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SONGS OF THE YEAR 

"Be Without YOu" 

Write-s: Johnta Austin, Mary J. Blige 

Publislers: Chrysalis Music, 

Mary J. Blige Music, 
Naked Under My Oldies Music, 

Universal Niusc Publishing Group 

"Because of You" 
Writer: Kell ly Clarksor 

-- IL- ores 

FOUNDERS AWARD 
Melissa Etheridge 

VANGUARD AWARD 
The All-American Rejects 
Nick Wheeler, Tyson Ritter 

"Behind These -iazei. -Eyes" 
Write-s: Kellj Lukasz "Dr. Luke" 
GotwaId, Max Martin CSTIMil 
Pub ishers: Kasz Money Puclishing, 
Smelty Songs, Zomba EnteTrises Inc. 

"Better Days' 
Write-: John Rzeznik 
Pub.ishers: Corner c ."..',Iark and Kent Music, 
EMI Music Publishing 

'Boulevard of Broken Dreams' 
Writers: Billie Joe Arnes-.-ong. -re Cool, Moe Dimt 
Pub shers: Green Daze Musc, 
WameriChappell MILsic Inc. 

Breathe (2AM)" 
Write-: Anna Nalk 
Pub isher Arnibonna Music 

"Call Me When You're Sober" 
Write -: Terry Balsamo 
Pub isher Sweet. T E65 Music 

"Ct!eck On It' 
Wnte-s. Angela Beyince, Beyoncé, 
Sean Garrett. Swizz Beatz 
Pub:ishers: Aiwa Bevince Music, 
Beyoncé PuLlishing. Christopher Garret's 
Pub.ishing, EMI Mus c Publsning, Hitco South, 
New Columbia Pictu-eis Musk. Inc., Swzz Beatz 

"COOL" 
Wrib--: Gwen Stefani 
Publisher: HarajuKu Lover filLsic 

"Crazy" 
Write-. Danger Mouse 
Pub,isher: Chrysalis Masic 

"Cirty Lite Secret" 
Writers: Tyson Ritter, Nick Wheeler 
Puolisners:. BMG Songs, Inc., 
Smells Like Phis Ed Music 

"CO lt TO It" 
Writer: John "Cheese" Williams 
Puntisner Uncle Willmese Music 

"Don't Fo-get About Us" 
Waiters: Jonmta Austin, Jermaine Dupri 
PUD 'shiers. Chrysalis Music, EMI Music Publishing, 
Naked Unce- My Clothes Music, 
Sl-raniah Cymone Music 

"Ever Tha Same" 
Waiter Rob Thomas 
Puo ishers EMI Music Publishing, U Rule Music 

"Fee. Good Inc." 
Wirier Darcer Mouse 
Punlisher Onrysalis Music 

"Give It UD to Me" 
Writers: Keyshia Cole, Ron Fair, 
ligzag Seen Paul, Nigel A. Staff 
Puplishers: 150 Lafayette Music, 
BMG Soncs, Inc., EMI Music Publishing, 
Faicraft MJsic. She Wrote It, 
Un versal MLsic Publishing Group 

"Gratz" 
Writers: BeyDricé, Jermaine Dupri, Sean Garret, 
Ali Jones, LRoc, Nelly, Kelly Rowland, T.I., 
Pail Wall, Michelle Williams 
Puo ishers: 2 Kingpins PLblishing, Air Control 
MI...54C Inc., Basajamba Music, Beyoncé Publishing, 
BMG Songs Inc., Christopher Garrett's 
Pus ishing, D2 Pro Publishing, Domani and Ya 
Majesty's MILsic. EMI Mu-sic Publishing, Hitco 
So_r_h, Jacl-se Frost Music, Kelendria Music 
Pun ishing, FaLlwall Publishing, San Swap 
Pun ishing, Ehsniah Cymone Music., Sony/ATV 
Tunes LLC -IVWilliams Publishing, Universal Music 
Pubishing G ciLp, WamerChappell Music, Inc. 

"Hate Me" 
Writer: .1Lstin Fursterield 
F'utlishers Paris On Paper Publishing, 
Pririary Waie MLsic Publishing 

"Hips Coil Lie" 
Writers: Omar Marino Luis Diaz, 
Wwclef Jean, Latavia Parker 
FOlishers Huss Zwpngli Publishing Inc., 
Lantrance Musec, Quisqueya Music Riblishing, 
Sory/All: tines LLC, Yahshay Publishing 

"Holiacy" 
Wei ers: Billie, Joe Armstrong, Tre Cool Mike Dirnt 
Futlishers Green Daze Music, 
Wa-ner/Chappell Music, Inc. 

"How To Save a Life" 
Writers: Joe King. Isaac Slade 
Futlishers Aaron Edwards Publishing, 
EM Music- Publishing 

"I Write Sins Not Tragedies" 
Writers: Ryar Ross, Spencer Smith, 
Erendon irie,, Brent Wilson 
Fu_Xlishers: Ern' Music Publishing, 
Sweet Chin MLsic 

'It's Go n Down' 
Wrirer NMI 
Pualisners EMI Musit Publishing, 
Regna's Son Music, Slide That Music 

"Liaffti -off LI" 
Wrrers: Dennis "Moot, B" Butler, Michael "Space 
Cowboy" Jonzun, Adrian "Stuntman" Parks, 
Richard "K-RAB" Sims, Jr., Maurice Star, Todola Fato 
Pu .alisners: 30318 Underground Musi: Publishing, 
ARL MLsc pc Artist Publishing GroLp, Black Eye 
E Lrusic, Bril3 Songs, Inc., Boston kbrnational 
Music Cc. E\il Musr: Publishing, MArice Starr 
Misic Perry -iomes Music Publishin;-, 
Stoney Man Must., 

"Lean W t It, Rock W t t" 
Writers: Buck, Maurice "Parise" Gleaton. 
Bernard Man" Leveretts, 
Gerald "aidde" Tiller. Jamall "Pimp Willingham 
Publisher -3: Buck 3485 Publishing EMI Music 
Publishiog, .-toney's Baby Bo,. Music, Jamall 
Willingham Riblishing, Parlae DEB Publishing, 
Slide The: Mom 

"Like 'wou' 
Writers: Ilexon "The Kid Slim' Astor, Johne Austin, 
Ricky B Jermaine Dupri, Ralph Tresvant 
Publisher:3: Chrysalis Music, EMI %Alusic Pubfisheng, 
Naked Under My Clothes Music, Shanrah Cymone 
Music. Szirie That Music, The Kid Slim, Universal 
Music P_ Dialing Group 

"Lone _y Nio More" 
Writer: Rot 'Thomas 
Publishers: EMI Music PubesIning, U Rue Music 

"Loosen Up My Butons- 
Writer: Pplow Da Don 
Publishes: Showdy Pimp Music, 
Universal NIL= Publishing GroLp 

"Me El S' 
Writer: Rain Leslie 
Publishe;s: Aspen Songs, 
Next Se'ecion Music 

"Move Xiang" 
Writers: ysc n Ritter, Nick Wheeler 
Publishe-s: BMG Songs. Mc., 
Smells LAE Phys Ed Music 
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pop MUSIC AWARDS 
4.09:** kin 

EMI MUSIC PUBLISHING 
EMI MJsa-. Palm tong. A wont', tt ...he EMI rcup 

PUB....ISHER OF THE YEAR 
EMI Music Publishing 

"My Love" 
Writers: TimLala-td, J tin Timberlake 
Publishers' Tennman Tunes, 
Virginia Beach Music 
Warmer/Chappell MU E IC, Inc. 

"Onie Wish' 
Writers LaShawn Daniels 
Publshers: EMI Music Publishiri-4 
LaShawn. Dane s Productions 

"Over My Head (Cable Colo" 
Writers: Joe King, Isaac Slade 
Publshe.rs: Aaron Edkvards Pubishing, 
EMI Music Piuollshing 

"Promiscuous" 
Writers. -imothy "Attitude" Clayikant, 
Nelly Furled° (SOCAN). Timbaland 
Publshers: EMI Music Publishir g 

Stix rm Stoned Publishing, Universal Music 
Publsh ng Group, Virginia Beach Music, 
Warmer/Chappell Music, Inc. 

"Pullin Me Back" 
Writers: Clirgy, Jermaine Dupri, LRoc, 
Briar Alexander Morgan, Jaco Pastorius 
Publishers: P Stolen People's Music, 
Air Control Music Inc Basajamba Music, 
BMG Songs Inc., Ch.ngy Music 
EMI Music PAilishing Jaco Pas-twill's Inc., 
Shariah Cymcne Music, 
Universal Music IPubli3hing Group 

"Ridin" 
Writers: Chamillionaire, Krayzie Bone, 
Juan "Play" Sallies, Oscar "Ski Salinas 
Publshers: Almo Music Corp., Ch.amillitary 
Camp Music, EMI Music Publishi-tg, Play 
For Play N Skillz Music, Skillz Skillz N 
Play Music, Universal Music Putlisoing 
Group 

"Right Here' 
Writers: ..ohm April, Aaron Lewis., 
Michae Muhok, Jonathan Wysocli 
Puhlshr& Greonfund, I'm Nobody, Music, 
My Blue Car PAitisic Company, Pimp Yug, 
WarneriCharpell Music, Inc. 

WRITERS Of THE YEAR 
Johntä Austin 
lermaine Dupri 

"Run t!" 
Writer: Scott Storch 
Publishers:: Scott Storci Music, 
TVT Music, Inc. 

"Sexy Love" 
Writers. Mikkel Er ksen (PRS), 
Tor Hermansen (FRS) 
Publishers: EMI Music Publishing, 
Sony/ATV Tunes LLC 

"Sexyback" 
Writers: Tirrbaland, Justin Timberlake 
Publishers: Tennrran Tunes, 
Virgiria Beach Music, 
Warner/Chappell Music, Inc. 

"Shake It Off" 
Writers: Johnt.4 Austin, Jermaine Dupri 
Publishers: Chrysalis Music, 
EMI Music Publishing, 
Naked Under My Clothes Music, 
Shan:ah Cymone Music 

"Snap Yo Fingers' 
Writer: Sean P 
Publishers: How Ya Luv Dat Music, 
Notting Da:e Sorqits Ina 

"So S c4C 
Writers: Eriksen (PRS), 
Tor Fkirnansen (PRS) 
Publishers: EMI Music Publishtrg, 
Sony/ATV Ti_roes LLC 

"So What 
Writer: Ciar,i, 
Publishers: Royalty Rightings, 
Universal Music Riblishing Group 

"Soul Suriivor 
Writer: ,Akon 
Publishers: Byefal Productions Inc.., 
Famous Music Corp. 

"Temperature" 
Writers: Rohai "Snowcone" Fu ler, 
Adrian "Izes' Marshall, Sean Paul 
Publishers: EMI Music Publishirg, 
Jencone Snowcore Pu plishing, 
STB Music Inc. 

"There It Go (The Whistle Song)" 
Writers: Terence "The Politician" Anderson, 
Daren Joseph, Juelz Santana, 
Carlisle Young 
Publisher>: Carlise Young Music, 
Universal Music Fublshing Group 

"Too Little Too Late" 
Writers: Jbsh Alexander, 
Ruth-Anne Cunningham (IMRO), Billy 
Steinberg 
Publishers: Jerk Awake, Jetanon Music, 
Shapiro Bernstein & Co., Inc. 

"U And Dat" 
Writer: Kandi Bur-uss 
Publishers: Air Control Music Inc., 
EMI Music Publishing, Kandacy Music 

"Unfaithful" 
Writers: Mikkel Eriksen (PRS). 
Tor Hermansen (PRS) 
Publisher-3' EMI Music Publishing, 
Sony/Afl, Tunes LLC 

"Unpredictabte" 
Writer: Ludacris 
Publishers: Ludacais Universal 
Publishing, Universal Music 
Publishing Group 

"Unwriten" 
Writer: Wayne Rodrigues 
Publisher WSRJ Music 

'Wake Me Up When September Elds" 
Miters: Billie Joe Arrostropg.. 
Tr e Cool, Mike Dirnt 
Puolishers: Green Dam. Music. 
Warner/Chappell Musc, nc. 

'Walk Away' 
Writers: Kelly Clarksom, 
Chantal Kreviazuk (SOCAN). 
Rains Maida (SOON* 
Puolishers: Smelly Songs 
Sony/ATV Tunes LLC. 

We Belong Tocether" 
Writers: Johnta Austin 
Jermaine Dupri, Mandel Seal 
Publishers: BMG Songs, tic. , Chrysalis tvlusi.3, EMI 
Music Publishing, Naked Under My Clothes Music, 
Shaniah Cymone Music, E L A C K A D Mu3C, 

'What's Left of Me' 
Writers: Jess Cates, Ernaruel Kiakou, 
Nick Lachey, Lindy Rdbbirs 
Publishers: Angelou Muse, Ikenakor Music. rtc My 
Getaway Driver Music Right Bari Music, Roditis 
rAusic, Inc., Universal Music Publishing Group 

'What You Know Atout That" 
Writer: Gabriel Wonder A tillo 
Publisher: K Milagro Music 

'Who Says You Can't Ga Home' 
Writers: Jon Bon Joyi. Ricue Sa.-nbora 
Publishers: Aggressive rik.sic, Bon Jovi Publishing. 
Sony/ATV Tunes LLC, Uriversal Music Publishing 
Group 

'Yo (Excuse Me Miss' 
Writers: Johntá Austin 
Vidal Davis, Andre Harris 
Publisher&. Chrysalis Musc, Dirty IDre Music, 
Lil Vidal Music, Naked Under My Clothes Musc, 
Universal Music Pub ishiixi Grou)s 

"You'll Think of 'le" 
Writers: Carrell Browr, 
-y Lacy, Cennis Matkcsky 
Publishers: Almo Music Corp., Biddy Baldv V usic, 
EMI Music Publishing. Original Biss Music, 
-y Me A River Music 

CONGRATULATIONS! 

We eke rzlee wiz 
www.ascap.com 
MARILYN BERGMAN I PRESIDENT & CHAIRMAN OF THE BOARD 
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 ALBUNIS 

Billlsoard 

ON THE CHARTS 

PAGE ARTIST / TITLE 

THE BILLBOARD 200 38 

TOP BLUEGRASS 46 

TOP CLASSICAL 51 

TOP CLASSICAL CROSSOVER 51 

TOP COUNTRY 46 

TOP DIGITAL 

TOP ELECTRONIC 

TOP HEATSEEKERS 

52 

49 

VARIOUS ARTISTS / 
NOW 24 

RICKY SKAGGS & BRUCE HOINSBY / 
RICKY SKAGGS & BRUCE HORNSBY 

JOSHUA BELL I 
VOICE OF THE VIOLIN 

JOSH GROBAN / 
AWAKE 

TIM MCGRAW / 
LET IT GG 

53 

TIMBALAND / 
1IMBALAND PRESENTS SHOCK VAL IE 

TIESTO / 
ELEMENTS OF LIFE 

GRINDERMAN / 
GRINDERMAN 

TOP INTERNET 52 

TOP JAZZ 51 

51 

TOP LATIN, 48 

TOP POP CATALOG 52 

TOP R &B /HIP -HOP - 43 

TOP CONTEMPORARY JAZZ 

TOP REGGAE 

es SINGLES 

BRIGHT EYES / 
CASSADAGA 

HARRY CONNICK, JR. / 
DH, MY NOIA 

GEORGE BENSON & AL JARREAU I 
GIVIN' IT UP 

JENNIFER LOPEZ / 
COMO ANA UNA MUJER 

GUNS N' ROSES / 
GREATEST HITS 

YOUNG BUCK / 
BUCK THE WORLD 

STEPHEN MARLEY / 43 _ MIND CONTROL 

PAGE ARTIST / TITLE 

ADULT CONTEMPORARY 41 

ADULT TOP 40 41 

HOT COUNTRY 47 

HOT DANCE CLUB PLAY .. 49 

HOT DANCE AIRPLAY 49 

HOT DIGITAL SONGS 41 

HOT 100 40 

HOT 100 AIRPLAY 41 

HOT SINGLES SALES 42 

HOT LATIN SONGS 48 

MODERN ROCK 41 

POP 100 42 

POP 100 AIRPLAY 42 

HOT R &B /HIP -HOP 

HOT R &B /HIP -HOP AIRPLAY 

JOHN MAYER / 
WAITING ON THE WORLD TO CEIANT:E 

DAUGHTRY / 
IT'S NOT OVER 

CARRIE UNDERWOOD / 
WASTED 

ULTRA NATE / 
AUTOMATIC 

THE KILLERS / 
READ MY MIND 

TIMBALAND FEAT. NELLY FURTADO & 

JUSTIN TIMBERLAKE / GIVE IT TO ME 

TIMBALAND FEAT. NELLY FURTADO & 

JUSTIN TIMBERLAKE / GIVE IT TO ME 

AEON / 
DONT MATTER 

JUNIOR BOYS / 
DEAD HORSE 

CONJUNTO PRIMAVERA I 
ESE 

LINKIN PARK / 
WHAT EVE DONE 

TIMBALAND FEAT. NELLY FURTADO & 
JUSTIN TIMBERLAKE / GIVE E' "O ME 

GYM CLASS HEROES / 
CUPID'S CHOKEHOLD 

45 _ 
ROBIN THICKE / 
LOST WITHOUT U 

ROBIN THICKE / 44 
LOST WITHOUT U 

CRYSTAL DOVE STARRING DICE GAMBLE t 
R &B /HIP -HOP SINGLES SALES 44 

UNTIL YOU COME BACK TO ME 

R &B /ADULT 44 ROBIN THICKE ( 
LOST WITHOUT U 

RHYTHMIC 44 AKON / 
DON'T MATTER 

HOT RINGTONES 19 CHRIS BROWN FEATURING .BAY BIZ / 
POPPIN' 

VIDEOS 
PAGE TITLE 

TOP DVD SALES 53 HAPPY FEET 

TOP TV DVD SALES 53 JUMP INI 

..1;Aslyin-timrs lE 119. N0. 

VIDEO RENTALS 53 THE GOOD SHEPHERD 

GAME RENTALS 53 PS2: GOD OF WAR II 

THIS WEEI( ON .biz 
ARTIST / TITLE 

TOP BLUES #1 
KENNY WAYNE SHEPHERD i 
IO DAYS OUT. BLUES FROM THE BACKROADS 

TOP CHRISTIAN #1 
/ THE 

WEATHER SOUTHERN HERN WERA THER 

TOP GOSPEL #1 
THE CLARK SISTERS / 
LIVE... ONE LAST TIME 

TOP INDEPENDENT #1 
BRIGHT EYES I 
CASSADAGA 

TASTEMAKERS #1 
BRIGHT EYES / 
CASSADAGA 

TOP WORLD #1 CEU/ 

TOP MUSIC VIDEO SALES #1 
HN 

ROCKET 

JOMAN. 

N 

/ 
UMBER ONES 

TOP VIDEO CLIPS #1 
YOUNG JEEZY FEATURING P. KELLY / 
GO GETTA 

UPFRONT 
7 S'MORE THAN A FEELING 

Brad Paisley inks a sweet 
deal with Hershey's. 

11 Retail Track 
12 On The Road 
13 Touring 

14 Global 
16 The Publishers Place 
17 Making The Brand 
18 Garage Rock, The Indies 
19 Digital Entertainment 
20 Q&A: Paul Tollett 

FEATURES 
21 SOPHOMORE JUMP Maroons is back, to 

radio's warm embrace. It wasn't always this easy. 

25 NARM FACES THE MUSIC Labels, retailers 
confront key issues at annual conference. 

27 UPWARDLY MOBILE For Calle 13 and the rest of 
the Latin music biz, digital growth has come via the handset 

LM1 BETTER THAN EVER This year's Latin 
Music Conference and Awards look to the future. 

:. Milt 
31 FEIST FORWARD 

This time around, 
the Canadian 
singer /songwriter 
gets a real push. 

32 Global Pulse 
33 Nashville Scene, 

Classical Score 
34 Rhythm & Blues, 

Higher Ground 
35 Reviews 

IN EVERY 
ISSUE 

6 Opinion 
37 Over The Counter 
37 Market Watch 
38 Charts 
55 Marketplace 
56 Mileposts 
57 Backbeat, 

Inside Track, 
Executive 
Turntable 

ON THE COVER: Calle 13 photographed by Pascal Fontana. 
PHOTO ART DIRECTION: JESÚS GOMEZ: STYLING. ABADHA. T -SHIRT DESIGN: OMAR ALICEA 

118,13/HIP-HOP 
Returning to Atlanta Sept. 
5-7, Billboard's R &B /Hip- 
Hop Conference & Awards 
features savvy speakers, 
networking opportunities, 
educational sessions and 
exciting performances. 
For more online, go to 
billboardevents.com. 

360 DEGREES OF BILLBOARD 

REGIONAL IVIIEXICAN 
Billboard's Regional 
Mexican Conference 
returns to Los Angeles 
Oct. 1 -3. Now in its second 
year, the event will focus 
on the genre's latest 
radio, touring, digital and 
publishing trends. See 
billboardevents.com. 

LATIN 
AWAF DS 

PROGRAM 
GUIDE 

FIND T.I.ME TO WATCH 
Go -o billboarc.corn.'sixtyto 
watch Hillary Cros ei sit 
down with T.I. He _peaks out 
on his upcomirg Grand 
Hustle effort, his srruggies 
with his own alter -ego and 
acting side -by sica with 
Denz Washington. 
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OPI NION EDITORIALS I COMMENTARY I LETTERS 

Web cast Wars 
Internet Radio Must Pay Fair Rates For Music 

BY JOHN SIMSON 

The recent flurry of articles and online 
chatter predicting the demise of Internet 
radio due to a ruling by the Copyright Roy- 

alty Board adjusting the rates paid to per- 
forming artists and record labels from 
webcasting during the next five years has 
as its starting assumption that anyone 
who wants to run a commercial Internet 
radio service is entitled to pay less than 
fair market value for the music on which 

ternet radio is promotional -this idea 
was not only rejected by the original ar- 

bitrators in the first webcasting decision 
in 2002, but also by the current CRB's 
March ruling, finding that such claims 
were unsupported by evidence. 

No station plays an artist because it 
"likes" the artist. Commercial webcast- 
ers and broadcasters play an artist because 
they think that artist will help them draw 
an audience that will help them sell ad- 
vertising -the more listeners the more 

` 
`This something- for -nothing 
mentality has got to EIncl. Every 
business pays fòr its inputs.' 

-JOHN SIMSON 

they build their businesses. This assump- 
tion seems to be based on the egregious 
belief that music can be ripped, streamed, 
bartered, broadcast or shared electroni- 
cally for little or nothing. 

It's not surprising that "old radio guys" 
in the habit of playing recordings for noth- 
ing (unlike virtually all other developed 
countries) fight long and hard the idea 
that they should have to pay performers 
for the music they use. But this some- 
thing- for -nothing mentality has got to 
end. Every business pays for its inputs. 
The major inputs for radio, whether In- 
ternet or over- the -air, are the recordings 
they play. This notion that webcasters are 
doing artists a favor when they play their 
music is not only wrong, it allows broad- 
casters to live in this state of denial in 
which they make handsome profits off 
someone else's labor and creativity. We 
have long gotten past the notion that In- 

they can earn. While noncommercial we- 

bcasters may not have the same type of 
"profit motive," great music is still the at- 

traction, and they are hoping to benefit 
from the artists' labor, whether it's in- 
creased exposure of their brand, increased 
underwriting or greater listener support. 

During the past five years we've seen 
a dramatic increase in the audience for 
Internet radio, and we've also seen a dra- 
matic decrease in the sale of CDs. If 
webcasting were as promotional as al- 
leged, we would have seen a jump in CD 
sales, not a marked decline. And it is not 
just the major labels. CD sales are way 
down for independent labels like Alliga- 

tor Records, Blind Pig Records and many 
others. Moreover, regardless of whether 
it's promotional, surely the performers 
and labels that create the music deserve 
to be fairly compensated. 

The fact is Internet radio will survive and 
become a better place to hear music. Cre- 

ating music is a business, and one where 
artists and labels need to be paid when 
someone is using their work. I've heard 
from some services that don't want to air 
commercials, "How can we afford this 
rate ?" Music without commercial interrup- 
tion is, in fact, a luxury that has its own 
costs. If a service wants to provide com- 
mercial -free music, that's great for the lis- 

tener, but that service must find some other 
way to pay its bills, including the cost of 
fairly compensating the artists and labels 
that create the music -or seek concessions 
from rights owners and performers due to 

the unique nature of the service. 
As the music industry continues its dra- 

matic change from CD -only sales to mul- 
tiple distribution platforms like cell 
phones, MP3 players and more, we will 
need to ensure that consumers are prop- 
erly served and the creators of music are 
fairly compensated. This decision by the 
CRB recognizes the fair value ofthe artists. 
consistent with the market and balanced 
with the needs of the webcasters, and was 
arrived at through comprehensive, in- 
depth proceedings that considered all ar- 

guments from all interested parties. 

John Simson is executive director of 
SoundExchange. 

WRITE US. Share your feedback with Billboard readers around the world. 
Send correspondence to letters @'billboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All 
submissions published shall become the sole property of Billboard, which shall own 
the copyright in whole or part, for publication. 

Must-See TV 
When Ahmet Ertegun died this past 
December, it marked the passing of an 
industry giant -one of a small handful 
of individuals whose 
history is the history of 
modern music itself. 

This is made clear in 
the upcoming PBS 
documentary "At- 
lantic Records: The 
House That Ahmet 
Built." It was our good 
fortune that filming 
wrapped shortly before 
Ahmet's fateful fall at 
a Rolling Stones con- 

cert. And it was my good fortune to see 
an early screening. 

The documentary traces Ahmet's 
life -and the rise of At- 

lantic from fledgling 
R&B label to rock'n'roll 
powerhouse - via talks 
between Ahmet and his 
artists. To call the 
footage an embarrass- 
ment of riches is to sell 
it short. You'll be 
touched to see Ahmet 
and Ray Charles de- 
scribe the creation of 
"Mess Around." You'll 
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laugh at Mick Jagger chiding Ahmet's 
request for Jimmy Page to name his band 
the New Yardbirds. And you'll get 
chills -really- watching footage of 
young Otis, Aretha, et al. 

In a day of declining sales and pro- 
tracted legal disputes, it was nothing 
short of inspiring to see a time when 
music royalty rose to power, and 
Ahmet- sometimes king, sometimes 
jester, and thrilled to remember it all - 
held court. Set your DVR now and thank 
me later. 

`Atlantic Records: The House That Ahmet 
Built" premieres at 9 p.m. May 2 on PBS. 
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» >TICKET- 
MASTER SUES 
STUBHUB 
Ticketmaster has 
filed a suit in Los 
Angeles Superior 
Court against 
Stubhub and its 
parent eBay, citing 
intentional inter- 
ference with 
contractual rights 
and other charges. 
The suit centers 
around, but is not 
limited to, the 
Lynyrd Skynyrd/ 
Hank Williams Jr. 
Rowdy Frynds tour. 
Stubhub has been 
offering "official 
premium tickets" to 
the tour, which 
Ticketmaster claims 
violates its 
exclusivity contracts 
with venues. 

»»CLEAR 
CHANNEL 
AGREES TO 
BUYOUT BID 
Clear Channel 
Communications' 
board has agreed to 
an increased offer 
of $39 per share 
(total value $19.35 
billion) from a 
private equity 
group trying to buy 
the company, after 
weeks of opposition 
to an earlier $37.60 - 
per -share deal. The 
increased bid, from 
buyout firms 
Thomas H. Lee and 
Bain Capital, comes 
one day before 
shareholders were 
originally scheduled 
to vote on the 
original deal, which 
many predicted 
would fail to get the 
votes needed to pass. 

» »EMI MUSIC 
REVENUE 
SHRINKS 15% 
Against a backdrop 
of "very 
challenging" market 
trends, EMI Group is 
forecasting a 15% 
contraction in 
revenue from its 
recorded -music 
division. Despite 
the harsh revenue 
forecast for EMI 
Music, the group 
says constant 
currency sales for 
its record division in 
the year to March 31 

were in line with 
guidance published 
in February. 

YOUR COUNTRY 
CMT Awards for the 

user generation 

RAP RESPONDS 
Hip -hop biz addresses 

lyric controversy 

VINYL EXAM 
An old physical format, 

back on the upswing 

SXSW SUCCESS? 
Global bands grade 

Austin's effectiveness 

FOUNTAIN OF YOUTH 
Mandy Moore enlists 

high school help 

BRANDING BY MICHAEL PAOLETTA 

S'more Than A Feeling 
Brad Paisley Inks A Sweet Deal With Hershey's 

Chocolate. Marshmallows. Graham crackers. Brad 
Paisley. In what maybe the sweetest deal of the coun- 
try artist's eight -year career, Paisley has partnered with 
Hershey's for a national media and retail campaign 
that highlights the artist's new album, "5th Gear" (due 
June 19 from Arista Nashville), the classic Hershey s 

milk chocolate bar and essential summer /campfire 
food s'mores. 

The multimillion- dollar campaign launches in mid - 
May with TV spots featuring Paisley. At the same time, 
Paisley's image will begin appearing on 100 milliom 
plus Hershey's product bags and candy wrappers. Boil 
will reference Paisley's Bonfires & Amplifiers 2007 
tour, which kicks off April 26 at the UTC McKenzie 
Arena in Chattanooga, Tenn. The trek is sponsored by 

Hershey's (billboard.biz, Jan. 19). 

The deal is indicative of companies' 
new eagerness to partner with coun- 
try artists to reach a mass audience. 
Other recent examples include 
Brooks & Dunn with Toyota and Pat 
Green with Dodge. 

Kathy Armistead, VP of artist and brand alliance at 
the William Morris Agency in Nashville, brought Pais- 
ley and Hershey's together. Country music fans "are 
incredibly loyal to their favorite artists and brands," 
she says. "And [because] country music is so diverse 
in flavor, brands can reach almost any targeted con- 
sumer group by partnering with [country] artists." 

While the Parsley /Hershey's partnership runs 
through the end of the year, its major push is during 
s'more season: Memorial Day through Labor Day. 

"Brad's live show and music are about fun and en- 
ergy," Sony BMG Nashville chairman Joe Galante says. 
"Hershey's and the s'mores campaign are about hav- 
ing fun and families. It's the perfect fit." 

Paisley's manager Bill Simmons, of Fitzgerald Hart- 
ley Management. goes one step further. "We were look- 
ing for a partnership that could expose Brad and his 
music to a wider audience," he says. 

Hershey's, meanwhile, desired an artist whose val- 

ues were in sync with its own. An artist who appreci- 
ates the roots of country music, yet remains 
contemporary were top of the company's want list, 
says Ernie Savo director of marketing excellence at 
Hershey's. "Also, we looked at someone who was on 
their way up, not on their way out," he adds. 

In this issue. the lead single from "5th Gear " - 

BRAD 
PAISLEY 

BRAD PAISLEY'S image will begin appearing on over 100 
million Hershey's product bags and candy wrappers in mid -May. 

"Ticks " -ascends Billboard's Hot Country Songs 
chart, climbing two positions to No. 11. On the 
album, Paisley will venture "into places he hasn't 
gone subjectwise and lyrically" says Jim Catino, sen- 
ior director of A &R for Sony BMG Nashville. "Ticks," 
for example, appeals to a younger audience, says 
Catino, who notes that Paisley wrote or co -wrote most 
of the album's songs. Paisley is currently in record- 
ing- studio lockdown -mixing and overdubbing the 
collection of songs that will become "5th Gear' - 
and was unavailable for comment. 

Discussions between Paisley and Hershey's began 
about a year ago. "We talked many times before lawyers 
were brought in," Simmons says. "I like to feel good 
about something before it goes to contract." 

During Armistead's initial meetings with Arista 
Nashville, topics included the new album's release 
date, the timing of the single and tour plans. On the 
Hershey's side, Armistead listened to the company's 

retail plans for summer 2007. "To ensure 
maximum promotion levels in the stores, 
timing -on both sides -was key," she 
says. Throughout, it became apparent that 
Arista Nashville would need to adjust its 
release schedules for the album and the 
lead single to maximize the potential of 
the campaign. 

"For this deal to work, the artist and label 
needed to understand the goals and needs 
of Hershey's and their retailers -they 
needed to think beyond tour sponsorship," 
Armistead says. "Brad completely got that 
and [wanted to] help Hershey's develop 
their campaign." 

This includes launching a separate pro- 
motion for each of the company's major 
retail customers. Instead of a primary 
brand sweepstakes and promotion in 
which all retail accounts participate, Her- 
shey's is supplying each retailer with a dif- 

ferent campaign featuring Paisley. 
Armistead points to Walgreens, Target, 
Wal -Mart and others, each of which has 
different prizes, contests and incentives 
to encourage sales of Hershey's products 
and Paisley's CD. 

In a nearly unprecedented linkup, Pais- 

ley will also participate in campaigns for 
retail accounts that don't sell music, including con- 
venience stores and supermarkets. Such accounts 
don't directly affect album sales, Armistead notes, but 
they do provide "huge and unique exposure for Brad" 
while giving Hershey's a cool campaign for some of 
its accounts. 

Additionally, a "S'more Access to Brad Paisley" pro- 
motion (launching in May at hersheys.com /paisley) 
gives five fans the chance to be temporary members 
of Paisley's road crew. Hundreds of other prizes -in- 
cluding autographed guitars and exclusive music 
downloads -will also be awarded. Within the S'more 
Access platform is exclusive audio and video content. 
Ultimately, Savo says, it's about enhancing the con- 
sumer experience, "Brad Paisley and s'mores are help- 
ing us do just that." 

MOBILE: For 24/7 news and analysis on your cell 
.1®1. phone or mobile device, go to: mobile.billboard.biz. 
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» >AAIM 
ENDORSES NET 
NEUTRALITY 
The American Assn. of 
Independent Music has 
leant its voice to the 
Future of Music 
Coalition's Rock the Net 
campaign in favor of 
net neutrality. A host of 
indie labels and artists, 
including Bloodshot, 
Merge, Ted Leo and El- 
P, have already aligned 
with the cause. The 
AAIM counts more than 
200 members, 
including Epitaph, Sub 
Pop and Concord. 

» >SPRINT 
SECOND LIFE 
Wireless operator 
Sprint Nextel is opening 
a virtual concert venue 
in Second Life 
exclusively for Latin 
music fans. Called the 
Sprint Center, the space 
will be used to stream 
prerecorded 
performances from the 
Sprint- sponsored 
Telemundo reality TV 
series "Concierto 
Clandestino." 
Performances will come 
from such artists as 
Paulina Rubio, Obie 
Bermudez, Tego 
Calderon, Fonseca and 
Belinda. The company 
will also host meet -and- 
greet sessions (in 
avatar form) with Latin 
artists in the near 
future. 

> > >AMAZON 
LAUNCHES INDIE 
CAMPAIGN 
Online retailer Amazon 
has launched a massive 
indie -music promotion 
in which approximately 
150 titles will be sold 
for $9.99 for a limited 
time. As part of the "Go 
Indie" promo, Amazon 
has launched a minisite 
that links from its indie- 
music section. More 
than 30 labels are 
participating in the sale 
and are featured on the 
Go Indie site, including 
Epitaph's Anti- imprint, 
Astralwerks, Barsuk, 
Beggars Group, Domino 
Records, Koch Records, 
Rykodisc and Sub Pop. 
Not all releases 
showcased on the 
microsite are 
discounted, 
however, as the 
section 
highlights 
approximately 
700 titles. 

PUBLISHING BY SUSAN BUTLER 

Famous Price Could 
Hit Half A Billion 
Will Viacom Also Sell Paramount's Songs? 

With phase two of Viacom's 
sale of Famous Music, the pub- 
lishing division of Paramount 
Pictures, now under way, word 
in the publishing industry is 

that one of the most contested 
aspects of the sale- Viacom 
not selling Paramount's film 
songs -may now be a nego- 
tiable deal point. While some 
bidders reportedly valued the 
catalog in the $300 million 
range, including Paramount 
songs in the sale could drive 
bids for the publisher far be- 
yond the $400 million mark, 
perhaps even to half a billion 
dollars. But publishing experts 
say it will only be worth this 
much to a few bidders because 
Famous is anything but a typ- 
ical publishing catalog. 

Paramount's songs are one 
of the most lucrative segments 
for Famous. The studio's film 
scores and theme songs during 
the last few years accounted for 
around 30% of Famous' net 
publisher's share (or NPS, the 
amount of money retained by 

the publisher after paying song- 
writer and other third -party 
royalties), according to infor- 
mation obtained by Billboard. 
At first, Viacom indicated to bid- 
ders that the studio's catalog 
would "revert" to Paramount at 

or before the time of the sale, 
but the buyer could continue 
administering the catalog for 
the next 10 years for the same 
percentage of revenue that 
Paramount currently shares 
with Famous. Then the buyer 
would receive only a typical ad- 

ministration fee, which would 
be far less the current percent- 
age of revenue. Exact figures 
were not available. 

Machete artist EL 
POTRO DE 
SINALOA will now 
move to Machete 
Regional. 

8 BILLBOARD 

Now, a source says, Viacom 
may be rethinking that point 
after the bidders' strong, nega- 
tive reactions to the reversion 
requirement. This could signif- 
icantly drive up the selling price. 
The Paramount film songs 
"Moon River" ( "Breakfast at 
Tiffany's "), "Axel F" ( "Beverly 
Hills Cop "), "Silver Bells" (the 
Christmas classic from "The 
Lemon Drop Kid ") and the 
"Mission Impossible Theme" 
have together contributed more 
than $4.6 million to Famous' 
NPS in the last three years, and 
Paramount songs make up 
more than 35% of the pub- 
lisher's top 200 earners, accord- 
ing to the information obtained. 

But administering a catalog 
filled with film cues is not a job 
for just anyone. Registering 

every cue and tracking revenue 
worldwide is extremely labor - 
intensive and often complex, 
requiring the right infrastruc- 
ture. "The most logical buyer 
is an existing player -a trade 
buyer," says David Hockman, 
former Sony /ATV Music Pub- 
lishing chairman /CEO. 

Although second -round bid- 
ders haven't been confirmed, 
this reasoning points to Warner/ 
Chappell Music and Sony /ATV, 

now helmed by chairman /CEO 
Marty Bandier. The other two 
majors are also candidates, 
though EMI Group may be fo- 

cusing more on using its pub- 
lishing assets to secure financing 
for the group, as announced 
April 18, rather than spending 
so much on an acquisition. 

Still, private equity linked 

oon River,' written by 
JOHNNY MERCER, left, and 
HENRY MANCINI, is one of 
Paramount's most lucrative 
film songs. 

with former record execs like 
Charles Koppelman and 
Strauss Zelnick will likely stay 
in the running. "There seems 
to be such an enormous ap- 
petite in the private equity 
world for publishing assets at 
the moment, that the buyer 
may not turn out to be an exist- 
ing [publisher]," says Hock - 
man, who did not participate in 
any bid for Famous. 

Famous' production music 
unit, Extreme Music, is a type 
of catalog that few publishers 

STAND BY MARTY 
Did John Branca's Sony/ 
ATV Connection Ensure 
Leiber & Stoller Deal? 

The Leiber & Stoller catalog landing at Sony/ 
ATV Music Publishing just as Marty Bandier 
took the company's reins is likely more than 
a coincidence. Sony /ATV, which acquired all 

rights in the catalog this month, was the 
highest bidder, with an estimated price tag 
between $40 million -$50 million, a publish- 
ing source says. But even though Bandier 
says he feels like it was a gift from heaven 

for the music of such prolific writers to arrive 
when he started his new role as chairman/ 
CEO, that gift may have come in part from 
lawyer John Branca. 

Sony Music Publishing became Sony /ATV 
after Branca, who then represented Michael 
Jackson and his ATV Music Publishing, bro- 
kered the deal to form the joint venture in 1995. 

Bandier and Branca, two of the most influen- 

tial players in their respective fields, are good 
friends who do business together whenever 
possible. So, some publishing executives con- 

clude, Bandier was the incentive for 
Branca to bring the catalog to Sony. 

Now the publisher will have to find 
new ways to generate earnings from 
classic American songs that have been 

around for nearly half a century. They 

include "Stand by Me," "Jailhouse 
Rock" and "Is That All There Is ?" 

Bandier says he recently spent a 

couple of hours one evening listening 

to the songs, imagining current artists 

who could cover them. The Sony /ATV team, 
he adds, is charged up about placing the 
songs into today's world of music. Some em- 

ployees with Leiber & Stoller's publishing 
company are expected to continue working 
with the catalog. 

Leiber & Stoller, who will still receive 
their writers' share of royalties from the 
songs, were not available to comment at 
press time. -SB 

own. The prerecorded music 
later licensed for film, TV and 
commercial uses has con- 
tributed more than 25% to Fa- 

mous' annual NPS, according 
to the information obtained. 

Contemporary music is the 
third -highest contributor to 
NPS, with substantial earnings 
from songwriter /producer 
Linda Perry's hits "Beautiful," 
performed by Christina Aguil- 
era, and "Get the Party Started" 
performed by Pink; Jet's "Are 
You Gonna Be My Girl "; and 
Akon's "Soul Survivors," per- 
formed with Young Jeezy. 

Next in earnings is Famous 
catalog music, including 
Marc Cohn's "Walking in 

Memphis" and 
Survivor's "Eye 
of the Tiger," 
both among the 

top 15 earners in 
the last few years. 
Additionally, Fa- 

mous pulls in 
earnings from 
administering the 
catalogs of CBS 

TV and MTV Networks. 
During this second phase, 

several of the highest bidders 
from the first round now have 
access to more detailed finan- 
cial and catalog information so 
they can make firm offers. 
Sources say this process should 
move quickly, perhaps over a 

few weeks. 

BY LEILA COBO 

From Reggaetón To Regional Mexican 
Machete's New 
Imprint Targets 
Another Youth 
Demographic 

An unlikely suitor is reaching 
out to the young regional Mex- 

ican consumer. Machete Music, 
the 2- year -old Latin urban music 
label owned by Universal, is de- 

buting Machete Regional. Like 

its urban counterpart, which fo- 

cuses on youth- driven music, 
the new imprint will target a 

young demographic -but one 
that consumes regional Mexi- 

can music, the largest -selling 
Latin subgenre in the country. 

The label's specific target is in 

sync with Universal's overall ap- 

proach, says Jesus Lopez, chair- 
man of Universal Music Latin 
America /Iberian Peninsula. 

"The solution to the music 
industry crisis lies in finding 
and developing new talent," 
Lopez says. "In the United 
States, the power of Mexican 
music is very big, and we feel 
Machete has a growth oppor- 

tunity in this sector." 
Machete Regional's launch 

would not affect the regional 
Mexican operations of other 
Universal Latin labels, notably 
Universal Music Latino, whose 
roster includes Diana Reyes 
and the late Valentin Elizalde. 

"What makes Machete a dif- 
ferent label is we believe in 
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BY KEN TUCKER 

MySpace Generation 
CMT Awards Mine User - 
Generated Sites For 
Country Youth Appeal 

"This is for my MySpace people and everybody 
who voted." 

With those words, CMT Music Awards break- 
through artist of the year Taylor Swift may have 

helped usher in a new era in country music. 
While a growing number of country artists have 

MySpace pages and even more have signifi- 
cantly boosted their online presence in recent 
years, Swift's comments after receiving her first 
major award at the tender age of 17 may be a 

sign of things to come. 
CMT's 2007 Music Awards, the only fan -voted 

country awards show, were held April 16 at Bel- 
mont University's Curb Event Center in Nashville. 

More than 1.8 million votes were cast leading up 
to the live telecast, according to CMT. 

"I try to spend at least a half an hour a day 
on MySpace trying to track down the people 
who are helping me out and saying 'thank you' 
personally," Swift said backstage after her 
win. "I'm a junior in high school, this is how we 
campaign. I basically told anyone I could about 
the award." 

CMT.com VP of digital media /GM Martin 
Clayton says artists with youth appeal such as 

Carrie Underwood, Kellie Pickier and Swift ben- 
efit from having fans that have grown up with 
computers. "That's what they do, that's where 
they go, that's where they are," he says. 

Swift's Big Machine Records labelmate Jack 
Ingram, who has recently found national success 

after years of dominating the Texas country 
scene, also scored a CMT "buckle," as the award 
is known, in the Wide Open Country category. 
In an audio message on his Web site, Ingram 
asked his fans to go to CMT.com and vote. "I 
appreciate you getting me in the thing in the 
first place, now let's go make some noise," In- 

gram told his fans. 

"It never has felt comfortable, but shame- 
less self -promotion is part of being in this busi- 
ness," Ingram told reporters after the show. 

"Both of them really wanted it and took a fo- 
cused approach to getting out the vote," Big 
Machine director of national promotion and new 
media John Zarling says of Swift and Ingram. 

Rising country duo Sugarland posted a series 

of vote solicitations on YouTube. The light- 
hearted videos have Sugarland's Jennifer Net- 

ties and Kristian Bush visiting the CMT Web site 

and handicapping their chances in the various 
categories for which they were nominated. 
While the videos weren't originally slated for 
YouTube, "they were so different and funny and 

self- deprecating" that it made sense to place 
them on the site, says Ben Kline, Universal Music 

Group Nashville executive VP of sales, market- 
ing and new media. "It's one of those times 
where the artists make us look like geniuses." 

Underwood, the 2005 winner of "American 
Idol," was the night's big winner, taking home 
video of the year and female honors for "Be- 
fore He Cheats." Roman White, who directed 

the video, was named director of the year. In 

winning video of the year, Underwood bested 
superstars Kenny Chesney, Toby Keith and Ras- 

cal Flatts. Slightly less than a million votes were 
cast during the show at CMT.com as well as via 
mobile phone to determine the winner. 

"I started out on a fan -based show, and you 

guys have continued to support me throughout 
everything," Underwood said in thanking fans. 

Fans were also able to choose which of three 
Rascal Flatts songs they would like to see the 
band open the show with. "Life Is a Highway," 
from the "Cars" soundtrack, won out. 

The show's other winners also have a younger - 
leaning audience. Rascal Flatts took group hon- 
ors for "What Hurts the Most" and Chesney was 
the top male with "You Save Me." 

music for the youth, and we 
take every tact to get to the 
youth," says Machete Music 
president Gustavo Lopez, who 
will also run Machete Regional. 

Although Lopez is based in 
Miami, Machete Regional's of- 

fices will be in Burbank, Calif., 
with Nelson Mendoza acting 
as director. 

Lopez, who launched Ma- 
chete, has focused mainly on 
reggaetón, hip -hop and urban 
regional acts including Wisin 
& Yandel and Don Omar. While 

Machete Regional would ap- 
pear to be diametrically oppo- 
site to that, "I see them as the 
same consumer," Lopez says. 
"The ones who buy edgy cor- 
rido music are the same con- 
sumers who on the West Coast 
are buying reggaetón." 

Indeed, in cities like Los An- 

geles, youth- driven Mexican 
stations like KBUE (La Buena) 
share a high percentage of lis- 
tenership with rhythmic top 40 

stations KPWR (Power 106). 

Last month, Machete released 

two albums by El Potro de 
Sinaloa, who will now move to 

Machete Regional. Among other 
groups, the label is also in con- 
versations with Los Nuevos Re- 

beldes, whose corrido "Masacre 
en el Cajoncito" is a finalist for 
a Billboard Latin Music Award. 

Although Machete is look- 
ing to sign acts directly, it is 

also open to licensing or joint 
venture deals. "We want to put 
out the word that we are out 
there, actively looking for tal- 

ent," Mendoza says. 

BE -NCÉ'S'Get vio- included on 
'B'Day Anthology Video Album.' 

BY BRIAN GARRITY 

RIPPING 
CLIPS 
New Music Blogs Traffic In MP4 Videos 
By now the practice has be- a video file," says Mark 
come old hat: a hotly antici- Ghuneim, CEO of Wiredset, 
pated album gets distributed a New York -based digital 
and devoured by MP3 blog- marketing consulting firm. 
gers before it ever hits "It's a byproduct of today's 
stores. But when Columbia culture. People feel much 
Records released Beyoncé's better having ownership 
"B'Day Anthology Video thoughts and having the 
Album" on April 3, it marked ability to watch videos on a 

a rare instance of a similar 'my terms, my way' basis." 
phenomenon happening Call it an outgrowth of the 
with a music DVD. rising distribution of video - 

A new breed of music blog- enabled iPods. One such blog, 
gers, focused as much on offering downloads of videos 
downloadable music videos from Christina Aguilera, 
as on audio files, had gotten Madonna and Natasha Bed - 
ahold of clips ripped from an ingfield, even calls itself iPod 
advance of the "album" and Videos and More. Another, 
were posting them in the iPod Videos and MP3s, has 
iPod Video -friendly MPEG- Avril Lavigne's "Girlfriend" 
4, or MP4, format. video; Fire Videos First -For 

The trend appears to be AllYour iPod Videos! has new 
a new looming headache clips from Ne -Yo and My 
for the recording industry Chemical Romance. 
as it continues to attempt Just where MP4 bloggers 
to convert music videos get their content is unclear. 
into a revenue stream, While labels often service 
whether it's through sales music to popular MP3 blogs, 
of videos via iTunes or much of the content on the 
through new ad- supported MP4 blogs at this point ap- 
models from YouTube. pears to be rips from MTV, 

Among the sites posting BET and other third parties. 
clips were the blogs New "This is a distinct seg- 
Music Now, Ali s Blog and ment of the blogsphere," 
Music for All, which were Ghuneim says. "They are 
offering the videos via file- more focused on attention 
transfer sites like rapid- and traffic than the usual 
share.com, evilshare.com suspects of bloggers who 
and megaupload.com. have started to play well with 

Reps from all three blogs media practices." 
could not be reached for Unlike most popular MP3 
comment. Columbia execs blogs, which tend to skew to- 

also did not return calls. ward indie rock and hip -hop, 
MP4blogs,whilestillvery MP4 blogs are decidedly 

much in the minority, may pop -oriented. 
represent the next chapter in Editor of music news 
music blogging-one where blog Coolfer.com Glenn 
bloggers and readers view Peoples says, "These sites 
video as collectible as MP3s. show music blogging is 

"It's becoming a much going more mainstream in 
more standard practice to taste. It's not just for indie- 
throw in a link to [download] rock fans." 
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FRONN 

JUDGES 
REJECT 
WEBCASTERS 
The Copyright Royalty 
Board judges have 
delivered a setback to 
webcasters by denying 
all motions to 
reconsider last month's 
ruling to hike royalties 
they're required to pay 
for sound -recording 
performances. But the 
judges did allcw 
webcasters the option 
to calculate fees for 
2006 -07 as they have 
previously, by average 
listeners per hour, as 
opposed tc the new 
system where royalties 
are paid each time a 

recording is streamed 
to an online listener. 

»MUSIC KIOSKS 
HIT THE GYM 
Mediaport 
Entertainment and 
Power Musiic, a provider 
of made -for -workouts 
soundtracks and 
playlists, will begin 
placing its digital music 
kiosks in fitness centers 
nationwide. The first 
ones will appear in 
Utah -area gyms 
beginning this May and 
expand to other states 
throughout the year. 
Mediaport will sell each 
song for 99 cents and 
30- minute workout 
mixes for $8. 

»RUBIO PREPS 
U.S. TREK 
Pop star Paulina Rubio 
will kick off the first leg 
of her most extensive 
stateside trek to date 
May 17 in Houston. The 
Amor, Luz y Sonido 
(Love, Light and Sound) 
tour includes 27 shows 
over seven weeks and 
will hit mostly theater 
and casino dates before 
wrapping July 8 at the 
El Paso (Texas) 
Coliseum. More dates 
are expected to be 
announced. Rubio will 
return to tike United 
States in September 
after touring 
internationally. 

Compiled by :hris M. 
Walsh. Reporting by 
Ayala Ben -Yehuda, Lars 
Brandie, Antcny Bruno, 
Susan Butler, Todd 
Martens, Ken Tucker 
and Ray Waddell. 

For 24/7 iews and 
1 ¡ anal,siscnyour 

mobile device, go to: 
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HIP-HOP BY HILLARY CROSLEY 

Rapper -Gussions? 
Hip -Hop Responds To The Post -lmus Lyric Uproar 

Hip -hop lyrics are in the cross- 
fire again. What started with 
Don Imus' on -air invective 
against the Rutgers University 
women's basketball team has 
gradually shifted into a con- 
versation about rap lyrics, 
and whether they 
should be held to the 
same broadcast stan- 
dards as, well, Imus. 

The dialogue has 
prompted at least a 

couple of radio stations 
to act. At New York's Clear 
Channel -owned WWPR (Power 
105.1), PD Helen Little declared 
April 18 during "The Ed Lover 
Show" that she no longer plans 
to play any songs that promote 
degrading images. Elsewhere, 
African- American -owned radio 
company Roberts Broadcast- 
ing, which owns WRJH (Hot 
97.7) Jackson, Miss., has also 
announced that it's banning de- 

grading lyrics. 
"It's not just about the 

music, and it's not just about 
the situation with Imus," Lit- 

tle says. "It is about our listen- 
ers." In response, WQHT (Hot 
97) New York, which declined 
to comment, has changed its 
promotional slogan from "the 
official No. 1 station for hip - 
hop and R &B" to "where hip - 
hop lives," apparently 

pledging allegiance to hip - 
hop's status quo. Other urban 
stations contacted by Billboard 
aren't talking. 

In a cutthroat business cli- 
mate, no station is likely to 

pull popular music offthe 
air. "There will always 

be someone else 
willing and ready 
to provide the con- 
sumer with this 

type of music, as 
long as it's in de- 

mand," Cumulus Media 
VP of urban programming 
Ken Johnson says. "If a black - 
owned broadcast company 
makes the decision to take 
the stand, that's fine. But 
what happens when the corn - 
pany across the street that is 
not black -owned continues 
to play it and your station 
loses ratings, then revenue, 
then goes out of business ?" 

This latest lyrics contro- 
versy comes at a time when 
hip -hop is not the mainstream 
juggernaut it once was. In 
2006, according to Nielsen 
SoundScan, rap's 59.5 million 
album sales represented a 

20.7% slip from the 75 million 
units the genre moved in 2005. 
In first- quarter 2007, rap saw 
the largest decline of any 
genre. Sales fell 33.6% to 10.9 

million scans from the 16.5 
million units the genre tallied 
in first- quarter 2006. 

Certainly, media has latched 
on to the issue. 

Syndicated columnist Michelle 

Malkin created a buzz online with 
her April 11 column. Earlier in the 
week, Malkin had appeared on 
Fox News' "The O'Reilly Factor," 

denigrating Imus and Washing- 
ton, D.C., politics for enabling 
him. But she didn't stop with 
Imus. "Is the [Rev. Al] Sharpton 

hatred on the radio." 
Oprah Winfrey 

hosted a two -part 
episode discussing 
rap lyrics. In the first segment, 
a panel consisting of former 
Essence editor -in -chief Diane 
Weathers, singer India.Arie, 
New York's Daily News colum- 
nist Stanley Crouch, Kansas City 

Star columnist Jason Whitlock, 
psychologist Robin Smith and 
author Asha Bandele discussed 
how misogynistic and violent 

The lyrics controversy 
cornes at a time when hip - 
hop is not the mainstream 
juggernaut it once was. 

and [the Rev. Jesse] Jackson Cir- 

cus truly committed to deaning 
up cultural pollution that de- 
means women and perpetuates 
racial epithets ?" Malkin wrote in 
the column, "Have you seen the 
Billboard Hot Rap Tracks chart 
this week ?" She went onto single 
out lyrics she deemed offensive in 

each of the top five charting songs, 
eventually conduding that "one 
dumb radio /television shock 
jock's insult is a drop in the ocean 
of barbaric filth and anti- female 

lyrics in hip -hop affect the 
African -American community. 
Weathers charged that, for their 
lyrics, rappers like Snoop Dogg 

should "lose their contracts" like 
Imus lost his. In the follow -up, 
Warner Music Group VP Kevin 

Liles, rapper Common and Hip - 
Hop Summit Action Network 
leaders Dr. Benjamin Chavis 
and Russell Simmons essen- 
tially defended hip -hop to Win - 
frey's audience and a group of 
Spellman University students 

From left, dyring a rap-focused pan 
discussion orMprah,' are COMMON, 

KEVIN LILES . BENJAMIN CHAVIS 
and RUSSELL SIMMONS. 

teleconferenced from Atlanta. 
At his National Action Net- 

work's annual convention, the 
Rev. Al Sharpton pulled out on 
presenting Def Jam chairman 
Antonio "L.A." Reid with the 
James Brown Memorial Cultural 
Impact Award. Vowing to go after 
hip -hop lyrics by targeting their 
record companies, Sharpton told 
the New York Post that he didn't 
want to "send mixed signals." 

Meanwhile, on April 18, 
hip -hop heavyweights held a 

closed -door meeting to dis- 
cuss the genre's lyrics. The 
group included Simmons, 
Chavis, Reid, Liles, Warner 
Music Group chairman /CEO 
of U.S. Recorded Music Lyor 
Cohen, RIAA chairman/CEO 
Mitch Bainwol, Atlantic 
Records co- chairman Craig 
Kallman, Atlantic Records 
president Julie Greenwald 
and Motown Records presi- 
dent /Universal Music Group 
executive VP Sylvia Rhone. A 

press conference was also 
scheduled, which the group 
later postponed indefinitely, 
explaining that discussions 
were still under way. 

Reactions from the artist 

community seemed generally 
skeptical. In one high -profile 
response, Snoop Dogg took to 
MTV to ridicule the notion 
that he should somehow be 
likened to Imus. 

"Hip -hop is being used a 

scapegoat," T.I. says. "Every 
time something happens in 
our community, hip -hop is 
seen as the root of the prob- 
lem. But hip -hop's just a re- 
flection ofwhat's going on in 
the inner city." 

"I feel like Oprah's panel was 
really biased," Remy Ma says. 
"It was crazy that the whole 
topic was based on females and 
hip -hop, but they didn't have a 

female rapper or an executive 
to represent us in the hip -hop 
community. But they never do. 
People tend to forget it's enter- 
tainment and no different than 
someone going to a movie the- 
ater for two- and -a -half hours 
watching rape, domestic and 
gun violence, and girls being 
called bitches and hó s. If you 
don't like it, change the station 
or don't buy the CD." 

Additional reporting by Mariel 
Concepcion and Dana Hall. 

RETAIL BY TODD MARTENS 

INDIES ON SALE 
Fontana Launches Midline Catalog Pricing Campaign 

Fontana, the indie arm of Uni- 
versal Music Group Distribu- 
tion (UMGD), is launching a 

branded marketing initiative 
with a number of its third -party 
labels in the hopes of spurring 
catalog sales. The midline 
campaign, dubbed Indie Mu- 
sic, Killer Price, will offer retail- 
ers a 25 % -30% discount on a 

select number of catalog titles, 
each affixed with a sticker 
highlighting the program. 

Additionally, during four 
select promotional periods 
throughout the year, Fontana 
will heavily discount the ti- 
tles in exchange for retail po- 
sitioning for a period of four 
weeks or greater, similar to 
Universal's JumpStart pro- 

motion. Fontana senior VP of 
sales and marketing Ken Gul- 
lic says 17 retail accounts 
have thus far pledged to sup- 
port the campaign, including 
indie chain Newbury Comics; 
Louisville, Ky. -based Ear -X- 
Tacy; Waterloo Records in 
Austin; and Best Buy. 

"The member labels come 
to us and ask if they can launch 

their own midlines," Gullic says. 

"We happily indulge that, but 
we're trying to give them more 
leverage by making them part 
of something bigger." 

Among the initial 27 titles 
are releases from Vagrant's Get 
Up Kids, Trustkill's Hopesfall 
and AntAcidAudio's Nomeans- 
no. A number of Fontana- 

10 
I 

BILLBOARD 
I 

APRIL 28, 2007 

distributed catalog titles from 
UMG labels will also be repre- 
sented, including Insane Clown 
Posse and Bloodhound Gang. 

Retailers confirm their 
everyday cost for the titles 
will be $7.35. During the spec- 
ified promotional periods, the 
Indie Music, Killer Price titles 
could dip as low as $4.75. 
Gullic says Fontana is look- 
ing for albums that generally 
move between 500 and 
2,000 units per month and 
hopes to introduce newer 
and developing acts into the 
series as it grows. 

Vagrant Records GM Dan 
Gill says the label has heard 
from fans that CDs should sell 
for around $10, and is opti- 

mistic the discount will bump 
sales for the Get Up Kids' 
"Something to Write Home 
About." But he adds it may 
take a while before Fontana's 
Indie Music, Killer Price brand 
resonates with consumers. 

"It's a start," he says. 

"The titles will make the 
brand, and I applaud them 
for doing this. We have to 
try new things. With 
iTunes, the front -line price 
is $9.99 every day, and we 
have to compete with that 
in the physical world." 

While some indies may pre- 
fer to run their own midline 
campaigns without Fontana's 
branding efforts, UMGD pres- 
ident Jim Urie points to the 
major's successful 20th Cen- 
tury Masters catalog series, 
which repackaged hits from 
Universal artists. He notes that 
the Indie Music, Killer Price 
campaign will allow Fontana 
to have branded endcaps and 
displays at retailers, bringing 
far greater visibility to the mid - 
line selections. 

"The problem with the 
one -off midline is that peo- 
ple take slower- moving titles 
and reduce the price," he 
says. "A slower- moving title 
at a lower price buried in the 
browser doesn't equate to a 

greater velocity ... It has a 

price, but it lacks a promo- 
tional hook." 
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Vinyl Solution? 
One Physical at Is Doing Better This Year 

Hey, I know everyone is preoc- 
cupied with the slide of the CD 
and whether anyone is going to 

come up with a replacement for - 
mat-or, failing that, some way 
to slow its decline. And whoever 
isn't worried about the CD is 
speculating either about when 
digital sales will surpass physi- 
cal sales or when mobile sales 
will trump computer downloads. 

Some of us, though, have time 
to focus on things that don't mat- 
ter to the big picture, but should. 
Would you believe that for the 
first time since 1982, vinyl album 
sales are on track to pass cassette 
album sales? 'Tis true. 

So far this year, vinyl album 
sales top cassette album sales 
by 107 %. Sure, the numbers are 
microscopic for either format. 
As of April 8, vinyl albums ac- 

counted for 232,000 scans while 
cassette album sales totaled 

112,000 units, according to 
Nielsen SoundScan. In vinyl's 
case, that represents an 11% in- 
crease over the 209,000 unit that 
the format accounted for in the 
corresponding period during 
the prior year. Cassettes, mean- 
while, are down 73% from the 
417,000 units the format gen- 
erated in the prior period. 

In 1982, before the dawn of 
SoundScan, vinyl LPs and EPs 
accounted for nearly 244 mil- 
lion units while the cassette 
album totaled about 182 million, 
according to the RIAA. By 1983, 
cassette album sales totaled 
nearly 237 million, surpassing 
the 209 million units that vinyl 
accounted for. That was also the 
year that the CD was introduced 
in the United States. But it 
wouldn't be until 1992 that CDs 
would surpass the cassette. 

All that occu-red during a 

time when the music industry 
knew how to manage a format 
transition. Now that things are 
getting dire, maybe we will see 
a little of the industry's old - 
fashioned know -how kick in. 

Without a new physical for- 
mat on the horizon, the indus- 
try increasingly looks like it will 

need to pursue a multifrag- 
mented approach to bolster 
sales until digital takes off. As 
one distribution executive said 
to me recently, "A lot of sales 
are being lost because we have 
forgotten how to block and 
tackle." In salesman speak, that 
means sharpening up your 
game to chase any and all sales. 

For example, labels might 
listen to those who are float- 
ing a variety of CD /DVD /in- 
teractive discs -DVD Album, 
DVD Plus, the DES Disc and 
DVCD as a way to prolong 

the life of CDs. Each souped - 
up disc targets different niche 
audiences, all in an attempt to 
create more desire to buy fin- 
ished goods. Who knows if any 
of them will capture the imag- 
ination of label executives, let 
alone consumers, but let's not 
repeat the DualDisc experi- 
ence. That went down in 
flames because only one major 
supported it, and there was lit- 
tle marketing effort to explain 
the format to consumers. 

Or someone might even lis- 
ten to Little Steven, who not 
only is issuing the Wicked Cool 

catalog on vinyl as well as CD, 
but who also claims that vinyl 
can save the industry (Bill- 
board, March 10). Sure, that's 
a delusional notion, but it isn't 

totally ridiculous. After all, col- 
lege students might not be buy- 
ing CDs, but they sure as heck 
are buying vinyl. A senior dis- 
tribution executive recently told 
me that he had visited one of 
his kids at school, and "every 
other room in the dorm seem 
to have a turntable." 

If any label has its finger on 
the pulse of youth trends, it is 
Victory Records. Practically its 
entire catalog is available on 
vinyl, and now the Chicago - 
based label is also issuing lim- 
ited- edition color vinyl versions 
of its best -selling titles. 

The Alternative Distribution 
Alliance is proud of its claim 
that it is the largest seller of 
vinyl in the United States. And 
indie merchants say vinyl sales 

Victory Records is 
releasing limited -edition 
color vinyl versions of some 
of its best- selling titles by 
such acts as Atreyu, Bad 
Brains and Bayside. 

are strong. What's more, some 
of them recently got upset 
when ADA's parent, WEA, 
raised prices on vinyl. For ex- 

ample, its $8.98 vinyl, which 
used to cost $4.21 wholesale, 
increased to $6.31. And its 
$12.98 vinyl, which cost $6.10, 
now wholesales for $8.37, ac- 
cording to a WEA account let- 
ter obtained by Retail Track. 

But a WEA executive says 
that the prices reflect the move 
to higher -grade vinyl and are 
on par with what the mer- 
chants pay when they get vinyl 
from ADA. He says the move 
was also made because the 
company is issuing more vinyl 
nowadays. Again, this is all rel- 

ative, since WEA now has only 
about 80 active vinyl titles. But 
in a transition as tough as the 
one the industry is going 
through now, no matter how 
small the niche may seem, 
every sale counts. 

For 24/7 retail news 

.biz and analysis, see 
billboard.biz /retail. 

Hey LRoc... 

Congratulations on being honored at this year's 
ASCAP Pop Music Awards for your contributions 
on the hits "Grillz" and "Pullin' Me Back!' 

We're proud to represent your talents as a 
multi -platinum producer and Grammy©-winning 
songwriter. Keep the focus! 

Much love and continued success, 

Tom Barfield Management 
Basajamba Music (ASCAP) 

Kendall A. Minter, Esq. 
Priscilla Chatman /PSI NORTH -SOUTH 

PARTNERS, INC. 
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GROSS/ ARTIST(S) 
Venue, Date 

$7,976,089 
(E4,115.608) 
$94.96/$48.45 

$7,578,217 
(63,868,154) 
$96/$48,98 

$2,962,169 
$125/$39.50 

Attendance 
researcn and pricing. 

FOR MORE BOXSCORES GO 10: 
Promoter BILLBOARD.BIZ 

KYLIE MINOGUE 
MEN Arena, Manchester, England, 100,072 
Jan. 12 -13, 15 -16, 18 -19. 22 sever sellouts 3A Entertainment 

KYLIE MINOGUIE 
Wembley Arena, Londol 
Dec. 31, Jan. 2 -3, 5 -6, 8 -E 

78,526 
seven sellouts 3A Emertainment 

CIRQUE DU SO_EIL'S 'DELIRIUM' 
American Airlines Arena, Miami, 31,240 Live Nation, Cirque du Soleil April 4 -7 3529 °_ five shoves 

$2,313,087 ROD STEWART 
Staples Center, Los Angeles, 
March 20, 22 

25,216 
tv. o se louts 

Concerts West /AEG Live 

THE X FACTOR LIVE 
International Arena, Cardiff, 
Wales, March 10 -13 

18,800 
four sellouts 3A Entertainment 

$873,712 
o) 
".1.55 

THE X FACTOR LIVE 
NEC, Birmingham, England, 
Feb. 25 -26 

18,542 3A Entertainment 
'3,516 two shows 

$866,591 THE X FACTOR LIVE 
SECC, Glasgow, Scotland, 
March 4 -5 

18,154 
two sellouts 3A Entertainment 

$847,783 

$48.83/$24.41 

THE X FACTOR LIVE 
Hallam FM Arena, Sheffield, 
England, Feb. 23 -24 

17,568 3A Entertainment 17720 two shows 

$791,564 
56- 0 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
Wells Fargo Arena, Des Moines, 12,783 
Iowa, April 13 sello.,t Mische® Productions, the Messina Group /AEG Live 

$661,006 
(6357,200) 
$49.01/524.50 

$639,791 
(£332:250) 
$48.14/$24.07 

THE X FACTOR LIVE 
Metro Radio Arena, Newcastle, 13,988 
England, Feb. 16 -17 1200 c maws 3A Entertainment 5 r., 

THE X FACTOR LIVE 
Brighton Centre, Brighton, 
England, March 7 -9, 18 

13,860 
our sellouts 3A Entertainment 

$637,313 
$96.75/555 

$585,325 
$65/$39 

ROD STEWART 

$574,617 
($658270 Canadian) 
$109.12/543.65 

Save Mart Center, Fresno, Calif., 9,752 
March 28 se lout 

Concerts West /AEG Live, Another Planet 
Entertainment 

BOB SEGER & THE SILVER BULLET BAYD, STEVE AZAR 
Wachovia Spectrum, 
Philadelphia, Jan. 18 sellou 

9,397 
t 

Live Nation 

IL DIVO, WILLIAM JOSEPH 
John Labatt Centre, London, 
Ontario, April 12 

7,468 
7.851 

Live Nation 

$566,259 
$110/539.50 

CIRQUE DU SOLEIIL'S'DELIRIUM' 
RBC Center, Raleigh, N.C., 
April 1 -2 

7,132 Live Nation, Cirque du Soleil 12196 two shows 

$541,752 
$45.x$29 

THE KILLERS, HOWLING BELLS, SOLARCADE 
Staples Center, Los Angeles, 
April 9 

13,030 
sellout Goldenvoice /AEG Live 

$506,158 
(6259.225) 
$48.81/$24.41 

THE X FACTOR LIVE 
Nottingham Arena, Nottingham, 10,669 3A Entertainment England, Feb. 21 -22 12(30U ^uo shows 

$434,080 
$65/555/545 Boardwalk Hall, Atlantic City, 

N.J., April 15 

ANDRE RIEU 
8,637 
P879 Andre Rieu Productions 

$1,958,334 
($2.370.205 Austraflan) 

$113.15/$80.10 

RED HOT CHILI PEPPERS, HAR MAR SUPERSTAR 
Entertainment Centre, Brisbane, 20,994 Michael Coppel Presents Australia, April 13 -14 21 352 two show; 

$1,520,128 
$6750 

BOB SEGER & THE SILVER BULLET BAND, UNCLE KRACKER 
Cobo Arena, Detroit, March 15, 17 22,534 

two selbuts Live Nation, Blackbird Productions 

$1,500,209 
(£765,050) 
$49.02/$24.51 

THE X FACTOR JIVE 
MEN Arena, Manchester, 
England, March 1 -3 

31,542 3A Entertainment 31,830 three show 

$1,227,797 
(6636.550) 
$48 22/$24.11 

THE X FACTOR LIVE 
Wembley Arena, London, 
March 15 -17 

27,590 3A Entertainment 8.260 three sho -.s 

$1,039,158 
$6750 

BOB SEGER & THE SILVER BULLET BAND, UNCLE KRACKER 
Joe Louis Arena, Detroit, 
March 13 

15,629 
sellout Live Nation, Blackbird Productions 

$1,038,313 
$126.75/$55 

ROD STEWART 
ARCO Arena, Sacramento, Calif., 12,162 
March 31 sello.:[ 

Concerts West /AEG Live, Another Planet 
Entertainment 

$974,879 
$i,8'$58 

$954,179 
$65 

$932,571 
$94.02/$30.50 

$921,635 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
Fargodome, Fargo, N.D., April 14 16,631 

sellout 
Police Productions, the Messina Group /AEG bye 

BOB SEGER & THE SILVER BULLET BAND, STEVE AZAR 
St. Pete Times Forum, Tampa, 14,703 
Fla., Jan. 13 sel o J t 

Live Nation, AEG Live 

BOB SEGER & ThE SILVER BULLET BAND, ERIC CHURCH 
Nashville Arena, Nashville, Dec. 9 15,186 

se'.ou± 
Live Nation 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
Owest Center, Omaha, Neb., 
April 12 

14,063 
sellout TBA Entertainment, the Messina Group /AEG Live 

$890,411 
(6461,150; 
$48.27/$2414 

j 
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$433,927 
$93/$49.75 

MARTINA MGBRIDE. LITTLE BIG TOWN, RODNEY ATKINS 
Rosemont Theatre, Rosemont, 7,025 8.165 -.wo Police Productions Ill., April 13, 15 shows one sellout 

$428,455 
(£219.700) 
$48,75/$24.38 

THE X FACTOR LIVE 
Aberdeen ECC, Aberdeen, 
Scotland, Feb. 18 -19 

8,920 
two sellouts 3A Entertainment 

$401,417 
( 203,474) 
$83,84/529.59 

MICHAEL BOLTON, ASTRID WILLIAMSON 
Royal Albert Hall, London, 
April 3 -4 

5,668 
two sellouts 3A Entertainment 

$371,825 
579.50/569.50/. Radio City Music Hall, New York, 5,974 
549.50/$39.50 Feb. 24 sellout 

hSG Entertainment 

$363,037 
$80/539.50 

CIRQUE DU SOLEIL'S 'DELIRIUM' 
CenturyTel Center, Bossier City, 4,510 
La., March 27 5.398 Live Nation, Cirque du Soleil 

$359,726 
$99.50/$39.50 

CIRQUE DU SOLEIL'S 'DELIRIUM' 
BJCC Arena, Birmingham, Ala., 5,224 
March 24 -25 9.144 two shows 

Live Nation, Cirque du Soleil 

5354,955 
$6950/$5950/ Radio City Music Hall, New York, 5,924 
$49 50 March 30 sellout 

HEAVEN AND HELL, BLACK SABBATH 
MSG Entertainment, Live Nation 

IN 
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No More No- Shows 
Tourfilter Site Providing Valuable Service For Concertgoers 

Despite the best efforts (one hopes) of promot- 
ers and venues, people miss shows they would 
have seen had they known about them. 

