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VeLma & Jea

AND THEIR

%% % * ORCHESTRA * * * *

Six lovely and talented giris
with four instrument doubles
and two vocalists, headed
by Veima on the saxophone
and Jean on drums,

VELMA JEAN

e

THANKS A MILLION—

To the many hotels and dinner-supper clubs where we have enjoyed long visits and

return engagements: Buena Vista Hotel, Biloxi, Miss.; Hollywood Club, Mobile, Ala.;

Johnny Perkins’ Palladium, East St. Louvis; Evangeline Hotel, Alexandria, La.; Gorm-

tey’s Dinner Club, Lake Charles, La.; Southern Grilf, Hot Springs, Ark., and the Lido
1 Club, Norfolk, Va.

soespence MOCONREY ORCGHESTRA CO.

SINCE 1928
1112 CHAMBERS BUILDING » TELEPHONE VICTOR 334¢ Aaucas (%ty. 6. 7Ho.
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NY Culture Hall
Starts Chirping
With GO‘Manon’

Stars aCollect

Another Billboard First!

Showbiz’s Own War Correspondent

NEW YORK, Nov. 11.—Hizzoner's tem-
ple of culture, otherwise known as the
City Center of Music and Drama, beat
the season’s gun for local grand opera
Thursday (9). Preem night had the
longhairs jamming the doors with an
enthusiasm which predicts another ban-
ner session of serlous chirping and
chanting.

Current fall season skeds to run thru
November 26, with 16 evening perform-
ances and flve mats. Rep calls for seven
operag, two of which are newies this year.

AsHoopers Up

Listeners-at-$100-a-point
overage deal signed by Fid-
ler—Judy’s $500 bonus

2
NEW YORK, Nov. 11.—At the current
rate that radio talent contracts are
being drawn, based upon payment by
the point system, hardly a key attraction
in the broadcasting field will be working
for a flat fec within the next 10 years.

Manon and Gypsy Baron are the addi-
tions to the list. The holdovers from the
two previous serles are Tosca, La Boheme,
Traviata, Cavalleria Rusticana and Pag-
liacei. It is a well-balanced rep to bid
for popularity.

There is every reason for the City Cen-
ter opera company’s success. They are
putting on quality opera, evidently re-
hearsed with care for eye and ear detail
and at prices within the reach of average-
pursed music lovers. They can be seen
and heard at a scale of 90 cents to $2.40
(Including tax) which isn’t too tough on
the pocketbook, When you consider that
the set-up includes top-drawer voices, a
chorus and orchestra of 50 each, plus
a ballet corps, it is amazing that such
results can be turned out at those prices.
The answer, of course, is that they
couldn’t, except in a municipal theater.
Be that as it may, there is no question
that the City Center troupe is making
a definite contribution to the grand
opera field and the longhairs have been
quick to discover it and respond.

Manon was selected by the City Center
fathers as the lead-off for the new season
Thursday night and proved an auspicious
choice as well as a solid addition to
the troupe’s rep. Dorothy Kirsten and
Willlam Horne shared leading honors.
Both voices came over admirably, with
Kirsten a most personable Manon, and
Horne singing the rather florid and
over-playable role of Des Grieux with re-
stralnt and thoughtfulness. John De-
surra and Ralph Telasko also came off
with distinction as Sergeant Lescaut and

(See N. Y. Culture Starts on page 30)

Crosby, 2 Parades,
Hope, T. D., Shore

Eddle Cantor pointed the
way, being one of the
first to have his contract
set up on the basis of
extra dough for extra
points in his CAB rate
ing. Both Cantor and his
sponsor agreed that more
listeners meant more
circulation at mno in-
creased time cost and so
was worthy of higher recompense. In the
case of <Cantor the increased points
haven’'t shown up too often and so he
hasn’t collected much of the extra long
green.

Bi.l_llgbéard_

Lou Frankel, radio editor of The Billboard, is the only newspaperman
covering showbiz’s war job right on the overseas battlefronts.

Millions of words have been written about the part showbiz and
its people have played in World War II. Most of this verbiage has been
turned in by top-flight correspondents direct from the battlefronts;
much more has popped from the typewriters of home-front scribes
whose info comes straightt from the public relations offices of the armed
services, interviews with fresh-from-the-fox hole celebs and other excel-
lent but not firsthand sources.

Many of the showbiz yarns turned in by the overseas boys and the
home-fronters have been excellent. Many more have been glamour-
drenched and insipid. As big, as important as showblz’s job in the
present couflict has been, there are many bigger, more important
aspects to the war. Tt is on those aspects that the top war correspond-
ents have had to concentrate. The real story of showhiz’s war job has
consequently not yet been told.

That is why The Billboard has sent Lou Frankel, its radio editor,
overseas. I.ou has just one job to do: To tell showbiz at home the true
story of show business abroad during this war. If Frankel does the job
right he will be rendering a valuable service to showbiz, It was his
idea t0 go to England, France, Belgium, Italy—to the fighting fronts—
to get the facts about showbiz in the war firsthand. The Billboard
merely recognized the idea as the sound and constructive thought
it Is. Tt was not only Lou’s idea, but Lou is the one newspaperman we
know who can do the job. He has covered every phase of showbiz as a
working trade newspaperman for more than 10 years. He has worked
in several segments of the entertainment industry. Every minute of his
experience has served to prepare him for the job he is presently unders
taking.

Ags you read this, Lou is “somewhere in England,” working on the
first of the series of firsthand stories of showbiz at war, which will
appear in The Billboard regularly for the next several months, We
don’t know whether it will be a story about radio, camp shows, legit,
night clubs, vaude, music, carnivals, circuses or amusement parks.
We do know, however, that whatever it covers, it and all its successors
will be top-flight showbiz trade stories which all of showbiz will find

Fidler’s Contract

Recent case or rating-based contract
was one set with Jimmy Fidler for Arrid.
Jimmy’'s new five-year contract is set
s0 that he gathers $1,600 per week if his
broadcasts hit a Hooper nine. This is
stepped up to $1,700 if he hits a 10 and
$1,800 if he bullds to a 12 or over. This
is all for the first year; after that if
his options are picked up he continues
to average $100 a Hooper point over a
base salary that increases regularly, until
in 1949 he may reach $2,500 by hitting a
smart -17.

Hooperatings are appearing in more
contracts than CAB now because the CAB
basls of rating has changed from the re-
call method to the coincidental and legal
lights want to avold anything in a con-
tract that might be open to controversy,
such as changing basis for ratings. They
use Hooper because his base is constant.

Actually, at the present time, it is
estimated that about 40 programs are
being pald off on their ratings. Some,
like Fidler and Cantor, collect upon a
per-point basis; others collect extra when
they reach a certain standing. Date With
Judy is a typical extra dough when an
agreed-upon-slot is attained. Judy packe
age will collect $500 when Judy nudges &

Tops in South Pac.

vitally interesting,

NEW CALEDONIA, Nov. 11.-—Bing
Crosby is the favorite radio entertainer
of GI’s in the South Pacific, He led a
field of 71 entertainers and programs in
@ survey taken by the army’s “Mosquito
Network,” a series of four American ex-
peditionary stations, 1,000 watts each, in
‘Guadalcanal, Espiritu Santo, New Cale-
donia and Auckland, N, Z.

Other top favorites, in the order of
their popularity, are Hit Parade, Bob
Hope, Tommy Dorsey, All-Time Hit
Parade, Dinah Shore, Harry James, Spot-
light Bands, Kay Kyser, Command Per-
formance, Fred Waring and Jack Benny.

Radio listeners in the army’s far-flung
South Pacific base command, headed by
Maj. Gen. Frederick Gilbreath, hear prac-
tlcally the same programs that are broad-
cast back In the United States with com-
mercials deleted.

Nearly half the men polled preferred
sweet instead of swing, and less than a
quarter proclaimed themselves to be
“rug-cutters,” less than one-tenth rate
symphony programs high on their list
and the remainder prefer light classical
music.

top rating.
Trouble with point pay-off is that 1t
(See Points Pace Pay-Off on page 8)

DISKING STARTS, BAN'S OVER

RCA-Victor,NBC
& Columbia Sign

James, Monroe first to wax
for Sacks & Murray —
“Trolley Song’ No. 1
@
By Paul Secon

NEW YORK, Nov. 13.—It's all over,
brother, including the shouting! ¥Yep,
on Armistice Day, November 11, some-

where around 6 p.m, after five hours of
clearing of legal throats, bantering words
back and forth, Mr. James C. Petrillo,
president of the American Federation of
Musicians, sat back in his leather chair,
victor in a heated and spirited contest
that ran some 28 months. And you can
believe it, that this armistice marks the
end of hostilities that were as bitter and
hard fought as World War I.

Skimming over the contracts that
RCA-Victor, in behalf of its recording
corporation, and Columbia Recording
Corporation signed, two additional clauses
are noted as having been inserted into
the contract that Decca and some 100
additional companies signed in Septem-
ber, 1943. These additional clauses have
plenty of bite in them, and set up a
system whereby the AFM ‘“protects” it-
self in case the whole thing should hap-

WWW.americanradiohistorv. com

pen again after the present contract
(one that was just signed) expires on De-
cember 31, 1947.

The two additional clauses signify
that: (1) After the contract expires, if
there should be a strike between the
record companies and the American Fed-
eration of Musicians, members of the
federation shall have the right to break
their contracts with the recording com-
panies; and (2) If at any time between
now and expiration dates one or both
companies are sold or change hands,
new owners must renew the contract
with the AFM.

James, Columbia’s First
Harry James will be the first to disk
for Columbia, cutting two sides today
(13) at 11 a.m. What the tunes are have
(See DISKING PEA 'E on page 13)
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Election Leaves Showbiz

Just Where It Was Before
FDR Ran Away With Apples

Radio Still Certain To Get a Lot of ““Consideration”

WASHINGTON, Nov., 11.—Showbiz will
find that the fourth term means that
things will go along very much as they
have in the past, with the same bheefs
likely to be legit and the same bright
spots likely to hold.

This is the opinion of showmen here
who have watched FDR and New Deal
from the beginning.

Radio will continue to be No. 1 part
of biz in the limelight here, particularly
as allocations and new FCC chairman
are in the offing.

‘Other showbiz will find shortages still
main problem and likely to be until
war’s end.

“Regimentation” Gas

One thing is certain, however, and
that is that restrictions will be eased
as speedily as conditions permit. “Regi-
mentation” talk is strictly gas. J. A.
Krug, WPA top man, has said that con-
trols will be lifted as fast as war per-
mits, and this is a sure-shot bet as 1944
draws to a close,

Showbiz outlook from Washington is
the same as that of a thousand and one
other U. S. outfits today: War must be
won before anything will be available in
abundance from vcanvas to coin ma-
chines. Showbig, like every other indus-
try, will have to continue improvising
until war’s end when civilian goods will
again be available.

Tax Must Be Watched

Radio will continue to have biggest
stake in Washington picture, tho night
spots and theaters will watch tax pitch
carefully. Entertainment tax is likely
to be switched from wartime to peace-
time measure unless industry is on

guard. Capital Hill’s heavy thinkers al-
ready have this in mind.

As Democrats continue to control
Senate by wide margin, Montana’s Bur-
ton K. Wheeler (who was not up this
year) will again be at head of vitally
important Interstate Commerce Com-
mittee, while Representative Lea, an easy
winner in California, will again head
same committee on the House side.

New radio legislation, aimed at cur-
tailing FCC powers, still is in the talk
stage here, altho NAB has committee
grinding out hoped-for revisions in FCC
code. Remembering Wheeler-White bill
experiences, radio industry may find it
still tough to get revision thru, particu-
larly as some here insist FDR will be
on better terms with 79th Congress than
with any since 1936-'37. Guess here is
that while industry wants FCC revision,
Wheeler and Lea are not likely to
see eye to eye and consequently there
are likely to be many stumbling blocks
in way of new legislation.

Paul Porter Still FCC Aces

Paul Porter, Democratic press agent
during campaign, still looks like a cinch
for the PCC post heing vacated by James
L. Fly. Appointment is likely to come
between now and January 1, tho Porter
friends claim he is not anxious to get
the call, preferring, like Fly, to get out
and earn some real marbles.

Allccation rumors were as thick as
Democrats here this week but the best
info was that nothing has been done
yet despite Fly pressure to get action
before he steps down Wednesday (15).
FCC insiders claim that nothing has
been done yet and still say that yuletide
looks like a safe deadline.

Jahuary Distilling Holiday
Eases Yuletide Drinking Void

WASHINGTON, Nov. 11.—Nitery ops
had further assurance today that there
will be plenty of bottled stuff on hand
for the holidays as a result of the WPB
announcement that distillers can brew
beverages in January.

While the January product, naturally
enough, will not be available for the
holidays, it will serve to spur movement
of bottled goods from warehouses to out-
lets between now and the holidays.

WPB Chairman J. A. Krug announced
the second liquor holiday Friday (10) at
a press conference. XKrug declared that
facilities of nation’s beverage grain dis-
tillers would not be needed for manufac-
turing industrial alcohol during January.
This action follows policy of releasing
facilities for civilian needs when not
needed for war purposes. Distillers will
return to industrial alcohol production
in February.

January release will be possible because
of reduction in the requirements of
alcohol for synthetic rubber during the

Ne potism?

DETROIT, Nov, 11.—Recent re-
organization of all police censor=
ship activities under Lieut.
Charles W. Snyder has led to a
possible monopoly on the part of
the Weitschat Bros. Louis Weit-
schat, who was for years with the
police literary censorship squad,
is now moving into the amuse-
ment censorship field.

His current assignment is cen-
sorship of motion pictures before
they are released for Detroit
showing. Payoff is that he’s a
brother of Al Weitschat, who, as
film critic of The Detroit News,
has the job of appraising the
films after Louis gets thru with
them.

JIMMIE LUNCEFORD

He and Ox Spelled Big
Band Bucks

HERE most bands have trouble holding

one or two key men, Jimmie Lunceford
has the same tight little gang around which
he first built his music making, money
gathering, bouncing rhythm boys. He taught
them in high school, worked
with them thru college and
then he luckily ran across
Harold Oxley, who sold
them the rest of the 11
years that Jimmie Lunce-
ford has devoted to making
rhythm his business.

Billbbard

Lunceford has gone along
a long way since he was an
English teacher in a South-
ern high school, but once he got his musical
drive working it’s been the Ox, otherwise
“the brain,” that has done the selling of
what Lunceford was delivering. At Harlem’s
Apollo or Yale U. Blues in the Night or
Watcha Know, Joe means but one thing—
Lunceford has arrived in town—and it’s
tough making them sit down when that
happens, yet he knows how to play for the
sitters as well as the loose ankles.

Lunceford makes the music—Oxley sells
it and it’s one of the few cases where music
and business (altho Oxley knows music as
well as biz) has hit the perfect combo.

Miller Will Get One Last

Dig

in WMCA-Noble-Flamm

Garbage Before Retirement

Civilian Fly Will Have Opportunity To Say What He Thinks

WASHINGTON, Nov. 11—Rep. Louls
Miller, the one-term St. Louis sensation,
who, like FCC Chairman Fly, retires to
private life soon, will get his last chance
to get in some hot licks on the FCC
Tuesday (21) when the select commit-
tee of the House gets together to rake
over the WMCA deal for the last time.

Miller, carrying the torch for Repre-
sentative Cox, the Georgia gadfly, has yet
to hit pay dirt on the select committee,
but Representative Lea, chairmaning the
hearings, has promised Miller that he
will give him one last chance. Pledge,
made before St. Louis voters decided
that one term was plenty for Miller, will
be kept, Lea has indicated to The Bill-
board, particularly as a lot of the boys
have been grumbling and grousing that
the Democrats don't “dare” wash WMCA

And how they sell those Decca diskings! publicly. Lea is determined that if it
I -
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doesn’t do anything else between now
and December 31, when committee, like
78th Congress dies, it will air Flamm-
Noble dealings.

Representative Magnuson, honey-
haired boy from Washington and strong
backer of Lea on the committee, will have
only academic interest in goings-on, as
Magnuson, unlike Miller, received pat on
the back from the boys back home and
next year will return in U. S. Senate toga.

Itching to get a real crack at Miller,
FCC Chalrman Fly will probably get the
chance during hearings, as Fly will be out
of government service by then and on
his own. Retiring FCC chairman may
be grateful for one last opportunity to
tell the ‘boys off.

Flamm, incidentally, was back in radio
pic this week following FCC approval
of his purchase of WPAT, Paterson, N. J.
Approval was given, with Commissioner
Walker dissenting.

Onc® WMCA. controversy is re-aired,
Lea Committee is expected to fold its
tent and issue routine report. Miller,
who might have wanted to issue militant
minority report, has probably lost in-
terest as a direct result of the loss of
interest in him by his voting public.

fourth quarter, Krug said. The synthetic
rubber plants that produce butadiene
from petroleum are now approaching
their rated capacities, While large
amounts of industrial alcohol will be
needed in ’45, the industry’s production
capacity has now reached such a point
that occasional releases of the beverage
facllities can probably be made during
1945 without jeopardizing the war pro-
gram.

Al] of this will be good news to night
spot men who have heen plagued with
customer demand and liquor shortages.
Guess here is that from now on in situa-
tion will improve steadily, with more
and more stuff moving to markets:

Sol Pernick Tribute
Big & Riotous Party

NEW YORK, Nov. 11.—Five hundred-
odd representatives of the theatrical
trades jammed the Oak Room of the Hotel
Capitol at midnight Friday (10), to honor
Solly Pernick, business manager of the
Theatrical Protective Union No. 1. The
dinner was a spontaneous tribute by the
stage crafts to mark the latter’s departure
for overseas and wish him bhon voyage as
technical manager of the USO-Camp
Shows offshore unit of Oklahoma. Per=
nick has been granted a four-month
leave of absence by his union to make
the trek.

Ed Sullivan emseed the proceedings
and introed speakers hailing from every
branch of the theatrical industry. Richard
Walsh, international president, spoke for
the membership of IATSE. Prexy Bert
Lytell spoke for Equity: Brock Pember=-
ton, the producer, and exec secretary
James P. Reilly for the League of New
York Theaters. License Commissioner
Paul Moss also took the mike to join in
the send-off,

Pernick replied with a short speech
of thanks to his wellwishers and to his
own union for permitting him an oppore=
tunity to make the trip. He explained
that he had just missed service in the
last war and had been doubly anxious to
be able to serve in some capacity in the
current one. The chance to be active,
(See Pernick Tribute Big on page 30)

«..in the December issue
of ESQUIRE. Sixteen
spectacular full-color
photographs of Amer-
ica’s top jazzmen in ac-
tion . . . eight pages of”
solid entertainment for
jazz enthusiasts. Here's
an unforgettable port-
folio of jazz.

DON'T MISS it—
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Christmas Annual

now on sale
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 Station Reps Tah Time Buyers

Taylor Second
Net News Man

To Leave Nets

PAC’s Monitoring “‘Credited’

NEW YORK, Nov. 11.—Henry J. Tay-
lor, Blue commentator who has been
under fire from labor and progressive
circles because of his alleged political
bias, leaves the web at the end of De-
cember. Break between Taylor and the
net came about as a result of a monitor-
ing report that the radio committee of
the CIO’s Political Action Committee
submitted to the Blue’s brass hats.

PAC, it is understood, caught Taylor
on some statements shortly before elec-
tion day whichh it considered to have
religlous bias. Assisted by some in the
Blue who, it is claimed, wanted to see
Taylor leave, the PAC persuaded biggies
that he was bad medicine.,

Another factor in the web’s refusal
to renew his contract was the fact that
sponsors have been increasingly hard to
find for the commentator. The public
relations departments of several large
companies have advised their advertising
departments to lay off when talk of
sponsoring Taylor was considered.

The departure follows on the heels
of NBC's finding Upton Close’s program
unacceptable.

Agencies Bid for

Ex-Coca-Cola Slot

NEW YORK,; Nov. 11.—Andre Kosta-
lanetz’s imminent departure from the
Pause That Refreshes (reported six
weeks ago by The Billboard) and Coca-
Cola's relinquishment of the Sunday
4:30-5 p.m. slot leaves open’a juicy seg
to time-hungry agencics, and the wolves
are in full cry. Web has several offers
for the slot but it is understood that
N. W. Ayer has the inside track for one
of its newer accounts,

CBS, finding itself in the now com-
mon position of being able to dictate
what it wants in the way of programs,
may give the nod to Ayer because the
agency has a dramatic show in mind.
The web, reversing its program moods
theories, is looking for either drama or
variety to f{fill in between the long-
haired Philharmonic and the middle-
brow Prudential Hour,

AFRA Vs. WXYZ
300-Page Record

DETROIT, Nov. 11.—Three-day hear-
ing on the move of Detroit local of
AFRA for wage boosts at Station WXYZ
befare the War Labor Board panel here
is to be followed by filing of briefs by
both parties. Extensiveness of the hear-
ing is indicated by the size of the
record, which is expected sto run to 300
typewritten pages. Thirty days addi-
tional time have been given for the filing
of briefs, and actual award will not
follow until after that date.

