APRIL 14, 2012
www.billboard.com
www.billboard.biz

i
! |
AMERICAN FESTIVAL

71896147205 “| ~ (NOW BIGGER THAN EVER!)

UK £5.50



CiTY NATIONAL BANK
The way up.

Opver 50 years of experience serving the
unique financial needs of the entertainment

Cit}f National. We kIlOW your and music industries.

business from every angle. Experience the
City National Difference:

Call (404) 389-9353

. 3333 Piedmont Road, 7th Floor, Suite 755
Introducing our Atlanta team. Atlanta, GA 30305

David Innes, Holly Bell and Janine Halloway. el .
cnb.com/atlanta ember




ON THE COVER: FERRIS WHEEL: KARL WALTER/GETTY IMAGES; STAGE: KEVIN WINTER/GETTY IMAGES; THOM YORKE OF RADIOHEAD, JARVIS COCKER OF PULP, ZACH CONDON OF BEIRUT: ANDY SHEPPARD/REDFERNS/GETTY IMAGES; SNOOP DOGG: TONY BARSON/WIREIMAGE COM; DAVID GUETTA: NABIL
RECORDS; WILD FLAG: JOHN CLARK; CEDRIC BIXLER-ZAVALA OF AT THE DRIVE-IN: NICKY J. SIMS/REDFERNS/GETTY IMAGES; NOEL GALLAGHER; DAVE HOGAN/GETTY IMAGES THIS PAGE: TRAIN: PAMELA LITTKY; SANDE: LAUREN DUKOFF; PRINCE ROYCE: ALEX KIRZHNER

ELDERKIN; JIMMY CLIFF: C. BRANDON/REDFERNS/GETTY IMAGES: SANTIGOLD: SEAN THOMAS; FIEST: SHIRLAINE FORREST/WIREIMAGE COM; THE BLACK KEYS: DANNY CLINCH; GOTYE: WARWICK BACKER; ST. VINCENT: TINA TYRELL; OMAR RODRIGUEZ-LOPEZ OF AT THE DRIVE-IN: MICK HUTSON/REDFERNS/
GETTY IMAGES; FLORENCE WELCH OF FLORENCE AND THE MACHINE: JOHN SHEARER/WIREIMAGE.COM; BON IVER: TIM MOSENFELDER/GETTY IMAGES; FRANK OCEAN: JULIAN BERMAN; PELLE ALMQVIST OF THE HIVES; MATT JELONEK/GETTY IMAGES; ASAP ROCKY: ROGER KISBY/GETTY IMAGES; M83: MUTE

ON THE CHARTS

ARTIST / TITLE
THE BILLBOARD 200 || 34 [| MADONNA/
HEATSEEKERS [| 37 || SricKT0 YOUR GUNS/
TOP COUNTRY | 41 || LIONELRICHIE/
DAILEY & VINCENT /
BLUEGRASS §| 41 | 7. Gospe sioe oF paiLev & vincenT
TOP R&B/HIP-HOP | 42 || MELANIEFIONA/
CHRISTIAN || 44 | BRTNICOLE/
J.J. HAIRSTON & YOUTHFUL PRAISE /
GOSPEL § 44 § [oiariis
DANCE/ELECTRONIC | 45 || MADONNA/
PAUL MCCARTNEY /
TRADITIONAL JAZZ § 45 | 455 oy e orom
CONTEMPORARY JAZZ || 45 || ESPERANZA SPALDING/
TRADITIONAL CLASSICAL | 45 [| ANNEAHIKO MEVERS /
CLASSICAL CROSSOVER f| 45 | I1VOL0/ ruue
WORLD | 45 ssvl.;ﬂﬁg THUNDER /
TOP LATIN || 46 || EDNITA NAZARIO/
® ARTISTS PAGE ARTIST
SOCIAL 50 f| 36 || a0
UNCHARTED || 36 | pystnn
& SONGS PAGE  ARTIST /TITLE
THE BILLBOARD HOT 100 || 38 || FUN. FEATURING JANELLE MONAE/
KELLY CLARKSON /
HOT 100 AIRPLAY J§ 39 1 srongen wiiar noEsNT kL vou)
HOT DIGITAL || 39 || JUSTIN BIEBER/
ON-DEMAND 1 36 le;h:,ﬂFEEyl‘\]'[l\:’zlﬂG JANELLE MONAE /
HEATSEEKERS | 37 | S\ nwweor
KELLY CLARKSON /
MAINSTREAMTOP 40 | 40  STRONGER (WHAT DOESN'T KILLYOU)
ADULT CONTEMPORARY | 40 | A/
KELLY CLARKSON /
ADULTTOP 40 40 STRONGER (WHAT DOESN'T KILL YOU)
GOTYE FEATURING KIMBRA /
ROCK § 40 sovesony mar  useo o know.
GOTYE FEATURING KIMBRA /
ALTERNATIVE f§ 40§ oycaony miar 1 useo 1o know
GOTYE FEATURING KIMBRA /
TRIPLEA 40 ‘SOMEBODY THAT | USED TO KNOW
JAKE OWEN /
HOT COUNTRY | 41 _ ALONEWITHYOU
MAINSTREAM R&B/HIP-HOP || 42 || BEYONCE/
RHYTHMIC | 42 z?(léléi::ﬂmm"ﬁ RIHANNA /
ADULT R&B | 42 || BEYONCE/
DRAKE FEATURING LIL WAYNE /
RAP 42 THE MOTTO
HOT R&B/HIP-HOP || 43 || BEYONCE/
BUILDING 429 /
CHRISTIAN § 44 B ;e sLons
CHRISTIAN AC || 44 | BULDING 220/
CHRISTIAN CHR | 44 [| BRTTNICOLE/
WILLIAM MCDOWELL /
GOSPEL § 44 | |\oycosack
DANCE CLUB || 45 || FErONCE/
DANCE/MIX SHOW AIRPLAY | 45 || CAWIN HARRIS/
SMOOTH JAZZ || 45 || CHRIS STANDRING/
MICHEL TELO /
HOT LATIN § 46 § sy e peco
RINGTONES 10 3‘%‘"0 IKNOW IT /
THIS WEEK ON .biz ARTIST /TITLE
WHITNEY HOUSTON /
CATALOG ALBUMS M #1 | ey e onearest its
DIGITAL ALBUMS [| #1 | MADONNA/
INTERNET ALBUMS || #1 || ManONNA/
INDEPENDENT ALBUMS f| #1 | THEUSED/

UPFRONT

4 RISING UP Universal
Music Group retains
its crown as the
top distributor.

5 Retail Track

8 Latin

10 Digital
Entertainment

11 6 Questions:
Sergio Lopes

12 On The Road

13 Sound + Vision

ON THE COVER: lllustration by Sean
McCabe. Paul Tollett photograph by
Joseph Llanes.

e AL

IS SS
25 PRINCEROYCE i

FEATURES

COVER STORY

30 LOVERANCE

MUSIC

25 ROYCE ROLLS On his

14 THE GOLDEN CHILD
Goldenvoice president and Coachella
driving force Paul Tollett is the music
man with the Midas touch.

22 TRAIN KEEPS

follow-up to 2011's
top-selling Latin album,
Prince Royce starts to
move beyond bachata.

28 Reviews
30 Happening Now

A-ROLLIN’ o get to the

massive hit “Hey, Soul Sister,”
Train fired its team and started
over. It worked, and now the
guestion is: What'’s next?

THE 615
This week in Billboard.
com’s 615 column, watch
Dolly Parton riff on her new
live album released through
Cracker Barrel, the Whitney
Houston-related legacy of
her tune “l Will Always Love
You” and more.

IN EVERY ISSUE
32 Marketplace
33 Over The Counter

33 Market Watch
34 Charts
49 Backbeat

L

READY FOR BATTLE
Visit Billboard.com/

battle on April 10 as the six
finalists in our annual Battle
of the Bands competition
are unveiled. These groups
will roadtrip to Las Vegas
in May to compete for an
appearance at the 2012
Billboard Music Awards.

APRIL 14, 2012 |

SR IR T it

LLATIN CONFERENCE
The Billboard Latin Music
Conference & Awards, set
for April 23-26 at the JW
Marriott Marquis in Miami,
will feature Superstar
Q&As with Jenni Rivera
and Pitbull. For more
details, go to billboard
latinconference.com.

www.billboard.biz |

A

3



PASSING MUSTER
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SWITCHING SIDES

SIMPLIFICATION
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Rising Up

Album sales rose (slightly) in Q1, on the strength of Adele’s
‘21’ $5 CDs and EDM, as UMG again reigns as top distributor

hile Universal Music Group calcu-
lates its market share pending reg-
ulatory approval for the company’s

acquisition of EMI Recorded Music, Sony Music
Entertainment almost walked off as the top U.S.
distributor for the first quarter.

It all came down to one single week and
a nail-biting finish. Had it not been for the
double-threat releases of Madonna’s MDNA
and Lionel Richie’s Tuskegee albums, which
combined sold more than a half-million cop-
ies in the quarter’s last week, UMG would've
ceded first place to Sony as the country’s top
distributor, and its own second-place standing
would then have helped buttress its acquisi-
tion argument for the regulatory agencies.

However, in its final week, UMG came out
on top for the quarter, culminating in a year-
to-date market share of 30.1% vs. Sony’s 29.2%,
according to Nielsen SoundScan’s measure-
ments for sales of both physical albums and
track equivalent albums (TEA), where 10 track
downloads equal one album.

During most of the past month, Sony had
been riding high on Adele’s two albums and
the new Bruce Springsteen title, making it the

year-to-date U.S. leader in albums plus TEA,
according to SoundScan.

Adele’s 21, staking a claim for the best-
selling album for the second year in a row,
is already multiplatinum with nearly 2.7 mil-
lion scans so far this year in the United States,
marking a grand total of 8.5 million units sold
since its release. She also has the No. 5 overall
album, 19, with sales of 369,000 units.

Other top sellers include Whitney Houston’s
Whitney: The Greatest Hits, at 694,000 units,
followed by Now 41 at 573,000 and Drake’s Take
Care, with 405,000.

21 is also the top digital album with 673,000
units sold. Overall digital album sales are up
17.1%, zooming to 29.4 million units from the
25.1 million the format garnered by the end of
2011’s first quarter.

Digital track sales are up less than half the
amount of the albums’ percentage, rising just
6.5% to 361.3 million units from last year’s
339.1 million. So far, three songs have notched
sales of 2 million: fun.’s “We Are Young” (fea-
turing Janelle Monde) at 2.8 million units,
followed by Kelly Clarkson'’s “Stronger (What
Doesn’t Kill You)” at 2.4 million and Adele’s

TOP-SELLING ALBUMS OF FIRST-QUARTER 2012

To the surprise of no one, Adele’s 27 was by far the best seller of the first quarter, according to Nielsen SoundScan. With 2.7 million sold,
21 shifted more copies than Nos. 2-6 combined. Of the top 10, only four were released this year. The eldest title is Whitney Houston’s

LIFE AFTER DEATH
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“Set Fire to the Rain” at 2 million.

For the second year in a row, album sales
without TEA are up, albeit slightly. Most of
the year, album sales have been up anywhere
from 2.4% to 6.6%, but in the last two weeks
double-digit declines have left the configura-
tion with a slim 0.01% year-to-date increase to
77.84 million at the end of the first quarter vs.
77.83 million in first-quarter 2011.

Meanwhile, album sales with TEA are up 2%
to 114 million units compared with 111.7 mil-
lion units at the end of last year’s first quarter.

If album sales minus TEA are counted, Sony
was the industry leader in the configuration
during the first quarter with a 30.6% share,
with UMG at 29.2%. It’s only when track sales
converted to TEA kick in that UMG retains the
top spot in the rankings. UMG's track share is
31.9% vs. Sony’s 26%.

Industry executives attribute the past year’s
positive sales trend to more aggressive catalog
marketing programs at iTunes and Amazon, as
well as a brisk $5 CD business at Walmart, which
added a $5 bin at the end of January 2011. That
move was followed later in the year by Best Buy
and, now, Target has a campaign with a slightly

2000 release Whitney: The Greatest Hits, while Adele’s 2008 release 19 is the second-oldest.

STILL MELLOW

Sales queen:

higher price point. Collectively, the three brick-
and-mortar merchants’ low pricing programs
are affecting the overall U.S. business.

With the $5 CD bin now a fixture in many
Walmart stores for at least a year, it’ll be more
difficult for the industry to match catalog sales
and CD sales going forward. Up to now, the
$5 CD has also been credited with slowing the
decline of the format, with sales falling annu-
ally by about 20% for every year from 2007 to
2011. Last year, however, that percentage de-
cline dropped to 5.7%.

In fact, CD sales began falling as the cat-
egory neared the end of the quarter. CD sales
suffered precipitous double-digit drops in the
last two weeks, causing the format to decrease
8.6% by the end of the period.

Only three albums have sold
more than 500,000 cop-
ies this year: Adele’s 27 (2.7

RANK  ARTIST TILE LABEL UNITS milllon); Whitney Houstan's
5 = Whitney: The Greatest Hits
M f

1 ADELE : 21 : XLI(oumbla/Sonvusm 2,667,000 (694.000) and the Now 41
Adele’s 27 is the biggest- 2 WHITNEY HOUSTON Whitney: The Greatest Hits Avista/Sony Music compilation (573,000). And
selling album of any first quar- 3 VARIOUS ARTISTS Now 41 Universal/EMI/Sony Music/Capitol 573,000 it’s clear there would’ve been
e e 4  DRAKE Take Care Young Money/Cash Money/Universal Republic 405,000 only two half-million sellers
B S ADELE 19 XUColumbia/Sony Musi 369,000 without Houston’s unfor-
B vt A e 6 MADONNA MDNA LiveNation/Inerscope/IGA 359,000 A L e VL
. The twist is tha s = - this point, only two albums
album came out in early 2005, 7 VANHALEN A Different Kind of Truth Interscope/IGA 339,000 had passed a half-million: 27
unlike 27, which arrived more 8 LADY ANTEBELLUM Own the Night (apitol Nashville 329,000 (942,000) and Mumford &
than a year ago. 9 BRUCE SPRINGSTEEN Wrecking Ball Columbia/Sony Music 320,000 Sons’ Sigh No More (611,000).

10 COLDPLAY Mylo Xyloto Capitol 317,000
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Looking at sales by store type, digital down-
load stores led the list, followed by nontradi-
tional CD merchants like Amazon, Starbucks
and venue sales. Collectively, those merchants
are up 4.1% to notch sales of 8.1 million units,
compared with their 7.8 million units at the
end of first-quarter 2011.

For the first time in five years, mass mer-
chants may finish with positive album growth
if that retail sector performs the rest of the
year as it did in the first quarter. During that
period, mass-merchant album sales were up
0.7% to 22.8 million units from the 22.6 mil-
lion it had at the end of first-quarter 2011.
Last year the sector suffered a 3.8% decline,
compared with sales drops during the previ-
ous four years that annually ranged between

14.4% and 19.9%.

In terms of genre sales, electronica
posted the largest gain, growing by 56.6%
to reach 2.8 million units compared with
the 1.8 million the category had sold at the
end of 2011’s first quarter. Country posted
a small gain, growing 3.2% to 9.3 million
units from 9 million in last year’s corre-
sponding period.

Meanwhile, rock fell just 0.1%, selling
25.46 million units compared with previous
sales of 25.48 million; gospel decreased by
0.7% to 5.64 million units from 5.68 million;
and R&B declined 3.6% to 13.5 million units
from 14.1 million. The biggest loser was Latin,
decreasing 17.3% to 2.6 million units from
3.1 million. .

ALBUM SALES BY GENRE

Defining Moment

Majors, indies debate the meaning of ‘market share’

In the June 30,
2007, Retail Track
column, I asked the
rhetorical question:
“What constitutes
anindie label>” My
rhetorical answer:
“That depends on
whom you ask. And
it can change, de-
pending on why or when you ask.”

Today, with all the media scrutiny about how
Universal Music Group (UMG) is defining its
market share in the wake of its agreement to
buy EMI Recorded Music, it seemed like a rel-
evant question and answer once again.

Since label executives like to pick the num-
bers that’ll show them in the best light, there
are a number of ways to calculate market
share (Billboard, July 18, 2011). With the EMI
sale, the U.S. Federal Trade Commission and
the European Commission’s competition offi-
cials are asking questions about market share
and which company has what percentage. So
let’s see how these answers are changing—
or remaining the same, as the case may be.

For most of the last decade, UMG has re-
ferred to itself as the leading major, with a
market share defined by distribution of about
30% (see pie chart A), and the rest of the indus-
try generally agreed. But now that regulatory
agencies are scrutinizing the numbers, UMG
is making the case that its market share should
include only the labels and albums it owns or
controls, not those that it simply distributes. In
the United States, using that definition, Retail
Track calculates that figure to be 22.8%, mak-
ing UMG the second-largest music company,
behind Sony Music Entertainment with 23.1%
(see pie chart C).

Up until now, the American Assn. of In-
dependent Music (A2IM) has argued to Bill-
board and Nielsen SoundScan that market
share should be calculated by who owns or
controls an indie label or its masters. Under
its definition, indies’ U.S. album market
share combined with track equivalent al-
bums (TEA) would be 31.3%, making them
collectively larger than individual majors like
Sony or UMG.

But now that the indie sector is opposing
UMG’s acquisition of EMI Recorded Music,
do you think they're citing the market share
percentage they previously pushed to estab-
lish? Shrewdly enough, they're not, and in-
stead are touting distributor share. Indeed,
both UMG and the indies have switched their
respective stances.

Retail
Track

ED CHRISTMAN
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in such negotiations. Merlin has managed
to reach much better terms for indies, but
not what the collective indie market share
might warrant. .

MARKET SHARE THREE WAYS
Below are three definitions of market
share, with pie chart A representing how
Billboard has been counting market share
in order to keep an apples-to-apples
comparison, since Universal Music Group
conceals Fontana and INgrooves’ market
share in its numbers, while the other majors
that have indie distribution arms let Nielsen
SoundScan report their market share.

Pie chart B represents how Billboard
used to track market share prior to the
founding of Fontana in 2004, when
indie market share was more clearly
delineated in SoundScan. In order to
present this data, Retail Track estimated
INgrooves and Fontana’s market share.

Pie chart C is based on Retail Track’s
estimates using SoundScan’s label mar-
ket share report. This market-share defi-
nition is the one championed by A2IM.

BY MAJOR-OWNED DISTRIBUTORS (A)
2012

BY MAJORDISTRIBUTORS (B)
201

Electronic dance music was already on its way to enjoying the quarter’s

largest genre growth as of week 12 with a nearly 37% gain over 2011, but
also benefited from the debut of Madonna’ MDNA, which sold 359,000

units and further pushed EDM’s growth to nearly 57%.

Initi:‘.llly, A2IM president Rich Ber?gk.:ff BY LABEL OWNERSHIP (C)
made his plea on market share because indies 200

were getting short-changed by new digital ser-
vice providers giving huge advances and favor-
able revenue splits to the majors, based on their
interpretations of market share, which tended
to be those in pie chart A.

When the majors got their advances, they
often didn't share it with the smaller labels they
distribute, much to the indies’ chagrin. When
Amazon and Google were first negotiating with
indie labels to get their masters, both tried to
give them a smaller split than the majors.

A2IM is a trade organization that can’t
negotiate with digital service providers. Mer-
lin is the group that represents indie labels

| o

o 0m
\ 9.3M
5.6M
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EMI Sale: Next Steps (And Potential Pitfalls)

How Sony and Universal are handling regulators for their respective EMI acquisitions

he Sony Corp. of America-led consortium

that agreed to acquire EMI Music Pub-

lishing is taking a different approach to
governmental regulatory scrutiny than Universal
Music Group (UMG), which is acquiring EMI's
recorded-music operations.

The Sony consortium has tried a pre-emptive
maneuver and offered a compromise by putting
assets up for sale in Europe where the com-
bination of EMI and Sony/ATV are the most
heavily weighted.

As aresult of the Sony offer, the European Com-
mission (EC) is postponing its decision whether
to go to a second phase from April 2 to April 19.

By making the pre-emptive move, Sony and its
partners—the estate of Michael Jackson, Mubadala
Development, Jynwel Capital, Blackstone Group’s
GSO Capital Partners and David Geffen—hope to
win immediate approval of its $2.2 billion acquisi-
tion without having to deal with a second phase.

UMG has also announced that it will sell assets.
But instead of positioning the sale as a potential
sop to regulators, the company says the main im-
petus behind its sale s to help finance its purchase
of EMI'’s recorded-music operations. So far, it has
hired Bank of America and Merrill Lynch to sell
off Universal Music Publishing Group (UMPG)
assets, including a portion of its classical music
catalog, its Brentwood Benson Christian catalog
and its Koch catalog of German music.

While acknowledging the asset sale certainly
won’t hurt it with regulators, it didn’t try to pre-
emptively appease them, instead preferring to wait
and see what happens. This way, Universal hopes
to do no more than what the EC requires to get ap-
proval. Because buying EMI’s recorded-music op-
erations for $1.9 billion will make UMG so much
more dominant than the combined market share
of Sony/ATV and EMI Music Publishing, it likely
means the UMG deal would've entered a second
phase no matter what pre-emptive asset disposi-
tions it offered. In fact, that's exactly what happened
on March 23, when the EC announced it would
begin the longer, deeper second-phase process.

While these deals are undergoing regulatory
checks in the United States and Europe, executives
familiar with the process say the European proce-
dure will be far more intense than the domestic
scrutiny. Stateside, the Federal Trade Commission
is only interested in what impact the acquisition
will have on consumers. Overseas, the EC not only
looks out for consumers but also wants to mea-
sure how such a deal might impact competitors,
artists and songwriters.

Once regulators have analyzed the acquisition,
they can approve it, reject it or offer remedies al-
lowing them to approve it. Such remedies can
either be in the form of asset disposition or by
imposing behavior modifications upon the buy-
ers. In the United States, that generally takes the
form of a consent decree.

While the industry has witnessed a number of
major deals in the past 15 years, including Poly-
Gram’s merger with UMG, the merger of Sony
and BMG, the sale of Warner Music Group (WMG)
(twice) and the sale of BMG’s publishing operation
to Universal, all were ultimately allowed—even if
6 |
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Sony and BMG had to sweat a little and UMPG
had to sell off a few catalogs.

In times gone by, conventional wisdom would
suggest both deals would likely be approved in
the United States, while in Europe, the EC might
make Universal sell off some assets before giv-
ing its approval. Those who say the deals will be
approved note that the Sony-BMG merger didn’t
have any impact on consumer pricing, but there
are two new wild cards in the EMI deals.

First, when the Sony-BMG deal was done, the
digital music industry was still in its infancy,
but now it’s a more robust marketplace, requir-
ing greater scrutiny by regulators than past deals.
Second, European indies organization Impala—

which gave Sony and BMG conniptions during
their merger—has a number of allies to help it
stop the EMI acquisitions. Besides the American
Assn. of Independent Music and the International
Federation of Musicians, WMG is working to throw
a wrench into the proceedings. In the past, other
majors have opposed every announced deal involy-
ing a competitor, generally behind the scenes. This
is the first time a competitor has publicly stated it
would do everything in its power to stop such a
union, as WMG board member Edgar Bronfman
Jr. said at a conference.

Beyond those constituencies, Public Knowledge
and Media Access Project have already announced
that they oppose the acquisition. Both organiza-

tions are among what some refer to as “copyleft”
entities that promoted American Censorship Day
on Jan. 18, which stopped the SOPA/Protect IP act.

For now, the regulatory process soldiers on, and
WMG will be doing everything it can to ensure
the deal is blocked, so that it can have a chance
to buy EMI’s recording assets; or so that UMG
has to at least sell off some, again so WMG can
benefit by acquiring them.

Of course, Universal would face an even more
unpleasant penalty if regulators turn down the
deal. Since it took on regulatory risk, that means
it would have to sell EML. If that sale brings in
less than what it has agreed to pay, UMG would
be on the hook for that loss. .

Business As Usual

EMVI’s uncertain future isn’t keeping it from
signing acts and starting new initiatives

While the press focuses on
whether regulatory agencies will
approve the EMI acquisitions, the
company itself is taking care of
business, sighing artists and song-
writers while also launching new
digital and marketing initiatives.

Since Universal Music Group
bid for EMI’s recorded-music
operations and EMI| Music Pub-
lishing agreed to be sold off to a
consortium led by Sony Corp. of
America, EMI has been a whirl-
wind of activity. It signed 22 art-
ists across all its labels; its pub-
lishing company secured deals
with Luke Laird and Rebecca Fer-
guson and formed a joint venture
with Plan B called Temperamen-
tal Music; and contracts were ex-
tended with writers PInk, Kanye
West and Drake.

On the executive front, EMI pro-
moted Don Was to president of its

Blue Note label and brought in
Live Nation executive Ron Pence
to head up its brand partnership
division. In addition, EMI launched
OpenEMI, a digital initiative with
the Echo Nest to provide thou-
sands of songs and other music-
related content for app develop-
ers. And EMI Music just launched
EMI Dance Network, a global A&R
and marketing arm.

As for the pending acquisi-
tions, other than to acknowledge
that EMI provides plenty of infor-
mation for the regulators review-
ing the deals, EMI Group CEO
Roger Faxon declines to speak
on the topic. But, even with the
company’s sale hanging over its
head, he insists EMI’s mission re-
mains the same.

“We look at the business
through the artists and songwrit-
ers that we represent and we

BANG (fro

are aggressive in helping them
achieve their goals,” Faxon says.
“That transcends whatever com-
binations that these business
transactions foretell.”

Sources within EMI say the
company’s investments in mar-
keting platforms and infrastruc-
ture have picked up pace sinceit’s
no longer hobbled by constraints
placed onitinitially by Terra Firma
and then Citigroup. Also, since the
staff has been through turmoil
since 2006 when the company
was first put up for sale, this time
around most consider an uncer-
tain future to be business as usual.

Competing music companies
may try to take competitive ad-
vantage of the pending sale, but
EMI Music Publishing president
of North American creative Jon
Platt says that whenever that tac-
tic is used, he tells his staff: “Just

1&ft).,

remember we are the No. 1 music
publishing company in the world.
[Competitors] can talk all day but
the facts are the facts.”

Faxon adds that because art-
ists and songwriters continue to
sign with EMI and have success,
it demonstrates that staffers are
focused on their jobs, not corpo-
rate transactions.

“If you look at the charts and
number of artists breaking around
the world, it is impressive,” he
says, citing such recent successes
as Emeli Sandé, Chiddy Bang,
Robert Glasper, Luke Bryan, David
Guetta and Katy Perry.

Certainly, Universal Music
Group is happy with any signing
activity going on at EMI. “Good,”
one UMG corporate insider says.
“Keep going [on] making the com-
pany more valuable and a better
deal forus.” —EC
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From DJ Booth
To Center Stage

Juan Magan adds singing to his résumé and hits No. 1

ew Spanish acts have
madeittothe top of Bill-
board’s Hot Latin Songs

chart. And even fewer DJs—
from anywhere in the world—
have accomplished that feat.
Enter Juan Magan, the
Spanish pro-
ducer, DJ and Latin
remixer who—
in his latest in-
carnation as
a DJ/singer—
not only en-
tered Hot Latin
Songs for the
first time but
reached No. 1
with “Bailando por el Mundo”
(Dancing Around the World).
The track, a mix of electronica
and Latin dance beats featuring
Pitbull and Dominican rapper
El Cata, hit the top spot on the
March 31 chart. It’s now No. 6.
Magén’s success was less
surprising in Spain, where the

LEILA
COBO

Notas

33-year-old artist has had a series
of hits and there has long been a
culture of dance and electronica
music. In the United States, how-
ever, it's a result of not only the
quality of the song but also the
evolution of the listener. While
European and
American audi-
ences gravitated
to the sounds of
DJs including
¢ David Guetta
and Tiésto, Latin
fans are only now
following the
trend. The shift
has been more
evident with the launch of sev-
eral electronica festivals, includ-
ing Puerto Rico’s MEF Fest, and
with the preponderance of dance
tracks and remixes on Billboard's
Latin charts.

“Trends like electro Latino,
in which Juan is a pioneer,
move very quickly through so-

cial media and video channels,”
says David Lopez Cenderos,
A&R manager for Ediciones
Musicales Clipper’s, Magan’s
publishing house. “New tech-
nologies have certainly made a
difference. Certainly, it would've
been harder to push this via tra-
ditional media.”

Indeed, Magin was in Miami
recently for his first U.S. promo-
tion trip, where he performed on
prime-time TV shows including
“Don Francisco Presenta” and
“Nuestra Belleza Latina”—not
exactly hotbeds of electronica.

There’s a good reason why
he’s able to reach those TV au-
diences: Magdn not only spins
and mixes. He sings, too.

“I do electro Latino,” Magan
says. “It’s electronic music with
vocals in Spanish. Any track
that I play in my sets has vocals
sung in Spanish.”

Already well-known as a re-
mixer who has worked with

DJ spins a hit:
JUAN MAGAN

Nelly Furtado and Juanes
and has several solo hits of his
own, Magin gained broader
recognition last year with
“Bailando por Ahi,” which,
after hitting No. 1 on iTunes
in Spain, began to receive rota-
tion on mainstream radio. The
track crossed the Atlantic when
Magén, who's signed to Sony,
remixed it with Pitbull and El
Cata and renamed it “Bailando
por el Mundo.”

The two guest artists, both
with current records on the
charts (El Cata was also featured
in Shakira’s “Loca”), helped
drive the track far higher than
it might’ve gone as a solo effort.

Capitalizing on the momen-
tum, Sony released an album of
remixes and hits on March 26
titled Bailando por el Mundo. In
Spain, a new album, The King
of Dance, is due May 1, and will
include new singles featuring
guests like Taboo from the
Black Eyed Peas and Fuego.

“Having the mic has made
the difference,” says Magén,
who divides his shows be-
tween a DJ set at the sound
system booth and a stint on-
stage as a singer. “People want
to see the artist.” .

. For 24/7 Latin news
and analysis, see
billboard.biz/latin.
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A NuevaEra

Regional Mexican label Del Records forms second imprint

Leading the way:
) MARTIN CASTILLO

The founders of regional Mexican
label Del Records, boasting a roster
with some of the newest faces in the
genre, have launched a second label
to expand the business they started
only three years ago.

In an exclusive interview with Bill-
board, label president Luis Del Villar
says launching Nueva Era Musicis a
way of “creating our own competition
before anyone else does so.” The sec-
ond imprint will both sign new talent
and take on some artists from Del.

Downey, Calif.-based Del
has achieved success in a short
time by finding unsigned singer/

songwriters with strong social
media followings on platforms like
YouTube, Twitter and Facebook. The
label features about a dozen acts, in-
cluding Nena Guzman, Jorge Santa
Cruz, Regulo Caro and Gerardo Ortiz,
its most successful artist.

Ortiz, who was discovered online,
has released four albums on Del with
distribution through Sony Latin
Music. They have sold a combined
227,000 copies, according to

Nielsen SoundScan, and Entre

Dios y El Diablo finished 2011 at No.
12 on Billboard’s year-end list of the
best-selling Latin albums (60,000).

Nueva Era Music, whose name incor-
porates Spanish and English to sym-
bolize today’s bicultural, bilingual gen-
eration, will debut this summer with an
album by Los Angeles singer Martin
Castillo, formerly of corridos band Los
Dos Grandes de la Sierra. After leaving
the actin 20009, he started attracting
his own fans by posting videos on You-
Tube and performing in Mexico. Views
of his self-made clips have gone from
a few thousand for each song to more
than 100,000 for his narcocorrido-
themed compositions.

It was Castillo’s online success and
live draw (he recently played a sellout
show at Los Angeles’ Gibson Amphi-
theatre) that moved Del Villar to launch
the new label. Castillo’s album, Aguas
Porque Hay Les Vamos (Watch Out Be-
cause Here We Come), arrives June 14.

“The idea of launching Nueva Era
Music is to mirror Del Records,” Del
Villar says. “We believe Martin Castillo
is perfect to lead the new label.”

Del, like many of the artists in re-
gional Mexican, has attracted con-

troversy. The label’s acts often sing
popular narcocorridos—ballads that
chronicle Mexico’s drug wars and the
traffickers behind the conflicts—and
Ortiz was involved in an ambush last
year in which his vehicle was shot at
and his driver and business manager
were killed (Billboard, March 31).

Del Villar says narcocorridos aren’t
a problem for the label, even though
the music is banned in several parts
of Mexico. Still, Ortiz hasn’t returned
there to perform since the incident,
but he intends to again tour in Mexico
and focus on more romantic tunes.

Castillo is currently playing private
functions in Mexico, he says, to avoid
trouble with authorities who ban nar-
cocorridos. “If these types of songs
are popular and people are asking for
them, why not?” he says. “I’m commit-
ted to my fans.”

Del Villar echoes his artist. “We
want to continue making the kind
of music that people want to hear,”
he says. “The new label will help us
move forward.”  —Justino Aguila
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APRIL 23-26 Register today for the Billboard Latin
Music Conference & Awards, presented by State Farm,
April 23-26 in Miami. Use promo code BBiz12 to save
15%. Go to billboardlatinconference.com.

MARKETING AWARDS
HONOR INNOVATIVE
USE OF MUSIC

The Billboard Latin Music Mar-
keting Awards will take place
April 24 as part of Billboard’s
Latin Music Conference &
Awards, presented by State
Farm. An editorial board chose
three finalists in four catego-
ries—print, online/social, tour
sponsorship and TV—taking
into consideration the integra-
tion of artists, music and brand-
ing in the campaign. The win-
ners will be voted on by a panel
of industry judges. The 2012
finalists feature music froma
broad range of acts, including
Chino & Nacho, Camila, Enrique
Iglesias, Don Omar, Pitbull and
Paulina Rubio, and a variety of
brands like AT&T, Dr Pepper,
5 Gum and Coca-Cola. The
marketing awards will close
the Marketing Exchange, an
afternoon of panels dedicated
to music, branding, marketing
and sponsorships. For more
details and to register, go to
billboardlatinconference.com.

SBS’ ALARCON FETED
AT CANCER GALA
Spanish Broadcasting System
president/CEO Raul Alarcon
Jr. will be honored for his sup-
port of the American Cancer
Society at the organization’s
annual gala on April 21 at the
InterContinental Miami. Alar-
con joined SBS in 1983 as an
account executive, and by
1985 he was nhamed president/
director. In 1994 he became
CEO, responsible for strate-
gic planning and operational
matters including financing
at the company’s 21 Spanish-
language radio stations in the
United States.

PITBULL ON ‘BLACK’
TRACK
Pitbull, who recently received
the BMI President’s Award
in Las Vegas at the perform-
ing rights organization’s Latin
Awards in Las Vegas, will soon
be heard on the big screen
with his new song for the third
installment of the “Men in
Black” movies. “Back in Time”
was co-written and recorded
by the RCA Records/Polo
Grounds Music/Mr. 305 rap-
per, and is available as a digital
single. The film will be released
nationwide on May 25.
—Justino Aguila




Yeah, and then
you woke up,
It was awesome. | got a low rate,
perfect terms, and get this ...
there was this super cool,
un-bank-like person helping me.

You weren't dreaming, you were
at First Entertainment Credit Union
getting a home loan.

Un-bank-like service from people who understand your needs and 3/1 - 3-000%*

understand your industry is nothing new here at First Entertainment
" . . . " o/*
Credit Union. We've been taking care of entertainment industry folks SYAl 30125 %0

like you for decades. 7/] _ 3. 500%,

Whether you are in the market for a new home or simply looking to
refinance your existing loan while rates are low, do yourself a favor
— consider First Entertainment. We have a variety of real estate loan
products to choose from and we offer jumbo loans up to $2,000,000.
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== CREDIT
Visit www.firstent.org for more details or call us at 323.845.4411. A
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Get the free mobile app at is fixed for the first 3 years, then recalculated annually through year 30. Stondard underwriting, tax service, and flood monitoring fees apply. Estimated closing costs of $2,321.00 apply for loan amount of $600,000. Standard qualifying  EQUAL HOUSING
http://gettag.mobi credit and ratios are required. Property insurance is required. Other terms may apply for purchase transactions. Other rates and terms are available for loans up to $2,000,000. Rates and guidelines are subject to change without nofice. LENDER
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A Better Back Room

Two startups seek to improve on licensing music—and promoting it

MusicSynk and StoryAmp are
startups trying to smooth out
clunky processes in the digital
music business.

The industry is filled with
flashy, consumer-oriented
music products, like the mass-
appeal Spotify library and the
fun sharing/discovery site This
Is My Jam. But some of the most
innovative offerings are those
seeking to improve back-room
processes so music industry in-
siders can work more efficiently.

John Pisciotta, head of com-
mercial licensing at Nashville-
based Ripcord Publishing,
founded MusicSynk in 2010
after seeing his company’s li-
censing needs overlooked in
the marketplace. The site is now
invitation-only and will be open-
invitation in the second quarter.

MusicSynk modernizes an
old, paper-driven process by giv-
ing those on both sides of the li-
censing transaction a negotiation
platform. “We’re replacing 40-
plus steps of faxes, unreturned
phone calls, researching who
owns what and who wrote the
songs,” Pisciotta says. “We're
accelerating the [business by]
replacing a completely broken,
fractured process.”

Music libraries
like Pump Audio
and Music Deal-
ers have changed
licensing by giv-
ing music super-
visors an afford-
able, easy solution
to quickly meet
their needs. But
they’re not for
everyone, according to Michael
Closter, president of publisher
Reach Music.

MusicSynk generates revenue
from both a one-time setup fee

for new publishers and a multi-
access model based on previous
years’ synch income. Fees range
from 10% to 20% of each license
generated on the system—it
starts high and then decreases
the more that a client uses the
platform. In com-
parison, Pump
Audio takes 65%
of any license fee
or royalty gener-
ated by music in
its catalog.

In addition
to such a hefty
commission,
other services
like Pump Audio generally
don’t consult with writers or
inform them of a song’s use,
Closter says. They also retitle
some submitted works and as-

LASER-LIKE
SONICS

Soundlazer is a parametric speaker that
uses ultrasonic carrier waves to transmit
audioin a highly focused beam of sound.
As aresult, only a person standing di-
rectly in front of the speaker will hear the
transmitted sound. The small speaker
comes with an adjustable stand that
makes it easy to connect a portable music device and point
the device in any direction. Each kit comes with the Sound-
lazer speaker, an audio cable and a power supply.
Interested parties must pledge at least $175 at Sound-
lazer’s page on Kickstarter.com by May 19. After that date,
check Soundlazer.com for availability.

—GP
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sume the rights to related per-
formance royalties.

“Pump Audio is probably rec-
ommended if you're an inde-
pendent artist or self-published
writer and you're fine with giv-
ing up this control and the large
commissions [in exchange] for
the opportunity for exposure,”
says Closter, whose company ad-
ministers copyrights of acts like
Public Enemy and Jack Johnson.

Meanwhile, StoryAmp
aims to do for publicity what
TuneCore did for digital dis-
tribution: democratize a seg-
ment of the business that used
to be off-limits for most artists.
StoryAmp gives acts easy access
to journalists and offers a tool
for simplifying what can be a
time-consuming process. Jour-
nalists may also benefit from
using StoryAmp because it
gives them more relevant and
organized information.

Dmitri Vietze knows about
publicity, having launched
Bloomington, Ill.-based Rock
Paper Scissors in 1999 with a
focus on global music. But he no-
ticed problems in PR that needed
fixing. While digital distribution
allowed new services to offer the
long-tail type of model through
access to extensive music cata-
logs, the methods by which pub-
licists usually communicated
and organized their work flow
were still mostly outdated.

Publicity hasn’t been com-
pletely stagnant in the digi-

Solution-oriented:
StoryAmp’s
RadioPlayer (far
left) and home
page (above),
developed by
DMITRI VIETZE
(near left); far left:
MusicSynk’s JOHN
PISCIOTTA.

tal age. Services including PR
Newswire allow companies to
push out press releases to nu-
merous media outlets. How-
ever, StoryAmp is unique in that
itdirectly targets people like pro-
ducers, directors and journalists
and opens up PR to artists who
couldn’t otherwise afford it.

Vietze began working on
StoryAmp with startup incubator
Sproutbox in Bloomington. Basic
work began in January 2011, and
the service quietly launched last
November. By streamlining
emails and press releases into a
more organized fashion, publi-
cists distribute messages more
effectively through StoryAmp,
while journalists can compile
multiple messages into a single
digest format and keep their own
notes about projects.

StoryAmp may not be opti-
mal for everyone, and big mar-
keting budgets often allow for a
personal level of outreach that
the platform can’t match. How-
ever, that personal touch only
covers the upper echelon of art-
ists, Vietze says, and not the esti-
mated 80% of acts that don’t have
access to those types of relation-
ships or highly paid PR contacts.

“To get the attention of jour-
nalists, you stand out with your
music and story,” Vietze says.
“You don't stand out with your
email format.” .

- For 24/7 digital news
and analysis, see
billboard.biz/digital.

