Grammy Preview

From left:
Michaels,
Khalid
and SZA

~ JULIA MICHAELS, KHALID and SZA

shook up pop in 2017 — now they’re
aiming to own awards season too
» "

. PLUS Predicting the blggest
Grammy stories: Will Ed vs. Kendrlck
‘;\k, g — be this year s Adele vs. Beyonce°
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“THIS YEAR’S MOST VULNERABLE-SOUNDING RAP ALBUM”
LOS ANGELES TIMES

“STONEY PROVES HE’S THE REAL DEAL” “A BONAFIDE SUPERSTAR”
COMPLEX PIGEONS AND PLANES
* Kk Kk ok Kk * k &k Kk Kk
“A RUN NOT SEEN BY ANY “POST MALONE IS ONE OF THE BIGGEST
OTHER RAPPER ALIVE THIS YEAR’ HIT-MAKERS IN HIP-HOP RIGHT NOW”
MASS APPEAL BILLBOARD

“‘MODERN-DAY HIP-HOP FEEL, BUT HIS GREATEST SKILL IS HIS KNACK FOR CATCHY MELODY”
GQ STYLE

republic




“THE HOTTEST SONG OF THE SUMMER OF 2017
BILLBOARD

“"DESPACITO”
(B s e e S e )

“DESIGNED TO PLAY “CONQUERED THE HOT 100 IN A
IT ON REPEAT” HISTORY-MAKING SALES FRAME"
cosmMmo FORBES
* Kk K Kk K * Kk Kk Kk K
“ONE OF THE MOST SUCCESSFUL “DANCEABLE AND INESCAPABLE
SPANISH-LANGUAGE TUNES LATIN GROOVE WITH THE TRIED-AND-
OF ALL TIME" TRUE PUNCH OF A BIEBER VERSE”
FORBES TIME
“SEDUCTIVE...” “LOVE AT FIRST LISTEN" “INTERNATIONAL SMASH"
ROLLING STONE PEOPLE ROLLING STONE
- “ republic
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“MICHAELS DOESN’T DO INAUTHENTIC...”
NYLON

“‘SHE’S EVEN MORE PROMISING

THAN HER RESUME”
VARIETY

* Kk k Kk Kk

“MICHAELS IS LEGITIMATELY AN ARTIST
TO ROOT FOR, A POP SONGWRITER WHO
STEPPED OUT OF THE SHADOWS AND

LANDED A BREAKOUT SOLO HIT”
USA TODAY

“MIDAS-LIKE SONGWRITER TURNS

EMOTIONAL TURMOIL INTO POP GOLD”
Q MAGAZINE

L o G

‘SHE IS AN INNOVATOR...
JULIA’S SONGS ARE REFRESHING
BECAUSE OF HER UNCONVENTIONAL

SONGWRITING CHOICES”
FADER

republic




“2017°S BEST POP ALBUM SO FAR”
USA TODAY

LORDE
R

“ONE OF THE BEST ALBUMS OF 2017" *..FANTASTICALLY INTIMATE"
ROLLING STONE ROLLING STONE
*x Kk Kk Kk Kk *x Kk Kk Kk Kk
“PEOPLE ARE CALLING LORDE'S “MELODRAMA IS THE
LONG-AWAITED NEW RELEASE ‘THE BEST POP ALBUM
BEST POP ALBUM OF 2017 OF THE YEAR SO FAR’
BUSINESS INSIDER SLATE
* Kk Kk Kk Kk * Kk Kk Kk Kk
“THE BEST MODERN-POP "CAPTURES EMOTIONS
ALBUM OF 2017 SO FAR” LIKE NONE OTHER”
VARIETY PITCHFORK
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“ONE OF THIS YEAR’S MOST INTRIGUING HIP-HOP ALBUMS AND ALSO

A BOLD STATEMENT OF LEFT-FIELD POP”
THE NEW YORK TIMES

AIVINE

“AMINE SEEMS TO BE ON THE “ONE OF THE MOST
PRECIPICE OF CREATING REFRESHING NEW ARTISTS
A REAL MUSICAL LEGACY” IN HIP-HOP RIGHT NOW”
PAPER MAGAZINE XXL
*x &k Kk Kk Kk * ok ok Kk Kk
“GOOD FOR YOU WAS CAREFULLY “FEEL-GOOD MUSIC THAT’S
CRAFTED IN EVERY WAY POSSIBLE” COLORFUL AND BRIGHT”
BILLBOARD ROLLING STONE

“THE PORTLAND RAPPER’S DEBUT ALBUM BALANCES PLAYFUL VERSES

AND CHEERFUL WIT WITH MORE REVEALING MOMENTS OF INTROSPECTION”
PITCHFORK

republic




“..THE MOST IN-DEMAND PRODUCER IN HIP-HOP”
THE FADER

*..ONE OF THE HARDEST WORKING “USA’S BIGGEST HIT
ARTISTS IN THE NEW WORLD OF HIP-HOP” SONGWRITER OF Q1 2017”
VICE/NOISEY MUSIC BUSINESS WORLDWIDE

* &k Kk ok Kk * Kk Kk ok Kk

ACROSS THE FIRST SIX MONTHS OF 2017, METRO HAS PRODUCED FIVE TOP 10
RECORDS ON THE BILLBOARD HOT 100 CHART AND INCLUDING:

POST MALONE'S FUTURE'S KODAK BLACK'S BIG SEAN'S MIGOS'S
5X PLATINUM SMASH PLATINUM PLATINUM PLATINUM PLATINUM

“CONGRATULATIONS” “MASK OFF” “TUNNEL VISION” “BOUNCE BACK” “BAD AND BOUJEE”

(FEAT. QUAVO) (FEAT. LIL UZI VERT)
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“STONY HILL IS A REMINDER THAT REGGAE REMAINS A POTENT

POP FORCE, ESPECIALLY WHEN IT'S IN THE HANDS OF A MASTER”
ROLLING STONE

DAMIAN “JR. GONG” IVIARLEY

“STONY HILL 1S A HELL OF A REINTRODUCTION,

LOADED WITH REGGAE CLASSICISM...”
ENTERTAINMENT WEEKLY

*x Kk &k Kk Kk

“DAMIAN MARLEY CONTINUES TO PUSH REGGAE FORWARD"
THE GUARDIAN

TUPP 7€ GONG. =2=



*JACK JOHNSON REMAINS ONE OF THE MORE INFLUENTIAL
SINGER-SONGWRITERS OF THE 21ST CENTURY”
LA WEEKLY
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“MY MIND IS FOR SALE’ IS PACKED WITH “THE ETERNALLY CHILL PERFORMER’S
SHARP LYRICS SKEWERING PRESIDENT SEVENTH STUDIO ALBUM IS ANOTHER EMINENTLY
TRUMP, BUT JOHNSON DELIVERS HIS BARBS LISTENABLE COLLECTION OF TUNES SO LAID-BACK
WITH A GENTLE AND DEXTEROUS TOUCH OVER YOU CAN PRACTICALLY TASTE THE FRUITY

