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How rap mainstay
FRENCH MONTANA charmed
his way to the top =

DJ Snake’s global rhythm,
Sabrina Carpenter’s
next act and your guide to the
rest of this year’s lineup - 4

s, Augustll, 2018 | billboard.com -
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JEFF KRAVITZ/FILMMAGIC

The week’s most popular current songs across all genres, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music.

Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. See Charts Legend on billboard.com/hiz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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] KHALED’S “NO
Brainer,” featuring Justin
Bieber,Chance the
Rapper and Quavo,
soars onto the Billboard Hot 100
at No. 5. The collaboration follows
their prior single, “I'm the One”
(also featuring Lil Wayne), which
launched atop the chart dated
May 20, 2017.
Released July 27, “No Brainer”
— Bieber’s 14th Hot 100 top 10,
Quavo’s fifth, Khaled’s fourth and
Chance’s second—arrives at No. 2
on Digital Song Sales with 41,000
downloads sold, according to Nielsen
Music; No. § on Streaming Songs
(29.8 million U.S. streams); and
No. 28 on Radio Songs (35.8 million
in audience), marking the highest
entrance of 2018 on the airplay tally.

“No Brainer” also starts atop Hot
R&B Songs, where Khaled earns his
second No. 1, after “One” follow-up
“Wild Thoughts” (featuring Rihanna
and Bryson Tiller) in 2017.

Elsewhere, Quavo’s fellow Migos
member Offset rises 10-9 on the
Hot 100 as featured on Tyga’s
“Taste,” making for a rare double-
up of bandmates sharing space in
the top 10 on separate titles. Among
other such instances: The Beatles’
Paul McCartney and George
Harrison, as well as McCartney and
Ringo Starr, charted in the region
simultaneously in the 1970s; on
June 30, 1973, Harrison’s “Give Me
Love (Give Me Peace on Earth)” was
No. 1, and McCartney and Wings’
“My Love” followed at No. 2.

—GARY TRUST
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) A .. O
In My Feelings Drake | | | .
[T B o omreasonmine
Ilikelt A  CardiB,BadBunny&JBalvin| |, | ,
AT SRR R R semmosmman
FEFE leglne Feat. Nicki Minaj & Murda Beatz 3 2
v e SCUMGANG/TENTHOLSAND PROIECTS
Girls Like You Maroon 5 rear. caraie 3 0
REVIGARNLCRRELIT [A NLEVINE LEVIGANH RO LTER B THAZ 7 ARG STONE WASHPROPPIN| 222 ANTERSCCHE
No Mn&' DI' W&d Feal. Justin Bieber, Chanca The Rapper & Quava 5 1
NCIT LISTED [MOT LISTEDY WETHE BEST/ERIC
Better Now A PostMalone | ¢ | 4
FRANK DUKESLBELL [A POSTWIVALSH A FEENY.LBELL] REPLIBLKC
Lucid Dreams JuiceWRLD | ; |
MLVERA [LHIGGING, MBARA STING, DMILLER) GRADE ASMTERSCOPE
Boo'dUp A ElaMai | : |
DIBALETARD L DOPSOM [EMALDMCFARLAME LDOPSOML |JAMES] 10 SUMMNERS INTERSCOPE
TES'IE ‘. TYga Feat. Offset g 0
DA DORAAN MR MGUYENSTRYENSO NKCTEPHUS CI0AAS L DOBARN] LAST KINGS/BPEE RECORDINGS
Nice ForW Drake 7
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Billboard Hot 100

Artist

Pk

[ =]
Waiks
On Chart

C'M LABEL

XXXTENTACION | |

LOLNINGHAM POOTENTACIONLOUNNRGHAM]  BADWVIBES FOREVER 22
DG Gﬂ Kennymema? 2|
o T aticanwiasovsvaewe | 0 |
BECKY G You ood. 5Seconds Of Su
NATASHA AR ISR RB AP onemopr/carmoL

Sin Pijama MineA Bazzi ; o

FACEN PEASBAZZ (A BAZIMWOODEKWHITE) ZZZAMCOGMIC ATLANTIC

BigBank @ YGre 2 Chainz. Big Sean & Nicki Minaj

25 g
NLEP%_PFR’;?&EI%?&ENB? PLUSHAZ ME/CTE/DEF 1AM
BackToYou @ Selena Gomez i |12
Eﬂigms%ﬂ“?&nmwgm 7]  METFLDG/ANTERSCOPE
God Is AWoman ArianaGrande | | | 3
L8R PSR ANDE A UART M SKOR ECHA R BGORANSSO NLSAIMANZ ATEH) BEPLELC
Tequila Dan+Shay | , | .,
) I '.‘ Dﬁ%%kﬁﬁmm&mu WARNER BROS. NASHUILEAKAR WNARHER BROE
&asm’ﬁ !
Becky G (pictured), 21,and Nonstop Drake | , | 5

Y KETHNO 1D [AGRAHAM BCHAVBERREDIAHEON] YOUNGMONEYCABHMONETREPBUC

OneKiss CalvinHarris & Dualipa | -z | 1

CAIVIN HARRIS [CALVIN H ARRISDAIPA, LREYET) COLLIMELA

Domlnlca_n_a_rtlst Natasha,
31, alsoreachesanew No.4
peakon Hot Latin Songs.

Where did “Sin Pijama” come together? sweatpants, face mask. Sometimes we !ngngs%?ugﬂ:nmmiﬁgn r‘g:gﬁi 120
BECKY G In the studio with Mau Y Ricky. do makeovers — it's not like we have the
We had one verse, but it stuck. | wanted all intention of going anywhere, but just to take Eﬂmﬁgl;mcwm Brett Tul.lggg 2|1
the girlsonit:Karol G, Leslie Grace, Lali cute pictures for [Instagram]. Chinese food
Espésito. There are more women in Latin or pizza, maybe a bottle of wine. Ilike Me Better A Lauv | 59 [ o5
music now; I'm proud to call them friends. s st G
| remember writing Natti [Natasha] on What does it mean to you to have a Simple Florida Georgialine | 5, | 4
Instagram after [co-writer] Daddy Yankee Latina reggaetoén collab on the Hot 100? MO A e
mentioned [this track] to her. She was like, It's making a point. Reggaeton has always Apes**t The Carters 5| 7
“When can | record my part?” People tried been sexy, but you're not used to women RAOWISEEERA ARSIy mamwoonoc wamon
to pit us against each other, but we want to singing the lyrics. Some say, “How can you 30| n I NeverBe The Same A Camila Cabello s | 33
collaborate with other women. consider yourself feminist if you're half- [RBAGSBIT SIOMETReBHE o) srcorec

naked?” My message is to empower. If you 2 | 24 [0 Whatever itTakes Imagine Dragons | ,, | 5
What is a girls’ night out for you? want to walk around in lingerie, you go, girl. ettt e einte Cunnn B et
Literally what you see in the music video: —TATIANA CIRISANO 5 | 1o [P Moonlight XXXTENTACION | = | ¢

| LOUMNMINGHAM DOCTENTACONLOUNNINGH AN BADVIBES FOREVER

Drowns The Whiskey  Jason Aldeanss, wenda Lanbert 39 | 7

MENOK [THOMPSOMIMIDDLETOMBEINMEY]  MACON/BROKEN BOW
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Ty weed™s, (eet pogailar Corresn songs Stooss all penses, canbod by rafio airpley soSeraoe mgressions as oo s by Niekesn Mosic saies, data as compiied ey Nietoon v bc and streamiog acvity deta by onlios mosic sounoes inacked By feloen Wik,

£ | g8
Title y Artist 5 ':'1:* Look Alive A BlocBoy JB reat. orake 5 | 25
PR ) IMPRINT/PF nisgEL  £€ | =20 TAYKETHAGRAHAMIBAKERBCHAMBERS]  CVOSCOUND/WARNERBROS
Psycho A  PostMalone rea. tyosiasien | | | 55 TeBole  CasprMagi, o Garl Dk Niky b, Orsag ey | . |
LBELLPOST MALONE [LBELL A POSTTV.GRIFFIN 18] REPUILIC B A M R Tt
NoTearsleftToCry A ArianaGrande | ; | Natural Imagine Dragons | ., | ,
MAXMARTRULYA [SHOTECHA KNOCDOWN AGRANDEMAY MARTI]  REPLBLIC HRb S RO RN vonaommmmerscons
Delicate A TaylorSwift | ,, | . Be Careful CardiB | . |
MAAXMARTIMSHELLBACK ESWIFTMAXMAARTRASHELBACK]  BIGMACHINE/REPURIC e T R R e
DRAKE Yes indeed LilBaby&Drake | . | Eastside  Benny Blanco, Halsey & Khalid 4| 3
In My Feelings WHEETY [DIOMESAGRAHAMWGLASE  GUAITYCONTROLMOIOWHCARTCL PSR EAETEV T GRS 1 SECRAS INTSCORE
Lovelies @ Khalid & Normani & | % I'mUpset Drake | , | |
WN'EHﬁmE RO 'gfkfmh_ﬂm] FOX/RCA COGEMANE [AGRAHAMIORITZ]  YOURNG MONEY/CASH MONEY/REPUBLIC
As the smash rules the Hot 100
with 95.7 million in airplay God'sPlan A Drake | 20 Life Chmges Thomas Rhett 4 | &
audience, 95.4 million b e i ’%&ﬁ.’ G MONETAS ONEL AR DHUEELFRASLRETHOMASTHETT THOMASHHETTR ARG IR ASBEAGOREY) WOl
U.S. streams and 72,000 sold,
it becomes Drake’s record- The Middle Zedd,MarenMorris & Grey 5 57 Sober Demi Lovato | 3
extending 33rd No. 1 on the EPRTELEERER IR M ™, prerscore R 2, o rwoon sastHouSE tsLAND REPUBUC
Mainstream R&B/Hip-Hop
airplay chart. PeffECl A Ed Shael'ai'l [ 49 sn Next TD ME . FOSIEI‘ThE P&Qp‘ia 47 20
WHICKSE SHEERAN (. CSHEERAN) ATLANTIC LABABHAMOUIGE (MDFOSTR INWMAN DECUISTENLABRAHAMLTAECRS] COLUMEA g
MeantToBe A BebeRexha&FloridaGeorgialine [ , | w0 | . [P OneNumberAway  lukeCombs | ., | o |E
VSR RO NI A GV, VRIS, T SKOATETINTICHECLRWALTORE)  RIVERHOUSE/COLUMBIANASHVILE 3g 51U
A% 5N
Friends ® Marshmello & Anne-Marie 1| s Sunrise, Sunburn,Sunset LukeBryan | o, | ;ET{D
R oL s s LSTEVENSLSTEVENS [ZCROWELLRHUSDCMCGILL)  CAPTOLNASHVELE 3282
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MUSIC

AsKhalid and Normani's “Love

@ 50 \ 51 ComingHome  KeithUrban rear. juiia michasis 50 | 6 Lies gscends toanew hlgh on
A\ IRROTEMLKLRGAN [CLRBAN RROTENLIMCHAGLSMHAGGARINGAIYON]  CAPTOLNASHVLLE the Billboard Hot 100, rising 18-
This Is A fen & Chilcish Gambino 15, the duet reaches the top 10
L e e ——-—— L of the Radio Songs chart, lifting
'mAM Bobe Rexha 12-10 with a 9 percent boost to
53 ISSIFER (BREXHA.S PERENM BROCKS.LDTRANTERAUSIFFER]  WARNER BROS. S 66.6 million in audience during
the tracking week, according to
Medicine Queen Naija . . . .
4 d o ERZ6ATS [QNBULS PPLANER ommwmm:hpnjm %9 Nielsen Music. Khalid adds his
@ second Radio Songs top 10 and
55 Iﬁgﬁmmm Chris Lane ||| | firstin alead role, after hitting
No. 3 as featured, with Alessia
5 | 5 Eh‘“ﬂgﬁm‘ }ﬂxxviﬁﬂgfo?mﬂ B | 16 Cara, on Logic’'s “1-800-273-
8255," last November. Normani
55 | s [e7 ) AllGirls AreTheSame  JuiceWRLD | ,, | earns her first as a soloist; she
AR [LHIGGING M ERA] GRADE AANTERSCOPE KHALID & ) .
NORMANI tallied two as a member of Fifth
Solo Clean Bandit reat. cemitovato | 5g | 5 Love Lies Harmony in 2015and 2016. —Gr.
NOT LISTED [NOT LISTED] BIG BEAT/ATLANTIC/RRP
[
LevelUp Clara | o5 | »
LLHOTEMA [ BALSONTTHOMASIRROTEMIBRO'N ) BEALTY MAARKSENTERTABMENT
Hotel Key OldDominion | ¢4 | e ‘ By i
SMCANALLY (MRAMSEYT ROSENJOSBORNE) RCA NASHVILLE ? 3 " ; ; $ 5
62 [ 6l JackieChan  Tiesto & Dzeko reat. reme & post atone g0 | a . 24 g cw Pretty Carrie Underwood o
OIS LI REYNPHREY,  MUSICAL RO TR i DEARCACUNDERNOCDICLNDRNCODHINOS MOMIAL OS] CARTOLIAGVILE
sz {73 Waslack(YouWereDiane) lakeOwen | ,; | | Ira W2 BestPart Daniel Caesar reat.hes. | o | o
IMOI[TCECILIMELENCAMPDRAYASTEVENS.CWISEMAN]  BIGLOUD [ ‘| MEUSHETTLEVANS[ASMMONS HER MELRNETTIEVANSREELY  GOLDENCHID
50 | 55 BB ?\3{3 — '!:iicl';lki Minaj reat. Ariana Grande a3 | 7 "HEE : Fl'&ﬂky Fﬂ dﬂv \‘ Lil ka? Feat. ChrisBrown | o | 5
DRSNS YOLNG MONE/CASHMONETREPLBUC Lo - AN RO "E'E?Gf CATYBLANEMGCOMMERON
o
R A TV AEE AN CMTCONE  YoUNGHONEN A MO AR 1 SEPAR AMABSILADIIGAHDBGAD0]  ASAPVWORLDADEFOLOGROUNIS BCA FEAT. RYAN
— - TEDDER
se [es] DontGo Breddnng Heart  BackstreetBoys | .5 | @ oW g5 | BreakUpInTheEnd  ColeSwindell | o | One Day
SICRICHTONHARTMAN SICRICHTONJHARTMANSSWAREEL] KBAHN/RCA é / MRCARTERMNTECMCGILLIDIION)  WARNERBROS NASHVILLE/WIIN
Don't Matter To MB Drake reat. michae! tackson _— Nevermind Dennis Lloyd The duet starts at No. 27 on
33 | 54 WSS NSRS MMM ASON I g 5 - g0 ) 86 sttt A e 86 2 Digital Song Sales with 11,000
ANCANL SEBRP ERISNACLERLOAEAR]  YOUNG MONEYICASHMONEY/REPLELIC ' ' sold, while drawing 5.8 million
- e U.S. streams. OneRepublic
74 ! 71 1R 67 mﬁﬂmﬂymm mgﬁ::ﬂg B/ | & 87 ?&em&c?ﬁﬁfﬂﬂf%%&maw Okers feat. emiy Waren 87 | frontman Tedder makes his first
et ' § ; ' ' WSR2 HOERS]  CASRUFTCR/COLUMBIA solo appearance since notching
W s | Africa Weezer | o | - ” OTW  Khalid, TyDolla$ign &6LACK | _ | |, twoin 2011 and 2012,
s MRANKIN(DEPAICH LEPORCARC) WEEZER/CRUSH MUSIC/RRP Bl NETEENES (CROBINSON EFFERESIK L i e
[
@ il 75 60 Blﬂkﬂl’l |O¥El'ﬂhabaﬂd 69 3 76 83 Q B.u FOI ME Post Ma’one Feat. Nicki Minaj 16 14
CHENECPACMECEMOOUNSSDROSY  ANOTHECRNILIYCETURY MEDIA LBELL [APOSTLBELLOTMARAY) REPUBLIC
@ :2 2o SinPijama  BeckyG+NattiNatasha | . | , _ J_; o) lie ® NF| o | 5
T T it e Tl T %r : TPROFTIDGARCIAINFUERSTENIFROFTTMEZONDQ ] NFREALMS/CARTOLICAROUNG
@ o gmgzlg Pains AlessiaCara | - | - o) o | Narcos A ~ Migos | 3 |
g [ACARACCICLD A MWANSH W.FELDER) EPYDEF JaM | DHDLRELOUAM K MARSHALL KA B BRI IACPHEREON,  CUMUTTEOMTRCLAMMCR RN RATEL
@ W 7> | Hooked DylanScott | 4, | 3 g2 | That's OnMe YellaBeezy | o, | |
MALDERMANC GBS LENORMAN [LRIVES SENNIS MEVANS)  CURE NOTLISTED [NOT LISTED) PROFIT/HITCO
g | 70 UpDown @ Morgan Wallen reat. iorida Geargia Line ol o o4 [o3] Desperate Man EricChurch | 5 | 5
LMOH [BCLAWSONNMHARDYC. L SOLAR) BMLG/BIG LOUD 1OYCE (ECHURCHRWHUBBARE) EMI NASHVILLE
™ YELLA BEEZY
74 Remind MeTo Fﬂl‘g&t Kygo reat. miguet 74 3 ) o W 94 Loselt Kane Brown 84 3 That's on Me
KYGOKIGOMIPMENTELPAESTDAORETOAHELAN]  KIGOAS/UTRARCA DHUFF [CBROWNCMCGILLWIWEATHERLY]  ZONE 4/RCA NASHVILLE
w&stEd !LﬂC’E WRLD Feat. Lil Uzi Vert &7 3 95 TL[ 80 0 Cﬂ“ Om Mv N.m ‘ The WEEkHd 4 IS
CBMIX [LHIGGINS CBARNETT) GRADE A/MTERSCOPE i FRANK DUAES [ATESFAYE, A FEENYNLA A AR] WO/ REPUBLIC The Dallas rapper makes his
—— Hot 100 debut as the track,
5] Ocean TKKravitz reat, acaveer | 75 | 3 o PR All Mine ® KanyeWest | . | . which hits the top 40 of the Hot
L [ITHOMPSONICAMPBELLRLEROADMAY]  RECKLESS REPUBLIC/300 G AN TS TG DN ARTRC CYOLNG DY s“_{ GOODMDE M R&B/Hip-Hop Songs chart
- — ~ (47-39), gains by 21 percent to
7 1942 G-Eazy reat. Yo Gotti & YEN Nahmir 171 3 g Was OCEH‘I Martin Garrix rear. ghaiid o 7.4 million U.S. streams.
VARG DUANE 2 £ FERRERA RSN SIVIMORS]  LIONS GATE/RCA _ ATUINFORTLICBER I FITMORE IR K ROBNSON) - STMPD RCRDS/RCA
You Say LaurenDaigle | -- | T oc | Karma QueenNaija | +; | -
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From left: Mubadala’s
Sheikh Mohammed
bin Zayed Al Nahyan,
DreamWorks co-
founder Steven
Spielberg, SoftBank’s
Masayoshi Son, UMG’s
Lucian Grainge,
Tencent’s Ma Huateng
and Apple’s Tim Cook.

Let The Universal Bidding Begin

As the music industry booms, many are watching closely to see how much a minority stake in
UMG, the world’s biggest record company, might fetch. Is it time for other owners to cash in?

BY HANNAH KARP and MELINDA NEWMAN

N JULY 30, VIVENDI

announced that it would

look to sell up to half

of its flagship record
company, Universal Music Group
(UMG), on the private market —a
move that could pay oft handsomely
for shareholders of the French
media conglomerate, but is unlikely
to affect operations at the world’s
biggest label group.

Such a sale, though, could have
a broader impact on the music
business: It would likely spur other
music-asset owners to
try to cash in as well,
potentially triggering a
wave of consolidation the
likes of which the industry
hasn’t seen in years.

“This would be a very
public type of event. It would be
very interesting, because it will set
valuation benchmarks for music
rights,” an independent music
publishing company head tells
Billboard. “You're going to see a lot
of the smaller guys sell.”

Currently, “there’s a lot of money
chasing very few deals,” says

€258

Estimated value of
Universal Music Group

another music-business veteran.
Deep-pocketed investors outside
the industry are salivating to get in
while there’s still an upside, having
watched a handful of other big
music bets blossom in recent years.
Warner Music Group’s publishing
unit, Warner/Chappell Music, for
example, is now worth about as
much as all of WMG was when
Len Blavatnik bought it in 2011 for
just over $3.3 billion, sources say,
while Sony’s purchase in 2018 of
an additional 60 percent stake in
EMI —in a deal valuing
the publishing unit at
$4.75 billion, more than
double its 2012 purchase
price — has fattened
the wallets of investors
including Blackstone, the
United Arab Emirates’ Mubadala
and Malaysia’s Jynwel Capital.
Sovereign wealth funds such as
Mubadala might also be interested
in buying a minority stake in UMG
without gaining full control, while
Japan’s SoftBank operates with
a similar war chest and in 2013
unsuccessfully offered over $8 billion

to buy UMG, sources say. Analysts
today estimate UMG’s value between
€20 billion and €25 billion.

Other potential investors for
UMG include China’s Tencent,
which operates its own streaming
services, for which it has been
exploring an initial public offering.
Rival Alibaba, meanwhile, might be
interested in a UMG deal in order to
compete with Tencent, according to
sources. These Chinese companies
could act more as strategic partners
to UMG than would Western digital
distributors: While Spotify is still
losing money, Tencent Music is
profitable, in part because it already
owns the rights to much of the
Chinese repertoire that it plays,
so it doesn’t have to spend the
bulk of its revenue on licensing,
as Spotify does. Tencent can also
offer its users additional perks like
the ability to use music in their text
messages, something that U.S. fans
still can’t do.

Tech giants like Apple are
unlikely to shell out so much money
for a minority stake in one label,
sources say, but Hollywood film
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TOTAL ON-DEMAND STREAMS
WEEK OVER WEEK
Number of audio and video on-
demand streams for the week
ending Aug. 2

11.1IM

10.8%

ALBUM CONSUMPTION UNITS
WEEK OVER WEEK
Album sales plus track-equivalent
albums plus audio streaming-
equivalent albums for the week
ending Aug. 2

486.6B

1 41.6%

TOTAL ON-DEMAND STREAMS
YEAR OVER YEAR TO DATE
Number of audio and video
on-demand streams for 2018

so far over 2017
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studios might: UMG chairman/
CEO Lucian Grainge joined the
DreamWorks board of directors
in 2013 and 1s now a director at
Lionsgate.

Vivendi is putting UMG on the
market at a time when both buyers
and sellers of music rights stand to

profit, with most analysts forecasting ¢

the industry to continue growing
briskly at least for the next one to two
years as more consumers sign up for
streaming subscriptions.

But it’s not clear for how long
such deals will be mutually
attractive: Volatility looms for the
music business when streaming’s
growth inevitably slows down. Once
everyone likely to subscribe has
done so around the world, the fight
for market share will intensify.

UMG is particularly well-poised for
a partial sale. On a recent earnings
call, Vivendi CEO Arnaud de
Puyfontaine said that the timing
“could not be better with respect
to our competitive performance,”
pointing out that according to Nielsen
Music’s midyear 2018 report on the
U.S. market, UMG represented eight
of the top 10 artists, including all of

the top five, plus the top eight acts
ranked by on-demand audio streams.
“No company has ever achieved this
level of success,” he told investors,
making clear that Grainge and his
management team would be a selling
point, and would remain in control.

a label executive. Sources say that
major labels are also paying far
bigger advances to new artists than
Spotify has been offering acts and
managers for direct deals — upfront
investment that’s still crucial for
emerging talent.

You’re going to see a lot of

Smallel’ gllyS Sell.” —independent music publisher

At the half year, UMG’s revenue was
up 6.8 percent, primarily driven by
streaming and subscription, which is
up over 34 percent.

UMBG also announced in July an
expansive deal with The Rolling
Stones, covering the band’s
iconic recorded-music and
audiovisual catalogs, archival
support, global merchandising
and brand management. The deal
highlights the value of modern
record companies in a world where
artists can sign direct licensing
deals with streaming services, since
The Rolling Stones could have
commanded essentially a “blank
check” from any other entity, says

But Citi analyst Thomas A.
Singlehurst, who co-authored an
extensive music industry report
published on Aug. 7, warns that his
team expects “the record labels to
take a diminishing share of industry
revenue over time.”

“When you look at what they
provide in the here and now,
it’s really difficult to see why
they should continue to have
as prominent a role as they did
in the past,” Singlehurst tells
Billboard. “Let’s look at the
different components: access to
recording studios and recording
equipment. You don’t need that;
you can do it yourself. The access to

manufacturing, physical distribution
and warehouses: The record labels
don’t own that anymore, and even
if they did, you wouldn’t necessarily
need it because of online modes of
distribution. And then marketing
and PR are also functions that can
be done outside of a traditional
record-label construct. Our point
was not that these roles aren’t
important, just that, do you need to
go to a major company to do it?”
Singlehurst adds that by putting
UMG up for sale, Vivendi has
signaled that “they think they can
get a good price, which tells you,
based on the current economy, it’s
worth more to someone else than
it is to them. Secondly, they’re very
specific about saying they need a
strategic partner, which also speaks
to the fact that they’re obviously
in need of some support in some
way.” But it’s possible Vivendi won’t
sell at all: “There are lots of players
who might like to own UMG,” says
Singlehurst, “but I can’t think of a
single one who has to own UMG.
There’s not a company sitting there
going, ‘You know what, my business
is going to fail if I don’t own this.” ” @

PUBLISHERS QUARTERLY

Kobalt Surges, Sony/ATYV Leads

The second quarter of 2018 served as a shakeup of the status quo with

is back on top of the publisher
rankings of the top 100 radio
songs in the second quarter
of 2018 for the third quarter
in a row, and 23rd of the

past 24. In the period ended
June 30, Sony/ATV racked up
a 25.81 percent market share,
with a portion of 58 songs

for the period, the same as in
the first quarter. Its top song
was “The Middle,” by Zedd,
Maren Morris & Grey, which
was also the top track for
Kobalt Music Group.

For the quarter overall,
“Meant to Be"” by Bebe Rexha
& Florida Georgialine was
No. 1 in radio airplay, and was
the top song for Universal

some publishers making big strides — but the top spot remained intact f’ /ﬁ' |
BY ED CHRISTMAN A .'
Sony/ATV Music Publishing Music Publishing Group countimproved to 52 from y/ . _, - E =

(UMPG), Warner/Chappell
Music, BMG and Round Hill.
The top songwriter was Ed
Sheeran, who partook in two
top 100 songs: “Perfect” (No. 8)
and “Shape of You” (No. 37).
Kobalt claimed a share of
19.06 percent, significantly up
from the 11.68 percent it had
in the first quarter. Its portion
of 40 of the top 100 songs
ranked Kobalt at No. 2, the first
time it has held that spot since
the fourth quarter of 2014.
UMPG had 17.21 percent,
down a bitfrom 17.59 percent
in the prior quarter but still
good enough to remain at
No. 3. For the third quarter in
arow, UMPG’s top 100 song

48 in the first quarter.
After riding high for
three years, ranking at
No. 2 for 10 of those
quarters — and at No. 1 in
the third quarter of 2017,
breaking Sony/ATV’s run —
Warner/Chappell
stumbled to No. 4, with a
15.65 percent share. The

publisher placed 50 songs in

the top 100, down from 55.

BMG was up in both market

share and song tally, while
Round Hill and Pulse Music
Group also posted market-

share gains. Meanwhile, both

Big Deal and Big Yellow Dog
returned to the top 10 after
missing out of late. @

..............................

TOP 10 PUBLISHERS

TOP 10 SONGS

Sony/ATV Music
Publishing 25.81%
Kobalt Music Group
19.06%

M Universal Music
Publishing Group 17.21%

B Warner/Chappell Music
15.65%

 BMG 6.54%

I Round Hill Music/
Big Loud Shirt 2.36%

[ Big Deal Music Group
1.57%

B Pulse Music Group 1.28%

M Big YellowDog 1.27%

I Ole Media Management
0.98%

SONG ARTIST
1 “MeanttoBe” 4 Bebe Rexha & Florida Georgia Line
2 “TheMiddle” Zedd, Maren Morris & Grey
3 “NeverBetheSame” Camila Cabello
4 “God'sPlan” Drake
5 “Whatever It Takes” Imagine Dragons
6 “Psycho” Post Malone feat. Ty Dolla $ign
7  “Wait” Maroon 5
8 “Perfect” Ed Sheeran
9 “PrayforMe” The Weeknd & Kendrick Lamar
10 “Mine” Bazzi
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Note: Percentage calculations based on the overall top 100 detecting songs from 1,904 U.S. radio stations electronically monitored
by Nielsen BDS 24 hours a day, seven days a week during the period of April 1 to June 30. Publisher information for musical works has

been identified by The Harry Fox Agency. A “publisher” is defined as an administrator, copyright owner and/or controlling party.
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CAN THE MUSIC
MODERNIZATION ACT
BEAT THE CLOCK?

Music trade groups are scrambling to
drum up support as SiriusXM fights on

BY MELINDA NEWMAN

Time is slipping away for the passage of a
bill that could ensure digital music services
pay fair royalties to rights holders while
giving streaming companies certainty, legal
protection and more efficient payment tools.

Although the Music Modernization Act
(MMA) technically has until the end of the
year to pass, insiders say that it likely
needs to move by Oct. 12, before the U.S.
House of Representatives adjourns in
advance of the midterm elections on Nov. 6.

“We’re running out of time,” says
Nashville Songwriters Association
International executive
director Bart Herbison.

The bill unanimously
passed the House on April 25,
and a revised and amended
version came out of the
Senate Judiciary Committee
on June 28. If the bill
passes a Senate vote, it goes back to
the House for a final signoff. But after
clearing a major hurdle on Aug. 2 when
SESAC/Harry Fox Agency parent Blackstone
dropped its opposition to a section of the
MMA — in part due to a social media blitz by
songwriters and artists — obstacles remain.

Some senators still have concerns (the
SESAC fight cost the bill’s proponents three
weeks that could have been spent courting
senatorial support), and in July, SiriusXM
and Music Choice added more lobbyists to
fight portions of the bill. The RIAA is
trying to broker a compromise with SiriusXM
over its objections to paying royalties for
playing pre-1972 recordings.

But National Music Publishers’ Association
president/CEO David Israelite says there’s
no compromise to be had on SiriusXM’s and
Music Choice’s stance against another part
of the bill eliminating a “sweetheart deal”
that the two companies have enjoyed for
years. “They can hire all the lobbyists they
want to fight this,” he says, “[but] I'd warn
Sirius and Music Choice that they ought to
tread carefully because they are now dealing
with a creative class that is energized and
focused, and their entire content depends on
those people.”

Israelite

The U.S. Capitol
Buildingin
Washington, D.C.

1Simmonsat
Global Citizen’s 2016
Show Up and Vote
concert.2 Saweetie
onstagein Atlantain
July.3RamseyinJune.
4Bregoliatarecording
sessionin2018.

