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SONGS OF THE YEAR

“Be Without You~ .
Writers: Johnta Austin, Mary J. Blige
Publishers: Chrysalis Music,

Mary J. Blige Music, .
Naked Under My Clctnes Music,
Universal Music Publisning Group

“Because of You™
Writer: Kelly Clarkson
Publisher: Smeliy Sargs

“Behind These -azel Zyes”
Writers: Kelly Clarkson, Lukasz "Dr. Luke"
Gotiwald, Max Martin {STIM)

Publishers: Kasz Money Pudbishing,
Smelly Songs, Zomka Enteprises Inc.

“Better Days’

Writer: John Rzeznik

Pubiishers: Comnz2r of Tlark and Kent Music,
EMI Music Publiching

“Boulevard of Broken Dreams’
Wiritaes: Billie Joe Armisong, “re Cool, Mike Dimt
Pubishers: Gree1 Daze Musc,
Wamar/Chappell Music. Inc.

“Bragthe (2AM)"
Write~: Anna Nalick
Pubicher: Arnibonna hMusic

"Call Me When Ycu're Sober”
Writer: Terry Balsamo
Pubticher: Sweet T €65 Music

“Creck On It”

Writes: Angela Beyince, Beyoncé,

Sean Garrett, Swizz Beatz

Pubtichers: Angesa Beyince Music,

Beyoacé Putlishing, Christopher Garret's
Pubtiching, EM! Mus.c Fublsning, Hitco South,
New "olumiia Pictures Mustks, Inc., Swizz Beatz

“Ccal”
Write: Gwen Stefani
Publisher: Harajuxu Laver Music

“Crazy”
Write: Dangsr Mouse

Pubticher: Chrysalis Music

ASCAP 2007

FOUNDERS AWARD
Melissa Etheridge

"Cirty Li‘t.e Secret”

Writers: Tyson Ritter, Nick Wheeler
Puntisaers: BMG Songs, Inc.,
Srmeells Like Phys Ed Music

"Co it To it"
Wiiter: John "Cheese” Williams
Puolisaer: Uncle Willmese Music

“Con’t Forget About Us”

Wiiters: Jonnta Austin, Jermaine Dupri
Pusishers: Chrysalis Music, EMI Music Publishing,
Naked Uncer My Clothes Music,

Shanizh Cymone Music

“Ever Th2 Same”
Wiiter- Rob Thomas
Puoishers: EfIE Music Publishing, U Rule Music

“Fge. Geod Inc.”
Whriter- Darger Mouse
Publisher: Carysalis Music

“Give It U to Me™

Wreiters: Keyshia Cole, Ron Fair,

Jigzag Seen Paul, Nigel A. Staff
Publishers: 150 Lafayette Music,

BNMG Songs. inc., EMI Music Publishing,
Fazcraft Music, She Wrote I,

Un versal Music Publishing Group

“Griltz”
Whiters: Beyonce, Jermaine Dupri, Sean Garrett,
Ali Jones, LRoc, Nelly, Kelly Rowland, T..,

Paul Wall, Michelle Williams

Pubishers: ¢ Kingpins Publishing, Air Control
Music Inc., Basajamba Music, Beyoncé Publishing,
BMG Songs Inc., Christopher Garrett's
Pubishing, D2 Pro Publishing, Domani and Ya
Maesty's Nusic, EMI Music Publishing, Hitco
Sourth, Jackie Frost Music, Kelendria Music

Pu> ishing, Fatlwall Publishing, Sam Swap

Pu> ishing, Sheniah Cymone Music Sony/ATV
Tunes LLC ~NMWilliams Publishing. Universal Music
Publishing Gtorp, Wamer'Chappell Music, Inc.

“"Hate Ma”

Writer: Justin Fursterfeld

Futlishers Paris On Paper Publishing,
Frimary Whase Music Publishing

"Hips Co't Lie”

Writers: Omzr Allanno. Luis Diaz,

Whclef Jean, Latavia Parker

Futlishers Huss Zwingh Publishing inc.,
Lanfranco Music, Quisqueya Music Pablishing,
Sory/AT\ Tunes LLC. Yahshay Publisking

“"Holidcy”

Wiicers: Billiz Joe Armrstrong, Tre Cool, Mike Dirnt
Futilishers Green Dzze Music,
WarmeriChappell Music, Inc.

“How To Save a Life”

Wiiters: Jee King, Iszac Slade
Futlishers: Aaron Edwards Publishing,
EM. Music Publishing

“| write Sins Not Tragedies”
Writers: Ryar Ross, Spencer Smith,
Breadon Jrie, 3rent Wilson
Fudishers: EMI Music Publishing,
Sweet Chin Music

“it's Gon Down’

Wricer: Nrtti

Fuclisners: =M! Music Publishing,
Regina's San Music, Slide That Music

"Latfy “affy”
Writers: Dennis "Mock B" Butler, Michael "Space
Ccwboy” Jenzun, Adrien “Stuntman” Parks,

VANGUARD AWARD

The All-American Rejects
Nick Wheeler, Tyson Ritter

“‘Lean Wt it, Rock wt :t”

Writers: Buck, Maurice "Parlze” Gleaton.
Bernard “Jizzal Man" Leverettz, Jr,

Gerald "Sidcte” Tiller, Jamall “Pimpn™ Wilinghan
Publishers: Buck 3485 Pubiishing EMI Music
Publishimg, —toney's Baby Bor Music, Jamall
Willingham Publishing, Parlae DFB Pubbshing,
Slide Tha? Music

“Like You'

Wiiters: keron “The Kid Sm® Mstor, Johnié Austin,
Ricky Bt Jermaine Dupri, Ralph Trasvant
Publishens: Chrysalis Music, EMI Music Publishing,
Naked Lirder My Clothes Music, Shanieh Cymone
Music. Side That Music, The Kid Slim, Universal
Music Puolishing Group

“Loney No More”
Wiriter: Rok: Thomas
Publishers: EMI Music Pubishing, U Rue Music

“Loosen Up My Butions”

Writer: Folow Da Don

Publishes: Showdy Pimp Music,

Universal Music Publishing Group

“Me & J”

Writer: Rvan Leslie
Publishes: Aspen Songs,
Next Se-=ciion Music

“Move Alcng”

Writers: “yscn Ritter, Nick Vi/heeler
Publishe=s: BMG Songs. Inc.,
Smells Lixe Phys Ed Music

Richard "K-RAB" Sims, Jr., Maurice Stasr. Todola Fako
Puslisners: 30318 Underground Musiz Publishing.
ARL Muse nc Artist Publishing Group, Black Eya
E Lrusic, BM3S Songs, Inc., Boston Irtarnational
Music Cc =Ml Muse: Publishing, Masrice Starr
Music. Perry #omes Muusic Publishinz,
Stoner Va1 Music
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pop MUSIC AWARDS

“Wake Me Up When Septamber £1ds”
Wiiters: Billie Joe Armstroag.

Tre Cool, Mike Disnt

Puolishers: Green Daae Music.

Warner/Chappell Mus<c, nc.

“Walk Away”

Writers: Kelly Clarksom,
Ckhantal Kreviazuk (SCCAN),
Raine Maida (SOCANy
Puolishers: Smelly Songs,
Sony/ATV Tunes LLC.

'~

EIlI MUSIC PUBLISHING

€ EMI Music Publishing. A membea w;ft EMI Group

7
A ‘We Belong Tocether”

\Writers: Johnta Austin
EAR Jermaine Dupri, Manuel Seal
Publishers: BMG Sangs, hc., Chrysalis Musiz, EMI
Music Publishing, Nekad Under My Clothes Music,
Shaniah Cymone Musc, = L A CK A D Music

"What's Left af H2”

WRITERS OF THE Y
Johnta Austin
Jermaine Dupri

PUBLISHER OF THE YEAR
£MI Music Publishing

"My Love”

Writers: Timkaland, Justin Timberaks
Publshers: Tennman Tunes,

Virginia Beach Music
Warner/Chappell Muzic, Inc.

"One Wish”

Writers: LaShawn Dzniels
Publshers: EMI Music Publishing
LaShawn: Danie:s Productions

"Ovar My Head (Cable Can)”
Writers: Joe King, Iszac Slade
Publshers: Aaran Edwards Pukbshing,
EMI Music Puotshing

“PromiscLous”

Writers: Timothy “Attitude” Clayticn,

Nelly Furtade (SOCAN), Timbaland
Publshers: EMI Music Publishir 3

Stix Fm Stonzd Publishing, Universal Music
Publsh ng Group, Virginia Beach Music,
Warmer! Chappeli Music, Inc.

“Pullin’ Me Back”

Wiriters: Chirgy, Jermaine Dupri, Lioc,
Briar A'exander Morgan, Jaco Pzstorius
Publishers: A Stolen People’s M.sic,

Air Conttro!l Music Inc  Basajamba Music,
BMG Songs Inc., Ch.ngy Music

EMI Music Publishing, Jaco Pastorius Inc.,
Shariah Cymcne Mus:c,

Universal Music Pubbishing Group

“Ridin”

Writers: Chamiliionaire, Krayzie Brne,
Juan “Play" Salinas, Oscar "Ski'lz’ Salinas
Publshars: Alma Music Corp., Thamillitary
Canp Music, EM| Music Publishitg, Play
For Play N Skillz Music, Skillz For skillz N
Play Music, Universal Music Putlisning
Group

“Right Here’

Writers: .ohm April, Aaron Lewis,

Michae Mushok, Jonathan Wysocki
Publshars: Greenfund, I'm Nokodr Music,
My Blue Car Music Company, Pimo Yug,
WamneriChagpelt Musiz, Inc.

"Run t!"”

Writer: Scot Storch
Publishers: Scott Storca Music,
TVT Music. Inc.

“Sexy Love”

Writers. Mikkel Erksen (PRS),
Tor Hermansen (PRS)

Publishars: EMI Music 2ublishing,
Sony/ATV Tunes LLC

“Sexyback”

Writers. Tirmbaland, Justin Timberiakz
Publishars: Tennman Tunes,

Virgiria Beash Music,
Warner/Cheppell Music, Inc.

"Shake it Off”

Writers: Johnta Austin, Jermaine Dupri
Publishars: Chrysalis Music,

EMI Music Publishing,

Naked Under My Clothas Music,
Shaniah Cymone Music

"Snap Yo Fingers'

Writer: Sean P

Publishars: How Ya Luv Dat Music,
Notting Da'e Songs Inc.

“So S ck”

Writers: Mi<kel Eriksen (PRS),

Tor Hermanszn (PRS)

Publishars: EM| Music Publishirg,
Sony/ATV Tines LLC

“So what”

Writer: Ciara

Publishars: Raoyalty Rightings,
Universal Music Publishing Group

“Soul Survivor”

Wiiter: Akon

Publishars: 3yefal Productions Inc.,
Famous Music Corp.

“Temperature”

Writers: Rohan “Snowcone” Fuler,
Adrian 'lzes’ Marshall, Sean Paul
Publishars: =Ml Music 2ublishirg,
Jencone Snowrcore Pubslishing,
STB Music Inc.

“There It Go (The Whistle Song)”
Writers: Tzrence “The Politician” Anderson,
Daren Joseph, Juelz Santana,

Carlisle Young

Publishers: Carlisie Young Music,
Universal Music Fublshing Group

“Too Little Too Late”

Writers: Josh Alerander,

Ruth-Ann2 Cunningham (IMRO), Billy
Steinberg

Publishers: Jerk Awake, Jetanon Music,
Shapiro Bernstein & So., Inc.

“U And Dat”

Writer: Kandi Bur-uss

Publishers: Air Contral Music Inc.,
EMI Music Publishing, Kandacy Music

“Unfaithful”

Writers: Mikkel Esiksen (PRS),
Tor Hermansen (PRS)

Publishers: EMI Music Publishing,
Sony/AT\ Tunes LLC

“Unpredictable”

Writer: Ludacris

Publishers: Ludacris Universal
Pubiishing, Universal Music
Publishing Group

“Unwrit-en”
Writer: Wayne Rcdrigues
Publisher WSRJ Music

Wiiters: Jess Cates, Emar uel Kinakou,

Nick Lachsy, Lindy Fabbirs

Publishers: Angelou Musk, kenator Music, -nc., My
Getaway Driver Mussc Rght Bark Music, Roditis
Music, inc., Universel Music Publishing Group

‘What Yau Know Atout That”
Writer: Gabriel Wonder £rillo
Publisher: K Milagro Music

‘Who Says Ycu Can't Ga Home”
Wiriters: Jon Bon Jou. Rickie Sambora

Publishers: Aggressive Musiz, Bon Jovi Publishing,
Sony/ATV Tunes LLC, Urwersal Music Publishing
Group

“Yo (Excuse Me Misx)”

Wiriters: Johnta Austn

Yidal Davis, Andre Harris

Publishers: Chrysalis Musc, Oirty Dre Music,

Lil Vidal Music, Naked Ur.der My Clothes lMusic,
Universal Music Pubiishimg Group

“You'll Think of “e”

Writers: Carrell Browr,

Ty Lacy, Cennis Matkesky

Publishers: Almo Music Corp., Baldy Baldy Vusic,
ENI Music Publishing, Otiginal Biss Music,

Ty Me A River Music

CONGRATULATIONS!

Marityn BErRGmaN | PReSIDENT & GHAIRMAN OF THE BoaRD

Justin Furgtenteld photo by Lauren Yoneper,
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R&B/HIP-HOP
Returning to Atlanta Sept.
5-7, Billboard’s R&B/Hip-
Hop Conference & Awards
features savvy speakers,
networking opportunities,
educational sessions and
exciting performances.
For more online, go to
billboardevents.com.

ABADHA; T

REGIONAL MEXICAN
Billboard’s Regional
Mexican Conference
returns to Los Angeles
Oct. 1-3. Now in its second
year, the event will focus
on the genre’s latest
radio, touring, digital and
publishing trends. See
billboardevents.com.
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WebcastWars

EDITORIALS | COMMENTARY _LETTERS

Internet Radio Must Pay Fair Rates For Music

BY JOHN SIMSON

The recent flurry of articles and online
chatter predicting the demise of Internet
radio due to a ruling by the Copyright Roy-
alty Board adjusting the rates paid to per-
forming artists and record labels from
webcasting during the next five years has
as its starting assumption that anyone
who wants to run a commercial Internet

radio service is entitled to pay less than
fair market value for the music on which

they build their businesses. This assump-
tion seems to be based on the egregious
belief that music can be ripped, streamed,
bartered, broadcast or shared electroni-
cally for little or nothing.

It’s not surprising that “old radio guys”
in the habit of playing recordings for noth-
ing (unlike virtually all other developed
countries) fight long and hard the idea
that they should have to pay performers
for the music they use. But this some-
thing-for-nothing mentality has got to
end. Every business pays for its inputs.
The major inputs for radio, whether In-
ternet or over-the-air, are the recordings
they play. This notion that webcasters are
doing artists a favor when they play their
music is not only wrong, it allows broad-
casters to live in this state of denial in
which they make handsome profits off
someone else’s labor and creativity. We
have long gotten past the notion that In-

ternet radio is promotional—this idea
was not only rejected by the original ar-
bitrators in the first webcasting decision
in 2002, but also by the current CRB’s
March ruling, finding that such claims
were unsupported by evidence.

No station plays an artist because it
“likes” the artist. Commercial webcast-
ers and broadcasters play an artist because
they think that artist will help them draw
an audience that will help them sell ad-
vertising—the more listeners the more

iy

as --Otto Pnd Ever.
avs forits inputs.

—JOHN SIMSON

they can earn. While noncommercial we-
bcasters may not have the same type of
“profit motive,” great musicis still the at-
traction, and they are hoping to benefit
from the artists’ labor, whether it’s in-
creased exposure of their brand, increased
underwriting or greater listener support.

During the past five years we've seen
a dramatic increase in the audience for
Internet radio, and we’ve also seen a dra-
matic decrease in the sale of CDs. If
webcasting were as promotional as al-
leged, we would have seena jumpin CD
sales, not a marked decline. And it is not
just the major labels. CD sales are way
down for independent labels like Alliga-

tor Records, Blind Pig Records and many
others. Moreover, regardless of whether
it’s promotional, surely the performers
and labels that create the music deserve
to be fairly compensated.

Thefact is Internet radio willsurvive and
become a better place to hear music. Cre-
ating music is a business, and one where
artists and labels need to be paid when
someone is using their work. I've heard
from some services that don’t want to air
commercials, “How can we afford this
rate?” Music without commercial interrup-
tion is, in fact, a luxury that has its own
costs. If a service wants to provide com-
mercial-free music, that’s great for the lis-
tener, but that service must find some other
way to pay its bills, including the cost of
fairly compensating the artists and labels
that create the music—or seek concessions
from rights owners and performers due to
the unique nature of the service.

As the music industry continues its dra-
matic change from CD-only sales to mul-
tiple distribution platforms like cell
phones, MP3 players and more, we will
need to ensure that consumers are prop-
erly served and the creators of music are
fairly compensated. This decision by the
CRB recognizes the fair value of the artists,
consistent with the market and balanced
with the needs of the webcasters, and was
arrived at through comprehensive, in-
depth proceedings that considered all ar-
guments from all interested parties. «--
John Simson is executive director of
SoundExchange.

WRITE US. Share your feedback with Billboard readers around the world.
Send correspondence to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All
submissions published shall become the sole property of Billboard, which shall own
the copyright in whole or part, for publication.

Must-See

When Ahmet Ertegun died this past
December, it marked the passing of an
industry giant—one of a small handful
of individuals whose
history is the history of
modern music itself.
This is made clear in
the upcoming PBS
documentary “At-
lantic Records: The
House That Ahmet
Built.” [t was our good
fortune that filming
wrapped shortly before
Ahmet’s fateful fall at
a Rolling Stones con-

6 BILLBOARD APRIL 28, 2007

cert. And it was my good fortune to see
an early screening.

The documentary traces Ahmet’s
life—and the rise of At-
lantic from fledgling
R&B label to rock’'n’roll
powerhouse— via talks
between Ahmet and his
artists. To call the
footage an embarrass-
ment of riches is to sell
it short. You'll be
touched to see Ahmet
and Ray Charles de-
scribe the creation of
“Mess Around.” You'll

BILL WERDE |

Deputy Editor
Billboard

laugh at Mick Jagger chiding Ahmet’s
request for Jimmy Page to name his band
the New Yardbirds. And you’ll get
chills—really—watching footage of
young Otis, Aretha, et al.

In a day of declining sales and pro-
tracted legal disputes, it was nothing
short of inspiring to see a time when
music royalty rose to power, and
Ahmet—sometimes king, sometimes
jester, and thrilled to remember it all—
held court. Set your DVR now and thank
me later. e
“Atlantic Records: The House That Ahmnet
Built” premieres at 9 p.m. May 2on PBS.
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>>>TICKET-
MASTER SUES
STUBHUB

Ticketmaster has
filed a suit in Los
Angeles Superior
Court against
Stubhub and its
parent eBay, citing
intentional inter-
ference with
contractual rights
and other charges.
The suit centers
around, but is not
limited to, the
Lynyrd Skynyrd/
Hank Williams Jr.
Rowdy Frynds tour.
Stubhub has been
offering “official
premium tickets” to
the tour, which
Ticketmaster claims
violates its
exclusivity contracts
with venues.

>>>CLEAR
CHANNEL
AGREES TO
BUYOUT BID
Clear Channel
Communications’
board has agreed to
an increased offer
of $39 per share
(total value $19.35
billion) from a
private equity
group trying to buy
the company, after
weeks of opposition
to an earlier $37.60-
per-share deal. The
increased bid, from
buyout firms
Thomas H. Lee and
Bain Capital, comes
one day before
shareholders were
originally scheduled
to vote on the
original deal, which
many predicted
would fail to get the
votes needed to pass.

>>>EMI MUSIC
REVENUE
SHRINKS 15%
Against a backdrop
of “very
challenging” market
trends, EMI Group is
forecasting a 15%
contraction in
revenue from its
recorded-music
division. Despite
the harsh revenue
forecast for EMI
Music, the group
says constant
currency sales for
its record division in
the year to March 31
were in line with
guidance published
in February.
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S’more Than A Feeling

Brad Paisley Inks A Sweet Deal With Hershey’s

Chocolate. Marshmallows. Graham crackers. Brad
Paisley. In what may be the sweetest deal of the coun-
try artist’s eight-year career, Paisley has partnered with
Hershey’s for a national media and retail campaign
that highlights theartist's new album, “Sth Gear” (dve
June 19 from Arista Nashville), the classic Hershey s
milk chocolate bar and essential summer/campfire
food s'mores.

The multimillien-dollar campaign launches in mid-
May with TV spots featuring Paisley. At the same timz,
Paisley’s image will begin appearing on 100 million-
plus Hershey’s product bags and candy wrappers. Boh
will reference Paisley’s Bonfires & Amplifiers 2007
tour, which kicks off April 26 at the UTC McKenze
Arena in Chattanooga, Tenn. The trek is sponsored by
Hershey’s (billboard.biz, jan. 19).

The deal is indicative of companies’
new eagerness to partner with coun-
try artists to reach a mass audience.
Other recent examples include
Brooks & Dunn with Toyota and Pat
Green with Dodge.

Kathy Armistead, VP of artist and brand allianceal
the William Morris Agency in Nashville, brought Pais-
ley and Hershey’s together. Country music fans “zre
incredibly loyal to their favorite artists and brands,”
she says. “And [because] country music is so diverse
in flavor, brands can reach almost any targeted con-
sumer group by partnering with [country} artists.”

While the Paisley/Hershey’s partnership runs
through the end of the year, its major push is during
s’more season: Nlemorial Day through Labor Day.

“Brad’s live show and music are about fun and en-
ergy,” Sony BMG Nashville chairman Joe Galante says.
“Hershey’s and the s'mores campaign are about hav-
ing fun and famlies. it's the perfect fit.”

Paisley’s manager Bill Simmons, of Fitzgerald Hart-
ley Management. goes one step further. “We were look-
ing for a partnership that could expose Brad and his
music to a wider audience,” he says.

Hershey’s, meanwhile, desired an artist whose val-
ues were in sync with its own. An artist who appreci-
ates the roots of country music, yet remains
contemporary were top of the company’s want list,
says Ernie Savo, director of marketing excellence at
Hershey’s. “Alse, we looked at someone who was on
their way up, nat on their way out,” he adds.

In this issue. the lead single from “Sth Gear”

BRAD
PAISLEY

RUGUST 16, 2w
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CENTER, DALLAS

8:00 PM

retail plans for summer 2007. “To ensure
maximum promotion levels in the stores,
timing—on both sides—was key,” she
says. Throughout, it became apparent that
Arista Nashviile would need to adjust its
release schedules for the album and the
lead single to maximize the potential of
the campaign.

‘For this deal to work, the artist and label
needed to understand the goals and needs
of Hershey’s and their retailers—they
needed to think beyond tour sponsorship,
Armistead says. “Brad completely got that
and [wanted to] help Hershey's develop
their campaign.

This includes launchinga separate pro-
motion for each of the company’s major
retail customers. Instead of a primary
brand sweepstakes and promotion in
which all retail accounts participate, Her-
shey’s is supplying each retailer with a dif-
ferent campaign featuring Paisley.
Armistead points to Walgreens, Target,

Wal-Mart and others, each of which has
different prizes, contests and incentives
to encourage sales of Hershey’s products

BRAD PAISLEY’S image will begin appearing onover 100
million Hershey’s product bags and candy wrappars in mid-May.

“Ticks”—ascends Billboard’s Hot Country Songs
chart, climbing two positions to No. 11. On the
album, Paisley will venture “into places he hasn’t
gone subjectwise and lyrically” says Jim Catino, sen-
ior director of A&R for Sony BMG Nashville. “Ticks,”
for example, appeals to a younger audience, says
Catino, who notes that Paisley wrote or co-wrote most
of the album’s songs. Paisley is currently in record-
ing-studio lockdown—mixing and overdubbing the
collection of songs that will become “Sth Gear”—
and was unavailable for comment.

Discussions between Paisley and Hershey’s began
abouta year ago. “We talked many times before lawyers
were brought in,” Simmons says. “I like to feel good
about something before it goes to contract.

During Armistead’s initial meetings with Arista
Nashville, topics included the new album’s release
date, the timing of the single and tour plans. On the
Hershey's side, Armistead listened to the company’s

www.americanradiohistorv.com

and Paisley’s CD.

Inanearly unprecedented linkup, Pais-
ley will also participate in campaigns for
retail accounts that don’t sell music, including con-
venience stores and supermarkets. Such accounts
don’t airectly affect album sales, Armistead notes, but
they do provide “huge and unique exposure for Brad”
while giving Hershey’s a cool campaign for some of
its accounts.

Additionally, a “S’more Access to Brad Paisley” pro-
motion (launching in May at hersheys.com/paisley)
gives five fans the chance to be temporary members
of Paisley’s road crew. Hundreds of other prizes—in-
cluding autographed guitars and exclusive music
downloads—will also be awarded. Within the S’'more
Access platform is exclusive audio and video content.
Ultimately, Savo says, it's about enhancing the con-
sumer experience, “Brad Paisley and s'mores are help-
ing us do just that.” .

b- - MOBILE: For 24/7 news and analysis on your cell
12 phone or mobile device, go to: mobile.billboard.biz.
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>>>AAIM
ENDORSES NET
NEUTRALITY

The American Assn. of
independent Music has
leant its voice to the
Future of Music
Coalition’s Rock the Net
campaign in favor of
net neutrality. A host of
indie labels and artists,
including Bloodshot,
Merge, Ted Leo and El-
P, have aiready aligned
with the cause. The
AAIM counts more than
200 members,
including Epitaph, Sub
Pop and Concord.

>>>SPRINT
SECOND LIFE
Wireless operator
Sprint Nextel is opening
a virtual concert venue
in Second Life
exclusively for Latin
music fans. Called the
Sprint Center, the space
will be used to stream
prerecorded
performances from the
Sprint-sponsored
Telemundo reality TV
series “Concierto
Clandestino.”
Performances will come
from such artists as
Paulina Rubio, Obie
Bermudez, Tego
Calderon, Fonseca and
Belinda. The company
will also host meet-and-
greet sessions (in
avatar form) with Latin
artistsin the near
future.

>>>AMAZON
LAUNCHES INDIE
CAMPAIGN

Online retailer Amazon
has launched a massive
indie-music promotion
in which approximately
150 titles will be sold
for $9.99 for a limited
time. As part of the “Go
Indie” promo, Amazon
has launched a minisite
that links from its indie-
music section. More
than 30 labels are
participating in the sale
and are featured on the
Go Indie site, including
Epitaph’s Anti- imprint,
Astralwerks, Barsuk,
Beggars Group, Domino
Records, Koch Records,
Rykodisc and Sub Pop.
Not all releases
showcased on the
microsite are
discounted,
however, as the
section
highlights
approximately
700 titles.

IETNEL S [e BY SUSAN BUTLER

Famous Price Could
Hit Half A Billion

Will Viacom Also Sell Paramount’s Songs?

With phase two of Viacom’s
sale of Famous Music, the pub-
lishing division of Paramount
Pictures, now under way, word
in the publishing industry is
that one of the most contested
aspects of the sale—Viacom
not selling Paramount’s film
songs—may now be a nego-
tiable deal point. While some
bidders reportedly valued the
catalog in the $300 million
range, including Paramount
songs in the sale could drive
bids for the publisher far be-
yond the $400 million mark,
perhaps even to half a billion
dollars. But publishing experts
say it will only be worth this
much to a few bidders because
Famous is anything but a typ-
ical publishing catalog.
Paramount’s songs are one
of the most lucrative segments
for Famous. The studio’s film
scores and theme songs during
the last few years accounted for
around 30% of Famous’ net
publisher’s share (or NPS, the
amount of money retained by
the publisher after paying song-
writer and other third-party
royalties), according to infor-
mation obtained by Biliboard.
At first, Viacom indicated to bid-
ders that the studio’s catalog
would “revert” to Paramount at
or before the time of the sale
but the buyer could continue
administering the catalog for
the next 10 years for the same
percentage of revenue that
Paramount currently shares
with Famous. Then the buyer
would receive only a typical ad-

ministration fee, which would
be far less the current percent-
age of revenue. Exact figures
were not available.

Now, a source says, Viacom
may be rethinking that point
after the bidders’ strong, nega-
tive reactions to the reversion
requirement. This could signif-
icantly drive up the selling price.
The Paramount film songs
“Moon River” (“Breakfast at
Tiffany’s”), “Axel F” (“Beverly
Hills Cop”), “Silver Bells” {the
Christmas classic from “The
Lemon Drop Kid”) and the
“Mission Impossible Theme”
have together contributed more
than $4.6 million to Famous’
NPS inthelastthree years, and
Paramount songs make up
more than 35% of the pub-
lisher’s top 200 earners, accord-
ing to the information obtained.

But administering a catalog
filled with film cuesis notajob
for just anyone. Registering

every cue and tracking revenue
worldwide is extremely labor-
intensive and often conplex,
requiring the right infrastruc-
ture. “The most logical buyer
is an existing player—a trade
buyer,” says David Hockman,
former Sony/ATV Music Pub-
lishing chairman/CEO.
Although second-round bid-
ders haven't been confirmed,
this reasoning points to Warner/
Chappell Musicand Sony/ATV,
now helmed by chairman/CEO
Marty Bandier. The other two
majors are also candidates,
though EMI Group may be fo-
cusing more on using its pub-
lishing assets to secure financing
for the group, as announced
April 18, rather than spending
so much on an acquisition.
Still, private equity linked

oon River, written by
JOHNNY MERCER, left, and
HENRY MANCINI, is one of
Paramount’s most lucrative
film songs.

with former record execs like
Charles Koppelman and
Strauss Zelnick will likely stay
in the running. “There seems
to be such an enormous ap-
petite in the private equity
world for publishing assets at
the moment, that the buyer
may not turn out to be an exist-
ing [publisher],” says Hock-
man, who did not participate in
any bid for Famous.

Famous’ production music
unit, Extreme Music, is a type
of catalog that few publishers

lawyer John Branca.

STAND BY MARTY

Did John Branca’s Sony/
ATV Connection Ensure
Leiber & Stoller Deal?

The Leiber & Stoller catalog landing at Sony/
ATV Music Publishing just as Marty Bandier
took the company’s reins is likely more than
a coincidence. Sony/ATV, which acquired all
rights in the catalog this month, was the
highest bidder, with an estimated price tag
between $40 million-$50 million, a publish-
ing source says. But even though Bandier
says he feels like it was a gift from heaven
for the music of such prolific writers to arrive
when he started his new role as chairman/
CEO, that gift may have come in part from

Sony Music Publishing became Sony/ATV
after Branca, who then represented Michael
Jackson and his ATV Music Publishing, bro-
kered the deal to form the joint venture in 1995.
Bandier and Branca, two of the most influen-

]

tial players in their respective fields, are good

friends who do business together whenever

press time.

Machete artist EL
POTRO DE
SINALOA will now
move to Machete
Regional.
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possible. So, some publishing executives con-
clude, Bandier was the incentive for
Branca to bring the catalog to Sony.

Now the publisher will have to find
new ways to generate earnings from
classic American songs that have been
around for nearly half a century. They
include “Stand by Me,” “Jailhouse
Rock” and “Is That All There Is?”

Bandier says he recently spent a
couple of hours one evening listening
to the songs, imagining current artists
who could cover them. The Sony/ATV team,
he adds, is charged up about placing the
songs into today’s world of music. Some em-
ployees with Leiber & Stoller’s publishing
company are expected to continue working
with the catalog.

Leiber & Stoller, who will still receive
their writers’ share of royalties from the
songs, were not available to comment at

-SB

own. The prerecorded music
later licensed for film, TV and
commercial uses has con-
tributed more than 25% to Fa-
mous’ annual NPS, according
to the information obtained.
Contemporary music is the
third-highest contributor to
NPS, with substantial earnings
from songwriter/producer
Linda Perry’s hits “Beautiful,’
performed by Christina Aguil-
era, and “Get the Party Started”
performed by Pink; Jet's “Are
You Gonna Be My Girl”; and
Akon’s “Soul Survivors,” per-
formed with Young Jeezy.
Next in earnings is Famous
catalog music, including
Marc Cohn’s “Walking in
Memphis” and
Survivor’s “Eye
of the Tiger,”
both among the
top 15 earners in
the last few years.
Additionally, Fa-
mous pulls in
earnings from
administering the
catalogs of CBS
TV and MTV Networks.
During this second phase,
several of the highest bidders
from the first round now have
access to more detailed finan-
cial and catalog information so
they can make firm offers.
Sources say this process should
move quickly, perhaps over a
few weeks. ace

MICHAEL OCHS ARCHIVES/GETTY IMAGES: EL POTRO DE SINALOA: IMPRESSIONS DESIGN
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From Reggaeton To Regional Mexican

Machete’'s New
Imprint Targets
Another Youth
Demographic

An unlikely suitor is reaching
out to the young regional Mex-
ican consumer. Machete Music,
the 2-year-old Latin urban music
label owned by Universal, is de-

buting Machete Regional. Like
its urban counterpart, which fo-
cuses on youth-driven music,
the new imprint will target a
young demographic—but one
that consumes regional Mexi-
can music, the largest-selling
Latin subgenre in the country.

The label's specific target is in
sync with Universal's overall ap-
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proach, says Jesus Lopez, chair-
man of Universal Music Latin
America/Iberian Peninsula.
“The solution to the music
industry crisis lies in finding
and developing new talent,”
Lopez says. “In the United
States, the power of Mexican
music is very big, and we feel
Machete has a growth oppor-

tunity in this sector.”
Machete Regional’s launch
would not affect the regional
Mexican operations of other
Universal Latin labels, notably
Universal Music Latino, whose
roster includes Diana Reyes
and the late Valentin Elizalde.
‘What makes Machete a dif-
ferent label is we believe in
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MySpace Generation

CMT Awards Mine User-
Generated Sites For
Country Youth Appeal

“This is for my MySpace people and everybody
who voted.”

With those words, CMT Music Awards break-
through artist of the year Taylor Swift may have
helped usher in a new era in country music.
While a growing number of country artists have
MySpace pages and even more have signifi-
cantly boosted their online presence inrecent
years, Swift’s comments after receiving her first
major award at the tender age of 17 may be a
sign of things to come.

CMT’s 2007 Music Awards, the only fan-voted
country awards show, were held April 16 at Bel-
mont University’s Curb Event Center in Nashville.
More than 1.8 million votes were cast leading up
to the live telecast, according to CMT.

“I try to spend at least a half an hour a day
on MySpace trying to track down the people
who are helping me out and saying ‘thank you’
personally,” Swift said backstage after her
win. “I'majunior in high school, thisis how we
campaign. | basically told anyone | could about
the award.”

CMT.com VP of digital media/GM Martin
Clayton says artists with youth appeal such as
Carrie Underwood, Kellie Pickler and Swift ben-
efit from having fans that have grown up with
computers. “That’s what they do, that’s where
they go, that’s where they are,” he says.

Swift’s Big Machine Records labelmate Jack
Ingram, who has recently found national success
after years of dominating the Texas country
scene, also scored a CMT “buckle,” as the award
is known, in the Wide Open Country category.
In an audio message on his Web site, Ingram
asked his fans to go to CMT.com and vote. “I
appreciate you getting me in the thing in the
first place, now let’s go make some noise,” In-
gram told his fans.

“It never has felt comfortable, but shame-
less self-promotion is part of being in this busi-
ness,” Ingram told reporters after the show.

“Both of them really wanted it and took a fo-
cused approach to getting out the vote,” Big
Machine director of national promotion and new
media John Zarling says of Swift and Ingram.

Rising country duo Sugarland posted a series
of vote solicitations on YouTube. The light-
hearted videos have Sugarland’s Jennifer Net-

tles and Kristian Bush visiting the CMT Web site
and handicapping their chances in the various
categories for which they were nominated.
While the videos weren't originally slated for
YouTube, “they were so different and funny and
self-deprecating” that it made sense to place
them on the site, says Ben Kline, Universal Music
Group Nashville executive VP of sales, market-
ing and new media. “It’s one of those times
where the artists make us look like geniuses.”

Underwood, the 2005 winner of “American
Idol,” was the night’s big winner, taking home
video of the year and female honors for “Be-
fore He Cheats.” Roman White, who directed

the video, was named director of the year. In
winning video of the year, Underwood bested
superstars Kenny Chesney, Toby Keith and Ras-
cal Flatts. Slightly less than a million votes were
castduring the show at CMT.com as well as via
mobile phone to determine the winner.

“| started out on a fan-based show, and you
guys have continued to support me throughout
everything,” Underwood said in thanking fans.

Fans were also able to choose which of three
Rascal Flatts songs they would like to see the
band open the show with. “Life Is a Highway,”
from the “Cars” soundtrack, won out.

The show’s other winners also have a younger-
leaning audience. Rascal Flatts took group hon-
ors for “What Hurts the Most” and Chesney was
the top male with “You Save Me.” ooe

music for the youth, and we
take every tact to get to the
youth,” says Machete Music
president Gustavo Lopez, who
will also run Machete Regional.

Although Lopez is based in
Miamni, Machete Regional’s of-
fices will be in Burbank, Calif.,
with Nelson Mendoza acting
as director.

Lopez, who launched Ma-
chete, has focused mainly on
reggaeton, hip-hop and urban
regional acts including Wisin
& Yandel and Don Omar. While

Machete Regional would ap-
pear to be diametrically oppo-
site to that, “I see them as the
same consumer,” Lopez says.
“The ones who buy edgy cor-
rido music are the same con-
sumers who on the West Coast
are buying reggaetén.”

Indeed, in cities like Los An-
geles, youth-driven Mexican
stations like KBUE (La Buena)
share a high percentage of lis-
tenership with rhythmic top 40
stations KPWR (Power 106).

Last month, Machete released

two albums by El Potro de
Sinaloa, who will now move to
Machete Regional. Among other
groups, the label is also in con-
versations with Los Nuevos Re-
beldes, whose corrido “Masacre
en e] Cajoncito” is a finalist for
a Billboard Latin Music Award.
Although Machete is look-
ing to sign acts directly, it is
also open to licensing or joint
venture deals.“We want to put
out the word that we are out
there, actively looking for tal-
ent,” Mendoza says. oo

BEYONCE'’S ‘Get Me Bodied’ video, included on her
‘B’Day Anthology Video Album

: (' BY BRIAN GARRITY

oo LY

RIPPING

CLIPS

New Music Blogs Traffic In MP4 Videos

By now the practice has be-
come old hat: a hotly antici-
pated album gets distributed
and devoured by MP3 blog-
gers before it ever hits
stores. But when Columbia
Records released Beyoncé’s
“B’Day Anthology Video
Album” on April 3, it marked
a rare instance of a similar
phenomenon happening
with a music DVD.

A new breed of music blog-
gers, focused as much on
downloadable music videos
as on audio files, had gotten
ahold of clips ripped from an
advance of the “album” and
were posting them in the
iPod Video-friendly MPEG-
4, or MP4, format.

The trend appears to be
a new looming headache
for the recording industry
as it continues to attempt
to convert music videos
into a revenue stream,
whether it’s through sales
of videos via iTunes or
through new ad-supported
models from YouTube.

Among the sites posting
clips were the blogs New
Music Now, Ali's Blog and
Music for All, which were
offering the videos via file-
transfer sites like rapid-
share.com, evilshare.com
and megaupload.com.

Reps from all three blogs
could not be reached for
comment. Columbia execs
also did not return calls.

MP4 blogs, while still very
much in the minority, may
represent the next chapter in
music blogging—one where
bloggers and readers view
video as collectible as MP3s.

“It’s becoming a much
more standard practice to
throw in alink to [download]
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a video file,” says Mark
Ghuneim, CEO of Wiredset
a New York-based digital
marketing consulting firm.
“It’s a byproduct of today’s
culture. People feel much
better having ownership
thoughts and having the
ability to watch videos on a
‘my terms, my way’ basis.”

Call itan outgrowth of the
rising distribution of video-
enabled iPods. One such blog,
offering downloads of videos
from Christina Aguilera,
Madonna and Natasha Bed-
ingfield, even calls itself iPod
Videos and More. Another,
iPod Videos and MP3s, has
Avril Lavigne’s “Girlfriend”
video; Fire Videos First—For
All Your iPod Videos! has new
clips from Ne-Yo and My
Chemical Romance.

Just where M P4 bloggers
get their content is unclear.
While labels often service
music to popular MP3 blogs,
much of the content on the
MP4 blogs at this point ap-
pears to be rips from MTV,
BET and other third parties.

“This is a distinct seg-
ment of the blogsphere,”
Ghuneim says. “They are
more focused on attention
and traffic than the usual
suspects of bloggers who
have started to play well with
media practices.”

Unlike most popular MP3
blogs, which tend to skew to-
ward indie rock and hip-hop,
MP4 blogs are decidedly
pop-oriented.

Editor of music news
blog Coolfer.com Glenn
Peoples says, “These sites
show music blogging is
going more mainstream in
taste. It's not just for indie-
rock fans.” .o
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>>>JUDGES
REJECT
WEBCASTERS
The Copyright Royalty
Board judges have
delivered a setback to
webcasters by denying
all motions to
reconsider last month’s
ruling to hike royalties
they're required to pay
for sound-recerding
performances. But the
judges did allcw
webcasters the option
to calculate fees for
2006-07 as they have
previously, by average
listeners per hour, as
opposed tc tha new
system where royalties
are paid each time a
recording is streamed
to an online listener.

>>>MUSIC KIOSKS
HIT THE GYM
Mediaport
Entertainment and
Power Music, a provider
of made-for-workouts
soundtracks and
playlists, will begin
placing its digital music
kiosks in fitness centers
nationwide. The first
ones will appear in
Utah-area gyms
beginning this May and
expand to other states
throughout the year.
Mediaport will sell each
song for 99 cents and
30-minute workout
mixes for $8.

>>>RUBIO PREPS
U.S. TREK

Pop star Paulina Rubio
will kick off the first leg
of her most extensive
stateside trek to date
May 17 in Houston. The
Amor, Luz y Sonido
(Love, Light and Sound)
tour incluces 27 shows
over seven weeks and
will hit mostly theater
and casino dates before
wrapping July 8 at the
El Paso (Texas)
Coliseum. More dates
are expected to be
announced. Rubio will
return to the United
States in September
after touring
internationally,

Compiled by Thris M.
Walsh. Reporting by
Ayala Ben-Yehuda, Lars
Brandle, Antcny Bruno,
Susan Butler, Todd
Martens, Ken Tucker
and Ray Waddell.

For 24/7 news and
b- analysis ¢n your
.DIZ mobile device, go to:
mobile.billboard.biz.
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Rapper-Cussions? .

Hip-Hop Responds To The Post-Imus Lyric Uproar

Hip-hop lyrics are in the cross-
fire again. What started with
Don Imus’ on-air invective
against the Rutgers University
women’s basketball team has
gradually shifted into a con-
versation about rap lyrics,
and whether they
should be held to the
same broadcast stan-
dardsas, well, Imus.

The dialogue has
prompted at least a
couple of radio stations
to act. At New York’s Clear
Channel-owned WWPR (Power
105.1), PD Helen Little declared
April 18 during “The Ed Lover
Show” that she no longer plans
to play any songs that promote
degrading images. Elsewhere,
African-American-owned radio
company Roberts Broadcast-
ing, which owns WRJH (Hot
97.7) Jackson, Miss., has also
announced thatit’s banning de-
grading lyrics.

It’s not just about the
music, and it’s not just about
the situation with Imus,” Lit-
tle says. “Itis about our listen-
ers.” Inresponse, WQHT (Hot
97) New York, which declined
to comment, has changed its
promotional slogan from “the
official No. 1 station for hip-
hop and R&B” to “where hip-
hop lives,” apparently

pledging allegiance to hip-
hop’s status quo. Other urban
stations contacted by Billboard
aren’t talking.
In a cutthroat business cli-
mate, no station is likely to
pull popular music off the
air. “There will always
be someone else
willing and ready
to provide the con-
sumer with this
type of music, as
long as it’s in de-
mand,” Cumulus Media
VP of urban programming
Ken Johnson says. “If a black-
owned broadcast company
makes the decision to take
the stand, that’s fine. But
what happens when the com-
pany across the street that is
not black-owned continues
to play it and your station
loses ratings, then revenue,
then goes out of business?”
This latest lyrics contro-
versy comes at a time when
hip-hop is not the mainstream
juggernaut it once was. In
2006, according to Nielsen
SoundScan, rap’s 59.5 million
album sales represented a
20.7% slip from the 75 million
units the genre moved in 2005.
In first-quarter 2007, rap saw
the largest decline of any
genre. Sales fell 33.6% to 10.9

million scans from the 16.5
million units the genre tallied
in first-quarter 2006.
Certainly, media has latched
on to the issue.
B Syndicated colummist Michelle
Malkin created a buzzonline with
her April 11 column. Earlier in the
week, Malkin had appeared on
Fox News’ “The O’Reilly Factor,”
denigrating Imus and Washing-
ton, D.C., politics for enabling
hinw. But she didn’t stop with
Imus. “Is the [Rev. Al] Sharpton

® O
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hatred on the radio.”
B Oprah Winfrey
hosted a two-part
episode discussing
rap lyrics. In the first segment,
a panel consisting of former
Essence editor-in-chief Diane
Weathers, singer India.Arie,
New York’s Daily News colum-
nist Stanley Crouch, Kansas City
Star columnist Jason Whitlock,
psychologist Robin Smith and
author Asha Bandele discussed
how misogynistic and violent

trovers

come at a time when hij

\1‘ 1
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and [the Rev. jesse] Jackson Cir-
cus truly committed to cleaning
up cultural pollution that de-
means women and perpetuates
racial epithets?” Malkin wrote in
the column, “Have you seen the
Billboard Hot Rap Tracks chart
this week?” She wenton to single
outlyrics she deemed offensive in
each of the top five charting songs,
eventually concluding that “one
dumb radio/television shock
jock’sinsultisa dropin the ocean
of barbaric filth and anti-female

inat o

lyrics in hip-hop affect the
African-American community.
Weathers charged that, for their
lyrics, rappers like Snoop Dogg
should “lose their contracts” like
Imus lost his. In the follow-up,
Warner Music Group VP Kevin
Liles, rapper Common and Hip-
Hop Summit Action Network
leaders Dr. Benjamin Chavis
and Russell Simmons essen-
tially defended hip-hop to Win-
frey’s audience and a group of
Spellman University students

LA LYUEN BY TODD MARTENS

INDIES ON SALE

Fontana Launches Midline Catalog Pricing Campaign

Fontana, the indie arm of Uni-
versal Music Group Distribu-
tion (UMGD), is launching a
branded marketing initiative
with a number of its third-party
labels in the hopes of spurring
catalog sales. The midline
campaign, dubbed Indie Mu-
sic, Killer Price, will offer retail-
ers a 25%-30% discount on a
select number of catalog titles,
each affixed with a sticker
highlighting the program.
Additionally, during four
select promotional periods
throughout the year, Fontana
will heavily discount the ti-
tles in exchange for retail po-
sitioning for a period of four
weeks or greater, similar to
Universal’s JumpStart pro-

10 | BILLBOARD

motion. Fontana senior VP of

sales and marketing Ken Gul-
lic says 17 retail accounts
have thus far pledged to sup-
port the campaign, including
indie chain Newbury Comics;
Louisville, Ky.-based Ear-X-
Tacy; Waterloo Records in
Austin; and Best Buy.

“The member labels come
to us and ask if they can launch
their own midlines,” Gullic says.
“We happily indulge that, but
we’re trying to give them more
leverage by making them part
of something bigger.”

Among the initial 27 titles
arereleases from Vagrant’s Get
Up Kids, Trustkill’s Hopesfall
and AntAcidAudio’s Nomeans-
no. A number of Fontana-
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distributed catalogtitles from
UMG labels will also be repre-
sented, including Insane Clown
Posse and Bloodhound Gang.

Retailers confirm their
everyday cost for the titles
will be $7.35. During the spec-
ified promotional periods, the
Indie Music, Killer Price titles
could dip as low as $4.75.
Gullic says Fontana is look-
ing for albums that generally
move between 500 and
2,000 units per month and
hopes to introduce newer
and developing acts into the
series as it grows.

Vagrant Records GM Dan
Gill says the label has heard
from fans that CDs should sell
for around $10, and is opti-

GET UP KIDS

mistic the discount will bump
sales for the Get Up Kids’
“Something to Write Home
About.” But he adds it may
take a while before Fontana’s
Indie Music, Killer Price brand
resonates with consumers.
“It’s a start,” he says.
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teleconferenced from Atlanta.
B At his National Action Net-
work’s annual convention, the
Rev. Al Sharpton pulled out on
presenting Def Jam chairman
Antonio “L.A.” Reid with the
James Brown Memorial Cultural
Impact Award. Vowing to goafter
hip-hop lyrics by targeting their
record companies, Sharpton told
the New York Post that he didn’t
want to “send mixed signals.”
Meanwhile, on April 18,
hip-hop heavyweights held a
closed-door meeting to dis-
cuss the genre’s lyrics. The
group included Simmons,
Chavis, Reid, Liles, Warner
Music Group chairman/CEO
of U.S. Recorded Music Lyor
Cohen, RIAA chairman/CEO
Mitch Bainwol, Atlantic
Records co-chairman Craig
Kallman, Atlantic Racords
president Julie Greenwald
and Motown Records presi-
dent/Universal Music Group
executive VP Sylvia Rhone. A
press conference was also
scheduled, which the group
later postponed indefinitely,
explaining that discussions
were still under way.
Reactions from the artist

prah,” are COMMON,
. BENJAMIN CHAVIS
and RUSSELL SIMMONS.

community seemed generally
skeptical. In one high-profile
response, Snoop Dogg took to
MTYV to ridicule the notion
that he should somehow be
likened to Imus.

“Hip-hop is being used a
scapegoat,” T.I. says. “Every
time something happens in
our community, hip-hop is
seen as the root of the prob-
lem. But hip-hop’s just a re-
flection of what's going on in
the inner city.”

“| feel like Oprah’s panel was
really biased,” Remy Ma says.
“It was crazy that the whole
topic was based on females and
hip-hop, but they didn’t have a
female rapper or an executive
to represent us in the hip-hop
community. But they never do.
People tend to forgetit's enter-
tainment and no different than
someone going to a movie the-
ater for two-and-a-half hours
watching rape, domestic and
gun violence, and girls being
called bitches and ho’s. If you
don'tlike it, change the station
or don’t buy the CD.” voe

Additional reporting by Mariel
Concepcion and Dana Hall.

“The titles will make the
brand, and | applaud them
for doing this. We have to
try new things. With
iTunes, the front-line price
is $9.99 every day, and we
have to compete with that
in the physical world.”

While some indies may pre-
fer to run their own midline
campaigns without Fontana’s
branding efforts, UMGD pres-
ident Jim Urie points to the
major’s successful 20th Cen-
tury Masters catalog series,
which repackaged hits from
Universal artists. He notes that
the Indie Music, Killer Price
campaign will allow Fontana
to have branded endcaps and
displays at retailers, bringing
far greater visibility to the mid-
line selections.

“The problem with the
one-off midline is that peo-
ple take slower-moving titles
and reduce the price,” he
says. “A slower-moving title
at alower price buried in the
browser doesn’t equate to a
greater velocity . . . It has a
price, but it lacks a promo-
tional hook.” e

REMY MA: ARNOLD TURNER/WIREIMAGE.COM, GET UP KIDS: JUSTIN BORUCKI/RETNA
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COURTESY OF VICTORY RECORDS

ED CHRISTMAN echristman@billboard.com

VinylSolution?

One Physical Format Is Doing Better This Year

Hey, [ know everyone is preoc-
cupied with the slide of the CD
and whether anyone is going to
come up with a replacement for-
mat—or, failing that, some way
toslow its decline. And whoever
isn’t worried about the CD is
speculating either about when
digital sales will surpass physi-
cal sales or when mobile sales
will trump computer downloads.

Some of us, though, have time
to focus on things that don’t mat-
ter to the big picture, but should.
Would you believe that for the
first time since 1982, vinyl album
sales are on track to puss cassette
album sales? 'Tis true.

So far this year, vinyl album
sales top cassette album sales
by 107%. Sure, the numbers are
microscopic for either format.
As of April 8, vinyl albums ac-
counted for 232,000 scans while
cassette albuin sales totaled

112,000 units, according to
Nielsen SoundScan. In vinyl's
case, that represents an 11% in-
crease over the 209.000 unit that
the format accounted for in the
corresponding period during
the prioryear. Cassettes, mean-
while, are down 73% from the
417,000 units the format gen-
erated in the prior period.

In 1982, before the dawn of
SoundScan, vinyl LPs and EPs
accounted for nearly 244 mil-
lion units while the cassette
album totaled abont 182 million,
according to the RTAA. By 1983,
cassette album sales totaled
nearly 237 million, surpassing
the 209 million units that vinyl
accounted for. That was also the
year that the CD was introduced
in the United States. But it
wouldi’t be until 1992 that CDs
would surpass the cassette.

All that occurred during a

time when the music industry
knew how to manage a format
transition. Now that things are
getting dire, maybe we will see
a little of the industry’s old-
fashioned know-how kick in.
Without a new physical for-
mat on the horizon, the indus-
try increasingly looks like it will
need to pursue a multifrag-
mented approach to bolster
sules until digital takes off. As
one distribution executive said
to me recently, “A lot of sales
are being lost because we have
forgotten how to block and
tackle.” In salesman speak, that
means sharpening up your
game o chase any and all sales.
For example, labels might
listen to those who are float-
ing a variety of CD/DVD/in-
teractive discs—DVD Album,
DVD Plus, the DFS Disc and
DVCD—as a way to prolong

the life of CDs. Each souped-
up disc targets different niche
audiences, allin an attempt to
create more desire to buy fin-
ished goods. Who knows if any
of them will capture the imag-
ination of label executives, let
alone consumers. but let’'s not
repeat the DualDisc experi-
ence. That went down in
flames because only one major
supported it, and there was lit-
tle marketing effort to explain
the format to consumers.

Or someone might even lis-
ten to Little Steven, who not
only is issuing the Wicked Cool
catilog on vinyl as well as CD,
but who also claims that vinyl
can save the industry (Bill-
board, March 10). Sure, that's
a delusional notion, butitisn’t

totally ridiculous. After all, col-
lege students might not be buy-
ing CDs, but they sure as heck
are buying vinyl. A senior dis-
tribution executive recently rold
me that he had visited one of
his kids at school, and “every
other room in the dorm seem
to have a turntable.”

If any label has its finger ot
the pulse of youth trends, it is
Victory Records. Practically its
entire catalog is available on
vinyl, and now the Chicago-
based label is also issuing lim-
ited-edition color vinyl versions
of its best-selling titles.

The Alternative Distribution
Alliance is proud of its claim
that it is the largest seller of
vinylinthe United States. And
indie merchants say vinyl sales

Olor vinyi versions of same
of its best-selling titles by
A | Rad

such acts Fraul

rains and Bayside.

arestrong. What's more, some
of themn recently got upset
when ADA’s parent, WEA,
raised prices on vinyl. For ex-
ample, its $8.98 vinyl, which
used to cost $4.21 wholesale,
increased to $6.31. And its
$12.98 vinyl, which cost $6.10,
now wholesales for $8.37, ac-
cording to a WEA accournt let-
ter obtained by Retail Track.

But a WEA executive says
thal the prices reflect the move
to higher-grade vinyl and are
on par with what the mer-
chants pay when they get vinyl
from ADA. He says the move
was also made because the
company is issuing more vinyl
nowadays. Again, this is all rel-
ative, since WEA now hasonly
about 80 active vinyl titles. But
in a transition as tough as the
one the industry is going
through now, no matier how
small the niche may seem,
every sale coutts.
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Hey LRoc...

Much love and continued success,

Congratulations on being honored at this year’s
ASCAP Pop Music Awards for your contributions
on the hits “Grillz” and “Pullin’ Me Back”

We'’re proud to represent your talents as a
multi-platinum producer and Grammy®-winning
songwriter. Keep the focus!

Tom Barfield Management
Basajamba Music (ASCAP)
Kendall A. Minter, Esq.

Priscilla Chatman/PSI NORTH-SOUTH
PARTNERS, INC.
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NoMore No-Shows

Tourfilter Site Providing Valuable Service For Concertgoers

Despite the best efforts (one hopes) of promot-
ers and venues, people miss shows they would
have seen had they known about them.

Chris Marstall, a Cambridge. Mass., soft-
ware engineer, hates it when that happens. And
through his Tourfilter.com Web site he launched
about a year ago, he wants to
keep it from happening to any
music fan.

“T just wanted to create a
site that worked for me—
something that would solve
the problem I had, which was
Iwas missing alotofshows,”
Marstall says. “I did it because
this is what T want. This is a
site that  would want to use.”

Tourfilter is basically a
search engine for venue Web
sites thattracks who's coming
to town. Fans sign up, put in
the 100 or so bands they love
the most, and Tourfilter gives
them an e-mail heads-up when
that band is in the area.

“The whole thing is engi-
neered tomake it really easyto
find out about your favorite
bands,” Marstall says.

Fans of live music are dig-
ging the concept, having entered a stunning
17,000 band names into the database. One devo-
tee, lindseyjean18in Los Angeles, entered more
than 1,000.

“When a hitcomes up, | take a look at it and
send an e-mail out to all the people tracking that
band,” Marstall says.

Going to the source has proved a more work-
able method than tracking thousands of band
Web sites. “The club Web sites are authorita-
tive, there are a limited number of them and
they’re easy to find,” Marstall says. “And you al-
ways know where the show is.”

Now the clubs are coming to Marstall if a

Tourfilter lets
fans know when
such artists as
PINK NASTY

come to town.

show—or their venue—is missing. And fans
are coming. Tourfilter is growing at a pace of
about 30% per month, anticipating 120,000
unique visitors in April.

For the fans, Tourfilter is “totally free. Just
cometothesite and starttyping in your favorite
bands,” Marstall says. “Once you put in your
name and password, you can go away and ba-
sically ‘set it and forget it.” You can come back
and check the calendar listings or just never
come back, and we're still going to send youan
e-mail if Sparkiehorse comes to town or what-
ever your favorite band is.”

Currently, 24 cities are on the Tourfilter map,
and Marstall will add another 10 in the United
States this spring. It's also international, with
Dublin, Melbourne, London, Toronto and Van-
couver on the list.

What's truly fascinating about Tourfilter,
though, is the depth of the bands. Anyone who
knows every act listed on Tourfilter needs to
get a life. “I like to say that we’re the deepest
BILLBOARD |
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of the concert services out there,” Marstall
says. “To come up with a list of 17,000 band
names is not something any organization
could do.”

The reason Tourfilter is so thorough is be-
cause its users are telling it who these bands

are, Marstall says. “We’re not trying to create
a ‘top-down’ database of bands. Tourfilter’s
system is more of a ‘bottom-up,’ user-driven,
grass-roots approach. Which is, I think, bet-
ter-suited to get really broad coverage, espe-
cially on local and regional bands or bands
that haven't toured in a while.”

