (drums) and James
Genus (bass). Lage’s tune “Early,” a clas-
sical/tango hybrid, is one of the coolest
tracks on the album. Lage’s solo is won-
derfully fluid, and Burton’s response is
nicely melodic, all of which is under-
written by fine brushwork from Penn,
Also note the very hip reading of Carla
Bley's “Syndrome,” propelled by fiery,
breakneck solos from Ozone, Lage and
Burton. “Generations” also includes
songs by Ozone, Pat Matheny, Mitchel
Forman and Oscar Peterson. Burton
remains one of the top post-bop jazz
artists still cutting tracks.—PWV

VITAL REISSUES

WASIS DIoP

Everything Is Never Quite Enough
PRODUCERS: various

Triloka/Artemis TRI-CD-82035
RELEASE DATE: March 23

Senegalese native Wasis Diop has been
residing in France and making music
since the 1980s. Primarily a retrospec-
tive, “Everything Is Never Quite Enough”
collects songs from Diop’s first three
albums, one of which (“No Sant™) is no
longer available. This is a collection of
extraordinary music. Drawing inspira-
tion from reggae, rock, pop and Sene-
galese roots music, Diop sings in French,
English and Wolof. Diop is a world-class
singer/songwriter who always finds the
most alluring groove. At 19 tracks, this
album has much to admire, beginning
with the only new tune, “Le Passeur.”
Diop's laid-back vibe is perfectly embod-
ied by “African Dream” and “No Sant.”
Both songs feature Diop sharing vocals
with Lena Fiagbe. For something more
upbeat and intense, listen to “Soweto
Daal” and “DéFaal Lu Wor."—PWVV

DVD

Fever: The Music of Peggy Lee

Capitol 72435-99365-9-8

RELEASE DATE: April 6

Peggy Lee’s luminous star shines
brightly in this splendid one-hour docu-
mentary, which first aired on PBS. The
DVD includes such bonus material as a
shampoo commercial and a greeting
from Paul McCartney. Using her reflec-
tive late-career hit “Is That All There Is?”
as a matrix, the program mines the late
Lee’s immortal mystique through vin-
tage performances and interviews with
kin and contemporaries, including
Quincy Jones, Cy Coleman and Nancy
Sinatra. Highlights include a lost TV
performance of signature hit “Fever”
from 1958, a 1963 TV duet with Judy
Garland and home movie footage of Lee
and her first husband/frequent songwrit-
ing collaborator Dave Barbour. Protégé
k.d. lang sums it up best when she calls
Lee “the whole thermometer.” Lee was
surely the coolest and the hottest.—JB

Billboard.com

o Lloyd Cole, “Music in a Foreign
Language” (One Little Indian)

¢ Tha Fruitbat, “Tha Fruitbat”
(ArtistDirect)

o Slicker, “We All Have a Plan”
(Hefty)
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MODERN ROCK

P> JET Cold Hard Bitch (4:03)
PRODUCER: D. Sardy

WRITERS: N. Cester, C. Cester, C. Muncey
PUBLISHER: Get-Jet Music

Elektra PRCD 1962 (CD promo)

If ridiculously puffy hair was what
kept you from embracing '80s metal,
you are in luck with Jet. The band’s
new single, “Cold Hard Bitch.” per-
fectly encapsulates the best parts of
the genre, such as political incorrect-
ness and unabashed machismo. But
the Australian band is as stripped-
down as your favorite garage act,
underlined by the straightforward
growl of lead singer Cameron
Muncey. The song’s grinding guitar
melody is literally one big hook. It
conjures up fond memories of the
simple accessibility of rock music
from days gone by. Muncey yells that
he wants his “latest attraction” to
“hang around” solely because he just
“wants to get a reaction” from his
friends. It feels good to approve,
albeit with a tinge of guilt.—$A

* MORRISSEY Irish Blood, English
Heart (2:36)

PRODUCER: Jerry Finn

WRITERS: Morrissey, Whyte

PUBLISHER: not listed

Sanctuary ATMDJ-85613-2 (CD promo)
The ever melancholy Morrissey found
his musical niche years ago and stayed
there. But “Irish Blood, English Heart”
should be a feast for sore ears, as it has
been years since the former Smiths
singer has released such an upbeat and
spirited song. Rabid fans and casual
listeners alike will enjoy this refresh-
ing return to form, which features
Moz's pervasive sociopolitical angst.
Set against a backdrop of crashing gui-
tars and brooding vocals—with lyrics
denouncing contemporary English
doctrine—“Heart” works itself into a
frenzied crescendo that abruptly ends.
Produced by Jerry Finn (Blink-182,
AFI, Green Day), this morsel from the
artist’s forthcoming new album, “You
Are the Quarry,” will leave anxious
fans swooning.—KK

R&B/HIP-HOP

p MOBB DEEP Got It Twisted (3:42)
PRODUCER: the Alchemist

WRITERS: various

PUBLISHERS: various
Infamous/Violator/Jive ]DJ-60521-2R
(CD promo)

While Jive isn’t necessarily known for
hardcore hip-hop, that's about to
change—thanks to Mobb Deep. The
Queens, N.Y., duo makes its Jive debut
with “Got It Twisted.” Prodigy and
Havoc are up to their old lyrical tricks,
delivering fierce verses over a haunting
synth-driven track, courtesy of the
Alchemist. Havoc even addresses his
new label home with this lyrical gem:
“We gon crash, probably/Peel snowflake
out of that Abercrombie/Trying to rip
Britney/So I made Jive sign me.”
Already, “Got It Twisted" is receiving
props at mix-show radio. With a little
help, it will make it into regular rotation
at R&B formats. This serves as an apt

LENNY KRAVITZ Where Are We
Runnin’? (2:37)

PRODUCER: Lenny Kravitz

WRITERS: L. Kravitz, C. Ross
PUBLISHER: Miss Bessie Music,

Wigged Music

Virgin 7087 6 18510 2 1 (CD promo)
Lenny Kravitz’s journey from the retro-
rocking “Let Love Rule” and “Always
on the Run” to the electronica-leaning
“Fly Away” and “American Woman”
comes full circle with “Where Are We
Runnin’?” Fifteen years after “Let
Love Rule” proved that his vintage/
analog ensemble wasn't just a fashion
statement, Kravitz returns with big,
straight-up rock. Here, with longtime
collaborators Craig Ross and Henry
Hirsch, he pleads for calm while the
driving 4/4 rocker surges ahead.
“Where are we runnin’?/We need
some time to clear our heads,”
Kravitz sings. “Where are we run-
nin’?/Keep on working till we're
dead.” Though it doesn’t rise to the
level of Kravitz's best work—his first
three albums are a sincere and excep-
tional homage to '60s and '70s rock—
“Where Are We Runnin'?” will sate
fans until his new full-length arrives
next month.—CW

ESSENTIAL REVIEWS

NINA SKY FEATURING JABBA Move
Ya Body (3:30)

PRODUCERS: Elijah Wells, Lionel
Bermingham, D] Cipha Sounds
WRITERS: various

PUBLISHERS: various

Next Plateau/Universal B0002570-32
(CD promo)

Reggae riddims are becoming stan-
dard fare in R&B and hip-hop
music. So it only makes sense for
sisterly act Nina Sky to put its own
touch on the Coolie riddim, which
is fast becoming to 2004 what the
Diwali rhythm explosion was to
2003. For “Move Ya Body,” twins
Natalie and Nicole blend sweet and
sexy harmonies over pulsating reg-
gae rhythms. The duo even refer-
ences Lisa Lisa & Cult Jam’s “Can
You Feel the Beat” during the song’s
bridge. The result is an uptempo
track tailor-made for the dancefloor.
The single’s catchy hook and use of
the Coolie riddim should make this
an easy sell at mainstream R&B
radio. Fans of Lumidee’s slightly
off-kilter “Never Leave You—Uh
Ooh, Uh Oooh!” will find much to
admire here. For this infectious
track, the only way is up.—RH

introduction to Mobb Deep’s forthcom-
ing “Amerikaz Nightmare” set.—RH

% 8BALL AND MIG FEATURING P. DIDDY
You Don’t Want Drama (4:35)
PRODUCER: Shondrae’

WRITERS: S. Crawford, P Smith, M. Goodwin
PUBLISHERS: LeVegas Publishing,
ASCAP; All My Publishing; All My Own
Publishing, BMI

Bad Boy/Universal UNIR2110 (CD promo)
8Ball and MJG bring their Southern fla-
vor to their new label home, Bad Boy.
The amped-up, Shondrae’-produced
“You Don’t Want Drama” is the kind of
crunk anthem that is perfect for the
clubs. Mainstream R&B radio outlets,
particularly in the South, have picked
up on this single from the Memphis-
based duo. With the support of Bad Boy
principal Sean “P. Diddy” Combs, 8Ball
and MJG may see their longstanding
critical praise finally translate into
commercial success.—RH

AC

LIONEL RICHIE Just for You (3:38)
PRODUCER: Mark Taylor

WRITERS: L. Richie, P. Barry, M. Taylor
PUBLISHER: ASCAP/PRS

Island ISLR 16011-2 (CD singie)

This title track preview to the artist’s
new album (due next month) is as
pleasant as can be. And while there’s
nothing wrong with that, there’s noth-
ing quite right with it either—particu-

larly when it’s stuck in a time warp.
Producer/co-writer Mark Taylor—who
has worked with Cher, Enrique Iglesias
and others—seems to be resting on his
laurels here. The rhythm track he has
concocted sounds all too familiar. Still,
Richie, with that unmistakable voice,
manages to make do. But ultimately,
he is unable to save lyrics like “God
was God/Dreams were dreams/Life was
all cake and ice cream.” Also included
is a Metro remix, which, too, sounds
like it has long since expired.—MP

COUNTRY

p> JIMMY WAYNE You Are (4:15)
PRODUCERS: Chris Lindsey, James Stroud
WRITERS: J. Wayne, C. Lindsey, A. Mayo,
M. Green

PUBLISHERS: various

DreamWorks 0044-50355-2 (CD promo)
“You Are” is the third single from
Jimmy Wayne's stellar debut disc. It is
a gorgeous power ballad, replete with
soaring strings that underscore the
emotional punch in Wayne's vocals.
The young singer/songwriter turns in
a fine performance that infuses each
romantic line with warmth and sincer-
ity. Penned by Aimee Mayo, Chris
Lindsey, Marv Green and the artist,
“You Are” houses a beautiful story that
pays homage to the joys of true love.
Poised to be Wayne's third hit single, it
could easily become the most popular
wedding song of summer 2004.—DEP
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Runt
Distribution’s
Russ Tolman
finds vinyl
selling well as
a niche product

MRNORTH: FRONTMAN COLIN SMITH WAS A GUEST MODEL AT A VALENTINO FASHION SHO®

Music, Fashion,
Retail Merge In Deal

BY COLE STERNBERG

As such established artists as Michael
McDonald and Justin Timberlake ben-
efit from corporate partnerships, the
blended world of “advertainment” has
expanded to include relationships
between emerging artists and estab-
lished brands (Entertainment Law
Weekly. March 29).

“Brands are realizing that music is
the way to go, and advertisers are
incorporating music into their mar-
keting plans. It is lifestyle marketing,
and music is part of evervone's lives,”
says Bruice Starr, marketing associate

at BMF Media in New York.

BMF has engineered a cross-
marketing campaign that brings
together rock act Mrmorth with design-
er Valentino and retailer Bergdorf
Goodman. Under the multifaceted
partnership. Mmorth performed at the
April 15 launch of Valentino’s men'’s
suramer 2004 RE.D. clothing line at
Bergdorf Goodman in Manhattan.

Dublin-based Mrnorth comprises
singer Colin Smith, guitarist Emmett
C’Malley, bassist Oisin O'Mailey and
drummer Adrian Mordaunt. Vaientino's
R.E.D. collection, which stands for

(Continued on page 45}
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VEG CEO Simon
Wright says the
company has
re-examined

its operations

il DVD-A, SACD Get

Awareness Push

BY STEVE TRAIMAN

With more titles available from more artists
in more genres, proponents of DVD-Audio and
Super Audio CD are ramping up on the hard-
ware side for home and auto models.

Integral to their success will
be the arrival of long-promised
education programs for retail-
ers and consumers and promo-
tional campaigns involving
multiple manufacturers.

The DVD-Audio Council, an
industry group of record com-
panies and hardware manufactur- |
ers, says that more than 35 manu- § 1/
facturers are marketing about 160 [/
different DVD-A player models.

Some 14 million DVD-A
players exist in homes world-
wide, with half of those in the United States.
This includes an estimated 2 million comput-
er-based DVD-A players shipped from such
companies as Creative Labs and InterVideo.

David Kawakami, director of Sony Corp. of
America’s Super Audio Project, points to a key
statistic released at the January Consumer
Electronics Show of 118 SACD models avail-

\ac

KAWAKAMI: ZOMPREHENSIVE
MARKETING CAMPAIGN NEEDED

1,800 titles available worldwide.

Until last year, the Consumer Electronics
Assn. did not break out separately the figures it
received from its member manufacturers for
U.S. unit shipments of DVD-A and SACD players.

But the latest figures show sales to dealers in

__ 2003 of 808,000 DVD-A players
and 629,000 SACD units, with
some overlap of “universal”
combo models, according to
{ CEA analyst Sean Wargo. These
are all home entertainment
units. The CEA may separately
| report models for automotive
use in 2004.

, \ CREATING AWARENESS
The DVD-Audio Council is
preparing two retail initiatives,
according to Craig Eggers, con-
sumer technology marketing director for Dolby
Labs and a council leader. The first targets the
buying offices of retail chains and sales staff; the
second will involve a major consumer electron-
ics company as a partner. The council’s efforts
are focused on consumer electronics dealers,
rather than music retailers.
“We must create more awareness for DVD-A

able from 26 manufacturers and more than (Continued on page 44)
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The DVD Audio Council has created a Web site to offer such information as
available DVD-A titles and players and to answer frequently asked questions.
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Runt Distribution’s Vinyl
Biz Continues To Grow

Selling LPs, of all things, has
become a growing concern for Berke-
ley, Calif.-based Runt Distribution.
“Our meat and potatoes seems to be
vinyl,” says Russ Tolman, head of
sales for Runt.

Owned by Filippo Salvadori and
several Italian partners, Runt’s busi-
ness has evolved since it was founded
in 1996. “We started off strictly with
imports and doing in-house labels for
reissues,” Tolman says.

The company continues to operate
its in-house labels, Water Records
(CD reissues) and 4 Men With Beards
(vinyl reissues). But it has branched
out into manufacturing and distrib-
uting LPs for other indies.

Runt is fabricating the lavish,
clear-vinyl LP versions of Revenant
Records’ roots-music collections. It
also distributes titles from Plain
Recordings and DBK Works, which

TOLMAN: BULKING UP ON VINYL

release CD and LP titles.

Runt is currently in talks to
manufacture and distribute the
vinyl offerings of a couple of promi-
nent labels—one of which also
operates a distribution company.

Runt is also the exclusive U.S.
distributor of European vinyl
labels Earmark, Get Back, Akar-
ma and Universe.

Vinyl has become an indie concern
since the LP was abandoned as the
main music format during the 90s,
in favor of the CD.

Tolman maintains that while the
numbers on vinyl “aren’t huge,” it
sells well as a niche product. And it’s a
no-muss, no-fuss proposition for dis-
tributors, since LPs have long been

the label’s Web site the same day
albums are in stores.

SPOTLIGHTING AUSTIN: The Austin
Music Foundation (AMF), Texas’ non-
profit, indie-oriented education and
support group, is mounting a one-day
showcase for local acts.

Styled as a kind of mini-South

one-way sales.

Several titles have
been successful for Runt
Tolman says. Plain’s My
Bloody Valentine LPs
have both sold more
than 5,000 units; 4 Men
With Beards’ vinyl re-
issue of Television’s
“Marquee Moon” has
moved close to 5,000,
and its Aretha Franklin
titles have sold 2,000-

Indies.
® O

By Chris Morris

cmorris@billboard.com

The

3,000 copies apiece.

“Even jazz titles do 2,000 to
3,000,” Tolman says.

He adds that bulking up on vinyl
has lifted Runt’s year-to-year sales.
The company was up 40% in 2002
and 2003, and this year sales have
increased 30% to date. “We're in a
nice little niche,” Tolman says.

TEAMWORK: Conor Oberst, front-
man of Omaha, Neb., band Bright
Eyes, has launched a custom label,
Team Love.

The imprint will be distributed by
Bright Eyes’ label, Omaha-based Sad-
dle Creek Records, which is handled
by Alternative Distribution Alliance.

Oberst will head A&R for Team
Love. Former Sony Music Publish-
ing VP Nate Krenkel will handle day-
to-day operations.

The first release from the label, due
June 22, will be “Wild Like Children,”
an album by Omaha folk-pop group
Tilly & the Wall. A set by 19-year-old
singer/songwriter Willy Mason is
scheduled for fall.

Team Love plans to make its music
available in free download form on

by Southwest Music Conference,
the AMF’s Spotlight Series is set
for May 8.

Five clubs in the Red River dis-
trict in downtown Austin—Stubb’s,
Emo’s, Red Eyed Fly, the Caucus
Club and Headhunters—uwill host
34 bands.

Scheduled showcasing acts
include indie-label and unsigned tal-
ent like I Love You but I’'ve Chosen
Darkness, Knife in the Water, Young
Heart Attack, Dynamite Boy,
Wideawake and DJ Casanova.

DECIDING ON VICTORY: Victory
Records in Chicago has sealed an
exclusive distribution deal with Boca
Raton, Fla.-based Undecided
Records and Films. Undecided
previously was handled by boutique
rock distributors.

The relationship commences this
summer with the release of new
titles by Every Time I Die, the Big
Screen, Further Seems Forever,
Shindig, Things in Herds and Burn
the Mountain Down and the reissue
of Poison the Well’s debut. RED
distributes Victory.

DVD-A

Continued from page 43

with the buyer, get the message
across [to sales staff] that it’s impor-
tant to ‘sell’ audio again to step up
sales with better margins,” Eggers
says. “We need to get them prepared
to deliver an effective demo to con-
sumers when they come into stores.”

A new Web site, dvdaudioinfo.
com, has been created to offer
information on available DVD-A
titles and players, record labels and
manufacturers and to answer fre-

quently asked questions.
Kawakami points to an important
difference in the entertainment
approach of SACD and DVD-A.
“While the SACD format can sup-
port video, it is first and foremost a
music carrier and is optimized for
audio playback,” he says. “Our feed-
back from music consumers and
audio enthusiasts indicates that this
is more important to them.”
Looking at the efforts of the
DVD-Audio Council, Kawakami
acknowledges that Sony and Philips,
the two major SACD proponents,
cannot drive the marketing alone.
“We've concentrated on having
third-party companies do the job

but are working on a very compre-
hensive retail and consumer edu-
cation campaign with a collective
promotion involving a number of
manufacturers later this year.”

One effective campaign is the Sony
SACD Fall in Love with Music Again in-
store display at Circuit City and other
major electronics chains. It features a
Sony five-disc DVD/CD/SACD changer,
digital receiver and surround-sound
speaker system.

The display includes eight racks
with 22 SACD titles from Sony artists,
priced from $14.99 to $21.99. Con-
sumers can select a variety of tracks
with playback switchable from stereo
to SACD to “hear the difference.”
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Renewed Virgin Predicts Smooth Landing

Virgin Entertainment Group
North America may have had a
bumpy takeoff this year, but the
company appears to have recovered
nicely. According to suppliers large
and small, the chain is once again
current with payments.

“We should have most of our prob-
lems cleared up by the end of April,”
VEGNA president Glen Ward says.
Rest assured, the remaining prob-
lems are being addressed.

Take real estate, for example.
VEGNA will close two of its 23
stores. It will shutter its Westbury,
N.Y., store May 9 and its Columbus,

WRIGHT: “VIRGIN IS5 GETTING STRONGER'

Ohio, location May 31. In both
instances, the landlord found
replacement tenants.

VEGNA has been reviewing its
real-estate portfolio, looking for
opportunities to renegotiate, termi-
nate or transfer to other retailers the
leases of unproductive stores. After
the Chapter 11 filings by Tower and
Wherehouse, the landlords are
“more willing” to discuss existing
leases, Ward says.

Once VEGNA has the opportunity
to convert its remaining unproduc-
tive stores into profitable ones—or,
failing that, to shutter them—the
chain will be able to generate funds
and “get back into growth mode,”
Ward says.

One major-label credit executive
applauds Virgin's actions, especially
the move to close unproductive
stores—something it had never done
inits 11 years of trading in the United
States. “If you have a capital drain,
you stop it,” the executive says.

In the first quarter, credit man-
agers watched VEGNA closely as it
got caught in a cash-flow crunch and
had to use returns to pay down bills.
But by early April, even small music
suppliers were caught up. “Virgin did
everything they said they were going
to do,” one small independent dis-
tributor says.

Mrnorth

Continued from page 43

“reinvention, evolution and decon-

ing bands to designers. Valentino is
plugging Mrnorth into its market-
ing plans for the R.E.D. fashion
line. In fact, frontman Smith was a
guest model at a recent Valentino

fashion show.
The relationship is a win-win for
all parties. For Valentino, Bergdorf
has dedicated

struction,” features vintage pat-
terns. surfer chic
and denim.

window space to

The cross-mar-

—.=.

his new clothing
line, which, ac-

).

keting deal involves
a promotional give-
away of Mrnorth’s
“Lifesize” debut CD

VALENTINO

cording to Starr,
has never been
done. And Val-

(Uninhibited Rec-
ords) with any purchase from Valenti-
no boutiques nationwide. The band
and the designer also share window
space at Bergdorf.

Brian Feit, president of BMF, says
“the music speaks for itself” in sell-

entino henefits
from being associated with a rock
act that exemplifies the image it
wants to portray with its R.E.D. line.

Smith originally found it “a lit- |

tle unorthodox and a little strange
for the band to be striking up
active allegiances outside the
music world” and admits he was
not thinking of marketing part-
nerships when writing and per-
forming with Mrnorth.

However, he sees the added value in
such deals. “This is really the way we
have to be thinking. You can't be lim-
iting your audience and allegiances to
what is considered the standard.”

Irrespective of the sponsor or
forum, Smith says that “what people
have in their memory walking away
from Bergdorf is the memory of a
striking performance, with striking
music from a striking band.”

nextyear,” Wright says.

Atthe Megastore, “we are going to
getback towhatwe do,” he says.

And in case you have forgotten
what VEG does, Ward will remind

In addition to cleaning out over-
stocked stores, the chain’s parent,
Virgin Entertainment Group, came
to VEGNA’s aid by providing a loan.
In addition to giving the North
American operation

much-needed liquidity,
the move also showed
suppliers that Virgin
stands behind VEGNA.
That gesture helped con-
vert suppliers’ anxiety
into confidence,
although some are now
applying tighter-than-
usual credit limits.

Virgin Megastores U.S.
is not the only chain

Retall ||
Track §

By Ed Christman

echristman@billboard.com

being placed under these

limits, VEG CEO Simon Wright
notes. “All suppliers are getting
tighter with credit limits. It’s not
just happening here [in the United
States], but it’s happening around
the world.

“The suppliers have to watch out
that [these limits] don't become a
self-fulfilling prophecy,” he warns.

Meanwhile, “the Virginbrand is
getting stronger with [Virgin] Mobile
going into phase two and with Virgin
being launched as a domestic airline

you. “Nobody puts out a megastore
like we do,” he says. “That’s the her-
itage of Virgin.

“The San Francisco redesign
proved to be a fantastic move, and it
looks like it is a sustainable business
model,” he adds. “In San Francisco,
we didn't lose music sales but aug-
mented them.”

Beyond that, the bumpy start to
2004 “has turned out to be a posi-
tive,” Ward says, because it led

VEGNA to re-examine its operations.

“We are looking at our whole busi-
ness model from top to bottom.”

HOT SPOT: Concord Jazz executive
VP/GM Gene Rumsey discovered on
April 8 what it’s like to be in the eye
of the storm.

That day, the New York Post and
other newspapers reported that, in
the past, EMI had tried to manipu-
late music charts. Rumsey, who
two years ago was executive VP at
what was then EMI Music Distrib-
ution, says the stories quoted him
out of context.

Rumsey had given testimony
under subpoena in an action where
EMI sued Avatar for breach of con-
tract last April, claiming the indie
owes $1 million.

Rumsey says the press reports
unfairly make him out to be a stool
pigeon, when in fact he merely
acknowledged during his deposition
that the disreputable practice of hyp-
ing charts still exists.

In that same testimony, he says he
argued against using such a tactic
and added, “EMI was not in support
of it, either.” That practice, by the
way, is usually detected by safeguards
put in place by Nielsen SoundScan.
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Sales data cumplled by h Nielsen
VideoScan W w
o9
TITLE <5 | 8
LABEL/DISTRIBUTING LABEL & NUMBER He -
NUMBER 1 1 Week At Number 1
DORA'S EGG HUNT 2004 998
PARAMOUNT HOME ENTERTAINMENT 75423
THE LION KING 1 1/2 2004 | 2498
WALT QISNEY HOME ENTERTAINMENT/BUENA vISTA HOME ENTERTAINMENT 31203
WINNIE THE POOH: SPRINGTIME WITH ROO 2004 | 2298
WALT DISNEY HOME ENTERTAINMENT BUENA VISTA HOME ENTERTAINMENT 32060
HERE COMES PETER COTTONTAIL 1971 9.98
SONY WONDER/SONY MUSIC ENTERTAINMENT 54187
WHAT'S NEW SCOOBY DOO? SAFARI SO GOOD 2004 | 14.98
WARNER HOME VIDEO 02330
BABY EINSTEIN: BABY MACDONALD 2004 | 14.98
WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 33114
DORA THE EXPLORER-DORA’S PIRATE ADVENTURE 2004 9.98
PARAMOUNT HOME ENTERTAINMENT 79583
SPONGEBOB GOES PREHISTORIC 2004 9.98
PARAMOUNT HOME ENTERTAINMENT 79543
VEGGIE TALES - EASTER CAROL 2004 | 1298
WARNER HOME VIDED 07288
HOME ON THE RANGE - SING ALONG SONGS 2004 | 1498
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62352
DORA THE EXPLORER - RHYMES AND RIDDLES 2003 998
PARAMOUNT HOME ENTERTAINMENT 79053
RUGRATS EASTER 2002 9.98
NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 871858
THOMAS & FRIENDS- BEST OF GORDON 2004 | 1298
ANCHOR BAY ENTERTAINMENT 01325
SPONGEBOB SQUAREPANTS - THE SEASCAPE CAPERS 2004 998
PARAMDUNT HOME ENTERTAINMENT 79553
CITY OF LOST TOYS 2003 9.98
PARAMOUNT HOME ENTERTAINMENT B75413
ELMO'S WORLD: SPRINGTIME FUN 2002 9.98
SONY WONDER SONY Music ENTERTAINMENT 54181
COLD SPAGHETTI WESTERN 2004 | 1298
HIT ENTERTAINVIENT 02518
CARE BEARS TO THE RESCUE 2003 9.98
UNITED AMERICAN VIDEQ 60149
LEAPFROG: LETTER FACTORY VIDEO 2003 898
WARNER HOME VIDEQ 34354
KIM POSSIBLE-STICH IN TIME 2004 | 1498
WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62335
DORA THE EXPLORER: WISH ON A STAR 2001 998
NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 874673
IT'S THE EASTER BEAGLE, CHARLIE BROWN 1974 9.98
PARAMOYNT HOME ENTERTAINMENT 83741
TOM AND JERRY: WHISKER'S AWAY 2003 6.98
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIOEQ 65718
BARNEY: MOVIN' AND GROOVIN' 2004 | 1298
HIT ENTERTAINMENT 02031
EGGS-TRAORDINARY ADVENTURE 2003 | 1498
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIQEQ 37852

T T T

Sales data compiled by N Nielsen
VideoScan
w
2
| TITLE PROGRAM SUPPLIER & NUMBER &
¥ NUMBER 1 W° 5 Weeks At Number 1
1 WWE: THE MONDAY NIGHT WAR SONY MUSIC ENTERTAINMENT 56592 | 24.98
2 NFt SUPER BOWL XXXVIIl WARNER HOME VIDEQ 34320 | 24,98
3 ;
4 W\M. JOMNAWQR_D LIFE SONY MUSIC ENTERTAINMENT 57004 | 2498 |
13 o
6 NBA ERIES WARNER HOME VIDED 34322 | 19.98
8
§ 9 NEA smgﬂ SERIES: NASTIEST DUNKS V/ARNER HOME VIDEQ 34321 | 19.98
5 g TH ONY MUSIC ENTERTAINMENT 57014 | 24,98
7 WWE: NO WAY UUT SONY MUSIC ENTERTAINMENT 55876 | 19.98
2 VWARNER HOME VIDEQ 34270 | 19.98 |
1 WWE THE uLTl MATE RIQ FLA CULLECTIUN SONY MUSIC ENTERTAINMENT 56550 | 29.98
S JA HT CHAMP P ATE KNOCKQ 8 | 1998 ]
0 DALE EARNHARDT JR ANV GIVEN DAV DREAMWORKS HUME ENYERTA\NMENT 50509 | 1998 |
8 ULT]
6 BILLABONG QDYSSEY WARNER HOME VIDEQ 34319 | 27.98
7 CKY4 ENTURA DISTRIBUTION 14197 | 19.98
14 WWE: ROYAL RUMBLE SONY MUSIC ENTERTAINMENT 58264
| KING OF THE CAGE - 4 EVENT SET BRENTWOOD HOME VIDEQ 44597
ULTIMATE FIGHTING CHAMPIONSHIP 43: MELTDOWN VENTURA DISTRIBUTION 68727

Sales data compiled by N Nielsen
VideoScan
=)
| TITLE PROGRAM SUPPLIER & NUMBER &
NUMBER 1 3% 13 Weeks At Number 1
BILLY BLANKS' TAE-BO CARDIO GDODTIMES HOME VIDED 02945 | 19.98
THE METHOD PILATES: TARGET SPECIFICS CURRENT WELLNESS 30840 | 12.98
PILATES FOR DUMMIES ANCHOR BAY ENTERTAINMENT 10948 | 998
CRUNCH - FAT BURNING PILATES ANCHDR BAY ENTERTAINMENT 12585 | 9.98
| LESLIE SANSONE: GET UP & GET STARTED GODDTIMES HOME VIDED 330210 | 998 |
LESLIE SANSONE: WALK AWAY THE POUNDS GOODTIMES HOME VIDED 02642 | 19.98
BASIC YOGA FOR DUMMIES ANCHOR BAY ENTERTAINMENT 11586
THE FIRM - COMPLETE AEROBICS & WEIGHT TRAINING {2003 GODOTIMES HOME VIOED 02903 | 19.98
CRUNCH: PICK YOUR SPOT PILATES ANCHOR BAY ENTERTAINMENT 12273 | 998 |
FAT BLASTING YOGA-21 DAYS T0 A HEALTHY BODY ARTISAN HOME ENTERTAINMENT 12166 | 14.98 |
FIRM: BODY SCULPTING SYSTEM 02 GOODTIMES HOME VIDED 02302
PILATES - BEGINNING MAT WORKOUT GAIAM VIDED 63134 | 1498 |
LEISA HART'S FIT MAMA - PRENATAL WORKOUT GOLDHILL HOME VIDED 00756, 498
PILATES FOR ABS GAIAMVIDED 369193 |  9.98
CRUNCH - CARDOSALSA ANCHOR BAY ENTERTAINMENT 12583 | 14,98 |
15 PILATES YOGA TWO-PACK ARTISAN HOME ENTERTAINMENT 61204 | 19.98 |
19 BARON BAPTISTE: POWER YOGA LEVEL1 GOODTIMES HOME VIDED 76878 | 14,98 |
18 LESLIE SANSONE: HIGH CALORIE BURN GOOOTIMES HOME VIDED 430210 | 9.98
20 TAE-BO FLEX GOODTIMES HOME VIDED 02946 | 12.98 |
7 WALKING AWAY THE POUND EXPRESS GOODTIMES HOME VIOEQ 02835 19.98

Top kid Video and Heatth & Fitness video refers ta VHS safes. Recreational Spaorts refers to DVD sales. @ IRMA gold certification for sale of 125000
units o a dallar volume of $¢ miliion at retail for theatrically released programs, 25000 units and $1 million at suggested retail for nontheatrica
tites.  IRMA platinum certification for sale of 250,000 units or a dollar volume of $18 miilion at retail for theatrically released programs, or 50,00
units br$2 million at suggested retail for nontheatrical titles. €.2004, VNU Business Media, Inc. and Nielsen VideoScan Inc. All rights reserved.

Titles Tap
Gay Pride

BY JILL KIPNIS

LLOS ANGELES—An underserved
market is getting its due this June.

Home video companies are rally-
ing around Gay Pride Month with
new releases and a strong commit-
ment to promotion.

“The gay and leshian population is
out in force, and they are definitely pur-
chasing,” says Charmaine Klohe, VP of
marketing at Ventura Distribution.

She notes that the United States’
22 million gays and lesbians wield
purchasing power of $458 million,
according to marketing firm Opus-
Comm Group.

Klohe says there 1s also a “big
demand” for video product in the
wake of the nationwide debate over
gay marvriage.

Ventura Distribution is taking
advantage of all these factors with
its June 1 DVD release “Gay Wed-
dings” ($26.99),
an eight-part
series from the
Bravo network.

The two-disc
set follows the
lives of four same-
sex coupies as
they plan their
wedding ceremonies. Its extra features
include new interviews with the cou-
ples and segments about such advoca-
cy groups as Gay & Lesbian Alliance
Against Defamation (GLAAD).

The set will be advertised in numer-
ous gay and lesbian publications,
Klohe says. Ventura will also work with
GILAAD's San Francisco Media Awards,
set to take place June b.

New Line Home Entertainment is
releasing four new DVDs in honor of
Gay Pride Month. “Torch Song Tril-

gy.” “The Incredibly True Adven-
tures of Two Girls in Love,” “Love!
Valour! Compassion!” and “Three of
Hearts” debut May 4 for $19.97 each.

The focal title in the group is
“Torch Song Trilogy,” based on the
Tony Award-winning play and star-
ring Harvey Fierstein, who con-
tributes an audio commentary.

New Line will market the titles
with a grass-roots campaign during
Gay Pride events, according to VP of
marketing Justine Brody.

“Retailers who know this popula-
tion is a part of their client base are
now making sure that they are serv-
ing it,” Brody notes.