AN EFFERVESCENT INSTRUMENTAL GROOVE” ~ COCKTAILS AND SMELL THE SEA AIR”
ROLLING STONE PEOPLE MAGAZINE
* k Kk Kk Kk * k &k Kk Kk

“ALL THE LIGHT ABOVE IT TOO WITH AN EASY GROOVE AND AN

EVEN EASIER-TO-GET-BEHIND MESSAGE, IT'S AN INSTANT WINNER FOR FANS”
ENTERTAINMENT WEEKLY




“ONE OF AMERICA’S GREATEST SONGWRITERS....
SAD CLOWNS & HILLBILLIES CONTINUES MELLENCAMP’S UNFATHOMABLE AND LARGELY

UNDERAPPRECIATED SEQUENCE OF GREAT ALBUMS.”
SALON.COM

JOHN IVIELLENICAIVIP
it e I

“WHETHER HE WANTS THEM “SAD CLOWNS & HILLBILLIES IS WITHOUT
OR NOT, SONGS STILL COME QUESTION A CONTEMPORARY
TO HIM, AS HIS STRONG, MASTERPIECE. THIS IS SOME OF THE
COUNTRY-INFLECTED BEST WRITING AND MUSIC THAT
NEW ALBUM, SAD CLOWNS MELLENCAMP HAS EVER BEEN KIND
AND HILLBILLIES.” ENOUGH TO SHARE WITH US.”
ROLLING STONE AMERICAN BLUES SCENE
* Kk &k Kk Kk *x k k &k Kk
“SAD CLOWNS & “MELLENCAMP DEMONSTRATES
HILLBILLIES 1S THE DIFFERENCE BETWEEN POP
SUPERB’ ENTERTAINMENT AND REAL ART”
VARIETY NO DEPRESSION
republic




“PEARL JAM CONSISTS OF AMBIENT INSTRUMENTALS,
ALT-ROCK GODS WHO’VE GONE ON TO BECOME THE

NATION’S YOUNGEST STADIUM-FILLING CLASSIC-ROCK BAND”
AV CLUB

“THE BEST LIVE BAND “PERFORMANCES FILLED WITH
ON THE PLANET...” SOULFULNESS AND SPIRIT..."
ANTIQUIET CHICAGO TRIBUNE
* &k ok Kk K *x Kk ok Kk K
"SEEING PEARL JAM |S AWESOME, “THE BAND, THE FANS,
IN THE TRUEST SENSE AND THE CITY ENDURED
OF THE WORD..." TO MAKE HISTORY"
AV CLUB cos
republic




“ONE OF THE MOST POPULAR SONGS IN THE WORLD"”
BUZZFEED

“THE COLOMBIAN MUSICIAN “A HOT LATIN TRACK WITH AN
IS DOMINATING...” IRRESISTIBLE BEAT.”
COMPLEX FORBES
*x Kk Kk ok Kk * k &k Kk Kk
“..WITH BEY SIGNED ON, IT'S ABOUT TO “BEYONCE LENDS HER
ENJOY PERHAPS THE BIGGEST BOOST ANY VOICE TO HURRICANE RELIEF,
ALREADY-RELEASED SINGLE POSSIBLY CAN.” LITERALLY AND FIGURATIVELY.”
BILLBOARD REMEZCLA

“BEYONCE’S PRESENCE IS SURE TO BOOST THE PERFORMANCE OF
“MI GENTE” (*MY PEOPLE"). AND, AS THE BEYHIVE SURGES TO SUPPORT ITS QUEEN,

BOTH BALVIN AND WILLY’S VISIBILITY WILL RISE.”
VULTURE
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Malone, 22,
previously
released his
debut album,
Stoney,in
December2016.

Post Malone,

21 Savage ‘Rock’
The Hot 100
With First No. 1

ONGRATULATIONS ARE
in order for Post Malone,
whose “Rockstar”
(featuring 21 Savage)
hits No. 1 on the Billboard Hot 100
(dated Oct. 28), marking the first
leader for each artist.

After spending its first three
weeks on the Hot 100 at No. 2,
“Rockstar” reigns as it logs a third
nonconsecutive week at No. 1
on the Streaming Songs chart,
with §1.3 million U.S. streams, up
3 percent, in the tracking week,
according to Nielsen Music. It rises
5-3 on Digital Song Sales, which
it led for a week, up 11 percent to
48,000 downloads sold, and debuts
at No. 38 on Radio Songs with
35 million in all-format audience,

up 36 percent.

Notably, five of the 10 titles to
ascend to No. 1 on the Hot 100 in
2017 have been rap songs, tying for
the most in any year (and following
twoin 2016 and one in 2015).
“Rockstar” dethrones CardiB’s
“Bodak Yellow (Money Moves),”
which slips to No. 2 after three weeks
at No. 1. Previously, DI Khaled’s
“I'mthe One” (featuring Justin
Bieber, Quavo, Chance the
Rapper and Lil Wayne), Kendrick
Lamar’s “Humble” and Migos’
“Bad and Boujee” (featuring Lil Uzi
Vert) led in 2017. This year marks the
first year in which as many as five rap
hits have topped the Hot 100 since
2006, while five rap singles also ruled
in 2003 and 2004. ~GARY TRUST
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Title cernricanion
PRODUCER [SONGWRITER]

8 Rockstar

Artist

IMPRINT/PROMOTION LABEL

POSt Malone Feat. 21 Savage

L BELLTANK GOD [APOSTL BELLOAWOSHILEY,S AKOSEPH]

REPUBLIC

Bodak Yellow (Money Moves) ® CardiB
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Billboard Hot 100 DATA FOR WEEK OF 10.28.2017
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‘A GUARANTEED CHART-TOPPER...”
TIME

FIFTY SHADES DARKER
[

“FIFTY SHADES DARKER IS NOW SET TO “TAYLOR SWIFT'S SULTRY SIDE
HAVE THE HOTTEST SOUNDTRACK... ENTANGLES PERFECTLY WITH
T-SWIFT AND ZAYN SHOULD HAVE ZAYN'S BROODING STYLE
COLLABORATED LONG AGO” ON THIS LEAD SONG”

COSMOPOLITAN ENTERTAINMENT WEEKLY
* k k &k Kk * Kk Kk ok Kk

“YEARNING ROMANTIC TRACK...”
ROLLING STONE

um@sn. republic
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Billboard Hot 100
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TO OUR READERS
Billboard will publish its
nextissue on Nov. 2. For
24-7 music coverage, go to
Billboard.com.