Marstall uses the word “clubs” a lot, but he’s
really talking about any kind of venue—60-
100 rooms in every city. “If they’re playing live
music I want them in the database, and they
usually are,” he says. “Most of the audience
I'm talking to is going to shows in clubs, and
people probably already know about the big
arenashows, but [ cover those, too. | sent out
notifications for Justin Timberlake at All-
State Arena [in Chicago], and | sent out noti-
fications for Sonny Rollins at a jazz club as
well, or Beethoven at a symphony hall.”

A look at the Nashville page for April
shows, for example, yields Southern Cul-
ture on the Skids at the Mercy Lounge, Bill
Lloyd at the Bluebird Cafe, Ghostfinger at
Grimey’s, Alison Krauss at the Grand Ole
Opry, Birdmonster at the Pilot Light, Clap
Your Hands Say Yeah at the Cannery Ball-
room, Pink Nasty at the Basement, the De-
cemberists at City Hall, Susan Tedeschi
at the Belcourt Theatre, Kenny Loggins at
the Wildhorse Saloon and the Killers at the
Ryman Auditorium, to name a few. 1 pay at-
tention, but no way would I know about all
these shows. Until now. oe

B For 24/7 touring news
blz and analysis, see
" billboard.biz/touring.

PINK NASTY RHONDE TURNBOUGH
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LOTTO OPENING NIGHT: LUC DE WANDEL

SEITTTEH BY MARC MAES
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Opening night at the Lotto Arena

Jackpot!

Belgium’s New Lotto Arena Fills A Midsize Niche

ANTWERP—The Lotto Arena,
a newly opened midsize
venue built adjacent to the
Antwerp Sportpaleis under
the umbrella of a public-pri-
vate partnership, is set to
boost Belgium’s visibility as
a destination for interna-
tional tours.

“People [have] more and
more leisure time and want
to see shows,” says Live
Nation promoter Herman
Schueremans, who staged
31 shows at the Sportpaleis
last year. “There was a vac-
uum in between the 2,000-
capacity theaters and the
8,000-seat venues. The
Lotto Arena is the perfect
solution here and makes Bel-
gium more competitive with
the rest of the world.”

At press time, the Lotto
Arena’s calendar shows 25
dates, including musicals,
family entertainment and con-
certs by Natalia, Deep Purple,
Zornik, Evanescence, the
Pointer Sisters and the
Antwerp Blues Festival.

“The main thing is that it is
the only hall in Belgium offer-
ing a medium-size capacity,”
says Jan Van Esbroeck, co-
director of management com-
pany Antwerps Sportpaleis.

The Lotto Arena offers an
adjustable capacity of up to
7,500 for live music. Sports
events have 5,500 seats on
two levels. The hall also
houses the Sanex Antwerp Gi-
ants basketball team.

In 1996, Van Esbroeck and
his colleague Jan Vereecke
were granted the rights by
the Antwerp Province to re-
launch the bankrupt Sport-
paleis. They decided to up-

grade the venue and make if
economically viable for pro-
moters and events, but plans
for a second hall were never
too distant.

In 2004, the duo started
looking for public-private
partners, and in September
2005 when the City of
Antwerp decided to invest in
new sports infrastructure, the
Lotto Arena became reality.
The Belgian national lottery
secured a 10-year deal forthe
naming rights.

In addition to a 75% stake

== .-
] \)
The seating o° the Lo:tc

Arena iz adjustable, up to
this cagacity

for Vereecke and Vvan Es-
broeck, other Sportpaleis
shareholders include Rotter-
dam, Holland’s Ahoy venue,
corcert promoter Mojo (now
Live Nation Holland) and
pramoters Schueremans and
Kris Verleyen. The city of
Antwerp agreed to invest €6
million (about $8 millicn) in
the project.

“The merger of both budg-
ets allows us to construct a
betterinfrastructure,” Van Es-
broeck says. “Over the past
10 years, this adds up our in-
vestments in the Spartpaleis
events site to close to €25 mil-
lion [about $33.2 million], of-
fering acombined capacity of
22,500 visitors.”

For the city of Antwerp,
“this is a ‘win-win’ situation,
where we get a fully regula-
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tory 5,500-seater sports hall
and benefit from the manage-
ment expertise the Sport-
paleis already has,” says Ludo
Van Campenhout, sports al-
dermanin Antwerp. “In a first
step, we guarantee 15 events
per year, gradually building
upto55.”

Although Lotto was con-
ceived as a sports hall, a
great deal of attention was
paid to the acoustic design
by architect Ferre Verbae-
nen. Ceilings and walls are
covered with special Herak-
lith acoustic liner plates of-
fering good but not “lethal”
acoustic values, the balance
between workable reverber-
ation and acoustics.

The removable sports floor
can house an additional 3,500
standing visitors. Two VIP
suites, with a total capacity of
300 each, give direct access
to the venue. “We deliberately
opted for a hall without VIP
seats or skyboxes. At the
l.otto Arena we go for equal
treatment in the venue,” Van
Esbroeck says.

On opening night, March
10, some 4,000 young visitors
witnessed a junior version of
the classical crossover extrav-
aganza Night of the Proms.
Dubbed My First Night, the
show featured local artists
Gene Thomas and Belle Perez,
Chico & the Gypsies and
Proms veterans John Miles
and the Novecento orchestra
directed by Robert Grosiot.
Management and builders of
the new venue pulled off a dif-
ficult feat—just two days be-
fore the opening, cranes and
forklifts had still been work-
ing round the clock. ese
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Build Your Collection One Title At A Time,
Organize It With Bindex.com

Bindex.com is a community based website where music and movie
lovers can manage their titles and organize their collections. Some
features include Virtual Library, Library Tracker, Wanted List and much
more. As physical sales decline, the industry’s goal is to find creative
ways to get people to purchase physical product. Collection-based
marketing is definitely important, but it cannot be solely relied on. We
believe promo-driven content should be implemented as well. Bindex
Media Inc. has creative marketing solutions to achieve this gaal.
Bindex Media Inc. promotes Build Your Collection at Bindex Builder
Stores, our retailer directory. Retailers can post up additional
advertisement within their listing. We also provide distributors and
record labels the opportunity to promote public awareness of artists
and releases.

For more information, contact Michael Rubin at (514) 312-4455.

50 Hits the Books
Dre Stuck In the Studio

And Beyoncé's
Open Auditions

All in 60 Seconds

.“ ] >
- SIXT

LOG ONTO BILLBOARD.COM/SIXTY
FOR FRESH WEBISODES!

To sponsor this exclusive original
video content call 646.654.4616
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SXSW:HOW WASITFOR

International Acts Assess What They Gained From Visiting Austin

In 20 years, the South by Southwest (SXSW) music conference and festival has gone from being a small event showcasing Austin
musicians to a huge confab seen as increasingly essential by the international music business.

The 2007 edition showcased a record 410 international artists from 33 countries, up from 340 in 2006. Meanwhile, 2,098
international industry executives attended from 47 countries, up from 1,823 in 2006. No wonder some international music cen-
ters were virtual ghost towns the week of March 9-18, as huge swathes of execs decamped to Austin.

No doubt they all enjoyed the schmooze, but does the festival actually work as a showcase for international talent? Billboard’s
global team of correspondents asked six acts—all from different countries, at different stages of their careers, traveling to SXSW
for different reasons—how the festival measured up to their expectations.

HARRIS TWEED

FROM: Johannesburg

SXSW SHOWS: Hilton Garden Inn (March 14), Café Caffeine
(17), Flipnotics (18)

TOTAL COST OF TRIP: $26,000

PRE-SXSW GOALS: Karl Anderson, owner of leading South
African indie Just Music, has high hopes for Harris Tweed’s quirky
alt-pop internationally, after considerable success at home. He
saw SXSW as a golden opportunity to launch the band in the
United States, even after its visa applications were initially re-
jected. “We wanted to explore potential international licensing
opportunities for Harris Tweed’s debut album, “The Younger,” ”
he says. “As well as seek possible opportunities for touring, pub-
lishing, synch deals and more in the States and around the world.”
POST-SXSW ACHIEVEMENTS: The band still doesn’t have an
American release scheduled, but Anderson says it is now looking
at potential “U.S. and international licensing and distribution op-
portunities” with several companies that saw the band in Austin.
The act had been in discussions with Universal Music Publishing
prior to SXSW but is now about to sign a worldwide publishing
deal with Universal, after cementing the relationship at the festi-
val. The band also met with performing rights body SESAC and
hopes to ink a deal with it shortly. Anderson also says the gigs raised
the band’s stateside profile. “Our U.S. publicist arranged inter-
views with the likes of MET Television, Current TV, COOP Radio
and Dallas News, and the band got exposure on News 8 Austin,
which generated great interest with SXSW delegates and the local
Austin community,” he says, adding that the only negative was that
visa rejection. “This didn’t give us enough time to arrange the shows
and media we would have liked,” he says, “but we’ve learned enough
to make our planned trip next year even more successful.”
RATING (FROM ANDERSON): 9/10

“It was very successful for us in terms of laying a foundation for the
band’s international aspirations,” Anderson says. Singer/songwriter
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Cherilyn McNeil adds, “One week at SXSW has fast-forwarded us
growthwise as a band [more than] a whole year of fumbling around
on South Africa’s touring circuit. —Diane Coetzer

HUMMERSQUEAL
FROM: Mexico City

SXSW SHOWS: BMI Indie Heat Showcase, Club de Ville
(March 15)

TOTAL COST OF TRIP: $4,000

PRE-SXSW GOALS: The emo-rocking quartet and its indie im-
print SourPop Records traveled in search of a U.S. distributor, label
partners for future split EPs and stateside tour opportunities. “We
always play for a Latin audience,” guitarist/vocalist Christian Gui-
josa says, “and this was an occasion to play for people who aren’t
used to hearing music in Spanish, much less rock in Spanish.”
POST-SXSW ACHIEVEMENTS: A prior flirtation with Sony BMG
Mexico got more serious after the festival, with talks now under
way for Mexican distribution or a possible joint venture with Sour-
Pop. “Maybe it would've happened anyway but not this

quickly,” label VP Rene Gomez

says. “It’s not that easy for an in-
dependent band in Mexicoto leave & ==
the country. Maybe [Sony BMG]
said, ‘If they cando thisonan
indie, if we support them
they can do even more.””
Management also held

SXSW meetings with a
Gibson Guitar rep about / ,
sponsorship and with Red
Eye Distribution—conver-
sations are still ongoing.
Another meeting with the In-
dependent Online Distrib-

WWW americanr

ution Alliance led Hummersqueal to submit music for a proposed
Cinco de Mayo compilation on iTunes Latino—a decision is ex-
pected imminently. SourPop also discussed a cross-border ex-
change of shows with U.S. indie label Militia Group, with whom
it recently released a split EP. Saddle Creek was approached for a
similar project. Hummersqueal also scored coverage on bilingual
U.S. channels mun2 and LATV, in Batanga magazine and was a
featured pick in the Austin Chronicle. On the downside, the band
got bumped from a second showcase and a webcast performance
fell through. “And we didn't meet Kevin Lyman from the Warped
tour, which we really wanted to do,” Guijosa says. Any lessons
learned? “Be on time for your appointments.’

RATING (FROM GOMEZ): 8/10

“We saw a willingness from people at other businesses to do im-
portant things to support us and grow together,” Gomez says.
“It’s a very democratic festival. Everyone has the same opportu-
nities, and everyone is viewed equally.” —Ayala Ben-Yehuda

HOODOO GURUS
FROM: Sydney
SXSW SHOWS: Australian BBQ Showcase, Brush Park; Pop Cul-
ture Press party, Dog and Duck; Blender bar, the Ritz (all March 16)
TOTAL COST OF TRIP: $37,000
PRE-SXSW GOALS: SXSW saw the reunited garage rockers play
their first U.S. dates in 13 years—the band has toured the States
12 times and, according to management, racked up 500,000 U.S.
album sales before breaking up in 1999. Manager Michael Mc-
Martin of Sydney-based Melody Management says the trip was de-
signed to build on their October 2006 Rykodisc catalog distribution
deal. “Our plan was to reintroduce the band to America and use
itas alaunching pad for the
dates that followed. The
Gurus are primarily a great
live band, and that has al-
ways been their selling
point. I knew they’d de-
liver at SXSW.”
POST-SXSW
ACHIEVEMENTS:
McMartin says the
buzz generated in
Austin has helped the
band line up several
projects torelaunch itin
the U.S. marketplace.
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LONELY CHINA DAY

YOU?

“The Gurus have been offered a late-August tour by two major
U.S. acts, and their own two-week tour in October,” he says.
“We've also been offered soundtrack work on a major surf movie,
which will reintroduce the band to the teen market.” Because
of these projects, the recording of a comeback allbbum is now de-
layed until mid-2008, but that does not perturb singer/guitarist
Dave Faulkner. “We have a lot of work ahead to create a grass-
roots following through touring first,” he says. European tour
promoters also showed strong interest, and press coverage in
newspapers like the Washington Post, San Diego Beal, San
Bernadino Sun and Austin Chronicle, as well as radio interviews
with stations in Austin and San Diego, boosted the band’s pro-
file for the subsequent tour.

RATING (FROM McMARTIN): 10/10

“The band knew the importance of SXSW, and they went for it,”
McMartin says. “The level of interest from the media and from
the public reinforced to the band how relevant they are. The re-
sponse throughout was not, ‘Hey these guys can still play,” but
‘Holy fuck, they’re awesome.” ” —Christie Eliezer

POWERSOLO

FROM: Aarhus, Denmark

SXSW SHOWS: Ryko showcase, Friends Bar (March 15); Muse-
box Bubbling Up, Habana Calle (March 17)

TOTAL COST OF TRIP: $11,000

PRE-SXSW GOALS: Quirky alternative rock act PowerSolo was
flyingthe Danish flag in Austin not just for itself, but for the whole
Crunchy Frog roster, which recently signed a distribution/market-
ing/promotional deal with Ryko for the United States. PowerSolo’s
“It's Race Day . . . And Your Pussy Is Gut” (out April 24) is the first
U.S. release under the new arrangement. “We took PowerSolo to
SXSWtogeta U.S. booking agent and to debut the trio’s live show
for Ryko,” Crunchy Frog managing director Jesper Reginal says.
“Contacts from Japan and Australia were also invited to attend the
two shows in hopes of breaking the band in those territories.
POST-SXSW ACHIEVEMENTS: “We've confirmed a U.S. deal
with Curbside Booking,” band manager Mogens Kjeldsen says.
“And important contacts from Japanese label Sideout Records
were overwhelmed by them.” Reginal says the band is also in talks
over licensing and booking deals in Canada and with several other
Japanese labels. “lan James, [managing directcr] of Mushroom
Publishing, with whom we have a subpublishing deal, was blown
away and will look for a local label in Australia.” PowerSolo front-
man Kim Kix says, “As one of 2,000 bands, you got to come up
with something people will remember. It felt good to see we had

RAZORLIGHT

dedicated people working with us at Ryko, so good we’d do any-
thing to bring the house down—and we did.” The band’s U S.
publicist, Ryko’s Amber Haeckel, calls the band’s performance
“extraordinary” but says many journalists at the Friends Bar show
were alt-country specialists there to see Kelly Willis. Haeckel adds,
however, thal she has received more than 70 e-mails requesting
more information on the band since the festival.

RATING (FROM KJELDSEN): 7/10

“Now Ryko understands the band as we’d hoped,” Kjeldsen says. “And
we've proved America [and] PowerSolo is a match made in heaven,
so I car’t wait until the album hits U.S. stores. —Charles Ferro

RAZORLIGHT
FROM: London
SXSW SHOWS: NME barbecue, Stubb’s (March 14); BBC Radio
2 showcase, Zona Rosa (16)
TOTAL COST OF TRIP: $20,000
PRE-SXSW GOALS: Razorlight singer Johnny Borrell is a super-
star in the United Kingdom, where the band’s sophomore set “Ra-
zorlight” (Vertigo) is certified quadruple-platinum (1.2 million
units). So why bother rubbing shoulders with all the wannabes in
Austin? “We wanted to compensate for the fact that we couldn’t
get to the States at the slart of the campaign,” says band manager
Roger Morton, of London-based Black Book Management. “We
were due to support Keane on its U.S. tour in September and do
our own headline shows, when Tom Chaplin went into rehab. We
had to pull the trip. But SXSW gave us an opportunity to be in front
of a huge amount of people from the U.S. industry in one go and
getacross the fact that this is a band with two consecutive million-
sellers back home.” With the album moving just 20,000 copies so
far in the States, according to Nielsen SoundScan, Morton says he
was also looking to book festival slots and raise the band’s profile
in the U.S. media.
POST-SXSW ACHIEVEMENTS: “We got lots ofkey TV, radicand
festival people along to the shows,” Morton says, “which will hope-
fully bear fruit when ‘America’ goes to radio at the end of April.”
The band also filmed a live set for cable channel DirecTV, although
U.S. press was hard to come by. “We did Mexican and English press
there,” bassist Carl Dalermo says, “but press in America seems like
ahard nut to crack, atleast for us.” The band’s profile was boosted,
however, when celebrity journalists picked up on Borrell's ronrance
with “Spider-Man” actress Kirsten Dunst, which went public in
Austin. “Thatgot us coverage ina lot of places that previously would
have had no idea who Razorlight were,” Morton says.
Razorlight's U.S. publicist Keith Hagen, VP/GM of PFA Media,
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says he's setting up a “second wave” of U.S. press for the band.
“Their appearance at SXSW helped us to raise interest on the
band. Razorlight should begin seeing the benefits shortly.”
RATING (FROM MORTON): 8/10

“It was much better than when we played in 2004 as unknowns,
which felt a bit pointless,” Dalermo says. “Then we played to 50
people, this time it was 2,000.” —Mark Sutherland

LONELY CHINA DAY

FROM.: Beijing

SXSW SHOW: Tag Team Records showcase, Spiro’s (March 14)
TOTAL COST OF TRIP: $14,000

PRE-S5XSW GOALS: Atmosphericalternative rock band Lonely
China Day traveled to Austin with Tag Team Records labelmates
and compatriots the Re-TROS as part of their U.S. tour, hoping
to raise awareness ahead of its U.S. album release “Sorrow” (out
June 26). “Playing SXSW legitimizes labels and bands in the
minds of international press,” Tag Team label president Mathew
Kagler says. “The showcase was a big ‘coming out’ party for our
brand and Chinese indie music in general.”

POST-SXSW ACHIEVEMENTS: Kagler says SXSW brought his
bands the most press attention of the entive tour. “All the big stuff
came out of doing the SXSW thing. We got a massive amount of ex-
posure that we wouldn't have had otherwise.” The band received pos-
itive reviews in The New York Times and Chicago Tribune, which
Kagler says had an immediate impact. “Our distribution company
[Eenie Meanie] is elated,” he says. “Playing the conference made
helping release virtually unknown Chinese bands a more realistic
praposition for them.” He also says the Times article brought offers
from several companies, including Converse, which wants the band
todesign alimited-edition sneaker. “It's not as though contacts were
sending mails that said, ‘Because of the NYT article we now take this
band seriously,’ but that is definitely the jist.” Asaresult of its SXSW
performances, Lonely China Day is also tentatively booked for an
early fall West Coast U.S. tour with an Eenie Meanie Records band.
RATING (FROM KAGLER): 7/10

“I was impressed by how free and open the festival was,” Lonely
China Day singer/guitarist Dong Pei says. “We all learned a lot
fromilooking for the strengths in each band we saw perform.” How-
ever the band and management were disappointed with a num-
ber of last-minute day-party cancellations. “That was a huge
bummer,” Kagler says, “but since the trip was for promotional pur-
poses, our goals were realized and then some.” —Will Freeman

Additional reporting by Tom Ferguson in London.
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NEWS

>>>JAPANESE MARKET DOWN IN Q1

Physical trade deliveries of recorded music in Japan fell in vol-
ume and value during the first quarter of 2007, according to la-
bels body the Recording Industry Assn. of Japan.

Shipments of music software across all physical formats totaled
85.2 million units, down 7% from the same period in 2006. Whole-
sale value fell 6% to 99.8 billion yen ($835.7 million). Digital fig-
ures are not included. The RIAJ is due to issue those in late May.

Prerecorded audio software from the RIAJ’s 44 member com-~
panies in the first three months of 2007 totaled 69.2 million units,
down 10%, with wholesale value down 7% to 84.9 billion yen
($710.5 million). Shipments of music DVD/video rose 9% in unit
terms to 15.9 million units in the first quarter, although value was
down 2% to 15 billion yen ($125.2 million).

Overall, domestic repertoire fell 6% to 52.9 million units with
value down 4% to 66.7 billion yen ($557.9 million). International
repertoire dropped 21% in volume to 16.4 million units and 15%
in value to 18.2 billion yen ($152.6 million). —Steve McClure

>>>PPL STRIKES RUSSIAN INDIE DEAL

U.K. collecting society Phonographic Performance Ltd. has struck
a new bilateral agreement with its Russian counterpart that will
see British independent labels represented internationally by
PPL receive money from the broadcast and public performance
of their recordings in Russia for the first time.

London-based PPL licenses recorded music on behalf of more
than 3,500 record companies and 40,000 performers. Under
the terms of the new deal, PPL will also collect performance roy-
alties in the United Kingdom on behalf of Russian independents
represented by the Russian Phonographic Assn.

“While we are all aware of the problems associated with work-
ing in Russia,” PPL head of international Laurence Oxenbury
says, “RPA is doing a tremendous job at driving up its coliection
levels, which have more than doubled in the last two years.”

—Andre Paine

>>>SAMA FOURSOME FOR DANA

Afro-soul singer/songwriter Simphiwe Dana was the big winner
at the 13th annual South African Music Awards, collecting four tro-
phies April 14 at the event in the Sun City resort/entertainment
complex. Dana was named best female artist and her current
Gallo Record Co. album “The One Love Movement on Bantu Biko
Street” was album of the year. The set also topped the contem-
porary jazz album and vocal jazz album categories.

Another Afro-soul vocalist, Siphokazi, was a double winner,
being named best newcomer title and having her 2006 album
“Ubuntu Bam” (Native Rhythms Records) voted best African
adult contemporary album.

Sony BMG singer/songwriter Vusi Mahlasela was named best
male artist, while Lloyd Ross, Mahlasela’s producer/engineer on
the 2006 album “Naledi Ya Tsela” (Sony BMG), took the best
engineer award.

Atotal of 43 awards were handed out, the majority based on
the votes of a150-strong industry panel. Technical awards were
issued April 13, the night before the main ceremony, which was
televised live nationally by state broadcaster SABC.

—Diane Coetzer

>>>SPEED DATING FOR U.K. INDIES

British trade body AIM will offer independent labels the chance
to “date” international counterparts at this year’s London Call-
ing trade fair at the Earls Court exhibition center (June 28-29).

The indie labels’ body is sponsoring the U.K. Pavilion at the
trade fair for the second consecutive year. Delegates registered
at the pavilion, including independent labels, publishers and
managers, will be able to take part in AIM-organized one-on-
one five-minute “speed dating” meetings with companies at-
tending from Continental Europe, North America, Australasia
and Southeast Asia.

AIM will also hold its annual general meeting on-site June
28 at Earls Court. London Call-
ing is organized by U.K.-based
ithaca Media. —Lars Brandle

For 24/7 global news
and analysis, see
billboard.biz/global.
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HITS OF THE WEB

Artists Flocking To NRJ Online Talent Search

PARIS—One of Europe’s
largest independent broad-
casting conglomerates is
going online to find new
music talent.

Paris-based broadcaster NR]
Group’s Internet division e-
NR] has launched a new
streaming “talent search” serv-
ice, NRJ Studio. It invites un-
signed artists to create a Web
presence through the nrjstu-
dio.fr site, on which they can
upload their own audio or
video content. Registered vis-
itors can comment and vote for
favorite songs ona designated
area of an artist’s page.

Sounds a bitlike MySpace?
Not according to NR] Group
PD Yves Malbrancke.

“NR]J Studio is not a
community service,” Mal-
brancke says. “Our goal is to
unearth new talent—and to
use NR]J's resources to give
them exposure.”

What could make that
goal achievable is the sheer
scale of the NR] operation.
The group’s top 40 network

L
MALBRANCKE
NR]J is the most listened-to
network in France, accord-
ing to ratings company
Mediamétrie.

The broadcaster has three
other French networks, plus
stations under the NR] ban-
ner in 12 European countries.

In France, it also has two
digital/cable/satellite music
TV channels and its own mo-
bile virtual network operator,
NR] Mobile, with a claimed
390,000 subscribers.

In addition, the group has
its own label, through which it
issues compilation albums in

DONNE TA
NOTE
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VOTE pour la nouvelle révélation
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conjunction with various la-
bels and distributors.

Malbrancke says a team of
three NR] music program-
mers in Paris will listen to
“every new song posted” on
NR]J Studio. The most prom-
ising new talent will be iden-
tified by combining the
programmers’ instincts for
hit music with popularity
monitored through site visi-
tors’ votes.

A 40-strong NR]J Studio

playlist will then be drawn up
weekly to feed a Web radio
station launching shortly on
nrjstudio.fr and the French
NR]J station’s nrj.fr site.

Malbrancke says that if a
buzz builds on a song, NR]
has a wide range of options
for further exposure.

For acts that upload videos
there is now a weekly “NR]
Studio” on the group’s music
TV channel NRJ 12. Mal-
brancke suggests that some

3 The Publishers Place

'SUSAN BUTLER sbutler@billboard.com

PublisherPrice
Competition

Are Promotional
Deals Fair?

A mysterious envelope landed
in my mailbox recently. Inside
was amajor publisher’s limited-
time offer to license songs for
use on TV and in films at dis-
counted prices. The indie pub-
lisher who sent me the
document was quite angry
about this promotion, and |
wondered why.

Afterall, there are literally
millions of songs that could
potentially be used for TV
programs and movies. The
competition is tough for any
publisher to clinch a synch li-
cense. But perhaps we should
explore both sides, so that
publishers—big and small—
can better understand the

current marketplace. The
indie requested its name not
be disclosed. Names and
prices in the document are
also being withheld.

“In the old days, a license for
TV had one cost and for home
video another cost,” the indie
says. When TV shows were
made 10-15 years ago, the stu-
dios didn’t license the songs
for use in any media other than
TV and sometimes home
video. Even two years ago they

weren'tclearing rights of other
media, the indie adds.

More recently, major stu-
dios realized the uses for old
TV shows and began clearing
new media rights. So publish-
ers have been receiving fees
for use with new technologies,
typically in the range of
$3,000-$10,000.

From the indie’s perspec-
tive, one of the mosttroubling
aspects of the major’s offer is
that the prices start with half

‘It establishes a lower bar.
We’'re no longer competing

against fair market value.
—AN INDIE PUBLISHER

wWWwW.americanradiohistorv.com

of the market rate for TV and
home video rights, butalsoin-
clude rights to use the music
for all future technology.

The promotion offers spe-
cific fees for a variety of TV
uses: all media including In-
ternet distribution and wire-
less devices; all TV including
the Internet; and all TV exclud-
ing the Internet. For film, the
promotion offers rights for
background vocal use at rates
that vary depending on the
film’s budget. It also offers a
variety of options at specific ad-
ditional prices, like rights in
perpetuity or rights for a lim-
ited time period.

“It hurts the overall [pub-
lishing] business because it es-
tablishes, overall, alower bar,”
the indie says. “It erodes the
value of music. We're no
longer competing against fair
market value.”

To meet the competition,
other publishers would have
to offer these “fire-sale prices”
to land a synch license, the
indie says. While publishers
who hold rights in the gems
of the music world could cer-
tainly refuse to discount fees
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videos could even break into
regular programming slots on
NRJ 12 or sister channel NR}
Hits. In “rare cases,” he says
tracks could also air on the NR}]
station itself, despite the artists
not having a label deal.

Although keen to empha-
size that the company sees
NR] Studio simply as a con-
duit for new talent, Mal-
brancke says the group will
“also help artists find a record
deal with a major label.”

NR] would not own rights
to the uploads, although Mal-
brancke adds that, long term,
its NRJ] Music imprint could
become involved
artist’s recording career
through co-production or
licensing deals.

He adds that more than
2,400 projects were posted
within the first three weeks
of NR] Studio’s Feb. 26
launch; 150 more are being
added daily.

French labels have cau-

in an

tiously welcomed the project.

“We are fine with such ini-
tiatives,” Sony BMG France
media and communications
director Nathalie Vivier says.
“This is just another re-
source to discover music—
there has been a TV era, now

we have entered the Internet
era, and mobile isalready on
its way.”

Warner Music France new-
media director Julie Demarigny
suggests that incorporating
users’ votes should balance the
top 40 leanings of the NR| radio
programiners when selecting
talent. “It’s the community that
legitimizes artists,” she says.

Warner Music France and
Sony BMG France recenlly
signed artists after French In-
ternet users discovered them
through blogs or YouTube
type services.

In May, Warner will release
R&B singer Kenza Farah's
debutalbum, “Trésor Du 13,7
after the singer had two self-
produced songs streamed
more than 1 million times
each from her blog.

And Sony BMG says it has
shipped more than 500,000
copies (physical and down
loads) of rap artist Kamini’s
single “Marly-Gomont” since
its Nov. 13 release. Kamini was
signed after the song attracted
huge attention on YouTube
and similar leading French
service Dailymotion. “Market-
ing is almost done by itself
with Internet-born acts,
Vivier says. oo
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for those songs, this type of
promotion could force all
other songs to be licensed at
substantially lower prices to
stay in the game.

That might be OK if the
“product” was, well, a product.
But this type of promotion can
really hurt songwriters as well,
the indie argues.

While the major publisher
may pull in more revenue in
the short term by licensing, say,
three times the number of
songs from its catalog during
that promotion period than it
normally would, not all those
songs were written by the same
songwriter. So each songwriter
would be receiving roughly half
of what he or she would other-
wise receive, the indie says.

As for those songwriters
who have the contractual right
toapprove any synch licenses,
the indie notes that most song-
writers and their managers are
“not sophisticated enough to
realize the prices commanded
for their work are submarket
and to build that into their de-
cision.” They should be told,
the indie says.

On the other hand, everyone

clearing rights for TV and mo-
tion picture producers are under
tight deadlines. Since they don’t
require negotiation, deals like
this can make a particular song
catalog very attractive. Though
major publishers contacted
didn’t respond by press time,
most would likely argue thatin-
creasing their overall revenue
helps them offer better services
forall their songwriters.

Also, there are likely few
publishing deals where a song-
writer has held onto an uncon-
ditional right to reject a synch
license. More often, songwrit-
ers retain the right to reject a
synch license only for a few rea-
sons stated in the contract, for
example, if the film includes
excessive violence. Giving a
songwriter the contractual
right to approve prices could
gel complicated, especially
since the songwriter wouldn’t
know market prices.

The issue is sureto spark dis-
cussion at indie publisher groups,
if only to address new ways to
compete in today’s market. «--

X For 24/7 publishing
blz news and analysis, see
i billboard.biz/publishing.
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TappingThelTeens

Mandy Moore’s User-Generation Video

There is something to be said for a for-
mer teen pop star who has not lost her
mind or shaved her head. Enter Mandy
Moore, who is staying connected with
her younger fans—and one step ahead
of the user-generated content curve—
via a new partnership with Photobucket.

Moore’s new single, “Extraordinary”
(from the album “Wild Hope,” due June
19 via Firm Music), forms the center-
piece of a new promotion on the photo-
and video-sharing Web site. High school
students have the opportunity to cre-
ate a video mash-up for the song, inter-
twining their own personal content and
images, videoclips and music from
Moore. Photobucket will then deliver
completed “Extraordinary” videos to
high school social networking site
MyYearbook.com, where users will vote
for their favorites. (The company was
unavailable for comment.)

Following the contest’s April 30
cutoff date, Moore will select a win-
ner and perform at his or her high
school graduation.

For Moore, the partnership offers her
a way to reach out to high schools and
be a part of something that involves
music. Additionally, a contest like this
fosters creativity—something Moore
encourages and supports.

After all, she opted to sign with the
EMI-distributed Firm Music after part-
ing ways with Epic, which released her
first four albums. A subsequent deal
with Sire dissolved without any music
being released.

“People are discovering music on My-
Space, they’re watching videos on
YouTube,” she told Billboard earlier this
year. “l don’t think you need that whole
big machine behind you.”

While “Wild Hope” is
a definite departure from
what most people might
expect from a Moore
album, the artist’s man- it
ager, Jon Leshay of the ‘-’:‘_
Firm Management, says R
it is still first and foremost Rt
a pop record. “Mandy
would never want to leave young fans
behind,” he says. “To be a part of kids’
lives in high school is something that she
is still excited about doing.”

“In today’s multiplatform and multi-
channel world, [artists] must try harder
to connect and engage with younger
consumers, which is where sites like
Photobucket and MyYearbook come
into play,” says Tina Wells, CEO of teen
marketing/consulting firm Buzz Mar-
keting Group.

For some high school students,
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who first discovered
Moore while in jun-
ior high or even ele-
mentary school, the
artist remains as relevant as ever.

“She was very popular during that
whole Britney [Spears] and Christina
[Aguilera] pop scene a few years ago,”
says Huda Farunia, a senior at Lake-
wood High School in Lakewoaod, Ohio,
asuburb of Cleveland. “But she’s moved
away from that. She’s become more
unique [and] less poppy. Me and my
friends like her more now.”

But Samantha French, a ninth grader
at Bard High School & Early College in
New York, thinks differently. “Nobody

i
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|  MANDY MOORE has pertnered with Photobucket.

really talks about Mocre,” she says. “If
my friends and | watch “The Princess Di-
aries,’ then we talk about her. Otherwise,
not a word.”

Still, Wells believes there is some-
thing to be said for an artist who can
grow beyond the teen-pop stereotype
and reach new fans. “Mandy has come
into her own without drinking some Hol-
lywood formula drink,” Wells says. “She
looks fresh—not used up. She makes
movies with Diane Keaton. She dis-
cusses her depression. She’s a star, yet
she remains.more like you and me.”. -«

For 24/7 branding
blz news and analysis, see
billboard.biz/branding
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Neil Aspinall, lifelong friend of the Beatles
and CEO of their company Apple Corps, has
left the job. He really has been the “fifth” Bea-
tle for 40 years, supervising all aspects of their
music, merchandise and licensing—and he
goes back further than that.

Born in North Wales and growing up in Liv-
erpool, Aspinall was Paul McCartney’s class-
mate at the Liverpool Institute grammar school.
George Harrison was one year below them.

Aspinall became their road manager/driver/
roadie, recruited by Pete Best, whose mother
he happened to be havinganaffair with. When
the band replaced Best with Ringo Starr, he
wanted to quit out of loyalty to his friend, but
Best talked him into staying. Eventually, he’d
become their personal assistant.

In Aspinall's case, PA duties meant finding
photos for the “Sgt. Pepper’s” cover, playing

tamboura on “Within You Without You,” hang-
ing out all night with the Beatles and making
sure they got home safely after recording ses-
sions. After manager Brian Epstein’s death,
Aspinall reluctantly temporarily took over ad-
ministrating their affairs until they could find
somebody “more qualified.” They never did.

Aspinall had the vision to trademark “Apple”
worldwide, so when Apple Compuler stole the
name, he sued the company. His genius was
keeping the commerce going, keeping the name
alive for new generations, while being careful
not to overexpose the precious catalog. “Live at
the BBC” was live, “The Beatles Anthology” was
demos and outtakes, “LOVE"” bits and pieces.
Only the “One” album used the actual catalog.
And it wound up one of the biggest albums in
the past 20 years.

See you on the radio. e

COOLEST
v'&‘oL'I% HERO OF NINETEEN EIGHTY THREE

[EISIVEER Teenacide

PEACHFUZZ

WEAPON OF CHOICE

BLACK REBEL MOTORCYCLE CLUB

Sony = - - —_

% MY HEART IS BEATING MARY WEISS
Norton o

4 FREE AND FREAKY THE STOOGES
Virgin

5 DANCING ON THE LIP OF A VOLCANO NEW YORK DOLLS
Roadrunner — BENERE

6 IN THE MODERN WORLD JESSE MALIN
Adeline 1 B ==

7 OPEN EYES THE APPLES IN STEREO

B Simlan o -

8 BECAUSE I'M AWESOME THE DOLLYROTS
Olde Haat -

9 RUBY KAISER CHIEFS
Umversal . i -

]Q INTERVENTION ARCADE FIRE

Merge

COOLEST GARAGE ALLBUMS

‘i THE WEIRDNESS

Vlrgln

THE STOOGES

/> ROCK AND ROLL BACKLASH
—al Wicked Cool

STATE OF EMERGENCY
Adeline

CBGB FOREVER
CBGB

THE WOGGLES

THE LIVING END

VARIOUS ARTISTS

ONE DAY IT WILL PLEASE US
TO REMEMBER EVEN THIS

Roadrunner

NEW MAGNETIC WONDER

NEW YORK DOLLS

THE APPLES IN STEREO

Norton

JOE MEEK

Castle

@@Nvm@@

Simian -

GLITTER IN THE GUTTER JESSE MALIN
_Adeline o

DANGEROUS GAME MARY WEISS

THE EP COLLECTION

BECAUSE M AWESOME
Blackheart

THE DOLYROTS

ittle Steven's Underground Garage column is produced exclusively for Billooard. For more information go to
UNDERGROUNDGARAGE.COM. The opinions expressed are his own, and not necessarily those of the magazine

18 BILLBOARD APRIL 28, 2007

The Indies

& by TODD MARTENS tmartens@billboard.com

LabelMeNot

Au Revoir Simone Goes An Increasingly Common Route

The first time Au Revoir Simone was ap-
proached by a label, it didn’t matter that the
imprint was based in Japan. The keyboard trio
was happy for the interest.

But as the Brooklyn, N.Y.-based band saw
its Internet profile increase and honed its DIY
chops, the idea of being on a label lost a little
of its appeal. The act’s Erika Forster says that
the tools at a band’s disposal today are sup-
planting some of what a label can offer, even
for a band that hasn’t sold much more than
1,000 units in the United States, according to

AU REVOIR SIMONE

Nielsen SoundScan.

‘Before CD burners and all that stuff be-
came accessible, you needed a label to man-
ufacture and have some kind of product,” she
says. “It must have been such an amazing
feeling to be in a band and see your album
come out. But now, you can just burn it, and
[ can print out our CDs at home, so it’s not
quite as exciting.”

Au Revoir Simone will self-release its soph-
omore album, “The Bird of Music,” May 15
in the United States. The act has a deal with
Haw River, N.C.-based Redeye Distribution
to handle its physical productand is working
with San Francisco-based the Orchard for dig-
ital distribution. In the United Kingdom, the
act is signed to Moshi Moshi (Bloc Party,
Hot Chip).

Redeye, which has an in-house label in Yep
Roc, pursued Au Revoir Simone for a label
deal, but the act was not interested. While
such established acts as Simply Red or such
in-demand buzz bands as Clap Your Hands
Say Yeah have managed to thrive without a

www.americafradiohistorv.com

traditional label arrangement, Redeye group
marketing director Josh Wittman sees such
a route becoming more common for artists
without a proven sales history.

“When we couldn’t get them on the terms
we wanted to get them, we still knew there’d
be an engine behind this record,” Wittman
says, pointing to the act’s booking deal with
the Kork Agency and its hiring of Presshere
for publicity. “In today’s market there are so
many indies out there, but aren’t a whole lot
of label jobs. But there are a whole lot of peo-
ple who still want to participate in the
music industry. There’s tons of radio
indie promoters and tons of indie
publicists—you can find someone to
do everything.”

“The Bird of Music” sees Au Revoir
Simone enveloping its simple pop
structures with greater psychedelic tex-
tures and has already sold close to 400
copies via iTunes. The fact that the
band has a separate deal in place for
its digital distribution was almost a
deal breaker for Redeye, as Au Revoir
Simone is a band that has received
plenty of blog love.

“That in itself is a bummer,
Wittman says. “That’s going to have a
big impact. This is a primed-for-
digital release. It’s rare that we’ll only
do a physical deal. 1 know other dis-
tributors may say, ‘Give us the digital
or get out,” but we don't take it to that
extreme. Yet that is the way the indus-
try is going. Amazon, Insound and
Other Music sell physical and digital,
and they're not going to want to be
dealing with multiple distributors to
coordinate both products.”

Yet Wittman was enough of a fan of
the record to work with the band regard-
less, and he notes that its connection to Moshi
Moshi will help the band’s hip factor, especially
when it comes to getting the band on retail
shelves. For her part, Forster, who only recently
quit her gig as a textile designer, isn't ruling
outa more traditional label deal in the future,
but as the actis about toembark on a tour with
Peter Bjorn and John, she admits to being
vague on what a label could bring to the table
at this point.

“Because we've just been doing the best
we can as we go, sometimes | feel like there's
stuff that we don’t know about that we should
be doing,” she says. “That’s probably the role
alabel can play. We don’t have a lot of money,
and it is hard when it comes to touring. A
lot of labels may give their bands a vehicle,
and maybe some money, and those are things
we don’t have, so that might be the reason
to join up with someone. We don’t have a
trust fund.” oo

’

For 24/7 indie news

biz and analysis, see
b ’ billboard.biz/indies.
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GetIln The Game

Music Biz Wakes Up To Music-Based Game Boom

Kerstin Murphy won'’t be quit-
ting her day job.

Microphone in hand, she
tries her best to belt out a
karaoke rendition of Hooba-
stank’s “The Reason” while
her friends at a dinner party
in Denver cringe in glee at
the cheesy lyrics and her un-
successful efforts to hit the
high notes.

“OK, your turn,” she says de-
fiantly, handing the mic to her
fiancé once the song is over.

The group is playing “Sing-
Star Pop,” a karaoke game
from Sony’s PlayStation divi-
sion through which players
can score points by hitting the
right notes, at the right time,
while singing along to one of
36 songs—complete with
music videos.

“SingStar Pop” is just the
latest release in the music-cen-
tric videogame genre, a fad
currently at the height of its
popularity. And the musicin-
dustry is taking notice.

“We've always had a lot of
enthusiasm for the category,
and are seeing it rightfully get-
ting its due in this market,”
says George White, senior VP
of strategy and product devel-
opment at Warner Music
Group (WMG). “I's the begin-

CARRY
THE
LOAD

For those who want
to transfer their CD

collection to an iPod but don’t want to rip it onto a
computer first, the iLoad has been intraduced to
handle the task. Insert your CD into the shoebcx-sized
device and it will rip the tracks right into your iPod,
along with all album and track information.

TheiLoad can also be used to delete songs from an
iPod and can be hooked up to speakers through its
output jack. It can transfer music from one iPod to
another, and back up music files by attaching an
external hard drive. The company plans to add a DVD-
to-iPod transfer capability soon.

The iLoad is available at iload.com for $500.

ning of this being a channel for
the distribution of music and
an important one. It’s one of
the few place we've seen in the
sweet spot of what consumers
want to do with music today,
which is interact with it.”

Since the original “PaRappa
the Rapper” in Japan, music-
based games have carved out
a unique niche in the video-
game industry. But until lately,
the genre has not enjoyed
mainstream success.

“Guitar Hero” changed
everything. Created by pio-
neering music game devel-
oper Harmonix, “Guitar
Hero” was published by the
unknown Red Octane with
virtually no budge! for mar-
keting or music licensing, and
required a custom game con-
troller shaped like a guitar
that resulted in a bulky, expen-
sive package.

“Any rational analysis told
us there was no way this game
could be successful,” says Alex
Rigopulos, co-founder and
CEO of Harmonix.

Yet “Guitar Hero” has sold
more than 1 million units
since its November 2005
launch, considered a massive
hit for a music-based game.
The November 2006 sequel,

—Antony Bruno

| [T 01:32 s

Screen shots from ‘SingStar Pop’

“Guitar Hero I1,” has done
even better, with 2 million
sales so far. The bundled pack-
age of both games was the fifth
best-selling game of 2006
across all platforms, accord-
ing to NPD data.

The “Guitar Hero” phe-
nomenon shows that a well-
developed music game
featuring mainstream songs
could have a mass-market ap-
peal, and the music industry
wants in.

Of particular interest is the
new generation of game con-
soles, which through their In-
ternet access capabilitiesand
downloadable content serv-
ices will allow gamers to buy
new songs to add to these
music games.

“It becomes much more in-
teresting when you’'re not tied
down to the 20 songs selected
for you by the developer and
instead you have a library to
choose from,” WMG’s White
says. “That’s going to be the
fundamental transforma-
tional thing.”

Already, the Xbox 360 ver-
sion of “Guitar Hero I1” allows
users to buy and download
three-track bundles of new
songs for the game. The up-
coming PlayStation 3 version
of “SingStar Pop” will launch
this fall with an online library
of hundreds of tracks called
the SingStore, where gamers
can buy and download the
music of their choice.

But there are already con-
cerns over how this capability
will be executed. Take the “Gui-
tar Hero 11” downloads for the
Xbox 360. Each three-song
bundle costs $6.25, and con-
sists of the same songs that ap-
peared in the original “Guitar
Hero.” (For example, one of
them has Queen’s “Killer
Queen,” the Donnas’ “Take 1t
Off” and the Edgar Winter
Group’s “Frankenstein.”) It
would cost $90 to purchase the
entire soundtrack in this fash-
ion, whereas one could just

buy the older game for $20 and
get the same songs.

There are also concerns
over what kind of music will
be available. Labels are already
working with game develop-
ers to place their “high prior-
ity” artists in these games, but
the developers still have ulti-
mate control over the sound-
track. Gamers stress that
labels should remain as hands
off in the future.

“Musicand games has a real
potential to go wrong,” says Jeff
Gerstmann, editorial director
for game community Game-
Spot. “These games could be
awesome if they go out and get
the right music. Or they could
turn it into sone filthy market-
ing machine where they're
shoving bands that no one
cares about on you.”

These concerns aside, the
genre of music games is
marching forward. Like “Sing-
Star Pop,” and the upcoming
“Rock Band” from Harmonix/
MTYV, these games are now in-
corporating original masters,
not karaoke cover versions of
songs, adding a greater level
of authenticity. The connec-
tivity and processing power of
the new consoles are creating
new possibilities in terms of
game play.

And real money is being
dedicated to the genre. Activi-
sion has since bought Red Oc-
tane for $99 million, and MTV
acquired Harmonix for $175
million, giving both the re-
sources needed to develop
even more sophisticated
music-based games.

“As hugely successful as
‘Guitar Hero’ has been, it’s
just the beginning of what this
genre is going to become,”
Harmonix’s Rigopulos says.
“We've now got the creative
freedom and the resources to
make the games we’ve been
dreaming of making.”  «--

F For 24/7 digital news
b'Z and analysis, see
b billboard.biz/digital.

www.americanradiohistorv.com

1
2
2
- a4 & 4 10
L]

BITS &BRIEFS

DOWNLOADS CLIMB
UPWARD

Market research firm In-Stat
reports that online sales of
digital music represented
6% of the worldwide music
market in 2006, up from 4%
in 2005. By 2011, the firm
expects online sales to rep-
resent 26% of all music pur-
chased worldwide.

In terms of activity, 74%
of those responding to its
recent survey downloaded
music in 2006, up from
48% the previous year.

DANCING MACHINE
Warner Music Group an-
nounced a partnership with
Acclaim Games to develop an
Internet-based dance game
called DANCE! Online. The
free PC game allows users to
create custom avatars that
dance with up to six other
players in a virtual environ-
ment. Players can control
their characters’ movements
via a dance pad connected to
their computer—essentially
performing the movesinreal
life—or simply using the com-
puter keyboard.

WMG is providing music
licensing and artist appear-
ances to the service. The first
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is Attantic Records artist
Cupid, who will appear in the
game performing his single
“Cuptd Shuffle”” DANCE! On-
line is available now in beta
mode, with a full launch ex-
pected later this year.

GOOMBAH
BOOMBASTIC

Music recommendation serv-
ice Goombah has launched
a new streaming radio
outlet called Radio Free
Goombah. The new service
allows users to download
and keep free music froma
catalog of select tracks,
generally organized into a
variety of set playlists. These
playlists can be downloaded
and ‘then embedded into
blog posts, Web pages or
e-mailed to others.

The company also has
added toits library through
a deal with the indepen-
dent Online Distribution Al-
liance, adding more than
20,000 tracks from 3,000
member labels to the serv-
ice. Other labels and dis-
tributing contributing to
the Goombah service in-
clude the Orchard, Adrena-
line Music, Iris Distribution
and Indie 911

. ® Nielsen
® Mobile
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Paul
Tollett

Coachella is doing just fine, thank
you. Now, its founder is branching
out into country, with Stagecoach.
He talks about these and his other
touring projects with Billboard.

Paul Tallett has always been a concert promoter with vision. After taking an $800,000 hit on the inaugural
Coachalla Valley Music and Arts Festival in 1999, the president of Los Angeles-based Goldenvoice never lost
hope "It seemed like $8 million, but even though i lost all that money, | knew we did something great,” 41-year-
old Tollett says from his office in AEG Live headquarters.
The financialloss forced Tollett and his business partner Rick Van Santen (who, in 2004, died from compli-
cations of the fiu) to sell Goldenvoice to Anschutz Entertainment Group in 2001. Now, Tollett’s vision for
Coachella has paid off, For the first time in its eight-year history, the festival has sold out farin advance and ex-
panded to three days, with headliners Rage Against the Machine, Red Hot Chili Peppers and Bjérk. Golden-
voice will also produce the inaugural Stagecoach country music festival, set for May 5-6 at Indio, Calif’s Em-
pire Polo Field (also home to Coachella).
While overseeing Goldenvoice’s 20-person staff that helps organize more than 300 shows per year through-
out California, Nevada, Arizona, Alaska and Hawaii, Tollett also assists AEG Live with the New Orleans Jazz and
Heritage Festival and Seattle’s Bumbershoot festival,among others. Goldenvoice also recently announced the
launch of Art Show, a national alternative touring division to be headed by industry vet Elyse Rogers.
Though Coachella and Stagecoach are right around the corner, Tollett found time to sit down with Billboard
to discuss, among other things, the two music festivals and Goldenvoice’s entrance into the national touring game.

What was the first show you
booked?

My brother and [ booked a ska
band, a mod band and a punk band
at a restaurant in Pomona [Calif.]
in Novernber of 1982. 1 did that for
a couple years before meeting Gary
Tovar, who used to own Golden-
voice. We hit it off, and I started
working with him out of a living
room. | booked shows and passed
out fliers.

Do you have any regrets about
selling Goldenvoice?

I never wanted to own Golden-
voice. I enjoyed working for Gary.
Those were some of the best times.
When Rick [Van Santen] and I took
over, it was hard. We never ran
businesses, and [ didn’t enjoy that
end of it. | wanted to promote con-
certs. It's always great to say you're
in charge, but I found the creative
side of things to be more fulfilling.

Since selling the company to
AEG, have you been able to
keep your independence?

[AEG] basically lets us do anything
we want. They watched us strug-
gle [with] Coachella when we did
it with them the second year and

[feel bad divul

didn’t make money. They were pa-
tient. I told them the problem
could be solved with sponsors, but
asked them to trust me to take it
another route by keeping sponsor-
ship down. I wanted the festival to
remain pure. And they said,
“Cool.” It was amazing to get that
response from a company with so
many sponsorship connections.

Coachella has played host to a
number of reunited acts that
rarely tour, including the Pix-
ies, Rage Against the Machine,
the Stooges, Kraftwerk, and the
Jesus and Mary Chain. How did
you get those bands?

[ feel bad divulging this, but when
you're talking to a band, you can’t
lead off with money. You’ll be shot
down almost every time. They
know what kind of money they can
get. You have to approach them
with why they should get back to-
gether. We'll say, “There are thou-
sands of people wanting to see you.
You're still relevant, and you're the
third most-asked-for band on the
Coachella message board.” I've
had bands, including one this year
that [ won’t name, confirmed be-
fore we even talked money.

Were you surprised that this
year’s Coachella sold out in
advance?

We weren'’t even prepared for it.
We have this system of putting it
on sale, then handing out fliers
and putting up posters. And when
itsold out, we didn’t know what to
do with the month we typically use
for promotion. So we’ve used the
time to focus more on Stagecoach.

How did Stagecoach come
together?

I had seen a small country show at
Empire Polo Field in the '90s. It
seemed like a fun local event.
There were rumors last year that
the polo fields were going to be
sold, so I talked to the owners and
said, “If I commit to two big festi-
vals, will that be enough incentive
for you to not develop for now?”
They said, “Yes,” so we developed
the country idea.

Did AEG Live assist in booking
talent?

[ went to Louis Messina [senior
VP of the Messina Group/AEG
Live] and Steve Moore [senior VP
of AEG Live Nashville] and told
them [ needed their help. They

ging this, butwhen

took me to Nashville and intro-
duced me to all the agents there,
some of which I already knew
from different rock things. I
pitched the idea, saying we wanted
to do a country festival with a few
elements from Coachella. And

they were cool with it. Louis
helped get Kenny Chesney and
George Strait as headliners.

What tactics have you used to
promote Stagecoach?

For the marketing, I hired Bonnie
Marquez, who worked at country
KZLA Los Angeles. When we an-
nounced the show, KZLA went out
of business. I thought, “OK, I
guess we're doing a show without
a country radio station.” But it was
great timing to hire Bonnie be-
cause she’s so dialed in with all the
country people. And recently, we
gathered all the country radio sta-
tion folks in the Western region
and did a walk-through at the
Stagecoach site. It gave us a chance
to explain what the show is. Now
they understand and can go to the
listener and tell them about it.
There’s also a new country station
[KKGO)] that recently popped up
in L.A., so that’s good news.

In general, do you think U.S.
festivals hold a candle to Eu-
ropean festivals?

Europe still has us all beat, but
that's OK. We've got our thing and
they have theirs. I love the festi-
vals over there. Glastonbury is still
my favorite, mud and all.

Art Show recently made its
debut with the current My
Chemical Romance tour. What’s
the plan beyond that?

You'd have to ask Elyse—she’s the
vision. But we want to start work-
ing with bands early and stay with
them forever. We're not calling
hundreds of bands trying to pro-
mote their tours.

What other projects are you
working on?

I recently got back from London to
see the O2 arena, whichisa couple
months away from opening. I'm
helping out a bit by telling bands
over here about the venue. AEG has
a lot of things for me to do right
now besides the festivals. And while
I'd never want to walk away from
Coachella because [ love it so much,
I think we have it built to where it
can run without me.
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So [‘:-nOmC»reJump MAROONS IS BACK,
" TO RADIO’S WARM EMBRACE.
IT WASN’T ALWAYS THIS EASY

BY SUSAN VISAKOWITZ
PHOTOGRAPH BY WENDY SUE LAMM

Ma:roon5 sure knows how to make an entrance. Or in -his case
a te-entrance. 4 More than two years after its last single
appeared, the band has returned with what appears to be a bona
fide out-of-the-gat= smash called “Makes Me Wonder,” which
debuted on the Mainstream Top 40 and Adult Top 40 charts at
Nos. 34 and 21, respectively. By the week ending April 15
tke song was in the tcp 10 at Adult Top 40, and tock the
Most Ir.creased Plays tropay for a third strzight wezk on the
mainstream list, rising 20-1< on -he chart.
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“Makes Me Wonder”—a rhythmic-oriented, late-"70s-

‘I und
vibed track—is just the third song this decade to reach un er'

the Adult Top 40 chart’s top 15 in two weeks or less. It's

a promising start for the band’s second album, “It Won't Stand

Be Soon Before Too Long,” due May 22.

But as James Diener, president/CEO of the band’s \A]hy

new label home, A&M/Octone (see story, below), is quick

to point out, “Everything the band has lining up for it CI'IUCS

now, it’s earned.”

Indeed, it's worth considering how long it took to get don’t

the first single from “Songs About Jane,” the band’s last

album and first under the Maroon5 moniker, to make 1'1
1K€ US—

an impact at radio.

Almost seven months, to be precise: “Songs” was W |
released June 25, 2002, on Octone Records and first e m e

single “Harder to Breathe” debuted Jan. 18, 2003, on

the Modern Rock chart, peaking at No. 31 about a acceSS]_ble

month later.

“Everything happened for them gradually,” A&M/Oc- pop
music,
ally protracted four years, stretching through summer and girls

tone executive VP/head of promotions Ben Berkman
says. “Maroon5 didn’t become stars overnight.”
In fact, the campaign for “Songs” lasted an unusu-

2005. Throughout the process, the band endured a gru-
eling global schedule of radio tours, promo events and

: b
regular gigging, sometimes cramming more than 250 ].].].<e US .
—ADAM LEVINE

shows into a year.

The work was necessary. “Songs” had first-week sales
of less than 2,000 copies, according to Nielsen Sound-
Scan. It would take almost two years, and lots more trav-
eling, for it to pass the 1 million-unit mark.

In The Beginning

[ttook nearly a decade for the band to even become Ma-
roon5. In the early '90s, Adam Levine, Jesse Carmichael
and Michael “Mickey” Madden made friends in their
hometown of Brentwood, Calif., at the private Brent-
wood School.

Hooking up with Ryan Dusick—another, slightly
older schoolmate—in 1994, they formed a grunge-in-
fluenced alternative rock band known as Kara’s Flow-
ers. The group signed to Reprise Records and released
the album “The Fourth World” in 1997.

The Reprise effort went nowhere, Kara’s Flowers was

James Diener

In February, Octone Records entered a joint venture with Interscope Geffen A&M (IGA) that
begat a new label called A&M/Octone. The partnership was the result of a multilayered trans-
action that brought the formerly Sony BMG-affiliated Octone into the Universal Music Group
(UMG) fold. James Diener, who founded Octone in 2000 and now leads A&M/Octone as its
president/CEO, sat down with Billboard to explain some of the finer points of the deal.

What was the structure of Octone’s original relationship with
Sony BMG?

Actually, the arrangement preceded the Sony-BMG merger. Oc-
tone began with BMG and was always oriented on the BMG
side of Sony BMG. I founded the label in 2000, as an independ-
ent label to be distributed through BMG, but at the same time
I became the senior VP of A&R and marketing for | Records
and the RCA Music Group. Maroon5 was Octone’s first sign-
ing. We made the record and put it out on Octone through BMG,
and then we had an arrangement facilitated by my second job
where we could partner or upstream artists. At a certain point
intime we joint-ventured the record with J. That’s the moment
when you see Octone/] Records [ formally called OctJay] arise.

How did the idea of a partnership with IGA develop?

It's an idea for which I have to give great credit to [IGA chair-
man] Jimmy lovine and [UMG chairman/CEO] Doug Morris.
And like most great ideas it was a fruitful collaboration. It started
with Jimmy and I talking over the course of many meetings and
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dropped, and the band members soon went their
(mostly) separate ways, uncertain about what the future
might hold.

Levine and Carmichael tried to make a go of it study-
ing on the East Coast. College degrees didn’t exactly pan
out, but a new appreciation for hip-hop, soul, gospel
and R&B inspired a reunion with their former band-
mates in Los Angeles.

After the addition of Lincoln, Neb., transplant James
Valentine to the lineup in 2000 and a name change, the
newly anointed Maroon5 was granted a second chance,
by an upstart label known as Octone Records.

The band was already at year seven when it cut “Songs
About Jane” in 2001. And that’s when the real work
began. From the time “Songs” hit stores in June 2002,
Maroon5 was on the move.

