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SAMSUNG

STREAM STUNNING WIRELESS SOUND
THROUGHOUT YOUR ENTIRE HOME.

(Finally, innovation that's music to your ears.)

The Samsung Shape™ Wireless Audio System. ' ‘
Samsung

Now you can control, stream and listen to music throughout your home.
Play one song in one room or many rooms — even play multiple songs in S H A P E
multiple rooms. All with an easy-to-use mobile app. "

0 2014 Samsung Electronics America, Inc. All righta reserved. Samaung 1s a2 registered trademark of Samsung Electronics Co,, Lid. All products, logos and brand names are trademarks or registered trademarks of their respective companies
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Magic's "Rude” knocks
outlggy Azaleas

*Fancy” after a seven
weeak reign.

aybe this will
finally impress the
father in the song.
Magic's “Rude,”
the Canadian pop/reggae group s
tale of a groom-to-be who won't be
denied despite his potential father-
in-law s disapproval, rises 2-1 on
the Billboard Hot 100. The song
dethrones lggy Azalea's "Fancy "
(featuring Charli XCX) after seven
weeks at No. 1. Still, the latter leads
in the race for the title of this year's
song of the summer (see page 3).
“"We can't believe we got to
No. 1, says Magic lead singer
Nasri Atweh. “It's a great day.”
"Rude” rebounds 2-1 for a sec-
ond week atop Digital Songs with
185,000 downloads sold (up 3 per-
cent) in the week ending July 13,

NOT SO ‘FANCY’: Magic’s
‘Rude’ Rises To No. 1

according to Nielsen SoundScan.
It also pushes 4-2 on Radio
Songs with a 9 percent surge to
152 million all-format audience
impressions and 3-2 on Streaming
Songs, up by 8 percent to 8.3
million U.S. streams, according
to Nielsen BDS. The cut concur-
rently crowns the subscription
services-based On-Demand Songs
chart, chmbing 2-1 (3.3 million on-
demand streams, up 8 percent).
Meanwhile, Disclosure's
“Latch” lifts 11-10 on the Hot 100,
tor the electronic duo’s first top 10
and featured artist Sam Smith's
second. (His own “Stay With
Me" 1s at No. 5.) The action helps
spur Smith's reign atop the newly
launched multimetric Artist 100
chart (see page 70). —Gary Trust
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THE INVISBLE MEMTM BOSERTS, IR, [A KELYC ATICHISON, | iS:
G ASTASE | PERWORTHLSHAVE K MCKENZIE LDYERLLMILLSE TURN FIRST/HUSTLE GAMNG/DEF I
Fl'ﬂblﬂl'l'l ﬁ Al‘iﬂ I‘IH GI‘EI‘IdE Featuring Igegy Azalea E H
WA BAARTINATA SHELLBALK [LSALNVCAMZ ADEH MA X MARIIN SKOTECHA A KELEAGRANDE] REPURLC
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nggl& ]EEGI‘I DE".II'J Featuring Snoop Doge 5 H
AXIDENT RLREED.LRYAN. | SPARGLIR [LDESROUREALIX.E FREDERIC. BELLICA HEIGHTS/
| KASHER HINDLIN S.DOUGLAS, LRYAN, LSPARGUR, AXDENTIC C_BROADUS L) WARNER BROIS.
AllOfMe A John lLegend | 40
GTOZERIOHMN LEGEND [HOHN LEGENDTGAD) GOCHCOLUMBIA
Maps Maroon5| 5 | 4
BENNY BLANCORBTEDDER [ANLEVING RBTEDDER BLEVINA MALK NZANCANELLA]  222/INTERSCOPE
Ssummer A CalvinHarris| 5 | 7
CHARRIS[CALVINHARRIS! DECOMSTRUCTION/FLY EYE/ULTRA/ROC MATION/COLLIMBIA
lﬂtﬂh ‘ D|5E|ﬂslll'E Featuring Sam Smith I0) 17
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TIESTO
Wasted