Chris Marstall, a Cambridge, Mass., soft- 
ware engineer, hates it when that happens. And 
through his Tourfilter.com Web site he launched 
about a year ago, he wants to 
keep it from happening to any 
music fan. 

"I just wanted to create a 

site that worked for me- 
something that would solve 
the problem I had, which was 
I was missing a lot of shows," 
Marstall says. "I did it because 
this is what I want. This is a 

site that I would want to use." 
Tourfilter is basically a 

search engine for venue Web 
sites that tracks who's coming 
to town. Fans sign up, put in 
the 100 or so bands they love 
the most, and Tourfilter gives 
them an e -mail heads -up when 
that band is in the area. 

"The whole thing is engi- 
neered to make it really easy to 
find out about your favorite 
bands," Marstall says. 

Fans of live music are dig- 
ging the concept, having entered a stunning 
17,000 band names into the database. One devo- 
tee, lindseyjeanl8 in Los Angeles, entered more 
than 1,000. 

"When a hit comes up, I take a look at it and 
send an e -mail out to all the people tracking that 
band," Marstall says. 

Going to the source has proved a more work- 
able method than tracking thousands of band 
Web sites. "The club Web sites are authorita- 
tive, there are a limited number of them and 
they're easy to find," Marstall says. "And you al- 

ways know where the show is." 
Now the clubs are coming to Marstall if a 

show -or their venue -is missing. And fans 
are coming. Tourfilter is growing at a pace of 
about 30% per month, anticipating 120,000 
unique visitors in April. 

For the fans, Tourfilter is "totally free. Just 
come to the site and start typing in your favorite 
bands," Marstall says. "Once you put in your 
name and password, you can go away and ba- 
sically `set it and forget it.' You can come back 
and check the calendar listings or just never 
come back, and we're still going to send you an 
e -mail if Sparklehorse comes to town or what- 
ever your favorite band is." 

Currently, 24 cities are on the Tourfilter map, 
and Marstall will add another 10 in the United 
States this spring. It's also international, with 
Dublin, Melbourne, London, Toronto and Van- 

couver on the list. 
What's truly fascinating about Tourfilter, 

though, is the depth of the bands. Anyone who 
knows every act listed on Tourfilter needs to 
get a life. "I like to say that we're the deepest 

of the concert services out there," Marstall 
says. "To come up with a list of 17,000 band 
names is not something any organization 
could do." 

The reason Tourfilter is so thorough is be- 
cause its users are telling it who these bands 

Tourfilter lets 
fans know when 
such artists as 
PINK NASTY 
come to town. 
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are, Marstall says. "We're not trying to create 
a `top -down' database of bands. Tourfilter's 
system is more of a `bottom -up,' user -driven, 
grass -roots approach. Which is, I think, bet- 
ter- suited to get really broad coverage, espe- 
cially on local and regional bands or bands 
that haven't toured in a while." 

Marstall uses the word "clubs" a lot, but he's 
really talking about any kind of venue -60- 
100 rooms in every city. "If they're playing live 
music I want them in the database, and they 
usually are," he says. "Most of the audience 
I'm talking to is going to shows in clubs, and 
people probably already know about the big 
arena shows, but I cover those, too. I sent out 
notifications for Justin Timberlake at All - 
State Arena [in Chicago], and I sent out noti- 
fications for Sonny Rollins at a jazz club as 
well, or Beethoven at a symphony hall." 

A look at the Nashville page for April 
shows, for example, yields Southern Cul- 
ture on the Skids at the Mercy Lounge, Bill 
Lloyd at the Bluebird Cafe, Ghostfinger at 
Grimey's, Alison Krauss at the Grand Ole 
Opry, Birdmonster at the Pilot Light, Clap 
Your Hands Say Yeah at the Cannery Ball- 
room, Pink Nasty at the Basement, the De- 
cemberists at City Hall, Susan Tedeschi 
at the Belcourt Theatre, Kenny Loggins at 
the Wildhorse Saloon and the Killers at the 
Ryman Auditorium, to name a few. I pay at- 
tention, but no way would I know about all 
these shows. Until now. 

For 24/7 touring news 

.biz and analysis, see 
billboard.biz /touring. 
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Jackpot! 
Opening night at the Lotto Arena 

Belgium's New Lotto Arena Fills A Midsize Niche 

ANTWERP The Lotto Arena, 
a newly opened midsize 
venue built adjacent to the 
Antwerp Sportpaleis under 
the umbrella of a public -pri- 
vate partnership, is set to 
boost Belgium's visibility as 

a destination for interna- 
tional tours. 

"People [have] more and 
more leisure time and want 
to see shows," says Live 
Nation promoter Herman 
Schueremans, who staged 
31 shows at the Sportpaleis 
last year. "There was a vac- 
uum in between the 2,000 - 
capacity theaters and the 
8,000 -seat venues. The 
Lotto Arena is the perfect 
solution here and makes Bel- 
gium more competitive with 
the rest of the world." 

At press time, the Lotto 
Arena's calendar shows 25 
dates, including musicals, 
family entertainment and con- 
certs by Natalia, Deep Purple, 
Zornik, Evanescence, the 
Pointer Sisters and the 
Antwerp Blues Festival. 

"The main thing is that it is 

the only hall in Belgium offer- 
ing a medium-size capacity," 
says Jan Van Esbroeck, co- 
director of management com- 
pany Antwerps Sportpaleis. 

The Lotto Arena offers an 

adjustable capacity of up to 
7,500 for live music. Sports 
events have 5,500 seats on 
two levels. The hall also 
houses the Sanex Antwerp Gi- 

ants basketball team. 
In 1996, Van Esbroeck and 

his colleague Jan Vereecke 
were granted the rights by 
the Antwerp Province to re- 
launch the bankrupt Sport - 
paleis. They decided to up- 

grade the venue and make ii 
economically viable for pro - 
moters and events, but plans 
for a second hala were never 
too distant. 

In 2004, the duo started 
looking for public -private 
partners, and in September 
2005 when the City of 
Antwerp decided to invest in 

new sports infrastructure, the 
Lotto Arena became reality. 
The Belgian national lottery 
secured a 10 -year deal for the 
naming rights. 

In addition to a 75% stake 

TI-e seating o: the Lo.tc 
Arena is adju °table, up to 
this capacity 

for Vereecke and Van Es- 
broeck, other Sportpaleis 
shareholders include Rotter- 
dam, Holland's Ahoy venue, 
cor^cert promoter Mojo (now 
Live Nation (Holland) and 
promoters Schueremans and 
Kris Verleyen. The city of 
Antwerp agreed to invest 6 
million (about $8 million) in 

the project. 
"The merger of both budg- 

ets allows us to construct a 

better infrastructure," Van Es- 

broeck says. "Over the past 
10 years, this adds up our in- 
vestments in the Sportpaleis 
events site to close to 25 mil- 
lion [about $33.2 million], of- 
fering a combined capacity of 
22,500 visitors." 

For the city of Antwerp, 
"this is a `win -win' situation, 
where we get a fully regula- 

tory 5,500- seater sports hall 

and benefit from the manage- 
ment expertise the Sport - 
paleis already has," says Ludo 
Van Campenhout, sports al- 
derman in Antwerp. "In a first 
step, we guarantee 15 events 
per year, gradually building 
up to 55." 

Although Lotto was con- 
ceived as a sports hall, a 

great deal of attention was 
paid to the acoustic design 
by architect Ferre Verbae- 
nen. Ceilings and walls are 
covered with special Herak- 
lith acoustic liner plates of- 
fering good but not "lethal" 
acoustic values, the balance 
between workable reverber- 
ation and acoustics. 

The removable sports floor 
can house an additional 3,500 
standing visitors. Two VIP 
suites, with a total capacity of 
300 each, give direct access 
to the venue. "We deliberately 
opted for a hall without VIP 
seats or skyboxes. At the 
Lotto Arena we go for equal 
treatment in the venue," Van 

Esbroeck says. 

On opening night, March 
10, some 4,000 young visitors 
witnessed a junior version of 
the classical crossover extrav- 
aganza Night of the Proms. 
Dubbed My First Night, the 
show featured local artists 
Gene Thomas and Belle Perez, 

Chico & the Gypsies and 
Proms veterans John Miles 
and the Novecento orchestra 
directed by Robert Groslot. 
Management and builders of 
the new venue pulled off a dif- 
ficult feat -just two days be- 
fore the opening, cranes and 
forklifts had still been work- 
ing round the clock. 
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2INDEX. co,.i 
Build Your Collection One Title At A Time, 

Organize It With Bindex.com 
Bindex.com is a community based website where music and movie 
lovers can manage their titles and organize their collections. Some 
features include Virtual Library, Library Tracker, Wanted List and much 
more. As physical sales decline, the industry's goal is to find creative 
ways to get people to purchase physical product. Collection -based 
marketing is definitely important, but it cannot be solely relied on. We 
believe promo -driven content should be implemented as well. Bindex 
Media Inc. has creative marketing solutions to achieve this goal. 
Bindex Media Inc. promotes Build Your Collection at Bindex Builder 
Stores, our retailer directory. Retailers can post up additional 
advertisement within their listing. We also provide distributors and 
record labels the opportunity to promote public awareness of artists 
and releases. 

For more information, contact Michael Rubin at (514) 312 -4455. 

50 Hi 's the Books 

Dre Stuck In the Studio 
And Beyoncé's 
Open Auditions 
All in 60 Seconds 

LOG ONTO BILLBOARD.COM /SIXTY 
FOR FRESH. WEBISODES! 

To sponsor this exclusive original 
video content call 646.654.4616 
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EXPERIENCE THE BUZZ 
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SXSW: HOW WAS IT FOR 
International Acts Assess What They Gained From Visiting Austin 

In 20 years, the South by Southwest (SXSW) music conference and festival has gone from being a small event showcasing Austin 

musicians to a huge confab seen as increasingly essential by the international music business. 
The 2007 edition showcased a record 410 international artists from 33 countries, up from 340 in 2006. Meanwhile, 2,098 

international industry executives attended from 47 countries, up from 1,823 in 2006. No wonder some international music cen- 

ters were virtual ghost towns the week of March 9 -18, as huge swathes of execs decamped to Austin. 
No doubt they all enjoyed the schmooze, but does the festival actually work as a showcase for international talent? Billboard's 

global team of correspondents asked six acts -all from different countries, at different stages of their careers, traveling to SXSW 

for different reasons -how the festival measured up to their expectations. 

HARRIS TWEED 
FROM: Johannesburg 
SXSW SHOWS: Hilton Garden Inn (March 14), Café Caffeine 
(17), Flipnotics (18) 

TOTAL COST OF TRIP: $26,000 

PRE -SXSW GOALS: Karl Anderson, owner of leading South 
African indie Just Music, has high hopes for Harris Tweed's quirky 
alt -pop internationally, after considerable success at home. He 
saw SXSW as a golden opportunity to launch the band in the 
United States, even after its visa applications were initially re- 

jected. "We wanted to explore potential international licensing 
opportunities for Harris Tweed's debut album, 'The Younger,' " 

he says. "As well as seek possible opportunities for touring, pub- 
lishing, synch deals and more in the States and around the world." 

POST -SXSW ACHIEVEMENTS: The band still doesn't have an 
American release scheduled, but Anderson says it is now looking 
at potential "U.S. and international licensing and distribution op- 

portunities" with several companies that saw the band in Austin. 
The act had been in discussions with Universal Music Publishing 
prior to SXSW but is now about to sign a worldwide publishing 
deal with Universal, after cementing the relationship at the festi- 
val. The band also met with performing rights body SESAC and 
hopes to ink a deal with it shortly. Anderson also says the gigs raised 
the band's stateside profile. "Our U.S. publicist arranged inter- 
views with the likes of MET Television, Current TV, COOP Radio 
and Dallas News, and the band got exposure on News 8 Austin, 
which generated great interest with SXSW delegates and the local 

Austin community," he says, adding that the only negative was that 
visa rejection. "This didn't give us enough time to arrange the shows 
and media we would have liked," he says, "but we've learned enough 
to make our planned trip next year even more successful." 
RATING (FROM ANDERSON): 9/10 
"It was very successful for us in terms oflaying a foundation for the 

band's international aspirations," Anderson says. Singer /songwriter 
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Cherilyn McNeil adds, "One week at SXSW has fast -forwarded us 
growthwise as a band [more than] a whole year of fumbling around 
on South Africa's touring circuit." -Diane Coetzer 

HUMMERSQUEAL 
FROM: Mexico City 
SXSW SHOWS: BMI Indie Heat Showcase, Club de Ville 
(March 15) 

TOTAL COST OF TRIP: $4,000 
PRE -SXSW GOALS: The emo- rocking quartet and its indie im- 
print SourPop Records traveled in search of a U.S. distributor, label 
partners for future split EPs and stateside tour opportunities. "We 

always play for a Latin audience," guitarist /vocalist Christian Gui- 

josa says, "and this was an occasion to play for people who aren't 
used to hearing music in Spanish, much less rock in Spanish." 
POST -SXSW ACHIEVEMENTS: A prior flirtation with Sony BMG 

Mexico got more serious after the festival, with talks now under 
way for Mexican distribution or a possible joint venture with Sour - 
Pop. "Maybe it would've happened anyway but not this 
quickly," label VP Rene Gomez 
says. "It's not that easy for an in- 
dependent band in Mexico to leave 

the country. Maybe [Sony BMG] 

said, 'If they can do this on an 
indie, if we support them 
they can do even more.' " 

Management also held 
SXSW meetings with a 

Gibson Guitar rep about 
sponsorship and with Red 
Eye Distribution- conver- 
sations are still ongoing. 
Another meeting with the In- 

dependent Online Distrib- 

ution Alliance led Hummersqueal to submit music for a proposed 
Cinco de Mayo compilation on iTunes Latino -a decision is ex- 

pected imminently. SourPop also discussed a cross -border ex- 

change of shows with U.S.. indie label Militia Group, with whom 
it recently released a split EP. Saddle Creek was approached for a 

similar project. Hummersqueal also scored coverage on bilingual 
U.S. channels mun2 and LATV, in Batanga magazine and was a 

featured pick in the Austin Chronicle. On the downside, the band 
got bumped from a second showcase and a webcast performance 
fell through. "And we didn't meet Kevin Lyman from the Warped 
tour, which we really wanted to do," Guijosa says. Any lessons 
learned? "Be on time for your appointments." 
RATING (FROM GOMEZ): 8/10 
"We saw a willingness from people at other businesses to do im- 
portant things to support us and grow together," Gomez says. 
"It's a very democratic festival. Everyone has the same opportu- 
nities, and everyone is viewed equally." -Ayala Ben -Yehuda 

HOODOO GURUS 
FROM: Sydney 
SXSW 5H OWS: Australian BBQ Showcase, Brush Park; Pop Cul- 

ture Press party, Dog and Duck; Blender bar, the Ritz (all March 16) 

TOTAL COST OF TRIP: $37,000 
PRE -SXSW GOALS: SXSW saw the reunited garage rockers play 
their first U.S. dates in 13 years -the band has toured the States 
12 times and, according to management, racked up 500,000 U.S. 
album sales before breaking up in 1999. Manager Michael Mc- 

Martin of Sydney -based Melody Management says the trip was de- 

signed to build on their October 2006 Rykodisc catalog distribution 
deal. "Our plan was to reintroduce the band to America and use 

it as a launching pad for the 
dates that followed. The 
Gurus are primarily a great 
live band, and that has al- 

ways been their selling 
point. I knew they'd de- 

liver at SXSW." 
POST -SXSW 
ACHIEVEMENTS: 

McMartin says the 
buzz generated in 

Austin has helped the 
band line up several 
projects to relaunch it in 
the U.S. marketplace. 
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"The Gurus have been offered a late- August tour by two major 
U.S. acts, and their own two -week tour in October," he says. 
"We've also been offered soundtrack work on a major surf movie, 
which will reintroduce the band to the teen market." Because 
of these projects, the recording of a comeback album is now de- 
layed until mid -2008, but that does not perturb singer /guitarist 
Dave Faulkner. "We have a lot of work ahead to create a grass- 
roots following through touring first," he says. European tour 
promoters also showed strong interest, and press coverage in 
newspapers like the Washington Post, San Diego Beat, San 
Bernadino Sun and Austin Chronicle, as well as radio interviews 
with stations in Austin and San Diego, boosted the band's pro- 
file for the subsequent tour. 
RATING (FROM McMARTIN): 10 /10 
"The band knew the importance of SXSW, and they went for it," 
McMartin says. "The level of interest from the media and from 
the public reinforced to the band how relevant they are. The re- 
sponse throughout was not, 'Hey these guys can still play,' but 
'Holy fuck, they're awesome.' " -Christie Eliezer 

POWERSOLO 
FROM: Aarhus, Denmark 
SXSW SHOWS: Ryko showcase, Friends Bar (March 15); Muse - 
box Bubbling Up, Habana Calle (March 17) 

TOTAL COST OF TRIP: $11,000 
PRE -SXSW GOALS: Quirky alternative rock act PowerSolo was 
flying the Danish flag in Austin not just for itself, but for the whole 
Crunchy Frog roster, which recently signed a distribution /market- 
ing /promotional deal with Ryko for the United States. PowerSoló s 

"It's Race Day ... And Your Pussy Is Gut" (out April 24) is the first 
U.S. release under the new arrangement. "We took PowerSolo to 
SXSW to get a U.S. booking agent and to debut the trio's live show 
for Ryko," Crunchy Frog managing director Jesper Reginal says. 
"Contacts from Japan and Australia were also invited to attend the 
two shows in hopes of breaking the band in those territories." 
POST -SXSW ACHIEVEMENTS: "We've confirmed a U.S. deal 
with Curbside Booking," band manager Mogens Kjeldsen says. 
"And important contacts from Japanese label Sideout Records 
were overwhelmed by them." Reginal says the band is also in talks 
over licensing and booking deals in Canada and with several other 
Japanese labels. "Ian James, [managing director] of Mushroom 
Publishing, with whom we have a subpublishing deal, was blown 
away and will look for a local label in Australia." PowerSolo front - 
man Kim Kix says, "As one of 2,000 bands, you got to come up 
with something people will remember. It felt good to see we had 

dedicated people working with us at Ryko, so good we'd do any- 
thing to bring the house down -and we did." The band's U S. 

publicist, Ryko's Amber Haeckel, calls the band's performance 
"extraordinary" but says many journalists at the Friends Bar show 
were alt- country specialists there to see Kelly Willis. Haeckel adds, 
however, that she has received more than 70 e-mails requesting 
more information on the band since the festival. 
RATING (FROM KJELDSEN): 7/10 
"Now Ryko understands the band as we'd hoped," Kjeldsen says. "And 

we've proved America [and] PowerSolo is a match made in heaven, 
so I can't wait until the album hits U.S. stores." -Charles Ferro 

RAZORLIGHT 
FROM: London 
SXSW SHOWS: NME barbecue, Stubb's (March 14); BBC Radio 
2 showcase, Zona Rosa (16) 

TOTAL COST OF TRIP: $20,000 
PRE -SXSW GOALS: Razorlight singer Johnny Borrell is a super- 
star in the United Kingdom, where the band's sophomore set "Ra- 
zorlight" (Vertigo) is certified quadruple- platinum (1.2 million 
units). So why bother rubbing shoulders with all the wannabes in 
Austin? "We wanted to compensate for the fact that we couldn't 
get to the States at the start of the campaign," says band manager 
Roger Morton, of London -based Black Book Management. "We 
were due to support Keane on its U.S. tour in September and do 
our own headline shows, when Tom Chaplin went into rehab. We 
had to pull the trip. But SXSW gave us an opportunity to be in front 
of a huge amount of people from the U.S. industry in one go and 
get across the fact that this is a band with two consecutive million - 
sellers back home." With the album moving just 20,000 copies so 
far in the States, according to Nielsen SoundScan, Morton say s he 
was also looking to book festival slots and raise the band's profile 
in the U.S. media. 
POST -SXSW ACHIEVEMENTS: "We got lots of key TV, radio and 
festival people along to the shows," Morton says, "which will hope- 
fully bear fruit when 'America' goes to radio at the end of April." 
The band also filmed a live set for cable channel DirecTV, although 
U.S. press was hard to come by. "We did Mexican and English press 
there," bassist Carl Dalermo says, "but press in America seems like 
a hard nut to crack, at least for us." The band's profile was boosted, 
however, when celebrity journalists picked up on Borrell's romance 
with "Spider -Man" actress Kirsten Dunst, which went public in 
Austin. "That got us coverage in a lot of places that previously would 
have had no idea who Razorlight were," Morton says. 

Razorlight"s U.S. publicist Keith Hagen, VP /GM ofPFA Media, 

says he's setting up a "second wave" of U.S. press for the band. 
"Their appearance at SXSW helped us to raise interest on the 
band. Razorlight should begin seeing the benefits shortly." 
RATING (FROM MORTON): 8/10 
"It was much better than when we played in 2004 as unknowns, 
which felt a bit pointless," Dalermo says. "Then we played to 50 

people, this time it was 2,000." -Mark Sutherland 

LONELY CHINA DAY 
FROM: Beijing 
SXSW SHOW: Tag Team Records showcase, Spiró s (March 14) 

TOAL COST OF TRIP: $14,000 
PRE -SXSW GOALS: Atmospheric alternative rock band Lonely 
China Day traveled to Austin with Tag Team Records labelmates 
and compatriots the Re -TROS as part of their U.S. tour, hoping 
to raise awareness ahead of its U.S. album release "Sorrow" (out 
June 26). "Playing SXSW legitimizes labels and bands in the 
minds of international press," Tag Team label president Mathew 
Kagler says. "The showcase was a big 'coming out' party for our 
brand and Chinese indie music in general." 
POST -SXSW ACHIEVEMENTS: Kagler says SXSW brought his 
bands the most press attention of the entire tour. "All the big stuff 
came out of doing the SXSW thing. We got a massive amount of ex- 

posure that we wouldn't have had otherwise." The band received pos- 
itive reviews in The New York Times and Chicago Tribune, which 
Kagler says had an immediate impact. "Our distribution company 
[Eenie Meanie] is elated," he says. "Playing the conference made 
helping release virtually unknown Chinese bands a more realistic 
proposition for them." He also says the Times article brought offers 
from several companies, including Converse, which wants the band 
to design a limited- edition sneaker. "It's not as though contacts were 
sending mails that said, ' Because ofthe NYT article we now take this 
band seriously,' but that is definitely the fist." As a result of its SXSW 
performances, Lonely China Day is also tentatively booked for an 
early fall West Coast U.S. tour with an Eerie Meanie Records band. 
RATING (FROM KAGLER): 7/10 
"I was impressed by how free and open the festival was," Lonely 
China Day singer /guitarist Dong Pei says. "We all learned a lot 
from looking for the strengths in each band we saw perform." How- 

ever. the band and management were disappointed with a num- 
ber of last- minute day -party cancellations. "That was a huge 
bummer," Kagler says, "but since the trip was for promotional pur- 
poses, our goals were realized and then some." -Will Freeman 

Additional reporting by Tom Ferguson in London. 

APRIL 28, 2007 
I 

www.billboard.biz I 15 

www.americanradiohistory.com

www.americanradiohistory.com


EWS 
»JAPANESE MARKET DOWN IN Q1 

Physical trade deliveries of recorded music in Japan fell in vol- 
ume and value during the first quarter of 2007, according to la- 

bels body the Recording Industry Assn. of Japan. 
Shipments of music software across all physical formats totaled 

85.2 million units, down 7% from the same period in 2006. Whole- 
sale value fell 6% to 99.8 billion yen ($835.7 million). Digital fig- 
ures are not included. The RIAJ is due to issue those in late May. 

Prerecorded audio software from the RIAJ's 44 member com- 
panies in the first three months of 2007 totaled 69.2 million units, 

down 10 %, with wholesale value down 7% to 84.9 billion yen 
($710.5 million). Shipments of music DVD /video rose 9% in unit 
terms to 15.9 million units in the first quarter, although value was 
down 2% to 15 billion yen ($125.2 million). 

Overall, domestic repertoire fell 6% to 52.9 million units with 
value down 4% to 66.7 billion yen ($557.9 million). International 
repertoire dropped 21% in volume to 16.4 million units and 15% 

in value to 18.2 billion yen ($152.6 million). -Steve McClure 

»>PPL STRIKES RUSSIAN INDIE DEAL 
U.K. collecting society Phonographic Performance Ltd. has struck 
a new bilateral agreement with its Russian counterpart that will 
see British independent labels represented internationally by 
PPL receive money from the broadcast and public performance 
of their recordings in Russia for the first time. 

London -based PPL licenses recorded music on behalf of more 
than 3,500 record companies and 40,000 performers. Under 
the terms of the new deal, PPL will also collect performance roy- 

alties in the United Kingdom on behalf of Russian independents 
represented by the Russian Phonographic Assn. 

"While we are all aware of the problems associated with work- 
ing in Russia," PPL head of international Laurence Oxenbury 
says, "RPA is doing a tremendous job at driving up its collection 
levels, which have more than doubled in the last two years." 

-Andre Paine 

»SAMA FOURSOME FOR DANA 
Afro -soul singer /songwriter Simphiwe Dana was the big winner 
at the 13th annual South African Music Awards, collecting four tro- 
phies April 14 at the event in the Sun City resort /entertainment 
complex. Dana was named best female artist and her current 
Gallo Record Co. album "The One Love Movement on Bantu Biko 

Street" was album of the year. The set also topped the contem- 
porary jazz album and vocal jazz album categories. 

Another Afro -soul vocalist, Siphokazi, was a double winner, 
being named best newcomer title and having her 2006 album 
"Ubuntu Bam" (Native Rhythms Records) voted best African 
adult contemporary album. 

Sony BMG singer /songwriter Vusi Mahlasela was named best 
male artist, while Lloyd Ross, Mahlasela's producer /engineer on 

the 2006 album "Naledi Ya Tsela" (Sony BMG), took the best 
engineer award. 

A total of 43 awards were handed out, the majority based on 
the votes of a 150- strong industry panel. Technical awards were 
issued April 13, the night before the main ceremony, which was 

televised live nationally by state broadcaster SABC. 

-Diane Coetzer 

»SPEED DATING FOR U.K. INDIES 
British trade body AIM will offer independent labels the chance 
to "date" international counterparts at this year's London Call- 
ing trade fair at the Earls Court exhibition center (June 28 -29). 

The indie labels' body is sponsoring the U.K. Pavilion at the 
trade fair for the second consecutive year. Delegates registered 
at the pavilion, including independent labels, publishers and 
managers, will be able to take part in AIM- organized one -on- 
one five -minute "speed dating" meetings with companies at- 
tending from Continental Europe, North America, Australasia 
and Southeast Asia. 

AIM will also hold its annual general meeting on -site June 
28 at Earls Court. London Call- 
ing is organized by U.K. -based 
Ithaca Media. -Lars Brandie 

For 24/7 global news 

.biz and analysis, see 
billboard.biz /global. 
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HITS OF THE WEB 
Artists Flocking To NRJ Online Talent Search 

PARIS -One of Europe's 
largest independent broad- 
casting conglomerates is 
going online to find new 
music talent. 

Paris -based broadcaster NRJ 

Group's Internet division e- 

NRJ has launched a new 
streaming "talent search" serv- 
ice, NRJ Studio. It invites un- 
signed artists to create a Web 
presence through the nrjstu- 
dio.fr site, on which they can 
upload their own audio or 
video content. Registered vis- 

itors can comment and vote for 
favorite songs on a designated 
area of an artist's page. 

Sounds a bit like MySpace? 
Not according to NRJ Group 
PD Yves Malbrancke. 

"NRJ Studio is not a 

community service," Mal - 
brancke says. "Our goal is to 
unearth new talent -and to 
use NRJ's resources to give 
them exposure." 

What could make that 
goal achievable is the sheer 
scale of the NRJ operation. 
The group's top 40 network 

REVELE TON TALENT 
DOIWl TA 

NOTE 

VOTE pour la nouvelle revelation 
NRJ! 

NRJ is the most listened -to 
network in France, accord- 
ing to ratings company 
Mediamétrie. 

The broadcaster has three 
other French networks, plus 
stations under the NRJ ban- 
ner in 12 European countries. 

In France, it also has two 
digital /cable /satellite music 
TV channels and its own mo- 
bile virtual network operator, 
NRJ Mobile, with a claimed 
390,000 subscribers. 

In addition, the group has 
its own label, through which it 
issues compilation albums in 

conjunction with various la- 

bels and distributors. 
Malbrancke says a team of 

three NRJ music program- 
mers in Paris will listen to 
"every new song posted" on 
NRJ Studio. The most prom- 
ising new talent will be iden- 
tified by combining the 
programmers' instincts for 
hit music with popularity 
monitored through site visi- 
tors' votes. 

A 40- strong NRJ Studio 

playlist will then be drawn up 
weekly to feed a Web radio 
station launching shortly on 
nrjstudio.fr and the French 
NRJ station's nrj.fr site. 

Malbrancke says that if a 

buzz builds on a song, NRJ 
has a wide range of options 
for further exposure. 

For acts that upload videos 
there is now a weekly "NRJ 
Studio" on the group's music 
TV channel NRJ 12. Mal - 
brancke suggests that some 

117 Publisher's Place 
SUSAN BUTLER sbutler @billboard.com 

Publisher Price 
Competition 
Are Promotional 
Deals Fair? 

A mysterious envelope landed 
in my mailbox recently. Inside 
was a major publisher's limited - 
time offer to license songs for 
use on TV and in films at dis- 
counted prices. The indie pub- 
lisher who sent me the 
document was quite angry 
about this promotion, and I 

wondered why. 

After all, there are literally 
millions of songs that could 
potentially be used for TV 
programs and movies. The 
competition is tough for any 
publisher to clinch a synch li- 
cense. But perhaps we should 
explore both sides, so that 
publishers -big and small - 
can better understand the 

current marketplace. The 
indie requested its name not 
be disclosed. Names and 
prices in the document are 
also being withheld. 

"In the old days, a license for 
TV had one cost and for home 
video another cost," the indie 
says. When TV shows were 
made 10 -15 years ago, the stu- 
dios didn't license the songs 
for use in any media other than 
TV and sometimes home 
video. Even two years ago they 

weren't clearing rights of other 
media, the indie adds. 

More recently, major stu- 
dios realized the uses for old 
TV shows and began clearing 
new media rights. So publish- 
ers have been receiving fees 
for use with new technologies, 
typically in the range of 
$3,000 -$10,000. 

From the indie's perspec- 
tive, one ofthe most troubling 
aspects of the major's offer is 
that the prices start with half 

.. 
`It establishes a lower bar. 
We're no longer competing 
against fair market value.' 

-AN INDIE PUBLISHER 

of the market rate for TV and 
home video rights, but also in- 

clude rights to use the music 
for all future technology. 

The promotion offers spe- 
cific fees for a variety of TV 
uses: all media including In- 
ternet distribution and wire- 
less devices; all TV including 
the Internet; and all TV exclud- 
ing the Internet. For film, the 
promotion offers rights for 
background vocal use at rates 
that vary depending on the 
film's budget. It also offers a 

variety ofoptions at specific ad- 
ditional prices, like rights in 
perpetuity or rights for a lim- 
ited time period. 

"It hurts the overall [pub- 
lishing] business because it es- 

tablishes, overall, a lower bar," 
the indie says. "It erodes the 
value of music. We're no 
longer competing against fair 
market value." 

To meet the competition, 
other publishers would have 
to offer these "fire -sale prices" 
to land a synch license, the 
indie says. While publishers 
who hold rights in the gems 
ofthe music world could cer- 
tainly refuse to discount fees 
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videos could even break into 
regular programming slots on 
NRJ 12 or sister channel NRJ 

Hits. In "rare cases," he says 
tracks could also air on the NRJ 

station itself, despite the artists 
not having a label deal. 

Although keen to empha- 
size that the company sees 
NRJ Studio simply as a con- 
duit for new talent, Mal - 
brancke says the group will 
"also help artists find a record 
deal with a major label." 

NRJ would not own rights 
to the uploads, although Mal - 

brancke adds that, long term, 
its NRJ Music imprint could 
become involved in an 
artist's recording career 
through co- production or 
licensing deals. 

He adds that more than 
2,400 projects were posted 
within the first three weeks 
of NRJ Studio's Feb. 26 
launch; 150 more are being 
added daily. 

French labels have cau- 
tiously welcomed the project. 

"We are fine with such ini- 
tiatives," Sony BMG France 
media and communications 
director Nathalie Vivier says. 
"This is just another re- 
source to discover music - 
there has been a TV era, now 

we have entered the Internet 
era, and mobile is already on 
its way." 

Warner Music France new - 
media director Julie Demarigny 
suggests that incorporating 
users' votes should balance the 
top 40 leanings of the NRJ radio 
programmers when selecting 
talent. "It's the community that 
legitimizes artists," she says. 

Warner Music France and 
Sony BMG France recently 
signed artists after French In- 

ternet users discovered them 
through blogs or YouTube- 
type services. 

In May, Warner will release 
R&B singer Kenza Farah's 
debut album, "Trésor Du 13," 

after the singer had two self - 
produced songs streamed 
more than 1 million times 
each from her blog. 

And Sony BMG says it has 
shipped more than 500,000 
copies (physical and down- 
loads) of rap artist Kamini s 

single "Marly- Gomont" since 
its Nov. 13 release. Kamini was 
signed after the song attracted 
huge attention on YouTube 
and similar leading French 
service Dailymotion. "Market- 
ing is almost done by itself 
with Internet -born acts," 
Vivier says. 

for those songs, this type of 
promotion could force all 
other songs to be licensed at 
substantially lower prices to 
stay in the game. 

That might be OK if the 
"product" was, well, a product. 
But this type of promotion can 
really hurt songwriters as well, 
the indie argues. 

While the major publisher 
may pull in more revenue in 
the short term by licensing, say, 

three times the number of 
songs from its catalog during 
that promotion period than it 
normally would, not all those 
songs were written by the same 
songwriter. So each songwriter 
would be receiving roughly half 
of what he or she would other- 
wise receive, the indie says. 

As for those songwriters 
who have the contractual right 
to approve any synch licenses, 
the indie notes that most song- 
writers and their managers are 
"not sophisticated enough to 

realize the prices commanded 
for their work are submarket 
and to build that into their de- 
cision." They should be told, 
the indie says. 

On the other hand, everyone 

clearing rights for T TV and mo- 
tion picture producers are under 
tight deadlines. Since they don't 
require negotiation, deals like 
this can make a particular song 
catalog very attractive. Though 
major publishers contacted 
didn't respond by press time, 
most would likely argue that in- 
creasing their overall revenue 
helps them offer better services 
for all their songwriters. 

Also, there are likely few 
publishing deals where a song- 
writer has held onto an uncon- 
ditional right to reject a synch 
license. More often, songwrit- 
ers retain the right to reject a 

synch license only for a few rea- 

sons stated in the contract, for 
example, if the film includes 
excessive violence. Giving a 

songwriter the contractual 
right to approve prices could 
get complicated, especially 
since the songwriter wouldn't 
know market prices. 

The issue is sure to spark dis- 

cussion at indie publisher groups, 
if only to address new ways to 
compete in today's market. 

For 24/7 publishing 
bZ news and analysis, see 

billboard.biz /publishing. 
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r In e eens 
Mandy Moore's User -Veneration Video 

There is something to be said for a for- 
mer teen pop star who has not lost her 
mind or shaved her head. Enter Mandy 
Moore, who is staying connected with 
her younger fans -and one step ahead 
of the user -generated content curve - 
via a new partnership with Photobucket. 

Moore's new single, "Extraordinary" 
(from the album "Wild Hope," due June 

19 via Firm Music), forms the center- 
piece of a new promotion on the photo - 
and video -sharing Web site. High school 

students have the opportunity to cre- 
ate a video mash -up for the song, inter- 
twining their own personal content and 
images, videoclips and music from 
Moore. Photobucket will then deliver 
completed "Extraordinary" videos to 
high school social networking site 
MyYearbook.com, where users will vote 
for their favorites. (The company was 

unavailable for comment.) 
Following the contest's April 30 

cutoff date, Moore will select a win- 
ner and perform at his or her high 
school graduation. 

For Moore, the partnership offers her 

a way to reach out to high schools and 
be a part of something that involves 
music. Additionally, a contest like this 
fosters creativity- something Moore 
encourages and supports. 

After all, she opted to sign with the 
EMI -distributed Firm Music after part- 
ing ways with Epic, which released her 
first four albums. A subsequent deal 
with Sire dissolved without any music 
being released. 

"People are discovering music on My- 
Space, they're watching videos on 
YouTube," she told Billboard earlier this 
year. "I don't think you need that whole 
big machine behind you." 

While "Wild Hope" is 

a definite departure from 
what most people might 
expect from a Moore 
album, the artist's man- 
ager, Jon Leshay of the 
Firm Management, says 

it is still first and foremost 
a pop record. "Mandy 
would never want to leave young fans 
behind," he says. "To be a part of kids' 
lives in high school is something that she 

is still excited about doing." 
"In today's multiplatform and multi- 

channel world, [artists] must try harder 
to connect and engage with younger 
consumers, which is where sites like 
Photobucket and MyYearbook come 
into play," says Tina Wells, CEO of teen 
marketing /consulting firm Buzz Mar- 
keting Group. 

For some high school students, 

_W 

Z.'S YOUR SCHOOL EXTRAORDINARY? $ r 11YM MANDY MOORE has partnered with Photobuc <et. 

who first discovered 
Moore while in jun- 
ior high or even ele- 
mentary school, the 

artist remains as relevant as ever. 
"She was very popular during that 

whole Britney [Spears] and Christina 
[Aguilera] pop scene a few years ago," 
says Huda Farunia, a senior at Lake- 
wood High School in Lakewood, Ohio, 
a suburb of Cleveland. "But she moved 
away from that. She's become more 
unique [and] less poppy. Me and my 
friends like her more now." 

But Samantha French, a ninth grader 
at Bard High School & Early College in 

New York, thinks differently. "Nobody 

really talks about Moore;' she says. "If 
my friends and I watch 'The Princess Di- 

aries,' then we talk about her Otherwise, 

not a word." 
Still, Wells believes there is some- 

thing to be said for an artist who can 

grow beyond the teen -pop stereotype 
and reach new fans. "Mandy has come 
into her own without drinking some Hol- 
lywood formula drink," Wells says. "She 
looks fresh -not used up. She makes 
movies with Diane Keaton. She dis- 
cusses her depression. She's a star, yet 
she remains more like you and me " 

For24/7 brandirg 
bZ news and a ial orsi <_, see 

billboard.biz/brarxiiig 
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LITTLE STEVEN'S UNDERGROUND RAGE 

Neil Aspinall, lifelong friend of the Beatles 
and CEO of their company Apple Corps, has 
left the job. He really has been the "fifth" Bea - 
tle for 40 years, supervising all aspects of their 
music, merchandise and licensing -and he 
goes back further than that. 

Born in North Wales and growing up in Liv- 

erpool, Aspinall was Paul McCartney's class- 
mate at the Liverpool Institute grammar school. 
George Harrison was one year below them. 

Aspinall became their road manager /driver/ 
roadie, recruited by Pete Best, whose mother 
he happened to be having an affair with. When 
the band replaced Best with Ringo Starr, he 
wanted to quit out of loyalty to his friend, but 
Best talked him into staying. Eventually, he'd 
become their personal assistant. 

In Aspinall's case, PA duties meant finding 
photos for the "Sgt. Pepper's" cover, playing 

tamboura on "Within You Without You," hang- 
ing out all night with the Beatles and making 
sure they got home safely after recording ses- 
sions. After manager Brian Epstein's death, 
Aspinall reluctantly temporarily took over ad- 
ministrating their affairs until they could find 
somebody "more qualified." They never did. 

Aspinall had the vision to trademark "Apple" 

worldwide, so when Apple Computer stole the 
name, he sued the company. His genius was 
keeping the commerce going, keeping the name 
alive for new generations, while being careful 
not to overexpose the precious catalog. "Live at 
the BBC" was live, "The Beatles Anthology" was 
demos and outtakes, "LOVE" bits and pieces. 
Only the "One" album used the actual catalog. 
And it wound up one of the biggest albums in 
the past 20 years. 

See you on the radio. 

C,C)OI_ES 1 GARAGE SONGS 

THIS 1 
SONG 
N THE 

WORLD HERO OF NINETEEN EIGHTY THREE 
IS WEEK TeendCide 

2 
3 

WEAPON OF CHOICE 
Sony 

MY HEART IS BEATING 
Norton 

PEACHFUZZ 

BLACK REBEL MOTORCYCLE CLUB 

MARY WEISS 

4 
5 
6 
7 

FREE AND FREAKY 
Virgin 

THE STOOGES 

DANCING ON THE LIP OF A VOLCANO NEW YORK DOLLS 
Roadrunner 

IN THE MODERN WORLD 
Adeline 

OPEN EYES 
Simian 

8 

JESSE MALIN 

THE APPLES IN STEREO 

BECAUSE I'M AWESOME 
Olde Haat 

THE DOLLYROTS 

9 RUBY 
Universal 

KAISER CHIEFS 

10 INTERVENTION 
Merge 

ARCADE FIRE 

(X)() I_ E Sl' GARAGE A I_ 13 lJ IVI S 

1 
THE WEIRDNESS 
Virgin 

THE STOOGES 

2 
3 

ROCK AND ROLL BACKLASH 
Wicked Cool 

STATE OF EMERGENCY 
Adeline 

THE WOGGLES 

THE LIVING END 

4 CBGB FOREVER 
CBGB 

VARIOUS ARTISTS 

5 
ONE DAY IT WILL PLEASE US 
TO REMEMBER EVEN THIS 
Roadrunner 

NEW YORK DOLLS 

6 NEW MAGNETIC WONDER 
Simian 

7 GLITTER IN THE GUTTER 
Adeline 

THE APPLES IN STEREO 

JESSE MALIN 

8 DANGEROUS GAME 
Norton 

9 JOE MEEK 
Castle 

10 

MARY WEISS 

BECAUSE I'M AWESOME 
Blackheart 

THE EP COLLECTION 

THE DOLYROTS 

L the Steven's Underground Garage column is produced exclusively for Billboard. For more information go to 
UNDERGROUNDGARAGE.COM. The opinions expressed are his own, and not necessarily those of the magazine. 
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Label Me Not 
Au Revoir Simone Goes An Increasingly Common Route 

The first time Au Revoir Simone was ap- 
proached by a label, it didn't matter that the 
imprint was based in Japan. The keyboard trio 
was happy for the interest. 

But as the Brooklyn, N.Y. -based band saw 
its Internet profile increase and honed its DIY 

chops, the idea of being on a label lost a little 
of its appeal. The act's Erika Forster says that 
the tools at a band's disposal today are sup- 
planting some of what a label can offer, even 
for a band that hasn't sold much more than 
1,000 units in the United States, according to 

traditional label arrangement, Redeye group 
marketingdirector Josh Wittman sees such 
a route becoming more common for artists 
without a proven sales history. 

"When we couldn't get them on the terms 
we wanted to get them, we still knew there'd 
be an engine behind this record," Wittman 
says, pointing to the act's booking deal with 
the Kork Agency and its hiring of Presshere 
for publicity. "In today's market there are so 
many indies out there, but aren't a whole lot 
of label jobs. But there are a whole lot of peo- 

ple who still want to participate in the 
music industry. There's tons of radio 
indie promoters and tons of indie 
publicists -you can find someone to 
do everything." 

"The Bird of Music" sees Au Revoir 
Simone enveloping its simple pop 
structures with greater psychedelic tex- 

tures and has already sold close to 400 
copies via iTunes. The fact that the 
band has a separate deal in place for 
its digital distribution was almost a 

deal breaker for Redeye, as Au Revoir 
Simone is a band that has received 
plenty of blog love. 

"That in itself is a bummer," 
Wittman says. "That's going to have a 

big impact. This is a primed -for- 
digital release. It's rare that we'll only 
do a physical deal. I know other dis- 
tributors may say, 'Give us the digital 
or get out,' but we don't take it to that 
extreme. Yet that is the way the indus- 
try is going. Amazon, Insound and 
Other Music sell physical and digital, 
and they're not going to want to be 
dealing with multiple distributors to 
coordinate both products." 

Yet Wittman was enough of a fan of 
the record to work with the band regard- 

less, and he notes that its connection to Moshi 
Moshi will help the band's hip factor, especially 
when it comes to getting the band on retail 
shelves. For her part, Forster, who only recently 
quit her gig as a textile designer, isn't ruling 
out a more traditional label deal in the future, 
but as the act is about to embark on a tour with 
Peter Bjorn and John, she admits to being 
vague on what a label could bring to the table 
at this point. 

"Because we've just been doing the best 
we can as we go, sometimes I feel like there's 
stuff that we don't know about that we should 
be doing," she says. "That's probably the role 
a label can play. We don't have a lot of money, 
and it is hard when it comes to touring. A 

lot of labels may give their bands a vehicle, 
and maybe some money, and those are things 
we don't have, so that might be the reason 
to join up with someone. We don't have a 

trust fund." 

Nielsen SoundScan. 
"Before CD burners and all that stuff be- 

came accessible, you needed a label to man- 
ufacture and have some kind of product," she 
says. "It must have been such an amazing 
feeling to be in a band and see your album 
come out. But now, you can just burn it, and 
I can print out our CDs at home, so it's not 
quite as exciting." 

Au Revoir Simone will self -release its soph- 
omore album, "The Bird of Music," May 15 

in the United States. The act has a deal with 
Haw River, N.C. -based Redeye Distribution 
to handle its physical product and is working 
with San Francisco -based the Orchard for dig- 
ital distribution. In the United Kingdom, the 
act is signed to Moshi Moshi (Bloc Party, 
Hot Chip). 

Redeye, which has an in -house label in Yep 

Roc, pursued Au Revoir Simone for a label 
deal, but the act was not interested. While 
such established acts as Simply Red or such 
in- demand buzz bands as Clap Your Hands 
Say Yeah have managed to thrive without a 

For 24/7 indie news 

.biz and analysis, see 
billboard.biz /indies. 
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GAMING BY ANTONY BRUNO 

Get In The Game 
Music Biz Wakes Up To Music -Based Game Boom 

Kerstin Murphy won't be quit- 
ting her day job. 

Microphone in hand, she 
tries her best to belt out a 

karaoke rendition of Hooba- 
stank's "The Reason" while 
her friends at a dinner party 
in Denver cringe in glee at 
the cheesy lyrics and her un- 
successful efforts to hit the 
high notes. 

"OK, your turn," she says de- 

fiantly, handing the mic to her 
fiancé once the song is over. 

The group is playing "Sing- 
Star Pop," a karaoke game 
from Sony's PlayStation divi- 
sion through which players 
can score points by hitting the 
right notes, at the right time, 
while singing along to one of 
36 songs -complete with 
music videos. 

"SingStar Pop" is just the 
latest release in the music -cen- 
tric videogame genre, a fad 
currently at the height of its 
popularity. And the music in- 
dustry is taking notice. 

"We've always had a lot of 
enthusiasm for the category, 
and are seeing it rightfully get- 
ting its due in this market," 
says George White, senior VP 

of strategy and product devel- 
opment at Warner Music 
Group (WMG). "It's the begin- 

ping of this being a channel for 
the distribution of music and 
an important one. It's one of 
the few place we've seen in the 
sweet spot of what consumers 
want to do with music today, 
which is interact with it." 

Since the original "PaRappa 
the Rapper" in Japan, music - 
based games have carved out 
a unique niche in the video - 
game industry. But until lately, 

the genre has not enjoyed 
mainstream success. 

"Guitar Hero" changed 
everything. Created by pio- 
neering music game devel- 
oper Harmonix, "Guitar 
Hero" was published by the 
unknown Red Octane with 
virtually no budget for mar- 
keting or music licensing, and 
required a custom game con- 
troller shaped like a guitar 
that resulted in a bulky, expen- 
sive package. 

"Any rational analysis told 
us there was no way this game 
could be successful," says Alex 
Rigopulos, co- founder and 
CEO of Harmonix. 

Yet "Guitar Hero" has sold 
more than 1 million units 
since its November 2005 
launch, considered a massive 
hit for a music -based game 
The November 2006 sequel 

CARRY 
THE 
LOAD 
For those who want 
to transfer their CD 

collection to an iPod but don't want to rip it onto a 

computer first, the iLoad has been introduced to 
handle the task. Insert your CD into the shoebox -sized 
device and it will rip the tracks right into your iPod, 
along with all album and track information. 

The iLoad can also be used to delete songs from an 

iPod and can be hooked up to speakers through its 
output jack. It can transfer music from one iPod to 
another, and back up music files by attaching an 

external hard drive. The company plans to add a DVD- 
to-iPod transfer capability soon. 

The iLoad is available at iload.com for $300. 
- Antony Bruno 

Take me out 
stay 

Screen shots from `SingStar Pop' 

"Guitar Hero II," has done 
even better, with 2 million 
sales so far. The bundled pack- 
age of both games was the fifth 
best- selling game of 2006 
across all platforms, accord- 
ing to NPD data. 

The "Guitar Hero" phe- 
nomenon shows that a well - 
developed music game 
featuring mainstream songs 
could have a mass -market ap- 
peal, and the music industry 
wants in. 

Of particular interest is the 
new generation of game con- 
soles, which through their In- 
ternet access capabilities and 
downloadable content serv- 
ices will allow garners to buy 
new songs to add to these 
music games. 

"It becomes much more in- 
teresting when you're not tied 
down to the 20 songs selected 
for you by the developer and 
instead you have a library to 
choose from," WMG's White 
says. "That's going to be the 
fundamental transforma- 
tional thing." 

Already, the Xbox 360 ver- 
sion of "Guitar Hero II" allows 
users to buy and download 
three -track bundles of new 
songs for the game. The up- 
coming PlayStation 3 version 
of "SingStar Pop" will launch 
this fall with an online library 
of hundreds of tracks called 
the SingStore, where garners 
can buy and download the 
music of their choice. 

But there are already con- 
cerns over how this capability 
will be executed. Take the "Gui- 
tar Hero II" downloads for the 
Xbox 360. Each three -song 
bundle costs $6.25, and con- 
sists of the same songs that ap- 

peared in the original "Guitar 
Hero." (For example, one of 
them has Queen's "Killer 
Queen," the Donnas' "Take It 
Off" and the Edgar Winter 
Group's "Frankenstein. ") It 
would cost $90 to purchase the 
entire soundtrack in this fash- 
ion, whereas one could just 

buy the older game for $20 and 
get the same songs. 

There are also concerns 
over what kind of music will 
be available. Labels are already 
working with game develop- 
ers to place their "high prior- 
ity" artists in these games, but 
the developers still have ulti- 
mate control over the sound- 
track. Gamers stress that 
labels should remain as hands 
off in the future. 

"Music and games has a real 
potential to go wrong," says Jeff 
Gerstmann, editorial director 
for game community Game - 
Spot. "These games could be 
awesome if they go out and get 

the right music. Or they could 
turn it into some filthy market- 
ing machine where they're 
shoving bands that no one 
cares about on you." 

These concerns aside, the 
genre of music games is 
marching forward. Like "Sing- 
Star Pop," and the upcoming 
"Rock Band" from Harmonix/ 
MTV, these games are now in- 

corporating original masters, 
not karaoke cover versions of 
songs, adding a greater level 
of authenticity. The connec- 
tivity and processing power of 
the new consoles are creating 
new possibilities in terms of 
game play. 

And real money is being 
dedicated to the genre. Activi- 
sion has since bought Red Oc- 

tane for $99 million, and MTV 

acquired Harmonix for $175 
million, giving both the re- 
sources needed to develop 
even more sophisticated 
music -based games. 

"As hugely successful as 
'Guitar Hero' has been, it's 
just the beginning of what this 
genre is going to become," 
Harmonix's Rigopulos says. 
"We've now got the creative 
freedom and the resources to 
make the games we've been 
dreaming of making." 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz /digital. 

BITS & I3RII_l'S 
DOWNLOADS CLIMB 
UPWARD 
Market research firm In -Stat 
reports that online sales of 
digital music represented 
6% of the worldwide music 
market in 2006, up from 4% 

in 2005. By 2011, the firm 
expects online sales to rep- 
resent 26% of all music pur- 
chased worldwide. 

Ir terms of activity, 74% 

of those responding to its 
recent survey downloaded 
music in 2006, up from 
48% the previous year. 

DANCING MACHINE 
Warner Music Group an- 
nounced a partnership with 
Acclaim Games to develop an 

Internet -based dance game 

called DANCE! Online. The 

free PC game allows users to 
create custom avatars that 
dance with up to six other 
players in a virtual environ- 
men:. Players can control 
their characters' movements 
via a dance pad connected to 

their computer -essentially 
performing the moves in real 

life -or simply using the com- 

puter keyboard. 
WMG is providing music 

licensing and artist appear- 
ances to the service. The first 

is Atlantic Records artist 
Cupid, who will appear in the 

game performing his single 
"Cupid Shuffle." DANCE! On- 

line is available now in beta 
mode, with a full launch ex- 

pected later this year. 

GOOMBAH 
BOOMBASTIC 
Music recommendation serv- 

ice Goombah has launched 
a new streaming radio 
outlet called Radio Free 
Goombah. The new service 
allows users to download 
and keep free music from a 

catalog of select tracks, 
generally organized into a 

variety of set playlists. These 

playlists can be downloaded 
and then embedded into 
blog posts, Web pages or 
e- mailed to others. 

The company also has 

added to its library through 
a deal with the Indepen- 
dent Online Distribution Al- 
liance, adding more than 
20,000 tracks from 3,000 
member labels to the serv- 
ice. Other labels and dis- 
tributing contributing to 
the Goombah service in- 
clude the Orchard, Adrena- 
line Music, Iris Distribution 
and Indie 911. 
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CUPID'S CHOKEHOLD 
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CANDY SHOP 
50 CENT FEATURING OLIVIA 

BECAUSE I GOT HIGH 
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THIE I3ILLI3OARI) BY MITCHELL PETERS 
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Paul 
Tollett 
Coachella is doing just fine, thank 
you. Now, its founder is branching 
out into country, with Stagecoach. 
He talks about these and his other 
touring projects with Billboard. 

Paul Tollett has always been a concert promoter with vision. After taking an $800,000 hit on the inaugural 
Coachella Valley Music and Arts Festival in 1999, the president of Los Angeles -based Goldenvoice never lost 
hope. "It seemed like $8 million, but even though I lost all that money, I knew we did something great," 41 -year- 
old Tollett says from his office in AEG Live headquarters. 

The financial loss forced Tollett and his business partner Rick Van Santen (who, in 2004, died from compli- 
cations of the flu) to sell Goldenvoice to Anschutz Entertainment Group in 2001. Now, Tollett's vision for 
Coachella has paid off. For the first time in its eight -year history, the festival has sold out far in advance and ex- 
panded to three days, with headliners Rage Against the Machine, Red Hot Chili Peppers and Björk. Golden - 
voice will also produce the inaugural Stagecoach country music festival, set for May 5 -6 at Indio, Calif.'s Em- 
pire Polo Field (also home to Coachella). 

While overseeing Goldenvoice's 20- person staff that helps organize more than 300 shows per year through- 
out California, Nevada, Arizona, Alaska and Hawaii, Tollett also assists AEG Live with the New Orleans Jazz and 
Heritage Festival and Seattle's Bumbershoot festival, among others. Goldenvoice also recently announced the 
launch of Art Show, a national alternative touring division to be headed by industry vet Elyse Rogers. 

Though Coachella and Stagecoach are right around the corner, Tollett found time to sit down with Billboard 
to discuss, among other things, the two music festivals and Goldenvoice's entrance into the national touring game. 

What was the first show you 
booked? 
My brother and I booked a ska 
band, a mod band and a punk band 
at a restaurant in Pomona [Calif.] 
in November of 1982. I did that for 
a couple years before meeting Gary 
Tovar, who used to own Golden - 
voice. We hit it off, and I started 
working with him out of a living 
room. I booked shows and passed 
out fliers. 

Do you have any regrets about 
selling Goldenvoice? 
I never wanted to own Golden - 
voice. I enjoyed working for Gary. 
Those were some of the best times. 
When Rick [Van Santen] and I took 
over, it was hard. We never ran 
businesses, and I didn't enjoy that 
end of it. I wanted to promote con- 
certs. It's always great to say you're 
in charge, but I found the creative 
side of things to be more fulfilling. 

Since selling the company to 
AEG, have you been able to 
keep your independence? 
[AEG] basically lets us do anything 
we want. They watched us strug- 
gle [with] Coachella when we did 
it with them the second year and 

didn't make money. They were pa- 
tient. I told them the problem 
could be solved with sponsors, but 
asked them to trust me to take it 
another route by keeping sponsor- 
ship down. I wanted the festival to 
remain pure. And they said, 
"Cool." It was amazing to get that 
response from a company with so 
many sponsorship connections. 

Coachella has played host to a 

number of reunited acts that 
rarely tour, including the Pix- 
ies, Rage Against the Machine, 
the Stooges, Kraftwerk, and the 
Jesus and Mary Chain. How did 
you get those bands? 
I feel bad divulging this, but when 
you're talking to a band, you can't 
lead off with money. You'll be shot 
down almost every time. They 
know what kind of money they can 
get. You have to approach them 
with why they should get back to- 
gether. We'll say, "There are thou- 
sands of people wanting to see you. 
You're still relevant, and you're the 
third most -asked -for band on the 
Coachella message board." I've 
had bands, including one this year 
that I won't name, confirmed be- 
fore we even talked money. 

Were you surprised that this 
year's Coachella sold out in 
advance? 
We weren't even prepared for it. 
We have this system of putting it 
on sale, then handing out fliers 
and putting up posters. And when 
it sold out, we didn't know what to 
do with the month we typically use 
for promotion. So we've used the 
time to focus more on Stagecoach. 

How did Stagecoach come 
together? 
I had seen a small country show at 
Empire Polo Field in the '90s. It 
seemed like a fun local event. 
There were rumors last year that 
the polo fields were going to be 
sold, so I talked to the owners and 
said, "If I commit to two big festi- 
vals, will that be enough incentive 
for you to not develop for now ?" 

They said, "Yes," so we developed 
the country idea. 

Did AEG Live assist in booking 
talent? 
I went to Louis Messina [senior 
VP of the Messina Group /AEG 
Live] and Steve Moore [senior VP 
of AEG Live Nashville] and told 
them I needed their help. They 

took me to Nashville and intro- 
duced me to all the agents there, 
some of which I already knew 
from different rock things. I 

pitched the idea, saying we wanted 
to do a country festival with a few 
elements from Coachella. And 
they were cool with it. Louis 
helped get Kenny Chesney and 
George Strait as headliners. 

What tactics have you used to 
promote Stagecoach? 
For the marketing, I hired Bonnie 
Marquez, who worked at country 
KZLA Los Angeles. When we an- 
nounced the show, KZLA went out 
of business. I thought, "OK, I 

guess we're doing a show without 
a country radio station." But it was 
great timing to hire Bonnie be- 
cause she's so dialed in with all the 
country people. And recently, we 
gathered all the country radio sta- 
tion folks in the Western region 
and did a walk- through at the 
Stagecoach site. It gave us a chance 
to explain what the show is. Now 
they understand and can go to the 
listener and tell them about it. 
There's also a new country station 
[KKGO] that recently popped up 
in L.A., so that's good news. 

In general, do you think U.S. 
festivals hold a candle to Eu- 
ropean festivals? 
Europe still has us all beat, but 
that's OK. We've got our thing and 
they have theirs. I love the festi- 
vals over there. Glastonbury is still 
my favorite, mud and all. 

Art Show recently made its 
debut with the current My 
Chemical Romance tour. What's 
the plan beyond that? 
You'd have to ask Elyse -she's the 
vision. But we want to start work- 
ing with bands early and stay with 
them forever. We're not calling 
hundreds of bands trying to pro- 
mote their tours. 

What other projects are you 
working on? 
I recently got back from London to 
see the 02 arena, which is a couple 
months away from opening. I'm 
helping out a bit by telling bands 
over here about the venue. AEG has 
a lot of things for me to do right 
now besides the festivals. And while 
I'd never want to walk away from 
Coachella because I love it so much, 
I think we have it built to where it 
can run without me. 

I feel bad divulging this, but when you're 
talking to a band, you can't lead off with 

money. You'll be shot down almost every time. 
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SOp aOmore Jump MAROONS IS BACK, 
TO RADIO'S WARM EMBRACE. 
IT WASN'T ALWAYS THIS EASY 

BY SUSAN VISA KOWITZ 
PHOTOGRAPH BY WENDY SUE LAMM 

Ma_oon5 sure knows how to make an entrance. Or in this case, 
a re- entrance. ¶ More than two years after its last single 

appeared, the band has returned with what appears to be a bona 
fide out -of- the -gate smash called "Makes Me Wonder," which 

debuted on the Mainstream Top 40 and Adult Top 40 charts at 
Nos. 34 and 21, respectively. By the week ending April 15. 

the song was .n the tcp 10 at Adult Top 43, and tock the 
Most Ircreased Plays trophy for a third straight week on the 

mainstream list, rising 20 -1L on the chart. »> 
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"Makes Me Wonder " -a rhythmic -oriented, late -'70s- [ T 
vibed track -is just the third song this decade to reach j 
the Adult Top 40 chart's top 15 in two weeks or less. It's 
a promising start for the band's second album, "It Won't 
Be Soon Before Too Long," due May 22. 

But as James Diener, president /CEO of the band's 
new label home, A &M /Octone (see story, below), is quick 
to point out, "Everything the band has lining up for it 
now, it's earned." 

Indeed, it's worth considering how long it took to get 
the first single from "Songs About Jane," the band's last 
album and first under the Maroon5 moniker, to make 
an impact at radio. 

Almost seven months, to be precise: "Songs" was 
released June 25, 2002, on Octone Records and first 
single "Harder to Breathe" debuted Jan. 18, 2003, on 
the Modern Rock chart, peaking at No. 31 about a 

month later. 
"Everything happened for them gradually," A &M /Oc- 

tone executive VP /head of promotions Ben Berkman 
says. "Maroon5 didn't become stars overnight." 

In fact, the campaign for "Songs" lasted an unusu- 
ally protracted four years, stretching through summer 
2005. Throughout the process, the band endured a gru- 
eling global schedule of radio tours, promo events and 
regular gigging, sometimes cramming more than 250 
shows into a year. 

The work was necessary. "Songs" had first -week sales 
of less than 2,000 copies, according to Nielsen Sound - 
Scan. It would take almost two years, and lots more trav- 
eling, for it to pass the 1 million -unit mark. 

In The Beginning 
It took nearly a decade for the band to even become Ma- 

roon5. In the early '90s, Adam Levine, Jesse Carmichael 
and Michael "Mickey" Madden made friends in their 
hometown of Brentwood, Calif., at the private Brent- 
wood School. 

Hooking up with Ryan Dusick- another, slightly 
older schoolmate -in 1994, they formed a grunge -in- 
fluenced alternative rock band known as Kara's Flow- 
ers. The group signed to Reprise Records and released 
the album "The Fourth World" in 1997. 

The Reprise effort went nowhere, Kara's Flowers was 

under- 
stand 
why 
critics 
don't 
like us 
We make 
accessible 
pop 
music, 
and girls 
like us.' 

-ADAM LEVINE 

dropped, and the band members soon went their 
(mostly) separate ways, uncertain about what the future 
might hold. 

Levine and Carmichael tried to make a go of it study- 
ing on the East Coast. College degrees didn't exactly pan 
out, but a new appreciation for hip -hop, soul, gospel 
and R &B inspired a reunion with their former band - 
mates in Los Angeles. 

After the addition of Lincoln, Neb., transplant James 
Valentine to the lineup in 2000 and a name change, the 
newly anointed Maroon5 was granted a second chance, 
by an upstart label known as Octone Records. 

The band was already at year seven when it cut "Songs 
About Jane" in 2001. And that's when the real work 
began. From the time "Songs" hit stores in June 2002, 
Maroon5 was on the move. 

"Initially, I spent a year and a half on the road riding 
around in a van bringing them to radio," Berkman says. 
"We still laugh about how much that sucked." 

But the effort did help spread the gospel. 
While getting "Harder to Breathe" to click at modern 

rock took time, it laid the groundwork for smoother and 
greater success at adult top 40, where the song finally 
peaked in the top 20 in July 2003. In between, the band 
worked its way into The Billboard 200 for the first time, 
entering that chart the week ending May 31, 2003. 

Finally it was on to mainstream top 40, where it 
cracked the top five in October 2003. 

Diener thinks it was just this kind of slow build that 
made all the difference in the band's ultimate success. 

"When a career develops over many, many months 
and no opportunity is too big to pass up, what happens 
is that everyone involved -the manager, the label and 
the artist- everyone is conditioned for real hard work." 

It wasn't until the band's second single, the now -clas- 
sic "This Love," that the band's momentum settled into 
a groove. In the spring of 2004, the track became the 
band's first No. 1 single (on the Adult Top 40 chart) and 
the album crossed the million -sales threshold. 

The traveling continued apace, and as the band be- 
came superstars at home, ever greater attention was 
turned to the international market. 

"That's really why the `Songs About Jane' cycle lasted 
four years," A &M /Octone GM David Boxenbaum says. 

"We didn't start rolling them out overseas until they 
were gold in the U.S., and so there was some lag time 
between their success at home and their success abroad. 
Essentially, we had to catch everyone else up." 

By summer 2004, third single "She Will Be Loved" 
proved itself another No. 1 smash in the United States 
and the band surpassed 2 million in sales. 

From that point forward, Maroon5 was a bona fide 
juggernaut, hitting the 3 million mark in December 
2004 and then 4 million in July 2005. Total domestic 
sales of "Songs" stand at 4.3 million copies. According 

James Diener A &M /OCTONE PRESIDENT /G' 
In February, Octone Records entered a joint venture with Interscope Geffen A &M (IGA) that 
begat a new label called A &M /Octone. The partnership was the result of a multilayered trans- 
action that brought the formerly Sony BMG- affiliated Octone into the Universal Music Group 
(UMG) fold. James Diener, who founded Octone in 2000 and now leads A &M /Octone as its 
president /CEO, sat down with Billboard to explain some of the finer points of the deal. 

What was the structure of Octone's original relationship with 
Sony BMG? 
Actually, the arrangement preceded the Sony -BMG merger. Oc- 
tone began with BMG and was always oriented on the BMG 
side of Sony BMG. I founded the label in 2000, as an independ- 
ent label to be distributed through BMG, but at the same time 
I became the senior VP of A &R and marketing for J Records 
and the RCA Music Group. Maroon5 was Octone's first sign- 
ing. We made the record and put it out on Octone through BMG, 
and then we had an arrangement facilitated by my second job 
where we could partner or upstream artists. At a certain point 
in time we joint -ventured the record with J. That's the moment 
when you see Octone /J Records [ formally called OctJay] arise. 

How did the idea of a partnership with IGA develop? 
It's an idea for which I have to give great credit to [IGA chair- 
man] Jimmy Iovine and [UMG chairman /CEO] Doug Morris. 
And like most great ideas it was a fruitful collaboration. It started 
with Jimmy and I talking over the course of many meetings and 
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him finally saying, "Why 
don't we relaunch Octone 
as A &M /Octone ?" I believe he saw in Octone the spirit of what 
the original A &M idea was about: long, hard work for great acts. 
And at that point, A &M was relatively dormant, more an im- 
print than a working label. 

What was the process of the transition from Sony BMG to 
Universal? 
First, it was moving myself and the whole Octone staff over to 
Universal, but there was still the question of the bands we had 
with Sony BMG. As part of our move, Universal was able to re- 
place where Sony BMG stood in our joint venture. 

Is it accurate to say that Octone bought Sony BMG's 50% 
interest in the joint venture and then sold it to Universal? 
The way our lawyers like to put it, A &M /Octone acquired Sony 
BMG's interest in the old joint venture and A &M /Octone itself is 
a joint venture with Universal. But you basically filled in the blanks. 

So was there a risk that Universal wouldn't buy back 
that 50 %? 

A &M /Octone was a foregone conclusion. The question was, 
What was going to happen to the bands that were part of our 
joint venture with Sony BMG? A &M /Octone and the tran- 
sition of Octone to Universal preceded the conclusion of the 
Sony -BMG joint venture situation, and the risk, which was 
a big risk, was simply that the conclusion of that joint ven- 
ture disposition was uncertain. The bands were the ques- 
tion mark. 

Ultimately, how was that question resolved? 
Well, it has a happy ending. All of the acts that were in the 
joint venture with Octone and the RCA Music Group have 
come with us. The acts I signed to J/ RCA in an employee ca- 
pacity were not part of the joint venture, and those acts stayed, 
the primary one being Gavin DeGraw. But between the Oc- 
tone acts that came with us and the acts that came from our 
venture with Sony BMG and new Interscope -contributed acts, 
you are left with something pretty significant. And it's a bold 
statement on the part of IGA and Universal -it's an expan- 
sionary move in an environment that is contracting. The whole 
reason I made such an effort to transact this thing from Sony 
BMG to Universal was because I had such belief in Iovine and 
Morris, as well as [IGA head of promotions] Brenda Romano 
and their whole team, and in turn, I had such a vote of confi- 
dence from them. -S V 
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to the label, "Songs" has done about 6 million in inter- 
national sales, or 60% of its current sales total. 

"The band earned it by just touring nonstop over- 
seas," Boxenbaum says. "They went to every country, 
playing shows, doing promotion -just giving love to all 
these territories. And when bands reach out personally 
like that, that's when they find an audience that con- 
nects and stays." 

Starting Anew 
By August 2005, as the band at last wrapped its support 
work for the album, the perpetual motion of the "Songs° 
cycle had taken its toll. 

"We were fried," lead vocalist and primary songwriter 
Levine says. "We had to throw in the towel, because we 

were becoming ghosts of the people we once were. Every- 

thing was so dialed in and so automatic. It didn't feel 
right. It felt like it was time to move on." 

Meanwhile, drummer Dusick had reaggravaled an 
old sports injury due to the repetitive stress of drum- 
ming. Matt Flynn took on the role of fill -in drummer at 
that point, but Dusick never really recovered, leaving 
the band for good in September 2006. 