NARM CONFAB
OPENS APP ALLEY
TO STARTUPS

NARM and DigitalMusic.
org are offering startups an
affordable way to display
products at NARM’s Music
Biz 2012 convention May 7-10
inLos Angeles. App Alley will
allow developers to present
product demonstrations and
meet music industry profes-
sionals for free with a $199
conference registration. The
one-day event (May 9) will
also offer premium packages
for $1,500 or $2,500 that fea-
ture extra seating, a plasma
TV for displaying products
and Music Biz passes.

EVENTBRITE

EXPANDS GLOBALLY
Online ticketing service
Eventbrite has expanded
internationally with local-
ized versions covering
Spain, France and French
Canada. The company’s first
non-English sites give it a
presence in eight countries.
Founded in 2006 and based
in San Francisco, Eventbrite
offers asimple, DIY ticketing
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solution used by everyone
from concert promoters to
beer festivals. To date, Event-
brite has issued 50 million
tickets and 20% of its busi-
ness comes from outside the
United States. The privately
held company’s investors in-
clude Tiger Global, Sequoia
Capital, DAG Ventures and
Tenaya Capital.

ANDROID TOPS
SMARTPHONE STATS
Smartphones have finally
reached a tipping point.
Nearly half (49.7%) of U.S.
mobile subscribers owned a
smartphone in February, up
from 36% a year earlier, ac-
cording to Nielsen. Android
is the platform of choice for
48% of smartphone owners,
with Apple’s iPhone com-
ing in second (32.1%) and
BlackBerry third (11.6%).
But Apple is hot—while
Android’s share of smart-
phones acquired in the last
three months is the same
as its overall share, Apple’s
share of recent purchases
was 43%. BlackBerry’s share
was only 5%.
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Drake’s 17th top 10 ringtone (second
most in the chart’s history) is this week’s

greatest point gainer and position
mover (28-7, up 154%). “The Motto”

Lil Wayne, who,
leads all artists for most top 10s with 25.
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QUESTIONS

with SERGIO LOPES

by LEILA COBO

When veteran digital music ex-
ecutive Sergio Lopes took over as
senior VP of Capitol Latin in the
United States and regional market-
ing for Latin America last year, he
found one remarkably stable asset:
the catalog of late Tejano superstar
Selena Quintanilla.

Though Selena was murdered in
March 1995, her albums are still selling
steadily, most recently moving around
100,000 units annually, according to
Nielsen SoundScan. Generating a half-
dozen No. 1s on Billboard’s Top Latin
Albums chart through the years—
more than any other woman—an
amazing four out of the six best-selling
titles have been compilations.

With Selena selling more than 10
million albums in the United States and
scoring seven No. Is on the Hot Latin
Songs chart, Lopes hopes to sustain her
sales activity and asked himself what
could be done differently to keep min-
ing her enormous appeal. The answer:

Use new technology to revive Selena’s
classic music for a series of new duets
with contemporary superstars.

The resulting album, Enamorada
de Ti, is one of the most musically
(and technically) ambitious projects
in recent Latin pop memory. Ten
vocal tracks were stripped down
from older Selena songs, then remas-
tered and rearranged. The album’s
near-dozen rerecordings include five
studio-created duets with such sing-
ers as Selena Gomez, Don Omar and
Juan Magéan. It was released April 3.

Billboard spoke with Lopes to learn
more about the album.

This is an album primarily built
upon Selena’s voice. How did the
idea originally come about?

After listening to all the albums I real-
ized how good she sounded. Sure, there
was the persona and her charisma, but
all Tkept thinking about was her voice.
Contractually, her albums belong to

?

Capitol, but morally, strategically and
logistically I wanted to be on good terms
with the family, so I went to [her home-
town of] Corpus Christi [Texas] to pay
my respects. “I want to do something
different, not justanother compilation,”
I told them. “T want permission to ex-
tract her voice.”

Why extract her voice instead of
simply laying a new collaborator’s
vocals over the basic tracks?

I wanted to create an album that deliv-
ered a whole new experience of listen-
ing to her as never before. When Selena
originally recorded, she was into this
fusion of cumbia electronica with all
these bass and drum sounds, and so her
voiceisin the middle of alot of things. I
could have produced a whole new album
in the studio with a keyboard player
and samplers. It would have been nice,
but my overriding principle was [that]
she’s the most iconic Latin artist ever,

a legend, and she’s not here to defend
herself. I wanted to do the maximum
that I could and put together an album
everyone would respect.

Could you give us some details
about the production?
FirstThired Moogie Canazio, one of the
best voice engineers around, and then
we brought on Carlos Perez [of design
firm Elastic People] for the aesthetic.
1 took them both to Corpus Christi so
they could understand just what Selena
represents. When you're at the Selena
Museum there, it’s impossible not to get
touched watching these 8- and 9-year-
old children crying in front of a Selena
clothing display. My responsibility was
to capture that emotion in the air and
putiton analbum. In the end, we used
46 musicians, six producers, four execu-
tive producers and 11 studios.

How do you promote an album
by a dead artist?
It’s not promoting an album by a dead
artist, it’s promoting an album with
Selena. The first amazing thing is the
emergence of the Internet, which barely
existed when she was alive. We recently
launched a Facebook page for her and in
two months we had 800,000 followers.
People still want to communicate with

] T

her. Most of the online comments are,
“Selena vive!” She’s our Elvis. There’s a
lot of pride.

What else do you have planned?
For one thing, we're editing new duet
artists into Selena’s older videoclips,
soyou'll feel the guest artist was alive
18 years ago and singing with her.
We're also releasing this album as
the first part of a trilogy—we plan a
second volume entirely in Spanish,
and a third volume in English, with
one coming out by the end of 2012
and the other probably released the
following year.

What about the album cov-
er artwork?
When [ met with Selena’s family, I told
them that we'd like to presentheras a
young lady, as if she was alive today,
but we didn’t want to use a picture
that everyone had already seen. They
pointed to this shut door leading into
her office, which had been more or
less closed off for the past 17 years. We
[found] plenty of interesting things,
including the picture which became
this album’s front cover. But that's
not all we found—there’s a lot more
Selena material that will be shown in
the future.

CONGRATULATIONS to DONOVAN and LAURA NYRO
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RightUpTheir Alley

Brooklyn Bowl’s must-play status built on appeal

to bands and fans alike (and

Driving the lane:
Drive-By Truckers’
PATTERSON HOOD at
Broeoklyn Bowl in 2011.

n perhaps the world’s most competitive mar-

ket for small venues, the keggling center

and music hall known as Brooklyn Bowl has
quickly become a must-play location in the New
York area since opening shortly after the July 4
weekend of 2009. Mixing a diverse range of artists
with a cool fan experience, the Bowl rapidly made
its mark through creative concepts, unique pre-
sentations, greatfood, aggressive social network-
ing and adaptability in everything from cutting
deals to short-notice bookings. The 600-capacity
Bowl marked its 1,000th day of operation on April
2, and plans to expand the venue’s brand will be
announced soon.

Peter Shapiro, a partner in the Bowl with
Charley Ryan, owned Lower
Manhattan club Wetlands in the
1990s, a popular room that ended
up a casualty of 9/11. With a back-
ground combining technology,
film and music, Shapiro wanted
to open a new venue in the area,
but was well aware that he faced
fierce competition from a wealth
of established rooms. While scout-
ing for potential locations, he dis-
covered a 23,000-square-foot barn-style building
in Brooklyn’s Williamsburg section with 35-foot
ceilings that could trace its history to the 1880s
as a former ironworks foundry.

Shapiro had no idea the building would strike
a chord with both local music fans and interna-
tional artists. Acts that have played the venue
include Adele, Kanye West, Bruno Mars, Bob
Weir, Yeah Yeah Yeahs, the Gaslight Anthem,
LCD Soundsystem, John Legend, Snoop
Dogg, Dr. John, Warren Haynes and Derek
Trucks, along with multiple gigs from Soulive
(40 shows in its “Bowlive” residencies), Um-=
phrey’s McGee, Funky Meters and Galactic.

The place is, above all, a true player’s venue.
“Musicians who have very high standards for
sound quality and the live performance environ-
ment often walk in a bit skeptical, but then end
up performing onstage with their bowling shoes
and wanting to come back to perform at the room
again,” Shapiro says. “It's been great to see bands
that don’t fuck around—Dinosaur Jr., Yo La
Tengo, real audiophile kind of stuff—thrive.”

Add Patterson Hood of Drive-By Truckers
to that list. “In addition to shows we’ve played
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the fried chicken)

there—including a last-minute addition to a tour
last summer, which became one of my favorite
shows of the year—I've seen some great things
there,” Hood says. “Big Boi and Deer Tick play-
ing a Nirvana covers set both stand out. The
room has a great vibe, surprisingly good sound,
good sightlines and great food.”

Ah, the food. At Brooklyn Bowl, eats are handled
by Blue Ribbon, the eclectic fine-dining restaurant
chain that Shapiro and others claim has the best
fried chicken in New York. Zagat has ranked the
Bowl tops among music venue food in the city for
the pasttwo years. “The deviled-egg-with-an-oyster-
on-top thing really stands out,” Hood says.

One major factor leading to the venue’s suc-
cess is the Bowl’s ability to turn
a spontaneous booking into an
on-sale event and then the actual
play, all within a matter of days.
“Because we’re a bowling alley
and a restaurant, we’re open and
fully staffed seven days a week,”
Shapiro says. “Citizen Cope
calls Tuesday, we can announce
Wednesday, then go on sale
Thursday for a show on Friday.”

Brooklyn Bowl’s adept use of social network-
ing often comes into play in such scenarios, es-
pecially given the venue’s modest marketing bud-
get. “The retweet that is most pronounced and
effective is when it’s a last-minute thing,” Sha-
piro says. “Brooklyn Bowl buys no advertising.
We spend our money developing social media—
Twitter, Facebook, Instagram, Foursquare, plus
email mailing lists.”

Ticket prices, generally ranging between $10
and $15, are notably lower than a similar show
in Manhattan because the Bowl gets plenty of
walkups and, with revenue coming in from din-
ers, beverage service and bowling rentals, the
venue doesn’t live or die by its bar numbers. “I
want to make the admission price around $10 or
$15 so the walkup guy who doesn’t even know
who’s playing will say, I'm in,”” Shapiro says.

Less than a week out, Shapiro still wasn't sure
who would play the milestone 1,000th day. But
he figured something would turn up. And, hey,
there’s always the bowling. e
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Ticket Price(s)
$4,151,650 TAYLOR SWIFT, HOT CHELLE RAE

(3392769 Astlin) " Rod Laver Arena, Melbourne 33,793 ;
$14788/811617  Australia, March 12-14 ' fhrec sellou Uit e e et

$3,646,620 MICHAEL JACKSON THE IMMORTAL WOR ‘OUR BY CIRQUE DU SOLEIL

(53612089 Caradian) VTR y
$25239/$50.48 ggl.lzgen!re. Montreal, March 551;56953&51‘ Cirque du Soleil, Evenko

$3,420,360 TAYLOR SWIFT, HOT CHELLE RAE

(83223350 Austelan) ~ Aliphones Arena, Sydney, March 27,900
SUBAS/BNEEIN .10 onoSvensy. Maren | 2900 i Michael Coppel Presents

$2,888,560 TAYLOR SWIFT, HOT CHELLE RAE

(SEOTTN 03] yiactor Arena, Auckland, New 32,585
$11381/§8940  Zealand, March 16-1 Hireeseliouts  IEICHESICOPECERISSRtEs

$2 416,030 TAYLOR SWIFT, HOT CHELLE RAE

502 ArE)  grispane Entertainment Centre, 19,870 i
5149 56/5“757 Brisbane, Australia, March 6-7 ' two sellouts JichiaelGoppetlrezants

$2,004,210 MARDI GRAS PARTY: KYLIE MINOGUE, SNEAKY SOUND SYSTEM, RU PAUL

(51850142 Austialan) " ordern Pavilion, Syd 14,719
$18855/864165  March g oV om Sydney, BhTALS Sydney Gay & Lesbian Mardi Gras

$1,878,530 TAYLOR SWIFT, HOT CHELLE RAE

(51745427 Australion)
Burswood Dome, Perth, 15,142 i
$IS358/512130  Austrana, March 2 sellout MichzeliCopralifressiits

$1,719,960 MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

($1,719755 Canadian)
! Colisée Pepsn Quebec City, 14,090 18,238
$250.03/$50.01  March 24-25 s Cirque du Soleil, Evenko

$1,513,320 THE X FACTOR LIVE

(ESEB.298) Manchester Arena, Manchester, 32,562 33,600
$51.32/$2566 England, Feb. 25-2 ' thras shows SAEnteralnment

$1,374,480 OLLY MURS
(£869.352) 26,344 - : :
02 Arena, London, Feb. 4-5 o callotits 3A Entertainment, Live Nation

$5217%/$27.67
ELTON JOHN

$1,237,318

ARTIST(S)
Venue, Date

Attendance

Capacity Promoter

$137/$32 a:;\::vﬁ:{ genter. Orlando, Fla., ls:h%:? Live Nation
$1113,812 GEORGE STRAIT, MARTINA McBRIDE

$79.50/$69.50

$1,110,620
($1059440 Austraian)

Sprint Center, Kansas City, Mo., 16,192 A =
March 4 sallaut The Messina Group/AEG Live

JOHN FOGERTY, THE SHEEPDOGS

$134.47/$86.82 2“;’.',‘;}': rp: Rty Melbadtoe; gﬁg" Chugg Entertainment
$1,075,370 TAYLOR SWIFT HOT CHELLE RAE
DL Adelaid Centre, 8,589

$150.09/$117.90 Michael Coppel Presents

$1,007,800
$79.50/$69.50

Adelaide, Austraha, March 4
GEORGE STRAIT, MARTINA McBRIDE

Wells Fargo Arena, Des Moines, 15,026 i
Iowh, Feb? o4 129X The Messina Group/AEG Live

ELTON JOHN

Ford Center, Evansville, Ind., 10, PBB Frank Productions, NS2
arc| Sel !

JUAN LUIS GUERRA & 440
10,914

ellout

sellout

$950,995
$135/$35

=
=
N
(=]

American Airlines Arena, Miami,

175/$125/$9!
255/s 55 Cardenas Marketing Network

DURAN DURAN

Laver Arena, Melbourne, 7,949
Australia, March 19 8,6
THE X FACTOR LIVE
Scottish Exhibition & Conference 19,100 20,220
Centre, Glasgow, Scotland, March 17-18  three shows
THE X FACTOR LIVE

Wembley Arena, London, March 3-4

$851,455 THE X FACTOR LIVE

(Esiam) LG Arena, Birmingham, England, 17,640
$5149/60574  pCArena, Birming g gt 3A Entertainment

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA

|zod Center. East Rutherford, 18,599 Live Nation
seliout

GEORGE STRAIT, MARTINA McBRIDE

Intrust Bank Arena, Wichita, 12,726
Kan., Feb. 1 13'500 The Messina Group/AEG Live

ROMEO SANTOS

Staples Center, Los Angeles, 1,701
March 21 allout Goldenvoice/AEG Live

JASON ALDEAN, LUKE BRYAN

Sprint Center, Kansas City, Mo., 17,650 = N
March 17 sallout Live Nation

(8864326 Australian)
$144.81/$88.52

$908,802
(£576,805)
$51.21/$25.60

$874,722
(£549,853)
$51.70/$25.85

o
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=
S
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©
©

Dainty Group

3A Entertainment

18,200 19,340

3A Entertainment
two shows

$53.75/$29

$79.50/$69.50

$781,582
$149.50/$10

$766,430
$51.25/$26.50

51,504 GEORGE STRAIT, MARTINA McBRIDE
79. . .
zzg‘gg/ssg = E:gf‘{;de Centen StLOUIS) }3’5658 The Messina Group/AEG Live
$687,274 THE BLACK KEYS, ARCTIC MONKEYS
$59/$54/%49/ 14,386

United Center, Chicago, March19 3200 Jam Productions

$679,693 OLLY MURS
£429,75
;474?5@2;72 g:gg:‘eds'tgzérle;a, Manichester, ‘Sgi'%i? 3A Entertainment, Live Nation

SR ELTON JOHN
$135/$,35 Alllant Enev%y Center, Madison, 8,674
Wis., March llout

ELTON JOHN

Wings Stadium, Kalamazoo, 6,220 =
Mich., March 21 lolt Frank Productions

LADY ANTEBELLUM, DARIUS RUCKER, THOMPSON SQUARE

Staples Center, Los Angeles, 14,063 N
March 27 sellout Goldenvoice/AEG Live

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA

John Paul Jones Arena, 13,416
Charlottesville, Va., March 23 sellout Live/Nation

JUAN LUIS GUERRA & 440

Radio City Music Hall, New York, 5,948 i
March 10 e Cardenas Marketing Network

JASON ALDEAN, LUKE BRYAN

Intrust Bank Avena Wichita, 13,882 =
Kan., March 1 sallout Live Nation

DURAN DURAN

Brisbane Entertainment Centre, 4,573
Brisbane, Australia, March 17 4819

Frank Productions

@
Z
n
88

Copyright 2012 Prometheus Global Media LLC. Boxscores should be submitted to Bob Allen in Nashville. Phone: 615-793-0466.

$638,635
$135/$35

$637,939
$69.50/$25

$631,262
$52.25/$27.50

$620,830
$175/$115/$105/
$70

$615,827
$52.75/$28

$600,555
(8569365 Austral

$168.66/$105. 37 Dainty Group

Fax: 615-793-2891. Email: bob.allen@billboard.com. For research and pricing, call Bob Allen. FOR MORE BOXSCORES, GO TO BILLBOARD.BIZ.
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his music’s licensing reach

ans Fjellestad’s documentary “Sunset Strip,” which
had its world premiere at South by Southwest (SXSW),
covers a century of the famed Hollywood boulevard.
Parts of nearly 50 songs are in the film, which closes with an
animated sequence set to Donovan’s “The Trip,” the B-side
to the Scottish folk rocker’s No. 1 hit “Sunshine Superman.”

“All those lights were twinkling on Sunset,” Donovan
sings, “I saw a sign in the sky/It said, Trip a trip, I trip,
trip,” before the lyrics go on to reference Federico Fellini,
Bob Dylan, Merlin and the metaphysical world.

Nearly 50 years after “The Trip” was recorded, Donovan recalls
that the song reflected the actual events of the day. “It was my ex-
perience completely,” he says. “1966, April probably. I played the
Trip [nightclub] in May and wrote the song. It’s a direct chronicle
of the times.”

It’s no surprise that the hippie-era recording would make
itinto the documentary. His son, Donovan Leitch, produced
the movie with former Guns N’ Roses drummer Matt Sorum
and several others, but it’s also part of an open-minded attitude
that Donovan has had for decades with regard to licensing his
songs. Back when there weren’t any popular artists handing
their songs to Madison Avenue, Donovan’s 1967 track “Wear
Your Love Like Heaven” sank into the public consciousness
as the TV spot for Love Cosmetics’ products in the early '70s.

The trend continues, and details are being worked out for
“Goo Goo Barabajagal (Love Is Hot)” to become the theme for
Ford’s new ads spotlighting its Taurus. In the last year, more
than two dozen of Donovan’s songs have been licensed for
films, TV shows and commercials.

“Communication about products is not new,”
Donovan says, comparing ads to 19th-century
posters. “Three weeks don’t go by without some-
body calling for some use of a song. There’s a
set of them—five or six songs—(that receive the
most requests]. For me it’s very attractive [ar-
tistically], whether it’s an instrumental, a well-
known song or not.”

Donovan evolved from a student of folk, blues
and jazz to become a flower power guru dur-
ing the ’60s, melding multiple genres to create a
unique strain of psychedelia that landed him in the company
of Dylan and the Beatles. Twenty-one years after he first be-
came eligible, he’ll finally be inducted into the Rock and Roll

PHIL
GALLO

FOR THE RECORD
M In the March 31issue, a picture accompanying a
story on boy bands misidentified Modest! Man-
agement co-founder Richard Griffiths. The correct
photo is below. The story also should have men-
tioned the airdate of One Direction’s appearance on
“iCarly” (April 7) and the group’s full management
team: Richard Griffiths, Harry Magee, Will Bloom-
field, Nicola Carson and Lisa Wolfe. Also, David
Massey is president of Mercury Records,
to which he signed the Wanted for the
¥’ United States.
B In the March 31issue, a caption in
Backbeat misspelled the names of
the band members in U.S. Royalty.
They are John Thornley, Luke Adams,
Jacob Michael and Paul Thornley.
B In the March 24 issue, Shane Cart-
er’s title was misstated. He is presi-
dent of Sony Music Entertain-
ment Canada.

Sound
+Vision

Season Of The Sync

New Rock Hall inductee Donovan looks to expand

A licensing pioneer
since the ’70s: DONOVAN

Hall of Fame on April 14. Three days later, Sony
Legacy will issue the double-CD compilation The
Essential Donovan.

An older crowd likely associates Donovan with
the folk rock movement and the dozen singles that
landed on the top 40 charts between 1965 and
1969. For other, younger listeners, exposure to
Donovan’s oeuvre has been mostly through recent
commercials: “Mellow Yellow” was in Coca-Cola’s
2011 ad for its Mello Yello citrus drink, Toyota
used “There Is a Mountain” for the RAV4, GE and
PlayStation 3 tapped “Catch the Wind,” Microsoft set a Win-
dows Phone 7 ad to “Season of the Witch,” and General Mills
introduced Fruity Cheerios to the strains of “Happiness Runs.”

Years ago, he recalls, “the Wall Street Journal phoned and
asked, ‘Are you selling out?’ I replied, ‘No, I'm selling in.’
I explained how many top directors got their start in ad-
vertising, and that commercials are seen more often than
pop videos. [Advertising] has been a ‘school’ for directors
like Ridley Scott because the money is there to do amazing
things in short form.

“The peak was ‘Catch the Wind’ used on the GE commercial,”
he says. “It’s an ecological ad, which is the best outcome possible
for a song. What are they advertising? Catching the wind. ‘Sea-
son of the Witch’ for the Microsoft phone might seem strange,
but there’s something groovy about the song. Tt settles people.”

Peermusic, which publishes Donovan’s songs, has ac-
tively put the singer in front of music supervisors in recent
months. He appeared at a BMI/Billboard brunch at SXSW,
has performed in the offices of music supervisors and also
did a show at BMI's annual Snow Ball at the Sundance Film
Festival in January.

Usage of “Goo Goo Barabajagal (Love Is Hot),” which peaked
at No. 36 on the Billboard Hot 100 in September 1969, is an-
other step toward getting more of his catalog licensed for vi-
sual media. “We're hoping people want to dig even deeper,”
peermusic VP of A&R and film/TV Sam Kling says. “We're
working hard at extending the knowledge base.” .
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Thirteen years ago, Goldenvoice took a bath when Paul Tollett turned an

empty field in Southern Californiainto the site of a five-stage music festival
that nearly drove the concert promotion firm out of business. Today, the
Coachella Valley Musicand Arts Festivalis the highest-grossing music
festivalin the world, a hot ticket for bands and fans alike. This year
Goldenvoice president and Coachella driving force Tollett added a second
weekend tothe show. It sold outinless than three hours. Then and now,
Coachellais Tollett's baby. Alook at the music man with the Midas touch.

THINK ONE OF THE secret weapons for Coachella is the California grass,” says Paul Tollett, president
of Goldenvoice and godfather of Coachella. “We have some of the nicest grass.”

Um, meaning what, exactly?

“Because it's the desert and there’s sand, the water drains, so the grass is never wet,” he says. “A lot of
festivals you go to, you sit down on the grass, you get a wet butt. This is not that way. You can sit out on
the grass and it's lush and green, but dry.”

Oh, OK. Of course.

Killer grass aside, most who know Tollett would agree: Nine years in, the ascension of the Coachella Valley
Music and Arts Festival at the Empire Polo Club in Indio, Calif., to the highest-grossing music festival in the
world (among those reporting to Billboard Boxscore) isn’t the result of a brilliant master plan, but rather Tollett's
willingness to take risks and his uncanny instincts when it comes to talent buying.

“All those people that we consider great musical entrepreneurs, they did things for a reason that satisfied them
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creatively, and they happened to strike on to
something at the same time, and became very
successful doing it,” says Rebel Waltz manager
Jim Guerinot (No Doubt, Nine Inch Nails), who
has known Tollett since the early ’80s when
they were both up-and-comers at Golden-
voice. “Clearly that’s what’s going on for Paul
right now. I don’t think he said, ‘I'm going to
execute this plan, the Bain Capital version of
how to do festivals. I'm going to grow it and
we’'ll make all this money.’ I know that’s not
what it was, because I know what it looked
like after the first year when he was in tears.

“He saw an opening to do something re-
ally cool with music acts in an incredible
venue that would be a real pleasing expe-
rience,” Guerinot continues. “He struck a
chord and it’s working.”

Is it ever. After taking a nearly fatal finan-
cial beating in its first year (1999), Coachella
found its legs in its third edition (2002) and
has since become a globally elite event, leading the charge of a robust U.S. festival busi-
ness that raked in $25 million in ticket sales in 2011. Since hooking up with AEG Live in
2001 and expanding to three days in 2007, Coachella has grossed $92 million and moved
nearly 1 million one-day passes, according to Boxscore. Although not all festivals report
their box-office data, among those that do, Coachella ranked first in the world in 2011, cap-
turing the top festival honor at the Billboard Touring Awards last November with a gross
of $25 million. (Oxegen in London was second at $21 million, and Lollapalooza in Chicago
third at $20 million.)

Though multi-act music festivals have long been a mainstay of the summer live music
scene in Europe and have existed stateside for decades (founded in 1970, New Orleans’
JazzFest, also co-produced by AEG Live, is considered the granddaddy of the modern music
fest), it wasn’t until recently that they became a mainstay of the U.S. summer music scene.

POMONA VALLEY AUDITORIUM
236 Wt 3¢ Straat, Pomens - (714) €204384
= =

NOVEMBER 1982
While still in high
school, Paul Tollett
promotes his first
show, by local ska

1991

After being busted for
distributing marijuana,
Tovar sells Goldenvoice

1995

band the Targets at to Tollett and fellow to open up the 800-capac-
a club in Pomona, talent buyer Rick Van ity Glass House rock club
Calif., with his Santen, who become in Pomona, which they still

brother, Perry. co-presidents. own and operate.
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The Tollett brothers convert
aformer Thrifty drug store

FEBRUARY 1986
Tollett goes to work
for Gary Tovar and
Goldenvoice, pass-

NOVEMBER 1993
When Pearl Jam passes
on playing Los Angeles
as part of its infamous

OCTOBE

The Coachella Valley Music
and Arts Festival debuts
with a bill that includes Rage

And it's Coachella’s success that has spurred
a huge growth spurt in both the number of
U.S. festivals and the quality of their con-
ception and presentation.

In addition to Coachella, this year will
see the return of such marquee events as
Bonnaroo (June 7-10 in Manchester, Tenn.;
2011 revenue estimated at more than $20
million), the resurrected Lollapalooza (Aug.
3-5 at Chicago’s Grant Park; $20 million) and
the Austin City Limits Music Festival (Oct.
12-14 at Austin’s Zilker Park; $15.4 million)
all launched in the wake of Coachella, as
well as newer entrants ranging from Outside
Lands in San Francisco to the Hangout Fes-
tival in Gulf Shores, Ala., and many others
on local, regional and national levels.

But it is Coachella that tops them all, in
terms of gross and attendance—and, argu-
ably, cultural significance. Coachella, which
ignites the summer festival season, has be-
come the must-see festival of the year for rock fans of all stripes, a platform for career-de-
fining performances and a hot ticket for fans and bands alike. (Agents have been known to
be fired if they can’t get an act on the bill.)

This year, Coachella doubled down with two festivals featuring identical lineups on back-to-
back sold-out weekends (April 13-15 and 20-22), a slate that will make Coachella the highest-
grossing and most-attended festival in the world in 2012. The following weekend Goldenvoice
will stage the sixth Stagecoach Country Music Festival, also a sellout (see story, page 21).

Though Coachella is Tollett’s baby, he’s quick to share the credit for the fest’s success.
“Thomas Edison said it: ‘Vision without execution is hallucination,” and that’s so true at a
festival,” he says. “You can sit around all day and come up with crazy ideas, but the staff,
[Goldenvoice executives] Skip Paige and Bill Fold, the three of us sit around each day, every
day, and talk about this festival. And if one of the three of us comes up with an idea, what’s

PERRY TOLLETT (left), brother of
Goldenvoice’s Paul Tollett and co-
owner of Pomona, Calif., venue Glass
House, and RICK VAN SANTEN in 2001,

APRIL 2002
Back to a two-day
format, Coachella
features Oasis and
a reunited Siouxsie
& the Banshees.
The event shows
continued im-
provement in both
finances and op-
eration, and finally
appears to be one
that could last for
the long haul.

APRIL 2001

Anschutz Entertainment
Group acquires Goldenvoice
in the early stages of building

R 1999 APRIL 2003
Coachella headliners
are Red Hot Chili Pep-

pers, Beastie Boys

MADONNA: KEVIN MAZUR/
EN/THORPE/WIREIMAGE COM

live music division AEG Live.
Coachella returns as a one-day
festival with a reunited Jane’s
Addiction headlining the main
stage, starting a trend of re-
united bands playing the event.
The fest loses money, but indus-
try insiders remain committed.

nontraditional venue
tour, Goldenvoice
books the band at the
Empire Polo Club in

ing out concert fliers.
While at Goldenvoice,
Tollett works with
Kevin Lyman and man-
ager Jim Guerinot, Indio, Calif., putting the
among others. Coachella Valley on the the red. The loss casts seri-

N live music map. ous doubt on the future of

4 the festival, and Goldenvoice.

Against the Machine, Beck,
and the Chemical Brothers.
An artistic triumph, the fest
takes a financial beating and
finishes about $800,000 in

and the reunited lggy
& the Stooges.
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good about it is the team can execute it.” to be a good scene to have gone into,” Tollett says in typically understated fashion.

Still, those on the outside know it all traces back to Tollett. “Paul is doing an exception- When Pearl] Jam embarked on its infamous nontraditional venue tour of 1993 in an attempt
ally good job of keeping his hand on the quality control, and that’s really the mark of some-  to work without Ticketmaster service fees, Goldenvoice pitched the band’s agent Don Muller
body you can respect,” says Marc Geiger, head of contemporary music at William Morris ~ on Palm Springs as a Southern California play outside of Los Angeles. In the search for a
Endeavor (WME) and an early believer in Coachella. “They get big and they don’t let that  suitable venue, Tollett and Van Santen ventured out past Palm Springs and discovered the
slip. They care.” Empire Polo Club in Indio and fell in love with the site. Pear] Jam played there for 25,000

people on “pretty much just a stage in the middle of a field,” Tollett recalls. “It was historic,
At a time when the live music business has become increasingly corporate and independent  and it was beautiful, not only because the site was so nice, but it was super low-budget. That
spirits are hard to find, Anschutz Entertainment Group (AEG) president/CEO Tim Leiweke ~ was our plan and the band’s plan.”
calls Tollett and Goldenvoice a “breath of fresh air” for the company. “Not just to the music Most important, Goldenvoice saw how the site could work for music. And, following a trip
division,” he says, “but to the company as a whole, because they brought a very strong entre-  to the Glastonbury Festival in the United Kingdom in 1997, Tollett and Van Santen were in-
preneurial spirit, a sense of branding and a devotion to the music industry, the artists and  spired to launch a similar event in the United States at the Polo Club. Tollett says, “Glaston-
the fans that the whole company’s picked up on. They do
a better job of building a loyalty and trust than any brand
I've ever seen.”

Tollett began promoting punk and ska concerts in 1982
while still in high school in Pomona, Calif., with his brother
Perry (the pair still own the 800-capacity Glass House
there) and continued staging shows as a chemical engi-
neering student at Cal Poly Pomona. In early 1986, Tol-
lett started working handing out fliers for
Goldenvoice, a Southern California punk/
alternative rock promoter founded by Gary
Tovar in 1981, eventually working his way
up to talent buyer.

Tovar was sentenced to federal prison for
marijuana trafficking in 1991, and Tollett
and fellow Goldenvoice talent buyer Rick
Van Santen, who died of complications re-
lated to the flu in 2003, bought the com-
pany. Goldenvoice was the premier pro-
moter of post-punk indie rock in Southern
California, “and years later, that turns out

APRIL 2011
The festival enjoys its quickest
- sellout to date with Kanye West,
4 APRIL 2008 Kings of Leon, Mumford & Sons
L3 A - With headliners Prince, Roger and AJ?;SE F‘ilrl?. It staross_est?‘
ice” i b i3 APRIL 2006 Waters and Jack Johnson, recor million, tops in the
S:&d:{g:u\ﬁ;ssog:f& in 2003: Madonna makes a memorable Coachella’08 was memorable world, according to Boxscore.
G appearance at Coachella, but on many levels, not the least of A month later, Goldenvoice an-
it’s Daft Punk’s epic perfor- which was the inflatable pig from nounces that the 2012 event
mance that has lasting impact, Waters’ production that escaped would be staged on two con-
serving as an important cata- its tethers and floated off into the secutive weekends with identi-
lyst for the electronic dance California desert skies, prompt- cal lineups. Stagecoach sells
music movement to follow in ing global media coverage and a out for the first time and posts a
the United States. $10,000 reward. gross of nearly $10 million.

DECEMBER 2003
Van Santen dies from
complications relating to the flu.
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Coachella’s watershed year.
The bill features Radiohead,
the Cure, a reunited Pixies and
Kraftwerk, and sells out in ad-
vance for the first time.

Tollett learns all he can about
country music and, with the
help of TMG/AEG Live’s Louis
Messina, Steve Moore (then of
AEG Live Nashville) and Wil-
liam Morris Endeavor agent
Steve Hauser, launches the
country-music themed Stage-
coach Festival, featuring acts
like George Strait.

Jay-Z (with Beyoncé), Muse
and LCD Soundsystem are
among the performers.
Coachella grosses $21.7 mil-
lion from three days of capac-
ity crowds, according to Bill-
board Boxscore. Following the
event, Goldenvoice signs its
first long-term lease with the
owners of the site.
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After selling 68,000 tickets
during a May 2011 presale
without announcing a single
band, Coachella announces a
lineup that includes the Black
Keys, Radiohead, Dr. Dre and
Bon Iver. The festival sells out
both weekends in two hours
and 45 minutes.




bury really did it for us.”

Funded “by thin air,” Coachella launched in October 1999, with Rage Against the Ma-
chine, Tool, Beck and the Chemical Brothers supported by “very small stuff, a lot of elec-
tronic, some of the stuff even playing this year, like Amon Tobin,” Tollett says. “We were
pretty adventurous back then.”

Coachella came out of the gate with five stages, same as now. It shot for the moon . . . and
got its ass kicked. “The first year was great artistically,” Tollett says. “[But] we lost maybe
$800,000, close to a million dollars, and we didn’t have it.”

Years of equity in good will helped ease the red ink. “We ended up owing L.A.
Weekly, the L.A. Times, KROQ and a few bands money,” Tollett says. “They were like,
‘We know you guys will get to it. We trust that you'll fix this.” We tried to warn them:

‘We're not so sure.” This seemed very drastic to us.”

The survival of Goldenvoice itself—not just Coachella—was on the line. But WME’s
Geiger, then at the helm of pioneering Internet direct-to-fan business ArtistDirect, came
to the rescue with a $500,000 sponsorship deal that associated the ArtistDirect brand with
Coachella for three years. “Without Marc, Coachella wouldn’t exist. Goldenvoice wouldn’t
exist,” Tollett says.

Beck and Rage Against the Machine gave Goldenvoice fee reductions and deferred pay-
ments, and Tollett and Van Santen found out who their friends were: pretty much everyone
that mattered. “We didn’t even think we would do the festival again,” Tollett says. “But we
had a lot of friends who really stood up for us at the time, and that’s how we got through.
We were still broke, we were still down a lot of money, and we just kept promoting.”

EMPIRE OF THE SUN A day in the life of Goldenvoice’s Paul Tollett in the run-up to Coachella _

—

aritua

Land Meeting
AEG Executives

Tollett begins the day at about 6 a.m. with a
two-hour-plus drive from his home in Orange
County to the Empire Polo Club in Indio,
Calif.,, where he meets with the site’s own-
ersabout pending land-purchase issues.
Hours later, in the VIP area near the site of
Coachella’s main stage, Tollett charges his
BlackBerry foran11:15a.m. conference call
with AEG president/CEO Tim Leiweke and
AEG Live president/CEO Randy Phillips. Dur-
ing the meeting, Leiweke and Phillips give
Tollett approval to purchase 280 acres of
land around the festival site. Tollett has been

m 11:51Am.
» A Game Of Horseshoes:
& “It’s A Ritual”

As the temperature in the desert soars to
about 90 degrees, Tollett hopsin a golf
cart for a five-minute drive to the site’s
Jackson Hole Horse Emporium for a game
of horseshoes. He's been averaging three
visits to the Empire Polo Club per week this
month, and he frequently stops to check
his email. (“I shouldn’t text while driving,”
he jokes.) As for the horseshoes: “I've
never missed playing a game,” he says. “It’s
As a game of polois being played
ona nearby field, Tollett tosses his first
horseshoe. It’s a miss. But having played
the game since Coachella was founded in
1999, he nails it on the second try.

Lunch With Goldenvoice’s Skip Paige

trying to acquire the acreage for seven years
because it will help “putin some infrastruc-
ture so we don’t have to keep coming back
and doing the same things each year.”

BY MITCHELL PETERS
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Near the horseshoes sits the Cantina restau-
rant, where Tollett is greeted by Goldenvoice
executive Skip Paige (right), who works with
the promotion company’s Bill Fold on the
day-to-day operations of staging Coachella
and Stagecoach each year. During the hour-
long lunch, the promoters—who attended

college together at Cal Poly Pomona—discuss
the ongoing improvements at the Empire
Polo Club, including the installation of a four-
mile iron fence around the grounds, future
plans to pave some dirt roads, new landscap-
ing efforts and new underground piping that
will be utilized in the coming years.



BRING ON AEG
» DESPITE ITS STELLAR reputation in Southern California concert promotion, Goldenvoice
was left out in the cold when SFX bought up more than a dozen concert promotion compa-
nies in the '90s. “No one ever thought of Goldenvoice as anything because we didn’t own
anything. So when the SFX rollups were happening, people looked at us as meaningless, and
we believed them,” Tollett says. “We weren’t thinking of it as this huge business. We were
thinking of it as, ‘We like promoting shows, we like Southern California punk rock and al-
ternative. This is fun.”

Still, an influx of cash would have been nice. “When we started doing arena-level stuff
in the early to mid-"90s, the bands grew faster than our company grew, and we ran out of
money,” Tollett says. “This happens to a lot of companies. All of a sudden, bands you're best

friends with, you can’t really do their shows. You just can’t afford their deposits. And you
can’t blame [the bands]. These bands need to do their thing; they’ve been working hard.
You can't just prop a promoter up.”

In April 2001, that call did come when sports and entertainment firm AEG was building
its live entertainment division, which became AEG Live, to provide content for its arenas,
including Los Angeles’ Staples Center. AEG started with John Meglen and Paul Gongaware,
co-presidents of Concerts West, who then called on the Goldenvoice guys.

Tollett admits they didn’t know too much about AEG outside of its sports interests. “Rick
was a big L.A. Kings fan, so he voted yes before anything,” Tollett says. “We kept Coachella
separate, but to the credit of John [Meglen] and Paul [Gongaware], they said, ‘We heard what
you lost on that show. We think you should do it again.”

— et el

1:34pm.

A Special Call, More
Emails, Housekeeping

After lunch, Tollett places a special call to the mother of Rick

Van Santen, his former business partner who died in 2003 from
complications of the flu. Today (March 22) would’ve marked Van
Santen’s 50th birthday. With one eye glued to the BlackBerry (he
rarely makes calls, but receives up to 300 emails per day from art-
ist reps), Tollett takes another tour of the Empire Polo Club in the
golf cart, checking on the some 25 field workers in various areas
of the grounds. In the months leading into Coachella, Tollett splits
his days between working from AEG Live’s Los Angeles office and
the polo grounds. On April 1, about two weeks before the festi-
val’s opening weekend, he moved into a rental home near the field
where he'll live during Coachella and Stagecoach. Paige, who lives
in Burbank, has already purchased a homein Indio.

It’s All About The Festival Site

.

5:03pm.

Hanging With The Empire Polo

Halfway through the day, Tollett retires to
the Tack Room Tavern, a pub located at
the Empire Polo Club, to focus on about
100 emails that desperately need his
attention. The emails range from break-
ing news that Insomniac Events CEO
Pasquale Rotella and two former Los An-
geles Coliseum executives were allegedly
involved in an embezzlement scheme
toinquiries from booking agents and
managers about scheduling Coachella

soundchecks. At around 4 p.m., Golden-
voice executive Bill Fold (left) and com-
pany assistant Gopi Sangha (right) arrive
from Fold’s home in Riverside to discuss
stage logistics and other “bigger picture”
ideas for Coachella and Stagecoach. Fold,
who runs both festivals’ day-to-day op-
erations, says he prefers spending most
workdays at the Empire Polo Club be-
cause “the office has nothing to do” with
the actual staging of the two events.