ON THE COVER

From left: Julia Michaels, Khalid

and SZA photographed by
Eric Ray Davidsonon Sept. 23
atEl Cortez Hotel & Casino
inLas Vegas. Styling by Cat
Tapper. Michaels wears a
SergioHudson topand pants.
Khalid wears a Bally turtleneck
and jacket, Good Fightshirt
and |.N.C. pants. SZA wears

a Solace London top and
pants, 16Arlington beltand
Chiara Ferragnishoes. Foran
exclusive video of each of them
discussing how they crafted
their hits, go to Billboard.com.

IB}BILL;BOARD | OCTOBER 28,

From top: Patrick Wilson,
Brian Bell, Scott Shriner and
Rivers Cuomo of Weezer
photographed Oct. 9 at
Mates Vineland in North
Hollywood. For an exclusive
video of how their new song
“Happy Hour” came together,
goto Billboard.com.
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FEATURES
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Grammy Preview 2018 A
revealing conversation with
three likely contenders for
best new artist —Khalid,
SZA andTulla Mtthaels.
Plus, Beck reflects an his
roller coaster ride to winning
album of the year in 2015,
and more.

‘We Wanted Our Songs

To Sound Like The Future’
INXS’ Kick mystified those
who heard it first. Thirty
years later, it remains

the Aussie band’s most
successful album.

BILLBOARD HOT 100 y
11 PostMalone an

each earn their first No.
with “Rockstar.”
Continued on page 24
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“At the beginning, Atlantic was literally a one-room operation. We worked around the clock, and we loved almost every minute of it. During
the day, we did promotion and sales. At night, we were either making records or out looking for new artists. It was out of this atmosphere

that traditions were challenged, rules were broken, and NEW MUSIC was created.” - Ahmet Ertegun Founder, Atlantic Records-
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33 How XXXTentaclon’s 69 Ontheeveofits 11th

team'Ts grappling with album, wWeezer
the controversial rapper’s contemplates its place in
personal conduct as he rock history with a “stay
awaits trial, alive, stay young” motto.
The YouTube mystery: Country music staple
Why the percentage of Darius Rucker chimes in
music video streams with on an America more divided
ads has dropped. than ever — and his genre’s
role in the conversation.

7 DAYS ON THE SCENE Why artists from

54 One Voice: Somos Selena Gomez to Zayn
Live!, Austin City Limits Malik are cashingin on
Music Festival activewear.
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13 Matoma
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18 Sweater Beats
19 The Knocks
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BRUNO MARS 24K MAGIC

— HX GRAMMY WINNER —

2X PLATINUM ALBUM ONLY ALBUM IN 2017 TO HAVE TWO SONGS
HIGHEST SELLING CERTIFIED 4X PLATINUM OR MORE
il 24K MAGIC  THAT’S WHAT I LIKE
GLOBAL STREAMS 4X PLATINUM 6X PLATINUM

BRUNO MARS IS THE #1 MOST PLAYED ARTIST AT RADIO IN 2017 — ALL FORMATS COMBINED
BRUNO HAS THE MOST HOT 100 #1°’S OF ANY MALE ARTIST IN THIS DECADE )
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Biggest Selling album of 2017
2X RIAA Certified Platinum

First artist ever to have 2 songs debut
. A in the Billboard Hot 100 Top 10

_ e

@ Over 1 Billion streams
-

Shape of You

N 7?X RIAA Certified Platinum
‘\\‘

N Holds record for most weeks
in the Billboard Hot 100 Top 10

Most streamed song of all time on Spotify
#1 at Top 40 Radio for 10 weeks

#1 at HOT AC Radio for 12 weeks

#1 at AC Radio for 22 weeks

and holds records for spins & audience
Nearly 2 Billion streams
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FROM THIER NEW ALBUM

“WOODSTOCK"”

Pop Radio
“4@ HOT AC _
RADIO “The unexpected rock
crossover hit of 2017”

To p 1° -DILLBOARD

Billboard Hot 100 | “Portugal. The Man's

sudden flare-up on the
edge of the pop
mainstream is the result
of more than a decade
of rock & roll grind.”

-ROLLING STONE

“...one of the most

4 AAARADIO insistently catchy,

irresistible songs...”
for 13 Weeks _LATIMES

“Woodstock is sharper,

pLATINUM b catchier, and craftier...”
SINGLE b &“[Feel it Still]is a

. shimmying throwback...”
inUS and Canada —PITCHFORK

UNITED ;
% STATES Over 1,300 concerts
Shazam including multiple major

Chart festival performances:
Coachella, Lollapalooza,
Bonnaroo, Governors
ITUNES Ball, Austin City Limits,
Overall Shaky Knees,
Songs Reeperbahn, Osheaga

Chart + More
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MusicBiz Reacts NextUp:
To Weinstein Podcasts?
pg. 36 pg. 38

N OCT. 8, 2016, THEN-

18-year-old Jahseh

Onfroy was arrested

in Miami-Dade County
in Florida and charged with four
felonies: aggravated battery of a
pregnant woman, domestic battery
by strangulation, false imprisonment
and witness tampering. The charges
stem from allegations made by
Onfroy’s then-girlfriend who,
according to an arrest report, had
been “punched to where both eyes
became shut and [she] could not
see.” Photos of the bruising on her
face spread across sacial media.

Four months after the arrest,

Onfroy’s debut single, “Look at
Me,” released under his rap moniker
XXXTentacion, debuted at No. 95
on the Billboard Hot 100. His
music career has been on a steady
upward trajectory since: “Look at
Me” peaked at No. 34 in April; his
SoundCloud followers more than
quadrupled to 1.4 million; and on
Sept. 3 his debut album, 17, released
on Bad Vibes Forever/EMPIRE
Recordings, launched at No. 2 on
the Billboard 200, becoming the
highest-charting debut in EMPIRE’s

andsintown

Looks Ahead
§ 24

40

What To Do About XXXTentacion

The Florida rapper’s career is soaring as he awaits trial over harrowing domestic abuse
charges. Why the industry is staying focused on the music

BY DAN RYS

history. It has earned 313,000
equivalent album units through
Oct. 12, according to Nielsen Music.
Excerpts from the January
testimony of Onfroy’s alleged victim,
which were published by Pitchfork
on Sept. 8 and described her claims
in graphic detail, didn’t slow his
ascent: His album remained in the
top 10 of the Billboard 200 for the
next three weeks, and stands at
No. 14 on the Oct. 28 chart. Onfroy
has repeatedly denied each claim,
saying the alleged victim was jumped

313,000

17's equivalentalbum units through Oct. 12

by others and was not pregnant at the
time of the incident. In videos posted
to social media, he said, “Everybody
that called me a domestic abuser,
I'ma domestically abuse y’all little
sister pussy from the back.” A trial is
set to begin Dec. 11.