TIESTO
You've been a recording artist since 2001 and a trance That was a funny fluke. | first heard the song around
D) since the late 1990s. How does it feel to have your Christmas, and it was mv birthday on Jan. 17. | always
biggest hit with “Wasted,” featuring Matthew Koma? wanied (o make something for my Dirthgay to give Dace
| never expectied 1o have a crossover pop/ indig-rock track 1o the fans, and | had thus connaction 1o the song anout
like "Wasted.” It's really nice to see. It says something how | give all of me and they give me all of them. | messed
about the whole genre and how ELNV has blown up around round with it to give It maore of an uphiting enes
thi | :__|.'1.i v .,, Matthew has ' What's next for EDM as a genre? Which trend will we be
th a lot ot other UJs already, and my label manager from tail-:ingahnutsi:manths!rnm nnw*?
IRIVETER WS e, - SN S uld meet him, he's such a great [he deap house movement is getting big. In the UK. you
aRnowriter” S -| 1o LA, and we connecten realh have Mo 1 hitg ) maroups like DIS-ElIZI-E-UIE who are the
wvell, Ha had a big influence on my alburmr leader ol the pack, but you re also starting 1o see artists ik
You've also been on the radio alot this year with your Robin Schulz. This track "Bullit™ by [French DJ-producer]
remix of John Legend’s Hot 100 chart-topper “"Allof Me.”  Watermat s going to be huge. [ts the kind of music you'd
How did that come about? isten loal home or in your car, —Andrew Hampp
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% Boom Clap CharliXCX |
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Pt A o T ' PBERGER FRERGER, S.GRLISLUIND) FOR  ATLANTIC /RRP
At ! e H [
history, On Hot Country Son Love Runs Out OneRepublic | ;
N R S—— RBTEDDER [RBTEDDER BALTZLE, 1/ it
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| | I Seecona L | =
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-' i K '
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T
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Shower Becky G
DR LLACE CRMUT [RMIGOMEZ, 4 B
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Feal, Lil Wayne & French
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Eu.:i.f. DS Cemief
Ballando Enrique Iglesias sueno & Gente de zona | .
C.PALICAR(EMIGLESIAS DX AMBAIAH, UNIVERSAL MUSICLATINGY (| &2 |
CIMUARTINEZ BLIBNCUA DELGADOR, MMARTINGZ] REPUBLIC/LINE
AmericanKids Kenny Chesney | __
BICANMOMNK CHESNEY BLUECHARY | £ 4
RCLAWSON, SMCANALLYLLAIRD] COALLMBLA NASHVILLE
NaNa® TreySongz | 3
[ MILISTARD [TNEVERSOMN, 4 23
MACFARLANE S HECKOKOFF SONGEOOK /ATLANTIC
Counting Stars @ OneRepublic | , | .
L ETEDDERMN. ZANCAMELLA [ BTEDDER] MOSLEY/INTERSCOPS *
20n Tinashe rear. s Hoolboy © | -
0 MUSTARDREDVWINE DI MARLEYWIATERS [1XCACHINGWE R BRACKINS 2/ i
N MCFARLAME LREDWINE BAWATERS.CIA HAMLEY S PHENRIOUES TAAMI  ACA
Pompeii A Bastille | - | ..
MLCREW DSMITH [ESMITH] VIRGIN/C APTTON
Drunk On A Plane DierksBentley | ., |
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Talk Dirty &  JasonDerulo reat. 2 chainz o
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Hﬂthﬂ'r Be Clean Bandit reat. 1ess Glynne | 24 R
LPATTERSONGLCHATIO [LNAPER | PATTERSOM N AVAARSHALL AGHREALRRP | :
Beachin' ® JakeOwen | .. |
LMOILICHNSTON,LMNITE A ROBAING| RCANASHVILE | ©
Not ABad Thing A Justin Timberlake .
TIMBALAND ITIMBERLAKE IROC [LTIMBERLAKE, & ch
IV AMOSLEY, LHARMOIN.LE FALNTLEROY 1] RCA
Believe Me Lil Wayne reat. orake |
VINYLZ. BOH-0A [DCARTER AGRAHAM, younGmoney | 20 !
MLSAMUELS, A HERNANDEZ] CASH MOMEY/ REPUBLIC
Bartender Lady Antebellum | _
M.CHAPMAN.LADY ANTERELLUIM [C XELLEY, 56 a
BHAYWOOLH, SCOTTRCLAWSON] CAPITOL NASHVILLE
Me And My Broken Heart ® Rixton _
SENNY BLANCOSTEVEMAC [BLEVINAMALI.  SCHOOLBCH/GLANT LITTLE MAN 4 b
& MCCUTCHEONW.A HECTORR THOMAS] IMAD LOVEANTERSCOPE
Hﬂ'ﬂlf Don't Care Demilovato cear. cher Loyd | 27 =
CEALKRANSE [CFALK RYACOURSEOTECHADIOVATDl  HOWYWOOD | ©
F- {LITTTR JE'Er':-I T 1T 1
Tlithﬂ!HWEHDIL mwwﬁj{a]ﬂ;hur:“ , .
LA (B KELLEYT HUBRARD, . &3
€ SWINDELL L BRYAN| REPUBILIC MASHVILLE/REPUBLIC
| Don’t Dance leeBrice | ., | -
| BRICE [L BRICE. R HATCH.D.DAVIDECN) CURS -
Sing® EdSheeran | . | ..
PEAVILLLAMS [ESHEERAN,PLWILLIAKS) ATLANTIC 5
Yeah JoeNichols | ,, |
EBRCWWN, M_LCCINES [BSIMPSCIN A GORLEY] RED BOW
Bo$$ Fifth Harmony |
RLRERD. LOMDOM DAYLIGHT [EFREDERIC, LHOUSE 43 ]
TPARKSG.LEWIS, | SPARGUR DK YRIAKIDES) SYCOVEPIC
letitGo A IdinaMenzel | . | ..
CANDERSON-LOPEZ RLOPEZ [ ANDERSON-LOPEZ RLOPEZ]  VWALT DISNEY '
Pills N Potions Nicki Minaj |
DR, LLASCE CIRKUT [OTMARALE DEAN, YOUNGMONEY, | &7 g
LGOTTWALDHVWALTER) CASH MONEY/REPUBLIC
Play It Again A lukeBryan | , |
LSTEVENS [AGORLEY.DOAVIDSON] CAPITOL NASHVILLE
!'JUEmh 1 ]
Eﬂmmln Hﬂd MII’E"dE L-H!'I'IhEﬂ Carrie Underwood o
EUDDELLC AINLAY.GWORF (€ DESTEFANG, a/ARSTANASHVILLE, | 19 o
BRETT {AMES, PRISCILLA RENEA] RCA MASHVILLE
Best Day Of My Life A American Authors :
SHEP GOODMAM,A_ACCETTA [Z BARNETT LSHRLEY DITY CANVAS/ 35
AURUALIN M SANCHEZ MGOOOMAN S ACCETTA] (SLAMERESBLIC
waﬁt&d Tlesto reat. matthew Koma "
MATTHEW KOMA_TESTOSCO FRES MLSICAL FREEDOM PR AR - B
IATTHEW KOMA IMVERWESINAUDNOL HUGHES]  CASABLANCA/REPUBLIC
Who | Am With You ChrisYoung | .. | +
LETROUD [MGHEEN, LSELLERS P IENKING RCA NASHVILLE ' ‘
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C Summers Top Songs, So Far lggy Azalea’s ‘Fancy” (featuring | |
’ r 2 Charli XCX) departs the Billboard E )
. C ES——— 1 =% ki o
| at 100 summiit (1-2) but -
A Sky Full Of Stars Coldpl : 4 i i i 4
ol a.w!.ckm‘r:wwmw.ﬂmuumm|L:i-:uri-.wm FAHLI:I'F'FI"III;'.E ol ) IBITIRNG 1IN 1B 101 I NONON :’
| A BUCKLAM DWW CHAMPION T A LMARTIML T BERGLMNG] ATLANTIC [ \ of Billbaard's top summer song \
. : y At the season's midway mark, } ,
@ ] WeDemBoyz WizKhalifa | ., | - | | the single tops the Songs of o
DETAIL [CATHOMAZNC FISHER] ROSTRUM/ATLANTIC/RRP : the Summer chart, viewable an :
. f
: l IGGY AZALEA Billboard.com. The 10-position !
@ 53 Etl.ldlﬂ SEHDD“!JG? Q) reat. 8) The Chicago Kid X ; : FHI"I:C'f running tally trracks the biggest ﬁ 1.
SWIFF D IOMHMHAMNLEYSTHORNTON B SLEDGE]  TOP DAWG/INTERSCOPE j titles based on cumulative ; 1
' ' ; rarformance on the Hot 100 ! 1
(&) -,y Whiskey In My Water TylerFarr | o, | | | ram Memorial Day through ::: 1
' 1 ) seven weeks down. Azalea also :: !
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= ! | 3 Ariana Grande's "Prablem.” Mew i I
- ComeGetitBae  PharrellWilliams | .. | o | | Hot 100 leader "Rude” by Magie | |
= PLWILLIAMS [PLWELLIAMS] | Al OTHER/COLUMBIA \ i00ks like the Closest challenger E *.
- : | ) u - !
1§ to “Fancy, ranking at No, 3. John {3
@ 7l 57 Habits [Sl“ ngh] Tovelo £ ; ; Legends "All of Mea™ (No. 4} and :I; i
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R &
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¥ ' | _ _ ] HARMONY
a1l 65 ) mm Wﬂﬂlﬂ Feat. Rita Ova &5 5 Hlptlde Vance loy - - Bos$
You & |(Nobody InThe World) Johnlegend | . Don't Ed Sheeran A NS e T
EE‘ WOHM LEGENDMALAY OTOTER -J'EI LRLER, BENNT BLANCO [ESHEERAN B LEVIN R.SAADIC 'd'E' 5 Hot 100 rank and bect sales weal
JOHN LEGENDDWILSON LR HODTOZERTGADN — GOOD/COLUMBIA DROBENSON,A SMUHAMMED-IONES.C OWENS) ATLANTIC (76 0001 with tha first sinale fromn
o s UDComing debtut ftull=léanath, its
o W Fe ] NoMediocre Tl reat. 1ggy Azatea | o | Cool Kids Echosmith | o, | | R PO OB s
: - N IVSTATEUML/VAAMA (G LHARIS. . M ELIZONDO [ECHOSAMITH,LOAVIDLDZONEK] WARNER BROS ey pre oAl oot
N A AKELLY.DUNAC FARLANE MLADAM] GRAND HUSTLE/COLUMBIA ' g 1 neaked at Na. 76, selling
3/ - S Dest frame
@ o Fea Girls Chase Boys Ingrid Michaelson | Song About A Girl EricPaslay | .- | &
C.DORSEYK HERZIG .
| L MICHAELSONT DABES EDEAN) CARIN SN+ BOMRED MLALTMAN [E PASLAY LALEX ANDERG. SAMPSON I MASHVILLE
Try Colbie Caillat V. 3005 Childish Gambino
6Y it | NGLOVER L GOROMNSSONS PONCE 88 | b
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FOR YOUR EMMY 'AND/OR OSCAR'AND/OR BAFTA CONSIDERATION