Virgin Megastores will present end-
caps and displays highlighting Gay ride
Month, says Dave Alder, senior VP of
marketing and strategic development.

x . Sale data compiled by x Nielsen =
= SoundScan 3y
i TITLE Principal g
= LABEL / DISTRIBUTING LABEL & NUMBER Performers =3
MNUMBER 1 9% 1 Week At Number 1
IN THE ZONE JivE/Z0MBA VIDEO/BMG VIOEQ 59387 Britney Spears |19.98 DVD/CD
1 LIVE & OFF THE RECORD Eric HomE viDEO/SONY MUSIC ENTERTAINMENT 9103 Shakira | 1898 DVD
2 COME FLY WITH ME Repaise vusic vioeo/wARNER REPRISE vioeo 4ss8s - Michael Buble | 2338 DVD/CD
! 5 LIVE IN TEXAS warner MUSIC viOEQ 48563 Linkin Park | 21.98CD/DVD
|3 BARBRA: THE CONCERT LIVE AT THE MGM GRAND o s untosom s ieamasnion BatraStesand | 14.98 DVD
! 17 ROAD CASE sna/mG vIOEO 59782 Kenny Chesney | 6.98 DVD
. 10 PART Il 1v7 Recoros ozs Lit Jon & The East Side Boyz | 11.98CD/DVD
| 13 WHEN THE SUN GOES DOWN snasmc viogo 57200 Kenny Chesney | 6.98 DVD
9 THE REEL ME @ tpic MUSIC VIDEG/SONY MUSIC ENTERTAINMENT 90767 Jennifer Lopez | 1398 DVD/CD
12 PAST, PRESENT & FUTURE cerren ome vioeomniversaL music s vioeoist ool RO Zombie | 18.98 CD/DVD
1 6 VIDEQ CAPTURE DEVICE 1991-2001 cerven voue vioeounversaLmuscaviorooist s Weezer | 19.98 DVD
i 11 LED ZEPPELIN a " ariantic vioeo 570158 Led Zeppelin | 29.98 DVD
| 14 THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGARHITS emanuosoe voore Pariera | 18.98 CD/DVD
24 BILL GAITHER'S ALL TIME FAVORITE HOMECOMING SONGS AND PERFORMANCES VOLUME 1 sien nscoes s BiGaher | 14.98DVD
|7 MTV UNPLUGGED coLumsia Music vIDEO/SONY musIC ENTERTAINMENT o516 Bob Dyfan | 14.98 DVD
18 20TH CENTURY MASTERS: THE DVD COLLECTION isuanovioenunwessa muscavioronsTesns— Kiss | 7.98 DVD
30 MILKSHAKE RISt RECORDS INC/BMG VIDEQ 54243 Kelis | 12.98 DVD
19 COLDPLAY LIVE 2003 a ° caprroLviDeo 9014 Coldplay | 2493DVD/CD
1 ULTIMATE MANILOW! LIVE FROM THE KODAK THEATER avsvocosse Bamy Maniow | 19.98 DVD
16 ONLY YOU CONCERT: LIVE FROM QUEBEC CITY « s Hamy Connick. . | 14.98 DVD
: 23 LIVE IN SAN DIEGO cowunmbia music vioE0/SONY MUSIC ENTERTAINMENT a5z Switchfoot | 14.98 DVD
8 BEST OF SHERYL CROW: THE VIDEQS sanvine0iuniveRsaL susic & VIDEQ DisT 13209 Sheryl Cow | 14.98 DVD
35 UP! LIVE IN CHICAG D & MeRCURY NASHVILLE VIDED/UN VERSALMUSIC & viDeDoisToms®s Shania Twain - | 19.98 DVD
122 CONCERT FOR GEORGE a 7 RHINO HOME VIDEO 70241 Various Artists | 29.98 DVD
THE COMPLEX ROCK TOUR LIVE @ Lavamarnermusicvioeossiss  Blue Man Group | 14.98 DVD
{25 LIVE AT DONINGTON 4 ° epic Music viDeo/sony muUsIC ENTERTAINMENT 5663 AC/DC | 14.88 DVD
21 G3: LIVEIN DENVER pic MUSIC VIDEQ/SONY MUSIE ENTERTAINMENT 57313 G3 [1498DVD
THE BEST OF JEFF FOXWORTHY: DOUBLE WIDE, SINGLE MINDED mnoroweviozoms Jeff Foxworty | 18.98 CD/DVD
| 29 NUMBER ONES e epic vUsiC vioEo/sony MUSIC ENTERTAINMENT 56939 Michael Jackson | 14.98 DVD
é? CONCERT FROM MADISON SQUARE GARDEN cowumaiamusicvioeoss — Marc Anthony | 14.98 DVD
‘ 28 THE COMPLETE MASTERWORKS & ® eric music vioeaisony music eteramvienTees,— Tenacious D | 19.98 DVD
20TH CENTURY MASTERS: THE DVO COLLECTION wercumvmessnueviosonersawusc e voeooisi s TooyKeth | 7.98 DVD
26 ARCOIRIS MUSICAL MEXICAND 2004 unversac LavounvrsaLkusics voeo s iz Varous Artists | 16.98 CO/DVD
33 FIRST U.S. VISIT 47 capiroL vioeo ssme The Beatles | 24.98 DVD
LIVE AND SWINGIN': seenise musicvoeommanermuscvoeo e Frank Sinatra, Dean Martin & Sammy Davis Jr -+ | 25,98 CO/DVD
: & 39 THIS LEFT FEELS RIGHT LIVE isianovioeo/universaL MUsIC &vioEO oisT.azses Bon Jovi | 16.98 DVD
LIVE IN CONCERT - A 20 YEAR CELEBRATION revvionamcviocooimis  Michael W Smith | 16.98 DVD
15 DVD COMPILATION coLumeia MUSIC VIOEO/SONY MUSIC ENTERTAINMENT 58513 Nas | 14.98 DVD
JOSH GROBAN IN CONCERT a © 143Reprise musiC viDEOMaRNER MUSICViDEO e Josh Groban | 27.98 CD/DVD
20TH CENTURY MASTERS: THE DVD COLLECTION: suanovvocnnmversat susic vioeo s orar Teasforfeas | 7.98 DVD

RiaA golt cert. for sales of 25,000 units for video singles; ® RIAA gotd cert for sales of 50,000 units for SF or LF videos; .
sales-of 50,000 unats for video singles. A RIAA platinum cert for sales at 100,000 units for SF or LF videos: d
videos certified prior to April 1, 1931; @ RIAA platinum cert. for 50,000 units for SF or LF videos certfied prior to April 1. 1991,

Media. I1c. and Nielsen SoundScan Inc, All rights reserved

RIAA piatinum cert. for

RIAA gold cert. for 25,000 units for SF or LF
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Sales data compiled by R @ : h N«|elsen 22 2 e
h Nielsen B TITLE VideoScan Principal | £ 4 | £ =
% I VideoScan St LABEL/DISTRIBUTING LABEL & NUMBER Performers| £ & | & &
ﬁ g - I W NUMBER 1 382 1 Week At Number 1
= B rincipal | 2| & BROTHER BEAR '
g & | ESRELPETRIBUTINGIIABEIMEINUNBER Performers | 5 | & WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62242 Animateg | 2003 | G 12498
5 DR. SEUSS' CAT IN THE HAT A
MUMBER 1 ¢ 1 Week At Number 1 I ! UNIVERSAL STUDIDS HOME VIDEO 62608 Mike Myers | 2003 | PG |24.98
DORA'S EGG HUNT 2004 | NR | 9.98
: BROTHER BEAR (2 DISC SPECIAL EDITION) Animated | g |98 & 1| ewmawount voue evremanmen s Skl ol
: WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62240 B 3 THE LION KING 1 1/2 A . ated 2004 G 24 98
- WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31203 nim )
SOMETHING'S GOTTA GIVE Jack Nicholson RUNDOWN
2 COLUMBIA TRISTAR HOME ENTERTAINMENT 01302 Diane Keaton |F0-13(28.98 UNIVERSAL STUDIOS HOME VIOED 61428 The Rock| 2003 [PG-13|22.98
s . R WINNIE THE POOH: SPRINGTIME WITH ROO -
‘3 TEXAS CHAINSAW MASSACRE (WIDESCREEN) Jessica Biel R 127.98 2 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32060 Winnie The Poch | 2004 | NR 12298
- NEW LINE HOME ENTERTAINMENT WARNER HOME VIOED 06834 Eric Balfour ’ ica Bi
C= TEXAS CHAINSAW MASSACRE Jessma Biel 2003 R 22.98
TEXAS CHAINSAW MASSACRE (2 DISC WIDESCREEN EDITION) gessicaBlel | g |gqqp A Eric BalfoLr
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEQ 07031 ric Balfour g .
15 SONY WONOER/SONY MUSIC ENTERTAINMENT 54187 Animated | 1971 | NR | 9.98
THE RUNDOWN (WIDESCREEN The Rock WHAT'S NEW SCOOBY DOO? SAFARI SO GOOD
| UNIVERSAL STUDIOS HOMEVIIgEUmsﬂ . PG-13) 26.98 10 WARNER Huag VIDED 02350 Scooby-Doo| 2004 | NR |14.98
| . .14 (UNC f
| , THE RUNDOWN (PAN & SCAN) The Rock | pg.13) 2598 7 P CONVERSIONVOL. 14 (IO Animated | 2004 | NR ]19.98
UNIVERSAL STUDIDS HOME VIDED 23291 o
] 5 HONEY JessigaA.Iba 2003 |PG-13(22.98
TEXAS CHAINSAW MASSACRE (SPECIAL EDITION) Marilyn Buns | o | 9gg UNIVERSACSTUDIOS HOMEVIDED GIAdl, Mekhi Phifer
PIONEER ENTERTAINMENT 12133 Ed Neal : 7 SPY KIDS 3: GAME OVER Antonio Banderas | 2003 | PG |24.98
WALT DiSNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32877 Sylvester Stallone i
1 GOTHIKA (PAN & SCAN Halle Berr RAGON BALL GT- REALIZATION VOL. 13 (UNCUT; .
e ¢ WARNER HOME e ) Penelope Cy | R |27.98 BMMAT,DN o e ( ) Animated| 2004 | NR [19.98
T i BABY EINSTEIN: BABY MACDONALD i ctoi
9 AS GOOD AS IT GETS Jack Nicholson |pe_13) 1498 6 WALT DISNEY HOME ENTERTAINMIENT/BUENA VISTA HOME ENTERTAINMENT 3114 Baby Einstein | 2004 | NR 14.98
= COLUMBIA TRISTAR HOME ENTERTAINMENT 021709 Helen Hunt ’ G NEMO
. 13 VF\//I\yDDISINNEV HUI\'/I“E ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30081 Animated 2003 G 2498
% T et 0T ONE Dave Chappelle | g | 26.98 DORA THE EXPLORER-DORA'S PIRATE ADVENTURE
PARAMDUNTHOME ENTERTAINMEN ! 8799 - o .
19 PARAMOUNT HOME ENTERTAINMENT 79583 Ammated 2004 NR 998
| GOTHIKA (WIDESCREEN) Halle Berry GOOD BOY Liam Aiken
E \WARNER HOME VIDEQ 28380 Penelope Cruz R|27%8 8 MGM HOME ENTERTAINMENT 69027 Molly Shannon 200 AT
HOUSE OF SAND AND FOG BenKingsley | £ |55 n B EIaOE PR EHISTORIC Spongebob Squarepants | 2004 | NR | 9.98
OREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIDS HOME VIDED 90977 Jennifer Connelly -
319 [l VEGGIE TALES - EASTER CAROL VeggieTales| 2004 | NR |12.98
7 DR. SEUSS' CAT IN THE HAT (PAN & SCAN) Mike Myers PG | 26.98 - -
UNIVERSAL STUDIOS HOME VIDEQ 24683 B 12 HOME ON THE RANGE - SING ALONG SONGS Animated | 2004 | NR [14.98
4 WALT DISNEY HOME ENTERTAINMENT BUENA VISTA HOME ENTERTAINMENT 62352 Imd :
HONEY (WIDESCREEN Jessica Alba 7 DRAGON BALL GT - VOL. 14 (EDITED :
a4 i A Mekhi Phifer |FG-13| 2698 FUN\MATGID?DA&;S Gl JEONVERSION ( ) Animated | 2004 | NR [14.98
, R DORA THE EXPLORER - RHYMES AND RIDDLES .
8 L?vﬁén?ﬁguslfus&ﬁgv!g\slozﬂs HAT (WIDESCREEN) Mike Myers PG | 2698 17 PARAMOUNT HOME ENTERTAINMENT 79053 Animated | 2003 | NR | 9.98
RUGRATS EASTER ;
UNIVERSAL STU0IDS HOME VIDEQ 24487 Mekhi Phifer : i o i
FUNIMATION 04823 Animated 2004 NR 14.98
THE LION KING 1 1/2 Animated : THOMAS & FRIENDS- BEST OF GORDON .
13 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31205 G |29.98 114 ANCHOR BAYENTgTA\NMENTOHZ.'y £ Thomas & Friends| 2004 | NR [12.98
3 ®® RIAA gold cert. for sales of 50,000 units or $1 million in sales at ted retall. A RIAA platinum cert. for sales of 100.000 units or $2 millio les at suggested retail
1 10 MONA LISA SMILE Julia Roberts PG-13/28.98 & IRMA 301:1 g:nifu?;nsgnefi)?a minimnl:r:]': cs)fo1r25,og'€: lzz?tsmorsz edsma‘ars‘x/lglgu;se ofrs%ar;li\hon at retzwlafg’rulwea?rica[l,\;sr:Ig:soed prograﬂ,i}?[ﬁ atnl\ele:;st[WZ‘E?,(Js[)aOeusniaxssaungng!s rs\illiron at
COLUMBIA TRISTAR HOME ENTERTAINMENT 10075 suggested retail for nontheatrical tittes. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 miliion at retail for theatricaily reieased pro-
grams, and of at least, 50,000 units and $2 million at sugyested retail for nontheatrical titles. © 2004, VNU Business Media, Inc. and Nielsen VideoScar. All rights reserved.
C.S.l. COMPLETE THIRD SEASON William Peterso
PARAMOUNT HOME ENTERTAINMENT 79654 Marg Helger?tt)%rrge[; NR |89.98
SPY KIDS 3: GAME OVER Antonio Banderas = ‘ d ; L= .
WALT QISNEY HOME ENTERTAINMIENT/BUENA VISTA HOME ENTERTAINMENT 32546 S;R/enslter S?allorne PG | 2998 fuevidedyyjHomeVideo Eesentals ;2008 HeeH Corpf’rrraﬂf’"‘ Al "’miﬁisf’::’fd Principal | 2
LABEL/DISTRIBUTING LABEL & NUMBER EENTRAX (FSSeNTIALS  Performers | 2
DIRTY DANCING: ULTIMATE EDITION Patrick Swayze
ARTISAN HOME ENTERTAINMENT 14539 Jtelnnife‘?l(;%%y PG-13| 19.98 NUUMBER 1 pid 1 Week At Number 1
Rk SOMETHING'S GOTTA GIVE Jack Nicholson
o OPEN RANGE Kevin Costner R |2998 1 COLUMBIA TRISTAR HOME ENTERTAINMENT 01302 Diane Keaton PG-13
P WALT OSNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32055 Robert Duvall . e TEXAS CHIATNE AV MMASSACRE J'_B'el
Sl g essica Bi R
e SCHOOL OF ROCK (PAN & SCAN SPECAIL EDITION) Jack Black |pg 13( 2998 ] NEW LINE HOME ENTERTANMENTIWARNER HOME VIDED 054 EficlBalfous
Sy PARAMOUNT HOME ENTERTAINMENT 56394 Joan Cusack - 3 1 GOTHIKA 5 Hélille Bé:rry R
= : WARNER HOME VIOEQ, 28380 enelope Cruz
I FINAL COUNTDOWN (WIDESCREEN) Kirk Douglas A DOW R Kk
;24 BLUE UNDERGOUNO/BLUE UNOERGROUND 02004 Martin Sheen | PG | 1998 : 4 :; Iwmgssg”ntogomumm v The Rock [pg_13
R ) i BROTHER BEAR Animated
,25 124 allxll\TlflJl)Slr\!?Y?or\'A\‘EE\MROWNMENT/BUENAV\STAHOMEENTERTA\NMENTGZISS Animated | @ [,998 5 || VAT DISNEY HOME ENTERTAINNIENTIBUENA VISTA HOME ENTERTAINVENT 6240 G
Pl & HONEY Jessica Alba
26 BV 21 GRAMS Sean Penn R |269 6 ] UNIVERSAL STUDIOS HOME VIDEQ 23292 Mekhi Phifer PG-13
4 UNIVERSAL STUOIDS HOME VIDEQ 24166 Naomi Watts 98 7 MONA LISA SMILE Julia Roberts PG-13
; 2 COLUMBIA TRISTAR HOME ENTERTAINMENT 10075 -
_27 cANGER MANAGEMENT (PAN & SCAN) Adam Sandler PG-13| 19.98 g SCHOOL OF ROCK Jack Black
i OLUMBIA TRISTAR HOME ENTERTAINMENT 01490 Jack N|Ch0|30n v B 1 PARAMOUNT HOME ENTERTAINMENT 38514 Joan Cusack PG.‘|3
:‘2‘3 MY BIG FAT GREEK WEDDING Nia Vardalos PG | 1998 9 MISSING Tommy Lee Jones R
HBO HOME VIDEG/WARNER HOME VIDEO 91993 John Corbett - COLUMBIA TRISTAR HOME ENTERTAINMENT 02543 Cafe Blanchett
— 4 A ' N i
20 KPS SCHOOL OF ROCK (WIDESCREEN SPECIAL EDITION) Jack BIack | p_13l 598 6 G TN ATHE HAT Mike Myers | pg
: PARAMOUNT HOME ENTERTAINMENT 38514 Joan Cusack : :
- @ RMA o8 certfication for @ minimum ot 125,000 units or a dollar volume of $9 million at retad for theatncally released progeams, or of at least 25,000 units and $1 million at suggestad retail for nontheatncal ttles. C IRMA platinum certfication for
. a q aminimurm saie of 250,000 units ar a doiar volume of $18 millon at retail for theatrically released programs. and of at last. 50,000 units and S2milkon at suggested retail for nontheatrical tles. , usiness Media, Inc. Al rights rese
30 20 GOOD BOY (SPECIAL EDITION) Llam AIkEﬂ PG 26 98 v 1e of 250,000 dolk i f $18 mel il for theatrically rel d d of atk 50,000 units and S2 mill d il o 1the | titles. © 2004, VNU 81 Media, Inc. All rights. rved.
! MGM HOME ENTERTAINMENT 63028 Molly Shannon i —_— -
31 LEGENDS OF THE FALL Brad Pitt R |1498 : J : . ; E RE
| COLUMBIA TRISTAR HOME ENTERTAINMENT 78727 Anthony Hopkins ) e rak Corporation. All 1ights Reserved
B ) s 5} Home video
i | A FEW GOOD MEN Tom Cruise | g | 145 EE SenTRAK @ssenrms Manufacturer
1 COLUMBIA TRISTAR HOME ENTERTAINMENT 05280 Jack Nicholson 49 T MUMBER 1 W% 1 Week At Number 1
ity ' { m
MAID IN MANHATTAN (WIDESCREEN Jennifer Lopez . A 0 .
33 COLUMBIA TRISTAR HOME EmERTmNMErSTsmem ) Ralph Fiemqes PG-13|19.98 : ’ 8 XBOX-TOM CLANCY'S SPLINTER CELL: PANDORA Ubs T
"0l 17| | SCHINDLER'S LIST (WIDESCREEN SPECIAL EDITION) BenKingsley | g | 5508 2 . RSZMAEIA Take 2 Interactive | M
; UNIVERSAL STUDIOS HOME VIDEO 23856 Ralph Fiennes ’ .
i 3 PS2-JAMES BOND 007: EVERYTHING OR NOTHING ElectronicArts | T
8 A KNIGHT'S TALE Heath Ledger ; f
35 COLUMBIA THISTAR HOME ENTERTAINMENT 0143 PG-13] 14.98 4 PS2.TOM CLANCY'S RAINBOW SIX 3: RAVEN SHIELD Ubs | ™
I JERRY MAGUIRE (SPECIAL EDITION Tom Cruise
36 CDLUMBIA TRISTAR HOME ENTE(RTAINMENTBEZSE ) Cuba GoodinrglflJr. R (1498 5 2 XBOX - NINJA GAIDEN Tecmo | M
e | THE HOT CHICK Rob Schneider | pg 13 g0g s PS2-NEED FOR SPEED: UNDERGROUND Electronic Arts |
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 30580 :
7 5 PS2-NFL STREET ElectronicArts | E
38 | SIGNS (WIDESCREEN) Mel Gibson | pG_13[ 19,5
- TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 27839 Joaqum Phoenix - 8 NGC-POKEMON: COLOSSEUM Nintendo E
s . A BUG'S LIFE Animated ' 2
39 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30449 G 2998 9 6 PSZ-TOM CLANCY S GHOST RECON. JUNGLE STORM Ubs M
40 BEND IT LIKE BECKHAM (PAN & SCAN) Parminder Nagra | pg_q3l 1 i W PS2-TRUE CRIME: STREETS OF LA Activision | M
i 20TH CENTURY FOX 08435 - 9.98 : 2
© 2004, VNU Business Media, Inc. All rights reserved.
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People/Places/Events

PEOPLE ON THE MOVE

EXECUTIVE
TURNTABLE. .

STUDEBAKER

RECORD COMPANIES: Sony Clas-
sical in New York promotes Mare
Offenbach to senior VP of mar-
keting and sales. He was senior
VP of sales.

EMI Music U.S. Latin in San
Antonio names Jorge Ballesteros
VP/GM of regional Mexican and
Tejano. He was national director
of A&R and promotions at Disa.

Shout Factory in Los Angeles
appoints Stacey Studebaker sen-
ior director of media relations
and Jeffrey Palo senior director
of production. Studebaker was
manager of publicity at MGM
Home Entertainment, and Palo
was senior director of production
at Virgin Records America.

PUBLISHING: SESAC in Nash-
ville promotes Amy Beth Hale
to director of affiliate services.
She was associate director of
affiliate services.

PRO AUDIO: Guitar Center in
Westlake Village, Calif., ups
Gene Joly to senior VP/technol-
ogy merchandise manager. He
was VP/technology merchan-
dise manager.

Sennheiser Electronic in
Old Lyme, Conn., names
Brigitte Frank marketing
communications manager.
She was senior marketing
manager of creative services
at META Group.

Rooney Rocks

Robert Carmine (pictured at right), lead singer of pop/rock
band Rooney, entertains the crowd during a free Rooney show
sponsored by Sunglass Hut March 22 at Irving Plaza in New
York.The group performed songs from its self-titled Geffen
Records debut album, as well as new songs such as “Paralyzed”
and “One-Armed Man.” The next day, the band stopped by Bill-
board’s NewYork headquarters for a Billboard Café meet-and-
greet. Pictured, from left, are keyboardist Louie Stephens,
Carmine, Biflboard senior writer Carla Hay, drummer Ned
Brower, bassist Matthew Winter and lead guitarist Taylor
Locke. (Photo right: Michael Weintrob/Croovetography.com;

photo top: StevenTrachtenbroit)

NOW, Hear THES .. et manms

— TR

Artists to Watch

Willie Nelson once told the Lost Trailers lead singer/songwriter Stokes Niel-
son, “If you build a house of quality in the woods, the world will beat a path to
your doorstep.” That advice became the inspiration for “Welcome to the Woods,”
the Lost Trailers’ major-label debut album, due April 20 on Republic/Univer-
sal Records.The album draws heavily from the Atlanta-based rock band’s
Americana, roots and country-music influences. Along with frontman Stokes, the
other members of the LostTrailers are his brother, bassist Andrew Nielson;
guitarist Manny Medina; drummer Jeff Porter; and keyboardist Ryder Lee.
Stokes Nielson credits country legend Nelson as being an important force in the
LostTrailers’ career. When Stokes Nielson was a D) at Vanderbilt University
radie station WRVU in Nashville, he interviewed Nelson and gave the music
veteran a Lost Trailers demo. Nelson soon invited the Lost Trailers to play at his
4th of July Picnic in 2000. By the time Republic/Universal signed the band, the
Lost Trailers had toured extensively and released two independent albums.The
band is currently on a U.S. tour, and Republic/Universal has serviced “Longfall,”
the first single from “Welcome to the Woods,” to triple-A radio. Though the Lost
Trailers are now on a major label, Stokes Nielson says, “Our philosophy hasn’t
changed: We want to make music that’s vital to people.”

CARLA HAY

1 Label

Classical-pianist siblings the 5 Browns re-
cently inked a record deal with BMG Clas-
sics.The musical group’s debut album is
due in early 2005. Pictured sitting, from
left, are group members Melody Brown,
Deondra Brown and Desirae Brown.
Standing, from left, are group member
Ryan Brown, 5 Browns co-manager/exec-
utive producer Joel Diamond, BMG Clas-
sicsVP/GM Gilbert Hetherwick, BMG
Classics senior director of A&R Deborah
Surdi, BMG Classics chairman Nicholas
Firth and group member Gregory Brown.

(2

| | fﬂllillll ... 50 CEHT

50 Cent, left, joined fashion mogul
Marc Ecko at Ecko’s Large & In
Charge company event March 25 in
NewYork. Ecko is collaborating with
50 Cent on the rapper’s G-Unit
Clothing company.
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After a four-
year gap, the
Corrs return

with ‘Borrowed ‘
Heaven’

This is the first in a two-part serres examining new
music breaking out of Scotland and Ireland. The next
installment will run in the May 1 issue.

BY OLAF FURNISS

EDINBURGH, Scotland—The healthy showing by Scot-
tish bands at this year’s South by Southwest Music Con-
ference in Austin is testament to the renaissance of this
country’s music scene.

Buoyed by the response to the 14 Scottish acts on
display at SXSW {only one act attended in 2003), indus-
try insiders here are confident that the crop of local tal-
ent has a sustainable future.

“For things to grow, you need a solid base, and we
now have that,” says Geoff Ellis, CEO of Scotland’s
largest promoter, DF Concerts. “A strong base is not
founded on hype.”

“HE MAGNIFICENTS: G OF THE REPRESENTATIVES OF SCOTLAND AT SOUTH BY SOLTHWEST

Scotland Breeds
New Talent

Vic Galloway, a DJ on state-owned BBC Radio Scot-
land and U.K. youth station BBC Radio 1, says the Scot-
tish music industry has come of age.

“There is an ever-growing infrastructure consisting
of radio, press, labels and managers, who, unlike those
in the past, are working closely together,” he says.

MORE THAN GLASGOW

Insiders say the domestic music scene benefited from
international exposure when Edinburgh hosted the MTV
Europe Music Awards last November (Billboard, Nov.
22, 2003) and BBC Radio 3’s Awards for World Music in
March (Billboard, Feb. 21).

Glasgow-based art-rock band Franz Ferdinand has led
the pack of Scottish acts breaking out to a mass market
in the United Kingdom.

The band’s self-titled debut atbum is approaching plat-

(Continued on page 52)
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English is the

‘natural’

language for
French rock

U band Phoenix

VH1 Debuts
Down Under

Labels See Marketing Opportunity

BY CHRISTIE ELIEZER

SYDNEY—Australian labels are hope-
ful that the launch of VH1 Down Under
will give them an additional tool to help
break into international markets.

Singapore-based MTV Networks Asia
launched VH1 Australia as a wholly
owned and operated subsidiary March
14. VH1 Australia shares office space
with the MTV Australia channel, which
is a licensed operation through Sydney-
based pay-TV operator Optus TV.

The two channels
share some resources
but will continue to
operate independently
and target different
demographics.

“Up to 40% of con-
tent on VH1 is local,”
says Andrew Hoppe,
VH1 Australia direc-
tor of operations and
programming.

Locally produced
versions of staple VH1
shows “Behind the Music” and “Sto-
rytellers” will be offered tc overseas
affiliates, he adds.

Label executives here suggest that
the overseas push could be key to the
marketing of local acts seeking inter-
national breakthroughs.

“The people at VH1 come with excel-
lent reputations, and
we’re expecting them
to make a splash by
offering competitive
marketing opportuni-
ties,” says Denis Han-
dlin, chairman/CEO of
Sony Music Entertain-
ment Australia. “We'll
certainly be working
with them.”

Roger Grierson,
chairman of leading
Australian independent
Festival Mushroom
Records, is also enthusiastic about the
opportunities the launch creates.

Praising the “wealth of material”
VH1 brings to the domestic market,
Grierson points out that the broadcast-
er “has a more specific demographic
than current [Australian] offerings.”

Australia has only four major music
channels. Of those, only Channel V's

RO3BINS: HEADING STAFF 6F 10

HANDLIN: EXPECTING A SPLASH

MusicMax actively targets the 25-44
demographic that VH1 covets.

This age group “has a longer atten-
tion span [and] a better idea of what
it wants from music,” according to
VH1 Australia GM Nigel Robbins. “It
is a group which is not catered for in
this country.’

DIGITAL DIRECTION

Robbins heads a staff of 10 at the
new channel. Formerly CEO of MTV
Group Japan, he has worked for the
broadcaster in Hong
Kong. New York, Sin-
gapore and Tokyo. He
reports to Singapore-
based MTV Networks
Asia president Frank
Brown.

Hoppe, who reports
to Robbins, was most
recently managing di-
rector of digital-rights
management company
Soundbuzz Australia.
He also served as VP of
network programming at MTV Net-
works Asia 1994-98.

VH1 Australia launched as part of
digital pay-TV packages introduced by
local operators Foxtel Digital and Aus-
tar Digital. Robbins concedes that VH1's
success depends on how quickly Aus-
tralians respond to digital TV.

“In terms of sub-
scribers,” he says,
“we’re taking a long-
term approach. We're
initially targeting
modest numbers,
realistically so. But
there’s plenty of
room for growth.”

Brown suggests
that the time was right
for MTV to expand its
presence Down Under.

“One in four house-
holds in Australia al-
ready embrace subscription TV, and
access to digital technology [1s] set to
make it even more attractive to con-
sumers,” he says.

Robbins is confident the channel will
also attract substantial advertising.
However, he admits, “many Australians
have never heard of VH1. We've got to
market ourselves strongly.”
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LAST WEEK
THIS WEEK
THIS WEEK
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3 3 IN THE SHADOWS
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8 KISS ME 3 BREATHE EASY ’
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9 1 8 WILL YOUNG 14
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SINGLES SINGLES SINGLES SINGLES

LAST WEEK

1 SOLITAIRE/THE WAY LEFT QUTSIDE ALONE 1 DRAGOSTEA DIN TEI F**K IT (| DON'T WANT YOU BACK)
CLAY AIKEN RCA/BMG ANASTACIA EPIC 0-ZONE  VALE MUSIC EAMON Ji
a 2 YEAH! 2 DRAGOSTEA DIN TEI 2 NO MORE LIES 2 EAH!
USHER FT. LIL JON & LUDACRIS  LAFACE/BMG HAIDUCIT UNIVERSD IRON MAIDEN  CAPITOL USHER FT. LUDACRIS & LILJON  ARISTA
3 3 TOXIC 3 GUARDAMI NEGLI OCCHI 3 LA MENTE DEL MONSTRUO 3 SUGA SUGA
BRITNEY SPEARS  JIVE/BMG PAOLO MENEGUZZI  RICORDI CHUCHO SINNAMON BABYBASH UNIVERSAL
4 S MY IMMORTAL 4 TURN ME ON 4 LOVE PROFUSION 10 | BLACK BETTY
EVANESCENCE  WIND-UP/EPIC/SONY MUSIC KEVIN LYTTLE ATLANTIC MADONNA MAVERICKWARNER BROS. SPIDERBAIT POLYDOR
) 4 BA BA/TI KI/DI DO 5 SUPERSTAR 5 LEFT OUTSIDE ALONE 5 LEFT OUTSIDE ALONE
SIGUR ROS  FAT CAT/PIAS/GEFFEN/UNIVERSAL JAMEUA PARLOPHONE ANASTACIA  EPIC ANASTACIA EPIC
6 6 LOVE PROFUSION 7 CUANDO VOLVERAS 6 AMAZING 4 OXIC
MADONNA  MAVERICK/WARNER AVENTURA  PLANET GEORGE MICHAEL AEGEAN/SONY MUSIC BRITNEY SPEARS  JIVE
A 8 MEME LES ANGES COME MI VORRESTI ¥ NI UNA LAGRIMA MAS 6 SUPERSTAR
AU OEMONTIGNY  VIKBMG RENATO ZERQ  EPIC DAVIO BUSTAMANTE  VALE MUSIC JAMELIA PARLOPHONE
8 NO MORE LIES MY IMMORTAL 8 CUANDO ZARPA EL AMOR 9 HEY MAMA
IRON MAIOEN EMI EVANESCENCE WIND-UP/EPIC CAMELA CAPITOL BLACK EYED PEAS INTERSCOPE
9 JUST A LITTLE WHILE TOXIC 9 FLAMBOYANT 11 | THE WAY YOU MOVE
JANET JACKSON ~ VIRGIN/EMI BRITNEY SPEARS  JIVE PET SHOP BOYS  CAPITOL OUTKAST ARISTA
10 BABY BOY 10 PICCOLO AMICO iIDI 10 | THE UNNAMED FEELING EP | SO BEAUTIFUL
BEYONCE FT. SEAN PAUL COLUMBIA/SONY MUSIC GIG! D'ALESSID RCA _METALLICA MERCURY PETE MURRAY _COLUMBIA

ALBUMS ALBUMS ALBUMS ALBUMS

VARIOUS ARTISTS [ VASCO ROSSI 1 CAMELA PETE MURRAY
STAR ACADEMIE 2004 MUSICOR/SELECT BUONI 0 CATTIVI  CAPITOL DIEZ DE CORAZON CAPITOL FEELER COLUMBIA
MARIE-ELAINE THIBERT ANASTACIA ANASTACIA

USHER

CONFESSIONS ARISTA

THE JOHN BUTLER TRIO
SUNRISE OVER SEA™ JARRAH RECORDS

EVANESCENCE
FALLEN WIND-UP/EPIC

MARIE-ELAINE THIBERT MUSIC BIZZ/SELECT ANASTACIA EPIC

2 | GUNS N' ROSES
GREATESTHITS GEFFEN

1 BIAGIO ANTONACCI
CONVIVENDO PARTET IRIS

ANASTACIA EPIC

a N

USHER ESTOPA
CONFESSIONS LAFACE/BMG LACALLEES TUYA? ARIOLA

GUNS N’ ROSES
GREATEST HITS  GEFFEN/UNIVERSAL

2
4
8 BLACK EYED PEAS
[
3

SHAKIRA
LIVE AND OFF THE RECORD  EPIC

TIZIANO FERRO DAVID BISBAL SHANNON NOLL
ELEPHUNK A&M/INTERSCOPE/UNIVERSAL 111 CENTO ONCE  CAPITOL BULERIA  VALE MUSIC THATS WHAT M TALKING ABDUT BMG
NO, MICHAEL BUBLE MAREA GUNS N’ ROSES

GREATEST HITS  GEFFEN

NORAH JONES
FEELS LIKEHOME BLUE NOTE

RAH JONES ]
FEELS LIKEHOME BLUE NOTE/EMI MICHAEL BUBLE REPRISE

ERIC CLAPTON
ME & MR.JOHNSON WARNER BROS.

28.000 PUNALADAS DRD

LOS LUNNIS )
LOS LUNNIS NOS VAMOS ALA CAMA  SONY MUSIC
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THEPLATINUM COLLECTION  EMI
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HILARY DUFF NORAH JONES GEORGE MICHAEL GEORGE MICHAEL
METAMORPHOSIS BUENA VISTA/HOLLYWOOD/UNIVERSAL FEELS LIKE HOME  BLUE NOTE PATIENCE AEGEAN/SONY MUSIC PATIENCE  AEGEAN/SONY MUSIC
EVANESCENCE GEORGE MICHAEL HEROES DEL SILENCIO

JET
GET BORN CAPITOL

9 | JACK JOHNSON
ON AND ON_MCD

ANTOLOGIA AUDIOVISUAL CAPITOL

10 | GUNS N’ ROSES
GREATEST HITS GEFFEN

PATIENCE AEGEAN/SONY MUSIC

FRANCESCO GUCCINI
RITRATTI _CAPITOL

FALLEN WIND-UP/EPIC/SONY MUSIC

JOSH GROBAN
CLOSER _143/REPRISE/WARNER

i
o

SWITZERLAND

NORWAY

THE NETHERLANDS SWEDEN

(MEDIA CONTROL ) 04/13/04
SINGLES

YEAH!

USHER FT. LUDACRIS & LIL JON  ARISTA
2 | LEFT OUTSIDE ALONE
ANASTACIA EPIC

1 | INLOVE WITH YOU AGAIN
CARMEN FENK  UNIVERSAL

{MEGA CHARTS BV) 04/12/04 {GLF) 04/09/04 {VERDENS GANG NORWAY} 04/12/04

SINGLES SINGLES SINGLES
H! DET GOR ONT
USHER FT. LUDACRIS & LILJON  ARISTA LENAPHILIPSSON  COLUMBIA
LEFT OUTSIDE ALONE 10 | BLOW THE SPOT

ANASTACIA EPIC BUBBLES HEARTATTACK

MIN KARLEK
SHIRLEY CLAMP M&L

YEAH!
USHER FT. LUDACRIS & LILJON  ARISTA

F*K IT g DON'T WANT YOU BACK)
EAMDN JIVi

1
2
3 | LEFT OUTSIDE ALONE
4
6

VOORBIJ
MARCO BORSATO & DO POLYDDR ANASTACIA EPIC

STUCK ON YOU 6 EAH! MY IMMORTAL 5 | CAN'T WAIT UNTIL TONIGHT
3T DIGIDANCE USHER FT. LUDACRIS & LILJON  ARISTA EVANESCENCE  WIND-UP/EPIC MAX  RARE
SUPERSTAR 2 | PARADISE 4 | AKISS GOODBYE

MUSIC STARS UNIVERSAL

I TOXIC
JAMELIA  PARLOPHONE E-TYPE STOCKHOLM BRITNEY SPEARS JIVE

ALBUMS ALBUMS ALBUMS

ANASTACIA | ANASTACIA 3 | GUNS N’ ROSES
ANASTACIA EPIC ANASTACIA EPIC GREATEST HITS  GEFFEN

1 | NORAH JONES GYLLENE TIDER 1 | ANASTACIA
FEELS LIKE HOME BLUE NOTE GT 25 SAMTLIGAHITS PARLOPHONE ANASTACIA EPIC

ALBUMS

| ANASTACIA
ANASTACIA EPIC

| GUNS N’ ROSES
GREATEST HITS GEFFEN

3 | GEORGE MICHAEL IN FLAMES 2 | HELLBILLIES 1 SCH
PATIENCE AEGEAN/SONY MUSIC SOUNOTRACK TO YOUR ESCAPE  NUCLEAR BLAST NIENGE WARNER BROS. SIDEFIIN  COLUMBIA
4 | USHER GU ! ES 5 | EUROPE 3 | USHER
CONFESSIONS ARISTA GREATESTHITS  GEFFEN ROCK THE NIGHT: THE VERY BEST OF EUROPE EPIC CONFESSIONS  ARISTA
6 | GUNS N' ROSES MARIT BERGMAN 6 | VARIOUS ARTISTS 4 | NORAH JONES
| GREATEST HITS GEFFEN BABY ORY YOUR EYE RCA OLSENBANDEN JR PA ROCKERN EMI FEELS LIKEHOME BLUE NOTE
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AUSTRIA

{AUSTRIAN AFPI/AUSTRIA TOP 40} 04/05/04

SINGLES

LEFT OUTSIDE ALONE
ANASTACIA  EPIC

CAN'T WAIT UNTIL TONIGHT
MAX' RARE

1
USHER FT. LUDACRIS & LIL JON  ARISTA

AUGEN AUF
OOMPH!™ GUN SUPERS

HEY MAMA
BLACK EYED PEAS INTERSCOPE

] ANASTACIA
ANASTACIA EPIC

2 | NORAH JONES

FEELS LIKE HOME  BLUE NOTE

3 | GUNS N’ ROSES

4

S

GREATEST HITS UNIVERSAL
SPORTFREUNDE STILLER

a b W N -

{PROMUVI) 04/07/04
SINGLES

YEAH!
USHER FT_LUDACRIS & LILJON  ARISTA

SI DEMAIN . . . (TURN AROUND)
ANTONN KAREEN & BONNIE TYLER EPIC
OBSESSION

AVENTURA WALBOGMERS MUSIC

TU SERAS
EMMA DAUMUS  POLYDOR

COMME DES CONNARDS
LES CONNARDS  UP MUSIC

PASCAL OBISPO
LIVE FAN/STUDIO FAN  EPIC

LES ENFOIRES
LESENFOIRES DANS LESFACE RESTO DU COEURBMG

CALOGERO
3 MERCURY

KYO
LECHEMIN JIVE

GEORGE MICHAEL
PATIENCE AEGEAN/SONY MUSIC

DENMARK

BURLY MOTOR

GEORGE MICHAEL
PATIENCE AEGEAN/SONY MUSIC

UIFPI/NIELSEN MARKETING RESEARCH) 04/06/04
SINGLES

)
usu&'-r'ﬂumcms &LILJON ARISTA
F**KIT }\II DONT WANT YOU BACK)
EAMON JIVE

1
2
3 | LEFT OUTSIDE ALONE
4
5

ANASTACIA EPIC

TURN ME ON
KEVINLYTTLE  ATLANTIC

SHE WANTS TO MOVE
NERD VIRGIN

ALBUMS
ANASTACIA
ANASTACIA EPIC
GEORGE MICHAEL
PATIENCE ~ AEGEAN/SONY MUSIC

»

2
3 | Tv-2
HITS  CAPITOL
4 | GU ES
GREATEST HITS  GEFFEN
5

RUNRIG
30 YEAR JOURNEY: THE BEST OF RECART

QO 0 N O e W N e

=
&)

PORTUGAL

{RIM} 04/13/04

DIANA KRALL
THE GIRLIN THE OTHER ROOM  VERVE

ANASTACIA
ANASTACIA EPIC

EVANESCENCE
FALLEN WIND-UP/EPIC

HAKIRA
LIVE AND OFF THERECORD EPIC

NORAH JONES
FEELS LIKE HOME  BLUE NOTE

BLACK EYED PEAS
ELEPHUNK INTERSCOPE

RUSSELL WATSON
THE VOICE FAROL

GUNS N’ ROSES
GREATEST HITS  GEFFEN

GEORGE MICHAEL
PATIENCE  AEGEAN/SONY MUSIC

JOSS STONE
THE SOUL SESSIONS _ VIRGIN

IReLano [

{IRMA/CHART TRACK) 04/09/04
SINGLES

YEAH!
USHER FT. LUDACRIS & LILJON  ARISTA

TOXIC
BRITNEY SPEARS JIVE

CHA CHA SLIDE
DJ CASPER  ALLAROUND THE WORLD

BREATHE EASY
BLUE INNOCENT

COME WITH ME
SPECIALD. ~ALL ARDUND THE WDRLD

ALBUMS

GUNS N' ROSES
GREATEST HITS  GEFFEN
CHRISTY MOORE
THE BOXSET 1964-2004 COLUMBIA
PADDY CASEY

LIVING  COLUMBIA
GEORGE MICHAEL
PATIENCE  AEGEAN/SONY MUSIC
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ANASTACIA
ANASTACIA EPIC

NEW ZEALAND

(RECORD PUBLICATIONS LTO.) 04/12/04

SINGLES
F**K ITJSI DONT WANT YOU BACK)
EAMON  JIVE

TOXIC
BRITNEY SPEARS JIVE

SUPERSTAR
JAMELIA PARLOPHONE

HEY MAMA

BLACK EYED PEAS  INTERSCOPE
DREAMING

SCRIBE FMR

ALBUMS

GUNS N’ ROSES
GREATEST HITS  GEFFEN
NORAH JONES

FEELS UKEHOME  BLUE NOTE
BLACK EYED PEAS
ELEPHUNK INTERSCOPE
GEORGE MICHAEL
PATIENCE ~ AEGEAN/SONY MUSIC

HAYLEY WESTENRA
PURE UNIVERSAL

GREECE

{IFP GREECE/DELOITTE & TOUCHE) 04/09/04
SINGLES

PARTA—TO FEGGARAKI
POLIKSENI LEGENO

CZECH REPUBLIC

(1FPI) 04/09/04

JAROMIR NOHAVICA
BABYLON BONTON

THIS WEEK

-

O N s W N

THIS WEEK

Eurocharts are compiled by Billboard from the
national singles and album sales charts of 18
European countries.

