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PASSING MUSTER
Sony, UMG prep for
scrutiny in EMI buys

RETAIL

SWITCHING SIDES SIMPLIFICATION
DJ Juan Mayan sings,
scores Latin chart hit

BY ED CHRISTMAN

Digital startups for
licensing, publicity

Rising Up
Album sales rose (slightly) in 01, on the strength of Adele's
`21; $5 CDs and EDM, as UMG again reigns as top distributor

While Universal Music Group calcu-
lates its market share pending reg-
ulatory approval for the company's

acquisition of EMI Recorded Music, Sony Music
Entertainment almost walked off as the top U.S.
distributor for the first quarter.

It all came down to one single week and
a nail-biting finish. Had it not been for the
double -threat releases of Madonna's MDNA
and Lionel Richie's Tuskegee albums, which
combined sold more than a half -million cop-
ies in the quarter's last week, UMG would've
ceded first place to Sony as the country's top
distributor, and its own second -place standing
would then have helped buttress its acquisi-
tion argument for the regulatory agencies.

However, in its final week, UMG came out
on top for the quarter, culminating in a year-
to-date market share of 30.1% vs. Sony's 29.2%,
according to Nielsen SoundS can's measure-
ments for sales of both physical albums and
track equivalent albums (TEA), where 10 track
downloads equal one album.

During most of the past month, Sony had
been riding high on Adele's two albums and
the new Bruce Springsteen title, making it the

LIFE AFTER DEATH
Capitol Latin's Lopes

on Selena's legacy

year-to-date U.S. leader in albums plus TEA,
according to SoundScan.

Adele's 21, staking a claim for the best-
selling album for the second year in a row,
is already multiplatinum with nearly 2.7 mil-
lion scans so far this year in the United States,
marking a grand total of 8.5 million units sold
since its release. She also has the No. 5 overall
album, 19, with sales of 369,000 units.

Other top sellers include Whitney Houston's
Whitney: The Greatest Hits, at 694,000 units,
followed by Now 41 at 573,000 and Drake's Take
Care, with 405,000.

21 is also the top digital album with 673,000
units sold. Overall digital album sales are up
17.1%, zooming to 29.4 million units from the
25.1 million the format garnered by the end of
2011's first quarter.

Digital track sales are up less than half the
amount of the albums' percentage, rising just
6.5% to 361.3 million units from last year's
339.1 million. So far, three songs have notched
sales of 2 million: fun.'s "We Are Young" (fea-
turing Janelle Monde) at 2.8 million units,
followed by Kelly Clarkson's "Stronger (What
Doesn't Kill You)" at 2.4 million and Adele's

TOP -SELLING ALBUMS OF FIRST-QUARTER 2012
To the surprise of no one, Adele's 21 was by far the best seller of the first quarter, according to Nielsen SoundScan. With 2.7 millionsold,
21 shifted more copies than Nos. 2-6 combined. Of the top 10, only four were released this year. The eldest title is Whitney Houston's
2000 release Whitney: The Greatest Hits, while Adele's 2008 release 19 is the second -oldest.

STILL MELLOW
Music synchs keep

Donovan in public eye

"Set Fire to the Rain" at 2 million.
For the second year in a row, album sales

without TEA are up, albeit slightly. Most of
the year, album sales have been up anywhere
from 2.4% to 6.6%, but in the last two weeks
double-digit declines have left the configura-
tion with a slim 0.01% year-to-date increase to
77.84 million at the end of the first quarter vs.
77.83 million in first-quarter 2011.

Meanwhile, album sales with TEA are up 2%
to 114 million units compared with 111.7 mil-
lion units at the end of last year's first quarter.

If album sales minus TEA are counted, Sony
was the industry leader in the configuration
during the first quarter with a 30.6% share,
with UMG at 29.2%. It's only when track sales
converted to TEA kick in that UMG retains the
top spot in the rankings. UMG's track share is
31.9% vs. Sony's 26%.

Industry executives attribute the past year's
positive sales trend to more aggressive catalog
marketing programs at iTunes and Amazon, as
well as a brisk $5 CD business at Walmart, which
added a $5 bin at the end of January 2011. That
move was followed later in the year by Best Buy
and, now, Target has a campaign with a slightly

higher price point. Collectively, the three brick -
and -mortar merchants' low pricing programs
are affecting the overall U.S. business.

With the $5 CD bin now a fixture in many
Walmart stores for at least a year, it'll be more
difficult for the industry to match catalog sales
and CD sales going forward. Up to now, the
$5 CD has also been credited with slowing the
decline of the format, with sales falling annu-
ally by about 20% for every year from 2007 to
2011. Last year, however, that percentage de-
cline dropped to 5.7%.

In fact, CD sales began falling as the cat-
egory neared the end of the quarter. CD sales
suffered precipitous double-digit drops in the
last two weeks, causing the format to decrease
8.6% by the end of the period.

Adele's 21 is the biggest -
selling album of any first quar-
ter since 50 Cent's The Massa-
cre shifted 2.8 million copies
in the first three months of
2005. The twist is that 50's
album came out in early 2005,
unlike 21, which arrived more
than a year ago.

RANK ARTIST TITLE LABEL UNITS

1 ADELE 21 XI/Columbia/Sony Music 2,667,000
2 WHITNEY HOUSTON Whitney: The Greatest Hits Arista/Sony Music 694,000
3 VARIOUS ARTISTS Now 41 Universal/EMI/Sony Music/Capitol 573,000
4 DRAKE Take Care Young Money/Cash Money/Universal Republic 405,000
5 ADELE 19 XL/Columbia/Sony Music 369,000
6 MADONNA MDNA Live Nation/Interscope/IGA 359,000
7 VAN HALEN A Different Kind of Truth Interscope/IGA 339,000
8 LADY ANTEBELLUM Own the Night Capitol Nashville 329,000
9 BRUCE SPRINGSTEEN Wrecking Ball Columbia/Sony Music 320,000
10 COLDPLAY Mylo Xyloto Capitol 317,000

Only three albums have sold
more than 500,000 cop-
ies this year: Adele's 21 (2.7
million), Whitney Houston's
Whitney: The Greatest Hits
(694,000) and the Now 41
compilation (573,000). And
it's clear there would've been
only two half -million sellers
without Houston's unfor-
tunate death. A year ago at
this point, only two albums
had passed a half -million: 21
(942,000) and Mumford &
Sons' Sigh No More (611,000).
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Looking at sales by store type, digital down-
load stores led the list, followed by nontradi-
tional CD merchants like Amazon, Starbucks
and venue sales. Collectively, those merchants
are up 4.1% to notch sales of 8.1 million units,
compared with their 7.8 million units at the
end of first-quarter 2011.

For the first time in five years, mass mer-
chants may finish with positive album growth
if that retail sector performs the rest of the
year as it did in the first quarter. During that
period, mass -merchant album sales were up
0.7% to 22.8 million units from the 22.6 mil-
lion it had at the end of first-quarter 2011.
Last year the sector suffered a 3.8% decline,
compared with sales drops during the previ-
ous four years that annually ranged between

25.5M

14.4% and 19.9%.
In terms of genre sales, electronica

posted the largest gain, growing by 56.6%
to reach 2.8 million units compared with
the 1.8 million the category had sold at the
end of 2011's first quarter. Country posted
a small gain, growing 3.2% to 9.3 million
units from 9 million in last year's corre-
sponding period.

Meanwhile, rock fell just 0.1%, selling
25.46 million units compared with previous
sales of 25.48 million; gospel decreased by
0.7% to 5.64 million units from 5.68 million;
and R&B declined 3.6% to 13.5 million units
from 14.1 million. The biggest loser was Latin,
decreasing 17.3% to 2.6 million units from
3.1 million.   

ALBUM SALES BY GENRE
Electronic dance music was already on its way to enjoying the quarter's
largest genre growth as of week 12 with a nearly 37% gain over 2011, but
also benefited from the debut of Madonna' MDNA, which sold 359,000
units and further pushed EDM's growth to nearly 57%.

2011
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Defining Moment
Majors, indies debate the meaning of 'market share'

Retail
Track

ED CHRISTMAN

In the June 30,
2007, Retail Track
column, I asked the
rhetorical question:
"What constitutes
an indie label?" My
rhetorical answer:
"That depends on
whom you ask. And
it can change, de-

pending on why or when you ask."
Today, with all the media scrutiny about how

Universal Music Group (UMG) is defining its
market share in the wake of its agreement to
buy EMI Recorded Music, it seemed like a rel-
evant question and answer once again.

Since label executives like to pick the num-
bers that'll show them in the best light, there
are a number of ways to calculate market
share (Billboard, July 18, 2011). With the EMI
sale, the U.S. Federal Trade Commission and
the European Commission's competition offi-
cials are asking questions about market share
and which company has what percentage. So
let's see how these answers are changing -
or remaining the same, as the case may be.

For most of the last decade, UMG has re-
ferred to itself as the leading major, with a
market share defined by distribution of about
30% (see pie chart A), and the rest of the indus-
try generally agreed. But now that regulatory
agencies are scrutinizing the numbers, UMG
is making the case that its market share should
include only the labels and albums it owns or
controls, not those that it simply distributes. In
the United States, using that definition, Retail
Track calculates that figure to be 22.8%, mak-
ing UMG the second-largest music company,
behind Sony Music Entertainment with 23.1%
(see pie chart C).

Up until now, the American Assn. of In-
dependent Music (A2IM) has argued to Bill-
board and Nielsen SoundScan that market
share should be calculated by who owns or
controls an indie label or its masters. Under
its definition, indies' U.S. album market
share combined with track equivalent al-
bums (TEA) would be 31.3%, making them
collectively larger than individual majors like
Sony or UMG.

But now that the indie sector is opposing
UMG's acquisition of EMI Recorded Music,
do you think they're citing the market share
percentage they previously pushed to estab-
lish? Shrewdly enough, they're not, and in-
stead are touting distributor share. Indeed,
both UMG and the indies have switched their
respective stances.

Initially, A2IM president Rich Bengloff
made his plea on market share because indies
were getting short-changed by new digital ser-
vice providers giving huge advances and favor-
able revenue splits to the majors, based on their
interpretations of market share, which tended
to be those in pie chart A.

When the majors got their advances, they
often didn't share it with the smaller labels they
distribute, much to the indies' chagrin. When
Amazon and Google were first negotiating with
indie labels to get their masters, both tried to
give them a smaller split than the majors.

A2IM is a trade organization that can't
negotiate with digital service providers. Mer-
lin is the group that represents indie labels

in such negotiations. Merlin has managed
to reach much better terms for indies, but
not what the collective indie market share
might warrant. -

MARKET SHARE THREE WAYS
Below are three definitions of market
share, with pie chart A representing how
Billboard has been counting market share
in order to keep an apples -to -apples
comparison, since Universal Music Group
conceals Fontana and INgrooves' market
share in its numbers, while the other majors
that have indie distribution arms let Nielsen
SoundScan report their market share.

Pie chart B represents how Billboard
used to track market share prior to the
founding of Fontana in 2004, when
indie market share was more clearly
delineated in SoundScan. In order to
present this data, Retail Track estimated
INgrooves and Fontana's market share.

Pie chart C is based on Retail Track's
estimates using SoundScan's label mar-
ket share report. This market -share defi-
nition is the one championed by A2IM.

BY MAJOR -OWNED DISTRIBUTORS (A)

2012

BY MAJOR DISTRIBUTORS (B)

2012

BY LABEL OWNERSHIP (C)
2012

ns%
UNIVERSAL
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LABELS BY ED CHRISTMAN

EMI Sale: Next Steps (And Potential Pitfalls)
How Sony and Universal are handling regulators for their respective EMI acquisitions

The Sony Corp. of America -led consortium
that agreed to acquire EMI Music Pub-
lishing is taking a different approach to

governmental regulatory scrutiny than Universal
Music Group (UMG), which is acquiring EMI's
recorded -music operations.

The Sony consortium has tried a pre-emptive
maneuver and offered a compromise by putting
assets up for sale in Europe where the com-
bination of EMI and Sony/ATV are the most
heavily weighted.

As a result ofthe Sony offer, the European Com-
mission (EC) is postponing its decision whether
to go to a second phase from April 2 to April 19.

By making the pre-emptive move, Sony and its
partners-the estate of Michael Jackson, Mubadala
Development, Jynwel Capital, Blackstone Group's
GSO Capital Partners and David Geffen-hope to
win immediate approval of its $2.2 billion acquisi-
tion without having to deal with a second phase.

UMG has also announced that it will sell assets.
But instead of positioning the sale as a potential
sop to regulators, the company says the main im-
petus behind its sale is to help finance its purchase
of EMI's recorded -music operations. So far, it has
hired Bank of America and Merrill Lynch to sell
off Universal Music Publishing Group (UMPG)
assets, including a portion of its classical music
catalog, its Brentwood Benson Christian catalog
and its Koch catalog of German music.

While acknowledging the asset sale certainly
won't hurt it with regulators, it didn't try to pre-
emptively appease them, instead preferring to wait
and see what happens. This way, Universal hopes
to do no more than what the EC requires to get ap-
proval. Because buying EMI's recorded -music op-
erations for $1.9 billion will make UMG so much
more dominant than the combined market share
of Sony/ATV and EMI Music Publishing, it likely
means the UMG deal would've entered a second
phase no matter what pre-emptive asset disposi-
tions it offered. In fact, that's exactly what happened
on March 23, when the EC announced it would
begin the longer, deeper second -phase process.

While these deals are undergoing regulatory
checks in the United States and Europe, executives
familiar with the process say the European proce-
dure will be far more intense than the domestic
scrutiny. Stateside, the Federal Trade Commission
is only interested in what impact the acquisition
will have on consumers. Overseas, the EC not only
looks out for consumers but also wants to mea-
sure how such a deal might impact competitors,
artists and songwriters.

Once regulators have analyzed the acquisition,
they can approve it, reject it or offer remedies al-
lowing them to approve it. Such remedies can
either be in the form of asset disposition or by
imposing behavior modifications upon the buy-
ers. In the United States, that generally takes the
form of a consent decree.

While the industry has witnessed a number of
major deals in the past 15 years, including Poly -
Gram's merger with UMG, the merger of Sony
and BMG, the sale of Warner Music Group (WMG)
(twice) and the sale of BMG's publishing operation
to Universal, all were ultimately allowed-even if

Sony and BMG had to sweat a little and UMPG
had to sell off a few catalogs.

In times gone by, conventional wisdom would
suggest both deals would likely be approved in
the United States, while in Europe, the EC might
make Universal sell off some assets before giv-
ing its approval. Those who say the deals will be
approved note that the Sony-BMG merger didn't
have any impact on consumer pricing, but there
are two new wild cards in the EMI deals.

First, when the Sony-BMG deal was done, the
digital music industry was still in its infancy,
but now it's a more robust marketplace, requir-
ing greater scrutiny by regulators than past deals.
Second, European indies organization Impala-

which gave Sony and BMG conniptions during
their merger-has a number of allies to help it
stop the EMI acquisitions. Besides the American
Assn. of Independent Music and the International
Federation of Musicians, WMG is working to throw
a wrench into the proceedings. In the past, other
majors have opposed every announced deal involv-
ing a competitor, generally behind the scenes. This
is the first time a competitor has publicly stated it
would do everything in its power to stop such a
union, as WMG board member Edgar Bronfman
Jr. said at a conference.

Beyond those constituencies, Public Knowledge
and Media Access Project have already announced
that they oppose the acquisition. Both organiza-

tions are among what some refer to as "copyleft"
entities that promoted American Censorship Day
on Jan. 18, which stopped the SOPA/Protect IP act.

For now, the regulatory process soldiers on, and
WMG will be doing everything it can to ensure
the deal is blocked, so that it can have a chance
to buy EMI's recording assets; or so that UMG
has to at least sell off some, again so WMG can
benefit by acquiring them.

Of course, Universal would face an even more
unpleasant penalty if regulators turn down the
deal. Since it took on regulatory risk, that means
it would have to sell EMI. If that sale brings in
less than what it has agreed to pay, UMG would
be on the hook for that loss.

Business As Usual
EMI's uncertain future isn't keeping it from
signing acts and starting new initiatives
While the press focuses on
whether regulatory agencies will
approve the EMI acquisitions, the
company itself is taking care of
business, signing artists and song-
writers while also launching new
digital and marketing initiatives.

Since Universal Music Group
bid for EMI's recorded -music
operations and EMI Music Pub-
lishing agreed to be sold off to a
consortium led by Sony Corp. of
America, EMI has been a whirl-
wind of activity. It signed 22 art-
ists across all its labels; its pub-
lishing company secured deals
with Luke Laird and Rebecca Fer-
guson and formed a joint venture
with Plan B called Temperamen-
tal Music; and contracts were ex-
tended with writers Prik, Kanye
West and Drake.

On the executive front, EMI pro-
moted Don Was to president of its

Blue Note label and brought in
Live Nation executive Ron Pence
to head up its brand partnership
division. In addition, EMI launched
OpenEMI, a digital initiative with
the Echo Nest to provide thou-
sands of songs and other music -
related content for app develop-
ers. And EMI Music just launched
EMI Dance Network, a global A&R
and marketing arm.

As for the pending acquisi-
tions, other than to acknowledge
that EMI provides plenty of infor-
mation for the regulators review-
ing the deals, EMI Group CEO
Roger Faxon declines to speak
on the topic. But, even with the
company's sale hanging over its
head, he insists EMI's mission re-
mains the same.

"We look at the business
through the artists and songwrit-
ers that we represent and we

, 7

Still mak&
EMIsikcan' ccOses
incl eg T
GLPER,
SANDE and ONIDDY
BANG Omni left).,

are aggressive in helping them
achieve their goals," Faxon says.
"That transcends whatever com-
binations that these business
transactions foretell."

Sources within EMI say the
company's investments in mar-
keting platforms and infrastruc-
ture have picked up pace since it's
no longer hobbled by constraints
placed on it initially by Terra Firma
and then Citigroup. Also, since the
staff has been through turmoil
since 2006 when the company
was first put up for sale, this time
around most consider an uncer-
tain future to be business as usual.

Competing music companies
may try to take competitive ad-
vantage of the pending sale, but
EMI Music Publishing president
of North American creative Jon
Platt says that whenever that tac-
tic is used, he tells his staff: "Just

remember we are the No.1 music
publishing company in the world.
[Competitors] can talk all day but
the facts are the facts."

Faxon adds that because art-
ists and songwriters continue to
sign with EMI and have success,
it demonstrates that staffers are
focused on their jobs, not corpo-
rate transactions.

"If you look at the charts and
number of artists breaking around
the world, it is impressive," he
says, citing such recent successes
as Emeli Sande, Chiddy Bang,
Robert Glasper, Luke Bryan, David
Guetta and Katy Perry.

Certainly, Universal Music
Group is happy with any signing
activity going on at EMI. "Good,"
one UMG corporate insider says.
"Keep going [on] making the com-
pany more valuable and a better
deal for us." -EC

6 I BILLBOARD I APRIL 14, 2012



March 17, 2012: No Luck Needed! 4

Congratulations Jason Aldean
18,154

New Sprint Center Record!
Special Thanks To:

Clarence Spalding

Chris Parr

Kevin Neal

Brian O'Connell

Spalding Entertainment

Spalding Entertainment

Buddy Lee Attractions

Live Nation

fwww.facebook.com/sprintcenterkc www.twitter.com/sprintcenter

Sprint
Center



UPFRONT LATIN

From DJ Booth
To Center Stage
Juan Magan adds singing to his résumé and hits

Few Spanish acts have
made it to the top of Bill-

board's Hot Latin Songs
chart. And even fewer DJs-
from anywhere in the world-
have accomplished that feat.

Enter Juan Magan, the
Spanish pro-
ducer, DJ and
remixer who-
in his latest in-
carnation as
a DJ/singer-
not only en-
tered Hot Latin
Songs for the
first time but
reached No. 1
with "Bailando por el Mundo"
(Dancing Around the World).
The track, a mix of electronica
and Latin dance beats featuring
Pitbull and Dominican rapper
El Cata, hit the top spot on the
March 31 chart. It's now No. 6.

Magan's success was less
surprising in Spain, where the

33 -year -old artisthas hada series

of hits and there has long been a
culture of dance and electronica
music. In the United States, how-

ever, it's a result of not only the
quality of the song but also the
evolution of the listener. While

European and
American audi-
ences gravitated
to the sounds of
DJs including
David Guetta
andnest°, Latin
fans are only now
following the
trend. The shift
has been more

evident with the launch of sev-
eral electronica festivals, includ-
ing Puerto Rico's MEF Fest, and
with the preponderance ofdance
tracks and remixes on Billboard's

Latin charts.
"Trends like electro Latino,

in which Juan is a pioneer,
move very quickly through so -

Latin 
Notas
LEILA
COBO

1.1

No. 1

cial media and video channels,"
says David Lopez Cenderos,
A&R manager for Ediciones
Musicales Clipper's, Magan's
publishing house. "New tech-
nologies have certainly made a
difference. Certainly, it would've
been harder to push this via tra-
ditional media."

Indeed, Magan was in Miami
recently for his first U.S. promo-
tiontrip, where he performed on
prime -time TV shows including
"Don Francisco Presenta" and
"Nuestra Belleza Latina"-not
exactly hotbeds of electronica.

There's a good reason why
he's able to reach those TV au-
diences: Magan not only spins
and mixes. He sings, too.

"I do electro Latino," Magan
says. "It's electronic music with
vocals in Spanish. Any track
that I play in my sets has vocals
sung in Spanish."

Already well-known as a re -
mixer who has worked with

DJ spins a hit:
JUAN MAGAN

Nelly Furtado and Juanes
and has several solo hits of his
own, Magan gained broader
recognition last year with
"Bailando por Ahi," which,
after hitting No. 1 on iTunes
in Spain, began to receive rota-
tion on mainstream radio. The
track crossed the Atlantic when
Magan, who's signed to Sony,
remixed it with Pitbull and El
Cata and renamed it "Bailando
por el Mundo."

The two guest artists, both
with current records on the
charts (El Cata was also featured

in Shakira's "Loca"), helped
drive the track far higher than
it might've gone as a solo effort.

Capitalizing on the momen-
tum, Sony released an album of
remixes and hits on March 26
titled Bailando por el Mundo. In

Spain, a new album, The King
of Dance, is due May 1, and will
include new singles featuring
guests like Taboo from the
Black Eyed Peas and Fuego.

"Having the mic has made
the difference," says Magan,
who divides his shows be-
tween a DJ set at the sound
system booth and a stint on-
stage as a singer. "People want
to see the artist."

For 24/7 Latin news
and analysis, see
billboard.biz/latin.

Leading the way:
MARTIN CASTILLO

A Nueva Era
Regional Mexican label Del Records forms second imprint
The founders of regional Mexican
label Del Records, boasting a roster
with some of the newest faces in the
genre, have launched a second label
to expand the business they started
only three years ago.

In an exclusive interview with Bill-
board, label president Luis Del Villar
says launching Nueva Era Music is a
way of "creating our own competition
before anyone else does so." The sec-
ond imprint will both sign new talent

and take on some artists from Del.

Downey, Calif. -based Del
has achieved success in a short
time by finding unsigned singer/

songwriters with strong social
media followings on platforms like

YouTube, Twitter and Facebook. The
label features about a dozen acts, in-
cluding Nena Guzman, Jorge Santa
Cruz, Regulo Caro and Gerardo Ortiz,
its most successful artist.

Ortiz, who was discovered online,
has released four albums on Del with
distribution through Sony Latin
Music. They have sold a combined
227,000 copies, according to
Nielsen SoundScan, and Entre
DiosyEl Diablo finished 2011at No.

12 on Billboard's year-end list of the
best-selling Latin albums (60,000).

Nueva Era Music, whose name incor-

porates Spanish and English to sym-
bolize today's bicultural, bilingual gen-
eration, will debut this summer with an
album by Los Angeles singer Martin
Castillo, formerly of corridos band Los
Dos Grandes de la Sierra. After leaving

the act in 2009, he started attracting
his own fans by posting videos on You -

Tube and performing in Mexico. Views
of his self-made clips have gone from
a few thousand for each song to more
than 100,000 for his narcocorrido-
themed compositions.

It was Castillo's online success and
live draw (he recently played a sellout
show at Los Angeles' Gibson Amphi-
theatre)that moved Del Villarto launch
the new label. Castillo's album, Aguas
PorqueHayLes Vamos(Watch Out Be-
cause Here We Come), arrives June14.

"The idea of launching Nueva Era
Music is to mirror Del Records," Del
Villar says. "We believe Martin Castillo
is perfect to lead the new label."

Del, like many of the artists in re-
gional Mexican, has attracted con-

troversy. The label's acts often sing
popular narcocorridos-ballads that
chronicle Mexico's drug wars and the
traffickers behind the conflicts-and
Ortiz was involved in an ambush last
year in which his vehicle was shot at
and his driver and business manager
were killed (Billboard, March 31).

Del Villar says narcocorridos aren't
a problem for the label, even though
the music is banned in several parts
of Mexico. Still, Ortiz hasn't returned
there to perform since the incident,
but he intends to again tour in Mexico
and focus on more romantic tunes.

Castillo is currently playing private
functions in Mexico, he says, to avoid
trouble with authorities who ban nar-
cocorridos. "If these types of songs
are popular and people are asking for
them, why not?" he says. "I'm commit-
ted to my fans."

Del Villar echoes his artist. "We
want to continue making the kind
of music that people want to hear,"
he says. "The new label will help us
move forward." -Justino Aguila
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APRIL 23-26 Register today for the Billboard Latin
Music Conference & Awards, presented by State Farm,
April 23-26 in Miami. Use promo code BBiz12 to save
15%. Go to billboardlatinconference.com.

IEN
BREVE
MARKETING AWARDS
HONOR INNOVATIVE
USE OF MUSIC
The Billboard Latin Music Mar-
keting Awards will take place
April 24 as part of Billboard's
Latin Music Conference &
Awards, presented by State
Farm. An editorial board chose
three finalists in four catego-
ries-print, online/social, tour
sponsorship and TV-taking
into consideration the integra-
tion of artists, music and brand-
ing in the campaign. The win-
ners will be voted on by a panel
of industry judges. The 2012
finalists feature music from a
broad range of acts, including
Chino & Nacho, Camila, Enrique

Iglesias, Don Omar, Pitbull and
Paulina Rubio, and a variety of
brands like AT&T, Dr Pepper,
5 Gum and Coca-Cola. The
marketing awards will close
the Marketing Exchange, an
afternoon of panels dedicated
to music, branding, marketing
and sponsorships. For more
details and to register, go to
billboardlatinconference.com.

SBS' ALARCON FETED
AT CANCER GALA
Spanish Broadcasting System
president/CEO Raul Alarcon
Jr. will be honored for his sup-
port of the American Cancer
Society at the organization's
annual gala on April 21 at the
InterContinental Miami. Alar-
con joined SBS in 1983 as an
account executive, and by
1985 he was named president/
director. In 1994 he became
CEO, responsible for strate-
gic planning and operational
matters including financing
at the company's 21 Spanish -
language radio stations in the
United States.

PITBULL ON 'BLACK'
TRACK
Pitbull, who recently received
the BM I President's Award
in Las Vegas at the perform-
ing rights organization's Latin
Awards in Las Vegas, will soon
be heard on the big screen
with his new song for the third
installment of the "Men in
Black" movies. "Back in Time"
was co -written and recorded
by the RCA Records/Polo
Grounds Music/Mr. 305 rap-
per, and is available as a digital

single. The film will be released
nationwide on May25.

-Justin° Aguila



Yeah, and then
you woke up,

It was awesome. I got a low rate, right?
perfect terms, and get this ...
there was this super cool,
un-bank-like person helping me.

You weren't dreaming, you were
at First Entertainment Credit Union
getting a home loan.

Un-bank-like service from people who understand your needs and
understand your industry is nothing new here at First Entertainment
Credit Union. We've been taking care of entertainment industry folks
like you for decades.

Whether you are in the market for a new home or simply looking to
refinance your existing loan while rates are low, do yourself a favor
- consider First Entertainment. We have a variety of real estate loan
products to choose from and we offer jumbo loans up to $2,000,000.

Visit www.firstentorg for more details or call us at 323.845.4411.

Get the free mobile app

httpligettag.mobi

Real Estate Rate

3/1 - 3.000%'
5/1 - 3.125%*
7/1 - 3.500%*

FIRSTENTERTAINMENT
CREDITUNION

An Alternative Way to Bank

.As of 03/06/12, our 3/1 HYBRID rote is 3.00%, Annual Percentage Rate of 3.308%, our 5/1 HYBRID rate is 3.125%, Annual Percentage Rate of 3.304% and our 7/1 HYBRID rate 5 3.50%, Annual Percentage Rate of 3.449%. These loans
are based on a California refinance transadion of an owner -occupied, single-family residence with 80% loan -to -value, 1st lien position and approved credit. 0point, standard fees apply for loan amounts of $417,001 to $625,500. The 5/1
and 7/1 HYBRID loan adjustable rate feature has a current index based on the Average of the London Interbank Offer Rate (LIBOR) for one year U.S. dollar denominated deposits as published by the Wall Street Journal at 1.070%, initial
change cap of 5%, annual cap 2%, life cap 5%, margin 2.25%. As an example, a 5/1 HYBRID loan with o loan amount of $600,000,would have an estimated payment of $4.28 per $1,000 borrowed. The loan is fixed for the first 5 years,
then recalculated annually through year 30. As an example, the 7/1 HYBRID loan with a loan amount of $600,000, would have an estimated payment of$4.49 per $1,000 borrowed. The loan is fixed for the first 7 years, then recalculated
annually through year 30. The 3/1 HYBRID loan adjustable rate feature has a current index based on the Average of the London Interbank Offer Rote (LIBOR) for one year U.S. dollar denominated deposits as published by the Wall Street
Journal at 1.070%, initial change .p of 2%, annual cop 2%, life cop 6%, margin 2.25%. As on example, the 3/1 HYBRID loan with a loan amount of $600,000, would have an estimated payment of $4.22 per $1,000 borrowed. The loan
is fixed for the first 3 years, then recalculated annually through year 30. Standard underwriting, tax service, and flood monitoring fees apply. Estimated closing costs of $2,321.00 apply for loan amount of $600,000. Standard qualifying
credit and ratios are required. Property insurance is required. Other terms may apply for purchase transactions. Other rates and terms are available for loans up to $2,000,000. Rates and guidelines are subject to change without notice.
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UPFRONT

A Better Back Room
Two startups seek to improve on licensing music-and promoting it

MusicSynk and StoryAmp are
startups trying to smooth out
clunky processes in the digital
music business.

The industry is filled with
flashy, consumer -oriented
music products, like the mass -
appeal Spotify library and the
fun sharing/discovery site This
Is My Jam. But some of the most
innovative offerings are those
seeking to improve back -room
processes so music industry in-
siders can work more efficiently.

John Pisciotta, head of com-
mercial licensing at Nashville -
based Ripcord Publishing,
founded MusicSynk in 2010
after seeing his company's li-
censing needs overlooked in
the marketplace. The site is now
invitation -only and will be open -

invitation in the second quarter.
MusicSynk modernizes an

old, paper -driven process by giv-

ing those on both sides ofthe li-
censing transaction a negotiation
platform. "We're replacing 40 -
plus steps of faxes, unreturned
phone calls, researching who
owns what and who wrote the
songs," Pisciotta says. "We're
accelerating the [business by]
replacing a completely broken,
fractured process."

Music libraries
like Pump Audio
and Music Deal-
ers have changed
licensing by giv-
ing music super-
visors an afford-
able, easy solution
to quickly meet
their needs. But

04 OUR LIPS ARE SEALED
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A decade in the making. Feta.
composing Randall Nieman, alongside
Torn Meade and special guests - returns
with nine songs of Supercharged
seasons sptendour. Perhaps !Semen,
most cohesive record yet. In that the
evenpresent striding synthesisers and
uplifting melodies have been perfectly
Blended to tom a new kind of pop

for new publishers and a multi-
access model based on previous
years' synch income. Fees range
from 10% to 20% of each license
generated on the system-it
starts high and then decreases
the more that a client uses the

platform. In com-
parison, Pump
Audio takes 65%
of any license fee
or royalty gener-
ated by music in
its catalog.

In addition
to such a hefty
commission,

Domain

they're not for
everyone, according to Michael
Closter, president of publisher
Reach Music.

MusicSynk generates revenue
from both a one-time setup fee

other services
like Pump Audio generally
don't consult with writers or
inform them of a song's use,
Closter says. They also retitle
some submitted works and as -

LASER -LIKE
SONICS
Soundlazer is a parametric speaker that
uses ultrasonic carrier waves to transmit
audio in a highly focused beam of sound.
As a result, only a person standing di-
rectly in front of the speaker will hear the
transmitted sound. The small speaker
comes with an adjustable stand that
makes it easy to connect a portable music device and point
the device in any direction. Each kit comes with the Sound-
lazer speaker, an audio cable and a power supply.

Interested parties must pledge at least $175 at Sou nd-
lazer's page on Kickstarter.com by May19. After that date,
check Soundlazer.com for availability. -GP

STORYAMP

STORYAMP ARTISTS JOURNALISTS

CONNECTS AMPLIFY UNCOVER
MUSICIANS & YOUR STORY YOUR NEXT
JOURNALISTS STORY

ARTIST SIGN-UP JOURNALIST SIGN-UP 0

sume the rights to related per-
formance royalties.

"Pump Audio is probably rec-
ommended if you're an inde-
pendent artist or self -published
writer and you're fine with giv-
ing up this control and the large
commissions [in exchange] for
the opportunity for exposure,"
says Closter, whose company ad-
ministers copyrights of acts like
Public Enemy and Jack Johnson.

Meanwhile, StoryAmp
aims to do for publicity what
TuneCore did for digital dis-
tribution: democratize a seg-
ment of the business that used
to be off-limits for most artists.
StoryAmp gives acts easy access
to journalists and offers a tool
for simplifying what can be a
time-consuming process. Jour-
nalists may also benefit from
using StoryAmp because it
gives them more relevant and
organized information.

Dmitri Vietze knows about
publicity, having launched
Bloomington, Ill. -based Rock
Paper Scissors in 1999 with a
focus on global music. Buthe no-
ticed problems in PR that needed
fixing. While digital distribution
allowed new services to offer the
long -tail type of model through
access to extensive music cata-
logs, the methods by which pub-
licists usually communicated
and organized their work flow
were still mostly outdated.

Publicity hasn't been com-
pletely stagnant in the digi-

Solution -oriented:
StoryAmp's
RadioPlayer (far
left) and home
page (above),
developed by
DMITRI VIETZE
(near left); far left:
MusicSynk's JOHN
P I SC IOTTA.

tal age. Services including PR
Newswire allow companies to
push out press releases to nu-
merous media outlets. How-
ever, StoryAmp is unique in that
it directly targets people like pro-
ducers, directors and journalists
and opens up PR to artists who
couldn't otherwise afford it.

Vietze began working on
StoryAmp with startup incubator
Sproutbox in Bloomington. Basic
work began in January 2011, and
the service quietly launched last
November. By streamlining
emails and press releases into a
more organized fashion, publi-
cists distribute messages more
effectively through StoryAmp,
while journalists can compile
multiple messages into a single
digest format and keep their own
notes about projects.

StoryAmp may not be opti-
mal for everyone, and big mar-
keting budgets often allow for a
personal level of outreach that
the platform can't match. How-
ever, that personal touch only
covers the upper echelon of art-
ists, Vietze says, and not the esti-
mated 80% of acts that don't have
access to those types of relation-
ships or highly paid PR contacts.

"To get the attention of jour-
nalists, you stand out with your
music and story," Vietze says.
"You don't stand out with your
email format."  

For 24/7 digital news
.1,1Z and analysis, see

bmboarq.bizidigitai.

13I1'S AND BM IEFS
NARM CONFAB
OPENS APP ALLEY
TO STARTUPS
NARM and DigitalMusic.
org are offering startups an
affordable way to display
products at NARM's Music
Biz 2012 convention May 7-10
in Los Angeles. App Alley will
allow developers to present
product demonstrations and
meet music industry profes-
sionals for free with a $199
conference registration. The
one -day event (May 9) will
also offer premium packages
for $1,500 or $2,500 that fea-
ture extra seating, a plasma
TV for displaying products
and Music Biz passes.

EVENTBRITE
EXPANDS GLOBALLY
Online ticketing service
Eventbrite has expanded
internationally with local-
ized versions covering
Spain, France and French
Canada. The company's first
non-English sites give it a
presence in eight countries.
Founded in 2006 and based
in San Francisco, Eventbrite
offers a simple, DIY ticketing
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solution used by everyone
from concert promoters to
beer festivals. To date, Event-
brite has issued 50 million
tickets and 20% of its busi-
ness comes from outside the
United States. The privately
held company's investors in-
clude Tiger Global, Sequoia
Capital, DAG Ventures and
Tenaya Capital.

ANDROID TOPS
SMARTPHONE STATS
Smartphones have finally
reached a tipping point.
Nearly half (49.7%) of U.S.
mobile subscribers owned a
smartphone in February, up
from 36% a year earlier, ac-
cording to Nielsen. Android
is the platform of choice for
48% of smartphone owners,
with Apple's iPhone com-
ing in second (32.1%) and
BlackBerry third (11.6%).
But Apple is hot-while
Android's share of smart -
phones acquired in the last
three months is the same
as its overall share, Apple's
share of recent purchases
was 43%. BlackBerry's share
was only 5%.

qr in TITLE
88ORIGINAL ARTIST
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SEXYAND I KNOW IT
LMFAO
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WEARE YOUNG
FUN. FEATURING JANELLE MONAE
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Drake's 17th top 10 ringtone (second
most in the chart's history) is this week's

greatest point gainer and position
mover (28-7, up 154.). "The Motto"

features Lil Wayne, who, coincidentally,
leads all artists for most top lOs with 25.

SOMEBODYTHAT I USEDTO KNOW
GUT, FEATURING KIWI.

BIRTHDAY CAKE
RIHAN NA

ROLUNG INTHE DEEP
ADELE

SET FIRETOTHE RAIN
ADELE

I DONTWANTTHIS NIGHTTO END
LUKE BRYAN

SPRINGSTEEN
ERIC CHURCH

MR.WRONG
MARY J. RAGE FEATURING DRAKE

SOMETHIN"BOUTATRUCK
KIP MOORE

CUMAX
USHER

SOMEONE LIKEYOU
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OLJIESTIONS
with SERGIO LOPES 11M11

by LEILA COBO

When veteran digital music ex-
ecutive Sergio Lopes took over as
senior VP of Capitol Latin in the
United States and regional market-
ing for Latin America last year, he
found one remarkably stable asset:
the catalog of late Tejano superstar
Selena Ouintanilla.

Though Selena was murdered in
March1995, her albums are still selling

steadily, most recently moving around
100,000 units annually, according to
Nielsen SoundScan. Generating a half -

dozen No.1s on Billboard's Top Latin
Albums chart through the years-
more than any other woman-an
amazing four out of the six best-selling
titles have been compilations.

With Selena selling more than 10
million albums in the United States and

scoring seven No.1s on the Hot Latin
Songs chart, Lopes hopes to sustain her

sales activity and asked himself what
could be done differently to keep min-
ing her enormous appeal. The answer

Use new technology to revive Selena's
classic music for a series of new duets
with contemporary superstars.

The resulting album, Enamorada
de Ti, is one of the most musically
(and technically) ambitious projects
in recent Latin pop memory. Ten
vocal tracks were stripped down
from older Selena songs, then remas-
tered and rearranged. The album's
near -dozen rerecordings include five
studio -created duets with such sing-
ers as Selena Gomez, Don Omar and
Juan Magan. It was released April 3.

Billboard spoke with Lopes to learn
more about the album.

This is an album primarily built
upon Selena's voice. How did the
idea originally come about?
After listening to all the albums I real-
ized how good she sounded. Sure, there
was the persona and her charisma, but
all I kept thinking about was her voice.
Contractually, her albums belong to

Capitol, but morally, strategically and
logistically I wantedto be on goodterms
with the family, so I went to [her home-
town of] Corpus Christi [Texas] to pay
my respects. "I want to do something
different, not just another compilation,"
I told them. "I want permission to ex-
tract her voice."

el Why extract her voice instead of
simply laying a new collaborator's
vocals over the basic tracks?
I wanted to create an album that deliv-
ered a whole new experience of listen-
ing to her as never before. When Selena
originally recorded, she was into this
fusion of cumbia electronica with all
these bass and drum sounds, and so her
voice is in the middle of alot of things. I
couldhaveproduced a whole new album
in the studio with a keyboard player
and samplers. It would have been nice,
but my overriding principle was [that]
she's the most iconic Latin artist ever,

a legend, and she's not here to defend
herself. I wanted to do the maximum
that I could and put together an album
everyone would respect.

Could you give us some details
about the production?
First I hired Moogie Canazio, one ofthe
best voice engineers around, and then
we brought on Carlos Perez [of design
firm Elastic People] for the aesthetic.
I took them both to Corpus Christi so
they couldunderstand just what Selena
represents. When you're at the Selena
Museumthere, it's impossible not to get
touched watching these 8- and 9 -year -
old children crying in front of a Selena
clothing display. My responsibility was
to capture that emotion in the air and
put it on an album. In the end, we used
46 musicians, sixproducers, four execu-
tive producers and 11 studios.

0 How do you promote an album
by a dead artist?
It's not promoting an album by a dead
artist, it's promoting an album with
Selena. The first amazing thing is the
emergence ofthe Internet, which barely
existed when she was alive. We recently
launched a Facebook page for her and in
two months we had 800,000 followers.
People still want to communicate with

her. Most of the online comments are,
"Selena vive!" She's our Elvis. There's a
lot of pride.

0 What else do you have planned?
For one thing, we're editing new duet
artists into Selena's older videoclips,
so you'll feel the guest artist was alive
18 years ago and singing with her.
We're also releasing this album as
the first part of a trilogy-we plan a
second volume entirely in Spanish,
and a third volume in English, with
one coming out by the end of 2012
and the other probably released the
following year.

0 What about the album cov-
er artwork?
When I met with Selena's family, I told
them that we'd like to present her as a
young lady, as if she was alive today,
but we didn't want to use a picture
that everyone had already seen. They
pointed to this shut door leading into
her office, which had been more or
less closed off for the past 17 years. We
[found] plenty of interesting things,
including the picture which became
this album's front cover. But that's
not all we found-there's a lot more
Selena material that will be shown in
the future.  

CONGRATULATIONS to DONOVAN and LAURA NYRO
on their inductions into the Rock And Roll Hall Of Fame.

From your friends at Sony Music/Legacy Recordings US 1',, L Tn, off
,Emerta.mem
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uPFRoNT BOXSCORE Concert Grosses

Right Up Their Alley
Brooklyn Bowl's must -play status built on appeal
to bands and fans alike (and the fried chicken)

Driving the lane:
Drive -By Truckers'
PATTERSON HOOD at
Brooklyn Bowl in 2011.

n perhaps the world's most competitive mar-
ket for small venues, the keggling center
and music hall known as Brooklyn Bowl has

quickly become a must -play location in the New
York area since opening shortly after the July 4
weekendof2009. Mixing a diverse range ofartists
with a cool fan experience, the Bowl rapidlymade
its mark through creative concepts, unique pre-
sentations, great food, aggressive social network-
ing and adaptability in everything from cutting
deals to short -notice bookings. The 600 -capacity
Bowl marked its 1,000th day of operation on April
2, and plans to expand the venue's brand will be
announced soon.

Peter Shapiro, a partner in the Bowl with
Charley Ryan, owned Lower
Manhattan club Wetlands in the
1990s, a popular room that ended
up a casualty of 9/11. With a back-
ground combining technology,
film and music, Shapiro wanted
to open a new venue in the area,
but was well aware that he faced
fierce competition from a wealth
of established rooms. While scout-
ing for potential locations, he dis-

OnThe
Road

RAY

covered a 23,000 -square -foot barn -style building
in Brooklyn's Williamsburg section with 35 -foot
ceilings that could trace its history to the 1880s
as a former ironworks foundry.

Shapiro had no idea the building would strike
a chord with both local music fans and interna-
tional artists. Acts that have played the venue
include Adele, Kanye West, Bruno Mars, Bob
Weir, Yeah Yeah Yeahs, the Gaslight Anthem,
LCD Soundsystem, John Legend, Snoop
Dogg, Dr. John. Warren Haynes and Derek
Trucks, along with multiple gigs from Sou I ive
(40 shows in its "Bowlive" residencies), Urn-
phrey's McGee, Funky Meters and Galactic.

The place is, above all, a true player's venue.
"Musicians who have very high standards for
sound quality and the live performance environ-
ment often walk in a bit skeptical, but then end
up performing onstage with their bowling shoes
and wanting to come back to perform at the room
again," Shapiro says. "It's been great to see bands
that don't fuck around -Dinosaur Jr., Yo La
Tengo, real audiophile kind of stuff -thrive."

Add Patterson Hood of Drive -By Truckers
to that list. "In addition to shows we've played

there-including a last-minute addition to a tour
last summer, which became one of my favorite
shows of the year -I've seen some great things
there," Hood says. "Big Bol and Deer Tick play-

ing a Nirvana covers set both stand out. The
room has a great vibe, surprisingly good sound,
good sightlines and great food."

Ah, the food. At Brooklyn Bowl, eats are handled

by Blue Ribbon the eclectic fine -dining restaurant

chain that Shapiro and others claim has the best
fried chicken in New York. Zagat has ranked the
Bowl tops among music venue food in the city for
the past two years. "The deviled -egg -with -an -oyster -

on -top thing really stands out," Hood says.
One major factor leading to the venue's suc-

cess is the Bowl's ability to turn
a spontaneous booking into an
on -sale event and then the actual
play, all within a matter of days.
"Because we're a bowling alley
and a restaurant, we're open and
fully staffed seven days a week,"
Shapiro says. "Citizen Cope
calls Tuesday, we can announce
Wednesday, then go on sale
Thursday for a show on Friday."

Brooklyn Bowl's adept use of social network-
ing often comes into play in such scenarios, es-
pecially given the venue's modest marketing bud-
get. "The retweet that is most pronounced and
effective is when it's a last-minute thing," Sha-
piro says. "Brooklyn Bowl buys no advertising.
We spend our money developing social media -
Twitter, Facebook, Instagram, Foursquare, plus
email mailing lists."

Ticket prices, generally ranging between $10
and $15, are notably lower than a similar show
in Manhattan because the Bowl gets plenty of
walkups and, with revenue coming in from din-
ers, beverage service and bowling rentals, the
venue doesn't live or die by its bar numbers. "I
want to make the admission price around $10 or
$15 so the walkup guy who doesn't even know
who's playing will say, 'I'm in,- Shapiro says.

Less than a week out, Shapiro still wasn't sure
who would play the milestone 1,000th day. But
he figured something would turn up. And, hey,
there's always the bowling. -
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$4,151,650
53927596 Australia,
$147./$116.

$3,646,620
($3618089 Caradia,
$352.39/$50.48

$3,420,360
(58273350 Austral'.
$148.45/$116.62

$2,888,560
($3.550107."..) Vector Arena A
$11381/$89.40 Zealand, March 'WV'

New

ARTIST(S)
Venue, Date

Attendance
Capacity Promoter

TAYLOR SWIFT, HOT CHELLE RAE
Rod Laver Arena, Iltr°"r"e'
Australia. March 7,7reeLiiout, Michael Coppel Presents

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL
IVI2Sentre, Montreal, March

2hr 404 084(5 Cirque du Soleil, Evenko

TAYLOR SWIFT, HOT CHELLE RAE
t1.11,70hones Arena, Sydney, March 27,900

two sellouts Michael Coppel Presents

TAYLOR SWIFT, HOT CHELLE RAE

$2,416,030
(82,258502 Austral Ian)
$149:66/511757

$2,004,210
t$1560142 Australia,
$18835/564.65

$1,878,530
($1.745.427 Australia,

$153.58/$121.30

$1,719,960
($1,755 Canadian)
$250.03/$50.01

$1,513,320
(.58298)
$51327$25.66

$1,374,480
(.6,352)
$5217/.767

$1,237,318
$1.3.532

$1,113,812
$79 50/$69 50

$1,110,620
(V 059,440 .strata,
$134.47/$86.82

$1,075,370
1$1.002392 Austral.
$150.09/$117.90

$1,007,800
$79.507569.50

$950,995
$135/$35

$931,800
$175/$125/$95/
$55

$914,794
(8864326 Australian)
$144 31/$88.52

$908,802
(5576,805)
$5721752500

$874,722
(5549.853)
$51.70/$25.85

$851,455
(5537,0)
$51.49/525 74

$840,278
$53.75/$29

$798,710
$79.504569.50 Intrust Bank Arena, Wichita,

Kan., Feb.18

7Z3Liiouts Michael Coppel Presents

TAYLOR SWIFT, HOT CHELLE RAE

errn:Z,E.1,11:igirMarch 6-7 1,,t7sCellouts
Michael Coppel Presents

MARDI GRAS PARTY: KYLIE MINOGUE, SNEAKY SOUND SYSTEM, RU PAUL
Hordern Pavilion, Sydney,
March 3 1,%1?, Sydney Gay & Lesbian Mardi Gras

TAYLOR SWIFT, HOT CHELLE RAE

ili'Ll=rs'itlr"c'he'2Pert", Michael Coppel Presents

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

Colisee Pepsi, °"ebe` city,March 24-25 iiv.gr4,138 Cirque du Soleil, Evenko

THE X FACTOR LIVE
Manchester Arena, Manchester,
England, Feb. 25-26

OLLY MURS

02 Arena, London, Feb. 4-5

ELTON JOHN

AneVrgenter, Orlando,

three
32,562

h3o3WV°

two
26,31IoutS

Rout

GEORGE STRAIT, MARTINA McBRIDE
VarrVenter. Kansas city. Mo., 16,192

sellout

JOHN FOGERTY, THE SHEEPDOGS

z?,,wr,t7cnhagelbour"e.

8.664
9,119

TAYLOR SWIFT, HOT CHELLE RAE
Adelaide Entertainment Centre,
Adelaide, Australia, March 4 Mrt
GEORGE STRAIT, MARTINA McBRIDE
Wells 2n:rena. Moines,
Iowa. 1!.g266

ELTON JOHN
iFsioar,clgter, Evansville, Ind.,

Mg!?
JUAN LUIS GUERRA & 440
American Airlines Arena, Miami,
March 17

DURAN DURAN

EZ,ItIgl'ir4g.nhai:len'°"rne

THE X FACTOR LIVE
Scottish Exhibition &Conference
Centre, Glasgow, Scotland, March 17-18

THE X FACTOR LIVE
Wembley Arena, London, March 3-4

THE X FACTOR LIVE
kl'artr-rl'.tMr"""arn. England,

10,914
sellout

NV

1t7,',:reTsg.c)ws

I!e, shows°t"

3A Entertainment

3A Entertainment, Live Nation

Live Nation

The Messina Group/AEG Live

Chugg Entertainment

Michael Coppel Presents

The Messina Group/AEG Live

Frank Productions, NS2

Cardenas Marketing Network

Dainty Group

3A Entertainment

3A Entertainment

3A Entertainment

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA
1,1cijd i0iea7tcehr,Last Rutherford, 18,599

Rout

GEORGE STRAIT, MARTINA McBRIDE

$781,582
$14950/$10

$766,430

$751,504
$79 50/559 50/
$39.50

$687,274
$59/$54/549/
$39

$679,693
(£429,750)
$47 4.$23 72

$644,996
$135/535

$638,635
E135/535

$637,939
$69.50/$25

$631,262
$52.25/$2750

$620,830
$175/$115/3105/
$70

$615,827
$52754$28

$600,555
($569365 Australian)
$168.66/$105.37

1?:

ROMEO SANTOS
511,701
Rout

JASON ALDEAN, LUKE BRYAN

Varrig i7enter. Kansas city. Mo.,
17,650
sellout

GEORGE STRAIT, MARTINA McBRIDE
Scottrade Center, St. Louis,
Feb.17 1Mg
THE BLACK KEYS, ARCTIC MONKEYS
United Center, Chicago, March 19 14,386

sellout

OLLY MURS
Manchester Arena, Manchester,
England, Feb.18 1T.°
ELTON JOHN

ELTON JOHN

tvi inh.gs "'"'"°°' Nrt

Live Nation

The Messina Group/AEG Live

Goldenvoice/AEG Live

Live Nation

The Messina Group/AEG Live

Jam Productions

3A Entertainment, Live Nation

Frank Productions

Frank Productions

LADY ANTEBELLUM, DARIUS RUCKER, THOMPSON SQUARE

ltEV Goidenvoice/AEG Live

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA
John Paul Jones Arena,
Charlottesville Va., March 23 13int
JUAN LUIS GUERRA & 440
Radio, .7g ity Music Hall, New York, !MI
JASON ALDEAN, LUKE BRYAN
Intrust Bank Arena, Wichita,
Kan., March 16 141882

DURAN DURAN
Brisbane Entertainment Centre, 4,573
Brisbane, Australia, March 17 4,819

Live Nation

Cardenas Marketing Network

Live Nation

Dainty Group

0
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Season Of The Synch
New Rock Hall inductee Donovan looks to expand
his music's licensing reach

Hans FJellestad's documentary "Sunset Strip," which
had its world premiere at South by Southwest (SXSW),
covers a century of the famed Hollywood boulevard.

Parts of nearly 50 songs are in the film, which closes with an
animated sequence set to Donovan's "The Trip," the B-side
to the Scottish folk rocker's No. 1 hit "Sunshine Superman."

"All those lights were twinkling on Sunset," Donovan
sings, "I saw a sign in the sky/It said, Trip a trip, I trip,
trip," before the lyrics go on to reference Federico Fellini,
Bob Dylan, Merlin and the metaphysical world.

Nearly 50 years after "The Trip" was recorded, Donovan recalls
that the song reflected the actual events of the day. "It was my ex-
perience completely," he says. "1966, April probably. I played the
Trip [nightclub] in May and wrote the song. It's a direct chronicle
of the times."

It's no surprise that the hippie -era recording would make
it into the documentary. His son, Donovan Leitch, produced
the movie with former Guns N' Roses drummer Matt Sorum
and several others, but it's also part of an open-minded attitude
that Donovan has had for decades with regard to licensing his
songs. Back when there weren't any popular artists handing
their songs to Madison Avenue, Donovan's 1967 track "Wear
Your Love Like Heaven" sank into the public consciousness
as the TV spot for Love Cosmetics' products in the early '70s.

The trend continues, and details are being worked out for
"Goo Goo Barabajagal (Love Is Hot)" to become the theme for
Ford's new ads spotlighting its Taurus. In the last year, more
than two dozen of Donovan's songs have been licensed for
films, TV shows and commercials.

"Communication about products is not new,"
Donovan says, comparing ads to 19th -century
posters. "Three weeks don't go by without some-
body calling for some use of a song. There's a
set of them-five or six songs-[that receive the
most requests]. For me it's very attractive [ar-
tistically], whether it's an instrumental, a well-
known song or not."

Donovan evolved from a student of folk, blues
and jazz to become a flower power guru dur-
ing the '60s, melding multiple genres to create a
unique strain of psychedelia that landed him in the company
of Dylan and the Beatles. Twenty-one years after he first be-
came eligible, he'll finally be inducted into the Rock and Roll

A licensing pioneer
since the '70s: DONOVAN

Sound
+Vision
VILA,

FOR THE RECORD
 In the March 31 issue, a picture accompanying a
story on boy bands misidentified Modest! Man-
agement co-founder Richard Griffiths. The correct
photo is below. The story also should have men-
tioned the airdate of One Direction's appearance on
"iCarly" (April 7) and the group's full management
team: Richard Griffiths, Harry Magee, Will Bloom-
field, Nicola Carson and Lisa Wolfe. Also, David

Massey is president of Mercury Records,
to which he signed the Wanted for the

United States.
 In the March 31 issue, a caption in
Backbeat misspelled the names of
the band members in U.S. Royalty.
They are John Thornley, Luke Adams,

Jacob Michael and Paul Thornley.
 In the March 24 issue, Shane Cart-

er's title was misstated. He is presi-
dent of Sony Music Entertain-

ment Canada.

Hall of Fame on April 14, Three days later, Sony
Legacy will issue the double -CD compilation The
Essential Donovan.

An older crowd likely associates Donovan with
the folk rock movement and the dozen singles that
landed on the top 40 charts between 1965 and
1969. For other, younger listeners, exposure to
Donovan's oeuvre has been mostly through recent
commercials: "Mellow Yellow" was in Coca-Cola's
2011 ad for its Mello Yello citrus drink, Toyota
used "There Is a Mountain" for the RAV4, GE and

PlayStation 3 tapped "Catch the Wind," Microsoft set a Win-
dows Phone 7 ad to "Season of the Witch," and General Mills
introduced Fruity Cheerios to the strains of "Happiness Runs."

Years ago, he recalls, "the Wall Street Journal phoned and
asked, 'Are you selling out?' I replied, 'No, I'm selling in.'
I explained how many top directors got their start in ad-
vertising, and that commercials are seen more often than
pop videos. [Advertising] has been a 'school' for directors
like Ridley Scott because the money is there to do amazing
things in short form.

"The peak was 'Catch the Wind' used on the GE commercial,"
he says. "It's an ecological ad, which is the best outcome possible
for a song. What are they advertising? Catching the wind. 'Sea-
son of the Witch' for the Microsoft phone might seem strange,
but there's something groovy about the song. It settles people."

Peermusic, which publishes Donovan's songs, has ac-
tively put the singer in front of music supervisors in recent
months. He appeared at a BMI/Billboard brunch at SXSW,
has performed in the offices of music supervisors and also
did a show at BM I's annual Snow Ball at the Sundance Film
Festival in January.

Usage of "Goo Goo Barabajagal (Love Is Hot)," which peaked
at No. 36 on the Billboard Hot 100 in September 1969, is an-
other step toward getting more of his catalog licensed for vi-
sual media. "We're hoping people want to dig even deeper,"
peermusic VP of A&R and film/TV Sam Kling says. "We're
working hard at extending the knowledge base."  
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Thirteen years ago, Goldenvoice took a bath when Paul Tollett turned an
empty field in Southern California into the site of a five -stage music festival

that nearly drove the concert promotion firm out of business. Today, the
Coachella Valley Music and Arts Festival is the highest -grossing music

festival in the world, a hot ticket for bands and fans alike. This year
Goldenvoice president and Coachella driving force Tollett added a second
weekend to the show. It sold out in less than three hours. Then and now,

Coachella is Tollett's baby. A look at the music man with the Midas touch.