)
CONAN OBRIEN
SHARKTOPUS VS PIERHCULA

“I’ve never worked so hard to
meet the dramatic demands of a
performance...1 want this

to be my legacy.”

-Conan O’Brien




“This song pushes it into your head
that you’re awesome just as you are.”

—15-year-old Vine sensation Shawn Mendes on how
teenagers can relate to his hit “Life of the Party”

FEATURES

40 Tom Petty With anewalbum that =
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unapologeticallyhara-driving,the  __©
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48 Linda Perry The 4 Non Blondes
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and reinvented herself as a hitmak-
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rock’s most stylish band is backin
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9 Robin Thicke's very bad month,
from Twitter disasterto album flop.
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28 7 Days onthe Scene
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Gary Clark at Surf Lodge,
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ON THE COVER

Tom Petty photographed by Joe Pugliese on
June 26 in Malibu. For an exclusive interview

and behind-the-sceénes video, go to Billboard.com
or Billboard.com/ipad.

Gdigda ol UV A
at Industria in New -I:JI' Foran: ° L N

exclusive interview and behind-the-
scenas video; go to Billboard.com
and Billboard.com/ipad. ! y
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Photo By Adam Latham
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AND THE FLOP OF THE YEAR
1S...ROBIN THICKE

THE DESPERATE ROLLOUT OF ‘PAULA" — WHICH INCLUDED A DISASTROUS
TWITTER Q&A, CREEPY TV PERFORMANCES AND AN INCOHERENT
PROMOTION PLAN — TOOK THE SINGER FROM HERO TO ZERO

BY ANDREW HAMPP

sales of 7,000 —a 72 percent plunge.  Awards, got the ball rolling. His Feb.
While it's easy to forget the mid- 24 separation from Patton, 38, amid
dling sales of Thicke's pre-"Blurred”  allegations of cheating, followed by
life (2007 's The Evolution of Robin heavily scrutinized performances
Thicke sold 20,000 in its Billboard of Paula singles “Get Her Back” and
bow), it's also startling “Forever Love ™ at the

Remember summer 2013, when to see the momentum ‘PAULA’ GETS Billboard Music Awards
Robin Thicke, 37,was riding high he built grind to such PUMMELED and BET Awards,

with "Blurred Lines, the longest- a halt. Blurred Lines respectively, didn't
exactly endear him to
fans. But it was a live

charting No. 1 of the season? Its topped the charts in
Twitter Q&A-turned-

accompanying album became his 15 countries, but Paula
first Billboard 200 No. 1, with sales barely cracked 150 cop-
of 177,000 copies In its first week, les in Australia, landing = HE:p":::iﬂlci hatefest hosted by VH1
according to Nielsen SoundScan. it at No. 207 on ARIA's on July 1 that ultimately
What a difference a year makes. album charts. ‘ r may have done him in.
Paula, his hastily released July 2 How did things go so Among the questions
follow-up album and brazen plea sour so fast for Thicke? /‘ |y submitted with the
to win back estranged wife Paula A dramatic turn in pub- United Kingdom hashtag #AskThicke:
Patton, has quickly become the lic opinion, stemming 530 coples sold “"What rhymes with "hug
year s most high-profile flop. In the from residual contro- me ? Isit... 'I'm a poor
United States, the album debuted at  versy surrounding the excuse foraman'?”
No. 9, selling 24,000 copies out the lyrics to "Blurred Lines™ "1f an artist 1s going
gate, an 86 percent drop-oft from and a racy performance through a difficult time,
Blurred Lines” debut. On the July 26 with Miley Cyrus at the 58 conles el that's not the moment to

chart, the set tumbles to No. 42 with 2013 MTV Video Music w6t s /1 tartig iy 1 make yourself available

Australia

auljdo]

THE OVER UNDER

The Night That Changed America,
CBS Grammysalute to The Beatles,
nabbed six Emmy noms. Ken
Ehrlich's company produced the

aRrecial, he = LD ':“_!.’ 3 wWiritin O awara,.

N &

Live Nation CEO Michael Rapino
celephralten 3 ILfIIL'_'J-_r.‘:'-"_ ‘I'-. 2 TMusic
market as shares hit $25.728 on

luly 2, a 59 percent increase ovel

the previous 12 months.
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for more difficulty,  says PR veteran
Diana Baron, whose clients include
Avicil and the Michael Jackson
estate. " Twitter is public. It
becomes all about the questions,
not the answers.”