04/14/04
SINGLES SALES

YEAH!
USHER FT. LUDACRIS & LIL JON  ARISTA

LEFT OUTSIDE ALONE
ANASTACIA EPIC

TOXIC

BRITNEY SPEARS  JIVE

S| DEMAIN . . . (TURN AROUND)
ANTONN KAREEN & BONNIE TYLER €PIC
FIVE COLOURS IN HER HAIR
McFLY  UNIVERSAL

IN THE SHADOWS
THERASMUS ~ PLAYGROUND/UNIVERSAL

CAN'T WAIT UNTIL TONIGHT
MAX RARE

SERAS
EMMA DAUMUS  POLYDOR
HEY MAMA
BLACK EYED PEAS  INTERSCOPE
SUPERSTAR
JAMELIA  PARLOPHONE
BREATHE EASY
BLUE INNOCENT/VIRGIN

JUST ONE LAST DANCE
SARAH CONNOR FT. NATURAL  X-CELL/SONY

SUGA SUGA
BABY BASH BARCLAY

CHA CHA SLIDE
DJCASPER ALL AROUND THE WORLD

SHUT UP

BLACK EYED PEAS  INTERSCOPE

NOT IN LOVE

ENRIQUE IGLESIAS FT. KELIS INTERSCOPE

MODERN TIMES
J-FIVE MEINT.

RN ME ON
KEVINLYTTLE ATLANTIC
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Corrs Take Years

Getting To ‘Heaven

Four years after their last studio
album, the Corrs are back. The Irish
band came off the road in 2001 after
six years of almost

’

represents something of a departure
for the 73-year-old singer. To her cus-
tomary Cuban rhythms she has added

continual touring
and recording. “We
needed to get our
lives back,” lead
singer Andrea Corr
admits. After a
break, the family
quartet spent 18
months writing and
recording fourth
album “Borrowed

Slobal
Pulse.
® ©

Nigel Williamson, Editor

nwilliamson@billboard.com

Heaven” (Atlantic)
in Dublin and Los
Angeles. “It’s our strongest song-
writing to date,” Sharon Corr says.
“We had more time, and all four of us
contributed.” “Borrowed Heaven”
will be released in late May and will
be preceded by the single “Summer
Sunshine.” Tour dates are yet to be
announced. NIGEL WILLIAMSON

CROWN PERFORMANCE: Erann has
recorded an official wedding song as a
“gift from the people of Denmark” to
the country’s Crown Prince Frederik
and his bride, Mary Donaldson. The
couple will marry May 14. Sony will
release the song, “When You Hold
Me,” April 19, with proceeds going to
charity. The track, which is expected
to debut at No. 1 in Denmark, will
appear on the singer’s album “Say
Something Nice,” due for release in
European territories in late summer,
according to Eva de Wall, Sony inter-
national exploitation consultant. The
album will combine material from
Erann’s 2001 solo debut, “Stil] Believ-
ing,” and follow-up “That’s the Way
for Me,” both of which went platinum
in Denmark. CHARLES FERRO

LEADING LADY: The original Buena
Vista Social Club lost two of its stars
last year with the deaths of Compay

South American flavors, with Brazil-
ian musicians joining her Cuban band
in the studio in Havana. Production is
by World Circuit supremo Nick Gold
and Brazilian Ale Siqueira, who
helmed the Latin Grammy Award-
winning album by Os Tribalistas. “We
have some of the best musicians in
the world in Cuba [and they are] on
this record,” Portuondo says. “But it’s
also interesting to work with other
musicians.” She undertakes a Euro-
pean tour in May.  NIGEL WILLIAMSON

APRIL IN PARIS: What better time or
place than April in Paris to kick off the
first Blue Note Festival? Commemo-
rating the jazz label’s 65th anniversary
and showcasing the diversity of its
Paris/New York rosters, the event was
initiated by Blue Note France manager
Nicolas Pflug, who then enlisted the
help of Bruce Lundvall, president/CEQ
of EMI Jazz & Classics. Those appear-
ing include Wynton Marsalis, who is
newly signed to Blue Note, Jason
Moran Bandwagon, Patricia Barber
Group, Erik Truffaz with French
singer Christophe, Flavio Boltro and
Medeski, Martin & Wood. Vocalist
Angela McClusky closes the festival
with a tribute to the late French jazz
great Claude Nougaro. “A lot of people
think jazz is dying,” Lundvall says.
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French Phoenix Rises

Armed With English Lyrics, Band Pursues A Global Audience

BY JAMES MARTIN

PARIS—French acts that sing in Eng-
lish are a rarity. EMI France wants to
turn Source/Virgin signing Phoenix
into something even rarer: an Eng-
lish-language French band that sells
large quantities of classic rock with a
Californian accent.

The Paris-based band issued its sec-
ond album, “Alphabeti-
cal,” March 29 in conti-
nental Europe. U.K. and
U.S. releases are set to fol-
low. “We’re convinced of
their crossover potential,”
says Laurence Muller, Vir-
gin France international
product manager.

FAMOUS FANS

The band has attract-
ed press attention in its
home market because of its celebrity
fans, including U.S. filmmaker Sofia
Coppola. She included Phoenix on
the soundtrack to her Academy
Award-winning 2003 feature “Lost in
Translation.”

The band also has links with Vir-
gin France labelmate Daft Punk.

Phoenix guitarist Laurent Bran-
cowitz’s first group, Darlin’, also fea-
tured the duo that makes up Daft
Punk, Thomas Bangalter and Guy
Manuel de Homem-Christo. Phoenix
evolved from Darlin’ when Bangalter
and de Homem-Christo left to form
Daft Punk in 1995.

The plan for Phoenix, Muller
says, is “to impose them as an
authentic part of the pop rock
scene, rather than just as a fashion-
able trend for glossy magazines.”

Scotland

Continued from page 49

inum (300,000 units shipped) in
Britain, according to its label, London-
based independent Domino. In the
United States, the import is No. 9 on the
Heatseekers chart and No. 8 on Top
Independent Albums. The album is due
to be rereleased via U.S. licensee Epic
in early May.

Another Glasgow-based act, Irish-
Scottish outfit Snow Patrol, was
among the hottest tickets at SXSW
this year. Already a U.K. breakout, the
band played the festival ahead of the
March 30 U.S. release of its A&M
album “Final Straw.”

But the current harvest of qual-
ity Scottish acts is not confined to
Glasgow.

“It’s a Scottish phenomenon, where-
as in the past it has always been [just]
Glasgow,” says Alec Downie, develop-

London-based Vincent Clery-
Melin, European director of EMI
alternative music division Labels,
adds, “We want this album to appeal
as much to [leading French top 40
radio network] NRJ as it will to Sofia
Coppola.” Labels is releasing “Alpha-
betical” outside of France.

“Because Phoenix follow in the
wake of other artists who are also

PHOENIX: FILMMAKER SOFIA COPPOLA IS A FAN

their friends [Air and Daft Punk], peo-
ple expect them to play electronic
music,” he adds, “whereas Phoenix
play Californian "70s-style rock com-
positions with Neptunes-style pro-
duction values.”

That duality is integral to the
band’s sound. “We like our music to
sound full and warm,” Brancowitz
says, “but above all, we wanted to
make a contemporary record.”

Brancowitz cites the Beatles, Bob
Dylan and the Beach Boys as influ-
ences. “But we're just as influenced
by hip-hop,” he says.

SINGLES STRATEGY
Phoenix’s 2000 debut album, “Unit-
ed,” shipped 150,000 units worldwide,
according to Virgin France.
“Alphabetical” has shipped 65,000

units to date in continental Europe
and Japan; 20,000 of those were in
France. It has charted in France,
Norway, Sweden, Germany and Italy.

“Alphabetical” will street in the Unit-
ed Kingdom and elsewhere June 28,
with a North American release set for
August. Virgin U.K. shipped a “soft”
prerelease of 6,000 copies of “Alpha-
betical” in the United Kingdom March
29, “without pushing for
volume or co-ops with retail-
ers,” Clery-Melin says.

To build a profile at U.K.
radio, two singles will pre-
cede the album’s release.
“Run Run Run” bows April
19, followed by “Everything
Is Everything” June 21.

“It’s a fitting strategy for
the U.K.,” Clery-Melin says,
“as singles get more atten-
tion there, for example in
terms of press coverage.”

Brancowitz claims Phoenix’s
choice to sing in English was dictat-
ed by the nostalgia-tinted pop rock it
plays.

“English is the language of popular
music,” he says, “and rhythmically, it
works better with what we want to do.
It's more natural than French.”

However, the fact that singing in
English increases his band’s com-
mercial potential outside of France
isn’t lost on Brancowitz. “Everyone
would like their work to connect
with as many people as possible,” he
acknowledges.

Phoenix will play live dates in
Europe and Japan throughout the
summer. The band’s booking agent for
those territories is Peter Elliott of Pri-
mary Talent International in London.

ment officer for state-funded Nemis,
which organizes seminars and show-
cases and disseminates information
about the Scottish music industry.

“At the moment, Edinburgh is
really interesting,” notes Scott
MacDonald, owner of KFM Rec-
ords, which is based in the city. He
cites Edinburgh indie labels Ben-
becula and SL and such acts as the
Beta Band and Boards of Canada as
catalysts.

Two of MacDonald’s own signings,
electro-punks the Magnificents and
electronica act David Jack, were part of
the Scottish delegation at SXSW.

TALENT FROM ALL OVER

Many other up-and-coming acts
hail from the country’s rural and
island communities. These include
electronica artist Mylo (Breastfed
Records) from Skye, unsigned rock-
ers Raar from the Black Isle and Half
Cousin from the Orkney Islands. Half
Cousin has signed to London-based
Groenland, owned by leading German

artist Herbert Groenemeyer.

Broadcaster Galloway has champi-
oned Scottish bands on-air for the past
five years. He says the breadth of music
being produced in Scotland is a result
of the breakdown of genre barriers.

“These days, people’s tastes are
much broader, so you get rock people
at hip-hop gigs and indie kids at rock
gigs,” Galloway says.

Other industry veterans here em-
phasize the increase in the number of
small, part-time promoters in both
rural areas and cities during the past
two years. These promoters, who place
local acts in venues with capacities of
150 to 500, are credited with stimulat-
ing the newly charged domestic scene.

Attention from the international
industry has grown with the launch of
two Scottish music trade fairs, Go
North (in Aberdeen) and Music Works
(Glasgow). Each is in its third year.

Taking place in June and October,
respectively, the fairs have attracted
international attendees to their day-
time panels and evening showcases.

NEVWSLINE

THE INTERNATIONAL WEEK IN BRIEF

London-based Sanctuary Group has ramped up its glob-
al merchandising business through the acquisition of
World Online Merchandising. The New York-based
company counts Elton John, Simon & Garfunkel,
N*E*R*D, Mis-teeq and Lisa Marie Presley among its
music clients. Sanctuary did not reveal the purchase
price. World Online Merchandising has been integrat-
ed into Bravado, Sanctuary's existing visual-rights
licensing and merchandising company. The purchase
“builds on [Sanctuary’s] strength in the area of mer-
chandising and visual-rights licensing,” the group’s executive chairman, Andy
Taylor, says. It gives the company “a major presence in the United States, the
world’s largest market for visual rights, as well as an impressive client base,"
Taylor adds. World Online Merchandising CEO Tom Bennett becomes CEO of
Bravado Merchandising/Sanctuary Merchandising North America, reporting
to Bravado Group CEO Barry Drinkwater. LARS BRANDLE

TAYLOR

Spanish independent label Mwoxic laid off its entire staff of 10 on March 31, as
talks continued with Universal Music Spain about purchasing the label.
Musxxic, which is owned by Madrid-based conglomerate Gran Via Musical
(GVM), was launched in October 1999. Universal Spain president Marcelo
Castello Branco confirms that negotiations to acquire Muxxic continue; nei-
ther company would comment further. Muxxic director Domingo Garcfa,
who headed the label, remains at GVM in an as-yet-undefined post. Artists
signed to Muxxic include Radl, Tamara, Marta Sinchez, Maria Jiménez and
Antonio Orozco. HOWELL LLEWELLYN

Alan McGee. the veteran British label executive who discovered Oasis, is
relaunching his Poptones imprint through a marketing and distribution
deal with Mercury Records. Poptones’ previous distributor, Pinnacle,
retains an option to handle singles by Poptones artists on a case-by-case
basis. McGee will take an office in the Mercury A&R department, in addi-
tion to his current Poptones headquarters in West London. McGee floated
Poptones on the London Stock Exchange in 2000. Despite some commer-
cial success with Scottish guitar band Cosmic Rough Riders and Swedish
rockers the Hives (now signed to Polydor), Poptones failed to earn a profit
and was drastically pared back. McGee bought back the label in June 2003
for a nominal sum of £1 ($1.80); it has been effectively dormant since then.
Prior to founding Poptones, McGee launched Creation Records in 1983;
the label’s acts included Oasis, Primal Scream and the Jesus & Mary Chain.

Veterans of the Scottish scene
point out that the last time Scotland
attracted such strong outside interest
was in the 1980s. That decade saw the
international success of such acts as
Wet Wet Wet, Simple Minds, Big
Country and Deacon Blue.

“It's similar now to the mid-"80s, in
terms of the vast amount of talent
around,” says Dougie Souness, man-
aging director of No Half Measures, a
Glasgow-based publishing, manage-
ment and label group. He worked for
12 years for the management company
of Mercury Records act Wet Wet Wet.

“But back then, companies—
independent and major—had budg-
ets to sign and develop acts,” Sou-
ness notes.

A recent lack of major-label invest-
ment bred a “do-it-yourself”’ culture in
Scotland, he suggests. This produced
an explosion of independent labels that
have allowed Scottish artists to develop
their careers “organically.”

Souness is considering offers from
U.S. majors and independents for

In November 1999, he closed Creation and sold its remaining assets to
Sony Music for £17 million ($24 million).

For the latest breaking news, go to billboard.biz.

LARS BRANDLE

two acts on his management ros-
ter—Tippi and the Grim Northern
Social—following their SXSW ap-
pearances. The latter released its self-
titled debut album in the United
Kingdom in 2003 on London-based
indie One Little Indian.

Glasgow indie label Chemikal Un-
derground is also looking to beef up
its U.S. presence. Its drum/guitar duo
Sluts of Trust signed a U.S. manage-
ment deal at SXSW with Manage-
ment Music Division. The act will
release its debut album, “We Are
All—Sluts of Trust,” in the States
May 27 through New York-based
Megaforce Records.

Such is the mixture of styles emerg-
ing from Scotland that there is no eas-
ily definable “Scottish sound.” Howev-
er, observers agree that a new feeling
of mutual appreciation and common
goals is producing an identifiably Scot-
tish attitude.

“Scottish bands breaking through at
the moment will give others confi-
dence,” Galloway says.
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over 17 million page views a month
www.billboard.com

HELP WANTED HELP WANTED PUBLICATIONS

Seeking Label Manager

MPress Records, an artist-owned independent record label with national
distribution and a seven-album catalog, is seeking an industry veteran for
full-time position of Label Manager to oversee all aspects of Distribution,
Marketing and Product Management. Proficiency with Macintosh applications
such as Filemaker, Quark, Photoshop and Quickbooks preferable, and
book keeping experience a plus. We are looking for a highly organized
problem-solver and strong delegator to coordinate new releases and artist
tour dates with existing publicity/booking personnel. Salary negotiable
depending on qualifications of the applicant and how perfect the “fit.’
We are located in New York City. Can help with relocation costs if applicable.

Send cover letter and résumé to info@mpressrecords.com or fax to:
212.481.1073

Victory Records-Sales

Looking for ambitious, creative and highly motivated individuals to fill

sales positions in our Chicago office. Sales savvy candidates will be

dealing with domestic and foreign record and merchandise retailers,
opening alternative and lifestyle accounts along with sales and market-

ing strategies for our music and merchandise. The ideal candidate
would have at least two years experience in music/merchandise sales,
strong computer, analytical, communication and people skills. We have
a competitive incentive and commission based sales program (salary =
base + commission) along with full benefits.
Please fax your résumé to: 312.873.3889

LISTENING STATIONS

| USTENINGSTATIONS
CD & DVD SAMPLING STATIONS

Nakamichi - world-renowned for |
its high-end sound quality, state-of-the-
art design and product dependability in
the music industry.

Standard features for all Nakamichi
Sampling Stations:
-+ programmable first track
¢ informative play counter
* auto standby function
22« dbi pro 705 headphones
¢ other advanced features

Prsehsbdeceicsoncscecnensenennesacncttioones
Visit our web site to view our wide
range of CD & DVD Sampling

;

Stations and merchandising fixtures. | ; .
S 80000000 DO 0 BH 0000GE0S 68000000y | We can customize your order ||
[ to suit your specific needs. }
dbiinternational ) (s E
Tel. (807) 468-8494 '
MB-K1000 Series TOwER

Ema” usat: info@dbiint.com 5, 10 or 20 Disc Sampling Station

in less than 2 sq.ft. of floor space
Worldwide Distributor of

r ANakamichi

D & DVD Sampling Stations L - J

www.dbiint.com

AEC One Stop Group Inc.

The largest wholesaler of audio and
video software is expanding their Latin
sales division. Position available for
sales representatives with a minimum
of 3 years experience in sales and
marketing of audio and video to the
Latin retail market, in all retail catego-
ries. Must be fluent in Spanish. Salary
plus commission. Please send réesume
to latinsales@aent.com or fax to
954-255-4932 Atin: Latin sales.
Equal opportunity employer, drug free

workplace

MANAGEMENT WANTED

Just Like Diamonds...

Great love songs never go out of
style. | compose and sing ballad &
up-tempo love songs. I'm searching
for professional representation.

Please listen to my music at
www.soundclick.com/cantorscott
or contact me at (215) 632-8934 or

CantorScott@webtv.net

DUPLICATION/REPLICATION

CDs ¢ CD-ROM «CD-R « SHAPED CDs « AUDIO CASSETTES

NEED CDs?

the choice is

STALCLEAR &)

JJ43

DISC & TAPE

gHEdieEstrience for over 30 years,

j00-880-0073
www.crystalclearcds.com
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¥ Bilboard
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CONTAGTS

ONLY $15.95 - LT

includes shipping ($18.95 overseas) v

Includes: « City by city club directory « Tape/disc services ¢ A&R directory
* Music services directory « Music industry websites « PLUS-Exclusive: How
rising bands get the most out of the internet « And much more!

ORDER BY PHONE: 800-745-8922
OR ORDER ONLINE: www.orderhillboard.com

{0 touring & promotion

How rising bands
get the most out
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T-SHIRTS

Agaiiagy e Rosk ~slhiris?

You'tze 277774
BACKSTAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

1,000CGDs

in full-color jackets for just

Call today for
your free catalog:

1-800-468-9353

www.discmakers.com/bh

O DISC MAKERS®

WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES!

300 .SB.. $775.00
1000.S2..$1099.00

D.J. VINYL PROMO
100 127 vinve $775.00 additional 1P's: $1.30 each
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PACKAGES INCLUDE: WHITE JACKET w/ HOLE ® MASTERING  FULL PROCESSING ©
TEST PRESSINGS * 2-COLOR LABELS (stock background) ® SHRINKWRAP ® QUICK TURN AROUND

Rainbo Records and €assettes
1738 Berkeley St. * Santa Monica, CA 90404 - (310) 829-3476
Fax: (310) 828-8765 - www.rainborecords.com ¢ info@rainborecords.com

Includes: 1-color booklet &
I-color €D label from print-reody
film, jewelbox, shrinkwrap

Includes: 4-color booklet &

2-color €D label from print-ready
film, jewelbox, shrinkwrap
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REAL ESTATE REAL ESTATE

$6,995,000. -

floors, large gourmet kitchen, luxurious interior with over 10,000 sq. ft. of living area, and spectacular balconies featur-
ing ocean and beach views. The white sandy beach and the Atlantic Ocean are your back yard. Double gated, brick
paved, courtyard with fountain, fruit trees, coconut palms, and lots of other enjoyable landscaping. Sit on the bar
stools in the large, heated swimming pool, while sipping coconuts in Margaritaville at the swim-up bar.

OCEAN PARADISE VILLA
Florida Keys
Gorgeous, unobstructed oceanfront
paradise villa in the beautiful Florida
Keys. Six grandiose bedrooms, 5 1/2

baths, 3 floors, elevator, lots of storage
and open space. Granite and marble

Call 305-788-5300
email - probrokera@aol.com
See our web site: www.oceanparadisevilla.com

SATLRTE

EVANS ROAD, PACIFIC PALISADES

Hidden on private street, across a charming bridge and stream, is a magical wooded setting.
2.5 acre estate property with Mediterranean residence, pool and tennis court.
Extreme privacy, gated and secure. May be sold with 2 adjacent lots - $16,000,000 for 5.3 acres.

$8,490,000.

Joyce Rey
Executive Director
Coldwell Banker Previews
310-285-7529 - rodeorealty.com
mail@joycerey.com’

Z_‘/ULDWELL BANKER
PREVIEWS
Z

<>

om0 aearry

* Waterfront gated community

* Home boasts a corner lot cui-de-sac
with water views from every room

* Over 4300 square feet of current
living space with the ability to add
on a floor or several hundred more
square feet

* Private boat dock

* Marble flooring

* Jacuzzi tub in the master suite with
his and hers commode’s and sepa-
rate shower

* Custom built ins throughout, buffet,
wall units, office built ins in huge
{aundry room equipped with 6 phone
ines

* Central vacuum, Intercom throughout.
laundry chute, hydrauhc commode’s,

# Too much to list

WATERFRONT PALACE IN LAS VEGAS

thermador and gaggenau appliances, water treatment system
* Fireplace located in the formal living room

Visit: www.homesforsaleinlasvegas.com for virtual tour of home and for multiple photos
For Information contact ELIZABETH HEALEY, GRI, CENTURY 21 AADVANTAGE GOLD, 702-604-1659

$1,795,000

LIVE LIKE A KING IN THE SKY

New construction Hi floor split two bedrooms, state of the art windowed

pass thru kitchen to a large formal dining room, 3rd bedroom with floor

to ceiling windows, over size master bath with shower and Jacuzzi. 9’ foot
ceilings. Open city, river and Central Park views.

1 We have a wide range of
| apartments ranging from
$400,000 to 25 million.
For private viewing call
Mr. Charles Glatter, VP.,

| The Baron Group
212-381-3280,
cglatter@halstead.com -
http://www.halstead.com -
click “Glatter” at the
Agent’s link

Robert H. Marholin - Sales Associates
Coldwell Banker - McKinney & Assoc.,
Inc. Realtors. Your “Realtor to the Stars”
for the South Lake Tahoe area!

Attended Berklee School of Music Boston,
Mass. Tahoe local for 23 years. Worked
as loan officer before starting in sales
1987. Experienced in Commercial Resi-
dential and Business Opp’s. Winner of
1999 Diamond Society Award.
Robert Marholin
Sales Associate, Coldwell Banker
2196 Lake Tahoe Blvd., CA. 96150
Office: 530-542-5514 - Cell: 530-957-4126
Office fax: 530-542-2803 - email me:
bobsezbuy @etahoe.com
www.coldwellbanker.com

Mmm

Mitie Ccrdona Reol Banee Aer

773-655-5552
ChicagoReakor@aol.com
1618 N WELLS AVE

CHICAGO, IL 60614
htep://www.nilliecardona.com/

My name is Millie Cardona and | love
helping pecple find the perfect property.
I am a fuli-time agent specializing in simpti-
fying your real estate buying, selling and
financing experience. ltreat my clierts as
my only client and corcertrate on acquiring
top-dollar for their properties or finding the
best deal all in the absolute shortest time.

t work and iive in the Chicagoland area and
havwe many years of experience with com-
mercid/residertial sales, investment prop-
erties. vacart land and muti unts in Chi-
cago and sumounding suburbs.

| have extersive knowledge of loan proc-
essing which helps me detemine loan
eligibilty and save us both time.

Sail Harbour Club
New Fairfield, CT

The Best kept secret amongst 1hose
who know . . . Candlewood Lake
wateriront, easy | hour commure from
Manhattan. no L.LE. I’rivacy, exclusive
community, entertainers dream with
special 32x22 room w/I13 ceilings
woukd make great recording studiol
Beach, pool, clubhouse. ennis, dock.
Qver 6100 sq. 1., 5 bedrooms, 7 baihs,
front & back staircases, den, library,
sunroor, breaktast nOok, wet bar &
much more. Call Margret Lovello, @
203417927

PRICE: 3,500.0(X).

WILLIAM RAVEIS

INTERNATIONAL
Exceptional Properties » Equestrian « Antigue & Vintage

THE PERFECT GETAWAY

Located just an hour north of NYC
this property encompasses a 4
hed, 5.5 bath post and beam main
§ house, separate edifice for guests
and 425ft +/-~ of direct waterfront on
Candlewood Lake.

WILLIAM RAVEIS

INTERNATIONAL
Exceptional Properties « Equestrian + Antique & Vintage

Email: larsone@raveisre.com
Erik Larson
203-791-4897

NOTICES/ANNOUNCEMENTS

BILLBOARD CLASSIFIEDSHE(S)\TIE LUXURY REAL ESTATE

REACH THE HIGH-POWERED WORLD OF
MUSIC & ENTERTAINMENT
Call Mark Wood - Real Estate Manager
661-270-0798 - Fax: 323-525-2395 Billboard@musician.org
1-800-223-7524

Reach all the movers & shakers every week throu%h the pa?es of Billboard
a force in the music/entertainment industry for over 100 years

Selling Las Vegas Real Estate to the Stars . .. Las Vegas is soaring to unimaginable
heights. A gorgeous condo on the golf course, your dream home on the lake, a
beautiful mansion with the million dollar strip view, or that commercial building
for your recording studio. I pay close attention to my clients every need and that’s
what makes me successful!
Call Kimberly M. Poindexter at
kmpoindexter @earthlink .net - 702-277-9970

_________ rorumasE________|
THE BRILL BUILDING

1619 Broadway, NYC
Realty Group, Ltd., Agent

David Transom
Tel 212-286-3800 |
Fax 212-286-4076 i
Realtygroupltd@aol.com L il
www.brillbuilding.com |

8090 SQ. FT. AVAILABLE NOW

R |
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HOl HeMmes

The Big Money IS Back

Record Number Of Power Deals In Luxury Real Estate

BY CATHERINE APPLEFELD OLSON

The music business is enduring yet anoth-
er year of anxiety, but you would never know it
by looking at the luxury real estate markets in
the industry hot spots of New York, Los Ange-
les, Nashville and Miami.

“The big money is really back in the luxury
market,” says Pamela Liebman, CEO of New:

A $3.1 million home, marketed by the Worth
Group, offers gracious living in the Nashville
suburb of Oak Hill.

York real estate firm Corcoran Group. “We're
seeing more power deals than we ever have in
the past. I think 2004 is going to be a record-
setting year for the $10 million-plus market.”

A similar high note is resounding in Los
Angeles, where Coldwell Banker moved
more $10 million-plus properties during the
first quarter of this year than it did in all of
2003, according to Joyce Rey, executive
director of previews.

“It’s hard to know whether it’s pent-up
demand or the economy or what, but things
are moving much more quickly now,” Rey says.

“Generally today you have to pay well in excess
of $3 million to get a substantial lot size in the
most sought-after neighborhoods.”

The current cycle of fast-moving inventory
and greater demand than supply is a potent for-
mula that generally equals higher prices.

Corcoran Group inventory is down more
than 50% from last year, for example, while the
percentage of its properties that have sold at or
above the asking price is currently at 49.6%,
compared with 23% in February 2003, accord-
ing to Liebman.

And although the lingering low interest

rates don’t necessarily affect the typical luxury
home buyer in the way they do the general
market, they certainly don’t hurt.

“You could say these big-bucks buyers don’t
tand to finance anyway, but lower interest rates
are always a good thing for rea! estate,” Lieb-
man says. “They energize the whole market.”

At the $1 million-plus level, more buyers are
taking advantage of the interest-only repay-
ment option offered in private banking this
yvear, several industry insiders r2port.

THE BIG APPLE
In New York, music executives and artists
continue to show a preference for living down-
town or near Central Parx. Rezent Corcoran
(Continued on page 56)
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Big Money
Continued from page 55

clients include violinist Joshua Bell,
who moved down the street to a new
condo in Chelsea’s Flatiron neighbor-
hood; Virgin executive VP of marketing
Randy Miller, who purchased a Soho
loft; and Blue Man Group music direc-
tor Chris Dyas, who settled on new digs
in Park Slope, Brooklyn.

“Our entertainment clients still tend
toward Tribeca, Soho and Central Park
West—those three are the big draws,”
Liebman says. “Celebrities have always
found Tribeca appealing because it has
a grittiness [along with a] sense of lux-
ury, and many [properties] offer river
views because the neighborhood
doesn’t have a lot of high buildings.”

CITY OF ANGELS

The high-end property squeeze in
Los Angeles is putting the spotlight on
neighborhoods that might have been
passed over in a slower cycle.

“As the market becomes more desir-
able and inventory gets lower, people
start looking at alternative areas,” says
Gary Gold, executive VP of real estate
agency Hilton & Hyland in L.A., where
luxury homes tend to sell from $600 to
$1,200 per square foot and can cost
upwards of $2.5 million.

“There’s a lot of new developments
downtown—mostly apartments but
some houses, because of the [lower]
price,” Gold says.

Perennial favored areas include the
Sunset Strip between Doheny and
Crescent Heights—where Christina
Aguilera recently bought a home—Bel
Air, Santa Monica and Venice, which is

an area that is stepping up its profile in
the tuxury market.

“If you're famous, privacy is often a
huge issue,” Gold notes. “T've had celebri-
ties look at houses and sit in the bathtub
to see if any paparazzi can see them.”

In another warm-climate city,
Miami, luxury real estate also contin-
ues to boom. According to Doug Yount,
president of title company Columbia
Title, an increasing number of proper-

executives tend to opt for Miami Beach
and neighboring islands. According to
brokers, Jennifer Lopez, Sean “P. Diddy”
Combs, Ricky Martin, Lenny Kravitz and
Creed’s Scott Stapp have all recently pur-
chased residences in the city.

MUSIC CITY
Nashville is not feeling the property
squeeze but is certainly benefiting from
the boom in luxury real estate. Com-

munities surrounding Music City offer
more wide-open space. You can have a
10-acre estate and still live within a
half-hour commute to the centrally
located Music Row.

Some 85 homes priced at more than
$1 million were sold in 2003 in Nashville,
and 150 luxury homes were on the mar-
ket at press time, according to Donna
Tisdale, a broker at Worth Properties.

(Continued on page 57)

ties in the $1 million-plus range are
being swept up site-unseen online.

International appeal and a reputa-
tion as “a huge playground” are bring-
ing entertainment industry folks en
masse to Miami, according to Yount,
who notes property values in the area
have been increasing 15% to 25% for
the past several years.

While downtown Miami condos enjay
ahigh profile, entertainers and industry

Diana Demato...
Serving the Desert Communities

Old Las Palmas -

— v_:.i) ﬂ
DL
REALTORS

ExgefvionaHO m

$4,900,000

The Movie Colony $1,295,000

Rancho Mirage - The Veneto
$990,000 - $2,150,000

Palm Desert $549,000
Seven Lakes Country Club

$229,000
www.dianademato.com

Broker Associate 760.668.1245
Ddemato@dbl.com

1345 N. Palm Canyon Dr.

Palm Springs, CA. 92262

nsists,of a marn six
b idence, a two
2 bath guesthouse (ideal

o recording studio o; ¢
| '!‘ 4 a éw"_‘lﬁ. /

IR Lo TS BT 1T T A = it

tdeaily Io ate
Cannes, Saint Tropez a
the Cote d’Azur, France..

Lijered 4 "4?‘715 0,000 Euros

AN EXCLUSIVE PRIVATE THREE BEDROOM RESIDENCE AT
THE FOUR SEASONS RESORT HUALALAI
ON THE BIG ISLAND OF HAWAII

PANORAMIC OCEAN, GOLF COURSE AND SUNSET VIEWS,
EXQUISITE DESIGNER FURNISHINGS
AND LUXURIOUS AMENITIES

ViLLA GUESTS ENJOY ALL OF THE PRIVILEGES OF
THE FOUR SEASONS RESORT
FOR INFORMATION, RATES AND RESERVATIONS:

Toco D’Azur 011-33-493-833725 Phone
Mrs Vanessa Marl 011-33-493-834437 Fax
455 Promenade des Anglais  011-33-619-890045 Cell
Nice, France info@tocodazur.com Email

(650) 619-5185 HAWAIIVILLA@COMCAST.NET
HTTP://WWW.GREATRENTALS.COM/HI/10140.HTM
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Continued from page 56

“The big change in the $1 million-
plus market in Nashville over the last
few years is the availability of new con-
struction—offering elaborate master
retreats, granite-filled chef's kitchens,
home theaters, exercise rooms and
other features buyers expect in upscale
neighborhoods,” Tisdale says.

“Another reason Nashville is so hot
right now is that it has recently come
up in the top five on several lists of places
to live in America, and it has been No. 1
on a few,” notes Terry Stevens, an affili-

Artist Turns
Investor

Creed frontman Scott Stapp
became active on the investment
side of the real estate market when
he founded Lion’s Share Holdings
to pursue properties on the Hawai-
ian island of Maui—where he
resided for one year—and other
locales.

“We have about $15 million in
properties right now,” Stapp says.
“We are actively pursuing real estate
that we plan to let appreciate and
then turn over in three years or so.”
Other cities that Stapp has his
sights on include Orlando, Fla.; New
York; and Los Angeles.

But it is South Beach, Fla., where
Stapp recently decided to hang a
personal shingle. Just before he
started working on his upcoming
solo CD, he moved into a sprawling
estate that blends Mediterranean
and Italian Gothic styles.

“T have to be by the water. It
brings a calmness to me, which I
need as a writer,” he says. “The
architecture of the house is just so
beautiful, and I'm decorating the
inside with everything that could
inspire me. I want every inch of the
house [to be] a place where you can
sit and be inspired.”

CATHERINE APPLEFELD OLSON

ate broker at Fridrich & Clark Realty and
a former music industry executive.
MARKET TRENDS

No matter where they reside, whether
it’s a sleek condo or a sprawling estate,
many luxury home buyers are turning
their homes, quite literally, into castles.

“A lot of these entertainers have
more money than time, so they are
doing up their homes to the nines so
they can really enjoy it when they're
there,” Gold says. “Home theater is
big——media rooms, flat screens, water
features. They are wiring their houses
like there’s no tomorrow.”

Because of this luxury real estate boomn,
Gold has also noticed another trend.

“I've taken a number of big-time, suc-
cessful music industry people out to lunch

through the years who are no longer look- T
ing for property and instead are interest- m

ed in getting into real estate,” he says.
“Real estate is just very hot right now.”

/AT PARK LA BREA

6220 WEST 3RD STREET
Los ANGELES, CA 90036

866.466.5426

If you ever thought about living
where it’s all happening, we have
your location. On 3rd, across from
The Grove and far from any place
you've ever seen. Address your
desires. Check into The Palazzo.