Club Owners

As evening approaches, Tollett returns to the Tack Room Tavern with Alex
Haagen IV (right), whose family owns and operates the Empire Polo Club.
Just minutes before sitting down, Haagen gave Tollett a tour of the nearby
500-capacity Date Shed music venue, which is located on the grounds. The
two reminisce about Goldenvoice’s first performance at the field—a 1993
Pearl Jam concert that attracted 25,000 people. Haagen'’s father arrives
with the club’s attorney Rob Scapa, and Tollett speaks with them briefly
about Goldenvoice’s recent land acquisition. In a couple of hours Tollett will
return to his hotel room in Cathedral City to knock out some more emails
and work on Coachella’s hourly lineup. But first, another desert ritual: din-
ner at Round Table Pizza, where he jokingly scoffs at the $20.99 “Pizza-
Palooza” meal deal. “The C3 guys have invaded Indio,” he says with a laugh.
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So after sitting 2000 out, Goldenvoice made another run
at Coachella in 2001. “We lost some money, but it was really
great, and we've kept going ever since, and gotten better and
healthier every year,” Tollett says.

That same year, Goldenvoice sold half of its stake in
Coachella to AEG, and Tollett says the AEG association has
given the Goldenvoice team the confidence to think long
term. “They stay out of my way, but in a nice way,” Tollett
says of AEG. “I'm thankful when they bought it. They let us
run it the way we want to run it. They could have definitely
changed it. They could have changed the name, they could
have done myriad things. But they’ve kept it the way it is.”

For his part, AEG’s Leiweke is impressed by the way the
Goldenvoice team knows its customers and its brands. “I
thought the whole thing was refreshing and different from
everything else we were learning about the music industry,”
he says. “Here were really pure, innocent—in positive and
negative ways—and passionate guys that loved the indepen-
dence and the brand that Coachella represented. They needed
what we had, not just money, but systems and things to help
them with trying to make sense of Coachella long term.”

Tollett says, “In 2004, when Radiohead and the Cure head-
lined, that was our big turning point.”

TALENT BUYING THE GOLDENVOICE WAY

» UNLIKE OTHER MAJOR FESTIVALS that often have a team
of a half-dozen talent buyers, Tollett personally books every
act at Coachella, with Goldenvoice’s Stacy Vee organizing
the offers. “I do the calling of the agents,” he says. “I like it,
because it keeps me sharp in new music and I always have to
keep researching. I do turn over a lot of rocks.”

Tollett is quick to point out he doesn’t book in a vacuum.
“I sit next to Donna Busch, who books the El Rey and the
Fonda Theatre [in Los Angeles] and other places, and I do
the marketing for the Glass House in Pomona,” he says. “If
you get a band early on when they're drawing 300 people and
you see them and understand what they are, I can catch up
with them later. It’s not like you're starting from scratch.”

Tollett has other promoter friends he turns to for input, like
FYF Festival producer Sean Carlson. He also enjoys a symbiotic
relationship with agents who deliver. “I go back to them and say,
‘OK, you turned me on to this small act before that turned out
to be Amy Winehouse. I'm coming back to you again.’ You go
back to Kirk Sommer [WME] and Tom Windish [the Windish
Agency] and Carole Kinzel [Creative Artists Agency (CAA)] and
Paul Morris [AM Only] and Dave Kaplan [the Agency Group]—
these people that have delivered small bands that turn out to
be headliners, like the Black Keys are this year.”

I learned a long time ago to just

look at Paul and say yes.

—TIM LEIWEKE, AEG

TEAM GOLDENVOICE

Paul Tollett says executives at the concert promotion firm don’t have titles per se, but rather job descriptions.

Here are those descriptions, in his words.

Skip Paige: Pretty much runs Goldenvoice and
Coachella/Stagecoach.

Stacy Vee: Works with me on talent buying.

Donna Busch: Books our clubs and gives me tips on talent.
Bonnie Marquez: Handles credentials and announce-
ments—our equivalent of marketing, since we don’t do

paid advertising.

Bill Fold: Day-to-day operations for Coachella/Stagecoach.
Kevan Wilkins: Production manager

Sites: GOLDENVOICE.COM, COACHELLA.COM,
STAGECOACHFESTIVAL.COM

Tweets: @GOLDENVOICE, @COACHELLA, @S TAGECOACH

The artist development path is obvious. The Black Keys have
played Coachella five times, starting at the secondary Gobi
tent. The Killers headlined in 2009, but started in a tent be-
fore their first album came out.

CAA agent Kinzel, who was given her own “Carolech-
ella” poster by Tollett after her acts Radiohead and the Cure
headlined in 2004, says Coachella, like other festivals, has
become an invaluable artist development tool.

“A lot of artists who started playing there when they were
just developing have gone on to be headline artists,” she says.
“Paul has always been very conscious of keeping it about the
music and trying to keep it very pure artistically and some-
thing both he and the artists can be proud to be part of.”

A critical element Tollett strives for is scarcity. “It’s hard
to find headliners that haven't played a million festivals, and
part of it means sometimes you have to headline someone
that isn’t as big as you might hope,” he says. “There are two
questions: Can they deliver on ticket sales, and can they
deliver in terms of the crowd viewing them as a legitimate
headliner for your specific event? I weigh both.”

Sometimes you have to cre-

ate your own scarcity by

finding bands that have

been out of the market
or don’t even exist
anymore. Tollett
calls them “re-
unitements,” and

Coachella has be-

come known for them,

Coachella doesn’t commit a certain high percentage of the
budget to headliners. “I just try to pick the overall number
and color within the lines,” Tollett says. “If I'm not finding
the strongest headliners, some years that just means I have
to do stronger on the middle. I can’t make any mistakes on
the middle.”

WME agent Sommer says the middle is where Tollett ex-
cels. “He’ll really vet through his options and work his way
around the grid and make sure he has all the ingredients
for his big cake,” Sommer says. “It’s like a spectacular layer
cake with an explosion of different flavors and textures and
surprises. This year he’s got Black Keys and Radiohead, and
then he’ll mix it up with something that’s maybe been scarce
over the years like Snoop [Dogg] and [Dr.] Dre. But it’s the
other layers of the cake that he really nails, and those are the
integral parts that hold the thing together.”

Sommer says Tollett books at some point the overwhelming
majority of the most important acts that have either gradu-
ated to the next level “or are embarking on that adventure.”
20 |
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starting with Jane’s Ad-

diction in 2001 and includ-

ing Rage Against the Machine, Nine Inch Nails, Bauhaus,
Daft Punk and the Pixies.

“I don’t set out to do that—chase bands down and put
them back together,” Tollett says. “If an agent already has
the band, that’s better for me—it’s easier. But sometimes
you run out of headliners, so you have to reach back into the
bag and dig deeper.”

For bands, particularly those that have been out of the
marketplace for a while, Coachella has proved to be the ulti-
mate platform from which to launch. Guerinot says Coachella
was the “linchpin” when Trent Reznor put Nine Inch Nails
back together after a six-year hiatus in 2005. “That was our
anchor: We’re going to launch off Coachella worldwide,” he
says. “If you're a headliner at Coachella, it creates a certain
level of prestige and clarity for who you are.”

Tollett understands the pressure agents are under to get
their acts on the bill. Last year he visited agents across the
country in their offices because “every year there’s some
bands that fire their agent because they didn’t get on

TALENT BUYERS

Rafael Eboli: Latin across the United States
Elliott Lefko: Canada

David Lefkowitz: San Francisco clubs, theaters
(@david_lefkowitz)

Rebeca Leon: Latin tours

Rick Mueller: Arenas, tours

Brian Murphy: Arenas, stadiums

Lesley Olenik: Club Nokia, Fox Theatre, Pomona
Susan Rosenbluth: Nokia Theatre, Staples Center
Paul Tollett: Festivals

Coachella,” he says. “They wrongfully blame their agent for
not having the power or whatever. I visited all these agents
in person and told them, ‘You tell your bands I came to your
office. I respect you. I have a complete open mind. I want to
book something you have if it's a good artist.” If I decide not
to book a particular band, it’s because I can’t fit that band on
the lineup this year. It’s not a reflection on the agent. That
was my way of trying to be fair and open to all these agents.”

Agents have even used the “if I don’t get my band on
Coachella they’ll fire me” pitch, Tollett says, which at first
created a lot of pressure. “Now what I tell the agents is, ‘Let
the band fire you. There’s other bands. If someone’s going
to fire you over one show, you don’t want to hang out with
that band. You're a great agent. I've booked a lot of stuff from
you. It’s not your fault.”

UNEVEN LEGS

» THE THREE LEGS of the festival revenue stool are sponsor-
ships, concessions and ticket sales, and Tollett says Coachella,
like most festivals, is heavily weighted toward the lattermost.
Like Bonnaroo in Manchester, Tenn., Coachella isn’t known for
being heavy-handed with sponsorships, leaving millions of dol-
lars in potential sponsorships on the table. “Our feeling is when
you're watching the band, there should be nothing between you
and the band, and that even goes for the Coachella name,” he
says. “It’s just you and the artist; a kind of a sacred moment.”

When sponsors are involved, they've got to bring value to
the event. “When you’ve got 400 acres and you can go into
an air-conditioned tent and get your cellphone charged and
there’s a company involved that’s charging your phone, people
are like, ‘OK, that’s fine, we're cool with that.” We just want
to make sure that anything we do there is not near a perfor-
mance area and just has a good feeling.”

Coachella has maintained the same ticket price—$269—since
2007 through the presale this year. After announcing the full
lineup for the 2012 event, Goldenvoice raised the ticket price to
$285. Though Tollett knows he could sell out at $100 more per
ticket, he’s not interested in pursuing that path. “Festivals and
music in general are one of the few businesses where you can’t
operate on supply and demand, because you want people in a
good mood when they get there,” he says. “You don’t want the
person when they get there to feel like they overpaid.”

In terms of concessions, there’s a strong local presence,
with vendors from the Coachella Valley and Los Angeles
areas and longtime favorites like the Spicy Pie Guy. “We
have T-shirts, but we don’t have a lot of T-shirts. It’s a small
part of what we do,” Tollett says. Coachella doesn’t charge for
parking. “When you're selling that many tickets, why even
bother with that other stuff?”

And Tollett doesn’t strive to be a brand that consumers
think about all year—just in January when the lineup is an-
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Stagecoach has featured such
performers as WILLIE NELSON
and MIRANDA LAMBERT (below).

OPEN COUNTRY

Goldenvoice’s Stagecoach Festival charges into its fifth year

HEN PAUL TOLLETT AND the late Rick Van
w Santen launched the Coachella Valley Music

and Arts Festival in 1999, they may not have
had the best financial plan in place, but at least they were
working in a genre of music they loved
and knew well: rock.

That wasn’t the case when Tollett
and Goldenvoice launched the Stage-
coach Country Music Festival in 2007.
In fact, Tollett will be the first to admit
that he didn’t know anything about
country when he decided to stage the
festival on the same site as Coachella:
the Empire Polo Club in Indio, Calif. He
just knew that the audience was there.
“A lot of the people who live [in the
area] respected Coachella, but they
just didn’t like the music,” Tollett says.
“They like country music.”

So Tollett set out to learn the genre,
taking 90 days to eat, sleep and breathe
all things country. He listened to country
stations on satellite radio, read “The Country Music Encyclo-
pedia” and even watched the DVD collection of the long-de-
funct Nashville variety show “Hee Haw.” “It was awesome,”
Tollett says. “After 90 days, | was kind of hooked.”

Tollett then got in touch with veteran country promoters
and fellow AEG affiliates Louis Messina, president of TMG/
AEG Live, and Steve Moore, now CEO of the Country Music
Assn. He also met with Nashville booking agents, including
William Morris Endeavor’s Steve Hauser and Creative Art-
ists Agency’s Rod Essig.

Though Tollett was pretty much a stranger to Nashville,
Hauser, who has a background in festival production, says
Tollett’s reputation preceded him. “He explained to us that
it took nine years to get Coachella to where it was,” Hauser
says. “Paul was 100% committed to not only spend the
money, but commit to three to five years from the begin-

ning, which you don’t hear that often.”

Since the first year, booking for Stagecoach has been in-
spired. The festival began as a two-day event with a bill that
included heavyweight headliners George Strait and Kenny
Chesney, but also touched on country’s
fringes with bookings like the Flatland-
ers, Drive-By Truckers, Junior Brown
and Old '97s. The trend continued into
this year, with mainstream commercial
country acts blended with those well
outside the mainstream, including Steve
Martin’s Steep Canyon Rangers and Chris
Isaak alongside Miranda Lambert, Brad
Paisley, Jason Aldean and Blake Shelton.

“That first couple of years [Stage-
coach] struggled—it wasn’t making
any money—but on the third year they
continued to pay the artists and didn’t
cut back on the strategy,” Hauser says.
“Then the fourth year it kicked in.”

Last year Stagecoach raised capac-
ity and sold out, and this year the festi-
val went to three days and sold out even faster.

“It’s amazing there’s a country festival on the West
Coast that does 165,000 people over three days,” Hauser
says. “Paul has totally immersed himself [in country], but
so has [Goldenvoice executives] Casey Vee, Skip Paige
and the team around him. They understand what they’re
doing now, and took the time over the last six years to
learn it. There’s not one act on my roster that doesn’t ask
to get on Stagecoach.” —RW

Bil i JUNE 4-5 Register today for the Billboard/
Country Music Assn. Country Music Summit,
June 4-5 in Nashville. Kick off CMA Fan Fest
n- week with us. Use promo code BBiz12

to save 15%. Go to countrymusicsummit.com.

nounced and the show goes on sale, and through May when
the presale for the next year happens. “When we announce
in late January, there’s about 90 days between that and the
show, and I love that time, because everyone’s talking about
Coachella,” he says. “Then you're at the show and you have a
great time, and we feel like then it’s fine to forget about it for
nine months, and think about it again in January.”

TWO WEEKENDS? WHAT?

» AFTER LAST YEAR'S SELLOUT, when Tollett estimates
demand doubled available tickets, he shocked the live music
industry by announcing that Coachella would be staged on
two consecutive weekends in 2012 with identical lineups,
unprecedented in the festival world.

Tollett says he ran it by Paige and Fold first, then took
the concept to Leiweke and AEG Live president/CEO Randy
Phillips. “I learned a long time ago to just look at Paul and
say yes,” Leiweke says. “If it had been anybody else, I would
have thrown them out of my office. He’s religious toward
that brand, so when Paul comes in and says, ‘Do X, no mat-
ter how crazy X may seem, you do X.”

“Last year we sold out really quickly, and there were about
80,000 people we guessed who have gone in years past,
wanted to go and didn’t get to,” Tollett says. “We thought
if we did another weekend and had different artists, there’s
people who wouldn’t go to both cause they couldn’t afford it,
and if you went one weekend and your other favorite bands
are on the other, that’s kind of a bummer. The two-weekend
concept is, if you go to one, you don't have to go to the other.
You’re not missing out on anything.”

“This isn’t about making more money,” Leiweke says. “This
was never about doubling the profits. We have taken a large
chunk of the new revenue from the second weekend and put
it back into the fan experience, the site, the delivery of the
experience and some technology.”

The team had committed to going two weekends before it
called the first band, and when it did start calling, the reac-
tion was generally positive, if puzzled. “At first there was a
little head scratching: ‘Two weekends? What are we going
to do in between? Are you sure you want to do that?” There
were some questions. I still have some questions. If the vibe
isn’t great this year, I won’t do it again.”

Although he had “fantasies” of saving money on talent
by buying in bulk, that didn’t come to bear. “But that’s OK,”
Tollett says. “We basically paid each band double.”

If he doesn’t do it again, it won’t be because Tollett overes-
timated demand. The festival moved 68,000 tickets without
even announcing the lineup, and when Coachella went on
sale with the lineup announced, the festival sold out in two
hours and 45 minutes.

WME's Geiger says he felt Tollett had correctly gauged de-
mand, but adds that even if it didn’t blow out, going to two
weekends was a “brilliant” marketing move. “That means
that Coachella’s the most talked-about festival in the world.
Paul wins, even if it didn’t sell out,” he says. “Then it blew
out, followed by Stagecoach blowing out. You've got three
sellout weekends back to back to back. I called him and said,
‘Are you the mayor of Indio yet?"”

WME’s Sommer says every band is “kind of doing their
own thing” in the week between shows. “I was almost cer-
tain [Goldenvoice] would roll out some other kind of smaller
multi-act bills in the Bay Area, Phoenix or Las Vegas,” he
says, “and I'd be shocked if we didn’t see that next year.”

Tollett “holds the line pretty hard” on radius clauses, Som-
mer says. “You have to play within his sandbox,” he says,
adding that he understands the thought behind it. “The one
thing that has helped the festival to stay special is, he re-
ally wants those special moments to happen in the desert.”

Whether Coachella remains a two-weekend event or not,
Tollett “single-handedly made every other festival buyer jeal-
ous,” Geiger says. “And rightly so. He took risks.”

In the future, Tollett says he’d like to see Coachella develop
new and interesting projects, but don’t look for the brand to
expand into other markets outside of the Coachella Valley.
“Generally, I don’t want to use the Coachella name for other
events, but I'm open-minded,” he says, adding, “In 13 years,
nothing has intrigued us yet.”

As for his own future, Tollett says, “I just want my 50-year
pin, then I'm out.” .o
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To get to the
massive hit “Hey,
Soul Sister,” Train
fired its team and
started over. It
worked, and now
the questionis:
What’s next? The
answer involves
ESPN, Rachael Ray,
wine and chocolate.

BY EMILY ZEMLER

n 2009, the members of Train thought the band might have run out of
road. Its third album, For Me, It’s You, released by Columbia in 2006,
had failed to live up to expectations. Its breakout, multiplatinum debut,
Drops of Jupiter, was eight years in the rearview, and the success of the
San Francisco act’s 2003 follow-up, My Private Nation, was quickly fading
from sight. Despite sneaking into the top 10 of the Billboard 200 in its first
week (at No. 10), For Me, It’s You didn’t deliver a Hot 100 hit—a huge blow for
a band with a track record for smash singles and the hardware to show for it.

In the wake of the stalled release, singer Pat Monahan says the band was
left wondering if its next album would be its last. But rather than junk-
ing the whole operation, Train decided to strip down, reboot and give the
group one last go. Step one: a corporate-like housecleaning that included
massive layoffs, “business-wise and onstage,” as Monahan puts it, leaving
just the original trio—Monahan, guitarist Jimmy Stafford and drummer
Scott Underwood onboard.

As it turned out, the move worked. Armed with some demos that would
later become the band’s 2009 comeback album, Save Me San Francisco—which
yielded the hit single “Hey, Soul Sister,” the second-best-selling digital song of
2010 (4.3 million copies, according to Nielsen SoundScan)—the band rebuilt
its crew. The most important new hire: Train brought Crush Management
onboard, a company that was having success with acts like Gym Class Heroes
and Cobra Starship. Monahan credits Crush—and specifically band manager
Jonathan Daniel—with reviving Train’s fan base.

“What are the chances that Train, the band that disappeared for however long
from people’s lives, could come back and have a song that outsells everything
else in 2010?” Monahan asks while sitting in his hotel room in New York, where
the band is prepping for its appearance on “Late Show With David Letterman.”
“Who would have ever made that gamble? Anybody? No.”

But Daniel and Crush not only made the gamble, they won the hand. Save
Me San Francisco peaked at No. 17 on the Billboard 200; has sold 954,000 cop-
ies, according to SoundScan; and spawned three top 40 singles and four adult
top 40/triple A hits—including “Hey, Soul Sister,” a five-times-platinum track
that won the 2010 Grammy Award for best pop performance by a duo or group
with vocals and peaked at No. 3 on the Billboard Hot 100. The success of the
album sent Train on the road right up until the end of 2011—32 months total,
counting a three-month tour preceding the album’s release. Finally, the group
headed into the studio to record its sixth album, California 37.

“My dad always said, ‘If you have something important you want done, give
it to the busiest person,”” Monahan says. “And it makes sense, because if you're
busy and you're in the heat of the moment that you're meant to be in, then just
keep throwing things into the whirlwind and they’ll get resolved. A lot of times
when you have downtime, you tend to overthink things. Like, ‘Let’s listen to
the radio, what do we want to do?’ Instead of, ‘We are part of the radio, let’s
just do what we do.” That’s a way better way to go about it.”
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A look at some eye-catching digits deFvgam

from Train’s career.

Number of Grammy Awards the
band has collected in its 18-year ca-
reer. Two at the 2001 ceremony, for
best rock song and best instrumen-

tal arrangement accompanying
vocalists for “Drops of Jupiter (Tell =

Me)” (arranged by Paul Buckmas-

ter), and one in 2010, for best pop
performance by a duo or group

with vocals for “Hey, Soul Sister.”

Number of downloads sold of the
band’s 2010 smash “Hey, Soul Sis-
ter,” making it the 11th-best-selling

digital song, according to Nielsen

SoundScan.

—Jeff Benjamin

was penned while Train trekked
around the world in support of Save Me San
0. On days off, Monahan would fly
to New York to work on new music, often
collaborating with Norwegian songwriting/
production duo Espionage—Espen Lind and
Amund Bjerklund—who had helped write
“Hey, Soul Sister.” After touring wrapped in
Asia last November, Train’s members spent
a few days at home for Thanksgiving, then
flew to Los Angeles to record with producer
Butch Walker at his Venice, Calif., studio.
And though one would expect plenty of pres-
sure to follow up the popularity of the previ-
ous album, Monahan says there wasn’t any
sense of anxiety.
“In the past we've lied and said, ‘No, it wasn’t

much pressure,”” he says. “Or at least we tried
to make light of the pressure. And in hindsight,
maybe we were telling the truth. But when you
look back at it, there was a lot of pressure—
ure. What I realized was,
we longed for badly because we didn’t
enjoy the process. When you don’t enjoy the
process of something, the only reward is suc-

mostly our own pre

cess—monetary or radio or fame or whatever.
So when we were working on this record there
was really no pressure, because we're loving our
time together.”

The band’s business team, Daniel says, was
likewise unconcerned about Train’s ability to de-
liver another batch of potential singles. “Writing
a hit song is one thing, but writing a song that's
a hit for years, like ‘Drops of Jupiter’ or ‘Soul
nd doing

Sister,” is really rare,” Daniel says

it multiple times is really, really rare.” So both
the label and management are focused on using
the momentum from Save Me San Francisco to
propel the new album forward.

The quick release of the album was inten-
tional. “We wanted to turn it around relatively
quickly, without compromising the music,” Dan-
iel says, “to capitalize on the success of the last
album.” The label promoted the album”
single, “Drive By,” to radio in mid-January. That
single, which was followed by a music video on
Feb. 15, has already gone gold, according to the
RIAA—weeks before California 37’s release.

Propelled by buoyant acoustic riffs and a hook-
laden melody that combines Monahan's sing-talk
vocal croon with soaring choruses, “Drive By”
is of a pop-rock style similar to “Hey, Soul Sis-
ter.” For radio programmers, the number was
an immediate yes.

“I began playing Train in the very begin-
ning, starting with ‘Meet Vir, and every:
thing since then was a no-brainer for the fc

Charese Fruge, PD for CBS Rad

KEGY San Diego and Las Vegas’
KMXB and KXTE. “Drive By” had “an instant
hook. Tra
to power [rotation] quickly on KMXB and i
still there. The songs are melodic, sex
tic and incorporate pop culture, which makes
it so relatable to the fans. Not to mention they
nail everything live.”

Columbia had spent five months promoting
“Hey, Soul Sister” before it took off, aided in
part by a placement on “CSI: New York,” Dan-
iel recalls. But this time out, coming off an
album that’s approaching platinum and that
spawned four airplay hits, convincing fans and
radio programmers to reboard the Train
lot easier. “People remember they like Train
now,” Daniel says. “Sometimes when a band

ore for the audience, so it rose

sarcas-

Team Train

Trainspotting: TRAIN performing
during halftime at the 2012 Discover
Orange Bowl in January. Below:
MARTINA McBRIDE and PAT
MONAHAN duet at the Academy

of Country Music Awards on April 1.

has been around for a long time, you've got to
remind them.”

Since “CSI: New York” was instrumental in
the popularity of “Hey, Soul Sister,” the label
and band are even more prepared to use TV to
promote the new album—and they’re doing it
earlier this time, and with more tracks.

Columbia Records Creative Agency senior
director Brian Nolan fostered a partnership
between Train and ESPN, which is using
album cut “This’ll Be My Year” during its
“MLB Opening Night” spots. The band will
also spend a week as the house band on “The
Rachael Ray Show,” performing two trac
per day for five days, and the group recently
appeared on the CW’s “90210,” where it per-
formed “Drive By” and “Hey, Soul Sister.”

In addition, Train will launch a third line of
e label, which consists of a
petite sirah called Drops of Jupiter and chardon-
nay Calling All Angels. The new line, a cabernet
named California 37, will debut around the same
time as the album. Later, when Train heads out
onits U.S. summer tour in Ju
to taste the band’s upcoming partnership with
Bay Area chocolatier Ghirardelli, which will in-
volve three types of branded Train chocolate.

“There was a day, when we started making re-
cords, when partnering with a brand other than
yourself was taboo,” Monahan says. “It turned
you from cool to fool really quick. [But now] if
you can attach it to something that’s decent, it's
an amazing opportunity.”

But mainly, if you're only just now getting
“Hey, Soul Sister” unstuck from your head, 2012
will only bring more Train singles to take its
place. More than one, if the band has its way.

“If we were going to be able to do five or six
singles from an album,” Monahan says, “this
is the one.” e

wine under its

fans will be able

California 37 Columbia
April17 Crush Management
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Butch Walker,
Espionage

Ruby Red (Los An-
geles), Integrated
Studios (New York),
Tiny Telephone and
Hyde Street (San
Francisco)

Scott Clayton,
Creative Artists
Agency

House band on “The Rachael Ray Show”
(April16-20), “Today” (April 19),
“The Tonight Show With Jay Leno”

Trainline.com, Face-
book.com/train,
Train.tumblr.com

(April 23),
“The Talk” (April 24),

“The View” (May 22)

@train



ALEX KIRZHNER

REBIRTH IN SYNCH

26 27

LATIN

ROYCE
ROLLS

On his follow-up to 2017’s top-selling
Latin album, Prince Royce starts to
move beyond bachata

Prince Royce—alka Geoffrey Royce Rojas—is 22 going on 23,

BY LEILA COBO

but his smooth baby face makes him look younger, giving

him anaive appearance that belies the savvy with which he
conducts himself. At Miami’s Hit Factory recording studios, fresh
from performing at the Vina del Mar festival in Chile, he lounges in
aswivel chair, wearing one of his trademark Fedora hats, Bermuda
shorts and a polo shirt, looking very much in control.

Now, all eyes are on the soulful singer, as he prepares the release
of his sophomore set, Phase II, due April 10 on Top Stop, with dis-
tribution by Atlantic. It's the follow-up to his self-titled debut—the
top-selling Latin album of 2011 with 186,000 copies, according to
Nielsen SoundScan. It has now sold 300,000.

Top Stop, an indie Latin label founded by producer Sergio George
and businessman George Elias, released Royce’s debut in the fall
of 2010. In slightly more than a year, Royce won best new artist
at the 2011 Billboard Latin Music Awards; signed a joint-venture
deal with Atlantic, which will release his English-language album
later this year; signed with William Morris Endeavor and toured
with Enrique Iglesias and Pitbull; and, most recently, signed a
management deal with David Sonenberg of DAS Communica-
tions, whose acts have included the Black Eyed Peas and Meat Loaf.

His remarkable early success has now been joined to a solid in-
frastructure anchored in both the Latin and mainstream worlds.
Can Phase I1 build on his accomplishments?

Despite its English name, the album features mostly Spanish-
language bachata tracks, laced with tropical beats and R&B vocals.
First single “Las Cosas Pequefias” has already reached No. 1 on
Billboard’s Hot Latin Songs chart. Though George wrote most of
the album’s music, Royce wrote the majority of the lyrics—includ-
ing “Dulce,” a tale of a pregnant teen that he recorded in bachata
and acoustic versions, the latter featuring pianist Arthur Hanlon.

The album also features “My Time,” an uptempo bilingual song
that Red Sox first baseman Adrian Gonzalez asked Royce to record,
and which is used as the ballplayer’s theme when he walks to the
plate. “It feels good to know that not only 15-year-old girls are into
my music,” Royce says. “Even athletes are into it.”

Born and raised in the Bronx to Dominican parents, Royce grew
up shuttling between New York and the Dominican Republic,
familiarized with the island’s traditional bachata. By the time he
was 14 and began dabbling in music, Aventura—also from the
Bronx—was a rising star, and Royce began to see the possibilities
of recording in that style. He started to record demos and sing in

ROLL TIDE
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Prince Royce
by the numbers

Number of singles he’s
notched on Billboard s’charts
including newest single -
“Incondicional” as well a&
two features in 2011 wi
Daddy Yankee and Mana.

zon Sin
Cara”in 2011 an os Cosas
Pequenas” earlier this year)
and one as a featured artist
on Mana’s 2011 single “El
Verdadero Amor Perdona.”

contests, and was eventually signed by manager/producer Andres
Hidalgo, who had also worked with bachata duo Xtreme. Hidalgo
had shopped Royce around with little luck when George, seeking
new talent, visited a bachata chat room called LaFragancia.com.

“His name kept coming up,” says George, who signed Royce not
only because of his voice, but “because he had a lot of girls and he was
cool. I also figured it wouldn’t cost much, and I had nothing to lose.”

Like Aventura, Royce appeals to a bilingual, acculturated Latino
audience. But unlike Aventura, which developed during an entire
decade, he broke almost immediately with his second single, a
bilingual cover of Ben E. King’s “Stand by Me.”

This time around, “Las Cosas Pequenas” is a sweet, poppy,
catchy bachata. But if one listens to Phase II in its entirety, the
album is more adventuresome. It kicks off with an introductory
poem chanted over Afro-Cuban drums, courtesy of performance
artist La Bruja, then segues into “Incondicional,” a track that be-
gins with strumming guitars and Mexican trumpets.

The eclecticism of Royce’s music points to his possibilities be-
yond bachata, much as has been the case with Aventura frontman
Romeo Santos, who last year launched a solo career and is cur-
rently on his first solo arena tour.

‘LOVE’ BUZZ

BIEBER BUCKS

30 31
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Last year, Atlantic signed Royce for his English-language re-
cordings in partnership with Top Stop, with plans to release a first
album by the fourth quarter. “His voice stood out,” says Atlantic ex-
ecutive VP of A&R Mike Caren, who found Royce on Myspace. The
clincher, he says, was meeting George, who believes crossing over
is only possible when an artist already has a solid Latin fan base.

“As much as I love multigenres and merging things together,
it's very important for every artist to understand their core,” Caren
says. While Royce’s core may be Latin, the fact that his fans extend
beyond it was evident on last year’s Iglesias/Pitbull tour, on which
he was an opening act.

Now, Royce is readying a tour of his own. He will play dates in
Latin America from May through August, and launch a U.S. tour
in September playing mostly 2,500- to 5,000-seat theaters. Dur-
ing release week, he’ll make appearances at FYE locations in the
Bronx (April 10), Chicago (April 11) and Fullerton, Calif. (April 13).

Asked if he feels responsible for expanding Royce’s touring
market, Iglesias replies, “No ... He was hot. He was selling like
crazy. People love him, the audience loves him. I would see it every
night. I would see the crowd react, and every single person in the
arena loved Prince Royce.” .
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O Canada: Toronto song-
writer/producer Sandro
Perri willembark on his
first U.S. tour after the re-
lease of his 12-inch remix
single, “Impossible Spaces
(Constellation)” on DFA
Records—beginning on the
East Coast and culminating
atthe Primavera Festival in
Barcelona. The dates were
booked by the Windish
Agency. Domino Records’
Patrick Watson will also
cross the pond, embarking
onamonth-long European
tour before concluding at
the Vogue Theatre in Van-
couver. U.K. indie darling
the Duke Spirit will hit North
America in support of Jane’s
Addiction this month, kick-
ing off at the Lila Cockrell
Theatre in San Antonio...
Cross-country: Mississippi’s
Bass Drum of Death is gear-
ing up for a North American
tour this summer, swinging
by Los Angeles’ Echo and
Austin’s Mohawk ... Inthe
Big Apple:’60s baroque-
pop legend the Left Banke
will play B.B. King Blues
Club & Grill later this month,
followed by two Maryland
dates at Rockville’s Parilla
Performing Arts Center and
Annapolis’ Rams Head on
Stage, booked by TCI Art-
ists... Power up: London
metal band DragonForce
are days away from embark-
ing onashort U.K./North
American tour in support
ofits fifth studio album, The
Power Within, out April 17
on Roadrunner Records.
The band plays an alboum re-
lease show at Birmingham,
England’s HMV Institute on
April18... From dancefloor
to stadium: Electronic artist
SBTRKT is gearing up fora
summer festival tour, hitting
Evolution Fest in Newcastle,
England, and the Hideout
Festival in Croatia, then
concluding at England’s
Reading Festival in August.
Araabmuzik will also hit
Europe later this year, be-
ginning with a gig at A38in
BudapestonMay 31...Let
’er rip: New Jersey punks
Screaming Females are set
to tour the United States
this month and next in sup-
port of their long-awaited
fifth full-length, Ugly (Don
Giovanni). The band will hit
all-ages spots including Jinx
Art Space in Bellingham,
Wash., and Pilam in Philadel-
phia. DIY or die!

—Maria Sherman

BY KEITH MURPHY

MISS THANG
GROWS UP

Monica gets a
fresh start on RCA

“I always wanted to have that ‘Waiting
to Exhale’ moment,” veteran R&B song-
stress Monica says. Specifically, she’s
referring to the giddy experience of blow-
ingupa car on the setof the video for her
currentsingle, “It All Belongs to Me.” The
Rico Love-produced song—a delicately
sneering duet with longtime contempo-
rary Brandy, which finds the pair uniting
tokick outa philanderingman—would've
been right at home playing during the
credits of the 1995 romantic film.

The event track is a reunion for the for-
mer rivals, who earned record-breaking
global acclaim in 1998 with their Grammy
Award-winning No. 1 collaboration, “The
Boy Is Mine.” But despite the jilted-lover’s
revenge fantasy, Monica insists that her
latest album, New Life, is fueled by a less
high-drama inspiration.

“Love happened,” Monica says of New
Life’s optimistic theme, a reference to her
recent marriage to NBA player Shannon
Brown. “I was comfortable with spending
time by myself and just enjoying my two
sons. I assumed it would be that way for
a long time. But I pretty much allowed
God’s will to be done and not try to con-

trol everything for a change. And that’s
when [ met my husband. This album rep-
resents some of the best things that have
happened to me in my life.”

Monica Denise Brown’s seventh stu-
dio project, due April 10, represents her
first RCA Music Group release, follow-
ing the 2011 disbandment of longtime
label home Arista. The Georgia native
with the big church-baptized pipes first
appeared as a sassy 13-year-old “it” girl
on her 1995 debut, Miss Thang (No. 7 on
Billboard’s Top R&B/Hip-Hop Albums
chart). That platinum work, according to
Nielsen SoundScan (1.5 million copies),
kicked off a 15-year run on the charts.

“When you grow up singing songs like
‘God Is a Good God’ and ‘Going Up Yon-
der’ you have to have some real power
behind your voice,” Monica says of her
longevity. “There are no gimmicks.”

Indeed, New Life—executive-produced
by Monica’s first cousin Polow Da Don
(Fergie, Rihanna, Keri Hilson)—is heavy
on the heartfelt vocals and bare-boned
testimonies. The set features a headlin-
ing roster of collaborators that includes
Brandy, Wale, Missy Elliott and Jermaine
Dupri. But it's the underground promo-
tional single “Anything (To Find You),” a
soulful cut that features Rick Ross over a

Celebrating a new life: MONICA

sample of the Notorious B.1.G.’s menacing
“Who Shot Ya,” that Monica says comes
closest to her Miss Thang days—a period
when her fresh-faced career was guided by
future music mogul Dallas Austin.

“The '90s is where I learned how to
drop my vocals over hip-hop beats,” she
recalls. “My very first single, ‘Just One
of Those Days,” a song produced by Dal-
las, was done over LL Cool J's ‘Backseat
of My Jeep.”

RCA Records senior VP of urban mar-
keting Carolyn Williams says that in ad-
dition to a heavy online presence (which
already includes fan-aimed contests on

Twitter and Facebook), Monica will hit
various media platforms to promote the
album. “She is going to be on ABC’s ‘Good
Morning America’ and “Live With Kelly,’
and there will be an AOL Sessions.”

Monica hopes to tour later this year
with Brandy, a tentative joint effort that
she says should've happened 14 years ago.
“Neither one of us has been out there on
the road for a good while,” Monica says.
“Doing the promotional work for ‘It All
Belongs to Me” has been fun and uplift-
ing, to work with another woman that’s
been through similar things that I have
... There’s still a lot to be done.”

BY TOM ROLAND

Earl Scruggs 1924-2012

The bluegrass banjo
player brought

a progressive, *
high-tech primitive’
sound to the genre

anjo legend Earl Scruggs, 88,

B died March 28 in Nashville. The

last original architect of blue-

grass’ classic sound, which coalesced

when he and guitarist Lester Flatt joined

Bill Monroe’s Blue Grass Boys, Scruggs

helped deliver a fast-paced derivative of

mountain music that Esquire magazine
dubbed “folk music in overdrive.”

A key element in the “overdrive” por-
tion of bluegrass’ equation, Scruggs
perfected the three-finger roll, a play-
ing technique in which he used the
thumb, index finger and middle finger
of his right hand to create a shower of
sound that was simultaneously simple
and complex. His playing emphasized
melodic arcs shadowed by fast-paced ar-
peggios—easy for a listener to grasp, but
mind-blowing for any musician who tried
to follow in his footsteps.

The sound was “high-tech primitive,”
current banjo icon Béla Fleck said dur-
26 |
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ing Scruggs’ April 1 memorial service at
the Ryman Auditorium in Nashville. “It's
got that mathematical perfection with an
ancient soul of humanity embedded in it.
What an incredible combination.”

Born Jan. 6, 1924, in Shelby, N.C.,
Scruggs picked up his three-finger ap-
proach from other regional musicians,
introducing it to a wider audience
when he replaced David “Stringbean”
Akeman in the Blue Grass Boys. In
December 1945, the band’s new lineup
featuring Flatt and Scruggs gave its

first public performance at the Ryman
during a Grand Ole Opry broadcast.
During his three-year run with Mon-
roe, Scruggs played on a smattering
of classics, most notably the original
version of “Blue Moon of Kentucky.”

In 1948, he and Flatt left to form their
own band, in which his playing became
even more pronounced. Ina 1951 record-
ing of “Earl’s Breakdown,” Scruggs first
experimented with a peg that allowed
him to bend notes during a performance,
a technique that remains a significant
part of banjo artistry to this day. During
the next two decades, Flatt & Scruggs
spread bluegrass to a much wider audi-
ence than ever before, particularly when
they recorded “The Ballad of Jed Clam-
pett” as the theme to the CBS TV sitcom
“The Beverly Hillbillies.”

Feeling hemmed in creatively, Scruggs
split with Flatt in 1969, forming the Earl
Scruggs Revue, which mixed bluegrass
with other musical forms and inspired nu-
merous acts like New Grass Revival—fea-
turing Fleck on banjo—in ensuing years.

Further demonstrating his progressive
mind-set, Scruggs was among the first
guest artists to appear on the Nitty Gritty
Dirt Band's 1972 album Will the Circle Be

Unbroken. Scruggs provided an “imprint
of credibility [to] a young band of hippies
from California,” group member John
McEuen said, enabling the act to assem-
ble such country and bluegrass figures
as Mother Maybelle Carter, Doc Watson,
Roy Acuff and Jimmy Martin on the land-
mark album that introduced acoustic folk
music to a younger audience.

Scruggs is a member of both the Coun-
try Music Hall of Fame and the Bluegrass
Hall of Fame. He also received the Acad-
emy of Country Music’s Pioneer Award,
a National Medal of Arts and a star on
the Hollywood Walk of Fame, while the
banjo has enjoyed a revival of mainstream
popularity during the past decade.

Scruggs was most recently saluted in
the introduction to a Rascal Flatts per-
formance of “Banjo” during the ACM
Awards on April 1, with Steve Martin
strapping on the five-string instrument.
Ilya Toshinsky, who plays on the recorded
version of the song, was like many others
inspired to pick up the instrument after
hearing Scruggs play, only he first heard
Scruggs on a recording in his native So-
viet Union during the 1980s.