THINK ONE OF THE secret weapons for Coachella is the California grass," says Paul Tollett, president
of Goldenvoice and godfather of Coachella. "We have some of the nicest grass."

Urn, meaning what, exactly?
"Because it's the desert and there's sand, the water drains, so the grass is never wet," he says. "A lot of

festivals you go to, you sit down on the grass, you get a wet butt. This is not that way. You can sit out on
the grass and it's lush and green, but dry."

Oh, OK. Of course.
Killer grass aside, most who know Tollett would agree: Nine years in, the ascension of the Coachella Valley

Music and Arts Festival at the Empire Polo Club in Indio, Calif, to the highest -grossing music festival in the
world (among those reporting to Billboard Boxscore) isn't the result of a brilliant master plan, but rather Tollett's
willingness to take risks and his uncanny instincts when it comes to talent buying.

"All those people that we consider great musical entrepreneurs, they did things for a reason that satisfied them

BY RAY WADDELL  PHOTOGRAPHS BY JOSEPH LLANES
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creatively, and they happened to strike on to
something at the same time, and became very
successful doing it," says Rebel Waltz manager
Jim Guerinot (No Doubt, Nine Inch Nails), who
has known Tollett since the early '80s when
they were both up-and-comers at Golden -
voice. "Clearly that's what's going on for Paul
right now. I don't think he said, 'I'm going to
execute this plan, the Bain Capital version of
how to do festivals. I'm going to grow it and
we'll make all this money.' I know that's not
what it was, because I know what it looked
like after the first year when he was in tears.

"He saw an opening to do something re-
ally cool with music acts in an incredible
venue that would be a real pleasing expe-
rience," Guerinot continues. "He struck a
chord and it's working."

Is it ever. After taking a nearly fatal finan-
cial beating in its first year (1999), Coachella
found its legs in its third edition (2002) and
has since become a globally elite event, leading the charge of a robust U.S. festival busi-
ness that raked in $25 million in ticket sales in 2011. Since hooking up with AEG Live in
2001 and expanding to three days in 2007, Coachella has grossed $92 million and moved
nearly 1 million one -day passes, according to Boxscore. Although not all festivals report
their box-office data, among those that do, Coachella ranked first in the world in 2011, cap-
turing the top festival honor at the Billboard Touring Awards last November with a gross
of $25 million. (Oxegen in London was second at $21 million, and Lollapalooza in Chicago
third at $20 million.)

Though multi -act music festivals have long been a mainstay of the summer live music
scene in Europe and have existed stateside for decades (founded in 1970, New Orleans'
JazzFest, also co -produced by AEG Live, is considered the granddaddy of the modern music
fest), it wasn't until recently that they became a mainstay of the U.S. summer music scene.

GOLDENVOICE TIMELINE
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NOVEMBER 1982
While still in high
school, Paul Tollett
promotes his first
show, by local ska
band the Targets at
a club in Pomona,
Calif., with his
brother, Perry.

lir  11111111P

1991
After being busted for
distributing marijuana,
Tovar sells Goldenvoice
to Tollett and fellow
talent buyer Rick Van
Santen, who become
co -presidents.

FEBRUARY 1986
Tollett goes to work
for Gary Tovar and
Goldenvoice, pass-
ing out concert fliers.
While at Goldenvoice,
Tollett works with
Kevin Lyman and man-
ager Jim Guerinot,
among others,
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PERRY TOLLETT (left), brother of
Goldenvoice's Paul Tollett and co-

owner of Pomona, Calif., venue Glass
House, and RICK VAN SANTEN in 2001.

And it's Coachella's success that has spurred
a huge growth spurt in both the number of
U.S. festivals and the quality of their con-
ception and presentation.

In addition to Coachella, this year will
see the return of such marquee events as
Bonnaroo (June 7-10 in Manchester, Tenn.;
2011 revenue estimated at more than $20
million), the resurrected Lollapalooza (Aug.
3-5 at Chicago's Grant Park; $20 million) and
the Austin City Limits Music Festival (Oct.
12-14 at Austin's Zilker Park; $15.4 million)
all launched in the wake of Coachella, as
well as newer entrants ranging from Outside
Lands in San Francisco to the Hangout Fes-
tival in Gulf Shores, Ala., and many others
on local, regional and national levels.

But it is Coachella that tops them all, in
terms of gross and attendance-and, argu-
ably, cultural significance. Coachella, which
ignites the summer festival season, has be-

come the must -see festival of the year for rock fans of all stripes, a platform for career -de-
fining performances and a hot ticket for fans and bands alike. (Agents have been known to
be fired if they can't get an act on the bill.)

This year, Coachella doubled down with two festivals featuring identical lineups on back-to-
back sold -out weekends (April 13-15 and 20-22), a slate that will make Coachella the highest -
grossing and most -attended festival in the world in 2012. The following weekend Goldenvoice
will stage the sixth Stagecoach Country Music Festival, also a sellout (see story, page 21).

Though Coachella is Tollett's baby, he's quick to share the credit for the fest's success.
"Thomas Edison said it: 'Vision without execution is hallucination,' and that's so true at a
festival," he says. "You can sit around all day and come up with crazy ideas, but the staff,
[Goldenvoice executives) Skip Paige and Bill Fold, the three of us sit around each day, every
day, and talk about this festival. And if one of the three of us comes up with an idea, what's

1995
The Tollett brothers convert
a former Thrifty drug store
to open up the 800 -capac-
ity Glass House rock club
in Pomona, which they still
own and operate.

NOVEMBER 1993
When Pearl Jam passes
on playing Los Angeles
as part of its infamous
nontraditional venue
tour, Goldenvoice
books the band at the
Empire Polo Club in
Indio, Calif., putting the
Coachella Valley on the
live music map.

APRIL 2002
Back to a two-day
format, Coachella
features Oasis and
a reunited Siouxsie
& the Banshees.
The event shows
continued im-
provement in both
finances and op-
eration, and finally
appears to be one
that could last for
the long haul.

OCTOBER 1999
The Coachella Valley Music
and Arts Festival debuts
with a bill that includes Rage
Against the Machine, Beck,
and the Chemical Brothers.
An artistic triumph, the fest
takes a financial beating and
finishes about $800,000 in
the red. The loss casts seri-
ous doubt on the future of
the festival, and Goldenvoice.

APRIL 2001
Anschutz Entertainment
Group acquires Goldenvoice
in the early stages of building
live music division AEG Live.
Coachella returns as a one -day
festival with a reunited Jane's
Addiction headlining the main
stage, starting a trend of re-
united bands playing the event.
The fest loses money, but indus-
try insiders remain committed.

APRIL 2003
Coachella headliners
are Red Hot Chili Pep-
pers, Beastie Boys
and the reunited Iggy
& the Stooges.



good about it is the team can execute it."
Still, those on the outside know it all traces back to Tollett. "Paul is doing an exception-

ally good job of keeping his hand on the quality control, and that's really the mark of some-
body you can respect," says Marc Geiger, head of contemporary music at William Morris
Endeavor (WME) and an early believer in Coachella. "They get big and they don't let that
slip. They care."

At a time when the live music business has become increasingly corporate and independent
spirits are hard to find, Anschutz Entertainment Group (AEG) president/CEO Tim Leiweke
calls Tollett and Goldenvoice a "breath of fresh air" for the company. "Not just to the music
division," he says, "but to the company as a whole, because they brought a very strong entre-
preneurial spirit, a sense of branding and a devotion to the music industry, the artists and
the fans that the whole company's picked up on. They do
a better job of building a loyalty and trust than any brand
I've ever seen."

Tollett began promoting punk and ska concerts in 1982
while still in high school in Pomona, Calif., with his brother
Perry (the pair still own the 800 -capacity Glass House
there) and continued staging shows as a chemical engi-
neering student at Cal Poly Pomona. In early 1986, Tol-
lett started working handing out fliers for
Goldenvoice, a Southern California punk/
alternative rock promoter founded by Gary
Tovar in 1981, eventually working his way
up to talent buyer.

Tovar was sentenced to federal prison for
marijuana trafficking in 1991, and Tollett
and fellow Goldenvoice talent buyer Rick
Van Santen, who died of complications re-
lated to the flu in 2003, bought the com-
pany. Goldenvoice was the premier pro-
moter of post -punk indie rock in Southern
California, "and years later, that turns out

C.

Goldenvoice's SKIP PAIGE (left)
and RICK VAN SANTEN in 2003.

DECEMBER 2003
Van Santen dies from
complications relating to the flu.

APRIL 2006
Madonna makes a memorable
appearance at Coachella, but
it's Daft Punk's epic perfor-
mance that has lasting impact,
serving as an important cata-
lyst for the electronic dance
music movement to follow in
the United States.

to be a good scene to have gone into," Tollett says in typically understated fashion.
When Pearl Jam embarked on its infamous nontraditional venue tour of1993 in an attempt

to work without Ticketmaster service fees, Goldenvoice pitched the band's agent Don Muller
on Palm Springs as a Southern California play outside of Los Angeles. In the search for a
suitable venue, Tollett and Van Santen ventured out past Palm Springs and discovered the
Empire Polo Club in Indio and fell in love with the site. Pearl Jam played there for 25,000
people on "pretty much just a stage in the middle of a field," Tollett recalls. "It was historic,
and it was beautiful, not only because the site was so nice, but it was super low -budget. That
was our plan and the band's plan."

Most important, Goldenvoice saw how the site could work for music. And, following a trip
to the Glastonbury Festival in the United Kingdom in 1997, Tollett and Van Santen were in-
spired to launch a similar event in the United States at the Polo Club. Tollett says, "Glaston-

APRIL 2008
With headliners Prince, Roger
Waters and Jack Johnson,
Coachella '08 was memorable
on many levels, not the least of
which was the inflatable pig from
Waters' production that escaped
its tethers and floated off into the
California desert skies, prompt-
ing global media coverage and a
$10,000 reward.

APRIL 2011
The festival enjoys its quickest
sellout to date with Kanye West,
Kings of Leon, Mumford & Sons
and Arcade Fire. It grosses a
record $25 million, tops in the
world, according to Boxscore.
A month later, Goldenvoice an-
nounces that the 2012 event
would be staged on two con-
secutive weekends with identi-
cal lineups. Stagecoach sells
out for the first time and posts a
gross of nearly $10 million.

APRIL 2004
Coachella's watershed year.
The bill features Radiohead,
the Cure, a reunited Pixies and
Kraftwerk, and sells out in ad-
vance for the first time.

MAY 2007
Tollett learns all he can about
country music and, with the
help of TMG/AEG Live's Louis
Messina, Steve Moore (then of
AEG Live Nashville) and Wil-
liam Morris Endeavor agent
Steve Hauser, launches the
country -music themed Stage-
coach Festival, featuring acts
like George Strait.

APRIL 2010 JANUARY 2012
Jay -Z (with Beyonce), Muse After selling 68,000 tickets
and LCD Soundsystem are during a May 2011 presale
among the performers. without announcing a single
Coachella grosses $21.7 mil- band, Coachella announces a
lion from three days of capac- lineup that includes the Black
ity crowds, according to Bill- Keys, Radiohead, Dr. Dre and
board Boxscore. Following the Bon !yen The festival sells out
event, Goldenvoice signs its both weekends in two hours
first long-term lease with the and 45 minutes.
owners of the site.
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bury really did it for us."
Funded "by thin air," Coachella launched in October 1999, with Rage Against the Ma-

chine, Tool, Beck and the Chemical Brothers supported by "very small stuff, a lot of elec-
tronic, some of the stuff even playing this year, like Amon Tobin," Tollett says. "We were
pretty adventurous back then."

Coachella came out of the gate with five stages, same as now. It shot for the moon ... and
got its ass kicked. "The first year was great artistically," Tollett says. "[But] we lost maybe
$800,000, close to a million dollars, and we didn't have it."

Years of equity in good will helped ease the red ink. "We ended up owing L.A.
Weekly, the L.A. Times, KROQ and a few bands money," Tollett says. "They were like,
'We know you guys will get to it. We trust that you'll fix this.' We tried to warn them:

'We're not so sure.' This seemed very drastic to us."
The survival of Goldenvoice itself-not just Coachella-was on the line. But WME's

Geiger, then at the helm of pioneering Internet direct -to -fan business ArtistDirect, came
to the rescue with a $500,000 sponsorship deal that associated the ArtistDirect brand with
Coachella for three years. "Without Marc, Coachella wouldn't exist. Goldenvoice wouldn't
exist," Tollett says.

Beck and Rage Against the Machine gave Goldenvoice fee reductions and deferred pay-
ments, and Tollett and Van Santen found out who their friends were: pretty much everyone
that mattered. "We didn't even think we would do the festival again," Tollett says. "But we
had a lot of friends who really stood up for us at the time, and that's how we got through.
We were still broke, we were still down a lot of money, and we just kept promoting."

EMPIRE OF THE SUN A day in the life of Goldenvoice's Paul Tollett in the run-up to Coachella

Land Meeting
AEG Executives

Tollett begins the day at about 6 a.m. with a
two -hour -plus drive from his home in Orange
Countyto the Empire Polo Club in Indio,
Calif., where he meets with the site's own-
ers about pending land -purchase issues.
Hours later, in the VIP area near the site of
Coachella's main stage, Tollett charges his
BlackBerry for an1115 a.m. conference call
with AEG president/CEO Tim Leiweke and
AEG Live president/CEO Randy Phillips. Dur-
ing the meeting, Leiweke and Phillips give
Tollett approval to purchase 280 acres of
land around the festival site. Tollett has been
trying to acquire the acreage for seven years
because it will help "put in some infrastruc-
ture so we don't have to keep coming back
and doing the samethings each year."

Iti -411:51A.m.
A Game Of Horseshoes:
"It's A Ritual"
As the temperature in the desert soars to
about 90 degrees, Tollett hops in a golf
cart for a five-minute drive to the site's
Jackson Hole Horse Emporium for a game
of horseshoes. He's been averaging three
visits to the Empire Polo Club per week this
month, and he frequently stops to check
his email. ("I shouldn't text while driving,"
he jokes.) As for the horseshoes: "I've
never missed playing a game," he says. "It's
a ritual." As a game of polo is being played
on a nearby field, Tollett tosses his first
horseshoe. It's a miss. But having played
the game since Coachella was founded in
1999, he nails it on the second try.

Lunch With Goldenvoice's

Near the horseshoes sits the Cantina restau-
rant, where Tollett is greeted by Goldenvoice
executive Skip Paige (right), who works with
the promotion company's Bill Fold on the
day-to-day operations of staging Coachella
and Stagecoach each year. During the hour-
long lunch, the promoters-who attended

MOW

Skip Paige

college together at Cal Poly Pomona-discuss
the ongoing improvements at the Empire
Polo Club, including the installation of a four -
mile iron fence around the grounds, future
plans to pave some dirt roads, new landscap-
ing efforts and new underground piping that
will be utilized in the coming years.
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BRING ON AEG
» DESPITE ITS STELLAR reputation in Southern California concert promotion, Goldenvoice
was left out in the cold when SFX bought up more than a dozen concert promotion compa-
nies in the '90s. "No one ever thought of Goldenvoice as anything because we didn't own
anything. So when the SFX rollups were happening, people looked at us as meaningless, and
we believed them," Tollett says. "We weren't thinking of it as this huge business. We were
thinking of it as, 'We like promoting shows, we like Southern California punk rock and al-
ternative. This is fun."

Still, an influx of cash would have been nice. "When we started doing arena -level stuff
in the early to mid -'90s, the bands grew faster than our company grew, and we ran out of
money," Tollett says. "This happens to a lot of companies. All of a sudden, bands you're best

friends with, you can't really do their shows. You just can't afford their deposits. And you
can't blame [the bands]. These bands need to do their thing; they've been working hard.
You can't just prop a promoter up."

In April 2001, that call did come when sports and entertainment firm AEG was building
its live entertainment division, which became AEG Live, to provide content for its arenas,
including Los Angeles' Staples Center. AEG started with John Meglen and Paul Gongaware,
co -presidents of Concerts West, who then called on the Goldenvoice guys.

Tollett admits they didn't know too much about AEG outside of its sports interests. "Rick
was a big L.A. Kings fan, so he voted yes before anything," Tollett says. "We kept Coachella
separate, but to the credit of John [Meglen] and Paul [Gongaware], they said, 'We heard what
you lost on that show. We think you should do it again.-

1:34 P.M.
A Special Call, More
Emails, Housekeeping

After lunch, Tollett places a special call to the mother of Rick
Van Santen, his former business partner who died in 2003 from
complications of the flu. Today (March 22) would've marked Van
Santen's 50th birthday. With one eye glued to the BlackBerry (he
rarely makes calls, but receives up to 300 emails per day from art-
ist reps), Tollett takes another tour of the Empire Polo Club in the
golf cart, checking on the some 25 field workers in various areas
of the grounds. In the months leading into Coachella, Tollett splits
his days between working from AEG Live's Los Angeles office and
the polo grounds. On April 1, about two weeks before the festi-
val's opening weekend, he moved into a rental home near the field
where he'll live during Coachella and Stagecoach. Paige, who lives
in Burbank, has already purchased a home in Indio.

MliMI.
tr

3:50 P.M.
It's All About The Festival Site
Halfway through the day, Tollett retires to
the Tack Room Tavern, a pub located at
the Empire Polo Club, to focus on about
100 emails that desperately need his
attention. The emails range from break-
ing news that Insomniac Events CEO
Pasquale Rotella and two former Los An-
geles Coliseum executives were allegedly
involved in an embezzlement scheme
to inquiries from booking agents and
managers about scheduling Coachella

soundchecks. At around 4 p.m., Golden -
voice executive Bill Fold (left) and com-
pany assistant Gopi Sangha (right) arrive
from Fold's home in Riverside to discuss
stage logistics and other "bigger picture"
ideas for Coachella and Stagecoach. Fold,
who runs both festivals' day-to-day op-
erations, says he prefers spending most
workdays at the Empire Polo Club be-
cause "the office has nothing to do" with
the actual staging of the two events.

AnNr1,,, WAZMM5P.ACV

5:03 P.M.
Hanging With The Empire Polo
Club Owners
As evening approaches, Tollett returns to the Tack Room Tavern with Alex
Haagen IV (right), whose family owns and operates the Empire Polo Club.
Just minutes before sitting down, Haagen gave Tollett a tour of the nearby
500 -capacity Date Shed music venue, which is located on the grounds. The
two reminisce about Goldenvoice's first performance at the field-a 1993
Pearl Jam concert that attracted 25,000 people. Haagen's father arrives
with the club's attorney Rob Scapa, and Tollett speaks with them briefly
about Goldenvoice's recent land acquisition. In a couple of hours Tollett will
return to his hotel room in Cathedral City to knock out some more emails
and work on Coachella's hourly lineup. But first, another desert ritual: din-
ner at Round Table Pizza, where he jokingly scoffs at the $20.99 "Pizza-
Palooza" meal deal. "The C3 guys have invaded Indio," he says with a laugh.
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So after sitting 2000 out, Goldenvoice made another run
at Coachella in 2001. "We lost some money, but it was really
great, and we've kept going ever since, and gotten better and
healthier every year," Tollett says.

That same year, Goldenvoice sold half of its stake in
Coachella to AEG, and Tollett says the AEG association has
given the Goldenvoice team the confidence to think long
term. "They stay out of my way, but in a nice way," Tollett
says of AEG. "I'm thankful when they bought it. They let us
run it the way we want to run it. They could have definitely
changed it. They could have changed the name, they could
have done myriad things. But they've kept it the way it is."

For his part, AEG's Leiweke is impressed by the way the
Goldenvoice team knows its customers and its brands. "I
thought the whole thing was refreshing and different from
everything else we were learning about the music industry,"
he says. "Here were really pure, innocent-in positive and
negative ways-and passionate guys that loved the indepen-
dence and the brand that Coachella represented. They needed
what we had, not just money, but systems and things to help
them with trying to make sense of Coachella long term."

Tollett says, "In 2004, when Radiohead and the Cure head-
lined, that was our big turning point."

TALENT BUYING THE GOLDENVOICE WAY
a UNLIKE OTHER MAJOR FESTIVALS that often have a team
of a half -dozen talent buyers, Tollett personally books every
act at Coachella, with Goldenvoice's Stacy Vee organizing
the offers. "I do the calling of the agents," he says. "I like it,
because it keeps me sharp in new music and I always have to
keep researching. I do turn over a lot of rocks."

Tollett is quick to point out he doesn't book in a vacuum.
"I sit next to Donna Busch, who books the El Rey and the
Fonda Theatre [in Los Angeles] and other places, and I do
the marketing for the Glass House in Pomona," he says. "If
you get a band early on when they're drawing 300 people and
you see them and understand what they are, I can catch up
with them later. It's not like you're starting from scratch."

Tollett has other promoter friends he turns to for input, like
FYF Festival producer Sean Carlson. He also enjoys a symbiotic
relationship with agents who deliver. "I go back to them and say,
'OK, you turned me on to this small act before that turned out
to be Amy Winehouse. I'm coming back to you again.' You go
back to Kirk Sommer [WME] and Tom Windish [the Windish
Agency] and Carole Kinzel [Creative Artists Agency (CAA)] and
Paul Morris [AM Only] and Dave Kaplan [the Agency Group]-
these people that have delivered small bands that turn out to
be headliners, like the Black Keys are this year."

I learned a long time ago to just

I look at Paul and say yes.
-TIM LEIWEKE, AEG

Coachella doesn't commit a certain high percentage of the
budget to headliners. "I just try to pick the overall number
and color within the lines," Tollett says. "If I'm not finding
the strongest headliners, some years that just means I have
to do stronger on the middle. I can't make any mistakes on
the middle."

WME agent Sommer says the middle is where Tollett ex-
cels. "He'll really vet through his options and work his way
around the grid and make sure he has all the ingredients
for his big cake," Sommer says. "It's like a spectacular layer
cake with an explosion of different flavors and textures and
surprises. This year he's got Black Keys and Radiohead, and
then he'll mix it up with something that's maybe been scarce
over the years like Snoop [Dogg] and [Dr.] Dre. But it's the
other layers of the cake that he really nails, and those are the
integral parts that hold the thing together."

Sommer says Tollett books at some point the overwhelming
majority of the most important acts that have either gradu-
ated to the next level "or are embarking on that adventure."

TEAM GOLDENVOICE
A

Paul Tollett says executives at the concert promotion firm don't have titles per se, but rather job descriptions.
Here are those descriptions, in his words.

Skip Paige: Pretty much runs Goldenvoice and
Coachella/Stagecoach.
Stacy Vee: Works with me on talent buying.
Donna Busch: Books our clubs and gives me tips on talent.
Bonnie Marquez: Handles credentials and announce-
ments-our equivalent of marketing, since we don't do
paid advertising.
Bill Fold: Day-to-day operations for Coachella/Stagecoach.
Kevan Wilkins: Production manager

Sites: GOLDENVOICE.COM, COACHELLA.COM,
STAGECOACHFESTIVAL.COM

Tweets: @GOLDENVOICE, @COACHELLA, @STAGECOACH

0
The artist development path is obvious. The Black Keys have
played Coachella five times, starting at the secondary Gobi
tent. The Killers headlined in 2009, but started in a tent be-
fore their first album came out.

CAA agent Kinzel, who was given her own "Carolech-
ella" poster by Tollett after her acts Radiohead and the Cure
headlined in 2004, says Coachella, like other festivals, has
become an invaluable artist development tool.

"A lot of artists who started playing there when they were
just developing have gone on to be headline artists," she says.
"Paul has always been very conscious of keeping it about the
music and trying to keep it very pure artistically and some-
thing both he and the artists can be proud to be part of."

A critical element Tollett strives for is scarcity. "It's hard
to find headliners that haven't played a million festivals, and
part of it means sometimes you have to headline someone
that isn't as big as you might hope," he says. "There are two
questions: Can they deliver on ticket sales, and can they
deliver in terms of the crowd viewing them as a legitimate
headliner for your specific event? I weigh both."

Sometimes you have to cre-
ate your own scarcity by

finding bands that have
been out of the market

_ or don't even exist- anymore. Tollett
calls them "re-
unitements," and

Coachella has be-
come known for them,

starting with Jane's Ad-
diction in 2001 and includ-

ing Rage Against the Machine, Nine Inch Nails, Bauhaus,
Daft Punk and the Pixies.

"I don't set out to do that-chase bands down and put
them back together," Tollett says. "If an agent already has
the band, that's better for me-it's easier. But sometimes
you run out of headliners, so you have to reach back into the
bag and dig deeper."

For bands, particularly those that have been out of the
marketplace for a while, Coachella has proved to be the ulti-
mate platform from which to launch. Guerinot says Coachella
was the "linchpin" when Trent Reznor put Nine Inch Nails
back together after a six -year hiatus in 2005. "That was our
anchor: We're going to launch off Coachella worldwide," he
says. "If you're a headliner at Coachella, it creates a certain
level of prestige and clarity for who you are."

Tollett understands the pressure agents are under to get
their acts on the bill. Last year he visited agents across the
country in their offices because "every year there's some
bands that fire their agent because they didn't get on

TALENT BUYERS
Rafael Eboli: Latin across the United States
Elliott Lefko: Canada

David Lefkowitz: San Francisco clubs, theaters
(@david_lefkowitz)
Rebeca Leon: Latin tours
Rick Mueller: Arenas, tours
Brian Murphy: Arenas, stadiums
Lesley Olenik: Club Nokia, Fox Theatre, Pomona

Susan Rosenbluth: Nokia Theatre, Staples Center
Paul Tollett: Festivals

Coachella," he says. "They wrongfully blame their agent for
not having the power or whatever. I visited all these agents
in person and told them, 'You tell your bands I came to your
office. I respect you. I have a complete open mind. I want to
book something you have if it's a good artist.' If I decide not
to book a particular band, it's because I can't fit that band on
the lineup this year. It's not a reflection on the agent. That
was my way of trying to be fair and open to all these agents."

Agents have even used the "if I don't get my band on
Coachella they'll fire me" pitch, Tollett says, which at first
created a lot of pressure. "Now what I tell the agents is, 'Let
the band fire you. There's other bands. If someone's going
to fire you over one show, you don't want to hang out with
that band. You're a great agent. I've booked a lot of stuff from
you. It's not your fault.'"

UNEVEN LEGS
a THE THREE LEGS of the festival revenue stool are sponsor-
ships, concessions and ticket sales, and Tollett says Coachella,
like most festivals, is heavily weighted toward the lattermost.
Like Bonnaroo in Manchester, Tenn., Coachella isn't known for
being heavy-handed with sponsorships, leaving millions of dol-
lars in potential sponsorships on the table. "Our feeling is when
you're watching the band, there should be nothing between you
and the band, and that even goes for the Coachella name," he
says. "It's just you and the artist; a kind of a sacred moment."

When sponsors are involved, they've got to bring value to
the event. "When you've got 400 acres and you can go into
an air-conditioned tent and get your cellphone charged and
there's a company involved that's charging your phone, people
are like, 'OK, that's fine, we're cool with that.' We just want
to make sure that anything we do there is not near a perfor-
mance area and just has a good feeling."

Coachella has maintained the same ticket price-$269-since
2007 through the presale this year. After announcing the full
lineup for the 2012 event, Goldenvoice raised the ticket price to
$285. Though Tollett knows he could sell out at $100 more per
ticket, he's not interested in pursuing that path. "Festivals and
music in general are one of the few businesses where you can't
operate on supply and demand, because you want people in a
good mood when they get there," he says. "You don't want the
person when they get there to feel like they overpaid."

In terms of concessions, there's a strong local presence,
with vendors from the Coachella Valley and Los Angeles
areas and longtime favorites like the Spicy Pie Guy. "We
have T-shirts, but we don't have a lot of T-shirts. It's a small
part of what we do," Tollett says. Coachella doesn't charge for
parking. "When you're selling that many tickets, why even
bother with that other stuff?"

And Tollett doesn't strive to be a brand that consumers
think about all year-just in January when the lineup is an -
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Stagecoach has featured such
performers as WILLIE NELSON
and MIRANDA LAMBERT (below).

OPEN COUNTRY
Goldenvoice's Stagecoach Festival charges into its fifth year

WHEN PAUL TOLLETT AND the late Rick Van
Santen launched the Coachella Valley Music
and Arts Festival in 1999, they may not have

had the best financial plan in place, but at least they were
working in a genre of music they loved
and knew well: rock.

That wasn't the case when Tollett
and Goldenvoice launched the Stage-
coach Country Music Festival in 2007.
In fact, Tollett will be the first to admit
that he didn't know anything about
country when he decided to stage the
festival on the same site as Coachella:
the Empire Polo Club in Indio, Calif. He
just knew that the audience was there.
"A lot of the people who live [in the
area] respected Coachella, but they
just didn't like the music," Tollett says.
"They like country music."

So Tollett set out to learn the genre,
taking 90 days to eat, sleep and breathe
all things country. He listened to country
stations on satellite radio, read "The Country Music Encyclo-
pedia" and even watched the DVD collection of the long -de-
funct Nashville variety show "Hee Haw." "It was awesome,"
Tollett says. "After 90 days, I was kind of hooked."

Tollett then got in touch with veteran country promoters
and fellow AEG affiliates Louis Messina, president of TMG/
AEG Live, and Steve Moore, now CEO of the Country Music
Assn. He also met with Nashville booking agents, including
William Morris Endeavor's Steve Hauser and Creative Art-
ists Agency's Rod Essig.

Though Tollett was pretty much a stranger to Nashville,
Hauser, who has a background in festival production, says
Tollett's reputation preceded him. "He explained to us that
it took nine years to get Coachella to where it was," Hauser
says. "Paul was 100% committed to not only spend the
money, but commit to three to five years from the begin-

ning, which you don't hear that often."
Since the first year, booking for Stagecoach has been in-

spired. The festival began as a two-day event with a bill that
included heavyweight headliners George Strait and Kenny

Chesney, but also touched on country's
fringes with bookings like the Flatland-
ers, Drive -By Truckers, Junior Brown
and Old '97s. The trend continued into
this year, with mainstream commercial
country acts blended with those well
outside the mainstream, including Steve
Martin's Steep Canyon Rangers and Chris

Isaak alongside Miranda Lambert, Brad
Paisley, Jason Aldean and Blake Shelton.

"That first couple of years [Stage-
coach] struggled-it wasn't making
any money-but on the third year they
continued to pay the artists and didn't
cut back on the strategy," Hauser says.
"Then the fourth year it kicked in."

Last year Stagecoach raised capac-
ity and sold out, and this year the festi-

val went to three days and sold out even faster.
"It's amazing there's a country festival on the West

Coast that does 165,000 people over three days," Hauser
says. "Paul has totally immersed himself [in country], but
so has [Goldenvoice executives] Casey Vee, Skip Paige
and the team around him. They understand what they're
doing now, and took the time over the last six years to
learn it. There's not one act on my roster that doesn't ask
to get on Stagecoach." -RW

JUNE 4-5 Register today for the Billboard/
Country Music Assn. Country Music Summit,
June 4-5 in Nashville. Kick off CMA Fan Fest
week with us. Use promo code BBiz12
to save 15%. Go to countrymusicsummit.com.

nounced and the show goes on sale, and through May when
the presale for the next year happens. "When we announce
in late January, there's about 90 days between that and the
show, and I love that time, because everyone's talking about
Coachella," he says. "Then you're at the show and you have a
great time, and we feel like then it's fine to forget about it for
nine months, and think about it again in January."

TWO WEEKENDS? WHAT?
AFTER LAST YEAR'S SELLOUT, when Tollett estimates

demand doubled available tickets, he shocked the live music
industry by announcing that Coachella would be staged on
two consecutive weekends in 2012 with identical lineups,
unprecedented in the festival world.

Tollett says he ran it by Paige and Fold first, then took
the concept to Leiweke and AEG Live president/CEO Randy
Phillips. "I learned a long time ago to just look at Paul and
say yes," Leiweke says. "If it had been anybody else, I would
have thrown them out of my office. He's religious toward
that brand, so when Paul comes in and says, 'Do X,' no mat-
ter how crazy X may seem, you do X."

"Last year we sold out really quickly, and there were about
80,000 people we guessed who have gone in years past,
wanted to go and didn't get to," Tollett says. "We thought
if we did another weekend and had different artists, there's
people who wouldn't go to both cause they couldn't afford it,
and if you went one weekend and your other favorite bands
are on the other, that's kind of a bummer. The two -weekend
concept is, if you go to one, you don't have to go to the other.
You're not missing out on anything."

"This isn't about making more money," Leiweke says. "This
was never about doubling the profits. We have taken a large
chunk of the new revenue from the second weekend and put
it back into the fan experience, the site, the delivery of the
experience and some technology."

The team had committed to going two weekends before it
called the first band, and when it did start calling, the reac-
tion was generally positive, if puzzled. "At first there was a
little head scratching: 'Two weekends? What are we going
to do in between? Are you sure you want to do that?' There
were some questions. I still have some questions. If the vibe
isn't great this year, I won't do it again."

Although he had "fantasies" of saving money on talent
by buying in bulk, that didn't come to bear. "But that's OK,"
Tollett says. "We basically paid each band double."

If he doesn't do it again, it won't be because Tollett overes-
timated demand. The festival moved 68,000 tickets without
even announcing the lineup, and when Coachella went on
sale with the lineup announced, the festival sold out in two
hours and 45 minutes.

WME's Geiger says he felt Tollett had correctly gauged de-
mand, but adds that even if it didn't blow out, going to two
weekends was a "brilliant" marketing move. "That means
that Coachella's the most talked -about festival in the world.
Paul wins, even if it didn't sell out," he says. "Then it blew
out, followed by Stagecoach blowing out. You've got three
sellout weekends back to back to back. I called him and said,
'Are you the mayor of Indio yet?"

WME's Sommer says every band is "kind of doing their
own thing" in the week between shows. "I was almost cer-
tain [Goldenvoice] would roll out some other kind of smaller
multi -act bills in the Bay Area, Phoenix or Las Vegas," he
says, "and I'd be shocked if we didn't see that next year."

Tollett "holds the line pretty hard" on radius clauses, Som-
mer says. "You have to play within his sandbox," he says,
adding that he understands the thought behind it. "The one
thing that has helped the festival to stay special is, he re-
ally wants those special moments to happen in the desert."

Whether Coachella remains a two -weekend event or not,
Tollett "single-handedly made every other festival buyer jeal-
ous," Geiger says. "And rightly so. He took risks."

In the future, Tollett says he'd like to see Coachella develop
new and interesting projects, but don't look for the brand to
expand into other markets outside of the Coachella Valley.
"Generally, I don't want to use the Coachella name for other
events, but I'm open-minded," he says, adding, "In 13 years,
nothing has intrigued us yet."

As for his own future, Tollett says, "I just want my 50 -year
pin, then I'm out."
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To get to the
massive hit "Hey,
Soul Sister," Train
fired its team and
started over. It
worked, and now
the question is:
What's next? The
answer involves
ESPN, Rachael Ray,
wine and chocolate.
BY EMILY ZEMLER

In 2009, the members of Train thought the band might have run out of
road. Its third album, For Me, It's You, released by Columbia in 2006,
had failed to live up to expectations. Its breakout, multiplatinum debut,
Drops of Jupiter, was eight years in the rearview, and the success of the
San Francisco act's 2003 follow-up, My Private Nation, was quickly fading
from sight. Despite sneaking into the top 10 of the Billboard 200in its first

week (at No. 10), For Me, It's You didn't deliver a Hot 100 hit-a huge blow for
a band with a track record for smash singles and the hardware to show for it.

In the wake of the stalled release, singer Pat Monahan says the band was
left wondering if its next album would be its last. But rather than junk-
ing the whole operation, Train decided to strip down, reboot and give the
group one last go. Step one: a corporate -like housecleaning that included
massive layoffs, "business -wise and onstage," as Monahan puts it, leaving
just the original trio-Monahan, guitarist Jimmy Stafford and drummer
Scott Underwood onboard.

As it turned out, the move worked. Armed with some demos that would
later become the band's 2009 comeback album, Save Me San Francisco-which
yielded the hit single "Hey, Soul Sister," the second -best-selling digital song of
2010 (4.3 million copies, according to Nielsen SoundScan)-the band rebuilt
its crew. The most important new hire: Train brought Crush Management
onboard, a company that was having success with acts like Gym Class Heroes
and Cobra Starship. Monahan credits Crush-and specifically band manager
Jonathan Daniel-with reviving Train's fan base.

"What are the chances that Train, the band that disappeared for however long
from people's lives, could come back and have a song that outsells everything
else in 2010?" Monahan asks while sitting in his hotel room in New York, where
the band is prepping for its appearance on "Late Show With David Letterman."
"Who would have ever made that gamble? Anybody? No."

But Daniel and Crush not only made the gamble, they won the hand. Save
Me San Francisco peaked at No. 17 on the Billboard 200; has sold 954,000 cop-
ies, according to SoundScan; and spawned three top 40 singles and four adult
top 40/triple A hits-including "Hey, Soul Sister," a five -times -platinum track
that won the 2010 Grammy Award for best pop performance by a duo or group
with vocals and peaked at No. 3 on the Billboard Hot 100. The success of the
album sent Train on the road right up until the end of 2011-32 months total,
counting a three-month tour preceding the album's release. Finally, the group
headed into the studio to record its sixth album, California 3Z

"My dad always said, 'If you have something important you want done, give
it to the busiest person,- Monahan says. "And it makes sense, because if you're
busy and you're in the heat of the moment that you're meant to be in, then just
keep throwing things into the whirlwind and they'll get resolved. A lot of times
when you have downtime, you tend to overthink things. Like, 'Let's listen to
the radio, what do we want to do?' Instead of, 'We are part of the radio, let's
just do what we do.' That's a way better way to go about it."
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Engine, Engine Number ,
A look at some eye-catching digits derSERP-

from Train's career,

3 -- ,77.-
f

Number of Grammy Awards the '
band has collected in its18-year ca-
reer. Two at the 2001 ceremony, for
best rock song and best instrumen- .

tal arrangement accompanyirig 4.
vocalists for "Drops of Jupiter (Tell , . .,..

Me)" (arranged by Paul Buckmas- -
ter), and one in 2010, for best iipp ..",
performance by a duo or group
with vocals for "Hey, Soul Sister."

5.9
Million

Number of downloads sold of the
band's 2010 smash "Hey, Soul Sis-
ter," making it the11th-best-selling
digital song, according to Nielsen

SoundScan.

-Jeff Benjamin
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Trainspotting: TRAIN performing
during halftime at the 2012 Discover

Orange Bowl in January. Below:
MARTINA McBRIDE and PAT

MONAHAN duet at the Academy
of Country Music Awards on April 1.

Almost all of California 3Z due April17 on
Columbia, was penned while Train trekked
around the world in support of Save Me San
Francisco. On days off, Monahan would fly
to New York to work on new music, often
collaborating with Norwegian songwriting/
production duo Espionage-Espen Lind and
Amund Bjorklund-who had helped write
"Hey, Soul Sister." After touring wrapped in
Asia last November, Train's members spent
a few days at home for Thanksgiving, then
flew to Los Angeles to record with producer
Butch Walker at his Venice, Calif , studio.
And though one would expect plenty of pres-
sure to follow up the popularity of the previ-
ous album, Monahan says there wasn't any
sense of anxiety.

"In the past we've lied and said, 'No, it wasn't

much pressure,- he says. "Or at least we tried
to make light of the pressure. And in hindsight,
maybe we were telling the truth. But when you
look back at it, there was a lot of pressure-
mostly our own pressure. What I realized was,
we longed for success so badly because we didn't
enjoy the process. When you don't enjoy the
process of something, the only reward is suc-
cess-monetary or radio or fame or whatever.
So when we were working on this record there
was really no pressure, because we're loving our
time together."

The band's business team, Daniel says, was
likewise unconcerned about Train's ability to de-
liver another batch of potential singles. "Writing
a hit song is one thing, but writing a song that's
a hit for years, like `Drops of Jupiter' or `Soul
Sister,' is really rare," Daniel says. "And doing

it multiple times is really, really rare." So both
the label and management are focused on using
the momentum from Save Me San Francisco to
propel the new album forward.

The quick release of the album was inten-
tional. "We wanted to turn it around relatively
quickly, without compromising the music," Dan-
iel says, "to capitalize on the success of the last
album." The label promoted the album's first
single, "Drive By," to radio in mid -January. That
single, which was followed by a music video on
Feb. 15, has already gone gold, according to the
RIAA-weeks before California 37's release.

Propelledby buoyant acoustic riffs and a hook -
laden melodythat combines Monahan's sing -talk
vocal croon with soaring choruses, "Drive By"
is of a pop -rock style similar to "Hey, Soul Sis-
ter." For radio programmers, the number was
an immediate yes.

"I began playing Train in the very begin-
ning, starting with 'Meet Virginia,' and every-
thing since then was a no-brainer for the for-
mat," says Charese Fruge, PD for CBS Radio
stations KEGY San Diego and Las Vegas'
KMXB and KXTE. "Drive By" had "an instant
hook. Train is core for the audience, so it rose
to power [rotation] quickly on KMXB and it's
still there. The songs are melodic, sexy, sarcas-
tic and incorporate pop culture, which makes
it so relatable to the fans. Not to mention they
nail everything live."

Columbia had spent five months promoting
"Hey, Soul Sister" before it took off, aided in
part by a placement on "CSI: New York," Dan-
iel recalls. But this time out, coming off an
album that's approaching platinum and that
spawned four airplay hits, convincing fans and
radio programmers to reboard the Train is a
lot easier. "People remember they like Train
now," Daniel says. "Sometimes when a band

has been around for a long time, you've got to
remind them."

Since "CSI: New York" was instrumental in
the popularity of "Hey, Soul Sister," the label
and band are even more prepared to use TV to
promote the new album-and they're doing it
earlier this time, and with more tracks.

Columbia Records Creative Agency senior
director Brian Nolan fostered a partnership
between Train and E SPN, which is using
album cut "This'll Be My Year" during its
"MLB Opening Night" spots. The band will
also spend a week as the house band on "The
Rachael Ray Show," performing two tracks
per day for five days, and the group recently
appeared on the CW's "90210," where it per-
formed "Drive By" and "Hey, Soul Sister."

In addition, Train will launch a third line of
wine under its wine label, which consists of a
petite sirah called Drops of Jupiter and chardon-
nay Calling All Angels. The new line, a cabernet
named California 37, will debut around the same
time as the album. Later, when Train heads out
on its U.S. summer tour in July, fans will be able
to taste the band's upcoming partnership with
Bay Area chocolatier Ghirardelli, which will in-
volve three types of branded Train chocolate.

"There was a day, when we started making re-
cords, when partnering with a brand other than
yourself was taboo," Monahan says. "It turned
you from cool to fool really quick. [But now] if
you can attach it to something that's decent, it's
an amazing opportunity."

But mainly, if you're only just now getting
"Hey, Soul Sister" unstuck from your head, 2012
will only bring more Train singles to take its
place. More than one, if the band has its way.

"If we were going to be able to do five or six
singles from an album," Monahan says, "this
is the one."  

Team Train
California37 Columbia

April17 Crush Management

Butch Walker,
Espionage

Ruby Red (Los An-
geles), Integrated

Studios (New York),
Tiny Telephone and

Hyde Street (San
Francisco)

Scott Clayton,
Creative Artists

Agency

House band on "The Rachael Ray Show"
(April 16-20), "Today" (April 19),

"The Tonight Show With Jay Leno"
(April 23),

"The Talk" (April 24),
"The View" (May 22)

Trainline.com, Face-
book.com/train,

Train.tumblr.com

Tweets:
@train
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LATIN

REBIRTH
Monica returns with

"New Life"

BY LEILA COBO

ROYCE
ROLLS

IN SYNCH
Two years later,

Scars on 45 arrive

On his follow-up to 2011's top -selling
Latin album, Prince Royce starts to
move beyond bachata

prince Royce-aka Geoffrey Royce Rojas-is 22 going on 23,
but his smooth baby face makes him look younger, giving
him a naive appearance that belies the savvy with which he

conducts himself. At Miami's Hit Factory recording studios, fresh
from performing at the Vina del Mar festival in Chile, he lounges in
a swivel chair, wearing one ofhis trademark Fedora hats, Bermuda
shorts and a polo shirt, looking very much in control.

Now, all eyes are on the soulful singer, as he prepares the release
of his sophomore set, Phase II, due April 10 on Top Stop, with dis-
tribution by Atlantic. It's the follow-up to his self -titled debut-the
top -selling Latin album of 2011 with 186,000 copies, according to
Nielsen SoundScan. It has now sold 300,000.

Top Stop, an indie Latin label founded by producer Sergio George
and businessman George Elias, released Royce's debut in the fall
of 2010. In slightly more than a year, Royce won best new artist
at the 2011 Billboard Latin Music Awards; signed a joint -venture
deal with Atlantic, which will release his English -language album
later this year; signed with William Morris Endeavor and toured
with Enrique Iglesias and Pitbull; and, most recently, signed a
management deal with David Sonenberg of DAS Communica-
tions, whose acts have included the Black Eyed Peas and Meat Loaf.

His remarkable early success has now been joined to a solid in-
frastructure anchored in both the Latin and mainstream worlds.
Can Phase II build on his accomplishments?

Despite its English name, the album features mostly Spanish -
language bachata tracks, laced with tropical beats and R&B vocals.
First single "Las Cosas Pequerias" has already reached No. 1 on
Billboard's Hot Latin Songs chart. Though George wrote most of
the album's music, Royce wrote the majority of the lyrics-includ-
ing "Dulce," a tale of a pregnant teen that he recorded in bachata
and acoustic versions, the latter featuring pianist Arthur Hanlon.

The album also features "My Time," an uptempo bilingual song
that Red Sox first baseman Adrian Gonzalez asked Royce to record,
and which is used as the ballplayer's theme when he walks to the
plate. "It feels good to know that not only 15 -year -old girls are into
my music," Royce says. "Even athletes are into it."

Born and raised in the Bronx to Dominican parents, Royce grew
up shuttling between New York and the Dominican Republic,
familiarized with the island's traditional bachata. By the time he
was 14 and began dabbling in music, Aventura-also from the
Bronx-was a rising star, and Royce began to see the possibilities
of recording in that style. He started to record demos and sing in

ROLL TIDE
Alabama Shakes

ready to rock its debut

Sales royalty: PRINCE ROYCE

IP

COUNT HIM IN
Prince Royce

by the numbers

Number of Twitter
(@planetro

Vrarnber of singles he's
notched on Billboard's charts,

including newest single
"Incondicional" as well as
two features in 2011 with
Daddy Yankee and Maria.

Number of No. Is he's racked
up on Hot Latithinngs, two

as a lead artist orazon Sin
Cara" in 2011 and "Los Cosas
Pequefias" earlier this year)
and one as a featured artist

on Maria's 2011 single "El
Verdadero Amor Perdona."

`LOVE' BUZZ
'Ion Omar reconnects

with new hit

contests, and was eventually signed by manager/producer Andres
Hidalgo, who had also worked with bachata duo Xtreme. Hidalgo
had shopped Royce around with little luck when George, seeking
new talent, visited a bachata chat room called LaFragancia.com.

"His name kept coming up," says George, who signed Royce not
only because ofhis voice, but "because he had a lot of girls and he was
cool. I also figured it wouldn't cost much, and I had nothing to lose."

Like Aventura, Royce appeals to a bilingual, acculturated Latino
audience. But unlike Aventura, which developed during an entire
decade, he broke almost immediately with his second single, a
bilingual cover of Ben E. King's "Stand by Me."

This time around, "Las Cosas Pequenas" is a sweet, poppy,
catchy bachata. But if one listens to Phase II in its entirety, the
album is more adventuresome. It kicks off with an introductory
poem chanted over Afro-Cuban drums, courtesy of performance
artist La Bruja, then segues into "Incondicional," a track that be-
gins with strumming guitars and Mexican trumpets.

The eclecticism of Royce's music points to his possibilities be-
yond bachata, much as has been the case with Aventura frontman
Romeo Santos, who last year launched a solo career and is cur-
rently on his first solo arena tour.

BIEBER BUCKS
As "Boyfriend" soars,

who cashes in?

Last year, Atlantic signed Royce for his English -language re-
cordings in partnership with Top Stop, with plans to release a first
album by the fourth quarter. "His voice stood out,' says Atlantic ex-
ecutive VP of A&R Mike Caren, who found Royce on Myspace. The
dincher, he says, was meeting George, who believes crossing over
is only possible when an artist already has a solid Latin fan base.

"As much as I love multigenres and merging things together,
it's very important for every artist to understand their core," Caren
says. While Royce's core may be Latin, the fact that his fans extend
beyond it was evident on last year's Iglesias/Pitbull tour, on which
he was an opening act.

Now, Royce is readying a tour of his own. He will play dates in
Latin America from May through August, and launch a U.S. tour
in September playing mostly 2,500- to 5,000 -seat theaters. Dur-
ing release week, he'll make appearances at FYE locations in the
Bronx (April 10), Chicago (April 11) and Fullerton, Calif. (April 13).

Asked if he feels responsible for expanding Royce's touring
market, Iglesias replies, "No .. . He was hot. He was selling like
crazy. People love him, the audience loves him. I would see it every
night. I would see the crowd react, and every single person in the
arena loved Prince Royce."  
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ROAD

0 Canada: Toronto song-
writer/producer Sandro
Perri will embark on his
first U.S. tour after the re-
lease of his 12 -inch remix

single, "Impossible Spaces
(Constellation)" on DFA
Records-beginning on the
East Coast and culminating
at the Primavera Festival in
Barcelona. The dates were
booked by the Windish
Agency. Domino Records'
Patrick Watson will also
cross the pond, embarking
on a month -long European
tour before concluding at
the Vogue Theatre in Van-
couver. U.K. indie darling
the Duke Spirit will hit North
America in support of Jane's
Addiction this month, kick-
ing off at the Lila Cockrell
Theatre in San Antonio...
Cross-country: Mississippi's
Bass Drum of Death is gear-
ing up for a North American
tour this summer, swinging
by Los Angeles' Echo and
Austin's Mohawk... In the
Big Apple: '60s baroque -
pop legend the Left Banke
will play B.B. King Blues
Club & Grill later this month,
followed by two Maryland
dates at Rockville's Parilla
Performing Arts Center and
Annapolis' Rams Head on
Stage, booked by TC1Art-
ists ... Power up: London
metal band DragonForce
are days away from embark-
ing on a short U.K./North
American tour in support
of its fifth studio album, The
Power Within, out April 17
on Roadrunner Records.
The band plays an album re-
lease show at Birmingham,
England's HMV Institute on
April 18 ... From dancefloor
to stadium: Electronic artist
SBTRKT is gearing up for a

summer festival tour, hitting
Evolution Fest in Newcastle,
England, and the Hideout
Festival in Croatia, then
concluding at England's
Reading Festival in August.
Araabmuzik will also hit
Europe later this year, be-
ginning with a gig at A38 in
Budapest on May 31... Let
'er rip: New Jersey punks
Screaming Females are set
to tour the United States
this month and next in sup-
port of their long-awaited
fifth full-length, Ugly (Don
Giovanni). The band will hit
all -ages spots including Jinx
Art Space in Bellingham,
Wash., and Pilam in Philadel-
phia. DIY or die!

-Maria Sherman

En BY KEITH MURPHY

MISS THANG
GROWS UP
Monica gets a
fresh start on RCA
"I always wanted to have that 'Waiting
to Exhale' moment," veteran R&B song-

stress Monica says. Specifically, she's
referring to the giddy experience ofblow-

ing up a car on the set of the video for her

current single, "It All Belongs to Me." The

Rico Love -produced song-a delicately
sneering duet with longtime contempo-
rary Brandy, whichfinds the pair uniting
to kick out a philandering man-would've
been right at home playing during the
credits of the 1995 romantic film.

The event track is a reunion for the for-

mer rivals, who earned record -breaking
global acclaim in 1998 with their Grammy

Award -winning No. 1 collaboration, "The
Boy Is Mine." But despite the jilted -lover's

revenge fantasy, Monica insists that her
latest album, New Life, is fueled by a less

high -drama inspiration.
"Love happened," Monica says of New

Life's optimistic theme, a reference to her

recent marriage to NBA player Shannon
Brown. "I was comfortable with spending

time by myself and just enjoying my two
sons. I assumed it would be that way for
a long time. But I pretty much allowed
God's will to be done and not try to con -

trol everything for a change. And that's
when I met my husband. This album rep-

resents some of the best things that have

happened to me in my life."
Monica Denise Brown's seventh stu-

dio project, due April 10, represents her
first RCA Music Group release, follow-
ing the 2011 disbandment of longtime
label home Arista. The Georgia native
with the big church -baptized pipes first
appeared as a sassy 13 -year -old "it" girl

on her 1995 debut, Miss Thang (No. 7 on

Billboard's Top R&B/Hip-Hop Albums
chart). That platinum work, according to
Nielsen SoundScan (1.5 million copies),
kicked off a 15 -year run on the charts.

"When you grow up singing songs like
'God Is a Good God' and 'Going Up Yon-

der' you have to have some real power
behind your voice," Monica says of her
longevity. "There are no gimmicks."

Indeed, New Life-executive-produced
by Monica's first cousin Polow Da Don
(Fergie, Rihanna, Kefi Hilson)-is heavy
on the heartfelt vocals and bare -boned
testimonies. The set features a headlin-
ing roster of collaborators that includes
Brandy, Wale, Missy Elliott and Jermaine
Dupri. But it's the underground promo-
tional single "Anything (To Find You)," a
soulful cut that features Rick Ross over a

sample of the Notorious B.I.G.'s menacing

"Who Shot Ya," that Monica says comes

closest to her Miss Thang days-a period
when her fresh -faced career was guided by

future music mogul Dallas Austin.
"The '90s is where I learned how to

drop my vocals over hip -hop beats," she
recalls. "My very first single, 'Just One
of Those Days,' a song produced by Dal-
las, was done over LL Cool J's 'Backseat
of My Jeep.'"

RCA Records senior VP of urban mar-

keting Carolyn Williams says that in ad-
dition to a heavy online presence (which
already includes fan -aimed contests on

Twitter and Facebook), Monica will hit
various media platforms to promote the
album. "She is going to be on ABC's 'Good

Morning America' and "Live With Kelly,'
and there will be an AOL Sessions."

Monica hopes to tour later this year
with Brandy, a tentative joint effort that
she says should've happened 14 years ago.

"Neither one of us has been out there on
the road for a good while," Monica says.
"Doing the promotional work for 'It All
Belongs to Me' has been fun and uplift-
ing, to work with another woman that's
been through similar things that I have
... There's still a lot to be done."  

OBITUARY BY TOM ROLAND

Earl Scruggs 1924-2012
The bluegrass banjo
player brought
a progressive,
high-tech primitive'
sound to the genre

Banjo legend Earl Scruggs, 88,
died March 28 in Nashville. The
last original architect of blue-

grass' classic sound, which coalesced
when he and guitarist Lester Flatt joined
Bill Monroe's Blue Grass Boys, Scruggs

helped deliver a fast -paced derivative of
mountain music that Esquire magazine
dubbed "folk music in overdrive."

A key element in the "overdrive" por-
tion of bluegrass' equation, Scruggs
perfected the three -finger roll, a play-
ing technique in which he used the
thumb, index finger and middle finger
of his right hand to create a shower of
sound that was simultaneously simple
and complex. His playing emphasized
melodic arcs shadowed by fast -paced ar-

peggios-easy for a listener to grasp, but
mind-blowing for any musician who tried
to follow in his footsteps.

The sound was "high-tech primitive,"
current banjo icon Bela Fleck said dur-

ing Scruggs' April 1 memorial service at
the Ryman Auditorium in Nashville. "It's
got that mathematical perfection with an
ancient soul of humanity embedded in it.

What an incredible combination."
Born Jan. 6, 1924, in Shelby, N.C.,

Scruggs picked up his three -finger ap-
proach from other regional musicians,
introducing it to a wider audience
when he replaced David "Stringbean"
Akeman in the Blue Grass Boys. In
December 1945, the band's new lineup
featuring Flatt and Scruggs gave its

first public performance at the Ryman
during a Grand Ole Opry broadcast.
During his three-year run with Mon-
roe, Scruggs played on a smattering
of classics, most notably the original
version of "Blue Moon of Kentucky."

In 1948, he and Flatt left to form their
own band, in which his playing became
even more pronounced. In a 1951 record-
ing of "Earl's Breakdown," Scruggs first
experimented with a peg that allowed
him to bend notes during a performance,
a technique that remains a significant
part of banjo artistry to this day. During
the next two decades, Flatt & Scruggs
spread bluegrass to a much wider audi-
ence than ever before, particularly when
they recorded "The Ballad of Jed Clam-
pett" as the theme to the CBS TV sitcom
"The Beverly Hillbillies."

Feeling hemmed in creatively, Scruggs

split with Flatt in 1969, forming the Earl
Scruggs Revue, which mixed bluegrass
with other musical forms and inspired nu-

merous acts like New Grass Revival-fea-
turing Fleck on banjo-in ensuing years.

Further demonstrating his progressive

mind -set, Scruggs was among the first
guest artists to appear on the Nitty Gritty

Dirt Band's 1972 album Will the Circle Be

Unbroken. Scruggs provided an "imprint
of credibility (to] a young band of hippies
from California," group member John
McEuen said, enabling the act to assem-

ble such country and bluegrass figures
as Mother Maybelle Carter, Doc Watson,
Roy Acuff and Jimmy Martin on the land-

mark album that introduced acoustic folk
music to a younger audience.

Scruggs is a member of both the Coun-

try Music Hall of Fame and the Bluegrass

Hall of Fame. He also received the Acad-

emy of Country Music's Pioneer Award,
a National Medal of Arts and a star on
the Hollywood Walk of Fame, while the
banjo has enjoyed a revival of mainstream

popularity during the past decade.
Scruggs was most recently saluted in

the introduction to a Rascal Flatts per-
formance of "Banjo" during the ACM
Awards on April 1, with Steve Martin
strapping on the five -string instrument.
Ilya Toshinsky, who plays on the recorded

version of the song, was like many others

inspired to pick up the instrument after
hearing Scruggs play, only he first heard

Scruggs on a recording in his native So-
viet Union during the 1980s.

"There are a lot of guys who took after
Earl and furthered his style," Toshinsky
says. "But there's something about the
way he did it as the true original that can
never be duplicated."   
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POP BY JON BLISTEIN

Synched Up
At Long Last
Scars on 45 sat on its debut for two years. But now interest
from TV is helping push the British band into the mainstream

"I suppose that it's the end of an era for us," Scars
on 45 frontman Danny Bemrose says just weeks
before his band's self -titled debut arrives April 10
on Atlantic's Chop Shop imprint.