Gertrude Scanlan Heads Up
Newly Created BBD&O Post

NEW YORK. Nov. 11.—Gertrude Scan-
lan, one of the BBD&O time buyers, has
been appointed to the newly created post
of local radio manager. She will be in
charge of buying of local station time,
leaving chief time buyer, Frank Silver-
nail, free for web operations.

Part of Miss Scanlon’s job will be to
tyavel around the country looking over
the indies and seeing if they measure up
to their promotional material. Tt is
understood that this is the first such
position that has been created in an
agency.

Time-Buyer’s Job!

Your job of buying time for
clients is no pink tea affair that
should be kicked around. It’s
awfully damned important and
should be regarded that way. Why
put in inexperienced, low-paid
help to spend important money
when the job calls for seasoned
fraining and a broad knowledge
of why and how things are sold.
You don’t pay good space buyers
peanuts. Why make radio the
goat?

Many of you must feel that time
buying is just a clerical function
that anyone can handle if able
to rattle off a few call letters.

We don’t want to see the clerks.

A STATION REP.

Shechan to Europe for Blue

NEW YORK, Nov. 11 —Vincent Shee-
han, well-known foreign correspondent
who was recently discharged from the
army air corps, is going to Europe to
cover the war and peace conferences for
the Blue. Sheehan will team up with
other Blue reporters in London and the
recently liberated countries.

N. Y., Chi, San Fran Peddlers

Toss Around a Few Bouquets

B., B., D. & O. man leads New York, Young & Rubicam
exec takes the cake in Chi, while West Coasters toss the
laurel wreath to J. Walter Thompson contract_signer

NEW YORK, Nov. 1l.—Agencies buying the most time do not rate tops for
their time-buying execs, at least as seen from the vantage point of the guys who
have to go out and sell ’em. J. Walter Thompson, Young & Rubicam, Dancer=
Fitzgerald-Sample, Ruthrauff & Ryan main offices (in New York) hardly rate at
all, altho Y. & R. in Chi is tops, and J. W, T, lands a laurel wreath in San Francisco,

Williams KPO Program Mgr.

SAN FRANCISCO, Nov. 11.— Wendell
Williams, formerly manager of the NBC
continuity acceptance department in
Hollywood, has been named Dprogram
manager of KPO-NBC here, replacing Ray
Buffum, who resigned a month ago to
become a writer with Republic Pictures.
Williams takes over his new duties No=
vember 15.

TIME BUYER
Frank Silvernail
Beth Black
Richard Grahl
Fritz Snyder
Bill Fairbanks
Carlos Franco
Ray Nelson
Gertrude Scanlon
Miss Reggie Schuebel
Chet Slaybhaugh
Harriet BeLillie
Bill Dekker ¢
McDonald Dunbar
Ninette Joseph
Dick Mann
Newman F. McEvoy
Frank Palmer
Tom McDermott

(ALSO VOTED FOR BUT
Mary Dunlavey
Ted Fischer
Frank Haas
Dick Nichols
R. Van Nostrand
Franklin Owens
Aida Stearns
Carolyn Turner

OGO UUIOOU U WL~

Stu Dawson
Vincent R. Bliss
Norman Heney
June Jackson
Dorothy Parsons
Frank Reed
Miss Bonneuson
George Duram
Gene Fromberz
A. Kennelly

B 0O OB O DD BD KD

Lowell Mainland
Jack Davis
Gerald Norton
Z. Samson

Jane Sullivan

CON DD B

N. Y.’S ENTERPRISING 18
TIME BUYERS*

CHICAGO’S CO-OP 10
TIME BUYERS*

SAN FRANCISCO’S STAND-
ING OF TIME BUYERS *

# AS VOTED BY A MAJORITY OF THE NATION’S STATION
REPRESENTATIVES IN A CONFIDENTIAL POLL

AGENCY
Batten, Barton, Durstine & Osborn
The Joseph Katz Co.
William Bsty & Co.
The Biow Co.
Compton Advertising Agency
Young & Rubicam
Charles M. Storm
Batten, Barton, Durstine & Osborn
Duane Jones
Morse International
Compton
McCann-Erickson
Ted Bates
J. D. Tarcher Co.
Ted Bates
Newell-Emmett Co.
Kenyon & Eckhardt
N. W. Ayer & Son

NOT IN THE “E, E.”) *
Pedlar & Ryan

Ruthrauff & Ryan

Erwin Wasey & Co.
Donahue & Coe, Inc.

Benton & Bowles

N. W Ayer

M. H. Hackett Co.

Young & Rubicam

Young & Rubicam

Earl Ludgin, Inc.
Ruthrauff & Ryan

Russel M. Seeds Co.
Mitchell Faust

Hill Blackett

Sherman & Marquette, Inc.
H. W. Kastor & Sons
Dancer-Fitzgerald-Sample
Arthur Meyerhoff & Co.

J. Walter Thompson
Erwin Wasey & Co.
McCann-Erickson
Leon Livingston
Foote, Cone & Belding
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Apparently the more network time an
agency buys the less the station reps
like it. However, this
doesn’t account for the
bouquets that came in
from all over the coun-
try for the time-buyer
the boys like best. He’s
Frank Silvernail, of Bat-
ten, Barton, Durstine &
Osborn. The reason they
tabbed Silvernail tops
was not only because

BillbSard

Gt

“he knows plenty” but “he’s receptive

to ideas.” They tabbed him &lso not
only because he has *“long experience in
radio, good knowledge of markets and
advertising” but hecause “he’s open-
minded and courteous.”

Beth Black No. 2

The No. 2 slot in a clear-cut decision
went to another long-timer, Beth Black,
of Joseph IKatz, who has been around
plenty and who rated because ‘she
knows the business and how to ‘handle’
reps.” Others tabbed Miss Black as rat-
ing the best of the heap because she's
“easy to see,” “buys Intelligently” and
‘“has been in the business so long she
knows all the answers and when to use
them.”

Holding- down the third slot in the
hearts of station reps is Richard Grahl,
who handles all the spot buying for Wil
liam Esty. Dick landed in the third
slot because he ‘has by far the best
organization and system for time buy-
ing and records” one voter had ever seen,
Another tapped Grahl because he “wants
facts, facts and more facts.”

As noted, eachh of the first three won
their honors for basically different rea-
sous. And what’s true of the first, place
and show winners is also true all the
way down the line. Station reps didn't
lay their votes carelessly on the line,
they really decided to make their first
opportunity of saying what they think
of the men with whom they do business
mean something.

Reasons for Voting

Among other pointed reasons for vot-
ing that should mean something to
every ad-agency exec in the business
were:

“Possesses excellent knowledge of both
network and spot and will just as readily
buy an independent station as the top
50,000-watt station.”

“No flattery, lunches or cocktails will
sway his judgment on what is right.
Shrewd, fair and a pleasure to do busi-
ness with.”

“Very experienced. Likes to meet sta-
tion men.”

“Can’t Fool ’Em”

“You can't fool this fellow because he
has for years visited stations all over the
country and knows which stations do
the job, how they are managed, etc. An
advertising executive who has his feet
on the ground and is willing to listen
and learn something new.”

“Competitive availabilities discussed.
Knows why you lose or win business.”

“He listens to your story and buys
intelligently: No one can do this unless
he’s accessible, even if only at stated
hours.”

“Always willing to listen to rep’s story
concerning station.”

“Shrewd, capable buyer for his ac-
counts.”

“Always takes into account that sece

(Sec N. Y., CHI, S, F. on page 8)
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Pay for Canceled Megs Asked

Fiddlers Paid,
So Give Admen

Nets and stations nix bid
for full percentage and
claim FCC wouldn’t like it

CHICAGO, Nov. 11. — Agency execs
here, now that the hoopla of the election
is over, are going around radio row beef-
ing about dough they lost during the
heated days of the campaigning. Ace
gripe, which had been heard for a couple
of days this week, broke out Into the
open at a meeting of the Chicago Radio
Management Club Wednesday (8). Es-
sence of yelp was that during political
campaigns, agencies lost money when
programs they set on nets or local sta-
tions were canceled for political broad-
casts.

The fact that this complaint is more
than the cry of a few agency people who
expect to let the matter drop, was indi-
cated by the presence at the meeting of
Melvin Brorby, Western Division head of
the Four A's and Beck Jordan of the
same organization.

However, other members at the meet-
ing, representing both agencles and sta-
tions, did not speak off the record but
came right out for the book. It was
their opinions that gave shape to the
controversy and indicated where the
lines of battle will be drawn between
now and the next campaign in 1947,

Politicos Should Pay?

Judging by opinions of the agency
execs, the stand of the time buyers Is
formed along the following lines: Many
agencies go to a lot of expense buying
talent and setting up shows, both net
and local, that are canceled by political
broadcasts. Each time one of their shows
is canceled the agency loses its 15 per
cent. Some agencies reap a harvest
booking political programs, but they are
in the minority, whereas just about
every agency gets socked by having one
or more of its shows canceled by political
speeches. For this reason, it was advo-
cated, the money lost by the agencles
should be paid for by the political spon-
sors as part of their advertising costs.
After all, say agency execs, don’'t the
parties pay the musicians who are cut
off the air by rallies, etc.

It was also said that when national
parties buy net time they usually grab
the slot with the lowest talent cost, be-
cause in many cases they reimburse the
advertiser for talent charges. This re-
sulted, it was stated, in agencies with
low cost shows having their time taken
while the boys with the high cost shows
were not touched. It was stated here
that while some political sponsors look
out for ousted talent, many don't. There-
fore, it was suggested that something
comparable to the OWI allocation plan
be set up so that the usurping of spon-
sored time would be spread evenly across
the board and the loss of 15 per cent
and money paid for talent be divided
equally among all the agencies.

Some agencies, it was said, just can’t
afford to lose the commission on many
programs during an election period.
More than just a few agencies, it was
said, have lost as high as $1,500 on one
cancellation. If such an agency were to
be an up and coming one without too
much dough (this was cited as a possible
situation) and if it were to lose com-
mission on 1 or more programs, it
might put that agency in a very precar-
ious financial position.

All or Nothing

At first the suggestion was made that
dor their loss the agencies be compensa-
ted by a return of about 5 per cent of
their comniission. But later it was agreed
that a per cent yard stick would be
illogical, and that if the plan had any
justifiable merit, the entire loss should
be passed on to the political parties as
part of the time costs.

To all these suggestions the net and
agency men at the meeting said nix.
The opinion of this group was expressed
best by Ralph Atlass, owner of WIND.
Atlass claimed that the agencies’ loss
was just a cost of doing business. He

Eighty-Minute Hour on W JLB;
Fifteen Spots Thrown in Also

DETROIT, Nov. 11.—Local stations are
generally glad the election campalgn is
over, despite the extra revenue which
was naturally welcome. Money was
flowing freely In the campaign for radlo
time, and any stations with available
time had little difficulty finding takers.

Feeling of some was that too much
time had been sold for political pur-
poses, and & check of the alrwaves just
before election showed programs gener=
ally as heavily overbalanced with talks.
While interest was naturally high in
the national campalgn, there was con-
slderable wondering in radio circles as to
just how much actual listening there
was when Joe Blow, running for legis-
lator or county dog catcher was on the

air
ar.

Some Tregular commercials were cut
in order to take care of political time,
but a general effort to combine the two
was made.

The ease with which political time
could be sold tripped up WJLB on their
Itallan Hour on Sunday. Show had 15
basic spot announcement which had to
be taken care of. On top of that, several
individual political speeches were sold,
for five minutes aplece.

Trouble arose thru a typographical
error on the sales sheets, whereby, when
they began putting the program to-
gether, they found they had sold 15 min-
utes time to each candidate instead of
5. Result was 80 minutes of time sold
on a 60-minute show, not to mention
the 15 spots. A lot of frantic telephon-
ing and explaining saved the day, a8

Freedom of Air
Wins Again Via
Station WKBN

YOUNGSTOWN, O, Nov. 11.—Station
WKBN, CBS affiliate here, obtalned a
court injunction permitting it and the
other Youngstown station, WFMJ, to
place milkes and other broadcasting
equipment in the counting rooms of the
Mahoning County board of elections last
Tuesday in protest to what radio re-
garded as a discriminatory order by Ohio
Secretary of State Edward J. Hummel.
Hummel had issued a ruling prohibiting
any broadcasting from the board’s office.

The station, which has broadcast re-
turns from the board for 18 years, pro-
tested that Hummel’s ruling “discrimi-
nated” against radio and obtained an
injunction permitting it to enter the
office.

said that such a plan might displease
Congress and industry would suffer more
governmental interference. He hinted
that if Congress were to become suffi-
ciently displeased with such an arrange-
ment they conceivably could pass laws
preventing it and thus radio would be
back in a governmental stew.

He stated further, that stations and
nets spend plenty of money paying for
sustaining shows. These shows, he
claimed, increased the power of radio
to draw an audience and thus increased
the value of a medium the agencies sold
to advertisers for a commission. His
contention, and that of many of the net
and station men present, was that the
ad agency suggestion could stir up a
hornet’s nest. The present situation had
better be left the way it was, station and
net men contended.

The discussion was not one intended
to bring about any immediate decision
one way or the other. But the way in
which the agencies’ boys in town have
been talking about it this week indicate
that the subject is not dead. It appears
as if it will come up again aend again
until some definite agreement is made
between the agencies, station men and
political bigwigs. Isn’'t an adman as
good as a tooter? ask the percenters.

each of the candidates wanted his maxi-
mum time and showed up promptly to
take it, but the time was reduced pro-
portionately for each one.

The number of spots for candidates
on the foreign-language shows, which
are an outstading feature of Detroit
radio, was reported at an all-time high.

WIND Tests Big
$$ Show Costing
More Than Time

CHICAGO, Nov. 11.—The test of
whether a small station in a large city
can sell 4 show with a talent cost equal
to many network programs will be con-
ducted here in a few weeks by WIND,
local independent. Starting November
27, WIND, owned by the wide-awake
Ralph Atlass, will broadcast a sustaining
comedy serial drama that will have a
high weekly nut (8750 will constitute
cnly talent and writing cost). Accord-
ing to Atlass, the show will be offered
for sale, and that 1s when the test will
begin.

Other stations here have had sustain.
ing shows with similar high nuts, but
they have 3ll been 50,000-watters, and
WIND is only a 5,000-watter. The talent
cost, of course, will be only the begin-
ning. To this will be added tine charges,
which at WIND amount to & basic $81
per 15 minutes for the Class A time—
6:30 to 6:45 pm,, Monday thru Friday—
at which the show will be aired.

Network Caliber

Atlass .s sparing no horses with this
show. The trade, consldering its talent
and writer-producer, says it ought to be
of network callber. For the show, an
Easy Aces-type of serlal titled The Wad-
dles, a cast of Chicago leading actors
has been assembled. Its announcer,
Charles Irving, is the top money maker
in town. In addition there will be Mar-
jorie and Frank Dane in the title roles,
and Arnold Robertson, Johnny Coons,
Norman Gottschalk and Nannette Sar-
gent, all of whom are featured in lead-
ing network dramatic serials.

1. A. Weinrott, who currently scripts
and directs America In the Air for Wrig-
ley and has penned such shows as It Can
Be Done, Betty and Bob and Jack Arm-
strong, will be the author-director of the
series.

When the work of this network writers
and top-drawer cast 1s put together
and offered for sale, a significant test,
the trade here says, will be made. Then,
it says, it will be seen If advertisers are
s0 anxious to buy time at any cost today
they will go for a very expensive show
on a 5,000-watt station.

Opera Auditions
Gets Dress - Up;
Blue Shifts Segs

CHICAGO, Nov. 11.—The reappearance
of the Blue Network's Metropolitan
Auditions under the title of Metropolitan
Opera Presents, which will be heard on
the net from 4:30 to 5 pm. (CWT)
starting November 26, has necessitated a
shuffling of the net's schedule here.

Chi-originated Hot Copy now occupies
the 4:30 to 4:46 Sundays spot on Blue
for O’Cedar. When Met comes on, Hot
Copy will be dropped completely and
O’Cedar will sponsor Time Views the
News Thursdays from 3:30 to 3:45 p.m.
(CWT), starting November 23.

Interesting angle here is that O’Cedar
a few months ago got what is considered
to be good spot when it took over the
Sunday slot formerly occupied by Wheel-
ing Steelmakers. Now with this move,
altho it gets a good show, it drops a key
air seg.
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Carlin Nixes
Leaving Blue
For Mutual

NEW YORK, Nov. 11.—Persistent re-
ports that he was about to take a pro-
gram position at Mutual were denied
here this week by Phillips Carlin, pro-
gram director of the Blue. Carlin told
The Billboard on Friday (10) that he
“Had no plans to leave the Blue Net-
work.”

Rumors have been current in trade
circles for several weeks that Carlin
would take over the programing at MBS
as soon as Edgar Kobak went in as
prexy. Kobak told The Billboard that he
as yet had no idea what, if any, staff
changes he would make when he moves
in November 20.

An agency exec close to the situation
satd that he felt Carlin would not go
to Mutual—“as yet.” And another web
biggie said that while the reported move
was “logical,” he did not feel that 1t
would happen for some time.

Guesting Hits
7%G Figure for
Big-Name Shots

NEW YORK, Nov, 11-—Top price for
Hollywood guest shots, formerly pegged
at $5,000 for biggest names, Is heading
for the $7,500 mark. The $5,000 figure,
which 1s based on prices for dramatic
shows, is getting an upward revision
because of the scarcity of the top stars.

Trade figures that agents, sensing a
shortage, have decided to capitalize on
their commodity. Pirst break came a
few weeks ago when the asking price
for Clark Gable was set at §7,500, with
no dickering allowed.

Program talent men are burned at
the upping but there is little they can
do. However, there will be less guesting
on the air until the price comes down.

NY AFRA Holds
Annual Meet, 16

NEW YORK, Nov. 11.—New York local
of AFRA will hold its annual member-
ship meeting Thursday (16) in the Hotel
Edison to discuss results of new contract
negotiations which have been practically
settled with the webs. It is understood
that the report will announce a general
10 per cent increase In AFRA rates.

Also on the agenda is a report on the
action taken by the national convention
at its August conclave.

Dollar Assessments
May Keep AFRA
Members Off Air

HOLLYWOQOD, Nov. 11.—Possibility of
wholesale suspensions from AFPRA ranks,
which would include Producer Cecil B.
DeMille, loomed this week when the
Guild board cracked down on those who
had not donated $1 assessed against all
card-holders to beat proposition No. 12,
the so-called right to work measure in
Tuesday’s election. It is estimated that
more than 100 either refused or neg-
lected to kick in with the buck in order
to raise funds to combat the proposi-
tion. DeMille declared that it was un-
constitutional tacking the levy on him,
and so far has refused to budge in his
stand,

There is possibility that he may be
denied permission to appear on the Lux
show unless matter can be ironed out.

First notice sent out by board mem-
bers was to effect that buck had to be
paid by November 1, but when many
had not chipped in at that time, it was
dectded to ektend the deadline until
next week.

Last week, Superior Court decision
ruled that compulsory assessments to
oppose: proposition No. 12 are strictly
within union's right. The measure
which was designed to prohibit com-
pulsory unionization was handed a
heavy defeat at the polls in Tuesday’s
election,
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Auditions on New Commercials

Wide Open for WJR Spielers

DETROIT, Nov. 11.—Competitive au-
ditions among staff announcers are held
on all new commercial shows to be aired
over WJR as well as when an opening
or change in an existing show comes up.
System gives every announcer a chance
at new assignments, and helps sell the
show itself by giving the sponsor the
choice of the house in air voices.

Usual system is to make a transcribed
audition of show as handled by each
announcer, and these are heard and
Judged by the sponsor. Sponsor then
has the job of picking man who can
handle his program best.

Currently, Charles Park has won the
assignment on Tello-Test, running three
times a week, and Pigskin Parade, aired
Just before each Saturday football broad-
cast. At the same time, Hal Tozier and

Benny Visit To
Sinatra a Web

Exchange Deal

NEW YORK, Nov. ll.—Jack Benny's
guest shot on the Sinatra show when it
moves to Monday night on CBS is a
straight exchange deal, with web putting
on plenty of pressure to get him into
the program.

CBS gave Benny 1ts most valuable
property, Sinatra, for his second show.
Sinatra went on In opposition to the
program on which the web is doing its
biggest build-up, Kate Smith. In
reciprocation, the net asked that Benny
returns the honors with no ifs, ands or
buts.

He’s in.