“Initially, I spent a year and a half on the road riding
around in a van bringing them to radio,” Berkman says.
“We still laugh about how much that sucked.”

But the effort did help spread the gospel.

While getting “Harder to Breathe” to click at modern
rock took time, it laid the groundwork for smoother and
greater success at adult top 40, where the song finally
peaked in the top 20 in July 2003. In between, the band
worked its way into The Billboard 200 for the first time,
entering that chart the week ending May 31, 2003.

Finally it was on to mainstream top 40, where it
cracked the top five in October 2003.

Diener thinks it was just this kind of slow build that
made all the difference in the band’s ultimate success.

“When a career develops over many, many months
and no opportunity is too big to pass up, what happens
is that everyone involved—the manager, the label and
the artist—everyone is conditioned for real hard work.”

It wasn’t until the band’s second single, the now-clas-
sic “This Love,” that the band’s momentum settled into
a groove. In the spring of 2004, the track became the
band’s first No. 1 single (on the Adult Top 40 chart) and
the album crossed the million-sales threshold.

The traveling continued apace, and as the band be-
came superstars at home, ever greater attention was
turned to the international market.

“That's really why the ‘Songs About Jane’ cycle lasted
four years,” A&M/Octone GM David Boxenbaum says.

“We didn’t start rolling them out overseas until they
were gold in the U.S., and so there was some lag time
between their success at home and their success abroad.
Essentially, we had to catch everyone else up.”

By summer 2004, third single “She Will Be Loved”
proved itself another No. 1 smash in the United States
and the band surpassed 2 million in sales.

From that point forward, Maroon5 was a bona fide
juggernaut, hitting the 3 million mark in December
2004 and then 4 million in July 2005. Total domestic
sales of “Songs” stand at 4.3 million copies. According

him finally saying, “Why guld313
don’t we relaunch Octone
as A&M/Octone?” I believe he saw in Octone the spirit of what
the original A&M idea was about: long, hard work for great acts.
And at that point, A&M was relatively dormant, more an im-
print than a working label.

What was the process of the transition from Sony BMG to
Universal?

First, it was moving myself and the whole Octone staff over to
Universal, but there was still the question of the bands we had
with Sony BMG. As part of our move, Universal was able to re-
place where Sony BMG stood in our joint venture.

Is it accurate to say that Octone bought Sony BMG’s 50%
interest in the joint venture and then sold it to Universal?

The way our lawyers like to put it, A&M/Octone acquired Sony
BMG’s interest in the old joint venture and A&M/Octone itself is
ajoint venture with Universal. But you basically filled in the blanks.

www americanradiohietorv com

So was there a risk that Universal wouldn’t buy back
that 50%?

A&M/Octone was a foregone conclusion. The question was,
What was going to happen to the bands that were part of our
joint venture with Scny BMG? A&M/Octone and the tran
sition of Octone to Universal preceded the conclusion of the
Sony-BMG joint venture situation, and the risk, which was
a big risk, was simply that the conclusion of that joint ven
ture disposition was uncertain. The bands were the ques-
tion mark.

Ultimately, how was that question resolved?

Well, it has a happy ending. All of the acts that were in the
joint venture with Octone and the RCA Music Group have
come with us. The acts I signed to J/RCA in an employee ca-
pacity were not part of the joint venture, and those acts stayed,
the primary one being Gavin DeGraw. But between the Oc-
tone acts that came with us and the acts that came from our
venture with Sony BMG and new Interscope-contributed acts,
you are left with something pretty significant. And it’s a bold
statement on the part of IGA and Universal—it’s an expan-
sionary move in an environment that is contracting. The whole
reason I made such an effort to transact this thing from Sony
BMG to Universal was because I had such beliefin lovine and
Mortris, as well as [IGA head of promotions] Brenda Romano
and their whole team, and in turn, I had such a vote of confi-
dence from them. —SV
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to the label, “Songs” has done about 6 million in inter-
national sales, or 60% of its current sales total.

“The band earned it by just touring nonstop over-
seas,” Boxenbaum says. “They went to every country,
playing shows, doing promotion—just giving love to all
these territories. And when bands reach out personally
like that. that's when they find an audience that con-
nects and stays.”

Starting Anew

By August 2005, as the bana at last wrapped its support
work for the album, the perpetual motion of the “Songs”
cycle had taken its toil.

“We were fried,” lead vocalist and primary songwriter
Levine says. “We had to throw in the towel, because we
were becoming ghosts of the people we once were. Every-
thing was so dialed in and so automatic. It didrr't feel
right. It felt like it was time to move on.”

Meanwhile, drummer Dusick had reaggravaied an
old sports injury due to the repetitive stress of drum-
ming. Matt Flynn took on the role of till-in drummer at
that point, but Dusick never really recovered, leaving
the band for good in September 2006.

“It was traumatic,” Levine says. “We were losing
a soldier.”

The band took off for only about a month. By Octo-
ber 2005, the members were together at Rick Rubin’s
Southern California “Houdini” mansion to write and
demo new material.

“Jesse and Adam actually lived up there,” Madden
says, “and all told I think we spent about three months
there working out material. The bulk of the new album
was written by the time we left.”

The group segued into regular studio sessions in Feb-
ruary 2006, choosing to work on material in three dis-
tinct parts. Starting out with Mike Elizondo (Dr. Dre,
50 Cent) and Mark “Spike” Stent {Gwen Stefani,
Madonna), the band also turned tc Eric Valentine
(Queens of the Stone Age, Third Eye Blind) for twa of
the album’s more rock-leaning tracks, and cut another
two-and-a-half songs with Mike Endert (Anna Nalick,
Gavin DeGraw).

The band’s manager Jordan Feldstein says, “Ma-

roon5’s music is a medley of styles, and alone, none of
the producers had a discography that reflected all of the
band’s influences.”

Feldstein also notes that the band “was able to do
things they couldn’t do the first time, like cut songs
more than once. They got to be a little more free, exper-
iment with new sounds, different instruments.”

Indeed, based on the handful of tracks played for Bill-
board, “It Won't Be Soon Before Too Long” covers a lot
of stylistic ground, moving from the Latin rhythms and
synth swirls of front-and-center opener “If I Never See
Your Face” to the “Every Breath You Take”-styled bal-
ladry of “Won’t Go Home Without You.” Elsewhere, the
soulful, uptempo piano-based groove of “Wake Up Call”
conjures everything from Prince and Justin Timberlake
to “Off the Wall”-era Michael Jackson, but still sounds
fresh and assured.

But for all the new touches, the album isn't a drastic
departure from “Songs About Jane.”

Flynn says, “I think it would be stupid if it was a de-
parture, to be honest.”

The record wrapped before Octone jumped from Sony
BMG to Universal to become A&M/Octone, and every-
one interviewed for the story says the transition did not
delay the album.

But it did give the band the spooks for a bit. “We kept
our fingers crossed,” Madden says. “We felt like we
wanted to stay with Octone, because they had nurtured
us for so long, and we're glad that worked out. But we
were definitely feeling like we were in limbo there for
a week or two. It was interesting.’

Safely reunited with the staff of the former Octone
Records at Universal, a new round of hard work be-

Maroon’s 5

MAROONS performs
‘Makes Me Wonder’ at
Nickelodeon’s 20th
annual Kids’ Chaice
Awards in March. Belaw,
art for the band’s new
album, ‘It Wern't Be Scon
Before Too Long.’

The Band'’s Billboard Hot 100 History source: Nielsen Soundscan

TITLE DEBUT DEBUT Iaé_TNE PEAK - PEAK DATE WEEKS ON CHART
Harder to Breathe 76 8/23/2003 18 11/1/2003 22
This Love 66 2/14/2004 5 4/24/2004 43
She Will Be Loved 50 7/24/2004 5 9/25/2004 4
sunday Morning 75 1/8/2005 31 2/26/2005 20
Makes Me Wonder 84 4/21/2007  78*  4/28/2007 2

“Still charting as ot the April 28 chart
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gins for Maroon5 as the group transitions back into
the marketplace.

“We're not taking anything for granted,” Berkman
says, and this view is expressed by everyone at A&M/Oc-
tone. “We're approaching all the outlets with a lot of re-
spect. In the case of radio, we played them the record
early. It didn’t just show up on programmers’ desks a
day before the add date.”

Diener adds, “We're firing on all engines: radio, re-
tail, promotions, international.”

Time will tell if music critics—never cheerleaders
for the band—warm up this time around. “I under-
stand why they don’t like us,” Levine says. “We're very
hard to like—we make accessible pop music, and girls
like us. These elements do not make for critical suc-
cess. But there are 50 critics and 80 billion people, so
I don’t really care.

Later, though, Levine acknowledges that the critical
indifference hurts at times. “I hope they get the new
one, and I think they will,” the singer says.

A&M/Octone head of sales and artist development
Rome Thomas says his team is working closely with the
team IGA has in place. “From the get-go, we've realized
the importance of having the retail community and our
marketing partners see this as a joint effort between
both entities.”

Thomas says the plan for retail is to have “bonus
content to leverage with every key partner that has
asked, whether it be mass retailers, indies or the non
traditional communities. We're trying to make sure
that every retailer feels they can play their own spe-
cial part in this release.”

Thomas adds that mobile offerings and licensing will
play a “huge part in how this record will proliferate over
the next two to three years. We want to use every vehi-
cle we can to get this music out there.”

On the international side, Boxenbaum says that one
of the key differences between Sony BMG’s structure
and Universal’s is “bench depth. Sony BMG had one or
two people dedicated to international, and they would
talk to the territories mostly ;n a phone and e-mail sit-
uation. They’d send the band over alone and hope that
the international plan was being executed.”

In contrast, Boxenbaum says IGA has a “much more
top-down and centralized” approach to international,
with head of international Martin Kierszenbaum and
head of international marketing Jurgen Grebner in place
in L.A. with “an entire staff of people who actually go
with the band to the territories. There’s a structure in
place to prioritize global plans. Without one, everything’s
left to the whims of the individual territories.”

The plan is to hit overseas markets “much the way
we did the first time around—hard. We’ll approach this
with a ground-up attitude again.”

The band has already begun a promo tour of Eu-
rope that will continue to Australia and Asia during
the next month or so and includes a long string of “un-
derplays,” or small-venue shows, maxing out at ca-
pacities around 700.

This approach will also carry over to the States, where
the band will do a spate of underplays prior to a full-
scale arena tour slated to begin in the fall and run to-
ward the holiday season.

“We want to give core fans the same experience
they had the first timne around with this band,” Feld-
stein says. “They really built a reputation as a great
live band during the four years they spent on the
road, and we want to remind people of that and get
them back out there.”

Of course, a new chapter at radio is already being writ-
ten, and Berkman likes the signs. “Thus far, we’re off
to an amazing start, thanksin large partto IGA’s efforts.
It feels like radio is excited to have the group back. And
if[“Makes Me Wonder”] cannects and the album meets
our expectations, the group will really have proven them-
selves. The sky will be the limit. ave
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Labels, Retailers
Confront Key Issues
At Annual Conference

ith physical music sales dropping faster

than anyone would have predicted, the

stakes have never been so high for those

flocking to Chicago April 29-May 2 for
the NARM annual convention.

While no magic remedy can stop the 20% CD sales decline
measured by Nielsen SoundScan so far this year, industry ex-
ecutives on both sides of the table are bringing a plethora of
ideas to NARM on how to slow the tide. But the big question
is: Will the industry rally around initiatives that can counter de-
clining sales and the new hybrid formats that some are cham-
pioning to prolong the life of the CD? Or will infighting over
different agendas create a paralysis that leaves an ineffective
hodgepodge response?

“The decline of the physical CD sales and what the indus-
try’s response to that should be will be a key topic for discus-
sion at the convention,” EMI Music Marketing president Ronn
Werre says. “For a while, retailers were putting the burden on
the labels, asking, ‘“What are you guys going to do about it?’
Now they are asking, ‘What can we do together?” The willing-
ness to try and do things differently has never been so high on
both sides.”

Indeed, in early April, EMI Music showed that willingness
when it decided to abandon digital rights management (DRM)
and sell unprotected MP3 versions of its songs, a move that
promises to be heavily debated at the convention. That an-
nouncement makes the debate about how to respond to declin-
ing physical sales even more crucial—or moot, depending on
whom you talk to.

Werre, for one, predicts everyone—retail and labels’ sales
and distribution—will pull together to deal with things on the
physical side. But other executives aren’t so sure. In fact, the
finger-pointing may not be finished.

One retailer complains that the labels don’t take the plight
of the CD seriously enough. “The labels are just sitting around
and waiting for digital to make up for theloss of physical sales,”
that merchant says. “Digital is wonderful and will pay dividends
down the road, but that will be a long wait. In the meantime, if
physical is going to lose, I want to die with my boots on.”

That merchant says he wants to try anything and everything.
But all he gets from music labels are phone calls filled with
“bellyaching and crying in the soup.” In contrast, video labels
are coming up with plenty of creative ideas, he adds.

“The music industry has cancer, it’s not dying of a train
wreck,” Value Music president Rob Perkins says. “We talked
a year ago about a reinvigorated physical format, but noth-
ing has happened. The lack of innovation is what is hurting
the industry.”

But not everyone is sympathetic to brick-and-mertar’s plight.

“Everyone is talking about a new physical format and/or ex-
isting format enhancements,” one senior major label execu-
tive says. “The industry has a new format. It's called digital.”

There is despair on the label side, too, with some executives
questioning the effectiveness of the organization.

ILLUSTRATION BY KEITH NEGLEY

NARM

When NARM launched its Definitive 200 promotion, a ranked
list of 200 albums every music lover should own, “several re-
tailers stepped up to the plate and did the right thing,” one dis-
tribution executive says. “We would have expected it would have
been all of them.” But in many cases, the executive suggests,
retailers used the promotion to extract more co-op advertising
support from labels for prime endcap exposure for those 200
titles in their stores.

But another distribution executive in a different camp says
the labels can’t afford to throw in the towel on the CD. “If the
big boxes don’t see us making the attempt and have confidence
that the industry is committed to stemming the tide, they will
simply start cutting space for music.”

On the other hand, retailers complain that so far all they have
seen from labels is cost-
cutting to protect the bottom
line {on income statements)
and nothing to stimulate the
top line. The physical world
needs to be reinvigorated, ei-
ther through a new physical
format, enhancement to ex-
isting physical formats and/or
pricing experiments, mer-
chants say.

Currently, at least four dif-
ferent versions of a CD/DVD
format, each with an Internet
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component, are being championed to the majors, but those ef-
forts might cancel each other out like the MiniDisc and the dig-
ital cassette did 10 years ago. Nevertheless, WEA will go to
NARM with plans for its DVD Album. The DVD Album, un-
like the so-far failed DVD Audio disc, allocates only about 10%
ofits disc space for music. The balance of memory on the DVD
Album remains for video, ringtones, digital booklets and other
computer-ready features.

A company called Tranzbyte Technology and Buddah Records
co-founder Artie Ripp is touting a DVD that would contain a
best-selling movie or a concert and a WAV file with songs or
music from the soundtrack that could be burned to CD. He says
that his di' c is another way labels can generate incremental
revenue. What's more, once the disc is pur in a computer, it will
go to Web sites for more value-added features and bonuses that
could even generate more revenue.

Meanwhile, the Because Group is said to be in talks with Uni-
versal Music Group about the latter issuing music titles in its
DFS Disc format. In addition to providirg prerecorded music
in a read-only content area, the DFS Disc contains an embed-
ded link tkat allows consumers to down:oad new content to a
writable area of the disc.

Also, longtime industry manager David Krebs and veteran
industry format guru Bob Sherwood are working on behalf of
DVD Plus International and hope to convince labels to adopt
the DVD Plus technology created by Dieter Dierks. The DVD
Plus can have a CD version of an album on one side that plays

continued on >>p26
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in all CD players and a surround sound version
of the music on the DVD side. That side of the
disc also can contain video and, if labels want,
provide the option to use the DFS technology.

Sherwood says 42 million homes in the United
States have surround-sound systems, and he en-
visions reissuing deluxe packages of the indus-
try’s best-selling albums to generate incremental
sales from those customers.

“For something to work, it will have to be a
value-add, and everyone will have to embrace
it,” Baker & Taylor VP Steve Harkins says. “It
can’t be like the DualDisc,” which failed be-
cause only one major, Song BMG, actively
championed it.

Others say too many issues are
stacked up against the new for-
mat. Some retailers say WEA’s
DVD Album weakness is
lack of compatibility with
CD players, particularly
those in cars. Critics also
say that consumers pre-
viously have failed to em-
brace the type of
surround-sound technol-
ogy now offered
again by the
DVD
Album or the DVD Plus product
that Sherwood and Krebs are promoting.

Meanwhile, other merchants say they are
going to press a pricing agenda at NARM. “When
are the majors going to finally wake up and re-
alize that $18.98 CDs are selling everywhere for
$10?” the head of one chain asks. “That’s insane.
If retailers can’t get the damn things for $9 on
new releases and $7.50 on catalog, music will
continue to be replaced by other product lines.”

Another merchandiser agrees. “No one wants
to get in front of the train and say, ‘Here is the
new pricing model.’ If they did, we know it may
hurt in the first year, but it may prolong the life
of the physical side until digital can take off.”

Alan Tuchman, interim co-president of Al-

liance Entertainment Corp., says he would wel-
come a new value proposition. “Why don’t the
majors lower CD prices and make it one way,”
i.e., without return privileges, which wind up
costing both sides plenty of money.

While the latter suggestion may not be on the
table yet, major-label distribution executives say
a wide variety of configurations and hybrid for-
mats with new spins on pricing are in the works.
Some will be unveiled before or at NARM.

Two different majors envision a redefini-
tion of the deluxe album so that each album
becomes a definitive source of product and
information on an artist. Moreover, some of
the majors are talking about both enhanced

and streamlined packaging, which
might not include the jewel box,
sources say.

Finally, music marketing
may become more promi-
nent going forward,
whether it’s through more
consistent catalog promo-
tions or trying new adver-
tising vehicles to bring
awareness to the consumer.
“The industry is still rely-
ing on radio and press to drive
consumer awareness,” EMI’s
Werre says. “The industry needs to do

more consumer research, too.”

In fact, Werre says that if NARM produces too
many different answers, the best option would
be to do consumer research to see which ones
the industry should push.

“Sometimes we shoot down each other’s ideas
because they are not ours,” he says. “Instead of
arguing over which idea to follow or throwingall
of them against the wall to see what will stick, we
should find out what the consumer really wants.”

Of course, EMI already proved it is listen-
ing to the consumer by getting rid of DRM.
That means the other big question at NARM
will be: Will one of the other three majors
follow EMI’s lead? e

Full Slate At NA

Digital Gets Spotlight In Events Lineup

Digital distribution has been a hot button at the
NARM annual meeting for the last 10 years, but
this marks the first time the issue will have its
own conference within the convention.

NARM president Jim Donio says digital will
have its own two-day slate of program-
ming during the convention, which
is being held April 29-May 2 in
Chicago.

“As part of that we have four
of the top executives from
each of the majors talking
about digital music strate-
gies—Thomas Hesse of Sony
BMG Music Entertainment;
Amanda Marks of Universal
Music Group; Michael Nash of WEA
Corp.; and Barney Wragg of EMI Music
Marketing,” he says. “It should be a standing-
room-only session.”

As for the brick-and-mortar part of the in-
dustry, “we are doing something different this
year for the keynote,” Donio says. “We will have
each of the major distribution presidents ac-
companied by one of their [distributed] labels.
The independents will be represented by Rich
Bengloff, who heads [the American Assn. of In-
26 |
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dependent Music], along with an indie label
executive.”

Musically, “Universal [Music Group] con-
tinues to really take center stage with their
product presentation,” Donio says. “They

keep the performers under wraps, which

builds anticipation so everyone

looks forward to it.”

In addition, Donio noted Sony

BMG is hosting the Scholarship

Award cruise, while WEA is

hosting all the breakfasts, and

EMI Music Marketing is host-

ing the red carpet. Club NARM

will be hosted by Rocket Sci-

ence on April 30 and indie label

Astonish Entertainment May 1.

For the awards-night closing cere-

mony, the headliner will be Martina McBride,

with Rodrigo y Gabriela and Elliott Yamin also

appearing. Peter Cincotti will open the conven-
tion April 29 at the morning session.

Finally, Donio says NARM is “thrilled to rec-
ognize ‘Soul Train’ [host] Don Cornelius with
the President’s Lifetime Achievement Award
while the Chairman’s Award goes to Chicago.”

—EC

ANDREW SOUTHAM
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WITH ITS DISTINCTIVE

ar.d mmediately catchy mix of hip-hop, reggaetén and trop-
ical and electronica beats, Calle 13 was one of the biggest
brea<out stories in the Latin world last year. The duo’s debut
al>um has sold more than 200,000 copies in the United
States, according to Nielsen SoundScan, and more than
350,000 worldwide.

Tkat success came as a result of careful strategy. The act’s in-
<end ary, potty-mouthed lyrics have kept the Puerto Rican duo
frcm gaining massive radio airplay or many major TV appeat-
andzes. But the two have been happily embraced by alternative
ou:.e's and media, including the digital world, which played a
zrucial role in the success of their self-titled debut.

Th=single “Atrevete Te, Te!” spent some three months last year
as-he top-selling ringtone on Sony BMG Latin and fans flocked
“o the group’s Web site to stream songs not commercially avail-
ab’=. Overall, Calle 13 was one of the label’s three top-selling acts
-n themobile realm, with minimum promotion and effort.

As Zalle 13 prepares to release its sophomore album, “Res-
Jdente o Visitante,” on April 23, Sony BMG is looking to max-
Jm ze the group’s mobile appeal via a May/June national
@mpaign with a major wireless carrier.

Potential deals include a national TV spot fea-
turing Calle 13’s second single, “Cumbia de los
Aburridos,” a cutreminiscent of “Atrevete Te, Te!”

Sony BMG’s efforts to capitalize on the group’s
mobile appeal underscore the growing impor-

tance of digital sales and promotion to Latin la-
bels’ bottom line. In the past few years, the
music industry has begun to fully recognize
a young, bilingual Latin population that
consumes mobile entertainment serv-
ices at a rate that outpaces the general
U.S. population.

“For me Calle 13 is the epitome of a digital artist,” says Seth
Schachner, Sony BMG Entertainment VP of digital music for
Latin America. “In terms of mobile media in the U.S. market,
it’s been a monster success.”

As little as a year ago, having a Latin act be a “monster suc-
cess” in the digital realm was negligible.

Today, even though the sales of physical product—CDs—
comprise the bulk of Latin music revenue (see chart, page 30),
the digital arena has grown to account for between 15% and
20% of sales for some labels. Growth is expected to accelerate
as more Latins gain economic power and Internet access.

“We’'re in a very strong growth trend and we're expecting an-
other 100% growth in the digital department this year,” Univer-
sal Music Latino new media director Skander Goucha says.

“Our rain focus is digital and mobile growth,” Machete
Music president Gustavo Lopez says, noting that all new con-
tracts now include all mobile and digital obligations, includ-
ing exclusive greetings, photographs and tracks for digital use.

Beyond sales or revenue alone, the digital arena—which in-
cludes everything from online media to music and mobile down-
loads—has become an integral part of the marketing and
positioning of every Latin act in the market today.

“We are consolidating our new business model, increasingly
integrating the digital world into our day-to-day,” says Univer-
sal Music Latin America/Iberian Peninsula chairman Jesuas
Lopez, whose artists include David Bisbal. The Spanish crooner
received a plaque last month for worldwide sales of more than
1 million digital and mobile downloads from his most recent
album, “Premonicion.”

“When [digital] has grown as quickly as it has, it has to be-
come part of the core business,” Lopez says.

That core business is very much a mobile one. While there is
a broad mix of Latin product to be found in online digital stores,
especially with the launch of iTunes Latino late last year, online

ITH

So you thought Calle 13’s self-titled debut was racy? Take a

close listen to “Residente o Visitante,” where clever rhymes
(think Eminem at his best) go from witty to salacious to out-
right shocking. It’s not just sexual content, juvenile pos-
turing and verbal attacks, of which there is plenty. Calle

13, which won the Latin Grammy Award for best new

artist in 2006, also delves deeply and specifically into
subject matter meant to make you squirm, including

social malaise, corruption, injustice and violence, all

» \set over complex beats and arrangements that blend reg-

gaeton'with rap and alternative music.
“I'd say they are one of the bravest acts that we’ve ever had on our

label in t;*erms of their far-reaching political statements and just overall satire on the human condi-
tion,” Sony BMG Latin president Kevin Lawrie says. Lawrie admits the new album’s content makes it
a marketing challenge. “It will be a very polarizing album, and some people will get it and some peo-
. ple won’t,” saysilawrie, who adds that he isn’t agonizing over radio play. An aggressive retail plan in-
. cludes an exclusive CD/DVD version of “Residente o Visitante” for Wal-Mart that includes a clean ver-
sion of the album and a Wal-Mart “Soundcheck” DVD.

The members of Calle 13—stepbrothers René Pérez (aka Residente, rapper/lyricist) and Eduardo
N Cabra (aka Visitante, music writer/arranger)—stir up few looks when they enter Novecento, a trendy Miami
JI restaurant, to discuss their new album with Billboard. Short, fair and slight, and sporting zero bling,
the pair looks more like university alt-rockers than the enfant terribles of Latin music whose racy, graphic
lyrics have unleashed many a controversy.

| aradio-friendly track, because it’s hard for our music
| | to get played in radio. This album is full of vices to
L eatup your brain. Within that, “Cumbia de los Abur-
b b | ridos” is the chocolate cake with strawberries. So peo-
i y ar ple can eat it, and later discover whatelse is in there.
4 ‘ Pérez: [ never do something expecting something.  Cabra: What we knew was, this wasn’ta “second”
) I do things because I like them. The only track we  album. It was an album. What happens as far as top-
recorded with a specific intent was [second single]  ics, performance and irreverence is something com-
“Cumbia de los Aburridos,” which we conceivedas  pletely different from our previous album.
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digital sales of Latin music continue to be minuscule. Only a
handful of Latin artists—most of them crossover names like En-
rique Iglesias and Shakira—are among the top-selling down-
loads. Indeed, for first-quarter 2007, Latin albums made up only
0.85% of all digital album sales in the United States, according
to Nielsen SoundScan. In contrast, Latin albums made up 7% of
all album sales. But digital Latin album sales, at 114,000 units,
were only 1.2% of all Latin album sales (see sidebar, page 30).

Instead, the bulk of digital Latin sales in the States—by all
accounts 60%-70%—comes from mobile stores. And within
that mix, as is the case with the mobile music market at large,
many of the best-performing tracks are usually urban and rap.

Aside from Calle 13, other major digital successes include
Universal’'s Rakim & Ken-Y, Wisin & Yandel and Don Omar,
who has one of the most successful digital development sto-
ries in the Latin marketplace.

Last year, Don Omar became one of the first Latin artists to
get a massive mobile campaign, with Cingular Wireless. And
his album “King of Kings” was the first entire album on urban
label Machete Music to be cleared for mastertone release.

Don Omar’s campaign included a Cingular “Sound Ses-
sions,” recorded at a Gibson Amphitheatre concert in Los An-
geles, from which three songs were made available as video
downloads and promoted via a TV and online campaign.

In the end, Don Omar’s first single, “Angelito," sold close tc
400,000 mastertones, more than any other Machete track.

BAD BOYS

Faced with new technology, acts with lyrics like Calle 13’s
(see sidebar, below), may face some old problems. While car-
riers are anxious to dip into the Latin marketplace, they balk
at wrapping their brands around controversial acts, much
as it happens in the mainstream. While acts like Shakira,
Mani and Alejandro Sanz have all been faces of specific car-

riers, more provocative urban acts have not.

“We take a more grass-roots approach,” one carrier repre-
sentative says. “We can promote them on deck or promate a
song. We don’t want to offend people, but we want to allow our
consumers to buy whatever they want to buy.”

In Calle 13’s case, the track that Sony BMG Latin is angling
to feature in a mobile campaign—the duo was close to secur- -

ing a branding deal with a carrier as this issue went to press— G

is “Cumbia de los Aburridos,” a more commercial track than {" % Y

the first single, “Tango del Pecado.” The latter’s chorus, which E . N ]

speaks about “satanic music,” has provoked controversy. P~ v ’
Not only can this make it difficult to secure a brand 'ng deal, i

but it can eat away at radio play. Machete’s Lopez says he sees k:)

a direct correlation between radio play and mastertone sales, :gh-""

which rise with radio chart position.

However, Don Omar also benefited from marquee place-
ment: Many carriers placed him in their top decks, and loca-
tion drives sales.

This is where the genre can still create greater opportnnities
foritself. Although all carriers have Latin tracks, they are several
clicks away (see sidebar). If Latin tracks want to be on the main
deck, they have to fight for the same space as major mainstream
releases. As aresult, as is the case with the iTunes main page.
they rarely get play in the most visible arena (a recent
exception was Daddy Yankee's new single, “Impacto”).

Lopez is vying to provide carriers with what they
need to give that top placement to Latin artists.

“We’'re not really fighting for Latin space, we're
fighting for mainstream space,” he says. “When
_ Don Omar’s ‘Angelito’ came out [last year], for
N example, some carriers sent text messages
i “_  saying, ‘New music from Mariah, 50 Ceut
i and Don Omar.’ That's the type of level
of exposure that we need to se-

Reggaetdn Rock Stars On Their New Album, Recording
And Writing In Spanish—And A Fixation With Poop

Pérez: I was against that. It sends the wrong mes-
sage, if our first single sounds like our previous hit
[“Atrevete Te, Te!”]. The fact is, we've never been strong
on the radio. And that doesn’t mean I'm going tostart
to record stupid reggaeton songs. That's not our trip.
And the idea was to come out with a track that was
contrary to what was expected.

Pérez: It’s a style. Like George Bataille’s “Story of
the Eye” [a classic erotic novel of excess and sexual
extremes]. ] can use double-entendre but [ can also
be crude. La Mala herself suggested she was going
to be crazy and sexual with me and wanted me to
be aggressive too. So I putin a couple of things that
play with that Latin macho attitude. I say things
that are real, that people think about. There are
thousands of guys who have a small one [Pérez al-
ludes to the size of his penis] and thousands of peo-
ple who want to do the dirtiest things. I personally
don’t like to have sex with feces, but the idea was
to get to that grotesque level and I know it will touch
one or two people.

Pérez: We wanted to spend time with different in-
digenous groups in Latin America and with people
from the countryside. People no one visils. Our ob-
jective is to air the documentary and have people see
what happens in these communities. I can help by
presenting their problems and their situations. I
woutld like to establish a connection between Puerto
Ricans and Latin Americans, because we’re an is-
land, and we're isolated. And I'l] use my image in
some way so it’s entertaining for young viewers.

Cabra: The first album was built mostly over the
lyrics. This had more of the beats first and then the
lyrics. Many of these tracks were written while we
were traveling in specific countries, and as things
were happening. Many tracks are responses to spe-
cific comments or accusations.

Pérez: Lately, I use the Internel alot. I ook up top-
ics, watch pictures and videos.

Pérez: It’s hard to translate. If [ can say the same
stuff in English, I'll do it. Because you want to
communicate, whether you sell albums or not.
You want people to listen and understand. [ can’t
change the world by teaching everybody to speak
Spanish. But you're not going to see me doing
bilingual stuff, or saying stupid things like “kick
your ass” in English. —LC
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cure with our artists when they are ready for that.”

To date, only one carrier, Cingular, has launched a Latin artist
page. Tu Musica {Your Music), launched March 28, has key deck
placement and goes beyond merely selling ringtones and in-
cludes news, tour information and photos.

“It’s the first time we’ve given Latinos nice deck placement,”
AT&T Mobility director of Hispanic marketing operations Mar-
cus Owenby says.

Tu Musica’s first partner in the site is EMI Televisa, although
other labels are expected to join soon.

What Tu Musica does not offer are full track downloads, an
area where labels see tremendous possibilities.

Universal's Goucha estimates that full track downloads ac-
count for approximately 25% of all mobile Latin sales, despite
that promotion to Latins in that arena has been negligible.

“The Hispanic demographic has a much higher access to
music with mobile phones rather than access to online stores,”
Goucha says.

The lag can be attributed to many factors, but key is the fact
that Latins simply don’t go online as much as non-Latins, ac-
cording to a study released March 14 by the Pew Hispanic Cen-
ter and the Pew Internet & American Life Project.

Latins make up 14% of the U.S. population, according to
Census figures. A little more than half of them—56%—use the
Internet, compared with 71% of non-Hispanic whites and 60%
of non-Hispanic blacks, according to the study.

Roughly three-quarters of Latinos who are English-
dominant or bilingual use the Internet. But only 32% of
Spanish-dominant adults do so.

And while nearly four-fifths (79%) of Latinos have
some kind of Internet connection—compared with
92% of non-Hispanic whites—fewer than one-
third of Latinos have broadband connections
at home.

This helps explain why the launch of iTunes Latino has not
done much to galvanize the Latin download market. The Apple
store dominates the overall digital online market, accounting
for more than 75% of all sales; having a Latin-specific store is
particularly important to the growth of digital Latin sales. Yet
it appears that Latin digital album sales have actually dropped
since the iTunes move.

According to Nielsen SoundScan, in 2004, Latin digital album
sales were a paltry 42,000 copies, accounting for only 0.75% of
all digital album sales. By the end of 2006, those numbers had
jumped, t0 293,000 copies and a mere 0.9% of the total. By first-
quarter 2007, that percentage had dipped slightly, to 0.85%, de-
spite that every major label now has most of its catalog and all
its front-line releases digitized.

iTunes director of worldwide product and music marketing
Chris Bell says the company is “very happy” with the reaction
to iTunes Latino. However, he adds, the biggest challenge is “to
effectively reach the Latino consumer in the U.S. who has not
traditionally consumed music digitally for various reasons.”

The iTunes Latino catalog is broad and deep, and labels are
actively using iTunes to promote new and upcoming talent. it
helps that, unlike radio, iTunes has proved to be receptive to
new sounds and names that go beyond the tried and true.

Meanwhile, Latin labels are getting better and better at find-
ing—and capitalizing on—mobile opportunities.

In Latin America, where access to broadband is much more
limited and physical piracy rates are huge—often accounting
for more than half of all music sales—mobile is a major focus,
given that there are between 265 million and 300 miltion mo-
bile subscribers in the region.

Many carriers have done major campaigns with big Latin acts
like Ricky Martin and Man4, whose albums and tours have been
jointly promoted via mobile. But labels are also constantly at-
tempting to mine the marketplace in other ways.

2
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“Mobile is currently the main source of download revenue
in the region,” says Alfonso Perez-Soto, Warner Music Inter-
national director of new media for Latin America, who tailors
deals with various carriers and aggregators for separate coun-
tries. “Through our inventive partnerships with companies
such as Movistar, Sprint, TIM and Televisa, we are leading the
way in creating compelling wireless experiences for consumers.”

Warner's deals include an agreement with EsMas Movil in
Mexico where fans can customize their mobile environment
with Warner Music content. The company also recently launched
the “Hits & Girls” video tones with Sierralta Entertainment,
combining videos of top Latin models with Warner Music tracks.

Thatthe U.S. marketisin a process of maturation is clear in
the numbers.

According to Nielsen RingScan, for the week ending March
25, only seven of the top 200 mastertones sold in the United
States were in Spanish, including Shakira’s “Hips Don’t Lie.”
But the polyphoniclist included 20 titles in Spanish, of which
half were regional Mexican tracks, notably absent from the
mastertone list.

This points to an issue of content, as many regional Mexi-
can tracks are not available as mastertones, and to carriers’ lack
of knowledge of the Latin music market.

“At the beginning, the Latin carriers didn’t understand any-
thing except reggaetdén,” one label executive says. “But we've
proven that we can have very good activity with other genres.
Now, we're in a phase where we're diversifying our sales.”

Recently, for example, Cingular featured regional Mexican
group Intocable on its handset deck and online during an eight-
week campaign that may have marked the first time a regional
Mexican act received that kind of mobile placement.

According to EMI Televisa, Cingular used Intocableasa case
study to prove there was a market for regional Mexican master-
tones. The result was that Intocable had nine mastertones among
EMI’s list of its top 45 when the promotion ended in January.

According to a Forrester study released in February and ti-
tled “Hispanics Connect to Mobile Data,” in 2006 Hispanics
made up 11% of U.S. mobile phone users, and 15%—4.7 mil-
lion adult Hispanics—of mobile data users. Among those, 42%
download ringtones and 30% stream or download music, more
than twice the number for non-Hispanics.

In fact, the study found that 52% of Hispanics who down-
load music are Spanish-dominant.

The data led study authors to conclude the following in
their recommendations: Because a majority of Hispanics who
download music are Spanish-dominant, “carriers or their
partners should consider promotions tied to Spanish-lan-
guage music.” oee

Additional reporting by Ayala Ben-Yehuda in Los Angeles.
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DIALED IN

The bulk of mobile music sales come from

f‘ the carriers. Here’s a quick breakdown.

SPRINT NEXTEL

CLICKS TO LATIN CONTENT: 2
SPANISH-LANGUAGE STORE: No
LATIN ARTIST PARTNERSHIPS/
SPONSORSHIPS:

Sponsors Mana’s U.S. tour

Partnership with “Bad Boy Latino.”
Debuted Christian Daniel’s single “Donde
Quedaran,” the video and album on Sprint
phones.

Second Life venue exclusively streaming
performances from the Sprint-sponsored
Telemundo reality TV series “Concierto
Clandestino.”

FEATURED ARTISTS:

Mana

Christian Daniel

CLICKS TO LATIN CONTENT: 2. Has both
Latin and reggaeton genres.
SPANISH-LANGUAGE STORE: Sort of. Has a
Spanish-language section of its Web site,
which lets users buy and download Latino-
relevant content.

LATIN ARTIST PARTNERSHIPS/
SPONSORSHIPS:

Sponsored the 2005 Juntos en Concierto
tour with Chayanne, Alejandro Fernandez
and Marc Anthony.

Exclusive sponsor of Univision's
“Estrellas del Futuro/Reggaetdn” talent
competition.

Sponsored Shakira tour and debuted
“Hips Don’t Lie” video on VCast.

FEATURED ARTISTS:

Joan Sebastian

Calle13

Chayanne

CLICKS TO LATIN CONTENT: 2. Ringtones
only. Cingular has no full-song download
service. Latin content dependent on

partners Yahoo Music, Napster and eMusic.

SPANISH-LANGUAGE STORE: Yes
LATIN ARTIST PARTNERSHIPS: None
FEATURED ARTISTS:

Don Omar

Juan Luis Guerra

Daddy Yankee

intocable
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CLICKS TO LATIN CONTENT: 2-4,
depending on the content
SPANISH-LANGUAGE STORE: No
LATIN ARTIST SPONSORSHIPS: None
FEATURED ARTISTS:

Don Omar

Tony Haze

Shaka Black

Rodrigo y Gabriela

DON QMAR as seenin his
Cingula; ‘Sound Sessions’ video.
. *
A
!” Ll
" =

14

JR

NI

LE!

ALBUM

DON OMAR: COURTESY OF CINGULAR; INTERNET USAGE SOURCE: PEW INTERNET & AMERICAN LIFE PROJE


www.americanradiohistory.com

LATIN

CONFERENCE & Awa

RDS 2007/ |

iN ASSOCIATION WITH -_ﬂ .
©®
@

Do ‘

NG

-~

PRODU-ZED AND
BROADCAST LIVE BY

ILLUSTRATION BY ILOVEDUST

WWW.americdnradiohislmrv.c}m


www.americanradiohistory.com

EONGRATULATIONS#FO OUR
Y BILLBOARD LATIN MUSsIc
AWARD INOMINEES

Alejandra Guzmdn  Alicia Villarreal — Armando Avila
Anais - Anthony "Romeo” Santos — Aventura — Calle 73
Camila ~ Chayanne  Conjunto Primavera — Daddy Yankee
El Gran Combo De Puerto Rico -~ Frank Reyes
Gilberto Santa Rosa  Gisselle — Jaci Velasquez
Jeremias - Joan Sebastian - Juan Gabriel  Limit-21
Los Bukis -~ Mana  Marc Anthony
Marco Antonio Solis - Marlon — Michael Stuart
Monchy & Alexandra — Noelia - Olga Tarion
Rakim & Ken-Y  RBD  Ricardo Arjona
Sin Bandera - Tito "El Bambino” - Toby Love
Victor Manuclle ~ Wyclef Jean — Xtreme  Yuridia
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LATIN MUSIC CONFERENCE AWARDS

This year’s event
promises to
surpass the 2006
awards show.

THE FUTURE

I/ WIREIMAGE.COM: AVENTURA: STEPHEN

PREVIOUS PAGE ILLUSTRATION REFERENCE: PAULINA RUBIO: DONATO SARDELLA/WIREIMAGE.COM: JOAN SEBASTIAN

RICARDO MONTENER: RODRIGO VARELA/W REIMAGE.COM, DON OMAR JIM SPELLMAN,;

LOVEKIN/WIREIMAGE.COM: ABOVE: COURTESY TELEMUNDO

BETT

IA‘ <

This Year’s Latin Music Conference And
Awards Locok To The Future BY LEILA COBO

Welcome to the 2007 Billboard Latin Music Conference and
Awards. Now in our 18th year as the world’s leading and
longest-running Latin music conference, we are proud to
present our biggest, most event-packed conference ever, with
three days of panels, showcases, exhibits and presentations
that culminate in the annual Biliboard Latin Music Awards.

The overriding theme of this year’s event is the future of
the business. Our panels will delve into cutting-edge business
models and revenue streams and diverse avenues of
marketing, distribution and prometion. Our panelists are
visionaries committed to changing and making the business
grow. After all, Latin music is the one genre that has
registered growth in sales for the past three years in a row,
according to Nielsen SoundScan.

Latin music is also the fastest-growing genre in many other
arenas, including performance rights, digital sales, radio
formats, advertising revenue and sponsorship dollars. Latins
are avid users and consumers of mobile and digital content,
and their relationship with music is intrinsic and vital.

Billboard believes in the Latin music industry’s future and
is committed to its development and excellence. The growing
breadth and scope of our annual conference reflects that
commitment. Read on for an overview of this year’s
programming and . . . bienvenidos!

OF LATIN MUSIC
This Year’s Conference Focuses On Taking
The Exploding Genre To The Next Level

When queried late last year on the prospects
of the Latin music industry, every single
label head mentioned developments in new
arenas—most specifically mobile and digi-
tal—as their top growth priority for 2007
and beyond.

Asreported in our story this week on Latin
digital music (see page 27), those areas are fi-
nally yielding tangible results for Latin music,
with digital sales of Latin music growing at
an accelerated pace, even in Latin America.

But it goes beyond that. While music sales
in general are down, interest in Latin music
is at an all-time high. The genre’s CD sales
are up for the third straight year, according
to Nielsen SoundScan, as are performance
royalties; placement of Latin music in filins
and TV is more prominent than ever: and
bilingual media outlets like MTV Tr3s and
mun2, along with Latin-dedicated sites, are
growing in importance and influence.

In the purely musical realm, never has new
Latin music gained as much prominence, ex-
posure and sales, the happy result of recep-
tive media and new outlets like satellite radio.

This year’s Billboard Latin Music Confer-
ence is a salute to the new and to the future,
with panels concentrating on new media, new
business models, new opportunities and new
ways of promoting, marketing and exposing
Latin music. Mobile, digital, the Internet,
media, touring and radio will be topics of dis-
cussion—and of course, so will music, via a
series of artist-only panels, including our ex-
clusive Q&A with Juanes.

Likewise, our partnerships and sponsors
reflect asolid beliefin Latin music, the Latin
marketplace and innovation.

For the eighth consecutive year, the title
sponsor of the conference and awards is
Heineken, with Target and Dodge joining as
in-association sponsors for the first time.

Heineken's presence will be felt not only
during the conference, but also in a series of
events and showcases set up around what is
now known as Billboard Latin Music Week.

They include Billboard’s very own “We
Hear the Future” showcase for new acts. The
mini-competition, inaugurated at the 2006
Billboard Latin Music Conference, gives new

FINALISTS PLAY

BILLBOARD BASH P.LMé6
JUANES
IN EXCLUSIVE TALK P.LM8

LIFETIME ACHIEVEMENT HONOREE
BOSE P.LM12

www americanradiohistorv com
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acts a chance to compete for prizes and ex-
posure in front of a panel of industry judges.

Target's involvement includes the promo-
tion of this year’s Billbeard Latin Music
Awards compilation CD, carried exclusively
in Target stores, while Dodge has produced
vignettes featuring Latin music finalists that
will run on various TV outlets.

Other conference sponsors include Veri-
zon, presenter of this year’s Billboard Bash;
MTV Tr3s, presenting the opening-night
showcase for new acts and a return of our

IN THE PURELY
MUSICAL REALM,
NEVER HAS NEW
LATIN MUSIC
GAINED AS MUCH
PROMINENCE.

iiber-popular, all-artist Rap, Rhythm & Reg-
gaeton panel; mun2, presenting our enor-
mously successful teen panel; ASCAP,
presenting its traditional acoustic showcase
as well as a discussion on placement of Latin
music in film and TV; and BMI, with a new
songwriter’s panel featuring top writers at
their instruments.

Billboard is proud to welcome iTunes
Latino to Billboard Latin Music Week. The
top online retailer will give away nearly 40,000
iTunes cards with 10 free downloads by top
and developing Latin acts.

Also making a splash during Latin Music
Week is Daddy Yankee, who will host his syn-
dicated ABC radio show “On Fuego” as a prel-
ude to the conference during a special
broadcast presented by Billboard Latino.

Finally, conference registrants will get a
chance to attend the Voz Latina conference,
hosted by Adweek’s Marketing y Medios, Ad-
week, Brandweek and Mediaweek.

For a schedule of events, visit billboard-
events.com. —Leila Cobo

MONTANER
EARNS SPIRIT OF HOPE AWARD P.LM14
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04-20
04-21
04-26
04-27
04-29
05-03
05-04
05-05
05-06
05-18
05-19
05-20
05-25

Miami, FL
Orlando, FL
Hidalgo, TX
Laredo, T™X

El Paso, TX
New York, NY
New York, NY
Unicasville, CT

Washington, D:«C.

Los Angeles, TaA
Los Angeles, CA
Los Angeles, CA
Indio, CA
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American Airlines A-ena

Amway Arena

Dodge Arena

Laredo Entertainment Center

El Paso Coliseum

Madison Square Ga-den Thectre
Madison Square Garden Theatre
Mohegan Sun Arenz

Patriot Center

Gibson Amphitheatre

Gibson Amphitheatie

Gibson Amphitheahe

Fantasy Springs

05-26
05-27
05-31
06-02
06-03
06-07
06-09
06-10
06-14
06-15
06-16
06-20
06-22

San Diego, CA
San Jose, CA
Houston, TX

San Antonio, TX
Dallas, TX

Santa Ynez, CA
Phoenix, AZ

Las Vegas, NV
Anaheim, CA
Sacramento, CA
Fresno, CA

Ft. Lauderdale, FL
Chicago, IL
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IPAYONE Center
HP Pavillion
Toyota Center
AT&T Center
Nokia Theatre
Chumash Casino
Dodge Theatre
Aladdin Theatre
Honda Center
Arco Arena
SaveMart Center
Seminole Hard Rock
UIC Pavillion
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Chicago, IL

Boston, MA

New Yosk . NY
Washington, D.C .
Unicasville, CT

Miami, FL

Orlando, FL

Hidalgc. TX

Lareda, TX

San Anftonio, TX
Pho2nix, AZ

Las Vegas, NV

Fresno, CA

San Francisco, CA

Los Angeles, CA

Los Angeles, CA
Dallas. TX

Houston, TX

Tijuana, Mexico
Guadalajara, Mexico
Monterrey, Mexico
Mexico City, Mexico
Guatemcia
Tegucigalpa, Honduras
.San Pedro Sula, Honduras
El Salvador
Nicarcgua
Coslia RICG :

Quilo, EcCt
Guayaquil,
Cuenca, Ecuodor
Lima, Peru
Scniiago, Chile
Provincia, Chile
Bolivia
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RE INFORMATION CONTACT 312-492-6424 "'n.e offciai Airtine of ]

= = . e — — \WWW americanradiohistarn.com St T Y


www.americanradiohistory.com

LATIN MUSIC ON_FEQE%C_;E AWARDS

VICTOR MANUELLE

LATIN MUSICS FINESTHOUR

Awards Ceremony Honors, Showcases Top Stars

The Billboard Latin Music Awards will pay
homage to regional Mexican stars, a Spanish
pop idol and a Latin-American singer/
songwriter for his altruistic work.

The 18th annual edition of the awards
taking place April 26 at the Bank United
Center Center in Miami, will feature special
performances dedicated to: the late Valentin
Elizalde; a regional Mexican star whose
career was on the rise when he was slain;
Pedro Infante, the Mexican icon who is
being celebrated on the 50th anniversary of
his death; and salsa veteran El Gran Combo
de Puerto Rico.

and winners enters its fifth successful year.

Sponsored by Verizon, this year’s Bash takes place April 25 at ultra trendy nightspot the Fifth
in South Beach, as a prelude to the Billboard Latin Music Awards on April 26. The awards, which
include honors for top performing labels and publishers of the year. are determined by the

weekly Billboard charts.

As is the way of the Bash, only finalists perform in this pre-award celebration where every
genre of Latin music will be represented. This year’s performers include romantic banda singer
Mariano Barba, who catapulted to the top of the charts with his hit single “Aliado del Tiempo”;
new pop singer/songwriter Jeremias, whose witty “Uno Mas Uno Igual a Tres” is up for Latin
pop airplay song of the year, new artist; Latin Grammy winner Fonseca, up for various awards
for his single “Te Mando Flores”; Chelo, whose single “Cha Cha” is up for two awards; and young
salsero Michael Stewart, who gave a new twist to reggaeton hits on his album “Back to Da’ Bar-
rio.” Also performing are Franco El Gorilla and Tony Dize, members of Los Vaqueros, the new
reggaeton troupe featured on the compilation album of the same name. The set was released
on WY Records, the new imprint created by reggaetdén star duo Wisin & Yandel.

Hosted by Telemundo personality Adriana Catano, the Bash will feature its well-known red-
carpet entrance, attended by multiple finalists. Red carpet arrivals and the Bash itself will be
part of Telemundo’s traditional post-awards special, “Reventén Billboard VIP,” slated to air from

7 p.m. to 9 p.m. April 28.

This year’s “Reventon” will extend from one to two hours for the first time and will also fea-
ture highlights from the conference and awards themselves, after-parties, showcases and other

exclusive footage.

Also onboard is “Billboard Latino,” the weekly music-driven show that airs on network Azteca

América, which will broadcast the Bash nationwide.

The Bash was launched in 2003 to reflect the increasing number and influence of the Bill-
board Latin Music Awards. This year winners will be recognized in a record 52 categories, in-
cluding newly created categories Latin rhythm airplay label of the year and Latin rhythm albums

label of the year.

LM& BILLBOARD APRIL 28, 2007

Celebration Kicks Into High Gear At Annual Bash

It’s a half decade for the Billboard Bash, as the salute to Billboard Latin Music Awards finalists

Among the scheduled performers is
Miguel Bosé, the Spanish singer/songwriter/
producer/actor who is this year’s Lifetime
Achievement Award honoree.

In addition, Ricardo Montaner will be
honored for helping disabled children through
his foundation, La Ventana de los Cielos.

Other confirmed performers include Latin
pop star Paulina Rubio; Don Omar; Juan Luis
Guerra; El Gran Combo de Puerto Rico
celebrating its 30th year together; Lupillo
Rivera; Victor Manuelle; Gilberto Santa Rosa;
reggaeton stars Wisin & Yandel; regional
Mexican star Joan Sebastian, winner of last

TONY DIZE

JEREMIAS

—Leila Cobo

WWW americ,

year’s Billboard Hall of Fame Award; Spanish
star David Bisbal; top Billboard finalists
Rakim & Ken-Y; newcomer Mariano Barba;
and a handful of duranguense acts, including
Los Creadorez del Pasito Duranguense, Los
Horoscopos de Durango and Diana Reyes.

The awards will air live on the Telemundo
network from 7 p.m. to 10 p.m. EST, where
they have become the highest-rated special
on the network.

Finalists and winners of the Billboard Latin
Music Awards are determined solely by their
performance on the Billboard charts. Awards
will be given out in 51 categories. —Leila Cobo

AL MUSIC

GARY HERSHORN/REUTERS; MANUELLE
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An Exclusive Q&A Preview: Juanes
On Latin Rock, Social Activism

In 1998, a singer/songwriter named Juanes sold his motorcycle
and his amp, and used the cash to travel from his native Colombia
to Los Angeles, armed with his guitar and a little tape recorder.
Alone in an apartment, he wrote more than 40 songs and sent
them to producer Gustavo Santaolalla. Two years later, Juanes
launched his international career with “Fijate Bien,” an album that
won critical acclaim and six Latin Grammy Awards and redefined
the scope of Latin rock. - Just two more albums, 12 Latin Grammys

FREDY AMARILES/REUTERS,

w

2

a

z

8
and many hits later, Juanes is recognized worldwide as one of the se
most successful and influential artists in Latin music. With £2
millions of copies sold, countless awards in the United States, §§
Latin America and Europe and a score of hits that have topped _ ul
. d . i g . )
charts in more than 32 countries, Juanes has achieved Ve : i " 56

international stardom without singing a single word in English TOP: JUANES performs in July 2006 in Berlin. MIDDLE: Juanes greets fans in Ituango, Cclombia. S

o I hi d - BOTTOM: JJAN LUIS GUERRA, left, and Juanes sing while actress SALMA HAYEK speaks at the >’

Or compromising nis sound or heritage. Colombia s Minas concert May 24, 2006, at the Gibson Amphith2ater in Los Angeles.

9y Tor
BOTTOM

As he puts final touches on his fourth solo
studio album, due this fall from Universal
Music Latino, Juanes will sit down for Bill- e ——
board’s marquee Q&A presentation, his first
interview in the United States in more than
ayear. He will reveal details of his new album,
“La Vida Es un Ratico” (Life Is a Moment).

juanes is once again co-producer of the
album, along with two-time Academy Award
winner Santaolalla. As on his previous discs,
he sings in Spanish. But instead of recording
in the U.S., juanes worked at his home studio
in the mountains of Medellin, Colombia.

He says the album will be eminently
Colombian in sound and its title and content
were inspired by a conversation he had with
his mother, in which she reminded him that
life is brief.

Beyond his heady career of hits—juanes’
sophomore album, “Un Dia Normal,” was the
top-selling Spanish-language album in the
United States in 2002, and his most recent, “Mi
Sangre,” has sold more than 4 million copies
worldwide—juanes brings to the conversation
a singular spirit of altruism and a newfound
role as a developer of talent.

Juanes, whose stage name is his childhood
nickname, a blend of Juan and Esteban, grew up in Medellin, in a home steeped in tra-
ditional Colombian music.

In a 2000 interview, Juanes told Billboard, “All my inspiration, everything [ have,
comes from Colombia.” That remains true. Juanes’ music is intensely regional and yet
has struck a universal chord. His hit “La Camisa Negra,” which derives directly from
traditional Colombian rhythms, became a No. 1 hit in its original, all-Spanish version
in countries as diverse as Germany, France, ltaly, Spain, Austria and Switzerland.

The former lead singer and guitarist of rock band Ekymosis, which he co-founded with
college buddies, Juanes found his first success as a soloist with the single “Fijate Bien.”

A cautionary tale about the dangers of land mines, “Fijate Bien” not only defined
Juanes as an artist unafraid to handle social issues, but also set the ground for the in-
tense social work he is now in the midst of.

The preoccupation with land mines, one of Colormbia’s most pressing issues—as it
disproportionately affects children—led Juanes to create the foundation Colombia Sin
Minas (Colombia Without Mines), which works to eradicate land mines. Beyond that,
Juanes is an ambassador for YouthAids and works closely with the United Nations High
Commissioner on Refugees aside from assisting in many other causes.

\
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—Leila Cobo
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Balboa Records

felicita a sus artistas por
las nominaciones a premios
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YEAR - MALE SOLO

HOT LATIN SONG
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NEW ARTIST
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In 1992, Ricardo Montaner was an established star, a
top-selling artist whose potent, emotive voice was
known to radio listeners throughout the continent.

“I had begun to distance myself from everyday life
and only good things were happening to me,” Mon-
taner recalls. One day, while stopped at a streetlight in
Mexico City on his way to an interview, a little boy came
up to his car and wiped his windshield clean.

“His face was made up like a clown’s, and he was
doing tricks, trying to make good tips,” Montaner says.
“It broke my heart. After that, I began to really notice
all these other children in every country, and I decided
to create an agency that would foster projects to bene-
fit childhood.”

Montaner’s advocacy has been long and steady, span-
ning countless projects throughout the continent, co-
ordinated through his own agency, Hijos del Sol
(Children of the Sun), which operates out of Venezuela.

It culminated in the creation three years ago of La
Ventana de los Cielos (Window to the Sky), a Miami-
based foundation that works with children with Down
syndrome, autism and cerebral palsy. The organiza-
tion is funded almost entirely by Montaner and his wife
Marlene and has become a family affair where every-

T OFHOPE

Revered Artist Ricardo Montaner Reaches Out To Children In Need

AWARDS

RS

Latin music’'s most prolific and successful recording 23
and touring careers, with 17 studio albums to his name b
since his 1982 debut. His most recent album, “Las
Mejores Canciones del Mundo,” is in the top 20 of Bill-
board’s Top Latin Albums chart and has hit No. 1 in
Colombia, Mexico, Venezuela and Argentina. And yet
few fans know of Montaner’s work for one of society’s
most segregated and forgotten groups.

Acknowledging Montaner’s quiet yet tireless labor for
the good of disadvantaged children, Billboard is proud
to honor him with this year’s Spirit of Hope Award.

Created in memory of the late Selena Quintanilla,
the award is given by a Billboard editorial committee
to an artist whose altruistic work and humanitarian
contributions go far beyond artistic obligations.

The qualifications are particularly well-suited to the
affable, easy-going Montaner, who, as a devout Chris-
tian, sees his foundation as a ministry that goes hand
in hand with his music-making.

s

“God gives us missions in life,” Montaner says.
“He put me here to entertain, but overwhelmingly,
to help others.”

La Ventana (laventanadeloscielos.org) offers children
musical therapy and equinotherapy, where mentally dis-

one including Montaner’s children (two of whom are  abled children are treated through contact with horses. i§
also singers) are involved. In addition, families also receive support therapy. %
As a singer/songwriter, Montaner has had one of —Leila Cobo =
2 e
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If you are a Digital Music Store or a mobile operator and you are interested in marketing
La Central Digital's catalogue. please contact us at stores@lacentraldigital.com .
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If you want to know more about our
La Central Digital
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If you are a label and you want to market your catalogue in one of the Digital Music
Stores that we work with. please contact us at labels@lacentraldigital.com
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39.02.26.68.310€ / 39.05.59.6.2682
pemrone @ loveanamor.ccm
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E Jtaliana,

de raices CUbanas.