For the better part of the past three years, the
Bradford, England -based quintet has worked tire-
lessly, hitting strides, then stagnating; watching
deals fall through, then scoring crucial breaks.
The album itself is more than 2 years old, accord-
ing to Bemrose, having been recorded by the band
in 2010 in the basement of an old church that a
friend was converting into an apartment build-
ing. That it's being released at all is a testament
to the group's relentlessness, love of the music
and some undeniably catchy tunes.

"It's a stamp of approval," Bemrose says of the
record's release. "I don't want to say it proves that
we were right, but it certainly gives us a pat on
the back and a 'well done for sticking with it.'"

Like many young bands in England, Scars on
45-which also includes bassist Stuart Nichols,
keyboardist David "Nova" Novakowski, drum-
mer Chris Durling and vocalist Aimee Driver-
started gigging around London, but with little
luck. Bemrose recalls one record deal falling
through the day of Nichols' wedding in Novem-
ber 2008. A few months later the bassist, expect-
ing his first child, announced he could give only
nine more months to see if the band could make
something happen. Nothing did, and soon Bem-
rose was on the phone with Novakowski talking
about calling it quits.

"And literally, and I mean literally, as soon as
I hung up the phone, I got an email from Steve
[Nice], our manager, who said, 'I just got 'Beauty's
Running Wild' on `CSI: New York.' It's $10,000,'"
Bemrose says of the Scars on 45 song, then just
a demo available on the band's Myspace page.

The "CS!" episode aired March 11, 2009, and

Long time comilik]
SCARS ON 45

with the money from the synch, the band bought
a computer, a microphone and recording soft-
ware; returned to its Bradford rehearsal space;
and set to work making the record.

That same week, Nice, who runs Nice Manage-
ment & Consulting, played some of the band's
demos for Chop Shop head Alexandra Patsavas,
who was struck by songs like "Give Me Some-
thing" and "Heart on Fire."

"The songwriting was so strong," says Patsavas,
whose Chop Shop has supervised soundtracks for
everything from the "Twilight" saga to "Mad Men"
before expanding to a full-blown imprint. Struck
by the musicianship and catchiness of the tracks,
Patsavas signed Scars in November 2009. "The
songs seemed incredibly cinematic, well -sung,
well-crafted-just great."

Indeed, the dramatic builds, stunning har-
monies and heart -on -sleeve honesty that mark
many Scars on 45 tracks have found a home on
several shows, including "Grey's Anatomy" and
"One Tree Hill." And the songs can stand alone,
too-"Give Me Something," the band's biggest
hit to date, cracked the top five on Billboard's
triple A radio chart last July.

The success of the synchs has helped propel
the band into the spotlight, and Patsavas hints
that more are on the way. In the meantime, Scars
on 45 has been making its mark live, opening for
the Fray and tackling its first headlining U.S. tour
playing small and midsize venues earlier this year.

On March 2, the group made its TV performance
debut on "The Tonight Show With Jay Leno."

The slog may have been long, but it's finally
paying off. Still, Bemrose says, "If all this went
away tomorrow, I guarantee that the five of us
will be in that rehearsal room six nights a week,
exactly back where we were three years ago.
There's no two ways about it."

lira*

On the rise: ALABAMA SHAKES

ROCK - BY EMILY ZEMLER

Alabama Shakes' blend of blog love and old-fashionedp club
crawl led to one of the, season's mostianticipated debut

Last July, Justin Gage, founder ofmusic blog
Aquarium Drunkard, posted a track by a
then -unknown Athens, Ga., band called

Alabama Shakes. Within a few hours of the post,
which featured a slow -growing and soul -baring
number called "YouAin't Alone," the inbox ofthe
band's singer/guitarist Brittany Howard began to
fill up with inquiries from managers, labels and
publishing companies.

"They felt like we came out of nowhere, which
was kind of true because we didn't have an Inter-
net presence whatsoever," Howard says. "We were
just playing shows the old-fashioned way. That's
how it started. There were a lot of offers right
off the bat, and I didn't understand what to do."

With the help of Gage, who says he can't take
credit for the band's propulsive entry into the
music scene ("I would never be so bold," he says.
"I share what I like and am fortunate to have
a large readership"), as well as Drive -By Truck-
ers frontman Patterson Hood, Alabama Shakes
began navigating the waters of an industry
hungry to snatch up a piece of them. Hood con-
nected the group-which also includes guitarist
Heath Fogg, bassist Zac Cockrell, drummer Steve
Johnson and keyboardist Ben Tanner-with his
band's managers, Kevin Morris and Christine
Stauder at Red Light Management. It wasn't until
the CMJ Music Marathon last October, though,
that things really began to accelerate.

"I didn't understand at the time how important
CMJ was," Howard says. "I just walked in there
and we did our thing and that was it. I wasn't
nervous. I didn't understand that the room was
filled with industry people."

Numerous labels began vying for the group,
which had spent most of 2011 self -recording its
debut album, Boys k Girls, which will now come
out April 10 on ATO Records. Starting in January
2011, Alabama Shakes had traveled to Nashville
studio the Bomb Shelter every few months to lay

down new tracks, paying for sessions themselves.
They also helmed the project on their own with
the help of a studio engineer, mostly because,
as Howard puts it, they "didn't know what a pro-
ducer was." The so-called EP the group released
last September was actually what Howard con-
siders a demo, containing four tracks that were
always meant for the final album.

"We didn't want to release an EP," she says.
"But we didn't have anything to give people."

A final recording session was held in Novem-
ber, this time paid for by ATO. After whittling
down the list of labels, the band ultimately se-
lected ATO because the label was willing to mar-
ket the band in a way that felt natural.

"We wanted to make sure it was going to get
the attention it deserved," Howard says, "but we
also didn't want it to be pushed in anyone's face."

ATO marketing director Jon Salter is fully on-
board with this plan. The label has balanced op-
portunities like a synch in a Zales commercial
and "a patient and elongated plan" to push single
"Hold On" to triple A and noncommercial radio
with organic, word-of-mouth buzz. And a largely
sold -out U.S./U.K. tour begins this month.

"We have a career artist here," Salter says. "So
it's important to try and take it slow ... When the
band signed to ATO, the momentum was already
under way and very thrilling. The songs and live
shows were insanely reactive. So our marketing
plan was essentially customized around optimiz-
ing and building on this natural velocity."

In the end, though, it's about the music, which
combines R&B soul sounds with metal and old -
school rock'n'roll.

"I see them as an alternative rock'n'roll band,
where their music can transcend into different
genres and demographics," Salter says. "Like so
many legendary bands, they're taking from their
favorite records and musical influences and re-
interpreting in their own style."    
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FELIX CARTAL
Different Faces
Producer: Felix Cartal
Dim Mak Records
Release Date: March 27
Underground electronic
music aficionados used to
think that the genre's domi-
nantly instrumental format
was the element holding
it back from mainstream
acceptance. But that was
before and Skrillex got
fields full of partiers to sing
along to synths instead of
words. While about half of
the tracks on Vancouver
DJ/producer Felix Cartal's
sophomore album, Differ-
ent Faces, feature some
sort of vocal, he's an elec-
tronic instrumentalist at
heart, slinging sounds and
beats in devious patterns
that toy with adrenaline like
stop -and -go traffic. The
track "Domo" takes less
than two minutes to get to
its syncopated, techno-pin-
ion drop, but resolves into a
sweeter synth swell rather
than going for the jugular.
Elsewhere, "30,000 LFO's"
does indeed pay tribute
to low -frequency oscilla-
tion and the 808 squelch
of acid house in a vintage
sort of cacophony. Perhaps

NEON TREES
Picture Show
Producer: Justin
Meldal-Johnsen
Mercury Records
Release Date: April 17
Fans of this Utah synth -rock

outfit's ultra -catchy 2010
hit "Animal" will find much
to appreciate about Neon Trees' sophomore album, Picture
Show, which leads with a half -dozen hook bombs right in a
row, including the insistent "Everybody Talks" and the crisply
propulsive "Teenage Sounds." The latter's title gets at the
jumpy new wave vibe of Picture Show. As the band did on its
debut, Neon Trees expertly maps the territory separating the
Killers, the Strokes and Franz Ferdinand here. Things soften

a bit during the album's second half: The lumpy "Trust," for
instance, wears out its welcome long before the jam section
that carries it beyond the six -minute mark, while "Hooray
for Hollywood" sports an ill-advised spoken -word passage
that recalls Madonna's "Vogue." Still, Neon Trees flex some
impressive songcraft here. Picture Show should end up as one
the year's most tuneful rock releases.-MW

"Tonight" (featuring the
Sounds' Maja Ivarsson) is
the best case study: Starting
as a bit of jaunty indie pop a
la La Roux, it picks up some
measured, cement -headed
synths halfway through, in
an alternate melody to the
vocal. Easy payoffs are de
rigueur in popular dance
music these days, but Cartal
doesn't take any wide roads.
He seems to relish the obsta-
cle course.-KM

HALESTORM
The Strange Case Of ...
Producer: Howard Benson
Atlantic Records
Release Date: April 10
Halestorm's newest album is full of
chugging riffs, wailing solos, drums

that kick like a boot to the gut and never -out -of -style
soft/loud dynamics that lead to massive choruses.
Undeniably students of all things rock and metal,
especially that of the '80s hair variety, Halestorm is at
its best when allowing these influences to run free on
tracks like the whiskey -soaked "American Boys" and
the skull -punishing opener, "Love Bites (So Do I)." The
tracks showcase frontwoman Lzzy Hale cooing one sec-
ond before unleashing an ear-splitting scream the next.
Beneath the rock -solid riffage is a frail core: The song "I
Miss the Misery" earns its brutal pain -for -pleasure lyrics
with some indelible hooks. Unfortunately, though, the
ballads "Beautiful With You" and "Break In" can't muster
up the right amount of poignancy and tact to save the
tracks from becoming pure schmaltz. While much of
The Strange Case Of...is fraught with insecurities and
anxieties, Halestorm ultimately attempts to overcome it
all through, well, good ol' rock'n'roll. The band doesn't
always nail it ("Rock Show"), but the arms -around -your -
buddy closer "Here's to Us" hits it on the head.-JPB

ROCK

SHINEDOWN
Amaryllis
Producer: Rob Cavallo
Atlantic Records
Release Date: March 27
"I need a shot again, that
sweet adrenaline," Shine -
down frontman Brent Smith
sings right at the top of the
band's new album, and the
rest of Amaryllis sounds like
it was designed to quench
just such a thirst. Produced
by hard -rock hitmaker Rob
Cavallo (who also helmed
2008's platinum -certified
The Sound of Madness),Am-
aryllis is the Florida band's
tightest, most action -ori-
ented effort yet. It wisely
emphasizes Shinedown's
muscular groove ("Ene-
mies") and sharp hook sense
("I'm Not Alright") over the
post-grunge dramatics that
bogged down early records
like Leave a Whisper. Which
isn't to say that the album
lacks for gentler moments:
"Through the Ghost" and
the title track both mine
a strummy folk -pop vein
similar to Goo Goo Dolls'
"Iris," while "Bully" inveighs
against the meatheads who
might be presumed to pop-
ulate Shinedown's fan base.
(In a neat twist, Smith saves
his frilliest glam-metal back-
ing vocals for that tune.) But
even the quieter cuts feel
ready to blow.-MW

THE MARS VOLTA
Noctourniquet
Producer: Omar
Rodriguez -Lopez
Warner Bros. Records
Release Date: March 26
Going into a new Mars Volta
album, you know that it's
probably going to sound
completely different from
its predecessor. So follow-
ing the act's so-called "pop"
2009 album, Octahedron,
and its longest break be-
tween releases, the group-

stalwarts Omar Rodriguez -
Lopez, Cedric Bixler-Zavala
and their latest batch of mu-
sical companions-shifts
plenty of gears on its sixth
studio album, Noctourni-
quet. But the band stays
true to the adventurous,
prog-esque spirit that is the
Mars Volta's stock in trade.
Blending the directness of
Octahedron with all sorts
of whacked -out musicality
and plenty of synthesizers
the act delivers one cascad

IAN ANDERSON
Thick As a Brick 2
Producer: Ian Anderson
Capitol/EMI
Release Date: April 3
Jethro Tull's audaciously ambitious

1972 concept album, Thick As a Brick, made prog-rock
history. For the album's 40th anniversary, frontman Ian
Anderson-sans Tull-has crafted a sequel that's just as
ambitious as its predecessor. Like the original, Thick As
a Brick 2 comprises one continuous, album -length suite
with a linear lyrical narrative but multiple shifts in feel.
Wisely, Anderson eschewed overt musical moderniza-
tion in favor of a style that's more in keeping with the
folk/rock/classical amalgam of Tull's '72 prog milestone.
Anderson's melodic motifs are consistently compelling,
and his trademark sardonic wit remains sharp as he
examines the possible paths taken by Gerald Bostock
(the fictional child around whom the original album's
concept revolved), who would now be 48 years old.
Trying to follow in the footsteps of such a classic -rock
staple could easily have been disastrous, but Anderson
triumphs against the odds. Even without his Tull mates,
he convincingly picks up where he left off four decades
earlier, proving that there are still vital sonic statements
to be made within the old -school prog-rock realm.-JA

ing ride after another, rang-
ing from the raging mess of
the suite -like "In Abstentia"
to the swirling dynamics of
"Dyslexicon." Other stand-
outs include the punky pum-
mel of "Molochwalker" and
the unapologetic prettiness
of "Trinkets Pale of Moon."
Elsewhere, such pieces as
the title track and "Zed and
Two Naughts" lay rich melo-
dies atop busy percussive
patterns-and revel in the
sonic conflict.-GG

MIIKE SNOW
Happy to You
Producers: Christian
Karlsson, Pontus Winnberg
Downtown Records
Release Date: March 26
You could say Miike Snow is
kind of like Garbage. Both
bands are the product of
superstar producer(s)-
meets-charismatic front -
person. In Garbage's case,
it's producer Butch Vig and
singer Shirley Manson. And
for Miike Snow, it's produc-
ers Christian Karlsson and
Pontus Winnberg (aka pop
geniuses Bloodshy & Avant)
and singer/songwriter An-
drew Wyatt. But where Gar-
bage thrived on synthetic
grooves and grunge-pop
artifice, Miike Snow-de-
spite a producers' pedigree
that includes Britney Spears'
"Toxic"-might wear flannel
for warmth, not style. On its
sophomore effort, Happy to
You, the multinational band
(Karlsson and Winnberg are
Swedish; Wyatt is Ameri-
can) takes up residence in
that place where the natural
and digital worlds intersect.
Check the crackling -fire
snare roll and creeping -vine
flute synths of "Bavarian #1
(Say You Will)," the algae -
topped grand -piano vamp
of "Paddling Out" (made
more charming by Wyatt's
overpronunciation of "out")
and Wyatt warbling about
hillsides and sunsets to
some very Orbital-ian synths
on "Black Tin Box." File this
under nil disco, indie pop
or melodic Swedish magic.
Whatever you call it, Happy
to You travels between styles
and forms without losing its
accessible charm.-KM
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SINGLES
JUSTIN BIEBER
Boyfriend (2:52)
Producers: Mike Posner, MdL
Writers: M. Posner; J. Bieber,
M. Levy M. Musto
Publishers: various

RBMG/Island Def Jam
Justin Bieber sounds all grown up on his first non -holiday
single since 2011's "Never Say Never," delivering some
low -register raps that make his pip -squeaked vocals
on "Baby" seem like they were recorded a decade ago.
Lyrically, however, he's still got some growing up to do.
"Swag, swag, swag on you/Chillin' by the fire while we
eatin' fondue," he raps in the opening verse, prompting
the question: Has "swag" officially jumped the shark?
Elsewhere, he promises his prospective paramour, "I could
be your Buzz Lightyear/Fly across the globe" and "I'ma
make you shine bright/Like you layin' in the snow-brrr!"
Despite the handful of lame couplets aside, "Boyfriend"
is at least sonically polished enough to belong on a radio
playlist with the Usher and Justin Timberlake songs that
brought Bieber YouTube fame just three short years ago.
In fact, the club -ready beat and guitar -plucked chorus
recall Timberlake's most pivotal transition single, 'N Sync's
"Girlfriend." While "Boyfriend" exists almost exclusively
to give 12 -year -old girls heart palpitations at the mere
thought of being Bieber's fondue partner, the song is a
promising sign of what could be a prosperous adult career
for the 18-year-old.-AH

Ii11?-1101?

BIG
I Got This (3:24)
Producer: Big K.R.I.T.
Writers: J. Scott, W Hutch
Publisher: Sippi Land
Publishing (BM/), Jobete
Music, OPC Music Publishing
(ASCAP)
Def Jam
Behind the boards, Big
K.R.I.T. continues to astound.
His self -produced new track,

KARMIN
Brokenhearted (3:49)
Producers: Circuit, Emily
Wright
Writers: various
Publishers: various

"I Got This"-which may ap-
pear on his long-awaited Def
Jam debut, Live From the Un-
derground-starts with the
jittery click of a guitar pick
against strings, but with the
bend of a bass note it morphs
into a classic Southern rap
symphony, complete with
relentless high -hat ticks, rat -

Epic
Karmin has made a career out of covering some of the most
popular songs on the Billboard charts, and on the duo's sec-
ond original single, the pair try once again to craft its own
undeniable hit. With "Brokenhearted," it's almost there. The
chorus, pinched with guitar licks that Katy Perry or Jessie J
would die to sing over, is as catchy as they come. But vocalist
Amy Heidemann sounds a little lost on the verses, her voice

-111-VII=WS
tling snares and the stickiest
synth line this side of G -funk.
K.R.I.T. sounds as nimble
as ever on the mic by show-
casing the versatility of his
Southern drawl: The MC can
let his voice glide before in-
stantly throwing his flow into
high gear and piling syllables
on top of each other. The
overall subject matter of "I
Got This" isn't groundbreak-
ing or even insightful, but
K.R.I.T.'s skill is so impressive
that by the time he's whisper-
ing "I got this here" during the
bridge, it's hard not to believe
him.-JPB

ALPHABEAT
Vacation (2:55)
Producer: Alphabeat
Writer: A. SG Nielsen
Publisher: Good Songs
Publishing
Copenhagen Records
Is there room in commer-
cial pop music for PG -rated
stakes -free tracks like "Va-
cation"? Danish collective
Alphabeat has never shied
away from impossibly upbeat
singles -2006 overseas hit
"Fascination" is a giddy jolt
that hasn't lost its luster, and
2009's "The Spell" is vapid
but immaculately written.
"Vacation," which previews
a new album set for a late -
summer release, offers well-
worn sensory pleasures, with

TENACIOUS D
Rize of the Fenix (5:53)
Producer: John
Kimbrough
Writers: J. Black, K Gass
Publishers: Time for My
Breakfast Music/Buttflap
Music (ASCAP), Gridiron Greats Music (BMI)
Columbia
They may not be much for spelling, but Jack Black and Kyle Gass are certainly literate, as
evidenced by the clever title track of their third Tenacious D album. With ebb -and -flow
dynamics that reference the classic -rock stylings of the Who and the more metallic bom-
bast of Rush and Triumph, "Rize of the Fenix" alternately laments the duo's fate in the
wake of the "Pick of Destiny" film bomb ("What will we do about all the fans that have
the D tattoo?") and voices a celebratory resolve to "rise again," just like the phoenix (or
fenix, take your pick). The tune alternates between acoustic melodicism and galloping
hard -rock anthemics, with Black and Gass engaging in fast -paced musical dialogue that
makes the D's "issues" sound as weighty as the affordable health care debate. Mostly,
"Rize of the Fenix" makes it clear that the D isn't done or dead, and that the duo will live
to rock another day, meriting cheers as well as laughs along the way.-GG

glitzy guitar riffs and sooth-
ing percussion propping up
an ode to a relaxing holiday.
"Destination? I don't care/
We can go anywhere!" the
band members sing in per-
fect harmony at one point,
shrugging off their worries as
the sunny synthesizer plinks
snake around their voices.
"Vacation" doesn't carry
the breathless joy of a song

getting washed out by the heavily processed pop produc-
tion from Circuit and Emily Wright. Heidemann's penchant
for jumping between earnest singing and playful rapping
makes the vocalist difficult to keep up with, especially when
the arrangement doesn't alternate between the two styles.
Karmin gets close to its breakout look with "Brokenhearted,"
but the group needs some polishing before it releases a
smash.-JB

like "Fascination"-perhaps
due to its mundane chorus,
or maybe because Alpha -
beat has been providing that
expected burst of energy
for years. Yet the band re-
mains a premier pop act in
Europe, and even if "Vaca-
tion" doesn't dazzle, another
Alphabeat single certainly
could do so before 2012
comes to a close.-JL

GARBAGE
Blood for Poppies (3:41)
Producer: not listed
Writer: not listed
Publisher: not listed
Stun volume
For the lead single from its
first album in seven years,
Garbage picked a song that
captures what first made
the group stand out amid
the swarm of '90s alt -rock
acts, with crunchy guitar
riffs and moody electronic

details tempered by soaring
singalong choruses. Gar-
bage veered slightly toward
electronic pop last decade
with songs like "Cherry Lips
(Go Baby Go)," but if "Blood
for Poppies" is any indica-
tion, the band's forthcoming
album, Not Your Kind of Peo-
ple, won't do the same. Musi-
cally, the single has the teeth
of early hits like "Only Happy
When It Rains," but lyrically,
"Blood for Poppies" is far less
dark and mysterious. When
vocalist Shirley Manson sings
"Don't know why they're call-
ing on the radio/They know
I'm here, just out of sight" in
thechorus,she'sspeaking di-
rectly to Garbage die-hards,
expressing some frustration
with their impatience while
still heralding her band's
return. For a frontwoman
whose brazen nature defined
her, it's a quiet way to declare,
"We're back!"-JM
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LATIN BY LEILA COBO

IN HIS ZONE
Don Omar lands another hit atop the Latin charts,
keeps connecting at social

Don Omar is having one of those mo-
ments where everything seems to be
going his way. The Puerto Rican art-
ist and actor had two No. is on Bill-

board's Hot Latin Songs chart in 2011-"Taboo"
and the indefatigable "Danza Kuduro." Last
week, he returned to the top spot with his new
single, "Dutty Love," featuring Natty Natasha,
an artist signed to his own label, Orfanato Music
Group. Don Omar is signed to Universal Music
Latin Entertainment (UMLE).

Although "Dutty Love" was forced out of the
penthouse this week to No. 3 on the chart by
Michel Telo and Juan Magan, the track, which
sits at No. 3 on Billboard's Latin Digital Songs
chart, clearly isn't going anywhere.

"Clear Channel tells me it's their No. 1 re-
cord in research [on their Latin stations]," says
Gabriel Buitrago, president of Summa Enter-
tainment, which is handling Don Omar's radio
promotion. "This was a different style for Don
Omar and it was refreshing," he adds, noting
that "Dutty" is romantic and mellow, as opposed
to the uptempo, danceable "Danza" and "Taboo."

In a twist, Omar's manager Adam Torres
says the popularity of "Dutty Love" began in
Colombia, where fans started listening to the
song after Don Omar posted it on his website,
OrfanatoMusic.com, without video. "Someone
picked it up and it just started growing in Co-
lombia," Torres says. "It was just an infectious,
catchy song. Once it became a huge hit in Co-
lombia, we started focusing here in the U.S.
and Puerto Rico."

The track built naturally on radio, entering
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Hot Latin Songs at No. 48 on Dec. 31, 2011,
then rising steadily. It hit No. 5 on Feb. 25, and
has remained in the top 10 ever since, peaking
at No. 1 on April 7. The rise of "Dutty Love,"
which still doesn't have a video, also propelled
Don Omar onto Billboard's social chart, where
he rose 47-22 on April 7 before dropping to No.
31 this week.

Whether up or down, however, Don Omar
is one of few acts who, while he only sings in
Spanish, maintains a steady presence on the
social chart, where he's reached the top 10 mul-
tiple times thanks to "Danza," which has re-
mained at No. 1 on Latin Digital Songs for 35
weeks. Don Omar will release his fifth studio
album, M02, New Generation, May 1 on UMLE.
M02 (which stands for Meet the Orphans 2) is
a sequel of sorts to his last album, Meet the
Orphans, which has sold 108,000, according
to Nielsen SoundScan.

Don Omar also recently announced that
he'll return with a feature part in the next
chapter of film franchise "The Fast & the Fu-
rious," set to begin filming this summer. (He
previously appeared in the series' fourth and
fifth installments.) Since touring Europe ear-
lier this year, he's played more than 20 U.S.
club shows, penned a song for Mexico's Sol
beer and is set to announce a new alliance
with dance/exercise company Zumba.   
Don Omar will sitfor a Q9ZA at the Billboard Latin

Music Conference to discuss the marketing behind
his hits and business ventures. For more details, go

to billboardlatinconference.com.

COVER SET SOARS
Sarah Darling's version of 'Blackbird' shines light on
compilation album for a cause

Sarah Darling's cover of the Beatles' "Black-
bird" is taking flight, thanks to support from
Sirius Satellite Radio and video play on CMT.

Culled from `Let Us In' Nashville-A Tribute
to Linda McCartney, the multi -artist compi-
lation, which benefits the Women and Can-
cer Fund, was released by Reviver Music, a
Livingston, N.J.-based label founded in 2009
and distributed by Sony's RED.
Reviver was originally established
for "the singular goal of deliver-
ing a social action agenda through
the music of Sir Paul McCartney,"
according to its website, Reviver-
Music.com. Linda McCartney was
diagnosed with breast cancer in
1995 and died in 1998.

"It was such a great surprise because it was
an organic thing," Darling says of the song's
success. "Sometimes those are the best when
you're not expecting something to take off."

According to Reviver Music CEO David
Ross, "Blackbird" is an "emphasis" track from
'Let Us In' Nashville. Released in November
2011 with Paul McCartney's blessing, the
album features Nashville artists performing

if
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McCartney songs, including Ricky Skaggs'
take on "Listen to What the Man Said," Steel
Magnolia's "Maybe I'm Amazed" and Phil Vas-
sar's "Lady Madonna."

When Ross began putting together `Let Us
In' Nashville, Darling, signed to Black River
Entertainment, was the first artist he ap-
proached. "I begged for that one," Darling

says of recording "Blackbird" with
producer Dann Huff, who is also
helming her Black River album,
due later this year. "That is my fa-
vorite Beatles song. When you start
playing guitar, that's the song you
teach yourself how to play. I love
that song and what it's about."

Last November `Let Us In' Nash-
ville artists gathered at Nashville's Ryman Au-
ditorium for a benefit concert that will be re-
leased on DVD later this year.

According to Ross, Reviver plans to release
future `Let Us In' albums from artists in vari-
ous genres. The next will be an Americana
album slated for release in September fea-
turing Steve Earle, 011abelle, Jim Lauderdale
and others. -Deborah Evans Price

TAKING OFF
LoveRance single flies again with help from 50 Cent

PI," the debut single from 24 -year -
old rapper LoveRance, first floated
into the upper reaches of Billboard's
Hot R&B/Hip-Hop Songs chart as

an independent release last June. Propelled by a
grass -roots marketing campaign-the Bay Area
native born Rance Oliver posted the song on
Facebook and "walked around just giving out
tapes with just that song," he says-and with
fellow unknowns Skipper and the song's pro-
ducer lamSu! onboard, "UP!" entered the chart
at No. 96 before drifting as high as No. 70 dur-
ing its initia119-week run. By Oct. 29, "UP!" had
dropped back to No. 95, then fell off the chart.

But on Feb. 4 "UP!" returned to Hot R&B/
Hip -Hop Songs where, buoyed by a new 50
Cent verse and backed by Interscope, which
signed LoveRance in September, the track has
found new life. This week the raunchy anthem
rises 9-7 and continues to build.

The song's success has been a victory not just
for LoveRance but also Interscope executive VP

of A&R Larry Jackson. "It's been a mission of
mine to find a song from my hometown, San
Francisco, that I can nurture and help chart
into success," says Jackson, who first heard the
track on KMEL San Francisco in July. (KMEL
music director Big Von broke the record after
the station's DJ Amen passed it along.)

On Sept. 30, Jackson met with LoveRance
and Interscope Geffen A&M chairman Jimmy
Iovine and, according to those involved, LoveR-
ance signed his deal with Interscope the same
day. "Jimmy and I loved the song and loved ev-
erything he played for us," Jackson says. "We
decided at that point, that day, to sign him."

Once the ink dried, Jackson contacted 50
Cent about a potential collaboration. "[In] early
November, I asked 50 Cent if he had heard
his record," Jackson recalls. "He said, 'Yeah, I
know that record. I almost signed him [after]
Von brought it to me.' I said, 'I'm working with
them; they're from my hood. I think you should
hop on the record.' He said yes and a week later
he had the verse finished."

Interscope went to radio with "UP!" featur-
ing 50 Cent. Two months later, the song was
back on the charts.

With his name on the rise, LoveRance is
readying his mixtape, Happy Fuckin' Birthday,
which he plans to release later this month. As
for his next single? He plans to let fans' feedback
on Facebook and Twitter drive that.

"I'm going to let them tell me what they like
after they listen to the mixtape," says LoveR-
ance (@loverance). "I want to give them what
they want."    

Additional reporting by Karinah Santiago.



BIEBER BUCKS
As Justin Bieber's single "Boyfriend"
clocks the fourth -best-selling
digital sales frame of all time with
521,000 units sold-making it the
fastest -selling digital track since
Bruno Mars' "Grenade" in 2011-the
question is: Who gets the money,
and how much?

Billboard's calculations are based on the $1.29
list price, and assumes that Universal Music
Group charges 90 cents wholesale for each unit
downloaded. ITunes collects the remaining 39
cents per unit sold, giving the retailer $203,190
for 521,000 sold. Island Def Jam collects its
$327,709 after all of the songwriters, producers
and publishers are paid.

MASON LEVY
(Producer/Co-Writer)
$17,378.61

$8,000.61 from mechanical royalties:
We're assuming Bieber has a 25% stake in
the song and Posner a 30% stake, leaving
the remaining co -writers with 22.5% each.
At 521,000 units, that's a mechanical royalty
payout of $10,667.48, less $2,666.87 to his
co -publisher, Warner/Chappell.
$9,378 from producer's points: Assuming
the same share as Posner.

$203,190

PUBLISHERS
(Universal Music
Publishing Group, Sony/
ATV, Warner/Chappell)
$11,852.76

MATTHEW MUSTO
(Co -Writer)
$8,000.61
$8,000.61 from mechanical royalties:
Out of a total $10,667.48, Musto gets the
songwriter share and the co -publisher
share of $8,000.61, and his publisher,
UMPG, gets $2,666.87.

THE FINE PRINT

WHILE THE PERCENTAGES MAY WORK OUT TO THE NUMBERS ABOVE, ACTUAL
EARNINGS DEPEND ON THE FINAL P8L FOR THE PROJECT.

TOTAL
$672,090

ISLAND DEF JAM
$327,709

JUSTIN BIEBER
$83,913.57

$75,024 from sales: assumes a
superstar royalty level of 20%,
from which producers' points are
deducted, leaving 16%. That's
521,000 units times 14.4 cents,
or $75,024.
$8,889.57 from mechanical
royalties: We've assumed a full
statutory rate of 9.1 cents per copy,
so the total mechanical payout
for 521,000 units will be $47,411.
Bieber is entitled to both a song-
writer's share (and industry sources
say that he does indeed contribute
to the songwriting process) as well
a publisher's share. Songwriting
splits are usually closely guarded
secrets, but we've assumed a
healthy 25% share for Bieber, given
that he's the reason the track will
sell so strongly. Sources say all four
songwriters have co -publishing
with a major publisher (for Bieber,
it's Universal Music Publishing
Group), and we've assumed a
typical 50/50 co -publishing split.
Bieber's mechanical royalty comes
to $11,852.75. Of that, Bieber gets
the songwriter share of $5,926.38
and the co -publishing share of
$2,963.19 fora total of $8,889.57,
while his publisher gets $2,963.19.

MIKE POSNER
(Producer/Co-Writer)
$20,045.48

$10,667.48 from mechanical
royalties: Sources say that Posner
had a bigger hand in the song, so
we figure him for a 30% split of
the mechanical royalty payment,
which is $14,223.30, less 25% of
his share-$3,555.83-to his co -
publisher, Sony/ATV.
$9,378 from producer's points:
Posner shares production credit
with Mason Levy. We're assuming
a 50/50 split of the 4% producer's
share, or 2% of Def Jam's gross
revenue ($468,900, after iTunes'
take), which equals $9,378.

`BOYFRIEND' MAKES
STRONG FIRST IMPRESSION
Justin Bieber's "Boyfriend" launches
with the fourth -best digital sales
frame since Nielsen SoundScan
began tracking download sales. The
track opens at No. 1 on Hot Digital
Songs with 521,000 sold. While it's
the fourth -highest total, it's the sec-
ond-best mark not aided by Christ-
mas -week sales activity, when figures
annually spike amid frenzied holi-
day shopping. Only Flo Rida's "Right
Round" sold more (636,000; Feb. 28,
2009) in a week not influenced by
yuletide consumer behavior.

Considering its impressive start,
"Boyfriend" could continue to sell
strongly, as, of the previous seven ti-
tles that account for the top 10 digital
sales frames (see graph, right), all have
sold at least 3.6 million downloads.
The Black Eyed Peas' "Boom Boom
Pow," which opened with 465,000 the
week of April 18, 2009, is the top seller
of the group, having shifted 6.4 mil-
lion in digital sales since its release. It
ranks as the sixth -best-selling down-
load in SoundScan history.

-Gary Trust

A look at the top 10 weekly download sums since
Nielsen SoundScan began tracking digital sales.

Highest

WeeklySales Title Artist (hart Date

636,000 "Right Round" Flo Rida Feb. 28, 2009

610,000 "TiK ToK" Ke$ha Jan. 9, 2010

559,000

521,000

509,000

"Grenade"

"Boyfriend"

"Born This Way"

Bruno Mars

Justin Bieber

Lady Gaga

Jan. 8, 2011

April 14, 2012

March 5, 2011

509,000 "Firework" Katy Perry Jan. 8, 2011

467,000 "Low" Flo Rida featuring T -Pain Jan.12, 2008

465,000 "Boom Boom Pow" The Black Eyed Peas April 18, 2009

460,000 "Right Round" Flo Rida March 7, 2009

448,000 "Born This Way" Lady Gaga Feb. 26, 2011

BUBBLING
UNDER
>>>LUMINEERS
LOOMING AT TRIPLE A
The Lumineers are closing in on
their first Billboard chart appear-
ance, as "Ho Hey" (Dualtone)
is bubbling under Triple A. The
stomp -and -clap folk-rock track
is receiving early format support
from KBCO in Denver, where the
trio is based. The threesome-
Wesley Schultz, Jeremiah
Fraites and Neyla Pekarek-
could also make its maiden chart
visit next week with its self -titled
debut album, released April 3.
"Ho Hey" is available as a free
iTunes download as part of the
retailer's lndie Spotlight feature.

>>>THE NEXT BIEBER?
Sixteen -year -old pop singer
Austin Mahone has nearly
600,000 followers on Twit-
ter (@austinmahone) and 70
million views on his YouTube
channel. But if you haven't heard
of him yet, it's likely because
you aren't a teenage girl with
eyes for YouTube-born Justin
Bieber-esque singers. Mahone's
first commercial single, the self -
released "11:11," has sold 44,000
downloads, according to Nielsen
SoundScan, since arriving Feb.
14. He's also spent 11 weeks on
the Social 50 chart, climbing as
high as No. 25 on the Jan. 28 list.

>>>FUTURE LONE
STAR STARS
The Josh Abbott Band keeps
on making noise beyond the
regional borders of Texas' Red
Dirt music scene, as "Touch"
draws 1.1 million impressions on
Hot Country Songs, where it hits
No. 48 in its 10th week. The song
previews the band's third album,
Small Town Family Dream, due
April 24 on Abbott's own Pretty
Damn Tough imprint. The group
rose to No. 44 on the tally last
summer with "Oh, Tonight,"
which features newly signed
Universal Music Group Nashville
singer Kacey Musgraves.

>>>GRAHAM'S
'TATTOOS' DRAWS
CHART INK
North Carolina native Driicky
Graham, whose name may seem
like a parody of the ubiquitous
Aubrey "Drake" Graham (he
even has a song titled "Dead-
lines" ... coincidence?), con-
tinues to approach Hot R&B/
Hip -Hop Songs: His debut single,
"Snap Backs & Tattoos" (eOne),
has been drawing attention vi-
rally and on music TV networks.
The 20 -year -old rapper's song
jumps14-6 on the survey's Bub-
bling Under chart, fueled in part
by airplay at WONT New York
and WGCI Chicago, two of rap's
more prominent radio homes.

Reporting by Keith Caulfield,
Wade Jessen, Karinah Santiago
and Gary Trust.
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MARKETPLACE
For ad placement in print and online call Jeff Serrette 1-800-223-7524-1-212-493-4199/Jeffrey.Serrette@billboard.com

BUSINESS OPPORTUNITIES

Faith -Based & Family Friendly Movie Distribution

Producers-if you're looking for a great distribution

partner for your faith -based or family -friendly film we

are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General

Marketplace, Worldwide. Contact me today

at: daustin@gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection. Any style of

music. We pay HIGHER prices than anyone else.

Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

REAL ESTATE

Vineyard

Guest Cabin

Gift Shop

Winery

MAGNIFICENT 60 ACRES WITH WORKING WINERY

AND LAVENDER FARM SOUTHEAST OF TULSA

$4,500,000

 3 bed/3 bath 4,000± SF Custom built main house
 2 cabins  Fully fenced

 8± acre fully stocked lake with rock/concrete dock &
fishing boat

 Working lavender farm & winery
 Vineyard has approx. 1600 vines

 Equipment, winery, & gift shop all included!

 Possible Owner Financing Available! 

Abdalla of Atlanta Inc. Cell: 404.558.2222 In association with
Martin E. Higgenbotham

For details contact Michael Abdalla mjasr@abdallaauctions.com Broker #144221 RE Corp: 74074

DUPLICATION
REPLICATION

VINYL PRESSING
CD ROM SERVICES

DVD SERVICES FOR SALE
PROMOTION & MARKETING

SERVICES
MUSIC DISTRIBUTORS

AUCTIONS
RECORDING STUDIOS

REAL ESTATE
INVESTORS WANTED

STORES FOR SALE
EQUIPMENT FOR SALE

STORE SUPPLIES
FIXTURES

CD STORAGE CABINETS
DISPLAY UNITS

PUBLICITY PHOTOS
INTERNET/WEBSITE

SERVICES
BUSINESS SERVICES
MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES
COMPUTER/SOFTWARE
MUSIC MERCHANDISE

T-SHIRTS

PROFESSIONAL SERVICES
DJ SERVICES

FINANCIAL SERVICES
LEGAL SERVICES

ROYALTY AUDITING
TAX PREPARATION
BANKRUPTCY SALE

COLLECTABLE
PUBLICATIONS

TALENT
SONGWRITERS

SONGS FOR SALE
DEALERS WANTED

WAN D TO BUY
CONCERT INFO

VENUES
NOTICES/

ANNOUNCEMENTS
VIDEO

MUSIC VIDEO
POSITION WANTED

LISTENING STATIONS
FOR LEASE

DISTRIBUTION NEEDED
EDUCATION OPPORTUNITY

HELP WANTED
EMPLOYMENT SERVICES RETAILERS WANTED MASTERING
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WE I3OUGHT A `ZOU'

the slinky French ol
Bisou, Bisou" on the se

opener of AMC's "Mad Men"
(March 25), her own version
debuts at No.1 on World Digital
Songs with 11,000 sold, according
to Nielsen SoundScan. Lionsgate
released the 2:18 -long French -

DJ PAULY I) DEI3 uTs

"Jersey Shore" nets his second hit
on the Dance/Electronic Digital
Songs chart as "Night of My Life"
(featuring Dash) debuts at No.15
with18,000 downloads sold. The
track is also the theme to his n
MTV show "The Pauly D Proj
and is his first chart hit with
Cent's G -Note Records.

LANG'S 'IDOL LOVE

Songs (6,000; up11,690.) after
Phillip Phillips (above) performed
a cover of it on "American Idol"
last week. (Theme: "songs from
your idols.") Lang also bullets19-5

toeto"te-e

CHART
BEAT

»Beyonce collects her 18th No.
1 on Dance Club Songs, as "Love
on Top" jumps 4-1. She's now
just one No.1 away from tying
Janet Jackson for the second -
most leaders in the chart's
35 -year history. Only Madonna
has more (41). Speaking of the
Material Girl ...

»Despite boasting a combined
five No.1 albums on the Billboard
200 in the '80s, Madonna and
Lionel Richie had never ranked
in the survey's top two con-
currently until this week (see
chart, page 34). The superstar
veterans hadn't charted in the
top five together since the week
of Oct. 4,1986, when Richie's
Dancing on the Ceiling ranked at
No.1 and Madonna's True Blue
placed at No. 5.

CRead Chart Beat
every week at
bill board.com/chartbeat.

Billboarel ilk

Madonna, Lionel Richie DebutAtNos. 1 & 2
Madonna scores her eighth No. 1 on
the Billboard 200 with the debut of her
album MDNA, while Lionel Richie's
all-star country collaborations set Tuske-
gee bows in the runner-up slot -his
highest -charting album since 1986.

MDNA sold 359,000 copies, accord-
ing to Nielsen SoundScan, and is her
fifth straight studio album to debut
at No. 1. It follows 2008's Hard Candy,
which moved 280,000 in its first week.
MDNA's opener is her best sales week
since 2000's Music shifted 420,000
when it debuted at No. 1.

Madonna remains in second place
among women with the most No. 1 al-
bums. She nowneeds only one more to
tie Barbra Streisand, theleader among
women with nine chart -toppers.

Lady M has now released No. 1 al-
bums in the '80s, '00s and '10s. She

missed scoring a No. 1 in the '90s, in-
stead notching five No. 2 releases with
I'm Breathless, The Immaculate Collec-
tion, Erotica, the "Evita" soundtrack
and Ray of Light.

MDNA's sales were
aided by a successful
album sales promotion
involving Madonna's up-
coming world tour. U.S.
customers who bought
a concert ticket had the
option of receiving the
album as part oftheir pur-
chase. The only sales that
count toward an album's
chartpositionare thosewhereticketbuy-
ers opted to receive MDNA.

This sort of ticket/album promotion
has been used in the recent past by such
acts as Bon Jovi and Tom Petty. The
latter's Mojo album debuted at No. 2 on
July 3, 2010, with 125,000 -thanks to a
fair number of customers who got the
albumthrough a ticketpurchase. (It also
was Petty's best sales week since Christ-
mas of 1994.) The same goes for Bon
Jovi's 2007 No.1 album, Lost Highway.

Sources suggest that MDNA may
have sold around 180,000 copies
through the ticket/album offer -a
handsome figure indeed. Certainly,
based on Madonna's previous debut
sales weeks (she hasn't had a studio
set start with less than 240,000 since
1994), MDNAwould've been No. l even

without the ticket/album promotion.
Meanwhile, Richie's Tuskegee

starts with 199,000 -his best sales
frame since SoundScan began track-
ing sales in 1991. His previous largest

week in that span of time
was when 2006's Corn-
ing Home started with
75,000 at No. 6. Richie
last charted higher on
the Billboard 200 in
1986, when Dancing on
the Ceiling spent two
weeks at No. 1.

Like other veteran acts
before him, Richie opted

T
ter

to reach consumers in a creative way.
First, for Tuskegee, he covered his own
material, but with a twist. That's not
far removed from a traditional covers
set, which is usually the way a heritage
artist reconnects with fans (e.g., Tony
Bennett's Duets and Duets II, Rod
Stewart's Songbook series). Richie also
brought in A -list collaborators to sing
with him (as did Bennett, as well as
Santana for Supernatural) and crossed
over to country (like Jewel and Darius
Rucker have done before him). And he
isn't just covering old tunes -he's cov-
ering his own familiar hits, but with a
country slant. (While Richie has dab-
bled in country before, he has gone to
greatlengths to sayhe's not "gone coun-
try." But to the average person, one
could argue this is a stylistic transition,

albeit a natural one.)
Richie also was the focus of an hour-

long concert special on HSN on March
16. Sales generated from the shopping
channel broadcast amounted to about
20,000 sold, according to the artist's
label, Universal Music Nashville.

A traditional studio album from
Richie would've likely never sold as
well as Tuskegee, which targets mul-
tiple demographics. Case in point: In
one week, Tuskegee moved more than
twice what his last studio album did in
total -2009's Just Go has sold 95,000.

In terms of release -week promotion,
Madonna was off the radar, instead fo-
cusing on rehearsals for her upcoming
world tour. Since headlining the Super
Bowl halftime show on Feb. 5, her only
significant media appearances have
been a live Facebook chat with Jimmy
Fallon on March 24 and a brief drop -
in at Miami's Ultra Music Festival the
same night.

Richie, however, worked the TV cir-
cuit hard during the past week. He was
the focus ofmultiple CMT specials and
was interviewed on NBC's "Weekend
Today" (March 25), and made appear-
ances on "The Voice" (March 26, the
album's release date), "Today," "Late
Show With David Letterman" and
CNN's "Piers Morgan" (all on March
27). Then, on April 1, he performed on
CBS' telecast of the Academy of Coun-
try Music Awards.  

IVIarket Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL DIGITAL

This Week

Last Week

(hange

This Week Last Year

6,160,000

5,462,000

12.8%

6,633,000

2,331,000 26,676,000

2,108,000 25,623,000

10.6% 4.1%

2,217,000 24,522,000

Change -7.1% 5.1% 8.8%
'Digital album sales are also.counted within album sales.

Weekly Album Sales (moon Units)
30

20

OVERALL UNIT SALES
Albums

Digital Tracks

Store Singles

Total

77,828,000

339,116,000

707,000

417,651,000

77,836,000 0.0%

361,320,000 6.5%

703,000 -0.6%

439,859,000 5.3%

Albumsw/TEA. 111,739,600 113,968,000 2.0%
ncludes track equivalent album sales (TEA) with 10 track downloads egulvalent
to one album sale.

ALBUM SALES

'11

'12

i az. a mLI1Lnn

SALES BY ALBUM FORMAT

(D

Digital

51,863,000

25,110,000

million

47,416,000

29,395,000

-8.6%

17.1%

Vinyl 838,000 1,008,000 20.3%

Other 17.000 18.000 5.9%

For week ending A pril1, 2012. Figures are rounded.
Compiled from a national sample of retail store and rack
sales reports collected and provided by

Year -To -Date Album
Sales By Store Type

5
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Indies Nontraditional Download Mass

CD Merchants Stores Merchant

nielsen
SoundScan

11
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ADELE 3,20
AERCISMITH 157
CLAY AIKEN 120
LAUREN ALAINA 189

JASON ALDEAN 23

THE ALL-AMERICAN

REJECTS 18

ROONEY ANINS 172
AWOL NATION 129

APR IP

20'12

mi

O
ARTIST

7,;`.7 k'g IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE)

HOT SHOT
DEBUT 1

MADONNA
LIVE NATION/INTERSCOPE 016658/IGA (13.90)

LIONEL RICHIE
MERCURY NASHVILLE 016000/UMGN (15.98) A

ADELE
XL/COLUMBIA 44699'/SONY MUSIC (11,81

SHINEDOWN
ATLANTIC 528523,AG (18.98)

SOUNDTRACK The Hunger Games: Songs
LIONSGATE 016384/UNIVERSAL REPUBLIC (13.98)

ONE DIRECTION
SYCO/COLUMBIA 92491/5096 MUSIC (11,8)

KATY PERRY
CAPITOL 84601. 118.981

THE USED
ANGER 749'/HOPELESS (13.98)

BRUCE SPRINGSTEEN
COLUMBIA 94254,0NY MUSIC (11.96)

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95758/CAPITOL (18.90)

LUKE BRYAN

67 62 26

25 21

18 7

14 13

19 16

28 28

27 25

36

29

NEW 1

2

17

41

6

106

NEW 1

42 35 26

43 30 24

CAPITOL NASHVILLE 70412 (16.98)

WHITNEY HOUSTON
ARISTA 14626/1041 MUSIC (18.98)

GOTYE
SAMPLES 'N' SECONDS/FAIRFAX 0164491/UNIVERSAL REPUBLIC (13.90)

THE SHINS
AURAL APOTHECARY/COLUMBIA 92670,S0NY MUSIC (11.98)

THE MARS VOLTA
RODRIGUEZ LOPEZ PRODUCTIONS 530380/WARNER BROS. (13.98)

FUN.
FUELED BY RAMEN 526048. (1188)

MESHUGGAH
NUCLEAR BLAST 2388. (16.98) A

Title
5 ad

MDNA 1

Tuskegee

21 0
2

Amaryllis 4

1111

From District 12 And Beyond

Up All Night 'l

Teenage Dream El 1

Vulnerable

Wrecking Ball

NOW 41

Tailgates & Tanlines 

Whitney: The Greatest Hits El '2

Making Mirrors

Port Of Morrow

Noctourniquet

Some Nights kill

Koloss

THE ALL-AMERICAN REJECTS Kids In The Street
DGC/INTERSCOFE 016655/IGA (15.98)

SOUNDTRACK Shake It Up: Live 2 Dance: Music From The Disney Channel Series
WALT DISNEY 013857 (13.98)

ADELE
XL/COLUMBIA 31859"/SONY MUSIC (12.98)

PACE
SETTER

SCOTTY MCCREERY
19/MERCURY NASHVILLE 016022/IGA/UMGN 113.981

MELANIE FIONA
SRC 016021/UNIVERSAL REPUBLIC (10.98)

JASON ALDEAN
BROKEN BOW 7697 (18.98)

DRAKE
YOUNG MONEY/CASH MONEY 0161358/UNIVERSAL REPUBLIC (17,81

RIHANNA
SRP/DEF JAM 016313/W8G (13.88)

KELLY CLARKSON
19 56801/RCA (11.93)

ERIC CHURCH
EMI NASHVILLE 94266' (16.98)

LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 18.98)

MY DARKEST DAYS
MVR/MERCURY 016576/101MG (10.98)

ESPERANZA SPALDING
MONTUNO/HEADS UP 33174/CONCORD (13.98) A

THE BLACK KEYS
NONESUCH 5290991/WARNER BROS. 118.98)

LMFAO
PARTY ROCK/WILL.LAM/CHERRYTREE/INTERSCOPE 015678/IGA (9.98)

19

Clear As Day

The MF Life

111

18]

El 4 ij
71

My Kinda Party

Take Care in

Talk That Talk 

Stronger 

Chief 1

Own The Night 1

Sick And Twisted Affair 29

Radio Music Society 10

El Camino  2

Sorry For Party Rocking 

TYGA Careless World: Rise Of The Last King
YOUNG MONEY/CASH MONEY 016727/UNIVERSAL REPUBLIC (17.98)

MUMFORD & SONS Sigh No More 0 2
GENTLEMAN OF THE ROAD 0109,GLASSNOTE (12.98) 0

J.J. HAIRSTON & YOUTHFUL PRAISE After This
EVIDENCE GOSPEL/LIGHT 7248100640 (13.98)

ODD FUTURE
ODD FUTURE 95478 (14.98)

DIGGY
ATLANTIC 527789/AG (11.98)

THE CIVIL WARS
SENSIBILITY 017. (11.98)

SKRILLEX Bangarang (EP)
BIG BEAT/OWSLA/ATLANTIC 528521/AG (5.98)

SOUNDTRACK The Hunger Games: Original Motion Picture Score
LIONSGATE 916579/UNIVERSAL REPUBLIC (13.98)

BRITT NICOLE
SPARROW 67857/EMI CMG (9,98

MARANATHA! PRAISE BAND
MARANATHAI 72071/001 CMG (12.98)

YOUNG JEEZY
CTE/DEF JAM 013738/W4MS 13.98 A

The OF Tape Vol. 2

Unexpected Arrival

Barton Hollow

Gold

Top 25 Praise Songs 2012 Edition

TM:103: Hustle. Ambition

0
0
C
48

49

50

57 58

48 40

55 51

26 32

40 36

33 33

E-40 The Block Brochure: Welcome To The Soil 1, 2 & 3
HEAVY ON THE GRIND 35 (40.981

BLAKE SHELTON Red River Blue
WARNER BROS. NASHVILLE 527370/WMN (18.98)

KIDZ BOP KIDS Kidz Bop 21
RAZOR & TIE 89271 (18,8)

MIRANDA LAMBERT
RCA NASHVILLE 90589/SMN (11.98) A

LANA DEL REY
POLYDOR/INTERSCOPE 015425/IGA (11.98)

NICKELBACK
ROADRUNNER 617709'118.98)

COLDPLAY
CAPITOL 675531 (18.95)

Four The Record

Born To Die

Here And Now

Mylo Xyloto

35

5

10

14

40

41

26

 3
44J
2

 3
2

 1

13
The album slides by

only 16% in its third

week on the chart -

impressive,

considering how

most sets tumble

hard. Its erosion was

eased by the ad's

performance on

Nickelodeon's Kids'

Choice Awards on

March 31.

a

The deluxe reissue of

er album, dubbed

Teenage Dream: The

Complete

Confection, spurs

the set to its highest

rank since Feb. 5,

2011, and its best

sales (33,000; up

190%) since

Christmas.

1E1
With 18,000 sold,

this marks the metal

band's best sales

week and highest -

charting album. Its

previous high came

in 2008 with Obzen's

No. 59 debut with

11,000.

The Z011"American

dol" winner

eturned to the Fox

TV show's stage on

March 29 to sing his

new single "Water

Tower Town." His

album is up by 17Z%

while "Town"

debuts on Country

Digital Songs at No.

32 (15,000; up

3,519%).

133
Formerly on Arista

Nashville, the album

was reissued last

week under the

artist's new label

EMI Nashville and

bounds back onto

the list with 1,000

sold (up from

basically nothing the

previous frame).

Jackson performed

on "The Tonight

Show" on March 30

while GA( will re -air

a "Precious

Memories" special

on April land 8.