It Paula as a concept seems 1ll-
advised, that may be because Thicke
seemed to take the project into his
own hands. He wrote, co-produced,
self-financed and recorded the album
within three weeks, ditching co-
writes with A-list hitmakers Pharrell
and Dr. Luke, who made Blurred Lines
a multiformat smash. The album was
then announced five weeks before
release, barely offering enough
time for a proper setup (an insider
maintains that since singles weren't
pushed to top 40 radio, Interscope's
expectations were pragmatically
low; the label would not comment).
“In terms of the commercial piece,
it feels more like a mixtape, says a
source privy to the Paula plans. "It
was kind of a one-off, his way of say-
ing, ‘This was very personal to me,
and 1t's out there now.

Baron suggests Thicke be "quiet
for a minute, then "find one person
to give an exclusive interview. The
msider maintains a proper tollow-up
to Biurred Lines could come sooner
than later. "Robin's always about
what's next. He 1l move on with his
career relatively quickly.” ©

HOW TO AVOID A
TWITTER DISASTER

Exposure has to take a
back seat to timing and
circumstances, say experts

Avold direct interaction on
1 soclal media during controversy
Case in point:
interview policy didn't hurt sales

Chris Brown's no-

of his last two post-Kihanna albums,
2011 's F.A.N.EF. and 2012"'s Fortune.

Both topped the Billboard 200.

Don‘t rouse the haters - rally

your followers
"A loyal fan base will overshadow

the negative,” offers Daddy Yankee

publicist Mayna Nevarez.

Control your publicity stunt

"One negative tweet can trigager a
snowball of eriticism,” says Dominic
Moriarty, head of social at London

digital marketing agency Passion

Digital., "We'd never recommend

risking a backlash.” —Leila Cobo
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Garth Brooks Bulk$ Up

With a Sony deal secured and a global tour soon to launch,
does the country singer still carry the cachet of a worldwide superstar?

arth Brooks July 10
reveal of a new deal
with Sony Music (an
album on Pearl/RCA
Nashville 1s due around
Black Friday, and will be sold digi-
tally on his own site, sidestepping
1Tunes) and an upcoming global
tour had tongues wagging: Does
he still carry the clout of a coun-
try superstar? “Our listeners say
they'd buy tickets today,  says Bruce
Logan, vp country programming for
CBS Radio. (Only one date, Sept. 4

in Ilhinois, has been announced so
tar.) AddsKris Daniels, PD of KCYE

BY ED CHRISTMAN

Las Vegas: "Alot s changed, but he is
Garth Brooks. If the music 1s country
and hip, it'll be a slam dunk.”

That's what Sony s CEO is count-
ing on. According to sources, Doug
Morris pulled out all the stops to
land the deal, beating Big Machine,
whose CEQO, Scott Borchetta, says,
"Ultimately, the deals Garth wants
to strike aren t aligned with what Big
Machine has to offer.”

Such a gargantuan launch 1s
justified for an artist who has sold
134 million albums worldwide (his
latest, 2007 's Ultimate Hits, sold
2.5 milhion, according to Nielsen

SoundScan), butifit's the industry s
confidence Brooks, 52, 1s seeking, he
may have his work cut out for him.
"I don't know if he can do it any-
more, confides one senior label
executive. " Radio will play him
the beginning, because it won 't want
to miss out on promotions for show
tickets, but will the play sustain?”
Clear Channel executive vp Clay
Hunnicutt, who oversees country
programming, says that's missing
the point. " The twentysomethings
know the legend of Garth Brooks
but haven't had the full-on Garth
experience. Now, they 1l get that.” ©

Midyear

Indies Tip
The Scale

Universal Music Group leads
so far in 2014, but factoring in
distribution widens the gap

Market Share:

o the three major labels "misrepresent” their market-
share figures to extract a disproportionate amount
of copyright-related revenue from the marketplace?
So claimed Secretly Group co-founder Darius Van

Arman to a June 24 Congressional committee considering legisla-
tion on copyright law, noting that industry leader Universal Music
Group touts the total amount of music it distributes, not owns. By
Billboard's estimate, based on Nielsen SoundScan data, so far in
2014, UMG tallies 28.2 percent market share via wholly owned or
joint ventures, but factor in distribution for indie labels like Concord

and Fat Possum and a stake in distributor INgrooves, and market
share rises to 38.3 percent. Rather than signing with major-owned

distributors ike RED and Alternative Distribution Alliance, some

BY ED CHRISTMAN

indie labels, like the Beggars Group, have the clout to retain digital

distribution of their own and may choose to let an indie trade group
like Merlin negotiate on their behalf with digital music services. ©@

ILLUSTRATION BY ISABELLE CARDINAL
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Sam Smith’s Spotify Gamble:
Did It Pay Off ? (Yes And No)

Hoping to beat Lana Del Rey to the No. 1 spot in [irst-week sales.
Capitol Music Group took significant risk in betting against streaming

BY GLENN PEOPLES

am Smith lost a battle but not thewar.  Die, was No. 1 globally in Spotify's “median rank-
In an effort to debut at No. 1 on ing, measuring the popularity of all tracks on an
the Billboard 200, the buzzing Brit's album, and eighth in overall streaming activity.
first full-length album, In the Lonely Ultraviolence is Spotify s top U.S. release so far
Hour, was kept off Spotify in the United States, In 2014, with 6.8 million streams in week one.
sources tell Billboard. The tactic didn't work. Del Rey's manager Ben Mawson believes her
The 182,000 first-week sales of Lana Del Rey''s streaming power comes from having a young fan
sophomore effort, Ultraviolence, on Interscope base who first discovered "Video Games™ online,
surpassed his 166,000-unit June creating a viral sensation. He
16 release on Capitol. (Both are 5 equates radio play with downloads.
Universal Music Group labels.) o “Lana is more about the Internet,”
Could the 16,000-unit chasm "";i | says Mawson. “Streaming is a form
have been bridged by the stream- ._ of advertising, really.”
ing service, which, in theory, As for Smith, his Billboard
would have allowed fans to sample Hot 100 hit “Stay With Me" first
Smith's music before buying or became available on Spotify on
spread the word to other potential July 12, with the full album arriving
buyers? Perhaps. But a different July 16 (it was streamed 256,000
street date would have easily done times its first day), but he could
the trick. win the long game. (Capitol would
In the Lonely Hour could have not comment.) Buoyed by strong
reached the top spot in 17 of the reviews and growing radio play, In
first 28 weeks of 2014 — its first- the Lonely Hour has sold 278,000
week sales bested the debuts of The units in three weeks compared with
Black Keys Turn Blue (164,000), 252,000 for Ultraviolence. When
Jack White's Lazaretto (138,000), individual tracks are factored —
Schoolboy Qs Oxymoron fans bought 2.5 million from In
(139,000), Trey Songz’s Trigga the Lonely Hour vs. 367,000 from
(105,000) and Sia's 1,000 Forms of Ultraviolence — Smith’s edge is
Fear (52,000), Coldplay’s week- obvious, with track-equivalent
two tally of Ghost Stories (83,000) albums of §33,000 to Del Rey'’s
and 11 of the 13 weeks Frozen ruled. 280,000. And talk of Grammy
However, Smith was beat by one | nominations should carry Smith
of the world’s most streamed art- ELEU' :jﬁ:’:eﬁ’ r':ﬂ?f;:jﬂ;ﬁ through the holidays and well into
ists. Del Rey’s 2012 debut, Born to still makearun for hercrown.  2015. And with that: checkmate. ©