1, 2 + 3 Bedroom luxury apartments
and townhomes now available

tor immediate occupancy

FIND YOUR NFEW HOME
AT NASHVILLE'S NEW KEAL ESTATE
SIGN OF DISTINCTION

615-250-7880
W\ W WORTHPROPERTIESTN.COM

4C 3URTON HILLS BLVD. m SUITE OQO. @ NASHVILLE. TENNESSEE 37215

We put the MORE in MORTGAGES

Meet the company that does more for you

With more than 1,000 mortgage products, you're sure to
find the right loan for you. And you'll get help every step of
the way from our experienced mortgage consultants.
Contact your local RBC Mortgage loan officer today at:

e

RBC

Cliff Asbury

Phone (312) 410-8683
cliff.asbury@rbc.com

222 Merchandise Mart Plaza
Suite 550 Chicago, IL 60654

RBC
Mortgage

™ Trademark of Royal Bank of Canada. RBC Mortgage is a trademark of Royal Bank of Canada. Used under license. Credit on
Wmval. Terms subject to change without notice. Not a commitment to lend. Call tor doetails. Arizona Mongage Banker License
No. BK-090189; Licensed byfne California Department of Corporations under the Caltfornia Residential Morgage Lender Act.
License #4130326; and the California Finance | ender and Broker Act, License #6036308: Connecticut Mortgage Lender Broker
Licensc #7889; Delaware Chapter 22 Licensed {ender License #1-44227: D.C, Mongage Lender Broker License #MLB2074:
[daho Mongage Lender License #2033: [linois Residential Mortgage [icensee (License #3162):. lowa Morigage Banker/Broker
License #l‘Dg-OOMMBK: Maine Supervised Lender License #ﬁ‘ A4414: Maryland Mo% e Lender License #5706.
Massachusetts Mongage Lender License #ML 1484 and Mortgage Broker Licerise #MB2000: Michigan Morigage Lender License
#FROR40: Nebraska Mortgage Banker License #15033: New Hampshire First Mortgage Banker & Broker License #6412-MB:
New Jersey Licensed Morigage Lender #L037362: New Mexico Mortgage Loan Company & Loan Broker License #677: North
Dakota Money Broker License #MB100434: Licensed ba/ the Pennsyivania Department of Banking; Rhode Island Loan Lender
License 1018LL and Loan Broker License #99001019LB: Tennessee qu%age Lender & Broker License #1193: Vermont
Mortzage Banking License #5095 wid Mongage Broker License #01 S9MB: Wesl Virginia Morigage Broker License

#MB1 ]"T}ZOOOI 1'and Mongage Lender License #ML111320(010; Wisconsin Mortgage Banker License #1156

BILLBOARD APRIL 24, 2004

www.billboard.com e

wwWwW americanradiohistorv com

www.billboard.biz 57


www.americanradiohistory.com

TRIBECA TRIPLEX PENTHOUSE

B h o,
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27 NORTH MOORE - THE ICE HOUSE

The most exciting Penthouse available in Tribeca.
An architectural masterpiece. Three levels with
outdoor space on each level, double-height
living room, extraordinary master suite, additional
four bedrooms, gas fireplaces, state-ofthe-art
Baulthaup kitchen and too many other details
to mention. Full service building with garage and
gym on best Tribeca street. $8,600,000.
Exclusive. corcoran.com WEB# 52205.

Deborah Grubman 212.836.1055
Carol Cohen 212.836.1006

corcoran group
dl 651d

Owned and operated by NRT Incorporared

REAL ESTATE

YOUR OWN PRIVATE RESORT - MINUTES FROM MANHATTAN!!!

Alpine, N.|. Spectacular gated brick manor set on gorgeous 3.5 acres overlooking Ramapo Mins.
[ | | Approx. 17,000 sq. fi. home with 8 BR, 9.5 BA and every possible amenity you could wish for
[ mcluding pool & spa with multiple watertalls, tennis court, putting green, indoor and outdoor
basketball, indoor racquet ball, full professional gym, state of the art movie theatre, billiard room
with custom mahogany bar, wine cellar, and 6 car garage. True quality and luxury at ic’s {inest!

$8,950,000 Debra Lieberman 201-227-4013

Burgdorff Realtors, ERA International Collection BURCﬂO ':ﬁ...

www.burgdorff.com reactors” © ERA

Twenly-six floors up, draperies
may not be the only thing that
are optional. Live on the edge
with floor to ceiling windows and
views that reach out and inspire
you.

Five brand new penthouse apart-
ments perched atop the Miracle
Mile's most desirable hi-rise are
now complete.

Cool granite surfaces permeate
each apartment home. Feel the
sleek stainless steel appliances.
And sumptuous master retreats
entertain you with the comfort of
a spa tub and private sauna*

\
0,

APARTMENTS

Take a tour. Stay forever.
5670 Wilshire Apartments.

NOW LEASING

Call Aaron Bazile

213. 229. 9777

1 & 2 BEDROOM PENTHOUSES
FROM $3,500 MONTH
24-HOUR MANNED ENTRY
BETWEEN FAIRFAX AND
LA BREA AVENUES

How Fast Can We Close Your Loan? VACATION RENTALS

At Countrywide, we streamline the Home Loan Process,

so you can close faster and easier than you ever thought Big Island of Hawaii

possible. Four Seasons Hualalai
Joe Jensen, Home Loan Consultant Oceanfront Villa Rental w/room
818-874-1821 serwlce 24/87 F:)% bdrms, 3d5 bths,

_ L L sleeps rivate out oor

Toll free - 888-460-2631 ext. 1821 heatch)i spa, private outdoor

* Purchase shower, daily housekeeping,

» Refinance F' hotel privileges, $1500. /ight,

* Home Equity (=1L CountryWIde 650-224-4505

* Construction HOME LOANS

info@hualalaiOceanRental.com

REAGH OVER 200,000 RESPONSIVE READERS EVERY WEEK

CALL BILLBOARD CLASSIFIED TODAY!!
646-654-4697 FAX 646-654-4698/99
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REAL ESTATE PROFESSIONAL SERVICES

We Always Have Room for Talent!

Oakwood, the Entertainment Housing Specialists

¢ All-inclusive rates on fully furnished apartment homes
with kitchens, housewares, utilities and more.

» Custom packages for large group move-ins.

* \We are minutes from most major studios and centrally
located to dance studios, acting workshops and
photographers.

* Locations available throughout Los Angeles,
New York, nationwide and select worldwide
destinations.

* Enterprise Rent-A-Car discounts available for
Oakwood guests.

The Most Trusted Name in
Corporate Housing Worldswide:

800.942.2787
323.878.2100
www.oalkiwood.com

2
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E Maria Beck , GRI, ABR,
i Broker-Associate

MariaBeck@michaelsaunders.com
http://www.soldonsiesta.com/

Extraordinary Guy Peterson design, 4400 sq ft modern architectural

on direct gulf front. Walls of glass with sweeping views of gulf of Mex-
ico & Downtown Sarasota, Lido and Longboat keys. Located on Si-
esta Key one of Florida’s premiere barrier Islands on the west coast of
Florida. Contact Maria Beck, your luxury waterfront home specialist.
$4,400,000 Call Maria for details  Michael Saunders & Company

Licensad Raal Estato Broker

o o i )
EXTRAORDINARY RIVERFRONT ESTATE
ON TAMPA BAY

Discover one of the most impressive properties on Florida’s Gulf Coust, a true
maslerpiece comprising 12000 square feet. resplendent with the finest features and
meticulous details. Artisans from around the country putienth/ fulfilled the owner’s
dream of grandeur magnificence on the river. Sold completely fumished, savor the
expansive views over sparkling water, two master suites. three guest rooms. music

room and a bar and media room which would appropriate a [irst class hotel.

Oftered at $10,900,000

Klaus Lang, Realtor®
Office: (941) 383-7591-After hours: (941) 320-1223
Michacl Saunders & Company
Licenscd Real Estate Broker
440 Gulf of Mexico Drive, Longboat Key, Florida 34228
KlausLang @michaelsaunders.com
www.michaelsaunders.com
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IT’S RANCH ROUND-UP TIME!

Lazy Lilac Ranch
Woody, California

This serene apx 58-acre (per asr) working ranch
features a newer custom-built 4+2.75 bath home,
pool, spa, barn, corrals, pond and acres of lilacs.
Currenty used as a bed and breakfast, this
property has great potential. Only minutes from
the yroposed Bakersfield Int'l Airport.

$1,000,000 | -

5

CALL TO SCHEDULE A PERSONAL VISIT

“§-+ 355 Piute Canyon Road
¢« Caliente, California

This ranch hideaway is located in the Piute
Mountains at apx 3900" elevation with a mild four-
season climate. The property features a 3+2
custom home built in 1991 with central heat, air,
and pellet stove. Enjoy the dark starry nights

in the 4-person hot tub. Paved road access.

e B $350,000

BOTH PROPERTIES ARE LOCATED CLOSE T0 OUTSTANDING OUTDOOR RECREATION IN
THE KERN RIVER VALLEY, GATEWAY TO THE GIANT SEQUOIA NATIONAL MONUMENT.

5»#

y i ol
" . - |

Pristine Land Ilppnrtunity in Orange GCounty

Build your own custom estate on these 129 prime acres that boarders
Cleveland National Forest which provides privacy and all nature’s beauty.

Offered at $3,800,000

Please contact Preston Walrath for private showing
714-322-1898 Bus. - 949-766-0167 Fax
pwalrath2@aol.com - www.rxforproperty.com

Trust Your Next Transaction
to LA’s Finest Recreation and
Resort Specialist.

323.769.3364

Meredith
McKenzie

227 N. Larchmont Boutevard, Los Angefes, CA 90604
meredith@meradithmckenzie. com

ot st e G0 s 8

orommanai T b nal

| This impeccably renovated 25’ wide Gold
Coast single family home has 5 bedrooms,
a kitchen chef would dream about and bath-
rooms which take design to a whole new
level. The proportions of the parlor floor
are majestic with 12 ceilings; there is a
y professionally landscaped Southern garden,
t as well as 8 wood burning fireplaces, and
spectacular amenities throughout. In a
word, this townhouse is a WOW!

| $12,500,000
Eileen Robert, Sr. Vice President

451 West Broadway, NYC 10012 - 212-381-4246
erobert@halstead.com

DRUG PROBLEM?

We have the Solution
Solutions For Recovery
1-800-784-4791

www.solutions4recovery.com

TALENT

Looking for a
record deal ??

Getting signed is very hard to do. But we will |
get the record deal you are looking for! Guar-

anteed Service. Call now to receive your
FREE information.

'I'W Talent 2000 '“"II'
800-499-6395

TOP $ PAID

For: Cds, Lps Cassettes,
Videos & DVDs
Call (201) 986-0909
Fax (201) 986-7755

COLLECTABLES

WANTED

Music Memorabilia,
Awards, Lyrics,
Posters, Gear, ¥ :
Autographs. b N

WWW.LELANDS.COM (516} 4-09-9‘7-00

MUSIC MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD's, casseties
and LP’s as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Muslc, Inc.
P.O.Box A Trenton, N.J. 08691-0020
email: scorplomus@aol.com

HEAVY DUTY POSTER TUBES
« End Plugs & UPS Included :
« Factory Direct

‘ORDER ONLINE
www.yazoomills.com

46 Sizes In Stock  cau Tou Free
1-800-242-52t6
iy L/ =

s O,
MILLS, |N£ -
e
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Aiken Revives Sedaka Fave

The proclivity of “American
Idol” for celebrity judges has not
only given last year’s runner-up
Clay Aiken the B-side to his cur-
rent single “The Way,” but has
given songwriter Neil Sedaka a
new lease on creative life.

The song,

“resurgence” of his material,
which first gained notice in 1958,
when the Sedaka-Greenfield
classic “Stupid Cupid” hit for
Connie Francis. He points to the
forthcoming album by 14-year-old
newcomer René Olmstead,

“Solitaire,” best-
known as the
Carpenters’ No.
17 hit from
1975, is the title
track of Sedaka’s
1972 album. It
was also cut by
the likes of Elvis
Presley, Shirley
Bassey and
Johnny Mathis.

Wordse
Muchm

By Jim Bessman

jbessman@billboard.com

It is one of
several tracks co-written with
lyricist Phil Cody after former
teen idol Sedaka took a hiatus
from collaborating with Howie
Greenfield, his Brill Building
writing partner on such Sedaka-
sung classics as “Oh! Carol,”
“Calendar Girl,” “Happy Birthday
Sweet Sixteen” and “Breaking
Up Is Hard to Do.”

Sedaka says he’s been a big fan
of “American Idol” from the start,
but he was initially met with
skepticism when he called in to
volunteer his judicial services.

Convincing the producers that
he was for real, Sedaka did in
fact appear—and was serenaded
by Aiken'’s stellar performance
of “Solitaire.”

“It got such a fantastic reaction
that he recorded it for [debut
album] ‘Measure of a Man,” but it
didn’t get on,” Sedaka says. “So
he did a marvelous version for the
new single. It shows that a good
song is a good song, no matter
how many years ago it was
written—and that you never
know when a young artist will
pick up your song.”

Indeed, Sedaka senses a

produced by David Foster,
which includes “Breaking Up Is
Hard to Do.”

“She sounds like Patsy Cline,
Ella Fitzgerald and Billie Holi-
day all wrapped in one,” Sedaka
says, “and when David gets
behind something, you know
what happens.”

Sedaka himself knows, as Fos-
ter played piano for him in the
mid-'70s, when he made a dra-
matic comeback with his 1974
chart-topper “Laughter in the
Rain.” He now sees potential for
another return to the charts as
an artist.

“I have some songs that I feel
are as good as ‘Breaking Up’
and ‘Laughter in the Rain’ and
[the Greenfield-Sedaka 1975 hit
for Captain & Tennille)] ‘Love
Will Keep Us Together’ that
have been ignored on various
albums that weren’t promoted
properly,” he says. “I think I
can happen again as a record-
ing artist if they're produced
for today’s market.”

Whether Sedaka does in fact
“happen again” as an artist, his
screenwriter son Marc has

compiled a demo of some of
these lesser-known songs for
producers and record compa-
nies. “When I go back 30 or 40
years, I find so many hidden
treasures,” says the senior Seda-
ka, “and I'm an old song-plugger
anyway, from way back.”

Here he recalls writing with
Greenfield for Al Nevins and
Don Kirshner’s Aldon Music.
“We were the first Brill Building
team, before Barry Mann and
Cynthia Weil and Jeff Barry and
Ellie Greenwich and the whole
gang,” he says. “We had the
room with no windows, and
then came ‘Stupid Cupid’ and
[Francis’ follow-up hit] ‘Where
the Boys Are,” and we got a
room with windows.”

Now an EMI Music Publishing
(BMI) writer, Brooklyn-born
Sedaka has also returned to his
heritage with an album of old
Yiddish songs: “Brighton Beach
Memories—Neil Sedaka Sings
Yiddish.”

“When I was growing up . .. I
heard [Yiddish singing duo] the
Barry Sisters, and my family
would sing along with their
records,” Sedaka says. “It’s not
commercial, but I don’t care: I
get joy out of singing these old
songs. [t’s something I've always
wanted to do over the years but
never got the chance.”

Sedaka is now slated to per-
form some of these Yiddish
songs June 3 at Carnegie Hall, to
benefit the Yiddish Theater of
New York.

SONG HALL HONOREES: Charles
Fox, Al Green, Daryl Hall &
John Oates, Don McLean and
songwriting duo Barrett Strong
and Norman Whitfield will be
inducted to the National Acade-
my of Popular Music/Songwrit-
ers Hall of Fame.

The artists will be recognized
at the academy’s 35th annual
awards dinner.

Special award honorees at the
black-tie event, which is slated
for June 10 at the Marriott Mar-
quis Hotel in New York, will be
announced later.

“The Songwriters Hall of
Fame Awards is very special
because it's a time when premier
songwriters come together to
honor their own,” Song Hall
chairman Hal David says. “We're
proud of the growing impact of
our event, which is now one of
the high points of the year. We
are looking forward to another
terrific and memorable evening,
where we spotlight the accom-
plishments of those who have
provided us with the words and
music that form the soundtrack
of our lives.”

DVD Drives Deal
Between NYC Services

The wave of strategic partner-
ships by audio and video produc-
tion/postproduction service
providers continues.

New York-based Manhattan Cen-
ter Productions (MCP), sister com-
pany to Manhattan Center Studios,
has announced an agreement with
NewYorkDVD, a development and
production company.

Under the agreement,
NewYorkDVD will become the pre-
ferred, in-house provider of
authoring and project development
for MCP clients. Those include
artists recording at Manhattan
Center Studios and those perform-
ing at Hammerstein Ballroom and
Grand Ballroom, the concert and
event venues operated by the
recording facility.

NewYorkDVD

tions,” Scheuneman adds, “we
can say, ‘We've got this connec-
tion with [NewYorkDVD], and we
might be able to make some-
thing happen.””

A SAFE BET? A two-room, 8,000-
square-foot recording studio is
planned as part of an expansion to
the Palms Casino Resort in Las
Vegas. Fran Manzella of Yorktown
Heights, N.Y.-based FM Design, is
designing the facility.

Principals behind the studio,
which is not yet under construc-
tion, include George Maloof,
owner of the Palms Casino Resort
and Sacramento Kings basketball
team, and Larry Rudolph of Reign-
Deer Entertainment, manager of
Britney Spears.

operates from
Manhattan
Center’s Studio
9. MCP’s Neve
VR96-equipped
Studio 7 serves
Hammerstein
Ballroom and
Grand Ball-
room, while
Studio 4 is a
Neve VR72-

Studio
Monﬂgr_

By Christopher Walsh

cwalsh@billboard.com

equipped studio

with adjacent tracking room.
Manhattan Center also provides
TV production/postproduction
services.

NewYorkDVD, MCP director of
audio operations Joe Scheuneman
says, adds value to the facility.

“DVD has potential as a demo
format,” he says. “Recently, a big-
ger percentage of what we do is
independent stuff, as opposed to
big record-label projects. If [ was
an [indie] artist, I might not
think of doing a DVD, because
you think of that as being a
pretty-high-cost product.

“With the studios having an
increasing amount of up-and-
coming, independent produc-

MANHATTAN CENTER
PRODUCTIONS, INC

AUDIO - VIDEO

Plans for the studio include an
80-input Solid State Logic XL
9000 K Series console for the
main tracking room, along with
an additional control room with
isolation booth.

Plans also call for luxury suites
tied to the studio, as well as
portable digital audio workstations
that can be moved into clients’
hotel rooms.

The studio will enjoy certain
advantages over its competition.
Independent recording facilities
have struggled to keep rooms
booked, as competition from other
commercial and, especially, private
studios has made projects more
scarce and has put downward pres-
sure on rates.

Further, while urban facilities
have suffered in recent years from
a downsizing music industry, “des-
tination” studios offering a high
level of client services and unique
aspects, such as location, have
fared better.

Las Vegas, which has long expe-
rienced rapid growth, has
emerged as such a destination.
Odds On Recording, a Las Vegas
studio scheduled to open in 2005,
exemplifies this phenomenon
(Billboard, Nov. 29, 2003).

“Las Vegas is becoming the new
Hollywood,” Odds On owner Tom
Parham told Billboard last year.
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Easter Parade
Delivers Goods

Because the holiday hops around the calendar, Easter week
can seem as fickle as Lady Luck at a casino, making music
stores look rich one week and poor another. Despite these
numeric complexities, the Easter Bunny always delivers.

Stacked next to the same calendar week of last year, this
issue’s sales charts look mighty. But the 20.8% hike in album
sales is a bit of fool’s gold, because the corresponding 2003
frame was not a holiday week.

So, enjoy the 10.5% lead we now see in year-to-date al-
bum sales over 2003, because that lead will probably be
softer next week.

Easter 2003 arrived on April 20, during the tracking week
that will compete with next issue’s charts. Without any huge
titles in the April 13 release schedule to help make up the dif-
ference, next issue’s comparison to the same week of 2003 is
guaranteed to look ugly.

That will be a moment to take a look at the big picture, for
which Chris Muratore, director of retail relations for Nielsen
Entertainment, offers a dose of optimism. He points out that
while this year’s comeback might look shy next to the boom
year that was 2000, that shortfall is largely attributed to the
consumer’s abandonment of the cassette.

Market Watc

A Weekly National Music Sales Report

h

WEEKLY ALBUM SALES

a0

25

20

15

Millions of Units

0

Jun Feb M Apr BMey Jun Jul Awg Sep Oot Mo Oes

Store Singles

Albums Digital Tracks
13,185,000 159,000 E.DET:EDD
12,563,000 168,000 2,121,000

—E0% =54% 4.4%
10,916,000 172,000 —

20.8% 1.6% —

R e

Overtne @
Counter &,

® ,
By Geoff Mayfield ==

gmayfield@billboard.com

Stand album-length CDs sold this year next to the same
point of 2000, and you'll see a fairly even race, with 179.3 mil-
lion sold in each of those spans. In fact, this year’s haul is about
8,000 copies ahead of sales to date in 2000, a heady comparison
when you realize that 'N Sync moved 4.2 million copies of its
“No Strings Attached” album inside that time frame.

BASKETS FULL: Usher is clearly the marshall for this year’s
Easter parade, which also sports a career-best week for R&B
siren Tamia.

Aside from the end-of-year holidays, Thanksgiving and
Valentine’s Day, Easter
always marks one of a music
store’s best sales weeks. That
traffic—and two radio hits—
slows the erosion on Usher’s
“Confessions” to a mere
| 4.8% dip.

That yields him 463,000
copies and a much wider lead
over the rest of the chart than
he held a week earlier. His
album stands 67% ahead of
the No. 2 slot, up from 27%.

Usher has now sold more than 2 million copies to date.
That’s the best showing for an album’s first three weeks since
50 Cent’s “Get Rich or Die Tryin’ " scanned 2.2 million in that
window early last year. And, contrary to what you read here
last week, 50’s album was the last to reach 1.6 million in just

(Continued on page 64)
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Toots & Maytals
Back With ‘Love’

After a break of almost 28 years, Jamaican reggae band Toots
& the Maytals returns to The Billboard 200. “True Love” (V2),
new at No. 190, is only the third album of the group’s 42-year
career to appear on this chart.

Frederick “Toots” Hibbert was a teenager when he formed
the Vikings in Kingston back in 1962. The Vikings became the
Maytals in 1966. Six months after Bob Marley & the Wailers
appeared on the Billboard albums tally for the first time, Toots &
the Maytals debuted with “Funky Kingston™ in November 1975.
That LP peaked at No. 164. In July 1976, “Reggae Got Soul”
became Toots & the Maytals’ second chart album, ultimately
peaking slightly higher at No. 157.

“True Love” recreates the band’s biggest hits as collaborations
with guest stars like Willie Nelson, Bonnie Raitt, Eric Clapton
and No Doubt.

ANOTHER FIRST: Six months before he died on Sept. 22, 2003,
Johnny Cash added another first to his long list of chart achieve-
ments, when his remake of Nine Inch Nails’ “Hurt” put him on
the Modern Rock Tracks list for the first time.

This issue, Cash has a posthumous first, as he makes his ini-
tial appearance on the Top Christian Albums chart.

“My Mother’s Hymn Book” (American/Lost Highway) debuts
at No. 11 on the Christian tally, while bowing at No. 194 on The
Billboard 200 and No. 28 on Top Country Albums.
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HE BANGS: | have to admit, I have run out of puns for “American
[dol” contestant William Hung. Well, Hung has the last laugh,
because he debuts at No. 1 on Top Independent Albums.

“Inspiration” (Koch) enters The Billboard 200 at No. 34,
where Hung becomes the highest-ranking “Idol” entrant this
issue. Granted, Ruben Studdard and Clay Aiken have both spent
time at No. 1, but their albums are currently ranked in adjacent
spots at Nos. 72 and 73.

STAYING THE ‘CURSE’: Blondie has its first chart album of the
21st century, thanks to the debut at No. 160 of “The Curse of
Blondie” (Sanctuary). This is the first Blondie album to chart
since “No Exit” peaked at No. 18 in March 1999.

“Plastic Letters” was the first Blondie album to chart, on Feb.
25, 1978. That makes “Curse” the first Blondie chart album of
the group’s second quarter-century.

AFFIRMATIVE: “Yeah!” (LaFace) racks up its ninth week atop The
Billboard Hot 100, giving Usher and featured artists Lil Jon and
Ludacris a chance to have LaFace’s longest-running No. 1 song
of all time. “Yeah!” would have to hang on for three more weeks
to beat the 11-week reign of Toni Braxton’s “Un-Break My
Heart” in 1996.

If “Yeah!” is still in pole position next issue, it will be the first
No. 1 song to rule into double-digit weeks since “Lose Yourself”
by Eminem dominated the list for 12 weeks from November
2002 to January 2003.
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BOB DYLAN The Bootleg Series Vol. 6: Live 1964-The Phitharmonic Hall Concert 28 SOUNDTRACK 50 First Dates 30
LEGACY/COLUMBIA 86862/SONY MUSIC (22 98 EQ €O} MAVERICK 48675/ WARNER BROS. {18.98 CO)

COLDPLAY A° A Rush Of Blood To The Head 5 ROD STEWART A’ It Had To Be You ... The Great American Songbook

CAPITOL 40504" {12.98/18 98} J 20039/RMG (12.98/18.98)

MICHAEL BUBLE @ Michael Buble 47 6 CHRISTINA AGUILERA A° Stripped

143/REPRISE 4B376/WARNER BROS. (18 98 CD) [H] RCA 68037°/AMG {12.98/18.98) —

YING YANG TWINS @ Me & My Brother 11 VARIOUS ARTISTS Fired Up!

COLLIPARK 2480°/TVT {17.98 CD) RAZOR & TIE 83077 (18.98 CO}

50 CENT A°® Get Rich Or Die Tryin' 1 VARIOUS ARTISTS Tha Down Low
SHADY/AFTERMATH 493504 */INTERSCOPE (8.98/12.98) RAZDR & TIE 89067 {1898 CD)

SOUNDTRACK Scooby-Doo 2: Monsters Unleashed-The Album 107 K159). + THE BROOKLYN TABERNACLE CHOIR Live... This Is Your House

WARNER SUNSET 48684 WARNER BROS. (18.98 C0) i M2.0/WQRD-CURB B250WARNER BRDS. (18.98 CD}

THREE DAYS GRACE @ Three Days Grace 72 K160 BLONDIE The Curse Of Blondie

JIVE 53479/Z0MBA 11298 CO) [H] l SANGTUARY 84665 (18.98 CD}

GARY ALLAN @ See If | Care 17 BUDDY JEWELL @ Buddy Jewell
MCAﬁA_SFlV_!LﬂDOH 1/UMGN {8 98/12.98) COLUMBIA {NASHVILLE} SOLZI/SONV MUSIC (12 98 EQ/18.98)

SEAN PAUL A’ Dutty Rock 9 6 GRUPO MONTEZ DE DURANGO En Vive Desde Chicago
VP/ATLANTIC 83620°/AG {12.98/18.98) D{SA 720358 {12.98 CD}

AUDIOSLAVE A° Audioslave 7 THE WHITE STRIPES A Elephant
INTERSCOPE/EPIC 86968°/SONY MUSIC (18.98 £Q CO) THIRO MAN 27148*/V2 (18.98 CD}

SOUNDTRACK Ella Enchanted 112 PUDDLE OF MUDD @ Life On Display 20
HOLLYWOOD 162441 {18 98 CD} GEFFEN D01080/INTERSCOPE (8.98/12 98)

MICHAEL BUBLE Come Fly With Me 55 K165 SOUNDTRACK Disney Presents: Brother Bear 52
143/REPRISE 48683/ WARNER BROS. (2398 CO/OVDI = WALT DISNEY 850127 (18.98 CO)

EAGLES A~ The Very Best Of 3 Ll 1491129 SOUNDTRACK The Fighting Temptations 19
WARNER STRATEGIC MARKETING 73971 (25.98 CO| MUSIC WORLD/COLUMBIA 90286/SDNY.MUSIC (18.98 EQ CO)

VARIOUS ARTISTS Barbie Hit Mix 115 TSR 135 [106 |5l MuUsic @ soulstar 13
KID RHINO 7B073WARNER STRATEGIC MARKETING (18.98 C0) | DEFSOULD01616*1DIMG (8.98/12.98)

SHANIA TWAIN ¢ up! 1 23160/136| .| SOUNDTRACK @ The Lord Of The Rings: The Return Of The King 36
MERCURY 170314/UMGN {12 98 CO) . REPRISE/WMG SOUNDTRACKS 48521/ WARNER BROS: {19.98 CD)

NIRVANA A Nirvana 3 LR 151 SEAL @ Seal IV 3
DGL/GEFFEN 433507/INTERSCOPE (18.98 CDI WARNER BRDS. 47947 (18.98 CD)

ELTON JOHN A’ Greatest Hits 1970-2002 12 '8 138 R. KELLY A The R. In R&B Collection: Volume One 4
ROCKET/UTV 063478/UME (19.98 CD} O e JIVE 55077/Z0OMBA (18.98 CO) =

ALAN JACKSON A° Greatest Hits Volume || And Some Other Stuff 1 165 THE OFFSPRING @ Splinter 30
ARISTA NASHVILLE 53097/RLG {12 98/19.98) COLUMB:A B3026%/SONY MUSIC (18.98 EQ CD}

M 109(103 JOHN MAYER A Heavier Things 1 131 ANTHONY HAMILTON Comin' From Where I'm From 33
AWARE/COLUMBIA 86185°/SONY MUSIC (18.98 EQ CD) SO SD DEF 52107/Z0MBA {12.98 C0)
121)1621178| | VARIOUS ARTISTS A WOW Hits 2004 51 163 GEORGE STRAIT @ Honkytonkville 5

MCA NASHVILLE 0001 14/UMGN (8.98/12 98)
SOUNDTRACK

PROVIDENT/WORD-CURB/EMI CHRISTIAN 90652/SPARRDW (21.98 CDI
124[117| | DIERKS BENTLEY @

Dierks Bentley 26 Blue Collar Comedy Tour: The Movie 132

F = | CAPITOLINASHVILLE) 39814 {12.98/18.98) WARNER BROS. (NASHVILLE) 48424/WRN (18.98 CD}
10779 [ JUVENILE @ Juve The Great 28 K17548 3° YO-YO MA WITH THE AMSTERDAM BAROQUE ORCHESTRA & TON KOOPMAN Vivaldi's Cello 175
= | CASHMONEY 001718"/UMKG (12.98 CD) I SONY CLASSICAL 90916/SDNY MUSIC {18.98 EQ CD)

KNOC-TURN'AL
LA. CONFIDENTIAUELEKTRA 62928°/AG (16.98 CD

RON WHITE
PARALLEL/HIP-0 001582/UME {12.98 CD) [M]

NELLY A
FO' REEL/UNIVERSAL 001665°/UMRG (8.98/12.98)

EMINEM A°
WEB/AFTERMATH 493290*/INTERSCOPE (8.98/12.98)

YOUNG GUNZ Tough Luv 3 6 The Way | Am 36

ROC-A-FELLA/OEF JAM 001937 /IDJMG (8.98/12 98]

LUTHER VANDROSS A’
J 51885/AMG (12.98/18.98)

DIXIE CHICKS @
MONUMENT/COLUMBIA 6794/SONY MUSIC (13.98 EQ CD)

LOS TIGRES DEL NORTE
FONOVISA 351245/UG {14.98 CO}

Dance With My Father 1 Drunk In Public 163

Top Of The World Tour Live 27 Da Derrty Versions - The Reinvention 12

Pacto De Sangre 75 5 The Eminem Show 1

LINKIN PARK @ Live In Texas 23 80 CEE-LO Cee-Lo Green... Is The Soul Machine 13
WARNER BRDS. 48563 {21 98 CD/DVD) LAFACE 52111*/ZDMBA (12.98/18.98)

129, SOUNDTRACK A The Lizzie McGuire Movie 6 GODSMACK A Faceless 1
‘WALT DISNEY 860080 (18.98 CD} REPUBLIC/UNIVERSAL 067854/UMRG (8 98/12 98}

130 TIM MCGRAW A’ Tim McGraw And The Dancehall Doctors 2 THE CARPENTERS Carpenters Gold: 35th Anniversary Edition 101

CURB 78746 (12.98/18.98) A&M/UTV 001777/UME {21.98}

VARIOUS ARTISTS @
WORD/EMICMG/VERITY 67494/ZOMBA 119.98 CD)

JEREMY CAMP

A PERFECT CIRCLE @
VIRGIN 80918* {18.98 CD)

AVRIL LAVIGNE A° Let Go 2

WOW Gospel 2004 27 Thirteenth Step 2

Carried Me: The Worship Project 102

| BEC3%13118.98CD) {M] o L aRisTa 1a7a0RMG (1758 CD)
133]166[165{ /| SOUNDTRACK @ Freaky Friday 19 -L3134|93 : WESTSIDE CONNECTION @ Terrorist Threats 16
- : HOLLYWDOD 162404 (18.98 CD) g HOO-BANGIN' 24030°/CAPITDL {7.98/18.98)
134 CLINT BLACK Spend My Time 27 WELR197 — | 4| KELLY CLARKSON A’ Thankful 1
EQUITY 3001 {18.98 CD) N E RCA 68159/RMG (18.98 CD)
TOBY KEITH A* Unleashed 1 78168 169| | ELVIS PRESLEY A° Elvis: 30 #1 Hits 1
DREAMWORKS (NASHVILLE) 450254/INTERSCDPE (11.98/18 98) £ - ACA 68079"/RMG {12.98/19.98}
5 LIMP BIZKIT @ Results May Vary 3 M 1771776 11| TRACE ADKINS @ Comin’ On Strong 31
FLIP 001235*/INTERSCDPE (12.98 CD} = k CAPITOL (NASHVILLE) 40537 (12.98/18.98}
PASTOR TROY By Any Means Necessary 30 M 175 | — 1‘. VARIOUS ARTISTS A Worship Together: | Could Sing Of Your Love Forever 39
KHAOTIC GENERATION/UNIVERSAL 002297*/UMRG (12.98 CD) fiies EMI SPECIAL MARKETS 63201/TiME LIFE {19.98 D) -,
LED ZEPPELIN Early Days & Latter Days: The Best Of Led Zeppelin Volume One And Two 116 1901 A Iﬂf TOOTS AND THE MAYTALS True Love 190
ATLANTIC 83619/AG (19.98 CD) - V227186 {18.98 CD} [M}
7 KEITH SWEAT The Best Of Keith Sweat: Make You Sweat 31 K191 1 | SARA EVANS Restless 20
ELEKTRA 73954/RHING {18.98 CD} -3 3 gl ACA NASHVILLE 67074/RLG {12.98/18.98}
40 RED HOT CHILI PEPPERS @ Greatest Hits 18 738 196[183) . | AVALON The Creed 104
. WARI\!ER BROS. 48545 {18.98 CD} I . / SPARROW 84901 (18.98 CD} ~ R
BRAD PAISLEY @ Mud On The Tires 8 ‘ZM173|152 li & MICHAEL JACKSON @ Number Ones 13
ARISTA NASHVILLE 50605/RLG {12 98/18.98) e MJJ/EPIC Y MUSIC {12.98/18.98)
JACKSON BROWNE The Very Best Of Jackson Browne 46 H19a) | JOHNNY CASH My Mother's Hymn Book 194
ELEXTRA 78091/RHIND {26.98 CD) = i AMERICAN 002362/L0ST HIGHWAY (18.58 CD)
TRILLVILLE/LIL SCRAPPY The King Of Crunk & BME Recordings Present 12 f1958 "7 SOUNDTRACK Something's Gotta Give 132
BME/REPRISE AESEGJ_ANAR'NERJSRDS. {18.98 CD} - COLUMBIA 90911/SDNY MUSIC {18.98 EQ CD)
DEAD PREZ RBG: Revolutionary But Gangsta 60 YW 170141] BOB SEGER @ Greatest Hits 2 23
COLUMBIA 89050°/SONY MUSIC (18.98 EQ CD) I CAP{TOL 52772 (17 98 CD}
145 IN FLAMES Soundtrack To Your Escape 145 BT 152138 JAMES TAYLOR @ The Best Of James Taylor 1
NUCLEAR BLAST 1231 (16.98 CD) [M] WARNER BROS. 73837/ WARNER STRATEGIC MARKETING (18.98 CD)
6 FINGER ELEVEN Finger Eleven 114 2l 157 122 HOOTIE & THE BLOWFISH The Best Of Hootie & The Blowfish: 1993 Thru 2003 62
WIND-UP 13058 (16.98 CD) [M] ATLANTIC 78083/RHIND {18.98 CD}
KORN A Take A Look In The Mirror 9 K199d iy ROONEY Rooney 125
IMMORTAUEPIC 90335*/SONY MUSIE (18.98 £Q €D} gt _ GEFFEN 000242/INTERSCDPE (3.9 CO} [H]
SOUNDTRACK Pixel Perfect (EP) 127 QLM 192(1911 211 LEANN RIMES @ Greatest Hits 24
WALT DISNEY 861056 (7.98 CD) - 7 118.98 CD}
9 MELISSA ETHERIDGE Lucky 15
ISLAND 001822/iDJMG (12.98 CD)
150 SOUNDTRACK School Of Rock 95
ATLANTIC 83694/A6 (18.98 CD)

