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HOT SPOTS 

1.1 'Rose' Prose 

Country's Loretta Lynn strikes 
a chord with rocker lack 
White, who produced her latest 
album. "Van Lear Rose." 
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29 Soul Journey 

Def Soul Classics confirms its 
locus on veteran R &B acts 
with the U.S. release of Patti 
LaBelle's "Timeless Journey.' 
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30 Hard Lover 

Friend and first -time author 
Angela Ardis reveals a softer 
side of Tupac Shakur in her 
book "Inside a Thug's Heart." 

For breaking news, 
analysis, jobs and 

- newsletters visit: - 

www.billboard.biz 

$6.99ÚS $8.99CAN 
1 93 

o 74470 02552 8 

THE INTERNATIONAL AUTHORITY ON MUSIC, VIDE VIENT 110TH YEAR MAY 8, 2004 

a 

Bash Honors 

Latin's Best 
Celia, Ricky, Juanes Top 

2004 Billboard Awards 
BY LEILA COBO 

MIAMI -The big names ruled, but sev- 
eral new stars also made their marks 
April 23 at the 2004 Billboard Latin 
Music Awards. 

The late Celia Cruz, superstar 
Ricky Martin and rising star Juanes 
were the big winners, scoring top 
honors in three categories each. 

Among other multiple hon- 
orees were newcomers Akwid 
and Lunytunes & Noriega. 

(Cortinued on page 67) 

Ricky Martin was hono -ed with 
three awards at the ceremony. 

D1 2's Opening Sales 
Rate Retail Raves 

BY GAIL MITCHELL 

It's a D12 world at U.S. music stores. 
Based on first -day numbers cited by retailers, Billboard 

projects the rap sextet's new album, "D12 World," will sell 
550,000 units in its opening week. 

With sales like that, D12's Interscope- distributed Shady 
Records release will enter The Billboard 200 at No. 1 next 
week, breaking Usher's five -week stranglehold on the chart. 

(Continued on page 68) 

Prince CD 
Sparks 
Debate 

Concert Premiums 
Counted For Chart 

BY ED CHRISTMAN 
and GEOFF MAYFIELD 

Instead of "Musicology," Prince 
should have gone back into his cat- 
alog and named his new album 
"Controversy." 

That is what he is once again 
stirring up as he distributes "Music- 
ology" free to fans at his shows. 
Nielsen SoundScan is counting 
those copies as sales. 

Of the 191,000 copies of "Music- 
ology" Nielsen SoundScan tracked 
for the week ending April 18, 
12,600-6%-were counted from 
his April 21 concert in Columbia, 
S.C. The album hit No. 3 on The 
Billboard 200. 

Even factoring out the concert 
CDs, Prince would have achieved 

(Continued on page 68, 
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CROSS CANADIAN 
RAGWEED: 

DEBUTED #5 ON COUNTRY 
SALES CHART #1 ON TEXAS 
MUSIC CHART FOR 9 WEEKS 

LIVIN' LOVIN' LOSIN' 
SONGS OF THE LOUVIN BROS: 

GRAMMY AWARD FOR 

BEST COUNTRY ALBUM 

BERING STRAIT: 
GRAMMY NOMINATION 

FOR BEST INSTRUMENTAL 
OVER 100,000 SOLD 

PROFILE ON "60 MINUTES" 

SONGS INSPIRED BY 
THE PASSION 

OF THE CHRIST: 
?o' ID DEBUT Ch C'- ST :AN 

AND CO Lv fNAí7T5 PAT GREEN: 
FIRST TOP 5 RADIO HIT "WAVE 

ON WAVE" TWO GRAMMY 
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BILLBOARD'S CHRIST AN AC CHART 
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JOE NICHOLS: 
DEBUT CERTIFIED GOLD 

CMA HORIZON AWARD ACM 
TOP NEW MALE AWARD 

TWO #1 SINGLES FOUR 
GRAMMY NOMINATIONS 

UNIVERSAL SOUTH: 
1ST COUNTRY S;NGLE GOES T0411 
(JOE NICHOLS.).' 1ST CHRISTIAN 

MUSIC SINGE GOES T0141 
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Billboard NO. 1 ON THE CHARTS 

ALISON KRAUSS + UNION STATION Live 

ERIC CLAPTON Me And Mr. Johnson 

MERCYME Undone 

KENNY CHESNEY When The Sun Goes Down 

VIC LATINO /DAVID WAXMAN Ultra.Dance05 

VARIOUS ARTISTS wow Gospel 2004 

CONJUNTO PRIMAVERA De ando Huella 

41. ii 4 - 

HANSON Underneath 

JERRY GARCIA All Good Thin s Jer Garcia Studio Sessions 

PRINCE The Ver Best Of Prince 

ADAN CHALINO SANCHEZ Amor YLayrimas 

MARIO WINANS Hurt No More 

SEAN PAUL Dotty Rock 

The Punisher The Album 

GIPSY KINGS Roots 
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T. P 40 
MAROONS This Love 
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KEITH URBAN You'll Think Of Me 
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GLORIA ESTEFAN 

1 

Tr] Fotor raffia 

MAROONS This Love 

,... 
JET Cold Hard Bitch 

RAJ* 

TWISTA (hernir lit Celebri 

R YT t 

D12 M Band 

TITLE 

CHEAPER BY THE DOZEN 

KILL BILL VOLUME 1 

PAG E 

BILLY BLANKS' TAE -BO CARDIO 

THE LION KING 1 1/2 

SHAKIRA: LIVE & OFF THE RECORD 

WWE: THE MONDAY NIGHT WAR 

KILL BILL VOLUME 1 

ARTIST 

CLASSICAL 
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YO-YO MA Vivaldï s Cello 
CLASSICAL CROSSOVER 

JOSH GROBAN Closer 

HARRY CONNIC JR. OnI You 
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NORAH JONES Come Awe With Me 
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Top of the News 
5 Puma and VP Records partner 
for the shoe company's first 
global TV campaign, which will 
feature Elephant Man. 

6 Professionals and hobbyists 
willingly pay top dollar for hand- 
made guitars and amplifiers. 

Music 
11 The Beat: "Reflections: 
Carly Simon's Greatest Hits" is 

the first set to collect the art- 
ist's best from multiple labels 
on one disc. 

12 Movies & Music: Counting 
Crows' Adam Duritz found it an 

uplifting challenge to write an 
original track for "Shrek 2." 

12 In The Spirit: The Gospel 
Music Channel and MP Network 
are launching cable outlets. 

16 On The Road: A new part- 
nership will manage the Target 
Center in Minneapolis. 

20 Classical Score: Western 
landscapes inspire the latest John 

Adams release, "Road Movies." 

HAt TaIent¡ 
Texas 

BEGINS ON PAGE 17 

29 R &B: Def Soul Classics, 
which focuses on veteran R &B 
acts, debuts May 4 with the U.S. 

release of Patti LaBelle's`Time- 
less Journey." 

30 Beats & Rhymes: In her 
book "Inside aThug's Heart," 
Angela Ardis reveals a softer side 
toTupac Shakur. 

33 Latin Notas: Spanish 
Broadcasting System promotes 
the first three dates of the La 

Gira de los Reyes tour featur- 
ing Marco Antonio Solís and 
Joan Sebastian. 

37 Country: Platinum -selling 
Montgomery Gentry hopes to 
and its first No. 1 single with "If 

You Ever Stop Loving Me." 

48 Words & Music: Legendary 

African- American a cappella 
ensemble Sweet Honey in the 
Rock is still going strong after 
30 years. 

Retail 
45 Universal Music &Video Dis- 
tribution debuts a new version of 
fantasy online game "SMASH," 
allowing players to form virtual 
record labels. 

46 The Indies: Many of the new 
labels Synergy Distribution inte- 
grated into its roster are artist - 
owned jazz imprints. 

46 Retail Track: Recent 
changes in the JumpStart pro- 
gram increase retailers' margin of 
acceptance -and profits. 

47 Home Video: Retailers 

QUOTE OF THE WEEK 

ft used to be that someone would become a star 

and then they would do a story about your life. Now 

you put them on TV before they become a star., 
ROBERT THOMPSON 

Page 5 

expect such summer theatrical 
releases as "Shrek 2" and "Spider - 
Man 2" to become DVD hits. 

Global 
49 A major fund provider for 
the Canadian indie sector will 
discontinue if the government 
does not supply substantial 
support. 

51 Global Pulse: Elvis Costel- 
lo's four younger brothers make 
their musical debut. 

Programming 
66 Tuned In: Radio: Repercus- 
sions from the Federal Communi- 
cation Commission's crackdown 
on indecency. 

Features 
16 Boxscore 

40 Billboard Picks 

42 The Billboard BackBeat 

42 Executive Turntable 

50 Hits of the World 

53 Classifieds 

55 Charts 

55 Market Watch 

70 The Last Word 

25th 
Anniversary 

SPOTLIGHT BEGINS ON PAGE 21 

ARTIST & COMPANY INDEX 
(SIGNIFICANT MENTIONS IN THE NEWS) 

Artist Page(s) 

Carly Simon 11 

Celia Cruz 1 

Charlotte Martin 42 
Coldplay 6 

Counting Crows 12 

D12 1, 52 
Elephant Man 5 

Joan Sebastian 33 
John Adams 20 
Marco Antonio Solís 33 
Matt Dusk 5 

MercyMe 8 

Montgomery Gentry 37 
Neal McCoy 6 

Os Paralamas do Sucesso 33 
Patti LaBelle 29 
Prince 1 

Ronald Isley 29 
Sweet Honey in the Rock 48 
Tupac Shakur 30 

Company Page(s) 

Apple Computer Inc. 5 

Artemis Records 6 

Best Buy Co. Inc. 47 

Bonton a.s. 49 

Clear Channel Entertainment Inc 8 

Coiling Guitars 6 

Def Soul Classics 29 

Equity Music Services 37 

Midwest Entertainment 16 

Newbury Comics Inc. 45 

Nielsen SoundScan i 
PUMA AG Rudolf Dassler Sport 5 

SEA Records 6 

Synergy Distribution 46 

True North Records 49 

Universal Music &Video Distribution Inc. 45 

Universal Music Group 46 

Virgin Entertainment Group Inc. 45 

VP Records 5 
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THEIR 1ST NEW STUDIO ALBUM IN 5 YEARS! 

Features 12 new classics, including 

"Ride Of Your Life" and "Texas On My Mind" 

IN STORES 5/11/04 

CONTINUING ON TOUR 
5/14 Myrtle Beach, SC ° 5/15 Albany, NY . 5/21 Huntington,WV 5/22 Manassas, VA 5/23 Wallingford, CT , 5/30 El Paso, TX 6/2 Beaumont, TX 

6/3 Austin,TX 6/4 Longview, TX 6/5 Gordonville, TX 6/6 Council Bluffs, IA 6/12 Canvas, WV 6/13 Sahuariia, AZ 6/19 Augusta, GA 

6/25 Crestwood, IL - 7/3 Dundalk, MD 7/10 Niagara Falls, NY 7/14 Wantagh, NY ° 7/17 Trenton, NJ 7/24 Cheyenne, WY 8/1 Mendon, IL 

8/4 Turlock, CA 8/7 Hot Springs, AR 8/21 Sturgis, MS 8/25 Cerritos, CA 9/8 Glen Allen, VA 9/9 Danville, VA 10/16 Pasadena, TX 

Check MarshallTucker.com for updates 

Now available, 
their long lost 

lire album from '77 

Stompin' Room Only 
d1K {1656' 

77w Marshall Turkel 
Band 

vsu s 

V Ar'v Lite R hr,r\\r 11I Belong Searehin' For A 
Rainbow 

Long liard Ride 
4* H,286, 

Carolina Iluvms 
mn 

- All remastered with bonus live tracks - 
CONTACT: 
Managment: Ron Rainey Management - 310 -557 -0661 (RonRainey.com) 
Booking: American Artists Corporation - 310- 277 -7877 (AmericanArtists.net) 

Together Forever 
ur I/511, 

shoutfactory.com 
- ° MarshallTucker.com 
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6 
Country 
veteran Neal 
McCoy sets 
sail with SEA U front 

F THE NEWS 

Danny 
Goldberg's 
Artemis in 

deal to 
produce music 
for ads 

Musical 'Casillo 
BY MELINDA NEWMAN 

Universal Classics is hoping to hit the jack- 
pot with new artist Matt Dusk. 

The jazz singer will be featured promi- 
nently in TV producer Mark Burnett's new 
series, "The Casino." 

Burnett's newest creation follows his 
phenomenal success with reality shows 
"Survivor" and "The Apprentice." It is 
his first to include a musical element 
and also signals Burnett's bow into the 
music business. 

"The Casino," which debuts June 14 on 
Fox, is an unscripted drama about Tim Poster 
and Tom Breitling, the new owners of the 
Golden Nugget Hotel and Casino. 

It follows the pair as they strive to bring the 
Las Vegas casino back to the glory days of the 
Rat Pack. 

That's where Dusk fits in. The 24- year -old stan- 
dards singer sounds remarkably like Rat Packer 
Frank Sinatra. 

(Continued on page 64) 

Matt Dusk: "The show is the icing on the cake., but you still have the cake if the icing doesn't turn out." 

iTunes Boosts 
Sales Outlook 

BY BRIAN GARRITY 

Although it fell short of its 12- 
month sales goal of 100 million songs, 
Apple Computer says its iTunes Music 
Store is now moving tracks at the rate 
of 140 million per year. 

The company marked the one -year 
anniversary of iTunes April 28 by 
announcing it has sold more than 70 
million songs. 

Apple claims a current sales rate of 
2.7 million songs per week, or 
140 million per year. 

The service now fea- 
tures more than 700,000 
songs from all five 
majors and 450 -plus 
independents. 

Apple also launched an 
updated version of its 
Mmes program that can con- 
vert unprotected files encoded in 
Microsoft's Windows Media into the 
iPod -compatible MC format. 

Consumers who rip their CDs into 
Windows Media files can now have 
those tracks automatically converted 
for transfer to the iPod. 

In a concession to the labels, the 
number of times a user can bum the 
same playlist to a CD is being reduced 
from 10 to seven. Other services allow 
playlists to be burned five times. 

However, users can now play songs 
purchased from iTunes on up to five 
PCs -two more than before. 

Other new iTunes features include 
iMix, an application that allows iTunes 
users to post playlists for others to listen 
to; charts from more than 1,000 radio 
stations; music videos and movie trail- 
ers, along with links to buy the related 
soundtracks; and the ability to create 

and print art inserts for burned 
albums and compilation CDs. 

In an anniversary promo- 
tion, Apple is giving away 
one song per day through 
May 5. The promotion 

includes cuts from Foo 
Fighters, Avril Lavigne, 
Courtney Love, Annie 
Lennox, Jane's Addiction, 
Counting Crows, Renee 

Fleming and Nelly Furtado. 
Following that promotion, 

the iTunes store will offer a free song 
every week from up- and -coming bands. 

The store is also offering exclusives 
from the Foo Fighters catalog, which 
is available for the first time, and the 
Motown catalog, including the label's 
first 45 singles and 45 rare albums. 

In addition, iTunes, which offers 
exclusive tracks from more than 150 
acts, has new exclusives with the 
Beastie Boys and Walt Disney Records. 

Puma, VP: Running Buddies 
BY MICHAEL PAOLETTA 

The courtship of fashion and music will 
continue at this summer's Olympic Games 
in Athens. 

Global sports brand Puma has partnered 
with revered reggae label VP Records to raise 
awareness about Puma and VP-as well as 
Jamaican culture and the summer Olympics. 
The two parties describe the deal as a multi- 
million- dollar, multi-year pact. 

Puma has sponsored the Jamaican 
Olympic Assn. for the past three years. And 
VP is celebrating its 25th anniversary this 
year (see spotlight, page 21). 

"The first thing you think of when you 
think of Jamaica is music," Puma global 
brand director Tony Bertone says. "This part- 
nership makes total sense. It's a perfect fit." 

Randy Chin, VP of marketing at VP, 

concurs. "This was the year for us to come 
together in a major way." 

Celebrity stylist Phillip Bloch finds the part- 
nership symbolic. "This is a fusion of cultures 
that allows people to express themselves." 

Puma and VP began working together last 
year, when Buju Banton, who has released 

`This is the kind of 
synergy you dream of' 

-RANDY CHIN, VP RECORDS 

albums through VP, performed at the World 
Athletics Championship in Paris. 

The centerpiece of their new cross - 
promotion is Puma's first -ever global TV ad 
campaign to include a recording artist. 

The 30- second spot ( "Stick, Stick, Stick ") 

features VP artist Elephant Man and 

Jamaica's champion runner Usain Bolt. 
The song heard in the ad -created by the 

Gyro ad agency in Philadelphia -is 
Elephant Man's "All Out." 

The spot began airing in North America, 
Europe and Asia in March. In August, it will 
be in heavy rotation on such networks as 
BET, MTV2 and Cartoon Network 

Puma also offers tour support and pro- 
vides clothing for VP artists and spotlights 
VP music in its 30 global boutiques through 
custom compilations. 

Puma fashions will likely be seen on the 
Radio City Music Hall stage May 8, when VP 
holds its 25th anniversary show there. 

VP artists also will perform at Puma's offi- 
cial Athens 2004 bash during the Olympics. 

'This is the kind of synergy you dream of," 
Chin says. "Puma supports Jamaica, and we 
are Jamaican music." USAIN BOLT, LEFT, AND ELEPHANT MAN: GLOBAL TV AD CAMPAIGN 
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Upfront 

Artemis Gets Into Ads 
Indie Label Pairs nth Commercial Production Company 

BY CHRIS MORRIS 

LOS ANGELES -A novel deal is 
bringing the record and advertising 
universes together. 

New York -based indie label Ar- 
temis Records has minted a joint 
venture with commercial production 
facility JSM Music. 

Artemis chairman /CEO Danny 
Goldberg says, "With everything 
changing so rapidly, it's the kind of 
thing I think is going to be really 
attractive to a lot of our artists, who 
are going to want the opportunity to 
submit music to commercials in a 
way that it's going to get heard." 

JSM president/executive producer 
Joel Simon says, "It's an open play- 
ing field, and I wanted to try to put 
this place in the position where it 
would be the destination and the 
problem -solver for both ends of the 
spectrum: the advertising world and 

EUIEUELTI 
the record world." 

The agreement brings Artemis 
together with JSM, a high -profile 
firm with studio facilities in 
Manhattan and Marina Del Rey, 
Calif. The company employs 30 in- 
house composers. 

JSM also operates its own licens- 
ing division, Production Advisors. 

JSM's clients include almost 
every top ad agency. It has pro- 
duced music for Clio and Addy 
Award -winning spots for Chevy, 
Kodak, AT &T, American Express 
and Toyota, among others. 

Simon says, "We'd actually enter- 
tained discussions about starting 
another independent label, and I 

stepped back from all of that and 
said, 'Wait a minute. It might make 
more sense to cozy up to an entity 
that's already grown up.' " 

Through Lou Mazzucchelli, a ven- 
ture partner in New York investment 
firm Ridgewood Capital, Simon met 
Joe Bianco, whose Redux Records 
acquired a minority stake in Artemis 
last year. Bianco supplied an intro- 
duction to Goldberg. 

Goldberg says of Simon, "He's got 
a tremendous operation. They're 
cranking out music all the time. 

(Continued on page 54) 

Music DVD Soars Globally; 
Live Shows Are Top Sellers 

BY JULIANA KORANTENG 

LONDON -Worldwide music DVD 
sales are on a roll. 

Considered a novelty format only 
two years ago, DVD has turned into a 
moneymaker during a low point in 
audio music sales. 

Investments in marketing, coupled 
with the availability of compelling con- 
tent from the majors, have fueled the 
format's popularity. Retailer willing- 
ness to move music DVDs from the 
movie section to the audio section has 
also helped. 

Now, labels are cranking up their 
investments and release schedules to 

help sustain consumer interest in 
the format. 

"The major record companies are 
latching onto it and exploiting it 
fully," says Keith Jopling, London - 
based director of market research at 
the International Federation of the 
Phonographic Industry. 

2003 sales figures show impressive 
growth for the carrier. Even as every 
other format the IFPI examined fell 
in retail value terms, DVD sales 
jumped 67% in value to $1.8 billion 
in 2003. 

In unit terms, DVD sales leaped to 
106 million last year from 67 million 
in 2002. 

Although music represented only 
7% of global DVD unit sales last year, 
according to figures from U.K. -based 
research group Screen Digest Video 
Intelligence, it became the fastest - 
growing DVD category. 

The growth in the international live - 
music business has helped spur DVD 
sales. About 60ß6 of units the majors 
sold last year featured live concerts, vs. 
25% that were video compilations, 
according to IFPI. 

The world's top -selling DVDs in 
2003 were Coldplay's "Live 2003" 
(EMI), U2's "Go Home/Live From Slane 
Castle" (Universal), Michael Jackson's 

(Continued on page 69) 

RICHARD HOOVER: HIS COMPANY BUILDS 750 GUITARS EACH YEAR 

Handmade Gear 
Strikes A Chord 

BY CHRISTOPHER WALSH 

NEW YORK -A cottage industry 
within the multibillion -dollar music 
products category, handmade guitars 
and amplifiers are answering a rising 
demand for high -quality gear. 

Unit shipments of such products 
are modest compared with the estab- 
lished leaders. But professionals and 
hobbyists alike have shown a willing- 
ness to pay top -dollar for equipment 
from lesser -known manufacturers 
like Collings, Bourgeois, Dr. Z and 
Bad Cat. 

"So much of the big companies' 
resources are devoted to marketing 
and making something that is right 
for everybody. These small guys are 
just zeroing in on something that's 
really great," says Eric Ambel, a 

New York -based producer /guitarist 
who performs and records with 
Steve Earle. 

The growth of these cottage 
industries is not apparent at major 
musical -instrument retail chains like 
Sam Ash and Guitar Center, where 
the large, established manufacturers 
dominate floor and shelf space. 

But industry trade events like 
the National Assn. of Recording 
Merchandisers' show (NAMM) or 
Frankfurt Musikmesse testify to the 
growing boutique segment. 

At such events, handmade gear is 
exhibited alongside the latest products 
from mainstays like Gibson, Martin, 
Fender and Marshall. 

Several factors explain this phe- 
nomenon, including demographics, 

(Continued on page 69) 

Indie SEA Bows On The Row 
BY PHYLLIS STARK 

NASHVILLE -A new independent label opening in Nash- 
ville is aiming to put the fun back in the music business. 

With apologies to Mel Gibson, the new SEA Records has 
dedicated itself to "the passion of the music." 

SEA, a division of Sterling Entertainment Group (SEG), 
has inked a distribution deal with Sony Music's RED Dis- 
tribution and has hired a small staff of mostly industry vet- 
erans. Neal McCoy has been signed as the flagship artist. 

Bob Saporiti, one of Music Row's most colorful charac- 
ters, came out of retirement to head the label. He is using 
the title "admiral." 

But Saporiti has chosen not to formally join the staff. He 
is technically on board as an exclusive consultant. 

Saporiti left Warner Bros. in 2001 after a long stint there. 
most recently as VP /GM of global marketing. 

Longtime independent promoter Skip Stevens has shut- 
tered his firm to head SEAS promotion team. He plans to 
hire two regional promoters. 

Veteran publicist Stephanie Green is spearheading the 
label's media efforts. Renee White is the head of A &R. Alan 
Phillips is the in -house legal counsel. 

But it is an unknown figure on the Row who is serving 
as the label's CEO and its sole financial backer. 

Through her Nashville -based SEG, Tina Cony achieved 
success consolidating and managing corporate travel budg- 
ets for major companies. SEG also operates travel industry 
and customer service call centers. 

(Continued on page 67) SAPORITI: SEA'S CONSULTING 'ADMIRAL' 
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THE FASTEST BREAKING SINGLE OF THE MONTH! 

alicia keys 
if i ain't got you 

AUDIENCE UP 30 MILLION IN JUST 3 WEEKS TO OVER 85 MILLION ! 

BIG 10 ROTATION AT MTV! 
#1 AT BET! 

TONIGHT SHOW 5/3 TODAY SHOW 5/7 
LADIES FIRST TOUR WITH BEYONCE AND MISSY ELLIOTT 

FROM HER 3X PLATINUM ALBUM 

the diary of alicia keys 

"With `The Diary of Alicia Keys' ( * * ** out of four) Alicia Keys takes a creative leap forward. 
Alicia Keys has made a truly superb album." USA Today 

"People Pick: Keys lives up to the staggeringly high expectations set by `Songs In A Minor'. 
Like The Godfather Part II, this is the rare sequel that doesn't disappoint. 

Its that good" ( * * ** out of four) People Magazine 

"It's a stunner, a blend of hip hop with warmth and feeling as well as 
instant soul classics!" Rolling Stone 

"Keys shows striking showmanship without detracting from her artistry. 
Whether at the keyboards or employing aggressive body language while working the band, 

she is in glorious command." Robert Hilburn, The Los Angeles Times 

"No modern woman is both singing and writing soul songs of this caliber." 
Jim Farber, New York Daily News 

www.aliciakeys.com 
www.jrecords.com 
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Urfroflt 
Newer Acts Soar At Doves 
Switchfoot, MercyMe, Orrico, Camp Among Top Winners 

BY DEBORAH EVANS PRICE 

NASHVILLE -It felt like a changing 
of the guard as newer acts claimed top 
honors at the Gospel Music Assn.'s 
35th annual awards show. 

MercyMe, Switchfoot, Stacie Orri- 
co and Jeremy Camp were among the 
evening's top winners. The event was 
held April 28 at Nashville's Municipal 
Auditorium. 

MercyMe captured the Dove Award 
for artist of the year. The 'NO Records 
band also won group of the year and 
pop/contemporary recorded song of the 
year for "Word of God Speak." Penned 
by MercyMe lead vocalist Bart Millard 
and producer Peter Kipley, 'Word of 
God Speak" also won song of the year. 

"The greatest thing about winning 
a Dove Award is that it's essentially 
coming from your peers and people 
in the industry," Millard says. "They 
are people that do this all the time 
and hear and see so much, [which] 
makes this an especially big honor." 

Switchfoot lead singer /songwriter 
Jonathan Foreman netted the most 
Doves of the evening. The Sparrow/ 
Columbia band won rock song of the 
year for "Ammunition" and rock/con- 
temporary song of the year for "Meant 
to Live." 

Also, Switchfoot's `The Beautiful Let- 
down" won in the rock/contemporary 
album category. Foreman's songwrit- 

ing and production credits on the 
album earned him additional accolades. 

ForeFront Records/Virgin Records 
artist Stacie Orrico nabbed the female 
vocalist Dove for pop /contemporary 
album for her self- titled sophomore 
project. She also won in the short - 
form video category for "(There's 

Third Day, Smokie Norful, the Mar- 
tins, the Crabb Family, Randy Travis, 
CeCe Winans and Michael Tait each 
picked up a pair of Doves. 

Third Day bassist Tai Anderson says 
the group was thrilled to win a Gram- 
my Award, but "the Dove Awards are so 
special because it's our peers who really 

Gotta Be) More to Life." 
The male vocalist honor went to BEC 

Recordings newcomer Jeremy Camp, 
who also won new artist of the year. 

Songwriter of the year honors went 
to Mark Hall of Casting Crowns. 

"It's a slap on the back at just the 
right time that tells you to keep 
going," Hall says of the award. "It's 
one of those mountaintops God 
takes you to that fuels you for the 
next journey." 

know us and know our music, acknowl- 
edging us for the work we've done." 

Doves were presented in 44 cate- 
gories. The 4,500 members of the 
GMA vote on the awards. 

The awards, hosted by Yolanda Adams 
and Deion Sanders, were broadcast live 
via simulcast at 50 Regal Entertainment 
Group Theatres nationwide and were 
taped to be broadcast May 28 on UPN. 

For a complete list of winners, see 
billboard.com/awards. 

Mike McGee To Key CCE Post 
BY RAY WADDELL 

Clear Channel Entertainment has 
named veteran arena management 
executive Mike McGee executive VP of 
corporate operations, effective May 3. 

Most recently, McGee was senior VP 
of business development for Aramark 
Corp., based in Houston. 

In his new position, McGee will 
report to Houston -based Brian Becker, 
CEO of CCE. 

Becker tells Billboard that "VP of cor- 
porate operations" is a working title and 

that McGee's role will be multifaceted. 
"He will be part of our senior corpo- 

rate executive team, serving in a variety 
of roles," Becker says, adding that 
McGee will be heavily involved in ongo- 
ing CCE projects geared toward artists, 
consumers and corporate partners. 

Becker says McGee will be instru- 
mental in facilitating various CCE ini- 
tiatives, such as database marketing, 
across the broad -based company's divi- 
sions. In turn, he will bring these con- 
cepts to the corporate world through 
"cross -platform relationships." 

McGee's résumé includes stints as 
GM of the Monroe (La.) Civic Center, 
the Lakeland (Fla.) Civic Center and the 
Compaq Center in Houston. 

McGee is also a pioneer in the pri- 
vate arena management business, 
founding Leisure Management Inter- 
national in 1984. He sold that compa- 
ny to Philadelphia -based private man- 
agement firm SMG in 2000. 

"Mike is one of the most -respected 
individuals in his field, and his expe- 
rience is extremely broad -based," 
Becker says. 

PfracyLegislation Makes Headway 
BY BILL HOLLAND 

WASHINGTON, D.C. -The Senate 
Judiciary Committee unanimously 
approved two major intellectual - 
property piracy bills April 29. 

The Protecting Intellectual 
Rights Against Theft and Expro- 
priation Act would help the 
Department of Justice in protect- 

ing copyrighted works by allowing 
the DOJ to file civil copyright 
infringement cases. 

Sens. Patrick Leahy, D -Vt., the 
ranking Democratic member of the 
committee, and Orrin Hatch, R- 
Utah, the panel's chairman, 
authored the bill. 

Under current law, the U.S. 
attorney general can only bring 

criminal copyright cases. These 
can be difficult to prosecute 
because they require a higher stan- 
dard of proof than civil cases. 

The committee also passed the 
Artists' Rights and Theft Preven- 
tion Act. The legislation will com- 
bat the piracy of "prerelease" 
entertainment products that is 

(Continued on page 64) 

NEWSLINE. . 
THE WEEK IN BRIEF 

Sony Corp. reports that its music business posted a profit of $182 million 
for the fiscal year ended March 31, up from a loss of $72 million one year 
ago. Annual revenue for its music divisions, however, dropped 6.3% to $5.4 
billion. Sony's U.S. -based business-Sony Music Entertainment - 
accounted for 74% of the company's total music revenue. Its Japan-based 
operation, Sony Music Entertainment (Japan), generated the other 26%. 
Sony credits the profits to the ongoing restructuring of its U.S. operations 
and lower advertising and promotion expenses. During the past 12 
months, Sony Music Entertainment has slashed roughly 1,000 jobs world- 
wide and merged many of the back -office functions of its Columbia and 
Epic labels. Sony says it expects the trend of decreasing music sales and 
rising operating income to continue as a result of its restructuring efforts. 

BRIAN GARRETY 

The Musidand Group is teaming with "American Idol" and the show's hard - 
nosed judge Simon Cowell to create private -label branded merchandise to be 
sold exclusively at the chain's 800 stores. Cell phones will be the first offering 
from the three -year deal. The chain will offer two Nokia phones, each with 
exclusive features provided by "American Idol." Those features include more 
than 100 text, photo and voice messages from Cowell and contestants; Cowell 
ringtones; and in -show photographs sent directly to users' phones. Cus- 
tomers who purchase and activate their "American Idol" phone will receive a 
free, all -new "Idol" CD and season -one DVD and access to the best seats in the 
house for the upcoming American Idols tour. ED CHRISTMAN 

The Recording Industry Assn. of America filed a new round of copyright - 
infringement suits against suspected file sharers April 28. The latest actions 
accuse 477 people, including 69 users of networks at 14 universities, of illegal- 
ly distributing copyrighted sound recordings on unauthorized peer -to-peer 
services. RIAA president Cary Sherman says the industry is making efforts to 
educate the university community about file sharing, and many schools are 
keeping it under control. But he adds that there's a "complementary need for 
enforcement by copyright owners against the serious offenders to remind 
people that this activity is illegal." Students targeted in the latest suits were on 
the networks of Brown University, Emory University, Georgia Institute of 
Technology, Gonzaga University, Mansfield University, Michigan State Univer- 
sity, Princeton University, Sacred Heart University, Texas A&M University, 
Trinity College (Conn.), Trinity University (Texas), University of Kansas, Uni- 
versity of Minnesota and Virginia Polytechnic Institute. BILL HOLLAND 

MusicNet and Cflix announced April 27 the launch of Ctrax, a legal online 
music service that will sell low -priced downloads to college students. New 
York -based MusicNet and Denver -based Cflix made Ctrax available immedi- 
ately in a testing phase at Yale University. They plan to expand the service 
to as many as 20 schools by fall. Ctrax offers both subscription and individ- 
ual download options. The 2 -month minimum subscription costs $4 and 
provides an unlimited number of tethered downloads. Students who 
choose to purchase à la carte downloads can do so in bulk. A 10 -song pack- 
age sells for $8; 15- and 20 -song options cost $12 and $15, respectively. 
After purchasing songs, students can bum them onto CDs or transport 
them to any WMA- compatible portable music device. Earlier this year, 
MusicNet rival Napster announced similar programs with the University of 
Rochester and Penn State University. SCOTT BANERIEE 

A National Assn. of Recording Merchandisers study released April 22 shows 
that consumers continued their shift to non -specialty retailers in 2003. 
The survey, prepared by NPD MusicWatch, revealed that dollar sales of 
physical product declined 8% in 2003, while unit sales slipped 7 %. Dollar 
market share for music specialty retailers slipped from 29.8% in 2002 to 
26% last year. Meanwhile, mass merchants and electronics stores each 
gained around 2% market share. Among consumers aged 13 to 24-who 
represent one -third of total sales -10% deserted specialty stores for dis- 
count and electronics outlets. Prices remained higher at specialty stores, 
where a current album costs $14.91, compared with $13.81 at mass mer- 
chants and $13.25 at electronics stores. Forty-nine percent of the respon- 
dents said they bought fewer records because prices were too high, while 
43% reported there was less music they wanted to buy. The 13- to 17- 
year -old demographic lost the most market share, while the 55- to 64- 
year -old age group gained the most. Online customers bought 9% more 
music than the average buyer and had the highest scores in terms of cus- 
tomer satisfaction. Women consumers accounted for 52.6% of sales in 
2003, up from 50.7% in 2002. CHRIS MORRIS 

For the latest breaking news, go to billboard.biz. 
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Opoinion Editorials / Commentary /Leiters 

OK, OK,..., 
MAYBE WE CAN 
JUST LEARN TO 

GET ALONG!!! 

Digital Music Battle Begins 
Microsoft has been moving 
steadily over the past several 
months to settle a number of 

class- action lawsuits. The cases stem 
from allegations that it used its virtual 
monopoly in the home computer mar- 
ket to strong -arm consumers and 
competitors. 

Think twice, though, if you believe 
that the company has been motivated by 
a burst of altruism or a realization that 
it needs to 'fess up and play straight. 

The lawsuits and their attendant 
legal fees have been a drain on company 
profits and a continuing drag on the 
company's stock price and public 
image. So it makes good business sense 
for the company to resolve these nag- 
ging cases. 

But much more is at stake than 
that. In the coming months, Microsoft 
is planning to move aggressively into 
the digital entertainment business 
with its own download music service 
and digital music player. 

Although the music industry, as a 
content provider, will only be indirectly 
involved in the ensuing fracas, it will 
have a huge stake in the outcome. 

If you want a glimpse of the kind of 
competition that's about to erupt, 
check out the current battle over the 
videogame market. 

With the introduction of its Xbox in 
2000, Microsoft has been waging an all - 
out battle for market share against Sony, 
Nintendo and other console makers. 

Right now, Sony's PlayStation 2 is the 
market leader, but the next generation 
of players, which should be even more 

There's nothing better 
than a competitive 

marketplace to spur 
innovation. 

sophisticated, is already on the way. 
The battle over digital music will 

likely follow the same trajectory. 
Microsoft and Sony are gearing up 

to enter the market with their own 
download services and their own 
music players. 

The real battle, of course, will be to 
establish the dominant digital music 
format. Right now, several different 

standards are being used, and they are 
largely incompatible. Under the current 
situation, consumers lose, and so does 
the music industry. 

And you can bet that this battle will 
also spill over into the courts. RealNet- 
works has already filed an antitrust law- 
suit against Microsoft, claiming that 
the company is threatening to domi- 
nate the digital music market just as it 
did the PC software market. 

RealNetworks' recent overtures to 
Apple Computer to join forces on an 
operating system are also further evi- 
dence that the lines are being drawn 
over formats. 

And Apple's decision to reject the 
offer suggests that there will be no easy 
alliances until the competitors slug it 
out first in the marketplace. 

There's nothing better than a com- 
petitive marketplace to spur innovation, 
and that should be a win for consumers 
and the music industry. For the same 
reason that railroad companies have a 
common standard for tracks, the digital 
music industry will only reach its full 
potential when a single standard makes 
music truly portable. 
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John Adams' 
inspiration for 
`Road Movies' 
driven by 
Western 
landscapes 

29 
Def Soul 
Classics plans 
a duets album 
in tribute to 
the late 
Barry White 

POP / ROCK / COUNTRY / R &B ,' HIP -HOP / LATIN / DANCE / TOURING 

White Waters 
Lynn's 'Rose 

Nashville Legend Meets Detroit Rocker 

BY DEBORAH EVANS PRICE 

NASHVILLE -- Country icon Loretta 
Lynn and rocker Jack White of White 
Stripes fame might appear to be a 
musical odd couple. But one listen to 
Lynn's new White -produced album, 
"Van Lear Rose," proves this coupling 
is inspired. 

The idea for the collaboration 
struck Lynn's manager, Nancy Rus- 
sell, when she noticed White had ded- 
icated his band's 2001 album "White 
Blood Cells" to Lynn. 

Lynn and White first paired for a 
show last year at New York's Ham- 
merstein Ballroom. 

"He had dinner with me and my 
manager, and he said he would like to 
produce my next record," Lynn 
recalls. "I said OK. It could only go two 
ways, wrong or right." 

Lynn, like many music critics who 
have reviewed the album, thinks it 
turned out right. 

She says the 28- year -old White is 
older than his years and compares him 
to legendary producer Owen Bradley. 

Lynn and White recorded' Van Lear 
Rose" in less than two weeks in an 
East Nashville studio. 

"We recorded on eight track," 
White says. "I refuse to record on dig- 
ital computers or equipment. If this 
equipment was good enough for the 
people and music I really love -for 
Cole Porter, Hank Williams, the Bea - 
tles --- there's no need to go and do dig- 
ital. It [gives you] way too much op- 
portunity to overproduce." 

Russell calls Lynn and White's stu- 
dio collaboration "magical. There's 
just something there between the two 
of them." 

"There's something very honest 
about her, which is what people look 
for when they listen to music," White 
says of Lynn. 'There's something very 
special about how she tells her story." 

(Continued on page 54) 
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SIMON: SONGWRITER AS FASHION MUSE 

Simon Reflects On Past Hits, New Ventures 
"Reflections: Carly Simon's Great- 

est Hits" marks the first time 
Simon's hits from various labels are 
available on one disc. 

The set bows May 4 through BMG 
Strategic Marketing Group. 

Rhino released a lavish two -disc 
anthology last year that some mass 
merchants didn't carry because of its 
high price point and because its con- 
figuration was not the standard size. 

"One of the goals was to put every- 
thing in an affordable package," 
Simon says. "The Rhino package was 
expensive and very thoroughly done, 
but I think BMG wanted to put out a 
record at a lower price point." The 
BMG title retails for $18.98. 

Simon participated in many facets 
of the BMG project, including the 
song selection, liner notes and art- 
work. "The label knows I'll care a lot 
more about the promotion when it's a 
joint project," she says. 

Simon appears on "Good Morning 
America" May 4, "Late Night With 
Conan O'Brien" May 5 and "Live With 

Regis and Kelly" May 6. 
The album includes Simon's big- 

gest hits, but it also contains what she 
considers her best song: "Like a River." 

The tune, about her mother's 
death, "was one of the songs that just 
came to me. I have to think my 
mother was truly by my 
side when I wrote it." 

Simon, whose last stu- 
dio album for Arista was 
2000's 'The Bedroom 
Tapes," is writing songs 
but is not prepping a new 
album or looking for a 
record deal. 

"I've got too much else 
going on," she says. 

That includes penning 
material for upcoming 

says. "It's very delicious." 
Simon, who won an Academy 

Award for penning "Let the River 
Run" for 1988's "Working Girl," says 
she loves writing for movies. 

"That's the greatest gift I have: to 
get into the head of most living 

The 
Beat. 

By Melinda Newman 
mnewman@billboard.com 

films "Little Black Book," 
starring Brittany Murphy, and 
Disney's "Heffalump," about the mys- 
terious creature who lives in Winnie 
the Pooh's 100 Acre Wood. 

"Baby Roo and the baby 
Heffalump make friends," Simon 

creatures," she says. "I don't think I 

could get into the head of a serial 
killer or someone who's that scary to 
me, but a Heffalump? No problem." 

She is also campaigning to get 
producer /musician John Forté, 

best -known for his work with 
Fugees, out of jail. Under the 
mandatory minimums for drug 
offenses, Forté is serving a 14 -year 
sentence for possession with intent 
to distribute narcotics. 

But when pressed, Simon admits 
she would love to get back on the 
radio with a new song. 

"One of the reasons I haven't been 
able to make a new album is because 
I feel that maybe there's not enough 
audience for me out there." 

To her surprise, but perhaps no 
one else's, Simon has found herself 
the muse of some of today's top 
fashion designers. Michael Kors cited 
Simon as the inspiration for his 
current collection. Simon and Kors 
just collaborated on a feature and 
photo shoot for the June issue of 
Interview magazine. 

Then, Simon says, "I went to 
Bergdorf Goodman and Zac Posen 
was having a trunk show. He came 
out and he said, 'I had pictures of you 

(Continued on page 20) 
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Music 
Film Music Challenges Counting Crows' Duritz 
Counting Crows lead singer Adam 

Duritz is known for writing intensely 
personal and introspective songs. 
That type of songwriting, he says, 
comes easily to him. 

But writing an original song for 
animated film "Shrek 2" did not 
come as easily. 

"I was really struggling with it. I 

generally don't write songs on 
demand, and I almost got to the point 
where I thought I wasn't going to do 
it," Duritz tells Billboard. 

The song, Counting Crows' "Acci- 
dentally in Love," is the first single 

DURITZ: `SI-IREK' SINGLE'S FOR KIDS 

from the "Shrek 2" soundtrack, 
which Geffen Records releases May 
11. The DreamWorks Pictures movie 
opens May 21 in U.S. theaters. 

The song was written for the film's 
opening montage featuring the hon- 

eymoon of the characters Shrek and 
Princess Fiona. 

Duritz says that to prepare for the 
song, he went to the DreamWorks 
animation camp and saw about half 
of the movie, including the opening 
sequence for which "Accidentally in 
Love" was supposed to be written. 

The 2001 "Shrek" movie and 
soundtrack are both hard acts to fol- 
low: The DreamWorks Pictures film 
grossed more than $266 million at 
the U.S. box office, according to 
Nielsen EDI, and "Shrek" became the 
first movie to win the Academy Award 
for best animated feature film. 

The "Shrek" soundtrack has sold 
2.1 million copies in the United 
States, according to Nielsen 
SoundScan. 

Still, Duritz says he did not receive 
excessive pressure from the film stu- 
dio to write a hit, and the studio gave 
him more creative freedom than he 
had expected. 

"They just told me that the song 
had to be uplifting. They actually said, 
'Don't write a song about Shrek. 
Write a song that's about you.' The 
funny thing is, the song ended up 
reflecting a lot of what was going on 
in my life at the time: falling in love 
with someone you're not supposed to 
fall in love with because it's inconven- 
ient," Duritz says. 

Cover versions abound on the 
"Shrek 2" soundtrack: Butterfly 
Boucher Featuring David Bowie 
cover Bowie's "Changes." Pete Yorn 
offers a harder -driving version of 
Fine Young Cannibals' "Ever Fallen 
in Love." 

Meanwhile, Eddie Murphy and 
Antonio Ban- 
deras, who are 
the voices behind 
"Shrek 2" char- 
acters Donkey 
and Puss -in- 
Boots, respec- 
tively, do their 
version of Ricky 
Martin's "Livin' 
la Vida Loca." 

Jennifer Saun- 
ders (the voice of 
the film's Fairy 
Godmother) and Frou Frou perform 
separate versions of Bonnie Tyler's 
"Holding Out for a Hero." (Saunders' 
version is the CD's bonus track.) 

Other tracks on the album 
include Saunders' "Fairy Godmother 
Song," Tom Waits' "Little Drop of 
Poison," Dashboard Confessional's 
"As Lovers Go (Ron Fair Remix)" 
and Nick Cave & the Bad Seeds' 
"People Ain't No Good." 

To promote "Accidentally in Love," 
Counting Crows will perform May 26 

on CBS' "Late Show With David Let- 
terman" and May 28 on NBC's "Today." 
In addition, on May 14 VH1 begins air- 
ing an "Inside Shrek 2" special. 

Although Duritz is pleased with 
the outcome of "Accidentally in 
Love," he says that musicians and 
songwriters who work in the movie 

Movies & 
Music. 

By Carla Hay 
chay @billboard.com 

industry have to prepare for "a some- 
what unpleasant process." 

Duritz elaborates, 'When I work 
on my own records, the record corn - 
pany generally doesn't try to fuck 
with me. But when you're doing a 
movie, the people who do the music 
are considered the bottom crawlers. 
So much money is involved in these 
movies that someone somewhere is 
going to try to screw you." 

That hasn't stopped Duritz from 
wanting to work in films. He says he 

would like to work with director Mike 
Nichols, who, along with Martin 
Scorsese and Wes Anderson, are 
three directors who possess the 
ability to let music tell stories in film. 

Duritz says that "Accidentally in 
Love" means a lot to him because he 
believes original songs for animated 
films tend to have a timeless quality. 
They also appeal to many age groups. 

"My songs for Counting Crows are 
mature and generally don't get a 
chance to reach kids. To be part of 
something like that is pretty cool." 

IN BRIEF: The American Film Insti- 
tute will celebrate American film 
songs in the CBS special "AFI's 100 
Years ... 100 Songs: America's 
Greatest Music in the Movies." John 
Travolta hosts the three -hour pro- 
gram, which airs at 8 p.m. ET June 
22. AFI says more than 1,500 leaders 
in the film industry chose the songs 
from a ballot consisting of 400 nom- 
inated titles. 

Jon Bon Jovi has landed a starring 
role in the comedy "National Lam- 
poon's The 1Youble With Frank." He 
plays a former attorney whose money 
problems land him in court. Sym- 
phony/New Directions is financing 
the film independently while the 
company seeks a distribution deal 
with a film studio. 

Gospel Music Video Channels Prepare To Bow 
For many years, pop, rock and 

country record sales have been pro- 
pelled in large part by exposure pro- 
vided by MW, VH1 and CMT. Partic- 
ipants of the annual Gospel Music 
Week convention April 24-28 in 
Nashville were buzzing with the 
news that gospel music may soon 
begin reaping the same rewards. 

Tho new channels-Gospel Music 
Channel and MP Network -are 
slated to bow by year's end. 

A pair of veteran cable executives 
is launching the Gospel Music Chan- 
nel. Former senior VP /GM of Discov- 
ery Networks 
Charles Hum - 
bard is presi- 
dent/CEO. Brad 
Siegel, previously 
president of 
Turner Enter- 
tainment Net- 
works, will serve 
as vice chairman. 

The new ven- 
ture is financed 
by two private 

and Southern gospel. 
The Gospel Music Channel will be 

based in Atlanta with production 
offices in Nashville. 

The channel will feature videos as 
well as original prime -time pro- 
gramming. The principals say it will 
showcase all music styles under the 
contemporary Christian/gospel 
umbrella, including country, rock, 
rap and children's music. 

Humbard wants the network to 
"represent the entire body of work of 
all the diverse artists as well as 
diverse music styles." He originated 

InThe 
Spirit. 

By Deborah Evans Price 
dprice@billboard.com 

equity firms 
experienced in media investing: 
Alpine Equity Partners and Constel- 
lation Ventures. 

Veteran country artist Lany Gatlin 
joins the channel as director of 
artists and performances for country 

the idea for the channel and has been 
developing it for two years. 

According to Siegel, programming 
will include countdowns, awards 
shows, biographies and other pro- 
grams that have proved successful on 

music channels. 
"One of the things we will do is go 

really deep into the archives and 
trace the history of gospel music," 
Siegel says. 'We aren't going to limit 
ourselves just to contemporary 
music of the moment." 

Signage at the convention also 
announced the impending arrival of 
the Charlotte, N.C. -based MP Net- 
work. Backed by a group of Christian 
businessmen, the channel's launch is 
spearheaded by president/CEO Larry 
Moore. He previously was CEO of 
Convacent, a Charlotte -based broad- 
band cable equipment engineering 
and design firm. 

Moore says MP Network will tar- 
get 18- to 34- year -olds. "Program- 
ming will consist of music videos, 
live and taped concerts and profiles 
of artists," he says. "Our emphasis 
will be predominantly [on] urban, 
rap, rock, contemporary gospel and 
adult contemporary." 

Though MTV, VH1 and CMT have 
flourished, the gospel industry hasn't 
been as fortunate with a cable vehicle 
for its music. In the mid -1990s there 
was Z Music Television, a Nashville - 
based gospel channel that floundered 
and eventually ceased. 

"The gospel music industry is 
larger and more developed since the 
Z Music days," Gospel Music Assn. 

SIEGEL: NOT LIMITEDTO CONTEMPORARY MUSIC 

president John Styll says. "As 7% of 
the domestic music market, it is a 
viable genre with a large, devoted 
fan base." 

Humbard says Z Music made the 
mistake of focusing on only the con- 
temporary Christian genre. "It's 
important that the entire body of 
work is part of this brand," he says. 

Moore says Z Music was simply 
ahead of its time. "Contemporary 
Christian/gospel music had not 
reached the popularity it has 
reached today. Obviously, Mel Gib - 
son's 'The Passion of the Christ' has 
brought a tremendous amount of 
focus on the marketplace." 

Label executives are cautiously 
optimistic about the new networks. 

'We at EMI Gospel feel there is no 
better current medium to drive sales 
than television," VP /GM Lany Black- 

well says. "Currently there are such 
limited opportunities available. 

"As we negotiate with artists, one 
question they all ask is, 'What's your 
feeling on video ?' It's hard to justify 
spending thousands of dollars to 
have it played once a week on one 
network," Blackwell adds. "So as we 
move forward, we welcome any and 
all channels to show content [that] 
promotes our artists." 

PureSprings Gospel GM Stacy 
Merida feels the expanded opportuni- 
ties in cable TV should help these 
new ventures. 

'We have more outlets for these 
networks than ever before," she says. 
"Not only do we have the cable sys- 
tems, we now have available Direc7V, 
the Dish [Network] and many other 
satellite systems whereby the reli- 
gious channels can have an outlet 
and access millions of viewers." 

Thus far, neither network has 
locked in carriage commitments 
from cable or satellite providers. 
However, the Gospel Music Channel 
has struck a deal with Cox Commu- 
nications, one of the nation's top 
cable providers, to negotiate space on 
its individual systems. 

"A full -time music video channel 
is currently the missing link in the 
marketing and promotion mix for 
Christian music," Styli says. 

12 www.billboard.com www.billboard.biz BILLBOARD MAY 8, 2004 

www.americanradiohistory.com

www.americanradiohistory.com


iIIboard,I 

Platinum Stirs 

New Set Heralds A Calmer, 
More Mature Approach 

BY CRAIG ROSEN 

It feels like the first time. 

So says Alanis Morissette about her new album, "So- 

Called Chaos." And Guy 

Oseary, CEO of Maverick 

Recording, Morissette's 

label, couldn't agree more. 

The new album arrives ìïF 

Alanis: fact File 
Age: 29 
Hometown: Ottawa 
New album: "So- Called Chaos" 
Label: Maverick Recording 
Web site: alanis.com 
Distributor: WEA 
International Distributor: 

Warner Music International 

the United States May 18 on Maverick (through WEA Distri- 

bution) and May 17 in international markets. It is Morissette's 

fourth studio set. That number does not include her teen -pop 

albums released prior to her international stardom or her 

"Unplugged" and "Feast on Scraps" odds -and -ends set. 

(Continued on page 14) 

Alanis Morrisette performs March 27 at the 15th Annual GLAAD Media Awards in Los Angeles. 
Photo: 1. Sciulli /Wirelmage.com 
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Alanis 
Continued from page 13 

The sense of calm from the artist and 
the excitement from the label sur- 
rounding the release is reminiscent of 
"Jagged Little Pill," Morissette's 1995 
landmark Maverick debut. 

"I have the same relaxed feeling 
around it," Morissette says. "[It's all] 
relative to the other records, where 
maybe I was a little freaked out by 
some of the subject matter I was 
singing about or the time in my life 
it was happening. I wasn't very 
relaxed. Around `Jagged Little Pill,' 
interestingly enough, there was a 
real sense of peace right before I 

released it." 

BUILDING A CAREER ARTIST 
Even with such similarities, it's 

unlikely that kind of cultural light- 
ning will strike twice, and that's 
something Morissette and her team 
are well aware of. Instead of trying to 
duplicate the 30 million worldwide 
sales of "Jagged Little Pill" (includ- 
ing 14.2 million in the United States 
alone), they've been busy building 
Morissette into a career artist. 

Morissette is the first established 
multi -platinum artist profiled in 
Billboard's new Platinum Stars 
series. This series covers rising 
artists who have struck platinum for 
the first time. 

Hilary Duff, Clay Aiken, Sean Paul 
and Lil Jon & the East Side Boyz were 
previously featured. But beginning 
with this report, the Platinum Stars 
series also will feature major releases 

by career acts. 
Sales of Morissette's subsequent 

releases, while not matching "Pill," 
have racked up impressive numbers. 

"Supposed Former Infatuation 
Junkie" (1998) sold 8 million 
worldwide and 2.6 million in the 
United States. "Unplugged" (1999) 
sold 4 million worldwide and 
584,000 in the United States. 
2002's "Under Rug Swept" sold 3 
million worldwide and 982,000 in 
the United States. 

All that's just fine for Morissette. 
"I just really see both sides of it," she 

says. "If I could sell 500 million records 
every time, it would be great. But I've 
also had the luxury experience of hav- 
ing it when I was a teenager, in a very 
kind of model version of it. 

"I had a record out when I was 16 
that was very successful in Canada," she 
explains. "Then I had the sophomore 
experience [of] selling less records. So 
I understood the relativity and the pres- 
sure for the follow -up record." 

With that experience under her belt, 
Morissette says she knew what to 
expect when releasing "Supposed For- 
mer Infatuation Junkie." 

"Even before the songs were writ- 
ten, I knew that `Jagged Little Pill' 
was this sort of phenomenon, con- 
vergent experience. I knew what 
people would be writing and saying 
[after that album]: `What a failure,' " 

Morissette recalls. 
"I think [ "Supposed Former Infat- 

uation Junkie "] sold 7 million. If it 
was its own entity, it would be a 
huge success for someone else, but 
relative to 28 million or 29 million 
... But I look back on that record, 
and I love it." 

Morissette's Hit List 
In Alanis Morissette's short U.S. 

career, she's racked up an impressive 
array of hit singles.These singles cross 
radio genres and blur the definition 
of pop and rock.Therefore, her chart 
success can be gauged from a number 
of Billboards various radio -based tallies. 

For this particular roundup, we have 
used the Mainstream Top 40 chart. 
Morissette has eamed four No. 1 titles 
here: "You Leam," "Ironic," "Head Over 
Feet" and "Uninvited." Both "Ironic" and 
"You Learn" spent seven weeks atop the 
chart. However, though "You Oughta 
Know" and "Hand in My Pocket" peaked 
at Nos. 7 and 4 on the Mainstream Top 
40 chart, over on the Modern Rock 
Tracks chart, they both hit No. 1. Addi- 
tionally, some Morissette singles charted 

on other charts but not on the Main - 
stream Top 40 chart. On the Modem 
Rock chart, "Joining You" hit No. 16 and 
"All I Really Want" went to No. 14. Over 
on the AdultTop 40 chart, she's had 
even more hits: "That I Would Be Good 
(Live)" (No. 14), "Precious Illusions" 
(No. 16) and "Everything" (No. 14). 

Titles on this chart are ordered by peak 
position on the MainstreamTop 40 air- 
play chart. If more than one title peaked 
at the same position, ties were broken by 
the number of weeks spent at the peak. If 
ties still remained, they were broken by 
the number of weeks on the chart, and 
then in the top 10 and/or the top 40, 
depending on where the title peaked. 

Mainstream Top 40 Tracks 
Rank Title Peak Position Debut Date 

1 

2 

3 
4 
5 

6 
7 
8 

9 
10 

Keith Caulfield 

Label 

"Ironic" 1 Feb. 17, 1996 Maverick/Reprise 

"You Learn" 1 May 25, 1996 Maverick/Reprise 

"Head Over Feet" i Sept. 7, 1996 Maverick/Reprise 

"Uninvited" 1 April 25, 1998 Warner Sunset/Reprise 

"Thank U" 2 Oct. 10, 1998 Maverick/Reprise 
"Hand in My Pocket" 4 Oct. 21, 1995 MavericWReprise 

"You Oughta Know" 7 Aug. 8, 1995 Maverick/Reprise 
"Hands Clean" 19 Feb. 9, 2002 Maverick/Reprise 

"Unsent" 21 Jan. 30, 1999 MavericWReprise 

"So Pure" 38 July 31, 1999 Maverick/Reprise 

Worldwide 'Chaos' 
BY PAUL SEXTON 

The extensive international promotion of "So- 
Called Chaos" was a little pill that Alanis Morissette 
was happy to swallow. 

The Canadian superstar's audience outside North 
America has developed and matured in the years since 
her 1995 debut album, "Jagged Little Pill." That's con- 
firmed by Don Singer, marketing director of Warner 
Music International in London, who marvels at Moris- 
sette's continuing appetite for promotional duties. 
"She's been working incredibly hard," he says. 

Indeed, by early April, Morissette had already com- 
pleted one international promotional visit, six weeks 
ahead of the new album's U.S. release May 18. That 
sortie took her to the United Kingdom, Germany, 
Spain, France, Holland and Italy. 

"Alanis has been an international star from the begin- 
ning, when we released `Jagged Little Pill,' " says Steve 
Margo, senior VP of international marketing for Warner 
Bros. "In fact, the second and third albums and 'Un- 
plugged' have sold more outside of America than in Amer- 

ica, so she really has a huge international sales base." 
Another European promotional trip has been 

booked into May, including swift return visits to all of 
those markets except France and Holland. 

"She's done an enormous amount of TV appearances 
and press junkets," Singer says. "[She's] done huge 
press days in Los Angeles, where we've flown [media] 
in from all over the place." 

Singer reports that "Everywhere," the first single 
from the new album, has been in MTV rotation "all 
over" Europe. 

"When you sell 28 million copies of your first record, 
where do you go from there ?" Singer muses. "What I like 
about this project is that it's the strongest record she's 
made since `Jagged Little Pill.' It's 10 superb tracks, and 
not only do we have the second single picked and all ready 
to go, we can hear at least three more singles on there." 

Morissette's strongest markets, Singer says, include 
such European territories as Norway, Switzerland, Ire- 
land, Belgium and Poland. Further afield, he cites 
Japan, Australia, Brazil, South Africa and "many coun- 
tries across Southeast Asia." 

On "Under Rug Swept," Moris- 
sette produced the entire album on 
her own for the first time, and she 
wrote and recorded enough materi- 
al to fill 2003's interim CD /DVD 
release, "Feast on Scraps." This time 
around, however, she knew how and 
when to pull back enough to make 
the writing and recording process a 
more enjoyable experience. 

"In the past, I had workaholic is- 
sues," she says. "Over the last couple 
of years, I've really worked toward 
balancing my life out more, having 
a little bit more time with friends, 
family and my boyfriend. There was 
a period of time when they were way 
down the list. It was all about music 
and touring and if everything fell by 
the wayside, so be it. 

"Over the last couple of years," she 
continues, "I've seen the fulfillment 
and more consistent joy I have when 
I'm more balanced. I didn't want to 
be in the studio at four in the morn- 
ing every night." 

To avoid recording an abundance 
of material for "So- Called Chaos," 
Morissette focused on editing her- 
self as she wrote. 

"Unless I really loved it and felt 
really passionate about it, I would 
just kind of abort the song and start 
a new one," she says. "By the time I 
reached the 11th song or so, my gut 
kicked in and said, 'OK, I'm done.' 

"I knew I could stay in the studio and 
write 10 or 11 more songs, but all that 
would result in would be another `Feast 
on Scraps.' I don't need that -I have 
dinner parties to host." 

INTENSE PROMOTION 
With an extensive promotional cam- 

paign in full swing and touring on the 
horizon, Morissette will likely have to 
put her party plans on hold for the 
immediate future. 

She has a virtually nonstop promo- 
tional schedule, which began in Feb- 
ruary in Europe and runs through mid- 

June, with a world tour on tap to sup- 
port the album. 

On July 13 in Cleveland, Morissette 
will open a co-headlined summer tour 
with Barenaked Ladies. 

Morissette's longtime manager, 
Scott Welch of Mosaic Media Group, 
says such exposure is necessary in the 
current climate. 

s+'t 
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a. 
MORISSETTE HOSTED THE 2004 JUNO 

AWARDS APRIL 4 IN EDMONTON, ALBERTA 

"As opposed to being big, it's impor- 
tant to be everywhere, because [the 
industry is] so fragmented now," 
Welch says. "There's 100- and -some- 
thing cable stations now, there's 10 for- 
mats of radio, there's 50 sites that 
download music. You have to have a 
presence everywhere." 

That includes making appear- 
ances on TV and at key radio stations 
and retail accounts in the United 
States, as well as visiting interna- 
tional territories. 

As a kickoff of sorts for the U.S. 
campaign, Morissette rallied the 
troops at Maverick label partner 
Warner/Reprise and distributor WEA 
with a March 3 performance on the 

Warner Bros. lot. 
"It was one of the best performanc- 

es I've ever seen her do," Maverick's 
Oseary says. "It was fun. The lyrics 
were moving. The performance was 
incredible. She unintentionally did a 
lot of stand -up, which really made 
people laugh." 

OTHER PARTS OF THE CAMPAIGN 
In other promotional appear- 

ances, she was part of the March 22 
launch of the MusiKube song -iden- 
tifying software for cell phones at 
the Roxy Theater in Atlanta. 
Microsoft Windows Mobile, Intel, 
Consect and Virgin Megastore co- 
sponsored the event. 

The singer will also make two 
in -store appearances at Virgin 
Megastores around the time of the 
album's release. 

Welch says hitting these large retail- 
ers is essential to promote the album. 

"Here's the reality: I wish it wasn't 
this way, but the box stores sell 80% 
of all the records," Welch says. "It's 
not pretty, it's just fact. So what we'll 
do on this promotional tour is we'll 
go to a lot of the indies and play, but 
we are doing one or two key events 
for the big stores." 

The campaign also includes 
Morissette performing acoustic sets 
at radio stations in virtually every 
major market. But the ever -evolving 
radio landscape presents a challenge 
for an artist like her. 

"Her `down the middle' format is 
... modern AC," Welch says, "and 
we get the top 40s that don't lean 
rhythmic and the moderns that 
lean AC." 

Although radio is important, 
Welch says it's not the be -all, end -all 
for Morissette. 

"Her Web site has a huge amount of 
traffic," he says. "She has a personal 
relationship with most of her fans. We 
sell based on our marketing as much 
as we do on radio." 
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BY CRAIG ROSEN 

Platinum Stars 

Morissette's Platinum Partners 
Every platinum star benefits from 

platinum partners, business relation- 
ships that drive a career forward Our 
Platinum Stars series will regularly 
spotlight these relationships to give 
credit to the individuals who support 
successful artists. 

THE MANAGEMENT 
Scott Welch of the Mosaic Media 

Group has managed Alanis Morissette 
since she launched her recording 
career in earnest in 1994, following her 
stint as a TV star and teen -pop sensa- 
tion in her native Canada. 

Welch's other clients include 
LeAnn Rimes, Billy Talent and Sier- 
ra Swan. Welch is assisted by Lorie 
Hernandez. 

Fred Goldring of Hansen, Jacobson 
and Teller is Morissette's attorney. 
Mihaela Evans of Alternative Financial 
Management is her business manager. 
Like Welch, both have been working 
with the singer since 1994. 

THE LABEL 
"So- Called Chaos" is due May 18 on 

Maverick Recording, through WEA 

Distribution, in the United States and 
May 17 in international markets. 

As was the case with Morissette's 
previous Maverick releases, Warner 
Bros./Reprise Records is involved in the 
album's marketing and promotion. 

The team behind the "So- Called 
Chaos" campaign includes Maverick 
CEO Guy Oseary, Maverick GM of sales 
Daniel Savage, Maverick head of mar- 
keting David Grant and Danny Strick, 
who handles A &R. 

On the promotion front is Reprise 
Records senior VP Phil Costello. Head- 
ing video promotion is Wendy Griffiths, 
while Jeremy Welt is in charge of new 
media for the label. 

The Mitch Schneider Organization's 
Mitch Schneider, Marcee Rondan and 
Lathum Nelson handle Morissette's 
publicity. Heading up the internation- 
al effort is Warner Bros. Records sen- 
ior VP of international marketing 
Steve Margo. 

THE SONGS 

Morissette wrote the lyrics and 
music on "So- Called Chaos." The 
songs are published by Szeretlek and 
administered by BMG Music Pub- 
lishing International/ASCAP. 

THE STUDIO 
"So- Called Chaos" was produced 

by Morissette, John Shanks and Tim 
Thorney. Scott Gordon and Shanks 
mixed the set. 

Scott Gordon recorded and pro- 
grammed the album. It was recorded at 

gg 

/8"11 1 . 
'SO- CALLED CHAOS': FULL PROMOTIONAL PUSH 

Groove Masters Studios and the Vil- 
lage -both in Santa Monica, Calif. - 
and Sage and Sound in Hollywood. 
Stephen Marcussen mastered the album 
at Marcussen Mastering in Hollywood. 

THE ROAD 

Carole Kinzel of Creative Artists 

Agency is Morissette's booking agent. 

THE MEDIA 
While Morissette may be primarily 

known as a singer /songwriter, she also 
continues to work as an actress on- 
stage, in film and on TV. 

In late 2003, she portrayed Sunny 
Jacobs in the critically acclaimed off - 
Broadway theater production of "The 
Exonerated." She will also appear in 
"De- Lovely," a musical tribute to 
Cole Porter, which debuts at the 
Cannes Film Festival this month. 
Morissette will attend and perform 
at Cannes to support the project. 

In early March she taped a perform- 
ance for Apple Computer's iTunes 
Music Store. In mid -March she taped 
performances for Nickelodeon's 
anniversary show, "Sessions @AOL" 
and National Public Radio's "World 
Cafe" and "Fresh Air." 

In addition, Morissette recorded an 
acoustic mix of 14 new and classic 
songs. Various digital music distribu- 
tors will distribute the tracks. 

March was rounded out by various 
promotional stints in Philadelphia; 
Atlanta; Portland, Ore.; San Francisco; 
San Diego; Los Angeles; and Seattle. 

A video for "Everything" has been 
serviced to various outlets. The clip was 
inspired by Spanish band Jarabe de 
Palo's ̀ Bonito" video. It was directed by 

the same team responsible for that 
clip -Marc Donés and his brother Pau, 
Jarabe de Palo's lead singer -along 
with Meiert Avis. 

Back on Canadian soil in April, 
Morissette rehearsed for her co -host- 
ing stint April 4 at the Juno Awards. 

Also in April, Morissette made pro- 
motional stops in 17 key markets 
before heading to Ottawa to host the 
Dalai Lama's visit. 

Morissette's TV blitz will coincide 
with the album's U.S. street date. 
On the eve of the release, she will 
appear on CBS' "Late Show With 
David Letterman." The following 
day, the Oxygen network will fea- 
ture 24 Hours of Alanis. On May 19, 
she will appear on "Live With Regis 
& Kelly" before going to the Cannes 
Film Festival. 

Morissette will then have back -to- 
back appearances on "Jimmy Kimmel 
Live." On May 27, she will perform an 
acoustic set, and the following night 
she will be featured with a full band 
in an outdoor performance. 

Dear SupJoset Former Infatuation Junkie, 

For some, this Jagget Little Pill night be a 

little hart t swallow, but 12 years later, I 

guess we were right after all! But, of course, 

that is now Unier Rug Swept. S here's to 
continuet success in Everything you to in this So 

Callet Chaos of a business of ours. 

1x00, 

Fret G. 
an the gang at 

Gltring, Hertz & Lichtenstein, L.L.P. 
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Music ourin 

New Bosses 
At Target Center 
The Minneapolis City Council has 

approved a plan for the NBA's Min- 
nesota Timberwolves and the Ned- 
erlander Organization to jointly 
manage, operate and book the city's 
Target Center. Midwest Entertain- 
ment, the venture formed by the 
two companies, launches May 1. 

Under the new agreement, the 
Timberwolves will oversee the day - 
to -day operation of the venue, while 
Nederlander will focus 
on booking and pro- 
moting events for the 
19,000 -seat facility. 

Nederlander will 
maintain an existing 
booking relationship 
with former Target 
Center leaseholder 
Clear Channel Enter- 
tainment to ensure a 
smooth transition rwaddell @billboard.com 
between managers. But 
Nederlander can pro- 
mote shows on its own, co- promote 
or work with such outside promot- 
ers as AEG Live, Jam or House of 
Blues Concerts, according to Neder- 
lander executive VP of concerts 
Dana Warg. 

Warg has a history in the market 
as one -time GM of the Target Cen- 
ter under both Ogden Entertain- 
ment and SFX/CCE. 

Upcoming concerts include 
Blink -182 (May 18), Jimmy Buffett 
(May 20), the Civic Tour featuring 
Dashboard Confessional (May 22), 
Christina Aguilera (July 1), Britney 
Spears (July 16) and Sting/Annie 
Lennox (July 20). 

company also represents Madonna 
and Jennifer Lopez. 

A 28 -date European leg began 
April 27 at Wembley Arena in Lon- 
don and wraps June 6 at RDS Show - 
grounds in Dublin. Skye Sweetnam 
opens all European shows. 

Spears will begin the second part 
of her U.S. tour June 22 at Meadows 
in Hartford, Conn., with Eamon and 
JC Chasez opening separate legs. 

On The 
Road.. 

By Ray Waddell 

IN- TOXIC -ATING SALES: Britney 
Spears is moving some serious 
merch on her current Onyx Hotel 
tour. The spring North American leg 
has taken her career total to more 
than $30 million, according to Sig- 
natures Network, Spears' tour mer- 
chandise company. 

SPEARS: MOVING LOTS OF MERCH 

Signatures Network claims that 
Spears' tour merchandise numbers 
are the highest for a solo female 
artist in the past five years. The 

Dates in Asia are expected to be 
announced shortly. 

Spears' best -selling products on 
the road include a pink "Toxic" baby 
doll shirt and Onyx Hotel fashion 
jerseys, programs and posters. 

Rick Fish, senior VP for Signa- 
tures Network, predicts that Spears' 
tour merchandise will gross more 
than $10 million in sales worldwide. 
Per caps have exceeded $10 per head 
on the North American run. 

Meanwhile, the spring leg of 
Spears' tour, produced by Clear Chan- 
nel Entertainment, was an unquali- 
fied success, taking in $18.3 million 
and drawing 288,526 people to the 24 
shows reported to Billboard Boxscore. 

BOSTON TO LOS ANGELES: Clear 
Channel Entertainment's music 
division is moving its national 
public relations headquarters 
from Boston to Los Angeles, as 
Michael Ruthig, formerly publi- 
cist for the EMI catalog, is named 
VP of national public relations for 
CCE Music, effective April 28. 

Ruthig replaces Pamela Fallon, 
who had been CCE Music's senior 
VP of national PR based out of 
chairman/co- president Don Law's 
offices in Boston. 

Fallon's exit to pursue other 
interests is effective April 30. Her 
assistant Amy Gibbons also exits. 

Ruthig will be the PR face for all 
CCE tours, CCE -produced concerts 
and other issues related to the 
company's music division. Most of 
CCE's nationally produced tours 
are booked out of L.A., under the 
direction of CCE Touring presi- 
dent Arthur Fogel. 

Ruthig formerly worked for CCE 
VP Brian Murphy in L.A. before 
moving to EMI. He will now report 
to Angie Diehl, senior VP of national 
artists relations for CCE Music. 

20oá Billboard 
ART IST(S) 

l 
BOXS CONCERT CC) R E I GROSSES 

ATTENDANCE/ 
CAPACITY PROMOTER 

VENUE/ 
DATE 

GROSS/ 
TICKET PRICE(S) 

CELINE DION The Colosseum at Caesars $2,832,118 20,532 Concerts West 
Palace, Las Vegas $225/$175/$127.50 /$87.50 five sellouts 
April 21 -25 

BEYONCE, ALICIA KEYS, MCI Center, $1.708,805 25.379 Clear Channel Entertainment 
MISSY ELLIOTT, TAMIA Washington, D.C. 