DISTRIBUTED VS. OWNED: HOW THE LABELS STACK UP

T INDIES
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BEATPORT’S NEW

BOSS LOOKS
TO BOOST BIZ

Lloyd Starr rises from COO to
president of the EDM online hub

BY HARLEY BROWN

ou could say Lloyd Starr, 35, was primed to
be president of Beatport. As the 10-year-
old company s former COQO, there was
nowhere to go but up. With Matt Addell s
June 24 exit, the door opened and a flood of
‘philosophical” conversations — many over beers in
Ibiza, Spain — turned into reality. How will the EDM
online hub grow under his leadership? Starr is
tight-lipped on specifics, but tells Billboard he plans
to increase the company's social media presence
first, while continuing to reach users through
Beatport's bread and butter: track downloads.

What's your opinion on SoundCloud's takedown
of Kaskade's allegedly copyright-infringing
mashups? Consumers want to mix content, and
s and copyright holders want to put content out,
so it's unfortunate when legislation gets in the way.
That's why we originally put out [remix platform
mixes.beatport.com): When somebody purchases
a track, they gain the license to remix it and put

it up for sale or streaming. We've got some high-
quality music, but obviously that's not something
that grows to the scale of SoundCloud overnight. It
needs to evolve in order to get that mainstream feel,

How are you dealing with “"download farms™
[services that repeatedly purchase an artist’s
song to drive it up the charts]? First of all, f— those
guys. They're attacking the credibility of everybody
else. We have smart people working on how we
deal with that reactively, and we're building in
functionality to deal with that proactively. It's a cat-
and-mouse game. The fraudsters do what they can
to defeat our tools, and we have to outsmart them.

Electric Daisy Carnival drew 400,000 people this
year. How big do you think EDM can get? It has
room to grow, for sure. The barrier for entry into
composing and creating music is much lower than
before. Like this remix platform we've been growing
—Zedd won two remix competitions and got a
record deal. | get up every day to work toward that.
Playing a small role in where they go and what they
become, that's what makes this fun. ©
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Death Grips
To The Majors:
Drop Dead!

The infamous band's latest middle
finger to the industry: breaking up

BY ANDREW FLANAGAN

hen noise collective Death Grips,
anchored by drummer Zach Hill
and vocalist MC Ride but with

an always rotating roster, called

It quits — announcing the news on July 2 with a
note handwritten on a napkin — it was only the
latest in a string of shocking (some might say

self-sabotaging) moves by the critically lauded and
uncompromising 3-year-old Sacramento, Calit.,
outfit. The scrawled and stained nail in the coffin
was presaged by years of tumult; in fall 2012, the
album No Love Deep Web was uploaded for tree
despite its label s wishes alongside vaguely embar-
rassing internal emails from Epic Records ("We re
extremely upset ') and ending in Death Grips being
dropped from the label. Nearly a year later, the

act caused a near riot at Chicago’s Bottom Lounge
when its “set” turned out to be little more than a
film projection of a suicide note supposedly writ-
ten by a fan accompanied by Death Grips music
on loop. That led to Lollapalooza's last-minute
cancellation of 1ts 2013 slot.

Now Death Grips 1s dead, leaving its new label
partner, Capitol's Harvest Records (in tandem with
Death Grips imprint Third World), with a highly
anticipated double album, The Powers That B, to
promote — and no band. "It's hard to characterize

Death Grnips
announced its
demise on a napkin
iright), a photo of
which was postad
on Fagebook.

how these things happen, says Piero Giramonti,

Harvest GM along with Jacqueline Saturn.
“Were we a party to it? Not really.”

Indeed, this latest middle finger is par for

the course for the self-declared “conceptual

art’ project. As Prospect Park's Angelica Cob-

Baehler, the band s current co-manager, recalls of

its Epic signing: Chairman/CEO Antonio “L.A."

Reid took one look at MC Ride in the video for
“Guillotine,” bellowing and berating someone from

the passenger seat of a car, and said, "I ain t scared

of shit, and I'm scared of this motherf—er.”

S0 why keep investing in a band that seemingly

wants nothing to do with the music industry?
“"Death Grips impact that will never be measured in

the short term,” offers Cob-Baehler. For his part,

Giramonti says Harvest won t lose the farm. "In

this business, the more you take |up front], the less

creative freedom you get ... we structured the deal

so no one would get bent out of shape.” ©

IS THE PITCHFORK
FESTIVAL CURSED?

Unexpected illnesses,
mental exhaustion and
a relapse taint the indie
fest's track record

BY ANDREW HAMPP

eath Grips called off all
touring plans, including a July
20 set at Chicago's Pitchfork
Festival, Curiously, the annual

The iconic rocker,
who died in
October, left a
treasure trove of
tunes and a newly
revealed, wisely
invested estate
(bequeathed

to wife Laurie
Anderson)

Real Estate

BY MEGAN BUERGER
AND ED CHRISTMAN
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Recordings And
Publishing

Live Performances
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event has seen a few unfortunate
setbacks inits lineup. On April 26,
house pioneer D) Rashad, 34, died
trorm an apparent blood clot, leaving
producer D) Spinn to headline a July
20 set. On May 13, The Julie Ruin's
Kathleen Hanna announced she had
canceled her tour, including a Pitchfork
bow, due to a relapse of Lyme disease,
Earl Sweatshirt revealed that he, too,
was pulling out from festivals to recover
from exhaustion (though he was still
expected in Chicago at press time).
With 19,000 set to flock to Union
Park July 18-20 (headliners include
Beck, Neutral Milk Hotel and
Kendrick Lamar), Pitchfork Media
president Chris Kaskie s taking
the hiccups in stride; "Hopetully
the point of the testival is that
vou re not there to see one thing —

you're there to see everything."@
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WATERSHED MUSIC FESTIVAL
Aug. 1-3, The Gorge
Amphitheatre, George, Wash.,
$175 (3-day pass)

The third Watershed Music
Festival sold outin 10

minutes this year, according

to producer O'Connell. The

fest boasts Tim McGraw (right)
Lady Antebellum, Jake Owen, El

COUNTRY THUNDER

July 24-27, Twin Lakes, Wis.,
$99-$220 (4-day pass)