® Albums with the greatest sales gains this week. @ Recording [ndustry Assn. Of America [RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million unitséPIalinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Centification for net shipment of 100,000 units {Dro). A Certification of 200,000 units {Platino}. A ?Certification of 400,000
units {Multi-Piatino), *Asterisk indicates LP is avaitable. Most tape prices, and CD prices for Bﬂ/IG and WEA labels, are sugﬂested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s Jargest unit increase. Pacesetter indicates biggest
percentage growth. heatseeker Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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Sales data and internet sales reports compiled by N . L
| s N e I sen & Sales data compiled by 5
E g SoundScan ‘ iz Nielsen
£ =2 i SoundScan
= ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title =8 W TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
NUMBER 1 8 Weeks At Number 1 | f 5 Weeks At Number !
3 NORAH JONES 8Lt nOTE 84800 Feels Like Home 5 3 THE PASSION OF THE CHRIST @ INTEGRITY 92046/SONY MUSIC
2 ERIC CLAPTON  DUCKREPRISE 48423 WARNER BROS Me And Mr Johnson | 13 o, 1 THE PUNISHER: THE ALBUM WIND-UP 13093
',-3 4 et MODEST MOUSE  epic87125/S0NY MUSIC [M] Good News For People-Who Love Bad News 1% 314 THE CHEETAH GIRLS (EP) Ao il WALT DISNEY 860126
i |1 AEROSMITH COLUMBIA 87025%/SONY MUSIC - Honkin' On Bobo 11 i i 2 THE OC: MIX 1 WARNER SUNSET 48685/WARNER BROS
118 | SOUNDTRACK @ INTEGRITY 52045/50NY MUSIC The Passion Of The Christ 24 I a4 o CONFESSIONS OF A TEENAGE DRAMA QUEEN HOLLYWOOD 162442
1 | WILLIAM HUNG xoousss . ispiraton 31 | L2 1+ | OBROTHER, WHERE ART THOU? &’ — LOST HIGHWAY/MERCURY 17006310V
BEN KWELLER Aro/mca s917¢/RM6 On My Way B3 » B SCOOBY-DOO 2: MONSTERS UNLEASHED-THE ALBUM WARNER SUNSET 48584/ WARNER BROS
CAEDMON'S CALL cssennac s Chronicles 1992-2004 8 ] ELLA ENCHANTED HOLLYWOOD 162611
7 [ | USHER wcesuizoven_ Confessions 1 118 | | THE LIZZIE MCGUIRE MOVIE a WALT DISNEY 50080
BARRY MANILOW  SsTILETTO/CONCORO 59478/8MG STRATEGIC MARKETING GROUP 2Nights Live! 27 10 112 | FREAKY FRIDAY @ HOLLYWOOD 162404
6 | | JANET JACKSON viroin suaser Damitado 3 1 E | PIXEL PERFECT (EP) WALT DISNEY 861056
I 9 | | JOSH GROBAN A® \YREPRISE 48950 WARNER BROS Closer | 12 413 SCHOOL OF ROCK = ATLANTIC 83634/AG
_1 MODEST MOUSE cpic 52083/S0NY MUSIC Baron Von Bullshit Rides Again (EP) - 120 HOME ON THE RANGE WALT DISNEY 681066
12 | GUNS N' ROSES  Gerren 001714/INTERSCOPE N Greatest Hits 9 ‘f‘:T | 50 FIRST DATES MAVERICK 48675/WARNER BROS
'.j PAT MCGEE BAND  WaRNER BROS. 48517 [M] Save Me — 22 DISNEY PRESENTS: BROTHER BEAR WALT DISNEY 860127
1110 EVANESCENCE A° wino-up 13063 Fallen 6 : 10 | THE FIGHTING TEMPTATIONS MUSIC WORLD/COLUMBIA 30286/SDNY MUSIC
5 B BOB DYLAN  L6acy/coumei ssssz/SoNY MUSIC The Bootleg Series Vol. 6: Live 1964-The Phitharmonic Hall Concert 102 l Lo | THE LORD OF THE RINGS: THE RETURN OF_THE KING e REPRISE/WMG SOUNDTRACKS 4852)/WARNER BROS
] . TREY ANASTASIO  ELekTRA 629062/A6 Seis De Mayo - j"’p 16 BLUE COLLAR COMEDY TOUR: THE MOVIE WARNER BRDS. (NASHVILLE) 48424/WRN
| THEY MIGHT BE GIANTS eansuk 3s Indestructible Object (EP) - 21 23 SOMETHING'S GOTTA GIVE - COLUMBIA 90911/SONY MUSIC
i 23 | | VARIOUS ARTISTS  eMI/UnIVERSALISONY MUSICZOMBA T6990/CAPITOL Now 15 2 h ] JOHNSON FAMILY VACATION DEF SOUL/FOX 002238/10JMG _
'I: GINNY OWENS Rrockerown 20009 [H] Beautiful - S:_hfg 14 HONEY . ELEKTRA 62925/A6
| NORAH JONES A® pLusnoe 208 [H] Come Away With Me 51 :;::; 15 = TUPAC: RESURRECTION A AMARU 001533*/INTERSCOPE
SHERYL CROW A% a1 001521/NTERSCOPE The Very Best Of Sheryl Crow 22 23 R DIRTY DANCING: HAVANA NIGHTS - J STISERMG
|| VARIOUS ARTISTS oscoa arsumersaccusssicssnour The #1 Bach Album = 2ol | cHIcAGO & EPIC ST01BISONY MUSIC
MAROONS A 0CTONE/ 50001/RMG [M] Sengs About Jane 16 i 21 COLD MOUNTAIN DMZ/COLUMBIA 85843/SONY MUSIC

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. ®Albums with the greatest sales gain this week. ® Recording Industry Assn.
Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Oiamond symbol indicates album’s multi-platinum level. For boxed sets,
and double albums with a running time of 100 minutes or mare, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Ora.} A Certification of 200,000 units {Platina). A2 Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl
available. [H] indicates past or present Heatseeker title © 2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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3 Doors Down €8
50 Cent 106

Trace Adkins 188
Aerosmith 11

AFl 153

Christina Aguilera 156
Clay Aiken 73

Gary Allan 109
Audioslave 111
Avalon 192

Avant 86

The Beach Boys 76
Dierks Bentley 122
Beyonce 25

Clint Black 134

Black Eyed Peas 32
Blink-182 35

Blondie 160

Brooks & Dunn 96

The Brooklyn Tabemacle Choir 159
Jackson Browne 142
Michael Buble 104, 113

Jeremy Camp 132
The Carpenters 182
Johnny Cash 194
Cassidy 60

Casting Crowns 77
Cee-Llo 180

Kenny Chesney 7, 89
Chingy 33

Eric Clapton 15
Kelly Clarkson 186
Coldpltay 103

Harry Connick, Jr. 65
Sheryl Crow 22
Cypress Hill 97

Dark Lotus 71
The Darkness 53
dead prez 144
Dido 95

Dilated Peoples 55
Dixie Chicks 126
DJ Kayslay 74
Fefe Dobson 152
Hilary Duff 20
Bob Dylan 102

Eagles 114

Eamon 56

Eminem 179
Melissa Etheridge 149
Evanescence 6

Sara Evans 191

Finger Eleven 146
Five For Fighting 61

Godsmack 44, 181
Good Charlotte 90
Josh Groban 12
G-Unit 49

Guns N' Roses 9

Anthony Hamitton 172
Hoobastank 18

Hootie & The Blowfish 198
William Hung 34

Incubus 63
In Flames 145

Alan Jackson 52,119
Janet Jackson 3
Michael Jackson 193

Buddy Jewell 161
J-Kwon 10

Eiton John 118
Norah Jones 5, 51
Juvenile 123

Toby Keith 30, 135
R. Kelly 170

Alicia Keys 21
Kid Rock 93
Kidz Bop Kids 38
Knoc-Turn'Al 176
Korn 147

Ben Kweller 83

Avril Lavigne 184

Tracy Lawrence 48

Led Zeppelin 138

Lit Flip 8

Lil Jon & The East Side Boyz 91
Limp Bizkit 136

Linkin Park 43, 128

Keith Sweat 139
Switchfoot 46

Tamia 17

50 First Dates 154

Blue Coltar Comedy Tour: The
Movie 174

The Cheetah Girls (EP) 58
Confessions Of A Teenage Drama
Queen 87

Disney Presents: Brother Bear 165

Modest Mouse 19
Grupo Montez De Durango 162
Musiq 167

Nelly 178
N*E*R*D* 29
Nickelback 28

Carl Thomas 37
Three Days Grace
T 79

Nirvana 117

No Doubt 50 Ella Enchanted 112 Los Tigres Del Norte 127
The Fighting Temptations 166 Toots And The Maytals 190

The Offspring 171 Freaky Friday 133 Trapt 101

OutKast 13 Home On The Range 151 P’

The Lizzie McGuire Movie 129
The Lord Of The Rings: The Return
Of The King 168

Josh Tumer 47
Shania Twain 11

Brad Paisley 141
Pastor Troy 137

James Taylor 197

Trillville/Lil Scrappy 143

Over The
Counter

Continued from page 61

two weeks.

Tamia’s “More” was to have hit
stores last August, but it was
delayed when the singer was diag-
nosed with multiple sclerosis (Bill-
board, March 27). This becomes a
case of absence making fans’ hearts
grow fonder, as 71,000 copies more
than doubles her prior best Nielsen
SoundScan week.

She scores Hot Shot Debut hon-
ors on Top R&B/Hip-Hop Albums
(No. 4) and The Billboard 200 (No.
17). Ranks on both charts are her
best yet.

This is the fourth straight year
that the Valentine’s/Presidents Day
week outsold the Easter frame. This

year’s February blast of 17.1 million
albums sold in one week had the
additional factor of the Grammy
Awards moving to the start of the
week, but even so, Valentine’s Day
reaped more than Easter in six of
the previous 10 years.

Although album sales are only
5% ahead of the prior week, more
than half of the titles on The Bill-
board 200 show robust gains. A bevy
of media events make Jessica Simp-
son and Hilary Duff leading ladies
among those movers.

With a stop on “The Ellen
DeGeneres Show,” a rerun of “Late
Show With David Letterman” that
featured she and husband Nick
Lachey, and extensive promotion for
the couple’s Easter-night ABC vari-
ety show Simpson’s “In This Skin”
bounces back into the top 10 (12-4,
up 45%).

A Favorite Singer win at the April
3 Nickelodeon Kids Choice Awards
and the April 6 video release of
“Cheaper by the Dozen” set up

Now 15 2
Oprah's Popstar Challenge-2004
Cast Album: Dreams Really Do
Come True 70
Radio Disney: Uitimate Jams-
108 Greatest Hits From Volumes 1-6
75
Songs Inspired By The Passion Of
The Christ 59
Tha Down Low 158
Worship Together: | Could Sing Of
Your Love Forever 189
WOW Gospel 2004 131

J WOW Hits 2004 121

tg::t?:;r]\yegoyis BLY ot Gl S The OC: Mix 1 69 U WOW Worship (Red) 78
Ludacris 39 Puddle Of Mudd 164 The Passion Of The Christ 26 Keith Urban 36 The Vines 82

5 Pixel Perfect (EP) 148 Usher 1 Kanye West 14
Barry Manilow 27 Rascal Flatts 92 The Punisher: The Album 54 f .
Maroon5 16 Red Hot Chili Peppers 140 School Of Rock 150 Luther Vandross 125 ‘F’{fs'xf‘?tgm‘l”f;m" 185
Master P 67 LeAnn Rimes 200 Scooby-Doo 2; Monsters VARIOUS ARTISTS The White Strines 163
John Mayer 120 Rooney 199 Unleashed-The Album 107 2004 Grammy Nominees 98 The Wh:)e 94pes
Yo-Yo Ma With The Amsterdam Seal 169 Something's Gotta Give 195 Bad Boy's 10th Anniversary... The
Barogue Orchestra & Ton Koopman Sean Paul 110 Britney Spears 23 Hits 42 Yeah Yeah Yeahs 81
175 Bob Seger 196 Rod Stewart 99, 155 Barbie Hit Mix 115 Yellowcard 41
Martina McBride 88 Shakirag 85 Joss Stone 62 Disneymania 2: Music Stars Sing  Ying Yang Twins 105
Michael McDonald 66 Jessica Simpson 4 Story Of The Year 84 Disney ...Their Way! 57 Young Gunz 124
Tim McGraw 130 ica simpson George Strait 173 Fired Up! 157
Sarah McLachlan 80 SOUNDTRACK Ruben Studdard 72 Now 14 64

momentum for Duff’s 93% drive (31-
20). Oh, yeah, she and Simpson are
both riding hits at top 40 radio, too.

‘PASSION’ RENEWED: NBC’s “Today”
recognized Easter with a medley
performance from “The Passion of

the Christ” soundtrack on April 8,
featuring score composer John Deb-
ney, soloist Lisbeth Scott and a 30-
person choir.

That performance helps stoke a

91% gain for the album, pushing its
largest sales sum since its second
chart week, at 44,000 copies. It
jumps 3-1 on Top Soundtracks and
54-26 on The Billboard 200.

The issue also sees the chart bow
of a related album, “Songs Inspired
by The Passion of the Christ,” an
eclectic collection of songs from the
likes of Bob Dylan, Elvis Presley,
Leonard Cohen, Leon Russell,
Ricky Skaggs and the Blind Boys
of Alabama.

With an opener of 25,500
copies, it garners Hot Shot Debut
honors on Top Christian Albums
at No. 3 and Top Country Albums
at No. 7, while creasing the big
chart at No. 59.

The cover features the film’s logo
and a photo of its star, James
Caviezel, and the album was co-
produced by “Passion” producer/
director Mel Gibson. However,
since none of these tracks are heard
in the movie, this set is not eligible
for Top Soundtracks.

Even so, Universal South is
hopeful this project will enable the
label to plunge into the sound-
track business.

HEARING IS BELIEVING: An April
6 profile on National Public
Radio’s “All Things Considered”
helps trumpeter Dave Douglas
more than double his sales, good
for a re-entry on Top Jazz Al-
bums (unpublished this week,
but available at Billboard Infor-
mation Network, billboard.com
and billboard.biz).

Reviews aired on that same pro-
gram a week earlier produced a
similar spike for rock/country
hybrid Lambchop but no gain for
Scottish band Franz Ferdinand
(No. 8 on Top Independent Albums,
No. 9 on Top Heatseekers). Curi-
ously, Lambchop, which has yet to
dent a Billboard chart, sees sales
drop for its “Aw Cmon,” despite an
April 9 visit to “Late Night With
Conan O’'Brien.”
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Bk N nieisen g12] | N Rl A * PRI IS Nielsen
=y SoundScan ) g ] J ‘ = SoundScan i
z |2 Ly EES % = Bl Ve & NUMBER/DISTRIBUTING LABEL i AL £ R Tide
3|3 IMPRINT & NUMBER/DISTRIBUTING LABEL s L1013 IMPRINT & NUMBER/DISTRIBUTING LABEL
S NUMBER 1/ GREATEST GAINER : 4% 9 Weeks AtNumber 1 %: NUMBER 1 SYX% 4 Weeks At Numier 1 2< NUMBER 1/ HOT SHOT DEBUT S¥42 1 Week At Number 1
1913 |5 THE BEATLES A° 1 3|1 JEREMY CAMP Carried Me: The Worship Project —
APPLE Z!?ZE/CAPITUL 112 38/18.981 BEC3%613/115.38100) h yc‘u“s‘&‘)s%?ﬁa gk)’v';‘)G Inspiration
215 |[— SIMPLE PLAN A No Pads, No Helmets...Just Balls . =3z HOT SHOT DEBUT AP 1|1 MASTER P Good Side Bad Side
LAVARS3A5 I 1258 () ] IN FLAMES Soundtrack To Your Escape NEWINOILIMIT{ST174/KOCHA(18 81CO)
2 11 PRINCE o The Very Best Of Prince NUCLEAR BLAST 1231 116 98 CO! 3 Black Rai
ein IR R 5102 FINGER ELEVEN Finger Eleven RO o -
4 410 |16 SOUNDTRACK A’ O Brother, Where Art Thou? WIND-UP 13058 (16,36 CO) 4123 LIL JON & THE EAST SIDE BOYZ 4 Kings Of Crunk
LOST HIGHWAY/MERCURY 170069/10JMG (8.98/12.98} 4 8 1 RON WHITE Drunk In Public BME 2370~/TVT [13.98/17.98)
5164 JOSH GROBAN a&° Josh Groban PARALLEL/HIP-0 001582/UME (12.98 CO) 3|2 YING YANG TWINS @ Me & My Brother
143/REPRISE 48154/ WARNER BROS. (18.98 CO) [W] 5 TOOTS AND THE MAYTALS = i COLLIPARK 2480+ TVT (17,98 CO)
6887 MERCYME i .
OSSR o P prapey . Evvems 3 -$: GREATEST GAINER :$
6 ¢ X
7176 LINKIN PARK A’ [Hybrid Theory) [ | GEFFER D002 2INTERSCOPE (4358 CO) itd 655 |4 CLINT BLACK Spend My Time
WARNER 8ROS. 47755 (12.98/12.98) 7 BLUE COUNTY Blue GBIt EQUITY 3001 {1898 CD}
8'311|8 pLAAARIERY F:I'g-iE z(gZ/GA?!.Eg GL]JY Lord, | Apologize CURB 78833 (18.98 CO) Y 7 INC EIE,QLMTEZSBI - Soundtrack To Your Escape
RALLEL/HIP-0 0014 ME (18.98 CD! NUCLEA! ¥ Al
A 4 | 3 BOB SEGER & THE SILVER BULLET BAND A° Greatest Hits $ GREATEST GAINER °$ | 6|8 FRANZ FERDINAND Franz Ferdinand
CAPITOL 30334 {10 98/15 98 8 132 |29 GAVIN DEGRAW Chariot OOMIND 27° (14.98CO} [H]
o FAE BOB MARLEY AND THE WAILERS ¢ Legend oL > EAE THE POSTAL SERVICE Give Up
TUFF GONG ISLAND 548904/IDJMG {8.98/12.98) y 6|7 FRANZ FERDINAND Franz Ferdinand SUB POP 595 (14.98 CO) [H]
1= NAS A limatic: 10 Year Anniversary Platinum Series OOMIND 27 (1498 €Ol 10 NB RIDAZ nbridaz.com
LU WILL/COLUMBIA 82072*/SONY MUSIC (18 98 EQ CD) 0 8 THE POSTAL SERVICE Give Up NASTYBOY 1020/UPSTAIRS (1398 C0) [W]
9 [12 PINK FLOYD " Dark Side Of The Moon SUB FOP A3 NESLD! 8 |12 LIL JON & THE EAST SIDE BOYZ Part il
CAPITOL 46001 {10 98/18.98) 13 (16 SHINEDOWN Leave A Whisper BME 2378/TVT {11.98 CO/DVDI
1410 ROD STEWART @  The Very Best Of Rod Stewart ATLANTIL B58/8G 1158 £ 12316 |17 DASHBOARD CONFESSIONAL @ A Mark, A Mission, A Brand, A Scar
WARNER BROS. 78328 (12.98/18.98) 12 GINNY OWENS Beautiful VAGRANT 0385 (18.98 CD)
14727 |28 FRANK SINATRA A Classic Sinatra: His Great Performances 1953-1960 LK T i e 201 13 TORTOISE It's All Around You
CAPITOL 23502 {11.98/17.98) 13 HAYLEY WESTENRA Pure THRILL JOCKEY 70155* (16.98 CO) [H]
17115 ce’ Back In Black o DECCA 001858/UNIVERSAL CLASSICS GROUP (18.38 CD} 17 114 ROBOT Probot
LEGACY/EPIC 80207*/SONY MUSIC (18.98 EQ CD) 14 ] 27 (26 JEREMY CAMP Stay ROSWELL 30*/SOUYHERN LORD (1598 CO}
5 KEXEE KID ROCK a° Cocky e 4|— CLUTCH Blast Tyrant
LAVA 834827/AG 112.98/18.98) 15 DEAD POETIC New Medicines DRT 410 (16.98 CD) [W]
1513 JOHN MAYER A’ Room For Squares S0LID STATE Ssa0s T00TH A NAL 11490 G0 o B IRON AND WINE Our Endless Numbered Days
AWARE/COLUMBIA 85293"/SONY MUSIC {2.98 €0/18.98) [W] 16 NB RIDAZ nbridaz.com SUB POP 70630* 1599 CO) [H]
1614 | | sHANIA TWAIN @° Come On Over NASTYDOY OPDASTAIS (398 C0) - 17126 |39 THE WIGGLES ® Yummy Yummy
{ MERCURY 536003/UMGN (8.98/12.98) 22 |— SNOW PATROL ( Final Straw KDCH 8626 {11.98 CO) [M])
POLYDOR/ASM 002271/INYERSCOPE (12.98 C0)
1511818 KENNY CHESNEY 4A° Great Hit 12|18 SIMPLY RED Home
BNA 67976/RLG (12.98/18.98) reatest Hits 19 [— \(/JICESNOTE FE'RNANDEZ Se Me Hizo Tarde La Vida SIMPLYRED.COM 0001/RED INK_{18.98 CO}
SONY DISCOS 91625 {14.98 €0 CO)
2C 220 {20 MARTINA MCBRIDE A° Hi 15|23 MINDY SMITH One Moment More
RCA NASHVILLE smu/&s 112.98/18.98) Greatest Hits ‘M 10 |17 EAS“‘?ION W(()RS!:IF BAND Passion: Hymns Ancient And Modern VANGUARD 79736 (16.98 C0) [H]
PARROW 836817 (18.98 CD
21322 |2 TIM MCGRAW 4° Great i 10 113 SOUNDTRACK Starsky & Hutch
3 CURB 77978 (12.98/18.98) EeatsStilts 20 MARK LOWORY ThecB)est Of Mark Lowry Volume One TVT SOUNDTRAX 6706/TVT (17.98 CO) i
GAITHER MUSIC GROUP 42559 {1898 CD!
1 9 METALLICA @ i 21323|26 DEATH CAB FOR CUTIE Transatlanticism
oA ELEKTIAans-/Es (131/17.98) stalica 25125 mmmmuwmmamm/um o Razorblade Romance BARSUK 32* {16.98 €D}
23 i i - - 22 THE BEAUTIFUL MISTAKE This Is Who You Are
e LEGACY/EPIC 80214/SDNY MUSIC (11.98/17.98) Live 14 | — &S%E/I;IG%R;T&I)IAN Little Things THE MILITIA GROUP 20 (14.98 £D) [H)
6 -G i 22136 | — VARIOUS ARTISTS Strawberry Shortcake: Strawberry Jams
8|2 POLVDOR/UN%/EHSAL5\7007/UMRG 112.98/18.98) Sl linsatesHHiLS 15|15 iTIOEIZ\/g,9 n2s8c0) Finally Woken 0IC 8654/KOCH {9.98 CO) i 2
21|21 KID ROCK " Devil Without A Cause — X 22120 |19 AIR Talkie Walkie
TOP DOG/LAVA 831197/AG (12 98/18.98) [M] 11|14 KB O vnusici B Eaca) Keep It Simple SOURCE 96632'/ASTRALWERKS (19.98 CO}
’ i ' 114 10 MADVILLAIN Maduvillain
24126 e C—— Graatestitits 3836 CHRISRICE " Run The Earth, Watch The Sky STONES THAGW J0i5 168 C0) (M y
7 : p y i : W11 | 6 DESCENDENTS Cool To Be Y
274 i JALICIA (‘1(255/Y13595)A SongsinAlMinoy 117120 Xxﬁrﬁa’:zgmgacm Van Hunt FATWRECKECHORDSSU’ (14.98 CD) [W) © You
S 26 |39 i ix: imi i . " [ K 19 (15 THE GET UP KIDS Guilt Show
°p3 g, e icotas il L eloori(0f i e il 9|5 | |GARYJULES  Trading Snakeoil For Wolftickets VAGRANT 52 (143 0
27 NIRVANA @° i : 3 z8 THE LIVING LEGENDS Creative Differences
1 DG“"“S'”NTER&PE S Nevermind oS TASyE%IEEDIA 48733/WARNER BROS. 114.98 €0) ALSPINERn RERENOARYMUSIC 4031196 CO)
25|24 JOHNNY CASH a 16 Bi i z9 LOCAL H Whatever Happened To P.J. Sole?
| LEGACY/CDLU?ISIE e 29 Qf.ﬁg'fnu‘sf?%mssﬁkfs cBmest Of Mark Lowry Volume Two STUDIO E 30401 (13.38C0)
31|32 ELINE DION A® A . 13 (20 ANONYMOUS 4 American Angels
gumusmmcew(s)o/snmv MUSIC J!Jbﬂﬁg.\gay A Decade Of Song 30 g@g#—%‘ﬁggﬁb) Barlowgirl HARMON!A MUNDI 307325 {18.98 CD) [M] 2
36|33 SYSTEM OF A DOW 2 Toxici . 21|11 BLONDE REDHEAD Misery Is A Butterfl
A o R reame 58) oXicity 31 1«%5119(!\1575155 e It's All Around You 4AD 72409*/BEGGARS GROUP (17.98 CO) [M) y Y
34|35 COLDPLAY A’ [ h 2131 (40 COHEED AND CAMBRIA  In Keeping Secrets Of Silent Earth: 3
NETTWERK 30162/CAPITOL {11.98/17.98) [M] Arachutes 35|40 %ﬁ?gz&yﬁﬁgngRUTCH Phenomenon EQUAL VISION 87 (13.98 CD) ping
34143 |4 LYNYRD The Best Of & 2 leani i 27 |27 THE SHINS Chutes Too Narrow
7 Ly ”‘SSDSYJ{UY&DE awl 7t.fmst ymyrd Skynyrd: 20th Century Masters The Mileanium Collection <k 30 |31 DDH@\%IT En'?s 5}&%“ 105 (a0 fo) P esgieo)
<M 33 |31 AL GREEN A G i 24 134 |50 MITCH HEDBERG Mitch All Together
WITHE s 5 0¥ gaEar e ) EateEiis 4= na&’HJ%gcm Blast Tyrant COMEDY CENTRAL 30024 17.98 CO,0VD) [M) 9
/¥ HOT SHOT DEBUT % 35 BULDING 429 Glory Defined (EP) | his NON PHIXION The Green CD/DVD
- 86318/ WARNI . 7. o’
34 BARRY MANILOW A Ulimate Manil i i
MG HERITAGE 10600 {12.98/18.98) DS S 36 ZOEGIRL , Different Kind Of Free e IA};SlEJKYJS'Y"IIS(B;C';)T BF(GIENGS IindestvenbislORiEetEr)
iy SPARROWY 80666 (18.98 CD = .
40 |45 AEROSMITH ¢"° A ith's Greatest Hit 37
COLUMBIA 57367/SONY M’USIC 17.98 EQ/11.98) erosmith's Greatest Hits 16| 6 wﬂe{m@y%g\gy’\ﬁ Our Endless Numbered Days il b gv?lAAZSCEDLLUEASKA 72795/HIERQ IMPERIUM (1358 EQ CO) [H] Ejenjeicser
5137 (38 EMINEM a° The Marshall LP i
WEB/AFTERMATH 430629°/INTERSCOPE {8.98/1298) EiMarshalliMathers 45 | — y;”%sz‘év(sgggfs L4 Yummy Yummy il i gilE%ElEQUEILIGNT 5517/COMPENDIA (16,98 CO) Rizen
29 |29 MICHAEL JACKSO o i 5 i
EPIC 6073/SONY MUSIC (12.958 suma 93 Thrllen 39 v’:ﬁhmg&%% R&'E‘D? Save Me 22 24 ;I;J'I:A'EY t’azolv?sglﬁss's!cnl [Q] POl
o} 35 |40 TOM PETTY AND THE HEARTBREAKERS €' Greatest Hit 4 10 AL O T i
MCA 110813/UME (12 38/18.98) * reavestiits 5129133 MJQRIL%MIERD) One Moment More 38 |49 FFUELEJ-B&HAR gl “LB oI M) ake This To Your Grave
32136 DISTURBED A° Sick +1 MARTHA The B | Te
GIANT 24738 WARNER BROS. (11.98/17.381 [H] mihelSickpess Ll bg%gﬁﬁg&fzopos DE DURANGO  Locos De Amor H1g41 (44 MARTHA Munxzznl\ullooLljm.ls%cznl) ] Skt = W e
49 | — PHIL COLLINS A’ ...Hits . 4125 ({22 LOUIE DEVITO D Di 1}
FACE VALUB/ATLANTIC 83133/AG {10.98/17.98) 32 m&&gm}gammmm RG] Dead Letters DEEVEEIOOOS/MUSQCRAMA 114.38 €0} BNCS
41 |44 DEF LEPPARD A° Vault - Great its 1980-1995 S ND Ti lati
MERCURY szam/lnﬁae s reatesthiits 28 |21 gﬁzf%gm&ﬁmu%ﬁn & Sarah Connor 28 28 Eswgsyon NonTni)?Néo(s%!(m.ss co) e
39 (49 SOUNDTRACK a A Walk To R b 4 ARR Wind
EPIC 85311/SONY MUSIC (16 96 £Q D) alile omembreT 28l 24 LOS RIELEROS DEL NORTE 20 Anos De Fuerza Nortena Sl s GEON i
45 GOOD CHARLOTTE @ Good 24 |21 TV ON THE RADIO D te Youth, Blood Thirsty Bab.
DAYLIGHT/EPIC 85845/SONY MUSIC {13.98 EQ CO) [W] EgElEhagiolze ol CDROASSEg?/'ElI\'IIJE.;«Tf;)‘O-OU (18.98 CO} Moment Of Truth TOUC?AND GO 20954* m.gscm["’espera @ Tou ©0 i g
21138 (34 A The Best Of Sad 4 A 46
EPIC 85287/SONY MUSIC {12.98 E0/18.98) S S i !‘.#.rﬂo%s'%%'a\i (1.98¢0) Real Tife S f‘v?s\!sasmgg.ﬂ Seasons
47 JOHN LENNON @ L, L - The Very Best Of John L 29 (29 JOHNNY VICIOUS Ultra.T :3
mmwonsz1em-/c’PnoLe(?gsgﬂs‘sesFend ot D 31118 uZLTEmﬁ%o|7LEMMA/ELmnAs|sﬁx-/AG 11838 €01 When It Falls ULTRA 1180 (19.98 CO) [M] ra.lrance
42 [— PEARL JAM @" Te i i i -1 30 |16 MURS M 3:16-The 9th Editi
EPIC 47857°/SONY MUS?(WS& £0/17.98) [H] an 0|38 kﬁ@ﬁﬁ{%&%}s’ﬁmgﬂﬁﬂm Lo Que e Cante Mientras Te Hacias La Dormida nzrk«’ns JUX 80° (13.98 CO} [H] urs € ftion
46 | — METALLICA A° Master Of Puppets 49 THE BEAUTIFUL MISTAKE This Is Who You Are A 37 |37 JOAN SEBASTIAN Coleccion De Oro
ELEKTRA 60433,AG (11.99/18.98) THE MILITIA GROUP 20 (14.98 CO) MUSART 1287/BALBDA {8.98/13.98) [H]
50 SUBLIME A° Sublime 0113348 AKWID Hoy, Ayer And Forever 11148 (41 VARIOUS ARTISTS  Nothin' Il Lose Everything Il Gain: Stage |I
GASDLINE ALLEY/GEFFEN 111413/INTERSCOPE (12.98/18 98} ARIES 44245/EMI LATIN {14.98 CO} NOTHIN' || LOSE 1601/NUMILLENNIUM (17.98 CD}

Cataiog albums are 2-year-old titles that have fallen beiow No. 100 on The Billboard 200 or re-issues of older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. The } chart lists the best-seliing albums by new and developing artists, defined as those v/ho have never
agpeared in the top 100 of The Billboard 200. If a Heatseekers title reaches that level, it and the act’s subseg albums are i I ineligible to appear on the H chart. Top ind dent Albums are current titles that are sold via independent distribution, including those that are fuffilled via major branch distributors. @ Albums with the great-
est sales gains this week. ® Recording Industry Assn. Of America {RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level.
Far boxed sets, and double aibums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). 4 Certification of 260,000 units {Platino). A? Certification of 400,000 units (Multi-Piatino). *Asterisk indicates vinyl LP is available. Most
l_aphe prices, aréd CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. Bt] indicates past or present Heatseeker title. © 2004, VNU Business Media, inc., and Nielsen SoundScan. Inc. All
fights reserved.
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‘% Billboard TOP BLUES ALBUMS ..

JIMMY THACKERY AND TAB BENOIT
TELARC BLUES B3584/TELARC

Whiskey Store Live!

SUSAN TEDESCHI
TONE-COOL 751146/ARTEMIS [H]

Wait For Me

e > Sales data compiled by ] .
o g 3N Nietsen
2 K
@ (I SoundScan
£ s ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
e NUMBER 1 :%: 2 Weeks At Number 1
1 AEROSMITH Honkin' On Bobo
COLUMBIA B7025°/SONY MUSIC
r 2 ERIC CLAPTON Me And Mr Johnson
DUCK/REPRISE 48423/ WARNER BROS.
3 KEB' MO’ Keep It Simple
OKEH/EPIC B6408/SONY MUSIC {M]
4 Qs STEVIE RAY VAUGHAN AND DOUBLE TROUBLE The Essential Stevie Ray Vaughan And Double Trouble
LEGACY/EPIC 86423/SONY MUSIC
(5 ] CHARLIE MUSSELWHITE Sanctuary
REAL WORLD 97379 -
o] 6 ( THEODIS EALEY Stand Up In It
IFGAM 74023
B VARIOUS ARTISTS Get The Blues Vol. 2
NARM 50009
K WILLIE CLAYTON Changing Tha Game
ENO ZONE 2062
% W SOUNDTRACK Martin Scorsese Presents The Best Of The Blues
UTV 000704/UME
11

STEVIE RAY VAUGHAN
LEGACY/EPIC 90435/SONY MUSIC

Martin Scorsese Presents The Blues: Stevie Ray Vaughan

ERIC CLAPTON
POLYDOR/CHRONICLES 000796/UME

Martin Scorsese Presents The Blues: Eric Clapton

THE HOLMES BROTHERS simple Truths
ALLIGATOR 4893
BUDDY GUY Blues Singer

SILVERTONE 41843/Z0MBA [H]
_—

APRIL 24
2004

Billboard” TOP REGGAE ALBUMS..

w B3 Sales data compiled by ® ‘
g N I\ Nielsen
2 B SoundScan
= ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
Er: NUMBER 1 54+ 67 Weeks At Number 1
& SEAN PAUL 4 Dutty Rock
VP/ATLANTIH 620" /Al
ra 2 SOUNDTRACK 50 First Dates
MAVERICK 48675/ WARNER BROS.
(3] TOOTS AND THE MAYTALS True Love
N V227186 [H]
OE VARIOUS ARTISTS Red Star Sounds Presents Def Jamaica
RED STAR/DEF JAMAICA 001135°/IDJMG
(5] 3 ELEPHANT MAN Good 2 Go
VP/ATLANTIC 83681*/AG
(W 4 VARIOUS ARTISTS Strictly The Best Volume 31
VP 1699"
(7] s VARIOUS ARTISTS Power 9 Presents: Dancehall Nice Again 2004 Reggae Y Reggaeton
SEQUENCE 8021
8 I VARIOUS ARTISTS Reggae Gold 2003
VP 83654*
(9 111 BOB MARLEY AND THE WAILERS Bob Marley & The Wailers Live At The Roxy
TUFF GONG/ISLAND 000516/IDJMG
(101 10 TANYA STEPHENS Gangsta Blues
VP 1691*
11 [ VARIOUS ARTISTS Putumayo Presents: World Reggae
PUTUMAY0 221
(12) 12 WAYNE WONDER No Holding Back
VP/ATLANTIC 83628"/AG
43 K ZIGGY MARLEY Dragonfly
TUFF GONG/PRIVATE MUSIC 11536/AAL
iy 14 VARIOUS ARTISTS Rasta Jamz
RAZOR & TIE 89062
(15] |BUJU BANTON The Best Of Buju Banton
i HIP-0/ISLAND 586853/UME
— e
. » > » » R »
004 D]|0.0.0i(® . . ' »
x Sales data compiled by ® .
g I Nielsen
B3 SoundScan
1] ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
B: NUMBER 1 3% 3 Weeks At Number 1
1 i GIPSY KINGS Roots
NUNE_SUCH 79841/AG
2 SOUNDTRACK The Triplets Of Belleville
HIGHER OCTAVE SDUNDTRACKS 96811/HIGHER DCTAVE
3 CAETANO VELOSO Foreign Sound
= NONESUCH 79823/AG
& NA PALAPALAI Ke'Ala Beauty
KDDPS2 1003
3 VARIOUS ARTISTS Celtic Circle
WINDHAM HILL 54888/SMG
. 4 THE IRISH TENORS Heritage
RAZOR & TIE #2910
3 DANIEL O'DONNELL Daniel in Blue Jeans
DPTV MEDIA 0018
6 DANIEL O'DONNELL Classic Doubles: Songs Of Inspiration / | Believe
OPTV MEDIA 0011
9 GREAT BIG SEA Something Beautiful
ZOE 431049/ROUNDER
' 7 DANIEL O'DONNELL The Daniel 0'Donnell Show
DPTV MEDIA 0004
114 15 CIRQUE DU SOLEIL Varekai
CIRQUE DU SOLEIL 33928
1M SOUNDTRACK Bend It Like Beckham
MILAN 36010
13413 VARIOUS ARTISTS Putumayo Presents: French Cafe
PUTUMAYD 219
10 KEALI'l REICHEL Ke'alaokamaile
PUNAHELE 11229 [H]
12 MOYA BRENNAN Two Horizons
DE_CCA 001915/UNIVERWP_

DN -A
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35)

R . » »® »
o2 Pillboaro ® L ALE
w® | O Sales data compiled by (]
g (< I\ Nielsen
e g SoundScan
2 |S ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
: T: NUMBER 1/GREATEST GAINER & 7 Weeks At Number 1
111 SQUNDTRACK @ INTEGRIY 0120 0RD CURR I ] i
2|2 SWITCHFOOT @ COLUMEIA/SPARROW 1976/EMICMG The Beautiful Letdown
¢ HOT SHOT DEBUT 3%
VARIOUS ARTISTS univerSaL SOUTH 002320/EMICMG Songs Inspired By The Passion 0f The Christ
313 CASTING CROWNS  geacH STREET/REUNION 10723/PROVIOENT [M] Casting Crowns
4 | 4 VARIOUS ARTISTS  EMICMG/PROVIOENT 85300/WORD-CURB WOW Worship (Red)
6|7 VARIOUS ARTISTS 4 PROVIDENTWORO-CURB/SPARROW/EMI CHRISTIAN 0652/EMICMG WOW Hits 2004
515 JEREMY CAMP  BEC 3613/EMICMG [H) Carried Me: The Worship Project
THE BROOKLYN TABERNACLE CHOIR  M20/WaRNER BROS. §250/WORD-CURS Live... This !s Your House
7 116 VARIOUS ARTISTS a_ EmiSPECIAL MARKETS/TIME LIFE 2010/EMICMG Worship Together; [ Could Sing Of Your Love Forever
g[8 AVALON  seamsow ssovemicm The Creed |
JOHNNY CASH  aAMeRIcAN 002352/L0ST HIGHWAY My Mother's Hymn Book

11]12 THIRD DAY @ essentiat 10705/PROVIOENT Offerings {!: Ali | Have To Give
10| 9 ELVIS PRESLEY  Rca57858/BMG STRATEGIC MARKETING GROUP Elvis: Uitimate Gospel
2020 | | STACIE ORRICO @ FOREFRONTAVIAGIN Z585/EMICMG [H] Stacie Orrico
GINNY OWENS  ROCKETOWN 20009/PROVIOENT [H] Beautiful