April 7, 11 

$77.50/$67.50 30,826 two shows 
one sellout 

Dimensions Entertainment 

BEYONCÉ, ALICIA KEYS, Madison Square Garden, $1.110.090 13,725 Clear Channel 
MISSY ELLIOTT, TAMIA New York $95.50/$55.50 sellout Entertainment 

April 12 

JOSH GROBAN Radio City Music Hall, $1,107,937 17,782 Clear Channel 
New York 
April 1 -3 

580.50/$35.50 17,883 three shows 
one sellout 

Entertainment 

PRINCE Gund Arena, $1,101243 18,558 Concerts West 
Cleveland 577/549.50 sellout 
April 17 

BRITNEY SPEARS, KELIS, Air Canada Centre, $993,010 15,469 Clear Channel 
SKYE SWEETNAM Toronto ($1,304,721 Canadian) 16,143 Entertainment, in -house 

April 3 5516.59/$37.26 

BRITNEY SPEARS, KELIS, Continental Airlines Arena, $959206 17,000 Clear Channel 
SKYE SWEETNAM East Rutherford, N.J. 5498/535.50 17,219 Entertainment 

April 10 

BEYONCE, ALICIA KEYS, Nassau Veterans Memorial $940,406 12.936 Clear Channel 
MISSY ELLIOTT, TAMIA Coliseum, Uniondale, N.Y. $87.50/$47.50 sellout Entertainment 

April 10 

PRINCE Schottenstein Center, $928,386 16,381 Concerts West 
Columbus, Ohio $77/$49.50 sellout 
April 16 

PRINCE Mellon Arena, $869,272 14,092 Concerts West 
Pittsburgh 578.75/$49.50 sellout 
April 14 

BRITNEY SPEARS, KELIS, Allstate Arena, $866,678 13,383 Clear Channel 
SKYE SWEETNAM Rosemont, Ill. 5500/540.50 14,882 Entertainment 

April 13 

BRITNEY SPEARS, KELIS, Bell Centre, $857,003 12.942 Clear Channel 
SKYE SWEETNAM Montreal ($1,125,843 Canadian) sellout Entertainment, Gillett 

April 4 5494.79/$38.21 Entertainment Group 

AEROSMITH, CHEAP TRICK Wachovia Center, $854,135 14,939 Clear Channel 
Philadelphia 575/$35 sellout Entertainment 
April 14 

BEYONCÉ, ALICIA KEYS, Continental Airlines Arena, $817,340 11,505 Clear Channel 
MISSY ELLIOTT, TAMIA East Rutherford, N.J. $88.50/548.50 15,474 Entertainment 

April 5 

PRINCE U.S. Bank Arena, $800,568 12,805 Concerts West 
Cincinnati $78/549.50 sellout 
April 13 

BEYONCÉ, ALICIA KEYS, Mandalay Bay Events $778,917 9,131 Clear Channel 
MISSY ELLIOTT, TAMIA Center, Las Vegas 595/579.25 9,378 Entertainment 

April 16 

ELTON JOHN Sovereign Center, 5755,690 8,675 Clear Channel 
Reading, Pa. $95/565 sellout Entertainment 
April 16 

AEROSMITH, CHEAP TRICK Office Depot Center, $752,360 11,970 Clear Channel 
Sunrise. Fla. $85/5440 14,860 Entertainment, in -house 
April 3 

AEROSMITH, CHEAP TRICK TD Waterhouse Centre, $744,860 12,345 Clear Channel 
Orlando, Fla. $79.50/540 13,410 Entertainment 
April 5 

BRITNEY SPEARS, KELIS, Palace of Auburn Hills, $730,045 13.059 Clear Channel 
SKYE SWEETNAM Auburn Hills, Mich. 565/545 13,998 Entertainment 

April 14 

BEYONCÉ, ALICIA KEYS, Palace of Auburn Hills, $703,978 10,674 Clear Channel 
MISSY ELLIOTT, TAMIA Auburn Hills, Mich. 578.50/568.50 14,899 Entertainment 

April 3 

PRINCE Conseco Fieldhouse, $678,557 10.859 Concerts West 
Indianapolis $77/$49.50 sellout 
April 12 

BRITNEY SPEARS, KELIS, Dunkin Donuts Center, $668,506 10,628 Clear Channel 
SKYE SWEETNAM Providence, R.I. $500/$42 10,762 Entertainment 

April 8 

KENNY CHESNEY, KEITH URBAN, Colonial Center, $668,231 13,943 The Messina Group, 
DIERKS BENTLEY Columbia, S.C. $51.50/541.50 sellout Vamell Enterprises 

April 21 

KENNY CHESNEY, KEITH URBAN, Greensboro Coliseum, $658230 13,638 The Messina Group 
DIERKS BENTLEY Greensboro, N.C. 553.50/$40.50 15,868 

April 23 

BEYONCÉ, ALICIA KEYS, Wachovia Center, $623,428 9,382 Clear Channel 
MISSY ELLIOTT, TAMIA Philadelphia $79.50 /545 14,182 Entertainment 

April 6 

BEYONCE, ALICIA KEYS, Hartford Civic Center, $609,898 8,944 Clear Channel 
MISSY ELLIOTT, TAMIA Hartford, Conn. $75.75/$65.75 11,245 Entertainment 

April 9 

BRITNEY SPEARS, KELIS, VerizonWirelessArena, $602,643 9.141 Clear Channel 
SKYE SWEETNAM Manchester, N.H. 577.50/$41.50 9,270 Entertainment 

April 6 

AEROSMITH, CHEAP TRICK Philips Arena, $597,434 10.072 Clear Channel 
Atlanta $75/$39.50 12,782 Entertainment 
April 9 

BEYONCÉ, ALICIA KEYS, America West Arena, $568,350 9,326 Clear Channel 
MISSY ELLIOTT, TAMIA Phoenix $69.50/$39.50 11,932 Entertainment 

April 15 

PRINCE Bryce Jordan Center, $548,586 10,913 Concerts West 
University Park, Pa. $68.50/$45 sellout 
April 18 

BRITNEY SPEARS, KELIS, Sovereign Bank Arena, $528,784 7,411 Clear Channel 
SKYE SWEETNAM Trenton, N.J. $76/540 sellout Entertainment 

April 9 

VAN MORRISON Nob Hill Masonic Center, $480,900 6,060 Clear Channel 
San Francisco 5100/549.50 two sellouts Entertainment 
April 3 -4 

CLAY AIKEN & KELLY CLARKSON, Xcel Energy Center, $464,227 10,238 AEG Uve, 
THE BEU SISTERS St. Paul, Minn. 546.50/$36.50 sellout Jam Productions 

April 16 

AEROSMITH, CHEAP TRICK Ervin J. Nutter Center, $448,419 7,549 Clear Channel 
Dayton, Ohio $71/$53.50 11,118 Entertainment 
April 16 

Copyright 2004, VNU Business Media, Inc. All rights reserved. Borscores should be submitted to Bob Allen, Nashville. 

Phone: 615 -321 -9171. Fax: 615 -321 -0878. For research information and pricing, call Bob Allen, 615 -321 -9171. 
FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM 
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Hot Talent 
TEXAS 

Laredo Entert arment Center 

LAREDO ENTERTAINMENT CENTER: FIRST -CLASS ARENA FOR A SECONDARY MARKET 

Texans Crowd 
Venues New & Old 
BY SUSANNE AULT 

The Lone Star State is teeming 
with concert activity. 

During the past couple of years, 
new arenas have been cropping up in 
such Texas markets as Laredo, Beau- 
mont and Hidalgo. Previously 
strangers to major- league live enter- 
tainment, these cities now boast 
state -of- the -art venues. 

But venue growth has not hurt 
existing buildings across the state. 

For example, Houston's 14- year -old 
Cynthia Woods Mitchell Pavilion 
should do a healthy 40 shows this 
year, even as Ford Pavilion in Beau- 
mont -about an hour outside Hous- 
ton-is gunning for acts in Its second 
summer season. 

The 3- year -old SBC Center in San 
Antonio also remains busy. This is 
despite the arrivals of nearby Laredo 
Entertainment Center in late 2002 
and Dodge Arena in Hidalgo in fall 
2003, reports Bob Roux, Clear Chan- 
nel Entertainment (CCE) executive 
VP for the south region. 

"You are starting to see a wave of 

very new, professionally managed are- 
nas in these secondary markets," 
Roux says of the SMG- managed 
Laredo Center and Global Spectrum - 
operated Dodge Arena. 

EMERGING MARKETS 

According to Roux, many top -notch 
artists in the past would skip the La -e- 
do, Hidalgo and Beaumont markets 
"because the [show] production would 
eclipse what some of these secondary 
markets were capable of doing." 

Yet las: year, Roux reports, Cher 
thought it worthwhile to play two 
shows in Laredo, three in Houston 
and two in San Antonio, among other 
stops in :he state. "Texas is leading 
the pack," he says. 

Brad Roosa, VP /talent buyer for 
TMG/AEG, adds, "Texas in the late 
19803 and 1990s became a four -mar- 
ket stop [Houston, Dallas, San 
Antonio and Austin]. But now you are 
seeing bands come and penetrate 
more markets. Texas could potentially 
be a six- to eight- market [tour swing] 
going from east to west." 

(Continued on page 18) 

State Of 
Independents 

DIY Texas Acts, Labels Thrive 

BY RAMIRO BURR 

The independent spirit is alive and 
kicking in Texas. 

With a burgeoning indie label scene 
and retailers' support, new and veter- 
an artists are flourishing in the state. 

Influential artist managers 
are also playing a primary 
role in expanding what 
some have called the 
"Americana" or "Texas 
music movement." The 
terms refer to such alt - 
country singer /song- 
writers as Pat Green, 
Willie Nelson, Cory 
Morrow, Slaid 

Cleaves, Patricia Vonne and Los 
Lonely Boys. 

And there's also a galaxy of new faces 
in such genres as rap, hip -hop and 
Tejano that are becoming big players. 

"The biggest trend this past year is 

artists [continuing] to rely more on 
their own Web sites, book- 
ing prowess, work ethic 
and regional contacts to 
establish themselves, 

rather than wait- 
ing for a major 

label to sign them," 
says Casey Monahan, 
director of Austin's 

Texas Music Office. 

(Continued on 
page 19) 

Baby Bash got his start on Houston indie label Dope House. 
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Venues 
Continued from page 17 

SMG expects to open a new arena 
in Corpus Christi late this year, which 
Roosa says will bolster the city's pro- 
file in the eyes of premier acts. 

Sky- rocketing population 
growth in Texas, coupled with the 
fact that many residents have never 
seen A -list acts in their city, is driv- 
ing swift ticket sales for shows, 
general managers report. 

"It's almost like someone is 
pouring water [on the ground] and 
these great new facilities are pop- 
ping up," Roosa says. 

Laredo Entertainment Center GM 
Craig Baltzer observes that Laredo 
is the second -fastest- growing city in 
the country behind Las Vegas. 

"Between 1990 and 2000 there was 
more than 40% growth, and the city 
is projecting to grow at that rate for 
the next 10 years," he says. "It's 
becoming a mover -and- shaker town." 

Recent Laredo concert sellouts 
include Aerosmith and Hilary Duff. 
Also telling about the venue's suc- 
cess is the fact that its resident hock- 
ey team, the Laredo Bucks, was able 
to lure 6,000 people to a 10,000 - 
capacity 11 a.m. game on a Tuesday. 

"That's unbelievable," Baltzer 

says. "Most people in town felt that 
bringing ice hockey to South Texas 
was ridiculous, but they fell in love 
with the game. To be really honest, 
there wasn't a whole lot to do in 
Laredo before." 

At Hidalgo's 7,000 -seat Dodge 
Arena, Aerosmith's March 15 show 
sold out in 30 minutes, says gener- 
al manager Paul Davis. 

"The Hidalgo /Rio Grande Valley 
region has a million people, and 
they've never had an arena before," 
Davis notes. "They can't believe 
Aerosmith [came] to the valley. We 
are all riding the novelty of it." 

DOING UP DALLAS 
Proof that Texas venues in close 

proximity can coexist comes from the 
Smirnoff Music Centre and Nokia 
Live arenas, both in Dallas. Nokia 
Live, for example, hosted Rod Stew- 
ard April 10, and will present Alejan- 
dro Sanz May 7 and Sarah McLach- 
lan July 22. Smirnoff is expecting 
Blink -182 May 3, Christina Aguilera 
May 29 and Kiss/Poison June 2. 

"The Dallas market is very 
healthy," says Larry Vallon, senior VP 
of national booking for AEG Live, 
which promotes shows at Nokia Live. 
House of Blues Concerts and Clear 
Channel Concerts jointly book the 
Smirnoff Arena. " Real estate is not 
that expensive. [Residents] are music 

hounds -they're raised on rock." 

ECONOMY ON THE UPSWING 
The perked -up U.S. economy is 

another factor shaping Texas into a 
frenzied concert market, touring 
executives say. 

"Following Sept. 11, [2001] sales 
really plummeted. But in the last 
year and a half, business has been 
getting more and more robust -it's 
been great," says Vallon. 

Dallas' American Airlines Center 
is so full of concert and sports book- 
ings "that our challenge is finding 
enough dates to play the shows that 
we like," Dave Brown, the venue's 
GM, reports. "Our two very success- 
ful sports teams [Dallas Mavericks 
and Dallas Stars] block us out from 
booking April to June. But I'll take 
that problem." 

Boosting the state's economy dur- 
ing the past couple of years, venue 
managers note, is the North Ameri- 
can Free Trade Agreement (NAFTA). 
This is especially true for such cities 
as Hidalgo and Laredo, which are 
located near the U.S./Mexico border. 

"With NAFTA, there are busi- 
nesses that now work on both sides 
of the border. Panasonic, General 
Electric -these are monster -size 
operations, [and] that is spurring 
growth," Dodge Arena's Davis says. 

Texan building managers and pro- 

1, 
/ 

ro- 

/ 

AEROSMITH: NOVELTY IN THE RIO GRANDE VALLEY 

moters say they still need to be 
smart when programming their 
venues, even while operating in the 
cushy atmosphere of a mounting 
economy and rising population. 

Amid the excitement of opening a 
new venue, "the first year was 
throwing things against a wall to see 
what sticks," admits Roger Newton, 
GM for the Ford Park complex in 
Beaumont, which houses Ford 
Pavilion and the Ford Arena. "This 
year we are going to go for certain 
types of music -country, oldies, 
contemporary rock." 

Davis adds that the market has 
not been that receptive to rap and 
hip -hop shows. 

CCE's Roux also believes that 
clever booking will continue to help 
the area's touring market thrive. 

"It's incumbent upon building 
management to program the build- 
ing in a way that they don't self - 
cannibalize," Roux says. "I don't want 
to book Toby Keith and Kenny 
Chesney in the same month for most 
of these markets. [Buildings] need to 
remember to diversify -do rock and 
country, then Latin, then maybe 
something alternative." 

Overall, Roux adds, "The Texas 
market seems to be doing really well. 
It can handle lots of talent, but they 
need to space it out properly so every 
show hits its maximum potential." 
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Indies 
Continued from page 17 

In the past few years, Houston 
has been a hotbed for two similar 
but distinct styles -urban rap and 
Latin hip -hop. 

BREEDING GROUND 
Indie labels like Dope House, Thug 

City, Wreckshop, Sucka Free, Mad - 
hatter and Swishahouse have all 
found success with the DIY, sell-out - 
of -the -trunk model pioneered by such 
labels as Rap -a -Lot and Suave House. 

"All it took was [Rap -a -Lot's Geto 
Boys] to show that you can sell a lot 
of records and make a lot of money 
selling your own CDs at car shows 
and local record stores," says Charles 
Chavez, CEO of Latium Records. 

`You can make a lot of 
money selling your 

own CDs.' 
-CHARLES CHAVEZ, LATIUM RECORDS 

Chavez also manages Baby Bash, 
Frankie J., Gemini and Dallas -based 
producers Play 'N' Skillz. 

Baby Bash, who started on Dope 
House, signed with Universal last 
year. He teamed with Frankie J. on 
the radio hit "Suga Suga." 

Meanwhile, Frankie J. had his own 
success with "Don't Wanna Try" from 
his Columbia debut, "What's a Man 
to Do ?" The album was produced by 
Happy Perez and Jaime Galvez. 

Loophole Entertainment's Kevin 
Wommack, who manages Los Lonely 
Boys, says he worked with RED Dis- 
tribution to "put Los Lonely Boys' CDs 
in every Texas nook and cranny -Tar- 
get, Circuit City, Barnes & Noble. It 
was very effective." 

Because of this regional success, 
Los Lonely Boys' indie debut was 
rereleased on Epic. The key was 
national retailers' willingness to 
rack local artists. 

Although considerably cooled 
since its late 1990s heyday, the 
Tejano movement is still percolating 
and adapting to changes. 

Veteran artists like Little Joe, 
Ruben Ramos, Ramiro Herrera, Jay 
Perez and David Lee Garza -all for- 
merly with majors -have returned 
to the indie route. 

In Corpus Christi, Freddie 
Records recently signed some 
Tejano powerhouses that were for- 
merly with the majors, including 
Michael Salgado, Jimmy Gonzalez y 

Mazz and La Tropa F. 

Because of this, Freddie Records 
VP Freddie Martinez Jr. is flushed 
with confidence. 

"The independents are still hang- 
ing tough," Martinez says. "That's not 
to say the majors are not doing a great 
job, but I'm very proud of the position 
that we're in right now. In the [30- 
year] history of our label, this is the 
strongest artist roster that we've had." 

NOMINEE FOR THE BEST NEW MAJOR CONCERT VENUE 2004 

OVER 300 EVENTS - 4 MILLION GUESTS 

HOME OF THE 2003 NBA CHAMPION SAN ANTONIO SPURS 

HOME OF THE SAN ANTONIO STOCK SHOW & RODEO 

HOME OF THE WNBA SAN ANTONIO SILVER STARS & 
AHL SAN ANTONIO RAMPAGE 

FOR BOOKING INFORMATION CALL 210.444.5191 

ONE SBC CENTER, SAN ANTONIO, TEXAS 78219 
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"To Ms. Pat, Chris, Randy, Howie, 
Donovan and the VP Crew: 

To watch you go from strength 
to strength over the years is a 

joyful sight to behold. Wishing 

you more success into the 

future and beyond." 

- Your friends in music 

ras 'mom 
RECORDS RECORDS Sanctuary 

"UNITY IS STRENGTH." 

U íOíGE ARENA) 
R I O G R A N D E V A L L E Y * H I D A L G O T E X A s 

THANKS for the SELLOUTS 
in our first 6 months! 

Alan Jackson, Aerosmith, Champions On Ice, Disney On Ice, 
Dorados Arena Football 2, Luis Miguel, WWE, Sesame Street, 

Killer Bees (Central Hockey League), Monster Jam, 
Chayanne, Oscar De La Hoya's Golden Boy Boxing, 

Pro Bull Riding, Harlem Globetrotters 

*Dodge Arena, located in South Texas, 
sits in the 4th fastest growing MSA in 

. the country with over i million people 

*Easy routing to and from San Antonio, 
Laredo, Corpus Christi and Mexico 

*McAllen- Brownsville- Harlingen DMA 

FOR BOOKING: 

(9561843 -5505 

Adams Mines The Past 
For Road Movies' Release 

Accolades have been coming fast 
and furious lately for 57 -year -old 
American composer John Adams. 

Last year, he won his first Pulitzer 
Prize for his Sept. 11, 2001, elegy, 
"On the Transmigration of Souls," 
which was commissioned by the New 
York Philharmonic to mark the first 
anniversary of the terrorist attacks. 
Currently, Adams holds the Compos- 
er's Chair at Carnegie Hall, and this 
fall he will again curate a festival at 
Zankel Hall. 

In recent years, the composer's 
exclusive label, Nonesuch, has 
focused on his larger -scale works 
(including the orchestral "Naïve and 
Sentimental Music," the oratorio 
"El Niño" and the piano concerto 
"Century Rolls "). 

But the newest Adams disc, "Road 
Movies" (out May 4), takes us to 
more intimately scaled canvases: 

ADAMS: INSPIRED BY WESTERN LANDSCAPES 

1995's "Road Movies" for violin and 
piano; 1996's "Hallelujah Junction" 
for two pianos; and three solo piano 
works: 2001's "American Berserk" 
and "China Gates" and "Phrygian 
Gates," both from 1977. Performers 
include violinist Leila Josefowicz 
and pianists Rolf Hind, Nicolas 
Hodges and John Novacek. 

"I don't write a lot of chamber 
music," Adams says. "So it's nice to 
have these grouped together, espe- 
cially 'Road Movies,' 'Hallelujah 
Junction' and 'China Gates,' which 
fit together particularly well. They 

share a certain ambience, and 
they're all responses to Western 
landscapes. 

" 'Road Movies' is shaped like a 
long car trip, 
describing the 
scenes you pass 
by. 'Hallelujah 
Junction' is tied 
to a small place 
-not even big 
enough to be a 
village, really -in 
the High Sierras. 
'China Gates' has 
a rhythmic pat- 
tern that evokes 
the rains of 
Northern California winters. But all 
these pieces on this album are 
grounded primarily in pulse, which is 
very important to me," Adams says. 

His current project is the opera 
"Dr. Atomic," about the development 
of the atomic bomb. It's slated to be 
finished by summer 2005. Although 
his diverse listening tastes include 
jazz pianist Herbie Hancock and Por- 
tuguese fado singer Mariza, Adams 
honors his classical forebears. 

"Certain 'guardian angel' com- 
posers hover over my works," he 
muses. "For this opera, it's Varèse 
and Stravinsky." 

"In our times, we need music that 
conveys tranquility and beauty. We 
wanted to include music that was 
uplifting, no matter whether it was 

Classical 
Score. 

By Anastasia Tsioulcas 
atsioulcas @billboard.com 

'PEACE' FOR OUR TIMES: A recent 
newcomer to the Classical Albums 
chart is "Peace" (Avie), an anthology 
performed by Boston's Handel and 
Haydn Society Chorus, conducted by 
Grant Llewellyn. 

The disc spans choral music old 
and new, ranging from Tomás Luis 
de Victoria's Spanish Renaissance 
motet "0 Magnum Mysterium" to 
John Tavener's 1993 work "Song 
for Athene" (sung at Princess 
Diana's funeral). 

"We looked for music that 
matched in spirit," says the Welsh 
Llewellyn, who arrived in Boston to 
begin his post at Handel and Haydn 
Sept. 10, 2001. 

Arnold Schoenberg -whose 'Fried 
auf Erden' is really the heart of the 
album -or Samuel Barber," he adds. 

Listeners are responding to that 
emotional impulse: The Handel and 
Haydn Society reports that many of 
its audience members are buying 
"Peace" in bulk at concerts, to share 
with family and friends. 

PBS PRESENTS: Dutch violinist and 
"Waltz King" André Rieu is a familiar 
face on public TV. His most recent 
program, "Live in Dublin," was PBS' 
most profitable arts fare in its August 
and December 2003 pledge drives. 

A consortium of local PBS affiliates 
is taking advantage of Rieu's 
popularity to create a new and robust 
kind of partnership: For the first 
time, these local stations are entirely 
underwriting and supporting Rieu's 
current tour, the first such sponsor- 
ship of any artist. 

"This is a great opportunity for 
everyone," says Steve Vning, presi- 
dent of Savoy Label Group (which 
includes Denon, Rieu's label). "It 
reflects the stations' interest in hav- 
ing a more direct connection with 
their audiences, and it creates a new 
business model for artists." 

The tour, which started last month 
and runs through May 11, hits 15 
North American cities. 

The Beat 
Continued from page 11 

on the wall while I did the designs.' 
"I didn't know what I was doing 

when I got dressed in the morning in 
the '70s," Simon says. "I went to 
Sarah Lawrence, and the image of 
quite smart and sophisticated and 
novel was to have your ears pierced, 
the big hats and the capes. That kind 
of bohemian look, that was my look. I 
still dress that way. I don't have the 
imagination to do anything different." 

CH- CH- CHANGES: Steve Backer, who 
left his post last week as V2 North 
America executive VP /GM, can be 
reached at backer@sbcglobal.net. 

"With the closing of the Los Ange- 
les office, it did not make sense for 
me to continue with the company," 
says LA -based Backer, who stresses 
how much he enjoyed working with 
the label. 

"It is now time for me to do some- 
thing much more entrepreneurial 
and challenging. There are many 
opportunities to take my 22 years of 
label and publishing experience and 
apply it to the entertainment busi- 
ness, with an emphasis on music." 

Sherrie Ring Ginsberg, who left 
her position as senior VP of publicity 
for Elektra Entertainment Group in 
March, is handling independent pub- 
licity for Elektra act Jet. She can be 
reached at sherryring@nyc.rr.com. 

Look for former Arista Records 
VP of publicity Liz Morentin to go to 
J Records in a similar position. 
Morentin, who remains based in LA, 
will report to J executive VP of world- 
wide marketing and sales Tom Cor- 
son and RCA Music Group senior VP 
of publicity Mika El -Baz. 

Additional reporting by Carla Hay in 
New York 
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VP Celebrates 25 Years 
How One Couple's Resale Business Became An Influentialindie Label 

BY WAYNE ROBINS 

It has been a quarter -century since Jamaican emigrants 
Patricia Chin and her late husband, Vincent, set up a mod- 
est record shop in the Queens, N.Y., neighborhood also 
named Jamaica. 

Today their ambitious VP Records operation includes an influ- 
ential label and is considered a dominant force in reggae music. 

The VP label most recently enjoyed the multiplatinum, 
Grammy Award - winning success of Sean Paul's "Dutty Rock." 

RULING THE GENRE 
One observer notes that VP Records has dominated its 

genre much as, say, Def Jam did in the '90s in hip -hop. "VP 
Records, for 25 years straight, in reggae and dancehall, has 
ruled the genre without question," says Marlon Regis, dance- 
hall and reggae columnist for The Beat magazine. 

VP will celebrate its past, present and future May 8 at Radio 
City Music Hall in New York, with artists including Shaggy, 
Sizzla, Beres Hammond, Buju Banton, Beenie Man, Elephant 
Man and others. 

Other anniversary plans include a May 30 concert in 
Miami, a celebration during Toronto's annual West Indian 
Festival in August, ongoing soundsystem and DJ competi- 
tions sponsored by Puma and more. 

What are the ingredients to VP's success? How did the label 
establish itself in the United States? 

A time may come when the origins of VP Records will 
sound as mythical as "The Lord of the Rings"-and likewise 
will require a glossary for those uninitiated in the ancient 
culture of the music business. 

It was 1958. Vincent Chin had a jukebox route on the 

island of Jamaica. ( "What is a jukebox ?" the future reader 
might ask.) At bars, restaurants and rum shacks, Chin main- 
tained these coin -operated record players, removing tired 
discs and replacing their worn grooves with fresh favorites. 

The secondhand 45 rpm singles were no longer the hits 
of the moment. ( "What is 45 rpm ?" the next generation 

chimes in.) Still, some people were willing to pay Chin for 
these stiff but fragile black discs. 

The 20- year -old Chin and his new wife, Patricia, expand- 
ed his resale business into a retail store in downtown 
Kingston, at 23 Parade St. Because real estate was scarce and 
expensive, the couple shared their shop with a vitamin - 
supplement vendor. 

Patricia ran the store while Vincent went out to buy used 
records, mostly rock and R&B hits. Jamaica's own reggae 
style had not yet risen from the countryside or the slums 
of Kingston. 

LINES OUTSIDE THE STORE 

The Chins also sold new music from the likes of James 
Brown and Sam Cooke. At first they could only stock single 
copies of each record, so lines would form outside the store 
whenever a shipment was due. 

"We'd start with one record, one of each type," Patricia 
Chin recalls. "When we sold that, we'd buy more." 

The Chins eventually moved to bigger quarters at 17 North 
Parade St. They sold food and beverages on one side of the 

Current releases from VP Records include "Gangsta Blues" 
from Tanya Stephens (Deft), "Signs" from Bushman (above) and 
"Da Real Thing" from Sizzla (right). 

new store; records on the other. Local musicians from the 
nascent Kingston recording scene would often come in for 
a patty and catch the latest sounds. 

Business was good -almost too good, since the entrepre- 
neurial Vincent had started selling auto parts in the store, 
crowding out the food. So the Chins bought the building 
next store. 

Vincent and Patricia soon realized that in their impover- 
ished yet hopeful community, making, hearing and absorb- 
ing music was more important to some people than eating. 

"Music is the only thing that really keeps people alive," 
Patricia says. "I remember when I had my record store [in 
Jamaica], even if someone had only two dollars to buy bread, 
they'd prefer to buy a record. They would take it home and 
play it over and over and over, and they'd sing along, and 
they'd dream." 

NASHVILLE RADIO IN JAMAICA 
The Chins' Kingston store was called Randy's Record Mart. 

The name came from a popular mail -order operation in Ten- 
nessee that carried the hits played by radio DJ Gene Nobles. 
His legendary late -night R &B program emanated from 
WLAC /1510 AM Nashville, but Jamaican listeners could still 
pick it up on their radios. The songs they heard were avail- 
able from Vincent, earning him the nickname "Randy." 

Randy's Record Mart eventually developed its own record- 
ing facility, Studio 17, and the Chins began producing as well 
as selling records. Bob Marley, Peter Tosh and Gregory Isaacs 
were among the young musicians who participated in Stu- 
dio 17 sessions. 

(Continued on page 28) 
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Believe In Doing The Right Thing, 
Patricia Chin And Her Sons Talk About How VP Operates, Its Current Hits And The Dancehall Boom 

BY WAYNE ROBINS 

Pat Chin, who co- founded VP 
Records with her late husband, 
Vincent, gets a kick out of the idea 
that some people consider music a 
glamorous profession. After visit- 
ing VP's New York headquarters, 
on a side street in a mixed com- 
mercial and residential section of 
Jamaica, Queens, you understand 
her amusement. 

Buzzed in through a nondescript 
heavy door and a second barred gate, 
the visitor stands amid the splendor 
of ... a warehouse. It's your basic, 
old -fashioned, concrete- block -and- 
steel -girder music business one -stop. 
Even some of the wares are retro: 
Wall display cases house dozens of 
vinyl albums, still a staple for DJs and 
even some fans of reggae music. Also 
on offer are Jamaican seven -inch sin- 
gles, which arrive in bulk via express 
delivery two or three times a day. 

The long aisles of discs converge 
into work stations for VP's promo- 
tion and marketing staff. With its 
slogan "Miles Ahead in Reggae 
Music," VP moves not just its own 

product but enough other labels 
that its 2003 -2004 one -stop catalog 
runs nearly 200 pages. 

Upstairs, it's not exactly Holly - 
wood-on- the -East River. The build- 
ing is designed like a railroad flat, so 
some of the executive offices can 
only be entered by walking through 
other offices. 

VP Records: Fact File 

Headquarters: Jamaica, N.Y. 
Web site: vprecords.com 
Executives: Patricia Chin, 

co- founder 
Christopher Chin, president 
Randy Chin, VP 
Regional and international offices: 
VP Records Florida 
OC- Records Canada 
VP Records U.K. 
VP Records Japan 
Key partners: 
Atlantic Records 
EMI Canada 
Jetstar (U.K.) 
24X7 Records (Japan) 

In the middle of it all, there's a 
conference room. Nothing lavish: 
Some gold and platinum awards for 
Sean Paul and Wayne Wonder, the 
ubiquitous "Miles Ahead in Reggae 
Music" poster and two framed busi- 
ness posters, one advocating team- 
work, the other communication. 

Here Billboard recently met with 
Patricia Chin, whom everyone calls 
Miss Pat, and her sons Randy and 
Christopher Chin, who run VP's day - 
to -day operations. (Husband Vincent 
died last year.) 

Christopher focuses on artist 
development; Randy on sales and 
marketing. Their sister Angela is 
the comptroller of VP's Miami 
branch, where her husband, Howie 
Chung, is GM. Pat Chin is still very 
active, and she's proud of the way 
her children have expanded the 
business she and her husband 
started. "I'm here if they need me," 
she says. 

Did you want or expect your chil- 
dren to come into the business? 

Pat Chin: Chris, being the old- 
est, naturally wanted [to join] the 

business, but Randy didn't. He was 
the bookworm, he didn't like the 
business. Angela, she didn't decide 
until she graduated from St. 
John's. But all three helped out 
their mom and dad. 

Was it a coincidence that when 
you moved from Kingston, Jamaica, 
to New York to open a record store, 
you and your husband chose 

Jamaica, Queens? 
Pat Chin: My husband's brother 

had a store in Brooklyn, and we used 
to supply him [with] records. He was 
here 10 years before us. My husband 
didn't like Brooklyn so much. He 
said Queens is the right place, 
because it has Jamaica, like he 
[would still be] in Jamaica. At the 
time, there were not many reggae 

(Continued on page 24) 

Strictly the Best! 
Happy 25th 

Anniversary ] 
NAVARR 
C O R P O R A T I O N 

800.728.4000 7400 49r''Avenue North New Hope, MN 55428 www.navarre.com 

Performing for us all. 

At Fleet, we have a proud tradition of supporting the 

arts, which play an important role in enriching our 

communities - and our lives. That's why we're extremely 

proud to support V.P Records. 

Congratulations V.P. Records on your 25th Anniversary. 

0. Fleet 

Member FDIC. Fleet is a registered mark of Bank of America Corporation. 02004 
Bank of America Corporation. All rights reserved. 
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EMI Music 
Canada 
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& Distributors 
in Canada of 
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congratulate VP Records 

on their 25th Anniversary 

www.vprecords.com www.emimusic.ca 

Spotlight 
Q&A 
Continued from page 22 

music stores [in New York]. We were 
the first one in Queens. 

Five years ago, VP Records 
licensed many of its releases from 
other labels in Jamaica. Has that 
changed? 

Randy Chin: [Today we license] 
to a much lesser degree. Most of the 

artists are signed directly to the 
label now. 

How does the pipeline between 
your business here and the music 
industry in Jamaica operate? 

Randy Chin: Literally 150 to 200 
new singles come out every week in 
Jamaica. We don't buy every single 
one, but it's a market that's rapidly 
changing, so we're constantly get- 
ting these singles up here. 

Who checks out all of this 

DANCA7ONE 

con9ratu(AtinJ 

VP Records 
on tI;efr 

25f4 4níverseïy 

New Single 
"Yrome Tonight" 

ComÌnqjonI 
For more info please visit www.dan dangazone.com/luddy 

material? 
Randy Chin: Often [for the distri- 

bution business] we're not neces- 
sarily screening it before we pur- 
chase it. We have relationships with 
different producers and distributors 
in Jamaica, and it's usually done 
with a phone call. [They tell] us, 
"This guy is coming up, he has a his- 
tory," or "We heard through this disc 
jockey that this is a hot rhythm," so 
we say, "OK, we'll take a couple of 
hundred of that." 

In terms of stuff we're signing, we 
have a whole A &R team here in New 
York that also goes to Jamaica fre- 
quently, so they're constantly mon- 
itoring from that side. 

Has the success of Sean Paul, 
whom you distribute with Atlantic, 
made it easier for other dancehall 
artists to get exposure? 

Christopher Chin: We've been so 
successful the last few years with 
Shaggy, Sean Paul and, more 
recently, Wayne Wonder. That suc- 
cess opened the door to mainstream 
radio for reggae -and that [in turn] 
is exploding the genre. There's more 
awareness of the music than there 
was before. 

You define your job as "artist 
development," which is a concept 
that many say the major labels have 
abandoned in the past few years. 
What does artist development mean 
to you? 

Christopher Chin: We try and 
advise the artist on the creative side, 
the management side, instill a work 
ethic -having them realize that yes, 
they're artists, but they're also pro- 
fessionals, and they have to treat 
[music] like a profession. 

Like waking up early to do that 
radio interview? 

Christopher Chin: Exactly. Be on 
time, and everything else. 

Randy Chin: Just from the stand- 
point of taking them to radio sta- 
tions: They're major, major stars in 
Jamaica, but here they are relative 
unknowns. So that's part of our job, 
to assimilate them, let them under- 
stand [what to] expect. But [also to 
let them know] that they, too, can 
become the Sean Paul of the future. 

Would you encourage your other 
artists to enunciate a few words, the 
way Sean Paul does, in addition to 
the high -speed patois? 

Christopher Chin: I think a lot of 
eyes are on Sean and the success he 
has, and we have seen some gradual 
change, since everybody wants to be 
a million -seller, wants to be in the 
spotlight, and that takes some 
degree of adapting. Not abandoning 
your roots, but just blending it a lit- 
tle bit more. 

As Sean Paul sings, "Just gimme 
the light ..." 

Pat Chin: Yes. A couple of phras- 
es [U.S. listeners] can understand. 
People have to have some line they 

(Continued on page 26) 
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Q&A 
Continued from page 24 

can hum along with- that's what 
makes a hit! A couple of words, a 
couple of phrases that people can 
keep saying in their mind, that's 
when you know you have a hit! 

I remember my husband made a 
record 30, 40 years ago, "Hey Satty 
Boom Boom." Everybody knew that 
phrase; the kids on the street [would 
say], "Hey, satty boom boom." [The 
audience] understanding a line or 
two so they can hum along really 
helps a record. 

In addition to breaking some 
album artists from what is still a 
singles- and hit -driven business, 
VP has developed lines of compila- 
tion albums that sell steadily to 
different audiences. Tell us about 
those. 

Randy Chin: "Reggae Gold," 
which comes out early summer, 
has our hot, big records up to that 
point in the year, and any new stuff 
we're going to be working in the 
near future. If people are going to 
buy one reggae album a year, this 
is the one to get. 

"Strictly the Best" is similar to 
"Reggae Gold," except it doesn't 

have as many crossover releases. 
The "Dancehall 101" series is for 

somebody who wants a lesson in 
dancehall. It's a definitive collection. 

"Riddim Driven" is a series we 
put out with a variety of [single] 
rhythms, geared more to the DJs. 

Why did you get into the soca 
business five years ago? 

Randy Chin: It's music our tar- 
get audience listens to, so it was a 
natural transition for us. So we do 
"Soca Gold," a big compilation like 
"Reggae Gold," and a couple of 
artist albums every year. It's a 
great market, but its really cen- 
tered on the carnivals: the Trinidad 
carnival, the Jamaica carnival. 

Why did you enter into the joint 
agreement with Atlantic two years 
ago, and how are the responsibil- 
ities divided? 

Randy Chin: Now we have Ele- 
phant Man, and we had Wayne Won- 
der and Sean Paul through Atlantic. 
They handle the distribution side, 
and we jointly share the marketing 
and promoting. Obviously they have 
a huge, massive system. With Sean 
Paul, they've done an incredible job 
in making [him] one of the biggest 
global stars right now. 

We're a small independent, and 
we were having all of these hits, 

but we didn't have the critical 
mass to take a record where it 
needs to go, [so] it made sense to 
partner with somebody who had 
that kind of mass and could take a 
record into a whole other realm. 

There are multiple territories 
where the album [ "Dutty Rock "] is 
platinum and multi -platinum, and 
VP by itself wouldn't have been 
able to do that. 

Looking back, did you have an 
overall plan or philosophy that 
allowed VP to grow as it has? 

Pat Chin: I didn't have a busi- 
ness plan as such, but I knew if I 

did things consistently, and made 
use of all my resources, in the end 
it would pay off. 

I believe everything is not just a 
quick fix. For a tree, you have to 
plant it, water it and nurture it for 
it to mature and grow. I just believe 
in doing the right thing, having 
good employees, treating them well 
and fairly. And customer service is 
the top priority always. 

I just love working with people. The 
customers, the artists, the producers, 
the vendors -everybody that came 
across my path, I just felt like there 
was a connection between me and 
people. I think that is one of my gifts. 
Just to be with people, help whenever 
I can, share my experiences. 

NEI 

Media, Entertainment and much, much more... 
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Spotlight 
25 Years 
Continued from page 21 

Vincent's first big success as a 
producer was Trinidadian calypso 
singer Lord Creator. 

As their retail operation flour- 
ished, the Chins also began pressing 
and distributing records. 

Through the '60s and '70s, the 
Chins expanded on other fronts, as 
well. Their family grew to include 
sons Christopher and Randy and 
daughter Angela. 

Watching many of their compa- 
triots immigrate to the United States 
in the '70s, the Chins decided to 
move to New York. 

"Chris and my husband came up 
first," Pat says. "Randy and Angela 

and I stayed in Jamaica [for a while], 
because we still had the business to 
run. We'd go back and forth, back 
and forth." 

The Chins opened their New 
York retail store, V&P Records, on 
Jamaica Avenue in Queens in 1979. 
By now Vincent had a network of 
connections on the Jamaican 
music scene. It didn't take long 
before his store became a distribu- 
tion pipeline to retailers across the 
United States interested in carry- 
ing reggae records. 

So while V&P sold to New York 
music fans at its retail outlet, it also 
became a nationwide one -stop for all 
styles of Caribbean music. 

BOOM TIME 
In the early '90s, the United States 

experienced a reggae boomlet, with 

pop hits from Shabba Ranks, 
Shaggy, UB40 and others. "There 
was a huge signing frenzy, with a lot 
of majors signing reggae artists," 
Christopher Chin, who now handles 
artist development for VP, recalls. 

e tuIte 

Tel 

eggae Music 
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155 Acton Lane, Park Royal, London NW 1 O 7NJ, England 
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Sensing their opportunity, the 
Chins launched their own label, VP 
Records, in 1993. 

The American reggae boomlet 
didn't last, however, and the majors 
lost interest in the genre. That's 
when VP's label began to thrive. 

The major labels, Christopher 
Chin says, "didn't have the willpower 
to [continue] through it, so they 
ended up dropping most of the 
artists after a year or two. So we 
picked them up, and stuck it out." 

Shabba Ranks, Buju Banton, 
Capleton, Wayne Wonder, Beenie 
Man and Shaggy are among those 
who benefited from VP's long -term 
commitment to reggae. 

The label kept a shrewd eye open 
for developing talent. A former 
Jamaican national water -polo player 
named Sean Paul attracted their 
attention with his first single, "Baby 
Girl," in 1996. 

The dancehall rapper gradually 
expanded his fan base with more 
singles. His style was infectious 
enough to earn airplay on some U.S. 
urban hip -hop stations, including 
New York's influential Hot 97; Paul 
was the first reggae artist to appear 
at one of the station's popular Sum- 
mer Jam concerts. 

"Suddenly, I was with artists who 
were my mentors," Paul said at the 
time. "I met Big Daddy Kane, Snoop, 
Aaliyah. There I was, talking to 
Funkmaster Flex. It was crazy." 

Paul knew that novelty rhythms 
and hot mix tapes were not the most 
solid foundation for a career. 

"Not enough time is put in the 
full production of dancehall," he told 
one interviewer. "People should stop 
just trying to make a quick buck and 
develop the music. Then reggae can 

move forward again." 
VP obviously shared Paul's phi- 

losophy. They released his debut 
album, "Stage One," in 2000. More 
than a collection of tracks, "Stage 
One" is a meticulously recorded 
concept album, a seamless series of 
beats, ad libs and raps with the feel 
of a self -contained radio special. 

"Stage One" established Sean 
Paul as an album artist and set the 
stage for the astonishing worldwide 
success of "Dutty Rock," released by 
VP /Atlantic in 2002. 

The album was the label's first 
release under its long -term strategic 
partnership with Atlantic Records 
and Warner Music International, 
forged in fall 2002. 

"Dutty Rock" went on to win a 
Grammy Award for best reggae 
album and was nominated in two 
other categories as well. 

Paul was Billboard's No. 1 reg- 
gae artist for 2003; "Dutty Rock" 
was its No. 1 reggae album. His 
collaboration with Beyoncé, "Baby 
Boy," was a No. 1 single across the 
board, opening the door further 
for reggae and dancehall acts at 
mainstream and urban radio and 
video outlets. 

VP sees Paul's success as a proto- 
type for its future endeavors. 

"For the past few years, we've 
learned a lot in terms of market- 
ing our product to the main- 
stream," Christopher Chin says. 
"We've got the perfect blend: We 
understand the culture of Jamaica 
because we're from Jamaica, and 
we live in America so we under- 
stand what it takes to market 
those records in America. We have 
the best of both worlds for reggae 
and dancehall." 

Congratulations 
to 

VP Records 
on your 

25th Anniversary 

Wings Digital 
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Busby Abuzz About 'Branded' Acts 
BY GAIL MITCHELL 

Jheryl Busby's favorite buzzword 
these days is "co- branding." That's 
the engine powering the industry 
veteran's latest venture, Def Soul 
Classics. 

The long- discussed Def Jam divi- 
sion will focus on veteran R &B acts. 
It debuts May 4 with the U.S. release 
of Patti LaBelle's "Timeless Journey." 

Def Soul Classics took 2% years to 
develop. Busby, the division's presi- 
dent, did not draw a salary for a year 
while he put together a business plan. 
The premise: View veteran artists as 
proven brands, match them with cor- 
porate sponsors and develop co- 
branding campaigns. 

"In this industry, we take three - 
and four -decades -old brands like Ray 
Charles or Ron Isley and devalue 
them," Busby says. "Instead, we 

should look for all the added value 
based ( n their longevity, established 
fan bas :s and other factors." 

Bus ly, whose résumé 
includ :s chief execu- 
tive : tints with 
MCA, 1 lotown and 
Drea nWorks, 
declin, d to discuss 
details of his deal. He 
report to Kevin Liles, presi- 
dent of Island Def Jam. 

The few label will use the IDJ staff 
and w 1 "supplement their efforts 
when ; ad if needed," Busby says. 

The :xecutive spent a year visiting 
ad age ici.es and pitching potential 
clients on his sponsorship concept. 

A kE 'question was, "Is there any- 
thing ve can do jointly and share 
costs ?' Busby says. "We were talking 
in adv ;rtising terms versus emo- 
tional erms." 

LaBelle is the label's only artist to 
date. MCA issued her last album, 
"When a Woman Loves," in 2000. 

A major corporation - 
which Busby would not 

identify -is negoti- 
ating to co -brand 
the LaBelle project 

with Def Soul Clas- 
sics. A final meeting on 

the deal is set for May 6. 

DOING IT HER WAY 

LaBelle and Busby met with 
up- and -coming songwriter /pro- 
ducers in Atlanta, New York and 
Los Angeles. 

One such newcomer, Atlanta's 
Jason Rome, produced the album's 
first single, "New Day." 

LaBelle also enlisted such well - 
known producers as Babyface. 

Guests on the album -which had 

ClassicAcis Do Duet Thing 
LaBelle Meets Ronald fsleg On Disc; White Tribute Coming 

When Patti LaBelle releases her 
debut Def Soul Classics album (see 
story, above), it will include a treat: 
her first duet with Ronald Isley. 

Troy Taylor produced the song 
"Gotta Go Solo." Babyface, Keith 
Pelzer and Darren Henson, Bunny 
Sigler and Sami McKinney also add 
their production talents to the album. 

That's not all Def Soul Classics has 
in the pipeline. Among president 
Jheryl Busby's plans is a duets 
album paying tribute to Barry White. 

À la "Unforgettable" with Natalie 
Cole and dad Nat, the album will pair 
original White tracks with new work 
by various artists. Among those 
who've been approached are LaBelle, 
Toni Braxton and Snoop Dogg. 

MORE R &B THUMPING: The Emo- 
tions, Ready for the World, L.T.D., the 
Friends of Distinction and veteran 
indie artist Gary Taylor have some- 
thing in common. They are the latest 
additions to Thump Records' classic 
R &B division, headed by Jay Kmg. 

The -Iewly signed acts are best - 
knowr for a slew of vintage tracks: 
"Best ( f My Love," "Love You Down," 
"Love lallad" and "Going in Circles." 
Taylor i current independent release 
is "Wo nan of Color." 

The Emotions had been signed 
to Ear :h, Wind 
& Fir 's RED - 
distril uted 
Kalim la 
Recor Is 

(Rhytl m & 
Blues, Billboard, 
Aug. 2003). 

Boc tsy Collins 
will ju np -start 
Thum l's R &B 
party. lis first 
studio 31bum in 
six yez s, "Play 
With I ootsy," arrives June 8. 

"Contractually, we had the right to 
put this album out; it's done every 
day," Gamble says. "These songs 
aren't rejects. The Gamble and Huff 
name is at stake also. We had a great 
creative relationship together, and I 

think we also have a good friendship. 

hm 
lues.._ 

By Gail Mitchell 
gmitchell @billboard.com 

PH ILL TREASURES: Kenny Gamble 
says n are unreleased material from 
the PI iladelphia International vault 
is in tl e offing. On tap: a Patti 
LaBel : live set and albums by the 
Dells nd Jean Carn. 

ThE ie releases would go through 
the cc npany's distribution deal with 
EMI's the Right Stuff. That's aside 
from ; recent agreement with next - 
gener tion producers Carvin Hag - 
gins a id Ivan Barias to rework some 
Gamb e and Huff tunes. 

The first album issued under the 
Right ;tuff pact was the O'Jays' 
"Toge Zer We Are One." Founding 
meml ors Walter Williams and Eddie 
Leverl sought to block its distribution, 
saying the songs were dated rejects. 

A ji dge has since ruled in 
Philac elphia International's favor. 

'We put this out with the intention 
of helping the O'Jays and us too. We 
wanted to build enthusiasm for some 
great songs and also generate dollars 
toward past recoupable advances. In 
the end, the O'Jays will benefit from it." 

Meanwhile, Gamble is busy 
completing research for an earlier - 
announced R &B hall of fame in 
Philadelphia. A report should be 
completed at year's end. 

He envisions the hall as a cross 
between Cleveland's Rock & Roll Hall 
of Fame and Museum and Memphis' 
Stax Museum of American Soul 
Music/Beale Street. 

'We're not just talking about 
somebody's suit or shoes," Gamble 
says. 'We want to tell R &B's real his- 
tory giving proper credit to many of 
the artists who aren't -and probably 
never will be- inducted into the 
Rock & Roll Hall of Fame." 

V 
LaBELLE: YOUNGER WOMEN, LOOK OUT 

a $300,000 -$500,000 budget - 
include Carlos Santana, Sheila E. 
and Floetry. 

"I wanted to open myself up to 
the industry, so this time I collabo- 
rated with some of the children," 
LaBelle says. 

In recent years, the singer has 
worked with contemporary stars DMX, 
Nelly, Kelly Rowland and OutKast. 

"People like Gladys Knight, Ron 
Isley and Cyndi Lauper continue to 
click like the Energizer Bunny," 
declares LaBelle, who turns 60 May 
24. 'We haven't stopped. You're not 

going to run me out of here with 
some young girl." 

But veteran artists must be able to 
sound current without compromis- 
ing their signature sounds. 

"It's all about reinventing yourself, 
like Teena Marie with Mannie Fresh 
and Ron Isley with R. Kelly," R &B 
WQQK Nashville PD DC says. His sta- 
tion is getting a positive reaction to 
"New Day," he reports. 

In lieu of a video, Busby is focusing 
dollars on an aggressive TV advertis- 
ing campaign. "I said 'TV' because we 
won't get that many [video] spins on 
a Patti record," he says. 'We realize 
AC [radio] and touring are our 
targets. We have to attract fans, not 
change who Patti is." 

Fresh from the "VH1 Divas" tele- 
cast, LaBelle will appear on "Oprah" 
for a Mother's Day show also featur- 
ing Luther Vandross' mother. Stories 
about LaBelle and the new project 
have appeared in Essence, Heart & 
Soul and Jet. Summer festivals are in 
the offing, as well as a summer tour. 

"I think we're ahead of the game 
in terms of our rivals," Busby says. 
"But I have nothing but love for those 
who want to bring these artists back." 
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TITLE IMPRINT /PROMOTION LABEL Artist 

o 4 

,;Igu NUMBER 1 _ 1 Week At Number 1 

OVERNIGHT CELEBRITY Twista sa 
ATLANTIC 

2 2 

ID 3 

ALL FALLS DOWN Kanye West Featuring Syleena Johnson 9 
ROC- A- FELLNDEF JAWIDJMG 

FREEK -A -LEEK Petey Pablo 'St 
JIVE/ZOMBA 

4 1 TIPSY J -Kwon 9 
SO SO OEF/ZOMBA 

5 5 DIRT OFF YOUR SHOULDER Jay -Z 9 
ROC- A- FELLA/DEF JAM/IDJMG 

6 GAME OVER (FLIP) IJI' Flip 12 
SUCKA FREE/COLUMBIA/SUM 

10 MY BAND D12 9 
SHADY /INTERSCOPE 

8 7 SPLASH WATERFALLS Ludacris e' 
DISTURBING THA PEACE/DEF JAM SOUTH /IDJMG 

9 8 ONE CALL AWAY Chingy Featuring J. Weav 9 
DISTURBING THA PEACE/CAPITOL 

10 9 WANNA GET TO KNOW YOU G -Unit Featuring Joe 9 
G- UNIT /INTERSCOPE 

11 11 I'M STILL IN LOVE WITH YOU Sean Paul Featuring Sasha 9 
VP /ATLANTIC 

12 12 HOTEL Cassidy Featuring R. Kelly 9 
FULL SURFACE/J/RMG 

13 

ID 
13 SALT SHAKER Ying Yang Twins Featuring Ul Jon & The East Side Boyz 9, 

COLLIPARK/M 

16 DUDE Beenie Man Featuring Ms. Thing 9 
SHOCKING VIBESNIRGIN 

15 

AD 
14 RUBBER BAND MAN T1. 9 

GRAND HUSTLE/ATLANTIC 

18 SLOW MOTION Juvenile Featuring Soulja Slim 
CASH MONEY /UMRG 

17 15 SLOW JAMZ Twista Featuring Kanye West & Jamie Foxx 9 
ATLANTIC 

19 ROSES OutKast 9 
LAFACE/ZOMBA 

21 CULO Pitbull Featuring Lil Jon 9 
TVT 

22 JESUS WALKS Kanye West 
ROC- A- FELINDEF JAWIDJMG 

25 FRIDAY NIGHT Young Gunz .r 
R OC- A- FELIA/DEF JAM/I OJM S 

ON FIRE Lloyd Banks 
G- UNIT / INTERSCOPE 

23 20 THROUGH THE WIRE Kanye West V 
ROC- A- FELLNOEF JAWIDJMG 

TEAR IT UP Yung Wun Featuring DMX, LW Flip & David Banner 
FULL SURFACE/] /RMG 

24 
-. 

THIS WAY Dilated Peoples Featuring Kanye West V 
ABB /CAPITOL 

e Records with the nrnatest increase in audience im nreccinnc Tho ran trarkc andianra ie rmmilod from Nc RRR /Win -Non vnd 
61 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi- 
ence, computed by cross -referencing exact times of airplay with Arbitron listener data. 9 Videoclip availability. © 2004, VNU Busi- 
ness Media, Inc. All rights reserved. 
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TITLE 

3 

g 
TITLE 

ARTIST IMPRINT /PROMOTION LABEL ARTIST (IMPRINT /PROMOTION LABEL) 

1 

Y , NUMBER 1 a* 
I Ain't Got You z WkaNW.1 

ALICIA KEYS IJ/flMGI 

27 Slow Motion 
JUVENILE (CASH MONEYNMRGI 

62 Tear It Up 
YUNG WUN (FULL SURFACE/J/RMG) 

© 2 
.I Don't Wanna Know 2i 18 
MARIO WINANS IBAD BOY/UMRG) AI 

I Want You 
JANET JACKSON¡VIRGIN) 

59 Time's Up! 
JADAKISS FEAT. NATEDOGG RUFF RYOERSANTEASCOPE) 

41) 4 . Burn 
USHER (LAFACE20MBA) 

2E 26 . The Way You Move 
OUTKAST FEAT. SLEEPY BROWN IIAFACE20MBAI 

60. So Sexy 
TWISTA FEAT. R. KELLY IATLANTICI 

4 3 

.Yeah! GS 
USHER ItAFACEROMBA1 -? 

30 Jesus Walks 
KANYE WEST (ROC- A- FELIAIDEFJAM/IDJMG 

56 What If 
RUBEN STUDDARD (J/AMG) 

5 5 All Falls Down ..e 
KANYE WEST (ROC- A- FELL/OEFJAM/IDJMGI N.F 

311' 
-i 

28 . Satt Shaker 
PING YANG TWINS ICOLLIPARK/IVrI 

55 46. What's N Like 
JAGGED EDGE(COLUMBIA/SUM)* 

7 
Overnight Celebrity ealt 
TWISTA (ATLANTIC( LS 

42 . Move Ya Body r NINA SKY FEAT. JABBA INIXT nATEAUNNIVERSALUMAGI ED 55. Jook Gal (Wine Wine) 
ELEPHANT MAN (VP/ATLANTIC) 

8 
.Dirt Off Your Shoulder 

JAY -Z (ROC -A -FELL' DEFJAMADJMGI 
3E1 21 . I'm Still In Love With You? 

SEAN PAUL FEAT SASHA (VP/ATLANTIC) - 45 . No Better Love 
YOUNG GUNZ (ROC- A- FELLNOEFJAM/IDJMGI 

6 
.Freek -A -Leek at 

PETEY PABLO JIVEROMBA :'T 

40 . My Band 
DI2 FEAT. EMINEM ISHAOYANTERSCOPEI 

Dre*- 

66 Get No Better 
CASSIDY FEAT. 

Better 
DA FULL SURFACE/] /RMG 

9 
.Game Over (Flip) 

Ur FLIP ISUCKA FREE/COLUMBINSUMI 

35 . Think About You 
LUTHERVANDROSS lMB) (OMB) 

Ng 
- -- 

71 . Southside 
LLOYD FEAT. ASHANTI (THE INCJOEFJAM/IOJMG) 

- 11 Naughty Girl 
BEYONCE(COLUMBIWSUM) 

34 Still In Love 
TEEN* MARIE (CASH MONEY CLASSICS/UMRG 

o 58 You Don't Want Drama 
HBALL& MJG FEAT P. DICIER BAD BOY /UMRGI 

10 
Tipsy 

'di J- KWON (SO SO DEF/ZOMBA) 
s6 

=;( 

29 . Slow Jamz 
TWISTA(ATIANTIC) 

® 63. This Way 
DILATED PEOPLES IABB /CAPITOU 

14 
Happy People l? 

R. KELLY JIVE/ZOMBA) CA 

57 On Fire 
LLOYD BANKS G- UNITANTERSCOPE 

CD - 99 Problems 
JAYZ (ROC- A- FELLAIDEFJAMIIDJMGI 

$ 
13 . Don't Take Your Love Away 28:.x§ 

AVANT (MAGIC JOHNSOW 1 GEFFENANTERSCOPEI . 

37 . Make It Alright 
CARL THOMAS (BAD BOY/UMRG) 

.3 61 Push e 
GHOSTFACE FEAT MISSY ELLIOTT MI OTT (DEFJADJMGI 

12 Splash Waterfalls 29' 
L JOACRIS IDISNRBINGTNA PEACE/DEFJAM SOUTH/MARI IQ '-:+, 

36 Read Your Mind 
AVANT MAGIC JOHNSOWGEFEEN/INTERSCOPEI 

69 Selfish 
SLUM VILLAGE (BARAK/CAPITOL 

24 
.Confessions Part II 

, USHER ILAFACE20MBAI 
4 

-'2 
38 . Step In The Name Of Love 

R. KELLY IJIVE/ZOMBA) 

45 65 Hold On 
DWELE (VIRGIN) 

15 
Sorry 2004 i 

RUBEN STUDDARD (J/RMO) itr - 

41 Questions 
TAMIA (ELEKTRA/ATLANTIC) 

CD - Diary 
ALICA KEYS (JIRMG) 

16. Wanna Get To Know You 
G-UNIT FEAT. JOE (G- UNITANTERSCOPE) 1 12 

`3 

39 . Damn! 
YOUNGBLOODZ FEAT. UL JON ISO SO DEFROMBA) 

CD - What's Happenin' 
METHOD MAN IDEF JAMAOJMGI 

3 23 Dude 13 
BEENIE MAN SHOCKING VIBE IRGIN 

32 I Can't Wait 
SLEEPY BROWN FEAT. OUTKAST DRFAMWORKSIINTERSCOPE 

68 68. Make It Up With Love 
ATL IN00NTIME/EPIC/SUMI 

17 One Call Away:, 
CHINGY FEAT. J. WEAV IDISTURBINGTHA PEACE/CAPITOL) C. 

48 Friday Night 
YOUNG GUNZ IRDC- A- FELLAA)EFJAMIIDJMGI Itr 

@ 74. Culo 
PITBULL FEAT UI JON (NT) 

19 
Rubber Band Man 

T.I. (GRAND HUSTLE/ATLANTIC) 

5i 43 You Don't Know My Name 
ALICIA KEYS'J/RMG) 

70 70 E.I. (Reinvention) 
NELLY IFS' REELNNIVERSAL/UMRG 

20 
.Hotel a 

CASSIDY FEAT. R. KELLY (FULL SURFACE/J/RMG) 

44 Musicology 
PRINCE INPG/COLUMBUVSUMI 

:1 52. Encore 
JAY -Z (ROC- A- FELLA/DEF JAMADJMG) 

2 25 Whoknows G 
MUSIO IDEF SDULADJMGI `; 

53 . New Day 
PATTI LABELLE IDEF SOUL CLASSICSADJMGI 

®- She Wants To Move 
N'E'R'D STARTRAK/VIRGINI 

23 22 . Me, Myself And I Q 
DESUNCE (COLUMBIA/SUM) -' 

54 . U Should've Known Better* 
MONICA IJMO) 

73 67 . Gal Yuh Ah Lead 
T.O.K. IVP) 

31 . Ride Wit U D 
JOE FEAT. G -UNIT (JIVE/ZOMBA - 

50 Got It Twisted 
MOBB DEEP INFAMOUSNIOLATOR/DMBA 

Sap -. Whets Happnin! 
YING YANG TWINS COWPAH 

® 33 Roses r 
OUTKAST ILAFACE/ZOMBA) i 51 Talk About Our Love 

BRANDY FEAT. KANYE WEST (ATLANTIC 

75 64 The Loneliness 
BABYFACE (AHISTAMMG) 'a 

Records with the greatest impressions increase. A 2004, VNU BUSF]ess Med(a, Inc. All rights reserved. Compiled from a national sample of airpl y supplied by Nielsen Broadcast Data Systems' Radio 
Track service. 140 stations are electronically monitored 24 hours a day, 7 d ys a week. Songs ranked by gross impressions, computed by cross- referencing exact times of airplay with Arbitran listener data. 
This Cate is used to compile the Hot R &B/Hip -Hop Singles & Tracks Chart. *indicates title earned HitPredictor status in research data prow tied by Promosquad. 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

F.U.R.B. (F U Hight a WhAINo 1 

FRANKEE (MARRDAANDSUDEANARLOCKI 

Time's Up! 
JADANISS FEAT NATE DOGG (RUFFRYDERSANTERSCOPEI 

Naughty Girl 
BEYONCE ICOLUMBIA/SUMI 

Tipsy 
J -KWON ISO SO DERZOMBA) 

3 

Happy People 
R. KELLY (JIVE/ZOMBA) 

Freek -A -Leek 
PETEY PABLO (JIVE/ZOMBA) 

2í 

Game Over (Flip) 
Lk FLIP (SUCKA FREE/COLUMBINSUMI 

Bang Bang 
SURVIVAUST (SLAVE) 

Dude 
BEENIE MAN (SHOCKING VIBESNIRGIN) 

Stand Up In It 
THE00ISEALEY (IMAM) 

Overnight Celebrity 
1VISTA (ATLANTIC( 

Jook Gal (Wine Wine) 
ELEPHANT MAN (VP/ATLANTIC) 

Yeah! 
USHER ILAFACE20MBAI 

Make Me A Song 
KILEY DEAN (BEAT CLUBANTERSCOPE) 

All Falls Down 
KANYE WEST IRDC- A- FEIUVOEFJAM /IDJM GI 

Milkshake 
KELIS (STAR TRAK20MBA) 

Got It Twisted 
MOBB DEEP IINFAMOUSNIOLATOR/ZOMBAI 

I'm Still In Love With You 
SEAN PAUL FEAT SASH* (VP /ATLANTIC) 

Ride Wit U 
.10E FEAT G -UNIT (JIVE/ZOMBA) 

Hotel 
CASSIDY FEAT. R. KELLY (FULL SURFACE/J/RMGI 

Push 
GHOSTFACE FEAT. MISSY E W OTT (DEEJAM/IDJMG) 

One Call Away 
CHINGY FEAT. J. WEAV (DISTURBING THA PEACE/CAPITOL) 

Dirt Off Your Shoulder/Encore 
JAY-2 (ROC- A- FELLNDEFJAMADJMGI 

Tear It Up 
YUNG WUN (FULLSURFACE/J/flMG) 

Move Ya Body 
NINA SKY FEAT. JABGA (NEC PLATEAUNNIVERSAWMRGI 

.Rmoeds with the greatest sales gains. U 2004, VNU Business Media, 
Inc. =1d Nielse SoundScan, Inc. All nghts reserved. Compiled by Nieeen 
SoualSmn from a national subset panel of core R&M-lip-Hop sturw. This data 

is usd b compile the Hot R &B/Hip -Hop Singles & Tracks chart. 
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NUMBER 1 

My Band 
D12 (SHADY /INTERSCOPE) 

WKA1NO 1 

I Don't Wanna Know 
MARIO WINANS (BAD BOYNMRG) 

Yeah! 
USHER (LAFACEROMBA) 

Burn 1e 
USHER (LAFACEROMOA) I 
Naughty Girl t 
BEVONCE (COLUMBIA/SUM) lw 
Tipsy e 
J -KWON (SO SO DEF/ZOMBAI p,a 

Overnight Celebrity* 
PNISTA (ATLANTIC) 

Freek -A -Leek 
PETEY PABLO (JME/ZOMBA) 

All Falls Down ? 
KANYE WEST IROC-A-FELLNIEFJAM/IDJMGI 1tK 

Game Over (Flip) 
LU FLIP (SUM FREE/COLUMBINSUM) 

One Call Away 
CHINGY FEAT. J. WEAV (DISTURBING THA PEACE/CAPITOU 

I'm Still In Love With You 
SEAN PAUL FEAT. SASHA (VP /ATLANTIC( 144 

Dirt Off Your Shoulder 
JAY Z TROC- A- FELLA/DEFJAMAOJMGI 

Culo 
PITBULL FEAT. UL JON ElVTI 

I Pray fit: 
AMANDA PEREZ IPOWERHOWSENIRGINI 

Salt Shaker 
TING YANG TWINS ICOLLIPARK/TVT) 

Splash Waterfalls 
LUDACRIS 'DISTURBING THA PEACE/DEFJAM SOLRHAOJMG) 

Hotel 
CASSIDY FEAT. R. KELLY (FULL SURFACE/J/RMG) 

Confessions Part II 
Ltr USHER ILAFACE20MBN 

If I Ain't Got You i ALICIA KEYS IJ/RMG1 A 

C.np led from a national sample of data supplied by Nielsen 
B Gamest Da a Systems. 61 rhythmic airplay stations are elec. 
Doric Illy mon bored 24 hours a day, 7 days a week. Songs ranked 
b 'umber of detections.= Songs showing an increase in detec- 
ti.rs ever the previous week, regardless of chart movement. A 
song which has been on the chart for more than 20 weeks will 
gererally not receive a bullet, even if it registers an increase in 

debc.ons. The rhythmic airplay chart runs at a deeper length in 
A - tlay Monitor, Billboard Information Network, and 
biao :rd.com. *indicates title earned HitPredictor status in 
raeach data provided by Promosquad. © 2004, VNU Business 
fV&Iir Inc. All rights reserved. 

Rß6/HIP-HOP 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

JAY-Z 
PI 99 Problems IDJMG 

BRANDY 
IM Talk About Our Love ATLANTIC 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

YUNG WUN 
TearltUpRMG 

USHER 
Confessions Part Il ZOMBA 

LUDACRIS 
Blow It Out IDJMG 

RUBEN STUDDARD 
What If RMG 

OUTKAST 
Roses ZOMBA 

CEE LO 
The One ZOMBA 

ELEPHANT MAN 
Jook Gal (Wine Wine) ATLANTIC 

RHYTHMIC 

92.8 

89.9 

84.4 

11.0 

15.1 

EW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

NO NEW SONGS SHOWED 

TOP 10 CALLOUT POTENTIAL 

THIS WEEK 

DECENTLY TESTED SONGS WITH TOP 1O CAILOUT POTENTIAL 

USHER 
Confessions Part II RMG 

ALICIA KEYS 
If !Ain't Got You RMG 

JOJO 
Leave (Get Out) UMRG 

YUNG WUN 
Tear It Up RMG 

AMANDA PEREZ 
I Pray VIRGIN 

LUDACRIS 
Slow N Out IDJMG 

CHRISTINA MILIAN 
I Dip N LOW IDJMG 

94.3 

82.8 

81.3 

76.4 

16.3 

11.4 

70.7 

OLh.r radio formats and hitpredictor legend located in chart section. 

Music 
New Book Shows 

`Other Side' Of Tupac 

I I nn nn 

Tupac Shakur meant many 
things to many people. He was 
an artist, poet, MC, actor, hero 
and son. For first -time author 
Angela Ardis, the slain rapper 
was a friend. 

Ardis chronicles her relationship 
with Shakur in "Inside a Thug's 
Heart" (Dafina Books). 

Due May 4, the book consists of 
a series of letters, poems and 
phone conversations Ardis and 
Shakur exchanged while he was 
imprisoned in New York. 

Ardis says she hopes the book 
will show another dimension of 
the controver- 
sial star. 

"It seems as if 
every birthday, 
every anniver- 
sary of his death, 
there's the same 
kind of media," 
she says. "The 
same connota- 
tion is put next 
to his name. 

"There is 

was much more of a connection, 
looking back through those let- 
ters and his responses to my let- 
ters. There was this longing and 
vulnerability that he just showed 
at that time." 

According to Ardis, there are 
various projects in the works as a 
result of the book's publication, 
though she declined to comment 
on them further. 

She did, however, hint at the 
possibility of an accompanying 
soundtrack that would feature 
artists of various musical genres 
paying tribute to Shakur. 

Beats& 
Rhymes.. 

By Rashaun Hall 
rhall @airplaymonitor.com 

nothing that 
shows the other side of him," she 
continues. "I realized that I had 
something that possibly could 
[show that side], and it wasn't nec- 
essarily my words telling you, `This 
is who my friend was.' These are 
his words letting you see exactly 
who he was." 

Shakur's mother, Meni Shakur, 
and the Tupac Shakur estate have 
approved the book. 

For Ardis, recalling her 
friendship with the rapper was 
an emotional process. 

"It was more overwhelming 
going back over the letters and 
putting this all together than it 
was when I was actually going 
through it," Ardis admits. "It let 
me know how deep [the situation] 
really was. 

"I'm one of those people who 
believe in things happening for a 
reason," she adds. "I felt like there 

HERE & THERE: Jacki -O has inked a 
long -term deal with Poe Boy 
Entertainment/TVT Records. 

The Miami native, who first 
made a mark on the charts last 
year with her single "Nookie," 
had been signed to Poe Boy/ 
SoBe Entertainment/Warner 
Bros. (Beats & Rhymes, Bill- 
board, March 13). There is no 
official word on the reason for 
her label change. 

The rapper is in the studio 
putting the finishing touches on 
her debut album, "Poe Little 
Rich Girl," scheduled for a late - 
summer release. 

Chicago -based rap trio Do or 
Die returns this August with its 
sixth album. Members Belo, A.K. 
and N.A.R.D. collaborated with 
producers DJ Quik, Scott Storch 
and the ubiquitous Kanye West 
for the self -titled set. The album 

also marks Do or Die's debut 
on Chicago -based indie the 
Legion Records, after eight 
years on Virgin Records. 

Fans craving new Busta 
Rhymes music may have to 
wait for his Aftermath/Inter- 
scope debut, but they can 
enjoy the experience of his live 
show with the forthcoming 
DVD "Everything Remains 
Raw" (Eagle Vision). 

The disc, due May 18, 
includes footage from a per- 
formance at the Celebrity 
Theatre in Phoenix and such 
bonus features as behind -the- 
scenes segments on the Flip - 
mode Garage and the Flip - 
mode Fortress. 

Wirt, originel poems and letters 
upac Shekur 
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afin Music 
Os Paralamas Bounces Back From Tragedy 

BY TOM GOMES 

SAO PAULO, Brazil -The story of 
Brazilian rock band Os Paralamas do 
Sucesso spans two decades of fame, 
tragedy and a spectacular comeback. 

The latest chapter in their saga 
culminated with last month's release 
of live album "Uns Dias -Ao Vivo" 
(EMI). 

Unusually for the Brazilian mar- 
ket, the recording was released in 
four different formats: a 14 -track CD, 
a 26 -track double -CD set, a DVD and 
a CD/DVD combo. 

What makes this live set com- 
pelling is the presence of wheelchair - 
bound lead singer /songwriter Her- 
bert Vianna. 

Three years ago, Vianna nearly 
died following a small -airplane crash 
that killed his wife. Although Vian- 
na's initial chances for recovery were 
minimal, he survived. Today, he can- 
not walk and hasn't fully recovered 
all his cerebral functions. 

Despite this, 18 months ago, 
Vianna returned to the recording 
studio with bandmates Bi Ribeiro 
and Joäo Barone. 

The result of those sessions was a 
set of new tracks, titled "Longo 
Caminho." 

The album helped Paralamas get 
back on the tour circuit again. Par - 
alamas is not only Brazil's biggest 
touring rock band but the only one 

M _EFT. OS PARALAMAS DO SUCESSO MEMBERS VIANNA. BARONE AND RIBEIRO: NEW LIVE SET RELEASED ON FOUR FORMATS 

that I as found consistent success 
abroa ., even though the group sings 
in Poi :uguese. 

"Ur s Dias Ao Vivo" is a recording 
of a c cert from Paralamas' latest 
Brazi an tour, taped last November 
at the Dlympia Theater in Sao Paulo. 

"W hesitated a little before releas- 
ing o ie more live album," Barone 
says. iut at the same time, we wanted 
to reg ster that tour, which is very spe- 
cial t' us for several reasons. First, 

there is Herbert's recovery. And sec- 
ond, there is the fact that we started 
all the concerts with just the three of 
us playing onstage. A lot of people had 
never seen that before, because for 
many years, we always had additional 
musicians onstage with us." 

The concert featured on "Uns Dias 
-Ao Vivo" begins with Vianna, 
Ribeiro and Barone playing on a 
small, intimate stage. Halfway 
through the concert, the group 

moves to a bigger stage, where it 
joins other musicians. 

"We spoke to the people at EMI, 
and the executives got all excited with 
the idea of releasing the DVD," 
Ribeiro says. "But they warned us 
that if we released the title only on 
DVD, it would surely end up being 
sold on the streets as an illegal CD. 
Therefore, we decided to release the 
official CD as well." 

EMI Brazil president Beto Boaven- 

tura says, "Nowadays, we have to 
think about the consumer and offer 
several options. We wanted to offer 
something for all budgets." 

To date, Boaventura says, the sin- 
gle CD version has sold 100,000 
copies, and the two -CD set has sold 
40,000 copies. The DVD is close to 
40,000 copies and is No. 4 on Brazil's 
top -selling DVD list after four weeks 
in stores. 

In the late 1980s, the band also be- 
gan recording in Spanish, which 
opened up markets in Argentina, Chile, 
Paraguay, Uruguay and Venezuela. 

Following Vianna's recovery, the 
band returned to Argentina, its 
biggest market outside Brazil, for a 
series of concerts in late 2003. 

Paralamas is now touring in 
Brazil after playing three U.S. shows 
in late April. 

If the group's tenacity is remark- 
able, it's not surprising. Os Parala- 
mas, which originally came together 
in 1983, has remained with the same 
label and the same manager, José 
Fortes, for two decades. 

"This is a very well -respected band 
that has done many things in Brazil's 
musical history," Boaventura says. 
"And to see Herbert today is a mira- 
cle. He had been given up for dead. 
And to do what he does, with such 
self- confidence, is spectacular. It's 
one of those examples of how life can 
be a special and fantastic thing." 

Solís, Sebastian Launch Tour 
Mexican music icons (and 

mega -sellers) Marco Antonio Solís 
and Joan Sebastian will launch a 
17 -stop joint tour this summer. 

The La Gira de los Reyes tour 
kicks off June 18 with a concert at 
the Continental Airlines Arena in 
New Jersey. 

Radio network Spanish Broad- 
casting System is pro- 
moting the first three 
dates, which include 
stops in Puerto Rico and 
Miami. 

Other promoters of 
the tour are Mercado 
Cabrera Music, CMN and 
the Marquez Brothers. 

HTV ADDS SUB- 
SCRIBERS: For the past 
two years, executives at 

up ni arty 50% since the channel 
was f rst offered as part of a pack- 
age f r major cable networks last 
year. -ITV is now available through 
Com ast, Time Warner, Echostar, 
Char er Communications and 
Cable vision. 

H' V's programming is largely 
mad, up of videos and artist inter- 

Latin 
Notes_ 

By Leili Cobo 
Icobo@billl ocrd.com 

24 -hour music channel 
HTV have been saying that they 
are on a path to growth and wider 
distribution. 

Now, HTV is claiming it has 
doubled its distribution in the 
United States in only one year. 

As of December 2003, HTV had 
more than 1.2 million subscribers, 
according to the channel. That's 

view The channel belongs to 
mul media entertainment con - 
glon erate the Claxson Group. 

Ir other programming news, 
"Pet ;i Musica," a new weekly TV 
shoN dedicated to Latin music, 
prer liered April 24 on the Telefu- 
tura network. 

"1 !psi Musica" is a revamped ver- 

sion of former show "La Cartelera 
Pepsi." It airs Saturdays at 11 a.m. 
ET and features live performances, 
as well as a top 20 countdown. 

Promoting interactivity, fans 
will be able to vote for a "fan video 
of the week" on Spanish -language 
Web site pepsimusica.com. 

"Pepsi Musica" features host 
Karla Zelaya and will have several 
themed episodes. The opening April 
24 episode, for example, was dedi- 
cated to women and featured per- 
formances by Alejandra Guzmán, 
Julieta Venegas and Belinda. 
TWIINS PAIR UP: Brothers Omar 
and Adolfo Valenzuela, aka the 
Twiins, are producing tracks for 
the upcoming release from Los 
Tucanes de Tijuana. 

The real -life twins are work- 
ing on several tracks that Adol- 
fo describes as "full of 
surprises." 

"[Tucanes are] very open to 
innovation that will be good for 
the market," says Adolfo, who 
was to speak in Miami at the 
April 26 -29 Billboard Latin Music 
Conference (newlywed Omar was 
on his honeymoon). 

The "innovations" include 

several versions -all in regional 
Mexican genres -of the album's 
first single, "El Virus del Amor," 
written by Tucanes lead singer 
Mario Quintero. 