Going, And Staying, Viralin 2018

Making lasting careers out of one-hit wonders has labels working to help artists
crank out more material. But some early online sensations are starting over

BY STEVE KNOPPER

aryon “DLOW?” Simmons was 17 when
he recorded a song titled “The DLOW
Shuffle,” shot a bop-to-the-right-two-
times music video in a friend’s basement,
posted it on YouTube and scored 1 million views
in less than a week. He wentviral in 2013, atime
when major labels were just figuring out how to
make money from instant online-video stars, and
Atlantic signed him to a deal, with a $125,000
advance, for the single. The label funded a new
clip for “The DLOW Shuffle” with big crowds in a
high school, and then Simmons’' “Do It Like Me”"
video went viral when his manager invented the
#doitlikemechallenge, drawing contributions from
such celebrities as Kevin Hart. Other majors came
calling, and the artist tried to jump to Capitol — but
Atlantic exercised its option to keep Simmons,
before dropping himin late 2017.

Brianna Harrison, Simmons’ product manager
at Atlantic, says that the label worked hard to
broaden his audience, “trying to show people
that he was areal artist,” and that his streaming
numbers grew significantly every week. Today, at
22, Simmons is back to making music for himself,
working on an EP and a clothing line.

“They didn't know how to market me,” says the
Chicago rapper and street dancer.

Simmons’ journey offers a window into the
uncertain trajectories of today’s viral stars, who
are risky to sign because they generate instant,
massive attention that often results in a higher
price tag, especially now as streaming revenue
balloons. “If Person A comes in with alarge
following on Instagram or musical.ly, where you
have this built-in platform, the cost of partnering
with them may be a lot more expensive, and there's
more competition to work with them,” says John

Fleckenstein, co-president of RCA Records, home
of Jacob Sartorius and William Singe. “But if you
doyour job right on the A&R side, and you've done
your research and established this person has real
potential, then it's worth it.”

To improve their viral signees’ chances, A&R
executives are working to provide the artists
with more material to feed their fans across
a proliferating number of streaming outlets.
Eesean Bolden, the Warner Bros. Records vp A&R
who signed “Watch Me" viral star Silenté when
he worked at Capitol, says, “You want to be an
established, credible artist — the only way to do
thatis to put out steadily credible product.”

Labels are also increasingly concerned with
what Bolden calls “drive” in viral acts — their
ability to brand themselves and create their own
social media presence on multiple platforms.
Bolden met Sacramento, Calif., rapper Saweetie
at a steakhouse in 2017 after her self-produced
“ICY GRL" became huge on YouTube and decided
that she had that “It factor,” leading the label to
sign her immediately. “That’s really the art of
what we do,” says Bolden. “Identifying what is
real and what's not.”

Warner Music Group is also betting on careers
forMason Ramsey, the Walmart yodeler, and
Danielle “Bhad Bhabie” Bregoli, after her
appearance on Dr. Phil blew up in 2017.

Like Simmons, viral star Dawin Polanco —
whose clip of his song “Just Girly Things,” set to
actor Alfonso Ribeiro’s “Carlton dance” from
The Fresh Prince of Bel-Air,landed him a deal with
Republic —is also independent again after a mixed
experience. But, says the 27-year-old, working
closely with Republic’s top executives gave him
“tools | can take with me for the future.” @
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FROM THE DESK OF

VP STRATEGIC ALLIANCES AND EVENTS,
ANOTHER PLANET ENTERTAINMENT

Danielle
Madeira

The executive overseeing special
occasions for the biggest indie
promoter in the U.S. talks catering
to techies and “collecting people”

BY TAYLOR MIMS
PHOTOGRAPHED BY GABRIELA HASBUN

UTSIDE LANDS, WHICH
kicks off in San Francisco on
Aug. 10, is an increasingly
rare species for a major
music festival: It isn’t owned by concert
promotion giant Live Nation or rival
Anschutz Entertainment Group.

Danielle Madeira, 42, plays a key
role in helping the 11-year-old festival’s
promoter, Another Planet Entertainment,
thrive independently as the third-biggest
promoter in the United States, with 650
events per year. The high-energy mother
of two launched and now spearheads the
Bay Area-based company’s fast-growing
private event business, which generates
what she describes as “significant”
revenue in its own right, but also helps
secure partnerships for Another Planet’s
public shows.

At the venues the promoter operates
— such as San Francisco’s Bill Graham
Civic Auditorium; the Lake Tahoe
Outdoor Arena at Harveys; the Greek
Theatre in Berkeley, Calif.; and the Fox
Theater in Oakland, Calif. — she has
hosted evenings for deep-pocketed tech
companies like Dropbox and SalesForce,
securing talent such as Kelly Clarkson
to Chromeo. Special occasions have
included product launches for Apple,
film-premiere parties for Pixar’s
Inside Out and Cars 2 and Genentech
employee-appreciation events, including
a four-hour private concert in 2016 that
featured OneRepublic, The Killers,
P!nk and Justin Timberlake. The
biotech behemoth’s gathering in 2018
featured performances from Ziggy
Marley, The Steve Miller Band and
Christina Aguilera.

“San Francisco is a persnickety market.
We’re very spoiled by the curation of
food, music, even innovation and tech.

It is a community that expects a lot,”
says Madeira, speaking from her office

at Another Planet’s expanding swath of
office space in Berkeley’s trendy Fourth
Street shopping district. “You can’t

just throw an artist on a stage who sells
millions of albums and assume it is going
to do well with our audience,” she adds.
“You have to know the culture.”

Madeira grew up in Oklahoma, moving
to Los Angeles to intern for Steven
Spielberg’s Amblin Entertainment before
relocating to Northern California and
becoming Zappos’ eighth employee, and
joined Another Planet’s marketing team in
2003. In 2009, growing corporate demand
prompted the promoter to start a special-
events division and put Madeira in charge.

Madeira photographed
July 11 at Another
Planet Entertainmentin
Berkeley, Calif.

“My bosses realized that I enjoyed it,
and a lot of the clients I kept as friends,”
says Madeira, who used her Zappos
connection to help the shoe company’s
founder, Tony Hsieh, launch the Life Is
Beautiful festival in Las Vegas. “My mom
said, ‘Some people collect stamps. Some
people collect coins. You, in your life,
have collected people.” ” One job bonus:
early access to the latest Pixar movies. “It
takes that kind of client to make me look
good to my kids,” she jokes.

Strong relationships are the cornerstone
of your job. How do you foster them?

I am a very excitable person, but I am not
a very salesy person. Part of my job is to
reach out to a lot of corporate clients and
personal clients. I like to do this in a more
relaxed setting, because I don’t think my
attention span is great on the phone. So I
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HAIR AND MAKEUP BY WHITTANY ROBINSON AT AUBRI BALK.

go and have a lunch. If you're lucky and
you don’t have much going on afterward,
you throw in a bottle of rosé, and we’re all
leaving pretty happy whether or not a deal
was done. The best way to know if there is
going to be a fit to work with a group is to
sit down and eat with them, break bread.

Are there still benefits to being
independent with giants like Live
Nation competing in your market?
Hell yes. The benefit for me is having a
boss like [Another Planet co-founder/
CEO and former Bill Graham Presents
president] Gregg Perloff, and [Another

space that still can. It usually starts with
our 500-capacity club [The Independent
in San Francisco] and goes to 8,500 at
the Greek Theatre or Bill Graham Civic
Auditorium. Then it goes to one of our
music festivals. You don’t usually see a
band built by a corporation.

Has the festival scene been damaged
by high-profile disasters like 2017’s
Fyre Festival or Northern California’s
XO Fest, which promised extravagant
events but couldn’t deliver?

Anybody that comes in and tries to

do what XO did — which was clearly

“We can help grow bands. You don’t usually

see a band built by a corporation.”

Planet co-founder/president] Sherry
Wasserman is amazing as well. Once
Gregg noticed how I built relationships
he encouraged me, and there was no
ceiling. For an independent, you can
throw something at a wall and see if it
sticks. My throwing at the wall was using
the relationships that we have with bands
to book these private corporate gigs that
they make more money on because they
are one-offs. I was able to create my own
space because Gregg said, “Try it. See
what happens.”

With Live Nation and AEG steadily
acquiring independent promoters and
festivals, are there downsides to being
the holdouts?

It does affect us. When bands get to a
certain stature, it becomes a Live Nation

or AEG tour. It simplifies things for artists.

I get that. But it is still beautiful in our
space that we can help grow bands. There
aren’t that many companies in the live

S
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something that wasn’t possible with what
they were selling — makes everybody in
the music industry look bad. It can make
people pensive about trying a new music
festival, whether the organizers are skilled
at it or not. It hurts, but it also helps the
festivals that are already out. It makes us
look better for the fact that we have been
able to execute really well thus far.

Your special events include benefit
concerts like Band Together Bay Areq,
which raised $23 million for those
affected by California’s North Bay Fire
in 2017. Why do you think that event
was so successful?

Rabbi [Ryan] Bauer of Congregation

BiLL GRAEAN ROBERT

1 The Another Planet team takes shots of
Madeira’s Clase Azul Reposado tequilato
kick off, or cap off, long nights.2 A photo

of Madeira’s youngest son, Cole, leaping
between couches as theirdog, Penny Lane,
seeks attention.3 Madeira keeps David
Bowie’s artistic spiritclose with her Aladdin
Sane keychain. 4 Bill Graham Presents: My
Life Inside Rock and Outis required reading
for Another Planet employees. 5 A guitar
signed by Florence Welch was a gift from
Madeira’s boss.

Emanu-El brought together San Francisco
Giants CEO Larry Baer, SalesForce CEO
Mark Benioff and Daniel Lurie, who

is head of the nonprofit Tipping Point.
They wanted all hands on deck. It was
about putting away egos and having
Another Planet working with Live Nation
because it was for the betterment of the
community. It was all these people getting
together that never get together. It was
amazing, and when it was over we had
raised a lot of money. The next thing we
know, Mark was able to book another one,
and it was round two.

How do you balance working with

the seemingly opposite worlds of
corporate and creative?

Part of it is that these events are hugely
important to the clients. To disregard that
in any sort of way is to miss the whole
point of what I am doing. If you treat them
like it is just one of your other shows,
then you miss the energy that you should
be giving these people who have waited
the whole year to have this celebration.
To downplay a person’s experience is
unacceptable. I see that and I try to
translate that to all the people involved.

What are corporate clients looking for?
You have to provide entertainment that
speaks to everybody. They aren’t asking

to discover new bands. They want to

dance and drink. It becomes how to make
something special, have somebody familiar
onstage and have them get excited. @
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‘A Lot Is At Stake Now’

As this fall's midterm elections creep closer, organizations and artists are
trying to bring more new voters than ever before to the ballot box

BY COLIN STUTZ

HE MIDTERM ELECTIONS IN
November are promising to be the
most competitive in decades, which
has musicians looking to get involved
at an “unprecedented” level, says HeadCount
executive director Andy Bernstein.

“There is an energy that hasn’t been
there for every midterm election,”
says Bernstein, noting a nearly daily
outreach from bands and media
partners wanting to make an impact.
“I've never seen anything like this.”

In 2018, HeadCount will register
voters at over 1,000 live music events,
including nearly 50 festivals and tours
byBeyoncé & JAY-Z,Dead & Co. and
Panic! at the Disco. The just-wrapped
Vans Warped Tour has been the 15-year-

old nonpartisan nonprofit’s most Aguilar

successful outreach effort this year,

with 3,577 voters registered over 37 dates. It also
has launched a new digital ad campaign called
“The Future Is Voting,” produced pro bono by
Anomaly/ACE Content, that will include film
elements, social engagement with hundreds of
entertainers and more.

Similarly, Pepe Aguilar teamed with Voto
Latino to bring the organization along on his
Jaripeo Sin Fronteras family tour, with on-site
voter registration and a series of videos and
messages encouraging civic engagement.

That Aguilar’s tour will cross generations, says
Voto Latino COO Jessica Reeves, makes it
especially appealing, noting that when Latinos

Volunteers from
HeadCount help
register people
to vote.

are registered to vote, roughly 80 percent cast
ballots, higher than any other demographic.

“We can’t see the society we want if we do
nothing,” says Aguilar. “In this moment, it is
the obligation of Latinos to connect with their
roots, remember their culture, remember where
they come from, teach the pride they
feel for their grandparents, parents and
traditions. Will we let these times take
everything away? Hell no!”

No stranger to activism, Pearl Jam
has turned its sold-out Aug. 13 show
in Missoula, Mont., into a vehicle for
political empowerment. Dubbing the
event “Rock2Vote,” the band partnered
with four local progressive nonprofits
to promote the importance of voting
and mobilizing fans in bassist Jeff
Ament’s home state.

“It’s important to remind people
that to have an opinion about any of this, you
actually have to have a hand in it,” says Ament.
“Alot is at stake now. I think all Montanans
believe in access to public lands, clean air and
water, and want to protect the places we love
to hike, hunt and fish. Voting is the best way to
protect this part of Montana’s heritage.”

Bernstein says the focus is now shifting to
reaching potential voters beyond concerts
and festivals, citing HeadCount’s partnership
with March for Our Lives and its guides for
registration drives at high schools: “We’re
taking all the positive energy out there in the
music world and trying to spread it beyond.” @

The Viper
Room
inLos
Angeles.

New Deals

Sony confirmed

its signing of
Vampire Weekend.

RapperJack
Harlow signed with
Atlantic Records.

Musical.ly merged
with video app TikTok.

David Guetta
entered a worldwide
publishing deal with
Kobalt Music.

Cypress Hill inked a
worldwide record deal
with BMG.

Aerosmith signed
with Larry Rudolph
of ReignDeer
Entertainment/
Maverick for
management.

Concord Music
snapped up
Independiente
Recordsinthe
United Kingdom.

Executive Turntable
Columbia Records
executive vp/GM Joel
Klaiman announced
heis leaving the label.

The American
Association of
Independent Music
named its executive
committee, chaired
by Louis Posen.

Telemundo president
Luis Silberwasser
announced his exit.

Media Alert
Jennifer Lopez

was named the
Michael Jackson
Video Vanguard
Award honoree at
the 2018 MTV Video
Music Awards.

The Viper Room in
Los Angeles was
sold as part of an
$80 million real
estate deal.

United Talent Agency
sold an equity

stake to Investcorp
and the Public
Sector Pension
Investment Board.

Meet & Greet

Leona Lewis and
Dennis Jauch became
engaged, as did

Ellie Goulding and
CasparJopling.

Obits

Model Rick “Zombie
Boy” Genest died at
age 32.

The Facts of Life star
Charlotte Rae died at
age 92.

David Stein,
associate of

Sid Bernstein, died
atage 70.
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¢ Lollapalooza

CHICAGO, AUG. 2-5

LOLLAPALOOZA RETURNED TO CHICAGO’S
Grant Park for the four-day-long music festival
that brought together five headliners from rock,
R&B and hip-hop: The Weeknd, Jack White,
Travis Scott, Arctic Monkeys and Bruno Mars.
On the final night, White jokingly reminisced
about the last time he played the event, in 2012,
_telling the crowd, “They asked me back; I don’t
know why. Because last time I was here, I broke
everything in the dressing room.” While the event
was heavily fronted by men, a number of female
acts provided memorable moments throughout the
park. Normani of Fifth Harmony made a surprise
appearance during Khalid’s set to perform their
“Love Lies” collaboration, Lykke Li delivered sex
appeal with new songs from her So Sad, So Sexy LP,
Dua Lipa displayed a growing confidence onstage,
and Kali Uchis’ hypnotizing vocals salvaged her
performance after a few wind-related technical
difficulties. One of the most exciting moments
came courtesy of Vampire Weekend on day

4. three. Before playing a final song, frontman Ezra
iy :14.‘_“" Koenig confirmed that the band’s anticipated

A2¥ ~ fourth album is finally complete and in the process
of being mastered. —BIANCA GRACIE
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1Lipa(center) closed
Lollapalooza’s Lake Shore
stage on Aug. 4 following

her performance at the Vic
Theatre the night before.
2Billie Eilish (left) and

Khalid embraced after singing
their “Lovely” collaboration
during day two. 3 Mars
sported a Chicago Bulls
uniform during his headlining
seton Aug. 3.4 Post Malone
walked through the crowd
after his Aug. 3 performance.
5 Camila Cabello delivered
hersetduring the festival’'s
opening night. 6 Brian Robert
Jones (left) and Koenig of
Vampire Weekend took over
the Bud Light stage on Aug. 4.
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1 Grace Jones performed at Bestival 2018

in Dorset, England, on Aug. 4.2 Tonight
Show musical guests Nicky Jam (center)

and J Balvin (right) danced with host Jimmy
Fallon on Aug. 1.3 Meghan Trainor attended
the Fox Summer TCA All-Star Party in West
Hollywood, Calif., on Aug. 2.4 Keith Urban
signed autographs after performing on
NBC’s Todayin New York on Aug. 2.5 Britney
Spears onstage during the Brighton,
England, stop of her Piece of Me Summer
Touron Aug. 4.6 Jennifer Nettles and Kristian
Bush of Sugarland performed at Bridgestone
Arenain Nashville on Aug. 2.7 Kelsea
Ballerinisang on ABC’s Good Morning
AmericaSummerStage in New York’s Central
Park on Aug. 3.8 Janelle Monae's Dirty
Computer Tour stopped at The Tabernacle

in Atlanta on Aug. 4.9 Wiz Khalifa hoisted a
giant propjointatthe Ford Amphitheaterin
Brooklynon Aug. 2.




HARD Summer

TANA, CALIF., AUG. 4-5
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1 Rick Ross performed his guest verse for the
DJ Khaled-produced “All Do Is Win"” and other
tracks during HARD Summer at the Auto Club
Speedway. 2 Diplo (left) and Dillon Francis
backstage at the festival following their joint
NASCAR-themed DJ seton Aug. 5.3 Jaden
Smith cooled down the crowd while delivering
songs from his studio alboum SYRE at the
Harder Stage on day one. 4 Marshmello paid
tribute to late rappers XXXTentacion and

Lil Peep during his headlining set on Aug. 4.
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THE SYSTEM

EDM trio Cheat Codes built a pop-crossover career
with help from Demi Lovato and Fetty Wap.
Now they want to become superstars, too

BY BOBBY OLIVIER
PHOTOGRAPHED BY CHRISTOPHER PATEY
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STARING OUT FROM THE WINDOWS OF THEIR
25th-floor hotel room at Caesars in Atlantic City,
N.J., Cheat Codes’ Trevor Dahl and Matthew
Russell can see the sprawling stage that until 48
hours ago was meant to host their collaborator
Demi Lovato’s performance down on the Jersey
Shore beach.

When the singer was hospitalized on July 24
after a reported drug overdose, the cancellation
of the concert, set to take place two days later,
seemed inevitable. That is, until the rising Los
Angeles DJ group — Dahl, 25; Russell, 27; and
Kevin “KEVI” Ford, 26 — agreed to fly in to fill in
for its friend, whose towering vocals helped the
act secure its first hit on the Billboard Hot 100
last fall: “No Promises,” which peaked at No. 38.
(Ford, who was ill, couldn’t make the show.)

“We’re learning more and more nowadays
that celebrities are just humans,” says Dahl as he
lounges on the hotel bed, his mop of curls poking
out from beneath his hoodie. “All the fame and
money can be a bad thing, and [Demi] has been
very upfront about it with everyone. She has let
people see another side of that world.”

Celebrity is a mounting reality for Cheat
Codes. Four years of relentless touring, writing,
collaborating and rapid-fire releases have put
them next in line behind The Chainsmokers
and Zedd as EDM’s latest pop hitmakers. Their
two dozen or so pulsating singles have collected
414.7 million total
on-demand streams,
according to Nielsen
Music; earned them 13
appearances on the Hot
Dance/Electronic Songs
chart, including three top
10s; and reeled in additional collaborations with
Fetty Wap and Little Mix, the latter appearing
on their latest kinetic jam “Only You,” which reach
No. 15 on Hot Dance/Electronic Songs. They
released their debut EP, Level 1, in June, but they
have yet to release a full-length album.

“We all agreed from day one that all those
rules, as far as ‘you release a song at this time,’

“It’s the perfect time for
somebody like us.”

Dahl (left) onstage
with Lovatoin2017.

were just made up by
labels 40 or 50 years ago,”
says Dahl. Now, “people
consume things faster,

are able to create things
faster.” Onstage and in the
studio, they have it down
to a science. In concert,
Dahl is the group’s primary
(and often shirtless)
singer, while Russell
mans the turntables and
Ford hypes the crowd.

But when recording, all
three members write

and produce. They pride
themselves on their
self-sufficiency and ability
to release singles at will:
“It’s the perfect time for
somebody like us,” says
Russell.

Prior to forming Cheat
Codes in 2014, the trio
pursued less fruitful
solo careers. Dahl dropped out of high school
in Oregon at 16 to tour under the moniker
Plug In Stereo and signed to Atlantic Records
as a pop solo artist before eventually leaving
the label to release music under his own name.
Russell, originally
from St. Louis, dabbled
in rock, country and
heavy metal in the
Midwest before diving
into dance. But only
after meeting Ford, a
Calabasas, Calif., native with a background in
hip-hop, while they were gigging around Los
Angeles, did the group find a vision.

“Even though we were living in this small house
in Van Nuys, Calif., making no money, we’re
sitting there talking about making $100,000 per
show one day, like, ‘That’s going to happen; we
are definitely going to get there,” ” recalls Dahl.
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The trio cultivated a following on Spotify and
signed to 300 Entertainment in 2016.

These days Cheat Codes are in a new strata,
bringing stacks of cash to shows, tossing an
estimated $100,000 in dollar bills out to the crowd
over the past year. With their strobe lights and
confetti cannons, the guys can come off like party
bros. But they work harder than they play. Even as
they gear up for tonight’s performance, Dahl and
Russell are both a little worse for wear. They just
returned home from nearly a month of tour dates
in Europe, and, after this impromptu gig, traveled
to Miami for a club show the following night before
heading back home to hit the studio. They’ll visit
New York in August for Billboard’s Hot 100 Music
Festival. As the band readies new music to release
throughout the rest 0of 2018, the members are
anxious to reach a new level within popular music.
“We want to do our thing and make our own lane,”
says Dahl. “The more you try to follow somebody,
the more you’re going to fall behind.” @

Wrapping Up The Vans Warped Tour

As the last-ever show of the traveling fest played West Palm Beach, Fla., on Aug. 5, participating artists
recall their favorite moments of years past — and how the tour got them to where they are today

- . B L8 :-' R
“At the Columbia, Md., show in 2016, [Warped
founder] Kevin Lyman asked us to play at the
nightly barbecue after the show. The night ended
with [him] crowd-surfing and hanging from the
rafters.” —Aimee Interrupter, The Interrupters
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“The firsttime | went [in 2007], they threw uson a
stage because we were bubbling in Denver.[The
next year], Katy Perry was on the same stage as
us and dove into the crowd when we were playing

‘Don’t Trust Me." "—Sean Foreman, 30H!3

“The first year we played, Motion City
i Soundtrack also played. | was waiting to watch
them on the stage, and Jesse, the keyboard player,
i waslike, ‘Do you guys want to have a beer with
us?'”—Dan Lambton, Real Friends

“Hanging out with Bad Religion’s Brian Baker in
2007, because our buses were parked near each
other. We were a little piano-rock band, he was
apunk-rock legend.” —Shaun Cooper, Taking
Back Sunday —TAYLOR WEATHERBY

LOVATO: GUSTAVO CABALLERO/GETTY IMAGES. INTERRUPTERS: RYAN WATANABE. PERRY: NOEL VASQUEZ/GETTY IMAGES. MOTION CITY SOUNDTRACK: CHELSEA LAUREN/WIREIMAGE. BAD RELIGION: JASON L. NELSON/ADMEDIA/NEWSCOM.
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Barnett

ON THE ROAD

How Courtney Really Feels

Catching up with Australian alt-rocker (and snow globe collector) Courtney Barnett
between tour runs in support of her latest album, Tell Me How You Really Feel

BY LYNDSEY HAVENS

t has been three years since Courtney Barnett
broke out as an alternative-rock crossover
success. Inthat time, her 2015 debut album
earned her a Grammy nomination for best new
artistin 2016, and she has played Lollapalooza,
Coachella and Saturday Night Live. Still, the 30-year-
old Australia native admits that she gets stage
fright. "It shows you care,” she says. In the midst of
a promotional tour supporting her second release,
Tell Me How You Really Feel, which arrived in May
and reached No. 4 on Billboard's Top Rock Albums
chart, Barnett is serene. “l get the laid-back-stoner
misconception,” she says. But, “I'm not a stoner.” Now,
after her summer tour leg wrapped at the Newport
Folk Festival in Rhode Island in late July, and before
a North American fall run kicks off Sept. 29, she is
heading back to Melbourne for a different sort of
respite: “It's time to go [home].”

What'’s the best thing you’ve bought on the road?

There was a while where | was collecting snow globes.

It just got too hard. There were a couple of times
where | got stopped at security with them because
there's too much liquid.

Growing up, were you ever consciously trying to
find, or listen to, more women in rock?

| was into male-dominated bands, and | don't think |
ever thought, “l can't do that,” which is good. | didn’t
even discover a lot of female-fronted bands until later.

| watched The Punk Singer [about Bikini Kill's Kathleen
Hanna] a couple of years ago, and even that was a new
level of discovery for me, because when | was growing
up | was listening to Nirvana and all that. [| never knew
about] the riot grrrl stuff — Bikini Kill and Sleater-
Kinney. | always think how different my life could’'ve
been if | just had [exposure] to different music.

Why do you think some people are eager to put a
gender on music?

It's complicated because there are levels of people
who are clueless, and people trying to be helpful and
trying to magnify that exposure idea. But it's hard

to come up with any sort of solid answer, because it
[alienates] people — a “female guitar player” versus a
normal guitar player, which is a man, | guess? The way
that different groups of people are described or talked
about or sexualized is endless, but it's definitely better
the more people talk about it and become aware of
what'’s offensive and unnecessary.

Your latest album is titled Tell Me How You Really
Feel. Are you good at saying how you feel?

When | grew up we just got the internet, and chat
programs like ICQ and MSN. | would chat with my
friends, and with my crushes and boyfriends. But in
away, | feel like it lowered my communication skills
or something. It made it this barrier, this distance.
[Now], | hate phone calls and voicemails. They make
me anxious. @
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From left: Hawke, Byrne and
O’Dowd in Juliet, Naked.

e
Ji
CREATING A

MYTHICAL
MASTERPIECE

When Jesse Peretz set out to direct the
big-screen adaptation of Nick Hornby'’s
2009 novel, Juliet, Naked, he faced a
unique challenge: How do you create
music for a cult classic aloum by an
artist who doesn't exist?

“You have to have something that
[understandably] makes the music
alienating to some people,” says
Peretz, 50, a former music video
director who pivoted to film. Juliet,
Naked, a comedy-drama that debuted
at Sundance in January and will
open on Aug. 17, follows Annie (Rose
Byrne), an English woman stuck in
arelationship with Duncan (Chris
O’Dowd), a professor whose spare
time is spent obsessing over Juliet
— the singular album from reclusive
singer-songwriter Tucker Crowe (Ethan
Hawke). When Duncan receives a
stripped-down demo version titled
Juliet, Naked, Annie posts a negative
review on Duncan’s message board,
and it throws the couple into disarray
and brings Crowe
into their lives.

To craft the songs
on Juliet, of which
Peretz estimates
“five or six” short
vignettes are played
throughout the
film, he turned to
collaborator Nathan
Larson, 47, who
wrote music for
Velvet Goldmine
(1998) and worked
with him on Our Idiot
Brother (2011). Over nearly three years,
they drafted originals and solicited
demos from roughly 35 artists including
Conor Oberst, Robyn Hitchcock and
Ryan Adams, some of which appear on
the movie's soundtrack. Larson drew
inspiration from Big Star’s polarizing
1978 set, Third/Sister Lovers, and friend
Jeff Buckley, channeling the mythology
around each for songs on the Juliet LP.

“You're trying to portray that this
person is a genius, and you need to
understand why,” says Larson. “To
do that convincingly, you get about
10 seconds of a song. You really have
to consolidate it and hit people with
something great.”

To Peretz, inventing a faux legendary
project isn't about capturing artistic
intent so much as fandom itself: “It's
about the small group of people who
love that record,” he says, “who keep it
alive and relevant, teaching and bringing
it to new generations of people. That's
allitis.” —STEVEN J.HOROWITZ

Larson

BARNETT: POONEH GHANA. STILL: ALEX BAILEY/COURTESY OF LIONSGATE AND ROADSIDE ATTRACTIONS. PERETZ: C FLANIGAN/FILMMAGIC. LARSON: MONIKA MANOWSKA.
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TOUR GUIDE

SHEARS' NOLA HANGS

In October 2015, three years after his band Scissor Sisters went on an indefinite
hiatus, frontman Jake Shears bought a one-way ticket from his home in Los Angeles
to New Orleans, where he worked on a bluesy new self-titled solo alboum. Shears, 39,
had long fantasized about living in the Big Easy, but it was only after splitting with

his partner of 11 years that he took the leap. Still, he insists the album isn't a breakup
record: “It's very much about finding yourself,” he says. While getting acquainted with
his new home, he fell in love again. Now, he says, the city “feels like a person to me.”

‘bER"" .
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ALGIERS

€ Drinks

The Phoenix. “It’'s kind of [the
area’s] leather bar. There's

a big, dark room upstairs.
There's a sex shop in the back.
There's a great jukebox. It's
open 24 hours a day. It's so
old-school and a lot of fun.”

© Dinner

Mimi’'s. “A neighborhood bar,
really unassuming. But they
serve incredible tapas. That's
my favorite spot for casual,
quick, delicious food."”

© Music Venue

One-Eyed Jacks. “It’s this old
theater [where] locals hang. I
shot the video for [my single]
‘Creep City’ and played there.
It's got a great vibe.”

© Inspirational Place
Crescent Park, on the
Mississippi River. “The

last song [on my album is]
‘Mississippi Delta I'm Your
Man.’ You don’'t see the river
in the city. When you step over
the levee, you see New Orleans
in a whole different way."”

© Touristy Spot
Preservation Hall. “It seats
about 50 people. [The Jazz
Band will] do 45-minute shows,
about four a night. It's life-
affirming. The band did a lot of
the horns on my record.”
—PATRICK CROWLEY

WHICH RISING ARTIST MOST DESERVES A VMA?

Up-and-coming acts on other up-and-comers they think should be up for a Moon Person at the MTV Video Music Awards on Aug. 20

GREY

“Tove Styrke! We :
really feel like she's one
of the most forward-
thinking pop artists
around right now.”

GALLANT SAWEETIE

"Any and all “If I could add one it
of Sasha would be Ella Mai’s
Samsonova’s . ‘Boo'd Up."I'love
videos.” the song and video

concept.”
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DENNIS LLOYD
“Tom Misch. His vibe
is absolutely unique.
Classic-sounding, but
at the same time very
contemporary.”