12110 KUTLESS  100TH & NAIUBEC 1789/EMICMG Sea Of Faces
15 (18 CECE WINANS  PURESPRINGS GOSPEL/INO §26850WORD-CURS - Throne Room
22125 NEWSBOYS  sparrow 1763/EMICME Adoration: The Worship Album
19119 VARIOUS ARTISTS FOREFRONT 6642/EMICMG Veggie Rocks!
21|24 JEREMY CAMP i o4se/emicmG [H] Stay
1317 | - | RANDY TRAVIS w0r0-CURB/WARNER BROS. 86273 WORO-CURE Worship & Faith
17 [23 } (' | VARIOUS ARTISTS  wORSHIP TOGETHER 4172/EMICMG Here | Am To Worship
14| 6 | = | VARIOUS ARTISTS _FERVENT 3005/PROVIDENT Absolute Worship
23|26 VARIOUS ARTISTS 4 EMICMGWORD-CURB 80198/PROVIDENT WOW Worship ({Yellow)
DEAD POETIC  s0Li0 STATETDOTH & NAIL S09/EMICMG [M] New Medicines

25 ] 32 VARIOUS ARTISTS  BEC/FOREFRONT 5808/EMICMG X 2004: 17 Christian Rock Hits!
9 113 PASSION WORSHIP BAND  sparrow 3817/6MICMG [M] Passion: Hymns Ancient And Modern

CAEDMON'S CALL  ESSENTIAL 10746/PROVIDENT Chronicles 1992-2004

26 [ 31 MERCYME  ino ss218/WoRD-CURB Spoken For
18 |27 MICHAEL W. SMITH  ReuNION 10080/PROVIDENT The Second Decade: 1993-2003
| MARK LOWRY _ GAITHER MUSIC GROUP 25S9/£MICMG [H] The Best 0f Mark Lowry Volume One

SEENT] GAITHER VOCAL BAND  spRING HOUSE 2516/EMICMG A Cappella
2830 [ | CHRIS RICE _nockerown 2000/PROVIDENT [H] Run The Earth, Watch The Sky
d MARK LOWRY  GATHER MUSIC GROUP 2560/EMICMG [M] The Best 0f Mark Lowry Volume Two

25 1328 BARLOWGIRL  rervent 30045 [M] Barlowgir)
2433 THOUSANDFOOTKRUTCH  100tH & NAIL 4739/EMICMG [M] Phenomenon
BUILDING 429  woRD-CURB/WARNER BROS. 86318/WORD-CURB_[M] Glory Defined (EP)

ZOEGIRL  sparnow osse/EMICMG [H] Different Kind Of Free

JARS OF CLAY  EessenTIAL 10708/PROVIDENT Who We Are Instead

408

el

1C

16

20,

_ BILL GAITHER

GAITHER MUSIC GROUP 2523/EMICMG Bill Gaither's All Time Favorite Homecoming Songs And Performances Volume 1

. » . . » . L ] A »
004 OMNMDOUITU »
x O Sales data compiled by [}
g 2 Q I\ Nielsen
= Zg:’ | SoundScan
S|~ ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
- NUMBER 1 ' 11 Weeks At Number 1
1] WOW Gospel 2004 |
*$° GREATEST GAINER =%
20 |26 THE BROOKLYN TABERNACLE CHOIR #20W0RD-CURB 82502/WARANER BROS. Live... This Is Your House
212 F SOUNDTRACK  mMUSIC WORLD/COLUMBIA 50286/SONY MUSIC The Fighting Temptations
313 CECE WINANS  PURESPRINGS GOSPEL/NO 50351/SONY MUSIC Throne Room
4 {13 SOUNDTRACK omzcoLumeia Y MUSIC The Ladykillers
6|5 | VARIOUS ARTISTS  INTEGRITY GOSPEL/GOSPO CENTRIC/EPIC 0671/SONY MUSIC Gotta Have Gospel!
5|4 |7 [SMOKIE NORFUL _ewi coseeL 23 [H] I Need You Now
716 BYRON CAGE 505D CENTRIC 70047/Z0MBA [H] Byron Cage
917 RIZEN  cHEZ MUSIQUE/LIGHT 5517/CO0MPENDIA RiZen
1219 MARTHA MUNIZZI  manta munizzicoor [1] The Best Is Yet To Come
108 SMOKIE NORFUL  em cospeL 35085 Smekie Norful: Limited Edition (EP)
8 |14 VICKIE WINANS  veriTy as214z0MBA [H) Bringing It All Together
14 (11 DONNIE MCCLURKIN veriTy 43199/720MBA Donnie McClurkin... Again
151158 VARIQUS ARTISTS A EM CHRISTIANWORO/VERITY 43213/Z0MBA WOW Gospel 2003
16 116 RICKY DILLARD & "NEW G" (NEW GENERATION CHORALE) crystal rose o7 Unplugged... The Way Church Used To Be
17 {20 VICKI YOHE  pURESPRINGS GOSPEL 84230/EMI GOSPEL I Just Want You
13112 MICHELLE WILLIAMS  mUSiC WORLO/COLUMBIA 83081/SONY MUSIC Do You Know
11 (10 NEW DIRECTION  ospo CENTRIC 70056/20MBA Rain
18 |18 _{BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR _ TeHILLAH/LIGHT 5697/COMPENDIA [H) Let It Rain
27 |17 | - | TONY HIBBERT {1 spiniTIn MOTION 70852/RUBY ROSE _In His Presence
19122 | | KAREN CLARK-SHEARD _eiekrra 6289446 The Heavens Are Tellin
22|21 " | MARVIN SAPP  veairy 43227/20M84 [H] Diary Of A Psaimist
24 |19 SHARROND KING  orhir 4089 Dedicated
= 7% HOT SHOT DEBUT ¥
THE CANTON SPIRITUALS veriTy 58251/z0MBA Nothing But The Hits
23125 EDDIE RUTH BRADFORD  JUSNAKNIGHT 2008/MALACO Too Close To The Mirror
30|29 FRED HAMMOND  veriTys371220mB4 Nothing But The Hits
28 124 7 SONS OF SOUL 50Ul WORLOVERITY 56250/Z0MBA 7 Sons Of Soul
21|27 DEITRICK HADDON  tyscor/veriTy s3195z0mBA [H] Lost And Found
26123 TACHINA DANIELLE  1ri-une 70359 Still Here |
3233 MARY MARY @ coLUMBIA 85630/SONY MUSIC Incredible
37130 TURKS & CAICOS MASS CHOIR  meek w21 Behold! Live In Chicago |
3634 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR veriry caisz0vBa [m) Family Affair li: Live At Radio City Music Hall
25|37 LEE WILLIAMS AND THE SPIRITUAL QC'S  wcG 1029/mALACD [H] Right On Time
35135 VARIQUS ARTISTS  opuir sosz/pGe A Taste Of Ophir
29 128 RAMIYAH  wusic wORLD/INTEGRITY GDSPEL 8635/SONY MUSIC_[H] Ramiyah
33 (32 SHIRLEY CAESAR  wor0-CURB 73898/RHIND [M] Greatest Gospel Hits
39 [31 JOHNNY MO  sierra-pearL om0t A New Direction
31[38 THE WILLIAMS BROTHERS  BLACKBERAY 16:3/MALACO Still Here
34136 SHIRLEY CAESAR  w0R0D-CURB 85008/WARNER BROS. [H] Shirley Caesar And Friends
38 | — DONALD LAWRENCE & THE TRI-CITY SINGERS  ewicoseet sis02 The Best Of Donald Lawrence & The Tri-City Singers: Restoring The Years

@ Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Biamond
symba! indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multipiies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platina). A? Certification of 400,000
units iMualti-Platino}. *Asterisk indicates LP is available. Greatest Gainer shows chart's largest unit increase. Heatseeker Impact shows albums ramoved from Heatseekers this week. [M) indicates past or present Heatseeker title. © 2004, YNU Business Media, Inc., and Nielsen SoundScan, Inc. Al rights reserved.
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100 YEARS (EMI Blackwood, BMI/Five For Fighting,
BMI), KL, H100 35

4:30 AM (F.LLP.P, BMI) LT 25

8TH WORLD WONDER (Shankel Songs, ASCAP/Jacob-
song, ASCAP/BEEBop Music, SOCAN/BBC Worldwide,
SOCAN), WBM, H100 60

99 PROBLEMS (EMI April, ASCAP/Carter Boys,
ASCAP/Copyright Control/Careers-BMG, BMI/BMG
Songs, ASCAP/Spirit Two, ASCAP/Songs Of The Knight,
BMI/Universal-PolyGram International, ASCAP/Rhyme
Syndicate, ASCAP/WB, ASCAP/Ammo Dump,
ASCAP/Caramba, ASCAP), HL/WBM, RBH 91

-A L]

ABRAZAR LA VIDA (Denise Rich Songs, BMI/Lazy Jo,
ASCAP/Warner-Tamerlane, BMI/Perez Soto, BM) LT 11

ACT A FOOL (LP Boyz, BMI/White Rhino, BMI) RBH 77

ALL FALLS DOWN (Sony/ATV Songs, BMI/EMI Black-
wood, BMI/Gimmie My Publishing, BMI), HL, H100 11;
RBH 5

AMAR COMO TE AME (Edimusa, ASCAP/Vander,
ASCAP) LT 28

AMERICAN SOLDIER (Tokeco Tunes, BMI/Wacissa
River, BMI/BP}, BMI), HL, CS 9; H100 55

ARE YOU GONNA BE MY GIRL (Get-Jet, BMI) H100 29

AUNQUE NO TE PUEDA VER (WB, ASCAP) LT 8

o [

BABY 1 LOVE U (Sony/ATV Songs, BMI/Nuyorican,
BMI/Cori Tiffani, BMI/Dan Shea, BMI/EMI U Catalog,
ASCAP/Barwin, ASCAP/Zomba Songs, BMI/R Kelly, BMI),
HL/WBM, H1c0 98; RBH 97

BACK OF THE BOTTOM DRAWER (Sony/ ATV Timber,
SESAC/Hillsboro Valley, SESAC/Painted Red, BMI), HL, CS

47

BARAJA DE ORO (Zomba, ASCAP) LT 9

BEER MAN (EMI April, ASCAP/Sea Gayle,
ASCAP/Sony/ATV Acuff Rose, BMI), HL, CS 41

BEHIND BLUE EYES (ABKCO, BMI/Careers-BMG,
BMI/Suolubaf, BMI/Towser Tunes, BMI), HL, H100 89

BLAME IT ON MAMA (Blame Mama, ASCAP/Hysom
Walker, BMI) CS 45

BOUNCE (Songs Of Booya Music GMBH, GEMA/7
Gemini, GEMA/Hanseatic Musikverlag, GEMA/Standard
Musikverlag, GEMA/Edition X-Cellent, GEMA/George
Glueck, GEMA/Warner-Tamerlane, BMI), WBM, H1o0 82

BREAK DOWN HERE (EMI April, ASCAP/Willow Lake,
ASCAP), HL, CS 39

BULERIA (Kike Santander, BMI/Santander Melodies,
ASCAP/Famous, ASCAP) LT 22

BURN (Shaniah Cymone, ASCAP/EMI April,
ASCAP/Babyboy’s Little, SESAC/Noontime South,
SESAC/WBM, SESAC/U.R. IV, ASCAP), HL/WBM, H100 4;
RBH 4

Y o

CAMARON PELA'O (Colgems-EMI, ASCAP) LT 47

CERCA DE Tl (Thaly Songs, BMI/Peermusic I,
BMI/Warner-Tamerlane, BMI/Million Dollar Steve,
BMI/Gerina Di Marco, BMI/Jumping Bean, BMI/Sony/ATV
Latin, BMI), WBM, LT 19

CLOSER TO YOU {Zomba Songs, BMI/R Kelly, BMI),
WBM, RBH 93

COLD HARD BITCH (Get-Jet, BMI) H100 63

COME CLEAN (Kay's Tuff, BMI/WB, ASCAP/Dylan Jack-
son, ASCAP/EMI Blackwood, BMI), WBM, H100 52

COMO PUDE ENAMORARME DE Ti (Universal Musica,
ASCAP/Leo Musical, SACM) LT 12

CONFESSIONS PART Il (Shaniah Cymone, ASCAP/EMI
April, ASCAP/Babyboy's Little, SESAC/Noontime South,
SESAC/WBM, SESAC/U.R. IV, ASCAP), HL/WBM, RBH 41

CREO EN ELAMOR (Piloto, ASCAP/Universal Musica,
ASCAP/WB, ASCAP) LT 5

CRUZ DE OLVIDO (Zomba Golden Sands, ASCAP) LT 16

CUIDARTE EL ALMA (Songs Of Castillo, BMI/WB,
ASCAP/Universal-Musica Unica, BMI) LT 4

CULO (Diaz Brothers Music, BMI/Abood,
BMI/Greensleeves, PRS/Kings Of Kings, BMI/Marinbero,
BMI) H100 84; RBH 81

—_ D L

DALO POR HECHO (Designee, BMI) LT 32

DAMN! (Drugstore, ASCAP/Lil jon ooo17 Music,
BMI/White Rhino, BMI/Lil' Buddy Dewberry, BMI) RBH 42

DESEOQS DE COSAS IMPOSIBLES (Sony/ATV Discos,
ASCAP) LT 21

DESPERATELY (Tiltawhirl, BMI/Moon Kiss, BMI) CS
10; H100 56

DIAMOND IN DA RUFF (Invisible, BMI/Niahlist,
BMI/Divine Mill, ASCAP/WB, ASCAP/I Want My Daddy's
Records, ASCAP/Jahqae Joints, SESAC/Universal Tunes,
SESAC/Bridgeport, BMI), WBM, RBH 66

DIP IT LOW (Poli Paul, BMI/SpenCow, BMI/Songs Of
Universal, BMI/Havana Brown, BMI) Hio0 87; RBH 74

DIRT OFF YOUR SHOULDER (EMI April, ASCAP/Carter
Boys, ASCAP/Virginia Beach, ASCAP), HL, H100 9; RBH 7

A DONDE ESTABAS? (Ser-Ca, BMI) LT 17

DON'T TAKE YOUR LOVE AWAY (Tuff Huff, BMI/Zomba
Songs, 8MI/Grindtime, BMI), WBM, H1o00 42; RBH 16

DON'T TELL ME (Almo, ASCAP/Awril Lavigne,
SOCAN/Evan Taubenfeld, ASCAP/EM! April, ASCAP),
HL/WBM, H100 54

DOS LOCOS (J&N, ASCAP) LT 24

DRIVIN' INTO THE SUN (Magic Mustang, BMI/Write
Em Cowgirl, BMI/Cal IV, ASCAP/JorgaSong, ASCAP) CS 59

DUDE (EM! Blackwood, BMI), HL, H100 58; RBH 23

L E E
ECHALE LENA (Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP) LT 48
E.l. (REINVENTION) (Jackie Frost, ASCAP/BMG Songs,
ASCAP/Crump Tight, ASCAP) RBH 71
ENCORE (Carter Boys, ASCAP/EMI April, ASCAP/Ye
World Music, ASCAP), HL, RBH 46
ESO (WB, ASCAP/Gazul, ASCAP) LT 50
E F -
FALLS ON ME (Universal-Songs Of PolyGram Interna-
tional, BMI/Pener Pig, BMI), WBM, Hio0 83
FIGURED YOU OUT (Warner-Tamerlane, BMi/Arm Your
Dillo, SOCAN/Zero-G, SOCAN/Black Diesel,
SOCAN/Ladekiv, SOCAN), WBM, H1o0 78
THE FIRST CUT IS THE DEEPEST (Mainstay,
BMI/Salafa, ASCAP/Universal- MCA, ASCAP), WBM, Hioo

22

F**K IT (1 DON'T WANT YOU BACK) (Hot Butter Milk,
ASCAP/Bat Radar, ASCAP/Top Billin’, ASCAP/Zomba,
ASCAP), WBM, H100 47; RBH 79

FLIES ON THE BUTTER (YOU CAN'T GO HOME AGAIN)
(Wacissa River, BMI/Built On Rock, ASCAP/ICG,
BMI/Famous, ASCAP/Song Matters, ASCAP/BP) Adminis-
tration, ASCAP), HL, CS 35

FREEK-A-LEEK {Zomba, ASCAP/Kumbaya,
ASCAP/Watch My Music, ASCAP/Lit Jon 00017 Music,
BMI), WBM, H100 13; RBH 8

FRIDAY NIGHT (Young Chris, ASCAP/Young Neef,

ASCAP/F.0.B., ASCAP/Rabasse, ASCAP/Rush Groove,
ASCAP/The Robinson Music Group, BMI/WB, ASCAP),
WBM, RBH 53

FU.R.B. (F U RIGHT BACK) (E Controversy,
ASCAP/Zomba, ASCAP/Hot Butter Milk, ASCAP/Bat
Radar, ASCAP/First Priority, BMI/Ryckomusic,
ASCAP/Maniac Music, ASCAP/Top Billin’, ASCAP), WBM,
H100 81; RBH 76

-
GAL YUH AH LEAD (X.CA.R.R., ASCAP/Massive
Sounds, ASCAP/STB, ASCAP) RBH 67
GAME OVER (FLIP) (Nee, SESAC/Lucky, BMI) H1o0
21; RBH10
GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crippler,
BMI/ColliPark, BMI/EWC, BMI/EMI Blackwood, BMI), HL,

RBH 48

GET NO BETTER (Larsiny, BMI/Swizz Beatz,
ASCAP/Uncle Bobby's Music, BMI/EMI Blackwood,
BMI/Karima, BMI/Warner-Tamerlane, BMI/Universal,
ASCAP), HL/WBM, RBH 75

GIRLS LIE TOO (EM) April, ASCAP/Little Cricket,
ASCAP/Didn't Have To Be, ASCAP/Warner-Tamerlane,
BMI), HL/WBM, CS 53

GOOD LITTLE GIRLS (Mike Curb, BMI/Kiss My Cash,
BMI/Ensign, BMI/Fuzzy Dice, BMI), HL/WBM, CS 11; H100
65

GOTIT TWISTED (BMG Songs, ASCAP/|uvenite Hell,
ASCAP/Careers-BMG, BMI/P. Noid, BMI/A. Maman Music,
ASCAP/Bienstock, ASCAP/Lost Toy People Music,
ASCAP), HL/WBM, H100 100; RBH 50

GUERILLA NASTY (Charles Williamson, BMI/Bubba
Gee, BMI/Noontime Tunes, BMI/Wamer-Tamerlane, BMI),
WBM, RBH 87

GUY LIKE ME (Greenhorse, BMI/EMI Blackwood,
BMI/Cooke’s Trust, SESAC/Bug, BMI), HL, €S 43

oo [ oo

HAPPY PEOPLE (R.Kelly, BMI/Zomba Songs, BMi),
WBM, H100 48; RBH 18

HAY QUE CAMBIAR (Rubet, ASCAP/Universal Musica,
ASCAP) LT 36

HAZME OLVIDARLA (Vander, ASCAP) LT 10

HERE WITHOUT YOU (Escatawpa, BMI/Songs Of Uni-
versal, BMI), WBM, H1o0 34

HERMANITA (Premium Latin, ASCAP) LT 44

HEY MAMA (will.i.am, BMI/Listmoney,
PRS/Greensleeves, PRS/MCPS, PRS/Cherry River, BM),
CLM, H100 53

HEY YA! (Gnat Booty, ASCAP/Chrysalis, ASCAP),
HL/WBM, H100 33

HOLD ON (Blackfire, ASCAP/Famous, ASCAP/Blue
Erro Soul, ASCAP/EMI April, ASCAP/Tehuti, ASCAP/Ye
World Music, ASCAP/Modat, ASCAP/Get Ya frog On,
BMI), HL, RBH 69

HOTEL (Larsiny, BMI/EMI April, ASCAP/R.Kelly,
BMI/Zomba Songs, BMI/Warner-Tamerlane,
BMI/Sony/ATV Songs, BMI/EMI Blackwood, BMI/Dead
Game, ASCAP/Bernard's Other, BMI/Universal,
ASCAP/Swizz Beatz, ASCAP), HL/WBM, H100 16; RBH 17

HOT MAMA (Sony/ATV Acuff Rose, BMI/Wenonga,
BMI), HL, H100 97

HOW'D | WIND UP IN JAMAICA (Sony/ATV Acuff Rose,
BMI), HL, CS 55

HOW FAR (EMI April, ASCAP/EMI Blackwood,
BMI/Shaye Smith, BMI/Careers-BMG, BM!/Sagrabeaux
Songs, BMI), HL, CS 50

- l -

| AM THE HIGHWAY (Disappearing One,
ASCAP/Melee Savvy Music, BMI/Me 3, BMI/LBV Songs,
BMI), HL, H100 85

| CAN'T SLEEP (Espirtu de Leon, BMI/Songs Of Univer-
sal, BMI/My Mulligan, BMI), WBM, CS 22

1 CAN'T WAIT (Organized Noize, BMI/Big Sexy,
ASCAP/EMI April, ASCAP/Gnat Booty, ASCAP/Chrysalis,
ASCAP), HL, H100 70; RBH 25

I'D BE LYING (Mark Hybner, ASCAP/Cagle Blue,
ASCAP/BB3, BMI), WBM, CS 48

1 DON'T WANNA KNOW (Marsky, BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Hot Heat, ASCAP/Justin
Combs, ASCAP/EMI April, ASCAP/Donceno, ASCAP/337,
ASCAP), HL, H100 2; RBH 3

IF 1 AIN'T GOT YOU (Lellow, ASCAP/EMI April, ASCAP),
HL, H1008; RBH 2

|F NOBODY BELIEVED IN YOU (Coburn, BMI), WBM,
CS38
IF YOU EVER STOP LOVING ME (Sony/ATV Tree,
BMI/Love Monkey, BMI/Wenonga, BMI/Universal,
ASCAP/Memphisto, ASCAP), HL/WBM, CS 16; H100 64

1 GOT A FEELIN' (Major Bob, ASCAP/Universal-Songs
Of PolyGram International, BM1/Everything | Love,
BMIL/Sony/ATV Tree, BM1), HL/WBM, CS 28

| LOVE YOU THIS MUCH (Nashville DreamWorks
Songs, ASCAP/Paper Angels, ASCAP/Sunchaser,
ASCAP/Cherry Lane, ASCAP/EMI April, ASCAP/Sea Gayle,
ASCAP), CLM/HL, H100 96

1 MISS YOU (EMI April, ASCAP/Fun With Goats,
ASCAP/Beat Poet, ASCAP/Universal, ASCAP), HL/WBM,
H1o0 50

I'M REALLY HOT (Mass Confusion, ASCAP/WB,
ASCAP/Virginia Beach, ASCAP/Universal-PolyGram Inter-
nationat, ASCAP/Universal, ASCAP), WBM, RBH 78

'M STILL IN LOVE WITH YOU (Sparta Florida,
PRS/EMI Blackwood, BMI/EMI April, ASCAP), HL, H100
18; RBH 21

IN MY DAUGHTER'S EYES (Songs Of Nashville Dream-
Works, BMI/Diversion, BMI/Cherry River, BMI), CLM, H1o0

90

IN MY LIFE (Money Mack, BMI), WBM, H1o0 94; RBH
52

IN THESE LAST FEW DAYS (Vinny Mae, BMI), WBM,

CS54

IT ONLY HURTS WHEN I'M BREATHING (Universal-
Songs Of PolyGram International, BMI/Loon Echo,
BMi/0ut Of Pocket, ASCAP/Zomba, ASCAP), WBM, CS 26

IT'S MY LIFE (Universal-Songs Of PolyGram Interna-
tional, BMI/Zomba, ASCAP), WBM, H1o0 41

| WANNA DO IT ALL (EMI Blackwood, BMI/Ty Land,
BMI/1808 Music, BMI/BP), BMI/Mike Curb, BMi),
HL/WBM, H100 95

| WANNA MAKE YOU CRY (Big Red Tractor,
ASCAP/Warner-Tamerlane, BMI/Smith Haven, BMI),
WBM, CS 32

1 WANT TO LIVE (Memphisto, ASCAP/Onlay,
ASCAP/Universal, ASCAP/Sony/ATV Cross Keys, ASCAP),
HL/WBM, CS 30

I WANT YOU (Uncle Bobby's Music, BMI/EMI Black-
wood, BMI/New Hidden Valley, ASCAP/WB, ASCAP/Casa
David, ASCAP/Songs Of Universal, BMI/Mirimode, BMI),
HL/WBM, H1o0 62; RBH 22

-‘ ——
JAMBALAYA (Sony/ATV Songs, BMI), HL, LT 43
JESUS WALKS (EMI Blackwood, BMI/Gimmie My Pub-
tishing, BMI), HL, RBH 44

JOOK GAL (WINE WINE) (Greensleeves, PRS/Liv-
ingston, ASCAP/Drugstore, ASCAP/Lil Jon ooo17 Music,
BMt/Staying High Music, ASCAP/EMI April, ASCAP/Bone
Crusher, ASCAP/Abood, BMI), HL, H100 99; RBH 54

JOSE PEREZ LEON (TN Ediciones, BMI/Beechwood,

BMI) LT 29
von | e

LA MAS DESEADA (Ser-Ca, BMI) LT 38

LA NEGRA TOMASA (Peer Int’l., BMI) LT 42

LA SOSPECHA (Univision, ASCAP) LT 33

LAST ONE STANDING (Chi-Boy, ASCAP/Feesongs,
BMI), WBM, CS 27

LEAVE (GET OUT) (Full Of Soul, BMI/EMI Blackwood,
BMI/Soulvang, BMI/Godfly, BMI/Songs Of DreamWorks,
BMI/Smooth As Sitk, ASCAP/Plaything, ASCAP), HL, H100
86

LET'S BE US AGAIN (Sony/ATV Tree, BMI/Criterion,
ASCAP/Still Working For The Man, BMI/Tommy Lee James,
BMI/ICG, BMI), HL, CS 12; H100 59

LET’S KILL SATURDAY NIGHT (EM! Longitude,
BMI/Songs Of DreamWorks, BMI/Cherry River, BM),
CLM/HL, CS 46

LETTERS FROM HOME (Famous, ASCAP/Ed And
Lucille Songs, ASCAP/BMG Songs, ASCAP), HL, CS 5;
Hio0 39

LITTLE MOMENTS (EMI April, ASCAP/Sea Gayle,
ASCAP), HL, H100 76

LOCKED UP (Noka International, ASCAP/Famous,
ASCAP), HL, RBH 95

LOCO (Old Desperados, ASCAP/N2D, ASCAP/WB,
ASCAP/Scott And Soda, ASCAP/Beechtree, ASCAP),
WBM, CS 20
THE LONELINESS (ECAF, BMI/Sony/ATV Songs, BMI),

HL,RBH 55

LOVE’S DIVINE (Perfect Songs, BMI/Bat Future, BMI)
Hio0 79
LUCHARE POR TU AMOR (Peermusic I1l, BMI) LT 27

LUV ME BABY (Young Dude, ASCAP/Universal,
ASCAP/Bubba Gee, BMI/Noontime Tunes, BMI/Warner-
Tameriane, BMI), WBM, RBH 88

LYING FROM YOU (Zomba, ASCAP/Chesterchaz,
ASCAP/Big Bad Mr. Hahn, BMI/Nondisctosure Agreement,
BM!/Rob Bourdon, BMI/Kenji Kobayashi, BMI/Pancakey
Cakes, BMI/Zomba Songs, BMI), WBM, H1o0 71

L M _—

MAKE IT ALRIGHT (Mike City, BMI/Warner-Tamerlane,
BMI), WBM, RBH 36

MAKE IT UP WITH LOVE (Zomba, ASCAP/Food Stamp
Muzik, ASCAP/Strange Motel, ASCAP/David McPher-
songs, BMI), WBM, RBH 57

MAPS (Chrysalis, BMI), HL, H100 92

MAS QUE TU AMIGO (Crisma, SESAC) LT 2

MAYBERRY (Good O’ Delta Boy, SESAC) CS 4; Hio0

6

ME AND EMILY (Castle Street, ASCAP/Singinrach
Songs, ASCAP/Create Real, ASCAP), WBM, CS 37

MEANT TO LIVE (Meadowgreen, ASCAP/Sugar Pete,
ASCAP) H100 68

ME CANSE DE TI (F.1.P.P,, BMI/EMI April, ASCAP) LT 35

ME EQUIVOQUE (Copyright Control) LT 18

MEGALOMANIAC (EMI April, ASCAP/Hunglikeyora,
ASCAP), HL, H1o00 69

ME, MYSELF AND I (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Tuff Jew, ASCAP/Black Owned Musik,
ASCAP/Notting Dale, ASCAP), WBM, H100 43; RBH 20

MEN DON'T CHANGE (Mosaic Music, BMI/Hold Jack,
BMI), HL, CS 36

MOVE YA BODY (Twoenz, ASCAP/Elijah Wells The 3rd
Music, ASCAP/Cipha Sounds Music, ASCAP/Lionel
Bermingham Music, ASCAP/Abood, BMI) RBH 47

MUSICOLOGY (Controversy, ASCAP/Universal,
ASCAP), HL, RBH 51

MY BAND (Derty Works, ASCAP/EMI April,
ASCAP/Swifty McVay, ASCAP/Fullproof, BMI/Runyon Ave,
BM/Idiotic Biz, ASCAP/Eight Mile Style, BMI/Ensign,
BMI/EMI Blackwood, BMI/Jaceff, ASCAP/Resto World,
ASCAP) H100 10; RBH 45

MY IMMORTAL (Zombies Ate My Publishing,
BMI/Forthefallen, BMI/Dwight Frye, BMI), WBM, H100 12

MY LAST NAME (Coburn, BMI/Sony/ATV Cross Keys,
ASCAP), HL/WBM, CS 18

soar [N voss
NADIE ES ETERNO (Edimusa, ASCAP/Vander, ASCAP)

15

NAUGHTY GIRL (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Black Owned Musik, ASCAP/Angela Bey-
ince, ASCAP/WB, ASCAP/Summer Night Music,
BMI/Kidada, BMI/Shugiterius, BMI/Warner-Tamerlane,
BMI/Rubber Band, BMI/Universal-Songs Of PolyGram),
WBM, H100 6; RBH 1

NAVEGANDOTE (Peermusic JIl, BMI) LT 41

NEW DAY (Pattonium, BMI/Tippy's Own Music,
BMI/The Loving Company, ASCAP/Karlos Jr., BMI/Say
What Say Huh, BM!/Wilkinson Ave., BMI/Peer,
BMI/Liesse's First Born Music, BMI), HL, RBH 62

NO BETTER LOVE (EMI April, ASCAP/Uncle Ronnie’s,
ASCAP/Dillard, BMI/Copyright Control), HL, H100 80; RBH

33

NO ES AMOR (Enrique iglesias, ASCAP/EMI April,
ASCAP/Metrophonic, ASCAP) LT 39

NO TENGAS MIEDO ENAMORARTE (Ser-Ca, BMI) LT

37

NOT YOUR AVERAGE JOE (Little Mahkyas,
ASCAP/Missing Link, ASCAP/Jelly's Jams, ASCAP/Joseph
Cartagena, ASCAP/Songs Of Universal, BMI/Zomba,
ASCAP/563, ASCAP/EM! Full Keel, ASCAP), HL/WBM,
RBH 65

NUMB (Zomba Songs, BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMI/Nondisclosure Agreement, BMI/Rob
Bourdon, BMI/Kenji Kobayashi, BMI/Pancakey Cakes,
BMI), WBM, H1o00 30

e ) o

THE ONE (God Given, BMI/Bubba Gee, BMI/Noontime
Tunes, BMI/Ya'Majesty’s Music, ASCAP/EMI April,
ASCAP/Reach Global, BMI/Songs Of Universal, BMI), HL,
RBH 96

ONE CALL AWAY (Almo, ASCAP/Trak Starz, ASCAP/Irv-
ing, BMI/Jackpot, ASCAP/Ching Chong, BMI), HL, H1o0 7;
RBH 15

ONE DAY AT ATIME (Universal, ASCAP/Brothers
Street, ASCAP/Malik & Milan’s Money, ASCAP/Thug
Nation, BMI/Eight Mile Style, BMI/Jaceff, ASCAP/Resto
World, ASCAP), WBM, RBH 68

OOCHIE POP (Zomba, ASCAP/The Braids, ASCAP/Pis-
capo, ASCAP/Black Mob, ASCAP/Rock Pop, BMI), WBM,
RBH 100

OVERNIGHT CELEBRITY (Stayin High, ASCAP/EMI
April, ASCAP/Ye World Music, ASCAP/Mirimode,
BMI/Songs Of Universal, BMI/Len-lon, BMi/Stone Dia-
mond, BMI/Almo, ASCAP), HL/WBM, H100 15; RBH 9

o P wom

PAINT ME A BIRMINGHAM (Songs Of DreamWorks,
BMI/Princetta, BMI/Mama’s House, BMI/Cherry River,
BMI), CLM, CS 7; H100 49

PARA TODA LA VIDA (LGA, BMI) LT 20

PASSENGER SEAT (Emerto, ASCAP/EMI April,
ASCAP/Little Cricket, ASCAP), HL, CS 19

PERFECT (Sony/ATV Tree, BMI/Wenonga, BMI/Gold
Watch, BMI), HL/WBM, CS 6; Hioo 57

POR QUE NO (Lideres, ASCAP) LT 40

PROTOTYPE (Gnat Booty, ASCAP/Chrysalis, ASCAP),
HL, RBH 94

PULLUP (Mudslide, BMI/Abood, BMI) RBH 82

PUSH (D. Trotman, BMI/Starks, BMI/Rich Kid,
BMI/Pleasure Music, BMI) RBH 59

L] ° ——

QUE LLORO (Sony/ATV Discos, ASCAP) LT 7

A QUE NO TE VAS (Brantunes, ASCAP/Maximo
Aguirre, BMI/Mark Portmann, BMI/Universal-Musica
Unica, BMI) LT 31

QUESTIONS (Zomba Songs, BMI/R.Kelly, BMI), WBM,
RBH 40
QUITEMONOS LA ROPA (Sony/ATV Discos,
ASCAP/World Deep, BMI/Sony/ATV Latin, BMI/Blueplat-
inum, ASCAP) LT 49

e R -—

READ YOUR MIND (Tuff Huff, BMI/Grindtime,
BMI/Pay Town, BMI) RBH 30

THE REASON (Spread Your Cheeks And Push Out The
Music, ASCAP), WBM, H1o0 19

REDNECK WOMAN (Sony/ATV Cross Keys,
ASCAP/Gracie Girl, ASCAP/WB, ASCAP), HL/WBM, CS 8;
H100 45

REMEMBER WHEN (EMI April, ASCAP/Tri-angels,
ASCAP), HL, CS 13; H100 51

RIDE WIT U (Universal, ASCAP/Tetragrammaton,
ASCAP/Nivrac Tyke, ASCAP/Jesse Jaye, ASCAP/BIG
JAMES, ASCAP/Famous, ASCAP/5so Cent, ASCAP/High On
Life, ASCAP/Mouth Fuil O’ Gold, ASCAP), HL/WBM, Hio0
67; RBH 29

ROSES (Gnat Booty, ASCAP/Chrysalis, ASCAP/Seven
Sax, ASCAP), HL, H100 46; RBH 31

ROUGH & READY (BMG Songs, ASCAP/Mrs. Lumpkins
Poodle, ASCAP/BMG, PRS/Multisongs BMG, SESAC) CS

57

ROUND HERE (Val's Child, ASCAP/F.0.B.,
ASCAP/Domani And Ya Majesty's Music, ASCAP/Copy-
right Control) RBH 8o

RUBBER BAND MAN (Domani And Ya Majesty’s Music,
ASCAP/Crump Tight, ASCAP) H100 44; RBH 19

-

SALT SHAKER (TVT, BMI/ColliPark, BMI/EWC, BMI/Da
Crippler, BMI/C'Amore, BMI/Me & Marq, ASCAP/EMI
April, ASCAP/EMI Blackwood, BMI), HL, H100 38; RBH 24

SAVE A HORSE (RIDE A COWBOY) (Big Love,
ASCAP/WB, ASCAP), WBM, CS 58

SAY AY AY AY (Melaza, BMI/Dutty Rock, ASCAP/EMI
April, ASCAP), HL, RBH 84

SELFISH (Donut Boy, BMI/EMI April, ASCAP/Zhifi,
ASCAP/Gimmie My Publishing, BMI/EM Blackwood,
BMI/Springtime, BMI), HL, RBH 73

SE ME H1ZO TARDE LA VIDA (Musinda, ASCAP) LT 45

SHAKE (Killa Cam, BMI/Tiara's Daddy's Music,
BMI/Copyright Control) RBH 89

SHE THINKS SHE NEEDS ME (Songs Of DreamWorks,
BMI/API Country Music, BMI/E Ticket, BMI/Cherry River,
BMI/Still Working For The Woman, ASCAP/MXC,
ASCAP/ICG, BMI/EMI Blackwood, BMI/Shane Minor,
BMI), CLM/HL, CS 33

SICK AND TIRED (ShanCan, BMI) CS 51

SIDE SHOW (Ghetto Pop 2000, ASCAP/EMI April,
ASCAP), HL, RBH 83

SIMPLE LIFE (Nashville DreamWorks Songs,
ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BM!/Songs Of Universal,
BMI/Songs From The Engine Room, BMI), CLM/HL/WBM,
CS17; Hio0 74

SLOW JAMZ (Stayin High, ASCAP/Konman Entertain-
ment, ASCAP/Roc Da World, ASCAP/Diplomat, ASCAP/Ye
World Music, ASCAP/EMI April, ASCAP/Almo, ASCAP), HL,
H1oo 37; RBH 26

SLOW MOTION (Money Mack, BMI) RBH 32

SMILE (50 Cent, ASCAP/Lloyd Banks, ASCAP/Univer-
sal, ASCAP/No I.D., BMI/Jobete, ASCAP), HL, RBH 90

SMOKIN’ GRASS (Extreme Writers, ASCAP/Easel,
ASCAP/WB, ASCAP/Warner-Tamerlane, BMI/Green Ivy,
BMI), WBM, CS 60

SOLITAIRE (EMt Jemaxal, ASCAP/EMI April,
ASCAP/S)L-RSL Song Company, ASCAP/Lastrada,
ASCAP/Welbeck, ASCAP/Sony/ATV Tunes, ASCAP), HL,

H100 61

SOMEBODY (WB, ASCAP/Gravitron, SESAC), WBM, CS
24

SOMEDAY (Warner-Tamerlane, BMI/Arm Your Dillo,

SOCAN/Zero-G, SOCAN/Black Diesel, SOCAN), WBM,
H1o0 25

SOMEONE TO SHARE ITWITH (Mike Curb, BMI/Curb,
ASCAP), WBM, CS 49

SONGS ABOUT RAIN (Sony/ ATV Timber, SESAC/Hills-
boro Valley, SESAC/Sony/ATV Tree, BMI/Cake Taker,
BMI/Corn Country, BMI), HL, CS 14; H100 72

SORRY 2004 (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/EMI April, ASCAP/Ein-
nor, ASCAP/Antonio Dixon's Muzik, ASCAP/E.D. Duz-It,
BMI/Anthony Nance Muzik, ASCAP/E Two, ASCAP), HL,
H1o0 28; RBH 12

SO SEXY (R.Kelly, BMi/Zomba Songs, BMI/Stayin
High, ASCAP/Almo, ASCAP), HL/WBM, RBH 70

SPLASH WATERFALLS (Ludacris, ASCAP/EMI April,
ASCAP/Copyright Control/Alrudy, ASCAP/Almo, ASCAP),
HL, H100 20; RBH 11

STEP IN THE NAME OF LOVE (Zomba Songs,
BMI/R.Kelly, BMI), WBM, RBH 38

STILL IN LOVE (Aliarose Music, BMI/Irving, BMI/Al
Green, BMI), HL, RBH 43

SWEET SOUTHERN COMFORT (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Brad To The
Bone, ASCAP), HL/WBM, CS 3; H100 40

—' L]

TAKE MY BREATH AWAY (Famous, ASCAP/WB,
ASCAP), HL/WBM, H1o0 31

TAKE YA CLOTHES OFF (Bone Crusher, ASCAP/BMG
Songs, ASCAP/Lliwellyn, ASCAP/Southern Crunk,
ASCAP/PMHI, ASCAP/EWC, BMI/Da Crippler, BMI/Colli-
Park, BMI/EMI Blackwood, BMI), HL, RBH 92

TANTO LA QUERIA (WB, ASCAP) LT 30

TARDES NEGRAS (Curci, ASCAP) LT 14

TEAR IT UP (Dirtiest Thirstiest, ASCAP/Dark Society,
ASCAP/L. Matos, ASCAP/Boomer X, ASCAP/Dead Game,
ASCAP/EM! April, ASCAP/Crump Tight, ASCAP/EMI Black-
wood, BMI/Stone Diamond, BMI/Cyptron, BMI/Jobete,
ASCAP/Zomba, ASCAP/Soundtron Tunes, BMI/Zomba
Songs, BMI/TCF, ASCAP/Fox Film, BM), HL/WBM, H100
93; RBH 58

TE LLAME (Rubet, ASCAP/Universal Musica,

Bilboard SINGLES AND TRACKS SONG INDEX.