Con el sueno de cantar
en el idioma de su abuelo.
Sueno que finalmente

ha sido realizado...

Su nuevo Album en Espafiol esta cautivando
el corazén de la América Latina.,

ANAMOR's artistic career took off when she cebutad as a support-
ing actress in the popular Sergio Leone classic film, “C'era una volta in
América”. Not lang thereafter she was triumbahant in “Castrocaro”, the
most irpo-tant rew talent contest in all of Italy, having been recognized
and awarded fcr her most particular style and her undeniably unique
voice.

ANAMOR later wen: on to participate twice n the well known “Festival
de SanRemo” with much success, the resuls of which included wide
airculation of her music and opportunities for video promotion through
ltaly’s most pooular TV music channels. Her first music video was
produced and released in 1998 and featured th= single “Vivo Un'alt-a
Notte". In 1992 BMG releases her first album “Linferno o I'anima”,
featuring the hit single “Cosa Sono”, which garnered frequent national
air play on all major radio stations. For nearly ezch of the titles on the
album a corresponding video was producec. The video for the single
“Canto Gallo” was awarded “Best Video of zhe fear” in 2000 for both
anematography and creative divection. A total of seven videos in all
were in rozation f-am 1999 thraugh 2001,

_ Inate 2002 ANAMOR performs in the well known festival “Disco per

_estate’ a popular prime time l:alian music program that is broadcast
rationwide via RAI-Unq, Her participation in this event gave her the
initiative tc pbrsue her life Tong desire and passion. to write and per-
form music for Latin audiences in Spanish. Early in 2006 she is pre-
sented as the first Ital an performer to participate in the famed “Billboard
Latin Music Con‘erence & Awards” ceremony with much acclaim and
success, Since then, she has kept quite busy on her new album and
fiming music videos. Two prcmotional videos have been completed,
one for the single “Noche de Amor” fimed in Cuba, and the other
for the single “Damela Si” filmec between Miami and Rome. Recently,
she has performed in “Calle Ccho” at the Granc Telemundo stage and
taroughout Miari during the Winter Music Conference. ANAMOR s
also scheduled to perform at the “Billboard Latin Music Conference &
Awards' ceremony this April.

ANAMOR's forthcoming album, entirely in Spanish, is now nearing the
final stazes of production and is due in stores by the summer of 2007.
ANAMOR’s Spanish career is set to take off, we're delighted to be anle
to bring her unique voice and talant to the Hispanic markets in both the
USA anc Latin America.

ANAMOR, simgly unigue!
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LATIN MUSIC CONFERENCE AWARDS

AND THE

FINALISTS ARE

And Familiar Faces
BY AYALA BEN-YEHUDA

Seven could indeed be a lucky number for Rakim & Ken-Y.
In their first year as contenders in the Billboard Latin Music

Awards, the romantic reggaetén duo tops the list of finalists
with nominations in seven categories, including artist of the
year, two Hot Latin Songs of the year (“Down” and “Tengo Un
Amor” with newcomer Toby Love) and reggaetén album of the
year (“Masterpiece: Nuestra Obra Maestra” on Pina/Universal
Next up are romantic banda singer/songwriter
Mariano Barba and tropical diva India, who are finalists in five
categories each, and a mix of new faces and previous winners
up for four awards each: Shakira, Man4, RBD, Joan Sebastian,
Wisin & Yandel, pop-tropical troubadour Fonseca, multigenre
pop star Anais and urban bachateros Aventura and Toby Love.

The awards ceremony will broadcast live on Telemundo on
April 26 from Miami’s Bank United Center. The selected
finalists recapped below are determined by sales and radio
airplay data used in Billboard’s charts from the issue dated
Feb. 11, 2006, through this year’s Feb. 3 issue.

Latino).

RAKIM & KEN-Y

Departing from the aggressive style that char-
acterized earlier reggaetén, Rakim & Ken-Y
strongly connected with young females and
benefitied from comprehensive pop-caliber
marketing. Asa result, they scored three top
10 Hot Latin Songs singles: “Down,” “Me
Matas” and “Tengo Un Amor” with fellow
fresh face Toby Love. “Down” spent 30 weeks
on the Hot Latin Songs chart, was No. 1 for
17 weeks on the Latin rhythm airplay listand
was one of the year’s most popular Latin ring-
tones. Debut album “Masterpiece: Nuestra
Obra Maestra” (Pina/Universal Latino) is up
for reggaetén album of the year against Don
Omar, Luny Tunes & Tainy and Calle 13.

MARIANO BARBA

Banda newcomer Mariano Barba's “Aliado del
Tiempo” was a radio fixture this year, spend-
ing 49 weeks on the Hot Latin Songs chartand
reaching No. 1 on the regional Mexican air-
play chart. The tune propelled Barba’s album
of the same name on the Three Sound label to
a finalist slot in both the regional Mexican
album and songwriter of the year categories.

INDIA

A finalist in just one category last year, the
salsa star makes her mark this year with five
mentions in three categories. India’s “Pura
Salsa” (Universal Latino) and “Soy Diferente”
(La Calle/Univision) are both vying for fe-
male tropical album of the year, while singles
“Lagrimas” and “Solamente Una Noche” are
both up for the female tropical airplay honor.
A dance remix of the latter track was also a
club hit.
LM18
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RBD

Last year’s pop album of the year winner is
back with two blockbuster releases on EMI
Televisa: “Celestial,” which spent nine weeks
at No. 1 on the Top Latin Albums chart, and
“Live in Hollywood,” which reached No. 6.
The Mexican supergroup is also up for Latin
tour of the year.

SHAKIRA

The Colombian superstar who made a big im-
pact at last year’s awards with her Alejandro
Sanz collaboration “La Tortura” is back this
year as a finalist with another duet. “Hips
Don’t Lie” with Wyclef Jean dominated the
Hot Latin Songs chart for eight weeks. Its Eng-
lish version boosted Shakira’s reissued “Oral
Fixation, Vol. 2” (Epic) album and made her
a bona fide phenomenon in Europe as one of
the official songs of the FIFA World Cup.

MANA

“Amar es Combatir,” the first studio album in
four years by Mexican rock favorite Mang, was
warmly received by audiences, landing the

Warner group at No. 1 on the Top Latin Albums

chart for four weeks and scoring a finalist slot
for Latin rock/alternative album of the year.
Single “Labios Compartidos” stayed atop the
Latin pop chart for 11 weeks,

AVENTURA

Romantic urban bachata group Aventura
scored four top 10 hits: “Ellay Yo,” “Un Beso,”
“Los Infieles” and “Noche de Sexo” with Wisin
& Yandel. The group made a strong impact at
tropical radio, with “Los Infieles” topping that
chart for seven weeks. No. 1 knockout “K.O.B.:

Contenders Include New

AVENTURA

Live” (Premium Latin/Sony BMG Norte) is a
finalist for group tropical album of the year.
Leader Anthony “Romeo” Santos is up for song-
writer of the year, having penned three Aven-
tura hits and “No, No, No” for Thalia.

JOAN SEBASTIAN

Last year’s Billboard Hall of Fame inductee is
going strong again this year with Grammy
Award-winning banda album “Mas Alla del
Sol,” which is up for male solo regional Mexi-
can album of the year. Its title track spent 35
weeks on the Hot Latin Songs chart during the
eligibility period, making it Sebastian’s longest-
running Hot Latin single ever. The legend is
also up for songwriter of the year, both for his
own material and for hits by Jenni Rivera and
Valentin Elizalde.

www americanradiohistorv com
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JOAN SEBASTIAN, 18 I RAKIM & KEN-Y, right

N

FONSECA

This year’s Colombian breakout star scored at
pop and tropical airplay with “Te Mando Flo-
res.” EM] Televisa album “Corazon” is a final-
ist for best tropical album by a new artist.

TOBY LOVE

Crunkchata pioneer Toby Love struck chords
in several genres, with his “Tengo Un Amor”
featuring Rakim & Ken-Y, a finalist in the Hot
Latin Songs and tropical airplay categories.
Love’s self-titled album on Sony BMG Norte is
up for Latin rap/hip-hop album of the year.

WISIN & YANDEL

The reggaetén standard-bearers charted 12 Hot
Latin singles, including “Noche de Sexo” with
Aventura, and were featured on cuts from

SEBASTIAN: COURTESY BALBOA RECORDS; RAKIM Y KEN-Y' COURTESY
UNIVERSAL MUSIC; AVENTURA: ALEX GOMEZ/ESQ ENTERTAINMENT
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Daddy Yankee, Don Omar and Bone Thugs-N-
Harmony. The Mas Flow/Machete duo’s “Pam
Pam” topped the Latin rhythm airplay chart for
eight weeks and “Rakata” sprung out of many
a mobile phone.

ANAIS

Versatile newcomer Anais scored at radio with
pop and tropical versions of “Lo Que Son las
Cosas,” a single from her Univision album
“Asi Soy Yo,” which is a finalist for Latin pop
album of the year, new artist.

DON OMAR

The “King of Kings” on VI/Machete earned
his crown with the No. 1 Latin album for 11
weeks and No. 1 tropical airplay song “Los
Hombres Tienen la Culpa” with Gilberto
Santa Rosa. Previous hits compilation “Da
Hitman” also boosted Don Omar’s position.

RICKY MARTIN

The pop star returned to Spanish fare for the
first time since 2003, thistime with a stripped-
down “MTV Unplugged” album on Sony
BMG Norte. The release marked Martin's
fourth consecutive No. 1 debut on the Top
Latin Pop Albums chart. Single “Tu Re-
cuerdo,” a duet with Spain’s La Mari, went to
No. 1 on Hot Latin Songs and Latin Pop Air-
play, where it stayed for 13 weeks.

DADDY YANKEE

The charts still felt the effects of the reggaetén
superstar’s “Barrio Fino” and “Barrio Finoen
Directo,” which spent 14 weeks overall atop
the Latin albums chart. The El Cartel/Inter-
scope artist is a finalist for Hot Latin Songs
artist of the year, with four top 10 hits during
the eligibility period: “Rompe,” “Mayor Que
Yo,” “Noche de Entierro” and “Machucando,”
which is also a finalist for reggaeton song of
the year.

LUIS MIGUEL

The crooner’s “Navidades” (Warner Music
Latina) was the first all-Spanish album to ap-
pear on Billboard’s holiday chart since 1966.
Miguel is up for male Latin pop album and
Latin tour of the year.

MARCO ANTONIO SOLIS

The legendary singer/songwriter’s highly an-
ticipated “Trozos de Mi Alma 2” (Fonovisa)
debuted at No. 1 on the Top Latin Pop Albums
chart and stayed there for four weeks. Solis

LOS HOROSCOPOS DE DURANGO

Qu-

_ o N a

is also a finalist for songwriter of the year,
having penned his own hit “Antes de Que Te
Vayas” as well as Patrulla 81’s “Como Me
Haces Falta,” Grupo Montez de Durango’s
“Que Vuelva” and Control’s “Viva el Amor.”

ANA GABRIEL

The songstress is a finalist for female Latin
pop album of the year for “Dos Amores un
Amante” (EMI Televisa) and female regional
Mexican album of the year for “La Reina Canta
a Mexico” (Sony BMG Norte).

PAULINA RUBIO

The pop diva’s album “Ananda” (Universal
Latino) and first single “Ni Una Sola Palabra”
hit No. 1 on the Latin pop album and singles
charts, respectively. The two scored finalist
spots in the female pop album and pop air-
play categories.

YURIDIA
After her rise to fame on reality TV talent
show “La Academia,” Yuridia's debut Sony
BMG Norte release “La Voz de un Angel” sold
more than 700,000 copies in Mexico and
reached No. 8 on Billboard’s Latin pop album
chart. “La Voz de un Angel” is a finalist for
Latin pop album of the year in the female
and new artist categories.

VOZ AVOZ
The trio’s “En Presencia del Futuro”
{(Urban Box Office) went to No. 7 on
the Latin pop album chart and is
a finalist for pop group album
and pop new artist album of

the year.

VICTOR MANUELLE
Manuelle’s “Decision v
Unanime” (Sony BMG E
Norte) dominated the .
tropical albuin chart for -
seven weeks. No. 1 sin- >

MARCO
ANTONIO
soLis -«
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PAULINA RU

T

gle “Nuestro Amor Se Ha Vuelto Ayer” is up
for male tropical airplay song of the year.

GILBERTO SANTA ROSA

“Directo al Corazon” (Sony BMG Norte) hit
No. 1 on the tropical album chart. Santa Rosa’s
duet with Don Omar, “Los Hombres Tienen
la Culpa,” is a finalist for group
tropical airplay song of the year.

OLGA TANON

Pop-tropical favorite Tafion’s
“Soy Como Tu” (Univision)
spent three weeks atop the trop-
ical albums chart. Single “De-
silusioname” is a finalist
for female tropical airplay

song of the year.

MARLON

v Newcomer Marlon hit
j No. 3 on the tropical
airplay chart with
& “Usted Abuso.” Al-
bum “Mi Sueno” (La
Calle/Univision) isa
finalist for tropical
album of the year,
new artist.

VICENTE
FERNANDEZ

The ranchera icon’s “La
Tragedia del Vaquero”
(Sony BMG Norte) was
Fernandez’s first stu-
dio album in three
years. Itwentto No. |
on the regional Mex-
ican albums chart.
Fernandezisalsoa
finalist for Latin
tour of the year.

INTOCABLE

The genre-
bending band

from Texas is a finalist in the male group re-
gional Mexican album of the year category for
its chart-topping “Crossroads: Cruce de
Caminos” (EMI Televisa). The group also had
a hit ringtone, “Y Todo Para Que.”

GRUPO MONTEZ DE DURANGO

No. 1 album “Borron Y Cuenta Nueva” is a fi-
nalist for male group regional Mexican album
of the year. Single “Que Vuelva” also hit the top
spot on the regional Mexican airplay chart.

CONJUNTO PRIMAVERA

The romantic nortefio group soared with Fono-
visa album “Algo de Mi,” the top regional Mex-
ican album for five weeks. The title track spent
10 weeks at Nc. 1 on the regional Mexican
airplay chart.

LOS HOROSCOPOS

DE DURANGO

The female-led duranguense group is up for
regional Mexican album of the year with “De-
satados.” Single “Mi Amor por Ti” hit No. 2
on the regional Mexican airplay chart.

BANDA PEGUENOS MUSICAL

The techno-banda group scored a top 10 hit
on the regional Mexican albums chart with
“La Produccion Maestra 2006” (Fonovisa).
Single “Reencuentro” is a finalist in the
genre’s airplay song of the year category.

MARC ANTHONY

The salsero’s “Que Precio Tiene el Cielo” was
his biggest No. 1 hit, spending 13 weeks atop
the tropical airplay chart. His “Sigo Siendo
Yo” collection on Sony BMG Norte went to
No. 2 on the Top Latin Albums chart and is
up for Latin greatest hits album of the yea~.

ALFREDO RAMIREZ CORRAL
The leader of Los Creadorez del Pasito Du-
ranguense is a finalist as a male soloist and
as a new artist for his No. 2 regional Mexican
airplay hit “Que Lastima.”

continued on >>pLM24

RUBIO: COURTESY UNIVERSAL MUSIC: LOS HOROSCOPOS: PABLO VITAL: SOLIS: FONOVISA RECORDS


www.americanradiohistory.com

> E
k4
E nq

'- 1-1’i‘
ST

VW w.eNTRENOSONLINE.COMN

INCLUYE EL TENMA

"CREE EN N\I"

HINM\NO OFICIAL DEL EVENTO

VENEZUELA

2007

420 Lincoln Road Suite 246,

Miam Beazh, =1 33139. USA.

Ervail: entrencs@spacenusicr2cords.com

Phene: 305.604.04.01
WWW.SPACENUSICRECCRES.COM Fax: 305.604.04.14

DISPONIBLE PRONTO EN TODAS LAS DISCOTIENDAS



www.americanradiohistory.com

Yopics. -1

B <div style ="width:464px;

: Arttsxts'nié?king something fun
and having fun making it.

Chingo Bling: Fruit Picker
T
Chingo Bling: Fruit picker
2007 Webby Award Honoree
Comedy Short. :
)
l


www.americanradiohistory.com

cha““’s*er

P if!)”

% -
T

u‘”-‘:

LA

-
J
-4

!

registered trademark of Telemundo Netwok Group, LLC Alf Rights Reserved.

'l



www.americanradiohistory.com

JENNI RIVERA

Two top 10 hits, “Besos y Copas” and “De Con-
trabando,” make Rivera a double finalist for re-
gional Mexican airplay song of the year, female.

LUNY TUNES

The prolific reggaeton producers scored 12 Hot
Latin Songs hits during the chart year, includ-
ing Daddy Yankee’s “Machucando” and Wisin
& Yandel’s “Pam Pam.” Luny Tunes and Tainy
are finalists for reggaeton album of the year
with the Mas Flow/Machete release “Mas Flow:
Los Benjamins,” which spent six weeks at No.
1 on the Latin rhythm albums chart.

A\

Wiy s s v

AKWID

The Gomez brothers’ “E.S.L.” on Headliners/
Univision and “Still Kickin’ It” with compa-
triot Jae-P are finalists in the Latin rap/hip-hop
album of the year category.

JAE-P

The rapper’s “Pa’ Mi Raza” and collaboration
with Akwid “Still Kickin’ It” on Univision land
two finalist spots for Latin rap/hip-hop album
of the year.

RICARDO ARJONA

The veteran singer/songwriter yielded hit “A
Ti,” a finalist in the male pop airplay category.

JULIETA VENEGAS

Grammy Award-winning album “Limony Sal”
(Sony BMG Norte) is a finalist in the female
Latin pop album of the year category.

DIANA REYES

Single “Como Una Mariposa” nets the
Musimex/Universal Latino artist a finalist
spot for regional Mexican airplay song of the
year, female.

PEPE AGUILAR

Aguilar’s “Enamorado” (EMI Televisa) is
up for regional Mexican album of the year
by a male solo artist.

VALENTIN ELIZALDE

“Vencedor” (Universal Latino) isa fi-
nalist for regional Mexican male solo
album of the year and continues to

é be a hit for the late Elizalde.

4 LOS TIGRES DEL NORTE

Grammy Award-winning set “His-

torias Que Contar” (Fonovisa) is up

for regional Mexican album of the year
by a male duo or group.

JUANES
“Lo Que Me Gusta a Mi” by the 2007 Bill-
board Latin Conference keynote Q&A artist
is up for Latin pop airplay song of the year by
a male soloist.

JEREMIAS

“Unoy Unoes IgualaTres” by the Venezue-
lan breakout artist on Universal Latino was
a top 10 hit on Latin pop airplay.

MONCHY & ALEXANDRA
The duo is up for tropical airplay song of the

year by aduo or group for “No es Una Novela.”

XTREME

“Haciendo Historia” by rising urban act Xtreme

isa finalist for tropical group album of the year.

BEBE

“Pafuera Telaranas” on EM 1 Televisaisa final-
ist for Latin rock/alternative album of the year.

EL CHAPO DE SINALOA

“Para Que Regreses” is up for regional Mex-
ican song of the year by a male solo artist.

ALEGRES DE LA SIERRA
“De Rodillas Te Pido” was No. 1 for 10 weeks
on the regional Mexican airplay chart.

MICHAEL STUART

Machete release “Back to Da’ Barrio” is a fi-
nalist for male tropical album of the year.

CALLE 13

The debut by this reggaeton maverick is a fi-
nalist for album of the year in the genre.

ROCIO DURCAL

“Amor Eterno: Los Exitos” by the late Span-
ish chanteuse, who died from cancer last year,
is up for Latin greatest hits album of the year.

CHAYANNE

As this star embarks on his biggest U.S. tour
ever, his “No Se por Que” is a contender for

www americanradiohietorv com

male Latin pop airplay song of the year.

BELANOVA

Electro-pop set “Dulce Beat” (Universal Latino)
isa finalist for top Latin rock/alternative album.

ANDY MONTANEZ

rlis “Salsa Con Reggaeton” on La Calle/Univi-
sion is up for male tropical album of year.

GISSELLE

“Libre” (Universal Latino) combined ballads
and uptempo songs to become a finalist for fe
male tropical album of the year.

CHELO

“Cha Cha (Dance Remixes)” earned a finalist
spot in the Latin dance club play category for
the Sony BMG Norte up-anc-comer.

SERGIO MENDES

“Mas Que Nada (Dance Remixes)” featuring
the Black Eyed Peas introduced a new gen-
eration of dance club listeners to the Brazil-
ian legend. .

Cl LAYAMNE JCROME ALDENTIMI REYTE: UNIVERSAL MUBIC

IN; RIVERA: FONOVISA RECORDS
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LATIN MUSIC CONFERENCE AWARDS

LAUNCH PAD

Conference Showcases Are The Place
For Rising Artists To Shine

RICHIE RAY & BOBBY CRUZ,

Salsa's most

legendary duo

P
4_,’_ ‘ present:
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The Billboard Latin Music Conference showcases are the place where
rising stars make their mark in the industry. = Last year’s performers
include current Billboard Latin Awards finalists Diana Reyes, Victor
Manuelle, Camila and Chelo. = This year’s lineup is a platform for
newcomers to strut their stuff and for familiar names to launch new
chapters in their careers. What follows are introductions to some of the
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REYES RECORDS INC.

NMUSICC DISTRRIBUTOIRS

140 N.W. 22 Avenue D Tel: (305) 541-6686
Miami, Florida 33125 Fax: (305) 642-2785

hitp://www.reyesrecords.com E-mdail: reyesrecords@reyesrecords.com
TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC
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wwwEopisounds.com Tel {305) 265-8884 @ 5%‘;
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Are you keeping ahead
of the competition 24/7?

mobile.billboard.biz

Staying ahead of the competition means you are always on top of wha’s going on in the
marketplace, which is why mobile.billboard.biz is so important. From the latest industry
news to global sales and charts, mobile.billboard.biz offers the most comprehensive
online coverage of what's happening, and will happen, in tte music industry.

For mobile advertising opportunities contact Derek Sentner et 646.654.4616.

Billoeard.biz

artists scheduled to perform.

JEREMIAS

The Venezuelan singer/songwriter has penned
hits for the likes of Luis Fonsi, but carved his
own niche of pop, rock and folk on last year’s
“Ese Que Va por Ahi” on Universal Latino. Jere-
mias’ song “Uno y Uno Es Igual a Tres” is a fi-
nalist in the pop airplay category.

COTI SOROKIN

Hailing from Argentina, this singer/songwriter/
producer has collaborated with artists from
Paulina Rubio to Julieta Venegas. Coti released
his fourth album, “Gatos y Palomas,” April 3 on
Universal Latino.

JORGE EDUARDO MURGUIA
& MAURICIO L. ARRIAGA

This producing/songwriting team has had a fruit-
ful collaboration since attending music school
together. The duo have worked on hits for Na-
talia Lafourcade, RBD, Intocable and Noelia, to
name a few. Murguia and Arriaga have also had
their songs featured in successful “telenovelas”
(soap operas).

NACHO

Born Juan Ignacio Londono in Medellin, Colom-
bia, Nacho is a singer/songwriter/guitarist who
sings meditative acoustic rock in English and
Spanish. A composer and arranger of his own
material, Nacho will perform April 25 at Bill-
board’s ASCAP-sponsored showcase.

MARIANO BARBA

A five-time finalist this year, Barba brings his
brand of intensely romantic banda to the Bill-
board Bash. On the heels of a burgeoning career
in Mexico, the singer’s “Aliado del Tiempo” on
Three Sound is his most successful release in
the United States to date.

FRANCO "EL GORILLA

One-time chef Luis Francisco Cortés Torres re-
alized his longtime reggaeton dream when he
was signed to Wisin & Yandel's WY Records in
2005. Since then, he has appeared on several al-
bums, including the duo’s “Pa’l Mundo” and
most recently the “Los Vaqueros” compilation,
on which he performs on six tracks.

FEMY

Spain’s Femy is a pop/R&B artist working on
her firstalbum, “Nuevo Imperio,” due to feature
guestappearances by Bubba Sparxxx and Loon.
She will perform during the conference’s “We
Hear the Future” showcase.

JOHNNY SIGAL

After a formal music education and stints in
Venezuelan bands Frenesi and Tartara, the Cara-
cas native came to Miami to work on a solo proj-
LM26
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COTI. SOROKIN

ect with producer Marcello Azevedo. [n May, he
will play the title role in a Venezuelan produc-
tion of the musical “Jesus Christ Superstar.”

MICHAEL STUART

Urban salsero Stuart is a finalist in the male
tropical album of the year category for his 2006
Machete release “Back to Da’ Barrio.” Stuart
co-produced the album on which he interprets
reggaeton hits in the styles of salsa, bomba
and guaganco.

GUSTAVE LAUREANO

The former member of Puerto Rico’s La Secta
Allstar recently released his solo debut album
on Universal Latino, “Kingcallero del Amor.” A
singer/songwriter /co-producer (with Marteen),
Laureano fuses pop, rock, electronic and soul.
He also has collaborated with rappers Gocho,
Santana and Eddie D.

TOBY LOVE

Love’s self-titled album on Sony BMG Norte is
up for Latin rap/hip-hop album of the year. The
Bronx-born urban bachatero got his start as a
backup singer for Aventura before striking out
on his own, scoring airplay hit “Tengo un Amor”
with Rakim & Ken-Y. The track is a finalist in the
Hot Latin Songs and tropical airplay categories.

MOTEL
Counting Coldplay, Blur, Caifanes and Jeff

Buckley as influences, this Mexico City quar-
tet leads a rock resurgence with its self-titled
debuton Warner. The set, which was produced
by Aureo Baqueiro and Jay de la Cueva, went
gold in Mexico. The group got its start in 2002
and its members’ experiences include music
education at various U.S. colleges and stints
in performer/producer Benny [barra’s band.
continued on >>plLM28
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XTREME

The bilingual romantic bachata duo’s Univi-

sion album, “Haciendo Historia,” is a finalist
for tropical group album of the year, propelled
by radio hit “Shorty Shorty.” The group recently
completed a tour of New York City schools.

BARBARA

Barbara Paz Mufioz Urztia went from singing
Frank Sinatra songs at age 12 to winning music
festivals and singing on TV in her hometown
of Santiago, Chile. The performer/composer
collaborates with Mario Domm and Leonel
Garcia from Sin Bandera on her forthcoming
album on Sony BMG.

ARTHUR HANLON

The Latin pop pianist who scored a tropical air-
play smash with “La Gorda Linda” is back with
his new album on EMI Televisa, “Mecanoma-
nia.” Hanlon reinterprets 10 tracks from
Spain’s legendary group Mecano and con-
tributes an orchestral tune of his own. He will
reveal his creative process at BMI's “How I
Wrote That Song” panel.

TONY DIZE

Tony Feliciano Rivera, aka Tony Dize, is work-
ing on his first solo project on WY Records, “La
Melodia de la Calle.” Dize has appeared on
Wisin & Yandel’s “Pa’l Mundo” and Luny Tunes’
“Mas Flow 2.5.”

JOSSIE CORDOBA

The Panamanian singer/songwriter
fuses cumbia, salsa and reggaetén

n “Nada Normal,” her self-pro-
duced album on her own Song
Catcher Productions label. Cho-
ruses on Cordoba’s album
come courtesy of samples
of Juan Luis Guerra’s
song “Agrupacion 440.”

QUEENIE
Tijuana, Mexico-born
Raul Ruiz (aka Quee-
nie) is a bilingual
rapper who bases
the rough tales of his
hometown on his
own experiences.
Queenie has hosted
LATV’s “Cruzin’
TV” and has re-
corded with the
Game and Baby
Bash. Queenie
has gained a fol-
lowing through 47
his mixtapes,
the latest of
which, “King of

MARGER

LM28 | BILLBOARD

Rms
the Southside Volume 2,” was released in
November.

BLACKIGUAYABA

The Puerto Rican rock group’s debut “Lo
Demis es Plastico” on Ole Music garnered
Grammy Award and Latin Grammy Award
nominations, as well as opening gigs for Enani-
tos Verdes and Journey. The quintet has lent
its music to several public service campaigns
in Puerto Rico as it works on its second album.

MONTY

Soulful Argentine singer/songwriter Facundo
Monty is releasing tracks from his debut album,
“Ella,” digitally through publisher peermusic.
The album was produced by Grammy Award
winner Gustavo Borner and the Redzone’s
Tricky Stewart. Monty strikes out on his own
after penning songs for Alejandro Fernandez,
Laura Flores and others.

RAYITO

Madrid native Rayito, a Latin Grammy Award
nominee for songs performed by Ricky Mar-
tin and David Bisbal, released his self-titled
debut album in September on SouthBeat
Records. Rayito’s music is influenced by con-
temporary pop and urban as well as the fla-
menco guitar of his Gypsy father. Rayito’s song
“Sin Palabras de Relleno” is featured on
Chayanne’s new album.

KILO

Juan Martinez, also known as “Down”
by his peers in the underground hip-
hop scene, recently released his album
“Definition of an Ese” (Kilo Gram
Music Group/Silent Giant Enter-
tainment). First single “Lean Like
a Cholo” has gone to radio. The
Oxnard, Calif., native collabo-
rated with Snoop Dogg and
N.W.A’s MC Ren on previous re-
lease “California Cowboys.”

MARGER

The Venezuelan also known
as “MG” has starred in Latin-
American productions of hit
Broadway musicals like
“Fame” and “Little Shop of
Horrors.” After TV appear-
ances including the talent
competition “Protagonistas de
la Musica,” Marger began
work on a solo project with
, producers including lker
Gastaminza and Pablo Man-
avello. First single “Sexy
Lover” was released in
March via iTunes.

—Avyala Ben-Yehuda

LATIN MUSIC CONFERENCE AWARDS

THE MAGICIANS

P | BEHIND
T THESTARS

The four finalists for producer of the year are
evenly divided between reggaetén and pop,
with stalwarts Luny Tunes and chart newcomer
Nely representing the urban side, and Mexi-
can Armando Avila and Argentina’s Cachorro
Lopez representing pop.

The group reflects a new generation of acts
whose sound—veering from urban to acoustic
to electronica-tinged—is now defining Latin
radio. Two of them, Luny Tunes and Avila, re-
turn for encore performances after scoring
finalist slots last year (Luny Tunes won).

Their presence is a testament to the dura-
bility of the artists they work with (Avila is up
for productions with RBD and La Quinta
Estacion, Luny Tunes for Daddy Yankee and
Wisin & Yandel) and for their particular
knowledge of the marketplace.

Luny Tunes, who last year won on the suc-
cess of 12 tracks appearing on the Billboard
charts, return this time with credits on 10
songs, including Wisin & Yandel’s chart-top-
ping “Pam Pam,” which spent 39 weeks on
the Hot Latin Songs chart. Following in sheer
impact was Daddy Yankee’s “Machucando,”
which peaked at No. 2 and spent 29 weeks on
the chart, and “Caile” by Tito “El Bambino,”
which also peaked at No. 2 and spent 27 weeks
on the chart. Other artists produced by the
Dominican duo included Hector “El Father,”
Tego Calderdén and Luny Tunes themselves

‘WISIN & YANDEL

Rhythm Albums label of the year.

Urban And

Pop Vie For
Producer Honors
BY LEILA COBO

with the track “Alocate,” featuring Zion, from
the album “Mas Flow.”

New to the producer of the year category
is Nely, aka “El Arma Secreta” (the Secret
Weapon). At only 19 years old, Nely, whose
real name is Josias de la Cruz, has produced
major hits like Wisin & Yandel’s “Rakata”
and Daddy Yankee’s “Gangsta Zone.” His
finalist slot comes courtesy of five tracks,
including Wisin & Yandel’s “Noche de
Sexo” (featuring Aventura) and “Mia” by
Tito “El Bambino.”

Avila comes to the list for tracks produced
by pop group RBD, including “Este Corazén”
and its latest, “Ser o Parecer,” which spent two
weeks at No. 1 on Hot Latin Songs and which
Avila also penned. He’salso up for three tracks
produced for La Quinta Estacién, the Spanish
trio helmed by power vocalist Natalia Jiménez.

Chameleonic producer Lépez, who won
the producer of the year Latin Grammy Award
in 2006, comes with five tracks recorded by
four different acts: Christian Castro, Be-
lanova, Julieta Venegas and Paulina Rubio.

The biggest success, by far, was Rubio’s
single “Ni Una Sola Palabra,” which topped
Hot Latin Songs for four weeks. And a wel-
come surprise was the electro-pop sound of
Mexico’s Belanova, which placed two songs on
the Billboard charts, signaling a breath of fresh
air for Latin pop. vee

Machete Joins
The Big Leagues

Whileit’s no surprise to see Universal Latino, Sony BMG
Norte and EMI Televisa dominating the label field at
the Billboard Latin Music Awards, newcomer Machete
is a finalist in five categories. They include Hot Latin
Songs label of the year and Top Latin Albums label of
the year and two newly created categories: Latin Rhythm Airplay label of the year and Latin

Machete charted 45 singles on Billboard’s Latin Rhythm Airplay chart during the eligibility
period, including hits from Wisin & Yandel, Don Omar, Daddy Yankee and Hector “El Father.”

Sony BMG Norte is the label with the most nods this year, with eight mentions in the label
categories, including Top Latin Albums label of the year. Home to Ricky Martin, Javier Solis and
Julieta Venegas, the label racked up 74 titles on the Top Latin Albums chart during the year.

However, with 86 charting sets, Univision Music Group leads the way as the label with
the most titles on the Top Latin Albums chart, thanks to hits from Marco Antonio Solis,
Los Tigres del Norte and Conjunto Primavera.

Among publishers, Universal-Musica Unica placed a whopping 40 titles on Hot Latin
Songs this year, including the No. 1 smash “Angelito” by Don Omar. EMI April and EM|
Blackwood each scored more than 20 hits from such acts as Shakira, RBD and Wisin &
Yandel. Meanwhile, Sony/ATV Discos garnered 19 hits, including Pitbull’s “Dime (Tell Me).”

www americanradiohistorv com

—Ayala Ben-Yehuda
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l EMI MUSIC LATIN AMERIGA
ONGRATULATES THE 2007
LATIN BILLBOARD NOMINEES
FONSECA, RBD, ANA GABRIEL,
TITO EL BAMBINO, INTOCABLE,
KUMBIA ALL STARZ, NOELIA,
BEBE, GONZALO RUBALCABA,
THALIA AND EMI TELEVISA.

AVAILABLE ON CD, DVD AND DIGITAL.

EMI

www. grupo-rbd.com www.kumbiaallstarz.com  www.grupointocable.com  www.thalia.com  www.titoelbambinoonline.com
www.fonseca.net www.noelia.tv www.g-rubalcaba.com  www.anagabriel.com.mx www.labebebellota.com www.emitelevisa.com
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LATIN MUSIC CONFERENCE AWARDS

Multitalented
Finalists Discuss
Their Hits

THE
SONGWRITERS
SPEAK

[t was the year of the singer/songwriter. Every finalist for the
prestigious songwriter of the year award, determined by airplay of
the composer’s songs, is also a recording artist. And, in a twist,
every finalist, save for Anthony “Romeo” Santos, lead singer of
urban bachata band Aventura, is a regional Mexican star. Genre
aside, these songwriters have struck a universal chord. In their
own words, they share the inspiration behind their songs.

MARIANO BARBA: 'ALIADO DEL TIEMPO’

“Many of my songs come from my personal experiences. With ‘Ali-
ado del Tiempo,’ I spent along time visualizing, thinking about that
song. It's something that happens to many people, and happened
to me. With a relationship 1 had, where [ wasn’t able to get close to
her and tell her how much I'loved her. How could we get to the point
where we completely gave up to each other? That's when I wrote the
song, trying to find the right words to tell the person I loved that
wanted to be with her. I'm nolonger with that person. But she did know
that was written for her.”

ANTHONY 'ROMEQO’ SANTOS. 'NOCHE DE
SEXO.” 'NO, NO, NO," "LOS INFIELES,

"Ml CORANZOCITO’

“Italk about issues a lot of other artists don’t want to touch.
Alot of writers don’t want to talk about a 12-year-old get-
ting raped [as happens in the single “Angelito”]. A lot of
the things I write about have nothing to do with my per-
sonallife, thank God. ‘Los Infieles’ [Unfaithful Ones), again,
talks about things no one wants to talk about. A lot of peo-
ple don’t want to accept that cheating happens. My point was,
everybody has had some experience with cheating.

JOAN SEBASTIAN. "DE CONTRABANDO .’
"MAS ALLA DEL SOL,” "LOBO DOMESTICADO’

“I have a complicated life, and this provides me a lot of material to write.
Perhaps because I haven’t found total peace, I keep singing and writ-
ing so much. | don’t like to explain my songs, because when peo-
ple ask me to explain my songs it makes me feel like they aren’t
well made. But what I can say [about “Mas Alla del Sol” (Beyond
the Sun)] is that it has impacted the public because most men,
and sometimes women too, fail in love or let down their partner.
It is that moment of regret and the search for getting someone
back from [which] comes the phrase, ‘Beyond the sun and beyond
my mistakes, I love you.” ”

MARCO ANTONIO SOLIS: "VIVA EL AMOR," 'ANTES DE QUE TE
VAYAS,” "QUE VUELVA,” "COMO ME HACES FALTA’

“I write things down in little scraps of paper, or record them on
my little tape recorder. It’s very old-fashioned. If the entire
song develops, I write it, but generally, it's fragments. The
rest comes when I arrive somewhere. That's when I take
my little slips of paper, and my tape recorder, and I need
the space and a lot of silence. What I feel at the moment,
that trance I fall in when I'm able to capture a precise emo-
tion is magical for me. It's a connection with something
else. With God, I think. It's a very, very magical moment
and a very personal moment, and it’s very satisfying.”
—Leila Cobo
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M‘I‘“ll CHART RECAPS

IGHT TOP ACTS

The chart recaps in this Latin music special are year-to-date starting with the Dec. 2, 2006, issue—
the beginning of the chart year—through the March 37, 2007, issue.

Recaps for Top Latin Albums are based on sales information compiled by Nielsen Sound-

Scan. Recaps for Hot Latin Songs are based on gross audience impressions from airplay mon-
itored by Nielsen BDS.

appear on the pertinent chart.

MISIN & YANDEL

Hot Latm Songs Artists

Pos. ARTIST (No. Charted Titles) imprint/Label
B WISIN & YANDEL (1) Machete

@ N,

9

) WY/Machete

() CFEE/Urban Box Office

() Vi/Machete

() Roc-La-Familia/Machete/Def
Jamy/IDIMG

(1) Mas Flowy/Machete

MANA (3) Warner Latina

RICKY MARTIN (2) Sony BMG Norte
HECTOR “EL FATHER” (1) Vi/Machete
() Roc-La-Familia/Machete/Def Jarmy/
IDUMG

(1) Mas Flow/Machete

RAKIM & KEN-Y (2) Pina/Universal
Latino

(1) Sony BMG Norte

RBD (2) EM/ Televisa

MARCO ANTONIO SOLIS (1) Fonovisa
LOS RIELEROS DEL NORTE (7) Fonovisa
XTREME (1) La Calle/Univision

10 ALEJANDRO SANZ (2) Warner Latina

[lot Latin
Songs Imprints

Pos. IMPRINT (/v arte

@ soNY BMG NORTE a9)

2

3
4
5

EMI TELEVISA (76)
FONOVISA (9)
WARNER LATINA (5)
DISA (9)

Hot Latin Songs Labels.

Pos. LABEL (No. Charted Titles)

# SONY BMG NORTE (21)

2

3
4
5

EMI TELEVISA (76)
UNIVERSAL LATINO (71)
MACHETE (&)
FONOVISA (9)

WWW americanradiohistorv com

Titles receive credit for sales or audience impressions accumulated during each week they

Hot Latin Songs

Pos. TITLE -Artist /mic

v b N

o

12
13
14
15
16

TU RECUERDO Ricky Martin Featuring
La Mari De Chambao Y Tommy
Torres-Sony BMG Norte
BENDITA TU LUZ Mana-Warner Latina
PAM PAM Wisin & Yande/-Machete
SOLA Hector “El Father”-V|/Machete
ANTES DE QUE TE VAYAS Marco
Antonio Solis-Fonovisa
DIME QUIEN ES Los Rieleros Del
Norte-Fonovisa
SER O PARECER RBD-EMI Televisa
SHORTY SHORTY Xtreme-La
Calle/Univision
DIME (TELL ME) Pitbull Featuring Ken-
Y-Famous Artists/TVT
PEGAO Wisin & Yandel Featuring Los
Vaqueros-WY/Machete
I WANNA LOVE YOU Akon Featuring
Snoop Dogg-Konvict/Upfront/SRC
Universal Motown
TU AMOR Luis Fonsi-Universal Latino
INVIERNO Rejk-Sony BMG Norte
ESE Conjunto Primavera-Fonovisa
IRREEMPLAZABLE Beyonce-Columbia
SITUNOESTAS Sin Bandera-Sony BMG
Norte
ME MATAS Rakim & Ken-
Y-Pina/Universal Latino
ME MUERO La 5A Estacion-5Sony BMG
Norte
CHIQUILLA A.B. Quintanilla il Presents
Kumbia All Starz-EMI Televisa
MAS ALLA DEL SOL Joan
Sebastian-Musart/Balboa

continued on >>pLM32

RICKY MARTIN

MARIC ANZUONI/REUTERS;

ELISEC FERNANDEZ/REUTERS
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OCTOBER 1-3, 2007
HILTON LOS ANGELES « UNIVERSAL CITY

E llooard's Fegional Mexican Misgic Sumriz is the ONLY event
comp 2=y dedicated to the top sell rg genre @ _atin music. Now in its
2nd geaxr this three-day summ - wil focus on :he latest radio, touring,
digital a~d publishing trends infpact ng today s Region Mexican music
industry. Gathering artists, record kabel execufives, radio executives,
concerll promcters, retailers, maragers, mar<2ting and advertising
executives this must-attenc evant is the ut mate meeting ard
re-working space for evayonz involved with this lucrative
sector of the _atin music bLsiness!

Register By June 29th & Save $125!

Early Bird Rate $27% egister by June 29

General Infc-matitm: 646.654.2660
Registra-on: =46.654.464=
Sponsorships Ognotmities: 646.65£.4648
Hotel Reser.ation= 818.506.2300

www.BillbcardEvents.com

LATIN MUSIC CONFERENCE AWARDS

T()B Latin
Al

um Artists

Pos. ARTIST (No. Charted Titles) imprint/Label

1
2

RBD (4) EM/ Televisa

VALENTIN ELIZALDE (4) Universal Latino
(D Cintas Acuario

() Venemusic/Sony BMG Norte

(1) BCI Latino/BCI

MARCO ANTONIO SOLIS (3)
Fonovisa/UG

LOS BUKIS (4) Fonovisa/UG

AVENTURA (2) Premium Latin/Sony BMG
Norte

MANA (1) Warner Latina

LUIS MIGUEL (D Warner Latina

RICKY MARTIN (1) Sony BMG Norte

ANA GABRIEL (2) Sony BMG Norte
RAKIM & KEN-Y (1) Pina/Universal Latino
(D Pina/Pr/Universal Latino

Top Latin
Album Distributors

Pos. DISTRIBUTOR (No. Charted Title

UNIVERSAL (85)
SONY BMG (34)
EMM (14)

WEA (6)
INDEPENDENTS (70)

Top Latin
Album Imprints

Pos. IMPRINT (No. Charted Titles)

1

SONY BMG NORTE (22)
EMITELEVISA (73)
FONOVISA (23)
UNIVERSAL LATINO (&)
WARNER LATINA (4)

Top Latin
Album Labels

Pos. LABEL (No. Charted Titles)

1

SONY BMG NORTE (31
UNIVISION MUSIC GROUP (42)
EMITELEVISA (73)
UNIVERSAL LATINO (20)
MACHETE (8)

Top Latin Albums

TITLE -Artist /mprint/Label

CELESTIAL RBD-EMI Televisa

NOW LATINO 2 Various Artists-Sony BMG
Strategic Marketing Group/
EMI/Universal/Universal Latino

AMAR ES COMBATIR Mana-Warner
Latina

NAVIDADES LUIS MIGUEL [ wis
Miguel-Warner Latina

RICKY MARTIN: MTV UNPLUGGED Ricky
Martin-Sony BMG Norte

WY RECORDS PRESENTS: LOS
VAQUEROS Various Artists-WY/Machete

: . f "w.f’“_ 3 |

MANA

VENCEDOR Valentin Elizalde-Universal
Latinc

K.Q.B.: LIVE Aventura-Premium
Latin/Sony BMG Norte

KING OF KINGS Don Omar-Vv/Machete
FROM KUMBIA KINGS TO KUMBIA ALL
STARZ A B. Quintanilla Il Precents Kumbia
All Sterz-EMI Televisa

TROZ'DS DE MI ALMA 2 Marco Antonio
Solis-=onovisa/UG

THE BAD BOY Hector “F/

Father -VI/Machete

PA’L MJUNDO Wisin & Yande/-Machete
LOBO DOMESTICADO Valerkin
Elizalde-Universal Latino

LA REINA CANTA A MEXICO Ana
Gabrie'-Sony BMG Norte

RECIO RECIO MIS CREADOREZ [os
Creadwrez Del Pasito Duraguense De
Alfreco Ramirez-Disa

MAS FLOW: LOS BENJAMINS Luny Tunes
& Tain~Mas Flow/Machete

EL TREN DE LOS MOMENTOS Alejandro
Sanz-warner Latina

CONGUISTANDO CORAZONES K-Paz De
La Sies~a-Disa

LA TRAGEDIA DEL VAQUERO Vicente
Fernandez-Sony BMG Norte

SOLIS: FONOVISA RECORDS; RBD: JUAN JOSE MOLINA; MANA: OMAR CRUZ
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<+ Toyota Center / Houston, Texas
e 3 Nights
' Gross: $2,495,852
Tickets: 37,342
--.and still growing
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Thank you and
Congratulations
Fher Olvera
Alex Gonzalez
Sergio Vallin
Juan Diego Gonzalez
Angelo Medina Enterprises
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CHAKRA, 1501 Collins Avenue, Miami Beach
THE OFFICIAL PRE-PARTY
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Grand Ballroom Foyer, Second Level

REGISTRATION &
HEINEKEN LISTENING LOUNGE

Enjoy a premium and comfortable space to
kick back and relax while listening to music
from Billboard Latin Music Award finalists.

EXHIBITORS

Dodge Interactive Lounge
Verizon

MTV Tr3s

Batanga Internet Lounge
and more!

Get your STARBUCKS coffee
Bags sponsored by TARGET
Badges sponsored by SESAC
Lanyards sponsored by CMN
iTunes Latino music sampler download card

TITLE SPONSOR
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CONFERENCE SESSICNS

Versailles Ballroom - Second Level S

OPENING GREETING

Leila Cobo, Exec. Director of Latin Con-ent/
Programming, Billboard

SURFING FOR PROFIT

l"\“‘ovnr_ 8Y ELHOOD.COM
Utilizing the Internet as a marketing and
revenue- generating tool.
MODERATOR: Leila Cobo, Executive Director of
Content/Programming for Latin Music and
Entertainment. Billboard
SPEAKERS:
Demian Bellumio, Pres.. Hoodiny Entertainment/&lhiood.com
Fernando Espuelas, CEQ/Chairman. Voy LLC
Travis Katz, SVP & GM, FIM International
Diego Prusky. Principal. In-Style! Software:
Rafael Urbina, CEQ, Batanga

ASCAP PRESENTS BIG SCREEN,
LITTLE SCREEN

Find out how to get your music on film, ads

and television.

MODERATOR: Michael Todd, Sr. Director, Fim & TV
Music, ASCAP

SPEAKERS:

Tomas Cookman, President. Nacional Records

Osvaldo Feliu, Esq., Director of Licensing & Music
Supervision for Hispanic Market, Production Advisors, Inc.
Margaret Guerra Rogers, VP of Music Affairs,
Telemundo Network Group/Indep. Music Supervisor
Andres Levin, Artist/ Film Composer/Record Producer

BREAKING THE DIGITAL FRONTIER

Following years of slow growth, Latin digital
sales finally begin to take off.

MODERATOR: Geoff Mayfield, Directcr of Charts/Sr.
Analyst, Bitlboard

SPEAKERS:

Federico Baptista, Product Manager of Latin Music,
The Orchard

Skander Goucha, Directcr, Digital Media, Jniversal
Music Latino

Rich Masio, Sr. Dir., Content Acquisition & Client
Relations, loda

Val Valdez, Head of Latin Division, Avatar Recosds

BASH SPONSOR PARTNER

» Heineken l\f J) verizon

THE HOTTEST

RIAA PANEL AND LUNCH

ASSOCIATION OF A

State of the industry—physical and digital
market, the economic impact of piracy &
strategy under current conditions.

MODERATOR: Leila Cobo, Executive Director of Latin
Content/Programming, Billboard

SPEAKERS:

Brad Buckles, EVP, RIAA, Anti-Piracy

John Echevarria. President, Universal Music Latino
Eddie Fernandez, SVP, Universal Music Publishing Group
Mitch Glazier, EVP Government & Industry Refations, RIAA
Raul Vazquez, Regional Director. IFP| Latin America
Ifigo Zabala, President, Warner Music Latina

PLAY MY TUNE

IELSEN BDS/
NIELSEN SOUNDSCAN

In a world of changing radio formats and
mediums, new artists get a new chance to

be heard on the airwaves.

Top programmers teil you how.

CO-MODERATORS: Leila Cobo, Executive Director

of Latin Content/Programming, Billboard

Jackie Madrigal, Latin Formats Editor, Radio & Records
SPEAKERS:

Juan D. Gonzalez, PD, WKKB-Latina 100.3 FM,

Rhode island

Tony Hernandez, Pres./CEO, Latino Broadcasting Co.
Jesus Salas, Senior PD Latin Channels, XM Satellite Radio
Frank walsh, PD, Mega 94.9 Miami

THE ART OF THE TOUR

ENTERTAINMENT

Managers, promoters, sponsors, and venue pro-
fessionals say it all in this roundtable discussion.
MODERATOR: Ayala Ben-Yehuda, Latin Corresp., Billboard
SPEAKERS:

Dee Aguirre, Chief Operating Officer. Roptus. Inc.
Ayelet Corona, Owner/Part., Corona Jones Entertainment
Larry Gold, Owner/Creative Director. S.0.B.'s

Larry Harlow, Artist

Jorge Naranjo, President, Cardenas Marketing Network
Michel Vega, VP/Head of Latin Music, William Morris
Agency. LLC

WHAT TEENS WANT

SPONSOR ADDRESS BY ALEX PELS, GM, MUN2
Our most popular panel returns for an

encore as a group of Latin teens discuss their
musical preferences and buying habits with

our attendees.

Bayfront Ballroom, First Floor

WELCOME COCKTAIL RECEPTION
SPONSORED BY MTV Tr3s
PERFORMANCES BY

%
f
.'.,

iﬂ_
-

1334 Washington Avenue, South Beach

SHOWCASES AT
MACARENA RESTAURANT

PERFORMANCES BY

Bletzung Marger “MG”
Black: Guayaba Rayito
Coral

CORPORATE SPONSORS
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Grand Ballroom Foyer, Second Level

REGISTRATION &
HEINEKEN LISTENING LOUNGE

DIAL M FOR MUSIC

How mobile has become the biggest revenue
growth area for Latin music in the U.S. & beyond.
MODERATOR: Alfonso Perez-Soto, Director of New
Media for 1S, Hispanic Market & Latin America,
Warner Music Latin America

SPEAKERS:

José Guilherme Novaes, Multimidia Bussiness
Manager, Ditetoria Segmento

Premium Vivo

Marcus Owenby, Director of Hispanic Marketing
Operations, AT&T Mobility

Edwin Prado. Business Manager, Prado Law Cffice
Seth A. Schachner, VP, Digital Business Latin America,
Sony BMG

BMI PRESENTS
HOW | WROTE THAT SONG

Top songwriters pick up their instruments and
walk us through their inspirational process.
MODERATOR: Delia Orjuela, VP of Latin Music, BMI

SPEAKERS:
gjjlus:

EDGAR COTAZAR
AARON MARTINEZ

RAP, RHYTHM & REGGAETON
ALL-STAR PANEL

D 8Y MT
It's artists-only in this inside look at the
growing urban sound of Latin music.

&

Chopin Ballroom, Second Level
LUNC_HEﬁON SHOWCA}E 7

>
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LUIS “LOUIE" PADILLA
ADRIAN PIERAGOSTINO

PUMPA


www.americanradiohistory.com

WEEK IN LATIN MUSIC

GIVE ME THE COVER!

SPONSORED BY REGGAETON WEAF

What kind of press is your act getting? Our
panel of marquee journalists. TV producers
and publicists give the inside sccop 01 what
gets ink and what gets heat.

MODERATOR: Tamara Conniff, Exzcutive Editor/
Associate Pulilisher, Biillboard

SPEAKERS:

Judy Cantor Navas, Latin & World Music Programmer,
MTV Urge

Fifi Castany, Editor in Chief, Ocean Drive en Espafiol
Felix Castillo, President, Frontera Visual

Alba Eagan, Partner. League of Their Own

John Reilly. VP, Rogers & Cowan

Celeste Rodas Juarez, President, Asociacion l.atina
de Periodistas de Entretenimiento

THE BILLBOARD
Q&A WITH

JUANES

and Leila Cobo, Exec.
Director of Latin Content/
Programming, Billboard

PRESENTED BY
HEINEKEN

HEINEKEN HAPPY HOUR &
"WE HEAR THE FUTURE”
"ESCUCHAMOS EL FUTURO"

Artist Showcase & Competition
PERFORMANCES BY:

ky)lus:

HEINEKEN ESTRELLA
WINNERS FROM
TEXAS & CHICAGO

JUDGES:

Leila Cobo, Exec. Dir. of Latin Content/
Programming, Billboard

Walter Kolm, SVP, Marketing/A&R, Universal
Music Latino

Jorge Mejia, VP, Latin America & US Latin, Sony/
ATV Music Pub.

Jorge Pino, VF. Venevision Internat.onal

Coti Sorokin. Artist, Universal Music Group
Chelina Vargas, Music Programmer, iTunes Latino

Yuca Lounge (501 Lincoln Road, South Beach)

ASCAP ACOUSTIC SHOWCASE

ASCAP showcases some of its top songwriters
in an intimate setting.
PERFORMANCES BY:

R/

Register Today!

The Fifth Nightclub
1045 5th Street at Lennox, Miami Beach

THE EILLBOARD BASH

SPONSQORED BY VERIZON

The ofticial pre-awards show party with
presentations and performances by 2007
Billboard Latin Music Awards finalists including:

HOSTED BY: ADRIANA CATANO

1334 Washington Avenue, South Beach
SHOWCASES AT

MACARENA RESTAURANT

PERFORMANCES BY DEL CASTILLO AND:

Tlﬂurséay, %Pril 20

Grand Ballroom Foyer, Second Level

RECISTRATION & LAST CHANCE
FOR TICKET PICK-UP

HISPANIC MARKE TN CORFSRENGE

MTINA. 2.

BONU'S PROGRAMMING!

VOZ LATINA!

MESSAGING. MEDIA. MARKETING.
Strategies to Reach Hispanics for
Enterlainment, Retail, Mobile & Online
Markzters. Hosted by Adweek’s Marketing y
Medios, Adweek, Brandweek and Mediaweek.
PRESENTED BY CITYREACH LATINO

3

Grand Ballroom - Second Level

REGISTRATION & EXHIBITS
CONTINENTAL BREAKFAST SPONSORED BY
MSN LaTINO

WELCOME ADDRESS

Narncy Avala, Editor, Adweek's Marketing y Medios
Terri E Simpson, President & CEO, CityReach Latino

General Info: 646.654.4660
Registration: 646.654.4643
Sponsorships: 973.746.2520

MAXIMIZING YOUR ENDORSEMENTS
AND PARTNERSHIPS WITH

HISPANIC CELEBRITIES

Aligning your product with the appropriate
Hispanic celebrity will ensure cultural significance
so your brand becomes better defined and more
profitable. The bond between fan and star—what
will prove beneficial for your product?
MODERATOR: Jacqueline Hernandez-Falious,
Publisher. People en Espariof

SPEAKERS:

Danna Garcia, Actress and Singer

Stephanie Rinaldi, Vice President, Multi-Ethriuc
Marketing & Promotions, Maybelline New York-Garnier
Daniel Villarroel, Director, Multi-Ethnic Marketing,
Maybelline New York-Garnier

DIFFERENTIATING HISPANIC
CONSUMERS FROM THE GENERAL
MARKET. THE LATINO FILTER

Using lifestyle and cultural relevance to segment
the market, MTV Tr3s’ sweet spot is the 12-24
demographic. It connects today's Hispanie youth
to the most hip, cool and relevant entertairment
brands. Get the inside story on the launch of
MTV Tr3s and its successes and milestonss.
SPEAKERS:

Lucia Ballas-Traynor, SVP & General Manager. MTV Tr3s
Gonzalo Perez, Director, Multicultural Research and
Consumer Insights, MTV Networks

NETWORKING BREAK

HISPANIC CONSUMERS
IN THE MULTICULTURAL
MARKETING EQUATION

SPONSORED BY

How does the Hispanic population compa-e
with African Americans, Asians and nan-
Hispanic Whites? Attitudes about marketing,
advertising and branding, trends in category
expenditures, media usage and social
networks will be analyzed.

SPEAKER:

Felipe Korzenny, Ph.D., Professor and Directar

of the Center for Hispanic Marketing Communication,
Florida State University and Cheskin Co-Founder

MOBILE MEETS OUT-OF-HOME
SPONSORED BY CITYREACH LATINO

It's all about the messaging, how it's deliv-
ered, the technology platform and, most
importantly, what the consumer is getting out
of the interaction. Moreover, it's important to
define what the advertiser is getting cut of
running the campaign and how it's working
into a larger CRM solution tc maximize
advertising dollars.

SPEAKER:

Marc Malovany, Managing Director,
ALCANCE - US Hispanic

AGENCY CREATIVE PANEL

Hispanic consumers are a strong, yzt diverse
group, and reaching them throusgh traditional
advertising as well as new media is an ongoing
challenge. Leading creative directors discuss
what ad campaigns wark and which don't.
MODERATOR: Nancy Ayata, Edtor, Adwe=k's

Marketing y Medios

SPEAKERS:

Sergio Alcocer, President/Chief Creative Orficer, LatinWerks
Thomas Schimoler, Creat ve D, The Vidal Partnership
Carlos Tornell, Creative [hrector, OLE

* Heineken

PUESENTA

P RENIOS

Billecard

DE LA MUSICA

LATINA

gProJuceJ & (BroaJcas% Lr
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The BankUnited Center
1245 Dauer Drive, Coral Gables

SCHEDULED TO APPEAR:

SPIRIT OF HOPE
AWARD RECIPENT

LIFETIME ACHIEVEMENT
A¥ARD RECIPIENT

Lp' . EL GRAN CCMBC DE PUERTO RICO
US. LoS HOROSCOPOS DE DURANGO

OFFICIAL
AFTER PARTY!