"It was traumatic," Levine says. "We were losing 
a soldier." 

The band took off for only about a month. By Octo- 
ber 2005, the members were together at Rick Rubin' s 

Southern California "Houdini" mansion to write and 
demo new material. 

"Jesse and Adam actually lived up there," Madden 
says, "and all told I think we spent about three months 
there working out material. The bulk of the new album 
was written by the time we left." 

The group segued into regular studio sessions in Feb- 

ruary 2006, choosing to work on material in three dis- 
tinct parts. Starting out with Mike Elizondo (Dr. Dre, 
50 Cent) and Mark "Spike" Stent (Gwen Stefani, 
Madonna), the band also turned to Eric Valentine 
(Queens of the Stone Age, Third Eye Blind) for two of 
the album's more rock -leaning tracks, and cut another 
two- and -a -half songs with Mike Endert (Anna Nalick, 
Gavin DeGraw). 

The band's manager Jordan Feldstein says, 'Ma- 

roon5's music is a medley of styles, and alone, none of 
the producers had a discography that reflected all of the 
band's influences." 

Feldstein also notes that the band "was able to do 
things they couldn't do the first time, like cut songs 
more than once. They got to be a little more free, exper- 
iment with new sounds, different instruments." 

I ndeed, based on the handful of tracks played for Bill- 

board, "It Won't Be Soon Before Too Long" covers a lot 

of stylistic ground, moving from the Latin rhythms and 
synth swirls of front- and -center opener "If I Never See 

Your Face" to the "Every Breath You Take" -styled bal- 

ladry of "Wori t Go Home Without You." Elsewhere, the 
soulful, uptempo piano -based groove of "Wake Up Call" 

conjures everything from Prince and Justin Timberlake 
to "Off the Wall" -era Michael Jackson, but still sounds 
fresh and assured. 

But for all the new touches, the album isn't a drastic 
departure from "Songs About Jane." 

Flynn says, "I think it would be stupid if it was a de- 

parture, to be honest." 
The record wrapped before Octone jumped from Sony 

BMG to Universal to become A &M /Octone, and every- 
one interviewed for the story says the transition did not 
delay the album. 

But it did give the band the spooks for a bit. "We kept 
our fingers crossed," Madden says. "We felt like we 
wanted to stay with Octone, because they had nurtured 
us for so long, and we're glad that worked out. But we 
were definitely feeling like we were in limbo there for 
a week or two. It was interesting." 

Safely reunited with the staff of the former Octone 
Records at Universal, a new round of hard work be- 

Maroon's 5 

MAROONS performs 
'Makes Me Wonder' at 
Nickelodeon's 20th 
annual Kids' Choice 
Awards in March. Below, 
art for the band's new 
album, 'lt Wcn" Be Soon 
Before Too Lang.' 

The Band's Billboard Hot 100 History SOURCE: Nielsen SoundScan 

TITLE DEBUT DEBUT DATE PEAK PEAK DATE WEEKS ON CHART 

Harder to Breathe 76 8/23/2003 18 11/1/2003 22 
This Love 66 2/14/2004 5 4/24/2004 43 
She Will Be Loved 50 7/24/2004 5 9/25/2004 41 

Sunday Morning _75 1/8/2005 31 2/26/2005 20 

Makes Me Wonder 84 4/21/2007 78' 4/28/200.7 2 
'Still Charting as of the April 28 chart. 

gins for Maroons as the group transitions back into 
the marketplace. 

"We're not taking anything for granted," Berkman 
says, and this view is expressed by everyone at A &M /Oc- 

tone. "We're approaching all the outlets with a lot of re- 

spect. In the case of radio, we played them the record 
early. It didn't just show up on programmers' desks a 

day before the add date." 
Diener adds, "We're firing on all engines: radio, re- 

tail, promotions, international." 
Time will tell if music critics -never cheerleaders 

for the band -warm up this time around. "I under- 
stand why they don't like us," Levine says. "We're very 

hard to like -we make accessible pop music, and girls 
like us. These elements do not make for critical suc- 

cess. But there are 50 critics and 80 billion people, so 

I don't really care." 
Later, though, Levine acknowledges that the critical 

indifference hurts at times. "I hope they get the new 
one, and I think they will," the singer says. 

A &M /Octone head of sales and artist development 
Rome Thomas says his team is working closely with the 
team IGA has in place. "From the get -go, we've realized 
the importance of having the retail community and our 
marketing partners see this as a joint effort between 
both entities." 

Thomas says the plan for retail is to have "bonus 
content to leverage with every key partner that has 
asked, whether it be mass retailers, indies or the non- 
traditional communities. We're trying to make sure 
that every retailer feels they can play their own spe- 

cial part in this release." 
Thomas adds that mobile offerings and licensing will 

play a "huge part in how this record will proliferate over 

the next two to three years. We want to use every vehi- 

cle we can to get this music out there." 
On the international side, Boxenbaum says that one 

of the key differences between Sony BMG 's structure 
and Universal's is "bench depth. Sony BMG had one or 
two people dedicated to international, and they would 
talk to the territories mostly in a phone and e-mail sit- 

uation. They'd send the band over alone and hope that 
the international plan was being executed." 

In contrast, Boxenbaum says IGA has a "much more 
top -down and centralized" approach to international, 
with head of international Martin Kierszenbaum and 
head of international marketing Jurgen Grebner in place 

in L.A. with "an entire staff of people who actually go 

with the band to the territories. There's a structure in 

place to prioritize global plans. Without one, everything's 
left to the whims of the individual territories." 

The plan is to hit overseas markets "much the way 

we did the first time around -hard. We'll approach this 
with a ground -up attitude again." 

The band has already begun a promo tour of Eu- 

rope that will continue to Australia and Asia during 
the next month or so and includes a long string of "un- 
derplays," or small -venue shows, maxing out at ca- 

pacities around 700. 
This approach will also carry over to the States, where 

the band will do a spate of underplays prior to a full - 
scale arena tour slated to begin in the fall and run to- 

ward the holiday season. 
"We want to give core fans the same experience 

they had the first time around with this band," Feld- 

stein says. "They really built a reputation as a great 
live band during the four years they spent on the 
road, and we want to remind people of that and get 
them back out there." 

Of course, a new chapterat radio is already being writ- 

ten, and Berkman likes the signs. "Thus far, we're off 
to an amazing start, thanks in large part to IGA's efforts. 
It feels like radio is excited to have the group back. And 

if [ "Makes Me Wonder "] connects and the album meets 
our expectations, the group will really have proven them- 
selves. The sky will be the limit." . 
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Labels, Retailers 
Confront Key Issues 
At Annual Conference 
Òy Ed ChrÍs idÍi 

With physical music sales dropping faster 
than anyone would have predicted, the 
stakes have never been so high for those 
flocking to Chicago April 29 -May 2 for 

the NARM annual convention. 
While no magic remedy can stop the 20% CD sales decline 

measured by Nielsen SoundScan so far this year, industry ex- 

ecutives on both sides of the table are bringing a plethora of 
ideas to NARM on how to slow the tide. But the big question 
is: Will the industry rally around initiatives that can counter de- 

clining sales and the new hybrid formats that some are cham- 
pioning to prolong the life of the CD? Or will infighting over 

different agendas create a paralysis that leaves an ineffective 
hodgepodge response? 

"The decline of the physical CD sales and what the indus- 
try's response to that should be will be a key topic for discus- 
sion at the convention," EMI Music Marketing president Ronn 
Werre says. "For a while, retailers were putting the burden on 
the labels, asking, 'What are you guys going to do about it ?' 

Now they are asking, 'What can we do together ?' The willing- 
ness to try and do things differently has never been so high on 
both sides." 

Indeed, in early April, EMI Music showed that willingness 
when it decided to abandon digital rights management (DRM) 

and sell unprotected MP3 versions of its songs, a move that 
promises to be heavily debated at the convention. That an- 

nouncement makes the debate about how to respond to declin- 
ing physical sales even more crucial -or moot, depending on 
whom you talk to. 

Werre, for one, predicts everyone- retail and labels' sales 
and distribution -will pull together to deal with things on the 
physical side. But other executives aren't so sure. In fact, the 
finger -pointing may not be finished. 

One retailer complains that the labels don't take the plight 
of the CD seriously enough. "The labels are just sitting around 
and waiting for digital to make up for the loss of physical sales," 
that merchant says. "Digital is wonderful and will pay dividends 
down the road, but that will be a long wait. In the meantime, if 
physical is going to lose, I want to die with my boots on." 

That merchant says he wants to try anything and everything. 
But all he gets from music labels are phone calls filled with 
"bellyaching and crying in the soup." In contrast, video labels 
are coming up with plenty of creative ideas, he adds. 

"The music industry has cancer, it's not dying of a train 
wreck," Value Music president Rob Perkins says. "We talked 
a year ago about a reinvigorated physical format, but noth- 
ing has happened. The lack of innovation is what is hurting 
the industry." 

But not everyone is sympathetic to brick- and -mortar's plight. 
"Everyone is talking about a new physical format and /or ex- 

isting format enhancements," one senior major label execu- 
five says. "The industry has a new format. It's called digital." 

There is despair on the label side, too, with some executives 
questioning the effectiveness of the organization_ 

ILLUSTRATION BY KEITH NEGLEY 

HARM 
Feces re 

When NARM launched its Definitive 200 promotion, a ranked 
list of 200 albums every music lover should own, "several re- 

tailers stepped up to the plate and did the right thing," one dis- 

tribution executive says. "We would have expected it would have 
been all of them." But in many cases, the executive suggests, 
retailers used the promotion to extract more co -op advertising 
support from labels for prime endcap exposure for those 200 

titles in their stores. 
But another distribution executive in a different camp says 

the labels can't afford to throw in the towel on the CD. "If the 
big boxes don't see us making the attempt and have confidence 
that the industry is committed to stemming the tide, they will 

simply start cutting space for music." 
On the other hand, retailers complain that so far all they have 

seen from labels is cost - 
cutting to protect the bottom 
line (on income statements) 
and nothing to stimulate the 
top line. The physical world 
needs to be reinvigorated, ei- 

ther through a new physical 
format, enhancement to ex- 

isting physical formats and /or 
pricing experiments, mer- 
chants say. 

Currently, at least four dif- 

ferent versions of a CD/DVD 
format, each with an Internet 

CT FILE 

NARM 2007- 
What-Billed as InSights 
& Sounds '07, this is the 
annual convention of 
NARM 
Who: -Executives from 
music retailers, 
wholesalers, record 
companies and more. 
Where: The Hilton 
Chicago 
When: April 29 -May 2 

Web site: narm._ om 

component, are being championed to the majors, but those ef- 

forts might cancel each other out like the MiniDisc and the dig- 

ital cassette did 10 years ago. Nevertheless, WEA will go to 

NARM with plans for its DVD Album. The DVD Album, un- 
like the so -far failed DVD Audio disc, allocates only about 10% 

of its disc space for music. The balance of memory on the DVD 

Album remains for video, ringtones, digital booklets and other 
computer -ready features. 

A company called Tranzbyte Technology and Buddah Records 

co- founder Artie Ripp is touting a DVD that would contain a 

best -selling movie or a concert and a WAV file with songs or 

music from the soundtrack that could be burned to CD. He says 

that his disc is another way labels can generate incremental 
revenue. What's more, once the disc is put in a computer, it will 

go to Web sites for more value -added features and bonuses that 
could even generate more revenue. 

Meanwhile, the Because Group is said to be in talks with Uni- 

versal Music Group about the latter issuing music titles in its 

DFS Disc format. In addition to providing prerecorded music 
in a read -only content area, the DFS Disc contains an embed- 

ded link that allows consumers to download new content to a 

writable area of the disc. 
Also, longtime industry manager David Krebs and veteran 

industry format guru Bob Sherwood are working on behalf of 
DVD Plus International and hope to convince labels to adopt 
the DVD Plus technology created by Dieter Dierks. The DVD 

Plus can have a CD version of an album on one side that plays 
continued on »p26 
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in all CD players and a surround sound version 
of the music on the DVD side. That side of the 
disc also can contain video and, if labels want, 
provide the option to use the DFS technology. 

Sherwood says 42 million homes in the United 
States have surround -sound systems, and he en- 
visions reissuing deluxe packages of the indus- 
try's best- selling albums to generate incremental 
sales from those customers. 

"For something to work, it will have to be a 
value -add, and everyone will have to embrace 
it," Baker & Taylor VP Steve Harkins says. "It 
can't be like the DualDisc," which failed be- 
cause only one major, Song BMG, actively 
championed it. 

Others say too many issues are 
stacked up against the new for- 
mat. Some retailers say WEA's 
DVD Album weakness is 
lack of compatibility with 
CD players, particularly 
those in cars. Critics also 
say that consumers pre- 
viously have failed to em- 
brace the type of 
surround -sound technol- 
ogy now offered 
again by the 
DVD 
Album or the DVD Plus product 
that Sherwood and Krebs are promoting. 

Meanwhile, other merchants say they are 
going to press a pricing agenda at NARM. "When 
are the majors going to finally wake up and re- 
alize that $18.98 CDs are selling everywhere for 
$10 ?" the head of one chain asks. "That's insane. 
If retailers can't get the damn things for $9 on 
new releases and $730 on catalog, music will 
continue to be replaced by other product lines." 

Another merchandiser agrees. "No one wants 
to get in front of the train and say, 'Here is the 
new pricing model.' If they did, we know it may 
hurt in the first year, but it may prolong the life 
of the physical side until digital can take off." 

Alan Tuchman, interim co- president of Al- 

liance Entertainment Corp., says he would wel- 
come a new value proposition. "Why don't the 
majors lower CD prices and make it one way," 

i.e., without return privileges, which wind up 
costing both sides plenty of money. 

While the latter suggestion may not be on the 
table yet, major -label distribution executives say 
a wide variety of configurations and hybrid for- 
mats with new spins on pricing are in the works. 
Some will be unveiled before or at NARM. 

Two different majors envision a redefini- 
tion of the deluxe album so that each album 
becomes a definitive source of product and 
information on an artist. Moreover, some of 
the majors are talking about both enhanced 

and streamlined packaging, which 
might not include the jewel box, 

sources say. 
Finally, music marketing 

may become more promi- 
nent going forward, 
whether it's through more 
consistent catalog promo- 
tions or trying new adver- 
tising vehicles to bring 

awareness to the consumer. 
"The industry is still rely- 

ing on radio and press to drive 
consumer awareness," EMI's 

Werre says. "The industry needs to do 
more consumer research, too." 

In fact, Werre says that if NARM produces too 
many different answers, the best option would 
be to do consumer research to see which ones 
the industry should push. 

"Sometimes we shoot down each other's ideas 
because they are not ours," he says. "Instead of 
arguing over which idea to follow or throwing all 
of them against the wall to see what will stick, we 
should find out what the consumer really wants." 

Of course, EMI already proved it is listen- 
ing to the consumer by getting rid of DRM. 
That means the other big question at NARM 
will be: Will one of the other three majors 
follow EMI's lead? 

Full Slate At 
Digital Gets Spotlight In Events Lineup 

Digital distribution has been a hot button at the 
NARM annual meeting for the last 10 years, but 
this marks the first time the issue will have its 
own conference within the convention. 

NARM president Jim Donio says digital will 
have its own two -day slate of program- 
ming during the convention, which 
is being held April 29 -May 2 in 

Chicago. 
"As part of that we have four 

of the top executives from 
each of the majors talking 
about digital music strate- 
gies- Thomas Hesse of Sony 
BMG Music Entertainment; 
Amanda Marks of Universal 
Music Group; Michael Nash of WEA 
Corp.; and Barney Wragg of EMI Music 
Marketing," he says. "It should be a standing - 
room -only session." 

As for the brick -and -mortar part of the in- 
dustry, "we are doing something different this 
year for the keynote," Donio says. "We will have 

each of the major distribution presidents ac- 
companied by one of their [distributed] labels. 
The independents will be represented by Rich 

Bengloff, who heads [the American Assn. of In- 

dependent Music], along with an indie label 
executive." 

Musically, "Universal [Music Group] con- 
tinues to really take center stage with their 
product presentation," Donio says. "They 

keep the performers under wraps, which 
builds anticipation so everyone 

looks forward to it." 
In addition, Donio noted Sony 

BMG is hosting the Scholarship 
Award cruise, while WEA is 

hosting all the breakfasts, and 
EMI Music Marketing is host- 
ing the red carpet. Club NARM 

will be hosted by Rocket Sci- 
ence on April 30 and indie label 

Astonish Entertainment May 1. 

For the awards -night closing cere- 
mony, the headliner will be Martina McBride, 
with Rodrigo y Gabriela and Elliott Yamin also 
appearing. Peter Cincotti will open the conven- 
tion April 29 at the morning session. 

Finally, Donio says NARM is "thrilled to rec- 
ognize 'Soul Train' [host] Don Cornelius with 
the President's Lifetime Achievement Award 
while the Chairman's Award goes to Chicago." 

-EC 
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WITH ITS DISTINCTIVE 
ar d mmediately catchy mix of hip -hop, reggaetón and trop- 
ical and electronica beats, Calle 13 was one of the biggest 
brea out stories in the Latin world last year. The duo's debut 
al-burn has sold more than 200,000 copies in the United 
States, according to Nielsen SoundScan, and more than 
350,000 worldwide. 

That success came as a result of careful strategy. The act's in- 
ce-id ary, potty- mouthed lyrics have kept the Puerto Rican duo 
frc m gaining massive radio airplay or many major TV appear - 
an :er. But the two have been happily embraced by alternative 
ou__e -s and media, including the digital world, which played a 
Trucial role in the success of their self -titled debut. 

Th 2 single "Atrevete Te, Te!" spent some three months last year 
is -he top -selling ringtone on Sony BMG Latin and fans flocked 
-o the group's Web site to stream songs not commercially avail - 
ab Overall, Calle 13 was one of the label's three top -selling acts 
n the mobile realm, with minimum promotion and effort. 

As Salle 13 prepares to release its sophomore album, "Res - 
ider_te o Visitante," on April 23, Sony BMG is looking to max - 
im -ze the group's mobile appeal via a May /June national 

campaign with a major wireless carrier. 
Potential deals include a national TV spot fea- 

turing Calle 13's second single, "Cumbia de los 
Aburridos," a cut reminiscent of " Atrevete Te, Te!" 

Sony BMG's efforts to capitalize on the group's 
mobile appeal underscore the growing impor- 
tance of digital sales and promotion to Latin la- 

bels' bottom line. In the past few years, the 
music industry has begun to fully recognize 

a young, bilingual Latin population that 
consumes mobile entertainment serv- 

ices at a rate that outpaces the general 
U.S. population. 

"For me Calle 13 is the epitome of a digital artist," says Seth 
Schachner, Sony BMG Entertainment VP of digital music for 
Latin America. "In terms of mobile media in the U.S. market, 
it's been a monster success." 

As little as a year ago, having a Latin act be a "monster suc- 
cess" in the digital realm was negligible. 

Today, even though the sales of physical product -CDs- 
comprise the bulk of Latin music revenue (see chart, page 30), 
the digital arena has grown to account for between 15% and 
20% of sales for some labels. Growth is expected to accelerate 
as more Latins gain economic power and Internet access. 

"We're in a very strong growth trend and we're expecting an- 
other 100% growth in the digital department this year," Univer- 
sal Music Latino new media director Skander Goucha says. 

"Our main focus is digital and mobile growth," Machete 
Music president Gustavo López says, noting that all new con- 
tracts now include all mobile and digital obligations, includ- 
ing exclusive greetings, photographs and tracks for digital use. 

Beyond sales or revenue alone, the digital arena -which in- 
dudes everything from online media to music and mobile down- 
loads -has become an integral part of the marketing and 
positioning of every Latin act in the market today. 

"We are consolidating our new business model, increasingly 
integrating the digital world into our day -to -day," says Univer- 
sal Music Latin America /Iberian Peninsula chairman Jesús 
López, whose artists indude David Bisbal. The Spanish crooner 
received a plaque last month for worldwide sales of more than 
1 million digital and mobile downloads from his most recent 
album, "Premonition." 

"When [digital] has grown as quickly as it has, it has to be- 
come part of the core business," López says. 

That core business is very much a mobile one. While there is 
a broad mix of Latin product to be found in online digital stores, 
especially with the launch of iTunes Latino late last year, online 

041LAYWIT11 CAAL1 
So you thought Calle 13's self -titled debut was racy? Take a 

close listen to "Residente o Visitante," where clever rhymes 
(think Eminem at his best) go from witty to salacious to out- 

right shocking. It's not just sexual content, juvenile pos- 
turing and verbal attacks, of which there is plenty. Calle 
13, which won the Latin Grammy Award for best new 
artist in 2006, also delves deeply and specifically into 
subject matter meant to make you squirm, including 
social malaise, corruption, injustice and violence, all 

set over complex beats and arrangements that blend reg- 
vith rap and alternative music. 
y are one of the bravest acts that we've ever had on our 

I statements and just overall satire on the human condi- label in 

tion," Sony BMG Latin president Kevin Lawrie says. Lawrie admits the new album's content makes it 
a marketing challenge. "It will be a very polarizing album, and some people will get it and some peo- 
ple won't," says Lawrie, who adds that he isn't agonizing over radio play. An aggressive retail plan in- 
cludes an exclusive CD/DVD version of "Residente o Visitante" for Wal -Mart that includes a clean ver- 
sion of the album and a Wal -Mart "Soundcheck" DVD. 

The members of Calle 13- stepbrothers René Pérez (aka Residente, rapper /lyricist) and Eduardo 
Cabra (aka Visitante, music writer /arranger) -stir up few looks when they enter Novecento, a trendy Miami 
restaurant, to discuss their new album with Billboard. Short, fair and slight, and sporting zero bling, 
the pair looks more like university alt- rockers than the enfant terribles of Latin music whose racy, graphic 
lyrics have unleashed many a controversy. 

gaetón` 
"I'd say th 

rms of their far -reaching politico 

Your first single, "Tango del Pecado," is very 
satirical but has caused quite a stir because 
it exhorts people to listen to your "Satanic 
music." Did you expect such a reaction in this 
day and age? 
Pérez: I never do something expecting something. 
I do things because I like them. The only track we 
recorded with a specific intent was [second single] 
"Cumbia de los Aburridos," which we conceived as 
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a radio -friendly track, because it's hard for our music 
to get played in radio. This album is full of vices to 
eat up your brain. Within that, "Cumbia de los Abur- 
ridos" is the chocolate cake with strawberries. So peo- 
ple can eat it, and later discover what else is in there. 
Cabra: What we knew was, this wasn't a "second" 
album. It was an album. What happens as far as top- 
ics, performance and irreverence is something com- 
pletely different from our previous album. 

www.americanradiohistory.com
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digital sales of Latin music continue to be minuscule. Only a 

handful of Latin artists -most ofthem crossover names like En- 

rique Iglesias and Shakira -are among the top -selling down- 
loads. Indeed, for first -quarter 2007, Latin albums made up only 
0.85% of all digital album sales in the United States, according 
to Nielsen SoundScan. In contrast, Latin albums made up 7% of 
all album sales. But digital Latin album sales, at 114,000 units, 
were only 1.2% of all Latin album sales (see sidebar, page 30). 

Instead, the bulk of digital Latin sales in the States -by all 
accounts 60 % -70% -comes from mobile stores. And within 
that mix, as is the case with the mobile music market at large, 
many of the best -performing tracks are usually urban and rap. 

Aside from Calle 13, other major digital successes include 
Universal's Rakim & Ken -Y, Wisin & Yandel and Don Omar, 
who has one of the most successful digital development sto- 
ries in the Latin marketplace. 

Last year, Don Omar became one of the first Latin artists to 
get a massive mobile campaign, with Cingular Wireless. And 
his album "King of Kings" was the first entire album on urban 
label Machete Music to be cleared for mastertone release. 

Don Omar's campaign included a Cingular "Sound Ses- 
sions," recorded at a Gibson Amphitheatre concert in Los An- 
geles, from which three songs were made available as video 
downloads and promoted via a TV and online campaign. 

In the end, Don Omar's first single, "Angelito," sold close to 
400,000 mastertones, more than any other Machete track. 

BAD BOYS 
Faced with new technology, acts with lyrics like Calle 13's 
(see sidebar, below), may face some old problems. While car- 
riers are anxious to dip into the Latin marketplace, they balk 
at wrapping their brands around controversial acts, much 
as it happens in the mainstream. While acts like Shakira, 
Maná and Alejandro Sanz have all been faces of specific car- 

riers, more provocative urban acts have not. 
"We take a more grass -roots approach," one carrier repre- 

sentative says. "We can promote them on deck ot- promote a 

song. We don't want to offend people, but we want to allow our 
consumers to buy whatever they want to buy." 

In Calle 13's case, the track that Sony BMG Latir is ang ing 
to feature in a mobile campaign -the duo was close to enur- 
ing a branding deal with a carrier as this issue went to pree.s- 
is "Cumbia de los Aburridos," a more commercial track than 
the first single, "Tango del Pecado." The latter's chorus, which 
speaks about "satanic music," has provoked controversy. 

Not only can this make it difficult to secure a brand:n;R deal, 
but it can eat away at radio play. Machete's López says he sees 
a direct correlation between radio play and mastertone soles, 
which rise with radio chart position. 

However, Don Omar also benefited from marquee place- 
ment: Many carriers placed him in their top decks, and loca- 

tion drives sales. 
This is where the genre can still create greater opportunities 

for itself. Although all carriers have Latin tracks, they are several 
clicks away (see sidebar). If Latin tracks want to be on the main 
deck, they have to fight for the same space as major mainstream 
releases. As a result, as is the case with the iTunes main page, 
they rarely get play in the most visible arena (a recent 
exception was Daddy Yankee's new single, "I mpacto'I 

López is vying to provide carriers with what they 
need to give that top placement to Latin artists. 

"We're not really fighting for Latin space, we're 
fighting for mainstream space," he says. "When 

Don Omar's 'Angelito' came out [last year), for 
example, some carriers sent text messages 

saying, 'New music from Mariah, 50 Cent 
and Don Omar.' That's the type oflevel 

of exposure that we need to se- 

Reggaetón Rock Stars On Their New Album, Recording 
And Writing In Spanish -And A Fixation With Poop 

Why not pick "Cumbia de los Aburridos" as the 
first single? 
Pérez: I was against that. It sends the wrong mes- 
sage, if our first single sounds like our previous hit 
[ "Atrevete Te, Te! "]. The fact is, we've never been strong 
on the radio. And that doesn't mean I'm going to start 
to record stupid reggaetón songs. That's not our trip. 
And the idea was to come out with a track that was 
contrary to what was expected. 

There are many explicit tracks here, but "Mala- 
suerte con Calle 13," your duet with Spanish rap- 
per La Mala Rodriguez, is particularly sexual, 
and openly talks about such things as scatolog- 
ical sex. Why so explicit? 
Pérez: It's a style. Like George Bataille's "Story of 
the Eye" [a classic erotic novel of excess and sexual 
extremes]. I can use double- entendre but I can also 
be crude. La Mala herself suggested she was going 
to be crazy and sexual with me and wanted me to 
be aggressive too. So I put in a couple of things that 
play with that Latin macho attitude. I say things 
that are real, that people think about. There are 
thousands of guys who have a small one [Pérez al- 

ludes to the size of his penis] and thousands of peo- 
ple who want to do the dirtiest things. I personally 
don't like to have sex with feces, but the idea was 
to get to that grotesque level and I know it will touch 
one or two people. 

You also include quite a bit of social commen- 
tary here, and you just came from two weeks in 
remote areas of Latin America, where you've 

been filming a documentary about your expe- 
riences with different, isolated populations. Tell 

us about that. 
Pérez: We wanted to spend time with different in- 
digenous groups in Latin America and with people 
from the countryside. People no one visits. Our ob- 
jeétive is to air the documentary and have people see 
what happens in these communities. I can help by 
presenting their problems and their situations. I 
would like to establish a connection between Puerto 
Ricans and Latin Americans, because we're an is- 
land, and we're isolated. And I'll use my image in 
some way so it's entertaining for young viewers. 

How does your writing process work? 
Cabra: The first album was built mostly over the 
lyrics. This had more of the beats first and then the 
lyrics. Many of these tracks were written while we 
were traveling in specific countries, and as things 
were happening. Many tracks are responses to spe- 
cific comments or accusations. 
Pérez: Lately, I use the Internet a lot. I look up top- 
ics, watch pictures and videos. 

Have you considered recording in English? 
Pérez: It's hard to translate. If I can say the same 
stuff in English, I'll do it. Because you want to 
communicate, whether you sell albums or not. 
You want people to listen and understand. I can't 
change the world by teaching everybody to speak 
Spanish. But you're not going to see me doing 
bilingual stuff, or saying stupid things like "kick 
your ass" in English. -LC 
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cure with our artists when they are ready for that." 
To date, only one carrier, Cingular, has launched a Latin artist 

page. Tu Musica (Your Music), launched March 28, has key deck 
placement and goes beyond merely selling ringtones and in- 

cludes news, tour information and photos. 
"It's the first time we've given Latinos nice deck placement," 

AT &T Mobility director of Hispanic marketing operations Mar- 

cus Owenby says. 
Tu Musica's first partner in the site is EMI Televisa, although 

other labels are expected to join soon. 
What Tu Musica does not offer are full track downloads, an 

area where labels see tremendous possibilities. 
Universal's Goucha estimates that full track downloads ac- 

count for approximately 25% of all mobile Latin sales, despite 
that promotion to Latins in that arena has been negligible. 

"The Hispanic demographic has a much higher access to 
music with mobile phones rather than access to online stores," 
Goucha says. 

The lag can be attributed to many factors, but key is the fact 

that Latins simply don't go online as much as non -Latins, ac- 

cording to a study released March 14 by the Pew Hispanic Cen- 
ter and the Pew Internet & American Life Project. 

Latins make up 14% of the U.S. population, according to 

Census figures. A little more than half of them -56% -use the 
Internet, compared with 71% of non -Hispanic whites and 60% 
of non- Hispanic blacks, according to the study. 

Roughly three- quarters of Latinos who are English - 
dominant or bilingual use the Internet. But only 32% of 
Spanish- dominant adults do so. 

And while nearly four -fifths (79 %) of Latinos have 
some kind of Internet connection- compared with 
92% of non -Hispanic whites -fewer than one - 
third of Latinos have broadband connections 
at home. 

DIÀLRD IN 
The bulk of mobile music sales come from 
the carriers. Here's a quick breakdown. 

SPRINT NEXTEL 
CLICKS TO LATIN CONTENT: 2 

SPANISH- LANGUAGE STORE: No 

LATIN ARTIST PARTNERSHIPS/ 
SPONSORSHIPS: 

Sponsors Maná's U.S. tour 
Partnership with "Bad Boy Latino." 

Debuted Christian Daniel's single "Donde 
Quedaran," the video and album on Sprint 
phones. 

Second Life venue exclusively streaming 
performances from the Sprint- sponsored 
Telemundo reality TV series "Concierto 
Clandestino." 
FEATURED ARTISTS: 

Maná 

Christian Daniel 
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This helps explain why the launch of iTunes Latino has not 
done much to galvanize the Latin download market. The Apple 
store dominates the overall digital online market, accounting 
for more than 75% of all sales; having a Latin -specific store is 

particularly important to the growth of digital Latin sales. Yet 

it appears that Latin digital album sales have actually dropped 
since the iTunes move. 

According to Nielsen SoundScan, in 2004, Latin digital album 
sales were a paltry 42,000 copies, accounting for only 0.75% of 
all digital album sales. By the end of 2006, those numbers had 
jumped, to 293,000 copies and a mere 0.9% of the total. By first - 
quarter 2007, that percentage had dipped slightly, to 0.85 %, de- 
spite that every major label now has most of its catalog and all 

its front -line releases digitized. 
iTunes director of worldwide product and music marketing 

Chris Bell says the company is "very happy" with the reaction 
to iTunes Latino. However, he adds, the biggest challenge is "to 
effectively reach the Latino consumer in the U.S. who has not 
traditionally consumed music digitally for various reasons." 

The iTunes Latino catalog is broad and deep, and labels are 
actively using iTunes to promote new and upcoming talent. It 

helps that, unlike radio, iTunes has proved to be receptive to 

new sounds and names that go beyond the tried and true. 
Meanwhile, Latin labels are getting better and better at find- 

ing -and capitalizing on- mobile opportunities. 
In Latin America, where access to broadband is much more 

limited and physical piracy rates are huge -often accounting 
for more than half of all music sales -mobile is a major focus, 
given that there are between 265 million and 300 million mo- 

bile subscribers in the region. 
Many carriers have done major campaigns with big Latin acts 

like Ricky Martin and Maná, whose albums and tours have been 
jointly promoted via mobile. But labels are also constantly at- 

tempting to mine the marketplace in other ways. 

VERIZON 
CLICKS TO LATIN CONTENT: 2. Has both 
Latin and reggaetón genres. 
SPANISH -LANGUAGE STORE: Sort of. Has a 

Spanish -language section of its Web site, 
which lets users buy and download Latino - 
relevant content. 
LATIN ARTIST PARTNERSHIPS/ 
SPONSORSHIPS: 

Sponsored the 2005 Juntos en Concierto 
tour with Chayanne, Alejandro Fernandez 
and Marc Anthony. 

Exclusive sponsor of Univision's 
"Estrellas del Futuro /Reggaetón" talent 
competition. 

Sponsored Shakira tour and debuted 
"Hips Don't Lie" video on VCast. 

FEATURED ARTISTS: 
Joan Sebastian 
Calle 13 

Chayanne 

"Mobile is currently the main source of download revenue 
in the region," says Alfonso Perez -Soto, Warner Music Inter- 
national director of new media for Latin America, who tailors 
deals with various carriers and aggregators for separate coun- 
tries. "Through our inventive partnerships with companies 
such as Movistar, Sprint, TIM and Televisa, we are leading the 
way in creating compelling wireless experiences for consumers." 

Warner's deals include an agreement with EsMas Movil in 
Mexico where fans can customize their mobile environment 
with Warner Music content. The company also recently launched 
the "Hits & Girls" video tones with Sierralta Entertainment, 
combining videos of top Latin models with Warner Music tracks. 

That the U.S. market is in a process of maturation is clear in 
the numbers. 

According to Nielsen RingScan, for the week ending March 
25, only seven of the top 200 mastertones sold in the United 
States were in Spanish, including Shakirá s "Hips Don't Lie." 
But the polyphonic list included 20 titles in Spanish, of which 
half were regional Mexican tracks, notably absent from the 
mastertone list. 

This points to an issue of content, as many regional Mexi- 

can tracks are not available as mastertones, and to carriers' lack 
of knowledge of the Latin music market. 

"At the beginning, the Latin carriers didn't understand any- 
thing except reggaetán," one label executive says. "But we've 
proven that we can have very good activity with other genres. 
Now, we're in a phase where we're diversifying our sales." 

Recently, for example, Cingular featured regional Mexican 
group Intocable on its handset deck and online during an eight - 
week campaign that may have marked the first time a regional 
Mexican act received that kind of mobile placement. 

According to EMI TTevisa, Cingular used Intocable as a case 
study to prove there was a market for regional Mexican master- 
tones. The result was that Intocable had nine mastertones among 
EMI's list of its top 45 when the promotion ended in January. 

According to a Forrester study released in February and ti- 
tled "Hispanics Connect to Mobile Data," in 2006 Hispanics 
made up 11% of U.S. mobile phone users, and 15 %-4.7 mil- 
lion adult Hispanics -of mobile data users. Among those, 42% 
download ringtones and 30% stream or download music, more 
than twice the number for non -Hispanics. 

In fact, the study found that 52% of Hispanics who down- 
load music are Spanish -dominant. 

The data led study authors to conclude the following in 
their recommendations: Because a majority of Hispanics who 
download music are Spanish- dominant, "carriers or their 
partners should consider promotions tied to Spanish -lan- 
guage music." 

Additional reporting by Ayala Ben -Yehuda in Los Angeles. 

CINGULAP 
CLICKS TO LATIN CONTENT: 2. Ringtones 
only. Cingular has no full -song download 
service. Latin content dependent on 
partners Yahoo Music, Napster and eMusic. 
SPANISH- LANGUAGE STORE: Yes 

LATIN ARTIST PARTNERSHIPS: None 
FEATURED ARTISTS: 

Don Omar 
Juan Luis Guerra 
Daddy Yankee 
Intocable 

T- MOBILE 
CLICKS TO LATIN CONTENT: 2 -4, 

depending on the content 
SPANISH- LANGUAGE STORE: No 
LATIN ARTIST SPONSORSHIPS: None 
FEATURED ARTISTS: 

Don Omar 
Tony Haze 
Shaka Black 
Rodrigo y Gabriela 

DON AMAR as seen in his 
Cingular 'Sound Sessions' video. 
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Lß B IRD LA TIN MUSIC 
AWARD NOMINEES 

Alejandra Guzmán Alicia Villarreal Armando Avila 

Anals Anthony "Romeo" Santos Aventura Calle 13 

Camila Chayanne Conjunto Primavera Daddy Yankee 

Fl Gran Combo De Puerto Rico Frank Reyes 

Gilberto Santa Rosa Gisselle Jací Velásquez 

Jeremías Joan Sebastian Juan Gabriel Limit21 
Los L3ukis Mana Marc Anthony 

Marco Antonio Solis Marlon Michael Stuart 
Monchy & Alexandra Noelia Olga Tañón 

kakim Ken-Y RBD Ricardo Arjona 
Sin Bandera Tito "El Bambino" Toby Love 

Victor Manuelle Wyclef Jean Xtreme Yuridia 
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This year's event 
promises to 

surpass the 2006 
awards show. 

i 

MIR 
This Year's Latin Music Conference And 

Awards Look To The Future BY LEILA COBO 

Welcome to the 2007 Billboard Latin Music Conference and 
Awards. Now in our 18th year as the world's leading and 
longest- running Latin music conference, we are proud to 
present our biggest, most event -packed conference ever, with 
three days of panels, showcases, exhibits and presentations 
that culminate in the annual Billboard Latin Music Awards. 

The overriding theme of this year's event is the future of 
the business. Our panels will delve into cutting -edge business 
models and revenue streams and diverse avenues of 
marketing, distribution and promotion. Our panelists are 
visionaries committed to changing and making the business 
grow. After all, Latin music is the one genre that has 
registered growth in sales for the past three years in a row, 
according to Nielsen SoundScan. 

Latin music is also the fastest -growing genre in many other 
arenas, including performance rights, digital sales, radio 
formats, advertising revenue and sponsorship dollars. Latins 
are avid users and consumers of mobile and digital content, 
and their relationship with music is intrinsic and vitaL 

Billboard believes in the Latin music industry's future and 
is committed to its development and excellence. The growing 
breadth and scope of our annual conference reflects that 
commitment. Read on for an overview of this year's 
programming and ... bienvenidos! 

m,. LATIN MUSIC CONFERENCE AWARDS 

THE [mum! or wag MUSK 
This Year's Conference Focuses On Taking 
The Exploding Genre To The Next Level 

When queried late last year on the prospects 
of the Latin music industry, every single 
label head mentioned developments in new 
arenas -most specifically mobile and digi- 
tal-as their top growth priority for 2007 
and beyond. 

As reported in our story this week on Latin 
digital music (see page 27), those areas are fi- 
nally yielding tangible results for Latin music, 
with digital sales of Latin music growing at 
an accelerated pace, even in Latin America. 

But it goes beyond that. While music sales 
in general are down, interest in Latin music 
is at an all -time high. The genre's CD sales 
are up for the third straight year, according 
to Nielsen SoundScan, as are performance 
royalties; placement of Latin music in films 
and TV is more prominent than ever: and 
bilingual media outlets like MTV Tr3s and 
mun2, along with Latin -dedicated sites, are 
growing in importance and influence. 

In the purely musical realm, never has new 
Latin music gained as much prominence, ex- 

posure and sales, the happy result of recep- 
tive media and new outlets like satellite radio. 

This year's Billboard Latin Music Confer- 
ence is a salute to the new and to the future, 
with panels concentrating on new media, new 
business models, new opportunities and new 
ways of promoting, marketing and exposing 
Latin music. Mobile, digital, the Internet, 
media, touring and radio will be topics of dis- 
cussion -and of course, so will music, via a 

series of artist -only panels, including our ex- 

clusive Q &A with Juanes. 
Likewise, our partnerships and sponsors 

reflect a solid belief in Latin music, the Latin 
marketplace and innovation. 

For the eighth consecutive year, the title 
sponsor of the conference and awards is 
Heineken, with Target and Dodge joining as 
in- association sponsors for the first time. 

Heineken's presence will be felt not only 
during the conference, but also in a series of 
events and showcases set up around what is 

now known as Billboard Latin Music Week. 
They include Billboard's very own `We 

Hear the Future" showcase for new acts. The 
mini -competition, inaugurated at the 2006 
Billboard Latin Music Conference, gives new 

acts a chance to compete for prizes and ex- 

posure in front of a panel of industry judges. 
Target's involvement includes the promo- 

tion of this year's Billboard Latin Music 
Awards compilation CD, carried exclusively 
in Target stores, while Dodge has produced 
vignettes featuring Latin music finalists that 
will run on various TV outlets. 

Other conference sponsors include Veri- 

zon, presenter of this year's Billboard Bash; 
MTV Tr3s, presenting the opening -night 
showcase for new acts and a return of our 

IN THE PURELY 

MUSICAL REALM, 
NEVER HAS NEW 
LATIN MUSIC 
GAINED AS MUCH 
PROMINENCE. 

i.iber- popular, all -artist Rap, Rhythm & Reg - 

gaetón panel; mun2, presenting our enor- 
mously successful teen panel; ASCAP, 
presenting its traditional acoustic showcase 
as well as a discussion on placement of Latin 
music in film and TV; and BM I, with a new 
songwriter's panel featuring top writers at 

their instruments. 
Billboard is proud to welcome iTunes 

Latino to Billboard Latin Music Week. The 
top online retailer will give away nearly 40,000 
iTunes cards with 10 free downloads by top 
and developing Latin acts. 

Also making a splash during Latin Music 
Week is Daddy Yankee, who will host his syn- 

dicated ABC radio show "On Fuego" as a prel- 
ude to the conference during a special 
broadcast presented by Billboard Latino. 

Finally, conference registrants will get a 

chance to attend the Voz Latina conference, 
hosted by Adweek's Marketing y Medios, Ad- 

week, Brandweek and Mediaweek. 
For a schedule of events, visit billboard - 

events.com. -Leila Cobo 
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New York, NY 
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Los Angeles, CA 
Los Angeles, CA 
Los Angeles, CA 
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American Airlines Arena 
Amway Arena 
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Laredo Entertainment Center 
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San Diego, CA 
San Jose, CA 
Houston, TX 

San Antonio, TX 

Dallas, TX 

Santa Ynez, CA 
Phoenix, AZ 
Las Vegas, NV 
Anaheim, CA 
Sacramento, CA 
Fresno, CA 
Ft. Lauderdale, FL 

Chicago, IL 

IPAYONE Center 
HP Pavillion 
Toyota Center 
AT &T Center ; r 

Nokia Theatre 
Chumash Casino 
Dodge Theatre 
Aladdin Theatre 
Honda Center 
Arco Arena 
SaveMart Center 
Seminole Hard Rock 
UIC Pavillion 
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08 -31 Chicago, IL 
05 -32 Boston, MA 
05 -37 New Yolk NY 
05 -38 Washington, D.0 . 
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05 -14 Miami , FL 
09-15 Orlando, FL 
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09 -23 San Antonio , TX 
09 -28 Phoenix AZ 
09 -29 Las Vegas, NV 
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10 -06 Los Angeles, CA 
10 -07 Los Angeles, CA 
10 -13 Dallas, TX 
10 -14 Houston, TX 
10 -20 Tijuana, Mexico 
10 -25 Guadalajara, Mexico 
10 -26 Monte -rey, Mexico 
10 -27 Mexco City, Mexico 
10 -31 Guatemc!a 
1" -02 Teguciga pa, Honduras 
1- -04 San Pedro Sula, Honduras 
1- -07 El Salvador 
i --09 Nicaragua 
1 1 -1 1 Costa Rica 
1 1 -1 6 Caracos, Venezuela 
1 1 -1 8 Maracaibo, Venezuela 
1 1 -20 Panama 
1 1 -22 Bogota, Colombia 
11-23 Cali, Colombia 
11-25 Quito, _cuado- 
1 1 -28 Guayaquil, Ecuador 
1 1 -29 Cuenca, Ecuador 
12 -01 Lima, Peru 
12 -04 Sant agc, Chile 
12 -06 Provincia, Chile 
12 -09 Bolivia 
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LATIN MUSIC CONFERENCE AWARDS 

LATI\ V5'5 H\ES F 
Awards Ceremony Honors, Showcases Top Stars 

The Billboard Latin Music Awards will pay 
homage to regional Mexican stars, a Spanish 
pop idol and a Latin- American singer/ 
songwriter for his altruistic work. 

The 18th annual edition of the awards, 
taking place April 26 at the Bank United 
Center Center in Miami, will feature special 
performances dedicated to: the late Valentin 
Elizalde; a regional Mexican star whose 
career was on the rise when he was slain; 
Pedro Infante, the Mexican icon who is 
being celebrated on the 50th anniversary of 
his death; and salsa veteran El Gran Combo 
de Puerto Rico. 

Among the scheduled performers is 
Miguel Bosé, the Spanish singer /songwriter/ 
producer /actor who is this year's Lifetime 
Achievement Award honoree. 

In addition, Ricardo Montaner will be 
honored for helping disabled children through 
his foundation, La Ventana de los Cielos. 

Other confirmed performers include Latin 
pop star Paulina Rubio; Don Omar; Juan Luis 
Guerra; El Gran Combo de Puerto Rico, 
celebrating its 30th year together; Lupillo 
Rivera; Victor Manuelle; Gilberto Santa Rosa; 
reggaetón stars Wisin & Yandel; regional 
Mexican star Joan Sebastian, winner of last 

OU 
year's Billboard Hall of Fame Award; Spanish 
star David Bisbal; top Billboard finalists 
Rakim & Ken -Y; newcomer Mariano Barba; 
and a handful of duranguense acts, including 
Los Creadorez del Pasito Duranguense, Los 
Horoscopos de Durango and Diana Reyes. 

The awards will air live on the Telemundo 
network from 7 p.m. to 10 p.m. EST, where 
they have become the highest -rated special 
on the network. 

Finalists and winners of the Billboard Latin 
Music Awards are determined solely by their 
performance on the Billboard charts. Awards 
will be given out in 51 categories. -Leila Cobo 

NWT The 
Celebration Kicks Into High Gear At Annual Bash 
It's a half decade for the Billboard Bash, as the salute to Billboard Latin Music Awards finalists 
and winners enters its fifth successful year. 

Sponsored by Verizon, this year's Bash takes place April 25 at ultra trendy nightspot the Fifth 
in South Beach, as a prelude to the Billboard Latin Music Awards on April 26. The awards, which 
include honors for top performing labels and publishers of the year, are determined by the 
weekly Billboard charts. 

As is the way of the Bash, only finalists perform in this pre -award celebration where every 
genre of Latin music will be represented. This year's performers include romantic banda singer 
Mariano Barba, who catapulted to the top of the charts with his hit single "Aliado del Tiempo"; 
new pop singer /songwriter Jeremias, whose witty "Uno Más Uno Igual a Tres" is up for Latin 
pop airplay song of the year, new artist; Latin Grammy winner Fonseca, up for various awards 
for his single "Te Mando Flores "; Chelo, whose single "Cha Cha" is up for two awards; and young 
salsero Michael Stewart, who gave a new twist to reggaetón hits on his album "Back to Da' Bar- 
rio." Also performing are Franco El Gorilla and Tony Dize, members of Los Vaqueros, the new 
reggaetón troupe featured on the compilation album of the same name. The set was released 
on WY Records, the new imprint created by reggaetón star duo Wisin & Yandel. 

Hosted by Telemundo personality Adriana Cataño, the Bash will feature its well -known red - 
carpet entrance, attended by multiple finalists. Red carpet arrivals and the Bash itself will be 
part of Telemundó s traditional post- awards special, "Reventón Billboard VIP," slated to air from 
7 p.m. to 9 p.m. April 28. 

This year's " Reventón" will extend from one to two hours for the first time and will also fea- 
ture highlights from the conference and awards themselves, after -parties, showcases and other 
exclusive footage. 

Also onboard is "Billboard Latino," the weekly music -driven show that airs on network Azteca 
América, which will broadcast the Bash nationwide. 

The Bash was launched in 2003 to reflect the increasing number and influence of the Bill- 

board Latin Music Awards. This year winners will be recognized in a record 52 categories, in- 

cluding newly created categories Latin rhythm airplay label of the year and Latin rhythm albums 
label of the year. -Leila Cobo 
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LATIN MUSIC CONFERENCE AWARDS 

CO 
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An Exclusive Q &A Preview: Juanes 
On Latin Rock, Social Activism 
In 1998, a singer /songwriter named Juanes sold his motorcycle 
and his amp, and used the cash to travel from his native Colombia 
to Los Angeles, armed with his guitar and a little tape recorder. 

Alone in an apartment, he wrote more than 40 songs and sent 
them to producer Gustavo Santaolalla. Two years later, Juanes 
launched his international career with "Fíjate Bien," an album that 
won critical acclaim and six Latin Grammy Awards and redefined 
the scope of Latin rock. Just two more albums, 12 Latin Grammys 
and many hits later, Juanes is recognized worldwide as one of the 
most successful and influential artists in Latin music. With 
millions of copies sold, countless awards in the United States, 
Latin America and Europe and a score of hits that have topped 
charts in more than 32 countries, Juanes has achieved 
international stardom without singing a single word in English 
or compromising his sound or heritage. 

As he puts final touches on his fourth solo 
studio album, due this fall from Universal 
Music Latino, Juanes will sit down for Bill- 

board's marquee Q &A presentation, his first 
interview in the United States in more than 
a year. He will reveal details ofhis new album, 
"La Vida Es un Ratico" (Life Is a Moment). 

Juanes is once again co- producer of the 
album, along with two -time Academy Award 
winner Santaolalla. As on his previous discs, 
he sings in Spanish. But instead of recording 
in the U.S., Juanes worked at his home studio 
in the mountains of Medellin, Colombia. 

He says the album will be eminently 
Colombian in sound and its title and content 
were inspired by a conversation he had with 
his mother, in which she reminded him that 
life is brief. 

Beyond his heady career of hits -Juanes' 
sophomore album, "Un Día Normal," was the 
top -selling Spanish- language album in the 
United States in 2002, and his most recent, "Mi 

Sangre," has sold more than 4 million copies 
worldwide -Juanes brings to the conversation 
a singular spirit of altruism and a newfound 
role as a developer of talent. 

Juanes, whose stage name is his childhood 
nickname, a blend of Juan and Esteban, grew up in Medellín, in a home steeped in tra- 
ditional Colombian music. 

In a 2000 interview, Juanes told Billboard, "All my inspiration, everything I have, 
comes from Colombia." That remains true. Juanes' music is intensely regional and yet 
has struck a universal chord. His hit "La Camisa Negra," which derives directly from 
traditional Colombian rhythms, became a No. 1 hit in its original, all- Spanish version 
in countries as diverse as Germany, France, Italy, Spain, Austria and Switzerland. 

The former lead singer and guitarist of rock band Ekymosis, which he co- founded with 
college buddies, Juanes found his first success as a soloist with the single "Fíjate Bien." 

A cautionary tale about the dangers of land mines, "Fíjate Bien" not only defined 
Juanes as an artist unafraid to handle social issues, but also set the ground for the in- 
tense social work he is now in the midst of. 

The preoccupation with land mines, one of Colombia's most pressing issues -as it 
disproportionately affects children -led Juanes to create the foundation Colombia Sin 
Minas (Colombia Without Mines), which works to eradicate land mines. Beyond that, 
Juanes is an ambassador for YouthAids and works closely with the United Nations High 
Commissioner on Refugees aside from assisting in many other causes. 

-Leila Cobo 

TOP: JUANSS perbrms in July 2006 in Berlin. RIDDLE: Juanes greets fans in Ituango, Colombia. 
BOTTOM: J JAN LUIS GUERRA, left, and Juanes sing while actress SALMA HAYEK speaks at the 
Colombia s r Minas concert May 24, 2006, at the Gibson Amphitheater in Los Angeles. 
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LATIN MUSIC CONFERENCE AWARDS 

SPRITOF HOPE 
Revered Artist Ricardo Montaner Reaches Out To Children In Need 

In 1992, Ricardo Montaner was an established star, a 

top -selling artist whose potent, emotive voice was 
known to radio listeners throughout the continent. 

"I had begun to distance myself from everyday life 
and only good things were happening to me," Mon - 
taner recalls. One day, while stopped at a streetlight in 
Mexico City on his way to an interview, a little boy came 
up to his car and wiped his windshield ctean. 

"His face was made up like a clown's, and he was 
doing tricks, trying to make good tips," Montaner says. 
"It broke my heart. After that, I began to really notice 
all these other children in every country, and I decided 
to create an agency that would foster projects to bene- 
fit childhood." 

Montaner's advocacy has been long and steady, span- 
ning countless projects throughout the continent, co- 
ordinated through his own agency, Hijos del Sol 
(Children of the Sun), which operates out of Venezuela. 

It culminated in the creation three years ago of La 

Ventana de los Cielos (Window to the Sky), a Miami - 
based foundation that works with children with Down 
syndrome, autism and cerebral palsy. The organiza- 
tion is funded almost entirely by Montaner and his wife 
Marlene and has become a family affair where every- 
one including Montaner's children (two of whom are 
also singers) are involved. 

As a singer /songwriter, Montaner has had one of 

Latin music's most prolific and successful recording 
and touring careers, with 17 studio albums to his name 
since his 1982 debut. His most recent album, "Las 
Mejores Canciones del Mundo," is in the top 20 of Bill- 
board's Top Latin Albums chart and has hit No. 1 in 
Colombia, Mexico, Venezuela and Argentina. And yet 
few fans know of Montaner's work for one of society's 
most segregated and forgotten groups. 

Acknowledging Montaner's quiet yet tireless labor for 
the good of disadvantaged children, Billboard is proud 
to honor him with this year's Spirit of Hope Award. 

Created in memory of the late Selena Quintanilla, 
the award is given by a Billboard editorial committee 
to an artist whose altruistic work and humanitarian 
contributions go far beyond artistic obligations. 

The qualifications are particularly well- suited to the 
affable, easy -going Montaner, who, as a devout Chris- 
tian, sees his foundation as a ministry that goes hand 
in hand with his music -making. 

"God gives us missions in life," Montaner says. 
"He put me here to entertain, but overwhelmingly, 
to help others." 

La Ventana (laventanadeloscielos.org) offers children 
musical therapy and equinotherapy, where mentally dis- 
abled children are treated through contact with horses. 
In addition, families also receive support therapy. 

-Leila Cobo 
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-ta lana, 
de raíces Cubanas. 
Con el sueño de cantar 
en el idioma de su abuelo. 
Sueño que finalmente 
ha sido realizado... 
Su nuevo álbum en Español esta cautivando 
el corazón de la América Latina. 

Iar americar 
LOTO Marketing 81 Management 
8371 Rednock Lane, Miami (Lakes, FL 33016 

Alba Eagen 
(305) 819 -5129 otc / (305) 8037112 cel 
alba @ loveanamor .com 

Nini Ruiz 

(305) 456 -3003 o'c / (786) 488 -4330 cel 
nini @loveanamor corn 

au rpoa 

ANAMOR's artstic career took off when she cebuted as a support - 
ing actress in the popi ar Sergio Leone classic film, " C'era una volta in 
America". Not long thereafter she was triumphant in "Castrocaro ", the 
most impottantrew talent contest in all of Ita.y, having been recognized 
and awarded for her most particular style and her undeniably unique 
voice. 

ANAMOR later wens on to participate twice n the well known "Festival 
de SanRemo" wth much success, the resuls of which included wide 
circulation of her music and opportunities for video promotion through 
Italy's most popular TV music channels. Her first music video was 
produced and released in 1 998 and featured the single "Vivo Un'altra 
Nolte ". In 1999 BMG releases her first album "['inferno o l'anima", 
featuring the hit singlle "Cosa Sono which garnered frequent national 
air play on all major radio stations. For nearlly each of the titles on the 
album a correspond ng video was producec. The video for the single 
"Canto Gallo" was awarded ' "Best Video of _he `Year" in 2000 for both \\ \r cinematography and clreative direction. A total oc seven videos in a I \ were in ro ation Pon 1 999 th -cugh 2001. 

\- In Tate 2002 ANAMOR perform in the well know- festival "Disco per 
"estate" a popular prime time I_alian music program that is broadcast: 
nationwide via RAP -Uno. Her participation in this event gave her the 
initiative to pursue her life long desire and passion. to write and per - 
form music for Latin audiences in Spanish. Early in 2006 she is pre- 
sented as the first Ital an performer to participate n the famed "Billboard 
Latin Music Conference & Awards" ceremony with much acclaim and 
success. Since then, she has kept quite busy on her new album and 
fuming music vidieos. wo promotional videos- have been completed, 
one for the single "Noche de Amor" filmed in Cuba, and the other 
for the single "Damela Si" filmec between Miami and Rome. Recently, 
she has performed in ' Calle Ocho" at the Granc Telemundo stage and 
throughout Miami during tine Winter Music Conference. ANAMOR is 

also scheduled to perform at the "Billboard Latin Music Conference & 
Awards" ceremony this Apr il. 

Angelo Perrone Marketing 
Piazza Piola 14 20131 Milan, Italy 
Laggo Giuseppe Veratti 7, 00142IRome, Italy 

Angelo Perrone 
39112.26 68 310E / 39.06.59.60.2682 
penrone @ loveanamor.ccm 

ANAMOR's forthcoming allbum entirely in Spanish,. is now nearing the 
final stages of production and is due in stores by the summer of 2007. 
ANAMOR's Spanish career is set to take off, we're delighted to be aole 
to bring her unique vo ce and talent to the Hispanic markets in both the 
USA ant Latin America. 

ANAMOR, simply unique! 
Diana Alvarez 
(305) 579 -4870 one / (305) 613-2021 cel 
diana@loyeanamor.com 
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LATIN MUSIC CONFERENCE AWARDS 

A\DTHE 
Contenders Include New 
And Familiar Faces 
BY AYALA BEN -YEHUDA 

H\ALSTS APE... 
Seven could indeed be a lucky number for Rakim & Ken -Y. 

In their first year as contenders in the Billboard Latin Music 
Awards, the romantic reggaetón duo tops the list of finalists 
with nominations in seven categories, including artist of the 
year, two Hot Latin Songs of the year ( "Down" and "Tengo Un 
Amor" with newcomer Toby Love) and reggaetón album of the 
year ( "Masterpiece: Nuestra Obra Maestra" on Pina /Universal 
Latino). Next up are romantic banda singer /songwriter 
Mariano Barba and tropical diva India, who are finalists in five 
categories each, and a mix of new faces and previous winners 
up for four awards each: Shakira, Maná, RBD, Joan Sebastian, 
Wisin & Yandel, pop -tropical troubadour Fonseca, multigenre 
pop star Anais and urban bachateros Aventura and Toby Love. 

The awards ceremony will broadcast live on Telemundo on 
April 26 from Miami's Bank United Center. The selected 
finalists recapped below are determined by sales and radio 
airplay data used in Billboard's charts from the issue dated 
Feb. 11, 2006, through this year's Feb. 3 issue. 

RAKIM & KEN -Y 
Departing from the aggressive style that char- 
acterized earlier reggaetón, Rakim & Ken -Y 

strongly connected with young females and 
benefitted from comprehensive pop -caliber 
marketing. As a result, they scored three top 
10 Hot Latin Songs singles: "Down," "Me 
Matas" and "Tengo Un Amor" with fellow 
fresh face Toby Love. "Down" spent 30 weeks 
on the Hot Latin Songs chart, was No. 1 for 
17 weeks on the Latin rhythm airplay list and 
was one of the year's most popular Latin ring - 
tones. Debut album "Masterpiece: Nuestra 
Obra Maestra" (Pina /Universal Latino) is up 
for reggaetón album of the year against Don 
Omar, Luny Tunes & Tainy and Calle 13. 

MARIANO BARBA 
Banda newcomer Mariano Barbá s "Aliado del 
Tiempo" was a radio fixture this year, spend- 
ing 49 weeks on the Hot Latin Songs chart and 
reaching No. 1 on the regional Mexican air- 
play chart. The tune propelled Barba s album 
of the same name on the Three Sound label to 
a finalist slot in both the regional Mexican 
album and songwriter of the year categories. 

INDIA 
A finalist in just one category last year, the 
salsa star makes her mark this year with five 
mentions in three categories. India's "Pura 
Salsa" (Universal Latino) and "Soy Diferente" 
(La Calle /Univision) are both vying for fe- 

male tropical album of the year, while singles 
"Lagrimas" and "Solamente Una Noche" are 
both up for the female tropical airplay honor. 
A dance remix of the latter track was also a 

club hit. 
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RAKIM & KEN -Y, right 

RBD 
Last year's pop album of the year winner is 

back with two blockbuster releases on EM I 

Televisa: "Celestial," which spent nine weeks 
at No. 1 on the Top Latin Albums chart, and 
"Live in Hollywood," which reached No. 6. 

The Mexican supergroup is also up for Latin 
tour of the year. 

SHAKIRA 
The Colombian superstar who made a big im- 
pact at last year's awards with her Alejandro 
Sanz collaboration "La Tortura" is back this 
year as a finalist with another duet. "Hips 
Don't Lie" with Wyclef Jean dominated the 
Hot Latin Songs chart for eight weeks. Its Eng- 
lish version boosted Shakirá s reissued "Oral 
Fixation, Vol. 2" (Epic) album and made her 
a bona fide phenomenon in Europe as one of 
the official songs of the FIFA World Cup. 

MANA 
"Amar es Combatir," the first studio album in 
four years by Mexican rock favorite Maná, was 
warmly received by audiences, landing the 
Warner group at No. 1 on the Top Latin Albums 
chart for four weeks and scoring a finalist slot 
for Latin rock /alternative album of the year. 
Single "Labios Compartidos" stayed atop the 
Latin pop chart for 11 weeks. 

AVENTURA 
Romantic urban bachata group Aventura 
scored four top 10 hits: "Ella y Yo," "Un Beso," 
"Los Infieles" and "Noche de Sexo" with Wisin 
& Yandel. The group made a strong impact at 
tropical radio, with "Los Infieles" topping that 
chart for seven weeks. No. 1 knockout "K.O.B.: 

Live" (Premium Latin /Sony BMG Norte) is a 

finalist for group tropical album of the year. 
Leader Anthony "Romeo" Santos is up for song- 
writer of the year, having penned three Aven- 
tura hits and "No, No, No" for Thalia. 

JOAN SEBASTIAN 
Last year's Billboard Hall of Fame inductee is 

going strong again this year with Grammy 
Award -winning banda album "Mas Alla del 
Sol," which is up for male solo regional Mexi- 
can album of the year. Its title track spent 35 

weeks on the Hot Latin Songs chart during the 
eligibility period, making it Sebastian's longest - 
running Hot Latin single ever. The legend is 

also up for songwriter of the year, both for his 
own material and for hits by Jenni Rivera and 
Valentin Elizalde. 

FONSECA 
This year's Colombian breakout star scored at 
pop and tropical airplay with "Te Mando Flo- 

res." EMI Televisa album "Corazon" is a final- 
ist for best tropical album by a new artist. 

TOBY LOVE 
Crunkchata pioneer Toby Love struck chords 
in several genres, with his "Tengo Un Amor" 
featuring Rakim & Ken -Y, a finalist in the Hot 
Latin Songs and tropical airplay categories. 
Love's self -titled album on Sony BMG Norte is 
up for Latin rap /hip -hop album of the year. 

WISIN & YANDEL 
The reggaetón standard -bearers charted 12 Hot 
Latin singles, including "Noche de Sexo" with 
Aventura, and were featured on cuts from 
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Daddy Yankee, Don Omar and Bone Thugs -N- 

Harmony. The Mas Flow /Machete duo's "Pam 
Pam" topped the Latin rhythm airplay chart for 
eight weeks and "Rakata" sprung out of many 
a mobile phone. 

ANAIS 
Versatile newcomer Anais scored at radio with 
pop and tropical versions of " Lo Que Son las 
Cosas," a single from her Univision album 
"Asi Soy Yo," which is a finalist for Latin pop 
album of the year, new artist. 

DON OMAR 
The "King of Kings" on VI /Machete earned 
his crown with the No. 1 Latin album for 11 

weeks and No. 1 tropical airplay song "Los 
Hombres Tienen la Culpa" with Gilberto 
Santa Rosa. Previous hits compilation "Da 
Hitman" also boosted Don Omar's position. 

RICKY MARTIN 
The pop star returned to Spanish fare for the 
first time since 2003, this'time with a stripped - 
down "MTV Unplugged" album on Sony 
BMG Norte. The release marked Martin's 
fourth consecutive No. 1 debut on the Top 
Latin Pop Albums chart. Single "Tu Re- 
cuerdo," a duet with Spain's La Mari, went to 
No. 1 on Hot Latin Songs and Latin Pop Air- 
play, where it stayed for 13 weeks. 

DADDY YANKEE 
The charts still felt the effects of the reggaetón 
superstar's "Barrio Fino" and "Barrio Fino en 
Directo," which spent 14 weeks overall atop 
the Latin albums chart. The El Cartel /Inter- 
scope artist is a finalist for Hot Latin Songs 
artist of the year, with four top 10 hits during 
the eligibility period: "Rompe," "Mayor Que 
Yo," "Noche de Entierro" and "Machucando," 
which is also a finalist for reggaetón song of 
the year. 

LUIS MIGUEL 
The crooner's " Navidades" (Warner Music 
Latina) was the first all- Spanish album to ap- 
pear on Billboard's holiday chart since 1966. 
Miguel is up for male Latin pop album and 
Latin tour of the year. 

MARCO ANTONIO SOUS 
The legendary singer /songwriter's highly an- 
ticipated "Trozos de Mi Alma 2" (Fonovisa) 
debuted at No. 1 on the Top Latin Pop Albums 
chart and stayed there for four weeks. Solis 

LOS HOROSCOPOS DE DURANGO 

«049 

is also a finalist for songwriter of the year, 
having penned his own hit "Antes de Que Te 

Vayas" as well as Patrulla 81's "Como Me 
Haces Falta," Grupo Montez de Durango's 
"Que Vuelva" and Control's "Viva el Amor." 

ANA GABRIEL 
The songstress is a finalist for female Latin 
pop album of the year for "Dos Amores un 
Amante" (EMI Televisa) and female regional 
Mexican album of the year for "La Reina Canta 
a Mexico" (Sony BMG Norte). 

PAULINA RUBIO 
The pop diva's album "Ananda" (Universal 
Latino) and first single "Ni Una Sola Palabra" 
hit No. 1 on the Latin pop album and singles 
charts, respectively. The two scored finalist 
spots in the female pop album and pop air- 
play categories. 

YURIDIA 
After her rise to fame on reality TV talent 
show "La Academia," Yuridia's debut Sony 
BMG Norte release "La Voz de un Angel" sold 
more than 700,000 copies in Mexico and 
reached No. 8 on Billboard's Latin pop album 
chart. "La Voz de un Angel" is a finalist for 
Latin pop album of the year in the female 
and new artist categories. 

VOZ A VOZ 
The trio's "En Presencia del Futuro" 
(Urban Box Office) went to No. 7 on 
the Latin pop album chart and is 
a finalist for pop group album 
and pop new artist album of 
the year. 

VICTOR MANUELLE 
Manuelle's "Decision 
Unanime" (Sony BMG 
Norte) dominated the 
tropical album chart for 
seven weeks. No. 1 sin- 

gle "Nuestro Amor Se Ha Vuelto Ayer" is up 
for male tropical airplay song of the year. 

GILBERTO SANTA ROSA 
"Directo al Corazon" (Sony BMG Norte) hit 
No. 1 on the tropical album chart. Santa Rosá s 

duet with Don Omar, "Los Hombres Tienen 
la Culpa," is a finalist for group 

tropical airplay song of the year. 

OLGA TAPON 
Pop -tropical favorite Tañon's 

"Soy Como Tu" (Univision) 
spent three weeks atop the trop- 

ical albums chart. Single "De- 
silusioname" is a finalist 

for female tropical airplay 
song of the year. 

MARLON 
Newcomer Marlon hit 
No. 3 on the tropical 
airplay chart with 
" Usted Abuso." Al- 
bum "Mi Sueno" (La 

Calle /Univision) is a 

finalist for tropical 
album of the year, 

new artist. 

VICENTE 
FERNANDEZ 
The ranchera icon's "La 

Tragedia del Vaquero" 
(Sony BMG Norte) was 
Fernandez's first stu- 
dio album in three 
years. It went to No. 1 

on the regional Mex- 

ican albums chart. 
Fernandez is also a 
finalist for Latin 
tour of the year. 

INTOCABLE 
The genre - 
bending band 

from Texas is a finalist in the male group re- 
gional Mexican album of the year category for 
its chart -topping "Crossroads: Cruce de 
Caminos" (EMI Televisa). The group also had 
a hit ringtone, 'Y Todo Para Que." 

GRUPO MONTEZ DE DURANGO 
No. 1 album "Borron Y Cuenta Nueva" is a fi- 
nalist for male group regional Mexican album 
ofthe year. Single "Que Vuelva" also hit the top 
spot on the regional Mexican airplay chart. 

CONJUNTO PRIMAVERA 
The romantic norteño group soared with Fono- 
visa album "Algo de Mi," the top regional Mex- 
ican album for five weeks. The title track spent 
10 weeks at No. 1 on the regional Mexican 
airplay chart. 

LOS HOROSCOPOS 
DE DURANGO 
The female -led duranguense group is up for 
regional Mexican album of the year with "De- 
satados." Single "Mi Amor por Ti" hit No. 2 

on the regional Mexican airplay chart. 

BANDA PEQUEÑOS MUSICAL 
The techno -banda group scored a top 10 hit 
on the regional Mexican albums chart with 
"La Produccion Maestra 2006" (Fonovisa). 
Single "Reencuentro" is a finalist in the 
genre's airplay song of the year category. 

MARC ANTHONY 
The salsero s "Que Precio Tiene el Cielo" was 
his biggest No. 1 hit, spending 13 weeks atop 
the tropical airplay chart. His "Sigo Siendo 
Yo" collection on Sony BMG Norte went to 
No. 2 on the Top Latin Albums chart and is 
up for Latin greatest hits album of the year. 

ALFREDO RAMIREZ CORRAL 
The leader of Los Creadorez del Pasito Du- 
ranguense is a finalist as a male soloist and 
as a new artist for his No. 2 regional Mexican 
airplay hit "Que Lastima." 
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JENNI RIVERA 
Two top 10 hits, "Besos y Copas" and "De Con - 
trabando," make Rivera a double finalist for re- 
gional Mexican airplay song of the year, female. 

LUNY TUNES 
The prolific reggaetón producers scored 12 Hot 
Latin Songs hits during the chart year, includ- 
ing Daddy Yankee' s " Machucando" and Wisin 
& Yandel's `Pam Pam." Luny Tunes and Tainy 
are finalists for reggaetón album of the year 
with the Mas Flow /Machete release "Mas Flow: 
Los Benjamins," which spent six weeks at No. 
1 on the Latin rhythm albums chart. 

DIANA 
REYES 

1 

AKWID 
The Gomez brothers' "E.S.L." on Headliners/ 
Univision and "Still Kickin' It" with compa- 
triot Jae -P are finalists in the Latin rap /hip -hop 
album of the year category. 

JAE -P 
The rapper's "Pa' Mi Raza" and collaboration 
with Akwid "Still Kickin' It" on Univision land 
two finalist spots for Latin rap /hip -hop album 
of the year. 

RICARDO ARJONA 
The veteran singer /songwriter yielded hit "A 

Ti," a finalist in the male pop airplay category. 

JULIETAVENEGAS 
Grammy Award -winning album "Limon y Sal" 

(Sony BMG Norte) is a finalist in the female 
Latin pop album of the year category. 