54

r 55

56

r 57

tt, c E ARTIST
'ge, IMPRINT t, NUMBER / DISTRIBUTING LABEL (PRICE)

51 45 50
33 BRANTLEY GILBERT

VALORY BG0100 (14.90)

53 39 90

54 74

53 41

34 54

49 39

 NEW
[0

0 =
63 38 77

0

79 44 17

82 72 68

84 29 18

0C3
86 76 99

87 51 47

88 59 29

89 73 82

28

77

22

78

76

84

31

149

23

34

75

1

45

TOBYMAC
FOREFRONT 83332/EMI CMG (10.94)

DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL (18.98)

SOUNDTRACK The Fresh Beat Band: Music From The Hit TV Show
NICKELODEON/LEGACY 95784/SONY MUSIC (9.98)

THE BAND PERRY
REPUBLIC NASHVILLE 014339/UNIVERSAL REPUBLIC (10.98)

FLORENCE + THE MACHINE
U111,12SAL REPUBLIC 016297' (13.98)

BRUNO MARS
ELEKTHA 125393' I10.98)1.3

E-40
HEAVY ON TIIE NM 33 116 98)

E-40
HEAVY ON THE GRIND 32 (15.98)

PAUL MCCARTNEY
MPL/HEAR 33369./CONCORD (14.98)

DEV The Night The Sun Came Up
INDIE-POP DIGITAL EVUNIVERSAL REPUBLIC (7.98)

JUSTIN TOWNES EARLE Nothing's Gonna Change The Way You Feel About Me Now
BLOODSHOT 193. (15.98)

41= Title

Halfway To Heaven

Dubbed & Freq'd: A Ramis Project

Nothing But The Beat

The Band Perry

Ceremonials

Doo-Wops & Hooligans

The Block Brochure: Welcome To The Soil 2

MAROON 5
A8M/OCTONE 015984/16A (1

ALAN JACKSON
ACR 02823/EMI NASHVILLE (16.98)

LIL WAYNE
YOUNG MONEY/CASH MONEY 015548./UNIVERSAL REPUBLIC (13.98)

The Block Brochure: Welcome To The Soil 1

WHITNEY HOUSTON
ARISTA 18699/SONY MUSIC (10.98)

EDNITA NAZARIO
SONY MUSIC LATIN 99147 (11.98)

TOBY KEITH
SHOW DOG -UNIVERSAL 015592 (9

JAY Z KANYE WEST
ROC.A-FELLA/ROC NATION/DEF JAM 015426/IDJNIG (13.98)

TAYLOR SWIFT
BIG MACHINE TS0300A (18.98) A

E-40
HEAVY ON THE GRIND 34 (15.98)

FOSTER THE PEOPLE
STARTIME/COLUMBIA 74457,0NY MUSIC (9.98)

VAN HALEN
INTERSCOPE 016477,100 (13.98) A

TIM MCGRAW
CURB 79320 (13.98)

SKRILLEX
BIG BEAT/ATLANTIC 526918/AG (5.98)

ZAC BROWN BAND
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98 A

OVERKILL
EONE 2152. (15.98)

CASEY JAMES
19/BHA 89538/SMN (9.98)

Kisses On The Bottom

Hands All Over

Precious Memories

Tha Carter IV

The Bodyguard

Desnuda

Clancy's Tavern

Watch The Throne

Speak Now

The Block Brochure: Welcome To The Soil 3

Torches

A Different Kind Of Truth

Emotional Traffic

Scary Monsters And Nice Sprites (EP)

You Get What You Give

The Electric Age

Casey James

WHITNEY HOUSTON
ARISTA 10033/RCA (11.98)

IRON MAIDEN
UME 016458 (19.98)

FLYING COLORS
MUSIC THEORIES 73632./MASCOT (14,8)

FIVE FINGER DEATH PUNCH
PROSPECT PARK 50104 (15.98)

I Look To You

En Vivo!: Live At Estadio Nacional, Santiago

Flying Colors

American Capitalist

SIDEWALK PROPHETS
FERVENT 888390/WARNER-CURB (13.98)

SOUNDTRACK
WATERTOWER DIGITAL EX (5.98)

GUY PENROD
SERVANT/GAITHER 48142/EMI CMG (13.86)

NEWSBOYS
INPOP 71592/EMI CMG (11.98)

MARY J. BLIGE
MATRIARCH/GEFFEN 018257/IGA (13.98)

WHITNEY HOUSTON
ARISTA/LEGACY 58903/SONY MUSIC (15.98 CO/DVD)

Live Like That al
Project X

Hymns 

God's Not Dead

My Life II...The Journey Continues (Act 1)

Whitney Houston

012

CD103 116

94 56 34

95 60 42

96 80

C 140 -

98 79 80

C) 153 163

29

28

10

2

2

21

65

PE -ENTRY 57

PITBULL Planet Pit
MR. 305/POLO GROUNDS/1 69060/RCA (11.98)

VARIOUS ARTISTS The Bach Guide: Haydn Symphonies: A Big Bach Guide Set
VANGUARD CLASSICS DIGITAL EX (9.98)

BEYONCE
PARKWOOD/COLUMBIA 90824/SONY MUSIC 98)

MAYDAY!
STRANGE 050/RBC (15.98)

JAKE OWEN
RCA NASHVILLE 89547/SMN (10.98)

TONY BENNETT
RPM/COLUMBIA 66253/SONY MUSIC (13.98) A

VARIOUS ARTISTS
GRAMMY 016393/UNIVERSAL REPUBLIC (13.98)

BILLY JOEL
COLUMBIA/LEGACY/STARBUCKS 92107 EX/SONY MUSIC (12.98)

4

Take Me To Your Leader

Barefoot Blue Jean Night

Duets II 

2012 Grammy Nominees*

Opus Collection

VARIOUS ARTISTS 47th Academy Of Country Music Awards: 2012 Nominee Spotlight
2INEPAK D25022 EX (8.98)

SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 1
SUMMIT/CHOP SHOP/ATLANTIC 528055/AG (18.9B)

BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE (NASHVILLE) 525092/WMN (1896)

LIONEL RICHIE The Definitive Collection 
MOTOWN/UTV 068140/UME (13.98)

THE BILLBOARD 200 ARTIST INDEX ITTIr4/12A'A)r
19480 COLDPLAY

J. COLE 101

50

,,,,m,,I
BLIGE

KENNY CHESNEY 152 CREDENCE CLEARWATER

THE BAND PERRY 55 BOY, II MEN
, CHEVELLE 197 REVIVAL FEATURING

TONY BENNETT
NA

BROWN BAND .,0,1/17, ETHR,EC CHURCHCHIE
27

FTAINS 86 JOHN FOGERTY 113

DIERKS BENTLEY ....107 LUKE BRYAN 11,168 NAL TWILIGHT
BEYONCE 91

N 124 n
AusiAN ENENER

167
ETRFI,E,CGIVLIALnW0ARS 38 DAUGHTRY

142
115

BIG TIME RUSH 199 JOHNIsp/pASH/WILLIE ALEx CLARE N 1,51 L'AEANA'ADAELUL,
48

ANDREW BIRD 125 NELSON
THE BLACK KEYS .31,105.31, DART/ND CROWNS 11 /I'', .1111Y.A.S°. 26 D62

61

DIGGY 37
DJ PREMIER/BUMPY

KNUCKLES 195

DRAKE 24

E-40 44 58 59, 71
JUSTIN TOWNES EARLE ..62

ELI YOUNG BAND ....149
EMINEM .121, 176, 181
ESTELLE 141

In nil n IRON MOEN 60 In
MELANIE FIONA 22 BRANTLEY GILBERT .51 J.J. HAIRSTON 8 TOBY KEITH 68

FIVE FINGER DEATH ROBERT CLASPER YOUTHFUL PRAISE ...35 n KID, BOP KIDS 46

PUNCH 82,159 EXPERIMENT 160 ANTHONY HAMILTON .140 ALAN JACKSON 64 KORN 162
FLORENCE + THE GOD FORBID ........156 HANK WILLIAMS JR. . A 53 JACKSON 5 200

MACHINE 56, 143 SELENA GOMEZ 8 HUNTER HAYES 169 CASEYJAMES 78 n
HANG COLORS 81 THE SCENE 198 WHITNEY HOUSTON ETTA JAMES 146 LAO? ANTEBELLUM

FOO FIGHTERS 147 GONE 13 12,637989,138183,185,190 JAY Z KANYE WEST ...69 28,138
FOSTER THE PEOPLE ..72 DAVID GUETTA ...53,163 eILLVJOEL 56 LADY GAGA 130

THE FRAY 144 ni JOURNEY 109 MIRANDA LAMBERT
FUN. 16 IL VOLO 139 47,179

LIL WAYNE 65

LMFAO 32
LYNYRD SKYNYRD 134

MAC MILLER 192
MADONNA 1 177
MAKE ME FAMOUS 151

MARANATHAI PRAISE

BAND 42

34 Go to www.billboard.biz for complete chart data Data for week of APRIL 14, 2012



131 46 -

117 139132

1 133 95 69

1134 108 126

Ie 172 125

136 97 145

1 137 114 121

138 124 122

1139 91 85

140 100 111

141 89 89

142 128 144

1 143 116 123

1i144 96 9

101

102 71 75

02 113 147

104 75 95

77 93

51 5

86 86

105

108

107

C1:1 112 136

cz123 150

110 94 110

111 70 49

it 104

It115 133

ARTIST
;57 MS, IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

78 84 27
J. COLE
ROC NATION/COLUMBIA 57920/SONY MUSIC (11.98)

NICKI MINAJ
YOUNG MONEY/CASH MONEY 015021/UNIVERSAL REPUBLIC (13.90)

PISTOL ANNIES
RCA NASHVILLE 94916/SMN (11.98)

Title 111

Cole World: The Sideline Story

Pink Friday

Hell On Heels

a

36

208

49

12

12

134

RE-ENTRY 2

19

NEW 1

117 83 98

118 105 119

119 99 102

AMY WINEHOUSE
UNIVERSAL REPUBLIC 016394. (13.98)

THE BLACK KEYS
NONESUCH 5202661/WARNER BROS (15.98)

PASSION
SIXSTEPS/SPARROW 46367/EMI CMG (9.98)

Lioness: Hidden Treasures I h

Brothers 

Passion: White Flag 5

DIERKS BENTLEY Home 7
CAPITOL NASHVILLE 94714 (16.98)

UONEL RICHIE The B. Of Lionel Richie: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 007759/UME (9.98)

JOURNEY Journey's Greatest Hits ®F0
COLUMBIA/LEGACY 85889/SONY MUSIC (13.98)

WIZ KHALIFA Rolling Papers  2
ROSTRUM/ATLANTIC 527099/AG (13.98) 0

SOUNDTRACK
ATLANTIC NASHVILLE 528899/WMN (18.98)

SOUNDTRACK
WALT DISNEY 006509 (13.98)

Footloose (2011) 14

The Muppets 38

CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY
FANTA6V 21/CONCORD (17 98/12 98)

MIIKE SNOW
DOWNTOWN 0165951/UNIVERSAL REPUBLIC (11.98)

DAUGHTRY
19 61813/RCA (11.98)

STICK TO YOUR GUNS
UMERIAN 211 (11.98)

CASTING CROWNS
BEACH STREET/REUNION 10162/SONY MUSIC (11.98)

Chronicle The 20 Greatest Hits 13 67

Happy To You 43

Break The Spell ft

Diamond 116

Come To The Well 2

4

21

22

NEW

28

45

2

27

82

86

44

177

132

114

ZAC BROWN BAND
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.98)

VARIOUS ARTISTS
WORD-CURB/EMI CMG/VERITY 97014/RCA (13.98)

CLAY AIKEN
DECCA 016590 (10.98)

EMINEM
WEB/SHADY/AFTERMATH/INTERSCOPE 014411./IGA (13.98)

WALE
MAYBACH 528687/WARNER BROS. (18.90)

ALEX CLARE
UNIVERSAL REPUBLIC DIGITAL EX (7.98)

CIVIL TWILIGHT
WINO -UP 132881 (9.98)

ANDREW BIRD
MOM + POP 018" (13.98) 0

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95756/CAPITOL (18.98)

TYRESE
VOLTRON RECORD, 93562 (15.98)

JIMMY NEEDHAM
INPOP 71611/EMI CMG (10.98)

AWOLNATION
RED BULL 1086 (9.98)

LADY GAGA
STREAMLINE/KONLIVE/INTERSCOPE 015373./IGA (13.98)

MGK
EST19XX/BAD BOWINTERSCOPE DIGITAL EX/IGA (4.98)

VARIOUS ARTISTS
WORD-CURB/PROVIDENT-INTEGRITY 48085/EMI CMG (17.98)

NOW 40

Open Invitation pm
128

Megalithic Symphony 99

Born This Way El 1

Half Naked & Almost Famous (EP) 46

WOW Hits 2012 35

WHITNEY HOUSTON
ARISTA 47861/SONY MUSIC (6.98)

My Love Is Your Love 0 13

17117RD SKYNYRD The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection 60
MCA 11194I/UME (9.98)

MERCYME
AIR TRADE/COLUMBIA 87708/SONY MUSIC (13.98)

TAYLOR SWIFT
BIG MACHINE 0200 (18.98).

SKILLET
ARDENT/FAIR TRADE/ATLANTIC 519927/AG (13.98)

LADY ANTEBELLUM
CAPITOL NASHVILLE 97702 (18.98)

IL VOLO II Volo ...Takes Flight: Live
OPERA BLUES/GATICA/RENTOR/GEFFEN 016553/IGA (MN)

ANTHONY HAMILTON
MISTER'S MUSIC 99136/RCA (11.98)

The Foundation fl 9

WOW Gospel 2012 30

Steadfast 120

Recovery El 1

Ambition

The Lateness Of The Hour

Holy Weather

Break It Yourself

2

123

Clear The Stage

The Generous Mr. Lovewell 3

Fearless 0 1

Awake  2
Need You Now El 1

From The Detroit Opera House

Back To Love

All Of Me

4X4=12

Lungs 

Scars & Stories
EPIC 57802./SONY MUSIC 11.98)

 NEW 1
OUR DAWN DIGITAL EX (5.98)

Armor OnDAWN RICHARD

146 118 113 1B
ETTA JAMES The Best Of Etta James: 20th Century Masters The Millennium Collection 010

MCA 111953/UME (9.98)

147 93 114

1148 126 137

181 196

150 122 146

ESTELLE
HOME SCHOOL/ATLANTIC 521146/AG (11.98)

DEADMAU5
MAU5TRAP 25181/ULTRA (15.98)

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 013170' (13.96)

THE FRAY

51

32

21

216

FOO FIGHTERS Wasting Light
ROSWELL 84493./RCA (11.98) 0

THE TEMPTATIONS Best Of The Temptations -The 60a: 20th Century Masters The Millennium Collection
MOTOWN 153362/UME (9.98)

ELI YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10.98)

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers 41:31
TUFF GONG/ISLAND 5489041/UME (10.98) .

1.1

201

APR
14

PAL 42111. 2

After iTunes nabbed

an exclusive early

release on the

deluxe version of

the set (March 13),

which granted it a

No. 43 debut

(9,000), it fell off

the chart. It returns

after its wide

release, selling

4,000 (up 94%).

123lla
The album's "Too

Close" is featured

in a commercial for

Microsoft's Internet

Explorer, which

began airing in

early March. The set

starts with 4,000

and bows at No. 2

on Heatseekers

Albums.

ED]
124 This new album

10
contains bonus

instrumental tracks

that were originally

found on the deluxe

versions of the set's

Initial release last

year. It debuts with

3,000 and enters

Dance/Electronic

Albums at No.12.

The star was one of

the many

performers on the

CBS broadcast of

the Academy of

Country Music

Awards (April 1)

that see immediate

impact from the

show (up 51%).

Expect a bigger

gain next issue

after a full week

has passed.

Pretend to be

surprised as any act

with the word

"celtic" in its name

takes a nose dive in

the first full sales

week after St.

Patrick's Day.

Thunder's down

78% at No.180,

while Woman falls

70% at No.194.

157

05 ARTIST
a3 tic 3o IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

MAKE ME FAMOUS
SUMERIAN 110 (11.98)

'fie tg_

It's Now Or Never 151

162 179

158 139 158

159 138 171

160 98 112

161 127 138

162 125 118

165

168

110 115

130 148

182 175

141 -

KENNY CHESNEY
BSA 85555/SMN (11.98)

HANK WILLIAMS JR.
CURB 79298 EX (14.98)

JOAN OSBORNE
WOMANLY HIPS 26683/SAGUARO ROAD (13,98)

RUSKO
MAD DECENT 1581/DOWNTOWN (14.98)

Greatest Hits II  3

Best Of: All My Rowdy Friends 153

Bring It On Home 154

Songs 155

GOD FORBID Equilibrium 156
VICTORY 660 (13.98)

AEROSMITH The Best Of Aerosmith: 20th Century Masters The Millennium Collection
GEFFEN 001101/UME (9.98)

ERIC CLAPTON The Best Of Eric Clap.: 20th Century Masters The Millennium Collection
CRRONICLES/POLYDOR 002759/UME (9.98)

FIVE FINGER DEATH PUNCH
PROSPECT PARK 50100. (13.98) 0

ROBERT GLASPER EXPERIMENT
BLUE NOTE 88333' (17.98)

67

66

War Is The Answer  7

Black Radio

BOB SEGER & THE SILVER BULLET BAND Ultimate Hits: Rock And Roll Never Forgets
HIDEOUT 46151/CAPITOL (19.98)

KORN The Path Of Totality
ROADRUNNER 617728 (18.98)0+

DAVID GUETTA Nothing But The Beat: The Electronic Album
WHAT A MUSIC/ASTRALWERKS DIGITAL EX/CAPITOL (7.98)

ROMEO SANTOS
SONY MUSIC LATIN 82046 (11.98)0

BOYZ II MEN The Best Of Boyz II Men: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 001098/UME (9.98)

19

10

163

Formula: Vol. 1 El 9

70

Sonik Kicks 166

My World 2.0 El

PAUL WELLER
YEP ROC 22591 (15.98)

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/10.1MG (10.98)0

LUKE BRYAN
CAPITOL NASHVILLE 65833 (18.98)

HUNTER HAYES
ATLANTIC NASHVILLE 528990/WMN (18 98)

CHRIS YOUNG
RCA NASHVILLE 85497/SMN 10.98

Doin' My Thing  6

Hunter Hayes 14

Neon 41

171 133 155

172 173 - 1RODNEY

173 131 153

174 143 176

175 155 166

176 142 169125

41
THREE DOG NIGHT The Best Of Three Dog Mg :20th Century Masters The Millennium Colkaction
MCA 112073/I1ME (9.98)

ATKINS
13 Take A Back Road

CURB 79255 (18.98)

49
BARRY WHITE The Best Of Bany White: 20th Century Masters The Millennium Collection
ISLAND/CHRONICLES/10,1MG 000884/UME (9.98)

JOHNNY CASH/WILLIE NELSON
45 VH1 Storytellers

AMERICAN/COLUMBIA/SONY MUSIC CMG 58490/SONY MUSIC (6.98)

41
JUSTIN MOORE Outlaws Like Me
VALORY .1640200A (10.98)

WEMINEMEB/AFTERMATH/INTERSCOPE 4906291/UME (13.98)
The Marshall Mothers LP

6 NE-E

178 157 159

MADONNA
16 Celebration

WARNER BROS. 2894041 (18.98)

5
THE MONKEES Flashback With The Monkees
RHINO FLASHBACK 528089 EX/RHINO (5.98)

a .....y
180 24 715

181 150 142

182 156 192

183 121 76

114 MIRANDA LAMBERT Revolution
COLUMBIA NASHVILLE 46854/SMN 12.98)

CELTIC THUNDER Voyage
CELTIC THUNDER 016471/DECCA (16.98)

155 EMINEM Curtain Call: The Hits
SHADY/AFTERMATH/INTERSCOPE 005881./IGA (13 98/8 98)

OF MONSTERS AND MEN
9 Into The Woods (EP)

UNIVERSAL REPUBLIC DIGITAL 60 (4.98)

57 WHITNEY HOUSTON I'm Your Baby Tonight
ARISTA 54181/SONYMUSIC (6.98)

o,,,,40

185 111 79

186 74
48

187 101 109

188 156 194

BRAD PAISLEY This Is Country Music
ARISTA NASHVILLE 83274/SMN (11.98)

WHITNEY HOUSTON30 Just Whitney...
ARISTA 47863/SONY MUSIC (8.98).

5 THE CHIEFTAINS Voice Of Ages
ACKROCK/HEAR 33437/CONCORD (13.98)0

VARIOUS ARTISTS
10 NOW That's What I Call Country Ballads

UNIVERSAL/SONY MUSIC/EMI 95759/CAPITOL (18.98)

0., YOUNG THE GIANT Young The Giant
ROADRUNNER 6178061 (13.98)

11E -6111Y

190 102 61

LAUREN ALAINA
22 Wildflower

19/MERCURY NASHVILLE 016025/IGA/UMGN 13.98)

6
WHITNEY HOUSTON Triple Feature: I'm Your Baby Tonight/My Love Is Your Love/Just Whitney
SONY MUSIC CMG 75919/SONY MUSIC (11.98)

CD RE.,...,

192 109

, MATT NATHANSON Modern Love
ACROBAT/VANGUARD 799051/WELK (12.98)

MAC MILLER
1B Blue Slide Park

ROSTRUM 218 (13.98)

NEW 1
MINISTRY Relapse
13TH PLANET/SOULFOOD 3999/AFM (16.98)

194

197

198

37 92

RE-ENTRY 128

160 160

190 161

154 120

171 170

CELTIC WOMAN
MANHATTAN 79660 (18.98) 0

DJ PREMIER/BUMPY KNUCKLES
WORKS OF MART 000071/GRACIE (13.98)

RASCAL FLATTS
LYRIC STREET 002764 (13.98)

CHEVELLE
EPIC 92182/SONY MUSIC (11 98)

Believe

Kolexxxion

Greatest Hits Volume 1

Hats Off To The Bull

 14

17

125 4
24

El 1
108 4

 2
 41

17'

54
42

21]

1311

s4
6

21

SELENA GOMEZ & THE SCENE When The Sun Goes Down  3
HOLLYWOOD 013517 (13.98)

NICKELODEON/COLUMBIA 99082/SONY MUSIC (11.90)
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Jai Paul debuts on Uncharted at No.9 after

releasing his second track, "Jasmine."

He began receiving attention after his

first release, "BTSU (Edit)," in 2011, and

both tracks have been heavily blogged

about after earning Pitchfork's "Best New

Music" stamp.
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Justin Bieber returns to No.1 on the

Social 50 thanks to buzz about his new

"Boyfriend single. He earned an

overall 680% gain in YouTube views

during the week, thanks to IS million

views of the song and another 5 million

for teasers of its upcoming video.
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"The Motto" by Drake featuring Lit

Wayne debuts on On -Demand Songs

at No. 25, becoming Drake's seventh

title to appear on the chart during its

four -week existence, the most among

all acts. Lil Wayne and Nicki Minaj have

each placed five titles on the list.
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The rock band's

current single,

"Fire Escape," rises

46-44 on Rock

Songs (1.1million

in audience, up

8%), while the act's

album takes a bow

with 4,000 units

sold.

The singer/

songwriter nets

his second entry

on Heatseekers as

his latest album

debuts with 1,000.

He tours Europe

through May and

begins a U.S.

trek on July18 in

Boston.

Jumping 91%

in overall sales

(with a 114% lift in

downloads), the set

jumps back into the

top 30.
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Con Quien Se Queda El Perry,

HEATSEEKERS SONGS"

A TITLE
gg cf, ARTIST IMPRINT/PROMOTION LABEL

DRANK IN MY CUP
KIRKO BANGZ WO/UNAUTHORIZED/WARNER BROS.

3
12 SOMETHIN"BOUT A TRUCK

KIP MGORE MCA NASHVILLE

UPI4 9
LOVERANCE FEATURING IAMSU & SKIPPER OR 50 CENT SUDO LIFFJINTERSCOPE

5 AYY LADIES
TRAVIS PORTER FEATURING TYGA PORTER HOUSE/RCA

5 65' LIGHTS
, ELLIE GOULDING CHERRYTREE/INTERSCOPE

. 20 VALVIECI I ELELVSELSNERATONE/ATOM EMPIRE/INTERSCOPE

9 10 MAGIC
FUTURE FEATURING T.I. FREEBANDZ/A-1/EPIC

12 14 YOU DON'T KNOW HER LIKE I DO
BRANTLEY GILBERT VALORY

to 16 MIDNIGHT CITY
M83. M83/MUTE/CAPITOL

11 13 BANGARANG
MILLER FEATURING SIRAH BIG BEAT/OWSLA/ATIANTIC/RRP

OR
31

SCARY MONSTERS AND NICE SPRITES
SKRILLEX BIG BEAT/ATLANTIC/RRP

13
16 DO IT LIKE YOU

DIGO FEATURING JEREMIH ATLANTIC

17
5 WE RUN THE NIGHT

HAVANA BROWN FEATURING PURIM UNIVERSAL REPUBLIC

25 2
Al SE EU TE PEGO
MICHEL TELL PANTANNAL/RGE /SONY MUSIC

7 TOO CLOSE
ALEX CLARE UNIVERSAL REPUBLIC

18 4
ANOTHER ROUND
FAT JOE FEATURING CHRIS BROWN TERROR MAO

NEW

RE-ENTRY

(KISSED YOU) GOOD NIGHT
GLORIANA EMBLEM/WARNER BROS. NASHVILLE/WMN

RUN
MATT NATHANSON FEAT. SUGARLOAID ACRODATNANGUARD/MERCUM HASHVILL,CAPITCL

RE-ENTRY
FINE BY ME
ANDY GRAMMER S -CURVE

20 9
INTENTALO
3BALLMTY FEATURING EL BEBETO Y AMERICA SIERRA FONOVISNUMLE

16 3
TTYLXOX
BELLA THORNE WALT DISNEY

21 8
COUGH SYRUP
YOUNG THE GIANT ROADRUNNER/RRP

24 BCEINNNyE MB mA

ASSI FEATURING GARY 60 ULTRA

22
15 WILD BOY

MGR FEATURING WARA FLOM FLAME ESTIRXX/BAD BOY/INTERSCDPE

LITTLE TALKS
OF MONSTERS AND MEN RECORD RECORDS

REGIONAL HEATSEEKERS #1 ALBUMS

Diamond
Stick To Your Guns

Diamond
Stick To Your Guns

PACIFIC

Diamond
Stick To Your Guns

The Grifter's Hymnal
Ray Wylie Hubbard

SOUTH CENTRAL

The Lateness Of The Hour
Alex Clare

Sirens
Sons Of Bill

SOUTH ATLANTIC

NEW ON THE CHARTS

Susan Justice, "Eat Dirt"
The singer/songwriter's debut album (No.45 on Heatseekers Albums)

was co -written with Toby Gad, who helped pen such hits as Beyonce's

"If I Were a Boy" and Fergie's "Big Girls Don't Cry." It bows with1,000

sold, according to Nielsen SoundScan.

God Forbid
Equilibrium

Dawn Richard
Armor On

Paul Weller
Sonik Kicks

DJ Premier/Bumpy Knuckles
Kolexxxion

Civil Twilight
Holy Weather

StickToYour Guns
Diamond

AnneAlabMems/EnghshCambx0cheshalMeceio)
Ain The Bach AMum

Alex Clare
The Lateness OfThe Hour

Tanlines
Mixed Emotions

Make Me Famous
It's Now Or Never

Data for week of APRIL 14, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 37
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pi dkilO 1 i_10
TITLE
RR onooKR IRDNOWRiTFRI

Artist
IMPRINT /PROMOTION AABEL 8

HAT SHUT
DEBUT

GREATEST
GAINER /AIRPLAY

WEAREYOUNG fun. FeaturingJanelle Monae 
FUNIENEIHASKERIN.RUESS,A.DOSTJANTONOFFIBHASKERI OO FUELED BY FIAMEN.BP

BOYFRIEND
UPOSTIERMOL IM.POSNER.J.BIEBERM LEVynn. WM,

O 4 5

O 3 3

5 2 2

O 5 6

O ,
O B 10

O 11 19

 18 23

11 9 8

12 6 4

13 10 7

O 15 18

O 13 15

16 12 11

17 21

18 14 12

19 16 13

20 22 14

21 20 17

22 21 16

HO 27 47

24 23 20

25 24 22

26 19 -
27 25 25

28 26 24

 40 45

O 34 39

O 32 30

32 29 27

O 52 60

 33 38

O 44 50

36 31 28

37 28 26

O 46 53

O 60 69

40 36 35

41 37 32

41 42

43 30 29

 49 44

(t) 47 49

46 38 34

47 35 71

48 39 31

49 43 33

O 56 55

0 53 52

O 57 58

42) 55 51

54 51 37

L55 45 43

6

SOMEBODY THAT I USEDTO KNOW
W DE BACKER IW DE BACKER,

GLAD YOU CAME
WAG ISMCCUTCHEON,WHECTORS.DREWET,

STRONGER (WHAT DOESN'T KILLYOU)
A KURSTIN IJ.ELOFSSON,AommEOMODAMSON 0.6990715)

Justin Bieber
O SCHOOLBOY/ewe,. BRAUN/ISLAND/IMO TR'

STARSHIPS

Gotye Featuring Kimbra
ID SAMPLES Ar SECONDS/FAIRFAX/UNIVERSAL REPUBLIC

The Wanted
00 GLOBALTALENT/MERCURWIDJMG

Kelly Clarkson
Otesca

Nicki Minaj
RAMI,REDONEC FALMOTMARA,N.KMAYATC.FALX,IIVACOUBWHECTOR) @YOUNGMONEY/CASHMONEY/UNMERSALBEPUBLIC

WILD ONES Flo Ride Featuring Sia
SOFLYSNIUSAXVVELLITOILLAEDJUDAILLPMEIK,FULLERAXVVELL,ILILLIREILMLOOP.13.MADDAHII OPOEBCPCALLANTIC

PART OF ME
DR. LUKEMAX MARTIN OSPERRY,LGOTIWALOMM(MARTIN,BRICKEE,

WHAT MAKES YOU BEAUTIFUL
C.FALK R.YACOUB ,R.YACOUB,C.FALK,S.KOTECHA,

GREATEST GAINER/
DIGITAL STREAMING

Katy Perry
0 CAFE._

One Direction
0 SVC 0/CD GUM BM

CALL ME MAYBE Carly Rae Jepsen
J.RAMSAYLLRAMSAYGRAPSEN,T.CROWE) @R04/SCHOOLBOYATERSCOPE

TAKE CARE Drake Featuring Rihanna
ISMMIRSHEBIEDGPAR,..SHEEIBAPAIMMJSMEMIMMEICRODAGLUMWOLD,GORBERRIMENERB.BEITON, OBOE MAMMEAMMONESUMERSOLREPUBUC

SET FIRE TO THE RAIN Adele
FUND, MADKINS,F.T.SMITH, OM/COLUMBIA .

TURN ME ON David &tette Featuring Nicki Minaj
a CUETTAG.TUINFORTIEDEAN,D.GUETLA,G.TUINFOR1) @WHAT A MUSIC/ASTRALWERKS/CAPITOL

FEEL SO CLOSE Calvin Harris
CHARRISIC.HARRISI @ULTRA

DRIVE BY
@COWTM'Bil'A ESPIONAGSB.WALKER.MONAHANB.LINEAMORKLUNDI

YOUNG, WILD & FREE Snoop Dogg &Wiz Khalifa Featuring Bruno Mars
MENDICTOOOBBOSIMAMMOOSSMARCEABICEBIOSIMIISIVIMFITKOMADOMBIEWINEMal ORISIFIRMS(BORMEGEM

THE MOTTO Drake Featuring Lil Wayne
T -MINUS IA.GRAHAMLICARTERJANIWAMSP.RAYI @YOUNG MONEY/DASH MONEY/UNIVERSAL REPUBLIC

WE FOUND LOVE Rihanna Featuring Calvin Harris
C.HARRIG(C.HARRIS) @GRP/DEFJANVIDJMG

ASS BACK HOME Gym Class Heroes Featuring Neon Hitch
KRIANCO,ROBOPOPIGYMCLASSHEFICIES,BIVINAMAIJKALLMEIJOLLSILBEASTEINI @DESAYDANCE/FUELEDBYRAMEN/RRP

RACK CITY
TDJ MUSTARDIANGTEVENGO. @YOUNG MONEY/CASH MONEY/UNIVERSAL REPLY137.1° C

GOOD FEELING Flo Rida
DR. LIXE,CIRKUTBOILLOAD,LGOTTNALD,HWALTEE1,8.1SAA,POURNOURI,T8BiGUNG,E,INIAESM(IRKIAND,PWOODS, .PDEBOY/ATIANTIC

INTERNATIONAL LOVE Pitbull Featuring Chris Brown
SOULSHOCKSIKERIA.CEPEREGSHACKP.BIKBIS.HURLEY,C.KELLYI .M13.305/POLO GROUNDS/J/RCA

SO GOOD B.o.B
69.Tmoni,k2ANCANEUMRELTED0EBN2ANCANELLA,B.KUT211,B.R.SIMMONLIR.1 DREBELROCORANOHUSTLE/AllAinc

DOMINO Jessie)
DR. LUKELLCORNISINLGOTTINALD,CKELLYMAX MARI1NLLWALTE. .LAVFJUNIVBISAL REPUBLIC

SEXY AND I KNOW IT LMFAO
RAMROD( B.K.GoRDTKOLNER,G.m.ROBERTSORDAUSTIONBEE,EEBECK) PAMYROCKAMLLIAM/CHEIHRTMEEANTMSSCOPE

EYES OPEN Taylor Swift
N.CHAPMANITSWIFT/ @UONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC

TURN UPTHE MUSIC Chris Brown
THEUNDERDOGG,FUEGOIC.M.BROWNJUMASON,JLLO.E.THOMAS,A.PALMERM.JIMINEZICOLE.

IT WILL RAIN Bruno Mars
THE SMBEINGTONS IBRUNOMARS,P.LAWRENCEALEVINEI ID SUMMIT/CHOP SHOP/EMMA/ATLANTIC

CLIMAX Usher
DIPLOGIRAYMOND IYW.PENTTA.RECHTSHAIDELNAJERA,S.FENTO. @ RCA

BIRTHDAY CAKE Rihanna Featuring Chris Brown
DA INTERNZIENASH,R.FENIYMPALACIOS,E.LLARKI .ISRP/DEFJAMADJMG

GOOD GIRL Carrie Underwood
MBRIGHTICUNDERWOOD,C,DESTERANOAGORLEM @ 1S/ARISTA NASHVILLE

PARTY ROCK ANTHEM LMFAO Featuring Lauren Bennett & GoonRock
PAR, ROCK MICGORDY,SA.GORDO.LISTENBEE,RSCHROEDER, I) PARTY ROCKNVILLLAM/CHERRYTREMINTE RSCO PE

BROKENHEARTED Kann,
CIFIKUT,EWRIGH,HEIDEMANN,N,NOONANAHEADAHILL,C.KELLY,H.WALTER,EWRIGHT, 0 EPIC

A WOMAN LIKEYOU
NSTONCLEIRICELLBULFORD,RBARTON,TON,

RUMOUR HAS IT
R B TEDDER M ADKINS.R B TEDDER,

Lee Brice
0 MR

A0 XL/COLUVRlieA

MOVES LIKE JAGGER Maroon 5 Featuring Christina Aguilera .
SHELLEMOK,B BLANCO ,A .INE,IVI MA MALIK,SHELLBACK, 0 A&BNOOTON MINTERSCO PE ...
NIIIIIAS IN PARIS Jay Z KanyeWest
ffireoxicwEST.EAN,KCLWESTS.C.CARTER,GHOWS,m.oE4N,wADONALOSONI @ROCRATELLAJDOCNADOWDEFJAMUMG

SPRINGSTEEN Eric Church
NJOYCE{ECHURCH,RTYNDELL,HYDQ CIEMI NASHVILLE

DRUNK ON YOU
4S1EVENS IINCLAWSON,C.TOMPKINS,KEARI

A THOUSAND YEARS
D HODGES M.PERRI,D.H.HODGES,

Luke Bryan
0 CAPITOL NASHVILLE

Christina Perri 
O SUMMIT/CHOP SHONATIANfiC/RRP

TALKTHATTALK Rihanna Featuring Jay -Z
STARGAIEIEDEANBASERIKSELLIEHDFMANSENADCARTERABESTSCOMBSDTHOMPSON@NALLACEI .S.DEFJANIVIDJMG

ALONE WITH YOU Jake Owen
4M01,R.CLAWSONIDGRAMTLI.T.HARDING,S.MCANALLY/ @FICA NASHVILLE

NOT OVER YOU
R.B.TEDDER,NIANCANELIA,SKINS ..DERRAW,R.B.TEDDER, Gavin DTS/IrA 
OVER YOU Miranda Lambed
ELIDDELLSAINLAYLLWOR,M.LAMBERTB.SHELT014 ...NASHVILLE

DRINK ON IT Blake Shelton
SHENDRICKSURSTEWAR.LEXANDERBLCIAWSONI @WAHNER BROS. HASHVILLE/WMN

PARADISE
CgrcAllit MDRAVS,D.GREENIG.B.BERRYTAALLIM.BUCKLAND,W.CHAMPION,C.A.IMARTINTIEN.

SAFE & SOUND Taylor Swift Featuring The Civil Wars
',BONE BURNETT HISWIRJ.WILIMMS,J.P.WHITET-BONE BURNETT, LIONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC

SOMEONE LIKE YOU
D SVILSON,A ADKINS MADKINS,D.WILSON,

ROLLING IN THE DEEP
PEPWORTHIA.ADKINS,PEPWORT.

FLY OVER STATES
1.0500 /BR DULANMN.THRASHER,

DANCIN' AWAY WITH MY HEART
RWORLESLADVANTEBEUDIN MDAYVVOCIMC KELLE,CH.SCOTLLKEAR,

DRANK IN MY CUP
SOUND M.O.B.KRANDLELLTILLMAN,R.GONEALETI

!WON'T GIVE UP
O.ONIOCARBLI ((WARR/NATTER,

oxLicotdmerA °
Adele °

Jason Aldean
@BROKEN ROW

Lady Antebellum
O CAPITOL NASHVILLE

Kirko Bangz
OLMG/UNAUTHORIZEOMARNER BROS.

Jason Mraz
OO ATBANTIMRRP

STRIP Chris Brown Featuring Kevin K -MAC McCall
THA BISNESS M.BROWN,K. MCCALL,A.STREETER,J.LBEREAL,C.WHITACRE,HENDERSON, 0 RCA

TONIGHT ISTHE NIGHT Outesight
COOK COSSICS,M.MASURKMR.A.CONTEW.LOBBAN-BEAN, ()WARNER BROS.

29

30

18

1

33

33

35

1

5

38

39

31

31

41

18

40

45

15

30

1

1

50

50

52

8

37

38

10

4

1

2

3

3

1

A key factor in the

battle between

Nos. 1 and 2? fun.'s

track remains atop

the On -Demand

Songs chart with 1.2

million on -demand

streams. Bieber's,

however, logs

S almost no streaming

points among its Hot

100 sum due to its

lack of availability

on most streaming

services during the

chart's tracking

week.

14 Like the Wanted

(No. 4), fellow

British boy band One

Direction reaches the

top 10 with its first

Hot 100 visit, fueled

by lifts in digital

sales (199,000, up

22%) and airplay

(32 million, up 21%).

13

7

15

121

3

13

11

6

1

19

10

The singer's first

op 10 is yet another

ign of Bieber's

nfluence, as he

has championed

he song through

3 arious social

media. The cut spent

our weeks at No.

1 on the Billboard

anadian Hot 100

where Bieber's

`Boyfriend" debuts

this week as his first

No.1).

The song previews

"Men in Black Ill,"

due in theaters on

May 25. Will Smith

(who's reprising

his starring role in

the film) sang the

trilogy's first two

themes, with 1991's

"Men in Black"

topping Hot 100

Airplay for

four weeks.

i;
 59 64

58 54 48

0 63 62

CD62 57

O 64 70

O 66 65

63 61 54

0
0
O 67
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O 70

CD71

70 65

72

79

82

78

75

88

76

0
0
0
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NEW

NEW

63

67

76

79

74

77

89

91

83
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95

75

NEW

NEW

91

81 81

82 77

O 86
84 80

85 74

86 90

0

92

87

66

86

88

61

84

RE-ENTRY

O 100

89 84 68

90 87 80

12
92 92 -
CD 99 _

96 100

DI
97 95 93

0
0

NEW

NEW

100 68

go
Fo PRODUCEELLSONGYPIRRERI MAWFA TITLE

53
le

58
56

SOMETHIN"BOUT A TRUCK
B.MMESOCMOGRE,DLOUCH,

UP!
NOT LISTED INN LISTER,

LOVE ON TOP
EKNOWLESSTAYLOR IB.KNOVLLES,TNIASH,S.TAYLOR/

BANJO
D.HUFERASCALFLATTRITMARTIN,W.MOBLETN.THRASHER,

Artist
IMPRINT/ PROMOTION LABEL T.., SS

Kip Moore 56
OM. NASHVILLE

LoveRance Featuring lamSu & Skipper or 50 Cent 57

O STUOD UFE/INTERSCOPE

Beyonce
0 MHSKWOOD/COLUMBIA

Rascal Flatts
0 BIG MACHINE

AYY LADIES Travis Porter Featu ring Tyga
56

NTROBERTSIELWOODS,INDUNCANTALATTOX,M.STEVENSONI 0 PORTER HOUSE/RCA

FADED Tyga Featuring Lil Wayne 52
a BOCKSHER ,M.STEVENSON,D.CARTERP.BLACKSHER, @YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

LIGHTS Ellie Goulding , 52
R STANNARD, HOWES INGOULDING,R.STANNARLLA HOWES) 0 CHERRYTREE/INTERSCOPE

CAN'T GET ENOUGH J. Cole Featuring Trey Songz 52
B.KIDOIJ.00ILKOUYAlE50UMAH1 0 ROC NATION/COLUMB14

I DONT REALLY CARE Waka Flocka Flame Featuring Trey Songz 64
SKYYSTYLEWAYLORIIMALPHURS,TNEVERSON4LCRASKTITAYLORA.SMIT. @MEAT/WARNER BROS.

HEART ATTACK
B.BLANCOSICO LOVE 113.LEVIN,RICO LOVE,TNEVEFISON,

BETTER THAN I USEDTO BE
GLLALLIMORE,IMCGRAWM.PSONAGORLE,

Trey Songz
65

NO SONGBOOK/ATI ANTI C

Tim McGraw
@CURB "

LEVELS
ATBMGLINGAPOURNOLIK,LKIKAND,P.WOODREJAMES,THERGLINGAPOURNO.UCFMND,P.WDSDSOPMES, OOLD/EBNERATONMEMMEMPIEMMERVSCTEE

606
SOME NIGHTS fun. 62
J.BNASKEIMEUN,BDASKER, O FUELED (BRAWN/RP

MAGIC Future Featuring T.I. 5

K.E. ON THETRACK K a,WILBURN,K.M.ERONDU, FIREEBANDZ/A-1/EPIC -
EVERYBODYTALKS NeonTrees 65
J.MELDA-JOHNSENCT.G.NN,PAGNOTTA, ()MERCURY/10MR

WHERE I COME FROM Montgomery Gentry ,
MIND), SICLAWSONLL.DAVIDSONI . AVERAGEJOES

NO HURRY Zac Brown Band 72
K.STEGM12..BRIIWN B.BROWN,W.OURRETTE,J.OM @SOUlliERN GROUNWATIANTIC/BIGGER PICTURE

EVEN IF IT BREAKS YOUR HEART EliYoung Band 75
M.WRUCKEIVOLOG,E.PAGLAYI 0 REPUBLIC NASHVILLE

YOU DON'T KNOW HER LIKE I DO Brantley Gilbert 74
RHUFFIR.GILEIERTAMCCORMICK, @VALOR',

MIDNIGHT CITY rms. ,
O .505701R IMELDA.JOHNSENIA.GONZALES,M.BIBBYIMEDAL-JOHNSE. ..M83/MDIE/CAPITOL '

LEAVE YOU ALONE Young Jeery Featuring Ne-Ye 76
WARDEN SIJ.W.JENKINS,W.GRIFITN,S.C.SMITINLUSTON-SMIT. ID CTE/DEFJAMADJMG

BANGARANG Skrillex Featuring Sirah 72
SKRILIEMS.MOOREI 0 BIG BEAT/OWSLA/M1ANTICAIRP

SHE DOESN'T MIND Sean Paul
ERANCO,SHELLBACKIS.P.HENRiaUES4.HENRiauEs,alEviN,SHELLBACIO @VP/ATLANTIC

BACK IN TIME Pitbull
M.KINCHENDJINGSVPHE,DJBUDORMACPB1¢,UVARGAS,M.KINCHENATIHEJOABOBINSON,EMODANIEL) 0 MIMPOLO GROUNDS/RCA

SEX AIN'T BETTERTHAN LOVE Trey Songz
nAmODENUOSONFNEVERSON;ETAVIDR,E.HUNSONMEWIS,N.MCDOWELLEMMESACUFTON,SSENTON, 0 SONGBDOK/AllANDO

4AM Melanie Fiona
RICO LOVELHOOLLETIRICO LOVSE.HOOD,EGOUDY ID .S.UNIVERGALREPUBLIC

PRINCESS OF CHINA Coldplay Featuring Rihanna 20
WMVSO.GIIFNHSIertOolGAgsloNMAµJMBUCIORIOADAMPION,C11,1MAFMN,BRGISSOMPUIRM0N,GBOLMILSVEINSSON) WARM(

SCARY MONSTERS AND NICE SPRITES Skrillex  69
SKRILLIDHS.MOORE/ @MD BEAT/ATLANTIC/RRP

DO IT LIKE YOU
POP M.SIMMONS,J.MAULTSBO.FELTON,POPWANSEL,DANANSEL( ()ATLANTIC

LOVE'S GONNA MAKE IT ALRIGHT
T BROWN, STRAIT ANDERSON,CSTAPLETON)

79

BO

81

Diggy Featuring Jeremih
80

George Strait
61

0 MCA NASHVILLE

MIRROR Lil Wayne Featuring Bruno Mars . IN
RED ,D CARTER,BRUNO mARS,RLAWRENCEBOWEN/ °YOUNG MONEY/CASH MONEY/011.8SM_ REPUBUC ....'

GIVE ME ALL YOUR LUVIN' Madonna Featuring Nicki Minaj & M.I.A. 11
MADON NAM SOLVEIG ,M.CICCONE,M.SOLVEM,O.T.MAPAJ,MARULPRAGASAM,M.TORDJMAN, O LIVE NATION/INTERSCOPE 7

CREW LOVE Drake Featuring The Weekend
cmaKTRENEEMIEMEKENDIMIEBIBBERAHABEISHEBIBAPAIMANATESFATEGMONTAGNES(1 OYOUNGMONEKASHMONEYNNKKWREPUEC

YOU GONNA FLY Keith Urban
D HUFFKARBAN INJOHNSTON,C.LUCAS,PBRUSTI 0 CAPITOL NASHVILLE

SORRY FOR PARTY ROCKING LMFAO
PARTY ROCK IS. BOOM, A.GORRE E BECK, PAR, ROCKNVILLSAM/CHERRYTHEE/INTERSCORE

TIME IS LOVE JoshTurner

THIS OLE BOY CraigOM

C A

MorganN

AS i V L EMINERS MSHAPIROJMARTINMINESLER,

PATDONNE11,B.HAYSUP,ODAVI050RRAIONSI 0 BLACK RIVER

WE RUN THE NIGHT Havana Brown Featuring Pitbull
REDONSOEPARIG(CEDAVIS,S.SCRILIALL.KHATATELMAMANN YSIMON,J.C.SINDRESI (I) UNIVERSAL REPUBLIC

HYFR (HELLYEAH F*****G RIGHT) Drake Featuring Lil Wayne
TMINUSIAGRAHAMLLCARTER,NSHEBIBETWILLIAMSAPALMAN,KSAMIR,SHILLL OYOUNGMONEY/CASHMONEY/UNIVERSALREPUBLIC

Al SE EU TE PEGO MichelTelo
D. BORGES CSAXE MOIADYGGS . PANTANNAURGE/SONY MUSIC LATIN

I DO Young Jeezy Featuring Jay -Z &Andre 3000
M-I.WJENKINS,BANKSADCARTER,A.BENJAMIN,LWILLIAMS,M.BENNETT, @CTE/DEFJAMBOJMG

MR. WRONG Mary J. Blige Featuring Drake
MMJONSIN,RICOLOVEUGSCHEFFER,RICOLOVED.M0FOSA(GAMBLEIAHUFF,DGILBERTAGFAHAM, OMATHIARCH/GEfFEN/INTERSCOPE

GOT MY COUNTRY ON
KSTEGALLIK.AFICHER,WEAVESOMYRICK)

Chris Cagle
@BIGGER PICTURE

NAKED Dev & Enrique Iglesias
N HOLLOWELL-DHAR,N.HOLLOWELL-DHAR,D.SINGERNINE,D.DAILES,EIGLESMS, INDIE-POKUNIVERSALREPUBUC

Alex Clare )
OO UNIVERSALREPUBIJC

TOO CLOSE
D IPLO,SW1TCHARECHTSCHAID M.CIARE,J,OUGUIDI

BETWEEN THE BULLETS

BIEBER'S 'BOYFRIEND' BLASTS ONTO HOT 100
Justin Bieber's "Boyfriend" soars onto the Billboard Hot 100 at No. 2, marking his
highest rank on the chart (passing his No. 5 -peaking "Baby" in 2010). The track
opens atop the Hot Digital Songs chart-where ifs his first No. 1-with 521,000
downloads sold, according to Nielsen SoundScan. Only Flo Rida's "Right Round"
has debuted on Hot Digital Songs with a higher total (636,000; Feb. 28, 2009). "Boy-

friend" also starts at No. 24 on Hot 100 Airplay with 40 million impressions, accord-

ing to Nielsen BDS. The audience sum marks the third -best among newly released
songs by male soloists in the Hot 100 Airplay chart's 21 -year history. -Gary Trust

38 I Go to www.billboard.biz for complete chart data Data for week of APRIL 14, 2012
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Cit HOT 100 AIRPLAY'"

Eg TITLE
E3 A 3o ARTIST IMPRINT/PROMOTION LABEL

1 1 12 #11 STRONGER (WHAT DOESN'T KILLY01.)1
S KELLY CLARKSON IB/RCAA a WE ARE YOUNG

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

1r3 2 19 SET FIRE TO THE RAIN
ADELE X./COLOMBIA

O 6 GLAD YOU CAME
THE WANTED GLOBAL TALENT/M ERCURY/IDJM G

5 3 15 TURN ME ON
DAVID COMA FEAT NICK! KORAI WHAT A MUSIC/ASTRALWERKSICAPITOL

O 8 7 PART OF ME
KATY PERRY CAPITOL

7 15 TAKE CARE
DRAKE FEAT. AMARA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

7  WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/I DJ M G

O TO TA ASS BACK HOME
GYM CLASS RMOES FEAT. NEON MR DECAYDANCEIRJELED BY !MEN/MP

THE MOTTO
DRAKE FEAT 1.11. WAYNE YOUNG MONEY/CASH MONEYAINNERSAL REPUBUC

11 11 24 GOOD FEELING
FLO RIDA POE BOY/ATLANTIC

12 12 20 DOMINO
JESSIE J LAVAAINIVERSAL REPUBLIC

13
13

18 YOUNG, WILD & FREE
SNOOP DOM R YM KILAUEA RAT BRUNO ILUSROSTRUNVOCHYSTYMARANTICARP

14 14 19 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN ER. 305IPOL0 GROUNDS/JIRCA 16 WILD ONES__

RIDA FEAT. SIA POE BOY/ATLANTIC 20 GVETAET LOBRADYsAmT.HsAZEIcoUNDSARDZ'ON.K.ANLOREpt

e 17 7 STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC

O T8 7 CFAEL,E.L. HSAORRIC.LuLOTRSAE

19 15
29

IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC

20 19 37 MOVES LIKE JAGGER
MAROON 5 PEAT. CHRISTINA AGUILDIA AN/OCIONE/INTERSCOPE

21 21
13 ALONE WITH YOU

JAKE OWEN RCA NASHVILLE

e 26 8
A WOMAN LIKE YOU
LEE BRICE CURB

SS 27 9 DRIVE BY
TRAIN COLUMBIA

O 1

JBUOSTYINFBRIEBIEERNSPHOOLBOY/RAYMOND BRAUN/ISLAND/10AG e 10DRINK ON IT
BLAKE SHELTON WARNER BROS. NASHVILLE/WMN

TITLE
E. 53 35 ARTIST IMPRINT/PROMOTION LABEL

26 24 12 LOVE TOP
NC PARKWOOD/COLUMBIAe 6

28 25 8

0 40 5

O 48 3

BIRTHDAY CAKE
RIHANNA FEATURING CHRIS BROWN SRP/DEFJAMADJMG

TURN UP THE MUSIC
CHRIS BROWN RCA

CLIMAX
USHER RCA

RUMOUR HAS IT
ADELE XL/COLUMBIA

O 32
TT

DANCIN' AWAY WITH MY HEART
LADY ANTEBELLUM CAPITOL NASHVILLE

32 To RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

O BANJO
RASCAL ELATES BIG MACHINE

34 35 34 SOMEONE LIKE YOU
ADELE XL/COLUMBIA

35 33
29 SEXY AND I KNOW IT

LMFAO PARTY ROCK/WILLIAWCHERRYTREE/INTERSCO PE

40 42 A LUPEOVRANCE STOOD LIFE/INTERSCOPE

38

39

40

41 37
49 PARTY ROCK ANTHEM

LMFAO PARTY ROCK/VVILLLAWCHERRYTREE/INTERSCOPE

O 533 WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

60 7 DRANK IN MY CUP
KIRKO LIANG2 LMG/UNAUTHORIZED/WARNER BROS.

52 4 SO GOOD
B.0.8 REBELROCK/GRAND HUSTLE/ATLANTIC

51
A GOOD GIRL

CARRIE UNDERWOOD 1B/ARISTA NASHVILLE

6
FLY OVER STATES
JASON ALDEAN BROKEN BOW

48 14 WHERE I COME FROM
MONTGOMERY GENTRY AVERAGE JOE'S

NI.1.AS IN PARIS
JAY Z KAM WEST ROC-A.FELLA/ROC NATION/DEE JAM/IDJMG

49
44

19 CAN'T GET ENOUGH

45
MIROVERANDAYOULAMBERT RCA NASHVILLE

10 TALK THAT TALK
RIHANNA FEAT. JAY4SRP/DEF JAM/ION°

31 26 NOT OVER YOU
GAVIN DEGRAW J/RCA

38 14 CSHTRIRSIBPROWN FEAT. KEVIN MCCALL RCA

47

48 47 31

J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA

50 49 9 A THOUSAND YEARS
CHRISTINA PERRI SUMMIT/CHOP SHOP/ATLANTIC/RRP

0 HOT DIGITAL SONGS -

0
2

0
O

O
O

8

9

,0 TITLE
53 SS ARTIST IMPRINT/ PROMOTION LABEL

1

JUSTIN BIEBER SCROOLBOYMYMOND BRAUN/ISLARRIIMIG I

BOYFRIEND

TO

2 12

5 7

7 7

3
11

9 15

el 11 7

11 10 11

 12 B

13 4 2

O 16 6

15

31 5

e 28 3

18 -13
12

O 19 23

20 15 34

CI) 26 4

22

23

24

25

17 --
TR

1-8

21 -
TR

2112

26

TITLE
A 35 ARTIST IMPRINT/ PROMOTION LABEL

GOOD GIRL
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

20 6

FUN. FEAT.WE ARE YNOELLUENMOGRAE FUELED BY RAMEN/RRP

SOMEBODY THAT I USED TO KNOW 0ROTH FEAT KINIBRA SAMPLES Pr SECONDS/FAIRFAX/UNIVERSAL REPUBLIC

STARSHI PS
NICE NINA) YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC

29 25

30 23
WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

WILD ONES
FLO REDA FEAT. NIA POE

(1) 34

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

32 24

33 29
GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/ICING

0 36STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

035
PART OF ME
KATY PERRY CAPITOL

36 33
DRIVE BY
TRAIN COLUMBIA

FEEL SO CLOSE
CALVIN HARRIS ULTRA

37 30

EYES OPEN
TAYLOR SWIFT LIONSRATEMO MACHINE/UNIVERSAL REPUBLIC

370
SO GOOD
B.O.B REBELROCK/GRAND HUSTLE/ATLANTIC

420
YOUNG, WILD & FREE

430
DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

500
.BR.ii1.KEEPNIcHEARTED 42 39

SAFE & SOUND 43 38
TOM SWIFT PEAT MCMINN. ANSGAINBIC MACHINNUNNERSAtFERDBLIC

THE MOTTO
IIRAIU LW III WAY.W1111,1,ENLY/NM UnNWINIVL. al Amur

44 40

SET FIRE TO THE RAIN
ADELE XL/COLUMBIA 17 45 32

SPRINGSTEEN
-4444- 41" '""'"' CI) 49

TAKE CARE
DRAKE FEAT. RIHANNA YOUNG MONEY/SASH MONEY,NIVERSAL SEN.

47 47

RACK CITY
YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

48 45

SEXY AND I KNOW IT
LMFAD PARTY ROCKAMLLIAMICHERRYTREE/INTERSCOPE

e53

50 44
TURN ME ON
DAVID GOMA FEM. NICK! PAINAJMIAT A MIBIPASIRALWERKSICAPITOL

I DON'T REALLY CARE
WAKA ROOM FLAME FEAT. TREY ROOST LARRY/WARNER BROS.

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

TURN UP THE MUSIC
CHRIS BROWN RCA

19 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR.30NPOLO GROUNDSORCA

I WON'T GIVE UP
JASON MRA2 ATLANTtC/RFIP

1, ASS BACK HOME

13

12

10

LEE BRICE CURB

RUMOUR HAS IT

BIRTHDAY CAKE
RIHANNA SRP/OEF JAWIONG

24 A THOUSAND YEARS
CHRISTINA PERRI SUMMIT/CHOP SHOP/ATLANTIC./RRP

27 GOOD FEELING
13FLO RIDA POE BOY/ATLANTIC

63 PARTY ROCK ANTHEM
13

OM EMT LAUIMBEIIETIMOIMPORWMULLIMERRYITI,CO,

OVER YOU
MIRANDA LAMBERT RCA NASHVILLE

CLIMAX
1.11[1,11,

FLY OVER STATES
JASON ALDEAN BROKEN BOW

SOMETHIN"BOUT A TRUCK
KIP MOORE MCA NASHVILLE

24 DOMINO
JESSIE J LAVA/UNIVERSAL REPUBUC

29 PARADISE
COLDPLAY CAPITOL

3 EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

TALK THAT TALK
RIHANNA FEAT. JAY4SRP/DEF JAM/ICIJM°

4 AYY LADIES
TRAVIS PORTER FEAT. PIGA PORTER HOUSE/RCA

28 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRPAIEFJAM/IONG

FADED
TYGA FEAT A. WAYNEYOUNG HONEY/CAM HONEMNIVERSAL REPUBLIC

17

64ROLLING IN THE DEEP
ElA

DELE XL/COLUMBIA

SALES DATA
COMPILED BY

nielsen
SoundScan Bil

DIGITAL
lbearel.

0 ROCK'"
TITLE

53 3g ARTIST IMPRINT/PROMOTION LABEL

1 1 18
WEARE YOUNG

VMS FUN. FEAT JANELLE WRAF FUELED BY RAMEN/BRP

O 2 17 SOMEBODY THAT I USED TO KNOW
SOPIE FEAT KIMBRA SAMPLES N. SESONOWIRMONNERSAL REPUBLIC

3 3 12 DRIVE BY
TRAIN COLUMBIA

20 SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

O 6 13 laWs0°NNMR7AZGATILVANETIUC/:PO 7 RUMOUR HAS IT
ADELE XL/COLUMBIA

0 PARADISE
8

3

-- COLLPLAY CAPITOL

EVERYBODY TALKS
NEON TREES MERCURY/10JMG

9 TO
ROLLING IN THE DEEP
ADELE XL/COLUMBIA

11
SOMEONE LIKE YOU
ADELE XL/COLUMBIA

11 12
63 PUMPED UP KICKS

FOSTER THE PEOPLE STARTIME/COLUMBLA

12 14 6 SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

e - 6 MATT lTNATHANS011 FEAT. SUGRLAND ACROBATNANGUARD/CAPITOL

23 PRINCESS OF CHINA
14 13

COLDPLAY FEAT RIHANNA CAPITOL

SAIL75 17
. AWOLNATION RED BULL

0 R&B/HIP-HOP-

2 1

O 5
4 3

5 4

6

O 9
17 8

11

13 10

0

6

25

20

20

19

7

14

5

12

34

13 5

815

TITLE
ARTIST IMPRINT/PROMOTION LABEL

SO GOOD
S BOA REBELROCK/GRAND HUSTLE/ATLANTIC

YOUNG, WILD & FREE
SNOOP DOGS, WIT KNALIFA FEAT BRUNO NAM RISTRUMIADANTIC

THE MOTTO
MURAT Di WAYNE YOUNG LIONKCASH NONEYIUNIVERSAL REPUBLIC

TAKE CARE
BRAKE FEAT. RIRANNAYOUNG MONEYICASN DONEMINIVERSAL REPUBLIC

RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

I DON'T REALLY CARE
WAKA ROCKA FLAME FEAT TREY SONGZ MIZAYANARNER BROS. .,,_

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

BIRTHDAY CAKE
RIHANNA SRP/DEF JAM/10.1MG

CLIMAX
USHER RCA

TALK THAT TALK
RIHANNA FEAT. JAY -Z SRP/DEF JAM/IDJMG

AVY LADIES
TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA

FADED
MA FEAT. L, WAYNEY0IING MONEY/CASH MONE,UNIVERSAL REPUBLIC

NI**AS IN PARIS
JAY Z KANYE WEST ROCA-FELLA/ROC NATION/DEFJAMPEUMG

LUPEROYNCE HAT. ENS OSNPMII ON MIMI° LIFEAMERSCOPE

DRANK IN MY CUP
KIRKO BANGZ LMO/UNAUTHORRED/VVARNER BROS.