ASCAP/2000 Amor, ASCAP/Sony/ATV Discos, ASCAP) LT
26

TENGO GANAS (VMR, ASCAP/F..P.P, BMI) LT1

TE QUISE OLVIDAR (BMG Songs, ASCAP) LT 23

TE QUISE TANTO (Doble Acuarela Songs, ASCAP) LT 3

THANK GOD I'M A COUNTRY BOY (Cherry Lane,
ASCAP/DreamWorks Songs, ASCAP), CLM, CS 40

THAT’S WHAT SHE GETS FOR LOVING ME (Sony/ATV
Tree, BMI/Showbilly, BMI), HL, CS 15; H100 66

THINK ABOUT YOU (Uncle Ronnie’s, ASCAP/EMI April,
ASCAP/Ghost Manor, BMI), HL, RBH 39

THIS LOVE (Careers-BMG, BMI/February Twenty Sec-
ond, BMI/Valentine Valentine, ASCAP), HL, H100 5

THIS WAY (Chappell & Co., ASCAP/Double Vinyl,
BMI/Triclops Media, BMI/Dilated Junky, ASCAP/Little A
Music, BMI/EMI Blackwood, BMI/Kanye West, BMI),
HL/WBM, RBH 56

THROUGH THE WIRE (Dyad, BMI/Warner-Tamerlane,
BMI/Neropub, BMI), HL/WBM, RBH 35

TIME’S UP! (Jae'wons, ASCAP/|ustin Combs,
ASCAP/EMI April, ASCAP/Nate Dogg, BMI/Scott Storch,
ASCAP/TVT, ASCAP/Tuff Jew, ASCAP), HL, RBH 63

TIPSY (Jerrell Jones, ASCAP/Tarpo, ASCAP/Notting
Dale, ASCAP/EMI April, ASCAP), HL, H100 3; RBH 6

TOUGHER THAN NAILS (Songs Of Daniel Music,
BMI/Tanasi Island Music, BMI/Sony/ATV Tree, BMI/Big
Yellow Dog, BMI/Etta Baby Music, BMI/Copyright Solu-
tions, BMI), HL, CS 29

TOXIC (Colgems-EMI, ASCAP/Murlyn, ASCAP/Univer-
sal-PolyGram International, ASCAP), HL/WBM, H100 14

TU FOTOGRAFIA (Estefan, ASCAP/F.LP.P, BMI) LT 13

TURN ME ON (EMI April, ASCAP/Beane Tribe,
ASCAP/)ustin Combs, ASCAP/Da 12, ASCAP/C.Sills,
ASCAP/EMI, PRS/Spragga Benz, BM{) RBH 98
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U SHOULD'VE KNOWN BETTER (MonDeenise,
ASCAP/Shaniah Cymone, ASCAP/EMI April, ASCAP/Uncle
Bobby's Music, BMI/EM! Blackwood, BMI), HL, RBH 61

oss v -
VITAMIN S (EMI Blackwood, BMI/Mad House, BMI),

HL, RBH 72
— w L

WALKED OUTTA HEAVEN (WBM, SESAC/Babyboy's
Little, SESAC/Noontime South, SESAC/EMI April,
ASCAP/Black Baby, SESAC/Them Damn Twins, ASCAP/Air
Control, ASCAP), HL/WBM, RBH 49

WANNA GET TO KNOW YOU (50 Cent, ASCAP/Lioyd
Banks, ASCAP/Mouth Full O’ Gold, ASCAP/Universal,
ASCAP/Webstyle, BMI/Better-half, ASCAP/Leon Ware,
ASCAP), WBM, H100 23; RBH 14

WATCH THE WIND BLOW BY (Universal-Songs Of Poly-
Gram International, BMI/Slowborne, BMI/Hope-N-Cal,
BMI), HL/WBM, H100 73

THE WAY YOU MOVE (Gnat Booty, ASCAP/Chrysalis,
BMI/Carl Mo, BMI/Organized Noize, BMI/Hitco, BMI),
HL/WBM, H100 17; RBH 27

WEAR IT OUT (Divided, BMI/Universal, BMI/Ramal,
BMI/Warner-Tamerlane, BMI), WBM, RBH 85

WHAT IF (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI
April, ASCAP/E.D. Duz-It, BMI/Antonio Dixon's Muzik,
ASCAP/Brownsville, BMI/E2, BM{/EMI Blackwood, BMI),
HL, RBH 60

WHAT {T AIN'T (Sony/ATV Cross Keys,
ASCAP/Shmenonga, ASCAP/Sony/ATV Tree, BMI/Wenon-
ga, BMI), WBM, CS 56

WHAT'S HAPPENIN’ (Pinky Phat Phat, BMI/BMG,
BMI/Ensign, BMI/Tourian Musik, ASCAP/Saregama
India), HL, RBH 86

WHAT'S [T LIKE (EMI April, ASCAP/Air Control,
ASCAP/Them Damn Twins, ASCAP/EMI Blackwood,
BMI/MC Infinity, BMI), HL, RBH 37

WHAT WOULD YOU DO (Baby Ree Toonz,
BMI/Sony/ATV Songs, BMI/Rye Songs, BMI/Fox Film,
BMI/H Hersh H. Bomb, ASCAP/Dogg Foundation, BMI/N
With The Words, ASCAP), HL, RBH 99

WHEN | LOOK TO THE SKY (EMI April, ASCAP/Blue
Lamp, ASCAP), HL, H100 91

WHEN SOMEBODY KNOWS YOU THAT WELL (Melanie
Howard, ASCAP/Coburn, BMI), WBM, CS 44

WHEN THE SUN GOES DOWN (Sony/ATV Cross Keys,
ASCAP/Onaly, BM1), HL, CS 1; H100 27

WHISKEY GIRL (Tokeco Tunes, BMI/Sony/ATV Tree,
BMI/Big Yellow Dog, BMI), HL, CS 25

WHISKEY LULLABY (Sony/ATV Tree, BMI/Mr. Bubba,
BMI/Reynsong, BMI/Wha Ya Say Music, BMI/Wrensong,
BMI), HL, CS 34

WHITE FLAG (Warner Chappell, PRS/WB,
ASCAP/ Future Furniture, ASCAP/EMI April, ASCAP/BMG
Songs, ASCAP), HL/WBM, H100 26

WHOKNOWS (Soulchild, ASCAP/Universat,
ASCAP/Nivrac Tyke, ASCAP/Tetragrammaton,
ASCAP/Jesse Jaye, ASCAP) H1oo 75; RBH 28

WHY CAN'TWE ALL JUST GET A LONG NECK? (Of
Music, ASCAP/Song Catchers, ASCAP) CS 42

WILD WEST SHOW (Big Love, ASCAP/WB,
ASCAP/Music Of Combustion, BMI/Songs Of Windswept
Pacific, BMI), WBM, CS 23; Hi00 88

WITH YOU (Jess, ASCAP/World Of Andy Music,
ASCAP/Universal, ASCAP/Sony/ ATV Timber, SESAC/Tur-
tle Victory, SESAC/EMI April, ASCAP/Jessica Simpson,
ASCAP), HL/WBM, H100 24

THE WRONG GIRL (Sony/ ATV Timber, SESAC/Hills-
boro Valley, SESAC/Sony/ATV Tree, BMI/Cake Taker,
BML/Corn Country, BMI), HL, CS 31

L] v -

Y DICEN (Universal Musica, ASCAP) LT 46

YEAHK! (TVT, BMI/Lil Jon 00017 Music, BMI/Christo-
pher Garrett, ASCAP/Hitco South, ASCAP/Music Of
Windswept, ASCAP/Christopher Mathew, BMI/Ludacris,
ASCAP/EMI April, ASCAP), HL/WBM, H100 1; RBH 1

YOU ARE (Nashville DreamWorks Songs,
ASCAP/Paper Angels, ASCAP/Sunchaser, ASCAP/Cherry
Lane, ASCAP/Monkey Feet, ASCAP/Careers-BMG,
BMI/Silverkiss, BMI/Warner-Tamerlane, BMI),
CLM/HL/WBM, CS 52

YOU DON'T KNOW MY NAME (Lellow, ASCAP/EMI
Aprit, ASCAP/Ye World Music, ASCAP/Uncle Bobby's
Music, BMI/EMI Blackwood, BMI/A-Dish-Of-Tunes, BM),
HL, RBH 34

YOU DON'T WANT DRAMA (Le Vegas, ASCAP/All My
Publishing, BMI/All My Own Publishing, BMI) RBH 64

YOU'LL THINK OF ME (Almo, ASCAP/Original Bliss,
ASCAP/EMI April, ASCAP/Ty Me A River, ASCAP/JesKar,
ASCAP), HL, CS 2; H1o0 32

YOU RAISE ME UP (Peermusic, ASCAP/Universal,
ASCAP), HL/WBM, Hi00 77

YOU'RE IN MY HEAD (EMI Blackwood, BMI/Shane
Minor, BM!/Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of
Windswept, ASCAP), HL/WBM, CS 21

Y QUE (SongLibra, ASCAP) LT 34

Y TODO QUEDA EN NADA (World Deep,
BMI/Sony/ATV Latin, BMI/Blueplatinum,
ASCAP/Sony/ATV Discos, ASCAP) LT 6
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R&B Enjoying Rare Dominance Over Rap

Despite hip-hop’s undeniable
popularity. the top four titles on the
Hot R&B/Hip-Hop Singles & Tracks
chart are all of the R&B variety.

While Usher’s “Yeah!” main-
tains its position atop the chart,
his “Burn” advances 5-4, sand-
wiching “If I Ain’t Got You” by
Alicia Keys and “I Don’t Wanna
Know” by Mario Winans Featur-
ing Enya & P. Diddy at No. 2 and
No. 3, respectively.

The last time the top four titles
on this
chart did
not include
a rap track
was more
than one
year ago, in
the Jan. 25,
2003, issue,
That was
when
Aaliyah led with “Miss You,” fol-
lowed by “Bump, Bump, Bump” by
B2K and P. Diddy, “Ignition” by R.
Kelly and ironically, “Love of My
Life (An Ode to Hip Hop)” by
Erykah Badu Featuring Common.

Meanwhile, Lil Flip makes his
first appearance in the top 10 with
“Game Over (Flip).”

Of the seven other times Flip has
been on the chart (all but one were
as a featured artist), the closest the
Houston native came to the top 10
was as a guest on David Banner’s.
“Like a Pimp,” which peaked at No.
15 in July 2003.

WINANS ‘KNOWS’ R&B

MAROONED AT 5: “This Love” by
Maroon5 inches up The Billboard
Hot 100 from 6-5, becoming the
first pop/rock airplay-only song
to reach that region of the chart
this year.

With ratings, and therefore audi-
ence totals, favoring stations that
play R&B and hip-hop, it has
become increasingly difficult for
pop or rock titles to garner enough
listener impressions to find the
upper regions of the chart.

“This Love,” which spent four
weeks atop Hot Digital Tracks,
seems destined to climb no
higher. Beyoncé’s “Naughty Girl”
is in hot pursuit, moving 9-6 with
a 12.7 million listener increase,
compared with Maroon5’s 3.8
million increase.

It seems that the No. 5 rank has
become the ceiling on the Hot 100
for pop/rock titles that don’t have a
retail-available single. The last
three airplay-only titles from this
genre to reach the upper echelon
of the chart—3 Doors Down’s
“Here Without You,” Matchbox
Twenty’s “Unwell” and “Bring Me
to Life” by Evanescence Featuring
Paul McCoy—all stalled at that
position. You would have to go
back exactly one year ago this week
to find a higher peak, when 3
Doors Down topped out at No. 4

with “When I’'m Gone” in the April
26, 2003, issue.

RURAL ROUTE RUCKUS: While a
solo female artist has not topped
Hot Country Singles & Tracks in
more than two years, the most
likely candidate to end that
drought is not

Should Wilson impact the top
five next issue, “Redneck Woman”
will become the fastest top five
accomplishment by an artist with-
out any prior chart history since
we adopted Nielsen Broadcast
Data Systems data for this chart in
the Jan. 20, 1990, issue.

one of the for-
mat’s veterans
but a feisty
rookie with

momentum to §ilyjo Pietroluongo
Sp?;:re: silvio@billboard.com

pic newcom- Minal Patel
er Gretchen mpatel@billboard.com

Wilson takes the
checkered flag
into country’s

Wade Jessen

wjessen@billboard.com
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top 10 faster
than any new artist debut in nearly
eight years and does so with the
chart’s biggest increase. Up 608
detections in its seventh week,
“Redneck Woman” shoots 14-8, the
quickest trip into the top 10 for a
new artist’s debut single since
LeAnn Rimes’ “Blue” peaked at
No. 10 in the July 6, 1996, issue.

Considering the sluggish speed
of the country chart, Wilson’s
ascent can be characterized as
lightning-fast. In the top 10 this
issue, the average number of
chart weeks is 19.2. Of the five
debut singles by new acts in the
top 40 this issue, the average
chart stay is 13.8 weeks.

NEXT STOP: “Last Train Home”
by Lostprophets makes a rare
three-spot jump from 4-1 on the
Modern Rock chart. It is the
biggest climb into the pole posi-
tion on the chart since “Smooth
Criminal” by Alien Ant Farm
made an identical leap to No. 1
in the Aug. 17, 2001, issue.

The song that “Home” displaces
at the top of the Modern Rock list,
“The Reason” by Hoobastank,
moves into the top 10 of the Main-
stream Top 40 chart with a 14-9
jump. The track is the second Mod-
ern Rock No. 1 to make that por-
tion of the Mainstream Top 40
chart this year following Linkin

Park’s “Numb,” which matches the
total of all of 2003.

On Hot Digital Tracks, “The
Reason” moves 3-2 with 11,000
paid downloads, only 1,000
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NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

STAIND
Zoe Jane ATLANTIC 69.9

behind chart leader “My Band”
from D12.

Additional reporting by Anthony
Colombo in New York.

DATA
’ 1“”‘”" PROVIDED BY
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NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
NO NEW SONGS SHOWED

67.0 TOP 10 CALLDUT POTENTIAL
ove Song ZOMBA THIS WEEK
RECENTL_¥_TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL RECEsmg(T)EgE'ggNg%VlTH TOP 10 CALLOUT POTENTIAL
D GGl e v el L8
IM
2 TakeAVIFy)_'B_reath Away COLUMBIA 18.5 2 Breathe (DJMG = 7196
EVANESCENCE
3 EBc'I_w_tmt\(Rl\{%?zsﬂos. 764 N3 gy ""'“°"X'¥”W%‘.Jﬁ 78.8
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4 I'Miss You GEFFEN 732 §4 1t Only Hurts When I'm Breathing iDJMG 113
5 THREE DAYS GRACE 7110 KENNY LOGGINS
(1 Hate) Everything About You ZOMBA 5 ; 11.3
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£ This Love RMG .
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NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
SEETHER FEAT AMY LEE 87.8

ICA SIMPSON
Take My Breath Away COLUMBIA 746 Eﬂfﬂgﬁ%‘dﬁ,\, 7
LIVE 66.2 45 ATLANTIC 4.5

Runang' GEFFEN |
RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL

ﬁ I'm Ready LAVA 66.1 1 EVANESCENCE 85.0
RECENTLY TESTED SONGS WITH TP 10 CALLOUT POTENTIAL Everybody s Fool WIND-UP :
1 o Al WG 83.6 2 Cold COLUMBIA 76.6
It Only Hurts When I'm Breathing IDJMG SWITCHFOOT
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3 3?5%% il b 11 4 Everything I've Known EPIC 104
4 3 DOORS DOWN 16.4 5 THREE DAYS GRACE 68.8
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5 Love Song ZOMBA 16.2 b (Can't Get My) Head Around You COLUMBIA 68.5
6 PAT MCGEE BAND 13.7 7 INCUBUS 66.5
. Talk Show On Mute EPIC .

Beautiful Ways WARNER BROS.

ongs are blind tested online by Promosguad using multple listens and a nationwide sample of carefully profiled music consumers. Songs are
rated on a 1-5 scale; final results are based on weighted positives. Songs with a score of 65 or more are judged to have top 10 caliout potential,
although that benchmark number can fluctuate based on the strength of available music. New Releases are songs that have been recently
serviced to or impacted at their respective formats; Recently Tested Songs are the songs tested during the past month with the highest score.
R&B/Hip-Hop and Rhythmic HtPredictor located in R&B/Hip-Hop section. For a complete list of current songs with Top 10 Callout Potential, see
HitPredictor.com. © 2004. Promosquad is a trademark of Think Fast LLC.
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Yeah! 2 Whs At 1 This Love 2Whs AtNo 1 You Raise Me Up 6 Whs AtNo.1 114 Last Train Home 1 WAtNo 1
USHER FEAT. LIL JON & LUDACRIS (LAFACEZOMBA] MAROONS (OCTONE//RMG) JOSH GROBAN (143/REPRISE] LOSTPROPHETS (COLUMBIA}
This Love My Immortal The First Cut Is The Deepestﬁ 1 The Reason
MAROONS [OCTONE/J/AMG) EVANESCENCE (WINO-UP) SHERYL CROW {AGM/INTERSCOPE] HOOBASTANK {ISLAND/ADJMG!
Toxic Someda 100 Years 2 Love Song
BRITNEY SPEARS {JIVE/ZOMBA) NICKELBACK_ [ROADRUNNERADIMG] FIVE FOR FIGHTING (AWARE/COLUMB1A) 311 (MAVERICKVOLCANO/ZOMBA)
My Immortal 100 Years White Flag 6 Cold Hard Bitch
EVANESCENCE (WINO-UP) FIVE FOR FIGHTING {AWARE/COLUMBIA} DIDO (ARISTA/AMG) JET (ELEKTRA/ATLANTIC)
With You Here Without You Forever And For Always 3 | Miss You
JESSICA SIMPSON (COLUMBIAI, 3DOORS DOWN (REPUBLIC/UNIVERSAL/UMRG) SHANIA TWAIN (MERCURY/IDJMG} BLINK-182 (GEFFEN)
One Call Away It's My Life Calling All Angels 687 Lying From You
CHINGY FEAT.J WAV (DISTURBING THA PEACECAPITOL NG DOUBT (INTERSCOPE) TRAIN (COLUMBIA) LINKIN PARK_(WARNER BROS.)
My Band The First CutIs The Deepestﬁ Ain't No Mountain High Enough 5 Megalomaniac
D12 (SHAOY/INTERSCOPE} SHEAYL CROW [ARM/INTERSCOPE) MICHAEL MCOONALD (MOTOWN/UMRG) INCUBUS [IMMORTALEPIC)
Tips Bright Lights Unwell 8 The Outsider
JS-KWON (50 S0 DEFZOMBA) MATCHBOX TWENTY [ATLANTIC MATCHBOX TWENTY (ATLANTIC) APERFECT CIRCLE {VIAGIN
The Reason The Reason Drift Away ? B Silver And Cold
HOUBASTANK (ISLAND/IDJMG) HOOBASTANK (ISLANO/IDJMG] UNCLE KRACKER FEAT. OOBIE GRAY (LAVA) AFI {NITRO/DREAMWORKS/INTERSCOPE)
Hotel Why Don't You &1 This One's For The Girls 413 Heel Over Head
CASSIOY FEAT. R. KELLY (FULL SURFACE/J/RMG) SANTANA FEAT ALEX BAND OR CHAD KROEGER (ARISTA/RMG, MARTINA MCBRIOE (RCA NASHVILLE} PUDDLE OF MUOD_(FLAWLE SS/GEFFEN)
The Way You Move Breathe Love's Divine 11414 {Can't Get My) Head Around Vouw
OUTKAST FEAT SLEEPY BROWN (LAFACEZOMBA! MELISSA ETHERIOGE (ISLAND/IOJMG) SEAL (WARNER BROS) THE OFFSPAING [COLUMBIA)
Naughty Girl White Flag You Make Me Feel Brand New 10 Echo
BEYONCE (COLUMBIA) DIDO {ARISTA/RMG) SIMPLY RED (SIMPLYRED.COM/RED INK] . TRAPT (WARNER BROS}
Take My Breath Awayﬁ Fallen Big Yellow Taxi 13415 Ride
JESSICA SIMPSON (COLUMBIA) SARAH MCLACHLAN (ARISTA/RMG) COUNTING CROWS FEAT VANESSA CARLTON 0°6) THE VINES (CAPITOL)
Someday Everythin Buy Me A Rose 11 Figured You Out
NICKELBACK (ROADRUNNER/IDIMG) ALANIS MORISSETTE (MAVERICK/REPRISE) LUTHER VANOROSS (J/AMG) NICKELBACK (ROAORUNNER/IOJMG)
Numb Hey Ya! Just For You 12 One Thing
LINKIN PARK (WARNER BROS) DUTKAST (LAFACEZOMBAI LIONEL RICHIE {ISLANO/IDIMG} FINGER ELEVEN (WIND-UP}
Are You Gonna Be My Gir! g Extraordinary Here Without You 160 17 Maps
JET (ELEKTRAVATLANTIC) LiZ PHAIR (CAPITOL] 3D00RS DOWN (REPUBLIC/UNIVERSAL/UMRG) YEAH YEAH YEAHS (INTERSCOPE)
Come Clean When | Look To The Skyﬁ Why Don't You & | 16 {I Hate) Everything About Vouw
HILARY DUFF (BUENA VISTA/HOLLYWOOD) TRAIN {COLUMBIA) SANTANA FEAT ALEX BAND OR CHAD KROEGER (ARISTARMG) THREE DAYS GRACE JIVEZOMBA!
Don't Tell Me Devils And Angels | Miss Us 18] 21 Running Blind
AVAIL LAVIGNE (ARISTARMG) TOBY LIGHTMAN (LAVAI KENNY LOGGINS (AL THE BEST!) BODSMACK (REPUBLICAUNIVERSAL/UMRG)
Hey Mama Sunrise | Want To Know What Love Is 118 Numb
BLACK EYED PEAS (ARM/INTERSCOPE) NORAH JONES (BLUE NOTE/EMC) WYNONNA (CURB} N | LINKIN PARK (WARNER BAOS,)
The First Cutls The Deepestﬁ Away From The Sun It Only Hurts When {'m Breathing ﬁ o 19| Reptilia
SHERYL CROW (A&M/INTERSCOPE) 3D00RS DOWN (REPUBLIGUNIVERSALUMRG) SHANIA TWAIN IMERCURY/10JMG] THE STROKES (RCA/RMG)

Compited from a national sample of data supplied by Nielsen Broadcast Data Systems. 119 mainstream top 40, 86 adult top 40, 33 aduft contemporary and 86 modern rock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. @ Songs showing
an increase in detections over the previous week, regardless of chart movement. A song which has been on the chart for more than 20 weeks will generally not recewe a bullet, even if it registers an increase in detections. Songs below the top 15 on Aduft Top 40 and Adutt Contemporary are
removed from the chart after 26 weeks. All four radio charts run at deeper lengths in Airplay Monitor, Billboard Information Network, and billboard.com. rindicates tite earned HitPredictor status in research data provided by Promosquad. © 2004, VNU Business Media, inc. All rights reserved.
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EC Probe

Continued from page 5

on the recorded music industry,
Liider says the EC also wants to
examine competition concerns in
related markets, such as TVs and
portable music players.

READING THE TEA LEAVES

Both parties involved in the
merger are viewing the suspension
of the probe as a technicality that
should not affect the outcome of
their deal.

Sony Music and BMG acknow!-
edge that the EC has to deai with a
massive volume of data in its probe.

“In light of the volume of these
submissions, we welcome the
Commission’s decision to adjust its
timetable to allow a greater oppor-
tunity for these facts to be assessed
and understood,” a BMG spokes-
man says.

In a statement, Sony Music says,
“Extensions of this kind have
become increasingly common in the
EU in recent years and, as of May 1,
2004, changes to the EU Merger Reg-
ulation wili come into effect that give
the staff additional time almost as a
matter of course. Because the indus-
try is so complex, we appreciate that
the Commission staff need more
time to complete their review.”

Opponents of the deal have a dif-
ferent view of the delay.

“It’s a good sign,” says Helen
Smith, deputy secretary general for
independent labels group Impala.
“It shows that the Commission is
taking this case very seriously and
looking at the full impact across
the whole music market—includ-
ing areas like the Internet and pub-
lishing.”

In addition to macro-economic
data, the EC has asked for informa-
tion on a wide range of issues relat-
ing to business conditions, contrac-
tual relationships and competition.

Numerous companies polled by
Billboard—including labels, music
publishers, retailers, e-tailers and
collecting societies—confirm they
have received an EC questionnaire
relating to the probe.

The questionnaire seeks infor-
mation on the respondents’ biggest
customers and sales results and asks
whether the market has changed
significantly since the EC’s 2000
probe into the proposed EMI/Warn-
er Music merger.

AN INFO BINGE

Companies large and small are
having trouble meeting EC dead-
lines, Billboard has learned.

“|The commissioners| are on an
information binge,” says an execu-
tive from a major not party to the
merger. “They’ve asked for a great
deal of data and given a very short
deadline. That’s part of the problem.”

British retailer HMV has replied to
its questionnaire. HMV Group COO
Brian McLaughlin declines to com-
ment on his company’s contribu-
tions to the probe. European retail
body GERA says it has not received a
questionnaire.

European collection societies
were also asked to provide com-
ments and data on the impact of the
merger and their contractual rela-
tionships with their members.

Munich-based GEMA chairman
Reinhold Kreile says he is concerned
about whether the merger would
adversely affect authors’ rights.

“GEMA is not saying that this
merger encroaches upon such rights
but believes it is necessary for the
Commission to determine whether
there is any risk of such adverse
effect,” Kreile says.

“This is the basic position that
GEMA has taken in such cases.
|Aside from that], we do not com-
ment on the economic affairs of our
contractual partners.”

Kreile says the EC has asked
GEMA about the status of European
royalty rates. GEMA is embroiled in
a conflict with trade body IFPI
Germany over the level of mechan-
ical rates paid by the labels to col-
lecting societies.

At the same time, Universal Music
has lodged a complaint with the EC
on the issue against BIEM, the trade
body representing European soci-
eties collecting mechanical rights.

Kreile says IFPI's action could be
seen as an “arbitrary act of an oli-
gopoly exerting a dominant influ-
ence on the market.” He says it is
natural to ask “whether the merger
would serve to additionally streng-
then this oligopoly.”

THE PUBLISHERS’ VIEW

Billboard understands that a num-
ber of objections also have been
raised by European publishers, which
say fewer labels will mean fewer win-
dows to exploit their repertoire.

“Diversity has always been a key
principle underlying music pub-
lishing,” says Hamburg-based
Peermusic European president
Michael Karnstedt. “Any kind of
concentration reduces the oppor-
tunities for individual expression.
It is not good when only a concen-
trated number of companies are
able to exploit our catalogs.”

Sony and Bertelsmann are con-
vinced that they have presented
good arguments in favor of the
merger. BMG chairman/CEO Rolf
Schmidt-Holtz previously told Bil/-
board, “We have argued our case
well in Brussels.”

While presenting the company’s
financial results for 2003, Bertels-
mann chairman Gunter Thielen said
last week: “I am confident that the
merger will be approved by Septem-
ber, as there are not many alterna-
tives in the record market. I know
that the EU Commission will review
the application objectively.”

In its statement, Sony Music reaf-
firmed the importance of the merg-

r. “We're excited about the value the
Sony BMG joint venture creates for
music lovers around the world. It is
a pro-competitive response to the
challenges faced by the recorded
music industry, and we will continue
to provide every assistance to the
European Commission to help
underscore that fact.”

Additional reporting by Emmanuel
Legrand in London.
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KENNY CHESNEY, THERE GOES MY LIFE
RHONDA VINCENT, IF HEARTACHES HAD WINGS
KEITH URBAN, WHD WOULDNT WANNA BE ME
BRIAN MCCOMAS, YOU'RE IN MY HEAO
JIMMY WAYNE. | LOVE YOU THIS MUCH

CHELY WRIGHT, BACK OF THE BOTTOM DRAWER
JOE NICHOLS, COOL 7O BE A FOOL

NORAH JONES, SUNRISE

BROOKS & DUNN, YOU CAN'T TAKE THE HONKY TONK.
DIERKS BENTLEY, WHAT WAS | THINKIN'

BRAD PAISLEY, CELEBRITY

TRACE ADKINS, HOT MAMA

SHERYL CROW, THE FIRST CUT IS THE OEEPEST
SCOTTY EMERICK, THE COAST IS CLEAR

J-KWON, TIPSY
JAGGED EQOGE. v/HAT'S IT LIKE
PETEY PABLO, FREEK-A-1FEK
JANET JACKSOMN. | WANT YOU
- MUSIQ, WHO KNIWS
. RUBBER BAND MAN
JOE, RIDEWTU
AVANT, DON'T TAKE YOUR LOVE AWAY
PRINCE. MUSICOLOGY
BEENIE MAN, DUDE
CARL THOMAS, VIAKE {T ALRIGHT
BIG TYMERS, NC: LOVE {BEAUTIFUL LIFE)
BABYFACE. THE _ONELINESS
CASSIDY, HOTEL
ELEPHANT MA®, JOOK GAL (WINE WINE)
CASSIDY, GET NG BETTER
BBALL & MJG. YOU DON'T WANT DRAMA

NEW ONS

TWISTA, OVERNI3HT CELEBRITY
R. KELLY, HAPPY 2EQPLE
PRINCE, MUSICOLOGY

LUDACRIS, BLOW IT OUT
MAROONS, THIS LOVE

A.Fl, SILVER AND COLD
ROONEY. I'M SHAKIN

TRAPT. ECHO

JET, COLO HARD BITCH
KENNY CHESNEY, NO SHOES, NO SHIRT, NO PROBLEMS THE STROKES, REPTILIA
TOBY KEITH, BEER FOR MY HORSES
RASCAL FLATTS, ) MELT

NEW ONS
NO NEW ONS THIS WEEK

RARIMNRERE SRR NNORON S EE S

ERENRRERN SRR

KATY ROSE. OVERORIVE
NEW ONS

PRINCE, MUSICOLOGY

LUDACRIS, BLOW IT OUT

—
S8 KANYE WEST, ALL FALLS DUWN | CLAY WALKER, | CAN T SLEEP A8 BEYONCE, NAUGHTY GIRL §8 JOSS STONE, FELL IN LOVE WITH A BDY
£ 8 ALICIA KEYS, IF | AIN'T GOT YOU F3 BUDDY JEWELL, SWEET SDUTHERN COMFORT FE OUTKAST, ROSES ¥E USHER, YEAH

ER D12 MYBAND <. KEITH URBAN, YOU LL THINK OF ME £F USHER, YEAH @8 MAROONS, THIS LOVE

. USHER, YEAH '8 MONTGOMERY GENTRY, IF YOU EVER STOP LOVING ME I} D12.MYBAND £¥ EVANESCENCE. MY IMMORTAL

LB JAY-Z, DIRT OFF YCUR SHOULDER 3 JOSH TURNER, LONG BLACK TRAIN I3 YELLOWCARD, OCEAN AVENUE ¥ HOOBASTANK, THE REASON

£ 5 CHINGY, DNE CALL AWAY 3 DIERKS BENTLEY, MY LAST NAME LR JAY-Z DIRT OFF YOUR SHOULDER ] OUTKAST ROSES

E'8 LILFUP,GAME OV=R F8 GARY ALLAN, SDNGS ABOUT RAIN Yl J-KWON, TIPSY '8 JET, ARE YOU GONNA BE MY GIAL

"1 BEYONCE, NAUGHTY GIRL [0 XENNY CHESNEY & UNCLE KRACKER, WHENTHE SUNGOES 00w R AVRIL LAVIGNE, DON'T TELL ME [ JANET JACKSDN, [ WANT YOU

B 8 DUTKAST, ROSES #.' GRETCHEN WILSON. REDNECK WOMAN LE KANYE WEST, ALL FALLS OOWN &8 BRITNEY SPEARS, TOXIC

L1 LUDACRIS, BLOW IT OUT 10" CLINT BLACK. SPEND MY T!ME ([} PRINCE. MUSICOLOGY X[ ALICIAKEYS, IF [ AIN'T GOT YOU

£30 G-UNIT SMiLE 41/l SHEDAISY, PASSENGER SEAT LiF G-UNIT, WANNA GET ZKNOW U 175 BLACK EYEO PEAS, HEY MAMA

kY3 MONICA, U SHOU_D'VE KNOWN BETTER A4 CARDLYN DAWN JOHNSON , SIMPLE LIFE '¥2 SIMPLE PLAN, DDN'TWANNA THINK ABOUT YOU  |RFA NDRAH JONES, SUNRISE

BE TWISTA, OVERNIGHT CELEBRITY EE' "DBY KEITH, WHISKEY GIRL EkL  CLAY AIKEN, THE Way FE) PRINCE. MUSICOLOGY

{78 MARID WINANS 1§ 0ON'T WANNA KNOW .78 REBA MCENTIRE. SOMEBODY ELY 1.1 RUBBER BANO MAN (L® BEYONCE, NAUGHTY GIRL
E 7 LUOACRIS, SPLASH WATERFALLS CROSS CANADIAN RAGWEE, SICK AND TIRED AL% YEAH YEAH YEAHS, MAPS BLE AVRIL LAVIGNE. DON'T TELL ME

E R, KELLY. HAPPY FEOPLE BILLY CURRINGTDN, | GOT A FEELIN' k[ TWISTA, OVERNIGHT CELEBRITY SARAH MCLACHLAN, STUPIO

EV2 DILATED PEDPLES, THIS WAY TDBY KEITH, AMERICAN SOLDIER .[§ HODBASTANK, THE REASON FIVE FOR FIGHTING, 100 YEARS

E G-UNIT. WANNA GET 2KNOW U KENNY CHESNEY, LIVE THOSE SONGS L1} BLACK EYED PEAS, HEY MAMA GAVIN DEGRAW, | DON'T WANT 70 BE
£ | SEAN PAUL.| M STILLIN LOVE WITH YOU MINDY SMITH. JOLENE LT MARIO WINANS, | DON'T WANNA KNOW HANSDN. PENNY AND ME

| WYCLEF JEAN, TAKE ME AS | AM EMERSDN DRIVE, LAST ONE STANDING LOSTPROPHETS, LAST TRAIN HOME KID RDCK. COLD AND EMPTY

g MARY J, BLIGE. I S A WRAP JULIE ROBERTS, BREAK DOWN HERE FIR SHAKIRA, POEM TO A HORSE THE DARKNESS, | BELIEVE IN A THING CALLED LOVE
£} RUBEN STUDDA3D, SORRY 2004 BRAD PAISLEY, LITTLE MOMENTS EVANESCENCE, MY IMMORTAL JOHN MAYER, CLARITY
F-% TAMIA, QUESTIONS ALAN JACKSON & JIMMY BUFFETT. IS FVE O CLOCK STMEWHERE UL FLIP, GAME OVER LOS LDNELY BDYS, HEAVEN

MICHAEL ANDREWS, MAD WDRLD
PETEY PABLO, FREEK-A-LEEK
ALICIA KEYS, JF | AIN'T GOT YOU

JESSICA SIMPSON, TAKE MY BREATH AWAY
JANET JACKSON. | WANT YOU

TOBY LIGHTMAN. OEVILS AND ANGELS
BRITNEY SPEARS, TOXIC

FINGER ELEVEN. ONE THING

LINKIN PARK, LYING FROM YOU

AVRIL LAVIGNE, DON'T TELL ME

TWISTA, OVERN(GHT CELEBRITY
SHAKIRA, PDEM 70 A HORSE
MICHAEL ANDREWS. MAD WORLD

SWITCHFODY, MEANT YO LIVE

MICHAEL ANDREWS, MAD WORLO
BLINK-182, | MISS YOU

NO OQUBT, IT'S MY LIFE

3 DOORS OOWN, HERE WITHOUT YOU
SHERYL CROW, THE FIRST CUT IS THE DEEPEST
NICKELBACK, SOMECAY

JESSICA SIMPSON, WITH YoU

TOBY LIGHTMAN, OEVILS AND ANGELS
EVANESCENCE, BRING ME TO LIFE

4 EVERLAST, WHITE TRASH BEAUTIFUL
POLYPHONIC SPREE. LIGHT & DAY

JUSTIN TIMBERLAKE. ROCK YDUR BODY
QUTKAST, HEY YA

ROBERT RANDOLPH & THE FAMILY BAND, | NEED MORE LOVE
MELISSA ETHERIDGE, BREATHE
NELLY FURTADO, TRY

. NEW ONS

PRINCE. MUSICOLOGY
AVRIL LAVIGNE, DON'T TELL ME

¥ GAVIN DEGRAW, | DON T WANT TO BE
LOS LONELY BOYS, HEAVEN
MICHAEL ANDREWS, MAD WORLD
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USHER, YEAH
JAY-Z, DIRT OFF YOUR SH

- WILLIAM HUN'S, SHE BANGS
BLINK-182, | MES YOU
AFL SILVER AMD COLO
HOOBASTANK THE REASON
LOSTPROPHETS. LAST TRAIN HOME
| THE VINES, RICE
JET, COLD HARL: BITCH
INCUBUS, MECALOMANIAC
LINKIN PARK, LYING FROM YOU
THE STROKES, REPTILIA
TRAPT, ECHO
THE OFFSPRING, }i[T THAT
STORY OF THE YEAR, UNTIL THE DAY | DIE
| MODEST MOUSE. FLOAT ON

MAROONS, TH S LOVE
YELLOWCARO OCEAN AVENUE
RASMUS, IN THE SHADOWS
311, LOVE SONG
SUGARCULT. MEMORY
SIMPLE PLAN DON'T WANNA THINK ABOUT YOU
D12, MY BAND
SWITCHFOOT, MEANT TO LIVE
PHANTOM PLANET, BIG BRAT
§ PUDDLE OF MUIDD, HEEL OVER HEAD
| OUTKAST. ROSES
{1 CYPRESS MILL WHAT'S YOUR NUMBER

§ SMILE EMPTY SOUL SILHOUETTES
TWISTA, OVERNIGHT CELEBRITY
SIMPLE PLAN, I'D 00 ANYTHING
LINKIN PARK, NUMB

SARA EVANS, PERFECT
SHANIA TWAIN, iT ONLY HURTS WHEN |'M BREATHING
TRACY LAWRENCE, PAINT ME A BIRMINGHAM
KEITH URBAN, YOU LL THINK OF ME
CLINT BLACK, SPEND MY TIME
BUDDY JEWELL, SWEET SOUTHERN COMFORT
GARY ALLAN, SONGS ABOUT RAIN
BRAD PAISLEY, LITTLE MOMENTS
KENNY CHESNEY & UNCLE KRACKER. WHEN THE SUN GOES DOWN
ALAN JACKSON, REMEMBER WHEN
TOBY KEITH, WHISKEY GIAL
SHERRIE AUSTIN, DRIVIN' INTD THE SUN
REBA MCENTIRE, SOMEBODY
OIERKS BENTLEY, MY LAST NAME
BILLY CURRINGTON. | GOT A FEELIN'

SHEDAISY, PASSENGER SEAT

BLUE COUNTY, GOOD LITTLE GIRLS
¢ MONTGOMERY GENTRY. IF YOU EVER STOP LOVING ME
GRETCHEN WILSON, REDNECK WOMAN
JULIE ROBERTS. BREAK DOWN HERE
§ CHELY WRIGHT, BACK OF THE BOTTOM DRAWER
SCOTTY EMERICK. THE COAST IS CLEAR
4| TOBY KEITH, AMERICAN SOLOIER
' EMERSON DRIVE. LAST ONE STANDING

© JOSH TURNER. LONG BLACK TRAIN
CLAY WALKER, | CAN'T SLEEP
OOLLY PARTON, WELCOME HOME
. CAROLYN OAWN JOHNSON , SIMPLE LIFE
.5 BRIAN MCCOMAS, YOU'RE IN MY HEAD
| KELLIE COFFEY, TEXAS PLATES

NEW ONS
CHELY WRIGHT, BACK OF THE BOTTOM DRAWER
CROSS CANADIAN RAGWEE, SiCK AND TIRED

o e

OQUTKAST. ROSES
J-KWON, TIPSY
THE VINES. RIDE
D12, MY BAND

T... RUBBER BAND MAN
LIL FLIP, GAME OVER

{ AFL SILVERAND COLO
JET, COLD HARD BITCH

BERNADRTISemumvh

[Budniueen .