Web News Chiefs
Gathering for
Japan Coverage

NEW YORK, Nov. 11. — John Whit-
more, manager of the Mutual news di-
vision is on his way to Pacific fleet head-
quarters in Honolulu to take part in
discussions with the navy of web cover
age of the war against Japan. Whit-
more's departure follows on the heels of
the announcement that Paul White, of
CBS, had also left on the same mission.

William Brooks, NBC news chief, left
a short time ago for the Buropean thea-
ter of operations but it is understcod
that an NBC representative will be in
Honolulu along with one from the Blue,
As yet there has been no official word
on speculation that G. W. (Johnny)
Johnstone, Blue news head would go to
the Pacific himself.

Ulrich NBC Coast
Continuity Boss Man

HOLLYWOOD, Nov. 11.—Albert B. Ul
rich takes over as manager of continuity
acceptance at NBC, replacing Wendell
Willlams, who has been uppped to post
of program manager for KPO, San Frane
cisco.

Ulrich has been with the NBC produc=
tion department since 1935,

Wells MBS Seg a Surprise
7.4 on Scholarly Approach

NEW YORK, Nov. 11.—Advance Hooper
ratings on Sumner Wells's Mutual seg
for November 1, which was not expected
to go over a 5, if that high, put the
commentator up in the 7.4 class, high
for the “scholarly” approach. The impact
of the high rating is somewhat lessened,
tho, when it is considered that he fol-
lowed Governor Dewey on the air No-
vember 1,

However, Mutual and sponsor, Waltham
Watches, are still crowing in view of the
fact that on NBC, which also had the
Republican candidate, Kay Kyser dropped
from a 15.7 the week before to a 14.4 for
the same date.

Ed Remp jointly won the posts of emsee
and commercial announcer, respectively,
on the old-timer, Quiz of Two Citics.

Kyser to C-P-P
In ’45 as Coke,
Pepsi Hesitate

NEW YORK, Nov. 11.—Colgate-Palm-
olive-Peet will sponsor Kay Kyser when
the ork leader’s contract with American
Tobacco runs its course at the end of
the year. Trade sources say that the soap
firm entered top bid over Coca-Cola and
Pepsi-Cola.

Story behind the deal has it that Coca=
Cola entered the first bid when it became
known around town that G. W, Hill was
thinking of dropping the show. When it
was revealed that any deal would have
to be on the “lend-lease” basis that Hill
proposed (allows Lucky Strike to resume
sponsorship if it pleases after two years),
Coke started to shy away. Then Pepsi-
Cola, looking for a top program, stepped
in with a bid. When Pepsi, Coke’s chief
competitor, entered the market, the first
outfit rushed back in.

But by the time that everyone had
stepped on everyone’s else’s toes, Colgate=
Palmolive-Peet was In there with a top
bid and got the show.

Present indications are that G. W. Hill
will not take the show back at the end
of two years if Jack Benny’s ratings stay
up.

WOKO License
Pulled by FCC

WASHINGTON, Nov. 11.—~FCC denled
rumors of a political crack-down that
rippled thru the radio industry today
following drastic license lifting proposal
aimed at WOKO, Albany, N. Y. Hidden
ownership, cardinal offense in PCC book,
was the basis for drastic WOKO crack-
down, FCC sald., Altho Harold E. Smith,
Sam Pickard and Raymond N. Curtis
have 20 days In which to file an answer
to proposed actlons, signs here point to
denial of the outlet’s license. Regardless
of answer, insiders here claim the l-
cense will be lifted.

Reports that WOKO license would be
revoked have been on the fire here since
last fall hearings when Sam Pickard and
wife, Francke Pickard, were revealed as
holders of 24 per cent of stock thru
attorney R. J. Phelps. FCC has held
that Pickard was involved in the deal
that moved the station from Pough-
keepsile, N. Y. to Albany and gained
CBS affillation at the same time some
15 years back. FCC actlon Friday (10)
was sixth in history, first since 1941
when WSAL, Sallsbury, Md., lost operat-
ing rights. In proposed WOKO actlon,
PCC sald renewal applications were
based on misrepresentation, adding that
the applicants cannot be trusted with
the responsibility of a license and hence
renewal would not serve the public in-
terest.

Det. Library Suffers
From WJR ‘Contest’

DETROIT, Nov. 11.—WJR’s Tello-Test
is getting the public library here a bit
indignant, because of the numerous
questions that keep coming into the li-
brary from listeners who want to be all
set with the answers if their phone gets
the lucky ring. Show, which goes on at
6:15 p.m., three days a week, has an-
nouncer Charles Park calling up various
numbers and asking the question of
the day until somebody answers it. The
original $10 grows by another 10-spot
each broadcast until somebody gets the
answer.

The current puzzler has already run
to $70—to name the most-used letter of
the alphabet, which should be an easy
one for anybody in the printing field.
Preceding one. “Who Is Nellie Tayloe
Ross?” ran to $270 before somebody hit
it right.

Polities “Accepts” Showbiz

And Does S. R.

0. Job on Air

With New, Better Technique

Campaigns Use ““All”” That Commercial Radio Has Learned

NEW YORK, Nov. 11.—The best radio
job in the past election campaign, ac-
cording to industry execs here, was done
by political groups using commercial
radio techniques rather than the old
whoop and holler. And the groups that
borrowed all the tricks of commercial
radio, to a minor extent, the Republi-
cans and, to a major extent, FDR's labor
support.

The Republican’s best angle, according
to one impartial radio man, was the
use of Ford Bond as “chairman” of the
Dewey speeches. The chairman Iidea,
first used by the American Labor Party
to elect Fiorello La Guardia mayor of
New York in 1941, is a method of get-
ting the most out of the time bought.
Instead of having unfilled time (when
speeches are not long enough) filled In
with music, the Republicans were able
to have their announcer deliver several
more campalgn statements. It further,
said this program exec, gave a sense of
cohesiveness to the talks which most
rallies and speeches have lacked. On
this score, he sald, the Democratic Na-
tional Committee fell down completely,
pointing out that the last valuable two
minutés of President Roosevelt’s Boston
speech was filled in, on CBS at least,
with piano music. The chairman idea,
of course, is nothing more than an
adaptation of radio’s emsees and music
commentators on symph shows.

But the best job of all, he said, was
done by FDR's labor supporters. The
CIO’s Political Actlon Committee, the
American Labor Party in New York and
the New York Liberal Party, which drew
a considerable part of its strength from
labor and progressive circles, used coms-
mercial techniques that agencles theme
selves had only recently awakened to.

Co-Op Shows, Too

Best example of the kind of methodd
labor used, sald this exec, was the Labor
and Roosevelt show that the Interna-
tional L.adles’ Garment Workers' Union
put on the Blue. Program ran 15 min-
utes and speeches were limited to flve
minutes. By putting the program on
the air at the same time each week for
three months, the union was able, like
commercial radio, to build s regular lis-
tening bloc. The co-op Pprogram idea,
which has worked out well on all of the
webs, was also used, not to plug local
sponsors bui to plug local candidates
on & natlonal program. Instead of make
ing the show top heavy with politicos,
names llke Ethel Merman, Jimmy Cag-

Another AK Seg
For P&G With
Bea Kay Starred

HOLLYWOOD, Nov. 11. — Michael
O’Shea has been signed as emsee for the
new Gaslight Gaieties which tees off over
NBC, November 11, starring Beatrice Kay.
Others signed for the air are Sally Sweet=
land and Charles Dant’s ork. No an-
nouncer has yet been selected.

Al Rinker, who has been producing the
Kraft show, takes over the reins for the
Biow org, repping Procter & Gamble.
Plugs will be for Teel.

WJZ Readies Film Trailer
Plug for Skouras Theaters

NEW YORK, Nov. 11.—-WJZ, the Blue
web station in New York, is readying a
promotion movie trailer to be shown in
the Skouras theater chain in the area.
Trailer will plug Blue shows and ime-
proved signal of the station.

The 100-foot trailers will go into 64
Skouras theaters, reaching an estimated
1,500,000 pix-goers each week. Trailers
wiil run one-minute and 20 seconds,
with Joseph M. Seiferth, WJZ audience
promotion manager, supervising their
production,
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ney, Quentin Reynolds and Frank Sinate
ra were skedded. A variety show format
was used and on each performance a new
campaign song was introed,

Newspaper ads for the show were
Pplaced locally by union locals to give the
proper station call letters and the illu-
sion of regional sponsorship. Union was
also careful, as is commercial radio, to
put its show on the air in a time slot
following a program which appealed to
the same type of listener that it wanted.
The idea for the ILGWU program was
conceived by Morris Novik, manager of
the New York City-owned Station WNYC,
and carried thru by Mrs. Novick.

PAC and the ALP both used spots
liberally, as did the Republicans.

Still another example of how radio’s
best gimmicks were used in the cam-
palgn was the show that Norman Corwin
put on for Roosevelt the night before
election. Program is regarded as an ex-
ample of pure madio, with one of the
masters of radio production at the helm,
Pick-ups from all over the country, well-
integrated dialog and music contributed
to a sock radio performance.

Politics seems to have learned the
most about radio and, with analysts of
both persuasions agreeing that radio
emerged from the campaign the most
potent force 1t has ever been in Amerl-
can political life. More and smarter
campalgning come 1948, if not before, is
certain on every man’s air.

Chi Newspapers
May Open Pages
To Air Flackery

CHICAGO, Nov. 11.~Entry of two pro-
radio newspaper execs into the Chicago
publishing fleld, John Knight, with The
Chicago Daily News, and Louls Ruppel,
with the Hearst Herald-American, is re-
garded as a likely sign that this town,
No. 3 in radio production, will once again
get the press to open its radio columns.
Rupple, former CBS press boss, and
Knight, publisher of The Akron Beacone
Journal, Detroit Free Press and The
Miamt Daily News, are both regarded as
men who will use radio for stuff to get
readers.

The Daily News here, which Knight
bought from the estate of the late Frank
Knox, hasn’t had a radlo column in
years but has continued to run listings.
The job of doing the listings has been
shunted around the shop for some time,
and special stuff and art has not had a
ghost of a chance of getting in. Chi
radio flacks regard it as a good slgn that
Knight, who employs Dorothy Doran, one
of the better radio eds in the country
on his Akron sheet, has given her a daily
column, daily art, a full page on Sun-
days and an opportunity to get in spe-
clal stuff.

When Rupple, before his CBS assigne
ment, took over the managership of The
Chicago Times, he thought that radio
didn't mean a thing. After he ran a
test survey on radio material he changed
his mind and gave every break to Bill
Irvin, who now as then, writes a daily
column, with art, under the name of
Don Foster. It is expected that Ruppel,
now that he is ed of The Herald, will
give free play to Harry Munzel, radio ed.
Munzel at present has only listings and
best bets.

If the two new paper bosses make the
break, it is expected that the morning
sheets, The Tribune and The Sun, will
also go back to radio columns. Larry
Wolters, Trib radio ed, runs listings, best
bets, some art and an occasional column.
But the column, when it appears, is de-
voted chiefly to reviews to Col. Robert R.
McCormick’s speeches on his WGN-MBS
station.

The Sun started out with one full-
page daily and two pages Sunday under
the editorship of Wauhillau La Hay, now
N. W. Ayer flack, but the present ed,
Betty Burns, has only dalily listings and
& few paste and clip things on Sunday.
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N. Y., Chi, S. F. Station Reps.
Put Tab on Time Buyers

(Continued from page 5)

ondary markets as well as the major
markets are important for client.”

“His turndowns are just as satisfactory
as his contracts.”

Chicago Ratings

In Chicago, the time-buyers re-
ceived the same going-over that their
Main Stem brethren were handed. How-
ever, Young & Rubicam’s Stu Dawson,
instead of one of the reps of a smaller
agency, lapped the field. They like Stu
because he “knows radio, is fair and
courteous” and “the smartest,” “most
decent to reps,” ‘“fairest and apprecia-
tive.”

“Appreciative” showed up only once
in the entire poll and Stu got that tag.

The second slot in the Windy City is
held down in part by one of the smaller
ad boys, Vincent R. Bliss, of Earle
Ludgin, Inc.,, who places the Rit busi-
ness. However, he shares the No. 2
spot with Norman Heney, of Ruthrauff
& Ryan; June Jackson, of Russel M.
Seeds; Dorothy Parsons, of Mitchell
Faust, and Frank Reed, of Hill Blackett.

Among the reasons that the Chi time
peddlers give for liking their fact-gathers
and contract-placers are:

b S 2R 3
JUDY CANOVA SHOW 30.7 *
Here’s where you get a BIG
Rating, BIG Station, BIG Market.
“Hooper Rating Win,—Spr. Index 1943-'44,

WTAG

WORTCESTER

Los Angeles, Calif.

and other Top Radio Stations use this
3x5 VISUAL record of song hits of
over 100 publishers, plus old favor-
ites. Includes lead sheets and lyrics

of chorus. |

Samples free.

1619

%, TUNE-DEX

Broadway

Made from your own photos or negatlves In
any size or quantity—cost as ilttle as 5¢. Now
doing work for RCA. MCA, Tommy Dorsey,
Harry James, Frank Sinatra, Connee Bosweil, €tc.

Write for pamphlet
“How To Sell Yours \
self,” free samples, 8x 1
price list B. Mail 150..;4 ;
orders everywhere. P, 00.,@6. 3

‘ osrc4 -60

20

MOSS

Photo Service

155 W. 46, N. Y. C. 19. BRyant 9-8482

«riE yan or 1000 voices

NAT HALE

+« SURE TO GO PLACES” |
Louis Sobol ‘

) Currently Featured WHN, New York.

“Know radio buying and production.”

“Open minded.”

“Experienced, courteous.”

“Fair and will listen.”

“She buys everything, as far as pos-
sible, as I would buy myself.”

“If he believes inn a program or a sta-
tion. he will do everything within his
power to sell it to a client.”

San Francisco Ratings

The third area in which the station
reps did their best to tell all ad men
what they think of the time-buying bot-
tlenecks was San Francisco. Here, & J.
Walter Thompson man won in a walk.
They like J. W. T.s Lowell Mainland in
a big way. The West Coast boys tagged
their likes differently than the Middle
West or East Coast. For instance, they
voted for Mainland because:

“His recomanendations stand up.”

“He's not too much influenced by
ratings.”

“Makes independent cecisions.”

“Eminently fair.”

“He draws such a fine balance between
Hooper advantages and other elements
that influence a station’s position in a
market.”

And they voted for him, of course, for
many other reasons.

Three for No. 2

Three men tied for second slot in the
San Francisco poll. They were Jack
Davis, of Erwin Wasey; Gerald Norton,
of McCann-Erickson, and Z. Samson, of
Leon Livingston. Interesting to note
is the fact that Norton moved into the
job at McCann-Erickson only last month,
He appeared on several ballots as the
only entry of the station rep voting and
on others as a ‘“representative good tlnie«
buyer.”

Telephone Buyer

Davis gathered his votes because he’s
“fast on the trigger,” “he will buy spots
over the telephone if they have good rat-
ings” and “he has a good follow-up sys-
tem.” While some obtained their votes
because they didn’t use Hooper and other
ratings to excess, Davis got votes because
he’d buy spots on the phone if they
were well rated. .

Z. Samson, who is as & matter of fact
Zonabelle Samson, was liked for some
“practical” reasons. One voter pointed
out that she buys Colgate spots on 50
stations—*“more spot radio than any
other time buyer in San Francisco.”
However, that wasn’t the only reason for
her being liked. “She,” said another
station rep, “actually anticipates pro-
gram changes and uses the changes to
do a better spot buying job,” and still
a third peddler pointed out that *she’s
fair and honest in every way.”

Other vote-getters are indicated in the
box cn this page.

The reports (and well over a hundred
of them came in from all over the na-
tion) not only had the answers about the
time buyers and the job they are doing
but included a tabbing of the boys and
girls who are disliked by the salesmen.
Their expressions of these opinions were
S0 violent in the gripe department that
The Billboard has decided to withhold
the report, by name, on the time-buyers
that were said to be doing the poor jobs.
Next week, however, The Billboard will
print the reasons “why” they voted
time-knife for the contract signers.

The general idea, however, is that the
men and women who are not doing a job,
in the eyes of the station reps, are either
too opinionated or- else ‘typists” who
stepped right from the typewriters to
the job of buying time. Elsewhere on
this page appears a box which expresses,
concisely, one rep’s idea of what’s wrong
with time buyers.

Caleb Paine In as WFEA Mgr.

MANCHESTER, N. H, Nov. 11. — A
change in the management of Station
WFEA, this city, was announced this
week. Caleb Paine, a native of Ithaca,
N. Y., and former manager of WCSH,
Portland, Me,, is the new manager, while
Arthur Owens, who came to the man-
agement here from WRDO, Augusta, Me,,
goes to Portland as manager of WCSH.
Paine is a graduate of Cornell University
and has been in radio seven years. His
first job was with WEEI, Boston, in the
production department, going from there
to Portland as program director and
later as manager.

REVIEWS

Music That Satisfies

Reviewed Wednesday (1) 7:15-7:3Q
p.m. Style—Pop music. Sponsor—Liggett
& Myers (Chesterfield). Agency—New-
ell Emmett. Station—WABC-CBS.

Music That Satisfies does satisfy. But
that’s about all it does. It is a fairish
music show dressed up with a new song
gimmick. It's slow moving because of
Martin Block's lengthy and saccharinic
chatter. Radio listeners have heen con-
ditioned to the fast-moving 15-minute
music show, and Block’s slow sexiness
(he stlll sounds as if he's selling a bill
of goods to a Connecticut housewife
while hubby is away) can well throw
them off their beam.

A faster line by Block would help ped-
dle Chesterfields much more effectively.
Monica Lewis has a nice voice, but her
phrasing is overstrained. She gives the
feeling that she is trying oh so hard to
put the song over—so hard that the
tricks annoy the listener. An casier de-
livery would help. Johnny Johnstone has
been around the warbling ranks out of
town for some time and he wears well.
Nothing sensational mind you, just a
pleasant way of putting over a song.

Paul Baron's ork is no better or no
worse than a lot of others around town.
His arrangements aren’t bad and the
band slides along effectively. A little less
emphasis on the riffs and runs and a
little more on the beat would help con-
siderably.

Over-all, the production could stand
tightening and a great deal less schmaltz.
The time consumed by Block’s long-
winded remarks could well be spent in
doing another song—perhaps a fast
rhythm number. Commercials are in the
time-tried honored Block style, tiresome
to some, but mesmerizing to most.

The new song gimmick, using a board
of judges to decide the top entry of the
week, doesn’t seem to register much
of anything with listeners. Greater audi-
ence interest resulting from a sense of
participation could result if listeners
were asked tqQ vote. Marty Schrader,

POINTS PACE PAY-OFF

(Continued from page 3)

can only work with big firms with flexi-
ble budgets, as the exact sum can’t be
predetermined. In at least one case extra
points are costing a sponsor $250 each,
which he figures as cheap. The Billboard
Talent Cost Index (TCI) seldom brings
up a show that costs anything as low as
that figure. In the October 30 index H.
V. Kaltenborn hit a low of $185.18, with
Walter Winchell slipping under the $250
a point with $237.16, and Mr. D. A. just
passing that figure with a rating of
$252.81.

Alibi for paying base figures like Jack
Benny's $1,229.51 per point, indicated in
current TCI, is that Benny’s prestige de-
livers that extra something that sells
merchandise, There’s no uppage clause
in the Benny contract.

Only rub in the point-payment system
is that it’s only the star and package
owner who collects when the show hits
the top 15. The cast goes right on get-
ting its rain or shine. In three cases,
however, it’s known that scripters are
in on special contracts*on which the star
pays them off with more long green
when their stuff begins to tell. None of
the smallies, however, has (surprisingly)
point stuff on its papers. They sign
short-term agreements and haggle with
each renewal for more dough.

Neg Gimmick?

Tatest gimmick which has been ftried,
but which got nowhere quickly, was the
star who tried to get an extra piece of
dough if he added to his listeners-per-
listening-set. Sponsor in his case told
him he was selling the “family unit”
not individual listeners and it was the
percentage of “sets-in-use” that the star
pulled in. ie. his Hooperating, that
would govern the pay-off.

Star is looking now for a sponsor who
has something to sell each member of
the family, so the fact that he has a lot
of people scated around each set tuned
to him will gather him some more gelt.

Rating points is radio box office, and
the 40 contrects that now have Hooper
in them may reach 100 before long. Why
shouldn't they?, ask somne personal man-
agers and reps.
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WOR Newsreel

(Mitchel Field)

Reviewed Tuesday, 6:15-6:25 p.m.
Style—Interviews. Sustaining on WOR
(New York).

This is a thrice-weekly, 10-minute re-
cap of news highlights tailored in a tight
pattern to precede The (Sateve) Post

Parade’s five-minute e. t.’s. Highlight of
the show are the simple and gutsy vig-
nettes made at the Mitchel Field hos-
pital.