DIANA REYES 

Single "Como Una Mariposa" nets the 
Musimex /Universal Latino artist a finalist 
spot for regional Mexican airplay song of the 
year, female. 

PEPE AGUILAR 
Aguilar's "Enamorado" (EMI Televisa) is 
up for regional Mexican album ofthe year 
by a male solo artist. 

VALENTIN ELIZALDE 
"Vencedor" (Universal Latino) is a fi- 

nalist for regional Mexican male solo 
album of the year and continues to 

be a hit for the late Elizalde. 

LOS TIGRES DEL NORTE 
Grammy Award -winning set "His- 

torias Que Contar" (Fonovisa) is up 
for regional Mexican album ofthe year 

by a male duo or group. 

JUANES 
"Lo Que Me Gusta a Mi" by the 2007 Bill- 

board Latin Conference keynote Q &A artist 
is up for Latin pop airplay song of the year by 

a male soloist. 

JEREMIAS 
"Uno y Uno es Igual a Tres" by the Venezue- 
lan breakout artist on Universal Latino was 
a top 10 hit on Latin pop airplay. 

MONCHY & ALEXANDRA 
The duo is up for tropical airplay song of the 
year by a duo or group for "No es Una Novela." 

XTREME 
"Haciendo Historia" by rising urban act Xtreme 
is a finalist for tropical group album of the year. 

BEBE 
"Pafuera Telaranas" on EMI Televisa is a final- 
ist for Latin rock /alternative album of the year. 

EL CHAPO DE SINALOA 
"Para Que Regreses" is up for regional Mex- 
ican song of the year by a male solo artist. 

ALEGRES DE LA SIERRA 
"De Rodillas Te Pido" was No. 1 for 10 weeks 
on the regional Mexican airplay chart. 

MICHAEL STUART 
Machete release "Back to Da' Barrio" is a fi- 

nalist for male tropical album of the year. 

CALLE 13 

The debut by this reggaetón maverick is a fi- 

nalist for album of the year in the genre. 

ROCIO DURCAL 
"Amor Eterno: Los Exitos" by the late Span- 
ish chanteuse, who died from cancer last year, 
is up for Latin greatest hits album of the year. 

CHAYANNE 
As this star embarks on his biggest U.S. tour 
ever, his "No Se por Que" is a contender for 

male Latin pop airplay song of the year. 

BELANOVA 
Electro -pop set "Dulce Beat" (Universal Latino) 
is a finalist for top Latin rock /alternative album. 

ANDY MONTAÑEZ 
His "Salsa Con Reggaetón" on La Calle /Univi- 
sion is up for male tropical album of year. 

GISSELLE 
'Libre" (Universal Latino) combined ballads 
and uptempo songs to become a finalist for fe- 
male tropical album of the year. 

CHELO 
"Cha Cha (Dance Remixes)" earned a finalist 
spot in the Latin dance club play category for 
the Sony BMG Norte up-and-corner. 

SERGIO MENDES 
"Mas Que Nada (Dance Remixes)" featuring 
the Black Eyed Peas introduced a new gen- 
eration of dance club listeners to the Brazil- 
ian legend. 
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LATIN MUSIC CONFERENCE AWARDS 

LAU \CH PAD 
Conference Showcases Are The Place 
For Rising Artists To Shine 

The Billboard Latin Music Conference showcases are the place where 
rising stars make their mark in the industry. Last year's performers 
include current Billboard Latin Awards finalists Diana Reyes, Victor 
Manuelle, Camila and Chelo. This year's lineup is a platform for 
newcomers to strut their stuff and for familiar names to launch new 
chapters in their careers. What follows are introductions to some of the 
artists scheduled to perform. 

JEREMIM 
The Venezuelan singer /songwriter has penned 
hits for the likes of Luis Fonsi, but carved his 
own niche of pop, rock and folk on last year's 
"Ese Que Va por Ahi" on Universal Latino. Jere - 
mias' song "Uno y Uno Es Igual a Tres" is a fi- 

nalist in the pop airplay category. 

COTI SOROKIN 
Hailing from Argentina, this singer /songwriter/ 
producer has collaborated with artists from 
Paulina Rubio to Julieta Venegas. Coti released 
his fourth album, "Gatos y Palomas," April 3 on 
Universal Latino. 

JORGE EDUARDO MURGUTA 
& MAURICIO L. ARRIAGA 
This producing /songwriting team has had a fruit- 
ful collaboration since attending music school 
together. The duo have worked on hits for Na- 

talia Lafourcade, RBD, Intocable and Noelia, to 
name a few. Murguia and Arriaga have also had 
their songs featured in successful "telenovelas" 
(soap operas). 

NACHO 
Born Juan Ignacio Londono in Medellín, Colom- 
bia, Nacho is a singer /songwriter /guitarist who 
sings meditative acoustic rock in English and 
Spanish. A composer and arranger of his own 
material, Nacho will perform April 25 at Bill- 
board's ASCAP- sponsored showcase. 

MARIANO BARBA 
A five -time finalist this year, Barba brings his 
brand of intensely romantic banda to the Bill- 

board Bash. On the heels of a burgeoning career 
in Mexico, the singer's " Aliado del Tiempo" on 
Three Sound is his most successful release in 
the United States to date. 

FRANCO 'EL GORILLA' 
One -time chef Luis Francisco Cortés Torres re- 
alized his longtime reggaetón dream when he 
was signed to Wisin & Yandel's WY Records in 
2005. Since then, he has appeared on several al- 

bums, including the duo's "Pa'l Mundo" and 
most recently the "Los Vaqueros" compilation, 
on which he performs on six tracks. 

FEMY 
Spain's Femy is a pop /R &B artist working on 
her first album, "Nuevo Imperio," due to feature 
guest appearances by Bubba Sparxxx and Loon. 
She will perform during the conference's "We 
Hear the Future" showcase. 

JOHNNY SIGAL 
After a formal music education and stints in 
Venezuelan bands Frenesí and Tartara, the Cara- 
cas native came to Miami to work on a solo proj- 

LM26 BILLBOARD APRIL 28, 2007 

1r 

ect with producer Marcello Azevedo. In May, he 
will play the title role in a Venezuelan produc- 
tion of the musical "Jesus Christ Superstar." 

MICHAEL STUART 
Urban salsero Stuart is a finalist in the male 
tropical album of the year category for his 2006 
Machete release "Back to Da' Barrio." Stuart 
co- produced the album on which he interprets 
reggaetón hits in the styles of salsa, bomba 
and guaganco. 

GUSTAVE LAUREANO 
The former member of Puerto Rico's La Secta 
Allstar recently released his solo debut album 
on Universal Latino, "Kingcallero del Amor." A 

singer /songwriter /co- producer (with Marteen), 
Laureano fuses pop, rock, electronic and soul. 
He also has collaborated with rappers Gocho, 
Santana and Eddie D. 

TOBY LOVE 
Love's self -titled album on Sony BMG Norte is 
up for Latin rap /hip -hop album of the year. The 
Bronx -born urban bachatero got his start as a 

backup singer for Aventura before striking out 
on his own, scoring airplay hit "Tengo un Amor" 
with Rakim & Ken -Y. The track is a finalist in the 
Hot Latin Songs and tropical airplay categories. 

MOTEL 
Counting Coldplay, Blur, Caifanes and Jeff 
Buckley as influences, this Mexico City quar- 
tet leads a rock resurgence with its self -titled 
debut on Warner. The set, which was produced 
by Aureo Baqueiro and Jay de la Cueva, went 
gold in Mexico. The group got its start in 2002 
and its members' experiences include music 
education at various U.S. colleges and stints 
in performer /producer Benny Ibarra's band. 
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XTREME 
The bilingual romantic bachata duo's Univi- 
sion album, " Haciendo Historia," is a finalist 
for tropical group album of the year, propelled 
by radio hit "Shorty Shorty." The group recently 
completed a tour of New York City schools. 

BARBARA 
Bárbara Paz Muñoz Urzúa went from singing 
Frank Sinatra songs at age 12 to winning music 
festivals and singing on TV in her hometown 
of Santiago, Chile. The performer /composer 
collaborates with Mario Domm and Leonel 
Garcia from Sin Bandera on her forthcoming 
album on Sony BMG. 

ARTHUR HANLON 
The Latin pop pianist who scored a tropical air- 
play smash with "La Gorda Linda" is back with 
his new album on EMI Televisa, "Mecanoma- 
nia." Hanlon reinterprets 10 tracks from 
Spain's legendary group Mecano and con- 
tributes an orchestral tune of his own. He will 
reveal his creative process at BMI's "How I 

Wrote That Song" panel. 

TONY DIZE 
Tony Feliciano Rivera, aka Tony Dize, is work- 
ing on his first solo project on WY Records, "La 

Melodia de la Calle." Dize has appeared on 
Wisin & Yandel's "Pa'l Mundo" and Luny Tunes' 
"Mas Flow 2.5." 

JOSSIE CORDOBA 
The Panamanian singer /songwriter 
fuses cumbia, salsa and reggaetón 
on "Nada Normal," her self -pro- 
duced album on her own Song 
Catcher Productions label. Cho- 
ruses on Cordoba's album 
come courtesy of samples 
of Juan Luis Guerra's 
song "Agrupacion 440." 

OUEENIE 
Tijuana, Mexico -born 
Raul Ruiz (aka Quee- 
nie) is a bilingual 
rapper who bases 
the rough tales ofhis 
hometown on his 
own experiences. 
Queenie has hosted 
LATV's "Cruzin' 
TV" and has re- 
corded with the 
Game and Baby 
Bash. Queenie 
has gained a fol- 

lowing through 
his mixtapes, 
the latest of 
which, "King of 

the Southside Volume 2," was released in 
November. 

BLACK:GUAYABA 
The Puerto Rican rock group's debut "Lo 
Demás es Plástico" on Ole Music garnered 
Grammy Award and Latin Grammy Award 
nominations, as well as opening gigs for Enani- 
tos Verdes and Journey. The quintet has lent 
its music to several public service campaigns 
in Puerto Rico as it works on its second album. 

MONTY 
Soulful Argentine singer /songwriter Facundo 
Monty is releasing tracks from his debut album, 
"Ella," digitally through publisher peermusic. 
The album was produced by Grammy Award 
winner Gustavo Borner and the Redzone's 
Tricky Stewart. Monty strikes out on his own 
after penning songs for Alejandro Fernandez, 
Laura Flores and others. 

RAYITO 
Madrid native Rayito, a Latin Grammy Award 
nominee for songs performed by Ricky Mar- 
tin and David Bisbal, released his self -titled 
debut album in September on South Beat 
Records. Rayito's music is influenced by con- 
temporary pop and urban as well as the fla- 
menco guitar ofhis Gypsy father. Rayito's song 
"Sin Palabras de Relleno" is featured on 
Chayanne's new album. 

KILO 
Juan Martinez, also known as "Down" 
by his peers in the underground hip - 
hop scene, recently released his album 
"Definition of an Ese" (Kilo Gram 
Music Group /Silent Giant Enter- 
tainment). First single "Lean Like 
a Cholo" has gone to radio. The 

Oxnard, Calif., native collabo- 
rated with Snoop Dogg and 
N.W.A's MC Ren on previous re- 
lease "California Cowboys." 

MARGER 
The Venezuelan also known 

as "MG" has starred in Latin - 
American productions of hit 
Broadway musicals like 
"Fame" and "Little Shop of 
Horrors." After TV appear- 
ances including the talent 
competition " Protagonistas de 
la Musica," Marger began 
work on a solo project with 
producers including Iker 
Gastaminza and Pablo Man - 

avello. First single "Sexy 
Lover" was released in 

March via iTunes. 
-Ayala Ben - Yehuda 
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THE VACCA\ 
S 

BEH\D 
TH E STARS 
The four finalists for producer of the year are 
evenly divided between reggaetón and pop, 
with stalwarts Luny Tunes and chart newcomer 
Nely representing the urban side, and Mexi- 
can Armando Avila and Argentina's Cachorro 
López representing pop. 

The group reflects a new generation of acts 
whose sound -veering from urban to acoustic 
to electronica- tinged -is now defining Latin 
radio. Two of them, Luny Tunes and Avila, re- 
turn for encore performances after scoring 
finalist slots last year (Luny Tunes won). 

Their presence is a testament to the dura- 
bility of the artists they work with (Avila is up 
for productions with RBD and La Quinta 
Estación, Luny Tunes for Daddy Yankee and 
Wisin & Yandel) and for their particular 
knowledge of the marketplace. 

Luny Tunes, who last year won on the suc- 
cess of 12 tracks appearing on the Billboard 
charts, return this time with credits on 10 

songs, including Wisin & Yandel's chart-top- 
ping "Pam Pam," which spent 39 weeks on 
the Hot Latin Songs chart. Following in sheer 
impact was Daddy Yankee's "Machucando," 
which peaked at No. 2 and spent 29 weeks on 
the chart, and "Caile" by Tito "El Bambino," 
which also peaked at No. 2 and spent 27 weeks 
on the chart. Other artists produced by the 
Dominican duo included Hector "El Father," 
Tego Calderón and Luny Tunes themselves 

Urban And 
Pop Vie For 

Producer Honors 
BY LEILA COBO 

with the track "Alócate," featuring Zion, from 
the album "Más Flow." 

New to the producer of the year category 
is Nely, aka "El Arma Secreta" (the Secret 
Weapon). At only 19 years old, Nely, whose 
real name is Josias de la Cruz, has produced 
major hits like Wisin & Yandel's "Rákata" 
and Daddy Yankee's "Gangsta Zone." His 
finalist slot comes courtesy of five tracks, 
including Wisin & Yandel's "Noche de 
Sexo" (featuring Aventura) and "M fa" by 
Tito "El Bambino." 

Avila comes to the list for tracks produced 
by pop group RBD, including "Este Corazón" 
and its latest, "Ser o Parecer," which spent two 
weeks at No. 1 on Hot Latin Songs and which 
Avila also penned. He's also up for three tracks 
produced for La Quinta Estación, the Spanish 
trio helmed by power vocalist Natalia Jiménez. 

Chameleonic producer López, who won 
the producer of the year Latin Grammy Award 
in 2006, comes with five tracks recorded by 
four different acts: Christian Castro, Be- 
lanova, Julieta Venegas and Paulina Rubio. 

The biggest success, by far, was Rubio's 
single "Ni Una Sola Palabra," which topped 
Hot Latin Songs for four weeks. And a wel- 
come surprise was the electro -pop sound of 
Mexico's Belanova, which placed two songs on 
the Billboard charts, signaling a breath of fresh 
air for Latin pop. 

TOP Lan 
PAPB1111511N 

7 Machete Joins 
- The Big Leagues 

While it's no surprise to see Universal Latino, Sony BMG 

Norte and EMI Televisa dominating the label field at 
the Billboard Latin Music Awards, newcomer Machete 
is a finalist in five categories. They include Hot Latin 
Songs label of the year and Top Latin Albums label of 

the year and two newly created categories: Latin Rhythm Airplay label of the year and Latin 
Rhythm Albums label of the year. 

Machete charted 45 singles on Billboard's Latin Rhythm Airplay chart during the eligibility 
period, including hits from Wisin & Yandel, Don Omar, Daddy Yankee and Hector "El Father." 

Sony BMG Norte is the label with the most nods this year, with eight mentions in the label 
categories, including Top Latin Albums label of the year. Home to Ricky Martin, Javier Solis and 
Julieta Venegas, the label racked up 74 titles on the Top Latin Albums chart during the year. 

However, with 86 charting sets, Univision Music Group leads the way as the label with 
the most titles on the Top Latin Albums chart, thanks to hits from Marco Antonio Solis, 
Los Tigres del Norte and Conjunto Primavera. 

Among publishers, Universal -Musica Unica placed a whopping 40 titles on Hot Latin 
Songs this year, including the No. 1 smash "Angelito" by Don Omar. EMI April and EMI 

Blackwood each scored more than 20 hits from such acts as Shakira, RBD and Wisin & 

Yandel. Meanwhile, Sony /ATV Discos garnered 19 hits, including Pitbull's "Dime (Tell Me)." 
-Ayala Ben -Yehuda 
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I EMI MUSIC LATIN AMERICA 

CONGRATULATES THE 2007 
LATIN BILLBOARD NOMINEES 

FONSECA, RBD, ANA GABRIEL, 

TITO EL BAMBINO, INTOCABLE, 

KUMBIA ALL STAHl, NOELIA, 

BEBE, GONZALO RUBALCABA, 

THALIA AND EMI TELEVISA. 

AVAILABLE ON CD, DVD AND DIGITAL. 

EMI 

www.grupo-rbd.com www.kumbiaallstarz.com www.grupointocable.com www.thalia.com www.titoelbambinoonline.com 

www.fonseca.net www.noelia.tv www.g-rubalcaba.com www.anagabriel.com.mx www.labebebellota.com www.emitelevisa.com 
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LATIN MUSIC CONFERENCE AWARDS 

THE 

SO\CWR 
SPEAK 

Multitalented 
Finalists Discuss 

Their Hits 

ITE 

It was the year of the singer /songwriter. Every finalist for the 
prestigious songwriter of the year award, determined by airplay of 
the composer's songs, is also a recording artist. And, in a twist, 
every finalist, save for Anthony "Romeo" Santos, lead singer of 
urban bachata band Aventura, is a regional Mexican star. Genre 
aside, these songwriters have struck a universal chord. In their 
own words, they share the inspiration behind their songs. 

MARIANO BARBA: 'ALIADO DEL TIEMPO' 
"Many of my songs come from my personal experiences. With 'Ali - 

ado del Tiempo,' I spent a long time visualizing, thinking about that 
song. It's something that happens to many people, and happened 
to me. With a relationship I had, where I wasn't able to get close to 
her and tell her how much I loved her. How could we get to the point 
where we completely gave up to each other? That's when I wrote the 

song, trying to find the right words to tell the person I loved that I 

wanted to be with her. I'm no longer with that person. But she did know 
that was written for her." 

ANTHONY 'ROMEO' SANTOS: 'NOCHE DE 
SEXO,' 'NO, NO, NO,' 'LOS INFIELES,' 
'MI CORANZOCITO' 
"I talk about issues a lot of other artists don't want to touch. 
A lot of writers don't want to talk about a 12- year -old get- 
ting raped [as happens in the single "Angelito "]. A lot of 
the things I write about have nothing to do with my per- 
sonal life, thank God. 'Los Infieles' [Unfaithful Ones], again, 
talks about things no one wants to talk about. A lot of peo- 
ple don't want to accept that cheating happens. My point was, 
everybody has had some experience with cheating." 

JOAN SEBASTIAN: 'DE CONTRABANDO,' 
'MAS ALLA DEL SOL,' 'LOBO DOMESTICADO' 

"I have a complicated life, and this provides me a lot of material to write. 
Perhaps because I haven't found total peace, I keep singing and writ- 

ing so much. I don't like to explain my songs, because when peo- 
ple ask me to explain my songs it makes me feel like they aren't 
well made. But what I can say [about "Mas Allá del Sol" (Beyond 
the Sun)] is that it has impacted the public because most men, 
and sometimes women too, fail in love or let down their partner. 

It is that moment of regret and the search for getting someone 
back from [which] comes the phrase, 'Beyond the sun and beyond 

my mistakes, I love you.' " 

MARCO ANTONIO SOLIS: 'VIVA EL AMOR,' 'ANTES DE (DUE TE 
VAYAS,' 'QUE VUELVA,' 'CÓMO ME HACES FALTA' 
"I write things down in little scraps of paper, or record them on 
my little tape recorder. It's very old- fashioned. If the entire 
song develops, I write it, but generally, it's fragments. The 
rest comes when I arrive somewhere. That's when I take 
my little slips of paper, and my tape recorder, and I need 
the space and a lot of silence. What I feel at the moment, 
that trance I fall in when I'm able to capture a precise emo- 
tion is magical for me. It's a connection with something 
else. With God, I think. It's a very, very magical moment 
and a very personal moment, and it's very satisfying." 

-Leila Cobo 

LM30 BILLBOARD APRIL 28, 2007 

WIN CHART MOWS 
IPOTLIUIT TSP AT$ 
The chart recaps in this Latin music special are year -to -date starting with the Dec. 2, 2006, issue - 
the beginning of the chart year- through the March 3'I, 2007, issue. 

Recaps for Top Latin Albums are based on sales information compiled by Nielsen Sound - 
Scan. Recaps for Hot Latin Songs are based on gross audience impressions from airplay mon- 
itored by Nielsen BDS. 

Titles receive credit for sales or audience impressions accumulated during each week they 
appear on the pertinent chart. 

hot Latin Songs Artists 
Pos. ARTIST (IV acted Lties)ImDnnVLabel 

Hot Latin Sons 

Pos. TITLE -Artist Imprint/Label 

1 TU RECUERDO Ricky Martin Featuring 
La Mari De Chambao Y Tommy 
Torres -Sony BMG Norte 

2 BENDITA TU LUZ Mana -Warner Latina 
3 PAM PAM Wisin & Yande/- Machete 
4 SOLA Hector "E/ Father " -VI /Machete 
5 ANTES DE QUE TE VAYAS Marco 

Antonio So /is- Fonovisa 
6 DIME QUIEN ES Los Rieleros Del 

Norte- Fonovisa 
7 SIER 0 PARECER RBD -EMI Televisa 

8 SHORTY SHORTY Xtreme -La 
Calle /Univision 

9 DIME (TELL ME) Pitbull Featuring Ken - 

Y- Famous Artists /TVT 
10 PEGAO Wisin & Yandel Featuring Los 

Vaqueros -WY /Machete 
1 WISIN & YANDEL (1) Machete 11 I WAN NA LOVE YOU Akon Featuring 

,) WY /Machete Snoop Dogg -Konvict /Upfront /SRC/ 
(1) CFEE/Urban Box Office Universal Motown 
(7) VI/Machete 12 TU AMOR Luis Fonsi -Universal Latino 
(7) Roc -La- Familia /Machete /Def 13 INVIERNO Reik -Sony BMG Norte 
Jam /IDJMG 14 ESE Conjunto Primavera -Fonovisa 
(7) Mas Flow /Machete 15 IRREEMPLAZABLE Beyonce -Columbia 

2 MANA (3) Warner Latina 16 SI TU NO ESTAS Sin Bandera -Sony BMG 

3 RICKY MARTIN (2) Sony BMG Norte Norte 
4 HECTOR "EL FATHER" (7) VI /Machete 17 ME MATAS Rakim & Ken - 

(7 ) Roc -La- Familia /Machete /DefJam/ Y- Pina /Universal Latino 
IDJMG 18 ME MUERO La 5A Estacion -Sony BMG 

(7) Mas Flow /Machete Norte 
5 RAKIM & KEN -Y (2) Pina /Universal 19 CHIQUILLA A.B. Quintanilla Ill Presents 

Latino kumbia All Starz -EMI Televisa 

(7) Sony BMG Norte 20 MAS ALLA DEL SOL Joan 
6 RBD (2) EMI Televise Sebastian- Musart /Balboa 
7 MARCO ANTONIO SOLIS (7) Fonovisa continued on »pLM32 
8 LOS RIELEROS DEL NORTE (7) Fonovisa 
9 XTREME (1) La Calle / Univision 
10 ALEJANDRO SANZ (2) Warner Latina 

IIot Latin 
Songs Imprints 
Pos. IMPRINT 

1 SONY BMG NORTE (19) 

2 EMI TELEVISA (76) 

3 FONOVISA (9) 
4 WARNER LATINA (5) 
5 DISA (9) 

Hot Latin Songs La1)(1s 
Pos. LABEL .. 

1 SONY BMG NORTE (27) 

2 EMI TELEVISA (16) 

3 UNIVERSAL LATINO (11) 

4 MACHETE (8) 
5 FONOVISA (9) 
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OCTOBER 1 -3, 2007 
HILTON LOS ANGELES UNIVERSAL CITY 

E Ilxlard's Fegional Mexical PiEic Sumri- is the ONLY eve-it 
comp dedicated to the top ;ell Tg genre cc _atin music. Now in its 

2nd ;ea- this three -day summ - vvi focus on he latest radio, touring, 
digital a-d publishing trends inpac- ng today s Region Mexican music 
industry. Gathering artists, redid Label execvbves, radio executives, 
concert promcters, retailers, -naragers, mar.eting and advertising 

executives this must -attenc ev31t is the u t mate meeting and 
reworking space for everyon= involved pith this lucrative 

sector of the _atin music bL ;iiess! 

Register By June 29th & Save $125! 

Eary Bird Rate W75 Register b/ June 29 

General Infc -rates: 646.654.-.360 

Registra:on: X6.654.464: 
Sponsorships Oport.nitìes: 646.Ez.4648 

Hotel Reseration-:: 818.506.2 -DJ 

wwvv.Billbo ardEvents.corn 

LATIN MUSIC CONFERENCE AWARDS 

Top Latin 
Album Artists 
Pos. ARTIST o. Charted Titles) Imprint /Label 

1 RBD (4) EMl Televisa 

2 VALENTIN ELIZALDE (4) Universal Latino 
(1) Cintas Acuario 
(1) Venemusic /Sony BMG Norte 
(7) BCl Latino /BC7 

3 MARCO ANTONIO SOLIS (3) 
Fonovisa /UG 

4 LOS BUKIS (4) Fonovisa /UG 
5 AVENTURA (2) Premium Latin/Sony BMG 

6 MANA (1) Warner Latina 
7 LUIS MIGUEL (7) Warner Latina 
8 RICKY MARTIN (1) Sony BMG Norte 
9 ANA GABRIEL (2) Sony BMG Norte 

10 RAKIM & KEN -Y (1) Pina /Universal Latino 
(1) Pina /Pr /Universal Latino 

Topp Latin 
Album. Distril 
Pos. DISTRIBUTOR 

1 UNIVERSAL (85) 
2 SONY BMG (34) 
3 EMM (14) 

4 WEA (6) 
5 INDEPENDENTS (10) 

Top Latin 
Album Imprints 
Pos. IMPRINT 

1 SONY BMG NORTE . _') 

2 EMI TELEVISA (IS) 

3 FONOVISA (23) 
4 UNIVERSAL LATINO (8) 
5 WARNER LATINA '4) 

Top Latin 
Album Labels 

1 SONY BMG NORTE (37) 

2 UNIVISION MUSIC GROUP (42) 
3 EMI TELEVISA (13) 

4 UNIVERSAL LATINO (20) 
5 MACHETE (8) 

1 , 

Pos. TITLE -Artist 

1 CELESTIAL RBD -EMI Televisa 

2 NOW LATINO 2 Various Artists -Sony BMG 

Strategic Marketing Group/ 
EMI /Universal /Universal Latino 

3 AMAR ES COMBATIR Mana- Warner 
Latina 

4 NAVIDADES LUIS MIGUEL L:ifs 

Migue /- Warner Latina 
5 RICKY MARTIN: MTV UNPLUGGED kicky 

Martin -Sony BMG Norte 
6 WY RECORDS PRESENTS: LOS 

VAQUEROS Various Artists -WY /Machete 

7 VENCEDOR Valentin E /iza /de- Universal 
Latinc 

8 K.O.B.: LIVE Aventura-Premium 
Latin/Sony BMG Norte 

9 KING OF KINGS Don Omar -VI /Machete 
10 FROM KUMBIA KINGS TO KUMBIA ALL 

STARZ A.B. Quintanilla III Prevents Kumbia 
A / /Starz -EMI Televisa 

11 TROZOS DE MI ALMA 2 Mare Antonio 
Solis-= onovisa /UG 

12 THE BAD BOY Hector "El 

Father' -VI /Machete 
13 PA'L MJNDO Wisin& Yande /- Machete 
14 LOBO DOMESTICADO Valentin 

E liza /cae- Universal Latino 
15 LA REINA CANTA A MEXICO Ana 

Gabrie' -Sony BMG Norte 
'6 RECIO RECIO MIS CREADOREZ Los 

Cread_.rez Del Pasito Duraguense De 

Alfreoo Ramirez -Disa 
'7 MAS FLOW: LOS BENJAMINS Luny Tunes 

& Tain. -Mas Flow /Machete 
'8 EL TREN DE LOS MOMENTOS Alejandro 

Sanz- Warner Latina 
'9 CONGUISTANDO CORAZONES K -Paz De 

La Sie.:-a -Disa 
20 LA TRAGEDIA DEL VAQUERO Vicente 

Fernandez -Sony BMG Norte 

MARCO ANTONIO SOLIS 
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VIIIM111 13 NM IN 11:43! 
Toyota Center I Houston, Texas 

3 Nights 
Gross. $2,495,852 

Tickets: 37,342 
..and still growing 

Thank you and 
Congratulations 

Flier Olvera 
Alex Gonzalez 
Sergio Vallin 

Juan Diego Gonzalez 
Angelo Medina Enterprises 

TOYOTA 
CENTER 
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Ar Heinekeri 
PRESENTS 

rc 
LATIIN MUSK 
CONFERENCE & AWARDS 2007 

IN ASSOCIATION WITH 

APRIL 23 -26, 2007 
INTERCONTINENTAL MIAMI 

3unday, L2fpril 22 

CHAKRA, 1501 Collins Avenue, Miami Beach 

THE OFFICIAL PRE -PARTY 

TO THE 2007 BILLBOARD LATIN 

MUSIC CONFERENCE AND AWARDS 
PRESENTS^ STREETLEVEL 
ENTERP' CONCIERTOS AMERICA 
HOSTED BY PITBULL 
PERFORMANCES BY: 

r; 
I 

EENI.,, 1U.¡! 

CJ' londay, ,7<rpril 23 

CHAKRRA, 1501 Collins Avenue, Miami Beach 

PRE -CONFERENCE PARTY 
Billboard Latino presents 
DADDY YANKEE 
On Fuego Radio Show Live 
SPONSORED BY SWA, 
ORBITS AND U.S. NAVY 

I uesáay, ,Xpril 24 

Grand Ballroom Foyer, Second Level 

REGISTRATION & 

HEINEKEN LISTENING LOUNGE 
Enjoy a premium and comfortable space to 
kick back and relax while listening to music 
from Billboard Latin Music Award finalists. 

EXHIBITORS: 
Dodge Interactive Lounge 
Verizon 
MTV Tr3s 
Batanga Internet Lounge 
and more! 

Get your STARBUCKS coffee 
Bags sponsored by TARGET 
Badges sponsored by SESAC 
Lanyards sponsored by CMN 
'Tunes Latino music sampler download card 

CONFERENCE SESSIONS 
Versailles Ballroom - Second Level 'L:,`,;,',`;' 

OPENING GREETING 
Leila Cobo, Exec. Director o- Lat n Con -ent/ 
Programming, Billboard 

THE HOTTEST 
RIAA PANEL AND LUNCH 
SPONSORED BY THE RECORDING INDUSTRY 
ASSOCIATION OF AMERICA 
State of the industry -physical and digital 
market, the economic impact of piracy & 
strategy under current conditions. 
MODERATOR: Leila Cobo, Executive Director of Latin 
Content /Programming, Billboard 
SPEAKERS: 
Brad Buckles, EVP, RIAA, Anti -Piracy 
John Echevarría, President, Universal Music Latino 
Eddie Fernandez, SVP, Universal Music Publishing Group 
Mitch Glazier, EVP Government & Industry Relations, RIAA 
Raul Vazquez, Regional Director, IFPI Latin America 
Iñigo Zabala, President, Warner Music Latina 

clAdnesday, (Xpril 25 

Grand Ballroom Foyer, Second Level 

REGISTRATION & 

HEINEKEN LISTENING LOUNGE 

2:309m-3 7,. 

PLAY M" TUNE 
SPONSORED BY NIELSEN BDS/ 
NIELSEN SOUNDSCAN 
In a world of changing radio formats and 
mediums, new artists get a new chance to 
be heard on the airwaves. 
Top programmers tell you how. 
CO- MODERATORS: Leila Cobo, Executive Director 
of Latin Content /Programming, Billboard 
Jackie Madrigal, Latin Formats Editor, Radio & Records 
SPEAKERS: 
Juan D. Gonzalez, PD, WKKB- Latina 100.3 FM, 
Rhode Island 
Tony Hernandez, Pres. /CEO, Latino Broadcasting Co. 
Jesús Salas, Senior PD Latin Channels, XM Satellite Radio 

Frank Walsh, PD, Mega 94.9 Miami 

9 :30am- 10:30am 

SURFING FOR PROFIT 
SPONSORED BY ELHOOD.COM 
Utilizing the Internet as a marketing and 
revenue- generating tool. 
MODERATOR: Leila Cabo, Executive Director of 
Content /Programming for Latin Music and 
Entertainment, Billboard 
SPEAKERS: 
Demian Bellumio, Pres., Hoodiny Entertainmentiélhood.com 
Fernando Espuelas, CEO /Chairman, Voy L LC 

Travis Katz, SVP & GM, FIM International 
Diego Prusky, Principal, In- Style! Software 
Rafael Urbina, CEO, Batanga 

THE ART OF THE TOUR 
SPONSORED BY MORGAN RENEE 
ENTERTAINMENT 
Managers, promoters, sponsors, and venue pro- 
fessionals say it all in this roundtable discussion. 
MODERATOR: Ayala Ben - Yehuda, Latin Corresp., Billboard 
SPEAKERS: 
Dee Aguirre, Chief Operating Officer, Roptus, Inc. 
Ayelet Corona, Owner /Part., Corona Jones Entertainment 
Larry Gold, Owner /Creative Director, S.O.B.'s 
Larry Harlow, Artist 
Jorge Naranjo, President, Cardenas Marketing Network 
Michel Vega, VP /Head of Latin Music, William Morris 
Agency, LLC 

ASCAP PRESENTS BIG SCREEN, 

LITTLE SCREEN 
Find out how to get your music on film, ads 
and television. 
MODERATOR: Michael Todd, Sr. Director, Fifni & TV 
Music, ASCAP 
SPEAKERS: 
Tomas Cookman, President, Nacional Records 
Osvaldo Feliu, Esq., Director of Licensing & Music 
Supervision for Hispanic Market, Productior Advisors, Inc. 
Margaret Guerra Rogers, VP of Music Affa rs, 
Telemundo Network Group /Indep. Music Supervisor 
Andres Levin, Artist/ Film Composer /Record Producer 

BREAKING THE DIGITAL FRONTIER 
Following years of slow growth, Latin digital 
sales finally begin to take off. 
MODERATOR: Geoff Mayfield, Directcr of Chars /Sr. 
Analyst, Billboard 
SPEAKERS: 
Federico Baptista, Product Manager of Latin Music, 
The Orchard 
Skander Goucha, Director, Digital Media, Universal 
Music Latino 
Rich Masio, Sr. Dir., Content Acquisition & Client 
Relations, loda 
Val Valdez, Head of Latin Division, Avatar Records 

TITLE SPONSOR IN ASSOCIATION 

* Heineken 
BASH SPONSOR PARTNER 

veri V 

WHAT TEENS WANT 
SPONSOR ' ALEX PELS, GM, MUN2 
Our most popular panel returns for an 
encore as a group of Latin teens discuss their 
musical preferences and buying habits with 
our attendees. 

Bayfront Ballroom, First Floor 

WELCOME COCKTAIL RECEPTION 
noNSO P, ttï si- U 

PERFORMANCES BY 

1334 Washington Avenue, South Beach 

SHOWCASES AT 

MACARENA RESTAURANT 
PERFORMANCES BY 
Bletzung Marger "MG" 
Black: Guayaba Rayito 
Coral 

CORPORATE SPONSORS 

ti3.1 7152131 

DIAL M FOR MUSIC 
How mobile has become the biggest revenue 
growth area for Latin music in the U.S. & beyond. 
MODERATOR: Alfonso Perez -Soto, Director of New 
Media for US, Hispanic Market & Latin America, 
Warner Music Latin America 
SPEAKERS: 
José Guilherme Novaes, Multimidia Bossiness 
Manager, Ditetoria Segmento 
Premium Vivo 
Marcus Owenby, Director of Hispanic Marketing 
Operations, AT &T Mobility 
Edwin Prado, Business Manager, Prado Law Office 
Seth A. Schachner, VP, Digital Business Latin America, 
Sony BMG 

BMI PRESENTS 

HOW I WROTE THAT SONG 
Top songwriters pick up their instruments and 
walk us through their inspirational process. 
MODERATOR: Delia Orjuela, VP of Latin Music, BMI 
SPEAKERS: 

LJ" Ius: 
EDGAR COTAZAR 
AARON MARTINEZ 
LUIS "LOUIE" PADILLA 
ADRIAN PIERAGOSTINO 

RAP, RHYTHM & REGGAETON 

ALL -STAR PANEL 
SPONSORED BY MTV TR3s 
It's artists -only in this inside look at the 
growing urban sound of Latin music. 

Chopin Ballroom, Second Level 

LUNCHEON SHOWCASE 
SPONSORED BY U.S. ARMED FORCES 
ENTERTAINMENT 
LIVE PERFORMANCES BY 

ASCAP R EGGOETa, 
VIEW 

PUMP, 
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WEEK IN LATIN MUSIC 
2 :45prn- 3 :L5prn 

GIVE ME THE COVER: 
SPONSORED BY REGGAETON WEAF 
What kind of press is your act getting Our 
panel of marquee journalists. TV producers 
and publicists give the inside scoop on what 
gets ink and what gets heat. 
MODERATOR! Tamara Conniff, Executive Editor/ 
Associate Publisher, Billboard 
SPEAKERS: 
Judy Cantor Navas, Latin & World Music Programmer. 
MTV Urge 
Fifi Castany, Editor in Chief, Ocear Drive en Espanol 
Felix Castillo, President, Frontera Visual 
Alba Eagan, Partner, League of Their Own 
John Reilly, VP, Rogers & Cowan 
Celeste Rodas Juarez, President, Asociación Latina 
de Periodistas de Entretenimiento 

THE BILLBOARD 

Q &A WITH 

JUAN ES 
and Leila Cobo, Exec. 
Director of Latin Content/ 
Programming. Billboard 

PRESENTED BY 
HEINEKEN 

The Ffth Nightclub 
1045 5th Street at Lennox, Miami Beach 

THE BILLBOARD BASH 
SPONSORED BY VERIZON 
The otticiat pre- awards show party with 
presentations and performances by 2007 
Billboard Latin Music Awards finalists including: 

MAXIMIZING YOUR ENDORSEMENTS 

AND PARTNERSHIPS WITH 

HISPANIC CELEBRITIES 
Aligning your product with the appropriate 
Hispanic celebrity will ensure cultural significance 
so your brand becomes better defined and more 
profitable. The bond between fan and star -what 
will prove beneficial for your product? 
MODERATOR: Jacqueline Hernandez -Falloux, 
Publisher, People en Español 
SPEAKERS: 
Danna Garcia, Actress and Singer 
Stephanie Rinaldi, Vice President, Multi -Ethnic 
Marketing & Promotions, Maybelline New York -Gamier 
Daniel Villarroel, Director, Multi- Ethnic Marketing, 
Maybelline New York -Gamier 

AGENCY CREATIVE PANEL 
Hispanic consumers are a strong, yet diverse 
group, and reaching them through traditional 
advertising as well as new media is an ongoing 
challenge. Leading creative directors discuss 
what ad campaigns work and which don't 
MODERATOR: Nancy Ayala, Edtor, Adweek's 
Marketing y Medios 
SPEAKERS: 
Sergio Alcocer, President/Chief Creative Officer, LatinWcrks 
Thomas Schimoler, Creative J r., The Vidal Partnership 
Carlos Tornell, Creative Director, OLE 

HOSTED BY: ADRIANA CATAÑO 

1334 Mash ngton Avenue, South Beach 

SHOWCASES AT 

MACARENA RESTAURANT 
PERFORMANCES BY DEL CASTILLO AND: 

HEINEKEN HAPPY HOUR & 

"WE HEAR THE FUTURE" 

' ESCUCHAMOS EL FUTURO" 
Artist Showcase & Competition 
PERFORMANCES BY: 

AMERIKA 
ANDRES 
CEPEDA 

DIFFERENTIATING HISPANIC 

CONSUMERS FROM THE GENERAL 

MARKET: THE LATINO FILTER 
Using lifestyle and cultural relevance to segment 
the market, MTV Tr3s' sweet spot is the 12 -24 

demographic. It connects today's Hispanic youth 
to the most hip, cool and relevant entertairment 
brands. Get the inside story on the launch of 
MTV Tr3s and its successes and milestones. 
SPEAKERS: 
Lucia Ballas- Traynor, SVP & General Manager MTV Tr3s 

Gonzalo Perez, Director, Multicultural Research and 
Consumer Insights, MTV Networ.cs 

*Heineken 
HHEFiNTA\ 

F=FZE-M O -- 
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HOSTED BY BILLBOARD LATINO'S: 
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HEINEKEN ES1RELLA 
WINNERS FROM 
TEXAS & CHICAGO 

JUDGES: 
Leila Cobo, Exec. Dir. of Latin Content/ 
Programming, Billboard 
Walter Kolm, SVP, Marketing /A &R, Universal 
Music Latino 
Jorge Mejia, VP, Latin America & US Latin, Sony/ 
ATV Music Pub. 
Jorge Pino, VP Venevision Internat onal 
Cotí Sorokin, Artist, Universal Music Group 
Chelina Vargas, Music Programmer, iTunes Latino 

Yuca Lounge (501 Lincoln Road, South Beach) 

ASCAP ACOUSTIC SHOWCASE 
ASCAP showcases some of its top songwriters 
in an intimate setting. 
PERFORMANCES BY: 

I hursciay, 

10.10arn -10 4',m 
NETWORKING BREAK 
SPONSORED BY YAHOO! TELEMUNDO 

DAVID 
BIBEL 

Grand Ballroom Foyer, Second Level 

REGISTRATION & LAST CHANCE 

FOR TICKET PICK -UP 

110 
Pen. 26, 2097 INTERCJNT1 

BONUS PROGRAMMING! 

VOZ LAT NA: 

MESSAGING. MEDIA. MARKETING. 
Strategies to Reach Hispanics for 
Entertainment, Retail, Mobile & Online 
Marketers. Hosted by Adweek's Marketing y 

Medios, Adweek, Brandweek and Mediaweek. 
PRESENTED BY CITYREACH LATINO 

Ai. SCIAMI 

Grand Ballroom - Second Level 

REGISTRATION & EXHIBITS 
CONTINENTAL BREAKFAST SPONSORED BY 
MSN LATINO 

WELCOME ADDRESS 
Nancy Ayala, Editor, Adweek's Marketing y Medios 
Terri E, Simpson, President & CEO, CityReach Latino 

HISPANIC CONSUMERS 

IN THE MULTICULTURAL 

MARKETING EQUATION 
SPONSORED BY 
LANGUAGE LINE SERVICES 
How does the Hispanic population compa -e 

with African Americans, Asians and non - 
Hispanic Whites? Attitudes about marketing, 
advertising and branding, trends in category 
expenditures, media usage and social 
networks will be analyzed. 
SPEAKER: 
Felipe Korzenny, Ph.D., Professor and Director 
of the Center for Hispanic Marketing Communication, 
Florida State University and Cheskin Co- Founder 

JUA LUIS 
GUEF'RA 

11:20arn- 11: :30am 

MOBILE MEETS OUT -OF -HOME 
SPONSORED BY CITYREACH LATINO 
It's all about the messaging, how it's deliv- 
ered, the technology platform and, most 
importantly, what the consumer is getting out 
of the interaction. Moreover, it's important to 
define what the advertiser is getting out of 
running the campaign and how it's working 
into a larger CRM solution to maximize 
advertising dollars. 
SPEAKER: 
Marc Malovany, Managing Director, 
ALCANCE - US Hispanic 
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AFTER PARTY! 
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LOS HOROSCOPOS DE DURANGO 

601 Biscayne Blvd., Miami 

TICKETS ARE REQUIRED FOR ADMITTANCE TO THE 
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TO THE AFTER PARTY. THERE WILL BE NO EXCEPTIONS. 
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Reggaeton Song Of The Year 
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-Top Latin Albums Artist Of The Year 

Reggaeton Alb= Of The Year 

he Year 

Xtrern 

Maná Yuridia Ana Gabriel Julieta Venegas Tito El Bambino 
Don Omar Wisin & Yandel Xtrense Fonseca 

Andy Miortaiiez fecturiig UOitill Marloi featm-ng India 
Gibed° Santa Rosa Victor Manuelle Michael Stuart 

aTof3iTiTilm 

Mana 

Tropical Album 1f The Year, New Artist 
Latin Pop Airplay Song Of The Year, Male 

Andy 
Tropical Album 01The Year, Male 

Marl Latin Po -11----fm- 

',topical Airplay Swig Of The Year, New Artist 

Yyttidia. 
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Caitiff& 
ENTERTAINMENT 
www.image-entertainment.com 

Gilbe 
Tropical Album (if The Year, Male 

Tropical Album 01 The Year, Male 
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The Fifth, a beautiful 'and sophisticated 
venue deli;rerirg unparal Bled sere ce. 

A lav sh auernative for -nose witn 
discern ng taste located at the entrance 

to South Beacn. 

A,iailable or private and corporate events. 
contact Gerry Kelly 3'I'5 538 9398 

o g7=-rrykelly©-hefifth.com 

1X45 fif -n street, miami beach florida 33139 305.53E.9898 
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REVVING BACK UP DAM'S' PET PROJECT DYNAMIC DUDAMEL STILL GO- GD -ING GIMME SHELTER 
Black Rebel Motorcycle Country star Tills' The L.A. Philharmor::. p_k Blown 5csts Christian label helps 
Club returns to rock ng impressile indie album young new conductor I Dc se e i:e a ;c in Habitat for Humanity 

BY JONATHAN COHEN 

Feist 
Forward 

7.. 

fter two years of touring n suopa t oft- et 
2004 album "Let It Die," Canai:an singers 
songwriter Leslie Feist -ealiz ?d she had 
really just been making 'baby steps :o 

ward an undetermined future." 
So rather than commit to a lei tr. reco-d- 

ing process, she roped in a few cei collabora- 
tors and her touring band and as sen hied "The 
Reminder" in less than a week's worth of ses- 
sions at a rented home outside r arie. The new 
album arrives May 1 in the LIn -tea S:ates : is 

Cherrytree /Interscope. Arte & Crafts issued he 
record April 23 in Canada, whie Polyic r France 
will handle it international. y. 

"We often had people paying inst-ument; 

. 
:12y hadri t come to play," Feist says with a proud 
:Ain over scram ggs ar d orange juice at a 

rend). downtown New York hotel. "Every time 
cmeone said, Why ?,' the answer would be, 
Why not ?' There wa; a ma hypnosis that oc- 

_Lrred when we played the songs over and over." 

That attitude has helpec the honey- voiced 
Feis- build a sizable following in the States and 
abroad since "Let It Die," wnich blended luxu- 
rian- Fop originals lilac "Mushaboom" and "One 
Evening' with chilled out Be y Gees and Ron Sex - 

smith covers. The alb zm has sold 116,000 copies 
in the States, ac:ordiag to Nielsen SoundScan, 
and sabstantia_ly more abroad, according to 
'lierrytree presiden- Martin Kierszenbaum. 

"There were certain ir_Lrvals, oc tenitoe, that 
were worn in, so I kept wanting to ̀  ip yes and 
refine those places I hadn't gone ye-," Feis says 

of her songwriting approach this time around. 
"People often write what they know tr ey'11 be 
able to sing, but what I loved about sir-gin 3 cov- 

ers was that my voice ended up dcng things it 

would never naturally dc." 
In tandem with longtime associate SI Gonza- 

les and Dominic "Mock.,' Salole, Feistwas able 
to crystallize the " lo -fi, lowbrow so and' sle had 
been hearing in her head for mcrths Indeed, 
"The Reminder" places :he artist n a wide array 
of sonic environments, frcm the girl-and-her- 
guitar vibe of opener "So Sorry," "L --tui: on" and 

"The Park" to the pouncing, piano -led blog fa- 

vorite "My Moon My Man" and the frenetic sin - 
galong "Sea Lion Waman." 

"Something that was new for me was trying 
not to use headphones," says Feist, who is also 

a key member ofTorontc rock collective Broken 

Social Scene. "We trued to do as few overdubs as 

possible. We'd do what we'd call ' .own hail,' which 

was everybody around one mic singing all at once. 

I wanted it to sound a bi- like a congregation." 
Kierszenbaum sacs a Staggered promotional 

scheme helped "Let I: Die" gradually build steam, 
but there will be a mare concerted push for "The 
Reminder" at the otrtset including a May 8 ap- 

pearance on "The Tc high Show With Jay Leno." 

"Starbucks reached out to us and wanted to carry 
this record right off the bat," he says. "Last time, 
we'd have a TV appearance, and then not Lave 

another until two mends later. This time, we're 
primed for maximum impact." 

Last time around, Feist signed off on a few 
synch deals, including alacoste fragrance com- 
mercial in the United kingdom and an HSBC 
Bank TV ad campaign is the States that util =zed 

"Gatekeeper." Mov-:ng forward, "Feist is recep- 
tive to that avenue of exposure but won't com- 
promise her mus -c," Kierszenbaum says. 
"Several ad agenciesand music supervisors have 
called about [the] new alum but we haven't yet 

decided on a specif.c synch." 
Starting last mcntl , Cherrytree has been 

sending e- blasts to fang featuring behind -the- 
scene glimpses of the 7 ecording sessions and 
snippets from the album artwork, which fol- 

lows Feist's "very specific artistic vision." The 
label also virally released a sort of E PK with snip- 
pets of journalists discussing Feist in a variety 
of languages and commissioned videos from 
noted director Patr_-k Eaughters for "My Moon 
My Man" and "12;4.' 

And despite the bevy of labels involved in 
bringing "The Reminder" to market worldwide, 
all parties are working like "a collective team," 
according to Kierszenbaum. "Plus, Leslie =s re- 

ally inclusive," he says. "She has been able to 
evolve her art with Ls. S le says Cherrytree is like 

a morn-and-pop shcp inside a department store." 
Feist is already -Jack on the road, having hit 

major European ci-ies e.arlier this month in ad- 

vance of a Canadiar tour and a June run through 
the States, which includes a stop at Bonnaroo. 
But she's pacing herse f a little better this time 
out. "In July, I'll be ready to just rent a cabin by 
a lake somewhere : sir says. 
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»CROW'S NEST 
Sheryl Crow promises the 
unexpected on her next 
studio album, which will 
reportedly have more of a 
country slant than past 
efforts. "People will be 
very surprised," she says. 
"I'm working with some 
very interesting people." 
The as- yet -untitled set is 

due out before Christmas 
via A &M /Interscope. 
"There's a song on there 
I'm hoping will come out 
first, which is very 
environmentally 
conscious," she adds. 

»SONGS FOR 
'SHREK' 
Fergie's cover of Heart's 
classic "Barracuda" and a 

duet between Eddie 
Murphy (as Donkey) and 
Antonio Banderas (as Puss 
in Boots) on Sly & the 
Family Stone's "Thank You 
(Falettinme Be Mice Elf 
Again)" lead the 
soundtrack to "Shrek the 
Third," due May 15 via 
Geffen. The Dream Works 
film opens three days later 
in U.S. theaters. The album 
will also include cuts from 
Led Zeppelin, Paul 
McCartney & Wings, Harry 
Chapin and the Ramones. 

»>LEE TO BE 
YOU AND ME 
Australian singer/ 
songwriter Ben Lee is at 
work on his next album, 
"Ripe," due in September 
via New West. Mandy 
Moore guests on the track 
"Birds and Bees." "Mandy 
was very sweet and did 
her best Olivia Newton - 
John for me," he says. 
Other contributors include 
Good Charlotte's Benji 
Madden, Nickel Creek's 
Sara Watkins, Tom Petty & 

the Heartbreakers 
keyboardist Benmont 
Tench and members of 
Rooney. 

»`NATION' 
BUILDING 
Sonic Youth will release a 

deluxe edition of its 
revered 1988 album 
"Daydream Nation" June 
12 via Geffen /UMe. The 
new version includes a 

host of bonus tracks and 
rare photos and will also be 
available as a four -LP set 
on the band's own Goof in' 
Records label. The second 
disc of the CD set includes 
live renditions of every 
track on the studio release, 
captured at such venues as 
New York's CBGB and 
Amsterdam's Paradiso. 

Written by Jonathan Cohen. 

BY SUSAN VISAKOWITZ 

LOUD AND PROUD 
Black Rebel Motorcycle Club Plugs Back In On New 

"After six months of always pulling back, 

you just want to slam your fist through a 

wall," Black Rebel Motorcyle Club's 
Robert Levon Been says. 

He's explaining how, as he and band - 
mate Peter Hayes worked on BRMC's 
third album, "Howl," a mostly restrained 
country- and folk- tinged affair that rad- 
ically departed from previous efforts, 
the duo's pent -up energy rose to a 

threatening boil. 
"We burned out on being delicate." 

Once known as a garage- meets- 
shoegazer -meets- psychedelic rock out- 
fit thanks to its first two Virgin albums, 
"B.R.M.C" and "Take Them On, On Your 

Own," BRMC turned its sound on its head 

with "Howl." 
" `Howl' was definitely a test for the 

fan base," says Hugh Surratt, senior VP 

of creative and marketing for RCA, which 
signed the group after BRMC and Virgin 
parted ways following "Take Them On" 

"But," he adds, "the game plan from 

RCA Set 

the moment we signed them was that 
the band was going to come back after 
'Howl' with more familiar BRMC sounds." 

New album "Baby 81," due May 1 in 

North America and a day earlier in the 
United Kingdom and Ireland via Island, 

delivers. With British -born drummer 
Nick Jago, who'd quit the band shortly 
before the split with Virgin, back in the 
mix, the reconstituted trio returned to 
its usual business -kicking out the jams. 

" `Howl' was written on acoustic gui- 
tars mostly in bedrooms, outside of 
the rock'n'roll world, while a lot of 
'Baby' was written on the road, with 
the whole band," Been says. "It's a 

completely different outcome because 
of all that electricity." 

The high -volume, guitar -heavy result 
has RCA gunning for modern rock radio, 

which virtually abandoned the group 
last time around. 

"We knew the sound of 'Howl' didn't 
fit on modern rock, and it only got 
about 1,200 spins," Surratt says. "But 
in terms of sales, the album still came 
close to duplicating the success of the 
first two records." 

Indeed, "Howl" has moved 90,000 
units, according to Nielsen SoundScan, 

about 10,000 less than either of its pred- 
ecessors. And Surratt expects "Baby 81" 

to surpass all three of BRMC's previous 
efforts. "Our promotion team will get 
airplay on this, and that will drive sales," 

he says. 

RCA senior director of marketing 
Brad Oldham acknowledges that "the 
sound of the record leans toward a 

broader, more mainstream audience" 
than BRMC's first two, but feels "the 
aesthetic of the band is still indie. The 
way they tour, their style- they're still a 

little bit left of center." 
Oldham says college and "taste - 

maker" stations remain key, and a U.S. 

headlining tour spanning May and June 
will see the band sticking with 1,500 - 
to 2,000- capacity theaters. "That's a 

smart move," Oldham says, "because 
it's in line with the venues they played 
last time. It will help create a high - 
demand situation." 

But Been isn't worried about buzz. "A 

lot of indie bands have that 'too cool for 
school' attitude and I think they're 
nitwits," he says. "We've always wanted 
to fight from the inside out, rather than 
being cynical from the outside in. It's 
much more powerful." 

r Calclal Pulse 
TOM FERGUSON tferguson@eu.billboard.com 

KeepingALegacyAlive 
Shaila Dúrcal Pays Tribute To Her Late Mother Rocío 
One year after the death of Rocío Dúrcal, daughter Sheila is 
keeping the revered Spanish singer's memory alive through the 
release of a musical homage. Within just six weeks of the Feb. 5 

Spain release of "Recordando" (EMI Music Mexico), the 12 -track 
album had gone platinum (80,000 units), according to charts com- 
piler Media Control. The set, which comprises 10 reworkings of 
Rocío's songs (published by BMG Publishing) plus two new works 
(EMI Music Publishing), entered at No. 1, and moved 2 -1 -2 in the 
following weeks. "It is very important that the essence of my 
mother lives on forever," the 27- year -old artist says. " Recordando" 
has since been released in Dúrcal's current home Mexico, as well 
as Colombia and the United States. Rocío died from cancer in 
March 2006. 

"I want young people to know about the legacy of my mother, 
and for lots of people to listen to her songs," Shaila says. "That's 
why the album has all kinds of styles -pop, ballads, rancheras." 
EMI Music Spain product manager Angel Alonso says, "This is 
Shaila's first record in Spain -she had an earlier album in Mex- 
ico -and we're very happy that she's made an immediate impact." 

Shaila's booking agent /manager is Mexico -based Alejandro 
Barrales at BC Music & Management. -Howell Llewellyn 

UTADA'S LIFE: Japanese pop star Utada Hikaru has put 
her hand up as an early contender for the No. 1 single of 

32 
I 
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2007. The female vocalist's "Flavor of Life" has been a 

multiformat smash in Japan, where the Toshiba -EMI 
track recently finished three weeks at No. 1 on the 
SoundScan Japan (SSJ) chart after its Feb. 28 release. 
So far, it has shifted more than 700,000 physical 
copies, according to the label, and has been certi- 
fied triple -platinum by the Recording Industry 
Assn. of Japan. Toshiba -EMI says "Flavor of Life" 
has sold 5.3 million units, including 300,000 PC- 
based downloads, 900,000 mobile -based downloads 
and 3.4 million digital versions -such as master 
ringtones, "machi -uta" ringback tones and mobile - 
video ringback tones. 

The track, jointly published by Nichion and 
U3Music, has been used as the theme song to TV 

drama series "Hana Yori Dang" ( "Boys Over Flow- 
ers") broadcast on the TBS network. 

"The chart performance is especially impres- 
sive given that Utada is usually considered an 
album artist," SSJ GM Tadashi Takahashi says. 
Utada's 1999 debut album, "First Love," is Japan's 
all -time top -selling album, with total sales to date 
of more than 9 million, according to Toshiba -EMI. 

-Steve McClure 

DÚRCAL 
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Pam Tillis, On Her Own 
Country Star Asserts Her Artistry On First Indie Release 

"Major label? I don't need no stinking major 
label." OK, Pam Tillis didn't appropriate the 
memorable quote from "The Treasure of Sierra 
Madre," I did. But the sentiment is there. "You 

get to a point in your career where you do get 
tired ofvying for the dollars and attention ofyour 
label," Tillis says. 

During her 25- year -plus career, Tillis has 
always recorded for majors, but now she's 
taken matters into her own hands. "We can 
focus all our energies on this one project and 
that's awesome," Tillis says of her label, Stel- 
lar Cat, which is a joint venture with Nashville - 
based Thirty Tigers and is distributed by Sony 
BMG RED. "What you lack in size and mus- 
cle and clout, you make up for in intensity and 
focus and passion. 

"We don't have to sell a million copies to be 

viable," she adds, sounding a refrain familiar to 

newly independent artists. 
Her first indie record, "Rhinestoned," released 

April 17, is as impressive a collection as anything 
she released on a major -perhaps better. 

Co- producing with Gary Nicholson and Matt 
Spicher, Tillis put together a complete pack- 
age. "People are concerned with having 10 sin- 
gles and don't think in terms of an album 
anymore," she says of today's producers and 
MLR people. "To me, an album cut is not filler. 

It's just like when you paint a painting, there 
has to be stuff in the background. The back- 
ground sets off the foreground." 

There's an artistic advantage to being on an 
indie, Tillis says. "You don't have to water down 
your music, you don't have to be all things to all 

people, you can just be yourself and know that 
if you like it, there's going to be other people out 
there that like it, too." 

That said, Tillis maintains that her new album 
is not a radical departure from her successful 
major label records. "I'm not trying to alienate 

my radio fans -I love them. I just want to take 
them on this journey with me." 

The journey is filled with introspective songs 
that lean toward past loves and love lost. "Train 

W_thout a Whistle" is a cautionary tale of a fly- 

by -night lover, while "The Hard Way," written 
by Tillis with her brother, Mel Tillis Jr., is an 
honest look at the failure to learn from mistakes. 

"Life Has Sure Changed Us Around," an en- 

tertaining romp through a couple's memories 
of their wilder days ( "Our sins were not origi- 

nal, but we gave them our own twist ") that was 
written by Tillis and Nicholson, is a duet with 
country legend John Anderson, with whom, 
amazingly, she has never recorded before. 

"Band in the Window" is a look at the bars 
and clubs of Nashville's Lower Broadway and 
the people who play them. "That's the Nashville 
I'm celebrating," Tillis says. "People who do 
music for the love of it. When I found that song, 
the whole album came together in my mind." 

Meanwhile, the album's spiritual doser, "Over 
My Head," is a testament to better days ahead. 

In addition to country radio, Tillis' music 
has been released to the Americana format. 
"I feel like I'm starting over again," Tillis 
says happily. 

Eventually Tillis would like to reprise "It's All 

Relative: Tillis Sings Tillis," the album she 
recorded with her father Mel Tillis, but with a 

twist -each will produce five sides by the other. 
Tillis already has a song in mind for her famous 
stuttering father. "I want Dad to record a version 
of 'Bad to the Bone,' " she says with a laugh. 

Tillis is clearly content with her career and 
where it stands. "I got to make my mark at radio, 
and I've got my audience, and I can work, and I 

can pay my bills, and now I feel like I don't have 
to hit anybody over the head with my music. I'm 
just doing my thing. It's all about fun for me 
right now." 

. 

Classical Sc;re 
ANASTASIA TSIOULCAS atsioulcas @billboard.com 

From Los Angeles, 
An Easter Surprise 
Young Conductor Replacing Salonen 
At Los Angeles Philharmonic 

The news arrived hastily at the 
oddest hour: early on Easter 
Sunday morning, a time hardly 

associated with big music in- 

dustry happenings. What the 
message contained, however, 

was even more astonishing. 
Not only would Esa -Pekka 

Salonen, the conductor who 
has molded the Los Angeles 
Philharmonic into one of 
today's most exciting orches- 
tras, step down from his post 
at the end of the 2008 -09 con- 
cert season, but his successor, 
who has signed a five -year con- 
tract, is 26- year -old Gustavo 
Dudamel, a Venezuelan dy- 
namo who until three years 
ago had never conducted any 
professional orchestra. 

Despite current conduc- 
tor searches at three major 
podiums- Chicago, 
Philadelphia and the New 
York Philharmonic -Salonen, 
48, isn't leaving to take an- 
other music director gig. In- 

stead, he wants to carve out 
more time for composing. 

Through representatives, 
Dudamel declined to be inter- 
viewed for this piece, citing 
scheduling overload. (He has 
generally been declining inter- 
views since the Los Angeles 
Times broke the story of his ap- 
pointment on April 8 and the 
L.A. Phil issued its official no- 

tice that same day.) The young 

conductor commented in the 
press release announcing his 

appointment, "Almost two 
years ago, I made my United 
States debut with the Los An- 
geles Philharmonic, and from 
the firstmoment I stepped onto 

the stage, I felt a special con- 
nection and deep feeling from 
the players." 

Despite his short profes- 
sional career, Dudamel has 

made a big splash thus far. 

While continuing on as music 

director of the Simon Bolivar 
Youth Orchestra in Venezuela 

and as principal conductor of 
Sweden's Gothenburg Sym- 
phony, IDudamel will conduct 
10 weeks of the 2009 -10 sea- 

son as well as summer con- 
certs at the Hollywood Bowl. 
In the four following years, he 
will be in Los Angeles for 14 

weeks of the season, plus ap- 
pear with the orchestra at the 
Hollywood Bowl and on tours. 

During an era in which 
many top American orches- 
tras are regularly assailed for 
their utter lack of risk -taking 
when it comes to hiring music 
directors, the L.A. Phil's news 

has shaken up the orchestral 
world. It also leaves the or- 
chestra's recording profile in 

potential flux. Under Salo - 
nen's reign, the Los Angeles 
orchestra has initiated a highly 

successful partnership with 

Deutsche Grammophon in its 

digital "DG Concerts" series; 

their releases thus far have 

largely featured such 20th - 
and 21st- century composers 
as Steve Reich, Arvo Part, 
Louis Andriessen and Witold 
Lutoslawski. 

By stark contrast, Dudamel's 

own recording career, for which 

he is coincidentally signed ex- 

clusively to Deutsche Gram - 

mophon, has so far hewed 
strongly to tried -and -true 
crowd pleasers. His first album, 
a reading of the Beethoven 
Symphonies Nos. 5 and 7, made 

with the Simon Bolivar Youth 

Orchestra, was issued in Sep- 
tember; his next recording, 
which will be Mahler's Fifth 
Symphony, is slated for release 
later this year. It's calling -card 
repertoire that is in large part 
geared toward introducing the 
youthful Dudamel to an inter- 
national audience (though, un- 

doubtedly, his name is far more 

familiar now to many classical 

listeners than it was a few short 
weeks ago). 

Nevertheless, the L.A. Phil 

has a long history of placing 
its bet on up- and -comers. 
Zubin Mehta was just 26 as 

well when he became music 
director in Los Angeles in 

1962, and Salonen himself was 

only 34 when he assumed the 
same position in 1992. 
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some utterly forgotten. But 
the 12 tracks on "Ghetto - 
blaster" finally unify his mul- 
tiple personalities, through 
the lens of '80s revivalism. 
With a colorful troupe of 
collaborators (including 
best -kept- secret New York 
band Kudu and hip -hop star 
Fat Joe) Van Helden taps 
into the decade's every mu- 
sical current. There's high - 
drama New York freestyle 
( "Still in Love "), jacking 
Chicago house ( "Je 
T'aime"), first -wave party 
rap ( "This Ain't Hollywood "), 
total pop indulgence ( "Go 
Crazy "), funky art -rock a la 

ESG ( "Playing House ") and 
unexpected combinations 
of them all. Van Helden pulls 
it off with an energetic au- 
thenticity that puts the re- 
hashed mash -up craze to 
shame. -KM 

!"":7'!1 
IBRAHIM FERRER 
Mi Sueño 
Producers: Nick Gold, 
Roberto Fonseca 
Nonesuch 
Release Date: April 24 

aThis is the late Ibrahim 
Ferrer's final album, 

and he certainly departed 
with a flourish. The brain- 
storm that resulted in the 
"Buena Vista Social Club" 
album, released in 1997, res- 
urrected Ferrer's career, and 
he made the most of the op- 
portunity. He was a stylish 
vocalist, possessed of a 

wonderfully nuanced inter- 
pretive gift, and that gift is 

very much in evidence on 
"Mi Sueño." The record fea- 
tures some masterful play- 
ers, including Orlando 
"Cachaíto" Lopez, co -pro- 
ducer Roberto Fonseca, the 
late Rubén González and 
vocalist Omara Portuondo. 

EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Troy Carpenter, 
Marie! Concepcion, Hillary Crosley, 
Gary Graff, Stephanie Horst, Kerri 
Mason, Dan Ouellette, Michael 
Paoletta, Mark Sutherland, Chuck 
Taylor, Christa L. Titus, Ken Tucker, 
Philip Van Vleck, Susan Visakowitz 

PICK : A new release predicted 
to hit the top half of the chart in 
the corresponding format. 

Ferrer's vocals are simply 
enchanting from opening to 
finale. "Mi Sueño" ( "My 
Dream ") is Ferrer's dream of 
doing a bolero album come 
to life. He sings these songs 
with great poise and a good 
deal of Latin soul. Particu- 
larly choice moments in- 
clude "Dos Almas," "Copla 
Guajira," the duet "Quizás, 
Quizás," with Portuondo, 
and "Convergencia." -PVV 

MARTIRIO 
Primavera en Nueva York 
Producer: Nat Chediak 
Calle 54 
Release Date: April 77 

Spanish vocalist Mar- 
tirio tracked this col- 

lection of boleros in May 
2006 at Avatar Studios in 

New York, so the title 
( "Spring in New York ") is 

more literal than one might 
imagine. Flanked by heavy - 
hitters like Dafnis Prieto 
and Paquito D'Rivera, Mar - 
tirio's performance is pos- 
itively elegant. She can 
sing everything from fla- 
menco to pop, and sing it 
beautifully, so it's no sur- 
prise that she has her way 
with the bolero. The genre 
is the stuff of romance, 
while the arrangements 
flirt quite successfully with 
jazz. The combination elic- 
its a vibe that's at once ur- 
bane and sultry. Highlights 
include "No Pueda Callar," 
"Son Cosas Que Pasan" 
and "Primera lluvia," 
though in truth every track 
is golden. -PVV 

Additional reviews 
.COM online this week 

at billboard.com: 

The Hold Steady, "Live at 
Fingerprints" (indie store exclusive) 

Bireli Lagrene, 
"Djangology" and "To Bi 
or Not to Bi" (Dreyfus) 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard, 770 
Broadway, Sixth Floor, New York, 
N.Y. 10003) or to the writers in 
the appropriate bureaus. 
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LINKIN PARK 
What I've Done (3:27) 
Producers: Rick Rubin, Mike 
Shinoda, Linkin Park 
Publishers: various 
Machine Shop /Warner Bros. 