$ 601 Biscayne Blvd., Miami

s AN C
<"

»
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TICKETS ARE REQUIRED FOR ADMITTANCE TO THE
AWARDS SHOW. INVITATIONS ARE REQUIRED FOR ENTRY
TO THE AFTER PARTY. THERE WILL BE NQ EXCEPTIONS.

www.BillboardEvents.com
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© 2007 Heineken USA Inc., White Plains, NY. Heineken Premium Light is a trademark of Heineken Brouwerijen B.V.
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THAT FAST.

Verizor FiOS nternet. The fastest Inteme: available.

Buy anZ download enti-e music libraries at up to 30 Mbps.

Quick, interactive mix sessions.

Crisp bears with studio quality sound.

W th Ve-izon =iOS Inte-net, tu inspiraﬂa'cin is more
ccnnected than ever.

www.verizon.com/fiosespanol
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DODGE

EL NUEVO DODGE AVENGER DEL 2008 Veris que te conmueve. Verds que te atrapa. Veras que te hace
sentir. Eso se llama pasion. Aunque ahara tiene otro nombre: Avenger. Stibete y cambia el paso. Motor de
235 caballos de fuerza. Portavasos terma-refrigeradar Sistema de info-entretenimiento MyGIG™ de 20 GB con
navegacion porvoz*. Desde solo $18,895%.

AVENGER

*Renrnductar npeinnal de DVD MyGIG intuyrads ne disponiblo on todos los estados. [ara g3 detulle s, visitu tu woticesiunut v,
tComo se muestra £25,665. MSRPs no incluyen impuestos.

K
Dodge es una marca registrada de DaimlerChrysler Corporation. I
AsstomaTHA

Financiando su paseo.

W, Aamericantafiomcionecorn
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- AWARDS « 2007 FINALI{TS

Mana 2 Yuridia®Ana Gabriel BJulieta Wenegas ¢ Tito El Bambino
Don Cenar » Wisin & Yandel * Xtrense ¢ Fomseca
Andy Montaiiez gecturing Voltie © Marlo1 featurmg India
Giberto Santa Rosa ¢+ \fictor Manuelle = Michael Stuart
Id .
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DISTRIBUTED EXCLUSIVELY BY

www.lmage-entenalnment.com Program Content: ©2007 Bililboard/N @isen Business Media, Inc. All Righ s Reserved. © 2007 mage Entertainment, inc. All Sighs Isserved. waa.bllboard.com
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The Fifth, a beautiful and sophisticated
venue deliverirg unparal eled service.

A lavsh elternetiva for 2hose with
discem:ng taste located at the entrance
to South Beacn.

Available “or private erd corporate events.
contact Gerry Kelly 305 538 9398
o~ gzrrvkelly@:hefifth.com

1245 fif:n street, miami beach florida 33139 305.53=.9898
thesifth.com
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“TALENT. RESULTS.

SAN FRANCISCO PUERTO RicE PUERTO RICO PUERTO RICO PUERTO RICO MIAMI GLOBAL
. _ - e . ot
e S gy b 9 0 v i
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WWW.SFANISHBROADCASTING.COM » FOR SALES AND SYNDICATION INFORMATION PLEASE CONTACT MARKO RADLOVIC (305)441-6901
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REVVING BACK UP

32

{730 BY JONATHAN COHEN ©

Feist

fter two years of touring 1 sudpart of b et
2004 album “Let It Die,” Zana f'aasinger,
songwriter Leslie Feist “ealized she bmc
really just been making ‘baby steps zo
ward ar. undetermined futu-e.’

So rather than commit t> ¢ lengta~ reco-d
ing process, she roped in a few <e/ cillabora
tors and her touring band and asser L ed “Tae
Reminder” in less than a weel’s wort1 of s2s-
sions at a rented home outsidz Faris. The naw
album arrives May 1 in the Un-ted S-ates sia
Cherrytree/Interscope. Arts & Crafis issued he
record April 23 in Canada, whie Poly I¢r Framce
will handle it international y.

“We often had people p.aying instumets

>AM’3 PET PROJECT

Forward

33

12y nadn’t come to play,” Feist says witha proud
zrin over scram>led 2ggs ar d orange juice ata
xendy downtown New York hotel. “Every time
:cmzone said, Why?,’ the answer would be,
¥/hy not?” There was a mass hypnosis that oc-
~Lrrec when we played the sengs over and over.”
Thet attitude has helpec the honey-voiced
Feis- Luild a sizable followirg in the States and
zbread since “Let It Die,” wmich blended luxu-
rian- pop originels like “Mushaboom” and “One
Ever ing” with ct.illed out Be= Gees and Ron Sex-
smith covers. Tke albam hassold 116,000 copies
ir tte States, according to Mielsen SoundScan,
and sabstantia ly rrore abroad, according to
“herrytree presiden” Martin Kierszenbaum.

DYNAMIC DUDAMEL

33

STILL GO-GO-ING

FEIST ¢

“There were certain ir:t=rvals, or temy-o¢, that
were worn i1, so | kept wanting tos<ip -verand
refine those places  hadn’t gone ye,” Feist says
of her songwriting approach this ime around.
“People often write what tkey know t-ey’ll be
ableto sing, but what I lovzd abot t sir.gin 3 cov-
ers was that my voice endec up deng thiags it
would never naturally dc.

In tandem with longtim= assadates Gonza-
les and Dominic “Mocky” Salole, F=istwas able
to crystalliz= the “lo-fi, lowbcow s»und” sk e had
been hearing in her head for mer ths Indeed,
“The Reminder” places “he artist na wide array
of sonic environments, trem the gir_-and-her-
guitar vibe of opener “So Sorry,” “I-_tui- on” and

wwWwW americanradiohistorv com

GIMM= SHELTER

“The Park” to the pc.inding, piano-led blog fa-
vorite “My Moon My Ma1” and the freneticsin-
galong “Sea Lion Woman.”

“Something that was 1ew for me wes trying
not to use headphones,” says Feist, who is zlso
a key member of Torantc rock collective Broken
Social Scene. “We trizd t do as few overdubs as
possible. We'd do whet we'd call -own hall,’ which
was everybody around on= mic singing allatonce.
[ wanted it to sound a bi- like a congregation.

Kierszenbaum sass a stagge~ed promoticnal
scheme helped “Let I- Di€” gradually build steam,
butthere will be a mare concertzd push for “The
Reminder” at the ovtset. including a May 8 ap-
pearance on “The Teaigh t Show With Jay Leno.”
‘Starbucks reached c-ut ta us and wanted to carry
this record right off the Lat,” he says. “Last time,
we'd have a TV appearance, and then not hLave
another until two montt s later. This tire, we're
primed for maximum impact.

Last time arounc, Fdst sigried off on a few
synch deals, including aLacoste fragrance com-
mercial in the Unit=d kingdom and an HSBC
Bank TV ad campaign im the States that util-zed
“Gatekeeper.” Moving forward, “Feist is recep-
tive to that avenue af exposure but won’t com-
promise her mus.c,” Kierszenbaum says
‘Several ad agenciesand music supervisors have
calied about [the] new a’bum but we haven't yet

decided on a specif ¢ synch.’

Starting last mcnth, Cherrytree has been
sending e-blasts to fans featuring bzhind-the-
scene glimpses of the recording sessions and
snippets from the album artwork, which fol
lows Feist's “very spectic artistic vision.” The
label also virally releasec a sort of EPK with snip-
pets of journalists discssing Feist in a variety
of languages and commissioned videos from
noted director Patr--k C aughters for “My Moon
My Man” and “125 4

And despite the bevy of labels involved in
bringing “The Reminder” to market worldwide,
all parties are working like “a collective team,
according to Kierszenlzum. “Plus, Leslie -s re-
ally inclusive,” he says. “She has been alle to
evolve her art with us. S 1e says Cherrytree is like
amom-and-pop shep inside a departrment store.

Feis! is already sack on the road, having hit
major European ci-ies 2arlier this month inad
vance of a Canadiar tour and a June run through
the States, which includes a stop at Eonnaroo.
But she’s pacing herse f a little better this time
out. “In july, I'll be ready to just rent a cabin by
a lake somewhere,” she says.

APRIL 28, 2007 31
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BUZZ

>>>CROW'’S NEST
Sheryl Crow promises the
unexpected on her next
studio album, which will
reportedly have more of a
country slant than past
efforts. “People will be
very surprised,” she says.
“I'm working with some
very interesting people.”
The as-yet-untitled set is
due out before Christmas
via A&M/Interscope.
“There’s a song on there
I’m hoping will come out
first, which is very
environmentally
conscious,” she adds.

>>>SONGS FOR
‘SHREK’

Fergie’s cover of Heart’s
classic “Barracuda” and a
duet between Eddie
Murphy (as Donkey) and
Antonio Banderas (as Puss
in Boots) on Sly & the
Family Stone’s “Thank You
(Falettinme Be Mice EIf
Again)” lead the
soundtrack to “Shrek the
Third,” due May 15 via
Geffen. The DreamWorks
film opens three days later
in U.S. theaters. The album
will also include cuts from
Led Zeppelin, Paul
McCartney & Wings, Harry
Chapin and the Ramones.

>>>LEE TO BE
YOU AND ME
Australian singer/
songwriter Ben Lee s at
work on his next album,
“Ripe,” due in September
via New West. Mandy
Moore guests on the track
“Birds and Bees.” “Mandy
was very sweet and did
her best Olivia Newton-
John for me,” he says.
Other contributors include
Good Charlotte’s Benji
Madden, Nickel Creek’s
Sara Watkins, Tom Petty &
the Heartbreakers
keyboardist Benmont
Tench and members of
Rooney.

>>>NATION’
BUILDING

Sonic Youth will release a
deluxe edition of its
revered 1988 album
“Daydream Nation” June
12 via Geffen/UMe. The
new versjon includes a
host of bonus tracks and
rare photos and will also be
available as a four-LP set
on the band’s own Goofin’
Records label. The second
disc of the CD set includes
live renditions of every
track on the studio release,
captured at such venues as
New York’s CBGB and
Amsterdam’s Paradiso.

BY SUSAN VISAKOWITZ

LOUD AND PROUD

Black Rebel Motorcycle Club Plugs Back In On New RCA Set

“After six months of always pulling back,
you just want to slam your fist through a
wall,” Black Rebel Motorcyle Club’s
Robert Levon Been says.

He’s explaining how, as he and band-
mate Peter Hayes worked on BRMC'’s
third album, “Howl,” a mostly restrained
country- and folk-tinged affair that rad-
ically departed from previous efforts,
the duo’s pent-up energy rose to a
threatening boil.

“We burned out on being delicate.”

BLACKREBEL MOTORCYCLH

Once known as a garage-meets-
shoegazer-meets-psychedelic rock out-
fit thanks to its first two Virgin aloums,
“B.R.M.C.” and “Take Them On, On Your
Own,” BRMC turned its sound on its head
with “Howl.”

“ ‘How!’ was definitely a test for the
fan base,” says Hugh Surratt, senior VP
of creative and marketing for RCA, which
signed the group after BRMC and Virgin
parted ways following “Take Them On.”

“But,” he adds, “the game plan from

Global Pulse
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the moment we signed them was that
the band was going to come back after
‘Howl’ with more familiar BRMC sounds.”

New album “Baby 81,” due May 1in
North America and a day earlier in the
United Kingdom and Ireland via Island,
delivers. With British-born drummer
Nick Jago, who’d quit the band shortly
before the split with Virgin, back in the
mix, the reconstituted trio returned to
its usual business—kicking out the jams.

“ ‘Howl’ was written on acoustic gui-
tars mostly in bedrooms, outside of
the rock’n’roll world, while a lot of
‘Baby’ was written on the road, with
the whole band,” Been says. “It’s a
completely different outcome because
of all that electricity.”

The high-volume, guitar-heavy result
has RCA gunning for modern rock radio,
which virtually abandoned the group
last time around.

“We knew the sound of ‘Howt!’ didn’t
fit on modern rock, and it only got
about 1,200 spins,” Surratt says. “But
in terms of sales, the album still came
close to duplicating the success of the
first two records.”

Indeed, “How!” has moved 90,000
units, according to Nielsen SoundScan,

Keeping A Legacy Alive

Shaila Durcal Pays Tribute To Her Late Mother Rocio

about 10,000 less than either of its pred-
ecessors. And Surratt expects “Baby 817
to surpass all three of BRMC’s previous
efforts. “Our promotion team will get
airplay on this, and that will drive sales,”
he says.

RCA senior director of marketing
Brad Oldham acknowledges that “the
sound of the record leans toward a
broader, more mainstream audience”
than BRMC'’s first two, but feels “the
aesthetic of the band is still indie. The
way they tour, their style—they’re still a
little bit left of center.”

Oldham says college and “taste-
maker” stations remain key,and a U.S.
headlining tour spanning May and June
will see the band sticking with 1,500-
to 2,000-capacity theaters. “That’s a
smart move,” Oldham says, “because
it’s in line with the venues they played
last time. It will help create a high-
demand situation.”

But Beenisn't worried about buzz. “A
lot of indie bands have that ‘too cool for
school’ attitude and | think they’re
nitwits,” he says. “We’ve always wanted
to fight from the inside out, rather than
being cynical from the outside in. It’s
much more powerful.” .o

BLACK REBEL MOTORCYCLE: TESSA ANGUS

Written by Jonathan Cohen.

One year after the death of Rocio Durcal, daughter Shaila is
keeping the revered Spanish singer’s memory alive through the
release of a musical homage. Within just six weeks of the Feb. 5
Spain release of “Recordando” (EMI Music Mexico), the 12-track
album had gone platinum (80,000 units), according to charts com-
piler Media Control. The set, which comprises 10 reworkings of
Rocio’s songs (published by BMG Publishing) plus two new works
(EMI Music Publishing), entered at No. 1, and moved 2-1-2 in the
following weeks. “It is very important that the essence of my
mother lives on forever,” the 27-year-old artist says. “Recordando”
has since been released in Darcal’s current home Mexico, as well
as Colombia and the United States. Rocio died from cancer in
March 2006.

“I want young people to know about the legacy of my mother,
and for lots of people to listen to her songs,” Shaila says. “That’s
why the album has all kinds of styles—pop, ballads, rancheras.”
EMI Music Spain product manager Angel Alonso says, “This is
Shaila’s first record in Spain—she had an earlier album in Mex-
ico—and we're very happy that she’s made an immediate impact.”

Shaila’s booking agent/manager is Mexico-based Alejandro
Barrales at BC Music & Management. —Howell Llewellyn

UTADA’S LIFE: Japanese pop star Utada Hikaru has put
her hand up as an early contender for the No. 1 single of

32 BILLBOARD APRIL 28, 2007

wwWw americanradiohistorvy com

2007. The female vocalist’s “Flavor of Life” has been a
multiformat smash in Japan, where the Toshiba-EMI
track recently finished three weeks at No. 1 on the
SoundScan Japan (SS]) chartafter its Feb. 28 release.
So far, it has shifted more than 700,000 physical
copies, according to the label, and has been certi-
fied triple-platinum by the Recording Industry
Assn. of Japan. Toshiba-EMI says “Flavor of Life”
has sold 5.3 million units, including 300,000 PC-
based downloads, 900,000 mobile-based downloads
and 3.4 million digital versions—such as master
ringtones, “machi-uta” ringback tones and mobile-
video ringback tones.

The track, jointly published by Nichion and
U3Music, has been used as the theme song to TV
drama series “Hana Yori Dang” (“Boys Over Flow-
ers”) broadcast on the TBS network.

“The chart performance is especially impres-
sive given that Utada is usually considered an
album artist,” SS] GM Tadashi Takahashi says.
Utada’s 1999 debut album, “First Love,” is Japan’s
all-time top-selling album, with total sales to date
of more than 9 million, according to Toshiba-EMI.

—Steve McClure

DURCAL
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PamTillis,On HerOwn

Country Star Asserts Her Artistry On First Indie Release

“Major label? I don’t need no stinking major
label.” OK, Pam Tillis didn’t appropriate the
memorable quote from “The Treasure of Sierra
Madre,” I did. But the sentiment is there. “You
get to a point in your career where you do get
tired of vying for the dollars and attention of your
label,” Tillis says.

During her 25-year-plus career, Tillis has
always recorded for majors, but now she’s
taken matters into her own hands. “We can
focus all our energies on this one project and
that’s awesome,” Tillis says of her label, Stel-
lar Cat, which is ajoint venture with Nashville-
based Thirty Tigers and is distributed by Sony
BMG RED. “What you lack in size and mus-
cle and clout, you make up for in intensity and
focus and passion.

“We don’t have to sell a million copies to be
viable,” she adds, soundinga refrain familiar to
newly independent artists.

Her first indie record, “Rhinestoned,” released
April 17, is as impressive a collection as anything
she released on a major—perhaps better.

Co-producing with Gary Nicholsonand Matt
Spicher, Tillis put together a complete pack-
age. “People are concerned with having 10 sin-
gles and don’t think in terms of an album
anymore,” she says of today’s producers and
A&R people. “To me, an album cut is not filler.
[t’s just like when you paint a painting, there
has to be stuff in the background. The back-
ground sets off the foreground.”

There’s an artistic advantage to being on an
indie, Tillis says. “You don’t have to water down
your music, you don’t have to be all things to all
people, you can just be yourself and know that
ifyou like it, there’s going to be other people out
there that like it, too.”

That said, Tillis maintains that her new album
is not a radical departure from her successful
major label records. “I’'m not trying to alienate

my radio fans—I love them. I just want to take
them on this journey with me.”

Thejourney is filled with introspective songs
that lean toward past loves and love lost. “Train
W thout a Whistle” is a cautionary tale of a fly-
by-night lover, while “The Hard Way,” written
by Tillis with her brother, Mel Tillis Jr., is an
honestlook at the failure to learn from mistakes.

“Life Has Sure Changed Us Around,” anen-
tertaining romp through a couple’s memories
of their wilder days (“Our sins were not origi-
nal, but we gave them our own twist”) that was
written by Tillis and Nicholson, is a duet with
country legend John Anderson, with whom,
amazingly, she has never recorded before.

“Band in the Window” is a look at the bars
and clubs of Nashville’s Lower Broadway and
the people who play them. “That’s the Nashville
I’'m celebrating,” Tillis says. “People who do
music for the love of it. When [ found thatsong,
the whole album came together in my mind.”

Meanwhile, the album’s spiritual closer, “Over
My Head,” is a testament to better days ahead.

In addition to country radio, Tillis’ music
has been released to the Americana format.
“l feel like I'm starting over again,” Tillis
says happily.

Eventually Tillis would like to reprise “It’s All
Relative: Tillis Sings Tillis,” the album she
recorded with her father Mel Tillis, but with a
twist—each will produce five sides by the other.
Tillis already has a song in mind for her famous
stuttering father. “l want Dad to record a version
of ‘Bad to the Bone,” ” she says with a laugh.

Tillis is clearly content with her career and
where it stands. “I got to make my mark at radio,
and I've got my audience, and | can work, and [
can pay my bills,and now I feel like I don’t have
to hit anybody over the head with my music. I'm
just doing my thing. It’s all about fun for me
right now.” ooe
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Classical Score

The news arrived hastily at the
oddest hour: early on Easter
Sunday morning, atime hardly
associated with big music in-
dustry happenings. What the
message contained, however,
was even more astonishing.
Not only would Esa-Pekka
Salonen, the conductor who
has molded the Los Angeles
Philharmonic into one of
today’s most exciting orches-
tras, step down from his post
at the end of the 2008-09 con-
cert season, but his successor,
who has signed a five-year con-
tract, is 26-year-old Gustavo
Dudamel, a Venezuelan dy-
namo who until three years
ago had never conducted any
professional orchestra.
Despite current conduc-
tor searches at three major
podiums—Chicago,
Philadelphia and the New
York Philharmonic—Salonen,
48, isn’t leaving to take an-
other music director gig. In-
stead, he wants to carve out
more time for composing.
Through representatives,
Dudamel declined to be inter-
viewed for this piece, citing
scheduling overload. (He has
generally beendeclininginter-
views since the Los Angeles
Times broke the story of his ap-
pointment on April 8 and the
L.A. Phil issued its official no-
ticethat same day.) The young

conductor commented in the
press release announcing his
appointment, “Almost two
years ago, | made my United
States debut with the Los An-
geles Philharmonic, and from
the firstmoment | stepped onto
the stage, | felt a special con-

nection and deep feeling from

the players.”

Despite his short profes-
sional career, Dudamel has
made a big splash thus far.
While continuing on as music
director of the Simon Bolivar
Youth Orchestra in Venezuela
and as principal conductor of
Sweden’s Gothenburg Sym-
phony, Dudamel will conduct
10 weeks of the 2009-10 sea-
son as well as summer con-
certs at the Hollywood Bowl.
In the four following years, he
will be in Los Angeles for 14
weeks of the season, plus ap-
pear with the orchestra at the
Hollywood Bowl and on tours.

During an era in which
many top American orches-
tras are regularly assailed for
their utter lack of risk-taking
when it comes to hiring music
directors, the L.A. Phil’'s news
has shaken up the orchestral
world. It also leaves the or-
chestra’s recording profile in
potential flux. Under Salo-
nen’s reign, the Los Angeles
orchestra has initiated a highly
successful partnership with

ANASTASIA TSIOULCAS atsioulcas@billboard.com

From Los Angeles,
An EasterSurprise

Young Conductor Replacing Salonen
At Los Angeles Philharmonic

Deutsche Grammophoninits
digital “DG Concerts” series;
their releases thus far have
largely featured such 20th-
and 21st-century composers
as Steve Reich, Arvo Part,
Louis Andriessen and Witold
Lutoslawski.

By stark conirast, Dudamel’s
own recording career, for which
he is coincidentally signed ex-
clusively to Deutsche Gram-
mophon, has so far hewed
strongly to tried-and-true
crowd pleasers. His first album,
a reading of the Beethoven
Symphonies Nas. 5and 7, made
with the Simon Bolivar Youth
Orchestra, was issued in Sep-
tember; his next recording,
which will be Mahler’s Fifth
Symphony, is slated for release
later this year. It’s calling-card
repertoire thatis in large part
geared toward introducing the
youthful Dudarnel to an inter-
national audienee (though, un-
doubtedly, his nameis far more
familiar now to many classical
listeners thanit was afew short
weeks ago).

Nevertheless, the L.A. Phil
has a long history of placing
its bet on up-and-comers.
Zubin Mehta was just 26 as
well when he became music
director in Los Angeles in
1962, and Salonen himself was
only 34 when he assumed the
same positionin1992. e
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some utterly forgotten. But
the 12 tracks on "Ghetto-
blaster” finally unify his mul-
tiple personalities, through
the lens of '80s revivalism.
With a colorful troupe of
collaborators (including
best-kept-secret New York
band Kudu and hip-hop star
Fat Joe) Van Helden taps
into the decade’s every mu-
sical current. There’s high-
drama New York freestyle
(“Still in Love"”), jacking
Chicago house (“Je
T'aime”), first-wave party
rap (“This Ain’t Hollywood”),
total pop indulgence (“Go
Crazy”), funky art-rock a la
ESG (“Playing House”) and
unexpected combinations
of them all. Van Helden pulls
it off with an energetic au-
thenticity that puts the re-
hashed mash-up craze to
shame.—KM

IBRAHIM FERRER
Mi Suefo
Producers: Nick Gold,
Roberto Fonseca
Nonesuch
Release Date: April 24
This is the late lbrahim
Ferrer’s final album,
and he certainly departed
with a flourish. The brain-
storm that resulted in the
“Buena Vista Social Club”
album, released in 1997, res-
urrected Ferrer’s career, and
he made the most of the op-
portunity. He was a stylish
vocalist, possessed of a
wonderfully nuanced inter-
pretive gift, and that gift is
very much in evidence on
‘Mi Sueio.” The record fea-
tures some masterful play-
ers, Iincluding Orlando
“Cachaito” Lépez, co-pro-
ducer Roberto Fonseca, the
late Rubén Gonzalez and
vocalist Omara Portuondo.

Ferrer’s vocals are simply
enchanting from opening to
finale. “Mi Suefio” (“My
Dream”) is Ferrer’s dream of
doing a bolero album come
to life. He sings these songs
with great poise and a good
deal of Latin soul. Particu-
larly choice moments in-
clude “Dos Almas,” “Copla
Guajira,” the duet “Quizas,
Quizas,” with Portuondo,
and “Convergencia.”"—PVV

MARTIRIO
Primavera en Nueva York
Producer: Nat Chediak
Calle 54
Release Date: April 17

. Spanish vocalist Mar-
5 tirio tracked this col-
lection of boleros in May
2006 at Avatar Studios in
New York, so the title
("Spring in New York”) is
more literal than one might
imagine. Flanked by heavy-
hitters like Dafnis Prieto
and Paquito D’Rivera, Mar-
tirio’s performance is pos-
itively elegant. She can
sing everything from fla-
menco to pop, and sing it
beautifully, so it’s no sur-
prise that she has her way
with the bolero. The genre
is the stuff of romance,
while the arrangements
flirt quite successfully with
jazz. The combination elic-
its a vibe that's at once ur-
bane and sultry. Highlights
include “No Pueda Callar,”
“Son Cosas Que Pasan”
and "Primera luvia,’
though in truth every track
is golden.—PvV

Additional reviews
COM online this week
at billboard.com:

* The Hold Steady, “Live at
Fingerprints” (indie store exclusive)

* Bireli Lagrene,
“Djangology” and “To Bi
or Not to Bi” (preyfus)

L LEGEND & CREDIS _§

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Troy Carpenter,
Mariel Concepcion, Hillary Crosiey,
Gary Graff, Stephanie Horst, Kerri
Mason, Dan Ouellette, Michael
Paoletta, Mark Sutherland, Chuck
Taytor, Christa L. Titus, Ken Tucker,
Philip Van Vieck, Susan Visakowitz

PICK »: A new release predicted

to hit the top half of the chart in
the corresponding format.
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CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770
Broadway, Sixth Floor, New York,
N.Y. 10003) or to the writers in
the appropriate bureaus
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LINKIN PARK
What I’ve Done (3:27)
Producers: Rick Rubin, Mike
Shinoda, Linkin Park
Publishers: various
Machine Shop/Warner Bros.
Radio didn’'t instantly
leap on “What I've Done”
just because it's been a few
minutes since Linkin Park re-
leased anew album. If this song
is any indication, “Minutes to
Midnight” will be another hit-
filled juggernaut in the vein of
previous sets “Hybrid Theory”
and “Meteora” The genius of
this track is that it packs a wal-
lop even as it backs off fromthe
heavily produced style of Linkin
Park’s catalog—minimalism is
the key. Piano and pro-
grammed drums trade off as
the song’s focal point, nimbly
skipping about. Brad Delson
lets his guitar flare only when
necessary at the chorus and
bridge, white Chester Benning-
ton holds screams in check.
"What i've Done” is catchy and
memorable. Prepare for air-
wave saturation.—CLT

NELLY FURTADO
All Good Things (Come to
an End) (3:48)
Producers: 7imbaland, Nate
“Danja” Hills
Writers: N. Furtado,
Timbaland, Danja, C. Martin
Publishers: various
Geffen

Nelly Furtado’s chart-

topping “Promiscuous”
offered a dubious omen that
the Canadian singer/song-
writer’'s “Loose” was merely
going to rip off Gwen Stefani’s
throwaway pop. Psych! Be-
witching “Say It Right” re-
newed faith, with its melodic
stamp and now third single “All
Good Things (Come to an
End)"—which has topped
charts in 20 countries—is again
adventurous, hip, playful and
enduring. Featuring an enlight-
ened lyric (“Pain sets inand |
don’t cry/I only feel gravity and
wonder why”) with the track’s
hypnotic melody featuring
contribution from Coldplay’s
Chris Martin, “Good” lives up
to Furtado’s 2001 double
Grammy Award nods. Our
hope is that after this winning
release runs its course, Geffen
will rerelease “Maneater,” still
an unparalleled track and a
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contender to command top
40, R&B and dance.—~CT

ALANIS MORISSETTE
My Humps (4:09)
Producer: not /isted
Writers: W Adams, D. Payton
Publishers: various
MySpace independent video
Alanis Morissette truly
knows the definition of
ironic. It’s hard not to howl
over her sniper-sharp parody
of “My Humps.” What has
made the rap-hit-turned-
piano-ballad an Internet sen-
sation is the hysterical video
Morissette shot on the fly.
Decked out in hottie attire, she
shakes her junk with a barely
concealed smile as she vamps
with a pack of Blues Brothers-
esque playas. The music for
“My Humps” is completely re-
constructed, so you don’t know
what you're in for until you
catch the lyric. Morissette’s
piercing voice gives drivel like
“"What chu gonna do with all
that breast inside that shirt?” a
faux depth you never thought
possible. We wondered what
the Recording Academy was
thinking when the Black Eyed
Peas wona Grammy Award for
this song, so Alanis, thank u for
doling out a little justice.~CLT

THE BRAVERY

Time Won’t Let Me Go
(4:10)

Producer: Brendan O'Brien
Writer: S. Endicott

VI

RIHANNA
Umbrella (3.46)

Stewart
T. Harrell, S. Carter

Publishers: various
Def Jam

high-hat drums and

Producer: Christopher “Tricky”

Writers: C. Stewart, T. Nash,

Rihanna’s move to the center with 2004 smash
#5.0.5.” was a shrewd move in advancing her authori-
ty as a mainstream hitmaker. With R&B/new wave
groove “Umbrella,” she is again poised to soak the pop
and urban charts. With a chorus that recalls Ashiee
Simpson’s “L..OV.E.,” a synthy chord that snakes over
lyric of teenage adoration,
Rihanna dares listeners to keep the hook out of their
heads. This first single from upcoming third album
“Good Girl Gone Bad” is just the beginning of summer-
time domination from the 19-year-old Cover Girl,
whose “Umbrella” will be pervasive along beaches and
a prime companion to convertible road trips. An
accompanying mix featuring a disruptive rap from Jay-
Z does nothing but demonstrate how dated his ubiqui-
tous presence has become,; trust in the original. —HC

Publisher: not /isted

Island
u The Bravery's first single
from forthcoming soph-
omore album “The Sun and the
Moon” finds the New York-
based quintet ironing out
dance-rock creases and em-
bracinga simpler downtempo
sound. Frontman Sam Endicott
wistfully sings of life’s regrets
and missed opportunities as
his throaty vocals soar and
crack between synth-infused
guitar riffs. While demonstrat-
ing maturity, the song lacks the
same gusto and innovation

KELLY CLARKSON
Never Again (3:37)

Halbert, Jimmy Messer

Publishers: various
RCA

Producers: David Kahne, Jason

Writers: K. Clarkson, J. Messer

Pop’s ruling queen Kelly Clarkson marks her anticipat-
ed return with rough-and-ready anthem
Again.” As with 2004-2005 staple “Since U Been
Gone,” America’s sweetheart is mightily pissed off: I
hope the ring you gave to her turns her finger green/I
hope when you’re in bed with her you think of me.”
Lip-curling guitars and percussion lurch and lunge
alongside Clarkson’s uptempo rant, with multiple
vocal layers and background echoes adding to the
emotional torrent. The first single from upcoming
third opus “My December” is guaranteed top 40’s
unbridled support as she maintains standing as one of
the format’s few sure things. No. 1 Billboard Hot 100
domination is a given. Great to have one of the best
back, albeit in a disarmingly foul mood.—CT
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prevalent on 2005’s self-titled
debut, which earned the Brav-
ery comparisons to labelmates
the Killers. Nonetheless, with
indie-pop flavor and a high-
school-anthem vibe “Time” will
find a home at modern rock
radio and showcase the Brav-
ery’s evolving style. —SH

SHAWN MULLINS
Find Love (3:54)
Producer: Shawn Mullins
Writer: S. Mullins
Publisher: Roadieodie/Bug,
BMI
Vanguard
Having one signature
¢ hitis a blessing and a
curse: “You made it! Now
work without end to repeat.”
Shawn Mullins, who cata-
pulted "Lullaby (Rockaby)”
to The Billboard Hot 100 top
10 in 1999, found modest
success last year with “Beau-
tiful Wreck” at triple A and
Americana, spawning prom-
ise for upcoming “9th World
Pickin' Parlor.” “Find Love” is
amore likely bid for his main-
stream second shot, which
skillfully nods to the Chris
Isaak or Roy Orbison song-
books, showcasing savory
acoustic guitars and a steam
engine midtempo beat. Early
kudos from Rolling Stone,
VH1 and his hometown At-
lanta Journal-Constitution
point to positive impact. —CT
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>>Growing popularity at pop radio
and a resurgence in digital sales
send Carrie Underwood’s “Before
He Cheats” (Arista) to a new peak
on The Billboard Hot 100. The
single, which is now part of the
class of 2007 Instead of 2006, had
apparently peaked at No. 16 iniits
Tith week on the chart. But now, in
its 33rd frame, *Cheats” rebounds
22-15. It’s the longest journey into
the top 15 in Hot 100 history.

>>Avril Lavigne'’s “Girlfriend”
(RCA) also surprises with a new
peak position, as it makes a 6-3
move. it’s only the seventh chart
week for the track, though it
seemed to have debuted and
peaked at No. 5. By moving to third
place, it is the second-highest
charting single of Lavigne’s career,
runner-up to first hit “Complicated,”
which peaked at No. 3.
@ Read Fred Bronson
every week at
blliboard.com/fred.

BRIGHT EYES: BUTCH HOGAN

s Over the Counter

GEOFF MAYFIELD gmayfield@billboard.com
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Post-Easter Dip Less Severe Than It Appears

Everybody calir down.

Inayear when album sales have stid
more than most analysts and industry
insiders anticiated, [ beg you not to
overreact to th:s particular week’s set
of numbers.

Certainly the dip of almost 24% from
prior-week sales makes sense. Last issue,
reflecting the week ending April 8, in-
cluded gift-shopping for Faster baskets,
while the one that ended April 15 was a
non-holiday week. So, no panic there.

The comparison that would be prone
to cause morea.arm is the 31.6% plunge
from the same-week of 2006, yet the ex-
planation remeins as simple as the one
noted in the pravious paragraph.

As stated here lust issue, the roving
Easter holiday landed on April 16 last
year, therefore falling a week later than
it did this year. So, again, this issue’s
comparative-week numbers comparea
holiday frame with a non-holiday week.

{fyou line u> Easter 2006 with 2007,
the one from -his year was only 10%
lighter. Yeah, we’d be happier with a
smaller Easter-to-Easter miss, or even
flat, buta 10% decline certainly alarms
less than a gar of more than 30%. You
have to remember to corr.pare apples to
apples—or in “his case, eggs to eggs.

So, how "bout the fact that “Now 24”

IVIa I-I(et \A’at(:l1 A Weekly National Music Sales Report

can lead The Billboard 200 with 89,000
copies, the fourth time this year that
an album could top the big chart with
a sum lower than 90,000. Is that cause
for panic?

Hastings Entertainment chief John
Marmaduke might cite those lighter
numbers as a cue for his ongoing cam-
paign to spread key releases through-
out all 12 months.

[ also suspect that as music compa-
nies grapple with readjusting their busi-
ness models, the lighter numbers we
sometimes see at No. 1 are more a cause
for concern than panic.

Asdigital tracks, ringtones and other
mobile phone plays, Internet stream-
ing and other new modes of music de-
livery continue to evolve, lighter album
nurbers seem more indicative of an
evolution that seems to be moving ata
revolutionary pace. Or, to twist a hook
from Barry McGuire’s anthem, | don't
believe we're on the eve of destruction.

Mind you, | won’t play Pollyanna and
pretend the 2007 album picture isn’t
concerning. Even with digital albums
growing by 58%, overall album sales are
down 17%, a pace accelerated by the 21%
decline of CDs.

Certainly album sales hit a wall as
soon as the Christmas-selling season

ended. Bu- giv=us th=mr ore thoughtful
album flow that Marma duke and other
retailers have been begang for, and the
picture m-ght look less dire.

On thatscore, kudos tofNine Inch Nails
and Avril _avigne, whase new albums
arrived April 17, rather “ban the last four
months ofthe vear, and to Maroon5s and
50 Cent, vhose next se's arrive May 22
and June "9 r=spectively. After the lop-
sided 200¢. that we lived :hrough, ain't it
cool to see 1gh-profile a—s targeta month
earlier than September?

Lavign = should |=ac the page next
issue, while sheand N_ ¥ could surpass
200,000. The latter saws this week at
No. 11 on Top Interne- Albums.

QUITE BRIGHTLY: W th record com-

BRIGH™ EYES

For week ending April 15, 2007. Figures are rcsnded.
Compiled from a national sample of retail stom anc rack

panies pushing eny marquis-value -e-
leases they hac before Easter, the
Tuesday aft=r the holiday carried a
light schedule.

That and ‘he softness of the post-
Easter volume al cw indie darling Bright
Eyes to make the most of its largest sales
week to date. “Cessadaga” sells 58,000
copies, accorcing to Nielsen SoundScan,
good for No. 4 or The Billboa-d 200.

Both marks are career bests for Conor
Oberst’svelicle “I'm Wide Awake, [t's
Morning” earnec the previous peaks in
2005 when “t cpened at No. 10 with
56,000 sold in th e same week the band’s
“Digital Ash naDigital Urn” started at
No. 15 with <6,090.

FOR THE RECO3D: Erasure’s ] Could
Fall in Love \With You” was initially iden-
tified as an EP, zather than a single. It
should have bow=d last week at No. 1 on
Hot Dance 3ingle Sales and No. 5 on
Hot Singles 3ales.

Also, a lat= reprocessing by Nielsen
SoundScan put the start of Martina
McBride’s Waxing Up Laughing” at
138,000 cop es. The album’s rank was
correct last issue on The Billboard 200
and Top Cou ntr; Albums, but its total
was oversta=d cn the atter page’s Be-
tween the Ballets. von

I\: Nielsen

Week'y Unit Sales Year-To-Date sales reports coliected and provided by SoundScan
DIGITAL DIGITAL
ABUMS ALBOMS? TRACKS 2006 2007 il Year-To-Date Album

This Week 8,059,000 908000 16,066,000 OVERALL UNIT SALES Sales By Store Type

Last Week 10,582,000 957,000 16,148,000  Albums 163,388,000 135,752,000 -16.9% 80 million units

Change iy gy _o.5%  Digital Tracks 164,266,000 250,815,000  52.7%

This Week Last Year 1,789,000 539,000 10,074,000  Soresingles Wel.0ee 635000 -E76% ., @, a R
Total 328,671,000 387,203,000  17.3% 0

Change -31.6%  68.5% 59.5% . . e B 8

*Digital album sales are aiso counted within album sales. AIbumsw/TEA 179’814'600 160'836"‘03 -10.8% 60 H H
'ch\,cll;.:‘dee;g:;k;?:walenl album saies (TEA) with 10 track downoads equivalert F i E

Weekly Album Sales Milion Units) ‘ :

35 50

55 DIGITAL TRACKS SALES ! j

40 |

06 64.3 milil o

»s - 164.3 mililon | S
*07 § 250.8 mill'on’ A L33

20 r;:

16 20
SALES BY ALBUM FORMAT

10 r

N 9) 154,159,000 121954000 -205% 10

& Digital 8,501,000 13,400,000  57£%
Cassette 442,000 119,0€0 -72% LS Sreull o B -

[o J— L i _ I S SR S N CE e <3 nates on- ass ain

J FM AM J J A S ON D J Othr 286,000 280,000  -T5.7% traditioral “erchant
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DAUGHTRY (RCA RiG)

19 WHAT GOES AROUND...COMES ARDUND

JUSTIN TIMBERLAKE (JIVE: Z0MBA)

o
ES TITLE §§
=3 ARTIST (IMPRINT / PROMOTION LABEL)
o moorﬂ MATTER 26
AKON (KONVICT, UPFRONT/SRC/UNIVERSAL MOTOWN)
THIS IS WHY I'M HOT
" MIMS CAPITOL 2%
GLAMOROUS
13 cengie bl a Asm INTERSCOPE) o ES
50 LOST WITHOUT U @
ROBIN THICKE (_ETAH TRAK INTER Q’E)
13 LAST NIGHT @
DIDOY FEAT. KEYSHIA COLE (8A0 BOY/ATLANTIC)
11 GIVEIT TO ME a1
TIMBALAND (MOSLEY BLACKGRO IND lN_T_E_RSCOP Yy o
g BUY U A DRANK {SHAWTY SNAPPIN') @
T-PAIN FEAT. YUNG JOC {KONVICT NAPPY BOY, JIVE ZOMBA)
g CUPID'S CHOKEHOLD e
_GVM CLASS HEROES {DECAYDANCE/FUELED BY F w{&k LANTIC/LAVA
17 THE SWEET ESCAPE
_(MEN STEFANI FE_AT._AM |HT;R§2 )PE)
10 "M A FLIRT
R. KELLY OR BOW wOW (FE_ALTIiT—PAINl\ COLUMB @VE/Z(‘ BA)
g BECAUSE OF YOU
__NE-YD (DEF JAM,IDJMG) o
97 SAY IT RIGHT
_NELLV FURTADO (MC';,LE‘ EEF_F_E_N)
; LIKE A BOY
CIARA (LAFACE ZOMBA)
17 |T'S NOT OVER

14 BUDDY

MUSIG SOULCHILD (AT LANTIC o
25 YoOu

LLOYD FEAT. LIU WALNE (mE \N_I_ UNIVERSAL MOTOWN)
20 ICE BOX

DMARION (! _U fi uOLUfﬂB(A)
7 OUTTA MY SYSTEM

BOW WOW (COLUMBIA)
6 U + UR HAND

PINK (LAFACE ZOMBA)
32 BEFORE HE CHEATS

_CARRIE UNOERWOOO (ARISTA/ARISTA NASHV! I:F

3 HOW TO SAVE A LIFE

THE FRAY (EPIC)
9 2 STEP

UNK (B1G OOWP/KOCH)
8 ROCK YO HIPS

CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE)

GET IT SHAWTY
LLOYD (THE ING LINIVERSAL MOTOWN)

coun

4
38

at

<6

4

10

13
8
19
17
3
3t

mooth jazz, Lati

TITLE

ARTIST (IMPRINT / PROMOTION LABEL

IF EVERYONE CARED

NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)
IRREPLACEABLE

BEYONCE ({ {'LUMBIA)

BEAUTIFUL LIAR

BEYONCE & SHAKIRA (MUSIt WORLD/COLUMBIA)

POP, LOCK & DROP IT
HUEY (HITZ COMMITTEE JIVE ZOMBA)
MAKES ME WONDER
MARDONS (A&M/OCTONE/INTERSCOPE)
WASTED
CARRIE UNDERWOOD le TA/ARISTA NASHVILLE
GIRLFRIEND
AVRIL LAVIGNE "‘,A_/RMG -
WAITING ON THE WORLD TO CHANGE
.I_OHN MAYER (AWARE/COLUMBIA)
| TRIED
s BONE THUGS-N-HARMONY FEAT. AKON_ ULL SURFAC!
SETTLIN'
| SUGARLAND (MERCURY
STAND
_RASCAL FLATTS (LYRIC STREET)
GO GETTA
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAMADJMG
THROW SOME D’S
RICH BOY FEAT. POLOW DA DEN {ZONE 4/INTERSCOPE)
FACE DOWN
THE RED JUMPSUIT APPARATUS (!l@l\{)
LAST DOLLAR (FLY AWAY)
HM MCGRAW (CURB)
PLEASE DON'T GO
TANK (GOOD GAME, '_i ACKGROUND, UNIVERSAL MOTOWN)
UMBRELLA
MN_NA FEAT, JAY-Z (5RP/DEF JN\_‘ 10JMG)
POPPIN’
CHRIS BROWN FEAT. JAV_BIZ (JIVE/ZOMBA)
GOOD DIRECTIONS
i BILLY CURRINGTON (MERCURY)
BEER IN MEXICO
KENNY CHESNEY (BNA N
HIGH MAINTENANCE WOMAN
&BV_KEITH (SHOW DOG NASHVILLE
ON THE HOTLINE
PRETTY RICKY (BLUESTAR;ATLANTIC)
ANYWAY
MARTINA MCBRIDE (RCA NASHVILLE
PARTY LIKE A ROCK STAR
ﬂOP BOYZ (ONDECK NIVERSAL REPL B-ﬂ
WALK IT OUT
UNK (BIG QOMP KOGH)
nd Christian formats

Biliboard Hot 100.

CERT.

0000

ARTIST (JMPRINT / PROMOTION LABEL)
THROW SOME D’S
‘RICH B0Y FEAT. POLOW DA OON (ZONE 4, INTERSCOPE)
SAY IT RIGHT

NELLY FURTADO (VI0SLEY, GEFFEN)
OVER IT

KATHARINE MCPHEE (RCA/RMG)
BETTER THAN ME
HINDER (UNIVERSAL REPUBLIC)
THIS AIN'T A SCENE, IT'S AN ARMS RACE
»FALL DUT BOY (FUELED BY RAMEN/ISLAND 10JMG
LIKE A BOY

CIARA (LAFACE ZOMBA)

MAKE IT RAIN

F_ME_FEA[ LiL WAY!LJE (TERROR SQUAD/MPERIAL VIRGIN)
WE TAKIN’ OVER

T KHALED FEAT T1 AKON, RICK ROSS FAT JOF LIL' WAYNE BABY

WALK IT OUT
UNK (G GOMP/KOCH)
2 STEP

UNK (BIG OOMP KOCH) -
IRREPLACEABLE
BEYONCE (COLUNBIA)

1 TRIED
BONE THUGS-N HARMONY FEAT. AKON (FUL! TEl P}
ICE BOX

OMARION (T G/COLUMEA)
DOE BOY FRESH
THREE E_MiF]ILEAT, CHAMILLIONAIRE (HY
SMACK THAT
AKOM FEAT. EMINEM (XONVIC |/
BOSTON
AUGUSTANA ‘_EP_}'
HEY THERE DELILAH
EALN. WHITE T'S (H( ,LVWDOD_‘
FERGALICIOUS

FERGIE (WILL | M A&M INTERSCOPE
ROCK YO HIPS

CRIME MEB FEAY._LIL SCRAPPY BRUEI' SML,REPR\SE)V
| WANNA LOVE YOU

AKON FEAT SNGOP DOGG (<01 1P RE UM VERSA OTOWN)
TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BiG MACH NE)

GET IT SHAWTY

ELDﬂ THE "M UNIVERSAL MOTOWN!

LOST WITHOUT U

ROBIN THICKE - 14R TRAK/INTERSCOPE)

HERE (IN YOUR ARMS)
H}LLU(@DBYE(DHVE-THRL SANCTUARY)
GRACE KELLY

MiKA [CASABLANCA/UNIVERSAL REPUBLIC

OTIZE MIN 0 BIA

RONT SR IVERSAL MOTOW

w% wE
=5 TITLE = wl gEES
£Z| ARTIST (IMPRINT / PROMOTION LABEL) 2 g; sz &3
GIVE IT TO ME
2 TIMBALAND (MOSLEY/BLAGKGROUNDANTERSCO c5 fEEHN
GIRLFRIEND % :
AVRIL LAVIGNE (RCA/RMG) e 120 2
DON'T MATTER :
12 MN 'KUN\_/\_CT UPFRONT/SRC/UNIVERSAL MOTOWN = 263312
15 THE SWEET ESCAPE @ U 4
GWEN STEFANI FEAT. AKDN (INTERSCOPE) = =
GLAMOROUS
1 FEHGIEEQT. _LUDACRIS {WILL.I.AM/A&M/INTERSCOPE) Sy 2 13
BEAUTIFUL LIAR
4 BEYDNCE & SHAKIRA (MUSIC WORLD COLUMBIA) g 34 4
THIS IS WHY I'M HOT :
8 MIMS (CAPITOL) e 29 24
7 BUY U A DRANK (SHAWTY SNAPPIN') @ 70 2
T-PAIN FEAT. YUNG JOC (KONVICT NAPPY BOY '\V:.‘ZOMB&_} S
WHAT I'VE DONE @
2 LINKIN PARK {MAC HINE SHOP/WARNER BROS.) 36 o
U + UR HAND
8 PINK (LAFACE ZOMBA) o % ®
THE WAY | LIVE
12 BABY BOY DA PRINCE FEAT. LIL BOOSIE (TIKVERSRL REPUBLIC) ey % B
13 CUPID'S CHOKEHOLD @ I
GYM CLASS HERQES )
GO GETTA
9 YOUNG JEEZY FEAT. R KELLY (CORPORAI HUG Be 31 ,6
IF EVERYONE CARED
13 NICKELBACK (ROADRUNNER/ATLANTIC/LAVA) =) ¥ 4
BEFORE HE CHEATS 3
3t wmz UNOEﬂVOOD (ARISTA/ARISTA NASHVILLE < ¥ 2
WITH LOVE Q .
5 {LARY DUFF (HOLLYWDOD ; i
LAST NIGHT
8 EDDV FEAT._KEVSHIAG_DLE (BAD BOY/ATLANTIC) @ 5t 2
FACE DOWN
30 IH_E RE_DMIEUILAPPARA[Uﬁ'J\R(:‘IN) rE 7z
g 'MAFLIRT ] Q 4 4
. KELLY OR BOW WOW (FEAT T.. & T-PAIN) (C BAL =
IT'S NOT OVER
21 paugira A ® a5 41 2
POP, LOCK & DROP IT @
6 HUEY (HITZ COME £E JIVE ZOMBA} 95
15 WHAT GOES AROUND...COMES AROUND G 55 2
JUSTIN TIMBERLAKE ¢ Bz OMBA
3 LAST DOLLAR (FLY AWAY) @ 50
TIM MCGRAW ( ,UHB)’
HOME ; 5
T DauGHTAY (RCARVIG) o g 2 3
CANDYMAN
CHRISTINA AGUILERA (RCA/RIME) -4 43
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TITLE
ARTIST {IMPRINT / PROMOTION LABEL}
IT'S NOT OVER

EAEN DAUGHTRY (RCA RMG)

IF EVERYONE CARED
_NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)
SAY IT RIGHT

NELLY FURTAOQ (MOSLEY/GEFFEN
THE SWEET ESCAPE
GWEN STEFAN] FEAT. AKON (INTERS

LITTLE WONDERS

PE)

CHASING CARS
SNOW PATROL \PG‘L\!DOE #8&M INTERSCOPE)
MAKES ME WONDER
MARDONS5 (A8M CLT0MNE INTERSCOPE)
HOW TO SAVE A LIFE
THE FRAY (EPIC)
KEEP HOLDING ON
AVRIL LAVIGNE (FDX RCA RMT
BEFORE HE CHEATS
CARRIE UNDERWOOO (ARISTA ARISTA NASHVILLE/RIG!
GRAVITY
JOHN MAYER (AWARE/COLUIBIA)
LOOK AFTER YOU
THE FRAY (EPIC
INTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MOTOWN)
IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (D0GHOUSE INTERSECPE)
WAITING ON THE WORLD TO CHANGE
ﬂN MAYER 'iMHE C‘E‘_I‘UEB\ﬂ—
WHAT GOES AROUND...COMES ARDUND
JUSTIN TIMBERLAKE (JIvE/20MB/
U + UR HAND
PINK |LAFACE'MAI
BETTER THAN ME
HINDER (LN 2R LREPUBL_H' B
THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL QUT BOY -FUELED BY RAMEN. ISLAND IDJMG)
IRREPLACEABLE
BEYONCE ‘CUILUMRIA)
COLORFUL
Rocco DELUCA & THE BUROEN lR_ONWORKS\
HOME
DAUGHTRY (RCA/RIMG)
SMILE
_LILY ALLEN CAPITOL)
CUPID'S CHOKEHOLD
GYM CLASS HEROES ANGE FU
NEW SHOES
PAOLO NUTINI (ATLANTIC)
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ARTIST (IMPRINT / PROMOTION LABEL)

OUTTA MY SYSTEM

w WOW FEAT. T-PAIN & JOHNTA AUSTi _‘"Iﬂmﬁi
THNKS FR TH MMRS

FALL QUT BOY i‘UEE BY RAMEN/IS
STOLEN
_OASHBOARIJ CONFESSIONAL [VAGRANT NTERSCOP
HOW TO SAVE A LIFE
THE FRAY (EPIC)

KEEP HOLDING ON
_AVRIL LAVIGNE (FOXROARMG)
SEXYBACK

JUSTIN TIMBERLAKE {JIVE/ZC ME
TICKS

BRAD PAISLEY {ARISTA NASHVILLE)
THE STORY

BRANDI CARLILE (COLUMBIA

WE FLY HIGH

JiM JONES KCCH)
WASTED
CARRIE UNDERWD OO A~ (STA/ARISTA NASHVILLE)
READ MY MIND
THE KILLERS_ (ISLAND ID. 'Mf) —
CHASING CARS

SNOW PATROL (POLYOOR A—-&M INTERSCOPE)
LOST IN THIS MOMENT
ﬁ&_ﬂICH {WARNER BROS (NASHVILLE WRE)
ROCKSTAR

NICKELBACK (F GF.bRU»NNEF

EARTH INTRUDERS
BJORK“E_LEKTRA ATLANTIC

SNOW ({(HEY OH))

RED HOT CHILI PEPPERS (WARNER BROS
INTO THE OCEAN

BLUE OCTOBER (UNIVERSAL MOTOWN o
NOTHING LEFT TO LOSE

MAT KEARNEY (AWARE 'LLUMBIA_-
LOOK AFTER YOU

IHE FRAY ic

BREAK IT OFF

RIHANNA & SEAN PAUL_(S\J , _JAM 1DIMG)
PAIN

THREE DAYS GRACE {JIVE/ZOMBA
TOP BACK

T (GRAND HUSTLE ATLANTIC)
SHE'S LIKE THE WIND
LUMIDEE FEAT. TONY SUNSPLNEi M;W/TVT‘ :
WELCOME TO THE BLACK PARADE
_MV CHEMICAL ROMANCE (REPRISE)
LITTLE WONDERS

ROB THOMAS (WALT DISNEY/MELISMA/ATLANYIC)

CERT

ANC 0»,?\.}(5!~
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TITLE 9
ARTIST {IMPRINT / PROMOTION LABEL) oy

m WAITING ON THE WORLD TO CHANGE

PREQICT

CHASING CARS
SNOW PATROL (POLYDOR/A&N INTERSCOPE

HOW TO SAVE A LIFE
THE FRAY (EPIC)

WHAT HURTS THE MOST

Tt

STREETCORNER SYMPHONY

ROB THOMAS (MELISMAATLANTIC m
HURT

CHRISTINA AGUILERA kRCA/ﬁM':l)

THE RIDDLE &
ﬂVE_FOEGHTING AWARE/COLUMBIA} ——
PUT YOUR RECORDS ON &
CORINNE__BAILEV RAE (CAPITOL

FAR AWAY &
NICKELBACK (ROADRUNNER ATLANTIC/LAVA)

BLACK HORSE & THE CHERRY TREE
KT TUNSTALL (RELENTLESS VIRGIN)
CHANGE

KIMBERLEY LOCKE (CURB REPRISE)
EVERYTHING

MICHAEL BUBLE (143/REPRISE)

SUDDENLY | SEE
KT TUNSTALL (RELENTLESS/VIRGIN

2

—&

B B

RAINCOAT

KELLY SWEET (PAZOR & TIE

FOOLED AROUND AND FELL IN LOVE
iﬂi_STEWAHT {4 RMG
IRREPLACEABLE

L BEYONCENCOTBNBIA)]

MY LITTLE GIRL

TIM MCGRAW (CURB/REPRISE)

NEVER ALONE

JIM BRICKMAN “EATURING LAOY ANTEBELLUM
IT'S NOT OVER

DAUGHTRY (RCA'RMG)

FEBRUARY SONG

J0SH GRDBAN L14JUREFRISE

JUST TO FEEL THAT WAY
TAYLOR HICKS (ARISTA/RME)

ANYWAY

MARTINA MCBRIDE (RCA NASHVILLE)

"OUR COUNTRY
BLICUME) bes

1
T

w
Y

JOHN MELLENCAMP (UNIVERSAL REP!