‘Mitchel Field is where the hospital
planes land with wounded from the Eu-
ropean theater of operations. Here Pvt.
Dick Pack, one-time WOR and WNYC
publicity chief, takes a mike and a port-
able recorder into the wards and talks
with the boys right after they arrive.
These platters in turn are aired on the
WOR newsreel.

‘What makes these segments outstand=-
ing, and they only run about three min=
utes, is the human element. Pack has an
unassunling approach that puts the in-
terviewee at ease and brings the stories
out in straightforward and honest
language.

These are real-life yarns and, as hap=-
pens, they top the best that dramatists
can write and thespians can act. Some
of the best included:

A New England tankman, a captain,
whose men slept in their tanks and
awakened to find the Nazis around
them; then dismounted and fought their
way out as infantry. Finally a mortar
shell broke the captain’s leg.

“How’d you get back?”

“I walked.”

A 22-year-old Pennsylvania farmer who
was a scout with an infantry unit in
the fighting aver the Brittany hedge=
rOws:

“What does a scout do?”

“He goes ahead to draw the enemy
fire.”

He had 16-odd piece of shrapnel in
his body; compared the Normandy and
Brittany land to his own, and said: “If
they'd take those hedgerows out they’d
have more land for farming.” He spoke
about how nice it was to get a back-
rub, a headwash, some fresh milk and
to talk with his wife.

A 19-year-old college man from Ydle
who was a bazooka man in Normandy:
Wounded in an infantry attack, he lay
“out there a couple of days” with noth-
ing to eat; gave himself first aid and
finally crawled back.

‘‘How far was it?”

“Oh, a mile and a half.”’

And under fire all the way.

A 29-year-old private from up-State
New York: Has a bar and grill that his
wife looks after; was hit by an 88mm.
shell and picked up five minutes later
by the medics.

A young rifleman from Texas: Hit by
a machine gun, laid out all night, finally
crawled 300 yards to his own lines.

A young medic from the Pennsylvania
mining country: Told how the medics go
forward with the fighters and don’t wait
for the firing to stop to go in and rescue
the wounded. He got his from a mine.
There was a wounded man across the
field; the field was mined. No one had
gone thru it yet. He started out to cross
it in an attempt to reach the wounded
man.

A 20-year-old private from Pittshburgh
who was a command post radio man and
was wounded by shrapnel: For two days
he lay in a hayloft, with Nazis dowi
below him in the barn. This was in the
Siegfried Line and there was no food, no
nothing, until the Yanks came back.
Then the Nazis downstairs came upstairs
to hide and were captured by the
wounded man.

It all sounds fantastic, and it is, for
these men are not heroes; theyre just
the guys that make an army. And maybe
it’s because Pvt. Dick Pack is a private
and not an officer or a professional an-
nouncer, or maybe it’s just because he
knows people and knows how to get
them to talk.

Anyway, the interviews are by way of
heing the best war stuff yet heard on
the radio, and this goes for The Army
Hour and everything else. .
Lou Frankel,
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Montreal To Hav"e
First FM & Video

Station in Canada

MONTREAL, Nov. 11.—Montreal will
have the first FM and video station in
Canada it was decided last night when
city council agreed to lease a portion of
Mount Royal to the Canadian Broadcast-
ing Corporation for a model experi-
mental station.

Council members in favor of the pro-
posal met concerted opposition to the
plan. It was argued that the city had
already made a number of land grants
to federal government agencies and, fur-

Grubb Stake

PHILADELPHIA, Nov. 11, —
Davis Grubb, WPEN announcer,
received a dismissal notice the
other day and was wondering what
he was going to do when a letter
arrived in the mail informing him
that his story, The Lollypop Tree,
had been accepted by Good House-
keeping mag at a figure that rep-
resented several months’ work at
the studio.

ther, that CBC had never been particu-
larly generous to the city.

The council debate went on for sev-
eral days before declsion was reached.

Ayer Looking for
Time for 2 Segs

NEW YORK, Nov. 11.—N, W, Ayer ad
agency currently bidding for time for
two major shcws in addition to the pitch
it is making for the now free 4:30-5
Sunday p.m. slot on CBS. Trade reports
that the programs, both for non-
institutional sponsors, may be given to
Mutual, only web with any good time
available.

It is understood that the appointment
of Ed Kobak to MBS's presidency has
Ayer, as well as other agencies, feeling
that Mutual s a good bet.

“Gabby” Hayes Set |
For Andrews Sis’s

Nash Blue Net Seg

HOLLYWOOD, Nov. 11.—Andrews Sis-
ters’ airer, which tees off December 24,
will have George (Gabby) Hayes in the
top comedy spot. Vic Schoen will handle
the music.

Plan is to feature pic star each week in
the guest spot. Show, bank-rolled by
Nash-Kelvinator, will be heard over the
full Blue web on Sundays, 1:30 to 2
p.m. PWT.

j‘ he .Story of
The Innocent Bystander

WHO DIDN'T GET HURT!]

HAT a head-on collision #hat turned out to be!

It was like this: Kate Smith starts in the Sunday at
7 spoton September 17th witha rating 0f 11.8. On October
1st Jack Benny returns to his old stand and gets a Hooper
of 18.5. Miss Smith drops to a 4.7. On October 15th
Hooper gives Benny a 16.6, Kate goes to 6.5.

The Innocent Bystander

So both Smith and Benny have thousands of dollars of
promotion behind them, and the best supporting talent
money can buy. So CBS and NBC are determined to make
it the struggle of the century, and they are in there pitch-
ing. And what happens?

Over on the Blue is an innocent bystander, doing his
own job about as usual. And he is doing fine, thank you.

The Blue's innocent bystander, Drew Pearson, is a/so
in the slot on Sunday at 7. The Blue and Pearson buck
two giants and come up with these Hooper figures:*

September 17 ., . . . 8.3

October ks a0 -« 5 9.9
October 15. . . . 11.2

““THIS 1S THE .

Add it up for yourself. The Blue and Pearson are 4.7
points ahead of Smith, and only 5.4 behind Benny—and
without abnormal promotion.

All right. Now along comes Walter (national institu-
tion) Winchell at 9 P.M., and he and the Blue promptly
get a higher rating than @/l the other networks put together.
And then the Blue keeps going for the rest of that hour,
and winds up with a total of 56 Hooper points, against a
total of 44.2 for the nearest competing network.

Allright again. Now take a look at the Blue any week-
day morning. Here you will see the youngest of the net-
works consistently attracting a larger audience than any
of the other networks.

MORAL: These Blue ratings are not accidents, The
Blue consistently delivers with Pearson. It delivers with
the Winchell-Hollywood Mystety Time-Fidler combina-
tion. It delivers every weekday morning. A lot of other
times, too. GOOD SHOWS ON THE BLUE CAN DELIVER
THE RATINGS.

*The figures represent the 27 Hooper cities in
which Pearson broadcasts from 7 to 7:15 P.M.

THE AMERICAN BROADCASTING COMPANY, INC,

www._americanradiohistorv. com
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WHO GETS WHAT IN VIDEQ?

Survey Digs Up
Station Ghosts

&
Lot of cuffo work but some
collect a little while other
envelopes hold slim pickin’

By Marty Schrader

NEW YORK, Nov. 11.—Informal sur-
vey of tele takes of acts, directors, pro-
ducers and techniclans conducted by
The Billboard indicates that NBC video
and Indie producer Bud Gamble are pay-
ing the top salaries in
what is still a little~

dough fleld. Of eight tele

Bl“b d[d stations and a number

of ad agencies covered at

£ least three are using

cuffo talent, and most of

f[zlé the others are keeping the

talent costs so low as to
be negligible.

NBC, in I1ts election
night tele coverage, gave comic Peter
Donald 8125 for a one-shot. Kay Arden
was paid $100 for the same show and
Ruth Wallls got $35. Gamble, producing
commercilal shows over the DuMont sta-
tion, WABD, paid one blg fem stage
and pic name $100. He gave legiter
Michael Whelan $75 for a 15-minute
show and Judith Allen received the same
pay. Gamble never pays less than 825 to
any act, and his dancers get up to $50
per.

Walter O’Keefe Accepts $60

Here’s how payment to acts shape up
all over the country: CBS, which is third
on the list of high payers, gave, for ex-
ample, $60 to Walter O’Keefe. The
Barons, a singing trio, gets $100 for the
three boys. Pianlst-emisee Paquita An-
derson 1s paid $60. Singer Youle Bryrner
gets $40. Vera Massey gets about $75
for a 15-minute show. The Empire State
Quartet is paid $35 each. Singer Bibi
Osterwald Is tabbed at about $45, and
blues chirper Amanda gets about $50.
John Reed King, for his half-hour
Missus Goes A-Shopping stint, gets about
$100. However, it Is understood that part
of King’s dough is planked down by the
Abraham & Strauss department store
which sponsors one of his radlo shows.

GE station, WRGB, pays individual
local actors between $10 and $15. Guest
shows, like the ones that the Television
Workshop have brought up, get package
prices ranging from 250 to 8500, with
$250 the more common rate.

Buchanan Agency paid Conover Girls
$125 for a series of three fashion shows
for a malil order house over WABD.

Lever Bros., for its DuMont shows, is
paying the equivalent of an extra show
to the actors from its daytime strippers
who go on tele. Roberta Hollywood, who
does a song-plano stint, gets about $40,
and emsee Pat Murray receives around
$35.

Bob Emery, for his WOR Video Varie-
ties on WABD, is given $40 a week to
cover talent and production costs. Result:
Most of the talent is cuffo.

Over-Scale AFRA at BBD&O

BBD&O, which has put some
shows on at GE, is paying over-scale
AFRA radio rates. And N. W. Ayer, which
has just one show, football games from
the-Philco station in Philly, pays only
the announcer, who gets about $200 for
his job.

The Storm Agency on WABD paid high
for leads on its Boys From Boise, but
most acts get little. Conover Girls have

(See TELE ACTS on page 12)
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REVIEWS

CBS

ﬁalaban & Katz

Reviewed Thursday (9), 8-10:15 p.m.
Style—Variety. Sustaining on WCBW,
New York.

Reviewed Tuesday (7), 8 p.m.-mid-
night. Special election show, Sustaining
on WBKB, Chicago.

Perhaps it was elation over the elec-
tion returns or perhaps someone stuck
a shot of pre-war adrenalin into its
coffee, but the CBS staff came up Thurs-
day night with one of the most techni-
cally perfect scannings since the web’s
return to the air. It was almost enough
to restore one’s falth in the future of
video.

Outside of the fact that Raymond E.
(Rambunctuous Ray) Nelson, v.-p. of
the Storm Agency, did his bit to set tele
production standards back 10 years with
a raucus and gymnastic performance on
Opinions On Trial, WCBW gave this
viewer one of the most rewarding eve-
nings ever spent before a CBS scanning.

The best part of the two-hour seg was
the camera work and direction on the
as-yet untitled varlety show that fea-
tures Amanda, the Three Barons and
guest, Josh White. Instead of Introing
the Barons by having the camera take
them In toto, the usual method, they
appeared one at a time, one in the center
from a curtaln, one from the left wing of
a very small stage and one from the right
wing. As each one appeared, he picked
up his music cue and went into the open-
ing song. The intro added a great deal
of variety to a usually stale entry. Light-
ing on the singers was well handled, with
cross lighting highlighting well-angled
shots.

Camera work on Josh White was the
best yet. Two shots In particular, one
a full-face take of the balladeer standing
on a step against a grey wall and the
other a low-angle profile with rather
dramatic cress lighting were splendid.

If only Director Ben Feiner would add
a dancer or a comic to the 15-minute seg
he would have a sock show for tele
audiences. As it stands, there Is nothing
but music in the format. It could stand
some varlety. Amanda and the Barons
were good enough by almost any stand-
ards, and Josh White is a natural for
tele. His easy informal approach, his
guitar which seems to moan low or sing
happily as he wants and his personable
presence make him outstanding. White
sang one of his standards, One Meat Ball,
and a falrly new number, The House I
Live In. If CBS plans to use him again
he could be even more effective if he
sang some of his chain-gang blues or
straight blues tunes.

A spur-of-the-moment inspiration—
and it was a good one—was the appear-
ance of Victor Borge, pianist-comic.
Borge put on a smooth-running show,
depending on his old but still good plano
satires and monolog. He is a poised,
polished performer with terrific timing
and he went well in tele. Borge is not yet
camera~wise and on several occasions
continued to look into one camecra after
the other had taken over. On one occa-
sion, when he was using his elbows, head,
derriere and practically every other part
of his body except his fingers to gag
Dimitri Shostakovich’s music, the camera
should have been trained at all times on
the keyboard rather than on his face.

One shot was particularly well made.
The No. 2 camera was shoved all the
way around behind the camera for a
profile take that added a great deal to
the variety of the angles. Credit Director
Tony Miner and Cameraman Al Kleband
for that one.

The Missus Goes A-Shopping, with
John Reed King back in the saddle, was
better than it has been for several weeks.,

(See CBS on page 12)

LaBRIE
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Without a doubt this was the most
ambitious show ever undertaken by the
staff of WBKB. It was a noble effort in
that the station's staff spared itself mo
work and at least attempted to utllize
the potentialities of television. But it
was a noble effort that had in it many
mistakes that a little more foresight and
planning could have eliminated.

The program, however, did show the
potentialities of television. It showed
its program possiblilities; and it showed
its promotional potentialities. Herb Lyon,
new publicity and promotion director of
the station, saw the Presidentlal election
as a chance to promote WBKB, and he
did something about it. He made a tie-in
with The Chicago Sun and arranged for
the paper’s staff members to appear on
an election return program. The Sun
gave the show two long stories preceding
the telecast, and printed two plictures
that ran In an eight-column-wide spread
on its back page the morning following
the show. In addition, Lyon arranged
to have video recelvers put up in the
lobby of the B&K Chicago Theater, in
The Sun’s newsroom and In the head-
quarters of the local Republican and
Democratic parties.

For the telecast the WBKB studio was
turned into a simulated newspaper city
room. A UP wire was set up in the
studio and was surrounded by desks on
which phones and all the props that go
up to construct the atmosphere of a
busy newspaper on election night. On
one wall of the studio was one of the
most clever props used: A huge map of
the United States prepared by Marge
Durnal and Pauline Babrov. As the
commentators read returns they pointed
to this map and a light came on in the
State about which they were talking.
As the show progressed and it became
apparent that Roosevelt or Dewey had
won a State, its light would remain on
permanently, and the head of a donkey
or elephant was pinned on its area.

For the four-hour show WBKB utilized
staff of WJJD announcers (WJJD as well
as The Chicago Sun 1s owned by Marshall
Fleld) and its own talent, as well as The
Sun’s personnel.

The Sun personnel consisted of sports
editor Warren Brown (why a sports edi-
tor on a political program no one knew),
columnist Dale Harrison, reporter Sylvia
Crosby and cartoonists Charles Werner
and Jack Lambert, who sculptured
heads of political personages just as he

(See B&K on page 12)

G. E. Anniversary Party

Reviewed Friday (10}, 9-10 p.m.
Style—News, documentary, drama, music
and speeches, etc. Sustaining on WRGB,
Schenectady (G.E.)

There has been considerable technical
Improvement in G, E’s live programs if
this telecast is any indication of what
has been going on at WRGB since Hoy-
lJand Bettinger has taken over as pro-
gram manager., However, the improve-
ments are still not too show-business
wise.

Take for instance the entire idea of a
fifth birthday party. It could have been
fun and still so Integrated as to be just
as informative as what was skedded.

The newscast, using the same type of
reflector animator CBS employs so ef«~
fectively, was a vast improvement of pre-
wious news shows seen at the station—
but someone forgot that movement is
still the essence of video. Simply put-
ting on and taking off arrows and other
indications of battle fronts, etc., misses
the point. The arrows should have been
moved instead of being placed down and
left in one positlon. When advancing
armies should have wiped out the enemy
—WRGB just removed them. It was all
static movement when it should have
been flowing. Then agaln a commenta-

(Sce G. E. on page 12)
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Coast Video Set In

Mood Formula for
Now But Not Future

HOLLYWOOD, Nov. 11.—Coast video
producers feel that two-hour segs de=-
voted to specific types of programs are
best bet for television at the present time,
inasmuch as they will help get different
groups of set owners sufficiently keyed
up to stay on the beam during the vari-
ous productions.

Such a pattern has been followed for
some time over at Paramount. Klaus
Landsberg has built his weekly telecasts
into two distinct patterns, believing in
this way that he can appeal to the
greater mass of set owners, The Wednes-
day night seg is strictly variety and he
will stop at no lengths to present what
he terms novel entertalnment. Usually
opening with boxing or wrestling. The
seg then goes toward any type of act
that makes for good reproduction on the
screen.

On Friday nights he devotes the seg to
travelogs, current events and drama.
This is the night when the serlal, Em=
barrassing Moments, 1s alred each week.
Landsberg pointed out that using the
two nights for separate program types
makes for a well-rounded week as far as
viewer is concerned.

However, he feels that this set-up will
not be so hot when television goes com=
mercial, as the public then will demand
their video patterned more after radio.
As an example, he feels that the set
owners, no matter how intellectual, will
tire of the heavy stuff in stralght doses
unless it is offset by contrasting types
of shows. He feels that no one will sit
glued to a screen for longer than an hour
for any one type of show. It is then up
to the video producer to give the public
a hypo in a good comedy or novelty show.

Tele Agency F lurry
Over New P&G Move

Toward Commercials

NEW YORK, Nov. 11.—There has been
a flurry of agency tele activity here in
the past two weeks that glves rise to the
susplcion in trade circles that ad outfits
think commercial video 1s closer than
most people believe. It is understood
that Procter & Gamble, thru Benton &
Bowles, has asked for time on DuMont.

The P&G move, very hush-hush, of
course, will mean that the biggest radio
advertiser in the country is ready to sink
real dough into tele. And the real dough
will mean commercial production worth
looking at, the trade says. Several other
sponsors, it is reported, have also asked
for DuMont time, with outfit’s execs do-
ing huddle soon on whether or not their
budget can stand it. (DuMont doesn’t
get paid for Its time or equipment.)

Willlam Esty Agency, 1t 1s said, is look=
ing around for a tele head, with an eye
out for a web director who has some
experience. N. W. Ayer Agency recently
appointed Don McClure as its tele boss,
and several other agencies are also in the
market.

Pet Milk and Montesanto
Eye Cunning Air Pix

HOLLYWOOD, Nov. 11. — Robert B.
Donelly, of the Gardner ad agency, St.
Louis, is In town huddling with Patrick
Michael Cunning regarding a series of
‘“live - action”  television productions
slanted for possible commercial buyers.

Bank-rollers interested in the deal are
Pet Milk and Montesanto Chemical Prod-
ucts. Cunning operates Stage 8, tele-
vision laboratory here.

Twin Peaks Tele Asked

SAN FRANCISCO, Nov. 11.—KQW-CBS
has asked the city planning commission
to authorize rezoning of the topmost
portion of Twin Peaks to permit con-
struction of a television station.
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KEEP YOUR EYES ON

WNEW

America’s First Independent Station to Televise Regularly!

HAT does post-war television hold
for the country’s independent
stations?

Can they stand the bill? Supply the tal-
ent, programs, and showmanship to com-
pete with the larger outlets?

We, for one, are not going to sit around
while someone finds out for us. WNEW
wants the answer NOW !

That’s why we’re televising now—pro-
grams from our regular schedule we think
will make good visual entertainment. You
can see them on the DuMont Television
Station WABD — Channel 4 on your
receiver.

w N E \
- J L. =

More important, our own writers prepare
the shooting scripts—our own staff pro-
duces, directs, and handles the cameras. We
want them to know what’s going on. They
will contribute much to our television
future.

Sure it’s an experiment. But experiment
brought forth 24 hour-a-day broadcasting,
the Make-Believe Ballroom, the Milkman’s
Matinee, and many other features that have
made WNEW the most listened-to non-net-
work station in the country.

So keep your eyes on America’s first in-
dependent station to televise regularly—

WNEW!

501 MADISON AVE., NEW YORK 22, N, Y.

TEN THOUSAND WATTS-—1130 ON THE DIAL—-ON THE AIR TWENTY-FOUR HOURS A DAY
REPRESENTED NATIONALLY BY JOHN BLAIR AND COMPANY

www._americanradiohistorv com
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RCA 18x24 Video Receiver
Shown by Trammell to “Select’
Group at NBC Election Night

General Electric Has Laboratory Model Also

NEW YORK, Nov. 11.—The real excite-
ment at NBC on election night wasn’t
on the eighth floor where the election
returns were being tabbed, but in a
small studio on the ninth, where Niles
Trammell was entertaining at 9 pm. a
select group of agency and sponsor €xecs
with “the most perfect television pic-
ture” yet shown under normal home
conditions, This receiver (which may
be shown to the press some time during
December) had an 18 by 24 screen and
a clarity far in excess of that of a 16mm.
motion picture home projection ma-
chine. There was a minimum of dis-
tortion (none noticeable to the layman)
and it didn’t matter what part of the
room the picture was viewed from—it
was still without distortion.