Universal Music Latino is 
slated to release the as- yet -unti- 
tled album later this year. This 
is the first time the Twiins have 
worked with Tucanes de Tijuana. 

IN BRIEF: Alba V. Eagan, former 
VP of marketing for pop /tropical 
at EMI Latin USA, has launched 
her own company. 24/7 Unlim- 
ited Resources is based in 
Miami and focuses on "artist 
development, management and 
communications," according to 
Eagan ... As the Latin Grammy 

SEBASTIAN: OUTING KICKS OFF JUNE 18 

Awards approach, so does the 
deadline to renew your member- 
ship to the Latin Academy of 
Recording Arts and Sciences. 
To make the first round of vot- 
ing -that is, to vote for the top 
five nominees in each category 
-memberships must be 
renewed by May 1. If you missed 
that deadline, aim for July 1, 
which will allow you to vote for 
the Grammy winners. A dual 
LARAS /National Academy of 
Recording Arts and Sciences 
membership costs $100. If you 
renew for LARAS alone, it's $85. 
Residents of Latin America get a 
discount rate of $50. For more 
information, visit 
latingrammy.com. 
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o 48 

É NUMBER 1 / GREATEST GAINER ; 11 Week At Number 1 

- 2 ADÁN CHALINO SANCHEZ Amor Y Lagrimas 
MOON /COSTAROLA 93409 /SONY DISCOS 11398 EO COI 

1 

50 52 49 66 SELENA 
D98ö 

Ones 
EMI LATIN e.8cD) 

4 

51 58 46 28 VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez 
SONY DISCOS 91088 (17.98 ED CDI [M] 

4 

© N 

41U HOT SHOT DEBUT 7- 
W 1 CONJUNTO PRIMAVERA Dejando Huella 

FONOVISA 351248/UG 112.98 CDI [N] 
2 

52 47 55 13 IVY QUEEN Diva Platinum Edition 
REAL 070131/UNIVERSAL LATINO (15.N CDI 

24 

53 53 62 39 DON OMAR o The Last Don 
VI 450587 114.98 CDI [N] 

2 

3 1 1 4 LOS TIGRES DEL NORTE Pacto De Sangre 
FONOVISA 351245/UG 114.98 CDI 

1 54 55 53 20 VARIOUS ARTISTS Historia Musical Del Pasito Duranguense 
DISA 724098 (13.98 CDI 

11 

4 2 

5 3 

2 GRUPO MONTEZ DE DURANGO En Vivo Desde Chicago 
DISH 72035802.98 CDI 

3 6 GIPSY KINGS Roots 
79841/05 (IBM COI 

1 

3 

® NEW 

56 49 

1 

50 5 

LOS HEREDEROS DEL NORTE Puros Corridos Mafiosos 
VENEVISION 50028/EMI LATIN 113.98 CDI 

55 

32 JOAN SEBASTIAN Que Amarren A Cupido 
MUSART 3156 /BALBOA 113.98 CD) NONESUCH o 6 6 3 LOS HOROSCOPOS DE DURANGO Locos De Amor 

DISA 720363 III .M CDI [N] 
6 57 61 47 50 MARCO ANTONIO SOLIS Tu Amor 0 Tu Desprecio 

FONOVISA 350840/UG 1998/15.981 
1 

0 3 

4420 PACESETTER 14`- 

11 7 ADAN CHALINO SANCHEZ Un Sonador 
UNIVISION 310148/UG 113.98 CDI 

5 

58 57 61 38 LOS BUKIS 
FONOVISA 35089 

25 Joyas Musicales 
51ÚG 19.98/13.8) [N] 

3 

59 50 51 13 YOLANDA PEREZ Dejenme Llorar 
FONOVISA 35092511.16 (13.8 CD) 

29 

8 4 4 ' 1 PAULINA RUBIO A Pau- Latina 
UNIVERSAL LATINO 002036117.98 CDI 

1 RE- ENTRY 24 

69 77 

PEPE AGUILAR Con Orgullo Por Herencia 
UNIVISION 310167/ÚG 19.98/13.81 [N] 

7 

9 9 13 12 VARIOUS ARTISTS 100% Duranguense 
DISA 720345 (1268 CD) 

7 61 65 PANCHO BARRAZA Las Romanticas De Pancho Barraza 
MUSART 2713 /BALBOA (6.98 MINI 

12 

10 7 5 4 VICENTE FERNANDEZ Se Me Hizo Tarde La Vida 
SONY DISCOS 91025 114.98 ES CDI [N] 

5 3 74 67 7 CHALINO SANCHEZ Coleccion De Oro 
MUSART 2922/BALBOA (I2.98 CO) 

62 

11 12 8 .2 INTOCABLE Intimamente: En Vivo Live 
EMI LATIN 96290 (1698 CD) 

1 63 60 56 5 K -PAZ DE LA SIERRA Arrasando Con Fuego 
PROCAN 720315/SISA (12.98 CDI 

40 

12 10 14 44 LA OREJA DE VAN GOGH Lo Que Te Conte Mientras Te Hacias La Dormida 
SONY DISCOS 70451 115.98 EQ CDI [N] 

9 64 54 52 8 LOS HURACANES DEL NORTE 20 Narco -Corridos 
UNIVISION 310207/ÚG (14.98 CD) 

23 

13 8 9 12 BRONCO /LOS BUKIS Cronica Be Dos Grandes 
FONOVISA 351279/U5 0718 CD /DVD) 

1 65 56 39 6 ALICIA VILLARREAL Cuando El Corazon Se Cruza 
UNIVERSAL LATINO 002264 (14.98 CDI 

28 

0 18 22 3 A.B. QUINTANILLA III PRESENTS KUMBIA KINGS Los Remixes 2.0 
EMI LATIN 7705511198 CDI 

14 66 67 71 7 LOS REHENES Las Rancheras De Los Rehenes 
DISA 72906017.98 COI 

50 

15 11 10 ill THALIA Greatest Hits 
EMI SPECIAL MARKETS 93043/EMI LATIN (16.98 CDI 

2 3 RE -ENTRY 5 PEPE AGUILAR Coleccion De Oro Vol. 2 
MUSART 28912/BALBOA 19.98 CDI 

51 

16 13 7 9 LOS RIELEROS DEL NORTE 20 Anos De Fuerza Nortena 
FONOVISA 351235/UG (12.98 CD) [NI 

5 68 72 68 88 MANA Revolution De Amor 
WARNER LATINA 48566110.98/18.98) 

1 

0 21 64 35 OBIE BERMUDEZ o Confesiones 
EMI LATIN M647114.98 CD) 

17 75 - 2 EL MORRO El Pasito Duranguense Con... 
DISA 720360112.98 CDI 

69 

18 17 20 215 MARCO ANTONIO SOLIS La Historia Continua... 
FONOVISA 350950/UG 1)6.98 CO /DVD( 

1 70 51 58 6 LITO Y POLACO Fuera De Serie 
PINA 270153/UNIVERSAL LATINO 11698 CDI 

28 

19 14 12 8 VICTOR MANUELLE Travesia 
SONY DISCOS 93272 117.98 EO CDI 

1 71 73 - 8 CHALINO SANCHEZ Corridos De Los Felix Y Los Quiroz 
MUSART 2743 /BALBOA 16.98 CD) 

62 

20 5 15 3 LOS ORIGINALES DE SAN JUAN Corridos De Este Tamano 
EMI LATIN 77500(14.M CO) [N] 

5 72 71 73 60 RICARDO ARJONA A Santo Pecado 
SONY DISCOS 84564 (1708 Ell CD) [N] 

3 

eill 40 34 3 BETO QUINTANILLA Mi Historia Musical:20 Exitos 
UNIVISION 31025/LUG (14.98 CD) 

21 73 59 59 43 RICKY MARTIN L2 Almas Del Silencio 
SONY DISCOS 70439117.98 ES CO) 

1 

22 15 16 12 VARIOUS ARTISTS Arcoiris Musical Mexicano 2004 
UNIVISION 310233/n11498 CDI 

2 74 66 74 50 CUISILLOS Las Romanticas De Cuisillos 
MUSART 2709/BALBOA 1698 CD) 

16 

:23 16 21 27 SIN BANDERA De Viaje 
SONY DISCOS 70633 (1668 Ea CD) IN] 

6 75 69 60 25 JULIO IGLESIAS Divorcio 
SONY DISCOS 93217 (1098 EQ CDI 

9 

24 24 25 1C 1 JUANES Un Dia Normal 
SURC0o17532/UNIVERSAL LATINO 116.98 CD) [M] 

1 

LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS 
25 

26 

GI36 

28 

29 

30 

19 

20 

23 

24 9 ALEX UBAGO Fantasia 0 Realidad 
WARNER LATINA 61342(17.98 CD) [N] 

14 

20 

3 

10 

1 

2 

3 

4 

5 

GIPSY KINGS 1 VICTOR MANUELLE 1 ADAN CHALINO SANCHEZ 
ROOTS (NONESUCH/AG) TRAVESIA (SONY DISCOS) AMORYLAGRIMAS (MOON /COSTAROL SONY DISCOS) 

PAULINA RUBIO 2 REY RUIZ 2 CONJUNTO PRIMAVERA 
PAU- LATINA (UNIVERSAL LATINO) MI TENTACION (SONY DISCOS) DEJANDO HUELLA IFONOVISNUG) 

IA OREJA DE VAN GOGH 3 WY QUEEN 3 LOS TIGRES DEL NORTE 

LOQUETE CONTE MIENTRAS TE HACUS IA DORMIDA (SONY DISCOS) DIVA PLATINUM EDITION (REAWNIVERSAL LATINO( PACTO DE SANGRE IFONOVISAN51 

A.B. OUINTANILIA III PRESENTS KUMBIA KINGS 4 LrrOYPoLACO 4 GRUPO MONTEZ DE DURANGO 

LOS REMIXES 2.0 (EMI LATIN) FUERA DE SERIE (PINA/UNIVERSAL LATINO) EN VIVO DESDE CHICAGO 101501 

THAI 5 AVENTURA 5 LOS HOROSCOPOS DE DURANGO 
GREATEST HITS (EMI SPECIAL MARKETS /EMI LATINI LOVE & HATE IPREMIUM LATIN( LOCOS OE AMOR IDISAI 

29 3 LOS TEMERARIOS 15 Super Exitos En Vivo Vol. 1 
DISA 726980 114.98 CD /DVD( 

43 43 INTOCABLE A La Historia 
EMI LATIN 80818 114.98 CD) 

18 6 VARIOUS ARTISTS Historia Musical Nortena 
UNIVISION 310236/UG (14.98 CD) 

25 

26 

17 I 

28 2G 

DAVID BISBAL o Buleria 
VALE 00203I /UNIVERSAL LATINO (15.8 CDI [N] 

GRUPO MONTEZ DE DURANGO De Durango A Chicago 
DISA 724088 (12.98 CDI 

5 

2 

31 27 23 S SELENA Momentos Intimos 
EMI LATIN 98845 (16.98 CD) 

11 
6 OBIE BERMUDEZ 6 CEDA CRUZ 6 ADAN CHALINO SANCHEZ 

CONFESIONES (EMI LATINI HITS MIX (SONY DISCOS( UN SONADOR IUNIVISIONNS) 
32 32 36 .7 PATRULLA 81 Como Pude Enamorarme De Ti 

DISA 720355 (9.98 CD) 
22 

7 MARCO ANTONIO SOUS 7 UMI -T21 7 VARIOUS ARTISTS 

LA HISTORIA CONTINUA.. IFONOVISANGI COMO NUNCA...COMO SIEMPRE (EMI LATIN) I60`0 DURANGUENSE IDISA) 33 22 19 6 EL PODER DEL NORTE La Decada 
DISA 720350 (12.98 co) [N] 

11 
B 

9 

SIN BANDERA B LUNYTUNES Si NORIEGA B VICENTE FERNANDEZ 

DE VIAJE (SONY DISCOS( MAS FLOW (VII SE ME HIZO TARDE LA VIDA (SONY DISCOS) 34 31 27 53 JOAN SEBASTIAN Coleccion De Oro 
MUSART 1287 /BALBOA (8.98/13.98) IN] 

9 

JUANES 9 VARIOUS ARTISTS 9 INTOCABLE 
UN DIA NORMAL (SURCO/UNIVERSAL LATINO) REGGAETDNHITS 2004 IAN/SONY DISCOS) INTIMAMENTE EN VIVO UVE (EMI LATIN) 35 28 33 9 K -PAZ DE LA SIERRA 20 Exitos Con La Fuerza Duranguense 

PROCAN 720348/D 1SÁ (12.8 CO) IN] 
15 

ALEX UBAGO 10 CEUA CRUZ 10 BRONCO/LOS BUZOS 

FANTASIA 0REAUDAD (WARNER LATINA) DUOS ETERNOS (UNIVERSAL LATINO) CRONICA DE DOS GRANDES IFONOVISAIUGI 36 35 30 1H GRUPO MOJADO 20 Greatest Hits 
UNIVISION 310235/ÚG (17 98 CO /DVD) [NI 

9 
10 

i1 

12 

13 

DAVID BISBAL 11 VARIOUS ARTISTS 11 LOS RIELEROS DEL NORTE 

BULERIA (VALE/UNIVERSAL LATINO) REGGAETON BIGGEST HITS (UNIVERSAL LATINO) 20 ANDS DE FUERZA NORTENA IFONOVISANGI 

MANO 12 VABIOUSARnSTS 12 LOS ORIGINALES DE SAN JUAN 
ECLIPSE (WARNER LATINA( BACHATAHIT52004 (J &N /SONY DISCOS( CORRIDOS DE ESTE TAMANO (EMI LATIN( 

DJ KANE 13 VARIOUS ARTISTS 13 eETDQUINTANIUA 
DJ KANE (EMI LATINI 2904 ANO DE BDTOS: REGOAETON (UNIVERSAL LATINO( MI HISTORIA MUSICAL 20 EXITOS IUNIVISIONNGI 

37 30 31 22 LOS TEMERARIOS Tributo Al Amor 
FONOVISA 351005/UG 19.98/13.81 

1 REY RUIZ Mi Tentacion 
SONY DISCOS 93211 (15.98 EQ C0) 

35 23 MANA Eclipse 
WARNER LATINA 61046 118.98 CO) 

1 

38 

2 

MW 

39 34 

40 29 26 5 DJ KANE DJ Kane 
EMI LATIN 908119 113.98 CDI [N] 

8 14 CHAYANNE 14 VARIOUS ARTISTS 14 VARIOUS ARTISTS 

SINCERO NOW DISCOS) BACHATAHITS 2003 (J &N/SONY DISCOS( ARCOIRIS MUSICAL MEXICANO 2904 (UNIVISIONNG) 

41 39 32 7 EZEQUIEL PENA 20 Herraduras De Oro 
FONOVISA 35128/UG 114.98 CDI 

25 15 

16 

AB. OUINTANILLA III &KUMBIA KINGS 15 VARIOUS ARTISTS 15 LOS TEMERARIOS 

LA HISTORIA 1EM( LATIN) 12 DISCIPULOS IDIAMONDI 15 SUPER MITOS EN VIVO VOL 1 101500 

42 37 42 z. GRUPO PEGASSO 30 Exitos 
UNIVISION 310243116 (14.8 CD) 

37 TEGO CALDERON 16 CELIA CRUZ 16 INTOCABLE 

EL ENEMY DE LOS 005010IRI (WHITE LION/BMG LATINI REGALO DEL ALMA (SONY DISCOS) LA HISTORIA (EMI LATINI 

43 41 48 35 CHAYANNE Sincero 
SONY DISCOS 7827116.98 EQ CO) 

1 17 SELENA 17 ELVIS CRESPO 17 VARIOUS ARTISTS 

ONES (EMI LATIN) GREATEST HITS (SONY DISCOS( HISTORIA MUSICAL NORTENA (UNIVISIONNG) 

DON OMAR 18 VARIOUS ARTISTS 78 GRUPO MONTEZ DE DURANGO 

THE LAST DON WI) SALSAHITS 2004 (J &WSONY DISCOS) DE DURANGO ACHICAGO (DNA) 

4-4 42 40 27 A.B. QUINTANILLA III & KUMBIA KINGS La Historia 
CO EMI LATIN 93490121.8 NVDI 

1 
IB 

O5 38 38 13 EL COYOTE Y SU BANDA TIERRA SANTA La Historia 
EMI LATIN 92482114.98 CD) 198] 

19 
19 MANA 19 VARIOUS 19 SELENA a 

REVOLUCION OE AMOR (WARNER LATINA) 30BACHOTASPEGADITAS (MOCK & ROWSONY DISCOS) MOMENTOS INTIMOS (EMI LATIN 
L6 44 44 7 CARDENALES DE NUEVO LEON Historia Musical 

DISA 724100 (12.98 CD) 

27 
20 RICARDO MONA 20 INDIA 20 PATRULLA 81 

SANTO PECADO (SONY DISCOS) LATIN SONGBIRD: MI ALMAY CORAZON (SONY DISCOS( COMO PUDE ENAMORARME DE TI (CASA) 47 46 41 46 AKWID D Proyecto Akwid 
UNIVISION 310155/UG 113.98 CO) IN] 

7 

',Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of I mil- 

lion units IPladnum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's muplatinum level. For boxed sets, and double 

&bums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro) = Certifica- 
tion of 200,1700 units (Platino). Al Certificaton of 400,000 units (Mulo- Pladnol.'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 

maked EQ. and all other CD prices, are equivalent prices, which are projeLected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 

IleaLseeker Impact shows albums removed from Heatseekers this week [N] indicates pastor present Heatseeker title. ©2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. NI tights reserved. 

48 45 45 1S TEGO CALDERON El Enemy De Los Guasibiri 
WHITE LION 56625/BMG LATIN 115.98 CD) [MI 

5 

49 43 37 5 LOS ACOSTA 20 Inolvidables 
UNIVISION 3101600ÚG 114.98 CDI 

37 
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2ÓO48 Billboard HOT LATIN 
Airplay monitored by w,, 

¢ Nielsen 
W w á . Broadcast Data 3 

Systems 
H TITLE 

r 's PRODUCER (SONGWRITER) 

TRACKS.. 

Artist 
IMPRINT /PROMOTION LABEL 

z O 
P 

'4 , 

á á 

o 8 13 12 

4 Yt NUMBER 1 / GREATEST GAINER tttt 1 Week At Number l 

TU FOTOGRAFIA Gloria Estefan 9 
G. ESTEFAN,E.ESTEFAN JR.,S KRYS IG.MARCO,E.ESTEFAN,JR.I EPIC /SONY DISCOS 

1 

© 3 3 14 TE QUISE TANTO 
E.ESTEFAN JR.A.PENA (C.SOROKINANDAHII 

Paulina Rubios 
UNIVERSAL LATINO 

1 

3 2 2 ' t_ MAS QUE TU AMIGO ' MA.SOLIS,H.PATRON,R.PEREZ IM.A.SOLIS) 

Marco Antonio Solis 9 
FONOVISA 

2 

4 1 1 TENGO GANAS 
E ESTEFAN JR.A.GAITAN,R.GAITAN IV.M.RUIZE.ESTEFAN,JR.) 

Victor Manuelle 9 
SONY DISCOS 

1 

5 5 5 CREO EN EL AMOR 
.L.PILOTO IJ.L.PILOTO,R.DEL SOL) 

Rey Ruiz v 
SON DISCOS 

5 

6 4 4 CUIDARTE EL ALMA 
LF.00HOA (M.DURANDEAU,C.ZALLESI 

Cheyenne 
SONY DISCOS 

1 

7 6 7 '" - QUE LLORO 
-- A.BAQUEIRO,SIN BANDERA ILGARCIAI 

Sin Bandera 9 
SONY DISCOS 

5 

0 16 16 6 CRUZ DE OLVIDO 
PAGUILAR (J.ZAIZAR) 

Pepe Aguilar 
UNIVISION 

8 

9 10 9 13 BARAJA DE ORO 
PALOMO IRAYALAI 

Palomo 
DISA 

7 

10 11 8 14 AUNQUE NO TE PUEDA VER 
J.N.GOMEZ IA.UBAGO) 

Alex Ubago'9 
WARNER LATINA 

4 

11 

o 
7 6 20 Y TODO QUEDA EN NADA 

ESTEFANO IESTEFANO,J.REYESI 

Ricky Martin 9 
SONY DISCOS 

1 

17 17 5 A DONDE ESTABAS? 
R.MUNOZ,R.MARTINE (R.MARTINEZI 

Intocable 
EMI LATIN 

12 

4J7 HOT SHOT DEBUT 

® NEW 9 HORA ENAMORADA 
E.CRESPO IE. CRESPOI 

=l7= 

Elvis Crespo ^7 
DIE 

13 

co ® - 2 

15 12 10 15 

TU DE QUE VAS 
FOE VRA,LROMER0(FOE VITAL 

Franco De Vita 
SONY DISCOS 

14 

HAZME OLVIDARLA 
J.GUILLEN (ATOARES) 

Conjunto Primavera 
FONOVISA 

8 

16 14 12 133 COMO PUDE ENAMORARME DE TI 
A.RAMIREZ CORRAL IR.LUGO) 

Patrulla 81 rst 
DISA 

8 

17 

o 
9 25 ` 4:30 AM 

S.KRYS,J.SOMEILLAN IO.BERMUDEZ.S.KRYSI 

Obie Bermudez 
EMI LATIN 

9 

19 23 TE QUISE OLVIDAR 
J.LTERRAZAS (J.GABRIEL) 

Grupo Montez De Durango 
DISA 

18 

19 15 15 NADIE ES ETERNO 
OA SE LUNA ID.GOMEZI 

Adan Chalino Sanchez 
MOON /COSTAROLA /SONY DISCOS 

15 

20 13 11 2 ABRAZAR LA VIDA 
R.PEREZ (D.RICH,J.MARR,J.C.PEREZ SOTO) 

Luis Fonsi z 
UNIVERSAL LATINO 

11 

® 21 24 7 DOS LOCOS 
LOS HOROSCOPOS DE DURANGO IA.MARTINEZ) 

Los Horoscopes De Durango 7 
PROCAN /DISA 

21 

22 18 14 ? TARDES NEGRAS 
A.SALERNO,M.MAJONCHI IT. FERRO) 

Tiziano Ferro ^z 
EMI LATIN 

14 

o 23 21 o DESEOS DE COSAS IMPOSIBLES 
N.WALKERLA OREJA DE VAN GOGH IX.SAN MARTINI 

La Oreja De Van Gogh 
SONY DISCOS 

21 

24 20 18 4 ME EQUIVOQUE 
A.0ALBA (COPYRIGHT CONTROL) 

Mariana 9 
UNIVISION 

18 o 45 - 4 SABANAS FRIAS 
FHER,A.GONZALE (HER) 

Mana & Ruben Blades 
WARNER LATINA 

25 

26 27 27 5 LUCHARE POR TU AMOR 
A.BAQUEIRO (R.FSL600F A,FMONTY,M.ENTRAIGUESI 

Alejandro Fernandez 
SONY DISCOS 

23 

® o 
24 20 3 PARA TODA LA VIDA 

A.LIZARRAGAJ LIZARRAGA IJ.J.LEYVAI 

Banda El Recodo 
FONOVISA 

20 

50 - 2 VIVO Y MUERO EN TU PIEL 
R.PEREZ IR.PEREZ) 

Jennifer Pena tsz 
UNIVISION 

28 

o 
CD 

28 30 3 TANTO LA QUERIA 
A.STIVELILGONZALEZ GOMEZ) 

Andy & Lucas ^z 
ARIOLA /BMG LATIN 

28 

34 28 4 AMAR COMO TE AME 
J.SEBASTIAN IJ.SEBASTIANI 

Joan Sebastian 
MUSART /BALBOA 

28 

31 

o 
26 26 24 TE LLAME 

R.PEREZ,R.LIVI )R.LIVI,R.PEREZI 

Cristian ç 
ARIOLA /BMG LATIN 

3 

42 45 5 SE ME HIZO TARDE LA VIDA 
P.RAMIREZ II RAMIREZ) 

Vicente Fernandez 
SONY DISCOS 

32 

® 0 
o 
o 

39 50 3 

RE ¡WRY :5 

32 32 14 

ESO 
A.SANZ,LPEREZ IA.SANZ) 

Alejandro Sanz 
WARNER LATINA 

33 

DEJA 
C. CABRAL 'JUNIOR,A.BARBARA,R.PEREZ IR.LIVI,R.PEREZI 

Ana Barbara 42 
FONOVISA 

32 

DALO POR HECHO 
BRONCO (N.URQUIZAN.CONCHA) 

Bronco: El Gigante De America c 
FONOVISA 

25 

35 - 3 LA MILPA 
A.SOTO,LOS ASTROS OE DURANGO (V.CORDERO) 

Los Astros DRCAe Durango 
BMG LA IN 

35 

37 29 19 19 CERCA DE TI 
S.MORALES (TS001,S.MORALES,D.SIEGELG.DI MARCO) 

Thalia 5, 
VIRGIN /EMI LATIN 

1 

38 25 33 5 LA SOSPECHA 
J.AGUIRRE,W.GARCIA (W.GARCIA) 

Son De Cali .9 
UNIVISION 

25 

39 31 36 5 HAY QUE CAMBIAR 
R.PEREZ (R.PEREZ) 

Area 305 ' 
RPE /UNIVISION 

31 

40 30 34 7 V QUE 
IAOORIGUEZ,F.EHRLICH (A.VEZZANI) 

Los Angeles De Charly 
FONOVISA 

28 

o 
o o 
CD 

38 - 2 SI TU ESTUVIERAS 
J.P.OIAZ,G.DIAZ (A.T.MERCA00) 

Los Toros Band 
UNIVERSAL LATINO 

38 

36 38 LA MAS DESEADA 
V.ELIZALDE IR.E.MORAI 

Valentin Elizalde 
UNIVERSAL LATINO 

27 

48 - PERO QUE TAL SI TE COMPRO 
P.RIYERAIC.REYNA) 

Lupillo Rivera 5, 
UNIVISION 

43 

41 39 "3 NO ES AMOR Enrique Iglesias 9 
M. TAYLOR ,C.PAUCAR,E.IGLESIAS,FGARIBAY IE. IGLESIAS, P .BARRY,M.TAYLOR,FGARIBAYC.GARCIA ALONSO) UNIVERSAL LATINO 

39 

0 RE-ENTRY 2 NAVEGANDOTE 
A TORRES (R.LOPE) 

N'Klabe 9 
NU 

41 

46 12 BULERIA 
K.SANTANDER,D.BETANCOVRT IK.SANTANDER.G.SANTANDERI 

David Bisbal 
VALE /UNIVERSAL LATINO 

11 

aill RE:ENTRy 12 QUITEMONOS LA ROPA 
- R.SANCHEZ IESTEFANO,J.REYESI 

NG2 
SONY DISCOS 

35 

48 40 lill 3 NO TENGAS MIEDO ENAMORARTE 
PODER DEL NORTE IL.PAOILLAI 

El Poder Del Norte 
DIVA 

37 
EL o NEW 1 

0 11E.,ENTRy 2 

ANTES DE QUE TE VAYAS 
R.SAENZ QUIROZ IM.A.SOLISI 

Conjunto Atardecer 
MUSIMEX /UNIVERSAL LATINO 

49 

PERO TU NO ESTAS 
GRUPO BRANDIS IM.GALLAR001 

Grupo Bryndis 
DIVA 

47 

Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. A panel of 101 stations 140 Latin Pop, 16 Tropical, 53 

Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions,M1 Records showing an increase in audience 
over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg- 
isters an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 
more stations is planed first. Records below the top 20 are removed from the chart after 26 weeks. 4 Videoclip availability. ©2004, VNU Business Media, Inc. All 
rigts reserved. 
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Airplay monitored by {. 

TITLE 
IMPRINT /PROMOTION LABEL 

Nielsen 
Broadcast Data 
Systems 

ARTIST TITLE 
IMPRINT /PROMOTION LABEL 

ARTIST 

I TEQUISETANTO 
UNIVERSAL LATINO 

PAULINA RUBIO 71 20 CERCA DE TI 
VIRGIN /EMI LATIN 

THALIA 

2 3 CUIDARTE EL ALMA 
SONY DISCOS 

CHAYANNE ©i 38 VNOY MUERO ENTUPEL 
UNIVISION 

JENNIFER PENA 

3 2 DUE LLORO 
SONY DISCOS_ 

SIN BANDERA 23 21 BULERIA 
VALE /UNIVERSAL LATINO 

DAVID BISBAL 

4 5 AUNQUE NOTEPUEQAVER 
WARNER LATINA 

ALE< UBAGO Qi 26 NO ES AMOR 
UNIVERSAL LATINO 

ENRIQUE IGLESIAS 

i 4 Y TODD QUEDA EN NADA 
SONY DISCOS 

RICKY MARTIN 25 23 CREO EN EL AMOR 
SONY DISCOS 

REY RUIZ 8 
o 

10 TU DE DUE VAS 
SONY DISCOS 

FRANCO DE VITA Ol, 30 NO ME QUIERO ENAMORAR 
SONY DISCOS 

KAUMBA 

17 TUFOTOGRAIRA 
EPIC /SONY DISCOS 

GLORIAESTEFAN 21 25 ADUE NOTE VAS 
SONY DISCOS 

EDNITA NAZARIO 

3 

3 

6 ABRAZAR LA VIDA 
UNIVERSAL LATINO 

LUIS FONSI 430 7B HAY QUE CAMBIAR 
RPE ! UNIVISION 

AREA 305 

7 TARDES NEGRAS 
EMI LATIN 

TIZIANO FERRO V 29 COMO FUI A ENAMORARME DE TI 
PRISMA /SONY DISCOS 

LOS TRI -0 

TO 

e 
9 MAS QUE TU AMIGO 

FONOVISA 
MARCO ANTONIO SOUS 30 27 ME CANSE DE TI 

EMI LATIN 

OBIE BERMUDEZ 

11 DESEOS DE COSAS IMPOSIBLES 
SONY DISCOS 

LA OREJA DE VAN GOGH Q - SENTADA AW I EN MI ALMA 
SONY DISCOS 

CHAYANNE 

® 13 TENGO GANAS 
SONY DISCOS 

VICTOR MANUELLE iii - DEJA 
FONOVISA 

ANA BARBARA 

13 15 WCHAREPORTUAMOR 
SONY DISCOS 

ALEJANDRO FERNANDEZ Q', 36 DONDE CORRE LA SANGRE 
CRESCENT MOON /SONY DISCOS 

SHAUM 

14 

® 
19 ANTES 

EMI LATIN 
OBIE BERMUDA 34 32 

34 

ECHALE LENA 
MEGAMUSIC /UNIVERSAL LATINO 

VICTORIA 

31 SABANAS FRIAS 
WARNER LATINA 

MANA & RUBEN BLADES Q AGUANTA AHI 
ARIOLABMG LATIN 

ROSARIO 

0 0 
16 TANTO LA OUERIA 

ARIOLA BMG LATIN 
ANDY & LUCAS IQ - AMAR COMO TE AME 

MUSART /BALBOA 
JOAN SEBASTIAN 

24 CRUZ OEOLVIDO 
UNIVISION 

PEPEAGUILAR 37 33 DUELE VERTE 
SONY DISCOS 

RICARDO ARJONA 

O 18 430 AM 
EMI LATIN 

OBIE BERMUDEZ 38 35 POR DUE NO 
LIDERES 

TISUBY & GEORGINA 

19 14 RELLANE 
ARIOLA /BMG LATIN 

CRISTIAN Q - DESNUDATE MUJER 
VALE /UNIVERSAL LATINO 

DAVID BISBAL 

Q 22 ESO 
WARNER LATINA 

ALEJANDROSANZ Q - ME EQUIVOQUE 
UNIVISION 

MARIANA 

le 
L IJ "' 

5 g 3 

TROPICAL AIRPLAY 

-_; ÿw 
- 5 

Airplay monitored by 1 
TITLE 
IMPRINT /PROMOTION LABEL 

Nielsen 
Broadcast Data 
Systems 

ARTIST TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

Q 32 HORA ENAMORADA 
OLE 

ELVIS CRESPO = I 16 NADA DE NADA FRANK REYES 

Jotl 

© 
© 

/I 

2 CREO EN EL AMOR 
SONY DISCOS 

REY RUIZ Q 30 AMANECER (BOMBAI UMI -T 21 

EMI LATIN 

5 TU FOTOGRABA 
EPIC /SONY DISCOS 

GLORIA ESTEFAN O 23 TE GUISE TAPIR) PAULINA RUBIO 

UNIVERSAL LATINO 

1 TENGO GANAS 
SONY DISCOS 

VICTOR MANUELLE Q 26 EL GALLO NO OLVIDA TITO ROJAS 

M.P. 

Q 
O 

8 

O 0 0 
® o 

14 

3 LA SOSPECHA 
UNIVISION 

SON DECAU 25 24 ME EQUIVOQUE MARIANA 
UNIVISION 

6 SI TU ESTUVIERAS 
UNIVERSAL LATINO 

LOS TOROS BAND /I 17 AMIGO MIO TONO ROSARIO WITH TEGO CALDERON 

W LACARIBE /WARNER LATINA 

7 NAVEGANDOTE 
NU 

N'KLABE Q 31 JUANA PENA LOS SONEROS DEL BARRIO 
RUMBA JAMS 

10 QUITEMONOS LA ROPA 
SONY DISCOS 

NG2 Q 37 SABANAS FRIAS MANA & RUBEN BLADES 

WARNER LATINA 

9 PUERTO RICO 
ARIOLA BMG LATIN 

JERRY RIVERA Q - VOY A DEJARTE DE AMAR FRANK REYES 

J8N 

12 TELEFONO 
UNIVERSAL LATINO 

GRUPO MANIA 31i 22 Y TODO QUEDA EN NADA RICKY MARTIN 
SONY DISCOS 

14 ME ACORDARE 
EMI LATIN 

1.1541-7 21 37 27 

36 

LAPAGA JUANES 
SURCO /UNIVERSAL LATINO 

28 INTRO LOS 12 DISCIPULOS 
DIAMOND 

EDDIE DEE Q POR CLUE NO DEJAS ESE LOCO SEXAPPEAL 
J &N 

18 NECESITO UN AMOR 
SONY DISCOS 

ANDVANDY Q 40 DOCTOR PUERTO RICAN POWER 

J &N 

B DILE 
VI 

DON OMAR © - UN OSITO DORMILON EL GRINGO DE LA BACHATA FEAT SERGIO VARGAS 

SONY DISCOS 

15 4 430 AM 
EMI LATIN 

OBIE BERMUDE Q - EL GUARDIA RICKY MOTA 
GAM 

lU 11 LOCA CONMIGO 
UNIVERSAL LATINO 

LOS TOROS BAND l'r 20 LAPAGA TONNY TUN TUN 
KAREN /UNIVERSAL LATINO 

17 

Q 
13 HAY QUECAMBIAR 

RPENNIVISION 
AREA 305 34 TARDES NEGRAS TIZIANO FERRO 

EMI LATIN 

21 PA LA RUMBA VOY 
JBN 

ZAFRA NEGRA .18 19 ELLA TIENE FUEGO CELIA CRUZ 

SONY DISCOS 

111 

Q 
15 HERMANITA 

PREMIUM LATIN 
AVENTURA Q - 

- 
MAUI MILLA PEDRO JESUS 
N.P. 

25 DAME LA DROGA 
CUTTING 

SON CALLEJERO Q LLORE LLORE VICTOR MANUELLE 
SONY DISCOS 

Y 
,11-I 

- 53 

REGIONAL MEXICAN 

Y 
- Ñ w 53 

AIRPLAY 
Airplay monitored by 9. 

TITLE 
IMPRINT /PROMOTION LABEL 

Nielsen 
Broadcast Data 
Systems 

ARTIST ITLE 
IMPRINT /PROMOTION LABEL 

ARTIST 

1 BARAJA DE ORO 
DIVA 

PALOMO I 18 I AMARON PELA'O 
I MI LATIN 

VOCES DEL RANCHO o 5 E MADE ESTABAS? INTOCABLE Q 35 )MBA COMO TE AME 
rIUSART /BALBOA 

JOAN SEBASTIAN 

t 2 HAZME OLVIDARLA 
FONOVISA 

CONJUNTO PRIMAVERA Q 24 1 UN PASO DE OLVIDARTE 
NOVISA 

JUAN TAVARES 

'I 3 COMO PUDE ENAMORARME DE TI 

DISA 

PATRULLA 81 "I 13 SE PEREZ LEON 
ONOVISA 

LOS TIGRES DEL NORTE 

O 6 TE QUISE OLVIDAR 
DISA 

GRUPO MONTE DE DURANGO CIO 28 / DICEN 
') NIVISION 

ADAN CHALINO SANCHEZ 

I, 4 NADIE ES ETERNO 
MOOWCOSTAROLA /SONY DISCOS 

ADANCHALINO SANCHEZ Q - AIPEORENEMIGO 
ONOVISA 

BRONCO: EL GIGANTE DE AMERICA 

I 7 MAS DUE TU AMIGO 
FONOVISA 

MARCO ANTONIO SOLIS Q - IEJA 
ONOVISA 

ANA BARBARA 

o 8 DOS LOCOOSA LOS HOROSCOPOS DE DURANGO Q 29 PAMITON JUDO PRECIADO Y SU BANDA PERLA DEL PACIFICO CAW 

O 9 PARA TODA LA VIDA 
FONOVISA 

BANDA EL RECODO ''I 26 

- 
IAMBALAYA 
'ROGAN/DISA 

]ALE SUBENDICION 
JNIVISION 

K-PAZ DE LA SIERRA 

LOS HURACANES DEL NORTE Q 17 SE ME Rini TARDE LA VIDA 
SONY DISCOS 

VICENTE FERNANDEZ Q 
Q 11 LA MILPA 

RCA BMG LATIN 
LOS ASTROS DE DURANGO f1 

1/ 

22 

27 

A BOTELLA 
A SIERRA 

NI NAJAYITA 
:MI LATIN 

LOS MORROS DEL NORTE 

CONTROL I/ 12 LA MAS DESEADA 
UNIVERSAL LATINO 

VALENTIN ELIZALDE 

Q 25 CRUZ DE DIVIDE/ 
UNIVISION 

PEPE AGUILAR Q - 1UE ME LIEVE EL DIABLO 
'LATINO / FONOVISA 

ADOLFO LIBIAS Y SU LOBO NORTENO 

1H 15 DALO POR HECHO 
FONOVISA 

BRONCO: EL GIGANTE DE AMERICA {'1 37 LA NEDRA TOMASA 
MI LATIN 

DJ KANE 

Q 19 PERO DUE TAL SITECOMPRO 
UNIVISION 

LUPILLO RIVERA Q - 20 ANOS 
JISA 

LOS REYES DEL CAMINO 

1), 10 VOUE 
FONOVISA 

LOS ANGELES DECHARLY lt, 32 YOTEENSENE 
MUSIMEXBNIVERSAL LATINO 

CONJUNTO ATARDECER 

17 21 ME EQUIVOQUE 
UNIVISION 

MARIANA I I 34 POR UN RATO 
FONOVISA 

AROMA 

INTOCABLE Ill 14 NO TENGAS MIEDO ENAMORARTE 
AA 

EL PODER DEL NORTE Ill 30 SOY UN NOVATO 
EMI LATIN 

39 ANTES OE DUE TE VAYAS 
MUSIMEX /UNIVERSAL LATINO 

CONJUNTO ATARDECER '' 
VII 

33 

36 

AQUE TE PONGO 
DIE 

NO, OH, OH ILA SUEGRAI 
UNIVERSAL LATINO 

KI 

ALICIA VILLARREAL Q 23 PERO TU NO ESTAS 
DISA 

GRUPO BRYNDIS 
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HOT DANCE 
SINGLES SALES 

Sales data compiled by ill) 1 Nielsen 
SoundScan 

TITLE Artist 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

O NEW 

o 2 

1 

2 4 

2t NUMBER 1 4 1 Week At Number 1 

LEFT OUTSIDE ALONE (REMIXES) Anastacia 
DAY IGHT EPIC 767.,, SONY MI M T 

8TH WORLD WONDER (THE REMIXES) Kimberley Locke 
CURB 77103 

3 1 1 6 LOVE PROFUSION Madonna 
MAVERICK 42703/WARNER BROS. © O 

4 3 3 25 ME AGAINST THE MUSIC Britney Spears Featuring Madonna V 
JIVE 57757/ZOMBA 0 O o 5 5 5 CRUSH Paul Van Dyk 
MUTE 9240 0 O 

6 4 9 4 AERODYNAMIK Kraftwerk 
ASTRALWERKS 48204 0 0 

7 7 8 24 YOU PROMISED ME (TU ES FOUTU) In -Grid 
BENZ STREET/ZYX 75434NJAAKO © O 

8 10 6 42 THE DISTRICT SLEEPS ALONE TONIGHT The Postal Service V 
SUB POP 78614 O O 

9 8 7 12 LOVES DIVINE (DEEPSKY, MURK, & PASSENGERZ MIXES) Seal V 
WARNER BROS. 42585 © O 

10 6 10 20 NOTHING FAILS /NOBODY KNOWS ME Madonna 
MAVERICK 42682NJARNER BROS. O O 

11 14 11 BREATHE (REMIDXE© Michelle Branch V 

12 13 12 
-. 

SAVE MY SOUL Kristine W 
TOMMY BOY SILVER LABEL 2438/TOMMY BOY 420 O 

13 12 14 32 SYMPATHY FOR THE DEVIL (REMIXES) The Rolling Stones °;z 
ABKCO719E66 

14 9 4 3 JUST A LITTLE WHILE Janet Jackson V 
VIRGIN 38898 O 

15 11 13 34 (THERE'S GOTTA BE) MORE TO LIFE Stacie Orrice 9 
FOREFRONT 52925NIRGIN 0 

16 20 - 2 
-.J:. 

DIP IT LOW (DANCE REMIXES) Christina Milian r9 
ISLAND002447 /IOJMG O 

17 

18 

16 

17 

15 

20 a 

-` 

RUBBERNECKIN' (PAUL OAKENFOLD REMIX) Elvis Presley 
BMG STRATEGIC MARKETING/RCA 54218n1MG O O 
CHERRY BLOSSOM GIRL Air 
SOURCE47769 /ASTRALWERKS O O 

19 22 21 111 HAREM (UNUO DO MAR) N. U.HMAN, L RNERA & H. HECTOR REMIXES) Sarah Brightman 
NEMO STUDIO 53240/ANGEL© 

20 19 24 111 THROUGH THE RAIN (HEX HECTOR/MAC QUAYLE REMIX) Mariah Carey .2 
MONARC/ISLAND 063793/IDJMG O O 

21 15 19 II BORN TOO SLOW The Crystal Method c 
v2 ram 420 0 e RE-ENTWilli HOLLYWOOD (REMIXES) Madonna v 

MAVERICK 42638ANARNER BROS. O O 
23 24 22 4 THE AIR THAT I BREATHE Judy Torres Featuring Collage 

ROBBINS 72100 O O 
24 18 18 11 TOXIC (REMIXES) Britney Spears r9 

JIVE 59214/ZOMBA O o NEW 1 SIGNED, SEALED, DEUVERED Colton Ford And Pepper Mashay 
CENTAUR 

MAY8 
2004 
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he 
z 
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HOT DANCE 
' RADIO AIRPLAYTM 

Airplay compiled by tL 1 Nielsen 
Broadcast 

TITLE Systems 

IMPRINT & PROMOTION LABEL 

Data 

Artist 

1 2 21 

42 NUMBER 1 't= 3 Weeks At Number 1 

AS THE RUSH COMES Motorcycle 
ULTRA 

2 1 13 LOVE ME RIGHT (OH SHEILA) Angel City Featuring Lara McAllen 
ULTRA 

3 3 8 RED BLOODED WOMAN Kylie Minogue 
CAPITOL 0 4 13 TOXIC Britney Spears 
JIVE/ZOMBA 

Q 5 11 DEJA VU (IT'S HARD TO BEUEVE) The Roc Project Featuring Tina Novak 
TOMMY BOY SILVER LABEL/TOMMY BOY o 9 6 DIP IT LOW Christina Milian 
ISLAND /IOJMV e 12 4 TAKE ME TO THE CLOUDS ABOVE LMC Vs. U2 
ULTRA 

8 6 6 STRAIGHT AHEAD Tube & Berger Featuring Chrissie Hynde 
KING BRAIN /ARTEMIS 

Q 10 5 BURNED WITH DESIRE Armin Van Buuren Featuring Justine Suissa 
ULTRA 

11 6 BEAUTIFUL THINGS Andain 
ROBBINS 

« NE-ENTRY WHITE FLAG Dido 
ARISTA/RMG 

12 8 11 LOVE'S DIVINE Seal 
WARNER BROS. 

13 7 22 ITS MY LIFE No Doubt 
INTERSCOPE 

40 18 21 WHEREVER YOU ARE (I FEEL LOVE) Laava 
ROBBINS 

ED 14 6 I LIKE LOVE (I LOVE LOVE) Solitaire 
ROBBINS 

16 15 25 HEY YA! OutKast 
LAFACE/ZOMBA 

ED 20 12 I FEEL LOVE Blue Man Group Featuring Venus Hum 
BLUE MAN GROUP /LAVA 

4ED RE -ENTRY YEAH! Usher Featuring Lil Jon & Ludacris 
LAFACE/ZOMBA 

19 16 14 THE WAY YOU MOVE OutKast Featuring Sleepy Brown 
LAFACE/Z0MBA e 24 17 NOTHING BUT YOU Paul Van Dyk Featuring Hemstock & Jennings 
MUTE 

21 23 3 THIS LOVE Maroon5 
UCTONE/J/RMG 

22 21 2 LOVE PROFUSION Madonna 
MAVERICK/WARNER BROS. 

23 13 7 DON'T WANNA LOSE THIS FEELING Dannii Minogue 
ULTRA 

24 22 10 CRUISING N &K Vs. Denis The Menace Feat Alex Prince 
ULTRA 

ED NEW DON'T LOOK BACK Thalia 
EMI LATINNIflGIN 

sample of airplay supplied by Nielsen Broadcast Data Systems' radio track service.6 dance stations are electronically monitored 24 hours 
Business Media, Inc. and Nielsen SoundScan, Inc, All ri hts reserved. Electronic Albums with the realest sales aids this week " 
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TOP ELECTRONIC 
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o Nielsen 
í"e SoundScan 

w. 
ARTIST Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

4t NUMBER 1 =yÉ i Week At Number 1 0 pp 
W VICCILA ENO /DAVID WAXMAN Ultra.Dance05 

2 VARIOUS ARTISTS Fired Up! 
RAZOR &TIE 89077 

3 THE POSTAL SERVICE Give Up 
SUB POP 595 [H] 

4 4 8 ZERO 7 When h Falls 
ULTIMATE OILEMMA/ELEKTRA 61558' /AG [H] 

© 3 3 A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS Los Remixes 20 
EMI LATIN 77055 

6 5 15 THE CRYSTAL METHOD Legion Of Boom 
V2 27176' 

7 6 13 AIR Talkie Walkie 
SOURCE 96632' /ASTRALWERKS 

8 7 3 VARIOUS ARTISTS Pink Panther's Penthouse Party 
VIRGIN 97306 

9 8 1 SOUNDTRACK Queer Eye For The Straight Guy 
CAPITOL 95912 

10 9 JUMPS Mix h Up: Remixed 
SPARROW 94175 

11 

12 

LOUIE DEVITO Dance Divas II 
DEEVEE 
LOUIE DEVITO 

THE RIDDLER Dance Mix 5 
TOMMY BOY 1580 [H] 

13 10 13 JOHNNY VICIOUS Ultra.Trance:3 
ULTRA 1180 [HI 

BD 14 19 SARAH MCLACHLAN Remixed 
NE11WERK/ARISTA 58763/RMG 

15 13 ' 3 VARIOUS ARTISTS Pure 80's Dance 
HIP -0001778/UME 

17 

BAD BOY JOE The Best Of Freestyle Megamix 5 
WHAT IF 

RAVIN Buddha Bar VI 
GEORGE V 71050 [H] 

18 20 ENIGMA Voyageur 
VIRGIN 91929 

CO DJ ICEY For The Love Of The Beat 
SYSTEM 1032 

20 16 VARIOUS ARTISTS Pure Trance 3 
WATER 060407 

21 

22 

MARIAN CAREY The Remixes 
COLUMBIA 87154 /SONY MUSIC 

VARIOUS ARTISTS Best Of Trance Volume Four 
ROBBINS 75043 

® E; N EVIIP LALI PUNA Faking The Books 
r MORR 44 

,E -ENTRY PRAFUL One Day Deep 
L. N -CODED 4244/RENDEZVOUS 

25 21 3 GREYBOY Soul Mosaic 
UBIOUITY11144 

e Dance Airplay tides showing an increase in detections over the previous week, regardless of than movement Compiled from a national a day, 7 days a week. Songs ranked by number of detections. A title which has been on the chart for more than 20 weeks will generally not 
receive a bullet even il n musters an increase in detections. TNes below The top 15 are removed from the chart alter 26 weeks. ©2104, VN g g g Recording Industry Assn. 01 America (RIM) certification for net shipment of 500,000 album units ( Gold /.RIAA certification for net ship- 
ment of 1 million units (Platinum/. RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's mule- platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIM multiplies shipments byte number of discs and/or tapes. "Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and 
WEA labels. are suggested Imts. Tape prices marked EEL and all other CD prices, are equivalent prices, which are projected from wholesale prices.[H] indicates pat or present Heatseeker title. © 2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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TITLE IMPRINT & NUMBER /PROMOTION LABEL Artist TITLE IMPRINT & NUMBER /DISTRIBUTING LABEL Artist 

o 2 

w ßé3: NUMBER 1 Oat 1 Week At Number 1 

4 ® NEVER LET ME DOWN SYSTEM 1027 Richard "Humpty" Vission 9 
O 29 34 4 i;. THIS LOVE (JUNIOR VASQUEZ MIXES) OCTONE/JPROMU/RMG Maroon5 ° -. 

Q 34 40 3 THE FORCE OF GRAVITY NETTWERK3Broa BT FeaturingJCChasez o 3 6 i JUST A LITTLE WHILE (P. RAUHOFER & M. JOSHUA MIXES) VIRGIN38898 Janet Jackson S2 0 30 36 4 A DAY IN THE LIFE (2004 REMIX) VINYL SOUL 127/MUSIC PLANT Friscia & Lamboy Vs. Todd Terry 

© 8 17 HOW DID YOU KNOW DEEVEE003 Kurtis Mantronik Presents Chamonix 0 33 35 4 LET IT GO DEFINITIVE/FOREVER SOUL 007/ESNTION Norty Cotto 

4 5 9 STRAIGHT AHEAD KING BRAIN 51501 / ARTEMIS Tube & Berger Featuring Chrissie Hynde e 
O 37 

¢ - 2 

d- POWER PICK 
SANCTUARY TOMMY BOY SILVER LABEL 2441/TOMMY BOY Origene 5 1 o 10 

o 11 

2 HOLE IN THE HEAD (REMIXES) INTERSCOPEPROMO Sugababes9 

14 YOU MAKE ME FEEL BRAND NEW (REMIXES) SIMPLYREO.COM PROMO/RED INK Simply Red V 31 26 

®35 
27 7 

39 4 
' 

GET BETTER ROBBINS72098 K.M.C. Featuring Sandy 

18 SAVING MY LOVE (ROSABEL & JOSH HARRIS MIXES) FRIXION9002 Pat Hodges DON'T LOOK BACK (REMIXES) EMI LATIN PROMO/VIRGIN Thalia 

8 9 

9 4 

12 

1 4 

BROKEN WINGS UZA001 Then Austin 33 20 13 13 FREE (S.A.F. & NEMO MIXES) NEMO STUDIO PROMO/ANGEL Sarah Brightman 

AMAZING (FULL INTENTION AND JACK 'N' RORY MIXES) EPIC PROMO George Michael 4.11t HOT SHOT DEBUT *J7t 
I'M READY (D. AUDE, S. NICK, M. RIZZO, & DUMMIES MIXES) LAVA VAOMO Cherie 10 6 

Q 15 

3 E SAVE MY SOUL TOMMY BOY SILVER LABEL 2438TOMMYBOY Kristine W 

20 E DIP IT LOW (FULL INTENTION, JJ FLORES, TYAS & LAWRENCE MIXES) ISLANDCCQ447 /IOJMG Christina Milian V 

O N 

35 31 

W 1 

23 11 MAKE ME DANCE ALL NIGHT PAS PROMO 3 Speaker High e 17 22 E MY LIFE JVM020 Junior Presents Jason 0 42 - 2 STRANGE TRANSMISSION (BASTONE & BURNZ REMIX) KOCH 9577 The Peter Malick Group Featuring Norah Jones e 18 19 I LIKE LOVE (I LOVE LOVE) ROBBINS 72096 Solitaire 37 28 16 TOXIC (REMIXES) JIVE59214/ZOMBA Britney Spears c o 19 24 LEFT OUTSIDE ALONE (REMIXES) OAYUGHT MIL/EPIC Anastacia 38 27 21 GOOD BOYS (REMIXES) SANCTUARY 85595 Blondie a e 21 25 NAUGHTY GIRL ( CALDERONE & QUAYLE REMIX) COLUMBIA PROMO Beyonce rt 0' NEW t ONE WITH YOU RMPROMO Sun 

16 12 8 TRULY NETTWERK33221 Delerium Featuring Nerina Pallet O [w SHE WANTS TO MOVE (BASEMENT JA)0X & J. NEVINS MIXES) STARTRAR PROMO/VIRGIN N *E *R *D 1;t 

e25 30 ILLUSION BENZ STREETIZYXPROMO/WAAKO Benassi Bros. Featuring Sandy O NEW l EASY AS LIFE (T. MORAN & W. RIGG REMIX) WALT DISNEY PROMO Deborah Cox o 24 

19 7 

29 5 

5 iii 
JAM SESSIONS FOREVER SOUL 001/ESNTION Mr. Ali Vs. E- Smoove 42 r 

O 
3 

1 

YA NO ERES EL MISMO (NORTY COTTO MIXES) FONOVISAPROMO Noelia .t 
NOT IN LOVE (D. AUDE, MINGE BINGE, & R.H. VISSION MIXES) INTERSCOPE PROMO Enrique Iglesias Featuring Kelis z HORNY ALL THE TIME KOCH 9564 Bastone & Burnz Featuring Triple Lexxx 

20 23 26 III DREAM -A -LOT'S THEME (I WILL LIVE FOR LOVE) MERCURYPROMO /UN Donna Summer O a IF YOU WANNA UBIQUmn146 Roy Davis Jr. Featuring Terry Dexter 

21 16 10 111 ELECTRIFY AVEmNITUGROOYEO 00318/NO STREET GTS Featuring Heigo Tani 45 41 4211 YOU HAVE A WAY MIRRA 046/MUSIC PLANT Anthony Cole 

22 13 11 SEX BOMB (THE REMIXES) DECCAPROMO/UTV Tom Jones 46 39 32 IF FIND MYSELF STAR 691272 Presta + Stakey o 32 37 COME INTO MY LIFE (REMIXES) FUNK LA PLANET PROMO Joyce Sims 47 36 31 23 I TRY (RAUHOFER, PILIAVIN & ZIMBARDO MIXES) STAR 691265 Made By Monkeys Featuring Maria Matto 

24 14 7 LOVE PROFUSION (R. ROSARIO, CRAIG J., PASSENGERZ, & BLOW -UP MIXES) MAVERICK 427MANARNER BROS . Madonna 9 48 38 28 14 SIGNED, SEALED, DELIVERED CENTAUR 30079 Colton Ford And Pepper Mashay 

25 22 15 FRIDAY MARSHMALLOW VINYL S0ULI2RVMUSICPLANT Samba La Casa 49 47 46 16 POWERLESS (SAY WHAT YOU WANT) [WIDELIFE, JUNIOR, & CHAB MIXES] OREAMWORKSPAOMO NellyFurtado Q 

50 46 48 7 CHANGES (FELIX DA HOUSECAT REMIX) SANCTUARY PROMO Kelly Osbourne & Ozzy Osbourne v 
Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest oint increase among singles below the top 20. The Club Play chart is compiled from a national sample of reports from club DJs. v Videoclip availability. Catalog number is for vinyl maxi- single, or CD maxi -single, or CD single respec- 

tively, based upon availabiñty. On Dance Singles Sales chart: e CO Single available. © CD Maxi -Single available. 0 Vinyl Maxi -Single available. O Cassette Maxi -Single available. ©2004. VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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Music 
Montgomery Gentry Does Its Own 'Thing' 

BY DEBORAH EVANS PRICE 

NASHVILLE -With three successful 
albums under its belt and combined 
sales of more than 2 million units, 
you'd think Montgomery Gentry 
would have scored a few No. 1 singles 
along the way. 

Thus far, it hasn't. 
The Columbia duo is hoping to see 

that change with its fast- rising new 
single, "If You Ever Stop Loving Me," 
currently No. 10 on the Billboard Hot 
Country Singles & Tracks chart. 

The song is the first release from 
Montgomery Gentry's new album, 
"You Do Your Thing," due May 18. 

The pair also has a new DVD of 
videos, interviews and backstage 
footage that was released April 20. 

Nate Deaton, assistant PD/ 
marketing director at KRTY San 
Jose, Calif., says the new single 
could be the duo's first chart- topper. 

"We're playing it 50 times a 
week. It's one of our top five re- 
searching songs," he says. "Hope- 
fully, people at other stations will 
have the same results." 

Despite its lack of No. ls, Mont- 
gomery Gentry has not suffered at 
country radio. Out of 13 singles, five 
have made it to the top five, includ- 
ing "Speed," "Hell Yeah" and "She 
Couldn't Change Me." The latter 
peaked at No. 2. 

"I'm scared to death to have one 
now," the pair's Eddie Montgomery 
says of scoring a No. 1 hit. With plat- 
inum sales already under the act's 
belt, he says, why tempt fate? 

Sony Music Nashville president 

John Grady would obviously like 
Montgomery Gentry to have No. 1 sin- 
gles, but he puts things in perspective. 

"The No. 1 I'm after is on the sales 
chart -that means we influenced peo- 
ple," he says. "The ultimate goal 
is to sell records and tickets." 

Deaton agrees. "They are 
obviously selling records," he 
says. "Isn't that really the ulti- 
mate sign of success? 

"I've seen them [perform] 
over the years, and they con- 
nect with fans live," Deaton 
adds. "That sells records." 

GETTING THE GOODS 
Montgomery Gentry's Troy 

Gentry feels the duo has deliv- 
ered its best album yet. "They 
say the third time's a charm, 
but I believe it took us four 
rounds to get it honed a little 
better," he says. 

Gentry thinks the quality of songs 
will help sell the album. He says the 
duo now has access to a better selec- 
tion from established songwriters. 

"As far as Nashville goes, the better 
your career, the better songs you 
get," he says. 

The new album contains songs 
from Nashville's "A" list writers, 
including Bob DiPiero, Rivers 
Rutherford, Tom Shapiro, David Lee 
Murphy and Jeffrey Steele. Gentry 
also co -wrote a cut, "Talking to My 

Angel," with Jason Sellers and 
Michael Dulaney. 

Singing about the realities of 
working -class life has been Mont- 
gomery Gentry's mission. "Back in 

the '80s, we were bombarded with 
happily -ever -after songs," Gentry says. 
"I've always been a country fan, but I 
got burned out and turned off of the 
fairy-tale- wedding ballad songs. 

"We ain't never played by the 
rules," Montgomery says. "Who in 
the world is going to work their ass 
off more than somebody who just 
wrote one of the songs ?" 

Grady agrees. "Nobody 
knows what they want those 
songs to sound like [more] than 
the guys who wrote them." 

Offering songwriters a 
chance to produce is one way 
to ensure getting "great 
songs," according to Grady. 
"The song world is a com- 
petitive world when you are 
out trying to get big -time 
songwriters' best work." 

The current conservative 
environment at country radio 
means labels can usually get 
only two singles from an 
album per year on and up the 
Billboard charts. They usually 

move on to a new album after that. 
But Grady says Sony staffers will 
work Montgomery Gentry's new 
project for at least two years. 

"When you have this many good 
songs, you just can't waste them," 
he says. 

MONTGOMERY GENTRY: RECORDING `QUALITY' SON GS 

"One thing that has made Mont- 
gomery Gentry successful is, our 
music is about everyday life. There's 
good and bad," he continues. "We 
have songs that anybody who listens 
to country music could identify with." 

A TEAM EFFORT 

In other formats, it's not unusual 
to see multiple producers on an 
album. In the country community, 
however, there's generally just one or 
two. Montgomery Gentry's album 
bucks the status quo. 

Steele and Rutherford each pro- 
duced the songs they wrote for "You 
Do Your Thing." In addition, Blake 
Chancey produced two cuts, and Joe 
Scaife produced five. 

ALL ACROSS AMERICA 
The label has planned an aggres- 

sive marketing campaign that begins 
with the duo making appearances in 
four different time zones on the 
album's street date. 

The marathon begins with a 
midnight appearance in Montgomery 
Gentry's hometown of Lexington, Ky. 

Then it will do a morning meet -and- 
greet in Nashville before jetting off to 

an afternoon event in Salt Lake City. 
It will finish up in Los Angeles 

doing a live show for KZLA. The next 
day, it will head to Dallas for a show 
with KPLX (the Wolf). 

Dale Libby, Sony Music Nash- 
ville senior VP of sales, expects the 
new DVD to drive album sales. The 
project features six videos, as well 
as interviews and behind -the- 
scenes footage. 

Libby describes the $7.98 -priced 
item as a "pitch piece." 

"When you put that in your player, 
it automatically goes into a little 
pitch for the album release on May 
18," he says. The street date is again 
mentioned at the end of the DVD. 

Also on April 20, walmart.com 
began offering an exclusive download 
of the song "It Ain't What You're 
Thinkin'," which is not on the album. 

Consumers who purchase "You 
Do Your Thing" at Wal -Mart will also 
get a bonus disc that includes five 
previously released Montgomery 
Gentry songs. They include "Just 
Got Paid" from a ZZ Top tribute 
album, "Didn't I" from the' We Were 
Soldiers" soundtrack album and 
Montgomery Gentry's humorous 
holiday anthem "Merry Christmas 
From the Family." 

There will also be an extensive 
Internet campaign that will include 
flyaway contests to see Montgomery 
Gentry in concert. 

The label will promote the album 
to country nightclubs by servicing the 
track "I Got Drunk" along with cock- 
tail napkins featuring the song's open- 
ing line, "I got drunk, so sue me." 

Indie Professionals Partner In Equity Music Services 
Equity Music Group president Mike 

Kraski is launching Equity Music 
Services. The new venture combines 
the skills of Nashville marketing, new 
media, sales and publicity profession- 
als to offer services to record labels, 
artists and management companies. 

Several independent Nashville 
professionals are partnering with 
Kraski in Equity 
Music Services. 

Jennifer Bohler will 
be VP of artist and 
media relations. Ed 
Gertler is VP of new 
media. Derek Simon is 

VP of marketing. Neal 
Spielberg is VP of sales. 

Each will retain his or her own 
company as well as handle clients for 
Equity Music Services. 

Prior to launching their own firms, 
Bohler was VP of publicity at MCA 
Nashville, Gertler was national direc- 
tor of sales at Sony Music Nashville, 
Simon was VP of marketing for Uni- 
versal Music Group Nashville and 
Spielberg was a senior sales executive 

for Warner Bros. and WEA. 
This is the team of independents 

Kraski used to launch Equity's 
first release, Clint Black's "Spend 
My Time." 

SIGNINGS: Vanguard Records has 
signed Deana Carter to its artist 
roster. Her self -produced debut for 

the label is due early 
next year. 

Carter previously 
recorded one multi - 
platinum and one gold 
album for Capitol 
Records in Nashville. 

She also recorded 
one album for Arista 

Nashville, which peaked at No. 6 

on the Billboard Top Country 
Albums chart. 

Comedian Cledus T. Judd has 
turned his affiliation with Koch 
Records in Nashville into a long- 
term deal. The label released Judd's 
"The Original Dixie Hick" last fall. 
His second Koch release is due 
later this year. 
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Judd is best -known for his song 
parodies. T.K. Kimbrell of TKO 
Artist Management is his manager. 

Blacktop Music Group has re- 
signed songwriters Michael Lunn 
and Marty Dodson to new deals and 
also signed new writers Rhean Boyer 
of the group 
Carolina Rain 
and Gary Loyd. 

IN PRINT: CMT is 
launching a book 
imprint, CMT 
Books, in con- 
junction with 
Simon & Schus- 
ter's Pocket 
Books. The first 
book it will pub- 

Pocket Books and CMT are divisions 
of Viacom. CMT Books will publish 
additional titles focusing on country 
music topics and personalities. 

ON THE ROW: Country promotion 
veteran Chuck Thagard joins 

Nashville 
Scene. 

By Phyllis Stark 
pstark @billboard.com 

lish is "Cash: An 
American Man," due May 18. 

Bill Miller wrote the Cash estate - 
authorized book. It includes Miller's 
memories and such Cash memorabil- 
ia as contracts, hand - written lyrics, 
photographs and correspondence 
the Man in Black wrote to his family. 

Nashville -based Quarterback Records 
as Northeast promotion manager. He 
previously held similar posts with 
Warner Bros. and BNA Records. 

Katie Benson exits Great Ameri- 
can Country, where she was media 
and artist relations manager, to join 

Gaylord Entertainment as commu- 
nications specialist. 

ON THE AIR: TV executive Stan 
Hitchcock, one of the creators of 
CMT and Americana Television Net- 
work, is launching a new venture, 
BlueHighways 'IV, based in Hender- 
sonville, Tenn. 

Hitchcock describes BlueHighways 
TV as a cable TV network "that ex- 
plores the people, music, stories, tra- 
ditions and cultures of America ... 
for audiences interested in all aspects 
of American life and heritage." 

GOING KRACKERS: Kenny Chesney 
duets with pal Uncle Knacker on 
"Late Night Again," a track from 
Kracker's upcoming Lava Records 
release, "72 and Sunny," due June 29. 