DIRadio didn't instantly 
leap on "What I've Done" 

just because it's been a few 
minutes since Linkin Park re- 
leased a new album. If this song 
is any indication, "Minutes to 
Midnight" will be another hit - 
filled juggernaut in the vein of 
previous sets "Hybrid Theory" 
and " Meteora." The genius of 
this track is that it packs a wal- 
lop even as it backs off from the 
heavily produced style of Linkin 

Park's catalog -minimalism is 

the key. Piano and pro- 
grammed drums trade off as 

the song's focal point, nimbly 
skipping about. Brad Delson 
lets his guitar flare only when 
necessary at the chorus and 
bridge, while Chester Benning- 
ton holds screams in check. 
"What I've Done" is catchy and 
memorable. Prepare for air- 
wave saturation. -CLT 

NELLY FURTADO 
All Good Things (Come to 
an End) (3:48) 
Producers: Timbaland, Nate 
"Danja" Hills 
Writers: N. Furtado, 
Timbaland, Danja, C. Martin 
Publishers: various 
Geffen 

Nelly Furtado's chart - 
topping "Promiscuous" 

offered a dubious omen that 
the Canadian singer /song- 
writer's "Loose" was merely 
going to rip off Gwen Stefani's 
throwaway pop. Psych! Be- 
witching "Say It Right" re- 
newed faith, with its melodic 
stamp and now third single "All 

Good Things (Come to an 

End)" -which has topped 
charts in 20 countries -is again 
adventurous, hip, playful and 
enduring. Featuring an enlight- 
ened lyric ( "Pain sets in and I 

don't cry/I only feel gravity and 
wonder why ") with the track's 
hypnotic melody featuring 
contribution from Coldplay's 
Chris Martin, "Good" lives up 
to Furtado's 2001 double 
Grammy Award nods. Our 
hope is that after this winning 
release runs its course, Geffen 

will rerelease "Maneater," still 
an unparalleled track and a 

VI 
contender to command top 
40, R &B and dance. -CT 

ALANIS MORISSETTE 
My Humps (4:09) 
Producer: not listed 
Writers: W. Adams, D. Payton 
Publishers: various 
MySpace independent video 

Alanis Morissette truly 
knows the definition of 

ironic. It's hard not to howl 
over her sniper -sharp parody 
of "My Humps." What has 
made the rap- hit -turned- 
piano -ballad an Internet sen- 
sation is the hysterical video 
Morissette shot on the fly. 
Decked out in hottie attire, she 

shakes her junk with a barely 
concealed smile as she vamps 
with a pack of Blues Brothers - 
esque playas. The music for 
"My Humps" is completely re- 

constructed, so you don't know 
what you're in for until you 
catch the lyric. Morissette's 
piercing voice gives drivel like 

"What chu gonna do with all 

that breast inside that shirt ?" a 

faux depth you never thought 
possible. We wondered what 
the Recording Academy was 

thinking when the Black Eyed 

Peas won a Grammy Award for 
this song, so Alanis, thank u for 
doling out a little justice. -CLT 

ROCK 

THE BRAVERY 
Time Won't Let Me Go 
(4:10) 
Producer: Brendan O'Brien 
Writer: S. Endicott 

-VA /S 
RIHANNA 
Umbrella (3.46) 
Producer: Christopher "Tricky" 
Stewart 
Writers: C. Stewart, T. Nash, 

T Harrell, S. Carter 
Publishers: various 
Def Jam 
Rihanna's move to the center with 2004 smash 
"S.O.S." was a shrewd move in advancing her authori- 
ty as a mainstream hitmaker. With R &B /new wave 
groove "Umbrella," she is again poised to soak the pop 
and urban charts. With a chorus that recalls Ashlee 
Simpson's "LOVE.," a synthy chord that snakes over 
high -hat drums and lyric of teenage adoration, 
Rihanna dares listeners to keep the hook out of their 
heads. This first single from upcoming third album 
"Good Girl Gone Bad" is just the beginning of summer- 
time domination from the 19- year -old Cover Girl, 
whose "Umbrella" will be pervasive along beaches and 
a prime companion to convertible road trips. An 

accompanying mix featuring a disruptive rap from Jay- 
a does nothing but demonstrate how dated his ubiqui- 
tous presence has become; trust in the original. -HC 

Publisher: not listed 
Island 

ElThe Bravery's first single 
from forthcoming soph- 

omore album "The Sun and the 
Moon" finds the New York - 
based quintet ironing out 
dance -rock creases and em- 
bracing a simpler downtempo 
sound. Frontman Sam Endicott 
wistfully sings of life's regrets 
and missed opportunities as 

his throaty vocals soar and 
crack between synth- infused 
guitar riffs. While demonstrat- 
ing maturity, the song lacks the 
same gusto and innovation 

KELLY CLARKSON 
Never Again (3:37) 
Producers: David Kahne, Jason 
Halbert, Jimmy Messer 
Writers: K. Clarkson, J. Messer 
Publishers: various 
RCA 

Pop's ruling queen Kelly Clarkson marks her anticipat- 
ed return with rough- and -ready anthem "Never 
Again." As with 2004 -2005 staple "Since U Been 

Gone," America's sweetheart is mightily pissed off: "I 

hope the ring you gave to her turns her finger green /I 
hope when you're in bed with her you think of me." 
Lip -curling guitars and percussion lurch and lunge 
alongside Clarkson's uptempo rant, with multiple 
vocal layers and background echoes adding to the 
emotional torrent. The first single from upcoming 
third opus "My December" is guaranteed top 40's 
unbridled support as she maintains standing as one of 
the format's few sure things. No. 1 Billboard Hot 100 

domination is a given. Great to have one of the best 
back, albeit in a disarmingly foul mood. -CT 

prevalent on 2005's self -titled 
debut, which earned the Brav- 
ery comparisons to labelmates 
the Killers. Nonetheless, with 
indie -pop flavor and a high - 
school- anthem vibe "Time" will 
find a home at modern rock 
radio and showcase the Brav- 
ery's evolving style. -SH 

TRIPLE A 

SHAWN MULLINS 
Find Love (3:54) 
Producer: Shawn Mullins 
Writer: S. Mullins 
Publisher: Roadieodie /Bug, 
BMI 
Vanguard 
113 Having one signature 

hit is a blessing and a 

curse: "You made it! Now 
work without end to repeat." 
Shawn Mullins, who cata- 
pulted "Lullaby (Rockaby)" 
to The Billboard Hot 100 top 
10 in 1999, found modest 
success last year with "Beau- 
tiful Wreck" at triple A and 
Americana, spawning prom- 
ise for upcoming "9th World 
Pickin' Parlor." "Find Love" is 

a more likely bid for his main- 
stream second shot, which 
skillfully nods to the Chris 
Isaak or Roy Orbison song- 
books, showcasing savory 
acoustic guitars and a steam 
engine midtempo beat. Early 
kudos from Rolling Stone, 
VH1 and his hometown At- 
lanta Journal- Constitution 
point to positive impact. -CT 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

Iter 
d a aults 

up The Billboard 200, movirg 
46 -57 with a 50% increase. 
he set, powered by Starbucks 

Sales, becomes the first non - 
Celtic Woman title to be No. 1 

on Top World Albums since 
Aug. 6, 2005. 

IliThe Washington Post's April e. 

story on its experiment 
posing violinist Joshua Bell as 
a street musician is the buzz of 
the blogosphere. Nearly all his 
albums post sales increases 
this week, including "Voice of 
the Violin" which is up 248% 

o. 1 on Top Classical Albums,, 
o. 13 on Top Heatseekers). 

Chayanne notches his 
highest -charting album on The 
Billboard 200, as "Mi Tiemp 
begins at No. 42 with 17,00 
It's also his seventh 
consecutive top 10 set on Top 
Latin Albums, wh 
at 

t 
No. 2. 

CI-IART 
BEAT 

»Growing popularity at pop radio 
and a resurgence in digital sales 
send Carrie Underwood's "Before 
He Cheats" (Arista) to a new peak 
on The Billboard Hot 100. The 
single, which is now part of the 
class of 2007 instead of 2006, had 
apparently peaked at No.16 in its 
11th week on the chart. But now, in 
its 33rd frame, "Cheats" rebounds 
22 -15. It's the longest journey into 
the top 15 in Hot 100 history. 

»Avril Lavigne's "Girlfriend" 
(RCA) also surprises with a new 
peak position, as it makes a 6 -3 
move. It's only the seventh chart 
week for the track, though it 
seemed to have debuted and 
peaked at No. 5. By moving to third 
place, it is the second -highest 
charting single of Lavigne's career, 
runner -up to first hit "Complicated," 
which peaked at No. 3. 

a Read Fred Bronson 
every week at 
billboard.com /fred. 

o 

Over the Counter 
GEOFF MAYFIELD gmayfield@billboard.com 

Post -Easter Dip Less Severe Than ItAppears 
Everybody calm down. 

In a year when album sales have slid 
more than most analysts and industry 
insiders antici.?ated, I beg you not to 
overreact to thfs particular week's set 
of numbers. 

Certainly the dip of almost 24% from 
prior -week sales makes sense. Last issue, 
reflecting the week ending April 8, in- 

cluded gift- shopping for Easter baskets, 
while the one that ended April 15 was a 

non -holiday week. So, no panic there. 
The comparison that would be prone 

to cause more alarm is the 31.6% plunge 
from the same -week of 2006, yet the ex- 

planation rem2ins as simple as the one 
noted in the previous paragraph. 

As stated here last issue, the roving 
Easter holiday landed on April 16 last 
year, therefore falling a week later than 
it did this year So, again, this issue's 
comparative -week numbers compare a 

holiday frame with a non - holiday week. 
If you line u-) Easter 2006 with 2007, 

the one from :his year was only 10% 
lighter. Yeah, we'd be happier with a 

smaller Easter -to- Easter miss, or even 
flat, but a 10% decline certainly alarms 
less than a gaF of more than 30 %. You 

have to remember to compare apples to 
apples -or in -his case, eggs to eggs. 

So, how 'bout the fact that "Now 24" 

can lead The Billboard 200 with 89,000 
copies, the fourth time this year that 
an album could top the big chart with 
a sum lower than 90,000. Is that cause 
for panic? 

Hastings Entertainment chief John 
Marmaduke might cite those lighter 
numbers as a cue for his ongoing cam- 
paign to spread key releases through- 
out all 12 months. 

I also suspect that as music compa- 
nies grapple with readjusting their busi- 
ness models, the lighter numbers we 
sometimes see at No. 1 are more a cause 
for concern than panic. 

As digital tracks, ringtones and other 
mobile phone plays, Internet stream- 
ing and other new modes of music de- 
livery continue to evolve, lighter album 
numbers seem more indicative of an 
evolution that seems to be moving at a 

revolutionary pace. Or, to twist a hook 
from Barry McGuire's anthem, I don't 
believe we're on the eve of destruction. 

Mind you, I won't play Pollyanna and 
pretend the 2007 album picture isn't 
concerning. Even with digital albums 
growing by 58 %, overall album sales are 
down 17 %, a pace accelerated by the 21% 
decline of CDs. 

Certainly album sales hit a wall as 
soon as the Christmas -selling season 

ended. Bu- give us the Irore thoughtful 
album flow that Marma nuke and other 
retailers have been beging for, and the 
picture might look less lire. 

On that acore, kudos Iodine Inch Nails 

and Avril _avigne, whew new albums 
arrived April 17, rather -han the last four 
months ofthe year, and b Maroons and 
50 Cent, whose next ses arrive May 22 

and June 19 respectively. After the lop- 

sided 2000 that we lived through, ain't it 
cool to see t_gh -profile ac-s target a month 
earlier than September? 

Lavign should leac the page next 
issue, whie she and NIN could surpass 
200,000. The latter Dc.ws this week at 
No. 11 on Top Interne - Albums. 

QUITE BRIGHTLY: W th record coln- 

IVI rke ̀ Watch h A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
ALBUMS 

DIGITAL 

ALBUMS' 

DIGITAL 

TRACKS 

This Week 8,059,000 

Last Week 10,582,000 

Change -23.8% 

11isWeeklastlgar 11,789,000 

Change -31.6% 

908,000 16,066,000 

957,000 16,148,000 

-5.1% -0.5% 

539,000 10,074,000 

68.5% 59.5% 
'Digital album sales ere also counted within album sales. 

Weekly Album Sales (Million Units) 
35 

30 

25 -- 2007 

20 

15 

i 

0J FM A M J J A S O N D J 

OVERALL UNIT SALES 

Albums 

Digital Tracks 

Store Singles 

Total 

Albumsw/1EA 

163,388,000 
164,266,000 

1,017,000 

328,671,000 

179,814,600 

135,753,00 
250,81`_,00) 

63S,300 

387,203,003 

160,83ä,500 
'Includes track equivalent album sales (TEA) with 10 track down oads equlvalert 
to one album sale. 

DIGITAL TRACKS SALES 

'06 ag :.,eiui..., à 

'07 250 8 mill on 

SALES BY ALBUM FORMAT 

(D 154,159,000 121,954 000 
Digital 

Cassette 

Other 

8,501,000 13,400,000 

442,000 119,0C 0 

286,000 280,000 

panies pushing any marquis -value re- 

leases they hac before Easter, the 
Tuesday after tie holiday carried a 

light schedule. 
That and the softness of the post - 

Easter volume alicw indie darling Bright 
Eyes to make the most of its largest sales 
week to date_ "Cassadaga" sells 58,000 
copies, accorcingto Nielsen SoundScan, 
good for No. 4 or The Billboard 200. 

Both marka are career bests for Conor 
Oberst's vehicle "I'm Wide Awake, It's 

Morning" earnec the previous peaks in 
2005 when Et opened at No. 10 with 
56,000 sold in the same week the band's 
"Digital Ash n a Digital Urn" started at 
No. 15 with -6,000. 

FOR THE RECO RD: Erasure's "I Could 
Fall in Love With You" was initially iden- 
tified as an EP, lather than a single. It 
should have bowed last week at No. 1 on 
Hot Dancesin1e Sales and No. 5 on 
Hot Singles Sales. 

Also, a eat? rrocessing by Nielsen 
SoundScan put the start of Martina 
McBride's - Wa_iing Up Laughing" at 
138,000 cop: es The album's rank was 
correct last issue on The Billboard 200 

and Top Cotntri Albums, but its total 
was oversta 2d en the :after page's Be- 

tween the Bullets. 

For week ending April 15, 2007. Figures are mantled_ 
Compiled from a national sample of retail stoma anc rack Nielsen 
sales reports collected and provided by SoundScan 

Year -To -Date Album 
Sales By Store Type 

80 million units 
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. ARTIST 
3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

2 3 
VARIOUS ARTISTS 
EMI SONY BMG /UNIVERSAL/ZOMBA 88505 /CAPITOL 18.99 

9 5 

NOT SNOT 
DEBUT 

Title 
a° w6 

NOW 24 1 

TIM MCGRAW 
RB 78974 (18 98) 

Let It Go 

AKON 
1'FRONT SRC/UNIVERSAL MOTOWN 007968' UMRG (13.98) 

Konvicted 

1 BRIGHT EYES 
,DOLE CREEK 103" (13.281 

Cassadaga 

8 1 

O ® 
10 10 - 

11 3 - 

® 22 12 

13 8 - 

14 18 17 

15 17 3 

16 20 8 

17 19 18 

18 13 16 

m 33 26 3 
20 24 23 

22 

28 

30 

32 

34 30 

37 15 

38 35 2. 

39 37 41 

40 47 9 

76 

® ® 

TIMBALAND 
MOSLEY/BLACKGROUND 008594':INTERSCOPE (13.98) 

Timbaland Presents Shock Value 

DAUGHTRY 
RCA 88860 /HMG (18.981 

BEYONCE 
CLUMBIA 90920./SONY MUSIC i18 981 

Daughtry 

BDay 

MARTINA MCBRIDE 
RCA NASHVILLE 03674 /SBN (18.98) 

HELLYEAH 
":'18 SONY MUSIC (18.98) 

Waking Up Laughing 

HellYeah 

ALISON KRAUSS 
(1'11ER 610555 (17.98) 

A Hundred Miles Or More: A Collection 

HILARY DUFF 
,, ILLYW00D 162668 (18.98) 4 Dignity 

AMY WINEHOUSE 
'VIVERSAL REPUBLIC 008428 /UMRG (10.98) 

Back To Black 

PAUL WALL 
SHAHOUSE.'ASYLUM/ATLANTIC 101555/AG (18.98) 

CARRIE UNDERWOOD 
R14A NASHVILLE 7119719MG (18.98) 

YOUNG BUCK 
INTERSCOPE 113 981 

Get Money Stay True 

Some Hearts 

Buck The World 

JOSS STONE 
GIN /5, J81 o 

Introducing Joss Stone 

JUSTIN TIMBERLAKE 
VE 880 MBA (18.98) 

FutureSex/LoveSound s 

GWEN STEFAN! 
INTERSCOPE 008099 (13 98) 

ROBIN THICKE 
STAR TRAK 006146' INTERSCOPE (9 981 

The Sweet Escape 

The Evolution Of Robin Thicke 

NICKELBACK 
ROADRUNNER 18300 (18.98) 

All The Right Reasons 

FERGIE 
WILL. I. AM /A &M 007490 / INTERSCOPE (13.98) 

LARRY THE CABLE GUY 
JACK/WARNER BP . 3 WRN (18 98) 

The Dutchess 

Morning Constitutions 

ALAN JACKSON /GEORGE STRAIT /JIMMY BUFFETT Live At Texas Stadium 
MCA NASHVILLE 005894,'UMGN (18.98) 

JENNIFER LOPEZ 
EPIC 78149'SONY MUSIC (18.98) 

Como Ama Una Mujer 

SOUNDTRACK 
WALT DISNEY 861698 (18 98) Et 

Hannah Montana 

CORINNE BAILEY RAE 
CAPITOL 66361 (12.98) 

CHEVELLE 
EPII 1.98: SONY MUSIC 118.98) 

Corinne Bailey Rae 

Vena Sera 

MODEST MOUSE 
EFC ' t9" /SONY BMG (18.98) 

We Were Dead Before The Ship Even Sank 

LLOYD 
THE INC ,UNIVERSAL MOTOWN 008554/UMRG (13.98) 

Street Love 

HINDER 
UNIVERSAL REPUBLIC 005390iUMRG (9.98) 

Extreme Behavior 

FALL OUT BOY 
FUELED BY RAMEN /ISLAND 008109 /IDJMG (13.98) 

Infinity On High 

MIMS 
CAPITOL 84824 (12.98) 

TAYLOR SWIFT 
BIG MACHINE 120702 (18.98) 

NELLY FURTADO 
MOSLEY /GEFFEN 006300 /INTERSCOPE (13.98) 

MUSIQ SOULCHILD 
ATLANTIC 105404/AG (18.98) 

NORAH JONES 
LUE NOTE 74516/BLG (18.98) O4 

Music Is My Savior 

Taylor Swift 

Loose 

Luvanmusiq 

Not Too Late 

VARIOUS ARTISTS 
'. ALT DISNEY 000244 (18.98) 

RICH BOY 
INS 4 008556 " / INTERSCOPE (10.98) 

RASCAL FLATTS 
BEET 165075/HOLLYWOOD (18.98) 

Disneymania 5: Music Stars Sing Disney... Their Way! 

Rich Boy 

Me And My Gang 

ELTON JOHN 
108661 WOE 113.98) 

Rocket Man: Number Ones 

PACE 
SETTER 

BRANDI CARLILE 
i1U802 /SONY MUSIC (11.98) 

CHAYANNE 
.,,Y BMG NORTE 06119 (16.98) 

MIKA 43 44 29 
CASABLANCA. UNIVERSAL REPUBLIC 008352UMRG (10.98) 

48 43 
JOHN MAYER 
AWARE /COLUMBIA 79019" /SONY MUSIC (18.98) 

KINGS OF LEON 
RCA 03776 /RMG (13.98) 

PINK 
LAFACE 80320.ZOMBA (18.98) Br 

®NEIL YOUNG 
REPRISE 43328 /WARNER BROS. (18.98) 

IGARY ALLAN 
MCA NASHVILLE 008196 /UMGN (1198) 

49 52 21 a STEVIE NICKS Crystal Visions.. 
REPRISE 100363'WARNER BROS 118 98) í 4) 

THE FRAY 
I PIC 53031'SONY MUSIC (18 981 + 

Q 72 63 

47 58 36 

The Story 

Mi Tiempo 

Life In Cartoon Motion 

Continuum 

10 

3 

7 

B 

D 2 

3 

2 

© 

3 

5 

D 

3 

Rock group 

with members:, 

from Pantera, 

Nothingface 

and Mudvayne 

starts with k 

45,000 sold. fr 

Though he has 

been a fixture 

on our dance 

and electronic 

lists since 2001, 

this is his best 

sales week ever 

(11,000) and 

highest chart 

position. 

9 

Influential 

Family Christian 

chain is selling 

the album for 

$5, which yields 

679% jump for 

the 2005 set. 

?Blonde Redhead 

(No. 63) nabs its 

best week yet 

with 11,000, 

easily beating 

the No. 180 

peak of 2004's, 

"Misery Is a 

Butterfly." 

41 , 
42 

29 

2 

Because Of The Times 25 

I'm Not Dead 

Live At Massey Hall 1971 

Greatest Hits 

The Very Best Of Stevie Nicks 

How To Save A Life 

JUANITA BYNUM 195 

THE BILLBOARD 200 ARTIST INDEX MARY BUGE 
BLONDE RED EAD156 63 

BBALL 8 MJG 1.7 
30 SECONDS TO MARS .S6 

THE ACADEMY IS....... "9 

TRACE ADKINS 1 .5 

CHRISTINA AGUILERA ...8 
AKON 3 

ALAN JACKSON/ 
GEOFGE STRAIT/ 

JIMMY BUFFETT 23 

JASON ALDEAN .... 172 
GARY ALLAN 48 
LILY ALLEN 60 
THE ALMOST 52 
ARCADE FIRE 64 

RODNEY ATKINS 87 

AUGUSTANA 108 
AVENTURA 194 

0 
BIRDMAN 8 UL WAYNE ..148 
BABY BOY DA PRINCE ..91 
THE BEATLES 84 

TONY BENNETT 138 

OIERKS BENTLEY 100 
BEYONCE 7 

ANDREW BIRD 189 

BLACK SABBATH 67 

BLUE OCTOBER 114 

BOW WOW 158 
BOYS LIKE GIRLS 182 

BREAKING BENJAMIN 105 

BRIGHT EYES 4 

BROOKS 8 DUNN ....120 
BROTHER ALI 69 

BUCKCHERRY 94 

BULLET FOR MY 

VALENTINE 178 

38 I Go to www.billboard.biz for complete chart data 

BRAND! CARLILE 

101 

JASON MICHAEL 

CARROLL 168 

JOHNNY CASH 199 

CELTIC WOMAN 73 

CEU 57 

CHAYANNE 42 

KENNY CHESNEY 198 

6 

6 

5 

21 

© 14 

Her video for 

The Story" 

premiered 

during a special 

April 12 episode 

of "Grey's 

Anatomy." That, 

plus a Best Buy 

sale tag, pushes 

a l5°ó jump. 

CHEVELLE 27 

CIARA 61 

THE CLARK SISTERS 56 

CLUTCH 185 

CRIME MOB 133 

BILLY CURRINGTON 157 

DAUGHTRY 

DEANOA 193 

DEVIN THE DUDE 153 

DIDDY 98 

y W Ño W ARTIST 
3 3 < 3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE 

51 59 68 CI 
52 39 - 

53 

54 42 7 I 
5S 64 47 

Title 

d ®I 

THE RED JUMPSUIT APPARATUS 
VIRG'S 62829 (12.98) ,+' 

THE ALMOST. 
T. III & NAIL 52481NIRGIN (12.98) 

STATIC -X 
REPRISE 101710 /WARNER BROS (15.98) 

GOOD CHARLOTTE 
DAYLIGHT. EPIC 76940 /SONY MUSIC (18.98) 

YOUNG JEEZY 
CORPORATE THUGZ DEF JAM 007227' /IDJMG (13 98) 

THE CLARK SISTERS 
11,11 GOSPEL 81004 117 981 

Don't You Fake It 

Southern Weather 

Cannibal 

Good Morning Revival 

The Inspiration 

Live...One Last Time 

GREATEST 
GAINER 

HEATSEEKER 
GRADUATE 

CEU 
URBAN JUNGLE'HEAR/STARBUCKS ENTERTAINMENT 36 

58 .--'. MARQUES HOUSTON on , U C _,NIVERSAL MOTOWN 007925 UMRG (13.98) 

59 
®ELLIOTT YAMIN 

HICKORY 90079 (18.98) 

alLILY ALLEN 
CAPITOL 75466 (12.98) 

61 
lei CIARA 

LAFACE 03336 / ZOMBA 418 98) ± 

62 a GYM CLASS HEROES 

/- ® BLONDE REDHEAD 7 4A0 2717' /BEGGARS GROUP (15.98) 

64 70 44 Q ARCADE FIRE 

65 75 76 m THE KILLERS 
ISLAND 007026"!IDJMG (13.98) 

66 80 70 13 30 SECONDS TO MARS 
IMMORTAL 809921VIRGIN (12.98) +4 

67 54 - 111 BLACK SABBATH 
WARNER BROS 116668/RHINO (18.98) 

68 51 59 ® CHRISTINA AGUILERA 
RCA 82639 RMG (22.98) 

68 38 

60 

49 28 

73 58 

60 57 

69 48 

29/SIX DEGREES 16.98 
CeU 

Veteran 

Elliott Yamin 

Alright, Still... 

5'I 

Ciara: The Evolution 

DECAYDANCE 086,FUELED BV RAHEN (13.98)_ 

MERGE 285 (14.98) 

0 ®® BROTHER ALI 
RHYMESAYERS ENTERTAINMENT 0080' (13.98) 

70 61 51 
DIXIE CHICKS 
COLUMBIA 80739 SONY MUSIC (18 98) + 

®MI TIESTO 
ULTRA 1515 (17.98) 

72 83 86 
el THREE DAYS GRACE 

JIVE 83504: ZOMBA (18.98) 

73 67 46 ® CELTIC WOMAN 
MANHATTAN 75110: BLG (18.98) ® ® FROM AUTUMN TO ASHES 
VAGRANT 459 (13.98) 

75 66 13 ® REDMAN 
DER JAM 003309 /I0JMG (13 98) 

LIL' FLIP 
ASYLUM 43269 WARNER BROS. (18.98) 

®SUGARLAND 
MERCURY 007411 UMGN (13.98 ) 

78 57 15 

77 85 82 

®® 
79 32 - 

80 31 55 

CD 98 84 

82 82 74 

83 

85 

81 75 

129 90 

46 - 

89 79 

AARON SHUST 
BRASH 0017 (13.98) 

® THE ACADEMY IS... 

elSOUNDTRACK 
WALT DISNEY 000117 (18.98) 

® PRETTY RICKY 
BLUESTAR ATLANTIC 94603/AG (18.98) 

JOSH TURNER 
MCA NASHVILLE 004744 /UMGN (13.98) 

25 
MY CHEMICAL ROMANCE 
REPRISE 44427 /WARNER BROS. 18.98 

21 
THE BEATLES 
APPLE 79808'CAPITOL (18.98) 

® SHADOWS FALL 
ATLANTIC 115516/AG (15.98) 

86 EVANESCENCE 
WIND -UP 13120 (18.98) 

RODNEY ATKINS 
CURB 78945/18.98) 

88 86 85 
CI SOUNDTRACK 

89 77 78 
RED HOT CHILI PEPPERS 
WARNER BROS. 49996' (22.98) O 

90 65 62 
RELIENT K 

GOTEE 70592 /CAPITOL (18.98) m 

91 87 60 fl BABY BOY DA PRINCE 
EXTREMETARE FO "UNIVERSAL REPUBLIC 007608 UMRG (13.98) 

92 79 S1 
el KEITH URBAN 

CAPITOL NASHVILLE 77087 (18.98) 

93 93 49 11 THE NOTORIOUS B.I.G. 
BAD BOY 101830'/ÁG {18.98) 

122 119 
BUCKCHERRY 
ELEVEN SEVEN 001 :ATLANTIC 0.98) 

105 92 
THE PUSSYCAT DOLLS 
ASO 005374 INTERSCOPE (13.98) 

94 72 THE SHINS 
SUB POP 705' (15.98) 

114 102 
LUCINDA WILLIAMS 
LOST HIGHWAY 056938" (13.98) 

125 108 Cill DIDDY 
BAD BOY 03864/AG (1898) 

84 - ©J MOSS 
PAJAM /G0SPO CENTRIC 87214,/ZOMBA (18.98) 

DECAYDANCE'FUELED BY RAMENATLANTIC 94667/AG (15.98) 

FOX WARNER SUNSET /ATLANTIC 83998/AG (18.98) 

CD 
95 

96 

CD 
es 

104 99 
El DIERKS BENTLEY 100 

CAPITOL NASHVILLE 67320 (18.98) + 

DIXIE CHICKS '0 
GRINDERMAN ... 1 SO 

HILARY DUFF 1 

EVANESCENCE 

FALL OUT FALL OUT BOY 
FANTASIA 1 -2 
FERGIE :1 
VICENTE FERNANDEZ 1 5 

FINGER ELEVEN 181 
FLYLEAF 197 
FOUNTAINS OF WAYNE 149 

THE FRATELLIS 104 
THE FRAY 50 
FROM AUTUMN 

TO ASHES 74 
NELLY FURTADO 34 0 
GOOD CHARLOTTE ....54 
MACY GRAY 111 

JOSH GROBAN 116 

GRUPO BRYNOIS 145 

JUAN LUIS GUERRA 

Y 440 170 
GYM CLASS HEROES .82 

ANTHONY HAMILTON ..119 
HELL0GO0DBYE 121 

HELLYEAH 9 

HINDER 30 

MARQUES HOUSTON 58 

Data for week of 

As Cruel As School Children 

23 

Neon Bible 

Sam's Town 

A Beautiful Lie 

The Dio Years 

Back To Basics 

The Undisputed Truth 

Taking The Long Way 

Elements Of Life 

One - X 

A New Journey 

Holding A Wolf By The Ears 

Red Gone Wild 

I Need Mine $$ 

Enjoy The Ride 

Anything Worth Saying 

Santi 

Jump In! 

Late Night Special 

Your Man 

The Black Parade 

Love 

Threads Of Life 

The Open Door 

If You're Going Through Hell 

Happy Feet 

Stadium Arcadium 

Five Score And Seven Years Ago 

Across The Water 

Love, Pain & The Whole Crazy Thing 

Greatest Hits 

15 

PCD 

Wincing The Night Away 

West 

Press Play 

V2... 

Long Trip Alone 

VANESSA HUDGENS ..159 

INCUBUS 

INGRAM 113 

INSANE CLOWN POSSE 179 

IOU QUEEN 131 0 
ALAN JACKSON.. 115, 180 
ELTON JOHN 40 
NORAH JONES 36 

APRIL 28, 2007 

KAISER CHIEFS 

MAT KEARNEY . 154 
KIDZ BOP KIDS 107 
THE KILLERS 65 
KINGS OF LEON 45 

KORN 146 
ALISON KRAUSS 10 

TRACY LAWRENCE . - 135 
JOHN LEGEND 137 

GERALD LEVERT .. _ 109 
UL' FLIP 76 

LLOYD 29 
JENNIFER LOPEZ ..._ 24 
LUDACRIS 165 0 0 MANA 175 

LARRY THE CABLE GIN _22 STEPHEN MARLEY . 152 
JOHN MAYER .. _ . 44 

CHARTS LEGEND on Page 52 
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TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

9WKS 
IT'S NOT OVER 
DAUGHTRY 

IF EVERYONE CARED 
NICKELBACK 

SAY IT RIGHT 
NELLY FURTADO FEN) 

THE SWEET ESCAPE 
GWEN STEFAN) FEAT. AKON G.TERSCOPE) 

LITTLE WONDERS 
ROB THOMAS '. _- (ELISMA /ATLANTIC¡ 

CHASING CARS 
SNOW PATROL ( POLYDUR .I: '.SCOPE) 

MAKES ME WONDER 
MAROONS -. 43GOP1 

HOW TO SAVE A LIFE 
THE FRAY (EPIC. 

KEEP HOLDING ON 
AVRIL LAVIGNE )FOX RCP RMG) 

LI 

TT 

17 

10 18 
BEFORE HE CHEATS 

CARRIE UNDERWOOD RISTA ARISTA NA.UH', ,. Itr 

O 12 12 
GRAVITY 
JOHN MAYER rt. IL : UTA) 

15 12 
LOOK AFTER YOU 

THE FRAY (EPIC 

13 14 25 
INTO THE OCEAN 
BLUE OCTOBER LC. CiTOWNi 

14 9 23 IT ENDS TONIGHT 
THE ALL- AMERICAN REJECTS 11, ", USE INTERSCC PE, 111 

Ll 

15 13 43 WAITING ON THE WORLD TO CHANGE 
JOHN MAYER -:: .. 

16 13 WHAT GOES AROUND...COMES AROUND 

O 17 22 

JUSTIN TIMBERLAKE Ili / PINK -LAFACE /ZOMBA, 

U +URHAND it 
O 20 8 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

19 18 16 
THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN'ISLAND In. 

20 19 19 
IRREPLACEABLE Aá 
BEYONCE (COLUMBIA) 

C 21 14 
COLORFUL 
ROCCO DELUCA A THE BURDEN (IRONWORKS, 

® 30 2 HOME 
DAUGHTRY (RCA /RMG) o 22 6 
SMILE 
LILY ALLEN (CAPITOL) 

CD 23 7 
CUPID'S CHOKEHOLD 
GYM CLASS HEROES / 24 11 
NEW SHOES S PAOLO NUTINI ,ATLANTIC) 

Lei 

.111 1111111111 111111 IIIIIIIIIIII! MIIIIIIIIIIIRII I1IIII MIN minim 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

i 
Nielsen Nielsen 
Broadcast Data SoundScan 
Systems 

LEGEND FCR 1401100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs Compiled from Internet sales -eports collected and provided by Nielsen SoundScan. This data is used to Compile both 
The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 78 adult top 40 stations, 97 adult contemporary stations and 72 modem rock stations are electronically monitored 24 hours a day 

7 days a week. See Chart Legend for additional rules and explanaTions. 2007, VMJ GUsiness Media, Inc. and Nielsen SoundScan. Inc. All rights reserved 
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2 2 14 

© 4 13 

4 3 20 

O 5 13 

O 7 11 

O 13 6 

9 9 

9 6 17 

14 10 

m11 9 
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® 15 7 

14 10 17 

15 12 19 

16 18 14 

17 17 25 

18 16 20 

(1) 19 7 

CD21 6 

al 22 32 

22 20 31 

CD27 9 

cp29 8 

W 33 4 

TITLE 
ARTIST (IMPRINT i PROMOTION LABEL) 

rig DON'T MATTER 
AKON KOT,,) PFi '. i.'.1HC /UNNERSAL MOTOWN) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

GLAMOROUS 
FERGIE (WILL. I AM ABM: INTERSCOPE) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK,INTERSCOPE) 

LAST NIGHT 
DIMLY FEAT. KEYSHIA COLE (BAD BOY'ATLANTIC) 

GIVE IT TO ME 
TIMBALAND IMOSLEY /BLACKGROUND /INTERSCOPE) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

CUPID'S CHOKEHOLD 
GYM CLASS HEROES (DECAYDANCE(FUELED BY RAMENATLANTICLAVAI 

THE SWEET ESCAPE 
GWEN STEFAN( FEAT. AKON IINTERSCOPE 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. S T-PAIN) (COLUMBIATJivL LULU. BA) 

BECAUSE OF YOU 
NE -Y0 

SAY IT RIGHT 
NELLY FURTADO 

LIKE A BOY 
CIARA (LAFACE /ZUMBA. 

IT'S NOT OVER 
DAUGHTRY (RCA /RMG) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE ZOMBA) 

BUDDY 
MUSLO SOULCHILD (ATLANTIC) 

YOU 
LLOYD FEAT. LIL' WAYNE (THE INC UNIVERS-','. 

ICE BOX 
OMARION (T.U.G./COLUMBIA) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

U + UR HAND 
PINK (LAFACE /ZOMBA) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLI 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

2 STEP 
UNK (BIG OOMP /KOCH) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY CRUNK /BME /REPRIGEZ 

GET IT SHAWTY 
LLOYD )THE INC /UNIVERSAL MDIOWNi 

HW 
F=..3 

W 
3ó 

26 24 12 

27 2:_r. 26 

28 26 6 

CD 34 :i 

CD 37 3 

31 28 11 

46 3 

33 31 30 

CD 4a 4 

3,3 '0 

W 33 9 

37 30 4 

38 25 18 

44 11 

40 32 12 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

BEAUTIFUL LIAR 
BEYONCE A SHAKIHA (MUSIC WORLD.COLUMBIAI 

POP, LOCK & DROP IT 
HUEY IIII'L COMMIT T,, A) 

MAKES ME WONDER 
MAROONS .-AM OCT' F'E) 

WASTED 
CARRIE UNDERWOOD (ARISTA ARISTA NASHVILLE) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA /RMG) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

I TRIED 
BONE THUMB-HARMONY FEAT. AKON (FULL SURFACE /INTERSCOPE) 

SETTLIN' 
SUGARLAND (MERCURY) 

STAND 
RASCAL FLATTS (LYRIC STREET) 

GO GETTA 
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZJDEF JAM /IDJMG) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE (PINTERSCOPE) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

LAST DOLLAR (FLY AWAY) 
TIM MCGRAW (CURB) 

01) 42 8 
PLEASE DON'T GO 
TANK IG000 GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

55 2 UMBRELLA 
ü77 RIHANNA FEAT. JAY4 (SRP /DEF JAM /IDJMG) 

43 0 J1 POPPIN' 

45 

5D 6 

39 13 

^9 8 

47 38 19 

48 41 17 

50 -+6 31 

C-5 3 

CHRIS BROWN FEAT. JAY BIZ (JIVE ZOMBA) 

GOOD DIRECTIONS 
BILLY CURRINGTON (MERCURY, 

BEER IN MEXICO 
KENNY CHESNEY (RNA( 

HIGH MAINTENANCE WOMAN 
TOBY KEITH (L 

ON THE HOTLINE 
PRETTY RICKY - 

ANYWAY 
MARTINA MCBRIDE 

PARTY LIKE A ROCK STAR 
SHOP BOYZ (ONDECK/UNIVER 

WALK IT OUT 
UNK PIG OOMP KOCH) 

1,061 stations, comprised of :op »C. adult contemporary, R8B /hip -hop, country. rock, gospel, snooth jazz, Latin, and Ch 
are electronically monitored 24 hours a day. 7 days a Week. This data is used to compile Tire BUlboard Hot 100. 

an formats. 

®HOT DIGITAL SONGSTM 

ís-3 

o 

:"Po TITLE 3 ó ARTIST (IMPRINT PROMOTION LABEL) 

GIVE IT TO ME 
TIMBALANO. r(OSLEY/BLACKGROUNO(IN1 ERECOPE 

GIRLFRIEND 
AVRIL LAVIGNE ii...;, ROG) 

3 

6 12 

4 2 15 

5 5 11 

6 7 4 

7 8 8 

DON'T MATTER 
AKON IKONVICT UPFRONT SRC.UNIVERSAL MOT( WI, 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. ANON (INTERSCOPE) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL I. AM ASM'(NTE RE1) 1 

BEAUTIFUL LIAR 
BEYONCE A SHAKIRA (MUSIC WORLD COLI11.' 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

O 12 7 
BUY U A DRANK (SHAWTY SNAPPIN') 
7.PAIN FEAT YUNG JUG (KONVICT /NAPPY BOY /JIVE/ZOME: 

9 4 2 

O 13 8 

411) 
15 12 

12 9 13 

13 14 9 

CD 
16 

16 13 

21 31 

10 5 

25 8 

18 20 30 

m23 6 

20 18 21 

CD 30 6 

22 17 18 

23 11 3 

O 32 7 

25 24 8 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

U + UR HAND 
PINK (LAFACE ZOMBA) 

THE WAY I LIVE 
BABY BOY OA PRINCE FEAT UI BOOSIE (UNIVERSAL REPUrB iI 

CUPID'S CHOKEHOLD 
GYM CLASS HEROES IOECAYOANCE FUELED BY RAMENT ATLANTIC 

GO GETTA 
YOUNG JEER FEAT_ R. KELLY (CORPORATE THUGLDEE JAM /10..': 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

WITH LOVE 
HILARY DUFF (HOLLYWOOD) 

LAST NIGHT 
BIDDY FEAT. KEYSHIA COLE IRAS BOY /ATLANTIC) 

FACE DOWN 
THE REO JUMPSUIT APPARATUS (VIRGIN) 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. a T-PAIN) (COLUMBIA/NE/ZOMBA 

IT'S NOT OVER 
DAUGHTRY RCA /RMG( 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE /JIVE /ZOMBA) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE )JIVE /ZOMBA) 

LAST DOLLAR (FLY AWAY) 
TIM MCGRAW (CURB. 

HOME 
DAUGHTRY (RCAIRMG) 

CANDYMAN 
CHRISTINA AGUILERA RMG) 

2 TITLE 
:54g .$ ARTIST (IMPRINT / PROMOTION LABEL) 

26 e 79 7 

27 27 22 

28 26 1' 

cD 34 4 

30 22 13 

31 33 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4; INTERSCOPE) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

OVER IT 
KATHARINE MCPHEE )RCA /RMG) 

BETTER THAN ME 
HINDER '.c;. ..L REPUBLIC) 

THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN !SLANT/LC/MG) 

r LIKE A BOY 
CIARA (LAFACE /ZOMBA 

32 29 24 

CD 
36 ri WALK IT OUT 

UNK (BIG clomp r 

35 35 R 

70 2 

MAKE IT RAIN 
FAT JOE FEAT. UL WAYNE (TERROR SOUAO /IMPERIALNIRGIN) 

WE TAKIN' OVER 
NNMLFO FEAT. T1MONaBNRL4iS,MTJBELA WARE. WRY ,TFRRIU sxmn,KOC° 

36 28 25 

® I 

38 31 1ö 

39 38 4 

40 39 29 

40 á8 

CD 51 

43 37 .>0 

Q 44 4 

45 41 22 

49 

CD55 2 

Q 50 11 

49 42 25 

50 43 9 

2 STEP 
UNK (BIG OONIP - 

IRREPLACEABLE 
BEYONCE 

I TRIED 
BONE THUGS- N-MARMONY FEAT. MON 

ICE BOX 
OMARION (T.5 G./COLUMBIA, 

DOE BOY FRESH 
THREE B MAFIA FEAT. CHAMILLIONAIRE THY( ',PIT:, 

SMACK THAT 
AKIN! FEAT. EMINEM iKONVICT UPFRONT SRC: UNIVERSAL (.' LT,..'. 

BOSTON 
AUGUSTANA (E PIC, 

HEY THERE DELILAH 
PLAIN WHITE T'S (HOLLYWOOD) 

FERGALICIOUS 
FERGIE (WILL I. AM 00MINTERSCOPE, 

ROCK YO HIPS 
CRIME MOB FEAT LIL SCRAPPY (CRANK. RNIE REPRISL 

I WANNA LOVE YOU 
AKON FEAT. SNOOP DOGG +UNI _T UPFRONTISRC /UNNNRS(._'UU' 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

GET IT SHAWTY 
LLOYD , I III INC./UNIVERSAL MOTOWN) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

HERE (IN YOUR ARMS) 
HELLOG0008YE (DRIVE- THRO'SANCTUARY) 

GRACE KELLY 
MIKA CASABLANCAUNIVERSAL REPUBLIC) 

1-C TITLE 
á 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

60 6 
OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN S JOHNTA AUSTIN )COLUMBIA, 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY PAMEN'ISLAND 1111,101 

52 2 
STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT: INTERSCOPEI 

56 53 
HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

55 46 20 
KEEP HOLDING ON 
AVRIL LAVIGNE ( I. 

SEXYBACK 56 4' 34 JUSTIN TIMBERLAKE (JIVE /ZOME 

57 48 3 TICKS 
BRAD PAISLEY ARISTA NASHVILLE) 

1 THE STORY 
BRANDI CARLILE )COLUMBIA) 

59 45 27 WE FLY HIGH 
JIM JONES (KOCH) 

57 6 
WASTED 60 
CARRIE UNDERWOOD (ARISTA ARISTA NASHVILLE) 

34 3 
READ MY MIND 
THE KILLERS [ISLAND /IDJMG) 

2 48 
CHASING CARS 
SNOW PATROL IPO_/D0R A0M; INTERSCOPE) 

2 
LOST IN THIS MOMENT 
BIG B RICH (WARNER BROS. (NASHVILLE) WRAq 

62 3 
ROCKSTAR 
NICKELBACK ( ROADRUNNER) 

1 EARTH INTRUDERS 
BJORK (ELEKTRP, ATLANTIC) 

61 20 SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS (WARNER BROS.) 

67 67 17 

13 

69 65 5 

70 58 8 

71 69 15 

72 64 14 

73 59 9 

74 63 30 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MST AT 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE /COLUMBIA. 

LOOK AFTER YOU 
TIRE FRAY (EPIC) 

BREAK IT OFF 
RIHANNA S SEAN PAUL (SRP /DEF JAM /IDJMG) 

PAIN 
THREE DAYS GRACE (JIVE /ZOMBA, 

TOP BACK 
T.I. (GRAND HUSTLE /ATLANTIC 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE 

WELCOME TO THE BLACK PAFADE 
MY CHEMICAL ROMANCE (REPRISE) 

© LITTLE WONDERS 
{f¡/ 
) 

ROB THOMAS (WALT DISNEY(MELISMAJATLANTIC) 

Data for week of APRIL 28, 2007 I For chart reprints call 646.654.4633 
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28 

Amur 
fia cONTLIwPORARYT«, 

2 

3 

4 

2 27 

1 26 

4 51 

TITLE 
ARTIST IMPRINT i PROMOTION LABEL, 

_T 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER.- 

CHASING CARS 
SNOW PATROL (POLYDUR /ABM /INTERSCOPEI 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

WHAT HURTS THE MOST 
RASCAL FLATTS '_ T HOLLR 

5 28 
STREETCORNER SYMPHONY ß 
ROB THOMAS 

7 27 
HURT 
CHRISTINA AGUILERA IHCA;RMLi 

7 6 48 
THE RIDDLE ß, 
FIVE FOR FIGHTING (AWARE /COLUMBIA 

a 
o 

8 43 
PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

9 33 
FAR AWAY, 
NICKELBACK (ROADRUNNERIATLANTIC.'LAVAi 

10 10 50 
BLACK HORSE & THE CHERRY TREE t, 
KT TONSTALL RELENTLESS VIRGIN) 

CHANGE 
KIMBERLEY LOCKE RB REPRISE) 

e e 
e 
18 

e 
1s 

23 

25 

12 13 

13 3 

11 15 

14 12 

17 8 

15 14 

18 11 

16 7 

19 8 

21 5 

20 10 

23 4 

22 15 

25 4 

24 11 

EVERYTHING 
MICHAEL RUBLE Li 5 

SUDDENLY I SEE 
KTTUNSTALL (RE LE;,n_ :N) 

RAINCOAT 
KELLY SWEET (RAZOR A -,L 

FOOLED AROUND AND FELL IN LOVE 
ROD STEWART (J: RMG) 

IRREPLACEABLE 
BEYONCE ICOLLMBIAI 

MY LITTLE GIRL 
TIM MCGRAW (CURBREPRISE) 

NEVER ALONE 
JIM STOCKMAN FEATURING LADY ANTEBELLUM ., 

IT'S NOT OVER 
DAUGHTRY (RCA :'RMG) 

FEBRUARY SONG 
JOSH GROBAN (143 REPRISE) 

JUST TO FEEL THAT WAY 
TAYLOR HICKS (ARISTARMG) 

ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

OUR COUNTRY 
JOHN MELLENCAMP (UNIVERSAL REPUBLIC: Ur'I 

SAY IT RIGHT 
NELLY FURTADO IM05LEY,'GEFFEN) 

SO NOT OVER YOU 
SIMPLY RED (SIMPLYRED. COIN) 

SJ 

Lf 

$ 

MODERN ROCK.. 

.3 3ó 

O I 2 

© 4 13 

3 14 
BREATH 
BREAKING BENJAMIN (HOLLYWOOD, 

5 14 
DIG 
INCUBUS (IMMORTAJEPIC) 

7 14 
LAZY EYE 
SILVERSUN PICKUPS (DANGERBIRD) 

e 2 9 SURVIVALISM 
NINE INCH NAILS (NOTHING /INTERSCOPE) 

7 6 26 

E 9 15 

8 15 

e 10 20 

14 7 

12 11 25 

13 13 39 

14 12 19 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

WHAT I'VE DONE 
UNION PARK (MACHINE EHOP'WARNER BROS 

FOREVER 
PAPA ROACH EL TONAL REFFEN, 

FROM YESTERDAY 
30 SECONDS TO MARS (IMMORTAL/VIRGIN) 

READ MY MIND 
THE KILLERS (ISLAND /IDJMG) 

DASHBOARD 
MODEST MOUSE (EPIC) 

PRAYER OF THE REFUGEE 
RISE AGAINST GEFFEN) 

HEY THERE DELILAH 
PLAIN WHITE T'S (HOLLYWOOD 

PAIN 
THREE DAIS GRACE (JIVE: ZOMBAI 

FACE DOWN 
THE RED JUMPSUIT APPARATUS 

FAMOUS LAST WORDS 
MY CHEMICAL ROMANCE '! - 

16 11 WELL ENOUGH ALONE 
CHEVELLE 

16 15 25 

18 11 

20 7 
THE MISSING FRAME 
AFI (TINY EVIL l':I i 

O 21 5 

STARLIGHT 
MUSE (V'.- :ENE -, N-'..A 

RUBY 
KAISER CHIEFS (B- NI) '.IVERSAL MOTA'Ivi, 

TIME WON'T LET ME GO 
THE BRAVERY LIS. 

Lt! 

20 17 25 SNOW ((HEY OH)) Û RED HOT CHILI PEPPERS R P'OS 

21 19 17 IT'S NOT OVER 
Lit DAUGHTRY (RCA 

o 
o 

24 9 
PARALYZER ,tr 
FINGER ELEVEN (WIND -UP) 

26 4 
THE BIRD AND THE WORM 
THE USED (REPRISE) 

23 9 
ALL THE SAME 
SICK PUPPIES (RMR /VIRGIN) 

33 2 
HUMP DE BUMP 
RED HOT CHILI PEPPERS (WARNER BROS.) 
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3 3 

TITLE 
oo ARTIST El GIVE IT TO ME 

IunBALAUU .._EY/BLACKGROUNDpNTERSCOPE) 1 

O . 13 
DON'T MATTER 
AKON (KONVtCT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

3 2 -9 

57 
5 4 -4 

6 6 20 

7 7 3 

12 21 

B 9 

10 1C 21 

-11 11 

21 

13 13 241 

'ri 
15 

T8 

15 11 

14 t 

16 

18 

8 2 

19 15 

-7 6 

3 
BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE /RMG) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON ( INTERSCOPE) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /A &M /INTERSCOPE) 

CUPID'S CHOKEHOLD 
GYM CLASS HEIMES (AECAYDPNCEA10ED BY RMA@YATIANIK:RAVA) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

U + UR HAND 
PINK (LAFACE/ZOMBA) 

BEAUTIFUL LIAR 
BEYONCE ASH/JURA (MUSIC WORLD /COLUMBIA) 

IT'S NOT OVER 
DAUGHTRY (RCA/RMG) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY / JIVE/ZOMBA) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

LAST NIGHT 
0100Y FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

27 1O 

32 

26 10 

24 25 1' 

1 30 6:) 

26 20 20'=, 

27 23 21 

28 22 1T; 

)_: 

30 ?9 14s 

63:1 34 24 

32 ?8 8 

33 84 34, 

34 31 24: 

12 7 

36 3' 12 

37 35 24 

39 :6 30 

40 (0 

,`6 3 

42 32 '8 

43 :E :4 

EC 

5 .2. 
4i 

O .4 i 

/8 2 

c 

73 

49 44 3 

O 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. UL BOOSIE (UN(VERSAL REPUBLIC) 

WITH LOVE 
HILARY DUFF (HOLLYWOOD) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

HOME 
DAUGHTRY (RCA/RMG) 

GO GETTA 
YOUNG JEI2Y FEAT R. KELLY (CORPORATE THUGZ/DEF JAMADJMG) 

OVER IT 
KATHARINE MCPHEE (RCA/RMG) 

I'M A FLIRT 
R. KELLY OR MAY WOW (FEAT. U. & T-PAIN) (COWMBWJNF/ZOMBA) 

ICE BOX 
()MARION (T.U.G. /COLUMBIA) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE/JIVE/ZOMBA) 

CANDYMAN 
CHRISTINA AGUILERA (RCA/RMG) 

BOSTON 
AUGUSTANA (EPIC) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

LAST DOLLAR (FLY AWAY) 
TIM MCGRAW (CURB) 

BREAK IT OFF 
RIHANNA & SEAN PAUL (SRP /DEF JAM /IDJMG) 

LIKE A BOY 
CIABA (LAFACE/ZOMBA) 

LOST WITHOUT U 
ROBIN TRICKE (STAR TRAK/INTERSCOPE) 

I WANNA LOVE YOU 
ANON FEAT SNOOP DDGG (KONNCT/UPFRONGSR UNVERSAL MOTOWN) 

I TRIED 
BONE 1HUGS- N- HARMONY FFAT NO1N (AAL SUëAU&WIORSCOPE) 

FERGALICIOUS 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

SMACK THAT 
ANON HAT BIWA (VDMETAFFfKNTìSWX NERSAL MOTOWN) 

MAKES ME WONDER 
MAROONS (A &M /OCTONE /UNIVERSAL) 

WALK IT OUT 
UNK (BIG OOMP /NOCH) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SOUAD /IMPERIALA/IRGIN) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (M > 1 /TVT) 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT /INTERSCOPE) 

WE TAKIN' OVER 
DJ KHALED (TERROR SOUAD/KOCH) 

2 STEP 
UNK (BIG OOMP /KOCH) 

OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN & JOHNTA AUSTIN (COLUMBIA) 

3 3ó 
51 43 30 

47 7 

65 4'' 

55 7 

52 26 

45 19 

66 5 

52 

58 51 20 

92 2 

8 

CD 77 2 

32 53 12 

33 49 27 

34 57 10 

35 59 30 

36 63 3 

37 69 18 

1 

69 62 9 

-0 68 7 

71 50 20 

90 4 

73 73 17 

{-4 

71 21 

1 

:6 70 25 

77 60 12 

Q83 3 

7J9 72 17.. 

O 86 2 

El 67 7 

E2 74 3 

88 12 

136 76 11 

erg 81 27 

100 2 

78 11 

89 15 

85 5 

79 8 

Pr 82 2 

C.) 2 

3s 94 5 

c.3` 1 

97 99 30 

96 93 25 

1130 

TITLE 
ARTIST 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) 

DOE BOY FRESH 
THREE S MAFIA FEAT. CI MULIONMRE (HYPNOTIZE MINDS-COLUMBIA) 

HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK /BME /REPRISE) 

TELL ME 
OIDOR FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) 

YOU 
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

KEEP HOLDING ON 
AVRIL LAVIGNE (FO)/RCA/RMG) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMUI 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

GRACE KELLY 
MIKA (CASABLANCA/UNIVERSAL REPUBLIC) 

WE FLY HIGH 
JIM JONES (KOCH) 

LOOK AFTER YOU 
THE FRAY (EPIC) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE / INTERSCOPE) 

TICKS 
BRAD PAISLEY (ARISTA NASHVILLE) 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE /COLUMBIA) 

THE STORY 
BRANDI CARLILE (COLUMBIA) 

READ MY MIND 
THE KILLERS (ISLAND /IDJMG) 

WASTED 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE /RMG) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP /DEF JAM /IDJMG) 

LOST IN THIS MOMENT 
BIG A RICH (WARNER BROS. (NASHVILLE) /WRN) 

PAIN 
THREE DAYS GRACE ( JIVE/ZOMBA) 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

EARTH INTRUDERS 
BJORK (ELEKTRNATLANTIC) 

SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS (WARNER BROS.) 

ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELISMA /ATLANTIC) 

TOP BACK 
T.I. (GRAND HUSTLE/ATLANTIC) 

APOLOGIZE 
DMBALAM11FAl OIE REPIIBl1C (MOSLEY,&AYBGROUVONTERSCOPE) 

THE RIVER 
GOOD CHARLOTTE (DAYLIGHT /EPIC) 

KISS THE GIRL 
ASHLEY TISDALE (WALT DISNEY) 

SMILE 
LILY ALLEN (CAPITOL) 

FOREVER 
PAPA ROACH (EL TONAL /GEFFEN) 

EXTRAORDINARY 
MANDY MOORE (FIRM) 

YEAR 3000 
JONAS BROTHERS (HOLLYWOOD) 

SHORTIE LIKE MINE 
BOW WOW FEAT. CHRIS BROWN B JOHNTA AUSTIN (COLUMBIA) 

GOOD DIRECTIONS 
BILLY CURRINGTON (MERCURY) 

SAY OK 
VANESSA HEDGERS (HOLLYWOOD) 

STUPID BOY 
KEITH URBAN (CAPITOL NASHVILLE) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

RELEASE 
iKlAIAIOFFA.AISIN IMI i6AKE(ADSFY,aACNGR0UDN18SCOPE) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

YOU KNOW I'M NO GOOD 
AMY WINEHOUSE FEAT. GHOSIFACE KHAN (UNIVERSAL REPUBLIC) 

STAND 
RASCAL FLATTS (LYRIC STREET) 

HURT 
CHRISTINA AGUILERA (RCA/RMG) 

WIND IT UP 
GWEN STEFAN! ( INTERSCOPE) 

NEW SHOES 
PAOLO NUTINI (ATLANTIC) 

QUE HICISTE 
JENNIFER LOPEZ (EPIC) 

POP 100: TAre tqp Pop singles A tracks, according to mainstream top 40 radio audiem e impressions measured by Nielsen Broadcast Data Systems, and 
sales compiled ty Nielsen SoundScan. See Chart Legend for rules and explanations Ii 2007. VNU Business Media, Inc. and Nielsen SoundScan, Inc. All 
rights reserved POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. 
See Cnart Legend for rules and explanations. 2007. VNU Business Media. Inc. All rights reserved. HITPREOICTOR: See Chart Legend for rules and 
exp arations. IC. 2007, Promosquad and HitPredictor are trademarks of Think Fast L.-C 
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POP 100 AIRPLAY. 
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TITLE 
ii 

CUPID S CHOKEHOLD 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. ANON (IN I )PE) 

1 19 

3 12 

a4 15 

7 12 

9 10 

6 20 

8 5 20 

9 8 24 

12 6 

(ID 13 11 

O 
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12 10 10 

13 11 16 

14 13 

)AD 17 3 

16 6 

18 11 

19 7 

27 2 

20 20 26 

14) 
22 21 29 

39 3 

24 15 19 

25 22 24 

24 8 

Q 

DON'T MATTER 
AKON (KONVICT/UPFRONT /SRC /UNIVERSAL MOTOWN) 

GLAMOROUS 
FERGIE FEAT. LUDACIRS (WILL.I.AWA &MANTERSCOPE) 

GIVE IT TO ME 
TIMBALAND ( MOSLEY /BLACKGROUND /INTERSCOPE, 

U + UR HAND 
PINK (LAFACE/ZOMBA) 

WHAT GOES AROUND...COMES AROUND 
1 JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

IT'S NOT OVER 
DAUGHTRY (RCA /RMG) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEll 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

LAST NIGHT 
DIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

MAKES ME WONDER 
MAROONS (A &M /OCTONE /INTERSCOPE) 

BECAUSE OF YOU 
NE -YO (DEE JAM /IDJMG) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTNARISTA NASHVILLE/RMG) 

LI 

ti7 

Ú7 

itr 

BEAUTIFUL LIAR 
BEYONCE & SHAKIRA (MUSIC WORLD /COLUMBIA) Itr 
UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

BREAK IT OFF 
RIHANNA A SEAN PAUL (SRP /DEF JAM /IDJMG) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

ICE BOX 
°MARION (T.U.G. /COLUMBIA) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

Y TITLE 
3ó ARTIST 

26 25 18 
TELL ME 
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) 

2' 26 7 
LOST WITHOUT U 
ROBIN TRICKE (STAR TRAK /INTERSCOPE) 

29 

3- 

37 4 
HOME 
DAUGHTRY (RCA/RMG) 

29 11 
OVER IT 
KATHARINE MCPHEE (RCA/RMG) 

34 8 
BABY BOY DA PRINCE (UNIVERSAL REPUBLIC) 

23 17 

30 12 

THE WAY I LIVE 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (M>1/TVT) 

BOSTON 
AUGUSTANA (EPIC) 

33 28 41 THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

3,- 31 26 
I WANNA LOVE YOU 
Nall FEAT. 1110711068 (NONVCTi 4GSRCVfxmSa MOTUMH 

YOU 
LLODY FEAT UL' WAYNE (THE INC./UNIVERSAL MOTOWN) 

NEVER AGAIN î KELLY CLARKSON (RCA/RMG) 

FERGALICIOUS 
FERGIE (WILL.I.AM /A&M /INTERSCOPE) 

WITH LOVE 
HILARY DUFF (HOLLYWOOD) 

43 7 
STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT / INTERSCOPE) 

MON FEAT wag (KOWCTAPFRONTSFIDLIWERSAL MOIUMO 
40 31 

SMACK THAT 

tEl 32 17 
RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAMADJMG) 

46 3 
I TRIED 

BONE DAOID-W4 011KNY FEAT NIUN (RA. SLBMCMNTU+5COPE) 111 

36 33 13 
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3. 

35 
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47 

i3 41 

VS 44 

147 38 

111:6 48 

ier 49 
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1 
CIARA (LAFACE /ZOMBA) 

27 
IT ENDS TONIGHT 

THE ALL- AMERICAN REJECTS (DOGHOUSEANTERSCOPE) 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA) 

9 
ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

4 
WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

2 
I'M A FLIRT 
R. KELLY OR BOW WOW (COLUMBIA/JIVE/ZOMBA) 

1 BUY U A DRANK (SHAWN SNAPPIN) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

LIKE A BOY 

23 

T-PAIN FEAT. RUNG ONMCTMAPPY BOY /JIVE/ZOMBA) 

IiU'l' 
SINGLES SALES 

sio=00111 

Y rY MZ ... Y TITLE 
á33ó ARTIST (IMPRINT 'PROMOTION LABEL) 

O 
2 1 9 

3 2 7 

4 3 12 

23 11 

8 5 54 

6 11 
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9 4 
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11 4 16 

12 7 15 

® 
14 

7.15 

13 2 

12 5 

8 

10 

17 18 114 

18 16 37 

19 17 6 

20 10 42 

® 

o 
125 

36 3 

33 4 

21 9 

45 4 

14 5 

1iNK 
DEAD HORSE 
JUNIOR BOYS (DOMINO) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

ALL MY LIFE 
BILLY JOEL (COLUMBIA) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

FLATHEAD 
THE FNATEILIS (CHERRYIREEODROP THE GUNASLAND/INTERSCOPE) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (Mo 1/TVT) 

PRETENDER 
L SMITH (VIBANT /FACE2FACE) 

I COULD FALL IN LOVE WITH YOU 
ERASURE (MUTE) 

MADE TO LOVE 
TOBYMAC (FOREFRONT) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

COUNTRY BOYZ 
BIG WYNN FEAT. GET COOL (WYNN) 

LET ME SEE SOMETHING 
A.G. & WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

LET'S FALL IN LOVE AGAIN 
RACHEL BROWN (URBAN MUSIC GROUP /FACE2FACE) 

GET TO THE MONEY 
REEC (BULLS EVE /FACE2FACE) 

WE WILL BECOME SILHOUETIESBE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

SOMEWHERE OVER THE RAINBOW/MY DESTINY 
KATHARINE MCPHEE (RCA/RMG) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

BINARY 
ASSEMBLAGE 29 (METROPOLIS) 

TO GO HOME 
M. WARD (MERGE) 

I'M A FLIRT 
R. KELLY FEAT. T.I. A T -PAIN (COLUMBIA/JIVE /ZOMBA) 

TONIGHT (TONIGHT IS THE NIGHT) 
SILVA JAGUAR (SILVA JAGUAR /RPM CONSULTING) 

tee chart legend for rules and explanations. Yellow indicates 

1 

recently tested title, indicates New Release. 

JLRTIST(TldefLABEL!(Score) Chart Rank 

PCP 100 AIRPLAY 

Because Of You IDJMG (66.1) 

Beautiful Liar COLUMBIA (65.0) 

Umbrella IOJMG(70.7) 

Better Than Me UNIVERSAL REPUBLIC (77.0) 

Summer LOVe ZOMBA (87.0) 

Home RMG (71.5) 

Like A Boy ZOMBA (65.9) 

Wait For You HICKORY (70.5) 

1te Kill (Bury Me) VIRGIN (65.0) 

What I've Done WARNER BROS. (67.9) 

Forever GEFFEN (70.3) 

Thnks Fr Th Mmrs IDJMG (67.2) 

Pain ZOMBA (72.5) 

F DÌJLT TOP 40 

16 

18 

19 

21 

23 

28 

48 

Look After You EPIC (68.4) 12 

In al Goes Around...Comes Around zoMeA (75.7) 

U + Ur Hand zoMeA (79.8) 

Better Than Me UNIVERSAL REPUBLIC (70.7) 

Home RMG (74.2) 

(You Want To) Make A Memory IDJMG (72.6) 

Time After Time EPIC (71.1) 

TEMPORARY 

NICHAEL B 

KT TUNSTA 
T M MCGRA 
J'ÆH GROB 

16 

11 

18 

22 

32 

Everything REPRISE (65.6) 

Suddenly I See VIRGIN (71.5) 

My Little Girl CURB /REPRISE (82.6) 

February Song REPRISE (71.8) 

Just To Feel That Way RMG (71.8) 

MODERN ROCK 

12 

13 

17 

20 

21 

Paralyzer WIND -UP (68.9) 22 

The Bird And The Worm REPRISE (68.5) 23 

WARNER BROS. (74.8) 25 

Hang Me Up To Dry LAVA (70.4) 29 

Thnks Fr Th Mmrs IDJMG (65.0) 30 

Jambi ZOMBA (74.4) 31 

miiiiiihrer EPIC (66.1) 38 

Data for week of APRIL 28, 2007 I CHARTS LEGEND on Page 52 

www.americanradiohistory.com

www.americanradiohistory.com


MED 
MEE 

1111111111 

SALES DATA 
JOMPILED BY 

_,e. Chir rl. 2007, V Nt) B 1 . ì Mccli., lite 

)- 
N(! I'.n SoL'I SCI!- irti All 

APR 
28 

207 

ARTIST 
ná ;ä T NIIMFFR DISTRIBUTING LABEL (PRICE) 

4 1 3 e 1 
YOUNG BUCK 

.ouu4U' /INTERSCOPE (13.98) 

17:1 IEEE 

mn 
23 

. 

Buck The World 

AKON 
KONVICT .. itONT /SRC /UNIVERSAL MOTOWN 007968` /UMRG (13.98) 

BEYONCE 
COLUMBIA 90920' /SONY MUSIC (18.98) 

Konvicted 58 

B'Day - -2 
Get Money Stay True 52 ? 

The Evolution Of Robin Thicke 

Timbaland Presents Shock Value 'S6 5 
} 

N54 55 

Luvanmusiq -- 
NI 

PAUL WALL 
SWISHAHOUSE/ASYLUM /ATLANTIC 101555/AG (18.98) 

TIMBALAND 
MOSLEM /BLACKGROUND 008594' /INTERSCOPE (13.98) 

ROBIN THICKE 
STAR TRAK 006146' /INTERSCOPE (9.98) 

MUSIC! SOULCHILD 
ATLANTIC 105404/AG (18.98) 

LLOYD 
THE INC. /UNIVERSAL MOTOWN 008554 /UMRG (13.98) 

Street Love I 

RICH BOY 
ZONE 4 008556` /INTERSCOPE (10.98) 

VARIOUS ARTISTS 
EMI /SONY BMG /UNIVERSAL/ZOMBA 88505 /CAPITOL (18.98) 

Rich Boy 

NOW 24 

MARQUES HOUSTON 
T.U.G. /UNIVERSAL MOTOWN 007925/UMRG (13.98) 

Veteran 

19 

18 E) 16 

221 

20 '1 13 

16 511 

MIMS 
CAPITOL 84824 (12.98) 

GREATEST 
GAINER 

Music Is My Savior 

- ..1 o '.uAbER101jTRI,I6T146L46.ß PRICEI 

LIL' BOOSIE 
,ILL 68587/ASYLUM (13.98) 

Bad Azz 

BRIAN MCKNIGHT 
WARNER BROS. 44468 (' 8.98) 

Ter 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 71019 /ZCMEA (18.98) 

Hero 

THA DOGG POUND 
GANGSTA ADVISORY 5539 /KOCH (17.91) 

SNOOP DOGG 
DOGGYSTYLE /GEFFEN 008023' /INTERMOPE (13.98) 

VARIOUS ARTISTS 
SHADY 007885' /INTERSCOPE (13.98) 

Dogg Chit 

Tha Blue Carpet Treatment 

Eminem 'resents: -he Re-Up 

NE -YO 
DEF JAM 004934'/IDJMG (13.98) 

hi My Cwn Words 

THE GAME 
GEFFEN 007933' /INTERSCOPE (13.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 83800'/AG 189E) c 

Dcctor's Advocate 

King 

ELISABETH WITHERS 
BLUE NOTE 68171 /BLG (17.98) 

It Ca. Hazpen To Anyone 

11114 
-4 

24 

2 

2 

CORINNE BAILEY RAE 
CAPITOL 66361 12.9 

Corinne Bailey Rae 3 

10 AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428 /UMRG (10.98) 

CD 
HDL ,HOT BROTHER ALI - ättMyMESAYERS EaTF1mLMv1iT:Q0B0` (13.98) 

JOSS STONE 
VIRGIN 76268' (18.98) O+ 

REDMAN 
DEF JAM 003309 /IDJMG (13.98) 

JUSTIN TIMBERLAKE 
JIVE 88062 /ZOMBA (18.98) 

GERALD LEVERT 
ATLANTIC 100341/AG (18.98) 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 007227" /IDJMG (13.98) 

8BALL & MJG 
BAD BOY SOUTH /BAD BOY 83970`/AG (18.98) 

LIL' FLIP 
ASYLUM 43269/WARNER BROS. (18.98) 

J MOSS 
PAJAM /GOSPO CENTRIC 87214/ZOMBA (18.98) 

DEVIN THE DUDE 
J PRINCE /RAP -A -LOT 4 LIFE 68563 /ASYLUM (17.98) 

CRIME MOB 
CRUNK/G'S UP /REPRISE 44298/WARNER BROS. (18.98) 

ANTHONY HAMILTON 
MEROVINGIAN 002 /IMPERIAL (17.98) 

PRETTY RICKY 
BLUESTAR/ATLANTIC 94603/AG (18.98) 

CIARA 
LAFACE 03336 /ZOMBA (18.98) O+ 

THE NOTORIOUS B.I.G. 
BAD BOY 101830'/AG (18.98) 

DIDDY 
BAD BOY 83864/AG (18.98) 

PRODIGY 
THE INFAMOUS 5534 /KOCH (17.98) 

FANTASIA 
J 78962 /RMG (18.98) 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563 " /UMRG (13.98: 

OMARION 
T.U.G. /EPIC /COLUMBIA 81038' /SONY MUSIC (18.98) 

MACY GRAY 
WILL.I.AM /GEFFEN 008576 /INTERSCOPE (13.98) 

BABY BOY DA PRINCE 
EXTREME/TAKE FO' /UNIVERSAL REPUBLIC007608 /UMRG (13.98) O* 

TAMIA 
PLUS 1 3784 /IMAGE (15.98) 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 88953/SONY MUSIC (18.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 008112' / INTERSCOPE (13.98) 

UNK 
BIG OOMP 5973 /KOCH (17.98) 

SOUNDTRACK 
ATLANTIC 94676/AG (18.98) 

JOHN LEGEND 
G.O.O.D./COLUMBIA 80323 /SONY MUSIC (18.98) 

LUDACRIS 
DTP /DEF JAM 007224/IDJMG (13.98) 

NAS 
DEF JAM /COLUMBIA 007229" /IDJMG (13.98) 

PACE 
SETTER 

JIM JONES 
KOCH 5964 (17.98) 

Back To Black 

Introducing Joss Stone 

Red Gone Wild 

FutureSex/LoveSounds 

In My Songs 

The Inspiration 

Ridin High 

I Need Mine $$ 

V2.-. 