“There are a lot of guys who took after
Earl and furthered his style,” Toshinsky
says. “But there’s something about the
way he did it as the true original that can
never be duplicated.” .o
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vnched Up
At Long Last

Scars on 45 sat on its debut for two years. But now interest

“I'suppose thatit’s the end of an era for us,” Scars
on 45 frontman Danny Bemrose says just weeks
before his band’s self-titled debut arrives April 10
on Atlantic’s Chop Shop imprint.

For the better part of the past three years, the
Bradford, England-based quintet has worked tire-
lessly, hitting strides, then stagnating; watching
deals fall through, then scoring crucial breaks.
The album itself is more than 2 years old, accord-
ing to Bemrose, having been recorded by the band
in 2010 in the basement of an old church that a
friend was converting into an apartment build-
ing. That it’s being released at all is a testament
to the group’s relentlessness, love of the music
and some undeniably catchy tunes.

“It’'s a stamp of approval,” Bemrose says of the
record’s release. “I don't want to say it proves that
we were right, but it certainly gives us a pat on
the back and a ‘well done for sticking with it."”

Like many young bands in England, Scars on
45—which also includes bassist Stuart Nichols,
keyboardist David “Nova” Novakowski, drum-
mer Chris Durling and vocalist Aimee Driver—
started gigging around London, but with little
luck. Bemrose recalls one record deal falling
through the day of Nichols’ wedding in Novem-
ber 2008. A few months later the bassist, expect-
ing his first child, announced he could give only
nine more months to see if the band could make
something happen. Nothing did, and soon Bem-
rose was on the phone with Novakowski talking
about calling it quits.

“And literally, and I mean literally, as soon as
I hung up the phone, I got an email from Steve
[Nice], our manager, who said, ‘Tjust got ‘Beauty’s
Running Wild’ on ‘CSI: New York." It's $10,000,”
Bemrose says of the Scars on 45 song, then just
a demo available on the band’s Myspace page.

The “CSI” episode aired March 11, 2009, and

ALABAMA SHAKES: AUTUMN DE WILDE

Long time corm.‘ﬁg. &
SCARS ON 45 -

from TV is helping push the British band into the mainstream

with the money from the synch, the band bought
a computer, a microphone and recording soft-
ware; returned to its Bradford rehearsal space;
and set to work making the record.

That same week, Nice, who runs Nice Manage-
ment & Consulting, played some of the band’s
demos for Chop Shop head Alexandra Patsavas,
who was struck by songs like “Give Me Some-
thing” and “Heart on Fire.”

“The songwriting was so strong,” says Patsavas,
whose Chop Shop has supervised soundtracks for
everything from the “Twilight” saga to “Mad Men”
before expanding to a full-blown imprint. Struck
by the musicianship and catchiness of the tracks,
Patsavas signed Scars in November 2009. “The
songs seemed incredibly cinematic, well-sung,
well-crafted—just great.”

Indeed, the dramatic builds, stunning har-
monies and heart-on-sleeve honesty that mark
many Scars on 45 tracks have found a home on
several shows, including “Grey’s Anatomy” and
“One Tree Hill.” And the songs can stand alone,
too—“Give Me Something,” the band’s biggest
hit to date, cracked the top five on Billboard’s
triple A radio chart last July.

The success of the synchs has helped propel
the band into the spotlight, and Patsavas hints
that more are on the way. In the meantime, Scars
on 45 has been making its mark live, opening for
the Fray and tackling its first headlining U.S. tour
playing small and midsize venues earlier this year.
On March 2, the group made its TV performance
debut on “The Tonight Show With Jay Leno.”

The slog may have been long, but it’s finally
paying off. Still, Bemrose says, “If all this went
away tomorrow, I guarantee that the five of us
will be in that rehearsal room six nights a week,
exactly back where we were three years ago.
There’s no two ways about it.” .

thé;gise: ALABAMA SHAKES
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Alabama"'Shékeﬂs’ 'Elén"d of biolg love and old-fas
crawl led to'oné of the Season’s mostianticipated debut s

ast July, Justin Gage, founder of music blog
LAquarium Drunkard, posted a track by a
then-unknown Athens, Ga., band called
Alabama Shakes. Within a few hours of the post,
which featured a slow-growing and soul-baring
number called “You Ain’t Alone,” the inbox of the
band’s singer/guitarist Brittany Howard began to
fill up with inquiries from managers, labels and
publishing companies.

“They feltlike we came out of nowhere, which
was kind of true because we didn’'t have an Inter-
net presence whatsoever,” Howard says. “We were
just playing shows the old-fashioned way. That’s
how it started. There were a lot of offers right
off the bat, and I didn’t understand what to do.”

With the help of Gage, who says he can’t take
credit for the band’s propulsive entry into the
music scene (“I would never be so bold,” he says.
“I share what I like and am fortunate to have
a large readership”), as well as Drive-By Truck-
ers frontman Patterson Hood, Alabama Shakes
began navigating the waters of an industry
hungry to snatch up a piece of them. Hood con-
nected the group—which also includes guitarist
Heath Fogg, bassist Zac Cockrell, drummer Steve
Johnson and keyboardist Ben Tanner—with his
band’s managers, Kevin Morris and Christine
Stauder at Red Light Management. It wasn’t until
the CM] Music Marathon last October, though,
that things really began to accelerate.

“I didn’t understand at the time how important
CM] was,” Howard says. “I just walked in there
and we did our thing and that was it. I wasn't
nervous. I didn’t understand that the room was
filled with industry people.”

Numerous labels began vying for the group,
which had spent most of 2011 self-recording its
debut album, Boys & Girls, which will now come
out April 10 on ATO Records. Starting in January
2011, Alabama Shakes had traveled to Nashville
studio the Bomb Shelter every few months to lay

down new tracks, paying for sessions themselves.
They also helmed the project on their own with
the help of a studio engineer, mostly because,
as Howard puts it, they “didn’t know what a pro-
ducer was.” The so-called EP the group released
last September was actually what Howard con-
siders a demo, containing four tracks that were
always meant for the final album.

“We didn’t want to release an EP,” she says.
“But we didn’t have anything to give people.”

A final recording session was held in Novem-
ber, this time paid for by ATO. After whittling
down the list of labels, the band ultimately se-
lected ATO because the label was willing to mar-
ket the band in a way that felt natural.

“We wanted to make sure it was going to get
the attention it deserved,” Howard says, “but we
also didn't want it to be pushed in anyone’s face.”

ATO marketing director Jon Salter is fully on-
board with this plan. The label has balanced op-
portunities like a synch in a Zales commercial
and “a patient and elongated plan” to push single
“Hold On” to triple A and noncommercial radio
with organic, word-of-mouth buzz. And a largely
sold-out U.S./U.K. tour begins this month.

“We have a career artist here,” Salter says. “So
it’simportant to try and take it slow . . . When the
band signed to ATO, the momentum was already
under way and very thrilling. The songs and live
shows were insanely reactive. So our marketing
plan was essentially customized around optimiz-
ing and building on this natural velocity.”

In the end, though, it's about the music, which
combines R&B soul sounds with metal and old-
school rock'n’roll.

“I see them as an alternative rock'n’roll band,
where their music can transcend into different
genres and demographics,” Salter says. “Like so
many legendary bands, they're taking from their
favorite records and musical influences and re-
interpreting in their own style.” .
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FELIX CARTAL
Different Faces

Producer: Felix Cartal

Dim Mak Records

Release Date: March 27
Underground electronic
music aficionados used to
think that the genre's domi-
nantly instrumental format
was the element holding
it back from mainstream
acceptance. But that was
before and Skrillex got
fields full of partiers to sing
along to synths instead of
words. While about half of
the tracks on Vancouver
DJ/producer Felix Cartal’s
sophomore album, Differ-
ent Faces, feature some
sort of vocal, he’s an elec-
tronic instrumentalist at
heart, slinging sounds and
beats in devious patterns
that toy with adrenaline like
stop-and-go traffic. The
track “Domo” takes less
than two minutes to get to
its syncopated, techno-pin-
ion drop, but resolvesinto a
sweeter synth swell rather
than going for the jugular.
Elsewhere, “30,000 LFO’s”
does indeed pay tribute
to low-frequency oscilla-
tion and the 808 squelch
of acid house in a vintage
sort of cacophony. Perhaps

NEON TREES
Picture Show
Producer: Justin
Meldal-Johnsen
Mercury Records
Release Date: April 17

Fans of this Utah synth-rock
outfit’s ultra-catchy 2010
hit “Animal” will find much
to appreciate about Neon Trees’ sophomore album, Picture
Show, which leads with a half-dozen hook bombs right in a
row, including the insistent “Everybody Talks” and the crisply
propulsive “Teenage Sounds.” The latter’s title gets at the
jumpy new wave vibe of Picture Show. As the band did on its
debut, Neon Trees expertly maps the territory separating the
Killers, the Strokes and Franz Ferdinand here. Things soften

a bit during the album’s second half: The lumpy “Trust,” for
instance, wears out its welcome long before the jam section
that carries it beyond the six-minute mark, while “Hooray
for Hollywood” sports an ill-advised spoken-word passage
that recalls Madonna’s “Vogue.” Still, Neon Trees flex some
impressive songcraft here. Picture Show should end up as one
the year’s most tuneful rock releases.—/M W/

“Tonight” (featuring the
Sounds’ Maja lvarsson) is
the best case study: Starting
as a bit of jaunty indie pop a
la La Rouy, it picks up some
measured, cement-headed
synths halfway through, in
an alternate melody to the
vocal. Easy payoffs are de
rigueur in popular dance
music these days, but Cartal
doesn’ttake any wide roads.
He seems to relish the obsta-
cle course.—KM

HALESTORM

The Strange Case Of ...
Producer: Howard Benson
Atlantic Records

Release Date: April 10
Halestorm’s newest album is full of

chugging riffs, wailing solos, drums

28

that kick like a boot to the gut and never-out-of-style
soft/loud dynamics that lead to massive choruses.
Undeniably students of all things rock and metal,
especially that of the ’80s hair variety, Halestorm is at
its best when allowing these influences to run free on
tracks like the whiskey-soaked “American Boys” and
the skull-punishing opener, “Love Bites (So Do 1).” The
tracks showcase frontwoman Lzzy Hale cooing one sec-
ond before unleashing an ear-splitting scream the next.
Beneath the rock-solid riffage is a frail core: The song “I
Miss the Misery” earns its brutal pain-for-pleasure lyrics
with some indelible hooks. Unfortunately, though, the
ballads “Beautiful With You” and “Break In” can’t muster
up the right amount of poignancy and tact to save the
tracks from becoming pure schmaltz. While much of
The Strange Case Of . . . is fraught with insecurities and
anxieties, Halestorm ultimately attempts to overcome it
all through, well, good ol’ rock’n’roll. The band doesn’t
always nail it (“Rock Show”), but the arms-around-your-
buddy closer “Here’s to Us” hits it on the head.— /P2
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SHINEDOWN

Amaryllis

Producer: Rob Cavallo
Atlantic Records

Release Date: March 27

“I need a shot again, that
sweet adrenaline,” Shine-
down frontman Brent Smith
sings right at the top of the
band’s new album, and the
rest of Amaryllis sounds like
it was designed to quench
just such a thirst. Produced
by hard-rock hitmaker Rob
Cavallo (who also helmed
2008’s platinum-certified
The Sound of Madness), Am-
aryllis is the Florida band’s
tightest, most action-ori-
ented effort yet. It wisely
emphasizes Shinedown’s
muscular groove (“Ene-
mies”) and sharp hook sense
(“I'm Not Alright”) over the
post-grunge dramatics that
bogged down early records
like Leave @ Whisper. Which
isn't to say that the album
lacks for gentler moments:
“Through the Ghost” and
the title track both mine
a strummy folk-pop vein
similar to Goo Goo Dolls’
“Iris,” while “Bully” inveighs
against the meatheads who
might be presumed to pop-
ulate Shinedown'’s fan base.
(In a neat twist, Smith saves
his frilliest glam-metal back-
ing vocals for that tune.) But
even the quieter cuts feel
ready to blow.—MW

THE MARS VOLTA
Noctourniquet

Producer: Omar
Rodriguez-Lopez

Warner Bros. Records
Release Date: March 26
Going into a new Mars Volta
album, you know that it’s
probably going to sound
completely different from
its predecessor. So follow-
ing the act’s so-called “pop”
2009 album, Octahedron,
and its longest break be-
tween releases, the group—

stalwarts Omar Rodriguez-
Lopez, Cedric Bixler-Zavala
and their latest batch of mu-
sical companions—shifts
plenty of gears on its sixth
studio album, Noctourni-
quet. But the band stays
true to the adventurous,
prog-esque spirit that is the
Mars Volta’s stock in trade.
Blending the directness of
Octahedron with all sorts
of whacked-out musicality
and plenty of synthesizers,
the act delivers one cascad-

IAN ANDERSON
Thick As a Brick 2
Producer: /an Anderson
Capitol/EMI

Release Date: April 3

Jethro Tull’s audaciously ambitious

1972 concept album, Thick As a Brick, made prog-rock
history. For the album’s 40th anniversary, frontman lan
Anderson—sans Tull—has crafted a sequel that’s just as
ambitious as its predecessor. Like the original, Thick As
a Brick 2 comprises one continuous, aloum-length suite
with a linear lyrical narrative but multiple shifts in feel.
Wisely, Anderson eschewed overt musical moderniza-
tion in favor of a style that’s more in keeping with the
folk/rock/classical amalgam of Tull’s ’72 prog milestone.
Anderson’s melodic motifs are consistently compelling,
and his trademark sardonic wit remains sharp as he
examines the possible paths taken by Gerald Bostock
(the fictional child around whom the original album’s
concept revolved), who would now be 48 years old.
Trying to follow in the footsteps of such a classic-rock
staple could easily have been disastrous, but Anderson
triumphs against the odds. Even without his Tull mates,
he convincingly picks up where he left off four decades
earlier, proving that there are still vital sonic statements
to be made within the old-school prog-rock realm.—J/A

ing ride after another, rang-
ing from the raging mess of
the suite-like “In Abstentia”
to the swirling dynamics of
“Dyslexicon.” Other stand-
outsinclude the punky pum-
mel of “Molochwalker” and
the unapologetic prettiness
of “Trinkets Pale of Moon.”
Elsewhere, such pieces as
the title track and “Zed and
Two Naughts” lay rich melo-
dies atop busy percussive
patterns—and revel in the
sonic conflict.—GG

MIIKE SNOW

Happy to You

Producers: Christian
Karlsson, Pontus Winnberg
Downtown Records

Release Date: March 26
You could say Miike Snow is
kind of like Garbage. Both
bands are the product of
superstar producer(s)-
meets-charismatic front-
person. In Garbage'’s case,
it's producer Butch Vig and
singer Shirley Manson. And
for Miike Snow, it’s produc-
ers Christian Karlsson and
Pontus Winnberg (aka pop
geniuses Bloodshy & Avant)
and singer/songwriter An-
drew Wyatt. But where Gar-
bage thrived on synthetic
grooves and grunge-pop
artifice, Miike Snow—de-
spite a producers’ pedigree
thatincludes Britney Spears’
“Toxic”—might wear flannel
for warmth, not style. Oniits
sophomore effort, Happy to
You, the multinational band
(Karlsson and Winnberg are
Swedish; Wyatt is Ameri-
can) takes up residence in
that place where the natural
and digital worlds intersect.
Check the crackling-fire
snare roll and creeping-vine
flute synths of “Bavarian #1
(Say You WilD,” the algae-
topped grand-piano vamp
of “Paddling Out” (made
more charming by Wyatt’s
overpronunciation of “out”)
and Wyatt warbling about
hillsides and sunsets to
some very Orbital-ian synths
on “Black Tin Box.” File this
under nu disco, indie pop
or melodic Swedish magic.
Whatever you call it, Happy
to Youtravels betweenstyles
and forms without losing its
accessible charm.—KM

AUTUMN DE WILDE
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RBMG/Island Def Jam

for the 18-year-old.—AH

JUSTIN BIEBER
Boyfriend (2:52)

Producers: Mike Posner, MdL
Writers: M. Posner, J. Bieber,
M. Levy, M. Musto
Publishers: various

Justin Bieber sounds all grown up on his first non-holiday
single since 2011’s “Never Say Never,” delivering some
low-register raps that make his pip-squeaked vocals
on “Baby” seem like they were recorded a decade ago.
Lyrically, however, he’s still got some growing up to do.
“Swag, swag, swag on you/Chillin’ by the fire while we
eatin’ fondue,” he raps in the opening verse, prompting
the question: Has “swag” officially jumped the shark?
Elsewhere, he promises his prospective paramour, “I could
be your Buzz Lightyear/Fly across the globe” and “Ima
make you shine bright/Like you layin’ in the snow—brrr!”
Despite the handful of lame couplets aside, “Boyfriend”
is at least sonically polished enough to belong on a radio
playlist with the Usher and Justin Timberlake songs that
brought Bieber YouTube fame just three short years ago.
In fact, the club-ready beat and guitar-plucked chorus
recall Timberlake’s most pivotal transition single,’N Sync’s
“Girlfriend.” While “Boyfriend” exists almost exclusively
to give 12-year-old girls heart palpitations at the mere
thought of being Bieber’s fondue partner, the song is a
promising sign of what could be a prosperous adult career

[ HIP-HOP

BIG K.R.IL.T.

1 Got This (3:24)

Producer: Big K.R.I.T.
Writers: J. Scott, W. Hutch
Publisher: Sippi Land
Publishing (BMI), Jobete
Music, OPC Music Publishing
(ASCAP)

Def Jam

Behind the boards, Big
K.R.L.T. continues to astound.
His self-produced new track,

KARMIN
Brokenhearted (3:49)
Producers: Circuit, Emily
Wright

Writers: various
Publishers: various

Epic

“l Got This"—which may ap-
pear on his long-awaited Def
Jamdebut, Live From the Un-
derground—starts with the
jittery click of a guitar pick
against strings, but with the
bend of abass note it morphs
into a classic Southern rap
symphony, complete with
relentless high-hat ticks, rat-

Karmin has made a career out of covering some of the most
popular songs on the Billboard charts, and on the duo’s sec-
ond original single, the pair try once again to craft its own
undeniable hit. With “Brokenhearted,” it’s almost there. The
chorus, pinched with guitar licks that Katy Perry or Jessie J
would die to sing over, is as catchy as they come. But vocalist
Amy Heidemann sounds a little lost on the verses, her voice

tling snares and the stickiest
synth line this side of G-funk.
K.R.I.T. sounds as nimble
as ever on the mic by show-
casing the versatility of his
Southern drawl: The MC can
let his voice glide before in-
stantly throwing his flow into
high gear and piling syllables
on top of each other. The
overall subject matter of “I
Got This” isn’t groundbreak-
ing or even insightful, but
K.R.I.T.’s skill is so impressive
that by the time he’s whisper-
ing “l got this here” during the
bridge, it’s hard not to believe
him.—JPB
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ALPHABEAT

Vacation (2:55)

Producer: Alphabeat
Writer: A. SG Nielsen
Publisher: Good Songs
Publishing

Copenhagen Records

Is there room in commer-
cial pop music for PG-rated,
stakes-free tracks like “Va-
cation”? Danish collective
Alphabeat has never shied
away fromimpossibly upbeat
singles—2006 overseas hit
“Fascination” is a giddy jolt
that hasn’t lost its luster, and
2009's “The Spell” is vapid
but immaculately written.
“Vacation,” which previews
a new album set for a late-
summer release, offers well-
worn sensory pleasures, with

getting washed out by the heavily processed pop produc-
tion from Circuit and Emily Wright. Heidemann’s penchant
for jumping between earnest singing and playful rapping
makes the vocalist difficult to keep up with, especially when
the arrangement doesn’t alternate between the two styles.
Karmin gets close to its breakout look with “Brokenhearted,”
but the group needs some polishing before it releases a

smash.—J/B
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TENACIOUS D
Rize of the Fenix (5:53)
Producer: John
Kimbrough

Writers: J. Black, K. Gass
Publishers: 7ime for My
Breakfast Music/Buttflap

Columbia

Music (ASCAP), Gridiron Greats Music (BM/)

They may not be much for spelling, but Jack Black and Kyle Gass are certainly literate, as
evidenced by the clever title track of their third Tenacious D album. With ebb-and-flow
dynamics that reference the classic-rock stylings of the Who and the more metallic bom-
bast of Rush and Triumph, “Rize of the Fenix” alternately laments the duo’s fate in the
wake of the “Pick of Destiny” film bomb (“What will we do about all the fans that have
the D tattoo?”) and voices a celebratory resolve to “rise again,” just like the phoenix (or
fenix, take your pick). The tune alternates between acoustic melodicism and galloping
hard-rock anthemics, with Black and Gass engaging in fast-paced musical dialogue that
makes the D’s “issues” sound as weighty as the affordable health care debate. Mostly,
“Rize of the Fenix” makes it clear that the D isn’t done or dead, and that the duo will live
to rock another day, meriting cheers as well as laughs along the way.— GG
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glitzy guitar riffs and sooth-
ing percussion propping up
an ode to a relaxing holiday.
“Destination? | don’t care/
We can go anywhere!” the
band members sing in per-
fect harmony at one point,
shrugging off their worries as
the sunny synthesizer plinks
snake around their voices.
“Vacation” doesn’t carry
the breathless joy of a song

like “Fascination”—perhaps
due to its mundane chorus,
or maybe because Alpha-
beat has been providing that
expected burst of energy
for years. Yet the band re-
mains a premier pop act in
Europe, and even if “Vaca-
tion” doesn’t dazzle, another
Alphabeat single certainly
could do so before 2012
comes to aclose.—JL

GARBAGE

Blood for Poppies (3:41)
Producer: not listed

Writer: not listed

Publisher: not listed
Stunvolume

For the lead single from its
first album in seven years,
Garbage picked a song that
captures what first made
the group stand out amid
the swarm of '90s alt-rock
acts, with crunchy guitar
riffs and moody electronic

L LEGEND & CRED!

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen, Jeff
Benjamin, Jon P. Blistein, Gary
Graff, Andrew Hampp, Jason
Lipshutz, Jillian Mapes, Kerri
Mason, Mikael Wood
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details tempered by soaring
singalong choruses. Gar-
bage veered slightly toward
electronic pop last decade
with songs like “Cherry Lips
(Go Baby Go),” but if “Blood
for Poppies” is any indica-
tion, the band’s forthcoming
album, Not Your Kind of Peo-
ple, won’t do the same. Musi-
cally, the single has the teeth
of early hits like “Only Happy
When It Rains,” but lyrically,
“Blood for Poppies”isfarless
dark and mysterious. When
vocalist Shirley Manson sings
“Don’'tknow why they’re call-
ing on the radio/They know
I’'m here, just out of sight” in
the chorus, she’s speaking di-
rectly to Garbage die-hards,
expressing some frustration
with their impatience while
still heralding her band’s
return. For a frontwoman
whose brazen nature defined
her,it’sa quiet way todeclare,
“We're back!"—JM

S |

All albums commercially avail-
able in the United States are eli-
gible. Send album review copies
to Mitchell Peters at Billboard,
5700 Wilshire Blvd., Suite 500,
Los Angeles, CA 90036 and
singles review copies to Jason
Lipshutz at Billboard, 770
Broadway, Seventh Floor, New
York, NY 10003, or to the writers
in the appropriate bureaus.
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BY LEILA COBO

The Don Dada: DON OMAR

INHIS ZONE

Don Omar lands another hit atop the Latin charts,

keeps connecting at social

on Omar is having one of those mo-

ments where everything seems to be

going his way. The Puerto Rican art-

istand actor had two No. 1s on Bill-
board’s Hot Latin Songs chartin 2011—“Taboo”
and the indefatigable “Danza Kuduro.” Last
week, he returned to the top spot with his new
single, “Dutty Love,” featuring Natty Natasha,
anartist signed to his own label, Orfanato Music
Group. Don Omar is signed to Universal Music
Latin Entertainment (UMLE).

Although “Dutty Love” was forced out of the
penthouse this week to No. 3 on the chart by
Michel Tel6 and Juan Magdn, the track, which
sits at No. 3 on Billboard’s Latin Digital Songs
chart, clearly isn’t going anywhere.

“Clear Channel tells me it’s their No. 1 re-
cord in research [on their Latin stations),” says
Gabriel Buitrago, president of Summa Enter-
tainment, which is handling Don Omar’s radio
promotion. “This was a different style for Don
Omar and it was refreshing,” he adds, noting
that “Dutty” is romantic and mellow, as opposed
to the uptempo, danceable “Danza” and “Taboo.”

In a twist, Omar’s manager Adam Torres
says the popularity of “Dutty Love” began in
Colombia, where fans started listening to the
song after Don Omar posted it on his website,
OrfanatoMusic.com, without video. “Someone
picked it up and it just started growing in Co-
lombia,” Torres says. “It was just an infectious,
catchy song. Once it became a huge hit in Co-
lombia, we started focusing here in the U.S.
and Puerto Rico.”

The track built naturally on radio, entering
30 |
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Hot Latin Songs at No. 48 on Dec. 31, 2011,
then rising steadily. It hit No. 5 on Feb. 25, and
has remained in the top 10 ever since, peaking
at No. 1 on April 7. The rise of “Dutty Love,”
which still doesn’t have a video, also propelled
Don Omar onto Billboard’s social chart, where
he rose 47-22 on April 7 before dropping to No.
31 this week.

Whether up or down, however, Don Omar
is one of few acts who, while he only sings in
Spanish, maintains a steady presence on the
social chart, where he’s reached the top 10 mul-
tiple times thanks to “Danza,” which has re-
mained at No. 1 on Latin Digital Songs for 35
weeks. Don Omar will release his fifth studio
album, MO2, New Generation, May 1 on UMLE.
MO2 (which stands for Meet the Orphans 2) is
a sequel of sorts to his last album, Meet the
Orphans, which has sold 108,000, according
to Nielsen SoundScan.

Don Omar also recently announced that
he’ll return with a feature part in the next
chapter of film franchise “The Fast & the Fu-
rious,” set to begin filming this summer. (He
previously appeared in the series’ fourth and
fifth installments.) Since touring Europe ear-
lier this year, he’s played more than 20 U.S.
club shows, penned a song for Mexico’s Sol
beer and is set to announce a new alliance
with dance/exercise company Zumba. <«

Don Omarwill sit for a QA at the Billboard Latin
Music Conference to discuss the marketing behind
his hits and business ventures. For more details, go
to billboardlatinconference.com.

COVERSET SOARS

Sarah Darling’s version of ‘Blackbird’ shines light on

compilation album for a cause

Sarah Darling’s cover of the Beatles’ “Black-
bird” is taking flight, thanks to support from
Sirius Satellite Radio and video play on CMT.

Culled from ‘Let Us In’ Nashville—A Tribute
to Linda McCartney, the multi-artist compi-
lation, which benefits the Women and Can-
cer Fund, was released by Reviver Music, a
Livingston, N.].-based label founded in 2009
and distributed by Sony’s RED.
Reviver was originally established
for “the singular goal of deliver-
ing a social action agenda through
the music of Sir Paul McCartney,”
according to its website, Reviver-
Music.com. Linda McCartney was
diagnosed with breast cancer in
1995 and died in 1998.

“It was such a great surprise because it was
an organic thing,” Darling says of the song’s
success. “Sometimes those are the best when
you're not expecting something to take off.”

According to Reviver Music CEO David
Ross, “Blackbird” is an “emphasis” track from
‘Let Us In’ Nashville. Released in November
2011 with Paul McCartney’s blessing, the
album features Nashville artists performing

Noshy jife

McCartney songs, including Ricky Skaggs’
take on “Listen to What the Man Said,” Steel
Magnolia's “Maybe I'm Amazed” and Phil Vas-
sar’s “Lady Madonna.”

When Ross began putting together ‘Let Us
In’ Nashville, Darling, signed to Black River
Entertainment, was the first artist he ap-
proached. “I begged for that one,” Darling
says of recording “Blackbird” with
producer Dann Huff, who is also
helming her Black River album,
due later this year. “That is my fa-
vorite Beatles song. When you start
playing guitar, that’s the song you
teach yourself how to play. I love
that song and what it’s about.”

Last November ‘Let Us In’ Nash-
ville artists gathered at Nashville’s Ryman Au-
ditorium for a benefit concert that will be re-
leased on DVD later this year.

According to Ross, Reviver plans to release
future ‘Let Us In’ albums from artists in vari-
ous genres. The next will be an Americana
album slated for release in September fea-
turing Steve Earle, Ollabelle, Jim Lauderdale
and others. —Deborah Evans Price

IETEETTA eY ERIKA RAMIREZ

TAKING OFF

LoveRance single flies again with help from 50 Cent

(14 P!,” the debut single from 24-year-
old rapper LoveRance, first floated
into the upper reaches of Billboard’s
Hot R&B/Hip-Hop Songs chart as

anindependent release last June. Propelled by a
grass-roots marketing campaign—the Bay Area
native born Rance Oliver posted the song on
Facebook and “walked around just giving out
tapes with just that song,” he says—and with
fellow unknowns Skipper and the song’s pro-
ducer IlamSu! onboard, “UP!” entered the chart
at No. 96 before drifting as high as No. 70 dur-
ingitsinitial 19-week run. By Oct. 29, “UP!” had
dropped back to No. 95, then fell off the chart.

But on Feb. 4 “UP!” returned to Hot R&B/
Hip-Hop Songs where, buoyed by a new 50
Cent verse and backed by Interscope, which
signed LoveRance in September, the track has
found new life. This week the raunchy anthem
rises 9-7 and continues to build.

The song’s success has been a victory not just
for LoveRance but also Interscope executive VP

of A&R Larry Jackson. “It’s been a mission of
mine to find a song from my hometown, San
Francisco, that I can nurture and help chart
into success,” says Jackson, who first heard the
track on KMEL San Francisco in July. (KMEL
music director Big Von broke the record after
the station’s D] Amen passed it along.)

On Sept. 30, Jackson met with LoveRance
and Interscope Geffen A&M chairman Jimmy
Tovine and, according to those involved, LoveR-
ance signed his deal with Interscope the same
day. “Jimmy and I loved the song and loved ev-
erything he played for us,” Jackson says. “We
decided at that point, that day, to sign him.”

Once the ink dried, Jackson contacted 50
Cent about a potential collaboration. “[In] early
November, I asked 50 Cent if he had heard
his record,” Jackson recalls. “He said, ‘Yeah, I
know that record. I almost signed him [after]
Von brought it to me.’ I said, ‘I'm working with
them; they're from my hood. I think you should
hop on the record.’ He said yes and a week later
he had the verse finished.”

Interscope went to radio with “UP!” featur-
ing 50 Cent. Two months later, the song was
back on the charts.

With his name on the rise, LoveRance is
readying his mixtape, Happy Fuckin’ Birthday,
which he plans to release later this month. As
for his next single? He plans to let fans’ feedback
on Facebook and Twitter drive that.

“I'm going to let them tell me what they like
after they listen to the mixtape,” says LoveR-
ance (@loverance). “T want to give them what
they want.” oo

Additional reporting by Karinah Santiago.
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BIEBERBUCKS

As Justin Bieber’s single “Boyfriend”
clocks the fourth-best-selling

digital sales frame of all time with
521,000 units sold—making it the
fastest-selling digital track since
Bruno Mars’ “Grenade” in 2011—the
question is: Who gets the money,

and how much?

Billboard’s calculations are based on the $1.29
list price, and assumes that Universal Music -

Group charges 90 cents wholesale for each unit

downloaded. ITunes collects the remaining 39 —
cents per unit sold, giving the retailer $203,190

for 521,000 sold. Island Def Jam collects its

$327,709 after all of the songwriters, producers

and publishers are paid.

MASON LEVY
(Producer/Co-Writer)
$17,378.61

$8,000.61from mechanical royalties:

We’re assuming Bieber has a 25% stake in
the song and Posner a 30% stake, leaving
the remaining co-writers with 22.5% each.
At 521,000 units, that’s a mechanical royalty
payout of $10,667.48, less $2,666.87 to his

co-publisher, Warner/Chappell.

$9,378 from producer’s points: Assuming

the same share as Posner.

ITUNES
$203,190 A%

PUBLISHERS
(Universal Music
Publishing Group, Sony/
ATV, Warner/Chappell)
$11,852.76

MATTHEW MUSTO
(Co-Writer)
$8,000.61

$8,000.61from mechanical royalties:

Out of a total $10,667.48, Musto gets the

songwriter share and the co-publisher
share of $8,000.61, and his publisher,
UMPG, gets $2,666.87.

THE FINE PRINT
THESE NUMBERS

N

DON'T TAKE INTO ACCOUNT THE FACT THAT THE RECORD

LABEL i5 ENTITLED TO RECOLP PRODUCTION AND MARKETING EXPENSES, SO
WORK

WHILE THE PERCENTAGES MAY

OUT TO THE NUMBER!

'S ABOVE, ACTUAL

EARNINGS DEPEND ON THE FINAL P&L FOR THE PROJECT.

TOTAL
$672,090

ISLAND DEF JAM

$327,709

JUSTIN BIEBER
$83,913.57

$75,024 from sales: assumes a
superstar royalty level of 20%,
from which producers’ points are
deducted, leaving 16%. That’s
521,000 units times 14.4 cents,
or $75,024.

$8,889.57 from mechanical
royalties: We’ve assumed a full
statutory rate of 9.1 cents per copy,
so the total mechanical payout
for 521,000 units will be $47,411.
Bieber is entitled to both a song-

say that he does indeed contribute
to the songwriting process) as well
apublisher’s share. Songwriting
splits are usually closely guarded
secrets, but we’ve assumed a
healthy 25% share for Bieber, given
that he’s the reason the track will
sell so strongly. Sources say all four
songwriters have co-publishing
with a major publisher (for Bieber,
it’s Universal Music Publishing
Group), and we’ve assumed a
typical 50/50 co-publishing split.
Bieber’s mechanical royalty comes
to $11,852.75. Of that, Bieber gets
the songwriter share of $5,926.38
and the co-publishing share of
$2,963.19 for a total of $8,889.57,
while his publisher gets $2,963.19.

MIKE POSNER
(Producer/Co-Writer)
$20,045.48

$10,667.48 from mechanical
royalties: Sources say that Posner
had a bigger hand in the song, so
we figure him for a 30% split of
the mechanical royalty payment,
which is $14,223.30, less 25% of
his share—$3,555.83—to his co-
publisher, Sony/ATV.

$9,378 from producer’s points:
Posner shares production credit
with Mason Levy. We're assuming
a50/50 split of the 4% producer’s
share, or 2% of Def Jam’s gross
revenue ($468,900, after iTunes’
take), which equals $9,378.

writer’s share (and industry sources

‘BOYFRIEND’ MAKES
STRONG FlRST |MPRESS|ON Nielsen SoundScan began tracking digital sales.

Justin Bieber’s “Boyfriend” launches
with the fourth-best digital sales
frame since Nielsen SoundScan
began tracking download sales. The
track opens at No. 1 on Hot Digital
Songs with 521,000 sold. While it’s
the fourth-highest total, it’s the sec-
ond-best mark not aided by Christ-
mas-week sales activity, when figures
annually spike amid frenzied holi-
day shopping. Only Flo Rida’s “Right
Round” sold more (636,000; Feb. 28,
2009) in a week not influenced by
yuletide consumer behavior.

Considering its impressive start,
“Boyfriend” could continue to sell
strongly, as, of the previous seven ti-
tles that account for the top 10 digital
sales frames (see graph, right), all have
sold at least 3.6 million downloads.
The Black Eyed Peas’ “Boom Boom
Pow,” which opened with 465,000 the
week of April 18,2009, is the top seller
of the group, having shifted 6.4 mil-
lion in digital sales since its release. It
ranks as the sixth-best-selling down-
load in SoundScan history.

—Gary Trust

A look at the top 10 weekly download sums since

Highest

Weekly Sales Title Artist Chart Date
636,000 “Right Round” Flo Rida Feb. 28,2009
610,000 “TiK ToK” Ke$ha Jan.9,2010
559,000 “Grenade” Bruno Mars Jan. 8,201
521,000 “Boyfriend” Justin Bieber April 14,2012
509,000 “Born This Way” Lady Gaga March 5, 2011
509,000 “Firework” Katy Perry Jan. 8,201
467,000 “Low” Flo Rida featuringT-Pain Jan.12,2008
465,000 “BoomBoomPow” TheBlack EyedPeas April 18,2009
460,000 “Right Round” Flo Rida March 7,2009
448,000 “Born This Way” Lady Gaga Feb. 26, 2011

BUBBLING
"UNDER

>>>LUMINEERS
LOOMING AT TRIPLE A
The Lumineers are closing in on
their first Billboard chart appear-
ance, as “Ho Hey” (Dualtone)

is bubbling under Triple A. The
stomp-and-clap folk-rock track
is receiving early format support
from KBCO in Denver, where the
trio is based. The threesome—
Wesley Schultz, Jeremiah
Fraites and Neyla Pekarek—
could also make its maiden chart
visit next week with its self-titled
debut album, released April 3.
“Ho Hey” is available as a free
iTunes download as part of the
retailer’s Indie Spotlight feature.

>>>THE NEXT BIEBER?
Sixteen-year-old pop singer
Austin Mahone has nearly
600,000 followers on Twit-

ter (@austinmahone) and 70
million views on his YouTube
channel. But if you haven’t heard
of him yet, it’s likely because

you aren’t a teenage girl with
eyes for YouTube-born Justin
Bieber-esque singers. Mahone’s
first commercial single, the self-
released “11:11,” has sold 44,000
downloads, according to Nielsen
SoundScan, since arriving Feb.
14. He’s also spent 11 weeks on
the Social 50 chart, climbing as
high as No. 25 on the Jan. 28 list.

>>>FUTURE LONE
STAR STARS

The Josh Abbott Band keeps

on making noise beyond the
regional borders of Texas’ Red
Dirt music scene, as “Touch”
draws 1.1 million impressions on
Hot Country Songs, where it hits
No. 48 in its 10th week. The song
previews the band’s third album,
Small Town Family Dream, due
April 24 on Abbott’s own Pretty
Damn Tough imprint. The group
rose to No. 44 on the tally last
summer with “Oh, Tonight,”
which features newly signed
Universal Music Group Nashville
singer Kacey Musgraves.

>>>GRAHAM’S
‘TATTOOS’ DRAWS
CHART INK

North Carolina native Driicky
Graham, whose name may seem
like a parody of the ubiquitous
Aubrey “Drake” Graham (he
even has a song titled “Dead-
lines” ... coincidence?), con-
tinues to approach Hot R&B/
Hip-Hop Songs: His debut single,
“Snap Backs & Tattoos” (eOne),
has been drawing attention vi-
rally and on music TV networks.
The 20-year-old rapper’s song
jumps 14-6 on the survey’s Bub-
bling Under chart, fueled in part
by airplay at WQHT New York
and WGCI Chicago, two of rap’s
more prominent radio homes.

Reporting by Keith Caulfield,
Wade Jessen, Karinah Santiago
and Gary Trust.
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Faith-Based & Family Friendly Movie Distribution

MAGNIFICENT 60 ACRES WITH WORKING WINERY
AND LAVENDER FARM SOUTHEAST OF TULSA

$4,500,000

Producers—if you're looking for a great distribution

partner for your faith-based or family-friendly film we Vineyard
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Marketplace, Worldwide. Contact me today
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>>Beyoncé collects her 18th No.
10n Dance Club Songs, as “Love
on Top” jumps 4-1. She’s now
just one No. 1away from tying
Janet Jackson for the second-
most leaders in the chart’s
35-year history. Only Madonna

has more (41). Speaking of the
Material Girl ...

>>Despite boasting a combined
five No. 1albums on the Billboard
200 in the '80s, Madonna and
Lionel Richie had never ranked
in the survey’s top two con-
currently until this week (see
chart, page 34). The superstar
veterans hadn’t charted in the
top five together since the week
of Oct. 4, 1986, when Richie’s
Dancing on the Ceiling ranked at
No.1and Madonna’s True Blue
placed at No. 5.

G

Read Chart Beat
every week at
billboard.com/chartbeat.

PHILLIPS: MICHAEL BECKER/FOX

Madonna scores her eighth No. 1 on
the Billboard 200 with the debut of her
album MDNA, while Lionel Richie’s
all-star country collaborations set Tuske-
gee bows in the runner-up slot—his
highest-charting album since 1986.

MDNA sold 359,000 copies, accord-
ing to Nielsen SoundScan, and is her
fifth straight studio album to debut
at No. 1. It follows 2008’s Hard Candy,
which moved 280,000 in its first week.
MDNA’s opener is her best sales week
since 2000’s Music shifted 420,000
when it debuted at No. 1.

Madonna remains in second place
among women with the most No. 1 al-
bums. She now needs only one more to
tie Barbra Streisand, theleaderamong
women with nine chart-toppers.

Lady M has now released No. 1 al-
bums in the '80s, '00s and '10s. She

IVIa rl(et \“’at(:l“ A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS Anlllglllll:sl‘
This Week 6,160,000 2,331,000
Last Week 5,462,000 208,000
Change 12.8% 10.6%
This Week Last Year 6,633,000 2,217,000
(hange ~71% 5.1%

*Digital album sales are also counted within album sales,
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missed scoring a No. 1in the '90s, in-
stead notching five No. 2 releases with
I'm Breathless, The Immaculate Collec-
tion, Erotica, the “Evita” soundtrack
and Ray of Light.