The track also features backing 
vocals from Phil Vassar and Bret 
Michaels. Chesney and Kracker previ- 
ously scored a hit with "When the Sun 
Goes Down," which spent five weeks at 
No. l on the Hot Country Singles & 

Tracks chart in March and April. 
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Billboard® TOP COUNTRY 
Sales data compiled by 1l0 1 Nielsen 

SoundScan 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

ALBUMS.. 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 
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1 1 

NUMBER 1 ,= 12 Weeks At Number 1 

KENNY CHESNEY Az When The Sun Goes Down 
RNA 58801 /RLG (12.98118.981 

37 38 37 REBA MCENTIRE Room To Breathe 
MCA NASHVILLE 000451NMGN 18.98/12981 

4 

1 38 35 31 ELVIS PRESLEY Elvis: Ultimate Gospel 
RCA 57868/BMG STRATEGIC MARKETING GROUP (18.98 CO) 

30 

4 2 3 

'$= GREATEST GAINER =$° 

KEITH URBAN Golden Road 
CAPITOL 32936 1 1 098/ 18.981 

39 36 38 RANDY TRAVIS Worship &Faith 
WORD -CURB 86273/WARNER BROS. 118.98 COI 

9 

2 40 39 36 JIMMY WAYNE Jimmy Wayne 
OREAMWORKS 450355/INTERSCOPE 117.98 CO) 

7 

4 

,J7= HOT SHOT DEBUT ,J7` 
JOHN MICHAEL MONTGOMERY Letters From Home 
WARNER BROS. 48729/WRN (18.98 CD) 

41 42 45 RODNEY CARRINGTON Greatest Hits 
CAPITOL 94164 (18.98 CDI 

11 

3 
42 43 41 

44 

CHRIS CAGLE Chris Cagle 
CAPITOL 40516111.98/18.98) 

WAYLON JENNINGS Ultimate Waylon Jennings 
RCA 57257 /BMG HERITAGE 118.98 CDI 

1 

16 4 2 TOBY KEITH .3 Shock'n Y'All 
DREAMWORKS 450435 /INTERSCOPE 112.98/18.981 

1 

43 44 

5 3 5 TRACY LAWRENCE Strong 
DREAMWORKS 001032/INTERSCOPE 178.98 CDI 

44 40 
2 

32 BLUE COUNTY Blue County 
CURB 78833 118.98 CD) [N] 

32 

6 5 6 ALAN JACKSON A3 
Greatest Hits Volume II 

ARISTA NASHVILLE 54860 /RIG peso CD) 

45 45 
2 

43 JOE NICHOLS Man With A Memory 
UNIVERSAL SOUTH 17028518.98/12.991 [N] 

9 

7 6 4 JOSH TURNER Long Black Train 
MCA NASHVILLE 000974 /UMGN 1 4.99/998) [N] 

46 46 
3 

49 TRACY BYRD The Truth About Men 
RCA67073/RIG 11198/18.981 

5 

B 9 

o12 
10 

11 

RASCAL FLATTS A2 Melt 
LYRIC STREET 765031/HOLLYW00011298/18.981 

47 47 
1 

48 49 
1 

48 

50 

JO DEE MESSINA Greatest Hits 
CURB 78790118.98 CDI 

1 

5 BROOKS & DUNN Red Dirt Road 
ARISTA NASHVILLE 67070/RIG 112.98/18.981 

TOBY KEITH The Best Of Toby Keith: 20th Century Masters The Millennium Collection 
MERCURY 170351/UMGN112.98 CD) 

10 11 13 SHANIA TWAIN IIV Up! 
170314NMON 112.98 CD) 

49 48 
1 

53 WYNONNA What The World Needs Now Is Love 
CURB 7881111298/18.98) 

1 

allMERCURY 

r 

15 8 MARTINA MCBRIDE Martina 
RCA51207 /fltc 11198 /18.981 

1 
RAYMOND HARRIS Hurt By The Best 
CANE 8100 119.98 CD) 

50 

10 12 GARY ALLAN See If I Care 
MCA NASHVILLE 000111 /UMGN (8.98/12.X1 

51 50 
2 

51 GEORGE STRAIT For The Last lime: Live From The Astrodome 
MCA NASHVILLE 170319/UMGN 112.98/18.981 

2 

14 20 BRAD PAISLEY Mud On The Tires 
ARISTANASHVILLE5060 8mLG11298/18991 

52 51 
1 

52 RANDY TRAVIS Rise And Shine 
WORD -CURB 86236/WARNER BROS. (11.98/18.981 

8 

13 15 DIERKS BENTLEY Dierks Bentley 
CAPITOL39811112.98/18.981 

53 52 
4 

47 KEITH URBAN KeithUrbanlnTheRanch 
CAPITOL 9784719.98/17.981 

34 

18 19 TOBY KEITH A4 Unleashed 
DREAMWOAKS /50254 /INTERSCOPEI11.98/18981 

54 54 
1 

46 VARIOUS ARTISTS Totally Country Vol.3 
WARNER RROS./BMG /CURB /SONY MUSIC 73955/WARNER STRATEGIC MARKETING 118.98 COI 

2 

7 7 VARIOUS ARTISTS Songs Inspired By The Passion Of The Christ 
UNIVERSAL SOUTH 00232011298 CD) 

58 
7 

58 JOHN MICHAEL MONTGOMERY The Very Best Of John Michael Montgomery 
WARNER BROS. 73918/WRN 118.98 CO) 

11 

56 ALABAMA The American Farewell Tour 
RCA54371 /RLG (14.98 CD) 

6 20 24 RON WHITE Drunk In Public 
PARALLEUHIP -0 OO15e7/UME112.98CO/ [N] 

56 57 
17 

18 21 22 GEORGE STRAIT Honkytonkville 
MCA NASHVILLE 000114/UMGN 18.98/1299) 

57 56 
1 

54 PAT GREEN Wave On Wave 
REPUBLIC 000562/UNIVERSAL SOUTH 18.98/12.98) 

2 

19 22 25 ELVIS PRESLEY A3 Elvis: 30#1 Hits 
RCA68079'/IIMG 112.98/19.961 

58 59 
1 

59 DOLLY PARTON Ultimate Dolly Parton 
RCA 52008/BMG HERITAGE (18.98 CD) 

20 

20 e 17 16 DIXIE CHICKS Top Of The World Tour Live 
MONUMENT/COLUMBIA 90794 /SONV MUSIC (13.98E0CD) 

59 53 
3 

57 CLINT BLACK Ultimate Clint Black 
RCA52551 /BMG HERITAGE (18.98 CDI 

39 

26 26 TRACE ADKINS Comin' On Strong 
CAPITOL 40517112.98/18.90) 

3 

" 

DOLLY PARTON For God And Country 
BLUE EYE 79756(17.98 CD/ 

23 

22 23 21 BUDDY JEWELL Buddy Jewell 
COLUMBIA 90131 /SONY MUSIC 112.98 E0/I8.98) 

61 62 
1 

62 BILLY CARRINGTON Billy Currington 
MERCURY 000164/1.1MGN 14.98/9.981 [N] 

17 

62 55 JEFF FOXWORTHY The Best Of Jeff Foxworthy: Double Wide, Single Minded 
WARNER BROS. 73903/RHINO 118.98 CD /DVD) 

10 

30 30 

=',41K PACESETTER 14= 

MONTGOMERY GENTRY My Town 
COLUMBIA 86520/SONV MUSIC 11198 EO /11.9(0 

60 

63 70 
3 

65 VARIOUS ARTISTS CMT Presents: Most Wanted, Volume 1 
CAPITOL 93196(18.98 CO) 

11 

64 60 MERLE HAGGARD 40#1 Hits 
CAPITOL 95627 125.98 CD) 

60 
24 25 17 p TIM MCGRAW A3 

21111 McGraw And The Dancehall Doctors 
CURB 78746112.98/18.981 

61 
2 

65 73 
9 

70 LYLE LOVETT My Baby Don't Tolerate 
CURB0011B2' /LOST HIGHWAY (12.98 CO) 

7 
25 24 35 ALISON KRAUSS + UNION STATION Live 

ROUNDER 610515 119.98 CD) 66 67 
3 

71 VARIOUS ARTISTS Just Because I'm A Woman: Songs Of Dolly Parton 
SUGAR HILL 3980 (17.98 CD) 

6 
26 16 29 LEANN RIMES Greatest Hits 

CURB M29 118.98 CDI 67 55 - ALLISON MOORER The Duel 
SUGAR HILL 3984 (16.98 CD) 

55 27 28 23 SOUNDTRACK Blue Collar Comedy Tour. The Movie 
WARNER BROS. 48424WVRN 11898 CDI 

16 
68 63 61 DIXIE CHICKS A6 

Home 
MONUMENT /COLUMBIA 86840' 1SONY MUSIC 112.98E0/18.981 

1 

28 33 40 TRACE ADKINS Greatest Hits Collection, Volume I 
CAPITOL 81512110.98/18.98) 

1 

69 66 66 VARIOUS ARTISTS Livin' Lovin' Losin': Songs Of The Louvin Brothers 
UNIVER OO 458' SAL SOUTH (18.98 CD) 

44 
29 

o37 
31 27 SARA EVANS Restless 

RCA 6707gflLG 112.98 /18.981 

3 I ' 
3 a_ 

JEFF BATES Rainbow Man 
RCA 67a71 /RLG(11.98 /17.98) [N] 

14 
42 CLAY WALKER A Few Questions 

RCA 67068/RIG 111.98/18.981 71 69 67 NICKEL CREEK This Side 
SUGAR HILL 3941 118.98 CD) 

2 
31 19 18 CLINT BLACK Spend My Time 

EUUITY3001 (18.98 CD/ 

3 
72 74 64 TERRI CLARK Pain To Kill 

MERCURY 170325/UMGN 111.98/18.98) 
5 32 34 34 LONESTAR From There To Here: Greatest Hits 

DNA 67076/RLG 112.98/18.98) 
1 

73 68 68 DAVID LEE MURPHY Tryin' To Get There 
KOCH 8189 118.98 CD) 

46 
33 29 33 JOHNNY CASH American IV: The Man Comes Around 

AMERICAN O63339 /LDDT HIGHWAY 112.98CD) 
2 

74 65 72 LINDA RONSTADT The Very Best Of Linda Ronstadt 
ELEKTRA 76109/RHINO 117.98 CDI 

19 
34 27 28 JOHNNY CASH My Mother's Hymn Book 

AMERICAN 002362/LOST HIGHWAY 118.98 CD) 

27 
75 71 63 BILL ENGVALL Here's Your Sign: Reloaded 

WARNER BROS. 48534/WRN/18.98 CDI 
37 35 32 39 CROSS CANADIAN RAGWEED Soul Gravy 

UNIVERSAL SOUTH 001888 (12.98 CD) 

5 ',,, 
35 41 14 ALAN JACKSON A3 Greatest Hits Volume II And Some Other Stuff 

ARISTA NASHVILLE 53097/RLG 112.98/19.98) 

1 

Albums with the rereest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of I million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond sym- 
bol indicates album' molti platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: OCertification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). A' Certification of 400,000 units 
(MulIi- Platino). "Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked EO, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent- 
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [HI indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Sales data compiled by 

Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

h Y Y L 
W 

a Q te 
iñ i A=n P. 5 

y 
3 

Q 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ° 5 

- Ut NUMBER 1 
,I= 

1 Week At Number 1 

KENNY CHESNEY 8 BRA 67038/RIG11298/18.981. No Shoes, No Shirt, No Problems 
c 19 ANNE MURRAY SBK 31158/CAPITOL 110.98/16.981 The Best..So Far 36 

105 16 TIM MCGRAW A2 CURB 7871111298/18.98) Set This Circus Down 136 
2 LARRY THE CABLE GUY PARALLEUHIP -D 001423/UMEII8.98CD) Lord, I Apologize 45 12 HANK WILLIAMS JR. 5 CURB n.: 5.:.98 Greatest Hits Vol. 1 503 
1 SOUNDTRACK 2 LOST HIGHWAY /MERCURY 170069 /UMGN (8.98/12.981 O Brother. Where Art Thou? 177 14 WILLIE NELSON LEGACY/COLUMBIA 69322 /SONY MUSIC (7.98E0/11.98) 16 Biggest Hits 293 
3 SHAN A TWAIN 79 MERCURY 536003 /UMGN 18.98/12.98 Come On Over 338 17 13 DIXIE CHICKS 1D 

MONUMENT 68 195 /SONY MUSIC (IO.NEO/17.98) [N] Wide Open Spaces 325 
5 6 MART NA MCBRIDE 3 RCA67012/RLG 11298118.981 Greatest Hits 136 (P 17 JOHN DENVER MADACV475015.98/9.981 The Best Of John Denver 291 
A 4 KENNK CHESNEY 3 BNA6797. RIG 12.98 18.98 Greatest Hits 187 19 15 KEITH URBAN CAPITOL9759IllD,98/16s8([N] Keith Urban 116 

5 TIM MCGRAW 4 CURB 77978112.98/18.98) Greatest Hits 179 Fri 18 GARTH BROOKS 75 CAPITOL 9742409.9v2899( Double Live 235 
8 7 JOHN SlY CASH LEGACY/COLUMBIA 69739/SONYMUSIC (7.98E0/1198) 16 Biggest Hits 264 OP 21 RASCAL FLATTS LYRIC STREET 165011 /HOLLYWOOD(8.98/12.9811H] Rascal Flatts 203 
9 8 GEORGE STRAIT MCA NASHVILLE 170S0MMGN ism C01 The Best Of George Strait 20th Century Masters The Millennium Collection 109 22 20 

22 
SOUNDTRACK 3 CURB 78703111.98/17.981 Coyote Ugly 
THE JU DDS CURB 77965(7.98/11.981 Number One Hits 

188 
169 13 

11 
12 

9 BROOKS & DUNN 3 ARISTA NASHVILLE 18852/RLG 112 .98/18981 The Greatest Hits Collection 345 FP 
11 TOBY <EITH 2 MERCURY 558962/UMGN1898/12.981 Greatest Hits Volume One 282 24 23 JOHNNY CASH LEGACY/COLUMBIA 66773/SONY MUSIC (5,98M/9.98/ Super Hits 171 
10 ALAN JACKSON 5 ARISTA NASHVILLE I8801/RLG 112.98/18981 The Greatest Hits Collection 444 FP - DIXIE CHICKS 1° MONUMENT 69678/SONY MUSIC (12.98 E0/78.981 Fly 231 

CAI urns withthe greatest a es gains is week. Catalog albums are 2-y ar- olddtlesthathavefallen below No. 100 on The Billboard 200 or reissues of older albums.Total Ch art Weeks column reeecD cam ed wee ksitehas appeared on Top Country Albums and Top Country Catalog Recording Industry Assn. Of America( RIAA) certification for net shipment of 500,000 album units 
(Geld HIAA ertficadon In net shipment of l million units ( Platinum). IP RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamo d symbol indicates el bum's moth- platinen eve!. For boxed sets, and double albums with a running fine of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. 'Asterisk 
ind caes IP is available. Mod tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Et, and all other CD prices, are equivalent prices, which are projected from tr7olesale prices. [N: ildicates past Heatseeker title. CO 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 
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TITLE 
PRODUCER (SONGWRITER) IMPRINT 

2 2 

NUMBER I -. 1 Week At Number l 

YOU'LL THINK OF ME Keith Urban .t 
D.HUFF K.URBAN (D.BROW N T LACY,,D.MATKOSKV) CAPITOL ALBUM CUT 

43 53 GIRLS LIE TOO Terri Clark 
B.GALLIMORE ( C. HARRINGTON,K.LOVELACET.NICHOLSI MERCURY ALBUM CUT 

31 

1 35 40 THANK GOD I'M A COUNTRY BOY Billy Dean 
L.W HITE,B.DEAN IJ.M.SOMMERS) VIEW 2 ALBUM CUT /CURB 

32 

2 1 1 WHEN THE SUN GOES DOWN Kenny Chesney & Uncle Kracker v 
B.CANNON,K.CHESNEY IB.JAMES/ BNA ALBUM CUT 

1 m, 37 39 BREAK DOWN HERE Julie Roberts .2 
B.ROWAN IJ.BROWNP.J.MATTHEWSI O O MERCURY 002162 

33 

4 4 MAYBERRY Rascal Flatta 
M.BRIGHT,M.WILLIAMS,RASCAL FLATTS IA.SMITH) LYRIC STREET ALBUM CUT 

3 34 24 23 WILD WEST SHOW Big & Rich 
B.KENNY,J.RICH,PWORLEY IB.KENNY,J.RICH,B.DALYI O O WARNER BROS. 16515/WRN 

21 

CD 5 LETTERS FROM HOME John Michael Montgomery 
B.GALLIMORE ITLANE,D.LEEI WARNER BROS. ALBUM CUT/WRN 

3 36 41 BEER MAN Trent Willmon t 
FROGERS (T.WILLMON,C.BEATHARD) COLUMBIA ALBUM CUT 

35 

0 6 8 REDNECK WOMAN Gretchen Wilson 
M.WRIGHT,J.SCAIFE IG.WILSON,J.RICHI EPIC ALBUM CUT /EMN 

5 @! 42 50 HOW FAR Martina McBride 
M.MCBRIOE,P.WORLEY IJ.O'NEALS.SMITH,E.HILL) RCA ALBUM CUT 

36 

o 7 7 PAINT ME A BIRMINGHAM Tracy Lawrence 5 
J.STROUD (B.MOORE,G.DUFFY) DREAMWORKS ALBUM CUT 

6 37 34 35 FLIES ON THE BUTTER (YOU CAN'T GO HOME AGAIN) Wynonna With Naomi Judd 
D.HUFFWVNONNA IC .CANNON,A.SHAMBLINA.CUNNINGHAMI ASYLUM -CURB ALBUM CUT 

33 

0 8 10 DESPERATELY George Strait 
T.BROWN,G.STRAIT IB.ROBISON,M.WARDEN) O MCA NASHVILLE 001992 

7 38 42 WHY CAN'T WE ALL JUST GET A LONG NECK' Hank Williams Jr. 5 
O,JOHNSON,H.W ILLIAMS JR. IR.FAGAN,C.CLARK,M.SMOTHERMANI ASYLUM -CURB ALBUM CUT 

38 

8 5 3 SWEET SOUTHERN COMFORT Buddy Jewell Est 

C.BLACK IR.CLAWSON,B.CRISLERI COLUMBIA ALBUM CUT 

3 39 44 WHEN SOMEBODY KNOWS YOU THAT WELL Blake Shelton 
B,BRADDOCK IJ.MELTON,H.ALLEN) WARNER BROS. ALBUM CUT/WRN 

39 

0 9 12 LETS BE US AGAIN Lonestar 
D.HUFF IR.MCDONALO,M.DERRY,T.LJAMESI BNA ALBUM CUT 

9 41 47 BACK OF THE BOTTOM DRAWER Chely Wright 5 
J.HUSKINS,C.WRIGHT (LROSE,C.WRIGHT) VIVATONI ALBUM CUT 

40 

0 10 16 IF YOU EVER STOP LOVING ME Montgomery Gentry 5, 
R.RUTHEHFORD ( B. DIPIERO,T.SHAPIRO.R.RUTHERFORDI COLUMBIA ALBUM CUT 

10 Q 40 45 BLAME IT ON MAMA The Jenkins 
R.CROWELL IN.JENKINS,C.WALKER,D.HYSOM) CAPITOL ALBUM CUT 

40 

o 11 15 THAT'S WHAT SHE GETS FOR LOVING ME Brooks & Dunn 
K.BROOKS,R.DUNN,M WRIGHT IR.DUNN,T.MCBRIDE) ARISTA NASHVILLE ALBUM CUT 

11 48 57 ROUGH & READY Trace Adkins 
S.HENDRICKS,T.BRUCE (C.WISEMAN,B.MACKICHAN,B.WHITEI CAPITOL ALBUM CUT 

42 

® 16 25 WHISKEY GIRL Toby Keith P' 
J.STROUD,T.KEITH IT.KEITH,S.EMERICK) DREAMWORKS ALBUM CUT 

12 45 49 SOMEONE TO SHARE IT WITH Rodney Atkins 
M.SHIPLEY IR.ATKINS,B.GOWAN,T.HEWITT) CURB ALBUM CUT 

43 

o 15 17 SIMPLE LIFE Carolyn Dawn Johnson °7 
D.HUFF,C.D.JOHNSON IC. LINDSEY ,H.UNDSEYA.MAYO,T.VERGES) ARISTA NASHVILLE ALBUM CUT 

13 47 52 YOU ARE Jimmy Wayne 
C. LINOSEY,, J. STROUD(J. WAYNE.C.LINDSEY,A.MAYO,M.GREEN) DREAMWORKS ALBUM CUT 

44 

14 12 11 GOOD LITTLE GIRLS Blue County 9 
D.HUFFO.JOHNSON (T.SEALS,B.JONES) ASYLUM -CURB ALBUM CUT 

11 0 50 58 SAVE A HORSE (RIDE A COWBOY) Big & Rich 
B.KENNY,J.RICH,P.WORLEY IB.KENNY,J.RICHI WARNER BROS. ALBUM CUT/WRN 

45 

G. 17 20 LOCO David Lee Murphy 
D.LMURPHYK.TRIBBLE ID.LMURPHY,K.TRIBBLEI AUDIUM ALBUM CUT /KOCH 

15 46 44 46 LET'S KILL SATURDAY NIGHT Pinmonkey 
M.BRIGH .PINMONKEY IR.FULKSI BNA ALBUM CUT 

44 

0 18 19 PASSENGER SEAT SheDaisy t 
a HUFFSHEDAISY (K.OSBORN,C.HARRINGTONI LYRIC STREET ALBUM CUT 

16 @ 49 56 WHAT IT AIN'T Josh Turner 
M.WRIGHT,F.ROGERS (T.MENSY,M.CRISWELL) MCA NASHVILLE ALBUM CUT 

47 

o 19 22 I CAN'T SLEEP AIRPOWER Clay Walker 5' 
J.RITCHEY,C.WALKER IC.WALKER,C.WRIGHT) RCA ALBUM CUT 

17 0. 52 LOOK AT US Craig Morgan 
C.MORGAN,P.O'DONNELL (C.MORGAN,P.O'DONNELL) BROKEN BOW ALBUM CUT 

48 

0 20 24 SOMEBODY Reba McEntire '2 
R.MCENTIRE,B. CANNON ,N.WILSON(D.BERG,S.TATEATATE) O MCA NASHVILLE 001981 

18 

19 0 
J7 HOT SHOT DEBUT °J7 

SUDS IN THE BUCKET Sara Evans 
S.EVANS,P.WORLEY IB.MONTANA,JENAU RCA ALBUM CUT 

49 I0 21 26 IT ONLY HURTS WHEN I'M BREATHING AIRPOWER Shania Twain ^.z 

R. J.LANGE IS.TWAIN,R.J.LANGE) O MERCURY 002357 o 22 28 I GOT A FEELIN' AIRPOWER Billy Currington 5 
C.CHAMBERLAIN IB. CURRINGTON ,C.CHAMBERLAIN,C.BEATHARDI O MERCURY 001983 

20 55 - IN A REAL LOVE Phil Vassar 
F.ROGERS,P.VASSAR IP.VASSAR,C.WISEMAN) ARISTA NASHVILLE ALBUM CUT 

50 

0 23 27 LAST ONE STANDING Emerson Drive 9 
R. MARX IR.MARX,FWAYBILLI c!, O OREAMWORK300184 

21 51 51 51 SICK AND TIRED Cross Canadian Ragweed 9 
M.MCCLURE,CROSS CANADIAN RAGWEED (C.CANADA) UNIVERSAL SOUTH ALBUM CUT 

46 

25 29 TOUGHER THAN NAILS Joe Diffie 
LWILSON,J.DIFFIE IP.O'DONNELLK.MARVELLM.TBARNESI BROKEN BOW ALBUM CUT 

22 ® HONEYSUCKLE SWEET Jessi Alexander 
G.NICHOLSON IJ.ALEXANDER,S.BARRIS) COLUMBIA ALBUM CUT 

52 

® 26 30 I WANT TO LIVE Josh Gracie 
M.WILLIAMS (R.RUTHERFORD,B.JAMES) LYRIC STREET ALBUM CUT 

23 57 - I GO BACK Kenny Chesney 
B.CANNON,K.CHESNEY (K.CHESNEY) BNA ALBUM CUT 

53 

o 29 34 WHISKEY LULLABY Brad Paisley Featuring Alison Krauss 
FROGERS (BANDERSON,J.RANDALL) ARISTA NASHVILLE ALBUM CUT 

24 THE GIRL'S GONE WILD TravisTritt 
B.J.WALKERIR.,TTRITT (B.DIPIERO,R.RUTHERFORDI COLUMBIA ALBUM CUT 

54 

o 28 33 SHE THINKS SHE NEEDS ME Andy Griggs 
R.SCRUGGS (S. LEMAIRE,C.MILLS,S.MINORI RCA ALBUM CUT 

25 55 46 43 GUY LIKE ME Pat Green 
O.MORRIS,TBROW N (P.GREEN,D.NEUHAUSER,THE PAT GREEN BAND) REPUBLIC ALBUM CUT /UNIVERSAL SOUTH 

31 

o 27 31 THE WRONG GIRL Lee Ann Womack 
B.GALLIMORE (L ROSE,P.MCLAUGHLIN) O MCA NASHVILLE 002359 

26 0 54 60 SMOKIN' GRASS Shannon Lawson 
S.LAWSON,S.DECKER IS.LAWSON,B.YATESI EQUITY ALBUM CUT 

53 

o 31 37 ME AND EMILY Rachel Proctor 
C.LINDSEY (R.PROCTOR,C.TOMPKINSI BNA ALBUM CUT 

27 ® 60 ALWAYS WANTING MORE (BREATHLESS) Lane Turner 
S.SHERROD ILTURNER,K.BLAZYM.HOLMES) WARNER BROS. ALBUM CUT/WRN 

57 

o 30 32 I WANNA MAKE YOU CRY Jeff Bates 
K.BEARD,O.MALLOY (K.BEARD.J.BATES) RCA ALBUM CUT 

28 58 56 54 IN THESE LAST FEW DAYS Vince Gill 
V.GILO IV.GILLI MCA NASHVILLE ALBUM CUT 

51 

0 32 38 IF NOBODY BELIEVED IN YOU Joe Nichols 
B.ROWAN IH.ALLEN) UNIVERSAL SOUTH ALBUM CUT 

29 0 59 - THE BOOGIE MAN Clint Black 
C.BLACK IC.BLACK.W.JENNINGSI EQUITY 

59 

o 33 36 MEN DON'T CHANGE Amy Dailey 5 
LMILLER IA.DALLEY,LT.MILLER) CURB ALBUM CUT 

30 I WANNA BELIEVE Patty Loveless 
E.GORDV,JR. IA. ANDERSON ,G.NICHOLSON,J.ALEXANDER) EPIC ALBUM CUT /EMN 

60 

(.41ecords showing n inc ease in detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' adio track service. 123 Country Stations are electronically monitored 24 hokrs a day, 7 days a week. Songs ranked by number of detec ions. Air - 

power awarded to so gs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 15 are removed from the chart fter 20 weeks. 4 Videoclip availability. Catalog number is for CD Single, or Vin rl Single if CD Single is unavailable. O CD Single available. O CND Sin- 

gle available. © CD Maxi -Single available. © Cassette Single available. O Vinyl Maxi -Single available. O Vinyl Single available. O Cassette Maxi -Single available. © 2004, VNU Business Media, Inc. All rights reserved. 
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Sales data compiled by 

OD Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER /DISTRIBUTING LABEL Title 

1 1 . NUMBER 1 - ?IT- 74 Weeks At Number 

ALISON KRAUSS + UNION STATION ROUNDER 610515 Live 

2 - 3 - NICKEL CREEK SUGAR HILL 3941 This Side 
3 2 SAM BUSH SUGAR HILL 3987 Kin. Of M World 0 VARIOUS ARTISTS ' UN r 61 B I I I I. 1 -. C;II; , OfC : T' L'3111Ei Q 4 VARIOUS ARTISTS GAITHER MUSIC GROUP 42459 Bill Gaither Presents: A Gos el Blue rasa Homecomin Volume One 

Q 6 VARIOUS ARTISTS MADACY CHRISTIAN 3241 / MADACV Best Of Bluer rass Gos ' el 

Q 10 OLD CROW MEDICINE SHOW NETTWERK30349 O.C.M.S. 

8 5 Q _ 
ID 11 

VARIOUS ARTISTS GAITHER MUSIC GROUP 424N Bill Gaither Presents: A Gos I el Blue; rass Homecomin I Volume Two 

VARIOUS ARTISTS mu. DISNEY 860083 0 Micke , Where Art Thou ?: The Voices Of Blue. rass Sin , The Best Of Diane 

VARIOUS ARTISTS CMH 8775 Pickin' On Tob Keith Volume II 

ED _ 
92 7 FT 

DEL MCCOURY ROUNDER611613 Hi; h Lonesome And Blue 

RAUL MALO/PAT FLYNN/ROB ICKES/DAVE POMEROY CMH 8709 The Nashville Acoustc Sessions 

D 14 37 THE DEL MCCOURY BAND MCCOURY MUSIC 0001/SUGAR HILL [N] It's Just TheNilht 
D 13 ''' 3 ". VARIOUS ARTISTS DAYWIND 71353/WARNER BROS. O Lord How Great Thou Artl-The Ultimate Blue. rass Gos' el Collection 
15 12 52 RHONDA VINCENT ROUNDER 610497 INJ One Ste l Ahead 

MA2004 YS 

Y 

3 

á 

Billboard` ' 

HOT s 
SING 

Sales data compiled by 41 

TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

OU NTRY 
ES S A L E S TM 

Nielsen 
Soundscan 

Artist 

5 

s P NUMBER 1 

IT DOESN'T MEAN I DON'T LOVE YOU UNIVERSALS IUTHOOa29 

1 Week At Number1 

McHayes 

Q 1 BREAK DOWN HERE MERCURY002167/UMGN Julie Roberts 

3 2 WILD WEST SHOW WARNER BROS .16515/WRN Big & Rich 

a 7 THE IMPOSSIBLE UNIVERSAL SOUTH 172241 Joe Nichols 

Q - EASY LOVIN' YOU DREAMWORKS000405/INTERSCOPE Cha lee Tennison 

Q 8 CAN YOU HEAR ME WHEN I TALK TO YOU? LYBC STREET 164075/HOLLYWOOD Ashley Gearing 

' 4 I CAN'T TAKE YOU ANYWHERE DREAMWORKS 001581 /INT RSCOPE Scotty Emerick With Toby Keith 

9 BROKENHEARTSVILLE UNIVERSAL SOUTH 000782 Joe Nichols 

9.. 3 HURT ° AMERICAN OW770'/LOSTHIGHWAY Johnny Cash 

4 ' - IF HEARTACHES HAD WINGS ROUNDER 614615 Rhonda Vincent 

Records with the greatest sales gains this week. Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units or 25,000 DVO single units IGoldl. RIM certificariI 
Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 

et shipment of 1 million units or 50,000 DVD single units (Platinum), with multimillion tit as indicated by a numeral following the symbol. (N] indicates past or present 
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MUSIC ' oar `ic s 

ALBUMS 
Edited by Michael Paoletta 

POP 

01, LOS LOBOS 
The Ride 
PRODUCERS: Los Lobos 
Hollywood 11662 
RELEASE DATE: May 4 
Albums with guest shots are no rarity, 
so it's a tribute to Los Lobos' generosity 
of spirit that their guest- studded set 
plays like a collaborative effort. The 
uncontested highlight is Bobby Wom- 
ack's biting eight- minute medley of the 
band's "Wicked Rain" and his own 
"Across 110th Street." Rivaling that 
apex are a fine reading of "Is This All 
There Is" by Thee Midnighters vocalist 
Little Willie, Mavis Staples' soulful 
"Someday," Dave Alvin's subdued 
"Somewhere in Time" and the crash - 
and -burn Tom Waits/Martha Gonzalez 
duet "Kitate." Elvis Costello, Richard 
Thompson and Café Tacuba also weigh 
in with noteworthy tracks, and Grateful 
Dead lyricist Robert Hunter contributes 
text. There are important instrumental 
contributions from steel guitarist Greg 
Leisz and keyboardists Garth Hudson 
and Rev. Charles Williams. This semi - 
retrospective collection should grab 
significant attention from fans, as well 
as triple -A programmers. -CM 

* THE BETA BAND 
From Heroes to Zeroes 
PRODUCER: the Beta Band 
Astralwerks 78005 
RELEASE DATE: May 4 
Remember when everyone got Radio - 
head? The latest Beta Band album, 
with its adventurous yet hook -heavy 
Brit -pop arrangements, may jog fans' 
memories. Frequent Radiohead collab- 
orator Nigel Godrich lends a hand on 
the disc, which veers from haunting 
ballads ( "Troubles ") to explosive rock- 
ers ( "Liquid Bird "). Another highlight 
is the clever lyrics of "Space ": "A friend 
is a fool more or less/You love him but 
you lost a tooth." The opening track, 
"Assessment," may very well break the 
critically adored, Scotland -based Beta 
Band into the mainstream. Its opening 
keyboard strokes, vigorous and arrest- 
ing, recall Coldplay's hit "Clocks." 
Immediately alluring without sacrific- 
ing eclecticism, "From Heroes to 
Zeroes" is a pleaser. -SA 

* SAM PHILLIPS 
A Boot and a Shoe 
PRODUCER: T Bone Burnett 
Nonesuch 79807 
RELEASE DATE: April 27 
On her sixth album and second for 
Nonesuch, Sam Phillips sings a ray of 
light into the darkness. A disc of grace- 
ful beauty, "A Boot and a Shoe" fea- 
tures the torch singer /songwriter deliv- 
ering her perfect pop melodies steeped 
in the poetry of loss, broken- hearted- 
ness and desire. Produced by T Bone 
Burnett, who pilots all of Phillips' 
releases, the CD's arrangements are 
stark, dominated by acoustic rhythm 
guitar, sparse electric guitar, acoustic 
bass guitar and a double -drum beat. A 

E S S E N T I A L R E V I E W S 

LORETTA LYNN 
Van Lear Rose 
PRODUCER: Jack White 
Interscope B0002513 
RELEASE DATE: April 27 
The artistic marriage of producer 
Jack White of the White Stripes and 
country icon Loretta Lynn might 
seem a stretch. But the end result, 
"Van Lear Rose," proves the pairing 
incredibly inspired. More mountain 
soul than country gold, Lynn gives 
it hell from start to finish. She belts 
with authority on the proud title 
cut and gets riled up on the raucous 
"Mrs. Leroy Brown." White may be a 

rocker, but he is a rocker who 
understands that country music is 

about attitude (witness rough dia- 
monds like "Women's Prison "). "Van 
Lear Rose" is a completely personal 
album; it teems with authenticity 
on "Story of My Life" and the spare, 
sad "Miss Being Mrs." and captures 
marital discord in "Trouble on the 
Line." Other highlights include the 
joyous "High on a Mountain Top" 
and such description -defying fare as 

"Little Red Shoes" and "Have 
Mercy." This time, the final product 
exceeds the hype. -RW 

D12 
D12 World 
PRODUCERS: various 
Shady /Interscope B0002404- 001NO2 
RELEASE DATE: April 27 
Yes, Eminem is a member of D12. 
However, so are Kuniva, Proof, Kon 
Artis, Bizarre and Swift. On its soph- 
omore album, the Detroit -based 
sextet sets out to prove that it is 
more than the sum of its parts. The 
follow -up to the apocalyptic "Devil's 
Night," "D12 World" is a more 
upbeat affair. It provides room for 
each member to showcase his style. 
Ironically, lead single "My Band" 

lampoons how Eminem's success 
has overshadowed D12. The cheeky 
single, produced by Eminem, serves 
as the perfect introduction to "D12 
World." On the Kanye West - 
produced title track, over a string - 
driven backdrop, D12 invites fans 
into its wacky world. The group 
even shows a softer side on grooving 
love song "U R the One." Other 
highlights include "Loyalty" (featur- 
ing Obie Trice) and the high- energy 
"40 Oz. " -RH 

PATTI SMITH 
Trampin' 
PRODUCERS: Patti Smith and her band 
Columbia CK 90330 
RELEASE DATE: April 27 
Rock's poet/priestess Patti Smith 
makes her Columbia bow with her 
best work since her groundbreaking 
early Arista albums. The collec- 
tion- recorded with a group that 
includes longtime bandmates Lenny 
Kaye and Jay Dee Daugherty and 
axeman Oliver Ray -is a perfect mix 
of ballads and rockers. Opening with 
the rousing "Jubilee" and climaxing 
with a sublime reading of Marian 
Anderson's titular hymn, the set is 

at once fiery and deftly subdued. The 
centerpieces are "Gandhi," an epic 
homage to India's man of peace, and 
"Radio Baghdad," a stormy 12- 
minute meditation on the Middle 
East's eruptive history. But more 
sedate tracks like "Mother Rose," 
"Cartwheels" and "Peaceable King- 
dom" won't be ignored by program- 
mers. Smith's vision is as rapturous 
as ever, and it receives its most 
focused, impassioned treatment 
here. "Trampin' " is destined for 
many year -end top -10 lists. -CM 

couple of tunes also call for strings, 
including the gentle "Reflecting Light" 
and the loping "Drawman." Sans flash 
or pomp, Phillips breaks into a bouncy 
gait, skips with triplets and almost 
skirts the ballad zone. Highlights 
include the sprightly "How to Quit," 
the simply strummed "If I Could 
Write" and the hopeful "One Day Late." 
Phillips' songs are like poems that 
require attentive listening. -DO 

BÉLA FLECK & EDGAR MEYER 
Music for Two 
PRODUCERS: Béla Fleck, Edgar Meyer 

Sony Classical SK 92106 
RELEASE DATE: April 27 
What do banjo player Béla Fleck and 
acoustic bassist Edgar Meyer have in 
common? Plenty, as we learn from 
this cozily intimate effort, their first 
as a duo. In addition to dazzling 
chops, they both have wildly broad 
tastes. "Music for Two" meanders 
from several elegant arrangements of 
Bach's keyboard music to Miles 
Davis' spacious "Solar" to bluegrass - 
inspired originals. Both artists play 
with a pointed, ringing tone, making 
their seemingly incongruous instru- 
ments mesh nicely. As this live album 
proves, they have a real camaraderie, 

not just with each other but also with 
their audiences (as heard in the jokey 
"Wrong Number "). The album is fun, 
but the energy flags at times (for 
example, Fleck's new -agey "Blue 
Spruce "). Fans will be happy to find a 

bonus DVD chronicling the duo's 
burgeoning collaboration. -AT 

R&B/HIP-HOP 
* ALYSON WILLIAMS 
It's About lime 
PRODUCERS: various 
Three Keys Music /ADA 30006 
RELEASE DATE: April 20 
Alyson Williams made news in the 
late '80s as Def Jam's first R &B artist. 
She later scored several memorable 
hits, including "Sleep Talk" and "Just 
Call My Name." Following stints on 
the musical theater circuit, Williams 
returns with her first new studio 
recording in 12 years. In a climate 
where thin, over -processed vocals 
pass for passion, Williams' full- bodied 
voice envelops listeners in a comfort- 
ing embrace. Melding R &B and jazz, 
"It's About Time" shares a love story 
from sweet beginning to painful end. 
Whether singing seductively on "Soft 

and Warm" or sparring with Tony 
Terry on "Tomorrow," Williams 
exudes an array of emotions, unlike 
today's one -note wonders. "Right 
Through Me" and a cover of Simply 
Red's "Holding Back the Years" are 
further examples of this underrated 
singer's talent. -GM 

DANCE /ELECTRONIC 

* FRANKIE KNUCKLES 
A New Reality 
PRODUCERS: Frankie Knuckles, Satoshi 
Tomiie, Danny Madden 
Definity DF2004 
RELEASE DATE: April 23 
Grammy Award winner Frankie 
Knuckles knows a thing or two about 
house music. The DJ /producer helped 
introduce the Chicago -born musical 
genre in the '80s. In the years since, 
the style has evolved and experienced 
its share of popularity shifts. Through- 
out, Knuckles has remained unwaver- 
ing in his reverence for house music of 
the soulful, vocal and musical kind. 
The reverence continues on this, his 
third artist album (and first in nine 
years). Anthemic lead single "Bac N da 
Day" spotlights the spoken -word vocals 

of house veteran Jamie Principle. Han- 
dling the bulk of the album's vocal 
duties, however, is Nicki Richards, who 
positively shines on "Matter of Time" 
and "I've Had Enough." The R &B- 
styled "What's Goin' On" is primed for 
smooth jazz radio. "Take me away/To a 

new reality/I just wanna go/To a place 
where I can be me," Richards sings on 
the uplifting "Journey." Mission 
accomplished. MP 

COUNTRY 
PATTERSON HOOD 
Killers and Stars 
PRODUCER: Patterson Hood 

New West 6051 
RELEASE DATE: April 27 
Patterson Hood is best -known as the 
iconoclastic frontman of the Drive - 
By Truckers. According to the liner 
notes, he recorded this home -grown 
project during professionally and 
personally turbulent times. Instead 
of the Truckers' roaring bombast, 
Hood opts for a lo-fi yet powerful 
approach. Rarely tuneful and often 
sloppy, the album nevertheless con- 
tains some incredibly fine songs. 
There's no small amount of weird- 
ness, either; one song ( "Uncle Dis- 
ney") examines Walt Disney's emer- 
gence from 40 years of cryogenic 
limbo. Hood shows considerable 
songwriting skill on such cuts as the 
father -son opus "Rising Son" and the 
quirky "Phil's Transplant." His 
rough -hewn vocals- ravaged by 
years of Truckers excess -take on a 

"Tonight's the Night" -era Neil Young 
quality on songs like "Belinda 
Carlisle Diet" and a reworking of 
Tom T. Hall's "Pay No Attention to 
Alice." In "Cat Power," he moans, 
"Everything is overrated when you're 
trapped by what you created." But 
"Killers and Stars" proves Hood is 
anything but. -RW 

WORLD 
* VARIOUS ARTISTS 
The Rough Guide to Italia Nova 
PRODUCERS: various 
World Music Network 1120 
RELEASE DATE: April 27 
"Italia Nova" is, to put it simply, a 

meeting of traditional Italian folk 
music, electronica and club culture. 
In many parts of the world, artists 
who are keen on dance music are 
finding renewed inspiration in tradi- 
tional musical forms. Such is the 
case with the terrific music here. 
Nidi D'Arac's "Ronde Noe" is a prime 
example of dance -ready folk -tronica. 
Faraualla, a wildly talented, all - 
female vocal quartet, contributes the 
dark groove of "Mascare" (Witch 
mix). Another must -listen tune, 
"Tangerine Café," from Luigi Cinque 
& Tarantula Hypertext Orchestra, fea- 
tures a hypnotic beat that melds jazz 
and North African melodic elements. 
The collection ends with singer/ 
songwriter brothers Fratelli Mancu- 
so's "Tu Chi Strascini," a deeply mov- 
ing song that echoes traditional Sicil- 
ian ballads while taking the form in a 

new direction. -PW 
(Continued on next page) 

CONTRIBUTORS. 
Susanne Ault, Keith Caulfield, Deborah Evans Price, Brian Garrity, Rashaun Hall, Gail Mitchell, Chris Morris, Dan Ouellette, Michael Paoletta, Bram Teitelman, Christa L. Titus, Anastasia Tsioulcas, Philip 
van Vleck, Ray Waddell. ESSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential.VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding 

collections of works by one or more artists. PICKS ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES ( *): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially available in the U.S. are eligible. 

Send album review copies and singles review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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BLUES 

TINSLEY ELLIS 
The Hard Way 
PRODUCER:Tinsley Ellis 

Telarc 83608 
RELEASE DATE: April 27 
Tinsley Ellis' move to Telarc for his 
2002 CD "Hell or High Water" appar- 
ently inspired him. Like that disc, 
"The Hard Way" is a blues /rock tour 
de force. Ellis opens with "Still in 
the Game," a powerful tune animated 
by a nasty guitar that cuts through 
the bruising arrangement like a 
razor. As the rest of the album testi- 
fies, Ellis is not only still in the 
game, he's very much on top of it. 
His vocal work, particularly in the 
R &B- inflected "My Love's the Medi- 
cine" and "Me Without You," is con- 
sistently strong. It's cool to hear 
Ellis stretching out with R &B 
grooves and doing it with authority. 
Whether delivering the blues, laying 
down the funk ( "I'll Get Over You ") 

or working up an R &B sweat, Ellis 
cuts loose and stays on top. -PW 

JAZZ 
JOHN PIZZARELLI 

Bossa Nova 
PRODUCER: Russ Titelman 
Telarc 83591 
RELEASE DATE: April 27 
Jazz players' fascination with bossa 
nova/samba is endless. The music has a 

sweet groove and seductive tempo that 
invites laid -back improv. Guitarist/ 
singer John Pizzarelli slips into this 
Brazilian vibe with an effortlessness 
that would have pleased Tom Jobim. 
In fact, he reprises five Jobim tunes, 
including a very cool arrangement of 
"Aguas de Marco" and a mighty tasty 
cover of "One Note Samba," richly 
accented by solos from Pizzarelli and 
pianist Ray Kennedy. Pizzarelli 
brings other material to the project 
as well, including a strong pair of 
original instrumentals ( "Soares 
Samba," "Francesca "). He also does a 
nice job transposing the Sondheim 
tune "I Remember" into a slow, 
moody samba. Another noteworthy 
instrumental is Tonino Horta's 
"Aquelas Coisas Todas." Pizzarelli's 
performance throughout "Bossa 
Nova," as both vocalist and guitarist, 
is exceptional.-PVV 

VITAL REISSUES 
THE ROLLING STONES 

Singles 1963 -1965 
PRODUCERS: Andrew Loog Oldham, 
Eric Easton 
ABKCO 6 02498 18864 4 
RELEASE DATE: May 4 
"Singles 1963 - 1965" is the first of 
three Rolling Stones limited- edition 
boxed sets ABKCO will issue. This 
first volume features 12 individual 
CDs -singles, if you will. It begins 
with the band's first studio effort, a 
cover of Chuck Berry's "Come On," 
backed with its original B -side, a 
take on Muddy Waters' "I Want to 
Be Loved." The group's rare cover of 
Lennon and McCartney's "I Wanna 
Be Your Man" is also included. The 
band's first U.K. No. 1 hit ( "It's All 
Over Now ") and first U.S. top 40 hit 

( "Tell Me ") are here, too. Stones 
enthusiasts will surely revel in the 
inclusion of three EPs ( "The Rolling 
Stones," "Five by Five," "Got Live If 
You Want It ") previously unreleased 
on CD. A 28 -page booklet includes 
photos and info -packed liner notes 
penned by Billboard contributing 
editor Nigel Williamson. "Singles 
1965- 1967" and "Singles 1968- 
1971" will arrive in the summer 
and fall, respectively. -MP 

DVD 
PIXIES 
Pixies 
4AD /Beggars Group VAD 2407 
RELEASE DATE: May 4 
This DVD -as well as a separately 
sold best -of CD- arrives just in time 
for the Pixies' comeback tour. The 
self -titled DVD focuses on the band's 
1988 performance at London's Town 
and Country Club. While the footage 
has all the charm of a cable public - 
access program, the music, and the 
opportunity to see its creators in 
their baby -faced youth, is indispen- 
sable. In addition to the complete 
Town and Country set, which 
includes a cover of the Beatles' 
"Wild Honey Pie," the DVD also fea- 
tures a collection of the Pixies' 
rarely aired (and largely forgettable) 
videos, a crew member's footage of 
the band's 1989 European tour and a 
documentary about the band. The 
documentary gives a flimsy account 
of the Pixies' story, but testimonials 
from Radiohead, David Bowie, PJ 
Harvey, Blur and Bono prove the 
profound impact the band has had 
on alternative rock during the past 
decade or so. -BG 

QUEENSRCHE 
The Art of Live 
Sanctuary 06076 -88376 -9 
RELEASE DATE: April 20 
When Queensryche plays live, the 
band never disappoints; the sound 
and production are always top 
quality. Although "The Art of Live" is 
a good aural document of last year's 
leg of its Tribe tour, the visuals are 
disheartening. The use of sepia tone 
throughout eliminates the color and 
brilliance of the group's well- crafted 
shows. Because of this, the camera 
shots -tightly focused on the indi- 
vidual players -feel repetitive. Little 
of the onstage video footage gets 
incorporated; consequently, com- 
pelling visual backdrops, like the one 
that accompanied the lyrically timely 
"Roads to Madness," are missing. Yet 
such songs as "Desert Dance" and 
"My Global Mind" still shine. Two 
clips capture Queensryche perform- 
ing encores with Dream Theater, 
which co- headlined the tour. Fans 
will appreciate rare shots like drum- 
mers Scott Rockenfeld and Mike 
Portnoy playing the same kit during 
"Comfortably Numb. " -CLT 

Billboard,con 
Lost Trailers, "Welcome to the 

Woods" (Republic) 

Snow Patrol, "Final Straw" 
(Interscope) 

Bob Schneider, "I'm Good Now" 
(Vanguard) 

SINGLES 
Edited by Michael Paoletta 

MODERN ROCK 

VELVET REVOLVER Slither (4:08) 
PRODUCERS: Josh Abraham, 
Velvet Revolver 
WRITERS: various 
PUBLISHER:Velvet Revolver Songs 
(ASCAP) 
RCA RD1 59966 -2 (CD promo) 
Charismatic but troubled singer? 
Check. A band named after a firearm? 
Check. Slash? Check again. Welcome 
to the world of Velvet Revolver. The 
pairing of three core members of GN'R 
(Slash, Duff McKagan, Matt Sorum) 
with former Stone Temple Pilots front - 
man Scott Weiland makes good sense 
from a rock standpoint. "Slither" isn't 
trailblazing. but it is comfort food for 
rock radio. The sound is more mid- to 
late -era STP than GN'R, yet Slash 
offers a blistering guitar solo that re- 
affirms why his former band remains 
popular. While neither act has been 
defunct long enough for their sounds 
to be considered retro, "Slither" will 
have an undeniable appeal to any fan of 
meat -and -potatoes rock'n'roll from 
members of two bands that helped 
define it. With an album due shortly, as 
well as a sold -out tour, Velvet Revolver 
will surely be kept top of mind. BT 

R&B/HIP-HOP 
0. METHOD MAN FEATURING BUSTA 

RHYMES What's Happenin' (3:57) 
PRODUCER: DJ Scratchator 
WRITERS: various 
PUBLISHERS: various 
Def Jam DEFR 16039 -2 (CD promo) 
While the bright lights of Hollywood 
may have distracted him momentarily, 
Method Man returns to his musical 
roots with "What's Happenin'." Serving 
as the lead single to his forthcoming 
"Tical 0: The Prequel," the single 
reminds listeners how the rapper 
became a fan favorite in the first place. 
The Staten Island, N.Y., native gets 
help from fellow hip -hop thespian 
Busta Rhymes on the DJ Scratchator- 
produced, bass -driven track, which 
sounds like a funked -up "Scooby Doo" 
theme. The two MCs trade verses like 
true veterans. Although it is already a 
favorite on mix -show radio, "What's 
Happenin' " has yet to pick up speed in 
regular rotation at R &B radio. How- 
ever, an accompanying video could 
quickly change that. -RH 

DANCE/ELECTRONIC 

* LUCAS PRATA 
Never Be Alone 
PRODUCER: Mr. Mig 
WRITERS: Lucas Prata, Steve "Mr. Mig" 

Migliore 
PUBLISHERS: Lookieluke Songs /Finger- 
lickin' Good Music (ASCAP), Monileigh 

Music Publishing, Ultra Records Music 

REMIXERS: Valentin, Johnny Rocks, 
Klubjumpers 
Ultra UL1201 -2 (CD single) 
"Never Be Alone" is one of those pop - 
infused club tracks that is simply 
irresistible. Sure, it's nothing for 
underground jocks, who will find the 
Euro- charged jam too commercial- 

Music 
ESSENTIAL REVIEWS 

BRITNEY SPEARS Everytime (3:50) 
PRODUCER: Guy Sigsworth 
WRITERS: B. Spears, A. Stamatelatos 
PUBLISHERS: Zomba Songs, Britney 
Spears Musk (adm. by Zomba Songs); 
Notting Hill o /b /o itself and Sea Nymph 

Music; Andrian Adams Music (BMI) 

live 60520 (CD promo) 
Britney Spears switches musical 
gears on this follow -up to the 
uptempo, James Bond -hued hit 
"Toxic." The third single from the 
singer's "In the Zone" album, 
"Everytime," is sparse, haunting 
and atmospheric, with co- writer 
Spears delicately delivering a tale 
about a love (perhaps Justin Tim- 
berlake?) gone awry. Produced by 
Guy Sigsworth -who has worked 
with Björk, Madonna, Frou Frou 
and others -"Everytime" utilizes a 

piano and a string section as its 
foundation, which serves to com- 
plement the mood of the song. 
The buzz on the track is already 
high, courtesy of its controversy - 
stirring music video. Instant air- 
play at top 40 stations is all but 
guaranteed. However, adult con- 
temporary stations should take 
note as well. -KC 

'TOE 
SCANDALOUS 

AA1 

MIS -TEEQ Scandalous (3:59) 
PRODUCER: StarGate 
WRITERS: various 
PUBLISHERS: EMI Music Publishing/ 
Sony ATV Music Publishing /Universal 
Music Publishing 
Reprise 101314 (CD promo) 
Already big in the United Kingdom, 
R &B/hip -hop trio Mis -Teeq is mak- 
ing a run for stateside success. 
Members Su -Elise Nash, Sabrina 
Washington and Alesha Anjanette 
Dixon have scored numerous U.K. 
hit singles, including a No. 2 with 
"Scandalous." Some Americans are 
already familiar with Dixon, as she 
is the featured actress in N *E *R *D's 
video for "She Wants to Move." On 
the head-bobbing "Scandalous," the 
trio mix up reggae -fied rap bits 
with silky- smooth harmonies. 
Thanks to a Dr. Dre -like beat, the 
track refuses to dislodge itself from 
the brain -long after its final 
groove has played. The cut is gar- 
nering a healthy amount of U.S. 
airplay, with solid gains each week. 
The track has already debuted on 
the Mainstream Top 40 airplay 
chart. R &B- leaning stations should 
not be far behind. -KC 

sounding. But it is the type of dance 
track that, today, receives radio play. 
In fact, dance stations like KKDL Dal- 
las are already championing it, and 
for good reason. Prata's heartfelt 
delivery holds its own amid the 
propulsive beats, hypnotic bassline 
and trance -laced synth work. A well - 
shot video of the videogenic Prata 
might just help in bringing the buoy- 
ant "Never Be Alone" to the masses - 
where it belongs. -MP 

COUNTRY 
TERRI CLARK Girls Lie Too (3:32) 

PRODUCER: Byron Gallimore 
WRITERS: C. Harrington, K. Lovelace, 

T. Nichols 
PUBLISHERS: EMI April Music /Little Cricket 

Music /Didn't Have to Be Music ( ASCAP), 

Warner -Tamerlane Publishing, (BMI) 

Mercury MRNR- 02517 -2 (CD promo) 
Clark has reached that enviable stage 
in her career when she has amassed 
enough singles for a greatest -hits 
package. This new track is the first 
single from that forthcoming collec- 
tion. A clever lyric combined with a 
spirited performance make this highly 
compatible with previous Clark hits 
like "Better Things to Do," "I Just 
Wanna Be Mad" and "I Want to Do It 
All." The song boasts a lively tempo 
that makes it great summer radio fare, 
and the lyric will make listeners 
chuckle. Clark brings a coy playfulness 

to the song; she also turns in an 
engaging performance. Mark another 
notch on this cowgirl's belt.-DEP 

NEW a NOTEWORTHY 

BUSTED What I Go to School For 
(3:31) 
PRODUCER: Steve Robson 
WRITERS: various 
PUBLISHERS: EMI Music Publishing Ltd./ 
Rondor Music (London) Ltd. /Windswept 
Music (London) Ltd. 

Universal 21220 (CD promo) 
Visually, Busted is the United King- 
dom's answer to Simple Plan and Good 
Charlotte. The British trio comprises 
three fresh -faced, camera -ready gents 
(James Boume, Charlie Simpson, 
Mathew Willis). On the musical side, all 
three acts create simple, straight -ahead 
pop /rock tunes -and all clearly have 
stylists who have tried to re- create 
Green Day's look circa 1994. That said, 
Busted's "What I Go to School For" 
should catch listeners immediately, 
thanks to its "Hot for Teacher" vibe. It 
appears to be sung from the point of 
view of a high school student who 
pines for his 33- year -old teacher, Ms. 
McKenzie. And get this -he gets her in 
the end. The lively video that accompa- 
nies this track is well -poised to garner 
attention thanks to its saucy subject 
matter. Of course, this is the perfect 
lead in to the act's U.S. debut album, 
due this summer. -KC 

BILLBOARD MAY 8, 2004 www.billboard.com www.billboard.biz 41 

www.americanradiohistory.com

www.americanradiohistory.com


Bsckbes 
EXECUTIVE 
TURNTABLE.. 

RECORD COMPANIES: Universal 
Music Group in New York 
appoints Maria Ho VP of 
corporate communications and 
promotes Grant Pavolka to 
director /chief of staff of corporate 
communications. Ho was Zomba 
Music director of corporate com- 
munications and Jive Records 
director of artist publicity. 
Pavolka was manager of corpo- 
rate communications. 

Razor & Tie Records in New 
York names Don Spielvogel sen- 
ior director of video, Kevin 
O'Connor director of children's 
entertainment and Rachel Mintz 
senior product manager. Spielvo- 
gel was GM/director of sales and 
marketing at QVC's Q Records 
and Q Video. O'Connor was 
founder of Smarty- Pants, and 
Mintz was director of marketing 
at WEA. 

In addition, Razor & Tie pro- 
motes Sandi Hemmerlein to 
senior product manager. She was 
product manager. 

Lyric Street Records in 
Nashville promotes Teresa Rus- 
sell to senior manager of artist 
and label relations. She was man- 
ager of operations. 

DISTRIBUTION: Universal Music 
& Video Distribution in Univer- 
sal City, Calif., names Steve 
Wengert VP of catalog of classics, 
jazz and associated labels. He was 
West Coast national label repre- 
sentative at Interscope Geffen 
A &M Records. 

RADIO: Entercom Communi- 
cations in Milwaukee names Ray 
Quinn VP /market manager. He 
segues from his title of Enter - 
corn VP /market manager of 
Madison, Wis. 

NRC Broadcasting in Denver 
names Sam Scholl PD of NRC's 
Mountain region. He was PD of 
triple -A KSPN Aspen, Colo. 

Mapleton Communications 
names Nancy Leichter market 
manager of its California radio 
stations in San Luis Obispo and 
Santa Maria. She was national 
sales manager of San Luis 
Obispo and Santa Maria at Clear 
Channel Radio. 

AOL Radio @ Network in San 
Francisco names Robert Ben- 
jamin alternative /rock program 
manager. He was PD of modern 
rock WHFS Washington, D.C. 

Univision Radio in Houston 
appoints J.D. Gonzalez VP /sta- 
tion manager. He was Hispanic 
Broadcasting Corp. regional VP 
of hip -hop and Tejano program- 
ming for Texas and New Mexico. 

Clear Channel Radio in 
Columbia, S.C., appoints L.J. 
Smith director of programming. 
He was Oklahoma City regional 
VP of programming/operations 
manager at Clear Channel. 

HOME VIDEO: Acorn Direct in 
Silver Spring, Md., names 
Miguel Penella president. He 
was VP of customer marketing at 
Time -Life. 

Wellspring in New York pro- 
motes Walter Schmidt to director 
of marketing and Laurie Himsel 
to sales coordinator. Schmidt was 
marketing manager, and Himsel 
was administrative assistant. 

INDEPENDENT PUBLICITY: Susan 
Blond Inc. in New York appoints 
Brad Zeifman VP and promotes 
Simone Smalls to VP. Zeifman 
was a VP at Rubenstein Public 
Relations, and Smalls was senior 
account executive. 

Edited By Carla Hay 

People /Places /Events 

ASCAP Awards 
ASCAP held its 19th annual Film & TV 

Music Awards April 21 at the Beverly Hilton 
Hotel in Beverly Hills, Calif.The performing 

tights organization awarded its highest 

honors of the night to composer Howard 
Shore (recipient of the Henry Mancini 

Award) and Clint Eastwood, who received 

the Opus Award. Pictured, from left, are 

ASCAP CEO John LoFrumento, Shore, 

ASCAP chairman Marilyn Bergman, East- 

wood and Herbie Hancock. (Photo: Lester 

Cohen/Wirelmage.com) 

Alice's 
Wonderland 
San Francisco adult top 40 
radio station KLLC (Alice 
97.3) held an Alice Emerg- 

ing Artist Showcase with 
rock artists Steadman and 
Michael Tolcher (left) 
March 25 atThee Parkside 

in San Francisco. Stead- 
man- featuring lead singer 
Simon Steadman (pictured 
below)-performed songs 
from the band's Elektra 
album, "Revive," including 
the single "Wave Goodbye," 
which is also on Elektra's 
"Newyork Minute" film 
soundtrack.Tolcher sang 

cuts from his album "I Am," 
which arrives May 4 on 

BMG- distributed Octone 
Records. (Photos: Pat 
Johnson Studios) 

Now, Near This ... CNARIOIif MARTIN 

Artists to Watch 

Once in a while, a female, piano -driven singer /songwriter with 
a unique approach to pop music comes along and makes the 
world stand up and take notice. Charlotte Martin could be 

the next such artist to have a big breakthrough, following the 
mainstream success of Tori Amos, Mida Keys and Norah 
Jones.The public got a taste for Martin's music last year, when 
RCA Records released her four -song EP "In Parentheses." 
Martin's RCA debut album, "OnYour Shore," arrives Aug. 10. 
Martin makes music that is less about calm mannerisms and 
more about the fierce intensity of innermost emotions laid 
bare, warts and all. In that sense, Martin has more in common 
musically with Amos than with Jones. Martin has just enough 
of a restless quality in her music (as evidenced in songs like 

"Madman" and "Haunted ") to strike a chord with people who 
want their pop chanteuses to have something more to offer 
than syrupy ballads, bimbo posturing or ultra -laid -back lounge 
singing. Steady touring wilt be a crucial factor in Los Angeles - 
based Martin's artist development story: In April she wrapped 
a tour with Five for Fighting's John Ondrasik, and she is 

touring in May with Sondre Lerche. In August, Martin begins 
the Chicks With Attitude tour with Uz Phair, Cardigans lead 
singer Nina Persson and Katy Rose. Meanwhile, "Every 
Time It Rains" is the first single from "On Your Shore, "and RCA 

will release the song to triple -A radio. CARL HAY 

42 www.billboard.com www.billboard.biz BILLBOARD MAY 8. 2004 

www.americanradiohistory.com

www.americanradiohistory.com


Bckbeat 

Crown Jewel I Buddy Jewell, the first"Nashville Star "winner, 

recently celebrateu the gold certification (500,000 copies shipped, according to the 

Recording Industry Assn. of America) of his 2003 self- titled debut album. Clint 

Black produced the album, which was released last year on Columbia Records 

Nashville. Pictured at the BMI office in Nashville, from left, are BMI Nashville director of 

writer /publisher relations Mark Mason, Sony Music Nashville president John Grady, 

Jewell, Black and BMI NashvilleVP of writer /publisher relations Paul Corbin. 

Manchester At Billboard Grammy Award-winning 

singer Melissa Manchester stopped by Billboard headquarters in NewYork March 26 

for a Billboard Cafe performance. Manchester performed songs from her current Koch 

Records album, "When I Look DownThat Road." Pictured, from left, are Billboard senior 

writer /reviews editor Michael Paoletta, KochVP of A &R David Wilkes, Manchester's 

manager Kevin DeRemer, Manchester and Koch president Bob Frank. 

VH1 Divas 2004 The annual "VH1 Divas" all- 

star concert took over LasVegas' MGM Grand Arena April 18 

for a live telecast onVH1. Pictured at the show's finale, from left, 

are performers Joss Stone, Cyndi Lauper, Sheila E., Patti 

LaBelle, Debbie Harry of Blondie, Ashanti and Jessica 

Simpson. Other performers at the event included Gladys 

Knight, Ewe, Tom Jones and the Pussycat Dolls featuring 

Carmen Electra.VH1 says 'he concert raised more than 

$300,000 for the VH 1 Save the Music Foundation, a non- 

profit organization for music education in public schools. (Photo: 

Kevin Mazur/Wirelmage.com) 

Nit fashion ... MISSY«IoI1 

Missy Elliott proudly displays a shoe from her new 

Respect Me fashion line at an April 13 media event held 

at the Adidas SoHo showroom in NewYork. Elliott has 

teamed up with Adidas for the collection, which launches 

at U.S. retail in September and globally in November. 

Respect Me will consist of women's casual apparel, athletic 

shoes and accessories. A portion of Respect Me's sales will 

go to Break the Cycle, a nonprofit organization aimed at 

preventing domestic violence. (Photo: Dimitrios Kam - 

bouris/Wirelmage.com) 

Star And Stripe White Stripes frontman 

Jack White, left, and Loretta Lynn celebrate at a record - 

release party for Lynn's new Interscope Records album, 

"Van Lear Rose, " which White produced. Guests at the event, 

held April 22 at Nashville's Hermitage Hotel, included Kix 
Brooks, Steve Earle, Meg White of the White Stripes, Lee 

Ann Womack, Terri Clark and Crystal Gayle, Lynn's sister. 

(Photo:Tony Phipps) 

Rock'n'Cars Kid Rock kicks back at the April 7 

grand opening of the Manhattan Automobile Co. car dealer- 

ship in NewYork. Kid Rock and actress Jamie -Lynn DiScala co- 

hosted the event, which also celebrated the 40th anniversary of 

the Ford Mustang. (Photo:TheoWargo/Wirelmage.com) 
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Sales data compiled by 11 ti Nielsen 
VideoScan 

TITLE 
LABEL/DISTRIBUTING LABEL & NUMBER 

Principal 
Performers 

z 
¢ c c7 

r,7 

2 

1/ NUMBER 1 F; 

KILL BILL VOLUME 1 
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32210 

1 Week At Number l 

UmaThurman 
Daryl Hannah R 2998 

1 
CHEAPER BY THE DOZEN (2003) 
FOXVIDEO21608 

Steve Martin 
Bonnie Hunt PG 29.98 

-. 

ro, 

2 MATRIX REVOLUTIONS (2 DISC WIDESCREEN EDITION) 
WARNER HOME VIDEO 33209 

Keanu Reeves 
Laurence Fishburne R 29.98 

RESERVOIR DOGS: SPECIAL EDITION 
ARTISAN HOME ENTERTAINMENT 12050 

Harve Keitel 
Tim Roth R 14.98 

4 BROTHER BEAR (2 DISC SPECIAL EDITION) 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62240 

Animated 
G 29.98 

3 MATRIX REVOLUTIONS (2 DISC PAN & SCAN EDITION) 
WARNER HOME VIDEO 21852 

Keanu Reeves 
Laurence Fishburne R 29.98 

SOMETHING'S GOTTA GIVE 
COLUMBIA TRISTAR HOME ENTERTAINMENT 01302 

Jack Nicholson 
Diane Keaton PG -13 28.98 

TIMELINE (WIDESCREEN) 
PARAMOUNT HOME ENTERTAINMENT 38684 

Paul Walker 
Bill Connolly PG -13 29.98 

13 CHAPPELLE'S SHOW SEASON ONE 
PARAMOUNT HOME ENTERTAINMENT 87991 

Dave Chappelle 
NR 26.98 

TIMELINE (PAN & MSCAN) Paul Walker 
Bill Connolly 

PG -13 29.98 

7 TEXAS CHAINSAW MASSACRE ( WIDESCREEN) 
NEW UNE HOME ENTERTAINMENT/WARNER HOME VIDEO O6B34 

Jessica Biel 
Eric Balfour R 27.98 

2 9 IN UVING COLOR: SEASON ONE Keenen Ivory Wayans 
Jim Carrey NR 39.98 

-. 

114 

18 

6 FRIENDS: COMPLETE SEVENTH SEASON 
WARNER HOME VIDEO 24273 

Jennifer Aniston 
Matthew Perry NR 44.98 

11 THE RUNDOWN ( WIDESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 23290 

The Rock 
PG -13 26.98 

PULP FIIMCTION: MOLLENCTOR'SEDfIION John Travolta 
Samuel L. Jackson R 2998 

THE RUNDOWN (PAN & SCAN) 
UNIVERSAL STUDIOS HOME VIDEO 23291 

The Rock PG -13 2698 

JACKIE BROWN: COLLECTOR'S EEDITION 
23540 

Pam Grier 
Samuel L. Jackson R 29.98 

17 PINK PANTHER FILM COLLECTION 
MGM HOME ENTERTAINMENT 06065 

Peter Sellers 
David Niven PG 68'98 

19 BABYLON 5: COMPLETE FIFTH SEASON 
WARNER HOME VIDEO 24275 

Bruce Boxleitner 
Tracy Scoggins NR 9938 

20 19 SPY KIDS 3: GAME OVER 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32946 

Antonio Banderas 
Sylvester Stallone 

PG 29.98 

21 23 GOTHIKA (PAN & SCAN) Halle Berry 
Penelope Cruz 

R 27.98 

22 24 FINDING NEMO 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62155 

Animated 
G 29.98 

23 16 THE LION KING 1 1/2 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31205 

Animated 
G 2998 

24 25 GOTHIKA (WIDESCREEN) 
WARNER HOME VIDEO 28380 

Halle Berry 
Penelope Cruz R 27.98 

25 18 DR. SEUSS' CAT IN THE HAT (WIDESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 21476 

Mike Myers PG 26.98 

26 12 DR. SEUSS' CAT IN THE HAT (PAN & SCAN) 
UNIVERSAL STUDIOS HOME VIDEO 24683 

Mike Myers PG 26.98 

DDADDYSDAARHÓMCEAENRTEET (SPECIAL 
EDITION) 

01713 
Eddie Murphy 

PG 19.98 

2$ 33 HOUSE OF SAND AND FOG 
DREAMWORKS HOME ENTERTAINMEMBNIVERSALSTUDIOS HOME VIDEO 99977 

Ben Kingsley 
Jennifer Conelly R 2'98 

29 31 MONA USA SMILE 
COLUMBIA TRISTAR HOME ENTERTAINMENT 10075 

Julia Roberts 
PG -13 28.98 

30 26 HONEY (WIDESCREEN) 
UNIVERSAL STUDIOS HOMEVIOE0 23292 

Jessica Alba 
Mekhi Phifer PG -13 26.98 

31 22 TEXAS CHAINSAW MASSACRE (2 DISC WIDESCREEN EDITION) 
NEW UNE HOME ENTERTAINMENT/WARNER HOME VIDEO 07031 

Jessica Biel 
Eric Balfour R 3398 

32 28 PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31663 

Johnny Depp 
Orlando Bloom 

PG -13 29.98 

33 27 SCHOOL OF ROCK (PAN & SCAN SPECAIL EDITION) 
PARAMOUNT HOME ENTERTAINMENT 56394 

Jack Black 
Joan Cusack 

PG -13 29.98 

34 30 HONEY (PAN & SCAN) 
UNIVERSAL STUDIOS HOME VIDEO 24487 

Jessica Alba 
Mekhi Phifer PG -13 26.98 

35 BLUE COLLAR COMEDY TOUR 
WARNER HOME VIDEO 24657 

Jeff Foxwor byy 

Bill Engvall PG -13 19.98 

36 BARBERSHOP 
MGM HOME ENTERTAINMENT 1004101 

Ice Cube PG-13 14.98 

37 SNATCH 
COLUMBIA CISTAR HOME ENTERTAINMENT 01566 

Brad Pitt 
R 26.98 

38 ICE AGE 
FOXVIOEO 2004664 

Animated 
PG 19.98 

39 8 THERb 
MATRIX Keanu Reeves 

Laurence Fishburne R 19.98 

40 38 SCHOOL OF ROCK (WIDESCREEN SPECIAL EDITION) 
PARAMOUNT HOME ENTERTAINMENT 38514 

Jack Black 
Joan Cusack 

PG -13 2398 

MAY2004. 
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S J BilaOard® TOP VHS SALES.. 
Sales data compiled by 

Nielsen 
TITLE VideoScan Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers 

ó <, sa 
W 

L 
a z 

CO z 
F- 
z 

? 
á 

2 

IE'c NUMBER i a, 1 Week AtNumberl 

CHEAPER BY THE DOZEN (2003) Steve Martin 
FOXVIDEO 21602 Bonnie Hunt 

2003 PG 22.98 

1 BROTHER BEAR 
Animated WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62242 

2003 G 24.98 

',a 

3 
DR. SEUSS' CAT IN THE HAT 

Mike Myers UNIVERSAL STUDIOS HOME VIDEO 62609 ye 2003 PG 24.98 

KILL BILL VOLUME 1 Uma Thurman 
MIRAMAX FILMS/BUENA VISTA HOME ENTERTAINMENT 32211 Daryl Hannah 

2003 R 24.98 

6 THE LION KING 1 1/2 
Animated WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31203 

2004 G 24.98 

4 DORA'S EGG HUNT 
PARAMOUNT HOME ENTERTAINMENT 75423 Dora The Explorer 2004 NR 9.98 

12 RUNDOWN 
The Rock UNIVERSAL STUDIOS HOME VIDEO 61429 2003 PG -13 22.98 

7 WINNIE THE POOH: SPRINGTIME WITH ROO 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32050 Winnie the Pooh 2004 NR 22.98 

9 13 FINDING NEMO 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30061 

Animated 2003 G 24.98 

10 11 SPY KIDS 3: GAME OVER Antonio Banderas 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32977 Sylvester Stallone 

2003 PG 24.98 

11 8 DORA THE EXPLORER- DORA'S PIRATE ADVENTURE 
Animated PARAMOUNT HOME ENTERTAINMENT 79563 2004 NR 9.98 

12 10 WHAT'S NEW SCOOBY DOO? SAFARI SO GOOD 
WARNER HOME VIDEO 02390 Scooby-Doo 2004 NR 14.98 

13 SHREK 
ye 

DREAMWORKS HOME ENTERTAINMENT 8379 Eddie 
Mike 2001 PG 14.98 

14 15 GOOD BOY Liam Aiken 
MGM HOME ENTERTAINMENT 69027 Molly Shannon 

2003 PG 24.98 

15 19 SPONGEBOB GOES PREHISTORIC 
S n ebob c 

PARAMOUNT HOME ENTERTAINMENT 79543 Im 9 Squarepants 2004 NR 9.98 

16 HOME ON THE RANGE - SING ALONG SONGS 
Animated WALT DISNEY HOME ENTERTAINMENT/ BUENA VISTA HOME ENTERTAINMENT 62352 

2004 NR 14.98 

18 DORA THE EXPLORER - RHYMES AND RIDDLES 
Animated PARAMOUNT HOME ENTERTAINMENT 79053 2003 NR 9.98 

25 TEXAS CHAINSAW MASSACRE Jessica Biel 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 06832 Eric Balfour 

2003 R 22.98 

20 SPONGEBOB SQUAREPANTS - THE SEASCAPE CAPERS 
PARAMOUNT HOME ENTERTAINMENT 79553 Animated 2004 NR 9.98 

23 HONEY 
UNIVERSAL STUDIOS HOME VIDEO 61431 Mekhi Phifer 

2003 PG -13 22.98 

17 SESAME STREET: WHAT'S THE NAME OF THAT SONG? 
Sesame Street SONY WONDER /SONY MUSIC ENTERTAINMENT 57253 

2004 NR 9.98 

SECONDHAND LIONS Michael Caine 
NEW UNE HOME ENTERTAINMENT/WARNER HOME VIDEO 06842 Robert Duvall 

2003 PG 22 98 

CITY OF LOST TOYS 
PARAMOUNT HOME ENTERTAINMENT 875113 Dora The Explorer 2003 NR 9.98 

KIM POSSIBLE -STICH IN TIME 
Animated WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 623% 

2004 NR 14.98 

5 5 HERE COMES PETER COTTONTAIL 
Animated SONY WONDER/SONY MUSIC ENTERTAINMENT 54187 1971 NR 9.98 

RIM gold cen. for sales of 50,000 units or$1 million in sales at suggested retail. RIM platinum cerf for sales of 100,000 units or $2 million in sales at suggested retail. 
IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 million at 

suggested retail for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro- 
grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. 02104, VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved. 

2004 
MAYS 

3 

Billboard TOP VIDEO RENTALS 
TITLE Provided by Home Video Essentials, O 2004, Rentrak Corporation. All rights Reserved. Principal 
LABEUDISTRIBUTING LABEL & NUMBER 11410/tMK QSSQMTIALS Performers 

TM 

_ 

fir`; 
- 

NUMBER 1 >t 
KILL BILL VOLUME 1 
MIRAMA2 HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32210 

1 Week AtNumberl 

Urna Thurman 
Daryl Hannah 

R 

2 1 
CHEAPER BY THE DOZEN (2003) 
FOXVIDEO 21608 

Steve Martin 
Bonnie Hunt PG 

3 3 SOMETHING'S GOTTA GIVE 
COLUMBIA TRISTAR HOME ENTERTAINMENT 01302 

Jack Nicholson 
Diane Keaton PG -13 

4 2 MATRIX REVOLUTIONS 
WARNER HOME VIDEO 33209 

Keanu Reeves 
Laurence Fishburne R 

TIMELINE 
PARAMOUNT HOME ENTERTAINMENT 38684 

Paul Walker 
Bill Connolly PG -13 

s6 5 THE RUNDOWN 
UNIVERSAL STUDIOS HOME VIDEO 23290 

The Rock 
PG -13 

s7 4 GOTHIKAAm60zeaeo Halle Berry 
Penelope Cruz 

R 

6 TEXAS CHAINSAW MASSACRE 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 0E834 

Jessica Biel 
Eric Balfour R 

:9 7 BROTHER BEAR 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62200 

Animated G 

0 8 MONA LISA SMILE 
COLUMBIA TRISTAR HOME ENTERTAINMENT 10075 

Julia Roberts 
PG -13 

IRMA gold sereicauonlor a minimum of 125.0C0unos or a dollar volume of 59 melon at reta,for dteamc ally released programs, or of at least 25,000 owls and El million at suggested retail fornpMeavical Odes. Q IRMA platinum eru6cabon for 
amm,mun sale of 254[00 sensor a dollar volume of 318 million at retail formeamcáliy released programs. and of at least 52,003 units and 32million at suggested reindeer nouheatncal Wet 92 a01, VNU Business Media. Inc. APngha reserved. 

. =48 

.0 ..... 

- 

Billboard TOP VIDEO GAME RENTALS TM 
Provided by Home Video Essentials, O 2004, Rentrak Corporation. All rights Reserved. 

TITLE aa" RN/6AK (14SCMT1AL5 Manufacturer 

:ï1 9 

NUMBER 1 '71tcst 
1 Week At Number l 

P52 -NBA BALLERS Midway Entertainment NR 

2 1 XBOX -TOM CLANCY'S SPLINTER CELL: PANDORA TOMORROW Ubs T 

j;3 2 PS2 -TOM CLANCY'S RAINBOW SIX 3: RAVEN SHIELD Ubs M 

4 5 P52 -NEED FOR SPEED: UNDERGROUND Electronic Arts E 

5 XBOX -NBA BALLERS Midway Entertainment NR 

6 3 P52 -MAFIA Take 2 Interactive M 

°7 4 PS2 -JAMES BOND 007: EVERYTHING OR NOTHING Electronic Arts T 

8 6 XBOX - NINA GAIDEN Tecmo M 

9 P52 -THE SUFFERING Midway Entertainment M 

10 7 NGC- POKEMON: COLOSSEUM Nintendo E 

oche. Inc. All rights reserved. 
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46 
Vic Chesnutt 
reissues from 
New West 
Records include 
new tracks, 
liner notes Reta i 

47 
Merchants 
rely on 

summer's hit 
films to boost 
end -of -year 
DVD sales 

MERCHANTS / MARKETING / HOME VIDEO / E- COMMERCE / DISTRIBUTION 
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I» No Gabt, Blink -182 Team up for summer tour! 
Tow begins 6 /1... 

SMASH NEWS 
07/842004 
1500 design GETS SMASHED FOR VERSION 4.0 

0711012004 

FOREVER RECORDS LOVES THE NEW CAR... TAKES 

EVERYONE FOR A SPIN 

0711812004 

1530 TUNS IN AWESOME NEW COMP! 

BONUS 
» 1N ,.., 

r 1 S J r OD 
1)E, BE aJPE To sGN ARTISTS BEFORE 03.31.04 

Yrrr.... tiEríitraar 
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WORT1 75 - 

`C[J 5 TIDE 
° 'IPTE5T GAINER 
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4 
REFER» F- END, 

GAINERS 
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CHANGE CONTACT INFO 

ABOUT SMASH 

SMASH: PROMOTING REAL ACTS WITH FANTASY LABELS 

kSmash'At Retail 
UMVD Boosts Artists With Fantasy Game 

BY COLE STERNBERG 

WASHINGTON, D.C. -Many people participate 
in online "fantasy" sports, drafting teams and 
competing against friends for prizes. Ncw, this 
fantasy game has expanded to include the 
music industry. 

Universal Music & Video Distribution has 
released a new version of "Scoring Mu>ic and 
Selecting Hits," or "SMASH " -a fantasy game 
where players form virtual 
record labels. Employees of 
retail stores carrying UMVD 
products are eligible to play. 

In "SMASH," participants 
become virtual A &R executives and discover new 
acts as they create their own record labels, win- 
ning prizes along the way. Players log on, scouí 
talent and select a roster of artists. The selected 
artists' performance on the Billboard charte 
determines the virtual label's success. 

To help players make A &R decisions, hey are 
supplied with artist bios, tour dates and radio and 
video information "to make each arti.;t mom 
compelling," says Michael Ginsburg, manager of 
Web development at UMVD. 

Players select talent every three weeks for 35 
weeks and compete for such prizes as an Apple 

Computer iPod or a plasma TV. Players can also 
link up with fellow employees at other locations 
to compete as teams for additional prizes 

"SMASH" promotes artists and their music by 
sparking retail employees' interest in artis: devel- 
opment, UMVD says. 

The game has helped to develop Universal - 
distributed acts, says Cliff O'Sullivan, senior VP 
of marketing and artist development at UMVD. 

"SMASH" supplements UMVD's tracitional 
marketing promotions by 
separating its artists from the 
pack in the eyes of partici- 
pating retailers. 

Retailers of all sizes are eli- 
gible. "Employees from the smallest indi_> stores 
to the biggest chain stores play," O'Sullivan says. 

Carl Mello, music buyer for Boston -based 
Newbury Comics, says that "SMASH" offers sales- 
people the opportunity to stay abreast of new 
UMVD artists and upcoming releases. 

UMVD would not comment on specific retailer 
reactions to the program, but O'Suliivan is 
"thrilled with the results." 

It is helpful to have salespeople rooting for 
UMVD acts as their music is released, he says. 

UMVD is considering offering the game to the 
general public in the near future. 

SM DISH 
scoring music an d selecting hits 

Game Sales Grow, 
But Risk Remains 
BY ED CHRISTMAN 

Videogames are a growing business for 
music specialty retailers. Yet merchants con- 
tinue to wrestle with the low- margin 
category's place in their product mix. 

When videogame sales declined 
slightly last year, some merchants 
adjusted their mix while others 
reconsidered the presence of 
games altogether. 

At Virgin Entertainment 
Group (VEG) North America, 
videogames comprise 5% of the 
chain's sales. "It is a low- margin 
category, and I am sure that 
drives a lot of decision -making," 
says Dave Alder, VEG North 
America senior VP of marketing 
and strategic development. 
"That's why we focus on acces- 
sories and related books to help the margin." 

Even with that strategy, he adds, Virgin has had 
to consolidate its selection in the last year, reduc- 
ing catalog titles, increasing budget titles and 
focusing on new releases and current hit product. 

At the other extreme, Newbury Comics 
decided to stop carrying new videogames dur- 
ing fourth -quarter 2003. The chain still carries 
used ones, which sell fairly well. 

Videogames represent "profitless prosperity," 
Newbury Comics CEO Mike Dreese says. 

"People ask us why we got out of it. It's like 
[asking], `Why did you stop beating your head 
against the wall?' Because it feels so good. 

"Videogames is a hit -driven business, with only 
eight to 10 titles [each year] that sell any vol- 
ume. You can't make any money on 
them," he says. "There are no weird 
imports or deep catalog, so there 
is no room for us." 

into other home entertainment software lines, 
lifestyle merchandise and accessories. 

Trans World Entertainment (TWE), in diver- 
sifying its product line, has seen music fall from 
75% of the chain's revenue in 2002 to 59% in 

2003. Conversely, the chain views 
videogames, which comprise 7% of 

its revenue, as a growing business, 
even though the category's sales 
declined 9% last year compared 
with 2002. 

TWE executive VP /CFO John 
Sullivan recently attributed the 
sales slide to maturing platforms 
and the postponement of 
expected new releases. 

TWE divisional merchandise 
manager Mark Higgins expects 
this year's sales to get a boost 
from the release of such strong 
titles as "Grand Theft Auto: San 

Andreas" and "Final Fantasy XL" 
Price cuts in hardware should also drive 

sales. XBox, for instance, dropped to a $149.99 
list April 1. 

A STRONGER PRESENCE 

Still, videogames continue to 
move into the traditional music 
and video retail channels. 

"These traditional retailers rec- 
ognize that [videogames] are an 
increasingly central part of the 
home entertainment market," 
says Doug Lowenstein, president 
of the Entertainment Software 
Assn., whose members represent 
more than 90% of U.S. game- industry sales. 

"Music retailers, in particular, must look at 
hot segments like games to stay competitive," 
he adds, as they now view games as a way to 
draw traffic and generate revenue. 

Most merchants surveyed claim videogames' 
growth has not cut into their music presence. 
However, they acknowledge that they are selling 
less music in general because of the diversification 

CONSOLES DOMINATE 

Some small retailers claim the videogame 
business is set up for the big boxes. 