Waitin' To Inhale 

Hated On Mostly 

Southern Comfort 

Late Night Special 

Ciara: The Evolution 

Greatest Hits 

Press Play 

Return Of The Mac 

Fantasia 

Like Father, Like Son 

21 

BIG 

Across The Water 

Between Friends 

Dreamgirls 

Reflections (A Retrospective) 

Beat'n Down Yo Block 

Tyler Perry's Daddy's Little Girls 

Once Again 

Release Therapy 

Hip Hop Is Dead 

Hustler's P.C.M.E. (Product Of My Environment) 

BOW WOW 
COLUMBIA 87932/SONY MUSIC (18.98) 

CHRISTINA AGUILERA 
RCA 82639/RMG (22.98) 

JAY -Z 
ROC- A- FELLA/DEF JAM 008045' /IDJMG 09.981+ 

The Price Of Fame 

Back To Basics 

Kingdom Come 

The Undisputed Truth 

TYRESE (AKA BLACK -TY) 
J 78963 /RMG (18.98) 

STEPHEN MARLEY 
GHETTO YOUTHS/TUFF GONG /UNIVERSAL REPUBLIC 00835e /UMRG (13.98) 

ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

JILL SCOTT 
HIDDEN BEACH 00019 (18.98) 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.98) 

VARIOUS ARTISTS 
STAR 2294 /CONCORD (18.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722' / INTERSCOPE (13.98/8.98) 

Alter Ego 

Mind Control 

Elliott Yamin 

Jill Scott Collaborations 

Chris Brown 

48 

4 

18 

11 

3 

1 

Interpretations: Celebratiig The Music Of Earth, Wind & Fire 28 

The Breakthrough III 1 

Data for week of APRIL 28, 2007 I For chart reprints call 646.654.4633 

SUNSHINE ANDERSON 
MUSIC WORLD 010 (15.58) 

TRICK DADDY 
SLIP -N -SLIDE /ATLANTIC 33815'/AG (19.9E) 

SLIM THUG PRESENTS BOGS HOGG OUTLAWZ 
BOSS HOGG OUTLAWZ 5526 /KOCH (17.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 00:124' /UMRG (13.98) 

EunsHne At Midnight 

Back By Thug Demanc 

Serve & Collect 

TI-a Carter I 

MONICA 
J 78960'/RMG (18.98) 

The Makhgs Of Me 

B.G. AND THE CHOPPER CITY BOYZ 
CHOPPA CITY 5700 /KOCH (17.98) 

We Got This 

DONALD LAWRENCE PRESENTS PIE TRI -CITY SINGERS The Grand Finale Encourage Yourser 
EMI GOSPEL 84547 (17.98) 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 004421'rDJMG (13.98) 

LIL SCRAPPY 
BME /REPRISE 48568/WARNER BROS. ( 8.18 

LYFE JENNINGS 
COLUMBIA 96405 /SONY MUSIC (10.98) 

Let's Get It: Thug Motivation 101 

Brei 2 Die - Eom 2 Live 

H rcr a .orrplete listing of the Hot R &B /Hip -HDp Albums, check out www.billboard.c:m 

The Phoenix 

--on 
REGGAE AI_I3UMS, 

ARTIST 
o . ABER; DISTRIBUTING LABEL 

4r1 
tWKS 

STEPHEN MARLEY 
GHETTO YOUTHS /1UF GONG /UNIVERSAL REPUBLIC 008354 /UMRG 

BOB MARLEY 
NADACY SPECIAL PRODUCTS 52245 /MAOAC 

DAMIAN *JR. GONG" MARLEY 
SPETTO YOUTHS/TUFF GONG /UNIVERSAL RE'UELC 005416'/UMRG 

MATISYAHU 
OR/EPIC 97695' /SONY MUSIC 

MATISYAHU 
ONE HAVEN /OR /EPIC 03374/SONY MUSIC O+ 

MATISYAHU 
ORJEPIC 96464 /SONY MUSIC 

Mind Control 

Forever Bob Marey i 
Wslconle To Jamrock 

BOB MARLEY AND THE WAI_ERS 
ISLAND /TUFF GONG 005723/UME/IDJMG 

-RICHIE SPICE 
5TH ELEMENT 1748'/VP OO 

BOB MARLEY 
ST. CLAIR 5277 

Youth 

ND Place To 3e 

Lve At Stubb's 

Africa Unite The Singes Collection 

BUJU BANTON 
GARGAMEL10014' 

VARIOUS ARTISTS 
V =1759'0 

In Tie Streets To Afrca 

Forever Grid 

Too Bad 

Reggae Gold 20D6 

VARIOUS ARTISTS 
V' 1770* 

JOSEPH ISRAEL 
LCNS OF ISRAEL 7738 

HO'OKOA 
24 ;7 ENTERTAINMENT 2471 

Szrictli The Best Vol. 36 

Gone Are The Days 

Comin' Atchya 

BETWEEN THE BULLETS rgeorgea'oi Iboard.com 

R &B SHARES POST -EASTER SLOWS 
With sales cooling off for Beyoncé's special 

edition and new albums by Paul Wall and 
Timbaland, there are few bright spots in the 

post- Easter period on Hot 
R &B /Hip -Hop Albums. 

Cor_nne Bailey Rae (22 -13) 

has tE e only increase in the 
top 2C with a minor 5% skip 

and Jim (ones climbs 60 -44, 

earnir g the Pacesetter honor 
with a 12% rump. 

Compared with the post- 

Easter week of 2006, core -sbre volume on the 

albums list is down 16 %. °ear -to -date, R3cB1 

hip -hop sales at all sto:es are down by 17%, 

roughly t-3e same decine 
seen ir overall albums. 

Relief fir urban ger res 
should arrive in the coming 
weeks ,as albums from Ne -Yo 

(May1 , R.Xelly (May29)and 

50 Cert (Jane 19) could sig- 

nal a reboi nd. 
-Raphael Georg?. 

Go to www.billboard.biz for compl ate chart data I 43 

www.americanradiohistory.com
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2007 

HOT RAB /HIP -HOP AIRPLAY: 
AIRPLAY 
MONITORED BY 

SALES DATA 
COMPILED BY 

tp HOT 

138E13 /HIP -HOP AIRPLAY. 

1 1 25 

ARTIST (IMPRINT / PROMOTION LABEL) 

LOST WITHOUT U 
ROBIN TIME (STAR TRAK/INTERSCOPE) 

2E 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. 8 T -PAIN) (COLUMBIA /JIVE / ZOMBA) 

BUDDY 
MUSIO SOULCHILD (ATLANTIC) 

BUY U A DRANK ( SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

LIKE A BOY 
CIARA (LAFACE / ZOMBA) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME /REPRISE/WARNER BROS.) 

2 STEP 
UNK (BIG OOMP /KOCH) 

PLEASE DON'T GO 
TANK (GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN) 

LAST NIGHT 
MOM FEAT. KEYSNM COLE (BAD BOY /ATLANTIC) 

BECAUSE OF YOU 
NE -YO (OEf JAM /IDJMG) 

POP, LOCK & DROP IT 
NUEY (RITZ COMMITTEE/JIVE /ZOMBA) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

POPPIN' 
CHRIS BROWN FEAT. JAY BIZ (JIVE /ZOMBA) 

YOU 
LLOYD FEAT. LIE WAYNE (THE INC /UNIVERSAL MOTOWN) 

WHEN I SEE U 
FANTASIA (J /RMG) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

ICE BOX 
OMARION (T.U.G. /COLUMBIA) 

PARTY LIKE A ROCK STAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

GO GETTA 
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ /DEF JAM /IDJMG) 

IF I WAS YOUR MAN 
JOE (JIVE /ZOMBA) 

TAKE ME AS I AM 
MARY J. ELIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

COME WITH ME 
SAMMIE (ROWDY /UNIVERSAL MOTOWN) 

"UWE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

TOP BACK 
T.I. (GRANO HUSTLE /ATLANTIC) 

MAKE YA FEEL BEAUTIFUL 
RUBEN STUDDARD (J /RMG) 

ONE 
TYRESE (J /RMG) 

PROMISE 
CIARA (LAFACE /ZOMBA) 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON (MUSIC WORLD /COLUMBIA) 

STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILTON, JAHEIM 8 MUSK) SOULCHILD (ATLANTIC) 

IT'S ME SNITCHES 
SWIZZ SEATZ (UNIVERSAL MOTOWN) 

CAN'T GET ENOUGH 
TAMIA (PLUS 1 /IMAGE) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /ABM /INTERSCOPE) 

44 38 26 
IRREPLACEABLE 

UPGRADE U 
BEYONCE FEAT. JAY -Z (COLUMBIA) 

1ST TIME 
YUNG JOC FEAT. MARQUES HOUSTON 8 TREY SGNGZ (BLOCK/BAD BOY SOUTH/ATLANTIC) 

WIPE ME DOWN 
LIC BOOSIE FEAT. FOKX 8 WEBBIE (TRILL/ASYLUM /ATLANTIC) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

BEYONCE (COLUMBIA) 

53 5 
TEACHME 
MUSI) SOULCHILD (ATLANTIC) 

.12 10 
GIVE IT TO ME 
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE) 

39 WALK IT OUT 
UNK (BIG OOMP /KOCH) 

2 
STRAIGHT TO THE BANK 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

..UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

WE RIDE ((I SEE THE FUTURE)) 
MARY J. GLIDE (MATRIARCH /GEFFEN) . ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) . LIP GLOSS 
LIL MAMA (JIVE /ZOMBA) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP/DEE JAM /IDJMG) 

MINT! PROMOTION LAGER 

2 11 
YOU COME BACK TO ME 

CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN 

lim111111 

I Ii: 
..GET 

E'L LOV AGA 
RACHEL 

TS 
BROWN 

FAL 
(URBAN 

IN 
MUSIC 

E 
GRGP /Fl 

N 
OU ACE2FACE) 

COUNTRY BOYZ 
BIG WYNN FEAT. GET COOL (WYNN) 

TO THE MONEY 
REEC (BULLS EYE/FACE2FACE) 

TONIGHT (TONIGHT IS THE NIGHT) 
SILVA JAGUAR ( SILVA JAGUAR /RPM CONSULTING) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

GOT BUMP IN DA TRUNK 
SHELBY ST. JAMES FEAT. THE TRUTH (SHUGA SHACK) 

III.. 
..BUSSA 

WRAC WLH AT 
FONTAINE 

H ME 
(WHO WANT 

AK 
IT /FACE2FACE) 

THROW SOME D'S 
RICH BOY FEAT. POLOW OA DON (ZONE 4 /INTERSCOPE) 

MOVE 
SIEVE AUSTIN FEAT. TUN TUM (YMC) 

111 
.THIS IS WHY I'M HOT 

MIMS (CAPITOL) 

12 I'M A FLIRT 
R. KELLY FEAT. T.I. 8 T -PAIN (COLUMBIA/JIVE/ZOMBA) 

T3 , . WORLDWIDE 
JACKIE CHAIN (TOUCHZONE /FACE2FACE) 

TIMBALAND (MOSLEY/BLACKGROUNDANTERSCOPE) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) . GIVE IT TO ME 

® I REMEMBER... 
MELISA MORGAN (LU ANN /ORPHEUS) 

1.0 
KOOL AID 
LIE BASS FEAT. JT MONEY (PIPELINE) 

CUM ®u 
20 

DO OR DIE 
BEAR (PORT CITY) 

BUDDY 
MUSI) SOULCHILD (ATLANTIC) 

..PUT IT DOWN 
REDMAN (DEE JAM /IDJMG) 

II LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

BOY LOOKA HERE 
HIGH BOY (ZONE 4 /INTERSCOPE) .. ' u 
BUY U A DRANK ( SHAWTY SNAPPIN') 

T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

WHAT BOYZ LIKE 
PIT 8 CROW (BLACK 8) 

I'M ON IT 
LENARD FEAT. PAPA REO (CLEARVISION) 

44 I Go to www.billboard.biz for complete chart data 

RHYTHMIC, AIRPLAY, 

2 

II 
ME .. 

BONE 

TRIED I 

BONE THUGS-N-HARMONY FEAT. AEON (FULL SURFACE /INTERSCOPE) ill ..ICE BOX III OMARION (T.U.GJCOLUMBIA) 

IIIYOU 
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

LIKE A BOY 
CIARA (LAFACE/ZOMBA) 

I..GO GETTA 
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGUDEF JAM /IDJMG) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN /INTERSCOPE) 

1111 
ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) . GET TT SHAWTR . III LLOYD (THE INC. /UNIVERSAL MOTOWN) 

1T' . THE WAY I LIVE . 
GARY BOY DA PRINCE FFAT. LIL 80031E (UNIVERSAL REPUBLIC) 

18íJ° 1 
MAKE IT RAIN . 
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD /IMPERIAL/VIRGIN) 

19 ( 13 THROW SOME D'S . 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

R. 

A FLIRT i 
iihi 

R. KELLY OR BOW WOW (FEAT. T.I. 8 T -PAIN) (COLUMBIA/JIVE /ZOMBA) 

LOST WITHOUT U 
'0 ROBIN TRICKE (STAR TRAK/INTERSCOPE) 

t 2 STEP I UNK (BIG OOMP /KOCH) 

18 WHAT GOES AROUND...COMES AROUND 
' JUSTIN TIMBERLAKE (JIVE / ZOMBA) 111 

5 
CUPID'S CHOKEHOLD 
GYM CLASS HEROES FEAT. PATRICK STUMP (DECAYDANCEJFUELED BY RAMEWATLANTIC /LAVA) 

WHEN IT WAS ME 
PAULA DEANDA ARIST RMG 

TITLE 
ARTIST .4T PROMOTION LABEL) 

laDON'T MATTER 
AM IN -RONT /SRC /UNIVERSAL MOTOWN) 

THIS IS WHY I'M HOT i MIMS (CAPITOL) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE /ZOMBA) Il 
GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /ABM /INTERSCOPE) Iii 
LAST NIGHT 
DIODY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

. 
GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

. 
BECAUSE OF YOU III NE -YO (DEF JAM /IDJMG) 

OUTTA MY SYSTEM S° 

BOW WOW (COLUMBIA) 

Fr, 

LOST WITHOUT U 
BRIAN TRICKE (STAR TRAK/INTERSCOPE) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

BUDDY 
MUSIC! SOULCHILD /ATLANTIC( 

PLEASE DON'T GO 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

IF I WAS YOUR MAN 
JOE (JIVE / ZOMBA) 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON (MUSIC WORLD /COLUMBIA) 

STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILTON, JAHEIM 8 MUSID SOULCHILD (ATLANTIC) 

TAKE ME AS I AM 
MARY J. BUGE (MATRIARCH /GEFFEN /INTERSCOPE) 

MAKE YA FEEL BEAUTIFUL 
RUBEN STUDDARD J /RMG) 

20 

CAN'T GET ENOUGH 
TAMIA (PLUS 1 /IMAGE) 

WHAT'S MY NAME 
BRIAN MCKNIGHT (WARNER BROS.) 

CHANGE ME 
RUBEN STUDDARD (d/RMG) 

WHEN I SEE U 
FANTASIA (J /RMG) 

SHOO BE DOO (NO WORDS) 
MACY GRAY (WILL.IAM /GEFFEN) 

MORE THAN FRIENDS 
FREDDIE JACKSON ORPHEUS) 

SIMPLE THINGS 
ELISABETH WITHERS (BLUE NOTE/VIRGIN) 

DEEPER STILL 
RICK JAMES (STONI CITY) 

FORCE OF NATURE 
SUNSHINE ANDERSEN (MUSIC WORLD) 

TELL ME WHAT WE'RE GONNA DO NOW 
JOSS STONE FEAT. COMMON (VIRGIN) 

DJ DON'T 
GERALD LEVERT (ATLANTIC) 

BECAUSE OF YOU 
NE -Y0 (DEE JAM /ID.IMG) 

CAN U BELIEVE 
ROBIN TRICKE (STAY TRAIVINTERSCOPE) 

I APOLOGIZE 
K -CI (HEAD START /BUNGALO) 

2 PIECES 
CARL THOMAS (UMKRELLA/BUNGALO) 

SEPTEMBER 
KIRK FRANKLIN (STÎX/CONCORD) 

See chart legend tor rules and explanations. Yellow indicates recently tested title, 
indicates New Release 

ARTIST/Tine /LABE, Scor 

R&B /HIP -HOP AIRPLA" 

Like A Boy 2DMBA (73.1; 

Rock Yo Hips 

2 Step KOCH (74.5) 

Please Don't Go ANI ERSAL MOTOWN (84.9) 

Get It Shawly UNIVERSA MOTOWN (85.3) 

When I See You HMG (82.3) 

Gutta My System COLUMBIA (69.3 

Ch 

Like This COLUMBIA (83.8) 

Come With Me UNIVERSAL MOTOWN (82.8) 

We Takin' Over KOCH (793) 

it TO M@ INTERSCOPE (83.2) 
n-......, t 

1.'T PAUL WA 
A LUDACRIS; 

AnonyTlous IoJMG (80.3) 

I'm Throwed ATLANTIC (73.0) 

Slap IDJMG (8L3) 
Lark U Down UNIVERSAL MOTOWN (76.9) 

RHYTHMIC AIRPLAY 

43 

50 

51 

56 

DIRK It To Me INTERSCOPE (80.3) 

Because Ot You IDJMG( -7.1) 

Coy You A Drank (Shawty Snappin') ZUMBO (72.5) 

Like A Boy zoMBA(72.81 

2 Step KOCH(74.5) 

When It WaD Me HMG (70.9) 

Rock Yo Hips WARNER BROS. (67.7) 

IDJMG (8a5) 
ADM aouS IDJMG (75.6) 

6 

1 Tried INTERSCOPE (70.3) 9 

12 

13 

22 

2E 

28 

35 

Go Getta IDJMG (65.5) 

Ví7 PAUL WALL FEA 
KELLY ROWLAND 

Pm Tirowed ATLANTIC (69.1) 

Like This cULUNWIA(79.1) 

k U DOWD UNIVERSAL MOTJWN (72.1)x, 

ADULT ROB AND RHYTHMIC AIRPLAY: 72 adult BBB stations and 68 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. © 2007 
VNU Business Media, Inc. and Welsen SoundScan, Inc. HOT REM/HIP-HOP SINGLES SALES: this data 
is used to compile Hot R8B /Hip -Hop 'Songs. © 2007 VNU Business Media, Inc. and Nielsen 
SoundSoan, Inc. HITPREDICTOR: 2C07, Promosquad and HitPredictor are trademarks of 
Think Fast LLC. 

Data for week of APRIL 28.. 2007 CHARTS LEGEND on Page 52 
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H3 

HOT 

COUNTRY SONGS 
3 3á 3ö 

21 

4 4 

5 5 

1 2 1 

s 3 3 

28 

8 8 

3 6 6 

10 11 

O 7 ï 

e13 14 

11 10 

14 13 

12 12 

15 17 

16 20 

O 17 

e 18 18 
ME AND GOD 
F.ROGERS (J.TURNER) 

Ci9 19 ; DON'T MAKE ME 
Ir ;,I B.ROWAN (M. CANNON- G00DMAN,D.BRYANT.D BERG) 

C' 20 23 
LOST IN THIS MOMENT 
J.RICH,B.KENNY (K.ANDERSON,R.CLAWSON,J.D.RICH) 

O 21 22 
5. STARTIN' WITH ME 

J.RITCHEY (J.OWEN,K.MARVELL,J.RITCHEY) 

c22 24 
,- JOHNNY CASH 

iw' M. KNOX (J. RICH,V.MCGEHEA.CLAWSON) 

23 26 i TEARDROPS ON MY GUITAR 
N.CHAPMAN (T.SWIFT,L.ROSE) 

c' 25 27 
A DIFFERENT WORLD 

n D.OLIVER (M.NESLER,J.HANSON.T.MARTIN) 

TITLE 
-.7D'JCER (SONGWRITER) 

ElWASTED 
BRIGHT (T.VERGES,M,GREEN,H,LINDSEY) 

STAND 
EFRASCAL FLATTS (B.DALYD.ORTON) 

SETTLIN' 
L K. BUSH,J.NETTLES (J.NETTLES,K.BUSH,T.OWENS) 

LAST DOLLAR (FLY AWAY) 
LLIMORE,T.MCGRAW,D.SMITH (W.K.ALPHIN) 

BEER IN MEXICO 

GREATEST 
GAINER 

GOOD DIRECTIONS 
.3(10EAU) 

HIGH MAINTENANCE WOMAN 
I/H (T.KEITH,T.WILSON,D.SIMPSON) 

ANYWAY 
' 

(M. MCBRIDE,B.WARREN,B.WARREN) 

A WOMAN'S LOVE 
.AJOS (A.JACKSON) 

I LL WAIT FOR YOU 
ENNON (H.ALLEN,B.ANDERSON) 

TICKS 
IB PAISLEY,K.LOVELACE,T.OWENS) 

LONG TRIP ALONE 
.LENS (S. BOGARD,B.BEAVERS,D.BENTLEY) 

MOMENTS 
0 T.GENTRY (A.TATE.S.TATE,D.BERG) 

A FEELIN' LIKE THAT 
t.: WRIGHT (D.L.MURPHYI.DEAN,K.TRIBBLE) 

FIND OUT WHO YOUR FRIENDS ARE 
.ï- T. LAWRENCE. J. KING (C.BEATHARO,E.HILL) 

WRAPPED 
IBROWN.G. STRAIT (B.ROBISON) 

Artist 
IMPBIEW & NUMBER / PROMOTION LABEL 

. ÿ 
. 

Ç 
wz 

á3 N á 30 
Carrie Undelvroocl 

Q ARISTA/ARISTA 

Rascal Flatts 
ß LYRIC STREET 

Sugarland 
0 MERCURY 

Tim McGraw 
e CURB 

Kenny Chesney 
0 BA:. 

Billy Currington 
e MERCURY° 

Toby Keith 
0 SHOW DOG NASHVILLE 

Martina McBride 
0 RCA 

Alan Jackson 
00 ARISTA NASHVILLE 

Joe Nichols 
e UNIVERSAL SOUTH 

Brad Paisley 
O ARISTA NASHVILLE 

Dierks Bentley 
0 CAPITOL NASHVILLE 

Emerson Drive 
0 MIDAS /NEW REVOLUTION 

Gary Allan 
o MCA NASHVILLE 

Tracy Lawrence 
00 ROCKY COMFORT /COS 

George Strait 
0 MCA NASHVILLE 

Montgomery Gentry 
e COLUMBIA 

Josh Turner 
e MCA NASHVILLE 

Blake Shelton 
0 WARNER BROS./WRN 

Big & Rich 
0 WARNER BROS./WRN 

Jake Owen 
0 RCA 

Jason Aldean 
e BROKEN BOW 

Taylor Swift 
0 BIG MACHINE 

Bucky Covington 
LYRIC STREET 

Pat Green 
0 BNA 

Kellie Pickier 
0 BNA 

Eric Church 
0 CAPITOL NASHVILLE 

Rodney Atkins 
0 CURB 

Craig Morgan 
0 BROKEN BOW 

Carolina Rain 
0 EQUITY 

LUCKY MAN 
M.WRIGHT,R.RUTHERFORD (D.C.LEE,D.TURNBULL) 

24 25 

26 28 

27 29 

28 30 

29 35 

4 31 31 

DIXIE LULLABY 
HMAN,J.POLLARD (P.GREEN,RDAVIS,J.POLLARD) 

I WONDER 
IANCEY ( K. PICKLER ,C.LINDSEY,A.MAYO.K.ROCHELLE) 

GUYS LIKE ME 
'RICE (E.CHURCH,D.RUTTAN) 

THESE ARE MY PEOPLE 
LWITT (R.RUTHERFORD,D.BERG) 

TOUGH 
i i. ORGAN,P.O'DONNELL,K.STEGALL (M.CRISWELL,J.LEATHERS) 

ISN'T SHE 
!ILACK,CAROLINA RAIN (R,BOYER,P..DOUGLAS,R.HARBIN; 

3 

7 

5 

11 

10 

13 

12 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

24 

26 

27 

28 

29 

30 

32 33 

30 32 

Up 2A% le 

ancient*, its 
theilnfl too 

two tingle fer 

the grove bib, 
chat) leader 

(amie 

Undewoedtiy 4 

milieu in 

audience. 

His tiggest lit le- 

thee years also 

be :cows 

for gesi dating, 
sin e, 

as it sees a 16% 

jung ii 
auién :e 

hen s:lat.. 

43 39 41 

46 49 

49 - 

52 52 

51 - 

47 50 

48 47 

52 45 54 

THri dterhg 
íN11 '9.01E. 

Pair ¿the 

Wlcle(ra2T 

Tlitg' b'JVs 

wit solid NIp- 

perl tom 1I(TK 

Porithn :e 
and K90P %It 

Lake ( ty. 

95 53 51 

06 54 4E 

CyCha) 

58 

so 

TITLE 
PRODUCER (SOJGWRITER3 

I GOT MO3E 
WRIGHT,R.RINHERFORD (J.caLINS,R.RLTHERFORD) 

THAT KIND OF DAY 
HUFF,C WISELAN (S.BU)TOF.- .STOVER,GBARNHILL) 

A LITTLE MORE 'OIL 
^. KIRKPATRICK.LITTLE BIG TC/rT (W. KIRKFATRICK,K.ROADS, 

ALL MY FRIENDS SOY 
STEVENS (_.BRYAN,J.STEVEIB.L.WILSON: 

DIRTY GIRL 
UNDIS (R.RLTHERFORDTSIePIRO) 

LIVIN' GUI LOVE SONG 
IEHMAN ( J. M _CARROLL,3.611CHELL,T.GeLLOWAY) 

TENNESSEE 
EVENTH4_.RDEPOFI (J.1AFF 

SAY YES 
DRAKE B.DEC-(ER (B.JANIESCSCHLITZ,J SURNER) 

WHAT I D D LAS- NIGHT 
EFAVERS .C.IRITT,B.PINEOf ) 

(YOU WAIT TO) MAKE A MEMORY 
HUFF (J.BON JOVI,R.SALBW..,D.CHILD) 

JUST MIGHT HAVE ER RADIO ON 
HEYNO_CE,T.- OMLINSOA (TJ.MLINSON,..UNDERW000) 

SHE AIN'T RIGH- 
JOHNSON (NIHRASHERM.ILLANEY.W.MJBLEY) 

FALL 
LTEGA_L ) C.rILLS,S.LEMAHI,S.MINOR) 

I NEED YOU 
OLLIMCFE,- .MCGRAW,u.SIIrH (D.C.LEI,T.LANE) 

MISS NG YOU 2C07. 
L,S BAGGETT (J.WATEL.LEONARD,).SANFORD) 

FAMOUS N A SMALL TOWN 
JDDELL,VI.WRUCKE (M.IANWRT,T.HOWRYD) 

WHAT YOU GIVE AAAY 
:IILL,JJ10BBE,J.NIEBANF (VSLL,A.ANDEiSON) 

WANNA FEEL SOMETHING 
BEATHARD,K BEARO.T.AJKIJS (D.C.LEE, -LANE) 

DAISY 
SALLIMORE O.TOLLIVELA S.ITH,C.WAI RIX) 

GOD DON'T MAP:E PIISTAK_S 
.411GFT (A.I=_TRAGLIA,I.LNaSEY) 

LAST GOOD TIME 
'1NVI_LE TP4IN,D.BARIIK C.WISEMAN.J.COTY) 

MISSING YEARS 
'L TE'aEN,D. GRAY 

I TOLE YOU SO 
D. HUFF I U:, -AA) 

MEASURE OF A MAN 
STOVER (R.FJSTER,G.S.MPSJN) 

YOU'RE GONNA LOVE ME 

Artist 
IMPRINT & NJMBEF ï PROB OTIOA LABE,. 

Cole DeggsAndThe Lonesome 
COLUMBIA 

Sarah Buxton 
_YRIC STREET 

Little Big Town 
PSWEET,K.FAIRCHILO,J.SESTB TOOK) 0 EQUITY 

Like Bryan 
IS CAPITOL NASHVILLE 

Terri Clark 
BNF 

Jason Michael Carroll 
ARISTA NASHVILL, 

The Wreckers 
0 MAAERICH+WARNEF BROS./MR, 

Dusty Drake 
("BIG MACHINE 

Catherine Britt 
RC/ 

Bon Jov 
ISL_ND /MERCUF. 

Trent Tomlinsor 
O LYRIC STREE' 

Lee Brice 
O ASYLUM -CURL 

Gay Walker 
ASYLUM -CUR.. 

Tim McGraw With Fai:h Hil 
0 CUR^ 

Alison Krauss And ohn Waite 
e ROUNDER 

Miranca Lamben 
0 CCLUMBE. 

Vince Gill' lth Sheryl Crow 
0 E A NASHVILL 

Trace Adkins 
O CAPITOL NASHVILL 

HelfwayTo Hazard 
ß MERCUR 

Janie O'Neal 
ID CAPITOL NASHVIL_ 

Flyniville Train 
0 SHOW ©G NASHVILL 

Little Texas 
0 MANTAS, 

Keith Urban 
0 CAP( "OL NASHVILLE 

Jack Ingram 
0 BIG MACHIN: 

Ctris Young 
0 RC'`. 

Bomshel 
00 CURE 

Randy Rcgers Band 
0 MERCURE 

Donovar Chapman 
CATEGORY 

Darryl Worley 
00 903 MUGIE 

Bteine Larsen 
0 GIANTSLAYER /BNA 

CANNON -A.BORLEY.B.SMPSJN) 

BOMSHE_ STOMP 
HOWARD,ERTTARELLI BLF,_RISTY O.,E PITTARELLI,C.CLARK) 

ONE MORE GOODBYE 
+. FOSTER (R.FOGERS,C.IIGB OLL) 

ALL I NEED 
J. WALKER,JI.,R.TERMIII (c. :MITH,E.HII) 

LIVIN' IN THE HERE AND NOW 
/OGEFS (D.IIIORLEY,BANES 

56 58 
SPOKEN LIKE A MIN 
TJOHNEON R.LFEEK (D. RAEIIR,E.HILLJREAR) 

. 

31 

30 

t li I l' p R I_ I) I C',1 C) R 

ARTIST /Title, I.AYO. (Scare) 

COUNTRY 

DATA PROVIDE[ ay 0 
See chart legend tor rules and explanations. Yeibv indicaes recently 

Chart Rank ARTIST /Title /LABEL (Score) 

Wasted ARISTA NASHVILLE (81.91 

Stand LYRIC STREET (87.9) 

Settlin' MERCURY (89.61 

Good DireCIÌOnS MERCURY (90.7) 

High Maintenance Woman SHOW DOG NASHVILLE (78.7) 

A Woman's Love ARISTA NASHVILLE (88.4) 

Ticks ARISTA NASHVILLE (85.1) 

1 

2 

3 

6 

7 

9 

11 

indicates New Dale use 

Chart Rani. ARTISTrTItle, .ABEU(Scae) 

Long Trip .flore arra NMI-VILLE N:.t) 

Moments MIDA; 01.81 

A Feelin' Like That Mc A JAaunLE IB1.B) 

Find Out Wt o Yt ut friend: Are to :KY COMFORT '88.4) 

Wrapped PICA f AEH'ILLE (39.3. 

Luck) Man CRUMB(. (94.71 

Don't Make Me 1141NEF BROS (87.7) 

Startin' With Me RCA (85.2) 

tie GEORGE ST 

12 

1:1 

14 

15 

1i 

11 

13 

21 

hart Rail( 

A Different World LYRIC STREET (71.7) 

I Wonder BRA (84.8) 

ese Are Mr People CURB (75.0 

ffagh BROKEN BOW (88.31 

Dirty Girl BNA (79.9) 

Say Yes BIG MACHINE :84.0) 

I Vanna Feel Son thing CAPITOL NASHVILLE (15.2) 

t ROCN3r ATKIS? 

24 

26 

28 

29 

35 

38 

48 

Doni miss another important 

R&R COUNTRY I)/AI I_Y 

l' lJ PI)A E 
A isit www.radioandrecords.com to sign up for your free daily 
=country Radio Blast. 

Raclioancll=iec:orcls.c.om 
KT COUNTRY SONGS: 123 Country stations are electronically monitored by N eisen Broadcast ()Eta 
S.t'ms. 24 hours a day. 7 days a week. Au-power awarded to songs appearing in the top 20 or b rth 
t.e SOS Airplay and Audience charts for the first time with increases in both detections and 
audience. C 2007 VNU Business Media. Inc. All rights reserved. 

14- FREDICTOR: E 2007. Promosguad and HitPredictor are trademarks of Thin< Fast LLC. 

P L'CHARTS: See Chart Legend for rules and explanations. 

N THE BULLL w) > >SCI ..,ard.com 

`DIRECTIONS' LOOKS 
Billy Currington's "Good Directicns' aas the 

largest audience gain on the chart (No. 6, up 
3.9 million audience impressions) sco-ing the 

Greatest Gainer award far a Reccnd staight 
week. It's the first time a song has snared the 

trophy two weeks in a row while in the -op 10 

since Toby Keith's "As God As I Once Was" 

did the trick in June 2005. <_ea3's :ong eventu- 

ally went on to spend six vizel.s at No. 1 

"Good Directions' is th` third single from 

Currington's 2005 album "Loin Sosr thin' 

GOOD FOR CURRINGTON 
Right." It has spawnen two earner top 1` 

hits- "Must Be Doiri Eorr this' Right" anc 
"Why, Why, Why." Thanks to the success o= 

the set's latest single, the album has staged a 

comeback on the Top Country Albums chart 
with sales increases in 1) ofthe Fast 12 weeks. 

Meanwhile, Carrie Untierwaod's "Wast- 

ed" holds at No. 1 for a second week. It's he: 
13th week at No. 1 overall, extending her lead 

as the female artist with the mos- weeks at Na 
1 since 2000. -Keith Cau fielei 

Ca:a for week of APRIL 28, 2007 I For chart reprints call E46.654.4633 Gc. t13 www billboard.biz for complete chart data I 47 
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HOT LATIN SONGS- A panel of 101 stations (26 Latin pop, 12 tropical. 13 Latin rhythm. 50 regional Mexican) are electronically monitored 24 hours a day. 7 days a week. <: 2007 VNU Busine 
.All rights reserved 'OP LATIN ALBUMS: See Charts Legend for rules and explanations. ?, 2007, VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 

APR 
28 

1 

Media. Inc. 

AIRPLAY SALES DATA 
MONITORED BY COMPIBED BY 

1 
Nielsen Nielsan 
Broadcast Data Soun dcan 
Systems 

HOT 

LAPIN SONGS,. 

2 1 i 

3 4 10 

O 5 19 

a6 13 

6 10 9 

7 7 6 

8 9 11 

fl11 12 

10 3 3 

11 8 14 

® 13 15 

13 12 7 

14 14 24 

TITLE 
ONGWRITER) 

Artist 
IMPRINT PROMOTION LAB:_ 

ESE 

LA LLAVE DE MI CORAZON 
J.L.GU,' 

as 
Conjunto Primavera 

Juan Luis Guerra Y .140 
El.ü 

SOLA 
H.DE -- . -. C.PADILLA,H.L. DELGADO) 

Hector "El Father 
VI,MAL' 

SI NOS QUEDARA POCO TIEMPO 
J.GE'. .UEZ.R ESPARZA -RUIZ) 

ERES PARA MI 
J_ VENEGAS C. LOPEZ (J.VENEGAS,A.TIJOUX) 

PEGAO 
WISIN 8 YANDEL.NESTY (J.L.MORERA.L.VEGUILLA) 

DETALLES 
LOS TIGRES DEL NORTE (N.HERNANDEZ) 

BENDITA TU LUZ 
F. OLVERA,A. GOU':', EZ (F.OLVERA,S.VALLIN) 

LA NOCHE PERFECTA 
E.PEREZ ° 

Chayanne 
SONY BMG NON - 

Julieta Venegas 
SONY BMG NOF 

Wisin & Yandel Featuring Los Vaqueros 
WV /MAC: -.E 

Los Tigres Del Norte 
FONO'VL 

Mana 
WARNER LA' '. 

El Chapo De Sinaloa 

IGUAL QUE AYER 
. _ .:.ELB,EZ,J.NIEVES,R.PINA) 

SHORTY SHORTY 

Rakim & Ken -Y 
PINA /UNIVERSr.'. I A 

Xtreree 
LA CALLE 

QUE HICISTE 
M.ANTI, E ES (J_JEYES,J.ROMERO,M.ANTHONY) 

MANDA UNA SENAL 
' FOLVE -.... - SWALEZ IF OIVFRA, 

ME MUERO 

Jennifer Lopez 
EPIC /SONY BMG Nor 

Mann 
WARNER LA--'. 

La 5A Estadlon 
SONY BMG INOE, 

15 15 5 : TU RECUERDO Ricky Martin Featuring La Mari De Chambao Y Tommy Torres 
-' T.TORRE ,T TORRES) SONYBMGNE'- 

24 38 
NO TE PIDO FLORES Fanny Lu 
i GAVIRIA (J.GAVIRIA) UNIVERSAL LA'I 

22 18 

18 18 20 

19 16 8 

20 19 4 

-CD 26 26 

22 17 17 

23 23 16 

24 20 25 

UN IDIOTA COMO YO Dueir' 
O. I.TRF. '.. 'I LOPL/ - I Z. R.TREVIZOh UNIVII 

BEAUTIFUL LIAR BELLO EMBUSTERO Beyonce & Shale 
COLUMBA/50NVBNIG'. 

AMAR ES LO QUE QUIERO 
_...S (D.DE E- 

David Bisba'. 
UNIVERSAL LA ' 

TE LO AGRADEZCO, PERO NO Alejandro Sanz Featuring Shakir, 
WARNER LA. . A.SANZ,L PEP !. ... 

TUS PALABRAS 
LGA PII I ' ..LAMENT GROUP (L. L_DIAZ) 

LA OTRA 
VDOTE_ - 

CADA VEZ QUE PIENSO EN TI 
_- A.RAMIREZ COR_ -. .ARTE) 

QUE LLOREN 
M. PESANTE IL' )_/, ANTE) 

Banda El Recodo 
FON1 

Ilegales Featuring Monchy Y Alexandra 
UNIVERSAL LA' '. 

4 

5 

6 

4 

1 

8 

3 

2 

12 

1 

10 

1 

16 

8 

18 

6 

1 

21 

17 

Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 
3 

DISA /EDIMO'. 

Ivy Queen 15 

25 21 21 
SIENTE EL BOOM Tito "El Bambino" Featuring Randy 

21 
DJ GIANN (TITO EL BAMBINO,R.ORTIZ.DE LA GHETTO,JOWELL,DJ GIANNI EMI TELE.. 

With a 36% 

audience gain, 

group's track 

re- enters after 

disappearing for 

a few weeks. 

Daddy Yankee 

makes serious 

" Impacto" as the 

first single from 

his upcoming 

"The Cartel: 

The Big Boss" 

album zooms 

in at No. 34. 

} 

Manuelle's 

pairing with 

Omar pays off as 

"Nunca Habia 

Llorado Asi" 

enters at 

No. 47 with a 

36% increase 

in listener 

impressions. 

31 

Há 3ó 

35 

27 27 41 

® 
O 33 37 

30 28 23 

CD 42 43 

32 30 48 

35 

36 

m 
38 

40 

O 
43 

45 

46 

o 
48 

49 

50 

43 50 3 

NOT SHOT 

DEBUT 

29 - 

25 22 

46 

37 

39 30 

32 39 

49 29 

44 - 

35 28 

47 44 

45 - 

40 40 

41 36 

34 45 

38 31 

TITLE 
"- AVUCER (SONGWRITER) 

DAME UN BESO 
',í ,; IIOZ.R.MARTINEZ (VALEN TINO, 

ó Artist 
IMPRINT ' PROMOTION LABS. áE 

Intocable 
EMI TELEVISA 

ESO Y MAS 
"BASTIAN (J.SEBASTIAN) 

COMO TE VA MI AMOR 
_ A HOROSCOPOS DE DURANGO (H.ZUN1GA) 

Joan Sebastian 
MUSART /BALBOA 

Los Horoscopos De Durango 

DON'T MATTER 
l' TAM (A. THIAM,A. LAWSON) 

PEGATE 
- - d'913 R L': -. IIN.R.TAVARE,T.TORRES) 

Y SI VOLVIERA A NACER 

MI CORAZONCITO 

GREATEST 
GAINER 

MIL HERIDAS 

IMPACTO 

TE QUIERO ASI 

CHICA VIRTUAL 
.T0S) 

ES COSA DE EL 

TODO CAMBIO 
-'.1E _ _ ORTEGA, 

TAL VEZ 
n VILLARREALI 

SI TU ME QUISIERAS 

Akon 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

Ricky Martin 
SONY BMG NORTE 

Alegres De La Sierra 
EOIMA( 

Avenlero 

CUISIIIoS 

Daddy Yankee Featuring Fergie 

Butzalda 

TODO SE DERRUMBO 
NDRO 

ME DUELE ESCUCHAR TU NOMBRE 
I E RAGOSTINO ,E.CORTAZAR,J.L.TERRAZAS I 

COMO YO NADIE TE HA AMADO 
i I PERON (J. BON JOVLR.SAMBORA,D. CHILD) 

FLACA O GORDITA 
- tl TANON,J.L MORIN,V.DOS SANTOS) 

A LA PRIMERA PERSONA 
.. _ LREZ (A.SANZ) 

COMO ENTENDER 
S.KRYS,J.PENA (J. PENA,O.BERMUDEZ) 

NUNCA HABIA LLORADO ASI 
'.' LUGO (V.M. RUIZ) 

HOY TENGO GANAS DE TI 
OSSE (M. GALLARDO) 

DON'T CRY 
',' DEJES.I' 

Y AQUI ESTOY 

DJ Nelson Featuring Arcangel 
UMS /UNIVERSAL LA' ill 

Graciela Beltran 

CAmIl A 

SONY BMG VI --_ 

Los Primos De Durango 
MAR INTERNACIONAL 

LU 
WARNER LATINA 

26 

27 

28 

29 

23 

31 

26 

33 

34 

29 

22 

37 

37 

29 

32 

Pepe Aguilar 
23 

EMI TELEVISA. 

Grupo Montez De Durango 

Yuridia 
SONY BMG IN - 

Olga Tanon 
UNI`, I>. 

Alejandro Sanz 
WARNER L.' 

Jennifer Pena 
UNIVISION 

Victor Manuelle Duet With Don Omar 
SONY BMG NORTE 

Ricardo Montaner 
EMI TELEVISA 

Toby Love 
Z M.JHAVIS,J. DE JESUS PINEDA RAMOSE. PEREZ.NEW WRITER) SONY BMG NORTE 

K -Paz De La Sierra Duet With Ana Gabriel 
DISA /EDIMONSA 

42 

'6 

34 

23 

47 

23 

13 

31 

TOF 

LATIN ALBUMS.M 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

6 4 

4 2 

5 3 

8 

7 5 

2 

9 6 

10 9 

11 8 

12 10 

14 12 

16 17 

18 

19 

20 

21 

22 

23 

24 

25 

18 16 

13 7 

19 15 

15 14 

17 11 

21 18 

24 22 

ARTIST 
'lli01BER DISTRIBUTING LABEL (PRICE) 

Title 

IM JENNIFER omo Ama Una Mujer LOPEZ 
-_MG NORTE 118 Al 

CHAYANNE 

VICENTE FERNANDEZ 
-i. SONY BMG NORTE 

IVY QUEEN 
UNIVISION 311 

LOS TIGRES DEL NORTE 
FONOVISA 353U44,US 112.98) 

Mi Tiempo 

Historia De Un Idolo 

Sentimiento 

Detalles Y Emociones 

GRUPO BRYNDIS Solo Pienso En Ti 
DISA 721017 (10 98,'+ 

A.B. OUIMANILLA III PRESENTS KUMBIA KINGS Greatest Hits Album Versions 

[ EMI TELEVISA 90331 ,:3 981 

JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon 
EMI TELEVISA 88392 (14 98) 

JENNI RIVERA Mi Vida Loca 
FONOVISA 353001/UG 112 98) 

MANA 
WARNER LATINA 63661 (18.98) A, 

AVENTURA K.O.B.: Live 
PREMIUM L ATILA -reran c CIVY BMG NORTE (18.98 CD'DVDI + 

MARCO ANTONIO SOLIS La Historia Continua... Parte III 

FOSS - - + 

ua 

Amar Es Combatir r2i 

' VALENTIN ELIZALDE 
uNIVE c... . 

MIGUEL BOSE 
WARNEI - 

W 3o W:t ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

RBD 
EIBI TELEVISA 75852 /VIRGIN (13.98) 

26 23 20 

2 27 27 29 

3 

4 

2 

3 

7 

1 

2 

1 

2 

Vencedor L 1 

Papito 

XTREME Haciendo Historia 
-_LF 34nr' 1 

GREATEST 
GAINER 

LOS CUATES DE SINALOA Puro Sierreno Bravo 

CONJUNTO ATARDECER Las #1 De Los No. 1. Del Passo Doranguense 
1.1USIMEx 008785 /UNIVERSAL LATINO (13.98) 

DON OMAR King Of Kings 
VI 006662 /MACHETE (15.98) 

VARIOUS ARTISTS Don Omar Presenta: El Pentagono 
VI 000870 /MACHETE 114.98) 

BRONCO / LOS BUKIS / LOS TEMERARIOS B.B.T. 2 

FONOVISA 353103/ÚG 110 98) 

VALENTIN ELIZALDE Lobo Domesticado 
UNIVERF _ATINO 008478 (11 98) 

LOS CAMINANTES La Historia.. Lo Mas Chulo, Chulo, Chulo 
. _ E 05302 (12 98) + 

VARIOUS ARTISTS WY Records Presents: Los Vaqueros 
WY LI r ',ACHETE (13.98)'+ 

MARCO ANTONIO SOLIS La Historia Continua... Parte II 

FONOVISA 351643/UG (13.98) O* 

22 23 WISIN & YANDEL Pal Mundo 
MACHETE 561402 ná981 + 

6 

13 

13 

17 

1 

28 25 19 

® 
31 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

@ 
7 44 

10 45 

2 46 

2 47 

2 48 

2 49 54 48 

1 

50 43 3 

46 46 

30 37 

31 34 

26 21 

29 30 

33 25 

37 49 

35 33 

39 36 

28 - 

36 35 

34 32 

32 39 

61 27 

38 42 

41 24 

40 40 

48 53 

51 62 

58 55 

Title 

Celestial 

BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 
FONOVISA 352772/0G (10.98) 

LOS CREAOORO DEL PASITO DURAGUENSE OE ALFREDO RAMIREZ Reno, Reno M's Cread,n, -s 

A 77 A82 11 98' 

GRACIELA BELTRAN PACE 
SETTER 

LA 5A ESTACION 
>:NY EF'... 

JULIETA VENEGAS 
ONYBL1t,- . 

Promesas No 

7 

29 

EI Mundo Se Equivoca o 
13 

MONCHY & ALEXANDRA 
.l UMG NORIE 113.981 

Limon Y Sal 

Exitos 

PESADO 
:.:,RIICR LATINA 120572 (14.98)' 

Exitos 

RAKIM & KEN -Y Masterpiece: Nuestra Obra Maestra 
PINA 270183 /UNIVERSAL LATINO (15.98) 

DIANA REYES 
'i 'lIVERSAL LATINO 008411 (12.98) 

Te Voy A Mostrar 

LOS TERRIBLES DEL NORTE 30 Corridos: Historias Hortense 
FREDDIE 196919.98) 

LUNY TUNES & TAINT Mas Flow: Los Benjamins 
12 -5 FLOW 230013 /MACHETE (15.98) 

VURIDIA 
'.1.1G NORTE 02496 (14.98) 

Habla El Corazon 

SELENA Through The Years /A Troves De Los Anos 
EMI TELEVISA 89927 (16 98) 

ALACRANES MUSICAL La Mejor... Coleccion 
1. '119151014 311123/UG (10.98) 

LOS HOROSCOPOS DE DURANGO Desatados 
?IBA 720955 (11.98/ ±/ 

RICKY MARTIN Ricky Martin: MN Unplugged 
:.ONY BMG NORTE 00909 (16.98) 

LOS PANCHOS Eternamente Los Panchos Trio... La Historia 
>ONY BMG NORTE 06708 (14.98) )+: 

ANA GABRIEL La Reina Canta A Mexico 
SONY BMG NORTE '.21 115.981 

VARIOUS ARTISTS 30 Corridos: Muy Perrones 
FONOVISA 3531 -(: 
VARIOUS ARTISTS NOW Latino 2 

LATINO 08981 

LOS HUMILDES VS. LA MIGRA Los Humildes Vs. La Migra 

TITO NIEVES Canciones Clasicas De Marco Antonio Solis 
_A CALLE 330022. UG (13.981 

LOS BUKIS 
I c'':2 VISA 352638/UG (11.98) 

30 Recuerdos 

KINTO SOL 
NIVISION 311038/UG (12.98) 

Los Hijos Del Maiz 

C' 8 

11 

21 

5 

26 

14 

28 

16 

4 

27 

9 

24 

2 

47 

40 

6 

30 

51 

52 

53 

55 

56 

57 

o 
59 

60 

61 

62 

63 

64 

70 

m 
73 

74 

75 

49 50 

42 41 

45 44 

56 64 

ARTIST Title 
o= IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

LOS ORIGINALES DE SAN JUAN Ojala Que La Vida Me Alcance 
Erq TELEVISA 86299 (t3.98) 

HECTOR "EL FATHER" The Bad Boy 
008043 /MACHETE (14 98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 30 Condos: Historias Mortenas 
-- -EDDIE 1960 114.98) 

K -PAZ DE LA SIERRA Conquistando Corazones 

ANDREA BOCELLI Amor 
'A'UNIVERSAL LATINO (18.98) 

44 31 
LOS TUCANES DE TIJUANA El Papa De Los Pollitos 

- - :481 

47 47 

64 68 

55 52 

53 54 

62 67 

59 58 

52 45 

43 38 

RICARDO MONTANER Las Mejores Canciones Del Mundo 

EL CHAPO DE SINALOA La Noche Perfecta 
,luY81 

VALENTIN ELIZALDE 
.1,E -,EAL LATINO 004333 (9.98) 

En Vivo Vol. II " 
ALICIA VILLARREAL La Historia... Mis Exitos 
n'.EMUSIC 653481 /UNIVERSAL LATINO (14.98 CO /DVD) A' 

SIN BANDERA Pasado 
.311e BMG NORTE 01965 (16.98) 

A B. OUPIBNUAI PRESENTS IOWA ALL SOW From Hums lags To Numbe All Stuns 

-i,11 TELEVISA 73597 (15 98) 

MARCO ANTONIO SOLIS Trozos De Mi Alma 2 r 
7'100150 352490/UG (13 98) +; 

LOS BAZOS DE SACRAMENTO Y REYNALDO Rifando La Suerte 
_UNY BMG NORTE 02257 (12.98) 

INTOCABLE Crossroads: Cruce De Caminos 
i. 1.11 TELEVISA 58875 (15 98) 

74 73 
JENNI RIVERA Parrandera, Rebelde Y Atrevida i 

-IIOVISA 352165/UG (13.98) <+> 

BELINDA Utopia 
l'i 'E,E`LISA 60736 (13.981 

66 69 
DADDY YANKEE Barrio Fino: En Directo 
LL CARTEL 007035 /INTERSCOPE (12.901 + 

71 59 

63 60 

65 66 

57 - 

ANA GABRIEL Historia De Una Reina 
^Nv BMG NORTE 95902 (15.98) 

VALENTIN EUZALDE La Historia: Homenase A 'El Gallo De Oro' 
'F',EMUSIC 05723/SONV BMG NORTE (11,98) 

LOS ORIGINALES DE SAN JUAN Linea De Oro 
'lIVISION 310996/UG (5.98) 

LOS RIELEROS DEL NORTE Linea De Oro 
- U :00150 352698/UG (5.98) 

ALEJANDRO SANZ El Tren De Los Momentos 
:. AHNER LATINA 64002 (17.98) 

CALLE 13 
WHITE LION 96875/SONY BMG NORTE (15.98) 

14 

16 

2 

J3 

22 

21 

53 

12 

2 

i 
ta 

1 

0 

20 

1 

:T 

Calle 13 
s 

ISABELA 
DILA 721010 (10.981 

Porque Te Vas 
f7 
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Nielsen 
Broadcast Jata 
Systems 

Nielsen 
SoundScan 

/) LATIN AIRPLAY 

PC)PTM 

:53 

2 4 

4 3 

a 

6 2 

7 

8 8 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE (SONY BMG NORTE) 

ERES PARA MI 
JULIETA VENEGAS (SONY BMG NORTE) 

BENDITA TU LUZ 
MONA (WARNER LATINA) 

ME MUERO 
LA 5A ESTACION (SONY BMG NORTE) 

MANDA UNA SENAL 
MANA (WARNER LATINA) 

LA LLAVE DE MI CORAZON 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

AMAR ES LO QUE QUIERO 
DAVID BISBAL (UNIVERSAL LATINO) 

TU RECUERDO 
RICKY MARIN FEAT. LA MAR DE D ANRAO Y TOMMY TORES (SONY BMG NORIEl 

q 9 SI TU NO ESTAS 
SIN BANDERA (SONY BMG NORTE) 

QUE HICISTE 
JENNIFER LOPEZ (EPIC /SONY BMG NORTE) 

TE LO AGRADEZCO, PERO NO 
ALEJANDRO SANZ FEATURING SHAKIRA (WARNER LATINA) 

TODO CAMBIO 
CAMILA (SONY BMG NORTE) 

SI TU ME QUISIERAS 
LU (WARNER LATINA) 

TODO SE DERRUMBO 
PEPE AGUILAR (EMI TELEVISA) 

COMO YO NADIE TE HA AMADO 
YURIDIA (SONY BMG NORTE 

2 

o 

7 

11 14 

12 5 

13 15 

14 12 

27 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

PEGAO 
WISIN 8 MANDEL FEATURING LOS VAQUEROS (WY /MACHETE) 

SOLA 
HECTOR "EL FATHER" (VI /MACHETE) 

NUNCA HABLA LLORADO ASI 
VICTOR MANUELLE DUET WITH DON OMAR (SONY BMG NORTE) 

QUE PRECIO TIENE EL CIELO 
MARC ANTHONY (SONY AMO NORTE) 

MI CORAZONCITO 
AVENTURA (PREMIUM LATIN) 

NO TE PIDO FLORES 
FANNY LU (UNIVERSAL LATINO) 

ARROZ CON HABICHUELA 
EL GRAN COMBO DE PUERTO RICO (DISCOS 605 /SONY BMG NORTE) 

NO VUELVO CONTIGO 
FRANKIE ROGNON (LA CALLE /UNIVISION) 

MAS QUE TU AMIGO 
TITO NIEVES (LA CALLE/UNIVISION) 

LA LLAVE DE MI CORAZON 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

DICEN 
JOHNNY RIVERA (CMG /UNIVERSAL MOTOWN) 

IGUAL QUE AYER 
RAKIM 8 KEN -Y (PINA/UNIVERSAL LATINO) 

QUE LLOREN 
IVY QUEEN ( UNIVISION) 

QUE HICISTE 
JENNIFER LOPEZ (EPIC /SONY BMG NORTE) 

ME VOY 
HECTOR ACOSTA (D.A.M.) 

REGIONAL MEXICAN_ 

o 2 

2 3 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DETALLES 
LDS TIGRES DEL NORTE ( FONOVISA) 

LA NOCHE PERFECTA 
EL CHAPO DE SINALOA (VISA) 

ESE 
CONJUNTO PRIMAVERA (FONOVISA) 

O 5 UN IDIOTA COMO YO 
DUELO )UNIVISION) 

o 7 

7 6 

0 DAME UN BESO 
INTOCABLE (EMI TELEVISA) A iy COMO TE VA MI AMOR 
LOS HOROSCOPOS DE DURANGO (DISA) 

10 14 

e 15 
Y SI VOLVIERA A NACER 
ALEGRES DE LA SIERRA (EDIMAL/VIVA) 

12 10 
ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

DIME QUIEN ES 
LOS BIELEROS DEL NORTE ) FONOVISA) 

TUS PALABRAS 
BANDA EL RECODO ( FONOVISA) 

CADA VEZ QUE PIENSO EN TI 
LOS CHEADORII Oft PANN WRAGULNsr LA ALFREDO RAMINI[ CACNSA) 

DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA (VIVA) 

7 {Y 16 
MIL HERIDAS 
CUISILLOS (MUSART /BALBOA) 

13 TAL VEZ 
LOS PRIMOS DE DURANGO (MAR INTERNACIONAL) (j 20 
ES COSA DE EL 

li GRACIELA BELTRAN (UNIVISION) 

1 

LATIN ALBUnns 

POPTM 

I 12 
LA 5A ESTACION 
EL MUNDO SE EQUIVOCA (SONY BMG NORTE) 

JULIETA VENEGAS 
LIMON Y SAL (SONY BMG NORTE) 

1J YURIDIA 
HABLA EL CORAZON (SONY BMG NORTE) 

RICKY MARTIN 
RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTE) 

LOS PANCHOS 
ETERNAMENTE LOS PANCHOS TRIO... LA HISTORIA (SONY BMG NORTE) 

VARIOUS ARTISTS 
NOW LAMM (SONY BMG STRATEGIC MAHOETMG GROUREASSNEFSNAAWERSAL LAINO) 

ANDREA BOCELLI 
AMOR (SUGAR/VENEMUSIC /UNIVERSAL LATINO) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

JENNIFER LOPEZ 
COMO AMA UNA MUJER (EPICLSONY BMG NOR) E) 

CHAYANNE 
MI TIEMPO (SONY BMG NORTE) 

A.B. QUINTANILLA III PRESENTS KUMBIA KINGS 
GREATEST HITS ALBUM VERSIONS (EMI TELEVISA) 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE III (FONOVISA/UG) 

MIGUEL BOSE 
PAPITO (WARNER LATINA) 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE II (FONOVISA/UG) 

RBD 
CELESTIAL (EMI TELEVISA/VIRGIN) 

2 

11 

13 

l'ROPIC,AI_ TM 

á3L 

1 1 

2 2 

TITLE 
ARTIST IMPRINT PROMOTION LABEL) 

JUAN LUIS GUERRA Y 440 
LA LLAVE DE MI CORAZON (EMI TELEVISA) 

AVENTURA 
K.0.8.: LIVE (PREMIUM LATIN /SONY BMG NORTE) 

_ XTREME 
HACIENDO HISTORIA (LA CALLE/UG) 

1 
MONCHY & ALEXANDRA 
EXITOS (J 8 N /SONY BMG NORTE) 

5 s 

7 

0 
ES lc 

9 3 

10 1- 

11 tF 

12 11 

i3 1`. 

14 t, 

O 1E 

TITO NIEVES 
CANCIONES CLASICAS DE MARCO ANTONIO SOLIS (LA CALLE /UG) 

MARC ANTHONY 
SIGO SIENDO YO (SONY BMG NORTE) 

EL GRAN COMBO DE PUERTO RICO 
ARROZ CON HABICHUELA (DISCOS 605 /SONY BMG NORTE) 

VARIOUS ARTISTS 
BACHATAHITS 2007 (J 8 N) 

See dart legend for Hot Dance Club Play and -lot Dance Singles Sales rules .rid exp anatlms. < 2007, VNU Business Meta, Inc. any Nielsen SoundScan. 
Inc. All rights reserve°. NOT DANCE AIRPLAY: 7 dart, stations ate electronically monitored by f ielsen Broadcast Data Systerr s 

See chart legend for riles and expx.naons. ' 2007. VNU B:isines Media. Inc. All rights reserved. 

1 

TITLE 
"ig ARTIST IMPRINT S. NUMBER / PROMOTION LABEL 

#1 AUTOMATIC 
t wN ULTRA NATE SILVER LABEL PROMO/TOMMY BOY 

DISCOTECH 
YOUNG LOVE ISLAND PROMO /IDJMG 

WITH LOVE 
HILARY DUFF HOLLYWOOD PROMO 

ITS MY LIFE 
S -BLUSH CJ PROMO 

DRUMS IN THE CLUB 
DJ HISS NANAS FEAT. DAMS A BAM 9AM BURMA ESNRON SLM3ì RKIMO 

RISE 
SAMANTHA JAMES OM PROMO 

5 

6 

10 

16 

8 

5 

5 

5 

33 2 

19 6 

26 4 

16 7 11 

17 15 12 

19 13 12 

20 17 8 

23 8 

OLGA TANON 
SOY COMO TU (UNIVISION /UG) 

FONSECA 
CORAZON (EMI TELEVISA) 

VARIOUS ARTISTS 
AO BACHATAS PAL' PUEBLO (UNION) 

VARIOUS ARTISTS 
SACIEATAS PEGADITAS. LO NUEVOY LO MEJOR 2016 (MOCK 8 ROLLSON`, BMG NORTE) 

MONCHY & ALEXANDRA 
ÉXITOS Y MAS (J 8 N /SONY BMG NORTE) 

SOUNDTRACK 
THE LOST CITY (UNIVISION /UG) 

VICTOR MANUELLE 
DECISION UNANIME (SONY BMG NORTE) 

REGIONAL MEXICAN TM 

1 

2 

3 

4 

o 
o 

8 

10 

11 

12 

14 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

VICENTE FERNANDEZ 
x HISTORIA DE UN (DOLO (SONY BMG NORTE) 

LOS TIGRES DEL NORTE 
DETALLES Y EMOCIONES (FONOVISA/UG) 

4 
GRUPO BRYNDIS 
SOLO PIENSO EN TI (SISO) 

6 

7 

12 

10 

11 

18 1'. 

JENNI RIVERA 
MI VIDA LOCA (FONOVISA/UG) 

VALENTIN ELIZALDE 
VENCEDOR (UNIVERSAL LATINO) 

LOS CUATES DE SINALOA 
PURO SIERRENO BRAVO (SONY BMG NORTE) 

CONJUNTO ATARDECER 
LAS #1 DE LOS NO. T. DEL PASSO DURANGUBIOO (MUSIMEXUNMERAAL LATINO) 

BRONCO / LOS BUKIS / LOS TEMERARIOS 
B.B.T. 2 (FONOVISA/UG) 

VALENTIN ELIZALDE 
LOBO DOMESTICADO (UNIVERSAL LATINO) 

LOS CAMINANTES 
LA HISTORIA... LO MAS CHULO, CHULO, CHULO (SONY BMG NORTE) 

BRONCO / LOS BUKIS / LOS TEMERARIOS 
BBT (FONOVISA/UG) 

LOS CREADORA DEI. PASRO DURAGUENSE DE ILLREDO RAMI EZ 

RECIO. RECIO MIS CREADOREZ (DIVA) 

GRACIELA BELTRAN 
PROMESAS NO (UNIVISION /UG) 

PESADO 
EXITOS (WARNER LATINA) 

DIANA REYES 
TE VOY A MOSTRAR (UNIVERSAL LATINO) 

Data for Meek of APRIL 28, 2007 For chart reprints call 646.654.4633 

24 25 9 

TILLE' 
3c ARTIST IMPRINT E NUMBER / PROMOTION LABEL 

3-1 3 
HE'S ALIVE 
A GIRL CALLED JASE ISLAND PROMO/10,M 

4 
ANGELICUS 

12' 
DELERIUM FEAT. ISABEL BAYRAKLMRMN NETTWERK PROMO 

MAKE IT HAPPEN 
MAYA AZUCENA KULT PROMO 

3 

5 

4 

24 

3 

GIMME GIMME (DISCO SHIMMY) 
FRANKIE KNUCKLES NOICE! PROMO 

READ MY MIND 
THE KILLERS ISLAND PROMO/KING 

3 

PEGATE 
RICKY MARTIN SONY BMG NORTE PROMO 

U SPIN ME 
INAYA DAY SILVER LABEL PROMO /TOMMY BOY 

CHANGE 
KIMBERLEY LOCKE CURB PROMO 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA MUSIC WORLD/COLUMBIA 1ROMDSO FY8MG 

SPOTLIGHT 
AMABOR 8 CARRILLO FEAT. GEORGIA NICOLE MOORKLO PP/A0 PROMO 

GLAMOROUS 
FERGIE FEAT. WDACRIS WILL.I.AM"ABM PROMO/INTERSCOPE 

SOME GIRLS 
HENRI DAUMAN 20884 

EMBRACE ME 
IEANA SWEDISH DIVA PROMO 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN DEF JAM PROMO /IDJMG 

YOU ARE WHY 
DAWN TALLMAN SLAAG PROMO 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE PROMO / ZOMBA 

I WANT TO LIVE 
DEEPFACE FLY PROMO 

YOU'RE THE ONE 
ONO MINDTRAIN PROMO /ASTRALWEu'. 

POWER 
PICK 

I WANT YOUR LOVE 
JODY WATLEY AVI Inf 

I DR(11 PE;cr (li'. 111 LIT j 
GHOST 
DEEPSKY AND JES BLACK His 

PUT SOME FUNK IN YOUR SHOES 

24 11 

4" 

27 

37 29 

42 
2 

t39 2E. 12 _ 
) 42 2 

41 

10 

20 

W 
36 

SAY IT RIGHT 
NELLY FUNTADO MOSLE'N PROMO /GEFFEN 

RIDE A WHITE TORSE 
GOLDFRAPP MUTE PRONO 

C'MON C'MON 
TRICKY RIZZNISS FEAT. TASXIE REISS . NTION SILVER PROMO 

THE CREEPS 
CAMILLE JONES ELVER ABEL 248E /TOMMY AUS 

DEEPER LOVE 
EDDIE THONEICK =EAT BEGET LEWIS CR2 PROMO /AMATO 

FREE MY LOVE 
SUZANNE PALMER STAR 39 13222 

TIME AFTER TIME 
KOISHII 8 HUSH FEAT. CATHERINE MCQUEEN CORDLESS 4' 
FOREVER 
ALYSON PM MEDI. PROMO 

ROCK TO THE RHYTHM 
DJ DAN AUDACIOJS PROMO 

I NEED SOMEONE 
RALPH FALCON NERVOUS 20613 

ICE BOX 
OMARION T.U.G. PROMO, OLUM3IA 

AND I AM TELLING YOU I'M NOT 6O1NG 
JENNIFER HUDSON MUSIC WORLD PROMO /COWAIBIA 

IN THE MIX 
MIZ MANDY OMNI PROM) 

43 

44 4C 13 

4.5 44 11 

48 47 14 

47 23 

48 19 

3E 15 

46 

48 

45 14 

IN BETWEEN FEAT JEMNE TRACY 8 LARRY BATISTE UNO PROMO 

ARTIST 
3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

TIESTO 
ELEMENTS OF LIFE IF: 1ç'. 

,LCD SOUNDSYSTEM 
SOUND OF SILVER DFA 85114 /CAF ITO. 

VNV NATION 
JUDGEMENT METROPOLIS 490 

2 5O` GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN 700031 /ATLANTIC$+ 

AIR 
POCKET SYMPHONY ARCHEOLOGY 63761 /ASTRALWERKS 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

8 3 6 

B 4 76 

7 6 09 

8 5 12 

9 7 12 

10 3 23 

11 

13 

5 4 

2 22 

14 1 11 

15 3 75 

16 4 13 

17 0 2 

18 60 

20 -9 29 

21 7 6 

22 'A) 29 

23 4 

24 ö 62 

25 "1 11 

GORILLAZ 
DEMON DAYS PARLOPHONE 7383E`/VIRGIN 

THE GOOD, THE BAD & THE QUEEN 
THE GOOD, THE BAD 8 DIE QUEEN PARIDPHONE 73067MRON 

THE RIDDLER & TREVOR SIMPSON 
ULTRA.DANCE 08 ULTRA 1485 

THE COUNTDOWN SINGERS 
FOREVER DISCO MADACY SPECIAL PROWCTS 52379MADACY 

TRACEY THORN 
OUT OF THE WOODS ASTRALWERKS 83901' 

MARK FARINA 
HOUSE OF OM OM 251 

DEPECHE MODE 
NE BEST OF OENOI m: voila 1 SAIM111EYAIMARI AAVORBIEPOS4I 

VARIOUS ARTISTS 
FOREVER FREESTYLE RAZOR 8 TIE 89147 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WPRNER BROS. 49460' 

DJ SKRIBBLE / VIC LATINO 
THRIVEMIX03 THRIVEDANCE 90753 /THRIVE 

JOHNNY VICIOUS 
THRIVEMIX PRESENTS: BECTRO THRMEDANCE 90761/THRIVE 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

DUBFIRE 
TAIPEI GLOBAL UNDERGROUND 31 

SCISSOR SISTERS 
TA -DAR UNIVERSAL MOTOWN 007499'/UMRG 

!!! (CHK CHK CHK) 
MYTH TAKES WARP 154' 

ENIGMA 
A POSTERIORI VIRGIN 69994 

MIGUEL MIGS 
THOSE THINGS OM 30752 

SHE WANTS REVENGE 
SHE WANTS REVENGE FDRFECTA55RAYAESStiEFEN 55587' WfEASE 

YOUNG LOVE 
TOO YOUNG TO FIGHT IT ISLAND 0C8101,IDJMG 

TELL ME 
0100Y FEAT CHRIST'S\ AGUIERA HAD BOY 94498ATLANTB, 

I COULD FALL N LOVE WITH YOU 
ERASURE MUTE 9344 

PUMP 
CHRIS THE GREEK PANAGII SUB DEEP HAVEN PREMO 

IRREPLACEABLE 
BEYONCE COLUMBIA PRLr10 

NO MORE PAIN 
MARK PICCHIOTTI FEATURNG DINO V. BLUEPLATE 'ROMO 

PROPER EDUCATION 
ERIC PRYOZ vs, FLOYD ATARGITNAIu SMY OF SOUND I491uTRA 

MINIMAL 
PET SHOP BOYS RHINO PROMO 

RUNAWAY 
JAMIROQUAI COLUMBIA PROMO 

AND I AM TELLING YOU I'M NOT GOING 
JUMPER HOLLIMYWHIN IAR0 MSW LABEL PROMPTO1 Y80/ 

ROUND AND ROUND 
STATIC REVENGER ULTRA 51442 

E :c-, TITLE 
7.53 33 ARTIST IMPRINT 8 NUMµ F PROMOTION LABEL 

READ MY RIND 
THE KILLERS R ' 1 ' .' 

2 

5 

18 r 13 11 

16 16 5 

6 

4 

23 9 

22 6 

.., 25 2 

-/° »' 

® 
NEW 

SAY IT RIGHT 
NELLY FURTADO M3SLEY /UEFFEN 

WITH LOVE 
HILARY DUFF HOLLYWOOC 

CRY FOR YOU 
SEPTEMBER ROBBINS 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLANE JIVECOMBA 

BY MY SIDE 
FLANDERS ULTRA 

U + UR HAND 
PINK LAFACE /ZOMBA 

I CAN'T TAKE IT 
LOLA SOBE 

BY THE WAY 
JENNA DM ROBB 110 

STARS ALIGN 
KASKADE ULTRA 

THE WORLD IS MINE 
DAVID GUETTA VIRGIN 

THE CREEPS 
CAMILLE JONES SILVER LABEL/TOMMY BOY 

REHAB 
AMY WINEHOUSE UNIVERSAL REPJBLIC 

TRULY MADLY DEEPLY 
CASCADA ROBBINS 

IRREPLACEABLE 
BEYONCE COLUMBIA 

ONE LOVE WORLD LOVE 
FRANK TI -AYA FEATURING MRDI DON ULTRA 

CHANGES 
CHRIS LAKE FEATURNG LAINA V ROBBINS 

BEAUTIFUL DAY 
MATT DAREY DARES PRODUCTS/TWISTED /KOCH 

S.O.S. 
STONEBRIDGE STONEY BO' 

CURIOUS 
4 STRINGS ULTRA 

AUTOMATIC 
ULTRA NATE SILVER _ABEL TOMMY BOY 

IN THE DARK 
TIESTO ULTRA 

GHOST 
OEEPSKY AND JES FLACK FOLE 

SUGAR (SWEET THING) 
DAVE WHELAN 8 DI SCALA'OSHITOSHI /DEEP DISH 

NEW 
PUT 'EM UP 
MUM ROBBINS 

Go to www.billboard.bio for complete chart data I 49 
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Hlts of the World u Compiled et BOlboard /London. RE= ReEntry 

APR 
28 

2007 

. . " 
JAPAN 

ALBUMS 

á3 (SOUNDSCAN JAPAN) 

1 3 
YUI 
CANT BUY MY LOVE SONY 

APRIL 17, 2007 

2 2 
AI OTSUKA 
AI AM BEST AVER TRAX 

3 NEW 
ENDLICHERI ENDLICHERI 

4 

5 

6 

7 

1 

4 

8 

6 

8 NEW 

5 

10 10 

NEO AFRICA RAWBOW AX (RRST LID VERSION) JOHNNYS ENTERTAINMENT 

VUI 
CAN'T BUY MY LOVE (FIRST LTD VERSION) SONY 

MR. CHILDREN 
HOME TOY'S FACTORY 

BEYONCE 
BRAY DELUXE EDITION (LTD VERSION) SONY 

KOBUKURO 
ALL SINGLES BEST (FIRST LTD EDITION) WARNER 

ENDLICHERI ENDLICHERI 
NEO AFRICA RAINBOW AX JOHNNY'S ENTERTAINMENT 

M -FLO 
COSMICOLOR (CD /DVD) AVEX TRAX 

MAXIMUM THE HORMONE 
BU IKIKAESU VAP 

FRANCE I 
ALBUMS 

NIL 

1 

7.53 

1 

2 3 

4 4 

S 9 

6 6 

7 8 

8 7 

9 5 

10 11 

(SNEP /IFOP/TITE-LIVE) 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

APRIL 17, 2007 

CHRISTOPHE MAE 
MON PARADIS WARNER 

IAM 
SAISON 5 UNIVERSAL 

LES ENFOIRES 
LA CARAVANE DES ENFOIRES 2007 LES RESTAURANTS DU COEUR 

VITTA 
A FLEUR DE TOI MOTOWN 

BENABAR 
REPRISE DES NEGOCIATIONS JIVE 

YANNICK NOAH 
CHARANGO SAINT GEORGE 

DIAM'S 
DANS MA BULLE CAPITOL 

CALOGERO 
POMME C MERCURY 

TOKIO HOTEL 
ZIMMER 483 ISLAND 

yffi V3 
(FIMI /NIELSEN) 

1 
BIAGIO ANTONACCI 
VICKY LOVE IRIS /MERCURY 

2 2 
TIZIANO FERRO 
NESSUNO E. SOLO CAPITOL 

ELISA 
SOUNOTRACK'96- -'06 SUGAR 

4 7 
NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

5 4 
MARIO BIONDI 
HANDFUL OF SOUL SCHEMA 

APRIL 16./007 

6 3 
JENNIFER LOPEZ 
COMO AMA UNA MUJER EPIC 

ZERO ASSOLUTO 
APPENA PRIMA DI PARTIRE UNIVERSO 

8 9 
LAURA PAUSINI 
10 CANTO ATLANTIC 

9 11 
THE DOORS 
THE VERY BEST OF THE DOORS ELEKTRA 

10 8 
SIMPLY RED 
STAY SIMPLYRED. COM 

S1AI IT/_ I_ R I_A N I) + 
SINGLES 

NW H C 

3 S3 (MEDIA CONTROL) 

1 1 
SAY IT RIGHT 

2 2 

3 

NELLY FURTADO MOSLEY GEFFEN 

APRIL 17, 2007 

GRACE KELLY 
MIKA CASABLANCA /ISLAND 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

QUE HICISTE 
JENNIFER LOPEZ EPIC 

SUMMER WINE 
VILLE VALO /NATALIA AVELON WARNER 

ALBUMS 

1 1 

2 NEW 

4 7 

JENNIFER LOPEZ 
COMO AMA UNA MUJER EPIC 

DIE FANTASTISCHEN VIER 
FORNIKA COLUMBIA 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA/ISLAND 

POLO HOFER 
DUETTE 1977 -2007 SOUND SERVICE 

IJNI I I_I) KINCáI)OIVI ^^ 
ALBUMS 

IR 

á3 

1 

2 4 

3 3 

4 8 

5 5 

6 9 

7 13 

8 12 

9 2 

10 10 

THE OFFICIAL UK CHARTS CO.) 