SUGARCULT, MEMORY
RZA, GRITS

TRAPT, ECHO

TWISTA, SLOW JAMZ

G-UNIT, SMILE
PRINCE, MUSICOLOGY

BEN sﬁuﬂ&“!‘g%ﬁmf»ﬁgé&&dumu‘&u& o

WILLIAM HUNG, SHE BANGS MODEST MOUSE, FLOAT
MODEST MOLSE, FLOAT ON
MICHAEL ANDREWS, MAD WORLD

~ THREE DAYS GRACE, JUST LIKE YOU
VON BONDIES., C'MON C'MON
YEAH YEAH YZAHS, MAPS
DEATH CAB F&8R CUTIE, THE SOUND OF SETTLING
GHOSTFACE, TUSH

HE CLIP LIST
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Continuous programming
Hawley Crescant, London NW18TT

G-UNIT, SMILE
PRINCE, MUSICOLOGY

Continuous progamming
1550 Biscavne Bivd., Mizm Beach, FL 33132

LOSTPROPHETS, LAST TRAIN HOME
YELLOWCARD. DCEAN AVENUE
HOOBASTANK, THE REASDN

MARIO WINANS. | DON'T WANNA KNOW

KANYE WEST, ALL FALLS DOWN

LINKIN PARK. LYING FROM YOU
¢ ALICIA KEYS, IF | AIN'T GOT YOU

PETEY PABLO, FREEK-A-LEEK

SMILE EMPTY SOUL, SILHOUETTES

MODEST MOUSE, FLOAT ON
DILATED PEOPLES, THIS WAY

STERIOGRAM, WALKIE TALKIE MAN
NIRVANA. YOU KNOW YOU'RE RIGHT

CYPRESS HILL, WHAT S YOUR NUMBER

DILATED PEOPLES, THIS WAY

AVRIL LAVIGNE, DON'T TELL ME

Y

MUSIC TELEVISION
LATIN AMERICA
Continuous programming
1111 Lincaln Rd, Miami Beach, FL 33139

012, MY BAND

OUTKAST, ROSES

USHER, YEAH
-AVRIL LAVIGNE, DON'T TELL ME
“MARQOONS, THIS LOVE

BLACK EYED PEAS, HEY MAMA

BILLY TALENT, THE £X

TREWS, NOT REAQY TO GO
. 1 -HIGH HOLY DAYS, ALL MY REAL FRIENDS

" BRITNEY SPEARS, TOXIC

KYPRIOS, THIS IS MY HIT

THE DARKNESS, | BELIEVE IN A THING CALLED LOVE
YELLOWCARD, OCEAN AVENUE

HILARY DUFF. COME CLEAN

JAY-Z, DiRT OFF YOUR SHOULDER

JET, COLD HARD BITCH

NICKELBACK. FEELIN' WAY TOD DAMN GOOD
CHINGY, ONE CALL AWAY

SIMPLE PLAN, DON'T WANNA THINK ABOUT YOU
-NICKELBACK, FIGURED YOU DUT

KANYE WEST, ALL FALLS DOWN

BEYONCE. NAUGHTY GIRL

FEFE DOBSON. EVERYTHING

THE VINES. RiDE

JANET JACKSON, JUST A LITTLE WHILE
BLINK-182, | MISS YOU

DILATED PEOPLES. THIS WAY

DEFAULT. TAKING MY LIFE AWAY

BRAND NEW, SiC TRANSIT GLORIA . GLORY FADES
JERSEY, SATURDAY NIGHT

NEW ONS

ON NICKELBACK. FEELIN WAY TOO OAMN GOOD
A PERFECT CIRCLE. THE OUTSIDER

OULDER
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VIVA,Conunuous grogramming
Im Media Park 2, 50670 Koln, Germany

BEYONCE, NAUGHTY GIRL

USHER, YEAH!

BLACK EYED PEAS, HEY MAMA
BRITNEY SPEARS, TOXIC

3 ODORS DOWN, HERE WITHOUT YOU
D12. MY BAND

BLINK-182, | MISS YOU
ALEX UBAGD, AUNQUE

& PAULINA RUBID. TE QUISE TANTO
¢ DAVID BISBAL, BULER(A
LA DREJA DE VAN GOGH, ROSAS
RICKY MARTIN, ¥ T0DO QUEDA EN NADA
| CAFE TACUBA, ERES
RICARDO ARJONA, DUELE VERTE
SIN BANDEF.A, QUE LLORD
JULIETA VEMEGAS, ANDAR CONMIGO
THALIA, CERCADE TI
TIZIANO FEFRD, TARDES NEGRAS
OBIE BERMBDEZ, ANTES
VICTOR MAMUELLE, TENGO GANAS
SIN BANDEBA, MIENTES TAN BIEN
ALEKS SYNTEK, TE SONE
5 LUIS FONSI, QUIEN TE DIJD ESO?
| JUANES, LA PAGA
CHAYANNE. SENTAOA AQUI EN MI ALMA
* BLACK EYED PEAS, SHUT UP
ANDY Y LUCAS, SON DE AMORES
© LUIS FONSI, ABRAZAR LA VIDA
GLORIA ESTEFAN, TU FOTDGRAFIA

AFI, SILVER AND COLO
KELIS, MILKSHAKE
CHINGY, HOLIDAE IN

N*E*R*D*, SHE WANTS TO MOVE
ANASTACIA, LEFT OUTSIDE ALONE
DUTKAST, THE WAY YOU MOVE

ALANIS MORISSETTE, EVERYTHING

THE FASHION, ROLLER DISCO INFERND
MARID WINANS, | OON'T WANNA KNOW
WIR SIND HELDEN, DENKMAL

THE CRYSTAL METHOD, BORN TOO SLOW
THE STROKES, REPTILIA

EAMON, F**K IT || DON'T WANT YOU BACK)
SUGABABES, iN THE MIDDLE

THE DARKNESS, LOVE IS ONLY A FEELING
BABY BASH, SUGA SUGA

LINKIN PARK, FROM THE INSIDE

WESTLIFE, MANDY
NELLY FURTADO, TRY

USHER.
MARODNS, THIS LOVE

BRITNEY SPEARS, TOXiC
SEAN PAUL, 'M STILL IN LOVE WITH YOU
STACIE DRRICO. | PROMISE

BLACK EYED PEAS, HEY MAMA
KYLIE MINDGUE, RED BLOOOED WOMAN

ALEKS SYNTEK, TE SONE
GOOD CHARLOTTE, HOLO ON
KORN, Y'ALL WANT A SINGLE
EVANESCENCE, MY IMMORTAL
INCUBUS MEGALOMANIAC

FOBIA, MAS CALIENTE QUE EL SOL

USHER, YEAH(
MAX, CAN T WAIT UNTIL TONIGHT
ANASTACIA, LEFT QUTSIDE ALONE
SARAH CONNOR, JUST ONE LAST DANCE
SARAH CONNOR, THIS IS MY LIFE
BLACK EYED PEAS, HEY MAMA
MICHAEL ANDREWS, MAD WORLD
AVRIL LAVIGNE. DON T TELL ME

| MELBEATZ, 0K
PRINCE, MUSICOLOGY

NO TE PUEDA VER
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Fuse

Continued from page 1

channels all fighting for a piece of the
coveted 12-34 market.

By putting the music back in
music television, Juris hopes to con-
vince viewers that Fuse is unique,
and preferable to other stations.

“We came to the market as a dif-
ferent kind of music channel that
would focus on new music and would
be driven by our viewers,” Juris says.

Industry observers, however,
wonder whether music videos
alone can make the difference in a
crowded field.

“The irony is, Fuse might be best
at putting music back into music tel-
evision, but the way you get a core
audience is to have a series,” says pro-
fessor Robert Thompson, director of
the Center for the Study of Popular
Television at Syracuse University in
New York.

Thompson says that though view-
ers may complain about the paucity
of music videos on MTV, regular pro-
gramming pulls in a larger audience
than videos do.

“I think it’s likely that Fuse might
do what MTV and MTV2 did and
diversify its programming,” he says.

TALE OF THE TAPE

Finding the right formula to dif-
ferentiate Fuse from the other music
channels is Juris’ biggest challenge.

After a year on the air, the net-
work has made progress, but it still
has a long way to go, according to
industry data.

Unlike MTV and MTV2, Fuse is
available only to digital cable and
satellite subscribers. That is a poten-
tial U.S. audience of 36 million.

In contrast, MTV, which launched
in 1981, has a reach of 402 million
cable and satellite subscribers world-
wide, according to parent company
Viacom, which also owns CBS and

more often than its rival.

videos than MTV2.

from 80 artists.

According to a 24-hour report from Nielsen
Broadcast Data Systems, conducted from 10 p.m.
March 10 to 10 p.m. March 11, Fuse plays more

Additionally, Fuse’s videos are predominantly rock,
while MTV2’s programming is heavy on hip-hop.

Nielsen BDS reports that Fuse played 201 videos
(110 unique songs) from 86 different acts in the mon-
itored period. MTV2 played 176 videos (100 songs)

Fuse Vs. MITV2

Compared with MTV2, Fuse rocks—and does it

Fuse’s most popular acts were rock bands Godsmack
(10 plays), AFI (six), Good Charlotte (six), Evanescence
(five), Korn (five}, P.O.D. (five), Story of the Year (five)
and Trapt (five). OutKast was Fuse’s most-played hip-
hop act, with four spins.

MTV2’s most-played acts in the period were Guster
(11 plays), Nas (10), Kanye West (six), AFI (five) and
Lostprophets (five). Guster and Lostprophets are
rock groups, and West and Nas are hip-hoppers. Hip-
hop artists Cassidy, Jay-Z, RZA and Usher also got
four spins each in the 24-hour period.

JILL KIPNIS

music-oriented channels VH1, BET
and CMT, among other holdings.

Of those MTV subscribers, about 88
million are in the United States, while
MTV2, which launched in 1996,
reaches about 55 million U.S. cable
and satellite subscribers.

MTV was the top ad-supported
cable network in prime time among
adults 18-34 for the week ending
March 28.

MTV had six of the top 10 ad-
supported cable shows for adults 18-
34 in that same week. No Fuse pro-
gram made the top 10.

In fact, Fuse exceeds MTV in only
one category: the number of music
videos it airs.

In a recent 24-hour period, Fuse’s
programming was made up entirely
of music videos, compared with 79%
at MTVZ, 75% at MTV and 38% at
VH1, according to Nielsen Broadcast
Data Systems, a Billboard sister com-
pany (see sidebar, this page).

NICHE MARKET

Despite its overwhelming under-
dog status, Fuse still has the poten-
tial to carve a niche for itself, Thomp-
son says.

“Is there room for [Fuse]? Ab-
solutely. We have at least three,
maybe four or five cartoon networks
[and] three women’s channels,” he

says. “For young audiences, there is
room for more.”

MTV cornered the market on hip
when it launched in 1981, and Fuse
will have to somehow convince its
youthful viewers that it speaks to
them more directly.

“MTV has been so good at being
this definition of young, hip pro-
gramming that very few have
attempted to play for that same audi-
ence and in that same style,” Thomp-
son notes.

To build Fuse’s own brand of cool,
Juris likes to take shots at MTV.

A week after this year's MTV-
produced Super Bow! halftime fiasco
with Janet Jackson, Fuse ran an ad in
the New York Post that poked fun by
declaring, “MTV, we at Fuse are stand-
ing with you!”

Then there was the time Juris
leased a billboard located just out-
side Viacom’s Times Square head-
quarters and distributed 2 million
cups with the slogan, “Where’s the
M in emptee-vee?”

“The way they are presenting
themselves in the marketplace is
clever and witty,” V2 Music market-
ing director Dan Cohen observes.

Juris says the ads reflect Fuse's
personality.

“We have a rebellious, snarky point
of view and add a little bit of cynicism

and irony to everything that is hap-
pening,” he says.

“You do need a signature,” Thomp-
son points out.

People have access to many more
channels than they are going to
watch, he adds, so Fuse needs to
become one of the dozen or so chan-
nels people flip to first when they are
channel surfing.

“[There’s a] limited group that you
go to regularly,” he says. To become
one of the channels in that group,
“you need an identity.”

DAVID AND GOLIATH

Juris’ marketing strategy hasn’t
gone unnoticed at MTV. While Fuse
has focused “all their attention and
effort on us,” MTV spokeswoman
Jeannie Kedas says, “we are going to
continue to focus on our audience
and on breaking new music.”

When it comes to new music for
Fuse, Juris is trying to target inde-
pendent labels.

Many artists say exposure on Fuse
is beneficial, although some are con-
cerned about aligning themselves
with an MTV rival.

“It could take away an opportunity
later on MTV,” the Crystal Method’s
Scott Kirkland says, referring to Fuse’s
sponsorship of the duo’s current tour.
“But you can’t worry about that too

much. You ultimately have to do what
is best for your current single.”

Fuse plays the video for the Crystal
Method’s “Born Too Slow,” directed by
Gore Verbinski; MTV2 doesn't.

“I think MTV2’s format is less
experimental than Fuse,” Kirk-
land adds.

VOTING FOR VIDEOS

Although digital cable reaches far
fewer households, it is more interac-
tive than traditional cable. As a result,
Fuse has more opportunities to in-
volve viewers in its programming.

For example, “Next Big Thing” and
“Oven Fresh” allow viewers to vote for
featured acts.

Fuse programming also incorpo-
rates game elements. “IMX” allows
viewers to pick hits and misses and
gain “IMX dollars” for use on the
fuse.tv Web site.

New programs debuting in June
include “The Daily Download,”
which will show the 10 most-down-
loaded songs in the country and offer
free downloads of each, and “Fuse
Clues,” which will feature music
videos with clues that relate to on-
line puzzles at fuse.tv.

Like MTV, MTV2 and other net-
works, Fuse is trying to raise its pro-
file among music fans.

Part of the channel’s strategy is
tour sponsorship. Aside from the
Crystal Method’s current outing, Fuse
sponsored Deftones and Staind tours
(Billboard, Nov. 15, 2003) last fall.

Fuse will also be involved in this
summer’s Vans Warped tour (Bill-
board, Feb. 28).

Though the terms of each Fuse
deal are different, most include adver-
tising or programming on the chan-
nel in exchange for Fuse advertising
on tour programs and signs. Most
bands also provide Fuse with diaries
and Web chats from the road.

Fuse is what “MTV was in its embry-
onic stage,” Staind manager Michael
Papale says. “We think there was defi-
nitely an impact on Staind ticket sales
because of the Fuse partnership.”

Anastacia

Continued from page 5

Jackson's “Damita Jo” debuted at
No. 20.

In this issue, “Anastacia”—which
finds the singer eschewing her
dance/pop roots for more rock ter-
rain—remains in the European
chart’s pole position for a second con-
secutive week.

And on the Official UK. Charts Co.’s
singles chart, lead single “Left Outside
Alone” rises 5-4 this week.

“It is nice to start our fiscal year
with a No. 1 album,” Sony Music
International (SMI) president Rick
Dobbis says.

According to the label, in its first
three weeks of international
release, “Anastacia” has shipped 1.5

For breaking news, analysis,
jobs and newsletters visit:

www.billboard.biz

million units.

The success of the album is a direct
result of the high profile the
singer/songwriter has enjoyed in
Europe for the past five years.

“We made a strategic decision to
release the album in two phases,”
notes Julie Borchard, New York-based
Sony Music U.S. senior VP of interna-
tional marketing.

The first phase was the European
and Australian release. The second
phase is the U.S. release.

Indeed, Anastacia is considered a
superstar everywhere except her
native United States.

Her previous albums, “Not That
Kind” (2001) and “Freak of Nature”
(2002), have sold 124,000 and 279,000
units in the States, respectively,
according to Nielsen SoundScan.

Such figures confirm that Anasta-
cia’s name is on the rise in her home
territory, says David Massey, executive
VP of A&R at Sony Music U.S. and
SMI. “And the new one will be her
biggest yet.”

Last year, Anastacia went public
with her battle against breast cancer.

In the months since, the artist—who
also suffers from Crohn'’s disease—has
become more of a household name in
the States. This fact is not lost on
Anastacia or her label.

The artist acknowledges that the
media attention over her cancer
helped open people’s eyes to her. “But
I was never given this opportunity in
the past—my success never happened
here,” she explains.

“What most surprised the media
was that I was openly talking about
breast cancer,” she continues. “I was
giving it a face and taking the shame
out of it.”

Indeed, breast cancer is now an offi-
cial part of Anastacia’s story. Still, New
York-based Epic senior VP of world-
wide marketing Piero Giramonti says,
the label would never employ an
exploitative agenda to promote
Anastacia in the United States.

“People will pull what they want for
a story, but we’ll be focusing on her
music,” he notes.

READY TO SPROCK
With the enthralling, emotionally

charged new album, Anastacia seam-
lessly merged soul, pop and rock. She
has dubbed this musical marriage—
equal parts Tina Turner and Gwen Ste-
fani—“sprock.”

She explains, “I wanted the album
to be full of passion, character and
desire. So, I went after producers who
have given such things to the artists
they’'ve worked with.”

Enter Glen Ballard, Dallas Austin,
Dave Stewart, John Shanks, Ric Wake
and Richie Jones.

“For the first time in my career, I
felt like I was driving the car,” the
artist says. “They all allowed them-
selves to be passengers so that they
could help me find me.”

In the process, they helped Anasta-
cia unlock her inner rock chick.

Songs like “Rearview,” “I Do” (fea-
turing P.O.D. frontman Sonny San-
doval), “Welcome to My Truth” and
“Heavy on My Heart” are rugged,
muscular and full of confidence.

“Left Outside Alone” was delivered
to U.S. mainstream and adult top 40
formats the week of April 12.

And while it’s too early to tell

whether it will be embraced by radio
programmers, its international suc-
cess may give it a major boost.

“She has found her sound,” says
Sam Zniber, PD of Clear Channel-
owned hot AC network MIX in Sydney.
“It’s perfect for an AC or hot AC sta-
tion.”

It’s also perfect for MTV Europe,
MTV Networks Europe senior VP of
music Harriett Brand acknowledges.
The video for “Left Outside Alone” is
airing on all of MTV’s European
channels.

Internationally, “Left Outside
Alone” will be followed by “Sick and
Tired” in summer and “Heavy on My
Heart” in fall.

In September, Anastacia will
commence a three-month headlin-
ing European tour. Until then, she
will travel between the United
States and Europe.

“T'll go where my support is need-
ed,” Anastacia says. “But I must have
the support before I put myself out
there. I've never been one to force-feed
a country. But as Europe knows, if a
country wants me, I am there.”
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Pirates

Continued from page 1

have all used its data, as well as MTV
and MTV2.

All of which raises the question,
Does the industry’s use of peer-to-peer
data for marketing purposes somehow
add legitimacy to the very services that
it is trying to stamp out through an
aggressive legal campaign?

“Just as it is valuable to understand
how pirated CDs are hawked at flea
markets, the same applies to the online
world. That in no way is any justifica-
tion for the illegal activity or those who
facilitate it,” an RIAA spokesperson says.

SEARCHING DATA

BigChampagne, which is based in
Beverly Hills, Calif., and opened for
business in 2000, tracks the two
basic activities that can be moni-
tored on peer-to-peer networks:
“queries,” or searches, and “acquisi-
tions,” or downloads.

Then they match a computer’s [P
address to its zip code, creating a
map of P2P activity.

Eric Garland, CEO of BigCham-
pagne, says searches can isolate the
use of any form of copyrighted mate-
rial, from music, feature films, soft-
ware and videogames to instruction
manuals or TV episodes.

Webspins, which opened in 2001 in
Studio City, Calif., employs a similar
strategy, except it monitors traffic
across “supernodes,” or computers act-
ing as file-sharing devices, Fagot says.

At a client’s request, it inserts a
searchable digital file into a filter to
see who is searching for what by zip
code, he says.

Maverick has subscribed to Big-
Champagne reports since 2000.

“Sometimes you’re in a vacuum,”
Welt says, “and having more infor-
mation on songs that people in your
market |{prefer] helps you stay

focused on your goal.”

For labels, the instantaneous
research into a target audience can
translate into increased radio spins
and more record sales.

A case in point is Maverick act Story
of the Year and its single “Until the
Day I Die.” It recently ranked among
BigChampagne’s top 20 downloads.

But the single was getting sub-
stantially less radio airplay than
adjacent top 20 artists like Blink-182
and Audioslave.

With data in hand, Welt took his
case to radio stations.

“Week after week, we looked at
BigChampagne reports and data on
the conference call,” Welt says. “We
gave them a different picture of what
was happening.”

Eventually, Welt persuaded sta-
tions in certain markets to play Story
of the Year during prime-time listen-
ing hours, which he helieves helped
CD sales. Story of the Year’s album,
“Page Avenue,” recently went gold.

Though BigChampagne’s “Top-
Swaps” chart often mirrors the
Billboard Mainstream Top 40, “some-
times it lets you see things before they
happen,” Welt says. “You might not be
aware that the buzz has already started.”

BILLBOARD CHART?

Nielsen SoundScan is considering
the tracking services to create a
standardized metric for P2P activi-
ty, similar to how it monitors legal
downloading for Billboard charts.

But the industry has let it he known
that it would oppose a chart that specif-
ically tracks illegal music downloads.

Some executives liken it to Sillboard
tracking CDs that have been shoplifted.
But the idea isn't without precedent.
The news media frequently reports on
the most widely stolen cars.

“Whenever you have a new technol-
ogy, it takes a while to get accepted,”
Fagot says.

Ted Cohen, senior VP of digital
development and distribution for
EMI music, is taking a longer-term

BigChampagne and Webspins are building their busi-
nesses on the premise that illegal downloading is going
to be around for some time to come. But is it?

The Recording Industry Assn. of America continues
to wage an aggressive legal campaign against prolific
downloaders, but the evidence so far is mixed on whether
it's curbing illegal activity.

The Pew Internet and American Life Project reported
in January that illegal music file sharing was down 50%
among file traders age 18 and older.

And Russ Crupnick of NPD Music Watch Digital, a serv-
ice that tracks online music distribution, recently told
Billboard that P2P usage had “dropped off significantly.”

But executives for BigChampagne and Webspins say
illegal downloading has stabilized rather than declined.

P2P Use: July 2003-March 2004
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Illegal Downloads: The Stats

“I think file sharing is very stable. We have not seen
a decrease as a result of RIAA's efforts,” says John
Fagot, a consultant to Webspins.

Eric Garland, CEO of BigChampagne, reports that an
average of 8.8 million unique users of popular file-
sharing networks were logged on at any given time
during the first quarter this year, compared to 6.7 mil-
lion users in the third quarter of last year.

Garland says that 57% of all current peer-to-peer
traffic involves music downloads.

“The total number of iTunes users is trivially small
next to the number of Kazaa users,” says Fred von
Lohmann, staff council for Electronic Frontier Founda-
tion, a San Francisco-based cyber liberties group. “In
contrast, it’s a niche market.”

File Sharing: Slicing The Pie
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approach to P2P trends, as well as
overall digital consumer behavior.

EMI and NPD Music Watch Digi-
tal, a service that tracks online
music distribution, have developed
a method to chart what consumers
do with their music after they down-
load it from either a P2P network or
a legitimate site.

“The more we know about usage,
qualitatively and quantitatively, the
better it’s going to help us shape the

next iteration of business model,”
Cohen says.

“We've had great first starts, but for
them to be great long-term businesses,
they have to evolve,” he adds.

Over the long term, some indus-
try insiders think P2P services will
go legitimate.

The industry is already privately
discussing how to eventually mone-
tize file traffic.

That eventuality, however, will

hinge on copyright litigation and
cooperation among major labels,
independent labels, publishers, soft-
ware manufacturers, artists and
Internet service providers.

“It’s going to be a difficult trans-
formation, but not impossible,
Garland says.

“Our original intent was to treat
[the tracking of] downloadable music
as a proof of concept,” he adds. “This
can be done.’

Blue Note

Continued from page 1

by American Apparel.

Accompanying the launch of A New
Perspective is the April 20 release of
“Blue Note Revisited.” The 13-track
collection features contemporary
artists remixing vintage recordings.

The shirts are currently available for
$20 at bluenote.com and ropeadope.com.
They are being presented to lifestyle
boutiques and independent record
stores worldwide, where they will retail
for $26-$28. The shirts will be distrib-
uted in the United States by Zero
Traders, which will work with various
agents and distributors around the

world.

According to Blue Note VP of
marketing Zach Hochkeppel, there is
substantial international interest in
the collection—yparticularly in Japan,
France and the United Kingdom.

“Blue Note has great brand recog-
nition around the world,” Hochkeppel
says. “It’s known by people in the
worlds of jazz, hip-hop, DJ culture and
jam bands. A wide variety of people are
hip to the Blue Note name.”

Indeed, Blue Note has an incredibly
rich history. A New Perspective cele-
brates and recognizes this—but not in
an overt, in-your-face way.

“For us, it had to be more subtle,”
Hochkeppel notes. “You're either hip
to the references, or you're not.”

Blue Note and Ropeadope began
discussing design ideas last year,

Hochkeppel says. At the time, both
companies noticed that Madison
Avenue was co-opting the design ethic
of the old Blue Note covers.

“We began looking for evergreen
[Blue Note] images,” Hochkeppel
explains. “Cool messages and cool
graphics were also key. These clothes
are for those in the know, as well as
for those who simply like the message
or design.”

The initial wave of the New Per-
spective line focuses on album covers
by Reid Miles, Blue Note’s chief design-
er in the '60s, and Francis Wolff.

Featured music artists include Art
Blakey (“Indestructible”), McCov
Tyner (“The Real McCoy”), Larry
Young (“Unity”) and Ornette Coleman
(“Love Call”).

“These shirts say a lot about the

times we’re living in,” says Lainie
Copicotto, president of Aurelia Enter-
tainment, a marketing firm. “And some
of the messages are as timely as ever.”

She continues, “You can protest
without saying anything at all. You let
the shirt do all the talking. At the
same time, you can be listening to
‘Blue Note Revisited’” on your iPod.
Fashion and music have never been
more connected.”

“Blue Note Revisited” features
remixes by DJ/producers Herbert
(Michel Petrucciani’s “Caravan’), Jaz-
zanova (Eddie Gale’s “Song of Will”),
Kenny Dope (Bobby Flutcherson’s “La
Malanga”) and others.

The CD and A New Perspective were
heavily promoted and marketed at the
Blue Note Jazz Fest, held the week of
April 5 in Paris.

At press time, Hochkeppel was get-
ting the new fashion line into the
hands of such Blue Note artists as
Norah Jones, Wynton Marsalis and
Medeski, Martin & Wood.

“We’ll be giving shirts to the entire
Blue Note roster,” he says. “And while
we would never impose it on our
artists, we hope that they might wear
the shirts on the street, in fashion
shoots or onstage.”

Good news. Jones has already been
spotted wearing the designs. Ditto for
DJ/producer King Britt, jazz guitarist
Charlie Hunter, actor/comedian Dave
Chappelle and others.

For breaking news, analysis,
jobs and newsletters visit:

www.billboard.biz
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'We Can't Let What Happened To The
Music Industry Happen To Our Industry’

BY JILL KIPNIS

LLOS ANGELES—TFor almost 20 years, Steve Beeks has championed
the independent home video business.

Beeks added to his indie stature with his recent appointment as
president of Santa Monica, Calif.-based Lions Gate Entertainment.

He joined Lions Gate last December after its $210 million pur-
chase of Artisan Entertainment, where he had served as president
of the home entertainment division (Billboard, Nov. 8, 2003). In his
new position, he reports to Lions Gate CEO Jon Feltheimer.

The newly merged companies have more than 8,000 home video
titles, representing the industry’s largest independent library, and
claim to be No. 8 in the market, with a 4.35% share. The company’s
Family Home Entertainment (FHE) arm—formerly part of Arti-
san—is No. 4 in the family video market, claiming a 6.6% share.

At Artisan, Beeks increased home video revenue to $300 million
from $115 million in six years. During his tenure, Artisan pioneered
high-definition DVD, releasing the titles “Standing in the Shadows
of Motown” and “T2—Extreme DVD” in the format, in conjunction
with Microsoft’s Windows Media 9 player.

Artisan also pursued partnerships with such children’s compa-
nies as Mattel and Fisher Price to create video series for Barbie and
other popular toy franchises.

“Each business that Artisan went into, they owned the cate-
gory,” says Mike Dunn, president of Twentieth Century Fox Home
Entertainment. “I respect what they have done with the children’s
and exercise business and the way they have managed their the-
atrical catalog.”

Beeks’ indie résumé also includes stints at Republic Pictures,
where home entertainment revenue grew to $70 million from $15
million during his eight-year tenure, and Hallmark Home Enter-
tainment, a company he founded.

Q: What are your new responsibilities at Lions Gate?

A: The interesting thing about this job is that I don’t get rid of
any of my old responsibilities. I will continue to be responsible for
the home entertainment activities of the company. In addition to
that, I will have responsibilities for certain operating functions of
the company, like business and legal affairs, corporate matters
like human resources and the operating functions of the com-
pany, as well as some of the Canadian operations.

Q: With the merger complete, what are some of the challenges
of being in charge of such a big home video division?

A: The challenges are making sure we continue doing as a com-
bined company what made the two companies so successful up
until now, which is aggressively managing libraries and all the
brands that the companies represent.

{It also means] taking advantage of the operational advantages
to which Artisan had access, primarily the big operating depart-
ment, the fact that we have vendor management capability with
the mass merchants, the fact that we can ship to 10,000 store-
fronts direct to store.

At the same time, we are at an interesting point in the com-
pany’s evolution in that we have a theatrical slate unlike either
company has ever encountered at any point in the past. We have
18 motion pictures going out theatrically this year.

Q: Have the two companies been fully integrated?

A: We physically integrated the two operations seven days after
the transaction was closed. The transaction was closed Dec. 15.
We made all the personnel changes and shifted everybody around
over the next few days, and on the 22nd, the companies were
physically merged together. Lions Gate personnel moved into
what was the old Artisan office.

Literally seven days later, we were operating as one company
with one focus. It was a merger that was, in a way, meant to be.

A Q&A With Steve Beeks

Steve Beeks: Career Highlights

2004: Named president of Lions Gate Entertainment
2003: Lions Gate Entertainment buys Artisan Entertainment
1998: Joins Artisan as president of the home entertainment division

1994: Founds Hallmark Home Entertainment

1986: Named executive VP and president of
Republic Pictures’ home entertainment group

1985: Joins the Walt Disney Co. as director of operations planning
1983: Receives master’s degree in business administration
from Harvard Business School

Q: Lions Gate is involved with video-on-demand through its
investment in CinemaNow, and Artisan has worked with
Microsoft on high-definition DVD. How important is new tech-
nology to Lions Gate’s future?

A: What will become clear in the future is that one of the jewels
in the company’s assets is CinemaNow . . . We have one of two
working models in the industry in terms of delivering true video-
on-demand as well as downloads via the Internet. Over the
coming years, it’s going to end up being an incredibly valuable
asset of the company as technology evolves.

Q: Is high-definition technology going to come into play more
on Lions Gate video releases?

A: Yes. I don’t think anyone believes necessarily that the
Microsoft technology is going to end up being “the high-
definition technology of the future.” It’s definitely the best
high-definition technology available today. We will definitely
continue to support our relationship with Microsoft, and we
will most likely release some number of select titles with that
technology.

Along with all the other studios, we continue to encourage the
advancement of the high-definition technology and the digital-
rights management technology that is going to go hand in hand.

Q: The courts have issued two injunctions against 321 Stu-
dios, whose products enable users to bypass encryption codes
and copy DVDs. How important is that action to the business?

A: For all of the studios, including Lions Gate, our assets are
intellectual properties. This is our life blood, so we watch these
cases carefully, and it’s good to see that the Justice Department is
making the right decision in that regard.

We can't let what happened to the music industry happen to
our industry. The No. 1 issue facing the industry today is piracy.
With everybody pulling forward, hopefully we are going to come
up with an answer. We believe that it will not only be a technolog-
ical answer, but it’s obviously going to be an answer within the
Justice Department.

Q: What is Lions Gate doing to maintain interest in VHS
rentals as the DVD sell-through market takes off?

A: We continue to support any kind of copy-depth program,
whether it be through pricing and/or revenue sharing, because
we believe that will keep the rental market healthy.

We have a flat pricing initiative with VHS to help keep VHS
healthy and to help rental stores stock their product in depth to
keep customers coming back and satisfied.

Q: Is VHS still going to be a strong area of business in the
coming years?

A: While that business is obviously continuing to shrink, there
will come a time when that decay will flatten out and there will
always be a core of consumers for the VHS business that will need
to be addressed. We're going to have to think long and hard
before we duplicate VHS cassettes for certain titles.

Q: Creating “branded” video lines has been important to
Artisan, particularly the FHE division. Will Lions Gate pursue a
similar strategy?

A: Absolutely. We're going to continue to support that and proba-
bly be even more aggressive in the new company than Artisan was.
[FHE president] Glenn [Ross] has been given the charter of
growing his family business even more rapidly. [Our] family busi-
ness has a market share that puts us at No. 4 in the industry, and
we think we have established a foothold and a reputation. We are
currently working on brand ideas that are not family or children.

Q: Which video releases are you most excited about this year?

A: Both companies, in their production and acquisition
strategy, focus on pictures that perform disproportionately well
when released in the ancillary market. Pictures like “Havana
Nights,” [which,] because of its “Dirty Dancing” pedigree, is defi-
nitely going to outperform [its box office]. “The Punisher” will be
an even bigger film when it comes to video.

Last year, the combined companies had a market share of
approximately 4.5%. With what we've got coming, I see no reason
why that number won't be larger this year.
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