"The hot titles are completely subject to allo- 
cation, so vendors can play games with you all 
day long," Dreese says. "You can be out of a hot 
title for weeks on end, and Best Buy will have [it] 

stacked deep in an endcap [the whole time]." 
Focusing on hits is not the way to succeed in 

videogames, says Victor Fuentes, Hastings 
Entertainment senior director of video, 

videogame and computer software. 
Instead, retailers should explore all 

opportunities, including budget 
and used titles. 

The gaming business is already 
bigger than the home video busi- 
ness, according to Fuentes. And 
with new platforms expected from 
Sony and Microsoft during the 
next two years, the industry 
should continue to grow. 

Amid that growth, console 
software remains dominant in 
the videogame marketplace. 

"The gaming manufacturers 
saw explosive growth on consoles 

and placed all of their development [efforts] 
there," Fuentes notes. "There are a lot of com- 
puters out there, so there could be more of a PC 
market. We are getting the sense that there will 
be more PC games this year than last." 

But consumer demand may not keep pace. 
"Let's face it," Fuentes says, "the console mar- 
ket has done so well because the garners prefer 
that platform." 
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Retail 
Synergy Swings, Adding Jazz Labels To Its Roster 

Synergy Distribution in Denver 
has picked up a raft of new labels 
during the first four months of 
2004 -many of them boutique, 
artist -owned jazz imprints. 

The new companies include 
Passin' Through Records, 
operated by reed player Oliver 
Lake; guitarist Dom 
Minasi's CDM 
Records; Laughing 
Horse Records and 
Amazon Records, run 
by singers Lisa 
Sokolov and Angela 
Hagenbach, respec- 
tively; and pianist 
David Garfield's 
Creatchy Records. 

Also new to the Syn- 
ergy roster are Smalls 
Records, an imprint devoted to music 
cut at the like -named New York 
club; Joachim Becker's label Zoho 
Music; and Planet Arts Records. 

Synergy recently picked up 
Santa Monica, Calif. -based Sover- 
eign Artists, which bows in June 
with Heart's new album (Billboard, 
April 10). 

NUMERO UNO: Some Web -only indie 
labels are groovier than others. 

One such label is Numero Group. 
The Chicago-based company is run 
by two self- described "recovering 
record guys ": former Rykodisc A &R 
director /product manager Ken Ship- 
ley and ex -DDB and Leo Burnett ad 

The 
Indies. 

By Chris Morris 
cmorris @billboard.com 

man Tom Lunt. 
Numero debuts with two snazzy- 

looking packages. "Eccentric Soul" 
is devoted to obscure and marvelous 
R &B singles issued in the '70s on 
the Columbus, Ohio, label Capsoul. 

"Antena" rereleases prescient 
1981 sides by a French band of the 
same name that anticipated the 

Stereolab sound. 
Next up is a three -CD power -pop 

box, "Yellow Pills." 
This is the model for how product 

from Web labels should look and 
sound. Titles are available exclusively 
from numerogroup.com. 

RISING IN THE WEST: Bill Kennedy 
has been named West Coast senior 
sales director for Koch Entertain- 
ment Distribution. 

Kennedy was most recently VP of 
sales for Alternative Distribution 
Alliance (ADA); he exited that post 
when ADA underwent a round of cuts 
in early March (Billboard, March 27). 

He is based in Los Angeles and 
reports to VP of sales and marketing 
Rob Scarcello. 

Vernon McNemar, Koch's San 
Francisco -based West Coast sales 
director, left the company April 19. 

McNemar is seeking other 
opportunities and can be reached at 
415 -664 -2579. 

FAVORITE OLD CHESNUTTS: New 
West Records in Beverly Hills has 
acquired the first four albums by 

Athens, Ga., singer /songwriter Vic 
Chesnutt. The label will reissue the 
titles June 15. 

CHESNUTT: REISSUING FIRST FOUR ALBUMS 

New West acquired the albums 
"Little" (1990),' West of Rome" 
(1992), "Drunk" (1993) and "Is the 
Actor Happy ?" (1995) -from the Los 
Angeles independent label Texas 
Hotel Records. 

Each title also will contain at least 
five unreleased tracks from Ches- 
nutt's personal collection; "Drunk" 
will include nine bonus cuts. 

"Little" will feature new liner 
notes by R.E.M.'s Michael Stipe, 

who produced the album. Ian 
Mackaye of Fugazi will pen the 
liner notes for "Drunk." 

New West is distributed by RED. 

HOT SHOT: Navarre Corp. in New 
Hope, Minn., has signed an agree- 
ment for exclusive North American 
distribution of New York -based hip - 
hop label Sure Shot Recordings. 

The deal takes effect June 1 with 
the release of "Rahzel's Greatest 
Knock Outs" and Saigon's "Warning 
Shots." Consequence's "Take Em to 
the Cleaners" arrives June 22. 

Sure Shot's records were previously 
issued under licensing deals. 

CRASHING INTO CAROLINE: Phoenix- 
based metal/hard rock label Crash 
Music has signed a new, exclusive 
U.S. distribution deal with Caroline 
Distribution in New York. Crash was 
formerly handled by Innovative Dis- 
tribution Network. 

The first releases under the new 
agreement, Mortician's "Zombie Mas- 
sacre Live," " ivilight Opera's "The 
End of a Halcyon Age" and lllogicist's 
"Subjected," are due in July. 

Merchants Welcome JumpStart Makeover 
Although it raised prices, the 

Universal Music Group stuck to the 
spirit of JumpStart when it 
revamped the program recently. 
UMG still charges the lowest front- 
line wholesale prices of any major, 
at $9.49 and $10.35. List price in 
both cases is $13.98. 

At the other majors, 
wholesale prices on 
frontline releases range 
from $12.02 to $12.07, 
and even with discounts 
and cooperative advertis- 
ing dollars, such titles 
carry an average cost of 
$10.50 to $10.70, Retail 
Track estimates. 

In a letter to accounts 
detailing the JumpStart 

about its execution, and only some 
applauded the concept. 

But thanks to UMVD's initial 
tweaking of JumpStart and its 
recent makeover, let's just say 
merchants have undergone an 
attitude adjustment. Most apply 

Retail 
Track.. 

By Ed Christman 
echristman@billboard.com 

changes, Universal Music 
& Video Distribution said it has "seen 
a lift in the sales" of its product 
because of the program. Executives at 
the other majors, who have watched 
the program closely, think not. They 
appear to be no closer to following 
in UMVD's footsteps than they were 
when the company announced 
JumpStart last September. 

While executives at the other 
majors wonder how UMVD can 
afford to maintain JumpStart, the 
tide is turning for retailers. 

Most of the big -box merchants 
liked the program from the get -go, 
even if some of them didn't like the 
way it was rolled out. Music 
specialty accounts, however, almost 
universally harbored grievances 

the lower prices selectively to 
UMG titles, so instead of squeez- 
ing their margins, JumpStart is 
enhancing their profits. 

If a title decreased $3 thanks to 
JumpStart, "we may have passed on 
$2," Value Central Entertainment 
president Rob Perkins says. "With 
the uptick in margin, it gives retail 
a model with a better chance for 
success. It's not a bad thing for the 
labels if their retailers get a boost in 
profit margins." 

In revamping JumpStart, UMVD 
executives consulted extensively 
with the account base to win back 
points lost the first time around. 
They earned even more points for 
sticking to the spirit of the pro- 

gram, surprising many merchants 
who had feared a return to the 
$18.98 list price. 

Some still worry about this possi- 
bility. "My question is, will we see 
more new releases come out at 
$18.98 ?" Alliance Entertainment 
CEO Alan Tuchman asks. 

In general, one -stops are the 
least enthusiastic about Jump- 
Start. They say the latest price 
increase will tighten their already 
squeezed margins. 

"When JumpStart first came out, 
I loved the idea because it put 
everybody on a level playing field," a 
one -stop executive says. "But the 
minute they conceded to the racks 
and subsidized Wal -Mart, I hated it. 
It was wrong." 

The executive is referring to the 
servicing fee that sources say UMVD 
pays to racks that sell discount 
department stores. UMVD execu- 
tives have declined to comment on 
this topic. 

With the changes to JumpStart, 
retailers' only remaining point of 
contention appears to be UMVD's 
promise to triple consumer adver- 
tising. Most merchants say they are 
still waiting for the company to 
make good on that promise. 

Even a JumpStart supporter like 
Amarillo, Texas-based Hastings 
Entertainment questions UMVD's 
advertising plans. Hastings VP of 
purchasing Steve Hicks says the 
chain does not benefit from the 
national advertising UMG relies on, 

because Hastings' stores are mainly 
in secondary and tertiary markets. 

Tower Records has received 
plenty of advertising support via 
tags, but executive VP Kevin Cas- 
sidy wishes there was a more "coop- 
erative spirit" on the marketing 
side. He isn't asking to control 
placement of ads tagging Tower, he 
says, but would like "input into the 
feel and design of [such] ads." 

Gallery of Sound VP Joe 
Nardone Jr. says the Wilkes Barre, 
Pa. -based chain has been a big fan 
of JumpStart from the beginning, 
"except for the difficulty in mar- 
keting developing artists. Also, 

tour -support advertising has 
been difficult. It's twice as hard 
to do things." 

In Nashville, Music City VP of 
retail Scott "Perk" Perkins 
complains that he sees most tags 
go to competitors. 

While JumpStart pricing 
requires that merchants provide a 
certain number of promotional 
opportunities for UMVD titles, "they 
are obviously not policing any- 
body," Perkins says. "So why should 
I worry about them policing me? 
Maybe if I defy enough of their poli- 
cies, they will put tags for me in 
Rolling Stone." 

AOL Music: Total Monthly Streams 
Top Audio 

1 USHER' 

Top Video 
1 D12 & EMINEM 

Yeah! LAFACE/ZOMBA 4,290,341 My Band INTERSCOPE 3,145,891 
2 WILLIAM HUNG 2 BRITNEY SPEARS 

She Bangs KocH 3,288,056 Everytime JIVE 2,767,976 
3 USHER "' 3 USHER i 

Burn LAFACE/ZOMBA 3,093,035 Yeah! LAFACE/ZOMBA 1,457,497 
4 D12 & EMINEM 4 OUTKAST' 

My Band INTERSCOPE 2,081,528 Roses LAFACE/ZOMBA 1,447,641 
5 MARIO WINANS 

I Don't Wanna Know no BOY 1,184,530 
5 USHER'*, 

Yeah! LAFACE/ZOMBA 1,106,280 
6 JESSICA SIMPSON 6 J -KWON 

Take My Breath Away COLUMBIA 1,044,736 Tipsy SO SO DEF/ZOMBA 977,082 
7 EAMON 7 BRITNEY SPEARS 

Don't WantYou Back RYE 967,877 Toxic JIVE 970,271 
8 AVRIL LAVIGNE 8 EAMON 

Don'tTell Me RCA 726,862 Don't WantYou Back RE 907,034 
9 BRITNEY SPEARS 9 NORAH JONES 

Toxic BYE 461,967 What Am I toYou }TM BLUE NOTE 644257 
10 BRITNEY SPEARS 10 AVRIL LAVIGNE' 

Everytime JIVE 356,428 Don'tTell Me RCA 611,412 

* First Listen /FirstView "" Live From Broadband Rocks ' Artist of the Month TM Breaker Artist "t Sessions @AOL 

Source: AOL Music for four weeks ending April 22, 2004 
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Billboard TOP KID VIDEOIM 

Sales data compiled by L Nielsen 
VideoScan 

TITLE 
LABEL/DISTRIBUTING LABEL & NUMBER 

,- 
cc á 

1 3 

=1 FNUMBER1 .4151 5 Weeks At Number 1 

THE LION KING 1 1/2 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31203 

2004 24.98 

2 1 DORA'S EGG HUNT 
PARAMOUNT HOME ENTERTAINMENT 75423 

2004 9.98 

3 4 WINNIE THE POOH: SPRINGTIME WITH ROO 
WALT DISNEY HOME ENTERTAINMENT / BUENA VISTA HOME ENTERTAINMENT 32080 

2004 22.98 

4 5 DORA THE EXPLORER- DORA'S PIRATE ADVENTURE 
PARAMOUNT HOME ENTERTAINMENT 79583 

2004 9.98 

5 7 WHAT'S NEW SCOOBY DOO? SAFARI SO GOOD 
WARNER HOME VIDEO 02390 

2004 14.98 

6 12 SPONGEBOB GOES PREHISTORIC 
PARAMOUNT HOME ENTERTAINMENT 79543 

2004 9.98 

7 17 HOME ON THE RANGE - SING ALONG SONGS 
WALT DISNEY HOME ENTERTAINMENT/ BUENA VISTA HOME ENTERTAINMENT 62352 

2004 14.98 

8 11 DORA THE EXPLORER - RHYMES AND RIDDLES 
PARAMOUNT HOME ENTERTAINMENT 79053 

2003 9.98 

9 13 SPONGEBOB SQUAREPANTS - THE SEASCAPE CAPERS 
PARAMOUNT HOME ENTERTAINMENT 75553 

2004 9.98 

10 10 SESAME STREET: WHAT'S THE NAME OF THAT SONG? 
SONY WONDER /SONY MUSIC ENTERTAINMENT 57253 

2004 9.98 

17 19 CITY OF LOST TOYS 
PARAMOUNT HOME ENTERTAINMENT 875413 

2003 9.98 

12 22 KIM POSSIBLE -STICH IN TIME 
WALT DISNEY HOME ENTERTAINMENT/ BUENA VISTA HOME ENTERTAINMENT 6295 

2004 14.98 

13 2 
_ 

HERE COMES PETER COTTONTAIL 
SONY WONDER/SONY MUSIC ENTERTAINMENT 54187 

1971 9.98 

14 18 COLD SPAGHETTI WESTERN 
HIT ENTERTAINMENT 02518 

2004 12.98 

15 14 BABY EINSTEIN: BABY MACDONALD 
WALT DISNEY HOME ENTERTAINMENT / BUENA VISTA HOME ENTERTAINMENT 33114 

2004 14.98 

16 20 THOMAS & FRIENDS- BEST OF GORDON 
ANCHOR BAY ENTERTAINMENT 01325 

2004 12.98 

17 TOM AND JERRY: WHISKER'S AWAY 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 65718 

2003 6.98 

18 ' LEAPFROG: LETTER FACTORY VIDEO 
WARNER HOME VIDEO 34354 

2003 8.98 

=19 23 BARNEY MOVIN' AND GROOVIN' 
HIT ENTERTAINMENT 02091 

2004 12.98 

2C '' 
- 

DORA'S BACKPACK ADVENTURE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 8 76853 

2002 9.98 

-21 25 DORA THE EXPLORER: WISH ON A STAR 
NICKELODEON VIDEO /PARAMOUNT HOME ENTERTAINMENT 874673 

2001 9.98 

22 24 THE LAND BEFORE TIME X THE GREAT LONGNECK MIGRATION 
UNIVERSAL STUDIOS HOME VIDEO 61408 

2003 14.98 

23 HOT WHEELS: WORLD RACE 
ARTISAN HOME ENTERTAINMENT 14.933 

2003 14.98 

24 ELMO'S WORLD: WAKE UP WITH ELMO 
SONY WONDER /SONY MUSIC ENTERTAINMENT 54268 

2002 9.98 

25 6 ELMO'S WORLD: SPRINGTIME FUN 2002 9.98 
SONY WONDER /SONY MUSIC ENTERTAINMENT 54181 

2004 

2 
Vf Fz 
1 

24.111111111 
3. 
4 
5, 

6 
7' 

Si 
9' 
10 
1" 
12 
13 
14 
15 

- 141 

3 

5 

2 "d PI= 
©MIN 
©1AMIa021O4:1/:1YialaiaU:11M111145IdU111M,M4'/dAbYlNq.11ia9121u17V141.4!AIMMI 
KENN 
DL14141fJItl:It944ir1H:la:11*Y1:I11,y:1e111bI6X9#11, 
IIIM1MBiRf:FYIUa4E14 0IMIL1 Iriil 
®:LU4112d_114111H:lIN:IMI9I111F1:IlalAlló411a;12DI9a4h6YdYm1i11 
III'111111ftyWP14I:Ia1Ai11J:t1a;llN:1:11:/HUn4N11N1IIIImmgn. EN= 
ECM/ EN_ 

Billboard RECREATIONAL SPORTS DVD 
Sales data compiled by i1/4,,, Nielsen 

VldeoScan 

TITLE PROGRAM SUPPLIER & NUMBER 

TM 

Ú 
á 

24.98 

;`'.` NUMBER 1 'e,`- 6 Weeks At Number l 

WWE: THE MONDAY NIGHT WAR SONY MUSIC ENTERTAINMENT 56592 
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CKY - THE TRILOGY VENTURA DISTRIBUTION 14032 29.98 
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1 1 

Billboard HEALTH &FITNESS TM 

Ú 
á 

19.98 

Sales data compiled by % Nielsen 
VideoScan 

TITLE PROGRAM SUPPLIER & NUMBER 

'et NUMBER 1 tet 15 Weeks At Number 

BILLY BLANKS' TAE -BO CARDIO 6000TIMES HOME VIDEO 02945 

é 2 THE METHOD PRATES: TARGET SPECIFICS CURRENT WELLNESS 30840 12.98 

- 5 LESLIE SANSONE: WALK AWAY THE POUNDS GODOTIMES HOME VIDEO 02642 1198 
e 3 CRUNCH - FAT BURNING PILATES ANCHOR BAY ENTERTAINMENT 12685 9.98 

6 LESLIE SANSONE: GET UP & GET STARTED GOODTIMES HOME VIDEO 330210 9.98 

E 

E 

4 PILATES FOR DUMMIES ANCHOR BAY ENTERTAINMENT 10948 9.98 

7 THE RRM- COMPLETE AEROBICS &WEIGHT TRAINING 1201C4I 0000TIMES HOME VIDEO 02903 1998 
11 CRUNCH: PICK YOUR SPOT PILATES ANCHOR BAY ENTERTAINMENT 12273 9.98 

4 

1 

10 FAT BLASTING YOGA -21 DAYS TO A HEALTHY BODY ARTISAN HOME ENTERTAINMENT 13166 14.98 

9 BASIC YOGA FOR DUMMIES ANCHOR BAY ENTERTAINMENT 11586 9.98 

11 12 LEISA HARTS FIT MAMA - PRENATAL WORKOUT GOLD HILL HOME VIDEO 00756 14.98 

12 13 PILATES - BEGINNING MAT WORKOUT GAIAM VIDEO 63134 14.98 

13 18 PILATES FOR ABS GAIAM VIDEO 369193 9.98 

13 16 PILATES YOGA TWO -PACK ARTISAN HOME ENTERTAINMENT 61294 19.98 

15 
15 i 

17 
18 

17 CRUNCH - CARDOSALSA ANCHOR BAY ENTERTAINMENT 12583 1498 

15 
LESLIE SANSONE: HIGH CALORIE BURN 000DTIMES HOME VIDEO 430210 998 

L BARON BAPTISTE: POWER YOGA LEVEL 1 GNOMES HOME VIDEO 76878 14.98 

10 MINUTE SOLUTION ANCHOR BAY ENTERTAINMENT 10975 9.98 

12 '. 19 l TAE -BO FLEX GOODTIMES HOME V10E002946 12.98 

23 15- MINUTE WORKOUTS FOR DUMMIES ANCHOR BAY ENTERTAINMENT 12581 14.98 

Top Kid Video and Health & Finless video refers to VHS sales. Recreational Sports refers to DVD sales. IRMA gold certification for sale of 125,99 
snits or a dollar volume of S9 million at retail for theatrically released programs, 25,030 units and $1 million at suggested retail for nontheatrica 
Odes OIRMA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released programs, or 5000E 

units or I2 million at suggested retail for nontheatrical tides. ©2004, VNU Business Media, Inc. and Nielsen VideoScan Inc. All rights reserved. 

Retail Picks 
Q4 DVD Hits 
BY JILL KIPNIS 

LOS ANGELES- Retailers already 
have high hopes for DVD sales in the 
upcoming fourth quarter. 

Each Christmas buying season 
"seems to get better and better for 
DVD sales," says Brian Lucas, 
spokesman for the Minneapolis - 
based Best Buy chain. "This year will 
be no exception." 

Given the usual three- to five - 
month window between a film's the- 
atrical and DVD debuts (Billboard, 
May 3, 2003), retailers are starting to 
predict which summer theatrical 
releases will be hits on DVD. 

"Retail success is usually based on 
box -office success, and this sum- 
mer's movies are going to be big," 
Lucas says. 

'SHREK 2': THIS YEAR'S 'FINDING NEMO'? 

Sequels, action/adventures and 
epics top retailers' lists for potentially 
high DVD sales come holiday time. 
The most -cited titles are Dream - 
Works' "Shrek 2," opening May 21; 
Columbia's "Spider -Man 2," expected 
July 2; and Universal's "Van Helsing," 
debuting in theaters May 7. 

The just -released "Kill Bill Vol. 2" 
(Miramax) and "The Passion of the 
Christ" (Fox), in theaters since Feb. 
25, are also top picks. 

Dave Nighbert, video buyer for the 
Tower Records store in New York's 
Lincoln Center neighborhood, notes 
that because "Shrek" was "huge" on 
DVD, the sequel "should do just as 
well the second time around. I sus- 
pect ` Shrek 2' will also fill the 'Find- 
ing Nemo' slot this year." 

Other potential DVD hits, accord- 
ing to retailers, are "Troy" (May 14, 
Warner Bros.), "Harry Potter and the 
Prisoner of Azkaban" (June 4, Warn- 
er Bros.) and "King Arthur" (July 9, 
Buena Vista). 

These event -style movies make for 
attractive DVDs, retailers say, because 
of the extra feature possibilities for 
the discs. 

The fourth quarter has consistently 
been the time the video industry sets 
sales records because of such block- 
buster DVD releases. 

In addition to new theatrical 
releases, retailers are expecting huge 
sales for two key catalog titles: "Star 
Wars Trilogy" (liwentieth Century Fox 
Home Entertainment), which arrives 
Sept. 21 (Billboard, Feb. 21), and the 
extended edition of "The Lord of the 
Rings: The Return of the King" (New 
Line Home Entertainment), which 
arrives in the fourth quarter. 
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Billboard TOP MUSIC 
Sales data compiled by 

v Nielsen 
SoundScan 

TITLE 
LABEL / DISTRIBUTING LABEL & NUMBER 

VIDEOSTM 

Principal 
Performers 

o 
cn u 
á á 

1 

Ç NUMBER 1 's3 Weeks At Number 

LIVE & OFF THE RECORD EPIC HOME VIDEO /SONY MUSIC ENTERTAINMENT 91109 Shakira 18.98 DVD 

DEJANDO HUELLA FONOVISANNNFASAL MUSIC & VIDEO DIST351249 COnjuntoPrimevera 17.98 CD/D VD 

2 IN THE ZONE JIVE20MBAVIDEO/BMG VIDEO 59387 Britney Spears 19.98 DVD /CD 

4 3 LIVE IN TEXAS WARNER MUSIC VIDEO 48E63 Linkin Park 21.98CD/DVD 

4 COME FLY WITH ME REPRISE MUSIC VIDEO /WARNER REPRISE VIDEO M683 Michael Buble 2.98DVD/CD 

LUNCH BOXES & CHOKIIT COWS EMPIRE MUSICAn45N9M86FASIL MUSIC 8 VIDEO DSr49BB The Spooky Kks 18.98CD/DVD 

5 LARBRA THE CONCERT LNEATTHE MGM GRAND CauBUMMME0SOMMUKB rleMINLIM9Dn BdlhaSketad 14.98 DVD 

6 PART II M RECORDS 02376 Lil Jon & The East Side Boyz 11.98 CD/DVD 

7 PAST PRESENT & FUTURE GEFFEN HOME 9DEDNNNERSAL MUSIC &VIDEODISLWI041 Rob Zombie 18.98CD/OVD 

MUSIC OF MASS DESTRUCTION SANCTUARY/BMO VIDEO B/6B8 Anthrax 22.98 DVD 

3' 

YOU DO YOUR THING COLUMBIA MUSIC VIDEO/SONY MUSIC ENmRAINMER5KB1 Montgomery Gentry 7.98 DVD 

9 THEBESEOFWIERFMBEYOEDTFEGREATSOUDNIWCONROYS 'VUSARIBSEBTM9484ENaOTN Pata 18.98CD/DVD 

8 THE REEL ME EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 90767 Jennifer Lopez 13.98 DVD/CD 

10 ROAD CASE BNNBMG VIDEO 59782 Kenny Chesney 6.98 DVD 

5 12 LEO ZEPPEUN 10 ATLANTIC VIDEO 970198 Led Zeppelin 29.98 DVD 

6 14 WHEN THE SUN GOES DOWN BNNBMG VIDEO 57mB Kenny Chesney 6.98 DVD 

7 13 THE COMPLEX ROCK TOUR UVE LAVAWARNER MUSIC VIDEO 53138 Blue Marl Group 14.98 DVD 

;. 

15 

11 

MILKSHAKE ARISTA RECORDS INCJBMG VIDEO 54243 Kelis 12.98 DVD 

VIDEO CAPTUREDEVICE1991.20O1 GEFENHOMENOEONNNEROAL MUSIC 8V10E006TOTda WBezer 19.98 DVD 

16 MTV UNPLUGGED COLUMBIA MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 58516 Bob Dylan 14.98 DVD 

18 COLDPLAY UVE 2003 a 
CAPITOL VIDEO 99014 Coldplay 24.98 DVD /CD 

22 G3: LIVE IN DENVER EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 57319 G3 14.98 DVD 

1 20 NUMBER ONES EPIC MUSIC VIDEO/SONY MUSIC ENTBRTAINMENT 56999 Ifachael Jackson 14.98 DVD 

24 ONLY YOU CONCERT: UVE FROM QUEBEC CRY mLIMA mummer M>scmnrrae mr9615 If111y Card, Jr. 14.98 DVD 

21 LIVE ATDONINGTON' EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 569W AC /DC 14.98 DVD 

6 31 UP! UVE IN CHICAGO MERCURY NOSIMLLE VIDEO/UNIVERSAL MUSIC &v10E0007.0119a ShalliaTwdin 19.98 DVD 

27 19 BILL GAITHER' S ALINE FAVORITE HOMECOMING SONGSANDPFBFORM4NCESVOLUME1 rdmee6CwssiM BIG*: 14.98 DVD 

28 CONCERT FROM MADISON SQUARE GARDEN COLUMBIA MUSIC VIDEO 5ame Marc Anthony 14.98 DVD 

25 THE COMPLETE MASTERWORKS A' EPIC music VOE000NY MUSIC ENTEMANMENT8n Tenacious!) 19.98 DVD 

32 

30 LA HISTORIA CONTINUA.. FONOVISMJNNERSALMOTC &VIDEODIST35030 Marco Antonio Sot 1698CD/DVD 

ART OF UVE OANCTOARY/BMG VIDEO 76 Oueensryche 24.98 DVD 

26 UVE IN SAN DIEGO COLUMBIA MUSIC VIDE050NY MUSIC ENTERTAINMENT 99352 Switchfoot 14.98 OVO 

33 27 CONCERT FOR GEORGE A' RHINO HOME VIDEO 70241 Various Artists 29.98 DVD 

34 23 ARCOIRIS MUSICAL MEXICANO2034uNvEHSatIATwoovtro es MUSIC a VIDEO OSr21Dm VaiasMlflsls 16.98 CD /DVD 

35 29 BEST OFSHERYL CROW. THE VIDEOS A &M WU/UNIVERSAL MUSIC&VIDEODST13® Sheryl Crow 14.98 DVD 

36 20 GREATEST HITS UNNERSALLABNOAINNERSAL MUSIC &NDEODIST.210235 GNpoMojado 11.98CD/DVD 

38 THE BEST OF JEFf FOXWORTHY: DOUBLE WIDE, SINGLE MINDED 86INOHO,&WeSr JefFoMalty 18.9B CD/DVD 

32 RUSH IN RIO ° ANTHEM2 OE VISION VIDEO/UNIVERSAL MUSIC & VIDEO DIST.431010 Rush 29.98 DVD 

39. ULTIMATE MANILOW! UVE FROM THE KODAK THEATER EMEV1DEO95EII Barry Mariam 19.98 DVD 

40 ̀ 34 FIRST U.S. VISIT A' CAPITOL VIDEO 99349 The Beatles 24.98 DVD 

O HIAA gold can. fors les of 25,000 MDILS for video singles: RIAA gold cart for sales of 50,000 antis (or SF or LF rodeos; La RIAn platinum cart for 

sales of 50,000 units for ides singles; RIM platinum cert for sales of 100.000 units for SF or LF videos; O RIM gold cert. for 25,000 units for SF or LF 

videos certified prior to April 1, 1991; RIPA platinum cert. for 50,000 u^s for SF or LF videos certified prior to April 1, 1991. 03 2004, VNU Business 
Media, Inc. and Nielsen SoundScan Inc. All rights reserved. 
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The Los Angeles Chapter of the Recording Academy® 
presents 

2004 
LOS ANGELES CHAPTER 

RECORDING 

ACADEMY 
MEMBERSHIP 

AWARDS 
HONORING 

ELMER BERNSTEIN 

EARTH, WIND & FIRE 

JIMMY JAM & TERR Y LEWIS 

with the prestigious Governors Award in recognition of their creative 
and artistic talents and their service to the Recording Academy 

Tuesday, June 8, 2004 
The Beverly Hills Hotel 

on Sunset Boulevard 

11:00 am - 12:00 pm Cocktail Reception 
Lunch and Awards Presentation to follow 

For table reservations and tribute book advertising information, 
please contact the Los Angeles Chapter of the Recording Academy 

at 310.392.3777 or visit wwwgrammy.com /losangeles.aspx 

SWEET HONEY IN THE ROCK: INTOTHE FUTURE 

Busy Bees Still 
Make Sweet Honey 
Sweet Honey in the Rock still 

flows sweetly, even with the retire- 
ment in February of its beloved 
founder, Bernice Johnson Reagon. 

The legendary female African - 
American a cappella ensemble takes 
its name from Psalm 81's promise to 
a people of being fed by honey out of 
a rock. 

It was formed in 1973 by Reagon, 
who had served in the original SNCC 
(Student Non - Violent Coordinating 
Committee) Freedom Singers -the 
historic vocal group that emerged 
during the '60s civil rights movement. 

Returning to the fold now after a 
27 -year absence is founding member 
Louise Robinson, who performed in 
such Broadway and off -Broadway 
productions as "Ain't Misbehavin' " 

during the interim. 
The reconsti- 

tuted group's 
April 17 concert 
at the New Jersey 
Performing Arts 
Center in Newark 
led off with the 
"Sweet Honey in 
the Rock" refrain 
from its 1976 
self -titled debut 
album, followed 
by an updated 

hip -hop, ancient lullabies and jazz 
improvisation), but "all the messages 
and ideas and stances that Sweet 
Honey has held and shared with the 
public over the last 30 -odd years" - 
specifically the struggle for justice. 

"With the new ensemble, we're 
remembering the past and moving 
on to the future," Maillard continues. 
"We're creating new sounds but 
always being sure that fans of Sweet 
Honey past, present and future recog- 
nize that there is a continuum from 
all the formations of the group." 

Maillard says that "Trust" will be 
recorded and utilized as a promo- 
tional tool for performing arts buy- 
ers, concert promoters and radio 
programmers and will also be sold in 
a limited edition at Sweet Honey 
concerts in the fall. 

Words& 
Music. 

By Jim Bessman 
jbessman@billboard.com 

version of long- 
time member Nitanju Bolade Casel's 
"A Tribute" (from 1993's "On the 
Journey "), which documents and cel- 
ebrates Sweet Honey's extraordinary 
history-now involving 22 members 
altogether -while invoking Reagon's 
continuing legacy. 

But the show's finale was "Trust," 
a new song written by founding 
member Carol Maillard. 

"Trust in your blessings, and all 
will flow like sweet honey from heav- 
en," Maillard says, reciting a key lyric 
in her song. 

"It's another expansion of the idea 
of who Sweet Honey is," she adds, 
signaling not only the broad reper- 
toire of traditional and original 
music largely shaped by the sacred 
music of the black church (and 
including blues, spirituals, gospel 
hymns, rap, reggae, African chants, 

Meanwhile, longtime member 
Ysaye M. Barnwell reports that the 
group will collaborate in composing 
a piece for the 40th anniversary of 
the Washington Performing Arts 
Society, to be performed with the 
Children of Gospel and the Men and 
Women of Gospel in 2005. 

Additional collaborations with the 
likes of Bobby McFerrin, André 
Watts and Cuban composer Jose 
Maria Vitier are being discussed. 

Sweet Honey, which records for 
Earthbeat Records, appears on "Cre- 
ole Bred," Vanguard's May 11 CD 
tribute to Creole and zydeco music. 

As they continue in their 30th 
anniversary year, they're the focus of 
award -winning filmmaker Stanley 
Nelson, who is preparing a documen- 
tary to be aired later this year on 
public TV. 
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51 
Belgian singer 
Xandee takes 
on the 
Eurovision 
Song Contest 
with domestic 
hit `1 Life' 

52 
Eminem's rap 
crew D12 is 

the first act 
to top New 
Zealand's 
revamped 
singles chart 

UNITED KINGDOM / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA 

Sarah McLachlan 
was one a-tist who 
voiced support for 
FACTOR daring 
the recent 
Juno Awards. 

Canadian Iniliegllold 
Breath For FACTOR 

BY LARRY LeBLANC 

TORONTO- Canada's independent sector is nerv- 
ously awaiting the renewal of federal go-rernmmt 
funding for the Foundation to Assist Canadian -a1- 
ent on Records (FACTOR). 

FACTOR, a major source of funding for Canada's indie 
sector, is set to expire March 31, 2005. The Toronto-based 
nonprofit organization distributes finding from the 
Department of Canadian Heritage and contributions from 
Canada's radio broadcasters to encourage the deve:op- 
ment of domestic talent. 

It provides loans and grants to Canadian-owned or - 

controlled companies and to Canadian artist, songwrit- 
ers and producers. 

Since 1986, FACTOR has provided more than $71 mil- 
lion Canadian ($52 million) in funding support from both 
sources. The government's current contribution to FAC- 
TOR -under a one -year extension -is $8.1 million Cana- 
dian ($5.9 million). Sponsoring radio broadcasters have 
contributed $4 million Canadian ($2.F. millien). 

Canadian heritage minister Hélène Chalifour- Scherrer 

met with music - industry associations, artists and song- 
writers to discuss the funding issue during be annual Juno 
Award weekend in Edmonton, Alberta (Billboard, May 1). 

During the Juno presentations, numerous artists - 
including Nettwerk's Sarah McLachlan -voiced support 
for FACTOR in acceptance speeches. FACTOR is a bedrock 
of Canada's music industry, and man 3. artists have benefit- 
ed from its financial support during the past two decades. 

Asked in the House of Parliament April 21 if the govern- 
ment was willing to provide sustainable funäng to FACTOR, 

Chalifour -Scherrer said, "This government remains very 
committed to Canadian artists, and I will Ensure that they 
have the necessary tools to continue succeeding both nation- 
ally and internationally with sustainec long -term funding." 

Canadian music industry figures are encouraged by the 
minister's declaration-even if it was short on details. 

Bernie Finkelstein, president of True North Records 
in Toronto, says, "The minister is clearly saying she and 
the government are committed to long-term funding. 
Given that the principal tcol for [ industry] funding is 
FACTOR, I think that's a commitment for long -term 

(Continwd on page 52) 

Bonton Breakup 
Gets Under Way 
Czech Giant Finalizes Sale Of Film, Video Co. 

BY MARK ANDRESS 

PRAGUE- Leading Czech entertain- 
ment group Bonton is finalizing the 
sale of its film and video arm Bon - 
tonfilm under a wholesale corporate 
dissolution. 

lino years ago, Bonton announced 
it was looking to split itself up as "the 
best way to maximize shareholder 
value" (Billboard, June 29, 2002). The 
divestment of Bontonfilm is the most 
significant step to date in that process. 

Bonton is currently finalizing the 
sale of its music retail 
chain, Bontonland, 
which is the only 
operation of its kind 
in the country. It ex- 
pects to sell its most 
prized musical asset, 
classical and pop 
record label Supra - 
phon, this summer. 

"Supraphon has 
such a big catalog here 
and a great pop reper- 
toire that any record 
company could merge 
their operations here 
with Supraphon, save 
money and emerge a 
lot stronger," Bonton 
president/chief execu- 
tive Mick Hawk says. 

LUCRATIVE VENTURE 
Bontonfilm was 

the group's most luc- 
rative unit, according to Hawk. 

The company had 2003 revenue of 
"at least $30 million," he says. It also 
claimed a Czech market share of more 
than 30% of revenue from theatrical 
releases in the Czech Republic and 
more than 50% in value terms of the 
country's DVD and home entertain- 
ment market No independent figures 
are currently available to back up 
Hawk's claims. 

Bonton is selling Bontonfilm 
through a management buyout fund- 
ed by an international private equity 
firm. Current Bonton managers will 
own 20 %; the as- yet -unnamed equity 
firm will own the rest. Conclusion of 
the deal is imminent, Hawk says. 

Czech jazz musician /composer 
Martin Kratochvil spearheaded Bon - 
ton's 1990 launch. He became chair- 

man of the group, which at its peak 
had 21 subsidiaries. 

The company swiftly established 
itself as the republic's premier multi- 
media player. Its major shareholder, 
with a 36.37% share, is U.S.-based pri- 
vate equity fund Bancroft Eastern 
Europe Fund. It bought into the com- 
pany in late 1999. 

Other sizable shareholders include 
Kratochvil; his co- founder, Michael 
Kocab; UBS AG (London) and UBS 
(Luxembourg). 

er 2001, Bonton moved 
toward a breakup by 
launching talks with 
various investment 
banks. With the film 
arm sold, the group's 
market -leading Bon - 
tonland chain of 20 
stores in the Czech 
Republic is next. 

A deal with "a pri- 
vate Czech individ- 
ual" is close to com- 
pletion, Hawk says. 

The chain had 
2003 sales of about 
$12 million, he 
adds, with almost 
20% market share. 
About 50% of its 
total revenue came 
from its flagship 
store on Wenceslas 
Square, the main 
shopping thorough- 
fare in Prague. 

Karel Kucera is managing direc- 
tor of labels body the International 
Federation of the Phonographic 
Industry (IFPI) Czech Republic. He 
hopes that new ownership for the 
chain will encourage greater music 
sales in the country. 

"What we're missing in the Czech 
Republic," he says, "is a British -style 
music chain like HMV or a [U.S. chain 
like] Tower Records, which really 
works with prices and is very active in 
marketing. That [approach] would 
really help." 

Kucera notes that in 2003, the 
Czech Republic slowed a three -year 
decline in music shipments, thanks to 
widespread price cuts and high- profile 
piracy crackdowns led by the IFPI. 

Wholesale price revenue dropped 
(Continued on page 52) 

In summ 

`People are 
calling us, 

asking when 
we're going 

to sell.' 
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IDEMPA PUBLICATIONS INC.) 0428/04 

SINGLES 

DAREKANO NEGAIGA KANAUKORO 
HIKARU UTADA TOSHIBA/EMI 

AYA AJA 
SOUTHERN AU. STARS VICTOR 

NAMIDA 
KETSUMEISHI TOYS FACTORY 

OLD FASHIONED LOVE SONG 
RAG FAIR TOYS FACTORY 

MASCARAMATSUGE 
DREAMS COME TRUE UNIVERSAL 

LUCKY CHA CHA CHA 
MINIMONO ZETIMA 

ARUE 
BUMP OF CHICKEN TOY'S FACTORY 

MOMENTS 
AYUMI HAMASAKI AVER TRAX 

IKITOSHI IKERUMONO E 
NAOTARO MORIYAMA UNIVERSAL 

VALON 
ILMARI & SALYU WARNER MUSIC JAPAN 

ALBUMS 
HIKARU UTADA 
UTADA HIKARU SINGLES COLLECTION VOL I TOSHIBA/EMI 

YUTAKA OZAKI 
1321 -THE BEST SELECTION SONY MUSIC 

MR. CHILDREN 
SHIFUKU NO OTO TOTS FACTORY 

VARIOUS ARTISTS 
BLUE -A TRIBUTE TO YUTAKA OZAKI SONY MUSIC 

L'ARC EN CIEL 
DUNE DANGER GRUE 

HITOTOYO 
HITOOMOI COLUMBIA 

D12 
D12 WORLD UNLIMITED 

Al OTSUKA 
LOVE PUNCH AVER TRAX 

QUEEN 
OUEEN JEWELS- VERY BEST OF QUEEN TOSHIBA/EMI 

RAVEN 
KAGIRINAKU AKANI CHIKAI KURO UNIVERSAL 
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(THE OFFICIAL UK CHARTS CO ( 04/26/34 

SINGLES 

F * *K IT (I DON'T WANT YOU BACK) 
EAMON JIVE 

MY BAND 
012 FT. EMINEM INTERSCOPE 

THIS LOVE 
MAROONS J/BMG 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

IN THE SHADOWS 
THE RASMUS PIAYGROUNDNNIVERSAL 

YEAH! 
USHER FT. LUDACRIS & UL JON ARISTA 

YOU'RE GONE 
MARIWON INTACT 

MATINEE 
FRANZ FERDINAND DOMINO 

FIVE COLOURS IN HER HAIR 
MIRY UNIVERSAL 

CHA CHA SLIDE 
DJ CASPER ALL AROUND THE WORLD 

ALBUMS 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

ANASTACIA 
ANASTACIA EPIC 

PRINCE 
MUSICOLOGY NPG/COLUMBIA 

USHER 
CONFESSIONS ARISTA 

MAROONS 
SONGS ABOUTJANE J/BMG 

EAMON 
I DONT WANT YOU BACK JIVE 

SNOW PATROL 
FINAL STRAW FICTION/POLYDOR 

SCISSOR SISTERS 
SCISSOR SISTERS POLYDOR 

NORAH JONES 
FEELS UKE HOME BLUE NOTE 

THE RASMUS 
DEAD LETTERS PLAYGROUND/UNIVERSAL 
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ISNEP /IFOP/TITE-LIVE} 04/27/04 

SINGLES 

DRAGOSTEA DIN TEI 
0 -ZONE ULM 

YEAH! 
USHER FT. LUDACRIS & LIL JON ARISTA 

DRAGOSTEA DIN TEI 
HAIDUCII 3E- MEDIA/BMG 

PARLE -MOI 
NAOIYA COLUMBIA 

I DON'T WANNA KNOW 
MARIO WINANS BAD BOY/BARCLAY 

CALIFORNIA DREAMIN 
ROYAL GIGOLOS SCORPIO 

PUMP IT UP 
DANZEL ULM 

TOXIC 
BRITNEY SPEARS JIVE 

MODERN TIMES 
J -FIVE M6 INT. 

TU SERAS 
EMMA DAUMAS POLYDOR 

ALBUMS 
SOUNDTRACK 
LES CHORISTES MARC MUSIC/WEA 

KOOL SHEN 
DERNIER ROUND IV MY PEOPLE 

DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 

BENASSI BROS 
PUMPHONIA ULM 

VINCENT DELERM 
KENSINGTON SQUARE TOT OU TARD 

DANY BRILLANT 
JAZZ A LA NOUVELLE ORLEANS COLUMBIA 

PRINCE 
MUSICOLOGY NPG /COLUMBIA 

CALOGERO 
3 MERCURY 

NORAH JONES 
FEELS LIKE HOME BLUE NOTE 

JANE BIRKIN 
RENDEZ -VOUS CAPITOL 
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(MEDIA CONTROL) 04/28/04 

SINGLES 

YEAH! 
USHER FT. LUDACRIS & LIL JON ARISTA 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

MY BAND 
012 FT. EMINEM INTERSCOPE 

SUGA SUGA 
BABY BASH UNIVERSAL RECORDS 

F * *K IT (I DON'T WANT YOU BACK) 
EAMON JIVE 

CAN'T WAIT UNTIL TONIGHT 
MAX RARE 

MAD WORLD 
MICHAEL ANDREWS FT. GARY JULES ADVENTURE/SANCTUARY 

BREATHE EASY 
BLUE INNOCENTNIRGIN 

HEY MAMA 
BLACK EYED PEAS INTERSCOPE 

LIEBE IST ALLES 
ROSENSTOLZ ISLAND 

ALBUMS 
ANASTACIA 
ANASTACIA EPIC 

ROSENSTOLZ 
HERZ ISLAND 

NORAH JONES 
FEELS LIKE HOME BLUE NOTE 

PRINCE 
MUSICOLOGY NPG /COLUMBIA 

USHER 
CONFESSIONS ARISTA 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

WIR SIND HELDEN 
DIE REKLAMATION LABELSNIRGIN 

DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 

NELLY FURTADO 
FOLKLORE DREAMWORKS 

GEORGE MICHAEL 
PATIENCE AEGEAN/SONY MUSIC 
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(SOUNDSCANIOSD&04 

SINGLES 

YEAH! 
USHER FT. UL JON & LUDACRIS LaFACE/BMG 

SOLITAIRE/THE WAY 
CLAY AIKEN RCA/BMG 

TOXIC 
BRUNET SPEARS JIVE/BMG 

MY IMMORTAL 
EVANESCENCE WIND- UP/EPIC/SONY MUSIC 

NAUGHTY GIRL 
BEYONCE COLUMBIA/SONY MUSIC 

BA BA/TI KI /DI DO 
SIGUR ROS FAT CAT/PIAS/GEFFENBNIVERSAL 

SO YESTERDAY 
HILARY DUFF BUENA VISTA/HOLLYWOOD/UNIVERSAL 

LOVE PROFUSION 
MADONNA MAVERICK/WARNER 

MEME LES ANGES 
AU DE MONTIGNY VIKBMG 

JUST A LITTLE WHILE 
JANET JACKSON VIRGIN /EMI 

ALBUMS 
MARIE -ELAINE THIBERT 
MARIE -ELAINE THIBERT MUSIC BIZZ/SELECT 

VARIOUS ARTISTS 
STAR ACADEMIE 2004 MUSICOR/SELECT 

USHER 
CONFESSIONS LaFACEBMG 

BLACK EYED PEAS 
ELEPHUNK A&MANTERSCOPEIUNIVERSAL 

GUNS N' ROSES 
GREATEST HITS GEFEENNNIVERSAL 

NORAH JONES 
FEELS UKE HOME BLUE NOTE/EMI 

ERIC CLAPTON 
ME & MR. JOHNSON WARNER BROS. 

JOSH GROBAN 
CLOSER 143/REPRISE/WARNER 

EVANESCENCE 
FALLEN WIND- UP/EPIC/SONY MUSIC 

AEROSMITH 
HONKIN' ON BOBO COLUMBIA/SONY MUSIC 
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(FIMI /NIELSEN) 04/26/04 

SINGLES 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

DRAGOSTEA DIN TEI 
HAIDUCII UNIVERSO 

GUARDAMI NEGLI OCCHI 
PAOLO MENEGUZZI RICORDI 

SUPERSTAR 
JAMEUA PARLOPHONE 

CUANDO VOLVERAS 
AVENTURA PLANET 

TURN ME ON 
KEVIN LYTRE ATLANTIC 

TOXIC 
BRITNEY SPEARS JIVE 

YEAH! 
USHER FT. LUDACRIS & UL JON ARISTA 

MY BAND 
512 FT. EMINEM INTERSCOPE 

MY IMMORTAL 
EVANESCENCE WINO- UP/EPIC 

ALBUMS 
VASCO ROSSI 
BUONI O CATTIVI CAPITOL 

ANASTACIA 
ANASTACIA EPIC 

BIAGIO ANTONACCI 
CONVIVENDO PARTE 1 IRIS 

TIZIANO FERRO 
111 CENTO ONCE CAPITOL 

MINA 
THE PLATINUM COLLECTION EMI 

MICHAEL.BUBLÉ 
MICHAEL BUGLE REPRISE 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 

NORAH JONES 
FEELS UKE HOME BLUE NOTE 

PRINCE 
MUSICOLOGY COLUMBIA 
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(AFWE/MEDIA CONTROL) 0428/04 

SINGLES 

RETORCIENDO PALABRAS 
FANGORIA DRO 

PARA LLENARME DE TI 
RAMON VALE MUSIC 

ANGEL 
BIEL PEP'S 

MALO 
BEBE VIRGIN 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

DRAGOSTEA DIN TEI 
0 -ZONE VALE MUSIC 

LA MENTE DEL MONSTRUO 
CHUCHO SINNAMON 

LOVE PROFUSION 
MADONNA MAVERICK/WARNER BROS. 

AMAZING 
GEORGE MICHAEL AEGEAN/SONY MUSIC 

MUSICOLOGY 
PRINCE NPG/COLUMBIA 

ALBUMS 
SERGIO DALMA 
1989 -2004 LO MEJOR DE UNIVERSAL 

MIGUEL BOSE 
POR VOS MUERO WARNER MUSIC 

ANASTACIA 
ANASTACIA EPIC 

DAVID BISBAL 
BULERIA VALE MUSIC 

ESTOPA 
LA CALLE ES TUYA? ARIOLA 

CAMELA 
DIEZ DE CORAZON CAPITOL 

DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 

LA OREJA DE VAN GOGH 
LO QUE ME CONTE MIENTRAS SONY MUSIC 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

MALU 
POR UNA VEZ PEP'S/SONY MUSIC 
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(ARIA) 04/26/04 

SINGLES 

F * *K IT (I DONT WANT YOU BACK) 
EAMON JIVE 

MY BAND 
D12 FT. EMINEM INTERSCOPE 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

DRIVE 
SHANNON NOLL BMG 

BLACK BETTY 
SPIDERBAR POLYDOR 

SUGA SUGA 
BABY BASH UNIVERSAL 

WITH YOU 
JESSICA SIMPSON COLUMBIA 

YEAH! 
USHER FT. LUDACRIS & UL JON ARISTA 

HEY MAMA 
BLACK EYED PEAS INTERSCOPE 

DON'T TELL ME 
AVRIL LAVIGNE ARISTA 

ALBUMS 
ANASTACIA 
ANASTACIA EPIC 

PETE MURRAY 
FEELER COLUMBIA 

MICHAELBUBLE 
MICHAEL RUBLE REPRISE 

USHER 
CONFESSIONS ARISTA 

SHANNON NOLL 
'MATS WHAT FM TALXING ABOUT BMG 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

THE JOHN BUTLER TRIO 
SUNRISE OVER SEA JARRAH RECORDS 

EVANESCENCE 
FALLEN WIND -UP/EPIC 

NORAH JONES 
FEELS UKE HOME BLUE NOTE 

JACK JOHNSON 
ON AND ON MOD 
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THE NETHERLANDS SWEDEN NORWAY SWITZERLAND 

.. ,, g3 

1 2 

2 1 

3 3 

4 8 

5 7 

1 1 

2 2 

3 22 

4 3 

5 5 

(MEGA CHARTSBV)04/25D4 - g3 
SINGLES 
F * *K IT 0 DON'T WANT YOU BACK) 1 1 

EAMON JIVE 

YEAH! 2 NEW 
UL USHER F. LUDACRIS & JON ARISTA 

LEFT OUTSIDE ALONE 3 NEW 
ANASTACIA EPIC 

LOVE COMES AGAIN 4 3 
DJ TESTO BLACK HOLE RECORDS 

MY BAND 5 5 
D12 FT. EMINEM INTERSCOPE 

ALBUMS 
ANASTACIA 1 2 
ANASTACIA EPIC 

NORAH JONES 2 3 
FEELS UKE HOME BLUE NOTE 

PRINCE 3 1 

MUSICOLOGY NPG/COLUMBIA 

GUNS N' ROSES 4 7 
GREATEST HITS GEFFEN 

USHER 5 5 
CONFESSIONS ARISTA 

IDLE) 04/23/04 ;_ ' g3 (VERDENS GANG NORWAY) 0426/04 g3 
SINGLES SINGLES 

(MEDIA CONTROL 10427/04 

SINGLES 
YEAHI 
USHER FT. LUDACRIS &UL JON ARISTA 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

HEY MAMA 
BLACK EYED PEAS INTERSCOPE 

SUPERSTAR 
JAMEUA PARLOPHONE 

MY BAND 
D12 FT EMINEM INTERSCOPE 

ALBUMS 
ANASTACIA 
ANASTACIA EPIC 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

PLUSCH 
SIDERIN COLUMBIA 

NORAH JONES 
FEELS UKE HOME BLUE NOTE 

USHER 
CONFESSIONS ARISTA 

DET GOR ONT 1 2 MY BAND 1 1 
LENAPHIUPSSON COLUMBIA D12 FT. EMINEM INTERSCOPE 

IF I THOUGHT YOU'D EVER CHANGE YOUR MIND 2 3 F * *K IT (I DON'T WANT YOU BACK) 2 2 
AGNETHA FALTSKOG METRONOME EAMON JIVE 

LET ME LOVE YOU 3 1 YEAH! 3 4 
JOHAN BECKER MARIANN USHER FT. LUDACRIS & UL JON ARISTA 

MIN KARLEK 4 4 LEFT OUTSIDE ALONE 4 5 
SHIRLEY CLAMP MAL ANASTACIA EPIC 

DANGEROUS 5 5 MY IMMORTAL 5 NEW 
DA BUZZ BONNIER AMIGO MUSIC EVANESCENCE WINO -UP/EPIC 

ALBUMS ALBUMS 
ANASTACIA 1 NEW ODD NORDSTOGA 1 1 

ANASTACIA EPIC LURING SONET 

GUNS N' ROSES 2 NEW PRINCE 2 2 
GREATEST HITS GEFFEN MUSICOLOGY COLUMBIA 

GYLLENE TIDER 3 NEW VARIOUS ARTISTS NOR 3 3 
GT 25 SAMTUGA HITS PARLOPHONE IDOL 2004 DE ELLEVE RNALISTENE BMG 

DIANA KRALL 4 2 DIANA KRALL 4 4 
THE GIRL IN THE OTHER ROOM VERVE THE GIRL IN THE OTHER ROOM VERVE 

NORAH JONES 5 3 ANASTACIA 5 5 
FEELS UKE HOME BLUE NOTE ANASTACIA EPIC 

Hits of the World is compiled at Billboard /London. NEW = New Entry RE = Re -Entry 
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AUSTRIA 

(AUSTRIAN IFPI /AUSTRIA TOP 40)0426/04 

SINGLES 
YEAH! 
USHER FT LUDACRIS & UL JON ARISTA 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

CANT WAIT UNTIL TONIGHT 
MAX RARE 

DRAGOSTEA DIN TEI 
HAIDUCII EDEL 

MY BAND 
512 FT. EMINEM INTERSCOPE 

ALBUMS 
1 

2 

3 

4 

5 

NEW 0 

ANASTACIA 
ANASTACIA EPIC 

NORAH JONES 
FEELS UKE HOME BLUE NOTE 

CHRIS NORMAN 
THE VERY BEST OF SONY MUSIC 

PRINCE 
MUSICOLOGY NPG/COLUMBIA 

DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 
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DENMARK 

NEW 

NEW 

NEW 

NEW 

(IFPI /NIELSEN MARKETING RESEARCH) 04/27/04 

SINGLES 
WHEN YOU HOLD ME 
ERANN DO SONY MUSIC 

=NIT J(Ily DON'T WANT YOU BACK) 

YEAH! 
USHER FT. LUDACRIS & LIL JON ARISTA 

MY BAND 
5112 FT EMINEM INTERSCOPE 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

ALBUMS 
THOMAS HELMIG 
EL CAMINO BMG 

PRINCE 
MUSICOLOGY NPG /COLUMBIA 

ANASTACIA 
ANASTACIA EPIC 

GEORGE MICHAEL 
PATIENCE AEGEAN/SONY MUSIC 

AGNETHA FALTSKOG 
MY COLOURING BOOK WEA 
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4 

5 

IRELAND 

IIRMA/CHART TRACK) 04/23/04 

SINGLES 
FAMON **K IT (I 

VE 
DONT WANT YOU BACK) 

E 

MY BAND 
DIS FT. EMINEM INTERSCOPE 

YEAH! 
USHER FT. LUDACRIS & LIL JON ARISTA 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

COME WITH ME 
SPECIAL D. ALL AROUND THE WORLD 

ALBUMS 
1 

2 

3 

4 

5 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

PADDY CASEY 
LIVING COLUMBIA 

CHRISTY MOORE 
THE BOXSET 1964 -2004 COLUMBIA 

PRINCE 
MUSICOLOGY NPG /COLUMBIA 

SCISSOR SISTERS 
SCISSOR SISTERS POLYDOR 
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GREECE 

NEW 

0 

I 

(IFPI GREECE/DELOITTE & TOUCHE) 04/23/04 

SINGLES 
PASS THE FLAME 
GIANNIS KOTSIRAS MINOS 

FAME STORY NO. 2 
FAME STORY BAND HEAVEN 

FAME STORY NO. 1 
FAME STORY BAND HEAVEN 

FAME STORY NO. 3 
FAME STORY BAND HEAVEN 

PARTA -TO FEGGARAKI 
POUKSENI LEGEND 

ALBUMS 
ANASTACIA 
ANASTACIA EPIC 

CYPRESS HILL 
TILL DEATH DO US PART COLUMBIA 

ARCHIVE 
NOISE EAST WEST 

EVANESCENCE 
FALLEN WIND -UP/EPIC 

SHAKIRA 
LIVE ANO OFF THE RECORD EPIC 
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5 

BELGIUM/WALLONIA 

IPROMUVII 04/28/04 

SINGLES 
YEAH! 
USHER FT. LUDACRIS & LIL JON ARISTA 

SI DEMAIN ... (TURN AROUND) 
ANTONN KAREEN & BONNIE TYLER EPIC 

OBSESSION 
AVENTURA WALBOOMERS MUSIC 

TU SERAS 
EMMA DAUMAS POLYDOR 

PUMP IT UP 
DANZEL 591 LABEL/NEWS 

ALBUMS 
CALOGERO 
3 MERCURY 

PASCAL OBISPO 
LIVE FAN /STUDIO FAN EPIC 

JANE BIRKIN 
RENDEZ -VOUS CAPITOL 

KYO 
LE CHEMIN JIVE 

ANASTACIA 
ANASTACIA EPIC 
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PORTUGAL 
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13 
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(RIM) 04/27/04 

ALBUMS 
DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 

ANASTACIA 
ANASTACIA EPIC 

CAETANO VELOSO 
A FOREIGN SOUND MERCURY 

BLACK EYED PEAS 
ELEPHUNK INTERSCOPE 

RUSSELL WATSON 
THE VOICE FAROL 

EVANESCENCE 
FALLEN WIND -UP/EPIC 

SHAKIRA 
LIVE AND OFF THE RECORD EPIC 

NORAH JONES 
FEELS LIKE HOME BLUE NOTE 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

TORANJA 
ESOUISSOS POLYDOR 

NEW ZEALAND 
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5 

(RECORD PUBLICATIONS LTD.) 04/19/04 

SINGLES 
YEAH! 
USHER FT LUDACRIS & LIL JON ARISTA 

F* *K 
V 

IT)I DON'T WANT YOU BACK) 
EAMON E 

TOXIC 
BRITNEY SPEARS JIVE 

SUPERSTAR 
JAMELIA PARLOPHONE 

HEY MAMA 
BLACK EYED PEAS INTERSCOPE 

ALBUMS 
GUNS N' ROSES 
GREATEST HITS GEFFEN 

NORAH JONES 
FEELS LIKE HOME BLUE NOTE 

BLACK EYED PEAS 
ELEPHUNK INTERSCOPE 

GEORGE MICHAEL 
PATIENCE AEGEAN/SONY MUSIC 

SIMPLE PLAN 
NO PADS. NO HELMETS... JUST BALIS WARNER BROS. 

ARGENTINA 
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5 NEW 

6 NEW 

7 

a 

9 NEW 

10 NEW 

(CAPIF) 04/13704 

ALBUMS 
BERSUIT VERGARABAT 
LA ARGENTINIDAD AL PALO UNIVERSAL 

NORAH JONES 
FEELS UKE HOME BLUE NOTE 

JOAN MANUEL SERRAT 
SERRAT SINFONICO BMG 

LA OREJA DE VAN GOGH 
LO OM TE CONTE MIENTRAS SONY MUSIC 

GUNS N' ROSES 
GREATEST HIS GEFFEN 

GEORGE MICHAEL 
PATIENCE AEGEAN/SONY MUSIC 

CHAYANNE 
SINCERO SONY MUSIC 

ANDRES CALAMARO 
EL CANTANTE WARNER BROS. 

ALEX UBAGO 
FANTASIA 0 REALIDAD WARNER BROS. 

BEBO & CIGALA 
LAGRIMAS NEGRAS BMG 

COMMON CURRENCY 
A weekly scorecard of albums simultaneously attaining top 10 chart status 

in three or more leading world markets. 
Repertoire owner: B: BMG, E: EMI, I: Independent, S: Sony, U: Universal, W: Warner 

ARTIST USA JPN UK GER FRA CAN SPN AUS ITA NTH 
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Anastasia S 

EVANESCENCE 
Fallen S 
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GUNS N' ROSES 
Greatest Hits U 

NORAH JONES 
Feels like Home E 

DIANA KRALL 
The Girl in the Other Room (U) 
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Eurocharts are compiled by Billboard from the 
national singles and album sales charts of 18 

Eu-opean countries. 
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SINGLES SALES 

YEAH! 
USHER FT LUDACRIS & LIL JON ARISTA 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

MY BAND 
012 FT. EMINEM INTERSCOPE 

F**MOK 
N 
IT SI 

IVE 
DONT WANT YOU BACK 

EA 

DRAGOSTEA DIN TEI 
O -ZONE TIME 

DRAGOSTEA DIN TEI 
HAIDUCII UNIVERSO 

SUGA SUGA 
BABY BASH UNIVERSAL 

TOXIC 
BRITNEY SPEARS JIVE 

THIS LOVE 
MAROONS J/BMG 

IN THE SHADOWS 
THE RASMUS PLAYGROUND/UNIVERSAL 

HEY MAMA 
BLACK EYED PEAS INTERSCOPE 

PARLE -MOI 
NADIYA COLUMBIA 

BREATHE EASY 
BLUE INNOCENT/VIRGIN 

SUPERSTAR 
JAMELIA PARLOPHONE 

NOT IN LOVE 
ENRIQUE IGLESIAS FT. KELIS INTERSCOPE 

I DON'T WANNA KNOW 
MARIO WINANS FT. ENYA ANO P. BIDDY BAD BOY/UNIVERSAL 

PUMP IT UP 
DANZEL 541 LABEL/NEWS 

CAN'T WAIT UNTIL TONIGHT 
MAX RARE 

CHA CHA SLIDE 
OJ CASPER ALL AROUND THE WORLD 

YOU'RE GONE 
MARILLION INTACT 

ALBUM SALES 

ANASTACIA 
ANASTACIA EPIC 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

PRINCE 
MUSICOLOGY NPG /COLUMBIA 

NORAH JONES 
FEELS LIKE HOME BLUE NOTE 

DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 

USHER 
CONFESSIONS ARISTA 

GEORGE MICHAEL 
PATIENCE AEGEAN/SONY MUSIC 

BLACK EYED PEAS 
ELEPHUNK INTERSCOPE 

ROSENSTOLZ 
HERZ ISLAND 

ERIC CLAPTON 
ME AND MR. JOHNSON REPRISE 

EVANESCENCE 
FALLEN WIND -UP/EPIC 

JOSS STONE 
THE SOUL SESSIONS RELENTLESS/VIRGIN 

MAROONS 
SONGS ABOUT JANE J/BMG 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

NELLY FURTADO 
FOLKLORE DREAMWORKS 

THE RASMUS 
DEAD LETTERS PLAYGROUND/UNIVERSAL 

SOUNDTRACK 
LES CHORISTES MARC MUSIC/WEA 

N *E *R *D 
FLY OR DIE VIRGIN 

KATIE MELUA 
CALL OFF THE SEARCH DRAMATICO 

EAMON 
I DONT WANT YOU BACK JIVE 

RADIO AIRPLAY 
Monitored Radio Airplay information from 17 Euro- 
pean countries as monitored and 

tabulated by Music Control. f 
04/28704 music control 
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YEAH! 
USHER FT. LUDACRIS & LIL JON ARISTA 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

TOXIC 
BRITNEY SPEARS JIVE 

SUPERSTAR 
JAMELIA PARLOPHONE 

TURN ME ON 
KEVIN LYTTLE ATLANTIC 

IT'S MY LIFE 
NO DOUBT MCA 

AMAZING 
GEORGE MICHAEL AEGEAN /SONY 

SHUT UP 
BLACK EYED PEAS INTERSCOPE 

RED BLOODED WOMAN 
KYLIE MINOGUE PARLOPHONE 

IN THE SHADOWS 
THE RASMUS PLAYGROUND/UNIVERSAL 

HEY YA! 
OUTKAST ARISTA 

NOT IN LOVE 
ENRIQUE IGLESIAS UNIVERSAL 

SUGA SUGA 
BABY BASH UNIVERSAL 

NAUGHTY GIRL 
BEYONCE COLUMBIA 

DON'T LEAVE HOME 
DIDO BMG 

F**K IT 
SI 

DONT WANT YOU 
BACK) EAMON IVE 

I DON'T WANNA KNOW 
MARIO WINANS n. ENTA ANO P 0100Y BAD BOYAM PIERSAL 

TAKE ME TO THE CLOUDS ABOVE 
LM.C. VS. U2 ALL AROUND THE WORLD 

I'M STILL IN LOVE WITH YOU 
SEAN PAUL ATLANTIC 

HEY MAMA 
BLACK EYED PEAS INTERSCOPE 

Global 
Costello Siblings 

Release ist Album 
If you thought Elvis Costello was a 

one -off, think again. His four younger 
brothers make their recording debut 
this month with Ireland -based band 
Riverway. Ronan, Ruairi, Liam and 

has taken the legendary group's total 
sales in Australia past the 3 million 
mark. "It's a phenomenal achieve- 
ment," says Shaun James, CEO of 
Warner Music Australia, which 

signed the act Sept. 9, 1977. 
The band's rough -and -ready 
antics, poetic lyrics and instru- 
mental prowess saw albums 
such as "Breakfast at Sweet- 
hearts" and "East" hit No. 1, 

before Chisel broke up at the 
peak of the group's popularity 
in 1983. Singer Jimmy Barnes 
continued a multiplatinum 
run for Mushroom Records, 
while the other four members 
enjoyed varying success with 
solo careers. Since 1998, Chisel 

has returned for regular bouts of 
touring while the members main- 
tained solo careers. "When the five of 
us get together, magic still happens," 
Barnes says. CHRISTIE ELIEZER 

RIVERWAY: 6- YEAR -OLD BAND LAUNCHES DEBUT 

Kieran MacManus all use the names 
they were given at birth, and they still 
insist on referring to their older 
brother by his family name of Declan 
MacManus. "We love Dec's stuff," lead 
singer Ronan says. "And the music 
Dad played around the house when 
we were kids gave us a really broad 
exposure, from Sinatra to Segovia." 
The group's first single, "Don't Start 
Me Off' (Kapow Records), suggests 
the brothers have been influenced 
not only by "Dec" 
but also by such 
groups as Counting 
Crows and Reef. 
"We've worked 
together as a band 
for six years, since 
we left college," gui- 
tarist Ruairi Mac - 
Manus adds. `We've 
never done any- 
thing else. It's never 
even occurred to 

GOLDEN IDOL You didn't have to win 
the second edition of "Polish Idol" to 
become one, as 21- year -old Ania 
Dabrowska has discovered. BMG 
A &R director Pawel Jozwicki says, 
"She didn't win the competition, but 

Global 
Pulse. 

Nigel Williamson, Editor 
nwilliamson@billboard.com 

us." A debut album, 
"The Monkey and the Typewriter," is 

due this summer. NIGEL WILLIAMSON 

LIVING THE LIFE Belgian singer 
Xandee held the top position on the 
national singles chart for six weeks 
with "1 Life." Now she hopes the 
song's nomination as Belgium's entry 
for the Eurovision Song Contest (to 
be held in Istanbul May 15) will pave 
the way for international recognition. 
Born Sandy Boets, she entered the 
music scene as part of highly success- 
ful duo Touch of Joy. In 2003, she 
went solo, signed to the ARS label 
and teamed with songwriter /produc- 
ers Dirk and Marc Paelinck to record 
"1 Life" as Xandee. "She has a great 
voice, and the international potential 
of the song lies in the uptempo dance 
beat combined with a world -music 
rhythm," ARS Productions managing 
director Patrick Busschots says. 
Xandee's debut album will be 
released in May, while "1 Life" will 
appear in the United States through 
Radikal Records. MARC MAES 

KNOCKED OUT COLD: Current live 

album `Ringside," recorded on a 
reunion tour last year by Cold Chisel, 

we knew she had that something 
extra." Released in March, her debut 
album, "Samotnosc po Zmierzchu," 
is now well on its way to gold certifi- 
cation (25,000) and recently 
returned to the No. 1 spot. "Music is 

my whole life, and that's why I need 
to have a total control over every 
aspect of writing and recording my 
songs," says the singer, who cites Jill 
Scott and Kelly Price as her idols. 

ROMEK ROGOWIEKI 

DO YOU YIZO? One of the most -played 
songs at radio in April (according to 
BDS, South Africa's airplay monitor- 
ing service) was "Amasoja" by Bouga 
Luv (Kabelo) and Brown Dash 
Featuring Mzekezeke -three of the 
country's top kwaito stars. The track 
is taken from the "Yizo Yizo 3" 
soundtrack (Bomb Productions/ 
CCP), and its popularity mirrors that 
of the TV series. Currently in its third 
and final season, the program cap- 
tures the zeitgeist of Johannesburg 
youth. The soundtrack is dominated 
by homegrown hip -hop from artists 
like H2O and Skwatta Kamp. Brenda 
Fassie sings the title track. 

DIANE COETZER 
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taloral 
NZ Revamps Sales Charts 
RIANZ Publishes `Valid, Legitimate' Singles And Albums Listings 

BY DAVID McNICKEL 

AUCKLAND -The New Zealand record industry has new 
charts and a new TV showcase for chart acts. 

After a major reworking of its chart auditing processes, 
the Recording Industry Assn. of New Zealand (RIANZ) pub- 
lished the first of what it calls new "valid and legitimate" 
top 40 singles and album listings April 21. They appeared 
four days after the first broadcast of New Zealand's own 
version of the BBC's venerable U.K. chart rundown show, 
"Top of the Pops" (TOTP). 

RIANZ chief executive Terence O'Neill -Joyce says the 
chart switch followed research indicating 
that consumer interest in the official list- 
ings had waned. 

"The whole project has been about re- 
emphasizing the chart," O'Neill -Joyce says. 

The former top 50 album chart is now a 
top 40, based on over -the -counter sales from 
music retailers. The majority supply scanned 
point -of -sale data to new chart compiler 
Music Sauce. Previously, all sales were writ- 
ten down and given to RIANZ, which com- 
piled the charts. A few retailers still supply 
data in that format to Music Sauce. 

The singles top 40 is based on a 50/50 
split of scanned sales and radio play that 
Music Sauce monitors. RIANZ introduced 
airplay to the New Zealand singles chart in 
September 1999. 

The changes include redesigning the version of the chart 
that RIANZ distributes to record stores, O'Neill -Joyce adds. 

"We're moving away from an antique piece of paper which 
didn't excite anybody to an A3, four -color format including 
`heatseekers' and a DVD sales [chart] and a new Web site," 
he says. "It's very sexy -looking now. One hopes it will enthuse 
people to go and buy more records." 

ago in favor of a chart created in- house. "The RIANZ 
chart had definitely lost legitimacy," Coleman says. 
"We're the largest independent retailer and we sell a lot 
of new releases, yet it was weird for us to see things in the 
chart when we never understood how they got there." 

Sounds has started displaying and using the new RIANZ 
charts. `We're behind anything that RIANZ does to improve 
the business," Coleman says, "but if it isn't working, we'll 
do what we want." 

Retailers and labels involved with the new chart have 
signed a code of conduct, Music Sauce managing director 
Paul Kennedy notes. "I don't think anybody in the indus- 

try would deny that chart hyping has [pre- 
viously] taken place," he says, "but we're 
confident the new systems mean that will 
be a thing of the past." 

The charts are released weekly on Wednes- 
day, along with a music DVD chart that Music 
Sauce compiles from scanned sales data. 
They are all available online (top50.co.nz). 
The No. 1 single in the first week of the new 
charts was "My Band" by D12 (Universal). 
Guns N' Roses' "Greatest Hits" (Universal) 
headed the album chart. 

O'NEILL- JOYCE: NEW CHART 
IS 'VERY SEXY' 

RETAIL REACTION 
Retail has largely welcomed the changes. 
Sean Coleman is managing director of New Zealand's 

biggest specialist music chain, Sounds, which has 53 stores 
nationally and claims a 25% national market share. 

Sounds dropped the RIANZ chart in -store several years 

LOCAL CONTENT 
The launch of the new RIANZ charts fol- 

lowed the debut on state -owned national 
channel TV2 of a New Zealand version of 
TOTP. The show carries a chart rundown 

based on the top 40 singles. 
The 30- minute TOTP screens at 6 p.m. each Saturday, 

replacing the U.K. version. It is licensed from London -based 
BBC World and produced for TV2 by independent produc- 
tion company Satellite Media. 

The New Zealand version will follow the U.K. format 
closely, says Satellite Media GM Nikki Streater, including 
performances from the British show linked by a presenter 
in an Auckland studio in front of a live audience. 

The show also features artist interviews and will always 
carry significant New Zealand content, Streater says. 
`We're aiming for between two and four performances a 
week by local artists." 

The first show of TOTP's initial 48 -week season aired Apri117. 

FACTOR 
Continued from page 49 

funding for FACTOR." 
FACTOR chairman Jim West, who 

is also president of Justin Time Rec- 
ords in Montreal, agrees: "The key is 
long -term sustained funding." 

FACTOR president Heather Os- 
tertag adds, "It is great that the min- 
ister is in agreement with us, but 
many of her peers do not believe the 
music industry needs funding." 

According to one government 
source, "People shouldn't worry about 
FACTOR not receiving money. The 
worst -case scenario would be that 
funding stays at the current level." 

IMPORTANT ROLE 

FACTOR was founded in 1982 by 
radio broadcasters CHUM, Moffat Com- 
munications and Rogers Radio Broad- 
casting, as well as the Canadian Inde- 

pendent Record Production Assn. and 
the Canadian Music Publishers Assn. 

FACTOR'S role grew significantly in 
1986. That was when the Department of 
Communications (now Canadian Her- 
itage) launched the Sound Recording 
Development Program. The initiative's 
aim was to assist in producing and mar- 
keting Canadian- content sound record- 
ings, demos, music videos and syndicat- 
ed radio programming, as well as 
international tours by Canadian artists. 

Government funding -on an 
"ongoing" or permanently budgeted 
basis -increased 50% in 1997 to 
launch marketing, promotion and tour 
support programs. 

In 2001, the government renewed its 
commitment to the recording industry 
by developing the Canadian Sound 
Recording Policy under the Canada 
Music Fund (CMF), which includes those 
support programs FACTOR administers. 

However, CMF was rolled into a new 
three -year overall cultural program, 
Tomorrow Starts Today. This led to 
CMF- including those programs 

administered by FACTOR -being 
switched to "temporary" status and sub- 
ject to annual federal cabinet approval. 

The Department of Canadian Her- 
itage is now preparing to submit a 
proposal to the federal cabinet for its 
Tomorrow Starts Today program, 
which, with its inclusion of FACTOR 
funding, expires March 31, 2005. 
Sources indicate that the department 
is trying to make the Tomorrow Starts 
Today program "ongoing," with fund- 
ing being part of an annual budget. 

However, set against the new Liberal 
government's fiscal priorities, sources 
say there will be cutbacks with the 
Tomorrow Starts Today program. 

This threat spurred an independent 
committee of 20 Canadian music indus- 
try figures to launch the Save Canadian 
Music campaign in December 2003. 

Contact information to lobby mem- 
bers of parliament is available to the 
public at savecanadianmusic.com. 