Onfroy, who walked the red carpet
at the BET Hip-Hop Awards on
Oct. 6, has been helped by high-
profile fans that include Kendrick
Lamar, who tweeted: “listen to

XXXTentacion
onstage in Dallas
onlJunel.

this albumif you feel anything. raw
thoughts.” Erykah Badu posted

on Instagram: “1 ® xxx,” while pop
singer Noah Cyrus featured him on
her latest single, “Again.”

Onfroy’s manager, Solomon
Sobande, 28, began working
with the MC in late 2016. He was
drawn to the honesty and range of
Onfroy’s emo-leaning, lo-fi music,
which is often barely classifiable
as rap and addresses depression
and violence that Onfroy says
permeated his upbringing.

“He’s just a young kid that was
lost and needed a chance in life,”
Sobande tells Billboard, adding
that he believes Onfroy is innocent.
“So much stuff around him
touched my heart.”

One music executive told Billboard
it was important to separate the
artist’s behavior from the music itself,
and that while the allegations against
Onfroy “were very uncomfortable
toread” and “very difficult to think
about,” they were still just allegations
and likely not “the whole story.”

“We deal with young people that reports a 93 percent bump in teen
have volatile lives —it’s part and viewers, driven by the network's
parcel of the business,” says the Total Request Live reboot

SB Projects’ Scooter Braun
receives the Vanguard Award
at Brooklyn venue Barclays

Center’s annual gala

Live Nation CEQO Michael Rapino says
in an email released through court
papers that some of the fees charged
by Ticketmaster are “not defendable.”

MTYV president Chris McCarthy

OCTOBER 28, 2017 WWW.BILLBOARD.COM 33



TOPLINE

executive, adding that Onfroy’s
music is art with “a strong point of
view.” The executive also says the
video for “Look at Me,” which shows
Onfroy putting a noose around the
neck of a young child, was hard to
watch as a parent, but “the music is
really powerful, and in my business,
that’s what it’s about.”

Onfroy’s rise comes amid intense
national conversation about the
mistreatment of women, from
workplace sexism to sexual assault.
In August, comedian Eric Andre
tweeted, “Why are we not ok with
neo nazis but we listen to rappers
who beat and rape women?” and
named XXXTentacion specifically.
Executives at Onfroy’s label,
EMPIRE, and his publisher, SONGS
Music Publishing, declined to
comment for this story.

But the music industry has
long backed artists in the face of
controversy. In HBO's The D¢ fiant
Ones, limmy lovine talks about
resisting pressure to offload Dr. Dre’s
Death Row Records from Interscope
amid widespread concern over the
influence of gangster rap. This year,
Atlantic Records released two top
five albums from Kodak Black
after allegations emerged that he
had sexually assaulted a woman in

“So much stuff
around him

touched my heart.”

Solomon Sobande, manager

a South Carolina hotel room last
November. He was indicted for
criminal sexual misconduct earlier
in Octaber.

“Inrap, violence is not a barrier
to entry — in fact, it lends credence
to the artist,” says veteran crisis
manager Howard Bragman. As
music distributors, says another
veteran music executive, “we’re the
last people that need to respond to
[accusations of violence]. There’s
everybody from families to the
government to the local police. Do
I think that it’s right for someone to
beat someone up? No. Should that
person be taken to justice? Yes. The
rest takes care of itself.” ©

Additional reporting by Hannah Kaip
and Carl Lamarre.

Clockwise from

top left: Stills from
Swift’s “Look What
You Made Me Do,”
Sheeran’s “Shape

of You,” Michaels’
“UhHuh” and Fonsi’s
“"Despacito” videos.

Music’s Pivot To Video

As visuals grow into important revenue streams, directors are having to adjust

BY LEILA COBO

hen Emil Nava shot Julia
Michaels'video for “Uh Huh,”

he had todeliver both a regular
and a vertical video to adapt to
platforms like Spotify. “The deliverables have
grown considerably,” says Nava, who recently shot
aCalvin Harris project with a main video, two
album commercials and stills for its artwork.

Until two years ago, a music video was simply
used to promote a song. Now, with the advent
of monetized streaming services, it has become
an important revenue driver, changing the field's
delivery expectations.

“Videos today are seen as a revenue source
on the product,” says Republic
executive vp marketing Jim Roppo.
“When you make videos with the
potential to reach 500 million
to 1 billion impressions, what
canwe invest to get the best
creative possible? We need more
iterations.”

Forinstance, the official video
for Taylor Swift's “Look What You
Made Me Do" has 564 million
views; its lyric video 81 million; a
21-second teaser 4 million; and

Views for "Despacito,”
the most-viewed video in
YouTube’s history

45N/

4 billion views. “Labels want to create concepts
the viewer wants to be part of.”

ForEd Sheeran's “Shape of You,” directed by
Jason Koenlg, the artist wanted a prelude to the
video with the goal of creating a mini moviein
three-and-a-half minutes. “My job with the music
videois to bolster the song, connectittoa visual
narrative and add,” says Koenig.

“We can come out with a lyric video, then the
music video, then [an] acoustic [version],” says
Roppo. ‘It extends the [song’s] life cycle.”

Several directors now have creative teams for
all aspects of content creation. In 2016, Nava
launched Ammolite, a community of creators that
specialize in all parts of the music
video package. Recently, the group
shot five musicvideos of Jack &
Jack for Samsung, an audiovisual
EP, three virtual reality music
videos and the photo for the single.

Multiple sources say typical
videos cost between $40,000
and $60,000; Koenig has done
Macklemore videos ranging
from $20,000 to $500,000. I
remember working on $1 million
videos,” saysRebecaleon, who

Views for “Look What

four behind-the-scenes clips total
4.5 million.

“We're being asked to deliver
more content that will intrigue

the viewer to watch the video,”
says Carlos Perez, who directed

Daysittook Adele’s
"Hello” videotoreach

1billion YouTube views,
the fastestever

Luis Fonsi and Daddy Yankee's
“Despacito,” the most-viewed
video on YouTube with over

You Made Me Do” inits
first 24 hours, a one-day
YouTuberecord

manages J Balvin. “Now, you
can make something great for
$10,000."