MDNA’s sales were
aided by a successful
album sales promotion
involving Madonna’s up-
coming world tour. U.S.
customers who bought
a concert ticket had the
option of receiving the
albumas partoftheir pur-
chase. The only sales that
count toward an album’s
chartpositionare those whereticketbuy-
ers opted to receive MDNA.

This sort of ticket/album promotion
hasbeen used in the recent past by such
acts as Bon Jovi and Tom Petty. The
latter’s Mojo album debuted at No. 2 on
July 3, 2010, with 125,000—thanks toa
fair number of customers who got the
albumthrough aticket purchase. (Italso
was Petty’s best sales week since Christ-
mas of 1994.) The same goes for Bon
Jovi's 2007 No. 1 album, Lost Highway.

Sources suggest that MDNA may
have sold around 180,000 copies
through the ticket/album offer—a
handsome figure indeed. Certainly,
based on Madonna’s previous debut
sales weeks (she hasn’t had a studio
set start with less than 240,000 since
1994), MDNAwould've been No. 1 even

Year-To-Date

Tacts 0
26,676,000 OVERALL UNIT SALES
25,623,000 Albums 77,828,000
41% Digital Tracks 339,116,000
24,522,000 Store Singles 707,000
8.8%  Total 417,651,000
Albums w/TEA* 111,739,600

to one album sale.

ALBUM SALES

n

Madonna, LLionel Richie Debut AtNos. 1 &2

without the ticket/album promotion.

Meanwhile, Richie’s Tuskegee
starts with 199,000—his best sales
frame since SoundScan began track-
ing sales in 1991. His previous largest
week in thatspan of time
was when 2006’s Com-
ing Home started with
75,000 at No. 6. Richie
last charted higher on
the Billboard 200 in
1986, when Dancing on
the Ceiling spent two
weeks at No. 1.

Like other veteran acts
before him, Richie opted
to reach consumers in a creative way.
First, for Tuskegee, he covered his own
material, but with a twist. That’s not
far removed from a traditional covers
set, which is usually the way a heritage
artist reconnects with fans (e.g., Tony
Bennett’s Duets and Duets I1, Rod
Stewart’s Songbook series). Richie also
brought in A-list collaborators to sing
with him (as did Bennett, as well as
Santana for Supernatural) and crossed
over to country (like Jewel and Darius
Rucker have done before him). And he
isn’tjust covering old tunes—he’s cov-
ering his own familiar hits, but with a
country slant. (While Richie has dab-
bled in country before, he has gone to
greatlengths to say he’snot “gone coun-
try.” But to the average person, one
could argue thisis a stylistic transition,
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albeita natural one.)

Richie also was the focus of an hour-
long concert special on HSN on March
16. Sales generated from the shopping
channel broadcast amounted to about
20,000 sold, according to the artist’s
label, Universal Music Nashville.

A traditional studio album from
Richie would’ve likely never sold as
well as Tuskegee, which targets mul-
tiple demographics. Case in point: In
one week, Tuskegee moved more than
twice what his last studio album did in
total—2009’s Just Go has sold 95,000.

In terms of release-week promotion,
Madonna was off the radar, instead fo-
cusing on rehearsals for her upcoming
world tour. Since headlining the Super
Bowl halftime show on Feb. 5, her only
significant media appearances have
been a live Facebook chat with Jimmy
Fallon on March 24 and a brief drop-
in at Miami’s Ultra Music Festival the
same night.

Richie, however, worked the TV cir-
cuithard during the pastweek. He was
the focus of multiple CMT specials and
was interviewed on NBC’s “Weekend
Today” (March 25), and made appear-
ances on “The Voice” (March 26, the
album’s release date), “Today,” “Late
Show With David Letterman” and
CNN'’s “Piers Morgan” (all on March
27). Then, on April 1, he performed on
CBS’ telecast of the Academy of Coun-
try Music Awards. oe
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Title

MDNA

LIONEL RICHIE

MERCURY NASHVILLE 016000/UMGN (15.98) Tuskegee

The album slides by
only 16% in its third
week on the chart—

ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
BRANTLEY GILBERT

VALORY BGO100 (14.98)

51 45 50 Halfway To Heaven

TOBYMAC

FOREFRONT 83332/EMI CMG (10.98) Dubbed & Freq'd: A Remix Project

f ADELE

ke [ )
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5 LIONSGATE 016384/UNIVERSAL REPUBLIC (13. sﬁg) 5 Y = v on 58 41 1 REPUBLIC NASHVILLE 01 REPUBLIC (10.98) The Band Rafry
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¢ | THE MARS VOLTA " <28 LIL WAYNE
| @ RODRIGUEZ LOPEZ PRODUCTIONS 530380/ WARNER BROS. (13.98) Noctourniquet the set to its highest YOUNG MONEY 015548*/UNIVERSAL REPUBLIC (13.98) Tha Carter IV
FUN. 3 rank since Feb. 5, WHITNEY HOUSTON
5 R FUELED BY RAMEN 528048" (11.98) Some Nights 200, and its best’ ARISTA 18699/SONY MUSIC (10.98) The Bodyguard
- MESHUGGAH - EDNITA NAZARIO

G Koloss sales (33,000; up Desnuda
W NUCLEAR BLAST 288" (16.98) @ : L SONY MUSIC LATIN 99147 (11.98)

a THE ALL-AMERICAN REJECTS - 190%) since TOBY KEITH

@ DGC/INTERSCOPE 016655/1GA (15.98) Kids In The Street Christmas. L @ 65 66 SHOW DOG-UNIVERSAL 015592 (9.98) Clancy’s Tavern

ADELE TAYLOR SWIFT
= [ XL/COLUMBIA 31858*/SONY MUSIC (12.98) 19 With 18,000 sold, @ 8807 BIG MACHINE TS0300A (18.98) ® Speal Now
SCOTTY MCCREERY i | E-40 . i
@ 67 62 26 BTN 1o/ MERCURY NASHVILLE 016022/IGAUMBN Clear As Day M 1 :‘;;‘:;‘ZP:‘ZQW ;@ HEAVY ON THE GRIND 34 (15.98) The Block Brochure::WelcomeTo The:Soll
MELANIE FIONA E FOSTER THE PEOPLE
= ' - SRC 016021/UNIVERSAL REPUBLIC (10.98) TheiMFLite week and highest- STARTIME/COLUMBIA 74457*/SONY MUSIC (9.98) Torches
| JASON ALDEAN 0 2 charting album. Its 3 VAN HALEN . .
g % 2 BROKEN BOW 7697 (18.98) My Kinda Party Bl i 4 INTERSCOPE 016477*/1GA (13.98) ® 4 Differcnt Kind OFTiith
DRAKE Reocs Mok o TIM MCGRAW
I 248 18 7 Bl vounc MONEY 016135*/UNIVERSAL REPUBLIC (17.98) Take Care Ml :’zggad:";m! ”l";:"" @ Se{iS GURB 79320 (13.98) Emotional Traffic
25014 |13 R} RIHANNA  ooms (155 Talk That Talk @ . “"’600. e 780 58 57 5] SKRILLEX  cosorsnc ) Scary Monsters And Nice Sprites (EP)
KELLY CLARKSON ZAC BROWN BAND "
26 19 16 RN 1q seaormch (11.98) Stronger @ 5y o & SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) @® Yol Gst What You Give
i v ERIC CHURCH . { OVERKILL "
L @ EMI NASHVILLE 94266* (16.98) Chiet @ @ EONE 2152* (15.98) The Electric:-Age
LADY ANTEBELLUM " CASEY JAMES
@ CAPITOL NASHVILLE 94431 (18.98) Own The Night B i 19/BNA B9538/SMIN (9.98) Casay James
o) MY DARKEST DAYS " " " WHITNEY HOUSTON
@ 016576/I0JMG (10.98) Sick And Twisted Affair 7 ARISTA 10033/RCA (11.98) | Look To You
ESPERANZA SPALDING " o 5 . IRON MAIDEN AL L i " ;
=2 MONTUNO/HEADS UP 33174/CONCORD (13.98) @ Radlo:Musle-Soclely :ﬁ},m] “Anesin @ UME 016456 (19.98) En Vivol: Live At Estadic Nacional; Santiago
f THE BLACK KEYS " 0l winner . FLYING COLORS i
31 2 19 NONESUCH 529099/ WARNER BROS. (18.98) El Camino @ returned to the Fox MUSIC THEORIES 73632*/MASCOT (14.98) Flying Colors
LMFAO ; TV show’s stage on FIVE FINGER DEATH PUNCH : T—
s2 212 PARTY ROCK/WILL.LAW/CHERRY 015678/1GA (9.98) Sorry For Party Rocking @ Narch 9o si?lg his EEN prospecT pARK 50104 (15.98) American Capitalist
[ TYGA Careless World: Rise Of The Last Kin, 3 SIDEWALK PROPHETS ——
3B 0 12 YOUNG MONEY/CASH MONEY 016727/UNIVERSAL REPUBLIC (17.98) g new single “Water FERVENT 888390/ WARNER-CURB (13.98) Live Like That
MUMFORD & SONS X Tower Town.” His SOUNDTRACK .
@ =l GENTLEMAN OF THE ROAD 0109*/GLASSNOTE (12.98) & Sigh No More 1 . albumis up by 172% g DIGITAL EX (9.98) ProjsctX
{ i J.J. HAIRSTON & YOUTHFUL PRAISE o il 6 ” GUY PENROD
\@7 EVIDENCE GOSPEL/LIGHT 7248/EONE (13.98) AftAEThis . ;‘:‘;:ft (Tl?lv:’.:unlrv ! SERVANT/GAITHER 46142/EMI CMG (13.98) Hyrins
ODD FUTURE NEWSBOYS ,

7{ Sl|= DD FUTURE 95478 (14.98) The OF Tape Vol. 2 Digital Songs at No. 86/ | 76 99 BEN |\op 71502/emi ovic (11.98) God’s Not Dead
37 1B - ﬂ!gﬁcv5277ﬁg/‘\ﬁ (11.98) Unexpected Arrival ;ngsn}t;w; » 87 61 47 BL mﬁiﬂnvcrﬂésgb:gfzmm (a8 My Life II...The Journey Continues (Act 1)
=] v ). E— -

o8 [l o PR Barton Hollow ’ 880 5 20 Rl 17T Seoaos s 1590 comvn) Whitney Houston

i SKRILLEX y PITBULL -
BIG BEAT/OWSLAVATLANTIC 528521/AG (5.98) Bangarang (EP) L64) r 189 78 82 AN 13 305/70L0 GROUNDS 63050/RCA (11.95) Plaret Pit
@ SOUNDTRACK The Hunger Games: Original Motion Picture Score Forme_ﬂv on Arista @ [T | VARIOUS ARTISTS  The Bach Guide: Haydn Symphonies: A Big Bach Guide Set
LIONSGATE 016579/UNIVERSAL REPUBLIC (13.98) Nashville, the album ~ *Naiw VANGUARD CLASSICS DIGITAL EX (9.98)
0 SN Sl Gold bt o1 g E\REKYW?O';SOEUMBM 90824/SONY MUSIC (13.98 4
i ® / £ A
i ;;ﬁm:ﬁ::ﬁf hfﬁ(g/\glas)l-: BAND Week under fhe MAYDAY! —
42 MARANATHAL 72“7”E'M| NG (12.98) Top 25 Praise Songs 2012 Edition artist’s new label @ STRANGE osnfﬂsc (15.98) Take Me To Your Leader
v YOUNG JEEZY -103: i EMI Nashville and JAKE OWEN i
(1831 30 24 REN crcner sam orarasione (13.98) @ TM:103: Hustlerz Ambition @ bounds back onto Gl Fon nashvLe sssar/sun (10.98) BaretootBlue Jean Night
Q HERV ON THE GRIND.5 (40.98) The Block Brochure: Welcome To The Soil 1,2 & 3 the list with 7,000 94 56 34 ) :P(a’?‘xuﬁf‘::zgggw WUSIG, (12.98) @ Duets Il
N sold (up from -
BLAKE SHELTON " . VARIOUS ARTISTS "
| @ WARNER BROS. NASHVILLE 527370/WMN (18.98 Red River Blue @ basically nothing the 95 60 42 BN oy o REPUBLIC (13.98) 2012 Grammy Nominees
@ KIDZ BOP KIDS . previous frame). BILLY JOEL .
48 40 7 Kidz Bop 21 2 . Opus Collection
@" ::ZI‘:(A&I:IEJTCA;:)ERT el | | \CI(:;;ADBEQ ARTISTS 47;?;;;::; g;s(l;o(;f:\; Music Awards: 2012 Nominee Spotlight
) 55 . Four The Record @ on “The Tonight 2 B 2
‘3 RCA NASHVILLE 90588/SMN (11.98) ZINEPAK 025022 EX (8.98)
LANA DEL REY i Show” on March 30 SOUNDTRACK - I ) )
i Rl 20 PaL) 016425/1GA (11.98) BomTo:Dle while GAC will re-air k?a, 79 80 AR Suwwimicnop sHopATLANTIC s280s5/AG (18.9) ' he Twilight Saga: Breaking Dawn: Part 1
a9 4 e g s a0 Here And Now @ a“Precious (D 153 163 [[1] BLAKE SHELTON @ iosn Loaded: The Best Of Blake Shelton | @
Memories” special
COLDPLAY = LIONEL RICHIE — t
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RTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
J. COLE

ROC NATION/COLUMBIA 57920/SONY MUSIC (11.98) Cole World: The Sideline Story

NICKI MINAJ

YOUNG MONEY/CASH MONEY 015021*/UNIVERSAL REPUBLIC (13.98) Pink Friday

PISTOL ANNIES
RCA NASHVILLE 94916/SMN (11.98)

Hell On Heels

AMY WINEHOUSE

104 75 95 UNIVERSAL REPUBLIC 016394 (13.98) Lioness: Hidden Treasures
1081 70 s \B 10 e e s, 1550 Brothers
106 51 5 zx%:ss?sl/?ﬂmow 46367/EMI CMG (9.98) Passion: White Flag
[107 s g [} DIERKS BENTLEY —

CAPITOL NASHVILLE 94714 (16.98)

LIONEL RICHIE  The Best Of Lionel Richie: 20th Century Masters The Millennium Collection

112 136 ES 007759/UME (9.98)

JOURNEY

! | COLUMBIA/LEGACY B5889/SONY MUSIC (13.98) ®

Journey’s Greatest Hits

WIZ KHALIFA

94, [120. ROSTRUM/ATLANTIC 527099/AG (13.98) @

Rolling Papers

SOUNDTRACK
ATLANTIC NASHVILLE 528899/ WMN (18.98)

70 49 Footloose (2011)

SOUNDTRACK

= WALT DISNEY 006509 (13.98)

The Muppets

CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY

11313 FANTASY 2*/CONCORD (17.98/12.98)

Chronicle The 20 Greatest Hits

MIIKE SNOW

DOWNTOWN 016595*/UNIVERSAL REPUBLIC (11.98) Happy To You

DAUGHTRY

71181 19 61813/RCA (11.98) Break The Spell
(1] T i Diamond
ﬂ 83 98 gﬁﬁ.srslxgugu‘:&vmssz:sow MUSIC (11.98) Come To The Well
Ry % 119 e BANDGROWNJAILANTIC 516931/AG (13.98) The Foundation
1) x(ﬁ?'c?#fmmﬂfm? 97014/RCA (13.98) WOW Gospel 2012

CLAY AIKEN
DECCA 016530 (10.98) Steadfast
21 EMINEM
21 WEB/SHADY/AFTERMATH/INTERSCOPE 014411%/1GA (13.98) Recovery
o Ambition

MAYBACH 528667/WARNER BROS. (18.98)

ALEX CLARE

UNIVERSAL REPUBLIC DIGITAL EX (7.98) The Latenass OfThs Houn

CIVIL TWILIGHT

n

After iTunes nabbed
an exclusive early
release on the
deluxe version of
the set (March 13),
which granted it a
No. 43 debut
(9,000), it fell off
the chart. It returns
after its wide
release, selling
4,000 (up 94%).

The album’s “Too
(lose” is featured
in a commercial for
Microsoft’s Internet
Explorer, which
began airing in
early March. The set
starts with 4,000
and bows at No. 2
on Heatseekers
Albums.

WIND-UP 13288+ (9.98) Holy Weather Thisll'l_ew':lhum
y ANDREW BIRD contains bonus
125 10M + POP 048" (13.98) ® Break It Yourself radks
VARIOUS ARTISTS igi
21 UNIVERSAL/EMI/SONY MUSIC 85756/CAPITOL (18.98) NOw 40 that were originally
P? TYRESE — found on the deluxe
273 88 101 VOLTRON REGORDZ 93562 (15.98) Opsninvitation versions of the set’s
JIMMY NEEDHAM initial release last
@ INPOP 71611/EMI CMG (10.98) Clear The Stage

AWOLNATION

129 RED BULL 1086 (9.98) Megalithic Symphony
LADY GAGA :
U [CH STREAMLINE/KONL 015373/164 (13.98) Eom THisWay
ol MGK
el ESTI9XX/BAD BOY/INTERSCOPE DIGITAL EX/IGA (4.98) Half Naked & Almost Fafious: (EF)
VARIOUS ARTISTS §
132 17 139 B8 /00 cuRe/pROVIENT INTEGRITY 48085/EMI MG (17.98) MIOVRHItS!2012
el WHITNEY HOUSTON
e R ARISTA 47861/SONY MUSIC (6.98) My Love Is Your Love
108 126 LYNYRD SKYNYRD  The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection
MCA 111941/UME (9.98)
MERCYME
172 125 B8 415 TRAOE/COLUMBIA 67708/SONY MUSIC (13.98) Th GeristatisiM: Lvewall
TAYLOR SWIFT
97 145 BIG MAGHINE 0200 (18.98) ® Fearless
37 114 121 SKILLET Awake

ARDENT/FAIR TRADE/ATLANTIC 519927/AG (13.98)

N

year. It debuts with
3,000 and enters
Dance/Electronic
Albums at No. 12.

179
The star was one of
the many
performers on the
(BS broadcast of
the Academy of
Country Music
Awards (April 1)
that see immediate

171 133 155

183 121 76

v‘lﬂ 111 79 gl

Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
MAKE ME FAMOUS
SUMERIAN 110 (11.98)
KENNY CHESNEY
rendd] BNA 65555/SMN (11.98)
HANK WILLIAMS JR.
CURB 79298 EX (14.98)
JOAN OSBORNE
WOMANLY HIPS 26683/SAGUARO ROAD (13,98)

It's Now Or Never

Greatest Hits Il

Best Of: All My Rowdy Friends

Bring It On Home

RUSKO
MAD DECENT 158 (14.98) Songs
Ao FonBID Equilibrium

VICTORY 660 (13.98)
AEROSMITH  The Best Of Aerosmith: 20th Century Masters The Millennium Collection

1“ 162 179 GEFFEN 001101/UME (9.98)
158 139 158 ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
CHRONICLES/POLYDOR 002759/UME (9.98)
FIVE FINGER DEATH PUNCH
L 1" 138 171 PROSPECT PARK 50100+ (13.98) ® War Is The Answer @
160 98 112 ROBERT GLASPER EXPERIMENT Black Radio

BLUE NOTE 88333*

m BOB SEGER & THE SILVER BULLET BAND " s
HIDEOUT 46151/CAPITOL (19.98) Ultimate Hits: Rock And Roll Never Forgets

KORN i
., The Path Of Totality

DAVID GUETTA Nothing But The Beat: The Electronic Album

WHAT A MUSIC/ASTRALWERKS DIGITAL EX/CAPITOL (7.98)

ROMEO SANTOS

SONY MUSIC LATIN 82046 (11.98) ®

BOYZIIMEN  The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 001098/UME (9.98)

Formula: Vol. 1

PAUL WELLER o
@ YEP ROC 2259 (15.98) Sonik Kicks
JUSTIN BIEBER
@ 182 175 SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/IDJMG (10.98) @ My World 2.0
168 141 LUKE BRYAN Doin’ My Thing @

CAPITOL NASHVILLE 65833 (18.98)
I | HUNTER HAYES

ATLANTIC NASHVILLE 528890/WMN (18.98)

g . CHRIS YOUNG

RCA NASHVILLE 85497/SMN (10.98)
THREE DOG NIGHT  The Best Of Three Dog Night: 20th Century Masters The Millennium Collection
MCA 112073/UME (9.98)
RODNEY ATKINS

Hunter Hayes

Neon

172 173 - CURB 79255 (18.98) Take A Back Road
[ 173 131 153 BARRY WHITE  The Best Of Barry White: 20th Century Masters The Millennium Collection
i ISLAND/CHRONICLES/IDJMG 000884/UME (9.98)
JOHNNY CASH/WILLIE NELSON
iz 140 176 AMERICAN/COLUMBIA/SONY MUSIC GMG 58490/SONY MUSIC (6.98) VHI Storytellers
175 155 166 {41 JUSTIN MOORE Outlaws Like Me

VALORY JM0200A (10.98)

EMINEM
126 142 169 i WEB/AFTERMATHrINTERScoPE 490629*/UME (13.98)

RE-ENTRY | 16 MADONNA
178 157 159

The Marshall Mathers LP

Celebration

WARNER BROS. 289404* (18.98)

. THE MONKEES
RHINO FLASHBACK 528089 EX/RHINO (5.98)

Flashback With The Monkees

| MIRANDA LAMBERT i
@ m COLUMBIA NASHVILLE 46854/SMN (12.98) Revolution Ml
180 24 71 CELTIC THUNDER Voyage

CELTIC THUNDER 016471/DECCA (16.98)
EMINEM

1’51 150 142 Curtain Call: The Hits

005881+/IGA (13.98/8.98)
OF MONSTERS AND MEN
UNIVERSAL REPUBLIC DIGITAL EX (4.98)
WHITNEY HOUSTON
ARISTA 54161/SONY MUSIC (6.98)
BRAD PAISLEY
ARISTA NASHVILLE 83274/SMN (11.98)
WHITNEY HOUSTON
ARISTA 47863/SONY MUSIC (8.98) ®
THE CHIEFTAINS
BLACKROCK/HEAR 33437/CONCORD (13.98) &
| VARIOUS ARTISTS
UNIVERSAL/SONY MUSIC/EMI 95759/CAPITOL (18.98)

182 156 192 Into The Woods (EP)

I’'m Your Baby Tonight

RE-ENTRY |40 This Is Country Music

Just Whitney...

186 74 48 Voice Of Ages

101 109 10 NOW That's What | Call Country Ballads

LADY ANTEBELLUM 2 impact from the = YOUNG THE GIANT "
EEEERNEY ) i s (10.s) Need You Now how (up 5T%). 188 106 164 S i) Young The Giant
3 IL VOLO Il Volo ...Takes Flight: Live From The Detroit Opera House i g LAUREN ALAINA i
1‘” N 91 8 OPERA BLI 016553/IGA (13.98) Exne(l atblgger 5 19/MERCURY NASHVILLE 016025/IGA/UMGN (13.98) Wildflower
ANTHONY HAMILTON gam next issue WHITNEY HOUSTON _ Triple Feature: 'm Your Baby Tonight/My Love Is Your Love/Just Whitney
140 100 111 MISTER'S MUSIC 99136/RCA (11.98) Back To Love after a full week 1907 102 61 SONY MUSIC CMG 75919/SONY MUSIC (11.98)
[ o | ESTELLE has passed. MATT NATHANSON
14’1V 89 89 HOME SCHOOL/ATLANTIC 521146/AG (11.98) All Of Me P ACROBAT/VANGUARD 79905*/WELK (12.98) Modern Love
DEADMAUS5 L MAC MILLER "
142 128 144 MAUSTRAP 2516*/ULTRA (15.98) aX4=12 1606194 ROSTRUM 218 (13.98) Blue Slide Park
1 FLORENCE + THE MACHINE — MINISTRY
| 143 116 123 UNIVERSAL REPUBLIC 013170* (13.98) Lungs @ Pretend to be 13TH PLANET/SOULFOOD 3999/AFM (16.98) Relapse
THE FRAY ; i CELTIC WOMAN .
17“ 95, |87 EPIC 57802%/SONY MUS(C (11.98) Scars:& Storles z’"i::':;zd::rzny ad MANHATTAN 79660 (18.98) @ Belisye
| DAWN RICHARD e DJ PREMIER/BUMPY KNUCKLES P
@ e OUR DAWN DIGITAL EX (5.98) ArmorOn “celtic” in its name WORKS OF MART 00007*/GRACIE (13.98) Kolsxodon
ETTAJAMES  The Best Of Etta James: 20th Century Masters The Millennium Collection takes a nose dive in RASCAL FLATTS "
148 118 113 WMCA 111953/UME (9.98) L the first ull sales LYRIC STREET 002764 (13.98) Greatest Hits Volume 1
147 FOO FIGHTERS " B CHEVELLE
e 1” 93 114 ROSWELL 84493*/RCA (11.98) & Was(lng ngh‘ . WEE!( aner s‘ £ EPIC 92182/SONY MUSIC (11.98) Hats Off To The Bull
THE TEMPTATIONS _ Best Of The Temptations-The 60's: 20th Century Masters The Millennium Collection Parick’s Day. SELENA GOMEZ & THE SCENE
ey 125 187 MOTOWN 153362/UME (9.98) e v L Thunder’s down HOLLYWOOD 013517 (13.98) When The Sun Goes Down @
. ELI YOUNG BAND . BIG TIME RUSH
@ 181 196 REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10.98) Life At Best f':ﬁ:m;;iof)aus el NICKELODEON/COLUMBIA 99082/SONY MUSIC (11.98) Elevate (Soundlrack)
BOB MARLEY AND THE WAILERS " . JACKSON 5  The Best Of Jackson 5: 20th Century Masters The Millennium Collection
180 122 146 TUFF GONG/ISLAND 548904+/UME (13.98) @ -egend: The Best Of Bob Marley And The Wailers @ 70% at No. 194. 200" 171 170 WER |00 0077 1/ume (9.98) ®
BOB MARLEY AND MK _131 EDNITANAZARIO SounpTRACK THE BACH GUIDE: HAYDN
THE WAILERS ......150 MIKE SNOW 14 JIMMY NEEDHAM RASCAL FLATTS ... 196 FOOTLOOSE (2011) .11 THE TEMPTATIONS ...148 VANHALEN.......... 73 SYMPHONIES: ABIG
MAROONS ..........63 NICKIMINAJ 02 NEWSBOYS ... DAWN RICHARD . ... 145 THE FRESH BEAT BAND:  SHAKEIT UP: LIVE 2 THREE DOG NIGHT BACH GUIDESET .......90
BRUNOMARS ........57 MINISTRY . 93 NICKELBACK ... LIONEL RICHE . 2, 100, 108 MUSICFROMTHE T TV DANCE: MUSIC FROM 128
THE MARS VOLTA 78 BRITT NICOLE . RIHANNA ... .25 [SRMEIRESSSST SHOW ............ ! THE DISNEY CHANNEL 2012 GRAMIMY mmmses Now
AV g 75 RUSKO ... T HUNGER GAVES:  SERIES .......A8 TYRESE..........027 ool W THATS WHATI GALL
PAUL MCCARTNEY __ . 60 3 “ ~30  ORIGINAL MOTION 47TH ACADEMY OF COUNTRY BALLADS . 167
SCOTTY MCCREERY ...21 MYDARKESTDAYS ....29 ODDFUTURE......... anuce SPRINGSTEEN 9 PICTURE SCORE ... 40 BREAKING anr PARTI COUNTRY MUSIC WOW GOSPEL 2012 . 119
TIMMCGRAW ... 74 oF MONSTERS AND MEN ROMEQ SANTOS . STICKTOYOURGUNS, 116 THEHUNGER GAMES,  ovvovveunnenen. THEUSED ........... 8 | AYRRDS: 2012 NOMNEE WOWHITS 2012 .....132  CHRIS YOUNG ..
MERCYME ..........135 ST ... BOB SEGER & THE sn.vsn TAYLOR SWIFT ...70,136  SONGS FROM DISTRICT SPOTLIGHT ......... YOUNG JEEZY ........43
MESHUGGAH . MATT NATHANSON ...191  ONE DIRECTION . BULLETBAND ... 161 12 AND BEYOND ... YOUNG THE GIANT .1
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ARTIST
IMPRINT/LABEL

O m.tusm BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJME

2 8 TRAPHIK
WWW.MYSPACE.COM/TRAPHIK

8 60 MADDI JANE
WYWWMYSPACE COM/MADDIJANEMUSIC

6 s TYLERWARD

L ‘ ® WWW.MYSPACE COM/TYLERWARD

2 s PRETTY LIGHTS

'WWW.MYSPACE.COM/PRETTYLIGHTS

MAREK HEMMANN

WWW.MYSPACE COM/MAREKHEMMANN

PURITY RING

'WWW.MYSPACE.COM/PURITYRING

JAI PAUL

'WWW.MYSPACE.COM/JAIPAULMUSIC

o
.

:NTRY

8 13

NICOLAS JAAR

WWW.MYSPACE COM/NICOLASJAAR

. 24 g DJSKEET SKEET
WWW.MYSPACE.COM/DJSKEETSKEET

WWW.MYSPACE.COM/DIRTYLOUDMUSIC

17 MAX COOPER
M/MAXCOOS

‘, | WWW,MYSPACE COM/GRAMATIK

UMEK
1033 \uyseace compsumex

| KRADDY
“E‘“ Sl]hrwww MYSPACE COM/KRADDY

% 13 6
.
|20

2C
8 WW\W.MYSPACE COM/C2CDJS
23 MORD FUSTANG
" WWW.MYSPACE.COM/MORDFUSTANG
1 ag PITTY
WW\W.MYSPACE COM/BANDAPITTY
AVE DAYS
WWW.MYSPACE.COM/DAVEDAYS
GARETH EMERY
212 wnavspace
LAZY RICH
WW\W.MYSPACE.COM/DJLAZYRICH

ol

ERd

YUNA
WWW.MYSPACE.COM/YUNA
LYSSA BERNAL
WWW.MYSPACE COM/ALYSSABERNAL
NOISIA
WWW.MYSPACE COM/DENDISIA
TAR SLINGER
WWW.MYSPACE COM/STARSLINGERMUSIC
MEYTAL COHEN
WWW.MYSPACE COM/DEWWATERPRIEST
‘ SHLOHMO
| WWWMYSPACE COM/SHLOMOSHUN
AEROPLANE
WWW.MYSPACE.COM/AEROPLANEMUSICLOVE
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MRS THE BOOMZERS
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Jai Paul debuts on Uncharted at No. 9 after
releasing his second track, “Jasmine.”

He began receiving attention after his
first release, “BTSU (Edit),” in 2011, and
both tracks have been heavily blogged
about after eamning Pitchfork’s “Best New
Music” stamp.
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DON OMAR
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THE PIANO GUYS
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(3% opo FuTURE
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FLO RIDA
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F . PINK
. LAFACE/RCA
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BEYONCE
~ PARKWOOD/COLUMBIA
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GOTYE
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Justin Bieber returns to No. 1on the
Social 50 thanks to buzz ahout his new
“Boyfriend” single. He earned an
overall 680% gain in YouTube views
during the week, thanks to 15 million
views of the song and another 5 million
for teasers of its upcoming video.

Go to www.billboard.biz for complete chart data
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| INTERNATIONAL LOVE
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' TURN UP THE MUSIC

i CHRIS BROWN RCA

s 4 MOVES LIKE JAGGER
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% 4 4 NOTOVERYoU
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“The Motto” by Drake featuring Lil
Wayne debuts on On-Demand Songs
at No. 25, becoming Drake’s seventh
title to appear on the chart during its
four-week existence, the most among
all acts. Lil Wayne and Nicki Minaj have
each placed five titles on the list.

The most popular songs on YouTube.
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Holy Weather = The rock band’s

DAWN RICHARD
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MAKE ME FAMOUS
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Long Live Heavy Metal

The singer/
songwriter nets
his second entry
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his latest album
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Sirens
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Diamond
Stick To Your Guns

The Grifter’s Hymnal
Ray Wylie Hubbard

SOUTH CENTRAL

DRTH EAST 1
Paul Weller
Somk Kicks
Stick To Your Guns
Diamond
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Songs

Civil Twilight
Holy Weather

Of Monsters And Men
IntoThe Woods (EP)

3 Inches Of Blood
Long Live Heavy Metal

I God Forbid
Equilibrium

RUN
MATT NATHANSON FEAT. SUGARLAND ACROBAT/VANGUARD/MERCURY NASHVILLE/CAPITOL
FINE BY ME
S-CURVE
INTENTALO
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CINEMA
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2 15 WILD BOY
MGK FEATURING WAKA FLOCKA FLAME EST19XX/BAD BOY/INTERSCOPE

LITTLE TALKS
OF MONSTERS AND MEN RECORD RECORDS

Susan Justice, “Eat Dirt”

The singer/songwriter’s debut album (No. 45 on Heatseekers Albums)
was co-written with Toby Gad, who helped pen such hits as Beyoncé’s
“If | Were a Boy” and Fergie’s “Big Girls Don’t Cry.” It bows with 1,000
sold, according to Nielsen SoundScan.

DJ Premier/Bumpy Knuckles
Kolexxxion

Welmme Reality

Alex Clare
The Lateness OfThe Hour
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Bieber's “Boyfriend” roars onto Mainstream Top 40 at No. 20 with
3,961 first-week plays, according to Nielsen BDS, marking his highest
artist in the latter chart’s almost 20-year history.

Taylor Swift likewise logs her highest Mainstream Top 40 bow, as
Hunger Games: Songs From District 12, begins even higher on Adult
Top 40 (No. 24), where it’s the list’s loftiest entrance since Dec. 13,
“You Found Me” opened
at No. 19.
completes the Mainstream
Top 40 chart’s trio of
featuring Pitbull,
shimmies in at No. 34. The
the No. 5-peaking “On the
Floor,” Lopez’s first top 10
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As it storms the Billboard Hot 100 at No. 2 (see page 38), Justin

debut rank and the best first-week plays sum for a song by a male

“Eyes Open” starts at No. 28. The song, from the soundtrack The

2008, when the Fray’s

Jennifer Lopez

debuts, as “Dance Again,”

pair teamed last year for

on the tally since 2003.
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Silversun Pickups arrive on Rock Songs at

No. 39 and Alternative at No. 22 with

“Bloody Mary (Nerve Endings),” the lead

single from the group’s third album, Neck

of the Woods, due May 8. The band has

scored four Alternative top 10s, including

the 2009 No. 1“Panic Switch.”
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‘TUSKEGEE’ SOARS

Lionel Richie appears for a second
time on Top Country Albums, as du-
ets set Tuskegee opens atop the chart
with 199,000 copies sold, good for a
No. 2 start on the Billboard 200 (see
story, page 33). It’s the best opening
week for a country album since Tay-
lor Swift’s Speak Now opened with more than 1 million cop-
ies in November 2010. (However, Scotty McCreery’s Clear As
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2 CASEY JAMES % 10 SHOOTER JENNINGS
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E-40’S DIZZYING DEBUTS

San Francisco Bay Area rapper E-40 debuts his 15th, 16th and
17th studio albums concurrently on the Top R&B/Hip-Hop
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AP SONGS: Reflects the top rap titles at Mainstream R&B/Hip-Hop and Rhythmic radio,

to the Soil albums. Soil 1 debuts at No. 10 with 8,000 sold, ac-
cording to Nielsen SoundScan, while Soil 2 comes in at No. 9
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of the Mainstream R&B/Hip-Hop chart as 7 have all come in the past two years. In April 2010 he debuted three Revenue Retrievin’ sets

g (combined first-week sales: 29,000) and in April 2011, he arrived with three more Revenue

titles (first-week sales: 31,000). —Karinah Santiago

“Love on Top” rises 2-1to become her eighth
leader, and the third from the album 4 Bey

passes Alica Keys, whois relegated to the ==
runner-up spot with seven No. 1s overall.

TINEON TP

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations. 73 MAINSTREAM R&B/HIP-HOP, 70 RHYTHMIC, 65 ADULT R&B stations are
See Charts Legend on billboard.biz for rules and explanations. Al charts @ 2012, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved.

electronically monitored 24 hours a day, 7 days a week
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AIRPLAY SALES DATA
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niclsen niclsen
BDS SoundScan

Artist
IMPRINT/PROMOTION LABEL

PRODUCER
I DONT REALLY CARE Waka Flocka Flame Featuring Trey Songz
SKYY STYLEZT.TAYLOR (J.MALPHURS,T.NEVERSON,A.CRASK T.TAYLOR A.SMITH) @ MIZAY/WARNER BROS.