0 BLUES -

53 ri ATI! TISTLTEIMPRINT/LABEL

1

ra STILL RAININ'
JONNY LANG A&M/UME

3
TGHINARY ca wEACRNHEAR N'

BRUS

TT
AT LAST
ETTA JAMES CHESS/MCNUME

4 2 35 BLUE ON BLACK
KENNY WAYNE SHEPHERD BAND ENOLDRONIEEENSCANARNEP BROS

O 19
TOO JONNYLIET 0LANTEwiu.,

O 100 BAD TO THE BONE
GEORGE THOROGOOD AND THE DESTROYERS CAPITOL

7 5 PRIDE AND JOY
89

STEVIE RAY MORAN ANN NILE MOM ENGLEGACY/SONY MUSIC

8 4 37 SOUL MAN
BLUES BROTHERS ATLANTIC/RHINO

O T5 NASTY LETTER
OTIS TAYLOR TELARC BLUES/TELARC/CONCORD

10 7 54 SHELTER ME
TAB BENOIT WITH LOUISIANA'S LEROUX TELARC BLUES/CONCORD

THE THRILL IS GONE
B.B. KING MCNLIMEe RED LIGHT

LONNY LANG ARM/UME

13
TO

30 BRIGHT LIGHTS
GARY CLARK JR. WARNER BROS.

O T3 T TO WHAT'D I SAY (PART 1)
RAY CHARLES ATLANTIC/WARNER STRATEGIC MARKETINGO GIVE ME UP AGAIN
JONNY LANG ASM/UME

APR
14

2012

0 COUNTRY -
10, TITLE

53 135 ARTIST IMPRINT/PROMOTION LABEL

1 1 2
EYES OPEN
TAYLOR MR LIBERATE/UNIVERSAL BEAM/BIG MACHINE

O 6 9 DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

SAFE & SOUND

SPRINGSTEEN
ERIC CHURCH EMI NASHVILLE

TAYLOR MIMI CMLWARSLIONSGMMINIVERSAL RENDUS! I

3 6 GOOD GIRL
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

5 TO ALEEWBRO.MEGAURNB LIKE YOU

8 12 OVER YOU
MIRANDA LAMBERT RCA

9 7 ,FAL,Y0 NOAVL DE, ARN ,T0AK TE BS°

Sw0 mM00E.TE Hm lc NA 'N AM? TE A TRUCK7 14

TT
TO DRINK ON IT

BLAKE SHELTON WARNER BROSANMN

TO
20 ALONE WITH YOU

JAKE OWEN RCA

15 13 DANCIN' AWAY WITH MY HEART
LADY ANTEBELLUM CAPITOL NASHVILLE

,, 21
OURS
TAYLOR SWIFT BIG MACHINE

41D 14 29 I DON'T WANT THIS NIGHT TO END
LUKE BRYAN CAPITOL NASHVILLE

2 15

6

I.
13

23 RED SOLO CUP
13

TOBY KEITH SHOW DOG.UNIVERSAL

4

[0

LATIN

o A.ITEIMPR.PROMODONLABEL

DANZA KUDURO
DON WM & LUCEN20 YANISIORFANATO/MACKE11/UMLE

Al SE EU TE PEGO
MICHEL TELO PANTANNAL/RGE/SONY MUSIC

2 T

I KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA

3 3 DUTTY LOVE
DON OMAR FEAT NATTY NATASHA ORFANATO/MACNETEILIMLE

. WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FEAT. FRESRLYGROUND EPIC/SONY MUSIC LATIN

6
31 PROMISE

ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN

7 117 HIPS DON'T LIE
SHAIURA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

5
2T

INTENTALO
3BALIMIT FEAT. EL BEBETO Y AMERICA SIERRA FONCNISANNLE

 BON, BON
PITBULL SOS/FAMOUS ARTIST/SONY MUSIClATINps

12
22 BAILANDO POR EL MUNDO

JUAN MACON FEAT. POROUS EL DATA SONY MUSIC LATIN

11 9 13 CORRElJESSE

& WARNER LATINA

(1) 13 82 THE ANTHEM
PITBULL FEAT. LIL JON FAMOUS

117 HEROE
ENRIEDIE IGLESIAS INTERSCOPEAINIVERSAL MUSIC IATINCAIMLE

14 11 LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL 15 79 RABIOSA
SHAKIRA EPIC/SONY MUSIC LATIN

0 WORLD`"
r4 PA TITLE
53 ;5. ARTIST IMPRINT/LABEL

O 1 ril ZOU BISOU, BISOU
JESSICA PARE LIONSGATEk)

S
7 SOMEWHERE OVER THE RAINBOW

ISRAEL "ID' KAMAKAWIWODLE BIG BOY/MOUNTAIN APPLE

ID2
16

MALSEEL TEELUO PTAENTAPNENGAIIIGEISONY MUSIC LATIN

L,:,

_1ZOU BISOU, BISOU
GIWAN HILLS BARCLAY

5 FANTASTIC BABY
1 - BIGBANG ND

2 SHERLOCK (CLUE + NOTE)
6 4 SHINEE S.M.

7 54 WHAT A WONDERFUL WORLD
ISRAEL"!" KMINCIAMIVOILE BIG BOY/MOUNTAIN APPLE[0

11
115 LA VIE EN ROSE

EDITH PIAF EMI CLASSICS/BLUE NOTE

R c, 6
6 BLUE

BIGBANG VG

1 0 5 5 BAD BOY
SIGBANG YG

THE GIRL FROM IPANEMA
STAN GER AND JOAO GILBERTO VERVE/UME

10 T 0
T03

,,FIAAmE1ALAArllaAA sN.R000.LIEL.R.,C,OCAHoSZEwRA,RolisDNr,

LID18 27

IV 'I 8 114

CHAMMAK CHALLO
HAMSIKA IYER. VISHAL-SHEKHAR & AEON T -SERIES

10 SVREINNIIWUASSHINHWA COMPANY

15 9
2 AI SE EU TE PEGO

NOSA NORA FIESTA

Data for week of APRIL 14, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 39
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AIRPLAY
MONITORED BY

1111:IS.

BDS

2012

MAINST
TOP 40-REALI.
25 TITLE

r3 SDg ARTIST (IMPRINT / PROMOTION LABEL)

1 1 12
KsEupclaklislIN,Hi9AIA,DOESN'T KILL YOU)

O 3 12 GLAD YOU CAME
THE WANTED (GLOBAL TALENT/MERCURY/I0JMG)

3 9 TURN ME ON
2

GUERAFFATNICKI NM (WHAT A MUSIC/ASTRALWERKS/CAPITOL)

O 5 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP)

5
18

ABWSLSBNACKfraH.10PDXMIrfelE 11EPYRKEAELE11 PAMENNe

PART OF ME
KATY PERRY (CAPITOL)

per 4 18
SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

O 11 11
TowcAEKEDET. NACARE,YOUNGMNE,CASH NONEY/UNDERSAL PEPUBL,

9 8 28
JIDESOSIME IN(LAOVANNIVERSAL REPUBLIC)

7 WILD ONES
FLO RIDE FEAT. SIA (POE BOY/ATLANTIC)

:0) 13
7 CFAELVEINLHArRISC(ULLT1S) E

20
INTERNATIONAL LOVE12

9 PITBULL FEAT. CHRIS BROWN (MR. 305/POLO GROUNDS/J/RCA)

13 10 27 FGL OOORIDED (POE BOY/ATLANTIC)AT LY

FEELINGA
NT IC)

411)16 7
STARSHIPSNUN
NICIGIN G MONEY/CASH MONEY/UNIVERSAL REPUBLIC)

15 14
27 WE FOUND LOVE

RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAM/IDJMG) 18 5 WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION (SYCOICOLL

r 17 12 16
5110.066
YOUNG, WILD & FREE

1.IFA FEW MUM MS ,IOSIIMOGGYSTUARANTIC,

is 19 8 TURN UP THE MUSIC
CHRIS BROWN (RCA)

BROKENHEARTED
KARMIN (EPIC)

IF3 mJusnx BIBFR HPLIWISLANDIIOGMCI

BOYFRIEND

iv 20 6

`LCD 21 10

O 23 4

C22 4

CD 24 4

10 29 3

O 26 5

L27 25 10

DRIVE BY
TRAIN (COLUMBIA)

RUMOUR HAS IT
ADELE (XL/COLUMBIA)

SO GOOD
B.O.B (REBELROCK/GRAND HUSTLE/ATLANTIC)

SOMEBODY THAT I USED TO KNOW
FEAT. IUMBIA (SAMPLES V SEGONOVAINFAMINIVERSAL REPUBLIC)

CALL ME MAYBE
CARLY RAE JEPSEN (504/SCHOOLBOY/INTERSOOPE)

TALK THAT TALK
RIHANNA FEAT. JAY, (SRP/OEF JAM/I0JMG)

A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP)

csEYES OPEN
TAYLOR SW,LIONSGATE/BIG MACHINENNIVERSAL REPUBLIC)

EC) 31 5

O 32 4

134 4

CD 33 5

30 7

39 2

28 7

Pr 27 13

itp 40 2

40 38 4

!GIVE YOUR HEART A BREAK
DEMI LOVATD (HOLLYWOOD)

THE MOTTO
DRUMM 1.11111/YOUNG MONEWCASH MONEY/UNIVERSAL aFPUBUCI

IS ANYBODY OUT THERE
KNEEN FEAT. NELLY FURTADO (ARM/OCTONE/INTERSCOPE)

LIGHTS
ELLIE GOULDING (CHERRYTHEE/INTERSCOPE)

WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL (UNIVERSAL REPUBLIC)

NAKED
DEA A ENRIQUE IGLESIAS (IW1E-POP/UNIVERSAL REPUBLIC)

DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL (EPIC)

F U BETTA
NEON HITCH (WARNER BROS.)

BREATHING
JASON BERKO (BELUGA HEIGHTS/WARNER BROS.)

PRINCESS OF CHINA
COLOPLAY FEAT RIHANNA (CAPITOL)

YOUNG HOMIE
CHRIS RENE (SYCO/EPICI

BEEKEEPER'S DAUGHTER
THE ALL-AMERICAN REJECTS DOGHOUSE/DGC/INTERSCOPE

As it storms the Billboard Hot 100 at No. 2 (see page 38), Justin

Bieber's "Boyfriend" roars onto Mainstream Top 40 at No. 20 with

3,961 first -week plays, according to Nielsen BDS, marking his highest

debut rank and the best first -week plays sum for a song by a male

artist in the latter chart's almost 20 -year history.

Taylor Swift likewise logs her highest Mainstream Top 40 bow, as

"Eyes Open" starts at No. 28. The song, from the soundtrack The

Hunger Games: Songs From District 72, begins even higher on Adult

Top 40 (No. 24), where it's the tst's loftiest entrance since Dec.13,

2008, when the Fray's

"You Found Me" opened

at No.19.

Jennifer Lopez

completes the Mainstream

Top 40 chart's trio of

debuts, as "Dance Again,"

featuring Pithull,

shimmies in at No. 34. The

pair teamed last year for

the No. 5 -peaking "On the

Floor," Lopez's first top 10

on the tally since 2003.

1 1 13

2 2 20

O 3 12

4 4 16

O 7 7

6 5 26

in 8 21

II 14

C ADULT

)7,61 ES TITLE
Sp' VE. ARTIST (IMPRINT / PROMOTION LABEL)

1 1 14
SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)wHO

2 2 28 BRIGHTER THAN THE SUN
COLBIE CAILLAT (UNIVERSAL REPUBLIC)

3 4 40 GOOD LIFE
ONEREPUBLIC (MOSLEY/INTERSCOPE)

4 3 30 JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)

5 5 30 MR. KNOW IT ALL
KELLY CLARKSON (19/RCA)

6 6 32 SOMEONE LIKE YOU
ADELE (XL/COLUMBIA)

O 7 17 NOT OVER YOU
GAVIN DEGRAW LI/RCA)

O 14
THE ONE THAT GOT AWAY
KATY PERRY CAPITOL)

O 9 9

GREATEST
GAINER

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/RCA)

10 10 34
MOVES LIKE JAGGER

MAROON 5 FEAT. CHRISTINA AGUILERA ,ASIWOCTONE INTERSC,

Le 11 14
IT WILL RAIN

BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTI) 12 14 WITHOUT YOU
OAVIO GUETTA FEAT. USHER (WHAT A MUSIC/ASTBALWERKS/CAPROL)

O 14 12
A THOUSAND YEARS
CHRISTINA PER,SUMMIT/CHOP SHOP/ATLANTIC/RRP)

111D
13

23 LET'S STAY TOGETHER
SEAL (REPRISE/WARNER BROS.)

 15 14 CRAWLING BACK TO YOU
DAUGHTRY (19/RCA)

(ID 16 10 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAWIDJMG)e DOMINO
JESSIE J (LAVA/UNIVERSAL REPUBLIC)0 17 3 DRIVE BY
TRAIN (COLUMBIA)

e 19 ENDLESS LOVE
LIONEL RISME FEAT. SHANIA TWAIN (MERCURY NASHVILLE)

CD 22
3

RUMOUR HAS IT
ADELE (XL/COLUMBIA)

21 20 11 EASY
BAseALRAIIS FEAT. NATASIBBEMMHELO,Bia MACHINENNIVERSAL REPUBLIC,

® ® I WON'T GIVE UP
JASON MRAZ (ATLANTIC/RRP)

23
23

3 WORDS
ELLIOTT YEMEN (PURPOSL/EONE)

O 24 9 HONESTY
WHITNEY WOLANIN (TOPNOTCH)

O 25
3

PART OF ME
KATY PERRY (CAPITOL

ADULT TOP 40'"

e, ;7g TITLE
gg ARTIST (IMPRINT / PROMOTION LABEL)

STRONGER (WHAT DOESN'T KILL YOU) I
KELLY CLARKSON (19/KAI

SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

DRIVE BY
TRAIN (COLOMBIA)

DOMINO
JESSIE J (LAVA/UNIVERSAL REPUBLIC)

PART OF ME
KATY PERRY (CAPITOL)

IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)

A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP)

5 Mr941 WE ARE YOUNG
FUN FEACJANEUE MONAE (FUELED BY BAMEN/RRell

PARADISE
COLDPLAY (CAPITOL)

SOMEBODY THAT I USED TO KNOW
corn WARM (SANPLES.N. SELONOS/EAIRMYNNIVERSAL SPUME)

RUMOUR HAS IT
ADELE (XL/COLUMBIA)

9 6 25

 11 9

O 15 6

e 12 11

13 10 22

O 16 18

15 13 24

 17 6

0 18 10

O 19 5

O 22 10

O 21 12

21 20 16

O 23 19

O 24 12

ci

I WON'T GIVE UP
JASON MRAZ (ATLANTIC/RRP,

WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAMDDJMG)

FINE BY ME
ANDY GRAMMER (S -CURVE)

THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)

GLAD YOU CAME
THE WANTED (GLOBAL TALENT/MERCURY/10MS)

LULLABY
NICKELBACK (ROAORUNNER/RRP)

SHADOW DAYS
JOHN MAYER (COLUMBIA)

BETTER THAN I KNOW MYSELF
ADAM LAMBERT (19/RCA)

RUN
NATNANsON FEAT SUGARLAND IACROBATNANGUARD/CAPITO,

LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ 8 THE SCENE (HOLLYWOOD)

GOOD FEELING
FLO RIDE (POE BOY/ATLANTIC)

TONIGHT IS THE NIGHT
OUTASIGHT (WARNER BROS.)

EYES OPEN
TAYLORSWIFT (LIONSGATE/BIG MACHINE/UNWERSAL REPUBLIC)

IF YOU EVER COME BACK
THE SCRIPT PHONOGENIC EPIC
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TITLE
'gr, ARTIST (IMPRINT / PROMOTION LABEL)

17
SOMEBODY THAT I USED TO KNOW I

GOMM MIR,SAMPLEVN,EOPPOIRIANOUNMSAL REAR,'

17 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP)

13 BULLY
SHINEDOWN (ATLANTIC)

 LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.)

26 THESE DAYS
FOO FIGHTERS (ROSWELL/RCA)

9 GOLD ON THE CEILING
THE BLACK EYS (NONESUCH/WARNER BROS.)

27
FACE TO THE FLOOR

CHEVELLE (EPIC)

12 NO RESOLUTION
SEETHER (WINO -UPI

16 TONGUE TIED
GROUPLOVE (CANVASBACK/ATLANTIC)

21 REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK)

19 SATELLITE
RISE AGAINST (OGG/INTERSCOPE)

24 DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE (STARTIME,COLUMBIA)

36
THE SOUND OF WINTER
BUSH (DUMB ROCK/EONE)

29 PARADISE
COLDPLAY (CAPITOL)

13 MIDNIGHT CITY
M83,83/MUTE/CAPITOL)

24
BULLET IN MY HAND
REDLIGHT KING (HOLLYWOOD)

15 18 NOT YOUR FAULT
AWOLNATION (RED BULL)

20 9
I LIKE IT
FOXY SHAZAM (I.R.S./CAPITOL)

13

18

23

22

25

44 WALK
FOO FIGHTERS (ROSWELL/RCA)

3 LOOK AROUND
RED HOT CHILI PEPPERS (WARNER BROS.)

14 EVERYBODY TALKS
NEON TREES (MERCURY/IDJMG)

13
LITTLE TALKS

OF MONSTERS AND MEN (RECORD RECORDS)

16 EYES WIDE OPEN
STAINS (PUP/ATLANTIC)

24 24
10

CHARLIE BROWN
COLDPLAY (CAPITOL,

O 32
.2 27

19 28
O 33

O 31

, HATS OFF TO THE BULL
CHEVELLE (EPIC)

12 SIMPLE SONG
THE SHINS (AURAL APOTHECARY/COLUMBIA)

, LOVE BITES (SO DO I)
HALESTORM (ATLANTIC)

7 THIS MEANS WAR
NICKELBACK (ROAORONNER/RRP)

10
BABY COME HOME
BUSH (ZUMA ROCK/FOUL

15 THE WAITING ONE
ALL THAT REMAINS (PROSTHETIC/RAZOR A TIE)

31 29 11
IN MY BLOOD
BLACK STONE CHERRY ON DE GOOT/ROAORUNNER/RRP)O , YOU'RE A LIE

SLASH FEAT MYLES KENNEDY ABLE SONSMBATORS (OM HAYS/CAPITOL!

33 30
9 LOVE INTERRUPTION

JACK WHITE (THIRD MAN/COLUMBIA)

0
0
36

0
40

0
43

0
0
0
0
IP

HOT SNOT
DEBUT

39

45

42

40

46

48

36
7 HURRICANE

THEORY OF A MADMAN (604/ROADRUNNER)RRP)

37 4
IT'S TIME
IMAGINE DRAGONS (KIDINDAKORNER/INTERSCOPE)

35 6
SHE'S THE WOMAN
VAN HALEN (INTERSCOPE)

38
BOSS'S DAUGHTER

- POP EVIL (EONS)

41 2
SPREAD TOO THIN
THE DIRTY HEADS (FIVE SEVEN)

BLOODY MARY (NERVE ENDINGS)
SILVERSUN PICKUPS LDANGERBIREI)

GREATEST
GAINER

5 SHADOW DAYS
JOHN MAYER (COLUMBIA)

2 BLOOD FOR POPPIES
GARBAGE (STUNVOLUME)

, RACE YOU TO THE BOTTOM
NEW MEDICINE (PHOTO FINISH/ATLANTIC)

12 DRIVE BY
TRAIN (COLUMBIA)

FIRE ESCAPE
CIVIL TWILIGHT (WIND-UP)

 CRITICIZE
 ADELITAS WAY (VIRGIN/CAPITOL)

ANNA SUN
WALK THE MOON (RCA)

BRIDGE BURNING
FOO FIGHTERS (ROSWELL/RCA)

20 THE WALK
MAYER HAWTHORNE (UNIVERSAL REPUBLIC)

43 19 SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

50
2 AFTERLIFE

SWITCHFODT (LOWERCASE PEOPLE/ATLANTIC)

Silversun Pickups arrive on Rock Songs at

No. 39 and Alternative at No. 22 with

"Bloody Mary (Nerve Endings)," the lead

single from the group's third album, Neck

of the Woods, due May 8. The band has

scored four Alternative top 105, including

the 2009 No. 1 "Panic Switch."

ALTERNATIVE'"

WLuG -ArP.1ZTIMPRINT
/ PROMOTION LABEL)

O 1 17
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CD 20 IT'S TIME
IMAGINE DRAGONS (KIDINDAKORNER/INTERSCOPE)

21
I LIKE IT

`01V FOXY SHAZAM (I. R S /CAPITOL) rill

WE ARE YOUNG
FUN. FEATURING JANELLE MONAE (FUELED BY RAMEN/RRP)

GOLD ON THE CEILING
THE BLACK KEYS (NONESUCH/WARNER BROS.)

TONGUE TIED
GROUPLOVE (CANVASBACK/ATLANTIC)

MIDNIGHT CITY
M83. (MRS/MUTE/CAPITOL)

NOT YOUR FAULT
AWOLNATIDN (RED BULL)

DON'T STOP (COLOR ON THE WALLS)
POSTER THE PEOPLE ISTARTIME/COLUMBIA)

LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.)

SATELLITE
RISE AGAINST IDGC/INTERSCOPE)

THESE DAYS
FOO FIGHTERS (ROSWELL/RCA)

LITTLE TALKS
OF MONSTERS AND MEN (RECORD RECORDS)

EVERYBODY TALKS
NEON TREES (MERCURY/IDJMG)

BULLY
SHINEDOWN ,ATLANTICI

LOOK AROUND
RED HOT CHILI PEPPERS (WARNER BROS.)

COUGH SYRUP
YOUNG THE GIANT IROAORUNNEEVRIRP)

LOVE INTERRUPTION
JACK WHITE (THIRD MAN/COLUMBIA,

BABY COME HOME
BUSH (ZUMA ROCK/EONE)

SIMPLE SONG
THE SHINS (AURAL APOTHECARY/COLUMBIA,

CHARLIE BROWN
COLDPLAY (CAPITOL)

GREATEST
GAINER

BLOODY MARY (NERVE ENDINGS) I
SILVERSUN PICKUPS (DANGERBIRDI

O 22 3 FIRE ESCAPE
CIVIL TWILIGHT (WIND-UP)

O 23 10 NO RESOLUTION
SEETHER (WINO -UP)

AFTERLIFE
WITCHFOOT OWERCASE PEOPLE ATLANTIC
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GREATEST
GAINER

WE ARE YOUNG

SOMEBODY THAT I USED TO KNOW16116111 I

FAT ,SAMPL. .N. SEGOOSFAIFIRMINNBSAL REPUBLIC)

FEAT JANE. MONAE (FUELED BY RAMEN/RRPII

SHADOW DAYS
JOHN MAYER (COLUMBIA)

SIMPLE SONG
THE SHINS (AURAL APOTHECARY/COLUMBIA)

CHARLIE BROWN
COLOPLAY (CAPITOL)

HAPPY PILLS
NORAH JONES (BLUE NOTE/CAPITOL)

DRIVE BY
TRAIN (COLUMBIA)

LITTLE TALKS
OF MONSTERS AND MEN (RECORD RECORDS)

SHAKE IT OUT
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC)

HOLD ON
ALABAMA SHAKES (ATO/RED)

SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA,

GOLD ON THE CEILING
THE BLACK KEYS (NONESUCH/WARNER BROS .1

WATCHING YOU WATCH HIM
ERIC HUTCHINSON (LET'S BREAK RECORDS/WARNER BROS.)

THE WALK
MAYER HAWTHORNE (UNIVERSAL REPUBLIC)

CHAINS OF LOVE
RYAN ADAMS (PAX AM/CAPITOL)

LOVE INTERRUPTION
JACK WHITE (THIRD MAN/COLUMBIA)

RIGHT DOWN THE LINE
BONNIE MITT (REDWING/RED)

WE TAKE CARE OF OUR OWN
BRUCE SPRINGSTEEN (COLUMBIA)

SILENCED BY THE NIGHT
KEANE (CHERRYTREE/INTERSCOPE)

UNTITLED (LOVE SONG)
COUNTING CROWS (COLLECTIVE SOUNDS/TYRANNOSAURUS)

SHIPS IN THE NIGHT
MAT KEARNEY (AWARE/UNIVERSAL REPUBLIC)

IT'S TIME
IMAGINE DRAGONS (KIDINDAKORNER/INTERSCOPE,

CALIFORNIA
DELTA SPIRIT IROUNDEFi/CMG)

VIDEO GAMES
LANA DEL REY (POLYDOR/STRANDER/INTERSCOPEI

I WON'T GIVE UP
JASON MRAZ(ATLANTIC/OOP

avv

sf4J,

40 Go to WWW billboard.biz for complete chart data Data for week of APRIL 14, 2012
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28 TITLE
r,53o PRODUCER ISONGWRITER)

O 1 2 27 El
A WOMAN LIKE YOU
J STONE LBRICEIJ BULFORNPBARTON,J.STONM

5

DRINK ON IT
S.HENDRICKSIIRSTEWARTJALEXANDER,R.CLAWSONI

O5 7 DANCIN' AWAY WITH MY HEART
PWORLEY,LADYANTEBELLUMIO.HAYWOOD,C.KELLEY,H.SCOTTAKEARI

5 2
1

OURS
N.CHAPMAKTSWIFT,SWIFT/

0 7 9

BANJO
S HUFERASCAL RAFTS (IMARTINWMOBLEY,N.THRASHER)

OVER YOU
ELIDDELLCAIMAY,G.WORFIRLAMBERT,B.SHELTON1O 9 10 15

0
O 12 13

ALONE WITH YOU
MOVIRAWSON IL.GRAVITTJ THARDING,SMCANALLY)

WHERE I COME FROM
NIKNOXIR.CLAWSON ',DAVIDSON)

FLY OVER STATES
M.KNOX1M.DULANEY,N.THRASHER)

O 11 11
GOOD GIRL
M.BRIGHT1C.ONDERWOOD,C.EIESIEFANOAGORIEY)

CD13 12
BETTERTHAN I USED TO BE
B. GMDMORE,MCGRAWRSIMPSONAGORLEY1

14

et) 15

0 16
0 17
0 21

14

15

16

17

23

K.STEGALI2BROWNIZBROWN,W.DURRETTEAOTTO)

SOMETHIN"BOUT
B.JAMES1KMOORED.COUCH/

SPRINGSTEEN
J.JOYCEIECHURCH,R1YNDELL,HYDE/

YOU
D.

8

NO HURRY

A TRUCK

DON'T KNOW HER LIKE I DO
HUFF03.60BEFIT,MCCORACCI0

AIR DRUNK ON YOU
POWER J.STEVENS (R.CLAWSON,C.TOMPKINS,J.KEAR/

0
0

18

19

20

18

19

20

THIS
POTIONNELLIBMAYSLIP,O.DAVIDSONRAKINSI

GOT
KSTEGALL

16

OLE BOY

MY COUNTRY ON
IK AVNER I WEAVER 0 MYRICK/

EVEN IF IT BREAKS YOUR HEART
MWRUCKE1WHOGE,EPASLAY/

0 22 21 14
TIME IS LOVE
EROGERSIISHAPIROIMARRN.M.NEMERI

0
Fe
0

23

24

25

26

22

24

25

26

LET'S DON'T CALL IT A NIGHT
.LINDSEY(CJAMES,B.LONSTMCBRIDE)

ms04.01co0ssiNAKE441

HE'S
THEWITT.R

KISSED YOU) GOOD NIGHT

MINE
ARONSIO BEATHARD,POTONNELKTJAMES)

WHY VA
S HEN DRICKSIC

WANNA
GRAVER C DESTEFANO,A GURLEY)

CD28 29

Artist A Al
IMPRINT & NUMBER / PROMOTION LABEL rt.

Jake Owen
RCA

Lee Brice
°CURB

Blake Shelton
@WARNER BROS/WMN

Lady Antebellum
OCAP1TOL NASHVILLE

Taylor Swift
BO BIG MACHINE

Rascal Flatts
0 BIG MACHINEI Miranda Lambert

@RSA

Montgomery Gentry
0 AVERAGEJOES

Jason Aldean
0 BROKEN BOW

Carrie Underwood
019/ARISTA NASHVILLE

Tim McGraw
0 CURB

Zac Brown Band
@SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

Kip Moore
0 MCA NASHVILLE

Eric Church
SEMI NASHVILLE

Brantley Gilbert
@VALOR,/

Luke Bryan
@CAPITOL NASHVILLE

Craig Morgan
0 BLACK RIVER

Chris Cagle
MBICPER PICTURE- BIGGER PICTURE

Eli Young Band
°REPUBLIC NASHVILLE

Josh Turner
(8 MCA NASHVILLE

6

1

10

11

12

13

14

15

161

17

18

21

22

23

19

20

Casey James
019/DNA

Gloriana
OO EMBLEM/VVARNER BROSAVAR

Rodney Atkins
0 CURB

Jana Kramer
O ELEKTRA NASHVILLE/WMN

HOME SWEET HOME
El MYRICK N HOFFMAN MYRICKN HOFFMAN K MARI D HORNE, OO ALLIN/ELE

THE FARM
HA NASHVILLE/NEW REVOLUTION

24

EDI
Singer matches

Taylor Swift in a

back -and -forth

race for the most

consecutive top

10 singles (15) by

a woman from

the start of her

career (excluding

holiday and album

cuts). Meanwhile,

"American Idol"

contender Hollie

Cavanaugh's March

28 performance of

"Jesus, Take the

Wheel" pushes

Underwood's track

to No.1 on Christian

Digital Songs

(11,000, up 278%).

16

Third radio single

rom Tailgates

& Manes gets

irpower stripes

nd sets a new peak

with a 6-2 leap

n Country Digital

ongs (see page

39). The track sells

2,000 downloads

(up 58%),

ccording to

Nielsen SoundScan.
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g EE TITLE
PRODUCER ISONGWRITER)

48
BEERS AGO

TKEITH rEKEITH B.PINSON1

COWBOYS AND ANGELS
B.BEAVERSIELLYNGH,OINIGHOLM

WANNA MAKEYOU LOVE ME
ISTROUD 1.1.COLUNS,B.PINSON1

POSTCARD FROM PARIS
N.CHAPMANIKPERRY,N.PERRY,RPERRY,RDIOGUARDI,J.COHEM

GEORGIA PEACHES
B.GALLIMORE1M.HOPEB.DALY,R.PROCTOR)

ANGEL EYES
J.LE09.COPLAN,E.GUNCIERSON.E.PASLAY1

SO YOU DON'T HAVE TO LOVE ME ANYMORE
KSTEGALEIA.WRIGHTJ.KNOWLES)

SOMETHING TO DO WITH MY HANDS
J.JOYCE1THOMAS RHETTLIMILIER MAPLETON/

LETTHE COWBOY ROCK
R.DUNNIRDUNN,D.DAVIDSON1

GLASS
NVIRCOPPERMAN, NTEI

Artist A
IMPRINT & NUMBER / PROMOTION LABEL '

Toby Keith
0 SHOW DOG -UNIVERSAL

Dustin Lynch
0 BROKEN BOW

Andy Gibson
OomP/R84

The Band Perry
@REPUBUC NASHVILLE

Lauren Alaina
0 WINTERSCOPE/MERCURY

Love AndTheft
0 RCA

Alan Jackson
OO ACR/EMI NASHVILLE

Thomas Rhett
@VALI:IRV

Ronnie Dunn
()ARISTA NASHVILL

Thompson Square
O STONEY CREE

COMIN' AROUND
RO'DONNELLIJ.THOMPSON.R.CLAWSON,KMARVELI

UNDERDOG
SNIELSONIG.S.NIELSON,D.LMURPHUSEVEFLH.TOBINI

NEW TO THIS TOWN
KBROOKS,10EMARCUSIICBROOKS,M.GREN,MCBRIOE)

LOVIN' YOU IS FUN
C.CHAMBERLAIN,LBEAVERS,BDIPIERO)

DONT MISS YOUR LIFE
PVASSARIPMASSAR,C.BLACIO

WHEN I GET IT
KSTEGALLIC.CAMPBELLIPMAHHEWS,J.MCCORMICM

WANTED
al-111,11.HAYES (110E00E8,0.0AM)

NEON
ISTR00131S.MCANALLY,IDSBORNE, ROSEN)

MR. KNOW IT ALL
11111IFF{B.SEALS,EDEAN,B.JAMES,D,JONES/

TIL MY LAST DAY
).STOVER B.D.MAHER,JMOORE,J.S.STOVER)

THE SOUND OF A MILLION DREAMS
CAINMELIDDEILIS.CARUSOE,PMASSAI,

GOODBYES MADEYOU MINE
D.COOK,MWRIGHER. COPPERMANIJ.T.HODGES,R.COPPERMAN,J. NREI

TOUCH
EHERBSTRIFOSTER,JABBOTT,CLEMENTO

WE GOT US
B.BEAVERS,WOOTEN IC.SMITH,ILJAMES.S.B.ULES)

MARRY ME Martina McBride
M MCBRIDE,B GALLIMOREIPMONA AN)

The LostTrailers
OHRT/STOKES TUNES

Kix Brooks Featuring Joe Walsh
()ARISTA NASHVILLE

Easton Corbin
()MERCURY

Phil Vassar
0 RODEOWAVE

Craig Campbell
°BIGGER PICTURE

Hunter Hayes
0 ATLANTIC/WMN

ChrisYoung
@RCA

Kelly Clarkson
19/FICA

Justin Moore
OVALOHY

David Nail
O MCA NASHVILLE

JT Hodges
OO SHOW DOG -UNIVERSAL

Josh Abbott Band
0 Pill

Canaan Smith
Ca MERCURY

Featuring Pat Monahan OfTrain
()REPUBLIC NASHVILL

0 TOP COUNTRY ALBUMS -
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0

14

0
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,O, lc, 18 ARTIST
. ,r,53 ,f, IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

, ra LIONEL RICHIE Tuskegee ,
MawMERCURY 016000/UMGN 115.98I .

LUKE BRYAN Tailgates &Tanlines , ,
CAPITOL NASHVILLE 70412 11E98)

Ho7 seor
DEBUT

13

5

4

8

`21 15

 28 28

O 36 31

10 34 35

12 26

2
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3

11

8

6 7

7 5

12 14

10 15

14 13

11 16

2

19 19

23

24 23

20 20

16 17

6

GREATEST
GAINER

Title g

SCOTTY MCCREERY ClearAs Day
19/MERCURY NASHVILLE 016022/IGA/UMON 113.981

JASON ALDEAN My Kinda Party B
BROKEN BOW 7697118.98/

ERIC CHURCH Chief
EMI NASHVILLE 94266.116081

LADY ANTEBELLUM OwnThe Night
CAPITOL NASHVILLE 9443t 118.981

BLAKE SHELTON Red River Blue
WARNER BROS. 527370/VVMN 118.981

MIRANDA LAMBERT FourThe. Record
RCA 90589/SRN 111.98,0

BRANTLEY GILBERT HalfwayTo Heaven
SHAMMY 86910011498)

THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC NORD

TOBY KEITH Clancy's Tavern
SHOW DOG -UNIVERSAL 015592 19.91,

TAYLOR SWIFT Speak Now
BIG MACHINE TS0300A (18381 C/

TIM MCGRAW EmotionalTraffic
CURB 79326 113381

ZAC BROWN BAND You GetWhatYou Give
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524732/A6 NM.

CASEY JAMES Casey James
19/BHA 89538/SMN 19/981

JAKE OWEN Barefoot Blue Jean Night
RCA 89547/SMN 110.00

VABOUSARISTS 4702rademy0ICountri MusicAyrards 2012 Nominee Spotlight

ZINEPAK 025022 EX 18.981

BLAKE SHELTON Loaded:The Best Of Blake Shelton
REPRISE 525092/WMN 11808/

PISTOL ANNIES Hell On Heels
RCA 94916/SMN 111.98/

DIERKS BENTLEY Home
CAPITOL NASHVILLE 9471016.981

SOUNDTRACK Footloose (2011)
ATLANTIC 528899/WMN 118.881

ELI YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC 110.981

HANK WILLIAMS JR. Best Of: All My Rowdy Friends
CURB 79298 EX 114,90/

HUNTER HAYES Hunter Hayes
ATLANTIC 528800ANMN IMAM

CHRIS YOUNG Neon
RCA 85497/SMN 110.181

1

4

3

23

7

2

GW 1,, EP.. ARTIST Title
53 ,..¢ 3e IMPRINT NUMBER / DISTRIBUTING LABEL IFIRICE1

26 27 20

27 25 24

O 42 30

29 18 18

O 30 27

31 22 26

32 17 9

33 29 25

34 32 30

35 21 21

36 37 32

O 40 40

38 35 34

39 43 33

40 26 10

41 31 22

42 39 38

43 38 37

44 41 42

45 45 46

O 59 64

47 47 44

48 55 63

49 46 43

50 56 57

RODNEY ATKINS
CURB 79255 118.981

JUSTIN MOORE
VALORY JM0200A 110.98)

PACE
SETTER

Take A Back Road
g 55

Outlaws Like Me

45
BRAD PAISLEY This IsCountry Music
ARISTA NASHVILLE 83274/SMN 111.981

VARIOUS ARTISTS NOWThat's1Nhat I Call Country Ballads
UNIVERSAL/SONY MUSIC/EMI 95759/CAPITOL (18.98)

LAUREN ALAINA Wildflower
19/MERCURY NASHVILLE 016025/IGNUM GN 113.981

JOSH TURNER Icon: JoshTurner
MCA NASHVILLE 015348/UNIE 10.081

LUKE BRYAN Spring Break 4... Suntan City (EP)
CAPITOL NASHVILLE DIGITAL EX 13.981

GEORGE STRAIT Icon: George Strait
MCA NASHVILLE 016097/UME 17.98/

TIM MCGRAW Number One Hits
CURB 79201 I18.981

CRAIG MORGAN This Ole Boy
BLACK RIVER 2012 113.981

RASCAL FLATTS Nothing LikeThiS
BIG MACHINE RF0100A 113481

THOMPSON SQUARE Thompson Square
STONEY CREEK 3673 113381

BILLY CURRINGTON Icon: Billy Carrington
MERCURY 015290/UME 17.901

SOUNDTRACK Act Of Valor:The Album
RELATIVITY MUSIC MOH I15.081

SHOOTER JENNINGS Family Man
BLACK COUNTRY ROCK 2408,0NE (1MS)

LYLE LOVETT Release Me
CURB/LOST HIGHWAY 016386,UMGN 113.081

VARIOUS ARTISTS NOWThat'sWhat I Call Country:Volume 4
UNIVERSAL/EMI/SONY MUSIC 015731/LIME 118.981

GARY ALLAN Icon: Gary Allan
MCA NASHVILLE 014671/UME 17.981

SOUNDTRACK Country Strong
RCA 72911/SMN 111081

ALAN JACKSON 34 Number Ones
ARISTA NASHVILLE 78681/SMN 111.98/

SUGARLAND The Incredible Machine
MERCURY 014758NUMGN I13.9819/

GEORGE STRAIT Here For A GoodTime
MCA NASHVILLE 015924/UM. 11098/

MONTGOMERY GENTRY Rebels On The Run
AVERAGE JOE'S 233114981

TAYLOR SWIFT Speak Now.WorldTour Live CD+ DVD
BIG MACHINE TS0340A /24.93 01,0051.

SARA EVANS Stronger
RCA 49693/SMN 110.98/

13

20

14

6

1

22

10

29

2

0 BLUEGRASS ALBUMS -

`, ARTIST Title
E§ g§ 35 IMPRINT & NUMBER / DISTRIBUTING LABEL IPRICE1

O 3 12
1

DAILEY &VINCENT The Gospel Side OrDailey&Vincent
ROUNDER 618912 EX/CRACKER BARREL

2 2
CAROLINA CHOCOLATE DROPS
NONESUCH 52980. ARNER BROS.

PUNCH BROTHERS Who's FeelingYoung Now?
NONESUCH 529111/WARNER BROS.

`1040 MA/S. DUNCAN/E. MEYER/C.THILE The Goat Rodeo Sessions
SONY CLASSICAL 84118/SONY MASTERWORKS

ALISON KRAUSS & UNION STATION
ROUNDER 610665,CONCORO

STEVE MAFMNANDTHE STEEP CANYON RANGERS Re

40 SHARE/ROUNDER 610660'/CONCORD

3 1

4 4

5 5

O 6
7 7

Paper Airplane

Bird Ale

THE ISAACS
GAITHER 46138/EMI CMGO

11

SLEEPY MAN BANJO BOYS
SLEEPY MAN BANJO BOYS 6019 EX0®

America's Music

STEEP CANYON RANGERS
ROUNDER DIGITAL EX/CONCORD

1 0 e
SARAH JAROSZ
SUGAR HILL 4062/1VVELIC

Nobody KnowsYou

Follow Me Down

BETWEEN THE BULLETS

l'USKEGEE' SOARS
Lionel Richie appears for a second
time on Top Country Albums, as du-

ets set Tuskegee opens atop the chart

with 199,000 copies sold, good for a

No. 2 start on the Billboard 200 (see

story, page 33). It's the best opening
week for a country album since Tay-

lor Swift's Speak Now opened with more than 1 million cop-

ies in November 2010. (However, Scotty McCreery's Clear As

Day began with 197,000 copies last fall.) Richie's Can't Slow

Down rose to No. 55 on Top Country Albums in 1984, driven

by "Stuck on You," which peaked at No. 24 on Hot Country
Songs that year -Wade Jessen
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AIRPLAY
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APR
14

201 2

O TOP R&B/HIP-HOP
WO ALBUMS -

2

2 5 20

3 4 19

6 6

I 1

2

7 8 15

0

21

0
23

24

25

26

NEW

NEW

11 32

9 34

ARTIST
TITLE IMPRINT/DISIRIBURNG.Pkt

la MELANIE RONA
ME Alf LIFE SRC 016021NNIVERSAL REPUBLIC

DRAKE
TAKE CARE YOUNG MONEY/CASHMONEY0161.'6'NMVERS0L REPUBLIC

RIHANNA
TALK THAT TAW SRP/DEF JAM 016313/IDJ MG

TYGA
CARELESS WORLD YOUNG MONEVICASIL MONEY ownwasa. REPUBLIC

ODD FUTURE
THE OF TAPE VOL 20DD FUTURE 95478

DIGGY
UNEXPECTED ARRIVAL ATLANTIC 527769/AG

YOUNG JEEZY
TM 103: HUSTLER, AMBITION CTFJORE JAM 013738/1DJMS.

E-40
ME BLOCK BROCHUM.14.3 HEAVY ON THE GRIND .

E-40
THE BLOCK BROCHURE: 2 HEAVY ON THE GRIND

E-40
THE BLOCK BROCHURE: 1 HEAVY ON THE GRIND 3

LIL WAYNE
MA CARTER NOTING MONEMSX MONEY 015548,NIVERSAL REPMDC

JAYZ KANYE WEST
WATCH THE THRONE ROLAFEUNSOC NATIONIDEF JAM DISMAL.%

E-40
THE BLOCK BROCHURE 3 HEAVY ON THE GRIND OW

SOUNDTRACK
PROJECT K WATERTOWER DIGITAL EX

MARY J. BLIGE
MY LIFE MATRIARCH/GEFFEN 016257/IGA

PITBULL
PLANET PIT MR. 305/POLO GROUNDS/J 69060/RCA

BEYONCE
4 PARKWOOD/COLUMBIA 90824/SONY MUSIC

MAYDAY!
TAKE ME TO YOUR LEADER STRANGE 050/RBC

J. COLE
COLE WORLD ROC NATION/COLUMBIA 57920/SONY MUSIC

14 73 NICKI MINAJ
PINKFRIMYOLIN6 MONEY/CASH MONEY 015021LUNIVEASAL FEPUBLIC

tfi id AMY WINEHOUSE
UONESS MUM MEANIES UNNERSAL REPUBLIC 01696.

21
53 WIZ KHALIFA

ROLLING PAPERS ROSTRUM/ATIANTIC 527099/AG .

18
22 WALE

AMBMON MAYBACH 528687/WARNER BROS.

19 22 TYRESE
OPEN INVITATION VOLTRON RECOROZ 93552

0 2 MGK
NALFNAKBANMOSTFRAWSESTIMAD 8091IIRSCOPEDIGRALEN6

23 16 ANTHONY HAMILTON
BACK TO LOVE MISTER, MUSIC 99136/RCA

ESTELLE
ALL OF ME HOME SCHOOL/ATLANTIC 521146/AG

DAWN RICHARD
ARMOR ON OUR DAWN DIGITAL EX

ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333.

25
21 MAC MILLER

BLUE SLIDE PARK ROSTRUM 218

12 DJ PREMIER/BUMPY KNUCKLES
KOLE28WON WORKS OF MART 00007R/GRACIE

32 29 54 CHRIS BROWN
RAKE. JIVE 86067/RCA

I 32
BAD MEETS EVIL
HELL: THE SEQUEL SHADY/I NTERSCOPE 015729/MA

26R 72
LOUDP/DH
RIHANNA

MAF JAM 014927/10R RD. 86 KEM
INTIMACY: ALBUM III UNIVERSAL REPUBLIC 014469

36 27 20 CHILDISH GAMBINO
CAMP GLASSNOTE 0121"

37 35

CD38

39 34

40 36

43 28 3

44 30

irD 43

46 31

47 40

45

39

25 MINDLESS BEHAVIOR
-j Al GIILSBEAMUNE/CONJUNCTION/INTERSCOPE 015996/MA

17 ROBIN THICKE
LOVE Arm WAR STAR TRAK/GEFFEN 016290/MA

151,1 SNOOP DOGG & WIZ KHALIFA
MACY MN N M INVISCRONROSSANCOG6YSTASMAITIE AG

19 YELAWOLF
ILI08AMIVEGHET-0-YWONISHA0YQW/INTERS28PE MAMA

MACY GRAY
MUGU 47S 17858/SLG

KIRK FRANKLIN
HELLO FEAR FO YO SOUL/VERITY 77917/RCA

TECH N9NE
MUSTERING STRANGE 067 EX

9 CHIDDY BANG
BREAKFAST I.R.S./VIRGIN 183%`/CAPITOL

47 TYLER, THE CREATOR
GOBUNXL 529'

RUBEN STUDDARD
LETTERS FROM BIRMINGHAM SHANACHIE PST

70 MIGUEL
ALL I WANT IS YOU BLACK ICE/BYSTORM/JIVE 75487/RCA

32 GAME
THE BED, ALBUM DGC 013729/16A

40
BIG SEAN
FINALLY FAMOUS G.0.0.0./DER JAM 015421/IDJMG

44 42 LEDISI
PIECES OF ME VERVE FORECAST 015557NG

Beyonce takes the lead among women with

the most No.1s in the nearly 19 -year history

of the Mainstream R&M/Hip-Hop chart as

"Love on Top" rises 2-1 to become her eighth

leader, and the third from the album t Bey

passes Alicia Keys, who is relegated to the

runner-up spot with seven No. 1s overall.

OBB

8,6

4OMAINSTREAM
R&B/HIP-HOP-

9I
MAGIC

10
25 LOTUS FLOWER BOMB

13 1 a AYY LADIES

ANOTHER ROUND

11
19 DO IT LIKE YOU

SABOTAGE

7 16 RACK CITY
a 11.0TERANCE FEAT. AMS0 8 SKIPPER OR COGENT STUDD OFEINTERSCOPE

LEAVE YOU ALONE

&WA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

WALE FEAT. MIGUEL MAYBACH/WARNER BROS.

TRAVIS PORTER FE/LIMA PORTER HOUSE/RCA

WALE FEAT. LLOYD MAYBACH/WARNER BROS.

FUTURE FEM. T.I. FREEBANIMA-1/EPIC

FAT JOE FEAT. CMS BROWN TERROR SQUAD

DIGGY FEAT. JEREMIH ATLANTIC

YOUNG JEEZY RAT NE-Y0 ME/DEF JAWIDJMG

TITLE
=NT IMPRINT/PROMOTIONIABEL

12
rri LOVE ON TOP

BEYONCE PARMV000/COLUMBIA

17 STRIP
CHRIS BROWN FEAT. KEVIN KMAC MCCALL RCA

02

III 1
MI 3

6

5

4

8

17 THE MOTTO
DIM FIAT. WAYNEYOUNG MONEY/CASH MONEMNIVOIXREPUBUC

6 CLIMAX
USHER RCA

6 BIRTHDAY CAKE
RIHANNA FEAT. CHRIS BROWN SRP/DEF JAMADJMG

12 SEX AIN'T BETTER THAN LOVE
TREY SOW SONGBOOK/ATLANTIC

20 DRANK IN MY CUP
KIRKO BANGZ LM NU GARTH REED/WARN ER BROS.

17 16
Y100UN0G JEEZY FEAT JAY -Z& AMORE 3000 CTE/OEF JAMADJMG

22 CASHIN OUT
CASHOUT BASES LOADED/EPIC

19 20

23

24

26

28

111 27

26 25

27 29

28 30

IT ALL BELONGS TO ME
MONICA & BRANDY RCA

5 NOBODY'S PERFECT
J. COLE FEAT. MISSY ELUOTT ROC NATION/COLUMBIA

11 TALK THAT TALK
RIHANNA FEAT. JAY -2 SRP/DEF JAM/IDJMG

THINK LIKE A MAN
JENNIFER HUDSON & NEMO FEAT. RICK ROSS EPIC

4 REFILL
FILE VARNER MILMRCA

WILD BOY
MGR FEAT.WAICA ROOM RAMEESTINOVBAD BOY/INTERSCOPE

5 TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. LUDACRIS EPIC

STAYTYRESE

VOLTRON RECORDLCAPITOL

16 GOTTA HAVE IT
JAYZ KANYE WEST ROC-A-FELLA/ROC NATION/DEEJAMIIDJMG

5 ROC
THE -DREAM RA010 KILLA/DEF JAMADJMG

12 SAME DAMN TIME
FUTURE FREEBANDNA-1/EPIC

, NO CHURCH IN THE WILD
3-

2
JAY, KANYEWESIFFAIRIAN OCUARIC AFELANDC RAROIMEF JAWING

DRNETAKNAETCARE YOUNG MONEYICASH SIONRUNIVERSAL REPUBLIC

FADED
ITGA FEATILWAYNEYOUN6 MONEY,CASH WINS/UNIVERSAL REPUBLIC

RIGHT BY MY SIDE
NCR NOW FEN CHRIS RAM YOUNG MONEY/CASH MON9AINNERSAL REPUBLIC

I DONT REALLY CARE
LOAM ROCRA RANEE FEAT. TREY SONGZ MIZAY/WARNER BROS

SUPAFREAK
- YOUNG JEEZY MAT. 2 CHAINZ CTE/DER JAM/I DJUS

GREATEST
GAINER

HEARTATTACK
NiEY SONGS SONGBOOK/ATLANTIC

GUCCI THIS (GUCCI THAT)
ONG GIRLS PRETTY HUSTLE/GRAND HUSTLE/INTERSCOPE

CREW LOVE
DRAM FEMMEWSIXEM MING MONEY/CASH MONEWNE/ERSALREPDBUC

I JUST WANNA
50 CENT FEAT. TONY YAYO SHADY/AFTERMATHANTERSCOPE

2 SQUARES OUT YOUR CIRCLE
R0CK0 FEAT. FUTURE A-1

BETWEEN THE BULLETS

01
1 TITLE

A ARBST IMPRINT/PRDMOILONLABEL

15

3 20

10 8

7

5 18

13

2 22

4 17

18

13 12

16 8

18 6

8 24

9 25

19 5

5

12

24 4

20 17

23 5

22

36

37

38

39

40

TAKE CARE
ARNE KAI RIMMAYOUNG MON5CASH MONFAUNAERSAL RENCK

THE MOTTO
DRAKE FEAT LAWAYNEYOUNG MONEWCASH MONEY/UNIMISALREPUBUC

YOUNG, WILD & FREE
MOOR ROM G M2 KHALIA FAT BRUNO MS ROSTRUWDOGGYSTYLRARANFIC

TURN ME ON
DAVID GUETTA FEAT MCKI LANAJWHAT A MUSICASDIALWERKS/CAPITOL

RACK CITY
PIGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

TALK THAT TALK
RIHANNA FEAT. JAY -2 SRP/DEF JAM/IDJMG

CAN'T GET ENOUGH
J. COLE FEAT. TREY SONG, ROC NATION/COLUMBIA

TURN UP THE MUSIC
CHRIS BROWN RCA

STARSHIPS
NICKI MINAI YOUNG MONEY/CASH MONEWUNIVERSPIREPOUC

UP!
LOVOLANCE FEAT RUM& SKIPPER OR 50 CENTSTUDD UFEAMERSCOPE

DRANK IN MY CUP
KIRKO BANG2LMG/UNAUTHORIZED/WARNER BROS.

WILD ONES
FLO RNA FEAT. SIA POE BOY/ATLANTIC

INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA

GOOD FEELING
FLO MDA POE BOY/ATLANTIC

BIRTHDAY CAKE
RIHANNA FEAT CHRIS BROWN SRPMEF JAM/IDJMG

CLIMAX
USHER RCA

ASS BACK HOME
GYM CLASSREGOESITIGEONHITCHDEMANCEFUELED FORAMEN/M.4TM

SO GOOD
B.011 REBELROCIGGRAND HUSTLE/ATLANTIC

STRIP
CHRIS BROWN FEAT. KEVIN K -MAC MCCALL RCA

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURYOCUMG

BOYFRIEND
AMU BIBLER SCHODLBOVRAMOND 6flAtIMIANDADJM61

FEEL SO CLOSE
CALVIN HARRIS ULTRA EMI 36

NEw- GREATEST
GAINER

21 5

22
11SET FIRE TO THE RAIN

ADELE XVCOLUMBIA

27

26 11

36 2

3

7

5

30 8

32

33 20

37 10

ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR SQUAD

PART OF ME
KATY PERRY CAPITOL

DO IT LIKE YOU
DIGGY FEAT JEREMIH ATLANTIC

LEAVE YOU ALONE

MA FEAT LE WAYNE.. MONEY,CASH MONFUNIVERSAL REPUBUC

FADED (1) RAP SONGS"

YOUNG JEEZY FEAT NE -YD CTE/DEF JAM/IDJ MG

CIL

BD,

ADULT R&B-

1 1 25

2

4

8

11

16

25

9

24

20

28

12

4

11

11

6

32 2

21 7

1 TITLE
PABST IMPRINUMMOILON LABEL

LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA

SALES DATA
COMPILED BY

111 C15C 11

THANK YOU
ESTELLE HOME SCHOOL/ATLANTIC

WOO
ANTHONY HAMILTON MISTER'S MUSIC/RCA

SHARE MY LOVE
R. KELLY RCA

LOVE AFTER WAR
ROBIN WILKE STAR TRAK/GEFFEN/INTERSCOPE

REAL LOVE
ERIC BENET JORDAN HOUSE/CAPITOL

YOU'RE ON MY MIND
REM UNIVERSAL REPUBLIC

NEXT BREATH
TANK MOGAME/SON6 DYNASTY/ATLANTIC

HeillBLESSEDJIM scoff BLUES BABE/WARNER BROS.

CO-SIGN
SWV MASS APPEA,0 NE

IT ALL BELONGS TO ME
MONICA & BRANDY RCA

MR. WRONG
MARY J. BUGE FEAT. DRAKE MATRIARCH/GEFFENMTERSCOPE

I GOT THIS
JENNIFER HUDSON ARISTNRCA

BRAVO
LEDISI VERVE FORECASTNERVE

NOTHING ON YOU
1YRESEVOLTRON RECORDZ/CAPITOL

JUNE 28TH (I'M SINGLE)
RUBEN STUMM SHANACHIE

BEAUTIFUL SURPRISE
TAMIA PLUS 1

WILL YOU BE THERE
ALMA SHANACHIE

GO GET IT
MARY MARY MY BLOCK/COLUMBIA

IT WOULD BE YOU
JOHNNY GILLJ SKILII/NOTIFI

SHOW YOU HOW
LI PARKER NEW FAM/MALACO

THINK LIKE A MAN
JENNIFER HUDSON & NENCI FEAT RICK ROSS EPIC

TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. LOOMIS EPIC

NOTHING'S REAL BUT LOVE
REBECCA FERGUSON SYCO/COLUMBIA

CRAZY [BABY]
RAHSAAN PATTERSON ARTISTRY/MACK AVENUE

SHE DOESN'T MIND
SEAN PAUL VP/ATLANTIC

MAGIC
FUTURE FEAT T.I. FREEBANDZ/A-1/EPIC

VANS ON
MILLS COLUMBIA

AYY LADIES
TRAVIS PORTER FEAT. TYRA PORTER HOUSE/RCA

NAKED
DEV & ENRON( IGLESIAS IA101E-POP/UNIVERSAL REPUBLIC

LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA

LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACH/WARNER BROS.

DOMINO
JESSIE .1 LAVA/UNIVERSAL REPUBLIC

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

RIGHT BY MY SIDE
MA AMMO DINS BAOYM YONG MONEY.% MONEYIUNMISAL REPLIBUR

SABOTAGE
WALE FEAT. LLOYD MAYBACHANARNER BROS.

TURN ALL THE LIGHTS ON
T -PAIN FEAT. NE -Y0 NAPPY BOY/KONVICT/RCA

E -40'S DIZZYING DEBUTS
San Francisco Bay Area rapper E-40 debuts his 15th, 16th and
17th studio albums concurrently on the Top R&B/Hip-Hop
Albums chart with the arrival of his Block Brochure: Welcome
to the Soil albums. Soil 1 debuts at No. 10 with 8,000 sold, ac-
cording to Nielsen SoundScan, while Soil 2 comes in at No. 9
(8,000) and Soil 3 starts at No. 13 (7,000). The trilogy was also
released in a bundle, which charts at No. 8 with 10,000 copies.
Combined, the four sets sold 33,000. Though this is the first
time E-40 has debuted four separate titles simultaneously, it

isn't the first time he's released multiple albums at once: 10 of his now 21 chart entries
have all come in the past two years. In April 2010 he debuted three Revenue Retrievin' sets
(combined first -week sales: 29,000) and in April 2011, he arrived with three more Revenue
titles (first -week sales: 31,000). -Karinah Santiago

1 20

6

3

TITLE
ARTIST IMPRINT/PROMOTION LABEL

THE MOTTO
MEIER LIWAREYOLING MONEVICASHMMEMNIVERSA&ENBUC

TAKE CARE
DRAKE FEAT NHANNAYOUNG MONEY/GASH MONEYAINIVERSAL REPUBUC

RACK CITY
PIGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

UP!
LOVERANCE FEM. IMASO & SAPPER OR 3/ CENTSNO0 LIFEAMERSCOPE

DRANK IN MY CUP
KIRKO BANG, IMO/UNAUTHORIZED/WARNER BROS.

CAN'T GET ENOUGH
J. COLE FEAT. TREY SONGS ROC NATION/COLUMBIA

LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACHMAIINER BROS.