“We're trying to get as much
content for our production dollar
as we can,” says Roppo. “Whether
you spend $25,000 or $1 million,
the creativeis really the most
important part.” ©
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Congrats Foo Fighters on over 30k strong
at CaldJam 17. It was a great day for Rock and Roll.

It's been fun pounding the Concrete (and Gold)
with you all these years.

Love,
Marcie and the MAC Team

MAC PRESENTS

CHICAGO / NASHVILLE / NEW YORK
macpresents.com
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AS WEINSTEIN FALLS,
MUSICBIZ BUTTONS UP

Tough enforcement and the industry’s contraction have helped weed out
some of music's worst corporate offenders, but there's more to do

BY MELINDA NEWMAN

SALLEGATIONS OF SEXUAL

harassment mount against

Harvey Weinstein,

Hollywood is making the
once-wild music industry look relatively
well-behaved. While the scandal has
prompted other claims — Amazon
Studios head Roy Price resigned Oct. 17
after sexual harassment allegations —
none have surfaced since against music
business executives.

On Oct. 17, the Oscar-winning producer
left the board of The Weinstein Company.
He had been ousted as co-chairman of
the company he co-founded on Oct. 8,
following a bombshell New York Times
report, when over a dozen women came
forward with allegations of sexual assault.
The number has now climbed to about 40.

Labels say they have strong policies
meant to prevent workplace discrimination
and handle it swiftly if it does occur.

The key, says an attorney, is ensuring the
policies are enforced. “Most big companies
have really good policies already,” says
Manatt Phelps & Phillips’ Jeff Biederman,
who was an employment attorney before
switching toentertainment
law. “The policies are
only as good as the people
who are maintaining and
working with them. If
you have a policy, it’s very
important that you actually follow it. You
have to actually administer these things. If
they’re administered properly, they really
become litigation insurance.”

Len Blavatnik, whose Al Holdings
bought Warner Music Group in 2011,
is one of the few music players who
has done business with The Weinstein
Company, including forming a joint film-
financing venture in 2010 that sources
say ultimately did not go forward.
Blavatnik’s relationship with Weinstein
included the pair hosting a party together
at the Cannes Film Festival in 2012. A
WMG representative says the company
has a comprehensive program to prevent
sexual harassment that is regularly
reviewed so that rigorous professional
standards are maintained.

Neither Blavatnik’s rep, Mike Sitrick,
nor an Al representative would comment
onan Oct. 11 TMZreport that Al was
demanding a $45 million loan to The
Weinstein Company in 2016 be returned.

A Sony Music Entertainment
rep says Sony also “has a robust
compliance program. We have plenty of
communication and training with our
employees that makes it clear there are
channels for them to report any concerns.
We have procedures in place so that any
concerns that are reported are dealt with in
the appropriate way.”

After Rob Stringer’s ascension to SME
CEOQ, Sony dismissed Epic Records chief
Antonio “L.A.” Reid in May following a
claim by a female assistant who alleged
“unlawful harassment of an employee.”

Sony has been entangled for the past
three years in the ongoing legal battle
between Dr. Luke and Kesha, with the
singer alleging sexual assault by the
producer/CEO of Kemosabe Records
and Dr. Luke denying the charges and
countersuing for defamation. Dr. Luke’s
contract at Kemosabe, a joint venture

“The policies are only as good as the
people who are maintaining them.”

Je)f Biederman, Manatt Phelps & Phillips

with Sony’s RCA Records, expired in
March and was not renewed.

A Universal Music Group representative
says Lucian Grainge, who was appointed
CEQ in 2010, has made such standards a
priority, with annual sexual harassment
training and an anonymous tip line among
the procedures in place.

It is vital, says Biederman, that
companies not only have the rules in
place but also provide a safe atmosphere
for victims of alleged abuse to come
forward. “You need the young people
in question —normally women, but not
exclusively — to have the courage to
say, ‘I'm not going to sell myself for this
career,” and then have systems so that
people feel comfortable enough that they
will come forward,” he says. “It’s the

company’s responsibility that someone
feels like he or she can say, ‘Hey, this
happened and it’s wrong.” ”

Sources believe the culture has improved
somewhat in the last two decades, with
fewer abuses at major labels thanin the
early 1990s, in part because the years-long
contraction of the music industry weeded
out many of the abusers.

In the '90s, a series of scandals rocked
the industry: Marko Babineau, GM of
David Geffen’s DGC
imprint, resigned after
his assistant alleged he
masturbated in front of
her; RCA senior vp A&R
leff Aldrich exited after
sexual harassment allegations by several
employees; and promotion executive Mike
Bone was sued by his assistant at Island
Records for allegedly attempting to caerce
her into sexual relations — charges he
denied. Bone and Aldrich went on to work
for other labels.

But now, once an alleged abuser’s
actions come tolight, the reaction tends to
be swift. In 2016, Life or Death PR founder
Heathcliff Berru stepped down after
several women alleged he had harassed or
assaulted them.

“Years ago, men and women used to
go out for drinks and talk about who
they find attractive in the office,” says
one record label executive. “Appropriate
or not, people did it. I don’t even hear
that anymore.” ©

Weinstein (right) with
Blavatnik ata lunch party
the two hosted together
with WMG at the Cannes
Film Festivalin2012.
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HALSEY

hopeless founfain hingdorm

FEATURING THE HITS
“NOW OR NEVER” + “BAD AT LOVE”

#1 BILLBOARD TOP 200 DEBUT
FIRST #1 BY A FEMALE ARTIST IN 2017

30 CITY FALL US ARENA TOUR
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“WELCOME TO HER KINGDOM”
billboard

“HALSEY MIGHT JUST BE THE

FUTURE OF POP MUSIC”
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“A PROVOCATIVE POP SENSATION”
Entertainment
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2017 FORBES 30 UNDER 30
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Fogmer
music lawyer
Ossé hosts
Combat Jack.

How To Grow Streaming
Revenue: Make A Podcast

Revenue is up, listenership is climbing and new players are getting into
the game as the industry spots another chance to broaden its scope

BY STEVE KNOPPER

arlier in 2017, Sony Music sent one of

its artists and an A&R executive into the

studio together with unusual marching

orders. They weren't going to make
music; they were recording a podcast.