KINGS OF LEON 
BECAUSE OF THE TIMES RCA 

APRIL 15. 2007 

CASCADA 
EVERYTIME WE TOUCH ANDORFINE 

TAKE THAT 
BEAUTIFUL WORLD POLYDOR 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

THE PROCLAIMERS 
THE BEST OF THE PROCLAIMERS CHRYSALIS 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE / ZOMBA 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

MAXIMO PARK 
OUR EARTHLY PLEASURES WARP 

TIMBALAND 
SHOCK VALUE INTERSCOPE 

TM 

G ER IVIANY 
ALBUMS 

6 

á3 (MEDIA CONTROL) 

NEW 
DIE FANTASTISCHEN VIER 
FORNIKA COLUMBIA 

APRIL 17, 2007 

HERBERT GRONEMEYER 

5 

12 CAPITOL 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

ROGER CICERO 
MAENNERSACHEN STARWATCH 

ANDREA BERG 
DIE NEUE BEST OF ARIOLA 

10 
MIKA 
LIFE IN CARTOON MOTION CASABLANCA/ISLAND 

3 
BEATSTEAKS 
LIMBO MESSIAH WARNER 

6 
SARAH CONNOR 
SOULICIOUS X-CELL 

7 DEUTSCHLAND SUCHT D. SUPERSTAR 
POWER OF LOVE COLUMBIA 

10 11 
JENNIFER LOPEZ 
COMO AMA UNA MAJOR EPIC 

LAMA) 

SILVERCHAIR 
YOUNG MODERN ELEVEN 

APRIL 15 2007 

2 2 
VARIOUS ARTISTS 
THE SONGS OF COLD CHISEL WARNER STRATEGIC MARKETING 

3 3 
THE JOHN BUTLER TRIO 
GRAND NATIONAL JARRAH RECORDS 

4 KINGS OF LEON 
BECAUSE OF THE TIMES RCA 

5 
PINK 
I'M NOT DEAD LAFACE /ZOMBA 

6 GWEN STEFANI 
THE SWEET ESCAPE INTERSCOPE 

HINDER 
EXTREME BEHAVIOUR UNIVERSAL 

8 3 

9 15 

10 9 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE / ZOMBA 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

SNOW PATROL 
EYES OPEN FICTION /POLYDOR 

SPAIN 
ALBUMS 

4 

5 

á3 (PROMUSICAE /MEDIA) 

MIGUEL BOSE 
PAPITO WARNER 

3 
JENNIFER LOPEZ 
COMO AMA UNA MUJER EPIC 

APRIL 18. 2007 

2 
CAMELA 
TE PROMENTO EL UNIVERSO CAPITOL 

4 
RBD 
CELESTIAL (VERSA) EM ESPANHOL) VIRGIN 

NEW 
INICILEO ANDO SESION VALE 

6 8 
LA QUINTA ESTACION 
EL MUNDO SE EQUIVOCA SONY BMG 

7 11 
IL DIVO 
SIEMPRE SYCO 

8 NEW 
LOS PLANETAS 
LA LEYENDA DEL ESPACIO SONY BMG 

9 5 ANDY & LUCAS 
GANAS DE VIVIR SONY MG 

10 7 
ROCIO DURCAL 
AMOR ETERNO (LAS MEJORES RANCHERAS) SONY BMG 

FINLAND 
SINGLES 

53 

1 NEW 

2 NEW 

3 

4 

NEW 

NEW 

(YLE) 

TELL ME 
OARUDE HELSINKI 

SOUND ADVICE 
PRIVATE LINE BAD HABITS 

FLOAT AWAY 
ROBBIE RIVERA HIT 

APRIL 18. 2007 

BABY BABY 
SUNBLOCK UNIVERSAL 

GUILTY 
DE SOUZA FT. SHENA HED KANDI 

ALBUMS 
ERI ESITTAJIA 
IDOLS 2007 RCA 

2 
IRINA 
LIIBA LAABA CAPITOL 

3 -NEW 
PRAAYER FOR THE WEEKEND HMC 

4 NEW 
SIR ELWOODIN HILJAISET VARIT 
SATTUMAN KAUPPA HERODES 

KIRKA 
KAIKKI PARHAAT 1967 -2007 BLUEBIRD 

50 Go to www.billboard.biz for complete chart data 

)T- 

1 

á 3 (SOUNDSCAN) 

MARIE -ELAINE THIBERT 
COMME CA MUSICOR /SELECT 

2 1 

4 

6 

5 

0 

8 3 

9 10 

10 RE 

APRIL 28 2007 

TIMBALAND 
11MSMAIAI PIESBAS SNBD! VALUE MOSLEtl&ACIG9OUNDTMERSCOPEINVERSAL 

HILARY DUFF 
DIGNITY HOLLYWOOD /UNIVERSAL 

DANIEL BELANGER 
ECHEC DU MATERIEL L. AUDIOGRAM /SELECT 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN /UNIVERSAL 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA/UNIVERSI. 

TIM MCGRAW 
LET IT GO CURB /EMI 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE /SONY BMG 

AKON 
KONVICTEO KONVICTNPFRONT/SRCNNMERSAL MOTOWNNNNERSAL 

DAUGHTRY 
DAUGHTRY RCA/SONY BMG 

ALBUMS 

F3 (BIMSA) 

t MIGUEL BOSE 

2 

PAPITO WARNER 

APRIL 16. 2007 

CAM I LA 
TODO CAMBIO SONY BMG 

3 NEW 
VARIOUS ARTISTS 
SECTOR BEAT 100.9 VOL. 4 WARNER /MAS 

4 5 
MADONNA 
THE CONFESSIONS TOUR WARNER BROS. 

10 DELUXE 
ENTRE LA GUERRA Y EL AMOR SONY BMG 

6 I 
RICARDO MONTANER 
LAS MEJORES CANCIONES DEL MUNDO EMI TELEVISA 

8 

VARIOUS ARTISTS 
TRIBUTO AL MAS GRANDE WARNER 

KORN 
MTV UNPLUGGED VIRGIN 

VALENTIN ELIZALDE 
VENCEDOR UNIVERSAL 

10 LA 5A ESTACION 
EL MUNDO SE EQUIVOCA SONY BMG 

POLAND 

á3 (ZWLZEK PRODUCENTOW AUDIO VIDEO) 

AYO 

2 2 

3 3 

4 5 

5 4 

6 7 

7 12 

8 17 

9 18 

10 11 

JOYFULL POLYDOR 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

APRIL 13. 2007 

VARIOUS ARTISTS 
THE BEST ROCK BALLADS... EVERT VIRGIN 

KAYAH 
MN UNPLUGGED KAYAX 

YUGOPOLIS 
SLONECZNA STRONA MIASTA YUGOPOLIS 

SIMPLY RED 
STAY SIMPLYRED.COM 

VARIOUS ARTISTS 
TOP KIDS 9 MAGIC 

ZBIGNIEW KSIAZEK, PIOTR RUBIK 
PSALTERZ WRZESNIOWY MAGIC 

JENNIFER LOPEZ 
COMO AMA UNA MUJER EPIC 

O.S.T. R. 
HOLLYLODZ ASFALT 

EURO lop 
Nielsen 
SoundScan 

I)IrIIAI_ TRAC,ICS-r 

1 BEYONCE A SHAKIRA MUSIC WORLD /COLUMBIA 

:13 (NIELSEN SOUNDSCAN INTERNATIONAL) 

BEAUTIFUL LIAR 
APRIL 28, 2007 

2 GRACE KELLY 
MIKA CASABLANCA/ISLAND 

3 3 
GIVE IT TO ME 
MINIM FL NEW RAM) A 1MBB1AIN MOáf1'&04R7VOUl4HIWL,COFE 

4 THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

5 I 
STOP ME (RADIO EDIT) 
MARK RONSON FT. DANIEL MERRIWEATHER ALLIDO /COLUMBIA 

6 9 
SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

7 NE* WHAT I'VE DONE (ALBUM VERSION) 
LINKIN PARK MACHINE SHOP /WARNER BROS. 

8 RUBY 
KAISER CHIEFS B- UNIQUE /POLYDOR 

01 9 i E7/, 
GIVE IT TO ME (RADIO EDIT) 

10 o 

11 10 

12 ; 

13 12 

14 11 

15 18 

swam FI. MBLY RARADO & JUSTIN TMNBXAIE MO$LEYRLAD(G9U.fAAMBlSC17PE 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

GIRLFRIEND 
AVRIL LABONE RCA 

BRIANSTORM 
ARCTIC MONKEYS DOMINO 

CANDYMAN 
CHRISTINA AGUILERA RCA 

GLAMOROUS 
FERGIE FT. LUDACRIS WILL.I.AM /A&M /INTERSCOPE 

I WANNA HAVE YOUR BABIES (RADIO EDIT) 
NATASHA BEDINGFIELD PHONOGENIC 

16 BECAUSE OF YOU 
"EW NE -TO DEF JAM 

17 13 

18 17 

19 14 

20 15 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

QUE HICISTE 
JENNIFER LOPEZ EPIC 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

DESTINATION CALABRIA 
ALEX GAUDINO FT. CRYSTAL WATERS DATA 

WALLON IA I 
SINGLES 

qW- 

;43 á3 )ULTRATOP /GFK) 

1 1 
MAUVAISE FOI NOCTURNE 
FATAL BAZOOKA FL VITAA UP MUSIC 

APRIL 18. 2007 

3 
GRACE KELLY 
MIKA CASABLANCAISLAND 

3 2 
AUX ARBRES CITOYENS 
YANNICK NOAH SAINT GEORGE 

4 4 
VICTORIE 
SITY'M UP 

5 7 

5 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

LES ENFOIRES 
LA CARAVANE DES ENFOIRES 2007 ULM 

CALOGERO 
POMME C MERCURY 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

IAM 
SAISON 5 UNIVERSAL 

TIESTO 
ELEMENTS OF LIFE BLACK HOLE 

HUNGARY 
SINGLES 

3 

4 

á3 

1 

2 

5 

3 

5 NEW 

IMAHASZ) APRIL 13. 2007 

MINDEN MOST KERDODIK EL 
AKOS FEHER SOLYOM 

MAGYARORSZAG 
EGYESULT RANGOK SONY BMG 

CADA VEZ 2007 
STEREO PALMA IMPORT 

HE DOESN'T LOVE YOU 
SARAH MCLEOD INTERSCOPE 

SHINING 
DJ MILLER KARMATRONIC 

ALBUMS 
",T r 

1 

19 

2 

BERECZKI ZOLTAN & SZINETAR DORA 
MUSICAL BUM EMI 

IRIGY HONALJMIRIGY 
K.0 MEDIA CLS 

VARNUS XAVER 
FROM RAVEL TO VANGELIS SONY BMG 

NO THANX 
EGY MASIK NEMZEDEK EMI 

TOKIO HOTEL 
ZIMMER 483 ISLAND 

Data for week of APRIL 28, 2007 I CHARTS LEGEND on Page 52 
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E U U ROCHAR1'S 

SINGLE SALES 

Q3 
EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND 

ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. APRIL 18, 2031 

1 24 
GIVE IT TO ME 
TIMBALAND FT. J. TIMBERLAKE/N. FURTADO MOSLEY/BLACKGROUND/INTERSCOPE 

2 GIRLFRIEND 
AVRIL LAVIGNE RCA 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

4 4 
GRACE KELLY 
MIKA CASABLANCA/ISLAND 

6 8 

7 3 

8 10 

9 6 

10 9 

11 21 

12 11 

13 13 

14 NEW 

15 23 

WHAT GOES AROUND... COMES AROUND 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

MIRACLE 
CASCADA ANDORFINE 

THE SWEET ESCAPE 
GWEN STEFANI FT. ANON INTERSCOPE 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J DERI/NIK P POLYDOR /UNIVERSAL 

MAUVAISE FOI NOCTURNE 
FATAL BAZOOKA FT. VITRA UP 

DESTINATION CALABRIA 
ALEX GAUDINO FT. CRYSTAL WATERS DATA 

STOP ME 
MARK RONSON FT. D MERRIWEATHER COLUMBIA 

AUX ARBRES CITOYENS 
YANNICK NOAH SAINT GEORGE 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

SPRING NICHT 
TOKIO HOTEL ISLAND 

BEAUTIFUL LIAR 
DEYONCE S SHAM COLUMBIA 

ALBUMS 

a á3 APRIL 18, 2DO7 

1 / 
NELLY FURTADO 
LOOSE MOSLEY, GEFFEN 

2 2 
MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

3 3 JENNIFER LOPEZ 
COMO AMA UNA MUJER EPIC 

4 5 
AMY WINEHOUSE 
BACK TO BLACK ISLAND 

5 CASCADA 
EVERYTIME WE TOUCH ANDORFINE 

6 JEW 
DIE FANTASTISCHEN VIER 
FORNIKA COLUMBIA 

7 7 KINGS OF LEON 
BECAUSE OF THE TIMES RCA 

8 10 

9 9 

10 6 

11 13 

12 15 

13 14 

14 16 

15 26 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE /ZOMBA 

TAKE THAT 
BEAUTIFUL WORLD POLYDOR 

HERBERT GRONEMEYER 
12 CAPITOL 

ANDREA BERG 
DIE NEUE BEST OF ARIOLA 

SIMPLY RED 
STAY SIMPLYREO.COM 

TIMBALAND 
SHOCK VALUE INTERSCOPE 

NORAH JONES 
NOT TOO LATE BLUE NOTE 

ROGER CICERO 
MAENNERSACHEN STARWATCH 

RADIO AIRPLAY Nielsen 
Music Control 

.a, 3 

1 

2 4 

3 2 

4 3 

5 5 

6 6 

7 7 

8 8 

9 14 

10 9 

11 10 

12 13 

13 18 

14 11 

15 15 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 
TABULATED BY NIELSEN MUSIC CONTROL APRIL 18, 2007 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE;ZOMBA 

BEAUTIFUL LIAR 
OEYONCE & SHAKIRA COLUMBIA 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

AMERICA 
RAZORLIGHT VERTIGO 

RUBY 
KAISER CHEIFS B- UNIODE / POLYDOR 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

I DON'T NEED A MAN 
THE PUSSYCAT DOLLS A&M /INTERSCOPE 

SHINE 
TAKE THAT POLYDOR 

CHASING CARS 
SNOW PATROL FICTION /POLYDOR 

MAKES ME WONDER 
MAROON 5 OCTONE/A&M 

SHEIS MADONNA 
ROBBIE WILLIAMS CHRYSALIS 

FAIRYTALE GONE BAD 
SUNRISE AVENUE EMI 

SALES BATA 
.DMFILE0 B- 

Nielsen 
Sours Scar 

See Chart Legend iules and ex xla ations. =- 20 7. VNU Business Media, Inc and Nielsen So,ndSxeI. Inc. All rights reserv_ct 

TOP - 

11ALz 

1 tl 

4 4 

ARTIST 
TITLE IMPRINT & NUMBER; DISTRIBUTING LABEL 

11 WKS 

HARRY CONNICK. JR. 
OH. MY NOLA 

PAT METHENY / BRAD MEHLDAU 
QUARTET NONESUCH 104188/WARNER BROS. 

DIANA KRALL 
FROM THIS MOMENT ON VERVE 007323/VG 

, KURT ELLING 
NIGHTMOVES CONCORD JAll 30138 /CONCORD 

RANDY CRAWFORD & JOE SAMPLE 
FEELING GOOD PRA 60207 

5 3 

13 12 

14 15 26 

15 17 

THE BBC BIG BAND ORCHESTRA 
BIG BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249/MADACY 

MADELEINE PEYROUX 
HALF THE PERFECT WORLD ROUNDER 613252 

PATTI AUSTIN 
AVANT GERSHWIN RENDEZVOUS 5123 

WYNTON MARSALIS 
FROM THE PLANTATION TO THE PENITENTIARY BLUE NOTE 73675 /BLG 

CHRIS BOTTI 
TO LOVE AGAIN: THE GUETS COLUMBIA 77505 /SONY MUSIC BS 

PAT METHENY / BRAD MEHLDAU 
METHANY MEHLDAU NONESUCH 79964 /WARNER BROS. 

NAT KING COLE 
THE VERY BEST OF NAT KING COLE CAPITOL 59324 

MICHAEL BUBLE 
CAUGHT IN THE ACT 143 /REPRISE 49444/WARNER BROS. O 

RAY CHARLES + THE COUNT BASIE ORCHESTRA 
RAY SINGS BASIE SWINGS HEAR 30026 /CONCORD 

ROBERT GLASPER 
k,,, IN MY ELEMENT BLUE NOTE 70111/BLG 

17 14 1 

18 18 

19 2d 53 

RE-PT1T 

MATT DUSK 
BACK IN TOWN DECCA 008662 /UNIVERSAL CLASSICS GROUP 

HARRY CONNICK, JR. 
CHANSON DU VIEUX CARRE MARSALIS 460006 /ROUNDER 

VARIOUS ARTISTS 
NUMBER 1'S: JAll VERVE 000867102 /VG 

LOUIS ARMSTRONG 
THE DEFINITIVE COLLECTION HIP- ONERVE /CHRONICLES 004893/UME 

GLADYS KNIGHT 
BEFORE ME VERVE 006225/VG 

M 

81 
THELONIOUS MONK QUARTET WITH JOHN COLTRANE 21 23 
AT CARNEGIE HALL THELONIOUS /BLUE NOTE 35173 * /BLG 

22 73. 

`- 23- REMTriY 

RE-ETRY 

VARIOUS ARTISTS 
PLAYBOY JAll: LOVE SONGS AFTER DARK PLAYBOY JAZZ/CONCORD .AO 30250/CONCORD 

GLENN MILLER 
GOLDEN LEGENDS: THE SOUND OF GLENN MILLER MADACY SPECIAL PRODUCTS 51852NIADACY 

PAUL MOTIAN /BILL FRISELL /JOE LOVANO 
TIME AND TIME AGAIN ECM 008585 /UNIVERSAL CLASSICS GROUP 

DEPARTMENT OF GOOD AND EVIL 
DEPT. OF GOOD AND EVIL SAVOY JAll 17630 /SAVOY 

TOP 

:CLASSICAL TM 

>T-3 ARTIST 3 3á TITLE l'. 'LILT & NUMBER! DISTRIBUTING LABEL 

JOSHUA BELL 
VOILE OF THE VIOLIN 

4 

28 

9 

12 2 

-91SONY BRAG MASTERWORKS 

YO -YO MA 
APPASSIONATO SONY CLASSICAL 02668 /SONY BMG MASTERWORKS 

STING 
SONGS FROM THE LABYRINTH DG 007220 /UNIVERSAL CLASS CS GROUP 

STING 
PE JOURNEY & 11E LS8YfNRIE THE MUSIC OFJNN ammo DG oeemanEESER9L cLOS9C5 MOW O 

v. 

ú 

JOSHUA BELL 
THE ESSENTIAL JOSHUA BELL SONY CLASSICAL 07416 /SONY BMG MASTERWORKS 

9 
YUNDI LI /PHILHARMONIA ORCHESTRA (DAVIS) 
CHOPIN / LISZT: PIANO CONCERTO NO. 1 DG 008236 / UNIVERSA_ CLASSICS GROUP 

9 17 

4 

29 

10 5 14 

LORRAINE HUNT UEBERSON WITH THE BOSTON SYMPHONY ORCHESTRA (LEVINE) 

LOIYWNE HUM UEBEIISON SINGS PETER L EBFRSON: NENIDA SONGS NONESUCH 7995AMIAAPER BROS. 

KRONOS QUARTET 
GORECKI: STRING QUARTET N0. 3 ...SONGS ARE SUNG NONESUCH 134380WAANER BROS. 

ANDRE RIEU 
THE HOMECOMING! DENON 17613 /SLG 

ANNA NETREBKO 
RUSSIAN ALBUM DG 008153 /UNIVERSAL CLASSICS GROUP 

LANG LANG 
DRAGON SONGS DG 008233 /UNIVERSAL CLASSICS GROUP O 

SARAH CHANG 
SHOSTAKOVICH, PROKOFIEV: VIOLIN CONCERTOS EMI CLASSICS 46053 /BLG 

JOSHUA BELL 
THE ESSENTIAL JOSHUA BELL DECCA 005185 /UNIVERSAL CLASSICS GROUP 

14 1. 27' VARIOUS ARTISTS 
BEDTIME BEATS: THE SECRET TO SLEEP SMASH 77617/RHINO 

TO 2 
DAVID RUSSELL 
ART OF THE GUITAR TELARC 80672 

=LIBERA 
ANGEL VOICES EMI CLASSICS 70523/BLG 

2 3T' GABRIELA MONTERO 
;.. BACH & BEYOND EMI CLASSICS 64647 /BLG 

CHRISTOPHER PARKENING /JUBILANT SYKES 
JUBILATION ANGEL 57591/BLG 

41- 
POLYPHONY (LAYTON) 
WHITACRE: CLOUDBURST ANO OTHER CHORAL WORKS HYPERION 67543MARMONIA MOND' 

54' 
THE 5 BROWNS 
NO BOUNDARIES RCA RED SEAL 78719 /SONY BMG MASTERWORKS 

ANONYMOUS 4 /DAROL ANGER /MIKE MARSHALL 
GLORYLAND HARMONIA MUNCH 907400 

m HILARY HAHN 
PAGANINI /SPHOR: VIOLIN CONCERTOS DG 007188 /UNIVERSAL CLASSICS GROUP 

HAN-NA CHANG/OFCHESTRA DELL ACCADEMIA NAZIONALE DI SANTA CECRJA (PAPPANO1 

ROMANCE EMI CLASSICS 82390/BLG 

OLIVIER LATRY/THE PHILADELPHIA ORCHESTRA ( ESCHENBACH, 
SAINT -SAENS: SYMPHONY N0. 3 "ORGAN- ONDINE 1094 

BERLIN PHILHARMONIC (RATTLE) 
BRAHMS: EIN DEUTSCHES REQUIEM EMI CLASSICS 65393 /BLG 

Data for week of APRIL 28, 2007 I For chart reprints cal! 646.654.468/3 

22 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING L.BEL 

GEORGE BENSON & AL JAP.REAU 
G:VIN IT UP MONSTER 2316/CONCOP 

KENNY G 
IM W THE MOOD FOR LOVE...THE MOST ROMANTIC ME_OOIß 7F ALL IRAE ARISTA 826911TMG 

DAVE KOZ 
AT THE MOVIES CAPITOL 11405 

KIM WATERS 
YOU ABE MY LADY SHANACHIE 5147 

JEFF LORBER 
HE HAD A HAT BLUE NOTE 55611 /BLG 

BONEY JAMES 
SHINE CONCORD 30049 

PAUL BROWN & FRIENDS 
WHITE SAND PEAK 30147 /CONCORD 

KENNY G 
THE ESSENTIAL KENNY G LEGACY /ARISTA 7547/RMC 

BILLY MARTIN / JOHN MEDE3KI 
MAGO AMULET 026 

1 

-3 12 

-3 36 

BEN TANKARD 
LET'S GET QUIET:THE SMOOTH JAll EXPERIENC VERI -Y 05233 / Z3MBA 

PETER WHITE 
PLAYIN' FAVOURITES LEGACY /COLUMBIA 949W /SCR- MUSIC 

JEFF GOLUB 
GRANO CENTRAL NARADA JAll 64740 /BLG 

WAYMAN TISDALE 
WAY UPI RENDEZVOUS 5118 

MARION MEADOWS 
DRESSED TO CHILL HEADS UP 3106 

VARIOUS ARTISTS 
FOREVER. FOR ALWAYS, FOR LUTHER VOLUME 1 RENDEZVOUS 5'22 

WP LTER BEASLEY 
REALM FOR LOVE HEADS UP 3116 

FOURPLAY 
X BLUEBIRD 86399 /RCA VICTOR 

JAMIE CULLUM 
CATCHING TALES VERVE FORECAST /UNIVERSAL MOWOWN 005478NG /UMFG O+ 

BOB JAMES 
ANGELS OF SHANGHAI KOCH 4227 

52 
MINDI ABAIR 
LIFE LESS ORDINARY GRP 006222NG 

I, DOWN TO THE BONE 
THE BEST OF DOWN TO THE BONE NARADA JAll 82E4 /BLG 

24 

HIROMI'S SONICBLOOM 
TIME CONTROL TELARC 83655 

THE RIPPINGTONS 
00TH ANNIVERSARY PEAK 300001CONCORO 

MEDESKI SCOFIELD MARTIN & A/000 
OUT LOUDER INDIRECTO 01 

HERBIE HANCOCK 
POSSIBILITIES HEAR /HANCOCK 70013NECT:R 

ax 

21 

ARTIST 
Ti ILE IMPRINT & NUMBER / DISTRIBUTINE LABE 

JOSH GROBAN 
AWAKE 143 /REPRISE 44435/WAR/ER BRIS. O 

IL DIVO 
SIEMPRE SYCO /COLUMBIA 02673 /SONY MIVIC 

IL DIVO 
104 

IL DIVO SYCO /COLUMBIA 93963/SONY MUSC 

2C 
ANDREA BOCELLI 
UNDER THE DESERT SKY SUGAR / DECCA 009317J11VERSAL CLASSICS GROUP C 

6, ANDREA BOCELLI 
AN ORE SUGAR /DECCA 006069 /UNIVERSAL SLASSICS GROUP 

HAYLEY WESTENRA 
` CELTIC TREASURE DECCA 008560 / UNIVERSAL CLASSICS GROUP 

6 
IL DIVO 
ANCORA SYCO /COLUMBIA 76914/SONY ML:IC 

24 
JUANITA BYNUM & JONATIAN BUTLER 
GCSPEL GOES CLASSICAL FLOW 1 B94 /MAR'NATAA! 

13 
M )RMON TABERNACLE CHOIR/ORCHESTNA AT MAPLE SQUARE (JESSOP) 
SHOWDME! MUSIC OF BROADWAY AND HOLLYW3DD MOEMON TA3ERNACLE CHOR 4973811 

io 67 
ANDREA BOCELLI 
AMOR SUGARNENEMUSIC 006144 / UNIVEF3AL _PTINO 

1, 7_ 
SOUNDTRACK 
PRISE & PREJUDICE DECCA 005620 /UNIVEE SAL CASSIC3 GROUP 

12 12 B SARAH BRIGHTMAN 
DIVA: THE SINGLES COLLECTION NEMO STUDIO/ANGEL 73371 /BLG 

20 
73 JOHN WILLIAMS /YO -YO MA /ITZHAK PERLMAN 

MEMOIRS OF A GEISHA (SOUNDTRACK) SONY C_1SSICP_ 74708/SONY BMG MASTEI°AARKS 

14 15 
`T.' 

CHLOE 
WALKING IN THE AIR MANHATTAN 42961/E _G 

MORMON TABERNACLE C--1019 
THEN SINGS MY SOUL MORMON TABERNAIE CIDIR 70036 

VITTORIO 
VITTORIO POLYDOR/DECCA/MUSIC FOR A BETTER NORD 307307A1NERSAL CLASSICS GROUP 

ANDIAMO 
LOVE, FROM ITALY DENON 17643/SLG 

SOUNDTRACK 
S1151 WARS EPISODE I: REVENGE OF THE SI1H SON`C1ASi .AL 94220 0NY BMG MAS1ERWORKS C _. 

JOHN WILLIAMS AND JOI*I ETHRIDGE 
RAMS BEIWEBt JOIN MUNN NOUN E1t DA MALIN OYCLASSICAMBIPSCNYBMG MI&IBYASS 

22 
l 6 HAYLEY WESTENRA 

ODYSSEY DECCA 005440 /UNIVERSAL CL.USICS GROUP 

16 t_ MORMON TABERNACLE O1OI1 
LOVE IS SPOKEN HERE MORMON TABERNALLE :1110IR 0017 

BEENIIY 

23 24 _° 

SASHA & SHAWNA 
SIREN MANHATTAN 56416/BLG 

VARIOUS ARTISTS 
IMMORTALIZED: THE STRING QUARTET TRI3AITE TB EVANESCENCE VITAMIN 9432 

25 4 
THE STRING QUARTET TRIBU -E 
UNINHIBITED: THE STRING QUARTET TRIBL -E TC BINDER VITAMIN 9449 

MORRIS ROBINSON 
GOING HOME DECCA 008277 /UNIVERSAL CLAESCS GROUP 

3c to www.billboard.biz for complote chart data I 51 
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C; AuS 
1 

111M ti 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 

SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected from 
wholesale prices. CO) after price indicates album only available on DualDisc. CD /DVD 
after price indicates CD /DVD combo only available. D DualDisc available. ±t 

CD /DVD combo available. indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. 

E41 WO PI :6*-101 ti it* 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 

Systems. Charts are ranked by number of gross audience impressions, computed by 

cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 

removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 

been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 

merchant, and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
la CD single available. 0 Digital Download available. 0 DVD single available. 
o Vinyl Maxi -Single available. O Vinyl single available. © CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
tr Indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www. hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

rffiwt1tiMZ01 ati PI WI 41141 - 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). O RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes. Certification for 
net shipments of 100,000 units (Oro). Certification of 200,000 units (Platino). 

Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). U RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos./ RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIAA platinum certification for sales of 100,000 units for shortform 
or Iongform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles.' IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

See below for complete legend info,mabon. 
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33 

3:f 

38 
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1 160 

4 1550 

3 104 

7 114 

9 264 

12 95 

11 774 

5 330 

13 179 

8 90 

16 267 

6 133 

14 647 

15 678 

23 66 

17 338 

24 790 

20 702 

22 890 

21 534 

29 81 

18 15 

10 335 

27 122 

31 144 

28 121 

36 109 

30 209 

33 121 

26 181 

35 588 

19 6 

32 153 

44 164 

25 127 

40 177 

41 430 

37 195 

39 117 

34 176 

38 69 

47 312 

50 115 

46 367 

42 335 

43 105 

48 384 

11011110T 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

RINKS 

GUNS N' ROSES 
GREATEST HITS GEFFL', 

PINK FLOYD 
DARK SIDE OF THE MOON CAPITOL 48001* (18.98/10.981 

ORIGINAL BROADWAY CAST RECORDING 
WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS 1 18.98) 

MICHAEL BUBLE 
its TIME 143/REPRISE 48946/WARNER BROS. (18.98) O 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 32088'/BLG (17.98) 

CREED 
GREATEST HITS WIND -UP 13103 (18.98 CD /DVD) O 
AC /DC 
BACK IN BLACK LEGACY /EPIC 80207' /SONY MUSIC (18.98) 0 

TIM MCGRAW 
GREATEST HITS CURB 77978 (18.98/12.98) 

EVANESCENCE 
FALLEN WIND -UP 13063 (18.98) 

CELTIC WOMAN 
CELTIC WOMAN MANHATTAN 60233 /BLG (18.98) 

LINKIN PARK 
[HYBRID THEORY[ WARNER BROS. 47755 (18.98/12.98) 

RASCAL FLATTS 
FEELS LIKE TODAY LYRIC STREET 165049 /HOLLYWOOD (18.98) 

BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS CAPITOL 30334 (16.98) 

QUEEN 
GREATEST HITS HOLLYWOOD 161265 (18.98/11.98) 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BABY EINSTEIN: LULLABY CLASSICS BUENA VISTA 861085 /WALT DISNEY (7 981 

THE DOORS 
BEST OF THE DOORS ELEKTRA/ASYLUM 60345 /ELEKTRA (18.98) 

METALLICA 
METALLICA ELEKTRA 61113'/ÁG (18.98/11.98) 

JOURNEY 
JOURNEY'S GREATEST HITS LEGACY /COLUMBIA 85889/SONY MUSIC (18.98/12.98', 

BOB MARLEY AND THE WAILERS 
LEGEND: THE BEST OF BOB MARLEY AND THE WAILERS TUFT GONG49AN0 54NKUIJHE n3.9EVE :' + 

n CREEDENCE CLEARWATER REVIVAL 
CHRONICLE THE 20 GREATEST HITS FANTASY 2'; CONCORD (17.98/12.98) 

DANE COOK 
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CO /DVD) O+ 

THE POLICE o 
EVERY BREATH YOU TAKE: THE CLASSICS A &M /CHRONICLES 003765 /UME (13.98) 

SOUNDTRACK 
GREASE POLYDOR /UNIVERSAL 825095 /UME (18.98) 

LYNYRD SKYNYRD 
ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98) 

MICHAEL BUBLE 
MICHAEL RUBLE 143 /REPRISE 48376/WARNER BROS. (18.98) 

KELLY CLARKSON 
BREAKAWAY RCA 64491/RMG (18.98) 

JACK JOHNSON 
IN BETWEEN DREAMS .TACK JOHNSONBRUSHFRENNIVERSAL REPUBLIC 004149'NMRG 11. 9c 

JIMI HENDRIX 
EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX EXPERIENCE HENORB(111671'NME (1898'1298) 

THE KILLERS 
HOT FUSS ISLAND 002468' IDJMG (13.96) 

JOHNNY CASH 
16 BIGGEST HITS LEGACY /COLUMBIA 69739/SONY BMG (11.98/7.981 

TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS MCA 110813/UME (18.98/12.98) 

ELVIS PRESLEY 
ELVIS: ULTIMATE GOSPEL 11CÁ50 BR BRAG MIMIC MARKETING GROUP 05236SONY BMG 118 98'. 

JOSH GROBAN 
CLOSER 143 /REPRISE 48450 /WARNER BROS. (18.98) C+ 

STEVIE WONDER 
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTV 066164 /UME (18.98) 

TOBY KEITH 
GREATEST HITS 2 DREAMWORKS (NASHVILLE) 002323/UMGN (13.98) 

JOHNNY CASH 
JOHNNY CASH AT FOLSOM PRISON LEGACY /COLUMBIA 65955/SONY BMG (11.98/7.98) 

DEF LEPPARD 
VAULT -- GREATEST HITS 1980 -1995 MERCURY 528718/UME (18.98/11.981 

THE BEACH BOYS 
THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 (18.981(4; 

SUGARLAND 
TWICE THE SPEED OF LIFE MERCURY 002172/UMGN (13.98 

LED ZEPPELIN 
EARLY DAYS & LATIN DAYS: THE BEST OF LED D3TI IN VOLUMES ONE AND TWA AISANIIC d3619AG ((9981 

RED HOT CHILI PEPPERS 
GREATEST HITS WARNER BROS. 48545 (18.98) 

NIRVANA 
NEVERMIND DGC /GEFTEN 424425'/UME (12.98/18.98) 

EAGLES 
THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 (2s B3( 

THE BEATLES 
SGT. PEPPER'S LONELY HEARTS CLUB BAND APPLE 46442' /CAPITOL (11.98/17.98 4' 
THE BEATLES 

1 APPLE 29325/CAPITOL (18.98/12.98) m 

GEORGE STRAIT 
50 NUMBER ONES MCA NASHVILLE 000459 /UMGN (25.98) 

SUBLIME 
SUBLIME GASOLINE ALLEY/MCA I I1413/UME (18.98'12 9,E 

DIANA ROSS & THE SUPREMES 
THE NO TS L`OTOAN, ON 001368 UME i I S IS 

LINKIN PARK 
METEORA G. :.hNER BROS. 48186' (19.98) 

BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.98) 

o 
B 

TOP POP CATALOG: Catalog Albums are 2 -year old titles that have fallen below No. 100 c.. 
- 

Billboard 200 or re- issues of older albums. Total Weeks column reflects combined weeks 
appeared on The Billboard 200 and Top Pop Catalog Albums. TOP INTERNET: Reflects p. 
albums ordered through Internet merchants, based on data collected by Nielsen SoundScan :.;Atalag 
titles are induct/ I TOP DIGITAL: Release sold as a complete album bundle through digital download 
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations. 
' 8 : 2007. VNU C.G. - . a. Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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SALES GATA 
COMPILO BY 

Nietse n 
SoundScan 

TO 

DIP GITAL YM 

Er- DADA 

,r,, w ARTIST Title' 
3ó Iln ill >;T'DISTRIBUTING LABEL 1111 

r ® TIMBALAND Timbaland Presents Shock Value 5 

,.,GROUND / INTERSCOPE 

2 M BRIGHT EYES Cassadaga 4 
_[.REEK 

3 2 5 :., REPUBLIC /UMRG 

AMY WINEHOUSE 

4 11 2 
BRANDI CARLILE 
OOLUMBIA /SONY MUSIC 

5 6 3 

Back To Black 
12 

The Story 
41 

MIKA 
ASABLANCA/UNIVERSAL REPUBLIC /UMRG 

Life In Cartoon Motion 
43 

6 8 4 
MODEST MOUSE We Were Dead Before The Ship Even Sank 

26 
- BIB /SONY BMG 

7 

8 

9 

DAUGHTRY 
RCA 88860 /RMG 

TIESTO 
ULTRA 

HILARY DUFF 
iSLLYW00D O 

Daughtry 6 N 
Elements Of Life 

71 

Dignity 
11 

10 2 
CHEVELLE 

NY MUSIC 

11 HELLYEAH 
LIT_ SONY MUSIC 

Vena Sera 
27 

HellYeah 
9 

12 9-, TIM MCGRAW 
, =1 CURB 

13 RY AKON 
. KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN /UMRG 

14 

15 13 6 

KINGS OF LEON 
RCA 1RMG 

ARCADE FIRE 
MERGE 

Let It Go 2 

Konvicted 
3 

Because Of The Times 
45 

Neon Bible 
64 

s3 

2 

3 

4 

5 

6 

7 

a 

9 

10 

ti1 

1(2 

13 

14 

Y te n3 #ó 
ARTIST 
IMPRINT , DISTRIBUTING LABEL 

Title 

CI RI BRIGHT EYES 
SADDLE CREEK 103' __ 

1 2 ALISON KRAUSS A Hundred Miles Or More A Collection 0 

,SUNDER 610555 

Cassadaga 
4 

9 2 MARTINA MCBRIDE 
-CA NASHVILLE 03674 /SRN 

Waking Up Laughing 

6 
5 AMY WINEHOUSE 

ido UNIVERSAL REPUBLIC 008428/UMRG 

12 

BROTHER ALI 
RHYMESAYERS ENTERTAINMENT 0080' 

DAUGHTRY 
RCA 88860 /RMG 

Back To Black 

The Undisputed Truth 

Daughtry 

17 9 

13 11 

10 3 

HELLYEAH 
_PIC 07408 /SONY MUSIC 

LUCINDA WILLIAMS 
L OST HIGHWAY 006938' 

HellYeah 

West 

NORAH JONES 
d1 IIE NOTE 74516/BLG (. 

Not Too Late 

TIM MCGRAW 
iF1B 78974 

Let It Go 

EnNINE INCH NAILS 
1J 11 ..: 008784 /INTERSCOPE 

Year Zero 

3 

12 

69 

6 

9 

97 

4 
KINGS OF LEON Because Of The Times 

45 
I;rA 03776 /RMG 

11 
JOSS STONE Introducing Joss Stone 16 
:IRGIN 76268'C±í 

STEVIE NICKS Crystal Visions... The Very Best Of Stevie Nicks 4,) 
-PRISE 100363 /WARNER BROS. /6 

NEIL YOUNG Live At Massey Hall 1971 
:1.5 16 :3328 /WARNER BROS. + 

4, 

te laa 
aw 

1 1 63 

3 2 65 

:3 3 63 

4 4 13 

5 5 56 

1 

7 

o 
w 

7 64 

6 68 

8 25 

9 66 

11 13 38 

12 12 37 

13 11 61 

14 14 30 

TITLE 
ARTIST (IMPRINT 0IS1RIBIITING LABEL) 

#1 
61 WKS 

WICKED 
ORIGINAL BROADWAY CAST RECORDING DECCA BROADWAY/UNIVERSAL CLASSICS GROL') 

r,4 

JERSEY BOYS 
ORIGINAL BROADWAY CAST RECORDING :81-1/N0) 

MAMMA MIA! 
ORIGINAL CAST RECORDING (DEL. ( BUADWAY /UNIVERSAL CLASSICS GROUP) 

SPRING AWAKENING 
ORIGINAL BROADWAY CAST RECORDING ( DECCA BROADWAY/UNIVERSAL CLASSICS GROUP) 

THE LION KING 
ORIGINAL BROADWAY CAST RECORDING (WALT DISNEY) 

MARTIN SHORT: FAME BECOMES ME 
ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT /SH -K- BOOM /RAZOR & TIE) 

HAIRSPRAY 
ORIGINAL BROADWAY CAST RECORDING (SONY CLASSICAL/SONY MUSIC) 

MONTY PYTHON'S SPAMALOT 
ORIGINAL BROADWAY CAST RECORDING ( DECCA BROADWAY/UNIVERSAL CLASSICS GROUP) 

MARY POPPINS 
ORIGINAL LONDON CAST RECORDING (WALT DISNEY) 

AVENUE Q: THE MUSICAL 
ORIGINAL BROADWAY CAST RECORDING (RCA VICTOR) 

TARZAN 
ORIGINAL BROADWAY CAST RECORDING (WALT DISNEY) 

BEAUTY & THE BEAST 
ORIGINAL BROADWAY CAST RECORDING (WALT DISNEY) 

THE COLOR PURPLE 
ORIGINAL BROADWAY CAST RECORDING (ANGEL) 

THE DROWSY CHAPERONE 
ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT /SH -K -BOOM /RAZOR & TIE) 

A CHORUS LINE 
THE NEW BROADWAY CAST RECORDING (MASTERWORKS BROADWAY/SOW BRAG MASTERWORKSf 

Data for week of APRIL 28, 2007 
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Speak For Yourself 

Living With The Living . 
The Bottom Half 

Jarvis 

End Of Silence 

30 C :rrid.s: Historias Nortenas u 
3ooI Night, Witness Light 

Habla El Corazon . 
Inhuman Rampage 10 

Person witch u 
Everlife 

The Weirdness II 
Inside In / inside Out 

as -Iumikies Vs. La Migra. 
Business Up Pont/Party In The Back 

Shiny Happy Jihad 

Out Of The Woods 

Canciones Clasims Ce Marco Antonio Solis 

II 

SALES DATA 
COMPILED BY 

L. 
1 Nielsen 

Vfdeo5 ar 

2007, VNU.(iu-ine:s 
See Chart Lewd for rules brill expia 

Mel Nielsen SounilScan. Inc. Ail rights. rr 
10115 

ved. 

COS/REED BY 

Neben 

1 1 2 

4 

6 4 

14 

TITLE 
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 

#1 HAPPY FEET 
a wKS WARNER HOME VIDEO 112092 (28.98) 

CHARLOTTES WEB 
PARAMOUNT HOME ENTERTAINMENT 342754 (29.98) 

THE PURSUIT OF HAPPYNESS 
SONY PICTURES HOME ENTERTAINMENT 15085 (28.98) 

THE GOOD SHEPHERD 
UNIVERSAL STUDIOS HOME VIDEO 61028671 (29.98) 

ERAGON 
1 CENTURY FOX 2242698 (29.98) 

CASINO ROYALE 
11 HOME ENTERTAINMENT /SONY PICTURES HOME ENTERTAINMENT 14859(28. 0) 

PETER PAN 
IT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMENT M66E (23 

BLOOD DIAMOND 
RNER HOME VIDEO 111762 (28.98) 

JUMP IN! 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMENT 53051 (25.98) 

Principal Performers 

Animated 

Julia Roberts /Dakota Fanning 

Will Smith/Thandie Newton 

Matt Damon /Angelina Jolie 

Ed Speleers /Jeremy Irons 

Daniel Craig /Eva Green 

Animated 
98) 

Leonardo DiCaprio /Jennifer Connelly 

Corbin Bleu /Keke Palmer 

FLUSHED AWAY 
DREAMWORKS HOME ENTERTAINMENT /UNIVERSAL STUDIOS HOME VIDEO 1768. (29.981 

Animated 

BLACK CHRISTMAS 
THE WEINSTEIN COMPANY /GENIUS PRODUCTS 80110 (29.98) 

12 4c } LITTLE MISS SUNSHINE 
:i7 20TH CENTURY FOX 2240331 (29.98) 

13 ENVY 

14 5 

18 

22 14 3 

24 

1) 4 

THE DEVIL WEARS PRADA 
20TH CENTURY FOX 2237440 (29.98) 

BORAT 
'OTH CENTURY FOX 2241969 (29.98) 

CHILDREN OF MEN 
VERSAL STUDIOS HOME VIDEO 61032513 (28.98) 

ROCKY BALBOA 
!NV PICTURES HOME ENTERTAINMENT 16190 (28.98) 

ENTOURAGE: SEASON THREE, PART 1 

HBO HOME VIDEO 93945 (39.98) 

FLICKA 
20TH CENTURY FOX 2240665 (29.98) 

THE DEPARTED 
-HNER HOME VIDEO 73674 (28.98) 

THE ILLUSIONIST 
20TH CENTURY FOX 2240237 (29.98) 

EVERYONE'S HERO 
'11TH CENTURY FOX 2240491 (29.98) 

Katie Cassidy /Michelle Trachtenberg 

Greg Kinnear /Steve Carell 

Meryl Streep /Anne Hathaway 

Sacha Baron Cohen/Ken Davitian 

Clive Owen /Julianne Moore 

Sylvester Stallone /Burt Young 

Kevin Connolly /Adrian Grenier 

Alison Lohman/Tim McGraw 

Leonardo DiCaprio /Matt Damon 

Edward Norton /Paul Giamatti 

Animated 

THE NATIVITY STORY 
':EW LINE HOME ENTERTAINMENT /WARNER HOME VIDEO 10668 (28 ̀ 8) 
THE HOLIDAY 
SONY PICTURES HOME ENTERTAINMENT 17382 (28.98) 

CINDERELLA III: A TWIST IN TIME 
25 9: WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAIEMENT 413.0 09.98) 

Keisha Castle- Hughes /Oscar Isaac 

Cameron Diaz/Kate Winslet 

Animated 

ICE AGE: THE MELTDOWN 
20TH CENTURY FOX 2237771 (29.98) 

Animated P 

TOP 

TV DVD SALES 
B& TITLE ; LABEL/DISTRIBUTING LABEL 8 NUMBER (PRICE) 

4 1 3 

#1 
1Wk 

JUMP IN! 
WALT DISNEY /BUENA VISTA 53050 (26.98) 

ENTOURAGE: SEASON THREE, PART 1 

HBO 92945 (39.98) 

THE NAKED BROTHERS BAND: THE MOVIE 
NICKELODEON /PARAMOUNT 851424 (16.98) 

MICKEY MOUSE CWEINOUSE: MN REY'S GREAT =MOUSE IBM 
:'iALT DISNEY /BUENA VISTA 52318 (26.98) 

9 
5 DORA THE EXPLORER: DORA'S EGG HUNT 

;¡ NICK JR. /PARAMOUNT 87542 (16.98) 

IT'S THE EASTER BEAGLE, CHARLIE BROWN e 10 31 
PARAMOUNT 05646 (16.98) 

7 0111 
MIND OF MENCIA: UNCENSORED SEASON 2 
COMEDY CENTRAL/PARAMOUNT 803274 (26.98) 

8 7 
45 HIGH SCHOOL MUSICAL: ENCORE EDITION 

WALT DISNEY /BUENA VISTA 49549 (26.98) 

9 
CiTWIN PEAKS: THE SECOND SEASON 

PARAMOUNT 038344 (54.98) 

10 3 2 FULL HOUSE: THE COMPLETE SIXTH SEASON 
WARNER 111449 (29 98) 

5 32 
TOM AND JERRY'S GREATEST CHASES 
WARNER 65306 (9.98) 

112 POK...MON 9: POK...MON RANGER AND THE TEMPLE OF THE SEA 

VIZ VIDEO 23709 (19.98) 

13 2C 21 
FAMILY GUY: VOLUME FOUR 
20TH CENTURY FOX 2238209 (39.98) 

14 
CIDORA THE EXPLORER: SHY RAINBOW 

NICK JR. /PARAMOUNT 850834 (16.98) 

2 HERE COMES PETER COTTONTAIL 
SONY WONDER/SONY MUSIC ENTERTAINMENT 59205 02.981 

16 9 3- THE EASTER BUNNY IS COMING TO TOWN 
WARNER 73411 (14.98) 

WHAT'S NEW SCOOBY DOD ?: SAFARI SO GOOD 
WARNER 2388 (9.98) 

BM-ENTRY 

INTRO 

EENTRY 

THE SHIELD: SEASON 5 
20TH CENTURY FOX 2240387 (59.98) 

THE SIMPSONS: THE COMPLETE NINTH SEASON 
20TH CENTURY FOX 39041 (49.98) 

23 
24 AR -ENTRY 

MAX & RUBY: SPRINGTIME FOR MAX & RUBY 
NICK JR. /PARAMOUNT 88650 (16.98) 

THE OFFICE: SEASON TWO 
NBC /UNIVERSAL STUDIOS 61030378 (49.98) 

THE HILLS: THE COMPLETE FIRST SEASON 
PARAMOUNT 80122 (42.98) 

GREY'S ANATOMY: SEASON ONE 
TOUCHSTONE TELEVISION/BUENA VISTA 4173503 (29.98) 

ENTOURAGE: THE COMPLETE FIRST SEASON 
HBO 92431 (39.98) 

ENTOURAGE: THE COMPLETE SECOND SEASON 
HBO 92660 39.98 

TITLE 
LABEL/ DISTRIBUTING LABEL 

THE GOOD SHEPHERD 
UNIVERSAL STUDIOS HOME VIDEO 

THE PURSUIT YNESS 
PICTURES HOME 

OF 
ENTERTAINMENT 

HAPP 

3 BLOSONY OD DIAMOND 
WARNER HOME VIDEO 

1 

7 HAPPY FEET 
di ORNER HOME VIDEO 

CHARLOTTE'S WEB 
PARAMOUNT HOME ENTERTAINMENT 

4 CHILDREN OF MEN 
UNIVERSAL STUDIOS HOME VIDEO 

5 4 
CASINO ROYALE 

7 4 

6 3 

8 3 

° C MRES HONE EMERTAN4EM 

THE HOLIDAY 
Ve PICTURES HOME ENTERTAINMENT 

ERAGON 
1I H CENTURY FOX 

ROCKY BALBOA 
SO'iY PICTURES HOME ENTERTAINMENT 

PG-13 

PC 

'G13 

PG-13 

=c 

PG 

Provides By Aua. EBROMIeh. X12007 nenlrack Corporation. All RiAXIS Reseroei. 

:a TITLE 
33 3ó MANUFACTURER 

PS2: GOD OF WAR II 
SONY COMPUTER ENTERTAINMENT 

1 4 

2 

PS2: TMNT 
;OFT 

PS2: MEDAL OF HONOR - VANGUARD T 

'FORTS 

X366: TOM MONTS GHOST RECON ADVANCED WARAGHIER 2 T 

UBI SOFT 

X360: CRACKDOWN 
MICROSOFT 

X360: DEF JAM: ICON 
ELECTRONIC ARTS 

X360: GEARS OF WARS 
MICROSOFT 

X360: ARMORED CORE 4 
SEGA 

M 

PS2: NEED FOR SPEED: CARBON e 

EA SPORTS 

X360: TMNT E 

UBI SOFT 

Data For week of APRIL 28, 2007 I For chart reprints _al E- 46.654.4633 

See blow f.r complete legend information. 
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ARTIST 
W3ó LABEL 8 NUMBER I DISTRIBUTNG LABEL ( PtICE) 

WY SNOT 
MOOT 

S 

3 

28 

53 

19 

#1 
tWK 

GREAT 
GAINE 

UNK 
BIG COMP 5973 /KOCH (17.9g 

GRINDERMAN 
MUTE'ANTI- 86861'EPITAPH 116 SI 
EST PETER BJORN AND JOHN 
R ALMOSTGOW c._ ... ._ 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) 

BOYS LIKE GIRLS 
COLUMBIA 05572 /SONY MUS C (11.98) 

SICK PUPPIES 
RMR 89752/VIRGIN 12.9 

VNV NATION 
METROPOLIS 490 15.9 

33MILES 
INO /COLUMBIA 05834/SONY MUSIC 11.98' 

12 =. XTREME 
LA CALLE 340011/UG (13.9Q 

LOS CALOA 
SONY BMG NORTE 

UATES 
04734 

DE 
(1 

SIN 
.98) 

COLD WAR KIDS 
DOWNTOWN 70009 (13.98) 

12 P 15 
EMERSON DRIVE 
MONTAGE 90088 /MIDAS (13 98) 

JOSHUA BELL 
SONY CLASSICAL 97779/5OIY BMG MAST- RWCRKS (18.98) 0 

Grinderman 

Writer's Block 

B.at'n Down Yo Block 

The Poison 

Boys Like G rls 

Dressed Up As Life 

Judgement 

33MAes 

Haciendo Historia 111 

muro Sierreno Bravo 

Robbers & Cowards 111 

Countrified 

Voice Of The Violin 

!1 ó 17 ROCCO DELUCA & THE BLRDEN 
IRONWORKS 165 (12.98) 

® KJ-52 
UPROK 78295/BEC (17.98) . 

le - 3 THE JOHN BUTLER TRIO 
JARRAH /ATLANTIC 101649/KG (13.98) 

4 LORDI 
THE END 080 (15,981 

MADINA LAKE 
ROADRUNNER 18085 (11.94) 

SAY ANYTHING 
DOGHOUSE'J 71805/RMG ( 1.98) 

MARTIN SEXTON 
KITCHEN TABLE 005 (15.98. 

True: You To K II Me 

The Yearbook 

Grand National 

The Arockalypse 

From Triers, Through Us, To You 

...Is A Real Boy 

Seeds 

[fit NEKROMANTIX V HELLCAT 80480' /EPITAPH 13.98) 

22 ,1 
20 RODRIGO Y GABRIELA 

ATO 21557 (13.98) 

COCOROSIE 
TOUCH AND GO 306` (15.33) 

24 19 

25 17 

26 2 

27 13 

28 32 

111 

Weis A Grave & I Dig It! . 
Rodrigo Y Gabriela 

The Adventures O- Ghcsthorse And StAlborn 

76-- HEAP 
RCA VICTOR 72532 (11.98' 

TED LEO AND ThE PHARMACISTS 
TOUCH AND GO 302` (15.Eó) 

UMPHREY'S MCGEE 
SCI FIDELITY 1056 (16.98) 

JARVIS COCKER 
ROUGH TRADE 1 (15.98) 

9 
RED 
ESSENTIAL 10807 (12.98) 

A < LOS TERRIBLES DEL NORTE 
FREDDIE 1969 (9.98) 

DAPHNE LOVES DERBY 
OUTLOOK 101 (13.98) 

YURIDIA 
SONY BMG NORTE 02496 14 98) 

DRAGONFORCE 
SANCTUARY 618034 /ROAT RUNNER (17.68) -t 
PANDA BEAR 
PAW TRACKS 14 (13.98) 

EVERLIFE 
BUENA VISTA 861590 /WAR DISNEY (11.38) 

THE STOOGES 
VIRGIN 64648' (12.98) 

THE KOOKS 
VIRGIN 50723/ASTRALWERKS (14.98) 

LOS HUMILDES VS. LA M GRA 
BC! LATINO 41593/BCI (638) 

FAMILY FORCE 5 
MAVERICK /MONO VS STEREO /GOTEE 4916211ARNER BROS. (1;.98) 

JOE ROGAN 
COMEDY CENTRAL 0049 .13.98 

TRACEY THORN 
ASTRALWERKS 83901. 1 -6.98) 

TITO NIEVES 
LA CALLE 330022/ÚG (12.98) 

MAYLENE AND HE SONS O. DISASTER 
FERRET 079 (13.98) 

4 

2 

32 22 41 

" 39 NEW 

43 RE-ENTNY 

45 NEW 

46 RE-ENTRY 

47 RE-ENTRY 

50 RE-ENTRY 

KINTO SOL 
UNIVISION 311038/ÚG (10.98) 

CHIODOS 
EQUAL VISION 136 (14.9: CO /DVD) O* 

MARK FARINA 
OM 251 (11.981 

IN THIS MOMENT 
CENTURY MEDIA 8297 1.98 

KLAXONS 
RINSE /DGC /GEFFEN 008E29 /INTERSCOFE 33 

SEVENTH DAY SLUMBER 
BEC 52705 17.98 C 
ALEXISONFIRE 
DISTORT 438NAGRANT 13.98) 

EL CHAPO DE SINALOA 
DISH 720802 (10.98) 

Los Hijos Del Maiz 

AA's Well That Ends Well 11 

House of OM . 
Beautiful - ragedy 

Myths Of The Near Future . 
Finally Awake 

Crisis 

La Noche Perfecta 

BREAKING & ENTERING 
The club- inspired anthem by Dowrn(aka Kiic), "Lean Like a Cholo," is h s fir# 

BilLoard chart hit. It's dancing at No. 30 on Latin Rhythm Airplay this issue. Dis::ooa 
developing artists making their inaugural chart runs each week in Breaking 

Entering on Billboard con. 

cp new and devel©ing acts, del ne] as those who ha -e never appeared in the top 1SC of Ti. Billboard 200. If a Heatseekers title 
cl the act's subsequent albums ark Immediately be iglbin to appear on the Heatseekers .fart ee Chart Legend for rules and 

VNU Business Media Inc. and Niel en SaundScan, Ir c A rights reserved 

'3o to www.b Ilboard.biz for complete chart data I 53 

i 
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sINGLEs &'l'R 
50A(ä INDEX.. 

Chart Codes: CS (Hot Country Songs), H100 (Hot 100 Songs): LT (Hot Latin Songs): POP (Pop 100 Song and RBH (Hot RUB /Hip -Hop Songs). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

1ST TIME (Granny Man Publishing. BMVMaIik -Mekhi 
Lc BMVBasement Funk, ASCAP/Hot Sauce Music. 
-hì RBH 23 

2STEP i ; ..li" 
A 

ALL I NEED 

ALL MY FRIENDS SAY (Murran Music Corporation. 
BMIMouse 01 Full Circle. BMVFuII Circle. BMVBIack In 

The Saddle. ASCAP /Groove Puppy Music, ASCAP) CS 

34 
AMAR ES LO QUE QUIERO (Mi Trocito De Mi Vida, 

Ediciones Musicales Clippers. S LJLa a a Music. 
L3 19 

AND I AM TELLING YOU PM NOT GOING Dreamgnls 
"s ersal -Geffen Again Music. BMVDreameaes 

al-Geffen Music. ASCAP), HL RBH 36 
ANONYMOUS ( @eke International Music. BMVHiIco 

Christopher Mathew BMVJahgae Joints. 
SESACNniversal Tunes, SESAC/Bootleggers Stop. 

Inversai Music Corporation. ASCAPNrgginia 
..'P WB Music. ASCAPBoYyal Coon Music. 

'le Harmon Productions. BMI) RBH 50 
ANYWAY 1,:mmava. BMVL'ile Des Autuers. 

. 1. And Clyde, ASCAP) CS 8: H100 64, P01' 

APOLOGIZE mini, B "1SCe, "."..,r. 

B 
A BAY BAY 

BEAUTIFUL LIAR BELLO EMBUSTERO 

Su: Ian Dench Musc BMI Sony, AI Music UK, PAS), 
H1008, LT 18, POP 9, RBH 74 

BECAUSE OF YOU (Super Sayin Publishing BMVZomba 
Songs, BMVSony /AtV Tunes ASCAP/EMI 

HUWBM H100 47. POP 46, RBH 13 

BEER IN MEXICO (Sony/AN Milene. ASCAPitsandsoul 
' L. VP), HL CS 5; H100 73 

BEFORE HE CHEATS (Thal Little House. ASCAP/Mighi 
ii- terdog, ASCAPSony /AN Cross Keys. ASCAP). HL. 

I-1100 15. POP 17 

BENDRATU WI ( Tulum. ASCAP/WB Music. 
ASCAPNallincito Songs, BMVCareers-BMG Music Rib- 
fishing. BMI ) LT 8 

BETTER THAPI ME (EMI Blackwood, BMVHindet Music. 
BMVHIggh Buck Publishing. BMI) HL H100 33: POP 21 

BE NMI YOU (Gad Songs. ASCAP /Cherry Lane, 

ASCAP/Sweel Giggles, ASCAP) CLM. ROH 87 
BOMSHEL STOMP (Midas Magic. ASCAP/Midas Music. 

ASCAP/Dimensional Songs Of The Knoll. BMW Idaho 
Music. BMVCherry River BMI/Big Blue Diamonds 
Music, BMI) CLM, CS 56 

BOSS LIFE IMy Own Chit Music, BMVEMI Blackwood. 
BMVGyeall Music. ASCAP/Famous. ASCAP/WB Music. 
ASCAP /Aint Nuthin Goal' On But Funking. ASCAP /Almo 
Music. ASCAP /(very- knight. BMVWamer- Tamerlane 

Publishing BMVUnictappelj Music. BMVTeamstas 

BMVYELNATS, BMVPsalm 1441 Music. BMI) RBH 65 
BOSTON (EMI April, ASCAP/Augustana Music. ASCAP), 

HL, POP 31 

BOY LOOKA HERE (StreetRich Music, BMVMy Diet 
Starts Tomorrow. BMVSongs 01 Universal, BMVOB Gold, 
ASCAP), HL, RBH 53 

BREAK 'EM OFF (Paul Wall. ASCAP /Commission Wb- 
lishingg. BMVNOddfactor Publishing. BMV2 Kingpins 
Publishing ASCAP) RBH 75 

BREAK R OFF Qatari. ASCAP /Greensleeves. PRSiDutty 

Rock. PRS/EMI Appril, ASCAP/Copyright ControVAnnarhi 
Music, BMVEMI Blackwood, BMI). HL, F100 58. POP 

34 
BREATH Seven Fèaks Music, ASCAP,Breaking Benjamin 

Music ASCAP) H10096 
BUDDY (Soulchild. ASCAP,/Universal Music Corporation, 

ASCAPMC 1030 Publishing. ASCAP/Karl Guinn. 
BMVGuinn Style. BMVBug Music, ASCAP/Kenix, 
BMLSugar Biscuit. ASCAP( 610048, ROI-I-3 

BUSSA MOVE (Bionig Labs Publishing, ASCAP/WDMG 
Music Publishing, ASCAP/T -Town Music Publishing. 
ASCAP) RBH 99 

BUY U Ann DgRANK (SHANTY 
ggSSsNAPPIN') 

(NNappy Bo 

liishinsgh BMVMekhoi Music. BMVBasement Funk South. 
ASCAP). WBM. H100 7: POP 12. RBH 4 

CADA VEZ QUE PIENSO EN TI (Sony /AN Discos, 
ASCAP) LT 23 

CAME DOWN (Mya Davis Music, ASCAP/Reonna Music, 
ASCAP/Warner- Tamerane Publishing, BMVRaIph Worley 
Jr. Publishing Designee BMVLehsemSongs, BMVTwo 
Tut -Enuti BMVEMI Blackwood, BMI). HUWBM. RBH 86 

CANOYMAN (Xlina Music, BMVCareers -BMG Music 
Publishing. BMVSIuck In The Throat, ASCAP/Famous, 
ASCAP), HL/WBM. F1100 44. POP 30 

CANT GET ENOUGH (Rodney Jerkins Productions, 
BMVEMI Backwood, BMVEnsign Music, BMVFred 
Jerkins III, BMVLaShawn Daniels Productions, 
ASCAP/EMI April. ASCAP(. HL, RBH 40 

CAN U BEU 
(Lik 

e E m Thicke, e, ASCAP RBH 70 
CHICA VIRTUAL (Premium Latin ASCAP) 

ASCAP) 
36 

CIRCLE (Bryan -Michael Cox, SESAC/WBM Music, 
SESAG5ongs In The Key 01 B Flat. SESACMoontime 
South. SESAC/Notting Hill Songs, SESAC/Put It Down 
Music, SESAC /Adan Shropashue, ASCAP/Phoenix 
Ave. Music Publishing. ASCAPJustin Combs Publish- 
ing, ASCAP/EMI April, ASCAPiXendrick Dean Publishing 
Designee, SESAC /the Deanes List, SESAC/December 
First Publishing Group. SESAC/Dol 2 Dot Music. 
ASCAP /Famous, ASCAP), HUWBM, RBH 56 

COFFEE SHOP (Not Listed) RBH 68 
COME AROUND (Harper Digital Publishing, SOCAN/Nils. 

Music. ASCAP/Pink-Cam Music, ASCAP/STB Music. 
ASCAP/Humayne, ASCAP/ZAP Pow. ASCAPBairwesl 
Music USA, BMVSpiril Music, BMI) RBH 67 

COME WITH ME (WBM Music, SESAC/Songs In The Key 

Of B Flat, SESAC/Noontime South, SESAC/Klassic Lee 

Music, SESAC/Phoenix Ave. Music Publishing, 
ASCAP /Justin Combs Publishing, ASCAP/EMI April. 
ASCAP). HUWBM, RBH 30 

COMO ENTENDER (Blús Tunes, ASCAP/EMI April, 
ASCAP /Gunhill Music, ASCAP ) LT 46 

COMO TE VA MI AMOR (SLAP. ASCAP) LT 28 
COMO YO NADIE TE HA AMADO (Agressive 

ASCAP /Sony /AN Tunes, ASCAP/Bon Jovi. ASCAPNni- 
versal- PolyGram Intenational, ASCAP/Desmobile, 
ASCAP/EMI April, ASCAP) LT 43 

COUNTRY BOYZ (Wynn Music Publishing, ASCAP) RBH 

89 
CUPID'S CHOKEHOLD (Epileptic Caesar Music. 

ASCAP/EMI April, ASCAP/Mayday Malone, 
ASCAP/Dimensional Music Of 1091. ASCAP/Reptilian 
Msic, BMVEMI Blackwood, BMVAlmo Music, 

ASCAP/Delicate. ASCAP). HL. H100 9; POP 6 

1111111111111111111111111. 

DAISY (EMI Blackwood. BMVtolliver Mounain, BMVIrv- 
in9, BMVlnventor Of The Wheel, ASCAP). HL. CS 49 

DAME UN BESO (Ser -Ca. BMI) LT 26 
DETALLES (Once Rios S.A. de C V./TO Ediciones BMI) LT 

DIAMONDS (J Brusco. ASCAP/Little Denen. BMVAII 
Songs. BMVSarom Songs ASCAPMIaddie Jaimes 
Songs. ASCAPoung Jeezy Music Inc. BMVEMI April 
ASCAP ÆMI ni,rkwm,t BMI'r. 

ASCAP/Notting Dale V 

ASCAP), HL, RBH 7F 

A DIFFERENT WORLD 

DIRTY GIRL 

1SCAP/239 Mus- 

¢avìlle. BMVNF7 
Chaylynn. 

Natch. BMO HL GS 24 
adoration, ASCAP/Mem- 

:.;.od. BMVT9ano Wire 

DIXIE LULLABY :. sr BMVGreenhorse 
'.iV Drum Groove 

-. Ain Enterprises. SESAC HL. CS 

DJ DON T n BMl4amal. BMVyr Publishing 
..., Tamerlane Publishing. BMI). 

DOE BOY FRESH 4dnoise Publishing, BMVMusic xi ns. 6%1, Lhanlhliary Camp Music ASCAP/Uni' 
versal Music Corporation. ASCAP) HL. F100 56. POP 

RBu nn 

DONT CRY i . ' SCAP/Scarlito, ASCAP) LT49 
DONT MAKE ME v. ASCAP/BergBrain ASCAP/Uni- 

m ASCAP/Big Orange Dog. 
Keys, ASCAP/Dimensional 

ICS19 
DONT MATTER II Music. ASCAP/Famous. 

ASLAP Lewsongs BMI). HL. F100 2. LT 29. POP 2. 
RBH 5 

EARTH INTRUDERS Universal- PolyGram International. 
AS, i Beach, ASCAPM'B Music, 
AS/ d Handz Muzik. SESAC), HLAYBM, H100 

EMOTIONLESS (Sally Ruth Ester Publishing, BMVLa'Ron 
'.> CAP/Soldien Touch. ASCAP RBH 91 

ERES PARA MI ;Manzano, BMVEmi Musical S.A. de 

D.V al °appel) Edicoes Muserais) LT 5 

ES COSA DE EL (Nol Usted) LT 37 
ESE [F[1, si Worldwide Music. ASCAP) LT 1 

ESO Y MAS iliantla Musical, ASCAP/Edimusa, ASCAP) 
LT 

EXTRAORDINARY C'.mdy Moore Music, BMVSongs Of 

Uni ' oan Music. ASCAP/Steve Tannen. 

BMh 

Music. BMp, HL Fi100 24, POP 16 

FALL (MXC ASCAP/Still Working For The Woman 
ASCAP /CG. ASCAP /Dimensional Songs Of The Knoll. 
BMVE Ticket. BMVAPI Country Music. BMVCherry River, 

BMVEMI Blackwood, BMVShane Minor, BMI), CLM/FIL, 
CS 43 

FAMOUS IN A SMALL TOWN (Sony /AN Songs, 
BMLMashville Star. BMVWatsky. ASCAP), HL. CS 46 

A FEELIN' LIKE THAT (White Monkey. BMVRainy Gra- 
ham, BMVCategory 5, ASCAP,Mlusic 01 RPM. 
ASCAP /Old Desperados, ASCAPM2D. ASCAP) CS 14 

FERGALICIOUS (william Music, BMVCherry River. 

BMVHeadphone Junkie Publishing ASCAPÆMI April, 
ASCAP/Ruthless Attack Muzick, ASCAP/Rnk Passion 
Muzick ASCAP/Two Badd Music. ASCAP/Meriwar 

Music, BMVBughouse, ASCAP . CLMML. POP 39 
FIND OUT WHO YOUR FRIENDS ARE (Sony /AN Acuff 

Rose, BMI/Lavender Zoo Music, BMVCareers-BMG 
Music Publishing. BMI/Sagrabeaux Songs. BMI), 
HL/WBM, CS 1B I-1100 89 

FLACA 0 GORDITA (Ma Mussa ASCAP/Sony/ATV Dis- 
cos, ASCAP/WB Music. ASCAP /ACL Music Publishing, 
BMI LT44 

FORER (Viva La Cucaracha, ASCAP) H100 8D POP 84 
FU PAY ME (Sunny Valentine Music. BMVSIide That 

Music, ASCAP/ReginaS Son Music. ASCAP/EMI April. 
ASCAP/Granny Man Publishing. BMI), HL. RBH 71 

GET BUCK (Mouth Full O Gold ASCAP/Universal Music 
Corporation, ASCAP/MV Diet Starts Tomorrow, 
BMVSongs 01 Universal, BMVSlix im Stoned. ASCAP/50 
Cent Music, ASCAP) RBH 54 

GET IT SHANTY (J Lack Music, ASCAP/J Pat Publishriul 
ASCAP/EMI April, ASCAPBy Love Music. ASCAP/UP-:', 
Music ASCAPAshmool Musik. BMVYoung Goldie, 
BMVWarner- Tamerlane Publishing, BMI). HUWBM. 
H100 36, POP 57, RBH 14 

GET ME BODIED (B -Day. ASACPMmversal Tunes. 