—ROB LEDONNE

ILLUSTRATION BY ZOE MORE O’FERRALL

STILL: COURTESY OF FREIDA JEAN RECORDS/ABSOLUTE LABEL SERVICES. GREY: KEVIN MAZUR/WIREIMAGE. GALLANT: AMANDA EDWARDS/WIREIMAGE. SAWEETIE: ASTRID STAWIARZ/GETTY IMAGES. LLOYD: RANDY HOLMES/ABC.
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Big-Upping The South Bronx

Artist Yasiin Bey and music-industry vet Set Free Richardson will open
an art gallery this September in the heart of where hip-hop began

BY ADRIENNE GAFFNEY

VER TWO DECADES AGO, WHEN

Set Free Richardson, then-director

of entertainment marketing for Andi

Basketball, first met Yasiin Bey,
formerly known as Mos Def, the rapper was
signed to '9os indie rap label Rawkus Records and
recording his first solo album, Black on Both Sides.
Through the years, the pair worked alongside
each other on music projects and products with
companies like EA Sports, Adidas and UGG. But
their most recent venture, a new art gallery situated
in the South Bronx, The Compound, is their most
significant passion project yet. “Free and I have The gallery’s first show, which will start when the
always been family,” writes Bey, 44, in an email. “It ~ space opens in September, is an exhibition of works
was a no-brainer for my brother [and I] toopenup by music photographer Jonathan Mannion, who
a gallery in such a historical borough and further shot classic album covers like JAY-Z’s Reasonable
bring together the art and hip-hop worlds.” Doubt and Eminem’s The Marshall Mathers LP. In

As development in the South Bronx accelerates,  the future, Richardson hopes to be able to work
honoring its artistic legacy has become critical. with artists like painter-graffiti visionary McGee,
“We had [the building complex] sPointz up here multidisciplinary artist Hebru Brantley and
with all the graffiti and beautiful murals, and they graffiti collective Cat’s Crew. (He has already
knocked that down,” says Bey, referring to the 2014  worked with contemporary artist Ron English.)
demolition of the building, which was known for “The South Bronx didn’t get its credibility for
the street art covering its exterior. “The Bronxhad ~ what it created in the culture,” says Richardson.
some of the great artists. A lot of the graffiti artists ~ “The story hasn’t been told the way it should. I'm
now” —he mentions KAWS, Barry McGee and not saying that I'm the person that can tell the story
Futura — “have gotten transferred to blue-chip best, but I do want to contribute to telling it.” @
galleries, but they started in hip-hop.”
Created to celebrate the borough as the

birthplace of hip-hop, the gallery —where
Richardson will oversee day-to-day
operations and Bey, who lives in Paris, will
curate special projects — is an offshoot of
Richardson’s creative studio of the same
name. Inspired by Andy Warhol’s
Factory, Richardson opened it in
2006 after years spent working as
an artist, producer and marketing
consultant. It has been used for
a Chris Rock commercial and
an ad for Toshiba, and visited
by musicians and athletes
including Jadakiss, ASAP
Ferg and Kevin Durant.

I

The Compound and Ron English’s toy collaboration.

Bey (left) and
Richardson.
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BEHIND THE ALBUM ART

LLOYD LAYS
IT ALL BARE

R&B singer Lloyd — whose 2004
debut, Southside, hit No. 11 on
the Billboard 200 and was followed
by three top 10 albums — dropped
his last LP seven years ago. So
when it came time to announce Tru,
out Aug. 31 on Empire, he went all
out — literally. For its striking
cover, he posed nude in Desoto
Falls in northern Georgia, with
only his guitar covering him up.
“I was fearless,” says the New
Orleans native, 32, recalling

the photo shoot. And while Lloyd
(real name Lloyd Polite Jr.) had
good intentions, social media was
quick to poke fun (“Photographer
was wild horny,” read one popular
tweet). Still, Lloyd stands by his
choice. After taking time to focus
on his mental health and family,
Tru conveys a new mind-set: “I
mean, look at the cover,” he says.
“'Liberation’ is exactly the word
that comes to mind.” He explains
what inspired him to let it all
hang out.

SELF-LOVE

“I wish everybody could move
around like that in the world: no
clothes, no makeup, no nothing to
hide behind. So much insecurity
is hidden behind clothes. [When]
people have their guards up, it
prevents them from being able to
love someone who they don’t know
and also from loving themselves.”

FINDING HOPE

“I'm usually in a good place.
However, with so much news about
murder and hate crime and very
close relatives suffering through
their own depressions, that
triggered me to assess my own
mental health. Multiplied with
the fact that I changed my diet a
few years ago, I started to gain
a new appreciation for every day
that I was given.”

INSTRUMENT OF CHOICE

“I always have [my guitar] with
me, and I happened to have it the
day [of the shoot]. It seemed like
a good prop to carry around. And
also, I think I was trying to say,
‘Here is my most natural music
that I've recorded,’ and also,
‘Here is me in my most natural
state.’” —CARL LAMARRE
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BEY, GALLERY: STEVE SONNY BULA.
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DJ Snake photographed
July 20 at Seven Magic
Mountainsin Las Vegas. Hear
about how Snake got his start
atbillboard.com/videos.
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THE MAGIC HOUR HAS JUST
descended on Seven Magic
Mountains, an outdoor art
installation near Las Vegas. As
if the sunset and Swiss artist
Ugo Rondinone’s pillars of
candy-colored boulders aren’t
a striking enough backdrop,
lightning flashes across the sky
as DJ Snake poses for photos
and the Afrobeat rhythms of
London-born Ivorian artist
Afro B’s “Drogba (Joanna)”
pulse from a speaker.

“This is the biggest record
in the hood right now,” says
Snake, the 32-year-old artist
born William Grigahcine.

“I want to make a record like
this with Rihanna.” That’s the
kind of dream collaboration
Snake — the French-Algerian
DJ-producer behind “Turn
Down for What” featuring

Lil Jon, “Lean On” with
Major Lazer and the Justin
Bieber-assisted “Let Me Love
You” — could realistically will
into existence.

If casually invoking Rihanna
speaks to how far Snake has
come, the barren setting speaks
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to a more desolate moment in
his career. Before he released
“Bird Machine” — his 2013
breakthrough single that won
him the support of Skrillex,
Dillon Francis and Diplo — “I
was 1n a desert, walking by
myself] struggling,” says Snake.
“Iwanted to quit music. [ was
about to get a [nonmusic] job...
and bang, God blessed me.” (He
drew on this idea for the cover
of his 2016 debut album, Encore,
which shows him wandering in
the direction of a Paris Métro
stop incongruously plopped in
the middle of a sandy waste.)
Back at his hotel room at
the Wynn, Snake reclines on
a couch in a fresh khaki jacket
and athletic pants. He fingers
his sunglasses and admits with
a grin that “when I take these
off, no one recognizes me.” He
chuckles as he recalls buying
scalped tickets to Miami’s Ultra
Music Festival and flagging
down Francis from the general-
admission crowd despite barely
speaking English. “We went
backstage and I met RL Grime,
Flosstradamus and Baauer,”
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he says. “I got all their phone
numbers, and I was so excited
that the day after, I was sending
all my music. I was the worst —
like, 10 emails each.”

Born to Algerian parents
in the poor Parisian banlieue
[suburb] of Ermont, he dropped
out of school at age 15 to work
in arecord store. He says he has
never smoked, drank or done
drugs, though he earned his
stage name as a young street
artist due to his skill in slithering
away from the police.

Ermont is “just like every
ghetto in the world,” he says.
“Alot of poverty. Drugs.
Criminality. No hope. You just
feel like no one cares. All they
give you is a few soccer fields
in your hood, and everything is
closed. So you just play soccer.
You don’t have nothing else.”

Now, though, Snake never
misses an opportunity to rep
for France. He formed the DJ
collective Pardon My French
with his countrymen Tchami,
Malaa and Mercer in 2015,
and became the first artist
to perform atop the Arc de
Triomphe in Paris in 2017.

He also now counts soccer
superstars like Neymar Jr.

and Kylian Mbappé among

his friends, and planned his
summer travel schedule around
France’s World Cup matches:
“There was no way I was going
to be in the sky missing the
games.” He also attended the
final in Moscow. Watching
alongside Olympic sprinter
Usain Bolt and Dutch DJ Armin
van Buuren, he broke down
crying after France prevailed
4-2 over Croatia.

“Our country needed this,”
he says. “We had some fucked-
up shit going on for the last
couple of years. I was putting
the pressure on the players.
Texting every motherfucking
one to give everything
on the field. And then we
won... Everybody was happy
watching me crying, because
I’'m not that type of dude. I
never show my weakness.”

In ebullient scenes
broadcast on Instagram, Snake
could be seen singing “Let
Me Love You” with fans and

players, hoisting the World
Cup trophy with Mbappé and
dancing atop a table with Paul
Pogba while wearing a gold
medal. The next day, Snake
awoke to an email from French
President Emmanuel Macron
inviting him to join the victory
parade in Paris.

“He said, ‘The kids in France
look up to you,’ ” he recalls,
paraphrasing Macron. “And
that’s going to be a big moment
for them, to see this world
champion team [alongside] a
lot of different types of people
— African, West Indies, Arabic,
French, Italian — but all of them
are French and repping France.”

Snake canceled a show and
rerouted his travel to oblige,
cutting a striking figure in
a neon-orange trench coat
alongside the president.

Snake says that Macron
thanked him, and told him,
“We need to see someone
that started from nothing and
became one of the biggest
French artists in the world.”

AS ATEENAGER, SNAKE AVIDLY
followed American hip-hop
acts like 2Pac and Fugees,
though, he admits, “I had no
idea what they were saying. I
was just listening to the beats,
the flow, the vibe.” He was
inspired to take up DJ’ing after
seeing a scene in the classic
199§ French film La Haine, in
which turntablist Cut Killer
performs from his window for
the neighborhood below.
Snake rose to become one
of Paris’ top club DJs, landing
a residency at one of the city’s
“iconic” hip-hop clubs. But
he eventually tired of playing
the same rap records every
night and started trying to
work house music into his
sets. It was not well-received:
“Iremember the first time
I dropped a couple of house
records, someone threw an Air
Force One in my face.
“SoIdecided to stop,” he
says. “I'was like, ‘Twant to be
able to play everything.’ People
were like, ‘You're crazy. You're
going to lose all your credibility
and fans.” But I wanted to try
new things and make my own
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music. So I became a producer.’

Snake also felt emboldened
after watching fellow French
DJ David Guetta find global
success as a pop crossover
artist. “I was like, “‘We can do
it,” ” he recalls. “We don’t have
to be at the back of the club,
next to the bathroom.”

One night, after a show
in Paris, Snake gave a CD
of his beats to American DJ
Clinton Sparks and struck up a
collaborative partnership that
would bring him stateside.
Aided by a friend who acted
as a translator, Snake soon
found himself producing for
major pop artists like Lady
Gaga (“Government Hooker”)
and Pitbull (“Shut It Down,”
“Shake Sefiora”). His work
on Gaga’s 2011 album, Born

With 2.3 billion views,
“Lean On"” remains one
of YouTube’s top 15
most-viewed music
videos of all time.

This Way, even netted him a
Grammy nomination.

“The good thing about not
speaking the language is you
just listen,” he says. “You listen
to everyone, every producet,
every writer. Then one day I
said, ‘Yo, fuck that shit. Now
it’s going to be my vision. I'm
not going to listen to anybody,
no A&R, nobody. I've seen
this. I get it. This is greatness.
But now I'm going to bring my
fucking greatness, my sound.””

That led to D] Snake’s first
bona fide hit in 2013, “Turn
Down for What.” Boasting
booming 808 kick drums,
Snake’s signature vocal synth
lead and a very hyped Lil Jon,
the EDM/trap hybrid topped
the dance charts and peaked at
No. 4 on the Billboard Hot 100.
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Spoofed by the likes of Jimmy
Fallon, Ellen DeGeneres and
Michelle Obama, who posted a
Vine clip dancing along with a
turnip in hand, the song became
aviral smash. “God bless the
internet,” says Snake.

Still, he felt a near-crippling
pressure to avoid becoming a
one-hit wonder. “It was pretty
hard for me to make music, but
I never lost faith,” he recalls.
He ultimately evolved into one
of dance music’s most prolific
crossover acts, notching four
top 20 hits in the span of three
years: 2014’s “You Know You
Like It” with AlunaGeorge
(No. 13 on the Hot 100),

2015’s “Lean On” with Major
Lazer featuring M@ (No. 4),
“Middle,” featuring Bipolar
Sunshine (No. 20) and 2016’s
“Let Me Love You” featuring
Justin Bieber (No. 4).

“Snake makes the hardest
beats of anyone out there,”
says Neil Jacobson, president
of Geffen Records, Snake’s
label. “If you listen to ‘Middle,
to ‘Lean On,’ you hear the
sound Snake solidified that’s
now an absolute mainstay of
modern production.”

Snake says that “Let Me Love
You” came together after Bieber
heard the demo and said he
wanted to jump on it. Snake was
skeptical that it would actually
pan out but was delighted when
the pop star cut the record in
one session. “Justin blessed me
with a huge record,” he says.
“This is like the highest level of
greatness. He killed the record,
one night, bam.”

Snake gives a coy smile
while discussing his second

\

album, which he’s finishing,
though he does say it features
collaborations with A-listers
like Cardi B (“She’s real.

Like, the realest in the

game... She’s the queen right
now”), and the genre-bending
blend of electronic and world
music showcased on his recent
singles “Magenta Riddim”
and “Maradona Riddim,”

the latter featuring Nigerian
singer Niniola.

Inspired by a freestyle
competition he heard on an
Indian radio station, Snake built
“Magenta Riddim” around his
own pitch-shifted vocals and
watched it become a festival-
set staple and one of India’s
biggest foreign hits this year.
“Paris influenced me a lot back
then, but now the world has a
big influence on me,” he says.
“There’s no way I'm going to
sleep on the new things that I'm
hearing in Brazil and India.”

Snake embraces his new
station as role model to a
rising generation. In March, he
launched his Premiere Classe
label to support new talent
with a release from Jersey
Club DJs 4B and Teez. Despite
being an old-school hip-hop
die hard, he welcomes the
current crop of SoundCloud
rappers (“I like the realness...
they just don’t give a fuck”),
and speaks about “the streets”
like a living, breathing entity.

“You don’t need money to be
creative,” he says. “The ghetto
builds champions every day.

I just want to show the kids in
every ghetto in the world that
we can make some hot shit.

We can change the world.” @
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WHEN SABRINA CARPENTER WAS 10
years old, she figured she’d play Madison
Square Garden within five years. “I was that
kid who was dreaming as big as I possibly
could,” she says. Carpenter hasn’t made it
to the New York arena yet, but the 19-year-
old singer-songwriter-actress has built an
impressive résumé. At 11, she made her

Law & Order: SVU debut; by 12, she was

a Disney Channel regular, booking roles
including a recurring character on Girl Meets
World; and by 2014, she released her first
single with Hollywood Records, the label
behind Disney-turned-grown-up pop stars
Miley Cyrus, Selena Gomez and the Jonas
Brothers. Now, after two albums that drew
in tweens and teens, Carpenter is at a cross-
roads: With her dead-on pop instincts, frank
social media presence and devoted young
audience (14.7 million Instagram followers),
she’s poised to recruit more adult fans and
become the biggest singer to emerge from
her Disney generation.

“Since I was a kid, I've loved doing 10
things at once. I'm constantly moving,” says
Carpenter, who’s zooming around New
York as we speak. (She’s on a fan-event
tour; Miami’s next.) Before year’s end,
she’ll release her third album, Singular,
and appear alongside Amandla Stenberg
in The Hate U Give, the much-anticipated
film adaptation of Angie Thomas’ young
adult novel touching on Black Lives Matter
(out Oct. 19). Growing up, Carpenter was
“mesmerized” by singers like Adele and
Christina Aguilera, “those huge voices
coming from these beautiful, intelligent
women,” but her taste has evolved: She
gushes over Brockhampton (“I really, really
love them!”) and recently caught Arctic
Monkeys on tour. As for her own live show
(at Billboard’s Hot 100 Music Festival
on Aug. 19), Carpenter says that as she’s
matured, so, too, has her stage presence:
“When you'’re in front of a crowd every
night, you forget you're even putting on a
show. That’s when it gets really good.”
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“Music fulfills mein

adifferent way than
a'cting does, butitwas
always'my goal to try
both,” says Carpenter.

SABRINA THE TEENAGE
BREAKTHROUGH

A generation after Selena and Miley, Sabrina Carpenter has emerged from her
Disney class as Most Likely to Become a Full-Blown Pop Star — and with a buzzy
movie and a new album on the way, she’s ready to make that leap

BY LYNDSEY HAVENS

PHOTOGRAPHED BY AUSTIN HARGRAVE
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WHO’S WHO ONSTAGE

Prepare for two packed days (Aug. 18 and 19) of lively sets from the diverse,
genre-spanning artists at this year’s Hot 100 fest — ranging from up-and-comers

like Lil Xan and Bhad Bhabie to headliners like Halsey and Future

SATURDAY,

AUG.18

ANDREW MCMAHON IN
THE WILDERNESS
Something Corporate and
Jack’s Mannequin founder
turned Southern California
piano rocker.

BAD ROYALE
DJ-production trio with Major
Lazer and Steve Aoki cred.

CHEAT CODES
See story, page 37

FRANK WALKER
Trop-pop DJwho has
collaborated with Emily
Warren.

GNAS

Los Angeles singer-
songwriter-producer who
scored atop 10 hitin 2016
with “I Hate U, | Love U."

HALSEY

Outspoken pop star with 10
Billboard Hot 100 hits and a
2017 Billboard 200 No. 1 in

hopeless fountain kingdom.

JACQUEES

Cash Money crooner, 24,
who dropped his sultry debut
albuminJune.

KEHLANI

'90s-splashed R&B singer
recently featured on Cardi B's
“Ring,” which hit No. 28 on
the Hot 100.

KIM PETRAS

Rising German pop star
known for hooky, dancefloor-
ready tunes.

Your song of the summer?
“'Gucci Flip Flops' by Bhad
Bhabie. | play it so much, all
my friends know every word.”

KREWELLA
Sisters Jahan and Yasmine

Yousaf, best-known for bass-
heavy productions.

LIV

Bruno Mars-endorsed
Hawaiian singer-songwriter.
Your song of the summer?

LIL XAN
California MC, 21, and sad-
rap SoundCloud prince.

LONDON RICHARDS
British-born singer-rapper
due for a breakout after
bubbling around the fringes
of the minimalist-R&B wave.

LOVELYTHEBAND

L.A. alt-pop trio whose single
“Broken” led Alternative
Songs for nine weeks.

MATOMA

Norwegian producer-DJ

with an all-star roster of
collaborators like Noah Cyrus,
Akon and Enrique Iglesias.

MATT MEDVED
Billboard Dance's own brings
bass-heavy jams.

OLIVIA O’BRIEN
Cali singer-songwriter known

for moody electro-R&B.
Most memorable festival as
an attendee?

“Seeing Frank Ocean at FYF
in L.A. His songs trigger
such specific emotions and
memories for me.”

PHANTOMS

Electronic band from Los
Angeles putting a fresh spin
on dance music.

Your song of the summer?

RAE SREMMURD

The inventive Mississippi
duo dropped a triple album
in May.

SHEPPARD

Australian indie-pop band
serving anthemic, singalong-
friendly tunes.

Craziest festival experience
as aperformer?

George Sheppard: “Getting to
zipline onto the stage in front
of 100,000 people at Rock

in Rio while the band played
‘Bulls on Parade’ by Rage
Against the Machine.”

TAYLOR BENNETT
Rapper-singer (and Chance
the Rapper’s little bro) who
explores his bisexual identity
and self-love in his music.

THEY.

Timbaland and Skrillex have
co-signed this duo's genre-
blurring R&B.

VERITE

Her moniker translates to
“truth” — fitting the raw
lyricism of her 2017 debut.
Most memorable festival as
an attendee?

SUNDAY,
AUG.19

BELLA THORNE

Former Disney star turned
power Instagram influencer
and pop talent.

BEXEY

Onetime tourmate of the late
Lil Peep, now boosting rap'’s
emo revival.

BHAD BHABIE
Teenage Florida rapper
transcending viral fame one

Kehlani

two-minute banger at a time.
Craziest festival experience
as aperformer?

“Some girl flashed me at
Splash Festival in Germany
while | was performing. Kind
of liked it.”

DAYA

The big-voiced 19-year-old
scored a Grammy as featured
artist on The Chainsmokers’
“Don’t Let Me Down.”

DJ SNAKE
See story, page 46

FRENCH MIONTANA
See story, page 52

FUTURE

ATLien trap-rapper and top-
of-the-charts fixture with 72
Hot 100 hits and five No. 1
albums.

J.1.D

Versatile lyrical talent from
Atlanta signed with J. Cole’s
Dreamville.

JUSTINE SKYE

Groovy Roc Nation R&B
songstress who released her
debutalbumin 2018.

LOGAN HENDERSON

TV boy-band vet (as part of
Nickelodeon’s Big Time Rush)
turned solo star.

LOOTE

Pop duo who co-wrote/
produced Cheat Codes and
Demi Lovato’s “No Promises.”

MACHINE GUN KELLY
Triple-threat rapper known
for riotous shows.

Go-to festival set opener?

MATY NOYES

Delivered velvety vocals on
Kygo's “Stay”; brings saucier
lyrics to her own music.

NGHTMRE

DJ who has captured the
attention of Skrillex, Diplo and
DJ Snake.

RICH THE KID

Atlanta act known for bass-
heavy trap beats who has
worked with Lil Wayne, Future
and Kendrick Lamar.

ROZES

Philadelphia-born electronica
vocalist broke bigin 2015 0on
The Chainsmokers’ “Roses.”
Craziest festival experience
as aperformer?

“l once came offstage

after singing ‘Roses’ with

The Chainsmokers and Usher
was backstage. | got a photo
of him kissing my cheek.”

SABRINA CARPENTER
See story, opposite page

SHORELINE MAFIA

L.A. quartet winning over the
West Coast with unruly raps
and rowdy stage presence.

THE KNOCKS
Duo from New York with a
nonchalant electro-funk vibe.

TWO FRIENDS

Yes, two best friends from
California, with a cheeky
dance-pop sound.

Your song of the summer?

WICCA PHASE SPRINGS
ETERNAL

The 28-year-old’s dark alt-pop
brings new meaning to “in my
feelings.”

YVNG SVNT
Energy-building DJ returning
to the fest for his second year.

+ more
artists to be
announced
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French Montana

photographed July 31
inLos Angeles. Hear
French break down

the story behind his hit
single “Unforgettable” at
billboard.com/videos.
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French Montana attained hip-hop
fame the old-fashioned way, escaping
poverty in the South Bronx via mixtapes
and, eventually, radio hits. Over one
shot-filled night at Mr. Chow, he shows
how he charmed his way to the top

BY MEAGHAN GARVEY
PHOTOGRAPHED BY MEREDITH JENKS



IT HAS BEEN BARELY 45
seconds since French Montana,
the jovial Morocco-born, Bronx-
bred rapper, settled into the
private backroom of Beverly
Hills’ Mr. Chow, and already

— without even glancing at a
menu — he has ordered a lychee
martini, a round of vodka shots
for the table and three distinct
types of prawns. Then there’s the
chicken satay, and the scallops,
and the vegetarian lettuce wraps
for his little brother, Ayoub, who
frequently whips out his phone
to amuse French with Instagram
comedy videos. But our entire
party hasn’t yet arrived, and
French insists that he won’t eat
until everyone eats — so, in the
meantime, more shots. By the
second one, I am ready to show
him my “Stay Schemin’ ” tattoo
— inspired by the 2012 Rick
Ross song mostly remembered
for its French Montana hook

— to which he responds with a
joyful “Gra-ta-ta!”

There are celebrities who suck
the air out of a room, implicitly
demanding everyone be on
their absolute best behavior. But
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when French walks in the door
— grinning widely in lavishly
embroidered white linens,
top buttons undone to just-
stepped-off-the-yacht effect so
as to better highlight the dozen
diamond chains around his neck
— the party has officially begun.

As a matter of fact,
unbeknownst to Sandra Bullock
(who's celebrating her 54th
birthday in the room next
door, the waiters murmur), her
party hasn’t officially begun,
either. “Ahh, they’re singing
that ‘Happy Birthday,” bro!”
says French with a smile when
he hears strains of the song
through the wall, as if the mere
thought of complete strangers
enjoying themselves soothes his
soul. “I'm about to roll in there!”

His manager laughs. “You're
just going to walk up in there
like “Yooo0o!’? You'll steal her
thunder!” French concedes —
then, a half-hour later, he strolls
in to introduce himself and wish
Bullock a happy birthday as if
they were childhood pals.

To anyone who has listened
to hip-hop radio in the last
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six years, it’s no surprise that
the 33-year-old born Karim
Kharbouch would be in such

a gregarious mood. French
Montana came to New York
from Morocco as a teen, then
spent his early life acclimating
to the streets of the South
Bronx, selling drugs to provide
for his family and ultimately
getting shot in the head leaving
arecording studio in 2003. But
since then, he has managed

to transition from New York’s
mixtape circuit to big-budget
hits, becoming the go-to guy
for reliably fun guest verses
and landing two albums in the
top five of the Billboard 200 as
a solo artist. He’s a throwback
torap’s old school who,

with his cheerfully DGAF
attitude, fits in perfectly with
the genre’s changing, youth-
dominated landscape. He vibes
with everyone.

Recently, French returned
from a summer spent playing
European festivals, from
London’s Wireless to a
headlining set at Belgium’s
Tomorrowland. “I know there
are bigger artists than me, but
put them on the same stage
as me at a festival, and I'll
blow them out of the water,”
French says matter-of-factly.
He managed to catch the World
Cup finals in Russia, where
“Welcome to the Party,” his
recent collaboration with Diplo
and Lil Pump, blasted through
the stadium in the immediate
wake of France’s win. For
French, the moment resonated
beyond the initial thrill: “Soccer
gave me my first visa to leave
Africa and showed me [it’s a]

bigger world out there!” he
tweeted ecstatically from the
game, punctuating the thought
with his trademark “Hannnn!”

“Ibelieve in love,” he says
with a shrug. “I come from a
lifetime of negativity — from
being shot to everything you
can think about, I done been
through it. But I got more out
of love.” He helps himself to
more salt-and-pepper prawns.
“Since I started, I was always
the underdog. And everybody
loves the underdog.”

KARIM KHARBOUCH SPENT
the first 13 years of his life
in Morocco, just outside of
Casablanca. His father crafted
a plan to bring his family to
New York, but it went south
pretty quickly. “My father got
in trouble, and they gave him
visas to bring me here,” says
French. “He couldn’t handle it
and he went back; my mother
had to stay here with us and get
on welfare. It was a choice — she
sacrificed for us. And it worked,
by mistake.” He sips from one
of two lychee martinis that have
just arrived (both for him). “I
became the biggest artist out of
my country by mistake,” he says.
Arriving in the South Bronx in
1996, French spoke no English.
“The language barrier was, like,
the most disrespectful thing
you could ever step into,” he
remembers. “If you walk into
somewhere and you can’t speak
English, everybody looking at
you, laughing at you and making
jokes. I didn’t know what the
fuck they was talking about.
But you could tell.” Noticing his
accent, the guys on his block
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started calling him “Bonjour,”
which eventually became
“French.” Montana came
later, after Tony from Scarface,
naturally: “Everybody knew I
was the No. 1 hustler.”

Back then, rap wasn'’t the first
thing on French’s mind. “Iwas
trying to play basketball, and I
was good at it,” he says. “But I
couldn’t go to college. T had a
green passport, so they was like,
‘You can’t get a scholarship.””
Out of high school, he started
selling drugs and served time in
jail twice; after the third offense,
he was told, he’d be deported.
“What the fuck am I going to
do now? Keep going until I get
locked up again?” French recalls
thinking. He was out of options,
and wanted to provide for his
brothers. “So that’s when I
started rapping.”

French’s trajectory spans
just about every formal shift in
21st century hip-hop: from his
early Cocaine City DVDs, which
established him in the streets,
to the late 2000s mixtape
circuit (both as a solo artist
and alongside Harlem legend
Max B), to major-label deals and
studio albums. If you start with

’o‘a'hisfirs_t irthday,
withhismother,in
Moroccoin 1985. g s

Frenchwas swoerninasa
U.S.citizen earlierin-2018.
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his first DVD in 2002, French
has been relevant in the rap
game for over 15 years, and at 33,
he isn’t just surviving — he’s the
biggest he has ever been. 2017’s
“Unforgettable,” a balmy,
dancehall-inspired collaboration
with Rae Sremmurd’s Swae Lee,
is French’s highest-charting
song to date, peaking at No. 3 on
the Billboard Hot 100.

In an era when a kid can
upload a track to SoundCloud
and go viral overnight, this
kind of patient upward slope is
far from the norm. But French
has a nonchalant attitude
toward bridging the old and
new schools of success. “I just
know how to make music,” he
says. “When the DVD game
was poppin’, I was poppin’.
When the internet took over,

I was poppin’ on the internet.
When the mixtape game was
poppin’, I stayed on top. When
Ijumped into albums, I was
poppin’. I think everybody gets
this whole shit fucked up: It’s
just about music.”

French on record is a lot like
French in person — the guy
invited to every party, who
charms without trying and never
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seems to wear out his welcome.
His first real hit, “Choppa
Choppa Down,” both beguiled
and confused people. Here was
a Moroccan immigrant from
the Bronx, making hardcore
Southern trap music with a
Waka Flocka Flame feature. But
then came “Shot Caller,” a track
that couldn’t have been more
quintessentially New York, with
lyrical nods to classic '90s one-
liners and a beat that sounded
like a block party.

“And that’s when I started
hitting them: ‘Pop That,’

‘Stay Schemin’, all that. Iwas
like, ‘Ping, ping, ping, ping!
How do you want it?’ ” says
French, tossing imaginary
darts across a map. He wasn’t
stuck in any particular box.

He was even a couple of years
ahead of the rappers who’d
start interpolating Caribbean
sounds: 2013’s insanely catchy
“Freaks,” featuring Nicki Minaj,
sampled Jamaican duo Chaka
Demus and Pliers’ 1992 classic,
“Murder She Wrote,” before
just about anyone. And as his
presence on the charts became
a constant — 14 songs on the
Hot 100 since 2012 — French’s
formerly elusive appeal became
increasingly clear: He wasn’t
trying to bowl you over with
lyrical miracles, he was just
trying to have a great time.

I can basically sum up every
party I attended in 2012 with
one nasal, Bronx-accented
ad-lib: “Hannnn!”

Lately, he says, he has been
turning down far more offers
than he says yes to; after years
of nonstop output, he wants
to work smarter, not harder
—alesson he has absorbed
from Sean “Diddy” Combs,
the founder of French’s label,
Bad Boy Records. “One thing
Ilearned from him is that you
don’t have to rap,” he says. Asin,
you retire in your 40s and invest
elsewhere? “It’s not that — Puffy
still raps,” he explains. “But
when it becomes a business,
that can take away from the love
of music. Some people have to
tour because they got bills. You
got to become that person who
can take five years off and come
back because you love it.” His

next album is coming together,
but he doesn’t want to rush it.

“I come from the mixtape era —
we just dropped shit,” he says.
“I'm going to make sure this one
gets the respect it deserves.”

“Iknew French had that
special sound since the first time
I heard him,” says Combs. “And
now, to see how far he has come
— he’s a major force in hip-hop
and a proven hitmaker. But he’s
also more than that: He’s an
agent for change.”

Already, French has started
to turn his focus outward.

After filming the video for
“Unforgettable” in Uganda
with local dance crew Triplets
Ghetto Kids (who joined

him onstage at the 2017 BET
Awards), he donated $100,000
to the local Mama Hope
organization, toward building
the Suubi Health Center. His
latest campaign, We Are the
Dream, responds to the Trump
administration’s rescindment
of the Deferred Action for
Childhood Arrivals immigration
policy; its website 1s a hub of
information for undocumented
students, including scholarship
opportunities — the kind that
French dreamed of nearly two
decades ago.