“| was literally writing this song about a
breakup in real time,” singer-songwriter LP tells
RCA Records A&R rep Jeremy Maciak about
her song “Switchblade” in the pilot episode of
Sony's podcast The Lost Artof Liner Notes, which
debuted in July.

The record company is dipping its toes into
what has already become a booming business
for radio stations, sports networks and individual
broadcasters. Few music stars have jumped into
the game: Joe Budden discusses “life, music,
sex and more” with his “very random
friends” on his SoundCloud podcast,
whileTiésto has a podcast version of
his radio show Clublife.

But opportunity beckons: NPR's

112M

U.S.adultswhohave Kristian Bush. So far, says John Rosso,
listenedtoapodcast  nresident of market development for

up from 11 percent in 2006. With podcasts now
averaging $25 per 1,000 listeners, a show that
draws 300,000 weekly listeners such as Combat
Jack, hosted by former music-business lawyer
Reggie Ossé,can pull in over $7,000 a week
with little overhead. Ossé won'tdivulge his ad
rates, but he begins every show talking about
asponsor, like Tito's Handmade Vodka, which
funded several recent episodes. “l just knew in
my gut it was going to turninto something,” says
Ossé, who launched Combat Jackin 2011. His
latest podcast, Mogu/, released through Spotify,
examines the life and death of former 50 Cent
manager Chris Lighty.

Radio broadcasters have plunged into
podcasting recently: IHeartMedia announced its
Nashville Podcast Network this fall with
Bobby Bones' Bohbycastand shows
with Jake Owen and Sugarland’s

as 0f2017, according

true-crime podcast Seria/was
downloaded 40 million times in
2014, while ESPN's podcasts set a record in
2016 with 47 million monthly listeners. In June,
the Interactive Advertising Bureau released
astudy of 20 top podcast companies that
showed that while advertising revenue was a
relatively modest $119 million in 2016, it was
up 72 percent over 2015, and projected to grow
85 percentin 2017, to $220 million.

“I'm very aware this will become a significant
revenue-generator down the road,” one major-
label executive tells Bil/board. "My goal is to
start building alibrary and an audience for our
talent, so you can monetize once the market
becomes mature.”

About 40 percent of U.S.adults — 112 million
— have listened to at least one podcast,
according toa 2017 Edison Research survey,

toEdison Research 17iton Digital, ad revenue “has not been

that meaningful, butit's going to be.”

Record companies have one big advantage:
the ability to use music. Combat Jack's hosts
once included hip-hop songs, but producers
recently scrubbed out the music so that they
could post episodes without risking lawsuits or
royalty payments.

‘| avoid using music altogether,” says Mike
Brandvold, host of KISS podcast Three Sides of
the Coin, which draws 10,000 to 70,000 weekly
listeners. “The licensing is a mess.”

Singer-songwriter/audio engineer Darcy
Jeavons hopes her new podcast, Female
Mixing Engineers, could advance her career.
Though the money’s not rolling in yet, she says,
“I'm doing something I'm passionate about. It's
to show what women can do, and | want the
guys to hearit." @

TOPLINE

The Economies
Of Getting Heard

While labels and artists battle on the charts,
competition for attention becomes an issue

BY WILL PAGE and ROB HARVEY, SPOTIFY

Attention 1s a scarce resource, and
tech companies have effectively
entered an arms race for it. YouTube
autoplays more videos, so we forget
to leave; Instagram shows new likes
one at a time, so we keep checking
in. A 2015 study by Microsoft said Page
that due to digital lifestyles, the
human attention span had fallen from
12 seconds in 2000 to eight seconds —
less than that of a goldfish.
Countless tech companies require
attention to win, and by winning
they may cause music to lose. That's
why “attention economics” can unite
a fragmented music industry: We don’t compete with
each other, but for time spent with media.
Listening to music requires little or no engaged
attention, but as media becomes more immersive —
from TV to mobile gaming — it becomes harder to

Harvey

consume multiple forms of media simultaneously.

TV, video and games make up three-quarters of all
hours devoted to media, and could be complementary
or substitutional to music, according to a recent
survey by MIDiA. MIDiA also reports that those who
stream music over-index on the time spent, implying
that as music streaming grows, attention to music
grows with it. But all those who contributed to
streaming music also contributed to streaming video.
Music needs to ensure that gains of other art forms
are not at the expense of our own.

Spotify’s users are not just paying more
attention, they’re spreading it, listening to an
average of 41 artists per week, up 40 percent on
2014. And Spotify is growing faster than ever,
adding over 20 million subscribers in the past year:
paying for content helps you pay attention.

Artists need to treat fans’ scarce resource of
attention like a transaction and build and maintain
a conversation about themselves and their music.
That means leaving behind the mindset of sales for
the more stretched time frame of access. More than
ever, that is paramount in getting music heard.

Will Page is Spotify director of economics. Rob
Harvey is Spotify global head of artist and label
services. Additional analysis by David Erlandsson.

SPOTIFY USERS LISTEN TO
40% MORE ARTISTS A WEEK
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FOR YOUR CONSIDERATION>BEST JAZZ VOCAL ALBUM

SYLVIA
BROOKS

B THE. .......

ARRANGEMENT

“With a sumptuous velvet-rich voice
and emotionally incisive phrasing, Brooks’ performance
leaves one eager for the next soul-bearing set
from this exquisitely expressive singer.”
— NPR Music

“Sylvia takes us on an exhilarating journey
deep into the recesses of the human heart,
where love, lust and loneliness contend for primacy.
It's a trip that requires an artist with an exquisite sound
and rarefied talent for drawing the best
out of her musical partners.”

— San Francisco Chronicle

“Chops like this are practically one of a kind,
and are not to be missed.”
— Midwest Record
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“Brooks’ voice possesses a superior pliancy.”
— All About Jazz

For your consideration 60th GRAMMY*® Award: Best Jazz Vocal Album

Produced by Sylvia Brooks and Jerald Bergh | Co-Produced by Carlos Y. Del Rosario | sylviabrooks.net



FROM THE DESK OF

CO-MANAGING PARTNERS, BANDSINTOWN

Fabrice Sergent &
Julien Mitelberg

The executives on changing the concert business, one show at atime

BY ROBERT LEVINE
PHOTOGRAPHED BY JAI LENNARD

HE DIFFICULTY OF GETTING

tickets to Bruce Springsteen’s

Broadway performances gets

all the attention, but the real
prablem in the concert business is unsold
seats. About 40 percent of tickets don’t
sell, according to industry estimates, which
represents $2 billion in lost revenue for
performers and promoters. And at least
some of them would have sold if more fans
knew about the show.