0 Drake Featuring Lil Wayne y ROC The-Dream
T-MINUS (A.GRAHAM.D.CARTER TWILLIAMS,A.RAY) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC (5% TNASH (T.NASH,C.A.STEWART) © RADIO KILLA/DEF JAM/IDJMG
The track claims BEEZ INTHETRAP Nicki Minaj Featuring 2 Chainz
[TNLTH VTN (T WNE 01PLO (U.RAYMOND IV W.PENTZ A A N) B4k KE-NOE (0.T.MARAJ,M JORDAN TEPPS) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC -
BIRTHDAY CAKE Rihanna Featuring Chris Brown the Greatest PRAY FOR ME Anthony Hamilton
DA INTERNZ (T.NASH,R.FENTY,M.PALACIOS,E.CLARK) © SRP/DEF JAM/IDIME Gainer/Airplay tag _BABYFACE,A.DIXON (AHAMILTON BABYFACE,A.DIXON,J.QUE) ® MISTER'S MUSIC/RCA
Chris Brown Featuring Kevin K-MAC McCall supported by a 20%
THA BIZNESS (C.M.BROWN,K MCCALL A STREETER,J.L BEREAL,C.WHITACRE,J HENDERSON) @ RCA tnovease i sudience
/. LOTUS FLOWER BOMB Wale Featuring Miguel

GO GETIT

&\ JHOWARD (0 AKINTIMEHIN,EHOWARD,M.J.PIMENTEL,S.J. DEW,\W.JOHNSON) © MAYBACH/WARNER BROS. impressions. It's the < W.CAMPBELL (TATKINS-CAMPBELL,E ATKINS-CAMPBELLW.CAMPBELL) © MY BLOCK/COLUMBIA
! LoveRance Featuring lamSu & Skipper or 50 Cent crooner’s first song NOTHING ON YOU Tyrese
NOT LISTED (NOT LISTED) © STUDD LIFE/INTERSCOPE | to reach the top & NOT LISTED (NOT LISTED) © VOLTRON RECORDZ/CAPITOL
SEXAIN'T BETTERTHAN LOVE Trey Songz three since “OMG” GUCCITHIS (GUCCITHAT) OMG Girlz
(TNEVERSON,TTAYL 3 LEMILESACUFTON)  © ANTIC caked at No. 3in YOUNG FYRERNORRIS (TWINFREYH CONEYVSOLOMAN SHARRISTCOTTLELMILES) @ PRETTY HUSTLE/GRAND HUSTLE/INTERSCOPE
DRANK IN MY CUP Kirko Bangz 5’ . : JUNE 28TH (I'M SINGLE) Ruben Studdard I
SOUND M.0.B. (KRANDLE,B.TILLMAN, R GONZALEZ) © LMG/UNAUTHORIZED/WARNER BRO! e . EWILLAMS,H.LLLY, JR, (R.STUDDARD.H.LILLY, JR.EWILLIAMS) © SHANACHIE 8

Future Featuring T | Jennifer Hudson
K.E. ON THE TRACK (N.WILBURN,K. M.ERONDU) © FREEBANDZ/A-T/EPIC . [SIAHEA Al AMANSE! SKARE) @ ARISTA/RCA,
ANOTHER ROUND Fat Joe Featuring Chris Brown S 1 JUSTWANNA 50 Cent Featuring Tony Yayo
YOUNG LADD,COOL & DRE (DLAUSTIN.JACARTEGENACMBROWN JJRYK JOSEPHACLYONS, PERRYB PIKENSMVALENZANG) @ TERROR SQUAD = | D.RUG.S. (C.J.JACKSON, JR.M.BERNARD,D.NORMANHW.CASEYRFINCH)  ® SHADY/AFTERMATH/INTERSCOPE |

ing from No. 12. The title becomes his first top 10 as a lead artist and
his second overall—he guested on YC’s hit “Racks,” which peaked at
No. 6 in May 2011. The 29 weeks that “Magic” took to enter that re-
gion of the chart comes after two other recent rap songs, Kirko Bangz’
“Drank in My Cup” and LoveRance’s “UP!,” broke through to the top
tier after at least 29 weeks. —Karinah Santiago

HEART ATTACK Trey Songz
B.BLANCO,RICO LOVE (B.LEVIN,RICO LOVE,T.NEVERSON) © SONGBOOK/ATLANTIC

NEXT Tank ] !
NOT LISTED (NOT LISTED) © MOGAME/SONG DYNASTY/ATLANTIC
TAKE IT TOTHE HEAD DJ Khaled Feat. Chris Brown, Rick Ross, Nicki Minaj & Lil Wayne

WILD BOY  MGK Featunng Waka Flocka Flame
J.MINES,D.LANGFORD (C.BAKER.J.MALPHURS) © ESTI9XX/BAD BOY/INTERSCOPE

STAY SCHEMIN Rick Ross Featuring Drake & French Montana

il

AYY LADIES Travis Porter FeaturingTyga | l - 1 HEAD SNAPPIN Mr. CThe Slide Man 67
M.ROBERTS (D.WO0Q DUNCAN,L.MATTOX,M.STEVENSON) © PORTER HOUSE/RCA = - uT MR. C.CRUMP (W.PERRY, JR.) ® CASPER SLIDE/DEH TYME
RACK CITY Tyga .| RIOT 2 Chainz/DJ Drama
DJ MUSTARD (M.STEVENSON) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC The sultry songstress | DJ SPINZ [TEPPS) © 2CHAINZ.
LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo [‘ eams her first No. 1 " WE INTHIS BITCH!!! DJ Drama Featuring Young Jeezy, T., Ludacris, Future
WARREN G (JW.JENKI] ,5.C.SMITH,LLISTON-SMITH © CTE/DEF JAM/IDJME on Top R&B/Hip-Hop g KANE BEATZ (NOT LISTED) © APHILLIATES/EONE
Melanie Fiona Alhm:s with hg; 20 h;, . SQUARES OUT YOUR CIRCLE Rocko Featuring Future
RICO LOVE,EHOOD,E2 (RICO LOVE.EHOOD,E.GOUDY 11) © SRC/UNIVERSAL REPUBLIC ENSAYNE WAYNE (RHILL JR.N.WILBURN FMILES) QA1
THANK YOU i Z-week-od Tie MF || BEAUTIFUL SURPRISE Tamia
 JDUPLESSISAALTINO ADUNKLEY (LDUPLESSISATHIAMAALTING ADUNKELYD FEDWARDS TDRICHARDSON) @ HOME scunnuAumnc 4 Life. 1t the first | NOT LISTED (NOT LISTED) PLUS 1 |
Mary J. Blige Featuring Drake . album to reach No. 2 ubuwgfuf%? :{gg ’ o Beyonce
JIM JONSIN,RICO LOVE (J.6.SCHEFFER,RICO LOVED MORRIS K GAMBLE LA HUFFC GILBERTAGRAHAM) @ MATRIARCH/GEFFENINTERSCOPE 1 Whou[ dm i
1 K. MAKE ME PROUD Drake Featuring Nicki Minaj g inthetop slolsm | PRETTY LI HEART Robin Thicke Featuring Lil Wayne
"= TMINUS (ABRAHAMTWILLIAMSN.SEETHARAM,0.TMARAJ) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC Nicki Minai's Pink THICKE,PRO J (R.THICKE,D.CARTER) © STAR TRAK/GEFFEN/INTERSCOPE |
Young Jeezy Featurmg Jay-Z & Andre 3000 CUNBALS I 3 g THINKIN BOUTYOU Frank Ocean .
C.CAR ) Friday ascended in its il FOCEAN,S.TAYLOR (FOCEAN,S.TAYLOR) 0D FUTURE/REDZONE/IDIMG
SABOTAGE " Wale Fea(urmg Lloyd seventh chart week " ROMAN RELOADED Nicki Minaj Featuring L|IWayne..
| CLOUD EATER (0 AKINTIMEHIN ANKRAMERD FFRIEDMAN COARREL HUNTS.LDBWLHPOLITE JR)  © MAYBACHWARNER BROS, in January 201, 1 RWEBBER (0.TMARAJ,D.CARTER RLAMARRE,S.SAMUELS) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
| 6AM Melanie Fiona & T-Pa
Rsmrg xl;:';OVE R'g‘?&' (67| ! TN E © SN L
NI**AS IN PARIS Jay Z Kanye West « idan | DON'T CHANGE Conya Doss
-BOYKWESTM.DEAN (K OWESTS.C.CARTER,CHOLLIS MDEANWADONALDSON) _ ® ROC-A-FELLATROC NATION/DEF JAM/IDJMG The “Cha Cha Slide R.A.JONES,C.00SS (C.DOSS,RA.JONES) [0} CuNVADﬂSSSuNGS L=
man opens as the 77 g FUNCTION E-40 With YG, iAMSU! & Problem =
Hot Shot Debut. L2 TREND (ET.STEVENS KJACKSON,S.WILLIAMS,J.LMARTINM.SIMMS) © HEAVY ON THE GRIND |
o Tyrese ' That party dance SRy Lo pown ow Bei Masjor Featuring Weks Flooks Fame
VOLTRON RECORDZ/CAPITOL :
staple was his only . HYFR (HELLYEAH F*****G RIGHT) Drake Featuring LilWayne [
DJ SPINZ (J.M.H.GIBSON) ®® BASES LOADED/EPIC P"!W_"“E to f_ea(h TWILLAMSAPALMANKSAMIRCHILL) @ YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC |
DO IT LIKE YOU Diggy Featuring Jeremih | this list, peaking at | SLIGHT WORK Wale Featuring Big Sean
POP (D.SIMMONS,J.MAULTSBY,J.FELTON, POP WANSEL D.WANSEL) © ATLANTIC No. 24in 2001. = DIPLO (O.AKINTIMEHIN W.PENTZ,S. ANDERSON) © MAYBACHWARNER BROS.
YOU'RE ON MY MIND —K. | BAG OF MONEY Wale Featurlng Rick Ross, Meek Mill, & FPain =
 KEM,RRIDEOUT (K.OWENS) © UNIVERSAL REPUBLIC = BILLIONAIRE (¢ COOKE)  © MAYBACHWARNER BR
A Tt vt QR Fomer T2 menbe
| LOVE AFTERWAR RobinThicke Hebus s it ke z THISTIVE OF NIGHT TI. Featuring Nelly
THICKE,PRO J (RTHICKE MAX) © STAR TRAK/GEFFENINTERSCOPE asa soloact. The g | NOT LISTED (NOT LISTED) GRAND HUSTLE
= HEARIE 20 charting titles NARTK.COBY.J.AUSTIN) zill
Seteseanamenes [ fombsirsws REmE e
. the legendary Bad - 0 —
Anthony Hamilton 4 SHOW YOU HOW
[0} MISTERYS MUSIC/RCA Boy group, with the NOT LISTED (NOT LISTED)
NO CHURCH IN THE WILD Jay Z Kanye West Featuring Frank Ocean last coming in 2005. . TURN UPTHE MUSIC " Chris Brown
JBROVNIROADY) @ AOCAFELLAROC NATONDEF JAWIDIG o | THE UNDERDOBS FUEGO (C.M.BROWN,H.J. MASON, JR. D.E THOMAS,A PALMER, M.JIMINEZT.COLES) © ACA
k New title is from
- THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross I H s forthcoming _ ITWOULD BEYOU Johnny Gill
. HARMONY AKA. H-MONEY (H.0.SAMUELS,C.HARRELL'S.C.SMITHA.S LAMBERTE BELLINGERW.LROBERTS Il) @ EPIC debut. 0 Parker: e 25 LISTED (NOT LISTED) © J SKILLZINOT
38 R ooeys Fenecy J. Cole Featuring Missy Elliott N - Ferhete | SWEET LOVE Chris Brown
28 JLCOLE (J.COLE,C.MAYFIELD) © ROC NATION/COLUMBIA Manual. NOT LISTED (NOT LISTED) RCA
:éu ., DANCE (A$S) Big Sean Featuring Nicki Minaj i m 72 K Ashanti Featuring Busta Rhymes
£fE DA INTERNZ (S ANDERSON,M.PALACIOS E.CLARK K BURRELLR.JAMES A MILLER.O.TMARAJ) @ G.0.0.0/DEF JAM/IDJME THE HAALTING)_ @ WRITTENEONE
g6¢ i = s
o8 GOTTA HAVE IT Jay Z Kanye West The not-so-little RE-ENTRY | 2 TURN ME ON David Guetta Featuring Nicki Minaj
758 THENEPTUNESKWEST K OWESTS CARTERPLWILLAVSJBRONN.JROACHEWESLEVTPNCKNEY) @ ROC AFELLARGE RATONDE JANIDING sweetheart debuts D.GUETTA,G.TUINFORT (E.DEAN,D.GUETTA G.TUINFORT) © WHAT A MUSIC/ASTRALWERKS/CAPITOL
S5E REAL LOVE Eric Benet . ] | ITWILL RAIN Bruno Mars
P EBENET,G.NASH,JA. (E.BENET.G.NASHJR.) © JORDAN HOUSE/CAPITOL J J his new, mature THE SMEEZINGTONS (BRUNO MA
g2 TALKTH ATTALK thanna Faaturmg _,ay Z Voice on this track 1 GOT DAT SACK i
g 5 STARGAT e e from his upcoming NOT LISTED (NOT LISTED) © GREEN IGHT
88 Nicki Mma] Featunng Chns Bmwn album Believe. BOYFRIEND Justin Bieber
254 © YOUNG MONEYCASH MONEYUNVERSAL REPUBLLC The Mike Posoer M.POSNER,MDL (M.POSNER, . BIEBER,M.LEVYM.MUSTO) © SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJME
25 S 6! - NOTHING'S REAL BUT LOVE Rebecca Fer B
Zz o guson
s§§ produced song is U €6 (RFERGUSON,FWHITE) © SYCO/COLUMBIA -
gsk Cee Lo Green Featuring Melanie Fiona or Phillip Bailey = [ Bieber’s second .- YOU DA ONE Rihanna
2 &%‘ HALLIM) [} RADlEULTUHE/ElEKTRﬁIATLANTIB lo l@idl mis |iSl. DR. LUKE,CIRKUT (E.DEAN,L.GOTTWALD,R.FENTY,J.HILL,H. WALTER) ® SRP/DEF JAM/IDJMG L
823 o ire 300 Having previously 1 GOT A SACK Dirty Dave Da Fly Guy
22 gp  NOT LISTED (NOT LISTED) ® DIRTY DOLLAR
e spent a solo frame | ONLY MAN SHE WANT Popcaan
g’Eg AL ( DAVIS) at No. 9’5 with S| NOT LISTED (NOT LISTED) ! S0 UNIUE |
Esg TONIGHT (BEST YOU EVER HAD) John Legend Featuring Ludacns “Bahy,” featuring . WHY Mary J. Blige Featuring Rick Ross
823 PHATBOIZ (J.LEGEND, M. PIMENTEL A ARTHUR, C.REILLYK JUSTICE,C.BRIDGES) EPIC Ludacris, in 2010. EHUDSON (M.J.BLIGE,D.LYOUNG,EHUDSON) © MATRIARCH/GEFFEN/INTERSCOPE
g28 FADED Tyga Featuring L|IWayne
%gg D.BLACKSHER (M. D.CARTERD.BLACKSHER)  © YOUNG e - WEEN THE BULLETS
orw
BZE THAT WAY Wale Featuring Jeremih & Rlck Ros .
g%g | LEX LUGER (0.AKINTIMEHIN,W.LROBERTS II,J.FELTON,LA.LEWIS) © MAYBACHWARNER BROS. F U T U R E Co N J U R Es [1 M AG I C, To P 1 o H I T
o5e CO-SIGN sw |
A LAMSB (C.LAMB,T.0SBORNE) © MASS APPEAUEONE
iR SUPAFREAK Young Jeezy Featuring 2 Chainz . Rapper Future makes it over the top 10 hump as “Magic,” featuring
220 D.RICH (J.W.JENKINS,D.RICH,T.EPPS J A.JOHNSON,A.H.MILLER) © CTE/DEF JAM/IDJMG
g 3 2
s REFILL Elle Varner | T.I., lands safely at No. 10 on the Hot R&B/Hip-Hop Songs chart, ris
g POP,D.CAMPER (E.VARNER,A.WANSEL,0.CAMPER) ® MBK/RCA
i
)
8
&
3
3
g
H
£
s
&

data compiled by Nielsen Soundscan. Greatest
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; d@i TITLE
m!MPﬂlNTmMﬂﬂﬂN LABEL

WHERE | BELONG
BUILDING 429 ESSENTIAL/PLG
I OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

e 12 jEEUEY GOD'S NOT DEAD (LIKEA LION)
GAINER NEWSBOYS INPOP.
o ‘E I 1% | WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
. PHILLI AIG & DEAN FAIR E

E 9 13 ALLTHIS TIME -
B BRITT NICOLE SPARROW/EMI CMG
Al o MY HOPE IS IN YOU
| AARON SHUST CENTRICITY
3 g1 LEARNING TO BE THE LIGHT
 NEWWORLDSON PLATINUM POP _
THE HURT & THE HEALER
MERCYME FAIR TRADE
s 1 WHAT A SAVIOR
LAURA STORY FAIR TRADE
,2‘ w' CARRY ME TO THE CROSS
= KUTLESS EEC/TOUTH & NAIL
noa .lvA?ME GRACE GUTEE
13’\‘ s WHITE FLAG
_ PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
14 17 LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB
i) i ” STRONG ENOUGH TO SAVE
i TENTH AVENUE NORTH REUNION/PLG
15 11 LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
17 7 HESAID
GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB
il s
DARA MACLEAN FERVENT/WORD-CURB
TURN TO YOU
SELAH CURB
, ALL FOR YOU
MIKESCHAIR CURB
g OUR GOD'S ALIVE
~ ANDY CHERRY ESSENTIAL/PLG

 NATALIE GRANT CURB
s JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG

2 4 |CHOOSE JESUS
MDRIAH PETERS REUNION/PLG

2
@ 25 |5 10,000 REASONS (BLESS THE LORD)
A v © MATT REDMAN SIXSTEPS/SPARROW/EMI CMG
m 25 12 THE SAME GOD

- NEWSONG HHM

@ 27 3 SECOND CHANCE

- " REND COLLECTIVE EXPERIMENT KINGSWAY/INTEGRITY

RISE UP
36 arr maen  ESSENTIAL/PLG

g 29 10 CyRiSTY NOGKELS SIXSTEPS/SPARROW/EN CMG
ONE DAY TOO LATE
AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

\ | LET ME FEEL YOU SHINE
34 (311 DAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG
S =

MANDISA FEAT. TOBYMAC SPARROW/EMI CMG
EVER LIFTING
WE WON'T GIVE UP

@ R 1 AFTERS FAIR TRADE

kX)) 38 6

' GOOD MORNING
30 “‘ 16 SKILLET ARDENT/FAIR TRADE
gl MOUNTAINTOP
- THE CITY HARMONIC KINGSWAY/INTEGRITY
6 ON MY OWN
ASHES REMAIN FAIR TRADE

| STAY CLOSE
FIREFLIGHT FLICKER/PLG
MORE THAN AMAZING
LINCOLN BREWSTER INTEGRITY
THIS IS THE DAY

__PHIL WICKHAM FAIR TRADE

Qs
KEEP MY HEART ALIVE

@ 45|13 SANCTUS REAL SPARROW/EMI CMG
@ m‘ 47 HEARTBEAT

_THE FRAY EPIC
n 5 o THE RESCUE
ADAM CAPPA BEC/TOOTH & NAIL
@ g@ g SHIPS IN THE NIGHT
- MAT KEARNEY INPOP
m w4 3 IFIEVER NEEDED GRACE
JIMMY NEEDHAM INPOP
aa a rt‘ HOW GREAT IS OUR GOD (WORLD EDITION)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
4 20 MATTER OF FAITH
PETER FURLER SPARROW/EMI CMG

' OUTTA MY MIND
ANTHEM LIGHTS REUNION/PLG

m RISEN TODAY
AARON SHUST CENTRICITY
@ ® 0 EVERY TIME YOU RUN
= " MANAFEST FEAT. TREVOR MCNEVAN OF TFK BEC/TOOTH & NAIL

3 TWENTY SEVEN MILLION

MATT REDMAN & LZ7 SIXSTEPS/SPARROW/EMI CMG
-, NEVER LET YOU GO

_ MANAFEST BEC/TOOTH & NAIL

Britt Nicole claims her second No. 1start
and biggest Nielsen SoundScan week on
Christian Albums with Gold, which moves
10,000 copies and pings the Billboard 200 at
No. 41, her career-hest rank on that chart.
She previously bowed atop the Christian list
with The Lost Get Found'in 2009.

44 |

ARTIST

TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL
el B3l BRITT NICOLE
LD IRETCS GOLD SPARROW 7657/EMI CMG

| ' MARANATHA! PRAISE BAND
" TOP 25 PRAISE SONGS 2012 EDITION MARANATHA! 207/EMI CMG
TOBYMAC
BED & REQD: A BEMIX PROJECT FOREFRONT
SIDEWALK PROPHETS
LIVE LIKE THAT FERVENT 886330/WORD-CURB

GUY PENROD

HYMNS SERVANT/GAITHER 6142/EMI CMG
NEWSBOYS
0D’S NOT DEAD INPOP 1582/EMI CMG

PASSION
PASSION: WHITE FLAG SIXSTEPS/SPARROW 6357/EMI CMG |

S
COME TO THE WELL BEACH STREET/REUNION 10162/PLG
m JIMMY NEEDHAM
CLEAR THE STAGE INPOP 1611/EMI CMG
WOW HITS 2012 WORD-CURB/PROVIDENT-INTEGRITY 80B/EMI CMG.
5 135 SKILLET
@ s w ' KARI JOBE
'WHERE | FIND YOU SPARROW 3128/EMI CMG
HOW GREAT IS OUR GOD SIXSTEPS/SPARROW 62364/EMI CMG
GATEWAY NEX
15 5 KUTLESS
BELIEVER BEC 9854/EMI CMG
16 ﬁ‘ : WHAT IF WE WERE REAL SPARROW 7863/EMI CMG
@ 20 25 [FRENEY JAMIE GRACE
GAINER (ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG
| BLESSINGS FAIR TRADE 4873/PLG
17 12 DAILEY & VINCENT
| FOR KING & COUNTRY
RAVE FERVENT/WORD-CURB 887997/ WARNER-CURB
MOVE ESSENTIAL 10921/PLG
PHILLIPS, CRAIG & DEAN
19 35 MAT KEARNEY
__YOUNG LOVE INPOP 1608"/EMI CMG
', CHRIS TOMLIN
' AND IF OUR GOD IS FOR US.. SIXSTEPS/SPARROW 3444/EMI CMG
@ aa | n | MATTHEW WEST
I’NE STORY OF YOUR LIFE SPARROW 6504/EMI CMG
I STILL BELIEVE
8 , u FIREFLIGHT

@ s o | VARIOUS ARTISTS
AWAKE ARDENT/FAIR TRADE/ATLANTIC 2554/PLG
H 7 g CHRIS TOMLIN
@ LOOK UP GATEWAY CRE}TEAN:CIITE 0083/EMI CMG
MANDISA
| LAURA STORY
‘THE GOSPEL SIDE OF DAILEY & VINCENT ROUNDER 518912 EX/CRACKER BARREL
"’ 5 THIRD DAY
22 d 9 ‘ 3 J | BREATHE IN FAIR TRADE 6019/PLG
- -
51 3 JEREMY CAMP
NOW ESSENTIAL 10933/PLG

1/EMI CMG

28
E 27 13 NEWSONG
ONE TRUE 6OD HHM/NEWSONG MINISTIRES 6209/EMI CMG

@ m BEFORE THEIR EYES
REDEMPTION INVOGUE 032585/ WORD-CURB
37 23 NEEDTOBREATHE
THE RECKONING ATLANTIC 528053/ WORD-CURB

R.M.G.
WELCOME TO THE FAMILY REFLECTION 77024

H 27 12 DAVID CROWDER*BAND
GIVE US REST OR... SIXSTEPS/SPARROW 7854/EMI CMG
P ‘ b [ HILLSONG UNITED
LIVE IN MIAMI HILLSONG/SPARROW 6235/EMI CMG
24 4 FLAME
THE 6TH CLEAR SIGHT 8228
23 SWITCHFOOT
| VICE VERSES LOWERCASE PEQPLE/CREDENTIAL 6727/EMI CMG
VARIOUS ARTISTS
‘6 zs THE STORY i
4 1 SOUNDTRACK
IOYFUL NOISE WATERTOWER 39273/EMI CMG
31 17 MICHAEL W. SMITH
DECADES OF WORSHIP REUNION 10168/PLG
42 13 DARA MACLEAN
‘ " YOU GOT MY ATTENTION FERVENT 888210/WORD-CURB
IMPENDING DOOM
 BAPTIZED IN FILTH EONE 2148
JESUS CULTURE
AWAKENING: LIVE FROM CHICAGO JESUS CULTURE/KINGSWAY 0SSEMI CMG
4 15 PETER FURLER
ON FIRE SPARROW 7677/EMI CMG
124 CASTING CROWNS
" UNTIL THE WHOLE WORLD HEARS BEACH STREET/REUNION 10135/PLG
SOUNDTRACK
COURAGEOUS REUNION 10167/PLG
VARIOUS ARTISTS
WOW £1'S (YELLOW) PROVIDENT-INTEGRITY/EMI CMG 888165/WORD-CURB
MATT REDMAN
10,000 REASONS SIXS'
DAVE BARNES
| STORIES TO TELL RAZOR & TIE 83307/PLG
FRANCESCA BATTISTELLI
HUNDRED MORE YEARS FERVENT 838086/WORD-CURB
MORMON TABERNACLE CHOIR
GLORY! MUSIC OF REJOICING MORMON TABERNACLE CHOIR 5053084

3% 3

Rising 3-1in the tune’s 34th chart week,
William McDowell celebrates his second No.
10n Gospel Songs with “I Won’t Go Back,”
the lead radio track from Arise: The Live
Worship Experience, which has spent six
cumulative weeks at No. 1 on the Gospel
Albums chart.

Go to www.billboard.biz for complete chart data

[ '15' OVERCOME
" JEREMY CAMP BEC/TOOTH & NAIL

2 39 MYHOPEISIN YOU

H AARON SHUST CENTRICITY
° ‘ ‘ vou LEAD
RAC
U
G ’

s 12 ALLTHIS TIME
BRITT NICOLE SPARROW/EMI CMG

LE NI 0 BE THE LIGHT
NEWWORLDSON PLATINUM POP

PHILLIPS, CRAIG & DEAN FAIR TRADE
H g 12 WHAT A SAVIOR
LAURA STORY FAIR TRADE
, LIVE LIKE THAT
- SIDEWALK PROPHETS FERVENT/WORD-CURB
g 25 BUSTED HEART (HOLD ON TO ME)
FOR KING & COUNTRY FERVENT/WORD-CURB
@ “xs'” 5 THE HURT & THE HEALER
. MERCYME FAIR TRADE
n 11 35 STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLG
, 4g STRONG ENOUGH
14 13 “s MATTHEW WEST SPARROW/EMI CMG
( 5 11 CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL
@ W ‘ 5 WHITE FLAG
e ~ PASSION FEAT, CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
e
DARA MACLEAN FERVENT/WORD-CURB
@ 2 ‘ LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
1 TURN TO YOU
m 2 12 SELAH CURB
@ zz”[ . HE SAID
. GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB
el | THE SAME GOD
NEWSONG HHM
|, JESUS, FRIEND OF SINNERS
" CASTING CROWNS BEACH STREET/REUNION/PLG
2 g ALLFORYOU
MIKESCHAIR CURB
| CHOOSE JESUS
MORIAH PETERS REUNION/PLG
4 EVERLIFTING
CHRISTY NOCKELS SIXSTEPS/SPARROW/EMI CMG

(2 JETIEY
P

LE
5 ARTIST IMPRINT/PROMOTION LABEL
111 ALLTHISTIME

BRITT NICOLE SPARROW/EMI CMG
o 2 \m GOD’S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP
1» FREE
DARA MACLEAN FERVENT/WORD-CURB
| ONE DAY TOO LATE
* SKILLET ARDENT/FAIR TRADE
12 WE WON'T GIVE UP
THE AFTERS FAIR TRADE

10 ALLFOR YOU
o, MIKESCHAIR CURB
" g SHIPS IN THE NIGHT
L ~ MAT KEARNEY INPOP
14 4 HESAID
~_GROUP 1 CREW FEATURING CHRIS AUGUST FERVENT/WORD-CURB
CARRY ME TO THE CROSS
. KUTLESS BEC/TOOTH & NAIL
o WHERE|BELONG
BUILDING 429 ESSENTIAL/PLG
e | LOVE COME TO LIFE
| " BIG DADDY WEAVE FERVENT/WORD-CURE
16 g ONMYOWN
ASHES REMAIN FAIR TRADE
g g OUTTAMY MIND
ANTHEM LIGHTS REUNION/PLG
s a WON'T LET ME GO
AADDISON ROAD FAIR TRADE
[ MY HOPE IS IN YOU
- AARON SHUST CENTRICITY

19 1 THE RESCUE

& ADAM CAPPA BEG/TOOTH & NAIL
|7 OVERCOME
- JEREMY CAMP BEC/TOOTH & NAIL
m 2 3 NEW YEARS DAY
ABANDON FOREFRONT/EMI CMG
@ 28“\ MY NEXT BREATH
- HAWK NELSON BEC/TOOTH & NAIL
E 21 14 STAY CLOSE
‘ 8 FIREFLIGHT FLICKER/PLG
@ ER | LIVE LIKE THAT
. SIDEWALK PROPHETS FERVENT/WORD-CURB
" 15 39 START SOMEWHERE
TOBYMAC FOREFRONT/EMI CMG
@ 0 2] | THE HURT & THE HEALER
- MERCYME FAIR TRADE
25 3 LOVEISALL
JEKOB SAVE THE CITY

a 1o ﬂ!wuens | BELONG
BUILDING 429 ESSENTIAL/PLG

e W ‘ 18 © WHEN THE STARS BURN DOWN (BLESSING AND HONOR|
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SoundScan

TITLE IMPRINT& NUMBER/DISTRIBUTING LABEL 8
L) J.J. HAIRSTON & YOUTHFUL PRAISE
I AFTER THIS EVIDENCE GOSPEL/LIGHT 7246 EONE
VARIOUS ARTISTS
WOW GOSPEL 2012 WORD-CURB/EMI CMGIVERITY 97014/ACA
FRED HAMMOND
GOD, LOVE & ROMANCE F HAMMOND/VERITY 60330/RCA
[TTZYE JAMES FORTUNE & FIVA
IDENTITY FIYA WORLDILIGHT 7265/EONE__
WILLIAM MCDOWELL i
ABISE: THE LIVE WORSH EXPIERENCE DELVERY RODILGHT Z352EONE
MARANATHA! GOSPEL
0P 25 GOSPEL SONGS 2012 EDITION MARANATHA) 7208/EMI CMG
LE'’ANDRIA JOHNSON
‘THE AWAKENING OF GE FRUITIMUSIC WORLD GOSPEL S2IAMUSK WORLD
LE’ANDRIA JOHNSON
THEEYLUTON OF BETSTRANSE FRUTMUSE WORLD GOSPELSA4MUSC WIALL
KIRK FRANKLIN
HELLO FEAR FO YO SOULIVERITY 77917/RCA
7 JESSICA REEDY
" FROM THE HEART LIGHT 7239/EONE
ISAAC CARREE
UNCOMMON ME SOVEREIGN AGENCY 002
MARVIN SAPP
" PLAYLIST VERITY/LEGACY 67460/SONY MUSIC
ANDRAE CROUCH
THE JOURNEY RIVERPHIO 002
R.M.G.
WELCOME TO THE FAMILY REFLECTION 77024
TAKE 6
ONE SHANACHIE 5796
~ FLAME
_THE 6TH CLEAR SIGHT 8228
ANDREA HELMS
MOVING FORWARD (EP) BET/MUSIC WORLD GOSPEL S618/MUSIC WORLD
1 SOUNDTRACK
" JOYFUL NOISE WATERTOWER 39273
8 BRIAN COURTNEY WILSON
S0 PROUD MUSIC WORLD GOSPEL 5241/MUSIC WORLD
, | STEPHEN HURD
€| 0 THAT MEN WOULD WORSHIP THE WORLD MUSIC 8228
4 'SRAEL & NEW BREED
10: DECADE: 202-2012 INTEGRITY/COLUMSIA BS050/SONY MUSIC
VARIOUS ARTISTS
'WOW GOSPEL 2011 WORD-CURB/EMI CMG/VERITY 77918/RCA
MARY MARY
SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC

HOT SHOT
DEBUT

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO
STILL ABLE

i} JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE

| FEEL GOOD

FRED HAMMOND F HAMMOND/VERITY/RCA

MY TESTIMONY

MARVIN SAPP VERITY/RCA

[T PUT IT ONTHE ALTAR

JESSICA REEDY LIGHT/EONE

ONE MORE TIME

ZACARDI CORTEZ FEAT. JOHN P. KEE BLACKSMOKE/WORLDWIDE

AFTER THIS

I NEED YOUR GLORY

EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE

GOOD & BAD

J MOSS PAJAM/VERITY/RCA

| HEAR THE SOUND (OF VICTORY)

MAURETTE BROWN CLARK AIR GOSPEL/MALACO

, IN THE MIDDLE

ISAAC CARREE SOVEREIGN AGENCY

SHIFTING THE ATMOSPHERE

JASON NELSON VERITY/RCA

"4 A GOD LIKE YOU

KIRK FRANKLIN FO YO SOUL/VERITY/RCA

AWESOME

PASTOR CHARLES JENKINS & FELLOWSHIP CHICAGO INSPIRED PEOPLE

GO GETIT

MARY MARY MY BLOCK/COLUMBIA

ALL IS WELL

| TROY SNEED EMTRO GOSPEL

CAN'T LIVE

GENITA PUGH ETERNITY

I'M AT PEACE

VICKI YOHE SHANACHIE

&« HE KEEPS HIS PROMISE

ANGELA SPIVEY INNOVATIVE

HE BROUGHT ME

DORINDA CLARK-COLE LIGHT/EONE

@ m"ouce IN A LIFETIME
SMOKIE NORFUL TREMYLES/EMI GOSPEL
53 4 GREAT AND MIGHTY
2 BYRON CAGE GOSPO CENTRIC/VERITY/RCA

3 MAKE AN EXAMPLE OUT OF ME

REGINA BELLE PENDULUM/WDE
SO PROUD
BRIAN COURTNEY WILSON MUSIC WORLD GOSPEL/MUSIC WORLD

24 2

mu 21
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LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA
NAKED
" DEV & ENRIQUE IGLESIAS INDIE-POP/UNIVERSAL REPUBLIC
E 7 RESPECT
" MELANIE AMARO SYCO/EPIC
4 GIRL GONE WILD
MADONNA LIVE NATION/INTERSCOPE
| 5 NEVER FORGET
" DAVE AUDE FEAT. LENA KATINA AUDACIOUS
5 WILD ONE TWO
 JACK BACK FEAT.DAVID GUETTA, NCKY ROMER & SIAB1G BEATITLANTC
10 DOM
 JESSIE J LAVA/UNIVERSAL REPUBLIC
7 GIVE ME ALL YOUR LUVIN'
MADONNA FEAT. NICKI MINAJ & M.LA. LIVE NATION/INTERSCOPE

ol
- KATY PERRY CAPITOL
9 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR, 305/POL0 GROUNDS/J/RCA
5 SHE GETS DOWN ON HER KNEES
~ ONO MIND TRAIN/TWISTED
7 CHANGED THE WAY YOU KISS ME
EXAMPLE IMG
5 FAMOUS
AUDIO PuV(_iHOUNI] CANWEST MUSICWORKS
BROKENHEARTED
KARMIN EPIC
Wv‘ 3 STARSHIPS
> NICKI MINAJYOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC
g RESPECT.
| ALP & BARBARA TUCKER FEAT.
= NEVER GIVE UP
‘ cBBY

JONTOMMYBOY

EATS

5 MIN
| EVABIG HTOMMY BOY
5 TURN UP THE MUSIC
- CHRIS BROWN RCA
11 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG
[TIE;] SOMEBODYTHAT | USEDTO KNOW
‘GOTYE FEAT. KIMBRA SAMPLES ' SECONDSEAIRFAUNIVERSAL REPUBLIC
5 LET'S GET NAUGHTY
JESSIE AND THE TOY BOYS PROSPECT PARK
1 BE YOUR FREAK
KENNY DOPE FEAT. JOSH MILAN DOPE WAX/KAY-DEE
NEVER FEAR
= GEORGE ACOSTA FEAT. EMMA LOCK BLACK HOLE
18 TITANIUM
il * DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

S MTESCPEUSTGA
14 SKRILLEX
~ BANGARANG (EP) BIG BEAT/OWSLA/ATLANTIC 528521/A6
TOBYMAC
DUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 83332/EMI CMG
| DAVID GUETTA ‘
NOTHING BUT THE BEAT WHAT A MUSIC/ASTRALWERKS T8830/CAPITOL
DEV 5
‘THE NIGHT THE SUN CAME UP INDIE-POP DIGITAL EXUNIVERSAL REPUBLIC
SKRILLEX
|
5 45 LADY GAGA
- BORN THIS WAY STREAMLINE/KONLIVE/INTERSCOPE 015373"/1GA
;g9 DEADMAU5S
4X4=12 MAUSTRAP 2518"/ULTRA

SONGS MAD DECENT 158*/DOWNTOWN
KORN

THE PATH OF TOTALITY ROADRUNNER 617728

DAVID GUETTA
NOTHING BUT THE BEAT (YHAT A MUSIC/ASTRALWERKS DIGITAL EXICAPITOL

Mma3.

HURRY UP, WE'RE DREAMING. M83 9510*/MUTE
MES

106 yisions sap soe*

CHROMATICS
KILL FOR LOVE ITALIANS DO IT BETTER 038 EX

19 2 NERO
i  WELCOME REALITY MTAIMERCURY CHERRYTREEINTERSCOPE 0IGSTIAGA -
~ TANLINES

 MIXED EMOTIONS TRUE PANTHER SOUNDS 065*
12 g9 DAFT PUNK
ON: LEGACY (SOUNDTRACK) WALT DISNEY 005672"
11 g3 VARIOUS ARTISTS :
- ™" UKF DUBSTEP 2010 UKF DIGITAL EX_
14 3 KCAND THE SUNSHINE BAND

15

| VARIOUS ARTISTS
R 3 ULTRA 3118

e

19 VARIOUS ARTISTS
UKF DUBSTEP 2011 UKF DIGITAL EX

g SKRILLEX
MORE AND SPRITES (i EXAG S

% 2 SWEDISH HOUSE MAFIA

UNTIL ONE ASTRALWERKS 09666

BASSNECTAR

L“s“\ mv DIVERGENT SPECTRUM AMORPHOUS 011

Data for week of APRIL 14, 2012 |

Billbeard. |3

TITLE
ARTIST IMPRINT/PROMOTIONLABEL
17 7 RAISE YOUR HANDS
0 C-ROD FEAT. JASON WALKER ROSEMINE
| FUBETTA
: NEON HITCH WARNER BROS.
g INSOMNIA
2L
, BOOMBOOM
= RYE RYEN.EET/INTERSCOPE
3 CAN'T STOP ME
AFROJACK & SHERMANOLOGY ROBBINS
g DON'T THROW IT AWAY
~ DOMINATORZ & BASSMONKEYS FEAT. AMANDA WILSON SEA TO SUN
4 THE ONLY ONE
_ AMANNDA CAMP
5 WILD ONES
| FLO RIDA FEAT. SIA POE BOY/ATLANTIC
s SHURISHURI (LET'S GET LOCO)
DJ DENIS FEAT. JUAN MAGAN, LIL JON & BABY BASH BIG HTOMMY BOY
5 SORRY FOR PARTY ROCKING
J,‘ LMFAO PARTY ROCK/WILL.| AM/CHERRYTREE/INTERSCOPE
; POPIT
~_JASON DOTTLEY JD3
, HEAT OF THE NIGHT
© PAULINA RUBIO UNIVERSAL MUSIC LATINO

I’'M FREE
HAYLA DAUMAN

5 EVES IN THE DARK
~ GRAPH GONZALES CITRUSONIC STEREOPHONIC =

41 7 GLOW IN THE DARK
CARISHMA GIANT PEACH

15 12 SURRENDER

PAUL OAKENFOLD FEAT. J HART PERFECTO/IN2UNE N
12 STRONGER (WHAT DOESN'T KILL YOU)
S 'C KELLY CLARKSON 19/RCA

MY ROSE
 DELIOUS TRIJON
WE RUN THE NIGHT
HAVANA BROWN FEAT, PITBULL UNIVERSAL REPUBLIC

MIDNIGHT CITY

M83. M83/MUTE/CAPITOL

CHANGIN'

CHRIS COX & DJ TOMMY ROGERS FEAT. PEYTON BIG HTOMMY BOY
TROUBLEMAKER

TAIO CRUZ MERCURY/IDJMG

FEEL SO CLOSE
CALVIN HARRIS ULTRA

DANCE/MIX SHOW
AIRPLAY

FEEL SO CLOSE
CALVIN HARRIS ULTRA
27 GLAD YOU CAME
THE WANTED GLOBAL T/

-”a 15 TURN ME ON '
~_DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL
13 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA
14 SET FIRE TO THE RAIN
" ADELE XL/COLUMBIA
s WILD ONES
Sl ‘jLO RIDA FEAT. SIA POE BOY/ATLANTIC
5 STRONGER (WHAT DOESN'T KILL YOU)
* KELLY CLARKSON 19/RCA
s TURN UP THE MUSIC
CHRIS BROWN RCA
¢ STARSHIPS
= NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
5 PART OF ME
KATY PERRY CAPITOL
CAN'T STOP ME
AFROJACK & SHERMANOLOGY ROBBINS
WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
g TAKE CARE
| 'DRAKE FEAT. RIKANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
g ASS BACK HOME
GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCE/FUELED BY RAMEN/RRP
27 LEVELS
" AVICII LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE
© 4 TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

- 17 6 TONIGHTIS THE NIGHT
~  OUTASIGHT WARNER BROS.
n 16 12 jessie s LavarunivesaL RepusLIC

n',ﬁ ~, WE ARE YOUNG
3 " FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

25 3 CHANGED THE WAY YOU KISS ME
EXAMPLE DATA/MINISTRY OF SOUND

19 g YOUNG, WILD & FREE

i s Ld. S RISTOMIGSISTAEATATE

2 g CRY(JUST ALITTLE)
BINGO PLAYERS HYSTERIA/SPINNIN'

E 2 3 SOMEBODY THAT | USED TO KNOW
£l 1A SAUPLS  SECNOS FARFA

Glie
e

g ANTIDOTE
SWEDISH HOUSE MAFIA VS KNIFE PARTY ASTRALWERKS/CAPITOL

' BELIEVE IT

~ SPENCER & HILL FEAT. NADIA ALI STRICTLY RHYTHM

For chart reprints call 212.493.4023
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MORMON TABERNACLE CHOIR
GLORY! MUSIC OF REJOICING MORMON TABERNACLE CHOIR 5063064
ANDERSON + ROE

WHEN WORDS FADE STEINWAY & SONS 30006/ARKIVMUSIC

29 TONY BENNETT
DUETS 1l RPW/COLUMBIA 66253/SONY MUSIC A
3l 5 ROBERT GLASPER EXPERIMENT
® 7 BLACK RADIO BLUE NOTE 83333

4 2 NK SINATRA
SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL
7 16 SOUNDTRACK
! ' MIDNIGHT IN PARIS MADISON GATE 63482 EX
9 WES MONTGOMERY
ECHOES OF INDIANA AVENUE RESONANCE 2011°
8 19 LANDAU EUGENE MURPHY, JR.
| THAT LU SONY MUSIC

& B epes USTENE FVOATES escapes s oo el
3 1 SOUNDTRACK
S DOWNTON ABBEY CARNIVALIMASTERPIECE 01GZ60/DECCA
JOSHUA BELL/JEREMY DENK
FRENCH IMPRESSIONS SONY CLASSICAL 8206/ SONY MASTERWORKS
DAVID RUSSELL
| OF BAROQUE TE
3 AUKSO ORCHESTRA
EZYSTOF PENDERECKAONNY GREENWOOD NOVESUCH SUZAARNER 8505,

s, BRAD MEHLDAU TRIO
ODE NONESUCH 529689/ WARNER BROS.
SNARKY PU
UP ROPEADOPE 183

"PINK MARTINI
B 22 P EIN

i G E R
BE GOOD MOTEMA 75 L S

12 g FRANKSINATRA, DEAN MARTIN & SAMMY DAVIS JR
‘THE VERY BEST PACK FRANK SINATRAREPRISE 526141 WARNER BROS

mi. HART/E. IVERSON/M. TURNER/B, STREET =
ALL OUR REASONS EC OIGSTSDECCA i

VIJAY IYER TRIO
ACCELERANDO ACT + VISION 9524

KEITH JARRETT
RIO ECM 016119/DECCA

¥ MILOS KARADAGLIC
K] MEDITERRANEO 0G 015579/DECCA CLASSICS

JOYCE DIDONATO/ET CHCEUR L'OPERA DE LYON.
DIVA DIVO: OPERA ARIAS VIRGIN CLASSICS 19850/EMI CLASSICS |

15 19 CHICAGO SYMPHONY ORCHESTRA BRASS
_ UIVECSO RESOUND 5011101

EW BRUCKNER ORCHESTER LINZ
- GLASS: SYMPHONY NO.8 GRANGE MOUNTAIN DIGITAL EX

ANDREA BOCELLI

GONCERTO: ONE NIGHT IN CENTRAL PARK SUGAR 01537/ DECCA

JACKIE EVANCHO

DREAM WITH ME SYCO/COLUMBIA 87061/SONY MUSIC

2CELLOS

2CELLOS MASTERWORKS 91011/SONY MASTERWORKS
» ILDIVO

WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC
2 Y. MA/S. DUNCAN/E. MEYER/C. THILE