Technical details, of course, are lack-
ing at this time. (The machine was not
a production model but a laboratory
job.) It is known, however, that the
clarity and depth of the picture is due
in great nieasure to the Schmidt lens
which projects the image received to
the screen from an iconoscopic tube said
to be about three inches in diameter.

While the RCA job shown to the select
few (two staffers of The Billboard were
among those who saw it election night)
it is known that several RCA licensed
organizations (about 10) have received
laboratory receivers for experimentation.

GE Has One
Further development on this labora-
tory model has been done at General
Electric in Sclienectady, N. Y., and the

FCC Decish Certain
To Take Stations
Off Air for While

NEW YORK, Nov. 11.—No matter how
the FCC decides in the tele allocations
fight, one thing is certain, barring the
unlikely event that the commission will
leave all frequencies and wave bands
as they are now, all tele stations in the
country will be forced off the air for
periods ranging from two to six months.

Reallocation will mean basic adjust-
ments will have to be made in trans-
mitters and other equipment. Adjust-
ments, it is said in tele circles here,
will consume long periods of time in
the light of today’s shortages. Unofficial
estimates in New York say that slight
changes will take two months and major
ones maybe six.

Staffs and execs are more than a bit
worried about having to go onto the
shelf, feeling that their jobs may be
endangered. As yet no decision has been
made on the matter by station biggies
but meetings are certain as soon as the
FCC decish comes thru.

Murrow Reports On
French Development

NEW YORK, Nov. 11.—Edward R. Mur-
row, CB3 correspondent, reported from
London last Sunday (5) that he had ac-
cess to detailed but confidential tech-
nical reports from Paris which allegedly
proved that the French, during the Ger-
man occupation, had succeeded in de-
veloping a tele pic that was ‘clearer,
sharper and larger than any that was
being tranmitted in America or Britain
before the war.”

Murrow admitted that he had never
seen the scannings himself but had
talked with “reliable observers” who had
seen it in Paris. The correspondent had
no further information on the story,
which he conceded was mostly rumor.

CBS, in telling of Murrow’s report,
crowed that it is a possible confirma-
tion of the web’s theory that tele in
foreign countries “will hbe at least equal
to the post-war television standards pro-
posed by CBS.” The statement was made
in the brochure that the net issued on
its post-war tele policy last April 27.

GE version of the 18 by 24 screen
Schmidt projector lens job differs some-
what from the RCA altho it, too, has all
the quality and depth of the set being
shown at NBC.

Price of this video set (anybody's
model) is still a question mark, since
it will be impossible to know what it
will cost to manufacture on a regular
production line basis. What is inter-
esting, is that it delivers a fine home
picture and the price, according to an
officer of RCA who cannot be cquoted,
will not be out of line with what they
have found the public is willing to pay
for a good air pic receiver.

Typical reaction of a disinterested ob-
server (Jack Poppele, chief engineer of
WOR) was: “Astounding. It proves what
engineers can and will do when chal-
lenged. It isn’t the complete answer to
CBsS’s fight for high frequency video but
it will do for an ‘obsolescence time-to-
come.””

B&K

(Continued from page 10)
makes the models for photographs that
are run as Sun editorial cartoons.

WJJID used seven announcers and a
commentator, Captain Michael Fielding.
WBKB brought in its featured stars Ann
Hunter, Jerry Walker, Bill Vance and
Jim Campbell. In addition, many big-
wig politicians were interviewed. The
use of s0 many personages, on a program
that had not been set up definitely be-
fore Monday afternoon, was responsible
for confusion many times during the
show. It was during these periods of
confusion that it was most clearly seen
that if greater preparation had been used
and if the station had mapped out the
show weeks ago and had then rehearsed
it a few times, WBKB would have done
one of the best public service shows in
television’s history.

As it was by luck, by the grace of
God, or by the use of quick thinking on
the part of the production staff under
Helen Carson, the show in the main held
interest, was informative and showed
what could be done with video in the
future,

The highlights of the evening were the
cartooning of Charley Werner and Jack
Lambert; commentaries of Ann Hunter,
Jerry Walker and Captain Fielding, and
the change-of-pace comedy routine of
Bill Vance. Special mention should go
to Vance, Walker and Miss Hunter. Vance
did a Robert Benchley type of e&kit, at-
tempting to trace the history of the
party system (from the time of the
ancient Chinese and to show the proper
way to vote. Of course he got himself
all twisted up and ended his work by
operating a voting machine that paid off
with a jackpot. Miss Hunter plugged for
hard work to bring about a lasting peace
in the form of support for the winning
candidate no matter who he was. Walker,
who delivered the most literary oration
of the evening, explained the value and
significance of the service vote, as well as
an explanation of the electoral college.

Woven around all these highlights was
the interviewing of politicians and the
reading of election returns. And how
those election returns did become monot-
onous after a couple of hours had gone
by!

Principal fault was that there was no
apparent reason to bring all these di-
verse personalities into a newsroom. At
one time Janette, WBKB staff pianist,
did some excellent playing that was in-
tended to be a change of pace. But she
was presented in front of a newsroom
hackground and thus attention was taken
from her piano artistry.

In spite of these faults, however, the
station deserves credit for at least mak-
ing an attempt. At least its staff did
not sit on their hands and do nothing
about attempting to cover the election
as only television can. Evidently it must
have pleased the public. For at the
WBKB studios and at the Chicago The-
ater there werc often heard such remarks
as, “Darn it, that’s interesting. I keep
thinking it’s a movie” Cy Wagner.

Tele Not for Press,
Says Field Key Man

CHICAGO, Nov. 11.—An indication of
what many big-time newspaper publish-
ers think about the why's and when’s
of their operating television stations was
given here this week by Clem Randau,
second in command of the Field Enter-
prises, Inc,, org set up by Marshall Field
to control his Chicago Sun,; New York
PM; other publishing interests; WSAI,
Cincinnati, and WJJD here.

Randau’s opinions, which reflect those
of Field in view of the authority given
nim in the Field organization, were
given after The Sun had co-operated
with WBKB, tele station here, and WJJD
in the presentation of a special election
telecast,

According to Randau, the time is not
ripe for the Field interests to enter the
video field. He intimated that other
publishers felt that way, too. Randau
claimed that he saw nothing in video
today to warrant the Field org getting
into field with the view of using it as
a promotional medium or a helper in
the dissemination of news.

His contention was that the Field or-
ganization was willing to have others
pioneer in the field and spend experi-
mental money. When the medium was
perfected, he said, and a large audience
had been built up, then undoubtedly
Field would apply for licenses. He felt
that it would be better to let someone
who knew more about it carry the ball
during the experimental stages.

G. E.
(Continued from page 10)

tor who is never seen—is an inanimate
voice without personality. No visual
medium can ever get along on voice
alone—even if map stuff is used to illus-
trate what the speaker is explaining.

To give some idea of the advance of
the air-pix medium, WRGB reproduced
the first play broadcast, The Queen’s
Messenger . . and then made no at-
tempt of actually sending out on the
air the pic as it was done originally.
‘What a contrast it would have been to
have televised the show and shown only
what the first tele drama audience saw
—and then have followed it (as the pro-
gram did) with a good present-day dra-
matic visual air show,

Television cannot live by electronics
alone . . it needs show business.

The third feature, an episode in con=-
quest over darkness, was an elaborate
documentary projection of The Golden
Oz:. It was supposed to be an example
of an institutional documentary drama
that G. E. might sponsor at some time
in the future on the video air. It wasn't
badly done. There was at times some
nice cross and back lighting and the
fact that Larry Algeo had presented the
show once before made for a smoothness
that is all too often lacking, when you
look in. It could have been compared
to a good “Little Theater” production.
Then the query would have arisen, “who
and what was it supposed to sell?”

There were moments of drama and
every once in a while the central char-
acter, Tom Davenport, builder of the
first induction motor, came 4o life. Most
of the time he was just a puppet in the
hands of an electronic organization hav-
ing something to sell the public. Preju-
diced pleading that, is really a commer-
cial from beginning to end has a lot of
recoil dynamite in it. .

Only the future can tell where “docu-
mentaries” like this should start—and
end.

The Golden Or was a good job for
what it was.

Final bit of entertainment on the pro-
gram was Henry Scott, Kittens on the
Keys pianist. Henry seems to feel that
he’s gotten to broaden his regular rou-
tine with touches of custard pie slap-
stick to get across in television. He
should have seen Victor Borge on CBS
recently in New York to see just how
little mugging is needed to be funny.
Henry has everything—but someone
should tell him to “take it easy.”

Final routine was a series of talks, ad-
lib and read by two G. I. execs and The
Billboard’s Joe Koehler. Three speeches
in a row are too mxuch, Even Boh Peare,
G. I. ad head, realized that and called
in the gang that make WRGB possible for
bows before the birthday cake, instead
of talking about them.

The party might have been something
to write down in the history of tele-
vision programing. It’s a shame it wasn’t.

R. G.
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Téle Acts Can’t
Get Fat on Pay

(Continued from page 10)
been getting from nothing to about $25
from Storm.

At W6XAO, the Don Lee station on
the Coast, all talent used to the present
time—and there hasn’t been too much—
has been on the cuff. And at the Para-
mount station on the Coast no one is
paid except J. Gordon Wright, who
scripts a serial, and Thad Swift, emsee of
a Wednesday variety show. Their sala-
ries are a deep, dark secret, but it is
understood that there is little dough in
the secret. Paramount also draws from
its talent “pool” at the studio and doesn’t
pay it any extra dough. The gratis acts
on the Coast go on the air for free be=-
cause they want the experience. As a
matter of fact, Klaus Landsberg, top
man at the Paramount studio, thinks
that talent gets as much out of the
experience as the station gets out of
them. Landsberg, by the way, is pald
one of the industry's top salaries.

B&K “For Free”

In Chicago the Balaban & Katz sta-
tion, WBKB, almost never pays its talent,
following the “value of experience” theo-
ry. Only exception on record is Don Mc-
Neil, who went on one of the shows spon-
sored by Marshall Field Company a few
months ago. McNeil said that he, singer
Nancy Martin and announcer Sam
Cowling received the AFRA half hour net
minimum. The Zenith station in Chi
has had only one live show and in that,
RKO talent worked for free.

Salaries for producers and directors are
difficult to interpret, since most pro-
ducers and directors work either for
agencies or stations and have other
duties, mostly administrative, for which
they are paid.

11G for Miner
At CBS Worthington Miner directs
shows and produces them as well. But
he is also policy man for the station and
onc of its two top execs. Miner’s salary
is estimated at $11,000 a year. Ben
Feiner, who also doubles at direction,
production and office management for
CBS, is paid an estimated $7,000 a year.
Leo Hurwitz, who does direction and pro-
duction almost exclusively for the web,
gets around $100 a week. Frances Buss,
an assistant director and film buyer for

CBS3, gets around $80 a week.

GE’s 835 to 850 Sked

At GE cameramen double as directors
and get between $35 and $50 a week.
The former head of the station, who is
now floor manager and producer, gets
between $65 and $75 a week.

Exact figures are not available on the
Ruthrauff & Ryan producers who do the
Lever Bros.” shows on DuMont, but it
is known that the sponsor is giving the
agency $25,000 a -year for experimental
tele work. Most of the production men
do the job as part of their regular work.

Union cameramen (NBC, CBS) get
about $75 a week after a 30-day trial
period. Stagehands, electricians and other
technical help get union minimums
where organized and between $35 and
$55 a week where they are not.

Over-all picture of tele salaries thru-
out the country indicates they’re all
peanuts. One producer wanting Victor
Jory was willing to stretch the rubber
band to $150. That ain't hay in tele.

CBS

(Continued from page 10)
By that we mean that most of the gags
went over. Corny—but commercial. Di-
rector Frances Buss did as well as anyone
can in a practically unrehearsable show
where everyone runs around like crazy.

About the same goes for Director Ben
Feiner’s job on Opinions On Trial,
but the program idea (resolved: that
blondes make better wives than bru-
nettes) should have been hidden deep
in the dark recesses of its creator’s
mind. Certainly the popular welfare
would have been better served if it had
never seen the light of day. And this
reviewer is convinced that blonde de-
fender Ray Nelson, who puts on his own
shows on CBS's rival, DuMont, de-
liberately sabotaged the net.

Ev Holles's news, with the help of that
animator, and Leo Hurwitz’s highly com-
petent direction, were fine. At one point,
however, shadows of the animator’s op-
erator’s hands appeared on the scrcen
because of faulty lighting. It was cor=-
rected in a hurry. Marty Schrader.
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BMI May Face
Plug Hurdles;
Disking Starts

NEW YORK, Nov, 11.—Broadcast Mu-
sic, Inc,, landslide activities in signing
up band leaders to publishing house
contracts, may hit a snag in one depart-
ment, now that recording is about to
begin, It came to light last week that
BMI had signed at least 36 bands to
contracts, and had talked to “all the big
ones,” according to BMI execs. Accord-
ing to an inside source, in conversations
with Charlie Spivak, now out on the
road, BMI has reportedly offered him a
huge advance if he’ll sign, with the un-
written provision that he’ll do at least
six of his own songs for Victor.

Columbia and Victor Nix “Originals®

Now BMI can’t put that down in write
ing, for that would be the payola. And
according to BMI execs it’s not down in
writing, i.e., that any band that signs
a BMI contract should guarantee them
so many sides via major disk releases.
However, according to BMI execs, nat-
urally “it’s to the leader's advantage to
record his own songs, for then he’ll grab
off more royalty.” That's the under-
standing, and that’s plain. However, ac-
cording to both Manie Sacks, of Colume
bia, and Jim Murray, of RCA-Victor, any
attempt by a band leader to record one
of his own songs, where the song is not
@ hit, will be met with a fast nix.

Murray says he won't record anything
unless it's mutually acceptable to both
himself and the leader, while Sacks is
adamant about not allowing o leader
to have his own way with tunes to go
on his disks. With the limited number
of tunes to come out, Columhia plans
to issue one a week, whereas once upon
a iime they put out 12 disks a week.
I’s easily seen that BMI won’t be able
to push 'bheir tunes out on major wax
label, even if the leader is a top name.

BMI deal with leaders so far has been
smooth sailing, but there's always the
question around of what happens when
a leader isn’t on the air. Will the broad-
casters’ association get their dough back
if a band is traveling 10 or 11 months
out of a year and isn't on the air but
a few weeks? Whole thing right now
is in a state of flux, with the new angle,
that of “suggesting’ that leader do half-
dozen of his own sides when he records
a double-barreled wedge.

Victory Slate,
Unity Planks
In 802 Fracas

Party Color Begins to Show

NEW YORK, Nov. 11,— The Victory
ticket, the group organized by Louis
Weissman, and one which Unity, Blue
and Square Deal parties in the Local 802,
AFM election believed would not enter
a slate in the forthcoming clections, an-
nounced this week both a genecral plat-
form and introduced its major candi-
dates.

Ticket is being headed by Dr. Harry H.
Shilkret, for several years responsible
for the medical plan of local. At the
time that Dr. Shilkret withdrew from
handling the plan, it was believed that
he had had differences with Harry Suber,
treasurer, who is a Blue ticket candidate
for re-election this year. Suber, however,
is endorsed by the Victory group, thru
the simple expedient of having him also
make a bid for the job on the V ticket.
V-p slot on the Weissman entry is Rosario
Bourdon. and sec is being fought for by
Henry Lindeman.

Victory Exec Board Hopeful
Exec board hopefuls are Paul Mullee,
Leopold Lever, Hymle Grosman, Ralph
(See VICTORY SLATE on page 32)

Disking Peace With Rancour

August 1, 1942, ... ........,

August, 1942......
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October 20, 1944....... 0000
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November 13, 1944..........

CHRONOLOGICAL CHART OF EVENTS.
IN THE A.

F. M. RECORD BAN

American Federation of Musicians’ members ordered
to cease working for record and transcription
companies.

Anti-trust action started against AFM. Complaint
dismissed.

Decision affirmed by Supreme Court.

Senate committee hears testimony.

AFM proposed direct payment by companies to
union unemployment fund for every record and
transcription made by its members.

Proposal rejected. World Broadcasting, Empire
Broadcasting, Associated Music Publishers, Lang-
Worth, C. P, MacGregor, Standard Radio and Na-
tional Broadcasting Co. (Radio Recording Division)
take matter to U. 8. Conciliation Service.

Case certified to War Labor Board. Panel appointed.
Hearings held in New York City. Columbia and
Victor became parties to WLB proceedings.

Decca, World and Empire sign with AFM, agreeing
to direct payment to union for each disk pressed.
Associated, Lang-Worth, €. P. MacGregor and
Standard signed with AFM and withdrew from
controversy.

Hearings resumed. .
WLB panel in New York finds that the condition
existing was a ‘“strike,” and ordered resumption
of relationships that existed July 31, 1942. Also
concluded that it would not direct that the com-
panies pay money to the union for its unemploy-
ment fund. This finding was appealed to the
National War Labor Board in Washington.

Petrillo and record companies argue before full
NWLB in Washington. Revealed that over 60 re-
cording and transcription firms had signed with
the AFM to date.

NWLB decides ban must end and diskers and AFM
must reach agreement—or else.

National War Labor Board turns entire matter over
to Economic Stablizer Fred Vinson's office.
President Franklin Delano Roosevelt telegrams Pe-
trillo, admits that the AFM refusal to record has
not impeded the war effort in any respect, but re-
quests that AFM lift ban on holdout companies.
Petrillo wires Roosevelt he will have to take up
President’s request at meeting of executive board
of AFM in Chicago on October 10 before he can an-
swer President’s October 4 wire.

After a two-day meeting Petrillo sends Roosevelt a
nine-page telegram rejecting the United States
President’s request, saying that tho he agreed he
would settle if so requested by Roosevelt, the situa-
tion had changed in that 105 other record and
transcription manufacturers had already signed,
and he saw no reason to give in to the two holdouts.
The three companies wired Stabilization Director
Judge Fred M. Vinson that unless something is
done immediately “the principle which we (Colum-
bia-Victor-NBC) have fought all this time will be
forced upon us.”

The three disking organizations finally throw in
the sponge and sign at James C. Petrillo’s (AFM)
terms, with protests not only from each signing
organization but from the union as well.
Columbia and Victor disking starts again.

ASCAP Set To Go Longhair;
Jan. 1 Date When Symphs

May Start Playing Royalties

Deal Tipped by Org’s Alien Property Custodian Deal

NEW YORK, Nov. 11 —Licensing of
symph orks by ASCAP is slated to begin
shortly, according to both ASCAP execs
and those close to New York Philhar-
monic, which would represent dealings
with all longhair groups in the country.
It was revealed last week that the final
meeting between ASCAP and Philhar-
monic took place 10 days ago, with all
that’s left to do now is the formatity
of signing of papers. Also revealed for
the first time was that all symph orks
have had verbal agreements with the
Society this year.

What the amount totals wasn’t re-
vealed, but that it will be bulky is taken
as a foregone conclusion when number
and size of orks, their halls and number
of programs given a season is taken into
account. ASCAP has decided to handle
the matter via blanket contracts, and
verbal agreements now in existence be-

tween the Society and orks will be retro-
active to the beginning of the season in
all cases.

‘Contracts call for a flat sum, giving
orks the right to use all ASCAP music.
Such things as length of season, size of
the ork, importance of the major symphs
as compared to the minor groups, will
combine to make up the fees charged
for licensing music.

Fact that ASCAP concluded a deal
with the Alien Property Custodian office
a short while ago, dishing out $27,500 a
year for rights to use longhalr works of
French composers, goes hand-in-hand
with closing weeks of the symph ork-
ASCAP meetings. According to John G.
Paine, general manager of the Society,
general licensing of symph orks will defi-
nitely go into effect before the first of
the year. ASCAP has been playing with
the idea for a couple of years.

www.americanradiohistorv. com

Companies Sign
Under “Protest”

]
RCA-Victor, NBC, Colum-
biagoto work, with James,
Monroe first bands to wax

®
(Continued from page 3)
yet to be decided. Vaughn Monroe was
the first RCA-Victor band to disk, cute
ting four sides yesterday. James will do
two sides. Columbia’s policy for the time
being will be to put out just one or two
records a week, while Victor hasn't sig-
nified what it intends in that respect.