“Our mission is to help artists sell
tickets,” says Bandsintown co-managing
partner Fabrice Sergent. “We want to
focus on helping artists by getting more
fans to go see more live music.”

Sergent, 46, is a serial entrepreneur with
a personal mission to utilize the internet
to foster the spread of information. In
the 1990s, he started one of the first
internet service providers (ISP) in France
because he believed that the Holocaust
—in which some of his family perished —
might have been avoided if the internet
had existed at the time. “The U.S.
population would have been much more
broadly aware of what was going on,” he
says, “and may have pushed governments
to react earlier to stop it.”

Sergent moved to the United States a
decade ago, and in 2011 bought the three-
person company Bandsintown —which at

“Artistsrealize these
are theircore fans,
says Sergent (left),

photographed with

the time existed as a Facebook app —with
his friend and fellow co-managing partner
lulien Mitelberg, 45. Together, they
envisioned their company as “Fandango M :;:l,t.j(‘;f.gj];)[T;).::,‘.1 ;: »
for concerts,” which would better connect York. “They want >
artists and fans. Bandsintown is now message and connect
profitable, with 80 employees in San e htizyu;‘jsgtg j;h;m
Diego, Montreal and at a friendly open
office in a workspace full of startups
near Herald Square in Manhattan. Users
can sign up to “track” bands and get
notifications of upcoming concerts, as well
as recommendations for shows by similar
artists they might enjoy.
The company makes the majority of its
money through advertising, from both
brands that want to reach music fans and
promoters that want to boost ticket sales,
and in many cases it collects revenue
when users click directly from their site to
a ticket seller. Bandsintown doesn’t link to
“secondary ticketing” sites like StubHub
unless acts approve. It now includes artist
pages from over 425,000 touring acts,
which can message users who follow
them at no cost — a feature Sergent and
Mitelberg added this summer. “We try to
approach ideas in terms of, how do we fix
this problem?” says Mitelberg. “In this
case, we had our own problem to fix — we
kept missing bands.”
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GROOMING BY KRISTY STRATE AT ENNIS

You two have started companies
together before this: French ISP Club-
Internet, digital ad agency Le Studio,
event listings company Plurimedia and
app publisher Cellfish Media. How did
you getinto the concert business?
SERGENT There’s a huge need to distribute
tour dates to the broadest audience
possible, so Bandsintown sends out about
100 million concert notifications each
month via emails and app notifications.
We send relevant alerts to fans who don’t
want to miss a show, and about 60 percent
of the concerts promoted in those alerts
are for artists fans don’t know about,
which we recommend.

Who is your audience?

SERGENT We have 37 million fans, and
it’s the most desirable audience you can
imagine — millennials who are interested
in music and like to go out. Sowe get
avery rich CPM [cost per thousand ad
impressions|. Because we’re so focused
on live music, we think we reach the core
fans of an artist. Overall, each month

we send ¢ million clicks to ticketing
companies, and we send 2 million
individuals to concerts.

MITELBERG We also sell advertising to
brands doing marketing around concerts.
If you look at that market, it’s growing
very fast, but it’s still smaller than the
sponsorship market for sports, and we
think that’s a growth area.

You recommend concerts based on
user taste profiles, right?

MITELBERG Yes. Most of our users allow
us to access information about their taste
in music, from Spotify and Facebook and
other platforms.

SERGENT About half of our users go to
shows of artists they hadn’t previously heard
of. We have 15 people in Montreal working
on that data, and once you have a level of
confidence in the recommendations, they
become fun to follow.

You made some significant updates

to the service this summer, including
allowing artists to create their own
pages and message their fans.
MITELBERG That idea came out of
meetings with management companies.
They said, “I have 200,000 fans tracking
this act. How can I talk to them?” We
said, “We’ll send them tour dates,” and
they said, “If they RSVP to the show, I
want to connect with them, talk to them,
tell them they have 10 percent off at the
merch table.”

SERGENT Messaging is free [from artists
to active followers]. We contribute value

to the artists and we extract value from
the industry — promoters and ticketing
companies. We made a choice to follow
the guidance of artists when it comes to
primary ticketing; if a show is sold out,
we’ll suggest a secondary alternative, but
only if it’s OK with the artist.

Songkick, whose concert discovery
app was sold to Warner Music Group
in July, is in a similar business, and
Pandora has a program to let artists
message fans. What sets you apart?
MITELBERG I don’t think those services
gave partners as much information to act
on. We don't say, “Here’s the data.” We
give you tools to send messages about a
new album or a tour.

Adam Port and &ME. I had been tracking
them on Bandsintown, and I got a
natification that they were performing in
Brooklyn, at Sugar Hill in Bed-Stuy. So
we went out there together.

What'’s the difference between starting
acompany in the United States as
opposed to France?

SERGENT It’s easier to have the ambition
to change the world here — the size

of the market, in terms of consumers
and partners, is very inspiring. Europe
has a dynamic startup ecosystem, but

I enjoy the ability of America to think
big and be open. There’s a reason why
this country produces so many game-
changing companies.

“Live music brings people together
and creates happiness and tolerance.”

SERGENT This is also a tool for artist
discovery. We're launching a new
program, “Big Break,” where we’ll select
50 artists and give them six months to
go from 500 to 5,000 trackers. We want
them to be serious about touring, and
we’ll promote them at trade shows.

You're both big music fans, but you're
also both in your mid-40s, so | assume
you're not going out every night. Do
you use the app yourselves?

SERGENT We both love electronic music,
especially “French touch” [a style of
house music popular in France], and

... we just went to see these two DJs,

1.4 Both Mitelberg and Sergent are proud
parents, and their offices in New York are

decorated with presents and knickknacks

from theirkids’ lives, like thisdrawing by
Mitelberg’s daughter of her father playing

records on his turntable and his other

daughter’s handprint in paint. 2 Sergent’s

collection of dreidels from around the world,
givento him by his wife and daughter. “Like

human beings,” says Sergent, “dreidels find -
balance whenthey are in motion.” 3A gift

from Sergent’s sonto celebrate Bandsintown 4
“onboarding” its first major hip-hop artist.

—Sergent

You've had success building and
selling companies. Is that the plan?
SERGENT With the organic growth we’re
seeing, we believe we’ll have 100 million
users by 2020. We're not looking to exit —
we're looking to build a great company.

Have you seen any changes in your
users’ behavior since the attack at the
Route 91 Harvest festival in Las Vegas?
SERGENT We haven’t seen any change.