THE GOAT RODED SESSIONS SONY CLASSICAL B11BSONY MASTERWORKS
10 27 LONDON PHILHARMONIC ORCHESTRA

THE GREATEST VIDED GAME MUSIC X5 114
91 JIM BRICKMAN

ROMANZA SOMERSET 56142 EX

IL VOLO

LVOLD: EN ESPANOL OPERA BLUESIGATICARENTORGEFFEN DISTHSUMLE

INCOGNITO
'SURREAL SHANACHIE 5195 :
2 3 PETER WHITE

 HERE WE GO HEADS UP 3205/CONCURD
§ 53 BONEY JAMES
CONTACT VERVE FORECAST 0153756
3 - GALACTIC
~°® CARNIVALE ELECTRICOS GALACTIC FUNK/ANTI- 87162"/EPITAPH

m TRIBAL TECH ™
X TONE CENTER 4071/SHRAPNEL L :
7 29 TROMBONE SHORTY ]
*_FOR TRUE VERVE FORECAST 015586/VG 5 i
13 45 BELA FLECK & THE FLECKTONES
4 ) ROCK-ET > SCIE-NCE EONE 2133
25 GEORGE BENSON
~ GUITAR MAN CONCORD JAZZ 33099*/CONCORD
5 o NAJEE
THE SMOOTH SIDE OF SOUL SHANACHIE 5193

e
Ld

- 5 4 PAUL BROWN 12 g THEPIANO GUYS
4 - THE FUNKY JOINT WOODWARD AVENUE 20201 1 = HITS VOLUME 1 THE PIANO GUYS 3752 EX
MAYSA KATHERINE JENKINS

MOTIONS OF LOVE SHANACHIE 5191

~ CHRIS STANDRING

= ELECTRIC WONDERLAND ULTIMATE VIBE 005 -
g 7 KIRK WHALUM

ROMANCE LANGUAGE RENDEZVOUS 5148/MACK AVENUE
JEFF LORBER FUSION i
GALAXY HEADS UP 33173/CONCORD

ONE FINE DAY DECCA 016327

TORI AMOS
_NIGHT OF HUNTERS DG 015849*/DECCA
WILLIAM JOSEPH

BE STILL R LEGACY BSACOBH
ILvVoLO

ILVOLO:CHRISTMAS FAVORTES 0PERS BLIESSATICARENTORBEFFEN DIE2EN0G4

12 21

5 9 15 9

CELTICTHUNDER
VOYAGE CELTIC THUNDER 016471/DECCA
THE CHIEFTAINS
VOICE OF AGES BLACKROCK/HEAR 33437/CONCORD -
49 CELTIC WOMAN
 BELIEVE MANHATTAN 79660
19 SOUNDTRACK

, 1 BIG BROTHER
'€ JEFF LORBER FUSION HEADS UP/CMG
3 5 HERE WE GO
33 PETER WHITE CONCORD/CMG
5 14 HORIZON
PAUL TAYLOR FEAT. STEVE OLIVER PEAK/EONE
ROADTRIP
MICHAEL LINGTON FEAT. LEE RITENOUR TRIPPIN ‘N’ RHYTHM
;1 PERFECT NITES
| NAJEE SHANACHIE
9 | 8 THE FUNKY JOINT
98 paut enown wooDwARD AVENUE
| crY
- " BONEY JaMES VERVE FoRECASTIVERVE
1 s MAGNETIC
' DARREN RAHN TRIPPIN N’ RHYTHM
8 9 THE CONNECTION
NICK COLIONNE TRIPPIN ‘N’ RHYTHM
10 1 SHAKIN' THE HOUSE
‘ B ROB TARDIK GUITARDIK
12 9 GET HERE
| ERIC MARIENTHAL PEAKIEONE .
13 5 UPTOWN HUSTLE
- _DOWN TO THE BONETRIPPIN ‘N RHYTHM
|5 SPEND MY LIFE WITH YOU 13
KIRK WHALUM RENDEZVOUS/MACK AVENUE

E 18 20 TAKING OFF Eﬂ SOUNDTRACK
ANDY SNITZER NATIVE LANGUAGE PINA ROUGH TRADE 001*/WENDERS

45

CLASSICAL SE45/50

10 RODRIGO Y GABRIELA AND C.
AREA 52 RUBYWORKS 0135/AT0
ANOUSHKA SHANKAR
TRAVELLER DG 016566/DECCA CLASSICS

58 CELTIC THUNDER

*® | HERITAGE CELTIC THUNDER 015135/DECCA

5 LOREEN
THO!

ol

THEBHINE I QUNLAN ROADVERVEOISING
SHINEE
SHERLOCK (EP) S.M. DIGITAL EX
, VARIOUS ARTISTS
LIFESCAPES: LISTENER FAVORITES MOOD MEDIA 58102 EX
~ , VARIOUS ARTISTS
PARI

7
9

3 CELTIC THUNDER
STORM CELTIC THUNDER 015901/DECCA

THE TOURE-RAICHEL COLLECTIVE

Go to www.billboard.biz for complete chart data |
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3 TITLE & ARTIST . B §E TITLE EE TITLE
Eé Eg EE ARTIST IMPRINT/PROMOTION LABEL §§ §§ §E TITLEIMPRINT/DISTRIBUTING LABEL E Sg Eg S ARTIST IMPRINT/PROMOTION LABEL §§ _§.§ S ARTIST IMPRINT/PROMOTION LABEL
3 Al SEEUTE PEGO © 5 [FE)) coima nazario ] ©Q LLAMADA DE MI EX | Q Al SE EUTE PEGO
HELTELD PANTANNALRGE/SONYMUSIC LATIN UL IRITCE DESNUDA SONYMUSICLATING9147 LAARROLLADORA BANDAEL LIMON DE RENE CAMACHO DISAUMLE MICHELTELO PANTANNAURGE/SONY MUSIC LATIN
INTENTALO ROMEO SANTOS > AMOR CONFUSO CORRE!
2 2 B 3BALLMTY | EL Y -ONOVIS/ 2 L FORMULA: VOL 1 SONY MUSIC LATIN 82046 o 3 it GERARDO ORTIZ DEL/SONY MUSICLATIN o 3n JESSE & JOY FEAT. LA REPUBLIKA WARNER LATINA-
3 | 13 DUTTYLOVE 3 ¢ 18 PRINCE ROYCE Al 5, 3 INTENTALO BN DUTTY LOVE
| DON OMAR FEAT. NATTY NATASHA ORFANATO/MACHETEAIMLE PRINCE ROYCE TOP STOP 3002/AG _3BALLMTY FEAT.EL BEBETO Y AMERICA SIERRA FONOVISV/UMLE | DON OMAR FEAT. NATTY NATASHA ORFANATO/MACHETEUMLE
CORRE! ELTRONO DE MEXICO EL MEJOR PERFUME BAILANDO POR EL MUNDO
o 8 10 JE5SE8.JOV FEAT LA REPUBLIKA WARNERLATINA 32 LOMEROEE TN DEMEODD FYO/SAUNVERGH ST LATHO DG 4 ° gl LAORIGINAL BANDA EL UMON DE SALVADOR LIZARRAGA FONOVISAUMLE ° 40w MAGAN FEAT. PITBULL & EL CATA SONY MUSICLATIN
BN oo I o s, R oo easeo SR T
© 5 1 BALANDO POREL MUNDO 6 3 1 3BALLMTY & 10 sy OLVIDAME 6 s 1 INTERNATIONAL LOVE
JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSICLATIN INTENTALO FONOVISA 354663 UMLE Y PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA
LAS COSAS PEQUENAS ESPINOZA PAZ UN HOMBRE NORMAL LAS COSAS PEQUENAS
780 phncenovcs opstor 7 8O omReOAL DS s4uLE 7T o mrznisaume B RS
o 9 10 AMOR CONFUSO o BANDA LOS RECODITOS o 9 10 MUJER DE TODOS MUJER DE NADIE e 12 6 DE QUE ME SIRVE LA VIDA
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3 o YOUNG HOMIE 3 g SAL
CHRIS RENE SYCO AWOLNATION RED BULL
4 |3 STARSHIPS 4 4 OSMARIDOS DAS OUTRAS
3 u\_ | NICKI MINAJ YOUNG MONEY/CASH MONEY . MIGUEL ARAUJO MUSICAS DO MUNDO
5 4 WEAREYOUNG 5 g TITANIUM
FUN. FT. JANELLE MONAE FUELED BY RAMEN DAVID GUETTA FT. SIA WHAT A MUSIC
B WE RUN THE NIGHT & pe PARADISE
HAVANA BROWN ISLAND y COLDPLAY PARLOPHONE
7 § EYESOPEN 7 § SOMEONE LIKE YOU
TAYLOR SWIFT LIONSGATE/BIG MACHINE ADELE XL
8 ‘ 7 NEXTTO 8 RE PARTY ROCK ANTHEM
g EMELI SANDE VIRGIN ) LNFADFT L BEMNETT | CHERRYTREE
WANT U BACK BOYFRIEND
9 RE cienLiov SYCO 9 NEW jysrin BIEBER SCHOOLBOY/RAYMOND BRAUN
: I
10 H‘ RE IS ANYBODY OUT THERE? 10 9 SOMEBODY THAT | USED TO KNOW

KNAAN FT. NELLY FURTADO A&M/OCTONE

GOTYE FT. KIMBRA SAMPLES N' SECONDS/ELEVEN

9
10

i
NEW

LAST

(CYTA-IFPI)
BORN TO DIE

LANA DEL REY POLYDOR

| SMYRNI TOU EROTA
KOTSIRAS GIANNIS /

APENANTI
NATASSA

3 BEAUTIFUL THINGS
. ¥ MARIO FRANGOULIS SONY MUSIC
1 THA IME EDO
NIKOS OIKONOMOPOULOS MINOS

APRIL 14, 2012

MINOS

nooa ©

SONY MUSIC

7 LOLA
‘ ILEGAL MINOS

8 PROSOHI STO KENO
FILIPPOS PLIATSIKAS MINOS

RE MOUN KE EGO EKEI PYX LAX: LIVE 2011
(E v Lax MiNOS

RE EIPA STOUS FILOUS MOU...
ELEONORA ZOUGANELI MINOS

EDO LILIPOUPOLI

MANOS HADJIDAKIS MINOS-EM|
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4 AM (EMI Foray Music, SESACRico Love s Still A Rap-
e, SESAC/E Hood 66 Music, SESAC/Grndmais Boy
Ribishig, SESACIUster  SESAC Pubising Dsigee
SESAC), HL, K100 81
5150 (Sony/ATV Tree Pumsmng Company, B
Beavertime Tunes, BMI/BMG Fights Mm&mem (ireland)

Limited, IMRO/Chest mll Bam Mus[n BMI/Big White
Tracks, | HL,
6AM Pub MusTc, BMI/Umwersa\ Music - 2 Songs,

(Naj

NI Naviop Musi ASCAP/OCE Music, ASCAP Nogd
The Music Rights, ASCAP/Randor Music, ASCAP/Mixed
Chicks Publishi N/Merokee Music, ASCAP/Title
Nine Music, ASCAP/Universal-Sangs 01 PolyGram Interna-
tional, BMI/Universal Music Publishing Lid.. PRS/Universal

usic - MBB Songs, ASCAP/EMI Foray Music. SESAC/
Rico Love Is Still A iopper, SESAU/E Hond 6 Music
SESAC/Grandma's Boy Publishing, SESAC/EMI April
Mausic, Inc., ASCAP/Kurstin Music, ASCAP/EMI Blackwood
Music Inc., BI/Sony/ATV Tunes LLC, ASCAR/Sony/ATV.
MusicPubfising (L), PR/Blu Mounai Misic 1,
ASCAP), L, RBH 76

Al SE EU TE PEGO (Ed. Direto Aos Autores, BUMA/Unives
By \Mujsma . Inc,, ASCAP/Universal Music Publishing Lrﬂa,

00895, 1T 1
ALL JUST TO GET T0 YOU (Eifel Tower Music, BMYKil-
toons, BMI/Songs Of Universal, Inc., BMI), HL, €S 60
ALONE WITH YOU {Songs of Maxx Publishing, SESAC/
Tunes of R&T Direct, SESAC/Razor & Tie, SESAC/M@R:\IV
Sren s Pising L B Songs B4
Music, BVILitle Blue Eqg, ASCAP/Crazy Water Music,
ASEA Kkl i Punishing Anerca. 1, ASCAP

(IR CUMPAITIDO (Primo. Muxxc )n: BMIjLT25
IOR CONFUSO (OEL Melodies,
AoR Pﬁnmmnu (EMI Blackmcd Musvt Inc., BMI/A.Q3
Ml B fock, B LT 42
EL EVES (EMI April Music, Inc., ASCAP/Sunbnv Songs,
ASCAP/Gundersun Songs, ASCAP/f Roclano
ASCAF’/Ca\ IV Songs, ), Hi
ER ROUND (EMrArnl Music, Inc ASCAP/Joseph
Carlaqena Music, BMI/Culture Beyand Ur Experience
Publishing, BMI/Songs Of Umvelsa! ., BMI/Diva One
Music, ASCAP/Poison Ink Muzik Group! 1L, BM/Dade Co.
Project Music, Inc., BMI/Universal Music - Z Songs. BMI/
Mister Mister Music HJMISWH& ASCAP/Aur Masters, Inc.,
BMI), AMP/HL, RBH 11
ASS BACK HOME (Epltc Caesar Music, ASCAP/EMI
‘April Musio, Inc., ASCAP/Matza Ball Music, BM|/Where
05Kt AL BN or Ch G Looh Sl Soup,
BMI/E A R Entertainment LTD, ASCAP/BMG Ruby Songs,
ASCAP/Laneview Sangs, BMI), HL, H100 18
LADIES [Porter House Music Publishing, BMI/Tygaman
Mosiz BMIEM! Backwood Muscnc. B i, HL H100

BACK IN TIME (Abuela y Tia Songs. BMJ/Sony/ATV Songs
LLC BMI/D.J Buddha Music Publishing, BMI/EMI Black-
viood Wi, BM/BigOn Bl Misi, BI/ig yphe
Music, ASCAP/Colpix Musi Music
ig. B Twenly Nine i st A 10075

BAG OF MONEY (Dead Stock Music, BMI/WE Music

Corp., ASCAP/Robert Williams, ASCAP/Maybach Music
Group, ASCAP/4 Blunts Lit At Once, BMVEwalamwnnn
Music e, BM/Fst\ Gold Publishing, BMI/NappyPub

i, BM|/Universal Mosic - Z Songs, BM/Shamann
Sk Poductane, Bk e JangeFulishngn, G/
Maybach Music Group, BMI), AMP/HL, RBH 82

BAILANDO POR EL MUNDO (Edicionss Musicales Clip-
s SLILTS

BANGARANE (Coetic, ASCAR Kol Musi Pibising
America, Inc., ASCAP] H100 77

BANID fSony/ATV T ublihing Conpny, BM)Casa
o s, BV WarerTametne Putising Com,
BMi/Boatwii /, BMBMEG Gold Sang
J?;‘V\erierss o c Stngs O et L1 o

FUL SURI ISE(Nn!Usled)REH n

BEsEh BONITA (Not Listod) LT

BEERS AGO (Iokeco Tunes, EMVEubbv:Lans Jand
Livestock, BMI/Do Wiite Music, LLC, BMI) CS 2

BEEZ IN THE TRAP [Harajuku Barbic Music iy
Money Mack Music, BM1/Songs Of Universal, Inc.. BMI/
KinneéMus\nHmhsmng BMI/Ty Epps Music, ASCAP],

ETTER THAN | USED TO BE (How Baut Tha Skyline
Music, BMI/BMG Cirysalis Music Publishing, BMI/Encore:
Entertainment L, BMI/Mr. Noise Music, BMI/New
Songs Of Sea Gayie, BM)/Gorleyson g ASCAF g Mosc
ASCAP/Music Of Windswept, ASCAP/Songs Of Southside
Independont Music Publishing. L/\ndependem Music
Pubishing, LLC, ASCAP), AMP C

BIRTHDAY CAKE (2062 Music Hmhshmg e/

WB Music Corp, ASCAP/Annarhi Music LLC, BMI/EMI
Blackwood Music Inc., BMI/Sony/ATV Tones LLC, ASCAP/
Go{:‘Aﬂe)MKﬁ? . Bl oo, ASCAP/Two Works,

BLESSED (Bluct Bahy N, ASCAP Univesl Mosic Cor-

saon ASCANDIT Ot Nusic ASCAPILVida Music
ASCAP), AMP/HL. RBH 44

BOYFRIEND (North Greenway Productions, ASCAP/Sany/
ATV Tones LLC, ASCAP/Bicher Time Pubhshm? ASCAP/
Universal Music Corporation, ASCAP/Ma
Riblhing, ASCAP W Musi. Cor. ASCAP/Bee Tiap
Publshing, BUI/Songs Of Universal, i, BMI), AMP/HL,

H100 2; RBH 85
BRAVO (Studio Beast Music, BVI/Warner Tamerlane.
Pubiig Cop. GMJEM ey Msi, SESAC) A/

BROKENHEARTED (Karmin Music, BMI/Sony/ATV Songs
UAC, BMon Keydong Music, ASCAPrescrpion Soas,
Rodeoman Music, ASCAP/EMI Apil Music,
o ASCAP S Bemt i A et e
Publishing Corp., BMI/Oneirology Publishin,
icbean st ASCAP), AMP/HL, HIOO 35

CALL ME MAYBE (Carly Rae Music Inc,, SOCAN/Regular
‘Monkey Productions, SOCAN/Tavish Crowe, SOCAN),
AMP 100 10

CAMINAR CONTIGO (Not Listed) LT 34

CAN'T GET ENOUGH (Dreamvillin, BMI/Songs 0f
Universal, Inc., BMI/Editions Syliphone Conakry, BGDA/
et thate ¢ Cans, BGOA/Stas Music BGOA) AP/

CASHIN OUT (i Boy South, ASCAP| RBH 25

CLARIDAD (Sugar el SAESupe SGAC LT 25

IMAX (UF-IV Music, ASCAR/EMI Aprl Music, nc.,
ASCAP/I Like Turtles Music, ASCAI D Jowntown Music
Publishing LLC, ASCAP/Lion Of Gud Pubhsmng Cumnanv
ASCAP/Natural's Ascension Musi AP /RKeyTek

Musl\: Ll[I BMI/Sony/ATV Sangs llC BMI)‘ HL, H100

COMIN' AROUND (Somy/AY e Pubiting Compary.
BMi/Songs 0f Better Angels Mus\ 6 Bl
Miusic BM/Big e Toe, MBI Loud Bucks e
1l iy Songs. BN Matvel Men Music, BM/Bug Muse,
Inc.. BMJ/Songs Of Windswiept Pacific, BMI), HL, CS 36

CORRE! (Warner/Chappell Mexico, SACM) LT 4

€0-SIGN (Cainon’s Land Music Publishing, ASCAP/EMI
Agr i, g, ASCAP/Lcky June s Pulshiog,

COWBOYS AND ANGELS (Big Music Machine, BM)/Golg-
‘n Gears Music, BMI/Super 98 Music, LLC., BMI/Sony/
IV e ibihig Compeny. BMI/Warner-Tamerlane
Publishing Carp.. BMI/Contentment Music, BMI/Made For
Th\s Mum BMl) AMP/HL, CS

(PuwullslenncyPuM-snm BMI/Sony/
ATV Snngs LLC, BM)/Clipper Productions SL, SGAE/Enviva
Publishing, ASCAP/Sensato Del Fanu Mllslc Publishing,
ey i Mus1c Publishing, BMI) LT 33
Tl (Westwood Publishing S. i De CV/EM) Black:
il Inc., BMI/Pamthatln Copyright Inc., BMI/
Kikoman Music, BMI) LT 36

CREW LOVE (Live Write LLC, BM)/Mayor & Moses LLC,
'SOCAN/Kobalt Music Publishing America, Inc., ASCAP/
NI Blackwood Mosic n. B L. H100 5, ABH 31

DANCE (A$$) (FF To Def Publishing, LLC, BMI/Sangs Of
Universal, Inc., BMI/Sony/ATV Tunes LLC, ASCAP/GIUJW
Music Inc, BI/Viva Panama CAP/Two
ASCAP/Jobete Music, Inc., ASCAP/Stone D!amundM
BMI/BMG Platinum Songs, BMI/Bust-It Publishing, BMI/

48 |

Hari Rt Music, BMI/Money Mack Music, BMI),
AMP/HL, RBH 35
DANCE FOR YOU (Nol Lmed) RBH 72
DANCIN' AWAY Wi HEART (Warner-Tamerlane
Publishing Corp., BMI/DWHakuud Music,
RAD\UB(JIlETsPubhshmu BMI/EMI Ftuav Mo
Hillary Dawn Songs, SESAC/Global Dog Music, AscAP/
Big Yellow Dog Mus-c, ASCAP/Lunahgm Music, ASCAP),

AMP/HL, CS 4. H1
(Sunyl]ATv Mexico, S.A. De

10051
DE QUE ME SIRVE LE VID)
C.,/Sony/ATV Sounds LLC, SESAC) LT 2
DO IT LIKE YOU (Diggy Music Publishing LLC. BM!/Wamer
Tamerlane Publishing Corp., BMI/Jerr
ASCAP/Glodoe M .|
ASCAP/Songs OfUnrsal, . M), AVP/HL H100

84 i
nnmmn (Snné/ATV Music Publishing UK, PRS/Sony/
Tanes UL, ASCAP rascrpton S, LC, ASCARY
Ko Maney Pubishing, ASCAP/Studio Beast Music, BMI/
WametTameane Pulising Cr, BV Mersong 6.
Kbl Musi ublishing A . ASCAP
onms y Publishing. ASCAP), AMP/HL,
1T GHANGE  Corfs Do S, AP 1
St ASCAP| B
DR MISS VOUR LIFE [ i Mators Vi, o1/
myﬁs&am Publishing LLC, BMI/Songs On Salt Air,

)

DRANK IN MY CUP (Mr Kitk Jerel Randle, ASCAP/DWM
137 Publishing, ASCAP/Sound M.0.B. Productions LLC,
BMI/Ils Only About Music llE ASACP) H100 52; RBH 8

ON IT (eynsong Publishing Corp., EMI/\M!a a
Music, BMI/Vistaville Music, ASCAP/Happy
Mux)\c SA:EC:\WB’EBRH’ “Toe, BMI/Amarillo Sky Smgs

DRIVE BY (Ptimon Music, ASCAP/EMI April Music, Inc.,
ASCAPSallrSogaLd. PRS/EM Music ulin 1,
I)RlINK I’INVOU (Big Red 'loe EMI/Amaﬂ!Io Sky SUS',‘CEASP
Mi/Big Loud Songs, ngel River Songs, A
Glnhal Dag Music, ASEAP/E:g Vellnw Dug Music, ASCAPI
Lunalight Music, ASCAP CS 16; H100 39
DUELE SER INFIEL (Warner- lamerlane Publishing Corp.,
BMI/Tmbasnul Publications, BMi/Gato Frio Music, BMI/
0 Universal,Inc., BM)
DUTHY LOVE (Croun st ot ehin, BEM Bk
wood Music .. BMI LT3

ENDLESS SUM"EI (WB Music Corp., ASCAP/Greenfund
Music, ASCAP), Al
ESTOY SALADO lAvpa Musrcal LLC, BMI) LT 32
EVEN IF IT BREAKS YOUR HEART (W'Il Hoge Music,
BMI/Cal \\ISun s, ASCAP) CS 19, H100 73
(Downtown IJMP Songs, BMI/CVF
One thl\shmg‘ ASCAP/DLJ Songs, ASCAP} H100
OPEN (Sony/ATV Tree Puhhshmg Company, BM!/
Taylor Swift Music, BMI), HL, H100

ic, BMI/EMI Inc.
BMI I/Vuunn Muneé Pnhhsmnu IS':: . BMI/Warner- Tax'l;&a\;’e

ASCAP/wedontplayevenwhenwereplayingsongs LLC,
ASCAP Cmysa!& Mo ASCAPn Lon Music ubi

ing. V) BMII
1D 1Jua§ulnmlphumubhshmg
SCAP/WB Mum Cop. pms Bw Muzik,
BMI/Warner-Tamerlane yxn
Stylez Publishing Designee, BMI'/?IU Omm.‘XAl!eﬂee usic
Publishing, BMI/Downtown DMP Songs, BMI/Eloise
it Wi, BB Fiing ks, BV, A2
H100 64, RBH
IGNITION c N i BN T E.m
Cowgi, BVl Lo Boks, BV Ham Wiers
Inc., BM\/Green Hills Music, AsCAP/Anmz & Clvde st

ASACK (ot lised FBHS8.
1 GOT DAT SACK (ot Lt it 9
1GOTTHIS Cs \e]nkMuslcPuhllshm ASCAP/Slide That
Music ASCAP/EM Ao i, . \SCAP/W Music
Corp. ASCAD, AP/
1JUST WANNA (50 Cerit Nt Puhnsmng ASCAP/Univer-
P Cnrpqraum 'ASCAP/Yayo Music, ASCAP/d] ob
70, ASCAP/EN Longitude Music "o, AV, 65
INTENTALO (EM) Blackwood Music Inc., BMI/Beechwor
Music Cmpmanun BN/Songs O Lot Power, GMI/
Latin Power Copyright, BMV/Latin Power Musc, Inc. BMI/
Becchwood De Mexico SA de CV, SACM) LT 2
INTERNATIONAL LOVE (Pibul's Legacy Pubiishing, BMI/
orsa Mot ot BM)/Notting Hill Music, nc.
BMI/Full Of Soul Music, BMI/NCB, KOl
Music. io Beast Music, BN T
Lanepum.snm orp., BMI), AMP/HL H10022: [T 10
0 ME (Hico Love Is Sill A Rapper,
. SESAC/Grandma's Boy Publish-

u%SESAC) HL ABH 2.
ILL RAIN (Mars Force Music, ASCAP/Bughouse,
ASCAP/Foc Nation Music, ASCAP/Music Famamanem

lusic, AS
LLC, ASCAP/EMI Agril Music, Inc., ASCAP/Tc
Music, ASCAP/UnNE sal Music Corporation,
AMP/HL, H100 28; RE
IT WIIULD BE Vl'lU (an st(e\!) RBH 83
(Goo Eyed Music, ASCAP/Great Hooks
Musll: ASCAP/Nn BS Publishing, ASCAP) H100 53

SCAPI

'JUNE 28TH (I'M SINGLE) (emstud Music, ASCAP/Uncie
Bobby Music, BMI/EMI Blackwood Music Inc., BMI/Elvis.
Lee Music, BMI), HL, RBH B4

IKISSED YO G0OD NGHT GoseinPublising. A
Global Dog Music, ASCAP/Big Yellow Dog Msic,

ASCAP) CS 22
KISS ME! (Not Listed) LT 40

LAS COSAS PEQUENAS WamerTaneraneFublising
\ Cor. BMSongsOf Top Stap Wiusc Pulising, BV LT 7
AL Parce Mnslc BMI/Unlvarsal Songs Of PolyGram
i
\E YOU ALONE Voo i . BN/

Publishing Corp.

AP HODG1 K
FEEL S0 GLOSE (4 At Vs, ns. ASCAY/M Vs

Putsg L MEPS/EMI Mo Pubishing Ltd., PRS),

ATES (Sneet Sumrer Musi, ASCAP/NG
P Song, ASCAP/MW Bob Music, Inc,, ASCAP/Circle
C Songs, ASCAP/Mojave Rain Music, ASCAP/Ful Cicle:
Musmmnsnm, LLC, ASCAP] AMF CS 9: H100 50
(Jacks Love Emporium, BMI

ASCAP/Almo Mnsnc Corp., ASCAP) Hi
FUISTE TU (Avjona Musical ASL‘AF/SM‘{/ATV Discos
Music ubising 1C, ASCAP] LT

FUNCTION (Earl T Stevens Publishing, BMI/EMI Blackwood
Wi . GM G400 Music ulishg, B /San
Williams Publishing Designee, BMI/Probiem Making
Pl A/l s OF hy mbushmg ASCAP),

GEORGIA PEACHES (Sony/ATV Tree Publishing Cnmpany
BMI/Songs For My Goad Girl Music. BMI/South
Independent Music Publishing, LLC, BMI/rmemal Sombus.
tion Music, BMI/Kickin Grids Music, Bl K/EMK ackwnud
Music nc., HM\/Adaﬂanl Music, BMIl, AMP/HL, CS 30

GIVE ME ALL YOUR LUVIN' (EMI Blaukwaud Musl: Inc.,
BM}/Hala;uku Barme Music, BMI/Money Mack Music,
BMI/Songs 0f Universal, Inc., BMI/WE!:) Girl Publishi
Inc, ASCRPNEET Nois, PRS/lmagem Sonda 4304 P/
Universal Music - Z Tunes [LC., ASCAP], AMP/HL

GLAD YOU CAME (Snngs U Peel L, ASCAP/Ruksm iy
Music Lid, PRS/WB Music Corp. ASCAPWarmer/Chappell
Music Hmhsmr\%lm FRS/Wamel Tamerlane Publishing
Cou! BMI). AMP, H

LASS (V] Ssckinoni Msic Inc, BMI/Ross Copperman

Sangs SN Tnes Wi Publishing, BMI/Zaviston
Music Group, AS|

GO GET IT (EM| April Musl: Inc, ASCAP/Its Tea Tyme,
ASEAP Thata Fum Sor, ASCAP/Wet nk Red Music,

GIIIIDBVES MAIIEVIIU MINE (Songs Of Universal,

Inc.. BMJ/Adeline 23 Publishing, BMI/Sing Station, B/
Bogmer Sovie Songs, B/Ross Copperman Songs, B/
EMI Blackwood Music Inc., BMi/Jon Mark Nite Music,
ASCAP/EMI Aprl Music nc., ASCAP), AMP/HL, CS 47

GOOD FEELING (Mail On Sunday Music, ASCAP/E-Class
Publishing, BMI/Sony/ATV Tunes LLC, ASCAP/Kasz
Money Publishing, ASCAP/Oneirology Publishing, ASCAP/
Prescription Songs, LLC., ASCAP/Breyan Isaac, BMI/Arash
Pournouri, BMI/Cupvllth Control/EMI Biackwood Music
Inc., BMI/EMI Music Publishing Scandinavia AB, BMI/EMI
Longitude Music, BMI, HL, H100 21; LT 26

El)ﬂ SIRL[CamH Okie Music, BMI/EMI April Music, Inc.,

AP/Sugar Glicer Music, ASCAP/External Combustion

Nt ASERP/ O 1 T Tapercom ASCAP Song O
thsid L), AMP/HL,

'S 10; H1

0031
GOT Y COUNTRY O (el Comuston Musi M/
i Music Publ
ubisting, B i O Stogo Thet: BMI/Snngs o
BManny iy Vs, B Root 4 Msi,
NI, A

AP
‘GOTTA HAVE IT Flcase Gimme My Publshing Inc. BMI/
! Blackvood Muse nc, MV Al Musi .
ASCAP/Carter Boys Music; ASCAP/ MuleWatermeNSI
sy it , ASCAP/Gynatone Pubishig G
BM/nersang US A I, ASCAP/Meto Goldwyn Mayer
Wit . BMDon i M thsanuns BMI/
chappel Nusic It B, AN 37
GUCEITN (L0 1T e Tunes AP each
il Songs, B Napm b Wi, MVEV A
Ml ASCAF/BMGPuwshmg e, B
o Sttons e EMITLISE Voo A
el Publishing, BUA.

HEAD SNAPPIN lEmanammeanuhhshmg BMH RBH 67

HEART ATTACK (Not Listed) H100

HE'S MINE (Sony/ATV Acuff Rose Mus\c BMI/SoxIBen
Stars Music, BMI/immokalee Music, BMI/Hodges House
or Scm ywriters, BMI/Warner- Tamzilane Puhhsmng Corp.,

mis Music, BMI), AMP/HL, CS 2
SWEET HOME (Ro 49 M BM\ I/Danny Myrick
Musm‘ BMI/Tailing Loop M\ AP/Krista Marie
Music, BMI/Mista D Hsbllshmg, BMI/EMI Bla:kwmld
Music Inc., BMI), HL,

HOT MESS (EMI B\ackwnod Music Inc. BMKIHhem\eck
Music, BMIISlm\g Stretcher Music, Cnrp‘
ASCAP/Melissa's Money Music thshmg ASCAP/GE
Load []l Thls Music, ASCAP],

HYFR (HELL YEAH FUL RIGHT! (leﬂ Wr\lE LLC, BMI/
Mayor & Moses llC SOMN/KnbaI( Music Publishing
America, Inc., ASCAP/Young Money Publishing Inc., BMI/
Wamer-Tamerlane Pobhshmg Corp., BMI/Bm(g Bagz
Publishing, BMI/EMI Blackwood Music Inc., BMI/E And B
Dream, ASCAP), AMP/HL, H100 94; RBH 80

BMI/EMI Blackwood Music

0 (Young Jeezy Music Inc.

1D
Inc., BMI/EMI April Music, Inc., ASCAP/Carter Bays Music,

Go to www.billboard.biz for complete chart data

|/Copyright Control/Universal

Mo s L ASCAR o T Broun P

i3 ASCAP/Cosm ctoes Fublising Compary, B
PH H1

AL 10076

JON'T CALL ITANIEHT {Pending, BMI/Send Me
e Chtks N SEALIAN formy Vi, SESAL -
ganiusc L, Bl Eeieen Coprgs Acusions
(B e G M, B,

[EMI Blackwood Music Inc.,
EMVSlrmg snaermev Mus)

R

BMVSoyA g Puhnsh
.8 Comgany B St billy Music, BV, HL.

ELS (EWT Lonitude Musi, BMIVEN Borkasod busc
Inc., BMI/EMI Music Publishing Scandinayia AB, STIM/
anngm Control), HL, H100

LIGHTS (Sony/ATV Music Publshing (UK}, PRS/Sony/ATY
Tunes LLC, ASCAP/Glabal Talent Publishing, PRS/Major
3 Music bising L, PRSTBNG it Management
1l PRSTENG Pl Songs, BMIL L 100 62

LOW (Bei Masjor Music, BMI/Juaquin-

ma!ghumubhshmg i Corp. ASCAP),

LLAMADA DE MUEK e i 1 BM/ferca
Publishing, B
100U PENSO. nz 1 (Andaluz Music, BMI/Dulce Maria

Musl: SESAC)
! MB(WB Music Corp., ASCAP/Dead

Suck Musn: BMI/Jerrin Howard, BMI/MJ Publishing,

A Al /l?v The Chl Whllshmu SESAC/Fusician P\mllsmnq

816

LOVE APTERWAR| Lo En o Musi ASCAP ot
g Mt ASCAPI 129

LOVE ON TOP ENI Aprl Music, Inc., ASCAP/B-Day
Pubilsmng ASCAPTI0 Vusc Rilishing, ASCAF/WE
Music Corp ASCAP/DLY Songs, ASCAP nwnmwr\ Music
Publishing LLC. e AMP/HL H100 56; ABH 1

LOVE' GONNA MAKE 1T ALRIGHT (0ot oy

Music, BMVElnsY:Ilow Dog, LLC, BMI/Bucked Up Musi
gléﬂé{\HTu e 0f Sea Gayle Music, ASCAP/Small Fish Muslc

Lovi 'VOU IS FUN {Sony/ATV Tree Publishing Company,
BMY,Beawmme Tunes, BMI/Love Mankey Music, BMI),
L,

HI
Lovu MEA {PRESTIGE} {Los Cangris Publishing, ASCAP}
T 1

MADE LOVE LATELY (Millennium Kid Music Publishing.
ASCAP/BMG Rights Management (US) LLC, ASCAP/
Sunset Entertainment Group Management, ASCAP/
Donnell Shawn Euller ASCAP/S //ATV Music Publshing
Scandinavia AB, STIM) RBH 86

MAGIC (Nayvadius Maxvll\us Music, BMI/Making Moves
Mus:\np{)iv’n*ltu ASCAP/Um:‘eml Music Corporation,

MAKE ME PROUD (Live Write LLC, BMI/EMI Blackwood
Music Inc., BMI/Brother Bagz Publishing, BMI/WC, BMI/
EMI Faray Music, SESAC/Haraj juku Barbie Music, BMI/

lack Musm EMI/Songs Of Universal, Inc., BMI),
AMP/HL RBH 18

MALABAIES (Not Listed) LT 48

MARCHATE (Luna Negra Mu5|r Publishing, BMI/Bello
MMu‘s'lﬁ\ZElmlnnal S.C. BMI/JA International Publishing,

MARRY ME (EMI April Music, Inc., ASCAP/Blue Lamp
Music, ASCAPIEMI Blackwood Music Inc., tMI/ﬁemHhan

Malane Music, ASCAP), HL, CS 50

RFUME (Luimon Music LLC, EMVUnwersal
Music - Careers, BM!/Apa House Music, BMI/Sinal
Music, LLC, BMIJLT 1
IE VOY DE LA CA.SA (Nnt Listed) LT 23

MI AMOR (Not Listed)

MIDNIGHT Eﬂ'V( kwn lusic fnc., EMVDeIahel
Editions SARL, SACEM/JUSUN Polite M . ASC
Morgan Grace Music, ASCAP), HL, 1

MI OLVIDO {Arpa Musical, LLC, BMI) LT

MI REINA DEL DOLOR (Tulum Music, ASCAP/WE Music
Cap. ASCAPAalnto Songs iversal Music -
Careers, BMHL

MIRROR (V0! nne Publishing Inc., BMIAWWamer-
Tamerlane Puhl‘shmg Carp BMI/Mars Force Music,
ASCAP/Bughouse, ASCAP/Copyright Cﬂnlm}/ﬂac Nation
Music, ASCAP/Music Femamanem LLC, ASCAP/EMI April
Music, Inc., ASCAP/Soundkillers Publishing, BMI/101
Publishing Group, BMI/Thou Art The Hunger, ASCAP),
AMP/HL H100 86

SAI\ITA(M@V\IL'\'J; Music, Inc., ASCAP/Palabras De

ASC
MISSIN’ YOU CRAZY {Bill Butler Music, BMI/EMI April
Music, fm: ASCAP/Funky Merle Music, ASCAP/The
LLC, ASCAP/Golden Vaull Music, ASCAP},

C:
DTTO v Wit LI BMIEN Backucnd Music
. shing Corp., BMI/Brother
ing, BMI/Bro me«saw Publishing, SOCAN/
Lot Puishing, B, AMPHL, H100 17; 2
MOVES LIKE JAGGER (Suigeo Music, B ineral
Music - Careers, BM|/Matza Ball Music, BM)/Where Da
Koo A, AR MarSongs, BMI Ltsan Bl Soup, B
Maralnne e BN Songs Kuhal!MuswPuh\whm i
Inc., BMI/MXM Music AB, BMI), AMP/HI
MR KNOW T ALL (- Ueck Song rimiy
Wusi Coporton, ASCAP Dt Darn Dean Wusi, M/
Songs Of Universal, Inc., BMI/B Music Corp., ASCAP
Etnal Combusion Misic ASCAP/Bett Jans Smus
ASCAP/AIl For Melodie Music, ASCAP), AMP/HL, CS 44
MR.WRONG (EVI Blackwood Music Inc.. BMI/Jimipub

A

Music, BMI/EMI Foray Music, SESAC/Rico Love Is Still
\C/Hypnotic Beats, BMI/Rebel Made LLC,
BM|)§DI\QK Of Kobalt Music Publishing America, nc., BMI/
Wamer-Tamerfane. F‘uhl\shma Corp., BMI/Live Write: iLc,
BMI), AMP/HL, 1100 97; R
MUJER DETODOS MIJJEI IIE NAD

BMI) LT 28
SET FIRE TO THE RAIN {Universal-Songs Of PolyGram
International, BMI/Chrysalis Music Ltd., PRS/Chirysalis
Sorﬁ B, AMP/HL, H 00 12, L1
BETTER HMI LOVE (April's Boy Muzik, BMI/

Double Barrell Ace Music, BMI/Super 98 Music, LLC.,
EMYEMI Ao i b, ASCASongs O Uiy
ASCAP), H

TIMEIS LOVE E1] Blckod i e, BV Ll

Music,
BMI/Dulce Maria Music, SESAC) LT 13

NAKED (Sony/ATYSonge L, BV i P Vs,
ASCAFIER Must. ASCAR Sy AT Tnes L. ASCAR,
NEON (Crazy Water Music, ASCAP/Kobalt Music Pubishing
America, inc., ASCAPWant A Fresh One Music, ASCAP/
Black River Entertainment LLC, ASCA®/Unfair Entertain-
et ASCAPBINS, ASCAP) S 43
"THIS TOWN (Sony/ATV Tree Publishing Company,
i Prite Sogs, B omer g P
Ising ot B The Good T d T Uy Ablighing
e O e Bt Chrysalls Music Pub-
nshmg BMI/Orbison Music, LLC, B}, AMP/HL, CS 38
NEXT BREATH (Not Listed) AEH 5
NIAS IN PARIS [Please Gime My Publishing inc. BMI/
EMI Blackwood Music Inc.. BMI/EM! Apil Music, Inc.,
ASCAP/Carter Boys Music. ASCAP/Hit-Boy Music, BMI/U
Can't Teach Bien The Shih, BMi/Sangs Of Universal, Inc.
BMI/Papa George Misic EMcheppol Mos. .