But, Ostertag warns, "this govern- 
ment is looking for budget cuts, and we 
are vulnerable as an industry." 

NEWSLINE.. 
THE INTERNATIONAL WEEK IN BRIEF 

Leading Australian Web portal Ninemsn launched a digital download store 
April 21 at music.ninemsn.com.au. The new online initiative is powered 
by U.K. -based digital music service provider OD2. More than 200,000 
tracks from the five majors and various independents are accessible as 
downloads from the site. The company plans to increase the number of 
songs to 300,000 by the end of 2004. Prices for each download vary from 
$1.45 Australian ($1.05) to $1.89 Australian ($1.38). Ninemsn is the 
country's busiest Web site, according to Internet tracking service Hit - 
wise. It was set up in 1997 as a joint venture between Microsoft and Aus- 
tralian media conglomerate PBL. CHRISTIE ELIEZER 

Lisbon -based startup Radionetics is offering to digitally service Portuguese 
record companies with promotional music and associated material. 
Broadcasters signing up for the service "can download part of a song and 
decide if they want to add it to their playlists," executive director Fernan- 
do Teofilo says. "Time, money and energy spent sending out marketing 
reps from the record companies can be cut, leaving the music business 
with free hands to devote to other things." Teofilo and technical director 
Pedro Vasconcelos jointly own the company. The former's background 
lies in broadcast media; Vasconcelos is a software developer. A number of 
labels have already expressed interest in the service or are already in 
negotiation with Radionetics, Teofilo says. In addition to audio files, the 
service offers photographs and other media material. CHRIS GRAEME 

The United Kingdom is getting anotherW talent show, with 
"Pop Idol" originator Simon Cowell playing a leading role. 
The show has the working title of "X Factor." It is being 
developed by U.K. TV production company Thames Televi- 
sion and Syco, Cowell's joint- venture production company 
with BMG U.K. Sr Ireland. Thames co-produced the origi- 
nal U.K. "Pop Idol" show with London -based 19 TV Pro- 
ductions. A longtime A &R executive at BMG in the United 
Kingdom, Cowell is now president of BMG -owned label S 

Records. He achieved celebrity status on both sides of the Atlantic for his 
blunt comments as a judge on Britain's "Pop Idol" and, later, "American Idol. 
National British commercial TV network ITV has struck an exclusive two-year 
deal to carry the program. It is due to start airing in September. The show's 
format calls for an extensive nationwide round of auditions, from which 120 
contestants will be chosen and divided into three categories. Each category is 
assigned to an industry judge, who is charged with developing his or her sta- 
ble of artists. Cowell is the first judge named. As with "Pop Idol," the winning 
artist will receive a recording contract with BMG. LARS BRANDLE 

r 

Bonton 
Continued from page 49 

just 2% to 728 million koruna ($25 
million), while units shipped declined 
6% to 4.37 million. 

CATALOG STRENGTH 

With the Bontonland sale nearly 
wrapped, Bonton is beginning to 
focus on selling its Supraphon label. 

Hawk says current options in- 
clude a management buyout or 
acquisition by outside companies. 
Those include all the major record 
companies, other classical music 
labels and "rights holders" from 
the United Kingdom and Germany, 
he claims. 

Offers for Supraphon could reach 
$20 million once a sale launches in 
late summer, Hawk reckons. 

"People are calling us from all 
over the world, asking when we're 
going to sell," Hawk says. 

The label's 140,000 titles include 
all the Czech recordings -classical 
and pop -made during the four 

decades of state communism that 
ended in 1989. Supraphon was the 
former regime's main music label. 

What makes Supraphon unique 
in Central and Eastern Europe is its 
mass -export appeal. The label's 
acclaimed Czech Philharmonic 
orchestral recordings of Czech com- 
posers Antonin Dvorák, Bedrich 
Smetana and Leos Janácek have 
found considerable success in Japan, 
the United States, France, Germany 
and the United Kingdom. 

"Acquiring Supraphon for anyone 
would be very nice," IFPI's Kucera 
says. "It has a huge Czech catalog 
and is No. 1 in classical repertoire in 
the country." 

In June 2003, an early step in the 
Bonton breakup saw Sony Music 
Entertainment Europe buy the 
remaining 51% of joint venture 
Sony Music Bonton that it did not 
already own. 

A new 100% Sony -owned entity, 
Sony Music Entertainment Czech 
Republic, launched Jan. 1, 2004. The 
joint venture had launched in March 
1998. After its dissolution, most of 
the Supraphon pop catalog that it 
had handled reverted to Bonton. 
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HELP WANTED 

Entertainment Superstore 

Hastings Promotions 

George Meyer 
Sr. Director of Inventory Management 

Hastings Entertainment Inc. would like to formally annource the promotion 
of George Meyer to Sr. Director of Inventory Management. George brings 

over 30 wars experience in the retail sector of the home entertainment 
industry. He joined Hastings in August of 2003 as Direc-or of Inventory 

Management, moving from the Metro New York area. Prior to Hastings, he 

was the VP Merchandise Manager for The Wiz in which he was responsible 

for inventory and marketing of music and video products. 

Darryl Dixon 
Sr. Director of Store Planning 

and Fixturizaticn 

astings Entertainment Inc. would like to formally announce the promotion 
of Darryl Dixon to Sr. Director of Store Planning and Fixturization. 

Darryl started withHastings in 1985 as field management, working directly 

in the stores. After several years as a Store Manager he moved into District 

Management in which he supervised multiple locations in several states. In 

1991 he was promoted to Manager of Store Planning at Hastings' corporate 
office in Amarillo, Texas. After just 2 years he was promoted to Director of 

Store Planning, which he covered store design, construct.on,store set -up. 

and facility maintenance.Promotion to Sr. Director of Store Planning 

and Fixturization will include responsibilities of all Store Planning 
functions along with Fixturization and Equipment for the companies' 

New Store, Expansion, and Remodel programs. 

Aaron Kubitscheck 
Director of Administration 

& 
Process Improvement 

Hastings Entertainment Inc. would like to formally announce the 
promotion of Aaron Kubitscheck to Director of Administration and 

Process Improvement. Aaron started with Hastings in 1992 and managed 
several field locations prior to taking a position in their Store Support 
Center in early 2002. Prior to his promotion, he held the position of 

Director of Process Management, and worked to continuously 
improve field operations through productivity 

enhancement and expense reduction. 

HELP WANTED 

Retail & Marketing Label Manager for 
Independent Record Label 

(:rowing national Independent record label seeks an experienced retail and marketing manager with 
good label management skills. Strong understanding of sales and marketing integration essential. 
Responsibilities include the creation development and imple- 
mentation of retail sales, allocations and coop advertising plans 
in cooperation, basic computer skills required. 

Focusing on Deep Soulful Grooves as well as Tribal Influenced 
floor- fillers. With production by world -renown producers. 

alir 
g.16,461.11r cJ4E3f /r- 7/f /VP Mainstream Club Anthems with a harder 

edge and possible cross -over appeal. 

Covering all aspects of LATIN music; 
Salsa, Merengue, Reggaeton and Bachata. _ -- 

Reply to: michael @esntion.com iv/résumé and salary range 
For all inquiries: 

Phone @ 773.489.7631 or Fax: @ 773.384.6406 
www.esntion.com 

ESN-1-IO 

/IMZflR & 1/EJ 
Licensing/ International Marketing: Outreach and licensing out of all R &T 
material in Film and TV, ads, compilations and all ancillary channels. Also 
handle R &T music and video international licensing, including outreach to 
potential partners, follow -up on all contract/ payment and business matters. 
Paralegal/ Administrator: Handle business affairs clearances and 
documentation relating to production and acquisition and delivery of long -form 
video projects, including music clearances, production agreements, talent 
and other releases; Assist with license -out agreements and securing and 
tracking of license -out payments. 
Both positions require previous related entertainment industry experience. 
Please forward résumés including salary requirements to Marc Sturiale 
at msturiale(razorandtie.com or fax 212.598.2499 

KOCH Records 
The #1 Independent Record Label 

Due to tremendous growth KOCH Records is now hiring for 
the position of Director of Children's Division. 

5+ years experience necessary with front line children's 
product on a retail marketing and a consumer marketing 
level. Must thrive in a highly competitive environment. 

If you like working with a diverse group of eclectic personalities, 
KOCH may be the place for you. Email your résumé and 

cover letter to hrnyc @kochent.com or fax to 212 -353 -3346 
We are an Equal Opportunity Employer 

Director 
Entertainment Ministries (EM) of Hollywood Presbyterian Church (HPC) is 

seeking its next Director. HPC has been a landmark institution in Hollywood 
and worldwide Christianity for over 100 years. The Director will provide 

full -time leadership, management, vision development and implementation, 
fundraising and public relations direction and serve as the primary liaison 

between the programs and ministries of EM, HPC and the global community 
impacted by our programs. The successful candidate will be a mature 

Christian with a background in the entertainment industry. Visit www.fpch.orq 
for a detailed position description. We will only consider those candidates 

who respond via email with a résumé and cover letter describing their 
interests, background, passion for such a leadership position, Christian 
journey, and other relevant information. This material should be sent to 

emsearch @foch.orq by May 15, 2004. 

BILLBOARD CLASSIFIEDS MOVE LUXURY REAL ESTATE 
TO THE STARS 

REACH THE HIGH -POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661 -270 -0798 - Fax: 323 -525 -2395 Billboard @musician.org 

1- 800 -223 -7524 
Reach all the movers & shakers every week through the pages of Billboard 

a force in the music /entertainment industry for over 100 years 

HELP WANTED 

AEC One Stop Group Inc. 

The largest wholesaler of audio and 

video software is expanding their Latin 

sales division. Position available for 

sales representatives with a minimum 
of 3 years experience in sales and 
marketing of audio and video to the 

Latin retail market, in all retail catego- 
ries. Must be fluent in Spanish. Salary 

plus commission. Please send résumé 
to latinsales @aent.com or fax to 
954 -255 -4932 Attn: Latin sales. 

Equal opportunity employer, drug free 
workplace 

Indie Label Position Available 
Artist and mechanical royalty 
accounting position open at 
indpendent label. Please fax 

résumé and salary requirements to: 
212 -758 -4704 or 

I email: tracy_zito @yahoo.com 

DUPLICATION /REPLICATION 

CDs CDROM CDA *SHADED CDs AUDIO CASSETTES 

NEED CDs? 
the choice is 

STAIICLEAR 
DISC .S TAl'E 

rience for over 30 years. 

-880 -0073 
www. crystalclearcds. com 

DIGITAL MASTERING ART DESIGN PRINTING PACKAGING 

MUSIC MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorplomus@aol.com 

TALENT 

Looking for a 

record deal ?? 
Getting signed Is ver,' hard to do. But we will 

get the record deal you are looking for! Guar- 

anteed Service. Call now to receive your 
FREE information. 

r'- Talent 2000 

L_.v 800 -499 -6395 
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PUBLICATIONS 

COMPLETE 

DIRECTORY 

OF MUSIC 

INDUSTRY 

CONTACTS 
ONLY $15.95 - 
includes shipping ($18.95 overseas) 

Includes: City by city dub directory Tape /disc services A &R directory 
Music services directory Music industry websites PLUS -Exclusive: Do 

It Yourself! The Lowdown on Digital Recording And much more! 

ORDER BY PHONE: 800 -745 -8922 
OR ORDER ONLINE: www.orderbillboard.com 

T-SHIRTS 

Sae D4I 

ShlPP'9 - 
Specializing 

ín DíscOnnf 

Pricing 

10KITfGE FASHION 
Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www. backs tage - fashion. corn 
or call for a free price list/flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520 -443 -0100) 

PROFESSIONAL SERVICES 

WITH OVER 60 YEARS OF EXPERIENCE & IN -HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 

300 Package: $ 775.00 
1 000 Package: $1099.00 

Includes: 1 -ro/or booklet & 
1 -rotor CD label from print -ready 
film, jewelbox, shrinkwrap 

Mr-lodes: 4 -color booklet & 
2 -color CD label from prion -ready 
film, jewelbox, shrinkwrap 

1130_J_ VINYL PROMO 
I 00 12" VINYL $775.00 Additional LP's: S!.30 each 

5 0 0 12" VINYL $1,249.00 REORDER $699.00 

I 000 12" VINYL $1,779.00 REORDER - 51199.00 
PACKAGES INCLUDE: WHITE JACKET w/ HOLE MASTERING FULL PROCESSING 

TEST PRESSINGS 2 -COLOR LABELS (stock background) SHRINKWRAP QUICK TURN AROUND 

r7 berrei 

tlic 
me brat 

ASK FOR OUR FREE BROCHURE! 

v.k an ,he Root Rainbo Records and Cassettes 
1738 Berkeley St. Santa Monica, CA 90404 (310) 829 -3476 
Fax: (3 10) 828 -8765 www.rainborecords.com info@rainborecords.com CC+ 

Spiritual Consultant 

Are you looking for inner peace 

within your mind body and spirit? 

Can't seem to make things happen 

or need advise? Call Julie today 

and have a brighter tomorrow. 

(323) 737-2996 

1,000 CDS 
in full -color jackets for just 

Lynn 
Continued from page 11 

Lynn wrote every song on the 
album, which contains the kind of 
vulnerable, personal observations 
and homespun honesty that pro- 
pelled such classics as "Coal Miner's 
Daughter." 

The title cut is a tribute to her 
mother. She duets with White on 
"Portland, Oregon." "Miss Being Mrs." 
expresses a widow's longing for her 
married life. 

"Little Red Shoes" features a White - 
penned music bed, over which Lynn 
tells a childhood story about her 
mother stealing a pair of shoes for 
Lynn after the doctor told her parents 
she was dying. 

DRAWING YOUNG FANS 

Interscope released "Van Lear 
Rose" April 27. White's involvement 
could boost Lynn's profile among 
young consumers, in much the way 
Rick Rubin producing Johnny Cash 
revitalized the late artist's career. 

"I believe the production of Jack 
White on the new Loretta Lynn 
album will draw attention to Loretta 
from young rock fans," says Don 
Cusic, professor of music business at 
Nashville's Belmont University. "The 
fact that Loretta is genuine and 
believable, the real deal, will create 
interest in her earlier work. 

"People like Loretta and Johnny 
Cash are authentic," Cusic continues. 
"There is a believability in their music 
that young people find attractive and 
appealing." 

Cusic predicts "Loretta's lifelong 
fans will embrace anything she does, 
although, with the connection to Jack 
White, they might do so with one 

COMMERCIAL REAL ESTATE 

BURBANK 
GREAT CNN INVESTMENT 

State of the art recording studios. Com- 

pletely remodeled. Beautiful garden area. 

$3,615,000 7% Cap plus upside potential 

Broker 310 -449 -1989 /mlecrg @aol.com 

WANTED TO BUY 

TOP $ PAID 

For: Cds, Lps Cassettes, 

Videos & DVDs 

Call (201) 986 -0909 

Fax (201) 986 -7755 

COLLECTABLES 

Call today for 
your free catalog! 

1 -800- 468 -9353 
www.discmakers.com/bb 

Music Memorabilia, 
Awards. Lyrics, 
Posters. Gear, 
Autographs. 

eyebrow raised." 
White doesn't mind comparisons 

to the Rubin /Cash collaboration. 
"Those albums are really great," he 
says. "I don't think Rick Rubin said, 
`I'm going to help Johnny Cash get 
this whole new audience,' or any- 
thing like that. You say, `I'm going to 
do the best job I can do because I'm 
a producer.' " 

White also plans to tour with Lynn 
in coming months. 

Interscope's Paul Kremen, who 
handled A &R for the Lynn project, 
says White's involvement lends it a 
"tremendous amount of cachet." He 
predicts many White Stripes fans will 
buy the record. 

BROAD SPECTRUM 
Several labels both inside and out- 

side Nashville competed for the 
White/Lynn collaboration, but Inter - 
scope landed it because of its staff's 
enthusiasm for the music and the 
terms of its deal offering. 

"Van Lear Rose" marks the first 
Lynn album for which she owns her 
own masters, according to Russell. 
Interscope licensed the album and is 
handling marketing and distribution. 

"We are so, so proud to be involved 
with her," Kremen says. 

The label's marketing plan calls for 
casting "as wide a net as possible," he 
says. Thus, Interscope is servicing the 
entire album to Americana and coun- 
try stations, along with a radio special 
hosted by Martina McBride. 

Interscope is partnering with the 
promotion staff at sister label Dream - 
Works Records in Nashville to work 
Lynn's music to country radio. 

Interscope is also servicing a five - 
track sampler to commercial and 
noncommercial triple -A stations, as 
well as modem rock, noncommercial 
and college stations. 

"We think this music will appeal to 
a very broad and diverse spectrum, 
and we want to make sure we include 
everybody," Kremen says. 

Interscope is counting on the 
media to create consumer awareness. 
Numerous publications, including 
Vanity Fair, Rolling Stone, Spin and 
Newsweek, will cover the album. 
Lynn will also appear on such TV pro- 
grams as "The Today Show," "The 
Late Show With David Letterman" 
and "Larry King Live." 

Kremen says Lynn will shoot 
videos for both "Miss Being Mrs." and 
"Portland, Oregon." Plans call for 
servicing the clips to MTV, VH1, CMT 
and other outlets. 

Artemis 
Continued from page 6 

They're very well- connected with 
the ad agencies, and they're one 
of the leading providers of music 
for advertisements." 

He says that given the recent suc- 
cess of artists whose music has been 
used in ads -Michael McDonald 
with MCI, Sting with Jaguar, Jet with 
Apple -an alignment with a com- 
pany like JSM is a natural. 

"For years, since we started, we'd 
been trying to figure out how to cre- 
ate visibility for our artists in that 
world," Goldberg says. "This seemed 
like a good idea." 

The union with JSM will provide 
potential ad visibility for Artemis' 
roster, which includes such acts as 
Kittie, Jesse Malin, Sugarcult, Lisa 
Loeb, Joey McIntyre, Ellis Hooks and 
Steve Earle. 

Simon notes that the deal is recip- 
rocal: "Not only will I be able to 
utilize artists that Artemis has signed 
or is thinking of signing, I can also 
funnel through the artist that, let's 
say, did the last big Chevy campaign 
for us." 

Goldberg and Simon also envision 
Artemis -JSM as a conduit for the 
release of compilation albums, along 
the lines of George V's successful 
"Buddha Bar" series. 

Mazzucchelli -who will act as a 
liaison between Artemis and JSM 
while maintaining his role at Ridge- 
wood Capital -believes the pact can 
alter the record industry's perception 
of the ad -music relationship. 

He says, "The way the record labels 
have viewed music licensing or 
exploitation has always been as a side 
effect or an afterthought. We're try- 
ing to make that an integral part of 

the development process." 
Artemis -JSM's releases will be 

handled via Artemis' existing 
arrangement with Koch Entertain- 
ment Distribution. 

Jack Feuer, national news editor 
at Billboard sister publication 
Adweek, views the Artemis -JSM 
alliance as a potentially lucrative act 
of synergy. 

"This is one of those new kinds of 
marriages between entertainment 
and marketing that may be one of 
the most productive," Feuer says. 
"There are more and more opportu- 
nities for acts to [get] commercial 
exposure ... From the marketer's 
point of view, it's a win -win." 

With the initiation of the venture, 
industry veteran David Fritz, Simon's 
friend since childhood, is joining 
Artemis -JSM as a board member. 

Most recently president of Al- 
liance Entertainment's distribution 
arm Innovative Distribution Net- 
work, Fritz has started an indie 
label, Triggerfish Entertainment. 

The company is distributed by 
New York -based Musicrama, which 
is owned by Bianco and partner Anil 
Narang. The label has signed Latin 
vocalist Pilar Montenegro and pop 
duo Evan & Jaron. 

"The joint venture will work 
toward placing that music into ads," 
Fritz says. 

In his role within Artemis -JSM, 
Fritz will advise the company on 
A &R, sales, marketing, legal and dis- 
tribution issues. 

Mazzucchelli will be based in 
JSM's New York office to oversee 
day -to -day operations. The joint ven- 
ture's output will be managed by the 
label's and studio's existing staffs. 

Goldberg and Simon offer no firm 
details about their projected release 
schedule. "It's going to be one at a 
time," Goldberg says, "and it's going 
to be whatever makes sense." 
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Six -disc Jerry 
Garcia box 
enters Top 

Internet chart 
at No. 1 Charts 63 

Maroon5's 
"This Love" 
rebounds to 
earn two Top 

40 No. is 

SALES / AIRPLAY / TRENDS / ANALYSIS 

Winans Sales 
Not Hurting 

Prince might be the talk of this week's charts, but this 
issue's lists confirm that another R &B voice has arrived. 
Meet Mario Winans. 

Although his first album barely got off the ground in 1997, 
Winans' new "Hurt No More" grabs the Hot Shot Debut 

awards on The Billboard 200 
and Top R &B/Hip -Hop 
Albums, entering the latter 
at No. 1. 

His earlier release, "Story 
of My Heart," never appeared 
on either chart. It has sold 
fewer than 16,000 copies 
since its release seven years 
ago, according to Nielsen 
SoundScan. 

The new Winans set prob- 
ably sold more than that the 

first few hours it was in stores, as "Hurt No More" moved 
223,000 copies in its opening week. Of course, the singer has 
been busy since his first album. 

Since 1999, he has appeared on two P. Diddy singles, as well 
as tracks by Mr. Cheeks and by Loon. More recently, his "I Don't 
Wanna Know," with the unlikely supporting cast of Enya and 
Diddy, has been a smash, bulleting 3 -2 on Hot R &B/Hip -Hop 
Singles & Tracks after reaching No. 1 on Rhythmic Top 40. 

Over the 
Counter. 

By Geoff Mayfield 
gmayfield @billboard.com 

Although Usher loses out to Winans on the R &B chart, 
which is determined by a core panel of stores, he has no 
problem locking up a fifth straight week at No. 1 on The Bill- 
board 200 (253,000 copies). His reign will end next week, 
when Eminem's group, D12, checks into the half- million- 
plus club (see story, page 1). 

PAINT IT PURPLE: Even without credit for copies distributed at 
his Columbia, S.C., concert, the new Prince album would stand 
as his best Nielsen SoundScan week yet (see story, page 1). 

Aside from TV appearances and visibility rendered by the 
current tour and his Rock and Roll Hall of Fame induction, 
Prince's Columbia outing is further energized by his biggest 
hit since 1999. 

The title track from the new "Musicology" bullets at No. 46 
on Hot R &B/Hip -Hop Airplay. "The Greatest Romance Ever 
Sold," the lead track from the Arista- distributed "Rave Un2 
the Joy Fantastic," had a higher rank on that chart in its fifth 
week, but the audience for "Musicology" at stations in that 
format is larger than "Romance" had in that same time frame. 

Video channels bolster visibility for the new set's title song. 
During the tracking week, "Musicology" played 49 times on 
VH1, 32 times on MTV, 13 times on MTV2 and nine times on 
BET. The video for "The Greatest Romance Ever Sold" had 
not yet been seen on video outlets when "Rave" hit stores. 

(Continued on page 60) 

Market Watch 
A Weekly National Music Sales Report 
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2003 2004 Change 
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Hem's To You, 
Mr. Robinson 
Smokey Robinson's chart career stretches into its sixth 

decade, thanks to the debut of "Food for the Spirit" (Robso/Liq- 
uid 8) on Top Independent Albums (No. 15) and Top Gospel 
Albums (No. 3). It's Robinson's first appearance on either chart. 

The man who was there at the beginning of Motown first 
appeared on a Billboard chart Oct. 5, 1959, when "Bad Girl" 
entered The Hot 100. 

While promo copies were available on Motown with the cata- 
log number G -1, "Bad Girl" was licensed by Berry Gordy to the 
Chess label. It would be the last time Robinson would chart on a 
non -Motown label until October 1991, when his "Double Good 
Everything" single on SBK went to No. 23 on Hot R &B/Hip -Hop 
Singles & Tracks and No. 12 on Adult Contemporary. 

"Food for the Spirit" marks the third time Robinson has 
charted with a non -Motown album. The gospel CD is released on 
his own Robso imprint. 

"Food" is the first title by Robinson to appear on a Billboard 
chart this century. In October 1999, Robinson's "Intimate" CD, 

on Motown, peaked at No. 28 on Top R &B/Hip -Hop Albums and 
No. 134 on The Billboard 200. 

Chart 
Beat. 

By Fred Bronson 
fbronson@billboard.com 

STRONGER THAN `SUPERMAN': The first chart song by Five for 
Fighting was the biggest Adult Contemporary hit of 2002, even 
though it never achieved pole position. "Superman (It's Not 
Easy)" was No. 2 for eight nonconsecutive weeks. 

Five for Fighting's second AC hit, "100 Years" (Aware/Colum- 
bia), brings the act to No. l for the first time, as the song 
advances 3 -1 in its 19th chart week. 

WHICH GIRL HASTHETONI: The last time the trio Tony! Toni! 
Toni! had a song debut on Hot R &B/Hip -Hop Singles & Tracks 
was exactly seven years ago this issue, when "Thinking of You" 
entered at a lofty No. 14, ultimately peaking at No. 5. 

While the three men went their separate ways, they did reform 
on a live album by Tony! member Raphael Saddiq in 2003. 

Now, the Tonys are back, supporting Alicia Keys on the title 
track from her latest CD, "Diary" (J). That song debuts at No. 67 
on Hot R &B/Hip -Hop Singles & Tracks. 

ELITE: There's no stopping Usher, who is No. 1 for the 11th con- 
secutive week on The Billboard Hot 100 with `Yeah!" (LaFace). It 
is one of only 15 chart- toppers since the rock era began in 1955 

to remain in pole position for 11 weeks or more. 
If this turns out to be the song's final week at No. 1, it will be 

the first to complete its reign in 11 weeks since Destiny's Child 
ruled for 11 weeks with "Independent Women Part I" from 
November 2000 to January 2001. 

GOSPEL TRUTH: Hard to believe, but the late Mahalia Jackson has 
just made her first appearance on Top Gospel Albums since the 
chart became a weekly feature. "Classic American Voices" enters at 
No. 32 and is the first Jackson album to chart since "0 Holy Night" 
peaked at No. 49 on Top Independent Albums in December 2002. 
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1 1 

412r# NUMBER 1 3,12a 5 Weeks At Number 1 

USHER 3 Confessions 
LAFACE 52141 /ZOMBA II2.98/18.981 

1 GI 65 27 

.= GREATEST GAINER ¡St- 
BARRY MANILOW 2Nights Live! 
STILETTO /CONCORD 59478/BMG STRATEGIC MARKETING GROUP 122.98 COI 

27 

HOT SHOT DEBUT zz 
MARIO WINANS Hurt No More 
BAD BOY 002392'/UMRG 18.98/12.981 

51 42 35 : BLINK -182 Blink -182 
GEFFEN 001334 /INTERSCOPE (1298 COI 

3 

2 52 33 37 ;;S CARL THOMAS Let's Talk About It 
BAO BOY 001 88 "UMRG Iß.98 /12.98) 

4 

® PRINCE Musicology 
NPG /COLUMBIA 92560 /SONY MUSIC 118.98 EO COI 

3 531 38 33 CHINGY 2 Jackpot 
DISTURBING THA PEACE 82976'/CAPITOL (11.98/18.981 

2 

4 2 2 

1 

VARIOUS ARTISTS Now 15 
EMI /UNIVERSAUSONY MUSIC /ZOMBA 76990 /CAPITOL (18.98 CD) 

2 CO VARIOUS ARTISTS Rock Against Bush Vol 1 

FAT WRECK CHORDS 6751998 CDI 

54 

5 3 18 HOOBASTANK The Reason 
ISLAND 001488 /IDJMG 11298 CDI 

3 55 41 44 GODSMACK The Other Side (EP) 
REPUBLIC /UNIVERSAL 001539 /UMRG 18.98 CDI 

5 

O GHOSTFACE The Pretty Tony Album 
DEF JAM 002169' /I0JMG 18.98/12 981 

6 56 51 52 ALAN JACKSON A' Greatest Hits Volume II 
ARISTA NASHVILLE 54860 /RLG 111198 CDI 

19 

7 7 4 JESSICA SIMPSON 2 In This Skin 
COLUMBIA 86560 /SONY MUSIC 112.98 ED CDI 

2 57 40 29 N *E *R *D Fly Or Die 
STAR TRAK 914577NIRGIN 11898 CDI 

6 

8 5 9 GUNS N' ROSES Greatest Hits 
GEFFEN 001 114 /INTERSCOPE (12.98 CD) 

3 58. 39 34 WILLIAM HUNG Inspiration 
KOCH 9579 113.98 CD /DVDI 

34 

9 8 6 EVANESCENCE 5 Fallen 
WIND -UP 13063118.98 CDI 

3 59 49 43 LINKIN PARK 4 Meteora 
WARNER BROS. 481867 (19.98 CO) 

1 

10 10 14 KANYE WEST The College Dropout 
ROCA- FELLA/DEF JAM 0020307/IDJMG 18.98/12981 

2 60 47 45 LOSTPROPHETS Start Something 
COLUMBIA 86554/SONY MUSIC (12.98 EG CD) 

33 

11 6 5 NORAH JONES Feels Like Home 
BLUE NOTE 84800 (18.98 CDI 

1 61 35 17 TAMIA More 
ELEKTRA 62847/AG 118.98 CO) 

17 

® MERCYME Undone 
INO 82947 /CURB (18.98 CDI 

12 62 58 - SOUNDTRACK Kill Bill Vol. 2 
A BAND APART /MAVERICK 4867V/WARNER BROS. (18.98 CD) 

58 

13 11 13 OUTKAST ' Speakerboxxx/The Love Below 
LAFACE 501337/ZOMBA 122.98 CDI 

1 63 52 60 CASSIDY Split Personality 
FULL SURFACEJJ 57016 /RMG (12.98/18981 

2 

14. 9 8 LIL' FLIP U Gotta Feel Me 
SUCKA FREEJCOLUMBIA 89143'/SONY MUSIC (18.98 ED COI 

4 f1i) 73 100 LOS LONELY BOYS Los Lonely Boys 
OR /EPIC 92088 /SONY MUSIC 11338 CDI [HI 

64 

15 4 3 JANET JACKSON Damita Jo 
VIRGIN 84404' 112.98/18.981 

2 NEW SOUNDTRACK 13 Going On 30 
HOLLYWOOD 162454 118.98 CDI 

65 

16 12 7 
- 

KENNY CHESNEY 2 When The Sun Goes Down 
BNA 58901 /RLG 112.98 /18.90) 

1 66 55 68 3 DOORS DOWN 3 Away From The Sun 
REPUBLIC /UNIVERSAL 064396 /UMRG 18.9912 901 

8 

0 DROWNING POOL Desensitized 
WIND -UP 13080/1298 CDI 

17 0 NEW PATTY GRIFFIN Impossible Dream 
ATO 21520118.98 CD) 

67 

18 16 21 
- 

ALICIA KEYS 2 The Diary Of Alicia Keys 
J 557127/RMG 115.98/19981 

1 68 59 65 HARRY CONNICK, JR. Only You 
COLUMBIA 90551/SONY MUSIC 118.98 ES CD) 

5 

19 15 16 MAROONS Songs About Jane 
OCTONE/J 50001 /ßM011.98 MINI 

7 69 61 61 FIVE FOR FIGHTING The Battle For Everything 
AWARE/COLUMBIA 86186 /SONY MUSIC 112.98 EO CD) 

20 

20 17 24 TWISTA Kamikaze 
ATLANTIC 835987/AG (10.9603.981 

1 0 ADAN CHALINO SANCHEZ Amor Y Lagrimas 
MORN /COSTAROLA 93409/SONY DISCOS 113.98 EQ CD) 

70 

21 13 10 - J -KWON Hood Hop 
SO SO DEF 576137/ZOMBA 118.98 CD) 

7 71 57 50 NO DOUBT The Singles 1992 -2003 
INTERSCOPE 001495 112.98 CDI 

2 

22 19 12 JOSH GROBAN 3 Closer 
143 /REPRISE 48450/WARNER BROS. (18.98 CO) 

1 

2 0 100 

PACESETTER V 
SOUNDTRACK Kill Bill Vol. 1 

A BAND APART /MAVERICK 485707/WARNER BROS. 118.98 CD) 

45 @c 21 22 SHERYL CROW 2 The Very Best Of Sheryl Crow 
ABM 001521 /INTERSCOPE 112.98 CDI 

24 14 15 ERIC CLAPTON Me And Mr Johnson 
DUCK/REPRISE 48423/WARNER BROS.118.98 CD) 

6 73 53 56 EAMON I Don't Want You Back 
JIVE 58370/ZOMBA 11898 CO) 

7 

Q HANSON Underneath 
3CG 10402117 98 CDI 

25 el 69 77 CASTING CROWNS Casting Crowns 
BEACH STREET 10723 /REUNION 118.98 CDI [HI 

69 

26 22 54 SOUNDTRACK The Punisher: The Album 
WIND/UP 13093 118.98 CDI 

22 75 62 47 JOSH TURNER Long Black Train 
MCA NASHVILLE 000974/UMGN 14.98/9.981M 

29 

27 18 11 AEROSMITH Honkin' On Bobo 
COLUMBIA 87025' /SONY MUSIC 118.98 ED CD) 

5 76 46 - SUGARCULT Palm Trees And Power Lines 
FEARLESS 51512/ARTEMIS 114.98 CD) 

46 

28 20 19 MODEST MOUSE Good News For People Who Love Bad News 
EPIC 87125' /SONY MUSIC 112.98 ED C01[110 

19 Illp 82 76 THE BEACH BOYS The Very Best Of The Beach Boys: Sounds Of Summer 
CAPITOL 82710 118.98 CDI 

16 

o 25 36 KEITH URBAN Golden Road 
CAPITOL (NASHVILLE) 32936 11 0 98118.98) 

11 78 60 63 INCUBUS A Crow Left Of The Murder... 
MMORTAL/EPIC 908907/SONY MUSIC 118.98 ED CD) 

2 

o ̀''NW/. -. FEAR FACTORY Archetype 
LIQUID 8 12189 115 98 CD) 

30 79 66 123 JUVENILE Jove The Great 
CASH MONEY O017187/UMRG 112.98 CD) 

28 

o N JOHN MICHAEL MONTGOMERY Letters From Home 
WARNER BROS. (NASHVILLE) 48729/WRN 118.98 CDI 

31 80 56 53 THE DARKNESS Permission To Land 
ATLANTIC 608177/AG 112.98 CD) [MI 

36 

OD 31 32 BLACK EYED PEAS Elephunk 
A &M 000699 /INTERSCOPE 112.98 CO) 

26 81 67 80 25 SARAH MCLACHLAN 2 Afterglow 
ARISTA 501511 /RMG 112.98/18981 

2 

33 27 23 BRITNEY SPEARS 2 In The Zone 
JIVE 537413/ZOMBA 11298/18981 

1 82 54 79 34 T.I. Trap Muzik 
GRAND HUSTLE/ATLANTIC 83650' /AG 19.98/1198) 

4 

34 24 25 BEYONCE 3 Dangerously In Love 
COLUMBIA86386 /SONY MUSIC (1298 E0/18.981 

1 0 NEW VARIOUS ARTISTS Motown l's 
MOTOWN 001781 /UTV 11298 CD) 

83 

35 26 31 JET Get Born 
ELEKTRA 62892'/AG (12.98 CD) 

26 84 64 67 MASTER P Good Side Bad Side 
NEW NO LIMIT 57177/KOCH 118.96 CDI 

11 

36 23 41 YELLOWCARD Ocean Avenue 
CAPITOL 39844 11298 CD) 

23 85 68 91 LIL JON & THE EAST SIDE BOYZ Kings Of Crunk 
BME 23707/TVT113.98/17. 98) 

14 

37 29 28 NICKELBACK A 2 The Long Road 
ROADRUNNER 618400 /IDJMG (12.98/18.98) 

6 86 48 26 SOUNDTRACK The Passion Of The Christ 
INTEGRITY 92046 /SONY MUSIC I18 98 ES CD) 

17 

38 28 40 JAY -Z 2 The Black Album 
ROC -A- FELLA /DEF JAM 001528' /IDJMG (8.98/12.981 

1 87 78 66 MICHAEL MCDONALD Motown 
MOTOWN 000651 /UMRG 112.98 CD) 

14 

o 50 62 JOSS STONE The Soul Sessions (EP) 
S -CURVE 422.34 (998 CDI [MI 

39 88 1' 
MACHINE HEAD Through The Ashes Of Empires 
ROADRUNNER 618363 /IDJMG 118.98 CO1 

88 

o BLACK LABEL SOCIETY Hangover Music Vol. VI 
SPITFIRE 1508111898 CDI 

40 89.63 55 DILATED PEOPLES Neighborhood Watch 
ABB 40889' /CAPITOL 118.98 CDI 

55 

CD 44 30 TOBY KEITH 3 Shock'n Y'All 
OREAMWORKS (NASHVILLE) 450435/INTERSCOPE 11298/18.981 

1 90 72 86 AVANT Private Room 
MAGIC JOHNSON /GEFFEN 001567 TINTERSCOPE 18.98/1098) 

18 

o KOTTONMOUTH KINGS Fire It Up 
SUBURBAN NOIZE 28 05.98 CDI 

42 91 86 95 DIDO Life For Rent 
ARISTA 50137/RMG (18.98 CO) 

4 

43 34 20 HILARY DUFF 3 Metamorphosis 
BUENA VISTA 861006/HOLLYWOOD (18.98 CD) 

1 102 92 RASCAL FLATTS 2 Melt 
LYRIC STREET 165031 /HOLLYWOOD 112.98 /18.981 

5 

44 43 51 NORAH JONES 8 Come Away With Me 
BLUE NOTE 32088' 117.90 CO) [NI 

1 93 79 58 SOUNDTRACK The Cheetah Girls (EP) 
WALT DISNEY 860126 ió.98 CDI 

33 

45 30 49 G -UNIT 2 Beg For Mercy 
G'UNIT 001593')1NTERSCOPE 18.98/12.981 

2 94 99 108 THREE DAYS GRACE Three Days Grace 
JIVE 53479/ZOMBA (12.98 CDI [NI 

72 

46 37 48 
- 

TRACY LAWRENCE Strong 
DREAMWORKS (NASHVILLE) 001032/INTERSCOPE 118.98 CD) 

17 95 90 110 SEAN PAUL 2 Dutty Rock 
VP /ATLANTIC 83620'/AG 112.98/18.981 

9 

47 36 39 LUDACRIS Chicken "NeBeer 
DISTURBING THA PEACE/DEF JAM SOUTH 1100930' /I0JMG 1198/12981 

1 96 96 78 VARIOUS ARTISTS WOW Worship (Red) 
EMICMG /PROVIDENT/WORD.CURB 86300/WARNER BROS. (21.98 CO) 

62 

48 45 46 SWITCHFOOT The Beautiful Letdown 
COLUMBIA 71083/RED INK (9.98 CD) 

44 97 74 72 RUBEN STUDDARD Soulful 
J 54639'/RMG 11298/18.981 

1 

49 32 42 

- 
VARIOUS ARTISTS Bad Boy's 10th Anniversary... The Hits 
BAD BOY 0021127/UMRG (8.90) 0.881 

2 98 81 64 VARIOUS ARTISTS 3 Now 14 
COLUMBIA/UNIVERSAL/EMI/ZOMBA 90753/SONY MUSIC 118.98 ED CO) 

3 
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99 75 84 20 STORY OF THE YEAR Page Avenue 
MAVERICK 48439/WARNER BROS. 11298 CDI [N] 

51 150 121 118 57 ELTON JOHN 2 Greatest Hits 1970 -2002 
ROCKET /UTV 063479NME (19.98 CD) 

12 

100 85 101 66 
- 

TRAPT Trapt 
WARNER BROS. 482% (18.98 CDIINI 

42 ® 162 173 33 GEORGE STRAIT Honkytonkville 
MCA NASHVILLE 000114/UMGN 18.98/12.98) 

5 

101 77 81 16 YEAH YEAH YEAHS Fever To Tell 
INTERSCOPE 000349' 19.98 CE) 

55 152 98 82 5 THE VINES Winning Days 
ENGINEROOM 84318' /CAPITOL 118.98 CD) 

23 

102 89 105 32 YING YANG TWINS Me & My Brother 
COLLIPARK 2180'/NT 11798 C01 

11 ® NEW 1 VIC LATINO /DAVID WAXMAN Ultra.Dance 05 
ULTRA 1190119.98 CD) INl 

153 

103 84 69 4 SOUNDTRACK The OC: Mix 1 

WARNER SUNSET 48685M/ARNER BROS. 11498 CD) 

52 154 151 149 11 MELISSA ETHERIDGE Lucky 
ISLAND 001822/IDJMG 11298 CD) 

15 

104 95 111 75 AUDIOSLAVE 2 Audioslave 
INTERSCOPE/EPIC 86968' /SONY MUSIC 118.98 ED CD) 

7 155 136 128 25 LINKIN PARK Live In Texas 
WARNER BROS. 48563 RI 98 CO /DVD) 

23 

105 94 103 S' COLDPLAY 3 A Rush Of Blood To The Head 
CAPITOL 40504' 11298/18.98) 

5 al 172 187 71i ELVIS PRESLEY 3 Elvis: 30 #1 Hits 
RCA 68079' /RMG 11298/19.98) 

1 

106 71 74 4 DJ KAYSLAY The Streetsweeper Vol. 2: The Pain From The Game 
COLUMBIA 90700' /SONY MUSIC 118.98 EO CD) 

27 157 104 102 4 BOB DYLAN The Bootleg Series Vol.6: Live 1964 -The Philharmonic Hall Concert 
LEGACY /COLUMBIA 86882/SONY MUSIC (22.98 Ell CD) 

28 

CD NEW 

108 88 

T 

106 64 

CONJUNTO PRIMAVERA Dejando Huella 
FONOVISA 351248/UG 11298 CD) MI 

107 158 140 

1 159 126 

126 25 

139 15 

DIXIE CHICKS Top Of The World Tour Live 
MONUMENT /COLUMBIA 90794/SONY MUSIC 113.98 Ell CD) 

27 

31 50 CENT 6 Get Rich Or Die Tryin' 
SHADY /AFTERMATH 49354' / INTERSCOPE 18.98/12.98) 

KEITH SWEAT The Best Of Keith Sweat: Make You Sweat 
ELEKTRA 73954/RHINO 118.98 CO) 

118 96 41 BROOKS & DUNN Red Dirt Road 
ARISTA NASHVILLE 67070 /RLG 112.98/18.981 

4 160 80 - 2 JOE SATRIANI Is There Love In Space? 
EPIC 90837 /SONY MUSIC 118.98 Ea CD) 

80 

110 105 99 27 ROD STEWART 2 As Time Goes By ... The Great American Songbook Vol. II 
J 55710/RMG 115.98/18.98) 

2 161 155 170 31 R. KELLY The R. In R &B Collection: Volume One 
JIVE 55077/ZOMBA 118.98 CDI 

4 

111 91 73 23 CLAY AIKEN 2 Measure Of A Man 
RCA 54638/RMG 118.98 CO) 

1 ItrE0 185 188 25 TRACE ADKINS Comin' On Strong 
CAPITOL (NASHVILLE) 40517 (12.98/18.98) 

31 

(ED 110 120 33 JOHN MAYER Heavier Things 
AWARE/COLUMBIA 86185' /SONY MUSIC (18.98 Ell CD) 

1 163 153 179 101 EMINEM 8 The Eminem Show 
WEB /AFTERMATH 493290 / INTERSCOPE 18.98/12.98) 

1 

113 76 57 13 VARIOUS ARTISTS Disneymania 2: Music Stars Sing Disney ...Their Way! 
WALT DISNEY 891004 118.98 CD) 

29 al 173 161 23 BUDDY JEWELL Buddy Jewell 
COLUMBIA (NASHVILLE) 90131 /SONY MUSIC 11298 E0/18.991 

13 

CD 112 127 4- LOS TIGRES DEL NORTE Pacto De Sangre 
FONOVISA 351245/ÚG 114.98 CD) 

75 165 165 169 33 SEAL Seal IV 
WARNER BROS. 47947 118.98 CD) 

3 

®, 111 116 73 SHANIA TWAIN 410 Up! 
MERCURY 170314/UMGN 112.98 CD) 

1 166 131 137 5 PASTOR TROY By Any Means Necessary 
KHAOTIC GENERATION/UNIVERSAL 002297NUMRG (12.98 CO) 

30 

116 92 97 5 CYPRESS HILL Till Death Do Us Part 
SOUL ASSASSINS /COLUMBIA 90161' /SONY MUSIC (18.98 ES CD) 

21 167 149 157 13 VARIOUS ARTISTS Fired Up! 
RAZOR & TIE 89077 (18.98 CD) 

14 

117 108 93 2.11 KID ROCK Kid Rock 
TOP DOG /ATLANTIC 83685'/AG 118.96 CDI 

8 CD 176 - 13 JOE And Then... 
JIVE 53707/ZOMBA (18.98 CD) 

26 

CD 138 88 X. MARTINA MCBRIDE Martina 
RCA NASHVILLE 54207 /RLG 111.98/18.981 

7 169 159 113 A MICHAEL BUBLE Come Fly With Me 
143/REPRISE 48683/WARNER BROS. (25.98 CD /DVD) 

55 

119 107 38 9 KIDZ BOP KIDS Kidz Bop 5 

RAZOR & TIE 89079111.98 /18.98) 

34 170 145 158 E VARIOUS ARTISTS Tha Down Low 
RAZOR 8 TIE 89067 11898 CD) 

22 

120 116 114 Z7 EAGLES 2 The Very Best Of 
WARNER STRATEGIC MARKETING 73971 125 913 CDI 

3 171 141 164 22 PUDDLE OF MUDD Life On Display 
GEFFEN 001080/INTERSCOPE 0.98/12981 

20 

121 115 125 4E LUTHER VANDROSS 2 Dance With My Father 
J 51885/RMG 112.98/18.981 

1 172 156 156 73 CHRISTINA AGUILERA 3 Stripped 
9CA68037'/RMG 112.98/18.98) 

2 

122 109 109 30 GARY ALLAN See If I Care 
MCA NASHVILLE 000111 /UMGN 08.98/12.981 

17 173 171 181 54 GODSMACK Faceless 
REPUBLIC/UNIVERSAL 067854 /UMR6 18.96/12981 

1 

(ED 127 141 40 BRAD PAISLEY Mud On The Tires 
ARISTA NASHVILLE 50605/RLG 112.98/18981 

8 174 144 153 50 AFI Sing The Sorrow 
NITRO /DREAMWORKS 450380' / INTERSCOPE 19.98 CD) 

5 

-124 87 85 4 SHAKIRA Live & Off The Record 
EPIC 91109/SONY MUSIC (18.98 ES CD /DVD) 

45 (ií/ NEW 

3 al 186 

i JERRY GARCIA All Good Things: Jerry Garcia Studio Sessions 
JERRY GARCIA 78063/RHINO (73.98 CD) 

121 29 VARIOUS ARTISTS WOW Hits 2004 
PROVIDENT/WORD- CURB /EMI CHRISTIAN 90652/SPARROW 81.98 CO) 

175 

51 125 97 124 9 YOUNG GUNZ Tough Luv 
ROC- A- FELLWDEF JAM 001937' /IDJMG (8.98/12.98) 

OD RE -ENTRY 5 FRANZ FERDINAND Franz Ferdinand 
DOMINO /EPIC 92440/SONY MUSIC 114.98 EG CDI IN] 

126 177 168 171 2,0 THE OFFSPRING Splinter 
COLUMBIA 89026' /SONY MUSIC 118.98 ES CD) 

30 

® 124 122 ä6 DIERKS BENTLEY Dierks Bentley 
CAPITOL NASHVILLE) 39814112.98/18.981 

26 178 183 - 3 SHINEDOWN Leave A Whisper 
ATLANTIC 83566/AG (12.98 CDI IN] 

159 

128 103 94 4 THE WHO The Who Then And Now!: 1964 -2004 
GEFFEN 001836/UME (12.98 CDI 

57 179 158 166 21 SOUNDTRACK The Fighting Temptations 
MUSIC WORLD /COLUMBIA 90288/SONY MUSIC 118.98 Ea CD) 

19 

(ED® 122 146 15 FINGER ELEVEN Finger Eleven 
WIND -UP 13058 (1698 C0) [N] 

114 180 166 - 5 GIPSY KINGS Roots 
NONESUCH 79841/AG08.98 CD) 

166 

130 132 138 A-3 LED ZEPPELIN Early Days & Latter Days: The Best Of Led Zeppelin Volume One And Two 
ATLANTIC 83619/AG 119.98 CD) 

116 181 178 163 26 THE WHITE STRIPES Elephant 
THIRD MAN 27148/2118.98 CD) 

6 

131 125 131 13 VARIOUS ARTISTS WOW Gospel 2004 
WORD/EMICMGNERITY 57494/ZOMBA 119.98 CD) 

27 182 184 115 3 VARIOUS ARTISTS Barbie Hit Mix 
KID RHINO 78073/WARNER STRATEGIC MARKETING 118.98 CD) 

115 

132 120 143 4 TRILLVILLE /LIL SCRAPPY The King Of Crunk & BME Recordings Present 
BME/REPRISE 48556'/WARNER BROS. (18.98 CD) 

12 183 137 199 28 ROONEY Rooney 
GEFFEN 000242/INTERSCOPE (9.98 CD) IN] 

125 

133 114 90 52 GOOD CHARLOTTE 3 The Young And The Hopeless 
DAYLIGHT /EPIC 8648 /SONY MUSIC 11998 EU CD) 

7 184 160 154 11 SOUNDTRACK 50 First Dates 
MAVERICK 48675/WARNER BROS. (/8.98 CD) 

30 

134 135 162 5 GRUPO MONTEZ DE DURANGO En Vivo Desde Chicago 
SISA 720358 (12.98 CD) 

91 CD RE -ENTRY 70 MONTGOMERY GENTRY My Town 
COLUMBIA (NASHVILLE) 86520/SONY MUSIC 111.98 EO/17.98) 

26 

135 134 172 33 ANTHONY HAMILTON Comin' From Where I'm From 
SO SO DEE 52107/ZOMBA 112.98 CDI 

33 186 148 144 4 DEAD PREZ RBG: Revolutionary But Gangsta 
COLUMBIA 89050 /SONY MUSIC 11898 EO CDI 

60 

136 123 136 31 LIMP BIZKIT Results May Vary 
FLIP 001235 / INTERSCOPE 112.98 CD) 

3 187 180 130' 74 TIM MCGRAW 3 Tim McGraw And The Dancehall Doctors 
CURB 78746112.98/18.981 

2 

147 135 92 TOBY KEITH 4 Unleashed 
DREAMWORKS NASHVILLE) 450254 / INTERSCOPE 111.98/10.981 

1 188 167 180 8 CEE -LO Cee -Lo Green... Is The Soul Machine 
LAFACE 52111. ZOMBA 112.98/18.98) 

13 

138 117 112 3 SOUNDTRACK Ella Enchanted 
HOLLYWOOD 162441 (18.98 CD) 

112 189 169 185 20 WESTSIDE CONNECTION Terrorist Threats 
HDO- BANGIN' 24030NCAPITDL 8.98/18.98) 

16 

139 133 140 RED HOT CHILI PEPPERS Greatest Hits 
WARNER BROS. 48545118.98 CD) 

18 190 163 117 31 NIRVANA Nirvana 
OGC/GEFFEN 493507 / INTERSCOPE (1896 CDI 

3 

140 83 59 3 VARIOUS ARTISTS Songs Inspired By The Passion Of The Christ 
UNIVERSAL SOUTH 002320112.98 CD) 

59 191 181 178 22 NELLY Da Derrty Versions - The Reinvention 
FO' REEL/UNIVERSAL 001865 /UMRG 18.98/12.98) 

12 

152 155. 79 ROD STEWART 2 It Had To Be You ... The Great American Songbook 
J 20039/RMG (12.98/18.98) 

4 192 177 190 3 TOOTS AND THE MAYTALS True Love 
V2 27186 /18.98 CDI INI 

177 

142 129 1831 32 A PERFECT CIRCLE Thirteenth Step 
VIRGIN 80918' 118.98 COI 

2 193 175 - -6 THE POSTAL SERVICE Give Up 
SUB POP 595114.98 CD) IN] 

149 

164 104 42 MICHAEL BUBLE Michael Buble 
143/REPRISE 48376/WARNER BROS. 118.98 CD) IN] 

47 194 193 196 25 BOB SEGER Greatest Hits 2 

CAPITOL 52772 (17.98 CO) 

23 

CD 161 177 7 RON WHITE Drunk In Public 
PARALLEL/HIP -0 001582/UME 112.98 CD) MI 

144 © RE -ENTRY 17 DAVID BOWIE Best Of Bowie 
EMI 41929/VIRGIN 118.98 CD) 

70 

145 143 167 20 MUSIQ soulstar 
DEF SOUL 001615 /IDJMG 18.98/12.981 

13 196 179 - 34 ALISON KRAUSS + UNION STATION Live 
ROUNDER 610515 09.98 CD) 

36 

146 70 - 2 HAYLEY WESTENRA Pure 
DECCA 001866 /UNIVERSAL CLASSICS GROUP 118.98 CD)[N] 

70 197 198 184 93 AVRIL LAVIGNE 6 Let Go 
ARISTA 14740/RMG (1798 CD) 

2 

147 130 142 6 JACKSON BROWNE The Very Best Of Jackson Browne 
ELEKTRA 78091 /RHINO 12698 CDI 

46 198 146 98 14 VARIOUS ARTISTS 2004 Grammy Nominees 
GRAMMY 58022/BMG STRATEGIC MARKETING GROUP (18.98 CD) 

4 

148 128 147 23 KORN Take A Look In The Mirror 
IMMORTAL/EPIC 90335 /SONY MUSIC 118.96 al CDI 

9 199 170 - 29 MURPHY LEE Da Skool Boy Presents Murphy's Law 
FO' REEL/UNIVERSAL 001132/UMRG 112.98 CD) 

8 

149 154 132 ' i JEREMY CAMP Carried Me: The Worship Project 
BEC 39613 (1898 CDI [N] 

102 200 142 - 43 STAIND 14 Shades Of Grey 
FLIP/ELEKTRA 62882/AG 118.98 CD) 

1 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond 
symbol indicates albuon's multi -platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muniplies shipments by the number of discs and or tapes. RIM Latin awards: o Certification for net shipment of 100,000 units (Oro). Certification of 200,000 units (Platino). Certification o 400,000 

units IMulti- Platins). `Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Ea, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest 
percentage growth. Ieatseeker Impact shows albums removed from Heatseekers this week. IN] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SbondScan, Inc. All rights reserved. 
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BIIbo rd 
® TOP POP® CATALQGm 

,c 
Ne Lu 
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Sales data compiled by VIII 
Co Nielsen 

SoundScan 
ARTIST Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

0 1 3 

ttrE NUMBER 1 e: 3 Weeks At Number l 

PRINCE The Very Best Of Prince 
WARNER BROS. 74272 118.98 CDI 

© 28 36 

-$- GREATEST GAINER =$ 
BARRY MANILOW Ultimate Manilow 
BMG HERITAGE 10600 11298/18.981 

3 2 1 THE 
29325/CCAAPTOE112.18.901 ;t HOT SHOT DEBUT 

KENNY CHESNEY A4 No Shoes, No Shirt, No Problems 
BNA67038/RLG 112.98/18.98) 

6 9 BOB SEGER & THE SILVER BULLET BAND 7 Greatest Hits 
CAPITOL 30334 I 10.98/15.98) 

11 6 MERCYME Almost There 
!NO 86133/CURB 116.98 CO) [N] 

7 4 10 BOB MARLEY AND THE WAILERS 10 Legend 
TUFF GONG /ISLAND 548904 /I0JMG 18.98/12.981 

9 8 LARRY THE CABLE GUY Lord, I Apologize 
PARALLEVHIP- 0001423NME (18.98 CD) 

8 5 JOSH GROBAN A' Josh Groban 
143 /REPRISE48154/WARNER BROS. 11898 COI [NI 

IC 3 4 SOUNDTRACK A7 O Brother, Where Art Thou? 
LOST HIGHWAY/MERCURY 170069/IDJMG 18.98/12.981 

11 10 12 PINK FLOYD.'S Dark Side Of The Moon 
CAPITOL 4600r 110.98/18.981 

12 5 2 SIMPLE PLAN No Pads, No Helmets...Just Balls 
LAVA 83534 /AG 17.98/1296) [NI 

13 7 7 LINKIN PARK AB [Hybrid Theory] 
WARNER BROS. 47755 (12.9808.981 

14 12 13 ROD STEWART The Very Best Of Rod Stewart 
WARNER BROS. 78328 112.98/18.98) 

18 17 JOHN LMAYERR Aermuslc Room For Squares 
n.98 EO 1s.981[x] 

6 14 15 AC/DC 19 Back In Black 
LEGACY/EPIC 80207 /SONY MUSIC (18.98 E0 CD) 

19 
-: 

14 FRANK SINATRA Classic Sinatra: His Great Performances 1953.1960 
CAPITOL 23502 111.98/17.98) 

18 15 16 KID ROCK 4 Cocky 
LAVA83482' /AG (12.98/18.981 

119 16 22 METALLICA " Metallica 
ELECTRA 61113/AG 111.98/17.98) 

4 17 18 SHANIA TWAIN 19 Come On Over 
MERCURY 536003/UMGN (8.98/12.98) 

1 13 11 NAS lllmatic: 10 Year Anniversary Platinum Series 
ILL WILL/COLUMBIA 92072'/SONY MUSIC 118.98 EG CDI 

rJ. 22 24 ABBA A6 Gold - Greatest Hits 
POLYDONUNIVERSAL 517007NMRG (12.98/18.98) 

23 42 - USHER A' 8701 
LAFACE 14715 /ZOMBA 112.98/18.98) 

' 24 20 MARTINA MCBRIDE 3 Greatest Hits 
RCA NASHVILLE 67015RLG 112.98/18.981 

25 30 35 AL GREEN Greatest Hits 
HI/THE RIGHT STUFF 30800/CAPITOL 00.98/17.981 

20 19 KENNY CHESNEY A3 Greatest Hits 
BNA67976/RLG 112.98/18.981 

7 25 27 ALICIA KEYS A6 Songs In A Minor 
J 20002/9MG 112.98/18.981 

$ 21 21 TIM MCGRAW A4 Greatest Hits 
CURB 77978 (1298/18.981 

9 26 23 AC/DC A3 Live 
LEGACY/EPIC 80214/SONY MUSIC 111.9517.98) 

0 23 25 KID ROCK. 11 Devil Without A Cause 
TOP DOG/LAVA 83119' /AG 029518.98) [NI 

1 29 28 JIMI HENDRIX Experience Hendrix: The Best Of Jimi Hendrix 
EXPERIENCE HENDRIX 111571'/OME 11298/18.981 

32 PRINCE AND THE REVOLUTION X13 Purple Rain 
WARNER BROS. 25110 17.9511.981 

3 27 31 CELINE DION A6 All The Way...A Decade Of Song 
550 MUSIC/EPIC 63760/SONY MUSIC 112.98 0018.98) 

31 46 SADE 4 The Best Of Sade 
EPIC 85287 /SONY MUSIC (12.98 00/18.98) 

LENNY KRAVITZ 3 Greatest Hits 
VIRGIN 50316 112.98/18.981 

POISON Greatest Hits 1986 -1996 
CAPITOL 53375 (7.9511.981 

34 26 QUEEN A7 Greatest Hits 
HOLLYWOOD 161265 111.9517.98) 

36 38 EMINEM 9 The Marshall Mathers LP 
WEB /AFTERMATH 490629'/INTERSCOPE (8.98/12.981 

- 33 32 SYSTEM OF A DOWN 3 Toxicity 
AMERICAN /COLUMBIA 62240 /SONY MUSIC 11296 E0/18.98) 

DURAN DURAN Greatest 
CAPITOL 96239(11.98/17.98) 

35 30 JOHNNY CASH 16 Biggest Hits 
LEGACY /COLUMBIAINASHVILLE169739/SONY MUSIC (7.98 EQ/1198) 

2 32 41 DISTURBED 3 The Sickness 
GIANT 24738/WARNER BROS. 111.98/1798)M 

3 38 40 TOM PETTY AND THE HEARTBREAKERS 10 Greatest Hits 
MCA 119813NME 112.98/18.981 

4 JOHN LENNON Lennon Legend - The Very Best Of John Lemon 
PARLOPHONE 21954' /CAPITOL 00.98/16.98 

8 37 50 SUBLIME 5 Sublime 
GASOUNEALIEY /GEFFEN 111415INTERSCOPE 0298/18.98) 

40 33 COLDPLAY 2 Parachutes 
NETTWERK 30162/CAPITOL 111.98/17.981 [N] 

Aii. 48 43 DEF LEPPARD 3 Vault - Greatest Hits 1980 -1995 
MERCURY 528718/1DJMG 111.9518.981 

41 34 LYNYB)SI[YNY The Best 01LynyrdSynyrd: 20th Century Masters The Millennium Collection 
MCA 111941/UME (6.9511.98) 

39 42 PHIL COLLINS 2 ...Hits 
FACE VALUE/ATLANTIC 83139AG 110.9807.98) 

Ali TENACIOUS D Tenacious D 
EPIC 86234'/SONY MUSIC (18.98 ES CD) 

MAY 8 

B,i,. TOP HEATSEEKERS. 

W 

3 

Q < 
Sales data compiled by 1L ls Nielsen 

SoundScan 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 11 HOT SHOT DEBUT -> 1 Week At Number 1 

CONJUNTO PRIMAVERA Dejando Huella 
FONOVISA 351248NG 02.98 COI 

0 12 
_ 

: 
- 

9 

=$- GREATEST GAINER -,$ 
FRANZ FERDINAND Franz Ferdinand 
OOMINO /EPIC 92441' /SONY MUSIC 114.98 ED COI 

3 3 FINGER ELEVEN Finger Eleven 
WIND -UP 13058 116.98 CD) 

6 4 RON WHITE Drunk In Public 
PARALLEL/HIP -0 001582/UME 112.98 CD) 

5 5 1 JEREMY CAMP Carried Me: The Worship Project 
BEC 39613 08.98 CDI o VIC LATINO /DAVID WAXMAN Ultra.Dance 05 
ULTRA 1190 119.98 CD) 

7 i0 11 SHINEDOWN Leave A Whisper 
ATLANTIC 83566/AG 02.98 CD) 

8 4 
- 

6 ROONEY Rooney 
GEFFEN 000242/INTERSCOPE 19.98 CDI 

9- 8 5 TOOTS AND THE MAYTALS True Love 
V2 27186 118.98 CD) 

1 7 10 THE POSTAL SERVICE Give Up 
SUB POP 595 (14.98 CD) 

® 16 23 JEM Finally Woken 
ATO 21519 11298 CDI 

12 1 - BEN JELEN Give It All Away 
MAVERICK48455N/ARNER BROS. (18.98 CD) e FIVE IRON FRENZY The End Is Here 
5 MINUTE WALK 22413 (14.98 CO) o 28 41 LOS HOROSCOPOS DE DURANGO Locos De Amor 
OISA 720363 111.98 CD) 

® 24 
-- 

17 SNOW PATROL Final Straw 
POLYDOR/A &M 002271 /INTERSCOPE 02.98 CDI 

16 15 28 MUSE Absolution 
TASTE MEDIA 48733/WARNER BROS. 04.98 CDI 

GI THE SPOOKY KIDS Lunch Boxes & Choklit Cows 
EMPIRE MUSICWERKS 450609/11 118.98 CO /DVt1 

1E 13 8 GAVIN DEGRAW Chariot 
J 20058/RMG 111.98 COI 0 37 - ANONYMOUS 4 American Angels 
HARMONIA MUN DI907326 118.98 CDI 

31 33 40 MINDY SMITH One Moment More 
VANGUARD 79736 116.98 CDI 

21 21 26 VAN HUNT Van Hunt 
CAPITOL 35233 112.98 CDI 

22 2 - AUTOPILOT OFF Make A Sound 
ISLAND 001899/IOJMG 112.98 CD) 

23 11 2 IN FLAMES Soundtrack To Your Escape 
NUCLEAR BLAST 1231 116.98 CDI 

24 14 16 NB RIDAZ nbridaz.com 
NASTYBOY 1020/UPSTAIRS 113.98 CO) 

25 20 14 JEREMY CAMP Stay 
DEC 40456 116.98 CDI 

26 22 21 HIM Razorblade Romance 
JIMMY FRANKS/UNIVERSAL 001429/UMRG 112.98 CDI 

SAN QUINN I Give You My Word 
RIDER 4016/DONE DEAL (9.98 CD) 

,.2H 19 
- 

33 DAMIEN RICE O 
ORMNECTOR 48507/WARNER BROS. 118.98 CDI 

29 18 42 THE RASMUS Dead Letters 
MOTOR/PLAYGROUND 002268/INTERSCOPE (12.98 CO) 

30 34 12 GINNY OWENS Beautiful 
ROCKETOWN 20009 (18.98 CO) 

BETHANY DILLON Bethany Dillon 
SPARROW 81501 112.98 CD) 

32 
- 

19 PASSION WORSHIP BAND Passion: Hymns Ancient And Modern 
SPARROW 83817 118.98 CDI 

29 27 GARY JULES Trading Snakeoil For Wolftickets 
UNIVERSAL 062275NMRG 112.98 CDI 

17 22 TOBY LIGHTMAN Little Things 
LAVA 83623/AG 112.98 CDI o THE SUBDUDES Miracle Mule 
BACK PORCH 98651 /NARADA 08.98 CD) 

33 31 18 VICENTE FERNANDEZ Se Me Hizo Tarde La Vida 
SONY DISCOS 91025 (14.98 00 CD) 

37 35 37 IRON AND WINE Our Endless Numbered Days 
SUB POP 70630. 115.98 CO) 

38 39 48 LA OREJA DE VAN GOGH Lo Oue Te Conte Mientras Te Hades La Dormida 
SONY DISCOS 70451 115.98 EQ CDI 

39 38 47 ZERO 7 When It Falls 
ULTIMATE OILEMMA/ELEKTRA 61558'/AG 118.98 CO) 

40 27 - NELLIE MCKAY Get Away From Me 
COLUMBIA 90664 /SONY MUSIC 11298 EQ CD) 

41 26 7 BLUE COUNTY Blue County 
CURB 78833 118.98 CD) 

G INFAMOUS MOBB Blood Thicker Than Water Vol. 1 
IM30D1 /MONOPOLEE 110.9513.981 

43 25 32 THOUSANDFOOTKRUTCH Phenomenon 
TOOTH & NAIL 84799 118.98 CD) 

44 40 34 CLUTCH Blast Tyrant 
ORT 410 (16.98 CD) o BARLOWGIRL Barlowgirl 
FERVENT 30049 114.98 CD) 

46 46 
- 

- MADVILLAIN Madvillainy 
STONES THROW 2065' 06.98 CDI 

47 9 - DROPBOX Dropbox 
REALIGN/UNIVERSAL 002057 /UMRG 02.98 CD1 

4B 45 25 CHRIS RICE Run The Earth, Watch The Sky 
ROCKETOWN 20001/ZOMBA 118.98 CDI 

CD RJ HELTON Real Life 
13-RITE 70061/ZOMBA 111.98 COI 

50 44 44 LOS RIELEROS DEL NORTE 20 Anos De Fuerza Nortena 
FONOVISA 351235/UG 112.98 CDI 

MAY 
2004 
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TOP INDEPENDENT ALBUMS TM 

Sales data compiled by w 
D Nielsen 

SoundScan ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1 I HOT SHOT DEBUT 1 Week AtNumber 

HANSON Underneath 
3CG 10102 117.98 CDI 

FEAR FACTORY Archetype 
LIQUID 812189 05.98 CD) 

BLACK LABEL SOCIETY Hangover Music Vol. VI 
SPITFIRE 15081 118.98 CDI 

ItIllq 

KOTTONMOUTH KINGS Fire It Up 
SUBURBAN NOIZE 28 115.98 CD) 

- 

VARIOUS ARTISTS Rock Against Bush Vol 1 
FAT WRECK CHORDS 675 19.98 CD) 

6 1 i WILLIAM HUNG Inspiration 
KOCH 9579 03.98 CD/DVD) 

7 2 - SUGARCULT Palm Trees And Power Lines 
FEARLESS 51512/ARTEMIS 114.98 CDI 

8 3 2 MASTER P Good Side Bad Side 
NEW NO LIMIT 5717 /KOCH 118.98 CDI 

9 4 4 LIL JON & THE EAST SIDE BOYZ Kings Of Crunk 
WE 2370'/101 113.98/17.981 

10 5 5 YING YANG TWINS Me & My Brother 
COLLIPARK 248e/TVT 117.98 CDI 

@. VIC LATINO /DAVID WAXMAN Ultra.Dance 05 
ULTRA 1190 09.98 CDI [NI 

12 7 9 THE POSTAL SERVICE Give Up 
SUB POP 595 04.98 CDI [M] 

ALKALINE TRIO /ONE MAN ARMY BYO Split Series \ Volume V 
BYO 096° 115.98CD1 

14 6 6 CLINT BLACK Spend My Time 
EQUITY 3001 08.98 CD) 

CD -!! -, 
SMOKEY ROBINSON Food For The Spirit 
HOMO 12177 /LIQUID 8 113.98 CD) o 13 21 DEATH CAB FOR CUTIE Transatlanticism 
BARSUK 32. 06.98 CDI 

18 30 

t$o GREATEST GAINER =$L 
ANONYMOUS 4 

98 cDl[x1 

American Angels 

0 15 19 MINDY SMITH One Moment More 
VANGUARD 79736 116.98 CD) [HI 

19 12 11 LIL JON & THE EAST SIDE BOYZ Part II 
BME 2378/WT (11.98 CO /OVD) 

20 8 7 IN FLAMES Soundtrack To Your Escape 
NUCLEAR BLAST 1231 11698 CDI [N] 

21 11 10 NB RIDAZ nbridaz.com 
NASTYBOY 1020 /UPSTAIRS 113.98 CD) [N] 

22 9 3 DARK LOTUS Black Rain 
PSYCHOPATHIC 4024 118.98 CD) 

E SAN QUINN I Give You My Word 
RIDER 4016/DONE DEAL (9.98 COI [N] 

24. 

25 

14 
' 

12 DASHBOARD CONFESSIONAL A Mark, A Mission, A Brand, A Scar 
VAGRANT0385 (18.98 CO) 

16 18 SIMPLY RED Home 
SIMPLYRED.COM 0061/RED INK (18.98 CD) 

26 17 
' 

16 IRON AND WINE Our Endless Numbered Days 
SUB POP 70630. 05.98 CDI [N] 

EID INFAMOUS MOBB Blood Thicker Than Water Vol. 1 
IM300I'/MONOPOLEE 00.9803.98) [N] 

28 19 15 CLUTCH Blast Tyrant 
OAT 410 116.98 COI [N] 

29 21 25 MADVILLAIN Madvillainy 
STONES THROW 2065' 06.98 CDI [H] 

30 22 33 THE SHINS Chutes Too Narrow 
SUB POP 70825. 115.98 CDI 

31 -. 29 31 BLONDE REDHEAD Misery Is A Butterfly 
4A072409 /BEGGARS GROUP 117.98 COI [NI 

32; 24 24 AIR Talkie Walkie 
SOURCE 96632'/ASTRALWERKS 09.98 CD) 

33 ` 25 13 TORTOISE Its All Around You 
THRILL JOCKEY 70155. 116.98 CDI [N] 

34 30 37 GOAPELE Even Closer 
SKYBLAZE/COLUMBIA 72795/HIERO IMPERIUM 03.98 EG CD) (N] 

BRIGHT EYES /NEVA DINOVA One Jug Of Wine, Two Vessels 
CRANK! A RECORD COMPANY 40 (9.98 COI 

AFROMAN Afroholic: The Even Better Times 
HUNGRY HUSTLER 425HIERO IMPERIUM 0898 CD) 

37 28 28 THE LIVING LEGENDS Creative Differences 
LEGENDARY MUSIC 0406 (1198 CD) 

file_ 

YESTERDAY'S NEW QUINTET Stevie 
STONES THROW 2088 (15.98 COI 

27 26 DESCENDENTS Cool To Be You 
FAT WRECK CHORDS 672. 04.98 CDI [N] 

40 26 14 PROBOT Probot 
ROSWELL 30' /SOUTHERN LORD 05.98 CO) 

41 20 - BOB SCHNEIDER I'm Good Now 
SHOCKORAMA 79762NANGUARO (16.98 CD) [N] 

JUMP ( UTILE CHILDREN) Between The Dim And The Dark 
BRASH 3005 115.98 CD) 

LES SAVY FAV inches 
FRENCHKISS 016 116.98 CDI 

44 S 

42 38 RIZEN RiZen 
CHFZ MUSIQUE/LIGHT 5517 /COMPENDIA 06.98 COI 0 RAYMOND HARRIS Hurt By The Best 
CANE 8100 119.98 CDI 

46' 31 34 MITCH HEDBERG Mitch All Together 
COMEDY CENTRAL 30024 117.98 CD /DVDI IN] 

47 39 41 MARTHA MUNIZZI The Best Is Yet To Come 
MARTHA MUNIZZI 0001 06.98 CD) [N] 

48 32 32 COHEED AND CAMBRIA In Keeping Secrets Of Silent Earth: 3 
EQUAL VISION 87 113.98 CD) 

49 35 45 TV ON THE RADIO Desperate Youth, Blood Thirsty Babes 
TOUCH AND GO 2095e 112.98 CDI [NI 

50 37 46 SEVENDUST Seasons 
TVT 5993 0798 CDI 

Catalog albums are 2- year -old titles that have fallen below No. 100 on The Billboard 200 or re- issues of older albums. Total Weeks column reflec s combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. The Heatseeke s chart lists the best- selling albums by new and developing artists, defined as those who have never 
appeared in the top DO of The Billboard 200. If a Heatseekerstitle reaches that level, it and the act's subsequent albums are immediately ine igible o appear on the Heatseekers chart Top Independent Albums are current tines that are sold via independent distnbution, including those that are fulfilled via major branch distributors. IDAlbums with the great- 
est sales gains this week. Recording Industry Assn. Of America (RIM) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units (Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number-of discs and/o tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units lOrol. 4 Certification of 200,000 units (Platino). Certification of 400,000 units (Multi- Platino). `Asterisk indicates vinyl LP is available. Most 
tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. (N] indicates pastor present Heatseeker title. © 2(14, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All 
rights reserved. 
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9i next door 
CLi 
SPEND vxq.r,N 

oa e 

The Girl Next Door 
Original Motion 
Picture Soundtrack 
Lakeshore Records LKS33798 

Smokey Robinson 
Food Fr The Spirit 
Liquid 8 (Records L1012177 

Clint Black 
Spend My Time 
Equity Music Group EMGtooi 

Cominc 60011 

Clutch 
Blast Tyrant 
DRT Entertainment RTEoo4io 

Kottonmouth Kings 
Fire It Up 

Suburban Noize Records NZE28 

Edwin McCain 
Scream And Whisper 

DRT Entertainment RTEoo4o9 

Lit 
Lit 

DKF Fatertainment RTEoo413 

Seven Mary Three 
Dis /location 

DRT Entertainment RTEoo4o8 

Juan De Marcos 
Afro Cuban All Stars 

Live In Japan 
Globe Star Recordings GBSo2 

NAVARR 

Bjork 
Debut Live 0LI363 
Post Live OL1362 

Homogenic Live 0L1356 
Vespertine Live OLI361 

One Little Indian Records 

C O R 0 R A T I ON 

7400 49N avenue DORN new Hoes mn 55428 - www.navaRRe.com 808-728-4000 

*Artist rankings are !based on resifts from Billboard and Nielsen SoundScan charts from May 8, 2004. 
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Billboard® TOP INTERNET ALBUM SALESTM 
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Sales data and internet sales reports compiled by 11N ti Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

® 3$r_ NUMBER 1 1 Week At Number 1 

JERRY GARCIA JERRY GARCIA 711063/RHINO All Good Things: Jerry Garcia Studio Sessions 175 

HANSON 3cG10402 Underneath 25 

KOTTONMOUTH KINGS SUBURBAN NOIZE 28 Fire It Up 42 

1 NORAH JONES BLUE NOTE 84800 Feels Like Home 11 

PATTY GRIFFIN ATO 21520 Impossible Dream 67 

RAYMOND HARRIS CANE8100 Hurt By The Best - 
VARIOUS ARTISTS FAT WRECK CHORDS 675 Rock Against Bush Vol 1 54 

24 ANONYMOUS 4 HARMONIA MUNDI907326 MI American Angels - 
2 ERIC CLAPTON DUCK/REPRISE 48423/WARNER BROS, Me And Mr Johnson 24 

- 5 

PRINCE NPG/COLUMBIA 92560/SONY MUSIC Musicology 3 

USHER A3 
LAFACE52141/ZOMBA Confessions 1 

ALKALINE TRIO /ONE MAN ARMY BYO 096. BYO Split Series \Volume V - 
3 JOSH GROBAN A3 143/REPRISE 48450/WARNER BROS. Closer 22 

11 EVANESCENCE 5 WIND-UP 13063 Fallen 9 

SOUNDTRACK A BAND APART /MAVERICK 48570YWARNER BROS Kill Bill Vol.1 72 

16 8 MODEST MOUSE EPIC671251 /SONY MUSIC IHI Good News For People Who Love Bad News 28 

17 6 AEROSMITH COLUMBIA e7025 /soNVMUSIC Honkin' On Bobo 27 

18 18 SHERYL CROW 412 A &M001521 /INTERSCOPE The Very Best Of Sheryl Crow 23 

19 7 WILLIAM HUNG KOCH9579 Inspiration 58 

20 14 GUNS N' ROSES GEFFEN O01714/INTERSCOPE Greatest Hits 8 

21 16 NORAH JONES 18 BLUE NOTE 32068. INI Come Awa With Me 44 

22 

23 4 

SOUNDTRACK A BAND APART/MAVERICK 48676'/WARNER BROS. Kill Bill Vol.2 62 

VARIOUS ARTISTS EMIOJNIVERSAUSONYMUSIC/ZOMBA76990 /CAPITOL Now 15 4 

243 DROWNING POOL WIND -UP 13090 Desensitized 17 

256;'5 17 BOB DYLAN EOACY/COWMBIA96882/SONYMUSIC The Bootleg Series Vol.6: Live 1961 -The Philharmonic Hall Concert 157 

MAY 
2004 

w 

3 3 
CO 

Billboard TOP SOUNDTRACKS TM 

Sales data compiled by 

Nielsen 
SoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

O 1 

NUMBER 1 

THE PUNISHER: THE ALBUM 

4 Weeks At Number 1 

WIND -UP 13093 

3 KILL BILL VOL. 2 A BAND APART/MAVERICK 48676 /WARNER BROS. 

13 GOING ON 30 HOLLYWOOD 162454 

6 KILL BILL VOL. 1 A BAND APART/MAVERICK 485701WARNER BROS. 

5 2 THE PASSION OF THE CHRIST INTEGRITY 92046/SONY MUSIC 

6 4 THE CHEETAH GIRLS (EP) WALT DISNEY 860126 

7 5 THE OC: MIX 1 WARNER SUNSET 48685/WARNER BROS. 