We believe that live music brings people
together and creates happiness and
tolerance, so the best way to pay tribute

to the victims of such horrible actsisto
continue to promote life. ©
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BESTRAPALBUM  BEST RAP PERFORMAGE

BEST RAP SONG
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“Big Sean s poised to be music’s next superstar.”
- FORBES

“His most cohesive, personal work to date..Loaded
with comfort-food hip-hop fit for booming club sound
systems and earbuds on the subway alike.”

— ENTERTAINMENT WEEKLY
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- "BIGSEANRISES TO THE OCCASION ON 1 DECIDED,

ARGUABLY THE BEST ALBUM OF HIS CAREER.”
- XL




FOR YOUR GRAMMY" GONSIDERATION
BEST NEW ARTIST

SSIA G

“A powerhouse voice & lyrical finesse “The type of natural, raw Songwrifing talent that takes
— PITCHFORK some artists years fo master..She's unapologetically
young, and only going up from here”
—ROLLING STONE

“Set to conguer the music industry”
- FORBES
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Agh

“Pretty Girlg is the most fulfilling 2 Chainz album to “All hail our greatest punch line rapper, 2 “2 Chainz Has Spent the Last 18 Months Being
date... it places him where he belongs: in the upper Chainz... when 2 Chainz arrives, the show is One of the Very Best Rappers Alive”
echelon of rappers from this era.” stolen, not fo be refurned.” — NOISEY
- PITCHFORK - NEW YORK TIMES
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FOR YOUR GRAMMY" GONSIDERATION

REGORD OF THEYEAR ~ BEST NEW ARTIST ~ SONG OF THE YEAR

LOGIG

“If you didn't know Logic before he hit the YMA “An emational triumph with a powerful message.” “Logic has passion and, most importantly,
stage, you definitely knaw him now. - USA TODAY ridiculous skills.”

~ NEWSWEEK - ROLLING STONE
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FOR YOUR GRAMMY" GONSIDERATION

Y

ESTAPLE

VING

“ .one of the most prolific, consistent and “With his new album, Big Fish Theory, rapper Vince  *“..Staples has cemented his place as one of hip-
prodigious rappers fo emerge in recent years” Staples affirms his standing as one of music's hops fruerising stars.”
—THE NEW YORK TIMES most important voices - and one of its most — ROLLING STONE

challenging anomalies.”
—WALL STREET JOURNAL MAGAZINE
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JHENE AIKO

“Tripis carefully organized to showcase her “An epic concept album...some of Aiko's most “Her most personal effort to date...Jhené Aiko's
ambition and range...Jhene Aikois intentonerasing  honest writing....Aiko has completely opened herself  introspective R&B helped usher in a new movement
the distance between performer and audience.” up for this work, bravely mourning in public...she for the genre.”
—NPR’S “FRESH AIR” finds salvationin her own fransparency. —10S ANGELES TIMES
- PITCHFORK
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THE MUSIC INDUSTRY’S
POWER HIKE

Why the biz’s big shots are
making deals in their sweatpants

BY ANNA TINGLEY

! Rihannaather

Fenty x Puma
A5 a.m. wakeup call alerts some pop-up shop at

of the top music executives in Los ; Bloomingdale'sin
Angeles every Friday morning, but not New York.
for meetings with clients or labels.
Instead, these execs head to Runyon
Canyon in their workout gear to join

the Music Industry Hike Club, founded 10-12
by veteran music lawyer and creators- g 1
rights advocate Dina LaPolt.

It began in April when LaPolt, whose Sarfisu.’:g CEOKwon Oh-hyun,
clients include Fifth Harmony, Steven Lupe Flasco unveiled Studio SV, who took over when its de facto
Tyler, deadmaL.IS and Britney Spears, s Hong Kong productio : f Lee Jae-yong
suffered septic shock after a rare - -
infection in her neck spread to her w Bonnle Chan Woo corruption charges, announce
vital organs and she underwent emergency plans to resign in 2018
surgery. After months of intensive CBS extended its broadcastina
rehabT fellow industry executives began ea th the Ton vards Gavin Rossdale d
stopping by her home to see how she was
doing. Sidelined from SoulCycle, LaPolt through 2026 his grunge group
had one catch: “Come see me, but you Bush inked a
have to walk me across the block.” Trace Adkins 0 e partnersh

The walks started with slow laps n oM

[alent Agency for worldwide with BMG

around her neighborhood, with a
small group including Maverick’s ¢

Dan Dymtrow, who manages Fifth Harmony ce e statesice
and Noah Cyrus; In2une senior vp SCAPelected Joel Beckerman E
promotion Lori Rischer; Apple Music’s : o — ~

Julie Pilat, head of music for Beats 1; a RUdy’PereZ' a founder of

and Beats 1 host Prophet. As LaPolt c c S
became stronger, the crew grew and the
short laps became long-winded hikes Perez
up the rocky canyon trail. There are
now about 15 regulars who have been
valet parking at one hiker’s apartment v
building nearby. Becky G and Dlego Boneta for its her Fenty x Puma pop-up shop
“All of a sudden, we started cross-
pollinating,” LaPolt tells Billbhoard.

Rlhanna turned a New York
lhe Latin American Music C ngdale’s into a Fent

varasannounc

4]

Oct. 26 show in Hollywood

he ina I NYhama F Aation
The hikes helped spur Fifth [ne inaugural Obama rFoundatio
Harmony's collaboration with Apple Universal Music Ente prises Su t enlisted Chance the
Music, a group investment in a aunche al-first record club Rapper, The Natlonal and Glorla
startup and a donation of Miley Cyrus , . et .
. . [he So Estefan
sweatshirts to a youth mentoring - .
program. At a recent industry lunch, Chicagoon Nov. 1
a group of music executives crowded Google Ventures founder/CEO
around LaPolt asking how they could BlllMarls At the University of Kentucky's
join. They had seen her September ) , 0 I X
rectors at Aopailt BIg ue iviaaness nt
post with an official-looking Hike ectorsa ' 9 Madness event, Drake
Club logo on Instagram, along with a promised students a free concert
warning: “If you are not IN, then you Breaking Bad's Thomas Golubl¢
" - . ) 8
are not IN THE KNOW. ~vas name esident of the Guild 10-15
of Music Supervisors
S

Lin-Manuel Miranda and Qulara
Alegria Hudes asked The

Jeinstein Co any toset tree

eirint Heights musical amid

eHarvey Welnsteln controve

Queen Latlfah received the

neico da

Kurt Cobaln’s MTV
Video Music

oV C
the Revolt Music Conference

- o 00 -~

a

MichaelJackson’s

eston

| lia

LaPolt, Pilat
and Rischer

hike Runyon
CanyoninLos
Angeles.
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