One of the most successful
brands in country is Country
Thunder, a pair of festivals

that take place in Twin Lakes,
Wis.. and Florence, Ariz. This
year's Twin Lakes edition has
booked Jason Aldean, Miranda

MUSIC TOURING

Country Kills

Young Band and others. “The fans’ sense of Lambert, Brantley Gilbert and

community is driving this,” says O'Connell. “| others. Neste Event Marketing
e Omp talk to the 'Shedders’ online, so | know what's president Gil Cunningham,

on their minds. Believe me — they let me who buys talent for eight

know if | screw something up.” country music fests including

BY RAY WADDELL Country Thunder, is optimistic

for sellouts at both Twin Lakes

ERIC CHURCH -«

o - — Aug.2 and 16, Sixes, Ore.,and 7 | . :
The numbers don't lie: Country music is Brownsville, Ore., $47-377 d ;:ﬂ“i; ﬂllj?? Florence in 2015
. . . . . Fil 2= Y
the most robust sector of a booming touring Before starting his tour in 3
industry. Today, some 15 country stars have September, Church headlines - =2

the first Cape Blanco Country

reached hegdlmmg status — more t}mn ever e Festivalon Auo. 2 and
before — with at least that many poised to the Willamette Country Music
take the next step. Festival on Aug. 16, both
As president of Live Nation's country divi- Spansared by B-Martand now
. Brian O'C s thel i part of a festival investment
sion, Brian onnell is the largest pro Ece;*rf ventiira by WME. Church,
promoter of country music in the world. "It's one of country's great artist-
incredibly busy here,” he tells Billboard, cit- development stories, is unique
ing Tim McGraw's Sundown Heaven Tour, SSSRIIB TG, Shiar Hacsol )
_ : . , rock clubs. He's now headlining
Luke Bryan selling out Pittsburgh s Heinz arenas — starting with Madison
Field in June, Jason Aldean and Florida Square Garden on Oct. 17.

Georgia Line “steamrolling through arenas,
and Blake Shelton kicking off his tour with

three sellouts” as early season highlights. 1:' - 2“5';"" l'f"l_ MBERT
. | . ug. 8, Sleep Train

.Meanwhﬂe, Taylor E.‘.wHt mad:ﬂ. hjistnry Amphitheatre, Wheatland.
with her Red Tour, which ended in Singapore Calif. $29-364
on June 12 after a 15-month run. According to Lambert kicks off her
Boxscore, the tour’s overall gross of $150 mil- amphitheater run in earnest
I the prior country artist record S e

LON SUTPASSES pLox :'1 Y 5_ 1'. Wheatland. O'Connell says

h}l’ McGraw and Faith Hill s Eﬂ-hEﬂ.dllﬂlng her ticket counts are “‘great”
Soul2Soul Tour, which brought in $141 mil- heading into the tour’s launch.

lton during 2006 and 2007.
TMG/AEG Live, which produced Swift’s
North American dates, also just completed
another record-shattering tour by George
Strait. And Garth Brooks, country s all-
time top draw, announced July 10 that he'll
come out of retirement for a three-year run.
TMG/AEG Live 1s involved n three country
festivals; Live Nation already produces
three, Washington’s Watershed,
Michigan’s Faster Horses and the
just-announced Route 91 Harvest
in Las Vegas, the first of what
O’Connell vows to be 10 festival
launches over a 10-year period.
A new event in New York 1s
expected to be announced
at some point, but O'Connell
declined to provide details.

DIERKS BENTLEY
July 23, Red Rocks Amphitheatre,
Morrison, Colo., $31-363
One of O'Connell’'s most
successful innovations is

the Megaticket promaotion,
which allows fans to buy

a season pass for all Live
Mation country shows ina
given market for the summer.
In Bentley's first time with
the program — and his first full-
blown headlining amphitheater run —

he hits Denver on July 23. "From a headliner
development point of view, the success
story of the year is Dierks,” says O'Connell.

HET TN I WIREIHGLT e GNAW TAYI 0¥

attendance atan indoor venue and largest gross and attendance at a single-
show country concert. His gross? A whopping $18,194 374,

[®T: 7§

With touring season in GEORGE STRAIT
full swing, Rillhoard .::una 7 AJT&T it;dium, A;I:ngtunl,tTEH:m .'FEE.Eﬂam:: u.u:'nr b R _f
: BB, ountry legend Strait said farewell to the stage in style. The Cowboy Rides = 5

E,HWE?'FS E?un (Y8 B Away Tour grossed $100 million, with 996,583 tickets sold for 44 shows. 43
live highlights My B His final performance, at AT&T Stadium in Arlington, Texas, on June 7, broke 35
this summer, several Boxscore records, including for largest attendance ata U.S. single- 55
both past and show concert, with 104,793 tickets sold. (U2 previously held the record, _ E
, with 97,014 in 2009.) The show also broke Strait's own records for largest x
upcoming. 3

L
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FASTER HORSES JASON TOUR TALEDS

July 18-20, Michigan ALDEAN

International July 18,

Speedway, Brooklyn, Progressive > 1 HI N G S G RAHAM NA S H
GARTH BROOKS Mich., $180 (3-day pass) Field, WANTS YOU TO KNOW ABOUT
Sept. 4, Allstate Arena, The second annual Cleveland, c S NY - S NEWLIVE ALBUM
Rosemont, lll., $65.50 Faster Horses featured $30-%75
OnJuly 14, Brooks, country's stars like Tim McGraw, On July 18, Aldean =il § oA
all-time top ticket seller, revealed Keith Urban and Darius iright), with Florida Georgia ok N .C"a}w;.;':la'éﬁ"‘:
that Chicago would be the first Rucker, and surpassed Line and Miranda Lambert, sold S s S g i AN NAE l:ma'-'l'.li,r-'ﬁﬁ&';
stop of a three-year tour. In a risky last year's numbers, out Progressive Field in one of S PR Y (e 1 RS X0 W s St
(but confident) strategy, Brooks per O'Connell. "It has eight country shows that Live T ARER AT 2 A LR ik T ey Oakland,
will announce each city 10 days unlimited potential Nation will bring to Cleveland via e L s __ " I’_L?j"f;;”
before tickels go on sale. Brooks' because of its location,” Megaticket this year. Aldean — * A - v g i
last full-blown tour, for his 1998 he says, referring to the who moved 1 million-plus tickets
set Sevens, grossed more than site's expansive size and in 2013 — sold out Cincinnati's
$105 million (country’s first $100 the immersive camping Great American Ball Park the next
million run) and drew close to 5.5 experience many country day, and now takes on stadiums in
million people. fans prefer. Pittsburgh (July 25), Washington

l | | Uuly 26) and Philadelphia (Aug. 1), In 1974, The Allman Brothers Band, Chicago and Wings

led the Billboard 200, but none were playing stadiums.