Columbia’s Stars in Town
Columbia is in the better position so
far as artists availability is concerned.
Frank Sinatra is in town at the Waldorf;
Frankie Carle at the Pennsylvania Hotel;
James at the Meadowbrook; Lee Castle
at the New Yorker; Benny Goodman is
rehearsing a small combo for the Billy
Rose show; Les Brown is at the New York
Strand. Victor has Monroe and Tony
Pastor in town, latter at the Paramount.
Tommy Dorsey is on the Coast; Charlie
Spivak in Chicago; Sammy Kaye on the
road as is Freddy Martin. Latter is in
California. Artie Shaw is in rehearsal
with a new band and may not be ready
to disk right off the bat, but probably

(See BAN ALL OVER on page 63)

Ink Spot Situash
Still in Muddle;
Gale Suit Latest

NEW YORK, Nov. 11.—Ink Spots’ situa-
tion is still plenty muddled, altho group
is still singing at the Zanzibar here. Last
week, in a return suit against William
Kenny’s injunction for an accounting of
the profits, etc., Moe Gale, combo’s mane-
ager, filed a motion for an injunction
against Kenny in an effort to prevent the
singer from using the name Ink Spots
if he doesn’t want to use Deke Watson,
original member of the group. Kenny,
high-voiced singer of the group, allegedly
refused to allow Watson to return to the
group at the New York nitery, saying he
wouldn’t go on with Watson.

Gale's suit is based on the the fact
that Watson is one of the original mems-
bers of the group, and that the combo is
2 Joint venture and a partnership. If
Kenny doesn’t want to use Watson, then
he can’t use the name.

Watson and Charles Fuque, now in the
army, also a member of the group, have
also filed an injunction against Kenny.
Latter are repped by Arthur Garfield
Hays. Gale's attorney is Andrew Wein-
berger. Suit also brings forth evidence
that Kenny Joined group later and was
not an original member of the act.

Group's legal tiff has caused shifting
of its stint at the New York Paramount
from Christmas time to some time later.,
Woody Herman moves up to {ill in, open=
ing either December 20 or 27. Move also
caused canceling out of theater spots in
Minneapolis and Detroit.

Omaha ODT Hits

Territorial Bands’
Gas Allotments

OMAHA, Nov. 11.—Four territory bands
operating out of Omaha have received a
definite turndown for additional allot-
ments of gasoline for their tractor-trailer,
sleeper-type busses and will curtail their
one-nighter jumps to a great extent.

The bands were Lee Williams, James
R. Barnes, Jack Colebaugh and Nat
Towles.

V. J. Hones, Omaha district manager
of ODT, announced that his refusal to
grant the applications had been upheld
by both the regional and national ODT
directors.

o
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Bands Use Checkers on 1-Niters

Most Sf;ots Are
Honest But —

James almost taken for 1G;
Shaw has contract that cuts
him in on everything

&

NEW YORK, Nov. 11.—With many new
operators of ballrooms and one-night lo-
cation spots thruout the country today,
bands are definitely taking all sorts of
precautions to make sure they get what
they call “the right count” at the gate.
Agencies, band managers and leaders say
that the one-night picture is plenty tough
today, as it is, without belng rooked by
some unscrupulous promoters. Not all
the boys have been taken—just some.
They're now out making certain that they
won’t have to take the short end of the
rope. By insertion of clauses into con-
tracts, use of checkers, including Ross-
Federal men, and other devices, bands
are definitely making it plain that they
are going to get what’s coming to them.

James Almost Missed a G

Harry James, now at the Meadowbrook,
had a set-to with one promoter coming
East this time. Not known which one,
but according to those close to the situa-
tion. after the eve was over the manager
of the band thought there was a short
count., He went around and after hag-
gling for a while discovered there was
another $1,000 coming to the band. Rea=
son for the discrepency was g little matter
known as seven entrances. James’s was
& typical case. One-night bookers say
that there are really few unethical men

Milwaukee Jam

MILWAUKEE, Nov. 11..—When
Duke Ellington played the River.
slde Theater here recently, Mary
Lou Willlams was in town with a
jive combo working a one-nighter
at Milwaukee Auditorium.

After the last show, some of
the Ellington sidemen, aug-
mented by others from the Mary
Lou Williams band and local
men, did some jamming.

The session started at mide
night, went on all night, and was
still going at noon the following
day.

The sesslon was one of the most
lengthy, non-stop affairs on rec-
ord in town. Art Dawson’s long-
since-closed entertainers’ club,
was the spot. Most of the local
men are still recovering.

in the field, but there are some. Fact
that bands are playing in what 18 known
as “foreign territory,” that 1is, places
where because of increase in dough in a
territory thru defense plants, one-night
operations have sprung up that mneed
checking.

Shaw’s Safeguards

A case In point is the new Artie Shaw
ork., They're playing at least a dozen
spots on the Coast before starting out
in Minneapolis December .1. Just to be
on the safe side, they're putting on Ross=
Federal men In every place and certain
clauses are going into the contracts with
one-niters.

These clauses are:

(1) Under no circumstances are free
or partial passes to be issued;

(2) On minimum admissions, whether
spectator or dancing admission, includ-

ing advance sale and excluding taxes,
slx hours before the engagement begins
Shaw’s rep has the right to check all
advance sales, continuing such check
until advance sale ceases;

(3) In the event patrons must pay a
seating charge for the use of tables,
charge is to be included in the gross re-
celpts;

(4) If checking charge is compulsory

if 1t exceeds 10 cents, then such
charges shall be part of gross receipts;

(5) Shaw retains the right to have men
check admissions to all doors at box
offices and at all places where admissions
are sold or collected. Shaw, by contract.
may use either own men, Ross-Federal
or any similar service.

These clauses, instigated by Andy
Weinberger, Shaw’s attorney, went into
the Willlam Morris contracts. Of course,
according to blg one-night bookers, you
can only have this type of protection in
the case of a big name. However, in the
case of smaller names, increased checking
by Ross-Federal men tell the story.

According to R-F execs, biz has in-
creased plenty during past couple of years.
Checkers get around $10 a night, with
such bands as Harry James, Jimmy
Dorsey, Gharlie Barnet, Kay Kyser, Duke
Ellington, Tommy Dorsey, Sammy Kaye,
Xavier Cugat, Henry Busse and Sonny
Dunham, all using R-F. Also, according
to R-F, they've gotten plenty of calls
from all the top agencles, including
MCA, WM and GAC.

Jimmy Lunceford probably has the best
guarantee of all. He won't play a spot
unless they use his tickets. According
to his manager, Harold Oxley, once upon
a time it was an easy practice to dish
out tickets, some 500 or 600, and allow
cabbies to hawk them. These would be
extra tickets that wouldn’t clear thru
the b. 0. and on which the band never
even came close to collecting. Manage-
ment sold them at a reduction to cab-

No Cupid

MILWAUKEE, Nov. 11. — The
phone fangled on the desk of
V. Dahlstrand, prexy of the Mil-
waukee Musicians’ Association.
Answering, Dahlstrand heard:
“Look. I'm a union man, see,
and I'm getting married. But
I got some friends, see. Non-
union, see. They’'ll play cheaper

Dahlstrand interrupted with:
“Look, Buddy, if you can’t pay
$8 for music for your own wed-
ding, do your future wife a favor,
Tell here not to marry you.
She'll starve to death.”

The bird hung up in a rage.

MacFarland Ork
Edging Back In

NEW YORK, Nov. 11. — MacFarland
Twins. ork, which has been doing week-
end dates at Post Lodge, Larchmont,
N. Y., using band made up of Grauman
workers, will soon step out full time with
an outside band.

Twins broke up their band to go into
war work some time back, but are now
making plans to handle war jobs and
play dates at the same time.

bies, of course.

Glenn Miller had the specification on
his one-nighters as to the tab to be
charged, and other bands have used pre-
cautionary methods, but all bands and
agencies have their eyes open to any at-
tempt to skim off any of the dough
coming to them.

A
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America’s Greatest Blues Singer

WALTER BROWN

and

Swingdom’s Greatest Rhythm Section

THE JUMPIN’ JAY BIRDS

b Ad


www.americanradiohistory.com

November 18, 1944

The Billboard

MUSIC 15

Decca Stocks Up

NEW YORK, Nov. 11.—Accord-
ing to reports from the Coast,
Decca is amassing a terrific back-
log of masters, mostly standards.
During past couple of months
they've cut 48 sides that will be
as good releases a couple of years
from now as they are today. They
did the same thing here recently
with Guy Lombardo. Disks on
Coast Included an Eddile Cantor
and Jimmy Durante albuni.

Kid Band Sticks
Together; MCA
Lands First Job

NEW YORK Nov. ll.—Sherry Dacey’s
ork, kid band that played Ken Murray's
Blackouts in Los Angeles, is in New York.
Boys are sticking together via tough
Jobs.

Lads, who average anywhere from 16
to 18, have been here six months and
have rehearsed while holding down jobs
as elevator ops, soda jerks and bellboys.
Band played Hollywood Canteen for over
a year and then went out on a USO tour.

Band’s first local job will be week-end
at City Center here, already booked.
They’re under MCA banner.

Kirk Wood 3d
Blue Barron Ork
Warblexr-Fronter

NEW YORK, Nov. 11.—New front man
for Blue Barron band is Kirk Wood, war-
‘bler, who’s been singing on Station WLW,
Cincinnati, for past six months.

Tommy Ryan, who fronted band ever
since Barron went into service a couple
years ago, is now out doing a single. Be-
tween Wood and Ryan, Tiny Wolfe
batoned band for a short time. Band
opens Bill Green’s Casino, Pittsburgh,
this week-end.

Barron’s arrangement with front man
is salary, with Barron’s sis managing
band while her brother is in service.

Tenn., Mich. Spots
On One-Niter Route

NEW YORK, Nov. 11.—Two new one-
nighter spots have been added to name-
band routes, one at Oak Ridge, Tenn.,
other at Jackson, Mich. Oak Ridge spot,
which as yet hasn’t had a band, will go
on a one-a-month policy, while the Audi-
torlum at Jackson opened recently with
Woody Herman, with Tony Pastor fol-
lowing.

Paul Bacon, operator of the Rolla-
torlum, Jackson, for past six years, has
taken over the Auditorlum. Herman
drew 83,200, with 2,300 dancers paying
$1.50 per. Following Pastor will be Clyde
Lucas, with Gene Krupa inked in for
December 22,

AN IDEA FOR YOUR NEW CARD

113 reproductions of billing created by us' for
America’sLeading Orchestras, including Kay
Kyser, Wayne IKing, Cab Calloway, etc.
MAILED FREE. Positive Proof we serve tap-
notchers. Get in this class by using CENTRAL
ART POSTERS. Write now for date book
and samples. (Mention Dance Posters.)

CENTRAL SHOW PRINTING COMPANY

MASON CITY, IOWA

HOWARD PHOTO REPRODUCTIONS

lG]}IARA\’I‘I‘E every ghi)%)o t? look
ike your original. 52 plotbs

.13; 25— 8 x 10
end Price List B
Howard Photo Service

100—386.60; 50—384

$2.75; 5¢ in quantities; postcards,

2¢.  Mail orders coast to coast.

185 W. 48 6t., New York 19, N. Y. Bryant 8-2400

24 br. service. Send for Samples

AFM Preparing Hotel Medicime

Heifetz Disks

White Christmas
For Jack Kapp

NEW YORK, Nov. 11-—In what will
probably be one of the surprise releases
of this, or any other season, Decca re-
cently disked White Christmas by Jascha
Heifetz, noted violinist. Heifetz did the
disk backed by a 36-piece ork conducted
by Tootie Camarata, Decca staff arranger,
who also voiced background, with disk
now going to him for approval. If
everything is okay platter will be out
around December 10.

Not known what Heifetz got for the
one record, but it’s rumored in the trade
that the price was somewhere around
$25,000 advance against royalties, which
would tend to mark a record, or near
record top, for a single artist’s recording
date. Heifetz also made other sides for
the company, but these were with his
accompanist, and titles of tunes
wouldn’'t be revealed. Fact that concert
violinist didn't balk =about doing a
standard points up the fact that pop
pubs are in for a break in future long-
hair waxing sessions if this one proved
a commercial seller. Song is a natural,
having sold over 1,000,000 copies first
year out (1942), and doing more than
half a million more since then.

Heifetz recently signed a non-exclusive
deal with Decca, shifting over from Vic-
tor. However, violinist can record for
anybody under terms of new contract.

Renewalsa Boon

To Fisher Music

NEW YORK, Nov. 1l1.—Fred Fisher
Music Company is coming into a wealth
of materlal via renewals the coming
Yyear, with late composer’s material that
he had written for other pubs coming up
for their next 28-year period in 1945. His
Lorraine, written in 1917, is now at Mills.

Pubs make renewal demands in the
27th year, hence in 1945 Fisher Music,
now owned by his widow, Anne, and Eli
Oberstein will make renewal demands.
Such other hits as I Go Wild, Simply
wild (Mills), Night Time in Little Italy
(Mills), In the Land of Yamo, Yamo
(Mills) and Hindustan (Foster) all were
written In 1917 and come up for renewal
next year.

Fisher’s firm will also get plenty of
additlonal valuable copyrights In the
next year or two with such tunes as
Chinese Lullaby (Schirmer, 1919), Dar-
danella (Mills, 1919), Oui, Oui, Marie
(Mills, 1918), I'm Always Chasing Rain-
bows (Robbins, 1918).

Thru renewal rights of Russell Robin-
son, which Fisher has secured, firm will
get Muargie, written in 1920, and Mary
Lou, written the same year. Also thru re-
newals, some 200 Romberg and Friml
tunes will be turned over to the firm.

SPA’s 1% Pling
Nets 20G in Month

NEW YORK, Nov. 11.—Songwriters’
Protective Assoclation has met with al-
most unanimous reception to its 1 per
cent of member’s royaltlies from ASCAP.
To date closc to $20,000 has reportedly
been promised the organization, with
close to 1,000 members okaying the re-
quest. SPA originally asked for the 1
per cent with the ldea of helping defray
the litigation costs of the suit now going
on between BMI, Marks Music vs. ASCAP
and SPA.

Request for the 1 per cent deal went
out about a month ago to some 1,400
SPA writers, with hopes of attalning
around $40,000. One per cent measure
means that AA ASCAP writers would
kick in about $200, and according to re-
ports, all who have been approached have
come across.

NoMr.W.Payola

NEW YORK, Nov. ll.—Jerry
Cooper, who started his new alr
program last week, thought up, so
he thought, a good idea to raise
dough for the Sixth War Loan
Drive. Jerry, who sings four num-
bers per broadcast, was going to
suggest that he’d sing a song for
each pub who bought $25,000
bonds and thus get $100,000 per
broadcast for Mr. Whiskers.

That was okay until Johnny
O'Connor, payola policeman,
called up Jerry and nixed the idea
—no payola, even If it was for
the good of the U. S. Treasury.

Jerry is trying to think up ane-
other gimmick now.

Colu’bia Record
Not for Sale
But Definitely

NEW YORK, Nov. 11.—Columblia
Record Corporation, substd of Columbia
Broadcasting System, is not for sale.
There isn’t “enough money around” to
buy the company, according to Doc¢ Levy,
one of the major stockholders in CBS.
Levy’s answer is to The Billboard’s re-
cent story in which a syndicate, headed
by indie music pub George Weiner, made
a bid for the company. Weiner repre-
sented $2,000,000, which was supposed
to be a down payment, but according to
Columbia record execs, along with Levy,
company never was and definitely is not
for sale.

The Billboard indicated at the time
that there was very little likelthood of
a sale but that Weiner couldn't be
blamed for trying,

Wayne Daillard

Loses Out on
Mission Ballr’m

HOLLYWOOD, Nov. 11.—Wayne Dall-
lard, who has been operating Mission
Beach Ballroom, San Diego, Calif.,, lost
out on his bid before the city council,
new lease going to Larry Finley, who
runs the Ratliff Ballroom there.

During the summer Finley plans to
run six nights, switching to week-end
policy during winter. He will use name
bands, taking over January 1.

V-Disks & 6th Loan
Team Up Top Names

NEW YORK, Nov. 11.—U. S. Treasury
Department and Army Special Services
start Sixth War Loan drive with name
bands. In a huge event at Constitution
Hall, A, S. S. will record event and make
V-disks out of the goings on and send
them to boys overseas.

Gene Krupa, Perry Como, Raymond
Scott, Martin Block, Johnny Johnston

N. Y. Spots Also
Ready for Battle

e
Result of 35-band confer-
ence being studied by
union brass hats

L]

NEW YORK, Nov. 11.—Altho the Amer~
ican PFederation of Musicians hasn't
taken a definite move as yet, about fact
that bands in New York hotels are los-
ing dough, survey belng made by the
AFM of the operating costs of some 35
bands during the past two months is
now closed. It’s understood that an an-
alysis by the union will be made within
a month and then direct steps will be
taken. What they will be is a matter of
conjecture, but at the same time it was
rumored that as a protective measure
some of the New York hotels are lining
up to be prepared in the eventuality of a
crack down by the union.

No Official Notice
According to a New York Hotel Associa-
tlon spokesman, no official word has
reached the organization. That is likely,
since the union has made no official
move. But it's believed that the hotels
are quietly lining up a defense plan
against the union, being prepared to
jump in different directions if necessary.
One hotel exec, James McCabe, of the
(Hotel Pennsylvania, wouldn’t comment,
other than to say that his hotel was
available for bands that wanted to play
there and if they met his figure that was
all he was interested in. That's pretty
much the attitude of all the hotel execs,
for they know they have the spots that
have the air time; a thing sorely needed

by every band in the country.

$1,000 Differential

According to those close to the union
picture, the union has pointed out that
a band that gets $3,000 in a hotel in Chi-
cago, gets only $2,000 in New York. Thia
means that the hotel here finds that
its remote air time is worth $1,000 a week
to the hotel, otherwise why the discrep-
ency in price? There was some talk
about the union raising the scale of
musicians to come close to the pay-roll
problems now in existence, but it’s ob-
vious that this would hurt smaller ho-
tels, at which bands play for scale
and don’t lose dough because the musi-
clans work for scale.

Clean-Up Spreading

The AFM is interested in cleaning the
situation up, not only in New York but
all over the country. Last week AFM
clamped down on the Blackhawk in Chi-
cago, where Chuck Foster, with a small
ork, was losing dough playing the spot.

Some 30 band leaders have gone be-
fore the AFPM re the 5 per cent off the
gross for personal managers. A few more
cases, beslde the Johnny Long incident,
have come to light, dealing with p. m.
taking their cut based on the net rather
than the gross. It's understood In the
latter case the flgure was probably
much higher than 5 per cent to make up
for the difference.

and Paul Whiteman leading a service ork;
Three Suns, Eddy Howard, Ella Mae
Morse and Pfe. Frank Loesser will be
among those making for boys and payees.

(WE'LL WRITE)

"THE lAST PAGE OF MEIN KAMPF"

y Jack B. Johnstone & Will Livernash
Headed for YOUR HIT PARADE. A Novelty Polka with fnmmmgs.
If you want to be the first to use it write or wire for

LA CASA DEL RIO, MUSIC PUBLISHERS, 221 SHEPLER, T0LED0 9, OHIO

. LLOYD

and Orchestra

LaBRIE

Mutual Network

Tourihg for ;
GENERAL AMUSEMENT CORP.