8 7 0 BROTHER, WHERE ART THOU? A' LOST HIGHWAY /MERCURY 170069/I11JMG 

9 8 ELLA ENCHANTED HOLLYWOOD 162411 

10 9 THE FIGHTING TEMPTATIONS MUSIC WORLD /COLUMBIA 902136/SONY MUSIC 

11 10 50 FIRST DATES MAVERICK 48675/WARNER BROS. 

12 14 SOMETHING'S GOTTA GIVE COLUMBIA90911 /SONY MUSIC 

13 11 CONFESSIONS OF A TEENAGE DRAMA QUEEN HOLLYWOOD 162442 

m 16 BLUE COLLAR COMEDY TOUR: THE MOVIE WARNER BROS. (NASHVILLE) 48424/WRN 

15 13 SCHOOL OF ROCK ATLANTIC 83694/AG 

16 12 THE LIZZIE MCGUIRE MOVIE WALT DISNEY860080 

17 18 PIXEL PERFECT (EP) WALT DISNEY 861056 

18 20 TUPAC: RESURRECTION AMARU 061533 /INTERSCOPE 

19 17 THE LORD OF THE RINGS: THE RETURN OF THE KING REPRISE/WMG SOUNDTRACKS 48521/WARNER BROS. 

20 19 HONEY ELEKTRA 82525/AG 

21 21 FREAKY FRIDAY HOLLYWOOD 162404 

22 22 DISNEY PRESENTS: BROTHER BEAR WALT DISNEY 860127 

23 15 SCOOBYDOO 2: MONSTERS UNLEASHED -THE ALBUM WARNER SUNSET 48684/WARNER BROS. 

,. CHICAGO A2 
EPIC 87018/SONY MUSIC 

25 24 HOME ON THE RANGE WALT DISNEY 681066 

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. ',Albums with the greatest sales gain this week. Recording Industry Assn. 

Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIM certification for net shipment of 1 million units (Platinum). 410 RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, 

and double albums with a running time of t00 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro.) Certification of 200,000 units ( Platino). L' Certification of 400,000 units (Multi- Platino). Asterisk indicates vinyl 

available. IN] indicates past or present Heatseeker title ©2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. At rights reserved. 

THE BILLBOARD 200 A -1 (LISTED BY ARTISTS) 

3 Doors Down 66 
50 Cent 108 

Trace Adkins 162 
Aerosmith 27 
AFI 174 
Christina Aguilera 172 
Clay Aiken 111 
Gary Allan 122 
Audioslave 104 
Avant 90 

The Beach Boys 77 
Dierks Bentley 127 
Beyonce 34 
Black Eyed Peas 32 
Black Label Society 40 
Blink -182 51 
David Bowie 195 
Brooks & Dunn 109 
Jackson Browne 147 
Michael Buble 143, 169 

Jeremy Camp 149 
Cassidy 63 
Casting Crowns 74 
Cee-Lo 188 
Kenny Chesney 16 

Chingy 53 
Eric Clapton 24 
Coldplay 105 
Conjunto Primavera 107 
Harry Conoick, Jr. 68 
Sheryl Crow 23 
Cypress Hill 116 

The Darkness 80 
dead prez 186 
Dido 91 
Dilated Peoples 89 
Dixie Chicks 158 
DJ Kayslay 106 
Drowning Pool 17 
Hilary Duff 43 
Bob Dylan 157 

Eagles 120 
Eamon 73 
Eminent 163 
Melissa Etheridge 154 
Evanescence 9 

Fear Factory 30 
Anger Eleven 129 
Five For Fighting 69 
Franz Ferdinand 126 

Jerry Garcia 175 
Ghostface 6 
Gipsy Kings 180 
Godsmack 55,173 
Good Charlotte 133 
Patty Griffin 67 
Josh Gmban 22 
G -Unit 45 
Guns N' Roses 8 

Anthony Hamilton 135 
Hanson 25 
Hoobastank 5 
William Hung 58 

Incubus 78 

Alan Jackson 56 
Janet Jackson 15 
Jay -Z 38 
Jet 35 
Buddy Jewell 164 
J -Kwon 21 
Joe 168 
Elton John 150 
Norah Jones 11, 44 
Juvenile 79 

Toby Keith 41, 137 

R. Kelly 161 
Alicia Keys 18 
Kid Rock 117 
Kidz Bop Kids 119 
Korn 148 
Kottonmouth Kings 42 
Alison Krauss + Union Station 196 

Vic Latino/David Waxman 153 
Avril Lavigne 197 
Tracy Lawrence 46 
Led Zeppelin 130 
Murphy Lee 199 
Lil' Flip 14 
Lil Jon & The East Side Boyz 85 
Limp Bizkit 136 
Linkin Park 59, 155 
Los Lonely Boys 64 
Lostprophets 60 
Ludacris 47 

Machine Head 88 
Barry Manilow 50 
Maroon5 19 
Master P 84 
John Mayer 112 
Martina McBride 118 
Michael McDonald 87 

Tim McGraw 187 
Sarah McLachlan 81 
MercyMe 12 
Modest Mouse 28 
Grupo Montez De Durango 134 
John Michael Montgomery 31 
Montgomery Gentry 185 
Musiq 145 

Nelly 191 
N *E *R *D 57 
Nickelback 37 
Nirvana 190 
No Doubt 71 

The Offspring 177 
OutKast 13 

Brad Paisley 123 
Pastor Troy 166 
A Perfect Circle 142 
The Postal Service 193 
Elvis Presley 156 
Prince 3 
Puddle Of Mudd 171 

Rascal Flatts 92 
Red Hot Chili Peppers 139 
Rooney 183 

Adan Chalino Sanchez 70 
Joe Satriani 160 
Seal 165 
Sean Paul 95 
Bob Seger 194 
Shakira 124 
Shinedown 178 
Jessica Simpson 7 

SOUNDTRACK 
13 Going On 30 65 
50 First Dates 184 
The Cheetah Girls (EP) 93 
Ella Enchanted 138 
The fighting Temptations 179 
Kill Bill Vol. 1 72 
Kill Bill Vol. 2 62 
The OC: Mix 1 103 
The Passion Of The Christ 86 
The Punisher: The Album 26 

Britney Spears 33 
Staind 200 
Rod Stewart 110, 141 
Joss Stone 39 
Story Of The Year 99 
George Strait 151 
Ruben Stoddard 97 

Sugarcult 76 
Keith Sweat 159 
Switchfoot 48 

Tamia 61 
Carl Thomas 52 
Three Days Grace 94 
T.I. 82 
Los Tigres Del Norte 114 
Toots And The Maytals 192 
Trapt 100 
TriIIvIIIe/LiI Scrappy 132 
Josh Tumer 75 
Shania Twain 115 
Twista 20 

Keith Urban 29 
Usher 1 

Luther Vandross 121 

VARIOUS ARTISTS 
2004 Grammy Nominees 198 
Bad Boys 10th Anniversary... The 
Hits 49 
Barbie Hit Mix 182 
Disneymania 2: Music Stars Sing 
Disney ...Their Way! 113 
Fired Up! 167 

Motown l's 83 
Now 14 98 
Now 15 4 
Rock Against Bush Vol 1 54 
Songs Inspired By The Passion Of 
The Christ 140 
Tha Down Low 170 
WOW Gospel 2004 131 
WOW Hits 2004 176 
WOW Worship (Red) 96 

The Vines 152 

Hayley Westenra 146 
Kanye West 10 
Westside Connection 189 
Ron White 144 
The White Stripes 181 
The Who 128 
Mario Winans 2 

Yeah Yeah Yeahs 101 
Yellowcard 36 
Ying Yang Twins 102 
Young Gunz 125 

Over the 
Counter 
Continued from page 55 

Also, the once -shy Prince has 
become a favorite TV booking. 
Since February, he has appeared on 
"The Tonight Show With Jay Leno," 
"The Ellen DeGeneres Show," "l'avis 
Smiley" and two shots on "Today." 

On April 28, a half -hour Prince 
special had a simultaneous cable - 
cast on five Viacom channels, 
including MTV, BET and VH1. 

HAVE MERCY: Last year, top 40 and 
adult contemporary discovered 
Christian pop act MercyMe. Con- 
sumers noticed, as the group's new 
"Undone" garners the best Nielsen 
SoundScan week of its career. 

With 56,000 copies sold, the new 

set becomes its second No. 1 on 
Top Christian Albums and enters 
The Billboard 200 at No. 12. Its 
previous peak on the big chart had 
been No. 37, reached last year 
when pop formats discovered "I 
Can Only Imagine" from the 2001 
album "Almost There." 

MercyMe's 2002 set, "Spoken 
For," peaked at No. 41 on The Bill- 
board 200. Its prior best sum had 
been 43,000, which "Almost There" 
scored during Christmas week of 
last year. 

DECLARATION OF INDEPENDENTS: 

Six independently distributed 
albums bow on The Billboard 200, 
led by Hanson at No. 25 on its own 
3CG label. 

This represents the most indie 
bows the big chart has seen since 
the Nov. 8, 2003, issue. The last 
Billboard 200 to greet more 
titles -seven of them -was in last 
year's May 24 issue. 

The new crop includes each of 

the top five on Top Independent 
Albums. Behind Hanson on The 
Billboard 200 are Fear Factory, 
Black Label Society, Kottonmouth 
Kings and the multi -act "Rock 
Against Bush" at Nos. 30, 40, 42 
and 54, respectively. 

A Vic Latino/David Waxman 
dance remix album rounds out the 
pack, entering the indie list at No. 
11 and the big chart at No. 153. 

BOX SCORE: A boxed set dedicated 
to the late Grateful Dead frontman 

Jerry Garcia earns the rare distinc- 
tion of bowing at No. 1 on Top Inter- 
net Albums, which tracks the sale of 
physical albums ordered online. 

Only one other boxed set has 
led this chart since it joined the 
Billboard pages in 1999. Last 
year, the three -disc Led Zeppelin 
set "How the West Was Won" was 
No. 1 for a week. A three -disc 
Dave Matthews Band album, 
"The Central Park Concert," also 
led the list, but that package car- 
ried only a $19.99 list. 

At six discs and a suggested 
price of $74.98, "All Good 
Things: Jerry Garcia Studio Ses- 
sions" is the priciest title to 
reach No. 1 on this or any other 
Billboard chart. 

The Garcia set also enters The 
Billboard 200 at No. 175. 

DOT, DOT, DOT: A TV blitz that 
included visits to "American 
Idol," "The Ellen DeGeneres 
Show" and "On -Air With Ryan 

Seacrest" brings dual Greatest 
Gainer honors to Barry Manilow. 
His new "2Nights Live" jumps 
65 -50 on The Billboard 200 (up 
48%), while "Ultimate Manilow" 
races 28 -2 on Top Pop Catalog as 
its sales almost triple (up 185%) 
... CMT's Flame Worthy Video 
Music Awards, which the cable 
channel first ran April 21 and has 
repeated several times since, 
bring Top Country Albums bul- 
lets to Keith Urban (No. 2), 
Montgomery Gentry (30 -23), 
Martina McBride (15 -11), Brooks 
& Dunn (12 -9) and Trace Adkins 
(26 -21). Host Dolly Parton, who 
also performed, re- enters at No. 
60 ... The Billboard 200 re -entry 
at No. 126 by Scottish band 
Franz Ferdinand coincides with 
its album exiting Top Indepen- 
dent Albums. The release of the 
Epic version of its self -titled set 
got pushed up from May 4 to 
April 20 because stock from indie 
Domino was depleted. 
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Sales data compiled by a 
AI Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

NUMBER 1 = ` 2 Weeks At Number t 

ERIC CLAPTON Me And Mr Johnson 
OUCK'REPRISE 48423/WARNER BROS. 

2 2 AEROSMITH Honkin' On Bobo 
COLUMBIA 87025' /SONY MUSIC 

3 3 KEB' MO' Keep It Simple 
OKEH/EPIC 86408/SONY MUSIC [N] 

4 5 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE The Essential Stevie Ray Vaughan And Double Trouble 
LEGACY /EPIC 86423/SONY MUSIC 

CO 7 THEODIS EALEY Stand Up In It 
IFGAM 74023 

6 4 CHARLIE MUSSELWHITE Sanctuary 
REAL WORLD 97379 Q 9 WILLIE CLAYTON Changing Tha Game 
ENO ZONE 2062 

8 6 VARIOUS ARTISTS Get The Blues Vol.2 
NARM 50009 

9 8 SOUNDTRACK Martin Scorsese Presents The Best Of The Blues 
UTV000704/UME 

10 11 SUSAN TEDESCHI Wait For Me 
TONE-COOL 751146/ARTEMIS IN] Q HENRY BUTLER Homeland 
BASIN STREET 802 

12 12 STEVIE RAY VAUGHAN Martin Scorsese Presents The Blues: Stevie Ray Vaughan 
LEGACY /EPIC 90495 /SONY MUSIC 

15 JIMMY THACKERY AND TAB BENOIT Whiskey Store Live! 
TELARC BLUES 83584/TELARC 

14 14 JOHN MAYALL AND THE BLUESBREAKERS John Mayall & The Blues Breaker And Friends:10th Birthday Conceit 

EAGLE 20017 

at KEB' MO' Martin Scorsese Presents The Blues: Keb' Mo' 
OKEH/LEGACY 90496/SONY MUSIC [N] 

MAY 
2004 

0 

8 Billboard TOP REGGAE ALBUMS T 

Sales data compiled by iL: 
Nielsen 
SoundScan 

ARTIST IMPRINT &NUMBER /DISTRIBUTING LABEL Title 

w 

3 
H 
g 

1 1 

'EV NUMBER 1 ,;ye3' 69 Weeks At Number 1 

SEAN PAUL Duffy Rock 
VP /ATLANTIC 8620'1A0 

2 2 SOUNDTRACK 50 First Dates 
MAVERICK 48675/WARNER BROS. 

3 3 TOOTS AND THE MAYTALS True Love 
V227186 [N) 0 4 ELEPHANT MAN Good 2 Go 
VP /ATLANTIC 83681' /AG 

5 5 VARIOUS ARTISTS Red Star Sounds Presents Def Jamaica 
RED STAR/DEF JAMAICA 001195'/IOJMG 

6 6 VARIOUS ARTISTS Strictly The Best Volume 31 
VP 1699' 

7 7 VARIOUS ARTISTS Power 96 Presents: Dancehall Nice Again 2004 Reggae Y Reggaeton 
SEQUENCE 8021 

8 8 VARIOUS ARTISTS Reggae Gold 2003 
VP 83654' o 9 VARIOUS ARTISTS Reggaeton Biggest Hits 
UNIVERSAL LATINO 001320 

CI 10 BOB MARLEY & THE WAILERS Bob Marley & The Wailers Live At The Rosy 
TUFF GONG /ISLAND 000516/10JMG 

12 TANYA STEPHENS Gangsta Blues 
VP 1691 

® BOB MARLEY & THE WAILERS The Best Of Bob Madey & The Wailers TOM Century Masters The Millennium Collection 

TUFF GONG /ISLAND 002410/UME 

13 13 VARIOUS ARTISTS Putumayo Presents: World Reggae 
PUTUMAYO 221 

14 11 WAYNE WONDER No Holding Back 
VP /ATLANTIC 83628'/ÁG 

15 15 VARIOUS ARTISTS Rasta Jamz 
RAZOR B TIE 89062 

I 
5t "' 
3 3 
1O ; Ñ 

Sales data compiled by 41 
Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

2 

e/ NUMBER 1 '.e - 4 Weeks At Number i 

GIPSY KINGS Roots 
NONESUCH 79841/AG 

2 1 3 CAETANO VELOSO Foreign Sound 
NONESUCH 79823/AG 

3 4 SOUNDTRACK The Triplets Of Belleville 
HIGHER OCTAVE SOUNDTRACKS 96811 /HIGHER OCTAVE o 7 DANIEL O'DONNELL Classic Doubles: Songs Of Inspiration / I Believe 
DPTV MEDIA 0011 

5 5 NA PALAPALAI Ke'Ala Beauty 
K00PS2 1003 

6 6 VARIOUS ARTISTS Celtic Circle 
W INDHAM HILL 5488815MG o 10 DANIEL O'DONNELL Daniel In Blue Jeans 
DPTV MEDIA 0018 o 13 KEALI'I REICHEL Ke'alaokamaile 
PUNAHELE 11229 [N] o 11 DANIEL O'DONNELL The Daniel O'Donnell Show 
SPIV MEDIA 0004 

10 9 MOYA BRENNAN Two Horizons 
DECCA 001915/UNIVERSAL CLASSICS GROUP 

41,0 15 DANIEL O'DONNELL Greatest Hits 
()PTV MEDIA 9550 

12, 1 THE IRISH TENORS Heritage 
RAZOR B TIE 82910 

13' 8 CIRQUE DU SOLEIL Varekai 
CIRQUE DU SOLEIL 93928 

14 14 

at 
SOUNDTRACK Bend It Like Beckham 
MILAN 38010 

EKOLU Back To The Valley: The 3rilogy 
WAIEHU 003 

2ÓÓ4 

W a 
3 

á 3 

Billboard TOP CHRISTIAN ALBUMS TM 

Sales data compiled by 11& 
alb Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

` / NUMBER 1 /HOT SHOT DEBUT r ": 1 Week At Number 1 

MERCYME IN082947/WORD -CURB Undone 

1 2 SWITCH FOOT COLUMBINSPARROW1976/EMICMG The Beautiful Letdown 

3 4 

_$r GREATEST GAINER :$ 
CASTING CROWNS BEACH STREET/REUNION lm23PROVIDENT [X] Casting Crowns 

2 1 SOUNDTRACK INTEGRITY83012/WORD -CURB The Passion Of The Christ 

5 5 VARIOUS ARTISTS EMICMG /PROVIOENT8830OIW080 -CURB WOW Worship (Red) 

4 3 VARIOUS ARTISTS UNIVERSAL SOUTH 002320 EMICMG Songs Inspired By The Passion Of The Christ 

7 7 JEREMY CAMP BEC9613/EMICMG [N] Carried Me: The Worship Project 

8 6 VARIOUS ARTISTS PROVIDENT/WORD- CURB /SPARROW/EMI CHRISTIAN 0652/EMICMG WOW Hits ' 2004 

6 9 VARIOUS ARTISTS EMI SPECIAL MARKETS/TIME LIFE201o/FMICMG Worship Together. I Could Sing Of Your Love Forever 

ap FIVE IRON FRENZY SMINUTE WALK2413/EMICMG [N] The End Is Here 

11 10 22 VARIOUS ARTISTS WORSHIP TOGETHER 4172/EMICMG Here I Am To Worship 

12 
ag 

11 12 THIRD DAY ESSENTIAL 10706/PROVIDENT Offerings II: All I Have To Give 

20 24 VARIOUS ARTISTS EMICMG/WORD -CURB 80198/PROVIDENT WOW Worship (Yellow) 

VARIOUS ARTISTS WORD- CURBNJARNEA BROS. 86313ANOR0 -CURB Dove Hits 2004 

15 9 11 JOHNNY CASH AMERICAN 002362/LOST HIGHWAY My Mother's Hymn Book 

16 
SI 
18 

14 17 CECE WINANS PURESPRINGS GOSPEUINO 82685/WORD-CURB Throne Room 

28 26 VARIOUS ARTISTS BEC /FOREFRONT5908/EMICMG X2004:17 Christian Rock Hits! 

12 13 ELVIS PRESLEY RCA 57868/BMG STRATEGIC MARKETING GROUP Elvis: Ultimate Gospel 

19 15 10 AVALON SPARROW 4901/EMICMG The Creed 

20 
®, 
22 

13 21 RANDY TRAVIS WORD-CURB/WARNER BROS. 86273/WORD-CURB Worship & Faith 

DOTTIE RAMBO GAITHER MUSIC GROUP 2566/EMICMG Bill & Gloria Gaither And Their Homecoming Friends Present Dottie Rambo 

26 18 NEWSBOYS SPARROW 1763/EMICMG Adoration: The Worship Album 

23 16 20 JEREMY CAMP BECO456/EMICMG [N] Stay 

KUTLESS TOOTH & NAIUBEC 7789 /EMICMG Sea Of Faces 24 17 16 

25 23 14 STACIE ORRICO FOREFRONTNIRGIN 2589/EMICMG [N1 Stacie Orrico 

26 
® 
28 

25 15 GINNY OWENS ROCKETOWN20009 /PROVIDENT [X] Beautiful 

BETHANY DILLON SPARROW 1501 /EMICMG [N] Bethany Dillon 

22 27 PASSION WORSHIP BAND SPARROW3817 /EMICMG [N] Passion: Hymns Ancient And Modem 

29 18 36 THOUSANDFOOTKRUTCH TOOTH B NAIL 4799 /EMICMG [N] Phenomenon 

30 31 - DAVID CROWDER BAND SIXSTEPS /SPARROW 7138/EMICMG The Lime CD 

31 
® 

24 29 MERCYME IN086218/WORD -CURB Spoken For 

BARLOWGIRL FERVENT 30046 [N] Barlowgirl 

33 33 - TODD AGNEW ARDENT2519/EMICMG Grace Like Rain 

34 30 33 CHRIS RICE ROCKETOWN20001 /PROVIDENT [N] Run The Earth, Watch The Sky 

35 35 - RJ HELTON B- RITE70061 /PROVIDENT [NI Real Life 

36 
GI 
38 

29 19 VARIOUS ARTISTS FOREFRONT6B42/EMICMG Veggie Rocks! 

DAVID CROWDER BAND SIXSTEPS /SPARROW0230 /EMICMG Illuminate 

34 28 CAEDMON'S CALL ESSENTIAL 10746/PROVIDENT Chronicles 1992 -2004 

39 39 SMOKIE NORFUL EMI GOSPEL037NEMICMG ME I Need You Now 

40 VARIOUS ARTISTS INTEGRITY 82336/WORD-CURB iWorsh!p: A Total Worship Experience 

2004 . I ... r. . ` . - . . T TM 

Sales data compiled by 

Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

ac 
W 
3 

5 

c° Q 

3 

1 1 

§ i= NUMBER 1 °` 
VARIOUS ARTISTS WORD /EMICMGNERITY 57444/ZOMBA 

13 Weeks At Number 1 

WOW Gospel 2004 

2 3 SOUNDTRACK MUSIC WORLD /COLUMBIA90286/SONY MUSIC The Fighting Temptations 

HOT SHOT DEBUT 
SMOKEY ROBINSON Ro6SO12177/LIOUID8 Food For The Spirit 

3 4 CECE WINANS PURESPRINGSGOSPEL/IN090361 /SONYMUSIC Throne Room 

5 7 SMOKIE NORFUL EMI GOSPEL 20374 IN] I Need You Now 

6 6 VARIOUS ARTISTS INTEGRITY GOSPEL/GOSPO CENTRIC/EPIC 90671/SONY MUSIC Gotta Have Gospel! 

4 8 BYRON CAGE GOSPO CENTRIC 70047/ZOMBA [N] Byron Cage 

10 12 VICKIE WINANS VERITY43214/ZOMBA [N] Bringing It All Together 

11 9 RIZEN CHEZ MUSIQUE/LIGHT 5517/COMPENDIA RiZen 

8 9 10 MARTHA MUNIZZI MARTHA MUNIZZI 0001 [N] The Best Is Yet To Come 

8 16 VICKI YOHE PURESPRINGS GOSPEL84230/EMI GOSPEL I Just Want You 

KEITH "WONDERBOY" JOHNSON VERITY59166/ZOMBA New Season 

12 15 RICKY DILLARD & NEW G" NEW GENERATION CHORALE CRYSTAL ROSE 0974 Un lu ed-.. The Wa Church Used To Be 

14 11 SMOKIE NORFUL EMI GOSPEL 95086 Smokie Norful: Limited Edition (EP) 

5 7 5 SOUNDTRACK DMZ/COLUMBIA90896 /SONY MUSIC The Ladykillers 
. 

16 13 13 DONNIE MCCLURKIN VERITY43199/ZOMBA Donnie McClurkin... Again 

17 15 14 VARIOUS ARTISTS EMI CHRISTIAN/WORONERITY43213/ZOMBA WOW Gospel 2003 

21 25 EDDIE RUTH BRADFORD JUANNIINIGHT2008/MALACO Too Close To The Mirror 

19 16 19 BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR TEHILLAH /LIGHT5497 /COMPENDIA [NJ Let It Rain 

20 17 17 MICHELLE WILLIAMS MUSIC WORLD /COLUMBIA89081 /SONY MUSIC Do You Know 

21 18 20 TONY HIBBERT I I SPIRIT IN MOTION 7DB52/RUBYROSE In His Presence 

® 26 23 SHARROND KING OPHIR4089 Dedicated 

23 19 21 KAREN CLARK -SHEARD ELEKTRA62894/AG The Heavens Are Telling 

27 31 TURKS & CAICOS MASS CHOIR MEEK4021 Behold! Live In Chicago 8 
26 

31 34 VARIOUS ARTISTS OPHIR8052/PGE A Taste Of Ophir 

22 22 MARVIN SAPP VERITY43227/ZOMBA [N] Diary Of A Psalmist 

® 36 39 

'S' GREATEST GAINER ,s, 
SHIRLEY CAESAR WORD-CURB 86038/WARNER BROS. [N] Shirley Caesar And Friends 

28 20 18 NEW DIRECTION G03PO CENTRIC 70056/ZOMBA Rain 

29 24 2 THE BROOKLYN TABERNACLE CHOIR M2O/WORD -CURB 82502/WARNER BROS. Live... This Is Your House 

el 32 37 JOHNNY MO SIERRA -PEARL 0001 A New Direction 

31: 25 28 DEITRICK HADDON TYSCOTNERITV43195/ZOMBA [N] Lost And Found 

MAHALIA JACKSON DIRECT SOURCE SPECIAL PRODUCTS 2589 Classic American Voices: Mahalia Jackson 8 
34 

38 38 THE WILLIAMS BROTHERS BLACKBERRY1643/MALACO Still Here 

28 24 THE CANTON SPIRITUALS VERITY58251/ZOMBA Nothing But The Hits 

35 30 27 7 SONS OF SOUL SOUL WORLDNERITY 58250/ZOMBA 7Sons Of Soul 

ED REBECCA EAGLIN IGH1230NRME Faithful 

37 23 26 FRED HAMMOND VERITY53712/ZOMBA Nothing But The Hits 

38 29 29 TACHINA DANIELLE TRI- UNE70369 Still Here 

39 33 32 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR VERITY43176NOMBA [NI Family Affair II: Live At Radio City Music Hall 

40 39 33 LEE WILLIAMS AND THE SPIRITUAL QC'S MCG 7029/MALACO [N] Right On Time 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Go d). RIAA certification for net shipment of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Dimon 
symbol indicates album's mufti- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certidication of 200,000 units ( Platino). A' Certification of 400,010 

units (Muni- Platino).'Asteriok indicates LP is available. Greatest Gainer shows chart's largest unit increase. Heatseeker Impact shows albums removed from Heatseekers this week. [m] indicates past or present Heatseeker tide. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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2 Billboard' SINGLES AND TRACKS SONG INDEX- 
Chart Codes: CS (Hot Country Singles); Hioo (Hot wo Singles); LT (Hot Latin Tracks) and ; BH (Hot R &B Hip/Hop Singles). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Positio 

too YEARS (EMI Blackwood, BMI /Five For Fighting, 
BMI), HL, Hioo 35 

4.3o AM (F.I.P.P., BMI) LT 17 
8TH WORLD WONDER (Shankel Songs, ASCAP /Jacob- 

song, ASCAP /BEEBop Music, SOCAN /BBC Worldwide, 
SOCAN /Curb Songs, ASCAP), WBM, Hioo 51 

99 PROBLEMS (Copyright Control /Careers-BMG, 
BMI /BMG Songs, ASCAP /Spirit Two, ASCAP /Songs Of 
The Knight, BMI /Universal- PolyGram International, 
ASCAP /Rhyme Syndicate, ASCAP /WB, ASCAP /Ammo 
Dump, ASCAP / Caramba, ASCAP), HL /WBM, Hioo 94; RBH 
62 

-A- 
ABRAZAR LA VIDA (Denise Rich Songs, BMI/Lazy Jo, 

ASCAP /Warner- Tamerlane, BMI /Perez Soto, BMQ LT zo 
ACT A FOOL (LP Boyz, BMI /White Rhino, BMI) RBH 77 
ALL FALLS DOWN (Sony /AN Songs, BMI /EMI Black- 

wood, BMI /Gimmie My Publishing, BMI), HL, Hioo to; 
RBH 5 

ALWAYS WANTING MORE (BREATHLESS) (Major Bob, 
ASCAP /Create KCD Music, BMI /I Want To Hold Your 
Songs, BMI /Big Moulage Music, ASCAP) CS 57 

AMAR COMO TE AME (Edimusa, ASCAP /Vander, 
ASCAP) LT 30 

AMERICAN SOLDIER (lokeco Tunes, BMI /Wacissa 
River, BMI /BPJ, BMI), HL, Hioo 64 

ANTES DE QUE TE VAYAS (Crisma, SESAC) LT 49 
ARE YOU GONNA BE MY GIRL (Get -Jet, BMI) Htoo 41 
AUNQUE NOTE PUEDAVER (WB,ASCAP) LT io 

-B- 
BABY I LOVE U (Sony /AN Songs, BMI /Nuyorican, 

BMI /Cori Tiffani, BMI /Dan Shea, BMI /EMI U Catalog, 
ASCAP /Batwin,ASCAP /Zomba Songs, BMI /R.Kelly, BMI), 
HL /WBM, RBH 95 

BACK OF THE BOTTOM DRAWER (Sony/ AN Timber, 
SESAC /Hillsboro Valley, SESAC /Painted Red, BMI), HL CS 

40 
BARAJA DE ORO (Zomba, ASCAP) LT 9 
BEER MAN (EMI April, ASCAP /Sea Gayle, 

ASCAP /Sony /AN Acuff Rose, BMI), HL CS 35 
BEHIND BLUE EYES (ABKCO, BMI /Careers-BMG, 

BMI /Suolubaf, BMI /TowserTunes, BMI), HL, Hioo 90 
BLAME IT ON MAMA (Blame Mama, ASCAP /Hysom 

Walker, BMI) CS 41 
THE BOOGIE MAN (Blackened, BMI /Blue Sky Rider, 

BMI) CS 59 
BOUNCE (Songs Of Booya Music GMBH, GEMA /7 

Gemini, GEMA /Hanseatic Musikverlag, GEMA /Standard 
Musikverag, GEMA /Edition X- Cellent, GEMA /George 
Glueck, GEMA/Warner-Tamerlane, BMI), WBM, Hioo too 

BREAK DOWN HERE (EMI April, ASCAP /Willow Lake, 
ASCAP), HL CS 33 

BULERIA (Kike Santander, BMI /Santander Melodies, 
ASCAP /Famous, ASCAP) LT 46 

BURN (Shaniah Cymone, ASCAP /EMI April, 
ASCAP /Babyboy's Little, SESAC /Noontime South, 
SESAC /WBM, SESAC/U.R. IV, ASCAP), HL /WBM, Htoo3; 
RBH 4 

-C- 
CERCA DE TI (Thaly Songs, BMI /Peermusic Ill, 

BMI /Wamer -Tamerlane, BMI /Million Dollar Steve, 
BMI /Gerina Di Marco, BMI /Jumping Bean, BMI/Sony/ATV 
Latin, BMI), WBM, LT37 

COLD HARD BITCH (Get -Jet, BMO Hioo 55 
COME CLEAN Jack- 

son, ASCAP /EMI Blackwood, BMl) W Hioo o 77an 
lack - 

COMO PUDE ENAMORARME DE TI (Universal Musica, 
ASCAP /Leo Musical, SACM) LT 16 

CONFESSIONS PART II (Shaniah Cymone, ASCAP /EMI 

SESESAC/U.R. A SESAC/WBM, SESAC IV,ASCAP) HL /WBM, Hioo z8; 
RBH 15 

CREO EN EL AMOR (Piloto,ASCAP /Universal Musica, 
ASCAP/WB, ASCAP) LT 5 

CRUZ DE OLVIDO (Zomba Golden Sands, ASCAP) LT8 
CUIDARTE EL ALMA (Songs Of Castillo, BMI/WB, 

ASCAP /Universal -Musica Unica, BMO LT6 
CULO (Diaz Brothers Music, BMI /Abood, 

BMI / Greensleeves, PRS /Kings Of Kings, BMI /Marimbero, 
ASCAP) Hioo 66; RBH 69 

-D- 
DALO POR HECHO (Designee, BMI) LT 35 
DAMN! (Drugstore, ASCAP /Lil Jon 000t7 Music, 

BMI /White Rhino, BMI /Lil' Buddy Dewberry, BMI) RBH 42 
DEJA (Livi, ASCAP /Sony /AN Discos, ASCAP/JKMC, 

ASCAP /Universal Musica, ASCAP) LT 34 
DESEOS DE COSAS IMPOSIBLES (Sony /AN Discos, 

ASCAP) LT 23 
DESPERATELY (Tiltawhirl, BMI /Moon Kiss, BMI) CS 7; 

Hioo 49 
DIAMOND IN DA RUFF (Invisible, BMI /Niahlist, 

BMI /Divine Mill, ASCAP/WB, ASCAP /1 Want My Daddy's 
Records, ASCAP /Jahgae Joints, SESAC /Universal Tunes, 
SESAC /Bridgeport, BMI), WBM, RBH 83 

DIARY ( Lellow, ASCAP /EMI April, ASCAP /Book Of 
Daniel, ASCAP), HL RBH 67 

DIP IT LOW (Poli Paul, BMI /SpenCow, BMI /Songs Of 
Universal, BMI /Havana Brown, BMI) Hioo 82; RBH 76 

DIRT OFF YOUR SHOULDER (EMI April, ASCAP /Carter 
Boys, ASCAP /Virginia Beach, ASCAP), HL, Hioo tz; RBH 7 

A DONDE ESTABAS? (Ser -Ca, BMI) LT iz 
DONT TAKE YOUR LOVE AWAY (Tuff Huff, BMI /Zomba 

Songs, BMI /Grindtime, BMI), WBM, Hioo 37; RBH 13 
DONT TELL ME (Almo, ASCAP /Avril Lavigne, 

SOCAN /Evan Taubenfeld, ASCAP /EMI April, ASCAP), 
HL/WBM, Hioo 45 

DOS LOCOS O &N, ASCAP) LT 21 
DUDE (EMI Blackwood, BMQ, HL, Hioo 47; RBH i8 

-E- 
E.I. (REINVENTION) Oackie Frost, ASCAP /BMG Songs, 

ASCAP /Crump Tight, ASCAP) RBH 71 

ENCORE (Carter Boys, ASCAP /EMI April, ASCAP /Ye 
World Music, ASCAP), HL, RBH 72 

ESO (WB, ASCAP /Gazul, ASCAP) LT 33 - F- 
FALLS ON ME (Universal -Songs Of PolyGram Interna- 

tional, BMI /Pener Pig, BMO, WBM, Hioo 95 
FEEL IT (Child Support, ASCAP /Notting Hill, ASCAP /Sy 

Scott Sypremacy Music, ASCAP /Songs Of Universal, 
BMI /Tony Kelly, BMI /EMI April, ASCAP /WB, ASCAP), 
HL /WBM, RBH 98 

FIGURED YOU OUT (Warner- Tamerlane, BMI /Arm Your 
Ditto, SOCAN /Zero-G, SOCAN /Black Diesel, 
SOCAN /Ladekiv, SOCAN), WBM, Htoo 83 

THE FIRST CUTIS THE DEEPEST (Mainstay, 
BMI /Salafa, ASCAP /Universal -MCA, ASCAP), WBM, Htoo 
22 

EUES ON THE BUTTER (YOU CAN'T GO HOME AGAIN) 
( Wacissa River, BMI /Built On Rock, ASCAP /ICG, 
BMI /Famous, ASCAP /Song Matters, ASCAP /BPJ Adminis- 

tration, ASCAP), HL CS 37 
FREEK -A-LEEK (Zomba, ASCAP /Kumbaya, 

ASCAP /Watch My Music, ASCAP /Lil Jon 000t7 Music, 
BMI), WBM, 1-11oo si; RBH 8 

FRIDAY NIGHT (Young Chris, ASCAP /Young Neef, 
ASCAP/F.O.B., ASCAP/Rabasse, ASCAP /Rush Groove, 
ASCAP /The Robinson Music Group, BMI /W8, ASCAP), 
WBM, RBH 44 

F.U.R.B. (F U RIGHT BACK) (E Controversy 
ASCAP /Zomba, ASCAP /Hot Butter Milk, ASCAP /Bat 
Radar, ASCAP /First Priority, BMI /Ryckomusic, 
ASCAP /Maniac Music, ASCAP /Top Billin', ASCAP), WBM, 
RBH 92 

-G- 
GAL YUH AH LEAD (X.CAR.R., ASCAP /Massive 

Sounds, ASCAP/STB, ASCAP) RBH 74 
GAME OVER (FLIP) (Nele, SESAC /Lucky, BMI) Hioo 

15; RBH 9 
GET NO BETTER (Larsiny, BMI /Swizz Beatz, 

ASCAP /Uncle Bobby's Music, BMI /EMI Blackwood, 
BMI /Karima, BMI/Wamer-Tamerlane, BMI /Universal, 
ASCAP), HL /WBM, Hioo 98; RBH 57 

THE GIRL'S GONE WILD (Sony /ATV Tree, BMI /Love 
Monkey, BMI /Universal, ASCAP /Memphersfield, ASCAP) 
CS 

GIRLS LIE TOO (EMI April, ASCAP /Little Cricket, 
ASCAP /Didn't Have To Be, ASCAP/Wamer-Tamerlane, 
BMI), HL /WBM, CS 31 

GOOD LITTLE GIRLS (Mike Curb, BMI /Kiss My Cash, 
BMI /Ensign, BMI /Fuzzy Dice, BMI), HL /WBM, CS 14; Hioo 
69 

GOT IT TWISTED (BMG Songs, ASCAP /Juvenile Hell, 
ASCAP /Careers-BMG, BMI /P. Noid, BMI /A. Maman Music, 
ASCAP /Bienstock, ASCAP /Lost Toy People Music, 
ASCAP), HL /WBM, Hioo 88; RBH 47 

GUERILLA NASTY (Charles Williamson, BMI /Bubba 
Gee, BMI /Noontime Tunes, BMI/Wamer-Tamerlane, BMI), 
WBM, RBH 79 

GUY UKE ME (Greenhorse, BMI /EMI Blackwood, 
BMI /Cooke's Trust, SESAC /Bug, BMI), HL CS 55 

-H- 
HAPPY PEOPLE (R.Kelly, BMI /Zomba Songs, BMI), 

WBM, Hive 29; RBH 12 

HAY QUE CAMBIAR (Rubel, ASCAP /Universal Musica, 
ASCAP) LT 39 

HAZME OLVIDARLA (Vander, ASCAP) LT i5 
HERE WITHOUT YOU (Escatawpa, BMI /Songs Of Uni- 

versal, BMI), WBM, Hioo 30 
HEY MAMA (will.i.am, BMI /Ltstmoney, 

PRS /Greensleeves, PRS /MCPS, PRS /Cherry River, BMI), 
CLM, Hioo 42 

HEY YA! (Gnat Booty, ASCAP /Chrysalis, ASCAP), 
HL /WBM, Hioo 40 

HOLD ON (Blackfire, ASCAP /Famous, ASCAP /Blue 
Eno Soul, ASCAP /EMI April, ASCAP /Tehuti, ASCAP /Ye 
World Music, ASCAP /Modat, ASCAP /Get Ya Frog On, 
BMO, HL, RBH 66 

HONEYSUCKLE SWEET (WB, ASCAP /Wrensong, 
ASCAP), WBM, CS 52 

HORA ENAMORADA (Sony /AN Latin, BMI /CD Elvis, 
BMI) LT i3 

HOTEL (Larsiny, BMI /EMI April, ASCAP /R.Kelly, 
BMI /Zomba Songs, BMI/Wamer-Tamerlane, 
BMI/Sony/ATV Songs, BMI /EMI Blackwood, BMI /Dead 
Game, ASCAP /Bernard's Other, BMI /Universal, 
ASCAP /Swizz Beatz, ASCAP), HL /WBM, Hioo 20; RBH 20 

HOW FAR (EMI April, ASCAP /EMI Blackwood, 
BMI /Shaye Smith, BMI /Careers-BMG, BMI /Sagrabeaux 
Songs, BMO, HL CS 36 

-I- 
I CAN'T SLEEP (Espirtu de Leon, BMI /Songs Of Univer- 

sal, BMI /My Mulligan, BMQ, WBM, CS 17 
!CANT WAIT (Organized Noize, BMI /Big Sexy, 

ASCAP /EMI April, ASCAP /Gnat Booty, ASCAP /Chrysalis, 
ASCAP), HL, Hioo 85; RBH 43 

I DON'T WANNA KNOW (Marsky, BMI /Janice Combs, 
BMI /EMI Blackwood, BMI /Hot Heat, ASCAP /Justin 
Combs, ASCAP /EMI April, ASCAP /Donceno, ASCAP /337, 
ASCAP), HL, Hip° 2; RBH 2 

IF I AIN'T GOT YOU (Lellow, ASCAP /EMI April, ASCAP), 
HL, H1oo 8; RBH 

IF NOBODY BEUEVED IN YOU (Coburn, BMQ, WBM, 
CS 29 

IF YOU EVER STOP LOVING ME (Sony /AN Tree, 
BMI /Love Monkey, BMI /Wenonga, BMI /Universal, 
ASCAP /Memphisto, ASCAP), HL /WBM, CS io; H100 57 

I GO BACK (Sony /AN Milene, ASCAP /Islandsoul, 
ASCAP), HL CS 53 

I GOTA FEEUN' (Major Bob, ASCAP /Universal -Songs 
Of PolyGram International, BMI /Everything I Love, 
BMI /Sony /AN Tree, BMI), HL /WBM, CS zo 

I MISS YOU (EMI April, ASCAP /Fun With Goats, 
ASCAP /Beat Poet, ASCAP /Universal, ASCAP), HL /WBM, 
Hioo 50 

I'M REALLY HOT (Mass Confusion, ASCAP/WB, 
ASCAP /Virginia Beach, ASCAP /Universal- PolyGram Inter- 
national, ASCAP /Universal, ASCAP), WBM, RBH 91 

I'M STILL IN LOVE WITH YOU (Sparta Florida, 
PRS /EMI Blackwood, BMI /EMI April, ASCAP), HL, Hioo 
18; RBH 32 

IN A REAL LOVE (EMI April, ASCAP /VassarSongs, 
ASCAP /BMG Songs, ASCAP /Mrs. Lumpkins Poodle, 
ASCAP), HL CS 5o 

IN THESE LAST FEW DAYS (Mnny Mae, BMI), W BM, 
CS 58 

IT ONLY HURTS WHEN I'M BREATHING (Universal - 
Songs Of PolyGram International, BMI /Loon Echo, 
BMI /Out Of Pocket, ASCAP /Zomba, ASCAP), WBM, CS i9; 
Ham 76 

IT'S MY UFE (Universal -Songs Of PolyGram Interna- 
tional, BMI /Zomba, ASCAP), WBM, Hioo 46 

I WANNA BELIEVE (Stairway To Bitner's, BMI /Songs 
Of Windswept Pacific, BMI /Gary Nicholson, 
ASCAP /Sony /AN Cross Keys, ASCAP /WB, ASCAP), 
HL /WBM, CS 60 

I WANNA MAKE YOU CRY (Big Red Tractor, 
ASCAP /Warner- Tamerlane, BMI /Smith Haven, BMI), 
WBM, CS 28 

I WANT TO UVE (Memphisto, ASCAP /Onlay, 
ASCAP /Universal, ASCAP /Sony /AN Cross Keys, ASCAP), 
HL /WBM, CS 23 

I WANT YOU (Uncle Bobby's Music, BMI /EMI Black- 
wood, BMI /New Hidden Valley, ASCAP/WB, ASCAP/Casa 
David, ASCAP /Songs Of Universal, BMI /Mirimode, BMI), 
HL /WBM, Hioo 67; RBH 28 

-J- 
JESUS WALKS (EMI Blackwood, BMI /Gimmie My Pub- 

lishing, BMI), Hl, Hioo 68; RBH 29 
JOOK GAL (WINE WINE) (Greensleeves, PRS /Liv- 

ingston, ASCAP /Drugstore, ASCAP /Lil Jon 00017 Music, 
BMI /Staying High Music, ASCAP /EMI April, ASCAP /Bone 
Crusher, ASCAP /Abood, BMI /Mochrie, ASCAP /EMI Virgin 

Songs, BMI /Cal -Gene, BMI), HL Nino 96; RBH 53 
JUST FOR YOU (LBR, ASCAP /Metrophonic, ASCAP) 

Hioo 93 

-L- 
LA MAS DESEADA (Ser -Ca, BMI) LT 4z 
LA MILPA (Peermusic Ill, BMO LT 36 
LA SOSPECHA (Univision, ASCAP) LT 38 
LAST ONE STANDING (Chi -Boy, ASCAP/Feesongs, 

BMI), WBM, CS 21; H1oo 89 
LAST TRAIN HOME (Goonies Never Say Die, 

ASCAP /EMI April, ASCAP), H4 Hioo 75 
LEAVE (GET OUT) (Full Of Soul, BMI /EMI Blackwood, 

BMI /Soulvang, BMI /Godoy, BMI /Songs Of DreamWorks, 
BMI /Smooth As Silk, ASCAP /Plaything, ASCAP), HL, Htoo 
71 

LET'S BE US AGAIN (Sony /ATV Tree, BMI /Criterion, 
ASCAP /Still Working For The Man, BMI /Tommy Lee lames, 
BMI /ICG, BMI), HL CS 9; Hioo 52 

LET'S GETAWAY (Domani And Ya Majesty's Music, 
ASCAP /Bubba Gee, BMI /Noontime Tunes, BMI /Warner- 
Tamerlane, BMI /Springtime, BMI), WBM, RBH 96 

LET'S KILL SATURDAY NIGHT (EMI Longitude, 
BMI /Songs Of DreamWorks, BMI /Cherry River, BMI), 
CLM/HL, CS 46 

LETTERS FROM HOME (Famous, ASCAP /Ed And 
Lucille Songs, ASCAP /BMG Songs, ASCAP), HL, CS 4; 
Moo 34 

LOCKED UP (Nol a International, ASCAP /Famous, 
ASCAP), HL, RBH 8i 

LOCO (Old Desperados, ASCAP /N2D, ASCAP/WB, 
ASCAP /Scott And Soda, ASCAP /Beechtree, ASCAP), 
WBM, CS 15; H100 74 

THE LONELINESS (ECAF, BMI /Sony /AN Songs, BMI), 
HL RBH 75 

LOOK AT US (Sony /AN Songs, BMI /Triple Shoes, 
BMI /Sony /AN Cross Keys, ASCAP /Bill N Bud, ASCAP), 
HL, CS 48 

LOVE'S DIVINE (Perfect Songs, BMI /Bat Future, BMI) 
Him 79 

LOVE SONG (Fictions, ASCAP /BMG Songs, ASCAP), 
HL, Hioo 72 

WCHARE POR TU AMOR ( Peermusic Ill, BMI) LT 26 
WV ME BABY (Young Dude, ASCAP /Universal, 

ASCAP /Bubba Gee, BMI /NoontimeTunes, BMI/Wamer- 
Tamerlane, BMI), WBM, RBH 90 

LYING FROM YOU (Zomba, ASCAP /Chesterchaz, 
ASCAP /Big Bad Mr. Hahn, BMI /Nondisclosure Agreement, 
BMI /Rob Bourdon, BMI /Kenji Kobayashi, BMI /Pancakey 
Cakes, BMI /Zomba Songs, BMI), WBM, Hioo 62 

-M- 
MAKE IT ALRIGHT (Mike City, BMI /Warner- Tamerlane, 

BMI), WBM, RBH 38 
MAKE IT UP WITH LOVE (Zomba, ASCAP /Food Stamp 

Muzik, ASCAP /Strange Motel, ASCAP /David McPher- 
songs, BMI), WBM, RBH 68 

MAPS (Chrysalis, BMI), H4 Hioo 87 
MAS QUE TU AMIGO ( Crisma, SESAC) LT 3 
MAYBERRY (Good 01' Delta Boy, SESAC) CS 3; Hioo 32 
ME AND EMILY (Castle Street, ASCAP /Singinrach 

Songs, ASCAP /Create Real, ASCAP), WBM, CS 27 
MEANT TO LIVE (Meadowgreen, ASCAP /Sugar Pete, 

ASCAP) Hicto 53 
ME EQUIVOQUE (Copyright Control) LT 24 
MEGALOMANIAC (EMI April, ASCAP /Hunglikeyora, 

ASCAP), HL, Hioo 70 
ME, MYSELF AND I (Beyonce, ASCAP /Hitco South, 

ASCAP /Music Of Windswept, ASCAP /TVT, ASCAP /Scott 
Storch, ASCAP /Tuff Jew, ASCAP /Black Owned Musik, 
ASCAP /Notting Dale, ASCAP), WBM, RBH 22 

MEN DONT CHANGE (Mosaic Music, BMI /Hold lack. 
BMI), HL CS 30 

MOVE YA BODY (Twoenz, ASCAP /Elijah Wells The 3rd 
Music, ASCAP /Cipha Sounds Music, ASCAP /Lionel 
Bermingham Music, ASCAP/Abood, BMI) Hioo 58; RBH 
31 

MUSICOLOGY (Controversy, ASCAP /Universal, 
ASCAP), HL, RBH 46 

MY BAND (Derty Works, ASCAP /EMI April, 
ASCAP /Swifty McVay, ASCAP /Fullproof, BMI /Runyon Ave, 
BMI /Idiotic Biz, ASCAP /Eight Mile Style, BMI /Ensign, 
BMI /EMI Blackwood, BMI /Jaceff, ASCAP /Resto World, 
ASCAP) Hioo 7; RBH 33 

MY IMMORTAL (Zombies Ate My Publishing, 
BMI /Forthefallen, BMI /Dwight Frye, BMI), WBM, Hioo i4 

-N- 
NADIE ES ETERNO (Edimusa, ASCAP /Vander, ASCAP) 

LT 19 
NAUGHTY GIRL (Beyonce, ASCAP /Hitco South, 

ASCAP /Music Of Windswept, ASCAP/TVT, ASCAP /Scott 
Storch, ASCAP /Black Owned Musik, ASCAP /Angela Bey - 
ince, ASCAP/WB, ASCAP /Summer Night Music, 
BMI /Kidada, BMI /Shugiterius, BMI /Warner- Tamerlane, 
BMI /Rubber Band, BMI /Universal -Songs Of PolyGram), 
WBM, Hioo 4; RBH io 

NAVEGANDOTE (Peermusic Ill, BMI) LT45 
NEW DAY (Pattonium, BMI /Tippy's Own Music, 

BMI /The Loving Company, ASCAP /Karlos Jr., BMI /Say 
What Say Huh, BMI /Wilkinson Ave., BMI /Liesse's First 
Born Music, BMI / Peermusic Ill, BMO, HL, RBH 48 

NO BETTER LOVE (EMI April, ASCAP /Uncle Ronnie's, 
ASCAP /Dillard, BMI /Copyright Control), Ht, RBH 58 

NO ES AMOR (Enrique Iglesias, ASCAP /EMI April, 
ASCAP /Metrophonic, ASCAP) LT 44 

NO LOVE (BEAUTIFUL UFE) (Money Mack, 
BMI /Bubba Gee, BMI /Noontime Tunes, BMQ RBH 97 

NO TENGAS MIEDO ENAMORARTE (Ser -Ca, BMI) LT 

48 
NOT YOUR AVERAGE JOE (Little Mahkyas, 

ASCAP /Missing Link, ASCAP /Jelly's lams, ASCAP /Joseph 
Cartagena, ASCAP /Songs Of Universal, BMI /Zomba, 
ASCAP /563, ASCAP /EMI Full Keel, ASCAP), HL/WBM, 
RBH 86 

NUMB (Zomba Songs, BMI /Chesterchaz, ASCAP /Big 
Bad Mc Hahn, BMI /Nondisclosure Agreement, BMI /Rob 
Bourdon, BMI /Kenji Kobayashi, BMI/Pancakey Cakes, 
BMQ, WBM, Hioo 33 -(- 

THE ONE (God Given, BMI /Bubba Gee, BMI /Noontime 
Tunes, BMI /Ya'Majesty's Music, ASCAP /EMI April, 
ASCAP /Reach Global, BMI /Songs Of Universal, BMI), HL, 
RBH 94 

ONE CALLAWAY (Almo, ASCAP /Trak Starz, ASCAP/Irv- 
ing, BMI /Jackpot, ASCAP /Ching Chong, BMI), HL, Hioo 
16; RBH 19 

ON FIRE (Lloyd Banks, ASCAP/Universal, ASCAP/5o 
Cent, ASCAP /Embassy, BMI /Bros. Grimm, ASCAP /Eight 
Mile Style, BMI /Jaceff, ASCAP /Resto World, ASCAP), 
WBM, RBH 37 

OOCHIE POP (Zomba, ASCAP /The Braids, ASCAP/Pis- 
capo, ASCAP /Black Mob, ASCAP /Rock Pop, BMI), WBM, 
RBH 84 

OVERNIGHT CELEBRITY (Stayin High, ASCAP /EMI 
April, ASCAP /Ye World Music, ASCAP /Mirimode, 
BMI /Songs Of Universal, BMI /Len -ton, BMI /Stone Dia- 

mond, BMI /Almo, ASCAP), HL /WBM, Hioo 9; RBH 6 -p- 
PAINT ME A BIRMINGHAM (Songs Of DreamWorks, 

BMI /Princetta, BMI /Mama's House, BMI /Cherry River, 
BMI), CLM, CS 6; Hico 43 

PARA TODA LA VIDA (LGA, BMI) LT 27 
PASSENGER SEAT (Emerto, ASCAP /EMI April, 

ASCAP /Little Cricket, ASCAP), HL CS 16 
PERFECT (Sony /ATV Tree, BMI /Wenonga, BMI /Gold 

Watch, BMI), HL /WBM, Hioo 81 
PERO QUETALSI TE COMPRO (Designee, BMI /Come- 

lio Reyna, BMI) LT43 
PERO TU NO ESTAS (Not Listed) LT 50 
PULL UP (Mudslide, BMI /Abood, BMI) RBH too 
PUSH (D. Trotman, BMI /Starks, BMI /Rich Kid, 

BMI /Pleasure Music, BMI) RBH 6i 

-Q- 
QUE LLORO (Sony /AN Discos, ASCAP) LT 7 

QUESTIONS (Zomba Songs, BMI /R.Kelly, BMQ, WBM, 
RBH 41 

QUITEMONOS LA ROPA (Sony /AN Discos, 
ASCAP /World Deep, BMI /Sony /AN Latin, BMI /Blueplat- 
inum, ASCAP) LT 47 

-R- 
READ YOUR MIND (Tuff Huff, BMI /Grindtime, 

BMI /Pay Town, BMI) RBH 39 
THE REASON (Spread Your Cheeks And Push Out The 

Music, ASCAP), WBM, Hioo 13 
REDNECK WOMAN (Sony /AN Cross Keys, 

ASCAP /Gracie Girl, ASCAP/WB, ASCAP), HL/WBM, CS 5; 
Hioo 36 

RIDE WIT U (Universal, ASCAP /Tetragrammaton, 
ASCAP/NivracTyke, ASCAP /Jesse laye, ASCAP /BIG 
JAMES, ASCAP /Famous, ASCAP /5o Cent, ASCAP /High On 
Life, ASCAP /Mouth Full O' Gold, ASCAP), HL/WBM, Moo 
56; RBH 24 

ROSES (Gnat Booty, ASCAP /Chrysalis, ASCAP /Seven 
Sax, ASCAP), HL, [Iwo 39; RBH 25 

ROUGH & READY (BMG Songs, ASCAP /Mrs. Lumpkins 
Poodle, ASCAP /BMG, PRS /Multisongs BMG, SESAC) CS 

42 
ROUND HERE (Val's Child, ASCAP /F.O.B., 

ASCAP/Domani And Ya Majesty's Music, ASCAP /Copy- 
right Control) RBH 78 

RUBBER BAND MAN (Domani And Ya Majesty's Music, 
ASCAP /Crump Tight, ASCAP) Hioo 59; RBH zi 

-s nos 
SABANAS FRIAS (Tulum, ASCAP /EMI April, ASCAP) LT 

25 
SALT SHAKER (TVT, BMI /ColliPark, BMI /EWC, BMI /Da 

Crippler, BMI /C'Amore, BMI /Me & Marq, ASCAP /EMI 
April, ASCAP /EMI Blackwood, BMI), HL, Hioo 44; RBH 30 

SAVE A HORSE (RIDE A COWBOY) (Big Love, 
ASCAP /WB, ASCAP), WBM, CS 45 

SAY AY AY AY (Melaza, BMI /Dutty Rock, ASCAP /EMI 
April, ASCAP), H L, RBH 89 

SELFISH (Donut Boy, BMI /EMI April, ASCAP/Zhifi, 
ASCAP /Gimmie My Publishing, BMI /EMI Blackwood, 
BMI /Springtime, BMI), HL, RBH 64 

SE ME HIZOTARDE LAVIDA (Musinda, ASCAP) LT 32 
SHE THINKS SHE NEEDS ME (Songs Of DreamWorks, 

BMI /API Country Music, BMI /E Ticket, BMI /Cherry River, 
BMI /Still Working For The Woman, ASCAP /MXC, 
ASCAP /ICG, BMI /EMI Blackwood, BMI /Shane Minor, 
BMQ, CLM /H4 CS 25 

SHE WANTS TO MOVE (The Waters Of Nazareth, 
BMI /EMI Blackwood, BMI /Careers-BMG, BMI /Raynchas- 
er, BMO, HL, RBH 73 

SHOULDA KNOWN BETTA (Baby Spike, ASCAP /Beat 
Wise, BMW Cool Music,ASCAP /Starks, BMI /Rich Kid, 
BMI /EMI April, ASCAP) RBH 88 

SICK AND TIRED (ShanCan, BMI) CS 51 
SIDE SHOW (Ghetto Pop z000, ASCAP /EMI April, 

ASCAP), HL, RBH 93 
SIMPLE LIFE (Nashville DreamWorks Songs, 

ASCAP /Monkey Feet, ASCAP /Cheny Lane, 
ASCAP /Famous, ASCAP /Animal Fair, ASCAP /Careers- 
BMG, BMI / Silverkiss, BMI /Songs Of Universal, 
BMI /Songs From The Engine Room, BMI), CLM /HL /WBM, 
CS 13; Hioo 73 

SI TU ESTUVIERAS (LG, ASCAP) LT 41 
SLOW JAMZ (Stayin High, ASCAP /Konman Entertain- 

ment, ASCAP /Roc Da World, ASCAP /Diplomat, ASCAP /Ye 
World Music, ASCAP /EMI April, ASCAP /Almo, ASCAP), HL, 
RBH 35 

SLOW MOTION (Money Mack, BMI) Hioo 60; RBH 27 
SMILE (5o Cent, ASCAP /Lloyd Banks, ASCAP /Univer- 

sal, ASCAP /No I.D., BMI /Jobete, ASCAP), HL, RBH 80 
SMOKIN' GRASS (Extreme Writers, ASCAP /Easel, 

ASCAP /WB,ASCAP /Warner -Tamerane, BMI /Green Ivy, 
BMI), WBM, CS 56 

SOLITAIRE (EMI Jemaxal, ASCAP /EMI April, 
ASCAP /SIL- RSLSong Company, ASCAP / Lastrada, 
ASCAP /Welbeck, ASCAP /Sony /AN Tunes, ASCAP), HL, 
Hioo 8o 

SOMEBODY (WB, ASCAP /Gravitron, SESAC), WBM, CS 
i8 

SOMEDAY (Warner- Tamerlane, BMI /Arm Your Dillo, 
SOCAN /Zero-G, SOCAN /Black Diesel, SOCAN), WBM, 
Hioo 25 

SOMEONE TO SHARE IT WITH (Mike Curb, BMI /Curb 
Songs, ASCAP), WBM, CS 43 

SONGS ABOUT RAIN (Sony/ AN Timber, SESAC /Hills- 
boro Valley, SESAC /Sony /ATV Tree, BMI /Cake Taker, 
BMI /Corn Country, BMI), Hl, Hioo 86 

SORRY zooµ (First Avenue, ASCAP /BMG Songs, 
ASCAP /Demis Hot Songs, ASCAP /EMI April, ASCAP /Ein- 
nor, ASCAP /Antonio Dixon's Muzik, ASCAP /E.D. Duz -It, 
BMI /Anthony Nance Muzik, ASCAP /E Two, ASCAP), H L, 
Hioo 48; RBH 16 

SO SEXY ( R.Kelly, BMI /Zomba Songs, BMI /Stayin 
High,ASCAP /Almo,ASCAP), HL /WBM, RBH 54 

SOUTHSIDE (Hale Yeah, SESAC /Peertunes, 
SESAC /Tabulous, ASCAP /Hitco South, ASCAP /Universal 
Lingo, ASCAP /Aragon Songs, ASCAP/Dl Irv, BMI) RBH 59 

SPLASH WATERFALLS (Ludacris, ASCAP /EMI April, 
ASCAP /Copyright Control /Alrudy, ASCAP /Almo, ASCAP), 
HL Hioo 21; RBH 14 

STEP IN THE NAME OF LOVE (Zomba Songs, 
BMI /R.Kelly, BMI), WBM, RBH 40 

STILL IN LOVE (Aliarose Music, BMI /Irving, BMI /AI 
Green, BMI), HL, RBH 36 

SUDS IN THE BUCKET (Mike Curb, BMI /Songs Of 
Moraine, BMI /Curb Songs, ASCAP /Moraine, ASCAP) CS 

49 
SWEET SOUTHERN COMFORT (blamer- Tamerlane, 

BMI /Writers Extreme, BMI /EMI April, ASCAP /Brad To The 
Bone, ASCAP), HL /WBM, CS 8; Hioo 54 

-T- 
TAKE MY BREATH AWAY (Famous, ASCAP /WB, 

ASCAP), HL /WBM, Hioo 24 
TAKE YA CLOTHES OFF (Bone Crusher, ASCAP /BMG 

Songs, ASCAP/Lliwellyn, ASCAP /Southern Crunk, 
ASCAP /PMHI, ASCAP /EWC, BMI /Da Crippler, BMI /Colli- 
Park, BMI /EMI Blackwood, BMI), HL, RBH 87 

TALK ABOUT OUR LOVE (Please Gimme My Publish- 
ing, BMI /EMI Blackwood, BMI /Uncle Bobby's Music, 
BMI /Mandrill, ASCAP), HL, RBH 51 

TANTO LA QUERIA (WB, ASCAP) LT 29 
TARDES NEGRAS (Curci, ASCAP) LT zz 
TEAR IT UP (Dirtiest Thirstiest, ASCAP /Dark Society, 

ASCAP /L Matos, ASCAP /Boomer X, ASCAP /Dead Game, 
ASCAP /EMI April, ASCAP /Crump light, ASCAP /EMI Black- 
wood, BMI /Stone Diamond, BMI /Cyptron, BMI /Jobete, 
ASCAP /Zomba, ASCAP /Soundtron Tunes, BMI /Zomba 
Songs, BMI /TCF,ASCAP /Fox Film, BM), HL /WBM, Hioo 
84; RBH 52 

TE LLAME (Rubet, ASCAP /Universal Musica, 
ASCAP /zoo° Amor, ASCAP /Sony /AN Discos, ASCAP) LT 

31 TENGO GANAS (VMR, ASCAP/F.I.P.P., BM° LT4 
TE QUISE OLVIDAR (BMG Songs, ASCAP) LT 18 
TE QUISE TANTO (Doble Acuarela Songs, ASCAP) LT 2 
THANK GOD I'M A COUNTRY BOY (Cherry lane, 

ASCAP /DreamWorks Songs, ASCAP), CLM, CS 32 
THAT'S WHAT SHE GETS FOR LOVING ME (Sony /AN 

Tree, BMI /Showbilly, BMQ, HL CS it; Moo 63 
THINK ABOUTYOU (Uncle Ronnie's, ASCAP /EMI April, 

ASCAP /Ghost Manor, BMQ, HL RBH 34 
THIS LOVE (Careers-BMG, BMI /February Twenty Sec- 

ond, BMI /Valentine Valentine, ASCAP), HL, Hioo 6 
THIS WAY (Chappell & Co., ASCAP /Double Vinyl, 

BMI /Triclops Media, BMI /Dilated Junky, ASCAP /Little A 
Music, BMI /EMI Blackwood, BMI /Kanye West, BMQ, 
HL /WBM, RBH 63 

TIME'S UP! Oae'wons, ASCAP /Justin Combs, 
ASCAP /EMI April, ASCAP /Nate Dogg, BMI /Scott Storch, 
ASCAP /TVT, ASCAP /Tuff Jew, ASCAP), HL, Hioo 91; RBH 
50 

TIPSY Oerrell Jones, ASCAP /Tarpo, ASCAP /Notting 
Dale, ASCAP /EMI April, ASCAP), HL, Hioo 5; RBH si 

TOUGHER THAN NAILS (Songs Of Daniel Music, 
BMI /Tanasi Island Music, BMI /Sony /AN Tree, BMI /Big 
Yellow Dog, BMI /Etta Baby Music, BMI /Copyright Solu- 
tions, BMO, HL CS 22 

TOXIC (Colgems -EMI, ASCAP /Murtyn, ASCAP/Univer- 
sal-PolyGram International, ASCAP), HL /WBM, Hioo 19 

TU DE QUE VAS (WB, ASCAP /Muziekuitgeveris 
Artemis BV, BMI) LT14 

TU FOTOGRAFIA (Estefan, ASCAP /F.I.P.R, BMI) LT t 
TURN ME ON (EMI April, ASCAP /Beane Tribe, 

ASCAP /Justin Combs, ASCAP /Da 12, ASCAP /C.Sills, 
ASCAP /EMI, PRS /Spragga Benz, BMI) RBH 82 

-u- 
U SHOULD'VE KNOWN BETTER (MonDeenise, 

ASCAP /Shaniah Cymone, ASCAP /EMI April, ASCAP /Uncle 
Bobby's Music, BMI /EMI Blackwood, BMI), HL, RBH 49 

-V- 
VITAMIN S (EMI Blackwood, BMI /Mad House, BMI), 

HL, RBH 85 
VIVO Y MUERO EN TU PIEL (Rubel, ASCAP /Universal 

Musica, ASCAP) LT 28 -w- 
WAN NA GET TO KNOW YOU (5o Cent, ASCAP /Lloyd 

Banks, ASCAP /Mouth Full 0' Gold, ASCAP /Universal, 
ASCAP /Webstyle, BMI /Better -half, ASCAP /Leon Ware, 
ASCAP), WBM, Hioo 38; RBH 17 

THE WAY YOU MOVE (Gnat Booty, ASCAP /Chrysalis, 
BMI /Carl Mo, BMI /Organized Noize, BMI /Hitco, BMQ, 
HL /WBM, Hioo i7; RBH 26 

WHAT IF (First Avenue, ASCAP /BMG Songs, 
ASCAP /Demis Hot Songs, ASCAP /E One, BMI /EMI April, 
ASCAP /E.D. Duz -It, BMI /Antonio Dixon's Muzik, 
ASCAP /Brownsville, BMI /E Two, ASCAP/EMI Blackwood, 
BMI /Anthony Nance Muzik, ASCAP), HL, RBH 56 

WHAT IT AIN'T (Sony /AN Cross Keys, 
ASCAP /Shmenonga, ASCAP/Sony/ATV Tree, BMI /Wenon- 
ga, BMI), WBM, CS 47 

WHAT'S HAPPEN IN' (Pinky Phat Phat, BMI /BMG, 
BMI /Ensign, BMI /Tourian Musik, ASCAP /Saregama 
India), HL RBH 65 

WHATS HAPPNIN! (EMI Blackwood, BMI / ColliPark, 
BMI /EWC, BMI /Da Crippler, BMI /First And Goal, 
BMI /Trick N' Rick, BMO, HL, Hioo 99; RBH 70 

WHAT'S IT UKE (EMI April, ASCAP /Air Control, 
ASCAP /Them Damn Twins, ASCAP /EMI Blackwood, 
BMI /MC Infinity, BMO, H L, Hioo 97; RBH 55 

WHAT WOULD YOU DO (Baby Ree Toonz, 
BMI /Sony /AN Songs, BMI /Rye Songs, BMI /Fox Film, 
BMI /H Hersh H. Bomb, ASCAP /Dogg Foundation, BMI /N 
With The Words, ASCAP), HL, RBH 99 

WHEN I LOOK TO THE SKY (EMI April, ASCAP /Blue 
Lamp, ASCAP), HL, Hioo 92 

WHEN SOMEBODY KNOWS YOU THAT WELL (Melanie 
Howard, ASCAP /Coburn, BMI), WBM, CS 39 

WHEN THE SUN GOES DOWN (Sony /AN Cross Keys, 
ASCAP /Onaly, BMO, HL CS 2; Hioo 26 

WHISKEY GIRL (Tokeco Tunes, BMI /Sony /AN Tree, 
BMI /Big Yellow Dog, BMQ, HL CS 12; Hioo 61 

WHISKEY WLLABY (Sony /AP/Tree, BMI /Mr. Bubba, 
BMI /Reynsong, BMI /Wha Ya Say Music, BMI /Wrensong, 
BMQ, HL CS 24 

WHITE FLAG (Warner Chappell, PRS/ WB, 
ASCAP /future Furniture, ASCAP /EMI April, ASCAP /BMG 
Songs,ASCAP), HL /WBM, Hioo 31 

WHOKNOWS (Soulchild, ASCAP /Universal, 
ASCAP /Nivrac Tyke, ASCAP /Tetragrammaton, 
ASCAP /lesse Jaye, ASCAP) Hioo 65; RBH 23 

WHY CANT WE ALL JUST GET LONG NECK? (Of 
Music, ASCAP /Song Catchers, ASCAP) CS 38 

WILD WEST SHOW (Big Love, ASCAP/WB, 
ASCAP /Music Of Combustion, BMI /Songs Of Windswept 
Pacific, BMQ, WBM, CS 34 

WITH YOU Oess, ASCAP /World Of Andy Music, 
ASCAP /Universal, ASCAP /Sony/ AN Timber, SESAC /Tur- 
tle Victory, SESAC /EMI April, ASCAP /Jessica Simpson, 
ASCAP), HL /WBM, Hioo 23 

THE WRONG GIRL (Sony/ AN Timber, SESAC /Hills- 
boro Valley, SESAC /Sony /AN Tree, BMI /Cake Taker, 
BMI /Corn Country, BMO, HL CS 26 

-Y- 
YEAH! (TVT, BMI /Lil Jon 000i7 Music, BMI /Christo- 

pher Garrett, ASCAP /Hitco South, ASCAP /Music Of 
Windswept, ASCAP /Christopher Mathew, BMI /Ludacris, 
ASCAP /EMI April, ASCAP), HL /WBM, Hioo t; RBH 3 

YOU ARE (Nashville DreamWorks Songs, 
ASCAP /Paper Angels, ASCAP/Sunchaser, ASCAP /Cherry 
Lane, ASCAP /Monkey Feet, ASCAP /Careers -BMG, 
BMI /Silverkiss, BMI /Warner- Tamerlane, BMQ, 
CLM /HL /WBM, CS 44 

YOU DON'T KNOW MY NAME (Lellow, ASCAP /EMI 
April, ASCAP/Ye World Music, ASCAP /Uncle Bobby's 
Music, BMI /EMI Blackwood, BMI /A- Dish -Of- Tunes, BMI), 
HL RBH 45 

YOU DON'T WANT DRAMA (Le Vegas, ASCAP /All My 
Publishing, BMI /All My Own Publishing, BMI /EMI April, 
ASCAP) RBH 60 

YOU'LL THINK OF ME (Almo, ASCAP /Original Bliss, 
ASCAP /EMI April, ASCAP/Ty Me A River, ASCAP/lesKar, 
ASCAP), HL CS 1; Hioo 27 

YOU RAISE ME UP (Peermusic, BMI /Universal, 
ASCAP), HL /WBM, Hioo 78 

Y QUE (SongLibra, ASCAP) LT 40 
YTODO QUEDA EN NADA (World Deep, 

BMI /Sony /AN Latin, BMI /Blueplatinum, 
ASCAP/Sony/ATV Discos, ASCAP) LT ii 
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Charts 
Top 40 Radio `Loves' Maroons Track 

Maroon5's "This Love" makes an 
unusual turnaround and moves to 
the top of the Mainstream Top 40 
chart one week after losing its bullet 
on a decline of 73 detections. 