That breakthrough fell toDavid Crosby, Stephen Stills,
Graham Nash and Neil Young, whose 1974 tourwas their
first together since 1970. CSNY played up to four hours a
night, rocking their two albums, solo LPs and new songs. On
July 8, after years of delays, the band dropped CSNY 1974
(Rhino), a boxed set of live cuts from the tour compiled by
Nash. With 60 songs on the deluxe edition, which bows at
No. 17 onthe Billboard 200, there are tons of takeaways —
but Nash, 72, says these are the five most important.

-

I. THERES AREASONITTOOK SO LONGTO

BLAKE SHELTON COME OUT "The only thing around was a bootleg DVD
Aug. 1, Madison Square from [London’s] Wembley Stadium, but it wasn’t a good
Garden, New York, $30-575 show. We were too hyper —probably too high. I always

Voice coach Shelton began . . :
the summer le of his 2014 knew that if we took performances from different nights,

tour with his first headlining a jewel could be created. My idea was to put youin the
stadium gig on July 19 at middle of an incredible show. It was a ditficult album
Chicago’s Wrigley Field. to make — shows were indoors and outdoors, different

Next up: A sellout at Madison

Square Garden, and another sonic environments, and to weave them together into one

at the Hollywood Bowl in E:-:pEtiE nce was a technical accnmplish ment.’
L.A.on Oct. 4 — his first time
ASegining at bt venuge. 2. YOUNG WAS ON FIRE “Neil had hit a writing streak

that was unbelievable — the songs knocked me on my ass. |
found this song, ‘Goodbye Dick, that Neil wrote the night
before and we only played once. So beautiful, so Neil.”

3. SOME SPECIAL SONGSDIDN TMAKE THE
FINAL CUT “[Stills’] ‘Carry One’ was very importantin
our set, but I couldn't find one version that excited me. |
spent 90 hours mixing different recordings and had to say

to Stephen, ‘It’s not working.' He said, ‘If it's not there, it’s
notthere. Thad asong|["It's All Right | that didn't make
the album—i1twas so new I was telling everyone the chords

while we played it onstage. We were doing songs noone in
the band had heard before. That's balls.”

CMA MUSIC FESTIVAL
June 5-8, LP Field, Nashville,
$177 (4-day pass)

CMA Festtraces its roots

back to 1972's Fan Fair,

which drew 5,000 fans. This
year, superstars including Luke
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- Bryan, Tim McGraw, Miranda

= Lambert, Keith Urban (right) and LUKE B HT_A N o

: = Brad Paisley drew more than 80,000 in Aug. 15, Lincoln Financial Field, 4. THE FOUR-HOUR SETS WERE BOB DYLAN-
8 daily attendance. All proceeds benefitlocal Eh"ﬂd E:lph'a : ﬂﬂ"f‘t T INSPIRED “It wasright after the Dylan and The Band
8 school music programs — to date, more than ueto the expense of stadium shows,

i $5 illion has bean donated. The 3014 fest Bryan (above) typically opts for doubles at tﬂur.hat:l done so well, and our team felt we could sell out
E also pumped $39.3 million in direct visitor amphitheaters. Not so in Foxborough, Mass., stadiums. We were at the top of our game and had a lot of
3 spending into the local community, according and Philly, where he will split expenses with songs — old songs people wanted to hear and a backlog of
‘:* thﬂd” 35*_'“:”9 EET’E ntion f:d Visitors ‘;ﬂf p. El:ﬁf; LZT:;;" ;';1 h;::;z:jﬁ# ;:ﬁ:" new songs. We had all-acoustic sets, electric sets. I'd do
& our-gay ticket packages sold out a recor : v - | i ] . "

“; \E wiaake inadvancs. and tickits for 2015 stints wrap the day before Bryan loads in. Fieldworker solo atthe prano. There were no rules.

52 are outpacing that, with nearly 80 percent of In his first headlining tour last year, Bryan

£ available seats already sold. ﬂf’;ﬂkeﬂ Em:ﬁ;fgﬁﬁ?ﬂ Eﬁlﬂu;ﬂuﬂf- 5. HIS BIGGEST REVELATION MAKING CSNY

= o selling nearly million intickets an (& - - -

‘3 entéring couitty's 1 iilion ticket el 1974 "How great an accompanist Neil Young1s. He does

whatever it takes to make a song better.” —Phil Gallo
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HEAR SAY A look at who's
saying what in music

=

COMPILED BY KARA CUTRUZZULA

“Good morning ‘Rehearsals start
people!! | love today... And yes
y'alllll And for any there will be
haters reading this a new album
have yourself a #SorryForTheWait
nice warm plate of #Blink”
scrotum...” —TOMDeLONGE
The Blink-182 singer-quitarist.
—BLAKESHELTON revealing plans for the band's
The country singer, tweeting seventh studio album on Instagram.
afriendly wake-up call to his
6.6 million followers.

By

" backslid for a while
— got into druggin’
and drinkin’ and
smokin’. But now
I'm back, reformed.

“They thought
| was a hooker!”

—CHRISSY TEIGEN

The supermode! and John Legend's
wife, recalling a stary sold by a
hotel employee in L.A. claiming that

Af f ' d Legend was staying there with a
pralses ue “high-class hooker,” but in reality the
(o Anﬂh 3 alleged call girl was her.

—JAY ELECTRONICA

The rapper, explaining the seven-year
delay between his first mixtape and his
long-awaited debut album.

FARROW

‘Not interested in “I will always hold
this Wall Street Cat near and dear
Journal op ed to my heart and e
section unless it’s appreciate her help

entirely written by

in my personal

Taylor Swift.” growth from afﬁ
— RONANFARROW teenager to adult.”
The MSNBC talk show host, tweeting —ARIANA GRANDE =

about the column Swift penned

The pop star, expressing gratitude
toward Nickelodeon after her sitcom,
Sam & Cat, was canceled.

INNELE

discussing the bright future of the
music industry.
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FARGOW. BRAD SANRET

“It's better to have “Let’s hear it |
three broken for the fat one!”
engagements than —JUSTIN TIMBERLAKE
thrEE deﬂrEES. " Th:- Smt'&TJE singer, introducing i
ormer "N Sync colleague Joey _

—SHERYL CROW Fatone onstage when he dropped by ;

The singer, commenting on her
past relationships with high-
profile men who made her feel
“smaller” than them.
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Timberlake's private show at New
York's Hammerstein Ballroom.
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July 9, 2014

To our ASCAP and BMI songwriters,
'm reaching out to share some important news about our rapidly changing industry and what we're

doing about it. As you may recall, last year | wrote to you to announce that Sony/ATV had taken
the lead in protecting your rights in the digital space by withdrawing certain digital performance

rights from ASCAP and BMI.