25 4 SAY IT RIGHT

24

i

NELLY FURTADO (MOSLEY/GEFFEN)

SO NOT OVER YOU
SIMPLY RED (SIMPLYRED.COM

= By Z 2
& 5E &S TITLE 2
-E; =% =T ARTIST IMPRINT / PROMOTION LABEL} =5
o 12 WHAT I'VE DONE ?r
LINKIN PARK (MACHINE £ HOP/WARNER BROS.
e 4 13 FOREVER
PAPA ROACH (.1 TOHAL/GEFFEN)
a 3 14 BREATH
BREAmBENJAMIN HC WV_CD
DIG
o 5 u INCUBUS (IMMORTAL/EPIC) ‘:!
5 ; 14 LAZYEYE
5 SILVERSUN PICKUPS {DANGERBIRD
: SURVIVALISM
: € 2 9 NINE INCH NAILS {NOTHING INTERSCOPE | "If
7 & 26 FROM YESTERDAY
% 30 SECUNDEIO MARS (IMSIORTAL/V! _(T_'N
READ MY MIND
& 8 15 THE KILLERS {ISLAND IDJMG ﬁ
DASHBOARD
€ 8 15 MODEST MOUSE (EP ﬁ
PRAYER OF THE REFUGEE
@ 10 20 RISE AGAINST (GEFFEN ¥m
HEY THERE DELILAH
m i | _PL_AIN WHITE [S_ HOLLYWQDOD ﬁr
PAIN
= "3 THREE DAYS GRACE (JIVE/ZOMEA)
FACE DOWN
,13 1338 THE RED JUMPSUIT APPARATUS (VIRGIA ﬁr
FAMOUS LAST WORDS
14 1219 MY CHEMICAL RUMANCE_ REPRISE - ﬁr
@ 16 11 WELL ENOUGH ALONE
CHEVELLE (EPIC)
STARLIGHT
16 15 25 MUSE (WARNER BROS } | ﬁ’
& e v RUBY
KAISER CHIEFS (B-UNIQUE/UNIVERSAL MOT ‘@ |1
m 50 7 THE MISSING FRAME
[ AFI (TINY EVIL INTERSCOPE)
@ 21 5 TIME WON'T LET ME GO
THE BRAVERY 11SLAND 1DJMG A
SNOW ((HEY OH))
=4 1725 R_EDHDT CHILI PEPPERS {WARKER BRCS ﬁ
IT'S NOT OVER
<1 19 17 DAUGHTRY (RCA RM_G Jﬁ
PARALYZER
@ 2 9 FINGER ELEVEN Mﬂl_ = w
THE BIRD AND THE WORM
@ 2% 4 THE USED (REPRISE) ﬁ’
@ 53 g ALL THE SAME
_SICL PUPPIES (RMR VIRGIN »
HUMP DE BUMP
@ B2 RED HOT CHILI PEPPERS (WARNER BROS. w
z =)
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WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/AMG)

DOE BOY FRESH
THREE 6 MAFIA FEAT, CHAMILLIONAIRE (HYPNOTIZE MNDS/COLUMBIA)
HEY THERE DELILAH

ml PLAIN WHITE T'S (HOLLYWOQD)

GIVE IT TO ME
TIMBALAND (MOSLEY/BLACKGRDUND/INTERSCOPE]

DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERSCOPE)
GIRLFRIEND

n‘ ROCK YO HIPS
. AVRIL LAVIGNE (RCA/AMG; ~ CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE)
GLAMOROUS TELL ME
FERGIE FEAT. LUDACRIS {WILL.|.AM/A&M/INTERSCOPE) D10DY FEAT, CHRISTINA AGUILERA (BAD BOY/ATLANTIC}
CUPID'S CHOKEHOLD . YOu
GYM CLASS HEROES (DECAYDANCE/RUELED BY RAMENATUANTICLAVA) - LLOYD FEAT. LIL' WAYNE (THE INC./UNIVERSAL MOTOWN)
. THIS IS WHY I'M HOT GET IT SHAWTY
MIMS (CAPITOL} LLOYD (THE INC /UNIVERSAL MOTOWN)
E;‘ U + UR HAND KEEP HOLDING ON
- PINK §LAFACE/ZOMBA\ AVRIL LAVIGNE (FOX/RCA/RMG)
- BEAUTIFUL LIAR THNKS FR TH MMRS
BEYONCE & SHAKIRA (MUSIC WORLD/COLUMBIA) FALL OUT BDY (FUELED BY RAMEN/ISLANO/IDJMG)
IT'S NOT OVER ' TEARDROPS ON MY GUITAR
DAUGHTRY {RCA/RMG) ¥ TAYLOR SWIFT (BIG MACHINE)
-. WHAT GOES AROUND...COMES AROUND UMBRELLA
JUSTIN TIMBERLAKE (JIVE/ZOMBA) RIHANNA FEAT. JAY-Z {SRP/DEF JAM/IDJMG)
m BUY U A DRANK (SHAWTY SNAPPIN’) GRACE KELLY
L T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZZOMBA MIKA (CASABLANCA/UNIVERSAL REPUBLIC)
SAY IT RIGHT WE FLY HIGH
NELLY FURTADO (MOSLEY/GEFFEN) JIM JONES (KOCH)
LAST NIGHT LOOK AFTER YOU
DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC) THE FRAY (EPIC}
— i{F EVERYONE CARED IT ENDS TONIGHT
! NICKELBACK (RDADRUNNER/ATLANTIC/LAVA) THE ALL-AMERICAN REJECTS (DOGHDUSE/INTERSCOPE)
FACE DOWN TICKS
THE RED JUMPSUIT APPARATUS (VIRGIN) BRAD PAISLEY (ARISTA NASHVILLE)
BEFORE HE CHEATS NOTHING LEFT TO LOSE
CARRIE UNDERWODD (ARISTA/ARISTA NASHVILLE/RMG MAT KEARNEY (AWARE/COLUMBIA)
WHAT I'VE DONE THE STORY
LINKIN PARK (MACHINE SHOP/WARNER BROS.} BRANDI CARLILE (COLUMBIA}
n THE WAY | LIVE READ MY MIND
BABY BOY DA PRINCE FEAT. LIL BOOSIE (UNVERSAL REPUBLIC THE KILLERS {ISLAND/IDJMG)
. WITH LOVE WASTED
HILARY DUFF (HOLLYWOOD} ~~_ CARRIE UNDERWOQOD (ARISTA/ARISTA NASHVILLE/RMG)
BETTER THAN ME RUNAWAY LOVE
HINDER (UNIVERSAL REPUSLIC) ¢ LUDACRIS FEAT. MARY J. BLIGE (DTP/OEF JAM/IDJMG)
HOME LOST IN THIS MOMENT
DAUGHTRY (RCA/RM_G) BIG & RiCH {WARNER BRDS. (NASHVILLE)/WRN)
GO GETTA PAIN
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAMIDJMG) THREE DAYS GRACE (JIVE/ZOMBA)
OVER IT INTO THE OCEAN
KATHARINE MCPHEE (RCA/RMG) BLUE OCTOBER (UNIVERSAL MOTOWN)
EARTH INTRUDERS
BJORK (ELEKTRA/ATLANTIC)
SNOW ((HEY OH))
| RED ROT CHILI PEPPERS (WARNER BROS.)
ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)
LITTLE WONDERS
ROB THOMAS (WALT DISNEY/MELISMA/ATLANTIC)
TOP BACK
T.1. (GRAND HUSTLE/ATLANTIC)
APOLOGIZE
TIMBALAND FEAT ONE REPUBLIC (MOSLEY/BLACKGROUND/INTERSCOPE)
THE RIVER
GOOD CHARLOTTE (DAYLIGHT/EPIC)
KISS THE GIRL
ASHLEY TISDALE (WALT DISNEY)
SMILE
LILY ALLEN (CAPITOL)
FOREVER
PAPA ROACH (EL TONAL/GEFFEN)
EXTRAORDINARY
MANDY MOGCRE (FIRM)
YEAR 3000
JONAS BROTHERS (HOLLYWOOD)
SHORTIE LIKE MINE
B0W WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN {COLUMBIA)

GOOD DIRECTIONS
ON (MERCURY)

- . FERGALICIOUS
=, FERGIE (WILL.|.AM/A&M/INTERSCOPE)
- 1. SMACK THAT
i AKON FEAT, EMINEM (<ONVICT/UPFRONT/SRG/ANVERSAL MOTOWN)

MAKES ME WONDER
| MAROONS (A&M/OCTONE/UNIVERSAL)
! WALK IT OUT

UNK (BIG OOMP/KOCH)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIALAVIRGHN)

', SUMMER LOVE
JUSTIN TIMBERLAKE (JIVE/ZOM

SHE'S LIKE THE WIND

LUMIDEE FEAT. TONY SUNSHINE (M > 1/TVT)
BECAUSE OF YOU

NE-YO (DEF JAM/IDJMG)

STOLEN

DASHBOARD CONFESSIONAL (VAGRANT/INTERSCOPE)
WE TAKIN' OVER

DJ KHALED (TERROR SQUAD/KOCH)

2 STEP

UNK (BIG OOMP/KOCH)

OUTTA MY SYSTEM
_ BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN (COLUMBIA)

. I'M A FLIRT
A KELLY OR BOW WOW (TEAT.T1. & T-PAM) (COLUMB/JVEZOMBA)
i ICE BOX
" OMARION (T.U.G./COLUMBIA)
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
POP, LOCK & DROP IT
| AUGUSTANA (EPIC)

THROW SOME D'S

LOST WITHOUT U

ROBIN THICKE (STAR TRAK/INTERSCOPE)

~. | WANNA LOVE YOU
AKON FEAT, SNOOP DOGG (KONVICT/UPFRONT/SRG/UNVERSAL MOTOWN]
a | TRIED

BONE THUGS-N-HARMONY FEAT. AKON (FULL SURFACEANTERSCOPE) ; BILLY
KEITH URBAN (CAPITOL NASHVILLE)
WAIT FOR YOU
RELEASE
TIWMBALAND FEAT. JUSTIN TIMBERLAKE (MOSLEY/BLACKGA( )
AMY WINEHOUSE FEAT. GHOSTFACE KILLAH (UNIVERSAL REPUBLIC)
STAND
WIND IT UP
GWEN STEFANI (iINTERSCOPE)

IRREPLACEABLE
HUEY (HITZ COMMITTEE/JIVE/ZOMBA)
RICH BOY FEAT, POLOW DA DON (Z0NE 4/INTERSCOPE)
SAY OK
ELLIOTT YAMIN (HICKORY)
LIKE THIS
RASCAL FLATTS (LYRIC STREET)
' NEW SHOES
L PAOLO NUTINI (ATLANTIC)

BEYONCE (COLUMBIA)
MDYMAN
CHRISTINA AGUILERA (RCA/RMG)
LAST DOLLAR (FLY AWAY)

TIM MCGRAW {CURR)
VANESSA (HOLLYWOOO)
ANYWAY
KELLY ROWLAND FEAT. EVE (MUSIC WORLD/COLUMBIA)
HURT
QUE HICISTE

THIS AIN'T A SCENE, IT'S AN ARMS RACE
™ . BOSTON

BREAK IT OFF

RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)

LIKE A BOY

~ CIARA (LAFACE/ZOMBA)

STUPID BOY
MARTINA MCBRIDE (RCA NASHVILLE)
YOU KNOW I'M NO GOOD
CHRISTINA AGUILERA (RCA/RMG)
JENNIFER LOPEZ (EPIC)
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2 2007, Vi i
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rights reserved POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data is used to compile both the Billboard Hot 100 and Pop 100.
Sea Cnarl begend for rules and explanations © 2007, VNU Business Media. Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and
exgarations. € 2007. Promosquad and HitPredictor are trademarks of Think Fast LLC
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TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC) §
LOST WITHOUT U

ROBIN THICKE (STAR TRAK/INTERSCOPE)
HOME

DAUGHTRY (RCA/RMG)

OVERIT

KATHARINE MCPHEE (RCA/RMG)

THE WAY I LIVE

BABY BOY DA PRINCE (UNIVERSAL REPUBLIC)
SHE'S LIKE THE WIND
LUMIDEE FEAT. TONY (M>1/1VT)

32 . BOSTON
AUGUSTANA (EPIC)

THE SWEET ESCAPE

GWEN STEFANI FEAT, AKON (INTERSCOPE)
DON'T MATTER
AKON (KONVICT/UPFRONT/SAC/UNIVERSAL MOTOWN)
GLAMOROUS

FERGIE FEAT. LUDACIRS (WILL | AM/ABM/NTERSCOPE)
GIVE IT TO ME

TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)
U + UR HAND

PINK (LAFACE/ZOMBA)

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

L2

IT'S NOT OVER "m b oy THIS AINT A SCENE, IT'S AN ARMS RACE
DAUGHTRY (RCA/AMG) 3 FALL OUY BOY (FUELED BY RAMEN/ISLAND/IDJMG) &
SAY IT RIGHT | WANNA LOVE YOU

NELLY FURTADO (MOSLEY/GEFFEN) ¥ AKON FEAT. SNOOP DOGG (KONVICTAIPFRONT/SRCAUNVERSAL MOTOWN}
GIRLFRIEND , YOU

AVRIL LAVIGNE (RCA/RMG) LLODY FEAT. LIL' WAYNE (THE INC/UNIVERSAL MOTOWN)
LAST NIGHT NEVER AGAIN

ELLY CLARKSON (RCA/RMG)

FERGALICIOUS

FERGIE (WILL.|.AM/ASM/INTERSCOPE)

WITH LOVE

HILARY DUFF (HOLLYWDOOD)

STOLEN

d DASHBOARD CONFESSIONAL (VAGRANT/INTERSCOPE)
 SMACK THAT

AKON FEAT EMINEM (KONVCT/UPFRONT/SRC/UNIVERSAL MOTOWN)

RUNAWAY LOVE

LUDACRIS FEAT. MARY .. BLIGE (DTP/DEF JAMADJMG)

I TRIED

[ BONE THUGS-N-HARMONY FEAT AKON (FULL SURFACEINTERSCOPE)

OUTTA MY SYSTEM
BOW WOW (COLUMBIA)

DIDDY FEAT. KEYSHIA COLE (BAD BDY/ATLANTIC)
THIS IS WHY I'M HOT
MIMS (CAPITOL)

IF EVERYONE CARED

NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)
FACE DOWN
THE RED JUMPSUIT APPARATUS (VIRGIN)

MAKES ME WONDER
MARGONS (A&M/OCTONE/INTERSCOPE)
F -
N 16

BECAUSE OF YOU

NE-YO (DEF JAM,IDJMG)

BEFORE HE CHEATS

CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RMG)
BEAUTIFUL LIAR

BEYONCE & SHAKIRA (MUSIC WORLD/COLUMBIA)

UMBRELLA
| _RIHANNA FEAT. JAY-Z (SRP/DEF JAM/IDJME)

‘! BREAK {T OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)

BETTER THAN ME

" _HINDER (UNIVERSAL REPUBLIC)
WALK AWAY (REMEMBER ME)
PAULA OEANDA FEAT. THE DEY (ARISTA/RMG)
SUMMER LOVE

JUSTIN TIMBERLAKE (JIVE/ZOMBA)

£
)
*
g
4

BE B B2R B

LIKE A BOY
|| CIARA (LAFACE/ZOMBA)
IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DDGHOUSEANTERSCOPE)

I;
SHORTIE LIKE MINE ‘

BOW WOW (COLUMBIA}

ON THE HOTLINE

PRETTY RICKY (BLUESTAR/ATLANTIC)

WAIT FOR YOU

ELLIOTT YAMIN (HICKDRY)

I'M A FLIRT

R. KELLY OR BOW WOW (COLUMBIA/JIVE/ZOMBA)

BUY U A DRANK (SHAWTY SNAPPIN)
T-PAIN FEAT. YUNG JDC (KONVICT/NAPPY BOY/JVE/ZZOMBA)

{RREPLACEABLE
BEYONCE (COLUMBIA)

S SALES. tr HITPREDICTOR

—r—————

Pl DEAD HORSE
hiLS SUNIOR BOYS (DOMINO’
LISTEN
BEYONCE (MUSIC WORLD/COLUMB]A)
ALL MY LIFE
BILLY JOEL {COLUMBIA)
UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING 0ICE GAMBLE (KINGS MOUNTMN)
THIS IS WHY I'™M HOT
MIMS (CAPITOL)
EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCOPE}
FLATHEAD
THE FRATELLIS (CHERRYTREE/DROP THE GUNISLAND/NTERSCOPE)
SHE'S LIKE THE WIND
| LUMIDEE FEAT. TONY (M>1/TVT)
PRETENDER
T. SMITH (VIBANT/FACE2FACE)
| COULD FALL IN LOVE WITH YOU
ERASURE (MUTE)
MADE TO LOVE
3 TOBYMAC (FOREFRONT)

' THROW SOME D'S
~ RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)
COUNTRY BOYZ
8IG WYNN FEAT. GET COOL (WYNN)
LET ME SEE SOMETHING
A.G. & WRECKLESS EN.T. (WRECKLESS ENTERTAINMENT)

13§
.| LET'S FALL IN LOVE AGAIN
E RACHEL BROWN (URBAN MUSIC GROUP/FACE2FACE)
GET TO THE MONEY
y REEC (BULLS EYE/FACE2FACE)

WE WILL BECOME SILHOUETTESBE STILL MY HEART
1 THE POSTAL SERVICE (SUB POP)

NE YO
BEYONCE & SHAKIRA
% RIHANNA FEAT. JAY-Z
FIMDER
<USTIN TIMBERLAKE
RAJGHTRY
2 CIARA
ELLIOTT YAMIN
0 SECONDS TO MARS

LIMKIN PARK

FAPA ROACH

FALL OUT BOY
THREE DAYS GRACE

THE FRAY
JUSTIN TIMBERLAKE

FANEC
FINDER
CAUGHTRY
EON JOVI
CUIETYDRIVE

ICHAEL BUBLE
KT TUNSTALL
T M MCGRAW
12€H GROBAN
TAYLOR HICKS

KOOL AID
LIL' BASS FEAT. JT MONEY (PIPELINE)
INSIDE OUT
TEMAR UNDERWOOD (KINGS MOUNTAIN)
SOMEWHERE OVER THE RAINBOW/MY DESTINY
i KATHARINE MCPHEE (RCA/RMG)

GIVE IT TO ME o= 2

I TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE) F NGER ELEVEN
BINARY 1* THE USED

n ASSEMBLAGE 23 (METROPOLIS) 1 RED HOT CHILiI PEPPERS
TO GO HOME
M. WARD (MERGE) CILD WAR KIDS

‘ I'M A FLIRT FalL_ OUT BOY

R, KELLY FEAT. T... & T-PAIN (COLUMBIAZIVE/ZOMBA) TEEL

GIJ0OD CHARLOTTE FEAT
SYNYSTER GATES

BHADOWS AND

'TONIGHT (TONIGHT IS THE NIGHT)
SILVA JAGUAR (SILVA JAGUAR/RPM CONSULTING)

Data for week of APRIL 28, 2007 | CHARTS LEGEND on Page 52

wwWw americanradiohistorvy com



www.americanradiohistory.com

SALES DATA
ZOMPILED BY

N

Nielsen
SoundScan

“OF

R&B/HIP-HOI
S

s [l Youna Buck
PALEH G-UNIT 008030*/INTERSCOPE (13.98)

el ALl Al

AKON

2

KONVIGT/UPFRONT/SRC/UNIVERSAL MDTOWN 007968*/UMRG (13.98)

MOSLEY/BLACKGROUND 008594*/INTERSCOPE (13 98)

BEYONCE 0
COLUMBIA 90920*/SONY MUSIC (18.98) B'Da

. PAUL waLL
SWISHAHOUSE/ASYLUW/ATLANTIC 101555/A6 (18.98) Get Money Stay True
TIMBALAND

Timbaland Presents Shock Value

ROBIN THICKE
STAR TRAK 006146*/INTERSCOPE (9.98)

The Evolution Of Robin Thicke

MUSIQ SOULCHILD
ATLANTIC 105404/AG (18.98)

Luvanmuslq

LLOYD
THE INC./UNIVERSAL MOTOWN 008554/UMRG (13 98)

Street Love

RICH BOY
ZONE 4 008556*/INTERSCOPE (10.98)

VARIOUS ARTISTS

§ EMI/SONY BMG/UNIVERSAL/ZOMBA 88505/CAPITOL (16.98)

vow 2« [N

MARQUES HOUSTON
T.U.G /UNIVERSAL MOTOWN 007925/UMRG (13.98)

Veteran l.

~ MIMS
B CAPITOL 84824 (12.98)

L1UZIE Y CORINNE BAILEY RAE
(T[T 3 caPITOL 66361 (12,98)

Music Is My Savior "

Corinne Bailey Rae I} 3

AMY WINEHOUSE
UNWERSAL REPUBLIC 008428/UMRG (10.98)

Back To Black

JOSS STONE
VIRGIN 76268* (18.98) ®

Introducing Joss Stone ..

REDMAN
DEF JAM 003309/10JMG (13.98)

Red Gone Wild ..

JUSTIN TIMBERLAKE
JIVE 88062*/20MBA (18.98)

GERALD LEVERT
ATLANTIC 100341/AG (18.98)

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 007227*/IDJMG {13 98)

The Inspiration

FutureSex/LoveSounds
In My Songs

8BALL & MJG
BAQ BOY SOUTH/BAD BOY 83970*/AG (18.98)

Ridin High .

! 0 LIL FLIP
ASYLUM 43269/WARNER BROS. (18.98)

J MOSs
PAJAM/GOSPQ CENTRIC 87214/Z0MBA {18.98)

| Need Mine $$ ..
V2.

DEVIN THE DUDE
J PRINCE/RAP-A-LOT 4 LIFE 68563/ASYLUM (17.98)

Waitin' To inhale

CRIME MOB
CRUNK/G'S UP/REPRISE 44298/WARNER BROS. (18.98)

Hated On Mostly.

ANTHONY HAMILTON
MEROVINGIAN 002/IMPERIAL (17.98)

Southern Comfﬂ.

PRETTY RICKY
BLUESTAR/ATLANTIC 94603/AG {18.98)

Late Night Special l.

CIARA
LAFACE 03336/Z0MBA (18.98) ®

Ciara: The Evolution

THE NOTORIQUS B.I.G.
BAO BOY 101830*/AG (18.98)

Greatest Hits ..

1 78962/RMG (18.98)

DIDDY

BAD BOY 83864/AG (18.98) Press Play .
PRODIGY

THE INFAMOUS 5534/KOCH (17.98) Return Of The Mac !.
FANTASIA

Fantasia .

BIRDMAN & LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG (13.98}

Like Father, Like Soli

OMARION

21

T.0.G./EPIC/COLUMBIA 81038*/SONY MUSIC (18 98)

MACY GRAY
£ WILL.LAM/GEFFEN 008576/INTERSCOPE (13.98)

BIG.

BABY BOY DA PRINCE

EXTREME/TAKE FOY/UNIVERSAL REPUBLIC 007608/UMRG (13.98) @&

Across The Water

- TAMIA
PLUS 1 3784/IMAGE (15.98)

Between Friends

| SOUNDTRACK
MUSIC WORLO/COLUMBIA 88953/SONY MUSIC (18.98)

Dreamgirls '.

' MARY J. BLIGE
MATRIARCH/GEFFEN 008112*/INTERSCOPE {13.98)

Reflections (A Retrospective) l .

UNK
BIG 0OMP 5973/KOCH (17.98)

Beat'n Down Yo Blocj.

SOUNDTRACK
ATLANTIC 94676/AG (18.98)

Tyler Perry's Daddy's Little Girls '.

JOHN LEGEND
G6.0.0.0./COLUMBIA B0323/SONY MUSIC (18.98)

o e M

LUDACRIS

DTP/OEF JAM 007224/IDJMG (13.98)

NAS

DEF JAM/COLUMBIA 007229*/IDJMG (13.98)

Release Therapy E.

Hip Hop Is Dead

Hustler's PC.M.E. (Product Of My Environment}) 1 l

BOW WOwW
COLUMBIA 87932/SONY MUSIC (18.98)

CHRISTINA AGUILERA
RCA 82639/RMG (22.98)

JAY-Z
ROC-A-FELLA/DEF JAM 008045*/IDJMG (19.98) ®

BROTHER ALI
RHYMESAYERS ENTERTAINMENT 0080 (13.98)

The Price Of Fame
Back To Basics E
Kingdom Come

The Undisputed Truth 48

TYRESE (AKA BLACK-TY)
J 78963/RMG (18.98)

Alter Ego

STEPHEN MARLEY

GHETTD YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 008354/UMRG (13.98)

Mind Control g'

ELLIOTT YAMIN
HICKORY 90019 (18.98)

Elliott Yamin ..

JILL SCOTT
HIDDEN BEACH 00019 (18.98)

Jill Scott Collaborations H

CHRIS BROWN
JIVE 82876/Z0MBA (18.98) ©

Chris Brown

VARIOUS ARTISTS
STAX 2294/CONGORD (18.98)

Interpretations: Celebratiag The Music Of Earth, Wind & Fire &l

' MARY J. BLIGE
MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8.98)

The Breakthrough u.

Data for week of APRIL 28, 2007 | For chart reprints call 646.654.4633

LIL' BOOSIE
TRILL 68587/ASYLUM (13.98)

BRIAN MCKNIGHT
WARNER BROS. 44468 (18.98)

KIRK FRANKLIN
FO YO S0UL/GOSPD CENTRIC 71019/ZCMEA (18.98)

Here .

THA DOGG POUND
GANGSTA ADVISORY 5539/KOCH (17.9¢)

Dogg Chit 'l

SNOOP DOGG
DOGGYSTYLE/GEFFEN 008023*/INTERSCOPE (13.98)

Tha Blue Carpet Trzatment ..

VARIOUS ARTISTS
SHADY 007885*/INTERSCOPE (13.98)

Eminem 3resents: “h2 Re-Up

NE-YO
DEF JAM 004934+/IDJMG (13.98)

I My Cwn Words ..

THE GAME
GEFFEN 007933*/INTERSCOPE (13.98)

Dcctor's Advocate

Tl
GRAND HUSTLE/ATLANTIC 83800*/AG 188f) ®

o M

ELISABETH WITHERS
BLUE NOTE 68171/8LG (17.98)

it Cas Happen To Anyone ..

SUNSHINE ANDERSON
MUSIC WORLD 010 (15.58)

Sunshine A& Midnight .

TRICK DADDY
SLIP-N-SLIDE/ATLANTIC 33815*/AG (1€.9€)

Back By Thugy Demanc ..

BOSS HOGG QUTLAWZ 5526/KOCH (17.38)

SLIM THUG PRESENTS BOSS HOGG OUTLAWZ

Serve & Collect ..

LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 003124"/UMRG (13.98)

Tra Carter |

MONICA
J 78960*/RMG (18.98)

The Makings Of Me -.

B.G. AND THE CHOPPER CITY BOYZ
CHOPPA CITY 5700/KOCH (17.98)

EEDESEDR¥O0=EEOSD

ws ot (0N

EMI GOSPEL 84547 (17.98)

DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS

The Grand Finale Ensourage Yourself ..

YOUNG JEEZY
CORPDRATE THUGZ/DEF JAM 004421*ADJVG (13.98)

SRIRIEERIRCEIRISC
g 1

Let's Get It: Thug Motivation 101 !.

LIL SCRAPPY
BME/REPRISE 48568/WARNER BROS, ( 8.38

Bred 2 Die - Eomn 2 Live

4| LYFE JENNINGS
COLUMBIA 96405/SONY WUSIC (18.98)

Tre Phoenix

» =cr a corrplete listing of the Hot R&B/Hip-Hop Albums, check out wwwi.billboard.cam

Mind Control

BOB MARLEY
|_VADACY SPEGIAL PRODUCTS 52245/MADACY

Forever Bob Markey

DAMIAN "JR. GONG" MARLEY

GHETTO YOUTHS/TUFF GONG/UNIVERSAL REUELIC 005416*/UMRG

walcome To Jamrack

. SEAN PAUL
V3ATLANTIC 83788*/AG

The Trirsty

MATISYAHU
OR/EPIC 97695/SONY MUSIC

Youth

| MATISYAHU
| ONE HAVEN/OR/EPIC 03374/SONY MUSIC &

N> Place Tc 3e

MATISYAHU
OR/EPIC 96464/SONY MUSIC

Lve At Stubk's

- BOB MARLEY AND THE WAI_ERS
ISLAND/TUFF GONG 005723/UME/IDJMG

Africa Unite The Singes Collection

RICHIE SPICE
5TH ELEMENT 1748*/VP &

In Tae Strzets To Afrca

BOB MARLEY
ST. CLAIR 5277

Forever Geld

BUJU BANTON
GARGAMEL 10014*

Too 3ad

VARIOUS ARTISTS
V2 1759* @

Reggae Gold 2006

W\IAHIOUS ARTISTS
- V2 1770*

Scrictie The Best Vol. 36

JOSEPH ISRAEL
L CNS OF ISRAEL 7738

Sone Are The Cays

HO'OKOA
24,7 ENTERTAINMENT 2471

BETWEEN THE BULLETS rgeorge@2i Iboard.com

Comin' Atchwya

N O T O O |

R&B SHARES POST-EASTER SLOWS

With zales cooling off for Beyoncé’s special
editioa and new albums by Paul Wall and
Timbzland. there are few bright spozs in the
post-Zaster period on Hot
R&B/Hip-Hop Albums.

Cornne Bailey Rae (22-13)
has tte only increase in the
top 2C with a minor 5% skip
and Jan Jones climbs 60-44,
earnir g the Pacesetter honor
with 2 12% ‘ump.

Corapared with the post-

Easter week of 2006, core-sre volume on the
albums list is down 1626. Sear-to-date, R%B/
hip-hop sales at all stores are down by 17%,

roughly tae same decline
seen ir overall albums.
Reli=f or urban gerres
should arr-ve in the comring
weeks. as albums from Ne-Yo
(May1 , R.Kelly (May 29)and
50 Cert (Jane 9) could sig-
nal a rebound.
—Raphael Georgz

Go to www.billboard.biz for compl2te chart data | 42
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LOST WITHOUT U
L] ROBIN THICKE (STAR TRAK/INTERSCOPE)
I’'M A FLIRT
© R.KELLY OR BOW WOW (FEAT. T.l. & T-PAIN) (COLUMBIA/JIVE/ZOMBA)
BUDDY
MUSIO SOULCHILD (ATLANTIC)
BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)
DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
LIKE A BOY
CIARA (LAFACE/ZOMBA)
THIS IS WHY I’'M HOT
MIMS (CAPITOL)
ROCK YO HIPS
CRIME MOB FEAT. LIL SERAPPY (CRUNK/BME/REPRISE/WARNER BROS.)
2 STEP
UNK (BIG COMP/KOCH)
PLEASE DON'T GO
TANK (S00D GAME/BLACKGROUND/UNIVERSAL MOTOWN)
LAST NIGHT
DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
BECAUSE OF YOU
NE-YO (DEF JAM/IDJMG)
POP, LOCK & DROP IT
HUEY (HITZ COMMITTEE/JIVE/ZOMBA)
GET IT SHAWTY
LLOYD (THE INC /UNIVERSAL MOTOWN)
POPPIN’
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA)
YOU
LLOYD FEAT. LI WAYNE (THE INC./UNIVERSAL MOTOWN)
WHEN | SEE U
FANTASIA (J/RMG)
OUTTA MY SYSTEM
BOW WOW (COLUMBIA)
ICE BOX
OMARION (T.U.G./COLUMBIA)
PARTY LIKE A ROCK STAR
SHOP BOYZ (ONDECK UNIVERSAL REPUBLIC)
THROW SOME D’S
RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)
UPGRADE U
BEYONCE FEAT. JAY-Z (COLUMBIA)
1ST TIME
YUNG JOC FEAT. MARQUES HOUSTON & TREY SONGZ (BLOCK/BAD BOY SOUTH/ATLANTIC)
WIPE ME DOWN
LI BOOSIE FEAT. FOXX & WEBBIE (TRILL/ASYLUM/ATLANTIC)
IN MY SONGS
GERALD LEVERT (ATLANTIC)

A ot R&B/HIP-HOP

e

UNTIL YOU COME BACK TO ME \[

; LB CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)
LET’S FALL IN LOVE AGAIN

RACHEL BROWN (URBAN MUSIC GROUP/FACE2FACE)

COUNTRY BOYZ

BIG WYNN FEAT. GET COOL (WYNN)

1 GET TO THE MONEY

| REEC (BULLS EYE/FACE2FACE)

TONIGHT (TONIGHT IS THE NIGHT)

SILVA JAGUAR (SILVA JAGUAR/RPM CONSULTING)

LISTEN

BEYONCE (MUSIC WORLD/COLUMBIA)

GOT BUMP IN DA TRUNK

SHELBY ST. JAMES FEAT. THE TRUTH (SHUGA SHACK)

WATCH ME WALK

RAH FONTAINE (WHO WANT IT/FACE2FACE)

THROW SOME D’S

RICH BOY FEAT. POLOW OA DON (ZONE 4/INTERSCOPE)

BUSSA MOVE

STEVE AUSTIN FEAT. TUM TUM (YMC)

THIS IS WHY I'M HOT

MIMS (CAPITOL)

I'M A FLIRT

R. KELLY FEAT. T.. & T-PAIN (COLUMBIA/JIVE/ZOMBA)

WORLDWIDE

JSACKIE CHAIN (TOUCHZONE/FACE2FACE)

INSIDE OUT

TEMAR UNDERWOOD (KINGS MDUNTAIN)

GIVE IT TO ME

TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)

| REMEMBER...

MELI'SA MORGAN (LU ANN/ORPHEUS)

KOOL AID

LIL' BASS FEAT. JT MONEY (PIPELINE)

DO OR DIE

BEAR (PORT CITY)

BUDDY

MUSIQ SOULCHILD (ATLANTIC)

PUT IT DOWN

REDMAN (DEF JAM/IDIMG)

LIKE THIS

KELLY ROWLAND FEAT. EVE (MUSIC WORLD/COLUMBIA)

BOY LOOKA HERE

RICH BOY (ZONE 4/INTERSCOPE}

BUY U A DRANK (SHAWTY SNAPPIN’)

T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)

WHAT BOYZ LIKE

PIT & CROW (BLACK 8)

I'M ONIT

LENARD FEAT. PAPA REU (CLEARVISION)

44 | Goto www.billboard.biz for complete chart data

LIKE THIS
KELLY ROWLAND FEAT. EVE (MUSIC WORLD/COLUMBIA)

GO GETTA
YOUNG JEEZY FEAT. R. KELLY (CORPDRATE THUGZ/DEF JAM/IDJMG)

IF t WAS YOUR MAN
JOE (JIVE/ZOMBA)

TAKE ME AS 1 AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

COME WITH ME
SAMMIE (ROWDY/UNIVERSAL MOTOWN)

WE TAKIN’ OVER
DJ KHALED (TERROH SQUAD/KOCH)

TOP BACK
T.l. (GRAND HUSTLE/ATLANTIC)

MAKE YA FEEL BEAUTIFUL
RUBEN STUDDARD (J/RMG)

ONE
TYRESE (J/RMG)

PROMISE
CIARA (LAFACE/ZOMBA)

AND | AM TELLING YOU I’'M NOT GOING
JENNIFER HUDSOM (MUSIC WORLD/COLUMBIA)

STRUGGLE NO MORE (THE MAIN EVENT)
ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD (ATLANTIC)

IT'S ME SNITCHES

| _SWIZZ BEATZ (UNIVERSAL MOTOWN)

CAN’T GET ENOUGH
TAMIA (PLUS 1/IMAGE)

GLAMOROUS
FERGIE FEAT, LUDACRIS (WILL.| AM/A&M/INTERSCOPE)

IRREPLACEABLE
BEYONCE (COLUMBIA)

TEACHME
MUSIQ SOULCHILD (ATLANTIC)

GIVE IT TO ME
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)

WALK IT OUT
UNK (BIG OOMP/KOCH)

STRAIGHT TO THE BANK
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

UNTIL THE END OF TIME
JUSTIN TIMBERLAKE (JIVE/ZDMBA)

WE RIDE ((/ SEE THE FUTURE))
MARY J. BLIGE (MATRIARCH/GEFFEN)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

LIP GLOSS
LIL MAMA (JIVE/ZOMBA)

DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

THIS IS WHY I'M HOT
MIMS (CAPITOL)

BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT. YUNG JOC (KDNVICT/NAPPY BOY/JIVE/ZDMBA)

GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL | AM/ABM/INTERSCDPE)

LAST NIGHT
DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)

GIVE IT TO ME
TIMBALANO (MOSLEY/BLACKGROUND/INTERSCOPE)

BECAUSE OF YOU
NE-YO (DEF JAM/IDJME)

OUTTA MY SYSTEM
BOW WOW (COLUMBIA)

| TRIED
BONE THUGS-N-HARMONY FEAT. AKON (FULL SURFACE/INTERSCOPE)

. ICE BOX

OMARION (T.U.G/COLUMBIA)

YOuU
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN)

LIKE A BOY
CIARA (LAFACE/ZOMBA)

GO GETTA
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM/IDJME)

SAY IT RIGHT
NELLY FURTADO (MOSLEY/GEFFEN/INTERSCOPE)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

GET IT SHAWTY
LLOYD (THE INC./UNIVERSAL MOTOWN)

THE WAY I LIVE
BABY BOY OA PRINCE FEAT. LIL BOOSIE (UNIVERSAL REPUBLIC)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

, THROW SOME D’'S

RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

I'M A FLIRT
R. KELLY OR BOW WOW (FEAT. T.1. & T-PAIN) (COLUMBIA/JIVE/ZOMBA)

LOST WITHOUT U
ROBIN THICKE (STAR TRAK/INTERSCOPE)

2 STEP
UNK (BIG OOMP/KOCH)

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

. CUPID’S CHOKEHOLD ;
| GYM CLASS HEROES FEAT PATRICK STUMP (DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA) |

WHEN IT WAS ME
PAULA DEANDA (ARISTA/RMG)

wwWw americanradiohistorvy com

AIRPLAY SALES DATA
MORITORED BY

COMPILED 8Y

N N
Nielsen Nielsen

Broadcast Data SoundScan
Systems

LOST WITHOUT U
| ROBIN TRICKE (STAR TRAK/INTERSCOPE)
iN MY SONGS
GERALD LEVERT (ATLANTIC),
BUDDY
MUSIQ SOULCHILD (ATLANTIC)
PLEASE DON'T GO
TANK (GOOD GAME BLACKGROUND/UNIVERSAL MOTOWN)
IF | WAS YOUR MAN
JOE (JIVE/ZOMBA)
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON {MUSIC WORLO/COLUMBIA)
STRUGGLE NO MORE (THE MAIN EVENT)
ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD (ATLANTIC)
TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
MAKE YA FEEL BEAUTIFUL
RUBEN STUDDARD &//RMG)
CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)
WHAT'S MY NAME
BRIAN MEKNIGHT (WARNER BROS )
CHANGE ME
RUBEN STUDDARD &J/RMG)
WHEN | SEE U
FANTASIA (J/RMG)
SHOO BE DOO (NO WORDS)
MACY GRAY (WILL.LAM/GEFFEN)
MORE THAN FRIENDS
FREDDIE JACKSON £DRPHEUS)
SIMPLE THINGS
ELISABETH WITHERS (BLUE NOTE/VIRGIN)

DEEPER STILL
RICK JAMES (STONE CITY)
FORCE OF MATURE
SUNSHINE ANDERSBN (MUSIC WORLD)
TELL ME WHAT WE'RE GONNA DO NOW
JOSS STONE FEAT. COMMON (VIRGIN)
DJ DON'T
GERALD LEVERT (ATLANTIC)
BECAUSE OF YOU
NE-YO (DEF JAM/ID.IMG)
CAN U BELIEVE
ROBIN THICKE (STA3 TRAK/INTERSCOPE)
| APOLOGIZE
K-CI (HEAD START/BUNGALO)
2 PIECES
CARL THOMAS (UMBRELLA/BUNGALD)

SEPTEMBER
KIRK FRANKLIN (STAX/CONCORO)

r HITPREDICTOR

promosquad

CIARA
CRIME MOB FEAT LIL SCRAPPY

UNK

r TANK

LLOYD

FANTASIA

BOW WOW FEAT. T-PAIN % JOHNTA AUSTIN

17 KELLY ROWLAND FEAT. EVE
SAMMIE

BABY
TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE

BOBBY VALENTINO

¥r PAUL WALL FEAT. JEFMAINE DUPR!
1 LUDACRIS

MYA FEAT. LIL WAYNE

T-PAIN FEAT. YUNG JOC

NE-YO

BONE THUGS-N-HARMOWNY FEAT, AKON
CIARA

YOUNG JEEZY FEAT R: kKELLY

UNK

PAULA DEANDA

CRIME MOB

1 LUDACRIS

BOBBY VALENTIND

r PAUL WALL FEAT. JEFMAINE DUPRI
¥ KELLY ROWLAND FEAT. EVE

MYA FEAT. LIL WAYNE

ADULT R&B AND RHYTHMIC AIRPLAY: 72 adult R&B stations and 68 rhythmic stations are
electronically monitored by Nielsen Brpadcast Data Systems, 24 hours a day, 7 days a week. © 2007
VNU Business Media, Inc. and Nielsen SoundScan, nc. HOT R&B/HIP-HOP SINGLES SALES: this data
is used to compile Hot R&B/Hip-Hop Songs. ©® 2007 VNU Business Media, Inc. and Nielsen
SoundScan, Inc. HITPREDICTOR: © 2C07, Promosguad and HitPredictor are trademarks of

Think Fast LLC.
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HOT
- T (4 g LY &
COUNTRY.SONGS
,ﬁ TITLE Artist TITLE Artist &
o PRODUCER (SONGWRITER) IMPE{NE & NUMBER / PROMOTION LABEL L f PRODUCER (SOJGWRITERE %M_PRINT & NJMBEF / PROFOTION LABEL _ ﬁ !
WASTED Carrie Underwood ﬁ 2 1 | GOT MO3E Cole Deggs And The Lonesome e
M.BRIGHT (T.VERGES,M.GREEN H.LINDSEY) ©® ARISTA/ARISTA NA§!VILLEO ] W M.WRIGHT.R RUFHERFORD {J.<CLLINS,R RLTHERFORD) COLUMBIA
a1y STAND Rascal Flatts @ 30 32 THAT KIND OF DAY Sarah Buxton 30
L D HUFF,RASCAL FLATTS (B.DALY,0.0RTON) ® LYRIC STREET % ' 1 D HUFF.C WISEMAN (S.BUXTOF . STOVER,GBARNHILL) _YRIC STREET
S ;5 | SETTLN Sugarland Up24% in ™ u % 1 A LITTLE WORE ~OL Little Big Town ~ ‘aq
&2 r : B.GALLIMORE,K.BUSH.J NETTLES (J.NETTLES,K.BUSH.T.OWEINS) ® MERCURY r. n l‘S k h _ W.KIRKPATRICK.LITTLE BIE TGAN (W.KIRKRTRICK,K RDADS,PSWEET,K.FAIRCHILD.J. w/ESTBROOK) ® EQUITY & 1=
"4, 1 LAST DOLLAR (FLY AWAY) Tim McGraw e PR B oL vy, rRiEnDE = Like Bryan g3
= i 8.GALLIMORE TMCGRAW,D.SMITH (W.K.ALPHIN) ® CURB the ninth tos . J.STEVENS (..BAYAN,J. STEVERS.L WILSONT @ CAPITIL NASHVILLE 3]
.m 3 3 - BEER IN MEXICO Kenny Chesney twe single far T ) DIRTY GIPL Terri Clark -
| B CANNON.K CHESNEY (K.CHESNEY) ® BNA thegﬂu hlls i G . G.FUNDIE (R.RLTHERFORD T.5«PIR0) - BNA
e o o 25 WAl GOOD DIRECTIONS Billy Currington chartlemde ,@ a4 20 LIVIN’ QU3 LOVE STNG Jason Michael Carroll
| C.CHAMBERLAIN (L.BRYAN.R.T[{EODEAU) Q,MERCUR‘{O ¢ Ber N s 0.GEHMAN (J. M_.CARROLL 3 N {"CHELL, T GALLOWAY) D ARISTA NASHVILLE
8 .~ HIGH MAINTENANCE WOMAN Toby Keith Camia a7 TENNESSZE The Wreckers
3 : | TKEITH (T.KEITH.T.WILSDN,D.SIMPSON) ® SHOW DOG NASHVILLE Undarwocd by 4 "4 | ) J LEVENTHA..R DEPOFI (J.4AF Fe ® MA”ERICHWWARNER BROS./WRN 2
06 6 ANYWAY Martina McBride millionin @ a6 37 SAY YES Dusty Drake 36
_._: I- - . M.MCBRIDE {M.MCBRIDE,B. WARREN,B. WARREN) ® RCA aullenae . j : D.DRAKE B DEC<ER (B.JAMES-L_SCHLITZ.) FURNER) O BIG MACHINE 3
ig 10 - A WOMAN'S LOVE Afan Jackson - E W 43 WHAT | D D LAS™ NIGHT Catterine Britt = a9
[, 1 A.KRAUSS (A JACKSO_N) @O ARISTA NASHVILLE = J B. BEAVER° C.BRITTB.PINGOF) =
HES 7 I'LL WAIT FOR YOU Joe Nichols an| 35 42 . (YOU WART TO) MAXE A MZMORY Bon Jov! 35
. == B.CANNON (HALL_EN,B ANDERSON) @® UNIVERSAL SOUTH : 1 D.HUFF (J.BON JDV!,R SANBOR.,D.CHILD) o I1SLND/MERCURY
y_ . 1l o TICKS Brad Paisley M s JUST MIGHT HAYE HER RADIO ON Trent Tomlinsor © 5
& | o F.ROGERS (B.PAISLEY,K LOVELACE, T.OWENS) @ ARISTA NASHVILLE , o i L.REYNO_[EJI. "OMLINSOM (TI®MLINSON,» .UNDERWOOD) @ LYRIC STREET L,
g 110 LONG TRIP ALONE Dierks Bentley e 42 a4 SHE AIN'T RIGH™ Lee Brice @
% X B BEAVERS (S.BOGARD,B.BEAVERS D.BENTLEY} @ CAPITOL NASHVILLE - D.JOHNSOM (NFHRASHERIM. PULANEY,W.MDBLEY) @ «SYLUM-CURB
-~ 13 | MOMENTS Emerson Drive ™ . 53 FALL Cay Walker "~
kit ) J.LEQ,T.GENTRY (A.TATE,S.TATE,D.BERG) @ MIDAS/NEW REVOLUTION | K.STEGA.L »C.MILLS,S.LE®AIRE,S.MINOR) 4SYLUW-CURB
.8 . A FEELIN’ LIKE THAT Gary Allan His klygest it in @ 50 48 | NEED YOU Tim MeGraw With Faizh Hill “
2 | M WRIGHT (D.L.MURPHY,i.DEAN,.K TRIBBLE @ MCA NASHVILLE mm Fa!salso . | = B.GALLIMCFE, ’MCGRAW,!.S’II’H (D.C.LEF, T.LANE) @ CURB
'FIND OUT WHO YOUR FRIENDS ARE Tracy Lawrence Sils hi 39 4t MISSING YOU 2C€03 Alison Krauss And ~ohn Waite
3 T.LAWRENCE,J.KING (C.BEATHARD.E HILL) @@ ROCKY COMFORT/CO5 be:ames hi- : LS i} J.WAITE,S BAGSETT (J WATE L LEONARD .. SANFDRD) @ ROUNDER B
WRAPPED George Strait lor gest charting @ 46 48 FAMOUS N A SMALL TOWH Miranca Lambert %
T.BROWN,G.STRAIT (B.ROBISON) o @ MCA NASHVILLE simg o F.LIDDELL, V.WIUCKE {M.E AMB=RT,THOWARD) @ CCLUMBIA
LUCKY MAN Montgomery Gentry asitseosade% ¥ "] g - WHAT YOU GIVE AAAY Vince Sill V"ith Shery! Crow ar
M.WRIGHT,R.RUTHERFORD (D.C LEE,D.TURNBULL) ® COLUMBIA o - VGILL,JHOBBE,J. NIEBANF (WGLL A ANDERSON) _© VoA NASHVILLE 125
ME AND GOD Josh Turner jump @ s 53 | WANNA FEEL SOVETHING Trece Adkins g
= FRDGERS (J.TURNER) © MCA NASHVILLE audience k4 y C.BEATHARD, K BEARD, T.AJKi J¢ (D.C.LEE,” LANE) © CAPITOL NASHVILLE
DON’T MAKE ME Blake Shelton impressiane. m- o DAISY Hafway To Hazard .
B.ROWAN (M.CANNON-GOODMAN,D.BRYANT,D.BERG) @ WARNER BROS /WRN - B.GALLIMORE ©.TOLLIVER,A SMTH,C. WAERIX) I @ MERCURY :
LOST IN THIS MOMENT Big & Rich @ 47 50 GOD DOM'T MAKE MISTAK=S Jamie O’'Neal AT
J.RIGH.B.KENNY (K.ANDERSON,R.CLAWSON.J.D.RICH) @ WARNER BROS./WRN > M.BRIGFT (1.P=TRAGLIA.B.LINaSEY) © CAPIOL NASHVILL: 1
STARTIN’ WITH ME Jake Owen '™ oo LAST GODD TIME Flynville Train a
J.RITCHEY (J.OWEN.KYMARVELL.JAHITCHE‘Q ® RCA W . FLYNNVI.LE TFAIN,D.BARKIK JCWISEMAN 4.COTY) ® SHOW D6 NASHVILL:
JOHNNY CASH Jason Aldean :H. 45 54 MISSING YEARS Little Texas 45
" M,KNOX (J.RICH V.MCGEHE R.CLAWSON ® BROKEN BOW e A S.MAFTIN lPHOWELL.OZ)'FlEN.O.GRAV @® VONTAG:
'l' o5 TEARDROPS ON MY GUITAR Taylor Swift e 4 | TOLC YOU SO eith Urban 53
B J | 3 [ N.CHAPMAN {T.SWIFT,L.ROSE) - @ BIG MACHINE O HUFFE URBAN (K URBA#) ) CAPI"OL NASHVILLE .|
E ' A DIFFERENT WORLD Bucky Covington ] MEASURE OF A MAN Jack Ingram
g %5 27 - M.AMILLER.D.OLIVER (M.NESLERJ.HANSON.T.MARTIN) LYRIC STREET Third difering @. J.STOVER (R.FISTER.G.SaMPSON) @ BIG MACHINE i
I 54 95 DIXIE LULLABY Pat Green from “104€ 53 YOU’'RE GONNA LOVE ME Chris Young | gy
2 _' ® D.GEHMAN.J.POLLARD (PGREEN.PDAVIS.J.POLLARD) ® BNA P‘"‘ﬂ! - | B.CANNON A.GORLEY.8.SMFSON) ® RCA | s
I o 1 WONDER Kellie Pickler et . BOMSHE_ STOMP Bomshel
% 28 8.CHANCEY (K.PICKLER,C.LINDSEY,A.MAYO.K.ROCHELLE) ® BNA w’l@ktﬂﬂ _“ 54 4! I C.HOWARD E.ATTARELLI BUF, ZRISTY 0 ,EPITTARELLI,C.CLARK) @D CURB a€
27 W | GUYS LIKE ME Eric Church Thing” bows ﬁ ' ONE MORE GOCDE Rardy Rcgers Band | gp0
! i iAJOYCE _(ECHURCH.D.RUTTAN- @ CAPITOL NASHVILLE wlh SI“‘ ’jp- . R.FOSTER {R.ROGERS.C.IBGER30LL) @ VERCURY =)
THESE ARE MY PEOPLE Rodney Atkins perd inm WCTK @ B ALL | NEED Donovar Chapman 5t
_‘_I,HEWITT (R._RUTHERFDRD,D_BEHG) ® CURB PD'IQ . Rl B.J. WALKER,JE..R.TERMIEI (=.3MITH.E.HIL) CATZGORY § .
- TOUGH Craig Morgan il LIVIN’ {N THE HERE AND NOW Darryl Worley ®
"0 C_MORGAN,PO'DONNELL K STEGALL (M.CRISWELL.J.LEAT €RS) ® BROKEN BOW and NSOP Salt Rl | ¢ ROGEFS (D.VORLEVE.JINES @O 903 MUSIC
ISN'T SHE Carolina Rain Lake Cy. €0 56 56 SPOKEN LIKE A M&N Blgine Larsen 4

C.BLACK,CAROLINA RAIN (R.BOYER PDOUGLAS,R.HARBIN; ® EQUITY

tr HITPREDICTOR

DIERKS BENTLEY
EMERSON DRIVE

GARY ALLAN

TRACY LAWRENCE

r GEORGE STRAIT
MONTGOMERY GENTRY
BLAKE SHELTON

JAKE OWEN

CARRIE UNDERWOOD
RASCAL FLATTS
SUGARLAND

BILLY CURRINGTON
TOBY KEITH

ALAN JACKSON
BRAL PAISLEY

Don't miss another important

BETWEEN THE BULLETS wjesser@bi Iboard.com

' | TJOHNEON R." FEEK (D.FRASIBR.EHILL.JXEAR)

BUOKY CIWINGTCN
KELLIE P &GKLER

fr ROCNZN ATKIMNS
CRAIG MOSIGAN
TERR! TLAAIK
DUSTY BRAKE
TRACE AJXINS

© GIANTSLAYER/BNA

‘DIRECTIONS’ LOOKS GOOD FOR CURRINGTON

Billy Currington’s “Good Directicns” has the Right.” It has spawned two ezrlier top 1%
largest audience gain on the chart (No. 6, up hits—“Must Be Doin’ Somethir’ Right” anc
“Why, Why, Why.” Thanks to the success o2
the set’s latest single, tke album has staged =
comeback on the Top Country Albums chart.
with sales increases in 1) ofthe past 12 weeks.

Meanwhile, Carrie Underwood's “Wast-
ed” holds at No. 1 for a second week. It's he:
13th week at No. 1 overall, extending her lead
as the female artist with the mos- weeks at Nou
1 since 2000. —Feith Caulfiels

R&R (,()UN 'RY_DAILY

UPDATE

«isit www.radioandrecords.com to sign up for your free daily
Zountry Radio Blast.

3.9 million audience impressiens) sco-iag the
Greatest Gainer award for & seccnd st-aight
week. It’s the first time a song has snzrad the
trophy two weeks in & row while ia the “cp 10
since Toby Keith’s “As Good As I Once Was”
did the trick in June 2005. Xe:t's songeventu-
ally went on to spend six w=eks at No. 1
“Good Directions” is th= third single from
Currington’s 2005 album “Coin Somethin’

RadioandRecords.com

HCT COUNTRY SONGS: 123 country stations are electronically monitored by N elsen Broadcast Deta
Swit=ms, 24 hours a day, 7 days a week. Airpower awarded to songs appearing in the top 20 or bsth
twe 3DS Alrplay and Audience charts for the first time with increases in both detections and
asdiznce. € 2007 vNU Business Media, Inc. All rights reserved.

HTFREDICTOR: & 2007, Promosquad and HitPredictor are trademarks of Thing Fast LL.C.

AL CHARTS: See Chart Legend for rules and explanations

[a-a for wesk of APRIL 28, 2007 | For chart reprints cail €45.654.4633 Ge b wwwbillboard.biz for complet2 chart data | 47

www americanradiohistorv com


www.americanradiohistory.com

HOT LATIN SONGS: A panel of 101 stations (26 L atin pop, 12 tropical, 13 Latin rhythm, 50 reglonal Mexican) are efectronically monitored 24 hours & day, 7 days a week.