SESAC/Songs Of Universal. SESAC/Team S Dot Publish - 

ing, BMVHitca Music. BMVSongs Of Windswept Pacitl(. 
BMVMakeba Yoga Flames. BMVJanice Combs Publish - 

ing BMVEMI Blackwood. BMVAngela Beyince. 
ASCAP/EMI April. ASCAP/Solange MWPASCAP), HL, 
RBH 57 

GET TO THE MONEY (Gordon Maurice Swiney, 
ASCAP/REEC Wear Publishing. ASCAP /Sunday Delivery 
Music Publishing. ASCAP( RBH 93 

GIRLFRIEND (Avril Lavigne. SOCAWAlmo Music, 
ASCAP/Nasz Money Publishing, ASCAP/Koball Music, 
ASCAP). HL, H100 3, POP 4 

GIVE R TO ME (Virginia Beach. ASCAP/WB Music. 
ASCAP/tenrtan Tunes, BMVZomba Enterprises, 
ASCAPMelsar Publishing, ASCAP/EMI April. 
ASCAPBMMx I'm Stoned, ASCAPMniversal Music Corpo- 
ration ASCAP/WBM Music. SESAC/Danja Handz Muzik, 

SESAC), HUWBM, H1001. POP 1 RBH 38 

GLAMOROUS (Headphone Junkie Publishing, 
ASCAP/EMI April. ASCAP /2590 Music Publishing, 
ASCAP/Universal Music Corporation ASCAP /will.i.am 
Music. BMVCherry River. BMVEIvis Lee Music. 
BMVLudacris Universal Publishing, ASCAPÆMI Black- 
wood. BMVShowdy Rmp, ASCAP). CLM/HL. H100 4. 

POP 5; RBH 41 

GOD DONT MAKE MISTAKES (Universal -PolyGram 
International, ASCAP /Green Wagon Music ASCAPBay- 
lene Music, ASCAPBPJ Admimslralion, ASCAP( CS 50 

GO GETTA (EMI Blackwood BMVYoung Jeezy Music Inc., 

BMVEMI April ASCAP/No Question Entertainment, 
ASCAP/First N' Gold, BMVR.Kelly. BMVZomba Songs. 
BMVGolden Fleece, BMVWarner- Tamerlane Publishing, 
BMVNOtting Dale Songs ASCAP /J Brasco, ASCAP), 
HLM'BM, H10019, POP 23, RBH 27 

GOOD DIRECTIONS (Murrah Music Corporation, 
BMVCastle Steel Music, ASCAP/large Opportunity 
Music, ASCAP )CS 6; H100 55; POP 88 

GOT BUMP IN DA TRUNK (Suga Shack Entertainment 
Publishing, BMI) RBH 98 

GRACE KELLY (MIKA Punch, BMbtrvinngg. BMVSony /AN 
Tunes. ASCAP /Jodi Man Music, ASCAP/Hill Me While 
im Happy Songs. ASCAP/Daniel L Warner Music Pub - 

lishing, ASCAP) HL. H100 68, POP 62 
GUYS LIKE ME iSonv'AN Tree, BMI/Sony/AN Cross 

ASCAP) r's n1n 

H 
HEY THERE DELILAH 

HIGH MAINTENANCE WOMAN 
, r 'MITI n- 

OS7.H10079 
HOLLYWOOD u ASCAP/Reggie 

dsi;...' GA prr Sc d ulishing. 
miba Songs. BMI) HL. ROH 94 

HOME rt unace P ny Deep Ugly Music. BMVCareers- 
9..'. BMI WBM H1 031 POP orti ). 0 0 22 

F Aaron it HOW TO SAVE A LIFE Acro Edwards Publishing, 
- HL H100 37 

HOY TENGO GANAS DE TI `. ren Gems -EMI, 

HURT ': -BMG Music Publishingg, 
n- i, - SLAR Famous. ASCAP,M1ark 

Ronson BMVEMI Blackwood. BM/lnouye, BMI) HL. 
nnv q- 

54 Go to www.billboard.biz for complete chart data 

ICE BOX . _.i 
tfeda AD ' Ai LN nl A5 Sl Mua,. 
ASCAP/Royal Court. (Music ASCAP. Christopher Mathew 
BMVHitca Music, BM /Ezeke International Music. 
BM /Keriokey Music ASCAP/Universal Music Corpora 
lion. ASCAP/Foray Music, SESAC. HUWBM, F1100 26 
POP 26 RBH 19 

IF EVERYONE CARED Warner -Tamerlane Publishing, 
BMVArrn Your Dillo, SOCANnZero -G SSCAPBlack 
Diesel. SOCAN/Black Adder Music. SOCAN), WBM. 
F10018, POP 15 

IF I WAS YOUR MAN (Sony /AN Tunes. ASCAP/EMI 
April. ASCAP/Stellar Songs ASCAP/Water Music Pub - 
lishing, ASCAP). HL RBI-I 28 

I GOT MORE 
(Ho 

e -N -Cal. BMLSexy Tractor, BMVCaI IV 

Entertainment. BMI/Universal Music Corporation, 
ASCAP/Memphersfield. ASCAP), HL CS 31 

IGUAL QUE AYER (Mater. ASCAPBonWATV Discos. 
ASCAP) LT 10 

I'LL WAR FOR YOU (Coburn. BMVHarLey Allen Music. 
BMVSonyy/AN Tree, BM /. HL/WBM. CS 10. F10067 

PM A FUIIT (Shago. SESAC/Einnor. ASCAPB Kelly, 
BMI/Zomba Songs. BMWJarner- Tamerlane Publishing, 
BMVCrown Club Publishing. BMVNappyPub, BMp, 
WBM, F110012, POP 25, RBH 2 

IMPACTO (Los Cangris. ASCAP) LT 34 
TM THRONED (Paul Wall. ASCAP /2 Kingpins Publishing, 

ASCAP/WB Music. ASCAP/Shaniah Cymone Music 
ASCAP/EMI April, ASCAPBasalJamba Music. ASCAP /Air 
Control Music, ASCAP), HUWBM, 0100 94. RBH 51 

I NEED YOU (Careers-BMG Music Publishing BMI/Ner- 
vous Worm Music. BMVFamous. ASCAP/Ed And Lucille 
Songs, ASCAP), HUWBM, CS 44 

IN MY SONGS (Divided, BMVRamal. BMV'Nayr Publish - 
ing Company, BMVWarner- Tamerlane Publishing, 
BMVSongs 01 Universal, BMI), HL/WBM. RBH 25 

INTO THE OCEAN (Paris On Paper Publishing. ASCAP) 
H100 72. POP 74 

IRREPLACEABLE (Stellar Songs ASCAP/EMI April, 
ASCAPB -Day. ASACP /Sony /ATV Tunes. ASCAP/Super 
Sayin Publishing, BM62omba Songs. BMI/EMI Black- 
wood, BMVEMI. PRS). HL/WBM, H100 30: POP 27, 
RBH 42 

ISNT SHE (Jujayd. ASCAP /Curb Songs, ASCAP /Charlie 
Monk, ASCAP /Gremlin Corner, ASCAPMarbinism.corn. 
SESAC), WBM, CS 30 

IT ENDS TONIGHT (Smells Like Phys Ed. ASCAPBMG 
Songs, ASCAP). WBM. POP 65 

I TOLD YOU SO (Babble On Songs. BMI/Third Ter Music. 
BMI CS 53 

I TRI (w 1 Assassin Muzik, ASCAP/Str8jacket Muzik, 
ASCAP/track House EM, BMVAlmo Music, 
ASCAP/Tiano Music. ASCAPByeiall Music. 
ASCAP/Famous. ASCAP). HL. 0100 35: POP 38. AM 
62 

ITS ME SNITCHES (Universal Tunes SESAC/Songs Of 
Universal. SESAC/BMG Songs. SESAC/Monza Sonza, 
SESAC). HLWBM. H100 100, RBH 39 

ITS NOT OVER Surface Pretty Deep Ugly Music BMVG 
Wan Music. ASCAPnWarner- Tamerlarle Publishing, 
BMVFlnaürg Leaf. BMVEMI April. ASCAP(, HUWBM, 
H100 14: POP 10 

I WANNA FEEL SOMETHING (Careers -BMG Music 
Publishing. BMVNervous Worm Music. BM/Famous, 
ASCAP/Ed And Lucille Songs. ASCAP). HLANBM, CS 48 

I WANNA LOVE YOU (Byelall Music, ASCAP/Famous, 

ASCAPnMy Own Chit Music. BMVEMI Blackwood, BMI), 
HL, H100 46. POP 37 

I WONDER (Fickle Bun. ASCAPBMG Songs, 
ASCAP/Magic Farming Music, ASCAPBitle Blue Type- 
writer Music. BMVBPJ, BM /ATV Tree. BMVAII 
Mighty Dog Music, BMp, HUWBM, CS 26 

JOHNNY CASH 1WB Music, ASCAP/WamerTamerane 
Publishing, BMVWriters Extreme, BMI). WBM, CS 22 

JUST MIGFR HAVE HER RADIO ON (Hope -N -Cal. 
BMVIronl Tomlinson Songs. BMUGeornac Publishing, 
SESAC) CS 41 

KEEP HOLDING ON (Avril Lavigne, SOCAWAImo Music, 
rney Publishing. ASCAPMoball Music. 

SCAP) H100 59: POP 58 
KISS THE GIRL Wonderland Music Company, BMVWalI 

-100 98. POP 82 
KNOW WHAT l'M DOIN' (Money Mack, BMVYoung 

Warner Chappell BMVRick Ross 

LADIES LOVE COUNTRY BOYS 

mpni i ' n .'l ull L,twu, BMp, 

LA LLAVE OE MI CORAZON Li Conuco. BMVRedomi, 
BM) i 2 

LA ROCHE PERFECTA (TN Ediciones, BMI) LT 9 

LA OTRA (BMG Songs. ASCAP( LT 22 
A LA PRIMERA PERSONA (Gazut, ASCAP/WB Music, 

ASCAP) LT 45 
LAST DOLLAR (FLY AWAY) (Big have Music, BMI) CS 

4, H100 25: POP 33 
LAST GOOD TIME (Big Loud Shirt Industries, ASCAP/Big 

Loud Bucks. ASCAP/Wamer- Tamerlane Publishing, BMI), 
WBM, CS 51 

LAST NIGHT (Justin Combs Publishing, ASCAP/EMI 
April, ASCAP/2 Daughters Music, SESAC /Christian 
Combs Publishing, SESAC,/Foray Music, SESACMIarsky 
Music, BMVJanice Combs Publishing, BMVEMI Black- 
wood BMI) H100 10, POP 14, RBH 11 

LETS FALL IN LOVE AGAIN (Io Live Muzik, BMI) RBH 
85 

LIKE A BOY (Universal Music 
c 

Corporation, ASCAP/Royal- 
ty 

International Turnes SESAC Jahgae Joints, 
SESAC/Christopher Mathew, BMVHàco Music, 
BM/Ezeke International Music. BM/Revolutionary Jazz 

Giant, BMGr8ness, BMI). HL H100 22; POP 35: RBH 6 

LIKE THIS (Kelendria, ASCAP/Blondie Rockwell. 
ASCAP /2590 Music Publishing, ASCAP/Universal Music 
Corporation, ASCAP/team S Dot Publishing, BMIMitco 
Music, BMVSongs Of Windswept Pacific, 0Ml), HL. 
H10081, POP 94; ROH 26 

UP GLOSS (18th And Vine, ASCAP) RBH 49 
LISTEN (B -Day, ASACP/Miroku Music. 

ASCAP/Williamson Music, ASCAP/ScotaROck Music, 
ASCAP/1(obalt Music, ASCAP/SKG, ASCAP/Cherry Lane. 
ASCAP/Shigshag Music. BMVSongs Of SKG, BMVCher- 
ry,R_iv_er, BIv1VEMI April, ASCAP), CLM/HL. RBH 66 

AUTRE MORE YOU (¡Warner- Tamerlane Publishing, 
BMVSeII The Cow, BMVTower One, BMVWB Music, 
ASCAP/tower Two, ASCAP /BLA, ASCAP), WBM, CS 33 

u-rBI_E WONDERS (UURuullePMuusic, ASAAPBMI April. 
78 

LNIN' IN THE HERE66AND NOW (Rckwick Landing, 
ASCAP /Jon i. -'.' _ 1. ASCAP/rerThree Music, 
ASC API CS "7 

LIVIN' OUR LOVE SONG Careers -BMG Music Publish- 
- - nes Music, BMI/Lill Ninja 

ASCAP) 36 
LONG TRIP ALONE Un Music. BM UPancho Papa 

ne Armadillo, BMVWhite 
- unstead, McCready & 

12 H10076 
LOOK AFTER YOU .- Edwards Publishing. 

Hi, H100 70, PUP 64 
LOST IN THIS MOMENT l' "aril, ASCAP/Romeo 

t ASCAP), HLAVBM, 

LOST WITHOUT U niTr 

LUCKY MAN 

M 
MAKE IT HAIN 

ASCAPHOungg Money Publishing BM/Joe & Ryan 

Music, BMUWamerTamerlane Publishing. ÁM0. WBM, 
H100 42; POP 43 

MAKE ME BETTER (J. Brasca. ASCAPNirginia Beach, 
ASCAP/WB Music, ASCAP/Super Sayin Publishing, 
BMI/Zomba Songs, BMI), WBM, ROH 72 

MAKES ME WONDER (Careers -BMG Music Publishing, 
BMVFebruary Twenty Second, HMO, WBM. H100 78, 

POP 41 

MAKE YA FEEL BEAUTIFUL N. 22nd Publishing, 
ASCAP /Cherry Lane, ASCAP/Super Sarin Publishing. 
BMVZomba Songs, BMp, HL/WBM, RBH 33 

MANDA UNA SENAL ( Tulum, ASCAPM'B Music. 
ASCAP) LT 13 

ME AND GO0 Sony /AN Cross Keys. ASCAP/Drivers Ed, 

ASCAP), HL, CS 18 

MEASURE OF A MAN (Universal- PolyGram International, 
ASCAP/Spunker Songs, ASCAP/Passing Stranrgger. 

ASCAP/Songs Of Combustion Music ASCAP/Music Of 

Windswept, ASCAP/No Such Music. SOCAN). HL. CS 
54 

ME DUELE ESCUCHAR TU NOMBRE (Careers -BMG 
Music Publishing, HMVWamer- Tamerlane Publishing, 
BMI ) LT 42 

ME MUERO (EMI April, ASCAP) LT 14 

MI CORAZONCITO (Premium Latin. ASCAP) LT 32 
MIL HERIDAS (Arpa, BMI) LT 33 
MISSING YEARS (Songs Of O'Brian. ASCAP /Big Loud 

Bucks, ASCAPNolunteer Jam. ASCAP /Go- To-Del, 
ASCAP CS 52 

MISSING YOU 2007 (Alley Music Corporation, BMVCar- 
lin America, BM /Quartet, ASCAP/Music Of Windswept. 
ASCAP/Markeem Music, ASCAP( CS 45 

MOMENTS (Graviton Music, SESAC /Carnival Music 
Group, SESACM/B Music, ASCAP), WBM, CS 13; H100 
82 

MORE THAN FRIENDS (Lyric Masters 911 Publishing, 
SESAC/Universal Lingo, ASCAPMobing Hill, 
ASCAPBocar, ASCAP ROH 77 

MY BUBBLE GUM (GOT THAT GOOD) (Shedogs, 
ASCAP/DLO, ASCAP) RBH 61 

NEW SHOES (Warner Chappell, BMI) POP 99 
NO TE PIDO FLORES (Universal Music Corporation, 

ASCAP LT 16 
NOTHING LEFT TO LOSE (EMI Blackwood. BMI/Facade 

Aside, BMI ) POP 67 
NUNCA HARM LLORADO ASI (Poermusic. 

ASCAP/Kiyac Music. ASCAP) LT 47 

OH YEAH (WORK) (Prince Of Clunk Publishing, BMVBth 
Grade Music Publishing, BMVEMI Blackwood. BMVHow 
Ya Luv Dal Music, ASCAP/EMI April. ASCAP/Notting 
Dale Songs ASCAP/Lil Jizzel Music Publishing, 
BM/Ben Hill Tiger Music. ASCAP /Cookies And Milk. 
ASCAP/Heavy On The Grind Entergament Publishing, 
BMVSwizole Music, BM). HL, RBH 88 

ONE (First Avenue Music, PRSBMG Songs.. 

ASCAP/Demis Hol Songs. ASCAP/EMI April. 
ASCAP/Strange Motel Music, ASCAP/Underdogs Songs. 
ASCAP /Almo Music. ASCAP/Erik Griggs, BM /Missing 
Link, ASCAP/Tank 1176 Music, ASCAP/Black Fountain 
Publishing, ASCAP), HL. RBH 34 

ONE MORE GOODBYE (Lonely Motel, BMVSteel Wheels, 
BMI) CS 57 

ON THE HOTLINE (Marco Bleu Publishing, BMI/Blue Star 
Publishing, BMVBIeu Canot Diamond Publishing, 
BMVThe Nickel Publishing, BMUSi(verplatinumy2k Pub - 
lishing, BMVHerbalicious Music ASCAP /Black Fountain 
Publishing, ASCAP/EMI April, ASCAP/WB Music, 
ASCAP/Sons 01 Koss, ASCAP), WBM, H100 66: POP 

77; RBH 48 
OUTTA MY SYSTEM (Shaniah Cymone Music. 

ASCAP/EMI April. ASCAP/The Kid Slim Music. 
ASCAP/Slide Thal Music, ASCAP / Jubele Music. 
ASCAP), HL. 0100 32, POP 50. RBH 18 

OVER IT(Jeanon Music, ASCAP /Jerk Awake, 
ASCAP/Shapiro. Bernstein & Co_ ASCAP) 0100 40. 
POP 20 

PAIN (Etyll'Hia;, wood twaiid)al. SULAit Bi,c,i loo acts :. 
BMVEMI April, ASCAPMoodles for Everyone. 
SOCAN/EMI Blackwood, BMO, HL. H100 71, POP 73 

PARTY LIKE A ROCK STAR (Reciate That Music. 
BMVCereal And Milk Publishing, ASCAPhèaches Chil- 
dren Publishing, ASCAP) RBH 20 

PEGAO (Universal- Musica Unica, BMI LT 6 

PEGATE (Ba hibe, BMVTena Music, ASCAP) LT 30 
PLEASE DONT GO (Tank t 176 Music, ASCAP/Black 

Fountain Publishing, ASCAP/EMI April. ASCAP/Lonnalis- 
Uc, ASCAPMobing Hill, ASCAP), HL H100 90; RBH 10 

POP, LOCK A DROP IT (Huey Records Music. 
ASCAPBíAndre Smith, ASCAP/DelFlaz Muzik, ASCAP) 
H100 23; POP 29, RBH 12 

POPPIN' (Dirty Dre Music. ASCAP/Universal Music Cor - 

poration. ASCAP /Lil Vidal Music. ASCAP/Naked Under 
My Clothes, ASCAP /Chrysalis Music. ASCAP), HL. 

H100 77; RBH 15 

PROMISE (Royalty Rightings, ASCAPNniversal Music 
Corporation, ASCAP /OSat Songs. BMVSongs Of Univer- 
sal. BMVEIvis Lee Music. BMVEMI Blackwood, BMI), HL, 
RBH 35 

PUSH IT BABY (Diamond Blue Smith Publishing, 
BMVBlue Star Publishing, BMVBIeu Carrot Diamond 
Publishingg, BMUThe Nickel Publishing, BMVSilverplat- 
inumy2k Publishing BMVMusic Royale BMI) RBH 59 

PUT IT DOWN IDa Mascot Music ASCAPNirginia 

Q 

R 

DUE HICISTE 

00E LLOREN 

READ MY MIND t eis 'i u 

Gram lnternatiundl ASCAP. HL H100 G_ i'OPG9 
REALLY WANNA KNOW YOU (J Brasco. ASCAP /Mr. 

Manalti, BMI /Desert Storm BMI /Duro BMVEMI Black- 
wood, BMVEMI April, ASCAP/Street Tuff, ASCAP/No 
Question Entertainment. ASCAP(, HL. RBI-179 

RELEASE (Virginia Beach, ASCAP/WB Music, 
ASCAP /Gentide Publishing Company, BMVTennman 
Tunes, ASCAP/Zomba Enterprises. ASCAP), WBM. POP 

93 
THE RIVER (EMI Blackwood. BMVIhe Madden Brothers 

Publishing, BMI), HL, H100 93, POP 81 

ROCK YO HIPS (J Werks Publishing, ASCAP/Royal 
Throne Publishing, ASCAP /Dime Rece Collodion, 
ASCAP/KC Masterpiece Publishing. ASCAP/Right Note 
Entertainment, ASCAP /Joc Migraine Music. ASCAP EA 
April, ASCAP). HL HICK) 34: POP 54: RBH 8 

UN RAWAY LOVE Ludacris Universal Publishing. 
ASCAP/Universal Music Corporation, ASCAP/259I, 
Music Publishing, ASCAP/1(eriokey Music, ASCAP Sin I 

Rick, BMVEnteraining, BMVSongs 01 Universal, BMB. 
HL. POP 71 

SAYITRIGHT': i 

:S cl... i -I 
3ed01 ASCAPWB Music ASCAP L1anla Haridz Muzik, 
SESAC/EMI April ASCAP HUWBM. H10017 POP 13 

SAY OK (Maralone AB. STlobalt Music, ASCAP/EMI 
Blackwood, BMV0h Suki Music, BMI) HL, POP 89 

SAY YES (Cal IV. ASCAP/Dimensional Music 011091. 
ASCAP/Drivers Ed. ASCAPeck Them raters. 
BMVSony/AN Cross Keys, ASCAP /Sae Three Music. 
BMI/Cherry Lane. ASCAP). CLM/111. CS 38 

SETTLIN (Jennifer Nettles, ASCAP/Dirkpil. BMVSongs Of 

E n Dog ASCAP /Charnaand. ASCAP/Music Of 

Ault we I. ASCAP), HL, CS 3. H 100 57 
SHE AINT RIGHT (Major Bob, ASCAP/Sweet Summer, 
ASCAP /Circle C. ASCAP/Full Circle. ASCAP/Warner- 
Tamerlane Publishing, BMVlexi's Palm Tree Music, BMB, 
WBM, CS 42 

SHE'S LIKE THE WIND (Plainview Diner, BMWery Tony 
Music, BMI H100 62: POP 45, RBH 96 

SHOO BE DOO (NO WORDS) (Happy Mel Boopys 
Cocktail Lounge And Music. BMVZomba Songs, 
BMVS1rangge Science Music ASCAP/Some Whtie 
Music, BMUJuslin's Polite Music, ASCAPEMI Aprü, 
ASCAP/Prmà Polar, BMVSongs Of Universal. BMVMs 
Mays. ASCAPiJessyca Wilson Publishing, OMIT 
HL/WBM, RBH 64 

SHORTIE LIKE MINE (Shaniah Cymone Music, 
ASCAP/EMI Appril, ASCAPBabyboy's Little Publishing 
Company. SESAC/Noontime South, SESAC,WBM 
Music. SESAC/Naked Under My Clothes. 
ASCAP/Chrysalis Music, ASCAP/Thown Tantrums. 
ASCAP /Air Control Music, ASCAP HLWBM, POP 87 

SHORTY SHORTY ( Univision, ASCAP) LT 11 

SIDELINE MO (First Avenue Music, PRSBMG Songs, 
ASCAP/Demis Hot Songs, ASCAP/EMI April. 
ASCAP /Antonio Dixon's Muzik, ASCAP /Anthony Nance 
Muzik, ASCAP/E D Duz II. BMWnderdogs Songs 
ASCAPlrvingg. BMVStrange Motel Music, ASCAP /Almo 
Music. ASCAP /Tank 1176 Music, ASCAP/Black Fountain 
Publishing, ASCAP, HL/WBM, RBH 100 

SIENTE EL BOOM Bambino Music Publishing, 
ASCAP, /Sony /AN iscos ASCAP/Leon Blanco. 

,Records 

Lane. 

G ASCAP), C 

SI NOS QUE O TEMPO (Unique Hits Too, 

ASCAP/Son /AN Discos. ASCAPFamous ASCAP) LT 4 

SI TU ME OUISIERAS (WB Music. ASCAP) LT 40 
SLAP (Ludacres Universal Publishing, ASCAP /trac -N- 

Fielld Entertainment, BMVVMoIlingB 

SMACK THAT (hroem Shady 

Music. ASCAP/Nol- 

Mg DS ASCAP), 
Music, BMVSongs Of Uni- 

versal, BMVByeall Music. ASCAP/Famous, 
ASCAP/Slick Jesus, BMVResto World Music. ASCAP), 
HL 010049 POP 40 

SMILE (JRPSL, BMV'Jamrec. BMGniversal -Songs Of 

PolyGram International. BMI /Universal -PolyGram Interna- 
tional. ASCAP), HL H100 97. POP 83 

SNOW ((HEY OH)) (Moebetoblame, BMI) POP 76 
SOLA Universal- Musica Unica, BMVRompediscoteca, 

BMVVVise W Pusibishin , ASCAP) LT 3 

SPOKEN LIKE A MAN (Careers-BMG Music Publishing, 
BMVAsierha BMVSaggrabeaux Songs. BMVSony /AN 
Cross Keys, ASCAP/Mighty Underdog. ASCAP), HL. CS 
60 

STAND (Music 01 Combustion, BM/Songs Of Windswept 
Pacific, BMVDanny Orlon Songs. ASAP/Universal Music 
Corporation, ASCAP). HL. CS Z 0100 54, POP 96 

STARTIN' WITH ME (Careers -BMG Music Publishing. 
BMVShiake Maki BMVSongs 01 Windswept Pacific, 
BMVSongs Of Mooch. BM /Fox Ridge Music, BMI). 
WBM, CS 21 

STOLEN (Hey. Did She Ask About Me? Music. 
ASCAP/Universal Music Corporation, ASCAP), HL, H100 
63, POP 47 

THE STORY (Viper Striketh Music, ASCAP) H100 75; 
POP 68 

STRAIGHT TO THE BANK (50 Cent Music, ASCAP/Uni- 
versal Music Corporation. ASCAP /Shugar Dimond, 
BMMVWB Music, ASCAP /Aim Nuthin' Goin' On But Funk - 

STRUGGLE NO MORE (THE 4MAIN EVENT) (Writing 
Life, ASCAP/Plain Truth. ASCAP/Big Harlem Music, 
BMVJoe( Weathers Music, BMVOshhuNiyah Music. 
ASCAP/Universal Lingo, ASCAP) RBH 37 

STUPID BOY (Song Hanel, BMVSongs Of Universal, 
BMI/That Lillie House, ASCAPIWords & Music, 
ASCAP /Cal IV, ASCAPBergBrain. ASCAP), HL/WBM, 
H100 83; POP 90 

SUMMER LOVE (Zomba Enterprises, ASCAP/Tennman 
Tunes ASCAP/WB Music, ASCAPNirginia Beach. 
ASCAP/WBM Music SESAC/Danja Handz Muzik, 
SESAC , WBM, HMO 74 POP 44 

THE SHUT ESCAPE (Harajuku Lover Music. 
ASCAPByefall Music, ASCAP/Famous, ASCAP/Rano 
Music. ASCAP) H100 5: POP 3 

TAKE ME AS I AM (Nam Tim Productions. ASCAP/Ezeke 
nternatioral Music. BMVHiIdo Music, BMVSongs Of 

Windswept Pacific. BM G nversal M sCo 
ASCAP/Bootleggers Stop, ASCAP/1(eriokey Music. 

AbTabulous Music. ASCAP/Hetco South, 
cS(' i' Songs Of Universal. BMp, HL, ROH 29 

TAL VEZ LSema, BMp LT 39 
TAMBOURINE (Not Listed) ROH 73 

TATTOO (2 Way Street Publishing, ASCAP/Perry Homes 
Music Publishing, ASCAP /Artist Publishing Group. 
IBMVWarner Chappell, OMB RBH 63 

TEACHME (Universal Music Corporation. ASCAP/Latif 
Music Publishing. ASCAP/Songs Of Universal, 
HMVTetragrammalon, ASCAP/Melodic Rano Produc- 
tions, ASCAP/HC 1030 Publishing, ASCAP/Smoothie 
Music, ASCAP/ABlack Productions, ASCAP), HL RBH 

43 
TEARDROPS ON MY GUITAR (Sony / AN Timber, 

SESAC/Hillsboro Val ley, SESAC/Sony /AN Tree, 

BMI/Taylor Swift Music, BMI), HL, CS 23. H100 52; POP 

TELL ME ( Justinqn Combs Publishing ASCAP/EMI April. 
Combs 

Publishing. SESAC /ForayyiM sic, 
SESAC/Christian 

Nicole 
Publishing, BMVJanice Combs Publishing. BMVEMI 
Rockwood, BMVShae Jones Music. BMVSongs Of Uni- 
versal, BMOCs Pub, BMVWarner Chappell, 
BMVChristopher Garrettis Publishing. ASCAP /Sony /AN 
Songs, BMI.NUC.. ASCAP/F.O.B., ASCAP), HUWBM, 
POP 55 

TELL ME WHAT WE'RE GONNA DO NOW (BMG- 
Careers, BMVEMI Blackwood, BMVSoundiron Tunes. 

BMVLst Poet Music, BMVHittace Music, BMI/Sense- 
less. BMI . HL/WBM, RBH 69 

TE LO AGkti1DEZC0 PERO NO (Saoul. ASCAP/WB 

Music ASCAP) LT 20 
TENNESSEyEE (Barefoot And Stony Eyed Music. 

TE QUIERO ASI (Irving, BMI) LTC 

537 

THAT KIND OF DAY (We're Going To Maui, BMVHits And 
Smashes Music, ASCAP /2820 Music, BMVZomba 
Enterprises, ASCAP /Good Country Mornin, 
ASCAP/Green Ci SESAC /Green Wildemess. 
SESACBPJ. BMI , WBM, CS 32 

THESE ARE MY OPLE (Universal Music Corporation. 
.SCAP/MempDhersfield, ASCAP /Cal IV ASCAP,Bercg- 
, 

idin ASCARI HL. CS 28 
THIS HINT A SCENE IFS AN ARMS RACE (Chicago X 

/AN Songs, BMI), HL, H100 38, 

THIS IS WHY l'M HOT Shawn Mims BMVChe Blackout 
te Of Mintdz. 

"BRAG- Careers. BMIBMG 
ii y Ah -i. ,. The Grind EnterOament Pub - 

lishing BMVLII Jine(Music Publishing BMVSongs 01 

NT Bha n n Jnn 00nt 7 84 i Ware, (Thora =l'. 

Data for week of APRIL 28, 2007 

PRSIKeak Da Sneak Publishing Designee BMI /Cunvin 
Music, BMVlrving. BMI( WBM. H100 6, POP 7. RBH 7 

THNKS FR TH MMRS (Sony /AN Songs, BMVChicago X 

Sr" r. BMI . HL. H100 67, POP 59 
THROW SOM D'S (Jabote Music ASCAP/Songs Of 

HMUteam S Dot Publishing, BMVHitco Music, 
F Of Windswept Pacific. BMI), HL, H100 27; 

H21 
TI CKS i re ASCAP /New Sea Gayle. ASCAP/Didn't 

- i ASCAP /Chamaland ASCAP/Songs 
Oi 'I' 3 Ring Music ASCAP/Music 01 

;FI HL. CS11 H10051, POP 66 
TODD CAMBIO 'loi Listed) LT 38 
TODO SE DERRUMBO (BMG Songs. ASCAPSGAE, 

TONIGHT (TONIGHT IS THE NIGHT) (EMI Longitude. 
Music. ASCAP), HL, RBH 95 

TOP BACK grown Publishing, 

6 

BMI /Chubb Bo 

hMM a 

Publishing. 
9 

FJryry 

M1usiPcOIP.BRBVHE32 Bac ood. BMI). HUWBM. 

TOUGH (Steel Wheels. BMVCurb Songs, ASCAP), WBM, 

CS 29 
TU RECUERDO (Terra Music, ASCAP ) LT 15 
TUS PALABRAS (LGA. ASCAP) LT 21 

11111 11. 
UMBRELLA (Songs Of Peer. ASCAP/March 9th Publish- 

ing. ASCAP/2082 Music Publishing, ASCAP/Suga 
Wu BMVCarter Boys Publishing, ASCAP/EMI April, 
ASCAP), H100 91; POP 61 90052 

UN IDIOTA COMO YO (Ser -Ca. BMI) LT 17 
UNTIL THE END OF TIME (Tennrnan Tunes, 

ASCAP/Zomba Enterprises, ASCAPNirginia Beach, 
ASCAPM'B Music, ASCAP/Warner- Tamerlane Publish - 
ingg BMVDanja Handz Muzik SESAC/WBM Music, 
SESAC/Wamer, SESAC), WBM. ROH 46 

UNTIL YOU COME BACK TO ME (Sawandi Music. 
BMVStone Agate Music, BMVJObete Music. 
ASCAP/Black Bull Music. ASCAP) RBH 80 

UPGRADE U (B-DaYy, ASACP/Musrc World, ASCAPYoga 
Flames Music, BM /Janice Combs Publishing BMVEMI 
Blackwood. BMVfeam S Dot Publishing, BM ilco 
Music, BMVSongs Of Windswept Pacific BMVSolange 
MWEASCAP /MMgela Oe ince. ASCAP/EMI itude 
BMVEMI April, ASCAP/Carter Boys Publishing. ASCAP), 
HL F100 85. ROH 22 

U + UR HAND (EMI Blackwood, BMVPink Inside Pub- 
lishing BMVMaralone AB, STIM/Kobalt Music. 
ASCAP Mons', Pibb<r:nq ASCAP) HL H100'1, 

w 
WAIT FOR YOU 

WAITING ON THE WORLD TO CHANGE -any /AN 
Tci - H10050 

WALKAWAY IREMEMBER ME) iSupei Sayin Publish- 

Music. 

"'Sony /AN Tunes, 

ASCAP E'.' -i,w na Brown. BMVSongs Of 

Univers: qr.. ASCAP oTalo 
I 9. T 

Music , ILWBM.POP51 
WALK IT OUT Quality. BMI) H10039; POP 42; RBH 

44 
WASTED (Songs From The Engine Room, BMVSongs 01 

Universal. BM/Warner-Tamerlane Publishing, 
BM 

VRay- 
lene Music. ASCAPBPJ Administration AS 
HUWBM, CSI F100 43, POP 70 

THE WAY I LIVE (Extreme Entertainment New Orleans 
Publishing Comoa/Trill Productions. ASCAP) 0100 21. 
POP 19, RBH 97 

WE FLY HIGH (Sally Ruth Ester Publishing, BMVZukhan 
63 

WE RIDE ((I SEE THE 
Universal, )) 

(Mary 
yJ. BOg9e, 

ASCAPNniversal Music Corporation, ASCAP/WBM 
Music, SESAC/Songs In The Key Of B Fat, 
SESAC/Noontime South, SESAC/The Deans List 
SESAC/December First Publishing Group, SESAC/Naked 
Under My Clothes. ASCAP /Chrysalis Music, ASCAP). 
HLAN, BH 

WE TAKIBMN 

R 

OVER 
47( 

IDJ Khaled. BMIMoka International, 
ASCAP/Famous. ASCAP/Warner- Tamerlane Publishing, 
BMVMoney Mack, BMVCrown Club Publishing. 
BMVJoey & Ryan Music, BMI/4 Blunts Lit At Once, 
BMI/Dan a Handz Muzik, SESAC/WBM Music, SESAC. 
HUWBM H100 45. POP 48; RBH 31 

WHAT GOES AROUND...COMES AROUND (Tennman 
Tunes. ASCAP/Zomba Enterprises. ASCAPNirginia 
Beach, ASCAP/5N8 Music. ASCAP/Warner-Tamerlane 
Publishing, BMVDan a Handz Muzik, SESAC/WBM 
Music, SESAC/Royalty Rightings ASCAP /Crown Club 
Publishing, BMI B H100 16, POP 11 

WHAT I DID NIGHT (EMI Backwood, BMVMusic 
Of Stage Three. BMVBobbys Song And Salvage, 
BMVStage Three Music. BMI). FL, CS 39 

WHAT NE DONE (Zomba Songs. BMVChesterchaz. 
BMVBig Big Kid. ASCAP/Nondisclosure Agreement. 
BMVRob Bourdon, BMVKenii Kobayashi. BM/Pancakey 
Cakes. BMI ). WBM. H100 13. POP 18 

T'S 

58 

MNAME (Cancelled Lunch Music, 
ASCAP/Universal- PolyGram International, ASCAP), HL 

WHAT YOU ARE (Shaniah Cymone Music, ASCAP/EMI 
April, ASCAP /Sack ka, ASCAPBMG Songs, 
ASCAPMaked Under My Clothes, ASCAP /Chrysalis 
Music ASCAP), HUWBM, ROH 83 

WHAT YOU GIVE AWAY (Vinny Mae, BMVSongs Of 
Windswept Pacific, BMVSirgle Track, BMI( CS 47 

WHEN I SEE U (Breakthrough Creations ASCAP/EMI 
Arril ASCAPiS M.Y. ASCAP/Sony /A1Ú Tunes, 
ASCAP/Break North, SOCAN/Sony/ATV Music Publish - 
ing Canada, SOCANAaynne Writers. ASCAP /J. Sewell 
Publishing. ASCAP Golden The Super Kid Music, 
ASCAP), HL, F100 99. RBH 17 

WHERE THEY AT (Regina's Son Music, ASCAP/EMI 
April, ASCAP /Crown Club Publishing. BMVGrand Hustle 
Biao. BMUWarner- Tamerlane Publishing. BMVSlide That 
Music, ASCAP), HL/WBM. RBH 82 

WIND IT UP HarujLuku Lover Music, ASCAP/The Waters 
Of Nazareth, BMI/hMl Blackwood. BMVWilliamson 
Music, ASCAP), HL POP 98 

WIPE ME DOWN (Trill Productions, ASCAPBoosie Bad 
Au, ASCAP/Mouse On Tha Track, ASCAP) RBH 24 

WITH LOVE (K'Sluff, BMVArtHouse, BMVHelary Duff 
Music, ASCAPNNM Publishing, ASCAP/Kobalt Music, 

Publishing, BMI). 
Minds 

M 
Music 

0 
Publishing. 

8: POP 20MVAMP 
Group 

A WOMAN'S LOVE (WB Music, SCAPNee Haw, 
ASCAP(, WBM, CS 9; F100 88 

WRAPPED (Tilawhirl BMVBruce Robison, BMVCarnival 
Music Group. SESAC) CS 16 

Y AQUI ESTOY (Vander. ASCAP) LT 50 
YEAR 3000 (EMI PRS/Almo Music. ASCAP/NI Black- 

wood, BMI), HL. POP 86 
YOU (German Dog Music, ASCAP/IVI Music, 

ASCAPiOsat Songs BMVSoundtron Tunes BMVYoung 
Money Publishing, 

Songs. 
Publishing, 

BMVReformation Publishing, PRS), WBM. F100 41: 
POP 56,00H 16 

YOU KNOW rM NO GOOD (EMI Blackwood, BMI), HL, 

POP 95 
YOU'RE GONNA LOVE ME (Songs Of Combustion 

M - '.''unie Of Windswept. ASCAP/Ivtr. Noise, 
B invent BMI) CS 55 

(YOU WANT TOI MAKE A MEMORY (Bon Jovi, 
.n international, 
,SCAP /Aggressive, 

A - 'BMi. CAP), HL. CS 40 
Y SI VOLVIERA A RACER (Cullum Urbana Publishing, 

CHARTS LEGEND on Page 52 
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Billboard 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MÂRI(E i P AC IM1 

For ad placement in print and online write to classifieds ä billboard.com or call 8C0- 223 -7524 

PROFESSIONAL SERVICES 

IN -HOUSE CD DVD VINYL MANUFACTURING 

300 PCDe: $775.00 

1 000 Pa`e'kDe: $1199.00 

Includes: 1-color booklet 8 
I -color O label from print -ready 
film, jewelbox, shrinkwrap 

Includes: 4 -color booklet 8 
2 -color O label from supplied 
artwork, jewelbox, shrinkwrap 

D_J_ 11 2" VINYL PROMO 
10 0 12" VINYL $79E .00 X< ditional L",: $1.30 each 

500 12" VINYL $1,279.00 REORDER ;710.00 

1000 12" VINYL $1.889.30 REORLER - $1319.00 
PACKAGES INCLUDE WHITE JACKET w/ HOLE MASTERING ULL PROCES ING 

TEST PRESSINGS 2 -COLOR LABELS (stock burkg ound) SIS NKWRAP :DICK TURN AROUND 

RAINBO RECORDS k1ANl'E.ACTI]RIN(. CORPORATION 

8960 Eton Ave., Canogr ('ark, CA 91304 (818: 280 -1100 
e 1919 tax: (8I8) 280 1101 Evww.rei rborecordu.com info @rain) orecords.com 

LEGAL SERVICES 

VITIEUS 11111Sf! 
Call attorney 

Jeffery Leving 
312- 356 -DADS or visit 

www.dadsrights.com 

SONGWRITERS 
DYNAMIC SONGWRITER SEEKING 

ARTIST TO PERFORM heartfelt song 
written for my ex- husband NYC 

Firefighter killed on 911. 'Forever In My 
Heart" Patricia Cubas - 
PatriciaNYC @aoLcom 

WANTED TO BUY 
YOUR VINYL 

RECORD COLLECTIONS 
50's and 60's . Jazz, Blues and R &R. 

Prefer DJ or Special 
collection. Call Garry at - 

866- 214 -2732. 

FOR SALE 
USED 30' INTERPRETIVE SHOWFOUNTAINS. 

For sale: self- contained, 
unique, portable, storable, crated. Contact 

Bob or Ellen at seeeldenehve.rr.com. 
Visit - www musicalwaters.com 

- or call: 845- 473 -2169 

NOTICES/ 
ANNOUNCEMENTS 

INDEPENDENT'S 
WWW PUFFMAGIC COM 

require radio airplay, will your station give us the 
opportunity to be heard? 

1,000 CDs 
in full -color jackets for just 

Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com /bb 

DISC MAKERS. 

PUBLICATIONS 

The Ultimate 
Deal- Making Tool! 
THE LEADING WORLDWIDE RESOURCE 

GUIDE COVERING EVERY ASPECT OF 

THE MUSIC AND VIDEO INDUSTRIES 

OVER 13,000 LISTINGS 
FROM OVER 49 COUNTRIES 

Record Labels 
Video and Digital Music Companies 
Music Publ shers 

Wholesalers 
Accessory Manufacturers 
Packaging & Labeling 
Entertainment Attorneys 
Replicators & Duplicators 
Plants & Services 
And more! 

THE WOREOW.DE 

REFERENCE SOURCE 

FOR nUS1C 1NDUSTRr 

NFORn >TION 

OVER 
13,000 

LISTINGS! 

Billbwrl 
INTERNATION 

BUYER'S 
GUIDE 
2007 

ORDER BY PHONE: 800 -526 -2706 
OR ORDER ONLINE: www.orderbillboard.com 

For Classified Advertising Rates 

email: classifieds @billboard.com 
or call 1 -800- 223 -7524 

NOTICES /ANNOUNCEMENTS 

DON'T MISS THE HOT 

LUXURY LIFE "REAL ESTATE" SPECIAL 

MAY 12TH 2007 

CALL TODAY FOR INFORMATION 

55 BILLBOARD APRIL 28, 2007 

REACH FORTHE STARS! 

MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 

THE REAL ESTATE 

TO THE STARS 

CLASSIFIED SECTION 

EVERY WEEK IN 

BILLBOARD MAGAZINE. 

MUSIC 
MERCHANDISE 

=EEDYDUR PIY:F 

TRADE YOUR CDS FOR PEW worm 

iPod Shuffle trade 'or 45 C D 

iPcc Nano trade 7-5 CJs 
iPod Viceo trade b 120 C DE 

www.Feelr5urPlayercom 613- 722.11f x218 

BUY DIRECT AND SAVE! 
While other people are raisiag their prices, we 
are slashing ours. Major late CD's, cassettes 
and LP's as low as 50C. Your choice from the 
most extersve listings available. 

For free catalog call (sos) 890 -6C90. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Bos A Trenton, N...i. 08691 -0O20 

emeil: sce,piomUs4*el.rom 

(Advi 
HOW DO' a tì MAID` 
YOUR CLASSIFIED 

By g it cor_sistle 

nsecur ye weeks -fcr i 

Rate(,' does a p-ospecty 

custcme- reply to ar a9 tht ee 

first time it appears. When that 

CJS :cmer is reay o bLy. 

RerrenDer, the very. Meek heor 
she s reedy your av- tisement 

shoLld be in P061TIOLL: 

Stay a_IVE and SATISFI 

ith ar ACTIVE CLASSIFIED!! 

TOLL FF EE 

LAS VEGAS PALMS CASINO 
RESORT CONDO RENTAL 

LONG OR SHORT TERM BY 

OWNER. AVAILABLE 
DECEMBER 2007. 

WWW.RENTMYPALMISCONDO.COM1i 

BUSINESS 
OPPORTUNITIES 

WANTED: Well connected & Experienced 

Music Industry Professional (A &R, 

Agent, Manager, DJ, Producer etc ...) 

to shop my Deno. Visit 

www. rryspace.conVAriesEntertai nmel1T 

Then call: 917- 753 -9450 

PROFESSIONAL 
INSTRUCTION 
VOCAL SCIENCE' ARE YOU 

EXPERIENCING VOICE PROBLEMS? 
Nodules ...? Considering surgery? 
We specialize in Nonsurgical Voice 
Repair and Postsurgical Traumas. 

Beginner to Pro Siingier in 10 hours. 
Guaranteed' Instant 

Improvement - Videotaped Results. 
www.vocalscience.core - 

1-888. 229 -TUNE (8863) 

CA _L US TODAY AND ASK 

ABOUT THE BILLBOARD 

CLASSIFIEDS 

INTFODUCTORY OFFE! FCF 

NEW ADVERTISERS! 

1- 800 -223 -7524 or 

classifieds @3i !board corn 

61180Aß1 CLASSIFIED COVERS EVEßYiNINR 

OL PLICATION 
REPLICATION - 

-VINYL PRESSING- 

- CD RCM SERVICES- 

- JJD SERVICES 
FOR SALE - 

-FF)MOTION& 
MAS( =ZING SERVIES 

- MUSIC DISTRIBUT035 - 

- AUCTIONS - 

-RE3JIBING STUDIOS - 

-REAL ESTATE - 

- INJE.TORS WANTI I - 

- ST ORES FOR SALE - 

- EOUIEIVENT FOR SrLE 
S OPE SUPPLIE: - 

F XTURES - 

- CD SE03AGE CABIN-31 - 

-DISPLAY UNITS - 

-PJB_ CITY PHOTO - 

INTEINET/WEBSJI'E 
SERVICES - 

- BUSINESS SERVIEE3 - 

- MUSK INSTRUCTIJN - 

- BUSINESS 
OPPORTUNITIES - 

- CI)MPUTER /SOFTWAFE - 

- MUSIC MERCHANDISE - 

- T- SHIRTS - 

- EMPLOYMENT 
SERVICES - 

PR )FESSIONAL SERVICES - 

- DJ SERVICES - 

- FINANCIAL SERVICES - 

- LEGAL SERVICES 

- LEGAL NOTICE - 

- ROYALTY AUDITING - 

- TAX PREPARATION - 

- BANKRUPTCY SALE - 

- COLLECTABLE - 

- PUBLICATIONS - 

-TALENT- 
- SONGWRITERS - 

- SONGS FOR SALE - 

DEALERS WANTED - 

- RETAILERS WANTED - 

- WANTED TO BUY - 

- CONCERT 117F0 - 

-VENUES- 
- NOTICE:) 

ANdOUNCENENTS- 

-VIDEO 

-MJSIC VI DEC - 

- PC MON WANTED - 

- LISTENING STATIONS - 

- IOR LEAL E - 

DISTRIBUTION NEEDSI - 

- EDUCATION OPPCRTIJLIW - 

-HELP WANTE) - 

NASTEFIDG - 

-FUOIO SUPFLIES 

- ROYALTY PAYMEWl 

-PRINTIN.î - 

- MUSC PRODUCTION - 

rIETAMUBIC - 

STA3E HYPNOTIST - 

-CD =AIRS & FESTIVA_. - 

- MUSIC WEB SITES - 

-LIEN PRODUCTS 

- )CMAIN MPMES - 
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NOTICE OF PUBLIC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and 
as agent on behalf of the lenders (the "Agent ") under that certain Loan Agreement, dated as of March 1, 2004, 
as amended (the "Loan Agreement "), among The Songwriter Collective, LLC, a Delaware limited liability com- 
pany, as borrower (the "Debtor "), the Agent and the lenders, having postponed the public sales scheduled for 
November 4, 2005, December 14, 2005, January 31, 2006, March 14, 2006, April 25, 2006, June 6, 2006, July 
18, 2006, August 29, 2006, October 17, 2006, November 29, 2006, January 9, 2007, February 20, 2007 and 
April 10, 2007, intends to sell at public sale in accordance with the provisions of the New York Uniform 
Commercial Code, certain personal property assets of the Debtor, generally described as all of the Debtor's 
right, title and interest of every kind and nature in and to all accounts, chattel paper, deposit accounts, docu- 
ments, electronic chattel paper, equipment, general intangibles, goods, instruments, inventory, investment 
property, payment intangibles and software belonging to the Debtor, in each case whether tangible or intangi- 
ble, wherever located or situated, including all rights to a portfolio of musical compositions, including, in some 
instances, copyrights of the musical compositions, the right to and interest in any and all revenues and licens- 
es derived from such musical compositions, and all claims and causes of action related to the musical compo- 
sitions accruing at any time and all other rights of the Debtor of any nature whatsoever in the musical compo- 
sitions (the "Collateral "). A more detailed description of the Collateral will be provided to you upon execution of 
a confidentiality agreement. 

The public sale will take place at the office of Sidley Austin LLP at 787 Seventh Avenue, New York, New York 
10019, on Tuesday, May 22nd, 2007 at 11:00 a.m., New York time. The Agent reserves the right to cancel the 
sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the 
sale herein described to another date from time to time, before, during or after commencement of bidding, with- 
out written notice, by announcement at the time and place appointed for such auction, or any adjournment 
thereof, and, without further notice, such auction may be made at the time and place to which the auction may 
have been so adjourned. 

Interested persons should take notice that the Collateral will be sold on the following terms and conditions: 
1. All bids must be given orally at the public sale. 
2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price 

against the expenses of sale and principal, interest and any and all other amounts due and payable to the 
Agent pursuant to the terms of any and all indebtedness secured by the security interest in the Collateral. 

3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any 
offer which it deems to be insufficient. 

4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute 
and deliver to the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting one 
of the person's identified in the final paragraph of this notice, containing terms of sale and conditions prece- 
dent to the Agent's obligation to sell, in each case, in addition to those set forth herein, including, without lim- 
itation, the requirement that the sale of the Collateral pursuant to the Asset Purchase Agreement be consum- 
mated no earlier than 30 days following execution thereof. 

5. Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the "Deposit ") 
with the Agent earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only 
be refunded to such prospective purchaser as, and to the extent, provided in the Asset Purchase Agreement. 
In all other cases, the Agent shall have the right to retain such Deposit. If such sale of the Collateral is con- 
summated with such prospective purchaser, the full amount of such Deposit shall be applied to the purchase 
price. If such sale is not consummated, the Agent shall have the right, but shall have no obligation, to reoffer 
the Collateral for sale, without further notice. The prospective purchaser shall not be entitled to any interest on 
the Deposit held by the Agent, whether or not the Deposit is required to be refunded to such prospective pur- 
chaser by the Agent pursuant to the Asset Purchase Agreement. 

6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 
7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or 

for payment of the purchase price. The bid of any prospective purchaser who fails to tender proper payment 
may be rejected and the Agent may, subject to the other terms hereof, (i) accept any alternative bid made at 
the sale, in which case the Agent shall have no obligation to reconvene the sale, accept additional bids, or noti- 
fy any other bidders of the acceptance of such bid, or (ii) reoffer the Collateral for sale without further notice, 
in each case, at the Agent's option. Notwithstanding anything contained herein to the contrary, the Agent shall 
not be obligated to make any sale of the Collateral pursuant to this notice. 

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, 
then the sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously 
paid to the Agent. 

9. The Agent will announce at the outset of the public sale whether the Collateral will be sold in whole 
or in part, and whether the Collateral will be sold in one or more lots. 

10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral 
pursuant to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of 
the Collateral will be made immediately upon receipt by the Agent of the purchase price and shall be evidenced 
by delivery of the Collateral to the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE, WITH- 
OUT GUARANTEE OF SIGNATURES, WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX, AND 
WITHOUT REPRESENTATION OR WARRANTY BY THE AGENT, AND SUBJECT TO ALL DEFENSES. 

11. The above terms and conditions of sale may be subject to additional or amended terms and condi- 
tions to be announced at the time of sale. 

12. If any dispute arises between two or more bidders, the Agent may decide the same or put the 
Collateral up for sale again and resell to the purchaser submitting the best bid, as determined by the Agent. In 

all cases, the Agent's decision shall be final. 
13. All bidders and other persons attending this auction agree that they have full knowledge of the terms 

set forth above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof 
and thereof. 

14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent 
provided for, under applicable law. 

Persons desiring further information as to the public sale of the Collateral, and the terms and condition relat- 
ing thereto, and /or desiring to obtain copies of the confidentiality agreement or the Asset Purchase Agreement, 
may contact either Martin Jackson (212/839 -6726) of Sidley Austin LLP, 787 Seventh Avenue, New York, New 
York 10019 or Colleen McDonald (415/772 -1207) of Sidley Austin LLP, 555 California Street, San Francisco, 

California 94104, counsel for the Agent. 

April 21, 2007 

COMPILED BY KRISTINA TUNZI ktunzi @billboard.com 

Don Ho, 76 
Don Ho, 76, legendary crooner who entertained Hawaiian tourists for four 
decades wearing raspberry- tinted sunglasses and singing his catchy signature 
tune "Tiny Bubbles," died April 14 of heart failure. 

/ IF 
r 

Inspired by the U.S. military 
planes flying in and out of Hawaii 
during World War II, Donald Tai Loy 

Ho -who was of Hawaiian, Chi- 
nese, Portuguese, Dutch and Ger- 
man descent -joined the Air Force. 
As the Korean War wound down, he 
piloted transport planes between 
Hickam Air Force Base in Honolulu 
and Tokyo. 

When he returned home and took 
over his parents' struggling neigh - 

HO boyhood bar, Honey's, he put 
together a band and started perform- 

ing at his father's request. For years after, for many, no trip to Hawaii was com- 
plete without seeing his Waikiki show -a mix of songs, jokes, double- entendres, 
Hawaiian history and audience participation. 

Besides "Tiny Bubbles," his other well -known songs include "I'll Remem- 
ber You," "With All My Love" and "Hawaiian Wedding Song." Ho is survived 
by his wife, Haumea, and 10 children, including recording artist Hoku, who 
sometimes performed with her father. 

13IIRTHS 

BOY: Ellington Fair, April 16 to Ron 

and Stefanie Ridel -Fair. Father is chair- 
man of Geffen Records, and mother, 
formerly of Wild Orchid, is a sing- 
er /songwriter /producer. 

DEATHS 

Beto Ouintanilla. 57, a regional Mex- 

ican singer who achieved fame with 
a daring arsenal of the topical narra- 
tive songs known as corridos, died 
March 18. 

Quintanilla had been rumored to 
have died last year in the wake of the 
murder of regional Mexican singer Va- 

lentin Elizalde. Recent news of his 
death again stirred up reports that he 
had been killed, but Quintanilla died 
of natural causes in a hospital in 
Reynosa, Mexico. 

Born Quintanilla Iracheta, he was 
known as "el León de los Corridos" (the 
Lion of Corridos) and had long 
recorded for indie Frontera Records. 

Henson Cargill, 55, Oklahoma 
City -born country music singer 
best -known for his hit "Skip a 

Rope," died March 24 from compli- 
cations following surgery. 

"Skip a Rope" topped the country 
charts in 1968 and crossed over to the 
pop charts. His other hits included 
"Row Row Row," "None of My Busi- 
ness" and "The Most Uncomplicated 
Good -Bye I've Ever Heard." 

In the 1980s, Cargill owned and op- 
erated a western Oklahoma City coun- 
try music club known as Henson's. 
Those who performed there included 
Ray Charles, Merle Haggard, Roy Or- 

bison, Glenn Campbell, Waylon Jen- 
nings and Cargill's friend Johnny Cash. 

Mimi Lerner, 61, internationally 
renowned mezzo- soprano died March 
29 of complications from cancer. 
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A longtime Pittsburgh resident who 
was a cantorial soloist at a local syna- 
gogue, Lerner sang in Europe at La 

Scala, Glyndebourne, the Théâtre du 
Châtelet, the Netherlands Opera and 
La Monnaie, and with North Ameri- 
can companies including the Metro- 
politan Opera, Seattle Opera, Canadian 
Opera Company, Houston Grand 
Opera, Dallas Opera, Santa Fe Opera 
and Washington Opera. 

She was also chairman of the voice 
faculty at Carnegie Mellon, where she 
received her master's degree in voice. 

She was diagnosed with cancer -a 
tumor in her heart-in 1995. In July 
2000 she underwent surgery that in- 
volved the removal, rebuilding and re- 

placement ofher heart. But in October 
2001, she returned to the stage for an 
intimate recital in Kresge Recital Hall 
at Carnegie Mellon University. 

Lerner is survived by her son, 
Daniel, and her sister, Lizette Corman. 

Frank Rochman, 68, a veteran inde- 
pendent distributor, died April 10 in 
Fort Lauderdale, Fla., due to compli- 
cations from heart trouble, emphy- 
sema and cancer. 

Rochman co- founded Duluth, Ga.- 
based Rock Bottom Distribution with 
partner Jeff Scheible 25 years ago. The 
company worked with such labels as 
Mardi Gras, Delmark, Landslide 
Record, Taragon Records and CMH. 
Rochman worked from his Fort Laud- 
erdale home, selling some accounts 
like Alliance Entertainment Corp. and 
serving as label liaison. Prior to Rock 
Bottom, Rochman was a branch man- 
ager with Trans Con and Tone Distrib- 
utors, two long- defunct wholesalers. 

Rochman is survived by children 
Rachael, Tim and Aly. In lieu of flow- 
ers the family requests donations in 
Rochman's name to the American 
Lung Assn. 
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EXI:CLJ'I'IVI= 
TUR NTABLE 

Send submissions to: exec @billboard.com 

RECORD COMPANIES: Warner /Chappell Music promotes 
Chris Hicks to senior VP of A &R and head of urban music, 
while Atlantic Records has tapped him as senior VP of urban 
A &R. He was the publishing unit's VP of urban A &R. 

Walt Disney Records promotes Damon Whiteside to sen- 

ior VP of marketing. He was VP. 

Universal Music Group promotes Lawrence Kenswil to 
executive VP of business strategy. He previously headed eLabs, 

UMG's new -media and technology division. 
Provident Music Group appoints Bob Heaster corporate 

controller. He was senior director of finance at Sony BMG 

Music Publishing. 
Zomba Label Group names Bridgett Germroth director 

of adult formats. She held the same title at Island Def Jam 
Music Group. 

Park Lane Drive Records names Henry Golis Jr. CEO. He 

was VP at Mansfield Publishing and remains co- owner. 
BMG Label Group promotes Marissa Mencher to senior 

VP of human resources. She was VP. 

Universal Music Group International promotes Jean - 
Christophe Casalonga to VP of physical operations for its 
supply chain management unit. He was director of planning 
and procurement. 

Big Machine Records names Jamice Jennings artist devel- 
opment and secondary promotion rep. She handled market- 
ing and promotions at Oceanaut Watch. 

TOURIING: Live Nation promotes three executives in its venue 
divisions: Karl Adams to senior VP of the Chicago region, 
Matt Prieshoff to senior VP of the northern California and 
Pacific Northwest regions, and AJ Wasson to senior VP of 
the Florida region. 

PUBLISHING: Peermusic Latin promotes Marissa Lopez to 
West Coast assistant manager. She was creative assistant. 

DISTRIBUTION: Universal Music Distribution promotes Kurt 
McDermott to VP of mass merchants. He was senior director. 

RELATED FIELDS: Retail Entertainment Design names Ed 

Steinberg VP of licensing and label relations. He was a media 
relations and licensing consultant to the company. 

The Mitch Schneider Organization names Chelsi Schriver 
and Bari Lieberman tour publicists. They were assistants. 

Apple Corps names Jeff Jones CEO. He was executive VP 
at Legacy Recordings /Sony BMG Catalog Worldwide. 

The American Assn. of Independent Music names Jim 
Mahoney membership director. He was president at Fat Beats. 

-Edited by Mitchell Peters 

(XX)I)WOR KS 
JAZZY SENSATION 
The Jazz Foundation of America will hold its sixth annual 
A Great Night in Harlem benefit concert at the Apollo The- 
ater in New York. Hosted by Bill Cosby, the May 17 event 
will feature appearances and performances by Roy Haynes, 
Ron Carter and others. Jazz pianist Dave Brubeck will be 
honored with a Lifetime Achievement Award. Funds raised 
from the benefit will provide emergency assistance and long- 
term support to jazz and blues musicians in need. For more 
info, go to jazzfoundation.org. 

BII_I_I3OARD UNDI=RGROUNI) 
Billboard lridergromd presented Crash Bocm Bang March 12 at the Cutt tig Room T 

New York. ,MOTOS: COURTESY OF RICK GILBERT /SKYHOOK ENTERTAINMENT 

ABOVE: F om left are Bllboard online editor Katie Hasty. drun-mer Maurioio, singer 
Omar, gui-arist Chauce-, bassist Raul and Billboard sonic- pop correspo-Idant 
Chuck Taylor. 

BELOW: C rash Boom bang takes over the Cutting Rcom. 

Super -producers the Underdogs is e been busy lately 
working w th such artists as Jennfer Hudson, recording a " 

track with Antonio Banderas anc Eddie Murphy for "Shrek the 
Third" and working of Whitney Houston's new album. Here, 
Damor Thomas, left, and Harvey Mason Jr., right, hang in the 
studio with Chris Brown. PHOTO: COURTESY OF DARLING.'. 

UJA Fedeation of Naw York's M jsic for Youth initiative 
preserted "A Tribute to Bruce Sprir-gsteen" April 5 at Carnegie 
Hall. The çala concert, produced by Michael Dorf, raised funds 
for music aducation o- ogrems fc underprivileged youth. 
Backstage, Bruce Spmgsteea, left, congratulates Joseph 
Arthur on his rendition of "Born -o Run." PHOTO: COURTESY OF 

MICMAC . PRESS 

Live Nation has announced t will 
restore and operate rte I- ollywzcd Palladium n 

Los Angeles. From left are Live Ration chairman of 
Southern Califn'nia music Brien Murphy Liv= Nation p-esiient of 

Southern California music Nick Masters, Live Naton North American music 
CEO Bruce Eskewitz, honorary Mayor of Holywcod Johnny Gent and Los 

Angeles Cry Counci president Eric Garcetti 

INSIDE TRACK 

AROUND THE CAMPFIRE WITH RAY 
With he news o- country hottie Brad 
F aislev partnering with Hershey's for a 

s'moras -fue ed partnership (see story, 
page 7), Track immediately rea:hed 
cut tc fave f )od goddess Rachael Ray 

for her owr tale on the chocc late, 
mars -mallow and graham cracker 
treat. Let's face i-, if anyone know s her 

way r round a s'nore, it's Ray. 

"Unfortunately, I got kicked cut of 
the Girl Sc puts, so I never got the 
s'mo -es lesson and didn't earn my 
cookeig badge," Ray tells Track. Paus- 
ing for a moment, the host of the hit 
synd cated daytime show "Rachael 
Ray" adds, 'But the kitchen team on 
my show whipped up this twist cn the 
campfire clsssic." 

S'MORES CC NES 
SEFVES 4 

12 large marshrnallov -<_, about 
three per corn 

4 sugar conos (-he ones with th a 

point on the Lotto r ) 
1/2 cup semi -awe et ch :date chips 

Place three marshmallows each on 
a metal skewer Toast aver an open 
lame gas stove or a fire for about 15- 

20 seconds, or until go cen brown If 

.!sing a wood skewer oe sure tie 
wood does not :atch fi-e. 

Place a few chccolate chips in tie 
oottom of each cone. Top with oie 
:oasted marshmallow. Use a fork to 
emove the ma-shmalfows from tie 

skewer as it wi I be hot. Repeat, 
adding chocolate chips and another 
marshmallow until you have used 
three marshm3lkaws per cone. The 
heat from the marshmallows will 
slightly melt tie chocolate chips. 
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Manhattan /EMI 
duo Sasha & Shawna performed 

songs from new CD "Siren;' helmed by 
Grammy Award -winning producer Peter Asher, March 

22 at the Box in New York. From left are the duo's manager 
Steve Kurtz, Sasha Lazard, Asher, Shawna Stone, Manhattan 

Records GM Ian Ralfini and the duo's manager Dave Lory. 

INSIDE TRACK 

`BEST DAMN' PARTY GIRL 
Avril Lavigne celebrated the release of her new RCA 

album, "The Best Damn Thing," with a soiree at New 

York's new downtown hot spot, the Box. While Track 
couldn't tell if the singer was tipsy, overexcited about 
the top 10 status of the album's lead single, "Girlfriend," 
or just happy to see us, there was a slight slur to her 

enthused welcome. "This is my third album and my 

Billboard's CHUCK TAYLOR, 
LAVIGNE and Billboard's 

MICHAEL PAOLETTA 

first album release party," she exclaimed from the stage. 

As she toasted the crowd -which included husband 
Deryck Whibley of Sum 41 -she encouraged all to party 
along with her. Taking her own words to heart, Lavigne, 
looking fabulous in a pink prom dress, mingled with 
those of us in attendance. Throughout, her champagne 
glass was always nearby. Oh, bartender ... 

TALKIN "BOUT A REVOLUTION 
Track joined Tavis Smiley, Hidden Beach Recordings 
founder Steve McKeever, former Motown head Jheryl 
Busby and others at a private listening session of Dr. 

Cornel West's "Never Forget: A Journey of Revelations." 

Set for release in June (Black Music Month) on Hidden 
Beach's new Hidden Beach Forum label, the set pairs the 
best -selling author and Princeton University religion 
professor with a diverse lineup of hip -hop and R &B 

artists. Prince, Talib Kweli, KRS -One, Rhymefest, the 
late Gerald Levert and others are featured on the set. 

Plugging into music's tradition as a force for social 
change (forgive us for channeling Don Imus here), 
"Never Forget" includes the compelling track "The N 

Word," where West, TV /radio personality Smiley and 
writer Dr. Michael Eric Dyson rhythmically debate the 
still -unresolved issues about the use of the word. A 

mesmerizing West invoked the names of Marvin Gaye, 

John Coltrane and Curtis Mayfield as he noted that 
"Never Forget" is "part of a greater tradition [that was] 
in place before we came and one that we're trying to 
keep alive." 

reds of VIPs gathered Apr 114 v York to -vish e MC /rapper 0 -Tip a very 
appy birthday. Notab es at the party incLided Davd AraU4te, Lance Armstrong, DJ Clue 

and Ray J. From left a-e violator CEO Chris Llghty.Q -Tip, EE- senior VD of programming 
Stephen Hill and Q- Tip'smanager Qiana Wallace. FROTO: CCJFilf LSY OF DA/ID GOODSON 

Rock on Debbe Harry, rght, tirnei the 
tables and interviewed Bill Doarc e>ecutrve 

ecitor /assocate publi4ier Tantes 
Conniff Marc-, 30 durirg New o k 

University's CEO in the Arts 
Speaker Series. rHOTO: 

COURT ssY OF JULIA HIPP 

Jennifer Lopez poses at her 
album release party at Spotlight 
Live, a new restaurant and venue 
in New York's Times Square, 
where she christened the stage 
with a surprise performance of 
songs from new album "Come 
Ama Una Mujer." 

THE RECORDING ACADEMY HONORS 
The Nashville Chapter presented the Recording Academy Honors April 9 at 
the Loews Vanderbilt Hotel in Nashville to celebrate the careers of the Fisk 
Jubilee Singers, Loretta Lynn, Jars of Clay and Rascal Flatts. F HOTOS 

COURTESY OF THE RECORDING ACADEMY AND RICK DIAMOND; WIREIMAGE.COM 

RIGHT: Loretta Lynn with Recording Academy president Neil Portnow. 

ABOVE: From left are Rascal Flatts' Gary Levox, Jay DeMarcus and Joe 
Don Rooney. 

BELOW: From left are Recording Academy president Neil Portnow, Loretta 
Lynn, Tanya Tucker and Marty Stuart. 
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2007 
AUGUST 8, 
THE pLTMAN BUILD 

YORK CITY 

¢ °4 

tr..`{.,etr 

LEARN HOW TO ENGAGE AND CONNECT 
WITH YOUR MALE AUDIENCE 

DITIONAL AND NEW MEDIA PLATFORMS! 

THROUGH TRA 
e co 

Marketing To Men 18 -34 is the 
c f i von unie e5 

nce 

Now in its third year, M 
impact on elusive m 

for Prof ess'onals trying to make an imp 

HIGHLIGHTS events, digital' campaigns, 
PROGRAM 

h s on the latest trends in mobile campaigns, 

Gain e 

video 
and traditional advertising 

online video adivertising connection with men 

sports marketing an help brands establish a strong 
expansion, 

Find out how sp g 

to guide your multiplatform brands in digital distribution 

Explore strategies 

product development and cross -brand initiatives 

Get access to exclusive research on male buying power and evaluations of 

ortunities 
new marketirg trends and opp 

Network with senior -level marketing, retail, agency and media execitives 

CONFIRMED SPEAKERS RS IINCLUDE: Communications, 

Dan Courtemanche, 

Major Leave Soccer & Soccer United Marketing 

Chris Lighty, CEO, Violator C',Aanagement 

Director of Marketing, National Footbal4 League 

Peter O'Reilly, International Fight League 

Gareb Shamus, Co- FoundeR and CEO, 

Peter Stern, President, STRATEGIC 

Register by May 4 & Save $250! 
WWW .MARKETINGTOMENCONkRENCE.COM 

REGISTRATION Alma Weinsein: 646.654.7254 conferences'ànieisen.com I SPONSORSHIPS Linda D'Adamo: 646.654.5115 linda.dadamon elsen.co 
SPEAKERS Rachel Williams: 646.654.683 rachel.wiI iams©nìe sen.com I QUESTIONS Jaime Kobin: 646. 664. 516gjaime.kobin'ä-nielserr.com 

HOSTED BY MEDIAWEEX &Ilboard THE 1- PORTER ielsen 
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4 drummers. 3 labels. 
2 gold records. 
And 1 bank. 
Making a living in music is tough enough without having to worry about finances. That's why it pays to have 

a dedicated financial partner who's been around the block, and knows the music industry from the inside out. 

From artists, to producers, to labels, we create customized solutions so our clients can focus on what really 

matters: making music. 

To see how we can help you realize your dreams, call: Thomas Carroll, Senior Vice President, 

Sports and Entertainment Specialty Group, SunTrust Investments Services, Inc. at 404.724.3477. 

Royalty Lending Tour Financing Financial Planning 

li 

SUNTRUST 
Investment Management Seeing beyond money 

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured .Are not Bank Guaranteed .May Lose Value 
SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust 

Bank. Securities, insurance and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC registered investment adviser and a member of the NASD and SIPC. 

©2007 SunTrust Banks, Inc. SunTrust and Seeing beyond money are federally registered service marks of SunTrust Banks, Inc. 
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