As | explained, there were numerous reasons for this withdrawal. One was that ASCAP and BMI
operate under very old antitrust consent decrees which dictate how they negotiate and grant
licenses. As a result, the performance rights licensing process is often lengthy, expensive and results
in artificially deflated rates. By withdrawing certain rights and entering into direct deals, the process
becomes more efficient, less costly and, ultimately, more transparent and beneficial for everyone.

Unfortunately, in two legal decisions at the end of 2013, the Federal Courts ruled that music
publishers could not selectively withdraw public performance rights from ASCAP and BMI. In other
words, a publisher had to keep all of these rights (including digital) with the two performing rights

societies, or leave altogether. As a result, all of our performance rights are currently with ASCAP
and BMI.

Like you, we passionately want digital music services to be successful as they provide fantastic new
ways for music lovers to listen to music and have the potential to generate significant new revenues
for all of us. However, because the current system results in what we believe to be inequitable
royalty rates, the amount being paid to songwriters is unacceptably low and in no way reflects the
vital contribution you make to the success of these services.

To overcome the challenges of the present legislative and regulatory system, we are aggressively
pursuing the following activities:
- Working on your behalf with the U.S Department of Justice to revise the consent decrees and
allow partial withdrawal of performance rights.
- Appealing the rate court decisions so that partial withdrawals are permitted.

- Exploring other options, including the potential complete withdrawal of all rights from ASCAP
and BMI.

It is our hope that the DOJ and appeals process will recognize the benefits and fairness produced by
partial withdrawals of performance rights. This would enable us to remove only those rights that

we believe we can more efficiently license ourselves (e.g. digital), and keep other rights with

ASCAP, BMI or others where collective licensing (e.qg. for bars, restaurants and venues) makes sense
for the writers, publishers and licensees. That being said, because the DOJ and legal process is not
fully within our control, we may have no alternative but to take all of our rights out of ASCAP and
BMI. We recognize that full withdrawal is a significant step and we are carefully looking at all of the
issues associated with this, including speaking with potential partners to assist us.

All of us at Sony/ATV take our responsibility as your music publisher very seriously. We know we
face some difficult decisions ahead that will impact our business for years to come. We are
optimistic that we will overcome these issues and set the stage for a better future for you, our
songwriters. As the streaming market continues to grow rapidly, we are excited about all of the
opportunities that lie ahead. We will be sure to keep you updated as significant events develop.

Marfin Bandier

Chairman & CEO
Sony/ATV Music Publishing

More information is available on our website: https://www.sonyatv.com
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Howard (left, with Jay Z. one

of six producers on Made in
America) compares the doc

to Robert Altman's Nashville
and says he hopes to "createa
deeper understanding” of the
test's place. Below: John Lennon
at the Cavern Clubin 1961,

Boyhood’s Syne Blitz

From Bob Dylan to Arcade Fire,

Linklater's latest indie doesn't skimp

Richard Linklater s

| by Bob Dylan Paul McCartnay
nad wWings, Laay Gaga and |
| ir Arcade Fire
I ‘

_

the lives of locals who came |
out en masse to see such acts b2.5 million budget went toward
as Run-DMC, Pearl Jam, Odd Future, Gary Clark Jr. g e
and Rita Ora.

“You can have all the plans in the world, but you X,
have to discover, says Howard of his first documen- —
tary experience. Jonathan Demme, a friend and a o
great documentarian, told me: "Have vour ideas and
go In with a plan, but keep your eyes open and be
ready to learn. That's documentary filmmaking.” "

Adds Grazer: "There’s a little genius in everyone.
Jay Z came up with that expression. It sounds highfa-

Next Up For
Ron Howard:

Music Docs

The Oscar-winning director takes on two
ambitious subjects: Jay Z and The Beatles

tliar Coltrane

Fes 1 : | |
the Year

Family ol

BY PHIL GALLO

fter directing 22 films — among them Rush,
A Beautiful Mind and Apollo 13 — and win-
ning two Oscars, Ron Howard has turned
his attention to documenting music. His
first foray, Made in America, which chronicles Jay Z's
2012 music festival, premieres on Showtime on Aug. 7
and is available On Demand; his second focuses on
The Beatles as a live act and has late 2015 penciled in.

For the former, Howard, 60, and his producing
partner Brian Grazer, 63, went beyond the stage to
find stories, traveling to the Brooklyn of Jay Z's youth
and Janelle Monae s old Philly apartment, and into

MILEY CYRUS' =

Miley Cyrus licked and gyrated for TV

lutin, but we thought there has to be a propulsion and
it would be nice to have a lesson that's encapsulated.”

As for The Beatles doc, with which Paul
McCartney, Ringo Starr, Olivia Harrison and
Yoko Ono are “cooperating, Howard plans to cap-
ture their early days in Liverpool, England’s Cavern
Club to their final concert in 1966 in San Francisco.
The film 1s being made with Apple Corps and Nigel
Sinclair’s newly created White Horse Pictures. “Made
in America is about capturing a quick moment,’ says
Howard. "The Beatles were not the same six years
after the start of the story. This 1s an amazing epic
journey full of transformation. The human side 1s
what interests me the most.” ©

holiday weekend is partly to blame,

Coltrane stars in Boyhood, which

opened in New Yorkand L.A.on July 11
and expanded nationwide on July 18.

L* —-PG

CW had amere 600,000 viewers

BANGERZ 'y viewers on July 6 when Miley Cyrus: along with Cyrus fatigue. MTV aired her despite the boy band’s popularity — but

TV SPECIAL Bangerz Tour aired on NBC, but Unplugged special in January. It drew are low-risk as they tend to come in fully
most Americans tuned out her 1 million viewers, the highest-rated produced. Still, says Brad Adgate, re-

ITS OWN onstage antics. The specia Unplugged ot the past decade. That's an search director at Horizon Media, lower

WRECKING
BALL

numbers mean networks "may have to
be more selective with concert specials
and ‘eventize’ their shows as much as
possible.” —Jocelyn Vena

anomaly since concert specials generally
underperform —in May, a Coldplay

special on NBC drew a meager 1.7 million
viewers; a 2013 0One Direction special on

delivered 2 million viewers —
a 0.7 rating among adults 18-49.
t's not a ratings disaster, but more
of awhimper than a wallop. The
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