All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. € 2007, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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LA NOCHE PERFECTA

El Chapo De Sinaloa 8

Daddy Yankee

IMPACTO

TITLE Artist Artist %5
PRODUCER (SONGWRITER) IMPRINT / PROMDTION LABEL & PRODUCER (SONGWRITER} IMPRINT / PROMOTION LABEL &
ESE Conjunto Primavera | DAME UN BESO intocable
| J.GUILLEN (G .GLESS) FONOVISA L R.MUNOZ.R MARTINEZ (VALENTINO! EMI TELEVISA >25
LA LIAVE DE Mi CORAZON Juan Luis Guerra Y 440 ESO Y MAS Joan Sebastian
J L GUERRA (J L GUERRA) EMI TELEVISA. ! _J.SEBASTIAN (J.SEBASTIAN) - MUSART (BALBOA 2/
SOLA Hector "El Father" 1 COMO TE VA MI AMOR Los Horoscopos De Durango 28
H DELLAOQ (G G PADILLA H L DELGAD, VI MACHETE | With a 36% LOS HEROSCOPDS DE DURANGO (H.ZUNIGA =
SI NOS QUEDARA POCO TIEMPO Chayanne audience gain, DON'T MATTER Akon 20
J4.6E HENRIQUEZ Fi ESPARZA-RUIZ) SONY BMG NORTE —— A THILHE (A THIAM A.LAWSON) KONVICT/UPFRONT/SRC /UNIVERSAL MO ‘
ERES PARA MI Julieta Venegas . PEGATE Ricky Martin
_J.VENEGAS.C.LOPEZ (J.VENEGAS,A TLOUX) - o o SONY B14G NORTE 40 re-enters after T 'URRES (R MARIIN.R TAVARE T TORRES SOY BMG NORTE (29
PEGAO Wisin & Yandel Featuring Los Vaqueros g disappearing for Y SI VOLVIERA A NACER Alegres De La Sierra g
WISIN & YANDELNESTY (4.L.MORERA.L VEGUILLA) WY ‘MACHETE afew weeks. _NOT LISTED (P50 EDIMAL VIVA
DETALLES Los Tigres Del Norte MI CORAZONCITO Aventura
L0S TIGRES DEL NORTE (N.HERNANDEZ) FONOVISA | ® A.SANTOS.L SANTOS (A SANTOS) PREMIUN LATIN | 20
BENDITA TU LUZ Mana [T MIL HERIDAS Cuisillos
FOLVERA.A GONZALEZ (F.OLVERA S .VALLIN) WARNER LATINA 1 GAINER  FXTYTEY Y] MUSART /BALBOA 33

Daddy Yankee Featuring Fergie 34

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

IVY QUEEN

Title

JENNIFER LOPEZ Como Ama Una Mujer
EPIC 78149/5ONY BMG NORTE (18.98

CHAYANNE
SONY BMG NORTE 06119 (16.98)

VICENTE FERNANDEZ
INY BMG WIRTE 07405 (16.98)

Mi Tiempo

Historia De Un Idolo

Sentimiento
UNIVISION 311140/UG (13.98)

LOS TIGRES DEL NORTE  Detalles Y Emociones

FONOVISA 353044/U6 (12.98)

GRUPO BRYNDIS

DISA 721017 (10 98

Solo Pienso En Ti

AB. QUINTANILLA [If PRESENTS KUMBIA KINGS
EM| TELEVISA Jud‘ “‘u

Greatest Hits Album Versions

JUAN LUIS GUERRA Y 440 La Liave De Mi Corazon
EMI TELEVIS {14.98)

JENNI HIVERA
FONOVISA 353001/UG (12.98

Mi Vida Loca

MANA Amar Es Combatir
WARNER LATINA 63661 (18.98) ®
AVENTURA K.0.B.: Live

PREMIUM LATIN 20560/SONY BMG NORTE {18.98 CD/DVD) +

MARCO ANTONIO SOLIS  La Historia Continua... Parte Il
FONOVISA 353066/U6 (12.98) @&

VALENTIN ELIZALDE Vencedor
NIVERSAL LATINO 006611 {9.98) &
MIGUEL BOSE Papito

WARNER LATINA 699903 (18

XTREME

LA CALLE 540011/UG {13.98)
PLITAERIE LOS CUATES DE SINALOA Puro Sienreno Bravo
[LILTS 0 sony BME NORTE 04734 (11.98)

CONJUNTO ATARDECER  Las #1 De Los No. 1. Del Pastio Duranguense
MUSIMEX 008785 UNIVERSAL LATINO (13.98)
DON OMAR

VI 006662, MACHETE (15.98)

Haciendo Historia

King Of Kings

VARIOUS ARTISTS Don Omar Presenta: El Pentagono

V1 000870 MACHETE {14.98)

BRONCO / LOS BUKIS / LOS TEMERARIOS
FONOVISA 353103/UG (10.98)

B.B.T. 2

VALENTIN ELIZALDE
UNIVERSAL LATING 008478 (11.98)

Lobo Domesticado

LOS CAMINANTES  La Histona... Lo Mas Chuio, Chulo. Chulo

INY BUIG NOHTE 05502 (12.98) &
VARIOUS ARTISTS WY Records Presents: Los Vaqueros
WY 0080 C'MACHETE 113 98) &

MARCD ANTONIO SOLIS  La Historia Continua... Parte Il
FONDVISA 35164016 113.98) @

WISIN & YANDEL
MACHETE 561402 (15.98) &

3

2]

TiT0 EL BAMBING.R.DRTIZ.DE LA GHETTO.JOWELL.DJ GIANN)

Pa'l Mundo ® 1

Go te www.billboard.biz for complete chart data
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EMI TELEVISA

50 38 3

" K-PAZ DE LA SIERRA (A.GABRIEL)

E PEREZ (R.RUBIO) DISA makes sefious 8.STORCH (R.AYALA) EL CARTEL /INTERSCOPE
IGUAL QUE AYER Rakim & Ken-Y L » TE QUIERO ASI Betzaida
LOS MAGNIFICDS (K VASQUEZJ.NIEVES R PINA) PINA /UNIVERSAL LATING S ﬁlgn'atlt: ;'tnhe _ (J.C.CALDERON) WELODY FONOVISA 23
SHORTY SHORTY Xtreme RELI CHICA VIRTUAL DJ Nelson Featuring Arcangel
S TEJADA 4D LA CALLE (Iveuon £5F his upcoming DJ NELSON (N DIAZ A SANTOS) - 1S /UNIVERSAL LATING
QUE HICISTE Jennifer Lopez , “The (artel: ES COSA DE EL Graciela Beltran g5
MANTH YES /! IEYES J ROMERD.M ANTHONY) EPIC /SONY BMo HORTE The Big Boss” NOT LISTED (C ) SERRANO) UNIVISION.
"MANDA UNA SENAL Mana F§ TODO CAMBIO Camila
EOLVERA. A GONZALEZ (F.OLVERA TV TR album zooms 28 M.DOVIM (.00 J.LORTEGA) SONY BG HORTE (S
ME MUERO La 5A Estacion 49 Inat No. 34. @ TAL VEZ Los Primos De Durango ,q
AAVILA (% JIMENEZ) SO0t BMG NORTE | SERRANO (0 VILLARREAL) MAR INTERNACIONAL
TU RECUERDO Ricky Martin Featuring La Mari De Chambao Y Tommy Torres 1 40 2 39 S1 TU ME QUISIERAS Ly 32
TTORRES (T TORRES SONY BMG NORTE L FODHIA (M SAND WARNER LATINA
NO TE PIDO FLORES Fanny Lu ¢ 0 49 29 TODO SE DERRUMBO Pepe Aguilar oq
_$BAVIRIA (J.GAVIRIA) MIVERSAL LATING PAGUILAR (M.ALESANDAD A MAGDALENA) - EMI TELEVISA <
UN | IDIOTA COMO YO Duelo 8 ) @ w] - ME DUELE ESCUCHAR TU NOMBRE Grupo Montez De Durango 42
0| TREVINO,0 LOFEZ R (M.A.PEREZR.TREVIZO) UNIVISION . L.TERRAZAS (A PIERAGOSTINO.E CORTAZAR J.L TERRAZAS) DISA
BEAUTIFUL LIAR/BELLO EMBUSTERO Beyonce & Shakira 1% _ﬂ 43 3 28 "COMO YO NADIE TE HA AMADO Yuridia 16
RGATE BKNOWLES SMEBARAK R. (B KNOWLES M S ERKSEN.TE HERMANSENA GHOST! DENCH) WORLD/COLUMBIA /SONY BMG NORTE CALDERON (J.BON JOVI.R.SAMBORA,D.CHILD, SONY BMG NORTE
AMAR ES LO QUE QUIERO David Bisbal & Manuelle’s @ 47 44 FLACA O GORDITA Oiga Tanon 44
S.KRYS (D.DE MARIA) UNIVERSAL LATING pairing with M.TEJADA (D.TANON.J.L MORIN.V.DDS SANTDS UNIVISIO
TE LO AGRADEZCO, PERO NO Alejandro Sanz Featuring Shakira e 45 45 - A LA PRIMERA PERSONA Alejandro Sanz
A.SANZ.LPEREZ (A.SANZ) B WARNER LATINA = pay ' A SANZ.L.PEREZ (A SANZ) ) __ WARNER LATINA
TUS PALABRAS Banda Ei Recodo 4 Nunca Habia 26 ' 20 40 COMO ENTENDER Jennifer Pena o
LGA ENTERTAINMENT GROUP (L L.DIAZ FONDVISA Llorado Asi” 4 S.KRYS.J.PENA (J PENA.O BERMUDEZ) B _ Unwision €
LA OTRA llegales Featuring Monchy Y Alexandra 17 enters at @ NUNCA HABIA LLORADO ASI Victor Manuelle Duet With Don Omar 5
V.DOTEL (V DOTEL.J C CAMPOS) UNIVERSAL LATING No. 47 ith a JLM.LUGO (V.M RUIZ) SONY BIMG NORTE
CADA VEZ QUE PIENSO EN TI Los Creadorez Del Pasito Duraguense De Alfredo Ramirez o a8 41 36 HOY TENGO GANAS DE TI Ricardo Montaner ,q
A RAMIREZ  ORRAL (E.RODARTE) ) DISA_EDIMONSA_ 36% increase A POSSE (M GALLAROQ) EMI TELEVISA_
QUE LLOREN lvy Queen 15 in listener 49 34 45 DON'T CRY Toby Love 45
M PESANTE (M [ PESANTE) UNIVISION | impressions. E.PEREL (M OE JESUS BAEZ,M JHAVIS.) DE JESUS PINEDA RAMOS F PEREZ,NEW WRITER) SONY BMG NORTE
SIENTE EL BOOM Tito "El Bambino" Featurlng Randy Y AQUI ESTOY K-Paz De La Sierra Duet With Ana Gabriel "

DISA EDIMONSA

% (13 § g we E

&, 85 ARTIST Title £ 23 o 5E g gﬁ ARTIST Title & =5

Ne E% IMPRINT & NUMBER / INISTRIBUTING LABEL (PRICE) o e %EE == 2 =S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 2
RBD Celestial LOS ORIGINALES DE SAN JUAN Ojala Que La Vida Me Alcance

20 EWl TELEVISA 75852/VIRGIN (13.98) 1 51 49 50 EMI TELEVISA 86299 (13.98 14

29 BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 7 52 42 4 HECTOR “EL FATHER" The Bad Boy 2
FONOVISA 152772 UG (10.98) VI 07043 MACHETE (14 98)

19 L0S CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ Reco, Recio Mis Creadorez 1 53 45 44 RAMON AYALA Y SUS BRAVOS DEL NORTE 30 Comdos: Historias Nortenas 16
DISA 720982 (11.98) i FREODIE 1960 (14.98)

GRACIELA BELTRAN Promesas No K-PAZ DE LA SIERRA Conquistando Corazones
43 3 29 3
| UNIVISION 311041/U6 (12.98 | DISA 720970 {11.98) :
JULIETA VENEGAS Limon Y Sal LOS TUCANES DE TISJUANA  El Papa De Los Pollitos

37 O 8 56 44 31 3
SONY BMG NORTE 83425 (14 98) @ _UNIVISION 310247 UG 13.98)

34 - MONCHY & ALEXANDRA Exitos wl'n 57 47 47 RICARDO MONTANER  Las Mejores Canciones Del Mundo 2
J & N 50131 5ONY BMG NORTE (13.98) _EMI TELEVISA 84317 (15 98)

2 PESADO Exitos 21 @ 64 68 EL CHAPO DE SINALOA  La Noche Perfecta i
WARNER LATINA 120572 (14.98) @ . 0ISA 720802 (10 98) B 1 =
RAKIM & KEN-Y  Masterpiece: Nuestra Obra Maestra VALENTIN ELIZALDE En Vivo Vol. Il

30 A : 12 59 55 52 . O
PINA 270183/UNIVERSAL LATING (15.98) | _ UNIVERSAL LATING 104333 (9.98)

DIANA REYES Te Voy A Mostrar ALICIA VILLARREAL La Historia... Mis Exitos s

% UNIVERSAL LATING 008411 (12.98) g 60 53 %4 VENEMUSIC 6534¢ 1 UNIVERSAL LATINO (14.95 CD/DVO) @ - 33
LOS TERRIBLES DEL NORTE 30 Cormidos: Historias Nortenas SIN BANDERA Pasado

49 26 61 62 67 2
FREDDIE 1969 {9 98) SONY BMG NORTE 01965 (16 98)

33 LUNY TUNES & TAINY  Mas Flow: Los Benjamins ’ 62 | 59 58 AB QUNTANILLA I PRESENTS KUMEIA ALL STRRZ o Kuimbiz Kings To kumoa Al Stz 2
MAS FLOW 230013/MACHETE (15.98) N R | EMI TELEVISA 73597 (15 98) lin!
YURIDIA Habla EIl Corazon MARCO ANTUNIU SOLIS Trozos De Mi Alma 2 [

36 1 63 52 45 ‘ _ O

_SONY BIMG NORTE 02496 (14.98) ) FONDVISA 357491 UG 113.98) %
SELENA  Through The Years/A Traves De Los Anos 28 84 43 38 LOS RAZOS DE SACRAMENTO Y REYNALDO  Rifando La Suerte 8
EMI TELEVISA 89927 (16.98) + SON® BMG YORTE 02257 (12 98)

35 ALACRANES MUSICAL La Mejor... Coleccion 16 @ W INTOCABLE _ Crossroads: Cruce De Caminos 3
UNIVISION 31112406 100 EMI TELELISA 58875 (15.98)

32 LOS HOROSCOPOS DE DURANGO Desatados 4 @ 74 73 JENNI RIVERA Parrandera, Rebelde Y Atrevida [
DISA 720984 (11 1) + FONDVISA 352165/UG (13.98) @

a9 RICKY MARTIN Ricky Martin: MTV Unplugged [ 4 ;@ w BELINDA Utopia -0
SONY BMG NORT: 00909 (16.98) : ] EMI TELEVISA 60736 (13.98) Y

. LOSPANCHOS  Etermamente Los Panchos Trio... La Historia DADDY YANKEE Barrio Fino: En Directo

27 21 68 66 69 o A o ®
SONY ATE 06708 (14.98) & _EL CARTEL 007035/INTERSCOPE (12 98) @

2 ANA GABRIEL La Reina Canta A Mexico 9 m ANA GABRIEL Historia De Una Reina 35
SONY BMG NORTE 01721 (15.98, SONY BMG NORIE 95902 (15.98)

24 VARIOUS ARTISTS 30 Corridos: Muy Perrones 2 70 71 59 VALENTIN ELIZALDE La Historia: Homenaje A "El Gailo De Oro” 3
FONOVISA 353170/UG (10.98) | VENEMUSIC 05723 SONY BMG NORTE (11.98) |

40 VARIOUS ARTISTS NOW Latino 2 2 @ M LOS ORIGINALES DE SAN JUAN Linea De Oro .
SONY 811G STRATEGC MARKETING GROU LATINO (18.98) i UNIVISION 310996 UG 15 98) -

53 LOS HUMILDES VS. LA MIGRA Los Humildes Vs. La Migra a e w LOS RIELEROS DEL NORTE Linea De Oro .
BLI LATINO 41593 BC 16 98) FONQVISA 352698 198

62 TITD NIEVES  Canciones Clasicas De Marco Antonio Solis 40 73 63 60 ALEJANDRO SANZ El Tren De Los Momentos 3
LA CALLE 330022/UG (13.98) WARNER LATINA 64002 (17 98)

LOS BUKIS 30 Recuerdos CALLE 13 Calle 13 5

48 FONOVISA 152638 UG {11.98} i R 0= 155 WHITE (ION 96875/SONY BMG NORTE (15.98 O s

55 - KINTO SOL Los Hijos Del Maiz 30 o ISABELA Porque Te Vas

UNIVISION 311038/UG (12.98)

Data for week of APRIL 28, 2007

www.americanradiohistorv.com

DISA 721010 {10.98) §
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AIRPLAY CHARTS: Panels of 26 Latin pop, 12 tropical. 13 Latin rhythm 50 regional 42x::an stations, respectively, are electronically monitared 24 hours a

day. 7 days a week - 2007 VNU Business Media 11¢, All rights reserved ALBUM CHARTS: See Charts Legend for rules

AIRPLAY SALES DATA and explanations. = 2007. VNI 3usness Media, Inc and Nielsen SoundScan. Inc. All rights reserved.
MONITORED BY COMPILED BY
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TITLE
ARTIST (IMPRINT / PROMOTION LF'\BEL)
| S NOS QUEDARA POCO TIEMPO
i CHAYANNE (SONY BMG NORTE)
a ERES PARA MI
JULIETA VENEGAS (SONY BMG NORTE)
BENDITA TU LUZ
MANA (WARNER LATINA}
. ME MUERO
LA 5A ESTACION (SONY BMG NORTE)
i MANDA UNA SENAL
MANA (WARNER LATINA)

LA LLAVE DE Ml CORAZON

JUAN LUIS GUERRA Y 440 EMI TLLEVISA)

AMAR ES LO QUE QUIERO

DAVID BISBAL (UNIVERSAL LATING)

TU RECUERDO

RICKY MARTIN FEAL LA MARJ DE CHAMBAD Y TOMMY TORRES (SONY BMG NORTE)

St TU NO ESTAS

SIN BANOERA (SONY BMG NORTE)

QUE HICISTE

JENNIFER LOPEZ (EPIC/SONY BMG NORTE)
q TE LO AGRADEZCO, PERO NO

ALEJANDRO SANZ FEATURING SHAKIRA (WARNER LATINA)

TODO CAMBIO

CAMILA (SONY BMG NORTE)
12 St TU ME QUISIERAS

LU (WARNER LATINA;
2 TODO SE DERRUMBO
PEPE AGUILAR (EMI TELEVISA]

COMO YO NADIE TE HA AMADO
YURIDIA (SONY BMG NORTE!

2

1e

~N

&@

0

PEGAO
WISIN & YANDEL FEATURING LDS VAQUERDS (WY/MACHETE)

SOLA

HECTOR “EL FATHER" (VI/MACHETE)

NUNCA HABIA LLORADO ASI

VICTOR MANUELLE DUET WiTH DON OMAR (SONY BMG NORTE)

QUE PRECIO TIENE EL CIELO

MARC ANTHONY (SONY BIG NORTE)

Ml CORAZONCITO

AVENTURA (PREMIUM LATIN)

NO TE PIDO FLORES

FANNY LU (UNIVERSAL LATING})

ARROZ CON HABICHUELA
~_EL GRAN COMBO DE PUERTO RICO (DISCOS 605/SONY BMG NORTE)
NO VUELVO CONTIGO
FRANKIE NEGRON (LA CALLE/UNIVISION)
MAS QUE TU AMIGO
TITO NIEVES (LA CALLE UNIVISION)

LA LLAVE DE MI CORAZON
JUAN LUIS GUERRA Y 440 (EMI TELEVISA)
DICEN

JOHNNY RIVERA (CMG/UNIVERSAL MOTOWN)
IGUAL QUE AYER

RAKIM & KEN-Y (PINA/UNIVERSAL LATING)

ﬁ TITLE
ARTIST (IMPRINT / PROMOTION-L ABEL)
3
6
9
4
2
o

9000

18

o e
L
=

"33 15 QUE LLOREN
s ;‘ IVY QUEEN (UNIVISION)
14 12 QUE HICISTE

JENNIFER LOPEZ (EPIC/SONY BMG NORTE)

Y
27 ME VOY

" HECTOR ACOSTA {D.A.M.)

REGIONAL MEXICAN..

= TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
DETALLES
LOS TIGRES DEL NORTE (FONOVISA)
LA NOCHE PERFECTA
EL CHAPO DE SINALOA (DISA)
ESE
CONJUNTO PRIMAVERA (FONOVISA)
UN IDIOTA COMO YO
! DUELO (UNHVISION)
DIME QUIEN ES
LOS RIELEROS DEL NORTE \‘FONOWSAL
TUS PALABRAS
BANDA EL RECODO (FONOVISA)
CADA VEZ QUE PIENSO EN TI
LOS CREADOREZ DEL PASITO DE ALFREDO RAMIHEZ (DISAEDMONSA)
DAME UN BESO
INTOCABLE (EM! TELEVISA)
COMO TE VA MI AMOR
LOS HOROSCOPOS DE DURANGD (DISA)
DE RODILLAS TE PIDO
ALEGRES DE LA SIERRA {VIVA}
Y S| VOLVIERA A NACER
ALEGRES DE LA SIERRA (EDIMAL/VIVA)

ALIADO DEL TIEMPO

LAST
‘WEEK
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L LRCEL TR

~

o

1210 im0 sanea (THRLE SOUND}

m 16 MIL HERIDAS

- CUISILLOS (MUSART/BALBDA)
TAL VEZ

@ o

i | 20

LOS PRIMOS DE DURANGD (MAR INTERNACIONAL)

ES COSA DE EL
GRACIELA BELTRAN (UNIVISIDN)

Data for ~veek of APRIL 28, 2007 |
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REGIONAL MEXICAN..

L

LATIN ALBUMS

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

JENNIFER LOPEZ
COMO AMA UNA MUIER (EPIC/SONY BMG NORTE)

CHAYANNE
MI TIEMPO (SONY BMG NORTE)

A.B. QUINTANILLA [Il PRESENTS KUMBIA KINGS
GREATEST HITS ALBUM VERSIONS (EM( TELEVISA)

MANA
AMAR ES COMBATIR (WARNER LATINA)

MARCO ANTONIO SOLIS
LA HISTORIA CONTINUA... PARTE Ill (FONOVISA/UG)

MIGUEL BOSE
PAPITO (WARNER LATINA)

MARCO ANTONIO SOLIS
LA HISTORIA CONTINUA... PARTE It (FONOVISA/UG)

RBD
CELESTIAL (EMI TELEVISA/VIRGIN)

' LA 5A ESTACION

EL MUNDO SE EQUIVOCA (SONY BMG NORTE)

JULIETA VENEGAS
LIMON Y SAL (SONY BMG NORTE)

YURIDIA
HABLA EL CORAZON (SONY BMG NOR'E)

RICKY MARTIN
RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTEY

LOS PANCHOS
ETERNAMENTE LOS PANCHOS TRIO... LA HISTORIA (SONY BMG NORTE)

VARIOUS ARTISTS

NOW LATIND 2 (SORY MARKETING

/UNVERSAL LATRNO)

ANDREA BOCELL!

- AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO)

TROPICAL

TITLE
ARTIST {IMPRINT / PROMOTION LABEL)

JUAN LUIS GUERRA Y 440
LA LLAVE DE MI CORAZON (EMI TELEVISA)

AVENTURA
K.0.B.- LIVE (PREMIU LATIN/SONY BMG NORTE)

XTREME
HACIENDO HISTORIA (LA CALLE/UG)

MONCHY & ALEXANDRA
EXITOS (J & N/SONY BMG NORTE)

TITO NIEVES

MARC ANTHONY
$IB0 SIENDO YO (SONY BMG NORTE)

EL GRAN COMBO DE PUERTO RICO
ARROZ CON HABICHUELA (DISCOS 60§/SONY BMG NORTE)

VARIOUS ARTISTS
BACHATAHITS 2007 (J & N)

OLGA TANON

~_SOY COMO TU (UNIVISION/UG)

FONSECA
GORAZON (EMI TELEVISA)

VARIOUS ARTISTS
40 BACHATAS PAL' PUEBLO (UNION)

VARIOUS ARTISTS
30 BACHATAS PEGADITAS LO NUEVO ¥ LO MEJOR 2006 (MOCK & AOLLSONY BNG NORTE)

MONCHY & ALEXANDRA
EXITOS Y MAS (J & N/SONY BMG NORTE)

SOUNDTRACK
THE LOST CITY (UNIVISION/UG)

VICTOR MANUELLE
~ DECISION UNANIME (SONY BMG NORIE)

TITLE
ARTIST (IMPRINT./ PROMOTION LABEL)

VICENTE FERNANDEZ
HISTORIA DE UN 1DOLO (SOnY BMG NORTE)

~ LOS TIGRES DEL NORTE

DETALLES Y EMOCIONES (FONOVISA/UG)

- GRUPO BRYNDIS

SOLO PIENSO EN TI (LISA)

JENNI RIVERA
M1 VIDA LOCA (FONOVISA/UG)

VALENTIN ELIZALDE
VENCEDOR (UNIVERSAL LATINO)

LOS CUATES DE SINALOA
PURO SIERREND BRAVO (SONY BMG NORTE)

CONJUNTO ATARDECER

LAS #1 DE LOS NO. 1. DEL PASTID DURANGUENSE {MUSIMEXUNVERSAL LATING)

BRONCO / LOS BUKIS / LOS TEMERARIOS
B.8.T. 2 (FONOVISA/UG)

| VALENTIN ELIZALDE

LOBO DOMESTICADO (UNIVERSAL LATIND}

LOS CAMINANTES
LA HISTORIA... LD MAS CHULO, CHULD, CHULD (SONY BMG NORTE)

.~ BRONCO / LOS BUKIS / LOS TEMERARIOS
* BBT (FONOVISA/UG,

- LOS CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ

RECIO0, RECID MIS CREADOREZ (DiSA)

GRACIELA BELTRAN
PROMESAS NO (UNIVISION/UG)

_ PESADO
© EXITOS (WARNER LATINA)

~ DIANA REYES

TE VOY A MOSTRAR (UNIVERSAL LATINO)

For chart reprints call 646.654.4633

WWW american

ARTIST IMPRINT & NUMBER / FROMOTION LABEL
AUTOMATIC
ULTRA NATE SILVER LABEL PROMO/TOMMY BOY |
DISCOTECH
YOUNG LOVE ISLAND PROMO/ICUMG
.. WITH LOVE
= HILARY DUFF HOLLYWOOD PROMO
IT'S MY LIFE
$-BLUSH CJ PROMO
DRUMS IN THE CLUB
DJ RUSS HARRIS FEAT. O\ KERI & BAM BAM BUDDHA ESNTION SLVER PROMO
RISE
SAMANTHA JAMES 014 PROMO
MAKE IT HAPPEN
MAYA AZUCENA KULT PROMO
GIMME GIMME (DISCO SHIMMY)
FRANKIE KNUCKLES NOICE! PRCMO
READ MY MIND
THE KILLERS JSLAND PROMO/IDJMG
PEGATE
RICKY MARTIN SONY BMG NORTE PROMO
~ USPIN ME
~ | _INAYA DAY SILVER LABEL PROMO/TOMMY BOY
CHANGE
KIMBERLEY LOCKE CURB PROMO
BEAUTIFUL LIAR
_ BEYONCE & SHAKIRA MUSIC WORLD/COLUMBIA PROMO/SONY BMG
SPOTLIGHT
AMAOOR & CARRILLO FEAT GEORGIA NICOLE MOCHICO PRIMO PROMO
GLAMOROUS
FERGIE FEAT. LUDACRIS WILL L AM'ASNM PHOMO/INTERSCOEE_
SOME GIRLS
HENRI DAUMAN 20884
EMBRACE ME
LEANA SWEDISH DIVA PROMO
LOVE ME OR HATE ME (F**K YOU!!!!)
LADY SDVEREIGN DEF JAM PRCIA0.1DJMG
YOU ARE WHY
DAWN TALLMAN SLAAG PROMO
WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE JIVE PROMO/ZOMBA
g | WANT TO LIVE
" DEEPFACE FLY PROMO

3 4. YOU'RE THE ONE
ONO MINDTRAIN PROMO/ASTRALWERKS

@ s 2 G ! WANT YOUR LOVE
[ [H. S 100Y WATLEY AVITOME PROMO/PEACE BISQUIT
rey— 5 o

'_“'“ £ GHOST
IR

OEEPSKY AND JES BLACK HOLE 2ROMO

PUT SOME FUNK IN YOUR SHOES
IN BETWEEN FEAT, JEANIE TRACY & LARRY BATISTE UNO PROMO

No3 ELEMENTS OF LIFE ULTRA 1515
LCD SOUNDSYSTEM
SOUND OF SILVER DFA 85114/CAFIIOL
VNV NATION
JUDGEMENT METROPOLIS 490 e
GNARLS BARKLEY n
ST. ELSEWHERE DOWNTOWN 70003 " /ATLANTICE®
AIR
* POCKET SYMPHONY AIRCHEOLOGY 83761*/ASTRALWERKS
IMOGEN HEAP
SPEAK FOR YOURSELF RCA VICTO 72532
- GORILLAZ
| DEMON DAYS PARLOPHONE 7383¢"/VIRGIN
THE GOOD, THE BAD & THE QUEEN
 THE GOOD, THE BAD & THE QUEEN FARLLFHORE 73067VIRGIN

THE RIDDLER & TREVOR SIMPSON
ULTRA.DANCE 08 ULTRA 1484
THE COUNTDOWN SINGERS
FOREVER 0ISCO MADACY SPECIAL PROCUCTS 52379MADACY
" TRACEY THORN |
OUT OF THE WOODS ASTRALWERK:
MARK FARINA
HOUSE OF OM OM 251
' DEPECHE MODE
. THE BEST OF DEPECHE MODE VOLUME 1
VARIOUS ARTISTS
FOREVER FREESTYLE RAZOR & TIE 89147
MADONNA 'f
CONFESSIONS ON A DANCE FLOOR W2RNER BROS. 49460° 555
DJ SKRIBBLE | VIC LATINO
THRIVEMIXG3 THRIVEDANCE 90753/THRIVE
2 JOHNNY VICIOUS
THR{VEMIX PRESENTS. ELECTRO THRIVEDANCE 90761/ THRIVE

CASCADA

EVERYTIME WE TOUCH ROBBINS 75064
DUBFIRE

YAIPEI GLOBAL UNDERGROUND 31

SCISSOR SISTERS

TA-DAH UNIVERSAL MOTOWN 007499 /UMRG

11} (CHK CHK CHK)

MYTH TAKES WARP 154*

ENIGMA
. A POSTERIORI VIRGIN 69994

MIGUEL MIGS

THOSE THINGS Om 30752

SHE WANTS REVENGE

SHE WANTS REVENGE

YOUNG LOVE
T00 YOUNG TO FIGHT IT ISLAND 0CB101/1DJMG

83901*

TITLE
| £35S ARTIST IMPRINT & NUMSER / PROMOTION LABEL

HE'S ALIVE
A GIRL CALLED JANE ISLAND PROM )/ADIMG
ANGELICUS
DELERIUM FEAT. | 3ABEL. BAYRAKDARIN NETTWEAK PROMO
" ‘3 SAY IT RIGHT
NELLY FURTADO 110SLEY PROMO/GEFFEN
5 RIDE A WHITE 4ORSE
GOLOFRAPP MUTE PROMO
C'MON C'MON
TRICKY BIZZNISS FEAT. TRIXIE REISS ESNTION SILVER PROMO
24 THE CREEPS
CAMILLE JONES SILVER | ABEL 248E/TOMMY BOY
DEEPER LCVE
EODIE THONEICK “ZAT. BBRGET LEWI3 CR2 PROMO/AMATO
3+ 3 FREE MY LOVE
J SUZANNE PALMER STAR 59 13222
‘24 11 TIME AFTER TIUE
" KOISHII & HUSH FEAT. CATHERINE MCQUEEN CO3DLESS 47
o 4 2 FOREVER
; = ALYSON PM MEOK PROMO
1 " ROCK TO THE RHYTHM
. DJ DAN AUDACIU 35 PROWO
| NEED SOMEOAE
RALPH FALCON NEJVOUE 20613
ICE BOX
OMARION T.U.G. PROMOSOLUMSIA
12 AND 1 AM TELLING YOU I'M NOT GOING
JENNIFER HUDSOM MUSI® WORLD P30N0/COLUMBIA
5 IN THE MIX
S Miz MANDY OMNI PROMS

P  TELL ME
a7
2 lj 3 _ DIDDY FEAT. CHRISTIR AGUIEERA BAD BOY S4498/ATLAKTG,

é% 218 | COULD FALL IN LOVE WITH YOU |
L~ 1" ERASURE MUTE 9354
3 15 PUMP
3 CHRIS THE GREEX PANAGIII SUB DEE? HAVEN PRCMO
IRREPLACEABLE
BEYONCE COLUMBIA PRCVD
NO MORE FAIN
MARK PICCHIOTTI FEATUFING DINO V. BLUEPLATE >RDMO
“5 PROPER ECUCATION
- ERIC PRYDZ VS, FLOY[t DATAPCSITVAMIRISTRY OF SOUND 14 1AULTRA
23 MINIMAL
PET SHOP BOYS R+INO PEOMO
48 1 RUNAWAY
JAMIROQUAI CUILUMBIA FROMO
AND 1 AM TEL.ING YOU I'M NOT GOING
JENNIFER HOLLIDAY WITH ROSABEL SIVER LABEL PROMOVIDNIY BOY

) 13 ROUND AND RCUND
° STATIC REVENGER ULTRA 51442

)

0

= ARTIST IMPRINT & UMB R / PROMOTION LABEL
READ MY JAIND
| THE KILLERS ISL -ND/DJMG
14 SAY IT RIGHT
: NELLY FURTADD M 3SLEY/SEFFEN
5 WITH LOVE
HILARY DUFF HOLLYWOOL
CRY FOR YOU
SEPTEMBER ROBBINS
. WHAT GOES ARQUFD...COMES ARQUND
__JUSTIN TIMBERLAKE JIVE/"OMBA
BY MY SIDE
FLANDERS ULTRA
U + UR HAND
PINK LAFACE/20MBA
| CAN'T TAKE IT
LOLA SOBE
. BY THE WAY
JENNA DREY ROBB WS
STARS ALIGN
KASKADE ULTRA
THE WORLD IS WMINE

1
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=
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n 15 3 DAVID GUETTA VIRE'N ) B
: aﬁ; 11 7 THE CREEPS

L‘ CAMILLE JONES SILVER LESEL/TOMMY BOY

m 4 » REHAB

. _AMY WINEHOUSE UM VERSL REP JBLIC
TRULY MADLY DZEPLY
CASCADA ROBBINS
IRREPLACEABLE

R
e
|
rs
o

} E'. 3 BEYONCE COLUMBIA
s ONE LOVE WORLD LOVE
—Ej] 16 "5 Frank Ti-AYA FEATURING YARDI DON ULTRA

s

3”'}‘ 17 4

6 - CHANGES
CHRIS LAKE FEATURING LAW#RA V ROBBINS

BEAUTIFUL DAY
MATT OAREY DAREY PRODMCTS/TWISTED/KOCH

S.0.8.
STONEBRIDGE STONZY BO®

CURIOUS
3 9 4 STRINGS ULTRA
§ AUTOMATIC
. ULTRA NATE SILVER _ABEL TOMMY BGY
IN THE DARK
TIESTO ULTRA
1§ g GHOST
it 1 DEEPSKY AND JES ELACK »OLE
;mi SUGAR (SWEET THING)
|3 e DAVE WHELAN & Dt SCALA “OSHITOSHI/DEEP DISH

PUT 'EM UP
EDUN ROBBINS

Go to www.billbocard.biz for complete chart data | 49
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(SOUNDSCAN JAPAN)

Y
CAN'T BUY MY LOVE SONY

APRIL 17, 2007

Al OTSUKA
Al AM BEST AVEX TRAX

ENDLICHERI ENDLICHERI
NEQ AFRICA RAINBOW AX (FIRST LTD VERSION) JOHNNYS ENTERTAINVENT

YUl
SONY

CAN'T BUY MY LOVE (FIRST LTD

MR. CHILDREN
HOME T0Y'S FACTORY

BEYONCE

B'DAY DELUXE EDITION (LTD SONY

KOBUKURO
ALL SINGLES BEST (FIRST LTD EDITION) WARNER

ENDLICHERI ENDLICHERI
NED AFRICA RAINBDW AX JOHNNY'S ENTERTAINMENT

M-FLO
COSMICOLOR (CD/DVD) AVEX TRAX.

MAXIMUM THE HORMONE
BU (KIKAESU VAP

FRANCE

ALBUMS

{SNEP/IFOP/TITE-LIVE) APRIL 17, 2007
MIKA

LIFE IN CARTODN MOTION CASABLANCA/ISLAND

CHRISTOPHE MAE
MON PARADIS WARNER

1AM

SAISON 5 UNIVERSAL

LES ENFOIRES
LA CARAVANE DES ENFOIRES 2007 LES RESTAURANTS DU COEUR

VITTA
A FLEUR DE T0I MOTOWN

BENABAR
REPRISE DES NEGDCIATIONS JIVE

YANNICK NOAH
CHARANGO SAINT GEORGE

DIAM'S
DANS MA BULLE CAPITOL

CALOGERO
PDMME C MiERCURY

TOKIO HOTEL
ZIMMER 483 ISLAND

ITALY

(FIMUNIELSEN)

BIAGIO ANTONACCI
VICKY LOVE IRiS/MERCURY

APRIL 16, 2007

TIZIANO FERRO
NESSUNO E' SOLO CAPITOL

ELISA
SOUNDTRACK'96-'06 SUGAR

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

MARIO BIONDI
HANDFUL OF SOUL SCHEMA

JENNIFER LOPEZ
COMO AMA UNA MUJER EPIC

1"

ZERO ASSOLUTO
APPENA PRIMA DI PARTIRE UNIVERSO

LAURA PAUSINI
10 CANTO ATLANTIC

THE DOORS
THE VERY BEST OF THE DOORS ELEKTRA

SIMPLY RED
STAY SIMPLYRED.COM

SWITZERLAND

s
<% (me0IA CoNTROL) APRIL 17, 2007
4 SAYIT RIGHT
NELLY FURTADO MDSLEY/GEFFEN
» GRACE KELLY
MIKA CASABLANCA/ISLAND
GIRLFRIEND
AVRIL LAVIGNE RCA
3 QUE HICISTE
JENNIFER LOPEZ EPIC
5 SUMMER WINE

1

VILLE VALO/NATALIA AVELON WARNER

JENNIFER LOPEZ
COMOD AMA UNA MUJER EPIC

INEW

DIE FANTASTISCHEN VIER
FORNIKA COLUMBIA

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND

POLO HOFER
OUETTE 1977-2007 SOUND SERVICE

UNI

ST
T~

=D KINGDOM

ALBUMS

{THE OFFICIAL UK CHARTS C0.)

KINGS OF LEON
BECAUSE OF THE TIMES RCA

APRIL 15, 2007

CASCADA
EVERYTIME WE TOUCH ANDORFINE

Y

TAKE THAT
BEAUTIFUL WDRLD FOLYDOR

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

13
12

© O N o ® & 0w N =
o

24
=]

10

THE PROCLAIMERS

THE BEST OF THE PROGLAIMERS CHRYSALIS

AMY WINEHOUSE
BACK TD BLACK ISLAND

JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE/ZOMBA

MIKA
LIFE IN CARTODN MDTION CASABLANCA/ISLAND

MAXIMO PARK
OUR EARTHLY PLEASURES WARP

TIMBALAND
SHOCK VALUE INTERSCOPE

AUSTRALIA =

(ARIA)

SILVERCHAIR
YOUNG MODERN ELEVEN

APRIL 15, 2007

VARIOUS ARTISTS
THE SONGS OF COLO CHISEL WARNER STRATEGIC MARKETING

THE JOHN BUTLER TRIO
GRAND NATIONAL JARRAH RECORDS

KINGS OF LEON
BECAUSE OF THE TIMES RCA

PINK
I'M NOT OEAD LAFACE/ZOMBA

GWEN STEFANI
THE SWEET ESCAPE INTERSCOPE

HINDER
EXTREME BEHAVIOUR UNIVERSAL

JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE/ZOMBA

NELLY FURTADO
LOOSE MOSLEY, GEFFEN

SNOW PATROL
EYES OPEN FICTION/POLYDGR

SPAIN

e
5
| EEZ =X (PROMUSICAE/MEDIA) APRIL 18, 2007
g4 MIGUEL BOSE
: PAPITD WARNER
2 3 JENNIFER LOPEZ
COMO AMA UNA MUJER EPIC
s o CAMELA
' TE PROMENTO EL UNIVERSQ CAPITOL
4 4 RBD
CELESTIAL (VERSAD EM ESPANHOL) VIRGIN
5 LEO
5 NEW juicianoo sesioN vaLE
‘e g LA QUINTA ESTACION
EL MUNDO SE EQUIVOCA SONY BMG
7 IL DIVO
T 1 Sewere svco
LOS PLANETAS
8 NEW |\ evenon DEL ESPACIO SONY B
e 5 ANDY&LUCAS
F GANAS DE VIVIR SONY BMG
10 7 ROCIO DURCAL

SINGLES

AMOR ETERNO {LAS MEJORES RANCHERAS) SONY BMG

FINLLAND

.
e
ﬁ EEN) APRIL 18, 2007
'+ ey TELL ME
l [NEW DARUDE HELSINK!
\xew SOUND ADVICE
2 INew PRIVATE LINE BAD HABITS
FLOAT AWAY
. [NEW ROBBIE RIVERA HIT
BABY BABY
i = NEW SUNBLOCK UNIVERSAL
. 1 ouLty
e DE SOUZA FT. SHENA HED KANDI
§ | ERIESITTAJA
(ALF] 1DDLS 2007 RCA
IRINA
2 2 LIIBA LAABA CAPITOL
3 ngw ARK

4 NEW

PRAYER FOR THE WEEKEND HMC

SiR ELWOODIN HILJAISET VARIT
SATTUMAN KAUPPA HERODES

KIRKA
KAIKKI PARHAAT 1967-2007 BLUEBIRD

Go to www.billboard.biz for complete chart data

GERMA

{MEDIA CONTROL) APRIL 17, 2007

DIE FANTASTISCHEN VIER
FORNIKA COLUMBIA

HERBERT GRONEMEYER
12 CAPITOL

"NELLY FURTADO

LDOSE MOSLEY CEFFEN

ROGER CICERO
MAENNERSACHEN STARWATCH

ANDREA BERG
DIE NEUE BEST OF ARIOLA

MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND

BEATSTEAKS
LIMBO MESSIAH WARNER

8 @ N @ o b
=3

-
(=]

SARAH CONNOR
SOULICIOUS X-CELL

DEUTSCHLAND SUCHT D. SUPERSTAR
POWER OF LOVE COLUMBIA

JENNIFER LOPEZ
COMO AMA UNA MUJER EPIC

CANADA

55X
£8 =X (SOUNDSCAN) APRIL 28, 2007
sogiol 1 MARIE-ELAINE THIBERT
g COMME CA MUSICOR/SELECT
2 4 TIMBALAND
TIMBALAND PRESENTS SHOCK VALUE MOSLEY BLAC OPE UNIVERSAL
a3 3 HILARY DUFF
i DIGNITY HOLLYWOOD/UNIVERSAL
a 5 DANIEL BELANGER
ECHEC DU MATERIEL L' AUDIOGRAM/SELECT
w5 NELLY FURTADO
L= LOOSE MOSLEY/GEFFEN/UNIVERSAL
& 7 MIKA
LIFE IN CARTOON MOTION CASABLANCA/UNIVERSAL
7 § M MCGRAW
- LET IT GO CURB/EMI
8 8 JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE/SONY BMG
a 10 AKON
S KONVICTED KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN/UNVERSAL
10 RE DAUGHTRY

DAUGHTRY RCA/SONY BMG

|
7
iﬁ_-- == (BIMSA) APRIL 16, 2007
4+ 1 MIGUEL BOSE
i | PAPITO WARNER
2 2 CAMILA
TODO CAMBIO SONY BMG
a VARIOUS ARTISTS
3 NEW Gcrom seaT 100.8 VOL. 4 WARNER/MAS
4 5 MADONNA
THE CONFESSIONS TOUR WARNER BROS.
5 ¢y DELUXE
i __ENTRE LA GUERRA Y EL AMOR SONY BMG
6 4 RICARDO MONTANER
LAS MEJORES CANCIONES DEL MUNDO EMI TELEVISA
& 7 VARIOUS ARTISTS
g TRIBUTO AL MAS GRANDE WARNER
KORN
8 6 v unpLussED VIRGHN
.8 3 VALENTIN ELIZALDE
3 VENCEDOR UNIVERSAL
10 9 LA 5A ESTACION

(ZWH.2ZEK PRODUCENTOW AUDIO VIDEO)

EL MUNOO SE EQUIVOCA SONY BMG

POI.AND

ALBUMS

APRIL 13, 2007
AYO
JOYFULL POLYDOR

o

==z
1
2 2

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

i 3

VARIOUS ARTISTS
THE BEST ROCK BALLADS. .. EVER! VIRGIN

KAYAH
2 5 MTV UNPLUGGED KAYAX
s 4 YUGOPOLIS
i SLONECZNA STRONA MIASTA YUGOPOLIS
6 7 SIMPLYRED
STAY SIMPLYRED.CDM
7 12 VARIOUS ARTISTS
& TOP XIDS 9 MAGIC
g 17 ZBIGNIEW KSIAZEK, PIOTR RUBIK
PSALTERZ WRZESNIOWY MAGIC
o 15 JENNIFER LOPEZ
L COMO AMA UNA MUJER EPIC
10 1 OSTR

HOLLYLODZ ASFALT

Data for week of APRIL 28, 2007 |

www americanradiohietorv com

i (NIELSEN SOUNDSCAN INTERNATIONAL) APRIL 28, 2007

BEAUTIFUL LIAR
BEYONCE & SHAKIRA MUSIC WORLD/COLUMBIA

- GRACE KELLY

MIKA CASABLANCAASLAND
GIVE IT TO ME

TIMBALAND FY. NELLY FURTADO & JUSTM TIMBERLAKE MOSLEY BLACKGROUNDINTERSCOPE

THE SWEET ESCAPE
GWEN STEFANI FT. AKDN INTERSCOPE

~ STOP ME (RADIO EDIT)
. MARK RONSON FT. DANIEL MERRIWEATHER ALLIDO/COLUMBIA

SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN

WHAT I'VE DONE (ALBUM VERSION)
LINKIN PARK MACHINE SHOP/WARNER BROS

' RUBY

KAISER CHIEFS 8-UNIQUE/POLYDOR

GIVE IT TO ME (RADIO EDIT)
TIMBALAND FT. NELLY FURTADO & JUSTIN TIMBERLAKE MOSLEV L i

HOW TO SAVE A LIFE
THE FRAY EPIC

" GIRLFRIEND

AVRIL LAVIGNE RCA

BRIANSTORM
ARCTIC MONKEYS DOMIND

CANDYMAN
CHRISTINA AGUILERA RCA

- GLAMOROUS

FERGIE FT. LUDACRIS WILL.. AM/A&M/INTERSCOPE

- | WANNA HAVE YOUR BABIES (RADIO EDIT)

NATASHA BEDINGFIELD PHONOGENIC

BECAUSE OF YOU
NE-Y0 DEF JaM

GIRLFRIEND
AVRIL LAVIGNE RCA

QUE HICISTE
JENNIFER LOPEZ EPIC

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE JIVE/ZOMBA

(ULTRATOP/GFK)

DESTINATION CALABRIA
ALEX GAUDIND FT. CRYSTAL WATERS DATA

SINGLES

APRIL 18, 200]
MAUVAISE FOI NOCTURNE
FATAL BAZOOKA FT. VITAA LIP MUSIC

GRACE KELLY
MIKA CASABLANCA/ISLAND

AUX ARBRES CITOYENS
YANNICK NOAH SAINT GEORGE

VICTORIE
SHY'M UP

THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE

St
i
5
g\‘-‘:;

LES ENFOIRES
LA CARAVANE DES ENFOIRES 2007 ULM

CALOGERO
POMME C MERCURY

MiKA
LIFE IN CARTODN MOTIDN CASABLANCA/ISLANO

1AM
SAISON 5 UNIVERSAL

TIESTO
ELEMENTS OF LIFE BLACK HOLE

HUNGARY

SINGLES

(MAHASZ) APRIL 13, 2007
MINDEN MOST KERDODIK EL

T aKos FEHER SOLYDM

5 MAGYARORSZAG
EGYESULT HANGOK SONY BMG

5 CADA VEZ 2007
STEREQ PALMA [MPORT

3 HE DOESN'T LOVE YOU
SARAH MCLEOD INTERSCOPE

new SHINING

0J MILLER KARMATRONIC

ALBUMS

(A W N =

=

38
1

19

{ 7

BERECZKI ZOLTAN & SZINETAR DORA
MUSICAL DUETT EMI

IRIGY HONALJMIRIGY
K.0 MEDIA CLS

VARNUS XAVER
FROM RAVEL TO VANGELIS SONY BMG

NO THANX
EGY MASIK NEMZEDEK EMI

TOKIO HOTEL
2IMMER 483 ISLAND

CHARTS LEGEND on Page 52
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EUROCHARTS

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIDNAL SINGLES ANO
ALBUM SALES CHARTS OF 20 EYROPEAN COUNTRIES. APRIL 18, 2037
54 GIVEIT TO ME
TIMBALAND FT. J. TIMBERLAKE/N. FURTADO MOSLEY/BLACKGROUND/INTERSCOPE
GIRLFRIEND
AVRIL LAVIGNE RCA
5 SAYIT RIGHT
NELLY FURTADO MOSLEY/GEFFEN
GRACE KELLY
MIKA CASABLANC A ISLAND
5 WHAT GOES AROUND... COMES AROUND
JUSTIN TIMBERLAKE JIVE/ZOMBA
1 g MIRACLE
CASCADA AHDORFINE
5 THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE
EIN STERN (DER DEINEN NAMEN TRAGT)
D.J OETZI/NIK P POLYDOR UNIVERSAL
s MAUVAISE FOI NOCTURNE
FATAL BAZOOKA FT. VITAA UP
g DESTINATION CALABRIA
ALEX GAUDING FT. CRYSTAL WATERS DATA
99 STOP ME
MARK RONSON FT. D MERRIWEATHER COLUMBIA
AUX ARBRES CITOYENS
YANNICK NOAH SAINT GEDRGE
13 ALL GOOD THINGS (COME TO AN END)
A NELLY FURTADO MOSLEY, GEFFEN
SPRING NICHT
NEW TOKIO HOTEL i< AND
03 BEAUTIFUL LIAR
BEYONCE & SHAKIRA COLUMBIA

i

ALBUMS

|I

- THIS
| WEEK

-

APRIL 18, 2007

'LAST
WEEK

NELLY FURTADO
LOOSE MOSLEY GEFFEN
5 MIKA
LIFE IN CARTODN MOTION CASABLANCA/ISLANO
3 JENNIFER LOPEZ
COMO AMA UNA MUJER EPIC
5 AMY WINEHOUSE
BACK TO BLACK ISLAND
g CASCADA
EVERYTIME WE TOUCK ANDORFINE
DIE FANTASTISCHEN VIER
FORNIKA COLUMBIA
7 KINGS OF LEON
BECAUSE OF THE TIMES RCA
10 JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE/ZOMBA
g TAKE THAT
BEAUTIFUL WORLD POLYDOR
HERBERT GRONEMEYER
12 CAPITOL
ANDREA BERG
DIE NEUE BEST OF ARIOLA
SIMPLY RED
STAY SIMPLYRED.COM
14 TIMBALAND
SHOCK VALUE INTERSCOPE
15 NORAH JONES
_HOLI00 LATE BLUENOTE
25 ROGER CICERO
MAENNERSACHEN STARWATCH

CEEE-)

THIS
WEEK

M N =

' o« Illﬂ (-]
e

-
(=]

RADIO AIRPLAY

Nielsen
Music Controi

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED ARD
TABULATED BY NIELSEN MUSIC CONTROL APRIL 18, 2007
WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE JIVE ZOMBA
BEAUTIFUL LIAR
BEYONCE & SHAKIRA COLUMBIA
THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE
3 ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

GRACE KELLY
MIKA CASABLANCA/ISLAND
SAY IT RIGHT

&LLV ru;mu_o MOSLEY/GEFFEN
AMERICA
RAZORLIGHT VERTIGOD

RUBY

KAISER CHEIFS B-UNIQUE/POLYDOR
GIRLFRIEND

AVRIL LAVIGNE RCA

14

_THE PUSSYCAT DOLLS A&H/INTERSCOPE
10 SHINE
TAKE THAT POLYDOR
13 CHASING CARS
SNOW PATROL FICTION/POLYDOR
13 MAKES ME WONDER
__MAROON 5 OCTONE A&M
SHEIS MADONNA
ROBBIE WILLIAMS CHRYSALIS
45 FAIRYTALE GONE BAD
SUNRISE AVENUE EMI

Data for week of APRIL 28, 2007 |

{
See Chart Legenditor rutes and exdiarations. = 2007, VNU Business Media, inc and Nielsn S03ndSca, Inc. Al rights reserved
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ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

HARRY CONNICK, JR.
OH. MY NOLA COLUMBIA B8851/SONY #1USIC

1 1

£8 aRmiST
';3 TITLE tMPRINT & NUMBER / DISTRIBUTING LWBEL

% | GEORGE BENSON & AL JAFREAU
VGIVIN‘ IT UP MONSTER 2316/CONCOF3

=B
1 1 W
PAT METHENY / BRAD MEHLDAU

h= 2 QUARTET NONESUCH 104188/WARNER BROS.

y . DIANA KRALL

FROM THIS MOMENT ON VERVE 007323/V6

KURT ELLING

MIGHTMDVES CONCURD JAZZ 30138/CONCORD

RANDY CRAWFORD & JOE SAMPLE

FEELING GOOO FRA 6020

THE BBC BIG BAND ORCHESTRA

BIG BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249/ MADACY
MADELEINE PEYROUX

HALF THE PERFECT WORLD ROUNDER 613252

PATTI AUSTIN

AVANT GERSHWIN RENDEZVOUS 5123

WYNTON MARSALIS

FROM THE PLANTATION TO THE PENITENTIARY BLUE NOTE 73675/BLG
CHRIS BOTTI

TO LOVE AGAIN: THE DUETS COLUMBIA 77505 SONY MUSIC ®
PAT METHENY / BRAD MEHLDAU

METHANY MEHLDAU NONESUCH 79964 WARNER BROS.

NAT KING COLE

THE VERY BEST OF NAT KING COLE CAPITOL 59324

MICHAEL BUBLE

CAUGHT IN THE ACT 143/REPRISE 49444/WARNER BROS. +

RAY CHARLES + THE COUNT BASIE ORCHESTRA
RAY SINGS BASIE SWINGS HEAR 30026/CONCDRD

ROBERT GLASPER
IN MY ELEMENT BLUE NOTE 78111/BLG

7 MATT DUSK
x BACK iN TOWN DECCA 008662/UNIVERSAL CLASSICS GRDUP

E" -i, HARRY CONNICK, JR.
- ~~ CHANSON DU VIEUX CARRE MARSAL{S 460006/ROUNDER
18 18 ¢

VARIOUS ARTISTS
- NUMBER 1'S: JAZZ VERVE 000867 102/VG
24 53 LOUIS ARMSTRONG

NN THE DEFINITIVE COLLECTION HIP-O/VERVE/CHRONICLES 004893/UME
@ GLADYS KNIGHT
- £ BEFDRE ME VERVE 006225/VG
; 53 g THELONIOUS MONK QUARTET WITH JOHN COLTRANE
= E " AT CARNEGIE HALL THELONIOUS/BLUE NOTE 35173*/BLG
VARIOUS ARTISTS
PLAYBOY JAZZ: LOVE SONGS AFTER DARK PLAYBOY JAZZ/CONCORD AZZ 30250/CONCORD
GLENN MILLER
GOLDEN LEGENDS: THE SOUND OF GLENN MILLER MADACY SPECIAL PRODUCTS 51852/MADACY
PAUL MOTIAN/BILL FRISELL/JOE LOVANO
TIME AND TIME AGAIN EC 008585 UNIVERSAL CLASSICS GROUP

DEPARTMENT OF GOOD AND EVIL
DEPT. OF GOOD AND EVIL SAVOY JAZZ 17630/SAVOY

A8
wr

2 2 3

m

—F
N«
1z e

L

KENNY G

I'M IN THE MOOO FOR LOVE._THE MOST ROMANTIC ME_OOIES JF ALL TME SRISTA 82650FMG
- DAVE KOZ
= ME MOVIES CAPITOL 11405
'3 KIM WATERS

YOU ARE MY LADY SHANACHIE 5147

5 JEFF LORBER
{7 HE HAD A HAT BLUE NOTE 55611/BLG

99 BONEY JAMES

SHINE CONCORD 30049
‘7 PAUL BROWN & FRIENDS
% WHITE SAND PEAK 30147/CONCORD
KEKNNY G
~ THE ESSENTIAL KENNY G LEGACY/ARISTA 75457/RMC
BILLY MARTIN / JOHN MEDE 3KI
MAGO AMULET 026
5 BEN TANKARD
. LET'S GET QUIET:THE SMODTH JAZZ EXPERIENCS VERITY 05233/ZIMBA
s PETER WHITE
" PLAYIN' FAVOURITES LEGACY/COLUMBIA 949%/SON™ MUSIC

. JEFF GOLUB
~ GRAND CENTRAL NARADA JAZZ 64740/BLG
49 WAYMAN TISDALE
" WAY UP! RENDEZVOUS 5118

W MARION MEADOWS

22

15

3

I.'S =

.@Z' =

” 5

ERE

22 |3

24 -8

|- =0

DRESSED TD CHILL HEADS UP 3108
21 - VARIOUS ARTISTS
i< FOREVER, FOR ALWAYS, FOR LUTHER VOLUME § REVDEZVOUS 5722
WALTER BEASLEY
READY FOR LOVE HEADS UP 3116
% FOURPLAY
X BLUEBIRD 86399/RCA VICTOR

g JA VIE CULLUM

| CATCHING TALES VERVE FORECAST/UNIVERS2 L M) OWN 005478/VG/UMFG @&

'BOB JAMES
ANGELS OF SHANGHA! KOCH 4227
5 MINDI ABAIR
: LIFE LESS ORDINARY GRP 006222/VG
4y DCWN TO THE BONE
THE BEST OF DOWN TO THE BONE NARADA JAZZ 82 B4/BLG
HIROMI'S SONICBLOOM
TIME CONTROL TELARC 83655

THE RIPPINGTONS
20TH ANNIVERSARY PEAK 30000/CONCORD =

g MEDESKI SCOFIELD MARTIN & ¥OOD
QUT LOUOER INDIRECTO 01

83 ' HERBIE HANCOCK
_ POSSIBILITIES HEAR, HANCOCK 70013/VECTZR

12

7

LORRAINE HUNT LIEBERSON SINGS PETER LIEBERSON' NERUDA SONGS NONESLCH 79954 WARNER BROS.

ANCORA SYCO/COLUMBIA 76914/SONY MLIC

ARTIST & ﬁ ARTIST =
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL b 5 TITLE IMPRINT & NUMBER / DISTRIBUTINE LABE g
2 JOSHUA BELL g o JOSH GROBAN w
' VOICE OF Y_H_E VIDLIN SONY CLASSICAL 97779/SONY BMG MASTERWORKS s AWAKE 143/REPRISE 44435 WARMER BR1S. ® i}
-4 YO~ MA 2 = iL DIVO &
APPASSIONATO SONY CLASSICAL 02668/SONY BMG MASTERWORKS SIEMPRE SYCO/COLUMBIA 02673/SONY MLSIC i
28 STING 4 1m IL DIVO ‘"
- SONGS FROM THE LABYRINTH DG 007220/UNIVERSAL CLASS CS GROUP 0 ILDIVO SYCO/COLUMBIA 83963/SONY MUSC ©& 5
STING a 5 oot ANDREA BOCELLI
THE JOURNEY & THE LABYRINTH. THE MUSIC GF JOHN DOWLAND DG 008448 UNVERS®L CLASSCS GROUP #) ¥ ™ UNDER THE DESERT SKY SUGAR/DECCA 00733 {/JUIVERSAL CLASSICS GROUP @
2 JOSHUA BELL | "-s 6 ANDREA BOCELLI I8
THE ESSENTIAL JOSHUA BELL SONY CLASSICAL 07416/SONY BMB MASTERWORKS i = ANMORE SUGAR/DECCA 006069/UNIVERSAL TLASCS GRIUF
i "~ YUNDI LI/PHILHARMONIA ORCHESTRA (DAVIS) HAYLEY WESTENRA
i A CGHOPIN/LISZT: PiANO CONCERTO NO. 1 DG 008236/UNIVERSA - CLASSICS GROUP . CELTIC TREASURE DECCA 008560/UNIVERSAL CLASSICS GROUP
ﬁ 9 1 . LORRAINE HUNT LIEBERSON WITH THE BOSTON SYMPHONY ORCHESTRA (LEVINE) " IL DIVO [ )

KRONOS QUARTET

DR

g1 GURECKI: STRING QUARTET NO. 3 ..SONGS ARE SUNG NONESUCH 134380/ WARNER BROS.

— & ANDRE RIEU

: THE HOMECOMING! DENON 17613/SLG
"y0 5 44 ANNA NETREBKO

= RUSSIAN ALBUM DG D08153/UNIVERSAL CLASSICS GROUP

' 1¢ 14 LANG LANG

| DRAGON SONGS DG 008233/UNIVERSAL CLASSICS GROUP @

7 M SARAH CHANG
2 I _‘ : SHOSTAKOVICH, PROKOFIEV: VIOLIN CONCERTOS EMI CLASSICS 46053/BLG

JOSHUA BELL
THE ESSENTIAL JOSHUA BELL DECCA D05185/UNIVERSAL CLASSICS GROUP

s VARIOUS ARTISTS
1"“ 1= 27 BEDTIME BEAT_S: THE SECRET TO SLEEP SMASH 77617/RHINO
DAVID RUSSELL

@ 18 B2 ART OF THE GUITAR TELARC 80672

RE=KTRY

= LIBERA
s ANGEL VOICES EMI CLASSICS 70523/8LG
GABRIELA MONTERO
BACH & BEYOND EI CLASSICS 64647/BLG -,
% [ CHRISTOPHER PARKENING/JUBILANT SYKES
e JUBILATION ANGEL 57591/BLG
" ;3 41 POLYPHONY (LAYTON)
o~ . WHITACRE: CLOUDBURST AND OTHER CHORAL WORKS HYPERION 67543/HARMONIA MUND1
- = 54 THE 5 BROWNS
NO BOUNDARIES RCA RED SEAL 78719/SONY BMG MASTEFWORKS ®

-~ ANONYMOUS 4/DAROL ANGER/MIKE MARSHALL
i 2 GLORYLAND HAAMONIA MUNDI 907400
- 2E

25 31

= % HILARY HAHN

-3

| PAGANINI/SPHOR: VIOLIN CONCERTOS DG 007 188/UNIVERSAL CLASSICS GROUP

HAN-NA CHANG DRCHESTRA DELL' ACCADEMIA NAZIONALE DI SANTA CECILIA (PAPPANO)
ROMANCE EMI CLASSILS 82390 BLG

OLIVIER LATRY/THE PHILADELPHIA ORCHESTRA (ESCHENBACH!
SAINT-SAENS: SYMPHONY NO. 3 "ORGAN" ONDINE 1094

BERLIN PHILHARMONIC (RATTLE)
BRAHMS: EIN DEUTSCHES REQUIEM EMI CLASSICS 65393/8LG

For chart reprints cal' 646.654.46%3

www americanradiohictorv com

3¢ to www.billboard.biz for compl2te chart data |

“JUANITA BYNUM & JONAT4Ah BUTLER

GCSPEL GOES CLASSICAL FLOW 524 MARTNAT . !

MORMON TABERNACLE CHOIR/ORCHESTRA AT “EMPLE SQUARE (JESSIP)
SHOWTIME! MUSIC OF BROADWAY ANO HOLLYWOD hORMON TASERNACLE CHOIR 4973811
ANDREA BOCELLI =
ﬂ\mﬂ SUGAR VENEMUSIC 006144/UNIVEF3AL -ATINO i
75 SOUNDTRACK

PRIDE & PRESUDICE DECCA 005620/UNIVER SAL C_ASSICS GIOUP
2 SARAH BRIGHTMAN
~  DIVA: THE SINGLES COLLECTION N_EMO STUDIO/AMGEL 73371/BLG
73 JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMAN
M MOIRS OF A GEISHA {SOUNDTRACK) SONY C_SSICA. 74708/30NY BMG MASTEFWORKS
' CHLOE
_WALKING IN THE AIR MANHATTAN 42961/E .G
= MORMON TABERNACLE C1O/R
THEN SINGS MY SOUL MORMON TABERNAZLE CHOIR 70036

= VITTORIO
=" VITTORIO POLYDOR/DECCAMUSIC FOR A BETTER WORL) 07307/UNIVERSAL CLASSICS GROUP
. ANDIAMO
vl | LOVE, FROM ITALY DENON 17643/SLG

SOUNDTRACK
STAR WARS EPISODE Ill: REVENGE OF THE SITH SON=CLASSAL MWEMG MASTERWORKS @&
JOHN WILLIAMS AND JOHN E HRIDGE
PLACES BETWEEN: JOKN WILLIAMS AND JOHN ETHRIDGE UVE INLIBUN CHIY CLASSICAL 00S07/SONY BMG MASTERWORKS,
HAYLEY WESTENRA
ODYSSEY DECCA 005440/UNIVERSAL CLASSICS 3ROUP

MORMON TABERNACLE CHOI3
LOVE IS SPOKEN HERE MORMON TABERNACLE ZHOIR 0017
§ASHA & SHAWNA
SIREN MANHATTAN 56416/BLG
VARIOUS ARTISTS
IMMORTALIZED: THE STRING QUARTET TRIUTE Tv EVANESCENCE VITAMIN 9432
THE STRING QUARTET TREBU E
UNINHIBITED: THE STRING QUARTET TRIBL™E TC BINOER VITAMIN 9449

INORRIS ROBINSON
GOING HOME DECCA 008277/UNIVERSAL JLASSCS GRDUP

51
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CHARTS

IV CHAR |

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen

SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen

SoundScan from a national subset of core stores that specialize in those genres.