19 YOUNG, WILD & FREE
SNOW MGM, EWA FEAT BRAG WAS Rosmummoorswanwric

NI1111AS IN PARIS
JAYZ32 KANYE IN6TROC-A-FELIA/ROC NATION/OEFJAMAINMG

9 ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR SQUAD

24 MAKE ME PROUD
DRAKE FEAT. NCO BEAU YOUNG MONEY/CASH MONFOUNNERSOL REGALE

5 LEAVE YOU ALONE
YOUNG JEEZY FEAT. NE -Y0 CT9DEF JAM/IDJMG

4
10 MAGIC

FUTURE FEAT. TI. FREEBANOVA-1/EPIC

15

16

12

18

18 17

19

20

L2

5 AYY LADIES
TRAVIS PORTER FEAT,. PORTER H0U56RGA

I18. Y OUDII°G JEET FEAT JAY -Z ANDRE 3000 CIE/DEF JAM/I0JMG

17 DO IT LIKE YOU
RIGBY MAT. JEREMIH ATLANTIC

SABOTAGE
WAIF FEAT. LLOYD MAYBACHANARNER BROS.

15 INTERNATIONAL
CHRISBROWN

LOVE305/POLO

STARSHIPS
NOW MINM YOUNG MONEY/CASH MONEY/UNIVERSAL REtUSILE

NO CHURCH IN THE WILD
AY, KANN WEST FIAT FRAIN OCEAN ACPA-FEUNROC NAROMIEFJAWDAE

CREW LOVE
- MAKE FEAT 1116 WEEKENVOLING MONEY/CASH MONEWUNAMISAIREPUNC

WILD ONES
PLO RIGA FEAT. SIA POE BOY/ATLANTIC

2 FADED
A MARIE UL WIMEYOUNG MONEY/MSH MONEYNNIVERSAL REPUBLIC

CASHIN OUT
CAW= BASES LOADED/EPIC

STAY SCHEMIN
RICK ROSS FEAT. DRAKE & FRENCH MONTANA MAYBACH

3

42 I Go to www.billboard.biz for complete chart data Data for week of APRIL 14, 2012



AIRPLAY SALES DATA
MONITORED BY COMPILED BY

FlaD

nielsen nielsen
8DS Sound5can

it HOT R&B/HIP-HOP SONGS'

1 1 1 31

1.7-
O 6
r- 4 4

3 3

IL6 5 5

PC) 9
15

8 7 6

8

WO 8 10

la 12 13

13
21

O 14 16

k13

15

16

107

18

19

0

10 7

7

TITLE
PRODUCER )SONGWRITER)

Artist gII
IMPRINT/PROMOTION LABEL

6w
1 LOVE ON TOP Beyonce

ELKNOWLES,S.TAYLOR ISKNOWLESTNASH,S.TMOR, 0 PARKWOOD/COLUMBIA

THE MOTTO Drake Featuring Lil Wayne
T -MINUS IA GRAHAMID CARTER,T.WILLIAMS,A,RAYI 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

GREATEST
GAINER/AIRPLAY

CLIMAX Usher
0 RCADIPLO RAYMOND 16,W PENTZA RECHTSHAID, NAJERA,S FENTON,

BIRTHDAY CAKE Rihanna Featuring Chris Brown
DA INTERNZ IT NASH,R.FENTYM.PALACIOSE CLARK, 0 SHP/DEF JAM/IDJMG

STRIP Chris Brown Featuring Kevin K -MAC McCall
THA BIZNESS IC.M.BROWN,K.MCCALLA.STREETER,L.BEREAL,C.WH,TACRE,J.HENDERSON, 0 RCA

LOTUS FLOWER BOMB Wale Featuring Miguel 1
J.HOVVARD (0.AKINTIMEHIN,E.HOWARD,M.J.PIMENTEL,S.J.DEW,W.JOHNSON) 0 MAYBACH/WARNER BROS.

UP! LoveRance Featuring lamSu & Skipper or 50 Cent 111
NOT LISTED (NOT LISTED) 0 STUDD LIFEANTERSCOPE

SEX AIN'T BETTER THAN LOVE Trey Songz 6
T.TAYLOR,E.HUDSON (INEVERSONT.TAYLOR,EHUDSONBIEWIS,N.MCDOWELLE.MILES,A.CLIFTON) 0 SDNGBOOK/AllANTIC

DRANK IN MY CUP Kirko Bangz
SOUND M.O.B. OCRANDLE,B.TILEMAN,R.GONZALED 0 LMG/LINAUTHORIZEO/WARNER BROS.

MAGIC Future FeaturingT.I.
K.E. ON THE TRACK (N.WILBURN,K.M.ERONDU) 0 FREEBANDZ/ADEPIC

ANOTHER ROUND Fat Joe Featuring Chris Brown
YOUNG (ABODEL, DOE(OLAUS11N,JACARTEGENACMBROWNJONKJOSEPHACLYONSJPEMBPICKENSAIVALENZANO) @TERRORS!.

AYY LADIES Travis Porter Featuring Tyga
M.ROBERTS (D.WOODS,H.DUNCAN,L.MATTOX,M.STEVENSON) 0 PORTER HOUSE/RCA

RACK CITY Tyga . 5
DJ MUSTARD (M.STEVENSON) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

20 26
LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo 14
WARREN G (J.W.JENKINS,W.GRIFFIN,S.C.SMITH,LLISTON-SMITH) 0 CTE/DEFJAMADJMG

11 9
4AM Melanie Fiona ,,
RICO LOVE,E.H000,E2 (RICO LOVE,E.H000,E.GOUDY III 0 SRC/UNIVERSAL REPUBLIC

16 23
THANK YOU Estelle ,R
J.DUPLESSISAALTINOADUNKLEY,OUPLESSISA.THIAMPALTINOADUNKEL0PEDWARDST.DRICHARDSONI 0 HOMESCHOOL/ATIANTIC -

17 18
MR. WRONG Mary J. Urge Featuring Drake .
JIM JONSIN,RICO LOVEO.G.SCHEfFERRICO LOVED.MORRIS,KGAMBLE,LABUFECRUOITAGRAHAMI 0 MATMARCHIGEFFENANTERSCOFE

15 11
MAKE ME PROUD Drake Featuring Nicki Minaj . i
T -MINUS (A.GRAHAM,T.WILLIAMS,N.SEETHARAM,O.T.MARAJ) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

I DO Young Jeezy Featuring Jay -Z &Andre 3000
19 14 4

M-IG IJ WJENKINS, BANKS.S.00ARTER,A.BENJAMIN,L.WILLIAMS.M.BENNETTI 0 CTE/DEFJAM/10JMG

21 28
SABOTAGE Wale Featuring Lloyd 20
CLOUD EATER M.AKINTINIEHINA.N,KRAMER,D.EFRIEDMAN,C.DARREL HUNTS.J.DEWMPOLHE JKI 0 MAYBACHNVARNER BROS.

SHARE MY LOVE R. Kelly
21

R. KELLY IR.S.KELLY) 0 RCA
24 35

22 22 24

CD27 25
24 23 19

25

26

28 33

18 12

33 36

28 26 17

29 30 22

30 32 31

36 37

32 29 27

3 31 48

42 40

39 39

36 37 29

41 38

34 34

25 20

52

46 56

38 32

35 30

44 52

40 53

48 62

43 43

53 54

45 42

50 51

53

54

99

51

NI**AS IN PARIS
HIT-BOY,ICWEST,M.DEAN(KO.WEST,S.C.CARTER,C.HOWS,MIDEAN,WADONALDSONI

IT ALL BELONGS TO ME
RICO LOVE,EARL AND E (RICO LOVE,E.HOOD,E.GOUOY III

STAY
H PEGIBSON,J.SMITH,A.SLEDGE,C.LACY,B.HODGE)

CASHIN OUT
DJ SPIN, (J.M.H.GIBSON)

DO IT LIKEYOU
POP (ELSIMMONS,J,MAULTSBY,IFELTON,POP WANSEL,D.WANSELI

YOU'RE ON MY MIND
KEMR.RIDEOUT IK.OWENSI

CAN'T GET ENOUGH
SKIDO (J.COLE,KOUYATE,SOUMAH)

LOVE AFTER WAR
THICKE,PRO J (ELTHICKE MAX)

JayZ KanyeWest
0 ROC-AFELIA/ROCNATION/DEFJAMADJMG

Monica & Brandy
0 RCA

Tyrese
0 VOLTRON RECORD,CAPITOL

Ca$hOut
00 BASES LOADED/EPIC

Diggy Featuring Jeremih
0 ATLANTIC

Kern
0 UNIVERSAL REPUBLIC

J. Cole Featuring Trey Songz
0 ROC NATION/COLUMBIA

Robin Thicke
0 STAR TRAK/GEFFENANTERSCOPE

TAKE CARE Drake Featuring Rihanna
ISIMNSIEBIBIALRAIMKSIIEBIBAKMAN,ISMIlliRMADIBICEORAGLUOUNEOLDSGOLEBHWENE,BEENTIB) 01'OMMONEY/CASAMONEWNMASALREPUBUC

CREW LOVE Drake Featuring The Weekend
CMONTAGNESEIREWEEKEVORSHEGIBIAGRARAMASHEBICAPNMANATESFAYELMONTAGNESE) OWING MCHEY/CASH MONEY/LINNERSOLHTUBLIC

WOO
BABYFACE,A.DIXON IA.HAMILTON,BABYFACE,A.DIXON,J.ELDE,B.COLEMAN) I'D'EtPSTEIHMUTIMA

NO CHURCH IN THE WILD Jay Z Kanye West Featuring Frank Ocean
DYOUNGKWESENEANKORESTACCAMERCMANAMBEANACKTBASKGYMDKRMANZANBIAIMO.ROACH 0 RODAPRIMCCIIMMIDEFIPMEMMG

THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross
HARMONY A.K.A. H -MONEY (H.O.SAMUELS,CHARRELL,S.C.SMITHA.S.IAMBERT,E.BEWNGER,W.LROBERTS III ED EPIC

NOBODY'S PERFECT J. Cole Featuring Missy Elliott
Jr .COLE M.CGLE,C.MAYFIELDI 0 ROC NATION/COLUMBIA

DANCE (ASS) Big Sean Featuring Nidd Minaj . ,
DA INTERNZISANDERSON,M.PALACIOS,ECLARK,KBURRELL,RJAMES,A.MILLER,O.T.MARAJ, 0 G.0.0.0./DEFJAMADJMG

GOTTA HAVE if JayZ Kanye West
THE NEFJNESK.WESTIKOWESTACCARTERELWILDMS).BROWNAROACKWESLE,FINCKNE, ORODAFGIMIOCNADOWDEEJANWUMS

REAL LOVE Eric Benet
E.BENET,G.NASH,JR. (E.BENET,G.NASH,JR., 0 JORDAN HOUSE/CAPITOL

TALK THAT TALK Rihanna Featuring Jay -Z
STARGATE,E.DEANM.S.ERIKSEN,E.HERMANSENS,CLARTFJ.LABEST,SCOMBS,C.1110MPSON,OWALLACEI 0 SRP/DEFJAMADJMG

RIGHT BY MY SIDE Nidd Minaj Featuring Chris Brown
POPOAKELIPPAI.,JPROOFIOINIMAJAWANSELWRIDERE.DEANJOBERTSRCOLSON) 0 YOUNG MONEY/CASH MONEYNNIVERSALREPOLL

SAME DAMN TIME Future
SONNY DIGITAL IS.C.UWAEZUOKE.N.WILBURN, 0 FREEBANDLA-I/EPIC

FOOL FOR YOU Cee Lo Green Featuring Melanie Fiona or Phillip Bailey
J. SPLASH IM.KAHANE,TELCALLAWAYM.HALLIMI 0 RADICULTURE/ELEKTRA/ATLANTIC

PARTY Beyonce Featuring Andre 3000
B.KNOWLES,KWESEIR.01000WESEJ.RASEREEKNOWLESABENJAMINORMILLSOSANS,RWALTERR 0 Essfos009/COWBBIA

BLESSED Jill Scott
DRE,VIDAL (J.SCOTT,A.HARRIS,V.DAVIR) 0 BLUES BABE/WARNER BROS.

TONIGHT (BEST YOU EVER HAD) John Legend Featuring Ludacris
PHATBOIZ (J.LEGEND,M.J.PIMENTEL,A,ARTHUR,OREILLYKJUSTICE,C,BRIDGESI 0 EPIC

FADED Tyga Featuring Lil Wayne
D.BLACKSHER IM.STEVENSON,D.CARTER,D.BIACKSHER) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

THAT WAY Wale Featuring Jeremih & Rick Ross
LEY LUGER (0.AKINTIMEHIN,W.L.ROBERTS 11,1FELTON,LA.LEWISI 0 MAYBACH/WARNER BROS.

8

10

11

12

23

11

25

11

27

14

31

CO-SIGN
LAMB IC. LAM,OSBORNE,

SUPAFREAK
D.RICH IJ.W.JENKINS,D.RICH,T.EPPS4.A.JOHNSON,A.H.MILLER)

swv
0 MASS APPEAUEONE

Young Jeezy Featuring 2 Chainz
0 CTE/DEFJAMADJMG

REFILL ElleVarner
POP,D.CAMPER (E.VARNERA.WANSEL,D.CAMPER) 0 MBK/RCA

- 2 HEART ATTACK Trey Songz
51

B.BLANCO,RICO LOVE (B.LEVIN,RICO LOVE,INEVERSON) 0 SONGBOOK/ATLANTIC

46
10 NEXT BREATH Tank

NOT LISTED ,NOT LISTED, 0 MOGAME/SONG DYNASTY/ATLANTIC 111

'MI TAKE (TTOTHE HEAD DJ Khaled Feat Chris Brown, Rick Ross, Nidd Minaj & Lil Wayne 11
61ERABSEU616..4610,KEOSSWKROBRISII,C.MBRIA66ARTE6AMFBLIMI16,101600,SDAVIDSAI 06EINEEESK1MIAONRI2SSHMONFRIMBISERERBLIt

49
WILD BOY MGK Featuring Waka Flocka Flame yy
J MINES,D. LANGFORD IC. BAKER, MALPHURS, 0 ESTISXX/8,40 SOWINTERSCOPE

24

31

34

35

14

32

12

40

41

13

2

44

40

46

4

48

35

50

50 i&
STAY SCHEMIN Ross Featuring Drake & French Montana

50THE BEAT BULLIES (A MGRAHAW L ROBERTS II,K.KHARBROUCH, MAYRACH

The track claims

the Greatest

Gainer/Airplay tag

supported by a 20%

increase in audience

impressions. It's the

crooner's first song

to reach the top

three since "0MG"

peaked at No. 3 in

June 2010.

15. ,

he sultry songstress

arns her first No.1

n Top R&B/Hip-Hop

lbws with her

2 -wok -old The MF

Be. It's the first

!bum to reach No.

1 without debuting

in the top slot since

Nicki Minaj's Pink

ridayagended in its

eventh chart week

in January MB.

1:13
The "(ha (ha Slide"

man opens as the

Oct Shot Debut.

That party dance

staple was his only

prior title to reach

this list, peaking at

No. 24 in 2001.

EEI
Former 112 member

debuts his first title

as a solo act The

singer was part of

20 charting titles

from his days with

the legendary Bad

Boy group, with the

last coming in 2005.

New title is born

his forthcoming

debut, 0 Parker: The

Manual.

The not -so -little

sweetheart debuts

his new, mature

voice on this track

from his upcoming

album Believe.

The Mike Posner -

produced song is

Bieber's second

to reach this list,

having previously

spent a solo frame

at No. 96 with

"Baby," featuring

Ludacris, in 2010.
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TITLE Artist
PRODUCER (SONGWRITER/ IMPRINT/PHOMLITION LABOR

I DONT REALLY CARE Waka Floc'. Flame Featuring Trey Songz
SKYY STYLEZ,T.TAYLOR M.MALPHURS,T.NEVERSONACRASK,T.TAYLOR,A.SMIEH) 0 MIZAY/WARNER BROS.

ROC The -Dream
TNASH (INASH,C.A.STEWART) 0 RADIO KILLA/DEF JAM/IDJMG

2

BEEZ IN THETRAP Nicki Minaj Featuring 2 Chainz
KE-NOE (0,IMARAJ,M.JORDAN,TEPPS, 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

PRAY FOR ME
BABYEACE,A.DIXON IA.HAMILTON,BABYEACE,A.DIXON,J,OUEI

BRAVO
JON JON TRAXX (C.KELLY,J.WEBB JR.)

GO GET IT
W CAMPBELL IT.ATKINS.CAMPBELL.E.ATKINS,AMPBELL,VVXAMPBELLI

NOTHING ON YOU
NOT LISTED (NOT LISTED,

Anthony Hamilton
0 MISTER'S MUSIC/RCA

Ledisi
0 VERVE FORECASTNERVE

Mary Mary
0 MY BLOCK/COLUMBIA,

Tyrese
0 VOLTRON RECOROZ/CAPITOL_

GUCCI THIS (GUCCI THAT) OMG Girlz
YOUNG EYRE,R.NORRISITWINFREY,H.CONEY,V.SOLOMAN,S.HARRIS,TE0711,MIIESI 0 PRETTYHUSTLECRANOHUSTLE/INTERSCOPE

JUNE 28TH (I'M SINGLE) Ruben Studdard
E.WILLIAMS,H. LILLY JR. IR.STUDOARD,H.LILLY, JR,E.WILLIAMS) 0 SHANACHIE

I GOT THIS Jennifer Hudson
STARGATE,SLIPMATS IC. JOHNSON,M.S.ERIKSEN T.E.HERMANSEN,M.LIE SKAREI 0 ARISTNRCA

I JUST WANNA 50 Cent Featuring TonyYayo
D.R.U.A.S. ,C.J.JACKSON JR. M.BERNARD,O.NORMAN,H.WCASEY,R.FINCH) 0 SHADY/AFTERMATHANTERSCOPE

HEAD SNAPPIN
MR. C,CRUMP IW.PERRY, JRI

Mr. CThe Slide Man
0 CASPER SLJOE/DEH TYME

7

RIOT
DJ SPINZ IT.EPPS)

WE IN THIS BITCH!!!
KANE BEAR (NOT LISTED)

SQUARES OUTYOUR CIRCLE
ENSAYNE WAYNE (R.HILL JR. N.WILBURN,EMILES)

BEAUTIFUL SURPRISE
NOT LISTED (NOT LISTED)

DANCE FORYOU
NOT LISTED OCT LISTED)

PRETTY LIL' HEART
THICKE,PRD J IR THICK, CARTER,

THINKIN BOUT YOU
FOCEAN,S TAYLOR IFOCEAN,S.TAYLOR,

2 Chainz/DJ Drama
0 2 CHAIN2

DJ Drama FeaturingYoung Ludacris, Future
OO APHILLIATES/EONE

Rocko Featuring Future
0 A-1

Tamia
PLUS 1

Beyonce
0 PARKWOOD/COLUMBIA

RobinThidne Featuring Lil Wayne
0 STAR TRAK/GEFFEN/INTERSCOPE

Frank Ocean
ODD FUTURE/REDZONEADJME

ROMAN RELOADED Nicki Minaj Featuring LilWayne
R.WEBBER IO.T.MARAJ,D.CARTER,R.LAMARRE,S.SAMDELS) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

6 AM Melanie Fiona &TPain
TinftEPPO011ir0AGNON9011KMNIALALOMBIENODEEPOODESSIDYROMPSONALIIAANGEGIVILOWSUBSICI 0 SONNESSALREM

DON'T CHANGE Conya Doss
R.A.JONES,C.DOSS IC.DOSS,R.A.JONES) 0 CONYADOSSSONGS

FUNCTION E-40WithYG, iAMSUI & Problem
TREND (E.T.STEVENS,K.JACKSON,S.WILLIAMS,J.L.MARTIN,M.SIMMS) el HEAVY ON THE GRIND

LIGHTS DOWN LOW Bei Maejor Featuring Waka Flodsa Flame
BEI MAEJOR (B.GREEN,J.MALPHURSI 0 RCA

HYFR (HELL YEAH F11,111116 RIGHT) Drake Featuring Lil Wayne
TMINUSIAGRAHAMOCARTERNSHEBIB,TVOWAMSAPALMAN,K.SAMIRCHILL, 0 YOUNG MONEY/CASH MONEY/UNIWRSALREPUBLK

SLIGHT WORK Wale Featuring Big Sean
DIPLO WAKINTIMEHIN,WPENTZS ANDERSON, 0 MAYBACH/WARNER BROS

BAG OF MONEY Wale Featuring Rick Ross, Meek Mill, &TPain
, BEAT BILLIONAIRE ,O.AKINTIMEHIN,R.WILLIAMS,WLROBERTS II,T-PAIN,S.COOKE) 0 MAYBACHANAFINEFI BROS

WILL YOU BE THERE
K'JON,L.PAUL IK.JOHNSON,

THIS TIME OF NIGHT
NOT LISTED (MOT LISTED,

K'Jon
0 SHANACHIE

T.I. Featuring Nelly
GRAND HUSTLE

WON'T MAKE A FOOL OUT OF YOU Marcus Canty
ROUNDZ,C.A.STEWART ICASTEWARTK.COBY,J.AUSTIN, SYCO/EPIC

MADE LOVE LATELY
J.BEANZ IJ. BEANZ,D. S BUTLER)

SHOW YOU HOW
NOT LISTED IN. LISTEDI

DAY26
0 ATLANTIC

O Parker
0 NEW FAM/MALACC

TURN UP THE MUSIC Chris Brown
THE UNOERDOGS,FUEGO IC.M.BNOWN,H.J.MASON, JR.,O.ETHOMAS,A.PALMER,M.JIMINEZ T.COLES) 0 RCA

IT WOULD BE YOU Johnny Gill
NOT LISTED )NOT LISTED, 0 J SKILLZ/NOTIF

SWEET LOVE Chris Brown
NOT LISTED INOT LISTED, RCA

THE WOMAN YOU LOVE Ashanti Featuring Busta Rhyme,
DIRESSISSHAM OF THE JUGGANAUTSAALRHO IADOIALAS,IDUPLESSE,,MM,EBEWNGERASTEVENSON,SJOSEPRAALONDI @WRMENEONE

813

89

90

59

TURN ME ON David Guetta Featuring Nidd Minaj

THE SMEEVNGTONS (BRUNO MARS,P.LAWRENCE,A.LEVINE)

YOU DA ONE

WHY

!TWILL RAIN

I GOT DAT SACK

BOYFRIEND
M.POSNER,MOL (M.POSNER,J.BIEBER,M.LEVYMMOSTED

NOTHING'S REAL BUT LOVE
EG (R.FERGUSON,F.WHITE)

DR. LUKE,CIRKUT (E.DEAN,LGOTTINALD,R.FENT,J.HILL,H.WALTER)

NOT LISTED (NOT LISTED)

ONLY MAN SHE WANT
NOT LISTED (NOT LISTED)

DJ Cortez/DJ Ransom DollarsAt Gotti
NOT LISTED (NOT LISTED)

0 SCHOOLBOY/RAYMOND BRAUNASLANDADJMG

Mary J. Blige Featuring0Rick0URNolas,',

0 SUMMIT/CHOP SHOP/ELEKTRA/AT1ANTIC

0 WHAT A

Dirty Dave Da Fly Guy

Rebecca Ferguson

0 SRP/DEF

GOT A SACK

Justin Bieber

DIRTY DOLLAR

0 GREEN LIGHT

Bruno Mars

Popcaan

D.GUETTA,G.TUINFORT IE.DEAN,D.GUETTA,G.TUINFORT)

E.HUDSON IM.J.BLIGE,D.LYOUNG,E.HUOSON) 0 MATRIARCH/GEFFEN/INTERSCOPE

--rwrmrrimiwn
FUTURE CONJURES 'MAGIC' TOP 10 HIT

Rapper Future makes it over the top 10 hump as "Magic," featuring
T.I., lands safely at No. 10 on the Hot R&B/Hip-Hop Songs chart, ris-
ing from No, 12. The title becomes his first top 10 as a lead artist and
his second overall-he guested on YC's hit "Racks," which peaked at
No. 6 in May 2011. The 29 weeks that "Magic" took to enter that re-
gion of the chart comes after two other recent rap songs, Kirko Bangz'
"Drank in My Cup" and LoveRance's "UP!," broke through to the top

tier after at least 29 weeks. -Karinah Santiago

Data for week of APRIL 14, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 43
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1 1 30
WHERE I BELONG
BUILDING 429 ESSE NTFAUPLG

O 21 OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

0
2

O 5 14

O 9 13

6 4 41

7 3 21

0
O 6
O 12
(1) 11 21

0) 13 61

 14 11

14 10 38

14

O 16 11

O 17 7

17 18 13

O 21 19

19 20 12

20 19 181

0 22 17

 24 5

O 23 4

O 25 2

O 26 12

O 27 3

O 34 6

O 30 12

29 29 10

30 28 16

GREATEST
GAINER

GOD'S NOT DEAD (UKEA LION)
NEWSBOYS INPOP

WHEN THE STARS BURN DOWN (BLESSING AND H0N06
PHILLIPS, CRAM & DEAN FAIR TRADE

ALL THIS TIME
BRITT NICOLE SPARROW/EMI CMG

MY HOPE IS IN YOU
AARON SHOOT CENTRIC.

LEARNING TO BE THE LIGHT
NEWWORLDSON PLATINUM POP

THE HURT & THE HEALER
MERCYME FAIR TRADE

WHAT A SAVIOR
LAURA STORY FAIR TRADE

CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL

YOU LEAD
JAMIE GRACE GOTEE

WHITE FLAG
PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLO

LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG

HE SAID
GROUP 1 CREW FEAT. CHRIS AUGUST FERVENTMORO-CURB

FREE
DMA MACLEAN FERVENT/WORD-CURB

I TURN TO YOU
SEEM CURB

ALL FOR YOU
MIKESCHAIR CURB

OUR GOD'S ALIVE
ANDY CHERRY ESSENTIAL/PLR

ALIVE
NATAUE GRANT CURB

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLO

I CHOOSE JESUS
MORIAH PETERS REUNION/PLO

10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTERS/SPARROW/EMI CMG

THE SAME GOD
NEWSONG HHM

SECOND CHANCE
REND COLLECTIVE EXPERIMENT KINGSWAY/INTEGRITY

RISE UP
MA, MAHER ESSENTIAL/PLG

GOOD MORNING
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG

EVER LIFTING
CHRISTY MICHELS SIXSTEPS/SPARROW/ER41 CMG

ONE DAY TOO LATE
SKILLET ARDENT/FAIR TRADE

GOSHOT MOUNTAINTOP
DEBUT THE CITY HARMONIC KINGSWAY/INTEGRITY

O 32 10

O 33 6

34 31 141

O 36 6

36 35 9

 1:1
O 38 5

O 45 3

 40 11 i

41 37 9

O 43 8 1

0 44 3

44 41 17

O 46 20

O 47 2

cp

WE WON'T GIVE UP
THE AFTERS FAIR TRADE

AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

LET ME FEEL YOU SHINE
DAVID CROINDEINIAND SIXSTEPS/SPARROW/EMI CMG

ON MY OWN
ASHES REMAIN FAIR TRADE

STAY CLOSE
FIREFUGHT FLICKER/PLG

MORE THAN AMAZING
LINCOLN BREWSTER INTEGRITY

THIS IS THE DAY
PHIL WICKHAM FAIR TRADE

KEEP MY HEART ALIVE
SANCTUS REAL SPARROW/EMI CMG

HEARTBEAT
THE FRAY EPIC

THE RESCUE
ADAM CAPPA BEC/TOOTH & NAIL

SHIPS IN THE NIGHT
MAT KEARNEY INPOP

IF I EVER NEEDED GRACE
JIMMY NEEDHAM INPOP

O 49 20

49 48 3

(15 50 2

HOW GREAT IS OUR GOD (WORLD EDITION)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

MATTER OF FAITH
PETER FURLER SPARROW/EMI CMG

OUTTA MY MIND
ANTHEM LIGHTS REUNION/PLC

RISEN TODAY
AARON SHOOT CENTRICITY

EVERY TIME YOU RUN
MANAFEST FEAT. TREVOR MCNEVAN OF TR SEC/TOOTH & NAIL

TWENTY SEVEN MILLION
MATT REDMAN & 1.27 SIXSTEPS/SPARROW/EMI CMG

NEVER LET YOU GO
MANAFEST BEC/TOOTH & NAIL

Britt Nicole claims her second No. 1 start

and biggest Nielsen SoundScan week on

Christian Albums with Gold, which moves

10,000 copies and pings the Billboard 200 at

No. 41, her career -best rank on that chart.

She previously bowed atop the Christian list

with The lost Get Foundin 2009.

 31 11

 42 13 DARA MACLEAN
YOU GOT MY ATTEPMON FERVENT 888210ANDRO.CUR8

41 34
IMPENDING DOOM
BAPTIZED IN FILTH EONE 2148

CD 45 13 JESUS CULTURE
AWAKENNUMFRONCILICAGOJESIISCLILTURENNGSWAY

43 15 PETER FURLER
ON FIRE SPARROW 7677/EMI CMG

124 CASTING CROWNS
UNTIL TRE VMOLEWORLO MAIM BEACH STREET/REUNION 10135/PL6

45 39
24 SOUNDTRACK

COURAGEOUS REUNION 10167/PLG

VARIOUS ARTISTS
WOW BIT ITELLOWINVIDEM INTEGRITY/EMI CMG 88815544080,08

MATT REDMAN
MOR REASONS SIXSTEPS/SPARROW 7853/EMI CMG

23 3 DAVE BARNES
STORIES TO TELL RAZOR & TIE 83307/PLG

FRANCESCA BATTISTELLI
HONORER MORE YEARS FERVENT 888098/WORDCURB

MORMON TABERNACLE CHOIR
CLOW MUSIC OF REJOICING MORMON TABERNACLE CHOIR SOO

44

OCHRISTIAN
ALBUMS -

I,

O HOTSHOT
DEBUT

ARTIST
TITLE IMPHINT&NLIMBER/DISTRIBURNGIABO_

BRITT NICOLE
GOLD SPARROW 7857/EMI CMG

2 1 9 MARANATHA! PRAISE BAND
TOP 25 PRAISE SONGS 2012 EDITION MARANATHAI 2071/EMI CMG

TOBYMAC
DUBBED & FREDA A REM Y PROJECT FOREFRONT 83332/EMI CMG=

O SIDEWALK PROPHETS
LIVE LIKE THAT FERVENT 888380/WORD-CURB

GUY PENROD
HYMNS SERVANT/GAITHER 6142/EMI CMGO 19 NEWSBOYS
GOD'S NOT DEAD INPOP 1592/EMI CMG

PASSION
PASSION: WHITE FLAG SIXSTEPS/SPARROW 8367/EMI CM

8 4
24 CASTING CROWNS

COME TO THE WELL BEACH STREET/REUNION 10162/PLG

JIMMY NEEDHAM
CLEAR THE STAGE INPOP 1611/EMI CMG

VARIOUS ARTISTS
wow 88 2012WORD.CURB/PFIOVICENT.INTMIlY 836/EMI CMG

11 5 136 SKILLET
AWAKE ARDENT/FAIR TRADE/ATLANTIC 2554/PLO

KARI JOBE
WHERE I FIND YOU SPARROW 3128/EMI CMG

4®

0 CI
13 7

20 CHRIS TOMLIN
HOW GREAT IS OUR GOD SIXSTEPS/SPARROW 6364/EMI CMG

GATEWAY NEXT
LOOK UP GATEWAY CREATE/IN:CIITE 0083/EMI CMG

75
KUTLESS
BELIEVER EEC 9854/EMI CMG

MANDISA
WHAT IF WE WERE REAL SPARROW 7863/EMI CMG

 20 28
GREATEST
GAINER

JAMIE GRACE
NE SONG AT A BREGOTEETALIAIBIA 70021/PLO

08 12
51

LAURA STORY
BLESSINGS FAIR TRADE 4873/PLG

(1) 17 T DAILEY & VINCENT
IRE GOSPEL SIDE SF DARR, ANCEIRROUNDER 511912 EVCRACER BARREL

20 13 10 FOR KING & COUNTRY
CRAVE FERVENT/WORD-CURB 887997IWARNER-CURB

14
76 THIRD DAY

MOVE ESSENTIAL 10921/PLO

22
9

PHILLIPS, CRAIG & DEAN
BREATHE IN FAIR TRADE 6019/PLG

23 19 35 MAT KEARNEY
YOUNG LOVE IN POP 1608./EMI CMG

CHRIS TOMLIN
24 26 72

AND IF OUR GOD IS FOR K.. SIXSTEPS/SPARROW 3444/FMI CMG

25 11 32 BUILDING 429
LISTEN TO THE SOUND ESSENTIAL 10932/PLGO 71 MATTHEW WEST

THE STORY OF YOUR LIFE SPARROW 6504/EMI CMG

27 21 3
JEREMY CAMP
I STILL BELIEVE NEC 1547/EMI CMG

28 18 4 FIREFLIGHT
NOW ESSENTIAL 10933/PLO

29 22 13 NEWSONG
ONE TRUE 60D HliNliNEWSONG MINISTIRES 8209/EMI CMG

BEFORE THEIR EYES
REDEMPTION INVOGUE 032585/WORD-CURBII2 37 23 NEEDTOBREATHE

THE RECKONING ATLANTIC 528053/WORD-CURB

(1) NEW
R.M.G.

WELCOME TO THE FAMILY REFLECTION 77024

12 DAVID CROWDER*BAND
GIVE US REST DR...SIXSTEPS/SPARROW 7851/EMI CMG

34 32 7 HILLSONG UNITED
LIVE IN MIAMI HILLSONG/SPARROW 6235/EMI CMG

24 4 TFHLEASEHMCELEAR SIGHT 8228

SWITCHFOOT
VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 6727/EMI CMG

0446 26 VARIOUS ARTISTS
MUSIC INSPIRED BYTIESTORYPROPOEMMITYNORMURE

3.
33

12 SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273/EMI CMG

MICHAEL W. SMITH
DECADES OF WORSHIP REUNION 10168/PLG

48

RE-ENTRY

RE-ENTRY

=
Rising 3-1 in the tune's 34th chart week,

William McDowell celebrates his second No.

1 on Gospel Songs with "I Won't Go Back,"

the lead radio track HAM Arise: Me live

Worship Experience, which has spent six

cumulative weeks at No.1 on the Gospel

Albums chart.

CHRISTIAN AC
g SONGS'"

lA TITLE
53 3e ARTIST IMPRINT/PROMOTION LABEL

28

n_WHERE I BELONG
BUILDING 429 ESSE NTI AL/PLG

16

39

14

21

1

0
0

23

6

10

8

12

9

15

11

13

16

17

18

12

13

12

10

25

6

35

48

11

5

20 7

21 12

22

23

25

24

28

27

4

12

4

8

3

4

OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

MY HOPE IS IN YOU
AARON SHUST CENTRICITY

YOU LEAD
JAMIE GRACE GOTEE

LEARNING TO BE THE LIGHT
NEIAANORLDSON PLATINUM POP

GOD'S NOT DEAD (UKEA LION)
NEWSBOYS INPOP

ALL THIS TIME
BRITT NICOLE SPARROW/EMI CMG

WHEN THE STARS BURN DOWN (BLESSING AND HONOR(
PHILLIPS. CRAIG & DEAN FAIR TRADE

WHAT A SAVIOR
LAURA STORY FAIR TRADE

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

BUSTED HEART (HOLD ON TO ME)
FOR KING & COUNTRY FERVENT/WORD-CURB

THE HURT & THE HEALER
MERCYME FAIR TRADE

STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLO

STRONG ENOUGH
MATTHEW WEST SPARROW/EMI CMG

CARRY ME TO THE CROSS
KUTLESS BEG/TOOTH & NAIL

WHITE FLAG
PASSION FEAT. CHRIS TOMUN SIXSTEPSISPARROW/EMI CMG

FREE
DARA MACLEAN FERVENT/WORD-CURB

LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG

I TURN TO YOU
SELAH CURB

HE SAID
CROUP I CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB

THE SAME GOD
NEWSONG HHM

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLO

ALL FOR YOU
MIKESCHAIR CURB

rg TMEIMARTISPRTINT& NUMBER/DISTRIBUTINGLABEL

O J.J. HAIRSTON &YOUTHFUL PRAISE
AFTER THIS EVIDENCE GOSPEL/LIGHT 7245/EDNE

VARIOUS ARTISTS
WOW GOSPEL 26I2WORD CURB/EMI CMGNERITY 97014IRCA

FRED HAMMOND
GOD. LOVE & ROMANCE F HAMMONDNERITY 80990/RCAI
GREATEST
GAINER

JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD LIGHT 726 ONE

WILLIAM MCDOWELL
ARISE THE UHWORSRIP DIPIERINCE DELIVER ROOM/LIGHT 1331/ECHE

MARANATHAI GOSPEL
TOP 25 GOSPEL SONGS 2912 ENRON MARANATHA, 72087/EMI CMG

LE'ANDRIA JOHNSON
ISTRAGE FR IPPIUSIC ARID GOSPEL 52101.1C WORD

LE'ANDRIA JOHNSON
THE PAM ILEITSTRANCE FRUITAIIISIC WORLD SOSPE5114MIS

KIRK FRANKLIN
HELLO FEAR FO 60 SOULNERITY 77917/RCA

JESSICA REEDY
FROM THE HEART LIGHT 7238/EONE

WINO

ISAAC CARREE
UNCOMMON ME SOVEREIGN AGENCY 001

MARVIN SAPP
PLAYUST VERITYUGACY 67460/SONY MUSIC

ANDRAE CROUCH
THE JOURNEY RIVERPHIO 002

41:)
R.M.G.
WELCOME TO THE FAMILY REFLECTION 77024

TAKE 6
ONE SHANACHIE 5196

BDS SoundScan

0 GOSPEL ALBUMS -

2

3

0
0
0

7

B

O

12

HOT SNOT
DEBUT

1 10

4 11

3 21

5 10

7 30

9 7

11 54

15 27

10 32

12 62

FLAME
THE 6TH CLEAR SIGHT 8228

Mill)
ANDREA HELMS
MOVING FORWARD OPIBETANSIC WORLD GOSPEL MI LAC WORLD

18 17 12
SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273

BRIAN COURTNEY WILSON
SO PROUD MUSIC WORLD GOSPEL 5241/MUSIC WORLD

STEPHEN HURD
0 HIM MEN WOULD WORSHIP THE MR, MJSIC 1001

ISRAEL & NEW BREED
%DECADE 20024012 INTEORITY/COLUMBIA 85060/SONY MUSIC

22 VARIOUS ARTISTS
WOW GOSPEL 2011 WORC.CHREIEMI CMGNERI1Y 77518/RCAle MARY MARY
SOMETHING BIG MY BLOCISCOLLIMBIA 62.330/SONY MUSIC

 21 8

20 8 2

21 18 4

I CHOOSE JESUS
MORIAH PETERS REUNION/PLO 12
EVER LIFTING
CHRISTY MOMS SIXSTEPS/SPARROW/EMI CMG

CHRISTIAN CHR-

P, TITLE
53 ie AFMSTIMPRINT/PROMOTION LABEL

1 12 wi ALLTHISTIME
RPM NICOLE SPARROMMI CMG

O 2 20 GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

3 12 DFARRAUMACLEAN FERVENT/WORD-CURB

4 21 GOKNILLEET

DA RA,YE Tr ,OA TLR AA DTEE

5
12 WE WON'T GIVE UP

THE AFTERS FAIR TRADE

O 10 SAWITCFTHFEOOTRLLOWWERECASE PEOPLEICREDENTIADEMI CMG

23

0

6 10

11 9

14 4

7 12

9 6

13 18

16 8

18 6

8 24

17 14

19 11

20 7

24 3

23 8

21 14

22 4

15 20

30 2

2U 2
"NW JEKOB SAVE THE CITY

ALL FOR YOU
MIKESCHAIR CURB

SHIPS IN THE NIGHT
MAT KEARNEY INPOP

HE SAID
GROUP I CREW FEATURING CHRIS AUGUST FERVENTWORDCLIRB

CARRY ME TO THE CROSS
KUTLESS BEC/TODTH & NAIL

WHERE I BELONG
BUILDING 429 ESSENTIAUPLG

LOVE COME TO LIFE
BIG DADDY WEAVE FERVENTANO RD -CURB

ON MY OWN
ASHES REMAIN FAIR TRADE

OUTTA MY MIND
ANTHEM LIGHTS REUNION/PLO

WON'T LET ME GO
ADDISON ROAD FAIR TRADE

MY HOPE IS IN YOU
AARON SHUST CENTRICITY

THE RESCUE
ADAM CAPPA BEC/TOOTH & NAIL

OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

NEW YEARS DAY
ABANDON FOREFRONT/EMI CMG

MY NEXT BREATH
HAWK NELSON BEC/TOOTH & NAIL

STAY CLOSE
FIREFLIGHT FLICKER/PLO

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

START SOMEWHERE
TOBYMAC FOREFRONT/EMI CMG

THE HURT & THE HEALER
MERCYME FAIR TRADE

LOVE IS ALL

RHEMA SOUL
RED GOOD CITY 001/220

AMBER BULLOCK
THANK YOU (EP, ML sic WORLD GOSPEL 55,11,1LISIC WORLD

GOSPEL SONGS'"

TITLE
AS AFMSTIMPRINT/PROMOTION LABEL

I WON'T GO BACK
WILLIAM MCDOWELL DELIVERY RODM/LIGHT/EONE

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

STILL ABLE
JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE

34

4 15

I FEEL GOOD
FRED HAMMOND F HAMMOND/VERITY/RCA

MY TESTIMONY
MARVIN SAPP VERITY/RCA

9 29 EINI PUT IT ON THE ALTAR
JESSICA REEDY LIGHT/ERNE

ONE MORE TIME
MARDI coRaz FEAT. JOHN P. KEE BLACKSMOKE/WORUMIOE

AFTER THIS
YOMRFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE GOSPEL/LIGHT/EONE

I NEED YOUR GLORY
EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE

10634

O 8 19

113 7 47

12

ID 14 13

0 13 31

O 16 9

 15 5

17 17 12

 18 21

CD22 4

O 20 6

6.6 19 10

012
F0 23 4

24 21 3

et) 24 21

GOOD & BAD
J MOSS PAJAM/VERITY/RCA

I HEAR THE SOUND (OF VICTORY)
MAURETTE BROWN CLARK AIR GOSPEUMALACO

IN THE MIDDLE
ISAAC CARREE SOVEREIGN AGENCY

SHIFTING THE ATMOSPHERE
JASON NELSON VERITY/RCA

A GOD LIKE YOU
KIRK FRANKLIN FO YO SOULNEMTY/RCA

AWESOME
PASTOR CHARLES JENKINS & FELLOWSHIP CHICAGO INSPIRED PEOPLE

GO GET IT
MARY MARY MY BLOCK/COLUMBIA

ALL IS WELL
TROY SNEED EMTRO GOSPEL

CAN'T LIVE
GENITA PUGH ETERNITY

I'M AT PEACE
VICKI YORE SHANACHIE

HE KEEPS HIS PROMISE
ANGELA SPIVEY INNOVATIVE

HE BROUGHT ME
DORINDA CLARK -COLE LIGHT/EONE

ONCE IN A LIFETIME
SMOKIE NORMA TREMYLES/EMI GOSPEL

GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRIC/VERITY/RCA

MAKE AN EXAMPLE OUT OF ME
REGINA BELLE PENDULUM/WOE

SO PROUD
BRIAN COURTNEY WILSON MUSIC WORLD GOSPEL/MUSIC WORLD

44 Go to www.billboard.biz for complete chart data Data for week of APRIL 14, 2012
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SALES DATA
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hit', 11 Bill bear.'

AIRPLAY
MONITORED BY

114:1,11

BUS

SALES DATA
COMPILED BY

111,1,11', D

JAZZ/
CLASSICAL APR

14

Qa

Ema

INTERNATIONAL LOVE
PIERIA FEAT. CHRIS BROWN MIL 305/POLO GROUNDS/J/RCA

 SHE GETS DOWN ON HER KNEES
ONO MIND TRAIN/MISTED

CHANGED WAYe YOU KISS ME

101 6 FAMOUS
AUDIO PLAYGROUND CANWEST MUSICWORKS

In 23

8 7 GIVE ME ALL YOUR LUVIN'
MADONNA FEAT. NICKI MOW & MIA UVE HATION/INTERSCOPE

18
4 PART OF ME

KATY PERRY CAPITOL

DANCE CLUB SONGS"

TITLE
ARTISTIMPRINT/PROMOITAN LABEL

LOVE ON TOP
REVOKE PARKWOOD/COLUMEUA

NAKED
DEV & ENRIQUEIGLESLIS 101E-POP/UNIVERSAL REPUBLIC

7 RESPECT
MELANIE AMARO SYCO/EPIC

4 GIRL GONE WILD
MADONNA LIVE NATION/INTERSCOPE

5 NEVER FORGET
DAVE AWE FEAT. LENA BATINA AUDACIOUS

WILD ONE TWO
JACK BACK RN. ONAD GUETTA, NICKY ROMERO & SIA BIG BEAT/ATLANTIC

10 DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC

12 13 7

111:11 26 3

BROKENHEARTED
',ARMIN EPIC

STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

16 9 R.E.S.P. EC.T.
REP & BARBARA TUCKER FEAT. LIL JON TOMMY BOY

11:1 2- - PHIL B FEAT. DEBBY HOLIDAY LADY LUNCH BEATS
2 5 NEVER GIVE UP

21
5 ET:2 BD.,/ oNm 1MY ,31,10 EE

GLAD YOU CAME

9

3
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

SOMEBODYTHAT I USEDTO KNOW
WM KR DIBIBMIARESM SEMOMMEAMINNENSALREPUNC

22
27

LET'S GET NAUGHTY
JESSIE AND THE TOY BOYS PROSPECT PARK

14

(-

117

18

119
20

121

22

1 23

24
125

C) 37 3

20
5 T.URER,

BROWN
THE MUSIC

POWER
PICK

14 11 BE YOUR FREAK
KENNY DOPE FEAT. JOSH MILAN DOPE WillOKAY-DEE

L.Z4 24 9
EA

GNEEDRVGEEARCOFSTA FREAT. EMMA LOCK BLACK HOLE

TITANIUM
DAMEI GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

MA DACW ELECT
E/RONIC

ALBUMS*"

NEW

4 NEW

NEW

0 NEW

12 NEW

ARTIST
TIME IMPRINT&NUMBER/ DISTRIBUTING LABEL

MADONNA
MONA LIVE NATION/INTERSCOPE 016658/IGA

LMFAO
SGMY IMPART ROCKING,. IMWRRRYOREUINIEBSCOPEOIS61111SA

SKRILLEX
BANGARANG IEPI BIG BEAT/OWSUVATLANTIC 52852I/AG

TOBYMAC
ROBED 8, REGO A RENIX PROJECT FOREFRONT I CMG

DAVID GUETTA
ARMING BLITHE BEATWHAT A WISIC,ASTRALWERLS 788R/CAPROL

DEV
THE NIDIR IRE SUN CANE UP INDIEPOP 016711. BWRIWASAL REAM.

SKRILLEX
WART MONSTERS AIM NNE SPREES. BIG BEAT/ATLANTIC 32681NAG

3 9

10

19

8

12

11

14

13

15

18

25

16

LADY GAGA
BORN THIS WAY STREAMLINEKONUVDINTERSCOPE 01151MAGA

DEADMAU5
4X4.12 MAU5TRAP 2518'/ULTRA

RUSKO
SONGS MAD DECENT 158'/DOWNTOWN

KORN
THE PATH OF TOTAUTY ROADRUNNER 617775

DAVID GUETTA
NUM BRINE RUMAT A MUSICIASHIALWERKS DIGITAL EXUPITOL

24 M83.
HURRY UP. WERE DREAMING. M83 9510"/MUTE

GRIMES
VISIONS 4AD 3208Y

CHROMATICS
KILL FOR LINE ITALIANS DO IT BETTER 038 EX

22 WNELEcoRiAgAury NIDUMERCUPTICORME,INTERSCDPE 016311I10A

2 TANLINES
MIXED EMOTIONS TRUE PANTHER SOUNDS OW

69
IRON:

PUNK
IRON: LEGACY (SOUNDTRACK/ WALT DISNEY 005672.

89 VARIOUS ARTISTS
UHF DUBSTEP 2010 LEE DIGITAL EX

31 KC AND THE SUNSHINE BAND
FLASHBACK WITH KC AND THE SUNSHINE BAND RHINO FLASHBACK 52820 RENO

8 VARIOUS ARTISTS
ULTRA DANCE 13 ULTRA 3118

VARIOUS ARTISTS
UKF DUBSTEP 2011 AKE DIGITAL EX

41
SKRILLEX
MORE MONSTERS AND SPARES EPI BIG BEAT/ATLANTIC MORAL WAG

21
SWEDISH HOUSE MAFIA
UNTIL ONE ASTRALWERKS 03660

21 BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011

II6- 18

17

16

25

22

19

20

24

F-24 21

26

27

-n-RE
53 5 ARTISTMPRINT/PROMODONIABEL

7 RAISE YOUR HANDS
C -ROD FEAT. JASON WALKER ROSEMINE

F U BETTA
NEON HITCH WARNER BROS.

19 8
INSOMNIA

WILD ONES

43
2 BOOM BOOM

38
3 CAN'T STOP ME

23 DON'T THROW IT AWAY

40 4 THE ONLY ONE

RYE RYE KLE.E.T/1 NTERSCOPE

AFROJACK SHERMANOLOGY ROBBINS

DOMINATOR2 & BASSMONKEYS FEAT. AMANDA WILSON SEA TO SUN

AMANNDA CAMP

FLO RIDA FEAT. SIA POE BOY/ATLANTIC

34

35

36

43

44

SHURI SHURI (LET'S GET LOCO)
Di DENIS FEAT AAA NAM ULJON &BABY RANI BIG HrIOMMY BOY

32 5 SORRY FOR PARTY ROCKING
LMFAO PARTY ROCK/WILL.LAM/GHERRYTREE/INTERSCOPE

29
POP IT

JASON DOTTLEYJD3

46 2 HEAT OF THE NIGHT
PAULINA RUBIO UNIVERSAL MUSIC LATINO

31
3 I'M FREE

HULA LIAUMAN

45 2
EYES IN THE DARK
GRAPH GONZALES CITRUSONIC STEREOPHONIC

41
7 GLOW IN THE DARK

CARISHMA GIANT PEACH

KISS ME!
NOELIA FEAT. BABY BOY PINK STAFVPCM

GT SHOT
DOW

15 12 SURRENDER
PAUL OAKENFOLD FEAT. J HART PERFECTO/IN2UNE

34 12 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

48
2 MY ROSE

DELIOUS THIJON

35
WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC

MIDNIGHT CITY
M83. M83/MUTE/CAPITOL

NEW

NEW

NEW

CHANGIN'
CHRIS COBB DJ TOMMY ROGERS FEAT. PEYTON RIG HrtoMMY BOY

TROUBLEMAKER
TAIO CRUZ MERCURY/IDJMG

GO OFF
SAHARA DAVENPORT GOMINATION

FEEL SO CLOSE
CALVIN HARRIS ULTRA

CO, DANCE/MIX SHOW
AIRPLAY"

RP 2
3

5

4

8

26

TITLE
ARTIST IMPRINT/PROMCMON LABEL

FEEL SO CLOSE
CALVIN HARRIS ULTRA IN6.1

22 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

TURN ME ON
DAVID GUM FEAT. NICKI WNW WHAT A MUSICIASTRALWERKS/CAPITOL

13 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. TYROL° GROONOS/J/RCA

SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

11
7 STRONGER (WHAT DOESN'T KILL YOU)

KELLY CLARKSON 19/RCA

TURN UP THE MUSIC
CHRIS BROWN RCA

6
STARSHIPS
NICK! MINA.' YOUNG MONEY/CASH MONEYIUNIVERSAL REPUBLIC

5 PART OF ME
KATY PERRY CAPITOL

CAN'T STOP ME
AFROJACK & SHERMANOLOGY ROBBINS

26
WE FOUND LOVE
RINANNA FEAT. CALVIN HARRIS SRP/DEF JAWIDJMG

2

13

10

1-3 14
9 TAKE CARE

BRAKE HAT ROMA TOURS MONEY/CASH MONEY/UNIVERSAL REPUBUC

14 15
ASS BACK HOME
GYM CLASS HEROES FEAT. IIEON HITCH DECAYIDAKDRIELED BY RAMER/RAP

27 LEVELS
AVICII LEVELSNERATONE/ATOM EMPIRE/INTERSCOPE

4 TITANIUM
CAM GUETTA FEAT. SAME A MUSICEASTRALWERKS/CAPErol

TONIGHT IS THE NIGHT
OUTASIGHT WARNER BROS.

/2 DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/ARE

CHANGED THE WAY YOU KISS ME
EXAMPLE DATA/MINISTRY OF SOUND

YOUNG, WILD & FREE
SNOOP DOM, WM SHAMA FEAT. MONO MARSROSTRUKOGGYME/ATIANTIC

CRY (JUST A LITTLE)
BINGO PLAYERS HYSTERINSPINN IN'

2

3

8

2

8

3

SOMEBODY THAT I USED TO KNOW
CONE FEAT. OMBRA SAMPLES If SECONDS/MIRFAXAMWERSAL REPUBLIC

ANTIDOTE
SWEDISH HOUSE MAFIA VS KNIFE PARTY ASTRALWERKSOPITOL

BELIEVE IT
SPENCER HILL FEAT. NADIA ALI STRICTLY RHYTHM

TRADITIO
MIT JAZZ ALB S

28 ARTIST
31, TITLEIMPRINT&NUMBER/DISTRIBURNGIABEL

2 9 #1 PAUL MCCARTNEY
lassEs ON TM BOTTOM MPUHEAR 33369,CONCORD

I. 1 29

,. 4 20

7 16

9 4

8 19

TONY BENNETT
DUETS II RPM/COLUMBIA 86253/SONY MUSIC

ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333.

FRANK SINATRA
SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL

SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX

WES MONTGOMERY
ECHOES OF INDIANA AVENUE RESONANCE 2011'

LANDAU EUGENE MURPHY, JR.
THATS LIFE SYCO/COLUMBIA 99178/SONY MUSIC

2 BRAD MEHLDAU TRIO
B- ODE NONESUCH 523689/WARNER BROS.

SNARKY PUPPY
GROUNDUP ROPEADOPE 183

O 14 22 RPEITILLKs cMARTINrIVE lz

ii

11
7 GREGORY PORTER

BE GOOD NICITEMA 75
11

12 12 62 FRANK SINATRA, DEAN MARTIN &SAMMY DAVISJR
THE VERY BEST OF RAT PACK RIAUSINATRABEPRISE 526241/WARNER Bus

410 CI B. HART/E. IVERSON/M. TURNER/B. STREET
ALL OUR REASONS ECM 01651510ECOA

4 VIJAY IYER TRIO
ACCELERANDO ACT  VISION 9524

KEITH JARRETT
RIO ECM 016119/DECCA

OCONTEMPORARY
JAZZ ALBUMS"

11 2 3

ARTISTI 3 3 g 1THEIMPRINTSNUMBER/0I5INBURNGIABEE

1 1 3 awl ESPERANZA SPALDING
MON MAIL SOCIETY MONTROMEADSP MIA/CONCORD

CI INCOGNITO
SURREAL SHANACHIE 5195

PETER WHITE
HERE WE GO HEADS UP MOS/CONCORD

O 6 53 BONEY JAMES
CONTACT VERVE FORECAST 015375/VG

3
GALACTIC
CARNNALE ELECTRICOS GALACTIC FUNK/ANTI- 87182,EPITAPH

CITRIBAL TECH
X TONE CENTER 4071/SHRAPNEL

7 23 TROMBONE SHORTY
FOR TRUE VERVE FORECAST OISSMNG

O 13 46 BELA FLECK & THE FLECKTONES
ROCK -ET M SCIE-NCE EONE 2133

O
10

11 26 GEORGE BENSON
GUITAR MAN CONCORD JAZZ 3.1091INCONCORD

 NAJEE
THE SMOOTH SIDE OF SOUL SHANACHIE 5193

3 PAUL BROWN
THE FUNKY JOINT WOODWARD AVENUE 20201

MAYSA
MOTIONS OF LOVE SHANACHIE 5191

1-1

13 4 2 CHRIS STANDRING
ELECTRIC WONDERLAND ULTIMATE VIBE ODD

14 5 KIRK WHALUM
ROMANCE LANGUAGE RENDEZVOUS 51413/MACK AVENUE

15 15
JEFF LORBER FUSION
GALAXY Km UP 33173/CONCORD

 VARIOUS ARTISTS
LIFESCAPED WIENER FAVORRESUFESCAPES 58103 °MD MEDIA

SOUNDTRACK
DOWNTON ABBEY CARRIVAUMASTERPIECE DI 6260/DECCA

JOSHUA BELL/JEREMY DENK
FRENCH IMPRESSIONS SOW CLASSICAL 82000W MASTS

DAVID RUSSELL
THE GRANDEUR OF BAROQUE TEAK 33223/CONCORD

AUKSO ORCHESTRA
KRZIWRIF PHYDERECKINONM GREERWOOMINE

R. FLEMING/A. GILBERT/S. OZAWA
POEMES DECCA 016543/DECCA CLASSICS

Z. BAILEY/J. MARKUINDIANAPOLIS SYMPHONY ORM.
DVORAK: CELLO CONCERTO TELARC 32927/CONCORD

 ..,, MORMON TABERNACLE CHOIR
THIS Is THE CHRIST MORMON TABERNACLE CHOIR 5055982

O RE.Epmn, MILOS KARADAGLIC
MEDITERRANE0 CG 015579/DECCA CLASSICS

JOYCE DIDONATO/ET CHCEUR COPERA DE LYON
MASUD PUB ARMS VIRGIN CLASSICS ISMTEMI °ADCS

14 15 19 CHICAGO SYMPHONY ORCHESTRA BRASS
LIVE 010 RESOUND 5011101

BRUCKNER ORCHESTER LINZ
GLASS SYMPHONY NO. R ORANGE MOUNTAIN DIGITAL EX

®®
15 RE-ENTRY

OCLASSICAL
CROSSOVER ALBUMS'

1112.