And in July, after a 10-year-
plus process prolonged by
legal hassles, French finally
became an American citizen. I
wonder if he ever gets dragged
down by the injustices in his
adopted homeland — if there
are times when he still feels
like the 13-year-old kid who
doesn’t belong. “Honestly,
this country is built by
immigrants. So I never feel
like that anymore,” he says
after some consideration.

He thinks back to that time,
imagining if his mother had
returned to Morocco with his
dad. “Who knows where I'd

be right now?” he reflects. “I'd
be in Morocco, selling corn,
cameras. In some countries
there’s more opportunity — but
I feel like that’s only limited by
how many chances you want
to take.” It could be a somber
moment, but within seconds,
he’s back to laughing and
toasting the table. ©
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Rules

CAMERA PANS THROUGH
a warehouse, lingering on a
dancing, shirtless Childish
Gambino. Carrying a rifle,
he guns down a gospel
choir. His face seizes in
fear as he flees the terrors
of our racist world.

The music video for “This Is America,”
released in May by Gambino, aka Donald Glover,
demonstrated the artistic power of a format that
some people had pronounced dead: The clip,
directed by Hiro Murai, was an unflinching,
magnetic take on gun violence as seen through
the lens of American minstrelsy. It also
demonstrated the medium’s commercial clout:
Of'the track’s 66.7 million streams in the United
States its first week of release, 44.7 million of
them came from the viral video, according to
Nielsen Music, making the song an unexpected
No. 1 on the Billboard Hot 100.

The video had an immediate impact on
popular culture, the kind rarely seen since
another American horror story 35 years earlier:
Michael Jackson’s “Thriller.” Back in 1983,
however, even saturation play of “Thriller” on
MTYV only got it to No. 4 on the Hot 100. Now,
though some fans still lament the absence of a
premier cable-TV venue for music videos, online
platforms, especially YouTube, have even greater
effects on a song’s fortunes.

Danny Lockwood, executive vp creative and
video production at Capitol Music Group, has
been making videos since 1992. “When I started,”
he says, “videos were purely loss leaders, and
MTYV airplay was the golden ring. We aimed
for brainwash rotation, and labels were selling
CDs.” The internet capsized the music industry’s
business model, and for a time video budgets
severely contracted. But in the longer term, says
Lockwood, “it was the best thing ever for music
videos. MTV’s playlists were small, and you were
watching whatever MTV decided to serve you.
Now, the eyeballs have become more valuable
because they’re not passive.”

The income stream from YouTube play has
become significant enough that, in some cases,
big-budget videos can pay for themselves.

The Music
Video’'s New

Why shell out six figures for
a clip kids will half-watch on
their phones? Because these
days, there are levels to
how you monetize a video

By Gavin Edwards

Zack Gershen, partner/executive vp at artist-
development firm mtheory, still urges his clients
not to focus solely on the chance of a video

alone recouping its costs. “If we get meaningful
engagements, we're going to monetize it,” says
Gershen. “For most artists, that will come in the
form of monetizing touring. Everybody gets how a
cool video can be really interesting to fans, but our
job is to educate artists on how we maximize the
algorithms of these platforms.
The way the YouTube
algorithm works, you need to
have an active channel: If you
don’t, you've depressed the
potential virality of any video.
And you need to have a steady
flow of content.”

That means posting not
only “official” music videos
with high production values,
but lyric clips (highlighting
only the words), static
videos (music playing over
a single image) and behind-
the-scenes footage. “There’s a
tremendous amount of value
in having a mix of video assets
with one underlying audio
track,” says Gershen.

Those also include the
relatively new “vertical
video,” sized to fit the
dimensions of a phone rather
than a monitor. Horizontal videos can’t just be
cropped into vertical clips (or at least not with
appealing results), so artists are still figuring out
how best to make use of them, but the format
is on the rise: A vertical video is easier to fit
on social media platforms like Instagram, and
they’re particularly important on Spotify, where
they’re starting to crop up on popular playlists
like Today’s Top Hits — which means both labels
and artists are paying attention.

Even with this diverse array of new video
formats, there’s still great power in the classic,

67%

Portion of the total opening-
week U.S. streams from the
video for Childish Gambino’s
“ThisIs America,” according
to Nielsen Music

174.5M

YouTube views to date for
EllaMai’s “Boo’d Up”

15

Hot 100 debut position
for The Carters’ “Apeshit”
followingits video premiere

official video. “It’s a tool we have to really make
stars and cement them in the public mind,” says
Lockwood. “A big video that resonates, you'll see
quite a bit of repeat viewing,” adds Gershen. “And
a really powerful video — that gets into playlists.”

That power affects both
established superstars —
Beyoncé and JAY-Z’s tens of
millions of YouTube views
for their Louvre-set “Apeshit”
video helped send it to the
Hot 100’s top 20 in June —
and rising names. Take Dua
Lipa: Before her single “New
Rules” came out, she’d found
making videos one of the
trickiest parts of her career to
manage. “When I'm writing
songs in the studio, I'm
imagining doing them live
at a festival, not the music
video,” she says.

But when it debuted in July
2017, the “New Rules” clip
— a cleverly choreographed,
candy-colored, all-gir]l sSlumber
party-cum-empowerment
session — changed the course
of her career. “The song was
doing well, but the music video turned it into that
viral thing,” she says. “It was relatable, it was fun,
and nobody expected it to do what it did.” To date,
229.5 million of the song’s §39.3 million streams
have come from the video.

THE BASIC METHOD OF PUTTING TOGETHER
artists and directors has remained the same

for decades: A label solicits treatments for

a song and sets a budget. The executive in
charge of production might have a title like
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“director of media,” but is often known as the
video commissioner. Beggars Group vp content
and strategy Gabe Spierer is one of those
commissioners. “Frequently, we’ll go out with
the budget range and get back treatments that
cost twice as much,” he says. “We have to say,
‘No, we were serious.” ”

Director Sarah McColgan is keenly aware
of that tension between art and commerce. “I
want to make things that are meaningful and
creative,” she says, “but a lot of times in pop
music, you're essentially making a musical
commercial for an artist’s brand. It can be great
— there are a lot of creative music videos being
made — but it can also be exhausting.” Take
her shoot for one of 2017’s most viral videos,
Charli XCX’s star-studded “Boys” (now viewed
over 88 million times on YouTube). Gathering
all those celebrity appearances required 17
shooting days stretched across several weeks and
locations, from Coachella to South Korea.

“[With] music video budgets, the money goes
very quickly,” says McColgan. “Certain days, we
were scraping together all our resources to make
something happen.” While it’s possible to do a
microbudget video armed only with creativity
and a camera phone, the videos McColgan has
worked on recently have had budgets ranging
from $80,000 to north of $500,000. “For
household name artists, $100,000 to $125,000 is

pretty average. But they might spend $300,000
or $400,000 on the first video from an album
and then save money on the follow-ups. And the
worldwide superstars like Beyoncé and Katy Perry
are easily spending a million-plus.”

Typically, labels front the money for music
video production. “They are the beneficiaries of
the royalties that come from those videos, so it is
their obligation to pay for them,” says Gershen.
But, he adds, streaming platforms are starting to
finance videos too. “Apple has funded a bunch of
videos, Spotify less so, and YouTube is doing some
financing of content, partnering with artists.”

As in any film, product placement — sometimes

subtle, sometimes not — provides key funds as well:

“as little as $5,000 and as much as hundreds of
thousands of dollars, depending on the integration
and the artist,” says Lockwood. “Brand dollars

are more important than ever to us. It allows us to
make more and better videos.”

Ella Mai’s “Boo’d Up,” which is No. 8 on the
Hot 100, has a video directed by Nick Walker
that depicts a charming amusement-park date
night — one that kicks off with a prominent Lyft
appearance. “Videos are expensive,” says Mai of
the product placement. “I've definitely been in
situations where you wish you had a little bit of
money to pull things together.” She likes her videos
to closely mirror her songs, and the extra resources
that product placement affords can help artists like

= ey

The new music-video landscape looks
like this: 1 The haunting clip for Childish
Gambino’s “This Is America.” 2 Charli XCX
(fourth from left) cast famous (and fame-
adjacent) faces such as (from left) Joe
Jonas, Charlie Puth, Tinie Tempah and
Diplo as her co-starsin “Boys.” 3 Mai's
“Boo’d Up” introduced herasayoung R&B
chanteuse to watch.4 Lipadanced through
agirls-only get-togetherin “New Rules.”

her create them: “Music videos are like acting —if
I don’t believe in the treatment, 'm not going to be
able to perform with 100 percent confidence.”

And bringing artists’ visions to life is still a gig
that, much like in the heyday of MTV-reared
auteurs like David Fincher and Spike Jonze,
can help directors develop their own. Jonathan
Desbiens, who as Jodeb has directed videos for
Imagine Dragons, Skrillex and Jack White, aspires
to make feature films, and says that music video-
making is “my school — they allow you to fail
without being in trouble.” Periodically, music video
directors can reinvent their style without unduly
disrupting their artistic brand. “You don’t get to do
that with movies,” says Desbiens.

Big-budget videos are still being made and
having an impact (see Ed Sheeran’s “Shape
of You,” Taylor Swift’s “Look What You Made
Me D0”), even if the channel through which
they’re seen has evolved tremendously — and
directors are adapting for better or worse. “It
doesn’t change the approach, but it makes me
sad, shooting all these videos on an [Arri] Alexa
[high-end digital camera], with so much time
color-grading and nitpicking and crafting the
shots,” says McColgan. “It could be cinema
quality, and it’s going to be a blip on YouTube on
the phone while they’re doing something else.”
She laughs ruefully — it’s one more contradiction
in a business full of them. @
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Top Business Managers 2018

The 44 leading financial experts who keep an eye on the income,
spending, investments — and taxes — of rising artists and superstars

hether they work in

New York, Los Angeles,
Nashville or elsewhere,
business managers
were laser-focused on
Washington, D.C., last
December. After months
of legislative wrangling, President Donald Trump
signed into law the nation’s first major tax overhaul
in three decades, affecting the 2018 income
received by all U.S. taxpayers, musicians most
certainly included.

So the business managers who track — and
maximize — artist revenue from recording, publishing,
touring and other sources, and who manage
money flowing out through spending, investments
or philanthropy, face a new challenge this year:
absorbing the impact of the 400-page-plus tax-reform
law for their clients.

“This tax law takes away deductions,” says Michael
Karlin, afounding partner in Los Angeles business
management firm NKSFB, citing just one provision
of the complex legislation. Performers whose income
flows through their own businesses — or who receive
investment earnings — will fare best. “But if you're
treated as an employee and you receive wages,
then all of your employee business deductions are
eliminated — all of them,” he says.

Likewise, new limits on deductions for state and
local taxes and mortgage interest payments will
disproportionately affect residents of New York and
California, the home states of a large proportion of
musical artists.

“I caution [clients] that, although it looks like tax
rates may have been cut, it doesn’t automatically
mean that they’'ll be paying less tax in the end, given
the limits on state tax deductions,” says Julie Boos,
chairman/co-owner of Nashville-based firm Flood

Bumstead McCready & McCarthy.

Tax planning aside, business managers face the
perennial challenge of guiding their clients’ spending
and investments. That’s true even if the money-
making schemes of their creative clients include, for
example, acompany that clones pets, a cactus farmin
Mexico or the development of a state-of-the-art beer
helmet. A number of artists are also putting money
into the growing marijuana industry.

Business managers often decline to identify the
performers who obtain their advice. (In a high-profile
exception, prior to settling a legal dispute with actor
and Hollywood Vampires guitarist-keyboardist
Johnny Depp, his former business managers detailed
in court papers his $2 million-a-month lifestyle,
including expenses for his island in the Bahamas, his
taste for fine wine and a 156-foot yacht.)

Not surprisingly, managers watch their own money
as well as their clients’ funds. Their favorite bargains?
“Shopping at Costco and buying strawberries on the
roadside,” says Bernard Gudvi, longtime adviser to the
late Tom Petty (and now his estate). “Fresh veggies
from the garden,” says Nashville business manager
Lillian Williams. Adds Tri Sports and Entertainment
Group CEO Lou Taylor: “Any designer shoe on sale.”

LOUIS BARAIJAS, 56

BUSINESS MANAGER, BUSINESS MANAGEMENT LAB
As Latin music revenue has soared
over the past year, so has Barajas’
business in Los Angeles and Miami. He
has doubled his staff (from six to 12) to
serve a clientele that includes Nicky
Jam, Yandel and the estate of Jenni Rivera. He helped
Mexican pop star Ana Barbara recover $416,000
after the singer filed suit against Wells Fargo in 2016
for opening false accounts in her name. Barajas also
stopped another act from investing in a scam that
would have cost the artist over $500,000. “After
doing a background search on the potential investor,
we found out that he had a longer rap sheet than my
client’s list of Billboard hits,” says Barajas.

JULIE BOOS, 48

OWNER/CHAIRMAN, FLOOD BUMSTEAD McCREADY
& McCARTHY

JAMIE CHEEK, 47

OWNER/PRESIDENT, FLOOD BUMSTEAD McCREADY
& McCARTHY

DUANE CLARK, 48

OWNER/VICE CHAIRMAN, FLOOD BUMSTEAD
MCcCREADY & McCARTHY

CARMEN ROMANO, 54

OWNER/VP, FLOOD BUMSTEAD MCcCREADY &
McCARTHY

The Nashville-based business-management
powerhouse had a changing of the guard in 2017 as
Boos, Cheek, Clark and Romano assumed new titles
and roles that put in place a succession plan set up
by the company’s founders. The move seeks to
guarantee the continuity of clients’ “financial
management and security for decades to come,”
according to the company. FBMM closely guards
the identities of its clients but has been reported to
work with Kenny Chesney’s manager, Clint Higham,
among many others. The managers report a year
packed with deals, including opportunities to
maximize non-touring revenue for clients, sales of
songwriting catalogs and “some long overdue
audits with major record companies,” says Cheek.
“Two of them were combined with some
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renegotiations with labels. | was very proud of what
we were able to accomplish in settling out the
audits and redoing [the artists'] deals.”

DAVID BOLNO, 42
PARTNER, NKSFB
RICHARD FELDSTEIN*
PARTNER, NKSFB
MICHAEL KARLIN, 64
FOUNDING PARTNER, BUSINESS MANAGEMENT, NKSFB
MICKEY SEGAL, 60
MANAGING PARTNER, NKSFB

~ g
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Karlin, who co-founded NKSFB in 1981 with Segal
(and now-retired partner Fred Nigro) says the 2017
tax actis “generally going to hurt” 60 percent of his
firm’'s individual, high-net-worth clients who live in
Southern California “because they’'ll no longer get to
deduct state and local income taxes.” But he cheers
the reduction in the top tax rate on ordinary earned
income for individuals from 39.6 percent to

37 percent. And Karlin is relieved that the favorable
capital-gains treatment on the sale of music
copyrights survived the tax reform sausage-making:
“No one expected it to, but it did.” At a firm with 370
employees, says Segal, “we have about 42 people
justin our tax department, which sets us apart from
other business management firms.”

NICHOLAS BROWN, 68
PARTNER, NKSFBGO

BERNARD GUDVI, 71
PARTNER, NKSFBGO

MICHAEL OPPENHEIM, 58
PARTNER, NKSFBGO

Gudvi closed a deal in April for his 50-person GSO
Business Management to join the larger NKSFB.
The resulting subsidiary, NKSFBGO, serves as the
parent firm'’s office in California’s San Fernando
Valley and is managed by Gudvi, Oppenheim

and Brown. (Each is also a partner in NKSFB.)

Last October, Gudvi suffered the personal loss

of longtime client Tom Petty, but he continues to
handle finances for the singer’s estate. “Tom was
the best,” he says. “l respected him, liked him and
miss him.” Brown'’s specialty is dealing with non-
U.S. artists on tour in the United States. He says
that his firm recently reduced a client’s tax liability
for $9.5 million in touring income — which, at the
full rate, would have been about $2.8 million — to
$300,000 through deductions. Says Oppenheim,
whose clients include Beyoncé, Eminem, Steve Aoki
and Julia Michaels: “We have more and more clients
asking about potential business opportunities in the
[legal] cannabis world. It's an area every business
adviser will need to familiarize themselves with.”

LEGINA CHAUDOIN, 46
PARTNER, O'NEIL HAGAMAN
AL HAGAMAN, 65
PARTNER, O'NEIL HAGAMAN
CHERYL HARRIS*
PARTNER, O'NEIL HAGAMAN
KERRY O’NEIL, 65
PARTNER, O'NEIL HAGAMAN
LILLIAN WILLIAMS, 54
PARTNER, O'NEIL HAGAMAN

“Protect and educate” is how O'Neil
describes his role in overseeing artist
finances. During the past year, his
34-year-old Nashville firm named
Chaudoin and Williams as new
partners and brought new opportunities for “clients
who have had major headline arena tours in
domestic and foreign markets, television specials
and new album releases, record-label negotiations,
publishing acquisitions, sales and writer deals,”
says Hagaman. The firm's impact can be measured
in investment returns and tax savings but also
“ticket sales, media impressions, radio success,
brand development and extensions — and new
business-venture startups,” adds Hagaman.

VICKY CHERRY, 55

PRINCIPAL, VADEN GROUP

y ' A songwriter who had scored a chart-
topping hit came to the Nashville
offices of the Vaden Group within the
past year with an admission. “He
hadn't filed taxes in five years,” says
Cherry, who declines to identify the writer (or the
song). “He had a No. 1, and he wanted to get caught
up. He owed thousands of dollars. | did an offer in
compromise with the IRS, and he ended up paying
56 percent of what he owed. That gave him a chance
to have a clean slate with the IRS and keep writing
No. 1 songs.” Of the new federal tax legislation,
Cherry acknowledges that “we're all still trying to
figure out where the big savings are going to be.”

W. ERIC FULTON, 55

FOUNDER/MANAGING PARTNER, FULTON
MANAGEMENT

After advising his clients against
becoming involved with Bitcoin,
Encino, Calif.-based Fulton says that
nearly two dozen invested in the
cryptocurrency, and “all but one lost
money. We try to make sure that clients don’t get

STREAMS SURGE,
INCOME LAGS
“Streaming is very
difficult to track and
audit,” says Michael
Karlin of NKSFB.“The
biggest change [with the
rise of streaming] is the
decline in revenue artists
have experienced as a
result of the hundredths-
of-a-penny per-stream
royalty versus $2 to $3
per unit that a major
artist would have
received for the sale of
arecord with 10 or 12
tracks. There has been
some economic growth
in streaming due to

the sheerincreasein
volume. So even though
the amount paid per
stream is so tiny, you
now see artists with
tens and hundreds of
millions of streams of a
song or arelease. [That
has] favorably impacted
the economics. But the
money in music today is
from live performances
and songwriting/
publishing. There's not
alot of money from
recording because

it's now a streaming
business.”"—THOM DUFFY

NKSFBGO'’s
Oppenheim counts
Beyoncé among his

clients.

caught up in the hype and stick to more
conservative bonds and boring things that secure
their future.” Fulton cites client Colbie Caillat as one
who has done well with this strategy. “Colbie hasn't
wanted to tour recently, so we've done a good job of
investing her money and she’s fine.” He's also
tallying higher touring grosses for clients Hall &
Oates who, under a new deal with Live Nation, are
“reaching a whole new audience.”

TODD GELFAND, 60
MANAGING PARTNER, GELFAND RENNERT & FELDMAN
WILLIAM HARPER JR., 61
PARTNER, GELFAND RENNERT & FELDMAN
STANLEY LIM, 48

PARTNER, GELFAND RENNERT & FELDMAN
MELISSA MORTON, 44

PARTNER, GELFAND RENNERT & FELDMAN
RONALD E. NASH, 59

PARTNER, GELFAND RENNERT & FELDMAN
DAVID PHILLIPS, 50

PARTNER, GELFAND RENNERT & FELDMAN

“We're seeing a sea
change in the [business
management] industry
because of the demands
of technology and
cybersecurity,” says Los Angeles-based Gelfand,
discussing a milestone deal in the past year for his
firm, which his father, Marshall M. Gelfand,
launched in 1967. “We felt we needed to continue to
grow in those areas, so we merged with Focus
Financial Partners.” The deal allows GRF to
maintain its own identity while becoming an
operating entity of Focus, an international
consortium of independent wealth-management
firms. As GRF has grown to five offices worldwide,
“my biggest accomplishmentis to be able to
maintain the culture, spirit and enthusiasm” of the
firm, says Gelfand. He declines to speak about
specific clients, but chances are he had no trouble
scoring tickets to Springsteen on Broadway. (The
firm is listed in the Playbill credits.)

SEAN GRANAT, 37

SENIOR PARTNER, COHNREZNICK

Non-U.S. artists touring in the United
States can have as much as

30 percent of their gross tour revenue
withheld for federal income tax —
unless they have a business manager
like Granat. His team at CohnReznick in New York
secured central withholding agreements with the
IRS “for more than two dozen touring acts over

this past calendar year,” he says. For a top band
grossing $100 million, that agreement meant that
$30 million remained in their accounts until the tour
concluded. “This tour ended up with a 60 percent
profit margin, so federal tax liability of roughly

$23 million was calculated and paid,” says Granat.
A balance of $7 million was “paid to the artists
immediately [instead of] being held by the IRS prior
to being refunded.”

MICHAEL KAPLAN, 47

PARTNER, MILLER KAPLAN ARASE

Kaplan advised one top clienton a
worldwide tour during the past year,
negotiating the act’s contracts and
dealing with global taxation strategy.
Of the recent U.S. tax changes, he
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*Declined to reveal age
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says, “We're focusing not on how to get around the
tax, but on where the growth potential for our
clients is. We're always trying to generate more
growth and revenue, then looking at the tax pieces.”
For Miller, who practices in North Hollywood, Calif.,
and majored in political science at the University of
California in Berkeley, these times often call for
wider conversations with clients. “It’'s not just about
the music,” he says. “It's the message you're putting
out there, it's what you stand for in terms of what
you're representing, your brand [and] who you are.”

DAVID LEVIN, 60
CEO, DL BUSINESS MANAGEMENT

- Working with his clients’
management teams, New York-based
Levin helps oversee the expansion of
the careers of husband and wife John
Legend and Chrissy Teigen, as well
as Jessica Simpson — and their financial power —
through endorsements and branding, including
Legend’s deal with LVE Wines, Teigen's
agreements with Becca Cosmetics and
McDonald’s, and the couple’s pacts with Google
and Pampers. Simpson’s lifestyle line, a partnership
with Sequential Brands Group, moved into makeup
brushes in July and will include color cosmetics
later in 2018. Levin, whose roster of music clients
alsoincludes LIVE, Lake Street Dive and Wyclef
Jean, has a personal favorite bargain: “Amazon
Prime purchases!”

MATT LICHTENBERG, 60

PARTNER, LEVEL FOUR BUSINESS MANAGEMENT

For artists or executives living in high-
tax states who face steeper federal-tax
liability for 2018, Los Angeles-based
Lichtenberg counsels: “Don’t charter
that jet to Fiji just yet.” But with the loss
of deductions for state income tax and property tax,
they ought to be prepared “to pay more, not less, in
taxes,” he says. In the past year, the business manager
says he has been focused on “helping guide clients to
financially navigate the changing economy,” adding:
“It's not easy telling clients they need to downsize or
modify their lifestyles.”

SOLOMON SMALLWOOD, 49
MANAGING DIRECTOR, PROVIDENT FINANCIAL
MANAGEMENT
BILL VUYLSTEKE*
MANAGING DIRECTOR/CO-OWNER, PROVIDENT
FINANCIAL MANAGEMENT
- Smallwood scaled back
his music roster this
past year to focus on
key clients Chris Brown
. and Justin Bieber while
also merging his Atlanta-based TSG Financial
Management, as of Jan. 1, with Provident Financial

Management. Among his music industry concerns:

streaming contracts that “eliminate our ability to
accurately track how much the record companies

Contributors Cathy
Applefeld Olson, Steve
Baltin, Dean Budnick,
Leila Cobo, Chuck
Dauphin, Thom Duffy,
Melinda Newman, Paula
Parisi, Deborah Wilker,
Nick Williams

RZO: THE ADVISERS FOR U2, GAGA & THE STONES

Bill Zysblat shares the counsel he offers his star-studded client roster

TOM CYRANA, 60
PARTNER/MANAGING DIRECTOR, RZO
JOHN GULA, 60
PARTNER/MANAGING DIRECTOR, RZO
LIA SWEET, 57
PARTNER/MANAGING DIRECTOR, RZO
BILL ZYSBLAT, 67

FOUNDING PARTNER, RZO

“We are probably the only
artist-based business

(royalty compliance), Gula
(tax) and Sweet (business
management). That said,
“We all do a little bit of
everything,” adds Zysblat. | R |
Zysblat assisted Bowie J g i
when, before his death in 2016,
the artist agreed to provide
items from his 75,000-piece
archive to the curators of the
exhibit “David Bowie is,” which
opened in Londonin 2013
K and circled the globe before
closing in Brooklyn in July.
Estimated worldwide ticket

The Brooklyn
Museum hosted
¥ thefinal showing of

‘ »"David Bowieis.”

management firm,” says

RZO. “We represent no
managers, agents, executives, labels,
merchandisers or publishers.”

The firm'’s artist roster is unrivaled.
RZO watches out for the financial
interests of (“in no particular order,”
says Zysblat) The Rolling Stones, U2,
the estates of David Bowie and John
Lennon, Lady Gaga, Shania Twain,
Luis Miguel, Steely Dan, David Byrne,

Joe Jackson, fun. “and probably another

15to 20 artists.”
Zysblat and his late partner, Joe
Rascoff, formed RZO after the shared

experience of working with The Stones

beginning with the band’s 1975 tour of
North America. Today, RZO's partners,
who are each responsible for a specific
department at the firm, include Cyrana

Zysblat of New York-based

sales exceeded $70 million. Bowie, and
later his estate, did not have any financial
interest in the exhibit, says Zysblat.

How do you measure success?

It's a simple metric: Did we do what was
best for the client, and are they happy
with the result? If you can achieve both,
you have succeeded.

What advice have you given clients as a
result of the new tax law?

There are a number of changes we are
recommending, but most of them are
changes in [business] structure, so we
don't need the clients’ active involvement
in implementing them. None of our
clients are employees of third-party
companies, so the major change in
unreimbursed business expenses does
not have an impact on us.

How has therise of streaming affected
artistincome?

Streaming is finally becoming a
significant income source, but it has a
long way to go. Tracking the accuracy of
streaming income remains a challenge.

With U2 and The Stones on tour now and
Lady Gaga playing arenas in 2017, what
was the highlight of the past year?
Looking back, the “David Bowie is”
worldwide exhibition was one of the
most satisfying outcomes of something
that was never anticipated to be a world-
record-breaking event. It was David's
wish, long before he passed away, to

not participate in any of the ticket sales
revenue with the participating museums.
So, having helped to raise well in excess
of $70 million for the arts is as gratifying
as it gets. —T.D.

are being paid from this content and if, in turn, the
artists are being properly compensated.” Vuyl-
steke, a co-owner of Provident who works in the
firm's Los Angeles office, says the No. 1 mistake
made by new artists is “not putting money away
immediately for the long term.”

LOU TAYLOR, 52
CEQ, TRI STAR SPORTS AND ENTERTAINMENT GROUP

. “Landing their first record deal is as
defining an achievement for one client
as grossing $50 million a year on tour is
for another — it's all perspective,” says
Taylor, whose Tri Star firm, based in Los
Angeles and Nashville, marks its 26th anniversary in
2018. Clients include Britney Spears, Jennifer Lopez,
Meghan Trainor, Mary J. Blige and Florida Georgia
Line. For Spears, Taylor has tracked the earnings from
the singer’s tours including her 2017 Asia swing and
summer shows in Europe. And she helped FGL's Tyler
Hubbard and Brian Kelley complete a commercial
developmentin Nashville’s hip Hillsboro Village to
house their studio, publishing company “and retail
space for Tribe Kelley, an apparel brand created by
Brian and [his wife] Brittney.”

DAVID WEISE, 50

SENIOR PARTNER, DAVID WEISE & ASSOCIATES

In light of the new federal tax law,
which, says Weise, “targeted negatively
the blue states and really targeted
entertainers,” the Encino, Calif.-based
business manager has delivered blunt
advice to some of his clients: Get out of California. “I
had three move out of the state; one to Washington,
one to Texas and one to Tennessee,” says Weise, who
counts Coldplay, Jack White and The Weeknd among
his clients. Given that residents of the Golden State
will no longer “get the state tax deduction you used
to,” he says, “it’s just not economical if you're an artist
who does not have to be in California.”

KRIS WIATR, 46

PRESIDENT, WIATR & ASSOCIATES

When asked how he would measure his
success as a business manager —
advising clients that include Chris
Stapleton, Maren Morris, Mick
Fleetwood and Jewel — Wiatr says,
“You might think the metric is numbers, but it's more
than that. What drives our team is a passion for our
clients and our relationships with them. It's not easy to
report on paper,” continues the Nashville-based
business veteran, “but it's the one thing that will make
or break anyone in this business.”