PERFECT (Dreamvilain, BMI/Songs Dl Umvel

sal mc EMI/W ver-Tamerl anehjhl»shlrag Corp., BMI/

Todd Maviled Fuhhshln BM}) AMP/HL, RBH 35

NO CHURCH IN ILD {Please Gimme My Put

;\r)‘glnn BMI/EMl B!a\'#wund Music Inc., BMI/EMIApnI
usic, Inc,, ASCAP/Carter Boys Music, ASCAP

Bug Music, Inc., BM|/Heavens Research, BMI/2082
Music F\Abhshmg ASCAP/WB Music Corp,, ASCAP/Blue
Mountain Music Ltd,, ASCAP/Catherine's Peak Music,
BMI/Universal Music - MGB Songs, ASCAP/Dynatane
Pl Conpeny GG Wiosic Pblishing L.

0 Hl.lm (Wevmev?w«nd Mustc BMI/LI Dub Music,

s Publishing, BM/Dowitawn DMP Songs, BMI/

EMI Blackwood Music Inc., BMI/Hudson Music LLC, BMI/

Ezekiel Lewis Music, BMI/Songs Of Universal, Inc., BMI/
Drew

R
AND I KNOW T (1o BahyMusn: AScAP hetea
Music, ASCAP/Party Rock Music, ASCAP/Hi M
L ASCAPobat Musi Publhing yiehixily
SHARE MY LOVE (Ll ublsng e OMUnversal
Mg 2 Song, BMIL AVIPHL it
SHE DOESN'T MIND (Dutty Fock Wi,/ Ao
usic. n, ASCAPgtog Muse ASCAP etz Bl
ic, BMi/Where Da Kasz At, BMIl/Maratone AB, STIM/
Songs 0f Kabalt Music Pubshing America In., B,

HL, H1
SHININ' ON ME (Writers Of Sea Gayle Music, BMI/Words
& Music, BMI/Ozwarth Music, BMI/Mike Curb Music,
BMI/Sweet Hyslena Music, BMI/Legends Of Magic
ic, SESAC/Big Lou

Mustang Musi id Bucks, BMI/Songs of
StyleSonic, SESAC fords & Music, SESAC), AMF, CS 53
SHOW YOU HOW (Not llslad) RBH &7

I TE DIGO LA VERDAD (Perfect Music, BMI/New Era

Entertainment Publishing, BM/Perfect Latin Music Pub-

Iing ASCAP St Vil Pubistin, ASCAP 13
SLIGHT WORK (W Music Corp, ASCAP/Dead

Wusi, I Dipl Pulshing Designee BMIFF Bt

Pubing,LC, BMI/Songs O Unveral, s amn AP/

SD enon (erle 2 Live Publishing, ASCAP/Kobalt M
Publishing America, Inc. ASCAP/Pamm Games Publisting,
ASCAP/Ammman Music, ASCAP/Ham Squad Music, BMI/
Songs Of Universal, Inc BMI/Shaﬂy Music Publishing,
LLC, BMI), AMP/HL, H
SOMEBODY THAT USED T0 koW {0p Shop Songs
A%(Lm APRA/KEEau Music Servies Australia Pty Ltd,

BMI/Angelika Music,
Corp., BMI/ZE)ﬂmnﬂu Musxc Puhllshmg‘ BMI), AMP. s

12; H100 7.

NOTHING ON YOU (Not Listed) ABH 652

NOTHING'S REAL BUT LOVE (Sony/ATV Songs LLC,
BMI/Copyright Control/EMI Blackwood Musn: Inc., BMI),

NOT OVER YOU (6. Defiraw Music. BN/ Warne
Tamerlane Pblishing Corp. BMAWits 2 Lve Pubishig,
ASCAP/Kabalt Music Publishing America, Inc., ASCAP).
AMP. H100 43

ONLY MAN SHE WANT (Not Listed) FBH 99

OURS Sony/A1V e Pulting Comgary. B/ alor
St Music, BMI)

OVER YOU (Sony/AT\/ i Puhllshmg Conpany. BMIFink
Dog Publishing, BMI, HL, CS

PARADISE (Opal Music, London, PRS/Universal Music
- MGB Songs, ASCAP/Upala Music Inc., BMI), AMP/

HL, H100 46

PPARA EL PEOR AMANTE (W8 Music Cnln ASCAP/War-
ner Cgpol WisicSpan S S E iédad General
Da Aulmes De Espana, SGAE) 1T 3

T1 SOLITA (LGA Music Pub\rshmg BMI/Arpa Musi-
c34 LLC, BMI) LT 30
PART OF ME (When I'm ich You'll Be My Bitch, ASCAP/
4B Mt o, ASCAPKa oney Puisig,ASCAP/
Kobalt Musm Publishing America, Inc., ASCAP/Maratane,
ASCAP/Bonnie McKee Music, BMI/Sunﬂs Of Kobalt Music
Publishing Ams(lca Inc., EMINVhBlE Da Kasz At, BMI/CYP
oo Puting, o, A 100
PARTY (e Cine My Pub]rshmn Inc., BMI/EM
wond Music Inc., /ay Above Music, EM\/Sm\y/
I S LLE EATZEM Ao s . ASCAP 07 Doy
Puhl»snlng ASCAP/Chrysalis Music, . ASCAP/We D n't Play
v Whei We B Flayn ASCAP/Gel Y Fog On Pblish
ing, EM?/Eulenammen( Music, BMI/Slick Rick Music
Cnlp BMI), HL, RBH 43
’ARTY ROCK ANTHEM (Party Rock Music, ASCAP)

HWO 2
PPERDONAME (WB Music Corp., ASCAP/ScruzMuzik &
Akiros, ASCAF) 1149
PPOSTCARD FROM PARIS (Fz;rl'aamer Pubhsmmj EMI/
Famdamily Music, BMI n | Go To Th
EMI/RIﬂ Bravo Music, Inc., B 1I/As You Wls Musm BMI/
Art In The Fodder Music,
BMI/Bug Music, Inc EMH 23
PRAY FOR ME (Tapp, BMI/Songs Of
Universal, Inc.. EMVFAZE Z ch BMVAn\umn Dlmns
Muzik, ASCAP/EMI April Music, nc., ASCAP/Christapher
Malsew Music, BMI/Songs Of Windswept Pacific, BMI),

PRETTY LIL'HEART (| Like £ Thicke Music, ASCAP/
Young MoneyPuling . B Wanor Tarare
Puhl;shlng Corp., BMI), AMP, R

PRINGESS OF GHINA (14l M V15 Songs.
ASCAP/Opal M\é;lc London, PRS/Upala Music Inc., BMI)

AM

PROMISE (EVI Foray Music, SESAC/Rico Love s Still A
Rapper, SESAC/Usher JV SESAC Publishing Designee,
SESAG Mayinba Vi, n, ASCAP Pares s o,

., ASCAP/FBR Mt
ASCAP/Bearvon Music, ASCAP/Rnugh Art, ASCAP/SIma
Lo arencn ik Nk, Sh/Woy e e, B
Sony/ATV Son onge L, BMi), AMP/HL, H10068

SOMEONE LIKE YOU (Un versaI»Snngs o PolyGram Inter-
pational, lCryals Miskc ASCAP/Sugar Lake Music,

ASCAP], AMP/HL, H100 4

SOMETHIN''BOUT A TRUCK (Music Of Stage Three,
BMI/Songs Of Cumman M\/Rul\ Though usic, BMI/
Songs From The Couch, BMI) CS 13; H100 56

SOMETHING T0 DO WITH MY HANDS (EM| Blackwood
Music Inc., BMI/Cricket On The Line Music, BMI/Writers
0f Sea Gayle Music, BMI/ltchy Baby Music, BMI/House
0! Sea Gayle Music, ASCAP/New Son Of A Miner Songs,

ASCAP), HL, CS 33
SORRY FOR PARTY ROCKING (Yeah Baby Music, ASCAP/
EskaWVhy Publishing, ASCAP/Party Rock Music, ASCAP)

THE SOUND OF A MILLION DREAMS (Snramhlal Music,

ASCAP/Ammns Creek Music, ASCAP/Carnival Music
Group, ASCAP/Phylvester Music, Inc.,

$0YOU DON'T HAVE T0 LOVE ME ANVMORE Alghty
De}n MuMs‘\c BMI/Dean-Pamell Music, BMI/Acme Nash-
ville,

SPRI lSMy/ATV Tree Publishing Company, BMI/
Smnsnma Music, BMI/Purple Cape Music, BMi/ale, BMI/
m.g Mo BQ/II/Mammaws Cornbread Music, BMI),

SQUARES OUT YOUR CIRGLE ok U Mk UL
ing. Inc., BMJ/Nawaums Maxlmus Music, BMI/Wayne
Baynee Music, BMI) RE}

STARSHIPS (Harajuku Earble Music, BMI/Money Madt
Music, BMI/Songs Of Universal, Inc., BMI/Songs 0
RedOne, BMI/Sony/ATV Songs LLC, BMI/Z101 50
BMI/Wax Tanans Publihing Corp, BMI). AMP/

1L, H100

STAY (Gibson And Gibson Music Publshing, ASCAP/
Datsdobbysay Music Publishn, ASCAP &
LLC, BMI/City Sky Music, BMi/Food & Yo Soul Music,
‘ASCAP/Chiistopfer Lacy Publisiing Designee. ASCAP/
Songs O Uinveral, g, My Beat Vs, BN
AMPJHL, RBH 24

STAY SCHEMIN (Live Wiite LLC, BMI/4 Blunts Lt At Once,
MM B Mist e, M Froch Moo,

STRIP s6ngs O Universl. . BVY/ClureBeyond s
Experience Publishing, BMJ/KMacrificent, BMI/Ambee
Street Publishing, ASCAP/Notting Dale Songs Inc.,
ASCAPanalis it ASCAP MestCoat i Pl
ing, ASCAP/Universal der-
works Music Pubhshmg BMI), AVP/HL, H100 54; RBH 5

ONGER (WHAT i i

STR
Publishing MG Scandinavia AB, STIM/Sony/ATV Music
Pubsing Scandinaia A, ST Prec tom Musc
Group A STIMSony A1V Senge L, BB Gold

Songs, ASCAP/Kurstin Music, ASCAPIEV A Must,

e, ASCA/Sony/ATY Souncs L, SESACUnver
M- Careers, M), AMPL i
UPAFREAK (Young Jeezy Music In CSMIEM Bicivad
Viusic nc. BV Fich Publishing Osignee, ASCAP/Ty
Eops Music, ASCAP/Sto Danond Must BN Jobets
Music, nc.. ASCAP), HL, Rl
SWEEFLOVE (1 L b1 0

ASCAP/Caurtney Madison Miusi
Publishing Corp. BMI), AMP/HL T 12

ITY (Tygaman Music, BMI/EMI Blackwood Music
Inc BM!/P.!V o\ st b, ASCAF/Songe O

REAL LOVE (lndlaB e EMI/Sunus 0f Universal
PalyGram Intenational, B Paradise Forever Music,
Bl Songs of Pulyﬁmm International, BM),
SVP L FBH 3

TAKE & Moses LLC, SOC
Publishing America, Inc., ASCAP/Live Write LLC, B!
The Clyde Otis Music Group, BMVSunv/ATV Muludy EMI/
Universal-PolyGram Intemational Publishing
Roncesvall s Muslc Publlshmg ASCAP/Aumuny Pa{man
P/WB Music Corp., ASCAP/lza
Music, BMI), AMP/NL H100 11, RBH 30
TAKE IT TO THE HEAD (Morey Mack Music, BMI/DJ
Kha\eﬂ Publi shmg BMI/Sunps Of Universal, Inc., BMI/
Music Publi BMI/Warner-Tamerlane P\lhhshmg
CDV'D BMI/4 Blunls Lit At Once, BMI/EM| Blackwood
Music Inc., BMI/Culture: Beyond Ur Experience Publishing,

REFILL £/ Songs
L, BMI/Prate Stock Enterainint, LU 31/ Songe Of
Universal, Inc., BMI/Camy lar Music, ASCAP/EMI April
s, e ASCAP) AL 115D

HT BY MY SIDE (Haramkn Barbve Music, BMI/Maney.
Mack Music, BMI/Songs Of Universal, Inc., BMI/Private
Slnnk Entertainment, LLC, HMV/mes Tree Puhl\shmg

MI/Sony/AT Songs LLG, BMI/Dat Darmn ean st
BMl/Zﬂ? Songs LLC, BMI'Peevmusm Publishing, BMI),

0y Eps M, ASCAP
IDNZDBZ us\c Publishing, ASCAP/WE Music Corp.,
ASCAPIZE Wi g ASCAP Lnersl Misic
Corporation, ASCAP), AMP/HL, RBH 57
ROLLING IN THE DEEPlUnwevsal -Songs Of PolyGram
International, BMI/EMI Blackwood Music Inc., BMI/EMI
Music. th\lshmg Ltd., PRS), AMP/HL, H100 43
ROMAN RELOADED (Hafa]uku Barbiu Music, BMI/Money
Mack Music, BMI/Songs Gf Universal, Inc. BMI/Young
Woney Fuihing . o Waine Tamerane Publishing
15 B Scaltoog Vit SESAC o Lttt
IISDVW/AW Sangs LLC. BMI), AMP/HL, Rl
"RUMOUR HAS IT {Universal-Songs 0f Pnlyﬁram \nlema»
tional, BMI/Wirite 2 Live Publishing, ASCAP/Kobalt Music
Publishing America, Inc., ASCAP}, AMP/HL, H100 35

SABOTAGE(WB Musm Corp., ASCAP/Dead Stock Mumc
-SAC/Nickel Muse. SESM""
Darrel Hunt P\lblrshmn Designee, BMI/By The
Puhl»shlng SESAﬂ/Gnlmes layhouse Pubhshmg BMI,

SAFES S0UND (Sony/ATV Tree Publishing Company;
BM)/Taylor Swift Music, BVI/M. Bright Sunshine, B/
sensiblity Songs, ASCAP/Shiny Happy Music, BM/BMG
Platinun Songe, MHenry umart Music, B g
Music, Inc, BMI), HL H100 47

SAMEDAVIN TIVE (Swmv Digtl Music o, B/
BangVillage 247 Publishi U.C BMI/Irving Music, Inc.,
aMl"}Nmmus Marims Misc V)41

AND NICE SPRITES (Copaface,

SESAC/We're Going To Maui

Music, BMI/Songs Of Unwmax Inc., BMI/inemal Com-

bustion Music, BM)/Southside Independent Music Publish-

ATAC) Grids s, BV, AMPIL €S 54
[ENTOS ENCONTRADOS (ARTUMUSIC.

Barbie Music, BMI/Trac N Field Entertain-
ment LLC, ASCAP/WB Music Corp., ASCAP/ heFmeml(y
Music Group, BMI/Numbers Don't Lie, LLC, BMI/Songs

Of Kobalt usltPuhllshmg America, Inc., BMI), AMF‘/

TALK THAT TALK (Dat Damn Dean Music, BMI/Songs
0f Universal, Inc, BMY/EMI April Music, inc., ASCAP/
Carter Boys Music, ASCAP/Universal Music - MGB Songs,
ASCAP/Sony/ATV Songs LLC, BNt ot Tunne

B, AMP/HL, 100 41; RBH

TE DIJERON (Chengro Plsing BMI/BIueKraltMus\c
Publishing, BMI/EMI Blackwood Music Inc., B

THANKYGU eEassPuhllshmg Inc., BMI/EM higod

Music Inc. BMI/Byefall Productions Inc, ASCAP/Snny/ATV
Hamony, ASCAP/Ating st I, BN Wond Songs
Inc., BMI/C Champion Publishing, BMI/Nettwerk Songs
Pnbhsmng L1, ASCAP B PUsisin, ASCAPEMT
April Music, nc., ASCAP),HL. RBH

THAT WAY (Dad Stack Music, BMI/WB Music Corp.,
'ASCAP/A Buns Lt At Cncs. BMIFrst N Gold Publting,
M ety Felon Pulshing e, ASCAP Songs i
Universal, Inc., BMYKimani Music MI/SungumM\zay

M Wamer Tameane s
BV S0y Sorge LG, B, AMP/HL Rl ¥
THINKIN BOUT Y0U (Bug Music, Inc., BMI/Hea
Fesearch,BM/Dountown Wi Fubishing L0, ASCAP)

TNIHKLIKE A MAN (H-Maney Music, ASCAP/EMI April
Music, Inc., ASCAP/Dylan Boy Music LLC. ASCAP/Kobal
Music Publishing America, Inc., ASCAP/Fen In The Ground
Publishing, ASCAP/Universal Music - Z Snngs BM /T?\e
Penmsnsglp, BMI/EricB, ASCAP/Wiriting Car
ASCAP/Sony/ATV Tunes LLC, ASCAP/Tati Mon( ASCAP/A

Blums lllAI Once, BMI/First ' Gold Publishing, BMI/

Sony/ATV S(mgs LLC EMI/WamEf Tamerlane uhl\shlng

Cor BMI)

THIS OLE BﬂV 1WE Muslb Cuw ASCAP/Melissa’s
Money Music Publihing, ASCAP/Get A Load Of This
Music, ASCAP/EMI Blackwood Music Inc., BMI/Str
Stretcher Music, BMI/Rhettneck Music, BMQ]‘ AMP/HL,

CS 17: H100 82
THIS TIME OF NIGHT (Not Listed) RBH 84
ATH S (Miss Perri Lane Publishing,
BMI/12:06 Publishing, BMI/EMI Blackwood Music Inc.,

M\/Summvl Base azmp Film Music, BMI/TSBD Lovisiana,

B

LLC, NSD, ol

TILMY LAST DAY (Tunes Of Bigger Picture, ASCAP/Bigger
Picture GYWD LLC, ASCAP/Big Machine Music, BMI/

Dooey M, BM/Sony/A1V Tree Pbiing g o,

TONIGHT B0 YoU £V ) o Legend st
BMUBMG Chrysalis Musi Publisiing, BMI/MJJ
AR Henchol Pilsnna, BV Cht P
ing. B Ldscris Wartdde P, . ASCAP/EMI
April Music,Inc., ASCAP), HL. RBH

TONIGHT IS THE NIGHT (ADFA Ve, B ook i
s BVI/Soy/ATY Snge LG, BMIL L. HIO0SS

700 ELOSE (e Groove, BM)/Wamer Temerlane Publish-
ing Corp, BM), AMP

TOUCH [House Of Sea Gawe Muse, Ascaprie Majo
Music, ASCAP/Pretty Damn Tough, ASCAP/WB Music
Carp, ASCAP) ARCS 48

TU LO SABES BIEN (Not Listed) LT 50

TURN ME ON (Dat Damn Dean Music, BMI/Songs Of Uni-
versl I BM/2412 Song LL. GN/Shapiy, Bemstin
&Co, Inc., ASCAPMhat A Publishing LTD, SACEM/Sony/
AT Song L, B Pl Song, A1 Taa st B,

TURN UP THE MUSIE (Sunns O sl e, 61/
Culture Beyond Ur Experience Publishing, BMI/T And Me
Music Publishing, ASCAP/Universal Music - MGB Songs.
ASCAP/Universal Music Corporation, ASCAP/Dazman 18
Misic B/ Bockuand s i, B o Songs

blishing, SESAC/Sidney Michael Music, ASCAP/inter
el Noney Vi, ASCAP T Coles Puishing
Desgne, ASCAPL AP/ 110077 K
TUVAERES COSA DEL PASADO (7t usc Of
Ve BUb i Mt Publishing, SACM) LT 1§

UNDERDOG (oot Suke Nelson Pl BUIENY
Blackwood Music Inc., BMI/NZD Publishing Company, e
ASCAP/Little Chamww\ Music, ASCAP/Pine Lake Publish-”
g ASTP L G837

UN HOMBRE NORMAL (Arps Musical, L, B LT 17

UP! (Not Listed) H100 57; RBH 7

EL VERDADERO AMI]I PERDI]NA (Tu!um Music, ASCAP/
WB Music Corp.

ELVESTIDO BUNGU (Juhal\ﬂa Muslcal ASCAP/Vander
Music Inc., ASCAP) LT 20

WALKING CONTRADICTION (Magic Mustang Music nc..
BMI/Big Loud Bucks, BMI/Songs From The Coush, BMI/
i 1 Sage Thre, A rls s bl
i B Sanas O ¢ Corman,

ﬂa U LoV M (Musm 0f Cal IV, BMI/Cal
i tage Thice, BMI/
oy Song A Salage, B 528
versa

Inc e
Engine Room, %Mlmmy Litle Man Publishing, BMI|,
AMP/HL, CS 42

WE ARE VOUNG (Bearvon Music, ASCAP/Rough Art,
'ASCAP/Shira Lee Lawrence Rick Music, BMI/Sony/ATV
gL, BMIWay above s, Bl WP/ 11001

VE (EM April Music, In., ASCAP/EN)
Muslc Pubhshln%; Ltd, MCPS/EMI Music Publishing ta,

WEGOT S WistaleMisic ASCAP it Publis
i, ASCAP ety Womon b, L, B Supe
Ftnic Musc, BUVBMG Chysalis Misic ublshing, B/
IS A ity Pary Pl ASCAPEM A Misic

ASCAP/ockapop Music, ASCAP), Hi

WEINTHI BITCHI (ot Lt R 5

WE RUN THE NIGHT (17 Stones, ARPA/UMPG Australia,
ARPAZI0 Songs, BMI/Sony/ATV Sons L€ B Songs
0f RedOne, BMI], HL, H1

WHAT MAKES VOUBERUTIFUL o Prdicios.

CAP/Kobalt Music Publshing America,in., ASCAP/
s Chrysalis ASCAP/EM Apr Musi, ., ASCAP/Mr.
K Songs, ASCAP) H {1009

WHEN | GEF I Velodes 01 Bigger Picture, SESAC/
Songs o Bigger Picture, BMJ/Acoustic Peanut Publishing.
SESAC/Stoel Wheels Nusic, BMI/Big Loud Bucks, BMI/
Mathews ilions, B/ Waner Tamerang pblghing
Corp. BMIAJi M, AMP CS 41

WHERE 1 C HMI/Elg Loud Bucks,
BMI/Amaillo sxv Songs, BMVEMI Blm:kwund st
BMVSm elcher Music, BMI] HL, CS

avv nuw st AP U Mt G

n, ASCAP/Dave Young Publishing Designee, BMI/

B Botkwocd Mus\c Inc., BMI/E. Hudson Music LLC,

BMI), HL, RBH 10X

'WHY YA WANI HA (Ink Pen Mama Music, SESAC/Songs
of Maxx Publishing, SESAC/Tunes of R&T Direct, SESAC/
Raror & Tie Music Publishing, LLC, ASCAP/EM! Apri
Music, Inc., ASCAP/Sugar Glider Music, ASCAP/External
Combstion Music, ASCAP/Qut Of The Taperoom, ASCAP/
Songs Of Squthside Independent Music Pubishing, L

IP/HL, CS 24

AMPHL,
WILD BOYV ST 190 Pubiting, LC, BV uaguina
\Bhupablishing ASOAP A
ONES (Mail On Sunday s, ASCAP/EClss
P\Ahlvsmng BMI/Sony/ATV Tunes LLC, ASCAP/Avtist
PubishingGrou st ASCAPAWB st Co, ASCAP/
od Music inc., BMI/Universal Music Publish-
m N Srandoms AD TIM/Songs Of Universal, Inc.
Bt stPulshingGroup East, SESACIWEN Msic
Com, SESAC/Jsckoo Sine 1804 Publting, BMI/Nanat,
BNArst 11 Poblshing Group, BMWars Tamerane
Puhhsmngc:lrp BAI), AMP/HL H100 7
L YO !ETIIE E(Jnn Riff Music, BMI) RBH 83
Aworn 10U (Warer-Tamerlane Publishing Corp.,
/BB i S S v, s o
That Skyline Music, BMI/Songs From Fcnv Steet B/
BV Pltinum Songs BMIL AV CS2 10034
THEWOMANVOULOVE ket ASCAG Unversl
Music Corporation, ASCAP/Te-Bass Publishing In.. BMI/
EMI Blackwood Music .. BMI/T Ziah's Music, BMI/
. ASCAP Y Caro sk, ASGRP Sy ATV
Tunes LLC, ASCAP/Tati Mont, ASCAP/Los
BMI/Sak Pase Music Publishing, S lehshmg
EMI/Altino Music Inc., BMI/Wonda Songs Inc. BMI),
AMP/HL. RBH 81
WWON'T MAKE A FooL. ouT 0F YU (RZE Music Publish-

.
Kkee Villain Music, ASCAP/Sony/ATV mnes uc ASCAP/
Naked UnderMyCl thes, ASCAP) HL,
wo Whyte's Music, LLT, BMI/SDngs sl
. BMFAZE 7 usic B /Antorio Do Muzik.
ASCAP/EMI April Music,Inc., ASCAP/Christopher Mathew
N, BN Kaunonts V. BT, AL 3

YA ME CANSE (Not Listed) T 28

'YOU DA ONE (Dat Damn Doan Music, BUI/Songs Of
Universal, Ic., BMI/Kasz Money Publishing, ASCAP/
Annarh Music LLC, BMI/EMI Blackwood Music nc., BM)/
Rodeoman Music, ASCAP/EM| April Music, Inc., ASCAP/
Oneirology Publishing, ASCAP/Prescription Sangs, LLC..
ASCAP), AMP/HL RBI1 97

'YOU DON'T KNOW HER LIKE | DO (Warner- Tameriane
Pubighng Corp, M ndiane Augel Misic BM/Songs o
Jim McCormick, B

YOU GONNA FLY Sunymv Harmany, pristen
Musi, ASCAP SonyAV o K Musi Pubhsh\ng.
ASCAHSony ATV T Pubiting Compeny, I, H.

VOUNG, WiLD & FreE (b Oum it Wi, BMIEM
Hackuood Music ., BMIPGH Sond Pubisin
CAPAVE Music ot ASCAP/Bug ho

ey ASCAB/Rc Neton Miusic,ASCAP/Musi
FamananemLLC ASCAPEM Apr| Musi, nc, ASCAP/
Toy Planz Music, ASCAP/Universal Music Corporati
ASCAPestide Independent Publishing, ASCAPLate
80's Music, ASCAP/Bezchwood Music Corparation, BMI/
Rebellion Corps Publishing, BMI/South Hudson Music,
BHeln Yu, BV Wi, n, BMVGAOO Misi
Publishing, BV, AMP/HL, H100 16, 1T 38
'YOU'RE ON MY MIND (Songs H—
Kemunty Song Chest G Uncle Chest, ASCAF, AN/

H 27
YO0 STILL GOT 7 Pk Lncing Songs, ASCAP i
Loud Songs, ASCAP/Bret Jones Music, ASCAP/Words &
Music, BMI), AMP, CS 56

Data for week of APRIL 14, 2012

oard Hot 100); LT (Hot Latin Songs) and

RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

100 (The

CHART CODES: CS (Hot Country Songs):



TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Beggars Group appoints Risa Matsuki
Lawrenson head of radio promotions. She founded and ranin-
dependent promotions company MRP.

PUBLISHING: Sony/ATV Music Publishing names Rob Wi-
esenthal president of international. He was executive VP/
CFO at Sony Corp. of America and chief strategy officer for
Sony Entertainment.

Ole promotes David Weitzman to senior director of busi-
ness development and operations. He was director of busi-
ness development.

BMG Scandinavia appoints Sanken Sandqvist GM. He was
responsible for international A&R exploitation at Warner/
Chappell Scandinavia.

>3
WIESENTHAL SANDQVIST PATWARY

TOURING: Insomniac names Simon Rust Lamb COO. He will
continue to serve as general counsel and oversee the com-
pany’s day-to-day operations.

Ticketfly taps Mike Rogers as inside sales associate. Hewas a
talent buyer assistant at Nederlander Concerts in Los Angeles.

Palace Sports & Entertainment in Detroit names Steve
Smith VP of ticketing, consumer sales and service. He was
VP of ticket sales and service for Major League Baseball’s
Minnesota Twins.

DIGITAL: KarmaloopTV taps Shomi Patwary as director/media
producer. He was creative director at lllusive Media.

RADIO: The Radio Advertising Bureau names Erica Farber
president/CEO, effective April 16. She was executive VP.

RELATED FIELDS: Louis Trebino Jr. has been elected presi-
dent of the New York chapter of the Society for Information
Management. He is chief information officer at the Harry Fox
Agency and oversees the company’s information technology
and client services departments.

—Edited by Mitchell Peters

o Additional photos
b| online this week at
= billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.

ACM AWARDS

The 47th annual Academy of Country Music Awards rolled into Las
Vegas on April 1. Taylor Swift, Miranda Lambert and Lady Antebellum
repeated their 2011 wins as entertainer, female vocalist and vocal
group of the year (respectively), while “American Idol” champ Scotty
McCreery was crowned new artist of the year. Squeezed into the
busy awards weekend were several charity events—including the
Darius Rucker-hosted ACM Lifting Lives Celebrity Golf Classic—and
post-awards festivities.

ABOVE: Lady Antebellum celebrated its ACM win at Capitol Records
Nashville's post-awards dinner at Aureole in Mandalay Bay. Displaying an
appetizing array of smiles are (from left) Capitol Records Nashville senior
VP of promotion Steve Hodges; Lady A's Charles Kelley, Hillary Scott
and Dave Haywood; Capitol Nashville senior VP of marketing Cindy
Mabe and COO Tom Becci. PHOTO: RICK DIAMOND/GETTY IMAGES

LEFT: In addition to co-hosting the awards with Reba McEntire and
performing on the show, Blake Shelton took home his first ACM

male vocalist of the year statuette. Catching up with Shelton (left) at
Warner Music Nashville's post-party at MGM Convention Center are
label president/CEO John Esposito (center) and Hunter Hayes, who
also performed. PHOTO: COURTESY WARNER MUSIC NASHVILLE

WORKS

ARTIST SUPPORTS ANIMAL SHELTERS ON TOUR
In 2006, Los Angeles-based singer/songwriter Malea McGuin-
ness began an eye-opening volunteering stint at Beverly Hills
animal rescue shelter the Amanda Foundation. During her four
years with the shelter, where she volunteered about 25 hours per
week, McGuinness decided she'd use hermusiccareertohelpraise
funds and awareness for other shelters across the country.

Soon her current Save a Life, Adopt a Pet tour to promote her
thirdalbum, Sweet, produced by Jim Scott, McGuinnessisvisiting
local animal shelters and humane societies in select cities where
she performs. Theidea behind thevisits, she says, is to hold raffles
and other fund-raising efforts with the goal of raising money to
coveranything fromspaysandneuters tovaccinations foranimals.

“When I find out where I'm going on tour, I'll look for any ani-
malrescue placesthatneed money,” says McGuinness, whotravels
ontourwithherdog, Jonah, a Jack Russell Terrier mixshe adopted
from the Amanda Foundation. “I'll remind people when I'm at
shows, because alot of people don't even realize [there are]| rescues
or humane societies in their cities. I also try to remind them to
adoptand not buy pets.”

McGuinness, who'll soon begin recording songs for her fourth
album, saysshe'dliketorunherownanimalshelter someday. “But
that takes a lot of money,” she says, “so this is what I can do now.
Working in a rescue for a long time made me familiar with how
every little thing makes a difference.” —Mitchell Peters

LATIN AWARDS

Country music wasn’t the only thing being celebrated
in Las Vegas last weekend. BMI hosted its 19th annual
Latin Music Awards on March 30 at the Encore Las
Vegas. Prior to that in Los Angeles, ASCAP staged
its 20th annual Latin awards ceremony at the Beverly
Hilton Hotel.

ABOVE: Pitbull not only received the BMI President’'s Award,
he also shared Latin songwriter of the year honors with Wisin
y Yandel and Espinoza Paz. “Nina de Mi Corazon” earned Latin
song of the year for songwriter Horacio Palencia and Ferca
Global Publishing, while Universal Music Publishing Group
gained its second consecutive Latin publisher of the year
award. From left: BMI senior VP of writer/publisher

relations Phil Graham, VP of Latin writer/publisher relations
Delia Orjuela, Pitbull, BMI director of Latin writer/publisher
relations Joey Mercado and president/CEO Del Bryant. proTo
LESTER COHEN/WIREIMAGE

RIGHT: Capped by Marc Anthony receiving the Founders
Award, ASCAP’s Latin Music Awards also recognized Claudia
Brant and Anthony “Romeo” Santos as songwriters of the
year, “Di Que Regresaras” as song of the year, Sony/ATV
Discos Music Publishing as publisher of the year and Pacific
Latin Copyright as independent publisher of the year. Flanking
Anthony after his award presentation are ASCAP president/
chairman Paul Williams (left) and presenter David Beckham.
PHOTO: FRANK MICELOTTA/PICTUREGROUP
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Proving it's not always just about rock’n’roll, Hard Rock Cafe International celebrated the The day after appearing on Nickelodeon's 2012 Kids’ Choice Awards (March 31), boy band One Direction
grand reopening of its San Antonio venue (March 23) by presenting a check for $10,000 to brought its infectious pop to Los Angeles’ El Rey Theatre for an exclusive showcase. Taped April 1as part
the Wounded Warriors Project. Ruling center stage with a performance that evening were of Vevo's emerging-artist program “Lift,” the performance will be available for on-demand viewing across
the All-American Rejects. Helping Hard Rock Cafe International president/CEOQ Hamish Vevo. Pictured during a quiet pre-showcase moment are (from left) One Direction’s Louis Tomlinson, Niall
Dodds (second from right) with some heavy lifting are (from left) the All-American Rejects’ Horan, Liam Payne and Zayn Malik; Vevo senior VP of music programming, talent and operations Doug
Nick Wheeler and Tyson Ritter, Wounded Warriors representative Juan Arredondo, and the McVehil; One Direction’s Harry Styles and manager Will Bloomfield. Next up on the band’s whirlwind
_ band's Chris Gaylor and Mlke Kennerty. PHOTO: DARREN ABATE/AP IMAGES FOR HARD ROCK CAFE schedule is “Saturday Night Live” on April 7. PHOTO: MICHAEL KOVAC/WIREIMAGE

WY¥ RADIO

The Wanted, fun., K'naan and Karmin headlined iHeartRadio’s Future of Music—The
Class of 2012 showcase. Presented March 27 by Clear Channel at the Beverly Hilton
Hotel, the live performance soiree was part of the Transformation LA 2012 conference.
Singled out on the red carpet are (from left) CC Media Holdings CEO Bob Pittman,
Clear Channel Entertainment Enterprises president John Sykes, radio personality/

TV host/producer Ryan Seacrest and Clear Channel president of national program-
ming platforms Tom Poleman. In addition to returning as one of the hosts for Clear
Channel’s second iHeartRadio Music Festival (Sept. 21-22) in Las Vegas, Seacrest has
been tapped to help cover the summer Olympics for NBC. pPHOTO: MARK DAVIS/GETTY IMAGES

Five songs from Lisa Marie Presley’s Storm and Grace, her first album in five years,
were played March 28 at Los Angeles recording studio the Village. Among the 40
or so people on hand were a half-dozen music supervisors and Universal Republic
executives, including (from left) VP of national promotion Trina Tombrink, VP of
marketing Frank Arigo, executive VP of A&R Tom Mackay, Presley and executive VP
of marketing Jim Roppo. Produced by T Bone Burnett, Presley’s XIX Recordings/

| Universal Republic debut arrives May 15. TO: JEFF FAS)

A

Lionel Richie is riding high right now thanks to the first-week success of his all-star
country collaborations covers album, Tuskegee. The set debuts at No. 2 on the

Melanie Fiona is definitely on a roll. The singer/songwriter won two Grammy Awards this year,
including best R&B song for “Fool for You” with Cee Lo Green. And this week Fiona claims
her first No. 1on Billboard’s Top R&B/Hip-Hop Albums chart with the Title 9/SRC/Universal
Republic sophomore set The MF Life. Flanking the singer (center) during a release party at the
Darby in New York are members of Team Fiona, including (from left) Title 9 co-CEOs Diallobe

Johnson and Michael Michel, Universal Republic president/CEO Monte Lipman, SRC founder/

CEO Steve Rifkind, Island Def Jam/Universal Republic chairman/CEO Barry Weiss and Title 9
founder/co-CEO Carmen Murray. PHOTO: JOHNNY NUNEZ

o
WonderC

* 2
WonderCon Fdsiwat

Billboard 200 and No. 1 on Top Country Albums, and is the icon’s highest-charting
release since 1986. Propelling the momentum were myriad TV appearances
including Richie's March 16 launch of the concert series “HSN Live” with (from
left) In House Management day-to-day manager Michelle Tafoya, Richie manager
Michael Richardson of In House, HSN Inc. CEO Mindy Grossman, HSN executive
VP of TV/executive creative director Andy Sheldon and Universal Music Group
Nashville VP of marketing Tom Lord. pHOTO: BRIAN BLANCO/HSN

> 5 &
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Composers were front and center

during the third “Behind the Music”
panel staged at WonderCon 2012 in
Anaheim, Calif. Moderating the session
at the Anaheim Convention Center was
“Pushing Daises"/“Little Shop of Horrors”

M star Ellen Greene. Sharing insights about

their work in the land of sci-fi, fantasy,
action and animated TV series were (from
left) Jim Dooley (FX’s "Wilfred™), Mark
Isham (ABC's “Once Upon a Time"),
Nathan Barr (HBO's “True Blood"), Danny
Jacob (Disney Channel’s “Phineas and
Ferb™), Robert Duncan (ABC's “Castle”),
Blake Neely (CBS’ “The Mentalist”) and
David Ari Leon (Disney XD and Marvel
Entertainment’s “The Avengers: Earth’s
Mightiest Heroes”). Another WonderCon
music-oriented panel, “Famous TV Theme
Music," featured composing duo We
Melvoin and Lisa Colernan (“Touch
Jackie") and Charles Fox, the composer
behind several TV theme song touchstones
including “Happy Days.” CW3PR
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ONE DIRECTiON

THE FIRST BRITISH GROUP IN HISTORY TO DEBUT AT NO. 1
IN THE US WITH DEBUT ALBUM!

Modest! Management would like to thank everyone at
Columbia Records, Syco & Sony Music.

Simon Cowell, thank you for your belief and commitment from day one.
Without you, it couldn’t have happened.

NORTH AMERI CANTOUR 2012

05/24 Patriot Center, Fairfax, VA 06/05 Auditorio Nacional, Mexico City, Mexico
05/25 Izod Center, East Rutherford, NJ 06/06 Audltollo Nacional, Mexico City, /
05/26 Beacon Theatre, New York, NY 08 s Aren ggo, CA /

05/28 Susquehanna Bank Center, Camden, t Holl: Vegas N he Arena At Gwinett, Atlanta, GA
05/29 Molson Amphitheatre, Toronto, O. rica Tl benix, AZ /27 ime Warner Cable Arena, Charlotte, NC

Theatre At Honda Center, Anaheim, CA
exa Energy Pavilion, Dallas, TX
yn(hla Woods Mitchell Pavilion, Houston, TX

05/31 Molson Amphitheatre, Toronto, O.
06/01 Fox Theatre, Detroit, MI
06/02 Allstate Arena, Chicago, IL

s Centd fe, CA /29 1-800-Ask-Gary Amphitheatre, Tampa, FL
alxland CA 06/30 Amway Center, Orlando, FL
n Amphitheatre, Los Angeles, CA 07/01 Bank Atlantic Center, Ft.Lauderdale, FL

Exclusive worldwide representation : Richard Griffiths, Harry Magee and Will Bloomfield for Modest! Management.

Los Angeles e New York
Nicola Carson M 0 est ' Lisa Wolfe
Nicola@modestmanagement.com L4 i

Lisa@modestmanagement.com