3

10

10 IL VOLO
IL VOLO: EN ESPANOL OPMABLOESIGARCMIENTORafFEN015745ARALE

O 12
8

THE PIANO GUYS
HITS VOLUME 1 THE PIANO GUYS 3752 EX

JD14 2
KATHERINE JENKINS
ONE FINE DAY DECCA 016327

13
28 TORI AMOS

NIGHT OF HUNTERS DO 015849,0ECC.A

CIWILLIAM JOSEPH
BE STILL R LEGACY BSACOBH

6 9 IL VOLO
IL VOW:DIMAS FANNIES OPERA Bui59A0 FEND

SMOOTH JAZZ
SONGS"

1 1 9
CHRIS STANDRING ULTIMATE VIBE

as 28 Trni
g oz ARTISTIMPRINT/PROMOTIONTABLI

OLIVER'STWIST

2 12 BIG BROTHER
JEFF LORBER FUSION HEADS UP/CMG

3 5
HERE WE GO
PETER WHITE CONCORD/CMG

5
HORIZON
PAUL TAYLOR FEAT. STEVE OLIVER PEAK/EONE

4 12 ROADTRIP
MICHAEL LINGTON FEAT. LEE RITENOUR TRIPPIN 14' RHYTHM

7 12 PERFECT RITES
NAJEE SHAN,. HIE

THE FUNKY JOINT
PAUL BROWN WOODWARD AVENUE9

11

- 6 14 BONEY JAMES VERVE FORECASTNERVE

11 6
MAGNETIC
DARREN RAHN TRIPP IN 'N' RHYTHM

9 9 THE CONNECTION
NICK COLIONNE THIPPIN 'N RHYTHM

10 10

2
12

GET HERE
ERIC MARIENTHAL PEAK/EONE

e 13 UPTOWN HUSTLE
DOWN TO THE BONE TRIPPIN 'M RHYTHM

 17 SPEND MY LIFE WITH YOU
KIRK WHALUM RENDEZVOUS/MACK AVENUE

18 20 TAKING OFF
ANDY SNIT2ER NATIVE LANGUAGE

2012

IMIFTI2ADITIONALCLASSICAL ALBUMS"

O 1 7

ARTIST
ITTLEINTRINT8ENumBER/DisTRIBunN6 LABEL

AAKIXONEYSR/ENGLISHCHAMBERORCH.
AIR: THE BASH ALBUM ERNE 7755

12 MORMON TABERNACLE CHOIR 2
GLORY! NITRIC OF REJOICING MORMON TABERNAUE CHOIR WO©®

O
B

10

ANDERSON + ROE
WREN WORDS FADE STEINWAY & SONS 30005/ARKIUMUSIC

3 14

7 12

RE-ENTRY

6 3

8 4

5 10

as 28 ARTIST
g TITLE IMPRINTSNUMBER/DISTRIBURNGIABEL

1 5 Li
IL VOLO
HAM TWSRWIT 9PRIABRIES(BATICABENIOVE9NCIESVIRA

IL VOLO
IL HUI OPERA BLUES,GATICATENTORiGEFFEN 015517!IGA

3
20 ANDREA BOCELLI

CONCERTO: ONE NIGHT IN CENTRAL PARK SUGAR 01597I/DECCA

4 43 JACKIE EVANCHO
DREAM WON ME SYCO/COLUMBIA 87061/SONY MUSIC

5 36
2CELLOS
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

21
IL DIVO
WICKED GAME SYCO/COLUMBIA WM/SONY MUSIC

7 23 Y. MA/S. DUNCAN/E. MEYER/C. THILE
NE GOAT RODEO SESSIONS SONY CLASSICAL 81110/SONY MASTERWORKS

10 21
LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSIC X5114

9
21

JIM BRICKMAN
ROMANZA SOMERSET 56142 EX

8 43

1 1 5

2

3

4

5

17

0

9

O

SHAKIN' THE HOUSE
ROB TARDIK GUITARDIK

3 6

2 10

4 19

7 10

8 2

6 58

11 5

5 3

15 2

14 2

0 WORLD ALBUMS*"

BS 28 ARTIST
gs TMEIMPRINTNNUMBER/DISIRIBUTTNGIABIl

CELTIC THUNDER
VOYAGE CELTIC THUNDER 016471/DECCA

THE CHIEFTAINS
VOICE OF AGES BLACKROCK/HEAR 33437/CONCORD

CELTIC WOMAN
BELIEVE MANHATTAN 79660

SOUNDTRACK
THE DESCENDANTS FOXISONY SIASSICAL 9845NSONY MASTERWORKS

RODRIGO Y GABRIELA AND C.U.B.A.
AREA 52 RUBYWORKS 0136/ATO

ANOUSHKA SHANKAR
TRAVELLER DC 016566/DECCA CLASSICS

CELTIC THUNDER
HERITAGE CELTIC THUNDER 015195/DECCA

LOREENA MCKENNITT
TROUBADOURS ON THE RHINE SWEICINAN ROADNERVE01655ING

RKS

SHERLOCK S.M.DIGITALLY

VARIOUS ARTISTS
LIFESCAPES LISTENER FAVORITES MOOD MEDIA 58102 EX

VARIOUS ARTISTS
LIFESCAPES AFTERNOON IN PARIS MODO MEDIA 58097 EX

1
SHINEE I

12 10 30
CELTIC THUNDER
STORM CELTIC THUNDER 015901/DECCA

THE TOURE-RAICHEL COLLECTIVE
TEL AVIV SESSION CUMBANCHA 22

e13
A.i.L.E.yEADNIGGEEAL

HE -ENTRY
SOUNDTRACK
PIMA Rot. TRADE 001,WENDERS

Data for week of APRIL 14, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 45
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nielsen nelson
ODS SoundScan

O 9
9

2012

I HOT LATIN SONGS"

TITLE
ARTIST IMPRINT/PROMOTION LAB,

O 3 5®m
2 2 26

3 1 13

O . 10

O 4 17

O 5 17

7 6 11

10

7 10

10 10 10

O 13 9

12 12 30

21 8,.1

O 18 101

15 16 271

16 11 24

17 15 8

18 17 11

 23
O 24 11

0 28 3

 29 7

23 27
71

0 36 12

O 32 16

26 22 13

O 37 5

28 26 8

 38 4

30 35 3

31 34 5

32 31 9

33 25

34 30 14

40 6

36 33 4

 45 3

O 44 3

Al SE EUTE PEGO
MICHEL 1E10 PANTANNALRGE !SONY MUSIC/UM

INTENTALO
3BALLMTY FEAT EL BEBETO Y AMERICA SIERRA FON 0015A,UNILE

DUTTY LOVE
DON OMAR FEAT. NATIY NATASHA ORFANATO/MAGNETE/UMLE

CORRE!
JESSE &JOY FEAT. IA ;KRUM. WARNER LATINA

LLAMADA DE MI EX
LA ARM LLABORA BANDA EL LIMON DE RENE CAMACHO DISA/UM LE

BAILANDO POR EL MUNDO
JUAN MAGAN FEAT P.M& EL CATA SONY MUSIC LATIN

LAS COSAS PEQUENAS
PRINCE ROYCE TOP STOP

AMOR CONFUSO
GERARDO ORTIZ DEL/SONY MUSIC LATIN

MI SANTA
ROMEO SANTOS FEAT.TOMNITTO SONY MUSIC LATIN

INTERNATIONAL LOVE
MEMEL FEAT. CHRIS BROWN MR 305/POLO GROUNDS/JAKA

EL MEJOR PERFUME
LA ORIGINAL BANDA EL UMON DE SALVADOR LEMMA FOROKSANMLE

PROMISE
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN

SI TE DIGO LA VERDAD
GOCHO NEW ERANENEMUSIC

FUISTE TU
ARJONA FEAT. GARY M ORENO METAMORFOSIS

EL VERDADERO AMOR PERDONA
MANA FEAT PRINCE ROYCE WARNER LATINA

LOVUMBA (PRESTIGE)
D ADDY YANKEE EL CARTEL

UN HOMBRE NORMAL
ESPINOZARAE DISNUMLE

TU YA ERES COSA DEL PASADO
O RAL RUM DISNUMLE

MUJER DE TODOS MUJER DE NADIE
CAUBRE50 DISNUMLE

EL VESTIDO BLANCO
VICENTEFERNANDIK SONY MUSIC LATIN

LA SENAL
JUANES MIV/UNNERSAL MUSIC LATINNUMLE

MARCHATE
JUUON AWAKE`, SU *MEND BANDA DISNUMLE

ME VOY DE LA CASA
TITO-ELBAMBINO" SENN

SET FIRE TO THE RAIN
ADELE XUCOLOINSIA

AMOR COMPARTIDO
LOS 111CANES DE TIJUANA FON NESA/UMLE

GOOD FEELING
FLO MU POE BOY/ATLANTIC

DE QUE ME SIRVE LA VIDA
CAMILA SO NE MU SIC LATIN

YA ME CANSE
LARRY HERNANDI2 FO 0 VISNUM LE

SENTIMIENTOS ENCONTRADOS
ELTRONO DE MEXICO FO NOVISAN NILE

PARA TI SOLITA
BANDA LOS RECODITOS DISNUMN

PARA EL PEOR AMANTE
EDNITA NAZARIO SONY MUSIC LATIN

ESTOY SALADO
CHIN IIIARRAGAY SU BANDA SIERRA SINALOENSE DISANKA

CRAZY PEOPLE
SENSATO,PITBULLSAK NOEL FAMOUS ARTIST/MR 3E6

CAMINAR CONTIGO
MHO YJOANSERASHAN FASJSKALONA

CLARIDAD
LUIS EONS! UN IVERSA. MUSIC LATINO/UM LE

CREO EN TI
MK SONYMUSIC LATIN

MI REINA DEL DOLOR
MAFIA WARNERLATINA

YOUNG, WILD & FREE
SNOOP OBSGMINAIBRIBRIRNMAPVIOSEWROOSTRELARANTINILFW

MI OLVIDO
BANDA SINALOENSE MS OESERGIO =MIMI% DISANIMIE

O HOTSHOT KISS ME!
RESAT NOWA FEAT. BABY BOY PINK STAR/ECM

1:1 BEBE BONITA
CHINO & NACHO FEAT. JAY SEAN MACHETE/UM.

42
42

3 AMOR PROHIBIDO
SELENA CON SMIO CAPITOL LATIN

43
41

9 TE DIJERON
KAN 8 PINA4®

O 46 LO QUE PIENSO DE TI
BANDA CARNAVAL DISANIMLE

FEEL SO CLOSE
CAVAN HARKS ULTRA

46 49 2 GPA.1 0AMORp

47 3 DUELE SER INFIEL
PEDRO CAPS SONY MUSIC LATIN

0 CI MALABARES
MELO FONOVISNUMLE

49 39 PERDONAME
LA REMO!. WARNER LATINA

TU LO SABES BIEN

Michel Tele, makes the world shake as his

international smash "Ai Se Eu Te Pego"

becomes the first Portuguese -language

song to top Hot Latin Songs (3-1). A

recently released Spanish version of

"Pego" accounts for 10% of the song's

overall download sales of 7,000.

0 TOP LATIN ALBUMS'

1:,ARTIST
TITLE IMPRINTARSTRIBUIING LABEL

O or SWOT EDNITA NAZARIO
OEM DESNUDA SONY MUSIC LATIN99147

2
1

21 ROMEO SANTOS
FORMULANOL I SONY MUSIC LATIN B2046

3 9 103 PRINCE ROYCE
PRINCE ROYCE TOP STTP301XVAG

O 33 2 11:1 EL TR
MEM

5 2 4 LOS TEMERARIOS
30 ANNERSARIO DISA 016641/URILE

6 3 17 3BALLMTY

o 1:3

INTENTALO FO NO VISA 35466W MLE

7 5 ESPINOZA PAZ
UN HOMBRENORMAL

BANDA LOS RECODITOS
PARA TI SPUTA DISA 0166/CUMLE

VARIOUS ARTISTS
9 - LAS BAN DAS ROMANTICAS DE AMERICA 201=004O16382A1MLL

 TO
30 EGERRE DAIORS YDE? ORTIZDIABLO DER1251/SONY MUSIC LATIN 1=/NT i

l
26

AINDRE'PEINIEANTE METAMORFOSIS 529011,WARNERIATI.

12 8 2
EL PELON DEL MIKROPHONE & DJ MORPHIUS
ISSUES SKTRIBAL INIE SOUND WEI

LA ARROLLADORA BANDA EL UPON DERENECAMACHO

IRREVERSIBLE.2012 DISA016451/UMLE

14 7 2 FIDEL RUEDA
SINALOENSEHASIA LAS CACHAS DISA 016569/UMLE

15 12 2 CARDENALES DE NUEVO LEON
ANNERSARIO ASUDISAOIC667/UMLE

1a 4
GRUPO BRYNDIS

1. ZO ANNERSARIO 0 ISA 016642AIM LE

17 15 7 JESSE & JOY
CON MIEN SE 00150A EL PERRIN WARNER LATINA K9227

CALIBRE 50
EL BUOY EJEMIPLO OISA016550MLE

MANA
DRAMA Y LIN WARNER LARNA 526530

18 13 5

19 17 51

20 10 5
JUAN LUIS GUERRA 440
COMMON CRISTIANA CAPITOL LATIN MB

, INDUSTRIA DEL AMOR
21 210

20 ANNERSARIO FONOVISA016646/UMLE

CD21

106
DCLIAARTEM LIKAANUR SONY MUSIC MN SERSI

RAMON AYALA VOUS BRAVOS DEL NORTE23
2a

12
- LEYENDA NORTEA FREDOIE3090

LOS TITANES DE DURANGO
LOS ALCAPONES EISA 016065A1MLE

25 23 10 ALEJANDRO FERNANDEZ
CANC !ONES OE AMOK LOVESONGS SONY MUSIC LATINS1151

O 25 LOS BUKIS
35 ANNERSARIO FOND.. 354638/UMLEe jJoEvAsNNpRIEsTRADAsIVERANovisA

28 22 9
.LOSoasT,UUNCoA1sHLS,,DrELETIJUANA

e 26 71 DON OMAR
MEETTBI000FI IS:TILEKINGIS BACK CILLANALLNACRETH14957/IMLE

0 CI VARIOUS ARTISTS
TOP LATINO:TRIBAL REM IA SO NE MUSIC LATIN 91456

cp 29 76 SFI A KI RA
SALEEI. SOL EPIC NTAVAU0NE MUSIC LATIN

32
21

VARIOUS,0..... ,Ao iRsAT,I,LTS.um
LE

MARCO ANTONIO SOLIS
LA HISTOKACONINUA-PARTEN FONONSA016415/UMLE

34 26 43 IL VOLO
IL VOLIHNESPRIMPERABLUESIGATICAHENTORICEITEL 015145AMIE

VARIOUS ARTISTS
INVASION GRAPERA P LATINO 904In

O VARIOUS ARTISTS
LAS BANDASROILWMCAS DEMIERICA DIS4121MAME

37 30
19 VICENTE FERNANDEZ

OTRAVI2 SONY MUSIC LATIN NM

38 31
BRONCO

ANNERSARIO FONCMSA 351618/LIMIE

 NEW LOS CAPOS DE MEXICO
MAMMAS CAPOS CANTAN ELATING

0 INTOCABLE
IAS MERA BUENAS CAPITOL LATIN 38453e 425 REGULO CARO

AMOR ENTIEMPOS DEOUERRADEL31O 47 9 VURIDIA
PARA MI SONY MUSIC LATIN 92057

43 AVENTURA
TB, O PREMIUM LATIN 8021I/SONYMUSIC LATIN

35
RICARDO ARJONA
CANGONES OE AMOR LOW SONGS SON/MUSIC LATIN SOOT

ROCIO DURCAL
CANCIONES DE AMOR LOVE SONGS SONY PA USIC LATIN 91150

FRANCO DE VITA
FRANCO DEVITA:EN PRIMERA FHA SONY MUSIC LAO N 781 IT

ROCIO DURCAL
AMOR ETHINO:LOS BENDS SONY MUSIC LATIN MS

ON MUSIC LATIN

44

45 38 8

O 53 44

Ci
O 50 CHAYANNE

SOLAS CON CHAYANNE SONY MUSIC LATIN NEll

O 51 3 CARLOS Y JOSE
BOHEMIA ENTE AMIGOS HUINA I MLR LAN NO

50 40 32 LOS YONIC'S
ANIVERSARIO FON OVISA 359.65KUMLE

Mexican siblings Jesse & Joy nab their first

No.1 on Tropical Airplay as "(one!" soars

34-1 in its second week. The 33 -spot leap

is the third -largest to No.1 in the chart's

history, trailing David Bisbafis "Llorare

Las Penas" (36-1) from 2003 and Enrique

Iglesias' 35-1 leap with "Ayer" in 2011.

3 2 31

O 4 11

5 6 16

6 10 49

7 11

9 10

11 11

8 26

5 35

CD13 12

12 16

18 19

13

14

S

17

-o SR TITLE
53 36 ARTIST IMPRINT/PROMOHON LABEL

17

3 11

7

0
0
10

11

20 8

19 6

17 17

18 16 18

O 23 15

CD 22 9

UN HOMBRE NORMAL
ESPINOZA PAZ DISNUMU

MUJER DE TODOS MUJER DE NADIE
CALIBRE 50 LI ISNUMLE

EL VESTIDO BLANCO
VICENTE FERNANDEZ SONY MUSIC LATIN

TE QUIERO A MORIR
BAN OA EL RECODO DE CRU2 =BRAGA FON WI SA/UM LE

400 MIL VEINTE ANOS
TIERRA CAU VICTORIANENEMUSIC

MARCHATE
AMON ALVAREZ Y SU NORTENO BANDA DISNUMLE

YA ME CANSEU
LARRY HERNANDFONOVISANMLE

AMOR COMPARTIDO
LOS TOCANES DE TIJUANA FON LINSNUMLE

SENTIMIENTOS ENCONTRADOS
EL TRONO DE MEXICO FONOVISNUMLE

PARA TI SOLITA
BANDA LOS REWORDS DISAAIMLE

ESTOY SALADO
CHUY WARRAGA Y SU BANDA1ERRA SINALOENSE DISNUMLE

CAMINAR CONTIGO
LUCIEN `I JOAN SEBASTIAN FAS/SKALONA

MI OLVIDO
BANDA SINALOENSE MS DESERGIOINARRAGA DISAIUMLE

LO QUE PIENSO DE TI
BANDA CARNAVAL DISNUMLE

TROPICAL
AIRPLAY -

LLAMADA DE MI EX
IA ARROBABORA MU EL INORIHRERE [AMAMI DISANKE

AMOR CONFUSO
GERARDO ORME DEL/SONY MUSIC LAHR

INTENTALO
SBALLMTY FEAT. EL BESETS IF AMERICA SIERRA FONOVISANMIF

EL MEJOR PERFUME
LA OPGINAL BANDA EL MOH DESANAGOR =MAGA FONONSNUMLE

TU VA ERES COSA DEL PASADO
FIDEL RUEDA DISNUM LE

OLVIDAME
JUIJON ALVAREZ./ SU NORTENO BANDA FONOVISNUMLE

10
L

10
O

Po
O

LA;
TITLE

3 35 ARTIST IMPRINT/PROMOTION LABEL

1 6

3

2 12

11

4 20

6 10

5 11

7 11

12 6

9 5

190 11 25

13 12 tig
13 ,-11

14

18

P.
0

10 30

17 10

16 8

25 8

18 5

20 6

27 4

OW SE EU TE PEGO
MICH EL TELO PANTSNNAVRGE.NUN MUSIC LATIN

CORRE!
JESSEAJOY FEAT LA REPUBUKA VVARNER LATINA

DUTTY LOVE
DON OMAR FEAT NATTY NATASHA ORFANATO/MACHETE/UMLE

BAILANDO POR EL MUNDO
JUAN MAGAN FEAT. PITBULL& EL GALA SONY MUSIC LATIN

FUISTE TU
ARJONA FEATUING GABY MORENO METAMORFOSIS

INTERNATIONAL LOVE
NEWEL NAT CHRIS BROWN mRKORKOLO GROUNDS/J/1CA

LAS COSAS PEQUENAS
PRINCE ROYCE TOPSIDE

DE QUE ME SIRVE LA VIDA
CARIIIA SO NY MUSIC LATIN

PARA EL PEOR AMANTE
EMIT/IN/12AM SONY OUT IC LATIN

LOVUMBA (PRESTIGE)
DADDY YANKEE El CAMEL

INTENTALO
3BALLMTY

LA SENAL
JUANES MTV/UNIVERSAL MUSIC IATINO/UMLE

CREO EN TI
REM SONY MUSIC LATIN

PROMISE
ROMEO SANTOS FEAT.HSHOI SONY MUSIC LATIN

MI REINA DEL DOLOR
MA MA WARN EA lAnNA

CLARIDAD
LUIS FONSI UN IVERSAL MOSE LAT NO/UMLE

SI TE DIGO LA VERDAD
GOCHO NEW ERANENEMUSIC

DUELE SER INFIEL
PEDRO CARO SONY MUSIC LARN

AMOR PROHIBIDO
SELMA CON SAMO CAPITOL LATIN

TU LO SABES BIEN
BLACK GUAYABA GUAYABABLACK

CP LATIN RHYTHM
AIRPLAY'"

,,M Vg TITLE EM
3 53 gg ARTIST IMPRINT/PROMOTION LABEL g

O 34 2
CORRE!

1
JESSE.JOY FERE IAREPUBLIKA WARIER !ANNA I

SOLO CON UN BESO
JERRY KVERA PLATINUM MELODIESNENEMUSIC I 0
DUTTY LOVE
DON OMAR RAT. NATTY NATASHA ORFANATWMACHETFAIM LE

I 3
BAILANDO POR EL MUNDO

1 4JUAN MASAN FEAT.PM3ULIK SLUM SONY MUSIC LARN

MI AMOR
GRUPO TREO LIDK I.
TE DIJERON
PLAN A PINA I 8
POR ELLA

17JMARTIN EL MO VI MIENTO

2

3

4

3

1

fi

10

11

16

9 3

2 11

19

7

5

22

15

28

10

18

4

Ti

11

8

2

19

9

2

NEW

-ERTIL

18 14 8

O 37 3

et 26 5

ME VOY DE LA CASA
TIMMBMIBINO-SIEETTE

MI SANTA
ROMEO SANTOS FEAT. TOMAITIO SONY MUSIC LATIN

LAS COSAS PEQUENAS
PRINCE ROYCE TOP STOP

EL RETO
LUIS ENRIQUE TOP STOP

TU VENENO
HECTOR ACOSTA OA MNENEMUSIC

EL PUM
LIALIMETF SU EN OS/VGN EMU SIC

SI TE DIGO LA VERDAD
GOCHO NEW ERANENEMUSIC

NO ES TARDE
ALEXANDRA J AN

ILA BANDA
MARE NUUFE/SONY MUSIC LATIN

KISS ME!
NOWA FEAT. BABY BOY PINK STAR/PCM

PRINCESA MIA
JAIL LOPEZ FUPSTARIA FORMULNKMUSIK

CORTAME LAS VENAS
EU NEL NUEVA ERA KING OF ACES

YO TE VOY AMAR
ELVIS MARTINE PR EM IUM LATIN

53

2

3

4

5

6

O 9
110

10

11

12

13

12

10

8

13

TITLE
gg ARTIST IMPRINT/PROMOTION LABEL

BON °MARITAL WOW RATA= ORFANATO/MACHETELUMLE

DUTTY LOVE

19 BAILANDO POR EL MUNDO
JUAN MAGNI FEAT. P MULL & EL CATA SONY MUSIC LATIN

26 LOVUMBA (PRESTIGE)
DARIN YANKEE EL CARTEL

60
-0TFECIVORFANATO/MACHETFJUMLE

65 DANZA KUDURO
DON OMAR:, LUCENEO YANIKORFANATO/MACHETKUMLE

19 TE DIJERON
PIANO PINA

43 TU OLOR
WISIN ',ANDEL WY/MACHETE/NNE

xEmiL .PETEUM

S UENOWEN EMU SIC

, ME PREFIERES A MI
ARCANGEL MACHETE/LIME

si VEN CONMIGO
DADDY YANKEE FEAT PRINCE ROYCE ELCARTEL

SI YO FUERA EL
MAFFIO FEAT. JOEY MONTANA SPANGLISH GLOBAL

33 PEGATE MAS
DV LAND. LENNY SONAR OSIG LATIN

30 MAQUINA DEL TIEMPO
TRIK EL HAM BIRO" FEAT. WISIN &YMDEL SORE

14 14 5
LA PREGUNTA
J A WARE NELFLOW 15 5 APROVECHA
NOVA 'I JOIN FEAT. DADDY YANKEE MILLONES

CAMUFLAJE REMIX
ALEGSGROO RATARTANGELNOEMGRTIOSONYMJSICMTN

SONANDO DESPIERTO
LOSCARLUELA FEATNILISIN WIANDEL NUEVA KAMADASIEN.

ME PUEDES LLAMAR
ELJOEY FAB

MI NENA
MITRE DESTROYBIFEAIKONMENNOX ORFANATO

PEGADITO SUAVECITO
FRO BLANK') CROWN LOYALE/

17 18 17

O 23 3

19 17 10

20 19 4

ATEEEEIMTME1
NAZARIO UPS NO.1 TALLY TO FOUR

Ednita Nazario scores her fourth No. 1 on Top Latin Albums as Des-
nuda arrives atop the list with 7,000 sold, according to Nielsen Sound -
Scan. It follows her last studio set, 2009's Soy, which also bowed at
No. 1 with 16,000 sold in its first week. The new album's sales were
charged partially by a promotional tour she embarked on last week in
her native Puerto Rico. Nazario appeared at in-store signing events at
malls in San Juan, Mayagiiez and Bayamon. -Karinah Santiago

Ma

55

46 Go to www.billboard.bi for complete chart data Data for week of APRIL 14, 2012



EURO
DIGITAL SONGS

A El

2 2

3 12

4

5 3

6 5

7 7

B 6

9 9

10 11

(NIELSEN SOUNDSCAN
INTERNATIONAL) APRIL 14, 2012

SOMEBODY THAT I USED TO KNOW
COMET KIMBRA SAMPLES TO SECONDS/E.-NEWLAND

SHE DOESN'T MIND
SEAN PAUL VP

TURN UP THE MUSIC
CHRIS BROWN RCA

STARSHIPS
NICKI MINA) YOUNG MONEY/CASH MONEY

PART OF ME
KATY PERRY CAPITOL

WILD ONES
FLO RIGA FEAT. SIN POE BOY

TITANIUM
DAVID GUETTA FT SIN WHAT A MUSIC

Al SE EU TE PEGO
MICHEL TED OH MY GO,NTANNAMRSE,RDSTERMOLSCO

TURN ME ON
DAVID GUETTA FT. NICKI MINAS WHAT A MUSIC

NEXT TO ME
EMELI SANDE VIRGIN

733 (NIELSEN SOUNOSCAN) APRIL 14,2012

NEW IMAD:OrNA LIVE NATION/INTERSCOPE

2 2

3 4

4 3

5 1

6 6

STAR ACADEMIE 2012
VARIOUS ARTISTS PRODUCTIONS J

21
ADELE XL

UP ALL NIGHT
ONE DIRECTION SYCO/COLUMBIA

TUSKEGEE
LIONEL NICHIE MERCURY NASHVILLE

FIRE IT UP
JOHNNY REID JOHNNY MAC

AMARYLLIS
SHINEDOWN ATLANTIC

8 5
IRE RINGER GAMES: SONGS FROM DISTRICT 12 NO BEYOND

SOUNDTRACK LIONSGATE'UNIVERSAL REPUBLIC

0,0, LISA LEBLANC
'I-"' LISA LEBLANC BONSOUND

49
RE

11-21;1612,EcTrEtm
IMM

0 JAPAN
BILLBOARD JAPAN HOT 100

4E1 (HANSHIN/SOUNDSCAN
JAPAN/PLANTECHI APRIL 14,2012

1 17
IKITERU IKITEKU

MASAHARU fUKUYAMA UNIVERSAL

NEW iVilyTioRRILI%17

3 2 GO ROUND
NAME AMDRO AVEX-J-MORE

4 56 AISHITETA
NAOTO INTO RAYMI UNIVERSAL

5 8
GIVE ME ALL YOUR LUVIN'
MADONNA FT. NICKI MINA.B M.I.A. UNIVERSAL

ALL ABOUT TONIGHT6 4
PIXIE LOTT UNIVERSAL

7 , SHE! HERO HERO
KIS-MY-FTY AMEX -I -MORE

8 16
HANG IT UP
THE TING TONGS SONY

9 54 i?E'R'FirUn°,%-17

SPEED UP10 3
KARA UNIVERSAL

BILLBOARD KOREA K -POP HOT 100

1

2 NEW MISSING YOU LIKE CRAZY
TAE YEN ORM MEDIA A KJH PRODUCTION

3 2 FANTASTIC BABY
MOGAN YG ENTERTAINMENT

4 NEW FIRST LOVE
BUSKER BUSKER CJ E&M

(BILLBOARD KOREA) APRIL 14, 2012

00 CHERRY BLOSSOM ENDING
"'-" BUSKER BUSKER CJ ESM

I WONDER IF YOU HURT LIKE ME5 SAM BIG HIT ENT/JYP ENTERTAINMENT

6 NEW YEOSU NIGHT SEA
BUSKER BUSKER CI UM

7
11E Clign'E f FOG ENTERTAINMENT

LONELINESS AMPLIFIER
NEW BUSKER BUSKER CJ EGO

9 IDEAL TYPE
BUSKER BUSKER CJ EOM

10 A HEAVEN
AILEE MC ENTERTAINMENT

4k--,.) BRAZIL

g(APBD/NIELSEN) MARCH 18, 2012

el

11

SPAIN
M7171771T17171

33
(NIELSEN SOUNDSCAN
INTERNATIONAL) APRIL 14,2012

AGAPE MUSICAL YO TE ESPERARE
1 RE

PADRE MARCELO ROSSI SONY MUSIC
1

CALI 8 EL DANDEE UNIVERSAL

2 1 ADELE2 XL/COLUMBIA
2 2

AI SE EU TE PEGO
MICHEL TELO PANTANNAL

3 2
PAULA FERNANDES AO VIVO
PAULA FERNANDES UNIVERSAL

3 7
TE HE ECHADO DE MENOS
PABLO ALBORAN TRIMECA

4 NA BALADA
MICHEL TELO SOM LIVRE

4 5
MARCO
MELEND1 8, PABLO AUTOS WARNER

REBELDES 2011 WE FOUND LOVE5 5
REBELDES EMI

5 8
RIHANNA FT. CALVIN HARMS SNP

6 3 FINA ESTAMPA: INTERNACIONAL
VARIOUS ARTISTS SOM LITRE

6 9
MARRY THE NIGHT
LADY GAGA KONLIVE/STREAMLINE

7 N. VARIOUS:

SAMBA
RADAR

7 3
INTERNATIONAL LOVE

pima FT. CHRIS SHOWN MR. 305/POLO GROUNDS']
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9 8
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DE QUE ME SIRVE LA VIDA
CAMILA SONY MUSIC

WE FOUND LOVE
RIHANNA FEATURING CALVIN HARRIS SRP/DEE JAM

LLAMADA DE MI EX
LAARRDWIDORAIIMIDA EVA MI DE RFJECA1VDIODISA

SI TU TE VAS
YAHIR WARNER

UN HOMBRE NORMAL
ESPINOZA PAZ DISA

SET FIRE TO THE RAIN
ADELE XL

CORREI
JESSE 8 JOY FEATURING LA REPIRILIKA WARNER

TENGO TU LOVE
SIETE LA VIDA BUENA

CREO EN TI
REIN SONY MUSIC

/
RIVAL1EiANTOS

FEATURING MARIO DOMM SONY MUSIC
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CALL ME MAYBE
' CARLY RAE JEPSEN 604/SCHOOLBOY

2 STARSHIPS
NICKI MINA) YOUNG MONEY/CASH MONEY

,,, WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY NAMES

4 2 SOMEBODY THAT I USED TO KNOW
GORE FT. !UMBRA SAMPLES If SECONDS/ISLAND

5 3 TITANIUM
DAVID GUETTA FT. SIN WHAT A MUSIC

PART OF ME
KATY PERRY CAPITOL

7 7 ri.OLFilio(P FT. BIM POE SOY

6
NEXT TO ME
EMELI SANDE VIRGIN

9 0 BOYFRIEND
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SOMEBODY THAT I USED TO KNOW
GOTYE FT. KIMBRA SAMPLES N. SECONDS/ISLAND

T.VmEoLti:ErCE 2 BACK
NOTHING BUT THE BEAT
DAVID GUETTA WHAT A MUSIC/VIRGIN

Al SE EU TE PEGO
MICHEL TELO PANTANNAL/RGE.

14ATFINA LIVE NATION/INTERSCOPE
OUR VERSION OF EVENTS
EMELI SANDE VIRGIN

AVANT QU'ELLE PARTE
SEXION D'ASSAUT WATI B

EN WAR LNE AT ESTADIO NACIONAL, SANTIAGO
IRON MAIDEN CAPITOL aLE XL

I FOLLOW RIVERS
LYNNE LI LL RECORDINGS

MTV UNPI trisrol UVE AUS OEM HOTEL ATLANTIC
UDC LINDENBERG MTV

WHO YOU ARE
JESSIE .1 LAVA/ISLAND

MY NAME IS STAIN
SHAKA PUNK GUESS WHAT I

BIS ANS ENDE DER WELT
SANTIAND WE LOVE MUSIC/KOCH

TEENAGE DREAM
KATY PERRY CAPITOL

VIDEO GAMES
LANA DEL REY STRANGER

TRAVELLING
ROXETTE ROXETTE/CAP1TOL

MYLO XYLOTO
COLDPLAY PARLOPHONE

STARSHIPS
NICKI MINN YOUNG MONEY/CASH MONEY

DANKE FURSAMOREM DEOERSAMMLUNG 199&2012

XAVIER NAMOO NAIDOO ED SHEERAN ASYLUM
LE SENS DE LA VIE
TEL WARNER

ADELE XL
BORN TO DIE
LANA DEL REY POLYDOR

I KNOW
MRS MYMAJOROOMPANY

WRECKING BALL
BRUCE SPRINGSTEEN COLUMBIA

SONIK KICKS
PAUL WELLER ISLAND

MA DIRECTION
SEXION D'ASSAUT INATI B
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NEW MADD 14:1 A LIVE NATION/INTERSCOPE

UP ALL NIGHT2 2
ONE DIRECTION SYCO

3
1

DRINKING FROM THE SUN
HILLTOP HOODS GOLDEN ERA

3! ADELE XL

5 5
BANGARANG (EP)
SKRILLEX BIG BEAT/OWSLA/ATLANTIC

ULTIMATE HITS: ROCK AND ROLL NEVER FORGETS6 8
BOB SEGER & ME SILVER BULLETIN° FIDEOUT/CAPROL

7 7
BORN TO DIE

LANA DEL RIO POLYDOR

8
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WRECKING BALL
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2 , HEART SKIPS A BEAT
ALLY MUM FT. MULE KICKS SYCO

3 , Al SE EU TE PEGO
MICHEL TELO PANTANNAL/RGE./ROSTER

4 SOMEBODY THAT I USED TO KNOW
QI GOTYE FT. KIMBRA SAMPLES 'N. SECONDS/ISLAND

2012 (IF THE WORLD WOULD END)
' MIKE CANDY'S FT. EVELYN A PATRICK MILLER SIRUP

6 MA CHERIE
" DJ ANTOINE FT. THE BEAT SHAKERS GLOBAL

7 5

8 8

9 10

DIGGIN' IN THE DIRT
STEFANIE HEINZMANN SSDSDSSWEM

TROUBLEMAKER
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DRIVE BY
TRAIN COLUMBIA

00 LEVELS
AVICII VERATONE
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BIRDY JASMINE VAN DEN BOGAERDE

6 NEW T7, SCHOOLBOY/RAYMOND BRAUN

I WONT GIVE UP
L. JASON MEM, ATLANTIC

EPIC
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BAGAGEDRAGER9 7
GEMS PARDOEL FT. SEF TOP NOTCH

DRIVE BY10 9
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PEOPLE HELP THE PEOPLE3 3
BIRDY JASMINE VAN DEN BOGAERDE

CALL ME MAYBE
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BAGAGEDRAGER5 4
GERS PARDOEL FT. SEF TOP NOTCH

IVIE

NEXTLISArg
SANDS VIRGIN

7 10
WILD ONES

POE BOY

N.JESSE FT. ABLE FLINSTONE MOSTIKO

9 6
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GDGDMLLB HOOK N SUGH LA MUSDUE FAR, FORCE

i. 0 AWAKE
SILKS MASTBOOME 8BALL
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TACATA'
ROMANO & SAPENZAFT RCOFIGUIIDANCE AND LOVE

3 5 WE ARE YOUNG
FUN. FT. JANELLE MONNE FUELED BY RAMEN

4 NEW MLECII:CAlTDA:Ar3:TrIP PER CASO

5 2 LA NOTTE
ARISA WARNER

TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC

7 , GIVE ME ALL YOUR LUVIN'
' MADONNA FT. NICKI MINA) & M.I.A. LIVE NATION
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BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN
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LOREEN WARNER

PLATSEN I MITT HJARTA
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SOMEBODY THAT I USED TO KNOW5 2
OTTE F. KIMBRA SAMPLES IN SECONDS/ISLAND

6 5
AI SE EU TE PEGO

7 10

8 4

9 8

10

MICHEL TELD CNR
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LALEH WARNER

AMAZING
DANNY SAUCEDO ARTISTHUSET
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SEAN DEN FORSTE BANAN
SEAN BANAN SONY MUSIC
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9 NEW
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PERDONAME
PABLO ALBUMIN CON CARMINHO TERME. 1 9
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7

BORN TO DIE
LANA DEL REY POLYDOR

BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN UsfritZVAcrvA'rnEgMr 'A)

I SMYRNI TOU EROTA
KOTSIRAS GIANNIS / ESTOUDIANTINA MINOS

YOUNG HOMIE
CHRIS RENE SOLO

SAIL
AWOLNAT1ON RED BULL

APENANTI
NATASSA THEODORMOD SONY MUSIC

STARSHIPS
NICK! MINK YOUNG MONEY/CASH MONEY

OS MARIDOS DAS OUTRAS
MIGUEL ANAUJO MUSICAS 00 MOND°

BEAUTIFUL THINGS
MARIO FRANGMAIS SONY MUSIC

WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY RAMAN

TITANIUM
DAVID GUETTA FT. SIN WHAT A MUSIC

THA IME EDO
NIKOS OIKONOMOPOULOS MINOS

WE RUN THE NIGHT
HAVANA BROWN ISLAND

PARADISE
COLDPLAY PARLOPHONE

LOLA
MARAVEYAS LEGAL MINOS

EVES OPEN
TAYLOR SWIFT LIONSGATE/BIG MACHINE

SOMEONE LIKE YOU
ADELE XL

PROSOHI STO KENO
FILIPPOS PLIATSIKAS MINOS

NEXT TO ME
EMELI SANDE VIRGIN

PARTY ROCK ANTHEM
LRFNIFELONE1T6MIONAMIMPIYROCKMIUMIOIEWRIFE

9
RE

. NEW

WANT U BACK
CHER LLOYD SYCO

BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN

EIPA STOUS FILOUS MOU...
ELEDNORAMUGANELI MINOS

IS ANYBODY OUT THERE?
K'NAAN FT. KELLY FURTADO AAWOCTONE

SOMEBODY THAT I USED TO KNOW
GONE F. ENEMA SAMPLES IN SECONDS/ELEVEN

EDO LILIPOUPOLI
mmiOstisnIWOG-EINI
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4AM (EMI Foray Music, SESAC/Rico Love Is Still A Rap-
per. SESAC/E Hood 66 Music, SESAC/Grandma, Boy
Pubhshing, SESAC/Usher JV SESAC Publishing Designee,
SESAC), HI, H10081; RBH 15

5-1-0-01SonY/ATV Tree Publishing Company, BMI/
Beavernme Tunes, BMI/BMG Rights Managment (Ireland)
Limited, IMRO/Chestnur Barn Music, BMI/Big White
Tracks. ASCAP), , CS 51

SAM ,NappyPuh Music, BMIA.Iniversal Music -Z Songs.
BMI/Nawob Music ASCAP/005 Music, ASCAP/I Need
The Must Bights, ASCAP/Rondor Music, ASCAP/Mixed
Chicks Publishing, SOCAN/Merokee Music ASCAP/Title
Nine Music, ASCAP/Universal-Songs Of PolyGram tem-
tional, BMI/Universal Music Publishing Ltd., PAS/Universal
Music - MGB Songs, ASCAP/EMI Foray Music, SESAC/
Rico LOso IS Still A Rapper, SESAC/E Hood 56 Music,
SESAC/Grondma, Boy Publishing, SESAC/EMI April
Music, Inc.. ASCAP/Kurstin Music, ASCAP/EMI Blackwood
Mu. Inc., BMI/Sony/AN Tunes LC.ASCAP/Sony/ATV
Music Publishing ,DK), PRS/131. Mountain Music Ltd.,
ASCAP, HL, RBH 76

AI SE EU TE PESO (Ed. Direto Aos Autores, BIJMA/Univer-
sal Musics, Inc., ASCAP/Universal Music Publishing Ltda.,
BOMA, H10095; LT 1

ALL JUST TO GET TO YOU (Eiffel Tow Music, BMI/Kill-
BMI/Songs Of Universal, Inc., BINI), HL, CS 60

ALONE WITH YOU (Songs of Man Publishing, SESAC/
Tunes of R&T Direct, SESAC/Razor & lie, SESAC/Mighty
Seven Music Publishing LC, BMI/Songs MP, BMI/JTX
Music BMI/Little Blue Egg, ASCAP/Crazy Water Music,
ASCAP/Kobalt Music Publishing America, Inc., ASCAPI
CS 1; H10042

AMOR COMPARTITIO {Prima Music. Inc.. BMII LT 15
AMOR CONFUSO (DEL Melodies, BMII LT 8
AMOR PAOHIBITIO IBM, Blackwood Music Inc.. BMVA.0.3

Music, BMI/Peace Rock, BMI) LT 42
ANGEL EYES ,EMI April Music... ASCAP/Sunboy Songs,

ASAP/Gunderson Songs, ASCAP/Rockapop Music,
ASCAP/Cal IV Songs, ASCAP, HL. CS 31

ANOTHER HOUND {EMI April Music, Inc, ASCAP/Joseph
Cartagena Mu., BMI/Culture Beyond Ur Experience
Publishing, BMI/Songs Of Universal, Inc, BMI/Diva One

ASCAP/Poison Ink Muzik Group LLC.,13MI/Dade Co.
Project Music, Inc., BMI/Universal Music Songs, BMI/
Mister Mister Music Publishing, ASCAP/Aar Masters, Inc,
BMII, AMP/HL, OBE 11

ASS BACK HOME ,pileptis Caesar Music. ASCAP/EMI
April Music, Inc., ASCAP/Matza Ball Music. BMI/Where
Da Kasz At BMI/Mara Cha Cha. BMI/Lorzah Balls Soup,
BMVE A R Entertainment LTD, ASCAP/BMG Ruby Songs,
ASCAP/Laneview Songs, BMI, HL H10019

AYR LADIES ,Porter House Music Publishing. BMI/Tygainan
Music, BMI/EMI Blackwood Music Inc.. 13M11, HL, H.
60, RBH 12

BACK IN TIME ,Abuela y Ma Songs, BMI/Sony/AN Songs
LLC. BMI/DJ Buddha Music Publishing. BMI/EMI Black-
wood MOSES Inc., BMI/Big On Blue Music, BMI/Big Syphe
Music, ASCAP/Colpix Music Inc., BMI/BenGhazi Music
 BMI/Twenty Nine Black Music, BM, HL, H10079

BAG OF MONE,Dead Stock Mu., BMI/WB Music
Corp., ASCAP/Robert Williams, ASCAP/Maybach Music
Group ASCAP/4 Blunts Lit At Once, BMVEMI Blackwood
Music Inc., BMI/Hrst N' Dell Publishing, BMI/Nappy,uh
Music, BMI/Uniyersal Music - Songs, BMI/Shamann
Cooke Productions. BMI/Close Range Publishingm, BMI/
MaYoach Must Group, BMI), AMP/HL, RBH 82

BAILANDO PO. EL MUNRO ,Ediciones Musicales Clip-
pers, S.L.I LT 6

BANGARANG (Copeface, ASCAP/Kobalt Music Publishing
America, Inc., ASCAP) HMO 77

BANJO {Sony/ATV Tree Publishing Company, BMI/Casa
Jam Music, BMI/Warner,Tomerlane Publishing Corp..
BMI/Boatwright Baby, BMI/BMG Gold Songs, ASCAP/We
Jam Writers Group ASCAP/Songs Of Peer Ltd., ASCAPI
AMP/HL, CS 6; F1100 59

BEAUTIFUL SURMISE(N. Listed). 71
BEBE BONITA ,Not Listed, LT 41
BEERS AGO (Tokeco Tunes. BMI/Bobby, Lyrics, Land and

Livestock, BMIMo Write Music, LLC, BMII CS 26
BEEZ IN THE TRAP (Harajuku Barbie Music, BM/

Money Mack Music, BMI/Songs Of Universal, Inc, BMI/
KenoeMusic PubPshing, BMI/Ty Epps Music, ASCAP),
ILL, RBH 58

BETTER THAN I USED TO BE (How Scull. Skyline
Music, BMI/BMG Chrysalis Music Publishing, BMI/Encore
Enterminment LC, BMI/Mr Noise Music, BMI/New
Songs Of Sea Gayle. BMI/Gorleysongz, ASCAP/Bug Music,
ASCAP/Music Of Windswept ASCAP/Songs Of Southside
Independent Music Publishing. L/Independent Music
Publishing, LLC, ASCAP), AM, CS 11; H. 66

BIRTHDAY CAKE (2082 Music Publishing, ASCAP/
NB Music Corp., ASCAP/Annorhi Music LLC, BMI/EMI
Blackwood Music Inc, BMI/Sony/AN Tunes LLC, ASCAP/
GloJoe Music Inc.. BMI/Viva Panama, ASCAP/Two Works,
ASCAP), AMP/HL, H10030; RBH 4

BLESSED (Blue, Say Music, ASCAP/Universal Music

ASCAP/ 44

Cor-
porato), n, ASCAP/Dirty re Music, ASCAP/Lil Vidal Music,
ASCAP

BOYFRIEND {North Green, Noductions.ASCAP/Sony/
ATV Tunes LE. ASCAP/Bieber Time Publishing, ASCA,
Universal Must Corporation, ASCAP/Mason Lew
PublishMgASCAP/WB Music Corp., ASCAP/Bear Trap
Publishing, BMI/Songs Of Universal, Inc., BMI), AMPML,
H1002 RBH 95

BRAVO ,Studio Beast Music, BMI/Warner-Tamerlane
PubPshing Corp, BMI/EMI Foray Music. SESAC), AMP/
FL, RBA 60

BROKENHEARTED Pullin Music, BMI/Sony/AP/ Songs
LLC. BMI/Don Keydong Music, ASCAP/Prescription Songs,

ASCAP/Rocleoman Music, ASCAP/EMI April Music,
 ASCAP/Studio Beast Music, BMI/WarnerJamerlane
Publishing Corp., DMI/Oneirology Publishing, ASCAP/
mlebean 010., ASCAPI AMP/HL, H100 33

't`o`nir P474',?,'N'AeNAZn&ZIA9':150
AMP 110110

CAMINAR CONTIGO (Not Listed A 34
CANT GET ENOUGH ,Drearnvillain. BMI/Songs Of

Universal, Inc., BMI/Ediff ons Syliphone Conakry, RAIN
Frochot Music Cantos, BGOA/Sterns Music. BGLIAI, AMP/
HE, H100 6, RBH 28

CASHIN OUT (Biz, Boy South, ASCA,RBH 25
CLARIDAD (Sugar-Melodi Inc SIAE/Sugar, SGAEI LT 35
CLIMMUUR IV Music, ASCAP/EMI April Music, Inc.,

ASAP// Like Turtles Music, ASAP/Downtoym Music
Publishing LLB ASCAP/Lion Of God Publishing Company
MS Ascension Music, ASCAP/PKeyTek
Music AC. BMI/Sony/AN Songs LLC. BMI, HL,1100
9; FIBH 3

COMIN' AROUND ,Sony/AN Tree Publishing Company,
BMI/Songs Of Better Angels Music, BM/Blank Sheet
Must BM/Big Red Toe, EIMI/Big Loud Bucks. BMI/Ama
rillo Sky Songs, BMI/Maryel Man Music, BMI/Bug Music,

BMI/Songs Of Windswept Pack. BMI), HL, CS.
CORREI ,Warner/Chappell Mexico, SACM) LT 4
CO-SIGN ,Cainors Land Music Publishing, ASCAP/EMI

April Music, ASCAP/Lucky June Music Pubhshing,
ASCAP, HL. RBH

COWBOYS AND ANGELS ,Big Music Machine, BMI/Gold-
Gears Music, BMI/Super 08 Music, LC, BM/Sony/

AN Tree Publishing Company, BMI/Warner-Tarnerlane
PubPshing Corp, BMI/Contentment Music. BMI/Made For

This Music, BMI), AMP/HL, CS 27
CRAZY PEOPLE (Iltbull's Legacy Publishing,BMI/Sony/

AN Songs LLC, BMI/Clipper Productions SL, SGAE/Envivo
Publishing. ASCAP/Sensato Del Patio Music Publishing,
BNI1/111 Buddha Music Publishing, BMI) LT 33

CREO EN TI )Westwood Publishing SA De C.V./EMI Black-
wood Music Inc., BMI/Pacific Latin Copyright Inc., BMI/
Kikoman Music. BMII LT 36

CREW LOVE live Write AC, BMI/Mayor & Moses LLC,
SOCAN/Kobalt Music Publishing America, Inc., ASCAP/
EMI Rockwood Must Inc., BMII, HE, H10088; RBH 31

DANCE AS) ,FE To Def Publishing, LLC, BMI/Songs Of
Universal, M,BMI/Sony/AN Tunes LLC, ASCAP/GloJoe
Music Inc.. BMI/Vivo Panama, ASCAP/Two Works,
ASCAP/Jobete Music, Inc.. ASCAP/Stone Diamond Mu..
BMI/BMG Platinum Songs, WI/BustIt Publishing, EMI/

Harajuku Barbie Music, HMI/Money Mack Music, BMII,
AMP/HL, RN 36

DANCE FOR YOU (Not Listed) RBH 72
DANCIN' AWAY WITH MY HEART )Warner -Tamerlane

Pubhshing Corp., BMI/DWHoywood Music, HMI/
001101311LETSPublishing,BMVEMI Foray Music, SESAC/
Hillary Dawn Songs, SESAC/Global Dog Music, ASCAP/
Big Yellow Cog Must, ASCAP/Lunalight Music, ASCAP).
AMP/HL, CS H100 51

DE SUE ME SIRVE LE YID A {Sony/AN Mexico, S.A. De
C,V/SO4/AN Sounds LC, SESAC) LT 27

DO IT UKE YOLI ,Diggy Must Pubhshing LLC, °MI/Warner-
Tamerlane Publishing Corp., BMI/Jerry Lee Publishing,
ASCAP/Glodoe Music Inc.. WI/Sony/ATV Tunes LLB
ASCAP/Songs Of Universal, Inc., BM, AMP/HL, H100
84: RBH 26

DOMINO (Sony/ATV Music Publishing UK, PRS/Sony/
AN Tunes L., ASCAP/Prescription Songs, LLC, ASCAP/
Kau Money Pubhshing, ASCAP/Studio Beast Music, HMI/
Warner -Tamerlane Publishing Corp., BMI/Maratone AB,
STIM/Kobalt Music PuhlisMng America, Inc ASCAP/
Oneirology Publishing. ASCAPI, AMP/HL, H100 24

DONT CHANGE Conya Doss Songs, ASCAP/Art Of Artez
Productons, ASCA,R8H

DONT MISS YOUR UFE {B, Hit Makers Music, BMI/
Rainy Graham Publishing LLC, BMI/Songs On Salt Air,
BMII CS 40

DRANK IN MY CUP (Mr. Kirk Jere! Randle, ASCAP/Dwill
137 Publishing, ASGA,Sound MAR Produdons
BMI/It, Only About Music LI, ASACPI H100 52 RBH 9

DRINK ON IT Illeynsong Publishing Com., BMI/Wha Ya
Say Music. BMI/Vistavil le Music. ASCAP/Happy Tears
Music, ASCAP/Big Red Toe, BMI/Amarillo Sky Songs,
BMII CS , H. 45

DIATAI=Ton'gosollstiriA,
Music, Inc.,

PHS, HL, 0100 15
DRUNK ON YOU ,Big Red Toe. BMI/Amarillo *Songs,

BMI/Big Loud SongS, ASCAP/Angel River Song, ASCAP/
Global Dog Music. ASCAP/ Big Yellow Dog Music, ASCAP/
Limelight Music, ASCAPI CBS 16; H100 39

DW
basoul PublicI

SEI iWarner-Tamerlane Publishing Corp.,
BMI/Timations, BMI/Gato Frio Music, BM/
Songs Of Universal, Inc. BM, LT 47

DUTTY LOVE (Crown P. Music Publishing, BMI/EMI Black-
wood Music Inc.. BMI) LT 3

ENDLESS SUMMERSUMMER (WS Music Corp.. ASCAP/Greenfund

Music, ASCAPI, AMR CS 55
ESTOP SALADO (Alm Musi.l. L., IMP LT 32
EVEN IF IT BREAKS YOUR HEART Hoge Music,

BMI/Cal IV Songs, ASAP) CS 19, H100 73
EVERYBODY TALKS (Downtown DAP Songs. BMI/CYP

One Publishing. ASCAP/OLJ Songs, ASCAPI H10070
EYES OPEN (Sony/ANT. Publishing Company, BMI/

Taylor Swift Music, 8M1), EL, H100 26

FADED ifygaman Music. BMI/EMI Blackwood Music Inc
BMI/Young Money Publishing Inc., BMI/Warner-Tamerlane
PubPshing Corp, BMI/League Of Star, Publishing, ASCAP,

AMP/HL, H. 61; RBH 46
FEEL SO CLOSE (EMI April Music. Inc, ASCAP/EMI Music

Publishing Ltd, MCPS/EMI Music Publishing Ltd., PRS),
HL. 010014: LT 44

RY OVER STATES (Sweet Summer Music, ASCAP/BMG
Gold Songs. ASCAP/Major Bob Music.... ASCAP/Circle
C Songs, ASCAP/Mojave Rain Music, ASCAP/Full Circle
Must Publishing LL, ASCAP, AM, CS 9: H100 50

FOOL FOR YOU ,Jacks Love Emporium, 13MINMI Black-
wood Music Inc.. BMI/Chrysalis Songs, BMI/God Given
Music, BMI/Touchyfeely Music, ASCAP/EMI April Music,
Inc .ASCAP/Rondor. SOCAN/Mixed Chicks Publishing.
SOCAN/Merokee Music, ASCAP/Tide Nine Music,

ASCAP/Almo Music Corp., ASCAPI. HI. RBH 42
FOISTS TU {Arjona Musical, ASCAP/Sony/ATV Discos

Music Publishing LLC. ASCAP) LT 14
FUNCTION (Earl T Stevens Publishing. 601/EMI Blackwood

Music Inc.. BMING. Music Publishing. BMVSudan
Williams Publishing Designee. BM/Problem Making
Pubhshing, ASAP/League 01 Star, Publishing, ASCAPI.
AL, RBH 78

GEORGIA PEACHES (Sony/ATV Tree Publishing Company,
BMI/Songs For My Good Girl Music, BMI/Southside
Independent Music Publishing, LLC, BMI/Internal Combos-
. Must BMI/Kickiri Grids Music, BMI/EMI Blackwood
Music Inc., BMVAdah, Girl Music, BMI, AMP/HL, CS 30

GIVE E A YOURIMI Blackwood usic Inc..
BMI/HMarajLukL u Barbie Music., BMI/Money MaMck Music.
BMI/Songs g,7 Universal, Inc. BMI/Webo Girl Publishing,
Inc., ASCAP/N.E.E.T. Noise, PRS/Imagem Sounds, ASCAP/
Universal Music -,Tunes LLC., ASCAP), AMP/HL H100 87

GLAD YOU CAME ,Songs Of Peer Ltd., ASCAP/Pokslone
Music Ltd. PRS/WB Music Corp., ASCAP/Warner/Chappell
Music Publishing Ltd., PRS/Warner-Tamerlane Publishmg
Corp., BM, AMP, H1004

GLASS ,EMI Blackwood Music Inc., BMI/Ross Cooperman
Songs, BMI/4 Tunes Music Publishing, BMIaaviston
Music Group, ASCAPI, HI, CS 35

GO GET IT (EMI April Music. Inc ASCAP/It, Tea Tem,
ASCAP/That, Plum Song, ASCAP/Wet Ink Red Music,
ASCAP), HL, RBH 61

GOODBYES MADE YOU MINE {Songs Of Universal,
Inc BMI/Adeline 29 Publishing, BMI/Sing Station, BM,
Boomer Some Songs, BMI/Ross Cooperman Songs, WI/
EMI Blackwood Music Inc.. BMI/Jon Mark Nita Music,
ASCAP/EMI April Music, Inc. ASCAP, AMP/HL, CS 47

GOOD FEELING (Mal On Sunday Music
A,

ASCAP/E-Class
Publishing, BMI/Sony/ATV Tunes LC. SCAP/Kasz
Money Publishing, ASCAP/Dneirology Publishing, ASCAP/
Proscription Songs, LE., ASCAP/Breyan Isaac, BMI/Arash
Pourneuri BMI/Copyright Control/EMIT Blackwood Music

BMVEMI Must Publishing Scandinavia AO BMI/EMI
Longitude Music, BMII, HL, H100 21; LT 26

GOOD GIRL ...01de Music, BMI/EMI April Music, Inc.,
ASCAP/Su g or Glider Music, ASCAP/External Combustion
Music, ASCAP/Out Of The Taperoom, ASCAP/Songs 01
Southside Independent Music Publishing, H, AMP/HL,
CS 10 H100 31

GOT MY COUNTRY ON (Internal Combustion Music, BMI/
Southside Independent Music Publishing. LC, BMI/Yearg
Publishing, BMI/Music Of Stage Three, BMI/Songs Of
Common, BMI/Danny Myrick Music, BMI/Root . Music,
BM, AM, CS I, HMO 98

GOTTA HAVE 17 ease Gimme My Publishing Inc., BMI/
EMI Blackwood Music Inc., BMI/EMI April Music, Inc.,
ASCAP/Carter Boys Music, ASCAP/More Water From Naz-
a. Publishing, ASCAP/Dynatone Publishing Company,
BMI/Intersong-U.S.A.Inc.. ASCAP/Metro,Goldwyn-Mayer
Music Inc, BMI/Donna-Di. Music Publications, BMI/
Udchappell Music, IncBMII. AMP/, RBH 37

GUCCI EMS {GUCCI THATHUMa Tunes, ASCAP/Peach
Global Songs, GMI/NappyPub Music. BMI/EMI April

Inc ASCAP/BMG Publishing, Inc., BMI/HUGE
Ventures And Solutions, Inc. BMI/HUGE Ventures And
Solutions Publishing, BM, HL, FISH 63

74=11=
HEAD SNAPPIN ,EntertainmentPublishing RBH 67
HEART ATTACK ,Not Listed, H100 55 ASH 51
HE'S MINE ,ony/AN Acuff Pose Music, BMI/Sixteen

Stars Music. BMI/Immokalee Music, BMI/Hodges House
Of Songwriters, BMI/Warner-Tamerlane Publishing Corp.,
13M1,001, Music, BM), AM,HL, CS 23

HOME SWEET HOME (Root49 Music, BM/Danny Myrick
Must, BMI/Tailing Loop Musc, ASCAP/Krista Mar,
Music, BMI/Mists D Publishing, BMI/EMI Blackwood
Music Inc., BMII, HL, CS 25

HOT MESS ,EMI Blackwood Music inc BMI/Rhetroeck
Music BMI/String Stretcher Music. BMI/VVEI Music Coro,
ASCAP/Melissa, Money Music Publishing, ASGAP/Get A
Load Of This Music, ASCA, AMP/HL, CS 52

HYFH ,HELL YEAH FUCKIN' RIGHD (Live Write LLC, BMI/
Mayor & Moses AC, SOCAN/Kobalt Music Publishing
America, Inc., ASCAP/Young Money Publishing Inc., BMI/
Wooer -Tamerlane Publishing Coro, BMI/Brother Bag,
Publishing, BM/EMI Blackwood Music Inc., BMVE And B
Dream, ASCAP). AMP/ILL, 110094; RBH 80

' °,°.!YaPEL74,"=g1"4'Altlgtrt`gyr,',,ic,

ASCAP/werlontplayevenwheowereplayingsongs
ASCAP/Chrysabs Music, ASCAP/Len-Lon Music Publish-
ing BM, HL, H10096; RHH 19

I DONT REALLY CARE IJuaquinmalphurpublishing,
ASCAPAVB Music Corp.. ASCAP/April's Boy Muzik,
BMI/Warner-Tamerlane Publishing Corp., BMI/Skyy
Style, Publishing 005gnee BMI/No Ouincydence Music
Publishing. BMI/Downtown DMP Songs, BMI/Eloise
From Heaven Music, BMI/Bar Raising Trod., BMI, AM,
H10064; RBH 56

!CRUMB ,Magic Mustang Music Inc., BMI/Write Ern
Cowgirl, BMI/Big Loud Bucks, BMI/Ram Writers Group,
Inc., BMI/Green Hills Music, ASCAP/Annie & Clyde Music,
BMI CS.