_Hollywood
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1 SONGS WITH MOST RADID PLUGS
3 é The following are the leading songs on the basis of the largest number of network
% plllgs' (from_ New York outlets WJZ, WEA,F,”WABC and”WOR) for the past week, ?osi-
é ztz‘lgxll]all?ettiz,:]ll\}“ is no indication of a song’s ‘“‘most played” status, sincc all songs are listed
Z Compi_ljliion is based upon data supplicd by Accurate Reporting Service, with plugs
% per tune omitted by The Billboard. (M) Song in legit musical. (F) Song in film musical.
é TITLE PUBLISHER
: Z 11::1 Kiss i(o )Remember 0000066000006 -1 430000000600 0600 Lincoln
WEAYS) (B o e e e el eleie ole als o) & K (mar Wby B0l o ol s o) s o) e o al o ol Berlin
; % And Her Tears Flowed kae Wine. .u. b biie oo Robbins
_ é Come With Me, My Honey (F) .................. s Santly-Joy
é Confessin’ .........coovienvnn.. L BT s e AT T Bourne
. Dance With a Dolly ...........ooviiuiennn.. Shapiro-Bernstein
. Z IED:ont Fe(nce MeIn(F) ..ovviiiiiii i, Harms, Inc.
3 valina (M) ... .ieiiiiionnit it -.Crawford
% How Many Hearts Have You Broken? ;.sweme.sd. ... Advanced
é I Don‘t Want To Love You............covuiiirinnnnnnn. Chelsea
g IDream of YOU .....viveniiiiii it iinnennnn ..Embassy
7 I'll Walk Alone (F) ...... ey D000 800 0800800006000000r Morris
7 I'm Making Believe (F) .................. Bregman-Vocco-Conn
It Could Happen To You (F)..........c.civtiiiinennnnn. Famous
It Had To Be YOUu (F) . iivirtiniiiniiinienaennnnnens Remick
Let Me Love You Tonight ................... e Robbins
Magic Is the Moonhght (F) ........................ Melody Lane
Strange MUsic .....c..viiriiiiinii it Chappell
Sweet Dreams, Sweetheart O N aE s o B o A i el - ...Remick
Sweet and Lovely (F) ..., Feist
Ten Days With Baby (F) ............ .. ... ..o, Triangle
The Day After Forever (F) .................. Burke-Van Heusen
The Very Thought of You (F) .................ceou. Witmark
There Goes That Song Again (F).............. Shapiro-Bernstein

Together (F) ...... et 00600000000000 Crawford
Trolley Song (F) ...c.oovvivuiiiiiin, 4l oo e alal ol e atal e A Feist
Twilight Time ..... 5000008 0000000 90008000600 Campbell Porgie
Two AGAIN ... ooveseancconnassocionesncans eieseess.. . Southern
Walting ....ocvieiionncnionienan 500000 cteetiisetiaei.ae...BMI
WhataDl!ferenceaDayMade.. ..... .........,.........Marks
WHhISPETING ..ccvveerreesteesiottocsansssssnsnnssnsssss. . Miller

Lucky Strike HIT PARADE

(BS, Saturday, November 11, 9-9:45 p.m. EWT,

AND HIS ROYAL CANADIANS

THE BAND THAT GAVE YOU
D@~ DECCA NO. 18602

HUMORESQUE

POSITION
LONG AGO Wi | Wk. TITLE PUBLISHER
4 1. Dance With a Dolly .............. Shapiro-Bernstein
AND 13 2. I'll Walk Alone (F) .........coiiiveieenannn. Morris
3. Trolley Song (F) ..........coiiiiiriiiiiinnnnn BFellSt
§ 4. Always (F) ..o it e erlin
TMES™ DECCA NO. 18617 5. Together (F) ... . . .l Erawtord
6. How Many Hearts Have You Broken?...... Advanced
(OME WIIH ME MY HONEY 7. It Had To Be You (F).............. e -Morris
7 1 8. Strange MUsic ...........ccoiiiernennnen.s Chappell
2 9. I'm Making Believe (F) ........ Bregman-Vocco-Conn

TOGEIHER From”iShlfl(‘E)it%rl? WENT AWAY”

NOW GIVES YOU
DECCA NO. 18626B

MEET ME IN ST. LOUIS

“Going to get promotional pic works in the picture
‘Meet Me in St. Louis.” Ideal stuff for the paytable
and retail eounter sales. Lombardo trade-marks will
sell it to one sector . . . the pic will sell it to another.
And faet that tune’s all there will sell it to third
gang. That’s all, brother!® —BILLBOARD

BACKED BY

THE VERY THOUGHT OF YOU -

And the Following Extras: Everything I've Got Belongs to
You: Fine and Dandy: Jingle, Jangle, Jingle, and Blow, Gabriel,

Blow.
(Note: Last Week position was for October 28. Program was
not broadcast November 4 due 1o a political talk.)

NATIONAL AND REGIONAL SHEET MUSIC BEST SELLER SOURCES:
Atlanta: Cable Piano Co. Boston: H. N, Homeyer & Co. Chicago: Car] Fischer, Inc.;
Gamble Hinged Music Co.; A. C. McClurg. Cincinnati: Song Shop; Willis Music Co,
Denver: Charles E. Wells Music Co. Los Angeles: Morse M. Preeman, Inc. New
York City: Music Dealers’ Service, Inc.; Ashley Music Supply Co.; Myrex Music
Corp.; Carl Fischer, Inc.; Music Sales Corp. Phoenix, Ariz.: J. J. Newberry, Co.
Pittsburgh: Volkwein Brothers, Inc. Portland, Ore.: Irving Sklare Music Co., care
Meier & Frank Co. San Antonio: Southern Music Co. San Francisco: Pacific
Coast Music Jobbers. St. Louis: St. Louis Music Supply Co.

HARLEM HIT PARADE SOURCES: Rainbow Music Shop, Harvard Radio Shop,
Lehman Music Company, Harlem De Luxe Music Store, Ray’s Music Shop, Frank’'s
Melody Music Shop, Davega-City Radlo, Inc., New York; Richards Muslc Bhop,
Bernard Record Shop, Brooklyn; Groove Record Shop, Me]ody Lane Music Com-
pany, Metropolitan Music Shop, Wright Music Shop, Chicago; Klayman's Music
Shop, Cincinnati; Smith’s Record Shop, Atlanta; Radio Shop of Newark, Newark, N. J,
Gary’s Record shop Richmond, Va.

O O Y

Blb DOllgh BOVS Philly Union Planning

Ban on Would-Be Sinatras

Out tO Dunl{ ln PHILADELPHIA, Nov. 11.—Frank Sin-
atra’s rise to fame and fortune has

spawned so many new singers here that

G the supply of professional voices already

Oncert ravy exceeds the demand to a point where

only a comparative few find regular em-

O Y
Pd
3N
|qmmmw_
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ROOSEVHT HOTE'. . NEW YORK, Nov. 11.—Top-earning gl?ym'fn% Local AGVIA‘I& is plannlngban in=-
; q AR q efinite ban on enrolling as member vo-
L o bagts will deﬁmte}y cut for big cox}celrt calists with no previous professional
NEW YORK ; dough next year, with many names signi= gtatus.

- fying intent to take advantage of huge

On T/Le 7‘1iz‘ foc' ] auditoriums thruout country where mobs
i can gather just to sit and listen. Latest than theater or one-night appearances.
CHELSEA (IGAREITES : to take to the longhair pitch are Artie Incidentally, fight for Shaw spread to

Shaw and Gene Krupa, with both going three Broadway houses, with Roxy enter-
&8 out on the concert road next year after ing into the fray near the end, but

SUNDAYS, 10:30-11 P. M. E. W. T. i # doing theaters and pix. Krupa has al- Warners' house has been definitely set.
F ready signed to do concerts in Canada Duke Ellington has done quite well on
BLUE NETWORK ; Ly next May and will probably get a huge concerts for past couple of years. Other
: 4 e B8l hHuild-up and large advance to boot. orks, such as Raymond Scott, Jan Savitt
COAST TO COAST : & : Shaw, who definitely goes into the and others, have been eying the long-
¢ Strand Theater here week of January 19 hair pitch for quite a while, figuring
or 26, will according to those close to it’s the easiest way to make dough today,
him, probably do concerts after that. what with travel restrictions high, price

They figure that concerts pay much more of sidemen, etc.

www.americanradiohistorv. com
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BEST SELLING SHEET MUSIC

This compilation is based on weekly reports received from leading sheet music jobbers
and dealers in important sheet distribution centers in the United States.
Songs are listed according to their popularity nationally, with the
(M) Song in legit musical.

AN\

A\
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ar Week Ending
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{See sources bot-

(I') 8ong in film musical.

{?S.I?I“{J?sN NATIONAL East Mid-_ South West
Wk. | Wk. west Goast
1 1. PLL WALK ALONE (F) ............. 1 1 1 2
Morris
5 2. THE TROLLEY SONG (F) .......ccc... 3 2 5 1
Feist
3 3. DANCE WITH A DOLLY .............. 4 3 2 3
Shapiro-Bernstein
2 4, TOGETHER (F) .. ...ciiiiiinernannnns 2 4 4 5
Crawford
4 8. ALWAYS (F) .. iiiiiiiniiniiiieinnnnnnns 10 5 3 4
Berlin
6 6. HOW MANY HEARTS HAVE YOU
BROKEN? ....citiiioesnencosasasasanas 6 7 10 10
Advanced
= 7,1 DREAM OF YOU .......c.iciivennnnn 5 — — 6
Embassy
8 8.I'M MAKING BELIEVE (F) ............ 7 —_ 6 _
Bregman-Vocco-Conn
7 9. SWINGING ON ASTAR (F) ..evvvvnnnnnn — 6 9 —_—
Burke-Van Heusen
8 —_— —_ 8

= 10. WHAT A DIFF'RENCE A DAY MADE....
M

arks

Other Sheet Music Reported in Best Selling Lists by Sections

EAST: Is You Is or Is You Ain’t (F)—Leeds.

MIDWEST: It Had To Be You (F)—Remick; An Hour Never Passes—Shapira-
Bernstein; Day After Forever (F)-—Burke-Van Heusen.

SOUTH: Don’t Fence Me In (F)=—Harms, Inc.; There Goes That Song Again (F)

—Shapiro-Bernstein.

WEST COAST: White Christmas (F)==Irving Berlin; It Had To Be You (F)=—

Remick. )

" White Christmas

0 1 . I'll Be Home for Christmas
HARLEM” HIT PARADE . 18429  50¢ .
. 7 anny Boy
leadinﬂollzzigfus.[ii:tst?)ie :.msli Sré:p;ggcer:cggﬁ)sw ‘in Harlem 8 based on sales reports from the % BING CROSBY
*,;;’ft fTé,:N 18570 50¢
2| 1. Into Each Life Some Ink Spots and Ella Fitzgerald / . . .
RainMust Fall ..... ................... Decca 23356 7 Silent Night, Holy Night
1 | 2. Gee, Baby. Ain't I Good H
10 YOu? . ..ooannn.s King Cole Trio ........ Capitol 168 (AELER D
4 | 3. Hamp’s Boogie- ! . BING CROSBY
Woogie ............ Lionel Hampton .. ..Decca 18613 Z "Jingle Bells
7 | 4. I Wonder..... RN Pvt. Cecil Gant % 18510 50¢ g cl le Comin’
: A Gilt-Edge 500 C. G. 1 Santa Claus Is Comin’ to Town
3 | 5. Cherry Red Blues..... Cootie Williams ........ .. Hit 7084 .
56, I'mULost ............. Benny Carter ........ Capitol 165 BING CROSBY - ANDREWS SISTERS
8 | 7. You Always Hurt the s B Don’t Fence Me In 23281 75¢
One You Love ....-Mills Brothers ..... .Decca 18599
6|8 I'mULost ............ -King Cole Trio ....Excelsior 2986 The Three Caballeros
— | 9.1Is You Is or Is You BING CROSBY - ANDREWS SISTERS
Ain‘t? (F) ........ - Cootie Williams .......... Hit 7108
— [10. I'll Walk Alone (F) ..Dinah Shore ....... Victor 20-1586 23364  75¢
7 The Trolley Song

Juke Location Case

To N. Y. High Court

NEW YORK, Nov. 11.—Test case of Ed-
win H. Morris Music Company against
tavern keeper Mike Donahue., started
about a year ago, in which Morris sought
to find out whether spots using juke
boxes have to pay a license for their
music, will go to trial in New York Su-
preme Court.

Defendant made motion last weck for a
summary judgment but withdrew it later
on. Case is based on the fact that there
are some 400.000 juke boxes in the States,
with no royalties collected because the
copyright law of 1909 decreed that public
performance for profit can only be called
such when an admission is charged at
the door.

Attorneys for Morris want to test
wording of law by finding out whether
paying for food and drinks don’t con-
stitute an admission charge. That part
of the 1909 law reads as follows:

“A rendition on & coin-operated ma-

S A A A

Let’s Start the New Year Right
BING CROSBY

Boys and Girls Like You

JUDY GARLAND
23361 75¢

Hudson’s Horns Hit T Lt
But Toots Go On

Some Rain Must Fall
I'm Making Believe
ST. LOUIS, Nov. 11.—George Hudson, INK SPOTS - ELLA FITZGERALD
whose band followed Stan Kenton into |
Tune Town here, almost missed his 23356 75¢
opening night because of a four-alarm
fire which destroyed the Carver Club,
Negro night spot, burning up Hudson’s
musle stands, part of his library and
several instruments. The $65,000 blaze
occurred Monday night (6) previous to
Hudson's Tuesday opening at Tune town.
A new shipment of stands rushed from
Chicago helped to save the day for Hud-
son, plus the loan of some instruments
from local musicians.

Decza_

chine is not to be deemed a public per-
formance for profit unless a fee is
charged for admission to the place where
rendition occurs.” Donahue runs a tav-
ern on Third Avenue, New York, and was
selected at random as a test case.

DECCA DISTRIBUTING CORPORATION

Executive Offices: 50 W. 57th St.,, New York 19, N. Y.
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Dance with aDolly . . .

Tony Pastor (30-0827)
Together . . . . . . . . Dinah Shore (201594)
Whispering . . . . . . Tommy Dorsey (20:597)
The Trolley Song.
itHadto Be You. . . . .

Amor . . . . . .« « .« . .

« Four King Sisters (30-0829)

Artie Shaw (20-1593)
Wayne King (20-1587)

When Johnny Comes Marching Home
Glenn Miller (20-1600)

IDon'tMind. . . . ..

Passion Flower. . . . .

Duke Ellington (20-1593)
Johnny Hodges (30-0817)

Hawaiian Sunset. . . . . Sammy Kaye {20-1590)

BUY MORE
WAR BONDSI

Listen to ""The Music America Loves Best’” Sundays,

4:30 p.m., EWT, NBC Network. mr
THE TUNES §
NAB THE NICKELS ARE oV

ICTOR

AND BLUEBIRD RECORDS

ﬁm&\\\m\\\\\\m\\\\\w&\\\\m\\\\w\\\m&m
g .
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BEST SELLING RETAIL RECORDS

This cpmpjl_atiun is based on weekly reports received from leading retail record stores
in key retail cities. (See Sources in Part 3.) Songs are listed according to their popu-
larity nationally with the sectional listings to the right. Record backing the hit record is in
italic. (M) Song in Legit Musical. (F) BSong in Film Musical.

AN A

Y
©

POSITION
Last| This NATIONAL East Mid- South West
Wk. | Wk, west Coast
1 1. PLL WALK ALONE (F) .....cc00evuven 1 1 5 5
Dinah Shore—Victor 20-1586
It Could Happen to You (F)
2 2. YOU ALWAYS HURT THE ONE YOU
LEOVE ..o ceiouoeaciansioe cessesun 2 2 2 7
Mills Brothers—-Decca 18599
Till Then
5 3. TOGETHER (F) ....v.cteencncncaconnys 3 — 1 4
Dick Haymes-Helen Forrest—
Decca 23349
It Had To Be You (F)
3 4. THE TROLLEY SONG ......c.cc00eneen 4 9 6 3

The Pied Pipers—Capitol 168
Cuddle Up a Little Closer

6. TOO-RA-LOO-RA-LOO-RAL (F) ...-c..... —_ 3 3 8
Bing Crosby—Decca 18621
I'll Remember April

6 6. AND HER TEARS FLOWED LIKE WINE.. — 7 — 1
Stan Kenton—Capitol 166
How Many Hearts Have You Broken?

7 7. 'LL WALK ALONE (F)
Martha Tilton—Capitol 157
Texas Polka

10 8. DANCE WITH A DOLLY .........co00v- 6 B — —
Russ Morgan—Decca 1862
There Goes That Song Again

4 9. IS YOU IS OR IS YOU AIN'T? (F) ..... — 4 10 10
Bing Crosby-Andrews Sisters—
Decca 23350

Hot Time in the Town of Berlin

7 10. 'LL WALK ALONE (F) ......
Mary Martin—Decca 23340
Goodnight, Wherever You Are

\

\\

Other Records Reported in Best Selling Lists by Sections

N\

EAST: I'm Making Believe (F)—Ink Spots and Ella Fitzgerald, Decca 233563
The Trolley Song (F)=—Judy Garland, Decca 23361; How Many Hearts Have
You Broken?—Three Suns, Hit 7092; Till Then—Mills Brothers, Decca 18599,

MIDWEST: Into Each Life Some Rain Must Fall—Ink Spots and Ella Fitzgerald,
Decca 23356; I’m Making Believe (F)—Ink Spots and Ella Fitzgerald, Decca
23356; Together (F)=—-Guy Lombardo, Decca 18617,

SOUTH: Till Then—Mills Brothers, Decca 18599; How Many Hearts Have You
Broken?—Stan Kenton, Capitol 166.

WEST COAST: Cuban Sugar Mill—Freddie Slack, Capitol 172; I'll Be Seeing
You—Bing Crosby, Decca 18595,

MOST PLAYED JUKE BOX FOLK RECORDS

Special reports received from The Billboard representatives last week show the Folk
records listed below are currently the mest popular Folk records on automatic phonographs
thruout the nation. These reports stem from all the country's leading operating centers end
are averaged together.

Y

POSITION
Last|{ This
Wk, | Wk,
1 | 1. Smoke on the Water..Red Foley ............ Decca 6102
8 | 2. I'm Wastin’ My Tears
2 on You ........... .Tex Ritter ..........Capitol 174
2 | 3. You're Frox;xq Tex&s. ..Bob Wills .............Okeh 6722
Z 7 | 4. There's a New oon
Z Over My Shoulder.. Tex Ritter ............Capitol 174
Z 3 | 5. Soldier’s Last Letter...Ernest Tubb ..........Decca 6098
g 6| 6 I'll Forgilge You But IR Acust
t Can’'t Forget ......-Roy Acuff .....,....-..Okeh 6723
Z 7 | 7. Write Me, Sweetheart. Roy Acuff .............Okeh 6723
” —|7.BornTolLose ........ Ted Daffan ............Okeh 6706

AN
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ADVANCE BOOKINGS

JIMMY DORSEY: Capitol Theater, New
York, Nov. 16 (4 weeks); Adams Theater,

CHARLES AGNEW: La Salle Hotel, Chicago,

Nov. 21 (indelinite).

GUS. ARNHEIM: Sherman Hotel, San Dlego,
Calif., until Dec. 28,

BILL BARDO: Auditorium, Jackson, Mich.,
Nov. 24; I.M.A. Auditorium, Flint, Mich., 25.

COUNT BASIE: Stanley Theater, Pittsburgh,
Nov. 24; RKO-Kelth, Boston, Dec. 7 (week),
Lincoln Hotel, New York, 18 (8 weeks).

BILLIE BISHOP: Club Madrid, Louisville,
until Nov. 20; Trianon Ballroom, Chicago, 28-

Dec 24.

CAB CALLOWAY: Esgle’s Ballroom, Daven-
port, Is., Dec. 15; C.ILO. Hall, Peoria, Ill,
16; Cotton Club, Dayton, O., 18; Sherman
Hotel, Chicago, 31 thru Feb. 1; Regal Theater,
Chicago, 2 (week); Orpheum Theater, Min-
neapolls, 9 (week); Orpheum Theater, St.
Paul, 16-19; Colonial Theater, Dayton, O.,
March 2 (week); Palace Theater Cleveland,
9 (week); RKO-Keith, Boston, 22.

FRANKIE CARLE: Pennsylvania Hotel, New
York, until Dec. 9; Ritz Ballroom, Bridgeport,
Conn,, 10; Palace Theater, Akron, 12-14; Cir-
cle Theater, Indianapolis, 15 (week); Palace
Theater, Fort Wayne, Ind.,, 22-25; Orpheum
Theater, Minneapolls, 28 (week); Orpheum
Theater, Madison, Wis., Jan. 9-10.

www . americanradiohistorv.com

Newark, N. J., Dec. 28 (week); RKO-Keith,
Boston, Jan. 4 (week); Frolics Club, Miami,
16 (3 weeks).

SONNY DUNHAM: Frolics Club, Miami, un-
til Nov. 29, Armory, Jacksonville, Fla., 30;
University of Georgia, Athens, Dec. 1-2;
French Restaurant, Hattiesburg, Miss., 6; St.
Charles Theater, New Orleans, 7 (week); Cas-
tle Farm, Cincinnati, 16; Tune Town Ball-
room, St. Louis, 19-Jan. 1; Frolics Club,
Miami, Feb. 6 (3 weeks),

DUKE ELLINGTON: Royale Theater, Bal-
timore, 17-23; Apollo Theater, New York, 24
(week); Kleinhans, Buffalo, Dec. 10; Carnegle
Hall, New York, 19.

CHUCK FOSTER: Blackhawk, Chicago, un-
til Dec. 12.

GLEN GRAY: Joyland Casino, Lexington,
Ky., Nov. 17, Topper Ballroom, Cincinnati,
18-19; Paramount Theater, New York, 22 (in-
definite).

FRSKINE HAWKINS: Plantation Club, Los
Angeles, until Dec. 15.

FLETCHER HENDERSON: Paradise Theater,
Detroit, Jan. 5-11,

WOODY HERMAN: Palladium, Hollywood,

/
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MﬂS’l‘ PLAYED JUKE BOX RECOI{DS

Going Strong

TReports received from The Billboard representatives and based on {nforruation given
by leading juke box operators last week show the records listed below are currently receiving
the most play on automatic phonographs thruout the nation. These reports stem from the
country’s leading operating centers and are averaged together. Thus cnly records that are
distributed nationally will show up in the guide. Figures in parentheses indicate number
of weeks record has been Going Strong. Listed under the title of each most played record
are the other available recordings of this number.