VICTOR WLODINGUER, 64
PARTNER/PRACTICE LEADER, MUSIC BUSINESS
MANAGEMENT, CITRIN COOPERMAN
The new tax law created a 20 percent
deduction for income earned by some
self-employed individuals. “But it has
been challenging to figure out whether
i some portion of our clients’ businesses
are going to qualify,” says Wlodinguer, whose roster
includes DJ Premier, The Strokes, Interpol, Thievery
Corporation and Ben Folds. While awaiting rulings to
clarify the new tax law, “we're using our best
judgment,” adds the New York-based business
manager. Meanwhile, the central withholding
agreement he set up for non-U.S. clients Snow Patrol
and Gypsy Kings cut advance tax payments for those
acts as they toured stateside. And for another client
whose name he declines to disclose, Wlodinguer
reports achieving a tax savings in the past year “in the
neighborhood of $200,000 to $500,000." @
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WE ARE HONORED TO
BE RECOGNIZED AMONGST THE
TOP BUSINESS MANAGERS
IN THE INDUSTRY

THANKYOU TO ALL OF THOSE WHO HAVE
CONTRIBUTED TO OUR SUCCESS
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ED SHEERAN —rT CHRIS STAPLETON  wesnsrnssmcasmn | 1 145
TAYLOR SWIFT coucnmennc | 1 210 LUKE BRYAN  cormoussiviieamon | 1 213
BTS " BAD BUNNY  russmesmisos | 30 20
ARIANA GRANDE  sovuscc | 1 182 DAN +SHAY vienmosusscemion | 11 36
HALESTORM aawnca | 12 4 TWENTY ONEPILOTS  rwommnsnss | 1 172
JUICEWRLD  creceamaesscorenaa | 12 11 MIGOS quaLiTy conroLzooas | 1 95
1313 LUKECOMBS  smmusciommmmsaugsm | 5 74 NICKIMINA)  woocmomevosumenmmenc | 2 203
(18 15) GIXOINE  samcsmmoussormoces | 13 29 KANYE WEST  cooomerm | 1 97
:P:;; 0 ! AT\ 16] DAUGHTRY wrea | 16 2 TYGA  usrnesmwemenccoronss 27 19
A FLORIDA GEORGIALINE  swc| 1 214
= SHAWN MENDES oo | 1182
g RE-ENTRY CODY JINKS  coovimmsmouncerconcorn | 19 2
(16} DEMILOVATO  suonusmsmomurwons | 3 139
= 1) KHALID —
s==
n JASON ALDEAN  woowsmonsmeon: | 1 192 L

DJ KHALED weTHEBESTEPIC | 2 92
28 BRUNO MARS ananmics | 10 202
-l CAMILA CABELLO  sveoerc | 1 86
r PANICIATTHEDISCO  wowuomvesnnss | 1 98
78 KANE BROWN  coneomoamsmuism | 5 59

BR8] QUEEN NADA  cucevnamceonc | 28 2

26 24 ezl J BALVIN capimoLLati/ume | 16 47

|
KEITHURBAN  wismosmonsmuicanen | 2 173

BEBE REXHA waRNERBROS, | 23 76
SELENA GOMEZ  woerscorerion | 2 183
CHARLIE PUTH ocromnanmcss | 6 166

SOCIAL DATA
COMPILED BY

AIRPLAY/STREAMING &
SALES DATA COMPILED BY

64 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.11.2018



BLLBOARD ARTIST 100, EMERGING ARTIST S The wesd s imost popular antios and eresging anliss (s deseominesd by maflplecan criterbal, espescrivedy, acnoss all genes, sanbed Dy ol and rack saes oo measwed Dy Nieken Music, rao siply aedience Brgresoions. @ meie wesd [y Hielsen Masic, stsaming
actlvdty data From online meebc seumes dracked by Mleken Mo and Gan bnieraction o sockl egwarking shies as compiied by Hest B Soind, See Oharts Legendon bilboard comy'bilz for complete miles and eoplanathn. © 2018 Prosmedhess Global Media LLC and Beben Mk, Inc. AR ¢ ights meserad

COWFILED BY

&

SOCIAL DATA

SM_PS DATA COMPILED BY
niclsen

MUSIC

ARPLAYSTREAMING &

-

Artists

awis. | LasT | THIS PEAK |Wis.on
aco |weew | week | ARTIST  iMPRINT/DISTRIBUTING LABEL | POS. |CHART

1S | LAST | THIS PEAK | Wis.0N
aco |week |week | ARTIST BUTING LABEL | POS. [CHART
6 1 20

BAZZI azjamcosmiciac | 34 27 3 ﬁ;‘s QUEEN NALIA OUEEN NATCEP )
NCT sw. | 51 4 6 NCT s | 1 16
THE CARTERS  rimwooorochunon | 3 7

1 LAUV LauviawaL-koealr | 1 47
3 LOUIS TOMLINSON  rsscoerc | 2 26

BILLIEEILISH  cusrocsmmenscorenca | 1 17 Denzel

CHILDISH GAMBINO wosropomsenee |3 78
MARSHMELLO  ovmmecouecrve | 25 42

HALSEY astrawerks |1 138 GRETA VAN FLEET  wowmeruenc | 3 51 D ebuts In
ABBA poLaR/eOLYDOR/UME | 38 3 DENZEL CURRY  siiwevswionconn | 7 1 T o p I 0
QUEEN kowwooo | 44 14 DYLAN SCOTT ke | 6 48
Florida rapper Denzel
LILBABY  quunm conmoumoromcaprrol | 25 12 H.E.R. wal 3 29 Curry (above) debuts at
No. 7 on Emerging Artists
METALLICA plackeneo | 2 164 LOVELYTHEBAND  wwemsr commvcommvumensn | 10 19 as his third album, Ta7300,
. arrives. It's his first charting
PINK ra | 1107 MORGAN EVANS  wiswsanss wsunn | 4 16 LP, opening at No. 13 on
Top Rap Albums and No. 27
THE CHAINSMOKERS  vswiomroumen | 1 140 14 DENNIS LLOYD  wervamencecs, | 12 9 on the Billboard 200, with
— 17,000 equivalent album
THE WEEKND KO/REPUELIC 1199 19 | MITCHELL TENPENNY mepneenos | 13 i units, according to Nielsen
— Music. Th t foll
l.mﬂu SHH‘IRD auem e | 57 24 21 18 BRYCE VINE SIREMwARNER BROS. | 14 3 N:SStI;/giC leﬁn SO;);VS
RE-ENTRY TRAVISSCOTT v s [ 5 117 20 - JORDAN DAVIS wcansswiuemen | 1 42 ?Qa;jtér:;ﬁs)eg: Laé;Ps?;?di?ik
and Billie Eilish — who
RE-ENTRY RISE AGAINST weavcarroL | 19 3 17 CORY ASBURY petheL | 3 28 ruled Emerging Artists a
: ) week ago and dips to No. 5.
JUSTINBIREER: somsmpunmiomtiisn’| 1 <205 1 MORGAN WALLEN  scuow | 2 31 Queen Naija returns
NF . 8§ 43 for a second week atop
i s e © 2 ALAN WALKER  weruusieraca | 18 49 Emerging Artists as her
FUTURE Freesanozeric | 1 147 RE-ENTRY @ STRAY KIDS 9 2 seIfT—titIeRd&EBPAsl;[)arts at ’\iio. 2
- P on fTop ums an
JUSTIN TIMBERLAKE 1 163 No. 26 on the Billboard 200
i NEW @ BRYANT MYERS  w.commssioneose | 200 1 (18,000 units).
OLD DOMINION J 10 97 Plus, English singer-
— RE-ENTRY e RED VELVET sw. | 14 6 songwriter Rex Orange
ANNE-MARIE  wuoriomsasnmpsnemos | 61 16 F_. County debuts at No. 31
LA“V mmrﬂ! L P ETE R NN LK M E A 1‘4 22 on Emerging Artists as
Lauvawas-koear | 58 14 his 2017 sophomore set,
RI[H THE KID Russill B":KERSON TRIPLE TIGERS 1 50 Aprjcot PrjnceSS’ starts at
RioiFoRRvERoo s | 16 25 No. 60 on Top Album Sal
YBN NAHMIR  vonmmcstismine | 7 39 2000 sold)
MlCHAEL JA(KSON MISEPIC 20 179 YELLA BEEZY - 3 —Xander Zellner
PROFIT

ALESSIA CARA eroersam | 12 136

EMINEM WERSSHABYAFTERMATHNTERSCopenen | 1 214

RE-ENTRY @ BHAD BHABIE cwwsmsennamcns | 5 28
2 727 il TKKRAVITZ  sccxesseerusicizonse | 22 9

25 28 BEAE RAYMIX  cowsrusummmommosovsmne | 14 16 CHART BEAT

WEEZER  weezercrusnmusicaranticas | 15 6

Emerg

FOSTER THE PEOPLE  cowwen | 55 20
15 19 @il BLACKPINK wl 1 7
BOZ SCAGGS concoro | 79 1 @ 2D ORANGE COUNTY
e conymaear | 300 1
LAUREN DAIGLE cemmaTycanTo e | 400 22
ADELE WOLFINE CoDISCOS/WARNMER LaTiNa | 22 13
acowmes | 10 182
CALUM SCOTT capror | 4 22
PORTUGAL. THE MAN  wuwnw | 16 57 E co
wn O CARLY PEARCE  somachmerens | 1 25
YG sHUNMID/CTE/DEFJAM | 22 25 8.) N COUNTRY CROSSES
= AJR arems | 15 32 OVERTO POP
G-EAZY G-EAZY/RVG/EPG/RCA | & 98 < Two acts with country
S7A DJDUREL  wweusurycommoipmommmown | 35 1 pedigrees debuton the
Topoawe/Rca | 16 60 KALI UCHIS Adult Top 40 airplay
— riNsefnTERscOoPE/iG | 100 6 chart: Dan + Shay with
YOUNGBOY NEVER BROKEAGAIN cssccun | 26 31 o chert: Dan «Shay
s KPR | 29 3 and Kacey Musgraves
SAM HUNT MeA MASHVILLEFUMGN | 5 206 F_ T e (above) with “High
MLISHCAL FRE DO AU AS AR ANCA/RE PUBLIC Horse,” at No. 39. The
RIHANNA  vesrsurveosnmocnanon | 2 208 5 — = former topped Country
ARIOLA/SONY MUSEC ARGENTINA Airplay for two weeks in
TYDOLLA $|GN atLanTicias | 36 54 July, while the latter s
LOUIS TOMLINSON  rsscoere | 33 6 FRILYWARREN,  wse (9 1 from Musgraves' Golden
' Hour LP, which opened
NORMANI sycofepic | 91 2 IKON w4 1 atNo. 1on Top Cpc))untry
Albums in April. Countr
BILLIEEILISH  osssroommmerscoreis | 59 2 KEALASETTLE  rommammiommncs | 6 32 hits are “our Secret ’
sauce,” says adult top 40
MERCYME FupTRADEPLG | 15 27 LOUD LUXURY armaca | 431 WMYX Milwaukee's
Molly Cruz, al iti
JOURNEY U (g ATV A2) CAROLINE JONES  iisomsommansoss | 34 5 o Y e & 80 citng
’ . Florida Georgia Line’s
FIVE FINGER DEATH PUNCH womams | 3 23 46 49 el DEREZDE'SHON  wroocsiwommssnnns | 14 23 pop-country smash,
“Meantto Be.” “The fan
OFFSET  quaurrvconmoumorowmcaemor | 75 7 RE-ENTRY m DARELL siFoNKcoLEo BLanco | 37 4 base, plus the crossover
we have from country
GUNS N’ ROSES  suucxsmosierravis | 16 13 %6 44 Rl TRIPPIE REDD s[5 & stationsin the market,
helps.” —GQGary Trust
OZUNA  womsmmenmmonsommscam | 44 38 NEW @ ZHAVIA WARD coumens | 48 1
Go to Billboard.com for
EAGLES e | 10 28 8 14 RECM ANUELAA  wumsnismsmmoome | 8 3 full Chart Beat coverage,
including columns and
DIERKS BENTLEY  commswuc | 3 100 (EIM50) JACQUEES  cusvoncvmeruuc | 5 38 podeasts
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ARTIST certiFicaTion

CERTIFICATION
RIBUTING LABEL

‘::15‘ DRAKE A
Ll YOLNG MONEY/CASH MONEY/REPUBLIC

KENNY CHESNEY Lﬁs For The Saints 5

BLUE CHAIR/WARNER BROS. NASHYIL LE.-"-‘-'

POST MALONE A Dbeerbongs & bentleys [ , 4

PLRLIC

IMPRENT/DISTRIBUTING LABEL

THOMAS RHETT = Lifechanges | | 4

VALOR

BAZZI cosmic [ 14

ZIL/AMCOSMIC fAG

DRAKE & views | ;s

YOUNG MONEY/Ta5H MONEY/REPUBLIC

RICH THEKID @ The World Is Yours | 5 18

RICH FOREVE RY200/INTERSCOPE/IGA

RISE MAIHET The Ghost Note Symphonies, Vol.1 | c. i

WIRGIN/CAPITO

!:l.rlgﬂ.wuc_ B — Perception | | 43 S CO r p i o n
HER. iRl Continues
stah alls «»  To Sizzle

LIL SKIES LifeOf ADarkRose | 1o 39

ALL WE GOT/AG

JUICE WRLD Goodbye & Good Riddance | , 3

GRADE A/INTERSCOPE/IGA

CARDI B A Invasion Of Privacy | 47

THE KSR GROUPATLANTICAG

XXXTENTACION @ 2l 1 %

BAD VIBES FOREVER

SQU HDTRMK Mal‘l‘ll‘l‘lﬁ M!a' Here We Go Again | 5 3
ERV

LITTLESTAR S

HALESTORM Vicious | g5

ATLANTICY

SOUNDTRACK A The Greatest Showman | ; 34 &

M0TH CENTURY FOXATLANTI

For a fifth straight week,

Drake's Scorpion rules
SOUNDTRACK A BlckPater: The lbum, Music FromAnd kel | 55 the Billboard 200. The set

TOF DAWGAF TERMATH/INTERSCOPEG

DAUGHTRY Cage ToRattle | 5

1=kLA

CODY JINKS Lifers |

CODY IINES/ROUNDERCONCORD

¢ T continues at No. 1, earning
F?rapwl;qﬁmﬁmums Legend: The BestOL. | 5 533 145,000 equivalent album

units (down 21 percent) in
the week ending Aug. 2,
N g according to Nielsen Music.
EEE':'L"A_-[ MTERTAIMME NT/SONY MUSIT LATIN Odisea 22 49 Of that sum, jUSt 12,000

. were in traditional sales, as
P'EAEE JEY/CASH MONEY/ REPUBLIL Morelife | 72 the album continues to be

overwhelmingly powered b

SOUNDTRACK 13 Reasons Why,Season2 | 5. 4 treaming o ti)/ y

NETFLIX/INTERSCOPE/IGA
Of Scorpion’s total of

LIL BABY Harder ThanEver | 3 g B

QUALITY CONTROL/MOTOWN CAPITOL

LUKE COMBS A This One's For You |, &1 e

RIVER HOLSE ACOLUMBLA NASHVILLE/SAMN

WIZ I(HAI.IFA Rolling Papers2 | 5 4

TEYLOR GANG/ATLANTI

CHRISBROWN A HeartbreakOnAFull Moon | 3 45

G HERBO & SOUTHSIDE swervo | & 4

803 MAFIASWERVO/MACHINE ENTERTAINMENT GROUR/ERIC

MAROON 5 A ek a9 57 BRUNO MARS A 24KMagic [ , g9 145,000 units earned in
he latest tracking week
E Iv ® A t g weex,
!“#EIHLEHI{R&F?"F el 3 58 35_353'.5_5;.-4!H-\..-,-si.-.--.-:--,--:;.;[.. 1% DAYES | 4 23 123,000 were in streaming
POST MALONE A stoney | 4, g IMAGINE DRAGONS A Night Visions | 5, 305 equivalent album units
REPIBLIC K IGINAKD RNER/INTERSCORE/GA (translating to 169.6 million
ED SHEERAN A = (Oivide) | ; 74 ELLAMAI Ready (EP) | 50 14 on-demand audio streams),
ATLANTIC/AG 10 SUMMERS/IN TERSCOPE/1GA 11,000 were in track
THE CARTERS EVERYTHING ISLOVE | , 5 o ASAP ROCKY Testing | 4 1o equivalent album units and
FAHEMUCD RO RN ARAF WORLDWIDE/PDLO GROUNES/RLA 12,000 were in traditional
TAYLOR SWIFT A reputation | 38 DEMI LOVATO ! _ TellMeYouloveMe | 3 44 album sales.
BIG MACHINE/BMLG HOLLYWOOD/SAFEROUSEAISLAND Scorpion’s 169.6 million
PANIC!AT THEDISCO  Pray For The Wicked | | ¢ SOUNDTRACK £ Moana | 5, g on-demand audio streams
DCOZ/FUELED BY RAMENMG WALT DISNEY rank as the 20th-largest
XXXTENTACION ® 17| 2 4 EMINEM A _ Curtain Call: The Hits | ;404 weekly total for an album.
JIBES FOREVER/EMPIRE RECORDINGS Wi FTERMATH/INTERSCOPES . ' H
Scorpion's first four weeks
MIGOS A Cultwrell | ;o5 ANNE-MARIE Speak Your Mind 3, are at Nos. 1, 3,7 and
GUALITY CONTROL/MOTOWN CARITOL MAIOR TOMSASYLUM WARNER B

12 among the biggest

Billboard 200

KANYE WEST ve [ g CHARI.IE PUTH & Voicenotes | , 12 streaming weeks overall.
GOODSOEE 1M FATLANTIC faa . L

With a fifth week at
QUEEN NAIJA Queen Naija (EP} | .4 1 DRAKE A Take Care | ; ;g3 No. 1, Scorpion clocks
QUEEN NALIA/CARPITOL YOUNG MONEY/CASH MONEY/REPUBLIC

the most weeks atop the
KEITH URBAN Graffitit | 5 14 chart for an album since

HIT RED/TAPITOL MASHVILLE UMGH

JASON ALDEAN Rearview Town | ; 14
MACON/BROKEN BOW/BMG/BBMG

— © The Weeknd's Starboy
& o ! E.E.H;EEL EUREI TAL30O | .5 J?Il!eE!IEYﬂ? Journey's Greatest Hits | 5 5o spent five nonconsecutive
5N ittty frames atop the list
g; GRUEIOED ol ol s e, 109 | 55 vy REDBICECLRMIRRENL D raide e Getests | 5, 375 between Jan. 21 and
Feb. 11,2017. The set
‘( l]i?l'l?lll.lﬁﬂﬂlll'rﬂﬂlf.l‘ﬂa Harmilton: n Amercan Musical 3 149 72 R&E}E{Eﬁ}lﬁ?ﬂ:ﬂ.ﬁ LEE & SLIMIXMMI  SRIMM é 13 bowed at No. 1 on Dec. 17,
B il ' = 2016, then exited the top
KHALID ® AmericanTeen | , 7 & BTS e Love Yourself: Tear | ; slot until Jan. 21, 2017, the
ki b idh first of four more weeks
— !-'LI.IE!.IREH . BEASTMODE 2 3 4 lBI('.:Z?EAGGS out Of The Blues 82 1 at No. 1.
s ictrieniate . On the next Billboard 200
OE DAN + SHAY Dan+Shay [ o ¢ THE WEEKND A Starboy | | & (Aug. 18), Travis Scott’s
_ _ S Astroworld is set for a
5 SECONDS OF SUMMER Youngblood | ; = ELTON JOHN Diamonds | 53 35 big debut atop the list.
Sosiifeichnn Industry forecasters
KENDRICKLAMAR B, DAWN. 1) g as [os) ZACBROWNBAND  remtestHitsSofar.. | 2 ps  suggest the amusement
aatiinids bl iz park-themed album could
!“E'HEWEEEFF;.BE“EM". il Death Call My Name | < 14 a1 EI.A\‘:BPI ff".‘f' Die Lit 3 12 bow with 450,000 units
: earned in the week ending
EIHEELLF! S KOD | 4s 74 HALSEY A hopeless fountain kingdom | | 4 Aug. 9. Much of that total
LE/ROC HATION/INTERSCORE/IGA Rer oA is driven by streaming
!FésﬁEn-BuEEth[‘l*ﬁ' Kane Brown 3 a7 101 mﬂam# Birds [nThE“‘ﬁpSthtKﬂ%ht 1 100 lascgl\;léyaE:ﬁ;i:’]z:gﬁeset
BEBE [E:ExHA Expectations | ;3 ¢ }IM.';R{'FEEH Redemption | ;5 5 sales thanks in part to
i - Astroworld-inspired
ABBA A Gold - Greatest Hits | ,c 149 TWENTY ONE PILOTS A Blurryface | | jga merchandise/album

POLARPOLYDOR/ UME FUELED EYY RAMEN/AG

bundles. —Keith Caulfield

DAVE EAST Karmaz [ 5

THE DISPENSARY

gll_,cﬁgp_lmcxsuua The Essential Michael lackson | 33 o3¢

DUALIPA® Dualipa | 57 &

WARNER BROS,

ED SHEERAN A X1 as

mumnmnrusuzmsnmzns@ Greatesthits | 5 a7s

/GEFFENUME

CHRIS STAPLETON A Traveller [ | g

SERCURY NASHYILLE UMGH

SOUNDTRACK A Mamma Mial | , &7 Ll.l IE_E BRYAN What Makes You Country | | 34
DECCAFUME APITOL RASHVILLEUMGH

SHAWN MENDES Shawn Mendes | 10 TAYLOR SWIFT & 1989 | | 190
IZLAND BiG MACHINE /BMLG

LIL UZI VERT & LuvisRage?2 | 29 FLEETWOOD MAC 9 Rumours | ; ;g

GENERATION NOW/ATLANTICRAG WRRHER BROSRHING
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QUEEN A Greatest Hits | 11 209 ANUELAA ~ RealHastalaMuerte | 5 3
EM!II.A CABELLO A Camila | | 59 THFELwEEKHD My Dear Melancholy, (EP} | , 45
SHCOVER XOREPUBLL

‘JBP!-:TI' YOUNG @ BrettYoung | 13 77 G:-HE‘I:&.JH . The Beautiful & Damned | ; 53

BILLIE EILISH Dont Smile AtMe | 35 3,

DARKROCM/INTERSCOPE NGA

2pac © GreatestHits | 5 534

AMARU/DEATH ROW/INTERSCOPE /U ME

SALES DATA COMPILED BY
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QUINCY JONES

85TH BIRTHDAY & 70 YEARS IN MUSIC SALUTE

On September 15, Billboard will celebrate Please join Billboard in celebrating
Quincy Jones’ 85th Birthday and 70 years Quincy Jones 85th Birthday, and
in music. During his career, the world-renown recognizing his lifelong success.

producer has worked with legendary artists
such as Michael Jackson, Frank Sinatra,
Ella Fitzgerald, Billie Holiday, Ray Charles, CONTACT

Paul MCCartney. Joe Maimone
212.493.4427 | joe.maimone billboard.com

Quincy has earned himself numerousaccolades
S s 2 G Debia i
inducted into the Rock & Roll Hall of Fame as the 323.525.2249 | debra fink@thr.com

winner of the Ahmet Ertegun Award. Lori Copeland

323.525.2020 | lori.copeland@thr.com
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SOUNDTRACK
The Greatest

CRIGINAL SONGS BY

BENJ PASEK & JUSTIN PAUL

The soundtrack to The Greatest Showman
racks up an impressive 30th nonconsecutive
week in the top 10 on the Billboard 200 as the
former No. 1 shifts 8-9in its 34th week on the
list. It's now one of only seven soundtracks

to have spent at least 30 weeks in the top 10
in the last 50 years. In the last half-century,
the soundtrack with the most weeks in the
top 10is Dirty Dancing, which racked up 48
consecutive weeks in the region between
Oct. 10,1987, and Sept. 3, 1988. —K.C.

ANNE-MARIE
Speak Your
Mind

The album — which earned 10,000
equivalent album units in the week
ending Aug. 2, according to Nielsen
Music — rises with a 27 percent gain
largely thanks to streaming activity
by its newly added track, “Don’t
Leave Me Alone.”

ARTIST cerTiFicaTiON Title | Peax ARTIST certiFication
RIBUTING LABEL PO, IMPRINT/DISTRIBUTING LABEL
GUNS N’ ROSES ©  Appetite For Destruction | 4o CHANCE THE RAPPER ColoringBook | & 416
GEFFEN /UM CHANCE THE RAPPER
KODAK BI.AI:K _ Project Baby Two [ , o5 LED ZEPPELIN A Mothership | 5 545
DOLLAZ N DEALZ FiC/AG LI ATLANTICRHIND
?&E_I-_II.IHTJ:&' Montevalle | 3 497 FIJ-CIFIFHTFRS Greatest Hits | ;147
THE WEEKND A Beauty Behind The Madness | | je3 DJ KHALED A Grateful | ; e
_JBI_.Q‘E_BQY JB Simi [ 55 13 THE ROLLING STONES ©  HotRocks 1964-1971 4 75
BLOT NATION BEECO
FIVE FINGER DEATH PUNCH  And Justice ForNone | 4 gpg&g{? 5| 1 a4
RIANNA D, aNT [y g JUSTINBIEBER A, Purpose |1 14
MEEK MILL  Legends Of The Summer (EP) | 5 4 THE CHAINSMOKERS .l Memories..DoNGt Open | | g9
MUY BACH STLANTIC ARG RO LI &
SOUNDTRACK Love,Simon | 35 50 THE BEATLES & AbbeyRoad | | 5eq
SOUNDTRACK A Trolls | 5 o7 KIDZBOPKIDS KidzBop38 | 47 3
KIDS SEE GHOSTS KIDS SEE GHOSTS | g I.II. BABY TooHard | g 33
G0.0.0./DEF JaM T¥ CONTR
LoGic Bobby Tarantino 1l | ;5 _ratp_nmsmmu LINE A  HeresToTheGood Times | 4 se¢
DANIEL CAESAR Freudian | o 47 LINKIN PARK ¢ [Hybrid Theory] | 5 59
DEN CHIL WaRNER BROS.
BOB SEGER & THESILVER BULLET BAND © Greatesthils | g 53¢ BRYSON TILLER & TRAPSOUL | 5 149
HIDEGU T APITOL URE TR APSOUL/RCA
LAUV | met you when | was 18. (the playlist) | o5 ¢ IMAGINE DRAGONS A Smoke + Mirrors | | 443
- : : :
!ggﬂgﬂggck%ma_gp_ good kid, mA.Adcity | , 35 PINK A Beautiful Trauma | |, 4
FLORIDA GEORGIA LINE A Dig Your Roots | , oo BILLY JOEL TheHits | 54 5
HMLE I BIASLEGACY
OLD DOMINION Happy Endings | 5 4 ﬂ_!?,_ﬁ!;ﬁ.r? 2| 4 35
Eﬁﬁ.,‘;Eﬁ @ o Their Greatest Hits 1971-1975 4 53¢ I!Ernt‘ﬂﬁ [Canonly Imagine: The Very Best OF MercyMe | a5 92
JoN PARDI & California Sunrise | 4 00 ARIANA GRANDE A Dangerous Woman | , g
ITOL MASHVILLE/LIMGN REPUBLK
ﬁpnm DripSeason3 | 55 34 BITS T IEOFE Yourself: Her | ; 4
PANICI AT THE DISCO A DeathOf ABachelor | | 3 FLORENCE + THE MACHINE  High AsHope | , ¢
FUELED BY R EW/AT REFUBLIC
SAM SMITH A InThe Lonely Hour | 5 514 BON Jovi A oreatest Hits: The Uitimate Collection | ¢ 104
J. COLE A 2014 Forest Hills Drive | ;1 DRAKE A If You're Reading This IUs Too Late | | g0
DREAMVILLESRDC NATIOHACOLUMEBNS ONEYTASH MONEY/REPUBLIC
ROTEMIACION s P08 [ 36 FRANC ocERN A ok | 5 e
HIGO’S Culture 1 79 GORILLAZ The Now Now | 5
GUAL NTROL/300/5G PARLOPHONE/WARNER BROS,
SAM SMITH The Thrill Of ANl |, 39 BRYANT MYERS LaOscuridad | 17,
A COMMISSION FEONE
hC!DC *-3» Back InBlack | , 39 FA MDHS DEK Dex Meets Dexter | 5 47
L LIRSRIASLE! JA00MGE
LYNYRD SKYNYRD A Al Time Greatest Hits 55 30 KAH\'ErWEST A The Life of Pablo | | 19
MCASGEFFENfUIME GOULDG DEF 160
THOMAS RHETT A TangledUp | ¢ a3 DARYLHALLJORNOATES A\, The'eryBestOfarfHall noates | 54 35
DMFF.‘?" i g Was TheSame | 4 z4g L S————— UL O
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DI YOUR ROOTS

FLORIDA
GEORGIA
LINE

Dig Your Roots

Dig Your Roots nets a 100th week
on the list, becoming the country
duo’s third (of three) full-length
setto spend 100 weeks on the
tally. It follows Anything Goes
(2014, 101 weeks) and Here's to
the Good Times (2012, 256).

Data for week of 08.11.2018
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The Billboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums).
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NCT: TAEHOON KANG. LOVATO: DENNIS LEUPOLD.

SOCIAL 50: The week’s most active artists on social networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reactions and conversations across Twitter, YouTube, Instagram and Facebook; and views to an artist’s Wikipedia page, as measured by Next Big Sound. STREAMING SONGS: The week’s

top streamed radio songs and on-demand songs and videos on leading online music services as compiled by Nielsen Music. See Charts Legend on billboard.com/biz for complete rules and explanations. All charts © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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NCT Takes
‘Feelings’
Challenge

NCT (below) launches back
to its No. 2 peak on the
Social 50 chart thanks to a
315 percent boost in Twitter
reactions (1.7 million) and

a 164 percent jump in
Twitter mentions (251,000)
in the week ending Aug. 2,
according to Next Big

Sound. The K-pop boy band,

which posted multiple
times from the three-day
SMTOWN Live concert in
Osaka, Japan (at which it
performed alongside Girls’
Generation, Red Velvet,
EXO and others), also rose
in social media interaction
after member Ten
participated in Drake’s “In
My Feelings” challenge and
uploaded it to the group’s
official Twitter account on
July 26.
Two spots below NCT,
Kanye West re-enters
at No. 4. The rapper’s
latest gains, including
an 859 percent boost
in Twitter reactions
(604,000), comes as he
not only posted the cover
of Harper’s Bazaar's fall
fashion issue (on which he
is featured with his kids
North and Saint) but also
shared a first look at the
designs of the 2019 edition
of his Yeezy shoes on
July 29. The sneaker line's
official launch has not yet
been announced.
Meanwhile, as Travis
Scott and Red Velvet
respectively re-enter
at Nos. 6 and 10 while
promoting their new
releases, Soulja Boy
makes his first Social 50
appearance in a year-and-
a-half and reaches the
chart’s top 20 for the first
time, re-entering at No. 13.
In the rapper’s case, he also
released new material — EP
No Sleep arrived July 28
— but his top posts were
tweet-length memes. “In
this world you either crank
that Soulja Boy or it cranks
you,” he tweeted on July 26.
—Kevin Rutherford
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L S 7 @ a7 ":"“f‘]‘,“ .qz_m.f uice WRLD Feat. Lil Uzi Vert | 5
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Lovato’s
‘Sober,
‘Solo’
Debut

Demi Lovato {ahove)
appears on the Streaming
Sangs chart twice following
continued streaming
gamns after news of her
hospitalization on July 24
following an unspecified
averdose. In the first full
tracking week {July 27-
Aug. 2] since the story
broke, her song "Sober” —
which she released just
overa month before Lo
detail her relapse and
struggles with aleohol and
drugs — debuts at No, 49
with 9.5 million streams
taccording to Mielsen
Musich, a 20 percent gain,
Additionally, "Solo,” Clean
Bandit's latest single that
features Lovato, debuts on
Streaming Songs at No, 48
with 10.6 million streams,
up 14 percent.
Concurrently, “Sober”
reaches a new peak of
Mo. 47 on the Billboard
Hot 1040 a week after re-
entening at No. 56, "Solo”
also hits new heights,
jumping 61-58.
Lovato shared her
first statement since
the overdose, posting a
message on Instagram
on Aug, 5:° now need
time to heal and focus
on my sobriety and road
to recovery . | will keep
fighting.”
Meanwhile, the Streaming
Sangs greatest gainer is
“FEFE," the newest single
from 6ixSine featuring
MNicki Minaj and Murda
Beatz. The track, which
debuted at No. 2 on the
Aug. 4 chart, holds its
position {Drakes "In My
Feelings” rules for a fourth
week) but nises 44 percent
to 65.8 million streams. Its
gain is mainly attributed
to increased video views,
which make up 47 percent
of its total count. —K.R.
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Lauv | 37

BACK TO YOU Selena Gomez | 1

RETFLI/INTERSCOPE

OME KISS Calvin Harris & Dua Lipa | s

COLUMBA

MERCY BrettYoung | ¢

BMLG

GET ALONG I*r\'enm,r Chesney | 15

BLUE CHAIR WARNER BROS, NASHVILL

COMING HOME Keith urhan Feat, Julia Michasls | 13
HASHVILLE

TEQUILA Dan + Shay | 14

WARNER BROS, HASHVILLE/WAR/ WARNER BROS.