I GOT A SACK (Not Listed) RBH 98
I GOT DAT SACK (Not Listed,. 94
I GOT THIS (Cstyle Ink Music Publishing, ASCAP/Slide That

Music ASCAP/EMI April Music, Inc., ASCAP/WB Music
ASCAP), AMP/HL RBH 65

I JUST WANNA {50 Cent Music Publishing, ASCAP/Univer-
sal Music Corporation, ASCAP/Yoyo Music, ASCAP/dj rob
420, ASCAP/EMI Longitude Music, BMI), AMP/HL RBH 66

INTENTALO (EMI Blackwood Music Inc., BMI/Beechwood
Music Corporation, BMI/Songs 01 Latin Power, BMI/
Latin Power Copyright, BMI/Latin Power Music, Inc., HMI/
Beachwood De Mexico SA de CV, SALMI LT 2

INTERNATIONAL LOVE (ERNI, Legacy Publishing, HMI/
Universal Music  Careers, BMI/Notting All Music, Inc..
BMI/Foil Of Soul Music, BMI/NCB, KODA/DosDuettes-
Mus, ASCAP/Studio Beast Music. BMI/Warner-Tamee
lane Publishing Corp., BM, AMP/HL, H10022 LT 10

IT ALL BELONGS TO ME {Rico Love Is Still A Rapper.
SESAC/E Hood 66 Music, SESAC/Grandma, Boy Publish-
ing. SESAC), HI, NH 23

IT WILL RAIN ,Mnrs Force Music. ASCAP/Bughouse,
ASCAP/Floc Nation Music, ASCAP/Music Famamanam

ASCAP/EMI April Music, Inc, ASCAP/Toy Plane
Music, ASCAP/Universal Music Corpora., ASCAP,
AMP/HL, H1110 28; 001 93

IT WOULD BE YOU INot Listed, RBH 89
I WO. GIVE UP (Goo Eyed Music, ASCAP/Great Hooks.

Must, ASCAP/No BS Publishing, ASCAP) H. 53

JUNE 28TH SINGLEHemstud Music, ASCAPMitle
Bobby Music, BMI/EMI Blackwood Music Inc., BMI/Elvis
Lee Music, BMII, HL, RBH 64

Global Oog Music, fAtr,Zie7IO:gratts'i,CAPI
ASCAP) CS 22

MSS ME! INot Listed) LT 40

LAS COSAS PEOUENAS (Wamer-Tamerlane Publishing
Corp., BMI/Songs Df Top Stop Music Publishing, BMI) LT 7

LA SENAL ,arce Music, BMI/Universal-Songs Of PolyGram
International. BMI) LT 21

LEAVE YOU ALONE ryoung Jeery Music Inc, BMI/EMI
Blackwood Music Inc., BMI/Copyright Control/Universal
Must  ZTunes LIG., ASCAP/Pen In The Ground Publish-
ing, ASCAP/Cosmic Echoes Publishing Company, BMII,
AMP/HL, H. 76; BBB 14

LEES DONT CALL IT A NIGHT (Pending. BMI/Send Me
The Checks Music. SESAC/EMI Foray Music. SESAC/Orb)
son Music, LLC, BMI/EverGreen Copyrights Acquisitions,
BMI/Turn Me On Music BMI), HI,. 21

LET THE COWBOY ROCK (EMI Blackwood Music Inc.
BMI/String Stretcher Music, BM/Sony/ATV TreesPublish-

LEIYE1LVNYUo8nMgiltInts"iYcla'/E7lWood4Music
Inc., BMI/EMI Must Publishing Scandinavia AB, STIM/
Copyright Control, HL H100 67

LIMITS (Suny/ATV Music PAlishing MK, PIS/Sony/AN
Tunes LLC, ASCAP/Global Talent Publishng, POS/Major
315 Music Publishing PRS/BMG Rights Management
IUK), PRS/BMG Platinum Songs, BM, IL, H100 52

SORTS DOWN LOW ,Bei Mae or Music, BMI/Juaquin-
malphurpublishing, ASCAP/VVB Music Corp., ASCAP),
AMP, RBH 79

LLAMADA DE MI EX ,Arpa Musical, LLC,BMI/Fern

LOUSE'1'shingg, BMI fIVE I ,Anda,, Music, BM1/1,1ce Maria
Must, SHACK,.

LOTUS FLOWER BOMB TWO Music Corp., ASCAPMead
Stock Musi,BMI/Jerrin Howard, BMI/MJ Publishing,
ASCAP/By The Chi Publishing, SESAC/Nsician Publishing.
ASCACP). AM, RBH 6

LOVE AFTER WAR (I Like Em Thicke Music, ASCAP/Had-

LOVONTOP'jEAMICAPPrWrusi!, Inc...CAP/MO
Publishing, ASCAP/2082 Music Publishing, ASGAP/WB
Must Coro, ASCAP/DLJ Songs, ASC.AP/Downtown Music
Publishing LC, AKA, AMP/1-1L, H100 58; OOH 1

LOVE'S GONNA MAKE IT ALRIGHT {International Dog
Music, BMI/Elig Yellow Dog, ILC, BMI/Bucked Up Must.
BMI/House Of Sea Gayle Muk.ASCAP/Small Fish Must
ASCAP) H100 85

LOVIN' YOU IS FUN /Sony/AN Tree Publishing Company,
BMI/Beavertime Tunes, BMI/Love Monkey Music, BM,
HL, ISIS

LOVUMBA (PRESTIGE). Gonads Publishing, ASCAPI
LT 16

MADE LOVE LATELY ,Millennium Kid Music Publishing,
ASCAP/BNIG Rig. Management WS) LLC, ASCAP/
Sunset Entertainment Group Management, ASCAP/
Donnell Shawn Butler, ASAP/Sony/AN Music Publshing
Scandinavia AB, STIMI RBH OS

MAGIC ,Nayvadius Maximus Music, BMI/Making Moves
Music Group, ASCAP/Universal Music Corporation,
ASCAP, HL, H1110 RBH 10

MAKE ME PROUD {Live Write LLC, BM/EMI Blackwood
Music Inc., BMI/Brother Bagz Publishing, HMI/WC, BMI/
EMI Foray Music. SESAC/Harajuku Barbie Music, BMI/
Money Mack Music, BMI/Songs Of Uniwrsal, Inc., BMI),
AMP/HL, RBH 18

RULABARES /Not Listed) LT 48
MARCHATE Runs Negro Music Publishing, BMI/Bello

Musical Editorial S.C., BMI/JA International Publishing,
BMII LT 22

MARRY ME {EMI ARII Music, Inc, ASCAP/Blue Lamp
Music, ASCAP/EMI Blackwood Music Inc, BMI/ReptillMn
Must, BMI/Mayday Malone Music. ASCAPI, 1-10, CS 50

EL MEJOR PERFUME luinlon Music LLB 001/Universal
Music - Careers, BMI/. House Music, BMI/Sinaloa
Music, LLB BMI) LT 11

ME VOY DE LA CASA /Not Listed, LT 23
MI AMOR ,Not Listed, LT 46
MIDNIGHT COY ,EIMI Blackwood Mu. Inc., BMI/Relabel

Editions SARI. SACEM/Justin, Polite Music, ASCAP/
Morgan Grace Music, ASCAP), HI, H100 75

MI OLVIDO (Arpa Musial, LC, BMII LT 39
MI REINA DEL DOLOR ifulurn Music, ASCAP/WB Music

Corp.. ASCAPNallincito Song, BM/Universal Music -
Careers, 8A41) LT 37

MIRROR ,Young Money Publishing Inc, BMI/Warner-
Tamerlane Publishing Corp, BMI/Mars Force Music,
ASCAP/Bug house, ASAP/Copyright Control/Roc Nation
Music ASCAP/Music Famamanem LLC, ASCAP/EMI April
Mos, Inc., ASCAP/Soundkillers Publishing, BMI/101
Publishing Group, 1301/Thou Art The Hunger, ASCAP,,
AMP/HL, H100136

MI SANTA {May,. Music, Inc., ASCAP/P5150155 De
Romeo. ASCAP) LT 9

MISSIN' YOU CRAM, {BC Butler Music, BMI MI April
Music, Inc. ASCAP/Funky Merle Music, ASCAP,Song

Factory L. ASCAP/Golden Vault Music, AKA,
HL, CS 58

THE MOTTO live Write LIG, BMI/EMI Blackwood Music
Inc BMI/Warner-Tamerlane Publishing Corp.. BMI/Brother
Bag, Publishing, BMI/Brother Bag, Nblishing, SOCAN/
Mix -A -LM Publishing, BMI). AMP/HL, H10017: RBH 2

MOVES UR JAGGER (Saigon Music, BMI/Universal
Music- Careers, BMI/Matza Ball Music, BMIAMIere Da
Kasz At, BMI/MaruSongs,1301/Lotzah Balls Soup, BM,/
Maratone, BMI/Songs Of Kobalt Music Publishing Arne-
., Inc., BMI/MXM Music AB, BM, AMP/HL, H100 36

MR. KNOW IT ALL (B-Uneek Songs. ASCAP/Universal
Music Corporation, ASCAP/Bat Damn Dean Music, 130V
Songs Of Universal, Inc., BMI/WB Music Corp.. ASCAP/
External Combustion Music, ASCAP/Bratt James Songs,
ASCAP/All For Melodle Music. ASCAPI AMP/HL, CS 44

MR WRONG ,EMI Blackwood Music Inc., BMI/Jimipub

Music, 1381/EMI Foray Music, as.111. L. Is Still
A Rapper, SESAC/Hypnotic Beats, BMI/Rebel Made LLB
BMI/Songs Of Kobalt Music Publishing America, Inc., BMI/
Warner -Tamerlane Publishing Corp., BMI/Live Write LLC,
BMII. AMP/HL H10097; REIH 17

MUJER DE TODOS MUJER DE NADIE{Andaluz Music,
BMI/Dulce Maria Music, SESAC/ LT 19

NAttV/EiPtlAulb,a0A114on'yV)141/druneTL'Lt,'ASCA,.
HO, H100 99

NEON {Crary Water Music, ASCAP/Kobalt Music Publishing
America, Inc., ASCAP/Want A Fresh One Music, ASCAP/
Black Myer Entertainment LLC. ASCAP/Unfair Entertain-
ment, ASCAP/BIMS, ASCA, CS 43

NEW TO THIS TOWN ,any/AN Rae Publishing .mpany,
BMI/Buffalo ,airie Songs, BMI/Warner-Tainerlane Pub-
lishing Com., BMI/The Good The Bad The Ugly Publishing,
BMI/Turn Me On Music, BMIMMG Chrysalis Music Pub-
lishing, BMI/Drbison Music, LIG, BMI), AMP/HL, CS 38

NEXT BREATH ,Nat Listed, PBH 52
NI,S IN PARIS ,Please Gimme My lkblishing Inc.. WI/

EMI Blackwood Music Inc., BMI/EMI April Music, Inc,
ASCAP/Carter Boys Music, ASCAP/Ilit-Boy Music, 1301/U
Cant Teach Bien The Shhh, BMI/Songs Of Universal, Inc.,
BMI/Papa George Music, BMI/Unichapped Music, Inc..

AMP/HL 010037; BBB 22
NOBODY'S PERFECT ,Dres mvi BMI/Songs Of Univer-

sal, Inc., BMI/Warner-Tarnedone Publishing Corp., HMI/
Todd Mayfied Publishing, BM, AMP/HL. BBB 35

NO CHURCH IN THE WILD IPlease Gimme My Publish-
ing Mc, BMVEMI Blackwood Music Mc., BMI/EMI April
Music, ASCAP/Carter Boys Music, A5CAP/Broken
Locks PubPshing, BMI/IntersongUS.A.... ASCAP/
Songs Of Universal, Inc., BMI/Papa George lulus, BM/
Bug Music, Inc, RP/Heavens Research, BMIn052
Must Publishing, ASCAPAAG Must Corp, ASCAP/Blue
Mountain Music Ltd., ASCAP/Catherine, Peak Music,
1301/Universal Music - MGB Songs, ASCAP/Dynatone
Publishing Company, BMI/E.G. Music Publishng Ltd.
ASCAP), AMP/1-1L, HBH 33

NO HURRY ,Weirnerhound Music. BMI/Lil' Dub Music,
BMI/Angelika Music, BMI/Warner-Tamerlane Publishing
Corp.. BMI/Eldorotto Music Publishing, EMIL AMR CS
12 /10072

NOTHING ON YOU ,Not Listed, RBH 62
NOTHING'S REAL BUT LOVE {Sony/AN Songs LLC,

BMI/Copyright Control/EMI Blackwood Music Inc., BMI),
HL, ROE 96

NOT OVER YOU ,G. OeGraw Music, BMI/Wamee
Tamerlane Publishing Corp., BMI/Write 2 Live Publishing,
ASCAP/Kobalt Music Publishing America. Inc.. ASCAP,
AMR H10043

ONLY MAN SHE WANT {Not Listed) RBH 99
OURS ,Sony/ATV Tree Publishing Company, BMI/Taylor

Swift Music, BM, HL, CS 5
OVER YOU San AN Tree Publishing Company. BMI ink

Dog Publishing, BMII, HL, CS 7; H100 44

PARADISE (Opal Music, London, PPS/Universal Music
- MGB Songs, ASCAP/Upala Music Inc.. BMII, AM,
Al H100 46

PARA EL PEOR AMANTE (AD Music Corp.. ASCAP/War-
ner Chappell Music Spain S.A., SGAE/Sociedad General
De Autores De Espana, SGA, LT 31

PMIA TI SOLITA {LEA Music Publishing, BMI/Arpa Musi-
LLC, BMI) LT 30

PART OF ME (When Int Rich You'll Be My Bitch, ASCAP/
WB Music Corp ASCAP/Kasz Money Publishing, ASCAP/
Kobalt Music Publishing America, Inc.. ASCAP/Maratone,

ASCAP/Bonnie McKee Music, BMI/Songs Of Kobalt Music
Publishing America, Inc., BMI/Where Da Kau AC BMI/CYP

Two Publishing, BMI, AMR H1008
PARTY Please Ginune My Publishing Inc., BMI EMI

Blackwood Must Inc.. BM /Way Above Music, BMI/Sony/
AN Songs LC, BMI/EMI April Music, Inc., ASCAP/B-Day
Publishing, ASCAP/Chrysalis Music, ASCAP/We Dont Play
Even When We Be Playiri, ASCAP/Bet Ya Frog On Publish-
ing BMI/EnteHLrta infrient Music, BMI/Slick Rick Music
Corp.. BMIL NH 43

PARTY ROCK ANTHEM (Par, Huck Music, ASCAP)
1100 32

PERDONAME (WS Music Corp., ASCAP/ScruzMuzik &
Akiros, ASCAP) LT 49

POSTCARD FROM PARIS 1Pearlfeether Publishing, BMI/
Famdamily Music, HMI/When I Go To The Moon Music,
BMI/Rio Bravo Music, Mc , BMI /As You Wish Music. HMI/
An In The Fodder Must EMI/Sunshine Terrace Music,
BMI/Bug Music, Inc.,BMI/ArtHouse, BMII CS 29

PRAY FOR ME ,Tappy Whyte, Music, LLC, BMI/Bangs Of
Universal, Inc BMI/FAZE 2 Music, 001/Antonio Dixon,
Muzik. ASCAP/EMI April Music, Inc., ASCAP/Christopher
Mathew Mu., BMI/Songs Of Windswept Pacific, BMI,
HL RBH 59

PRETTY LIR HEART (I Like Ern Thicke Music ASCAP/
Young Money Publishing Inc., BMI/ Warneriameriane
Publishing Corp, BMI, AM, RBH 73

PRINCESS OF CHINA {Universal Must . MOB Songs.
ASCAP/Dpal Music, London, PRS/Upala Music Inc., BMII,
AMP/HL, H. 82

PROMISE ,EMI Foray Music. SESAC/Rico Low Is Still A
Rapper, SESAC/Usher JV SESAC Publishing Designee,
SESAC/Mayinta Music, Inc, ASCA,Polabras De Romeo,
ASCAP/Courtney Madison Music, UM/Warner-Tamerlane
Publishing Corp., HMI, AMP/HL, LT 12

RACK CITY ITygainan Music, BMI/EMI Blackwood Music
Inc.. 1310/Pay DJ Mustard Publishing ASCAP/Songs Of
SMR ASCAP), HL, H10020; RBH 13

REAL LOVE ,India O. Music. BMI/Songs Of Universalram
International, BMI/Paradise Forever Music,

BMI/UniversalSongs Of PolyGram Intemational, BMI,
AMP/HL, RBH 38

REFILL ,Ellevision Music Publishing, BMI/Sony/ATV Songs
BMI/Private Stock Entertainment, LLG, BMI/Songs DO

Universal, Inc, 13MI/Campstar Music, ASCAP/EMI April
Music, Inc, ASCAPI, AMP/HL, RBH 511

RIGHT BY MY SIDE (Harajuku Barbie Moos HMI/Money
Mack Music, BMI/Songs Of Universal, Inc BMI/Private
Stock Entertainment, L., BMI/Crow, Tree Publishing,
BMI/Sony/AN Songs LLC, BMI/Dat Damn Dean Must,
BMI/2412 Songs LLC, BMI/PeermusicPubbshing,13M1),
HL, ROB 40

RIOT Hy Epps Music, ASCAP) REIH 58
HOC 12082 Music Publishing, ASCAP/WB Music Corp.,

ASCAP/R2E Must Publishing. ASCAP/Universal Music
Corporation, ASCAP), 000 57

ROLLING IN THE DEEP jUniwrsal-Songs Of PolyGram
International, BMI/EMI Blackwood Music Inc., BMI/EMI
Music Publishing Ltd., PBS, AMP/HL, H10049

ROMAN RELOADED (Harajuku Bate Music, BMI/Money
Mack Music, BM/Songs 01 Universal, Inc., BMI /Young
Money Publishing Inc., BMIA/Varner-Tamerlone Publishing
Corp. BIVIVScaff boons Music. SESAC/R icor do LaMarre,
BMI/Sony/AN Songs LC, BMI, AMP/HL, RBH 75

RUMOUR HAS IT (Universal -Songs OI PolyGram Mterna-
Rona, BMIANrite 2 Live Publishing, ASCAP/Kobalt Music
Publishing America, Mc., ASCAP), 1100 35

SABOTAGEIWB Music Corp.. ASCAP/Dead Stock Music,
BMI/Fatbread, SESAC/Nickel Muse.SESAC/Shristopher
Darrel Hunt Publishing Designee. BMI/By The Chi
Publishing, SESAC/Goldie, Playhouse Publishing, BMI,
AMR 0130 20

SA. GM... ISRnY/AW Tree Publishing Company,
BM/Taylor Swift Music, BMI/Mr. Bright Sunshine. BMI/
sensibility Songs, ASCAP/Shiny Happy Music, BMI/BMG
Platinum Songs, BMI/Henry Burnett Must. BMI/Bug
Music, Inc., BMI, HL 1100 47

SAME DAMN TIME (Sonny Digital Music Group, BMI/
BangVi doge 247 Publishing, LLC, BMI/Irving Music, Inc.,
BMI/Nayvadius Maximus Music. BM, FIBH 41

SCARY MONSTERS AND NIGESPIIITES ,Copsface,
ASCAP) H10083

SCREATI,Purple Monkeys, SESAC/Werre Going To Maui
Music, BMI/Songs Of Universal, Inc BMI/Internal Com-
bustion Music, BMI Southside Independent Music Publish-
ing, LW, 601/Kickirtr Grids Music. BM, AM,HL. CS 54

SENOMIENTOS ENSONTRADOS (ARTUMUSIC,

BMII LT 29
SET FIRE TO THE RAIN /Universal -Songs Of PolyGram

International, BMI/Chrysalis Music Ltd.. PPS/Chrysalis
Songs, BMII AMPALL, H10012; LT 24

SEX AINT BETTE. THAN LOVE ,April's Buy IvItnik, BMI/
Warner -Tamerlane Publishing Corp., BMI/No Ouincydence
Music Publishing, BMI/Downtown DMP Songs, EMI/
EMI Blackwood Music Inc.. BMI/Hudson Music L., BMI/
Ezekiel Lewis Music, BM/Songs DI Universal, Inc., WI/
Left Field Music, BM1/Bar Raising Tracks, BMI/II, Drew
Publishing, BMI/Sony/ATV Songs LLC, BMIMKeyTek Music
LLC, PHIL AMP/HL, H100 80: RBH 8

spot AND I KNOW IT (Yeah Baby Music, ASCAP/Chebra
Music, ASCAP/Party Rock Music, ASCAP/Hi Mom I
Did It ASCAP/Kobalt Music Publishing America, Inc.,
ASCAPI 1100 25

SHARE MY LOVE (R.Kelly Publishing, Inc., BMI/Univer sal
Music -Z Songs, BMII, AMP/HL, FIBI-121

SHE DOESN'T MIND ,Dutty Rock Music, FRS/EMI April
Music, Inc, ASCAP/Jigzag Music ASCAP/Matta Ball
Mu.13MI/Where Da Kau At, BMI/Maratone AB, SHM/
Songs Of Kobalt Music Publishing America, Inc., BMI,
HI, H100 78

SHININ ON ME /Writers Of Sea Gayle Music BM /Words
& Music, BMIOzworth Music, BMI/Mike Curb Music,
1301/Sweet Hysteria Music, BMI/Legends Of Magic
Mustang Must SESAC/Big Loud Buck, BMI/Songs of
StyleSonic, SESACANords & Music, SESAC), AMP, CS 53

SHOW YOU HOW (Not Listed, RBH 87
SITE DIGO LA VERDAD /Perfect Mu., BMI/New Era

Entertainment Publishing, BMI/Pedect La. Music Pub
ASCAP/Sebastian Vidal) Publishing, ASCAPI LT 13

SLIGHT WORK MB Music Corp., ASCAP/Dead Stock
Music, 001/13iplo Publishing Designee, LIMI/FF To Def
Publishing, L., BMI/Songs Of Universal, Inc, BM, AMP/
1-1L, RBH DI

SO GOOD /Write 2 bye Publishing. ASCAP/Kobalt Must
Publishing America, Inc., ASCAP/Patriot Games Publishing.
ASCAP/Acornman Music, ASCAP/Ham Squad Music,13.1/
Songs Of Universal, Inc., BMI/Shady Music Publishing,
LLC, BMR, AMP/HL H100 23

SOMEBODY THAT I USED TO KNOW (Op Shop Songs
Pry Ltd, APRA/Kobalt Music Services Australia Pty Ltd,
APRAL AM, H1003

SOME NIGHTS MB Music Corp., ASCAP/FUR Must,
ASCAP/Bea won Music, ASCAP/Rough Art, ASCAP/Shiva
Lee Lawrence Rick Music, BMI/Way Above Music, BMI/
Sony/AN Songs LLC, BMI, AMP/HL, H100 68

SOMEONE LIKE YOU (Universal -Songs Of PolyGrarn Inter-
nafional. BMI/Chrysalis Music, ASCAP/Sugar Lake Music,
ASCAP), AMP/HL H100 48

SOMEMIN-BOUT A TRUCK {Music Of Stage Three,
BMI/Songs Df Common, BlvIVRoll Through Music, MI/
Songs From The Couch. BMII CS 11 1100 56

SOMETHING TO DO WITH MY HANDS ,EMI Blackwood
Music Inc.. BMI/Cricket On The Line Muk, BM/Writers
Of Sea Gayle Music, BMI/Itchy Baby Music, BMI/House
Of Sea Gayle Music. ASCAP/New Son Of A Miner Songs,
ASCAPI, H1, CS 33

SORRY FOR PARTY ROCKING °lush Baby Music. ASCAP/
EskayWhy Publishing, ASCAP/Paq Rock Music, ASCAP I/

90
THE SOUND OF A MILLION DREAMS (Scrambler MN,

ASCAP/Abbott, Creek ASCAP/Carnival
Group, ASCAP/PhylvesterMusic,Mu., ASSAF). 48

SO YOU DONT HAVE TO LOVE ME ANYMORE lAlriUh,,
Den Music, BMI/Dean-Parnell Must, BMI/Acme

BM, CS 32
SPRINGSTEEN (Sony/ATV Tree Publishing Company, BMI/

Sinned Ma Musi, BM/Purple Cape Music. BMI/ole BMI/
Bug Music, Inc., BMI/Mammawrs Combread Music, BM,
HO, CS 14: H.38

SQUARES OUT YOUR CIRCLE (Rock BOB Music Publish-
ing,BMI/Neyvadius Maximus Music, BMIA/Vaynee
Baynee Music, BMI) RBH 70

STARSHIPS (Ha rajuku Barbie Music, BMI/Money Mack
Music, BMI/Songs Of Universal, Inc., BMI/Songs Of
RedOne,BMVSony/AN Songs L..1301/2101 Songs,
BMI/WarneFlarnerlane Publishing Corp., BMI, AM,
It H1006

STAY (Gibson And Gibson Music Publishing, ASCAP/
DMsdabbysay Music Riblishing, ASCAP/Sony/AN Songs
LLC,BMI/City Sky Music, BMVFood 4 Yo Soul Music,
ASCAP/Christopher .cy Publishing Design.. ASCAP/
Songs Of Universal, Inc., BMI/Bayjun Beat Music, BMII,
AMP/HL NH 24

STAY SGHEMIN (Live Write LLC, BMI/4 Blunts Lit At Once,
BMI/EMI Blackwood Music Inc.. BM/French Montana.
BMIL ILL 00155

STRIP {Songs Of Universal, Inc.. BMI/Culture Beyond Ur
Experience Publishing, BMI/KMacnif icent, BMI/Arnbee
Street Publishing, ASCAP/Notting Dale Songs inc..
ASCAP/Lonnalistic Hitz, ASCAP/West Coast Livin

ASCAP/Universal Music CorporMion, ASCAP/Hender-
vvorks Music Publishing, BMI), AMP/HL, H100 54; RBH 5

STRONGER ,WHAT DOESN'T KILL YOUHUniversal Music
Publishing MGB Scandinavia AG STIM/Sony/AN Music
Publshing Scandinavia AB, SUM/Perfect Storm Music
Group AB, STIM/Sony/AIV Songs LIG BMI/BMG Gold
Songs, ASCAP/Kurstin Music, ASCAP/EMI April Music,
Inc.. ASCAP/Sony/ATV Sounds L. SESAC/Universal
Music- Careers, BM, AMP/HL, H100 5

SUPAEREMUYoung Jeezy Music Inc., BMI/EMI Blackwood
Music Inc., BMI/D. Rich Publishing Designee, ASCAP/Ty
Epps Music, ASCAP/Stone Diamond Music, BMI/Jobete
Music, Inc, ASCAP, HL RBH.

SWEET LOVE,. Listed) ROH 90

TAKE CARE ,MaRc. & Moses L., SOCAN/Kobalt Music
Publishing America. Inc.. ASCAP/Live WI/
The Clyde Otis Music Group. EIMI/Sony/AIV Melody, BMI/
Universal-PolyGrarn International Pugs., ASCAP/
Roncesvalles Music Publishing. ASCAP/Anthony Palman
Publishing Designee, ASACP/WH Must Corp., ASCAP/Iza
Mu. 8M, AMP/HL, H100 11; 0131 30

TAKE IT TO THE HEAD (Money Mack Music, BMI/DJ
Khaled Publishing. BMI/Songs Of Universal, Inc., BMI/
YRP Music Publishing BMI/Warnor-Tamerlane Publishing
Corp., 13101/4 Blunts Lit At Once, BMI /EMI Blackwood
Music Inc., BM/Culture Beyond Ur Experience Publishing,
1301/Harapku Barbie Music, BMI/Trac N Field EMertMn-
ment L., ASCAPAVB Music Corp., ASCAP/The Fraternity
Must Group, BMI/Numbers Don't Lie, LLC, BMI/Songs
Of Kobalt Music Puhlishing Amer., Inc., BMII, AMP/
HL 0131-1 53

TAU( THAT TALK (Dat Damn Dean Music, BMI/Songs
Of Universal, Inc., BMI/EMI April Music, Inc., ASCAP/
Carter Boys Music, ASCAP/Universal Music- MGB Songs,
ASCAP/Sony/ATV Songs LLB 801/Ninth Street Tunnel
Music. Inc BMI, AMP/HL, H100 41; RBH 39

TE DIJERON ,Chengroup Publishing BMI/Blue Kraft Music
Publishing BMI/EMI Blackwood Music inc, BUILT 43

THANK YOH He -Bass Publishing Inc., BMI/EMI Blackwood
Music In, 1301/0101011 Productions inc, ASCAP/Sony/ATV
Harmony. ASCAP/At no Music Inc., BMI/Wonda Songs
Inc.. BMI/IC Champion Publishing, BMI/Nettwerk Songs
Publishing Ltd, ASCAP/Big R Publishing, ASCAP/EMI
April Music, Inc., ASCAP), HL, RBH 16

NAT WAY (Dead Stock Muss, MINA] Music Corp..
ASCAP/4 Rums Lit At Once, BMI/First N. Gold Publishing,
BMI/Jeremy Felton Publishing Designee, ASCAP/Songs Of
Universal inc., BMI/Kirnani Music, BMI/Songs Of Mizay
Entertainment, Inc., BMI/Warner-Tamerlane Publishing
Corp, BMI/Sony/ATV .19S ux, amII. FIBH 47

THINKIN BOUT YOU /Bug Moos Inc BMI/Heavens
Remo., BMI/Downtown Music Publishing LLC, ASAP/
KBH 74

THINK LIKE A MAN Ii -Money Music, ASCAP/EMI April
Music, Inc., ASCAP/Dylan Boy Music L., ASCAP/Kobalt
Music RiblishMg America, Inc., ASCAP, In The Ground
Publishing, ASCAP/Universal Music -Z Songs. BMI/The
Penmanship, BMVEricB, ASCAP/Writing Camp Music,
ASCAP/Sony/ATV Tunes L., ASCAP/Tali Mont, ASCAP/4
Blunts Lk At Dnce, BMI/First N Gold Puhlishing 001/
Sorry/AN Songs LLC, BMI/Warmer-Tamerlane Publishing
Corp., BMII, AMP/HL, RBH 34

THIS OLE BOY.° Most Corp. ASCAP/Melissa,
Money Unit Publishing, ASCAP/Get A Load Of This
Music, ASCAP/EMI Blackwood Music Inc, BMI/String
Stretcher Music, BMI/Rhertneck Music, 1314 AMP/HL
CS H10002

THIS TIME OF NIGHT (Not Listed, HRH 84
A THOUSAND YEARS /Miss Peal Lane Publishing,

BMI/12.05 Publishing, 1301/EMI Blackwood Music Inc.,
BMI/Summit Base Camp Film Music. BMI/TSBD Louisiana
LC, NS), HL, H10140

TIL MY LAST DAY (Tunes Of Bigger Picture, ASCAP/Bigger
Picture Group, LLC, ASCAP/Big Machine Music, BMI/

Double Harrell Ace Music, EMI/Super 98 Music, LLC.,
BMI/EMI April Music, Inc., ASCAP/Songs Of Countrwvood,
ASCAPI, HL, CS 45

TIME IS LOVE IEMI Blackwood Music Inc BMI/Little
Hooey Music, BMI/Sony/ATV Tree Publishing Company,
BMI/Casa Jaco Music, BMI/Little Lola Mae EMI,
CS 20: H100 91

TONIGHT (BEST YOU EVER HAD/ John Legend Publishing,
1301/BMG Chrysalis Music Publishing, 1301/MJP Music,
ASCAP/Homeschool Publishing. BMI/Music Chef Publish -

April
BMusMI/Ludacric,

Ix.,
isASCAP,Worldw

RBH 45ide

Pubhshing, Inc., ASCAP/EMI

TONIGHT ISERE NIGHT {AURA Music, BMI/Cook Clas-
sic, BMI/Sony/AIV Songs L.. BMII. HL. HIDO55

TOO CLOSE (Pure Groove, BMI/Warner-Tamerlane Publish-
ing Corp., BMI, AMP, H100100

TOUCH {House Of Sea Gayle Music, ASCAP/Little Mojo
Music ASCAP/Pretty Damn Tough. ASCAP/WB Music
Co, ASCAP, AM, CS.

TO LO SABES BIEN {Not Listed) LT 50
TURN ME ON (Oat Damn Dean Music, BMI/Songs Of Uni-

VOISSI, Inc., 13,11/2412 Songs LW, BM/Shapiro, Bernstein
& Co, Inc., ASCAP/What A Publishing LTD. SACEM/Sony/
AN Songs LLB BMI/Piano Songs,13MI/Ta Ma Must BV,
STEMRAL AMP/HL, H10013; ABB 92

TURN UP ERE MUSIC ,Songs Of Universal, Inc, BMI/
Culture Beyond Ur Experience Publishing, BMI/T And Me
Music Publishing, ASCAP/Universal Music- MOB Songs,
ASCAP/Universal Music Corporation ASCAP/Dannan 18
Music, BMI/EMI Blackwood Music Inc., BMI/Fuego Songs
Publishing, SESAC/Sidney Michael Music, ASCAP/Inter-
national Money Music. ASCAP/Terrance Coles Publishing
Designee, ASCAP), AMP/HL, H10027; FIB/ 88

TU YA ERB COSA DEL PASADO ,Versath House Of
Music Inc BMI/Hit Music Publishing, SACMI LT 18

UNDERDOG {Geoffrey Stokes Nielson Publishing, BMI/EMI
Blackwood Music Inc., BMI/N20 Publishing Company, Inc.,
ASCAP/Little Champion Music, ASCAP/Pine Lake Publish-
ing ASCAP, HL CS 37

UN HOMBRE NORMAL ,Arps Musical. LL, BMI) LT 17
UPI (Not Listed) H100 57,190017

EL VERDABERO AMOR PERDONA Holum Music, ASCAP/
WB Must Corp., ASCAP, AMP LT 15

EL VESTIDO BLANCO OuRantla Musial, ASCAP/Vander
Music Inc.. ASCAPI LT 20

WALKING CONTRADICTION {Magic Mustang Music Inc.,
BMI/Big Loud Bucks, BMI/Songs From The Couch. BMI/
Music Of Stage Three, BMI/BMG Chrysalis Music

BMIon Of Common, BM, CS 57
WANNA

/S MAKEgs
YOU LOVE ME ,Music Of Co

IV Entertainment LC, BMI/Music Of Stage Three, 851/
Bobby, Song And Salvage, BMI CS 28

WANTED (Songs Of Universal, Inc, BMI/Songs From The
Engine Room. BMI/Happy Little Man PubPshing.
AMP/HL, C542

WE ARE YOUNG (Beaman Music, ASCAP/Rough All,
ASCAP/Shira Lee Lawrence Rick Music. BMI/Sony/AP/
Songs LLB BMI/Way Move Music, BM, AMP/HL, H1001

WE FOUND LOVE ,EMI April Music, Inc., ASCAP/EMI
Music Publishing Ltd, MCPS/EMI Music Publishing Ltd.,
PRS, HL, H10018

WE GOT DS (Vistaville Music, ASCAP/Birdtracks Publish-
ing, ASCAP/Pretty Woman Publishing LLC, BMI/Super
Phonic Music, BMI/BMG Chrysalis Music Publishing, Boll
It, A Birff day Parry Publishing, ASCA,EMI April Music,
Inc., ASCAP/Rockapop Music, ASCAP, HL, CS .

WE IN THIS BITCH!!! ,Not Listed, RBH 69
WE RUN THE NIGHT ,1 Z Stones, ARPA/UMPG Australia,

A..101 Songs, BMI/Soy/AN Songs LLC, BMI/Songs
Of RedOne, 001,1-1, H10093

WHAT MAKES YOU BEAUTIFUL (Ram Productions.
ASCAP/Kobalt Music Publishing America, Inc., ASCAP
BMG Chrysalis, ASCAP/EMI April Music, M, ASCAP/Mr.
Kanani Songs, ASCAPI, FL, H1009

WHEN I GET 1,Melodies Of Bigger Picture SESAC/
Songs Of Bigger Picture, BMI/Acoustio Peanut Publishing,
SESAC/Steel Wheels Music, BMI/Big Loud Bucks. BMI/
Mathews Millions, BMI/Warner-Tamerlane Publishing
Corp., 1301/Jim McCormick Music, BM, AM, CS 41

WHERE! COME FROM Red Toe, BMI/Big Loud Bucks,
°MI/Amarillo Sky Songs, EIMI/EMI Blackwood Must Inc.,
BMI/String Stretcher Music, BMII, HL CS ft H100 71

WHY (Maly J. Bilge Music, ASCAP/Universal Music Cor-
poration, ASCAP/Dave Young Publishing Designee, ENV
EMI Blackwood Music Inc.. BMI/E. Hudson Mu. 11C,
BMII, IL, 11131 100

WHY YA WANNA {Ink Pen Mama Musi,SESAC/Songs
of Mom Publishing, SESAC/Tunes of R&T Direct SESAC/
Razor & Be Music Publishing, LB ASCAP/EMI April
Music. Inc., ASAP/Sugar Glider Music, ASCAP/External
Combustion Music, ASCAP/Out Of The Taperoom, ASCAP/
Songs Of Southside Independent Music PubPshing, U.

AMP/HL, CS 24
WILD BOY {EST19XX Publishing. LC, LIMI/Juaguinmal-

phurpublishng, ASCAP) RIM 54
WILD ONES Wail On Sunday Music, AKAP/E-Class

Publishing, BMI/Sony/AN Tunes LLB ASCAP/Artist
Publishing Group West, ASCAPM8 Music Corp., ASCAP/
EMI Blackwood Music Inc.. BMI/Universal Music fkblish-
ing Ma Scandinavia A, STIM/Songs Of Universal,
BM/Artist Publishing Group East. SESAC/W.B.M. Music
Corp.. SESAC/Jackpot Since 1804 Publishing, BMI/Nanat
BMI/Artist 101 Publishing GrOUP, BMI/WOrner-Tamerlane
Publishing Corp., BMII, AMP/HL H1007

WILL YOU BE THERE (Jon Riff Music, 13011 RBH 133
A WOMAN UKE YOLUWarner-Tamerlane Publishing Corp

1310/3213 Music, BMI/Sixteen Stars Ws, BMI/How Bout
That Skyline Music, BMI/Songs From Ferry Street, BMI/
BMG Platinum Songs, BMI), AMP CS H10034

THE WOMAN YOU LOVE IPookimoots, ASCAP/Universal
Music Corporation, ASCAP/Te-Bass Publishing Mc., BMI/
EMI Blackwood Must Inc.. BMVT7ialis Must WV
Eric, ASCAP/Writing Camp Music, ASCAP/Sony/ATV

Tunes LLC, ASCAP/Tati Mom ASCAP/Lost Poet Music,
BMI/Bak Pase Must Publishing 13M1/13uVision Publishing,
BMI/Altino Music Inc.. 8MI/Wonda Songs Inc., BMI,

AMP/HL, 0131 91

WONT MAKE A FOOL OUT OF YOU ,RZE Music Publish-
ing. ASCAP/Universal Mus'ic CorporMion. ASCAP/Milwau-
kee Music, ASCAP/Sony/ATV Tunes LLC.ASCAP/
Naked Under My Clothes, ASCAP, HL, 00185

WOD Jappy Whyte, Music, LC, BMI/Songs Of Universal,
Inc.. BMI/FAN 2 Music, BMI/Antonio Dixon's Muzik,

ASCAP/EMI April Music, Inc., ASCAP/Christopher Mathew
LIMI/Kaknowbi Music, BMI, AMP/HL, RBH 32

TA ME CANSE,Not Listed, LT 28
YOU DA ONE (Dal Damn Dean Music, MI/Songs Of

Universal, Inc., BMI/Kasz Money Publishing. ASCAP/
Annarhi Music L., BMI/EMI Blackwood Music Inc., BMI/
Rodeoman Music, ASCAP/EMI April Music, Inc., ASCAP/
Oneirology Publishing. ASCAP/Prescription Songs. LLB,
ASCAPI, AMP/HL R00 97

YOU DONT KNOW HER UKE I DO Warner -Tamerlane
Publishing Corp.. BMI/Indiana Angel Music, BMI/Songs of
J. McCormick, BMII, AMR CS 15 H100 74

YOU GONNA 1,,,SonY/AIV Harmony, ASCAP/Texa Rae
Music. ASCAP/Sony/AN Cross Keys Music Publishing.
ASCAP/Sony/AN Tree Publishing Company, HMII,
H10089

YOUNG, WILD G FREE (My Own Chit Must, BMI/EMI
Blackwood Music Inc, BMI/PGH Sound Publishing,
ASCAP/WB Music Corp., ASCAP/Hughouse, ASCAP/Mars
Force Must, ASCAP/Roc Nation Music, ASCAP/Music
Famamanern LLC, ASCAP/EMI April Music. Inc, ASCAP/
Toy Plane Music. ASCAP/Universal Music Corporation,
ASCAP/Westside Independent Publishing, ASCAP/Late
BO, Music, ASCAP/Beechwood Music Corporation, BMI/
Rebellion Corps Publishing, 00I/South Hudson Music.
BMI/Helen Yu, BMI/Irving Music, Inc., BMING480 Music
Publishing, BMII, AMP/, H111011 LT 38

YOU'RE ON MY MIND ,Songs Of Universal, I, DMI/
Kernunity Song Chest, 1301/Grtle Chest. AKAR AMP/
H I_ DBE 27

YOU STILL GOT IT IlIckwick Landing Songs, ASCAP/Big
Loud Sono, ASCAP/BrettJones Music, ASCAP/Words
Mu., BM, AMP, CS 56
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RECORD COMPANIES: Beggars Group appoints Risa Matsuki
Lawrenson head of radio promotions. She founded and ran in-
dependent promotions company MRP.

PUBLISHING: Sony/ATV Music Publishing names Rob Wi-
esenthal president of international. He was executive VP/
CFO at Sony Corp. of America and chief strategy officer for
Sony Entertainment.

Ole promotes David Weitzman to senior director of busi-
ness development and operations. He was director of busi-
ness development.

BMG Scandinavia appoints Sanken Sandqvist GM. He was
responsible for international A&R exploitation at Warner/
Chappell Scandinavia.

WIESENTHAL

TOURING: Insomniac names Simon Rust Lamb COO. He will
continue to serve as general counsel and oversee the com-
pany's day-to-day operations.

Ticketfly taps Mike Rogers as inside sales associate. He was a

talent buyer assistant at Nederlander Concerts in Los Angeles.
Palace Sports & Entertainment in Detroit names Steve

Smith VP of ticketing, consumer sales and service. He was
VP of ticket sales and service for Major League Baseball's
Minnesota Twins.

DIGITAL: KarmaloopTV taps Shomi Patwary as director/media

producer. He was creative director at Illusive Media.

RADIO: The Radio Advertising Bureau names Erica Farber
president/CEO, effective April 16. She was executive VP.

RELATED FIELDS: Louis Trebino Jr. has been elected presi-
dent of the New York chapter of the Society for Information
Management. He is chief information officer at the Harry Fox
Agency and oversees the company's information technology
and client services departments.

-Edited by Mitchell Peters

ARTIST SUPPORTS ANIMAL SHELTERS ON TOUR
In 2006, Los Angeles -based singer/songwriter Malea McGuin-
ness began an eye-opening volunteering stint at Beverly Hills
animal rescue shelter the Amanda Foundation. During her four
years with the shelter, where she volunteered about 25 hours per
week, McGuinness decided she'dusehermusiccareertohelp raise
funds and awareness for other shelters across the country.

So on her current Save a Life, Adopt a Pet tour to promote her
third album, Sweet, producedbyJim Scott, McGuinness isvisiting
local animal shelters and humane societies in select cities where
she performs. The idea behind thevisits, she says, is to hold raffles
and other fund-raising efforts with the goal of raising money to
coveranything from spays andneuters tovaccinations foranimals.

"When I find out where I'm going on tour, I'll look for any ani-
malrescue places thatneedmoney," says McGuinness, whotravels
on tourwith her dog, Jonah, a Jack Russell Terrier mix she adopted
from the Amanda Foundation. "I'll remind people when I'm at
shows, because a lot of people don't even realize [there are] rescues

or humane societies in their cities. I also try to remind them to
adopt and not buy pets."

McGuinness, who'll soon begin recording songs for her fourth
album, says she'dliketo run her own animal shelter someday. "But
that takes a lot of money," she says, "so this is what I can do now.
Working in a rescue for a long time made me familiar with how
every little thing makes a difference." -Mitchell Peters

LATIN AWARDS
Country music wasn't the only thing being celebrated
in Las Vegas last weekend. BMI hosted its 19th annual
Latin Music Awards on March 30 at the Encore Las
Vegas. Prior to that in Los Angeles, ASCAP staged
its 20th annual Latin awards ceremony at the Beverly
Hilton Hotel.
ABOVE: Pitbull not only received the BMI President's Award,
he also shared Latin songwriter of the year honors with Wisin
y Yandel and Espinoza Paz. "Nina de Mi Corazon" earned Latin
song of the year for songwriter Horacio Palencia and Ferca
Global Publishing, while Universal Music Publishing Group
gained its second consecutive Latin publisher of the year
award. From left: BMI senior VP of writer/publisher
relations Phil Graham, VP of Latin writer/publisher relations
Delia Orjuela, Pitbull, BMI director of Latin writer/publisher
relations Joey Mercado and president/CEO Del Bryant. PHOTO:
LESTER COHEN/V/IPEIMAGE

RIGHT: Capped by Marc Anthony receiving the Founders
Award, ASCAP's Latin Music Awards also recognized Claudia
Brant and Anthony "Romeo" Santos as songwriters of the
year, "Di Que Regresaras" as song of the year, Sony/ATV
Discos Music Publishing as publisher of the year and Pacific
Latin Copyright as independent publisher of the year. Flanking
Anthony after his award presentation are ASCAP president/
chairman Paul Williams (left) and presenter David Beckham.
PHOTO: FRANK MICELOTTA/PICTUREGROUP

Additional photos
.biz online this week at

billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.

ACM AWARDS
The 47th annual Academy of Country Music Awards rolled into Las
Vegas on April 1.Taylor Swift, Miranda Lambert and LadyAntebellum
repeated their 2011 wins as entertainer, female vocalist and vocal
group of the year (respectively), while "American Idol" champ Scotty
McCreery was crowned new artist of the year. Squeezed into the
busy awards weekend were several charity events-including the
Darius Rucker -hosted ACM Lifting Lives Celebrity Golf Classic-and
post -awards festivities.
ABOVE: Lady Antebellum celebrated its ACM win at Capitol Records
Nashville's post -awards dinner at Aureole in Mandalay Bay. Displaying an
appetizing array of smiles are (from left) Capitol Records Nashville senior
VP of promotion Steve Hodges; Lady A's Charles Kelley, Hillary Scott
and Dave Haywood; Capitol Nashville senior VP of marketing Cindy
Mabe and COO Tom Becci. PHOTO: RICK DIAMOND/GETTY IMAGES

LEFT: In addition to co -hosting the awards with Reba McEntire and
performing on the show, Blake Shelton took home his first ACM
male vocalist of the year statuette. Catching up with Shelton (left) at
Warner Music Nashville's post -party at MGM Convention Center are
label president/CEO John Esposito (center) and Hunter Hayes, who
also performed. PHOTO: COURTESY WARNER MUSIC NASHVILLE
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xled Warriors Project-
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Proving it's not always just about rock'n'roll, Hard Rock Cafe International celebrated the
grand reopening of its San Antonio venue (March 23) by presenting a check for $10,000 to
the Wounded Warriors Project. Ruling center stage with a performance that evening were

the All-American Rejects. Helping Hard Rock Cafe International president/CEO Hamish
Dodds (second from right) with some heavy lifting are (from left) the All-American Rejects'

Nick Wheeler and Tyson Ritter, Wounded Warriors representative Juan Arredondo, and the
band's Chris Gaylor and Mike Kennerty. PHOTO' DARREN ABATE/AP IMAGES FOR HARD ROCK CAFE

'TY RADiu
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The Wanted, fun., K'naan and Ka rmin headlined iHeartRadio's Future of Music-The
Class of 2012 showcase. Presented March 27 by Clear Channel at the Beverly Hilton
Hotel, the live performance soiree was part of the Transformation LA 2012 conference.
Singled out on the red carpet are (from left) CC Media Holdings CEO Bob Pittman,
Clear Channel Entertainment Enterprises president John Sykes, radio personality/
TV host/producer Ryan Seacrest and Clear Channel president of national program-
ming platforms Tom Poleman. In addition to returning as one of the hosts for Clear
Channel's second iHeartRadio Music Festival (Sept. 21-22) in Las Vegas, Seacrest has
been tapped to help cover the summer Olympics for NBC. PHOTO' MARK DAVIS/GETTY IMAGES

Melanie Fiona is definitely on a roll. The singer/songwriter won two Grammy Awards this year,
including best R&B song for "Fool for You" with Cee Lo Green. And this week Fiona claims
her first No.1 on Billboard's Top R&B/Hip-Hop Albums chart with the Title 9/SRC/Universal
Republic sophomore set The MF Life. Flanking the singer (center) during a release party at the
Darby in New York are members of Team Fiona, including (from left) Title 9 co -CEOs Diallobe
Johnson and Michael Michel, Universal Republic president/CEO Monte Lipman, SRC founder/
CEO Steve Rifkind, Island Def Jam/Universal Republic chairman/CEO Barry Weiss and Title 9
founder/co-GEO Carmen Murray. PHOTO: JOHNNY NUNEZ
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is
- The day after appearing on Nickelodeon's 2012 Kids' Choice Awards (March 31), boy band One Direction

brought its infectious pop to Los Angeles' El Rey Theatre for an exclusive showcase. Taped April 1 as part
of Vevo's emerging -artist program "Lift," the performance will be available for on -demand viewing across
Vevo. Pictured during a quiet pre -showcase moment are (from left) One Direction's Louis Tomlinson, Mall

. Horan, Liam Payne and Zayn Malik, Vevo senior VP of music programming, talent and operations Doug
McVehil; One Direction's Harry Styles and manager Will Bloomfield. Next up on the band's whirlwind

' schedule is "Saturday Night Live" on April 7. PHOTO MICHAEL KOVAC/WIREIMAGE
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Five songs from Lisa Marie Presley's Storm and Grace, her first album in five years,
were played March 28 at Los Angeles recording studio the Village. Among the 40
or so people on hand were a half -dozen music supervisors and Universal Republic
executives, including (from left) VP of national promotion Trina Tombrink, VP of
marketing Frank Arigo, executive VP of A&R Tom Mackay, Presley and executive VP
of marketing Jim Roppo. Produced by T Bone Burnett, Presley's XIX Recordings/
Universal Republic debut arrives May 15. PHOTO: JEFF FASANO

Lionel Richie is riding high right now thanks to the first -week success of his all-star
country collaborations covers album, Tuskegee. The set debuts at No. 2 on the
Billboard 200 and No.1 on Top Country Albums, and is the icon's highest -charting
release since 1986. Propelling the momentum were myriad TV appearances
including Richie's March 16 launch of the concert series "HSN Live" with (from
left) In House Management day-to-day manager Michelle Tafoya, Richie manager
Michael Richardson of In House, HSN Inc. CEO Mindy Grossman, HSN executive
VP of TV/executive creative director Andy Sheldon and Universal Music Group
Nashville VP of marketing Tom Lord. PHOTO' BRIAN BLANCO/HSN
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WanderCon

Composers were front and center
during the third "Behind the Music"
panel staged at WonderCon 2012 in
Anaheim, Calif. Moderating the session
at the Anaheim Convention Center was
"Pushing Daises"/"Little Shop of Horrors"
star Ellen Greene. Sharing insights about
their work in the land of sci-fi, fantasy,
action and animated TV series were (from
left) Jim Dooley (FX's "Wilfred"), Mark
(sham (ABC's "Once Upon a Time"),
Nathan Barr (HBO's "True Blood"), Danny
Jacob (Disney Channel's "Phineas and
Ferb"), Robert Duncan (ABC's "Castle"),
Blake Neely (CBS' "The Mentalist") and
David Ari Leon (Disney XD and Marvel
Entertainment's "The Avengers: Earth's
Mightiest Heroes"). Another WonderCon
music -oriented panel, "Famous TV Theme
Music," featured composing duo Wendy
Melvoin and Lisa Coleman ("Touch," "Nurse
Jackie") and Charles Fox, the composer
behind several TV theme song touchstones
including "Happy Days." PHOTO: CW3PR
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SUNDAY, APRIL 22, 2012

Special DJ Set by
Special Performances by

CODY
SIMPSON!

Atlantic recording
artist and Australian

heart-throb

FeaturingcarnFievaati

nalgesarcade,
Inflatables
& more!

ROSELAND BALLROOM
239 W. 52nd Street, NYC

ARIANA GRANDE!
Universal Republic recording
artist (Cat Valentine from the hit

' Nickelodeon show, "Victorious!")

Bridgit Mendler Carrie Keegan
Hollywood Records
recording artist and
star of Disney Channel's
"Good Luck Charlie"

For tickets, spon
visit tjmarte
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FAMILY DAY CHAIRMAN

Marcus Peterzell

FAMILY DAY
EXECUTIVE COMMITTEE

Dana Bacon()
Bret Disend
Bob Frank
Daniel Glass
Steve Greenberg
Laura Heatherly
Rachael Honowitz
Rick Krim
Dan Kruchkow
Avery Lipman
Monte Lipman
Julie Swidler
Andy Tavel
Robin Vogel
Ron Wilcox
Josh Zieman

FAMILY DAY
EVENT COMMITTEE

Emi Battaglia
Peter Berkowitz

iappar.
D

Ji
He
Mar
L
Ja
Scott Frost
Jennifer Gro
Robert K. Haber
Ron Hartenbaum
Debra Herman
J.R. Johnson
Kim Kaupe
T.J. Landig
Jon Lullo
Golda McCormack
John McMahon
Ed Micone
Brooke Morrow
Doug Neumann
Glenn Nordlinger
Bobby Oppenheim
Lori Peterzell
Becky Sake
Stacy Satz-Sarner
Devon Stoll
Greg Thompson
Mark Weiss
Emily Wittmann
Rema Zarwi

vuacom ~WOREII

Host of VH1's
"Big Morning
Buzz Live"
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THE FIRST BRITISH GROUP IN HISTORY TO DEBUT AT NO. 1

IN THE US WITH DEBUT ALBUM!

Modest! Management would like to thank everyone at
Columbia Records, Syco & Sony Music.

Simon Cowell, thank you for your belief and commitment from day one.
Without you, it couldn't have happened.

NORTH AMERICAN TOUR 2012
05/24 Patriot Center, Fairfax, VA
05/25 Izod Center, East Rutherford, NJ
05/26 Beacon Theatre, New York, NY
05/28 Susquehanna Bank Center, Camden.
05/29 Molson Amphitheatre, Toronto, 0
05/31 Molson Amphitheatre, Toronto, 0
06/01 Fox Theatre, Detroit, MI
06/02 Allstate Arena, Chicago, IL

06/05 Auditorio Nacional, Mexico City, Mexico
06/06 Auditorio Nacional, Mexico City,
06 s Aren go, CA

Vegas, N
enix, AZ
e, CA
akland, CA

phitheatre, Los Angeles, CA

Theatre At Honda Center, Anaheim, CA
exa Energy Pavilion, Dallas, TX

/24 ynthia Woods Mitchell Pavilion, Houston, TX
26 he Arena At Gwinett, Atlanta, GA

/27 'me Warner Cable Arena, Charlotte, NC
/29 1 -800 -Ask -Gary Amphitheatre, Tampa, FL

06/30 Amway Center, Orlando, FL
07/01 Bank Atlantic Center, Ft.Lauderdale, FL

/2

Exclusive worldwide representation : Richard Griffiths, Harry Magee and Will Bloomfield for Modest! Management.

Los Angeles
Nicola Carson

Nicola@modestmanagement.com Modest! New York
Lisa Wolfe

Lisa@modestmanagement.com