\

N\

1. THERE'LL BE A HOT TIME IN THE TOWN OF BERLIN (9)—Bing
Crosby-Andrews Sisters (Vic Schoen Ork) .......
2. 'LL WALK ALONE (15)—Dinah Shore ..
(Martha Tilton, Capitol 157; Mary Martin, Decca 23340; Louis Prima,
Hit 7083)
3. YOU ALWAYS HURT THE ONE YOU LOVE (25)—Mills
(The Three Suns Hlt 7105)
4. INTO EACH LIFE SOME RAIN MUST FALL (3)—Ink Spots-Ella
Fitzgerald ... : 5 gaussies oococcose oot o amesedenoams
5. THE TROLLEY SONG (4)—The Pied Pipers (Paul
(The ng Sisters, Bluebxrd 30-0829; Judy Garland, Decca 23361; Jack
Smith, Hit 7115; Sula’s Musctte ork (Don Baker), Continental C-1154)
6. TOO-RA-LOO-RA-LOO-RAL (That’s an Irish Lullaby)
Crosby (John Scott Trotter Ork) ................ o
7. 'LL WALK ALONE (17)—Martha Tilton ............

(Sece No. 2)

I'M MAKING BELIEVE (2)-—Ink Spots-Ella Fitzgerald .....

(The Three Suns, Hit 7105)

DANCE WITH A DOLLY (With a Hole in Her Stocking) (2)—Russ

.Decca 23350

.............. Victor 20-1586

Brothers
Decca 18599

Decca 18624
Weston Ork)
Capitol 168

(4)—Bing
.Decca 18621
....Capitol 157

.Decca 23356

AN SSAAANSNINN &\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\

Morgan (Al Jennings) ... ...t ittt iaennan Decca 18625 /
(Evelyn Knight, Decca 18614; Louis Prima, Hit 7107; Tony Pastor, %
Blueblird 30-0827) 7

8. DANCE WITH A DOLLY (With a Hole in Her Stocking) (11)—Evelyn %
Knight (Camarata Ork) ... .. ..eeeieeeeeecnracoaneenaasons Decca 18614 %
(See No. 7C) %
9, TOGETHER (6)—Dick Haymes-Helen Forrest ............. Decca 23349 %
(Bob Chester, Hit 7089, Raymond Scott, National 7001; Dinah Shore, é
Victor 20-1594; Guy Lombardo, Decca 18617) %
10. IS YOU IS OR IS YOU AIN'T? (11)—Bing Crosby-Andrews Sisters %

(Vic Schoen Ork) ... .. .. ittt iie ittt icnennaanenns Decca 23350 %
(Louis Jordan, Decca 8659; Cootie Willlams, Hit 7108; The Adrian Rollini %
Trio, Feature 1006) %

11. IS YOU IS OR IS YOU AIN’T? (17)=Louis Jordan .......... Decca 8659 %
(See No. 10) %
12. AND HER TEARS FLOWED LIKE WINE (8)—Stan Kenton (Anita %

DAy VIl A2 K80 b L U o8 1 secert 010 Sz 1o o o Capitol 166

HOW MANY HEARTS HAVE YOU BROKEN? (14)—The Three Suns %

(Artie Dunn) ...... .. i iiieisteciorsaitanrooaan ceeeeses.. Hit 7092 %
(Stan Kenton, Capitol 166; Tiny Hill, Decca 4447) %

13. TOGETHER (5)—Guy Lombardo (Tony Craig) .............Decca 18617 Z
(See No. 9) Z
14. SWINGING ON A STAR (26)—Bing Croshy (John Scott Trotter Ork) Z

.............. t et iiiissireinseiisseiicns.... Decca 18597 7
(Gray Rains, Hit 7086; Freddie Slack, Capitol 160) %

HOW MANY HEARTS HAVE YOU BROKEN ? (1)=Stan Kenton (Gene g

Howard) ............. S, S = e etiiiri e Capitol 166 %
(See No. 12B) %

15. SMOKE ON THE WATER (7)—Red Foley ....... «....Decca 6102 %

I'LL WALK ALONE (3)=-Mary Martin (Camarata Ork) ....Decca 23340 Z
(See No, 2)

16. DANCE WITH A DOLLY (With a Hole in Her Stocking) (3)—Tony Z

T R N Blucbird 30-0827
(See No. 7C) Z

IT HAD TO BE YOU (8)—Dick Haymes-Helen Forrest...... Dagca 23349 %
(Betty Hutton, Capitol 155; Earl Hines, Bluebird 30-0825; Artie aw, Z
Vietor 20-1593)

HOW MANY HE.ARTS HAVE YOU BROKEN? (2)—Tiny Hill.Decca 4447 Z
(See No. 12B) %

Coming U .

g Up %

Reports received from The Billboard representatives last week, and based on information é
given them by leading juke box operators, show the records listed below are gaining in %
popularity all over the nation. %
1. TWILIGHT TIME—The Three Suns seeeueeeveoneneonaenn..,. Hit 7092 7
2. TILL THEN—Mills Brothers «.:-..uceueneroonunennennnnnns Decca 18599
3. WHAT A DIFF'RENCE A DAY MADE—Andy Russell (Paul Weston %
Orke)) o g as o ool olel oo slele)olelelerolelehehelel g 2inlohotelelleteNoloheNole Capitol 167 %

4. GEE, BABY, AIN'T I GOOD TO YOU—ng Cole Trio........Capitol 169 %
THERE GOES THAT SONG AGAIN—Russ Morgan ....... .Decca 18625 é
N . . 7
Territorial Favorites With Juke Box Operators Z

The following records are reported as favorites in :various territories as indicated in Z
reports te The Billboard from leading Juke Box Operators. %
DON’T FENCE ME IN—Bmg Crosby-Andrews Sisters (Vic Schoen Ork) %

............... Cieteceseiascssaasccsssnsnssssaresassas. Decca 23364 %

(Buﬁalo) %

ANGELINA—Louis Prima ....... e 50090000055 0000000000l PG
(New York) Z

%
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until Nov. 27; Auditorium, Fresno, Calif., 28;
Auditorium, Stockton, Calif,, 29; Auditorium,
San Jose, Calif.,, 30; Auditorium, Sacramento,
Dee. 1; Auditorium, San Francisco, Dec. 2;
Sweets Ballroom, Oakland, Calif, '3, Audi-
torium, Oakland, 4; Audltormm Long Beach,
Calif., 6; Aumtomum San Bernardmo Calif.,
B Pacific Square, San Diego, Calli 8- 10
Adams Theater, Newark, N. J., Feb. 8
Meadowbrook, Cedar Grove, N. J.
weeks); Sherman Hotel, Chicago, March 16 (4
weeks).

RAY HERBECK: Hotel Edison, New York,
Dcc. 1-Jan_ 4.

GEORGE HUDSON: Fort Wayne Theater,
Fort Wayne, Ind., Dec. 1-3; Paradise Theater,
Detroit, 8-14; Regal Theater, Chicago, 22-28.

LOUIS JORDAN: Adams Theater, Newark,
N. J., until Nov. 23; Palace Theater, Cleve-
land, 24 (week); Palace Theater, Fort Wayne,
Ind.,, Dec, 1-3,

STAN KENTON: Shepherd Field, Wichita
Falls, Tex., Nov. 19-20; Pacific Square Audi-
torium, San Diego, Calif., 24-26; Palladium,
Hollywood, 28-Dec. 25.

JOHNNY LONG: RKO-Keith, Boston, Nov.
16 (week); Adams Theater, Newark, N. J, 2
(week); Training Center, Bainbridge, Md., 30;
Earle Theater, Philadelphia, Dec. 1 (week);

CLYDE LUCAS: Palace Theater, Youngs-
town, O., Nov. 17-19; Shrine Auditorium, Du-
luth, Minn,, 21; Prom Ballroom, St. Paul, 22;
COrn Palace Mltchell 8. D., 23; Peony Park,
Omaha, 24; Pla-Mor,

JIMMY LUNCEFORD: Metropolitan Thea-
ter, Cleveland, Dec. 1 (week);

Club Bali,

Washington, Dec. 8 (2 weeks); Tropic Thea-
ter, Proving Grounds, Aberdeen, Md., 22;
Palace Brooklyn, 23; Renaissance Caslno
New York, 24; Graham’s Auditomium, Newark,
N. J, 25; Apollo Theater, New York, 29
(week).

HAL MCcINTYRE: RKO-Keith, Boston, Nov.
23-29.

LUCKY MILLINDER: Orpheum Theater,
Los Angeles, Dec  12-19; Plantation Club, Los
Angeles, 21-until ‘Jan, 3i.

WILL OSBORNE: Palace Theater, Cleve-
land, Nov. 17 (week); State Theater, Allen-

town Pa., Dec. 7-9; State Theater, Harris-
burg. Pa 11-13; Adams Theater, Newark,
N. J, 14 (week); State Theater, Hartford,

Conn., 22-25; Palace Theater, Youngstown, O.,
Jan. 12-14; Capitol Theater, Washington, 18
(week).

TONY PASTOR: Paramount Theater,
York, until Nov. 22; Frolics Club, Miami, 30-
Dec. 18; Coliseum, St Petersburg, Fla., 19;
N.AB., Jacksonville, Fla., 20-21; Navy Yard,
Charleston, S. C., 22; A.A B, Greenville, S. C.,
23; Training Center, Bainbridge, Md., Jan. 9,

GEORGE PAXTON: Roseland, New York,
until December 25.

New

LOUIS PRIMA: Terrace Room, Newark,
N. J.. Nov. 21 (8 wecks).
DON REID: Blue Moon, Wichita, Kan.,

Dec. 1 (2 weeks).

CHARLIE SPIVAK: Palace Theater, Can-
ton, O., Nov, 17-19; State Theater, Harrisburg,
Pa., 20 22; ‘State Theater, Hartford Conn,,
23- 26. Metropolltan Theater, Providence, Dec,
1-3; State Theater, Easton, Pa., 4-6,

COLUMBIA
PROUDLY SALUTES
Eddy Duchin, Lieuten.
ant, USNR World Famous
Piano Playing Orchestra Leader
and Columbia Recording Artist. The
personalized style of Eddy Duchin’s piano
playing genius has made millions. of ardent
Duchin fans. Eddy Duchin and his Columbia
Records have permanently established the musi-
gal magic of thrilling, enchanting Duchin piano
playing as a part of the American fireside scene.
Everybody knows and loves Eddy Duchir music.
Three Eddy Duchin piano treasures...loved by all are

C-32 EDDY DUCHIN

€-52 EDDY DUCHIN PLAYS THE MUSIC OF GEORGE
GERSHWIN

€-87 EDDY DUCHIN PLAYS COLE PORTER
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Fiddlers, Al Duffy. .

into a tornado of hot music!
306—POET AND PEASANT OVERTURE

SALUT A PESTH

307—ANITRA'S DANCE
DANIA DELLE ORE

40 WEST 46th STREET

*k kK kK k Kk ok ok ok ok ok ok ok ok ok ok ok sk ok ok kb ok ok ok ok ke ok ke ok K

* k kkk kk k k k &k

N ER than HEAT!

years and relegated to sweet sessions
only, in HOT FIDDLE Classics the
fiddle plays hotter than hot under the
rushing fingers of the greatest of Hot
It is new,
brilliant and wonderful, turning the
dignified melodies we know and love

fILUSICRAFT CORPORATION

® NEW YORK 19, N Y.
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HOT FIDDLE Classics
By AL DUFFY and the RHYTHMASTERS
Tho fide, price of imtument T g
Jazz recordings. . . . Neglected for y. y \

308—1E SECRET
POUPEE VALSANTE

309—RAYMOND OVERTURE
LIGHT CAVALRY OVERTURE
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ON THE STAND

Reviews of Orchestiras Playing Hotels,
Ballroom Locations and One-=Nighters

Night Club and

Harry James

(Reviewed at Frank Dailey’s Meadow-
brook, New Jersey)

Reopening of Frank Dailey’s showplace
for name bands, shuttered 34 months be-
cause of war conditions, gas, etc., was

gala affair October, with Harry James
in for a two-week period. Sporting a
face-lifting job by Kaj Veldon, spot now
seats around 1,600 as compared to 1,350
that it held prior to January 7, 1942,
when it closed. If number of cars and
dancers on opening night is a criterion
(joint was jammed all night), Dailey,
who also has his Terrace Room, Newark,
N. J., has a cleaner-upper, but good.

Meadowbroow, like Glen Island, Casino,
has always drawn hep kids who know
bands. It's been a high money-maker
and seems geared to do it again. On
opener, James band, which did 12 one-
nighters coming in, was In best fettle
this reviewer has ever heard it. James’s
horn was sure and in there all night
long. :

As at the Astor Hotel this summer
band has eight fiddles, eight brass (not
counting James), five sax and four reed.
Whether doing originals, current pops or
James’s specialties, which he has re-
corded, band was in beat all the way.
Without a doubt organization is one of
the best all-round commercial bands in
existence today. Rhythm is fine and not
too heavy on ballads. In jump stuff the
music shook but the room didn't rock.
Which means one thing, that H. J. can
get hep without getting loud.

James gives each tune, whether oldie
or newie, full value and doesn’t throw
away tunes with one or two choruses. On
the other hand, he’s not overarranged.
Unlike many jump bands around, when
the tune's up youre pretty sure to
know what he’s playing all the way thru.
That’s gold, brother! James is one of the
smartest band leaders in the biz today.
He gets great effects from his band. On
opening night he was working with four
new saxes and yet the section work suf-

Carl Schreiber

( Reviewed at Skyline Ballroom, Chicago)

Newest ork to hit the Midwest is a
well-balanced group of youngsters who
show plenty of promise and ambition.
Organized only last May, they are rapidly
getting in the groove in dishing out
danceable and Ilistenable rhythm in a
modern manner.

Basic instrumentation of the outfit,
members of which, with the exception
of Schreiber, average 19 years of age,
includes four sax, three trumpets and
three rhythms, which makes for a steady
flow of sweet sending. Each section has
fullness, giving out with enough volume
to fill almost any type of room. One of
the best assets of the band is Schreiber.
Leader, an accomplished musician as well
as a good showman, picks up with some
fine playing on the clarinet, sax and
celeste, which gives an added musical
pitch to the smooth rhythmic tempo.

‘Selections run the gamut of pop and
old-time favorites, with a generous in-
terspersing of slow rumbas, fast jives
and boogie-woogie for a change of pace.
Vocal department is handled by Jack
Ross and Lon Dell. Ross, new at the
game, doesn’'t impress. He lacks sales-
manship and stage personality, due prob-
ably to the fact that he is mike nervous.
Dell, however, does a neat job in handling
the scat and rhythmic numbers.

Musically, the outfit is okay and ideally
suited for college proms, commencement
dances and one-nighters. Jack Baker.

fered little.

Topper, of course, is the fine selectivity
he shows in picking songs that are ideally
phrased for himself. When he takes a
chorus, whether hot or slow, with brass
and reed backing in, with the heat and
strings on sweet, he’s a million-dollar-a-
year trumpet man. His singers are Kitty
Kallen and Buddy DeVito. Both have
been around a long time and show it.
They handle vocal chores in fine fashion.
Band has a few failings but they're not
worth mentioning. Paul Secon.
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These records and songs show indications of becoming future nationwide hits in juke
boxes and over record retail counters. Selections are based upon radic performances, sheet
music sales, information from music publishers on the relative importance of songs in their
catalogs and upon the judgment of The Billboard’s Music Department.

YOU NEVER SAY YES.. .. ..iiiiiiiiiiiiennnninnnns Hit 7113
Kay Vernon With Ray Sinatra Ork

A nice swing with just enough oomph to rise above the crowd nolses and make
*em listen—that’s what’s on this disk. Kay Vernon has a nice easy delivery
and Ray Sinatra gives her just the right assist musically. The tune’s okay
and Hit Parade stuff.

RUSSIAN LULLABY ...Bunny Berigan and Ork (All Star
Plus) ........-....Victor 20-1501-B

There are only faint traces that this disk was recorded on December 23, 1937.
It takes the “standard” Irving Berlin tune and sends it in a Bunny Berigan
way-~which is trumpet tops.
while not every disk in the Berigan album is paytable worthy—many are.
The album itself and this disk in particular should sell—not only to the
swing fan but to the millions to whom the tunes are memory pleces, Re-
member “Black Bottom.”

Lullaby belongs in practically any juke and

POPULAR RECORD RELEASES

(From November 9 thru November 16)

ALWAYS ...cecceccoccoccansans JJack Smith ... ciciinncenses s JHit 7118
BACK ON MY FEET AGAIN ......St. Louis Jimmy ......Bluebird 34.0718

CRADLE SONG OF THE VIRGIN...Dick Haymes-Song Spinners (Victor
oung Ork Decca 18629

EVERY MAN FOR HIMSELF ...... Walter Thomas .......... Celebrity 8128
HIS EYE IS ON THE SPARROW.. Coleman Brothers .......... Decca 8662
I MIGHT HAVE KNOWN ..... voo Wiley Walker-Gene Sullivan. .Okeh 6728
I WANT TO LIVE AND LOVE ....Wiley Walker-Gene Sullivan..Okeh 6726

LOOK OUT, JACK! ......... ..o Walter Thomas .e........ Celebrity 8128
LOW DOWN THE CHARIOT ......Coleman Brothers .......... Decca 8662
NOTHING BUT BLUES ........ «.St, Louis Jimmy ........ Bluebird 34-0718
TEN DAYS WITH BABY .........The Merry Macs .......... Decca 18630
THANK DIXIE FORME ....... w.e The Merry Macs ...-...... Decca 18630
THE FIRST NOWELL ...........Dick Haymes-Song Spinners (Victor
Young Ork) ............ Decca 18629

THE TROLLEY SONG .....c....oJdack Smith .............. ...Hit 7115
THE TROLLEY SONG ...........Sula’s Musette Ork (Don Baker)

weescsscasensessas Continental C-1154
Sula’s Musette Ork (Don Baker)

WHEN HNNY PLAYS THE
sesesesssssessssas Continental C-1154

ACCORDION

ssesesoencsssasscase

NATIONAL AND REGIONAL BEST SELLING RETAIL RECORD SOURCES:
Atlanta: Cox Prescription Shop. Beverly Hills, Calif.: Martindales’s. Birmingham:
Norlen's Radio Shop; Louis Pizitz Dry Goods Co. Boston: The Melody Shop,
Bridgeport, Conn.: Gilman Music Store; Howland Dry Goods Co.; Whiting Radio
Service. Butte, Mont.: Dreibelbis Music Co. Chicago: Goldblatt Brothers; Hudson-
Ross; Lyon & Healy; Marshall Field; Rose Record Shop; Sears-Roebuck & Co.; Wur-
litzer’s. Cincinnati: Song Shop, Steinberg’s, Inc.; Willis Music Co.; Wurlitzer's. Den=-
ver: Century Music Shop; The May Co.; Charles E, Wells Music Co. Des Moines:
Davidson Record Co.; Des Moines Music House. Ft. Worth: Kemble Bros.” Furniture
Co. Hollyweod: Music Shop; Music City; Hollywood House of Music. Jacksonville,
¥la.: Butler’'s Record Shop. Los Angeles: The May Company. Louisville: Stewart
Dry Goods Co. Miami: Richard’s Store Co.; Burdine Inc. Milwaukee: J. B. Brad-
ford’s Music House; Morton Lines Co.; Broadway House of Music. Newark, N, J.:
G. & R. Record Shop; Radio Shop of Newark. New Orleans: Louis Grunewald Co.,
Inc. New York City: Center Music Store; Liberty Music Shop; Gatety Music Shop;
Rabson's Music Shop; R. H. Macy & Co.; Abraham & Strauss, Inc.; Broadway
Melody Shop. Philadelphia: Downtown Record Shop; Alex A, Gettlin; Highpoint
Record Shop. Pittsburgh: Volkwein Bros., Inc. Portland, Ore.: Meier & Frank Co,
Raleigh, N. C.: C. H. Stephenson Music Co.; Joseph E. Thiem Co. Richmond, Va.:
Gary’s Record Shop; Walter D. Moses & Co.; Corley Record Co. St.Louis: Aeolian Co,

Shop.
Westwood, Calif.: Music Shop.
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D. C. Rooseve
May Get James

NEW YORK, Nov. 11.—Possibility that
Harry James may play the Hotel Roose~
velt in Washington on his next trip East.
He owes Maria Kramer, prop of that
hostelry, and Edison and Lincoln in New
York, four wee