GDD 5 PLAN Drake | a7
ONEY/CASH MONEY/REPUBLIC

IN MY FEELINGS

YOUNG MONEY/CASH MONEY/REPUBLIC
WO BRAINER DU Kraled Feat. hrsin Bieber Chanee TheRapper & Quavd | 4

WE THE BEST/ERIC
GIRLS LIKE You
222/ INTERSCOPE/IGA

II.II(EIT CaldiB Bad Bunny & J Balvin | ;7

THE KER GROUPMATLAR

FF.FE ﬁimme Feal _Nu:kn Mlm'u &MurdaBeatz | »

GANG/TENTHOUSAND P

BETTER NOW

Drake

Maroon 5 Feat, CardiB | 30

Post Malone | 12

REPLBLIC

HATI.IF'ISAEL . Imagine Dragons | 3
IHAKORKERINTE RSCORE S0 A

‘I’DI.II_IGBLGOD 5 Seconds Of Summer | ¢

Ty

SIMPLE Florida Georgia Line | ¢

BMLG

SOBER Demi Lovato | 3
LEYWE AFEHOOSEASLAND

YOU SAY Lauren Daigle | 3

CENTRICITYCAPITOL CMG

TASTE Tyga Feat. Offset | &

LAST KIRGS/EMPIRE RECORDINGS

LOVE LIES Khalid & Normani | 13

OSSR A

PERFECT Ed Sheeran | ag

ATLANTIC

WH#‘I’EVEH I'I' I'AI(ES

HNAKORNERANTER

MERCY

BMLG

LUCID DREAMS

GRADE AfIN OPE/IGA

DELICATE

BIG MACHINE/BMLE

Imagine Dragons | 29

Brett Young | 13

Juice WRLD | o

Taylor Swift | 17

DROWNS THE WHISKEY  Jason Aldean Fear. Mirandalambert | g

BACON JBROKEN BOW/BMG/HEMG

HAVAHA Camila Cabello Feat. Young Thug | 47

I.E\'EL up Ciara | »
BEAUTY MARKS ENTERTAINMENT

SIDEEFFECTS  The Chainsmokers Feat. Emily Warren | 4
DISRUFTOR/TOLUMBIA

TEQUILA Dan +Shay | 17
WARNER BROS, NASHVILLE WMN
NO TEARS LEFTTOCRY  ArianaGrande | 15

REPUBLIC

PSYCHO

REPUELIE

Post Malone Feat. Ty Dolla $ign | 22
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MAINSTREAM TOP 40™

Artist

GIRLS LIKE YOU Maroon 5 Feat, Cardi B

RHYTHMIC™

TITLE

| IMPRINT/PROMOTION LABEL

Drake

Artist |wKs.on

IN MY FEELINGS 4
JAZNTERSCOPE TOUNE MOREY/CASH MONEY/REPLBLIC
BETTER NOW Post Malone | ¢ ILIKE IT cardi B, Bad Bunny & J Balvin | i
REPUBLIT THE ESR GROUF/ATLANTIC
FRIENDS Marshmellc:[& Anne-Marie | 25 BETTER NOW Post Malone | ¢
10 TIME 0L (ESASYLUMAWARNE Pt RS REPUBLIL
DELICATE Taylor Swift | 3 BOO'D UP EllamMai | 19
BIG MACHINE/REFUBLIC 10 SUMME RSN TERSTOPE
1 I.II(E IT Cardi B, Bad Bunny & J Balvin | 13 TASTE Tyga Feat. Offset | o
THE KSR GROUP/ATLANTIC AS] SFEMPIRE RECORDINGS
NO TEARS LEFT TOCRY  ArianaGrande | ¢ « EEE WNICE FOR WHAT Drake | 17
BEFUBLIT YOUNG MONEY/TASH MONEY/REPUELIC
LOVE LIES Khalid & Normani | 15 5 Bl LOVE LIES Khalid & Normani | 3
FERFRCA FORFRCA
PSYCHO  Post Malone Feat. Ty Dolla $ign | 2 a o LUCID DREAMS Juice WRLD | ¢
REFUBLIC | ) GRADE NTERSCORE
BACK TO YOU Selena Gomez - APES**T The Carters
METFLIX/INFERSCOPE - @ o PARKWOOESROC HATION B
Bazzi .Y BIGBANK Y6 Feat,zthainz. Big 5ean & Nicki Minaj
T2 MAMCOEMICAATLANTH “ e 9 PUSHAT INEACTE/DEF 1AM J J 7
ONE KISS Calvin Harris & Dua Lipa | 13 o o PLAYINWITME KYLE Feat. Kehlani | g
COLUMBIA [ : INDEPENDENTLY POPULAR. FATLANTIC
0
YOUNGBLOOD 5 Seconds Of summer | g e 0 VESINDEED ~~  LilBaby&Drake | g
IN MY FEELINGS Drake | a4 5 [EEE PSYCHO  Post Malone Feat. Ty Dolla $ign | 23
YOUNG MONEY/CASH MONEY/REPLBLI = REPUBLIC
L'::-'.-EEAHE_-EF“E" Lauv | 4 @ @ ﬁEE - H:clk! h1linaj FeaL Ariana Grande | 5
THE MIDDLE  Zedd, Maren Morris & Gre - NO BRAINER DJ Khale
1% INTERSCORE 4 A @ @ GG WE THE BEST/ERIC d :
7 1 GROWING PAINS Alessia Cara | g > IR BE CAREFUL cardiB | 13
ER/TIEF JAM THE KSR GROUPRATLANTH
IN MY BLOOD Shawn Mendes | g @ o 1942  G-Eazy Feat. Yo Gottl & YBN Nahmir |
PSLAK DY REPUBLIL "~ 4 LIONS GATE/RCA
NO BRAINER DiKhaled 5 e 9 summmnui um;lc Childish Gambino | 5
WE THE BEST/EFIC _::__ . -: LF « ROTHSTE A
REMIND ME TO FORGET  Kygo Feat. Miguel | ¢ @ @ DREW BARRYMORE Bryce Vine | ¢
KYGO AS/ULTRA/RCA - SIRE/WARNER BROS.
DON' 1 GOBREAKING MY HEART  BackstreetBoys | 1 e POl WHAT YOU WANT  Belly & The Weeknd | o
K-BAHN/RCA b WOROC NATION/REFURLIC
I EI © © FE
I'M A MESS Bebe Rexha | ¢ ALL mam Big Boi | 17
WARNER BROS. CHICO DUTYHITLO
:ion IS A WOMAN Ariana Grande | WATCH Ir:nrls ScwrFeaL Lil zivert &Kanye West | g
EFUBLIC CalTUS WK GRAND H
LIE NF | ¢ FEl-‘E Gm*}‘ eat. Nicki Minaj & Murda Beatz |
MF REAL MUSIC /CAPTOL/T SROLINE IMGANGITEN 0 PROVECTS
DREW BARRYMORE Bryce Vine | g GlRl.r? LIKE YOU  Maroon 5 Feat. CardiB | 4
SIRESWARNER BROS RECOPE

ADULT CONTEMPORARY™

TION LABEL

THE MIDDLE
INTERSCOPE

26dd, Maren Morris & Grey

Ed Sheeran

Artist

22 \NTERSCORE

GIRLS LIKE YOU Maroon 5 Feat. Cardi B

3 E:IERITEtT 45 I'JElI'I:EJ’AI'I'!l_EI i Taylor swift | 2

3 lIFHTS DEI\:J!IF LOW  MAX Feat. gnash | 3 IH II\: I!I.O-DD Shawn Mendes | 2o

1 l[%!ﬂigt Bebe Rexha & Florida Georgia Line | 24 E?ﬂ[llﬂlﬂm‘:‘i Macklemore Feat, Kesha | 3g

5 I:[EEI.IT STILL Portugal. The Man | =g IHEEHIDDI.E Zedd, Maren Morris & Grey | 2

5 ‘_l'ffHAT ABOUT US Pink | = HHIEARS LEFT TO CRY Ariana Grande | 15

) o DELICATE Taylor Swift | 20 I LIKE ME BETTER tawv | 1s

a 3 Hﬂ:\‘r.l;!iﬂ. Camila Cabello Feat. Young Thug | 30 :ﬁﬂhTE:U!—:er'ulTﬂrLIKES Imagine Dragons | 32

o 9 I'III‘IIUIIDIFERI i Imagine Dragons | 4 a HE\'EH BETHE SAME  Camila Cabello | 37

| @ @ mﬁl‘ﬁu BREAKING MY HEART Backstreel Boys | 1o !-!AVE I;l ALL Jason Mraz | 14
- SING TO You John Splithoff | o (] AFRICA Weezer 7
@ | e MEVER BE THESAME  Camila Cabello | 16 WHATEVER YOU WANT Pink | 10
: @ e ||| '!"’L",'.":.'m Shawn Mendes | 47 Eﬂggﬂaumﬁ MY HEART Backstreet Boys | 12
e Q GIR}!’:FI‘.\IISE You  Maroon 5 Feat. CardiB | 5 ?“?E“ﬂ.: T lovelytheband |
6 . WHME’J R!T HFES Imagine Dragons | 19 FRIEHDS{ - “Mar i?'f“‘f"?ﬁ Anne-Marie | 19
; @ 3 O | 66 LT Rod Stewart 5 GROWING PAINS Alessiacara | 7
@ e Train Feat. Cam & Travie McCoy | 3 NATURAL  ~ Imagine Dragons | 3
p @ B Lu'h'E I:.i HLIEEjR THAN ANYTHING IN ITSWAY 12 | 14 I.OIJEHIS“B?PGEEIH.&H ANYTHINGINITSWAY U2 | 13
e @ ﬁFA["IELDq . Josh Groban | ¢ ;rouua{ea - A Great Big World | 1
@ @ HA":'EIT ;&I.l. Jason Mraz | g3 Efr_?lgg‘ _— Leon Bridges | 13
@ ' o EEIJEIARS LEFT TOCRY  Ariana Grande | ;3 I.ET YOU BE RIGHT Meghan Trainor | g
é 2 SITL:IEH.T TO ME Foster The People | 23 HEW I.IGHT John Mayer | g
. @ @ ?FR.!C? A— Weezer | 2 c.f':“‘.'ﬁ?'“ ..I,rﬂj" Feat. Cam & Travie McCoy | g
@ Wl MO EXCUSES Meghan Trainor | 2; IFYOUWERE MINE  OceanPrktandoff et Livahty | 12
e 9 EEUPD I‘.]i.P P&E : Macklemore Feat. Kesha | 5 E_?HLHATE Justin Timberlake | 4

Data for week of 08.11.2018

RADIO SONGS: The week’s most popular songs, ranked by radio airplay audience impressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. DIGITAL SONG SALES: The week’s top-downloaded songs, ranked by sales data as compiled by Nielsen Music.

AIRPLAY DATA COMPILED BY

niclsen

POP/RHYTHMIC/ADULT: The week’s most popular current songs at mainstream top 40, rhythmic, adult contemporary and adult top 40 formats, respectively, ranked by radio airplay detections, as measured by Nielsen Music. Songs are defined as current if they are relatively recently-released titles, or songs
receiving widespread airplay and/or sales activity for the first time. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on hillboard.com/biz for complete rules and explanations. All charts © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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SALES, AIRPLAY & STREAMING

DATA COMPILED BY
nielsen

MUSIC

HOT COUNTRY SONGS: The week’s most popular current country songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are

defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP COUNTRY ALBUMS: Top Country Albums ranks the most popular country albums of the week, as compiled by Nielsen Music, based on multi-metric

consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). COUNTRY AIRPLAY: The week’s most popular country songs, ranked by radio airplay audience impressions as measured by Nielsen Music. Stations are electronically monitored

24 hours a day, 7 days a week. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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HOT COUNTRY SONGS™
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Data for week of 08.11.2018

2¥ms. | Last | THES | TITLE cemmiFicATiON Artist | p WKS. OH ARTIST cermiFicaTioN
AGD | WEEK | WEEK | pRODUCER (SCNGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHART IMPR I BLTING L
. [P B28 mEANTTOBE A Bebe Rexha & Florida Georgia Line | 5, 23| KENNYCHESNEY Songs For The Saints
Rabalaill 1E-SHIRE (BLREXHA T HUBRARD, LILLER, LA GARC1A) WARNER BROS/BMLG BLUE CHAIR/WARNER BROS/WMN
GET ALONG Kenny Chesne CODY JINKS Lifers 3
4 o DG|SG ACANKEAK CHESHEY TLCORPERMAN S WEAIALYY, LOSBORNE) auuwr&mmantm; 2 18 CODY INKS/ROUNDER/CONCORD
> 2 PR TEOULA L Daneshay [, o LUKE E?!“.'?&f;h . This One’s For You | 6y
6 e o Brett ‘mgl::lg_ 3 29 d&gﬂgﬁhﬂﬁ%ﬁmmwiew fowit e
4 | i + +
+ s [[5) S Florida GeorgiaLine | , 1o DA it s | I
LMD (THUBBARD.EKELLEY, M HARDY, WM HOLMAN) BMLG
: m KANE BROWN A Kane Brown | g7
s QRN HEAVEN A s ckanesrown | 5 g 7 SCaR e
! DLHUFF (S0 AR TERM. LMCGINN LRTMES) TOME 4 RCA NASHVILLE tH RIS STAPLETON A Traveller 170
& o (7 ] DROWNSTHEWHISKEY = Jason Aldean Feat. Miranda Lambert | MERCURY/UMGH
3 MLERGE (LTHOMPSON L MIDDLETON B KINNEY) MACCN/BROKEN BOW BRETT YOUNG ., Brett ‘i"{)l.ll'lg 77
10 @ o LIFECHANGES =~ . , Thomas Rhett | o BMLG
- [LHUFF, LERASURE THOMAS RHETT (THOMAS RHETT RAKINS LERASURE AGORLEY) iR LORY -[H:?'gﬁls RHETT . Life Cha nges a7
s o [PYN ONE NUMBER AWAY Lukecombs | 5 o —
SHUTCHELL JACEIE BOYT (L (MBS S ABAT TEYSMITTHELL R WILLIFORD) RIVER HOLSE DL UMBIA NASHYLLE KE“‘H URBAH Graffiti U 14
_ o HIT REDWCAPIT HASHVILLE U MEN
1 SUNRISE, SUNBURN, SUNSET Luke Brya -
14 0 @ AG VSTEVENS, J.ETEVENS (2. ROWELL RLAURD.C.MCGILL) CAPITOL HASHIEILIE 10 1 ZACBRO'U\:‘H BAI:IIer Greaest HitsSoFar.. | 1eg
e DAR/SOUTHERN GROUNCYATLANTICS
o )] commerome . Kethutanfeaurinemiamichaes [0 20 P4 Tuxepman whatwakesvoucony | o
o TAKE BACK HOME GIRL ®  Chris Lane Featuring Tori Kell
12 e @ MO (DA GARCIAH.LINDSEY, LMILLER) g BIG ..-.'-LI- 12 4 1 ?ﬁ“xll!l!"pTJﬁi Montevalle | 16
15 15 W1z HOTELKEY @ o iocsoms old Dominion | 45 4 = FLORIDA GEORGIA LINE A Dig Your Roots | 101
: 1 Wﬂi JACK (YOU WERE DIANE Jake Dwen i
7] & RN | WASIACK(VOUWERE IRANE) . owen | 5 5 14 OLD DOMINION Happy Endings | 9
17 e e KISS SOMEBODY Morgan Evans | ;4 s¢ 15 JON PARDI @ california Sunrise | 111
L. BESTEFANG (MLEVANSE . DESTEFANG, LOSBORRE) WARNER BROSWER CAPITOL NESHVILLESUMON
0 o @ MH'?EEFD . . Dylan Scmt o B 6 [Hfﬂ:ﬂ!: RHETT A Tangled Up | 149
| Al GIEES, LE.NORMAN (LB IMES, KIS M. EVANS) i[=1:]
N0 © T - (1o] 1Y GiRsniond fonafoon lohnel _o:
- DGARCIACUNDERWOOD (CUNDERWODDUHLLINDSEY, LMCKENNA LLROSE)  CARITOL NASHVILLE — .
™ @ (15 BREAK UP IN THE END Cole swindell | = .. e A N Rebanedi R0 SLHIS | s
| MLR.CARTER (LALMITECMCGILL, LLEILLOM) WARNER BROS.WMK D'EHKS BEHTLE\' The Muu ‘tain
16 [ 20 J 19] PESPERATE MAN EricChurch [ (o CAPITOL NASHVILLE UMGH :
) I JONCE (ELHURCH,RWLHUBBARD) EMI HASHVILLE -
' FLORIDA GEORGIA LINE A\ Heres 0 The Good Times | 179
21 e @ LOSEIT Kane Brown 13 9 REPLBLIC HASHVILLE/BMLG
- DLHUFF (K. BROWN,C.MCGILLWANE ATHERLY) E R RNR LS MORGAN WALLEN If | Know Me | 14
HOT SHOT e DRUNK ME MrtcheIITenIJE 1’ 21 1 —
DEBUT AW SCHMIDTM.TERPENNY (MTERPENNT AMSCHMDT AWILSON)  RISER HOUSEACOLUMEBEA NASHVILL -"“ MCGRAW ‘ Number One Hits 137
BEAUTIFUL CRAZY Luke Combs _
22 22 e SMOFFATT (L.COMBS W.E. DURRETTE.LRWILLIFORD) RIVER HOUSE/DOLUMBIA NASHVILLE & I3 Il_’l! -K,—Framﬁﬂnﬁri crash M|'r Fla |11if 187
a5 @ e DRUNK GIRL Chris Janson | 55 54 ——
L4 5 HENDRIC KS (T, JANSON,SCOOTER CARUSOE T.DOUGLAS) WkRNER BROS, (WAR EAJHIH!E‘H&BIEHWD‘DD A Greatest Hits: Decade #1 156
SHRISTA RASHWILLE AW
23 23 @ .B:ﬂﬁe.-.mu- R . Sugariand Featuring Taylor Swift | o ¢
.- ¥ HEART BREAK Lady Antebellum
<4 @ e BUSEEE ([\MAYWOOD.CEELLEY, HSCOTT.LFRASURE NGALYON) "’a oL nashvie | 22 24
= e @ “B‘_!E':l-E]LIIﬁ.E?E- ONLCBROWN PIWELLIRG] Russoll ?!errﬁ'ﬂn 26 10
o: BORN TO LOVE YOU LANCO
Z2 @ e LI CE (BLANCASTER R.COPPERMAN A GORLEY. LOSBIORNE) ARISTA NASHVILLE 26 28 Brett "I’C-Lll'lg
32 )} 29 M s SHEGOTTHE BEST OF ME en oo uke combs | oo 5
- S.MOFFATT (L.ODMBS. RSN YDERE WILSON) RIVER HOUSE/COLLIMBIA NASHVILLE 2 .G.E,T- ,M_PH[G‘ - Kenny Chesney | 13
28 @ e KINDA DON'T CARE Justin Moore | Lo g " —
" S BORCHETTA,LSSTOVER (RAKINS, REDPPERMAN, B.HAYSLIF) WALORY o 3 ‘_:!:!'L'!".E I'!;DHE Keith Urban Feat. Julia Michaels | 20
36 @ @ HANGIN’ ON ChrisYoung | 55 55 s -
- CYOUNG.E LROWDER (CYOUNG L RIWDER, LHOGE) RCA NASHVILLE 3 a TEQEI!‘L.F = Dan +Shay | 3o
' HIDE THE WINE carly Pearce — ————
24 @ @ BUSEEE (i LORLELL L E LN B :1’ e |31 Za e o ammwmmsm Jasen Abdean Feat, Miranda Lambert | 13
= Al KEMN BOW
= @ e EF?!’JS?'?TI LLCN DN, L PRATLLLAMS) “mﬂ.‘]’_lueimf!al:. G iz o o UFE AN Thonwsanat | o7
o 0 n — 1
40 a @ rlrl\-MEILI:G‘{E‘ir ﬁ?xua-m;. ROSEN,SMCANALLY) Kpisea ?IE\EFTHLI'E & 0 @ ' o ?%ﬁs&sﬂﬂglﬂﬂ.ﬂlﬁﬂ W BrEn =
s @ @ E‘RI."L.'-E!:!.?-‘..'JL-H-"‘:-IL'..’-".‘-K'L'l?..I.J.C'IL'.L'-:J.'_.'.-E’.l'f'- -_!H:?rﬁan |-.T|{|]rlil? 32 1 e e !FE?&?MEBDD? MOrSenEYa | 38
R -~ - .
3l @ @ SF:FEC?-!IEESL (0SMY ERS, S MOONEY, LREYHOLDS, L VELT) mP?ﬂnﬁpLSh?T & u e o T';'.Lle ek, GxmaEEmiey | -
= SHOOT ME STRAIGHT Brothers Osborne o SIMPLE Florida Georgia Line
- e @ LIGYCE (J, OSBORNE.1.J, OSBORNELT MILLER) ewnzsmyie | 22 27 o @ BMLG g 10
' @ HOTEL KEY 0ld Dominion
& @ e I_A"!.LI::AIIHLO"L?E‘-:NE\_ Garth Bmorkﬁ 37 L} A il RCA NASHVILLE 20
« 3, I DOWNTOWN'S DEAD samHunt |, 1, [t JEECR | WASJACK YOUWERE DIANE)  Jake Owen | 23
ZIRONELL SHARLIE HENDSOME [SHLMTZ CROWELL IOSBCERE SMOSHALYCHRRLE HANDSOME]  WCA NASHVILLE 2= o i
a3 @ a BURNING MAN Dierks Bentley Feat. Brothers Osborne | 35 ¢ @ e i DylanScolt | g
- R, COPPERMANLRSTEWART (L. DICK.B.PINSON) CAPITOL NASHVILLE =Rl -
44 | 43 [(a0] MiLLIONAIRE Chris Stapleton [ 5, g (13 ] ia] ERLRRENTY Gartieutderwond || )
i ! OLOBBCSTAPLETON (HWELCH) o
—— < e 9 HEhRT BREM( Lady Antebellum | a5
BURN OUT Midland OL HASHVILL
41 @ e [HUFFS MCAHALLY LOSRORKEL O DUDDY, MW YSTRACH, 5. MCARALLLLOSBORNEY B3 MACHINE 39 7 1l n
= i @ @ BLUE TACOMA Russell Dickerson | 23
42 @ @ !.&5:!5"}915 DCOUCH.D,LMURPHY) ETJN!E?[? 40 8 = == i
IS ' : @9 BREAK UP INTHE END  Cole Swindell | 24
45 | 41 |[ 3] DAVID ASHLEYPARKERFROMPOWDERSPRINGS  Travis DM [ ;) 5 Sl
- LESTOVER (TOENNING, LR.5TEWRAT.LLALEXANDER) MERL URY o | @ DILEI.IIIIEGIRI. Chris Janson | 34
a0 42 [aa] MUSTVENEVERMETYOU = lukecombs | o o B el T
SOMOFFATT (LCOMBE, LSINGLETON, RAVILLIFORD) RIVER HOUSECOLUMBIA NASHYILLE @ Q .ﬁl.l. DAY LONG Garth Brooks 7
(45] BETTER BOAT Kenny Chesney Featuring Mindy Smith | . | - — :
B.LANNDN,K.CHESHEY (L.ROSE TMEADOWE) BLUE CHAIRWARNER BROS,WEA e @ K["?A DON'T CARE Justin Moore | 44
TALK YOU OUT OF IT Florida Georgia Line —- —— .
39 45 RN | 0] (MHARDYHPHELPS, LADGERSA VANDERHEYM) gl amig | 19 4 0 | a BBAHBE Sugariand Fal. Taylor Switt | s
47 @ N e Rt SRR RIS |4 e [>2] DEspeRATE Man Eric church | 4
THIS IS IT Scotty McCreer :
RE-ENTRY F.ROGE RS, DWELLS, A.ESHLIS [S.MC CREERY.F.ROGERS, A, ESHUIS) y RIPLE T mlz:!|I 34 ‘ e'! e !"'?HE'H,OH Chris Young | »3
TAKE IT FROM ME Jordan Davis
43 48 @ POIGIOVENNT CLDANIS, LDANE LGANTT) MCA NASHYILLE 48 4 @ @ Hn! EE THE AN cal’hl' Peaice 34
46| 47 @ HOUSTON, WE GOT A PROBLEM Luke Combs | . 4 6 e BORN TO LOVE YOU LANCO | 37
SMOFFATT (L COMES, RMONTANA, ISINGLETON) RIVER HOUSE COLUMBIA NASHVILLE ABIETA HASHVILLE

Chesney’s
Saints
Marches In

Songs for the Samts by
Kenny Chesney (above)
launches at No. 1 on Top
Country Albums with
JR000 equivalent album
units, according to Mietsen
Music. He earns his 16th
leader, lifting him into a
fourth-place tie for the most
with Merle Haggard and
Tim McGraw George
Straitleads with 26,
followed by Garth Brooks
and Willie Nelson (17
each),

Chesney crafted Sainis
in the aftermath of 2017's
Hurricane lrma, which
wreaked destruction that
included his St John home
in the Virgin Islands, He is
donating all proceeds from
the set to victims of the
hurricane through his Love
for Love City Foundation
“These songs are as close
to my soul as anything |'ve
ever recorded,” Chesney
tells Billboard

Brett Young scoes
his third Country Airplay
Mo. 1 as "Mercy” jumps 5-1
{385 mulhon impressions,
up & percent). It follows
“Like | Loved You® (three
weeks on top beginning in
lanuary) and “In Case You
Didn't Know™ (two, June
2017)

Luke Bryan's "Sunnse,
Sunburn, Sunset” darts 14-
10 on Hot Country Songs,
sparked by its 12 percent
hike to 29.7 million in
audience as it pushes 10-7
on Country Airplay. He
logs his 26th Hot Country
Songs top 10 and 25th in
a row (in a lead role and
promoted to country radio),
marking the second-longest
aclive streak after Carrie
Underwood's 27,

Plus, Florida Georgia
Line collects its 16th
Cauntry Arplay top 10
as “Simple” hops 11-10
{272 million, up 6 percent).
The dun's "Meant to Be,”
with Bebe Rexha, rules Hot
Country Songs for a record-
extending 36th week.

—Aim Asker

Go to BILLBOARD.COM/BIZ for complete chart data 73



HOT ROCK SONGS™

TOP ROCK ALBUMS™

¥ LAT | THIS | TITLE certirication Artist | PeAk | wks.on ARTIST 1] Title
WEEK | WEEK | ppe WRITER) BAPRINT/PROMOTION LAREL | POS | CHART IMP ABREL
1 lﬂ} THUNDER Imagine Dragons | 5 #I HALESTORM Vicious 1
ALEA gt I L P (EIPETNCL EXSM SEPNOR ELWEEE F)EY ATTWAN L ERINT, L DE2LBI FICERARRE R WTEREPE ATLANTIC/AG
BELIEVER A Imagine Dragons | | 4 DAUGHTRY Cage ToRattle |
MASTTMIEN % ROVEIN JURETROCDSE ERWAON B WREE [ P TN R FREDRRCTIM AL LRSS L TTTRANTER) ICEHMARTRIGE R NTERS 15/RCA
WHATEVER IT TAKES Imagine Dragons | | 5 IMAGINE DRAGONS @ Evolve | sg
LLITTLE (DR & WSERMON, LMCKEE DLPLATZMAN, LLITTLEY  KIDUNAKORNER/INTERSCORE d
FEEL IT STILL A Portugal. The Man PANICIAT THEDISCO  Pray ForThe Wicked | 6
HILLATACEONE (PORTUGAL, THE MANATRCEONE.LHILLR, BSTEMAN R GommensoLeane  artannc | 1 74 {ELED BY RAMER/AG
iI:IIII Pis Wl 9
FXr] NATURAL Imagine Dragons ;5 TEDLEAD G s b 250 b e Dt sk 1.9 |
NETTMN P RO [10RE YN N S OO KL FREDCLETM ORI ITTFMRTTR SIFLATAMAR] MRS ST R 0P
QUEEN ¥:\ Greatest Hits | 35
SIT NEXT ro'r..nzui oo e OStET The People 5 g DLW
VIPGRHEE IS T SR TR o o RISEAGAINST  The Ghost Note Symphonies. VoL L [ 5
1] ¢ AFRICA Weezer 10 GINAPY
MREHEIN ([ PAICH LF.PORCARD WEEZER/CHUSH MUSIC/RAP sﬂu"qrnnc“ |.3 RE&SI}HS Wh'y'r SE‘EISI}I‘I 2. 11
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Weezer
Has No.1
Covered

Thirty-five years after
Toto’s "Africa” ruled the
Billboard Hot 100, a remake
by Weezer (above) crowns
the Alternative airplay chart.
The recording was inspired
by an online campaign to
get the band to cover the
track after a teen Weezer
fan heard the original on
Netflix's Stranger Things.
The song is the first
remake to top Alternative
since 311's rendition of
The Cure’s “Love Song” in
May 2004. Weezer's fourth
No. 1is its first since “Pork
and Beans” ruled for 11
weeks in 2008. Its other
leaders: "Perfect Situation”
(four weeks, 2006) and

"Beverly Hills” (one, 2005).

While “Africa” dethrones
twenty one pilots’ two-
week No. 1 “Jumpsuit” on
Alternative, the latter
leaps to the summit of
the all-rock format Rock
Airplay chart (10.8 million
audience impressions, up
5 percent, according to
Nielsen Music). Jumpsuit”
is the duo’s third No. 1 on
the latter list, following

"Heathens” (nine weeks

beginning in September
2016) and “Stressed Out”
(seven, 2015-16). Jumpsuit”
concurrently climbs 24-21
on Mainstream Rock.

Elvis Costello makes
the Triple A chart for the
first time since 2009 as

“Unwanted Number,” with

his band The Imposters,
starts at No. 35. He last
appeared on the survey
with his rerecording of
1996's “Complicated
Shadows” (No. 15, 2009).

“Number” — which For Real

originally recorded for the
1996 Grace of My Heart
soundtrack — is the lead
single from Look Now, due
Oct. 12.

Meanwhile, Halestorm
earns its fourth No. 1 on
Hard Rock Albums and
second leader on Top Rock
Albums as Vicious starts
with 29,000 equivalent
album units.