Thanks to a healthy 274 -spin 
gain, the track rebounds and moves 
2 -1. With "Love" reigning on the 
Adult Top 40 chart for a fourth 
week, it becomes the first title to top 

H HitPredict& ° DATA 
PROVIDED BY 

MAINSTREAM TOP 411 ADULT CONTEMPORARY 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

NO NEW SONGS SHOWED 
TOP 10 CALLOUT POTENTIAL 

THIS WEEK 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

JESSICA SIMPSON 78 5 i Take My Breath Away COLUMBIA 
TRAFT 76.4 

2 Echo WARNER BROS. 

3 BLINYo- GEFFEN 13.2 
THREE DAYS GRACE 
(I Hate) Everything About You ZOMBA 71.0 

FINGER ELEVEN 10.6 One Thing WIND -UP 
BRITNEY SPEARS 
Everytime ZOMBA 
ROONEY 10.4 

N 

4 

5 

6 

1 

10.4 

II I. L I 

ULT TOP 40 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

1 COUNTING CROWS 62.5 Accidentally In Love GEFFEN 

1 AV I O N 
Seven Days Without You CONSOLE 16.1 

1 SHERYL CROW 65.1 Light In Your Eyes INTERSCOPE 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

1 HOOBASTANK 
The Reason IDJMG 671 

HERZE 73.4 
'm Ready LAVA 

1 _OS LONELY BOYS 70.6 
-leaven EPIC 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

1 It Only Hurts When m Breathing IDJMG 63.6 

2 
DIDO 81.4 n n't I paup Nnmp ann Tic 

3 

4 

5 

6 

1 

SARAH MCLACHLAN 
Stupid RMG 
3 DOORS DOWN 
Away From The Sun UMRG 
311 
Love Song ZOMBA 
STAIND 
Zoe lane ATLANTIC 
JESSICA SIMPSON 
Take My Breath Away COLUMBIA 

17.1 

76.4 

76.2 

75.4 

14.6 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

3 DOORS DOWN 
Away From The Sun UMRG 
CLAY AIKEN 

L Solitaire RMG 
EVANESCENCE 
Mf Immortal WIND -UP 
SI-HANIA TWAIN 
It lnly Hurts When I'm Breathing IDLMc 
SARAH MCLACHLAN 
Stupid RMG 
N AROON5 
Tt is Love F MG 

LUTHER VANDROSS 
Ba Me A Rose RMG 

3 

4 

5 

6 

1 

MODEMS ROCK 

88.0 

84.5 

78.8 

17.3 

71.6 

70.0 

69.3 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 
STORY OF THE YEAR 73 14 .5 

1 BAD RELIGION 
Day REPRISE 

611 Los Angeles Is Burning EPITAPH 

1 THE KICKS 65.1 Mir TVT 

RECEPTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

EEETHER 
Boken WIND -UP 
EVANESCENCE 
Eerybodyy's Fool WIND -UP 
GROSSFADE 
CA COLUMBIA 
E WITCHFOOT 
Dare You To Move COLUMBIA 
SHINEDOWN 
45 ATLANTIC 
KORN 
Eierything I've Known EPIC 

2 

3 

4 

5 

6 

87.8 

85.0 

76.6 

75.6 

74.5 

70.4 

Songs are blind tested online by Promosquad using mulóple listens and a nationwide sample of carefully profiled music consumers. Songs are 

rated on a 1 -5 scale; final results are based on weighted positives. Songs with a :core of 65 or more are -lodged to have top 10 callout potential, 
although that benchmark number can fluctuate based on the strength of availdfle music. New Releases are songs that have been recently 
serviced to or impacted at their respective formats; Recently Tested Songs are the songs tested during the past month with the highest score. 
R &B/Hip -Hop and Rhythmic HitPredictor located in R&B/Hip -Hop section. For a complete list of current solgs with Top 10 Callous Potential, see 

HitPredictor.com. © 20114. Promosquad is a trademark of Think Fast LLC. 
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TOP 4OTM 

w 
Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

0 2 
aWt NUMBER i ß.15r 

This Love 1 MALNu 
MAROONS 1OCTONE/J/RMG) pi © 1 Yeah! 

USHER FEAT. UL JON P. LOSACRIS IIAFACE/ZOMBAL 

© 4 My Band 
0r2 ISHADYANTERSCOPEI w Q 7 The Reason 
HOOBASTANK IISLANDADJMGI 

5 3 Toxic 
BRITNEY SPEARS (JIVEZOMBAI w O 10 Naughty Girl 
BEYONCE (COLUMBIA) 

7 5 My Immortal A. 
EVANESCENCE (WIND-UP) w 

O 8 Tipsy 
J -KWON ISO 50 DEF/ZOMBA) 

9 6 With You 
JESSICA SIMPSON (COLUMBIA) w o 15 I Don't Wanna Know 
MARIO WINANS FEAT. ENYA & P. DIDDY (BAD BOYNMRG 

m 11 Take My Breath Away 
JESSICA SIMPSON (COLUMBIA) 

® 14 Burn tr USHER (LAFACE/ZOMBA) 

13 9 One Call Away 
CHINOYBATaWTAV (DISTURBING THA PEACE/CAPITOL Io 16 Hey Mama 
BLACK EYED PEAS IA&MANTERSCOPEI 

15 12 Hotel 
CASSIDY FEAT. R. KELLY (FULL SURFACE/J/RMG) 

m 18 Don't Tell Me 
AVRIL LAVIGNE (ARISTAnMG) 

17 13 The Way You Move 
OUTKAST FEAT. SLEEPY BROWN ILAFACEZOMBAI 

18 17 Numb t LINKIN PARK (WARNER BROS.) 

19 19 Someday 
NICKELSACK (ROADRUNNER/IDJMG) 

ED 21 I Miss You .4,,,, 
BUNK -182 (GERM) w 

MAY 8 ADULT 2004 

Billboard TOP 405M 
Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) r NUMBER 1 

This Love ' 4 Wks ANU.I 
MAROONS OCTON 'MG 

My Immortal 
EVANESCENCE (WIND -UP) MA 

Someday 
NICKELBACK (ROADRUNNEMOJMGI it 
The Reason 'd 
HOOBASTANK (ISLANDADJMG) 

100 Years 
FIVE FOR FIGHTING (AWARE/COLUMBIA) 

Here Without You 
3 DOORS DOWN (REPUBUCANIVERSALMMRG) itr 
It's My Life 
NO DOUBT ONTERSCOPEI 104 

The First Cut Is The Deepest 
SHERYL CROW IA&MANrERSCOPEI 

Bright Lights 
MATCHBOX TWENTY )ATLANTIC) itr 
Everything 
ALAN'S MORISSETTE MAVERIC 'EPRISE 

Why Don't You & I 
SANTANA RAT. AID( BAND BROAD KROEGER IARISTARMGI 

Fallen 
SARAH MCLACHLAN (ARISTNRMG) 

White Flag 
DIDO (ARISTARMG) 

Extraordinary 
l iz PHAIR CAPITO 

Breathe 
MELISSA ETHERIDGE (ISLAND/IDJMG) 

Heaven 
LOS LONELY BOYS (OR/EPIC) tr 
Don't Tell Me 
AVRIL LAVIGNE (ARISTA/BMGI 

Hey Ye! 
OUTKAST (LAFACEZOMBA) 

Away From The Sun 
3 DOOM DOWN IREPUBUC/UNIVERSAWMRG) w 
Devils And Angels 
TOBY UGHTMAN (LAVA) 

that chart and the Mainstream Top 
40 list in the same week since Avril 
Lavigne's "I'm With You" in last 
year's March 1 issue. 

The two charts have shared 20 
simultaneous No. is since the Adult 
Top 40 chart began on Oct. 7, 1995. 
However, since 2000, when the Adult 
Top 40 format began to stake more 
exclusive titles and as Mainstream 

week at No. 1, including the last 
three before Jet, but "Cold" will likely 
hold next week. 

To put the revolving door atop the 
chart in perspective, only seven 
songs made it to No. 1 throughout 
the entire year of 2000. 

`BAND' WIDTH: D12 leaps 4 -1 on the 
Rhythmic Top 40 chart with "My 

Band." It's the 

Si nçilesMïnded 
Silvio Pietroluongo 

silvio @billboard.com 

Minal Patel 
mpafel @billboard.com 

Wade Jessen 
wjessen @billboard.com 

Top 40 has veered toward hip -hop 
territory, there have only been five 

simultaneous No. ls. 

JET AGE: Jet's "Cold Hard Bitch" 
climbs 2 -1 on the Modem Rock 
chart, giving the group its first No. 1 

at the format. 
The track is the eighth Modem 

Rock No. 1 of 2004, which is the 
most at this point of the calendar 
year since eight titles reached the 
top through the second week of May 
in 1994. 

Four of the seven prior No. 1 

tracks this year have spent just one 

2004 ADULT 

Billboard CONTEMPORARYTM 

10 

Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

NUMBER 1 /g, 
100 Years 1 N At No 1 

FIVE FOR FIGHTING AWARE/COLUMBIA 

The First Cut Is The Deepest 
Lei SHERYL CROW IA &MANTERSCOPEI 

You Raise Me Up 
JOSH GROBAN (IQ/REPRISE) 

White Flag 
DIDO IARISTA/BMGI 

Ain't No Mountain High Enough 
MICHAEL MCDONALD (MOTOWN/11MRG) 

Calling All Angels 
TRAIN COLUMBIA 

This One's For The Girls 
MARTINA MCBRIDE (RCA NASHVILLE) 

20 

Unwell 
MATCHBOX TWENTY ATLANTIC 

Drift Away 
UNCLE KRACKER FEAT. DOBIE GRAY (LAVA) 

Forever And For Always 
SHANIATWAIN MERCURY GJMG 

Love's Divine 
TFAL(WARNER BROSJ 

Big Yellow Taxi 
__-NTING CROWS FEAT.MNESSACAI,TON GEREWINRRSCOPEI 

You Make Me Feel Brand New 
',IMPLY RED (SIMPLYRED.COM/RED INK) 

Just For You 
I I'.)NELRICHIE (ISLAND/IDJMG) AeA 

Buy Me A Rose 
LUTHER VANDROSS IJ/BMGI 

Here Without You 
3 DOORS DOWN REPUBU UNIVERSA MRG 

It Only Hurts When I'm Breathing Itr SHANIA TWAIN IMERCURYADJMG) 

Why Don't You & I 
VIANA BAT .MEOW OA DSO KREEGER *SINEW it 

8th World Wonder 
KIMBERLEY LOCKE CURB 'EPRISE 

I Want To Know What Love Is 
WYNONNAICURBI 

third title this 
decade to make a 
three- position 
jump to No. 1 on 
that list. 

That bodes 
well, because the 
other two that 
had identical 
jumps spent con- 
siderable time at 
No. 1: "Ride Wit 

Me" by Nelly Featuring City Spud in 
2001 (six weeks ) and Beyond Fea- 
turing Sean Paul's "Baby Boy" 
(seven) last year. 

HOUSEKEEPING: Based on our quar- 
terly analysis of current music usage 
at country radio, seven stations are 
removed from our panel of signals 
monitored by Nielsen Broadcast Data 
Systems for tabulation of Hot Coun- 
try Singles & Tracks. Effective this 
issue, KUBL Salt Lake City; WNOE 
New Orleans; WMZQ Washington, 
D.C.; KZSN Wichita, Kan.; WEZL 
Charleston, S.C.; KGMY Springfield, 

M200AY 

4 
8 MODERN 

Billboard ROCKTM 
Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

NUMBER1 age 

Cold Hard Bitch 1 WNAF NO 1 

JET ELE ' . ATLANTIC 

Lying From You 
LINKIN PARK (WARNER BROS.) ILILI 

The Reason 
HOOBASTANK (ISLANDADJMG) 

Love Song 
311 MAVERIC OLCANO 'MBA 

Last Train Home 
LOSTPROPHETS (COLUMBIA) 

The Outsider 
A PERFECT CIRCLE VIRGIN 

(Can't Get My) Head Around You it, 
THE OFFSPRING (COLUMBIA) 

Megalomaniac 
INCUBUS IMMORTA PIC 

I Miss You 4, 
BLINK -1B21GEFFEN) Aer 

Maps 
YEAH YEAH TEAMS INTERSCOPE 

Slither 
VELVET REVOLVER IRCAARMGI PtA 

Heel Over Head 
PUDDLE OF MUDD FNWLESS/GEFFEN 

Float On 
MODEST MOUSE (EPIC/ 

Talk Show On Mute 
INCUBUS IMMORTAL/EPIC) 

Figured You Out 
NICKELBACK IROADRUNNER/IDJMG) 

Running Blind 
GODSMACK REPUBUC/UNIVERSA UMRG 

(I Hate) Everything About You* 
THREE DAYS GRACE WIVEZOMBAI 

Silver And Cold 
AFI NITRO r REAMWORKS/INTERSCOPE 

Ride 
THE VINES CAPITOL 

One Thing 
FINGERELEVEN (WIND -UP) 

Compiled from a national sample of data supplied by Nielsen Broadcast Data Systems. 119 mainstream top 40, 86 adult top 40,90 adult contemporary and 86 modem ock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. aSongs showing 

an increase in detections over the previous week, regardless of chart movement A song which has been on the chart for more than 20 weeks will generally not eceive a bullet even if it registers an increase in detections. Songs below the top 15 on Adult Top 40 and Adult Contemporary are 

removed from the chart after 26 weeks. All four radio charts run at deeper lengths in Airplay Monitor, Billboard Informabon Network and billboard.com. *indicates title earned HitPredictor status in research data provided by Promosquad. ©2004, VNU Business Media, Inc. All rights reserved. 

Mo; and WUSY Chattanooga, Tenn., 
are removed from the panel. 

Concurrently, WKCQ Saginaw, 
Mich., and WKCK Norfolk, Va., are 
added to the panel, which now num- 
bers 123 signals. 

Country stations must play at least 
60% current titles among their 30 
most -played titles to remain on the 
chart's panel, the same requirement 
used to determine the reporter slates 
on our mainstream top 40 and 
rhythmic top 40 charts (Billboard, 
Oct. 11, 2003). 

On the country chart, newcomer 
Gretchen Wilson's "Redneck 
Woman" becomes the quickest debut 
single to reach the top five in 12 

years. Wilson's track takes the chart's 
biggest gain (up 431 detections) and 
steps 6 -5 in its ninth week. 

Billy Ray Cyrus' "Achy Breaky 
Heart" was the last to do so this 
quickly, and 
it jumped 
even higher, 
leaping 6 -1 
in the May 
30, 1992, 
Billboard. 

The coun- 
try list also 
sports a new 
No. 1 this 
issue, as Keith Urban's "You'll 
Think of Me" advances 2 -1. 

SAME, BUT DIFFERENT: The Billboard 
Hot Christian Adult Contemporary 
and Hot Christian Singles & Tracks 
charts trumpet different No. 1 songs 
for only the fourth time since the 
lists were launched July 26, 2003, on 
billboard.com. 

Christian rock troop Building 429 
steps 2 -1 on Hot Christian Singles & 

Tracks with "Glory Defined," stop- 
ping a six -week stint at the top by 
Matthew West's "More." 

That chart is fed by the 34 moni- 
tored stations that comprise the 
Christian adult panel, plus nine 
Christian top 40 outlets. 

West dominates the Hot Christian 
Adult Contemporary chart for a sev- 
enth straight week. 

NO PROBLEM: Graphic content 
makes the video for Jay -Z's "99 
Problems" a rare find on video 
channels, but it grows enough at 
radio to leap 82 -62 on the Hot 
R &B/Hip -Hop Singles & Tracks 
chart and bow at No. 94 on The 
Billboard Hot 100. 

The clip had not yet run on BET 
at press time and has had limited 
exposure on MTV and MTV2. 

Nonetheless, "99 Problems" 
more than doubled in airplay in the 
week leading up to the video's 
debut, entering the Hot R &B/Hip- 
Hop Airplay chart with nearly 6 
million in audience. 

With a rating of 87.4 on the 
R &B/Hip -Hop HitPredictor list, it 
shows top 10 callout potential. 
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Dusk 
Continued from page 5 

Universal Classics' Decca imprint 
had already signed Dusk and was prep- 
ping the release of his label debut, "'livo 
Shots," for an early -2004 release when 
Burnett came calling. 

Clyde Leiberman, a former Uni- 
versal Music Group executive, now 
works for Mark Burnett Produc- 
tions. He was aware of Dusk and 
suggested him for the show, accord- 
ing to Conrad Riggs, co- executive 
producer of "The Casino." 

Poster and Breitling saw him per- 
form and agreed to add him to the 
plot. 

Editors are still working on the 
13- episode series, but Burnett says 
that Dusk will get considerable air- 
time both performing and as a main 
character. 

Additionally, the album's title track 
is the show's theme song. Dusk's 
music will also be used in promotion- 
al ads for the series. 

"It's all about Matt wanting to 
work up to playing in the big room 
in the casino," Burnett says of 
Dusk's storyline. 

LAUNCH PAD 

Dusk's role on "The Casino" could 
give the artist a tremendous career 
boost, says professor Robert Thomp- 
son, director for the Center of Pop- 
ular Television at Syracuse (N.Y.) 
University. 

"If the show is a hit, anything 
associated with it tends to get the 
aura of that hit," Thompson says. 

However, Thompson adds that 
any success "The Casino" achieves 
can only take Dusk so far. "There has 
to be music that people would like." 

For Universal Classics, the pro- 
gram gives Dusk exposure worth 
millions of dollars. 

"For any artist of this genre, like 
Peter Cincotti or Michael Bublé, it's 
all about TV, TV, TV," says Marc 
Johnston, GM/senior VP for Univer- 
sal Classics Group. 

Johnston says that Universal does 
not plan to buy advertising for the 
June 15 release during "The Casi- 
no." It is still being determined if the 
album will be tagged at the end of 
each episode. 

Mark Burnett Productions will 

participate in profits from album 
sales, although neither Burnett nor 
Johnston would give specifics. 

Johnston stresses that the label 
will "leverage" Dusk's role in "The 
Casino" but that the album will have 
"an independent life" outside of the 
TV show. 

"We have our own publicity team 
separate from Fox. We're looking at 
other TV opportunities and heavy 
positioning at Borders and Barnes & 
Noble," Johnston says, "as well as an 
aggressive Internet campaign to 
reach consumers that like similar 
artists." 

The first two videos from the proj- 
ect, the title track and a remake of 
the Beatles' "Please Please Me," do 
not include "Casino" footage. 

FOCUS ON MUSIC 

The strategy of preparing for a 
world beyond the TV series works for 
Dusk. 

"The show is a great opportunity," 
he says. "My goal behind doing it 
was to give the music a chance to be 
heard." 

"In the end, my main focus is the 
music," Dusk continues. "If `The 
Casino' didn't come about, I'd still 
be on the road promoting the 
record. The show is the icing on the 
cake, but you still have the cake if 
the icing doesn't turn out." 

Having conquered the world of 
TV, Burnett admits he has his eye on 
music, including possibly starting 
his own label. 

"There are lots of challenges in 
the music industry, which, to me, 
equals opportunities," he says. 

He has had conversations with 
Universal but says he's not limiting 
himself. "Why does it have to be just 
one label ?" he asks. " `Survivor' is on 
CBS, `The Apprentice' is on NBC." 

He declined to say when he would 
make his next musical move. 

Thompson predicts that should 
Dusk break out of his "Casino" role, 
TV viewers will see more of the same. 

"This is a sign of things to come," 
he says. "It's so much better to be in 
the program than in a commercial 
that interrupts the program. It used 
to be that someone would become a 
star, and then they would do a story 
about your life. Now you put them 
on TV before they become a star. As 
`American Idol' has shown, this is a 
way to generate a buzz just by the 
artist being there." 

Piracy 
Continued from page 8 

plaguing the music and film indus- 
tries. Sens. John Cornyn, R- Texas, 
and Dianne Feinstein, D- Calif., 
introduced the measure. 

The act would strengthen the 
current provisions of the 1997 No 
Electronic Theft Act in light of the 
proliferation of peer -to -peer net- 
works and illegal file -sharing. 

The bill also facilitates prosecu- 
tion of the most egregious distrib- 
utors of prerelease materials by 
instituting jail terms of between 

three years for a first violation to 
10 years for second -strike offend- 
ers profiting from the violations. 

It would also allow copyright 
owners to recover damages from 
individuals who illegally distribute 
prerelease materials. 

Also on Capitol Hill, Recording 
Industry Assn. of America chair- 
man /CEO Mitch Bainwol testified 
before the Senate Appropriations 
Committee April 29. 

He called for the creation of a 
new post of ambassador for intel- 
lectual property and a stand -alone 
international agency for intellec 
tual- property trade issues that 
would bolster the efforts of the U.S. 
Trade Representative. 
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(IMPRINT /PROMOTION LABEL) 

Someday 
NICKELBACK (ROADRUNNER/IDJMG) 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) ARTIST (IMPRINT /PROMOTION LABEL) 

#J t NUMBER1 5 -e 
Yeah! II wk,AtNO., 
USHER LAFACLSOMBAI 

Sweet Southern Comfort 
BUDDY JEWELL (COLUMBIA(NASHVILLEII o 2 I Don't Wanna Know 

MARIO WINANS BAD BOYNMRG 

27 23 With You 
JESSICA SIMPSON COLUMBIA 

52 50 
1 

I Miss You 
BUNK -182 GEFFEN) 

Q 3 
III Burn 

USHER ILAFACEIZOMBA) 
m 28 Fir Take My Breath Away 

JESSICA SIMPSON (COLUMBIA( 

CD 55 i Cold Hard Bitch 
JET IELEKTRNATLANTICI Q 5 w Naughty Girl 

-. 
BEYONCE COLUMBIA 

IG) 37 14 Happy People 
::. R. KELLY JIVE/ZOMBA 

65 Ii Meant To Live Mr SWITCHFOOT RED IN OLUMBIAI 

5 4 15 Tipsy 
J -KWON ISO SO DEF20MBAI 

30 32 ï37 Here Without You 
i'.1 3 DOORS DOWN IREPUBUC/UNIVERSAINMRGI 

m 57 11111,7 If You Ever Stop Loving Me 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) Q 6 13 This Love 

MAROONS OCTON JBMG 
® 30 12 Mayberry 

RASCALFLATTS LYRIC STREET 
m 62 3 Ride Wit U 

- JOE FEAT G-UNIT JIVE/ZOMBA Q II 10 If 1 Ain't Got You 
ASCIA KEYS IJ/RMGI 

® 33 t 8 Letters From Home 
'. JOHNMICHAD MONTGOMERY (WARNER BROS. INASHVIUFWANI 

m 71 Move Ya Body 
NINA SKY FEAT. JABBA (NEXTPLATEAUNNIVERSAWMRG) Q My Band 

DIS FEAT. EMINEM SHADY INTERSCOPEI 

33 31 04 White Flag 
DIOS ARISTNRMG 

58 52 Rubber Band Man 
T.I. GRANO HUSTLFJATLANTIC o Overnight Celebrity 

TWISTA (ATLANTIC) 

34 29 ÁIí7 

t13 

Numb 
LINKIN PARK (WARNER BROS.) 

col 67 2 Slow Motion 
JUVENILE (CASH MONEY/UMRGI 

10 9 it All Falls Down 
KANVEWEST ROCA -FE ,EFJAM /IDJMG 

35 35 100 Years 
FIVE FOR FIGHTING AWARE/COLUMBIA 

ow 2 Whiskey Girl 
TORY KEITH DREAMWORKS NASHVILLE 

11 10 11 Dirt Off Your Shoulder 
JAY -Z (ROC- A- FELLA/DEFJAWIDJMGI 

LED 40 5 Redneck Woman 
GRETCHEN WILSON (EPIC INASHVILLEVEMNI 

m 61 _E Lying From You 
LINKIN PARK (WARNER BROS.) I® 14 

` 

The Reason 
HOOBASTANK ISLAND IDJMG 

37 36 9 Don't Take Your Love Away 
AVANT MAGIC JOHNSO EFFEN 

(fl 58 w That's What She Gets For Loving Me 
IMF BROOKS &DUNN ARISTA NASHVILLE I® 11 II Freek -A -Leek 

PETEY PABLO (JIVE/ZOMBA) 

38 26 13 Wanna Get To Know You 
G-UNIT FEAT. JOE (G- UNIT /INTERSCOPEI 

63 59 i American Soldier 
TORY KEITH (DREAMWORKS(NASHVILLE» 

m 16 M Game Over (Flip) 
LA FLIP SUCKAFRE COLUMBIA 

39 34 30 Hey Ye! 
OUTKAST IAFACE,TOMBA 

Iliii7 66 t Whoknows 
MUSlO DEF SOU DJMG 

15 15 My Immortal 
EVANESCENCE (WIND -UPI 

0 48 8 Roses 
OUTKAST ILAFACE20MBAI 

14x7 - II Culo 
PITBULL FEAT. 1.11. JON (M) 

16 13 Ill One Call Away 
CHINGY FEAT. J.WEAV DISTURBING THA PEACE/CAPITO 

41 38 21 Are You Gonna Be My Girl 
JET ELEKTRNATLANTIC 

Cr) 75 lir 8th World Wonder 
KIMBERLEY LOCKE CURB/REPRISE 

17 18 gp. I'm Still In Love With You 
SEAN PAUL FEAT. SASHA NP /ATLANTICI 

11) 44 6 Paint Me A Birmingham 
TRACY LAWRENCE IDREAMWORKS (NASHVILLE(( 

67 56 6 I Want You 
JANET JACKSON (VIRGIN) 

18 21 32 The Way You Move 
OUTKAST FEAT SLEEPY BROWN LAFACE/ZOMBA 

43 41 Salt Shaker 
PING YANG TWINS COLLIPAR 

Jesus Walks 
KANVE WEST ROC- A- FELLNDEFJAMADJMG 

19 17 Ill Toxic 
BRITNEY SPEARS (JIVE/ZOMBA) 

44 43 8 It's My Life 
NO DOUBT ( INTERSCOPE) 

69 60 111 Good Little Girls 
BLUE COUNTY (ASYLUM -CURB) 

20 19 Ili Hotel 
CASSIDY FEAT. R. KELLY FULL SURFAC J -MG 

45 39 9 Sorry 2004 
RUBEN STUDDARD JBMG 

70 WS Megalomaniac 
INCUBUS ( IMMORTA PIC 

21 20 Splash Waterfalls 
LUDACRIS (DISTURBING THAPEACEOEPJAMSOUTH /UMRG. 

m 47 ; 1.6 Hey Mama 
BLACK EYED PEAS IA &M/INTERSCOPE) 

OD 74 5 Simple Life 
I CAROLYN DAWN JOHNSON ARISTA NASHVILLE) 

22 22 11 The First Cut Is The Deepest 
SHERYL CROW A &M/INTERSCOPE 

0 49 ill Desperately 
GEORGE STRAIT MCA NASHVILLE 

669 -I" Loco 
DAVID LEE MURPHY AUDIS OCH 

23 24 When The Sun Goes Down 
KENNY CHESNEY & UNCLE KRACKER (BNAI 

m 54 Dude 
BEENIE MAN (SHOCKINGVIBESNIRGINI 

- 1 It Only Hurts When I'm Breathing 
SNANIATWAIN (MERCURY /IDJMG( 0 27 lili You'll Think Of Me 

KEITH URBAN (CAPITOL NASHVILLE 
Q 51 5 Let's Be Us Again 

LONESTAR BNA 

74 70 2 Love Song 
311 MAVERICKNOLCANO OMBA 

® 45 2 Confessions Part II 
USHER ILAFACE/ZOMBAI 

13 53 "6 Don't Tell Me 
AVRIL LAVIGNE (ARISTABMG) 

75 72 8 You Raise Me Up 
JOSH GROBAN (IQ/REPRISE) 
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Broadcast Da a Systems. 935 stations in Top 40, Pop, R &B Hip -Hop, Country, Latin, Rock and other popular formats are electronically monitored 24 hoursa day, 7 days a week. Songs ranked by gross 
impressions, compu ed by cross- referencing exact times of airplay with Arbitron listener data. This data is used to compile the Hot 100. 
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SSS NUMBER1 R?t 
The Reason 2WksAallo.1 26 23 
HOOBASTANK ISLAND IDJMG 

Someday 
NICKELBACK (ROADRUNNER/IDJMG) O 2 8th World Wonder 

KIMBERLEY LOCKE CURB 2 2 
Ill My Band (Explicit Album Version) m 26 

512 SHADY / INTERSCOPE 

Harder To Breathe 
MAROONS OCTONE/J /RMG Q 3 Leave (Get Out) 

JOJO IDAFAMILYBLACKGROUNSNMRGI o 4 
®I Don't Wanna Know 28 27 
MARIO WINANS IBAD BOY/UMRG) 

. Meant To Live 
SWITCHFOOT (RED INK /COLUMBIA) Q 5 11 Roses 29 28 

OUTKAST LAFAC OMBA 

op With You (Album Version) 
JESSICA SIMPSON COLUMBIA 

4 5 its Milkshake 
KELIS STARTRNK20MBA 

5 3 lip This Love e) 36 
MAROONS IOCTONE/JBMGI -k- is 

Where Is The Love? (Radio Edit) 
BLACK EYED PEAS (A &M/INTERSCOPEI 

5 4 5 F.U.R.B. IF U Right Back) 
FRANKEE IMARRO/LANDSLIOEM/ARLOCKI Q 8 5 Naughty Girl ® - 

BEYONCE (COLUMBIA 

Musicology (Album Version) ... PRINCE NPG COLUMBIA( 

6 6 White Flag 
ONO (ARISTABMG Q 11 111 Hey Mama 32 30 

BLACK EYED PEAS IA &M/INTERSCOPEI 

10 (I Hate) Everything About You 
THREE DAYS GRACE IJIVE20MBA) 

7 7 Temptation 
DIANA KRALL (VERVE) Q 9 Penny & Me am HAN50N 3CG 8 6 

IIOcean Avenue ® 35 
VELLOWCARD CAPITOL 

3 If I Ain't Got You 
ADCIA KEYS J 'MD 

9 9 
III Burn m 37 

USHER P.M- ACE40MBA) 
6 When The Sun Goes Down 

E KENNY CHESNEY & UNCLE KRACKER IBNAI 

9 8 . Me, Myself And I 

BEYONCE ICOLUMBIAI 

m - Left Outside Alone 
G' :ASTUCIA IDAVLIGHT/EPICI 

1 o 7 II Toxic 35 34 
BRITNEY SPEARS JIV OMBAI 

3 The Way You Move (Album Version) 
RR OUTKAST FEAT. SLEEPY BROWN LAFACE20MBA 

11 10 III Hey Ya! (Radio Mix) m 41 
OUTKAST ILAFACEJOMBA) 

18 Game Over (Flip) (Edited Album Version) 
L UL' FLIP (SUCKA FREE/COLUMBIA) 

11 11 Dude 
BEENIE MAN (SHOCKING VIBESNIRGIN) 

® 52 pp Make Me A Song 
KIEV DEAN BEAT CLUB/INTERSCOPE 

® 13 E Don't Tell Me 37 33 
AVRIL LAVIGNE ARISTA/RMG 

liti The First Cut Is The Deepest =I SHERYLCROW AN NTERSCOPE 

13 12 Kt Tipsy (Radio Edit) 38 24 
J -KWON ISO SO DEF/ZOMBA) 

So Far Away 
STAINS IFLIP /ELEKTRA/ATLANTICI 

® - Naughty Girl 
BEYONCE (COLUMBIA) 

m 18 i Take My Breath Away (Album Version) 39 40 
JESSICA SIMPSON COLUMBIA 

P2 Here Without You 
It 3 DOORS DOWN REPUBLI NIVERSALNMRG 

14 10 23 I'm Still In Love With You 
SEAN PAUL FEAT. SASHA P /ATLANTIC 

15 15 II Are You Gonna Be My Girl 40 32 
JET IELEKTRA/ATIANTIC) 

8 Rubber Band Man 
T.I. (ATLANTIC) 

® 65 Z It Doesn't Mean I Don't Love You 
MCHAYES (UNIVERSAL SOUTH) 

16 16 II I Miss You 41 39 
BLINK -t82 ¡GEFFEN 

07 Behind Blue Eyes 
E UMPBIZKIT FUP /INTERSCOPEI 

el 19 11 Maps 
YEAH YEAH TEARS INTERSCOPE 

17 14 Tipsy (Explicit) 42 42 
J -KWON ISO SOOEF/ZOMBAI 

112 Cold Hard Bitch (Album Version) 
JET IELEKTRA/ATLANTICI 

17 12 2 This I Swear 
NICKLACHEY IUNIVERSAWMRGI 

18 20 5 My Band (Salsa Mix) 43 43 
012 SHADY INTERSCOPE 

44 Crazy In Love 
BEYONCE FEAT.JAY -Z COLUMBIA 

18 13 E Love Profusion 
MADONNA MAVERICK/WARNER BROS. 

19 19 8 Dirt Off Your Shoulder (Album Version) 44 38 
JAY -Z (ROC-A- FELWOEFJAM/IDJMGI 

27 It's My Life 
NO DOUBT IINTERSCOPEI 

O 23 4 Break Down Here 
JULIE ROBERTS (MERCURY) 

20 17 14 100 Years 45 31 
RVE FOR FIGHTING AWARE/COLUMBIA 

13 F"k NI Don't Wam You Back) (Explicit) 
IT EAMON JI OMBA 

20 21 5 Ba Ba/Ti Ki/Di Do 
SIGN ROS IFATCAT 'IAS /GEFFEN 

® 25 3 Overnight Celebrity 46 47 
TWISTA (ATLANTIC( 

ßt4 Clocks 
F COLDPLAY (CAPITOL) 

21 16 33 The Way You Move/Hey Ya! 
OUTKAST FEAT SLEEPY BROWN BAFACE20MBAI 

22 22 4 All Falls Down 47 45 
KANYE WEST ROC- A- FELA/DEFJAM/IDJMG 

3 California 
PHANTOM PLANET DAYUGHT PIC 

24 7 Game Over (Flip) 
UL' FLIP SUCKA FREE/COLUMBIA 

® - 1 Everytime 48 46 
BRITNEY SPEARS IJIVE/ZOMBAI 

0 White Flag (Album Version) 
DIDO (ARISTNRMG) 

23 20 8 Fallen 
SARAH MCLACHLAN IARISTA/RMGI 

24 21 14 I Believe In A Thing Called Love 49 44 
THE DARKNESS ATLANTIC 

112 Come Clean 
HILARY DUFF BUENA VISTA/HOLLYWOOD 

24 18 14 Tipsy 
J -KWON SO SO OEF/ZOMBA 

® 29 5 Freek -A -Leek m - 
PETE/ PABLO (JIVE/ZOMBAI 

Float On 
MODEST MOUSE (EPIC) 

03 - 1 lime's Up! 
JADAKISS FEAT. NATE 5OGG (RUFFHYOERS/1NTERSCOPEI 
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Latin Execs Ponder Plans To Repair Market 
BY JOHN LANNERT 

MIAMI BEACH -Latin music executives are trumpeting new mar- 
keting initiatives as the tools to dig out of the genre's U.S. sales 
slump. 

Battered by piracy and two years of declining sales, the Latin 
labels hope to boost their bottom lines through tighter budgets, 
online marketing and new configurations. 

The Hispanic label brass suggested that the U.S. Latin market had 
bottomed out as they spoke about an array of market strategies at 
Billboard's 15th annual Latin Music Conference Si Awards, held 
April 26 -29 at the Eden Roc Resort here. 

The confab -the oldest event of its kind- showcased a variety 
of companies eager to help the Latin record industry. 

Indeed, the licensing, mobile communications and banking 
interests on hand seemed more bullish on the Latin market than 
t he industryites themselves. 

Brian Williams, senior VP /director of SunTrust Entertainment 
Banking Group, said during the "Show Me the Money" panel that 
he is optimistic about the future of the Latin industry, especially 
the independent sector. 

"The indies that get me excited are the ones who identify a par- 
ticular niche, sign artists who have a fan base and market their 
artists with a non -radio approach," Williams said. 

FEWER SIGNINGS 

Several label executives said during the "Presidents & Artists: 
The Business of Music" panel that while the Latin market may be 
turning around, the go-go days of fat contracts, opulent studio pro- 
ductions and numerous new -artist signings are over. 

"We are signing less quantity but better quality, because our 

budgets cannot bear additional expense," EMI Latin USA presi- 
dent/chairman Jorge Pino said. 'The sales have changed. The invest- 
ment has changed also. We can no longer spend $300,000 to 
$400,000 to promote a single." 

Pino said labels need to find new means of marketing new artists. 
For instance, EMI will promote 15- year -old singer /songwriter 
Natasha through AOL Musica. Further, her leadoff single will be 
available for download at Apple's iTunes Music Store before it is 
serviced to radio. 

But John Echevarría, president of Universal Music Latino, said 
the media exaggerates the potential of digital distribution. 

Echevarría stressed that physical piracy is the biggest culprit in 
the demise of the Latin business, which was down 6% to 38.6 mil- 
lion units shipped in 2003, according to the Recording Industry 
Assn. of America. 

Maarten Steinkamp, BMG's president, international, agreed that 
physical piracy has been a longstanding plague but also blamed the 
labels for their recent poor performances in Latin America. 

'We need to listen to what the consumer wants and use all of 
the technology that there is to bring the music of our artists to the 
consumer," Steinkamp said. 

BMG U.S. Latin recently changed from a full- service label to a 
marketing, promotion and distribution firm that will promote its 
current artists but not sign any new acts. 

Steinkamp said the labels "were asleep at the wheel" conceming 
the exploitation of downloads. "Since 1999, we've seen this coming, 
and we were very slow to react. Now we have another opportunity 
to increase our sales through DVDs." 

Pino noted that several of EMI's combo packages of CDs and 
DVDs sold about 70,000 units in 2003. 

Predictably, EMI Latin hip -hop artist Vico C and Universal Music 

Latino pop singer Luis Fonsi were hardly enthusiastic about down - 
loadable singles replacing CDs. 

"To me, an album is like a book with chapters, and it goes from 
beginning to end," Fonsi said. "It freaks me out that albums could 
be replaced by downloads." 

However, stumbling blocks remain for the download services. 
At a panel about online sales, Susan Roberts, senior VP of new 

media for Universal Music & Video Distribution, declared, "There 
still is a big lack of content, especially Latino content, on these serv- 
ices, and a lot of that has to do with myriad things that have to be 
dealt with before you get the content up on the services, including 
issues relating to publishing and packaging. It is a time- consum- 
ing process." 

NEW REVENUE STREAMS 

During the "Show Me the Money" panel- moderated by 
Billboard editor -in -chief Keith Girard -Francisco Villanueva, pres- 
ident of Latino indie Mock & Roll, said his label generates additional 
revenue through artist management and publishing. 

At the same panel, Bryan Biniak, senior VP /GM at AG Mobile, 
said Latinos are high -priority customers for wireless phone com- 
panies. AG Mobile recently formed a partnership with Univision 
Communications to use Univision artists and repertoire for per- 
sonalized phone messages and ring tones. 

At a session on endorsements and branding, panelist Arturo Vin - 

ueza, CEO of Exim Licensing USA, told of a campaign in which 
19,000 copies of Paulin Rubio's CD "Pau- Latina" were sold to Bell - 

south for free distribution to new phone subscribers in Ecuador. 
"Bellsouth was pleased because it picked up 19,000 new sub- 

scribers, and Universal Music Latino was happy to sell 19,000 CDs 
in a small market," Vinueza said. 

Latin Awards 
Continued from page 1 

Winners received their awards dur- 
ing a star -studded telecast that 
included performances by Paulina 
Rubio, David Bisbal, Alejandro Fer- 
nández and Gloria Estefan. 

The Miami Arena show aired live 
nationwide on the Telemundo Network 

Cruz, whose death last July was fol- 

lowed by an avalanche of chart- topping 
albums, won the Top Latin Albums artist 
of the year award. She also earned hon- 
ors for top Latin greatest -hits album, for 
"Hits Mix"; and tropical album, female, 

for " Regalo del Alma" (both on Sony). 
" Regalo," released a few weeks after 

Cruz's death, is the legendary artist's 
final studio album. She recorded the 
set during her battle with cancer. 

Martin won Latin pop album of the 
year, male, for "Almas del Silencio" 
(Sony), his first Spanish -language 
album in five years. 

" Almas" had the biggest first week 
for a Spanish -language album in the 
history of the Billboard charts, accord- 
ing to Nielsen SoundScan. "Pal Vez," 
the album's lead single, was honored 
as Hot Latin Track of the year and 
Latin pop airplay track of the year. 

Venezuelan Franco de Vita, a final- 
ist in the songwriter of the year cate- 
gory, penned Martin's winning song. 

De Vita also wrote last year's Latin pop 
airplay track of the year, male, 
Chayanne's "Y Tú Te Vas." 

Juanes was this year's top songwriter. 
The Universal artist scored several hits 
off his album "Un Día Normal." These 
included "Fotografía," a duet with Nelly 
Furtado, which won two honors: Latin 
pop airplay track of the year, duo, and 
Hot Latin 'hack of the year, vocal duo. 

Akwid's debut, "ProyectoAkwid" (Uni- 

vision), was honored as Latin rap/hip- 
hop album of the year and regional Mex- 
ican album of the year, new artist. 

Puerto Rican reggaetón act 
Lunytunes & Noriega's "Más Flow" (VI 

Music) won top tropical album honors 
in the duo and new artist categories. 

Other multiple winners, with two 

awards each, were India and Conjunto 
Primavera. The latter was named Hot 
Latin Tracks artist of the year. 

In regional Mexican, the best- 
selling Latin genre, Marco Antonio 
Solis' "Tu Amor o Tu Desprecio" 
(Fonovisa) won regional Mexican 
album of the year, male. Breakthrough 
act Grupo Montez de Durango took 
home regional Mexican album of the 
year, male duo or group, for "De 
Durango A Chicago" (Disa). 

Miami -based Rudy Pérez won the 
producer of the year award for the sec- 
ond consecutive year. 

Special honors went to Banda el 
Recodo and Soraya, who won the Bill- 
board Hall of Fame and Spirit of Hope 
awards, respectively. 

The Billboard Latin Music Awards 
honor the most popular albums, songs 
and performers in Latin music, as 
determined by the sales and radio air- 
play data used in compiling the weekly 
Billboard charts. 

This year's awards, given in 49 cate- 
gories, cover the issues dated Feb. 15, 

2003 -Feb. 7, 2004. Finalists and winners 
reflect the performance of new record- 
ings on the Billboard sales charts - 
including Top Latin Albums and radio 
charts -including Hot Latin Tracks - 
with album categories confined to titles 
that did not chart before the Nov. 16, 
2002, issue of Billboard. Finalists from 
last year's awards are excluded. 

For a complete list of winners, visit 
billboard.com/awards. 

SEA 
Continued from page 6 

"We have the staff and financial 
backing to be very competitive with 
the majors," Corry says. 

Unlike the majors, SEA Records will 
give 20% of its profits to the Hope for 
Tomorrow Foundation, a charity Cony 
founded to help children. On Music 
Row, only Curb Records is known to 
have a similar tithing policy. 

As for the fun factor, Saporiti says, 
"I remember having fun on Music 
Row. Since I returned [to the busi- 
ness], I walk down Music Row and it's 
like a morgue. It's like Wall Street is 
running the music business instead of 
music people. I walk into labels and 
nobody's playing music. I'd like to 
bring some of that back, have parties in 
the parking lot like we used to do at 
Warners and let people hear music. 

"Call me a naive, old hippie, but I 

still enjoy the music." 
Saporiti chose the role of consultant 

rather than employee because he thinks 
it makes him more objective. "As an 
employee, it changes the dynamic. I like 
being removed from employee status so 
there is no fear factor involved." 

SEA Records briefly got off to a false 
start last fall when it announced its 
launch and the appointment of former 
Scarlet Moon Records GM Lisa 
Wysocky as president (Billboard, Nov. 
22, 2003). Not pleased with the label's 
original team, however, Corry quick- 
ly cleaned house with the exception of 
Green and started over. 

FLAGSHIP ARTIST McCOY 

McCoy is the label's only artist at the 
moment, although Cony has budgeted 
for two or three others in the first year. 

Best -known for his 1994 No. 1 coun- 
try hits "No Doubt About It" and 
'Wink," McCoy had a long string of hits 
on Atlantic Records, as well as three 

platinum albums and one gold album. 
McCoy bounced from Atlantic to 

sister labels Giant and Warner Bros. 
as the smaller imprints were shuttered 
during Nashville's consolidation. After 
Warner Bros., McCoy was ready to go 
the independent route. 

"Instead of being at a major with a 
big roster, I wanted to get to a place 
where I'd be one of the main focal 
points," McCoy says. 

That's exactly what he has found at 
SEA, along with one other perk. 

But it has been seven years since 
McCoy's last top 20 hit, a fact that the 
artist and label executives are well 
aware of. McCoy, who has continued 
to tour steadily in recent years, says 
he's willing to do what it takes to be 
reintroduced to radio. 

Corry is developing plans and soft- 
ware that will allow her company to 
use its call centers to market McCoy 
and SEA's eventual other artists. 

McCoy heads into the studio May 
10 to record his first project for SEA. 

Matt Rollins will produce. The label 
expects to release a single this sum- 
mer and the full album early next year. 

SEA Records has a good chance of 
success if it can play in the same airplay 
arena as the major labels, says Paul 
Allen, associate professor in the record- 
ing industry department at Middle Ten- 
nessee State University and the former 
director of Country Radio Broadcasters. 

"Competition for airplay will always 
be the battleground for the majors and 
for any other company that wants to 
compete at that level," he says. 

"Nashville's independent labels today 
face the reality that the majors wager 
as much as $300,000 to push a single 
for a new artist just into the 20s on the 
Billboard chart," Allen continues. 

Corry and Saporiti have different 
goals for the label, but they agree that 
frugality is essential. 

"My business model is to keep the 
overhead as low as possible and create 
a situation where everyone has a job 
to go to every day," Saporiti says. "The 

goal isn't to get rich. We don't want to 
become a big company, we're not 
power crazy." 

But Corry is more ambitious. 
"My vision for this company is to be 

a major label," she says. "I want to be 
a huge entertainment organization 
with a lot of arms. But I want to be fis- 
cally minded and smart and sensible 
about how we do it. 

"Right now we're taking our time 
and trying to be very focused and 
savvy and strategic, but we will have a 
publishing arm, possibly a studio and 
maybe something in concert promo- 
tion down the line." 

But Saporiti says he and Corry do 
agree on a philosophy of "trying to go 
after music rather than money." 

"If the music's good," Saporiti says, 
"the money will flow." 

For breaking news, analysis, 
jobs and newsletters visit: 

www.billboard.biz 
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D12 
Continued from page 1 

"Our early reads say it's big," says 
Lon Lindeland, business team leader 
for music at Best Buy. "Consumers 
are definitely in the stores picking 
up this record." 

"It's what everybody expected," 
says Violet Brown, director of urban 
music for Wherehouse. "It's an 
extremely strong record." 

Brown adds that "My Band," the 
first single from the album, sounds 
"like a pure Eminem song." 

That's no surprise, because 
Eminem is a member of the Detroit - 
based collective. He raps on and 
wrote and produced several tracks. 
And he owns the group's label. 

THE EMINEM FACTOR 

There's no denying that Emi- 
nem's participation in D12 is a big 
factor in the act's success. 

It also helps that the rapper has 
been scarce for a while. Two years 
have elapsed since "The Eminem 
Show" and the "8 Mile" soundtrack. 

The "Spinal Tap " -veined "My 
Band," which skewers the media's 
preoccupation with Eminem's pres- 
ence in D12, clearly fueled con- 
sumer fervor for "D12 World." 

The single climbs this week to No. 
7 on The Billboard Hot 100 and No. 
33 on the Hot R &B/Hip -Hop Singles 
& Tracks chart. It's also No. 7 on Hot 
Rap Tracks and No. 1 on the Rhyth- 
mic Airplay chart. 

"My Band" earlier set a one -week 
sales record on the Billboard Hot 
Digital Tracks chart, with 16,500 
paid downloads. OutKast's "Hey Ya!" 
held the previous record, with 
16,000. 

And if the first -week sales projec- 
tion for "D12 World" proves accu- 
rate, it will be the biggest hip -hop/ 
rap sales week so far this year. Kanye 
West currently claims that honor 
with 441,000 first -week units sold of 
his Roc- a- Fella/Def Jam release, 
"The College Dropout." 

NO JUMPSTART 
"D12 World" also is notable for 

not being part of the Universal 
Music Group JumpStart pricing pro- 
gram. It carries an $18.98 list price 
(Billboard, April 17). 

Eminem manager Paul Rosen- 
berg and Interscope's Steve Berman 
downplay any connection between 
Shady/Interscope's decision on D12 
pricing and UMG's recent revision of 
JumpStart. 

"We take our releases on a case - 
by -case basis," says Rosenberg, who 
also heads Shady Records. "There 
was nothing special about this deci- 
sion. I've always believed if people 
want a record and it's reasonably 
priced, they will buy it." 

Berman, who heads marketing 
and sales for Interscope Geffen A &M, 
adds, "There are tons of records that 
are still released outside of Jump - 
Start through other distributors and 
some even through this distribution 
company." 

Vince Szydlowski, Virgin Enter- 
tainment Group's senior director of 

product, does not expect the $18.98 
price to affect sales. 

"It's an Eminem project, and 
experience with other Eminem proj- 
ects tells me that it's been a less 
price- sensitive customer," Szyd- 
lowski says. "If you're going to do a 
title outside of the JumpStart pro- 
gram, this is the perfect one. With 
his name, it's guaranteed success." 

The first 250,000 units of "D12 
World" came packaged with a DVD 
including videos and behind -the- 
scenes content. 

Virgin is going with a $14.99 list 
for the regular and limited edition. 
"We expect to sell through the lim- 
ited in the first week, as I think most 
retailers will expect to do," Szyd- 
lowski says. 

Best Buy's Lindeland says the 
chain's first -week price for "D12 
World" is $9.99. That's the same 
opening price the retailer usually 
affixes to highly anticipated records. 

Lindeland declines to reveal what 
Best Buy's pricing strategy will be 
after the first week. He predicts, 
however, that "D12 World" will be a 
"top seller with a long shelf life." 

`TONS OF SUPPORT' 
Berman says the label is "throw- 

ing tons of support" behind "D12 
World." 

The support includes a free DVD 
insert in 100,000 copies of XXL 
magazine's May issue. The DVD con- 
tains an explicit video version of the 
track "40 Ounce," as well as behind - 
the- scenes footage. A vinyl version 
of "40 Ounce" was released simulta- 
neously with "My Band." 

MTV also is a big supporter. D12 
played to a packed open -air crowd in 
New York's Times Square for MTV 
on the album's release date. 

The network's mtv.com is pre- 
viewing "D12 World" on its program 
"The Leak." Tom Calderone, execu- 
tive VP of music and talent pro- 
gramming for MTV, says the album 
is tracking to be "the most streamed 
`Leak' CD ever." 

Based on that reaction, Calderone 
says, "I would be shocked if the 
album didn't debut at No. 1." 

Indeed, the "My Band" video has 
been No. 1 on MTV, MTV2 and fellow 
Viacom network BET. 

Prior to the album's release, MTV 
and MTV2 aired specials showcasing 
the group. D12 has also been tapped 
to perform June 10 at the 2004 MTV 
Movie Awards. 

The group also supplemented its 
Times Square show with a perform- 
ance /interview on BET's "106 & 
Park." 

It's certainly a different scenario 
from three years ago. 

At that time, D12's video for "Pur- 
ple Pills" did not meet MTV's stan- 
dards because of its drug -themed 
lyrics. A title change to "Purple 
Hills" did not make a difference. 

"It was nothing about D12," 
Calderone says. "It was a lyrical con- 
tent issue, period." 

"Our first album didn't get 
promoted a lot because of `Purple 
Pills,' " D12 member Kuniva says. 
"But MTV helped a lot this time." 

D12 will also be saluted as the 
Launch/Yahoo artist of the month in 
May. 

Nontraditional advertising ave- 
nues are also being utilized. A spot is 
running during this season's final 
episode of "Chappelle's Show" on 
Comedy Central. The current NBA 
playoffs are also targeted for adver- 
tising opportunities. 

IN THE BEGINNING 
D12's debut album, "Devil's 

Night," has sold 2 million units 
since its 2001 release, according to 
Nielsen SoundScan. 

The outfit was established by 
members Bizarre and Proof in about 
1990. Childhood buddy Eminem 
would join the crew later. 

Kuniva, Kon Artis and Bugz were 
added to the group before its Shady 
signing. Bugz died in a shooting 
incident and was succeeded by Swift 
in 1998. The group's debut record- 
ing was the 2000 single "Shit on 
You." 

Because the Eminem connection 
is sometimes a distraction, "D12 
World" seeks to put the other mem- 
bers in the forefront. 

"There's a group here, not just 
Eminem's buddies," Rosenberg says. 

As they did on "Devil's Night," 
Eminem and Dr. Dre contribute 
tracks. However, both step back this 
time as Kanye West, the Trackboyz 
and other producers take the reins. 
The result is a more fun, uptempo 
album than the gothic "Devil's 
Night." 

"People overlook us as piggy- 
backing on Eminem and having no 
talent," Kuniva says. "But we're a 
collective of tight MCs who have 
been doing this a long time." 

Prince 
Continued from page 1 

that chart position. 
While Nielsen SoundScan has tra- 

ditionally captured sales at concerts, it 
usually does so by counting albums 
sold at merchandising tables. This is 
the first time it has counted sales 
where a concert attendee gets an 
album as part of the ticket price. 

Every show on the Prince tour, 
which opened in March and is expect- 
ed to last until August, will likely see 
copies of "Musicology" distributed to 
attendees. To date, 250,000 copies 
have been distributed during the 
tour, reports L. Londell McMillan, 
Prince's attorney. 

CHALLENGING THE STATUS QUO 

From McMillan's point of view, 
Nielsen SoundScan's first -week sales 
should have included all the albums 
distributed through the tour so far. 

With this distribution method, 
Prince "is challenging the status quo," 
McMillan says. 

While Prince is applauded for using 
that unique channel, label sales and 
distribution executives appear split on 
whether the sales should be included 

For breaking news, analysis, 
jobs and newsletters visit: 

www.billboard.biz 

in Nielsen SoundScan totals. 
"I am violently against this," one 

senior distribution executive says. 
"This is worse than 49 cent singles. 
The charts are supposed to represent 
what consumers are spending money 
on. With the Prince album, there is 
no choice." 

Another distribution executive 
says, "It's opening Pandora's box. It 
will be one more way for record com- 
panies to have to spend too much 
money in an attempt to influence a 
chart, and you can imagine that 
everyone will dive in and have a CD 
with a purchase of everything, let 
alone concert tickets." 

But Phil Quartararo, executive VP of 
EMI Recorded Music North America, 
disagrees, saying Prince's concert sales 
should absolutely be counted. 

"A sale is a sale," he says. "Our job is 
to put music in the consumers' hands, 
when, where and how they want it. The 
music company of the future has to be 
able to sell through conventional 
means as well as nontraditional ways." 

Sony Music Entertainment distrib- 
utes the new album. In a statement, the 
company said, "To ensure that Sound - 
Scan numbers accurately reflect the 
realities of the marketplace, it makes 
sense that sales of `Musicology' gener- 
ated through ticket buys are included 
in their tally." 

Nielsen SoundScan CEO Rob Sisco 
wonders what all the fuss is about. 

He asks how the company could not 
count the concert sales. "The manu- 
facturer was paid by the promoter, who 

is reselling the merchandise to the 
consumer," he says. "Given that there 
is a sale ... with the album ending up 
in the hands of the consumer, and we 
can confirm this, we feel we should 
count the sales." 

Sisco notes that Prince's approach 
is new and carries a certain degree 
of controversy. 

"This is an ongoing process," he 
says. "Our goal is to count every pos- 
sible legitimate music sale but at the 
same time to engage in an open dia- 
logue with the music industry on how 
best to accomplish that." 

PRINCE SETS PACE 

Meanwhile, Prince's "Musicology" 
move is already being duplicated. 

According to a press release, Virgin 
Records, Clear Channel Entertainment 
and PromoWest will allow fans in select 
markets on the band Gomez's tour to 
"opt in" and buy the band's new album. 

Label executives, unaware of the 
Gomez offer, say they would support 
concert sales with an opt -in choice 
being counted toward the charts. 

In the Gomez offer, fans can either 
buy a ticket to the show or pay $10 
more to purchase a package that 
includes its "Split the Difference" 
album and exclusive downloads from 
the concert they attend. 

The album can be picked up at the 
merchandising table at the show by pre- 
senting a special ticket, while an e -mail 
will provide the bonus download URL 
within two weeks after the concert. 

While many executives worry that 

bundling CDs with concert tickets will 
play havoc with the charts, the question 
remains, How many artists ultimately 
can afford to follow Prince's example? 

NEW TRICK FOR OLD ACTS 
Label executives mainly see heritage 

acts as being able to afford to duplicate 
the Prince strategy. In fact, some label 
executives already report that man- 
agers of such bands are fascinated by 
the concept. 

"Take this to its logical conclusion: 
A dinosaur act that no longer sells 
records but does great live business 
can do a stadium tour over the sum- 
mer and dominate The Billboard 200," 
one label executive says. 

But some label executives are look- 
ing beyond the impact of the chart and 
see the strategy as a legitimate market- 
ing tool to reach any act's core fan base. 

'Would an older, financially secure 
fan -who doesn't get out to record 
stores as much and is not aware of 
whether his favorite band has a new 
album out -purchase that album if 
they were given the chance at the time 
that they bought a concert ticket for 
that artist ?" one label executive asks. 

That executive says the answer is 
yes, and going forward, all heritage 
acts should consider this possibility. 

Sony Music is thinking along those 
lines too in marketing "Musicology." 

This tactic gives "fans who attend 
Prince's concerts ... immediate access 
to the new album, which will build 
word -of -mouth about the album, 
drive sales at retail and further the 

relationship between this extraordi- 
nary artist and his fans," the company 
said in a statement. 

The debut week for "Musicology" 
represents Prince's largest sales 
week -191,000 copies -since Nielsen 
SoundScan began tracking sales in 
1991. His previous best SoundScan 
week was set in that same year, when 
his album with the New Power Gener- 
ation, "Diamonds and Pearls," bowed 
at No. 5 with 172,000 copies. 

While "Musicology" has a larger 
opening week than the 1999 album 
"Rave Un2 the Joy Fantastic," Prince's 
last collection of new material to be 
distributed through a major label, the 
markets where his current tour has 
already played contribute less to the 
new album's first -week sales than they 
did to the first week for "Rave." 

Collectively, the 18 markets that 
Prince played from March 29 through 
April 25 accounted for 19.7% of first - 
week sales for "Rave" five years ago. 

This time, those same markets 
account for 15.4% of the new album's 
overall total (including CDs distributed 
at his show in Columbia, S.C.) and 
16.5% of almost 179,000 copies that 
were sold in stores or online. 

In all, there have been more market 
drivers in play for the new album than 
there have been for any Prince album 
in the past decade. The once -reclusive 
artist has also been more visible this 
year than he has been in some time. 

Additional reporting by Keith Caufield 
in Los Angeles. 

68 www.billboard.com www.billboard.biz BILLBOARD MAY 8,2004 

www.americanradiohistory.com

www.americanradiohistory.com


DVD 
Continued from page 6 

"Number Ones" (Sony), Avril Lavigne's 
"My World" (BMG) and "Led Zeppelin - 
DVD" (Warner Vision International). 

MOVING BIG NUMBERS 

According to Warner Vision Inter- 
national (WVI), global shipments of 
the Zeppelin title have reached 1.5 
million units to date. Slightly less 
than 50% of shipments were in the 
United States. 

London -based WVI president Ray 
Still says his company shipped 7 mil- 
lion DVD units in 2003, up from 4.6 
million in 2002. 

Mark Dunn was recently promoted 
to VP of EMI marketing, with a global 
DVD marketing role. He says EMI's 

DUNN: MUSIC STAFF ALSO PROMOTES DVDS 

strategy is to use its existing team to 
promote DVD sales, as opposed to cre- 
ating a separate DVD division. 

"It means that when we have a DVD 

project, we have expert project man- 
agers who are already familiar with the 
artists and the best media for reaching 
their fan base," he says. 

EMI now has nearly 2,000 DVD 
titles, after releasing 800 titles in 
2003; about 200 were released in 
2001. Coldplay's "Live 2003" was 
EMI Recorded Music's first million - 
shipping DVD after its release last 
November. 

Sony Music Entertainment claims 
to have been the U.S. market leader 
for the past two years. According to 
Steve Barnett, executive VP /GM at 
New York -based Sony Music U.S., 
the company achieved that status by 
identifying DVD's potential very 
early. 

"Three years ago, we made a con- 
certed effort to be at the forefront of 
DVD exploitation globally, not just the 
U.S.," Barnett notes. 

SMART MARKETING 

Barnett says proper content is a 
major sales driver. Such was the case of 
Tenacious D's "The Complete Master- 
works," a double DVD that shifted 
450,000 units worldwide. It is a spin -off 
from Tenacious D's "Live at Brixton 
Academy" CD. 

"We looked at the success of the 
album, which sold 1.2 million units 
worldwide, and added bonus fea- 
tures that included their HBO short 
series that we spent months clear- 
ing the rights for," Barnett explains. 

London -based Universal Music 

Top 10 Music DVD Markets 
Value VD 

Country (U.S. $ millicns) Growth' 

Japan 521.6 39 

U.S. 369.6 56 

Germany 157.6 101 

France 156.9 98 

U.K. 119.7 95 

Netherlands 95.5 104 

Australia 74.7 106 

Canada 62.6 131 

Brazil 44.8 45 

Italy 31.5 294 

Source: IFPI ` From 2002 to 2003 

Percentage Of Global DVD Sales 
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International's international DVD mar- 
keting VP Olivier Robert -Murphy 
agrees that imaginative content drives 
sales. 

For example, as a bonus on Bon 
Jovi's "This Left Feels Right," buyers 
are invited to play poker against the 
band members in a DVD game. If they 
win, they receive instructions to access 
secret footage of Bon Jovi playing in 
London's Hyde Park. 

Another marketing ploy labels 
devised is to have selected theater pre- 
mieres for new DVDs. This was used 
for Led Zeppelin's DVD, and Sony is 

considering cinema theater premieres 
for David Bowie's "Live in Dublin" and 
Beyoncé's "Live at Wembley" DVD /CD 
in 2004. 

DONT FORGET LOCAL TALENT 

Labels also see much growth poten- 
tial in local repertoire. 

In Germany, EMI -signed Herbert 
Groenemeyer's "Mensch" became the 

first DVD to hit No. 1 on the country's 
CD album charts. Universal in Ger- 
many enjoyed substantial sales of 
"Lichtspielhaus," a DVD from native 
rock act Rammstein. 

In March, Dutch act Marco Borsato 
became the first local act to release a 
DVD -only album. Called "Zien," it has 
shipped 400,000 units in the Benelux 
(the Netherlands, Belgium and Lux- 
embourg) region. 

In Spain, some 80% of shipments 
were international products, according 
to Universal Music Spain president 
Marcelo Castello Branco. 

'We are all investing now in local 
DVD product, which we see as the 
driving force behind a revival in for- 
tunes for the Spanish market," he 
says. 

WVI's Still also vouches for the 
strong showing of local artists. 

"Domestic acts will always out- 
perform any international act [in their 
own countries]. For example, the top- 

selling international release in Japan 
was Led Zeppelin, with 120,000 units 
of the double -DVD last year. But major 
local acts have the ability to sell half a 
million DVDs." 

Label executives expect to see 
sustained growth this year, with 
forthcoming titles from Shakira, 
Beyond, Christina Aguilera, Black 
Eyed Peas and Bon Jovi. 

Ian Dawson, head of video /DVD 
U.K. and Ireland for retail chain 
HMV, stresses that labels can still tap 
large catalogs of unused live- concert 
material for DVD release. 

"There is still a huge archive of 
live concerts. For example, the DVD 

of `Live Aid' is due to be released 
this year," he says. "Some con- 
sumers are only just beginning to 
be aware of what is available on 
DVD. And that includes content 
they would never dream of buying 
on VHS cassettes." 

Gear 
Continued from page 6 

musical trends and the soaring cost of 
collectible vintage instruments. 

"It has a lot to do with the aging of 
boomers," says Richard Hoover, 
founder of Santa Cruz Guitar Company. 
"When I started out, I was making gui- 
tars for people in college. Now, we're 
selling to people 40 and up, who have 
some disposable income. They want 
really good quality, something that's 
going to last a lifetime." 

Hoover has been building guitars 
since 1972. Today, his Santa Cruz, Calif. - 

based company builds 750 guitars per 
year, which are primarily sold by spe- 
cialty retailers. 

"Boomers are living in better neigh- 
borhoods," adds Dana Bourgeois of 
Bourgeois Guitars, which manufactures 
some 400 instruments annually in 
Lewiston, Maine. "They buy nice cars, 
they buy nice hi -fi equipment -and 
they're not going to buy junky guitars. 

"I ran out and bought an electric gui- 
tar within two weeks of seeing the 

Beatles on the 'Ed Sullivan Show,' " 

Bourgeois says. "My entire generation 
did the same thing. A lot of people put 
it away while they were establishing a 
career and having a family, [but now 
they] are at the point where they can 
turn to the guitar again as a quality 
leisure pursuit." 

ATTENTION TO DETAIL 

The appeal of boutique manufactur- 
ers is simple, says Steve McCreary, GM 
of Austin -based Collings Guitars. 

"As clichéd as it is, it's attention to 
detail. [Founder] Bill Collings has a real 
grasp of the mechanics of the acoustic 
guitar, and I think he has raised the bar 
for the whole industry." 

Collings has grown from one 
employee to 45 since 1989 and is build- 
ing a new shop to accommodate that 
growth, McCreary says. The company 
will produce 1,200 guitars in 2004, a 
20% increase over recent years. 

At an average cost of $3,000, these 
boutique instruments are significantly 
more expensive than mass- produced 
acoustic guitars, which can cost less 
than $100. 

But the price is reasonable, these 
luthiers assert, given the cost of vintage 

instruments of comparable quality. 
"One of our models is inspired by a 

1930s Martin that is approaching six 
figures in the collectibles market," 
Hoover says. 

"The vintage ones are really expen- 
sive," Ambel says, "and they're just not 
that stable. It's similar to having a vin- 
tage amp." 

`HANDMADE SOUNDS BEST' 

The rise of boutique amplifiers is 
largely attributable to Matchless Ampli- 
fiers, founded in 1989. Matchless and 
the boutique manufacturers that fol- 
lowed it shun the use of circuit boards 
in favor of point -to -point wiring, an 
older technique in which electrical con- 
nections are made by hand. 

"The '70s and '80s were a very poor 
time for musical instruments," says 
Mike Zaite, founder of Maple Heights, 
Ohio-based Dr. Z Amplification. 'The big 
manufacturers were going to printed 
circuit boards, machine -built and built 
overseas. So there was a renaissance, a 
group of guys like myself who said, `The 

handmade amps sounded best.' " 

Rich Robinson, founding guitarist of 
the Black Crowes, discovered Matchless 
amps when the band was recording in 

Los Angeles in 1993. Robinson, cur- 
rently mixing a solo album, recalls that 
producer Jack Joseph Puig knew Mark 
Sampson, the co- founder of Matchless. 

Sampson brought Matchless Club- 
man and Chieftain models to the stu- 
dio, Robinson says, and "they just 
sounded unbelievable. I instantly fell in 
love with them." 

Matchless went bankrupt in 1998 
but was re- established in 2000 and 
remains a top boutique manufac- 
turer. In the interim, however, several 
firms moved in to fill the void. 

One of those is Corona, Calif. - 
based Bad Cat Amplifiers, founded in 
2000 by James Heidrich with the 
assistance of Matchless co- founder 
Rick Perotta. 

"I strive to use the highest quality 
parts," says Heidrich, who ships 
approximately 60 Bad Cat amplifiers 
per month. "This has been our busiest 
year ever. I couldn't believe the amount 
of orders we took from new and exist- 
ing dealers at the NAMM show." 

Steve Carr also filled the void when 
Matchless temporarily ceased operation, 
founding Pittsboro, N.C. -based Carr 
Amplifiers at the end of 1998. Last year, 
Carr built more than 400 amplifiers; 

this year, he reports, demand is running 
60% ahead of 2003. 

"Matchless left a big hole when they 
went out of business," Carr says. "We 
came in when people were hungry for 
what was going to fill that gap." 

As with handmade guitars, 
customers of boutique amplifier 
manufacturers are a mix of profes- 
sional musicians and baby boomers 
with disposable income. 

"A lot of our customers are 40 or 50 
years old," says Carr, whose amplifiers 
range in price from $1,500 to more 
than $3,000. "We have young cus- 
tomers, but it's a harder thing to afford." 

Much of the growth for these small 
businesses is fueled by the profession- 
als who use their amps. 

"We used to be able to tell where 
certain acts had been the night 
before," Matchless head of operations 
Phil Jamison says, "because we would 
get flooded with phone calls [from 
prospective buyers] as to what mod- 
els they were playing." 
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'Do You Think Bob Dylan Could 
Get A Record Contract Today ?' 

BY GAIL MITCHELL 

LOS ANGELES -Walter Yetnikoff embraced the slogan "sex, drugs 
and rock'n'roll" -and took it literally. 

For Yetnikoff, it was good to be the king. As president/CEO of 
the CBS Records Group (and later Sony Music) from 1975 to 1990, 
the tone -deaf lawyer was as big as they come. 

He ruled a musical kingdom whose royal subjects included 
Michael Jackson, Barbra Streisand, Billy Joel and Bruce Spring - 
steen. The industry itself was thriving, invigorated by the advent 
of the CD and MTV. But as revenues rose, so did Yetnikoffs con- 
sumption of alcohol and cocaine. 

In "Howling at the Moon: The Odyssey of a Monstrous Music 
Mogul in an Age of Excess," Yetnikoff chronicles his substance- 
induced downfall, sexual conquests and caustic business confronta- 
tions with everyone from Thomas Mottola to David Geffen. Written 
with David Ritz, the biography is newly published by Broadway Books. 

Yetnikoffs mid -'90s independent venture, Velvel Records, failed 
to take off. Now clean and sober, he works with Commotion Rec- 
ords, which produces independent movie soundtracks and coun- 
sels new artists as well as recovering addicts. 

"I know Walter says he has a deaf ear, but he has vision," says 
Nona Hendryx, one -third of former CBS act LaBelle. "If he saw tal- 
ent and value in someone, he would support it fully. Being a good 
businessman as well, he could see where it could lead. 

"But it wasn't just business back then. It was more about relation- 
ships. That's what's missing now: the characters and the fun. Some- 
times you need to be a little crazy in this business to be successful." 

/Q: 
How does it feel to be back in the limelight? 

ATo be honest, I'm trying to restrain [from] major, arrogant 
ego involvement because in the past I never tried to restrain that. 
I used it to my advantage in many cases: "I'm tougher than you. 
Who the fuck do you think you are, motherfucker? I don't care 
what your name is." 

But it backfired in a lot of cases. So I'm trying not to go there. 
I'm trying not to get my ego involved so that someone writes a 
bad review and I get crazy. 

Q. You've been sober since 1989. Is the book your catharsis? 

AIt was supposed to be a real kiss -and -tell book when I first 
met with [then -Doubleday editor] Jackie Onassis in the late '80s. 
But David and I tried to avoid a [Joe Eszterhas] book. It wasn't 
supposed to be a glossary of everybody in the record business. It's 
not even a chronology of the business. It's a personal journey. 

I don't know if I intended it to be cathartic, but it was. David is 
a prick [laughs]. But he forced me to be honest about certain 
things. I was really resisting, on a personal level more than a 
business level. 

Q: Will there be another book, or perhaps a movie based on 
this one? 

A: There might be another book. I don't know what it is right 
now. But it won't be a sequel or a fill -in of what's missing here. 

If someone made me an offer about a movie, I would certainly 
consider it. The problem is, I would want to control the script 
and they're not going to let that happen so easily. I won't want 
me portrayed the way they'll want to do that. 

Q. You engineered the sale of CBS Records to Sony in 1988. 
What's your take on today's merger mania? 

A. I'm sorry to see labels like Arista being downsized. The 
conglomerate stuff is one of the major causes of today's prob- 
lems. And it's been accompanied by what I think is a lot of 
greed by all concerned. 

There are a lot of greedy people making enormous amounts 
of money. I wanted to make money too, but we didn't make 

The Last 
ord 

A Q &A With Walter Yetnikoff 

Walter Yetnikoff: Career Highlights 

1996: LaunchesVelvel Records (it folds in 1999) 

1988: Sony Corp. purchases CBS Records 

1983: Epic/CBS Records releases Michael Jackson's`ghriller, "which sells more 

than 24 million copies in the United States alone 

1975: Named president/CEO of CBS Records Group, a post he holds until 1990 
1969: Named executiveVP of international at CBS 

1961: Joins CBS Records Group as junior lawyer 

1956: Earns law degree from Columbia University 

that kind of money. 

Q: Are musically attuned label executives a thing of the past? 

A. The industry's not attracting the same kind of people any- 
more. It used to be a lot of fun. The people around today are not 
so much fun. 

Where are the creative types like Ahmet Ertegun, Clive Davis, 
Bruce Lundvall? Back then you were encouraged just by the tone 
of the times to be counterculture, to be original. To me, the out- 
standing thing about a unique artist was his originality-not 
how good he looked. 

Q: What's changed the most about musical artistry? 

/y. Artists too often today are copying themselves. There are few 
real originals out there, because I don't think they would be 
given a fair hearing. Do you think Bob Dylan could get a record 
contract today? 

The corporate culture is stultifying a lot of the creativity. I was 
free to work with artists; to let a Bruce Springsteen marinate, 
develop and grow. 

Q: Should labels have embraced the Internet sooner? 

A. Yes. I don't think the record companies are really ready to 
embrace the Internet. They're schizophrenic about it. 

The Internet is a very bad thing, but it's here. Yet the record 
companies act like maybe it's not. They form little alliances, but I 
don't see anything happening. Except for one company, iTunes, 
and that's not even the record business. 

ITunes has made a really good start, but it can be improved. I'm a 
computer illiterate, but I'm working on a way to disseminate -not 
distribute -music through the Internet. It's artist -friendly, company - 
friendly and consumer -friendly. Maybe it will work, maybe not. 

I have a patentable thing, but I'm afraid to take it to the labels. 
I'm afraid they'd say yeah, [then] bury it. 

Q: In the book, you outline how CBS waged war against rival 
Warner Bros. In hindsight, was that a mistake? 

A. That was fun. Someone came to me and said, "Oh, they're 
trying to steal your people." It was a lawyer, not Allen Grubman, 
who was jerking me off: Pit [us] against each other and he'd get 
the benefit of that. 

I think I seized on the opportunity unconsciously. I was new. I 

was a lawyer in international, but I didn't know the domestic busi- 
ness. And I succeeded Clive Davis and Goddard Lieberson, two leg- 
endary characters. What was I going to do? So I declared war. 

Of course, I was very colorful. We came up with the battle cry 
"Fuck the Bunny." Guys were in the streets tearing down WB 
posters. So it worked. I was relatively unafraid. 

Q: Are you still tempted to jump once more into the game? 

k. Doing soundtracks like I'm doing is fine. Working with an 
artist here and there that you believe in, that's fine. Maybe I'll 
buy EMI, who knows? I've thought about it. 

But to work in the business' corporate atmosphere now? Oh, 
God, I couldn't survive. 

Q: Can Michael Jackson overcome his legal troubles and 
return musically? 

K. He may get past the legal thing. But how is he going to get 
past the fact that his records aren't selling? I think he's in denial 
about that. He used to say, "I have to be No. 1, I have to be No. 1." 

/Q: 
Will the industry rebound? 

A. Maybe if the people in the industry are hurting enough, or 
the corporations are hurting enough, they'll do something about 
it other than merge. I like to believe it will turn around. The ray 
of hope is that if you do something people want, they will buy it 
in big loads. Like Norah Jones. [Her success] gives me a lot of 
hope that it can be done. 

Q: In the book, you talk about apologizing to Warner Bros. 
chief Steve Ross before he died. Is there anyone else you want 
to apologize to? 

k. I probably have a bunch of amends still to be made to people 
I've gratuitously insulted. I'm not quite sure [yet] who they are. 
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