. Albums with the greatest sales gains this week.

m Where Included, this award indicates the title
with the chart’s largest unit increase.

Where included, this award indicates the title with
the chart’s biggest percentage growth.

m Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected from
wholesale prices. @ after price indicates album only available on DualDisc. (;D/DVD
after price indicates CD/DVD combo only available. DualDisc available. ®
CD/DVD combo available. * indicates vinyl LP is available. Pricing and vinyl LP
availabllity are not included on all charts.

SINGLES CHARTS S —

RADIO AIRPLAY SINGLES CHARTS
Compliled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptions
are the Rhythmic Alrplay, Adult Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
. Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. 50. Songs are removed from the Hot R&B/Hip-Hop Songs and
Hot R&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot
R&8/Hip-Hop Songs for more than 20 weeks and rank below No. 50. Songs are
removed from the Pop 100 and Pop 100 Airplay charts simuitaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below
No. 20 In both audience and detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank below
No. 10, or if they have been on the chart for more than 52 weeks and rank below
No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay
charts If they have been on the chart for more than 20 weeks and rank below No. 15
(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No. 10.

SINGLES SALES CHARTS

The top selling singles complied from a national sample of retafl store, mass
merchant, and internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a national
subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.

. Singles with the greatest sales gains.

CONFIGURATIONS

@ CD single available. @ Digital Download available. ' DVD single avallable.
@ Vinyl Maxi-Single available. @ Viny single available. @ CD Maxi-Single
available. Configurations are not Included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final results are based on welghted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Hit Potential. commentary, polls and more, please visit
www.hitpredictorcom.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.

. Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). Bl RIAA certification for net shipment of 1 million units
(Platinum). @ RIAA certification for net shipment of 10 milllon units (Diamond).
Numeral within Platinum or Diamond symbol indicates album's multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA multiplies shipments by the number of discs and/or tapes. O Certification for
net shipments of 100,000 units (Oro). _! Certification of 200,000 units (Platino).

2! Certification of 400,000 units (Multi-Ptatino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). Bl RIAA certification for

1 milllon paid downioads (Platinum). Numeral within platinum symbol indicates song’s
multiplatinum level. _ RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS
@ RIAA gold certification for net shipment of 25,000 units for video singles.

RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. Ml RIAA platinum certification for net shipment of 50,000 units for
video singles. [] RIAA platinum certification for sales of 100,000 units for shortform
or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retall price. ll RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price.  IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 milllon at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for
non-theatrical titles. | IRMA platinum certification for a minimum sale of 250,000
units or a dollar volume of $18 milllon at retail for theatrically released programs, and
of at least 50,000 units and $2 million at suggested retail for non-theatrical titles.

See balow for complete legend informatian.
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ARTIST =
TLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE] £
GUNS N' ROSES a
RXZE) GREATEST HITS GEFFEN 001714/INTERSCOPE (16.98) !
PINK FLOYD
DARK SIDE OF THE MOON CAPITOL 46001 (18.98/10.98) - = ®
ORIGINAL BROADWAY CAST RECORDING ]
WICKED DECCA BROADWAY 001682/UINIVERSAL CLASSICS GROUP (18.98)
MICHAEL BUBLE i 2]
IT'S TIME 143/REPRISE 48946/WARNER BROS. (18.98) & N
NORAH JONES
COME AWAY WITH ME BLUE NOTE 32088"/8LG (17.98) ®
CREED )
GREATEST HITS WIND-UP 13103 (18.98 CD/DVD) &
AC/DC &
BACK IN BLACK LEGACY/EPIC 80207 /SONY MUSIC (18.98) ® I
TIM MCGRAW
GREATEST HITS CURB 77978 (18.98/12.98) i
EVANESCENCE ﬂ

FALLEN WINLI 1P 13063 (18.98)

POP CATALOG:!
d 200 or

CELTIC WOMAN ]
CELTIC WOMAN MANHATTAN 60233/BLG (18.98
LINKIN PARK
[HYBRID THEORY] WARNER BROS. 47755 (16.98/12.98) ®
RASCAL FLATTS (4]
FEELS LIKE TODAY LYRIC STREET 165049/HOLLYWGOD (18.98)
BOB SEGER & THE SILVER BULLET BAND B
GREATEST HITS CAPITOL 30334 (16.98) |
QUEEN a
GREATEST HITS HOLLYWOOD 161265 (18.98/11.98
THE BABY EINSTEIN MUSIC BOX ORCHESTRA ‘
BABY EINSTEIN: LULLABY CLASSICS BUENA VISTA 861085/ WALT DISNEY (7.98)
THE DOORS @®
BEST OF THE DOORS ELEKTRA/ASYLUM B0345/ELEKTRA (18 98)
METALLICA PN
METALLICA ELEKTRA 61113 AG (18.98/11.98) ’
JOURNEY
JOURNEY'S GREATEST HITS LEGACY/COLUMBIA 85889/SONY MUSIC (18.98/12.98) <
BOB MARLEY AND THE WAILERS @
LEGEND: THE BEST OF BOB MARLEY AND THE WAILERS TUFF GONGASLAND 548904/UME (13, M‘”zL? -
CREEDENCE CLEARWATER REVIVAL q
CHRONICLE THE 20 GREATEST HITS FANTASY 2*/CONCORD (17.98/12.98) 2
DANE COOK n
HARMFUL If SWALLOWED COMEDY CENTRAL 0017 (16 98 CD/DVD) &
THE POLICE 5]
EVERY BREATH YOU TAKE: THE CLASSICS A&M/CHRONICLES 003765/UME (13.95)
SOUNDTRACK 5]
GREASE POLYDOR/UNIVERSAL 825095/UME (18.98) 3
LYNYRD SKYNYRD [}
ALL TIME GREATEST HITS MCA 112229/UME (18 98/12.98)
MICHAEL BUBLE ]
_ MICHAEL BUBLE 143/REPRISE 48376/WARNER BROS (18.98) |
KELLY CLARKSON B
BREAKAWAY RCA 64491/RMG (18.98
JACK JOHNSON B
IN BETWEEN DREAMS JACK JOHNSONBRUSHFRE/UMVERSAL REPUBLIC 004149°/UMRG (1398) =
JIMI HENDRIX a
EXPERIENCE HENCRIX. THE BEST OF JIMI HENDRIX EXPERIENCE HENDRX 111671 AIME {18.98/12.98)
THE KILLERS a
HOT FUSS ISLAND 002468 /IDIMG (13.98)
JOHNNY CASH 2]
16 BIGGEST HITS LEGACY/COLUMBIA 63739/SONY BMG (11 98/7.98)
TOM PETTY AND THE HEARTBREAKERS P
GREATEST HITS MCA 110813/UME (18.98/12.98) -
ELVIS PRESLEY
ELVIS: ULTIMATE GOSPEL RCA'SONY BMG STRATEGIC MARKETING GROUP 05236/SONY BMG (18.98
JOSH GROBAN B
CLOSER 143/REPRISE 48450/WARNER BROS. {18.98) & 8
STEVIE WONDER (]
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTV 066164/UME (18.98)
TOBY KEITH B
_ GREATEST HITS 2 DREAMWORKS (NASHVILLE) 002323/UMGN (12.98)
JOHNNY CASH H
JOHNNY CASH AT FOLSOM PRISON LEGACY/COLUMBIA 65955/SONY BMG (11.98/7.98) f
DEF LEPPARD 4]
VAULT -- GREATEST HITS 1980-1995 MERCURY 5287 18/UME (18.98/11.9¢
THE BEACH BOYS 2]
THE VERY BEST OF THE BEACH BOYS' SOUNOS OF SUMMER CAPITOL 82710 (18.98) & =7
SUGARLAND a
_ TWICE THE SPEED OF LIFE MERCURY 002172/UMGN (13.98) )
LED ZEPPELIN W
EARLY DAYS & LATTER DAYS: THE BEST OF LED ZEPPELIN VOLUIMES ONE AND TWO ATLANTIC 83618 e 99 .
RED HOT CHILI PEPPERS -
GREATEST HITS WARNER BROS. 48545 (18.98) :
NIRVANA
NEVERMIND DGC/GEFFEN 424425°/UME (12.98/18.98) B o
EAGLES ‘|
THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 (25.98) _
THE BEATLES é
SGT. PEPPER'S LONELY HEARTS CLUB BAND APPLE 46442*/CAPITOL (11.96/17.98)
THE BEATLES
1 APPLE 29325/CAPITOL (18.98/12,98) ®
GEORGE STRAIT B
50 NUMBER ONES MCA NASHVILLE 000459/UMGN (2598 ,
SUBLIME a

SUBLIME GASOLINE ALLEY/MCA 111413/UME (18 2
DIANA ROSS & THE SUPREMES

THE NO. 1'S MOTOWN/UTV 001368/UME (12.98)
LINKIN PARK

METEQRA WARNER BROS. 48186 (19.98)

BONE THUGS-N-HARMONY

GREATEST HITS RUTHLESS 25423 (18.98)
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Nielsen
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K ' ook e‘é
wif 3% £S5 ARTIST Title 82 &
(=% ZZ IMPRINT / DISTRIBUTING LABEL 2F Y
1 12 TIMBALAND Timbaland Presents Shock Value
E MOSLEY/BLACKGROUND /INTERSCOPE
BRIGHT EYES Cassadaga
2 ADDLE CREEK _ i— 4
3 25 AMY WINEHOUSE Back To Black 12
 UNIVERSAL REPUBLIC UMRG -
BRANDI CARLILE The Story
& 12 o umsin /SONY MUSIC Al
- MIKA Life In Cartoon Motion 44
BB 3 CASABLANCA/UNIVERSAL REPUBLIC /UMRE K
& 8 4 MODEST MOUSE  We Were Dead Before The Ship Even Sank 2
EPIC /SONY BMG
3 DAUGHTRY Daughtry » & 3
S0 21 o asse0ams = - &
TIESTO Elements Of Life
| HILARY DUFF Dignity
SR 312 olowone @ 1
CHEVELLE Vena Sera
10 72 EPIC /SONY MUSIC - ] a7
1A' HELLYEAH Hellveah 9
A EPIC /SONY MUSIC
TIM MCGRAW Let It Go
J2st 9 i3 CURB I i 2
. AKON Konvicted 2
_13 m KONVICT/UPFRONT/SRC/UMIVERSAL MOTOWN /UMRG 8
14 4 2 KPIANEEGOF LEON Because Of The Times 45
- ARCADE FIRE Neon Bibie
15 13 6 MERGE 64

wh ‘cgz_a
&5 ARTIST Title & E 2
&, IMPRINT / DISTRIBUTING LABEL BE B
BRIGHT EYES Cassadaga
Miudh SADDLE CREEK 103" e i Sl
1 2 ALISON KRAUSS A Hundred Miles Or More: A Collection 10
ROUNDER 61055¢ -
9 32 MARTINA MCBRIDE Waking Up Laughing 3
1 RCA NASHVILLE 03674 SBN
5§ 5 AMY WINEHOUSE Back To Black 12
UNIVERSAL REPUBLIC 008428/UMRG
ﬂ BROTHER ALI The Undispuied Trith g
RHYIMESAYERS ENTERTAINMENT 0080
~s DAUGHTRY Daugntry
12 €1 coa 83350 MG s B

HellYeah

HELLYEAH g
EPIC 07408/SONY MUSIC o =

LUCINDA WILLIAMS West
7 9 LOST HIGHWAY 006938‘_ o
‘ NORAH JONES Not Too Late
R BLUE NOTE 74516 BLG & e o 36 u
10 3 TIM MCGRAW LetltGo
CURB 78974 ‘
Year Zero

"NINE INCH NAILS
NOTHING 008764 INTERSCOPE

"KINGS OF LEON

Because Of The Times 45

412 pea oarreame

1 JOSS STONE introducing Joss Stone 16
VIRGIN 76268~ @

8 STEVIE NICKS  Crystal Visions... The Very Best Of Stevie Nicks g
REPRISE 100363 WARNER BROS. @ i

T NEIL YOUNG Live At Massey Hall 1971 a7

REPRISE 43324 #ARNER BROS &

55 TITLE
ST = ARTIST (IMPRINT 7 DISTRIBUTING LABEL)
163 WICKED
| ORIGINAL BROADWAY CAST AECORDING ()-CCA BROADWAY/UNVERSAL CLASSICS GROL®
s g5 JERSEY BOYS
ORIGINAL BROADWAY CAST RECORDING (RHINC —
: MAMMA MIA!
3 ORIGINAL CAST RECORDING (DECCA BROADWAY/UNIVERSAL CLASSICS GROUP
4 SPRING AWAKENING
ORIGINAL BROADWAY CAST RECORDING (DECCA BROADWAY/UNIVERSAL CLASSICS GROUP)
5 55 THE LION KING

ORIGINAL BROADWAY CAST RECORDING (WALT [MSNEY

MARTIN SHORT: FAME BECOMES ME
ORIGINAL BROADWAY CAST RECOROING (GHOSTLIGHT/SH-K-BOOM/RAZOR & TIE)
| g4 HAIRSPRAY
ORIGINAL BROADWAY CAST RECORDING (SONY CLASSICALY
MONTY PYTHON'S SPAMALOT
__ORIGINAL BROADWAY CAST RECORDING (DECCA BROADWAY/UNIVERSAL C1ASSICS GROL
g o5 MARY POPPINS
~ _ORIGINAL LONDON CAST RECOROING ‘WALT DISKEY)

9 gg AVENUE Q: THE MUSICAL
ORIGINAL BROADWAY CAST RECDROING (RCA VICTOR)

1 33’ TARZAN
[)HLGINAL qR_ﬂi&DWAV CAST RECOROING (WALT [ ilﬁ_ :

BEAUTY & THE BEAST
ORIGINAL BROADWAY CAST RECOROING (WALT DISNEY
i1 61 THE COLOR PURPLE
ORIGINAL BROADWAY CAST RECORDING (ANGEL)
14 33 THE DROWSY CHAPERONE
__ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT/SH-K-BOOM/RAZOR & TIE)
A CHORUS LINE
THE NEW BROADWAY CAST RECORDING (MASTERWORKS BROADWAY/SONY BAG MAS TERWORKS)

NY MUSIC)

12 3E
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»

See Chart Legend for rules and explanations. See bdlow f

Nieksen
SotmdScan

=KERS.

o
TIT Principal Performers £ £ ARTIST 2,
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 4 2 LABEL & NUMBER / DISTRIBUBNG LABEL (PRIGE)
HAPPY FEET Animated P Grinderman
. WARNER HOME VIDEQ 112002 (26.98) 1 AN 8N Sy | MO /TE/ANTI- B6861° EPITAPH (16.53)
r CHARLOTTE'S WEB i i SUITNEA PETER BJORN AND JOHN rar
4 n PARAMOUNT HOME ENTERTAINMENT 342754 (29.98) R -_1& LLILT3 R ALMOSTGOLD 002 (12.98) _ il T
e THE PURSUIT OF HAPPYNESS ill-Smi i 8 i UNK J
IR3H12 12 Sony pICTURES HOME ENTERTAINMENT 15085 (28.98) Will Smith; Trandie Newton RS S 2028 55 vowp soraikocH 17.99 BegtmEogaNolEicck
4 THE GOOD SHEPHERD Matt Damon/Angelina Jolie . 5 53 BULLET FOR MY VALENTINZ The Paison
‘ UNIVERSAL STUDIOS HOME VIDEQ 61028671 (29.98) TRUSTKILL 74 (13.98)

[ ., ERAGON BOYS LIKE GIRLS . ike 3
[y 4 20TH CENTURY FOX 2242698 (29.96) Ed Speleers/Jeremy lrons = 2190 Columsia 05572/50NY MUSC (11.98) Bo/SICikeins
‘a CASINO ROYALE i ig/| . SICK PUPPIES A

S 6 3 G HOME ENTERTAINMENT/SONY PICTURES HOME ENTERTAINMENT 14850 (26 ) Daniel Craig/Eva Green [l 8 JEN 3752 VIRGIN (12.98 Disssedifpli={Cile
"2 14 PETERPAN animated 1 La VNV NATION Judgemsnt
A WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT £266€ (23.98) METROPOLIS 490 (15.98) S
8 5 3 BLOODDIAMOND Leonardo DiCaprio/Jennifer Connelly A 33MILES 33Miles
i WARNER HOME VIDEO 111762 (28.98) l NO/COLUMBIA 05834/SONY WUSIC {11.98
i JUMP IN! i Blew/Keke Palmer XTREME . o
. L m WALT DISNEY HOME ENTERTAINVENT/BUENA VISTA HOME ENTERTAINPENT 23050 (25.98) EonBIETKECR = LA CALLE 340011/UG (13.9¢ piaciendojilistonia
I o FLUSHED AWAY LOS CUATES DE SINALOA o :
BB 1€ 7 pnesvwoRKs HOME ENTERTAINMENT/UNIVERSAL S1UDIOS HOME VISEQ 1768: (23.96) IR iz SONY BMG NORTE 04734 (1 _98) o trofSieienofBrayd
“‘m BLACK CHRISTMAS Katie Cassidy/Michelle Trachtenberg ' n COLD WAR KIDS Robbers & Cowards
L THE WEINSTEIN COMPANY/GENIUS PRODUCTS 80110 (29.98) § 2 0 pownTown 70000 (13.98
42 4 15 LITTLE MISS SUNSHINE Greg Kinnear/Steve Carell @ [ﬁq 45 15 EMERSON DRIVE Y]
e 20TH CENTURY FOX 2240331 (29.98) - - _ MONTAGE 900B8/MIDAS (13 98) _ T
s THE DEVIL WEARS PRADA m JOSHUA BELL o Violi
13 m 20TH CENTURY FOX 2237440 (29 98) Mery! Sreep/Anne Hathaway |l S8 ‘ SONY CLASSICAL 97779/S0+Y BMG MASTERVICRKS (18.98) Vel i el
14 ¢ 5 BORAT Sacha Baron Cohen/Ken Davitian " = 7 ROCCO DELUCA X THE BLRDEN Trus: You To Kill Me
o 20TH CENTURY FOX 2241969 (29.98) IRONWORKS 165 (12.98)
. CHILDREN OF MEN wve Owen/Julianne n KJ-52
(B (S [ 2 JLvERSAL STUDIDS HDNE VIDEO 61032513 (28.98) GlivaiOwentlulianne Moot : UPROK 7B295/BEC (17.98) & Thetearmok
1= - ROCKY BALBOA / THE JOHN BUTLER TRIO ;
Ve SONY PICTURES HOME ENTERTAINMENT 16190 (26.98) LSS St OBl I = | 013 JARRAH/ATLANTIC 101648/46 (13.98] GrandiNationall
ENTOURAGE: SEASON THREE, PART 1 Kevin Connally/Adrian Grenier " u}g 4 LORDI The Arockalypse
HBO HOME VIDED 93945 (39.98) B THE END 080 (15 98)
FLICKA Avison Lohman/Tim McGra Lie MADINA LAKE
20TH CENTURY FOX 2240665 (29.98) el AL N * ] ROADRUNNER 18085 (11.95 From Them: Through Us, T> You
A THE DEPARTED DiCanrio/va . SAY ANYTHING
R BB v o vioeo 73674 (28.98) Leanardo DiCaprio/Matt Damon i 911300 DocHoUSE 71805/RNG ( 1.98) S| BeallBoy
20 ;WTHE ILLUSIONIST Edward Norton/Paul Giamatti Pat 3 MARTIN SEXTON Seeds
20TH CENTURY FOX 2240237 (29.98) o KITCHEN TABLE 005 (15 98 o
= - EVERYONE'S HERO i NEKROMANTIX ; P
2w 20TH CENTURY FOX 2240491 (29.98) - Animated " ELLCAT 50480° /EPITAPH.13.96) Life Is A Grave & | Dig It!
22w 3 THE NATIVITY STORY Keisha Castle-Hughes/Oscar Isaac n 4y 0 RODRIGO Y GABIIELA Rodrigo Y Gabriela
i  NEW LINE HOME ENTERTAINMENT/WARNER HOME VIOEO 10666 (28.78) 5 AT 21657 (13.98)
T THE HOLIDAY iaz/Kate Winsiet  mm COCOROSIE : R -
0230 M (4 o piCTURES HOVE ENTERTAINMENT 17382 (26.9) Gameron Diaz/Kate Wi 1 o TOUGH AND GO 306* (15.53 JeJAaventires! 00 esinoreIANdIStIbom)
24 = g CINDERELLA IIl: A TWIST IN TIME anmaze DR 28 13 75 'MOGEN HEAP Spaak For Yourself
WALT QISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAIIMENT 4130 129 98) : _RCA VICTOR 72532 (1 98
T ICE AGE: THE MELTDOWN Animated | g " TED LEO AND THE PHARNACISTS Living With The Living
N 20TH CENTURY FOX 2237771 (29.98) : TOUCH AND GO 302" {15.58)

z
(BE TITLE
=& LABEL/DISTRIBUTING LABEL & NUMBER (PRICE)

JUMP IN!
WALT DISNEY/BUENA VISTA 53050 (26.98) |

ENTOURAGE: SEASON THREE, PART 1
HBD 92945 (39.98)
THE NAKED BROTHERS BAND: THE MOVIE
. NICKELODEON/PARAMOUNT 851424 (16.98)
a 1 MICKEY MOUSE CLUBHOUSE: MICKEY'S GREAT CLUBHOUSE HUNT
WALT DISNEY/BUENA VISTA 52318 (26.98)
I iu ¢ 5 DORATHE EXPLORER: DORA'S EGG HUNT
e NICK JR./PARAMOUNT 87542 (16.98)
40 3 |T'S THE EASTER BEAGLE, CHARLIE BROWN
PARAMOUNT 05646 (16.98)

6
Mo 3“MIND OF MENCIA: UNCENSORED SEASON 2

COMEDY CENTRAL/PARAMOUNT 803274 (26.98)
7 4g HIGH SCHOOL MUSICAL: ENCORE EDITION
WALT DISNEY BUENA VISTA 49549 (26.98)
TWIN PEAKS: THE SECOND SEASON
PARAMOUNT 038344 (54.98)

10 3 2 FULL HOUSE: THE COMPLETE SIXTH SEASON
WARNER 111449 (29.98)
|I‘F_ 5 % TOM AND JERRY'S GREATEST CHASES
i WARNER 65306 (9.98)
12 POK...MON 9: POK...MON RANGER AND THE TEMPLE OF THE SEA
; VIZ VIOEQ 23709 (19 98)
g 20 21 FAMILY GUY: VOLUME FOUR
-& 20TH CENTURY FOX 2238209 (39.98)
14 ] DORA THE EXPLORER: SHY RAINBOW
I NICK JR./PARAMOUNT 850834 (16.98)
FL;P 15 2 HERE COMES PETER COTTONTAIL
|__ - SONY WONDER/SONY MUSIC ENTERTAINMENT 59205 (12.98)
19 3 THE EASTER BUNNY IS COMING TO TOWN
. WARNER 73411 (14.98)
m} 4+ 43 WHAT'S NEW SCOOBY DOO?: SAFARI SO GOOD
LA WARNER 2388 (3.98)
18 2 2 THE SHIELD: SEASON 5

20TH CENTURY FOX 2240387 (59.98)
THE SIMPSONS: THE COMPLETE NINTH SEASON
20TH CENTURY FDX 39041 49.98)

MAX & RUBY: SPRINGTIME FOR MAX & RUBY
NICK JR PARAMOUNT 88650 (16.98)

THE OFFICE: SEASON TWO
_NBC/UNISERSAL STUDIOS 61030378 (49.98)
THE HILLS: THE COMPLETE FIRST SEASON
PARAMOUNT 80122 (42.98)

GREY'S ANATOMY: SEASON ONE
TOUCHSTONE TELEVISION/BUENA VISTA 4173503 (29.98)
ENTOURAGE: THE COMPLETE FIRST SEASON
HBO 92431 (39.98)

ENTOURAGE: THE COMPLETE SECOND SEASON
HBO 92660 (39.98:
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UMPHREY'S MCGEE

- Thz Bottom Half
SCI FIDELITY 1056 (16.98)

JARVIS COCKER

Jarvis
RDUGH TRADE 1 {15.98}

RED

Of Si
ESSENTIAL 10807 {12.98) End Of Silence

LOS TERRIBLES DEL NOFTE

By, T S
FREDDIE 1969 (9.95) 30 Czrrides: Histarias Nortenas

TITLE

LABEL/ DISTRIBUTING LABEL DAPHNE LOVES DERBY

OUTLOOK 101 (13.98)

Son 1 Night, Witness Light

THE GOOD SHEPHERD

1 ] YURIDIA
B N s vt o
= 1 SONY PICTURES HOME ENTERTAINMENT 44 DRAGONFORCE ) inhuman Rampage
o BEoe o ATOND 4 SANGTUARY 618034/ROACRUNNER (17.£8) % _
& 3 WARNER HOME VIDEQ PANDA BEAR Person 2itch
e = | PAW TRAGKS 14 (13.98)
s ARNERHOMELVIRED 8 BEU\E/NEARV!_SITF:EMSQO/WAH DISNEY {1136 Suailite
i CHARLOTTE'S WEB 6 e =
m PARAMOUNT HOME ENTERTAINMENT THE STOOGES The Weirdness
SIS CEI 3 VIRGIN 64648* (12.98
4 2 [LIVERSAL STUDIOS HOME VIDED ; 14 THE KOOKS Inside In / inside Out

__VIRGIN 50723/ASTRALWE IKS (14.98)

;}I 549 CASINO ROYALE

160 HOME ENTERTAINMENT/SONY PICTURES HOME ENTER T ARMENT LOS HUMILDES vS. LA M GRA

BG! LATING 41593/BC) (636, -os Humildes Vs. La Migra

THE HOLIDAY PG13
8 7 FAMILY FORCE 5 A
: i SONY PICTURES HOME ENTERTAINMENT MAVERICK/MOND VS STE EO/GOTEE 4962AFARNER BROS, (1¢.98) Business Up F-ont/Party In The Back
{BREl (6| S8 ERAGON s JOE ROGAN o
== 20TH CENTURY FOX . Shiny Happy Jihad
ROCKY BALBOA 5 COMEDY CENTRAL 0049 +13.98) -
10 8 3 TRACEY THORN

SONY PICTURES HOME ENTERTAINMENT

Aok Out Of The Woods
Provides By home Essentipis. © 2007 Rentrack Corgoration. All Bights Roserved,

(4 » 4

__ASTRALWERKS 83901~ (°6.98)

TITO NIEVES

LA CALLE 330022/UG (12.98) Canciones Clasizas Ce Marco Antonio Solis

.

" MAYLENE AND ~HE SONS O< DISASTER M
FERRET 079 (13.98)

KINTO SOL

ijos Del Maiz
UNIVISION 311038/UG (1298) Los Hijos

7 CHIODOS

"
EQUAL VISION 136 (14.95 CO/OVD) @ Al's Well That Ends Well

ITLE
AANUFACTURER

s
wEel
WCLHO
ON CHY
=z -

MARK FARINA

OM 251 (11.98) House of OM

= [HAUNG

PS2: GOD OF WAR 1|

Gomplets legend|informatic

3 Tizle I

¢ B sow covevmer eveme | JCSIMeERT Beautiful Tragedy
; 2 2 EﬂlsSZO:F;rMNT 1 -KLAXONS - Myehs Of The Near Future
. RINSE/DGC, GEFFEN 008€29/INTERSCOFE (338) i
lie PS2: MEDAL OF HONOR - VANGUARD SEVENTH DAY SLUMBER
| EA SPORTS s 4 SE 5505 o B Finally Awake
£ o XOG0TOM CLANCY'S GHOST RECON ADVANCED WARFIGHTER 2 ALEXIS ONFIﬁE -
l)j(B:I}Zt::'ICRACKDOWN > DISTORT 438/VAGRANT 13.98) - Crisis
e MICHDS‘OFT E;‘A ?2?8/(};(% ng SINALOA La Noche Perfecta
=% X360: DEF JAM: ICON " ;
i ELECTRONIC ARTS o
¢ g2 X360: GEARS OF WARS u BREAKING & ENTERING |
MICROSOR The club-inspired anthem by Dowm (aka Kilc), '.ean Like a Cholo,” Is h's first
¢ p X360: ARMORED CORE 4 7 Bilkkoard chart hlt. (t's dancing at No. 30 om Latin Rkythm Airplay this issue. Discover
3 SEGA developing artists making their inaugural chart runs each week in Breaking &
Epszz NEED FOR SPEED: CARBON ¢ Entering on Billboard corr.
— ‘A—SPORL The Jest-selling albums by new and develcing acts. deined as those who hae never appeared in the top 10C f Tae Billboard 200. If 3 Heatseekers title
= 3 X360: TMNT 3 e Guent albur imi ne he tseekers Jnart =e ege
UBI SOFT xplar Zic ) ess Me tnc. and Nie c. A
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e ‘ Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R&B/Hip-Hop Songs).
|| TITLE (Publisher - Licensing Org.) Sheet Music Dist.. Chart, Position.
2007 t -' ™ ol y - : T m L :
E —_ . i

18T TIME (Granny Man Publishing. Bivi/Malik-Mekhi ASCAP/NollmF? Dale Songs. ASCAP/239 Music LOST WITHOUT U () Like Em Thicke, ASCAP/Dos PRS/Keak Da Sneak Publishing Desi nee BMYCurwin
s susm VBasermm Funk, ASCAP/Hot Sauce Music. Jecan WORLD —— BMVNEZ } DuettYesMMAﬁuccASCAP %0’& 20; P F%blaﬁ\ Bl-é’bl T ] S Mus»g FBFWNH EMI TVS% E§)P 7Ct§BH il
shvislavil e 5 ATEETS: usic Shin - THHK: TH MMRS Al M
2 STep op(mmy BMI) H100 29: POP 49; RBH 9 G Sony/ATV Acuf Rose. BV ey IGE BOX (i Gncher Os Msic SESACiginz Y0us Worm g BVEMI At ASCAA N s SAY IT RIGHT (Nosr ub sing. ASCHP iz Sofcer BV B go"”i;’ s BMICh ciyg
1 B S ATV e ML Gl Watc ). HL 524 Gayle, ASCAP), HL/WBM. CS 17 Beacn ASCAPWE Music. ASGEP/Dania Handz Muat, THROW SOME D'S ot Wk ASCAP/Son 0
_ ASCAP/HO i Court Music, ASCAP; Chnﬂopher Mathew. 2 SESAC/EM: April. ASCAP), HL/AWBM, H100 17; POP 13
A DIRTY GIRL (Universal Music Corporation, ASCAP/Mern Uriversal, BMVTearm S Dof Publisfing, BMVano Music
a 7 BMK/ano usic, BMI/Ezeke Infemational Music SAY OK wMarato. & AB, STINVKabialt Music. ASCAP/EMI y
ALL | NEED (EM) Blackwood, BIVAddyma pl Sr‘scheé%ASCAPcle Blackwood. BMVHano Wire B Keriokey Music, ASCAP/Unversal Music Corpora M Blaci BMVOh Suké Music, BVE), HL POP 89 g&l’/ggn SBOIZWmdswepI Pacific. BMI), HL H100 27
B Cacers SO sic Alching, i sarbean OXiE LULLABY {EMI Blackwoo, BMUGreennorse fin, ASCAP/Eoray Music, SESAC), HLAVEM. H1LO 26 MAKE I RAIN oseoh Carager, ASCAP Rech Gt SQ‘S'CV;; ﬁgg,}‘s/és%g@/”g?gs'o"gma“ggm 1091 TICKS (EM) Apil. ASCAP/New Sea Gayle. ASCAP/Did
g ) HLAWBM, CS 5 Wissic, BIPatrck Davis, BMUDILM Groove IF EVERYONE CARED WamerTamerIane Publvshmg ASCAP/Scof Sorch usic, ASCA/TVT BMI/Sony/ATV Cross Ke ASCAP/Sta eThree Music Hae o g M”S'c ASGAP/Chamaiand ASGAP/Songs
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PROFESSIONAL SERVICES

IN-HOUSE

, c D Includes: 4-color booklet &
3 I o o o s ' l 9 9 oo 2-color O label from supplied
Package: ] artwork, jewelbex, shrinkwrap
12 VINYL PROMO
TOO 127 vinvi S79E.00 rcditional Ls: $1.30 each
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€D * DVD » VINYL MANUFACTURING

300 .52.. $775.00
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1-color O label from print-ready
film, jewalbox, shrinkwrap

1,000CDs

in full-color jackets for just

Call today for ;
your free catalog!

1-800-468-9353

snee 1919

|

RAINBO RECORDS stswuiacturing Corro
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8960 Eton Ave., Canoge Park, CA 91304 - (818:280-1100 @

Fax: (818) 280- (101 » www.ral 1borecords.com * inlo@rainl orecords.com

www. discmakers.com/bb

O DISC MAKERS®

FATHER'S RIGHPS!!

Call attorney
Jeffery Leving
312-356-DADS or visit

www.dadsrights.com

SONGWRITERS

DYNAMIC SONGWRITER SEEKING
ARTIST TO PERFORM heartfelt song
written for my ex-husband NYC
Firefighter killed on 911. “Forever In My
Heart” Patricia Cubas -
PatriciaNYC@aol.com

WANTED TO BUY

YOUR VINYL
RECORO COLLECTIONS
50’s and 60’s . Jazz, Blues and R&R.
Prefer OJ or Special
collection. Call Garry at -
866-214-2732.

FOR SALE

USED 30’ INTERPRETIVE SHOWFOUNTAINS.
For sale: self-contained,
unique; portable, storable, crated. Contact
Bob or Ellen at; seeellen@hvc.rr.com.
Visit - www.musicalwaters.com
- or call: 845-473-2169

PUBLICATIONS

MUSIC
MERCHANDISE

"
FEEDYOUR | PLYER.
TRADE YOUR CDS FOR NEW IFOCS|
iPod Shuffle trade or 45 CDs
iPcd Mano trade fx 75 Cs
iPod Vigeo trade #o~ 120 CDs

www.FeedYourPlayercom  £43:722-201€ x24 8

REAL ESTATE

LAS VEGAS PALIS CASINO
RESORT CONDD RENTAL
LONG OR SHCRT TERM BY
OWNER. AVAILABLE
DECEMBER 2007.

WWW.RENTMYPALMSCONDO.CONM

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major lakal CD's, cassattes
and LP's as low as 50¢. Your croice from the

most extenswe listings available.
For free catalog cal! (60€) 830-6C00.
Fax (609) 890-0247 or wrlte
Scorplo Musig, inc,
P.0.Boz A Trenton, N.J. 08591-C02C
emaii: scorpiomus@ueol.ecom

BUSINESS
OPPORTUNITIES

The Ultimate
Deal-Making Tool!

THE LEADING WORLDWIDE RESOURCE
GUIDE COVERING EVERY ASPECT OF
THE MUSIC AND VIDEO INDUSTRIES

OVER 13,000 LISTINGS
FROM OVER 49 COUNTRIES

& Record Labels

e Video and Digital Music Companies
e Music Publishers

e Wholesalers

« Accessory Manufacturers

« Packaging & Labeling

e Entertainment Attorneys

« Replicators & Duplicators

« Plants & Services

e And more!

ORDER BY PHONE: 800-526-2706
OR ORDER ONLINE: www.orderbillboard.com

OVER
13,000
LISTINGS!,

THE WORLDWIDE
REFERENCE SOURCE
FOR MUSIC INDUSTRY ¥

NFORMATION.

Bilbeard
INTERNATIONAL
UYER’S

GUIDE
2007 |

. B

WANTED: well connected & Experienced

Music Industry Professional (A&R,
Agent, Manager, DJ. Producer atc . . .}
to shop my Demo. Visit:
www.myspace.com/AriesEntertainment
Then call: 917-753-9450

‘ ately does a p‘ospectv
tome- reply to a ad th2 ver)
 time it appears When tF

PROFESSIONAL
INSTRUCTION

VOCAL SCIENCE™ ARE YOU
EXPERIENCING VOICE PROELEMS?
Nodules . . .? Considering surgery?
We specialize in Nonsurgical Voice

Repair and Postsurgical Traumas.
Beginner to Pro Singer in 10 hours -
Guaranteed! Instant
Improvement - Videotaped Resuilts.
www.vocalscience.com -
1-888-229-TUKNE (8863)

CA_L US TODAY AND ASK
ABOUT THE BILLBOARD
CLASSIFIEDS
INTFODUCTORY OFFER FCF
NEW ADVERTISERS!
1-800-223-7524 or
clessifieds@9i Ihoard com

BILLBOARD CLASSIFIED COERS EVERYTHING

- e
B e S S

- CONCERT INFD -
~VENUES -

- NOTICES/
ANJOUNCEMENTS -

-VIDED
-MJSIC VIDEC -
- PGSITION WANTED -

For Classified Advertising Rates

- BUPLICATION
REPLICATION -

- VINYL PRESSING:-

- BUSINESS
OPPORTUNITIES -

- COMPUTER/SOFTWAFE -
- MUSIC MERCHANDISE -
- T-SHIRTS -

-EMPLOYMENT
SERVICES -

-PRIFESSIONAL SERVICES -

NOTICES/
ANNOUNCEMENTS

INDEPENDENT’'S
WWW.PUFFMAGIC.COM
require radio airplay, will your station give us the
opportunity to be heard?

email: classifieds@billboard.com
or call 1-800-223-7524

-CO RCM SERVICES-

- DJD SERVICES
FOR SALE -

-FAFIMOTION &
MA3KZTING SERVIZES

NOTICES/ANNOUNCEMENTS REACH FOR THE STARS!

DON’T MISS THE HOT

E” SPECIAL

-

e
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MOVING? RELOCATING?
BE SURETO READ
THEADS IN
THE REAL ESTATE
TO THE STARS
CLASSIFIED SECTION
EVERY WEEK IN
BILLBOARD MAGAZINE.
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NOTICE OF PUBLIC SALE OF ASSETS
OF
THE SONGWRITER COLLECTIVE, LLC

Notice is hereby given that Fortress Credit Opportunities | LP, a Delaware limited partnership, as a lender and
as agent on behalf of the lenders (the “Agent”) under that certain Loan Agreement, dated as of March 1, 2004,
as amended (the “Loan Agreement”), among The Songwriter Collective, LLC, a Delaware limited liability com-
pany, as borrower (the “Debtor”), the Agent and the lenders, having postponed the public sales scheduled for
November 4, 2005, December 14, 2005, January 31, 2006, March 14, 2006, April 25, 2006, June 6, 20086, July
18, 2006, August 29, 2006, October 17, 2006, November 29, 2006, January 9, 2007, February 20, 2007 and
April 10, 2007, intends to sell at public sale in accordance with the provisions of the New York Uniform
Commercial Code, certain personal property assets of the Debtor, generally described as all of the Debtor’s
right, title and interest of every kind and nature in and to all accounts, chattel paper, deposit accounts, docu-
ments, electronic chattel paper, equipment, general intangibles, goods, instruments, inventory, investment
property, payment intangibles and software belonging to the Debtor, in each case whether tangible or intangi-
ble, wherever located or situated, including all rights to a portfolio of musical compositions, including, in some
instances, copyrights of the musical compositions, the right to and interest in any and all revenues and licens-
es derived from such musical compositions, and all claims and causes of action related to the musical compo-
sitions accruing at any time and all other rights of the Debtor of any nature whatsoever in the musical compo-
sitions (the “Collateral”). A more detailed description of the Collateral will be provided to you upon execution of
a confidentiality agreement.

The public sale will take place at the office of Sidley Austin LLP at 787 Seventh Avenue, New York, New York
10019, on Tuesday, May 22nd, 2007 at 11:00 a.m., New York time. The Agent reserves the right to cancel the
sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the
sale herein described to another date from time to time, before, during or after commencement of bidding, with-
out written notice, by announcement at the time and place appointed for such auction, or any adjournment
thereof, and, without further notice, such auction may be made at the time and place to which the auction may
have been so adjourned.

Interested persons should take notice that the Collateral will be sold on the following terms and conditions:

1" All bids must be given orally at the public sale.

2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price
against the expenses of sale and principal, interest and any and all other amounts due and payable to the
Agent pursuant to the terms of any and all indebtedness secured by the security interest in the Collateral.

31 The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any
offer which it deems to be insufficient.

4, Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute
and deliver to the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting one
of the person’s identified in the final paragraph of this notice, containing terms of sale and conditions prece-
dent to the Agent’s obligation to sell, in each case, in addition to those set forth herein, including, without lim-
itation, the requirement that the sale of the Collateral pursuant to the Asset Purchase Agreement be consum-
mated no earlier than 30 days following execution thereof.

G3s Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the “Deposit”)
with the Agent earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only
be refunded to such prospective purchaser as, and to the extent, provided in the Asset Purchase Agreement.
In all other cases, the Agent shall have the right to retain such Deposit. If such sale of the Collateral is con-
summated with such prospective purchaser, the full amount of such Deposit shall be applied to the purchase
price. If such sale is not consummated, the Agent shall have the right, but shall have no obligation, to reoffer
the Collateral for sale, without further notice. The prospective purchaser shall not be entitled to any interest on
the Deposit held by the Agent, whether or not the Deposit is required to be refunded to such prospective pur-
chaser by the Agent pursuant to the Asset Purchase Agreement.

6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent.

7. Only cash or cashier’s check or other immediately available funds will be accepted for the Deposit or
for payment of the purchase price. The bid of any prospective purchaser who fails to tender proper payment
may be rejected and the Agent may, subject to the other terms hereof, (i) accept any alternative bid made at
the sale, in which case the Agent shall have no obligation to reconvene the sale, accept additional bids, or noti-
fy any other bidders of the acceptance of such bid, or (ii) reoffer the Collateral for sale without further notice,
in each case, at the Agent’s option. Notwithstanding anything contained herein to the contrary, the Agent shall
not be obligated to make any sale of the Collateral pursuant to this notice.

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser,
then the sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously
paid to the Agent.

9. The Agent will announce at the outset of the public sale whether the Coliateral will be sold in whole
or in part, and whether the Collateral will be sold in one or more lots.

10. Subject to satisfaction of all of the conditions precedent to the Agent’s obligation to sell the Collateral
pursuant to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of
the Collateral will be made immediately upon receipt by the Agent of the purchase price and shall be evidenced
by delivery of the Collateral to the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE, WITH-
OUT GUARANTEE OF SIGNATURES, WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX, AND
WITHOUT REPRESENTATION OR WARRANTY BY THE AGENT, AND SUBJECT TO ALL DEFENSES.

11. The above terms and conditions of sale may be subject to additionat or amended terms and condi-
tions to be announced at the time of sale.
12. If any dispute arises between two or more bidders, the Agent may decide the same or put the

Collateral up for sale again and resell to the purchaser submitting the best bid, as determined by the Agent. In
all cases, the Agent’s decision shall be final.

13. All bidders and other persons attending this auction agree that they have full knowledge of the terms
set forth above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof
and thereof.

14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent
provided for, under applicable law.

Persons desiring further information as to the public sale of the Collateral, and the terms and condition relat-
ing thereto, and/or desiring to obtain copies of the confidentiality agreement or the Asset Purchase Agreement,
may contact either Martin Jackson (212/839-6726) of Sidley Austin LLP, 787 Seventh Avenue, New York, New
York 10019 or Colleen McDonald (415/772-1207) of Sidley Austin LLP, 555 California Street, San Francisco,
California 94104, counsel for the Agent.

April 21, 2007
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COMPILED BY KRISTINA TUNZI

ktunzi@billboard.com

DonHo, 76

Don Ho, 76, legendary crooner who entertained Hawaiian tourists for four
decades wearing raspberry-tinted sunglasses and singing his catchy signature
tune “Tiny Bubbles,” died April 14 of heart failure.

Inspired by the U.S. military
planes flying in and out of Hawaii
during World War [1, Donald Tai Loy
Ho-—who was of Hawaiian, Chi-
nese, Portuguese, Dutch and Ger-
man descent—joined the Air Force.
As the Korean War wound down, he
piloted transport planes between
Hickam Air Force Base in Honolulu
and Tokyo.

When he returned home and took
over his parents’ struggling neigh-
borhood bar, Honey’s, he put
together a band and started perform-

ingathis father’s request. For years after, for many, no trip to Hawaii was com-
plete without seeing his Waikiki show—a mix of songs, jokes, double-entendres,
Hawaiian history and audience participation.

Besides “Tiny Bubbles,” his other well-known songs include “I'll Remem-
ber You,” “With All My Love” and “Hawaiian Wedding Song.” Ho is survived
by his wife, Haumea, and 10 children, including recording artist Hoku, who

sometimes performed with her father.

BOY: Ellington Fair, April 16 to Ron
and Stefanie Ridel-Fair. Father is chair-
man of Geffen Records, and mother,
formerly of Wild Orchid, is a sing-
er/songwriter/producer.

Beto Quintanilla, 57, a regional Mex-
ican singer who achieved fame with
adaring arsenal of the topical narra-
tive songs known as corridos, died
March 18.

Quintanilla had been rumored to
have died last year in the wake of the
murder of regional Mexican singer Va-
lentin Elizalde. Recent news of his
death again stirred up reports that he
had been killed, but Quintanilla died
of natural causes in a hospital in
Reynosa, Mexico.

Born Quintanilla Iracheta, he was
known as “el Ledn de los Corridos” (the
Lion of Corridos) and had long
recorded for indie Frontera Records.

Henson Cargill, 55, Oklahoma
City-born country music singer
best-known for his hit “Skip a
Rope,” died March 24 from compli-
cations following surgery.

“Skip a Rope” topped the country
charts in 1968 and crossed over to the
pop charts. His other hits included
“Row Row Row,” “None of My Busi-
ness” and “The Most Uncomplicated
Good-Bye I've Ever Heard.”

In the 1980s, Cargill owned and op-
erated a western Oklahoma City coun-
try music club known as Henson’s.
Those who performed there included
Ray Charles, Merle Haggard, Roy Or-
bison, Glenn Campbell, Waylon Jen-
nings and Cargill’s friend Johnny Cash.

Mimi Lerner, 61, internationally
renowned mezzo-soprano died March

29 of complications from cancer.

56 BILLBOARD

APRIL 28, 2007

A longtime Pittsburgh resident who
was a cantorial soloist at a local syna-
gogue, Lerner sang in Europe at La
Scala, Glyndebourne, the Théatre du
Chitelet, the Netherlands Opera and
La Monnaie, and with North Ameri-
can companies including the Metro-
politan Opera, Seattle Opera, Canadian
Opera Company, Houston Grand
Opera, Dallas Opera, Santa Fe Opera
and Washington Opera.

She was also chairman of the voice
faculty at Carnegie Mellon, where she
received her master’s degree in voice.

She was diagnosed with cancer—a
tumor in her heart—in 1995. In July
2000 she underwent surgery that in-
volved the removal, rebuilding and re-
placement ofher heart. Butin October
2001, she returned to the stage for an
intimate recital in Kresge Recital Hall
at Carnegie Mellon University.

Lerner is survived by her son,
Daniel, and her sister, Lizette Corman.

Frank Rochman, 68, a veteran inde-
pendent distributor, died April 10 in
Fort Lauderdale, Fla., due to compli-
cations from heart trouble, emphy-
sema and cancer.

Rochman co-founded Duluth, Ga.-
based Rock Bottom Distribution with
partner Jeff Scheible 25 yearsago. The
company worked with such labels as
Mardi Gras, Delmark, Landslide
Record, Taragon Records and CMH.
Rochman worked from his Fort Laud-
erdale home, selling some accounts
like Alliance Entertainment Corp. and
serving as label liaison. Prior to Rock
Bottom, Rochman was a branch man-
ager with Trans Con and Tone Distrib-
utors, two long-defunct wholesalers.

Rochman is survived by children
Rachael, Tim and Aly. In lieu of flow-
ers the family requests donations in
Rochman’s name to the American
Lung Assn. .ce
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Send submissions to: exec@billboard.com

RECORD COMPANIES: Warner/Chappell Music promotes
Chris Hicks to senior VP of A&R and head of urban music,
while Atlantic Records has tapped him as senior VP of urban
A&R. He was the publishing unit’s VP of urban A&R.

Walt Disney Records promotes Damon Whiteside to sen-
ior VP of marketing. He was VP.

Universal Music Group promotes Lawrence Kenswil to
executive VP of business strategy. He previously headed eLabs,
UMG’s new-media and technology division.

Provident Music Group appoints Bob Heaster corporate
controller. He was senior director of finance at Sony BMG
Music Publishing.

Zomba Label Group names Bridgett Germroth director
of adult formats. She held the same title at Island Def Jam
Music Group.

Park Lane Drive Records names Henry Golis Jr. CEO. He
was VP at Mansfield Publishing and remains co-owner.

BMG Label Group promotes Marissa Mencher to serior
VP of human resources. She was VP.

Universal Music Group International promotes Jean-
Christophe Casalonga to VP of physical operations for its
supply chain management unit. He was director of planning
and procurement.

Big Machine Records names Jamice Jennings artist devel-
opment and secondary promotion rep. She handled market-
ing and promotions at Oceanaut Watch.

[

»
[

KENSWIL

TOURING: Live Nation promotes three executives in its venue
divisions: Karl Adams to senior VP of the Chicago region,
Matt Prieshoff to senior VP of the northern California and
Pacific Northwest regions, and AJ Wasson to senior VP of
the Florida region.

PUBLISHING: Peermusic Latin promotes Marissa Lopez to
West Coast assistant manager. She was creative assistant.

DISTRIBUTION: Universal Music Distribution promotes Kurt
McDermott to VP of mass merchants. He was senior director.

RELATED FIELDS: Retail Entertainment Design names Ed
Steinberg VP of licensing and label relations. He was a media
relations and licensing consultant to the company.

The Mitch Schneider Organization names Chelsi Schriver
and Bari Lieberman tour publicists. They were assistants.

Apple Corps names Jeff Jones CEO. He was executive VP
at Legacy Recordings/Sony BMG Catalog Worldwide.

The American Assn. of Independent Music names Jim
Mahoney membership director. He was president at Fat Beats.

—Edited by Mitchell Peters

YWORKS

JAZZY SENSATION

The Jazz Foundation of America will hold its sixth annual
A Great Night in Harlem benefit concert at the Apolio The-
ater in New York. Hosted by Bill Cosby, the May 17 event
will feature appearances and performances by Roy Haynes,
Ron Carter and others. Jazz pianist Dave Brubeck will be
honored with a Lifetime Achievement Award. Funds raised
from the benefit will provide emergency assistance and long-
term support to jazz and blues musicians in need. For more
info, go to jazzfoundation.org.

Super-producers the Underdags 1a<e been busy lately
working w th such artists as Jennfer Hudson, recording a
track with 4ntonio Banderas anc Eadie Murphy for “Shrek the
Third" and working 01 Whitnay Fouston's new album. Here,
Damor Thomas, left, and Harvey Mason Jr., right, hang in the
studio with Chris Brown. pH210: OSUFTESY OF DABLING HARWARD

BILLBOARD UNDERGROUND
Billboard Lndergraund gresented Crash Bocm Bang March 12 at the Cutt-yg Foom 1
New YOrk. 3HOTOS: GOURTESY OF RICK GILBERT/SKYHOOK ENTERFAINMENT

ABOVE: F om left are Bllboard online editor Katie Hasty, drummer Masico, singer
Omar, gui-arist Chauce~, bassist Raul and Billboard s=nic* pop correspondant
Chuck Taydor.

BELOW: Crash Boom Bang takes over the Cutting Rcom.

UJA Fede-ation of N2w York’s Musiz for Youth initiative
preserted “A Tribute to Bruce Sixirgsteen” April 5 at Carnegie
Hall, The gala concert, produced by Michael Dorf, raised funds
for music 2ducation 2-ograms fo- underprivileged youth.
Backstage, Bruce Springsteen, left. congratulates Joseph
Arthur on his rendition of "Bcrn “0 Run.” pHOTO: COURTESY OF
‘MICHAEL PREST

FOW R I DY o s

{

Live Nation has arnounced t will
restore and operate e Follywacd Palladium n
Los Angeles. From left are Live Natian chairman of
‘ Southern Califernia music Brian Murphy Live Nation p-esident of
‘Southern Califomnia music Nick Maszerz, Live Naton North american music
CEQ Bruce Eskowitz, honorary Mayor of Holkwcod Johnny Grant and Lcs
~ngeles City Counci prasidert Sric Garcetti‘

[l INSIDE TRACK -
AROUND THE CAMPFIRE WITH RAY

With -he news o° country hottie Brad S’MORES CONES

Faisley partnering with Hershey’sfora SEFVES 4

s’morzs-fue ed partnership (see story, 12 large marshmallows, about
page 7), Treck immediately reazhed three percone

cut tc fave food goddess Rachael Ray 4 sugar con=2s (zhe ones with th2

pointonthz2kottor)
cup semi-sweat chocolate chips

for her own take on the chocclate
mars mallow and graham crecker 1/2
treat. Let’s face it, if anyone knows her

way eround a s'more, it’s Ray.

“Unfortunately, | got kicked cut of
the Girl Scouts, so | never got the
¢’mo-es lesson and didn’t earn my
cooking badge,” Ray tells Track. Paus-
ing for a moment, the host of the hit
cynd cated daytime show *Rachael
Ray” adds, ‘But the kitchen teamm on
my show whipped up this twist cn the
campfire classic.”

B Face three marshmalidws eachon
a metal skewer. Toast >ver an op2n
lame gas stove or a fire for about 15-
20 seconds, oruntilgo cen brown If
ising a wood skewer. Je sure tae
~vood does not zakch fi-e
B Place afew c1ccolare chipsintie
cottom of each cone. Top with o1e
:oasted marshmailow. Use a fork to
‘emove the ma-shmalbows from tie

skewer as it wi |l be hot. Repeat
adding chooolate chips and another
marshmallcw until you have used
three marshmallkows per cone. The
heat from the marshmallows will
slightly melt t 1€ chocolate chips

www.americanradiohistorv.com
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Manhattan/EMLI

duo Sasha & Shawna performed
songs from new CD “Siren,” helmed by

Grammy Award-winning producer Peter Asher, March
22 at the Box in New York. From left are the duo’s manager
Steve Kurtz, Sasha Lazard, Asher. Shawna Stone, Manhattan
Records GM tan Ralfini and the duo’s manager Dave Lory.

ock icon Debbe Harry, rght, turn23 the
tables and intendewed Billooarc emecutive
ecitor/assocate publicher Tamrar
Conniff March 30 durirg New ~o k
University's CEO inthe Arts
od Speakar Series, rHOTO:
COURTESY OF JULIA HIPP

[l 1\sioE rrack I |
| ‘BEST DAMN’ PARTY GIRL |

Avril Lavigne celebrated the release of her new RCA
| album, “The Best Damn Thing,” with a soiree at New |
York’s new downtown hot spot, the Box. While Track
couldn’t tell if the singer was tipsy, overexcited about
the top 10 status of the album’s lead single, “Girlfriend,” |
| orjust happy to see us, there was a slight'slur to her
enthused welcome. “This is my third album and my

Billboard’s CHUCK TAYLOR,
LAVIGNE and Billboard’s |
MICHAEL PAOLETTA

first album release party,” she exclaimed from the stage
As she toasted the crowd—which included husband
Deryck Whibley of Sum 41—she encouraged all to party
along with her. Taking her own words to heart, Lavigne,
looking fabulous in a pink prom dress, mingled with
those of us in attendance. Throughout, her champagne

glass was always nearby. Oh, bartender | - e ‘g
TALKIN’’BOUT A REVOLUTION | THE RECORDING ACADEMY HONORS
| B L L, . . h Re — The Nashville Chapter presented the Recording Academy Horors April 9 at
Track joined Tavis Smiley, Hidden Beach Recordings | the Loews Vanderbitt Hotel in Nashville to celebrate the careers of the Fisk

founder Steve McKeever, former Motown head Jheryl Jubilee Singers, Loretta Lynn, Jars of Clay and Rascal Flatts. rnotos
. . . . N COURTESY OF THE RECORDING ACADEMY AND RICK DIAMOND/WIREIMAGE.COM
Busby and others at a private listening session of Dr.

s o . . "
Cornel West's “Never Forget: A Journey of Revelations ABOVE: From left are Rascal Flatts’ Gary Levox, Jay DeMarcus and Joe
Set for release in June (Black Music Month) on Hidden Don Rooney.

Beach’s new Hidden Beach Forum label, the set pairs the BELOW: From left are Recording Academy president Neil Portnow, Loretta
Lynn, Tanya Tucker and Marty Stuart.

RIGHT: Loretta Lynn with Recording Academy president Neil Portnow.

best-selling author and Princeton University religion
professor with a diverse lineup of hip-hop and R&B
| artists. Prince, Talib Kweli, KRS-One, Rhymefest, the
late Gerald Levert and others are featured on the set. |
Plugging into music’s tradition as a force for social
change (forgive us for channeling Don Imus here),
‘Never Forget” includes the compelling track “The N ‘
Word,” where West, TV/radio personality Smiley and
writer Dr. Michael Eric Dyson rhythmically debate the
still-unresolved issues about the use of the word. A ‘
mesmerizing West invoked the names of Marvin Gaye, |
John Coltrane and Curtis Mayfield as he noted that
“Never Forget” is “part of a greater tradition [that was]
in place before we came and one that we’re trying to
keep alive.”
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4 drummers. 3 labels.
2 gold records.
And 1 bank.

Making a living in music is tough enough without having to worry about finances. That's why it pays to have
a dedicated financial partner who's been around the block, and knows the music industry from the inside out.
From artists, to producers, to labels, we create customized solutions so our clients can focus on what really
matters: making music.

To see how we can help you realize your dreams, call: Thomas Carroll, Senior Vice President,
Sports and Entertainment Specialty Group, SunTrust Investments Services, Inc. at 404.724.3477.

SuUNTRUST

Royalty Lendin Tour Financin Financial Planning Investment Management Seeing beyond mone
yalty g g Yy

Securities and Insurance Products and Services: *Are not FDIC or any other Government Agency Insured +Are not Bank Guaranteed +May Lose Value

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust
Bank. Securities, insurance and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC registered investment adviser and a member of the NASD and SIPC.
©2007 SunTrust Banks, Inc. SunTrust and Seeing beyond money are federally registered service marks of SunTrust Banks, Inc.
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