—Kevin Rutherford
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HOT ROCK SONGS: The week’s most popular current rock songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly-released titles, or songs receiving

widespread airplay and/or sales activity for the first time. TOP ROCK ALBUMS: The week’s most popular rock albums of the week, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). ALTERNATIVE AIRPLAY: The week’s most popular alternative

rock songs, ranked by radio airplay detections as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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= 31 DAYS Future i il Uzi

E REENTRY @ ZEYTOVEN (ROWILBU RN L DOTSOM) FREEBANDE/EPIC 34 3 “ﬁﬁIC_HIHrUIﬁI_ISL%QEF_@?[ Lilizt Vert & Kanye West 10
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HOT LATIN SONGS™

(JUBEATIN ALBUMST

LAST TITLE certiFicanion Artist | peax | wrs.on ARTIST ceami
PRODL WRITER) MPRINT/PROMOTION LAREL | POS. | CHART IMPRINT/D|
#1 Odisea
SAwLs P%‘&Fgﬂﬁw LUELEI;EH“ELEEﬂmaﬂﬁlﬁﬁéumumnnﬂmisﬁg 1 81 CIMELDW /WP ENTERTAINMENT/SONY MUSIC LATIN
TEBOTE Casper ‘Magico, Nio Garcia, Darell, Nicky jam, Uzuna& BadBunny | ,  ,c ANUELAA = RealHastalaMuerte | 3
LSARRTINE P VELAROLED {1 AR ERRCIAL CLIMOKE S ﬁ)ﬂh‘LIF VERA CEMINE BT PRGOS TLOW LA MOV E inpx Tt nubenincneniobi
X Nicky Jam xJ Balvin | | . JBALVIN vibras | 19
AF R BROTHERS, JEDMN (N.RIVE RA CAMINERCLLOUMEDINA VELEL..) L& IMDES TREASONT MUSIC LATIN - : |
FV SN PLAMA Becky G + Natti Natasha , . Eh OMMESOR RN b Cuice
GARY MUSIC, BADDY YANKEE MAY.MCKELLEONET ECHEVERRYL.)  RCA/SONY MUSIC LATIN aMAT UM FANLE Sh ko
DURA Daddy Yankee | 23 ROVALTY WORLD/SONY MUSIC LATIN AME. | g a "a
[l UREA RO [RL.AYELS RODRIGUELILM CEDE RO LL. ROMERCLLG, RIVERA VAIDUED EL CARTEL/LIMLE "lc“ JA“ & Fen[:ﬂ; 30
u"ch quna & 14 6 L& INDHISTREASONY MUSIC LATIN ! SCO res
AMIPLYANCEECABT WK [ UNA ROSACSARERA LA APCHTE LBST0 PG LA ERIETANUERTTSINY A5 LAT
CAMPYTRNCEE GABT WISKC (LCITIRA CAEER LLARCH TS ' T ATAHLERTTSONY WIS LATN 5 ROIIEDSAHTD’S&. GOIdE" 54
ovE wIER e Ramix [, o 29th Top 10
Ry MK (EGOMES MOREND) LATIN STYLISHAF TERC LUV FONCVISE AUMLE o sﬂﬁr!ﬁﬁﬁ\l El DﬂfaﬂD &2
MI CAMA N Karol G & J Balvin Feauring Nicky Jam | o |- = Shakira (above) and
ATLEYRAYTT O ARE A FRAFTIEI BRI ANG BSOS AL ATFLSARING, LADSORO BALVH IRV RAAL RIS LATHONINLE 1 HDHIE.CP SﬁHTD’S _& Fﬂrmula: 'U'DI 2 175 Maluma's "Clandestino"
DG|SG CI.A.HEESTIIIIO O et Snp.;;\kira %Hr;lalqm g 8 ® lands in the Hot Latin
EDFGE SHAKIRA MALUN (SHARIS, | LLONDEN ARIASE, BARRERA] MIST L 12 SF.I'ﬂE"f..aa ones | 144 Songs top 10, jumping 14-9.
ME NIEGO Reik Featuring Ozuna & Wisin & 24 : The track’s rise is largely
ISR LS LEGERDARKDS 1L PARE SR DRRE S BE ATANCOLR T WA PMIRE 7 CARRSSOURLLIT | SO LTSI LATIN 132 Mantra 11 . . .
; i fueled by its streaming gain,
£t I"ﬂ'mr (HOT LISTED) [wm!q‘e n 3 14 CHRISTIAN NODAL /\ Me Deje Llevar | 49 with a 43 percent boost
SA/LUMLE (to 4.7 million) in the week
12 E}T&!:II:D!EBIIEEI'II Bad B“P':‘ﬂ; 9 5 10 ARCANGEL Ares | 3 ending Aug. 2, according

—- PRLUSHN S LA to Nielsen Music. Its surge
g @ NOESJusto JBalvin& Zion &Lennox | 3 o % WISIN victory | 35 was sparked by its music
e = SRk = II abiduiakadonlli video, which arrived on

aluma i :

16 14 NPT A6 FOGE (LLLONDUND A% E BARRERR £ M INENET| OSIONOA SARIER LEZTAND CHAVERRE ROTALTY WO Tl Y ML LR 10 21 C&EIBIHE SIP{II" Mltad v M“ad 2 JU|y 27 and aﬁeCtEd Its
] | chomb ” A - performance during its first
o RS I ipAms. ENerga |0 fullracking week

— The rise grants Maluma

EL CLAVO Prince Royce CNco ;’ \ CNCO :
@ LI (o A LR GHEFRERA R OISR, EARRERAY ETVEVERPLL CASTELO AUORTER SRS g'uru-:';"l:.-.-'.ru 15 1% SONY MUSIC LATIN 4 a ninth top 10 and extends
4l mm DESERGIOLIZARRARA lﬂ‘ﬁ(.. &8 Shakira's record for most
e e Efl,!:?fﬂf’.s r;u.!Ez'Lo:-':u-.:-.=.-'...=.'-_=l.a—“:f.'.'-f--.'.'..‘,'miﬁ-l;'_".!e’ AﬁhFEIa}'E'Er?%EEHJ??[ 7 2 LIZ0SIE0HY MUSICLATIN top 10s among women.
NO ME ACUERDO Thalia & Natti Natasha Pere] s Billagos EsLaBahixloMejordeMama 133 With the move, she logs her
@ @ LLECHE £ SANTOF IMIND, MCACERES MARRUFO.OSCARCITO (FSANTOFNID.) - sonvsican | 18 2 it 29th such hit on the chart,
= I.IIAECD LH'I‘GH 10 SOLIS 40 Anos | ap ahead of Gloria Estefan
ASESINA Br tiago X Darell FONOVIS
e @ NEKXIIM (LFELICIANG MITIAN,CLECASTRY) HERNANDEZ BCANCEL SANTIAGE, ‘i’w};‘» msness | 19 1 e (with 23). She also ties with
= ” RAYMIX Oye Mujer isti
a @ QUISIERA ALEJARME Wisin Featuring 0zuna | .o 4 Ey LS BFTERCLUVONOSAUME T ) | i Chayanne and Cristian
- WESEL LS LEGENDARSC B ERTRONICS (L MORERA LA M A SARIRE 2 CARRASOULLOL) SN MUEICLATIN SRAL 45 DE SERGID LIZARRAGA QllEEEﬁﬂ[il] Castro for the third-most
24 1[21] MADURA Cosculluela + Bad Bunny | 1, 4 N | == |t0|od108| |overall- LUIE Miguel
HLLUELA, LLGOMEZ MALES (LFLOSCULLUELA) ARHERLATINA H i
! - : AVENTURA _Todavia Me Amas: Lo Mejor deventura | 109 o0 artists with
U2 Bl CAUYPSO. L ncrnsn IS FONSI & Stefon Don |5, e 39, followed by Enrique
\ A TORRESM.ERGE 0 (LIS FONSUDOLATINILMRENGF DA TORRESS AL  MUSE LATINYLRL Iil.ll.llcl.lﬁ T& Pretty Boy Dirty Boy | 37 Iglesias wlth 38.
»> [FT3 LA PLAVER (BANDOLERA) zion &Lennox | ., 55 e Meanwhile, women rule
TARTHAT F 8 VRTAS BERRAE - 1 R0 SA O MTROMLF ORI TVRRES G F PULERIE 1 BIVERA VILIOOE | ME RN FECNLMDET] RAMHER AL ?A"D EI- D #UPDATE 47 the Latin A”fplay Chart
r= SONY MUSIC LATIN .
(25 [2a] TEFALLE christian Nodal | ,, 5 . as Becky G and Natti
- CHODALCHooAL I/ FORDVISA/UMLE Natasha’s “Sin Pijama”
QUE BONITOESQUERER  Ulices Chaidez y Sus Plebes | ., - moves 3-1, granting both
LINZUNZA FAVELA.R.ORRANTIA (U.G.NUNEE CHAIDED) DEL their second No. 1. The
AMBIENTE - _ . 1 Balvin 1 12 song earned 16.9 million
HTRANY (LACEORD BN AR RET SLUGRED MEMACDS TERMANDE T IRLOANLES ASIERRA) UHIVERSAL WUSH AT LR TITLE .'M I|':I in aUdience impressions
EN PELIGRO DE EXTINCION ~ lLa Adictiva 2 4 IMPRINT/PROMOTION LABEL during the week ending
B —— S SINPUAMA _ Becky G + NattiNatasha Aug. 5 (up 23 percent).
EL A_l'qlll___u:hm o Jennifer Lopez | o, AT i T Notably, it's the first time
(ML IPLA A STROSARCR O EIN . RARRERAE HERNANDED WILLEGAS 80K TR0 HHERRERS (iF HEian [T VLLEGKS UTRACARTON Y LB TN q""F!;&r e DZLII'Ia 14 SinCe the IiSt’S inCeptiOn in
MI SORPRESA FUISTE TU - _Calibre50 | 5o, et il i i Lo i) 1994 that a title with two
ADG CA i (R.E MUNGZ CANTL, ), LEIRTEGA CASTRO) ANTALUZ/DISAUMLE IS R MWNFCH‘F Jamx J Balvin | 33 credited women leads the
2|lll\:l ZI.IH Daddy ‘fapkee ?E I‘H(I'm!l & Ken-Y x Arcangel | 55 5 ' " chart.
FEPIKE (P PMEREFVES BLL AYALE ORISR & A SANTO N RLIOUR L REYET 16 VERA AR | SAL0uAA) PIRASN Y ML LT .
& JLPMARE L0 ST, K RUER LEVE AHNETF L0 AT ML LT 1“4! '.:.'A:lrll%“ rl{i;!’:.;)ll 'I_‘IilﬁiJ Balvin Feat. Nicky Jam | 51 Elsewhere, Christian
EN EI. CAMINO El Fantasma — i
LBAYIOL (AGARDIA) snre | 315 MENIEGO ~ Relk Feal.Ozuna & Wisin | o iodaltopsthe Regional
OHY MUSIC LATIN Mexican Airplay chart
A5, ;L.‘;.,1;_LF;I..-_u_._f'pﬁc;.an!lg?,lf_q?q,g'.’:liw 28 5 pum . Daddllf Yankee 27 with “Te Fallé.” It is his
0 [ Turl ELCARTEL/INE second leader of the year
xﬁ!lﬁﬁ'{!’u9-.55?‘_:::,@!;'l.'_,ih!Ii:E!L'.i;_l:'.;'_ll'a.'.'u-'j'i;.:I.'_jra-":f:f-h'_-’,ﬂ!'r';ﬁ?.l Dzﬁqiiﬂrﬂa'u?fﬁ]l-:flzlg 29 5 EEqE I Iwﬂ“ﬂ'mmm “m*mmamm 15 and fourth COnSeCUtiVe
I.ilEEE e PR No. 1 — his entirety of chart
Q JETVARCH BT SEGAERA  GGAIE Y SANTAAG 0L CRTLE FIVE RS VR WA ML X SRR PLA HASTHL WUERTERDLAD ENISE 24 2 EQ,BFE,EDQSIS Romeo Santos Feat. Ozuna 25 entries. The song lifts with
HOT 5Hn1- TRISTE Bryant Myers & Bad Bun EL PRESTA T an 11 percent increase to
DEBUT ALEL FILLER (BRFEIHENA PEREZ B AMARTINET ousm,u.ﬁnym '.'EL[E‘:I‘ inmteh A RETALTY WORLD/SORT MUEIC LATIH el i 8.4 million in audience.
PORPERRO  Sebastian Yatra Feat. Luis Figueroa & Lary Over EL CLAVO Prince Royce Lastly, Puerto Rican
30 36 LA {5 OEANTY) GRALDA T HENSHUET, PUL kLI CALL ST ERVLECL OVER.F L ARTINET M PAREE) Ig st uoume | 27 10 WY MUSIC LATIN = reggaeton/trap artist
-— [ Bryant Myers scores
UISIERA ALEJARME Wisin Feat. Ozuna
37 @ ﬂ?!’ﬂqﬁmf VESROGADDIMRLOEST, LMART IRET, SRESTREEO) ;;_n!g.:-aruain,-:,,r:ﬁﬂ._l;‘;l:'l"!ﬁf: 37 7 Q MY MUSIC LATEN | 2 the week's highest debut
< Top Latin Al
NA” NUEVO Anuel AA . ! LF!F;E !:l' i Jl::'.lrllji B, Bad Bunny & J Balvin | 12 on fop Latin bums
4 (40 AT S R MY SONTWGH UG RARAC L CEIOER) SISO | = 2 s o ! as his first studio set,
CALIDADY CANTIDAD _ La Arfoladora Banda e Limon de Rene Camacho [ AL s Chostian Nyl | @ LaOscuridad, opens at
FCAMACHO TIRACK (LCHAVE Z ESPINDZA) TISEUMLE ! ; No. 4 with 5,000 equivalent
EGOISTA GerardoOrtiz | .o EN PELIGRO DE EXTINCION  La Adictiva | g album units eamed.
WMEATARES LLITARRAGA OSUNAGORITI (LINZUNZA FAVELA)  BADSINSDEL/SONY MUSIKE LATIN hak'ra & Maluma _Pame/a BUStIOS
EL#HDES'IIIID Shaki
PA MI ToryLanez& Ozuna | o, 4 SONY MUK © |7
EY WAAIIE THE BEAT |11 FETERSOM, 5L ROVESTT 5.1 001k RS £ RIVERRL PEREL [LGONIALES H PRDA N SAAVEDR] AL LBV ANTERSIPE R .
QUEBONITO ES QUERER  Ulices Chaidezy Sus Plebes | 14
EI. l;'l.lEr A TITE GUSTA Voz de Mando | ., i L
el i @ CALYPSO Luis Fonsi & Stefflon Don | s
PA DENTRO Juanes | ,, ¢ - BHINERSAL MHSICLRHA)
0000 L ARG L FAHEE LB HOE, B WAL WONVAARE A SRR MINAMER LOHENGRAY (VTS T LN 12 BELLA Wolfine | 1a
SEGUNDA OPCION Banda Carnaval | 5, ) _ el
TIRADC ¢ ASTANE D (6.4, MERCADO MERCADG ANDALUZIDISA(UMLE @ El.l QUE ATITE GUSTA Vioz de Mando | 15
LA VIDA SIN TI Piso2l [ 45 4 — -
T06RES M AR, 0. ARG | LFENG A TTREE S0 IR G4 70 LS AN R RTES TLIVIXI N ENE I ) AR @ NI SORPRESA FUISTE TU Calibre 50 3
; I ANDWLLIZS DISAUMLE
LA cl NTURA Alvaro Soler = -
FEDONET|WWERE (AT SOLER STREGEL A UKW AEROSORA KRN ARFORCEUTRIEREL & 1 COSKVINIERAL IRISK LATINOAIME 46 1 e :EG?IS.,P‘ i Gerardo Ortiz 5
NICONTIGO NISINTI Los Angeles Azules Feat. Pe e uiiar - - =
CLARA, INVE 118 MVANTE M HLOFE 2 F ARRUASA HERHWANDET LE 'Jg?u A PEDRATE BAGLL ARY p g 47 1 e HF":.- N WUSIC Iwn WA m"} {arhs uwes g
ME HUBIERAS DICHO Joss Favela 7 ; ;
LINZUNZR FAVELAR.CRRANTIA {LINZUNZA FAVELA) sony wusic Larm | 27 12 e !'?HEAE“.ERW Thalia & Natti Natasha | g
BIPOLAR Chris Jeday, Ozuna & Brytiago 3 .
RE-ENTRY @ CHBS DY WCE DRTI RIVERAL T OATLD FIVERA, RCAHICEL SANTIAGCLLT u::'.:s-.nr.u! URIVERSAL MISH '_15!\:;1.%1[ L 19 @ E‘}"'.:“ um Dﬂﬂﬂ"l’ Yankee X RKM & Ken-Y x AI'E&I'GE' 5
EL MONSTRO 7 El de La Guitarra
RE-ENTRY @ JHUMILDE (EL DE LA GUITARRA) RAHCHO HuMILDE | 3B 16 27 _SEE‘-""Q{ q{PtlﬂH Bantatarnaval | 13

76 Go to BILLBOARD.COM/BIZ for complete chart data

Data for week of 08.11.2018

KAYT JONES/SONY MUSIC LATIN

SALES, AIRPLAY & STREAMING

DATA COMPILED BY
niclsen

HOT LATIN SONGS: The week’s most popular current Latin songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly-released titles, or songs receiving widespread

airplay and/or sales activity for the first time. TOP LATIN ALBUMS: The week’s most popular Latin albums, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). LATIN AIRPLAY: The week’s most popular Latin songs, ranked by radio airplay audience

impressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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LEON BENNETT/FILMMAGIC

HOT CHRISTIAN SONGS™

TITLE certiFicaTioN Artist

PROBUCE WRITER) IMPRINT/BPROMOTION LABEL
YOU SAY Lauren Daigle

BBl R ZELL BACHE R AST, GELAIS (L. DAIGLE, LINGRAM, FMABURY) CENTRICITY
RECKI.EES LOVE Cory Asbury
L ASBURYCCL UV ER A JACKSOW BCOKER A KERSH, PTSMITH HEALLTZGLIER) BETHEL

JOY. for KING & COUNTRY

_TOP CHRISTIAN ALBUMS™

ARTIET

IMPRINT/DISTRIBUTING LABEL

MERCYME | Can Only Emagine: The Very Best Of Mercyde
FAIR TRADE/PLG

LAUREN DAIGLE How Can It Be

CENTRICITY/CAPITOL CMG

HII.LSDHG WORSHIP There |s More

FORNONGLTOUNTRETE T, 00T EERRALES (1 SWA1LBORE [ S LRONE JTTORWHOM M BELLES S MOSLFYR GLIER 5 FLILNIOC| RN HILESORGSPARROW/CARITOL CMG

WHO YOU SAY | AM Hlllsong w::arship NF Therapy Session
MGCHELETT.BUGERTWOOD (RFIELDING R.LMORGAN) HILLSONG /S PARBDW/CARITD CAPITOL CMG

GRACE GOT You MercyMe ZACH WILLIAMS Chain Breaker
DGAR A BGLOVER (B.MILLARD 5. 00 L 05 DA GART LA LREUBEN BALOVER) Fatk TRADE ESSENTIAL/BLG

DO IT AGAIN Elevation Worship MERE"!'ME Lifer
S.MOSLEY (SFURTICK M.REDMAN M. BROCK,C.BROWN) ELEVATION CHURCH FAIR TRADE SPLE

FEARIS A LIAR — Zach Williams ALAN JACKSON  Precious Memories Collection
LLEMITH (ZWILLLAMS, LLSMITH_LING RAM) ESSENTIAL/PLG ARC/EMI HASHVILLE T APITOL CMG

1 JUST NEED UL tob\rh! ai: s CORY ASBURY Reckless Love
BFOWLERTOBYMAL (TMCEEEHAN, BFOWLER BLNEESMITH) FOREFRONTACARITOL CM BETHEL

Hﬂ M.H.TTER WHAT R"féll‘l Stevenson Featuring Bart Mllla I'd NF Mansion

IWLER, R STENENSON (RSTEVENSON, BFOWLER, LLEMITH)

CAPITOL CMG

THE BREAKUP SONG Francesca Battistelli ELEVATION WORSHIP  Here As In Heaven
ILESKELIN (F.RATTISTELL! LAJGARTIA, BMILLARD) CURE-WORD ELEVATION CHURCH/ESSENTIAL WORSHIP/PLG
WHAT A FRIEND Matt Mah er SKII.LE‘I' Awake
DGARCIS MMMAHER (MMAHER A PARKER, & PALMER M.HEIN ESSENTIAL/PLG ARDENT/EAIR TRADEMATLANTIC/PLG
CB!.IHTIHG EVE R\’ BLESSING Rend Eollectwe HII.I.SGHG I.IIII‘I'ED Wonder
SHGOILKESON (REND COLLECTIVE] REMD FAMILY/SPARRTWCAPITOL CMG PAR PITE)
THE WAY (NEW HﬂRIZOH} Pat Barrett GG CHRIS TOMILIN HMMEDIEUG:II!EE‘EHHMIBMEI
ELASH (PEARRET TL.BASHTABS MITH) BOMWYER & BOW/SPARROW/CARITOL CMG SIXSTERS/SPARROWTCAPITOL (MG
Tauren Wells SKILI.EI‘ Unleashed
LA LL PREHULSE) REUNIDN/PLG HEAR IT LOUBYATLANTIC CURE-WORD
ALL IN Matthew west TOBYMAC This Is Not A Test
DLARCIA (MWEST ALLPRLIS, LHOUSER) SPARROWICARITOL CMG FOREFRONT/CAPITOL CMG
CONFIDENCE Sanctus Real ELEVATION WORSHIP  Therels A Cloud
M ARKMSTRONG, SANCTUS REAL (C.ROHMAN,DVLOLLL MAARNETRONGE HULSE)  FRAMEWORK/FALR TRADE ELEVATION CHURCH/ESSENTIAL WORSHIPPLG
E_RﬁE.AM’IS&M}I.I. Josh Wils-:!in 'rI'A:.IRE!I WELLS Hills And valleys
3 GLOVER (IWILSON) BLACK RIVER CHRISTIAN RELUNION/PLG
EI!‘I"I’HIHG tobyMac HIlI.SDHG YOUNG & FREE I
148, OB WA (T.MC KEEHAN, DL AGARCIA) FOREFRONT/CARITOL CMG HILLSONG/SPARROW/CAPITOL CMG
HEAVEN ON EAR‘I‘H Stars Go Dim ELVIS PRESLEY Elvis: Ultimate Gospel
LPARDD (C.CLEVELAN DL LPARDC) CURB-WORD ROA/SONY STRATEGIC MARKETING GROUP/LEGACY
GOD !JHI.‘I’ KNOWS for KING & tDLINTRL"f FOR KNG &E:JIJ!HM RUN WILD. LIVE FREE. LOVE STRONG.
WOT LISTEB{NOT LISTED) CURA-WORD FERVENT/C LIBB-WORD
LIVING HOPE Phil Wickham HILLSONG WORSHIP  Let There Be Light
ELASH (PWICKHAMB.ITHNSON) FAIR TRADE HILLSONG /S PR RROW/CARITOL CMG
GOOD NEWS Mandisa PHIL WICKHAM Living Hope
C.ATEVE NS, BFOWLER (MANDISA MWEST .1 PRUIS) SEARRIWNCARITOL CMG FaiR TRADE/PLG
EVEN THEN Micah Tyler CHRIS TOMLIN MNever Lose Sight
KWLEE (MTYLER, KW.LEE TWDOD) FAIR TRADE SINSTEPS/SPARRDW/CAPITOL CMG
S0 Wl l. l {lﬂﬂ EILLION X) Hillsong Worship HILLSONG l.llll‘lED Zion
M.ACHISLETT B LICERTWOOD | STORAHASTINGS M.FATEIND  HILLSOING/SPARRIMYCAPITOL CMG HILLSONG/SPARBOW/CAPITOL CMG
BEAUTIFULLY BROKEN Plumb CASTING CROWNS The Very Next Thing
LRECMON (LS LEETA.LEE) PLUMB/CENTRITITY BEACH STREET/REUNION/FLG

TITLE CERTIFICATION Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

TOP GOSPEL ALBUMS™

ARTIST

IMPRINT/DISTRIBUTING LABEL

TASHA COBBS LEONARD  Meart Passion Pursult
MOTOWN GOSPEL/CAPITOL CMG

KORYN HAWTHORNE Unstoppable

RLA INSPIRATIDN/PLG

SHANA WILSON WILLIAMS  Everlasting

SHANA WILSON MINISTRIES/INCIERLL/EONE

GG MAMIRICE YARCEY & ONEACCORD  Semiiments O Wy Heart
BAND GEEK GODIGIFATH

VARIOUS AHTISTS WOow GOEDEI 2018

MOTOWH GOSPELAURB-WARDYRCA INSPIRATION/PLG

Christian/GospeI

TI:\‘AVIS GREEHE The Hill

CA INSPIRATION,PLG

MARVIN SAPP  Playlist: The Very Best Of Marvin Sapp
VERITY/LEGACY

WON'T HE DO IT Koryn Hawthorne
MERIBOICK-WODES {MARIDDICK-WOODS, R SHELTON, LHILL) - KCA IRSRIRATION/PLE
I'I.l BI.ESSED Charlie Wilson
E RHANTOARSKE KEPATY SOAL YT WILSOH [C WL SONLE GHARTOUS K HETRICK S0 YLD BATTEL. ) PMUEICTCA
YOUR GREAT NAME Todd Dulaney
DK MBROUGH,TDULANEY { LOULANEY B LK IMBROUGH) EONE
LISTEN Mar\rln Sapp
REELLY {RSEELLY) VERITY/RCA INTERNATIONAL/PLG
NOT LUCKY, I'M LOVED Jonathan McReynolds
LMCREYNOLDS,LIL MAN (LMCREYNOLDE LOWWILSON) TEHILLAHLIGHT/EONE
FOREVER _ Jason Melson
DASOREY (LNELSON LT SOREY.TLNELSON] RCA INSPIRATIDNI/PLG
I'M GETTING READY Tasha Cobbs Leonard Feat Nlr_kl Mlnai
K.LEONARE, IR, (NCOBBS LEONARDT.CALBERTH.OLMARS ) AOTOWN GOSPEL
| GOT THAT Anthony Bruwn & group lhemP\f
A LBROWH WEAMPRELL (A LERCWHN) KEY OF AFFAIR TRADGEST

rJ_ﬂHﬁTHA" MCREYNOLDS  Make Room
GihE

2018

IIDBDD‘\' LIKE YOU LORD Maranda EUI‘lIS

AugustTi

FRE[I' HWMD‘HD Best Of Fred Hammond

billboard

TSOREY (MCURTIS, ARACHEL C BAZI/BUTTERFLY WORKS/RED ALLIANCESFAIR TRAL AMMOND/RCA INSPIRATION/PLG
A GREAT WORK Brian Courtney Wils-:m TASHA COEBBS Grace (EP)
AWLLINCEEY (BUCWILSON, A WL INDSEY A RICHARDSON] MOTOWN GO MOTOWH GOSPELCARITOL CMG
NO ORDINARY WORSHIP Kelontae Gavin TASHA COBBS One Place: Live
LWILLIEMS MBOONE (MBO0HE, UATLLIAMS) MARGUPS BODHE/TYSCOT MOTOWH GOSPELACARITOL CMG
OH HOW | LOVE YOu Zacardi Cortez 5 TODD DULANEY Your Great Name
LB HOSKING (LB HOSEINS FSARDERS JRLLJENKINS N HUMES) HLAC KSMOKE EONE
THROUGH IT ALL Tamela Mann Featuring Timbaland 2 SHOOP DOGES VARIDUS ARTISTS  Seodp Dapg Presents: BRE2 OF Live
TIMEALAND (DLBRY AN TDUPAL LK M.HERMARY.CREWLEY) TIL Y RUANH ALL THE TIME/RCA INSPIRATION/PLG
FAVOR OF GOD James Fortune Featuring Zacardi Cortez TAMELA MANN Best Days
B LEWIS [ LEORTUNE &, LEWIS) FIYA WORLD/EONE THLY MAHN
E_\lr'EII ME Darlene MCEG\: qmmmmwvmm A Loneg Wiay From Simday
LEDALTON (CuMCCOYh ARAX] KEY OF &/TYSCOT/Eail TREDE /PLG
MENTION Fresh Start WUrshlp TAMELA MANN One Way

MLBOOME. JWILLIAMS (LR MUKLULA) FRESH START/MARGUIS BOC

DO IT AGAIN Elevatlun mllectme Feat, Travis Green & Klerra Sheard

TILEY WA NN

I'ilﬂi( FRANKLIN  The Essential Kirk Franklin

most popular Christian albums, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). HOT GOSPEL SONGS: The week’s most popular current gospel songs, ranked by radio airplay audience impressions as

measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP GOSPEL ALBUMS: The week’s most popular gospel albums, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales,

HOT CHRISTIAN SONGS: The week’s most popular current Christian songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP CHRISTIAN ALBUMS: The week’s
track equivalent albums, and streaming equivalent albums). See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

FURTICK (S FLURTICK MREDMAN, M. BRCWNY ELEVATION CHURCH/PLG FOYO SOULMERITY/LECALY
WE LIVIN Tina Campbell GERAI.D SCOTT neXtlevel
WOAMPBELL (T.CAMPHEE LLWECAMPBELL 1) GEE TREE CREATIVE/MALALD &, SCOTT
LIVE! Tye Tribbett lIlHIHIJ.I.tURTE IJM‘I Hedwen: Theannda E:qJEﬂEn{E
TTRIGBETT |1, LHILL (TTRIBBETT 1)) MOTOWN GOSPEL C BAZZ/BUTTERFLY WORKS/RED ALLIANCE/FAIR TRAD
BLESSING ME AGAIN Rance Allen Featuring Snoop Dogg KIRK FRANKLIN Hello Fear
B WAGON (R.LALLEN S ALLEN.C.EYRDCUCBROADUS JR.) ALL THE TIME/RCA INSPIRATIONSPLG FOYO SOULNVERITY/REA INSFIRATION/ PLG
RECKLESS LOVE Israel Houghton MARVIN SAPP Close
LHOUGHTON M ECWSRDS (CASBURYCCLUVER RIACKSON)  RGM NEW BREEDVRCA INSPIRATION/PLG VERITY/RCA INSPIRATION/PLG
I-lifnﬂ‘lIr l.li; vaEMwn I.-'Iltl:hell Feat. Dorinda Clark-Cole, Seannllen:& cnanged TRA.'HSGREEHE Crossaver: Live Fram Music City

MITCHELL T.HARDIN, Wl L) AN TYSCOT/FAIR TRADE 2 WFPLG
CAN'T TURN BACK Charles Jenkins & Fellowship Chicago ALICIA OATMAN  Hear To Worship: Live
REJONES JR,CIENKING [CENKING,REJONES IR W.HINES) IRSFIRED PECPLE PEACE IN THE VALLEY/ONE SOUND
ﬁlﬂl{l‘d‘ g n Deitrick Haddon & Hill City Wn:'rﬁhip Camp KIHH FRANKLIN i Lt)ﬁing My Religion

JHAL MHODGE (D HADDON) ONS/EONE 00 SOULRER SRR INSP i/ PLG
JESUS WE LOVE You Isabel Davis KIRK FRANKLIN ThEl Mu Mation Project

N.MERCADEL (H.MCCLURE,K.HEILIGENTHAL,P.MCCLURE) GLOBAL MINISTRY/UNCLE G
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GOSPO CENTRIC/RCA/RCA INSPIRATION/PLG

Nelson,
Curtis

Add
Top 10s

“Forever” by Jason Nelson
{above) rises 11-7 in its 19th
week on the Gospel Airplay
chart, increasing 12 percent
in plays, according to
Mielsen Music. The song is
his fifth top 10 land also his
fifth top 10 on Hot Gospel
Sangs, al No, 6, a sum

that includes Israel & New
Breed's 2012 {1-week No_ 1,
s Not Over (When God s
in I, featuring Melson and
James Fortune,

Maranda Curtis banks
her first Hot Gospel Songs
top 10 as "Mobody Like
You Lard” climbs 12-9
On Gospel Airplay, the
track pushes 13-11 {up
15 percent).

Atop Hot Gospel Songs,
Koryn Hawthorne's
“Won't He Do It° leads
for a Z1st week, passing
Jamie Grace's "Beautiful
Day” (20 weeks in 2014)
for a solo share of the
third-longest-leading No, 1
by a woman, Tamela Mann
tallied the top two such
hits: "Take Me to the King”
{25 weeks, 2012-13) and

“Change Me™ {23, 2017-18).

On Chnstian Airplay,
Rend Collective eaimns
its second total and
consecutive top 10 as the
worship band'’s "Counting
Every Blessing” bumps 11-4,
increasing by 14 percent
te 6.1 rullion audience
impressions and tying the
group’s best rank. The song
follows “Rescuer (Good
Mews),” which reached
No. 9 last December.

The act, based in Bangor,
Morthern reland, first
appeared on the chart in
Z12, when it went by the
nams Rend Collective
Experiment. —fim Asker
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HOT D_ANCE/ELECTRONI_C_S_ONGS”“‘ TOP DANCE/ELECI'RONIC ALBUMS™

TITLE cerTIFICATION Artist | pear ON

IC

KYGO Kids In Love | 39 Zedd (above right), Maren

EYLOD AS/ULTRA

DG AG | SG Bl The Chainsmokers Feat. Emily Warren 7 >

THE CHA INSMOKE RS L7 (A-IG GARRL AR | DISRLIP TORACOLUMBE Morris (second from

2 L&ST ARTIST cerTiFicaTION mle WHS, M
K]" BRO ) MPERINT/PROMOTION LABEL | POS | CHART IMPRINT/DI LABEL
;28 THE MIDDLE Zedd, Maren Morris & Gr ;2 RL GRIME NOVA g
. ! ROLLER  2500cREY LaASLAVE JTPEVAR IO ML TREWRRTHA' AARONS, S IOHNSCH M LOML LK SHNSON) wmwﬂ 1 28 I
5 ONE KISS . . Calvin Harris &DuaLipa | 5 g TﬁE,ﬁ.‘!&ﬁﬁﬁ‘E‘,’fﬁ“‘ Memaries...0o Not Open | g9
CALNVIN HERRIS {CALVIK HARRE DULIPA L REYET LIk BLA
5 SOMETHING JUST LIKE THIS & T Chainsmokers & Coldplay [ | 7, THECHAINSMOKERS A Collage (EP) | o1
THE CHADNSIORERS (& TRGGART.C AL MARTING RLEERR YIEN, |M.BLCKLAND A CHAME ) SRR TORCOLLMBLA =
o soLo r Clean Bandit Featuring Deny Lovato | , S o e KRS SeRBmE | [ i e,
NOT LISTED (MOT LISTED) BIG BEATAATLANTICSRAF
— : —— LADY GAGA £ The Fame M d d I
g JACKIE CHAN Tiesto & Dzeko Feat. Preme & Post Malone | , 1, STREAMLINE/HONLIVE/CERRTREE/INTERSCOPE/ G4 w2
TET0 P FERGH IUEEETHRRES | BELL R HYVEMEET, A POST 107 A0 RIORRET. T MV PREST) MBFSACAL FREEDOMN TUL AT S BLANCAVERRLY
il - e CALVINHARRIS  Funk WavBounces Vol. 1 | o I S To p S
e HEHIHD ME TO FORGET Kygo Featuring Miguel | . 5, COLUMB
; YD (G0 M LPIMENTEL, PPLESTED A.CRIET.CUPHELAN) KYGO ASULTRA/RCA
8

906° “0000“ :

THE MIDDLE  Zedd, Maren Morris & Grey | 5q

= I'M IN LOVE WITHYOU Tony Moran Featuring Jason Walker | ,, . TR galnce/AlE'eC“O”h'C lA'bu”l‘.
A4 TMORAN (A MORAN, M5 GREENLY,R. A.5H &) MR, TANMAN OME KISS Calvin Harris & Dua Lipa - Ua ZS. SOI(ZIH t jlatterPISt,
COLUMELA nderworld and Ilggy Pop
1 WANNA KNOW RL Grime Featuring Daya = .
36 RiL GRIME CH.STENNWAY, DNIGRO,C SALIMANDD) g' WEL 1?'.In 720 DON'T LEAVE ME ALOME  David &IEEE Foal. Anne-Marie enter at No. 2 with the EP

WHAT A MUSIC/PARLOPHONE ATLANTICAG

Teatime Dub Encounters
1DGHT DNCE (MITHOUT Y0U) m&uﬂueuﬂ;mﬂmm 1 (1,000 sold). Pop makes his

FERR/PARLOPHONESBIG BEAT/

MONOPHOBIA deadmaus Featuring Rob Swire | o 5

DEADMAUE (LEZIMMERMAN, RLSWIRE THOMPSON) MAUSTRAPNWAL-KDBALT

19

ODESZA A Moment Apart | a7 lef
FOREIGH FAMILY COLLECTIVE/COUNTER t) and Grey (left and
OCEAN Martin Garrix Featuring Khalid e CLLETRRRTE © :
MARTIN GARDLCS FTUINECET (MARTIH GAREIN G HIUINEORT.) JUBEE CINHITMAEE, B K ROBINSON :!%L'-u.-_'u-'.-m 5 s ODESZA In Return | jcg second from right) grab
= ; FOREIGN FAMILY COLLECTIVE/COUNTER a share of the record for
H SUENCEM ey (rsmellopmtringihald | ;g GORILLAZ A Demon Days [ 134  the most weeks at No. 1
- PERLOPHONEWANNER Bhi: on Hot Dance/Electronic
ElistE'_u (5. FIBIN,EDREWET T ROMANE) S Featl{rjﬂlfgnjac!i%jﬁfk 10 10 DJ SNAKE Encore | 104 Songs (which began in
BORN TO BE YOURS | Kyo & Imagine Drlagonﬁ e 2013) as “The Middle"
1 KGO [DAEAROLDSMEEAMON BMOKEE DPLATZWAR NG KHGO A8/ ULTEA/ NOMAKORNER/NTERSCORE. | 7 Vﬁ-&ﬁﬁlﬁvﬁﬁsi Palo Santo | 4 marks a 27th frame on
o BODY Loud Luxury Featuring Brando | ,, 5. e | o 'tl'ohp. E‘e song m;‘tCh?S
AFEDYE.LOE PACE (C.LOPES, MMCCLAINAFEEYE, LDE PACE) ARMAA e alnsmokers
o HAPPY NOW Zedd & Elley Duhe “Closer” (featuring Halsey),
26 o ZEDOLLOTUSIV (A ZASLAVSH | S.AARONS,LWIKLUND, NOONIE BA0) -?i'."EF:‘.f.L-'-E ? 3 "“‘J.P FR .U‘ZER Peace Is The Mission | 151 which led for 27 weeks
HOT SHOT DON'T LEAVE ME ALONE David Guetta Feat. Anne-Marie ,, DAVID GUETTA @ Nothing But The Beat | 15 in 2016 and 2017. Avicii's
DEBUT NOT LISTED {NOT. LISTED) WHAT A& MUSIC/PARLOPHOREATLANTIC/RRP WHIT & WUSIC ST R AL WERKS AP “Wake Me Up!” follows with
14 9 e FINEST HOUR Cash Cash Featuring Abir [ , ALINA BARAZ & GALIMATIAS  Urban Flora | 15 26 frames at No. 1in 2013
_ _ [85H CASH BLAST (565 PROCTINE .4 40 WL ACHRLD L. FRESCHULL MAXHLOLET HEMDLESL AL 00 0L DAL ) s EEAT VD ULTRA/MOM + and 2014.
1 N BETTER NOT Louis The Child Featuring Wafia | . | Kyco® Cloud Nine | 113 Speaking of the duo,
LOUIS THE CHILD FXENIE TER HALEDREN S.SWAREEL ACHARAVED WAL AICABT) LouiS The CHLVNERarce | 1 . RYGEAS/NVIE0 AS/ULTRA/RCA The Chainsmokers collect
e 1z Rl FLAMES David Guetta &Sia | o o QAETDLINKS ‘ Random Access Memories | 153 their 12th Hot Dance/
LISTED (NOT LISTED) WHAT & MUSIC/PARLOPHONE /BIG BEATATLANTIC/RRP ¥ LM EleCtl’OﬂiC Songs tOp 10’
(18] LIGHTMEUP  RLGrime Featuring Miguel & Julia Michaels | 15 ILLENIUM = Awake | 43 surging 45-7 with “Side
RL GRIMEDIPLOSERILLEX KING HENRY AMERICD. LMEDINA (HSTEINWAY.) WERIDIT - Ef‘feCtS" (featu ring Emlly
IN MY MIND . Dynoro &Gigi DAgostino | o, e Motion | 124 warren, who earns her
DY MO RO (LGOUGH G KINGSLEY, A.FORTE, 1 S00H, L0 AGTSTING. LITHUANIA HOYBLIARISTA .
FLUME @ Skin first top 10). The song drew
ONLYYOU  — Cheat Codes&Little Mix [ ., FUTURE CLASSIC/MOM + POF " 3gmillion US. streams and
TEDAHL DIGITAL FARM ANIMALS (RLBOARDIMAN, P.BCAWKAN HLLGALELE DAHL) SYC 300 cA_l'“l" HARRIS. - . ]3 Mﬂn‘ths - SOld 11’000 downloads in
!FY‘;!!.I'IIEEPVER HE e \feﬁ‘rrslgﬁs'\:?aﬁ i g8 DECONSTRUCTION FLY E¥EMULTRA/ROC NATION/COLUMELA its first full tracking week,
' e oo it i b I — D&F]’LQI:IHIELF.[ - Discovery | joa ending Aug. 2, according to
oM YO0 s e | e e Nicleen Music. I arives s
- . — Avicl AVICI (01} (EP) | 47 The Chainsmokers’ record-
DARKSIDE ol Vlker Featurng Ao  Toming ke | 23| A reling seventh No.1
L RS R U S MELLRIE & ML LINSRLEER A X RS D A N IRIE eF MG TR ?:-ESLLIFITY ﬂ{:eal‘ E?les 55 Dance/EleCtronlc Dlgltal
17 ﬁPﬁFE?Pﬁ (A TAGCARTEWSCHWARTZ,L ThE EhamEmﬁkEf?‘L&uEl:?Wllr'g':E a8 15 Song Sales, passing Nicki
- T T P Minaj’s six.
21 RIDEORDIE . ... T Knocks Fealuping Foster The Pevpla | 25 4 RL Grime notches his
. ERHOCKS STYALZ J DANCE/ELECTRONIC DIGITAL SONG SALES™™ first Top Dance/Electronic
23 HOLD O VIGHT - i nan s eoncriaiat | o o Albums No. 1 with NOVA
g s me PREARRE 6000 cauicalont oo
20 ST et AT AL IOR s st | 73 17 units). With 1,000 in
s e 2 SIDE[FFEETS Mmmnmmm?w&"m 1 traditional album sales, the
31 PANIC ROOM Au/Ra & CamelPhat R I ’
- A MLFAME TOR ML FARTRAR U STENZEL.A MFRAMPTONG HEN AMINM FARRAR) Loubietioliden | €7 9 set likewise starts atop

: first dance chart showing
o7 WHO YOU ARE Syn Cole Featuring MIO 2% 8 REMIND ME TD FORGET _ Kygo Fear. Miguel

_ BLPAIS (RPAIS, FLERINSEON, H.GARDARVFGE ICONS/PRMD ot 20 since “Cry for Love (Remix)”
hit No. 19 on Dance Club
TOY Netta
— o b . HGT LISTED (DMEDALIE.SBEGER] reowsconveeme | 27 4 MUSICAL FREEDGI H.Tﬁu,f‘fnfe_fgff?l;ﬁr%wpf‘m”mm 11 Songs in 1986.
T = DANCING ALONE Axwell & Ingrosso Featuring Romans Meanwhile, RSHAB
g g 28 AXWELL 5.NGROZE0 (AXWELL 5 AR OGS0 ROMANS.R 28 STENKER) gr REFLINE JLXWELL ....Lgm soen, | €8 3 ﬁ"g‘ 9,_1 -Elean BRtan. Pt Bem Lovaa | 34 reaps his third Dance Club
o ; UNDO RL Grime Featuring Jeremih & Tory Lanez Songs No. 1and Conor
™~ RE-ENTR Y L RIME [ STEINAA Y 1P EELTONIBETERSN N BERES N E MICORAK f..ﬁee,m; KESELER TN ---F.s,-r.-'u1i|I wiopn | €2 3 F?R'ET?-%E-WHESH ERTH ‘:']83:9! Wﬂgme Dregons. | 7 Maynard earns his first
< 2> 25 PR SATISFIED Galantis Featuring MAX | ., SOETHING JUST LIKE THIS  The Chalmsmokers & Carplay | ¢ with “Hold On Tight” (2-1).
TG AL ANTISSVIDOERH AL GBI, 0 JARL SSOML EXLOW,IRON ZEHAN. CNBADCICOLEMAIL] 36 BEATATLANTE AP RUPTQRAOLUMEIA Midnight Kids, Owen
25 33 PP MAMA LOOK AT ME NOW . Galantis [ ¢ 5 FII:I:E}I HOUR Cash Cash Feat. Abir | Norton and Tommy
BUOOERSHY SWD0EN M XN BA T KASES SON FDAT2EEN 1. AN BRC, CIENNE L EHMANN) BGEEATILAN IR ! o . - —— Jayden, among others,
ey \En HIGH ON LIFE Martin Garrix Featuring Bonn LIGHTMEUP R Grime Feat. Miguel & Julia Michaels | remixed the track.
F ARHT I G ARALC MATISSE SADKI {MARTIN GARRECE HTLINFORTANEDLER, b FOGELMARY) SPCRRDTAC | 2O ! bz —Gordon Murray
5 @ HfE A\W,E }L!ﬁmm A o J}“!.,%‘e % ; I!}PF:?‘[IIIOW Zedd & Elley Duhe | -
45 [ 42 )f(30Y MESSIN WITH MYMIND G Cox & Lee Dagger eat. olfe James | 45— Pt ccnueeca Mo snmello Feat. Khalld | gy
i WOT LIS (0T LISTED) CARRILLO
— OCEAN Martin Garrix Feat. Khalid
Ftl WHEN WE WERE YOUNG Lost Kings Feat. Morma lean Marting STMPD RCRDS/RCA 7
32 35 LOST KINGS.H PFOTTHOFF (NSHANHOLTZ,RABIS] N POTTRHOFEN, LMARTINE] DISEUPTOR/RCA 32 12
- - HISE .IGI‘IGIS Blue Feat, Jack & Jack 7
35 |30 )[42] RINGRING  Jax Jones Feauring Mabel And Rich The Kid | 55 L
# AR MO TF KON R LANG M RUALEY W WICNEY M R0 1 TE L PURCELL 1 TSSO MA EMENKE] POLYDCRANTERSEOPE wol\‘ Es Selena GO["E‘Z x Mar‘ihl‘l‘lelli} 41
24 34 [ THECTY  Louis TheChild With QuinnXCll | ,, 4 =
LOUS THE CHILD (FEKENNETT. R HAULDREH M.TEMRIWSKL) LOWIE THE CHILDANTERSCORE C!.O!'lgl?! ThE Cl‘lainsmk&rﬁ F'E\éll Halsw ]DS
se a0 ITH 'DWK i R _DVBBS XBlackbear | ., 4 : L
YN DEW HOEF LM DENHOER [ELSSMY ML V00N DEN HREE, A AN [EN HOEF MOTURITT) A RIORCAN A8 LBSE 1 LBAEER) LALTTRUT I E?P\" Loud Luxu r\'r Feat. Bra ndD 7
44 o IPEE EVERYBODY HATES ME The Chainsmokers | . 54 ——
THE CHAINSMOKERS (A TAGGART.EINSCHWARTZ DISRUPTOR/COLUMEIA [!'!QRKSID-E Alanwalker Feat, AufRa & Tomine Harket 1
- MER MUSIKEKS RCA
: PRETENDER Steve Aoki Featuring Lil Yachty & AJR
43 @ RUIN <0 (5, HIPOYUKI ACK),BMETZGER, LMETZGER.LIL YACHTY) & Y i u F&?EP TSOLNES MER MUSIKE (ULTF Alan Walker 129
o @ - ﬁom(ﬂupln]l.ov:) Excision & fllenium Feat15hallows © 3 TTANIUM ,E,[-,}ﬂﬂd Guetta Feat. Sia | »ag
i @ e :.s! !:Krf .ﬁsteﬁfsrmmq L.Lscor i_;.s':-r-:E;.'._.MEtm i aidlly Fuﬂraud.o 48 2 MJ?LJET !‘ﬁﬂ?’fm The Chainsmokers Feat. Daya 126
NEW @ 'd'lLIIlEHE\'EEL ;';_{[.i-.“’ Kross Amsterdam x The Boy Next Door Feat, Conor Maynajlrd 9 1 wﬂgg IlnngE up! Avicii | 1o,
D B o [l i Kol i o ST THAT'SIT ("M CRAZY)  Sofi Tukker |
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as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP DANCE/ELECTRONIC ALBUMS: The week’s most popular dance/electronic albums, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming

HOT DANCE/ELECTRONIC SONGS: The week’s most popular current dance/electronic songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music, streaming activity data by online music sources tracked by Nielsen Music and reports from a national sample of club DJs. Songs are defined
equivalent albums). DANCE/ELECTRONIC DIGITAL SONG SALES: The week's top-downloaded dance/electronic songs, ranked by sales data as compiled by Nielsen Music. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

SALES, AIRPLAY & STREAMING

DATA COMPILED BY
nielsen

MUSIC



R/GETTY IMAGES

LEF

HAN MIL

ET

BECSCORE: The Sop pross g comoerts i reposted by promotens, v, managers aml bookng agents, Boooore should be submiited m Bod Allen af bob.aBon@billbosrd corm DANCE CLUE SOMGS: The wook's most popular soogs plaged
bt lamce e, osapdesd Tromm neports frodna national <amgde of clul Dk, See Chats Legend on [ boand convEd? B comglise s and explanations. © 218 Proimetheds Clobal Bbeda, LLC and Neeisen Beic, Inc. AN righis resersed.

CONCERT GROSSES

'DANCE CLUB SONGS™

TITLE Artist H

IMPRINT PROMOTION LABEL

HOLDONTIGHT  R3HABXConor Maynard gy
CYRIRPYHE

ARTIST

1K

$13,886,416  BEVONCE & JAY-Z
FETL METLIFE STRDLUM, EAST RUTHERFORD, W1 Q0TS LIVE NATION
MG, 33 TWOSELLOITS

MINLOVEWITHYOU  Tony Moran Feat. Jason Walker | o

ME, TANMAN

11,437,578  BEYONCE & JAY-Z
'l:?:'f G Netta | 7 ?v;.n,.wn K FEDEXFIELD, LANDOVER, MD: a1, LIVE NATION
s et b LY 2728 TWO SELLOUTE
WHONOU ARE Sy Coleent MIG | 38 11,177,000 TAYLOR SWIFT, CHARLI XCX, CAMILA CABELLO

ET:;}-;?;;S;LHMJIMJ .-”J :.:_e. EHTRE, TORDNT TWOSELLOUTS MESSINA TOURING GROUP Stefani
jojonest mEvOMCERMNZ L Takes

MESSIN WITHMVMIND (T ok low Dgges Pt Ol lames |

CARRILLO

| WANNA KNOW  NOTD Feat. Bea Miller | &

TOWDNDERAISLANDYREPUBLIC

Boxscore

FLAMES David Guetta & Sia 2 V
(ee] ACCHERATE (hismaspieaferTyDilafgd2tin o . SELLOUT a _
wen Stefani (above
s $5,552,746 GWEN STEFAHI makes a splash(on th;
j i i SH0.25%851.91/5167, .-J-‘l 05 THEATER AT PLAN 514 CAESARS ENTERTAINMENT,
mﬁ TOMAN.  Syeigssiatiing | 3 oA RIMEDE e NAYA 18, 20-2 wicowos: o T Boxscore chart as the
I'M COMING OUT/UPSIDE DOWN 2018  Diana Ross | o $4,968,563  KENNY CHESNEY, OLD DOMINION, BRANDON LAY, THOMAS RHETT first totals from her Just
MOTCWH/UME $265/544.50 SRD FIELD, DETROI SINA TOURING a Girl residency in Las
::,., 4 SE:I_-:-II'. .
STICKS & STONES  Metro & Nelly Furtado | 7 Vegas make an impact
RADIKAL $4,475,131 PAUL SIMON on the tally. Her show,
SIHMEIR50 HOL WL, LOS ANGELES 51, LINE NATION
LOVE IS BIGGER THAN ANYTHING INITSWAY 12 | 12 iy % ; 2431 THREE SHOWS hosted at Zappos Theater
ISLAN Y| NTE BSCORE % in Las Vegas at Planet
THERE FOR YOU Hilary Roberts | s w8 ""',,'fElt.,.ff"‘zn, - i R Hollywood, began June 27
iE [ SONGEIRB/DAUMAN i SELLOUT Her first 12 engagements,
ﬁﬁ_’f'F? L e $3,333,404  JUSTIN TIMBERLAKE, THE SHADOWBOXERS through July 21, brought
MR CENTURY PO FOK/COLLIWRIA {2,842, 360 FURDS) S5 ARENA, KOLN, GERMANY LINE NATHIN in $5.6 million from a
RISE JOI‘IES Blue Feat. Jack & Jack | ¢ ot isied combined attendance
sl il $3,191,467 JUETIH TIMBEHI.M(E, THE SHADOWBOXERS surpassing 40,000, enough
! i i i (2,704,630 ELROS) PORTPALESS, ANTWERP, BELGILM 34819 IVE NATION
[IEI SOALIVE  Dark Intensity & Angelica Joni | + S is b s : ol A 3 toTbhreak the top 10. _
e career-spanning
STAND UP Dirty werk | s $2,110,303 fl._l;ilTHrlll TIMBERLAKE, THE SHADOWBOXERS _— retrospective covers her
SISOSSEIT Wy s TWOSELLAUTS e b hits from the last 25 years
DAHI:HIGA!.{IHE Mwell& IrgmssuFea[ Romans | a4 - as a solo artist (inclué/in
REFUNE/AXWELL/ASTRALWERKS/CAPITOL —— $1,818,015 ~ JUSTIN TIMBERLAKE, THE SHADOWBOXERS e A e g|")
— 15,023,650 KRONA) RENA, SOLNA, SWEDEN LIVE NATION ollaback Girl" and “Coo
BE.:.UT.IEUHY BROKEN Plumb | 1o -E: Q ! SL25.19/528.4% and as the leader of No
WITH OR WITHOUT YOU _Genesis Jones | & o) $1,724,273  JUSTIN TIMBERLAKE, THE SHADOWBOXERS S Doubt (‘Don't Speak,”"Hey
THE LADY 10NES =5 ey HIE, LR AT Baby"). Stefani's residency
GIRLS  RitaOra, CardiB, Bebe Rexha & CharlixcX | 3 <C picks up again in December,
ATLANTIC ?zhi?gfmn BACKSTREETBOYS =~~~ = maney N 13 more dates were
SOLO  Clean Bandit Feat. Demi Lovato | g SLI/5114/530 Lt . 77-28 ' SHIWS announced through March
BIG BEAT/ATLANTIC/RRP 2019.
$1,328,690 HEAVY IIOHTREAI. FESTI'H‘AI.
I LIKE IT Cardi B, Bad Bunny & J Balvin | 13 — (SL7I5902 CANADIAN) 74 DRAPEAL, MONTREA ."._ o EVENKD, HEAVY MT1 Zappos Theater, formerly
THE KSR GROUPATLANTIC 124935702 Jue 15,3400 TWD SHOWS The Axis at Planet
MIEEH&H Ties[o &D;ei_:ﬂ Fe.:r[. Preme & PostMalone | 5 [ ] %1,235,128 Jus‘“" TIMBERLM(E THE SHA puwgoxggs Hollywood, is concurrently
ICAL FREEDCMY PR AM/T ASABLANC A/REPUBLIC (10,130,810 KRONE ) IL B KRENA, D61 15402 LIVE NATION i i i
i SUB2TSE2A2 ALG e SR AT hosting residencies from
ALONE  Halsey Feat. Big Sean & Stefflon Don | 3 - Backstreet Boys and
ASTRALWERKE/CAPITO : ?.ﬁffﬁ 68 E?D:ﬁ:l’lillsz:ll‘w - e R Jennifer Lopez, and
lSI.!:.EIIIIER ONLOCK Emily Perry | .4 LEGEND ' wym o SELLOUT famously welcomed Britney
o Spears for her four-year
HANDSONME  BURNS Fear. Maluma & Rae Sremmurd | 12 Bullets indicate titles with $L12013?4 GﬂME OF THRONES LIVE CONCERT EKPEHIEHCE FEATURING HMIIII DJAWADI .
RCA sreatest weekly gains. (5541,635) VEMBLEY, LONDON LIVE NATION Piece of Me show. Spears
P A 22, JUNE 14 SELLOUT collected $137.7 million
HEY, WR. PRESIDENT  Joh PalUb0 Feat. OKO | 4 pjhum charts $1,096,510  QUEEN + ADAM LAMBERT across 248 performances
- . Recording Industry Assn. of (FR3200) ENA. WEMBLEY, LONDON 10,709 PHIL WEINTYRE ENTERTAPMENTS before taking her Vegas
GIRLS LIKE YOU Maroon 5 Feat. CardiB | 4 Amerlca (RIAA) certification $104.30/501.10 10,831 )
222/ INTEREEOPE for physical shipments & show on the road. The Piece
7 digital downloads of 500,000 ] 0 0 ONC o ;
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RUN-D. M C. RAISED ‘HELL”
AND HIP-HOP’S PROFILE

The trio’s third album became the first rap LP to crack the top 10
of the Billboard 200 and the first certified platinum by the RIAA

CRITICS WHO DISMISSED RAP AS A
passing fad were proved wrong when
trailblazer Run-D.M.C.’s third album,
Raising Hell, reached the summit of
Billboard’s Top Black Albums chart (now
called Top R&B/Hip-Hop Albums) on
Aug. 16,1986.

It was the first rap LP to reach No. 1—
just one of many career breakthroughs
achieved by the trio of Joseph “Run”
Simmons, then 21; Darryl “D.M.C.”
McDaniels, 22; and Jason “Jam Master
Jay” Mizell, 21.

Run-D.M.C. formed in Queens and
signed with Profile Records in 1983.
The following year, the act broke a
key cultural barrier when the video
for “Rock Box,” from its self-titled
debut, made it the first rap group
played on MTV. Two years later, Raising
Hell presaged hip-hop’s commercial
viability, crossing over to the all-genre
Billboard 200, where it rose to No. 3 —
the first rap album to crack the top 10.

The LP’s singles made history, too.

A collaboration with Aerosmith on a

5 C

rap-rock fusion of the latter’s 1975 hit,
“Walk This Way,” reached No. 4 on

the Billboard Hot 100, the first top 10

for arap act. “My Adidas,” meanwhile,
prompted the sneaker giant to sign the
first endorsement deal between a hip-hop
group and an athletic line.

Raising Hell’s critical and commercial
success made it the RIAA’s first platinum-
certified rap album and Run-D.M.C.
the first hip-hop act nominated for a
Grammy. The group was so pioneering
that it competed in the R&B vocal
performance by a duo or group category.
(A rap category didn’t exist until 1988.)

Run-D.M.C. would release another
four albums, the last in 2001. The
following year, Mizell was murdered
in his Queens studio in a still-unsolved
case. Simmons and McDaniels retired
the group shortly thereafter, though they
occasionally reunite to perform.

—TREVOR ANDERSON

From left: Mizell,
Simmons, then-road

| : anager Lyor Cohen
; \ and McDaniels at

E— London’s Elstree

- » Airportin 1987.
. ¥ THE v - 3
- CHART
.'"'f -
J 2
b |
\ ¥
L a
: : v‘ - e
' ®
- . L . "
I \ Dy#
| ™~
, e VA , |
7z / \ \ !
“ ' R e
r 3 \i-‘b
F
4
7 ) G {
n.? .i_!' ] \l
L
‘“J-" - gp i
l _.-1- Ha,'
s a & '.* b - ¥ “l
¥ v i .‘
iy y M »
¥ S a’ '}5;
i e . o
- ::'.‘_ o [
} .Il’.‘ _.*‘ 'ﬁ ﬁ % g cm'w’ml"lm
%3 g e and one-stop,
- : 2 A E|3]%]¢ | mnsr
\ f g3 4 mmwmﬂm;urm
ny
= mmnummm,, o
: PATTI LABELLE mca 5737 15 g
i - Py .:'_. . » f m%‘ﬂﬂ-sioﬁﬂmﬁ (€m

© Copyright 2018 by Prometheus Global Media LLC. All rights reserved. No part of this publication may be reproduced, stored inany retrieval system or transmitted, in any form or by any means, electronic, mechanical, photocopying, recording or otherwise,
without the prior written permission of the publisher. BILLBOARD MAGAZINE (ISSN 0006-2510; USPS 056-100) is published weekly except for two issues in February, April, June, July, August, September, October and November; three issues in January,
May and December and four issues in March; a total of 29 issues, by Prometheus Global Media LLC, 340 Madison Ave., Sixth Floor, New York, NY 10173. Subscription rate: annual rate, continental U.S. $299. Continental Europe £229. Billboard, Tower House,
Sovereign Park, Market Harborough, Leicestershire, England LE16 9EF. Registered as a newspaper at the British Post Office. Japan ¥109,000. Periodicals postage paid at New York, N.Y., and at additional mailing offices. Postmaster: Please send all UAA to
CFS. Send non-postal and military facilities changes of address to Billboard, P.0. Box 45, Congers, NY 10920-0045. Current and back copies of Billboard are available on microfilm from Kraus Microform, Route 100, Millwood, NY 10546 or Xerox University
Microfilms, P.0.Box 1346, Ann Arbor, M1 48106. For reprints, contact Wright’s Media, pgm@wrightsmedia.com, 877-652-5295. Under Canadian Publication Mail Agreement No. 41450540 returnundeliverable Canadian addresses to MSI PM#41450540, P.0. Box
2600, Mississauga, ON L4T 0A8. Vol. 130 Issue 19. Printed in the U.S.A. For subscription information, call 800-684-1873 (U.S. toll-free), 845-267-3007 (international) or email subscriptions@billboard.com. For any other information, call 212-493-4100.

80 BILLBOARD | AUGUST 11, 2018

DAVE HOGAN/GETTY IMAGES



billboard

- AUGUST 18 619
NORTHWELL HEALTH AT JONES BEACH THEATER
LONG ISLAND, NY

MUSIC FESTIVAL
#HOT100FEST

POWERED BY | LIVE NATION

SATURDAY
HALSEY RAE SREMMURD

ANDREW MCMAHON wiisevess BAD ROYALE CHEAT CODES
FRANK WALKER GNASH JACQUEES KEHLANI KIM PETRAS
KREWELLA LIV LIL XAN LONDON RICHARDS LOVELYTHEBAND
MATOMA MATT MEDVED OLIVIA O'BRIEN PHANTOMS
SHEPPARD TAYLOR BENNETT THEY. VERITE

SUNDAY
0J SNARE FUTURE

BELLA THORNE BEXEY BHAD BHABIE
DAYA'  FRENCH MONTANA
J.I.D  JUSTINE SKYE THE KNOCKS LOGAN HENDERSON
LOOTE MACHINE GUN KELLY MATY NOYES NGHTMRE
NOTHING, NOWHERE. RICH THE KID ROZES SABRINA CARPENTER
SHORELINE MAFIA TWO FRIENDS YVNG SVNT
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ON SALE NOW AT HOTI00FEST.COM &
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